NEWSSTAND PRICE $6.50

Nelly Nets Three No. 1s

Fo’ Reel/Universal superstar Nelly grabs his third
consecutive No. 1 song this week as “Air Force Ones”
" tops R&R’s CHR/
2% Rhythmic chart. The

- track follows “Hot in
| Herre” and “Dilem-
' ma,” also from the
aloum Nellyvitle

s st o vt RADIO & RECORDS

- at CHR/ ﬁhyt“mic- www.radioandrecords.com

“We're #1 95 54

in every daypart! =
Janine Turner
was a big help.”

—Don Ke ley
Magic 106.7 Boston

-,

See WMJX-FM’s

TV campaign on the new
Film House demo reel.
To put Janine to work
for your station,

call Film House at
615-255-4000.

\
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Callout America Hits The Bullseye!

R&R’s long-running feature that gauges the popularity
of CHR/Pop titles with target listeners begins a new
phase this week. Callout America will now be produced
by Bullseye, and R&R subscribers will also have web
access to the data. Details of the new deal are on

Page 25. Check out this week's Callout America chart
on Page 26.
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If you’re a professional Radio salesperson,

become a premier solutions provider at RAB2003.

If you’re a manager or sales manager,

invest in your people to help them become not just good, but great.

If you’re an NTR, promotions, or creative specialist,

get the ideas you need to get better results for your clients and your stations.

If you're in the business of Radio sales, get jazzed at RAB2003, the Radic Sales,
Marketing, and Leadership Conference, January 30th-February 2nd at the Hyatt
Regency New Orleans. There’s no better time and place to network with Radio’s best.

You come. You learn. You make money. Period.

Call now to register: (800) 917-4269, or visit www.rab2003.com to previev/ the
agenda, learn about the Big Easy, download a registration form, or register online.

Get jazzed about your sales, your confidence,
and your career at RAB2003.

- RADIO ADVERTISING @BUREAU

www.americanradiohistorv.com
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RADIO AND RESTAURANTS!

When it comes to restaurant advertising,
these are radio’s salad days. The food-
service industry shells out an appetizing
$975 million annually on radio advertising
and ranks sixth in the food chain of tap
national advertisers. To get an up-to-date
report on restaurant-industry spending,
including a chain-by-chain menu of where
advertising dallars are going, check out
Jeff Green’s comprehensive report in this
week’s Management, Marketing & Sales
section. Jeff a'so has nine great ways you
can increase your business from this
sagment. Aisc this week: Consultant
Walter Sabo reminds us radio
professionals of the golden number that
drives our bus: That number is cume.

Pages 7-9

TOLKOFF TALKS!

Fresh off a successful career as a
consultant, Max Tolkoff returns to the
trade wars as a lieutenant in the R&R
army. And to demonstrate that he's ready
for the new challenge, Max constructed a
chart just to show how much he’s
changed in the intervening years.

Page 64
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+ CHRISTINA AGUILERA Beautitul (FCA)

CHIVRHYTHMIC

= NELLY Air Force Dres (Fo ReelUniversal)

=R. KELLY Ignition (dJive)
URBAN AC |
* MUSIQ Dontchange (Def Soul/IDJMG)

COUNTRY

» MARK WILLS Nineteen Somethin' (Mercury)

AC

« FAITH HILL Cry Warner Eros.)

i,

| SMOOTH JATZ

=BWB Groovin' (Warner Bros.)

~ 3 DOORS DOWN When I'm Gone (Republic/Universat)

+ ACTIVE ROCK
« SALIVA Always ¢island/IDJMG)

ALTERNATIVE :
i .= FOO FIGHTERS All My Life (Roswell/RCA)

. TRIPLE A

= COLDPLAY Clocks (Capitol)

‘CHRISTIAN CHR

+ PAUL COLMAN TRIO Run (Essential)

» 12 STONES The Way | Feel (Wind-up)
CHRISTIAN AC |

< MERCY ME Spoten For (/NO)

* 4HIM Who You Are (Word/Curb/Warner)

SPANISH COMTEMPORARY ;

+ RICAROO ARJONA El Problema (Sony Discos)

TEJAND
» INTOCABLE Sueda (EM/ Latin)

REGIONAL MEXICAN

+ INTOCABLE Suefia (EM/ Latin)

TROPICAL

* VICTOR MANUELLE En Nombre De Los Dos (Sony Ziscas)
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ISSUE NUMBER 1487 ‘

THE INDUSTRY’S NEWSPAPER

By Ron Rodrigues

R&R Editor-In-Chief
ronr@radioandrecords.com

Sony Music Entertain-
ment Chairman/CEO Tho-
mas Mottola stepped down
from his position last week.
He will now devote his en-
ergies to the formation of a
new company that will
serve both as a music label
and a conduit between the
music industry and other
businesses. Just a day after
Sony announced Mottola’s
plans, NBC President/COO
Andrew Lack was ap-
pointed the new head of
Sony Music.

With the music industry
facing the biggest financial
and technological chal-
lenges it’s ever seen, Lack’s
appointment was widely
perceived by industry ob-
servers as Sony’s attempt to
inject an outside perspective
into the business.

Sony Corp. of America

Changing Of The Guard At
Sony Music Entertainment

Mottola resigns after 14 years, will form new
label; TV exec Andy Lack now in command

Mottola ' Lack .

Chairman Howard Stringer
said of Lack, “He is the
most rare of senior entertain-
ment executives, equally adept
at business, management, strat-
egy and value creation, as well
as a consummate and proven
developer of content, talent
and ideas. His skills and en-
ergy will be of enormous value
as we move to transform our
music business in this most
challenging time for that in-
dustry.”

Sony Corp. Chairman/
CEO Nobuyuki Idei said,

SONY/See Page 12

KPWR’s Power
Keeps It No. 1

KPWR solidified its lead in
the fall 2002 Los Angeles
Arbitron ratings. The Emmis
CHR/Rhythmic soared 1.4
shares in year-to-year compari-
sons to extend its lead over No.
2 KROQ by a full share point.

Several of the market’s
Spanish-Language stations also
earned good year-to-year re-
sults.

Los Angeles

Station (Format) Su'02 Fa'o2
KPWR-FM (CHR/Rhy) 5.1 54
KROQ-FM (Alt.) 49 4.4
KIS/XVVS (CHR/Pop) 4.8 4.1
KOST-FM (AC) 34 39
39

KSCA-FM (Reg. Mex.) 3.2

Continucusly apdated

ratings resuits:
www.radicandrecords.com.
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Sanders Joins Lineup Of
R&R Talk Radio Seminar

Yahoo! exec set to address TRS on March 7

By Al Peterson

R&R News/Talk/Sports Editor
alpeterson@radioandrecords.com

Tim Sanders, Chief f
Solutions Officer for Ya- |
hoo! Inc., has been
added to the lineup of
featured speakers at the
R&R Talk Radio Semi-
nar, which will be held
March 6-8 at the Marina
Beach Marriott hotel lo-
cated in the suburban
Los Angeles community of Ma-
rina del Rey, CA.

Sanders joined Yahoo in
1999, following the company’s
acquisition of Broadcast.com,
where, as part of that com-
pany’s business services divi-
sion, he developed audio and
video broadcast ventures for a
wide variety of clients, includ-
ing The Limited Inc. (for the
Victoria’s Secret fashion-show
webcast), Harvard University,

Sanders

Dell Computers, Intel
and Ford Motor Co.

In his role as CSO at
Yahoo, Sanders is
charged with delivering
next-generation market-
ing programs to world-
class brands. His team
focuses on matching
marketers’ needs with
the company’s cutting-
edge capabilities and so-
lutions.

Prior to leading the solutions
team at Yahoo, Sanders created
and led the company’s Value-
Lab, an in-house think tank that
delivers value-added proposi-
tions to prospective and current
clients.

Sanders is also the author of
the best-selling business book
Love Is the Killer App (Crown

SANDERS » See Page 12

Emmis Q3 Comes In Well
Ahead Of Street Forecasts

Smulyan calls 2002 ‘a breakthrough year’

Emmis, generally considered
a financial bellwether for the
radio industry, reported good
news in its fiscal Q3 earnings
last week, giving industry ob-
servers a sneak peek at what
they might expect from other
companies that will soon be re-
leasing Q4 and full-year results.

Emmis reported earnings
per share of 16 cents for fiscal
Q3 2003 — soundly beating the
consensus estimate of 7 cents
from analysts polled by
Thomson First Call — as net
income improved from a loss

Bullseye Marketing

national callout re-
search in the Country
format for the last three
years, has reached an agreement
with R&R to
provide data
for the CHR/
Pop format,
effective with this week'’s is-
sue. Both formats now carry
the name R&R Callout
America, powered by Bulls-
eye Callout.
Nashville-based Bullseye
was formed by President

R&R Expands Callout
America To CHR

New agreement with Bullseye Marketing
for CHR/Pop becomes effective this week

Research, the data pro- I I
vider behind R&R's @u s
A

R RO R e T -l through its

Hits The Bullseye, Page 25
leading re-

LLOUT

John Hart in 1996 and has
grown substantially in re-
cent years

market-

search services. R&R’s
Callout America for CHR/
Pop was launched eight
years ago next month and
provides the industry’s No. 1

CALLOUT » See Page 12

of $13.9 million (29 cents) a year
ago to a profit of $8.6 million.
While revenue in the
company’s radio division
slipped 1%, to $65.7 million,
overall company net revenue
improved 12%, to $155.5 mil-
lion, and EBITDA improved
40%, to $62.2 million. Free cash
flow jumped from $3.6 million
to $26.6 million, while after-tax
cash flow climbed 86%, to $35.6
million (67 cents per share).
Broadcast cash flow improved

EMMIS » See Page 11

CES nghllghts
Digital Radio

Sirius changes name

By Joe Howard

R&R Washington Bureau
jhoward@radjoandrecords.com

LAS VEGAS — HD Radio was
a hot topic at this year’s Inter-
national Consumer Electronics
Show, as a flurry of announce-
ments from technology devel-
oper iBiquity indicated that the
digital service is gaining accep-
tance from the radio industry.

But just as the technology
some view as radio’s savior is
entering the market, one of the
two satellite radio companies
— which some in radio con-
sider the enemy — announced
plans to step up its advertising
efforts, as well as changes to its
service aimed at attracting
more consumers.

CES » See Page 18

The industry's No. 1 daily fax: R&R TODAY

www.americanradiohistorv.com
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IN MEMORIAM

Maurice Gibb, Bee Gees
Co-Founder, Dies At 53

By Adam Jacobson

RE&R Radio Editor
aacobson@radioandrecerds.com

Maurice Gibb, one-third of leg-
endary pop act The Bee Gees, died
Jan. 12 at a Miami Beach hospital
arter undergoing emergency sur-
gery for an infestinal blockage. He
was 53.

Gibb, who lived in Miami Beach,

Maurice, Barry and Robin Gibb.

The Bee Gees in mé"'705 (clockwise from top):

was admitted to Mount Sinai Hos-

pital on Jan. 9 after collapsing at his
home. In a preliminary statement,
hospital representatives said Gibb
experienced stomach pains caused
by a strangulated hernia. Mount
Sinai later declined to discuss the
cause of Gibb’s passing, citing pa-
tient privacy.

However, brothers and
bandmates Robin and Barry
Gibb told BBC News that
& mistakes made by Mount
B Sinai surgeons may have
caused Maurice Gibb’s
death. The hospital says it
will cooperate with Gibb
family members in determin-
| ing the cause.

Maurice Gibb was born
1 on England’s Isle of Man on
Dec. 22, 1949 and was the
twin brother of Robin Gibb.
The three brothers moved to

| with their father, bandleader

GIBB - See Page 12

Schwartz Returns To OM
Post At WCKG/Chicago

Jeff Schwartz has been
named OM for Infinity FM
Talker WCK&G/Chicago.
His scheduled Jan. 28 ar-
rival will mark a return to
the post for Schwartz, who
exited WCKG and the radio
industry early last vear in
anticipation of a since-can-
celed move to Southern
California in conjunction
with his wife’s business.

Since Schwartz's departure vet-
eran programmer Tim Sabean has
been overseeing programming and
operations at the station, splitting
his time between WCKG and co-
owned WYSP-FM/ Philadelphia.

CR A e

Shwartz

Sabean has now resumed
full-time OM duties at
OE WYSP.
| Schwartz will also reunite
with GM Harvey Wells.
| The pair worked together
# during Schwartz's previous
. tour at WCKG and, prior to
i that, at Sports/Talk WSCR-
=88 AM/Chicago. Schwartz's 28-
year Chicago radio resume
also includes sales and management
stints at WBBM-FM and WLUD-
FM.
“To have the opportunity to
come back is like having lightning

SCHWARTZ - See Page 11

Jones Appointed VP/GM

For ABC News }Badio

Sixteen-year ABC Radio
Networks veteran Steve
Jones has been named VP/
GM of ABC News Radio.
He was most recently VP/
Programming & Opera- [
tions for ABCNEWS.com
and replaces Chris Berry,
who was promoted in No-
vember 2002 to President/
GM of ABC Radio’s News/
Talk WMAL-AM/Washington.

In his new job Jones will oversee
all domestic and international news,
sports and infarmation coverage for

| the five ABC Radio net-
works, which currently
serve approximately 4,800
affiliates nationwide.
“Through his wealth of
experience at ABCNEWS.
com and ABC Radio, Steve
has made a tremendous
~ | contribution to the quality
and breadth of content at
ABC News,” ABC News
President David Westin said. “We
look forward to putting his strong

JONES ;- See Page 11

4 AL
THE ENVELOPE, PLEASE.. .. he Osbournes hosted the 30th annual
American Music Awards show, which was held Monday night at the Shrine
Auditorium in Los Angeles and aired on ABC-TV. The show featured perfor-
mances by Missy Elfiott, Mariah Carey. Nickelback, Shania Twain and Christina
Aguilera. Seen here are (clockwise from top) Nelly. who won the Internet Artist

fan's Choice Award; Martina McBride, who was named Favorite Country Female
Artist; Ashanti, who took home Favorite New Artist in both the Pop/Rock and

Australia at an early age |

Pop/Rock Female Artist.

Hip-Hop/R&B categories. and Sheryl Crow, who won the award for Favorite

' Kepler Named Clear Channel
VP/Smooth Jazz Programming

Clear Channel Radio has
named Allen Kepler VP/Smooth
Jazz Programming. He
will retain his position as
Exec. VP/GM of the
company’s research and
consulting firm, Broadcast
Architecture.

“Allen and his team at
BA are internationally rec-
ognized leaders in Smooth
Jazz formatics,” Clear
Channel Sr. VP/Program-
ming Tom Owens said. “They al-
ready work in concert with Clear
Channel’s most successful Smooth
Jazz properties, and now we can
leverage this considerable exper-

Kepler

tise groupwide.” Clear Channel
programs Smooth Jazz on 13 radio
T stations, five in the top 15
markets.

this additional responsibil-
ity and to become more
deeply involved with Clear
Channel’s Smooth Jazz sta-
tions,” Kepler told R&R. “Our
group of program directors
are among the brightest in
radio, and | look forward to
continuing our partnerships and
expanding the influence and suc-
cess of the Smooth Jazz format

KEPLER > See Page 12
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Kaplan Adds OM Duties For
WMAX & WPCH/Atlanta

Louis Kaplan, PD of '80s
WMAX/Atlanta, has added OM
duties for that station, as well as
Clear Channel’s Hot AC WPCH/
Atlanta. At the same time, WPCH
PD Dave Dillon exits to rejoin his
family in Houston.

“Louis’ background in CHR, Hot
AC and Classic Hits qualifies him
as the perfect choice to re-engineer

| the former ‘Peach’ into a future

powerhouse,” Clear Channel/At-
lanta Director / Programming Tim
Dukes told R&R. WPCH recently
jettisoned its longtime “Peach”
moniker in favor of the more con-
temporary-sounding “94.9 Lite
FM.”

www.americanradiohistorv.com

“Peach was left over from when
the station had a Beautiful Music
background, and continuing to use
the Peach identity made it very dif-
ficult to get away from that image,”
Kaplan told R&R. “The station just
launched a huge TV campaign to
solidify its new Lite position.

“I'm inheriting a really good ra-
dio station. Dave did a great job,
and the station sounds terrific. I be-
lieve the station is going to do very
well. Plus, I now get to play James
Taylor records for the first time in
my career. Those who know me
know that’s a big thing.”

KAPLAN . See Page 12

Dollinger Joins

“T am elated to receive |
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Clear Channel
As SVP/Mktg.

Lisa Dollinger has joined Clear
Channel Radio’s corporate head-
quarters in San Antonio in the
newly created post of Sr. VP/Mar-
keting & Communications. She will
develop integrated internal and ex-
ternal marketing and communica-
tions programs and will oversee
public relations, media relations
and industry relations worldwide.

“The creation of this new posi-
tion is an important step for Clear
Channel and the beginning of
many wonderful new initiatives for
the company,” Clear Channel Radio
President/CEO John Hogan said.

“We are confident in Lisa’s ability
to build and execute vital programs
that take a proactive approach to
listening to and communicating
with our varied constituencies. Her
innate understanding of the radio
culture and her depth of experience
with radio broadcasters will greatly
benefit our stations and employees

BOLLINGER - See Page 11

R&R Observes
King Holiday

In observance of the Martin
Luther King Jr. Day holiday,
R&R's Los Angeles, Nashville
and Washington, DC offices wil
be closed Monday, Jan. 20.
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FCC Faces
Congressional Grilling

Powell says he’s troubled by Clear Channel’s dominance

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

The FCC and Chairman Michael Powell kicked off
the new year by facing off with some of the agency’s
harshest critics as the commissioners fielded questions
from the Senate Committee on Commerce, Science &
Transportation about the state of the communications
industry. Not surprisingly, ample attention — much of
it critical — was paid to the FCC'’s ongoing review of

its media-ownership rules.

Reiterating concerns he has ex-
pressed previously, Sen. Ron Wy-
den warned that if ownership lim-
its are loosened too much, one
company might rise to control
most, if not all, of the nation’s me-
dia outlets. Wyden challenged
Powell on whether the FCC Chair-
man would support a policy that
could allow that to happen.

Powell called the question
“worthy of debate” but said con-
solidation can go only so far. “Can-
didly, I don’t believe anything
coming out of the commission’s
decisions could result in the abili-
ty of one person to own every-
thing,” he said, pointing out that
anti-trust laws and the FCC’s own

public-interest standard would
block a single company from seiz-
ing control of the nation’s media.
Nonetheless, in response to a
direct question from Wyden con-
cerning Clear Channel Communi-
cations, Powell admitted that he is
“troubled” by Clear Channel’s
dominance in the radio industry.
He said, however, that it was con-
gressional deregulation, not the
FCC, that allowed the company to
gobble up so many stations.
“We're often criticized as the in-
stitution that did that,” he said,
“but much of that deregulation is
a consequence of [the Telecommu-
nications Act].” Sen. John McCain
acknowledged later in the session

that the Telecom Act could account
for consolidation in the radio in-
dustry.

Powell was also quick to note
that, although consolidation was
a primary focus of the last two
commissions, his is the lone panel
to have attempted to stem the tide.
He noted, “The commission, un-
der my leadership, has moved to
block a number of radio transac-
tions, and previous commissions
never moved to block a single
one.”

Indeed, on Powell’s watch a
number of proposed radio sales,
including a handful of Clear Chan-
nel purchases, have been designat-
ed for hearing by the FCC —
something that hadn’t been done
since the late 1960s. “I am con-
cerned about concentration,”
Powell said, “particularly in ra-
dio.”

During the session Sen. Byron
Dorgan of North Dakota be-
moaned the fact that of the 31 com-
mercial stations in his state’s four

FCC » See Page 6

Viacom Chief Optimistic
About Further Deregulation

By Adam Jacobson
R&R Radio Editor
ajacobson@radioandrecords.com

I.ndustry heavyweights last week enjoyed the balmy
weather while talking shop in La Quinta, CA, a golf
resort southwest of Palm Springs. Some executives may
have spent some time on the links, but most devoted
their time to serious business discussion at the
Salomon Smith Barney Global Media, Entertainment
& Telecommunications Conference, and some pro-
vided definitive outlooks on the radio business in the

coming year.

