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management ¢ marketing ¢ sales

The cell-phone business has become one
of the largest advertising categories to
bless the radio industry in recent years,
and it’s far from mature. Young, blue-
collar, single and nonwhite consumers still
rank below average in cell-phone
ownership, but with plunging hardware
and plan prices, the emerging market
looks very encouraging. MMS Editor Jeff
Green explores the entire
telecommunications category in his
monthly X-Ray series. This includes some
very important market-by-market
information. Also this week: Columnist
Dan O’Day presents another Commercial
Copy Makeover, and Jeff Green reports on
his recent experience ¢riving a Sirius
Satellite Radio-equipped Dodge Ram
pickup.

Pages 10-15

SPORTSCASTER JACK BUCK DIES

Buck called St. Louis Cardinais contests
for 48 seasons, but his pre—
gravelly voice was e
silenced by

complications from

lung cancer. He had

been in a hospital since
January. He was 77. N
Buck was an inductee to

the broadcasting wing of

the Baseball Halt of Fame. More details:
www.radioandrecords.com.

+ SBS sues Clear Channel, Hispanic
Broadcasting; more on the Univision
acquisition of HBC

* Charlie Rahilly rises to CC SVP/West
Coast; Don Howe becomes CC

Advantage President Page 3

CHR/POP
« VANESSA CARLTON A Thousar d Miles (A& M/Interscops)

CHR/RHYTHMIC
* NELLY Hot In Herre (Fo" Reel Universal)

URBAN
* CAM'RON On Boy (Roc-A-Feda/1DJMG)

URBAN AC
* JAKEIM Anything (Divine MilsW8)

COUNTRY
* GEORGE STRAIT Living And Living Well (MCA)

AC
« CELINE DION A New Day Has Some (Epic)

HOT AC
« SHERYL CROW Soak Up The Sun (A&M/nterscape)

SMOOTH JAZZ
* PETER WHITE Bueno Funk (Coiumbia)

ROCK
* KROEGER & SCOTY Hero (Roazrunner/Columbia/IDJMG)

ACTIVE ROCK
« GOOSMACK | Stand Alone (Republic/Universal)
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TRIPLE A
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People Meter Makes Cumes Zoom
I But group heads express concerns to Arbitron

By Ron RoDRIGUES
R&R EDITOR-IN-CHIEF
ronr@radioandrecords.com

Ever since Arbitron began
testing its Portable People Meter,
company officials have told the
radio industry to expect higher
cumes and lower time-spent-lis-
tening figures. But last weekend
— when Arbitron took the wraps
off the first station-specific PPM
numbers — the industry finatly

realized how breathtaking the
change has been.

Here’s the bottom line, accord-
ing to the PPM: Listeners tune in
to twice as many stations each
week than they report in a diary,
and their listening spans are
somewhat shorter. Individual sta-
tion average-quarter-hour figures
(which are calculated using cume
and time spent listening), when

PPM/See Page 24

By Juue Giiow
R&R NEWS EDITOR
Jjgidlow @radioandrecords.com
BEVERLY HILLS, CA — Clive
Davis said it best at last
week’s R&R Convention
2002: “It’s all about the mu-
sic.” With the music industry
in a deep trough, nearly every
session at the convention
touched on the various issues
that plague the business these
days, beginning with a break-
through-but-sobering research
study that spotlighted teen en-
thusiasm for music down-
loading and ending with a
thoughiful and intimate ses-
sion with musicians David
Draiman and Tomimy Lee.
At R&R Convention 2002,
held for the first time at Merv
Gniffin’s world-famous Beverly
Hilton hotel, attendees were
treated to four days of solid
learning sessions and top-
flight entertainment at the in-
dustry’s largest gathering of
radio and record executives.
One of the sessions that
was both informative and en-
tertaining was a Friday dis-
cussion with Davis. Conven-
tion attendees first viewed a
film that documented Davis’
storied career as a recording
executive, which began in the
early "60s at Columbia and
progressed to the formation of
Arista Records and, now, to his

CONVENTION/See Page 18

Convention 2002 highlights. Top row (from left): Clive Davis recounts his career, Aerosmith’s Steven Tyler and
Tom Hamilton share stories. Second row: Jim de Castro, Clarke Brown, Rick Cummings and Randy Michaels
at the group heads panel; Bob Michaels shares PPM results. Third row. Brenda Romano collects the R&R
Promotion Exec. award from Kevin McCabe (1) and Gary Owens; R&R logos shine in the Beverly Hills twilight
at the opening cocktail party. Convention photos by Lester Cohen and Elon Schoenholz.

The Music Is The Message At R&R conventlon 2002!

R&R Awards: To

Infinity And Beyond
M Interscope/Geffen/A&M,
DreamWorks lead labels

By Apan JacossoN
R&R RADIO EDITOR
ajucobson @ radioandrecords.com
Clear Channel may have the
most radio stations of any opera-
tor, but Infinity dominated this
year’s R&R Industry Achieve-
ment Awards. And on the label
side, Interscope/Geffen/A&M
and DreamWorks were almost
unbeatable.
Infinity, the radio arm of mul-
timedia giant Viacom, won the
most radio accolades this year, as

AWARDS/See Page 24

| PART ONE OF A TWO-PART SERIES |

Bad Attitude, Bad Business

M Edison Media Research on downloading

FRANK CORREIA
MUSIC EDITOR
feorreia@radioandrecords.com
Chances are you’ve proba-
bly heard of the ol’ “attitude
adjustment.” Maybe your
gym teacher suggested one;
perhaps you warranted one
from the parents after sneak-
ing out to some rock show.
‘Whatever the case, the mu-
sic industry has a lot to do
when it comes to adjusting
the attitudes of file-sharing
music lovers, who are in-

Rosin and Charneski

creasingly of the opinion that
there is nothing morally
wrong with downloading mu-
sic for free from the Internet.

See Page 31
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FCC Bundles Media
Ownership Reviews

By Jor Howarn
R&R WASHINGTON BUREAU

Jhoward@radivandrecords.com

Taking on a task he admitted
to resisting at first, Media Bureau
Chief Ken Ferree announced
Monday morning that four of the
FCC’s ongoing rule reviews —
including those for radio market
ownership and broadcast-news-
paper cross-ownership — will be
combined with two upcoming
rule reviews to create what Fer-
ree described as one “block-
buster” media-ownership order to
be released next spring. The two
upcoming reviews, for TV-radio

FCC/See Page 17
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Rahilly Rises To
CC SVP/West Coast

@ Howe now President,
CGlear Channel Advantage

Charlie Rahilly has been numed
Sr. VP/West Coast for Clear Chan-
N nel Radio. Ra-
hilly. a veteran
of Clear Chan-
nel’'s Los Ange-
les cluster who
most recently
served as a mar-
ket co-Regional
| VP with Roy
Laughlin. will
§ oversee Clear
Channel’s sta-
tions in Califor-
nia and Hawaii. He succeeds Don
Howe, who has been promoted to
President of the Clear Channel
Advantage sales arm.

Rahilly reports to Clear Channel
Radio President/COO John Hogan,
who said Rahilly’s promotion is a
direct reflection on his success in
co-managing Clear Channel's sta-
tions in the vast L.A. Trading Area,
which also includes properties in
Riverside, Bakersfield, Santa Bar-

Rabhilly

bara and Lancaster-Palmdale, CA. |

“Charlie has the skill set to take
California to the next level, as well
as to add to the SVP team,” Hogan
said. “He is very bright, has great

RAHILLY/See Page 24

Cox To Crosstown
KRLD For OM Post

Infinity’s News/Talk KRLD/Dal-
las has named 10-year market vet-
eran Tyler Cox
OM, replacing
longtime OM/PD
Michael Spears.
Cox was most
recently Station

Radio’s cross-
town Sports/Talk
KESN and Soft
AC KMEO.

“We're thrilled
10 be able to call
upon Tyler's extensive experience
in radio news as we continue to
grow our ‘All News, All Day’ pro-
gramming,” said KRLD VP/GM
Jerry Bobo. to whom Cox reports.
“We're so pleased he’s decided to
make this move.”

Cox first moved to Dallas in 1992,
when he became Program/Opera-
tions Manager for ABC’s News/
Talk WBAP. A longtime newsman,
Cox’s resume also includes experi-
ence as PD/OM at WBZ/Boston
and KFBK/Sacramento. Prior to

COX/See Page 18

Cox

Manager for ABC |

This year's R&R Convention also provided the venue for the 47th an-
nual American Women in Radio & Television Genii Radio Awards cel-
ebration, which took place June 12 at the Beverly Hilton in Beverly
Hills, CA. The event included a performance by Sophie B. Hawkins
and honored Jones Radio Network President/COO Edith Hilliard for
her influence on and achievements in the broadcasting industry. Seen
here during the reception are (I-r) R&R Publisher/CEQ Erica Farber,
Hilliard and Presslaff interactive Revenue President Ruth Presslaff.

'SBS Sues Clear Channel, HBC

W Filing comes as Univision acquires Hispanic

working on SBS’s IPO that SBS |
Chairman/President/CEO Raul l

By MoLLIE ZIEGLER
R&R WASHINGTON BUREAU
mziegler@ radioandrecords.com

Spanish Broadcasting System
filed suit June 12 against Hispanic
Broadcasting and major HBC
shareholder Clear Channel
| alleging federal and state |
antitrust violations and
business interference. SBS
is seeking triple the amount
of whatever damages the |8
court may deem were
caused by Clear Channel |
and HBC. ;

SBS claims the compa-
| nies have adversely affect-
| ed SBS’s ability to raise
capital, depressed its share
price, impugned its reputation, in-
terfered with its business opportu-
nities and contractual arrangements
and made station acquisitions more
difficult.

“Clear Channel and HBC alleged-
ly took these steps to facilitate their
ultimate objective of acquiring SBS
and eliminating it as a competitive
threat to HBC’s attempted domi-
nance of the top 10 Spanish-lan-
guage radio markets,” SBS alleged
in the suit.

High-profile attorney David Boies
— who prosecuted Microsoft on
behalf of the U.S. government and
represented former Vice President
| Al Gore in the Florida recount case

in front of the Supreme Court —

filed SBS’s suit in the U.S. District

Court for the Southern District of

Florida.

SBS alleges a long list of viola-
tions by Clear Channel and HBC in
its lawsuit, including that Clear
Channel and HBC induced Katz
Hispanic Media to breach its con-
tract as SBS’s national sales repre-

| sentative, told an investment firm

HOW TO REACH Us

Alarcon

Alarcon Jr. was a drug user and
drug trafficker, blackmailed the lead
underwriter to withdraw from IPO
work for SBS, induced significant

== institutional investors to

sell SBS stock in order to
depress the stock price, en-
gaged in bidding wars for
radio stations solely to in-

employees to breach their
contracts with SBS and
work for HBC or Clear
Channel, parked stations
with other companies in or-
der to circumvent FCC me-
dia-ownership restrictions
and used Clear Channel’s concent
promotion and advertising business
to harm SBS.

While Clear Channel didn’t com-
ment on the specifics of Spanish
Broadcasting’s lawsuit, it described
the allegations as *“absurd and un-
founded.” Clear Channel Chairman/
CEO Lowry Mays said, “These

crease SBS’s costs, induced |

charges are false. We will, as we al- |

ways do with frivolous lawsuits,
fight vehemently to defend our po-
sition, and we have every expecta-
tion of winning on all counts.”

On the same day SBS announced
the lawsuit. HBC President/CEQ
Mac Tichenor joined other execu-
tives from his company and Univi-
sion on a conference call 1o share
details of the two companies’ $3.5
billion merger. Tichenor will head
what Univision Exec. VP Andy
Hobson described as the “Univision
Radio Group division™ once the
deal closes, expected by year’s end.
Tichenor said no changes to his
company’s management or-opera-
tions are expected to arise out of the

SBS/See Page 17
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Salamon Set As Exec. Director For CRB

Former Westwood One
President/Programming
and current Country Ra-
dio Broadcasters Presi-
dent Ed Salamon has been
selected as the CRB’s new
Exec. Director.

He replaces Paul Allen,
who resigned two months
ago 1o accept a teaching
post at Middle Tennessee
State University. Salamon
starts his new job July 1,
while Allen will depart at the con-

k%

Salamo

clusion of “CRS Rocky
Mountains,” set for Aug.
16-17 in Denver.

“Having been blessed
with a rewarding career, I
have always made it a pri-
ority to give back to our in-
dustry,” Salamon said. *'1
have served as President of
the CRB’s board of direc-
tors [since 1993] and am
happy to be in a position 10

SALAMON/See Page 18

Hubbard Flips WIXK-FM To Talk WFMP

Hubbard Broadcasting finally
made its long-anticipated format
flip in Minneapolis last week as
Classic Country WIXK-FM be-
came WFMP-FM, a Talk radio sta-

l tion targeting female listeners.

RADIO & RECORDS INC. /10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067

Since the new station is not yet at
full power — pending a move to
new tower facilities that will give the
station better coverage of the Twin
Cities — KSTP-AM & WFMP VP/
GM Todd Fisher characterized the

new station’s debut as “a soft
launch.”

The *grand launch,” he said. is
expected once the tower move is
completed, within the next couple
of weeks. Meanwhile, WFMP is si-
mulcasting its new programming on
co-owned WIXK-AM, which will re-
turn to Classic Country after
WFMP’s move to new technical fa-
cilities.

WFMP/See Page 17
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Radio Business

Senator Readies Bill On
Ownership-Goncentration Issues

By Apam JacoBSON
R&R RADIO EDITOR
ajacobson®@ radi ords.com

Sen. Russ Feingold on June 13 took the Senate floor and
formally announced that he is preparing a bill that would impose
new restrictions on both the radio and concert businesses. Addi-
tionally, Feingold is seeking to find out why artists and radio sta-
tions have expressed concerns about how “the vertically concen-
trated radio corporations leverage their market power to shake
down the music industry in exchange for playing their music.”

Feingold has long been a foe of
consolidation in the radio industry and
opposed the 1996 Telecommunica-
tions Act out of concern about the
impact it would have on consumers,
musicians and local radio. In his open-
ing statements to the Senate, Feingold
called Telecom “an unfortunate ex-
ample of the influence of soft money
in the political process. In just five
years since its passage, the effects of
the Telecommunications Act have
been far worse than we imagined.”

Feingold added that, while he op-
posed the act because of its bias
against consumers, he never predicted
that the act’s elimination of national
radio-ownership limits would cause so
much harm to such a diverse range of
interests.

“This change was not beneficial to
consumers or to local radio-station
owners or broadcasters,” Feingold

e e e e

said. “It simply led to a number of
national super radio-station corpora-
tions that now dominate the market-
place and allegedly engage in anti-
competitive business practices.”

Feingold also said he has been
“taken aback™ by those who have com-
plained about higher concert-ticket
prices, and he tied the price increases
to the rapid consolidation of radio.
Feingold singled out Clear Channel for
its ownership not only of radio sta-
tions, but of an outdoor-advertising
arm, a concert-promotion division and
a multitude of concert venues across
the U.S.

“Following the passage of the Tele-
com Act, ticket prices went through
the roof — during the same period in
which a few companies consolidated
ownership of radio stations, promotion
companies, venues and advertising,”
Feingold said. He then introduced data

that showed ticket prices rose 6% more
than the consumer price index between
1991-96, compared to an increase in
ticket prices between 1996-2001 that
was 48% more than the CPI's climb.

Feingold then turned his attention
to the independent-promotion business
and what he called “the alleged ten-
dency of some owners of multiple ra-
dio stations to shake down the music
industry” by establishing exclusive
agreements with indies that “collect a
fee in exchange for access to the air-
waves.” He added that, if the “shake-
down” allegations are true, artists who
can’t or don’t pay independent pro-
moters wili not be able to get access
to the airwaves.

Although Feingold used some out-
dated research when looking at concen-
tration levels for radio ownership — he
said Infinity and Clear Channel, along
with Chancellor and Capstar (both of
which are riow part of the Clear Chan-
nel family), control access to 63% of
CHR/Pop’s 41 million listeners nation-
wide — the senator’s belief that radio
has been harmed by the Telecom Act
may be enough reason for colleagues
to open debate on the subject once the
bill hits the Senate floor.

=

Enf&bﬁm-ﬂoyce ﬁeal Finally Moves Forward

By MoLLE ZIEGLER
R&R WASHINGTON BUREAU
mziegler@rronline.com

Ending a six-year legal battle for control of the last indepen-
dent FM station in the California capital, Entercom Communi-
cations and Royce International filed an FCC application last
week for the $25 million sale of KWOD/Sacramento to Entercom.

Entercom has been fighting to ac-
quire KWOD since February 1996,
when the two parties signed a four-
page letter of intent for the sale of
the station. Royce President/CEO
Ed Stolz vigorously fought the sale,
saying the letter wasn’t enforceable.
Characterizing the ensuing legal
fight as a battle between “tyranny
and independence,” Stolz said,

“There is no pending sale, nor has
there ever existed a contract to sell
KWOD.”

Entercom and Royce then filed suit
against one another, and Royce filed
for bankruptcy — a move Entercom
characterized as a tactic designed to
block the sale of KWOD. A federal
court threw out the bankruptcy filing
earlier this year.

On April 30 a judge with the Cali-
fornia Superior Court ruled that the
letter of in"ent constitutes a sales con-
tract and ordered Royce to sell the sta-
tion. That same four-page document
from 199€, complete with scribbled-
in amendments, was attached to the
FCC application as the sales contract.

Entercom already owns five stations
in the Sacramento market, while Stolz
has interests in two other California
stations.

R&R Assoc. Editor Joe Howard
contributed to this report.

Mays Tells CC Employees, ‘Stay The Course’

The ever-increasing criticism facing his company these days
led Clear Channel Communications President/COO Mark Mays
to send a companywide e-mail encouraging staff members to “‘stay
the course” in the face of the growing list of allegations against

the media conglomerate.

“Lately, 1 feel like we’ve been tak-
ing a beating, especially today,” began
Mays’ message. Mays sent out the e-
mail — obtained by R&R from acom-
pany source — on June 12, the same
day Spanish Broadcasting System an-
nounced it was filing suit against Clear
Channel and Hispanic Broadcasting for
alleged antitrust violations (see story,
Page 3).

Coincidentally, it was also the day that
HBC announced its merger with
Univision ina $3.5 billion deal expected
to close by year's end. Addressing SBS’s
allegations, Mays said, “Please know we
will fight the lawsuit, and we will win.”

Tuming to other claims about the
company's concert-promotion business
and its relationships with independent
promoters, Mays wrote, “We are also be-
ing attacked in a number of other areas:

the deregulation we took advantage of
to build this company, the music we
play, the way we promote concerts, the
cross-market deals we cut ... the busi-
ness we do!” He added, “None of these
attacks or allegations matter if we stay
on course. Don’t let the naysayers drag
you down or get in your way.”

Mays’ message did contain some
good news for employees. He pointed
out that Univision’s purchase of HBC
is good for Clear Channel because it
owns a stake in Hispanic Broadcast-
ing. “It’s good because it’s profitable
for Clear Channel and good because
it reinforces our wise commitment to
minority media,” he said.

Mays closed his message with, “I
see the challenges that are presented
to us, but I also see the bright oppor-
tunity for all of us. [ hope you dotoo.”

www americanradiohistorv com

Cook County, IL resident Melinda
Heerwagen could be considered one

of the “naysayers” referred to by

Mays: She has filed a

. BUSINESS BRIEFS

Arbitron To Test PPM In Latin America

rbitron is teaming with IBOPE Media Information, the principal tele-

vision-ratings provider throughout Latin America, to test the Portable
People Meter in Mexico, South America, Central America and the Carib-
bean. The agreement gives IBOPE access to operational data from
Arbitron’s U.S. market trial, currently underway in Philadelphia, and both
companies will work with broadcasters and the advertising community to
help them evaluate the PPM technology. Arbitron and IBOPE will also
work together to launch the PPM in Latin America.

NAB Radio Membership At All-Time High

espite Infinity’s departure, radio membership in the NAB has grown

18% since 1998 — an increase driven, in part, by the 662 new mem-
bers that came on board during fiscal year 2001-2002. That announce-
ment was made at the NAB's June 11 board meeting, during which the
Radio Board unanimously elected Hubbard Radio’s Virginia Morris Chair-
man and Commonwealth Broadcasting’s Steven Newberry Vice Chair-
man. Joumal's Carl Gardner was unanimously elected Radio Board Rep-
resentative.

Clear Channel, Ackerley Close Merger

lear Channel Communications and the Ackerley Group have

closed their merger. That means, per the conditions of the FCC's
recent approval of the deal, that Clear Channel has 12 months to divest in
five markets. it must sell either four radio stations or one TV station in
Utica, NY; two radio stations or one TV station in Binghamton, NY; and
one radio or one TV station in each of three cities: Rochester, NY: Santa
Maria, CA; and Syracuse, NY. Pursuant to the terms of the agreement,
Ackerley shareholders will receive 0.35 shares of Clear Channel stock for
each share of Ackerley they own in a tax-free exchange.

In related news, Clear Channel has agreed to buy Ackerley’s debt. “We
contacted Ackerley bond holders and told them we were willing to buy
their bonds from them,” Clear Channel VP/Investor Relations Randy
Palmer told R&R. “Ackeriey had some 9% notes that were outstanding,
and we tendered for those and received consent to go ahead and make
the tender official.” Clear Channel will pay the total purchase price only for
senior subordinated notes due 2009 that were issued before midnight on
June 13. Holders have until June 28 to tender their notes.

RIAA, NMPA Reach Settleme;rt With Audiogalaxy

he RIAA, the Nationa! Music Publishers’ Association and
Audiogalaxy have settled the suit filed by the organizations against the
peer-to-peer system in a New York federal court last month. The suit ac-
cused Audiogalaxy of letting “millions of individual, anonymous users copy
and distribute infringing works by the millions, if not billions™ and compared
Audiogalaxy to the most notorious of the file-swappers, Napster. Under the
settiement, Audiogalaxy will pay a substantial sum to the publishers and
labels, then operate a “filtter-in” system that requires the consent of the
songwriter, publisher and label before any music becomes available.

UMG, Sony To Offer Downloads Napster-Style

n the face of rampant online music piracy and intense consumer resis-

tance to the notion of copy protection, iater this summer Universal
Music Group and Sony Music Entertainment will begin offering digital
music files that can be freely bumed to CD and stored on portable play-
ers. UMG will offer every song for which it holds digital rights — tens of
thousands of tittes — for 99 cents each and full albums for $9.95 through
retail pariners including Amazon.com and Best Buy. Sony, which distrib-
utes music through RioPort, plans to dramatically increase the number of
songs it offers for download and drop its per-song price from $1.99 to
$1.49. UMG and Sony partnered last year to form subscription-based
download service pressplay, but that system has strict limits on streams
and bums and doesn’t allow transfers to portable players, and it hasn’t
been a success with consumers.

Clear Chznnel alleging that what she
called the “monopolistic multimedia
empire” gouges ticket-buyers. She
seeks class action status on behalf of
the ticket-buying public. The suit says,
“As aresult of Clear Channel's illegal
conduct, plaintiff and the class paid
and continue to pay artificially high
prices for concert tickets.”

Clear Channel spokesman Howard
Schacter, while declining to comment
specifically on the Heerwagen suit,
told Bloomberg that ticket prices de-
pend on a variety of factors and that
the promoter is “just one voice among
many.” He added, “Ticket prices have
increased for top acts in recent years,
but they are just now at a similar price
point to other entertainment, like
sports. Concert-ticket prices were un-
dervalued for many years.”

— Joe Howard

Liquid Avdio Merges With Alliance

iquid Audio, which specializes in secure digital-media deiivery, and

Alllance Entertainment, whose main business is the distribution of
such home-entertainment products as CDs, DVDs and video games, have
announced plans to merge. The companies said the combined entity will
have “the industry’s only end-to-end distribution infrastructure that can
transport ail types of media in both physical and digltal forms.” The stock-
for-stock deal must be approved by Liquid's stockholders but is expected

to close in Q3. Continued on Page 18

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross eamings from radio advertising.

Change Since
/14001 &2 /a2 1401 670261402
R&R Index 263.92 259.38 238.17 -98% -8.2%
Dow Jones 10690.13  9589.67 947421 -11% -1.2%

S&P 500 121987 102753 1007.27 -17% -2%
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CMT
FLAMEWDETHY

EOMUSIC
AWARDS

Now in 60 Million Homes Across America!

CMT appreciates the brilliant efforts of the performers, musicians, presenters and crew. The 2002
Flameworthy Awards rocked the entertainment world, thrilled millions of fans and delivered the highest
prime time ratings in the 20 year history of CMT!
Fv e
2002 Country Mus ¢ Television, $.. @ Viacom Company. ALL RIGHTS RESERVED. CMT. $LAMEWDRYHY and all ve ated logos are serwce marks 3f Country Music k ‘ ‘ h |
[ felevkion, Inc.. a Viezom Comaany. SMT Flomeworthy Video Music Awards A18-29 rating s She highest commercial seecast in CMTs history. Wedn=sday, 5/12/02
* 3-11em £18-43 rating is the highese commertial prime time in CMTs history. CMT Flam=~verthy Video Music Awarts S- 11:15pm 1.41 W18-49 coverage area rating
amked against coverspe area “atinge of all ad-supported cable network programs ir prime tme 8-17pm, Source: Niekea Media Research Auerage Autience estimates,

CMT and CMT.com

An MTV Network. A Viacom Company. r_ -
102°35-8/12/02. Subiect to cualifieations which will be supplied upon reguest. country music te'evi Sion
ragioniIstTor

AMNW AMEricCA 0
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RR.convention: 2002

i

Beverly Hills Was The Place

R&R Convention 2002 moved dowr the street to Merv
Griffin’s world-famous Beverlv Hilton 1otel, and what a
time everyone had! Pictured here are snapshots from
the opening cocktail party, 1 1e wine-tasings, casino night,
artist showcases and some tacught-provoking panels.
Be sure to check out picturs coverage awards highlights
and session roundups over this and tte next two issues
of R&R!

ORLASDO
o

=, st b N e
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| The Only Static You'll Get
~Is From The Caller On Line 1 |

You may get a lot of noise from an opinionated caller, but

your show sounds crystal clear to the radio audience. That i
is if you have a Gentner Broadcast Telephone System
from Harris.

Although the system’s console looks like an ordinary

telephone your talk show host will see the difference
immediately. Not only is the
sound incredibly clean and Gentm
crisp, the system includes _
two built-in digital

hybrids so you can
conference up to four
on-air callers
simultaneously. And each
one will be heard loud

and clear. Even Mr.

Cranky on line 1.

Which brings us to another important point.

Gentner Broadcast Telephone Systems have
multi-colored line indicators so your host knows who's
on the air, who's on hold, who is talking to the produce
and who has been screened. Plus, the host can screen calls
off the air while other callers are on the air. So if the guy

on line 1 isn’t a good fit for today’s show — he’s history.

There’s much more to know, of course, including Gentner’s

6 or 12 telephone line capabilities, available software to

customize a system to your specific requirements, and

network solutions that let you connect multiple studios.

To learn all that a Gentner Broadcast Telephone System can

do for your operation, contact your local Harris representative.

SERVICE
SYSTEMS
AUTOMATION

TRANSMISSION

ml?I?IS—'

www.broadcast.harris.com

WWW Aamericanradiohistorv com
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DEAL OF THE WEEK

e Univision-Hispanic

Broadc 3Sﬁﬂ g merger (Last Year: $315,436,435)
$3.5 billion Stations Traded This Year: 409
(Last Year: 1,050)

Stations Traded This Quarter: 253

2002 DEALS TO DATE

Dollars to Date:

Dollars This Quarter:$4,037,597,659

$4,426,366,385

(Last Year: $3,873,625,728)

(Last Year; 151)

Univision Dives Into Radio With HBG Buy

O Acquires 57-station group in $3.5-billion deal; Entercom finally gets KWOD/

Sacramento from Royce Int’l

i 1 1
Multistate Deal
Univision-HBC Merger
Acquisition
PRICE: $3.5 billion
TERMS: Stock swap deal. Univision
shareholders will own approximately
73.5% of the company following the
acquisition, while Hispanic Broadcast-
ing sharehoiders — including major-
ity sharehoider Clear Channel — will
collectively own approximately 26.5%
of Univision's total stock.
BUYER: Univision Communica-
tions Inc., headed by Chairman/CEO
A. Jerroid Perenchio. Phone: 310-
556-7676. it owns no other radio sta-
tions but has a 32% interest in
Entravision, owner of 55 radio stations.
SELLER: Hispanic Broadcasting
Corp., headed by President/CEO
McHenry Tichenor Jr. Phone: 214-
525-7700

Arizona

KKMR-FM/Arizona City,
KMRR-FM/Globe, KHOT-
FM/Paradise Valley,
KOMR-FM/Sun City and
KHOV-FM/Wickenburg
(Phoenix)

FREQUENCY: 106.5 MHz; 100.3
MHz; 105.9 MHz; 106.3 MHz; 105.3
MHz

POWER: 6kw at 292 feet; 90kw at
2,047 feet; 36kw at 577 feet; 23kw at
725 feet; 6kw at 1,365 feet
FORMAT: Spanish AC; Spanish AC;
Regional Mexican; Spanish AC; Re-
gional Mexican

California

KSCA-FM/Giendale,
KRCD-FMAnglewood,
KTNQ-AM & KLVE-FM/Los
Angeles, KZOL-FM/North
Fork (Merced), KLNV-FM &
KLQV-FM/San Diego,
KEMR-FM/San Francisco,
KSOL-FM/Santa Clara
(San Jose), KZMR-FMW/
Santa Cruz (Monterey-
Salinas) and KRCV-FMW/
West Covina (Los
Angeles)

FREQUENCY: 101.9 MHz; 103.9
MHz; 1020 kHz; 107.5 MHz; 107.9
MHz; 106.5 MHz; 102.9 MHz; 98.9
MHz; 105.7 MHz; 99.1 MHz; 98.3 MHz
POWER: Skw at 2,832 feet; dkw at
387 feet; SOkw; 30kw at 2,999 feet;

2kw at 1,227 feet; 50kw at 440 feet;
32kw at 617 feet; 6kw at 1,342 feet;
S50kw at 499 feet; 1kw at 2,612 feet;
600 watts at 1,004 feet

FORMAT: Regional Mexican/Taik;
Spanish Oldies; Spanish Oldies/Talk;
Spanish AC; Regional Mexican; Re-
gional Mexican; Spanish AC; Span-
ish AC; Regional Mexican; Spanish
AC; Spanish Oldies

Florida

WRTO-FM/Goulds (Miami)
and WAQI-AM, WQBA-AM
& WAMR-FM/Miami
FREQUENCY: 98.3 MHz;
710 kiz; 1140 kiHz; 107.5 MHz
POWER: 100kw at 1,408 feet; S0kw;
50kw day/10kw night, 95kw at 1,007
feet

FORMAT: Tropical; Spanish News/
Talk; Spanish News/Talk; SpanishAC

lllinois

WIND-AM & WLXX-AM/
Chicago and WOJO-FM/
Evanston (Chicago)
FREQUENCY: 560 kHz; 1200 kHz;
105.1 MHz

POWER: Skw; 10kw day/1kw night;
8kw at 1,175 feet

FORMAT: Spanish News/Talk; Tropi-
cal; Regional Mexican

New Jersey

WCAA-FM/Newark (New
York)

FREQUENCY: 105.9 MHz
POWER: 610 watts at 1,362 feet
FORMAT: Tropical

Nevada

KQMR-FM/Indian Springs,
KISF-FM/Las Vegas and
KLSQ-AM/L.aughlin (Las
Vegas)

FREQUENCY: 99.3 MHz; 103.5
MHz; 870 kHz

POWER: 31kw at 2,264 feet; 100kw
at 1,158 feet; 10kw day/1kw night
FORMAT: Spanish AC; Regional
Mexican; Spanish Oldies

New York

WADO-AM/New York
FREQUENCY: 1280 kHz
POWER: 50kw day/7kw night
FORMAT: Spanish News/Talk

Texas

KCOR-FM/Comfort (San
Antonio); KLTO-FM/
Crystal Beach (Houston);
KDXX-AM/Dallas; KHCK-
FM/Denton (Dallas); KAJZ-
AM, KAMA-AM & KBNA-
FM/EI Paso; KESS-AM &
KLNO-FM/Fort Worth
(Dallas); KOVE-FMW/
Galveston (Houston);
KDXT-FM/Granbury
(Dallas); KGBT-AM &
KIWW-FM/Harlingen
(McAllen-Brownsville);
KLAT-AM & KLTN-FM/
Houston; KDXX-FMW/
Lewisville (Dallas); KGBT-
FMMcAllen; KPTY-FM/
Missouri City; KQBU-FM/
Port Arthur (Houston);
KDOS-FM/Robinson
(Waco); KRTX-AM/
Rosenberg (Houston);
KCOR-AM, KXTN-AM &
FM & KROM-FM/San
Antonio; KBBT-FW/
Schertz (San Antonio);
and KLAT-FM/Winnie
(Houston)

FREQUENCY: 95.1 MHz; 105.3
MHz; 1480 kHz; 99.1 MHz; 920 kHz;
750 kHz; 97.5 MHz; 1270 kHz; 94.1
MHz; 106.5 MHz; 106.7 MHz; 1530
kHz; 96.1 MHz; 1010 kHz; 102.9
MHz; 107.9 MHz; 98.5 MHz; 104.9
MHz; 93.3 MHz; 107.9 MHz; 980 kHz;
1350 kHz; 1310 kHz; 107.5 MHz; 92.9
MHz; 98.5 MHz; 100.7 MHz
POWER: 100kw at 925 feet; 6kw at
180 feet; Skw day/2kw night; 100kw
at 1,726 feet; 1kw day/360 watts
night; 10kw day/1kw night; 100kw at
1,089 feet; Skw; 98kw at 1,591 feet;
100kw at 1,322 feet; 100kw at 1,339
feet; 50kw day/10kw night; 100kw at
988 feet; Skw; 100kw at 984 feet;
100kw at 981 feet; 100kw at 997 feet;
3kw at 981 feet; 100kw at 1,952 feet;
6kw at 328 feet; Skw day/4kw night;
Skw; Skw day/280 watts night; 97kw
at 1,470 feet; 45kw at 1,352 feet;
98kw at 991 feet; 100kw at 1,952 feet
FORMAT: Spanish AC; CHR/Rhyth-
mic; Spanish AC; Tejano; Spanish AC;
Spanish Oldies; Spanish AC; Span-
ish News/Talk; Regional Mexican;
Spanish AC; Spanish AC; Spanish
Full Service; Tejano; Spanish News/
Talk; Regional Mexican; Spanish AC;
Regional Mexican; CHR/Rhythmic;
Regional Mexican; Regional Mexican;
Spanish Religious; Spanish News/

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

© WRVX-FM/Eufaula, AL $425,000

o KCRE-FM/Crescent City, CA $692,000

* KWOD-FM/Sacramento, CA $25 million

® KXDC-FM/Estes Park (Denver-Boulder), CO $30 million

© WGAF-AM/Alachua and WNTF-AM/Bithio, FL $600,000

* WPJX-AM/Zion (Chicago), IL $70,000

¢ KMRL-FM/Buras, LA $25,000

© WNCR-AM/Fair Bluff, NC $1,200

® KiVA-AM/Albuquerque, NM $500,000

® KVCQ-FM/Cuero and KBAE-FM/Liano, TX $3 million

© WNBI-AM & WCQM-FM/Park Falls, Wl $850,000

Talk; Tejano; Tejano; Regional Mexi-
can; CHR/Rhythmic; Spanish News/
Talk

COMMENT: Univision will also be
acquiring KVCQ-FM/Cuero, TX and
KBAE-FM/Liano, TX as part of its
purchase of Hispanic Broadcasting.
HBC is purchasing those stations
from Sonoma Media and announced
this deal after the announcement of
Univision's purchase of HBC. HBC's
purchase of these two stations isin a
separate transaction appearing in this
week's slate-by-state deals.

B0E 1

WRVX-FM/Eufaula

PRICE: $425,000

TERMS: Asset sale for cash
BUYER: Smalil Town Radio Inc.,
headed by President Don Boyd.
Phone: 678-576-7358. it owns six
other stations. This represents its
entry into the market.

SELLER: Renegade Broadcasting,
headed by President Ciyde Earnest.
Phone: 334-616-0097
FREQUENCY: 97.9 MHz

POWER: 3kw at 328 feet

FORMAT: Country

KCRE-FM/Crescent City

PRICE: $692,000

TERMS: Asset sale for cash
BUYER: Bi-Coastal Media LLC,
headed by President/CEO Kenneth
Dennis. Phone: 707-263-6113. It
owns 11 other stations, including
KPOD-AM/Crescent City, CA.
SELLER: Poilack Broadcasting
Co., headed by President William
Pollack. Phone: 901-751-1513
FREQUENCY: 94.3 MHz

POWER: 25kw at -305 feet
FORMAT: AC

KWOD-FMW/Sacramento
PRICE: $25 million

TERMS: Asset sale for cash
BUYER: Entercom, headed by
President/CEQO David Field. Phone:
610-660-5610. It owns 102 other sta-
tions, including KCTC-AM, KDND-
FM, KRXQ-FM, KSEG-FM & KSSJ-
FM/Sacramento.

SELLER: Royce International
Broadcasting Company, headed by
President/CEO Ed Stolz H. Phone:
916-448-5000

www americanradiohistorvy com

FREQUENCY: 106.5 MHz
POWER: 50kw at 411 feet
FORMAT: Alternative

|_ oloraco
KXDC-FM/Estes Park
(Denver-Boulder)

PRICE: $30 miilion

TERMS: Asset sale for cash
BUYER: Superior Broadcasting,
headed by President Chris Devine.
Phone: 312-204-9900. it owns no
other stations.

SELLER: High Peak Broadcasting.
Phone: 312-204-9900
FREQUENCY: 102.1 MHz
POWER: 25kw at 171 feet
FORMAT: CHR/Rhythmic
BROKER: Peter Handy of Star Me-
dia Group.

r = Flonid
WGAF-AM/Alachua and
WNTF-AM/Bithlo

PRICE: $600,000

TERMS: Asset sale for cash
BUYER: Rama Communications
Inc., headed by President Sabeta
Persaud. Phone: 407-523-2770, It
owns four other stations, including
WOKB-AM & WTIiR-AM/Orlando.
SELLER: Peoples Network Inc.,
headed by President Charles Harder.
Phone: 904-397-4489
FREQUENCY: 1090 kHz; 1580 kHz
POWER: 3kw day/250 watts night;
Tkw

FORMAT: N/A; News/Talk
COMMENT: WGAF-AM is currently
represented as a construction permit.

WPJX-AM/Zion (Chicago)
PRICE: $70,000

TERMS: Asset sale for cash
BUYER: Multicuitural Broadcast-
ing of Chicago, headed by President
Edward Rim. Phone: 847-842-0701.
It owns no other stations.

SELLER: ABC Radio Inc., headed
by President John Hare. Phone: 972-
776-4648

FREQUENCY: 1500 kHz

POWER: 250 watts

FORMAT: Dark

=4

KMRL-FM/Buras
PRICE: $25,000

Continued on Page 18
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¢ Industry X-Ray Continued, Page 12

* Dan 0'Day’s Commercial Copy Makeover, Page 14

« Sirius Satellite Radio reviewed, Page 15

management - marketing

sales

“It was impossible to get a conversation going,
everybody was talking too much.”
—Yogi Berra

INDUSTRY X-RAY:

CELL-PHONE SERVICES

M Ring up your share of this major category

By Jeff Green According to the RAB, telecom-
T munications (cell phones, long-
xecutive Editor N 3

distance carriers, pagers and

Jjgreen@radioandrecords.com

related services) ranks fourth
among the top 30 national net-
work and spot radio categories.
The category spent $282.5 mil-
lion in 2000, up 11.4% from
1999. This X-ray focuses spe-
cifically on cell-phone service
| providers, users and future
| purchasers.

GELL-PHONE USER SNAPSHOT

Walk down the street and it
seems like you see all kinds of people talking on their
cell phones. But the reality is, cell phones are still
something of a luxury item and are found mainly
within specific demographic boundaries. Although
somewhere between 58% and 62% of adults 18 and
older use cell phones, Media Audit reports that core
users are professional adults ages 35 to 54, leaning
slightly male, with a secondary target of 25-54.

Although those with household incomes of $35,000
or more index at 115 for cell-phone use — 100 being
the average — those in the $35,000-$49,999 bracket
score only a 97, both as users and as planned
purchasers. The major current-user market is in the
$50,000-plus group, leaning married and Caucasian
but indexing highest — 111 — among Asians.

For 42% of cell-phone users, the averagebill is more
than $50 per month — especially, interestingly enough,
among those who commute regularly and those who
have long commutes (see “Seeding & Selling Points,”
right).

AND NOW FOR SOMETHING COMPLETELY DIFFERENT

What makes the cell-phone category particularly
interesting is the composition of the next wave of
consumers: young, blue-collar, single (with children
and without) and nonwhite. These people index as
high or higher than mostexisting users in plans tobuy
cell phones. As phones and minutes become in-
creasingly affordable, the emerging marketlooks very
encouraging.

Income Uses Cell  Plans To

Phone Buy
Household income of $100,000-plus 143 114
Household income of $75,000-plus 135 113
Household income of $50,000-plus 124 109
Household income of $35,000-plus 115 105

Household income of $35,001-$49,999 97 97
OCCUPATION, RAGE OR LIFEGROUP

Business owner, partner or corporate

officer 138 120
Maturing Yuppie (25-44, college grad,
tech/professional job, kids) 136 101
Affluent full-nester ($50,000-plus,

kids at home) 131 114
Affluent working woman ($50,000-plus) 131 109

RADIO-SPENDING PROFILE

Here's how much radio gets of all communications and
cellular advertising dollars in 25 selected top 40 markets.
No. 13 is the median market.

Median 17.2%
[ High 26.3%
Mean 17.9%
! Low 9.6%
2001 overall radio growth rate: -13.4%
2001 Ali-category overall radio growth rate: -8%
Communications and cellular as a
percentage of total radio expenditures: 81%
Source: Miller, Kaplan, Arase & Co.
Income Uses Celt  Plans To
Phone Buy
Proprietor or manager 129 105
Yuppie (21-34, college grad,
tech/professional job) 125 114
Professional or technical 120 101
Under 35, no children, married 118 120
Affluent blue-coltar (S50,000-plus) 116 124
MTV generation (18-44, watches MTV
and/or VH1) 116 134
Working mothers 114 113
Working women 113 103
Asian 111 134
Under 35, children under 6 at home 106 128
White 103 81
Under 35, no children, single 100 150
Black 96 144
Blue-collar 92 122
Single parent 91 146
Hispanic 82 135
Spanish spoken weekly at home 73 137
Age Group
25-49 110 110
25-54 109 106
35-64 108 90
45-54 108 9
18-49 107 123
25-34 107 126
18-34 102 146
18-24 93 179

Source: Media Audit

HOW WIRELESS ALLOGATES ITS AD DOLLARS

This survey of 91 major, medium and small mar-
kets shows how the 36 wireless-communications
companies that spent the most on media advertising
allocated their budgets by media category during the
first three quarters of 2001. Among all companies,
radio earned 16.6% of the total ad budget, or” ap-

SEEDING AND SELLING
POINTS YOU CAN USE

* Look where the market is heading. Now that the
affluent, predominantly white market is beginning to
reach the point of diminishing retuns in cell-phone
penetration, radio stations thattarget young, single and
nonwhite demos can win big.

«Cell phones are perfect for pitching at night.
Media Audit shows that radlo listening among planned
purchasers indexes highest in ovemights (139) and
from 7pm-midnight (134). You couldn't ask for (or offer)
a better efficiency.

« People who have long commutes are big cell-
phone users. Those who have the biggest cell-phone
bills ($150 or more per month) commute at feast 30
minutes to work (Index 137). Those who spend that
much and commute an hour or more to work index at a
staggering 187 if your market has a lot of long-distance
commuting, those consumers are either using cell
phones or soon wiit be. No wonder congested Atlanta
ranks so high for future purchasers, as does Los An-
geles.

« Radio beats all other media in daily reach for
targeting cell-phone users. Among those not ex-
posed to radio on a typical weekday, radio indexes at
only 80. That's well ahead of Sunday newspapers (91),
daily newspapers (94) and TV (97). Same goes for
future cell-phone buyers, where radio indexes at 83,
followed by TV (94), and both daily and Sunday news-
papers (102) (Media Audit).

» Radio is competitive among cell-phone users
and future buyers who use media heavily. Cell-
phone users listening to radio three hours or more per
day index at 103, while heavy Internet users index at
123, ahead of outdoor (113), newspaper (96), direct
mail (94) and TV (87). Among those planning to buy,
radio ties with direct mail at 117, trailing the Internet
(126}, but ahead of outdoor {113), TV (110) and news-
paper (93) (Media Audit).

* Budget cell-phone services appear to have
strong potential. If there’s a low-cost cell-phone ser-
vice available in your area, it should be using radio.
More than 40% of the public still doesn’t use cell
phones, especially people on limited incomes and 18-
24-year-olds (93 index) (Media Audit).

» Cell phones are used more by married people
than singles, but the big growth is in the singles
market. |f you're doing a bridal or home falr, be sure to
include cell-phone companies in the target mix. But if
your station does events for singles, a celi-phone
company would make an ideal sponsor.

« If you target seniors, emphasize safety issues in
your copy points. Cell-phone use indexes at only 63
among people 65 and older, and over-65s with plans to
buy index at a paltry 39. To reach this demo, consider
promoting the security benefits of owning a cell phone in
your copy (Media Audit).

proximately $213.1 million of $1.28 billion spent in
that period; that’s an increase of 7.3% from the same
period in 2000. Verizon led all companies, with $41
million in radio advertising.

Continued on Page 12
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Maximize TSL Without
Killing Your Cume

Coleman’s New FACT with TSL. Max"

Solves Radio’s Biggest Programming Issue

THE PROBLEM

Most radio stations already know that library music testing is
essential if they want to stay on top of the music tastes of their
audience. But, as many have discovered, music testing has the
potential to backfire — to hurt rather than help the ratings. How?
"Hyper focus” is most often the culprit. You know the symptoms.
You drill down on your P1 listeners to the point that you get a
library that is overly focused. The station sounds exactly like what
your P1s want, but you've ignored the Cume. It's fine if you have
no competition, but when you do, watch out.

With any level of competition “hyper focus” feeds on itself driving
the station in a downward spiral. P1 focus backfires. At first your

Cume erodes. Then you get so narrow that your TSL falls apart.
Modern AC, Hot AC, Rhythmic CHR, Country, Alternative — every
format has fallen victim. In the search for TSL, stations who over
focus lose the balance between maximizing Cume and TSL.

Some stations do the opposite. Their test is too broad. Cume
oriented or “montage” screened studies yield a list of songs that are
liked in the market, but is too broad for “reining in” or “focusing”
the sound of the station.

You get people to Cume the station only fo find that you've
produced a TSL nightmare. Without TSL, radio stations simply
cannot achieve strong ratings.

» FACT with TSL Max is a
revolutionary, patent-pending way of
measuring your audience’s music tastes.

» FACT with TSL Max is the first and
only library music testing method that
identifies the exact songs that drive Cume
and those that drive TSL. Now you can
find those Cume songs that simply would not fest in the “hyper
focused” old approach to music testing.

* FACT with TSL Max is the only library testing method that
ensures that your station will not sacrifice Cume for TSL or TSL for
Cume. FACT with TSL Max provides powerful insight that yields
music optimally balanced for both Cume and TSL delivery.

Maximize TSL without killing your Cume.

Learn more about FACT with TSL Max from (left
to right] Warren Kurtzman, John Ménninghoff,
Jon Coleman and Chris Ackerman at

(919) 571-0000 or info@Colemaninsights.com

WWW.COLEMANINSIGHTS.COM

FACT TS,

Proven Strategic Insight
from Coleman

FACT with TSL Max also includes
the proven Fit and Compatibility
measures made famous by
Coleman'’s original FACT music
testing methodology. Fit and
Compeatibility are the best way to focus your music mix on songs
listeners expect on your station and songs compatible with your
Core sound.

All of these tools, plus our state-of-the-art pcFACT software, allow
Coleman to give you the exira insight you need to win.

COLEMAN

MusiC. TRENDS. BRANDING.

RESEARCH TRIANGLE PARK  LOS ANGELES  HAMBURG
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INDUSTRY X-RAY
conmesiancere o [IEDIA ADVERTISING BY MARKET:
MEDIA SHARE OF WIRELESS AD DOLLARS BY CATEGORY TELEGOM M“N I c A'"ﬂN s
Ad Dollars % Share
Newspaper 699.2" 54.6 The chartbelow represants 2001 spending in thousands of dollars. Where totals exceed line items, the balance is in other media.
Spot TV 295.5 231 C&PES: cellular and paging equipment and systems. LDL: long-distance lines (domestic and international). Some markets were
i not included because complete data was not available. For info on markets below No. 35, contact Jeff Green at R&R.
Radio 213.1 16.6
Outdoor 49.2 3.8 Rank Market Outdoor  Sunday News Daily News  Spot TV Nat’l Spot Radio Total
Cable TV 204 186 1 New York C&PES 5.56 63.57 52.78 44654 62523  1,193.68
Magazines 29 02 LDL 2,276.71 7049  1,31943  22,189.81 43187 26,288.30
. o 2 Los Angeles C&PES 0 0 386.72 398.12 745.22 1530.07
Dollars in millions
LDL 1,564.73 4296  2,028.31 15,175.76 34958 19,161.33
Pourcegloice Trak 3 Chicago C&PES 3.57 0 343,23 1,935.53 49124  2,802.99
MEDIA SHARE OF WIRELESS AD DOLLARS BY COMPANY LDL 706.67 24.14 885.02 3,139.14 84421 5599.17
THis izt shiows how the 25 wireless comparies 4 SanFrancisco  C&PES 45.00 71.37 303.86 178.44 0 598.67
that spent the most on media advertising in the first 2 5507 g gaS08 161295 e453 2.852:58
three quarters of 2001 (approximately $3.5 million or ZLalias SAPES st 4, 9 TebiAs GG 5 =8
— el . LDL 510.21 4543 511.96 984.78 39893  2.451.30
more) divided up the lion’s share of their ad budgets. 6 Philadelphia C&PES 17.25 0.58 270.49 208.65 224.43 721.39
Aeak Comaany Aeksgager__ SoorTV.___Ratio— BeclaEShare LDL 28.13 9.50 804.28 4,903.59 769.09  6,514.58
| VR BEAE a9 A 7  Washington, DS C&PES 4.37 0 145.53 147.08 27033 567.30
2AT&T 1481 474 320 134 LDL 142.48 68.25 960.50 1,784.89 298.64  3,254.76
3 Cingular 910 381 242 145 8 Boston C&PES 0 0 261 177.56 0 180.17
4 Sprint 896 173 257 190 LDL 0 22.99 331.32 9,213.46 188866 11,456.43
5 Voicesiream 52.6 338 13.0 12.7 9  Houston C&PES 0 0 37217 38.37 0 410.54
6 NEXTEL 300 039 250 31.0 LDL 151.77 217.26 909.35 693.00 9116  2,062.53
+ATEER o3 6= TG 5= | 10 Detroit C&PES 0 0 31.18 265.62 0 296.80
LDL 234.13 0 152087 370.57 564.62  2,690.19
8 Qwest 14.9 6.2 42 161 11 Atlanta C&PES 282.77 0 335.89 51.11 784.48  1,454.25
9 SunCom 17.6 2% 28 118 LDL 139.73 0  1,349.88 1,875.61 75307  4,118.30
10 Cricket 6.9 63 27 145 12 Miami C&PES 297.53 367.47 498.63 288.52 22217 1,674.31
@ . 24 AR GG LDL 230.14 24.81 390.20 1,238.69 261.85 214568
14  Seattle C&PES 0 0 1183 209.44 92.33 313.60
12U.8.Celllar 67 31 39 256 LDL 0 10.60 161.07 386.81 14.08 572.56
13 Powertel 5.5 4.6 43 288 | 15 Phoenix C&PES 122.96 385.71 295.99 41.36 86.65 932.68
14 PrimeCo 4.8 36 24 214 LDL 103.24 43.83 172.26 238.28 121.28 678.88
15 Pacific Ball 24 a6 a» 347 16 Minneapolis C&PES 0 0 4.37 142.60 20.90 167.87
LDL 20.70 0 318.91 29567 18.37 653.64
e e L 17 SanDiego C&PES 117.60 20.55 0 42.56 0 180.71
17 Telecop PCS 2.1 24 fa 217 LDL 487.11 0.19 352.79 346.08 3082  1,217.00
18 SBC 04 46 17 262 19 St Louis C&PES 0 0 15.94 92.32 75.39 183.65
19 Woridcom 41 06 28 81 LDL 458 75.69 183.19 316.46 116.56 696.48
20 CenturyTel B s Tom 230 20 Baltimore C&PES 0 0 0 103.21 136.34 239.55
) LDL 0 6.07 191.00 273.90 151.49 622.46
21 Centennial 88 15 98 240 21 Tampa C&PES = 5 = AL o e
22 BellSouth Mobility 1.3 1.1 14 361 LDL 13.25 0 90.65 3,678.34 18.48  3,800.72
23 Sprint Affiiates 1.4 02 20 535 22 Denver C&PES 3.97 190.25 173.28 136.25 22.94 526.69
24 Ameritech 20 79 6 179 LDL 92.34 214.64 117.24 555.50 10.24 989.96
SRS o - R 23 Pittsburgh C&PES 0 0 0 41.47 0 41.47
LDL 113.85 108.17 207.54 1,773.91 150.33  2,353.80
*Dollars in millions 24  Portland, OR C&PES 0 0 ) 100.94 12.11 113.05
Soures VoiceTraR LDL 0 10.08 174.24 157.46 4.96 346.74
25 Cleveland C&PES 108.72 0 0 21.20 0 129.92
Below are wireless companies outside the top 25 LDL 71.26 0 657.26 316.71 9.82 1,055.06
that directed at least 20% of their media budgets to 26 Cincinnatl C&PES 0 0 0 98.92 0 98.92
radio and spent at least $200,000 on radio advertising LDL 0 11.64 0 165.33 0 176.97
in the first three quarters of 2001. 27 Sacramento C&PES 13.50 0 0 62.48 22,95 98.93
Rank Company Doliars Radio Share LDL 202.24 3.13 1227 120.58 0 338.22
28 GTE 68 G 31  San Antonio C&PES 0 0 0 0.39 32.46 32.85
) LDL 303.96 0 84.49 14257 95.31 626.32
23 AliTOouct: il 2.8 32 Milwaukee C&PES 0 6.79 67.44 0.01 0 74.23
32 Caellular South .28 20.1 LDL 0 0 0 210.23 0 210.23
33 PCS One 41 332 Salt Lake City C&PES 0 0 0 29.04 15.48 4452
34 BellSouth Mability DCS 24 245 LOL 0 0 3848 2 220.95 550:60
36 Arch Paging 41 575 Providence C&PES 0 0 0 0.14 0 0.14
LDL. 145.68 0 230 171.94 16.33 333.95
*Doliars in millions
Source: VoiceTrak Continued on Page 14 Source: Competitive Iedia Reporting.
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Saho Media Busts Myths
About FM Talk. ahee

gives us the tools to win”

— ERIC JOHNSON
PD/NEW JERSEY 101.5

The FM talk experts, Sabo Media, answers your tough questions:

Q: Why should | go talk with one of our cluster FM's?

