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TAKING CARE OF TALENT

Talent development has been an important
topic for R&R editors lately. Al Peterson
tackles the subject in this week's News/
Talk/Sports section, and it comes from
quite a different perspective. Singer-
songwriter Christine Lavin has been
around for a couple of decades and
performs live some 120 times a year. Her
website features a list of tips for musical
performers and songwriters that could
very well have been directed toward N/T
air talent. See if you agree.

Page 16

IS DANCE SPINNING BACK?

It's b2en some time since dance music has
been a mainstay of the CHR format, but
could it be on its way back? The genre is
becoming popular at a number of stations
around the country, and this week Tony
Novia checks in with six prominent
programmers to get their views.

Page 28

« Dom Theodore, Rona Danziger
to new programming posts at
Clear Channel/Detroit

» NewRadio Group formed by
Mary Quass, Lindsay Wood Davis,
Tammy Gilmore

* Jack Myers, RAB predict rise
in radio revenue

= Dusty Hayes hired as PD
of KTTB/Minneapolis

+ Donald Lambert adds GM duties
at WBOB/Cincinnati

» |ndustry mourns Los Angeles radio
legend Al Lohman

Page 3

_THis #] WEEK |

CHR/POP f
« AVRIL LAVIGNE Sk8er Boi (Arista)
CHR/RHYTHMIC

* MISSf ELLIOTT Work It (Elektra/EEG)

URBAN

*LLCOOLJ Luv U Better (Def Jam/IDIMG)
URBANAC

* RUFF ENOZ Someone T2 Love You (Epic)
COUNTRY

« KEITH URBAN Somebody Like You (Capitol)

AC

« VANESSA CARLTON A Trousand Miles (A& M/interscope)
HOT AC

« AVRIL LAVIGNE Complicated (Arista)

SMOOTH JAZ

« EUGE 3RO0VE Slam Dunk (Warner Bros.)

ROCK

* NICKE_BACK Never Again (Roadrunner/IDJMG)
ACTIVE ROCK

* DISTURBED Prayer (Regrise)

ALTERNATIVE

« NIRVANA You Know You're Right (Geffen/interscope)
TRIPLE A

* U2 Electrical Storm (Interscope)

By Jerr GreEN
R&R FXFCUTIVE EDITOR
Jereen@ radioandrecords.com

Move over, Howard Stern.
It’s been a banner year for
bad-boy behavior, with Opie
& Anthony and Beau Duran
leading a parade of radio
stunts generating lawsuits.
suspensions, fines and firings
at a variety of radio stations.

In an attempt to raise the
bar — or even eliminate it en-
tirely — to get ratings, air
personalities seem willing to
risk not only their paychecks.
but also their stations’ reputa-
tions and, perhaps, even their
licenses.

While broadcasters gener-
ally accept and support the
notion of talent pushing the
content envelope to be com-
petitive, the line between pro-
vocative and precipitous pro-
gramming is fading fast. And
that could mean more trouble
ahead for stations and the
radio medium itself. which can
ill afford audience erosion, ad-
vertising cancellations and the

Can Outrageous Stunts Hurt
The Radio Industry’s Profile?

W Execs explore the delicate balance between
getting ratings and attracting advertisers

= |

Gehron Goldstein
cost of replacing self-destruct-
ing high-protile personnel.

Clear Channel/Chicago Re-
gional VP John Gehron is fa-
miliar with agencies’ sensitiv-
ity about exposing their clients
to criticism for being associ-
ated with controversial talent
and with the price paid for that
by radio. “At the local level
we all know about the ‘no-
Howard’ dictates,” he says,
“and there are many success-
ful, outrageous shows that
have very poor advertiser ac-
ceptance.

“Clearly, it affects our pro-
fessionalism as an industry

STUNTS/See Page 19

FCC Taps iBiquity’s IBOGC
As Digital Radio Standard

By Joe Howarn
R&R WASHINGTON BUREAU
Jjhoward@radioandrecords.com

As expected, on Oct. 10 the
four FCC commissioners voted
unanimously to adopt iBiquity
Digital’s in-band, on-channel
technology as the standard for
digital radio in the U.S. When
the official order was released
the next day, radio stations na-
tionwide were cleared to take the
historic step of implementing
digital operations.

In the order the FCC ad-
dressed IBOC’s implications for
AM radio, saying the limitations
of AM’s analog technology —
including its susceptibility to
noise and narrow bandwidth —
continue to undermine the viabil-
ity of the service.

“The record in this proceeding
presents compelling evidence
that AM IBOC — the only fea-
sible, near-term digital technol-
ogy option — has the potential to
revitalize AM broadcasting and
substantially enhance radio ser-
vice for the listening public,” the
agency said.

During the transition period
from analog to digital — which
FCC executives say will con-
tinue for the foreseeable future
— stations must transmit iden-
tical digital and analog signals.
In order to begin operations, sta-
tions must notify the FCC of
digital implementation or re-
quest a special temporary au-
thority to do so.

IBOC/See Page 13

CCTOBER 18, 2002
‘Power’ Surges In Summer

® Emmis performs well in top two markets

The summer 2002 Arbitron ratings for New York and Los Angeles
must have put a big smile on the faces of Emmis executives: CHR/Rhyth-
mic WQHT sclidified its hold on second place in New York with a 4.3-
4.8 move that widens the gap between it and Clear Channel Urban rival
WWPR — now fifth, behind Infinity’s WCBS-FM. And CHR/Rhythmic
KPWR (Power 106)/L.A. repeated its No. 1 performance with a 4.9-5.1
move 12+, as Country KZLA sees its best ratings in more than a year.

New York

Station (Format) Sp 02 Su'02
WLTW-FM (AC) 6.4 6.2
WOHT-FM (CHR/Rhy) 43 48
WHTZ-FM (CHR/Pop) 4.2 47
WCBS-FM (Oidies) 4.1 45
WWPR-FM (Urban) 42 4.1

Station (Format) Sp 02 Su 02
WGN-AM (N/T) 6.4 6.0
WGCI-FM (Urban) 47 52
WBBM-AM (News) 49 4.8
WBBM-FM (CHR/Rhy) 40 43
WNUA-FM (Sm. Jazz) 4.8 42

Chicago Philadelphia |

RATINGS/See Page 13

Station (Format)

Sp'02 Su'02
KPWR-FM (CHR/Rhy) 49 51

KROQ-FM (Ait.) 43 49
KIIS/KVVS (CHR/Pop) 40 48
KFI-AM (Talk) 38 45

KTWV-FM (Sm. Jazz) 34 3.6

Station (Format) Sp '02 Su ‘02
WBEB-FM (AC) 71 69
WDAS-FM (Urban AC) 6.5 6.8
KYW-AM (News) 58 6.7

WUSL-FM (Urban) 60 55
WIOQ-FM (CHR/Pop) 57 5.2

COMPLETE RESULTS FROM 10 MAJOR MARKETS: PAGE 18

ALL MARKETS, ALL THE TIME: www.radioandrecords.com

Radio Sellers Gould Get Tax Break

™ Bill encourages cash sales to small firms

Although the current
Senate session is drawing
to a close, on Tuesday
Sen. John McCain in- |
troduced a bill that will | e
provide a tax break to §
companies that sell assets
to small or minority-
owned businesses. The
bill is the latest congres-
sional attempt to give
larger companies an in-
centive to sell to their
smaller counterparts, which
sometimes face barriers to entry
due to such issues as access to
capital.

McCain

The Telecommunica-
tions Ownership Diver-
sity Act of 2002 proposes
to amend existing tax law
to offer a tax break to
companies that strike
cash deals to sell assets to
small companies instead
of using stock swaps,
which many larger com-
panies favor.

“The tax code makes
cash sales less attractive
to sellers than stock swaps,”
McCain said in introducing the

MCCAIN/See Page 13

B 11 rise to RVPPs

By Apam JacossoN

R&R RADIO EDITOR

ajacobson@radioandrecords.com
Eleven more Clear Chan-

nel executives have been pro-

Martin Roberts

moted to Regional VPs/Pro-
gramming: Michael Martin,
Northern California trading
zone; Jeff Wyatt, Washing-
ton/Baltimore; Ken Charles,

RVPP/See Page 12

Clear Channel Boosts Key Executives

M Ryan to VP/AC post

By Km Ketry
R&R ACJHOT AC EDITOR
kkelly@radioandrecords.com

Jim Ryan has been pro-
moted to the newly created
position of
VP/ AC Pro-
gramming for {§
Clear Chan- |
nel Radio.
Ryan will con-
tirue as OM/
PD of thel
cempany’s
WLTW/New
Yerk.

“Jim’s achievements at
WLTW are unprecedented,
leading the station to its high-
est market-share accomplish-
ments in history,” Clear

RYAN/See Page 12

- Ryan

Summer Arbitron results are rolling. Same-day results from www.radioandrecords.com
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Theodore, Danziger
Elevated At Clear
Channel/Detroit

Clear Channel/Detroit has pro-
moted Dom Theodore from PD of
CHR/Pop WKQI
o the newly creat-
ed position of OM
of that station as
well as Sports/Talk
WDFN and News/
Talk WXDX. At
the same time.
WXDX PD Rona
Danziger has
added program-
ming duties for
WDFN, replacing
Gregg Hanson. who exited earlier
this month to join Infinity’s cross-
town Sports/Talk WXYT.

“Dom’s work in building WKQI

Theodore

into the city’s premier CHR station |

is inspiring.” Clear Channel/Detroit
Regional VP/Programming Darren
Davis said. “His creative, savvy ap-
proach to posilion'}ng, branding and
street warfare makes him the perfect
choice to lead WDFN & WXDX.”

Theodore said, “1 am looking for-
ward to working with Rona and the
amazing staff at WDFN & WXDX,
as well as our corporate team of
Darren Davis and Gabe Hobbs.
This 1s a new and exciting challenge
— and they’re even throwing in
Red Wings season tickets. Who can
beat that?”

Of Danziger, Davis said, “Rona’s
buttoned-up, tireless approach to

DETROIT/See Page 13

B96/Minneapolis
‘Hires Hayes As PD

Dusty Hayes has been named PD
of Radio One’s
CHR/Rhythmic
KTTB (B%)/Min-
neapolis. Hayes
most recently held
a similar post at

town WXPT.
“Radio One is
fast becoming a
4 company on the
move,” Hayes told

Hayes

R&R. “When I |

was going through the process of
getting this job. I would ask other
people about the company. and ev-
eryone 1 talked to had great things
to say. Steve Woodbury has been
the GM in this market for a long

time. He knows this market and has |

a great reputation, so it was a real-
ly great fit.”

Hayes, who has programmed for
more than 20 years, has worked at
KBFM/McAllen. WABB/Mobile
and KAMX/Austin. He also signed
on CHR/Rhythmic KQBT/Austin.
From there. he joined WXPT,
which was Modermn AC at the time
and later flipped to an "80s format.

“I’ve been around the block.”
Hayes said. “They ve already done
a remzarkable job with this station.
I’'m just here to keep the radio sta-
tion cn track and take it to the next
level. I'm glad to get back into a
new-music format after spending
two years doing '80s music.”

Infinity’s cross- |

e

e g

R Lt

AR R

A brand-new radio company,
aptly named NewRadio Group.
recently made headlines by ac-
quiring its first set of stations —
22 AM and FM properties in the
upper Midwest. from Bruce
Buzil's Marathon Media. But
there’s more to the story of New-
Radio Group than that transac-
tion.

NewRadio Group is the real-
ization of what Lindsay Wood
| Davis, the company’s COO/
Managing Partner, calls *a life-
long dream.” Davis, who also
serves as Exec. VP of the RAB,
told R&R how NewRadio came
into existence. “I was Sr. VP/
Sales for Capstar’s Central Star
Communications, while Mary
Quass was President/CEQ, and
Tammy Gilmore was CFO,” he
said.

The three enjoyed working to-
gether, but, following Capstar’s
1988 merger with Chancellor
Media, they went their separate
ways. But, Davis said, they
made a pledge to someday work
together again.

After 23 years in traditional ra-

| NewRadio Group Reunites
Quass, Davis & Gilmore

Davis

Quass

dio, including many years as
Presideny/CEOQ of Quass Broad-
casting, Quass, in 2000, became
COO of Victory Radio, an Inter-
net radio firm. Concurrently, she
maintained her role as President/
CEO of Quass Communications,
which consulted radio stations.
Two years later, Quass has found
herself back in the broadcasting
game — and with Davis and
Gilmore, as promised. Quass is
President of NewRadio, and Gil-
more is CFO.

For $19 million, Quass’ new
group is receiving three AMs

NEWRADIO/See Page 13

By Jor HowarD
R&R WASHINGTON BUREALU
Jhoward @ radioundrecords.com

Recent financial results from the
RAB, along with forecasts trom
two industry observers. offered
some good news about the financial
outiook for the radio industry.

Tre latest Jack Myers Report
forecasts industry ad spending will
improve 3.5% this vear. to $19 bil-
lion. and will make up 12% of the
ovcrall ad-spending pie. Myers,
wha has provided business-to-busi-
ness research for and about the me-
dia industry since 1982, predicts ra-
dio ad spending will grow another
3% in 2003, to $19.6 billion. and
ancther 6% in 2004, to $20.8 bil-
lion

For the entire media landscape,
Myers predicts new advertising
spending will grow 1% this year,
2% next year and 5% in 2004.
What's more. the report says ad
spending in traditional media this
year has been significantly stronger
than projected. even before the
Sept. 11 terrorist attacks. and is
slightly better than what was fore-
cast as recently as July.

Heavy local political spending,
Q4 pressure in the scatter market for
broadcast and cable television net-
works and fewer advertiser cancel-
latinns are combining to ensure a
\ “strong year-end finish for the
J broadcasting industry,” Myers said.

Adding credibility to that forecast

Radio Ad Spending Expected
To Grow Annually Through 04

W Report predicts 3% gains this year and next;
RAB says Sept. revenue is up 17% from last year

were figures the RAB released for |
September’s radio ad sales. which |
rose dramatically. According to the
group. business rose 17% last
month compared to September |
2001. when the industry and the
world were devastated by the terror-
ist attacks. RAB President/CEO
Gary Fries said certain markets ex- |
perienced even more dramatic in-
creases. Washington. DC, for exam-
ple. was up 27%.

Big Apple Pacings
Up Dramatically

The city that was most ravaged by
the Sept. 11 terrorist atiacks is also
on pace to post improvement. Mer-
rill Lynch analyst Jessica Reif Cohen
said in a recent report that radio ad
sales in New York City are pacing up
23% for September. 20% for Octo-
ber and a staggering 30% for No-
vember vs. last year’s numbers.

“We believe underlying advertis-
ing trends are a combination of both
supply and inventory constraints. as
well as increased demand.” she
said. though she cautioned that the
next few weeks will provide clari-
ty regarding cancellations of upfront
ad buys for Q1.

Meanwhile, respected portfolio
manager David Sowerby predicted
that radio will experience a 6%-8%
revenue gain in 2003.

Additional reporting by Ron Ro-
drigues.

www americanradiohistory com
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IN MEMORIAM
L.A. Radio Legend Al Lohman Dies

By AL PETERSON
R&R NEWS/TALK/SPORTS EDITOR
alpeterson@radioundrecords.cor

kley, at KLAC/Los Angeles. The
duo went on to become arguably
the most successful radio
team in L.A. history.

After four years at KI.AC
Lohman and Barkley
moved. in 1967, to cross-
| town KFWB. where they
stayed for a year until that
station went all-News in
1968. Next, the pair segued
to KF1. where Lohman and
Barkley entertained a gen-
eration of morning radio
listeners with their cast of
characters from the mythi-
cal Pine City. which including farm
reporter Maynard Farmer, food critic

Al Lohman. who part-
nered for more than 20
years with Roger Barkley
to form one of Southern
California radio’s most
legendary and successtul
morning teams, died Oct.
13 in Palm Springs. CA af-
ter a long battle with blad-
der cancer. Lohman was
69.

Before he moved to Los
Angeles in the early 1960s.
Lohman’s radio career
took him from Omaha to Wichita.
Denver. Dallas and New York City.
where he worked at WABC. In
1963 he was first teamed with Bar-

Lohman,
circa 1981

LOHMAN/See Page 13

Salem/Cincy Expands Lambert’s Duties

Donald Lambert. currently GM of Salem’s Christian Talk WTSJ/Cin-
cinnati. has added similar duties for the company’s ESPN Radio affiliate
WBOB/Cincinnati. Lambert will now oversee all local advertising sales,
staffing. promotions and operations at WBOB.

“Salem is always looking for ways to draw upon our seasoned executives
to build out our station clusters.” Salem Sr. VP/Special Projects George Tou-
las said. “Don has been an integral part of Salem’s success in the Cincinnati
market, and we are confident of his ability to maximize the value of WBOB
as we integrate the station’s operations under one facility.”

A l4-year radio veteran, Lambert has been with Salem for five years.
Prior to joining the company he served as GM of several radio stations
owned and operated by Bethesda Christian Broadcasting.

“I am excited to be working with the staff at WBOB to enhance the sta-
tion’s presence in the Cincinnati marketplace.” Lambert said. “Salem has
assembled a strong sales teamn in this market, and I'm pleased that the com-
pany has the faith in me to lead this group.”
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FCC Filing Reveals Details
Of Failed SBS-HBC Merger

Radio Business

[ Analyst doubts deadline for Univision-HBC deal will be met

By Jor Howarn
R&R WASHINGTON BUREAU
Jhoward @radioandrecords.com

In a proposal code-named “Project Fiesta,” Spanish Broad-
casting System and Hispanic Broadcasting Corp. explored a
$1.5 billion merger that would have made SBS Chairman/CEO
Raul Alarcon and HBC President/CEO Mac Tichenor co-Chair-
men of a new group, dubbed in the proposal ““Salsa Radio.” SBS
included the proposal in a massive 841-page filing it submitted to
the FCC as part of its ongoing effort to block HBC's merger with

Univision.

Prepared by Credit Suisse First
Boston in April 2001, the merger pro-
posal used code names for both com-
panies to protect the secrecy of the
endeavor: HBC was called “Halcon.”
and SBS was referred to as “Salsa.”
Included was a letter from HBC to
SBS proposing the deal and outlining
what HBC called the “significant stra-

tegic merits” of such a merger. The
new group was to be headquartered in
Miami, with an accounting staft in
Dallas.

By now. of course, most in the in-
dustry know that HBC chose instead
to join forces with Spanish-language
cable-TV powerhouse Univision.
And while Univision has repeatedly

said it intends to close the HBC
merger by year’s end. CIBC World
Markets analyst Jason Helfstein ques-
tions whether that will be possible.

Helfstein said in a recent report that
conversations he's had with Washing-
ton. DC attorneys have led him to
believe that the FCC and Department
of Justice reviews of the deal will not
allow a closing this year. though he
does believe that the merger will ul-
timately be approved.

Helfstein said the FCC’s review of
the National Hispanic Policy
Institute’s petition to deny the
Univision-HBC merger — as well as
the recent departure of the head of the
DOJ’s antitrust division — could also
contribute o a delay in closing.

P

Blg clty Stock Slldes 0n Default Warningﬁ

[J Bankruptcy may be an option for Spanish-language broadcaster

By Anam JacossoN
R&R RADIO EDITOR
ajacohson @ radioandrecords.com

It’s been a tough week for Big City Radio. First came the
FCC’s Oct. 9 announcement that a plan submitted by Big City to
upgrade Spanish Contemporary KLY Y/Los Angeles had been de-
nied. One day later Big City stock slid to just 10 cents a share
after the broadcaster admitted that it couldn’t pay the interest on
its bonds by Oct. 15, the final day of a 30-day grace period it had
taken advantage of in the hope that it would be able to secure

funding to make the payment.

Big City’s troubles began with the
FCC’s rejection of a complicated se-
ries of requests that would have
awarded the broadcaster an improved
signal for KLYY. Big City offered its
plan as a counterproposal 1o a petition
submitted by Helen Jones to place a
class A signal at 104.1 MHz in
Murrieta. CA. Rather than awarding
Jones that facility, Big City suggested
that the FCC instead allow Big City

to move its KSYY/Fallbrook. CA
from 107.1 MHz to 104.1 MHz.
Such a move would theoretically
have allowed Big City’'s KLYY —also
at 107.1 MHz — 1o upgrade from a
class Ato a class BI facility. But, Big
City said. in order for that upgrade to
occur. the FCC would have to approve
the exchange of KYOR/Palm Springs.
CAs class B facility in Yucca Valley.
CA foraclass Bl signal in Desert Hot

Springs. CA. Furthermore, Big City
suggested that. to accommodate Jones’
request for a station in Murietta. a class
A at 96.9 MHz be created in that city.

Big City argued that an upgraded
KLYY would fall within the permis-
sible short-spacing for adjacent stations
KROQ/Los Angeles (at 106.7 MHz)
and KLVE/Los Angeles (at 107.5
MHz). But the FCC disagreed and said
that such a plan would. in fact, increase
possible interference for KROQ and
KLVE. The commission denied Big
City’s proposals and awarded Jones the
Murrieta facility at 104.1. Shares in
YFM dipped 15 cents, to 80 cents a
share. in that day’s trading.

The next day Big City issued a for-
mal announcement confirming the

BIG CITY/See Page 6

BUSINESS BRIEFS
Viacom Board Approves Stock Buyback

iacom’s board of directors has approved a $3 billion stock buyback.

The company said it will acquire the stock from time to time and that
the new repurchase will begin after the completion of an earlier, $2 billion
program under which about $1.8 billion in Viacom stock has been pur-
chased since February 2001. Viacom said it will finance the new pur-
chase program with cash flow generated by company operations.