Viacom Chairman/CEO Sum-
ner Redstone expressed tremen-
dous optimism about further de-
regulation of the industry, saying,
“I do not need to tell this audience
what the next round of deregula-
tion could mean for this industry
in terms of further constructive
consolidation, increased operating
efficiencies and dramatic appreci-
ation in the value of media
stocks.”

He reminded those on hand
how the Telecommunications Act
“transformed radio overnight”
and added, “The 1996 deregula-
tion of local radio ownership has
had no untoward effects on either
competition or diversity in radio
markets. Let’s hope the [FCC un-
der Chairman Michael Powell]

stays on track and gets the dereg-
ulation job done.”

At another session, Cox Radio
CEO Bob Neil said radio revenue
has stabilized but cautioned that
visibility remains limited, because
advertisers still have a tendency to
make last-minute buying deci-
sions. “We’re continuing to see
what [ would consider a slow, se-
quential improvement in the rev-
enue condition,” he said. “"We
have seen more dollars added into
a month after we’ve gone into the
month than we have since 1've
been in the business, and that
trend is continuing. It's still a bit
of a buyer’s market out there, but
prices and costs per point have
firmed, particularly in the third
and fourth quarters.”

Neil also took time out at the
Salomon Smith Barney affair to
give a tongue-lashing to satellite
radio. He expressed his doubts
that XM and Sirius investors will
ever see returns and said of the
satcasters, “I really can’t see how
their model ever works.”

Neil questioned how either
company will be able to pay back
“the enormous amount of capital
that they’ve already been able —
amazingly to me — to attract from
people,” but noted, ”Although,
once people get in, they almost
have no choice but to try to save
it.” He also said he believes there
is no “brand niche” for satellite
radio and said the lack of a local
advertising stream will hurt the
satcasters.

Others making headlines at the
Salomon Smith Barney conference
were Clear Channel CFO Randall
Mays, who said Jan. 9 that he be-
lieves ownership limits are irratio-
nal, and Entravision Chairman/
CEO Walter Ulloa, who discussed
his company’s purchase of Big
City Radio’s Los Angeles cluster
(see Business Briefs for more de-
tails).

www.americanradiohistorv.com

BUSINESS BRIEFS

Entravision Set To Sell Two-Thirds
Of ‘Viva’ Trimulcast

peaking at last week's Salomon Smith Barney Global Entertainment,

Media & Telecommunications Conference, Entravision Communi-
cations Chairman/CEQ Walter Ulloa said his company will probably di-
vest KSYY/Fallbrook, CA and KVYY/Ventura, CA, two of the signals that
comprise the Southern California “Viva 107.1" trimulcast Entravision is
purchasing from Big City for $137 million. “We think there is $10 million
in value there,” Ulloa said. Funds from the sale would be used to offset
the cost of planned format launches at KSSE/Riverside and simulcast
partners KSSC/Santa Monica, CA and KSSD/Newport Beach, CA, all
of which now air the Spanish Contemporary “Super Estrella” format.

Ulloa also confirmed that the Super Estrella programming will move
to the third station in the Viva trio, KLYY/Arcadia-Los Angeles, no later
than early February — a shift he said will be easy because Viva and
Super Estrella air nearly identical formats. Ulloa predicted that Super
Estrella will have a 2.0 share 12+ in L.A. within 12 months of the move
to KLYY and forecast 1.0 shares for KSSE and KSSC & KSSD by the
start of 2004.

Also at the Salomon Smith Barney Conference, Ulloa said that the
Big City/Los Angeles assets Entravision is purchasing have been being
run by a “troubled” operation. “They haven't been a good competitor,”
he said of Big City. He added that Entravision had been looking into buy-
ing the Viva 107.1 trimuicast for quite some time as a “stick acquisition”
— that is, with no intention of retaining the Viva programming.

Clear Channel/L.A. To Consolidate Operations

lear Channel Communications/Los Angeles has inked a $45 mil-

lion, 12-year deal with real estate company M. David Paul Associ-
ates for space at the Pinnacle, a recently completed office building and
retail complex in Burbank, CA. The Los Angeles Times reported that all
eight Clear Channel/L.A. stations will move into the building in 2004, when
construction of 40 radio studios in the complex has been completed.
Other Pinnacle tenants include Wamer Music Group and NBC Enter-
prises.

In other news from Clear Channel, the company has made a deal
with Washington, DC-based wireless company InPhonic that will enable
WAKS, WGAR, WMMS, WMJI, WMVX & WTAM/Cleveland to send tar-
geted text messages to listeners’ cell phones. Listeners can subscribe
to the free service, expected to launch in Q1, by visiting any of the six
stations’ websites. CC/Cleveland will use the service to offer listeners
the opportunity to enter contests, receive news and sports alerts and
buy concert tickets before they go on sale to the public. Those whose
phones can’t accept text messaging can even sign up at station sites to
get free shont-messaging-capable phones.

RAB To Honor Regent’s Stakelin

n recognition of his dedication to and leadership in the radio industry,

Regent Communications President/COO Bill Stakelin will receive the
RAB's Kevin B. Sweeney Award at RAB2003 later this month. Stakelin
has been in radio for his entire professional life, having begun his ca-
reer at age 14 in Georgetown, KY. After 17 years with Biuegrass Broad-
cast, he became President/CEO of the RAB in 1983. In 1988 he founded
Apollo Radio, which in 1994 merged with Regent with Stakelin as Exec.
VP/COO. In 1997 Regent was sold to Jacor Communications, after which
Stakelin founded Regent Il Communications with partner Terry Jacobs.
Stakelin currently represents New York and New Jersey on the NAB
board of directors and has also served as Radio Chairman and Joint
Board Chairman for the NAB.

In other news from RAB2003, renowned speaker Les Brown will de-
liver a keynote address titled “Achieving at the Next Level” on Jan. 31.
The RAB says the speech will teach sellers and managers to avoid com-
mon pitfalls and achieve their utmost revenue-generating potential. The
RAB Radio Sales, Management & Leadership Conference will be held
Jan. 30-Feb. 2 at the Hyatt Regency in New Orleans.

NPR Receives Its Largest-Ever Grant

ational Public Radio has received $14 million, the largest grant ever
to the noncommercial group, from the MacArthur Foundation. Of
that amount, $4 million is earmarked for the NPR Endowment Fund
for Excellence, which was established to help ensure NPR’s long-term
financia! stability. The remaining $10 million will be used for news and

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross eamings from radio advertising.

Change Since

1002 a3 11003 o2 1/3/03-1/10/03

R&R Index 243.87 213.13 227.96 -6.5% +7%_
Dow Industrials 10,067.86 8,601.69 878598 -13% +2%
S&P 500 1,156.55 908.59 926.27 -20% +2%



www.americanradiohistory.com

MARINA BEACH MARRIOTT
LOS ANGELES, CA

| registration

FAX THIS FORM BACK TO 310-203-8450
OR MAIL TO:

R&R Tz k Rad 0 Seminar 2003
P.O. 3cx 51540¢

Los An3eles, CA 30051-6708

OR REGISTER ONLINE AT www.radioandrecords.com
MAILI Nz ADCRESS

Please print carefully or type in the farm below.
Full payment must accompary recist-ation
form. Please include separate forms far each
registration. Photocopies are accaptable.

Name

Title

Call Lete w/Comp=ry Hame

Stree~

City

Telephene #

DON’T MISS THE MOST
IMPORTANT ANNUAL EVENT
IN TALK RADIO!

“R&R’s Talk Radio Seminar is the most productive and
beneficial management and programmer’s event we attend in
any given year.” — Mickey Luckoff, Pres/GM and Jack
Swanson, OM KGO-KSFO/San Francisco

“I left with five pages of notes about things | will use to make
my station better. Maybe you should change the name of the
convention — it’s not just for talk stations.” — Jim Farley, VP
News/Programming, WTOP AM & FM/Washington, DC

“TRS is still the most valuable thing | go to each year and
R&R works hard to make it so.” — Phil Boyce, OM/PD
WABC/New York

“By far the best and most productive broadcast seminar
available today. TRS has always attracted the industry’s best
and brightest.” — Ken Kohl, OM/KFBK-KSTE/Sacramento and
Clear Channel Regional Brand Mgr.

SEMINAR FEES

BEFORE FEBRUARY 7, 2003 $399

FEBRUARY 8 - FEBRUARY 28, 2003 $450

AFTER FEBRUARY 28, 2003
ON-SITE REGISTRATION ONLY

There is a $50.00

cancellation fee.

No retunds after
February 14, 2003.
$500

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $
O visa

Account Number |

[:l MasterCard [:l American Express [:l Discover [:l Check

Expiration Date

L L]

Month  Date

Signature

Print Cardholder Name Here

Call the R&R Talk Radio Seminar 2003

QUESTIONS? | i at 310-788-1696

Marina Beach Marnott Los Angeles CA

,§§eg. strajg on

awarr '#elccme to you during your upcoming meeting.

» To'zcafirm you- reservetior, your arrival must be guaranteed dy charging two
nights depcs t "o a majos crecit card, or you may send payment by mail. Deposits
will Je refunced only if reservation is cancelled at least 14 days prior to arrival.

» Resersaticns recuested after February 10, 2003 or after the room tilock has been

fillez &-e sub-ect to availebility and may not be available at the Serinar rate.
* Checx 1 time is 3:00 pm; check out time is 12noon.

Thank you for requesting reservétions at the
Marine Eeact Marriott. Qur staff would like to take the opportunity to extend

Single / Double

$1 79/n|ght

FOR HOTEL RESERVATIONS, PLEASE CALL:
310-301-3000 or 800-228-9290

Or mail to:

Marina Beach Marriott

4100 Admiralty Way, Marina del Rey, CA 90292
www.marriotthotels.com/laxmb (Group Code radrada)
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Radio One, Comcast To
Launch New Cable Network

adio One President/CEO Alfred Liggins finally got
his wish. For some time, Liggins has expressed an in-
terest in launching an African-American-focused cable
network to complement Black Entertainment Televi-
sion, and this week Radio One announced that it will
team with Comcast to start an as-yet-unnamed venture
that will feature entertainment, news, opinion and
sports programming targeted primarily to 25-54-year-
old African-American viewers. The network is ex-
pected to debut later this year.

Under the terms of the joint ven-
ture, Radio One will make a direct
cash investment not expected to
exceed $70 million over four years,
while Comcast and other parties
will invest another $60 million
over four years. Radio One will
also provide radio ad time over
several years in exchange for an
additional equity interest in the
cable network, for which Liggins
will serve as Chairman.

Radio One expects that its fully
diluted ownership interest in the
network will be less than 40%,
while Comcast will receive a like-
sized equity interest for commit-
ting both financing and a substan-
tial number of subscribers from its
many cable systems. Comcast said
its systems serve 21 of the top 25
U.S. markets, reaching 50% of the
nation’s African-American popu-
lation.

Radio One Exec. VP / CFO Scott
Royster explained to R&R that Ra-
dio One and Comcast will ulti-
mately have equal shares in the
venture: While Radio One is put-
ting up more cash and will get
management fees and an addition-
al ownership share for the radio
advertising it provides, the signif-
icant value of access to Comcast’s
cable subscribers puts the two
companies on a level.

While he’s long felt that African
Americans are being underserved
by cable TV, Liggins said his new
network will complement, not
challenge, BET. “We believe this
service is going to be very differ-
ent from BET,” he said during a
conference call held to discuss the

network, adding that his market-
ing strategy is to offer what's not
already being offered. “This mar-
ketplace can support more than
one good idea.”

Liggins stressed that the cable
network won’t distract him from
Radio One’s bread-and-butter ra-
dio business. “1 expect to spend
the vast majority of my time focus-
ing on Radio One business,” he
said, “as this network will have a
standalone management team.”

But Liggins said he will spend
some time in the network’s early
days “shaping the vision and get-
ting the team put together.” Com-
cast President/ CEO Brian Roberts
said, “The actual implementation
of making it work is going to fall
back to the new management
team we're going to hire.”

Morgan Stanley analyst Micha-
el Russell called the cable venture
“a modest positive” for Radio
One, saying that most investors
had feared a larger financial com-
mitment to cable and a larger de-
gree of management distraction
than are involved in Radio One’s
plans with Comcast.

With the cable investment, Rus-
sell now expects Radio One to ex-
perience a $15 million loss in 2003,
followed by losses of $20 million
in both 2004 and 2005 and $15 mil-
lion in 2006. However, he said
those estimates are preliminary
and will likely change as more
details are provided.

In addition to the cable network,
Radio One announced a radio-sta-
tion purchase this week and up-
dated its Q4 guidance. In fact, Ra-

Continued from Page 4

_ BUSINESS BRIEFS

public-affairs programming. The infusion of cash arrives at a good time
for NPR: It will soon be expanding with the opening of NPR West and is
increasing its commitment to international reporting. Since 1985, the
MacArthur Foundation has donated more than $31 million to NPR.

BMW Offers Sirius

XM Now Available In 44 GM Models,

M Satellite Radio will be available in 44 of GM’s 57 models in 2004,

up considerably from the 25 models GM is offering the service in
for its 2003 model line. As of the 2004 model year, XM will be available
in the Chevrolet Malibu and Malibu Maxx and the new Colorado and
GMC Canyon midsized pickups, as well as SUVs including the Chevy
Trailblazer, GMC Envoy and the new Buick Rainier.

Continued on Page 12

dio One and the K-Love Radio
Network double-teamed to grab
some troubled stations in Dayton.
In mid-November 2002 a judge
ordered Hawes-Saunders Broad-
cast Properties, which filed for
bankruptcy on Nov. 4, to place its
WRNB & WROU /Dayton in trust
until a buyer could be found.

Subject to the approval of the
bankruptcy court, Radio One will
acquire Urban WROU for $9.5
million in a move that gives the
company a solid complement for
its CHR /Rhythmic WDHT/Day-
ton. (Radio One ups its station
count to five in Dayton with the
deal). Meanwhile, Sacramento-
based religious broadcaster K-
Love Radio Network got Urban
AC WRNB for $1.2 million.
WRNB will be K-Love's first Ohio
property.

W. Lawrence Patrick, the court-
appointed trustee of the Hawes-
Saunders stations who is also serv-
ing as their interim GM, is expect-
ed to present Radio One’s offer for
WROU at a U.S. Bankruptcy
Court hearing set for Feb. 10, the
Dayton Daily News reported. The
newspaper also reported that Ra-
dio One could begin operating
WROU via an LMA as soon as
Feb. 11.

Meanwhile, Radio One reaf-
firmed the Q4 guidance it fur-
nished with its Q3 numbers a few
months ago, saying net revenue
will increase at least 13% over Q4
2001. Q4 earnings are expected in
the first half of February. Radio
One added that its January out-
look appears solid and is pacing in
the high single digits to low dou-
ble digits, pointing out that nation-
al is outperforming local.

— Joe Howard
with additional reporting by
Adam Jacobson

_RADIO BUSINESS

o S SRR B

i Bismarck, ND
® WWIT-AM/Canton, NC $311,000
: @ KNTX-AM/Bowie, TX $118,000

WY $7.75 million

- www.radioandrecords.com.

PRICE: $16.5 million

" TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

. # KUMU-AM & FM & KAHA-FM/Honolulu, HI $5.2 million

. @ WGOM-AM & WMRI-FM/Marion (Muncie), IN $1.63 million

i @ WSOH-FM/New Washington, IN $950,000

: @ WINQ-FM/Winchendon, MA $400,000

. @ KNUJ-AM/New Ulm, KNUJ-FM/Sleepy Eye and KNSG-FM/
Springfield (Mankato-New Uim), MN $250,000 and KXMR-AN/

; o KATK-AM & FM/Carisbad, NM $450,000
© WROU-FM/West Carrollton (Dayton), OH $9.5 million
: @ KMGR-FM/Delta, UT $1.25 million

i e WXCF-AM & FM/Clifton Forge, VA $400,000 .
@ KKPL-FM/Cheyenne & KARS-FM/Laramie (Ft. Collins-Greeley), :

'~ Full transactions listings, posted daily, can be found at

DEAL OF THE WEEK

%
g
§

rsa e

e Citadel/AAA Entertainment Multistate Deal

TERMS: Asset sale for cash

BUYER: Citadel Communications

SELLER: AAA Entertainment

BROKER: Bob Maccini of Media Services Group
STATIONS TRADED: WMOS-FM/Montauk, NY (New London, CT) '
and WWKX-FM/Woonsocket (Providence) and WAKX-FM/Nar-

ragansett Pier (Newport), Rl

2003 DEALS TO DATE

v

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

Stations Traded This Quarter:

$181,296,595

(Last Year: $5,403,679,204)

$181,296,595

(Last Year: $284,586,711)

4

(Last Year: 812) ¢

4

(Last Year: 114)

A e e TR

FCC

Continued from Page 4

largest cities, 13 — including, in
one market, all six commercial sta-
tions — are owned by the same
company. He said, “The fact is,
we're heading in exactly the
wrong direction. In these areas,
you need to have your foot on the
brake, not your hand on the throt-
tle. Unless changes are made,
we’re heading for a train wreck.”
FCC Commissioner Kevin Mar-
tin said some of the responsibility
for consolidation can be attribut-
ed to the FCC’s method of defin-
ing radio markets. He said the
FCC’s approach, under examina-
tion in the media-ownership re-
view, may have led to some mar-
kets’ “being treated as larger than
they really are.” Powell agreed
with Martin’s assessment.
Meanwhile, Sen. Trent Lott said
that ensuring that local news and
information don’t fall by the way-

www.americanradiohistorv.com

side is critically important as the
FCC considers changing its own-
ership rules — a point on which
Commissioner Jonathan Adelstein
shared Lott’s concern.

In fact, Adelstein took the op-
portunity to support Commission-
er Michael Copps’ efforts to hold
field hearings across the country to
hear from a broad sample of those
most affected by the media-own-
ership rules. “We need to reach out
to Americans and hear what they
have to say in every part of the
country,” Adelstein said. "We
need to stick to the traditional hall-
marks of diversity of voices, local-
ism and competition.”

Commissioner Kathleen Aber-
nathy said that whatever action
the FCC takes will be guided by
those principles, noting that the
commission is acutely aware of the
importance of the rules review.
She pointed out that the FCC has
already received more than 2,000
comments in the proceeding and

has commissioned six studies of
the media landscape to help sup-
port its decisionmaking. For his
part, Copps said there is nothing
as important as the rules review on
the commission’s agenda.

Amid all the debate, Lott sug-
gested that there may be room for
compromise between the FCC and
Congress, suggesting that the Tele-
com Act could stand some tinker-
ing. “As we move forward,” Lott
said, “1 think we as a Congress and
you as a regulatory body should
work together. We may need to
tweak the law some. That’s not to
say we tilt it one way or the other,
but we passed it in 1996. My good-
ness, the world has changed so
much in this area.”

He continued, “T hope that you
will seriously think about that and
maybe be prepared to talk with us,
either privately or in subsequent
hearings, about what we might
need to do in the future to review
that law.”

—— -


www.americanradiohistory.com

JEFF GREEN

£

Industry X-Ray:

jgreen@radioandrecords.com

January 17, 2003 R&R ® 7

. Restaurants

Don’t let competitors eat your lunch in this major

revenue category

MANAGEVMIENT MARKETING SALES

Few businesses serve up as many advertising dollars as restaurants, which dish
out an appetizing $975 million in radio revenues annually. CMR ranks the restau-
rant category sixth in the food chain of the top 30 national network and spot radio
segments. The complete 2002 figures are still in the oven, but 2001’s figures reflect
more than $143 million in radio business in the top 100 markets alone. The RAB
reports some of radio’s biggest-spending brands are in this category, including
Burger King, Denny’s, Red Lobster and McDonald’s.