A: * You’ll increase your station’s value immediately. Higher commercial loads mean increased profits.
e Foreground content gets better response for retailers than music.
e You'll always be market exclusive. No one can duplicate your hosts.

Q: How long does it take to be successful?

A: e New Jersey 101.5 was number 1, total audience in their first book
and has been number 1 for eleven years.

e “Real Radio 104.1” Orlando, won double digit shares in its target, year one.

Q: Whera's the talent?

A: e Everywhere. We help you recruit and train them.

e Dr. Ruth Westheimer, Jon and Ken, Deminski and Doyle, Karen Kay, Russ Rollins, The Regular Guys, Ken Ober,
and dozens more were discovered doing “something else” then trained at a Sabo Media member FM station.

Q: Won't it compete with our AM talk station?

A: ¢ Your AM Standards doesn’t compete with your FM CHR even though both play music. Targeted-talk means no overlap.

¢ You'll have full demo control because you’re not putting on random talk shows. Stations that just put on a bunch of
shows fail. Sabo Media’s Targeted-talk format wins.

Q: Can we sell this FM talk thing?

A: e Look at these clients and non-clients that are often number 1 local billers: KLSX Los Angeles, WTKS Orlando,
New Jersey 101.5, WJFK Washington, WCKG Chicago.

e Highest conversion ratios in the industry, often 2 : 1.

SABO NMEDIA
(212)681-8181

www.sabomedia.com

www americanradiohictorv com
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O'DAY'S COMMERCIAL

COPY MAKEOVER

=18

CLIENT CHALLENGE: AUTO-REPAIR SHOP

Letter from a reader:

I have a problem with a customer
we had on the air for many years.
Either we didn’t do our job and build
a commercial that would bring
customers in the door, or the product
our client was selling was too expen-
sive or of 110 interest to our listeners.
At any rate, he dropped his radio-
advertising budget.

By Dan 0’ Day

After about two years of banging
on his door, he has finally decided to
do something with us again, but only
if he can get results. Normally, I can build a commercial that
gets noticed and that people will comment about, and the
customer is pleased. But this business has several obstacles
that I can’t get past.

First of all, he has one of the highest-priced auto-repair
shops in the area. He uses the highest-quality parts with a
small markup, and his labor costs are liigh. He is very detail-
oriented and uses gloves when he works on vehicles. He even
goes as far as putting a plastic slipcover over the seats and
steering wheel so he won't get grease inside the car. The shop
has the newest equipment and is very clean.

We have used all of the above items in his commercials
before, but I'm not sure ifweshould just come right out and say
that you pay more and get more. What would you do?

DAN REPLIES

Naturally, I wouldn’t attempt to write a commercial
without getting a lot more information. But the “ob-
stacles” yourefer to should, clearly, form the basis of this
client’s entire campaign.

The commercial’sjob is notto get noticed, it's todrive
customers to this repair shop. What type of customer is
likely to patronize this sponsor? Well, many people will
choose the absolutely cheapest mechanic. Those people
are 1ot your prospects.

You want to target your message to people who take
great pride in their cars’ appearance. Car owners who
are greatly motivated by price aren’t likely to patronize
this place anyway, so forget about them.

Here are some sample headlines that can drive the
right prospects to this client:

* You're getting ripped off by auto body shops that
charge less than Ed’s Auto Repair.

* Sometimes the cheapest auto body shop turns out
to be the most expensive.

* You shouldn’t have to wash, wax and vacuum
your car every time you let your mechanic touch it.

¢ If you want your car to get the very best treatment
in Smallville, there’s only one place to go.

* I'm sick and tired of seeing Smallville car owners
allow some dirty, careless grease monkey to make a
mess of their treasured automobiles.

e | actually thought that after the mechanic is done
working on it, your car is supposed to look like a mess -
until | took my car to Ed’s Auto Repair.

* If you take pride in your car, you don’t want to
leave it in the hands of someone who just doesn’t care.

* If you can find a more expensive auto-repair shop
than Ed’s, Ed will raise his prices!

Does at least one of those headlines spark an idea for
a commercial? The hardest part of writing is starting.

When you don’t know where to start, just start writing
headlines. Soon your only problem will be stopping.

AsInoted above, Idon’t have enough information to
begin to write a real cormercial for this client. But here
are a couple of sample 60-second spots.

‘CONSUMER HOT SEAT

Announcer: Today’s guest on Consumer Hot Seat is Ed
Client of Ed’s Auto Repair. True or false: You charge
more than some other auto-repair shops in Smallville.

Client: True.

Announcer: I rest my case.

Client: But don’t you want to know wity we charge
more?

Announcer: Not really.

Client: Some shops use recycled parts. We use only
the highest-quality new parts, direct from the man-
ufacturer. We could buy cheaper parts, but, in the long
run, it wouldn’t be so good for our customers.

Announcer: Yeah, big deal.

Client: We treat your car like the major investment it
is. We pay our mechanics more than most auto-repair
shops, and you can see the difference in their work. Their
onejob is to take care of your car.

Announcer: Out of time!

Client: And then there’s our state-of-the-art diag-
nostic and repair equipment....

Announcer: Look, consumers want the cheapest
prices, period. If the work’s not so good and their cars
don’t run so well, they don'’t care.

Client: Maybe you're right. But for people who do
want their cars fixed right the first time by the best-
trained mechanics using the best equipment, Ed’s Auto
Repair is there for them.

Announcer: Tomorrow on Consuimer Hot Seat, doc-
tors who save lives — but charge for their services!

‘YERY PICKY'

Sometimes it's good to be very picky. Like when you
choose the auto-repair shop that works on your car. I'm
Ed Client of Ed’s Auto Repair, and I'm really picky. Some
shops use recycled parts when fixing your car. We use
only the highest-quality new parts, direct from the
manufacturer. This drives my accountants crazy be-
cause we could buy cheaper parts and sell them to you at
a higher profit. But, in the long run, that wouldn’t be so
good for your car.

[ also pay my mechanics more than most shops do,
and you can see the difference in their work. Their one
jobisto takecare of your car. You wantpicky? They wear
gloves when they work because you don’t want grease
on your car. That’s also why we put plastic slipcovers
over your seats and steering wheel.

Look, if you don't care all that much about how well
your car runs or how long it lasts, you might save a
dollar or two by going somewhere else. But if you want
picky expert mechanics to take care of your car, maybe
you should visit Ed’s Auto Repair on Main Street. But
don’t tell the mechanics I called them “picky.” They like
to think of themselves &s “meticulous.”

This column is excerp'ed from The Dan O'Day Radio
Advertising Letter. For your free e-mail subscription, send
your request to: danoday @danoday.com with “R&R Ad
Request” in the subjectline, or subscribe online at www.
danoday.com.

www americanradiohictorv com
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People Mete

Arbitron’s Portable People Meter goes live in
2003! Arbitron answers your questions
about how the PPM works and what it
entails for both panelists and radio stations.

LIGHTING UP THE PEOPLE METER

Q: What's the deal with the light on the side of the
meter?

A: One of the instructions Arbitron has given
panel members is to keep the green light on, which
they do by simply keeping the meter with them at
all times. The green light is tied to a motion
detector that remains activated as long as the
person is moving, even if they're only breathing.
Panel members eam more points — which are later
converted to cash — the longer they keep the green
light on. Early PPM test panelists in 1993 were the
source of the idea for the green light when they
told Arbitron they needed an indication that the
meter was working properly and registering their
motion.

If a panelist puts down the meter and it doesn’t
detect any motion for 20 minutes, the green light
will flash for 10 minutes to get the person’s
attention. After 10 minutes the light will go out and
the panel member will stop earning points. It's
important to note that, no matter what the green
light’s status, the PPM is always listening for media
codes as long as it holds a power charge. It contin-
ues to receive data while in the recharger or dock as
well.

When panelists wear their meters for at least
eight hours and there are no transmission or other
problems with the data accumulated over the course
of the day, Arbitron includes the panelists in that
day’s in-tab sample. That means that all the media-
code data they have amassed is factored in to the
overall ratings for that day. Approximately 80% of
PPM panelists were considered in-tab on an average
day by the end of the Wilmington, DE test.

Have a question about Arbitron's Portable People
Meter? E-mail Jeff Green at jgreen @ radioandrecords.com.

Industry X-Ray

Continued from Page 12

T0P CELL PHONE OWNER FORMATS

The top 10 formats indexing highest among those who use
cell phones:

Format Index
'80s Hits 116
Other 116
Modern AC 115
Children's 114
Urban AC 114
Triple A 113
Alternative 113
CHR 112
Hot AC 112
Smooth Jazz 111
Classic Hits 111

Source: Scarborough Research

]
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A SIRIUS LOOK AT SATELLITE RADIO’S NEWEST SERVICE

Last month Sirius Satellite Radio began its national
rollout, and, as part of its promotional efforts, the
company arranged for me to try out the service over
Memorial Day weekend via a huge, shiny new
Dodge Ram pickup equipped with a Kenwood ste-
reo satellite receiver. Decorated with the Sirius dog
logo and an image of a Danni Leigh look-alike plas-
tered on the cab doors (being in Nashville, I obvi-
ously got the “country” vehicle), the cherry-red
pickup attracted plenty of looks and a few ques-
tions from other drivers, who rolled down their
windows to ask about it. I encouraged them to go
online to www.sirius.com and check out the service.

INSTANT APPEAL

| drove the pickup home and took my wife,
Lauren, out for a spin. Lauren had heard about sat-
ellite radio but had never experienced it except for a
brief time a few years ago, when we had DMX as part
of a satellite-dish package. “Now there are 100 chan-
nels to choose from,” I said, tuning in channel two,
the AC station Sirius calls “The Pulse.” After a few
seconds of Genesis’ “In Too Deep,” I reached overto
change the station, to demonstrate

the variety of music available. “Don’t
touch it,” Lauren ordered. “I like that S I R I
song.”

Phil Collins and company came to
an end shortly, and up next, without
interruption, was Madonna’s “Cherish.” Was Lauren
now ready to check out some of the other choices?
Nope. “Leave it there. I like this one too,” she said.
Then, “Hey, cool. You can see the name of the artist
and the song title. Let’s get this!” Total elapsed time:
34 seconds. We had barely pulled outof the driveway.

Lauren didn’t ask how much it costs, what the
other channels are, how it compares to XM or how
well it's programmed. Nothing mattered except three
big things: She loved the lack of commercials, the
music is apparently more appealing than what
Nashville AC radio is offering, and she could see the
name of the artist and the song title. End of discussion.

| finally managed to try out some of Sirius’ other
offerings, and that only solidified her opinion. Know-
ing the industry [ write about, Lauren looked at me
sternly. “Regular radio might be in trouble,” she said.
[ replied, “Remember, this runs $12.95a month, plus a
few hundred dollars to get the receiver or FM
modulator and antenna.” She shrugged and said,
“For someone who loves music and likes radio, it's
worth it.”

ROAD TEST

How did Sirius do in a longer test drive? After
racking up a few hundred miles with Sirius over a
week’s time, here are some initial impressions:

First, the choice of programming is overwhelming,
Aside from numerous variations on mainstream
formats, the range of specialty channels for blues,
reggae, world music, Broadway, swing, old-time
radio theater, comedy, BBC World Service and many
more stengthens one’s faith in the diversity of the
radio medium itself.

The repertoire within each format is impressive.
While Sirius has more than a million songs in its
library, Sr. VP/Content Joe Capobianco admits it
plays only a few hundred thousand. But that’s still a
few more than most people have in their collections,
and | heard an incredibly diverse spectrum of songs

and artists. But one day, at the same time that Classic
Rocker “Big Rock” played Elton John's “The Bitch Is
Back” followed by The Beatles’ “Lucy in the Sky With
Diamonds,” the other Classic Rock station, “The Vault,”
was playing John’s “Son of Your Father” followed by The
Beatles’ “Within You, Without You.” Differences in song
familiarity notwithstanding, such artist duplication
shouldn’t take place if variety is the name of the game.

There are some shortcomings in the album-title
display. Channels — particularly the “U.5.-1” CHR and
the AC “Pulse” — sometimes don’t show album titles.
['m not sure why that is, but it’s something Sirius should
address. Also, I saw Emmylou Harris” “Boy From Tu-
pelo” listed as a Sirius World Café live track, but that
information does me no good. The channel should say
the song is on the Red Dirt Girl album and let the air talent
tell me it’s a Sirius-exclusive live performance.

The jocks are of mixed calibers. High marks go to the

Jazz and Latin talents, who are very

well-informed and at the top of their

game. But some personalities on

other channels are less insightful —

such as the one whose only comment

about ex-squeeze member Glenn Til-

brook’s “Interviewing Randy Newman”

U S was that it is “probably about interviewing

Randy Newman.”

Audio drop-outs were few and far

between. The signal occasionally disap-

peared for a few seconds under bridges here and there

and sometimes at random moments, but most of the time

it came in beautifully. I noticed some phasing problems,

occasional music beds that weren’t mixed well and

volume shifts in spoken-word programming, but,
overall, the technical end of the service is solid.

That said, I found the receiver somewhat unreliable
and frustrating to use. Despite having read the manual
carefully, [ couldn’t get the tuner to remember my set-
tings to present the song and album titles. If I punched
through the channels too quickly (and 1 was warned
about this in advance), the whole system crashed and
wouldn’t broadcast anything, and [ had to reboot by
turning off the receiver and restarting. Because the signal
doesn’t come on instantly — there is about a five-second
delay — and the reboot doesn’t always work the first
time, I once actually drove abouta mile dinking around
with the tuner while trying to keep an eye on the road.
The faceplate of the Kenwood system seems flimsy and
presents useless motion graphics that I'm not sure even
a small child would find engaging.

I loved the concept of the “Personal Achievernent-
Empower” channel, as I don’t have a budget to buy
expensive motivational tapes. But | became a little
suspicious when the same “Time Management” feature
came up two days in a row (albeit in different dayparts).
That made me wonder how deep the repertoire is for this
channel. I didn’t mind the PSAs for the World War 11
National Monument, but spots for the personalities’
materials collided with my impression that Sirius was a
commercial-free service. But the 60 music channels are
commercial-free, and that’s what will matter to most
users.

THE BOTTOM LINE

Voicetracking is threatening terrestrial radio’s local
advantage in one way — and satellite radio’s unique
selling propositions may challenge stations in other
ways. One morning I had a particularly long commute
into work after a breakfast meeting in an adjacent county

and, despite my instinct to switch to a local station for
its reliable traffic report, I found myself enjoying the
novelty of being in Sirius space compelling enough to
take my chances and not bother. | knew if I needed it,
the traffic report would be available on the com-
mercial station every few minutes anyway.

How Sirius and XM differentiate themselves from
one another over the long run remains to be seen.
Sirius costs more per month, but the absence of spots
onallits music channels —some of XM's music chan-
nels include commercials — may be enough to sway
those whose chief issue with terrestrial radio is
commercials. On the other hand, XM offers in-home
applications, but Sirius will no doubt offer them soon
as well. I wouldn’t be surprised to see boom boxes,
Walkmans and other portable devices coming next
for both companies.

Formatwise, Sirius seems to be deeper in the
Urban, Spanish-language Talk and specialty enter-
tainment channels, while XM appears to have the
edge in Rock formats and world music.

If Lauren’s instant affection for satellite radio is
typical, terrestrial radio may indeed have something
to worry about, especially if satellite’s costs come
down and more portability options become available.
For Lauren and the thousands who have already
signed up, the benefits of satellite radio — knowing
the artists and song titles, access to varied playlists
and programming and freedom from commercial
overload — outweigh the initial and ongoing
expenses. While radio works to provide new value to
listeners, Sirius and XM are emerging as broadcasters
to watch, especially with wireless streaming radio
fading as a viable interim alternative.

— Jeff Green

JULY PROMOTIONAL
CALENDAR

Anti-Boredom Month

Cell Phone Courtesy Month
Herbal-Prescription Awareness Month
National Baked Bean Month

National Biueberry Month

National Foreign Language Month
National Hot Dog Month

National Recreation & Parks Month

\
-

Canada Day (Canada)
| Forgot Day
Stay Out of the Sun Day
Air-Conditioning Appreciation Days
independence Day
Independence From Meat Day
Father-Daughter Take a Walk Together Day
Take Charge of Change Week
Nude Recreation Week
National Therapeutic Recreation Week
National Ice Cream Day
15 National Get Out of the Doghouse Day
17 Disneyland opens (1955)
18 First commercial sale of nuclear power
(1955)
21 National Ice Cream Week
National independent Retailers Week
Hot Enough For Ya? Day
24 Cousins Day
National Salad Week
28 Parents’ Day

-Aug. 15

W WN =
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Virus Morphing

Targets tend to move in the digital-music
space. And it you didn’t have enough to wor-
ry about with CARP fees, audience retention
and making your web-
site relevant to your lis-
teners and customers,
now you have a new
problem on your hands.

The old rules said
that if a file was just a
data file. you didn’t
have to scan it for a vi-
rus. But now code jock-
eys have blown those
rules out of the water.

JPG graphic files. which are only supposed
to contain pure data, are now being rigged up
with executable code — that is. applications
or programs — that can wreak havoc on your
hard drive. The largest antivirus companies
have received proof-of-concept examples
from several hackers who have managed to
embed executable virus code in seemingly in-
nocent files that are easily sent across the
web. The code is called W32/Perrun. and. as
of now. it requires an external executable file
to do its dirty work.

Until now, “graphics™ viruses have been
limited to files that have simply had their ex-
tensions changed from .EXE to .JPG to dis-
guise them as pictures. When such a file is
opened by a graphics program, no actual pic-
ture exists. and the user can easily dispose of
the file. With this latest development, the vi-
rus code is distributed throughout real picture
data. You can even open JPGs with your
browser and see the picture — and the errors
in the picture that the virus data causes. The
code appears as streaks in the image and sim-
ply sits in the file, waiting to be activated.
There is no reason. experts say, that the con-
cept couldn’t be adapted to other kinds of data
files. including sound files like MP3s and
WAVSs, or even word-processing files or e-
mails.

Currently, there have been no real-world
examples of this new threat. The various writ-
ers of these graphics-file viruses have been
cooperating with antivirus companies in de-
veloping antidotes. But if this virus begins io
be spread maliciously, what could that mean
to your station or record company?

You deal in pictures and sounds. You have
shots sent in by listeners of your air talent at
remotes, clips of your artists available for
download and those video and audio remix-
ing contests you hold with fans. All those data
files flying across the ’Net, uploaded and dis-
played on websites or
available for down-
load. could put your
audience in danger.
All it takes is one
ticked-off listener or fan who has a tech back-
ground. and you could be in deep trouble.

You can protect yourself by making sure
you stay on top of this story and keeping
your antivirus software up to date. Don’t
rely on your automatic weekly update: A vi-
rus released on Monday will be a threat for
four days before you update your software
on Friday.

David Lawrence

NET BISIC COUNTOOWN

I Dawid Lawrence is heard daity on more than 150 radio stations
on his nationally syndicated shows: Onfine To-night, a nighty
high-tech and pop culture talk show; the East Coast morning
drive nevss siot for CNET Radio and XM's Channel 130; and Net
Music Countdoven, the official countdovin for music heard via
the Intemet. He is based in Washington, OC and is heard on
hundreds of stations, including WGN/Chicago, KFBK/Sacra-
mento and WBT-AM & FM/Chartotte. You can reach him at
david@netmusic countdown.com or by calling 800-396-6546.

CHR/Pop

ARTIST CO/Title

EMINEM The Eminem Show/“Without”
ASHANT! Ashanti/“Faolish”

CHAD KROEGER Spider-Man/ “Hero™

PINK Missundaztood/ *Don't”

PUDDLE OF MUDD Come Clean/ “Blurry”
SHERYL CROW C'mon, C'mon/*Soak”
SHAKIRA Laundry Service/ “Clothes™
NICKELBACK Silver Side Up/“Bad™

CELINE DIDN A New Day Has Come/ “Day”
VANESSA CARLTON Be Not Nobody/“Miles”
CREED Weathered/ “Breath”

JORN MAYER Room For Squares/"Such”

NO OOUBT Aock Steady/ " Hella”

P. DI0DY P. Diddy & Bad Boy Records../ “Need”
FATJOE JO.S.E/ Luwv"

CRAIG DAVID Born To Do 1t/ “Walking”
MICHELLE BRANCH The Spirit Room/“Wanted”
BRANOY Full Moor/ “Full”

LINKIN PARK Hybrid Theory/ “End”

GOO GOO DOLLS Gutterflower/ “Gone™ |
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Country

ARTIST CO/Title

ALAN JACKSON Drive/ “Drive”

KENNY CHESNEY Mo Shoes, No Shirt.../ “Stufi™
KELLIE COFFEY When You Lig Next To Me/ “Lie”
EMERSON ORIVE Emerson Drive/“Sleeping”
GEORGE STRAIT The Road Less Traveled/“Living”
CAROLYN DAWN JOHNSON Room WithA View'“Want”
TRAVIS TRITT Down The Road | Go/ “Modern”
DARRYL WORLEY / Miss My Frignd/ “Friend™

TOBY KEITH Pull My Chain/“List” |
BRAD PAISLEY Part It/ “Miss” |
GARY ALLAN Alright Guy/ “One”

TRICK PONY Trick Pony/ “Just”

RASCAL FLATTS Aascal Flatts/“Movin™

KEVIN DENNEY Kevin Denney/“Jessie”

STEVE AZAR Waitin’ On Joe/ “Don't”

SARA EVANS Born To Fly/ “Looking”

TIM MCGRAW Set This Circus Down/ “Unbroken®™
TOMMY SHANE STEINER Then Came The Night, “Angel”
LONESTAR /'m Already There/ “Day”

BROOKS & DUNN Steers & Stripes/ “Heart”

Hot AC

ARTIST COTitle

VANESSA CARLTON Be Not Nobody/ “Miles”
SHERYL CROW C'mon, C'mon/*Soak”
MICHELLE BRANCH The Spirt Room/ “Wanted”
GOO GOO DOLLS Gutterflower/“Gone™

AVRIL LAVIGNE Let Go/“Complicated”

LINKIN PARK Hybrid Theory/“End”
NICKELBACK Siiver Side Up/“Remind,” “Bad”
CELINE DION A New Day Has Come/“Day”
DAVE MATTHEWS BAND Busted Stuff/ “Going™
PUDDLE OF MUDD Come Ciean/“Blurry”
JOHN MAYER Room For Squares/“Such”
CALLING Camino Paimera/"Adrienne”
SHAKIRA Laundry Service/ “Clothes™

PINK Missundaziood/ “Get

COUNTING CROWS Hard Candy/ “Amencan”
COURSE OF NATURE Superkala/“Caught”
CREED Weathered/“Sacrifice,” “Breath”

CHAD KROEGER Spider-Man/ “Hero™

JIMMY EAT WORLO Bieed American/ “Middle”
ALANIS MORISSETTE Under Rug Swept/ “Hands™
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Urban

ARTIST CO/Title

EMINEM The Eminem Show/ “Without”
ASHANTI Foorist/ “Foolish,” “Happy”
ALICIA KEYS Songs in A Minor/ “How™
JENNIFER LOPEZ J. Lo/ “Alright”

P. DIDDY P. Diddy & Bad Boy Records.../ “Need”
MARY J. BLIGE No More Drama/“Rziny”
LUDACRIS Word Of Mout/“Move™
USHER 8701/Call"

MUSIQ Juslisen/“Halfcrazy”

CAM'RON Come Home With Me/“Oh™
ANGIE STONE Mahogany Sou! /“Wish™
JAY-Z Blueprint/*Song”

B2K 82K/ “Gots”

BRANDY Fulf Moor/ “Full”

FAITH EVANS Faithfully/ “Love”

ANN NESBY Put it On Paper/ “Paper”

JA RULE Pain is Love/“Down”

JAHEIM Ghetto Love/ “Anything”

GLENN LEWIS World Outside My Window/ “Forget”
JOE Better Days/“Woman”™

Smooth Jazz
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ARTIST CO/Title

CELINE DION A New Day Has Come/“Day”

ENYA A Day Without Rair/ “Time”

NORAH JONES Come Away With Me/ “Why"

BRIAN CULBERTSON Nice And Siow “About,” “Without™
KIM WATERS from The Heart/ “Dawn,” “House™
RICHARD ELLIOT Crusty "Shotgun™

CRAIG CHAQUICO Shadow & Light/“Luminosa™
ALFONSO BLACKWELL Reflections/Shuffle”
DAVIO BENOIT Fuzzy Logic/ “Snap”

CHRIS BOTTI Night Sessions/“Through”

JOYCE COOLING Third Wish/ “Daddy-D"

WAYMAN TISOALE Face To Face/“Hide™

DIANA KRALL The Look Of Love/*S'Wondertul”
STEVE COLE Between Us/“Into”

BRAXTON BROTHERS Both Sides/ "Whenever”
PIECES OF A DREAM Acquainted With The Night/“Vision™
RUSS FREEMAN To Grover With Love/ “East”

THE RIPPINGTONS Life In The Tropics/"Caribbean™
EUGE GRDOVE Euge Groove/ “Sneak”

PAUL TAYLDR Hypnotic/ “Hypnotic™

Altemaiive

ARTIST CO/Titie

CHAD KROEGER Spider-Man/“Hero”

PUDDLE OF MUDD Come Clean/“Blurry,” “Drift”
WEEZER Maiadroit/ “Dope”

SYSTEM DF ADOWN Toxicity/ “Toxicity,” “Aerials”
P.0.0. Satelite/ “Boom”

NICKELBACK Siver Side Up/ “Bad”

EMINEM The Eminem Show/ “Without™

MOBY 18/*Stars”

STAIND Break The Cycle/“You," “Epiphany”
LINKIN PARK Hybrid Theory/ “Papercut™
HODBASTANK Hoobastank/“Crawiing,” "Running™
BLINK-182 Take Off Your Pants And Jacket/ “First”
JIMMY EAT WORLD Bleed./“Middle,” “Sweetness”
KDRN Untouchables/“Stay™

INCUBUS Morning View/ “Warning”

UNWRITTEN LAW Eiva/“Red”

HIVES Veni Vidi Vicious/ “Hate™

CREED Weathered/ “Breath”

311 From Chaos/“Amber”

JACK JOHNSON Brushfire Fairytafes/“Flake”
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E-charts are based on weekly rankings of CD sales, downloads and streams of artists online compiled

and tabulated directly from the logfiles of reporting websites. Reporters include Amazon.com,
AT&T.net, B&N Radio, BarnesandNoble.com (Frozen), BellSouth Radio, bolt Radio, CONow.com,
Denver 93.3 Radio, DMX Music, Gracenote.com (Frozen), iWonRadio, Launch.yahoo.com, MusicMatch
(Frozen), Music Choice, Radio.Beonair.Com, Radio Free Virgin, RealOne, Spinner.com, The RadioAMP
Network, The Digital Music Network/DMN.com, and Voice Of America-Music Mix — Music Mix. Voice
Of America-Music Mix is weighted based on traffic reports by web traffic monitor MediaMetrix. Charts

are ranked with a 50/50 methodology of sales data and streaming/airplay data for the six reporting
formats. © 2002 R&R Inc. © 2002 Online Today, Net Music Countdown.
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racenote.
i S

Hugo Cole

General Manager/Data Services
www.gracenote.com

charts @gracenote.com

Gracenote has well over 1 million unique daily
users of the CODDB Music Recognition Service.
Each time a consumer inserts an audio CD into
a computer with a CODB-enabled Intemet con-
nection, track information for that CD is dis-
played on the user's computer or device, and
the data is anonymously aggregated by CDDB.
Here are the 50-most-played CDs last week:

DIGITAL ToP 50

Lw TW ARTIST Album Title Weeks On
1 1 EMINEM The Eminem Show 5
2 2 LINKIN PARK Hybrid Theory 81
— 3 XORN Untouchables 1
3 4 SYSTEM OF A DOWN Toxicity 41
7 5 ASHANTI Ashanti n
5 6 ALICIAKEYS Songs in A Minor 51
4 7 CREED Weathered 30
21 B JOHN MAYER Room For Squares 1"
14 ¢ U2 All That You Can't Leave Behind 87
10 10 NICKELBACK Silver Side Up 40
15 11 ENYA A Day Without Rain 67
6 12 BEATLES One 74
19 13 PUODLE OF MUDO Come Clean 28
8 14 MmoBY 18 5
13 15 SHAKIRA Laundry Service 31
20 16 BLINK-1B2 Take Off Your Pants & Jacket 53
18 17 ORIGINAL SOUNOTRACK Spider-Man 7

— 18 NEW FOUND GLORY Sticks & Stones 1
11 19 CELINE OION A New Day Has Come 12

17 20 PINK Missundaztood 24

16 21 P.0.D. Satellite 2%
32 22 ORIGINAL SOUNDTRACK O Brother... 27
9 23 NORAH JONES Come Away With Me 8

22 24 LIMP BIZKIT Chocolate Starfish And. 88

36 25 SAOE Lover's Rock 40

— 26 JIMMY EAT WORLD Bleed American 3
25 27 TOOL Lateralus 52
38 28 KYLIE MINOGUE Fever 16
49 29 DIANA KRALL The Look Of Love 5
— 30 DAVID BISBAL Corazan Latino 1
27 31 BOX CAR RACER Box Car Racer 4

— 32 DAVID BOWIE Heathen 1

23 33 LUDACRIS Word Of Mouf 29
35 34 VARIOUS ARTISTS Now That's What... 13

34 35 ENRIQUE IGLESIAS Escape 24
28 36 DRIGINAL SDUNDTRACK Moulin Rouge 33
26 37 STAIND Break The Cycle 56

— 38 JENNIFER LOPEZ J To Tha L-0! 1
37 39 USHER 8701 36
33 40 JARULE Pain Is Love kij
39 41 CRAIG DAVID Born To Do It 27
29 42 PINK FLOYD Echoes (The Best Of Pink Floyd) 32
— 43 TENACIOUS D Tenacious D 1
— 44 AVRIL LAVIGNE Let Go 1
30 45 LENNY KRAVITZ Greatest Hits 88
42 46 BRITNEY SPEARS Britney 32
— 47 HANS ZIMMER & LISA GERRARD Giadiator... 1
— 48 ORIGINAL SOUNDTRACK Coyote Ugly 52
24 49 JENNIFER LOPEZ J. Lo 49

— 50 JACK JOHNSON Brushfire Fairytales 3

www americanradiohistorv com
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Foxx Appointed PD
At WCDX/Richmond

Terry Foxx has been named PD
of Urban WCDX (Power 92.1)/
Richmond.
Foxx joins the
Radio One team
after doing a
short stint at
Clear Channel’s
KHYL/Sacra-
mento, where he
served as PD.
Before that he
spent two years
in Nashville as
OM ol Cumulus’
WNPL & WQQK.

Foxx replaces Lamonda Williams
and reports to Radio One/Richmond
GM Bob Rich, who said. “We’re
very excited to have Terry Foxx join
the WCDX team in Richmond. In
addition to his obvious talents and
abilities, Terry brings an infectious
enthusiasm every day. He has
worked at several greal radio sta-
tions. and I think that Power 92.1
will benefit from his experiences.”

Besides programming radio sta-
tions. Fox has held various on-air
shifts in several markets. He did af-
temoon drive at Infinity’s WBBM/
Chicago for six years. held the mid-
day shift at Service Broadcasting’s
KKDA/Dallas for a year. and was
the late-night host for ABC's
WPLJ/New York.

Foxx

wrmp

Continued from Page 3

WFMP signed on with a lineup
of local and syndicated talk shows
that currently includes Minnesota
native Deborah “Arnie” Ameson (6-
8am); lan Punnett. simulcast from
KSTP-AM (8-11lain), Premiere Ra-
dio Networks’ Suze Orman (11am-
Ipm) and Dr. Laura Schlessinger
(1-3pm); local hosts Julia Barghini
and Julia Cobb (3-6pm): local TV
anchor-reporter Harris Fautkner (6-
8pm): WOR Radio Network’s Dr.
Joy Browne (8-11pm); and Cox/
Jones’ Clark Howard (11pm-2am).

of the five-station cluster.

and around the indianapolis market.

Radio One/Indy Ups Levingston To GM

L. Deon Levingston has been promoted to GM for Radio One’s India-
napolis cluster, where he will manage the day-to-day operations of WTLC-
AM & FM, WHHH-FM and WYJZ-FM, as well as WDNI-TV, a UHF sta-
tion. Levingston was LSM when Radio One acquired WTLC-AM from
Emmis Communications last year, then was promoted to Director/Sales

“Deon has developed and consistently managed our successful India-
napolis sales staff,” said Radio One/Indianapolis VP/Regional Manager
Carl Hamilton, to whom Levingston reports. “There is not a person that
demonstrates more passion than Deon Levingston. In his new leadership
role, Deon’s determination, creativity and coaching will take our India-
napolis broadcast stations to the next Isve! of success.”

Before joining Emmis, Levingston spent two years at WEXI & WYDO/
Greenville, NC. He has aiso held AE positions at various radio stations in

SBS

Continued from Page 3

deal, though he will become the
10th member of Univision’s hoard
of directors.

Either Univision or HBC can
walk away if the deal is not closed
by Sept. 30. 2003, but such a move
would come at a significant cost. Ac-
cording to a filing with the SEC,
abandonment will cost the one who
terminates the transaction $100 mil-
lion. Univision will be responsible
for the fee if the company walks
away to enter into an alternative deal.

Hispanic Broadcasting will have
to pay if it publicly announces an al-
ternative proposal and terminates the
deal because HBC’s board changes
or withdraws its recomimendation for
the merger. recommends an alterna-
tive deal or accepts another a supe-
rior proposal; HBC would also have
to pay if its shareholders fail to ap-
prove the deal or if the company en-
ters a new deal within a year of ter-
mination. However, the company’s
two biggest shareholders — the
Tichenor family and Clear Channel
— have agreed to vote for Univision
and against other suitors.

Possible Roadblocks
To HBC/Univision?
Following the excitement caused

by the merger announcement, ques-
tions began to arise, including con-

cern over Univision’s one-third stake

in Entravision. “We think the com- |

petitive dynamics between Hispanic
and Entravision will continue,” Hob-
son said, “and this transaction won't
have any affect on that.”

Hobson said this deal is no differ-
ent from Clear Channel’s stake in
HBC, pointing out that those com-
panies continued to compete despite
their investment relationship. “Clear
Channel and Hispanic were very
tough competitors in their markets,”
he said, adding that he doesn’t think

Univision’s stake in Entravision will |

pose any regulatory hurdles that
can’t be resolved. “We do not antici-
pate we will have to reduce our stake
in Entravision at all,” he said.

Hobson said the overlapping sig-
nals of HBC and Univision’s Dal-
las and Houston assets could delay
the completion of the deal and force
some possible station divestitures in
order to secure FCC approval, but
he noted that, since engineering
studies haven’t yet been concluded,
it’s too soon to know. “We’re not
certain that any [divestitures] are
necessary,” he said. “It comes down
to radio and TV cross-ownership
rules. If there are any, they will be
immaterial to the overall scheme of
things.”

— Joe Howard contributed 10 this
report.

Continued from Page 1

cross-ownership and TV’s dual-net-
work rule. will be launched this fall.

Ferree told a group of reporters as-
sembled at the FCC’s Washington,
DC headquarters that the decision to
bundle these issues came from the re-
alization that the limits imposed on
each industry have ramifications on
the others. “The more we started 1o
go down the line on any one rule,” he
said, “the more we started to see the
interrelatedness and interconnections
between all of these various rules.”
Ferree said that once that interrelated-
ness became evident, the FCC de-
cided it was best to apply the same
“analytical framework” to each regu-
latory area.

A crucial element of the FCC'’s
mission in crafting new media-own-
ership rules is the work currently be-
ing conducted by the media working
group Chairman Michael Powell cre-
ated to study today’s media land-
scape, and Ferree reports that the
group is. indeed. plugging away.

According to Ferree, the group is
working on several studies — includ-
ing determining the number of and
growth over the years of media-out-
lets, how both consumers and adver-
tisers use media, and the relationship
between ownership and editorial con-
tent — to help the FCC “build a bet-
ter record and build a better policy”
and to avoid criticism that its owner-
ship rules are based on “hunch and
intuition rather than facts.”

The studies — some coming from
within the FCC, some coming from
outside — are expected to be com-
pleted by the end of summer, at which
point the commission will make the
results available for public comment.
Ferree said the commission’s goal is
1o give parties a chance to review the
data and possibly conduct studies of
their own while still staying close to
a somewhat aggressive timetable.

Around the time the FCC makes
the study results available for com-
ment, the two new rule-review pro-
posals will be released, and comment
cycles for those will be launched, as
well. “We want meaningful outside
comment on the work that we in the
commission are doing,” Ferree said.
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He noted that the commission’s goal
is to have all public-comment periods
completed by year’s end so that the
FCC can begin “writing feverishly”
on a final order first thing next year
for completion by spring.

Although the FCC has been under
attack from Capitol Hill leaders about
delays in addressing its media-own-
ership limits, Ferree insisted lawmak-
ers he met with recently are sup-
portive of the FCC’s plan of action.
Deflecting questions about Capitot
Hill’s influence on the media-owner-
ship review process, Ferrce said “"We
didn’t have a single office [in Con-
gress] chafe. The reaction on the Hill
was not negative.” He also insisted
the FCC’s decisionmaking process is
not dictated by the whims of Con-
gress. “"This is not a political exer-
cise,” he said. “We are not driven by
some political agenda.”

Still, there has been vocal encour-
agement from some members of
Congress to finish the ownership
rules quickly. Sens. Tom Daschle
and Harry Reid recently sent a letter
to Powell asking that he make sure
the FCC’s ongoing review of the
controversial newspaper-broadcast
cross-ownership ban is completed
““as soon as is practicable in the pub-
lic interest,” but they stopped short
of taking a stance on how they’d like
the FCC 10 proceed.

“Resolution of this item — re-
gardless of underlying outcome —
will provide businesses the regula-
tory certainty they need to engage in
the marketplace with confidence.”
they said, noting that public com-
ments on the issue have been on file
at the FCC for nearly four months.
“We believe it is now time for the
commission to take action based on
this extensive record.”

But Ferree said the FCC wants to
invest the time and effort necessary
to ensure that it develops a well-in-
formed regulatory framework that
will withstand court scrutiny, some-
thing recent FCC rules have failed
to do. “We all know that more and
better work has to be done here,” he
said. “Our challenge now is to do
it once, right.”

— Mollie Ziegler contributed 10 this
report.

Get OFf on the Frifth Floor

FiFTH FLOOR™

PRODUCTION MUSIC LIBRARY

EPRODUCTION

The production library for the imaging master

“Since day one, |

been one of my
secret weapons. Please don’t let anyone else
know about your wonderful libraries.”

— Stu Herrera
Head Chef, KLOS-FM Los Angeles

For More information, Call 800.280.1994
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Convention
Continued from Page 1

current position as founder of J
Records, Davis later expressed concem
over the issue of intellectual property
in this day and age, calling it “insult-
ing” that people want to download mu-
sic for free. He was critical of a record
industry that slashes prices on its al-
bums simply as a way to gain market
share. Davis said of record executives,
“They forget that content is king and
that music is what it’s all about.”

Davis was preceded during the
general session by a jovial yet serious
“State of the Industry” session that
featured Clear Channel Radio CEO
Randy Michaels, AOL Interactive
Services President Jim de Castro,
Emmis Radio President Rick Cum-
mings and Jefferson-Pilot Radio
President Clarke Brown. The topics
ranged from consolidation to indepen-
dent promotion.

“It’s very clear that consolidation
has hurt this business,” de Castro told
the audience. “It’s impacting the prod-
uct that’s out there. It’s plain and
simple. I think radio sucks today.
There are too many commercials, too
much focus on EBITDA cash flow
and too much pressure on the people.”

Michaels — decked out in a vintage
brown 1970s leisure suit, brown wig,
shades and a pair of hi-fi headphones
— vehemently disagreed, saying,
*“There’s never been as many choices,
and there’s never been as much money
spent on radio.”

“I think the whole industry is go-
ing through a redefinition right now,
and we're a part of that,” said Cum-
mings, who added that, in its first 10
years, Emmis was known as a prod-
uct company and for being more stra-
tegic in its business operations.
“Those days are over,” Cummings
said. “We don’t know what our strat-
egy is. It’s not about size.” He added
that it may take five to 10 years be-
fore Emmis develops that strategy.

When asked to describe his com-
pany’s radio division, Brown said
it’s his desire to operate “a quality
company” and that, although Jeffer-
son-Pilot has fewer radio holdings
than many of its competitors, the
company has had an interest in
growth. “We’ve never felt that we’ve
been on the sidelines,” he said.

On the subject of questionable in-
dependent-promoter practices, Brown
said, “I submit to you that, in a major
company, that couldn’t happen. People
are confusing payola, which is highly
illegal, with good business practice.”
He added that the independent-pro-
moter controversy has become “a se-
mantics issue” and that it comes as a
result of an attempt by record labels to
blame the situation on radio.

Having joked earlier that the radio
industry was better 30 years ago,
when “we had payola,” Michaels
stressed that there will always be a
place for independent promoters at
radio. “Clear Channel is hardly anti-
record company,” he said. “We need
music to play.” In reference to a Capi-
tol Hill push for a look into indie
practices, Michaels added, *Going to
Congress and asking them how to
spend our money differently is a des-
perate measure.” He also said that he
set up the current independent pro-
moter relationship at Clear Channel
“t0 deal with a system that the labels
invented.”

At one point Michaels turned to
Cummings and asked, “How much
are you getting from indies?” Cum-
mings quickly shot back, “Not as
much as you!”

Meanwhile, de Castro noted that
“the welcome sign is out” for both ra-
dio and record-industry participation
in AOL. “I think we have an oppor-
tunity to do things with music in con-
junction with radio and records that
have never been done before,” he
said, giving a 99-cent digital down-
load of The Red Hot Chili Peppers’
latest single as an example of the be-
ginning of a breakthrough in profit-
taking in the MP3 world. He also
blamed the record companies for the
proliferation of MP3 technology.
“The record companies are the reason
we don’t have singles anymore and
the reason why we have MP3 down-
loads,” he said.

Michaels later added, “We did not
invent the MP3 player — Sony did.
Kicking the dog because you had a bad
day doesn’t really make much sense.
If we start a fight [with the record com-
panies), no one can possibly win.”

Talk This Way

When asked by a female fan the
meaning behind the Aerosmith hit
“Pink,” inimitable frontman Steven
Tyler answered the only way he knew
how: *“You’re sitting on it, baby!”

Tyler’s sassy humor was just one
highlight of Friday’s general session
featuring Tyler and Aerosmith bassist
Tom Hamilton, who discussed every-
thing from the group’s formative years
to the issue of downloading and how
it's affected the value of Aerosmith’s
extensive back catalog.

“The Aerosmith catalog used to be
worth millions of dollars, and now I
think I can trade it in and get a couple
of wheels on my skateboard,” Tyler
remarked, adding that he was ex-
tremely angry at companies like Sony
for developing the MP3 player with-
out thinking of artists first. Hamilton
noted that albums need to have more
quality songs, rather than leaving con-

two tracks.

Moderated by Rolling Stone’s
David Wild, the session also touched
on radio issues, and both Tyler and
Hamilton agreed that playlists are too
restricted and that programmers and
air talent need the freedom to play
what they love.

Tyler and Hamilton weren’t the
only artists who proved they could
talk the talk. On Saturday, the Active
Rock Artists Panel drew a great re-
sponse, as Tommy Lee and Dis-
turbed’s David Draiman gave their
views of the industry and answered
questions from the audience.

And, because Beverly Hills is never
short on stars, neither was R&R Con-
vention 2002. Sophie B. Hawkins had
the honor of kicking off the conven-
tion with a Wednesday-night perfor-
mance at the American Women in
Radio and Television’s Genii Radio

Awards Show. Things were decidedly |

louder at Thursday’s Altemative &
Active Rock Awards Luncheon, as
Medication rocked the house, and
over at CHR/Rhythmic's “Big-Ass
Music Meeting,” attendees were
treated to the sounds of Prymary
Colorz, Preemo and Amanda Perez.
Thursday night's Club R&R was a
stroll down memory lane, as The Vio-
lent Femmes played their hits.

| BUSINESS BRIEFS

Continuad from Page 4

Will XM’s Satellites Die Before Their Time?

usiness 2.0's July issue says XM Satellite Radio’s two Boeing 702 satellites “have company execs keeping
[ their fingers crossed” as performance difficulties with “Rock™ and “Roll” may hinder XM’s opportunities for long-
term growth. The magazine cites a recent 8-K filing with the SEC stating that mirrors on the satellites’ solar panels
| “are developing a cloudy film, diminishing their ability to generate enough power to broadcast at full strength for the
projected 15-year life of the satellites.” XM admitted in the story that the satellites will eventually need to be replaced
but insists they'll work as expected through 2005 — the year XM expects to have 5 million subscribers and break-
even eamings. XM has a backup bird in Long Beach, CA that can be launched if one of its satellites fails.

costs $° 2.95 per month,

In other news from Sirius, the satcaster is adding interactive listening kiosks to 150 more Best Buy stores over
the nexi month in the final phase of its deal with the retail giant. Sirius and Best Buy will supervise training for Best
Buy employees as Sirius' July 1 national launch draws near. Sirius has already placed kiosks in 350 Best Buy stores
and trained more than 1,500 Best Buy employees to sell Sirius hardware and service.

Sir_ius Sets m_aceiver Cost For 2003 Chrysler Line

irius Satellite Radio receivers will be available in the 2003 Chrysier 300M as a factory-installed option and will
be available as a dealer-installed option in most of the automaker’s other models for the upcoming model year.
Consumers can opt to have a Sirius-ready receiver installed by the dealer for $299, plus labor; satellite service itself

Salamon

Continued from Page 3
devote my =fforts to this organization
on a full-time basis.”

Salamon spent more than 20 years
with Westwood One and the first in-
carnation of United Stations Radio
Networks, which was purchased by

Westwood One a number of years
ago. He has been an active member
of the CRB board of directors for
more than 30 years. |
Salamon will now vacate his post
as President and board member. The
CRB Nominations Committee will
prepare a slate of candidates and elect

Clive Davis brought some of his
own to his morning session Friday, as
Mario and Monica got the crowd
moving. Lava/Atlantic’s Authority
Zero scored at the Altemative Rate-
A-Record, while Dana Glover enter-
tained at the Hot AC panel, and Kathy
Mattea performed later at the AC ses-
sion. Smocth Jazz artists also had a
strong presence at the convention,
with performances by Julia Fordham,
Pamela Williams, Victor Fields and
Mark Doutait.

Many of the performances oc-
curred in conjunction with format-
specific sessions. In fact, Course Of

Nature performed at the session en-
titled “Meet CHR’s 15 Most Impor- |
tant People.” Who were those 15 |
people? Listeners. And they came to |
the conclusion that radio is too rep-
etitious and has too many commer-
cials, in what amounted to a focus
group for CHR radio. More details on
this and other format sessions in fu-
ture issues of R&R.
— R&R's Ron Rodrigues, Adam
Jacobson, Frank Correia, Keith
Berman, Jeff Green, Calvin Gilbert
and Katy Stephan contributed to this
report.

a new President and board member
during a board meeting scheduled for
next week in Nashville,

Cox

Continued from Page 3
that he served as News Director at
WRNL & WRXL/Richmond and the
Virginia News Network, as well as at
WAVE-AM/Louisville.

When asked about his surprise
move to KRLD — where he’ll now
compete directly with WBAP — Cox
told R&R, “This opportunity came
up quite suddenly and unexpectedly.
The people at ABC have been just
great, and I have truly enjoyed the
opportunity and challenge of manag-
ing two stations for them for the past
couple of years. But my roots are in

| News and Talk radio, and the chance

to get back to that is very exciting.
KRLD has a long-standing reputation
as a quality news operation with a
great staff, and I'm really looking for-
ward to working with Jerry Bobo and
everyone there.”

R e o e L N T T T T T
sumers happy with just only one or |

Transactions
Continued from Page 9

| TERMS: Asset sale for cash
BUYER: White Dove Fellowship
Church, headed by President Michael
l Mille. Phone: 504-362-3379. It owns
no other stations.
SELLER: Deep Delta Radio, headed
| by Reverend Max Latham. Phone:
504-657-7003
FREQUENCY: 91.9 MHz
POWER: 3kw at 164 feet
I FORMAT: Religious

WNCR-AM/Fair Bluff

| PRICE: $1,200
TERMS: Asset sale for cash
] BUYER: Stanley Broadcasting
System, headed by owner/President
Thomas Stanley. Phone: 910-642-
| 8214. it owns one other station. This
represents its entry into the market.
| SELLER: Arnson Broadcasting,
headed by President Don Arsone.
Phone: 91C-649-1480
FREQUENCY: 1480 kHz
POWER: 1kw day/48 watts night
FORMAT: Gospel
COMMENT: The purchase price does
not include the cost of WNCR's tower,
| equipment, building or land.

www americanradiohistorv com

KIVA-AM/Albuquerque
PRICE: $500,000

TERMS: Asset sale for cash

BUYER: Aragon Broadcasting Co.
LLC, headed by Member John
Aragon. Phone: 505-345-5891. It
owns no other stations.