In other news, Viacom has pledged $120 million in ad space for an HIV
and AIDS public-education campaign. In the first year of the multiyear
effort, PSAs on Viacom's radio, TV, outdoor. online and print properties
will direct individuals seeking help to a website and a toll-free number.
The PSAs will be made available rights-free to other media outlets. Viacom
Chairman/CEO Sumner Redstone said, “Viacom is proud to join the fight
against the ignorance, apathy and inaction that allow the epidemic to
spread.” The campaign is being produced in partnership with Kaiser Family
Foundation and will kick off on Jan. 6, 2003.

Lowry Mays Ups Stake In Clear Channel

lear Channel Communications Chairman/CEO Lowry Mays ac-

quired more than 20 million additional shares of Clear Channel stock
through 4-M Partners, for which he was a managing member. That part-
nership was dissolved on Aug. 22, and all of its stock was transferred
directly to Mays. As of last week, Mays controlled 31.7 million shares of
Clear Channel stock, representing a 5.2% stake.

Beasley Predicts Q3 Will Outpace Guidance

Beasley Broadcasting said last week that it expects to exceed its
earlier third-quarter guidance of $27.5 million in actual revenue and
$8 million in broadcast cash flow, as well as its predicted after-tax cash
flow of 12 cents per share. For the quarter ended Sept. 30, the company
also expects to surpass its same-station guidance, which called for flat
revenue compared to year-ago levels and an increase of approximately
8% in BCF. Beasley is scheduled to release its Q3 results on Oct. 30.

Advertisers Gall For PPM, Cleaner Airwaves

S everal advertisers called for radio to adopt the Portable People Meter
in presentations at the RAB board meeting in Atlanta this week. Re-
lief from spotioad congestion and less “bad taste” in programming also
led the wish lists in presentations by such major advertisers as Coca-
Cola, Cingular and Home Depot. Clients asked radio for better account-
ability and post-analysis, for competitive media intelligence and for support

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross earnings from radio advertising.

Change Since

jostimi 10462 10711702 T/H T 10M4/02-10/11/02

R&R Index 200.87 189.39 186.30 -7% -2%
Dow Industrials 941045 7528.40  7850.29 -17% +4%
S&P 500 1097.43 800.58 83533  -24% +4%
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Analysts Mixed On Gumulus

Two Wall Street analysts issued reports on Cumulus Media
recently, but with very different messages. While one applauded
the company’s focus on small-town markets, the other won-
dered how much growth potential there is in Cumulus’ station

portfolio.

Initiating coverage, RBC Capital
Markets’ David Bank said Cumulus
is “the only major radio group exclu-
sively focused on smaller markets,
where the competition is less sophis-
ticated and the environment is more
favorable.”

Bank gave high marks to the
company’s cluster strategy, noting that
none of Cumulus’ 40 market clusters
contributes more than 5% of the
company’s total revenues. He said,
“Cumulus should be able to weather

the storm of weakness in any given
market without an overall negative
impact on its operations.”

Bank also credited Cumulus for
“consistently improved profitability”
and its efforts to strengthen its balance
sheet. He assigned an “‘outperform’ rat-
ing to the stock at a target price of $20.

Meanwhile, Wachovia Securities
analyst Jim Boyle recently down-
graded his rating on Cumulus from
“buy” to “hold,” explaining that Cu-
mulus shares have a fair valuation fol-

lowing a rapid price improvement. In-
deed, the issue has appreciated 23%
in Q3, compared to a 3% decline for
the radio sector overall. While Boyle
said he still expects Cumulus to beat
its Q3 guidance, he believes the
company’s growth is “just not fast
enough to warrant a premium.”

Boyle added that, despite Cumulus’
cost-cutting efforts and its continued sta-
tion purchases, its leverage-ratio target
has climbed to or above private-market
value. “Cumulus’ turnaround was bet-
ter than expected,” Boyle said, “but we
believe that Cumulus’ markets are un-
likely to grow as fast as their large-mar-
ket brethren.” He added, however, that
**Cumulus should benefit from the posi-
tive radio long-term trends.”

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

¢ WPIK-FM/Summerland Key, FL $1.5 million
® KFMV-FM/Franklin (Lafayette), LA Undisclosed

Full transactions listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o WWDR-AM & WDLZ-FM/Murfreesboro and
WRMT-AM & WSAY-FM/Rocky Mount, NC
$4.3 million

BUYER: First Media
SELLER: R. Gordon Finney

2002 DEALS TO DATE
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Cumulus Deal In Florida’s Panhandle Gets Red Flag

Cumulus Media’s planned $30 million acquisition of WFTW-AM, WKSM-FM, WNCV-FM, WYZB-FM & WZNS-
FM/Ft. Walton Beach, FL from Holladay Broadcasting is being scrutinized by the FCC over ownership-share
and revenue-concentration concerns. According to spring 2002 Arbitron data, Clear Channel owns five stations that
rate in the Ft. Walton Beach market.

LPFM Advocate Seeks Extension Of Rules Review

Saying the topic is “very important for the future of broadcasting, as well as for the future development of Ameri-
‘ can democracy,” Nickolaus Leggett — an inventor and electronics technician who was among the original
petitioners for low-power FM service — is asking the FCC to extend the comment deadline for its review of media-
ownership limits. Noting that the FCC'’s review notice contains hundreds of questions, Leggett says the current time
frame isn'tlong enough for parties to adequately address the issues; he would like the time extended from 60 to 180
days for comments and from 90 to 270 days for reply comments. The FCC hasn't yet responded to Leggett’s
request, and, as of now, the first round of comments on ownership rules is due by Dec. 2, and reply comments are
due Jan. 2. The comment cycle was launched Oct. 1, when the FCC released 12 reports from its media-ownership
working groups.

Grass-Roots Effort Underway To Support Media Limits

mong the first parties to file comments in the FCC's review of media-ownership limits are 467 people who have

signed identical letters urging FCC Chairman Michael Poweil to “strengthen — not repeal — the few remaining
rules that prevent near-total concentration of ownership in the clutches of a few corporations.” The letter goes on to
say that the media limits are “crucially important if we are to protect our nation from the very real dangers of media
monopolies.” It's unclear what group, if any, is leading the letter-writing campaign.

Commissioners Square Off On Indecency Enforcement

D uring a presentation by the FCC’s Enforcement Bureau at the commission’s Oct. 10 open meeting, Commis-
sioner Michael Copps reiterated his belief that the responsibility for supplying tapes or transcripts of indecent
broadcasts is too often placed on complainants, rather than on stations or the FCC. Chairman Michael Powell
countered that the FCC's rules do not require tapes, pointing out that the commission launched an investigation into
Opie & Anthony’s now-infamous Sex for Sam broadcast without a tape or a transcript. While Copps acknowledged
that example, he said that there is still a perception that the onus is on the complainant. Powel! said the FCC “will
work on the perception” but reiterated that complainants are not, in fact, required to supply tapes or transcripts with
indecency complaints.

MMTC Criticizes Revocation Of Delta Radio CP

he Minority Media & Telecommunications Council this week criticized the FCC's recent decision to revoke Delta

Radio’s construction permit for a new Greenville, MS station after Delta failed to make its final auction payment.
The MMTC supported Delta’s argument that a pending challenge had kept the CP grant from becoming final,
crippling the broadcaster’s ability to secure financing. The FCC has maintained that auction winners must submit
payments even if pending challenges threaten their permits, but the MMTC said that the commission hasn’t consid-
ered the “strategic incentive” such a policy creates: Losing auction bidders, the MMTC claims, may file petitions to
deny solely to keep a winning bidder from being able to get financing. “A losing bidder will realize that, as a practical
matter, a petition to deny will make it imprudent for any rational businessperson to actually build out the permit and
serve the public,” the MMTC said. “No one in her right mind would build on a nonfinal grant.”

FCG Steps Up RF Enforcement

M edia Bureau Deputy Chief Linda Blair said this week that her office is planning to increase enforcement of its
radio-frequency radiation guidelines for towers. The guidelines, she told R&R, include not just rules concerning
tower fences, but ensuring that frequency levels are within approved limits. During a presentation to FCC commis-
sioners this week Blair said that in the past 12 months Enforcement Bureau field agents have inspected more than
3,000 antennas, resulting in 71 fine proposals totaling approximately $1 million.

FCC Adds Nagle To Legal Ranks

Pau| Nagle has joined the FCC’s Office of Legislative Affairs as an attorney and adviser focusing on broadband-
! network issues. Nagle comes to the FCC from the Washington, DC law firm of Wilkinson Barker Knauer, where
{  he has worked since June 1999.
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$4,811,474,069

 Stations Traded This Quarter:

' Dollars to Date:
" Dollars This Quarter:

Stations Traded This Year:

(Last Year: $3,860,861,228)

$33,633,000

(Last Year: $477,504,373)

641

(Last Year: 1,046)

51

(Last Year: 171)
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Continued from Page 4

for the RAB-Arbitron Radio Ad Effectiveness Lab project. Additionally, they'd
like radio to explore text messaging and provide “value creation” with ad
schedules.

New Portable People Meter research was released by Arbitron at the
Advertising Research Foundation’s Week of Workshops last week, show-
ing that some audience compositions are quite similar when measured by
the PPM and by the conventional diary method. Using the diary, women
18+ comprise 66% of the AC audience, while PPM data shows they make
up 62% of AC listeners. For Rock, men 18+ make up 70% of the audience
as measured by the diary and 68% with the PPM, while 40% of the Urban
audience comes from 18-34s with both measurement methods.

Although there are fluctuations within particular demos, Arbitron said that
these findings debunk the notion that, because the PPM picks up passive
listening, stations could get credit for listeners who didnt — and wouldn’t —
choose them. As it headed into the meeting of the ad hoc industry commit-
tee on the PPM at the RAB board meeting this week, Arbitron said it is
working on five priorities: response-rate improvement, a Hispanic “recruit-
ment agree” test, understanding differences in moming drive, continued joint
TV analyses with Nielsen and additional PPM panels, including a second
Philadelphia panel and a second market for a Hispanic study.

In other Arbitron news, the company has mailed the ballots for its Radio
Advisory Council. Forty-five candidates are on the ballot, which went to
Arbitron client stations in the five formats that have board seats open: AC
in continuous markets; Black/Urban in all markets; and AOR, Country and
News/Talk in noncontinuous markets. All ballots must be fax-dated or post-
marked no later than Oct. 25, and election results will be announced at the
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Nov. 3-6 council meeting.

Continued on Page 13

Big City

Continued from Page 4

FCC’s denial of the upgrade proposal,
and, in that announcement, offered in-
vestors a double dose of bad news: Big
City said it would be unable to make
an interest payment on its 11.25% se-
nior discount notes due 2005 — a pay-
ment originally due Sept. 15.

By Oct. 10, with the clock ticking
on its 30-day grace period, Big City
had failed to secure funding to make
the payment. As R&R went to press
on Oct. 15, it was not known if Big
City had made an unexpected last-
minute payment or if it was preparing
to suffer the consequences of a default.

Inits Oct. 10 statement Big City said

it was considering either an asset sale
or a restructuring of the notes, but the
company could not commit as to
whether it would ultimately decide to
act on either or both of those options.
If it chooses neither course, Big City
said it may seek bankruptcy protection
under federal law.

That news sent Big City stock spi-
raling southward for the sécond straight
session: By 2:30pm ET YFM shares
had dipped 44%, to 45 cents. By the
end of the day the stock had tumbled a
whopping 88%, to just 10 cents per
share. On Oct. 15 Big City’s stock sat
atapaliry 35 cents, after a brief rebound
to 50 cents aday before. The company’s
stock is off 68% year-to-date; its all-
time high was $13, in May 1998.
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Living Log
No more copying log out and
into the stucio. All schedule
changes are immediate.

Internet Voice Tracking

Use top talent from across
town or around the wo*ld

24 Hour Support

The average RCS support call is
answered by a real human being in |2 5
seconds.™ If you have a quastion, we've
got the answer no matter what time.

=1 \24/7/365
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based on more than 27,000 calls.

See the difference, hear the difference, get the best!

SRR N 2= Master Control is Selectorgsmart. Call, click or email now:
For live-assist, automation, satellite, - 914-428-4600
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www.rcsworks.com/howitworks
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Management - Markelting - Sales

Fads Vs. Trends: Making
The Future Work For You

1 What's a passing fad and what's a genuine trend?

By John Parikhal

he entertainment business is a seductive world where fads and trends collide. It’s a world
where today’s Britney Spears is tomorrow’s Paula Abdul and where the legendary Mickey
—— Mouse has lost it to a sponge on Nickelodeon. But our success often hinges on our ability to
ride trends for the long haul while jumping on and off fads as they occur. If we win, we win big.

It we miss, it hurts.

Disney is in chaos be- ——
cause it missed a trend
Nickelodeon is riding.
ABC is a mess because it |
bet too heavily on the Mil-
lionaire fad. Wall Street is
in well-deserved disgrace
because it peddled the fad
of looking for instant rich-
es but didn’t provide real
value.

If you wore a headband
in the "60s, slid into platform shoes
in the *70s, bought a time-share va-
cation in the "80s or day-traded in the
’90s, you're probably ready for the
nextnew fad. But if you’re still hold-
ing on to shares of HereTodayGone
Tomorrow.com, you're also aware of
how fast a fad can fade.

If You Saw It Coming,
It’s A Trend

You may be wondering where
fads and trends intersect. Knowing
the ditference between a fad and a
trend is more important than ever
now that consolidated companies
have to perform more eftectively and
look toward building longer-tcrm
brands with their properties.

That said, fads are important to
some formats. CHR/Pop and other
youth-based formats are expected to
deal with the exciting, flash-in-the-
pan fads. For many years record com-
panies could count on selling singles
when the latest fad hit the market-
place. If you're really good with fads
— if you can capitalize on them and
get them to market quickly — stick
with them. If you’re not, you'd be
better off focusing on trends.

Twelve years ago | wrote in a col-
umn for R&R, “The Hispanic pop-
ulation is growing so quickly that it
will attect media and marketing for
years to come.” | wasn’t particular-
ly smart to notice that; the trend was
predictable from demographics. You
could bet on it.

John Parikhal

= But over the past three
years many analysts and
media barons have sudden-
ly discovered Hispanic peo-
- | ple. and “Hispanic-ization”
| is the new fad. Now there’s
too much focus on what
Hispanic opportunities can
do for your business, out of
all proportion with reality.
Fourteen years ago |
wrote in R&R about the
aging population: “Census data
shows the population is aging and
the majority of Americans will soon
be middle-aged or older.” As people
getolder, they become slightly more
resistant to new ideas and new mu-
sic. That should mean that the grow-
ing older audience will show a
general tendency toward oldies mu-
sic, nostalgia and conservatism. This
is a trend.

*

Tech-savvy
youngsters will
demand convenience,
connection and
control from their
media.

T

And what have we seen recently?
Spanish-language stations are often
tops in their markets, and the top new
25-54 format in America is a “70s-
driven version of Oldies.

Since | wrote those columns, an-
other trend has exploded: a baby
boomlet that is putting pressure on
schools, property taxes and housing

while opening a monster youth mar-
ket the likes of which hasn’t been
seen since the '60s. This boomlet
means that today's most youth-driv-
en radio formats have a great future.
Of course, when they start doing
really well, Wall Street will call pro-
grammers geniuses for giving their
customers what they want.

Don’t Bully The Boomlet

This new baby boomlet will also
contain a nasty surprise for the bul-
lies who are still operating in the old
entertainment economy. Tech-savvy
youngsters will demand conve-
nience, connection and control from
their media. If they don’t get those
things, they will appropriate the en-
tertainment themselves and format it
the way they want it.

While entertainment-industry lob-
byists try to figure out how to restrict
what their customers can have and
do, others (like Apple Computer) are
trying to give customers what they
want. The bullies will have to figure
out how to do that if they want to ride
the new youth trend.

If the same amount of energy and
brainpower now aimed at denying
customers the convenience, connec-
tion and control they want from their
entertainment were applied to figur-
ing out how to give them those things
— and then figuring out how to
make money from it — everybody
would be better off.

Caught By The Buzz

When it’s so important, why don’t
we see trends as clearly as fads?
Why do we get caught up in the
short-term buzz of tads when the
long-term money is made by riding
trends?

The relationship between fads and
trends often isn’t obvious. Fads are
more exciting, more extreme and
more tangible than the trends they
represent. For example, *80s tormats

www americanradiohistorvy com

Crocodile Dundee
Extreme hairstyles
Shock radio
Marijuana

Crocodile Hunter
Tattoos

Reality TV
Herbal remedies

How To Tell A Fad From A Trend

¢ You can't miss a fad. You can miss a trend.

* You can't predict a fad. You can predict a trend
¢ Fads explode. Trends emerge.

* A fad is a blip on the surface of a trend.

Sensitive “he-men”

Increased self-expression
Upping the ante in entertainment
Holistic worldview

were a fad, but Oldies formats are
part of an ongoing trend. The Os-
hournes on MTV is a tad, but video
biographies are part of a trend.

*

Beware of pop
futurists! A really
good trendspotter
should make you

uncomfortable, not
comfortable.

T e —

How can we get better at spotting
trends and avoiding the pitfalls of
tads? First, beware of pop futurists!
A really good trendspotter should
make you uncomfortable, not com-
fortable. That’s why you should
watch out for a lot of the predictions
made by pop futurist Faith Popcorn.
Although she is brilliant at coining
new words, like cocooning, it’s risky
to bet on her trends. For example, the
word cocooning is used more than
ever as proof of a trend that Ameri-
cans are staying home more — but
itisn’t true!

Americans eat outside the home
more than ever. They spend more
time in cars and less time in their
homes. They spend more time at
their kids® soccer games and less
time in front of the stove. It’s true that
people are trying to make their
homes more comfortable. but that
doesn’t mean they spend all their

time there. They may want to co-
coon, but they aren’t doing it. Focus
your media energy on out-of-home
customers (who aren’t cocooning),
and you’ll see opportunities galore.
And read really smart futurists, like
Watts Wacker.

Second, if you suddenly get real-
ly excited about something new, it
could be a fad. Check yourself. If
“everybody” is suddenly excited, be
doubly careful. Remember day trad-
ing, the "80s format and “unlocking
shareholder value™?

Third, forget this alphabet-gener-
ation nonsense (Generation X, Gen-
eration Y and so on), and check out
demographic statistics once a year.
What you’ll see will amaze you. For
example, entertainment focuses a lot
on youth, but 20 million baby
boomers have already turned 50, and
another 20 million will turn 50 in the
next tive years. That's 40 million
people in a 10-year age cell!

The polarizing demands of a much
younger (and more ethnic) audience
and a much older (and whiter)
boomer audience will have program-
mers’ heads spinning, but these cir-
cumstances will provide a huge
opportunity for those who surf the
trends while enjoying the fads.

Just for fun, I have updated the
fads and trends list | presented in
R&R 14 years ago (see box, above).
Fads change. Trends endure.

John Parikhal, CEO of Joint
Communications, is a global
leader in media strategy and
implementation. His company
specializes in identifying, cap-
turing and keeping audiences.
He can be reached at 203-656~
4680 or parikhal @ aol.com.
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The Portable People Meter
Is Your Friend

he Portable People Meter will be the best thing ever for radio revenues and for driving up

X radio’s pathetically low rates.

When Arbitron begins
sending People Meter ratings
reports to agencies, the re-
ports will show média buy-
ers the same-time, same-day,
same-city ratings for broad-
cast TV, cable TV and radio.
That will be a very good mo-
ment for radio, because it
will show, for example, that
from 6-10am in New York,
CNN averages about 30,000
viewers, while WINS aver-
ages 1.5 million listeners.

The reports will prove that most
radio stations have more listeners in
their home markets than cable chan-
nels Fave viewers in the same mar-
kets. Obviously, these new ratings
reports will be a powerful tool for
solving radio’s bigg]est sales problem:
rates that are so low relative to audi-
ence size that advertisers think there’s
something wrong with radio.

Thirty Years Of Field Tests

There is nothing mysterious about
the People Meter or its panel-based
sampling method. All your diary-vs.-
meter questions have already been
answered in a study commissioned by
the Association of Independent Tele-
vision Stations in the mid-1980s. The
association put diaries and meters in
the same households in 14 cities for
one month. What did it discover?

In every city:

* Meters showed more homes using
television for more hours than the di-
aries.

* Maters showed higher viewership
among 18-24 men.

* Meters showed all independent
stations had 8%-30% more viewers.

» Meters showed an increase in car-
toon and kid-show viewership and a
decline in news viewing.

» Meters showed viewers watching
syndicated Cheers reruns on indepen-
dent stations, but they wrote in their
diaries that they watched the show on
the NBC aftihiate. (Of course, NBC
spent millions to brand Cheers as be-
longing to the network.)

Ask your friend in TV about what
happens when a market switches from
diaries to meters. The data is bounti-
ful. The results consistently show
more hours of viewing. Indies go up.
Kids® viewing goes up.

What About Those
Spooky Panels?

Programmers should never pro-
gram to the lie that they can “maxi-
mize cume” that is, get the
audience to listen longer. Diaries
can’t measure that, for one stupidly
obvious reason: Diaries are mailed
back each week. Yobir cume is in the
mail. A new sample each week de-

Walter Sabo

mands vigilant cume-build-
ing strategies.

The reason Arbitron has to
gather as large a diary sam-
ple as possible is that the di-
ary uses unaided recall. It
doesn’t measure listening. It
can’t. Never could. It mea-
sures what people remember
and are willing to admit to in
writing. What’s in your med-
icine cabinet? Are you will-
ing to admit it in writing, sign
your name and mail it in — for a
buck? Thought so.

The diary method assumes correct
recall of station names, universal own-
ership of atomic clocks and a willing-
ness to admit in writing to all listening.
More shockingly, it assumes everyone
can spell.