If you're hurgry for more ad dol-
lars, you'll find a smorgasbord of
useful facts and figures to chew on
with this X-Ray. But bear in mind
that many naticnal advertisers, such
as McDonald’s, place the majority of
their radio advertising directly with
stations, not through a network or
spot rep firm. Direct spending by
these companies substantially ex-
ceeds the amounts listed in the var-
ious box scores.

Leading Cities For
Restaurant Business

Below are the Media Audit’s top-in-
dexing cities where 18+ adults
went to sit-down restaurants at
least four times in the past two
weeks. Nearly all are in the South,
which Simmons reports has more
than twice as many adults dining
out as any other region where
adults ate at a family restaurant or
steakhouse 13 times or more in
the past month. Not surprisingly,
the list leans toward popular retire-
ment commurities, college towns

With an estimated 137 visits an-
nually, Americans on average spend
almost half of their food dollars on
restaurants and other food-service
venues, forking over $846 per year.
Nearly everyone goes out to eat at
least a few times a month, and al-
most 17% eat out at least twice a
week. The battle for the belly is
drawn mostly along economic lines:
The more people make, the more
they make reservations.

Each week radio consistently
reaches over 90% of the dining-out

opulation, whether they go to
burger joints, coffeehouses or steak-
houses. Birthdays, Mother’s Day
and the upcoming Valentine’s Day
are the three most popular occasions
for eating out, with dinner traffic
accounting for 52% of overall busi-
ness on those days, followed by
lunch (37%) and breakfast (11%).

Sandwich restaurants sell over
half of all meals purchased away
from home, while fish, steak and
chicken are the casual diner’s favor-

Radio Spending Profile

Here’s the percentage that goes
to radio of total media spending in
the restaurant category:

Median 21.2%
High 26.9%
Mean 20.4%
Low 14.0%

* 2002 overall radio growth rate
(through September): +4%

* 2002 restaurant-category
radio growth rate (through
September): +6.1%

* Restaurant category as a
percentage of total radio
expenditures: 5.3%

Source: Miller, Kaplan. Arase & Co.

ite menu items. In order, these are
the most popular days to get out of
the kitchen: Saturday, Friday, Sun-
day, Thursday, Wednesday, Tuesday
and Monday. (Note how that match-
es up with popular radio ad-buy
schedules.)

Restaurant Seeding
& Selling Points

* Feed those midwinter blues. January and February are
traditionally the slowest months for full-service restaurants. With the
economy and competition cited by restaurants as their top business
concerns, you may find more ears receptive to your pitch right now.

* Corner the caffeine community. Alternative, CHR/Pop, Smooth
Jazz, Classical and News/Talk stations should be pitching coffeehouse
business with a vengeance. These businesses don’t attract so much a
“young and affluent” mix as "young or affluent” customers. Although
coffeehouses do much better with high-income households (hence the
high indexes with Smooth Jazz and News/Talk listeners), they also
index strongly with those on much tighter incomes, including part-time
workers, singles and younger demos, such as college students. These
consumers appear to be more likely to use their dining-out dollars at
these stores than at most other restaurants. One can also see
evidence of the “Starbucks as community” branding position’s appeal to
younger demos in the chain’s higher traffic from renters — in many
cases, singles and young couples with few or no children.

* The kids are all right. Stations that index well with family
households should obviously reach out to gain business from fast-food
and casual restaurants, toward which the typical consumer’s dining
patterns shift radically once a child comes into the home. Next on the
target list should be Mexican and Chinese restaurants, as these mostly
affordable businesses index much higher with families than do other
types of restaurant groups. Top kids’ favorites (regardless of restaurant
category, in order): french fries, chicken, ice cream, burgers and pasta.

* Try the 7pm-midnight special. Yankelovich Partners says 16%
of Americans like to eat dinner at 8pm or later, and 11% make the
decision to go out the night before. And, according to the Media Audit,
7pm-midnight is tied with afternoon drive as the highest-indexing
listening daypart (110) among those who eat at sit-down restaurants
frequently. Evening avails can be an affordable and effective way for
advertisers to use your station to reach prospective customers.

* Know the turn-ons and turn-offs. Most adults like a restaurant
where they can hold quiet conversations. Their top considerations are
fresh food that tastes great, attentive service, a good vaiue and menu
variety. The No. 1 complaint: disappearing waitstaft, followed by vain or
disrespectful servers, cold food and fellow patrons with cell phones.
Making patrons wait more than 10 minutes for a weeknight table is also
a problem.

* Top meal motivators. When pitching restaurants and cooking up
hot copy, bear in mind that the most likely reason you'lt find people
going out is to have a fun evening with friends (18.7%), followed by
routine weekend dining (14.6%), a special occasion (13.2%), lunch with
a co-worker or friend (12.4%}, didn’t want to cook (10.9%), food
cravings (7.5%), date or romantic occasion (5.0%) and other or don't
know (17.7%). Two useful facts about what frustrates consumers about
lunch options: Boredom with the same old choices and the inability to
find healthy options each frustrate 29% of diners. Less than 10% of
casual-dining customers take advantage of limited-time promotions,
while nearly half of upscale restaurants allow online reservations
(useful links for your station website).

» Look for openings from fast-growing chains. Sniffing for the
aroma of new business? The top 10 growth chains for 2000, up 40% or
more, were, in order, Bahama Breeze, Buca di Beppo, Panera Bread/

and vacation destinations, with St. Louis Bread Co., Jamba Juice, Famous Dave’s, P.F. Chang’s, Baja
Florida captunng eight of the top | | Top Radio-Friendly Restaurants Fresh, Quizno’s, Copeland’s and Rubio’s Baja Grill.
20. Unless your food is a lot bet- Here’s some additional food for thought: Below is how the 20 restaurant * Recruiting: It's what’s for dinner. For restaurant operators, the
Ul el et e el s " chains that spent at least $250,000 in national radio spot advertising dur- top operational challenges in 2003 will be recruiting and retaining
faurant in Spakane, which index- ing the first three months of 2002 rank in terms of percentage of total employees. Use your station s ability to reach potential applicants who
GG media dollars going to radio. Figures are in thousands of doliars. already have jobs; radio can reach people at work better than the
1. Sarasof 150 % To Nat'l Spot Nat’l Spot Dollars Internet or newspapers.
2 West Palm Beach 142 B?hama Breeze 100.0 794 * The link between frequent dining out and frequent radio use.
- D'Angeio 100.0 589 TV salespeople may tell prospects to “show the sizzle,” but Media Audit
SELAst Loy Mrs. Winner's 824 286 s di -
4. Austin 136 o e N researc.h.sa'ys that people who are serious @lners (four or rporfa sit-
5. Greenvile, SC 132 Pizzeria Uno 65.0 ’321 down visits in the past two weeks) are heavier users of radio (index
6. Melboume 127 Shell's Seafood 61 j7 510 105) than they are of television (89). Since outdoor indexes highest
7. Peoria, KL 126 Old Chicago 51.1 281 (127), it can make sense to target billboard-buying restaurants to create
8. Columbia, SC 125 Hop's Bar & Brewery 38.0 1065 extra impressions with in-car listeners.
{tie) Daytona Beach 125 Romano’s Macaroni 379 'a37 * Lifestyles of the rich and hungry. The Media Audit reports that
10. Charlotie 123 Bennigan's 35.6 2,577 those who drive a luxury imported car, such as a Porsche, Mercedes,
112 ij:i?;?oro 1? Denny's ‘ 29.4 11,951 Lexus, Jaguar or BMW, are twice as likely as the general population to
13 Houston 121 ; Davg & Buster’s 289 1,186 have dined at a sit-down restaurant four or more times in the past two
14. Jacksorvilie 120 e 28.3 680 weeks. Those who also index 150 or higher among this elite food group
15. Tampa 119 g?;:iztr%;rel ggg 3 gg? are those who fly at least three times per year, drink wine regularly,
16. Knoxvilia 117 White Castie 21:2 2’120 shop jewelry stores, make $75,000 annually, plan to buy a car or home
18. Ar.m Arbor, MI 115 Friendly’s 19.7 2’294 in the next 24 months, make five or more online purchases each year
19. Miami 113 Donato's 18.8 '929 and like snow skiing and golf. If you have NTR events involving these
20. Las Vegas 114 Chi-Chi's 18.2 358 activities, restaurant tie-ins are naturals.
Source: The Media Audit, 2001-2002 SEE . , . LGt £heis
Source: Competitive Media Reporting Industry X-ray Continued on Page 9
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Competitive Media Spending: Restaurants

Here's how the chains that spent $5 million or more in total advertising during the first three months of 2002 divided their expenditures (excluding magazines,
network and syndicated TV and national newspapers). Figures are in thousands of dollars.

Newspapers Outdoor TV Cable Network  Radio Nat’l Newspapers Outdoor TV Cable  Network Radio Nat'l

- Spot Radio  Radio Spot Spot Radio  Radio Spot
Stuart Anderson 161 64 6,674 = = 99 KFC 161 1,626 50,039 20,025 381 273
Applebee’s 100 1,169 14,331 10,061 = 1,251 Long John Silver 45 139 12,395 4,341 = o
Arby’s 347 2,198 50,1\62 15,672 — 1,316 McDonald's 608 25,572 119,843 32,552 2,624 2,851
Bennigan's 73 261 4,325 4 — 2,577 . O'Charley’s — 396 4,726 — — —
Boston Market 341 14 12,073 . 2,408 297 | Oid Country Buffet . 5 10,589 — = 34
Burger King 288 4149 17,377 46,191 4,046 22,054 Olive Garger] o 644 4,776 8,932 286 2,255
Carl's Jr. 282 566 19,115 . — 975 § QOutback Steakhouse 27 2,846 9,094 7,941 — 3,020
Checker's 36 841 9,354 o o o . Papa John’s 1,056 413 21,858 2,472 357 99
Chili's 44 467 10,792 93%6 . — 13,893 Perkins 107 1,118 6,476 — — 230
Chuck E. Cheese o 6 1,161 7,586 S — ! Pizza Hut 138 614 50,946 12,662 S 748
Church’s = 220 7,921 90 = 343 9 - Popeye's 52 268 15,637 8
Cici's Pizza S 209 4,922 = — — Quizno’s 61 2,291 7,261 6,550 = 3,655
Cracker Barrel o 11,008 == = — 3,227 Rally's 89 265 11,386 == . =
Dairy Queen 65 1,141 20,174 5,325 — 426 Red Lobster 38 712 4,709 9,353 7,833 1,146
Del Taco = 197 5,281 = . = Romano’s Macaroni 75 4,395 1,053 = 3,371
Denny’s = 2,966 20,515 4113 337 11,951 _Round Table 114 2 5,154 o o S
Domino’s Pizza 822 223 40,227 14,974 4,073 1,375 Schiotzsky’s = 90 1,555 706 = 89
Dunkin’ Donuts 148 957 19,151 1,811 = 3,060 Shoney’s 85 2,985 1,562 — = 896
Ei Pollo Loco = = 5,759 = = 81 Sizzer 259 339 5,281 — o o

_@_Eygns S 1,002 5167 = = 104 Sonic . 128 702 27,185 5,915 = 163
Fazoli's = 331 4,865 . = — Steak N Shake o 1,994 5,355 1 o =
Friendly’s 59 598 8,711 = = 2,294 ~_ Subway 286 1,340 63,817 11,883 = 112
Golden Corral ) 131 552 755 — = 7 o Taco Bell 51 2,130 37,110 24,339 = 3,272
Hardee's 138 2,584 16,731 S 410 748 TGI Friday's 65 12 876 5,295 1,467 182
Hometown Buffet 35 10 8,067 — — — Wendy's 38 5,012 35,091 22,685 50 2,375
[HOP 117 1,646 21,403 = = 608 Whataburger = 1,479 5,389 . . 858
Jack in The Box L 225 47,852 1 - 1,851 - _White Castle — 243 7,529 — - 2,120
Joe’s Crab Shack 63 9 8,762 o = 26

Source: Competitive Media Reporting

- ®
“l NEEDED’M.
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Put Your Cume To Work

Legendary programmer Mike Phillips always says, “I would rather try to get four
people to listen for 15 minutes than one person to listen for an hour.”

The prime indicator of average
quarter-hour rank is not time-spent-
listening rank. Do a rank-
er of your market, and
ycu'll see that there is no
mathematical relationship
between TSL rank and
AQH rank, but there’s a
direct relationship be-
tween cume rank and
AQH rank.

For many years manag-
ers have been conned by
thus ridiculous notion: “Rather than
spending money on marketing, let’s
get our existing cume to listen long-
er.” The logic has a certain sexy ap-
peal to a math-brained, bottom-line-
pressured GM. Eliminate the “nega-
tives,” and people will listen to your
station longer.

That’s elegant but desperately
flawed thinking. This theory has re-
sulted in the elimination of elements
that made stations interesting and
textured and gave them franchise
value — that is, elements that cost a
few bucks.

Remember, ypu cannot beat the 7-
Eleven. Once a person arrives at the
7-Eleven, they will turn off the radio
and get out of the car. You can’t make
people listen to the radio longer.

Walter 3abo

In a weekly diary system, your
me is gone every seven days. A
bigger problem is that an
Arbitron diary can't real-
ly measure TSL or listen-
ing. It measures memory.
Unaided recall. The more
space a station’s brand
name has in the diary-
keeper’s memory, the
more space the station
gets on the diary page.

Memory space is cap-
tured in two ways: 1) impressions re-
sulting from listening to a station;
and 2) impressions generated by
marketing for that station. Yes, it
would be possible, in a diary mea-
sirement, to be No. 1 but, in fact,
have no one listening at all. Proof of
that is how frequently daytimers
used to show up in ratings reports at
Ylpm.

Arbitron’s Portable People Meter
will show the true impact of cume,
as in, “Oh, my! We'd better get our
cume up.”

Cume-Building Tools

I have always stressed program-

ming to build cume, and it works.

Here are six sure-to-work cume
builders for programmers.

Industry X-Ray

Continued from Page 7

Where They Eat

month.

McDonaid’s
BurgerKing
‘Wendy's

Taco Bell

KFC

Subway

Arby's

Domine’s Pizza
Dairy Queen
Papa John's Pizza
Boston Market
Chick-Fil-A
Starbuck’s
Hardee’s

Long John Silver’s

major chains in the past 30 days.

The figures kelow reflect the percentages of 18+ adults who have
stopped by these major fast-food chains at least once in the past

Great food, atmosphere and reasonablg prices lead the list of factors
that keep customers coming back to their favorite casual restaurants.
Below are the percentages of 18+ aduits who have stopped by these

Applebee’s 17
Pizza Hut 17
Red Labster 12
Denny’s 12
Olive Garden 12
Outbadk Steakhouse 9
Chili's 9
IHOP 8
T.G.l. Friday’s 7
Shoney’s 3
Lone Star Steakhouse & Saloon 2

Source: Scarborough, 2002

By Walter Sabo

1. Increase the frequency of service
elements — weather, traffic, music
news, concert news, etc. — and an-
nounce their existence. State what
you're doing and the exact time
you’ll do it again. Yes, do it on a
Rocker. MTV has news, right? Teach-
ing the benchmarks of the station is
important.

2. Shorten the playlist. A listener
only gives X amount of time to radio.
During that time they wart to hear
the hits, and only the hits. Program
to the reality of radio listening, If they
listen an hour a day, program to that
reality.

You and the sales department lis-
ten for eight hours, so the salespeo-
ple complain about repetition. If
management is weak, the salespeo-
ple win and more songs are added.
Result: Cume goes down this book,
and AQH goes down next book.
Tighten the list, and tell the sales de-
partment to raise the rates.
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3. Prize of the moment: The fastest
way for a radio station to get word-of-
mouth advertising — buzz —is by giv-
ing away the hottest prize for the target
listener. At the moment, my favorite for
guys is the Ford Thunderbird.

4. Assume no knowledge. The big-
gest mistake air personalities make is
assuming everyone knows every-
thing they do and remembers what
they did yesterday. The result is the
effect of a closed club. New listeners
feel excluded. Act like every listener
is brand-new.

To this day, David Letterman ex-
plains exactly what “Stupid Pet
Tricks” is. He does not assume knowl-
edge. If, after all these years, Letter-
man still has to explain what “Stupid
Pet Tricks” is, then you have to ex-
plain who ”Big Joe” and “Samantha’s
Wild Gofer” are.

5. What city is this? Listeners ex-
pect radio to be live and local. Fact is,
the reason voicetracking is a viable
option is that most breaks are not lo-
caland not too lively. They are generic
and lazy and fail to address the top-
of-mind interests of the target listen-
er. You just hear jock crap. But if lis-
teners know that every time they tune
to your station they will get a sense

of what’s going on in the city and a
sense of urgency in the delivery of
the information, they will feel com-
pelled to check in with your station
constantly.

6. Promos are instant messages to
your listeners. A good promo gets in-
side the brain of a diarykeeper be-
cause it links what you need — call-
letter memory — with things they
care about. A good promo puts a
positive charge on vital facts about
the station and connects the facts
with a listener’s emotional buttons.
You cannot spend too much for a
programming-only, top-notch pro-
duction director.

Walter Sabo has led consulting
firm Sabo Media since 1984. His
team includes a number of major
media companies, including
Millennium Broadcasting and
Standard Broadcasting, and all
100 channels of Sirius Satellite
Radio. Before starting his own
company Sabo was VP/GM of
ABC Radio Networks and Exec.
VP in charge of NBC-owned FM
stations. Reach him at 212-681-
8181 or walter @ sabomedia.com.
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PART Two OF A TwoO-PART SERIES

WSRadio Finds Its Niche

’Net-only Talker trying out rookie talent, specialized

programming

By Brida Connolly
Associate Managing Editor

Last week WSRadio VP/Programming & New Show Development Lee Mirabal,
a 37-year radio vet and former nationally syndicated talk host, talked about
WSRadio’s tightly targeted programming strategy. This week she discusses the
Internet-only Talk network’s approach to talent recruitment and ad sales.

R&R: How do you recruit talent?
Do hosts come to you?

LM: At the beginning 1 cold-
called people. One of our highest-
rated shows is Pet Fish Talk — oh, my
gosh, you have no idea. Tom and
Nevin Bailey are brothers, and they
own a fish hatchery. They supply
more tropical fish to Wal-Mart than
any other company in the world,
and they’re these two wonderful
men who are just these down-home,
honest guys.

| called four or five different fish
places before [ got them. I would say,
“Hi, this is Lee Mirabal with WSRa-
dio. We are going to be doing a pet
fish show, and we're looking for a
host. Do you know anyone who
would be interested?”

When 1 got to these guys, one
brother said to me, “My brother is
really the one with the charisma,”
and it ends up that the guy who told
me that really has the dry, wry sense
of humor. These two guys know
everything there is to know about
raising tropical fish. Their show
numbers went up and up and up,
and pretty soon they had 30,000,
then 40,000, fans. This is amazing.
Every day I come in here and I'm
overwhelmed with the excitement
of it all.

R&R: Is WSRadio’s approach to
start slowly and build?

LM: We're doing it in a way that
at least our hard costs are covered
by what the hosts are paying us, and
the rest becomes, hopefully, our for-
tunes.

Every talk show host on this net-
work is doing it for a different rea-
son. There are some who are nation-
al speakers, and they're doing it as
an addition to their profile. Some
people are doing it because, like the
Glass Show host, they just love their
subject. And some people are doing
it to make money.

We are the voice of Entrepreneur
magazine, and that was a show we
developed and took to the maga-
zine. They liked it, and here we are.
Now we have four Entrepreneur
magazine shows, all done here. We
develop them, from beginning to
end. We find the host, and if they
haven’t had experience — which
99% of them haven't — we train
them, and there you go. It's very
exciting.

R&R: Are the talents coming to you
now?

LM: Yes, In my e-mail every day
there are people saying they're inter-
ested. You know, we get some of our
hosts from their being guests on oth-

right to free speech.

Some CC Streams Retumn With Hiwire Agreement

Most of Clear Channel Communications’ 200 or so Internet
simulcasts went down earlier this month after a corporate policy
change put the costs of streaming on stations, but an agreement with
Hiwire has put webcasts in New York, Atlanta, Denver, Minneapolis
and other markets back online, at least for now. CC and Hiwire have
signed a 90-day interim agreement that puts 45 of the about 150 AM
and FM streams that went down back online, with Hiwire covering
bandwidth costs and royalties as part of the deal. Other streams,
including those in Houston and San Jose, remain offline for now.