SELLER: Simmons Media Group,
headed by President Craig Hanson.
Phone: 801-524-2600

FREQUENCY: 1600 kHz

POWER: 10kw day/128 watts night
FORMAT: News/Talk

KVCQ-FM/Cuero and
KBAE-FM/Llano

PRICE: $3 million
TERMS: Stock sale for cash

BUYER: Hispanic Broadcasting
Corp., headed by President/CEO
McHenry Tichenor Jr. Phone: 214-
525-7700. It owns 55 other stations. This
represents its entry into the market.
SELLER: Sonoma Media, headed by
President Roy Henderson. Phone:
512-383-1112

FREQUENCY: 97.7 MHz; 96.3 MHz
POWER: 25kw at 302 feet; 3kw at 459
feet

| FORMAT: Country; Country

COMMENT: Hispanic Broadcasting
already owns a minority interest in
KVCQ-FM/Cuero, TX and KBAE-FM/
Llano, TX and will now own these sta-
tions in full. The transactions price will
rise to $5 million if the stations receive
an upgrade. Furthermore, if Sonoma
Media seeks another buyer within
three years who is willing to purchase
the properties at a net price of at least
$16 million, the deal with HBC —
which is being purchased by
Univision — can be terminated.

WNBI-AM & WCQM-FW/
Park Falls

PRICE: $850,000

TERMS: Asset sale for cash
BUYER: Midwest Radio Network
LLC, headed by Chairman/CEO Tho-
mas Bookey. Phone: 312-943-4888.
It owns five other stations. This repre-
sents its entry into this market.
SELLER: Nicolet Broadcasting Inc.
headed by President Roger Utneh-
mer. Phone: 920-845-2922
FREQUENCY: 980 kHz; 98.3 MHz
POWER: 1kw day/105 watts night;
100kw at 495 feet

] FORMAT: Sports/Talk; Country
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S

Lori Parkerson » 202;380-4425

200n20 (XM20)
Kane

KYLIE MINOGUE Love At First Sight
UNWRITTEN LAW Sesin’ Red

Real Jazz (XM70)

Maxx Myrick

CARLA COOK it's All About Love

JEFF TAIN WATTS Bar Talk

KEVIN MAHOGANY Pride & Joy

MATT WILSON Arts & Crafts

MOUNTAIN REUNION QUARTET Power Tree
TOM HARRELL Live At The Village Vanguard

The Boneyard (XM41)

Charlie Logan

BAGMEN What It's All About
GEOFF TATE Off The T.v.
KORN Thoughtless
TOMMY LEE Why Is it

The Loft (XM50)
Mike Marrone

ELLIDTT MURPHY & IAIN MATTHEWS Close To...
ELLIOTT MURPHY & IAIN MATTHEWS Sad Eyes
ELLIOTT MURPHY & IAIN MATTHEWS She's A...
HANK DDGS Rise

HANK DDGS Singers

JOSH ROUSE Women & Men

PREFAB SPROUT I'm A Troubled Man

Watercolors (XM71}
Steve Stiles

JOE MCBRIDE Keepin' It Real
JONATHAN BUTLER African Moon
JONATHAN BUTLER Many Faces
JONATHAN BUTLER Pata Pata
STEVE OLIVER Ocean Blue

X Country (XM12)

Jessie Scott
DIXIE CHICKS Home
OWIGHT YOAKAM Inside Traxx

XM Cafe (XM45)

Bill Evans

JULIA FORDHAM Concrete Love
ME'SHELL N'DEGEOCELLO Cookie
R.EM.REM. X

XMLM (XM42)

Eddie Webb

DISARRAY In The Face Of The Enemy
KORN Untouchables
STRAIGHT LINE STITCH The Barker

BPM (XM81)

MOBY We Are All Made Of Stars
DIRTY VEGAS Days Go By

STATIC REVENGER {/MULLET MEN Long Time
PET SHOP BOYS Home & Dry
PURETONE Addicted To Bass
X-PRESS /DAVID BYRNE Lazy
MOREL Funny Car

DAX RIDERS Real Fonky Time
LAOYTRDN Playgirl

RINDCEROSE Lost Love

RES They-Say Vision

0B BOULEVARO Paint Of View

NO ODUBT Hella Good
PERPETUOUS DREAMER The Sound Of Goodbye
LIGHTFORCE Join Mg

FROU FRDU Breathe In

JAM ANO SPOON Be Angsled

TALL PAUL Precious Heart
JAMIRDQUAI Love Foolosoptry
SONO Blame

SHAKEDOWN At Night

GEORGE MICHAEL Freek
OAKENFOLO Southem Sun

TIMD MAAS To Get Down
FAITHLESS 1/DI0D One Step Too Far
ATB Hold On

0J ENCORE Walking In The Sky
LASGO Something

KOSHEEN Hungry

ME'SHELL N’ DEGEOCELLO Earth
ORIS J {/DELSENA Trippin’
SCUMFROG VS. DAVIO BOWIE Loving The Alien
MODJO No More Tears

Music
CHOICE'

23 million homes
27,000 businesses
Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

HIT LIST

Seth Neiman

DUR LADY PEACE Somewhere Out There
PINK Just Like A Pl

SOFT ROCK

Seth Neiman

KATHY MATTEA They Are The Roses
EOER /ANDERSON How In The World
PET SHOP BOYS Home & Dry

R&B HITS

Damon Witliams
3LW 1 Do (I Wanna Get...)
GINUWINE Stingy

MUSIQ Newness

RAPHAEL SAADIQ Faithful
WYCLEF JEAN Two Wrongs

RAP

Damon Williams
AZ 'm Back

SKILL2 Crew Deep

TRICK DADDY In Da Wind

BODY AND SOUL
Damon Williams
DONELL JONES Do You Wanna
RAPHAEL SAADIQ Faithful

TODAY'S COUNTRY

Liz Opoka

DIXIE CHICKS Long Time Gone
KEVIN DENNEY Cadiltac Tears
SHEDAISY Mine All Ming

TAMMY COCHRAN Lite Happenad
TiM MCGRAW Unbroken

TOBY KEITH Courtesy Of The Red...

PROGRESSIVE

Liz Opoka

DIRTY VEGAS Days Go By

MICHELLE SHOCKED That's So Amazing
OASIS Stop Crying Your Heart Qut
ROBERT PLANT Darkness, Darkness

LITE JAZZ

Gary Susalis
WILL OOWNING Sensual Joumney

D

10million homes 180,000 businesses
Rick Gillette « 800-494-8863

DMX Hospitality

Joel Oltyan

The hottest tracks at DMX hospitality, which

includes restaurants, bars, hotels and cruise

ships, targeted at 25-54 adults.

SUGAR RAY Words To Me

1 GIANT LEAP Braided Hair

HOWIE DAY Ghost

JARVIS CHURCH Shake It Off

SEVEN AND THE SUN Walk With Me
JIMMY EAT WORLD Swestness

CORNERSHOP Staging The Plaguing Of The Word...

ELVIS VS. JXL A Little Less Conversation
SHAKIRA Objection {Tango)

AVRIL LAVIGNE My World

MARAH Soul

This section features this week's new adds ’

on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.
CHR/POP

Jack Patterson
PINK Just Like A Pill
CELINE DION I'm Alive

CHR/RHYTHMIC

Mark Shands

WILL SMITH/JADA PINKETT-SMITH 1,000 Kisses
URBAN

Jack Patterson

SIR CHARLES JONES Is There Anybody Lonely?
'YASMEEN Biue Jeans

ALTERNATIVE

Dave Sloan

WEEZER Keep Fishin®

ROCK

Stephanie Mondello
TRUST COMPANY Downtall
SYSTEM OF A DOWN Aeriais
ROBERT PLANT Darkness, Darkness

ADULT ALTERNATIVE

Stephanie Mondelio
DROPLINE Fty Away From Here

ADULT CONTEMPORARY

Jason Shiff
SHAKIRA Objection
DIRTY VEGAS Days Go By {Acoustic Mix)

INTERNATIONAL HITS

Mark Shands

ELVIS VS. JXL Little Less Conversation
ATOMIC KITTEN it's OK

ANT ANO DEC Official England World Cup...
PAFFENDDRF B¢ Cool

WILL YOUNG Light My Fire

AN VAN DAHL Reason

S CLUB JUNIORS One Step Closer

RONAN KEATING If Tomorrow Never Comes
MOONY Dove (1'li Be Loving You)

0ZZY OSBOURNE Dreamer

COUNTRY

Leanne Flask
MARTINA MCBRIDE Where Wouid You Be
KEVIN DENNEY Cadiflac Tears

DANCE
Danielle Ruysschaert

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 PAUL MCCARTNEY $2,638.1
2 'NSYNC $1,115.0
3 DAVE MATHEWS BAND $856.0
4 CROSBY, STILLS, NASH & YOUNG $847.3
5 GREEN DAY/BLINK-182 $4255
6 BROOKS & DUNN $345.2
7 ROBIN WILLIAMS $344.1
B8 BARRY MANILOW $325.1
9 ALAN JACKSON $291.6
10 KENNY CHESNEY $239.7
11 KID ROCK $230.2
12 INCUBUS $227.9
13 ENRIQUE IGLESIAS $220.0
14 DIANA KRALL $205.9
15 “LOAD OF THE DANCE” $194.5
AEROSMITH
CHRIS BOTTI
LLcooLd

REBECCA LYNN HOWARD
(Canada)

VINES
“VP REGGAE GOLD TOUR"

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
Cafifornia 209-271-7900.

PAUL OAKENFOLD Bunka
RAP/HIP-HOP

Mark Shands
SHADE SHEIST Mongy Owners

LW NN

Ken Moultrie  800-426-9082

Alternative
Steve Young/Kristopher Jones

ASH Burn Baby Burn
KORN Thoughtless
LINKIN PARK Runaway

Active Rock
Steve Young/Kristopher Jones
SYSTEM OF A DOWN Aerials

Hot AC
Steve Young/Josh Hosler
RUBYHORSE Sparkle

CHR
Steve Young/Josh Hosler

ENRIQUE IGLESIAS Don't Turn Off The Lights
SEVEN AND THE SUN Walk With Me

Malnstream AC
Mike Bettelli
CELINE DION 'm Alive

Delilah
Mike Bettelli
JENNIFER LOPEZ Alive

Bave Wingert Show
Mike Bettelli
CELINE OION I'm Alive

Adult Contemporary
Rick Brady

HALL & OATES Do It For Love
LUTHER VANDRDSS #'d Rather

GREAT AMERICAN COUNTRY
Jim Murphy  303-784-8700

ERIC HEATHERLY Last Man Committed
MONTGOMERY GENTRY My Town

Charlie Cook ¢ 661-294-9000

Soft AC
Andy Fuller
VANESSA CARLTON A Thousand Miles

Mainstream Country
David Felker

ALAN JACKSON Work In Progress
PHIL VASSAR American Child

Hot Country
Jim Hays

ALAN JACKSON Work In Progress
PHIL VASSAR American Child

Young & Elder
David Felker

ALAN JACKSDN Work In Progress
LEE ANN WOMACK Sométhing Worth Leaving Benind

134 millioe mesiegaes
21,080 mavle Meatars

WEST

1, COUNTING CROWS American Girls
2. MARIO Just A Friend

3. AALIYAH More Than A Wornan

4. DUTKAST Land Of A Milion Drums
6. JOSH GROBAN To Where You Are

MIDWEST

1. MARIO Just A Friend

2. COUNTING CROWS American Girls
3. JOSH GROBAN To Whese You Are
4. DJ ROGERS JA, Lonely Girl

S, OUTKAST Land Of A Miflion Drums.

SOUTHWEST

1. AALIYAH More Than A Woman

2. MARIO Just A Friend

3.JOSH GROBAN To Where You Are
4. OUTKAST Land Of A Miiion Drums
§. ABEENAA Rain

NORTHEAST

1. JOSH GROBAN To Where You Are
2. COUNTING CROWS Amenican Girls
3. MARIO Just A Friend

4. AALIYAH Mare Than A Woman

6. BOYZ i MEN Color of Love

SOUTHEAST

1. JOSH GROBAN To Where You Are
2. MARIO Just A Friend

3. OUTKAST Land Of A Million Drums
4, COUNTING CROWS Amarican Girls
5, AALIYAH More Than A Woman

Lia e 1—‘ !—-
Ken Moultrie/Hank Aaron By ==
TRACY BYRD Ten Rounds With Jose Cuervo
After Midnite
JO DEE MESSINA Dare To Dream
24 HOUR FORMATS PINMONKEY Barbed Wire And Roses
Jon Holiday « 303-784-8700 LEE ANN WOMACK Something Worth Leaving Behind
Adult Hit Radio
JJ McKay
MARC ANTHONY I've Got You WAITT RADIO NETWORKS
THE CORRS When The Stars Go Blue
JENNIFER LOPEZ I'm Gonna Be Alright Alternative
£. D10DY /USHER & LOON | Need A Girl Pt 1 Chris Reeves « 970-949-3339
RUBYHORSE Sparkie ANothing
CHEVELLE The Red
Rock Classics EPIOEMIC Walk Away
Adam Fendrich KORN Thoughtless
AEROSMITH Glrls Of Summer SILVERCHAIR The Greatest View
Artist/Tile Total Plays
PLAY I'm Gonna Make You Love Me 7
LIL BOW WOW Take Ya Home 74
CHRISTINA MILIAN Call Me, Beep Me £
’N SYNC Pop 73
PLUS ONE Going Crazy 73
PINK Get The Party Started 72
LMNT Juliet 69
BAHA MEN Move It Like This 65
BRITNEY SPEARS Overprotected 62
A*TEENS Can't Help Falling In Love 47
VANESSA CARLTON A Thousand Miles 40
LIl ROMEO My Baby 33
BAHA MEN Who Let The Dogs Out 32
OREAM STREET They Don’t Understand 31
JUMPS God Bless The USA 31
NINE DAYS Absolutely (Story Of A Girl) 31
MICHELLE BRANCH Everywhere 31
AARON CARTER I'm All About You 30
DREAM STREET It Happens Every Time 28
PINK Most Girls 26

Playlist for the weekending June 15.

wwwW americanradiohistorvy com
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72 mittion households

75 miilion households

WEEZER Dope Nose

DODNELL JONES You Know That | Love You
311 Amber

DEADSY Key To Gramercy Park

NAPPY RODTS Avinaw

B2K Uh Huh

NAUGHTY BY NATURE 1/3LW Feels Good
ENRIOUE IGLESIAS Escape

ISYSS {/JADAKISS Day + Night

DAVE MATTHEWS BAND Where Are You Going

BOYZ I1 MEN The Color Of Love

Video airplay for June 24-30.

36 milllon households

Cindy Mahmoud
VP/Music Programming

Tom Calderone Paul Marszalek
VP/Programming VP/Music Programming
rys | ADDS
:’Z‘:’:vfﬂ WI'"':“‘ e 2; AMERIE Why Don't W Fall In Love
ot In Herre 1
. OIDDY YGINUWINE... (Need AGIHPL2 g6 | Do CeE WorkltOut
JENNIFER LOPEZ I/NAS 'm Gonna Be Alright 15 CELINELDONTI AR
WILL SMITH Black Suits Comin’... 14 DIXIE CHICKS Long Time Gone
KELLY DSBOURNE Papa Don't Preach 14 PINK Just Like A Pill
JA RULE /CHARLI BALTIMORE Down Ass Chick 12 ROBERT PLANT Darkness, Darkness
PAPA RDACH She Loves Me Not 12 RED HOT CHILI PEPPERS By The Way
CAM'RON /JUELZ SANTANA Oh Boy 12 DARIUS RUCKER Wid One
AVRIL LAVIGNE Complicated 1
PINK Just Like A Pill 1" Al
CHAD KROEGER 1/JDSEY SCOTT Hero 10
KDRN Here To Stay 10 SHERYL CROW Soak Up The Sun 27
BRANDY Full Moon 10 ND DOUBT Hella Good %
ASHANTI Happy 10 CHAD KRDEGER 1/JDSEY SCOTT Hero 2
DIRTY VEGAS Days Go By 9 PINK Don't Let Me Get e 3
HOOBASTANKIRUITIO) vz J DAVE MATTHEWS BAND Where Are You Going 23
TRUTH HURTS Addictive 8 .
B2K Gols Ta Be 8 ALANIS MDRISSETTE Precious lllusions 22
WHITE STRIPES Fell In Love With A Gir 7 JOHN MAYER No Such Thing 2
PAULINA RUBID Dont Say Goodbye 7 CREED One Last Breath 2
SHERYL CROW Soak Up The Sun 7 JIMMY EAT WORLD The Middie 2
P.0.0. Boom 6 COUNTING CROWS American Girls 2
:\:‘J‘:E':'VC N“e:: My Back. g 60D 60D 0OLLS Here Is Gone 2
ak Me e
SIG TYMERS SAlFiy A WILL SHITH Blzck S Comin’.. 20
MAR!D Just A Friend § MARC ANTHONY !'ve Got You 18
VINES Get Free § MDBY We Are All Made 01 Stars 18
WYCLEF JEAN f/CLAUDETTE ORTIZ Two Wrongs 6 DIRTY VEGAS Days Go By 18
BUSTA RHYMES 1/P. DIDDY... Pass The Courvoisier § MARY J. BLIGE IJA RULE Rainy Dayz 17
PUDDLE OF MUDD Drift & Die 5 TOMMY LEE Hold Me Oown 7
;;’;‘3‘;”:“;5‘:?‘;‘;‘ “ g THE CORRS I/BOND When The Stars GoBlue 16
Rttt harene E ANASTACHA Gne Day In Your Life 14
CREED One Last Breath 5 CRAIG DAVID Walking Aviay 12
DUTKAST Land Of A Milion Drums 5 MUSIO Haitcrazy 1
JOHN MAYER No Such Thing 4 DUR LADY PEACE Somevhere Qut There 10
NAS Gne Mic 4 LENNY KRAVITZ Stiliness Of Heart 10
:‘L;‘;":;f?;‘:s"“ 3 | enewoy RulMoon 9
ALICIA KEYS How Come You Dorit Call Me 4 CECHEDIGNAReDdy]Has Come E
CRAIG DAVID Walking Aviay 4 NORAH JONES Dorit Know Why 8
NEW FOUNG GLORY My Friends Gver You 4 KELLY DSBOURNE Papa Don't Preach 7
STROKES Hard To Expiain 4 AALIYAH More Than A Woman &
ENRIGUE IGLESIAS Don't Tum Off The Lights 4 ENRIGUE IGLESIAS Don't Tura Off The Lights 5
AMERIE Why Don't We Fail In Love 4 KID ROCK You Never Met A M/E Quite. 5
LUDACRIS San{idays (Qoh..) 3 311 Amber 5
INCUBUS Warning 3 .
MOBY We Are All Made Of Stars 3 USHER U Dan't Have To Call H
TRUST COMPANY Downfal 3 ASHANTI Fooiish 4
YING YANG TWINS Say 1 Yi Vi 3 REMY SHAND Rocksteady 4
AVANT Makin’ Good Love 3 WYCLEF JEAN JCLAUDETTE ORTIZ Two Wrongs 3
BRITNEY SPEARS Overprotected 3 COURSE DF NATURE Caught In The Sun 3
STAIND Epiphany g KYLIE MINDGUE Love At First Sight 2
3
2
2
2
2
2
2
2
2
2

DUR LADY PEACE Somewhere Out There

Video piaylist for the week ending June 15.

55 miltion households

Peter Cohen,
VP/Programming

Rap Adds

No Adds

Pop Adds

No Adds

Urban Adds

No Adds

Rhythmic Adds

No Adds

Rock Adds

No Adds

Adds for the veek of June 24.

& Entertainment

VIDEQ PLAYLIST

P. DIDDY 1/GINUWINE... | Need A Girl Pt.2
TWEET Call Me

CAM’RON #/JUELZ SANTANA Oh Boy

JA RULE 1/CHARLI BALTIMDRE Oown Ass Chick
NELLY Hot In Herre

BRANDY Full Mcon

BIG TYMERS Still Fly

KHIA My Neck. My Back...

MUSIQ Haifcrazy

MARIO Just A Friend 2000

RAP CITY

BIG TYMERS Still Fly

N.0.R.E. Nothin'

LUDACRIS 1/MYSTIKAL & I-20 Move Bitch
CAM’RON f/JUELZ SANTANA Oh Boy

B RICH Whoa Now

CLIPSE Grindin®

J. DUPRI t/P. DIDDY Wetcome To Atlanta
KHIA My Neck, My Back..

NELLY Hot In Herre

EMINEM Without Me

video playlist for the week ending June 23,

o,

COUNTRY MUSIC TELEVISION

5€.8 miflion households
Bran Philips. St VP/GM
Chris Parr, VPMusic & Talent

[ ADDS el

CHRIS CAGLE Country By The Grace Of God
LEE ANN WDMACK Something Worth Leaving Behind
ALISDN KRAUSS :3itting At The Window D! My Room

| TOP 20 l

WILLIE NELSON #/LEE ANN WDMACK Mendocino..
EMERSDN DRIVE | Should Be Sleeping

BRAD PAISLEY I'm Gonna Miss Her

GARY ALLAN The One

DARRYL WORLEY | Miss My Friend

ALAN JACKSON Crive ({For Daddy Gene)

ALISON KRAUSS YUNIDN STATION Let Me Touch You
TRACE ADKINS H3Ip Me Understand

TIM MCGRAW Anjel Boy

BROOKS & DUNN My Heart Is Lost To You

TRAVIS TRITT Mcdern Day Bonnie & Clyde

KENNY CHESNEY The Good Stuff

TOMMY SHANE STEINER What If She's An Angel
PATTY LOVELESS f/TRAVIS TRITT Out O Control...
STEVE AZAR | Dou't Have To Be Me ('Til Monday}
MONTGOMERY GENTRY Didn't |

LONESTAR Not A Jay Goes By

TRICK PONY Just What | Do

KELLIE COFFEY When You Lie'Next To Me

TDBY KEITH My L st

| HEAVY ]

ALAN JACKSDN B-ive (For Daddy Gene)

BRAD PAISLEY I'r1 Gonna Miss Her

BROGOKS & DUNN My Heart Is Lost To You
DARRYL WDRLEY [ Miss My Friend

EMERSON DRIVE | Should Be Sleeping

GARY ALLAN The Dne

KENNY CHESNEY Fhe Good Stuff

WILLIE NELSON fLEE ANN WDMACK Mendocino...

| HOT SHOTS

ALISDN KRAUSS Sitting At The Window Ot My Room
CYNDI THOMSON {'m Gone

DIAMDND RID Beautitul Mess

LEE ANN WDMACK Something Worth Leaving Behind
PHIL VASSAR Amurican Child

Heavy rotation songs receive 2B plays per week
Hot Shots receive 21 plays per week.

Playlist is frozen.

AT
Wt
h i
%
[
i
) MERIGA
DUNTRY
1% million households

| ADDS |

No Adds This Week

STYLES I/PHARDAHE MONCH The Life
NAS One Mic

EMINEM Without Me

BUSTA RHYMES 1/P. DIDDY...Pass The Courvoisier
CAM’RON /JUELZ SANTANA Oh Boy
HIVES Hate To Say | Told You So
LUDACRIS Saturday (Och...)

MUSIQ Halfcrazy

NORAH JONES Don't Know Why

MDBY We Are All Made Of Stars

JOHN MAYER No Such Thing

TRUTH HURTS {/RAKIM Addictive

KORN Here To Stay

MARY J. BLIGE 1/JA RULE Rainy Dayz
ALICIA KEYS How Come You Don't Call Me
2ERD 7 Destiny

WHITE STRIPES Fell In Love With A Girl

David Cobn
General Manager

INCUBUS Warning
RAPHAEL SAAD1Q #/D°ANGELD Be Here
311 Amber

ND DOUBT Helia Gocd

THURSDAY Cross Qut The Eyes

NAPPY RDDTS Awnav:

ANGIE STONE Wish | Didn't Miss You
BDX CAR RACER | Feel So

Listis frozen.

| ToP 10 |

ALAN JACKSON Drive (For Daddy Gene)
KENNY CHESNEY “he Good Stutf

BRAD PAISLEY I'm Gonna Miss Her

ANDY GRIGGS Tomight | Wanna Be Your Man
RHONDA VINCENT 'm Not Qver You

BLAKE SHELTDN CI' Red

DARRYL WORLEY | Miss My Friend

TRICK PDNY Just ¥What | Do

GARY ALLAN The One

LDNESTAR Not A Cay Goes By

Information s current as of June 21, 2002

wwWwW americanradiohistorv com

TELEVISION

TOP TEN SHOWS June 10-16
Total Audience Aduits
(105.5 million households) 2554
1 NBA Finals (Game 4) 1 NBA Finals (Game 4)
(Lakers vs. Nets) (Lakers vs. Nets)
2 Cst 2 cst
3 Everybody Loves Raymond 3 Everybody Loves Raymond
4 Becker 4 American idol (Wednesday)
5 Law & Order: Criminal intent (tie) Be.cker
6 Friends
Gxamerican dol(Wednesday) 7 Law & Order: Criminal Intent
7 48 Hours (Monday) (tie) Will & Grace
8 Crime And Punishment 9 Crime And Punishment
9 Dateline (Sunday, 7pm) (tie) Spy TV
10 60 Minutes (tie) Will & Grace (8:30pm)

Source: Nielsen Media Research

COMING NEXT WEEK

Tube Tops

Ja Rule, Ludacris, Usher,
Ashanti, Kirk Franklin, Nelly, B2K
and others are slated to perform —
and Earth, Wind & Fire are set to
receive the Lifetime Achievement
Award — when comedian and
KKBT/Los Angeles moming man
Steve Harvey hosts the second an-
nual BET Awards live from Los An-
geles (Tuesday, 6/25, 9pm ET/PT).

Friday, 6/21

* Wynonna and A*Teens per-
form Elvis Presley classics and Jes-
sica Simpson guest-stars on
ABC's Lilo & Stitch: Aloha From Hol-
lywood (9pm ET/PT).

» Bonnie Raitt, The Tonight Show
With Jay Leno (NBC, check local
listings for time).

*» Face To Face, Late Late Show
With Craig Kitbom (CBS, check lo-
cal listings for time).

Saturday, 6/22

+ Kylie Minogue, Saturday Night
Live (NBC, check local listings for
time).

* Ja Rule, Showtime at the Apolio
(check local listings for time and
channel).

Monday, 6/24
* Melissa Etheridge is slated to
be among those who pay tribute
during the AFI Saiute to Tom Hanks

* Anastasia, Jay Leno.

* Will Smith is interviewed and
Yo-Yo Ma performs on Late Show
With David Letterman (CBS, check
local listings for ime).

* The Strokes, Late Night With
Conan O'Brien (NBC, check local
listings for time).

* Trey Anastasio, Last Call With
Carson Daly (NBC, check local list-
ings for time).

Tuesday, 6/25

* Rosey, Jay Leno.

* Trik Turner, David Letterrnan.

* N.E.R.D., Conan O'Brien.

« Abandoned Pools, Craig Kil-
bom.

* Nas, Carson Daly.

Wednesday, 6/26

» Ludacris guest-stars on the sea-
son premiere of Showtime's Soul
Food (10pm ET/PT).

» Trey Anastasio, Jay Leno.

» Lil' Bow Wow is interviewed on
David Letterman.

+ Jo Dee Messina, Craig Kilbon.

» Trik Tumer, Carson Daly.

Thursday, 6/27

* Papa Roach, Jay Leno.

« Ben Kweller, David Letterman.

*» Our Lady Peace, Conan OBrien.

* Marshall Crenshaw, Craig Kil-
bom.

*N.E.R.D,, Carson Daly.

(USA, 9pm ET/PT). — Julie Gidlow
BOX OFFICE TOTALS
June 14-16
Title Distributor S Weekend § To Date
1 Scooby-Doo (WB)* $54.15 $54.15
2 The Bourne Identity (Universal)* $27.11 $27.11
3 Windtalkers (MGM/UA)" $14.52 $14.52
4 The Sum Of All Fears (Paramount) $13.45 $84.47
5 Star Wars: Attack Of The Clones (FOX) $9.43 §270.75
6 The Divine Secrets Of The Ya-Ya Sisterhood (WB) $8.87 $34.00
7 Spider-Man (Sony) $7.51 $382.53
8 Bad Company (Buena Vista) $5.87 $21.58
9 Spirit: Stallion Of The Cimarron (DreamWorks)  $5.22 $63.49
10 Undercover Brother (Universal) $4.42 $31.35

“First week in release. All figures in millions. Source: ACNieisen ED/

COMING ATTRACTIONS: This
week’s openers include Lilo & Stitch,
Disney's latest animated feature.
The film's Walt Disney soundtrack
sports five tunes by Elvis Presley
— “Stuck on You,” "Suspicious
Minds,” “Heartbreak Hotel,” "Devil in
Disguise” and “Hound Dog” — as
well as two covers of his songs:
Wynonna's take on “Buming Love”

and A*Teens’ version of “Can't Help
Falling in Love.”

Recording artists Ginuwine and
Lil" Kim co-star in Juwanna Mann,
which also opens this week. The fim
contains music by Wendy Melvoin
and Lisa Coleman — Wendy & Lisa
of Prince & The Revolution fame.

— Julie Gidlow
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CNN Radio News Goes Digital

[0 Network launches its new newsroom for the 21st century

here’s a celebration going on at CNN Center in Atlanta these days as CNN Radio News opens
— the doors on what management is calling “the newsroom of the 21st century.”

While other networks
have gone digital with at
least part of their opera- [
tions, CNN has taken a |
quantum leap with the
opening of its new, state-
of-the-art, all-digital radio
newsroom. And while the
radio news staft at CNN
may not be part of the
biggest of parent compa-
ny AOL/Time Warner’s
holdings, they’re all feeling pret-
ty good about what the company’s
investment in the new facilities
says about its commitment to the

TALK BACK TO R&R!

Do you have questions,

comments or feedback

regarding this column
or other issues?

‘Phone: 858-486-7559
E-mail:
alpeterson@radioandrecords.com
Fax: 858-486-7232

Or post your comments now. Go to
www.radioandrecords.com and

Robert Garcia

click on Messzge Boards.

future of CNN Radio
News.

I recently caught up with
Robert Garcia, VP/GM
of CNN Radio News, to
get an update on the new
facilities and what im-
provements he thinks they
offer for both affiliates
and the staff who work
there.

R&R: Why is the move to a to-
tal digital operation to the net-
work s advantage?

RG: It helps our terrestrial ra-
dio business and also helps the in-
teractive and wireless sides of our
business. On the terrestrial-radio
side, going all-digital allows us to
be very cutting edge in terms of
our product offerings.

R&R: Can you cite an exam-
ple?

RG: Sure, our password-pro-
tected affiliate website is a great
example. It contains every single
piece of sound that we put out on
any given day via downloadable
MP3 files. That means as many as
350-400 cuts a day are available

instantly to affiliates. I would call
that revolutionary because it has
the potential to change the entire
paradigm of the relationship be-
tween the network and affiliates.
R&R: How so?
RG: Traditionally, network sat-

TR SRR 2

“Other networks have
offered limited audio
product via affiliate
websites for the past
few years as part of
prep services, but CNN
is the first to offer
every single thing that
we edit every day.”

o e rllIRA T )

ellite feeds require affiliates to
wait until a given time in the hour
to receive the latest batch of net-
work sound. And while we are

THE MADMAN MEETS THE COLNEL

The Motor City Madman, Ted Nugent dropped in on Oliver North's na-
tionally syndicated Radio America show recently to discuss his newly
released book, Kill It and Gnll It. Pictured here (l-r) are Ted’s wife,
Shemane Nugent; Nugent; and North.

still offering the traditional satel-
lite feed to affiliates, now they can
go to the website and get what
they want, whenever they want it,
on their own time schedule. The
way it functions is, as soon as a
CNN Radio edifor has finished
cutting a piece of sound, that per-
son simply hits a button, and at
that instant it gets converted to an
MP3 file and is sent to the web-
site.

So, for example, if we have a
story that we have sound on at 20
minutes past the hour, affiliates no
longer have to wait until the next
network audio feed in the next
hour to get it. The sound is there
for them to use instantly, which
means the affiliates now have ac-
cess to our sound as quickly as the
network does.

Additionally, in a traditional
network feed you get select por-
tions of audio made available to
you. Now, with our complete dig-
ital system, the website has it all.
In a nutshell, affiliates have easi-
er access, more variety and choic-
es, and instant access.

R&R: Is this a first in the net-

work news business?

RG: CNN is the first to do it
on this scale. Other networks
have offered limited audio prod-
uct via affiliate websites for the
past few years as part of prep ser-
vices, but CNN is the first to of-
fer every single thing that we edit
every day. That’s every piece of
sound, every actuality and corre-
spondent report, all of our busi-
ness and sports reports and a
swo-minute loop of our most re-
cent newscast. All of that is avail-
able to CNN Radio News affil-
iates at any moment, and it’s all
delivered in outstanding digital-
quality audio.

R&R: What are some of the
current and future implicarions for
CNN Radio News of this conver-
sion to an all-digital operation?

RG: First of all, it has resulted
in an immediate increese in the
efficiency of our overall opera-
tion of about 25%. For example,
we don’t need a human being sit-
ting at a control board to handle
the traditional satellite feeds any-
more. That is now an automated
process. That means that we get

IT MATTERS WIIEIIE YOU GET YOUR NEWS

wwWw americanradiohistorv com
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back about half an hour out of
every hour in a human resource
that I can dedicate to other things
like getting more sound and more
correspondent reports, writing
pieces themselves and contribut-
ing more product to the network
overall. The real bottom line is
that this move has allowed us to
free up more human resources to
dedicate to our coré product.
That’s a benefit for us and for our
affiliates.

Another positive result is for
our nonterrestrial radio clients.
CNN distributes our audio to in-
teractive and wireless clients. Our
digital systems allow us to take
material like our news, sports and
business reports and convert them
to WAVE files. They then sit on a
server, ready to be scooped up by
clients who use the audio materi-
als in nontraditional venues such
as cell phones or voice-activated
information services like AOL-by-
Phone and OnStar.

R&R: Is the transition seam-
less for affiliates? Will they incur
any additional costs as a result of
the network's move to all-digital?

RG: Yes, it’s totally seamless,
and, no, they will not incur adds-
tional costs from this move. Ev-
erything that our domestic af-
filiates are used to having, they
still have; now they just have
more of it, and the audio quality is
much better.

For our international affiliates,

we have actually reduced their
costs. Because international affil-
iates are generally not interested
in hearing a U.S.-centric news-
cast, what they use from us tends
to be more of the audio feeds and
features. With this move, they no
longer have to buy a satellite dish,
and that is a significant savings to
them. So the transition has elimi-
nated a huge cost barrier for them
and for us, since all they need to
do is get on the web with a high-
speed connection and download
what they need instantly.

R&R: What are some other ad-
vantages of the move fo digital for
your news staff?

RG: We are currently in the
process of putting the advantag-
es of digital operations into the
hands of our field correspon-
dents. They will have the ability
to file stories and audio directly
from their computers in the field
to our computers here in Atlanta.
That eliminates the need to have
another person back at the studio
to edit them, cart them up, etc.
Stories will come in from the
field ready to go, and that really
increases the speed at which we
can get news on the air. So, the
increased speed and efficiency
that will be possible are probably
the greatest advantages to CNN
Radio News staff who are out in
the field.

R&R: What do you think this tran-
sition says about the parent compa-

Got Photos?

Whenevar you heve photos from your Mews/Talk station's events
and promaotions, be sure you send them o

Mews/Talk Photos, R&R
10100 Santa Monica Blvd.,

3rd Floor, L.A., CA 90067-4004
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ny’s view of radio news in the future?

RG: Our new facility is a mul-
timillion-dollar investment. That
shows me CNN’s and AOL/Time
Warner’s commitment to CNN’s
presence in the medium of radio.
It’s a considerable business in-
vestment that we have eamned as
a pro-fitable division of the com-
pany.

Today, when you walk into
CNN Center in Atlanta, you will
see radio in a very prominent
place. You’re going to see a gor-
geous, state-of-the-art facility that
has been designed to be an open
newsroom — something that will
also help our efficiency and com-
munication processes — and that
offers a great working environment
for anyone who works at CNN
Radio.

R&R: As a veteran newsman
who came up through the ranks,
what advice would you offer about
the skills that tomorrow’s news-
people will need in order to be
successful in the 21st century’s
newsrooms?

RG: Unquestionably, you must
be very well-versed in the use of
computers. The processes you
will use in today’s newsroom re-
quire you to have a basic but
broad-based knowledge of multi-
ple computer systems and pro-
grams. The other thing that you
will need to be familiar with, and
have a working knowledge of,
are sound-editing systems. There
are several different ones out
there, and every newsroom is
likely to have one or more of
them in use. Being familiar with
how to edit with these systems is
a skill you simply must have to
work in any major network news-
room.

That said, despite all the new
technology and all the bells and
whistles, I am still always anxious
to hire people who can read and
write and who are interested in

!

“The real bottom line is that this move has allowed

us to free up more human resources to dedicate to

our core product. That's a benefit for us and for our
affiliates.”
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keeping up with the world. I want
people who can spell even without
a spell-checker. These are basic
skills still needed by newspeople
that, I would argue, technology
sometimes hinders. It still takes
personal craftsmanship to write a
good story and basic grammar and
spelling skills in order to put to-
gether a simple feed.

So, in my opinion, it’s the mar-
riage of new technologies with a
solid foundation in the basic skills
that every good newsperson needs
that will create the successful
21st-century journalist.

R&R: So. for you it still really
comes down to having that good
old-fashioned talent for being a
newsperson that counts most?

RG: Yes. Everybody in the
world has at least some under-
standing of what it’s like to be a
newsperson when' they are the
first person to hear a piece of
news and then tell it to their
neighbor. That “Did you hear?”
attitude is really the essence and
motivation of all good newspeo-
ple. We’re the people who want to
be on top of it and in the middle
of it, to know it first and tell it
fast. When you combine that fire
in the belly for news reporting
with basic, good journalism skills
and add an understanding of new
technologies, that’s when you
have the perfect modern-day jour-
nalist.

R&R: Finally, when we spoke

on these pages a few years back,
you said that your mission was for
CNN Radio News to be recog-
nized as more of a “hard news”
network than others. Has that mis-
sion changed?

RG: No, it hasn’t changed
from the point of view that we
always try to operate as the net-
work of record. To me, the brand
CNN means serious news. That
is not to say that it means stuffy
news. We’re not going to ignore
stories about popular culture or
health and social trends; we’ll
report those stories. But when
there is breaking hard news, that
is what we’ll be all over, be-
cause that’s what CNN stands
for.

We also make no apologies for
the fact that you will find more in-
ternational news coverage on our
network, 24/7. We are, as a news
organization, everywhere across
the world, and that is a distinction
that I believe really sets us apart.
We have the global resources, and
we will always use them to their
fullest, because, as we have all
learned, a decision made in a far-
away cave in some heretofore ob-
scure country can come home to
touch us in a deep and fundamen-
tal way. If there was ever an ex-
ample of why it’s important to
maintain a commitment to hard
news coverage and international
coverage, it’s the events of the
past year.

Boortz
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Continued from Page 1

measured by the PPM, have gone
anywhere from down slightly to up
significantly.

Although the PPM is proving that
listeners use radio even more than
what’s measured in the paper diary, the
radio industry may not be ready to
adopt the new technology. An ad-hoc
group of major broadcasting execu-
tives is suggesting that Arbitron slow
its planned rollout of the PPM untit
certain issues, such as why moming-
drive numbers are depressed, are in-
vestigated and resolved.

Radio broadcasters are also con-
cerned that they will be expected to
foot the bill for the PPM when other
mediums, such as television and
cable, stand to benefit more from the
new technology. Arbitron has rolled
out stats from previous studies shaw-
ing that cable TV, for example, will
double its ratings with the People
Meter. But TV ratings leader A.C.
Nielsen is taking its time in deciding
whether to partner with Arbitron on
the PPM.

Executives from Clear Channel,
Infinity, ABC, Emmis, Entercom,
Bonneville, Greater Media, Jefferson-
Pilot and Buckley met Monday in
New York to voice theirconcems over
the People Meter, most of them in-
volving potential rate increases when
the People Meter is implemented. The
ad-hoc committee, which was orga-
nized by RAB President/CEO Gary
Fries, decided to send two non-rate-
related recommendations to Arbitron
at this time.

The first asks Arbitron to test the
PPM in another market before it be-
gins live measurement. As things
currently stand, Arbitron had planned
to test the PPM in Philadelphia for
four rating periods before beginning

then hoped to roll out live ineasure-
ment to other markets later in the
year. The committee also asked
Arbitron to implement a series of
coincidental studies in Philadelphia
that, in theory, would audit the per-
formance of the PPM vs. the paper
diary.

Arbitron declined to cormment on
the committee’s actions.

At R&R Cenvention 2002 in
Beverly Hills, CA over the weekend,
Arbitron’s Bob Michaels rclled out
the company’s first station-specific
results. The comparisons are not yet
apples-to-apples, because the PPM

numbers are taken from the spring

survey, and paper-diary resuks won’t
be available until next manth. So
Michaels compared PPM cume fig-
ures gathered in April to paper-diary
cume figures from the winter 2002
survey.

Weekly cumes for every station in
the survey increased by way of PPM

Philly Cumes

Station Apri PPM® W T2 Diary
KYw .7 285
WBER 50.7 164
WDAS F.fi 30
wion 18.6 174
wip 18.3 o7
wiz 47 i,
WLCE 281 &7
WMEE_ . * 321 108
WMMR 209 g
WMWX 244 k]
WOGL 415 135
WPEN 167 £.3
WPHI 19.9 106
WPHT 143 {77
WPLY 26.5 LE]
wPTP 270 72
WUSL 271 123
wxTu 197 £a
wYsP 23.2 14.2

* PP servey dates; 302844

bling, tripling or quadrupling what
they had been in the winter diary sur-

_vey. Where only one Philly station

cumed greater than 20% of the mar-
ket using diaries, 15 radio stations ex-
ceeded 20% cume when measured by
the PPM.

AC WBEB/Philadelphia, for ex-
ample, had a weekly cume rating of
50.7 using the PPM vs. 16.8 via the
diary. The first conclusion one can
draw from those statistics is that lis-
teners don’t do a good job of record-
ing all the stations they hear. Indeed,
Arbitron redorts that the typical PPM
user listens to six stations a week,
while the average diarykeeper enters
three stations.

Of course, a tripling of cume does
not equate to a tripling of average
quarter-hour persons. Much of that
extra cume comes from very low
time-spent-listening sessions, such as
visiting with a co-worker or sitting in
a doctor’s waiting room tuned to a
particular station. Low TSL situations
like this will depress rather than in-
flate AQH listening estimates.

AQH numbers are also likely to be
moderated because P1 listeriers with
the PPM are probably not listening to
their favorite station as much as they
might have reported in a dairy. Nev-

" ertheless, AQH figures increased for

almost all listening groups under 55
years old, with the exception of black
listeners.

Arbitron also reported that, be-
cause it uses a panel of metered lis-
teners instead of a sample of weekly
diarykeepers, it can track a station’s
cume audience progression over a
longer time span. Again using WBEB
as an example, the AC station reaches
over 83% of the Philadelphia market
on a monthly basis. The indepen-
dently owned station promotes itself
on TV every week of the year.

Rahilly

Continued from Page 3

relationship skills and can sell as well
as anyone. He will bring a new per-
spective and energy to the California
region.”

Rahilly said, “I am fortunate to run
with a team of ‘personal best’ play-
ers in L.A. Taking on the West Coast
division is a-new challenge in my
careet that, to be honest, humbles me.
I'll miss working day to day with Roy
and our great team here but will never
be far from our company’s biggest,

most profitable cluster. I'm looking
forward to building new relationships
and working with the excepticnal tal-
ent and management team in the
West Coast division.”

As aresult of Rahilly’s promotion,
Laughlin will now have sole over-
sight responsibilities for the L.A.
Trading Area. Rahilly will continue
working with Laughlin during a tran-
sitional period in L.A.

Meanwhile, as the first Clear
Channel Advantage President,

Howe’s new operating priority is to

bring the synergies of Clear
Channel’s advertising platforms —
including redio, entertainment, TV
and outdoor — together under one
point of access for advertisers.
“Don Howe is the perfect execu-
tive for this important new job,”
Hogan said. “He has terrific people
skills, is organized, and passionately
believes in the CC Advantage mul-
tiple-media platform. Don will set a
new standard for cross-platform sales
both within Clear Channel and
throughout the industry.”

Awards )
Continued from Page 1
Infinity Radio President Dan Mason
was presented with Group Executive
of the Year honors and Howard Stern
— based at Infinity’s WXRK/New
York — was once again named Syn-
dicated Personality/Show of the Year.
But Infinity can thank Alternative
powerhouse KROQ/Los Angeles
for helping it do so well this year. In
the national categories, KROQ was
named Station of the Year and Trip
Reeb GM of the Year in markets 1-
25; the station’s Amy Stevens picked
up the award for Marketing/Promo-
tion Director of the Year, KROQ also
swept the Alternative radio category.

Infinity also won national Station
of the Year for markets 26-100, as
WNKS/Charlotte was honored,
while Montecito FM-owned KJEE/
Santa Barbara, CA was tagped as
Station of the Year for markets 101+.
The other big news on the radio side
came in the CHR/Pop awards, as
Clear Channel flagship KIIS/Los
Angeles made it a clean sweep for
Station, PD, MD and Air Personality
of the Year.

Speaking of sweeps, Interscope/
Geffen/A&M and DreamWorks al-
most accomplished the feat on.the
label side, winning almost every
award for which they were nomi-
nated. They did sweep the national

categories, however. Interscope/
Geffen/A&M won Platinum Label of
the Year, and the label’s Brenda
Romanoé wes named Sr. Promo Ex-
ecutive of the Year. DreamWorks
won the Gold Label of the Year tro-
phy, while its Mike Justin was
named Local Promotion Executive of
the Year.

A complete list of R&R Industry
Achievement Award winners appears
online at ww.radioandrecords.com,
and all of the winners will be covered

_in next week’s issue of R&R. Note:

The R&R Industry Achievement
Awards for Triple A will be handed
out at the R&R Triple A Summit, set
for Aug. 14-17 in Boulder, CO.
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Jock Of Ages: The Jack Gale Story

‘He introduced Benny Goodman, Stan Kenton and The Beatles’

By Bob Shannon

Peter Goldmark invented things. On June 21,
1948 — 54 years ago today — CBS introduced his
newest idea to the American public: the 331/3
long-play record.

But radio, says Jack Gale, had
it earlier. “When I started in
1944, most of our music was on
33 1/3 transcriptions,” he says.
“Sixteen inches in diameter, with
five or six cuts per side.”

Every week transcriptions
arrived at his station, WBTM/
Danville, VA, accompanied by
scripts, and the staff — Gale
inciuded — simply read the
words written for them. “We
didn’t ad lib a thing,” Gale says.
“Disc jockeys didn’t exist back
then. I tell people that today, and
they don’t believe me.”

Perspective: Television was
stealing radio’s act, and radio, if it
was to survive, had to reinvent itself. Of course,
the same was true for the announcers of yester-
year, Gale included.

“My thing was voices and funny stuff, and that
came by accident,” he says. Like lots of thing in
life.

HEARING VOICES

WTBO/Cumberland, MD, 1948.

“l wanted to develop a style,” Gale says. It was
sink-or-swim time. One day he flubbed a spot and
covered the mistake by using another voice. The
voice wasn’t planned; it just sorta fell out of his
mouth.

That got him thinking.

Gale remembered the great Fred Allen and his
slamming doors, ringing phones, skits and
characters. And there was a show that WBTO
carried, The Johnson Family, that intrigued him. “A
guy named Jimmy Scribner played all the parts,”
Gale says. “I thought if he could do it, I could.”

So, when everyone left the station, he seques-
tered himself in a production room and started

playing with voices, laying them down to tape. He
figured out how to breathe during a phrase,
instead of between characters, and he gave each
character a name.

“That’s how The Jack Gale Show was born,” he
says.

Word spread about “that crazy
guy on the radio,” and before long
listeners were calling in to talk to his
characters. Did I mention that every
day was Gale’s birthday? It's true. He
got cakes in the mail and, before long,

offers from radio execs for bigger jobs
at bigger stations. Some, however,
didn’t believe that he did all the voices
himself and made him audition in front
of them.

For Jack, that was a piece of cake.

RICHMOND IS IN BOSTON

Skip ahead.

At the tail end of 1964 Stan
Kaplan, Sales Manager of WMEX/
Boston, told his friend Gale that he
was quitting his job to marry a woman with
millions of dollars and that he was going to buy a
radio station of his own.

Gale, WMEX’s morning man, just smiled.

“And I want you to run it,” continued Kaplan,
“and become an owner.”

Again, Gale just smiled and thought, “I've heard
that before.”

Gale was already a 20-year vet. He’d made his
way to Cleveland (WSRS); Charleston, SC (WTMA);
and his hometown, Baltimore (WITH and WWIN).
On the side he’d started his own record label — Triple
A Records — and in 1963 he became the manager
and legal guardian of Johnny Cymbal, whose hit
“Mr. Bass Man” was top 20 in March of 1963.

In 1965, however, Gale was in Boston (he was the
ninth “Fenway” at WMEX; it was a house name)
and not too happy about it. One reason was WMEX
owner Mac Richmond. On payday, according to
Gale’s book Same Time, Same Station, Richmond
would walk around the station vith checks
hanging out of his pocket. If Gale or anyone else
asked if the checks were ready, Richmond would

reply, “Friday lasts until midnight. Your check will
be on your desk at 11:55pm.”

By the time Kaplan called about his new station
in Charlotte, Gale was ready to get out of the cold
— and out of Richmond’s way. When he accepted
the job programming WAYS, he didn’t even ask
about the money.

His gut told him it was the thing to do.

BIG WAYS IN CHARLOTTE

Kaplan and Gale invaded the South.

Kaplan ordered 56 billboards to promote the
station, and WAYS was No. 1 in less than 90 days.
But when the Jaycees held their annual Carousel
Parade in 1965, they didn’t take kindly to Kaplan’s
carpetbagging ways and refused to let WAYS join
the parade.

“Stan and I went to a junkyard and bought an
old Olds and painted BIG WAYS all over it,” says
Gale. Then, with ali the jocks piled in the car, they
snuck their way into the parade and, per Kaplan’s
instructions, stalled the car.

The cops freaked. “Get that wreck outta here!”
Instead, Gale and the others jumped out, tore open
the trunk and started handing out BIG WAYS T-
shirts to the crowd of over 100,000. Yes, it made the
front page of the paper.

This was the beginning of a Southern radio
legend. Jack Gale, The Morning Glory, became No.
1in 36 North and South Carolina counties.

Talk about the power of personality.

BIG JACK'S WAYS

Voices, characters and keys to the city. Then, in 1970,
Gale won Billboard’s first Disc Jockey of the Year Award.

But there’s more. Gale owned radio stations and
record companies. For a period of over 15 years he
regularly traveled to Nashville to produce record-
ing artists you know: Johnny Cash, Jeannie C.
Riley, Charlie Daniels, Waylon and Willie — even
George Jones. Ask Gale about Tiny Tim.

Today Gale has a voiceover studio in Florida.
No, its not just something to fritter his time away;
it's a going concern.

Gale is a man of many voices, but the one that
spoke clearest to me said, “Be nice to your radio,
the voice coming out of it may be mine. And
always remember, whether you have your own
teeth or not, keep smiling.”

And that’s what you call vintage Gale.

Jack Gale's website is at www.jackgaleradio.com.

Bob Shannon can be reached at
bob@shannonworks.com.
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‘The Breakup Song’ For That ’80s Band

here was the real drama at R&R
Convention 2002? Not at the Group
Heads session, but at the June 13

late-night performance of That '80s Band,
which took the stage following a spirited
opening set by The Violent Femmes (whose first
album is being reissued by Rhino Records). It
seems Atlantic Sr. VP Danny Buch’s latest
attempt to stage yet another comeback for his
erstwhile Ragtag Industry Band imploded right
on schedule. Even a different name couldn’t
help this musical car wreck.