Strangely, most stations have mar-
keted to these lies. Their advertise-
ments tell people to listen, rather than
to do what we really want them to do,
which 15 “Remember to write it down
so you don’t forget.” (Yes, you can use
that line in your advertising.)

\

Predictions

People Meter panels will match the
measurement system used by Niel-
sen for TV and in its consumer pack-
aged-goods research. The meter is
understood and respected by the ad-
vertising community. Here’s what the
Portable People Meter will do:

* Moming drive numbers will go
down slightly. All your memory jog-
gers. on and off the air, point to morn-
ing drive. That’s all you’ve reminded
listeners. to think about when they fill
out their diaries. Nights and weekends
are memory orphans.

* Weekends and nights will go up.

* Male 18-24 cume will increase.

« Howard Stern, CHR, News and
Country will show higher cumes.

* [Lite ACs, Talk, Dance and Urban
will show increased time spent listening.

« lazz, NPR and Classical cume
will 1ank.

* I'he average number of stations
sampled will double in all cities. Dia-
ries show that people can remember
about th-ec stations a week. Three sta-
tions wi.l continue te hold the major-
ity of time spent listening, but three
or for more will start showing as hav-
ing beer sampled.

* Wornen 45-34 cume will decline
5%-10%.

By Walter Sabo

* Spotloads will go down. The evi-
dence will be overwhelming that too
many spots cause too much tune-out.
Lower spotloads will drive much
higher rates. (The result will be bet-
ter-quality clients, lower churn, better
sales personnel and improved collec-
tions.)

Bang For Your
Marketing Buck

The People Meter will give you an
immediate measure of the impact on
listening levels of external advertising
and on-air contesting. Prediction: Ex-
ternal advertising investment will in-
crease. Thank God. It will be no
problem to increase the now-impov-
erished marketing budget because
you'll be commanding much higher
ad rates.

Stations that have good product but
weak on-air ID and no advertising can
expect an increase in time spent lis-
tening. People who write down for-
mats they don’t listen to — like Jazz
— just to appear cool will decline.
Listening some people are hesitant to
admit to in writing — like Howard
Stern and relationship call-in shows
— will soar.

Stations with good product and
consistent external advertising will
increase share more than they would
have with diary methodology. That's
because the diary doesn’t measure lis-
tening, and most radio advertising
asks people to listen, rather than to
remember.

PPM Presents No Downside

Liabilities? Compared with unaided-
recall paper diaries, there are none. The
paper diary has a return rate of less than
40%. Half the diaries returned are
thrown away because people can’t
spell. Diaries cannot measure listening.
The raw data has never supported the
rigorous analysis you've wasted mon-
ey doing. (Your kitchen has three
clocks, all set to ditterent times. Which
do we use to determine if you listened
at 9:55 or 10:057) Arbitron’s own in-
tervention studies show that many di-
aryvkeepers fill out the diaries on the
first and last dav of the week.

Sure, it would be ideal if the meter
could easily measure headphone lis-
tening. But a measurement of 98% of
actual listening with a meter vs. a top-
of-mind guess on paper is better for
the business.

Waltar Sabo has led consulting firm Sabo Media since 1984. His team
includes a number of major media companies, including Millennium
Broadcasting and Standard Broadcasting, and all 100 channets of
Sirius Satellite Radio. Before starting his own company, Sabo was VP/
GM cf ABC Radio Networks and Exec. VP in charge of NBC-owned FM
stations. Reach him at 212-681-8181 or walter@sabomedia.com.
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- Novembher
Promotional Galendar

American Diabetes Month
Aviation History Month
Diabetic Eye Disease Month
Epilepsy Awareness Month
| Am So Thankful Month
International Drum Month
International Impotence Education Month
Lung Cancer Awareness Month
National Adoption Month
National AIDS Awareness Month
[ National Alzheimer’s Disease Month
National American Indian Heritage Month
| National Author’'s Month
National Family Caregivers Month
i National Healthy Skin Month
National Hospice Month
| National Marrow Awareness Month
Orphan Disease Month
National Peanut Butter Lovers Month
| Vegan Month

National Family Literacy Day
Vinegar Day

National Fig Week

World Communications Week

Write Your Epitaph Day
Sadie Hawkins Day
National Split Pea Soup Week
Kid’s Goal-Setting Waek
Etection Day
National Young Readers Day
National Men Make Dinner Day
Cook Something Bold and Pungent Day
National Ampie Time Day
National Parents as Teachers Day
Pursuit of Happiness Week
10-16  National Hug a Veteran Week
11 Veterans Day
12 Chicken Soup for the Soul Day
13 World Kindness Day
14 National American Teddy Bear Day
15 America Recycles Day
16 International Day for Tolerance
17 Homemade Bread Day
17-23  American Education Week
17-19  National Donor Sabbath
18-24 National Children’s Book Week
19 Have a Bad Day
19 National Community Education Day
19-25 National Family Caregivers Week
21 Great American Smokeout
24-30 National Family Week
24-30 National Game and Puzzle Week
24-Dec. 1 National Bible Week
27 What Do You Love About America Day
28 Thanksgiving Day
28-Dec. 1 MADD’s Tie One on for Safety
29 Black Friday
29 Electronic Greetings Day
30 Computer Security Day
30-Dec. 7 Hanukkah

mmm—um:moo@mmf\;;.\l—k—k
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Anniversary of the first scheduled radio broadcast (1920)
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Management Marketing Sales

‘Gall Me After The First
0f The Year’

As we head toward the end of
the year, you'll be encounter-
ing this year-end objection:
“Call me after the holidays.” Here
are some ways to conquer that
gorilla.

1. Close on the stall line: "Which
day after the first do you want me to
put you on the air?”

: 2. Make a firm appointment:
| “Let's make it a breakfast meeting.

Let me buy you your first cup of
Kk [ coffee.”

3. Ask the prospect to put your
appointment in their day planner. Asking them to write it
in suggests a minor commitment.

4. Let the prospect know how much more your
station will cost after the first of the year.

5. Let the prospect know about your New Year's
resolutions: “I've made the resolution not to allow pros-
pects like you, who need our station, to delay. Come on
— you know you need it.”

6. Question the clientinto a corner. “What will change
after the holidays?” Your client says quickly, “Nothing.”
“Great! Then let's get you into the system now to ramp
up on production time.”

7. Be funny. “You and everybody else! Everyone
wants to wait until after the holidays, and now I'm booked
until April! | do, however, have a few appointments
available the week of Jan. 9.”

8. Offer incentives and alternatives; for example,
$100 off on production if the client airs ads on a second
station in your cluster, starting before the end of the year.
Do the math and show the client exactly how much
they’ll save.

——

Boston-based radio sales and management trainer lrwin
Pollack provides hands-on, results-oriented seminars
\ and in-house consulting for clusters and individual
stations. He can be reached toll-free at 888-723-4650 or
\ through his website at www.irwinpoliack.com. J

By Irwin Pollack

| PART SEVEN OF A SEVEN-PART SERIES |

Reality Management:
Enjoy The Honeymoon

Every new general manager gets but one honeymoon
period. Use yours wisely.

Here’s one for the treshman class of radio managers: Re-
sistance to change is a gray area. You'll rarely encounter a
vocal, visible demonstration of it. It is almost always expressed
by a growing disregard for the spirit of existing rules and pro-
cedures, along with a concurrent adherence to the Ictter of the
law. Symptoms may include missed target dates, incomplete
projects, apathy and an erosion of morale. Resistance is mag-
nified when a change is unexpected.

But a newly installed GM is in a unique position. He or she
gets a one-time opportunity to make changes without having
to first prepare the troops. Everyone already expects a new
broom to sweep clean. This is the new manager’s honeymoon
period, and the team expects to see him or her place a person-
al stamp on the stations.

Several factors determine the length of the honeymoon.
Generally, the poorer the previous manager’s performance, the
shorter the honeymoon will be. The predecessor’s longevity
is also in play; usually, the longer his or her tenure was, the
longer the new manager’s honeymoon time. That’s why some
sports teams show dramatic turnarounds right after a longtime
coach is replaced and why some radio stations enjoy dramat-
ic turnarounds with a new manager.

But no honeymoon lasts forever, so the effective coach or
radio manager tries to lock down key changes early and im-
plement them in time to beat the deadline. You’re in a contest
with time: Will you have enough to make an impact? When
you have your new command, keep the honeymoon in mind
and make the most of it. You’ll never be the new guy at these
stations again.

So you’re not a new guy, and your honeymoon is long over.
There will be moments when, despite all your training and
experience, you’ll need help. And the help you need may not
be not technical or strategic — you know about all those things
— but inspirational.

Start your business day by evaluating how well you’re do-
ing in developing these essential qualities:

6O-Se 66/’0\22’ Copywriter

By Jeffrey Hedquist

The Sounds 0f Silence

With radio you can create any picture in the lis-
tener’s mind you want, in a myriad of hues. But
radio has only four colors to work with: voices,
music, sound effects and silence.

Silence is the one that is most often overlooked. The
judicious use of silence can make or break a radio
commercial. How do you leamn to use silence effectively?
Listentostand-up comics. Listento radio drama. Listento
storytellers. Listen to effective speakers. Pick up on how
they pause just before delivering the important points of
the story or the punch line.

Sometimes leaving a few pauses for silence in your
commercial can drive home a point much more
eftectively and emphatically than trying to fill up the full
30 or 60 seconds with copy.

Silence can also be used as a dramatic contrast.
When a commercial is filled with music or sound effects,
stopping those background sounds dead and leaving a
pause or having the voice speak over silence can be one
of the most dramatic ways to make a point.

For emphasis, being quieter can sometimes work
better than being louder. In a world of chaos, noise and
nonstop sound, the effective use of silence can be your
best selling tool.

After a career spent in places filled with sound,
Jeffrey Hedquist now creates radio for advertisers
and agencies all over the country from Fairfield, IA,
where there is an abundance of silence. You can
quietly contact him at Hedquist Productions, P.O.
Box 1475, Fairfield, |IA 52556; phone: 641-472-6708;
fax: 641-472-7400; e-mail: jeffrey @ hedquist.com.

A e A R
* Candor — with everyone
* The courage to act decisively
* The ability to lead as well as manage
* The vision to consider everyone in the cluster “talent”
* The ability to perform in a crisis

Tim Moore is Managing Partner of Audience Development
Group, programming consuitants to radio stations in multiple
formats. Reach him at 100 Grandville SW, Suite 602, Grand
Rapids, MI 49503; 616-940-8309; or tim @goodratings.com.

61% of

radio stations are drastically
under-performing in sales*

*but that probably doesn’t include you.

It's a great time to start your “do differently” plan
in sales no matter how well you’re doing.

Special 2003 rates are in effect if you start NOW!

Mark Ross Enterprises, Inc. * 233 Needham Street » Radio Plaza/5th Floor « Newton, MA 02464

www.americanradiohistorv.com

Broadcasting's Leader in
Sales and Management
Traming

(617)928-1910
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igital Medi.

RIAA, Other Industry Groups
Educate Educators

[J Letter to colleges and universities may signal a

change in strategy

by Brida Connolly

Assistant Managing Editor

letter signed by RIA A Chairman/CEO Hilary Rosen, National Music Publishers’ Associa-
tion President/CEO Edward Murphy, Songwriters Guild of America President Rick Carnes

and Motion Picture Association of America President/CEO Jack Valenti went out early last

week to more than 2,000 colleges and universities nationwide to ask for help in the fight against
copyright infringement through online file trading. The letter is a measured appeal to college
administrators to set firm policies at their schools, and it illustrates what appears to be a recent
change in public strategy among copyright owners.

Cme of the less-talked-about parts
of the fight against piracy has been the
rights-holders’ public relations prob-
lem. The MPAA and music publish-
ers get some criticism, but the RIAA
takes the most heat by far; it’s been
vilified all over the World Wide Web
since it sued the five-month-old Nap-
ster in December of 1999.

In the past three years, as it’s joined
with other entertainment-industry
groups to sue more peer-to-peers, the
RIAA has become the focus of hos-
tility and defiance from pirates world-
wide. Its website hu been shut down
by hackers twice this year; the second
time the site was vandalized with pro-
piracy messages.

But recently groups of copyright
owners have been joining for initia-
tives that are more positive than high-
profile lawsuits. Last month the RIAA
and the 19 other music- and related-
industry groups that form Musicians

United for Strong Internet Copyright
launched the www.musicunited.org
website and print, radio and TV ad
campaigns, all featuring well-known
recording artists appealing to file-
traders’ consciences and common
sense.

The letter that went out to colleges
last week first reiterates the rights-
holders’ fundamental position:
“Copyright infringement is theft.” The
groups then offer assistance to schools
that want to start antipiracy programs
—- and detail what large-scale file-
sharing is costing schools right now.

After citing a Chronicle of Higher
Education article saying that one
schoo! discovered that P2P uploads
were using 75% of its bandwidth, the
letter continues, “When students run
P2P applications and offer files for
upload, much of the bandwidth drain
is likely to be users outside the uni-
versity downloading from students.

SMAA Delayed In Senate

The Small Webcasters Amendment Act, which would set webcast per-
formance royalties for small streamers based on a percentage of reve-
nue, was passed by the House last week, but after the bill went to the
Senate the NAB asked that some language be added, reportedly to clarify
that the bill cdnnot be used as a precedent if a new Copyright Arbitra-
tion Royalty Panel is eventually held for webcast royalty rates. If the lan-
guage changes, the bill will have to be woted on again by the House be-
fore it can go to President Bush for his signature. But the clock is ticking:
Congress is now set to adjourn for the midterm elections by Oct. 18.

Stay 0f 'Net Royalties For Broadeasters Denied

The U.S. Copyright Office has denied the motion of Bonneville Com-
munications, Clear Channel Communications, Cox Radio, Emmis
Communications, Entercom Commurications, Susquehanna Radio
and the NAB for a stay of webcast performance royalties for Internet si-
mulcasts of AM and FM stations. The motion, filed in September, said
broadcasters would be irreparably harmed if they had to pay royalties
while the District Court decision that made them liable for the payments
is still being appealed. But Register of Copyrights Marybeth Peters said
the broadcasters neither showed sufficient likelihood that they will win
on appeal nor demonstrated that they will be irreparably harmed if they
pay royalties and have to try to get refunds if they do finally win in court.

Artists Sue MP3.com Over Infringement

Bob Dylan, James Taylor and Billy Joel have all filed suit against Viv-
endi Universal's MP3.com, alleging that it copied and distributed their
songs without permission and seeking $150,000 in damages for each
instance of copyright infringement.

One student offering a dozen infring-
ing files on P2P may be serving those
files up to hundreds, if not thousands,
of users around the world.” (Of
course, a student offering a dozen
popular noninfringing files would be
using the same bandwidth.)

The letter goes on, “P2P also pos-
es serious network security and stu-
dent-privacy risks ... P2P software is
susceptible to worms and viruses spe-
cifically designed to exploit P2P ap-
plications.” Nowhere in the letter are
lawsuits against schools that permit
trading threatened — or even men-
tioned. And it’s not because nobody’s
thought of it: Metallica sued several
schools over file-trading at the height
of Napster’s popularity.

The letter from entertainment-in-
dustry groups was followed up by a
letter to the same schools signed by
the heads of six higher-education as-
sociations, including the influential
Association of American Universi-
ties. The second letter offers a qual-
ified endorsement of the earlier mis-
sive: “Obviously, {the rights-holder
groups’] letter addresses this topic
from the perspective of the recording
and movie industries and reflects
their interpretation of these issues.
Nonetheless, we are in total agree-
ment that this issue is important and
merits your attention for multiple
reasons.”

The associations’ letter points out
that any antipiracy policy will also
have to consider “such basic campus
values” as privacy, free speech and
academic freedom but concludes.
“While this is a vexing issue with no
simple solutions, we hope you will

join us in addressing the inappropri-

ate use ot campus facilities to dissem-
inate [copyrighted] materials.”

The RIAA and other entertainment-
industry groups have said all along
that education is the best weapon
against online infringement. Like the
MUSIC plan, the letter to schools
combines clear and reasonable com-
munication with support from people
respected in the community being ad-
dressed. If these are signs of a new
strategy. it’s a good one, and one that
certainly should, in time, be more pro-
ductive than all those lawsuits.
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October 18, 2002 R&R ® 11

o
- Jracenote.

Hugo Cole

General Manager/Data Sarvices
www.gracenote.com

charts @gracenote.com

If you play CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote’'s CDDB music-recognition
service supplies artist and track information to more than 1 million
people who play music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-
note’s charts. Below are last week’s 50 most played CDs.

DiGITAL ToP 50°

LW TW ARTIST Album Title Weeks On
1 1 EMINEM The Eminem Show 22
4 2 ROLLING STDNES Forty Licks 3
2 3 NELLY Nellyvilie 16
6 4 LINKIN PARK Hybrid Theory 98
3 5 COLDPLAY A Rush Of Blood To The Head 7
5 6 NORAH JONES Come Away With Me 25
7 7 AVRIL LAVIGNE Let Go 18
8 8 ELVIS PRESLEY Elvis 30 #1 Hits 3
9 9 SYSTEM OF A DOWN Toxicity 58
10 10 RED HOT CHILI PEPPERS By The Way 14
15 11 U2 All That You Can't Leave Behind 104
19 12 ASHANTI Ashanti 28
14 13 BEATLES One 9
11 14 JOHN MAYER Room For Squares 28
17 15 PINK Missundaztood 41
18 16 ENYA A Day Without Rain 84
13 17 LINKIN PARK Reanimation 11
16 18 CREED Weathered 47
12 19 BECK Sea Change 3
20 20 PUDDLE OF MUDD Come Clean 45
46 21 BON JOVI Beunce 3
21 22 NICKELBACK Silver Side Up 57

— 23 MARC KNOPFLER The Ragpicker's Dream 1
28 24 SHAKIRA Laundry Service 48
27 25 JACK JOHNSON Brushfire Fairytales 18
30 26 PINK FLOYD Echoes (The Best Of Pink Floyd) 49
39 27 CELINE DION A New Day Has Come 29
25 28 ALICIA KEYS Songs In A Minor 68
34 29 JOSH GROBAN Josh Groban 15
22 30 LUDACRIS Word Of Mouf 46
31 31 STROKES Is This It 24
37 32 BLINK-182 Take Off Your Pants & Jacket 70
24 33 DISTURBED Believe 4
29 34 P.0.D. Satellite 43
— 35 JURASSIC 5 Power In Numbers 1
23 36 PETER GABRIEL U 3
36 37 DIXIE CHICKS Homs 7
32 38 TOOL Lateralus 68
44 39 MUSIQ SOULCHILD Juslisen 9
40 40 ORIGINAL SOUNDTRACK Moulin Rouge 50
38 41 KYLIE MINOGUE Fever 33
— 42 XZIBIT Man Ys. Machine 1
— 43 OASIS Heathen Chemistry 13
49 44 SADE Lovers Rock 50
35 45 ORIGINAL SOUNDTRACK O Brother, Where Art Thou? 44
— 46 INCUBUS Morning View 29
— 47 CRAIG DAVID Born To Do It 37
— 48 JIMMY EAT 'NORLD Bleed American 10
50 49 BRUCE SPRINGSTEEN The Rising 11
— 50 STAIND Break The Cycle 67
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RVPP

Continued from Page 1
Houston/New Orleans; Rob Roberts,
Southeast Florida; Jim Richards, San
Diego; Jason Kane, South Centrai
Texas; Mike Wheeler, Missouri/Kan-
sas; Mike O’Connor, Rocky Moun-
tains; L.J. Smith, Oklahoma/Arkan-
sas; Doug Hamand, Alabama/Cen-
tral Gulf Coast; and Phil Hunt, West
Texas. The company has now named
25 individuals to RVPP posts and is
expected to name 15 more shortly.

* Martin is a Bay Area radio vet-
eran who rose through the ranks at
KYLD/San Francisco, serving as the
CHR/Rhythmic’s MD and PD during
an 18-year run at the station. He has
also served as OM for Clear Chan-
nel’s nine stations in San Francisco
and nearby San Jose. In his new role
Martin will handle programming
oversight for those stations, in addition
to four Clear Chan-
nel properties in
Monterey.

Martin reports
to both Regional
VP Ed Krampf
and Sr. VP/Pro-
gramming Steve
Smith. Krampf
commented,
“Michael is an ex-

Baltimore; Frederick, MD; Salisbury,
MD; and Winchester, VA.

Wyatt reports to Regional VP
Bennett Zier, who said, “Jeff is a tre-
mendous programmer and leader who
will take the best practices of our
company and industry and integrate
them into the Washington-Baltimore
trading area.”

* Charles currently serves as Direc-
tor/Operations & Programming for
Clear Channel’s eight-station Houston
cluster and will now oversee 33 sta-
tions in his region. He joined CC/
Houston in November 2000 as Direc-
tor/Programming for KBME, KPRC
& KTRH. Before that he held Direc-
tor/Programming & News posts for
WGST/Atlanta and the Georgia News
Network, as well as for WHEN &
WSYR/Syracuse.

Charles continues to report to
Houston cluster GM and Regional VP

startups and the acquisition of most of
the stations in the South Florida re-
gion.”

* Richards has been promoted from
Director/FM Programming for Clear
Channel’s San Diego-area stations.
He’ll now oversee the seven Clear
Channel O&Os in the market and
KGBB-FM & KOGO-FM/Temecula,
CA, and he will maintain program-
ming administration for the five
Tijuana, Mexico-based stations Clear
Channel runs via programming and
sales agreements with Mexican owners.