Key Court Rulings In Los Angeles

U.S. District Judge Stephen Wilson ruled last week in Los Angeles
that peer-to-peer network KaZaa can be sued for copyright infringe-
ment in the U.S., despite its foreign ownership — parent company
Sharman Networks is Australian, and KaZaa itself is incorporated in
the island nation of Vanuatu. In a separate decision, U.S. Superior
Court Judge Peter Lichtman ruled in L.A. that lawsuits against record
labels by two California consumer groups can go forward. Lichtman
rejected the labels’ argument that the suits, over the labels’ failure to
warn consumers about copy-protection on CDs, violated the labels’

er shows. They're a guest and they
get excited about it, they talk to me,
and they end up coming on board.

R&R: Do your personalities look at
webcasting as an end in itself, or are
they aspiring broadcasters?

LM: Well, some of them are ask-
ing me how to make a demo tape.
It's inevitable, and, 1 tell you, |
would be delighted. As much as we
like to think of ourselves as the lat-
est thing going, | know that, toa lot
of these people, being in traditional
broadcasting is everything. [ would
be so happy with them if they
walked in this door and they had
never hosted a show before and then
a radio station hired them some-
where. 1 would feel as if a child had
made it.

R&R: Do you subscribe to Ar-
bitron's MeasureCast Ratings?

LM: We don't. So far, what we do
is we get the raw data from our serv-
er on the first day of each month for
the previous month. Each hour is
broken into three segments, so if you
did a show and you had a guy who
sold a widget in a first segment, and
your second segment was a wom-
an who stood on her head for 83
hours and got into the Guinness
Book of Records, we would know
exactly how many listeners clicked
on each segment. It's a great tool,
also, for the host to look into and say,
“Wow, I'm gonna have that guest
back on. He e-mailed his constitu-
ency, and | had a lot of listeners for
that segment.”

R&R: So the hosts have access to the
equivalent of ratings numbers to use for
ad sales?

LM: Yes. Look at it this way:
You've got a show like Glass Talk, you
can go to an advertiser and say,
"How'd you like to have 42,000 peo-
ple with Visa cards and laptops in a
room?” Because that's what you've
got. When you advertise on tradition-
al radio, there’s a lot of waste; you're
going to pay for people who aren't
interested in glass blowing. But here
we have this targeted audience.

And, you know something, you
have to be interested in the subject
to listen here, because you have to
go on the Internet, you have to find
us, you have to click on it, and if the
show’s not on live, you have to go
to the archive. These listeners are
dedicated.

Listen to WSRadio at www.ws
radio.com.

www americanradiohistorv. com

www.gracenote.com
charts @gracenote.com

If you play CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote’s CDDB music-recognition
service supplies artist and track information to more than 1 million
people who play music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-
note’s charts. Below are last week's 50 most played CDs.
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NORAH JONES Come Away With Me
EMINEM The Eminem Show

VARIOUS ARTISTS 8 Mile

COLDPLAY A Rush Of Blood To The Head
U2 The Best Of 1990-2000

AVRIL LAVIGNE Let Go

CHRISTINA AGUILERA Stripped

SHANIA TWAIN Up!

JUSTIN TIMBERLAKE Justified

THE ROLLING STONES Forty Licks
NELLY Nelyville

RED HOT CHILI PEPPERS By The Way
NAS God's Sen

ELVIS PRESLEY Elvis 30 #1 Hits

JAY-Z The Blueprint 2: The Gift & The Curse
PINK Missundaztood

2PAC Better Dayz

ELTON JOHN Greatest Hits 1970-2002
JOHN MAYER Room For Squares

JA RULE The Last Temptation

JOSH GROBAN Josh Groban

SYSTEM OF A DOWN Steal This Album
JENNIFER LOPEZ This Is Me...

SYSTEM OF A DOWN Toxicity

TIM MCGRAW And The Dancehall Doctors
PAUL MCCARTNEY Back In The U.S. Live 2002
NIRVANA Nirvana

SUM 41 Does This Look Infected?

CREED Weathered

SANTANA Shaman

AUDIOSLAVE AudioSlave

ROBBIE WILLIAMS Escapology

PINK FLOYD Echoes (The Best Of Pink Floyd)
MARIAH CAREY Charmbracelet

DIXIE CHICKS Home

NICKELBACK Silver Side Up

JACK JOHNSON Brushfire Fairytales
SHAKIRA Laundry Service

PUDDLE OF MUDD Come Clean

ROD STEWART It Had to Be You...
LINKIN PARK Reanimation

ALICIA KEYS Songs In A Miner

THE STROKES Is This It

GRIGINAL SCORE The Lord Of The Rings
QUEENS OF THE STONE AGE Songs For The Deaf
ASHANTI Ashanti

ORIGINAL SCORE ... The Two Towers
FOO FIGHTERS One By One

AALIYAH | Care 4U

CRAIG DAVID Sticker Than Your Average

racenote.
@ J'3CeNO

Weeks On
38
35
11
20
10
3
10
8
10
15
29
27
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Infinity/Charlotte
Ups Schoening To
SVP/Market Mgr.

Bill Schoening has been pro-
moted to Sr. VP/Market Manager
of Infinity’s Charlotte cluster, which
comprises Urban AC WBAV, Sports
WENZ, Gospel WGIV, CHR/Pop
WNKS, Urban WPEG, Country
WSOC and ‘80s WSSS. A 20-year
radio veteran, Schoening will also
continue as GM of WFNZ, WNKS,
WSOC & WSS5.

“Bill has proven to be an out-
standing executive, providing ex-
cellent operating results and leader-
ship for employees,” Infinity Exec.
VP/Eastern Region Ken O’'Keefe
said. “Bill is the logical choice to
build on our success and lead our
efforts in working together to grow
our business.”

Diane Tucker will remain GM of
WBAV, WGIV § WPEG and report
to Schoening.

Dollinger

Continued from Page 3

and will enable us to stay con-
nected to the communities we
serve and move forward with new
initiatives for corporate develop-
ment.”

A 15-year veteran in corporate
marketing and communications,
Doilinger most recently worked as
a marketing and PR strategist in
Austin, having previously been
VP/Corporate Communication for
Capstar.

“Clear Channel Radio is com-
mitted to enhancing internal and
external communications, and [ am
delighted to be instrumental in
these initiatives moving forward,”
Dollinger said. “I enthusiastically
embrace the opportunity to work
with all of Cleadr Channel’s con-
stituencies to provide an excep-
tional level of responsiveness and
service in the areas of internal and
external communications and mar-
keting.”

Jones
Continued from Page 3

news judgment, keen business acu-
mer and proven managerial skills
to work at ABC Radio.”

ABC Radio Networks President
Traug Keller said, “Steve is certainly
no stranger to radio, and we're ex-
cited about having an innovative
programmer who understands the
most important aspects of radio:
breaking news and affiliate ser-
vice.”

Prior to his mast recent position
at ABCNEWS.com, where he was
responsible for online news and in-
formation content, Jones was Di-
rector/Special Programming and
Exec. Producer for the network’s
website. He began his career at
ABC in 1986 as a writer and edi-
tor for ABC News Radio. He began

— NEWSBREAKERS

ON TOP OF THE WHOLE WORLD outkast proudly display the
award for Favorite Hip-Hop/R&B Group they won at this week’s American
Music Awards. The group also served as presenters during the show, which

henars artists and songs based on a poll of about 20,000 record buyers. ’

anfi expand their current position.”

insburg spent 15 years at what's now Clear Channel’s Las Vegas clus-
ter, He joined the stations when they were owned by Southwest Radio
and remained with the cluster following its sale to Jacor and, later, Clear
Channel. Ginsburg has also worked at KRZN-AM/Denver, KSPZ &

Ginsburg Becomes
Of Entercom/Mempbhis

Mike Ginsburg has joined Entercom as GM of its three Memphis sta-
tigns: Adult Standards WJCE, Hot AC WMBZ and AC WRVR. He suc-
ceeds John Blasingame, who has exited. Ginsburg was VP/Market Man-
ager for Clear Channel/Las Vegas until June 2002.

Asked how he feels about his new responsibilities, Ginsburg told R&R,
"I'm very excited. These stations have a wonderful staff who are dedicated
tatheir product and to their community. I think the stations have a wall
of wemen for listeners. They're well positioned in the marketplace to grow

GM

KYOR/ Colorado Springs and KIDD & KWST/Monterey. '

Emmis
Continued from Page 1
36%, to $67.8 million.
President/ CEO Jeff Smulyan was
“jost ecstatic” with the results and
called 2002 a breakthrough year for
thg company. “This is a great way
for|us to start the new year,” he said.
"I really think we’re starting to
demonstrate to people that Emmis
is neally, really good at media, and
tha‘t’s because we have really, really
gand people.”

cgmulyan highlighted in particu-
lar how Emmis’ stations in Chicago

and New York have handled in-
creased competition in their respec-
tive markets. “In the coming year
we now have the wind at our
backs,” he said of both markets,
adding that if the company got “de-
merits” for the stiff competition it
faced last year, he hopes Emmis
will “get credit for the fact that we
withstood that competition bril-
liantly.” He added, “] think we'll
get the benefits of that performance
in the coming year.”

Commenting on the company’s
planned spinoff of its TV assets this

prgducing ABC News Radio’s
dogumentary, long-form and series
programming in 1994, was named
Sr. Producer for ABC News Radio
in 1996 and was promoted to Di-
redior/ News & Entertainment Pro-
gramming in 1998.

“I'm thrilled to have this oppor-

tunity to return to ABC News Ra-
dio to build on a tremendous foun-
dation built by my predecessor,
Chris Berry, and Bernie Gershon
before him,” Jones told R&R. “I'm
looking forward to working again
with the most talented journalists in
the business.”

www americanradiohistorv com
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_ EXECUTIVE ACTION

tions and entertainment division.

Mullen Now Tribune Broadcasting President

atrick Mullen, President of Tribune Television since March 2001,
has been given expanded duties and a new title: President of Tri-
bune Broadcasting. Mullen will now oversee Tribune’s sole radio sta-
tion, News/Talk WGN-AM/Chicago, as well as the company’s 24 TV sta-

“Pat has provided great leadership for our television stations,” Tribune
President/CEO Dennis FitzSimons said. “Since joining Tribune in 1998
Pat has demonstrated time and again that he has the talent, experience
and dedication that are essential for success in the media industry.”

Following two decades in local TV sales and management, Mullen be-
came Regional VP for Tribune Television in 2001.

ghepard Set As PD Of WBTT & WRLR/Ft. Myers

on Shepard, a.k.a. Jomama Johnson, has been named PD of Clear

Channel CHR/Rhythmic-FM Talk combo WBTT & WRLR/Ft. My-
ers, effective Jan. 27. He replaces Bo Matthews, who moves to Clear
Channel’s Jacksonville operation for similar duties.

Most recently PD for WENN/Birmingham, Shepard was instrumental in
the launch of WBTT over two years ago and has been on WBTT as host
of The Quiet Storm on Sunday nights. He has also worked as Asst. PD
and Promotion Director and been on-air at WFLZ/Tampa.

“We are blessed to have acquired the experience and talent of Ron
Shepard,” WBTT GM Jim Keating said. “Ron is very familiar with our
operation, so we expect a smooth transition.”

our company’s success.”

nament of Roses and others.

;remiere Spokeswoman Forester Earns VP Stripes

remiere Radio Networks has elevated Amir Forester from Direc-

tor/Public Relations to the newly created VP/Public Relations post.
She will continue to oversee media relations for Pre-
miere, and she will develop and implement national
media strategies, as well as coordinate Premiere's
public relations with other divisions of parent compa-
ny Clear Channel Communications.

“Amir is a great example of the best of her profes-
sion,” Premiere President/COO Kraig Kitchin said.
“This newly created position refiects the importance
of Amir's expertise and high-caliber performance to

Forester, who also serves as Premiere's spokes-
woman, joined the company in 1998 as the Media
Relations Supervisor for The Dr. Laura Schiessinger
Show. She began her career in public relations at Hill
& Knowlton in Los Angeles, where she served such clients as the Califor-
nia Department of Health Services, Gemstar, Mazda, the Pasadena Tour-

Forester

summer, Smulyan said that while
Emmis is still planning to create a
new company just for its television
business, he hasn’t ruled out possi-
bly merging the assets with another
company. He said that if the spinoff
occurs before summer, “it will be
because there is a strategic partner
that has come along that mitigates
the impact of taxes, but if not it
would just be done without a part-
ner.”

Looking ahead, Emmis expects
fiscal Q4 radio revenue to improve
2%, to $53.6 millior; overall net rev-
enue to improve 4%, to $120.9 mil-
lion; radio BCF to rise 18%, to $20.2

million; and overall EBITDA to
jump 19%, to $29.7 million.

However, Smulyan warned that
he’s still conservative about what
2003 will bring, considering the
threat of war with Iraq looming on
the horizon. “I don’t think any-
body wants to be too bullish,” he
said. "We feel really, really good
about the competitive position of
this company — better than I've
ever felt. We'll do our job, whether
it’s ratings or revenue, and take
what the market gives us. We’'ll be
fine.”

— Joe Howard

Schwartz

Continued from Page 3

strike twice,” Schwartz told R&R.
“How many times do you get the
chance to come back to finish what
you started?”

Asked what attracted him back
to the radio business and WCKG,
Schwartz replied, “I really missed

the action. I have a love affair with
this business, and it's great to be
back and working with Harvey
again. When you start with a
lineup that includes Howard Stern,
Kevin Matthews and Steve Dahl
and build on that, you can only
imagine what this station can be-
come.”
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National Radio

® UNITED STATIONS RADIO NET-
WORKS offers the two-hour tribute The
Last Days of Dr. Martin Luther King Jr.,
hosted by WRKS/New York personal-
ity Bob Slade, available to air on Jan.
20. For Black History Month, four one-
hour Visions of Black History specials
— on sports, entertainment, politics
and civil rights — are available for air-
ing in consecutive weeks in February.
For more information, contact USRN's
Julie Harris at 212-869-1111.

® WESTWOOD ONE presents George
Harrison Brainwashed, featuring tracks
from Brainwashed, the album Harrison
was working on at the time of his death
in November of 2001. The 90-minute
special is available to air Jan. 25-26.
For more information, contact WW1's
Abby Krasny, 212-641-2009.

Records

® ASHLEY NEW-
TON becomes
Exec. VP/A&R for
RCA Records. He
was most recently
Virgin Records
America co-Presi-
dent and Virgin Mu-
sic Group World-
wide Sr. VP/A&R.

NE WSBREAKERS

® LISA FRANK is [
named VP/Video | §
Promotion for MCA
Records. She ar-
rives from Sony
Music Interna- §
tional, where she
was VP/Artist De-
velopment.

o

Fran

® VAGRANT RECORDS, the label
home of Dashboard Confessional and
Paul Westerberg, launches Vagrant
Entertainment, a production and devel-
opment company for the advertising
and entertainment industries. For more
information, contact 60 Cycle Media’s
Rob Moore at 212-331-2974 or moore @
60cyclemedia.com.

Industry

® THE ASSOCIATION OF INDEPEN-
DENTS IN RADIO hosts the daylong
AIR Producers Intensive in San Fran-
cisco on March 23. The program in-
cludes master classes, technical train-
ing and professional-development
seminars. For more information, con-
tact AIR's Dolores Brandon at 888-937-
2744 or e-mail intensive2003@air
media.org.

Gibb

Continued from Page 3

Hugh Gibb, and received their first
recording contract as The Bee Gees
(short for The Brothers Gibb) in
1962. The brothers returned to En-
gland in 1967, as Maurice Gibb be-
came the group’s bassist and
keyboardist and shared vocals with
his two brothers on most of their
songs.

The Bee Gees would enjoy five
decades’ worth of hit singles, begin-
ning in 1967 with the top 20 hit
“New York Mining Disaster 1941.”
The trio would score a string of hits
over the next four years, including
“To Love Somebody,” “I Started a
Joke,” “Lonely Days” and “How
Can You Mend a Broken Heart,”
which in 1971 became the group’s
first No. 1 single.

The next four years saw a string
of flops, which led Bee Gees man-
ager Robert Stigwood to team up
with noted producer Arif Mardin.
The results would prove masterful,
as The Bee Gees became superstars
following the 1975 release of “Jive

Changes

Spanish News/Talk: The Radio
Unica Network secures Spanish-lan-
guage rights for all U.S. Soccer Fed-
eration national-team matches
through 2006.

Industry: Composer and producer
Reggie Lucas launches communica-
tions company Quintacom Inc. ...
Adam Schneider joins Sanctuary
Artist Management.

Talkin',” which became the group’s
first R&R No. 1.

Stigwood moved the group from
Atco to his own fledgling label,
RSO, and saw three R&R chart-top-
pers that could be found on the sound-
track to the 1977 film Saturday Night
Fever: Stayin’ Alive,” “Night Fever”
and “How Deep Is Your Love.” The
soundtrack is the third-best-selling
album of all time.

The Bee Gees would have two
more R&R No. 1s in early 1979:
“Too Much Heaven” and “Tragedy,”
both from the album Spirits Having
Flown.

The group had modest success
throughout the 1980s and 1990s, and
Maurice Gibb co-wrote with his
brothers the 1983 Kenny Rogers-
Dolly Parton No. 1 “Islands in the
Stream.” The Bee Gees’ most recent
single, “This Is Where 1 Came In,”
was released in 2001.

Maurice Gibb is also survived by
his second wife, Yvonne Spenceley,
children Adam and Samantha, and
his mother, Barbara Gibb. He was
married to British pop singer Lulu
from 1969 until 1973, when they di-
vorced. A family-only funeral was
planned.

» ¥

BUSINESS BRIEFS

Continued from Page 6

In other news, Toyota will offer XM Satellite Radio as a factory-installed option in the new Scion line. Scions,
targeted for the youth market, will be priced at less than $16,000 and will be sold — with available XM-ready
receivers by Pioneer — through selected Toyota dealers. The Scion rollout will begin in the Westem U.S. with the xA
and xB models in June; national rollout is expected to be complete by June 2004. Meanwhile, Sirius is now avail-
able as an accessory on select BMW 3 Series, 5 Series and X5 vehicles.

Jones Media Sells Infomercial Business

An undisclosed competitor has paid $7.5 million for Jones Media’s Product Information Network, an infomercial
producer that Jones CFO Jay Davis told R&R wasn't a good fit with the rest of Jones’ businesses. He also
cited increased competition in the infomercial industry as a reason for the sale. Jones owned 55% of the 24-hour
infomercial channel; the balance was owned by Cox Cable. Some $2.2 million of the purchase price was paid in
cash at the deal’s closing, and the remainder will be paid in unsecured notes payable quarterly.

RTNDF Offers Bioterror Guide For Reporters

o help journalists prepare for covering a possibie bioterrorist attack, the Radio & Television News Directors

Foundation has released A Journalist's Guide to Covering Bioterrorism. The guide explains what bioterrorism
is, when biological weapons have been used in the past, how a biological attack might unfold and laws and treaties
that govem biological weapons. it also goes into detail about certain weapons, such as anthrax, smallpox, plague,
tularemia, botulinum toxin, viral hemorrhagic fevers and Category B and C agents. The RTNDF will distribute the
guide to radio and TV newsrooms throughout the country later this month. The complete guide is also available
online at www.rtnda.org/resources/bioterror.shtm.

Sony

Continued from Page 1
“His years working with Jack Welch
and the General Electric team, to-
gether with his firsthand experience
with content creation and consumer
habits and tastes, will be a tremen-
dous asset to our entire company. In
addition, his awareness of global is-
sues and knowledge of distribution

Kepler

Continued from Page 3

within the company. I am also proud
to be a member of Tom Owens' tal-
ented team of format VPs.”