Using their latest bandwagon-jumping nom
de guerre, the band's set was punctuated by
false starts, sour notes and evil glares ex-
changed bezween bandmembers. By midnight,
That '80s Band had gone the way of Max
Headroom, Knight Rider and Ready For The
World. “I'm depressed,” says Buch, deploying
virtually the same quote he's used every
morning-after since the band's 1977 inception.
“I think the straw that broke the camel's back
was when we played ‘Celebration’ and found
out it was actually written in the late '70s. | knew
then that we had lost focus and were incapable
of staying true to our name.”

Two days later, an ugly public shouting match
erupted between WNOR/Norfolk PD (a.k.a. That
'80s Band keyboardist) Harvey Kojan and
WHUJY/Providence PD (band guitarist) Joe
Bevilacqua at Griff's Restaurant inside the
posh Beverly Hilton — much to the disgust of
the well-heeled celebrity patrons, including Jim
Nabors (TV’s Gomer Pyle), who was sitting a
few tables away. Bevilacqua was particularly
peeved to discover that his special A Flock Of
Seagulls haircut would take months to grow out.
Meanwhile, co-lead singer Paul Colbert (who
moonlights as an R&R sales exec) jokingly says
he's refusing to sing with Buch “until he gets
more black people in the band.” Various former
bandmembers, including drummer Barry James
(from WTMX/Chicago), guitarist Tim Richards
(from WKQX/Chicago) and lead singer Tracy
Austin (from KRBE/Houston), were inconsol-
able. “All | will say is, getting involved with radio
people with attention-deficit disorder and fragile
egos is a no-win situation,” Buch adds. “And we
thought downloading was the problem!”

| } Asleep At The Reels <

Congrats to WVRV/St. Louis morning hosts

Trish Gazall and Big Jake and Exec. Producer

| Tim Albright, who have broken a Guinness
World Record™. According to WVRV OM Mark
Edwards™, the threesome survived 54 hours
and 25 minutes of uninterrupted cinematic

| viewing pleasure! The previous record of 53

| hours, 22 minutes, which many thought was

| unbreakable, was set in March 2002. About 30

| films were screened during the three-day event,
including Spider-Man, Ferris Bueller’s Day Off
and Harry Potter & the Sorcerer's Stone. There

| were also some grade-B and lower offerings

| mixed in. “Somehow | managed not to be there

www americanradiohictorv com

for Sleepless in Seattle,” says Edwards, who
hung in for about 30 hours of film viewing
himself. “| had also forgotten how truly awful a
piece of cinema The
Texas Chainsaw
Massacre is, especial-
ly at 5am!” The
marathon finally
ended at 5am June 10
with The Emperor’s
New Groove. "It stars Big Jake: Steepless In St. Louis
St. Louis native John

Goodman — plus it was the shortest movie we
could find,” says Edwards. “The local FOX-TV
station even covered the big finale live, almost
like it was real news.”

With the fast-moving and dangerous
Colorado wildfires stilt uncontained at press
time, KALC (Alice 106)/Denver morning hosts
Greg & Bo did what radio pros do best in a
crisis: They made a bit out of it. “There’s a big
annual event here called the Colorado Fiddler's
Camp, where fiddle-playing kids and aduits
come from around the world to camp in the
wilderness and play with famous fiddlers,” says
'ALC PD Tom Gjerdrum. “Their camp burned
down, so Greg & Bo appealed to some of our
big-hearted listeners to open their property for
these people to come to camp and fiddle.” The
owners of several vacant campgrounds did call
in to discuss the possible use of their facilities.
“Fiddlers Camp 2002 will happen — this | vow,”
Gjerdrum says. “Of course, when it does,
campfires, smoking and outdoor grilling will not
be encouraged. After all, Colorado is on fire.”
On a serious note, Clear Channel's KFBK/
Sacramento has dispatched reporters Marna
Davis and Matt Bigler to Denver to provide relief
for beleaguered news staffers at Clear Channel
sister KOA who have been covering the fires.

WMXZ (Mix 103)/Fort Walton Beach, FL
midday jock Valerie Brown (pictured), 29, was
found dead June 13 in what is
being labeled an apparent
kidnapping and murder.
According to WIHG-TV/
Panama City, FL, the lead
suspect in Brown's death is her
brother-in-law, Edward Brown.
Valerie Brown was last seen
June 11, when she went to pick
up Edward Brown. Her body was discovered
two days later in a vacant apartment by the
mother of Edward Brown. Edward Brown was
later arrested after a short chase and subse-
guent automobile crash. He was driving Vale-
rie’s car. He is expected to be charged with her
murder.

Firmo Rosetti, a.k.a. former KLYY (Viva
107.1)/Los Angeles morning host Hector
Rocksetti, was sentenced June 13 to a maxi-
mum term of three years and eight months in
prison for committing lewd acts with two 14-
year-old girls, whom authorities say were
frequent callers to the Spanish Contemporary
station. Rosetti must also register as a sex
offender and pay for the psychiatric treatment of
one of the girls. It is expected that Rosetti will
be deported to his native Peru after he serves
his term.

Continued on Page 28
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the new single

Goin For Adds June 24th & June 25th

Modern Adult Monitor: 32*
Adult Top 40 Monitor: 36*

Hot AC R&R: €D
HIGHLIGHTS: EARLY BELIEVERS:
WTMX/Chicago — Rank #7 (43x) WNKS KFMD WKZL WKRQ
WMBZ/Memphis — Rank #10 (42x) KPLZ WSSR KRBZ WBBO
KYSR/Los Angeles — Rank #2 (23x) WKRZ KOMB KAMX KMXB
WVRV/St. Louis — Rank #20 (15x) WKZIN WMC WTIC WSNE
KPEK/Albuquerque — Rank #12 (25x) WPTE KNEV KNVQ KALZ
KRSK/Portland, OR - Rank #24 (25x) KLLY KLZR WHTG WVTI & many more!!
On Tour With.....

Lenny Kravitz and Pink starting July 12th
Craig Kilborn on June 25th |2

Produced by Paul Q. Holderie and sean slade, Co-produced by Tommy Walter / Mixed by Chris Lord-Alge / Management: Tong Ciulta/posthuman
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Orban/CRL Systems, Inc. | 1525 S. Alvarado St.
San Leandro | CA 94577 USA
Tel: 1.510.351.3500 | Fax: 1.510.351.0500
email: custserv@orban.com | web: www.orban.com
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}Pq_ wer Trip For Madhouse 4

The Morning Madhouse has packed its
bags and is movin’ on up by trading in Cannery
Row for lots of Saguaro cacti. That's because
former KDON/Monterey-Salinas morning hosts
Mark “MG” Garcia and Danielle, producer
Madd Dogg and Madhouse member Gringo
Suave have segued to KKFR (Power 92.3)/
Phoenix for wake-ups. The Madhouse replac-
es Chino, who exits Power.

Elsewhere in the valley of the Sun, KAZL/
Payson, AZ — heard in south Phoenix on 92.7
MHz, thanks to a translator — began stunting
on the evening of June 18 as “Commercial 101
— only the best commercials.” We expect a
real format to be put into place on KAZL by
June 24.

After one year on the job, Carmy Ferreri
tenders his resignation as OM of Citadel/Reno,
NV, where he was overseeing KNEV, KNHK &
KWYL. iInterestingly, news of Ferreri's decision
came to ST just as we learned that Alan Oda
had exited Infinity Hot AC KZZO/Sacramento
— Ferreri's old station. Cluster PD Mark Evans
will handle Oda’s former duties untit his
replacement is found.

In other news from the capital of the

| Golden State, CHR/Rhythmic KBMB (The

Bomb)/Sacramento adds OM to its list of
positions to fill. The station has been without a
PD since Travis Loughran left a while back.
Now E-Bro, who had been serving as OM via
remote control from sister KXJM/Portlarid, OR
and was KBMB's first PD, relinquishes those
duties. KBME Asst. PD/MD J.R. is now interim
PD.

Clear Channel/Milwaukee Dir./Sales Cindy
McDowell is upped to VP/Market Manager,
replacing Dave Pugh, now running Clear
Channel’s Detroit cluster.

Talk veteran John Mainelli becomes an
“in-house consultant” for Infinity FM Talker
WNEW/New *ork.

KFMS/Las Vegas MD/afternoon host
Scotty Valentine becomes PD of Citadel CHR/

' Pop KKMG/Colorado Springs. He starts his

new duties July 8.

Australia’s APN News & Media Ltd. names
Jeremy Millar PD of its 10 Australian Radio
Network stations. Millar reptaces former Clear
Channel programmer Alan Furst, who is set to
return to the States at the end of his contract.

Did you hear about the June 13 incident in
whichr KXOA/Sacramento’s Tim, Chip & Lisa
Show got so crazy at their weekly remote from
a floating restaurant that they sank the joint.
Literally. If not, you're not reading Street Talk
Daily, our wonderful fax edited for your reading
enjoyment by Kevin Carter. To find out how you
can get ST Daily every weekday morning, call
310-788-1625. Thank you.

} No Talent On Sale.Now 4

KRXQ (98 Rock)/Sacramento afternoon air
personality Paul Marshall has just released his
first CD, No Talent Ass Clown. It's a compila-
tion of song parodies and comedy bits, and net
proceeds from the release, which costs $6.98,
benefit the National Center for Child Safety and
Awareness.

As Cumulus Rocker WRKI/Danbury, CT

wwWw americanradiohistorv com

* Michael Smellie advances to COO of BMG
Entertainment.

* Mike Borchetta becomes Exec. GM and Sr.
VP/National Promotion of Broken Bow Rec-
ords.

* Jay Clark chosen as PD of WRKO/Boston.

* Ted Jordan returns to WBZ/Boston as VP/
GM.
* Ken Beck becomes PD of WWJ/Detroit.

4

* Gen. Norman Schwarzkopf keynotes the
R&R Convention.

+ Jim Marchyshyn promoted to OM of KYYS/
Kansas City.

* Larry Berger recruited as PD of KQPT/Sac-
ramento.

* Tom Marshall tapped as KIOZ/San Diego PD.

v

* Tom Gorman advances to
VP/Pop Promotion at Capitol
Records.

* Keith Naftaly promoted to
PD of KMEL/San Francisco.
*Jay Miller named PD of
WQYK/Tampa.

* Bob Rivers joins WIYY/Balti-
more for mornings.

v

* Stu Cohen tapped as Nat'l Pro-
motion Director for Warner
Bros.

*PD Charlie Cook leaves KHJ/
Los Angeles for crosstown
KLAC.

s Brian Krysz becomes PD of
WWTR/Bethany Beach, NJ.

v

*John Schoenberger joins
| Arista Records as West Coast

National Promotion.

Stu Cohen

John

' Schoenberger

prepares to celebrate its 25th anniversary in
August, ST is sad to have learned that the
station’s very first air personality, Kass, died
June 13 after a long battle with cancer. Kass,
whose real name was Kathi Van Arts Dalen, was
the ex-wife of RCS's Tom Zarecki, with whom
she had two children.

ST also sends out its condolences to former
WDOK/Cleveland PD and current WFHM/
Cleveland PD Sue Wilson on the loss of her
husband, former WHLO/Akron personality Phil
Cordle. Cordle lost his lengthy battle with
cancer last week and is also survived by two
children.

If you have Street Talk, call the R&R News Desk at 310-
788-1699, or e-mail streettalk @ radioandrecords.com
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Presented last week at the opening
of R&R Convention 2002 in Beverly
Hills, CA, the data in R&R/Edison
Media Research’s “Ultimate Record
Buyer Study 11” created a sobering
moment in the midst of the normal
cocktail-laden atmosphere pervasive
at any industry gathering. But despite
gloomy statistics (74% of 12-17-
year-olds say there is nothing morally
wrong with downloading music for
free off the Internet), the research can
be used as a great starting point for
the industry, as a whole, to begin
changing attitudes about download-
ing among music fans, especially
with younger demos.

Just The Facts, Ma’am

From May 7-20, 2002, Edison
conducted nationwide telephone in-
terviews with people aged 12-44.
With particular emphasis on the 12-
24-year-old demographic, the survey
focused on quantifying downloading
and burning and also addressed the
moral and ethical issues relating to
technology and the cost of music.

Of the total sample, 34% have
downloaded music files from the
Internet for playback at another time.
Breaking it out by age demo, 56% of
12-17-year-olds and 44% of 18-24-
year-olds have downloaded for later
playback. For respondents age 25 and
higher, the numbers drop off consid-
erably (Chart ).

Such habits are significantly af-
fecting purchase behavior among
downloaders. As Edison VP Jayne
Charneski noted, a huge number of
downloaders said that they are buy-
ing less music. When asked if the
amount of music they’ve purchased
in the past 12 months is more, less or
the same as the amount they pur-
chased in the previous 12 months,
44% of downloaders said they are
buying less.

When it comes to downloading, re-
spondents talked in terms of hard
drives rather than the number of song
files they’ve downloaded. Heavy
downloaders (100-plus music files)
comprised 43% of the total sample,
and 51% of heavy downloaders said
they are buying less music. When
asked why, the most popular answer
was quite simple — because it’s free.

Edison also examined the down-
loading vs. purchasing issue by break-
ing respondents into quadrants: “Non-
consumers” (neither download nor
purchase music), “Traditionals” (pur-
chase music but do not download),
“Neo-consumers” (download and pur-
chase music) and “Drop-outs” (down-
loading but not purchasing). The num-
bers in these quadrants show an alarm-
ing shift from just 12 months ago.

In 2001, Drop-outs made up 5.5%
of the total sample, and Neo-consum-
ers represented 29.1%. In 2002,
Drop-outs increased 2.1%, to 7.6% of

June 21, 2002 R&R © 31

Sound Decisions.

Bad Attitude, Bad Business

the total sample. Neo-consumers,
however, dropped 2.4%, to 26.7%
(Chart 2). This data implies that a
number of Neo-consumers have
joined the ranks of the Drop-outs —
exactly the opposite of what the in-
dustry needs. Among 12-17-year-
olds, the number of Drop-outs in-
creased to 10.1%. Teens are also
more likely to be Neo-consumers.

Turning back to the total sample,
Chameski highlighted the impact of
Drop-outs on the marketplace. Mul-
tiplied against the U.S. 12-44 popu-
lation, the 7.3% of all 12-44s who are
Drop-outs represent an estimated 10
million consumers in this age group
who have lefi the ranks of music pur-
chasers.

Burn, Baby, Burn

When it comes to CD burning,
31% of the total sample have used
their computers to burn their own
CDs. Breaking it out by age demo,
burners skew younger, as 48% of 12-
17-year-olds and 46% of 18-24-year-
olds have used their computers to
burn CDs. Charneski cited a Time
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“It's only so much to
fight the legal battles. If
you don't fight some of
these attitudes that
exist, it's going to be
extremely difficult.”
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magazine article that reported that
one-third of PCs currently have CD
burners and 54% of new computers
come with CD burners already in-
stalled, which will most likely lead to
more burning.

But here’s where the burning really
starts to sting: Edison asked directly,
“Agree or disagree: Instead of buying
a CD, you’ve burned someone else’s
copy of the CD.” Thirty percent of
12-44-year-olds agreed, and more
than half (53%) of the 12-17 demo
agreed (Chart 3).

The PR Problem

Charneski and Edison Media Re-
search President Larry Rosin also
made note of an article in the June 20
issue of Rolling Stone titled “CD
Bumning: How the Labels Are Trying
to Stop You” (ironic, considering that
label marketing departments seem to
advertise in Rolling Stone a lot more
than online song swapperies). “The
article, to me, read very adversarial,”
Charneski said. “It was like labels vs.
consumers.”

“There’s a lot of incredibly nega-
tive PR that your industry is suffer-
ing right now,” Rosin noted. “It really

astonishes me how many consumers
seem to have come to believe that the
natural price of a CD is nothing more
than the CD’s raw material cost —
essentially what they themselves
would pay for a blank, writeable
CcD.”

Rosin’s observation was backed up
by the random man-on-the-street poll
in the Rolling Stone piece, where one
23-year-old student observed, “The
reason people copy CDs is because
they're overpriced. Everybody knows
that it doesn’t cost that much to make
a CD.” Another student, 19, stated,
“The record companies are assholes
for charging an arm and a leg to buy
CDs. That’s what drives people to
burn them.”

“1 don’t think you can very easily
stop technology,” Rosin stated, “but
you can work with it. I personally be-
lieve you should fight for your rights
and fight for your legal protections
where they are due. But, at the same
time, I think it’s incredibly important
that the music industry works to change
attitudes. It’s only so much to fight the
legal battles. If you don’t fight some of
these attitudes that exist, it’s going to be
extremely difficult.”

Moral Bankruptcy

Some of the most depressing sta-
tistics came when Edison asked re-
spondents, “Agree or disagree: There
is nothing morally wrong about
downloading music for free from the
Internet.” Of the total sample, more
than half (52%) agreed. Rosin par-
ticularly focused on the teenage quo-
tient, where 74% agreed. A definite
schism was noted around the age of
25: Among the 25-44 demo, less than
a majority think free downloading is
morally acceptable, but a strong ma-
jority of 12-24-year-olds see no prob-
lem with it (Chart 4).

When asked if they agreed with
the statement “You no longer have to
buy CDs because you can download
the music for free from the Internet,”
22% of the total sample agreed, while
43% of 12-17-year-olds agreed.

However, there does seem to be a
sense among downloaders that what
they are doing is wrong, as 54% said
they had some reservations about art-
ists and record labels not being com-
pensated for their work. Thirty-eight
percent said they had no reservations,
while a mere 5% said they would not
download because they feel that art-
ists and labels should be compen-
sated. Clearly, communicating that
downloading is a raw deal for artists
changes perceptions, Rosin noted,
adding that this was one area where
no strong age bias existed.

“This data may show you the be-
ginnings of a pathway to explaining
your issue,” he observed. “I really
think it’s incumbent upon your indus-
try to make it clear what the story is
with downloading. I personally think,
for most people, there’s no moral is-
sue involved at all. Once we pre-

Chart 1

Have you downloaded music files from the
Internet for playback at another time?

| Age 12-17

| se%

| Age 18-24
[ Age 25-34
[Age 3524

19%

Chart 2

Hon-Consumers
Not Downloading/ |
Not Purchasing

Meo-Consumers

- 4%

29%

respondents saying “Yes”

Drop-Outs -
Not Downloading/[ | 5.5%
NotPurchasing [ [7.6%

L heo%

2001[]

Up 2.1% m

118.1%

Not Downloading/|

Purchasing I

Traditionals

|29.1% Down 2.4%
126.7%

Not Downloading/ |

1s0.3%

Purchasing [

|49.6%

Chart 3

Instead of buying a CD, you have burned
someone else’s copy of the CD.

[ ape 1247

| 33%

| Age 18-24

| 38%

SO

| Age 35-44 18%

Chart 4

23%

respondents agreeing with this statement

There is nothing morally wrong about down-
loading music for free from the internet.

[Age 1217 | 74%
[Age 1824 9%

[ Age 25-34 ] 4s%

[age 35-24 | 30%

respondents agreeing with this statement

Source: Edison Media Research.

sented it as doing something wrong,
a lot of people seemed to take on
some reservations.”

Tuming to music-download sites,
a slight majority of the total sample
(51%) believed that such sites should
be allowed to continue only if record
labels are compensated, 39% be-
lieved such sites should be free of
charge, and 10% were undecided.
However, a sharp age bias exists, as
62% of the 12-17 demo and 51% of
the 18-24 demo believe these sites
should be free of charge.

When the same question was
asked regarding musicians rather than
labels, the numbers were only
slightly better, as 53% of the total
sample said such sites should con-
tinue if musicians are compensated.
Younger respondents were a little
more sympathetic to musicians as
well: Forty percent of 12-17-year-
olds and 48% of 18-24-year-olds said
download sites should continue only
if musicians are compensated. Rosin
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noted that the industry may have
more influence by presenting the art-
ists” plight rather than the labels’.
Copy Cops

With copy-protected CDs on the
horizon for many labels, Edison asked
respondents if such CDs would influ-
ence purchasing habits. A majority of
the total sample (75%) said they
would have no influence. Teens, how-
ever, were more bothered by copy-
protected CDs, as 33% of 12-17-year-
olds said they would not buy them.

Where the numbers really flip are
among people actively burning cop-
ies. Here, 51% said they would not
buy a copy-protected CD. Rosin said,
“You can certainly build an argument
that if you don’t get [copy-protected
CDs] out soon, it’s going to be diffi-
cult, as more and more people burn
CDs for themselves.”

Next week: Edison s conclusions from
the study, some good news and a few
ideas on changing attitudes.
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44 ?".S Top 50 Albums

THE INDUSTRY’S NO. 1 RETAIL CHART June 21, 2002

w Tw ARTIST ALBUM
1 1 EMINEM Enginem.Show
— 2 KORN Untouchables
2 9 VARIOUS Totally Hits 2002
— 4 NEW FOUND GLORY Sticks & Stones
3 5 P.DIDDY We Invented The Remix
5 6 ASHANTI Ashanti
8 7 =AVRIL LAVIGNE Let.Go
7 8 KENNY CHESNEY No Shoes, No Shirt, No Problem
21 9 SOUNDTRACK 0 Brother, Where Art Thou?
4 10 DONELL JONES Life Goes On
9 11 SHERYL CROW C'mon, C’'mon
14 12 CAM'RON Come Home With Me
~—7 13  4VARIOUS Osbournes
27 14 ALAN JACKSON Drive
6 15 DIRTY VEGAS Dirty Vegas
11 16 SOUNDTRACK Spider-Man
17 17 PINK M!Ssundaztodd
12 18 BIG TYMERS Hood Rich
15 19 CELINE DION A New Day Has Come
13 20 VARIOUS Now Vol. 9
m 21 SHAKIRA Laundry Service
— 22 RAPHAEL SAADIQ Instant Vintage
25 23 JOHN MAYER Room Egr Squares
- 2 AZ Aziatic
160025 MARC ANTHONY Mended
16 26 JOSH GROBAN Josh Groban
18 27 Musia Juslisen
24 28 NORAH JONES Come Away With Me
— 2 DAVID BOWIE Heathen
— 30 WHO Uitimate Collection
30 A NO DOUBT Rock Steady
3 32 PUDDLE OF MUDD Come Clean
32 33 JIMMY EAT WORLD Jimmy Eat World
29 34 VANESSA CARLTON Be Not Nobody
26 35 MOBY 18
35 36 LINKIN PARK Hybrid Theory
31 37 NICKELBACK Silver Side Up
45 38 DIVINE SECRETS OF THE YA YA... Soundtrack
— 39 SOUNDTRACK Scooby Doo
42 40 CREED Weathered
22 4 VARIOUS Off The-Hook
36 42 MICHELLE BRANCH Spirit Room
28 43 WEEZER Maladroit
41 44 SYSTEM OF ADOWN Toxicity
46 45 JACK JOHNSON ‘Brushfire Fairytales
44 46 ENRIQUE IGLESIAS Escape
39 47 SOUNDTRACK Spirit;Stallion. Of ThéGimarro
— 48 INCUBUS Morning View
40 49 LUDACRIS Word Of Mouf
— 50 BRAD PAISLEY Part i

LABEL

Shady/Aftermath/Interscope
Immonrtal/Epic

wsm

Drive-Thru/MCA

Bad Boy/Arista
Murder Inc./Def Jam/lDJMG
Arista

BNA

Mercury/IDIMG
Untouchables/Arista
A&M/Interscope
Roc-A-Fella/IDJMG
Epic

Arista

Capitol
Roadrunner/Columbia/IDJMG
Arista

Cash Money/Universal
Epic

Uty

Epic

Universal
Aware/Columbia
Motown

Columbia

143/Reprise

Def Soul/IDJMG

Blue Note/Virgin
Columbia

urv

Interscope
Flawless/Geffen/Interscope
DreamWorks
A&M/interscope

V2

Warner Bros.
Roadrunner/IDJMG
Columbia
Lava/Atlantic

Wind-up

Columbia
Maverick/WB
Geffen/Interscope
American/Columbia
Enjoy/Universal
Interscope

Interscope
Immortal/Epic

Def Jam South/IDJMG
Arista

POWERINDEX CHANGE
534,679 -30%
495,991 =
108,916 10%

99,702 —
85,163 %
80,882 +1%
73,48% +14%
72,702 +11%
70,808 $57%
61,938 -25%
61,717 1%
58,039 +10%
56,856 -
55,169 ~46%
54,491 -28%
53,788 7%
53,228 +9%
53,066 -6%
51,797 1%
50,831 -4%
47,342 +3%
46,644 —
46,509 +16%
46,221 —
45,581 21%
45322 -8%
45176 -4%
44,730 +11%
40,297 —
40,036 =
36,449 +4%
35,790 +12%
35,729 12%
35,585 0%
35,271 9%
33,677 +9%
33,158 +2%
33,054 +29%
32,971 _
32,940 +22%
32,314 -22%
30,829 +4%
28,252 -23%
28,012 +1%
27,894 +15%
27,833 +8%
27,666 A%
27,076 -
26,589 4%
25,806 -

© HITS Magazine Inc.

) ALBUMS
The Show Must Go On

They may have buried “Teflon Don”
John Gotti last week, but one man — Af-
termath/Inter-
scope rhyme
syndicate Em-
inem — is still
the capo di tut-
ti capi of the
chart mob.

The Eminem |
Show spends its "
fourth straight

week at the head of the HITS Top 50, beat-
ing back challenges from Immortal/Epic’s
Korn, whose Untouchables album put up a
spirited battle for the No. 1 slot before set-
tling in at No. 2, and the surprise No. 4 fin-
ishers, Drive-Thru/MCA emo-punks New
Found Glory, who approached 100,000 in
first-week sales.

WMG/BMG's Totally Hits 2002 maintains
at No. 3, while Bad Boy/Arista man for all
seasons P. Diddy continues on his roll and
comes in at No. 5, fueled by airplay on “I Need
a Girl (Pt. 1)” and “I Need a Girl (Pt. 2).”

Arista skate-punk chanteuse Avril Lav-
igne shows remarkable staying power in her
second week, with Let Go actually increas-
ing 10,000 in sales and moving up a notch

to No. 7, driven by
big play at radio.
Along with P. Did-
dy and Pink (No.
17), Avril gives la-
bel boss Antonio
“L.A.” Reid two in
the top 10 and three
in the top 20.
Meanwhile, the

Avrll Lavigne

| magic continues for O Brother, Where Art

Thou?, which soars No. 21-9 on a whopping
57% sales increase. Whoa.

On the singer-songwriter tip, Aware/Co-
lumbia/CRG’s John Mayer (No. 23), Blue
Note/Virgin’s Norah Jones (No. 28) and
Enjoy/Universal’s Jack Johnson (No. 45)

all saw double-
digit sales in-
creases. So did
Flawless/Geffen/
Interscope’s
Puddle Of Mudd
(No. 32), Dream-
Works’ Jimmy §
Eat World (No.
33) and Wind-
up’s Creed (No. 40). Epic’s The Osbourne
Family Album debuted at No. 13; it features
Kelly Osbourne’s remake of “Papa Don’t
Preach,” which is still reacting big at radio.

Kelly Osbourne

Next week: DreamWorks’ Papa Roach step
up to take Em and Kom to the mattresses.

www americanradiohictorv com
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Britney Delivers Boys

Amid all the rumors and controversy surrounding Pop princess
Britney Spears. her giving birth to boys is nor one of them. How-
ever, Spears is delivering her latest single, “Boys,” to Pop and Rhyth-
mic¢ next week. The Pharrell Williams-remixed track is from the
soundtrack to Austin Powers in Goldmember. where Spears makes
a cameo appearance as herself. Spears also just announced that her
next movie will involve NASCAR. She will play the daughter of a
team owner, and the film will feature cameos by many of NASCAR's
stars, Other happenings in Spears’ busy life include the opening of
her Manhattan restaurant, NYLA (reportedly named afier New York
and her home state of Louisiana).
and her being nominated for |
eight awards at this year’s Teen
Choice Awards (Fox. 8/19).

Usher continues life in the fast
lane with “Can U Help Me.” the
fourth ofticial single from his al-
bum 870/. “Help” follows a long
line of hits that utilizes the leter
“U” in the title: *“U Remind Me,”
“U Got It Bad™ and U Don’t
Have to Call.” The ballad will be
Going for Adds next week at
both Urban and Urban AC.

In the case of Alan Jackson. “Work in Progress™ does not refer
to an unfinished ditty that he decided to push to radio prematurely.
Instead. the title of his latest song refers to himself. asking his lady
friend to be patient with him and his shortcomings. Jackson’s pre-
vious two tracks from Drive didn’t have any shortcomings: they both
became major hits at Country. “W.LP" seems to be rolling down
the same path. debuting at No. 50* this week and earning 23 adds a
full week before its ofticial add date.

Hot off his Grammy win for Best Male Pop Performance for
“Don’t Let Me Be Lonely Tonight,” James Taylor gives AC “On
the 4th of July.” Taylor is taping a performance on June 20 on the
steps of Grant’s Tomb in NYC to be aired as part of NBC’s 4th of
July Primetime Special.

-,

b

Britney Spears

Norah Jones gets a pair of
lucky 7s this week as she moves
from 9-7* at Triple A and holds
steady at No. 7 at Smooth Jazz
with her hit *Don’t Know Why.”
Jones is moving her ballad from
her first full-length album, Come
Away With Me. over to Hot AC
next week, but programmers
have already jumped on it.
“Don’t Know Why" is New &
Active at Hot AC with +104
plays and nine new adds this
week. See her live as she opens
select shows for The Indigo Girls starting June 26 and opens for the
Dave Matthews Band in July.

Smooth Jazz has a lot going on next week, especially from artists
who employ the guitar as their instrument of choice. Blake Aaron
goes for adds with “Anything g T
She Wants,” featuring Eric Mari-
enthal. “Anything” is from his
latest CD, With Everv Touch.
Marce Antoine presents “Crui-
sin’.” the title track of his just-re-
leased album. Antoine has come
a long way. developing his sound
and technique while rehabilitat-
ing from a devastating wrist in-
jury he suffered two decades ago.

Seether hit Rock. Active
Rock and Alternative next week
with “Fine Again,” from their
forthcoming Jay Baumgardner-produced album, Disclaimer (due
Aug. 20). The South African band hit new shores as they join Ozzfest
starting Aug. 10. Sevendust also rock the three formats next week
with “Crucified,” the latest from Animosity. The band also join WWE
wrestler Jericho (who uses Sevendust's “Break the Walls Down™ as
his theme song) for a joini interview in an upcoming issue of Gui-
tar One. For more on next week’s releases. make sure 10 get on the
list for R&R’s Going for Adds e-mail by sending an e-mail 10
gfa@radioandrecords.com with the word “subscribe™ in the subject
header.

Norah Jones

Sevendust

— Mike Trias

Il
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Week Of June 17

CHR/POP

AURORA UK Dreaming (Groovilicious/Strictly Rhythm)
BBMAK Out Of My Heart (Into Your Head) (Hollywood)
BEYONCE' Work It Out (Columbia)

BIG TYMERS Still Fly (Cash Money/Universal)
BRITNEY SPEARS Boys (Maverick/Reprise)
HOOBASTANK Running Away (/siand/IDJMG)
SHAKIRA Objection (Tango) (Epic)

CHR/RHYTHMIC

AMANDA PEREZ | Like It (Universal)

AZ I'm Back (Motown)

BRITNEY SPEARS Boys (Maverick/Reprise)
FUNDISHA Party Joint (So So Def/Columbia)
PROJECT PAT Choose U/County Jail (Columbia)
SHAKIRA Objection (Tango) (Epic)

TINA NOVAK Summertime (Spere/Arista)

URBAN

FUNDISHA Party Joint (So So Def/Columbia)

G. DEP Everday (Arista)

JENE’ Get Into Something (Motown)

KEITH SWEAT One On One (Elektra/EEG)
LATOIYA WILLIAMS Fallen Star (MCA)
PROJECT PAT Choose U/County Jail (Columbia)
TANK One Man (BlackGround)

USHER Can U Help Me (LaFace/Arista)

URBAN AC

NORMAN BROWN Won't You Say (Warner Bros.)
PRINCE She Loves Me 4 Me (Redline Entertainment)
USHER Can U Help Me (LaFace/Arista)

COUNTRY

ALAN JACKSON Work In Progress (Arista)
LITTLE BIG TOWN Everything Changes (Monument)
TY HERNDON A Few Short Years (£pic)

AC

JAMES TAYLOR On The 4th Of July (Columbia)
JIMMY BUFFETT Far Side Of The World (Mailboat)

HOT AC

BBMAK Qut Of My Heart (Into Your Head) (Holywood)
NORAH JONES Don't Know Why (Blue Note/Virgin)
SPLENDER Save It For Later (J)

SMOOTH JAZZ

BLAKE AARON Anything She Wants (/nnervision)
JAMES MICHAEL JOSEPH After Midnight
(Magique Music)

KIRK WHALUM f/PETER WHITE Playing With Fire
(Warner Bros.)

LINO Satin Blue (EverSound)

MARC ANTOINE Cruisin' (GRP/VMG)

MIKE MANSON Outer Drive (A440 Music)

MR. GONE Fresh Out Of The Box (Lakeshore)

ROCK

BREAKING BENJAMIN Polyamorous (Hollywood)
BUZZHORN Ordinary (Atiantic)

CHEVELLE The Red (Epic)

FILTER Where Do We Go From Here (Reprise)
INJECTED Bullet (/siand/IDJMG)

ROB ZOMBIE Demon Speeding (/nterscope)
SEETHER Fine Again (Wind-up)

SEVENDUST Crucified (TVT)

STEPA Aquarium (Locomotive)

ACTIVE ROCK

BREAKING BENJAMIN Polyamorous (Hollywood)
BUZZHORN Ordinary (Atantic)

CHEVELLE The Red (£pic)

FILTER Where Do We Go From Here (Reprise)
INJECTED Bullet (/sland/IDJMG)

ROB ZOMBIE Demon Speeding (/nterscope)
SEETHER Fine Again (Wind-up)

SEVENDUST Crucified (TVT)

STEPA Aquarium (Locomotive)

ALTERNATIVE

BUZZHORN Ordinary (Atiantic)

FILTER Where Do We Go From Here (Reprise)
LUKE SLATER Stars And Heroes (Mute)
MOBY Extreme Ways (V2)

SEETHER Fine Again (Wind-up)

SEVENDUST Crucified (TVT)

SPLENDER Save It For Later (J)

STROKE 9 100 Girls (Cherry/Universal)
WEEZER Keep Fishin® (Geffen/Interscope)

TRIPLE A

ALANA DAVIS | Don't Care (Elektra/EEG)

ALEX LLOYD Amazing (Nettwerk)

ARTO LINDSAY You Decide (Righteous Babe)
BETH ORTON Concrete Sky (Heavenly/Astralwerks)
BIG HEAD TODD & THE MONSTERS

Again & Again (Big)

CZARS Killjoy (Manifesto)

DAVID POE Echobox (Epic)

DULCIE TAYLOR It Ain't Love (Black Iris)
JOHNNY A Two Wheel Horse

(Favored Nations/Artemis)

LAURA MINOR Sink Back (Hightone)

MARK OLSON Still We Have A Friend In You (Dualtone)
SIXBY SEVEN|.0.U. Love (Mantra/Beggars Group)

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.
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TONY NOVIA

All The Pictures Fit To Print

everly Hills in June! The weather was great, the pool was warm, and the sessions were hot.

In case you didn’t make it to R&R Convention 2002, for the next few weeks we will be
—— offering highlights from sessions, and next week we’ll recap this year’s R&R Industry
Achievement Award winners.

Mods=rated by R&R Publisher/CEO Erica Farber, the “State of the Industry”
panel was one of the most talked-about sessions of the convention. Predict-
ably urpredictable Clear Channel chief Randy Michaels came dressed in the
new uniform that will be mandatory for all Clear Channel programmers be-
ginming July 1. Joining Michaels on this panel were (l-r) AOL Interactive
President Jimmy de Castro, Jefferson-Pilot President/Radio Clarke Brown and
Emmis Radio President Rick Cummings.

Also, we’ll revisit one of the most talked-about
sessions at any convention in many years, the “State
of the Industry” session featuring Clear Channel
Radio CEO Randy Michaels, AOL Interactive Pres-

ident Jimmy de Castro, Jefferson-Pilot Radio Presi-
dent Clarke Brown and Emmis Radio President Rick
Cummings. Here’s a quick look around R&R Con-
vention 2002.

WA

T . b
|PLAY HOOTIE AND THE BLOWFISH!

That was years ago, Danny, snap out
of it! Former That '80s Band keyboard
rlayer and current Atlantic Sr. VP
Danny Buch steps up to the mike
with a question for Edison Media Re-
search during the “Ultimate Record
Buyer Study II"” presentation. You can
check out the results of this exten-
sive study at www. edisonresearch.com.

HIT RECIPE

Mix a dash of {I-r) J Records Sr. VP Richard Palmese, one cup of J artist
Mario and three cups of the one and only Clive Davis, then sweeten things
with a half cup of J artist Monica, and you have the secret recipe for hit
music. Here, the secret ingredients hang out backstage following the packed
“Clive Davis in the Morning” session, which feazured standout performances
from Mario and Monica.

YOU'VE GOT ERICA!

R&R Publisher/CEQ Erica Farber (l) reaches for the wallet of AOL Interactive
President Jimmy de Castro at the convention’s poolside cocktail party. Who
else but Farber could get him to smile during the painless process?

THE BOYS OF R&R
It was standing-room only for Columbia superstars Steven Tyler

PORTABLE PEOPLE METER RESIZED |

With many in Phitadelphia complaining that Arbitron’s new Por-
table Pzople Meter is too small, Arbitron VP Bob Michaels usad
the Artitron PPM session at R&R Convention 2002 to discuss a
larger version of the device that will be released later. For the
ammazing results from the ongoing Philadeiphia PPM test, go to
www.arbitron.com.

1 WANGO TANGO AWATITS |

Seen here backstage after the Aerosmith session at R&R Convention 2002 are (l-r) Columbia Sr.
VP Lee Leipsner, R&R Sr. VP/CHR Editor Tony Novia, Aerosmith’s Steven Tyler, Maty (“I just gava

birth”) Novia and Aerosmith’s Tom Hamilton.

and Tom Hamilton of Aerosmith as they discussed their incred-
ible careers, their new single “Girls of Summer” and their fosth-
coming greatest hits album with moderator David Wild, host of
the Bravo TV show Musicians and a Contributing Editor to Rof-
ing Stone magazine. After the intimate 90-minute session &t
R&R Convention 2002, Tyler and Hamilton took time to sign au-
tographs and pose for pictures.

www americanradiohistorv com

“_FREE AT LAST

So, let me get this right: They get free registration, free cock-
tail party passes, free drinks, free parking and a free hctel room,
and then they steal everyone from the convention to go over
to HITS Publisher Dennis Lavinthal's house? Todd Hensley (L),
President of HITS Digital Ventures, poses with R&R Fublisher/
CEOQ Erica Farber.

That was the title of the session moderated by R&R's very own Kevin Carter and RCS scheduling
guru Tom Zarecki, and it also describes this photo. Seen here (l-r) are Zarecki, KRXQ & KSEG/
Sacramento Station Manager Curtiss. Johnson, Emmis/Los Angeles VP/Programming Jimmy Steal,
WHJY/Providence PD & Clzar Channel Rock Brand Manager Joe Bevilacqua, WXSS & WMYX/Mil-
waukee PD Brian Kelly and Carter.
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“SEEING BON JOVI ON OUR ZOOTOFIA STAGE AT GIANTS
STADIUM IN THEIR HOMETOWN WAS UNLIKE ANYTHING I'VE
EVER SEEN. THE AUDIENCE WAS ELECTRIFIED.”

- TOM POLEMAN
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EXCL USI VE NA TIONAL MUSIC RESEARCH ES TIMA TES June 21, 2002
CaLLout AMericae SONQ selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of May 27-June 2.

. : HR, H
Hot Scores
ARTIST TITLE LABEL(S) ™ w 3w 4w 5 g 12-17 18-24 25-34 | EAST SQUTH WEST WEST By ANTHONY ACAMPORA
JIMMY EAT WORLD The Middle (DreamWorks) 368 3.83 371 382 69.8 19.8 3.8 3.49 361 |3.62 3.36 378 3.95 Jimmy Eat World move to the top
of Callout America this week
NELLY Hot In Herre (Fo’ Reel/Universal) 366 359 376-3.72 61.2 1711386 3.70 3.21 |3.58 365 3.69 3.73 with “The Middle” (DreamWorks).
The song continues to test across all
EMINEM Without Me (Shady/Aftermath/interscope) 364 370 3.66 362 705 19.3)387 3.62 335 352 3,67 3.66 3.73 demos and formats — and it's been
testing very high in several formats
KROEGER & SCOTT Hero (Roadrunner/Columbia/iDJMG) 358 3.95 — — 63.2 171393 3.40 331 |3.42 345 376 3.68 for RateTheMusic as well. This
week “The Middle” ranks second
LINKIN PARK In The End (Warmer Bros.) 357 389 38 370 We:3 31.0 359 3.56 354 [3.28 3.73 348 3.77 with teens, 10th among women 18-24
and first 25-34.
VANESSA CARLTON A Thousand Miles (A&M/interscope) 356 3.79 3.82 380 702 259|375 341 348 |3.24 3.68 3.62 3.75 Nelly stays hot as “Hot in Herre”
(Fo’ Reel/Universal) moves up to No.
PINK Don't Let Me Get Me (Arista) 355 3.73 3.70 3.52 66.6 27.1|3.61 3.51 3.49 |3.46 343 347 3.82 2 with a 3.66. “Hot” ranks fourth with
teens and first among women 18-24.
P. DIDDY f/USHER & LOON | Need A Girl (Bad Boy/Arista) 354 360 3.45 3.41 588 207368 359 3.22 [3.30 3.69 3.61 3.59 Eminem has sold well over 2 mil-
lion copies of his new album and this
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interstope) 352 3.71 356+ 3.67 67.6 217 {3.54 356 3.45 [3.29 J54 349 377 week claims his highest position yet
on Callout America with “Without
ASHANTI Foolish (Murder inc./Def Jam/IDJMG) 3.49 3.53 3.60 3.64 68.0 256 (3.65 3.60 3.16 |3.47 3.58 3.48 3.44 Me” (Shady/Aftermath/Interscope).
“Without” ranks third with teens and
MICHELLE'BRANCH All You Wanted (Maverick'W8) 347 368 375 385 690 259|366 3.50 3.17 |3.46 3.42 3.45 3.55 18-24s and comes in ninth among
women 25-34. &
DEFAULT Wasting My Time (TVT) 339 3.68 3.53 354 688 251|356 3.25 3.30 {3.15 3.34 3.60 3.49 The monster movie hit Spider-
Man has packed them in all spring,
EAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic) 3.39 360 375 3.66 69.8 31.2|3.58 345 3.06 |3.47 3.45 3.44 3.20 and you can expect “Hero,” the key
song from the movie, to get some se-
USHER U Don't Have To Call (LaFace/Arista) 3.38 3.43 3.48 3.39 58.8 222|342 341 328 [3.32 3.56 3.30 3.31 rious airplay all summer long. The
- Chad Kroeger-Josey Scott (Roadru-
NO DOUBT Hella Good (/nterscope) 337 350 338 324 705 2540327 331 355 [3.09 340 3.49 3.49 | nner/Columbia/IDIMG) duet ranks
fourth overall, first with teens and
NICKELBACK. Too Bad (Roadrunner/IDJMG) 336 375 367 365 549 168353 3.25 3.26 |3.0 3.35 3.52 3.62 10th 25-34.
P. Diddy moves up to No. 8 with
JENNIFER LOPEZ Ain't [t Funny (Epic) 334 355 348 341 710 31.7 (352 3.42 305 [3.30. 3.25 3.33 3.51 “I Need a Girl (Pt. 2).” The track,
which features Usher & Loon (Bad
CRAIG DAVID Walking Away (Wildstar/Atlantic) 333 - 3.49 — 405 11.7]356 3.21 2.97 |3:29 .3.24 335 3.41 Boy/Arista), ranks sixth with teens
and fifth 18-24.
AALIYAH More Than A Woman @){_ﬂack_Ground) 3.29 3.46 ~3.77° 3.57 51.0 195 3.53 3.30 2.78 3.29 3.39 314 3.30 Talk about a killer demo score: No
Doubt park themselves at No. 2 in the
SHAKIRA Underneath Your... (Epic) 329 361 364 362 70.2 285|320 335 3.37 |3.39 .14 327 3.36 key 25-34 cell with “Hella Good” (In-
terscope).
SHERYL CROW Soak Up The Sun (A&M/interscope) 328 3344 — — 53.7 1931324 3.09 349 |3.01 316 3.37 353 Meanwhile, Jennifer Lopez
keeps on rollin” as “I’'m Gonna Be
JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 3.27 352 357 348 522 14.4|3.41 368 253 [3.15 3.25 3.41 3.33 Alright,” featuring NAS, ranks sec-
ond among women 18-24, a demo in
DIRTY VEGAS Days Go By (Capitol) 3.04: 325 318 — 737 263|296 3.17 3.02 2.77 3.20 3.05 3.16 which the song has consistently per-
formed wetl.

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized-the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must.reach 40% familiarity before they appear in print. Hit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart.Sample composition is based on females aged 12-34, who responded favorably to a. CHR/Pop musical montage in the following reglons and
markets: EAST: Boston, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlantay Qalfas, Houston, Miami, San-Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Colum-
bus, Detroit, Kansas Gity, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Los Angeles, Portland, Sacramento, Salt Lake Gity, San Diego; San.Francisco, Seattle. © 2002, R&R Inc.

The 90s will be radio’s next important brand
(A college freshman in 1990 turns 30 this year)

Every weekend, Dave Stewart from WPLJ, New
York City weaves together the hits and pop culture
from the 90s. It's fun, fast-moving, and heavy on
“Oh, Wow”.

We’'ll do the hard work for you. Just
press PLAY, then sit back while you
begin to own the nineties position.

www.retrostars.com
CALL (800) 322-3204

Dave Stewart

www americanradiohistorv com
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LAST THIS TOTAL 4. R
WEK W ARTIST TITLE LABEL(S) AT peavs mng(E:s;s?fws RS Most Added-
1 1 VANESSA CARLTON A Thousand Miles (A&M/Interscope) 7484 521 788074 18 1314 www.rradds.com
5 O EMINEM Without Me (Shady/Aftermath/Interscope) 7475 +251 840249 7 12800
ARTIST TITLE LABEL(S) ADDS
4 @ NODOUBT Hella Good (interscope) 7289 426 T2B053 M2 NI o e =
3 4 P.DIDDY FAUSHER & LDON | Need A Girl (Part One) (Bac Boy/Arista) 7168 -143 763199 12 1251 | cayrRoN On Boy (Roc-A-Fella/DIMG) 19
2 5 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 7097 -255 712446 14 131/0 | DJSAMMY & YANOU Heaven (Robbins) 17
8 @ NELLY Hot In Herre (Fo' Reel/Universal) 7073 4515 763687 9 1250 mIBAEY P:i;CE Séoglozvzvheje Qut There (Columbig) :4
; st A Friend 2|
6 @ JIMMYEATWORLD The Middle (Dreamitorks) 620 4145 IS0 14 13 [ GEADAELE T (ng) - — e
11 @ OIRTY VEGAS Days Go By (Capitol) 6225  +421 645096 9  133/0 | NAUGHTY BY NATURE F/3LW Fesls Good... (TVT) 12
15 (D  C.KRDEGER F/J. SCOTT Hero (Roadrunner/Columbia/iDJMG) 5565  +799 554450 6 1280 | BBMAKQut Of My Heart (Into Your..) (Holywood) 12
9 11 PINK Don't Let Me Get Me (Arista) 5413  -796 560677 19 13200 g:ﬁﬁg‘;m? nffm ) :}
10 12 MICHELLE BRANCH All You Wanted (Maverick/WB) 5336 512 569864 23 1290 | 5oiuNa for Al Time (Dreamiorks) 10
12 () JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 5327  +361 601247 9 1290
20 @ AVRIL LAVIGNE Complicated (Arista) 5010  +1467 605021 5 1325 h@@bQStOnk
14 15  DEFAULT Wasting My Time (TVT) 4361  -467 475668 17 122/0
13 3 SHAKIRA Underneath Your Clothes (Epic) 408 739 426724 18 1300 “Running Away”
17 CRAIG DAVID Walking Away (Wildstar/Atiantic) 4023 +173 437416 11 1230 104 )1 2 8
16 18  PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) R N L ] " Atermative: @ - Modern Rock Monitor: 4°
19 @  AALIYAH More Than A Woman (BlackGround/Virgir) T TP TS SRR PV | 7R Active Rock: @ Active Rock Monitor: 16
21 €@ SHERYL CROW Soak Up The Sun (A&M/Interscape) 3576  +292 337815 14 1195 @ Going For Adds
28 @ DJSAMMY & YANOU Heaven (Robbins) 3027  +869 516940 4 10817 ﬁ‘ At Pop Radio
25 € MARY J. BLIGE Rainy Dayz (MCA) 2740 +209 280685 8 106/ THIS WEEK!
22 € PAULINA RUBIO Don't Say Goodbye (Universal) 27119 +53 314600 10 1147 Q|2  ressavooeramunicorove  FNE
23 24  WILL SMITH Black Suits Comin’ (Nod Ya...) (Columbia) 2499 151 248471 6 1210
2% @ BRANDY Full Moon (Atiantic) 2419 4200 240537 7 100f5 Most Increased
30 €@ SOLUNA For All Time (DreamWorks) 2186 +317 212460 10 110110 Plays
31 €  KELLY OSBOURNE Papa Don't Preach (Epic) 2096 +329 262110 4 9 ot
34 @ JOHN MAYER No Such Thing (Aware/Columbia) 1950  +356 220858 5 B8 | wumsr e wems i
24 29  USHER U Don't Have To Call (LaFace/Arista) 1944 689 213756 13 1200 | AVRIL LAVIGNE Complicated (Arista) +1467
44 €@ PINKJust Like A Pill (Arista) 1932 +1053 247230 2 124719 | PINKJust Like A Pill (Arista) +1053
27 31 NICKELBACK Too Bad (Roadrunner/IDJMG) 1768 -450 146242 12 1010 | DJSAMMY & YANOU Heaven (Robbins) ~ +869
20 32 ENRIQUE IGLESIAS Escape (Interscope) 1757 218 195044 20 1IM ﬁ'EﬁsEﬁﬁflf‘“g:ﬁg%ﬂ?ﬁeﬁ?ﬁgﬁ’gﬁgfo’“”’b‘”’ww i
36 @  CREED One Last Breath ( Wind-up) 1718 +216 131361 4 81 DIRTY VEGAS Days Go By (Capitol) 2
35 34 COURSE OF NATURE Caught In The Sun (Lava/Atiaritic) 1562 30 122125 10 73/2 | CAM'RON Oh Boy (Roc-A-Felia/IDJMG) +363
39 €D ANASTACIA One Day In Your Life (Epic) 1518 +189 163496 5  104/3 | JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)  +361
33 36 CALLING Adrienne (RCA) 1501 120 16758 8 820 :’Z’k'ggf;'#g%ﬁ% AtFrst Sight (Capito) i
38 37 MARCANTHONY I've Got You (Columbia) 1375 1 16339 7 830
32 38 GOO GOO DOLLS Here Is Gone (Warner Bros.) 131 -279 153918 14 1070 MOéf played
37 39 B2K-UhHuh (Epic) 1206 198 146855 14 1000 Recurrents
42 @ KYLIE MINOGUE Love At First Sight (Capitol) 1283 +360 140643 2 978
40 @ ENRIQUE IGLESIAS Don't Turn Off The Lights {interscope) 1260  +138 108392 3 Qg7 | ATST T wead Rt
43 @  SEVEN AND THE SUN Walk With Me (Atiantic) 1120 4208 93364 4 838 5;’:":"{;::':5;‘;; el L o
in't It Funny (Epic) 2871
50 @ CAM’RON Oh Boy (Roc-A-Fella/IDJMG) 1044 +363 111683 2 6219 | CALLING Wherever You Will Go (RCA) 2570
48 @ TRUTH HURTS F/RAKIM Addictive (Aftermath/interscape) 925 +223 94554 2 558 NICKELBACK How You Remind Me (Roadrunner//DJMG) 2320
41 45 INDIA.ARIE Video (Motown/Universal) 864  -118 96072 17 102/ | ‘N SYNCGirfriend (Jive) . 2
45 @ UNWRITTEN LAW Seeir' Red (ntrscope) B2 43 Se6t 2 5op | RV BUGEFamy Atal (MGA) —_— o
49 @ A1 Caught In The Middte (Columbia) 734 451 63429 3 5172 JARULE F/ASHANTI Always... (Murder Inc./Def Jam/IDJMG) 1364
47 @ NAPPY ROOTS Awnaw (Atiantic) 731 +26 59126 3 48/3 | CRAIG DAVID 7 Days (Wildstar/Atiantic) 1355
@  BIG TYMERS Still Fly (Cash Money/Universal) 653 4210 60728 1 316 ZISNHKEf;eltJ TGhet Fl’tagdetzn;d ggisst?) }ggg
@  AEROSMITH Girls Of Summer (Columbia) 653 4120 TS50 1 54B | (RSO ?V;nfﬁup)” 9 e
134 CHR/Pop reporters. Monitored airplgy data supplied by"v diabase R ch, a division of Premiere Radjo Netwcrks. Songs ranked py total playsj'or the air_play wee_k
of 65,15 Bl dppew onsngs g o rmaling at o rdoes vk, snge e b i, e ot i e rgr sz Mg’ | | R Staion Playlists have mavad to th web.
reporting station. Songs unreported as adds do not count toward overall total stations playing asang. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 1C0). Average Quarter Hour Persons used hereln with www.radioandrecords.com.
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

R&tR CHR/RHYTHMIC: O - @ (+670)

W d . ié_ Part 2 Rhythmic Top 40 Monitor: 26*-15* (+443) #1 Spin Gainer!
Crossover Monitor: 20* - 12* (+623) #2 Spin Gainer!