Richards joined CC/San Diego in
July 2000 as PD of KIOZ and Direc-
tor/FM Operations. He has also been
Director/Programming for KCNL,
KFOX & KSJO/San Jose and Direc-
tor/FM Operations for then-Jacor-
owned WAQZ, WEBN, WOFX &
WVMX/Cincinnati.

Richards, who reports to VP/Mar-
ket Manager Mike

¥

tremely bright, tal- barles

ented and com-

petitive leader with a long and proven
track record of creating and guiding
distinctive radio brands, always push-
ing the creative envelope.”

Martin told R&R, “[Monterey
GM] Jeff Wilson and his staff are real
pros, and I'm pleased to be working
with them. While we have collabo-
rated in the past, we expect this move
to make us even closer and able to
share more talent, ideas and efforts.”

* Wyatt is a longtime radio pro-
grammer who first rose to prominence
exactly 20 years ago as PD of WUSL/
Philadelphia. He’s also served as PD
of KPWR/Los Angeles and crosstown
rival KIIS. He will remain PD for
WIHT/Washington and OM for
WMZQ/Washington while assuming
his new duties for his trading zone,
which compnises 26 stations in DC;

Richards Wheeler

Mark Kopelman and Sr. VP South-
west/Central Region John Cullen.
Kopelman said, “Kzn has done a great
job coordinating the programming ef-
forts of our eight stations in Houston,
and I am confident he will do the
same for our region.”

* Roberts, who has been OM of
Clear Channel’s Miami station group,
will now work with the 28 stations in
Ft. Pierce, Key West, Marathon, Mi-
ami, Stuart and West Palm Beach, FL.
He is a WHYL/Miami veteran and is
in his second stint as PD of the sta-
tion. In between, he programmed
KDMX/Dallas. Roberts reports to Re-
gional VP Dave Ross and Southeast
Sr. VP/Programming Marc Chase.

Ross said, “Rob’s been a key player
in my radio life for the last 10 years.
He’s helped me through multiple

Glickenhaus, told
R&R, "Obviously,
I’ve been working
with a great group
of FM PDs here,
and now | get to
be more in tune
with the AM side
of our stations. [
look forward to
working with [Di-
rector/AM Pro-
gramming) Bill Pugh and [KOGO-
AM & FM PD] Cliff Albert on learn-
ing all there is to know about those
stations.”

* Wheeler has been promoted from
Chief PD for Clear Channel’s St.
Louis cluster and the St. Louis Rams
Radio Network and will now oversee
the programming for the company’s
properties in St. Louis; Springfield,
MO; Wichita, KS; and Springfield,
IL. He reports to Regional VP Lee
Clear, who said, “Mike has the unique
ability to work across formats, man-
agement styles and personalities. He
will be a cohesive programming force
for us in the Missouri/Kansas region.”

» O’Connor has been elevated from
Director/FM Programming of CC/
Denver and will now add 27 Clear
Channel! properties throughout Colo-

Smith

wsbreakers

EXECUTIVE ACTION

Classics formats.

network."

Waitt Radio Networks Taps New AG, Gountry PDs

aitt Radio Networks has named new PDs for two of its formats.
Dave Hunter will move to the programming management position
for AC, and John Glenn will oversee the Country Today and Country

Hunter, who is on-air in momings on the network’s AC format, previ-
ously worked for KIMN-AM/Denver. “Dave was already in house, and it
just made sense,” WRN VP/Programming Mark Todd said. “He demon-
strates the kind of leadership that the staff respects, has great on-air skills,
is experienced with program development, and has been involved in sat-
ellite radio for the past 12 years. It's a great match."

Glenn was most recently OM/middayer at KXKT/Omaha, where he
spent nine years. “We've looked at a lot of candidates, and John was the
person who stood out,” Todd said. “John is the whole package, with great
on-air, music and programming skills. His passion for radio and zest to
develop new ideas for the Country formats will be a great assét to this

Ryan

Continued from Page 1

Channel Sr. VP/Programming Tom
Owens said. "Jim will work in con-
cert with Clear Channel’s regional
and local program and management
teams with the primary goal of assist-
ing ratings-challenged AC properties.
He’ll also be instrumental in helping
Clear Channel ACs share best prac-
tices in content, presentation and pro-
motion.”

Clear Channel Radio CEO John
Hogan said, “Jim has years of expe-
rience in the AC format and has suc-
ceeded in the largest radio market in
the country. WLTW is the No. | sta-
tion in New York almost any way

you run the numbers. His format
knowledge is big firepower for our
AC properties.”

Ryan told R&R, “Clear Channel
has the greatest radio people in the
country. I'm thrilled to be working
with those people and looking for-
ward to assisting with format devel-
opment across all of our AC products.

“I believe we can pool the expe-
riences and successes of AC proper-
ties across the company to help those
stations that are facing challenges
and enhance those that are already
exceeding expectations ih their mar-
kets. And I’'m looking forward to
bringing success stories back to the
New York market. This works both
ways.”

rado, Wyoming and western Nebraska
to his duties.

* Kane was most recently Director/
Operations for Clear Channel’s six-
station Austin cluster. Before joining
Clear Channel Kane served as Presi-
dent of Capstar’s Star System. Prior
to that he spent 15 years with the Re-
search Group.

» Smith will oversee the program-
ming operations for Clear Channel in
Fayetteville, Ft. Smith, Jonesboro and
Little Rock, AR; Lawton, Oklahoma
City and Tulsa, OK; and Wichita

Falls, TX. He has been promoted
from Oklahoma City Director/Pro-
gramming and was previously Direc-
tor/Programming & Consulting for
Jones Radio Network.

* Hamand will add programming
oversight duties in Gadsden, Hunts-
ville, Mobile, Montgomery, Muscle
Shoals and Tuscaloosa, AL; Panama
City and Pensacola, FL; rmd Biloxi,
MS.

* Hunt has been Director/Program-
ming for Clear Channel’s Little Rock
cluster since July.

A listener is calling.
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RadioVoodoo is magic telephone and web technology that answers all your listener calls.

It turns the calls into demographic data and audio files you can use instantly: to know your
audience better, to sell your advertisers more spots, and to improve your programming.
All without bending an elbow.
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National Radio

®» WESTWOOD ONE & MTV present
Staind: Unplugged. The one-hour spe-
cial, recorded at MTV's studios, is avail-
able during the week of Nov. 4. For
more info, contact Abby McDorman at
WW1. 212-641-2009 or amcdorman @
westwoodone.com.

* WESTWOOD ONE & HBO present
a boxing match between lightweights
Floyc Mayweather and Jose Luis
Castillo on Saturday, Dec. 7, at 9:45pm
ET. For more info, contact Abby
McDeorman at WW1; 212-641-2009 or
amcaorman @ westwoodone.com.

Records

® JAMES LOPEZ becomes VP/Mar-
keting, Urban Division for Atlantic

Newsbreakers

Records. He rises from Sr. Dir./Urban
Marketing.

o FRANK CRIMMINS is named SVP/
Controiler for Sony Music Entertain-
ment.

® ATLANTIC RECORDS signs a
worldwide distribution deal with VP

Recwords.
Industry

® MARK CARLSON joins Pinnacle
Media Management as VP/Internet
Services. He was most recently OM of
New Northwest Broadcasting/Anchor-
age,AK.

Changes

Classic Rock: John Grappone
joins KKDV (The Drive)/San Fran-
cisco for momings.

News/Talk/Sports: John Rooney
and Eli Gold join the Sports USA
Radio Network for NFL and college
foottall play-by-play.

Records: Epic Records names
Jeroen van der Meer Sr. Director/
Intenational Marketing.

Industry: True Measure Media adds
Judd Nesmith as New Business Di-
redtor ... Babygrande Records has
inked a multiyear distribution deal
with Koch Entertainment Distribu-
tion.

1BOC

Continued from Page 1

FCC Chairman Michael Powell
said he's “thrilled and excited to see
the radio wagon train finally get to
the other side™ of the analog-to-digi-
tal migration. He continued. “The
beauty of digital is that it always has
the potential to provide much better
services for consumers and more ef-
ficient use of the spectrum, and there
is no more shining example of that
than in this case. when we have su-
perior increase in quality with abso-
lutely no additional spectrum re-
quired. That's the promise of digi-
tal.”

While commissioner Kathleen
Abemathy said adoption of the IBOC
techriology is a “win-win" for every-
one and that she is eager to pick up
digital receivers for her home and car,
she joined Commissioner Kevin Mar-
tin in a joint statement expressing
concem about potential interference
to radio reading services for blind and
visually-impaired people and encour-
aged broadcasters to work together to
resolve those issues. The FCC plans
to seek further comment on how
those issues can be addressed, but
Abemathy and Martin said they are
optimistic that any interference prob-
lems will be resolved so that the ra-
dio reading services can be preserved.

After the FCC’s adoption of IBOC
— which has been dubbed HD Ra-
dio by iBiquity — company Presi-
dent/CEO Bob Struble hosted a con-
fererce call to discuss the future of
the service. Addressing the monetary
outlay radio stations must make to
equip themselves for digital broad-
casting. Struble said stations will be
able to recoup their investments with
the added revenue-generating oppor-
tunities presented by the technology.

“When HD Radio technology is
unleashed on the creative and inno-
vative group of people who work in
this industry. watch out.” he said. In

fact Struble predicted that the new
digmal services, applications and
business models that will be devel-
oped by the army of radio program
directors. broadcast engineers. busi-
ness developers and product produc-
ers “will blow your mind. so stay
tuned and enjoy the ride.”

At least two broadcasters are
ready to take that ride. “As one of
the first broadcasters to officially li-
cense HD Radio technology. Radio
One fully supports today’s FCC rul-
ing " company President/CEO
Alfred Liggins said after the FCC
made its decision. "It ensures that
broadcasters can begin utilizing this
breakthrough technology immedi-
ately in expanding our service.”

Radio One publicized its commit-
mert to HD Radio last month by an-
nouncing that its KKBT/Los Ange-
les, KBFB/Dallas, WBOT/Boston,
WDMK/Detroit and WHTA/Atlanta
would soon be fitted with digital
transmitters and IBOC exciters by
Harris Corp.’s Broadcast Communi-
cations Division.

In addition, Buckley's News/Talk
WOR/New York — which has been
the scene of many radio firsts since
its debut in 1922 — said on Mon-
day that it has become the first Big
Apple AM station to broadcast us-
ing HD Radio technology. WOR
will offer comparison samples of its
analog and digital signals on its
website (www.wor?7/0.com), begin-
ning Oct. 25.

For his part, NAB President/CEO
Eddie Fritts was also pleased with
the FCC’s decision. “We believe
broadcasters will embrace this new
tec inclogy because it will provide
local listeners with unmatched audio
quudity and a host of new. innova-
tive, digitally based services.” he
sard. “With this FCC action, local
radio stations are poised to deliver
o of the most sweeping advance-
ments in broadcasting in nearly a
century.”
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BUSINESS BRIEFS

Continued from Page 6

Sirius Misses Interest Payment

S irius Satellite Radio this week failed to make a $720,000 interest payment on its 8.75% convertible subordi-
nated notes due Sept. 30. It is now in a one-month grace period to make the payment without defaulting on the
notes, which mature in 2009. Sirius didn't miss the payment because it didn't have the money; rather, Sirius CFO
John Scelfo told Bloomberg, his company has $250 million in cash on hand and chose not to make the payment
because it is negotiating for new financing. R&R reported in August that Sirius was in talks with two of its major
financial partners, the Blackstone Group and Apollo Management, regarding additional investments in Sirius’ com-

mon stock.

Standard & Poor lowered Sirius’ corporate credit rating from triple-“C" to “D” after the announcement of the
missed interest payment while also dropping the satcaster’s subordinated debt rating from double-“C" to “D.” Both
ratings were removed from S&P's CreditWatch. S&P lowered Sirius’ senior secured rating from triple-“C” to triple-
“C™-minus; that rating remains on CreditWatch, but with negative implications. Despite Sirius’ explanation of the
missed payment, S&P credit analyst Steve Wilkinson said S&P views the nonpayment as “an event of default,
regardiess of any technical grace period.” He added that, while it recognizes that Sirius has ample cash to make
that payment, S&P believes the satcaster “does not have the capacity to support its current capital structure.”

McCain

Continued from Page 1

bill. *New entrants and smaller in-
cumbents, which typically must fi-
nance telecom acquisitions with
cash rather than stock. are less pre-
ferred purchasers than large incum-
bents. As a result. telecom-business
sellers have little incentive to sell
their businesses to new entrants and
small incumbents.”

McCain cited even radio as an in-
dustry that has become less friendly
to small-business entry: “Radio,
which has traditionally been a com-
paratively easier telecom sector to
enter. has been priced out of the
range of most would-be entrants and
smaller incumbents.”

Interestingly. the nation’s largest
radio broadcaster was among the
first to throw support behind the bill.
Focusing on the bill’s potential ben-
efits for minority-owned businesses.
Clear Channel applauded McCain's
efforts to “encourage and support
diversity of ownership in the tele-
communications marketplace.” The
company added. “The approach he
is taking is well-thought-out and
structured to eliminate the problems
that arose with similar programs in
the past. We support the goals of this
legislation.™

Clear Channel also pointed out
that it has contributed approximately
$15 million to the Quetzal/Chase
Fund. an investment fund estab-
lished in 1999 to promote ownership
diversity in the communications in-
dustry. Company spokeswoman
Diane Warren noted that Clear |
Channel has sold stations to minor-
ity owners in the past and told R&R.
“We’re really excited to participate
in this dialogue.™

FCC Chairman Michael Powell
also applauded McCain’s proposal
and acknowledged the senator’s
“great leadership in his commit-
ment to creating an incentive
structure to promote greater inclu-
siveness in our media and commu-

ConpDOLENCES

Bandleader Ray Conniff, 85,
Oct. 12.

Veteran Florida talk host Sam
Gyson, 89, Oct. 11

America in the Morning pro-
ducer Dennis McCarthy, Oct. 6

WwwWwW americanradiohistorv com

nications delivery sectors.” Powell
said. “We must all look for new
tools that will promote opportunity
for new entry into telecommunica-
tions businesses,” and said
McCain’s proposal would be “a
welcome addition to the toolbox.”

NAB President/CEO Eddie Fritts
strongly endorsed the bill. He said.
“It is our belief that ownership diver-
sity is good for localism and good
for the business of broadcasting.”

— Joe Howard

Lohman
Continued from Page 3

Leonard Leonard and the unforget-
table Roscoe Boscoe.

In addition to their years of radio
success. Lohman and Barkley
hosted an Emmy Award-winning
Los Angeles TV comedy show that
featured some ecarly performances
by such future stars as Craig T. Nel-
son. John Amos and Alan Thicke.

After the duo went their separate
ways in the late "80s. Lohman
teamed up with old friend and leg-

endary radio personality Gary
Owens for another two-year run at
KFI. In the early "90s Lohman
moved to the Palm Springs, CA area
and was heard on Adult Standards
KCMIJ. where he worked until he
was uiagnosed with cancer.

Lohman is survived by his wife,
Mary Ann: a son. Al Jr.: and a daugh-
ter. Kim. No public funeral is
planned. but the family has said that
a memorial service could be sched-
uled at a later date. In lieu of flowers.
the tamily has asked for donations to
the American Cancer Society.

Detroit
Continued from Page 3

programming and her great love of
sports make her tremendously valu-
able. She’ll do a great job of han-
dling the day-to-day programming
for our two AM stations and will

NewRadio
Continued from Page 3

and four FMs in Illinois and five
AMs and 10 FMs in Wisconsin from
Marathon in a deal that also includes
the Goetz Networks. NewRadio
Group began operating the stations
under a consulting agreement on
Sept. 30. “This truly is a lifelong
dream,” a beaming Davis said.
“What a great industry to be able to
do this in!”

work closely with Dom on their stra-
tegic and creative directions.”

In related news. WKQI Marketing
& Promotions Director Rebecca
Falk is given overall market duties
and will oversee marketing and pro-
motions for Clear Channel’s seven-
station Detroit cluster.

Quass serves on the conference
committees of both the NAB and the
RAB and in 1999 was inducted into
the lowa Broadcasters Association
Hall of Fame. She began her career
at KHAK-AM & FM/Cedar Rapids,
IA. which she purchased from
Stoner Broadcasting in July 1988 for
$8 million. In November 1994
Quass purchased KDAT-FM/Cedar
Rapids for $345,000. The three sta-
tions were sold to Central Star in
June 1997 for $14.98 million.

Ratings

Continued from Page 1

Also in L.A., ABC’s KLOS saw its best book since winter 2001, and
sister KABC is now the No. 2 AM, behind KF!. But all eyes were on the
market's big Spanish-language operators, as KSCA tumbled 4.7-3.2 to
tie for eighth, and Hispanic Broadcasting sister KLVE dipped 3.6-3.0 to
wind up 10th. SBS’s KLAX and KXOL also saw ratings dips.

Back in New York WLTW remained No. 1 as WHTZ improved to break
out of a third-place tie with WWPR. Out in the suburbs WCBS-AM has
become a dominant player and not only tied WBLI for second in Nassau-
Suffolk, but topped them all in Westchester. But the big news in
Westchester involves WQXR, which jumped from 17th place to second
and is now that market's top music station.

— Adam Jucobson
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National Music

Music
CHOICE'

23 million homes
27,000 businesses
Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

HIT LIST

Seth Neiman

CRAIG DAVID What's Your Flava?
KID RDCK Picture

0-TOWN These Are The Days
SUGABABES Round Round

TLC Girl Talk

SOFT ROCK

Seth Neiman

MARIAH CAREY Through The Rain
JAMES TAYLOR Whenever You're Ready

R&B & HIP-HOP

Damon Williams

DAVE HOLLISTER Baby Do Those Things
ERICK SERMON React

FAT JOE Crush Tonight

MARY J. BLIGE Never Been

TWEET Smoking Cigarettes

RAP

Damon Williams

50 CENT Wanksta

504 BOYZ Tight Whips

BUSTA RHYMES Make It Clap

KINGPIN SKINNY PIMP TV's (23's & Wang)
MEMPHIS BLEEK 1,2 Y'all

NAAM BRIGADE Early in The Game

NAS Made You Look

PASTOR TROY Vice Versa

ROCK

Gary Susalis
PAPA ROACH Time And Time Again
PORCUPINE TREE Blackest Eyes

Alternative

Adam Neiman

AGENDA | Want The Panic

EYES ADRIFT Alaska

FUZZ TOWNSHEND Fantasy
KICKS Pop Star Radio Crown
NIRVANA You Know You're Right
PORCUPINE TREE Blackest Eyes

TODAY’S GOUNTRY
Liz Opoka

EMERSON DRIVE Fall Into Me
GARY ALLAN Man To Man
LONESTAR Unusually Unusual
TRACE ADKINS Chrome
TRICK PONY On A Mission

PROGRESSIVE

Liz Opoka

ART GARFUNKEL Bounce
DOVES Caught By The River
HAVEN Say Something
ZEROQ 7 In The Waiting Line

Artist/Tile Total Plays
HILARY OUFF | Can't Wait 76
AVRIL LAVIGNE Complicated 73
LMNT Juliet 72
PLAY Us Against The World 72
SIMON ANO MILO Get A Clue 72
AARON CARTER America A O 70
KELLY CLARKSON A Moment Like This 68
SMASH MOUTH I'm A Believer 64
AARON CARTER Summertime 39
A*TEENS Floorfiller 38

CHRISTINA MILIAN Call Me, Beep Me 38
VANESSA CARLTON A Thousand Miles 37

JUMPS Beauty And The Beast 33
NO SECRETS That's What Girls Do 32
BAHA MEN Move It Like This 31
MICHELLE BRANCH Everywhere 30

BAHA MEN Who Let The Dogs Out? 30
VANESSA CARLTON Ordinary Day 30

SUGAR RAY When It's Over 29
PINK Get The Party Started 28
Playlist for the

week ending Oct. 12.

SATELLITE
RAD{O

)

(«

Lori Parkerson-' 202-380-4425

BPM (XM81)
Blake Lawrence
FERRY CORSTEN Punk
MADONNA Die Another Day

The Boneyard (XM41)

Charlie Logan

CRAZY TOWN Drowning
JACKYL Kill The Sunshine
KORN Alone | Break
NIRVANA You Know You're. ..

The Heart (XM23)
Johnny Williams

DIANA KRALL Just The Way You Are
PHIL COLLINS Can't Stop Loving You

The Loft (XM50)

Mike Marrone

AIMEE MANN Guys Like Me
AIMEE MANN Humpty Dumpty
BECK Already Dead

BECK Golden Age

DEVLINS Static In The Flow
DEVLINS Five Miles To Midnight
JAMES TAYLOR Belfast To Boston
JAMES TAYLOR Carotine | See You
PETER GABRIEL The Drop

PETER GABRIEL | Grieve

RYAN ADAMS Hallelujah

Raw (XM66)
Leo G

EMINEM Lose Yourself

JAY-Z t/BEYONCE '03 Bonnie & Clyde
Watercolors (XM71)
Trinity

DIANA KRALL The Look Of Love
DIANA KRALL Just The Way You Are

X Country (XM12)

Jessie Scott

BROOKLYN COWBOYS Hey Juanica
DAVID ALLEN COE Name
DERAILERS Under Your Spell Again
RIAN GREENE See Things Like You...
VINCE LEGGETT The Bottom Line
XM Cafe (XM45)

Bill Evans

ELVIS COSTELLO Crue! Smile

LISA LOEB Hello Lisa

PRETENDERS Loose Screw

XMLM (XM42)

Eddie Webb

DERIDE First Round Knockout
{-DEFY The Lessons Of Life's Brutality

200020 (XM20)

NO DOUBT Underneath It All

CHRISTINA AGUILERA Dirrty

JUSTIN TIMBERLAKE Like | Love You
AVRIL LAVIGNE Sk8er Boi

EVE #/ALICIA KEYS Gangsta’ Lovin'
EMINEM Lose Yourseli

VANESSA CARLTON Ordinary Day
KELLY CLARKSON A Moment Like This
NELLY {/KELLY Dilemma

ASHANTI Happy

MICHELLE BRANCH Goodbye To You
ANGIE MARTINEZ If | Could Go

DANIEL BEDINGFIELD Gotta Get Thru This
OUR LADY PEACE Somewhere Qut There
HOOBASTANK Running Away

3LW | Do (Wanna Get...)