Kepler joined Broadcast Architec-
ture in 1990, after working at
WNUA/Chicago. He later rose to
VP /Programming and then to his
current post after the company’s co-
founder, Frank Cody, resigned last
year. He will be based in Sherman
Oaks, CA.

“My position of managing Broad-
cast Architecture and consulting our
Smooth Jazz partners around the
world will not change,” he
said. “"We are looking at 2003 as a
year of great potential growth for
the format, following our most suc-
cessful year to date in 2002.”

Kepler has personally worked
with nearly 50 Smooth Jazz radio
stations and participated in 30 flips
to the format. He also helped estab-
lish Broadcast Architecture’s con-
sulting division.

Sanders
Continued from Page 1

Business/Random House). In it
Sanders offers a sincere and surpris-
ingly practical prescription for ad-
vancement in today’s competitive
business environment, both inside
and outside the office. A highly
sought-after public speaker on this
subject, Sanders regularly appears at
corporate executive conferences and
graduate schools across the country

and around the world. He'll address
TRS 2003 attendees on Friday morn-
ing, March 7.

You can register for R&R’s Talk
Radio Seminar by logging on to
wa.radioandrecords.com and clicking
on “Conventions/Summits” for
quick and secure online registration.
In addition to the registration form,
you'll find a complete TRS 2003
agenda and hotel reservation infor-
mation. Or fill out the registration
form on Page 5 of this issue.

www.americanradiohistorv.com

systems and technology will enable
him to move quickly as we re-engi-
neer our music operations.”

Lack acknowledged the chal-
lenges he now faces: “This is a piv-
otal point in the evolution of all
content businesses. Sony, through
its device and content companies,
is at the nexus of that evolution
and is poised to be the leader in
content creation and distribution
in the digital age. I am thrilled to
have been asked to join Sony Mu-
sic Entertainment to help define
and establish its primacy in this
new era.”

Lack had been head of NBC since
June 2001. Prior to that he spent
eight years as head of NBC News,
where he was credited with boost-
ing ratings and turning the division

Callout

Continued from Page 1

national survey of Pop listeners’
tastes.

“R&R has enjoyed great success
with Bullseye in Country,” R&R
Publisher/CEO Erica Farber said.
“The data is consistently sound and
shows great accuracy each week. It
was a natural progression for us to
join forces with Bullseye in CHR.”

Hart said, “I can’t put into words
how proud we are of our relation-
ship over the last three years with
R&R. We are excited that we have
the opportunity to extend that rela-
tionship to the CHR/Pop format.
R&R is a vital part of the industry,
and we take seriously our responsi-
bility to produce the best possible
sample each week in the tradition of
Callout America. Together with
R&R, we offer a new way to view
and use Callout America by putting
that research into the hands of the
end user. Now you can slice it and
dice it to find out how radio listen-
ers feel about a song through a cus-
tom platform available online each
week.”

For Country, the weekly results

profitable. He previously spent 16
years with CBS News.

Sony released Mottola from the
remaining two years left of his em-
ployment agreement.

Mottola said of his new venture,
“I see this as a total entertainment
company and a great opportunity to
leverage my experience, knowledge
and relationships. With the dramatic
shift we have seen in the music in-
dustry over the last few years, we
need to look for new solutions to
create long-term value. | believe
consolidating the range of entertain-
ment disciplines in one organization
today holds the greatest potential for
efficiently realizing artistic vision
and commercial success.”

In his 14 years as head of Sony
Music, Mottola supervised the
company’s change in ownership
from CBS to Sony, as well as the de-
velopment of an array of superstars,
including Mariah Carey, Destiny’s
Child and Jennifer Lopez. During
his tenure Columbia Records lured
Aerosmith back to the label, and
Mottola recently helped sign AC/
DC to Epic Records in a deal that in-
cludes the rights to their catalog. He
also engineered a marketing rela-
tionship between Celine Dion and
Chrysler.

Kaplan

Continued from Page 3

Dukes joked, “In addition to pi-
loting WMAX & WPCH, Louis has
also been placed in charge of giving
the trades a snappy sentence or two
each time we promote someone
here. Call him next time.”

will continue to appear in total per-
centages of “Like a Lot,” “Positive”
and “Neutral,” as well as “Familiar-
ity,” “Dislike” and “Burn.” For
CHR/Pop, R&R and Bullseye have
opted to retain a 1-5 scale, the popu-
lar methodology the format has
used since Callout America was in-
troduced in 1995.
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Mueusic
CHOICE'

23 million homes
27,000 businesses
Available on digital cable and DirecTV

Adam Neiman e 646-459-3300

ROCK

Gary Susalis
THEQRY OF A DEADMAN Make Up Your Mind

TODAY’S COUNTRY

Liz Opoka
SHANIA TWAIN Up!

PROGRESSIVE

Liz Opoka

DAVE MATTHEWS BAND Grey Street
JAMES TAYLOR Whenever Yo.'re Ready
WARREN ZANES Everybody L oves You

866-MVTUNES

130 mifiten movisgoers
21,000 movie theaters

WEST

1. TLC Hands Up

2. BWB Groovin'

3. ROD STEWART These Foolish Things

4. TIM MCGRAW Tiny Dancer

5. VAN MORRISON Sitting On Top Of The World

MIDWEST

1. TLC Hands Up

2. 702 Still Love You

3. 8WB Groovin'

4. ROD STEWART These Foolish Things

2. MANNHEIM STERMROLLER Moonlight In . .

SOUTHWEST

1. TLC Hands Up

2. MANNHEIM STEAMROLLER Moonlight In ...
3. ROO STEWART These Foolish Things

4. TIM MCGRAW Tiny Dancer

5. INOIA Welcome To My Empirz

NORTHEAST
1. TLC Hands Up
2. ROO STEWART These Foolish Things
3. VAN MORRISON Sitting On Top Of The World
4. BWB Groovin'
5. 702 Still Love You

SOUTHEAST
1. MANNHEIM STERMROLLER Moonlight in .
2. TLC Hands Up
3. BWB Groovin'
4. ROO STEWART These Foolish Things
5. TIM MCGRAW Tirty Dancer

Artist/Tile Total Plays
AVRIL LAVIGNE Complicated 77
HILARY DUFF | Can't Wait 76

KELLY CLARKSOR A Moment Like This 75
JENNIFER LOPEZ Jenny From The Block 74
LAS KETCHUP The Ketchup Song ... 73

LMNT Juliet 73
PLAY Us Against The World 73
AARON CARTER America A O 71
SIMON AND MILO Get A Clue 55
CHRISTINA MILIAN Call Me, Beep Me 50
A*TEENS Floorfiller 36
BAHA MEN Who Let The Dogs Out 34
JUMPS Beauty And The Beast 33
HAMPTON THE HAMPSTER Sing A ... 32
LIL BOW WOW Basketball 32
PINK Get The Party Started 32
BAHA MEN Move It Like This 31
VANESSA CARLTON A Thousand Miles 31
NINE DAYS Absolutely (Story...) 30
SMASH MOUTH I'm A Believer 29

Playlist for the
week ending Jan. 13.

|LI=IC”

| 10 million homes 180,000 businesses
Rick Gillette » 800-494-8863

DMX Fashion Retail
Randy Schidger

The hottest tracks at DMX fashion retail,
targeted at 18-34 adults.

ERLAND OYE Sudden Rush
MOONY Acrobats

GROOVE ARMADA Lovebox
SOLANGE Feelin You

JOEL Won't Take No

MUTINY UK Secrets

GIRLS ALOUD Sound Of The Underground
TAHITI 80 Get Yourself Together
CRAIG DAVID Fast Cars
ROBBIE WILLIAMS Feel

A-HA Minor Earth Major Sky

This section features this week’s new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP
Jack Patterson

JA RULE Mesmerize
JC CHASEZ Blowin' Me Up
SHAKIRA The One

CHR/RHYTHMIC
Mark Shands
50 CENT Wanksta

| URBAN
Jack Patterson

JA RULE Mesmerize
SMILEZ & SOUTHSTAR Tell Me
JOE | Wanna Girl

ALTERNATIVE
Dave Sloan

TREBLE CHARGER Hundred Million
04 Get Loose
DATSUNS In Love

ROCK
Stephanie Mondello
RED HOT CHILI PEPPERS Can't Stop

ADULT ALTERNATIVE
Stephanie Mondello
RED HOT CHILI PEPPERS Can't Stop

ADULT CONTEMPORARY
Jason Shiff

ALICE PEACOCK Bliss

DANA GLOVER Thinking Over
FROU Breath In

INTERNATIONAL HITS
Mark Shands
JUSTIN TIMBERLAKE Cry Me A River

RAP/HIP-HOP

Mark Shands

58 CENT in Da Club

YOUNG MC Unsigned Diva
YOUNG MC Crucial

YOUNG MC In Case

YDUNG MC Feel The Love
YDUNG MC Heatseeker
YOUNG MC Flows

WC {/CASE Flirt

PILAYA DAVE Smoke Sum Em
OA HOOD HLIL JON Everyday
G-OUB God Bless

G-0UB What Goes Up

PETEY PABLO Club Banger

- .

m :ATELUYE Lof/ Pafkefson
=, * 202-380-4425
v J

BPM (XM81)

Blake Lawrence

SHAUNA SDLOMON You Can Get Over
LASGO Pray

FUNKY GREEN DDGS Rise Up
THUNDERPUSS & BARNES Head
FOGGY Come into My Dream

NEJA Back 4 The Morning

IAN VAN DAHL Try

JUSTIN TIMBERLAKE Like | Love You
LANG 1/SKYE Drifting Away

The Heart (XM23)

Johnny Williams

JIM BRICKMAN & AMY SKY Love Never Fails
RICK ASTLEY Miracle

BOYZ [ MEN Luv N U

JOSH GROBAN Vincent (Starry Starry Night)

The Loft (XM50)

Mike Marrone

PATTY LARKIN Difterent wWorld

PATTY LARKIN Halian Shoes

PATTY LARKIN St. Augustine

GEORGE HARRISON Pisces Fish

WARREN ZANES Everybody Loves You

WARREN ZANES Where We Began

WARREN ZANES Have You Once Recalled The Days?

Raw (XM66)
Leo G.

DIPLOMATS {/CAM’RON We Built This City
GZA Animal Planet

Real Jazz (XM70)

Maxx Myrick
TONY BENNETT & K.D. LANG A Wonderful World

X Country (XM12)
Jessie Scott
MEANFLOWER In

TIM EASTON Lexington Jail
SEAN HOGAN Ruled By Mercury
JOHN CATE BANO Hangman
LUKE OLSON Panhandle Sunset

XM Café (XM45)

Bill Evans
JOHNNY MARR Boomslang

200n20 (XM20)

CHRISTINA AGUILERA Beautiful

AVRIL LAVIGNE I'm With You

NIVEA If You Mess With My Man
PUOOLE OF MUOO She Hates Me
JUSTIN TIMBERLAKE Cry Me A River
T.A.T.U. All The Things She Said

NELLY Air Force Ones

JAY-Z /BEYONCE '03 Bonnie & Clyde
MISSY ELLIOTT Work it

G000 CHARLOTTE Lifestyles Of The Rich & Famous
JENNIFER LOPEZ Jenny From The Block
JENNIFER LOPEZ t/LL COOL J All | Have
EMINEM Lose Yourself

NO DOUST Underneath it All

SANTANA {/MICHELLE BRANCH The Game Of Love
KELLY ROWLAND Stole

KYLIE MINOGUE Come Into My World
LASGO Something

JOHN MAYER Your Body Is A Wonderland
B2K 1/P. 0I0DY Bump, Bump, Bump
LIFEHOUSE Spin

MARIAH CAREY Through The Rain
PINK Family Portrait

MATCHBOX 20 Disease

KID ROCK 1/SHERYL CROW Picture
JUSTIN TIMBERLAKE Like | Love You
MAOONNA Die Another Day

JC CHASEZ Blowin' Me Up...

0-TOWN These Are The Days

3 O0ORS OOWN When I'm Gone
VANESSA CARLTON Pretty Baby
CAM'RON 1/J. SANCHEZ Hey Ma
OANIEL BEOINGFIELO Gotta Get Thru This
SEAN PAUL Gimme The Light

EVE t/ALICIA KEYS Gangsta’ Lovin'

TLC Girl Talk

CHRISTINA AGUILERA Dirrty

CREED One Last Breath

ANGIE MARTINEZ It | Could Go

NORAH JONES Don't Know Why

AVRIL LAVIGNE Sk8Er Boi

JA RULE /ASHANTI Mesmerize
EMINEM Superman

SEV Same Old Song

DIXIE CHICKS Landslide

TLC Tumtable

www.americanradiohistorv.com

JO DEE MESSINA That Was My Life

@RADID NETWORKS J

Phil Hall* 972-991-9200
StarStation |

Peter Stewart
CHRISTINA AGUILERA Beautiful
CELINE DION At Last

AVRIL LAVIGNE I'm With You

ALTERNATIVE PROGRAMMING
Gary Knoll» 800-231-2818

Rock

DONNAS Take It Off

SEETHER Driven Under

THEORY OF A DEAOMAN Make Up Your Mind
Alternative

AMERICAN HI-F The Art Of Losing

DONNAS Take It Off |
FOO FIGHTERS Times Like These

Triple A
KATHLEEN EDWARDS Six O'Clock News

CHR

CLIPSE When The Last Time
CRAIG DAVID Hidden Agenda
VONRAY Inside Qut

Mainstream AC
COLDPLAY Clocks

Lite AC

COUNTING CROWS Big Yellow Taxi
DANA GLOVER Thinking Over

KID ROCK {/SHERYL CROW Picture

NAC

MINDY ABAIR Lucy's
JONATHAN BUTLER Pata Pata
Christian AC
CAEDMON'S CALL Only Hope |

STEVEN CURTIS CHAPMAN All About Love
JARS OF CLAY The Valley Sing

uc

CHOPPA Choppa Style

CLIPSE 1/FAITH EVANS Ma, | Don't Love Her
JUSTIN TIMBERLAKE Cry Me A River
Country

TOBY KEITH Rock You Baby

“ SR

Music Programming/Consuiting
Ken Moultrie » 800-426-9082
Alternative

Steve Young/Kristopher Jones

AUDIOSLAVE Like A Stone
GOOD CHARLOTTE The Anthem

Heritage Rock

Steve Young/Kristopher Jones
MATCHBOX TWENTY Disease

CHR

Steve Young/Josh Hosler

DANIEL BEOINGFIELD James Dean (I Wanna Know})
STONE SOUR Bother

TELEPOPMUSIK Breathe

VONRAY Inside Out

Rhythmic CHR

Steve Young/Josh Hosler
50 CENT In Da Club

GINUWINE 1/BABY Hell Yeah

SNOOP 00GG Beautiful

TYRESE How You Gonna Act Like That

Soft AC

Mike Bettelli/Teresa Cook
CHRISTINA AGUILERA Beautiful
Mainstream AC

Mike Bettelli/Teresa Cook
CHRISTINA AGUILERA Beautifu!
Dave Wingert Show

Mike Bettelli/Teresa Cook
CHRISTINA AGUILERA Beautiful
Mainstream Country

Ray Randall/Hank Aaron
KENNY CHESNEY Big Star

FAITH HILL When The Lights Go Down
TIM MCGRAW She s My Kind Of Rain
New Country

Hank Aaron

TOBY KEiTH Rock You Baby

TIM MCGRAW She s My Kind Of Rain
Lia

Ken Moultrie/Hank Aaron
DIXIE CHICKS Travelin' Soldier

ALAN JACKSON That'd Be Alright

24 HOUR FORMATS
Jon Holiday « 303-784-8700
Adult Hit Radio

JJ McKay
DAVE MATTHEWS BAND Grey Street
NIVEA Don't Mess With My Man

US COUNTRY

Penny Mitchell
KENNY CHESNEY Big Star

GREAT AMERICAN COUNTRY

Jim Murphy » 303-784-8700
DEANA CARTER There's No Limit

FAITH HILL When The Lights Go Down

W. NELSON {/BON JOVI... Always On My Mino
SHANIA TWAIN Up!

R

'WESTWOOD ONE|

Charlie Cook » 661-294-9000
Bright AC

Jim Hays

SHANIA TWAIN 'm Gonna Getcha Good!
UNCLE KRACKER Drift Away
Mainstream Gountry

David Felker

KENNY CHESNEY Big Star

PHIL VASSAR This Is God

Hot Country

Jim Hays

KEITH URBAN Raining On Sunday
Young & Elder

David Felker

KENNY CHESNEY Big Star

JENNIFER HANSON Beautiful Goodbye
PHIL VASSAR This Is God

Alternative

Chris Reeves » 402-952-7600
THE EXIES My Goddess

| OFF BY ONE Change

' RA Do You Call My Name

PSILLSTAR

CONCERT PULSE

This week's Polistar is frozen.

Avg. Gross
Pos. Artist (in 000s)
1 PAUL MCCARTNEY $2,198.9
2 BRUCE SPRINGSTEEN $1,147.2
3 GEORGE STRAIT $846.3
4 NEIL DIAMOND $823.2
5 CHER $750.1
6 AEROSMITH $739.8
7 SHAKIRA $682.5
8 CREED $414.5
9 RUSH $414.5
10 LUTHER VANDROSS $359.6
11 ALAN JACKSON $339.6
12 GUNS N' ROSES $336.5
13 NO DOUBT $330.3
14 TONY HAWK $319.2
15 NELLY $308.6

Among this week's new tours

BADLY DRAWN BOY
DARYL HALL & JOHN OATES
HENRY ROLLINS
JAYHAWKS
STYX
WILLIE NELSON

The CONCERT PULSE s courtesy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
Califarnia 209-271-7900.

RsR* 13
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72 million households

75 mitlion houssholds

UECEVISION

Tom Calderone Paul Marszalek
VP/Programming VP/Music Programming
Plays A dds
CRAIG DAVID Hidden Agenda
JUSTIN TIMBERLAKE Cry Me A Rwver 35 STONE SOUR Bather
GOOD CHARLOTTE Lifestyles Of The Rich.. 30 Plays
CHRISTINA AGUILERA Beautiful 29 CHRISTINA AGUILERA Beautitl »
EMINEM Lose Yourself 28 SHANIA TWAIN £'m Gonna Getcha Good! 22
NO DDUBT /LADY SAW Underneath 1t All 21
FOO FIGHTERS All My Life 2% PINK Famiy Portait -
JAY-Z /BEYONCE '03 Bonnie & Clyde % D el e .
AVRIL LAVIGNE 'm With You 18
AVRIL LAVIGNE I'm With You % RED HOT CHILI PEPPERS Zephyr Song 18
2 PAC /NAS Thugz Mansion 26 | WATCHBOXTWENTY Disease it
JOHN MAYER Your Body Is A Wonderland 17
JOHN MAYER Your Body Is A Wonderland 23 TLE Girt Talk .
SUM 41 St Waiting o JENNIFER LOPEZ Jenny From The Biock 16
DAVE MATTHEWS BAND Grey Street 16
DONNAS Take It Off 19 FAITH HILL Cry -
3. LOPEZ 1L COOL J Al Have T MARIAH CAREY Through The Rain 15
CREED Don't Stop Dancing 15
50 CENT Wanksta 16 TORI AMOS A Sorta Fairytale 15
BUSTA RHYMES Make It Giap 15 | KELLYROWLAND Stole i
MAOONNA Die Another Day 13
EVE Satisfaction 1 BON JOVI Misunderstood 12
AUDIOSLAVE Cochise e SANTANA /MICHELLE BRANCH Game Of Love 12
JIMMY EAT WORLD The Middle 1
SIMPLE PLAN | Do Anything 4 JOHN RZEZNIK I'm Still Here {Jim's Theme) 11
JENNIFER LOPEZ Jenny From The Block 13 | XIDROCKISHERYL CROW Picture il
PUDDLE OF MUDD She Hates Me 10
SNOOP DOGG From Tha Chuuuch To... 13 PAUL SIMON Father & Daughter 10
MISSY ELLIOTT HLUDACRIS Gossip Folks 13 | AVRILLAVIGNE Complcated

Video piayiist for the week ending Jan. 13.