Already Bangin' at Rhythm/Crossover! m
1 D v Early Believers at Mainstream Top 40: f‘;‘.
2100 KBKS WKST WDRQ WXSS WKSE and MORE! ~@=!

FEAT. LOON, MARIO WINANS & TAMMI RUGGERI  “we tnvented The Remix” - In Stores Now!  avusa. &9

wwWwW americanradiohistorv com
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY

Most Added.-

LAST THIS TOTAL 41 GROSS WEEKS OR TOTAL STATIONSI ARTIFFTIILE [LARCLS) s
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS |u9n(£°so§xons CHART CAM’RON Oh Boy '(Roc.'/q.;:g/[a//p JMG) 17
2 1 NODOUBT Hella Good (Interscope) a1 e 11 son | D e oo !
1 2 VANESSA CARLTON A Thousand Miles (A&M/Interscope) 2113 -281 78348 17 50/0 STAIND Epiphany (Flip/Elektra/EEG) 7
4 @ JIMMY EAT WORLD The Middle (DreamWorks) 2684 490 81351 14 510 | CELINEDION 'm Aiive (Epic) §
3 4 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 2509 171 74489 12 490 SHAKIRA Objection (Tango) (Sony Discos) 5
5 5 P.DIDDYFIUSHER & LOON I Need A Gir (Pert One) (Bao Boy/Arista) 2327 13 66506 10 4g1 | NAUGHTYEY :";?3‘ 5{)3;{“;:::'(}33;" o =
12 @ DIRTY VEGAS Days Go By (Capitol) 2000 4371 61922 6 491 | pEosMITH Girk Of Summer (Columbia) 3
7 7 MICHELLE BRANCH All You Wanted (Maverick/W8) 1972 -90 58519 22 44/0 | CANDY BUTCHERS You Belong To Me Now (RPM) 3
13 @ C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/iDJMG) 1968 +275 55330 5  50/2 | B2KGots Ta Be (pic) 3
9 @ EMINEM Without Me (Shady/Aftermath/Interscope) 1964  +137 58215 6 481 | BBMAKOu ‘;’ Méggg‘ (Into IY?W--‘) (H‘;g';m%/, - g
10 (D SHERYLCROW Soak Up The Sun (A&N/Interscope) 673 42 5wz 14 500 | L KROESERF Compnc’;fe“g ? A‘;Z‘i;‘)’””e’ e
6 11 PINK Don't Let Me Get Me (Arista) 1768 -309 51585 17 20 JENNIFER LOPEZ F/NAS 'm Gonna Be Alright (Epic) 2
11 12 CRAIG DAVID Walking Away (Wildstar/Atiantic) 1719 23 50869 10 480 | AALIYAH More Than A Woman (BlackGround/Virgin) 2
8 13 DEFAULT Wasting My Time (TVT) 1696 267 50200 17 430 | BRANDY Full Moon (Atiantic) _ 2
15 @  NELLY Hot In Herre (Fo’ Reel/Universal) 1677  +66 50212 7 4740 ;gn’t‘lm:;fgl':‘]"ns“?t" ST '“"g (’;‘;’a’e/ff”f’"’b’al) g
20 @ AVRILLAVIGNE Compicated (Arista) 1650 4438 SO 4 B2 | pacl s oo ooed tug .
18 (D JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 1501  +145 42191 7 462
16 17 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 1469 42 44484 22 a0
17 18 FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atiantic) 1309 77 30022 16 31
14 19 SHAKIRA Underneath Your Clothes (£pic) 1274 419 35476 16 360
19 @  AALIYAH More Than A Woman (BlackGround/Virgin) 1266 +22 37855 6 442
23 @  SOLUNA For All Time (DreamWorks) 1132 +114 36644 14 450
22 @ CREED One Last Breath (Wind-up) 1112 +31 31285 4 410
21 23 WILL SMITH Black Suits Comin’ (Nod Ya...) (Columbia) 1058 29 28069 4 420
24 24 PAULINA RUBIO Don't Say Goodbye (Universal) w2 47 2511 8 3R Most Increased
29 € JOHN MAYER No Such Thing (Aware/Columbia) 900  +115 27387 5 30R Plays
30 @ ENRIQUE IGLESIAS Don't Turn Off The Lights (Interscope) 841 +08 24783 3 45/0 -
40 @D DJSAMMY & YANOU Heaven (Robbins) B0 328 27250 3 37 [, A
32 @  BRANDY Full Moon (Atlantic) 787 +69 21008 7 4072 AVRIL LAVIGNE Complicated (Arista) +438
25 20 NICKELBACK Too Bad (Roadrunner/IDJMG) 688  -202 20068 11 20/0 | DIRTY VEGAS Days Go By (Capitol) a1
28 30 GOOGOO DOLLS Here is Gone (Warner Bros.) 662 -153 20067 13 22/0 PINK Just Like A Pill (Arista) +367
36 € MARY J. BLIGE Rainy Dayz (MCA) 655 +61 16537 8 32 gJKSR‘[‘)'gGME; 5JYQE‘[?# ::;V?; Ogdﬁrzggé% S +g§g
26 32 CALLING Adrienne (RCA) ‘ 653 212 18599 B 32 | fpunuere ERAKIM Addicive (Aematyinerscope) o
38 €  KELLY OSBOURNE Papa Don't Preach (Epic) 640 +145 15670 2 32/0 JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Fpic)  +145
33 34  COURSE OF NATURE Caught In The Sun (Lava/Atlantic) 617 -6 18306 10 330 | KELLY OSBOURNE Papa Don't Preach (Epic) 445
39 €D UNWRITTEN LAW Seein’ Red (/nterscope) 601 111 1707 4 41A EMINEM Without Me (Shady/Aftermath/interscope)  +137
35 36 SEVEN AND THE SUN Walk With Me (Atiantic) 592 2 s 4 sp | E“/\:}“;.S”C"DT“'”QV(VAW""’/C"’"””’“) e
4% @ PINKJust Like A Pill (Arista) 567 4367 19026 2 7 | gunren L e ned (ecope) R
37 38  MARC ANTHONY I've Got You (Columbia) 554 -8 18046 7 28A KYLIE MINOGUE Love At First Sight (Capitol) +102
31 39 USHER U Don't Have To Call (Laface/Arista) 530 242 14937 13 210 KACI Just An Old Boyfriend (Curb) +100
41 @ KYLIE MINOGUE Love At First Sight (Capitol) 520  +102 17198 2 3172 | JIMMYEAT WORLD The Middle (DreamWorks) 490
3 41  ENRIQUE IGLESIAS Escape (Interscope) 506 97 14309 19 2gp | gt ek W Sack (ck 'M/’g{ Cm*‘”e"”s) oo
42 @ KACJust An Old Boyiriend (Curb) 466 +100 13076 7 3R B2K Gots Ta Be (Epic) +86
43 @® AEROSMITH Girls Of Summer (Columbia) 339 +42 9823 2 26/3 ALANIS MORISSETTE Precious... (Maverick/Reprise) ~ +18
44 @ ANASTACIA One Day In Your Life (Epic) 315 +22 8154 2 1922 | MARIDJustA Friend 2002 (J) +18
@  TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope) 265 +183 7903 1 2R g:ﬁ:ﬁ‘ffﬁgg; (La”"%‘;.)cfs"”y Discos) *g;
48 @ SOFIALOELL Right Up Your Face (Curb) ’ 21 A5 612 2 BB | ey gt owe o Aestniers) &
45 47  OROPLINE Fly Away From Here (...Day) (143/Reprise) 226 -58 6697 3 1500 CAM'RON Oh Boy (Roc-A-Fella/IDIMG) +63
ALANIS MORISSETTE Precious lllusions (Maverick/Reprise) 197 +78 5703 1 15A MARY J. BLIGE Rainy Dayz (MCA) +61
@  KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis) 193 490 4800 1 192 Egﬂ'ﬂgg:ghfﬁmpon?{m Off The Lights (nterscope) +gg
2 Ive e,
@  NAPPY ROOTS Awnaw (Atiantic) 173 43 a5 1 p | oo DR A u;() ‘T’he) S o
51 CHR/Pop Indicator reports. Songs ranked by total plays for the airplay week of Sunday 6/9-Saturday 6/15. CELINE DION A New Day.Has Come (Epic) +51
© 2002, R&R Inc. KOSHEEN Hungry (Kinetic) +50

MONITORED STATION PLAYLISTS

NOW AVAILABLE ONLINE AT OUR NEW ADDRESS:

www.radioandrecords.com

KX
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Recently the Savannzh market has seen
a lot of changes with the introduction of a
' new Kiss and some other flips on our other
competitors. It's made this market more
| competitive, and | believe that Z102
I has done a great job of capitalizing on
- some of the voids that still exist in the
market. We’ve grovn our radio station
by jumping early on records like Celine
Dion's “A New Day,” Jimmy Eat World's “The
Middle,” Enrique Iglesias’ “Don’'t Turn Off the Lights”
: and John Mayer's “No Such Thing.” We, in turn,
. balance it with some of the great rhythmic stuff out
there, like Jennifer Lopez’s “I’'m Gonna Be Alright,”
P. Diddy's “I Need a Girl,” Pink's “Don't Let Me Get Me" and Nelly's “Hot in
Herre.” Records to watch: Rubyhorse's “Sparkle,” Nine Days’ “Good
Friend,” BBMak’s “Out of My Heart” and Aaliyah's “More Than a Woman." |
think we've found the right balance for the station and are smarter about what,
when and how we play our records. Our real touchstone in this market is our
ability to remain consistent. Again, with the changes in this market, consis-
tency is really our key to success.

MD Dylan ‘
. MD, WZAT £2102)/Savannah, GA

Two acts debut on the chart this week. At 50*
is Aerosmith’s “Girls of Summer” (Colum-
bia), and at 49" is Big Tymers’ “Still Fly” (Cash
Money/Universal). Though it's at No. 2 this
week, Eminem’s “Without Me” (Shady/After-
math/Interscope) will assume the No. 1 slot
from Vanessa Carlton. While Eminem gains

251, Carlton’s “A Thousand Miles” (A&M/

Interscope) loses 521. But what the heck,

they’re both on Interscope ... Speaking of Interscope, No Doubt'’s “Hella Good”
scoots from 4-3" this week ... Though Interscope is the label that represents the
top three songs, it’s Arista that has the top two acts receiving the most increase
in plays. With +1,467, Avril Lavigne’s “Complicated” moves from 20-14*, and
with +1,053, Pink's “Just Like a Pill” moves from 44-30*. Third on the M.I.P. list
are DJ Sammy & Yanou, whose +869 lifts “Heaven” (Robbins) from 28-21" ...
Shared appeal: The top two songs on the Urban chart are acquiring fans on the
Pop chait. Cam’ron’s “Oh Boy"(Roc-A-Fella/Def Jam/IDJMG) jumps from 50-
43*, while Truth Hurts' “Addictive” (Aftermath/Interscope) ascands from 48-44*.
The “Loved All Over™ Award goes to No Doubt’s “Hella Good” and Dirty Vegas’
“Days Go By" (Capitol). Both songs are being played or 133 of our 134

Mediabase-monitored stations.
— Tanya 0’ Quinn/Asst. Editor

on

v e 2
—E

armist: Pink
LaseL: Arista

By TANYA D QUINN /ASSISTANT EDITOR

People automatically equate the color blue
with a boy and pink with a girl. Apparently,
the former represents masculinity while the lat-
ter stands for femininity. According to the nurs-
ery rhyme, boys are made up of “snips and
snails and puppy dog tails” while their female
counterparts are made up of “sugar and spice
and everything nice.” Boys are supposed to be
tough, rugged, outgoing and insensitive; girls
are supposed to be sensitive, compassionate,
polite and well-behaved. Now that we’ve real-
ized that such brainwashing has been going on
for years, we wear whatever color complements
our mood. Many men have more than their
share of canine traits, and many females are
sugar-free. Your sweet, intensely sensitive best
friend is a male, and the person you want walk-
ing down a dark alley with you is your female
cousin. With all this in mind, I find that, on
Missundaztood, Pink encompasses many of the
sensitive pink qualities hidden within the hard
hues of the blue attributes.

“I know why there was the last album — to
get 10 this album,” says the feisty, streetwise
singer. “The first one was me, but I didn’t think
it showed all of me. It didn’t show what I could
do.” From singing gospel in an all-black church
to being the only girl in a punk band, the 20-
something artist has music in her blood. Janis
Joplin, 2Pac, Green Day, Jimi Hendrix, Billy
Joel and Guns "N Roses are some of the acts that
inspire her. When Pink was a kid, she and her
dad, a Vietnam vet, would feed the homeless,
many of whom were veterans. Pink would lis-
ten to their stories, and she visited the Vietnam
War Memorial in DC and witnessed their broth-
erhood firsthand. Such a strong dose of reality
could have been overwhelming for a child, but
the truth — no matter how devastating or in-
tense — was never misunderstood by Pink. She

Pink

eventually ingested such hard facts and ex-
pressed the feelings of many through her music.

Hoping to become the voice of a new genera-
tion, Pink observes, “We have never had to fight
for anything. It shows in the music; it’s just sur-
face music. | want to open up minds, break ste-
reotypes — in music, sex, everything.”
Missundaztood is filled with material that shows
the true color of Pink and may contain clues as
to why some folks simply don’t know how to
take the sassy, outspoken and gutsy singer. With
a “voice of unabashed freedom,” this creative,
innovative and high-spirited young lady displays
a new sound to her fans.

The overall feel of this project is somewhat
melancholy yet, interesiingly. enlightening.
Though the theme music seems to be surfing in
and out on melodious waves of rock elements,
we witness a sad love story with some dramatic
elements. One might conclude that the debut
single, “Get the Party Started.” is misplaced
among this collection of diary entries. The de-
pressing “Family Portrait” is a plea to Mom and
Dad to take the family back to happier times;
“Don’t Let Me Get Me” is a warning to keep one
from oneself because of self-hatred; “Eventu-
ally” talks of the comeuppance of users; and
“Lonely Girl” seems to be a submersion into the
well of pain built inside of oneself. To me,
Missundaztood is a sad love story: the self-love
of Pink masquerading as a spark of flame. But
in time this spark will explode into a great fire,
vividly displaying the blues, reds and yellows of’
a flaming spirit.
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Jalg, ”EM ”Slg g”,” America’s Best Testing CHR/Pop Songs 12+ l

W VEUARASE™ For The Week Ending 6/21/02.

Artist Title (Label) LW Familiarity Burn TD Familiarity Burn

MICHELLE BRANCH All You Wanted(Maverick/W8) 412 409 95% 32% 4.15 5% 32%
AVRIL LAVIGNE Compiicated (Arista) 411 411 72% 9% 4.20 0% 7%
CHAD KROEGER F/JOSEY SCOTT Hero(Roadrunner/Columbia/iDJMG) 4.08 4.05 75% 12% 4.13 7% 12%
JIMMY EAT WORLD The Middle(DreamWorks) 402 4.05 B86% 23% 4.06 86% 22%
LINKIN PARK In The End(Warner Bros.) 398 4.00 97% 50% 4.08 97% 45%
EMINEM Without Me(Shady/Aftermath/Interscope) 396 384 96% 23% 407 98% 21%
PINK Don't Let Me Get Me(Arista) 3.94 393 98% 43% 3.92 99% 45%
VANESSA CARLTON A Thousand Miles(A&M/interscope) 393 3.94 95% 40% 3.90 97% 42%
CRAIG DAVID Walking Away (Wildstar/Atiantic) 3.93 390 81% 15% 3.95 83% 16%
NICKELBACK Too Bad(Roadrunner/IDJMG) 3.86 390 79% 20% 3.94 80% 16%
DEFAULT Wasting My Time(TVT) 384 387 80% 27% 3.90 80% 25%
NO DOUBT Hella Good (/nterscope) 382 378 94% 30% 3.83 9% 32%
NELLY Hot In Herre(Fo’ Reel/Universal) 3.77 3.63 89% 25% 3.82 91% 26%
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 3.75 3.84 92% 40% 3.83 92% 39%
DJ SAMMY & YANOU Heaven(Robbins) 3.75 - 54% 13% 3.76 55% 13%
JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright(Epic) 375 381 86% 21% 3.75 90% 21%
KELLY OSBOURNE Papa Don't Preach(Epic) 3.75 - 80% 15% 3.74 82% 12%
ENRIQUE IGLESIAS Escape(/nterscope) 374 375 94% 39% 387 95% 3%
AALIYAH More Than A Woman (BlackGround/Virgin) 373 379 82% 24% 3.64 86% 29%
WILL SMITH Nod Ya Head (Columbia) 370 363 69% 11% 3.70 70% 9%
DIRTY VEGAS Days Go By(Capitol) 3.67 370 76% 22% 3.60 80% 24%
FAT JOE F/ASHANTI What's Luv?(Terror Squad/Atlantic) 366 3.64 93% 44% 3.60 95% 46%
PAULINA RUBIO Don't Say Goodbye (Universal) 3.61 3.61 54% 13% 3.63 55% 13%
P. DIDDY F/USHER & LOON | Need A Girl (Part 1)(Bad Boy/Arista) 359 3.60 92% 38% 3.55 94% 39%
ASHANTI Foolish(Murder Inc./Def Jam/IDJMG) 356 3.57 9% 43% 3.47 93% 43%
SHERYL CROW Soak Up The Sun{A&M/interscope) 3.55 3.60 91% 30% 3.53 93% 32%
SHAKIRA Underneath Your Clothes (Epic) 3.54 360 97% 51% 3.49 98% 52%
USHER U Don’t Have To Call(Arista) 353 348 89% 37% 3.48 91% 39%
MARY J. BLIGE Rainy Dayz(MCA) 3.46 3.47 76% 26% 3.43 75% 26%
BRANDY Full Moon(Atiantic) 3.40 337 74% 21% 3.28 3% 2%
Total sample size is 816 respondents. Total average lavorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number
of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+. TD = Target Demo (Females
18-34). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference.
RateThelMusic.com results are not meant to replace callout research. The resuits are intended to show opinions of participants on the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations
by calling 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

)i New & Act)ve

i
{ MARIO Just A Friend 2002 (J)
. Total Plays: 624, Total Stations: 61, Adds: 13
:

B2K Gots Ta Be (Epic)
Total Plays: 598, Total Stations: 55, Adds: 11

NAUGHTY BY NATURE F/3LW Feels Good... (TVT)
L Total Plays: 567, Total Stations: 52, Adds: 12

KHIA My Neck, My Back (Lick !t) (Dirty Down/Artemis)
Total Plays: 556, Total Stations: 45, Adds: 13

DROPLINE Fly Away From Here (...Day) (143/Reprise)
Total Plays: 534, Total Stations: 53, Adds: 2

| YING YANG TWINS Say 1 YiYi (Koch)
Total Plays: 495, Total Stations: 29, Adds: 13

OUR LADY PEACE Somewhere Qut There (Columbia)
Total Plays: 317, Total Stations: 39, Adds: 14

CELINE DION I'm Alive (Epic)
Total Plays: 265, Total Stations: 48, Adds: 11

ABANDONED POOLS Remedy (Extacy)
Total Plays: 170, Total Stations: 18, Adds: 0

ALANIS MORISSETTE Precious lllusions (Maverick/Reprise)
Total Plays: 168, Total Stations: 17, Adds: 0

Songs ranked by total plays

ey

PLEASE SEND
YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:

R&R c/o Mike Davis:
10100 Santa Monica Blvd., 3rd Floor
Los Angeles, CA 90067

$1 MILLION DEES

Dunng WHYT (Y- 100)/Mlam| S recent Summer Splash Steven Tyler blew everyone away when

he performed “Walk This Way” live with The Calling. “It was the best 21st birthday present In support of its million-dotlar giveaway, KIIS/Los Angeles produced a TV spot that fea-
a person could ask for,” said Alex Band, lead singer of The Calling. Pictured here are Y- tured Rick Fox and Stu Lantz and was voiced by Chick Hearn. Pictured here is Dees, show-
100's morning show team, Kenny and Footy, presenting a Y-con award to Tyler. ing off his skills.
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America’s Best Testing CHR/Rhythmic Songs 12+ |
For The Week Ending 6/21/02. ‘
st Title (Labei) TW. LW Familiarity Burn TD Familiarity Burn
EMINEM Without Me (Shady/Aftermath/Interscope) 429 416 98% 20% 4.33 98% 20% )
NELLY Hot In Herre(Fo’ Real/Universal) 423 421 96% 18% 4.26 96% 18% ARTIST: Beyoncé
FAT JOE F/ASHANTI What's Luv?(Terror Squad/Atlantic) 413 412 98% 44% 4.10 99% 47% LABEL: Columbia
JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright(Epic) 412 409 93% 15% 4.11 93% 16% By MIKE TRIAS/ASSISTANT EDITOR
J. RULE F/ CHARLI “CHUCK” Down A** Chick(Murder Inc./Def Jam/IDJMG) 4.10 4.02 82% 17% 4.18 B81% 16% o | "
ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 405 405 96% 38% 4.03 97% 39% :‘Fifga'"'.t"ei“"y ?t“'"es.l'ff
AALIYAH More Than A Woman(BlackGround/Virgin) 405 3.97 95% 29% 4.06 95% 29% Bey(‘)?m-K‘[’]gv;l:s : :;%Lgtgg'a" .
NAUGHTY BY NATURE F/ 3LW Feels Good (Don't Worry)(TVT) 4:.00 394 72% 11% 4.02 7% 11% waves 5010 with “Work [t Out” the W
CAM’RON Oh Boy (Roc-A-Fellalive/|DJMG) 400 396 75% 17% 4.05 74% 16% | | oasingle from the soundirack of ? N/
MARY J. BUIGE Rainy Dayz(MCA) 399 3.99 04% 27% 3.98 94% 27% | | e upcoming summer block-
P. DIOOY F/USHER & LOON | Need A Girl (Part |)(Bad Boy/Arista) 3.96 3.92 97% 39% 3.95 97% 39% buster Austin Powers in Goldmember (opening 7/26). The funky
P.DIODY F/GINUWINE | Need A Girl (Part |1)(Bad Boy/Arista) 3.94 389 B81% 16% 3.98 80% 16% cut will also appear on Knowles’ forthcoming album, Dangerously
B2K Uh Huh(£Epic) 3.92 389 89% 28% 3.90 89% 28% in Love.
B. RHYMES F/P. DIDDY & PHARRELL Pass The Courvolsier (Part [1)(/) 3.89 3.85 83% 25% 3.92 83% 25% Born in Houston, 20-year-old Beyoncé began her entertainment
BIG TYMERS Still Fly(Cash Money/Universal) 3.88 3.78 63% 12% 402 62% 1% career while still in elementary school as she, cousin Kelly Rowfands
LUDACRIS Saturday (Ooch Qooh!)(Def Jam South/IDJMG) 3.87 3.79 89% 29% 3.88 89% 29% and the two original members of Destiny's Child started working
MUSIQ Haif Crazy(Def Soul/IDJMG) 3.86 3.80 51% 10% 3.84 49% 10% toward a record deal. They hit big in 1997 with “No No No," but
AVANT Makin’ Good Love(Magic Johnson/MCA) 3.86 3.82 59% 13% 3.85 58% 12% since then the road to superstardom has been bumpy. However,
USHER U Don't Have To Call{LaFace/Arista) 3.85 3.82 96% 41% 3.78 6% 44% | | despiteallthe highly publicized drama of the constantly changing
TRUTH HURTS F/RAKIM Addictive(Aftermath/interscope) 3.83 3.50 64% 14% 3.84 62% 14% mifgeﬁ;?eeﬁgsué’égifi‘;"ys Child have become the world's pre-
o b ) T s S S S W s Beyoncé has already struck out on her own in many other areas
NAPPY ROOTS Awnaw(Atlantic) 3.77 3.67 69% 18% 3.83 69% 18% of entertainment. Classically trained in opera as a child, she used
DIRTY VEGAS Days Go By(Capitol) 372 375 T1% 20% 3.63  70% 21% | | per combined skils of singing and acting in MTV's Carmen: A Hip
BRANDY Full Moon(Atlantic) 3.72 360 88% 24% 370 89% 25% | | popera Beyoncé also became one of the faces for L'Oreal cosmet-
LUDACRIS Move B***h(Def Jam South/IDJMG) 3.7 - 41% 8% 3.88 45% 6% | | icsand has been nominated in “The Look: Female” category of
MARIO Just A Friend 2002(J) 3.68 - 51% 9% 372 48% 8% Seventeen magazine's 2002 Teen Choice Awards (FOX, 8/19). She
YING YANG TWINS Say I Yi Yi(Koch) 3.66 3.47 68% 19% 377 67% 17% was also recently named Songwriter of the Year at the 19th annual
NAS One Mic(Columbia) 3.62 3.62 80% 25% 3.68 81% 24% ASCAP Pop Music Awards and is further pursuing her big-screen
TWEET Call Me(Gold Mind/Elektra/EEG) 3.49 3.60 66% 15% 3.45 64% 15% career. She's just begun filming on Fighting Temptation, in which
KHIA My Neck, My Back(Artemis) 3.34 3.22 73% 24% 3.38 70% 22% she plays a gospel choir member and the love interest of Guba
Total sample size Is 593 respondents. Total average lavorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity Lt L AL RS . .
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the In Goldmember, Beyonce, sporting a lush afro, plays Foxxy
song. Sample composition is based on persons 12+. le Ia/gel Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the Cleopatra, ‘the love intere‘st of Mike Myers’ Austin Powers. Austin
B e ot P s 5 T e ivonmiors | | esbacki e o e 70 o eam up it Foon. o s gus
818/377-5300. Rate TheMusic.com data is provided by Mediab R h. A division of Premiere Radio Networks. bet that the video for "Work It Out, premiering June 17 on MTV's
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LIL VAYNE “Lite”

KHTEALit) . AR "

DirProg.: Lnuullm

MO: Pelar Gunn

2 ASHANTI “Hay
ARCHIE MN’?&L[ “Ready”
‘muwws Svm

WANE "Lt
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KPWR/Los Angeles, CA *
VP/Prog: Jimmy Steal

MD: E-Man
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WeLO/Louisville, KY *
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UL WAY
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SV ige Tarsea
FRICK DATDY Wieg™

KXHT/M:mp is, TN *
P0: Baogal
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A9
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WPOWMiami, FL *
PO i Curry
APO: Tary The Tiger
MO: Eddie Mix
1 ASHANTI “Happy™
LIU wAYNE “Lie

WPYM/Miami, FL *
POMD: Pl Mhade

KTTBMinneapolis. MN *
P Randy James
APo: !mn;aylu

5 USHER W
BEVONCE Yion
ulnowwowrun Sasketbal
BINK P
TRICK DADDY Wing™

THEKE e

KDON/Monterey-Salinas, CA ¢
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uMIO “Freng”

YW Mantgomery. AL
0/ D‘

£
B G e

WKTU/Mew York, NY *
vwnu Frankis Blus

Me: e L
kA BEDINGFIELD “Through™

CELINE DION “Alve
WOHT/Xew York, NY *
VPP AL Cl e
o i B S
§ NASTR,
WNVZ/Norlalk‘ VA®
PO: Don Landon
: day Wost
20 ASHANTI “Haopy™
RCOTS “Fotug™

P, DIDDY FIGIMUWINE Nees™
IBAI/Dﬂzssa Midland, TX
0

055 s
B4 P mnnvmmuwwﬁ “Neea™

MONICA ‘EW
KMRK/Ddessa-Midland, TX

KNOC: TURNAL "Mk

LILFUP “Bai”

AIERIE “Fai”
KKWD/Oklahoma City, OK ©
PD" Steve English
MO: Craco Kigg

GINUWINE -su?'

ANGIE MARTINEZ "Couid™
KOCH/Um:ha NE*

PO Erik X

B e DIDDW/G!MUWW! “Weed”
WJHM/Orlando, FL*

DuriOps.. John Roderts

PO: Stavea DMann
APD: Keith Mamoly

| VARTINEZ
2 I.lL WAVNE LRI
2 ASHANTI )

WPY0/Oriando, FL *

PO: Steve Burel

Interim MO: Jill Siraga
o Acds

PO Bruc S1. James
AP0: Charie Husro
- J Pl
™D: Josy Boy
3. D00C HONWE Keca”
GINJWINE ~Stingy”

KZZP/Phoenix, AZ *
PO: Mark Meding
mD: Coriea

2 THICKE “Aigne”

2 TWEET ‘Cafr
KXJM/Portland, OR *

DirfProg.: Mark Adams
APD: Mark

MD: Alexa
42 EMINEM Cloger™
AGHANT) “Haopy"

23 ASHANTI “Happy’
3 IAWELSIONGHELD Trroug”

7 ghw
SLUM VILLAGE “Taimea

WPKM’ouuhkuwe NY

oM
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Iy
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GINUW\NE 5‘\ :
TRICK DADOY Wna"
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31 EMINEM “Cuazy”

? M N M “Closet”

2 AYKE "Ute”
S

GINUWINE “Stingy
SRR o
SLUM VILLAGE “Tamed
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PD:J.0. K
- ig Nar
44 P_OIDDY FGINUWINE “Need”
ASHANT( “Haopy
GUwING Sy
WBTJ/Richmand, VA *
PO Azcon Marwell

WO: Mike Streel
19 GINUWINE Stigy

KGGI/Riverside, CA *
PD: Jasse Duran
e WD 034

N
Sl S wow D Basuetar
VASMEEN “Bioe
.\,, UL VEAYNE Lte”

KWIN/Stockton-Modesto. CA -

KUUU/Sakt Lake City, UT * VP/Prog - John Chnstion

oM bize it P0: Amana ki
5 ASHANT: "tapoy S
3 M BRI Coua 33 ASHANT! “maoey
3 SEYOMCE Wik P LIL WAYNE L
1 wv SGTIPRESENTS Dcum KVUE MINOGUE Sighr
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KBBUSIH Amnnm ™- WLLD/Tampa, FL *
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P e ot v £
XHTZ/San Diego, CA * 9 LUDACRIS “Wove
OM: Moncy Miller L
70:ick Thomas 4JNCA
MO: T.J, Lingm KOHT/Tucson, AZ *
? :smvzmmuwms Nt PD. Hak Mecina
2 WYCLEE JEAN Wrongs o
MACK 10 Comnected T UL WAYNE L
KMEL/San Francisco. CA * USHER “Heip'

VPProg.: Mickael Mantin
APOMD: daczy Jim hrher

ASHANT:
¥ Ao oulh “Snrt

KBLZ/Tyler-Longview, TX
PD:LT.

MD: Marcus Love

4 TRICK DADDY Wind B e, ‘-’s'm‘;‘,"-“
5 MONICA “Eyer Ut WAYKE “Lie’
BEYORCE Work BEYONCE Work
NAS “Rule ASHANTI “Happy’
KYLD/San Francisco, CA LILFLIP 821

WPGLAWashingtan, OC

APOMD: ey fm Archer VP/Prog. Jay Stevans
- Nothn™ MD: Sarah 0'Connar
6 CUPSE “Grnon 3 RGBT P e o

P: Steve Pearun anme lem Beagh, FL *
APDME‘IL“I‘AE:’;\'EII PO/MD: Mark MeC,
oser” ik DALY e
ANGIE MARI IMEZ “Covig™ LLWAVNE e
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KUBE/Seattle-Tacoma, WA * KOGSMWichita, KS *
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18 Aty £ " mpvf £ P.DIOOY N Heed”
€ -Lfe § DR e
vomu ey GINLWINE -
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* .
Monitored Reporters

96 Total Reporters

82 Total Monitored

14 Total Indicator
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DONTAY THOMPSON e AT s

dthompson@radioandrecords.com

The Faces 0f R&R Convention 2002

he Beverly Hilton was the place to be seen at this past week’s R&R Convention. Many in-
dustry types came together and experienced a truly off-the-hook event. I’ve always heard
— about the ““face for radio” phenomenon, but this year’s convention seemed to be filled with
beautiful people. Not only did the attendees gain a wealth of knowledge from the convention’s vari-
ous sessions, they also got to hang out and enjoy the company of people they hadn’t seen in awhile.

GOT ... SHADE

The quartet Prymary Cotorz opened the session with some rich Farmonies,
then ended with some banging beats.

I got to give props to my panelists: WLLD/Tampa PD
Orlando, KPWR/Los Angeles MD E-Man, KDGS/Wichita
PD Greg Williams, KUBE/Seattle MD Julie Pilat, Nick &
Eric V. of The Baka Boyz, KQKS/Denver MD John E.
Kage, WKTU/New York Asst. PD/MD Jeff Z and modera-

Who else would serve as panelists during “The Big-Ass Music Meeting” than
some of the industry’s most interesting broadcasting professionals? Seen here
(L-r) are WKTU/New York's Jeff Z, KQKS/Denver’s John E. Kage, KDGS/Wichita's
Greg Wiltiams, KPWR/Los Angeles’” E-Man, WLLD/Tampa’s Orlando and KUBE/

Seattle’s Julie Pilat.

A FAMILY AFFAIR |-

During the convention, J Records Founder/President
Clive Davis (c) beamed with pride at two of his label
family members. Pictured with Davis are “son” Mario
and “daughter” Monica. Both artists gave attendees
something to vibe to early Friday morning.

R&R Rhythmic Editor Dontay Thompson and Lawman’s
Gary Spangler congratulate KPWR/Los Angeles on its R&R
Industry Achievement Award for Station of the Year.
Pictured are (l-r) KPWR’s Fuzzy, Jimmy Steal, Big Boy,
street team members, Johnny Cuervo, E-Man and Reflexx;
Thompson; and Spangler.

tors John McMann from Atlantic Records and Gary Marel-
la from Universal Records. I, along with everyone else at
R&R. hope you enjoy these snapshots from the event. We’d
like to extend our appreciation to those who were in atten-
cance, and we look forward to seeing you next year.

| THE VOICE OF THE HOUR |

Though some of the discussion got
a lil" heated, the soft, smooth sounds
of Universal’s Amanda Perez served as
a fire extinguisher for a spark that
was beginning to blaze.

__

- - | armm——l
MY BAD -

MCA recording artist Rayvon didn’t realize he would
have two women fighting over him during the Rhyth-
mic Awards Showcase.

Nighttime isn’t the only time this rapper can get it pop-
ping. L.A. Confidential/Elektra/EEG lyrical bandit Knoc-
Turn’al spiced up the awards ceremony with a mixture
of hip-hop and rock. Seen here are (l-r) hype man Tre,
Knoc-Turn’al and guitarist D.J. Ashba.

www americanradiohistorvy com
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Now do you see why I named it “The Big-Ass Music Meeting”?

~

A B _
CALL THE FOLKS WITH THE WHITE JACKETS ”

Motawn recording artists Her Sanity are so hot, they'd make the most sane
parson go crazy.

Lawman Promotions’ Gary Spangler (1) and R&R Rhythmic Editor Dontay
Thompson take center stage.


www.americanradiohistory.com

ERIKA GARITE, PD, KCAQ, Oxnard - 1 love it! This is a great sum-
mer song that's bangin' in tha mix and in the ciubs.
it's ready to explode!

SHERITA SAULSBERRY, APD/MD, KVEG, Las Vegas - This is getting
a really big phone reaction after just one week.
It's so perfect for summer!

CORINA, MD, KZZP, Phoenix - This sounds great on the air
and it's gefting a lot of curiosity calls.

BEATA, MD, WLLD, Tampz - Molown seems excited
about this record and so are wel

JAY LOVE, MD, WJHM, Orlando - | can see that this //-

will be a very hot Crossover record!

2

MARIE CRISTAL, APD, WAJZ, Albany - At first | "'“‘..

listened to this because it had my favorite drink \Z
on the cover, but now it's turning into my favorite new

song. Motown's really got something here!

SEAN KNIGHT, Interim PG/ME, WBCD, Dothan
- This won our "Keep It Or Sweep It". | like it and you will too!

NICK ELLIOTT, PD/MD, KKXX, Bakersfield - If stiations aren't
playing this to beat their competition to the punch, they
shouldn't be in radio! it's so hol - aiready tap 10 phones!

This is the perfect song for our format.

It's definitely fime to
- "Get Into Something"!

FROM THE FORTHCOMING CD,

jene’s Reign,
IN STORES AUGUST 20

Debuts at@ on
R&R CHR/Rhythmic
Chart

>

WWW.JENEONLINECOM  WWW MOTOWN.COM  noontime.
© 2002 Motown Records, a Division of UMG Recordings, Inc.
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&,‘E‘ZL \TVEE( ARTIST TITLE LABEL(S) E‘EEE PLAYS u.wcn?os:sj%us WE&T&?" TOTALA%I)‘SMW Most Added@,
1 € NELLY HotIn Herre (Fo’ Res/Universal) 5157 497 66058 O 7800 Wi igddggcony
4 € CAMRON OhBoy (Roc-A-Felia/IDJVG) 4686 4628 729328 11 TIA | wensrome wens o
3 3 EMINEM Without Me (Shady/Aftermath/Interscope) 4420 71 575414 8 73/0 | ASHANTI Happy (Murder inc./Def Jamv/IDIMG) 46
2 4 ASHANTIFoolish (Murder Inc./Def Jam/IDJMG) 4313 271 606446 21 7800 HLN uW’éEsﬂay %L"f; (Cash Money/Universal) g;
- . s ingy (Epi
5 5  TRUTHHURTS FIRAKIM Addictive (Aftermathnterscope) 378 107 560051 12 760 | rpinnanny in Dz wind (Sl W Sice/Atiantc) 2
7 © BIG TYMERS Still Fly (Cash Money/Universal) 3707 +476 485689 10 741 IRV GOTTI Down 4 U (Murder fnc./Def Jam/IDJMG) 10
6 7 P.DIDDY FAUSHER & LOON | Need A Girl (Part One) (Bad Boy/Arista) 3325 ~ -489 436538 17  79/0 | SLUM VILLAGE Tainted (Barak/Capitol) 10
9 € JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 3200 +284 402591 11 63/ gE;?DNDﬁ{E;W%fﬁx 3:‘ (Columbia) 9
10 @  JARULEDown Ass Chick (Murder Inc./Def Jam/IDJMG) 2067 495 43555 12 650 | o UeE '::;(:\AA;I;IJ/(VP:)“ S
8 10  FATJOE F/ASHANTIWhat's Luv? (Terror Squad/Atiantic) 2800  -385 398605 22 760 | ANGIE MARTINEZ I Could Go (EstWestEEG) §
18 @ P.DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista) 2500 4670 442718 4 75/8 | YASMEEN Blue Jeans (Magic Johnson/MCA) §
12 @ BRANDY Full Moon (Atlantic) 2337 +25 248780 11 700
13 @ AVANT Makin' Good Love (Magic Johnson/MCA) 2295 +61 216046 14 6511
11 14 USHERU Don't Have To Call (LaFace/Arista) 2157  -576 343661 21 7700 .
14 15  MARYJ. BLIGE Rainy Dayz (MCA) 1908  -325 275016 15 650 Most Increased
19 @ TWEET Call Me (Gold Mind/Elektra/EEG) 1906  +119 258660 8 671 Plays
21 (@ MARID Just AFriend 2002 (J) 1855  +184 229610 8  66/3 ToTal
24 @ B2KGots TaBe (Epic) 1785 4237 204738 9 652 | armer vme wseus INCREASE
17 19 KHIA My Neck, My Back (Lick It) (Dirty Down/Arterris) 1762 <119 179736 12 62/0 | IRV GOTTI Down 4 U (Murder inc./Def Jam/IDIMG)  +694
15 20  YING YANG TWINS Say | Yi Yi (Koch) 1701 254 178244 14 5300 EA[,:,:D:;NHSLNgWI%I Ne:dFAlg/r} m{l;)) (Bad Boy/Arista) +g;g
B oy (Roc-A-Fel +
22 @ MUSIQHalfcrazy (Def Soul/IDING) 1665 +30 200880 13 520 | getyvenc' el Cash MoeyUntersil) T
16 22 BUSTA RHYMES Pass The Courvoisier (Part Il) (J) 1581 -308 291177 17 66/0 NAPPY ROOTS Po’ Folks (Atiantic) 4298
29 @ IRV GOTTI Down 4 U (Murder Inc./Def Jam/IDJMG) 1568  +694 268625 3 67/10 | JENNIFER LOPEZ F/NAS P'm Gonna Be Alright (Fpic)  +284
20 24  LUDACRIS Saturday (Qooh! Ooooh!) (Def Jam South/IDJMG) 1496  -276 217846 19  59/0 | ANGIEMARTINEZ If | Could Go (EastiWestEEG) +283
27 @ ANGIE MARTINEZ If | Could Go (EastWest/EEG) 1449 4283 196442 4 60/ :ni"nfg‘juz e . e
2 @ OIRTY VEGAS Days Go By (Capitol) 1338 #4149 198750 9 350 | ASHANTI Baby (Murder inc./Def Jam/DJMG) +150
23 27 NAUGHTY BY NATURE F/3LW Feels Good (Don'tWorry..} (TVT) 1333 -208 123913 16 56/
25 28  NAPPYRDOTS Awnaw (Atlantic) 1080  -308 97615 19 550
30 €@ LUDACRIS Move Bitch (Def Jam South/IDJMG) 969 +97 118468 4 407 .
32 €@ AMERIE Why Don't We Fall In Love (Rise/Columbia) 939 487 154125 5 473 New & Active
31 @ RAYVON My Bad (MCA) 914 452 73981 9 407
33  €® N.0.R.E. Nothin' (Def Jam/IDJMG) 889  +146 234550 4 3071 | OUTKAST Land Of A Milion Drums (Lava/Atiantc)
38 €  WYCLEF JEAN Two Wrongs (Columbia) 811  +116 96755 3  40/3 | Total Plays: 371, Total Stations: 33, Adds:1
36 €  ASHANTI Happy (Murder Inc./Def Jam/IDJMG) 768 456 166107 6  57/46 mtplgk _gggl%gfggmggogm 1(Unfversa/)
44 € CLIPSE Grindin' (Star Trak/Arista) 753 +135 154578 4 29/ - WAfﬁQO - U' (C' h'M ' S
; 4 a ife (Cash Money/Universa
42 €@ LADY MAY F/BLU CANTRELL Round Up (Asnsta) 660 +34 58438 3 38/1 Tote Plays. 33, g |
39 37  SCARFACE Guess Who's Back? (Def Jam South/IDJVG) 656 29 78433 6 350 .
STYLES Goodtimes (Interscope
€D  NAPPYROOTS Po’ Folks (Atlantic) 654 4208 44081 1 442 | ot Plays 273, Tota s(mions: o )Adds:A
28 39 NAS One Mic (Columbia) 640 -310 90895 13 460 ARCHIE EVERSOLE We Ready (MCA)
45 @ SMILEZ AND SOUTHSTAR Who Wants This? (ARTIS Tdirect) 621 +80 40916 4 47/3 | Total Plays: 249, Total Stations: 13, Adds: 2
49 @ TRICK DAODY In DaWind (Siip ‘N Slide/Atiantic) 52 117 54831 2 30723 | GINUWINE Stingy (Epic)
35 42 ‘NSYNC Girlfriend (Jive) 588  -126 71798 19  3gpp | To Plays: 231, Total Stations: 33, Adds: 28
i i THICKE When | Get You Alone (NuAmerica/Interscope
37 43 FAITHEVANS | Love You (Bad Boy/Arista) 577 13 75419 20 46p | TCKE TR LGt You o 27'('\ s )
34 44  B2KUhHuh (Fpic) 568 169 77944 16 310 = g
@  ASHANTI Baby (Murder nc./Def Jam/IDJMG) 545 4150 B1665 1 B0 | Taire o s ot e o
41 46  BEANIE SIGEL & FREEWAY Roc The Mic (Roc-A-Fella/IDJMG) 533 96 9D 20 300 | pove JonEs You Know That., (Untouchables/Arista)
43 47 WILL SMITH Black Suits Comin’ (Nod Ya...) (Columbia) 514 -1 56279 5 360 Total Plays: 201, Total Stations: 10, Adds: 0
48 48 JAHEIM Anything (Divine Mili/W/B) 509 -3 72469 19 21 | ALl Breathe In, Breathe Out (Hollwood/Universal)
47 49 E-40 Automatic (Sick Wid" t/Jive) 498 A7 58776 3 26/0 | Total Plays: 194, Total Stations: 22, Adds: 0
@  JENE Get Into Something (Motown) 484 +36 4019 1 32 o e
82 CHR/Rhythmic reporters. Monitored alrplay data ied by N R a division of Premiere Radio Metworks. Songs ranked by total plays for the airplay
e laced st Songs bolon No. 20 st moved 1 sopuront Z?Z:“é%%ﬂ:ék’?é“n B Gt Moct Adtea o et mber f o 8ads oy repord 1 RS by e R&R Station Playlists have moved to the wed.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
murder inc.’s princess Already Top 5 Phones
of hip-hop and r&b is Top 5 Callout At WIMH
0\V\ “ha ¥7 Phones Exploding At KMEL
ppy #1 Callout WZMX ¥
rasa ) #1 Most Added At Rhythm Crossover! including:  R&R Rhythmic: € - €D
KUBE WJMN WNVZ WZMX WHHH KTHT KPRR & Monitor: BEBuSEN
e | KDON Kuuy 2! zso & Over 50 More Stations rossover VIomtor: S
§ new single
I Bl | ﬂfﬂf’w e IC TRL #10 - #5 - #3 in 1 Week!!
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Rhythmlc Mix Show Top 30 | - a

" June 21 K 2002

RANK ARTIST TITLE LABEL —
1 CAM’RON Oh Boy (Roc-A-fella/IDJMG)
2 TRUTH HURTS {/RAKIM Addictive (Aftermath/Interscope) :
3 P. DIDDY #/GINUWINE | Need A Girl (Part 2) (Bad Boy/Arista) W
4 BIG TYMERS Still Fly (Cash Money/Universal)
5 N.O.R.E. Nothin’ (Def Jam/IDJMG)
6
il
8

NELLY Hot In Herre (Fo’ Reel/Universal)
ASHANT! Foolish (Murder Inc./Def Jam/IDJMG)

IRV GOTTI PRESENTS Down 4 U (Murder Inc./Def Jan/IDJMG) Ms. Jade’s “Big Head" (Interscope) is a very funky, different-sounding record.

9 CLIPSE Grindin’ (Star Trak/Arista) It's not too left-of-center, to where you wouldn't want to play it. I'm feeling
10 EMINEM Without Me (Shady/Aftermath/Interscope) that as well about Faith Evans new one, “Burn It Up” (Bad Boy/Arista), featur-
11 BUSTA RHYMES Pass The Courvoisier () ing Missy Elliott and Freeway. It's a nice, uptempo R&B record, similar to the \ < l
12 FAT JOE f/ASHANTI What's Luv (Terror Squad/Atiantic) “All Night Long” song Faith did with P. Diddy. Plus. every year Faith Evans -
13 JENNIFER LOPEZ f/NAS 'm Gonna Be Alright (Epic) ok DT T VR M T ¥ '
14 MARIO Just A Friend () DJ Enutf, WQHT/New York
15 USHER U Don't Have To Call (LaFace/Arista) c"-"""f"s"o""f

16 JA RULE Down A** Chick (Murder Inc./Def Jam/IDJMG)

17 YING YANG TWINS Say | Yi Yi (Koch)

18 P. DIDDY f/USHER & LOON | Need A Girt (Part 1) (Bad Boy/Arista)
19 BEANIE SIGEL f/FREEWAY Roc The Mic (Roc-A-Fella/IDJMG)

20 TWEET Call Me (Gold Mind/Elektra/EEG)

21 AMERIE Why Don't We Fall In Love (Rise/Columbia)

22 LUDACRIS Move Bi**h (Def Jam South/IDJMG)

23 SCARFACE Guess Who’s Back { Def Jam South/IDJMG)

24 ANGIE MARTINEZ If | Could Go (EastWest/EEG)

25 ASHANTI Happy (Murder Inc./Def Jam/IDJMG)

DJ Enuff

The song that seems not to want to go away in the Bay

is Knia's “My Neck, My Back (Lick 1t}" (Dirty Down/

Artemis). The song continues to blow up, and all the ladies are definitely
feeling this track. Another record that is starting to spark for us in the clubs is
Sacario's “Live Big" (Elektra/EEG). The original is the version you want to
play, not the remix. Cam'ron’s “Oh Boy" (Roc-A-Fella/IDJMG) continues to
get good reaction for us. You play this joint in the clubs in the Bay, and it's
guaranteed to pack the dance floor.

° Rick Lee, KMEL/San Francisco
26 DJ QUIK Trouble (Bungalo) Rick Lee
27 STYLES Goodtimes (Ruff Ryders/Interscope) One of the hottest club records out here in Jacksonville is Trick Daddy's “In da
28 LIL WAYNE Way Of Life (Cash Money/Universal) Wind” (Slip-N-Slide/Atlantic). We've been playing Khia's “My Neck, My Back
29 LUDACRIS Saturday (Oooh! Oooh!) (Def Jam South/IDJMG) (Lick 1t)" for like eight months now and get good reaction on it, but she has a
30 MARY J. BLIGE Rainy Dayz (MCA) hotter song called “K Wang" (Koch). You think “My Neck...” gets reaction? “K

Wang” is a crowd-pleaser every time. One record that's working big for us is
Mario's “Just a Friend.” I put it on fast night in the club, and everyone rushed
the dance floor. That surprised me, but it is the record that most definitely
gets everyone on the dance floor.

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 6/2/02-6/9/02.
(C) 2002, R&R, Inc.

DJ Dr. Doom, WJBT/Jacksonville |

PHATOSIK | -

'— —

T e 1025 Right now what's banging for us and blowing up everywhere is the P. Diddy &
) ) ,ammm Ginuwine, “I Need a Girl (Pt. 2)"; it's definitely a record that's huge and that
LIL’ WAYNE Way Of Life (Cash Money/Universal) o you can't ignore. Mario’s “Just a Friend” with Biz Markie is a record we put in
ASHANTI Happy (Murder Inc./Def Jam/IDJMG) l 25 early that has been getting good feedback from our listeners. The E-40 and
SLUM VILLAGE Tainted (Priority/Capitol) jamm.n Fabolous, “Automatic” (Jive), is blowing up in the clubs and gets big reaction

FOXY BROWN Stylin’ (Violator/IDJMG) o 2 whenever | play it.
STYLES Goodtimes (Interscope) 1925 Charlie Ramos, KSFM/Sacramento

IRV GOTTI PRESENTS THE INC. Down 4 U (Murder Inc./Def Jam/IDJMG)

L AV IVI A N
P R O M O TI1I ON S
THE Rhythm Independent

We would like to thank everybody for sharing in our fun at last
week's Lawman Promotions and R&R Rhythmic Awards Party 2002.
Our congratulations go out to all of the Radio and Record award winners.
We look forward to seeing you again next year!

www.lawmanpromotions.com (415)-665-7992
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CHR/Rh ythmlc A ctlon

This Week 's Hottest Musu:

another Murder [nc. smash.
Nas featuring Amerie’s
“Rule” (Columbia): This is
& potential mass-appeal hit.
Whyclef featuring Claudette |
Ortiz’s “Two Wrongs” (Co- '
Turnbia): Only time will tell if

this will be a hit.
Victor St}arr ‘Mark McCray '
PO, WZMX/MWartford PO=WMBX/West-Balm Beach '

Usher’s “Can U Help Me™ (LaFace/Arista):
Sounds like this decade’s “End of the Road.”
Could be in power rotation until Xmas!