OAKENFOLD Starry-Eyed Surprise

P. DIDDY {/GINUWINE | Need A Giri, Pt. 1
SANTANA {/MICHELLE BRANCH The Game Of Love
KELLY ROWLAND Stole

CREED One Last Breath

PINK Just Like A Pill

CAM'RON Hey Ma

AVRIL LAVIGNE Complicated

SHAKIRA Objection

0J SAMMY & YANOU Heaven

KROEGER & SCOTT Hero

IRV GOTTI PRESENTS Down 4 U

JIMMY EAT WORLO The Middle

DAVE MATTHEWS BAND Where Are You Going
LIFEHOUSE Spin

MISSY ELLIOTT Work It

PINK Family Portrait

0J SAMMY The Boys Of Summer

GOO GOO DOLLS Big Machine

BIG TYMERS Still Fly

UNCLE KRACKER In A Little While
MARIAH CAREY Through The Rain
JENNIFER LOVE HEWITT Barenaked
MATCHBOX 20 Disease

NICK GARTER Help Me

N.0.R.E. Nothin'

MADONNA Die Another Day

JENNIFER LOPEZ Jenny From The Block
TLC Girl Talk

| JSICE”
10 million homes 180,000 businesses

Rick Gillette » 800-494-8863

DMX Fashion Retail
Trevor Pronga

The hottest tracks at DMX fashion retail, tar-
geted at 18-34 adults.

DOT ALLISON Substance (Felix da Housecat Remix)
LAYO AND BUSHWACKA Love Story (Tim Deluxe...)
LAMYA Empires (Sanders Kleinberg Mix)
MORCHEEBA Way Beyond

JAZZYFATNASTEES Compelled

DZIHAN AND KAMIEN Sliding

JULIA FORDHAM Wake Up With You (Smitty... )
MIGUEL MIGS Think It Over

LLDRCA My Precious Thing

CONJURE ONE Tears From The Moon

GUS GUS Call Of The wild

SUPREME BEINGS OF LEISURE Ghetto

WP G PTIE N S AP AT RTTE S A P S Y

This section features this week’s new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson

TLC Girl Talk

UNCLE KRACKER In A Little While

CHR/RHYTHMIC

Mark Shands

TRINA B R Right

JAY-Z t/BEYONCE '03 Bonnie & Clyde

URBAN

Jack Patterson

TLC Girl Talk

FABOLOQUS This Is My Party

ALTERNATIVE

Dave Sloan

KORN Alone | Break
DISTILLERS City of Angels

ROCK

Stephanie Mondello
AUDIOVENT Looking Down

PAPA ROACH Time And Time Again
SAMMY HAGAR Things've Changed
DEFAULT Live A Lie

EARSHOT Not Afraid

ADULT ALTERNATIVE
Stephanie Mondello
RYAN ADAMS Nuclear

JOHN RZEZNIK I'm Still Here
TREY ANASTASIO Cayman Review

ADULT CONTEMPORARY
Jason Shiff

DAVID GRAY The Cther Side
JENNIFER LOVE HEWITT Barenaked
JOHN RZEZNIK I'm Still Here

INTERNATIONAL HITS

Mark Shands
No Adds

COUNTRY

Leanne Flask

JOE NICHOLS Brokenheartsville
TRACE ADKINS Chrome

ANDY GRIGGS Practice Life

DANCE

Danielle Ruysschaert

SOULSTICE Fall Into You (Miguel Migs Mix)
GABIN Doo Uap, Doo Uap, Doo Uap
WHATEVER GIRL Know You Can {Rick Pier & Dave...)
THE ONES Hawless

THE ARMADILLOS Drop And Hope
MADONNA Die Another Day (Randy's Dirty...)
ROYKSOOP Poor Leno (Jakatta Mix)

MR. JOSHUA PRESENTS ESPIRITU In Praise Of...
ALIVE Alive (Highpass Mix)

SUPERCHUMBO Irresistable

RAP/HIP-HOP

Mark Shands

LL COOL J Bom To Love You
LL COOL J Paradise
LLCODLJFaHa

LL COOL J Niggy Nuts

LL COOL J Amazin'

LL COOL J Clockin’ G's

LL €0O0L J Lollipop

LL COOL J After Schoo!

LL COOL J Throw Ya L's Up
LL cOOL J U Should

LL COOL J 10 Million Stars
LL COOL J Mirror Mirror
LL COOL J Big Mama

@RADIU NETWORKS

Hot AC

Steve Nichols

MICHELLE BRANCH Goodbye To You
NO DOUBT Underneath It All

Touch

Vern Catron

HEATHER HEAOLEY He Is

ANGIE STONE f/JOE More Than A Woman
Tom Joyner Morning Show
Vern Catron

HEATHER HEADLEY He Is
Country Coast To Coast

Kris Wilson

AARON LINES You Can't Hide Beautiful
B A S S T S S b
ALTERNATIVE PROGRAMMING
Gary Knoll » 800-231-2818

Rock

MATCHBOX TWENTY Disease

QUEENS OF THE STONE AGE No One Knows
Alternative

EXIES My Goddess

Triple A
TOR! AMOS A Sorta Fairytale

CHR
MARIAH CAREY Through The Rain

Mainstream AC

TORI AMOS A Sorta Fairytale
DISHWALLA Angels Qr Devils

Lite AC

A. GARFUNKEL f/M. SHARP Bounce
GLORIA GAYNOR | Never Knew

JOHKN MAYER Your Body Is A Wonderland

uc

MARIO Braid My Hair

MS. JADE Ching, Ching

MISSY ELLIOTT Work It

ERICK SERMDN /REDMAN React

Country

MARK WiL
S

ineteen Somethi

RADIO

Music Prnyrammlhy/cnnsultiny
Ken Mouitrie » 800-426-9082

Alternative

Steve Young/Kristopher Jones
AUDIOVENT Locking Down

EMINEM Lose Yourself

SPARTA Cut Your Ribbon

VINES Outtathaway

Active Rock
Steve Young/Kristopher Jones

MUDVAYNE Not Falling
RA Do You Call My Name

Heritage Rock
Steve Young/Kristopher Jones

JACKYL Kill The Sunshine
NIRVANA You Know You're Right

CHR

Steve Young/Josh Hosler
CRAIG DAVID What's Your Flava

JOHN MAYER Your Body Is A Wonderland
0-TOWN These Are The Days

TLC Girl Talk

Rhythmic CHR

Steve Young/Josh Hosler
AMANDA PEREZ Angel

Soft AC

Mike Bettelli/Teresa Cook
SANTANA {/MICHELLE BRANCH The Game Of Love
Mainstream AC

Mike Bettelli/Teresa Cook
KELLIE COFFEY When You Lie Next ToMe
Delilah

Mike Bettelli

MARIAH CAREY Through The Rain
Dave Wingert Show

Mike Bettelli/Teresa Cook
MARIAH CAREY Through The Rain
Mainstream Country

Ray Randall/Hank Aaron
AARON LINES You Can't Hide Beautiful
New Country

Hank Aaron

BRAD PAISLEY | Wish You'd Stay

Lia

Ken Mouitrie/Hank Aaron

TERRI CLARK | Just Wanna Be Mad

DIXIE CHICKS Long Time Gone

JOHN M. MONTGOMERY Til Nothing Comes Between Us

A N S 000,

24 HOUR FORMATS
Jon Holiday « 303-784-8700

Adult Hit Radio

JJ McKay

FAITH HILL Cry

MATCHBOX TWENTY Disease

SANTANA {/MICHELLE BRANCH The Game Of Love
JUSTIN TIMBERLAKE Like | Love You

Rock Classics
Adam Fendrich
BOSTON | Had A Good Time
CD COUNTRY

Rick Morgan

ANTHONY SMITH John J. Blanchard
MARK WILLS Nineteen Somethin’
LEE ANN WOMACK Forever Everyday

US COUNTRY

Penny Mitchell
JAMIE LEE THURSTON It Can All Be Gone

GREAT AMERICAN COUNTRY

Jim Murphy  303-784-8700
LONESTAR Unusually Unusual
RALPH STANLEY Girl From The Greenbfiar Shore

i

wrreae<ss |

After Midnite

LONESTAR Unusually Unusual
SHANIA TWAIN 'm Gonna Getcha Good!
MARK WILLS Nineteen Somethin’

WATTT RADNY NE TWORKS
Alternative

Chris Reeves » 970-949-3339
JIMMY EAT WORLD A Praise Chorus

866-MVTUNES

138 milion moviepoars
21,000 smavie theaters

WEST

1. SANTANA {/MICHELLE BRANCH The Game Of Love
2. UNCLE KRACKER In A Little While

3. INDIA.ARIE Little Things

4, D-TOWN These Are The Days

5. LEANN RIMES Life Goes On

MIDWEST

1. SANTANA {/MICHELLE BRANCH The Game Of Love
2. UNCLE KRACKER In A Littie While

3. 0-TOWN These Are The Days

4, TIM MCGRAW Red Rag Top

5. INDIA.ARIE Littie Things

SOUTHWEST

1. SANTANA {/MICHELLE BRANCH The Game Of Love
2. UNCLE KRACKER In A Littie While

3. TIM MCGRAW Red Rag Top

4, 0-TOWN These Are The Days

5. TOM PETTYThe Last DJ

NORTHEAST

1. SANTANA {/MICHELLE BRANCH The Game Of Love
2. O-TOWN These Are The Days

3. UNCLE KRACKER In A Littie While

4, INDIAARIE Little Things

5. TOM PETTYThe Last DJ

SOUTHEAST

1. SANTANA {/MICHELLE BRANCH The Game Of Love
2. 0-TOWN These Are The Days

3. UNCLE KRACKER In A Little While

4, LEANN RIMES Life Goes On

5. INDIAARIE Little Things

PSRAULSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 THE WHO $1,557.7
2 DAVE MATTHEWS BAND $1,307.6
3 BRUCE SPRINGSTEEN $1,203.2
4 EAGLES $1,1304
5 AEROSMITH $1,058.8
6 OZZFEST 2002 $986.1
7 CHER $928.3
8 BRITNEY SPEARS $903.0
9 NEIL DIAMOND $808.6
10 RUSH $586.2
11 JOHN MELLENCAMP $571.3
12 CREED $523.5
13 ANGER MANAGEMENT TOUR! $506.0
14 BARRY MANILOW $499.2
15 TOM PETTY $466.5

Among this week's new tours

ALLISON MOORER
BON JOVI
COUNTING CROWS
PRINCE
STEVE EARLE
TINSLEY ELLIS

The CONCERT PULSE is courtasy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
California 209-271-7900.
R T T S
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72 million households 75 million households I E LEV ls. 0 N
Tom Calderone Paul Marszalek
VP/Programming VP/Music Programming TOP TEN SHOWS October 7-13
rys | ADDS Tohill:,udience 11'920?;
- 105.5 mill househoids, o
NELLY 1/KELLY ROWLAND Dilemma ki:] KELLY CLARKSON A Moment Like This COUNTRY MUSIC TELEVISION ( )
JUSTIN TIMBERLAKE Like | Love You 3 1 csi 1 Friends
FABOLDUS 1/JAGGED EDGE Trade it AlLPt.2 30 CREED Con't Stop Dancing 56.8 miltion households
CHRISTINA AGUILERA Dirrty 30 DANA GLOVER Thinking Over Brian Philips. St. VP/GM 2 Friends 2 Scrubs
CAM'RDN Hey Ma 30 KE_LY ROWLAND Stole Chris Parr, VP/Music & Talent 3 7th Heaven
NAPPY RODTS Po’ Folks 27 - 3 ER.
LLCOOL J Luv U Better 27 JON RZEZNIK I'm Still Here (Jim's Theme) g 4 CSI
ND DOUBT {/LADY SAW Uniderneath it All 2% BRUCE SPRINGSTEEN Lonesome Day [ A DDs l 4 Survivor: Thailand (tie) Smallville
AVRIL LAVIGNE SkBer Boi 2
PUDDLE OF MUDD She Hates Me 2 Plays LEANN RIMES Life Goes On 5 Law & Order & Will & Grace
:ﬁP?EM\;:s 2-:“:;;‘ ) g: RALPH STANLEY Girl From The Greenbriar Shore 7 ER.
SEAN PAUL gimt:ue The Lmlq:t 2 :ID.::"'TMAD;:‘W Undemeath it All ;‘1‘ ELIZABETH COOK Stupid Things 6 Will & Grace i —
EMINEM Cleanin’ Out My Closet 19 ust Like A Pi I 7 E Loves Raymond 8 Movie (Dr. Doolittle
OAKENFOLD Starry Eyed Surprise 19 SMTANA /MICHELLE BRANCH Game Of Love 21 l TOP 20 verybody B &S ‘D'R Ay )Datin
e esyasOfThe R 12| cree One Lastean el MONTGOMERY GENTRY My Town 8 Scrubs : litiple it siirer: Ubting;
ASHAT) Baby e 17| MADONNA Die Another Day 19 KEITH URBAN Somebady Like You 9 CSI: Miami (tie) Everwood
SANTANA /MICHELLE BRANCH Game Of Love 16 BON JOVI Everyday 18 REBECCA LYNN HOWARD Forgive F (tie) My Wife And Kids
PINK Family Portrait 16 UNCLE KRACKER In A Little While 18 NICKEL CREEK This Side 10 Good Momning Miami {tie) Survivor: Thailand
:f:;sg:ncfmmdxzz" | verectica som T DIXIE CHICKS Landshde ' ‘
T | ey - MARTINA MCBRIDE Where Would You Be Source: Nielsen Media Research
JURASSIC 5 What's Golden? 13 . WILLIE NELSON Maria (Shut Up And Kiss Me)
DAMIEL BEDINGFIELD Gota Get T This 12 :ZLE::ZL:;S"O:;‘;::";'“"" :: TRAVIS TRITT Strong Enough To 8¢ Your Man COMING NEXT WEEK
:‘l'é:"c:;;‘i':‘:eme“"‘ Silhe Difty Couna :: JUSTIN TIMBERLAKE L IWL :Yw . LEE ANN WOMACK Something Worth Leaving Behind
| 0!
EMERSOMN DRIVE Fall Into Me Monday,
ANDREW W.K. We Want Fun " e T s L Tube Tops 10/21
RED MOT CHILI PEPPERS Zephyr Song 1 AN JONES ot Ko ity . JOE NICHOLS The Impossible Santana perform viewers' « Nick Carter, Live With Regis &
STROKES Som 10 NORAH JONES Don't Know : 4 ; : ) LV !
i Tt Cash Lo 9 - TOBY KEITH Who's Your Daddy choices on A&E's two-hour Live by  Kally (check local listings for time and
ngsta Lovin NIRVANA You Know You're Right “‘ TAMMY COCHRAN Life Happened X
3Lw | Do (Wanna Get Close To You) 9 AED HOT CHILI PEPPERS Zzphyr Song - Request (Friday, 10/18, 9pm ET/  channel).
ANGIE MARTINEZ If | Could Go 9 sohye RAONEY FOSTER Everyday Angel 6pm PT). * Erykah Badu, Jay Leno.
TAPROOT Poem 9 PINK Family Portrait 12 DIAMOND RID Beautiful Mess . , Craig Kilbom,
XZIBIT Muttiply 9 FOD FIGHTERS All My Life 1 GEORGE STRAIT Shell Leave You With A Smile Friday, 10/18 *N.ERD ) Daly.
1 GIANT LEAP My Culture 8 ) .E.R.D., Carson Daly.
MICHELLE BRANCH Goodbye To You 8 SHERYL CROW Steve McQueen 1 CLEDUS T. JuDD Il.s A Grelat Day To Be A Guy « Alanis Morissette, The View ) m_...
BON JOVI Everyday 8 OIXE CHICKS Landslide 9 PHIL VASSAR American Child (ABC, check local listings for ime). Tuesday,
UNGLE KRACKER In A Litke Whie 7| JEWMIFER LOVE HEWITT Barenaked 9 LA L LILOE L « OK Go, The Tonight Show With * Tracy Chapman, The Caroline
STONE STUR Boter ! i ' sings  Rihea Show (check local listings for
STYLES Goodtimes § | LINEHDUSESpin 8 | HEAVY Jay Leno (NBC, check local listings ~ F gs
OLEANDER Runaway Train 6 MICHELLE BRANCH Goodbye To You 7 for time). time and chanpel).
SYSTEM OF A DOWN Aeriais 5 | LEANNRIMES Life Goes On 7 DIAMONO RIO Beautiful Mess « P. Diddy, Late Show With David ~ * 3LW, Regis & Kelly.
NI EATWORLD St S| mouamie Lt Trngs 6 DIXIE CHICKS Landslide Letterman (CBS, check local listngs ~~ * BBMak, Jay Leno.
KEITH URBAN Somebody Like You for time). * The Hives, Conan O'Brien.
COLLPLAY In My Place 5 COLDPLAY In My Place 5
SIMPLE PLAN I'd Do Anything 5 HOOBASTANK Running Away 5 MONTGOMERY GENTRY My Town « David Bowie, Late Night With * Remy Zero, Carson Daly.
CRAIG DAVID What's Your Flava? 5 o
B v | ottt Coren O (NEC. chock 3! e . o7
LUDACRIS /MYSTIKAL & 1-20 Move Bilch 4 | OLRLADY PEACE Somewhere Out There 5 S listings for time).
INDIA.ARJE Litte Things 4 LAMYA Empires . [ HOT SHOTS * Dispatch, Late Late Show With * Rod Stewart, Regis & Kelly.
U2 Electrical Storm 4 Craig Kilborn (CBS, check local list- » Kelly Clarkson, Jay Leno
LIFEHDUSE Spin 4 ASHANTI Happy 5 : : h i
. FAITH HILL Cry ings for time). « Cold, Carson Daly.
ERYKAH BADU /COMMDN Love Of My Life 4 TOR) AMOS A Sorta Fairytale 4 * Gene Simmons and Enrique ' ’
MADONNA Die Another Day 4 WALLFLOWERS When You're 0n Top 4 LEEANN RIMES Life Goes On
MS. JADE Ching. Ching 4 s SHANIA TWAIN I'm Gonna Getcha Good! lglesias, Last Call With Carson Daly Thursday, 10/24
toupdilialai s ol O Bba okt 2 STEVE AZAR Waitin On Joe (NBC, check local listings for time).
RED HOT CHILI PEPPERS By The Way 3 LL COOL J Luv U Better 2 TOBY KEITH Who's Your Daddy * Rod Stewart, The View.
LTl | e ioncoesons : TSatwday, O/ - Jon Secada,Corlne Aea
KELLY CLARKSDN A Moment Like This 3 DUNCAN SHEIK On A High Nate 2 Heavy rotation sengs receive 28 plays per week. = Shakira, Mad TV (FOX, 11pm * The Doves, Jay Leno. .
VINES Get Free 2| ERYKAHBADUICOMMON Love Ot MyLite 1 Hot Shots eceive 21 plays per week. ET/PT). * Abra Moore, Conan O'Brien.
LhL s 2 « Nelly, Saturday Night Live * Coal Chamber, Carson Daly.
JENNIFER LDVE HEWITT Barenaked 2 Video airplay for Oct. 14-21. & G
P. DIJDY Diddy 2 Information current as of Oct. 14, 2002 (NBC, 11:30pm ET/PT). — Julie Gidlow
BOWLING FDR SDUP Girl All The Bad Guys Want 2
AMERIE Talkin' To Me 2
MISSY ELLIDTT Work It 2
LTI A 2 36 million households F II_ M s
Video playlist for the week ending Oct. 12 Cindy Mahmoud
/P/Music Programming
@ Eneraimen BOX OFFICE TOTALS
VIDEO PLAYLIST Oct. 11-13
Ge’l’Jea:i;l 5(4:::: . MUSIO Dontchange Title Distributor $ Weekend $ To Date
It @
ge NAPPY ROOTS Po’ Folks 1 Red Dragon (Universal) . $17.65 $63.27
2 Sweet Home Alabama (Buena Vista) $14.26 $84.71
CLIPSE When The Last Time S
LIt T 3 Brown Sugar (FOX Searchlight) $10.73 $10.73
CLIPSE When The Las Tne P 4 The Transporter (FOX)* $9.10  $9.10
CAM RON Hey Ma ' e 5 My Big Fat Greek Wedding (IFC) $8.45 $158.95
JURASSIC 5 What's Golden? NELLY {/KELLY ROWLAND Dilemma Jim Murphy, VP/Programming & The Tuxedo (DreamWorks) $7.04 $37.03
SEA:'P:I;;(TSismPr:eFLhe Light EVE t/ALICIA KEYS Gangsta Lovin' 19 million househoids 7 White Oleander (WB)' $5.60 $5.60
NAP ' Folks ' : .
SYSTEM OF A DOWN Aerils LLOACRIS {/MYSTIKAL & I-20 Move Bitch 8 Tuck Everlasting (Buena V|.sta). $5.26 $5§6
LL COOL J Luv U Better G TYMERS Oh Yeah ’ ADDS [ 8 Knockaround Guys (New Line) $5.01 $5.01
QUEENS OF THE STONE AGE No One Knows MISSY ELLIOTT Work It 10 Barbershop (MGM/UA) $4.01 $65.44
FLOETRY Floetic
LONESTAR Unusually Unusual — . .
::%;g:%m‘:wg [;nlemm‘ah Al RAP CI TY TOP 1 a RALPH STANLEY Girl From The Greenbriar Shore F”s' ] Eieese) 4” iguresin
FOO FIGHTERS Al Wy L“e“ St EMINEM Loose Yoursl millions. Source: ACNielsen EDI
00se Yourse|
XZIWT Mutipy 1ELD MOB Sk 0 Bor Lo | TOP 10 | COMING ATTRACTIONS: Mov-  (“Stop”), Love & Rockets (“So
momustuaccsn EDGE Trade it Al Pt. 2 s 0 1T n:um:rumoo o o KEITH URBAN Somebody Like You ing into wide release this week is  Alive”) and Yaz (“Situation”); a '90s
:SEL;,TEL:'FL", A;::u ) g RASCAL FLATTS These Days The Rules of Attraction, starring  song by Milla Jovovich (“The
RED HOT CHILI PEPPERS Zephyr Song UL COOL J Luv U Better SHANIA TWAIN I'm Gonna Getcha Goo2! James Van Der Beek. The fim's LI Gentlemen Who Fell"); and a cut
PUDDLE OF MUDD She Hetes Me ERICK SERMON React FAITH HILL Cry ons Gate soundtrack spansthe de-  from this decade, The Rapture’s
:T:l_);(zsi :;rg;day BIG TYMERS Oh Yeah TOBY KEITH Who's Your Daddy cades, with '60s songs by Harry  “Out of the Races and on to the
clumru The n:d“h XHIBIT /NATE DOGG Multiply GEORGE 8TRAIT She’ll Leave You With A Smite Nilsson (“Without You") and  Tracks.” Four cuts by tomandandy
TAPROOT Poem MELLY #/XELLY ROWLAND Dilemma REBECCA LYNN HOWARD Forgive Donovan (“Colours”™); 70s tunesby  complete the ST.
ERYKAH BADU {/COMMON Love Of My Lite FAT JOE {/GINUWINE Crush Tonight MONTGOMERY GENTRY My Town Blondie (“Sunday Girl") and Recording artist Meat Loaf has a
::6%0?::?& e My YAPPY ROOTS Po’ Folks DIXIE CHICKS Landslide Starland Vocal Band (“Aftemoon  supporting role in Formula 51, which
. L SHEDAISY Mine All Mine Delight”); '80s tracks by The Cure  opens this week and stars Samuel
Video playlist for the week of Oct. 7-13. Video playlist for the week ending Oct. 20. Information current as of Oct. 14, 2002. (“Six Different Ways"), Erasure L. Jackson. — Julie Gidiow
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Become A Better Performer

1 Tips for Talk radio hosts from a singer-songwriter

n a business where change and challenge are a regular part of daily life, the concept of thinking
—outside the box isn’t just a good idea, it’s crucial to your future success.