David Cohn

General Manager _2'_

EMINEM Lose Yourself

50 CENT Wanksta

NAS Thugz Mansion (N.Y.)

FOO FIGHTERS All My Life

CDLDPLAY Clocks

QUEENS DF THE STONE AGE No One Knows
NAS Made You Look

VINES Outtathaway

CDMMON f/MARY J. BLIGE Come Clase To Me
MISSY ELLIOTT f/LUDACRIS Gossip Folks
EVE Satistaction

DONNAS Take [t Off

USED The Taste Of ink

RDOTS Break You Off

AUDIOSLAVE Cochise

SUM 41 Still Waiting

3 DOORS DOWN When I'm Gone

NEW FOUND GLORY Head On Collision
JAY-Z /BEYONCE 03 Bonnie & Clyde

GOOD CHARLOTTE Lifestyles Of The Rich...

Video playlist for the week of Jan. 7-13

Please Send Your Photos

PR 5

R&R wants your best snapshots
(color or black & white).
Please include the names and

to:

R&R, ¢/o Mike Davis:

10100 Santa Monica Blvd., 3rd
Floor, Los Angeles, CA 90067
Email: mdavis@
radioandrecords.com

titles of all pictured and send pics |

MOBY In This World

RED HOT CHILI PEPPERS By The Way
UNCLE KRACKER (n A Little While

BRUCE SPRINGSTEEN Lonesome Day

PINK Don't Let Me Get Me

COUNTING CROWS f/V. CARLTON Big Yellow Taxi
CREED One Last Breath

NICKELBACK How You Remind Me

3 D00RS OOWN When I'm Gone

DAVE MATTHEWS BANO Everyday

NORAH JONES Don't Know Why

NELLY Hot In Herre

NO DOUBT Hey Baby

CREED My Sacrifice

SHERYL CROW Scak Up The Sun

LENNY KRAVITZ Dig In

LIFEHOUSE Spin

QUEENS OF THE STONE AGE No One Knows
SHAKIRA Underneath It Al

TRAIN Drop Of Jupiter

Video airpiay for Jan. 7-13.

36 miflion hogseholds

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEQ PLAYLIST

W oS W W W B S B BB W D DD DO N N D X 0

50 CENT Wanksta

NAS Made You Look

DRU HILL | Shouid Be

JA RULE t/ASHANT! Mesmerize

JAY-Z t/BEYONCE ‘03 Bonnie & Clyde
NELLY Air Force Ones

JENNIFER LOPEZ f/LL COOL J All | Have
JAHEIM Fabulous

82K 1/P. DIDDY Bump, Bump, Bump
ERYKAH BADU t/COMMON Love Of My Life

RAP CITY TOP 10

50 CENT In Da Club

FIELO MOB Sick Of Being Lonely
JA RULE {/ASHANTI Mesmerize
LL CODL J I/AMERIE Paradise

BABY 1/P.DIDDY Do That

2 PAC t/NAS Thugz Mansion
BUSTA RHYMES Make It Ciap
NELLY Air Force Ones

EVE Satisfaction

Video playlist for the week ending Jan. 19.

LIL JON & THA EASTSIDE BOYZ | Don't Give A @#$%

(M1

COUNTRY MUSIC TELEVISION

65.9 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

SHANIA TWAIN Up!
OIAMOND RIO | Believe

TOP 20

FAITH HILL Cry

EMERSON DRIVE Fall Into Me

TERRI CLARK | Just Wanna Be Mad

STEVE AZAR Waitin’ On Joe

SHANIA TWAIN I'm Gonna Getcha Good!
LEANN RIMES Life Goes On

BRUCE SPRINGSTEEN Lonesome Day

MARK WILLS Nineteen Somethin’

AARON LINES You Can't Hide Beautiful
JENNIFER HANSON Beautiful Goodbye

TOBY KEITH Who's Your Daddy?

TRACE AOKINS Chrome

TIM MCGRAW She’s My Kind Of Rain

JOE NICHOLS Brokenheartsville

GEORGE STRAIT She'll Leave You With A Smile
BRAD PAISLEY | Wish You'd Stay

MARTINA MCBRIDE Concrete Angel

RASCAL FLATTS These Days

ALISON KRAUSS & UNION STATION New Favorite
BLAKE SHELTON The Baby

HEAVY

DIXIE CHICKS Travelin’ Soldier
EMERSON ORIVE Fall Into Me

FAITH HILL When The Lights Go Down
MARK WILLS Nineteen Somethin’
TERRI CLARK | Just Wanna Be Mad
TIM MCGRAW She's My Kind Of Rain
TOBY KEITH Who's Your Daddy?

HOT SHOTS

ALAN JACKSON That'd Be Alright
DEANA CARTER There's No Limit
KEITH URBAN Raining On Sunday
KENNY CHESNEY Big Star

KID ROCK {/SHERYL CROW Picture
SHANIA TWAIN Up!

Heavy rotation songs receive 28 plays per week.
Hot Shots receive 21 plays per week.

Information current as of Jan 13.
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Jim Murphy, YP/Programming
19 miflion households

ADDS

DEANA CARTER There's No Limit
FAITH HILL When The Lights Go Down
SHANIA TWAIN Up!

TOP 10

TRICK PONY On A Mission

TERR! CLARK | Just Wanna Be Mad
MARK WILLS Nineteen Somethin’

TOBY KEITH Who's Your Daddy?

KEITH URBAN Raining On Sunday
TRACE ADKINS Chrome

BLAKE SHELTON The Baby

SHANIA TWAIN I'm Gonna Getcha Good!
JOE NICHOLS Brokenheartsville

information current as of Jan. 13.

OP TEN SHOWS

TELEVISION

January 6-12

Total Audience Adults
(105.5 million households) 2554
1 CSi 1 Friends
2 NFC Playoff 2 NFC Playoff
(Atlanta vs. Philadelphia) (Atlanta vs. Philadelphia)
3 Friends 3 ER.
4 ER. 4 CSi
5 Everybody Loves Raymond 5 Joe Millionaire
6 Law & Order 6 Law & Order
7 Joe Millionaire (tie) Scrubs
8 60 Minutes 8 The Bachelorette
9 CSI: Miami (tie) Will & Grace

10 The Bachelorette

10 Everybody Loves Raymond

Source: Nielsen Media Research

COMING NEXT WEEK

e Toss.

The Rolling Stones: Live From
Madison Square Garden airs on
HBO (Saturday, 1/18, 9pm ET/PT).

Friday, 117

* 30 Seconds To Mars, The To-
night Show With Jay Leno (NBC,
check local listings for time).

¢ Ryan Seacrest is interviewed
and Sean Paul performs on Late
Night With Conan O’'Brien (NBC,
check local listings for time).

* Slobberbone, Late Late Show
With Craig Kilbom (CBS, check lo-
cal listings for time).

e Sugarcult, Last Call With
Carson Daly (NBC, check local list-
ings for time).

* Naomi Judd and Nivea, The
Wayne Brady Show (check local list-
ings for time and channel).

Saturday, 1118

¢ Angie Martinez and Clipse,
Showtime at the Apolio (check local
listings for time and channel).

Monday, 1/20

* D4, Craig Kilbomn.

* Tyrese, Wayne Brady.

Tuesday, 1721

* The second season of American
Ido! debuts (FOX, 8pm ET/PT)

¢ India.Arie, Jay Leno.

« Jason Mraz, Conan O'Brien.

* Moby, Craig Kilbomn.

¢ Duncan Sheik, Carson Daly.

* Mark Wills, Wayne Brady.

Wednesday, 122

* Queen Latifah guest-hosts The
View (ABC, 10am ET/PT).

« Nelly, Jay Leno.

e LL Cool J, Late Show With
David Letterman (CBS, check local
listings for time).

* Jack Sheldon, Craig Kilbomn.

¢ Kathleen Edwards, Carson
Daly.

* Take 6, Wayne Brady.

* American Idol judges Paula
Abdul, Simon Cowell and Randy
Jackson, The Caroline Rhea Show
(check local listings for time and
channel).

Thursday, 1/23

* Soundtrack Of Our Lives,
Carson Daly.

WILLIE NELSON t/JON BON JOVI Aiways On My Mind

* Sparta, Carson Daly. — Julie Gidlow
FILMS
BOX OFFICE TOTALS
Jan. 10-12

Title Distributor $ Weekend $ To Date
1 Just Married (FOX)" $17.54 $17.54
2 The Lord Of The Rings ... (New Line) $14.75 $283.42
3 Catch Me If You Can (DreamWorks) $14.63 $119.37
4 Two Weeks Notice (WB) $6.83 $78.99
5 About Schmidt (New Line) $6.40 $21.59
6 Chicago (Miramax) $5.69 $17.17
7 Maid In Manhattan (Sony) $5.14 $83.85
8 Gangs Of New York (Miramax) $4.82 $54.92
9 Antwone Fisher (FOX Searchlight) $3.78 $10.43
10 The Wild Thornberrys Movie (Paramount) $2.84 $35.16

*First week in release. Al figures in
millions. Source: ACNielsen EDI

COMING ATTRACTIONS: This
week's openers include Kangaroo
Jack, starring Jerry O’Connell and
Christopher Walken. The film's Hip-
O soundtrack contains two versions
of Men At Work's “Down Under,”
along with Paulina Rubio’s “Cas-
anova,” Soft Cell's “Tainted Love,”
Lil Romeo’s “2 Way,” Sugarhill
Gang's “Rapper’s Delight,” Sheryl
Crow’s “Soak Up the Sun,”
Shaggy's “Hey Sexy Lady” and
more.

Moving into wide release this
week is Confessions of a Dangerous
Mind, starring and directed by
George Clooney. The fim's Domo
soundtrack sports vintage tunes by
Donovan (“Sunshine Superman’),
Vicky Carr (“The Silencers”), The
Moonglows (“Sincerely”), Rose-
mary Clooney (“There’s No Busi-
ness Like Show Business”), Freddy
Cannon (“Palisades Park”) and Pe-
ter, Paul & Mary (‘1f | Had a Ham-
mer”), among others.

— Julie Gidlow

www.americanradiohistorv.com
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Promotions Potpourri

A few ideas and thoughts to consider for your 2003
promotions calendar

s the new year gets underway, most stations are

looking at their promotion}al‘ calendars for the year
ahead to begin planning for annual events and other

promotional opportunities.

With that in mind, this week I'm
cleaning out the files on a number of
promotions I've heard or seen done re-
cently, along with some ideas for other
potential reveriue sources for News/
Talkers.

Some of these are not necessarily
new ideas, but all of them may at least
spark some discussion at your sta-
tion’s next pramotions meeting, and
that could result in a great promotion
for your station and a client partner,
as well as increased revenues.

The Greatest Year
Of Your Life

With war leoming, the economy
sagging and cantinued partisan snip-
ing in Washington, DC, it's hard to be
an optimist these days. Consider fly-
ing in the face of general sentiment by
promising to award the Greatest Year
of Your Life.

This promotion can be effective for
astrongly entrenched local host or as a
station promotion through recorded
announcements in your designated
promo avail slcts. Either way, the exe-
cution of this promotion is pretty sim-
ple, and it's easily explained on the air.

Listeners qualify by listening for
your station’s word of the day, story

of the day or perhaps even highlight-
ed host of the day. Each qualifier
should receive at least a token prize,
which can be consistent or change
weekly or even daily. The grand-
prize winner receives a package of
prizes and services they can use for
one year.

Prizes can include a one-year lease
on a luxury automobile; mortgage or
rent, up to a set amount, paid for a
year; a cellular phone with free min-
utes for a year; a one-year health club
membership; a housekeeper for 52
weeks; dinner at 12 local restaurants,
one each month for a year, etc.

The prize possibilities are almost
lendless with a bit of brainstorming,
and the client-partner tie-ins are ob-
ivious. Other names I've heard used
for this promotion include Live Like
a Millionaire and Live Free for a Year.
No matter what you call it, this one is
a feel-good promotion in times that
are tough for many of your listeners.

Your Second Chance

Assuming your state has a lottery,

is promotion can be another opportu-

ity to generate revenue by tapping in

o the advertising and marketing dollars
fmost state lotteries have available.

The Second-Chance Lottery is sim-
ple: On the morning or the day after the
lottery numbers are drawn in your
state, hold a second-chance lottery
where your station draws a set of num-
bers at random that correspond to your
state’s lottery-number configuration.

The winner gets a prize consisting of
a small amount of cash — $100 or so
— and 100 lottery tickets for the next
state drawing. The idea is to get losing
ticket holders to listen to vour station
for a second chance.

One note of caution should you de-
cide to do this promotior: Some sta-
tions’ legal counselors have expressed
concern that the purchase of a lottery
ticket is necessary in order to have a
losing ticket that could win the second-
chance lottery.

For that reason, you might also wish
to have possible winning tickets avail-
able for free at your station or e-mail
possible winning numbers out to your
station’s loyal-listener database to
avoid any concerns about “consider-
ation” being required to participate in
the contest.

Station Pajama Party

OK, maybe your station’s morning
talk host isn't a wild and zany morn-
ing-zoo sort of character, but many
News/ Talkers do offer morning shows
that are less serious and more locally
oriented than those in other davparts.
If you have a morning show that can
pullitoff, a Pajama Party is a great way

Achievement Awards.

Industry Achievement Awards.

R&R News/Talk Industry
Achievement AwardsUpdate

The nominations are in, and the fi-

nalists have been selected for the % -

2003 R&R News/Talk Industry & .
¥

Baliots are being printed right now, and
you'll soon get your chance to vote for
those people and stations that represent the best and the
brightest in News/Talk radio today. Six finalists in six categories will
vie for this year's trophies, which will be awarded during R&R’s Talk
Radio Seminar, March 6-8 in Los Angeles.

Remember, only current R&R News/Talk/Sports subscribers in
good standing will be eligible to vote on the final ballot, which will be
sent in conjunction with R&R’s Jan. 24 issue. If you are not currently
an R&R subscriber, or if you have any questions regarding your
subscription’s status, please contact our circulation department at
310-788-1625 or e-mail moreinfo @ radioandrecords.com. Don't miss
your chance to vote for your choices for the 2003 R&R News/Talk

ﬁﬁh\#-ﬂ\%}.‘n?f-\am >

“THLE 80070 SEA
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to have fun with listeners and tie in
a client partner such as a hotel or res-
taurant.

There’s no contest; you simply
promote that the station will have a
pajama party on a given date and
place with many special activities,
guests, etc. The key is that admission
is free to anyone in pj's. All others
must pay a cover charge that will go
to a local charity.

Naturally, your morning host or
hosts should be attired in pajamas,
as should all support staff. Consider
a contest with prizes for dumbest pa-
jamas, most outrageous, skimpiest,
oldest, etc. Offer free breakfast and
coffee throughout the event, and
don’t forget to contact your local TV
morning show — most markets have
at least one — and invite its roving
reporter to do a live shot from the
event.

Get local celebrities and politi-
cians to join in as on-air guests. In
short, get as off-the-wall as you dare,
based on your station and hosts. This
promotion can also be fun for local
late-night hosts or weekend hosts.

The Car Of Your Dreams

In today’s automotive industry,
most dealer-owners have multiple
franchises in any given city. Whereas
in days gone by there might have been
Smith Ford, today you will likely find
the same owner controls Smith Ford,
Smith Chevrolet, Smith Toyota, Smith
Infinity and Smith Jeep.

That means you may be able to set
up a Car of Your Dreams promotion
through just one dealer group. But it
can also be done across several dealer
groups, since all brands get equal pro-
motion and only one car is given away
at the end of the contest.

1t's no secret that the auto industry
is struggling, despite reported brisk
sales in recent months. Zero-down,
zero percent financing has enticed a
lot of buyers into dealerships, but
profit margins on most car lines are at
all-time lows for most dealers, so con-
vincing them to be part of a station-
wide Car of Your Dreams promotion
shouldn't be difficult.

Continued on Page 16

Mitch Albom

~—{>Making Sense

show

Making Sense

“Mitch Albom dominates afternoon drivetime.
A compelling talk show host who gets his audience talking
and generates ratings... now that makes sense!”

Steve Stewart, Operations Manager, News/Talk 760 WJR Detroit

@nmln METWORKS
amenca fistens 1o abe
212-735-1700
WWW.ABCRADIO.COM
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Continued from Page 15

You don't risk alienating one good
auto client in favor of another, because
the basic plan of this promotion is to
offer as many ditferent cars as possi-
ble as the final prize. The idea is that
instead of offering a single car, as most
stations do, vour station lets the win-
ner pick the car of his or her dreams
from a wide variety of makes and
models. A good image-production
person can make it sound like your
station is giving away dozens of au-
tomobiles instead of just one.

Dealers may participate after they
buy a set schedule of commercials,
which you can then augment with
equal-rotation mentions in your pro-
mo avails. You may also want to set
up on-site registration and broadcasts
from participating dealers over sever-
al weekends to make the package
even more attractive (car dealers love
live broadcasts!).

Then stage the final giveaway at a
neutral location, like a mall, a stadium
parking lot or another location where
all the cars the winner can choose from
are on display. It's quite a sight to see
multicolored autos of lots of different
makes all lined up in a row.

Draw the winning name, hand the
winner the keys on the spot, and let
the winner drive the new car home.
This promotion can generate revenue
from the auto dealerships, from the
final-drawing location, if it's a mall or
other shopping center, and from oth-
er participating sponsors that can pro-
vide second, third or even multiple
consolation prizes so nobody goes
home empty-handed.

Get Me A Day Off!

With layoffs more prevalent today
than most of us would like, more
workers than ever are finding them-
selves covering jobs that used to be
handled by several employees. In
many positions getting a day off is
tough because there’s nobody to cov-
er the job when the employee is gone.

The Get Me a Day Off! promotion

NEWS/TALKISPORTS

gives vour listeners something they
want — a dav off for no reason — and
provides a fill-in for that worker’s
employer through a local temporary
agency. One of the added benefits of
this promotion is the potential new
revenue from the participating tempo-
rarv-placement agency. If your station
streams audio on the Internet, this
promotion can also be used to pro-
mote at-work listening.

Another potential new revenue area
for your News/ Talk station could be an
ad sector that is not top-of-mind for
most salespeople in the format: record-
ed music. While some may suggest
that News/Talk’s demos are not the
place to sell CDs by Eminem, Britney
Spears and Nelly, the fact is that the
fastest-growing group of music con-
sumers is actually the over-45 crowd.

The majority of music buyers are 30
or older, according to statistics com-
piled last vear by the Recording Indus-
try Association of America. Even
though people get older, with mortgag-
es and kids, let's not forget that these
are baby boomers who want to stay
cool, and they still want to buy CDs.

While MTV and music radio target
the bare-midriff-and-bellv-button-
ring crowd, resulting in megasales for
pop artists, mature demos — those
that listen to News/ Talk — are find-
ing music they want to hear anyway.

Witness last year's O Brother, Where
Art Thou? soundtrack, which sold more
than 5 million copies without any sig-
nificant commercial music-radio air-
play — proof that upper-demo listen-
ers are finding CDs they want to buy
without hearing them on music radio.

Educate The
Music Industry

With the recorded-music industry
facing decreased product sales, this
could be a perfect time for News/ Talk
and other spoken-word formats to ed-
ucate the music industry about the
fact that we have the demographics
that are buying product and that have
the disposable income to do so. Sell-
ing music on News/ Talk radio could
represent a significant growth oppor-

tunity for both the format and the la-
bels.

At last year's R&R Talk Radio Sem-
inar, Joint Communications CEO John
Parikhal told attendees, “Over the next
five years, as 4 million listeners a vear
start turming 50 and 55, advertisers will
begin twitching as they try to adjust to
this new demographic reality.”

Areportin Ad Age cited by the RAB
last year would seem to support
Parikhal’s prediction, suggesting that
marketers should heed the fact that
the 50+ crowd is richer and more will-
ing to spend than the 18-34 and 18-49
demos so many marketers are ob-
sessed with.