Styles P.’s “Good Times” (Interscope): Blazin™!
[nhale only it you’re not running for office any-
time soon!

Nivea featuring Brian & Brandon Casey of
Jagged Edge’s “Don’t Mess With My Man”
(Jrve): Sounds like Nivea got a hit with “Don’t
Mess With...” in the title!

Liz Dixon
1D, WHHH/Indianapolis

Mario’s “Just a Friend™ (J): Top 10 phones,
reacting well with the ladies. Mario is the new
ladies man

Nappy Roots® “Po” Folks” (Atlantic): New
country anthem. This is a nice second single,
and it’s reacting well for us.

Styles I’s “Good Times™
We just added this record.

Chris Cannon
PB, KSPW/Saringlield, M0

: Great club song.

Trick Daddy featuring Cee-Lo & Big Boi’s |
*“In the Wind” (Slip-N-Slide/Atlantic): There is
a huge buzz on this song. It’s blowin® up in the

| clubs and on the air.

Khia’s “My Neck, My Back (Lick 1t)" (Dirty |

Down/Artemis): The phone just won’t stop ring-

ing for this one! It seems every third call we take |

is for this one.

Big Tymers’ “Still Fly” (Cash Money/Uni-
versal): We started slow with this, but it"s in me-
dium rotation now. Listeners are diggin’ it.

Ying Yang Twins’ “Say I Yi Yi" (Koch):
Popped it on at the club, and the reaction was
so huge, it’s on the station now.

JB
‘MO, KLUG/Las Vegas

Nelly featuring Justin Timberfake’s * Work 1t
(Universal): Should be a great single offthe album.
Irv Gotti Presents The Inc.’s “Down 4 U”
(Murder Inc./Def Jam/IDJMG): Sounds like

P. Diddy featuring Ginuwine's “I Need a
Girl, Pt. 2” (Bad Boy/Arista): This joint is even
hotter than Part 1. Huge phones already.

Picazzo
‘MD, KISV/Bakerstield, CA

Keith Sweat’s “What Is [t” (Elektra/EEG): A

little wine, candles and Keith Sweat in the deck
— you can’t do no wrong!

Amanda Perez’s “Angel” (Universal): Fe-
male smash! Kicked everyone’s ass for a week
on “Battle of the Jams.”

0.D.M.’s “Closer” {Independent): Record la-
bels be warmed, this unsigned home run wen't
be ursigned for long*

Fisher
PD, WHZTareenvilie, SC

P. Diddy featuring Ginuwine’s “] Need a |
Girl, Pt. 2™ Just added it, and it sounds good. 1

like it a lot, and it will probably be just as big
of a hit as the first one was. [t is currently in a
“C™ category.

Nappy Roots’ “Po’ Folks™: Being in the
South, I can truly feel this record. This song has
a great feel, and 1 hope it builds nicely. They
were amazing in concert for us, and | look for-
ward to bringing them back.

Irv Gotti Presents The Inc.’s “Down 4

You™: Man! Thank God 1D} can put out a song
without Ja Rule and Ashanti. Oh, wait one sec.
What? 1t does? Dammit! Oh, well, never mind
that. 1’s a good song that moves and sounds
good. Who doesn’t need a little Ja Rule every
now and then?

Julie Pilat
‘MO, KUBE/Seattle

Angie Martinez’s “If | Could Go” (EastWest/

| EEG): Definitely the hottest track from Miss |

Angie yet. Loving it, and almost drove off the
road the other day after listening to it 10 times
in a row and finally catching the shout-out to
“Tracy, for letting me take a week off.” That’s
funny.

Musiq’s “Halfcrazy” (Def Soul/IDIMG):
This track has definitely been out for a minute,
but if it hasn’t had a full-time rotation shot yet,
it deserves it. We opened it up, and it's unbeliev-
able how much passion our listeners have for
this artist. I'm stoked, because now that “Half-
crazy” is sticking, there are about five other sin-
gles on Juslisen.

Tommy Del Rio
PD, KSEQ/Fresno

Yasmeen’s “Blue Jeans”(MCA): This record
will surprise you with the instant phones you get
when you play it.

Naughty By Nature featuring Pink’s “What

| You Wanna Do?” (TVT): Hot followup. I love

the way this sounds on the air.

Irv Gotti Presents The Inc.’s “Down 4 U™
My mix guys love this record. 1t’s blowin’ up
in the clubs. We have so000 much Ja Rule on
KSEQ already, but the phones won this one. |
put it into rotation, and the calls keep comin’.

Ghris Tyler
MD, WIMN/Boston

A | Nivea featuring Brian & Brandon Casey of

Jagged Edge’s “Don’t Mess With My Man™:

|

P. Diddy

[t’s one night away from retiring a four-night
champ in our “Battle of the Beats.” This is a.
great female-friendly, mass-appeal record that |
think will be a big hit.

Monica’s “All Eyvez on Me” (J): Familar
sample, great hook. I like it for Jam™ 94.5.

P. Diddy featuring Ginuwine’s “I Need a
Girl, Pt. 2”: This song is pulling strong phones.
Too early for callout, but I’'m expecting big
things.

Diamond Dave
iMD, KBTU/Monterey

Avant’s “Don’t Say No, Just Say Yes” (Magic
Johnson Music/MCA): Everything that Avant
does sounds great. We still have “Makin’ Good
Love” in power rotation, and “Don’t Say No,
| Just Say Yes” is another good record from him.

Naam Brigade’s “Can’t Let It Go” (ARTIST-
’ direct): This is phenomenal!
| Yasmeen’s “Blue Jeans”: Oh Ged! What a

great female record. If you're talking about a
‘ record for your female demo, this is it. Great for

middays.

Aaron Maxweli
PO, WBTJ/Richmand

| Ginuwine’s “Stingy” (Epic): This song is the

bomb! I’'m definitely feeling this record, and 1
think it will do well for us.

Slum Village’s “Tainted” (Barak Capitol): 1
like this record.

Irv Gotti Presents The Inc.'s “Down 4 U™ I'm
into this record. Inv, Ja Rule, Ashanti and the rest
of the Murder Inc. crew are doing it once again
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WAJZ/Albany, NY *

WJZDBiloxi-Gulfpor, MS *

WPWX/Chicago, IL *

Reporters

WDTJ/Delroit, M1 *

WRJH/Jackson, MS *

KKBT/Los Angeles, CA *

WUBT/Nashville, TN *

WOOKRaleigh-Dwham, NC *

WFUN/St. Louis. MO *

PD/MD: B PD: Rob Neal PD: Jay Alal VP/Prog.: Lance Patt PD: Steve Poston PD: Rob Scorpie PO/MD: Kiki Henson PD: Cy Young PD: Mo'Shay
APt ot D, Taban Daies WD: T Reynocs ovifhoica Sy MD: Lil Homie MD: Dorsey Fuller S NAPPYROOTS Toks | MO: Sean Alexander Ael S Back
15 LIL WAYNE “Lite 5 LIL WAYNE “Lte” 24 LI WAYNE “Ue PO/MD: Spudd 43 LI WAYNE “Lie" 5 E40 Automale” ﬁmﬁm‘fm “Does 9 P.OIDDY FGINUWINE “Need 10: Koa Koa Thai
15 SLUM VILLAGE “Tasieg™ 4 SLUM VILLAGE “Tainted™ 22 AVANT “Say” 15 CLIPSE “Grndi™ 11 SLUM VILLAGE “Tamted™ MARIQ “Friend” 10 ASHNT Ty %elé\g% ?ﬁzgvm " 2 LI WAYNE "L
10 ASHANTI Moo 4 ASHANT “Maspy” 20 ASHANT! “Happy” 2 MARIO “Frend” 10 MR BIGGSS “Tia” s sy S G P, AVANT"Say”
AANT “Say 3 CEEL0 Growr 13 SLUM VILLAGE “Tartes™ \ ASHART Yapoy" & ASHANT) “Maooy” A i ongs GIRUWIKE “Stngy
BEYONCE “Work™ 2 BEYONCE “Work 2. UL BOW \OW F1UD.. “Basketba™ GINUWINE “Stimgy™ 1 RVANT Sy WGZB/Louisville, KY * 4 A2 Bk
GINUWINE “Stingy’ 1 MR BIGGSS "Tral” 1 GINUAYINE Stngy CEELO Grov R e
AT Sy | GINUWINE “Stingy’ oL 1 GINGWIRE “Stgy” WCDX/Richmond, VA * WPHR/Syracuse, NY *
GINUWINE “Siaigy” B KIRK FRANKLIN “Brghter MD: Geratd Harrison " _ d
YOUNG MC. “Feer - WJLB/Detroit. M1 * 1P DIDDY FIGNUWNE “Need” SUUMRECAGE vt ED-TerTy PD; Butch Chares
KBCE/Alexandria, LA WIZF/Cincinnati, OH * PD: KJ Holiday 1RY GOTTI PRESENTS.. Down” MD: Reggie Baker MD: Kenny Dees
PD: K Si PD: Huicane Dave : " 2 ASHANT! “Happy” 4 SLUM VILLAGE “Tawted”
MD: ;r]%mm APD/MD: Teri Thomas :fw:m‘j::ﬂ:!m 5: 2“&"‘“ City, M0 WOUE/New Orleans, LA * GINUWINE “Songy™ 3 LI WAYNE Lt 3
3 LI VAYNE Lt WBOT/Boston, MA * 23 ASHANTI “Hargy™ 8 LIL'WAYNE "Lte ”b/,;'g. M;:;:’Feals WFXM/Macon, GA OM: Carla Boatner ; g"wm kY
3 SLUM VILLAGE “Tanted PD: Sleve Gousty 3 GINUWINE Stingy™ 4 ASHANTI “Happy™ Erris Ll PD/MD: Derek Harper PD: Angela Watson ng/-
3 GINUWINE ~Stingy” APD: Lamar Robinson JERZEE MONET “righ AVANT “Say” n Ll.wnvn_s Ue” it GIINE “Strgy” WOKX/Rochester, NY *
3 MR BG3SS T MO T, Clark GNUWMNE “Srogy TNt L ULWAVIE L PD: Andre Marcel
= M VILLAGE “Tared” : Kala O'
16 MARO Foun” a 1 CEELO G BENZNO e & o aulOte WIMP/Tampa, FL
. 13 CLIPSE Gondi WENZ/Cleveland, OH AT Soy” 19 ASHANT! Happy” Sampds
KEDG/Alexandria, LA 4 IRV GOTT PRESENTS. “Dovn PD: Sam Sylk WJJN/Dothan, AL BEYONCE "Work™ 6 SLUM VILLAGE Tated™ Inteim PD: Big Money Ced
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0 LI VAYRE " 9 P 0IOY F/GINUWINE “Need” LADY MAY,. “Round” MR, BIGGSS “Tral PD: Mike Williams MD: Dencen Wornack UL WAYNE “ L’ 10 NAPPY ROOTS “Foks™
i WARIO Frend” s 7 HORTH “Shuftc APD: Ava Blakk A 9 LADY MAY. “Roung”
LADY MAY., “Roung™ WBLK/Butfalo, NY * | UL BOW WOW D, “Saskettal :; ot _.E:;;!_V 9 WVANT “Say
MR BIGGSS Trar” PD/MD: Skip Dillard ) HORE Hane” Uyl oy WTLZ/Saginaw, MI - 9 DUDENEM “Boy’
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WHTA/Allanla, GA * 9 SLUM VILLAGE Tainted MD: BIll Black APD: Garrett Davis 43 SCARFACE “Guess™ . 1 CUIPSE U H*
PD: Jerry Smokin' 8 AT s 2 LAY Lt MO: Taylor Morgen 15V GOTT PRESENTS Do WHRKMemphis, TN * WBHH/Norlolk, VA * e WJUC/Toledo, 0
APO: Ryan Cameron AT Say” 13 ASHANTI Hapy 13 LI WAYNE Lée° s o0: NateBell POMD: Heart Attack PD: Charlie Mack
MD: Ramona Debraux CEE-LO “Growi™ 8 SLLM VlLLAG( Tarted” 3 GINWINE ~Songy™ APi) Eieer Coli 37 LI WAYNE “Lie” MD: Nikki G. i
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WVEE/Allanta, GA * OMPD:TemyBase WWOMColumbia, SC* | WDZZ/Flint, M1 “ PDfMP-DaﬂsﬂePfelea" WOWiMNortolk, VA * UL WAVRE L™ GINUANE Sirgy”
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Fuebety VU S Pt e, Eoc e e Tae | ks, ae | Kma,
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POMO: Adrian (ang 2 GINUWINE “Stngy” . 19 ASHANTI Hagpy™ PO:Glenn Cooper 1 “Haopf 2 ASHANTI Happy
e e S Sy KKOADallas R WOt TX® | yeyppunisuitie, AL+ | 2L Ane L WZHT/Monigomery, AL | APD: Colby Tynec
16 GINUWINE “Stingy AVANT “Say” PD/MD: Skip Cheatham ! ' 5 GINUWINE “Stngy” ¥ pomery, MO: Coka Lani
2 ASHANT) agoy” CEE40 Grown™ 50 GIUMWINE “Soogy” PD/MD: Steve Murry 1 BEYONCE Wi PD: Damyt EVliott 3 2
1 SLUMVILLAGE “Tanted DEEP SIDE ~Shook ,3 u,.-mwg-m,- 18 ASHANT! “Happy” SLUM VILLAGE “Tainted MD: Michael Long 9 SLUM VILLAGE “Tared
1 BEYONCE' “Work LI WAYNE “Lfe” A -Back” GIHUWINE Stgy™ 18 emmvme'swy 5 GINLWINE “Stgy” _ *
s SLUM VILLAGE “Tated” i ASHANT‘ aoy” 6 NAPRY AOOTS QRIS Monitored Reporters
AT Saf” WIMI/dackson, MS * KIPR/Little Rock, AR * 257&?%,?"‘" 78 Total Reporters
WROU/Daylon, OH * PDMD: Stan Branson OM/PDMD: Joe Booker
KTCX/Beaumont, TX * | WGCI/Chicago, IL * PD: Marco Simmans A 2igesite, . . WAMO/Pitisburgh, PA * i
OM: Jim West OM/PO:Elroy Smith MD: heo Smilh Pt e s WOOKNashville, TN meim POMD: D Bcge S E e
PO/MO: Chris Clay APD/MD: Tiftany Green 17 ASHANTI “Happy” 1 GINUMINE “Stngy RUANT Say PD: Kevin Foxx 2 LI WAYKE e N
ASHANTY “Happy™ 23 ASHANTI ‘Happy 1 BEYONCE Vo 1 BEYONCE Work” BEVONCE Work APD: Bruce Lowe 1 SLUILAGE T 11 Total Indicator
AVANT 3 AVANT Sz AVANT “Say” T LIL'WAYNE "Lde CEEL0 “Grovn 15 LIL' WAYNE “Lite”
BEYONCE “Work 6 SLUM VILLAGE “Tasmey GINUWINE ~Stingy” ASHANTI “Happy™ UL WAYNE Lt 3 GINUWINE “Stngy™ GW\MNEW
LI WAYNE Lte” LIL BOW WOW FUD.. Basketbar” TRICK DADDY “Wing™ AT “Say GINGWINE “Stingy” 1 ASHANTI Happy” NAPPY ROOTS “Foks™
1
rﬁ — e T e B ——
Most Played Recurrents . Indicator
oL |
ARTIST TITLE LABEL(S) PLAYS
F AHEIM Anything (Divine Mil/WB) 1258 Most Added.-
I FAITH EVANS | Love You (Bad Boy/Arista) 653 ; SLUM VILLAGE Tainted (Barak/Capitol)
- TWEET Oops (Oh My) (Gold Mind/Elektra/EEG) 638 LIL” WAYNE Way Of Life (Cash Money/Universal)
|| MR. CHEEKS Lights, Camera, Action (Universal) 563 | AVANT Don't Say No, Just Say Yes (Magic Johnsor/MCA)
KEKE WYATT Nothing In This World (MCA) 494 q GINUWINE Stingy (Epic)
AALIYAH More Than A Woman (BlackGround) 478 LADY MAY F/BLU CANTRELL Round Up (Arista)
BEANIE SIGEL & FREEWAY Roc The Mic (Roc-A-Fella/IDJMG) 450 NAPPY ROOTS Po’ Folks (Atlantic)
JENNIFER LOPEZ Ain’t It Funny (Epic) 446 DEEP SIDE Shook (Bongiovi)
AALIYAH Rock The Boat (BlackGround) 436 | BEYONCE’ Work It Out (Columbia)
JERMAINE DUPRI F/LUDACRIS Welcome To Atlanta (So So Def/Columbia) 405 | MR. BIGGSS Trial Time (Warlock)
LUDACRIS Saturday (Qooh! Ooooh!) (Def Jam South/IDJMG) 381 IRV GOTTI Down 4 U (Murder Inc./Def Jam/IDJMG)
ANGIE STONE Wish | Didn't Miss You (J) 359 LOVHER How It's Gonna Be (Def Soul/IDJMG)
JA RULE F/ASHANTI Always On Time (Murder Inc./Def Jam/IDJMG) 316 N.0.R.E. Nothin’ (Def Jam/IDJMG)
USHER U Got It Bad (Laface/Arista) 307 WYCLEF JEAN Two Wrongs (Columbia)
GINUWINE Differences (Epic) 296 SCARFACE Guess Who's Back? (Def Jam South/IDJMG)
MICHAEL JACKSON Butterflies (Epic) 287 BENZINO Shine Like My Son (Surrender)
GLENN LEWIS Don't You Forget It (Epic) 285 LIL BOW wWOW F/JD & FABOLOUS Basketball (So So Def/Columbia)
BRANDY What About Us? (Atlantic) 281 ASHANTI Happy (Murder Inc./Def Jam/IDJMG)
MYSTIKAL Bouncin’ Back (Bumpin’ Me...) (Jive) 274 DUDENEM Big Boy Thing (All Hearing)
- ———
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KASHON POWELL

Gonvention Memories

I ’d like thank all of my old friends, and my new ones, for supporting the Urban session at R&R

— Convention 2002. We had an unbelievable turnout and could have spent hours discussing all of

the issues and challenges facing Urban radio and racords, but there’s always next year.

A big thank you to my panelists: Def Jam/Def Soul
Sr. VP/R&B Promotions Johnnie Walker; MCA Sr.
VP/Urban Promotions Benny Pough; WGCE/Chica-
g0 Asst. PD’MD Tiffany Green; Superadio Networks
President Gary Bernstein; Epic Records Sr. VP/Ur-
ban Promotions Rodney Shealey; Interep VP/Direc-

'HEY. EVERYBODY, WE WON! |

WVEE/Atlanta PD Tony Brown (1) poses with R&R Urban Editor Kashon Powell.
WVEE won as Urban Station of the Year.

tor of Urban Marketing Sherman Kizart; WKKV/Mil-
waukee PD Jamillah Muhammzd; Motown Sr. VP
Marketing & Promotions Michael Johnson; WBLK/
Buffalo PD Skip Dillard; and our fabulous modera-
tor, DreamWorks President/Marketing & Promotions
Garnett March.

i
HOLD UP, WAIT A MINUTE

Urban session moderator DreamWorks'
Garnett March gets everyone's atten-
tion.

3UST SO SILLY |
The panelists enjoying a mcment together.

— —-— .
[7 ——{ YOU NEED TO KNOW THIS [

Motown’s Michael Johnson (l) gives some powerful info as WGCI/Chicago's

Tiffany Green looks on.

T

L WE CANT BE STOPPED |——
Def Jam/Def Soul's Johnnie Walker (1)
shows off the award for Platinum La-

bel of the Year. The label won for
both Urban and Urban AC.

| OH, WHAT A PANEL |

Here’s a shot of some of the panelists from the Urbar: session. Seen here {l-
r) are Epic’s Rodney Shealey, MCA's Benny Pough, Interes’s Sherman Kizart,
WBLK/Buffalo’s Skip Dillard, Motown’s Michael Johnson, WGCI/Chicago’s Tif-
fany Green, Superadio’s Gary Bernstein and WKKV/Milwaukee’s Jamillah
Muhammad.

—————————— JUST PLAY MY RECORDS 4——1

MCA's Benny Pough (second from L) shares his thoughts as the rest of the
panel looks on.

The-panelists pose for a picture. Seen here (l-r) are Superadio’s Gary Bernstein,
WGCI/Chicago's Tiffany Green, Epic’'s Rodney Shealey, Motown's Michael
Johnson, WKKV/Milwaukee’s Jamillah Muhammad, MCA's Benny Pough,
Interep’s Shermzn Kizart, WBLK/Buffalo’s Skip Dilard, Def Jam/Def Soul's
Johnnie Watker, DreamWorks’ Garnett March and R&R's Kashon Powell.

www americanradiohistorv com

STANDIN'3-ROOM ONLY
The Urban session was filled to capacity with people who listened intently to what the panelists had to say.
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WHEN ALL A MAN WANTS IS
ANUTHER CHANCE AT LOVE ..

LR S

R

The unprecedented 4th single from his 4X platinum album, 8701.

— L —

www.aristacom USHERFIWORL0.COMm

m © 2002 Arista Records. Inc. a unit of BMG Entertainment.
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June 21, 2002

ARTIST TITLE LABEL(S)

CAM’RON Oh Boy (Roc-A-Fella/{DJMG)

TRUTH HURTS F/RAKIM Addictive (Aftermath/interscope)

MUSIQ Halfcrazy (Def Soul/IDJMG)

BIG TYMERS Still Fly (Cash Money/Universal)
NELLY Hot In Herre (Fo’ Reel/Universal)

B2K Gots Ta Be (Epic)

ASHANTI Foolish (Murder Inc./Def Jam/IDIMG)
BRANDY Full Moon (Atiantic)

TWEET Call Me (Gold Mind/Elektra/EEG)
USHER U Don't Have To Call (LaFace/Arista)

P. DIDDY F/USHER & LOON | Need A Girl (Part One) (Bad Boy/Arista) 1610

RUFF ENDZ Someone To Love You (Epic)

MARY J. BLIGE Rainy Dayz (MCA)

AMERIE Why Don’t We Fall In Love (Rise/Columbia)
AVANT Makin’ Good Love (Magic Johnsorn/MCA)

DONELL JONES You Know That | Love You (Untouchables/Arista)
JA RULE Down Ass Chick (Murder Inc./Def Jam/IDJIG)

MARIO Just A Friend 2002 (J)
EMINEM Without Me (Shady/Aftermath/Interscope)

P. DIDDY F/GINUWINE | Need A Girl (Part I1) (Bad Boy/Arista)

BUSTA RHYMES Pass The Courvoisier (Part I1) (J)
LUDACRIS Move Bitch (Def Jam South/IDJMG)
CLIPSE Grindin’ (Star Trak/Arista)

YING YANG TWINS Say | Yi Yi (Koch)

KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis)

SCARFACE Guess Who's Back? (Def Jam South/IDJVUG)
FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic)

IRV GOTTI Down 4 U (Murder inc./Def Jam/IDJMG)
NAS One Mic (Columbia)

N.0.R.E. Nothin® (Def Jam/IDJMG)

JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)
ASHANTI Happy (Murder Inc./Def Jam/IDJMG)
NAPPY ROOTS Po’ Folks (Atlantic)

B RICH Whoa Now (Atiantic)

RL Good Man ()

WYCLEF JEAN Two Wrongs (Columbia)

DAVE HOLLISTER Keep Lovin' You (MCA)

JOE What If A Woman (Jive)

JERZEE MONET Most High (DreamWorks)

ISYSS F/JADAKISS Day + Night (Arista)

LIL’ WAYNE Way Of Life (Cash Money/Universal)
JAY-Z Song Cry (Roc-A-Fella/IDJMG)

LOVHER How It's Gonna Be (Def Soul/IDJMG)

NAUGHTY BY NATURE F/3LW Feels Good (Don't Werry...) (TVT)

NAPPY ROOTS Awnaw (Aflantic)

ARCHIE EVERSOLE We Ready (MCA)
SHARISSA No Half Steppin’ (Motown)

ASHANTI Baby (Murder Inc./Def Jam/IDJMG)
TRICK DADDY In Da Wind (Slip ‘N Slide/Atlantic)

WILL SMITH Black Suits Comin’ (Nod Ya...) (Columbia)

4= GROSS

TOTAL
PLAYS PLAYS

|mpn(5050§|ons
2920 +43 491360
2802 -10 488641
2677 124 476739
2520 +18 381761
2283 4192 362785
2123 -18 336073
2107  -202 359338
1950 +42 288787
1797  +133 306608
1746  -184 340002
-237 303298
1563 +28 281366
1489  -253 248218
1476  +283 245747
1439 -207 249403
1437 100 247832
1370 -74 253408
1368 +324 209268
1321 +102 171454
1299 +296 247344
1279 198 238885
1271 +37 191385
1061 +30 164802
1015  -195 135937
1006 +16 137732
77 -53 132041
890 -82 152032
871 +450 131475
853 -197 127288
839 +145 147923
755 -27 125500
707 +56 134780
704 +364 66418
693 -24 60469
638 -26 98137
634 +80 96222
630 +32 78124
608 -110 109009
585 -39 61492
528 23 81599
523 +59 68321
501 -89 77309
497 +31 80623
495 -85 57152
495 217 60855
493 +6 44806
49) +27 51614
471 4102 86115
415 +20 63975
403 -21 41637

WEEKS ON  TOTAL STATIONS/
CHART ADDS

10
10
18
13

8
13
19
1

8
22
16
19
15

5
21
13
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59/0
61/1
65/0
59/0
63/0
60/0
65/0
59/0
631
62/0
61/0
56/0
61/0
60/0
54/0
54/0
52/0
55/5
51/0
46/5
60/0
54/0
55/3
50/0
36/3
54/0
58/0
51/5
42/0
49/0
39/0
5151
47
4212
43/0
391
390
430
3973
321
42/42
5/0
321
41/0
51/0
36/2
33/0
0/0
32
4210

67 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
6/9-6/15. Buliets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the farger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays {times 100). Average QJarter Hour Persons used herein with permission from
the Arbitron Company {copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

Most Added.-

www.rradds.com

ARTIST TITLE LABEL(S)

GINUWINE Stingy (Epic) 53
ASHANTI Happy (Murder Inc./Def Jam/IDJMG) 51
LIL' WAYNE Way Of Life (Cash Money/Universal) 2
SLUM VILLAGE Tainted (Barak/Capitol) 38
AVANT Don't Say No, Just Say Yes (Magic JohnsorvMCA) 36
BEYONCE' Work it Out (Columbia) 25
CEE-LO Gettin’ Grown (LaFace/Arista) 13
MR. BIGGSS Trial Time (Warlock) 8
DEEP SIDE Shook (Bongiovi) 6
MARIO Just A Friend 2002 (J) 5

IRV GOTTI Down 4 U (Murder Inc./Def Jam/IDIMG) 5
P. DIDDY F/GINUWINE | Need A Girl... (Bad Boy/Arista) 5

Most Increased

Plays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
IRV GOTTI Down 4 U (Murder inc./Def Jam/IDJMG) ~ +450
NAPPY ROOTS Po’ Folks (Atlantic) +364
MARIQ Just A Friend 2002 (J) +324

P. DIDDY F/GINUWINE | Need A Girl... (Bad Boy/Arisia) +296

AMERIE Why Don't We Fall In Love (Rise/Columbia) ~ +283
NELLY Hot In Herre-(Fo’ Reel/Universal) +192
NIVEA Don't Mess With My Man (Jive) +189

LIL BOW WOW F/JD & FABOLOUS Basketball (So So DefColumbia) +157
N.0.R.E. Nothin’ (Def Jam/IDJMG) +145
TWEET Call Me (Gold Mind/Elektra/EEG) +133

New & Active

SMILEZ AND SOUTHSTAR Who Wants This?
(ARTISTdirect)
Total Plays: 333, Total Stations: 37, Adds: 1

MARY MARY !n The Morning (Columbia)
Total Plays: 358, Total Stations: 32, Adds: 0

NIVEA Don't Mess With My Man (Jive)
Total Plays: 358, Total Stations: 31, Adds: 2

ANGIE MARTINEZ i | Could Go (EastWest/EEG)
Total Plays: 351, Total Stations: 27, Adds: 0

SLUM VILLAGE Tainted (Barak/Capitol)
Total Plays: 283, Total Stations: 39, Adds: 38

AZ 'm Back (Motown)
Total Plays: 273, Total Stations: 32, Adds: 1

STYLES Goodtimes (/nterscope)
Total Plays: 262, Total Stations: 19, Adds: 2

MYSTIKAL Tarantula (Jive)
Total Plays: 254, Total Stations: 18, Adds: 0

GINUWINE Stingy (Epic)
Total Plays: 242, Total Stations: 53, Adds: 53

MR. BIGGSS Trial Time (Warlock)
Total Plays: 241, Total Stations: 10, Adds: 8

Songs ranked by totat plays

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.
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When it’s time to play a little one on one, no one’s gct game like Keith.

KEITH SIHHERT

ONE ON ON E (Featuring Lola Troy & Lade Bac)

The premiere single from his highly anticipated new album Rebirth
Album in stores August13

wwwkeithsweat.net www.elekim.com
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54 ® RaR June 21, 2002

- playlist. Maxwell’s “Lifetime” has been out
i there for months but will not go away.
i Musiq’s “Halfcrazy” is also performing well
~ for us. As soon as we put it into research,

it flew to the middle of the pack, which, for
" anew record, is almost unheard of. Those

D.C.
pD,WVKLNorfolk, VA

are just some of the records performing
well from a research standpoint. Records coming down the
pike are Mary Mary’s “In the Morning,” which is a good record.
This is a very military and Bible-based area, and inspirational
- records do very well here. On that note, check out the appeal
of Yolanda Adams’ “The Battle Is the Lord's.” That single went
straight to the top. @ | love Kelly’s song “How Does It Feel,”
and | really love the Jaguar Wright song “The What If's.” | think she probably
has the best project out there that the majority of people both in the busi-
ness and on the streets haven't heard. She's done close to 200,000 units
without any major push from her label. Those are the things that are hap-
pening for us right now.

O n the Urban AC side, three of the top songs
remain in their respective positions:
Jaheim'’s “Anything” (Divine MilYWB) hangs on
to No. 1*, Angie Stone's “Wish | Didn’t Miss You”
(J) stays at No. 3, and Musiqg's “Halfcrazy” (Def
Soul/IDJMG) rests at No. 5* ... Jive recording
artist Joe switches places with J's Luther
Vandross this week. Joe's “What If a Woman”
moves from 4-2*, while “I'd Rather” slides on
down from 2-4 ... Sharing some inspirational
messages, Mary Mary's “In the Moming” (Co-
lumbia) and Yolanda Adams’ “I'm Gonna Be Ready” (Elektra/EEG) dominate in the
Most Increased category this week. The singing sisters gain +56, and Adams comes
in a close second with +55. Third on the list are Epic's Ruff Endz, with +40 for “Some-
one to Love” ... Debuting this week is Boney James featuring Jaheim on “Ride,” at
No. 29*. Regarding the mainstream top five, the only change comes as Nelly and
Ashanti trade places. As Nelly moves from 7-5* with “Hot in Herre” (FO' Reel/Uni-
versal), Ashanti's “Foolish” (Murder Inc./Def JanvIDJMG) slides from 5-7. Cam'ron’s
“Oh Boy” (Roc-A-Fella/Def Jam/IDJMG) sticks to its No. 1* slot, Truth Hurts' “Ad-
dictive” (Aftermath/Interscope) sits still at No. 2, Musiqg's “Halfcrazy” (Def Soul/IDJMG)
possesses the No. 3 position, and Big Tymers’ “Still Fly” (Cash Money/Universal)
remains at 4* ... Welcome to: Trick Daddy'’s “In da Wind” (Slip 'N Slide/Atlantic) at
No. 49*, Ashanti's “Baby” (Murder Inc./Def JanvIDJMG) at No. 48*, Nappy Roots’
“Po’ Folks” (Atlantic) at No. 33" and Irv Gottl Presents... “Down 4 U” (Murder inc./
Det JanvIDJMG) at No. 28*.

— Tanya 0’Quinn, Assistant Editor

AMENTALLY

ARTIST: Jené
LaBEL: Motown

By TANYA O'QUINN /ASSISTANT EDITOR

I want you to tell me what you think of our

new groups,” says Motown promotional as-
sistant Lakiya Oliver in an e-mail. Hmmm., in
the words of the great philosopher Mr. Bugs
Bunny, “She don’t know me very well, do
she?” (So what. I’'m in my second childhood.)
1 will definitely tell her what I think of the
Motown acts when I see them perform at the
R&R Convention, but | don’t think I have to
wait to tell her how much I love Jené. Damn!
Can you say “summer anthem”? “Get Into
Something” is the s**t! And not just for sum-
mer — this joint is hot enough to keep ya body
heated throughout the year. Producers Christo-
pher “Deep” Henderson and Koukat Muzik
really put their feet into this one. The track is
hot, and, with lyrics encouraging one to “take
time out for self,” this tune may very well be
headed to the top of the charts — and with a
quickness!

Jené is a 22-year-old singer who has been
described as “Pink meets Janet Jackson.” The
Shreveport, LA native grew up in Anchorage,
AK and now resides in Orlando. With her father
being a member of the Cathedral Praise Quar-
tet, music runs in Jené’s veins. Where we have
blood cells, Jené has music notes circulating
through her arteries. Musical heavyweights like
Bebe & Cece Winans, Luther Vandross and
Mariah Carey were strong influences on the vo-
cally gifted artist. Her debut album, Jené s Reign,
is slated for an August release; however, the first
single, “Get Into Something,” is available now.
I strongly suggest, if you haven’t obtained your
own copy, that you do the damn thang! Make it
happen. This joint is one of the reasons volume
restrictions were initiated.

“Life is what you make it, and it can pass too
fast/What more does it take to get you up off
your ass?” asks Jené. Surfing on a track that

Jh

combines a hip-hop foundation with a variety
of musical sounds — at one point I’m pictur-
ing a couple doing the tango —“Get Into Some-
thing” promotes self-rejuvenation. When life is
too hard to deal, don’t give up. Simply pull
away, refocus, rejuvenate and return with a ven-
geance. And if clubbing is vour way of dealing
with life’s practical jokes, so be it. (Mine is
pinot noir and a straw.)

“Hey, there’s a party goin’ on/Ain’t no rea-
son for you to be stuck at home or alone/Come
on, let’s reflect/Well, your boo is now your ex,
and you lost some self-respect/But at least you
got your check,” sings Motown's newest super-
star. With a chorus that is excitingly suggestive,
I’'m searching through the closet for the “after
5" gear. “Let’s go where the party is jumpin’ and
where the music is bumpin’ and we ain’t carin’
*bout nothin’/It’s time to get into something.”
Opting for a place where the admittance is free
and we’re “drinking for cheap” (what a good
time to be a female), Jené is getting the crew to-
gether, and I'm inclined to tag along.

Two in a row for me: From Diana King’s
“Summer Breezin’” to Jené's “Get Into Some-
thing,” my past two weeks have been a treat —
at least with regard to my artist spotlights. Both
joints promote a good time, and, dammit, I'm
gonna heed the call!

Urban AC Reporters

Stations and their adds listed alphabetically by market

WALR/Atianta, GA * WVAZ/Chicago, IL * ‘WMXD/Detroit, M| * WKXI/Jackson. MS *
OM: Tradia Charmont PD: Elroy Smith PO: Janet G. PDMD: Stan Branson
PO: Ron Davis APD: Armando Rivera APD: Oneil Stevens RAY CHARLES “Mother™
No Adds 6 DARIUS RUCKER “Wiki™ MD: Shetta Little KAREN CLARK-SHEARD “Sure™
1 THEQ “Groove™ 2 RUFF ENDZ “Someone™
REN "Eyes™ KAREN CLARK-SHEARD “Sure™
WWiN/Baltimore, MD * KEPLYN "Book™ TAKE 6 "Streets™

WSOWJacksanville, FL *
VP/Prog.: Kathy Brown

PO: Tim watts WZAK/Clevetand, OH * B&J?M“: Al(lﬂlle.“
MIE KeID Ficher . PO: Kim Jobeson WUKS/Fayetteville, NC * 2 AL ey
FAITH EVANS “Love’ 3 JOE “Woman" PD: Rod Cruise 17 GLENMN LEWIS “Far™
APO: Garretl Davis
. WLXC/Columbia, SC * MD: Calvin Pee
ROTL Bafor Rouge, LA nt. PD: Doug Wittiams No Adds KOKYALitle Rock, AR *

OM: James Alexander

KJMSMemphis, TN * WYLD/New Orieans, LA *

PD: Nate Bell OM/PO: Marvin Hankston
MD: Eileen Nathaniel APD/MD: Aaron "A.J." Appleter
No Adds No Adds
WRKS/New York. NY *
WHATMiami, FL * PD: ;w/aNBeaslzv N
PD: Derrick Brown MD: Julie Gustines
APD/MD: Karen Vaugha o Adds

8 DAVE HOLLISTER “Lovin™
2 BELLE F/JONES "Nov™
WSVY/Norfolk, VA *
PDMD: Michaei Mauzone

‘WIMR/Milwaukee-Racine, W1~ WYCLEF JEAN “Wrongs™

POMD: Laur Jones

MARY MARY “Morming™
WVKL/Norlolk. VA *
POMO: DC

WMCSMitwaukee, Wi No Adds

OM: Steve Scotl
POMD: Tyrene Jackson

WMGL/Charleston, SC *
PD: Terry Bas
APD/MO: Belinda Parker

STREETWIZE “Rock

WBAV/Chariotle, NC *
PO/MD: Terrl Avery

KAREN CLARK-SHEARD “Sure™

AVANT Say”
KAREN CLARK-SHEARD “Sure™

KRNB/Daltas-Ft. Worth, TX *
PD: Al Payne
MO: Rudy “V™

2 KAREN CM@K-S”E&RD “Sure”

AVANT
BONEY JAMES FAJAHEIM “Ride™

WOMK/Detrait, MI *
VP/Prog.: Lance Pattort
OM/PD: Monica Stam
APD: Benit “Lady B" Gray
MO: Suany Anderson

No Adds

PD: Atvin Stowe
Ko Adds

KMJQHouston-Galveston, TX
PO: Carl Conner
MD: Sam Choice

BONEY JAMES F/JAHEIM “Rige™

WTLCAndianapolis, IN *
OM/PD: Brian Wallace
MO: Garth Adams.

Ho Adds

POMD: My2 Vemon e T,';m’ Pts rjarh Dyl;an
KAREN CLARK-SHEARD "Sure” _ . M0: Jamal Quaries
RAY CHARLES "Mother” mﬁ;’;’:—a”‘;ﬁe- FL AT CHABLES amer
STREETWIZE “Rock” . Michael fames KAREN K-SHEAR e
WAGHohinbiis G 1 STREETWIZE “Rock” STREETWIZE Rock™
PD: Rasheeda AVANT “Say”
WBHK/Birmingham, AL MO: f;g::ﬁ S KAREN CLARK-SHEARD “Sure™
m): JSV:E: T;nnsan BOYZ I MEN “Calor”™ KHHT/Los Angeles, CA *
" Nodds RAY CHARLES “Mother™ WOMG/Greensboro, NC * PO: Michelle Santosuosso

No Adds

KJLH/Los Angeles. CA ©
POMD: Ciift Winston

KAREN CLARK-SHEARD “Sure”

STREETWIZE “Rock’

WRBV/Macon, GA
PDMO: Lisa Charies.
RAY CHARLES "Mother™
BOYZ i) MEN “Coke”

5 KAREN CLARK-SHEARD “Sure”

WOLT/Mobile, AL *
PO: Steve Crumbley
M0: Kathy Barlow
20 RUFF £NDZ “Someone”
10 JERZEE MONET "Hgh"
WYCLEF JEAN “Wrongs™

WYBC/New Haven, CT*
OM: Wayne Schmigt

PD: Juzn Castifio

APD: Steven Richardson

WCFB/Oriando, FL *
PD: Steve Holbrook
M0: Joe Davis

No Adds

‘WOAS/Philadelphia, PA *
Stn. Mgr./PD: Joe Tamburry
MD: Joann Gamble

No Adds

WFXC/Raleigh-Durham, NC *
OM/PD: Oy Young
APOMD: Jod Berry

1 DONELL JONES “Know"

BONEY JAMES FUJAHEIM “Ride™

WiVH/Savannah, GA
PO: Gary Young
16 BELLE FIJONES "Now”

WKJS/Richmond, VA *
PO/MO: Kevin Kofax

3 JOE “woman™

T YOLANDA ADAMS "Ready™

WIMX/Toledo, OH *

OM/PD Rocky Love

MDO: Denise Brooks
RAY CHARLES “Mother"
KAREN CLARK-SHEARD “Sure”
DARIUS RUCKER “Wid™

WVBE/Roanoke-Lynchburg, VA *
PO. Walk Ford
5 JERZEE MONET “High”
RAY CHARLES “Mother™
KAREN CLARK-SHEARD “Sure”™
STREETWIZE "Rock™ WHUR/Washington, OC *
PD/MD: David A. Dickinson
10 BOZ SCAGGS "Riddle™
STREETWIZE "Rock™

KMIM/SE. Louis, MO *

OM/PD: Chuck Atkins ‘WMMJ/Washington, OC *
MD: Brian Amhomy VP/Prag./P0: Kathy Brown
JERZEE MONET “High™ MD: Mike Chase
KEITH SWEAT “Cne” AMD: James Pair
THEO “Groave™ KIRK FRANKLIN “Brighter”

*Monitored Reporters
44 Total Reporters

40 Total Monitored

4 Total Indicator
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SRR WEEC  ARTIST TITLE LABELIS Jives P u.wg%(s;%%ns e TSR Most Added-
1 0 JAHEIM Anything (Divine Mill/WB) 940 +27 137639 27 30/0 www.rraads.com
4 @ JOEWhat if AWoman (Jive) 840 431 152647 15 382 | sansrrne uses =’
3 @ ANGIE STONE Wish | Didn't Miss You (J) 834 0 138903 15 38/ | KAREN CLARK-SHEARD Be Sure (Elekra/EEG) 11
2 4 LUTHER VANDROSS I'd Rather (J) 827 -39 123396 22 38/0 STREETWIZE Rock The Boat (Shanachie) 7
5 @ MUSIQ Halicrazy (Def SoulIDJMG) 822 +24 145029 13 36/0 | RAY CHARLES Mother (Cross Over) 5
9 @ RUFFENDZ Someone To Love You (Epic) 631 +40 119432 14 292 | BONEY JAMES FARHEIM Ride (Wamer Bros.) 3
7 7 REMY SHAND Take A Message (Mofown) 551 64 88417 20 341 | JERZEEMONET Most tigh (Dreamiorks) 3
- ; AVANT Don't Say No, Just Say Yes (Magic Johnson/MCA) 3
11 @ MAXWELL Lifetime (Columbia) 549 100469 50 36 | j0g Whatit A Women (ive) )
14 @ YOLANDA ADAMS I'm Gonna Be Ready (Elekra/EEG) 511 455 77808 8 34/ | RUFF ENDZ Someone To Love You (pic) 2
12 10 BOYZ Il MEN The Color Of Love (Arista) 510 22 75679 10 34/0 DARIUS RUCKER Wild One (Hidden Beach/Epic) 2
10 11 ANNNESBY F/AL GREEN Put It On Paper (Universal) 507 44 60252 22 25/0 | WYCLEF JEAN Two Wrongs (Columbia) 2
13 (@ DONELLJONES You Know That | Love You (Untouchables/Arista) 500 +24 87361 13 301 | THEQ Get Your Groove On (TWP Productions) 2
8 13 GLENN LEWIS Don't You Forget It (Epic) 487 -122 86072 32 34/0
6 14  FAITHEVANS | Love You (Bad Boy/Arista) 425 200 90513 23 26/1 Most Increased
16 15  REGINA BELLE F/GLENN JONES From Now On (Peak) M7 6 46555 12 21 Plays
18 @ ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 404 +13 98507 11 150 TOTAL
17 17 USHER U Don't Have To Call (Laface/Arista) 335 63 77393 10 B0 | sanst e st R
19 @ YOLANDA ADAMS The Battle Is The Lords (Verity) 316 +13 54135 ] 19/0 MARIO Just A Friend 2002 {J) +63
22 @ MARY MARY In The Moming (Columbia) 306 456 53635 4 28/1 | MARY MARY In The Morning (Columbia) 456
21 @  DAVE HOLLISTER Keep Lovin’ You (VCA) 202 439 40258 6 191 | YOLANDAADAMS 'm Gonna Be Ready (ElekiEG) 455
20 @  ALICIAKEYS How Come You Don't Call Me () 26 +19  6a16 14 210 |0 Eﬁin’x‘{”ﬂ"a’ﬁ;’ﬁé"féfyi"féi ST e
24 @) SIRCHARLES JONES s There Anybody Lonely... (Independent) 238 8 19789 8 130 | purr ennz Someone o Love You (E00) 75
25 € BRLGood Man (J) 236 +25 29758 5 2171 | DAVE HOLLISTER Keep Lovin' You (MCA) +39
23 24 WILL DOWNING Cool Water (GRP/VMG) 21 -21 25941 11 18/0 IDEAL Whatever (Noontime/Virgin) +32
28 @ TONY TERRY In The Shower (Goiden Boy) 141 40 843 2 100
2% 26 JAGUAR WRIGHT The What If's (MCA) 140 43 11946 9 100 Most Played
97 27 AVANT Makin' Good Love (Magic Johnson/MCA) 131 19 15417 13 110 Recurrents
29 @ LATHUN Fortunate (Motown) 128 +2 12537 15 10/0
@  BONEY JAMES F/JAHEIM Ride (Warner Bros.) 21 40 19022 1 9B [ rom.
30 30 0JROGERS JR. Lonely Girl (Motown) 120 A4 12787 3 1200 | |yreR vANDROSS Take You Out () L
40 Urban AC reporters. Monitored airplay data supplied by Medi R . a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of | MAXWELL This Woman's Work (Columbia) 366
6/9-6/15. Bullets appear On songs gaining plays of remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed MICHAEL JACKSON Butterflies (Epic) 317
on_ Soms umeportd a5 200k 50 ot count 10wArd cutal o Sl NG 3 Song. Mokt re2580 Plays s 11 songé with th reststweelctovenk noreases | JILL SCOTT The Way (Hidden BeachvEpic) 303
intotal plays. Gross Imaresslons equals Average Quarter Hour Persons times number of plays {times 100). Average Quarter Hour Persons used herein with permission from | ANGIE STONE Brotha (J) 298
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc. GERALD LEVERT Made To Love Ya (FastWest/EEG) 280
d ALICIA KEYS A Woman's Worth (J, 276
New & Aclive GERALD LEVERT What Makes It(G)ood... (EastWest/EEG) 263
GINUWINE Ditferences (Epic) 232
KIRK FRANKLIN Brighter Days (Gospo Centric/interscope) ; MAURICE J Hatin' On Us (Phoenix/Orpheus) USHER U Got It Bad (LaFace/Arista) 231
GLENN LEWIS s Not o (£ | WYCLEF JEAN Two Wrongs (Columis) ALSOONGE Lo WELE ucin o) 2D
Total Plays: 113, Total Stations: 1( 4,p l(d{is: 1 | Total Plays: 46, Total Stations: % Adds: 2 ZIL[:(?[[E kg;es gﬁifn‘?%),/mJMG) igg
JERZEE IYIONET Most .High (DreamWorks) | TAKEG Te_lkin‘ 1tTo The S?reets (Warner Bros.) DONNIE MCCLURKIN We Fall Down (Verity) 191
Total Plays: 107, Total Stations: 10, Adds: 3 Total Plays: 40, Total Stations: 10, Adds: 1 y .
DARIUS RUCKER Wild One (Hidden Beach/Epic) | VICTOR FIELDS Walk On By (Regina) JILL SCOTT He Loves Me (Hidden Beach/Epic) 188
Total Plays: 72, Total Stations: 10, Adds: 2 Total Plays: 28, Total Stations: 4, Adds: 0
COOLY'S HOT BOX it's Alright (Higher Octave) STREETWIZE Rock The Boat (Shanachie) R&R Station Playlists have moved to the web.
Total Plays: 71, Total Stations: 6, Adds: 0 Total Plays: 7, Total Stations: 9, Adds: 7 See all of our monitored reporters at
= = — — - — = e — www.radioandrecords.com.
Songs ranked by total plays

TONY TERRY
#25 - R&R
#30 - BILLBOARD MONITOR
“IN THE SH O WER 4 #25 URBAN NETWORK
GETTING GREAT RESPONSE FROM FEMALE LISTENERS

AIRPLAY
KJLH-LOS ANGELES, CA 5x KBLX-SAN FRANCISCO, CA 6x KOKY-LITTLE ROCK, AR 12x
KMJK-KANSAS CITY, MO 14x WYBC-NEW HAVEN, CT 4x WGPR-DETROIT, MI 14x
WMCS-MILWAUKEE, WI  8x WIMX-TOLEDO, OH 9x WLOV-CHATTANOOGA, TN 14x
WJTT-CHATTANOOGA, TN 8x WMGL-CHARLESTON, SC 12x WLXC-COLUMBIA, SC 18x
WBAV-CHARLOTTE,NC 20x WPEG-CHARLOTTE, NC 2x WUKS-FAYETTEVILLE, NC 8x
WBHK-BIRMINGHAM, AL  3x WDLT-MOBILE, AL 12x WKXI-JACKSON, MS 9x
WESE-TUPELO, MS 15x WAGH-COLUMBUS, GA 19x WRBV-MACON, GA 15x
WVBE-ROANOKE, VA 15x WVKL-NORFOLK, VA 5x WFLM-W. PALM BEACH, FL 11x

WEDR-MIAMI, FL 7x GOLDEN BOY RECORDS CONTACT: 661-242-0125
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R&R Country Awards

thelton@radioandrecords. com.

I t was quite a week in Music City, USA as dozens of radio stations and more
than 126,500 fans descended on Nashville for Fan Fair 2002 — and R&R’s

Industry Achievement Awards luncheon.

OK, so the 126.500 fans who came for the hun-
dreds of performances, autograph sessions and
photo opportunities didn’t atiend the 2002 R&R
Industry Achievement Awards for Country, which
were presented at a June 13 industry lunch held in
Jack Daniel’s Old No. 7 Club at Nashville’s Gay-
lord Entertainment Center. However, almost 100
radio and record guests were on hand to witness
the ceremonies, which included performances by
Mercury’s Anthony Smith (*If That Aint Coun-

try”) and David Nail (“Memphis™).

The awards portion of the program kicked off
with Broken Bow’s J. Michael Harter singing
“Hard Call to Make.” He remained onstage to
open the envelopes and present awards to the ra-
dio winners. The last radio-award recipient was
KPLX/Dallas PD Paul Williams, who was given,
along with the plaque for Station of the Year, the
job of honoring R&R’s Country record-label
award winners.

DreamWaorks/Nashville promotion head Scott Borchetta and his Dad, Mike, were both surprised and
honored during R&R/Nashville’s awards lunch. Scott was namad Promotion Executive of the Year
by R&R's Country readers, and during his acceptance remarks he invitad Mike, a promotional
legend, to join him onstage for the award presentation and photos. As the group was leaving tha
stage, a very emotional elder Borchetta remarked, “This is tha best Father's Day present I could
have gotten.” Seen here (l-r) are R&R’s Lon Helton, Scott Borchetta, Mike Borchetta, KPLX/Dallas
PD Paul Witliams and R&R’s Jessica Harrell.