That's why I am always pleased
when [ see someone in our industry

employing out-of-the-box thmkmg

to problems and situations
in radio that we all deal
with each and every day.
Such was the case recently
when | received a copy of
an e-mail written to clients
by veteran programmer and
consultant Valerie Geller,
President of New York
City-based Geller Media
International.

In the memo, Geller re-
counted her recent evening at a per-
formance by singer-songwriter
Christine Lavin. Lavin’s an artist
who, over the past two decades, has
released 14 solo albums (including
her latest, I Was in Love With a Dif-
Sicult Man, on Red Wing Records)
and performs an average of 120
concerts annually across the U.S.,
Canada and Australia.

Although Geller enjoyed Lavin’s
musical performance, what in-
trigued Geller most was an item that
she found later on the singer’s web-
site (www.christinelavin.com), “*As
a consultant, I'm always on the
lookout for ideas that may foster or
generate creativity and how I can

Valerle GeIIer

apply those ideas to broadcasting,”
Geller says.

*On Christine’s website 1 came
across a list called *Tips for
the Performing Songwriter.
While reading through
them it struck me that so
many of the tips, which are
designed to help musical
performers and songwriters
improve themselves, could
also easily apply to on-air
hosts.”

After reviewing the list, I
agreed with Geller and
asked her and Lavin if they would
be kind enough to allow me to share
it with R&R’s readers. While many
of Lavin’s tips for singers can easi-
ly be applied to Talk hosts, others
are not quite so obvious. Note that
Geller has supplied her own sugges-
tions to radio performers on how
you can use the tips to improve your
game.

To Entertain, To Comfort

Here are Christine Lavin’s “Tips
for the Performing Songwriter’:

* [Pop singer-songwriter] Living-
ston Taylor says, “*My job is to make
people feel better.” Woody Guthrie
says, “‘My job is to disturb the com-

fortable and comfort the disturbed.”
I think my job is to entertain audienc-
es by making them think, making
them feel, making them laugh and, if
possible, teaching them something
they didn 't already know. Figure out
what your goal is as a performer,
then use your perfonmance to work
toward that goal during the course of
the evening.

* [Late blues and folk singer] Dave
Van Ronk once said, *“When music of
quality sells, it’s good for ail of us.”
Don’t root against your competitor if
what they are doing is good.
The more good performers
out there working, the larger
the audience and the more
work there is for all of us.
Resist your impulse to criti-
cize other musicians nega-
tively. We all do it, but try not
to.

As folk artist Megon Mc-
Donough says, “There’s
room for everybody who’s
good. We are not competing for one
record deal or one concert date. If
you are successful, it doesn’t mean
your competitor must fail. People
don’t have just one CD on their
shelf. They have hundreds. They
can have all of ours.”

Christine Lavin

A S S
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“Plan your show. Making it up as you go along
may, on occasion, turn into the work of a
genius, but more often than not will produce an
unbalanced show.”

Christine Lavin

T I R e ] SRS Ve m———— [ TR

VG: In broadcasting. the better
the field, the better we need to be-
come in order to compete. People
listen to more than just one radio
show: Excellence raises the bar and
is good for all.

* There's no dignity in starving. If

you are not presently making enough
money to support yourself with your
music, get a day job that will pay the
bills while you work on your music
at night and on weekends. I worked
temp day jobs from 1976-°82, then
was employed full-time at [New
York’s] Bellevue Hospital from
1982-"84. I performed on weekends
(at one point | was a wandering min-
strel in @ Mexican restaurant
every Friday and Saturday
night for six months). Don’t
borrow money if you can

the Bette Midler hit “From
a Distance™) also worked
full-time day jobs and did
music on nights and week-
ends until that song became
successful.

* The performance starts
for me when the audience walks in
the door. Pre-concert music, mail-
ing-list cards on tables and post-
concert music are all part of the
show.

VG: The audience hears a whole
station, not just your show. The au-

help it. Julie Gold (author of

vour show,

dience also hears commercials,
PSAs and all the elements in be-
nween when you are on mike. As a
host, you must understand the
whole picture of your station that
the audience is taking in.

* Performing in a club is a team
effort. Waiters, waitresses and
sound people are all part of that
team. Learn their names, if possible
(especially the sound person).

VG: For broudceasters. this means
all support staff at the station.

» We are in the communication
business. It’s important to stay on
mike. If you're brilliant off-mike, no-
body in the back will know. Do this
enough times, and they’ll start talk-
ing to each other and ignore you.

* Should you own your own mi-
crophones? Quite simply, it’s one
less variable to worry about.

VG. Take responsibility! Though
most radio stations hlive good
equipment, if yours does not, take
the initiative and get your own
equipment. This also goes for vour
own CDs and tapes to aircheck
should the station not
provide them. and any other equip-
ment or supplies you may need to
create powerful radio.

* For me, there are three kinds of
performers: Liza Minelli (love me,
love me, love me), Suzanne Vega
(I'll let you watch me) and Bruce

THE
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Springsteen (1'm one ol you).
Which one are you?

VG: Researchi shows that, over the
long haul. in radio its the " I'm one
of you” performer who tends 1o work
best. But thar also means yvou need 1o
experience and comninicate your
real life in such a way that you can
lead. inspire and connect with the
audience by informing entertaininglv
and entertaining informatively.

* P've learned from doing, from
watching and from asking ques-
tions. Don’t be afraid to ask. Put
yourself in a position whenever you
can to observe cthers’ work.

» Tom Paxton’s rule is, come
right out, don’t touch mikes and just
start singing. That means having ev-
erything set up ahead of time.

VG: Don 't refer to any technical
difficulties you may have. becauise
the audience doesn't care what is
happening behind the scenes. The
audience onlv cares about “What s
init for me?”

» Wear a watch — facing inside
your left wrist. This way you can
check the time without anyone no-
ticing. Never obviously look at your
watch. It breaks the spell you’re cre-
ating.

VG: Always keep an eve on the
timing, but never let the listeners feel
you are clock-watching. Then. err on
the side of brevity. if you must!

* Respect your audience — don’t
work “blue.” If vou use bad lan-
guage, you automaticaily limit the
places that will book you. Robert
Klein gave me this advice back in
1975, and | never forgot it.

« If you can stand it, listen to
tapes of your shows. It will be pain-

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding this
column or other issues?

Call me at 858-486-7559 or e-mail
apeterson@radioandrecords.com,
fax: 858-486-7232

ful, but you’ll learn so much that
you’ll progress three times as fast.

* 1 something weird happens in
the room, try not to focus on it. The
audience will look where you look,
and you'll take the focus off yourselt.

» Batteries. If [ see one more per-
son blow their show because of a
dead $2 battery, I'll scream. Some
performers replace batteries every
show. On TV, battery-run micro-
phones get new batteries every sin-
gle time they are used.

VG Check to make sure you are

Sarailiar with the technology and

thet it all works.

« Plan your show. You must have
a set list. You may want to abandon
it midset, but you must start oft with
a plan. Making it up as you go
along may, on occasion, turn into
the work of a genius, but more of-
ten than not will produce an unbal-
anced show. It’s hard to think on
your feet as you’re performing.

¥G: Show prep is vital. You dont
ahways have to stick to it. but do the
work and go in there with stacks of it.

« Flow of the show: You don’t
want to do three flag-wavers in
row followed by three wrist-slitters.
Vary things, and vary the keys of
your songs.

VG: It is crucial to understand
how vou are being perceived by the
listzners and to understand that you
are taking them on an audio journey.

= You’re on a date with the audi-
ence. Don’t talk about where you
played last night. They don’t want
to know. They want you to be in the
present, for them alone. Don’t talk
abeut the airport or traffic on the
way to the gig. I think that’s boring
(unless something unusual hap-
pened during your travels).

* You must always earn the en-
corz. The audience must pull you
back. You should never automati-
cally take one. Resist the temptation
of zooming back out there. The au-
dicnce must feel that they are mak-
ing it happen.

VG: 4 one-time performance is
different from a duily radio show.
Always leave the andience wanting
more. That way, they will come
hack tomorrow.

* Put a lot of thought into how
you dress for the stage. Whether
you want to acknowledge it or not,
this is show business, and how you
dress will be interpreted by the au-
dience as a statement of some sort.
Keep that in mind when you dress
for the stage.

VG: Sparkle!

» Strength in numbers. A fun side
project is to create a group show
with others who do what you do.
From 1990 to 1997 1 was part of
The Four Bitchin® Babes, and | have
done other group theme shows
(Three Men and a Babe at the Bot-
tom Ling). New audiences might
not take a chance on a solo artist
they don’t know, but four for the
price of one, they might spring for
it. Creatively, it’s inspiring too.

VG: You don't always have to
have the power moment yourself. It

Just has to happen on your show.

+ Never drink alcohol onstage. No
matter how nervous you might be,
drinking will not help and can pos-
sibly lead you down the wrong path.
If you play in places where alcohol
is served, sometimes they give you
free or half-price drinks. It’s easy to
develop a drinking problem this way.
I’m not saying you have to abstain
completely, but while you are work-
ing, you must not drink. After the
show is a different story.

 Be prepared for anything that
might come your way. If asked to
do aradio interview or a TV appear-
ance, know exactly how long your
songs are. Timing is everything. If
they need a 2 1/2-minute song,
you’lt know what you have that fits
the bill. When you make CDs,
make sure that the timing of every
cut is accurate and displayed in
easy-to-read numbers on the back of
the jewel box. I hosted a radio show
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“ THREE FOR THE ROAD |

Doug Williams.

This trio huddled on the field during Sporting News Radio’s NAB party
last month at the new Seattle Seahawks Stadium. Seen here (l-r) are
Sporting News Radio and FOX TV sports broadcaster James Brown, R&R’s
Brooke Williams and her dad, Omni Communications owner/President

and was shocked at how many CDs
did not contain this information. Tt
made my job harder.

VG: Everv musician and record
producer who goes on-air us un in-
terview guest on radio ought 1o read
that one!

* If you hit a dry spell or writer’s
block, don’t panic. What 1 do when
I don’t feel any songwriting ideas
coming is read more (novels, non-
fiction). I go to movies. 1 learn a
song by someone whose work I ad-
mire. Hopefully, one of these things
will spark my own songwriting.
Learning someone else’s song
seems to help most, because a new
chord progression can lead in new
songwriting directions.

VG: I know one very successful
writer who, when he experiences
writer’s block. actually transcribes

the words of powerful pussages of

other writers work. It helps him.

* Learn from a bad night. No
matter how good you are as a per-
former, no matter how big you get
and how famous you are, there will
be nights when things go wrong —
when you have a performance that
doesn’t quite click.

Understand that this happens to
all of us. Ask yourself why this per-
formance didn’t work or, “What can

I do to make sure this doesn’t hap-
pen again?” But don’t get de-
pressed. Once you have figured out
why this one particular show didn’t
go quite that well, you can tell your-
self that it will go much better the
next time. And it will.

VG: The best way to self-correct
is to listen to your own work.
Aircheck! Self-check! Listen to your
own work. and you will self-correct.
It will be better tomorrow.

» Make sure you pay attention to
the rest of your life too. Make time for
tamily and friends, eating healthy, ex-
ercising, reading, meditating, explor-
ing other interests and having tun.
Tom Paxton calls downtime “filling
up the tanks.” In order to have some-
thing to give your audience, you’ve
got to have a full, interesting life.

If all you do is work, work, work,
you’ll be missing out on all that life
has to offer. Being a performing
songwriter is one of the greatest ca-
reers | think one can have, but make
sure you have other things in your
life that make you happy too.

Reach Valerie Geller by e-mail at
vgeller@aol.com or call 212-580-
3385. For more information on
Christine Lavin, visit her website at
www.christinelavin.com.
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Ratings

New York - #1 |

Station (Format) Owner Sp '02 Su '02
WLTW-FM (AC) ClearChan. 64 6.2
WQHT-FM (CHR/Rhy) Emmis 43 48
WHTZ-FM (CHR/Pop)  Clear Chan. 4.2 47
WCBS-FM (Oidies) infinity 41 45
WWPR-FM (Urban) Clear Chan. 4.2 41
WSKQ-FM (Tropical) SBS 41 39
WINS-AM (News) Infinity 3.7 3.7
WKTU-FM (CHR/Rhy)  Clear Chan. 3.1 3.5
WABC-AM (Talk) ABC 36 34
WCBS-AM (News) Infinity 33 34
WXRK-FM (Alt.) Infinity 32 34
WBLS-FM (Urban) Inner City 36 3.3
WPLJ-FM (Hot AC) ABC 26 3.0
WOXR-FM (Classical) NY Times 24 3.0
WRKS-FM (Urban AC) Emmis 36 3.0
WQCD-FM (Sm. Jazz) Emmis 34 29
WAXQ-FM (Cl. Rock)  Clear Chan. 27 28
WOR-AM (Talk) Buckley 23 25
WCAA-FM (Tropical) HBC 22 23
WPAT-FM (Span. AC) SBS 25 22
WFAN-AM (Sports) Infinity 2.7 21
WADO-AM (Span. N/T) HBC 15 13
WNEW-FM (Talk) Infinity 17 13
WFME-FM (Christian) Family 1.0 1.1
WLIB-AM (N/T) InnerCity 1.3 1.0

Boston - #9

Station (Format) Owner Sp ‘02 Su'02

WBZ-AM (N/T) Infinity 81 82
WMJIX-FM (AC) Gr.Media 53 55
WXKS-FM (CHR/Pop)  Clear Chan. 54 51
WJMN-FM (CHR/Rhy)  Clear Chan. 6.2 49
WEEI-AM (Sports) Entercom 41 48
WODS-FM (Oldies) infinity 45 46
WRKO-AM (N/T) Entercom 39 42
WZLX-FM (Cl. Rock) Infinity 3.6 4.2
WBMX-FM (Hot AC) Infinity 3.8 4.1
WBCN-FM (Alt.) Infinity 36 3.7
WKLB-FM (Country) Gr.Media 28 36
WCRB-FM (Classical) Charles River 4.1 3.4
WQaSX-FM (Hot AC) Entercom 2.8 27
WROR-FM (Oldies) Gr.Media 27 2.7
WPLM-FM (Soft AC) Plymouth Rock 2.2 2.4
WAAF-FM (Act. Rock) Entercom 24 21
WTKK-FM (Talk) Gr.Media 23 2.1
WBOS-FM (Triple A) Gr.Media 23 19
WBOT-FM (Urban) RadioOne 1.7 1.8
WXRV-FM (Triple A) Northeast 12 14
WFEX/WFNX (Alt.)  Phoenix Media 1.3 13
WILD-AM (Urban AC) RadioOne 09 12
WXKS-AM (Adult Std.)  Clear Chan. 12 12
WAMG/WLLH (Tropical) Mega 1.0 11
WXLO-FM (Hot AC) Massachusetts 0.8 1.0

Detroit - #10

Station (Format) Owner Sp 02 Su ‘02

WOMC-FM (Oldies) Infinity 52 6.5
WJR-AM (Talk) ABC 6.1 64
WVMV-FM (Sm. Jazz) Infinity 59 52
WWJ-AM (News) Infinity 53 5.2
WRIF-FM (Act. Rock) Gr.Media 46 5.0
WJLB-FM (Urban) ClearChan. 52 49
WNIC-FM (AC) ClearChan. 3.5 49
WDTJ-FM (Urban) RadioOne 4.3 43
WDRQ-FM (CHR/Pop) ABC 37 39
WKQI-FM (CHR/Pop)  Clear Chan. 3.1 3.8
WYCD-FM (Country) Infinity 44 3.8
WMXD-FM (Urban AC) CiearChan. 4.0 35
CIMX-FM (Alt.) CHUM 31 33
WMGC-FM (AC) Gr.Media 35 3.2
WCSX-FM (Cl. Rock) Gr. Media 34 3.0
WDMK-FM (Urban AC) RadioOne 23 24
WDTW-FM (Cl. Rock)* ClearChan. 26 24
WKRK-FM (Talk) Infinity 21 23
WDVD-FM (Hot AC) ABC 21 21
CKWW-AM (Adult Std.) CHUM 25 20
WGPR-FM (Urban AC) WGPR-fM 1.1 14
WDFN-AM (Sports) Clear Chan. 1.6 1.1
WXYT-AM (Sports) Infinity 16 1.1