There are plenty of boomers out
there for marketers to chase. Over 70
million of us were born between 1946-
1964, with the oldest boomers now in
their mid-50s. Just 38% of U.S. adults
are over 49 today, but that will grow
to nearly 50% of the population by
2020, according to U.S. Census Bureau
statistics. Despite these facts, many
marketers are still clinging to their 18-
49 demos, and barely 10% of all ad
messages are aimed at the over-50
constumer.

News/ Talk salespeople need to fo-
cus on training marketers to under-
stand that nearly half of all discretion-
ary spending is controlled by the 50+
crowd — the same group that also
controls nearly 70% of the country’s
net worth. And it’s the demo that
News/Talk dominates.

A Word About Sales
Promotions

It's no surprise in today’s business
environment that the demand from cli-
ents for promotions to go with their ad
schedules is greater than ever. But
smart programmers and sales manag-
ers understand that satisfying a client
with an unimaginative promotion may
quiet the client’s demands for now, but
it will come back to haunt you when
the dull promotion doesn’t work —
and they generally don’t. That's why
it's a good idea to use a simple screen-
ing process for all proposed sales pro-
motions before signing off:

e

Murphy.

T - ¥ RR 0 SR b e o
FOUR-PART HARMONY 1his happy-looking quartet of ABC Radio
execs gathered in New York to celebrate Steve Jones' recent promotion to VP/
GM at ABC News Radio. Shown here (I-r} are Jones' predecessor in the chair,
Chris Berry, who is now President/GM of WMAL/Washington; Jones; ABC
Radio Networks President Traug Keller; and ABC News Sr. VP/New Media Bob

1. Identify the client’s goals. What
aspect of the product or service is im-
portant to the client, and who are they
trying to reach with that message?
What other media, if anv, do they plan
to use?

2. Consider doing a reach-and-fre-
quency study for promos. Don’t just
assign a random number of promos to
a promotion because that's what the
client or salesperson wants. Find out
how many times a prome actually has
to run in order to effectively reach the
target for any given promotion.

3. Have standard packages avail-
able. Smart programmers work with
sales in advance to develop appropri-
ate packages that offer a fixed num-
ber of promos based on a reach-and-
frequency study. That way every new
client-focused promotion doesn’t
have to be invented from the ground
up. It makes it easier for programming
and promotions when everyone
knows the rules going in.

4. Don’t confuse audience promo-
tions with sales promotions. That
doesn’'t mean both kinds aren’t valu-
able to a station; they are. But the two
are very different animals, and one
should not be confused with the oth-
er as you plan a promotion.

5. Put a value on promo announce-
ments. Don't just give them away or

pull a meaningless figure from the air.
Set up a package setting the value of
promos at 50%-80% of the client’s top
rate. For example, if the client’s top
rate is $40, 80% of that equals $32.
Thirty-two dollars times 35 promos
equals $1,120 in added value from
promotional mentions.

6. Look ahead. Don’t wait until an
opportunity presents itself to pitch a
strategic promotion that requires a cli-
ent partner. Present your holiday pro-
motions, for example, in July or Au-
gust, and set up summer promotions
in February and March. Get the cli-
ent’s commitment and marketing
budget locked up early.

7. Be fair. When a client comes to
you with a one-sided promotional
idea, don’t react by going back to them
with something that is one-sided in
favor of the station. Work together to
find the common ground that meets
the client’s needs yet still benefits the
station.

8. Follow through! Most promo-
tions are presented in writing, so it
seems only logical that they should be
followed up in the same way. Review
every promotion to ensure that the cli-
ent and the station delivered all that
was promised and that you both walk
away from the promotion as satisfied
winners.

WIZETRADE LIVE Listeners Love If!

Affiliates are raving about the most :
exciting financial talk show ever.

A live call-in talk show that WORKS!
Heard daily on over 100 affiliates.

Mon-Fri 8-9am 11am-Noon 4-5pm EST Check website for network Iistin"gé

www.wizetrade.com

www.businesstalkradio.net
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www.usaradio.com
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CES

Continued from Page 1

During the course of the CES,
which ran here from Jan. 8-11,
iBiquity announced that Clear Chan-
nel, Infinity, Entercom, Radio One,
Cox, SBS, Hispanic Broadcasting,
Susquehanna, Greater Media,
Bonneville, Beasley, Journal and
other groups have licensed HD Ra-
dio, joining a handful of colleges and
individual stations that are also com-
mitting to the new digital-radio tech-
nology.

IBiquity said stations in 40 markets
throughout 26 states plan to launch
HD Radio broadcasts early this year,
including most of the nation’s top
markets — among them New York,
Los Angeles, Chicago, San Francisco
and Dallas — along with many
midsized and small markets.

To pick up those digital signals,
Kenwood unveiled the first HD Ra-
dio tuner. Slated for availability in
Q2, the model KTC-HR100 tuner is
capable of receiving both digital and
analog broadcasts and automatically
selects the format a station is using.

Kenwood also unveiled eight HD
Radio-ready in-dash DVD and CD
receivers for its 2003 product line,
with models under both the Ken-
wood and Excelon brand names. The
KTC-HR100 HD Radio tuner can
only be used with Kenwood receiv-
ers.

Meanwhile, iBiquity and dMarc
signed a marketing deal for data ser-
vices HD Radio technology also
makes possible. iBiquity and the
subcarrier-management and wireless
data-distribution company will part-
ner to deliver information to in-ve-
hicle and home receivers for various
consumer applications, including on-
demand interactive traffic, news and
weather.

And YES Networks — which ag-
gregates data from its retail partners,
such as Amazon.com and eBay, to
show price, name of seller, descrip-
tion, pictures and other information
online and — has agreed to develop
a "back channel” compatible with
HD Radio that will allow radio sta-
tions to include such data in their
digital broadcasts. The information
would be displayed to consumers on
their HD Radio-ready receivers.

IBiquity took a moment to clarify
an earlier announcement about
WDMK/ Detroit’s adoption of HD
Radio. The Radio One station re-
cently became the first station li-
censed by iBiquity to broadcast HD
Radio with commercial equipment;
WDMK began using the technology
in December 2002.

However, several other stations,
including WYGY/ Cincinnati, have
been broadcasting in digital using
HD Radio in a test capacity for sev-
eral months. WYGY began broad-
casting in digital with commercial
equipment a few weeks after
WDMK, and the transition was seam-
less.

Sirius News

Sirius chose CES to announce a

laundry list of new initiatives, includ-
ing a name change. VP/Corporate
Communications Jim Collins told
R&R that the company will begin
identifying itself simply as Sirius,
rather than Sirius Satellite Radio.

“This reflects an evolution for our
company,” he said. “We're going for
an image that’s more outgoing and
dynamic.”

Collins added that the decision to
drop any reference to satellite radio
from its name was driven by the
company’s plans toexpand into other
areas, such as video and data deliv-
ery.

“Sirius may not be just satellite ra-
dio,” he said. "It may be something
else. We're not just transmitting mu-
sic or talk. It may be video or data.”

Infact, at Sirius CES offered a dem-
onstration of a potential video-deliv-
ery system. Following up on com-
ments President/CEO Joe Clayton
made during last month’s Credit
Suisse First Boston media conference,
the satcaster demonstrated a live
video broadcast over its system, mak-
ing it the first satellite-radio company
to demonstrate video capability.

The demonstration signaled what
Clayton believes could make his
company more attractive to consum-
ers. “It's all about choice,” he said.
“Qur technology enables us to trans-
mit a wide variety of data in addition
to our commercial-free music and en-
tertainment programming. The em-
phasis is on variety of selection and
quality programming that enhances
people’s lives. Ultimately, our mis-
sion is to provide customers with
premier entertainment choices.”

Increased Ad Push; New
Channels

Sirius Exec. VP /Marketing Mary
Pat Ryan announced that her com-
pany is readying its biggest-ever na-
tional advertising campaign, which
is set to be launched this quarter.
Rvan said the campaign has the full
support of Sirius” auto-manufactur-
ing and retail partners and will in-
clude placement in national broad-
casting, cable, print and outdoor
venues.

That includes commercial radio,
Clayton said, and while there may
be some question about whether
Clear Channel and other major
shareholders of rival XM Satellite
Radio — and terrestrial radio as a
whole — will allow Sirius to run ads
on their properties, Clayton said
similar problems he experienced
during his days launching satellite
television proved temporary.

“CBS wouldn't run our spots for
about six months,” he said. “Then
greed kicked in, and they did. The
same thing will happen here.”

Sirius also announced that 14 new
channels would be launched on Feb.
3.Six are news/ entertainment chan-
nels, including three new versions of
the Weather Channel that will each
focus on a different section of the
country (East, Central and West)
and a channel with programming
culled from cable TV’s Court TV
network. The two new Talk net-
works are Sirius Left, featuring more
liberal fare, and Sirius Right, which
has a more conservative bent.

The remaining eight new chan-
nels are devoted to music, with two
showcasing dance music; one de-
voted to international hip-hop; an-
other that highlights such “world
class DJs” such as Busta Rhymes
and 50 Cent; one specializing in folk
music; an easy listening channel; a
new rock channel focused on “jam
bands” such as Phish, Blind Boys Of
Alabama and Gov’t Mule; and an
expanded version of The Trend,
which specializes in “world-class
rock.”

The company also announced the
formation of "WAGS” — the Work-
ing Artist Group at Sirius. WAGS is
designed to provide exposure to
emerging and unsigned artists over
the company’s satellite radio sys-
tem, Sirius will record and produce
unsigned artists and will select
songs from those sessions to gointo
rotation. Plus, CDs featuring the art-
ists will be made available through
the company’s website.

In addition, the satcaster plans to
broadcast daily live music perfor-
mances on its new channel 100,
“Sirius Sessions,” which will debut
Feb. 3, air weekdays and feature per-
formances from all genres of music
recorded live in the company’s stu-
dios.

Expanded Product Line

Addressing what could be consid-
ered its Achilles” heel up until now,
Sirius is expanding its product line
this year. VP/Product Management
Larry Pesce said Sirius plans to offer
during the coming year five different
“plug and play” units, along with the
first-ever units designed specifically
for in-home use.

Sirius partners Kenwood and
Delphi will also introduce fully inte-
grated head units that Pesce said will
“undoubtedly represent the wave of
the future for Sirius.” The units use
new technology that significantly re-
duces the size of the receiver required
to pick up the satellite signal, produc-
ing what Pesce called a “one-box so-
lution.” In all, Sirius plans to offer
about 60 different receivers for 2003,
up significantly from the three mod-
els it offered last year.

Despite last year’s dearth of avail-
able receivers, Sirius managed to sign
up 30,000 subscribers at year’s end.
During his company’s presentation at
the show, Clayton said Sirius hopes
to sign up another 40,000 subscribers
during Q1 2003 and has a year-end
goal of about 300,000 paying custom-
ers.

Meanwhile, front-runner XM reit-
erated that it had more than 347,000
subscribers at the end of 2002, bol-
stered by 145,000 new subscribers
who signed up in Q4 2002, and now
has more than 360,000 subscribers.
The company still hopes to have 1.2
million subscribers by the end of this
year.

In an effort to reach more people,
Sirius announced an expansion of its
relationship with Hertz. Starting this
month, Hertz locations in Denver,
Las Vegas and Phoenix are joining
airport locations in California and
Florida in offering Sirius service in
avariety of Ford and Mercury rental
vehicles.
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Coyote Ugly? You Should Be So Lt;cky!

RZR/Fresno is looking for the ugliest woman in
town. OK, so the contest is a goof: Listeners were asked to
submit photos of the ugliest
woman they had ever seen to the
Clear Channel Active Rocker,
which would narrow the entries
until it had what it determined to
be the five butt-ugliest babes in
town. The five lucky senders
would score tickets to see Papa
Roach and Blindside in San Fran-
cisco, while the five ugly chicks
would stay in town and score tick-
ets to Cher’s Fresno concert. S
When KRZR posted the pics of Rache
the Fugly Five on its website, ST

did a double take: The “winners”

were none other than the station's male jocks — including
OM/PD E. Curtis Johnson — dressed in drag! You really
haven't lived until you gaze longingly ar “E. Colette” Johnson
seductively licking a lollipop or MD Rick “Rochelle”
Roddam, who bears a frightening resemblance to Kurt
Cobain, breast-feeding a baby at a bus stop. “Hopefully, Cher

lle, my belle ...

won't sue us,” Johnson says. Check out the pics at your own
risk at www.krzz.com.

On Jan. 1], just before KIIS-FM/
Los Angeles nighttimer Jojo
Wright was to set to take over the
# air chair from afternoon talent Val-
entine, the two engaged in a
friendly gama of off-air arm wres-
tling. Not realizing that Valentine
| possessed the strength of 10 men,
| Jo Jo more than lost the match —
| his arm suddenly snapped like a

- twig, resulting in a painful spiral
fracture that required surgery.
“He'll be out of commission for a

JbJo, in less painful
times

least a week, and then will have to
have somebody run his board for him,” Wright's manager,
Dana Miller, tells ST.

Fun With Football: Before Jan. 12's NFC showdown be-
tween the San Francisco 4%ers and the Tampa Bay Bucca-
neers in Tampa, Infinity’'s WLLD (Wild 98.7)/Tampa already
had its own ground game running. In what Wild Promotions
Director Drew Fleming characterized as “going into their
house and calling their baby ugly,” Infinity sister KFRC/San
Francisco ran an anti-Niners spot containing the following
message: “Attention, Niner fans: Tampa just wants to say, ‘jeff
Garcia's our bitch this weekend.”” The spots obviously
worked, because the Bucs ran all over the Niners, 31-6.

Who's No. 1 InYour Book?

Infinity CHR/Rhythmic WBBM-FM (B96)/Chicago was
on the receiving end of a very “special notice” from Arbitron
for on-air comments made Nov. |3 by morning co-host joe

3

Eddie (1) and Jobo

Bohannon. Responding to an e-mail from a listener who said
she listened to B96 from 5am to 5pm daily, the man known
on-air as “Jobo” said, “For the fall sweeps, we need your help.
The average person listens 35 minutes. There's two ways
they do the ratings, of course. It’s the number of people and
how long you listen. So we need you guys to kick it up for
the fall. If you can, listen longer.” Apparently, radio stations
are not allowed to utter such teading sentences, which came
as a surprise to us. Whipping out the seasonal football anal-
ogy is WBBM-FM PD Todd Cavanah, who says, “Just like
in football, the referee throws a flag, you get penalized a few
yards, and you go on and win the game. It doesn’t affect

Continued on Page 21
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* John Gehron joins Clear Channel as Chicago RVP/Mar-
ket Manager.

« Jeff Green rejoins R&R as Exec. Editor.

* Will Botwin promoted to President of Columbia Records
Group.

+ John King joins Citadel Broadcasting as a Regional Pres-
ident.

« Clear Channel names Michael Martin Dir./Programming
& Operations for the San Francisco Bay Area.

J
* Bob Cavallo to Chair Disney Music
Group.
« Ted Volk tapped as Sr. VP/Promotion at
Mammoth Records.

W) iRs Aco
* Charles Koppelman appointed Chair-

man/CEQ of EMI Records Group, North America; Daniel

Glass named President/CEO of EMI Records Group.

* Michael Linehan gets VP/Album Prcmotion strips at Re-
prise.

1 I

» Jay Clark upped to Station Manager at Metropolitan’s
WOMC/Detroit.

* Rick Bisceglia elevated to VP/Pop Promotion at Arista;
Sean Oakley advances to VP/Album Promotion.

B0):475 460 B

+ Robert Walker suceeds Bill Tanner as |
WHYI/ Miami PD

« KEEY/Minneapolis switches to Coun-
try after 10 years as a Beautiful Music
station.

« Gregg Lindahl appointed WSM/Nash- E
ville OM.

)V ARS AGU

* WDRQ/Detroit PD Jim Harper resigns to take mornings
at crosstown WNIC.

« Jim Brown asked to leave WOKY/Milwaukee.

* Dolly Parton and Steve Martin headline R&R Conven-
tion '78 banquet.

« Jerry Rubinstein and Charlie Minor form Xeti Records.

Bob Cavallo

GOUNT ON.

GALLOUT YOU GAN

v Out-of-house weekly research from our West Coast call center
V’ In-house Interactive Callout using the ComQuest system

v Internet—iased Music & Perceptual Research

619-659-3600  www.callout.com
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Continued from Page 19 ’

much.” Cavanah assures ST that Jobo and co-host Ed
Volkman *“have been beaten severely,‘ and it will never hap-

pen again.”

Less than three weeks after Clear Channel Hot AC
WSNE/Providence re-imaged itself as “Star 93-3,” the sta-
tion was forced to call an audible and1 dump the new name.
The reason? Entercom, owner of WQSX (Star 93.7)/Bos-
ton, complained and then issued a C&D. WSNE PD Bill
Hess was not amused. “It seems wrong that a station licensed
to the north of Boston — Lawrence.l‘ MA — and which, by
Entercom’s own documentation, has no signal in Providence
and does not qualify in the Providence Arbitron, would be
able to preclude us from branding WSNE as ‘Star,”” he said.
CC elected tc forgo a lengthy legal battle with Entercom and
instead switched to the far-less-specific “The New 93-3.”

John Boy & Billy (known in legal circles as John Isley and
Bill James) sign a multiyear contract exltension with Premiere
Fadio Networks. The boys are heard on 100 sta-

January 17, 2003 R&R @ 21

RAB'’s annual Sales, Management & Leadership Conference,
RAB2003, from Jan. 30-Feb. 2 at the Hyatt Regency in New
Orleans. The auction is named in honor of legendary radio
vet Wayne Cornils, who passed away in 2000. Shoppers can
view items and bid by clicking on Silent Auction at www.
rab2003.com.

Radio’s Most Wanted New Host?
Is America’s Most Wanted host John Walsh (pictured)

about to make the move to radio? ABC Radio Networks

brass wouldn't comment, but ST hears that
the crusading Walsh could be on the air as
early as this spring.

Is David Letterman'’s radio deal going
away? Letterman suggested just that, when he
joked about the recently launched simulcast of
his nightly TV show on a number of Infinity ra- |
dio stations across the U.S. Infinity spokesper- '

son Dana McClintock declined

tions nationwide.
|
Despite a Mo. | ranking in both ps::rsons 18-
34 and 25-54, Neal Mirsky resigns from the PD
post at Entercom Active Rocker KQRC/Kansas
City. He'll announce his future plans shortly.

ST hears that Radio One is preparing to syn- |
dicate KKBT/Los Angeles morning talent Steve
Harvey as soon as next month. The first outlets
are strongly rumored to be Radio One’s KBXX/
Houston and KBFB/Dallas. \

Steve Harvey

Congrats to media icon Dick Clark, who's

enjoying a prosperous new year. His 30th annual American
Music Awards was well-received this week, as ABC tied for
Monday night’s lead when the national numbers were re-
leased. Clark’s 3Ist annual New Year's Rockin’ Eve, when
placed head-to-head against the other; three networks, beat
the combined audiences of NBC, CB$ and FOX by 24% in
total viewers. The program was watched by nearly 42 mil-
lion people.

The third Radio Wayne Silent Auction will take place at the

to comment, citing the company’s
longstanding policy of not com- 4
menting on or responding to ru-
mors.

| Clear Channel/Montgomery, AL Asst. GM/Di-
| rector of Sales Arnessa Thomas Leverett is
| upped to VP/Market Manager for the company’s
| three-station cluster.

After 15 years, PD K.C. Carson exits
Barnstable Classic Rocker WROQ/Greenville,
NC. Mark Hendrix, PD of co-owned WGVC &
WTPT/Greenville, adds Carson’s former duties.
Meanwhile, KGGO/Des Moines Asst. PD/MD Jay D. Stone
goes to 'ROQ for similar duties.

Veteran air talent-voice dude Rick Party and his Sizzle
Productions cut a deal making him the new imaging voice of
WBLS/New York.

Former WFKS/Jacksonville PD Brent McKay is the new PD
of CC’'s WALC/Charleston, SC. He repiaces Jon Robbins,
who is now a Clear Channel Regional VP/Programming.

John Walsh

Alex Santa Maria, PD of Sierra H's KAJM (Mega 104.3/
99.3)/Phoenix, adds PD duties at sister CHR/Rhythmic KNR]J
(Energy 92.7/101.1)/Phoenix.