Arista/Nashvilie was voted R&R’s Platinum Label of the Year. Fepresenting the label at the awarcs
lunch were Arista Director/National Promotion Teddi Bonadies and VP/Promotion Bobby Kraig.
Seen here are (I-r) R&R’s Lon Helton, Bonadies, KPLX/Dallas PD Paul Williams, Kraig and R&R's
Jessica Harrell.

For the second consecutive year, R&R readers voted KPLX (The Wolf)/Dallas Country Radio Station
of the Year and MD Cody Alan Country MD of the Year. KPLX PD Paul Williams accepted the awards
on behalf of the station and Alan. Above (l-r) are R&R’s Lor Helton, J. Michael Harter, Williams
and R&R’s Jessica Harrell.

CMT Sr. VP/GM Brian Philips was hcrored for the second consecutive year as R&R's Country PD of
the Year for his work with KPLX (The Wolf)/Dallas. While onstage to accept the plaque, he remarked
that this woutld probably be his last radio award and added that he is most appreciative of the
honors bestowed upon him and on others at The Wolf in recent years. Seen here are (l-r) R&R
Country Editor Lon Helton, Philips, J. Michzel Harter and R&R’s Jessica Harrell.

DreamWorks/Nashville staffers gathered to accept the R&R Country Regional Promoter of the Year
award on behalf of Southwest Regional Suzanne Durham. Seen here (I-r) are R&R’s Lon Helton,
DreamWorks’ Bruce Shindler, R&R Promotion Exec of the Year Scott Borchetta, Katherine Chappell,
Jimmy Harnen and R&R’s Jessica Harrell.

{_AN EASIER CALL |
Broken Bow artist J. Michael Hartar performed for the R&R Country awards lunch and remained
onstage to present the radio winners with theiv plaguas. The entire Broken Bow promotion staff
was there in support of hartel, whose first single, “Hard Call to Make,” is currently on the R&R
Country chart. Seen here (I-r) are R&R’s Lon Helton; Broken Bow's Dick Watson, Fritz Kuhlman and
Layna Bunt; Harter; Broken Bow’s Rick Baumgartnzr, Jon Loba, Lee Adams and Mike Bercnetta; and
R&R’s Jessica Harrell.

1 1
| R IRTEOWER
Mercury’s David Nail and Anthony Smith entertained the tunch crowd prior to R&R’s Country awards
presentation. Taking the opportunity to track down a little “hair of the dog” are (l-r) R&R’s Lon
Helton, Damon Moberly, Nail, Smith, John Bttinger, Michael Powers and R&R'’s Jessica Harrel..
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Fan Fair 2002

' Country music festival attracts biggest crowd ever

an Fair 2002 generated an aggregate attendance of more than 126,500, the biggest crowd in
the 3 1-year history of the event. More than 40 artists participated in the nightly concerts that
—— took place June 13-16 at Adelphia Coliseum, and a total of 445 artists appeared at the Nash-
ville Convention Center for autographs and photo sessions. In next week’s issue we’ll feature
more Fan Fair photos. In the meantime, this first round of images will give you a good idea of
what was happening last week in Nashville.

The RCA Label Group’s Fan Fair Show prowded BNA Records newcomer Kellie Coffey with a chance
to meet one of her heroes: labelmate George Jones. Pictured are (l-r) Coffey, RCA Music Group
Chairman Bob Jamieson, RLG Chairman Joe Galante, Jones and RLG Exec. VP Butch Waugh.

TRIPLE DANCE

During Fan Fair, Lee Ann Womack learned that her MCA album I
Hope You Dance has been certified triple-Platinum by the RIAA.
The album was co-produced by MCA/Nashville Exec. VP/A&R Mark
Wright and Womack's husband, Frank Liddell. Pictured are (l-r)
Liddell, MCA/Nashville CFO Ken Robold and Sr. VP/Sales & Mar-
keting Dave Weigand, Wright, Womack, MCA/Nashville Chairman
Bruce Hinton, Universal Music Group President/C00 Zach Horowitz
and Universal Music Enterprises President Bruce Resnikoff.

y &

Nashvilie
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CAUGHT LIVE

Audium Records set up shop at the Opry Mills mall to present music from Caught
n the Webb, a tribute to late singer-songwriter Webb Pierce. Along with ap-
pearances by the album's producer, Gail Davies, and Audium artists Dale Watson,
Daryle Singletary and Rhett Akins, the event included an auction that raised
money far the nonprofit Minnie Pearl Foundation. Pictured are (l-r) Audium’s
Hick Hunter, Minnie Pearl Foundation Exec. Director Patrick Clemens, Davies,

Watson and Audium’s Chuck Rhodes.

Monument’s Little Blg Town came in ahead of several superstar
acts when Tower Records compiled sales figures during Fan Fair:
The new group’s debut album was the retailer’s top setler overall
Celebrating their success following the Sony Music concert zre
(L-r) Sony sales rep Bruce Sullivan, Little Big Town members Jimi
Westbrook and Karen Fairchild, Sony Music/Nashville President,
CEO Allen Butler, bandmember Kimberly Roads, Sony sales rap
Jeff Lee and bandmember Phillip Sweet.

After kicking off the RCA Label Group's Fan Fair show, Brooks & Dunn were alt smiles while visiting
with labelmates Diamond Rio and RLG exacutives. Pictured are (l-r} Diamond Rio’s Brian Prout; Ronnie
Dunn; Kix Brooks; RLG Chairrman Joe Galante; RCA Music Group Chairman Bob Jamieson; Diamond
Rio’s Gene Johnson, Dana Williams, Dan Truman and Marty Roe; and RLG Exec. VP Butch Waugh.

—{ RADIG REMOTE

Several DreamWorks/Nashville artists gathered at Emerald Sound
Stucios for a Fan Fair radio remote. Pictured at the studio are (l-r)
DreamWorks/Nashville promotion execs Bruce Shindler and Jimmy
Harnen, Darryl Worley, Joanna Janét, Eric Heatherly, Chalee
Tenrison, Tcby Keith and DreamWorks/Nashville Sr. Executive/
Promotion & Artist Development Scott Borchetta.

1 POOL PARTY

Universal South exec Tim DuBois hosted a poot party at his home, but nobody got wet. Among the
guests were members of Bering Strait, a Russian-born band signed to the Nashville label. Standing

LaGrone, Denise Raberts, Pat Monaco and Tony Brown.

are (l-r) Bering Strait’s Sergei "Spooky” Otkhovsky and Alexander Arzamastsev, Universal South’s
Tony Benken, Bering Strait’s Lydia Salnikova, Universal South’s Kevin Erickson, DuBois, Joe Nichols,
Bering Strait’s Ilya Toshinsky, Universal South’s Bryan Switzer, Holly Lamar, Bering Strait’s Sergei
Passov, Allison Moorer, Dean Miller and Matthew West. Kneeling are (l-r) Universal South’s Jake

Capitol/Nashville’s VIP lounge was the place to be following the EMI/WEA show at Fan Fair. Pic-
tured are (l-r) Trace Adkins, Capitol/Nashville Sr. ¥P/Finance Tom Becci and Sr. VP/Marketing Fletcher
Foster, Cyndi Thomson, Capitol/Nashvilte President/CEO Mike Dungan, Keith Urban and Capitol/

Nashville VP/Sales Bill Kennecy and VP/A&R Larry Willoughby.
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Ve WEX  ARTIST TITLE LABEL(S) ss  edits P s omer s
1 € GEORGE STRAIT Living And Living Well (MCA) 17605 +13 6213 +16 19 1510
3 0 BRAD PAISLEY I'm Gonna Miss Her (Fishin’) (Arista) 15627 +1030 5703 4427 17 151/0
2 3 ALAN JACKSON Drive (For Daddy Gene) (Arista) 14020 -1069 4853 -336 22 1510
5 o LONESTAR Not A Day Goes By (BNA) 13065 +237 4919 +74 22 14710
6 6 GARY ALLAN The One (MCA) 12802  +467 4571 4257 23 149/0
8 G KENNY CHESNEY The Good Stuff (BVA) 12287 +1489 4207 +567 9 1512
10 0 TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 11921 1715 4201 +647 6 145/6
9 0 BROOKS & DUNN My Heart Is Lost To You (Arista) 11247 4795 4034 4312 12 151/0
1 O KELLIE COFFEY When You Lie Next To Me (BNVA) 10501 +490 3886 +157 25 146/0
12 @ DARRYL WORLEY | Miss My Friend (DreamiWorks) 9548 +218 3401 451 15 15072
15 m DIXIE CHICKS Long Time Gone (Monument) 9396 +1593 3149 4588 4 1436
13 @ ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 8545 +225 3247 +66 22 1490
N/ 13 CAROLYN DAWN JOHNSON | Don't Want You To Go (Arista) 8436 -2482 2996 -1073 26 1430
16 @ TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 7820 +562 2757 +189 12 14055
17 (D SARAEVANS | Keep Looking (RCA) 7754 4584 2883 +165 16  140/1
14 16 TRICK PONY Just What | Do (H2E/WB) 7715  -557 3014 -213 23 14700
18 0 TRACE ADKINS Heip Me Understand (Capitol) 7214  +155 2782 +62 18 14370
23 O TIMMCGRAW Unbroken (Curb) 7050 +1672 2444 541 5 14014
19 O  JOE NICHOLS The Impossible (Universal South) 6787 +528 2451 +153 14 1267
22 @ BRAD MARTIN Before | Knew Better (Epic) 6149 +559 2436 +164 20 13572
20 @ MARK CHESNUTT She Was (Columbia) 6107 +333 2211 +123 21 1311
21 @ BLAKE SHELTON Of Red (Warner Bros.) 6104 +416 2205 +143 13 12583
24 @ DIAMOND RIO Beautifut Mess (Arista) 5269 +412 1913 +133 10 118/11
25 @ PHIL VASSAR American Child (Arista) 4907 +697 1797 +262 9 12083
27 @ MARTINA MCBRIDE Where Would You Be (RCA) 4178 +214 1565 +85 8 12183
28 @ PINMONKEY Barbed Wire And Roses (BNA) 3530 +193 1280 +83 12 11183
26 27 SHANNON LAWSON Goodbye On A Bad Day (MCA) 3522 -669 1405 -250 20 1220
32 @ LEE ANN WOMACK Something Worth Leaving Behind (MCA) 3312 +644 1188 +217 5  105/11
30 @ JO OEE MESSINA Dare To Dream (Curb) 2922 +144 1186 +66 7 10266
29 30 CYNDI THOMSON I'm Gone (Capitol) 2740 -106 1076 -59 10 10272
31 31 BRETT JAMES Chasin’ Amy (Arista) 2659 <79 107 31 13 96/
Breaker @ GARTH BROOKS Thicker Than Blood (Capitol) 2632 +1061 885 +409 2 9524
Breaker €  SIXWIRE Look At Me Now (Warner Bros.) 2240 +33 818 +24 9 934
338 34 LITTLE BIG TOWN Don't Waste My Time (Monument) 1959 622 713 -236 16 980
37 @ ANTHONY SMITH If That Ain't Country (Mercury) 1958 +248 816 +71 10 814
38 @ SHEDAISY Mine All Mine (Lyric Street) 1934 +293 721 495 6  87A0
36 €D CHRIS CAGLE Country By The Grace Of God (Capitol) 1928 +159 709 +36 8 8773
35 38 HOMETOWN NEWS Minivan (VFR) 1910 107 N 21 15 680
39 € REBECCA LYNN HOWARD Forgive (MCA) 1800 +185 692 +104 6  82/8
41 @ CLARK FAMILY EXPERIENCE Going Away (Curb) 1310 +24 556 +24 8 T0A
48 (@ MONTGOMERY GENTRY My Town (Columbia) 1248 +553 446 +215 3 59/21
43 D RODNEY ATKINS Sing Along (Curb) 1215 +76 457 +23 5 674
46 @ TAMMY COCHRAN Life Happened (Epic) 1051 +245 396 +109 3  66/13
50 @ KEVIN DENNEY Cadiliac Tears (Lyric Street) 926 4303 415 +134 2 54112
42 45  MARCEL Country Rock Star (Mercury) 888 -374 313 -107 7 400
47 46  JEFFREY STEELE Good To Go (Monument) 797 2 3% 4 5 410
44 47  BRIAN BURNS I've Been Everywhere (In...) (Independent) 768  -176 8% 20 4 10
@ RASCAL FLATTS These Days (Lyric Street) 689 +407 254 +146 1  44/33
@ J. MICHAEL HARTER Hard Call To Make (Broken Bow) 657 +119 232 +23 1 36/
@  ALAN JACKSON Work In Progress (Arista) 500 4530 162 +156 1 25/24
151 Country reporters. Monitored airplay data supplled by It R h, a divisicn of Premiere Radio Networks. Songs ranked by total points for the airplay week of

6/9-6/15. Bullets appear on songs gaining in points or remaining flat from previous week. H two songs are tied in total points, the song with the larger increase in points is
placed first. Songs befow No. 1 and down in points for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Pornts lists the songs with the greatest week-to-
week increases in total points. Breaker status Is awarded to songs reported by 60% of the panel for the first time, Statian Weight = AQH Persons + (Market rank X 10) divided
by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the

Arbitron Company (copyright 2002, The Arbitron Company). (C} 2002, R&R, Inc.

Most Added-
www.rradds.com
ARTISTTITLE LABEL(S) ADDS
RASCAL FLATTS These Days {Lyric Street) 33
GARTH BROOKS Thicker Than Blood (Capitol) 24
ALAN JACKSON Work In Progress (Arista) 24
MONTGOMERY GENTRY My Town (Columbia) 21
TOMMY SHANE STEINER Tell Me Where It Hurts (RCA) 16
TIM MCGRAW Unbroken (Curb) 14
JAMES OTTO The Ball (Mercury) 14
TAMMY COCHRAN Life Happened (Epic) 13
KEVIN DENNEY Cadillac Tears (Lysic Street) 12
NEAL MCCOY What If (Warner Bros.) 12

Most Increased

Points
POINT
ARTIST TITLE LABEL(S] INCREASE
TOBY KEITH Courtesy Of The Red... (DreamWorks} — +1715
TIM MCGRAW Unbroken (Curb) +1672
DIXIE CHICKS Long Time Gone (Monument) +1593
KENNY CHESNEY The Good Stuff (BNA) +1489
GARTH BROOKS Thicker Than Blood (Capitol) +1061

BRAD PAISLEY I'm Gonna Miss Her (Fishin') (Arista) +1030
BROOKS & DUNN My Heart I Lost To You (Arista)  +795

PHIL VASSAR American Child (Arista) +697
LEE ANN WOMACK Something Worth... (MCA) +644
SARA EVANS | Keep Looking (RCA) +584

Most Increased

Plays

TOTAL

PLAY
ARTIST TITLE LABEL(S} INCREASE
TOBY KEITH Courtesy Of The Red... (DreamWWorks) ~ +647
DIXIE CHICKS Long Time Gone (Monument) +588
KENNY CHESNEY The Good Stuff (BNA) +567
TiM MCGRAW Unbroken (Curb) +541
BRAD PAISLEY I'm Gonna Miss Her (Fishin’) (Arista) ~ +427
GARTH BROOKS Thicker Than Blood (Capitol) +409
BROOKS & DUNN My Heart Is Lost To You {Arista)  +312
PHIL VASSAR American Child (Arista) +262
GARY ALLAN The One (MCA) +257
LEE ANN WOMACK Something Worth... (MCA) 217

Breakers-
GARTH BROOKS

Thicker Than Blood (Capitol)
24 Adds ® Moves 40-32

SIXWIRE
Look At Me Now (Warner Bros. )
4 Adds * Moves 34-33

Songs ranked by total plays

‘ R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

_Are you endorsing Body Solutions?

YOU SHOULD BE!

For more information please call: (210)477-4745
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY
W WX aameT T waBELS) =S A Y R
2 @ BRAD PAISLEY I'm Gonna Miss Her (Fishin') (Arista) 3504 +37 2765 +28 18 740
1 2 GEORGE STRAIT Living And Living Well (MCA) 3479 137 2720 -119 19 720
g © LONESTAR Not A Day Goes By (BNA) 3332 465 2619 +52 24 737
4 @ GARY ALLAN The One (MCA) 3232 474 2522 +44 24 740
5 © BROOKS & DUNN My Heart Is Lost To You (Arista) 3204 +225 2521 4177 11 7500
10 @ KENNY CHESNEY The Good Stuff (BVA) 2868 +395 2291 +316 8 750
14 @ TOBY KEITH Courtesy Of The Red, White... (DreamWWorks) 2815 +468 2209 +376 6 7411
7 @ DARRYL WORLEY | Miss My Friend (DreamWorks) 2762 +76 2186 +71 14 750
13 €D  KELLIE COFFEY When You Lie Next To Me (BNA) 2613 +203 2070 +150 27 69/
12 ) ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 2527 496 1979 +78 23 7400
6 11 ALAN JACKSON Drive (For Daddy Gene) (Arista) 2404 -485 1842 -415 21 6410
9 12 TRICK PONY Just What | Do (H2E/WB) 2368 -149 1901 -117 25 650
15 ) TRACE ADKINS Help Me Understand (Capitol) 2294 +41 1810 +22 20 74/0
16 ) SARAEVANS | Keep Looking (RCA) 2265 +80 1783 +63 18 731
17 @ TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 2237 +114 1773 +85 13 740
22 @ DIXIE CHICKS Long Time Gone (Monument) 2076 +462 1687 +348 3 724
8 17 CAROLYN DAWN JOHNSON | Don't Want You To Go (Arista) 2063 -475 1573 -388 28 5370
24 @ TIMMCGRAW Unbroken (Curb) 1915 +374 1512 +296 3 730
19 () BLAKE SHELTON OF' Red (Warner Bros.) 1841 +188 1459 +151 12 702
18 @)  JOE NICHOLS The impossible (Universal South) 1814 458 1418 457 14 672
20 € MARK CHESNUTT She Was (Columbia) 1721 +82 1356 +64 22 6810
21 € BRAD MARTIN Before | Knew Better (Epic) 1621 +2 1252 +2 20 60n
26 @ PHIL VASSAR American Child (Arista) 1586 +191 1231 +138 7 708
25 @ DIAMOND RIO Beautiful Mess (Arista) 1561 +70 1215 +65 11 631
27 @) MARTINA MCBRIOE Where Would You Be (RCA) 1475 +112 1185 +78 713
28 € JO DEE MESSINA Dare To Dream (Curb) 1303 +75 1052 +70 8 66/
32 @) LEE ANN WOMACK Something Worth Leaving Behind (1CA) 1184 +176 967 +136 3 07
29 €D PINMONKEY Barbed Wire And Roses (BNA) 1136 +48 924 +33 9 571
30 € CYNDITHOMSON 'm Gone (Capitol) 1102 +22 900 +19 10  61A
31 30  CHRIS CAGLE Country By The Grace Of God (Capitol) 1044 -2 831 A 8 590
23 31 SHANNON LAWSON Goodbye On A Bad Day (MCA) 936 -617 803 -463 22 420
35 €3 REBECCA LYNN HOWARD Forgive (MCA) 855 +150 693 +118 7 548
43 € GARTHBROOKS Thicker Than Blood (Capitol) 811 +443 656 +332 61/21
33 34 ANTHONY SMITH If That Ain't Country (Mercury) 736 -42 619 -40 11 452
33 € SHEDAISY Mine All Mine (Lyric Street) 688 +98 583 +87 4511
36 36  BRETT JAMES Chasin' Amy (Arista) 633 -66 525 -36 12 390
40 €@  SIXWIRE Look At Me Now (Warner Bros.) 628 +86 497 +45 7 4072
37 38 HOMETOWN NEWS Minivan (VFR) 626 -27 512 -5 14 362
45 €D KEVIN OENNEY Cadillac Tears (Lyric Street) 531 +202 407 +135 2 38
42 @ J. MICHAEL HARTER Hard Call To Make (Broken Bow) 474 +102 390 475 6 281
4 @®  MARCEL Country Rock Star (Mercury) 414 417 350 +13 6 2970
34 42 LITTLE BIG TOWN Don't Waste My Time (Monument) 381 -331 313 -256 16 250
46 @ TAMMY COCHRAN Life Happened (Epic) 376 +128 315 +103 2 305
44 (D ROONEY ATKINS Sing Along (Curb) 359 423 303 +18 4 2i
49 @ MONTGOMERY GENTRY My Town (Columbia) 350 +146 298 +129 2 343
| Debut> ()  ALAN JACKSON Work In Progress (Arista) 253 +248 217 +213 1 21/23
| 47 @ CLARK FAMILY EXPERIENCE Going Away (Curb) 226 +7 196 +5 4 19A
i @ DARYLE SINGLETARY That's Why | Sing This Way (Audium) 211 463 152 435 1 154
48 49  RHETT AKINS Highway Sunrise (Audium) 211 -4 182 4 6 1300
! @  ALABAMA I'm In The Mood (RCA) 203 +73 163 +58 1 144

75 Country Indicator reports. Songs ranked by total plays for the airpiay week of Sunday 6/9-Saturday 6/15.
© 2002, R&R Inc.

Most Added-
ARTIST TITLE LABEL(S) ADDS
ALAN JACKSON Work In Progress (Arista) 23
GARTH BROOKS Thicker Than Blood (Capitol) 2
RASCAL FLATTS These Days {Lyric Street) 17
MONTGOMERY GENTRY My Town (Columbia) 13

KEVIN DENNEY Cadillac Tears (Lyric Street)

KEITH URBAN Somebody Like You (Capitol)

REBECCA LYNN HOWARD Forgive (MCA)

LEE ANN WOMACK Something Worth Leaving Behind (MCA)
TAMMY COCHRAN Life Happened (Epic)

DIXIE CHICKS Long Time Gone (Monument)

JO DEE MESSINA Dare To Dream (Curb)

DARYLE SINGLETARY That's Why | Sing This Way (Audium)
ALABAMA I'm In The Mood (RCA)

MARTINA MCBRIDE Where Would You Be (RCA)

PHIL VASSAR American Child (Arista)

ERIC HEATHERLY The Last Man Committed (DreamWorks)
JAMES OTTO The Ball (Mercury)

TOMMY SHANE STEINER Tell Me Where It Hurts (RCA)
BLAKE SHELTON OF Red (Warner Bros.)

JOE NICHOLS The Impossible (Universal South)

w
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Most Increased
Points

POINT
ARTIST TITLE LABEL(S) INCREASE

TOBY KEITH Courtesy Of The Red... (DreamWorks) ~ +468

DIXIE CHICKS Long Time Gone (Monument} +462
GARTH BROOKS Thicker Than Biood (Capitol} +443
KENNY CHESNEY The Good Stuff (BNA) +395
TiM MCGRAW Unbroken (Curb) +374
ALAN JACKSON Work In Progress (Arista) +249

BROOKS & DUNN My Heart is Lost To You (Arista) ~ +225
KELLIE COFFEY When You Lie Next To Me (BNA) +203
KEVIN DENNEY Cadil:ac Tears (Lyric Street} +202
PHIL VASSAR American Child (Arista) +191

Most Increased

Plays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
TOBY KEITH Courtesy Of The Red... (DreamWorks)  +376
DIXIE CHICKS Long Time Gone (Monument) +348
GARTH BROOKS Thicker Than Blood (Capitol) +332
KENNY CHESNEY The Good Stuff (BNA) +316
TiM MCGRAW Unbroken (Curb) +296
ALAN JACKSON Work tn Progress (Arista) +213
BROOKS & DUNN My Heart Is Lost To You (Arista)  +177
BLAKE SHELTON OI' Red (Warmer Bros.) +151
KELLIE COFFEY When You Lie Next To Me (BNA) +150
PHIL VASSAR American Child (Arista) +138
LEE ANN WOMACK Something Worth... (MCA) +136
KEVIN DENNEY Cadiliac Tears (Lyric Street) +135
RASCAL FLATTS These Days (Lyric Street) +131
MONTGOMERY GENTRY My Town (Columbia) +129
REBECCA LYNN HOWARD Forgive (MCA) +118
TAMMY COCHRAN Life Happened (Epic) +103
SHEDAISY Mine All Mine (Lyric Street) +87

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) +85

Grab attention fast with Banners On A Roll®. It's so easy to use these lightweight
plastic banners. Just pull what you need off the roll, cut, and tape. Put up 10...100...
even 1,000 feet in minutes! Call today. Let us help you stand out at your next event.

1-800-786-7411 e www.bannersonaroll.com
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EXCL USIVE NATIONAL MUSIC RESEARCH ESTIMATES June 21, 2002
BuLLsevee song selection is based on the top 35 titles from the R&R Country chart for the airplay week of May 13-19.

TOTAL
ARTIST Title {Label) LIKEALOT PO3ITIVE NEUTRAL FAMILIARITY DISLIKE BURN C : I
ALEN JACKSDN Drive (For Daddy Gene) (Arista} 45.5% 75.8% 15.0% 99.3% 5.0% 3.5% Ho!’§__§ye
GEDRGE STRAIT Living And Living Well (MCA) 37.0% 75.0% 17.3% 98.5% 3.8% 2.5%
BRAD PAISLEY I'm Gonna Miss Her (Arista) 433%  72.8% 16.0% 98.3% 58% 3.8% assword of the Week: Van-Alin
LONESTAR Not A Day Goes By (BNA) 05% T13%  203% 97.0%  35% 20% |- Question of the Week: Some
ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 3%  68.0%  23.0%  96.5%  43%  1.3% | [ SHons are maning ads or
) . " 24.3% 99.3% 8% o ard liquor and hard liquor products.
KELLIE COFFEY When You Lie Next To Me (BNA) 37.0% 67.5% 37 Ry 4.8% 2.8% Many more stations are considering
CAROLYN DAWN JDHNSON | Don’t Want You To Go (Arista) 32.5% 67.5% 20.8% 98.8% 6.0% 4.5% | running similar ads. How do you feel
MARK CHESNUTT She Was (Columbia) 28.8% 67.5% 22.0% 96.3% 6.5% 0.3% | aboutyour faVOﬁlé radio station run-
TRACE ADKINS Help Me Understand (Capitol) 24.5% 665%  24.3% 955% @ 3.5% 1.3% ;‘:‘g f“c“ adveitising?
. _ a
SARA EVANS | Keep Looking (RCA) 27.5%  65.5%  23.0% 98.3%  7.3%  25% | o fiquorads 16%
EMERSON DRIVE | Should Be Sleeping (DreamWorks) 27.3% 655%  22.5% 99.0%  55% 55% | Neutal 17%
TOBY KEITH Courtesy Of The Red White And Blue (DreamWorks) 34.0% 63.5% 22.5% 95.8% 1.8% 2.0% | Oppose liquor ads: 67%
TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 26.3% 61.8%  243% 94.0% 63% 1.8% |P1 o
BROOKS & DUNN My Heart Is Lost To You (Arista) 206% 615%  27.8% 96.3%  6.0%  1.0% | ooriduradsie
BLAKE SHELTON OI' Red (Warner Bros.) 23.0% 613%  255% 97.5%  93% 1.5% | Oppose liquorads: 70%
BRAD MARTIN Before | Knew Better (Epic) 22.0% 59.5% 26.5% 95.8% 7.3% 2.5% | P2
GARY ALLAN The One (MCA) 23.0% 58.8% 31.3% 96.8% 4.3% 2.5% | Favorliquor ads: 16%
DARRYL WORLEY | Miss My Friend (DreamWorks) 225% 58.8%  25.8% 91.8%  6.3%  1.0% geum‘if“% p e
JOE NICHDLS The Impossible (Universal/South) 22.0%  51.8% 255% 893%  5.0% 1.0% | oo oo
TRECK PONY Just What | Do (Warner Bros.) 28.5%  57.3% 23.8%  96.5% 10.5%  5.8% | Favor liquor ads: 18%
PHIL VASSAR American Child (Arista) 20.3% 57.3% 27.5% 90.5% 5.0% 0.8% | Neutral: 17%
LITTLE BIG TOWN Don't Waste My Time (Monument) 17.3% 56.8%  27.3%  91.8% 6.8%  1.0% | Oppose liquor ads: 65%
SHANNON LAWSON Goodbye On A Bad Day (MCA) 19.3% 56.0% 32.8% 94.5%  55% 0.3% i:"/':';quor -
- (]
KENNY CHESNEY The Good Stuff (BNA) 22.0% 55.3%  33.8% 963%  6.3%  1.0% | Newral: 18%
DIXIE CHICKS Long Time Gone (Monument) 20.3%  54.3% 22.0%  87.0% 9.3%  1.5% | Oppose liquor ads: 69%
CYHDI THOMSON I'm Gone (Capitol) 16.5% 53.5% 29.3% 92.0% 8.0% 1.3% | 25-34 )
TIM MCGRAW Unbroken (Curb) 17.3% 528%  30.5% 88.0%  3.8% 1.0% ;avm ']‘.q;‘;’:/adsi 17%
MARTINA MCBRIDE Where Would You Be (RCA) 245% 525%  31.0% 96.5% 10.3% 2.8% O;‘:;je'“qu; B
JO DEE MESSINA Dare To Dream (Curb) 17.3%  50.8% 21.8%  86.3% 7.8% 0.0% | 3544
BIAMOND RIO Beautiful Mess (Arista) 18.8% 50.0% 30.3% 89.5% 8.3% 1.0% | Favor liquor ads: 14%
PINRMONKEY Barbed Wire And Roses (BNA) 18.0% 48.0%  20.0% 89.3% 11.0%  1.3% | Neuwal:235% .
SIXWIRE Look At Me Now (Warrer Bros.) 16.5% 47.5%  315% 865%  6.8%  0.8% ?:';3“ ekl
BRETT JAMES Chasin’ Amy (Arista) 125% 47.3%  30.3% 93.8%  63%  1.0% | puoriiquorads 21%
FOMETOWN NEWS Minivan (VFR) 12.0% 44.3% 33.0% 87.0% 8.3% 1.5% | Neutral: 11%
LEE ANN WOMACK Something Worth Leaving Behind (MCA) 11.5% 385%  26.3% 77.0% 11.0% 1.3% | Oppose liquor ads: 68%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like it A Lot, In Fact It's One Of My Favorites L) I Like
It c}it's Okay..Just So-So d) I Don't Likelt e} I'm Tired Of Hearing It On The Radio )| Don't Recognize It . To be included in the weekly callout songs must enter the top 40 posttions on R&R's Country airplay chart. The sample Is composed
of 400 25-54 vear-old persons who identify Country as their favorite music and who listen daily to competitive country rzdio in the sample markets. The sample is 50% male/female ... 1/37 each in the 25-34, 35-44, and 45-54 demos. The sample
is balanced by region, and markets withln that region. Bullseye Callout is conducted in these reglons and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY.,
Springfield, MA., Hartford, Portland, ME., Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chatanooga, Mobite, AL., Charleston, SC., Jackson, MS., MIDWEST: anaukee Cincinnati, Cleveland Kansas City, Lansing,
ML, Ft Wayne, iN., Rockford IL., Indlanapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuguerque, Oklahoma City, Houston-Galveston, Phoemx LafayetteLA San Antonio. WEST: Portland, OR., Sait Lake City, Fresno, Bakersfield, Spokane,
WA Riversice- San Bernardino, Boise, Denver, Monterey-Salinas. © 2002 R&R Inc. © 202 Buliseye Marketing Res=arch Inc.

LIA is Country radio's hottest star with over 2.6 million listeners per week and
183 affiliales and growing. If you don't get her now, you'll be competing with her socn.

She'll make you a star. 800.426.9082
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“RateTheMusic.com

BY JIEWMABASE™

st Title (Label) ™

America’s Best Testing Country Songs 12+
For The Week Ending 6/21/02.

LW Familiarity Burn

TO Familiarity Burn

L T e o

The New Album Galler

GARY ALLAN The One(MCA) 432 425 3% 12% 429 93%  14% Ty Herndon
TOBY KEITH Courtesy Of The...(DreamWorks) 4.31 4.25  91% 12%  4.26 91% 12% This Is Ty Hemndon: Greatest Hits (Epic)
ALAN JACKSON Orive (For Daddy Gene)(Arista)4.31 4.28 100%  30% 410 99%  35% Ty Herndon’s current single, “A Few Short Years,” is one
TOBY KEITH My List(DreamWorks) 427 431 99% 28% 402 98%  39% obtihreernewtacksticattired [on'ther7/iisl/syTy fe/ndon
greatest-hits compilation. Explaining the song’s message,
MARK CHESNUTT She Was(Columbia) 424 413 82% 7% 4.17 81% 8% Herndon says, “This past year has made me realize thai
KENNY CHESNEY The Good Stuff(BNA) 423 433 92%  10% 431 93% 9% life is way too short. You have to fully live life every day
TRACE ADKINS Help Me Understand(Capitol)  4.20 447  86% 7%  4.05 83%  10% and pefiss e lessans! Tikwong raiinds me-ghtd
» ) daily leap. When we shy away from life, we shy away
JOE NICHOLS The Impossible(Universal South) 4.20  4.46  69% 9% 414 4% 9% trom living.” The new tracks were co-produced by Biff Watson and Paul Worley. The
BRAD PAISLEY I'm Gonna Miss Her... (Arista) 419 4.14  99%  29% 3.99 98%  34% remaining 10 tracks trace Herndon’s career, beginning with his 1996 debut single.
“What Mattered Most,” and its followup, “Living in a Moment,” which became his
1 Do¢H2E/W 4.16 d % Y 4.09 97% 26% [
e Ot \-th ('7 ) %) SIS st ° ° first R&R No. I. Other hits featured in the collection are 1 Want My Goodbye Back,”
GEORGE STRAIT Living And Living Well(MCA) 4.15  4.24  99%  22% 3.95 98%  30% “Loved Too Much” and Herndon’s duet with Stephanie Bentley, “Heart Half Empty.”
BROOKS & OUNN My Heart Is Lost To You(Arista)4.14  4.06 92% 14% 4.03 90% 15% Herndon maintains an active tour schedule but has moved to Los Angeles, where he
STEVE AZAR | Don't Have To Be... (Mercury) 413 416 99%  29% 4.1 98%  29% igpes 15 developia e Aac. TTY e 18 Says s eRGIng 10, fihd Ak es of
bringing the music to the people, but we are only interested in these new projects
MARTINA MCBRIOE Where Would You Be(RCA) 4.13  4.15  78% 7% 4.08  77% 9% because they are interested in our music. For me, it’s always been about the music and
DIAMOND RIO Beautiful Mess(Arista) 412 414 69% 6% 4.08 7% 7% always will be.”
SARA EVANS | Keep Looking (RCA) 412 4.08 86% 10% 415 85% 9%
DARRYL WORLEY | Miss My Friend(DreamWorks)4.09 417 93%  13%  4.05 91%  15% SHeDAISY
TRACY BYRO Ten Rounds With Jose Cuervo(RCAj4.09  4.19  90%  16%  4.09 89%  15% Knock On The Sky (Lyric Street)
TIM MCGRAW Unbroken(Curb} 4.08 3.93 74% 10% 4.08 71% 8% Knock on the S/(} markS‘SI [CD{\ISY’? fourth CD for Lyric
BRAD MARTIN Before | Knew B Epi a02 407 13% & 02 75% 8 Street, but the industry is looking at it as the trio’s sopho-
elorelllKrew]Better(Eoic) ; : = & : S ’ more effort, That’s because one of their albums was a
EMERSON DRIVE | Should Be... (DreamWorks) 4.02  4.00  98%  32% 4.02 98%  32% holiday project and another was a remix album of their
LONESTAR Not A Day Goes By (BNA) 4.02 411 9% 28%  3.84 96%  33% 1999 dc;ul, The Whole SHeBANG. All 14 tracks on Kinock
X p = - o on the Sky were written or co-written by SHeDAISY’s
ANDY GRIGGS Tonight | Wanna Be Your Man(RCA) 4.02  4.08 94% 21% 3.91 93% 21% Kristyn Osborn, who says, “These songs were journal
CAROLYN DAWN JOHNSON | Don't Want... (Arista) 3.99  4.04  95%  32% 3.95 95% 32% entries for me. and | keep my journal locked up. ‘| Wish [ Were the Rain,” for example,
KELLIE COFFEY When You Lie Next To Me(BNA) 3.97  3.97 89% 17% 3.80 91% 23% is a snapshot of the past year of my life. But it felt good to get it out. The first time we
, g - o o played these songs for a group of people, I could not handle it. Now I realize it’s the
TOMMY/SHANEISTEINERIWhatShei5-J{CA) 131930 405 [96% 0% 9.85 3% 4k bravest thing I've done in a long time.” She goes on, “We like to think of each song as
BLAKE SHELTON OI' Red(Warner Bros.) 3.86 392 83% 16% 3.83 86%  18% a mini-movie. It needs to be entertaining, whether it makes you feel emotional or
PHIL VASSAR American Child (Arista) 379 3.87  76%  13% 389 77%  12% whether it makes you want to dance or whether it makes you want to call your mom
- 5 and say thank you. We want you to be able 1o picture things while you're listening.
SHANNON LAWSON Goodbye On A Bad Day(WCA) 3.76  3.80  78%  14% A T And the only way to do that is for us to paint it sonically with every single song.” The
DIXIE CHICKS Long Time Gone(Monument)  3.73  3.61 80% 17% 3.719 71% 14% album includes the current single “Mine All Mine.”

Total sample size is 672 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike
very much, 5=like very much). Total familiarity répresents the percentage of respondents who récognized the
song. Tolal burn represents the number of respondents who said they are tired of hearing the song. Sample
composition is based on persons 12+. TD = Target Demo (Males 18-34). Persons are screened via the Internet.
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are
not meant to replace caflout research. The results are intended to show opinions of participants on the Internet only.
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio
stations by calling 8168/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of

Premiere Radio Networks.

New & Active

Total Plays: 198, Total Stations: 25, Adds: 5

DAVID NAIL Memphis (Mercury)
Total Plays: 159, Total Stations: 23, Adds: 1

ALABAMA I'm In The Mood (RCA)

FLASHBACK

Total Plays: 152, Total Stations: 32, Adds: 10

Total Plays: 133, Total Stations: 29, Adds: 8

JAMES OTTO The Ball (Mercury)
Total Plays: 80, Total Stations: 23, Adds: 14

@ YEAR AGO

* No. I:“Grown Men Don’t Cry” — Tim McGraw (second week)

@ YEARS AGO

* No. I:*“It’s Your Love” — Tim McGraw/Faith Hill (third week) -

YEARS AGO

* No. |:“Norma Jean Riley” — Diamond Rio

YEARS AGO

* No. 1:“l Know Where I'm Going” — The Judds

@ YEARS AGO

* No. |:“Listen To The Radio” — Don Williams (second week)

@Y}:ms AGO

* No. 1:“Luckenbach, Texas” — Waylon Jennings (fourth week)

| Total Plays: 62, Total Stations: 19, Adds: 16
KEITH URBAN Somebody Like You (Capitol)
Total Plays: 61, Total Stations: 10, Adds: 10

NEAL MCCOY What If (Warner Bros.)
Total Plays: 6, Total Stations: 12, Adds: 12

Songs ranked by total points.

TOMMY SHANE STEINER Tell Me Where It Hurts (RCA)

DARYLE SINGLETARY That's Why | Sing This Way (Audium)

ERIC HEATHERLY The Last Man Committed (DreamWorks)

ARTIST TITLE LABEL(S)

www americanradiohistorv com

Most Played Recurr-e_né

TOTAL
PLAYS

. EMERSON DRIVE | Should Be Sleeping (DreamWorks) 3990
STEVE AZAR | Don't Have To Be (Till...) (Mercury) 3715
TOBY KEITH My List (DreamWorks) 3232

. TOMMY SHANE STEINER What If She’s An Angel (RCA) 2909

| KENNY CHESNEY Young (BNA) 2000

| PHIL VASSAR That's When | Love You (Arista) 1996
STEVE HOLY Good Morning Beautiful (Curb) 1049
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Country Reporters

Stations and their adds listed alphabetically by market

KEAN/Abilene, TX

KBOVAIbuguerque, NM *
PD: Tommy Carvera

KGNG/Amaritio, TX
PO: Tim Butler

AP WHCIACY, "Something”
4 GNTH D Ton

3 P W e

3 i HASTE

WNCY/Appleton, W1 *

WKSF/Asheville, NC
DM/PD: Jefl Davis
MO: Andy Woods

LEE ANN WOMACK "Somettung”

WYAY/Atlanta, GA *
DOM: Dena Haliam
PD: Steve Mitchell

WJLS/Beckley, WV KKCS/Colorado Springs, CO* | KAFF/Fiagstaft, AZ
PD: 8ill 0'Brien PD: Shannon Storie PD: Chris Halstead
MO David Wilis MD: Stix Franklin MD: Hugh James
11 GEAN CEMARY “Datelic 6 TOBY KEITH fed” & LA IADEST
11 UBCERET G T | 3 MSOLIUTS e 2 ETHUEN
n o 2 GARTH BAOOKS “Biood” 1 GRLLIT COFFTY Bl
i e o i [ S
bia, SC *
WINNBlox-utpor, S * | o e WFBEfFint, I *
PD: Kipp Greggory MD: Glen PO/MD: Chip Miller
MD: DeAnna Lee 1 TOMARY SrmbE STENEE Woey'| ! Lﬁuﬂww
3 DIAMONO RIO “Mass® AT SRR R ERIC HEATHERLY
2 LEE ANN WOMACK “Something™ S0 By . ERC N Wm_
R i el
POAPOMO:Ei wako WCOL/Columbus, OH * NEALNOCOY “Whet
NoAdts PD: John
MO: Oan E. Zuko WXFUFlorence, AL
WZZKBirmingham, AL* | 3 mwﬂg‘% mm !
TR T
18 TV IET Yy WHOK/Columbes, OH * CLARK FANRLY. Gong™
o B [ ey KUADFL Collie, €0 *
o™ 2 Cr AL oty PD: Mark Catiaghan
2 GATE RS ool MD: Brian Gary
WEWN/Bloomington, iL FEEGALENAD P’ | Nods
PD: Dan Westhoft S DT Tl
MD: Buck Sievens WCKT/R. Myers, FL*
10 Tope | WESC ™ PD: Kerry Gabh
PD: Gator Harison MD: Dove Logan
WHIOUBluefieid, WV MD: Siewart Jomes VoAl
POME St A
0 DEE MESSINA "Danr™ WWGR Myers, FL *
« | PO: Mark Pl
- (S| LR
OM: Rich Summers W Lo 6 ALAN JACKSON “Progress”
Spencer Burke - Cacks
a No Adds
il i WYZB/F1. Wahton Beach, FL
KPLX/Dallas-Fi. Worth, TX | PD: Laura Hussey
XQFC/Boise, 1D * PD: Paul Williams A mwm
OM: Rich Summers ;l;ﬂ;gok‘: Rivers ¢ MSOLAATS o
PO: Lancs Tidwell : i L
(R | oD foge” 3 DTS R owr
5 LAE 3H1H e A LAl .
BB ST Doy = = WOHKIFI.WIVM:,I:!
e KSCS/Dallas-F. Worth, TX * | OM/PD: Dean McNei
AT i«ﬂal!lllmﬂ"s-q PD: Dean James APDMD: Mark Allen
APO/MD: Chis uf 4 SOL AT st
. MA * ot T ALABAMA ‘Moot
0. Win Eowhey WGNE/Dayona Beath, FL* .
Giemy POMD: Bil Kra KSKS/Fresno, CA
& GARTH BROOKS “Blood”™ 5 imer PD: Mike Peterson
: ey HW Mosmmw-y
ERIC HEATHERLY "Commitied™ T e hm
KAGG/Bryan, TX T o
PD: Chuck Baker WBCT/Grand Rapids, MI *
WO: Kevia KYGO/Denve ,C0 + | OMPO: Doug
20 REBECCALYNN HIWARD ot | PD: Joel Burke 0 G
MD: Tad Svendsen 3 Rt A T
4 TOBY KEITH “Red” 2 GARTH BROOKS “Biood™
WYRK/Buftalo, NY * 1 JANESOTTO Bor
- ok Eau KHKUDes Maines, (A *
APOMD: Ches Kayzer P: Jack 0'Brien WIOR/Greensboro, NC *
fakets APOMD: Jim Osen NO: Angie Ward i
GENTRY “Town™ MARTINA MCBRIDE “Yhere
KHAK/Codar Raplds, 1A RASCAL FLATTS “These” TIMMCSRAN Tibroser™
PO: Jeff Winfield
MD: Dawn Jolreson WYCD/Detruit, M1 * wm-:.mﬂ;u. NC*
5 GARTHBROOKS “Biood” | PD: Mac Daniels : Wayne e
§ RESECCA LI HOWAO Tomke” | pp)MD: Ron Chstian APD: Mike Fartey
1 DUAMOND RIO "Mess™ WD: Boomer Lee
WEZL/Charleston, SC * GARTH Boof” 3 KEITH URBAN “Somebody”
PO: T.J. Phillips 2 RASCAL FLATTS These
MOD: Gary Girfia WDJR/Dothan, AL
WYeor | POMD: WES s
Torge” | 12’ GARTH BROOKS Blood” OM/PD: Bruce Logan
TORR S0E STERER | 1 AU SOSON P | APYMD: o Landeum
6 TIM MCGRAW “Unbreseen™
WNKT/Charleston, SC * KKCB/Duluth, MN
g“‘"‘ Ford PD: Tom Bishop WSSL/Greenville, SC *
3 MD; Pat Puchalta PD: Bruce
ALK WACKSON Progrss” DO0E CHORS o™ Logm

WUBE/Cincinnati, OH *
OM/PD: Tim Closson
MD: Duke HamiHton

Mo Adds
WYGY/Cincinnati, OH *
PD: Jay Phillips
APO/MOD: Dawn Michoets

5 ﬂmw

WGAR/Cleveland, OH *

PD: Jim Davis

MD: Malt Jacnes
MONTGOMERY GENTRY “Town”

KEVIN DEMNEY “Cacillac™

WKDQ/Evansville, IN
PD: Jon Prell
M0: K.C. Todd

RASCAL FLATTS “Thess™

KVOX/Fargo, ND

WORMMuntsville, AL *
DM/PD: Wes

KIXQoplin, MD
PIAE: Cashy Corison

14 GAFTH BA00HS Biood”
KT B T
ARSI Vo™

KBEQ/Xansas Clty, MO *
PD: Mike Kennedy
MO: T.J. MeEnlire
2 RASCAL FLATTS “These™
1 PINMONKEY “Roses™
WILLIE NELSON “Ware™
KFKF/Xansas City, MO *
PD: Dale Carter
APO/MOD: Tony Stevens
1 SHEDAISY “Mine”
ALAN JACKSON “Progress™
WDAF/Kansas City, MO *
POMD: Tod Crames

10 DDOE CHICKS “Gane™
2 GARTH BROOKS “Blood”

WIVK/Xnoxville, TN *
OM/PD: Michael Hammond

WIOV/.ancaster, PA *

KSSN/Little Rock, AR *
P0/MD: Bill Dotson
No Adds

KZLALos Angeles, CA *

OM/PO: R.J. Curtis

APO/MD: Tacya Campos
o Adds

WAMZ/Louisville, KY *
PD: Coyots Cathoun

MD: Nightrain Lane

0 LEE AN WOMACK “Something”
5 ALAN JACKSON “Progress”

WOKK/Meridian, MS
POMD: Scolty Ray
19 DOOE CHICKS “Gona™

WKISMIaml, FL*

PO: Bob Bamett

APD: R.J. MeCoy

MD: Dariene Evans
No Adds.

WMIL/Milwaukes, W1 *
OM/PD: Kecry Wolte
APD: Scott Dolphin
MD: Mitch Morgan

No Adds

KEEY/Minneapolis, MN *

OM/PD: Gregy Swedbery

APOMO: Travis Moon
ey

MO A7 Town™

WISJ/Mobile, AL *

PO/MD: Bill Black

APD: Steve Ketley

2 SHEDAISY “Mimy™
ALAN JACKSON "Progress™

WKOF/Nashvitle, TN *
PD: Dave Kelly
MO: Eddie Foxx
3 ALAN JACKSON "
2 MONTGOMERY “Town™
1 SOMRE “Now™
JOE NCHOLS “Impossible™

WSIX/Nashville, TN *
PD: Mike Moors

WCTYNew London, CT
POARD: Jimny Lehn
No Adds.