*Was WLLC-FM (Classic Hits) until July

Los Angeles - #2 Chicago - #3
Station (Format) Owner Sp 02 Su'02 Station (Format) Owner Sp'02 Su'02
KPWR-FM (CHR/Rhy) Emmis 49 51  WGN-AM (NT) Tribune 64 6.0
KROQ-FM (Alt) Infinity 43 49 | WGCI-FM (Urban)  ClearChan. 47 52
KIIS/KVVS (CHR/Pop)  Clear Chan. 4.0 48 |  WBBM-AM (News) Infinity 4.9 438
KFI-AM (Talk) ClearChan. 38 45 | WBBM-FM (CHR/Rhy) Infinity 40 43
KTWV-FM (Sm. Jazz) Infinity 34 36 | WNUA-FM(Sm.Jazz) ClearChan. 48 4.2
KOST-FM (AC) ClearChan. 39 34 | WVAZFM (UrbanAC) ClearChan. 35 4.2
KKBT-FM (Urban) RadioOne 35 33 | WUSN-FM (Country) Infinity 3.4 3.8
KRTH-FM (Oldies) Infinity 31 32 | WLS-AM (Talk) ABC 50 37
KSCA-FM (Reg. Mex.) HBC 47 32 | WJMK-FM (Oidies) Infinity 2.7 36
KLVE-FM (Span. AC) HBC 36 30  WPWX-FM (Urban) Crawford 30 35
KBUA/KBUE (Reg. Mex.) Liberman 2.7 2.9 WTMX-FM (Hot AC) Bonneville 2.6 3.3
KLOS-FM (CI. Rock) ABC 21 27 | WLEY-FM (Reg. Mex) SBS 36 3.1
KYSR-FM (HotAC)  ClearChan. 23 26 | WKSC-FM (CHR/Pop) ClearChan. 2.2 2.9
KABC-AM (Talk) ABC 20 25 | WLIT-FM (AC) ClearChan. 34 28
KHHT-FM (Urban AC) ~ ClearChan. 25 2.5 | WOJO-FM (Reg. Mex.) HBC 22 28
KCBS-FM (Cl. Rock) Infinity 2.4 24 | WDRV-FM (Cl. Hits)  Bomnevile 29 25
KZLA-FM (Country) Emmis 23 24 | WXRT-FM (Triple A) Infinity 24 2.5
KLAX-FM (Reg. Mex.) SBS 27 23 | WKOX-FM (Alt) Emmis 31 23
KLSX-FM (Talk) Infinity 22 23 | WLUP-FM (CL.Rock)  Bomnevile 26 2.1
KBIG-FM (AC) ClearChan. 28 22 | WNND-FM (AC) Bonneville 23 2.1
KNX-AM (News) infinity 23 21 | WFMT-FM (Classical) Chicago Ed. 2.3 2.0
KMZT-FM (Classical) Mt Wilson FM 1.6 20 |  WCKG-FM (Talk) Infinity 21 1.9
KXOL-FM (Reg. Mex.) SBS 25 19 | WZZN-FM (Al) ABC 17 18
KFWB-AM (News) Infinity 1.8 1.6 WGCI-AM (Gospel) ClearChan. 13 15
KRCD/KRCV (Spanish/0) HBC 1.7 16  WSCR-AM (Sports) Infinity 11 1.5
KJLH-FM (Urban AC) Tai 14 15 | WDEKMWKIE (CHRRhy)  BigCty 08 1.2
KSSC/KSSE (Span. Con.) Entravision 1.4 1.2 WZFS-FM (Christ. AC) Salem 09 1.0
KLAC-AM (Talk) ClearChan. 1.1 1.1
KLYY-FM (Span. Con) ~ BigCity 0.9 1.1
KWIZ-FM (Tropical) Liberman 1.1 1.0
San Diego - #17
Station (Format) Owner Sp 02 Su’02
KHTS-FM (CHR/Pop)  ClearChan. 49 53
KOGO-AM (N/T) Clear Chan. 56 5.1
. . KYXY-FM (AC) Infinity 5.4 5.1
Riverside- XHTZ-FM (CHR/Rhy) ~ XTRACom. 46 50
. KIFM-FM (Sm. Jazz) ~ Jeff-Pilt 46 43
san Bernardlna - #28 KLNV-FM (Reg. Mex.) HBC 45 43
Station (Format) Owner Sp 02 Su'02 KIOZ-FM (Act. Rock) ~ Clear Chan. 4.1 39
KGGI-FM (CHR/Rhy)  ClearChan. 6.8 86 | XTRA-FM(Al) XTRACom. 3.9 39
KFRG-FM (Country) infinity 7.0 66 | KFMB-AM(N/T) Midwest V. 2.7 3.8
KFI-AM (Talk) Clear Chan. 55 58 | KFMB-FM(HotAC) — MidwestTv. 40 38
KOLA-FM (Oldies) Anaheim 45 50 XHRM-FM (Rhy/0) BiNational 32 38
KCAL-FM (Rock) Anaheim 49 38 KGB-FM (C|. Rock) CIearCh_an. 27 37
KSSE-FM (Span. Con.) Entravision 3.1 36 | KSON-FM(Country) — Jeff-Pilot 3.7 33
KIS-FM (CHR/Pop) ~ ClearChan. 25 33 | KMYI-FM(HotAC) — ClearChan. 34 32
KKBT-FM (Urban) Radio One 36 3.1 KPOP-AM (Adult Std.)  Clear Chan. 21 24
KCXX-FM (Alt) All Pro 28 28 KOCL-FM (Oldies) CIearC_han. 24 22
KPWR-FM (CHR/Rhy) Emmis 28 27 KPLN-FM (Cl. Hits) Infinity 21 2.2
KCBS-FM (Cl. Rock) Infinity 2.3 26 | KFI-AM (Talk) Clear Chan. 2.4 1.7
KLOS-FM (CI. Rock) ABC 24 24 KPRI-FM (Triple A)* Compass 1.5 1.7
KXRS/KXSB (Reg. Mex) ~ Llazer 20 24 | XIRA-AM(Sports)  XTRACom. 1.7 16
KSCA-FM (Reg. Mex.) HBC 27 23 | KFSD-FM(AL) Astor 14 14
KHHT-FM (Urban AC) ~ Clear Chan. 2.3 22 | KLOV-FM(Span. AC) HBC 17 14
KLVE-FM(Span.AC) HBC 292 929 KBZT-FM ('808) Jeff.-Pilot 1.7 1.2
KOST-FM (AC) ClearChan. 29 22 | XHCR-FM (Country) ~ XTRACom. 1.5 1.2
KWRP-FM (Adult Std)  MagicBr. 1.3 22 | KNX-AM (News) Infinity 1.1 1.0
KROQ-FM (Alt.) Infinity 1.7 20 .
KNX-AM (News) Infinity 18 19 "Was KXST-FM until May 24
KTWV-FM (Sm. Jazz) Infinity 2.9 1.8
KBIG-FM (AC) Clear Chan. 2.4 16
KLAX-FM (Reg. Mex.) SBS 17 1.4
KLSX-FM (Talk) Infinity 13 14 | S
KRTH-FM (Oldi Infinity 11 13 | |
KWVERM Chistan)  Catary 13 12 E
KATY-FM (AC) Al-Pro 09 1.0 RATINGS RESULTS :
KRCDARCV (Spanish0)  Hec 12 10 ' radioandrecords.com

Format Abbreviations

AC-Adult Contemporary, Adult Std. - Adult Standards, B/EZ-Beautiful/Easy Listening, CHR/Pop-
Contemporary Hit Radio/Pop, CHR/Rhy-Contemporary Hit Radio/Rhythmic, Cl. Hits-Classic Hits, Cl. Rock-
Classic Rock, Full Serv-Full Service, Hot AC-Hot AC, Misc-Miscellaneous, Reg. Mex-Regional Mexican, Sm.
Jazz-Smooth Jazz Span. AC-Spanish Adult Contemporary, Spanish Con-Spanish Contemporary, Span N/T-
Spanish News/Talk, Spanish/O-Spanish Oldies, Triple A-Triple A, Urban/AC-Urban Adult Contemporary,
Urban-Urban Contemporary, Urban/O-Urban Oldies.

12+ SUMMER 2002 ARBITRON RESULTS

Philadelphia - #6

Station (Format)

WBEB-FM (AC)  WEAZ-FM Radio
WDAS-FM (Urban AC)  Clear Chan.
KYW-AM (News) Infinity
WUSL-FM (Urban) Clear Chan.
WI0Q-FM (CHR/Pop)  Clear Chan.
WJJZ-FM (Sm. Jazz)  Clear Chan.
WOGL-FM (Oldies) Infinity
WYSP-FM (Act. Rock) Infinity
WMGK-FM (CI. Rock) Gr. Media
WXTU-FM (Country) Beasley
WPEN-AM (Adult Std.)  Gr. Media
WMMR-FM (Rock) Gr. Media
WPLY-FM (Alt.) Radio One
WPHT-AM (Talk) Infinity
WIP-AM (Sports) Infinity
WPHI-FM (CHR/Rhy)*  Radio One
WPTP-FM ('80s) Beasley
WSNI-FM (Soft AC)**  Clear Chan.
WMWX-FM (Hot AC) Gr. Media
WEMG-A/F (Tropical) Mega
WDAS-AM (Gospel) Clear Chan.
WPST-FM (CHR/Pop) Nassau

*Evolved from Urban in June

**Was WLCE-FM (Hot AC) until July 31

Owner $p 02 Su'02

Nassau-Suffolk - #18

Sp'02 Su'02

Station (Format) Owner
WALK-FM (AC) Clear Chan.
WBLI-FM (CHR/Pop) Cox
WCBS-AM (News) Infinity
WBAB/WHFM (Rock) Cox
WXRK-FM (Alt.) Infinity
WABC-AM (Talk) ABC
WCBS-FM (Oldies) Infinity
WHTZ-FM (CHR/Pop)  Clear Chan.
WAXQ-FM (Cl. Rock)  Clear Chan.
WFAN-AM (Sports) Infinity
WINS-AM (News) Infinity
WBZ0-FM (Oidies) Barnstable
WHLI-AM (Adult Std.)  Barnstable
WLTW-FM (AC) Clear Chan.
WQHT-FM (CHR/Rhy) Emmis
WPLJ-FM (Hot AC) ABC
WBLS-FM (Urban) Inner City
WOR-AM (Talk) Buckley
WWPR-FM (Urban) Clear Chan.
WKTU-FM (CHR/Rhy)  Clear Chan.
WOXR-FM (Classical) NY Times
WNEW-FM (Talk) Infinity
WKJY-FM (AC) Barnstable
WQcCD-FM (Sm. Jazz) Emmis
WRKS-FM (Urban AC) Emmis
WLIR-FM (Alt.) Jarad
WMJC-FM (Rock AC)  Barnstable
WSKQ-FM (Tropical) SBS
WRCN-FM (Cl. Hits) Barnstable

47
41
46
44
4.0
44
43
3.5
2.8
44

5.8
47
47
4.6
4.6
3.7
3.7
3.7
34
3.1

Hartford-New Britain-
Middletown - #49

Station (Format)

WRCH-FM (AC) Infinity
WTIC-AM (N/T) Infinity
WZMX-FM (CHR/Rhy) Infinity
WWYZ-FM (Country)  Clear Chan.
WHCN-FM (Rock AC)  Clear Chan.
WDRC-FM (Oldies) Buckley
WTIC-FM (Hot AC) Infinity
WKSS-FM (CHR/Pop)  Clear Chan.
WCCC-FM (Act. Rock) Marlin
WMRQ-FM (Alt.) Clear Chan.
WAQY-FM (CI. Rock) Saga

WDRC/WMMW (Full Serv.) Buckley

WLAT-AM (Tropical) Mega
WPLR-FM (Cl. Rock)* Cox
WKCI-FM (CHR/Pop)  Clear Chan.

*Evolved from Rock during June

Owner Sp’02 Su’02

11.5 106

10.1
10.1
6.1
54
6.0
6.9
52
3.8
3.0
23
2.6
06
1.8
08

©2002 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.
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Stunts

Continued from Page 1

and our ability for people to want to
advertise in it. People want te be as-
sociated with industries that not only
get results, but that also don’t cause
them any problems. You have to work
harder at letting the advertisers know
up front the environment their spots
are in. Talk radio has to deal with this
all the time; clients get upset about a
political or other position an on-air
personality takes within the commu-
nity. You have to weigh the impor-
tance of that to the format and to the
success of the station vs. that indi-
vidual advertiser’s complaint.”

Longtime Madison Avenue ad
agency executive Tony Mennuto,
now Creative Director at New York’s
Sound Lounge, says, “‘Clients might
care because they're so worried about
their public image. The only problem
I have with so-called shock jocks is
when they do things that are sensa-
tional but not funny. What’s the point?
But it’s not the vehicle, it’s the way
i’'s communicated.”

Decline Of Responsible
Broadcasting?

“We're way beyond what we used
to call shock jocks — that’s tame by
today’s standards.” consultant Dan
Vallie says. *“We’ve seen more [nega-
tive] comments in focus groups and
diaries, and you wonder if it’s had an
effect on the decline of listening. I'm
concerned that it’s already hurting
radio’s profile. We should be making
good judgment calls before these
things get on the air. We always say
to our clients, ‘Let’s determine if this
is really entertaining and what we are
getting from it.’

“But the financial pressure is there.
From the sales managers’ perspective,
if they could get a high-profile morn-
ing show that historically pulls big
numbers but does things over the line,
many would want to hire that show.”

Are TV’s reality shows, chair-
throwing talk programs and other
“extreme” entertainment presenta-
tions forcing radio to step outside the
boundaries of good taste and judg-
ment? Lured.com’s Sammy Simpson,
a former Marketing Director of
WHTZ/New York, says, “People are
eating bratns on Fear Factor, and ev-
erybody is trying to one-up the other.
These stunts can definitely hurt radio,
especially those that are downright
mean. 1 always think of the Golden
Rule as being, ‘We don’t make more
fun of the listeners than we do of our-
selves.” In my mind, that’s where the
line ends.”

Crossing the line crudely can put
radio at a disadvantage against com-
peting media. Veteran programmer
Mark Edwards says, *“‘Radio has worked
so hard not to be the laughingstock —
the used-car salesman — of entertain-
ment, and these things just make us
look like a bunch of morons, the bot-
tom-feeders of show business. I’'ve
seen AC and even Hot AC listeners
say, ‘I can’t let my kids listen to these
guys,’ either because of the content or
the kinds of ads they take. There’s a
huge list of advertisers who won’t go
near these outrageous jocks, and it’s
bad for the overall image of radio.”

Saga Communications Exec. VP/
Group PD Steven Goldstein agrees.
“At the audience and agency levels,

they already think of radio morning
shows as guys who put underwear on
their heads and do Jell-O jumps,” he
says. “All we’re doing when we per-
petuate these stunts is degrading our
own collective image.”

Emmis/Phoenix VP/GM Marv
Nyren witnessed Beau Duran’s
downfall from across the street.
Duran was recently fired from
Sandusky’s KUPD/Phoenix after
calling Flynn Kile — the widow of
St. Louis Cardinals pitcher Darryl
Kile, who died June 22 — and ask-
ing if she had a date for that night’s
playoff game between the Cardinals
and the Arizona Diamondbacks.

“If you do something that is in bad
enough taste, the station or personal-
ity can certainly get hurt,” Nyren says.
“The station will face the negative
impact immediately, and then radio in
general will feel some of it. We took
a few calls last week from people un-
happy with the state of radio and
what’s occurred, so we all get lumped
into the same ‘radio’ category. It’s not
good for the industry.”

Infinity/Phoenix VP/Market Man-
ager Clancy Woods says radio can get
hurt ““only in the sense that it shifts the
focus from many who do great work
to a few who have demonstrated poor

|
Fries

Edwards

judgment.” However, he warns,
“Eventually, it becomes an economic
issue for the stations. I want to be in
the business of attracting listeners and
advertisers, not sending them to other
stations.”

The Responsibility
Of Management

“Advertisers are aware that stations
are programmed to reach specific
audience groups, and what is accept-
able to one is not always acceptable
to another,” says RAB President/CEO
Gary Fries. “Stations have to estab-
lish clearly where the line is to be
drawn in their specific case, as well
as establish a policy of where ratings-
gaining efforts end and unacceptable
behavior begins.

“Stunts that cross the line can and
will damage a station’s image with
both listeners and advertisers. Protect-
ing the image of the station and its
license are the utmost responsibility
of management. There is definite
room for cutting-edge stunts in some
formats, but, for those who push the
level of acceptability, that line must
not be vague.”

South Central/Knoxville VP/Mar-
ket Manager Terry Gillingham agrees.
“We, as managers, have to be arbiters
of good taste,” he says. “When you
allow talent to control the station, this
is what ends up happening. I don’t
think anybody is keeping an eye on
the chicken coop.”

Nyren says, “I firmly believe that
when a personality makes a comment,
it started before that. It’s like a quar-

wwWwW americanradiohistorv com

terback who throws a bad pass. Who
called the play? What kind of train-
ing did they go through? Who were
they throwing to? Rarely is anything
just one isolated individual or in-
stance. It’s amuch bigger picture: the
type of environment they’re working
in and what they’re allowed to do
from the start. You have to make your
expectations clear to the program-
ming and sales departments.”

Woods

Meyers

Yet Clear Channel Sr. VP/Plains-
Northwest Jay Meyers doesn't be-
lieve the wave of transgressions will
cause managers o screen their talent’s
bits. ““To make it part of the daily dis-
course would cave the creativity,” he
says. “Having said that, is there a
greater awareness among highly tal-
ented people to take a quick second
look before they do something that's
really close to the edge? Sure. And I'd
be willing to bet that there are more
controversial things walked away
from than actually happening. Usu-
ally, those things that occur off the cuff
are the ones that get people in trouble.™

Nvren asks, “Will we make mis-
takes? Yeah, we will. It's how it's
handled afterward that s just as. if not
more, important than what occurs.”

At Regent Broadcasting/St. Cloud,
MN’s six-station cluster, Director/
Sales Dave Engberg says one outlet
shelved a planned strip-club remote
because of an impending advertising
backlash. As for advertisers uneasy
about his Classic Rock KLZZ’s T& A-
joke-laced morning show, Engberg
says, “They just put their ads in dif-
ferent places — other dayparts or
other stations [in the cluster]. They’re
torn between knowing a lot of people
are listening and not going against
their own ethics and morality.”

Regent/St. Cloud NSM John
Schroeder adds, "I get avail requests
and insertion orders with notes that
the ads cannot air on certain syndi-
cated programming we might carry.
A few agencies say, in effect, ‘These
ads cannot be in any kind of contro-
versial programming at all.” [ try to
respect their need for whatever purity
they want, but I say, ‘For whatever
reason, this market is responding to
[that programming]; it’s No. 1 25-54”
We’re not going to change the format
to get the buy, because it’s working.”

There seems to be general agree-
ment with Goldstein’s comment that
“the moral compass is the local sen-
sibility.” He notes, “We want to do
things that are interesting and, de-
pending on the format, provocative.
But we’re not serving our customers
or listeners by going over the bounds
of good taste; I don’t see that as smart
business. We want to make money,
but we also have another constitu-
ency, the audience. and we want to
have ratings. We’re constantly bal-
ancing those things out. and they’re
not mutually exclusive.”
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Radio Reacts To DG Sniper Siege

s the Washington, DC metropolitan area

continues to cope with the horror of

random sniper attacks at suburban gas
stations and stores, ST got this exclusive
insider’s look at the mood of the nation’s capital
from two of the district’s top news gurus:
WTOP-AM & FM/Washington VP/News &
Programming Jim Farley and WMAL/Washing-
ton OM/PD John Butler. “It’s like being under
siege,” says Farley. “Gas stations are telling us
that people are paying and then leaving before
filling their cars — they’re so spooked that they
forget to pump the gas. We've seen people
ducking at gas pumps. One staffer told me his
14-year-old asked, ‘Dad, do we have to get gas
today?’ High schools have canceled football
games and even homecoming ceremonies.
Parks and playgrounds are empty. Starbucks
has moved all of its outdoor seats and tables
inside. The hospitality industry in the Washing-

| ton region had just started to recover from 9/11,

and now they've been body-slammed again.”
Butler says, “It's a difficult, uncomfortable time.
We're all doing what we always do, but there’s
the inevitable tendency to look over our shoul-
ders — literally or figuratively.”

While Butler says that his listeners have
been telling him that they think of WMAL as
their friend, the station has been dealing with an
unfortunate byproduct of the fear and uncertain-
ty gripping the region: a sense of misplaced
blame. Farley says, “We’ve gotten some e-mails
that blame the messenger. They've written
ridiculous things like, ‘If you didn't talk about the
schools, the sniper would not have struck there.’
In the absence of continuous, reliable informa-
tion, rumors get started, and panic sets in. An
all-News radio station during a time like this is
the antidote to rumors and panic. I've been in
the broadcast news biz since 1966 — including
covering Son of Sam while | was in New York —
and | don’t recall anything other than 9/11 that
rises to this level in terms of all-consuming
interest, fear and angst.”

As the folks at ST were ready to turn off the
lights and make our way home, we received
word that KMLE/Phoenix PD Jeff Garrison is
transferring to Houston to take similar duties for
Infinity Country sisters KIKK and KILT. No
additional information was known about Garri-
son’s move at press time.

Philly fave Colby Colb (ex-
WUSL) is the new PD of Radio
One CHR/Rhythmic WPHI/
Philadeiphia. Colb recently
came back to the City of
Brotherly Love after a few
months at WWPR/New York. He
replaces Luscious lce, who's
expected to surface at a gig in
another top 10 market very
soon.

WPHI's Colby Colb

Little Steven Puts ‘ROR
Into SNL Sketch

The Oct. 5 episode of Saturday Night Live,
the show’s season premiere, gave a giant, free,
coast-to-coast plug to Greater Media Classic
Rocker WROR/Boston. But it took Steven Van
Zandt to set the record straight on which station
was going to get the mention in a sketch

www americanradiohistorvy com

featuring guest host Matt Damon and musical
guests Bruce Springsteen & The E Street Band,
of which Van Zandt is a member. The sketch
featured Damon and SNL’s Jimmy Fallon, as his
Boston character “Pat Sullivan,” in the front row
of Springsteen’s show at Boston’s FleetCenter,
where Sullivan loudly mentions that he won his
tickets on WROR. “It was a stroke of luck,” says
'ROR spokesmodel Adam Klein. From what ST
hears, the bit was originally written using
WBCN’s call letters. But, during rehearsals, Van
Zandt told the writers that 'BCN wasn’t the
Springsteen station anymore and that it was
now 'ROR! “Steven is a close, personal friend of
the station and was really looking out for us,”
Klein says. Of course, ST knows that Van
Zandt's syndicated radio show, Little Steven’s
Underground Garage, runs on WROR. “I heard
that several stations across the street were a
little irked about the whole thing,” Klein says.
“Steven takes care of his people, and we are
thrilled.”

Did you really think
infinity Classic Rocker WZGC
(Z93)/Atlanta was going to
put a Yankee in morning
drive? OK, it was Howard
Stern, and, yes, you probably
did think the self-proclaimed
King of All Media was landing
in wakeups on 'ZGC. But the ! ;
station opted for a local Moby, the DJ
veteran: Moby (not the V2 recording artist). Mr.
Moby was released in August from crosstown
Country WKHX after 12 years at the ABC
station.

P

WHTZ (Z100)/New York stunt guy Greg T.
The Frat Boy has been fined $500 for an Aug
14 stunt that resulted in major gridlock on the
New Jersey Turnpike, Garden State Parkway
and just about every other major highway in the
state. A New Jersey judge cited Mr. Boy, legally
known as Gregory Tyndorf, for “creating a
dangerous situation” when he duct-taped
himself to a utility pole to show his support for
WCBS-TV/New York weatherman Ira Joe
Fisher, whose contract was not renewed. Boy
managed to last about 20 minutes before the
cops showed up, cut him down and cuffed him.
“He picked one of the busiest intersections in
Central Jersey, if not the state,” said stern but
lovable Municipal Court Judge Allen Comba,
who sentenced Tyndorf on a disorderly conduct

charge.
Continued on Page 22

Rumbles

* PD/MD Phil Conn exits Regent's WQBJ &
WQBK/Albany, NY after just one month.