WNOE/New Orleans, LA *
PO: Les Acree

KTST/Oldahoma City, DK *
PD: L.J. Smith

KHAY/Oxnard, CA *

PDﬁg:Mmﬂllll

7" 106 HICHOLS “Wrpossbis™

3 DIAMOND RIO “Mass®
MONTGOMERY GENTRY “Town™

KPLM/Paim Springs, CA
PD: Al Gordon

§ AL JADETN Mropml
§ FEALAL FLATTE Thams™
§ DABS S SEEH Whow'

WPAP/Panama City, FL
PD: 8ill Young
MO: Shane

%7 E P‘l‘r?
pE
WXBM/Pensacola, FL *
POMD: Ly Wesl

BAOOKS
ERIC HEATHERLY “Commiied”™

WLLRGuad Cities, LA-IL *
P0:Jim 0'Han

7 DUMOND RO Mess”

,NC* | KRAZ/Santa Barbara, CA | WTCM/Traverse Cly, MI
i | e, | e
MO: Morgan Thomas
9 ALISON KRAUSS... Touc’ ERASCACHLAIE sroeay . e
KOUT/Rapid Chty, SD gmiu“v: ma. cA KiiM/Tucson, AZ*
mﬁn 7' TY HERNDOK “Yowrs” PO: Buzz
LR | S | e,
WL S Tl WETQ/Sarasota, FL* 1 %mvm
PO/MO: Mark Wikson SOWRE How
KBULReno, NV * No Adds
OM/PD: Tom Jordan .
KV0O/Tulsa, 0K
syl dic WicY GA OM: Moon Mullins
3§ VOMTCOMERY cENTRY om P e vas | APIVMO: Scot Woodson
. 1 KEVIN DENNEY "Cacillar”
WIGiKRichmond, VA NP/ Seatl Tacoma, WA* JACKSON Progrsss”
PO: Jim Ties PD: Becky Brenner
s MD: Tony Thomas WWZD/Tupelo, MS
GARTH BOOKS “Biood” PD: Brian Driver
KFRG/Riverside, CA * AL JACKSON “Progres” | AP0 Pouil Stone
om::. Ray Massie 15 SARA EVANS “Looking”
MD: KRMD/Shreveport, LA *
LY RN DO e OM/PD: Greg Cole KNUE/Tyler-Longview, TX
RASCAL ALATTS “These” MD: James Anthony : Latry Kent
2 MONTGONERY GENTRY “Towr?™ KEVIN DENNEY “Cadillac™
WSLCRoonke ynchinsg, VA * .
: ,LA* | WFRG/Utica-Rome, NY
el O: Gary McCoy OM: Don Crit
% tmiteos e | POMD:Ros Winsko m/rznwhm i
J &H Bl ! %Em“mmu' “Town™
R MDD Progan” GARTH BROOKS “Blood™
UX/Sioux Chy, 1A
WYYDRorcie dynchhug, VA ﬁ Bob nwﬂ," KJUGNisalia, CA *
PD: Cheis D'Kelley MO Tony Michaels PO/MD: Dave Daniels
15 TOBY KEITH “Ra™ 7 AN JACKSON - Mo Adcs
4 JOE WCHOLS Ympossite” + YETHURBAN
e RASCALRATTS Thst™ | wWACO/Waco, TX
. PO/OM: Zack Owe,
WBEERochester, NY WEYSout Bend, N | o1 s
OM: Dave Symonds PO: Tom Ozkes 10 ANTHONY SITH “Courtry”
e s e e
i v aEe e wer | 1SRRG | WMZOWashington, DC
iEmre T
KORX/Spokane, WA * e
WIOXQ/Rocidoed, (L m;r}qzm
OM/PD: Jesse Garcia APOMO: Tony WDEZWausau, WI
WD: Katiy Hoss | ¥ pemirenhe s PD: Denny Louell
e e | BT | MD: TAL Michasls
6 M AR e 3 24N Sl e
A Th MG i 3 IF MWD Tty
KNCVSacramenio, CA* R |3 e P
Dir./Prog.: Mark Evans et OOV “Whar 3 I
pir-Feimd g ¥IXZ/Sgokans, WA * WIRKMWest Paim Bezch, AL *
GENTRY 00" | OM: Scott Rusk - Wi Mahan
8 APB/MD: J.A. Jackson
WKCQ/Saginaw, MI* e jrawCa o |
OM/PD: Rick Walker RASCALFLATTS "These” WOMACK Soneting
L R e M e | wovigWhesiing, WY
Toses” TOaNImESTRWer | poon l'lllr;:ﬂ
GARTH BROOKS “Biood”
WICO/Salisbury, MD WPKX/Springfield, MA * 4 RASCAL RLATTS “These™
e | ' A 5
3 _ NFDUWichita, KS *
PERERT | | et b
KSD/St. Lovis, MO * wrmspringfieig, L | 3 TR e
MD: Mark Langston PD: Dave Shepel
U LR ha T WD: Jobn Spmfing KZSN/Wichita, KS *
A AR e iy OM/PD: Jack Dliver
WIL/SL. Louis, MO * S ey :
P AR S ATTE Thesd APD: Tracy Garrett
PO: Russ Schell AUN DTN Fragee™ MO: Dan Holiday
APIVMD: Danny Monkana No Adds
No Adds L NY *
OM/PD: Rich Lawber KLUR/Wichita Falis, TX
KKAT/Salt Lake City, UT * : Skip Clark POMD: Brent Wamer
PO: Eddie Haskell 3 DUMOND RIO Mess” "REBECCALYNN HOAND Fope”
APD: Bllly Williams DARYLE Sy
MD: Jim Micketson o
P GUTEOOS o | WINTalahassee, FL e
omoRses | LA, | Moot
KSOP/Saft Lake City, UT* | 10 m%w ¥ -z.-h:m_b;-’a-_.
PO: Don Hillon o] i 5 ool
100G Dty i Y| NI e
VALLIE NELSON “Mars™ WOYK/Tampa, FL*
S TS OW: Ere Logan WWOQWimiogon, G
NUBL/SaftLake City, UT+ | PD: Beecher Martin POMO;
| ompo: €q it MMt | RS o
MO: Pat Garrett
FEN, LACIDF “What™ L e Ty
L ST KxD%/Yidmt. WA
T AWM ot | py: i ogan mﬁ:umummw
Kousonmgein x| "PHERR
m& m w WGTV/York, PA *
H 3 OM/PD: Joha Pellegrini
3 B o WTHI/Torre Hauto, IN | Ap/MD: Brad Austin
3 EMERSON DRIVE Falr OM/PO: Barry MD: Tom Jackson
3 WLE LN o MO: Pary | T e et
3 e Sy ANLAOGN Troges e
KAJA/San Antonlo, TX * P
OM/PD: Keith Montgomery WIBW/Topeka, KS ?
APO/MD: Joonie James 3 PO: Dave Steele
1 . SENTRY %mm MD: Tim nmr%‘ X
KCYY/San Antonlo, TX *
OM/PD: Steve Giuktari .
(55 Monitored Reporters
KSON/San Diego, CA 226 Total Reporters
OM/PD: John Difmick
APOMO: Greg Frey -
Ho Adds 151 Total Monitored
KRTY/San Jose, CA *
PD/MD: Julie Stevens 75 Total Indicator
At e e | 72 Current indicator Playlists
‘Tib MCGRAW “Unbrokan™
CYNDH THOMSON “Gone”
e Did Not Report, Playlist Frozen (3):
XKJG/San X
PD- Donna James WPSK/Blacksburg, VA
MO: C... Groews s WIXY/Champaign, IL
7 GARTH BROOKS
o o KTTS/Springtleld, MO
mmm '
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Artist Title (Label)

¢ June 21, 2002

Y MEWLABASE™

JOSH GROBAN To Where You Are(743/Reprise)
MATCHBOX TWENTY If You're Gone(Lava/Atiantic)
HALL & OATES Do It For Love(BMG/Heritage)
LONESTAR I'm Already There(BNA)
BRYAN AOAMS Here | Am(A&M/interscope)

CALLING Wherever You Will Go(RCA)

CELINE OION A New Day Has Come(Epic)

FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia)

MARC ANTHONY | Need You(Columbia)

VANESSA CARLTON A Thousand Miles(A&M/Interscope)

LEE ANN WOMACK | Hope You Dance(Universal)
LUTHER VANDROSS I'd Rather(J/)
MICHELLE BRANCH All You Wanted (Maverick/WB)
ENRIQUE IGLESIAS Escape(/nterscope)

SHERYL CROW Soak Up The Sun(A&M/Interscope)
JO DEE MESSINA Bring On The Rain(Curb)
ENRIQUE IGLESIAS Hero(/nterscope)
ELTON JOHN Original SinfRocket/Universal)
ALL-4-ONE Beautiful As U(AMC)
TRAIN Drops Of Jupiter (Tell Me) (Columbia)
BOYZ Il MEN The Color Of Love(Arista)

GARTH BROOKS When You Come Back To Me Again(Capitol)

ENYA Only Time(Reprise)
JOHN MAYER No Such Thing(Aware/Columbia)
MICHAEL BOLTON Only A Woman Like You(Jive)
CAROLYN OAWN JOHNSON So Complicated {Arista)
JENNIFER LOPEZ Alive(Epic)
BONNIE RAITT | Can't Help You Now(Capitol)
ENYA Wild Chitd(Reprise)
PAUL MCCARTNEY Your Loving Flame(Capitol)

America's Best Testing AC Songs 12+
For The Week Ending 6/21/02.

4.03
4.02
4.00
4.00
3.97
3.96
3.91
3.91
3.90
3.85
3.82
3.81
3.78
3.76
3.74
3.73
3.73
3.72
n
3.69
3.68
3.67
3.66
3.59
3.59
3.49
3.43
3.43
3.42
3.20

LW Familiarity Burn

403 M%
3.98 96%
3.91  62%
3.92 94%
3.87 68%
3.98 77%
4.07 9%
3.91  94%
3.92 91%
388 72%
3.85 97%
373 66%
3.74  58%
381 79%
370 78%
3.67 84%
3.83 96%
3.74  55%
374 63%
376  95%
370  59%
3.75 55%
3.78 94%

- 45%
3.62 80%
3.61 63%
331 63%
3.57 64%
3.47  89%
3.29 63%

TD Familiarity Burn

12% 4.07 73% 10%
39% 4.06 95% 35%
7% 409 64% 4%
31% 4.09 94% 3%
7% 4.06 73% 4%
16% 4.02 76% 13%
21% 3.88 97% 29%
33% 398 94% 31%
24%  3.99 92% 24%
15% 395 70% 11%
46% 3.82 97% 49%
12% 3.91 68% 10%
1% 38 53% 8%
20%  3.89 76% 16%
16% 3.68 76% 17%
23% 375 84% 22%
M% 379 97% 3I8%
8% 371 54% 8%
15% 379 68% 15%
41% 3.78 9% 36%
13% 3711 61% 13%
12% 3.67 60% 13%
41% 3.60 95% 45%
7% 3.67 82% 6%
22% 377 84% 19%
18% 349 64% 17%
14% 3.42 62% 14%
17% 342 65% 17%
34% 344 90% 37%
20% 321 68% 21%

Indicator
Most Added.

SHERYL CROW Soak Up The Sun (A&M/Interscope)
CELINE OION I'm Alive (Epic)
KATHY MATTEA They Are The Roses (Varada)

AVRIL LAVIGNE Complicated (Arista)

ENYA Wild Child (Reprise)
BONNIE RAITT | Can't Help You Now (Capitol)
LUTHER VANOROSS I'd Rather (J)
ELTON JOHN Original Sin (Rocket/Universal)
STEELY Simple Girl (NFE)

JIM BRICKMAN/REBECCA L. HOWARD

Simple Things (Windham Hill)

TAMARA WALKER Angel Eyes (Curb)

BEN GREEN Two To One (Artemis)
PET SHOP BOYS Home And Dry (Sanctuary/SRG)

Total sample size is 297 respondents. Total average lavorability estimates are based on a scale ol 1-5. (1=dislike very much, 5=like very much). Total famitiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Oemo (Females 25-54). Persons are screened via the Internet. Once passed, they can take the
music test based on their lormat/music preference. Rate TheMusic.com results are not meant to replace caflout research. The resuits are intended to show opinions

ic.com. The RTM system is available for local radio stations by calling
ion of Premiere Radio Networks.

of participants on the Internet only. Rate TheMusic is a registered
818/377-5300. RateTheMusic.com dala is p

k ol Rate Th

ided by

h, A divi

PLEASE SEND
YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:

R&R c/o Mike Davis:
10100 Santa Monica Bivd., 3rd Floor
Los Angeles, CA 90067

WYJB/Albany, NY *
P chvis olmo
s Holmd
MO: Chad O'Hara bevg
KT GUES e
PET SHOP BOYS Home'
KMGA/Albuguergue, NM *
OMPD: Kris Abrams
MD: Jenna James
21 VANESSS CARLTON s
12 HALL & OATES tove”
WLEV/Alientown, PA *
PD: Chuck Geiger
o Adds

KYMG/Anchorage. AK
MD: Oave Flavin
No Ades.

WPCH;Allanta, GA *
PD: Dave Dition
o Adgs.

WFPG/AIIantlc City. NJ *

MO: GM::r‘eoe Aqua

1 ENMTER LOPEL “Abe

WBBQ/Augusta, GA *

PO: John Patrick
VANESSA CARLION “Hies®

KKMJ/Austin, TX

PD: Alex O'Ned

MD: Shelly Kright
NoAdcs

KGFM/Bakersfield, CA *

OM: Bob Lewis

POMD: Chris Edwards
VANESSA CARUTON Hes’
CELINE DION *Ae
KATHY MATTEA Roses”

KKDJ/Bakerstield, CA "
POMD: Kenn ticCloud

3 MICHAEL DAKY “Shadows”
1 BRVAN ADANSS “ore™

MY BUFFETT Se”
NORAH JOUES Ko™
JOHN NAYER “Such”
WEBE/Bridgeport, CT*
PD: Curtis Hanson
MD: Danny Lyons
oAy

WEZN/Bridgeport. CT * |
POMO: Steve Marcus
NoAss

WJYE/Buffalo, NY *
PD: Joe Chille
MARC ANTHOSY “Got”

WHHWMM OH*

WSUY/Charleston, SC *

Ford

un:lﬂfgvm
NoAdes

WDEF/Chattanaoga, TN *
PD: Danny Howard
1 SHERYL CROW "Soax”
WLIT/Chicago, IL *
PD: Bob Kaake
2 BRYAN ADMS Tee”

AN

BEN GREEN “Tng’ WNND/Chicago, IL*

CEEREIUR 8 PD: Mark Hamiin
WL Mo* MD: H
MD: Mark Thoner %"5 Escape”

Noads B
WRRE, R i, OH *
e OMPD: T.J. Holland
MO: Michetle Southern ABO/MD: e Mocro)

Mo Adds NoAdss
WMJY/Biloxi-Gulfpor, MS* | woOK/Cleveland, OH *
PD: Walter Brown PD Scott Miller

U KATHY MATTEA “Roses
MARC ANTHONY Gat™

WYSF/Bimmingham, AL *

KXLT/Boise, ID *
PD: Tobin Jeffries.
No Adds

KKLL/Cotarado Springs, CO *
POMD: Jack Hamiton
BARRY LIALOW Dance”

WTCB/Columbia, SC*
POMD Brent Johason
1 BEN GREEN “Two”

Reporters

WSNY/Columbus, OH * WKTK/Gainesville, L * KSRC/Xansas City, MO *
PD: Chuck Kight PD: Briton Jon MD: Jearine Ashley
MD: Steve Cherry APD. Kevin Ray NoAdes
ot o
. KUOL/Xansas City, MO *
WLHT/Grand Rapids, Mi * PD: Dan
KKBATorpus Christi, TX* | P gi Bey P ke
PD: Jason Reed D: Mary Tumer :
thoAdds 1 TAARA WALKER "hge! WIXBKnoxvills, TN *
PDMD: Vance Dillard
KVILDallas-Ft. Worth, TX * WO000/Grand Rapids, MI * 5
PD: Kurt Johnson PD: John Patrick e Don e
TAMARA WALKER “Angel” SR CBON S
ke KTDYAatayette, LA *
WLQT/Dayton, O * PD:CJ. Clz:nems
POMD: Sandy Colling 'WMAG/Greenshorg, NC * MD: Steve Wiley
o Aas POMD: Nick Alien HARC ANTHONY “Gat”
3 HALL & OATES “Love®
¥0SUDenver-Boulder, CO * WRMKLansing, M)
PO: Rick Martini WMYLGreenville, SC * m:cﬂfn,'y%
APO/MD: Steve Hamiton PD: Greg McKinney NoAdds
He Ades. 7 HALL & OATES “Love™
KMZO/Las Vegas, NV *
KLTUDes Moines, A * WSPAGreemville, SC* WP Catn
POMD: Tim White PO/MO: Brian Taylor MO: Mel McKay
3 RYAR ALALS Vere” No Aot Na Aot
it Ml *

8 KSNEAas Vegas, NV *

PD: Lod Bennett
" PD: Alan Camp OM. Cat Thomas

Sokids; MO: Joe Hann! PD: Tom Chase
WOOFothan, AL 4 JAMES TAYLOR "Wy MD: John Berry
GM/PD: Leigh Simpson ELTON JOHN S

Ko Adts KRTRMonolulu, HI* T

. : Wayne Marla os Angeles, CA*
KTSM/EJ Pasg, TX MD: Chris Hart PD: Jhani Kaye
EOVMOS B iToae] BARRY MARLOW -Darce APDAMD: Robert Archer
APD: Sam Cassiano BT SHon BOVS i

TAMARA WALKER “Arget”

WXKC/Erie, PA KSSKMonolulu, Kt * KOST/Lns Angeles, CA*
PD. Ron Arden POMD; Pat Wilson
MD: Scott Stevens STEELY “Samgle™ APDIMD 8 Schwartz
R e WAHRHuntsville, AL * oAsc
g PD: Rob Harder :

CELINE DION “Ade no: O Brien WVEZLouisvilie, KY *
KEZAFayetieville, AR TAARC ANTHONY Gof” APDMD: Joe Fedele
PD: Chip BEN GREEX “Tao" HoAdts
F i WTPYndi lis, IN* WPEZM GA

JCRZFlint, M1 * ndianapolis, acon,
oWrD: Pavck oS e T e s s
MD: George Mcintyre " st
dts
i . wie
i . IN
KTRR/A. Collins, CO Al VPfProg: Pat O'Neil
POMD: Mark Callaghan Scregiundn 'APOARD: Mark Van Atlen
Na A8 No Adds
) LOHESTAR "Dy
WGYLFt, Pierce,FL * KVLYMcAllen, TX *
PO: Mike Fitzgeraid WTFM/Johnson City, TN * POMD: Alex Duran
APDMO: Juan O'Rellly VP/Prog. Mark E. McKinney | 16 YRPESSA CARLION ks

Ho Asts BEN GREEN “Twe™ g\“ﬁfgﬂggmw

m"m‘me‘ i WKYE/Jahnstown. PA WLROM ) 3
3 PD: Jack Michael elbourne, FL*

R o chionds MD. Bran Wolle PO. Jeti McKeel

AR ANTHONY "Gat” o xdes hoas

WAFY/Frederick, MO

MD: Norman Henry Schimidt
AVRIL LAVIGNE “Compiicate”
KATHY MATTEA ‘Roses”

WRVRMemphis, TN *
OM: Jerry Dean

WHMGO/Middlesex, NJ *
PD: Tim ettt
MD: Lou Russo

o Adds

WKTIMitwaukee, Wi *
OM: Rick Beicher
PO: Bob Walker

No ditn

WLTQMitwaukee, Wi *
POMD: Stan Atkinson

WLTEMinneapolis, MN *
POMD: Gary Notan
1 CELINE DION "Alne”

WMXl‘JMnhllu AL
D; Dant Mason
o: Mary Booth
§ HALLLDATES Low”
Pty

KJSNModesto, CA *
POYMD: Gary Michaels
MARG ANTHONY Gol*

WBBM/Manumﬂcun. N

M S(RVLDROWW
YAN ADAMS “Hese’
4 ueuuwm Ah

KWAV/Monterey-Salinas, CA *
Bemie Moody

POMD;
WY BUFFETT “Suge”™

WALK/MNassau-Suffolk, NY ©
POMD: Rob Miller
S KASEY CHAMBERS Prety”

WUV/NM -Suttalle, NY *

MD Jod vale
GARTH BROOKS “When™

WLMG/New Orieans, LA ©
POMD: Steve Suter

PETSHOP BOYS Home™
WLTW/New York, NY ©
OM: Jim Ryan

NoAdds
WWDENorfolk, VA *
OMPD: Don London
APDMD: Jeif Moreau
2 BT o6 A

CELINE DION “Ak.

KMGUDklahnma City, OK*

1 Couch
MD Swve Q'Brien
SHERYL CROW “Sox”

WMGF/Drfando, FL *

PD: Ken Payne

MD: Brenda Matthews
Ko Asds

WMEZPensacola, FL *

PD/MD:. Kevin Peterson
NoAdds

WSWT/Peoria, IL
OMPO: Randy Rundie
1 SHERNL CAOW Soak”

WBEB/Philadelphia, PA *

KESZ/Phoenix, AZ *
PO: Shaun Hoily
S ELTON JOHN ‘S

KKLT/Phoenix, AZ *
PO: Jcel Grey

VE MATTHEWS BAND Going™
bt hege”

WLTJPitshurgh, PA *

PD: Chuck Stevens
BEN GREEN “Two"

WSKH/Pittsburgh, PA *
POMD: Ron Antil
hoAdes
WHOMPortland, ME
PD: Tim Moore
Ho Adds
KKCW/Portland, OR *
POAD: Bill Mincides
9 HALL & OATES Low”
4 BEVAN ADHS Tt
WWLI/Providence, Rl *

POMO: Tom Holt
NoAdds

WRALRaleigh-Durham, NC *
Formicola

OM/PD: Joe Wade
MD: Jim Kelly
NoAdts

WRSN/Raleigh-Ourham, NC *
PD. ronson

KRND/Reno, NV *
PD: Dan Fritz
ELFON JOKN S

WTVR/RIDhmnnd VA*

CEUNE DION “Are”

VA®

PD: Don Morrison
MO/APD: Dick Daniets
Hosots

WRMMRochester, NY *
PD; John McCrae
MD. Terese Taytor

MARC AHTHONY Gat”

KGBY/Satramento, CA *
POMD: Brad Waldo
o Adts.

KISC/Spokane, WA *

PD; Rob Harder

MO: Dawn Marcel
fodsts

KXLY/Spoleane, WA *
PO: Beau Tyler

KSFUSaM Lake City, UT *

OMPD: Alan Hague

APOMD: Lance Balance
No Agds

KQXT/San Artonio, TX *

PD: Ed

MO: Tom Graye

3 SRV ADAMS “Here”

I(BAY/San Jose, CA*

9 VANESSA CARLTON Mies®
3 LUTHER VANOROSS “Rather”

KSBL/Santa Barbara, CA
MD: Nancy Newcomer
19 S00UHOYED Sok”

KLSVISeame-Taenma WA*

2 BAYAN ADAMS tere

KVKlﬁhmenun LA®
1; ;wwmuon Mies™
WARC
ELTCH JOHN S
WNSNSouth Bend, IN
POAD: Jim Roberts
STEELY “Samle”
KATHY MATTEA ‘Roses”

MO: Steve Knight
KYMX/Sacramento, CA * LEey
DirsProg: Mark Evans
PD: B Springfeld. MA *
HG. Do Dimond PO; Paul Cannion
poEoR, MD: Rob Anthony
. Noss
KEZK/St. Louis, MO *
;%:, Jim KGBX/Springfield, MO
Lo PD: Pout Kell
? e APOAMD: Dave Roberts
S ENVA Cr
KBEE/Satt Lake Gity, UT *
PD: Rusty Keys KIOY /Stockton, CA *
ghos PO: Julle Logan

BEN GREEN “Two™
TAMARA WALKER “Angel”™

JOHN
TAMARA WALKER “Angei”

WRVF/Toledo, OH *

WLIW/llica-Rome, NY
PO: Aandy Jay
Trudy

ELY JOHN “Sin
CELINE DION “Alre”

WASH/MWashington, DC *
PD: Steve Allan
5 CELINE DION A

WHUOWestchester, NY

OMPD: Sieve Petrone

MOVAPD: Tom Furci
MARC ANTHONY “Gat*

KRBB/Wichita, KS *
PD: Lyman James
MD: Tom Cook

Mo Asds

WMGS/Witkes Barre, PA *
POMD: Stan Phillips

WJBRWilmington, OF *
PD: Michael Waite
MO: Katey Hill

N Adds

WGNUWilmington, NC
PD: Mike Farmow
MO;

AVRIL LAVIGNE “Complcate™
WSRS/Worcester, MA *
PD: Steve Peck
MD: Jacile Brush
3 SRR LOPEZ Ane”

ELTON JH S
WARM/York, PA*
PO: Kefly West
MD afglsm.

No Adds.

*Monitored Reporters
| 138 Total Reporters

121 Total Monitored

17 Total Indicator
15 Current Indicator Playlists

Did Not Report, Playlist Frozen (2):
WIKY/Evansville, IN
WGFB/Rockford, IL
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64 ® R&R June 21, 2002

A Great Time Was Had By All!

&R Convention 2002 was well-attenced by all of the superstars — and I’m not just re-
ferring to the ones doing the “lobby schmooze™! We had the biggest names in the music
industry, from Steven Tyler and Tom Hamilton of Aerosmith to record industry icon Clive

Davis, founder of Arista and J Records.

During the AC session “The Female Connection,”
Narada’s Kathy Mattea proved in person why she’s now
a crossover sensation. Additionally, future superster
Dana Glover performed for our “Trailblazers” Hot AC

Adult Contemporary

Columbia received the R&R Industry Achlevement Award for 2002 Hot AC Plat-
inum Label of the Year. Seen here (l-r) are R&R’s Kid Kelly and Columbia’s

session. The R&R convention is the one event not 10 75na Tombrink and Pete Cosenza, wha accepted the award for “Big Red.”

miss. Think about creating a line for us in your station’s
budget now, so next year you can enjoy the complete
R&R experience. Don’t be left out.

=== MUCH LOVE TO THESE LADIES !

{THE 40T AC PANEL : . Our AC panelists were not only informative, but entertainirg as well. Seen
Hot AC is cnrtmumg to evolve and gel, as these folks proved during a compelling and informative session. Seen  here (l-r) are KOIT/San Francisco afternoon talent Laurie Sanders, Leeza Gib-
standing here (Fr) are KLLC/San Francisco’s John Feake, co-fioderator Barry James of WTMX/Chicago, R&R AC-Hot  bons, Gracie Award winner Sheri Lynch (of the syndicated Bob & Sheri show)
AC Editor Kid Kelly ard co-moderator Greg Strassell of WBMX/Boston. Sitting down are (l-r) WPTE/Norfolk’s Steve  and KOST/Los Angeles’ air talent Karen Sharp, who's famous for her Love Songs

McKay and KRBZ/Kansas City's Mike Kaplan,

HEY, STELLA!

T'va always wanted to use that line. Anyway,
here she is, KOST/Los Angeles” Stella Schwartz.  That’s Jim Ryan (r) from WLTW/New York ac- A STUNNING PERFORMAMCE WBMY,/Boston’s Greg Strassell (r) barely has

on the Coast nighttime program.

With all of his previous R&R awards, I bet

She's accepting her first (and I'm sure not last)  cepting yet another AC PD of the Year award. By a stunning performer. DreamWorks’ Dana  enough space on his wall for this, his latest,
R&R Indust-y Achievement Award as AC MD of It's the fifth year in a row that Jim has won.  Glover heated up the Hot AC session with a  Industry Achievement Award for Hot AC PD of

the Year. Way to go, Big Jim! scorching performance. She's a future superstarf  the Year.

QUICK PICKIN, "UN STRIMMIN!

. WEVE FOUND THE ELUSTLE MR. KAYF. ! -
Even as an AC co-moderator, Jhani Kaye was almost able to evade the R&R shutter. But, try as he

AC session attendees were treated to Narada Records artist Kathy Mattea. The session, dubbed  migot to hide from the spotlight, we tracked him down. Seen here are (l-r) Kaye, KOSI/Denver's

“Female Connection,” was a blast. So was Kathy!

Rick Martini and KVIL/Dallas’ Kurt Johnson.

wwWw americanradiohistorv com
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3 The firs s ngle from her debut album
ame AWay With Me.

Couldn’t Wait:
LC 35x.. KVSR 31x KEZR 21x

IBNS 21x KPLZ 12x WBMX 10x
K101 Add KDMX Add KIMN Add
WKRQ Add WMC Add

“Norah Jones continues to be aTop 5
requesting record. It’s unique.
It’s original. It stands out. And the sales
story is phenomenal — #2 in the market.”
— JOHN PEAKE/PD, KLLC/San Francisco

OVER 450,000
SCANNED:

#2 San Francisco
#2 Seattle
#3 Portland
#4 Denver
|2 #6 Boston

MUSIC FIRST”

e /
yid
STEVE MA ELopmAamnNn JBLUE NOTE www.bluenote.com/norahjones “ 2002 Blue Note Records V www.virginrecords.com
e’
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AC Top 30

¢ June 21, 2002

WEK  WeEK  ARTIST TILE LABEL(S i ki .MPE(E%S.%NS AT T
1 1 CELINE DION A New Day Has Come (Epic) 2650 -14 338233 19 1211
2 2 FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia) 2367 -106 317929 31 1190
8 3 ENRIQUE IGLESIAS Hero (/nterscope} 2266 12 287789 35 1200
4 4 MARC ANTHONY | Need You (Columbia) 2088 14 274362 18 11410
5 o JOSH GROBAN To Where You Are (143/Reprise) 1997 +64 239071 12 1120
6 0 JO DEE MESSINA Bring On The Rain (Curb) 1835 +32 200387 19 106/0
7 7 MICHAEL BOLTON Only A Woman Like You (Jive) 1659 -70 200597 16 11010
8 8  LONESTAR I'm Already There (BNA) 1543 -88 199188 41 108/0
9 9 MATCHBOX TWENTY If You're Gone (Lava/Atlantic) 1432 -66 176806 77 1090
11 10 TRAIN. Drops Of Jupiter (Tell Me) (Columbia) 1328 -28 211589 48 85/0
10 11 ENYA Wild Child (Reprise) 1311 -120 141867 17 99/0
14 (B DARYLHALL & JOHN OATES Do It For Love (BMG/Heritage) 1227 +178 159831 5 9777
12 13 BONNIE RAITT | Can’t Help You Now (Capitol) 1156 -28 115460 13 1020
13 (O CAROLYN OAWN JOHNSON So Complicated (Arista) 1155 450 107464 14 950
16 ® BRYAN ADAMS Here | Am (A&M/Interscope) 1139 +228 160731 4 99/8
15 (® VANESSA CARLTON A Thousand Miles (A&M/Interscope) 1121 +177 179169 8 70/6
18 @ LUTHER VANOROSS I'd Rather (J) 906 +66 167468 13 781
17 18  ALL-4-ONE & JIM BRICKMAN Beautiful As U (AMC) 728 -165 79756 13 82/0
19 @ JENNIFER LOPEZ Alive (Epic) 636 +34 70951 6 68/4
20 @  SHERYL CROW Soak Up The Sun (A&M/interscope) 595 +130 93583 6 4677
21 @  CALLING Wherever You Will Go (RCA) 420 +34 100883 10 22/0
22 @  ENRIQUE IGLESIAS Escape (/nterscope) 388 +26 99213 7 211
24 @  ELTON JOHN Original Sin (Rocket/Universal) 307 +21 1773 3 4617
25 €  JOHN MAYER No Such Thing (Aware/Columbia) 301 +37 25787 4 352
@  CELINE DION I'm Alive (Fpic) 292 4224 94642 1 4110
23 26 BOYZ Il MEN The Color Of Love (Arista) 288 -61 26234 8 4810
29 @ BARRY MANILOW They Dance! (Concord) 206 +41 18316 3 372
27 @ TAMARA WALKER Angel Eyes (Curb) 206 +30 14510 2 4571
28 @  MICHELLE BRANCH All You Wanted (Maverick/WB) 204 +28 53136 3 1370
26 @ GARTH BROOKS When You Come Back To Me Again {Capitol) 199 +14 15892 4 3972

121 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
6/9-6/15. Bullets appear on songs gaining plays or rémaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.
Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 13 are moved to recurrent after 20 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-to-week Increases in total plays. Gross Impressions equals Averzge Quarter Hour Persons times number of plays (times 100). Average Quarter Hour
Persons used herein with permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

New & Active

PET SHOP BOYS Home And Dry (Sanctuary/SRG)
Total Plays: 111, Total Stations: 24, Adds: 4

MICHAEL OAMIAN Shadows In The Night (Modern Voices/Weir Bros.)
Total Plays: 179, Total Stations: 31, Adds: 1

STEELY Simple Giri (NFE)

MARC ANTHONY I've Got You (Columbia) Total Plays: 97, Total Stations: 23, Adds: 1

Total Plays: 130, Totai Stations: 34, Adds: 14
BEN GREEN Two To One (Atemis)
Total Plays: 19, Total Stations: 13, Adds: 8

KATHY MATTEA They Are The Roses (Narada)

Total Plays: 120, Total Stations: 29, Adds: 4 Songs ranked by total plays

Bl Powered By |2

Most Added-

www.rradds.com

ARTISTTITLE LABEL(S)

MARC ANTHONY I've Got You (Columbia)
CELINE DION I'm Alive (Epic)

BRYAN ADAMS Here | Am (A&M/interscope) 8
BEN GREEN Two To One (Artemis)

D. HALL & J. DATES Do It For Love (BMG/Heritage)
SHERYL CROW Soak Up The Sun (A&M/interscope)
ELTON JOHN Original Sin (Rocket/Universal)

TAMARA WALKER Angel Eyes (Curb)

VANESSA CARLTON A Thousand Miles (A&M/intersccpe)
JENNIFER LOPEZ Alive (Zpic)

KATHY MATTEA They Are The Roses (Narada)

PET SHOP BOYS Home And Dry (Sanctuary/SRG)

N N e e R - )

Most Increased
Plays
TOTAL
PLAY
INCREASE
+228

ARTIST TITLE LABEL(S)
BRYAN ADAMS Here | Am (A&M/Interscope)
CELINE DION I'm Alive (Epic) +224
D. HALL & J. OATES Do It For Love (BMG/Heritage) ~ +178
VANESSA CARLTON A Thousand Miles (A&M/interscope) +177

LEANN RIMES | Need You (Curb) +132
SHERYL CROW Soak Up The Sun (A&M/Interscope)  +130
BBMAK Back Here (Hollywood) +97

J. BRICKMAN/REBECCA L. HOWARD Simple... (Winaham Hil) +74

LUTHER VANDROSS I'd Rather (/) +66
JOSH GROBAN To Where You Are (143/Reprise) +64
KATHY MATTEA They Are The Roses (Narada) +64

Most Played
Recurrents

TOTAL
ARTISTTITLE LABEL(S) PLAYS

LEE ANN WOMACK | Hope You Dance (MCA/Universai) 1399

ENYA Only Time (Reprise) 1299
DIDO Thankyou (Arista) 1250
FAITH HILL There You'll Be (Warner Bros.) 1005
SAVAGE GAROEN | Knew | Loved You (Columbia) 940
LEANN RIMES | Need You (Curb) 929
FAITH HILL The Way You Love Me (Wamer Bros.) 859
UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic) 836
‘N SYNC This | Promise You {Jive) 834

HUEY LEWIS & GWYNETH PALTROW Cruisin’ (Hoflywood) 818
OIAMONO RIO One More Day (Arista) 765

0-TOWN All Or Nothing (J) 709

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
| www.radioandrecords.com.

N CEENS» coldviscs and HitDiscs

The World’s Premier Music Hook Service

www.americanradiohistorv.com

Email: hooks@hooks.com
www.hooks.com
FAX: (573)443-4016

200 Old 63 South, #103
Columbia, MO 65201-6081

For The Best Auditorium

Test Hook Tapes

Bernie Grice
(573)443-4155
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Hall and Oates’ “Do It for Love” sounds
| great on the radio, and every time Josh
Groban's “To Where You Are” gets a play,

[ the studio phone rings. I'm glad being a
!

“lukewarm” mainstream AC gives us the

Jim COnner

PD/MD, WKWK/Wheeling, Wy Celine Dion’s

latitude to play the song.

“A New Day” still sounds as fresh as it did

5. | the first time it played, and so do “Drops of Jupiter (Tell

Me)" by Train and Five For Fighting’s “Superman (It Ain't
Easy)." Matchbox 20's “If You're Gone" has to be break-
ing some kind of record as a song that has legs. 'm
excited and making room for just about all the currents AC
” is charting this spring. They will give WKWK a varied and
~— fresh sound — and take us a little hotter too. Michelle

Branch’s “All You Wanted” and The Corrs’ “When the Stars Go Blue” with Bono

are such easily likable cuts that both those songs should play well into sum-

mer. And you're welcome again, Crowman! (That's my Atlantic rep.)

Avril Lavigne's “Complicated” (Arista) en-
tered the top 10 last week and bests that
this week, jumping 10-9 and up 360 plays ...
Chad Kroeger featuring Josey Scott’s
“Hero” (Roadrunner/Columbia/IDJMG) moves

north by 335 plays and is just under the top

10, going from No. 13 to No. 11* ... Creed's

“One Last Breath™ (Wind-up) glides 20-18%, up 166 plays ...

Sheryl Crow con-

tinues to dominate with “Soak Up the Sun” (A&M/Interscope), and Vanessa
Carlton’s “A Thousand Miles" (A&M/Interscope) enjoys the No. 2 spot for a
second week ... Debuting: Seven And The Sun’s “Walk With Me” (Atlantic) ...
At AC, Bryan Adams moves 16-15* and galins the Most Increased honors; he’s
up 228 with “Here | Am™ (A&M/Interscope) ... Last week'’s biggest AC gainer,
Hall & Oates’ “Do It for Love” (BMG/Heritage), moves 14-12* and is up an ad-
ditional 178 plays ... Debuting: Celine Dion’s “I'm Alive” (Epic).

~- Kid Kelly, AC/Hot AC Editor

artist

armist: Ultrapull
waseL: Gold Circle

By KID KELLY/AC-HOT AC EDITOR

I ntroducing Dale Everett on lead vocals and
rhythm guitar, Gerard Garcia on lead gui-
tar, Pete Griffin on bass and, last but not least,
Harry Meguerdichian on drums. Ladies and
gentlemen, you’ve just met Ultrapull!

Ultrapull say that they are all about passion,
creativity and craftsmanship, not today’s typi-
cal highly produced, deliberately created look
and sound. And they’re right! Ultrapull define
that old-school spirit that existed when bands
were bands, playing loud and proud and cre-
ating quality tunes as opposed to being ve-
hicles for a sound and look cratted in the
boardroom. If you haven’t heard any cuts from
Ultrapull’s debut album, From All Directions
(on Gold Circle Records), let me describe their
interesting sound tor you. Ultrapull combine
lively pop melodies with the hard-rocking gui-
tars of yesterday — you know, the kind of gui-
tars you hardly hear on the radio today.
Ultrapull are one of the most mechanically
sound and solid groups I’ve ever heard.

The short story of how the band came to-
gether is as follows: Everett was introduced
to Garcia by a mutual acquaintance and they
quickly became fast friends, forging a creative
bond as well. They started playing in bands

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.radioandrecords.com and
click the Message Boards button.

tivity

Ultrapull

together before eventually meeting Meguer-
dichian and being blown away by his ability
to rock hard on the drums. Griftin was the last
member added to the band and finalized their
unique sound. As fortune would have it, an
Ultrapull demo somehow landed on the desk
of a Gold Circle A&R executive. This demo
led to the band being signed to the Los Ange-
les-based label, and here they are today, ready
to entertain and impress you with their music.

Ultrapull’s songs will not only make you
teel as if you're secretly listening in on the
private moments, both good and bad, of a re-
lationship. they will also bring you closer to
the band, because, as Everett says, “Every
song 1s based on a personal experience. And,
basically, it's from the heart. We just write
whatever we feel. It is possible to have emo-
tion and to be diverse and to not sound ex-
actly like one thing. That’s the ultimate, be-
ing able to express yourself like that.” It's a
songwriting philosophy and mantra shared by
the rest of the band.

How de Ultrapull feel now, with the release
of their {irst album? Well, they’re looking for-
ward to living up to their curious name, hop-
ing that the world will enjoy their sound and
be drawn to their unique style of music. Guess
what? Hopes and dreams do come true!

oSet.

PORTABLE DISPLAYS

HIGH-IMPACT GRAPHICS
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—— ¢ June 21, 2002
WEEK  WEEK  ARTIST TITLE LABELIS) pne pLAYS m"a’(éé:?s‘%us YR e Most Added.-
1 @ SHERYL CROW Soak Up The Sun (A&M/nterscope) 3973 +150 413806 17 880 Pl o
2 e VANESSA CARLTON A Thousand Miles (A&M/Interscope) 3337 +109 346820 16 86/0 ARTISTTITLE LABEL(S) . ADDS
4 @ JIMMY EAT WORLD The Middle (DreamWorks) 3266  +110 350250 14 820 RgziaUJ‘}]“NDESCgNFﬁSKS'UN%hsc(’gim';'lg-{ /(V Vaqf‘;"’) 1;
o ont Know y (Blue Note/Virgin)
3 4 CALLING Wherever You Will Go (RCA) 3104 -124 321433 39 8910 ALANIS MORISSETTE Precious... (Maverick/Reprise) 8
5 5 GOOGOO DOLLS Here is Gone (Warner Bros.) 2644 185 256601 15 83/ | CREED One Last Breath (Wind-up) 6
6 ©  JOHN MAYER No Such Thing (Aware/Columbia) 2594 +25 273953 18 871 | JACK JOHNSON Flake (Enjoy/Universal) 6
7 7 NICKELBACK How You Remind Me (Roadrunner/IDJMG) 2546 21 258886 33 80/ | STRETCH PRINGESS Freakshow (Wind-up) 5
NO DOUBT Hella Good (Interscops) 4
8 3  PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 2435 117 240411 21 69/0 SEVEN AND THE SUN Walk With Me (Atisntic) 4
10 ©  AVRIL LAVIGNE Complicated (Arista) 2395 +360 250407 10 811 DIRTY VEGAS Days Go By (Capitol) 4
9 10 MICHELLE BRANCH All You Wanted (Maverick/WB) 2363 -100 243477 23 7400 SHEILA NICHOLLS Faith (Essexgirl/Hollywood) 4
13 @  C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/lDJMG) 2001 +335 198948 6 7572 | OURLADY PEACE Somewhere Out There (Columbia) 4
12 @ DAVE MATTHEWS BAND Where Are You Going (RCA) 1821  +145 205149 5  g1/3 | OASIS Stop Crying Your Heart Out (Epic) 4
1 13 TRAIN Drops Of Jupiter (Tell Me) (Columbia) 1783 -46 165501 67 8410 Most lncreased
17 @ NO DOUBT Hella Good (/nterscope) 1664 +126 145226 8 56/4 PIa ys
14 15 JEWEL Standing Still (Atlantic) 1615 -36 160917 35 2/ g
16 16 DEFAULT Wasting My Time (TVT) 1503 74 130040 17 520 ToraL
18 @ PINK Don't Let Me Get Me (Arista) 1206  +28 105527 9 347 Z’L'EIJCEV.EZEE‘E’ it ) e
T omplicate 71514, +,
20 @ CREED Oe Last Breath (Wind-up) 1183 +166 88348 4 64/ | \oneeen b SOOTT Hero (RoadrumnerCobmbiaiDMG) +335
22 @ CALLING Adrienne (RCA) 1099  +102 100663 8  64/1 | CReep One Last Breath (Wind-up) +166
24 @ RUBYHORSE Sparkle (Island/IDJMG) 1000 +58 104507 7 54A | SHERYL CROW Soak Up The Sun (A&M/interscope)  +159
25 @ THE CORRS \When The Stars Go Blue (143/Lava/Atlantic) 974 +49 115276 7 59/0 ALANIS MORISSETTE Precious... (Mavericl{ﬁeprl;se) +153
26 @ DROPLINE Fly Away From Here (..Day) (143/Reprise) 923 490 86428 5 5071 | DAVE MATTHEWS BAND Where Are You Going (RCA) +145
NO DOUBT Hella Good (Interscope) +126
23 23 LINKIN PARK In The End (Wafnef Bfos.) 899 -91 68236 19 3010 JACK JOHNSON Flake (En/'oy/Universa/) +118
28 @  JACK JOHNSON Flake (Enjoy/Universal) 868 +119 107347 6 44/6 | DIRTY VEGAS Days Go By (Capitol) +113
21 25  SHAKIRA Underneath Your Clothes (Epic) 851 -153 63696 [ 431 JIMMY EAT WORLD The Middle (DreamWorks) +110
19 26 FIVE FOR FIGHTING Easy Tonight (Aware/Columbia) 799 -288 70329 14 54/0
27 27  DISHWALLA Somewhere In The Middle (immergent) 751 21 51340 6 4R Most Played
29 28  NICKELBACK Too Bad (Roadrunner/IDJMG) 692 -31 37999 6 211 Recurrents
32 @ ALANIS MORISSETTE Precious lllusions (Maverick/Reprise) 688  +153 72883 2 518 ==y
30 € COUNTING CROWS American Girls (Geffenvinterscope) 666 +52 91410 4 46/3 | ARTIST TME LABEL(S) EEACS
i LIFEHOUSE Hanging By A Moment {DreamWorks) 1465
gj g Dlg;: :lIVE G:S [;fly’; Gdo %yfgCapltol)z :gg +11§ ::gig § ggm FIVE FOR FIGHTING Superman... {Aware/Columbia) 1455
MOBY We Are All Made Of Stars (V2) /2| CREED My Sacrifice (Wind-up) 1438
33 33 ENRIQUE IGLESIAS Escape (fnterscope) 480 27 64567 6 14/ | ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 1435
35 34 COURSE OF NATURE Caught In The Sun (Lava/Atlantic) 466 -31 30597 5 221 STAIND It's Been A\yhile (Flip/Elektra/EEG) 1016
37 €9 ABANDONED POOLS Remedy (Extacy) 440 4 41664 4 3R 2:33 ghtagr‘W; f@”;ﬂ i ggg
. . € € Fa artel 11513,

@ SEVEN AND THE SUN Walk With Me (Atiantic) W 72 39 1 3| \uneaieen oy Me (oo Doplivatantc) 509
31 37  LENNY KRAVITZ Stiliness Of Heart (Virgin) 400 161 34721 13 220 | SuGAR RAY When Its Over (Lava/Atiantic) 869
39 38 CELINE DION A New Day Has Come (£pic) 355 -54 31284 17 21/0 | MATCHBOX TWENTY If Youre Gone (Lavadtiantic) 868
40 39  FAMILIAR 48 The Question (MCA) 352 -16 28508 4 28/0 la)?)V(]EU':I‘S\T[;g\EN“r’ISBBI‘I\_ND ?19 S(;;ace '13)72759" (ch) ggg
— ! i 2 e Like That (Republic/Universal

40  KYLIE MINOGUE Can't Get You Out Of My Head (Capitol) 325 10 25401 12 1410 SMASH MOUTH 'nr A Believer (Interscope) 809

90 Hot AG reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by fotal plays for the airplay week of

6/9-6/15. Bull ini ining flat { i k. I b tied in total plays, the song with the largeri in plays is ptaced q o

. Tt ors g srs o 1o o et e, g e ey sy v g 755550 || RAR Saton Plaists e moved o the web.

station. Songs:unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases monitored reporters a

in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from I www.radioandrecords.com.

the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
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CONGRATULATIONS TO
THE WORLD CHAMPION
LOS ANGELES

FLAKE'Rs

MVP STATS: B
KYSRE/LOS ANGELES = (i

#1 RECORD

TOP S RESEARCH  §
"~ BSx THIS WEEK |
680 T PLAYS L

“AFTER ALMOST 700 SPINS
WE'RE STILL VERY EXCITED ABOUT JACK JOHNSON.
ARYTIME YOU CAN HAVE AN ARTIST STIR UP THIS MUCH PASSION WITH THEIR MUSIC,
YOU'VE GOT SOMETHING SPECIAL. ‘FLAKE’ IS A HIT.”
-CHRIS PATYK, APD/MD, KYSR/LOS ARGELES

oTHER CHAMPIONS IRCLUDE:

WIMX KLLC Ki0l WBMX WDVD KPLZ KFMB WSSR KALC WERQ
KZ2Z0 KRBZ KEZR KOMB WPTE WZPL KMXB KAMX WKIN WRMF
WMC WTIC WJLK WHTE WRVE EKZPT WVTI KALZ [KVSR  AND MORE

JACK JOHNSON “FLAKE” 9

WWW americanradiohistorv com
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June 21, 2002

L}
”ﬂ,ﬂ, ﬁ EM ”5".'””@ America’s Best Testing Hot AC Songs 12+ 'ndicato’
Y MEDIARASE” For The Week Ending 6/21/02.
Artist Title (Label) LW Familiarity Burn  TD Familiarity Burn Most Added.-
JIMMY EAT WORLD The Middle(DreamWorks) 421 418 94% 25% 4.26 94% 26% LLELN R \.Nhere AT‘“’ You GO'"_Q (HCA),
CHAD KROEGER F/JOSEY SCOTT Hero(Roadrunnen/Columbia/iDJMG) 4.15 413  82% 15% 411 82% 16% ALANIS MORISSETTE Precious lllusions (Maverick/Reprise)
GOO GOO DOLLS Here Is Gone(Warner Bros.) 413 409 90% 18% 413 90% 18% AVRIL LAVIGNE Complicated (Arista)
JOHN MAYER No Such Thing (Aware/Columbia) 412 408 7% 14% 410 77% 16% CALLING Adrienne (RCA)
DEFAULT Wasting Wy Time(TvT) e T L an B | || Lotbe ethe (4
asting iy lime g g (] o 3 ( (] 5 . . -
LIFEHOUSE Hanging By A Moment (DreamWorks) 404 399 97% S50% 417 91% 51% il S i) :
CALLING Wherever You Will Go(RCA) 402 395 96% 45% 4.07 97% 48% AEROSMITH Girls Of Summer (Columbiz)
MICHELLE BRANCH All You Wanted (Maverick/WB) 399 3.88 90% 31% 3.97 90% 31%
DAVE MATTHEWS BAND Where Are You Going(RCA) 3.99 390 65% 10% 4.0 71% 10%
VANESSA CARLTON A Thousand Miles(A&M/Interscope) 398 394 87% 29% 3.97 89% 3% ; -
NICKELBACK Too Bad (Roadrunner/IDJMG) 398 3.99 86% 23% 4.0 84% 21% New & Active
CALLING Adrienne(RCA) 397 393 72% 9% 3.97 0% 1%
LINKIN PARK In The End (Warner Bros.) 304 396 96% 48% 4.08 96% 4% OUR LADY PEACE Somewhere Out There (Columbia)
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 392 391 93% 44% 3.93 92% 44% Total Plays: 297, Total Stations: 24, Adds: 4
NICKELBACK How You Remind Me(Roadrunner/IDJMG) 390 381 99% 56% 4.03 100% 57% 311 Amber (Voicano)
CREED One Last Breath(Wind-up) 386 3.80 69% 13% 3.80 68% 14% Total Plays: 257, Total Stations: 21, Adds: 1
COUNTING CROWS American Girls (Geffen/Interscope) 3.85 - M% 4% 385 45% 3% SHEILA NICHOLLS Faith (Essexgirl/Hollywood)
DISHWALLA Somewhere In The Middle(Immergent] 383 378 42% 5% 3.84 M% 1% Total Plays: 226, Total Stations: 24, Adds: 4
TRAIN Drops Of Jupiter (Tell Me)(Columbia) 380 3.76 98% 56% 3.94 99% 57% CAROLYN DAWN JOHNSON So Complicated (Arista)
HUBYHORSE Sparkle(/siand/IDJMG) 3.79 - 41% 5% 383 46% 4% Total Plays: 210, Total Stations: 22, Adds: 3
FIVE FOR FIGHTING Easy Tonight(Aware/Columbia) 374 379 69% 21% 374 T1% 25% AEROSMITH Girls Of Summer (Columbia)
SHERYL CROW Soak-Up The Sun(A&M/Interscope) 369 3.62 91% 32% 359 92% 35% Total Plays: 198, Total Stations: 16, Adds: 0
CORRS F/BOND When The Stars Go Blue(743/Lava/Atfantic) 363 357 48% 9% 3.54 49% 10% NORAH JONES Dor't Know Why (Blue Note/Virgin)
PINK Don't Let Me Get Me(Arista) 362 3.67 89% 35% 370 9% 31% Total Plays: 160, Total Stations: 16, Adds: 9
ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 361 363 92% 38% 366 93% 35% REMY ZERO Perfect Memory (I'll...) (Elekira/EEG)
NO DOUBT Hella Good(/nterscope) 353 358 87% 32% 3.65 89% 29% Total Plays: 144, Total Stations: 18, Adds: 2
JEWEL Standing Still (At/antic) 353 3.46 93% 44% 3.51 96% 46% ALANA DAVIS | Am Free (Elektra/EEG)
LENNY KRAVITZ Stiliness Of Heart(Virgin) 337 333 69% 22% 3.40 712% 21% Total Plays: 127, Total Stations: 15, Adds: 2
SHAKIRA Underneath Your Clothes(Epic) 328 3.23 86% 42% 345 B87% 40% KASEY CHAMBERS Not Pretty Enough (Warner Bros.)
Total sample size is 849 Total g ility are based on a scale of 1-5_ (1=dislike very much, 5=like very much). Total familiarity Total PIayS: 123'TOta| Stations: 13, Adds:. 0
represents the percentage of respondents who recognized the song. Tatal burn represents the number of respondents who said they are tired of hearing the 0ASIS Stop Crylng Your Heart Out ( Ep/c)
song. Sample composition is based 0 persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the Total Plays: 109, Total Stations: 16, Adds: 4
music test based on their for or . RateTheMusic.com results are not meant to replace calfout research. The results are intended to show Opinions
of participants on the Internet only. RateTheMusic is a regi K of RateTheMusic.com. The RTM system is available for local radio stations by calling Sangs ranked by total plays
4818/377-5300. RateTheMusic.com data is p by Mediab h, A division of Premiere Radio Networks.

Reporters

WKDD/Akron, OH ¢ o, NY * K¥UU/Eolorado Springs, CO *| KSIVEl Paso, TX ¢ WENS/lndmnannlns IN® KDSD/MndND CA* KBBY/Oxnard-Ventura, CA KNVQ/Reno, NV * KLLC/San Francisco, CA KZPTITuSan AL
PO: Keith Kennedy PO: Sue O'Neil PD: Kevin Callahan OM/PD: Courtney Neison D: Greg Dunikin OMPD: Mark Elliott PD: Panama PD: John Peake PD: Carey Edwards
MD: Lynn Kelly MD: Riob Luces APD/MD: Andy Carfisie APOMD: Ell Molano D i Carbre 00 Borna ster MD: Darren McPeake MO: Heather Combs 1 COXNTIG CROWs amercan' | APDAMD. Ll Lols
ALANIS MORISSETTE "Procoss” | 2 DAVE MATTHEWS BAND “Gomg DIRTY VEGHS ‘Cays” 1 LA YORSSETE Prcas” No ades 12 1OBY - 5 PNCDont’ DASHBOARD._ “Scrtarng” JACK JOHISON
T Spor 1 ALANIS MORISSETTE Precous” CELIE DION “Ake HLLOUES Lo BRI OG e
KEZR/San Jose, CA *
WZKL/Canton, OH * WBNS/Calumbus. DH ¢ W2ZPL/Indianapolis, IN * .
WRVE/Aiany, NY * Interim PD: Morgan Taylor PD: Jeﬁmsallemim WINKR. Myers, AL * PD; Scott Sar-gs WHTH Ocean.NJ* | WLCEF ,PA* " . m Bt Martiez .
P Rany WoAots MD: Robin Cole PO/MD: Bob Grissinger D: Dave Decker PD: Dasrin Smith PD: Erlan Bri WMXB/Richmond, VA 2 CREED ‘Bt WRQXMashington, DC
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