* WBBB (96 Rock)/Raleigh inks Gary Poole
as Asst. PD/MD and afternoon driver.

» Classic Rock WOCT/Baltimore changes call
letters to WXFB, probably because someone
finally noticed that there was just no way to
squeeze “B104.3” out of WOCT.

« After spending the last 28 years, five months
and 11 days on KGB-FM/San Diego, air person-
ality Jim Mcinnes exits.
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Maxu Smgle in stores Octob ‘

Die Another Day Soundtrack
in stores November 12

MOVIE OPENS IN THEATERS
NOVEMBER 22

Bond has
finally met his mafch...

“Die Another Day”

The first single from the new James Bond film and soundtrack

Music From The MGM Motion Picture
Die Another Day
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LISTENERS

Does your brand stick?

To improve market share and identity, nothing
stomps your competitors like a swingin' decal or
sticker promotion. Contact CGl today!

) 29+ YEARS EXPERIENCE IN RADIO

) DURABLE, COLORFUL GRAPHICS

) HIGHEST QUALITY PRODUCTION

) AWARD -WINNING DESIGN STUDIO

Decals — Bumper Stickers — Coupons
Event Stickers — Statics — Concert Patches
and more!

. _ . SINC_E 1973
eccccdGommunication
Graphics Inc

ALITY STICKS

(800) 331-4438 (918) 258-6502
www.cgilink.com

Continued from Page 20

Arriving in the Big Apple is Tom Marr, a
veteran of WCBM/Baltimore. Marr will air in the
7-9pm slot on WOR/New York, and his show
will be carried on the WOR Radio Network.

’ Waitt Selects ‘
Hunter To Lead ACs

Waitt Radio Networks in-house program-
mer and air talent Dave Hunter will now head
up the company’s AC formats, while John
Glenn (not the astronaut, but the former PD of
KXKT/Omaha) has been hired to lead the
company'’s two Country formats.

Meanwhile, the folks at Waitt’'s News/Talk
KKAR/Omaha are on the intercom and
repeatedly singing the lyric, “Let me introduce
to you the only and only Billy Shears.” While
they may be Sgt. Pepperfans, a man named
Billy Shears has just joined KKAR. In fact, he's
now the PD. Shears arrives from WLAC-AM/
Nashville. Former KKAR PD Neil Nelkin will
now serve as Asst. PD and takes on PD chores
for sister Sports KOZN/Omabha.

Although he wasn’t scheduled to leave for
mornings at WKSC/Chicago until the end of the
year, it seems KTFM/San Antonio has bid an

‘ early farewell to longtime morning guy Drex

| and sidekick Mel T. Joey Deee, who departed
KTFM last year for a gig at KRBV/Dallas,
returns to the Alamo City to replace Drex and T.

MonarC/IDJMG @
artist Mariah Carey %y

stopped by the
WHY!I (Y-100)/Miami ¥
| studios on Oct. 14, }L N SNeE
where she played : L% ;
the meet 'n’ greet _ﬂ;\‘f
game with morning  Sweet, Sweet Fantasy, Baby!
guys Kenny &
Footy and 100 of their closest friends. One
nutcase even drove four hours from Orlando
just to get a glimpse of Carey. Here are Kenny
(1), Carey and Footy, who briefly talked about Y-
100’s annual Jingle Ball concert with Carey.
Could she be headed back to SoFla to perform
at the special show? We’'ll keep you posted.

And now, our lucky ST Leap o' the Week
winner is ... Tom Cook, Asst. PD/MD/afternoon
driver at Clear Channel AC KRBB/Wichita. He’s
heading east and transfers to co-owned WSNI/
Philadelphia for similar duties.

} Bob & Tom
Bounced From ‘ZPS

Classic Rock KZPS/Dallas drops the
Premiere-syndicated Bob & Tom from morning
drive. The shift will remain jockless through the
remainder of the year, the Fort Worth Star-
Telegram reports. Look for afternoon driver Jon
Dillon to move to middays, as Jay Philpott will
be placed in an as-yet-unspecified capacity.
Liners are now promoting the impending arrival
| of “The New KZPS'”

Broadcast vets Norman Feuer and Herb
McCord have reignited the formerly dark 100.9
FM frequency in Amarillo, TX as Classic Hits
KXGL (The Eagle). John Larson is named
OM, and Randy Kabrich is brought on as a
consultant.

Horace Lee Logan, who pioneered the
seminal country-music show Louisiana Hayride
and coined the pop-culture catch phrase “Elvis
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* Alain Levy appointed Chairman/CEQ of EMI
Recorded Music.

* Tracy Cloherty climbs to VP/Programming for
Emmis/New York.

¢ Tim Richards recruited as PD of WKQX/Chi-
cago.

* Nick Francis lands at WJZZ/Atlanta as PD.

* Phil Quartararo named President of Warner
Bros. Records.

» Eric Neumann appointed Sr. VP for Capstar.

* Marc McCoy tapped as VP/GM of KFBK &
KSTE/Sacramento.

v

*» Steve Rivers promoted to VP/Programming
for Pyramid Broadcasting.

* Gary Fisher accepts VP/GM chair at WMTG
& WNIC/Detroit.

* Greg Dunkin set as KYSR/Los Angeles PD.

A4

* Mike Kakoyiannis upped to Exec. VP at Met-
ropolitan Broadcasting

* Ric Lippincott promoted to
OM of WLS & WYTZ/Chicago.

* WHYI/Miami OM Tony Novia
awarded VP stripes.

* Reggie Blackwell returns to
Charlotte as PD of WBCY.

» Cyndee Maxwell is boosted to
PD/MD at KWHL/Anchorage,

M * Robert May becomes Presi-

dent of FirstCom Broadcasting.

* Tom Mondell named Station

Manager of WYDD/Pittsburgh.

» Gregg Swedberg elevated to
MD at WLOL/Minneapolis.

v

» Jeff Pollack named Director/
Program Services for Drake-
Chenault.

¢ Jeff Hunter hired for MD/
mornings at KNDE/Sacramen-
to.

* John Leader joins R&R as
Top 40 Editor.

A

has left the building,” died Oct. 13 in Victoria,
TX. He was 86. Logan began his radio career at
age 16 after winning a contest to become an
announcer on KWKH/Shreveport, LA.

Tony Novia

Gregg
Swedberg

Jeff Pollack

4

Kevin Dorsey, the morning show sidekick
on Classic Rock KKRW/Houston who previously
worked with Stevens & Pruett at crosstown
KLOL, died Oct. 9 from what is believed to be a
heart attack. Dorsey was 45 and is survived by
two children, his mother and four siblings.

If you have Street Talk, call the R&R News Desk at 310-
788-1699, or e-mail streettalk @ radioandrecords.com
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Chris Robinson’s Solo Flight

[J The Black Crowes singer spreads his wings

ith over 10 million albums sold worldwide and a dedicated following, thanks
to his band’s storied live shows, Black Crowes singer Chris Robinson has
the kind of career most aspiring musicians dream of. Nevertheless, Robinson
was more than happy when the opportunity came to leave the Crowes’ nest behind.

“The last Crowes show was Hal-
loween of last year, and my wife
and | drove back across the coun-
try in a bus and got out in Matlibu,
CA.” says a barcfoot Robinson, re-
laxing in his room at the Chateau
Marmont hetel, oft Sunset Boule-
vard. “The next morning, it was
about 6am, and | was awake out on
the beach with no band, no man-
agement, no record company, no
anything, and it felt amazing.”

To those who know the Crowes’
history, Robinson’s sense of relief
will come as no surprise. The group
he formed with his brother, guitar-
ist Rich Robinson, saw its share of
infighting and rocky relationships
with record labels and business
partners — the kind of story that
will make for a hell of a Behind the
Music someday. After 12 years to-
gether the group decided to go on
hiatus in early 2002.

(Not So) Hard To Handle

For Robinson, it was exactly the
break he needed. “I knew it was
time for me to leave for whatever
amount of time,” he says. “It’s like

Chris Robinson

any time a relationship dissolves:
Each side is talking about who
broke up who. It’s tender. | found
myself in this position where, con-
tractually, all my obligations had
been taken care of, and everything
was straightforward and open.

“It was time to get off into some-
thing new and, to be honest, some-
thing where 1 wasn’t responsible
for such a big group, especially a
group like the Crowes and its cult
status. 1t’s a big family, and every-
one’s making their living off that,

| BLINDSIDE-BY-SIDE

Elektra artists Blindside recently rocked the House of Blues in Los An-
geles. Snapping a photo before being escorted out of the restaurant
area are (l-r) Blindside bassist Tomas Naslund; R&R Rock Editor Cyn-
dee Maxwell; Blindside drummer Marcus Dahlstrom, guitarist Simon
Grenehed and vocalist Christian Lindskog; Elektra’s Buddy Deal; R&R
Music Editor Frank Correia; and Elektra’s Al Tavera.

which is beautiful, and I'm so
pleased it turned out that way. But
I got to a place in my life where
other people were making decisions
for me in somewhat of a democracy.
I wasn’t really comfortable doing
that.”

Nowadays, however, Robinson
seems very comfortable, something
that comes through loud and clear
on his solo debut, New Farth Mud,
which he recorded in less than a
month this past spring in Paris. “I'm
the type of person who couldn’t just
make a solo record and put it out as
a hobby,” he says.

B i

“The machinery of this

big music business and
all the conglomerates

and corporations and all
the things that have

sucked the life out of it,

I don't live in that
world.”

T N ——

“All my energies went into the
Crowes. The thing is, in the Crowes
I didn’t write any music. I wrote
one song in 12 years or whatever.
Basically, I did the lyrics and ar-
ranged Rich’s music. With this al-
bum, | can take my lumps. To me,
true success revolves around having
the freedom to be the artist you
want to be.”

With tracks like “Katie Dear,” it’s
clear that Robinson’s 2001 marriage
to actress Kate Hudson has inspired
his writing. “Yeah, completely,” he
nods. “When love hits you, when
you have something that you’ve
never experienced before, that’s a
huge wellspring of inspiration.

“It’s also a vantage point to look
back in my life and realize that a lot
of the things I wanted or gravitated
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und Decisions
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“As proud as I am of and as much as I love everyone
who was involved in The Black Crowes, in a bizarre
sense I look at it as an apprenticeship.”

*

to in former relationships weren’t
love. But that’s part of growing up
and changing, which is always hap-
pening. Flux is something none of
us can avoid.”

New Earth Sounds

While Robinson’s distinctive
voice is instantly associated with
The Black Crowes, New Earth Mud
shows both a mellower side and a
more varied approach to his music.
The disc has a decidedly psyche-
delic tinge to it, with a few tracks
wandering into tripped-out sound-
scapes.

There’s the Deadhead groove of
“Barefoot by the Cherry Tree” on
one hand, and the 70s funk booty-
shake of “Ride.” “Safe in the Arms
of Love” blends its bluesy rock
with Robinson’s inner peace, while
the introspective “Silver Car”
settles into a laid-back vibe that
cradles his wistful lyrics.

“I feel very comfortable in my
own skin,” Robinson says. ! feel
comfortable in the presentation of
this music. I can’t wait to get this
electric tour going. it’s much easier.
There’s no drama, and there’s no
arguing.

“It’s a different time for me. |
have to feed my soul, and | have to
focus on the things that are impor-
tant to me. And what’s important to
me is how I’m doing it right now. |
think that’s what comes out of this
record. Even the voice [ use to sing
now; I’m not competing. It’s a por-
trait of me, sonically and lyrically.”

In The Red

After the drama Robinson en-
dured with the Crowes, he wasn’t
committed to the idea of finding a
major label. This summer he signed
a deal with Redline Entertainment.
“I didn’t want to hear anything —
nothing about editing. I didn’t want
someone asking about the single,”
he explains of his decision to shy
away from majors.

“I wanted to make a record, and,
from start to finish, I wanted it to be
all my decision. It turned out to
work in my favor. [ want to sell mil-
lions of records, and | want it to be
a successful concert attraction, but
I’m not going to sell my indepen-
dence to do that.”

Over the years The Black
Crowes have certainly done things
their own way and have retained a
loyal fan base that has stuck by the
group regardless of their album
sales or general popularity. Not sur-
prisingly, Robinson is not at a loss
for words when it comes to the

business of music. “The machinery
of this big music business and all
the conglomerates and corporations
and all the things that have sucked
the life out of it — I don’t live in
that world,” he says.

“Some people have called me na-
ive over the years because | refuse
to bend down to that. 1 refuse to
start making music to fit info some-
body else’s idea of what’s now and
what’s cool. What’s cool has al-
ways been independcnce. What's
cool has always been being a self-
made man. What's cool, to me, is
being able to realize that it is us
against them.

“The bottom line is, | can’t sell
myself. | can’t prostitute myself and
then talk to people and pretend that
I’m an artist and everything’s cool.
If you're validated by your finan-
cial success and your celebrity,
well, let’s call it what it is — that’s
greed. | have enough problems in
my life without letting greed be a
motivating factor in what | want to
do as an artist.

“You have to realize what you’re
in it for. I’'m in this for music — the
power of that music, the way songs
make me feel. No matter what I go
through in my life, no matter what
is ahead of me and what is behind
me, I know it’s about the experi-
ence, and I'm lucky enough to
translate my experience through
music. I’m not really interested in
manipulating things. I’m not that
smart.”

Solo Flight

With a new marriage, a new la-
bel and a new album, Robinson is
looking forward to beginning the
next phase of his career. “Honestly,
as proud as | am of and as much as
I love everyone who was involved
in The Black Crowes, in a bizarre
sense [ look at it as an apprentice-
ship,” he says.

“My ambition lies in eclipsing
The Black Crowes as an entity, in
terms of success. But true success
has already happened for me, be-
cause | made this record, and my
ideas and my feelings are all there.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1658
or e-mail:
feorreia@radioandrecords.com
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H Top50 Albums

THE INDUS TRY’S NO 1 BE TAIL CHART October 18 2002

w W ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 ELVIS PRESLEY 30 #1 Hits RCA 211,027 -36%

— 2 BON JOVI Bounce {sland/IDJMG 166,370 —
2 3 ROLLING STONES - Forty Licks Virgin 137,628 - -58%

7 4 AVRIL LAVIGNE Let Go Arista 113,449 -5%

& 5 NELLY Nellyville Fo’ Reel/Universal 103,158 -6%

5 6 DIXIE CHICKS Home Monument 99,779 -24%

] 7 EMINEM Eminem Show ~ Aftermath/Interscope 94,422 7%

4 8 VARIOUS American ldol: Greatest moments Rca 69,726 -51%

— 9 TOM PETTY... Last DJ Warner Bros. 68,838 o
— 10 KEITH URBAN Golden Road Capitol 65,768 o
11 . . XZIBIT Man Vs Machine Loud/Columbia 65,074 -57%

12 NORAH JONES Come Away With Me Blue Note/Virgin 62,365 -3%

13 ~ © DISTURBED Believe Reprise 60,681 -25%

— 14 CHEVELLE Wonder What’s Next Epic 60,670 =
-~ 15 JURASSIC S Power in Numbers Interscope 58,305 —
6 16 GOOD CHARLOTTE Young & The Hopeless Epic 55,880 -55%

3B 17 JOSH GROBAN Josh Groban 143/Reprise 47,969 +73%
12 18 INDIA.ARIE Voyage To India Motown/Universal 45,194 -29%
18 19 CLIPSE Lord Willin’ Arista 42,520 +2%
15 20 BECK Sea Change Geffen/Interscope 39,641 -18%
17 21 TOBYKEITH Unleashed DreamWorks 39,588 -14%
19 22 ASHANTI Ashanti Murder Inc./IDJMG 36,829 -7%
14 23 DIANA KRALL Live In Paris Verve/ VMG 36,545 -29%
21 24 JOHN MAYER Room For Squares Aware/Columbia 36,458 -5%
16 25 - | PETER GABRIEL ~Up Geffer/Interscope 36,208 -24%
24 26 PINK M!Ssundaztood Arista 35,655 -4%
20 27 COLDPLAY - Rush Of Bload To The Head Capitol 35,634 -8%
31 28 SOUNDTRACK Brown Sugar MCA 34,871 +21%
3 29 JAMES TAYLOR - October Road Columbia 33,814 +14%
26 30 BRUCE SPRINGSTEEN Rising Columbia 33,108 -6%
13 3 LEANN RIMES * Twisted Angel Curb 32,619 -47%
23 32 DISTURBING THA PEACE Golden Grain Def Jam South/IDJMG 32,136 -14%
27 33 LIL FLIP ] Undaground Legend Loud/Columbia 30,479 ~9%
— 34 HEATHER HEADLEY This Is Who | Am RCA 29,998 =
35 JENNIFER LOVE HEWITT Barenaked Jive 29,809 —

22 36 NOW VOL. 10 Various Epic 28,940 -24%
2 37 LINKIN PARK = Reanimation Warner Bros. 27,864 - -3%
36 38 PUDDLE OF MUDD Come Clean Flawless/Geffen/Interscope 27,629 +5%
3 39 RED HOT CHILI PEPPERS By The Way Wamer Bros. 27,008 4%
4 40 KENNY CHESNEY No Shoes, No Shirt, No Problem BNA 26,319 +12%
41 41 - SYSTEM OF ADOWHN Toxicity American/Columbia 26,019 +8%
38 42 SHERYL CROW C’mon, C'mon A&M/Interscope 25,465 1%
40 43  NAPPY ROOTS Watermelon, Chicken & Gritz Atlantic 25,321 +2%
25 44 NAS Lost Tapes Columbia 25,318 -31%
34 45 KENNY G - Paradise Arista 24,931 -10%
33 46 NO DOUBT Rock Steady Interscope 23,957 -5%
45 47 = CREED - Weathered Wind-up 23,834 +2%
— 48 BEN FOLDS Live Epic 22,810 —
43 49 SOUNDTRACK - Sweet Home Alabama Hollywood 22,496 -6%
28 50 FLOETRY Flogtic DreamWorks 22,420 -32%

© HITS Magazine Inc.
eamn another hunka hunka album sales and land | and bottom are the usual suspects: Arista’s Avril | Puddle Of Mudd

Rock ' Roll s Here To Stay

Elvis Presley is alive and well and living at
the top of the album chart for the third week in a
row. If death can't stop him, how can any mere
mortal?

Without
breaking— - -a
sweat (he hasn’t
perspired since |
August 1977,
Nicolas Cage’s !
father-in-law
withstands a se-
rious challenge
from living Island/IDJMG rockers Bon Jovi to

Bon Jovi

at No. 1 on the H/TS Top 50. Not far behind are
Virgin’s ageless,
reportedly still- SEE
breathing-hard
Rolling Stones,
slipping only 3
slightly from last
week’s No. 2
bow to take the §
No. 3 spot.

With Warn-
er Bros. veterans
Tom Petty &
The Heart-
breakers at No. 9 and Epic newcomers Chevelle
bowing strong at No. 14, this is a robust week
for rockers of all ages and demographics.

Sandwiched in the top 10 with rock at the top

Chevelle

Lavigne (No. 4), Fo’ Reel/Universal’s Nelly
(No. 5), Open Wide/Columbia’s Dixie Chicks
(No. 6), Shady/Aftermath/Interscope’s Em-
inem (No. 7) and RCA’s American ldol: Great-
est Moments (No. 8). Odd man out is Capitol’s
curiously named Keith Urban, not a rapper or a
rocker but a country star, who gallops into the No.
10 spot.

Double-digit sales increases are registered by
143/Reprise’s Josh Groban (35-17), up 73% fol-
lowing an Oprah rerun; MCA’'s Brown Sugar
soundtrack (31-28), with a 21% hike; Columbia’s
James Taylor (30-29), who rises 14%; and
BNA’s Kenny Chesney (44-40), 12% higher than
the week before.

Other increases this week are fueled by big
airplay on new singles: Arista’s No. 19 Clipse
(+2%), Flawless/Geffen/Interscope’s No. 38

(+5%), Atlantic’s
No. 43 Nappy
Roots (+2%) and
Wind-up’s No.
47 Creed (+2%).
Also making i
chart bows thi
week are Inter
scope’s Jurassic 5 es N EREy
(No. 15), RCA’s  Jennifer Love Hewitt
Heather Headley
(No. 34), Jive’s Jennifer Love Hewitt (No. 35)
and Epic’s Ben Folds (No. 48).

Next week: It’s time to make room at the top for
Warner Bros. country crossover queen Faith Hill
and Def Jam/IDJMG hip-hop superstar LL Cool
J.
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Radio Responds

R&R recently sent an e-mail to our monitored and Indicator re-
porters, asking for comments and input on our Digital Promotions
Initiatives. The response was overwhelmingly positive, with hun-
dreds of radio programmers not only praising our weekly Going for
Adds e-mails and EPKs, but also offering ideas or just replying to
say hi. We here at R&R would like to thank radio for its support.
Watch for more exciting developments in the months ahead.

Speaking of responses, many urban artists are hoping that listen-
ers respond well to the lead singles
from their upcoming albums. Toni
Braxton hopes to be behind the wheel
of a hit at Rhythmic and Urban with
“Hit the Freeway,” featuring Loon. The |
Neptunes-produced track is from her
fifth album, More Than a Woman, ar-
riving in stores Nov. 19. Irv Gotti and
Rodney Jerkins also serve as producers
on the project. Look for Braxton to
grace the cover of Vibe this December.

As usual, The Neptunes are everywhere this week, as they also
serve as producers on Snoop Dogg’s latest, “From Tha Chuuuch to
da Palace.” Snoop has changed his lifestyle in recent months. He
stopped smoking marijuana (he’s going on his third month of sobri-
et