For reasons still unclear, WXTM/Cleveland MD/afternoon
driver Dom Nardella and Asst. PD Pete Schiecke swap
stripes. Police are not investigating.

Formats You'll Flip Over

Now that Big City has sold all but one of its assets (WYXXX/
Morris, IL), former WDEK, WKIE & WKIF (En-
ergy 92-7 and -5)/Chicago PD Chris Shebel
is keeping the party light burning in the Big City
- office window — at least for now. Now that
Spanish Contemporary WXXY is run by His-
panic Broadcasting and simulcasting on WLXX-
AM/Chicago, which drops its longtime Tropical
format, the orphaned WYXX has brought back
the old Energy dance format and is billing itself
“Party 103.1.”

KWID (Wild 02)/Las Vegas, formerty KFMS,
says goodbye to morning duo Steve Trejo &
Athena and Sales Director Jennifer Cochran.

Baby Poop

Congrats to R&R Director/Music Operations Al Machera
and his lovely wife, Joelina, on the birth of their first child, a
son named llari, which is Italian for cheerful. llari was born
on Jan. |3 and weighsinat 7 Ibs., 12 oz.

Condolences

Longtime Boston Globe sports columnist Will McDonough
passed away Jan. 9 due to complications from heart prob-
lems. McDonough, 67, was a co-host on Bill Parcells’ Sport-
ing News Radio show and is the father of Boston Red Sox an-
nouncer Sean McDonough.

Ft. Wayne, IN radio and TV fixture Jon “Tuna” Rose died
Jan. || of unknown causes. He was 45. Rose was best known
for his 13-year stint as Production Director of WBYR &
WFWI/Ft. Wayne before starting his own production com-
pany last year. He is survived by his wife and three children.

HIGH-IMPACT GRAPHICS
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Promotion
Prognostications

SOUND DECISIONS

Record execs look at the upcoming year in music

Two weeks ago I talked to several PDs and MDs to
get their takes on what will be hot — and what fads
will fade — in the upcoming year in music. This week
it's the promotion executives’ turn, and they discuss their
views on the musical trends that will emerge in 2003.

"I don't necessarily see
any one big trend raising
its hand, but I think mu-
sic is going to open up
more,” says Reprise Sr.
VP/Promotion Phil Cos-
tello. “From the pop tip, |
the singer-songwriter
players will continue to
flourish — people such as
Michelle Branch, John
Mayer, Norah Jones and, on the
younger end, Avril Lavigne.

“You'll continue to see an even
bigger presence from the R&B cross-
over, hip-hop mode. That trend will
continue to be explosive. Clearly, the

“Clearly, the
writing’s on the wall
with the teen pop
thing.”

Phil Costello

Phil Costello

writing’s on the wall for
the teen pop thing. There
will always be excep-
tions, but I honestly feel
that weve moved on for

ARTISTdirect VP/Ur-
ban Greg Powell notes
that the hip-hop genre
has become much more
commercial. “Look at Jay-
Z,” he says. “Who would have
thought that Jay-Z and Beyoncé
would do a duet together? If you
said that a year ago, people would
have laughed at you.
He’s someone you con-
sider a hard-core street
artist. For him to do
something with Beyoncé
tells you that the trends
are changing.

“Nelly & Kelly Row-
land are up for a Gram-
my. What we once knew
as straight hip-hop seems
to be more commercial
now. As you go down the chart, with
the exception of Eminem and Nel-
ly, the biggest things are the duets:

IT HAD TO BE PLATINUM Legendary singer Rod Stewart and J
Records Chairman/CEOQ Clive Davis recently visited CNBC's Power Lunch
program, where they celebrated the Platinum certification of Stewart's latest
record, It Had to Be You ... The Great American Songbook. Later on the duo
broke into an impromptu rendition of “Do Ya Think I'm Sexy?”

Shanna Fischer

Nelly & Kelly, Trina & Ludacris, etc.
It's the trend right now, but by the
end of the year it will be something
different.  don’t think it's something
that’s going to last. It's going to
come back to real music and the best
music.”

The Beat From
The Street

Powell expects a shift
away from duets back to
the hard-core street
sound, noting that 50
Cent is opening the door
for that sound. He says,
“It depends on the suc-
cess of 50 Cent, whom I
think will be incredibly huge, but
not everybody can do both; you get
people who are the street-core kinds
of guys, but they can't switch over
commercially.

“When you get a real-
ly hot street record and
you can move it over
commercially, that’s the
key. That's what it used to
be back with Dr. Dre and
Snoop Dogg in their hey-
days, and even Eminem
when he first came out. It
was really great street
music, music that people
could dance to and enjoy in the
clubs.”

Costello agrees: “There are going
to be more and more eruptions from
the street level every month. This
year 50 Cent is going to blow up,
and Eminem’s not going away.”

For the hottest street action, Pow-
ell looks to the East Coast. “That’s
where you're getting the NO.RE.s,
the Jay-Zs and the Ja Rules,” he says.
“And with 50 Cent, I think the East
Coast is where the majority of the
really hot music is coming from
right now.”

Rock Variety

Costello expects many different
flavors in the rock genres and points
to groups like Queens Of The Stone
Age. “Even though this is their third
album, Queens’ approach is very
fresh,” he says. “I think the public
has caught up with them. Bands
such as them and Trail Of Dead —
there’s a lot of excitement in those

WwWWww.americanradiohistorv.com

Geordie Gillespie

corners that will continue to be
mined and broadened and brought
to the forefront more.”

Wind-up Sr. VP/Promotion

Moby-esque artist in the electronic
arena.”

For Hollywood VP/National Pro-
motion Geordie Gillespie, it's more

Shanna Fischer says it
will be a very diverse
year at her label, withacts
ranging from politically |
charged hardcore group
Boysetsfire and main-
stream rockers 12 Stones
to female-fronted gothic-
industrial act Evanes-
cence and the Daredevil
soundtrack.

And while he can’t keep up with
all of emo rock’s subdivisions, Cos-
tello sees growth in that genre as
well. “That community is so hands-
on and actively involved,” he ob-
serves. “They almost break bands
within the community. I'm benefit-
ing greatly from that with The
Used.”

But don't count rap rock out just
yet. “Just when everybody wants to
write rap rock off,  hesitate to do so,
because there might be a
couple of players with
something up their
sleeves,” Costello says.
“The domination of that
sound will continue to
shrink, but1 don’t think it
will go away.”

Fischer concurs when
it comes torap rock’s pre-
mature death. "It always
depends on the songs,” she says. “If
the songs are great, nothing is over.”

Growing Gap

Atradio, both Fischer and Costel-
lo believe the musical gap between
Alternative and Active Rock will
continue to widen this year. “Alter-
native has opportunities to play art-
ists from the electronic community
that Active can't take advantage of,”
Costello says. “Active’s a little more
confined formatically, and at the
same time it may be a little more fo-
cused.

“I'm not saying that they’re not
delivering what their audiences
want, and I'm not critiquing their
programming abilities. I'm saying
that they may be in tighter confines
as to what they can slide into the for-
mat. Alternatives have a wider
breadth they can choose from, from
the Jack Johnsons all the way to a

“Pve got a 17-year-
old kid; she loves
hip-hop, she loves
rock, she loves
dance. All she wants
is a hip and cool
song.”

Geaordie Gillespie

Greg Powell

about the song than the
i sound. “It’s not going to
be about the music hav-
1 ing to be harder or this or
1 that, it's going to be about
great songs that Alterna-
tive radio can own,” he
says. “It's not about tech-
no or the next new thing,
it's about going back to
the basics of program-
ming songs that kids want to hear
that come from all different genres.

“I've got a 17-year-old kid; she
loves hip-hop, she loves rock, she
loves dance. All she wants is a hip
and cool song. If she can find it on
"Modern Rock’ radio, she‘ll be listen-
ing to "Modern Rock’ radio.”

“Who would have
thought that Jay-Z
and Beyonceé would
do a duet together?
If you said that a
year ago, people
would have laughed
at you.”

Greg Powell

Video Helps
The Radio Star

After having a huge year with
Josh Groban, thanks to key televi-
sion appearances, Costello believes
that TV will continue to help mar-
ket artists in the adult arena. “The
adult buyers out there have been
served up a lot of big artists who
have maybe had a little harder time,
formatically, on radio,” he says. “But
exposure through TV softened and,
in some cases, contemporized these
artists so that they were able to get
on the adult formats more easily.

“The television element has real-
ly helped, from a marketing aspect,
to go into the same psychograph
that an adult programmer is pro-
gramming to — in other words,
matching it up with a visual medi-
um. If somebody watches the Today
show, they’re more likely to be a lis-
tener of an adult format as opposed
to an Alternative or Rock format.

“I find that encouraging, especial-
ly if you have a lot of good catalog
acts,” Costello concludes, adding
that Reprise will use TV to help sell
Fleetwood Mac’s new album this
year. “How did James Taylor sell as
many records as he did this time
out? Josh Groban was one of the big-
gest artists from the Warner Music
Group all year.”
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? THE INDUSTRY'’S NO. 1 RETAIL CHART January 17, 2003
ARTIST ALBUM LABEL POWERINDEX CHANGE
NORAH JONES | Come Away With Me Blue Note/Virgin 104,827 -18%
JENNIFER LOPEZ This Is Me Then Epic 83,964 11%
DIXIE CHICKS 1 Home Monument/Columbia 80,346 A7%
AVRIL LAVIGNE Let Go Arista 79,072 -35%
* JUSTIN TIMBERLAXE Justified Jive - 70,253 21%
8 MILE Soundtrack Shady/Interscope 69,102 -42%
SHANIA TWAIN - Up Mercury 68,248 19%
CHRISTINA AGUILERA Stripped RCA 59,421 -42%
MISSY ELLIOTT { Under Constraction Gold MindiElektra/EER 56,505 -22%
EMINEM Eminem Show Aftermath/interscope 49,397 -31%
NELLY | Neflyvifle Fo’ ReallUnivarsal 49,211 -28%
ELVIS PRESLEY 30 #1 Hits RCA 49,192 -18%
AALIYAH l " ICare 4 You Blackground Unversel 48,503 -30%
ROD STEWART Great American Songhook J 44,431 -23%
NOW11 } Various ury. 44,304 42%
ROLLING STONES Forty Licks Virgin 43,120 -32%
JOSH GROBAN [ Josh Grohan 143/Reprise 42,797 -32%
JA RULE Last Temptation Murder Inc./IDJMG 42,188 -28%
NAS God’s Son Columbia 41171 -38%
JOHN MAYER Room For Squares Aware/Columbia 40,506 -25%
2PAC | . Better Dayz Amaru/Tha Row/interscope 39570 40%
GOOD CHARLOTTE Young & Hopeless Epic 38,836 -36%
COLDPLAY " Rush 0f Blood To The Head Capitol 38,174 1%
SANTANA Shaman Arista 37,090 -28%
JAY-2 Blueprint Vol.2 :The Gift... Roc-A-Fella/IDJMG 36,867 - -38%
AUDIUS[AVE Audioslave Interscope/Epic 36.211 -28%
2 SYSTEMOFA BOWN - Steal This Alum’ _ American/Columbis 34,188 -38%
KID ROCK Cocky Atlantic 34,158 13%
CHEVELLE | ~ Wander What's Next . Epic . 33049 +5%
TIM MCGRAW Tim Mcgraw & The Dancehall... Curh 33114 -40%
PNk MiSsundaztood Arista 33099 -18%
3 DOORS DOWN Away From The Sun Universal 31,951 -37%
MATCHBOX TWENTY . More Than You Think You Are Atlantic 31,778 -26%
ELTON JOHN Greatest Hits 1970-2002 ury 31411 -29%
SOURCE PRESENTS: HIP-HOP VOLS  Various Murder Inc IDJME 30,365 1%
MARIAH CAREY Charmbracelet Monarc/lDJMG 30,050 -31%
SNOOP DOGG Paid Tha Cost To Be Da Boss Daggy Style/Privrity/Capitol 29,832 -30%
FAITH HILL Cry Warner Bros. 29,695 -38%
NIRVANA 4 Nirvana Geffer/Interscape 28,326 -39%
B2K Pandemonium Epic 29,184 -36%
PAUL MCCARTNEY| Back In The U.S. Live 2002 Capitol 29,034 -39%
TOBY KEITH Unleashed DOreamWorks 24,605 -28%
'LORD OF THE m‘m;é: TWIN TOWERS  Soundtrack Reprise ‘ 24,437 -24%
PUDDLE OF MUDD Come Clean Flawless/Geffen/Interscope 23,825 -29%
RED HOT CHILI 'PEP,?EBS - By The Way Warner Bros. 22,628 -32%
QUEENS OF THE STONE AGE Songs For The Deaf Interscope 22,546 -
RASCAL FLATTS  Melt Lyric Street 21,544 -29%
FOO FIGHTERS l Dne By Dne RCA 21,390 -28%
KENNY CHESNEY - No Shoes, No Shirt, No Problem BNA 20,624 -34%
u2 Best Of 1990-2000 Interscope/Isiand 18,528 -44%

© HITS Magazine Inc.
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Jones Keeping Un

This Blue Note is apparently for avery-

one.

After her de-
Hut album grab-
2ed a field-high

IR Y g
tflglll Urdlllﬂlly .
nominations last

week, Virgin/
Blue Note diva
Norah Jones
takes advantage
of awards-sea-

son buzz to mark her second week Ft the

e i T

Norah Jones

top of the charts. This week she picks up
104,000 in sales, makmg hers the only CD to
top the six-fig- | ;
ure mark.

Can't we get
a TV guy in to
fix things?

A diva of a
different stripe,
Epic’s Jennifer
Lopez — fueled
by two hits on
the radio — climbs over Monument/Co-
lumbia country trio The Dixie Chicks (No.
3) and Arista sk8te-punk thrush Avril Lav-
igne (No. 4) to take the No. 2 spot. Jive teen
pop idol Justin Timberlake rounds out the
top five.

Coldplay

Four-time American Music Award win-
ner Eminem may have been a no-show at the
festivities, but he represents in the top 10 with
the Shady/Interscope album 8 Mile at No. 6
and Shady/Aftermath/Interscope’s The Em-
inem Show at No. 10.

It remains to be seen whether their perfor-
mances on the AMA telecast will spike sales
for Mercury/IDJMG’s Shania Twain (No. 7
this week), RCA’s Christina Aguilera (No. 8)
and Gold Mind/ Elektra/EEG’s Missy Elliott
(No.9).

Major chart jumps are recorded by RCA
icon Elvis Presley (19-12), J's Rod Stewart
(22-14), Capitol’s Coldplay (35-23), Epic’s
Chevelle (46-29, with the week’s only sales
increase, up 5%), Arista’s Pink (39-31) and
Murder Inc./IDJMG’s Source Hip-Hop Vol. 6

compilation (48-35). Interscope’s Queens Of
The Stone Age are the only newcomers, re-
turning at No. 46
as “No One
Knows” is now #&
firmly in the top §
five at Alternative §
and top 10 at Ac-
tive Rock.

Those looking
for— the -2003
record-selling
season to get underway will have to wait
until fan. 28, when new releases are on tap
from Motown/Universal’s Erykah Badu,
Jive’s R. Kelly and Reprise’s Zwan — the
new band from Smashing Pumpkins lead-
er Billy Corgan.

evelle .

www.americanradiohistorv.com
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Superman

After portraying the Boy Wonder in the video for “Without Me,”
Eminem has evolved into Superman with his latest single, “Super-
man.” This is the third single from The Eminen Show, which won Fa-
vorite Album — Pop or Rock and Favorite Album — Hip Hop/R&B
at this year’s American Music Awards. Eminem also displayed his
superhuman powers of populari-
ty as he took home the awards for
Favorite Male Artist — Pop or
Rock and Favorite Male Artist —
Hip Hop/R&B at the AMAs. For
his next incredible feat, Eminem
will attempt to win five awards at
this year’s Grammys, taking place
Feb. 23 at New York’s Madison
Square Garden and airing on CBS.
Eminem will also appear in the
video for “In da Club,” 50 Cent’s
follow up to his breakthrough hit
“Wanksta.” “Superman” will be Going for Adds at Pop next week,
while “In da Club” hits Rhythmic and Urban stations.

Kelly Rowland is no ordinary human either, scoring two Gram-
my nominations for her work on “Dilemma” with rapper Nelly. Row-
land has also been nominated for Outstanding New Artist at the 34th
annual NAACP Image Awards, airing March 13 on FOX. To top it all
off, Rowland’s “Can’t Nobody,” from her debut solo album, will be

T EL g arriving at Rhythmic and Urban
' next week.

Even more Grammy-nominated
artists hit the airwaves next week.
John Mayer presents “Why Geor-
k] gia” to Hot AC and Triple A, the
third single from his CD Room for
Squares. Mayer was nominated in
the Best New Artist category, along
with Ashanti, Avril Lavigne,
Michelle Branch and Norah Jones.
Foo Fighters received two Gram-
my nods for their single “All My
Life,” and next week they deliver “Times Like These” to Rock, Active
Rock and Alternative. Mayer and the Foos plan to be touring Europe
in February, so they may not be present at this year’s ceremonies.

“Times Like These” is going to have some stiff competition at Rock,
Active Rock and Alternative. Audioslave are Going for Adds with
“Like a Stone,” the followup to their single “Cochise.” The video for
“Stone” was directed by Meiert Avis (U2, Bruce Springsteen), and
Audioslave’s U.S. performances will begin Feb. 21. Guitarists-vocal-
ists Dion and Jimmy, otherwise known as D4, loosen things up a bit
with “Get Loose,” from their debut album, 6Twenty. The Auckland,
New Zealand natives will be introducing themselves to the masses
on The Late Late Show With Craig Kilborn on Jan. 20.

Celine Dion, fresh off her win at the AMAs for Favorite Artist —
Adult Contemporary, introduces “I Drove All Night” to Pop and Hot
AC listeners, the lead single from her forthcoming March 25 release
One Heart. Produced by Peer Astrom and Vito Luprano, “Drove” is
actually a remake of the Roy Orbison classic. Dion will be perform-
ing “God Bless America” before the kickoff at this year’s Super Bow],
taking place Jan. 26 in San Diego.

Another remake hits Hot AC next week as Sixpence None The
Richer present “Don’t Dream It's Over,” a remake of the Crowded
House classic of the same name. “Dream” is the second single off the
group’s album Divine Discontent.

Josh Groban goes for adds at AC with “You're Still You,” the sec-
ond single off his self-titled triple- --
Platinum debut album. The young
baritone and David Foster discov-
ery also has a CD/DVD collection
in stores called Josh Groban in Con-
cert, a live performance for PBS
that was taped at the Pasadena
Civic Auditorium in Los Angeles.

Over at Country, Phil Vassar
sings from the point of view of |
God in “This Is God.” The mellow
tune from Vassar’s American Child

Eminem

Celine Dion

Josh Groban

» GOING FOR ADDS
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Week Of 1/21/03

CHR/POP

CELINE DION | Drove All Night (£pic/

DFDUB Country Girl (Columbia)

EMINEM Superman (Shady/Aftermath/interscope)

LUCY WOODWARD Dumb Girls (Atlantic)

PAULINA RUBID I}t Be Right Here (Sexual Lover) (Universal)
SHEER BLISS Picture Perfect Dream (Speed Of Light)
TELEPOPMUSIK Breathe (Capitol)

CHR/RHYTHMIC

80 CENT In Da Club (Shady/Aftermatlyinterscope)

KELLY ROWLAND Can't Nobedy (Columbia)

NIVEA Laundromat (Jive/

PAULINA RUBIO I'll Be Right Here {Sexual Lover) {Universal)
WAYNE WONDER No Letting Go (V/P/Atlantic)

URBAN

80 CENT in Da Club (Shady/Aftermatlyinterscope]
KELLY ROWLAND Can’t Nobody (Columbia)
NIVEA Laundromat (Jive/

WAYNE WONDER No Letting Go (V/P/Atlantic)

URBAN AC

KIM WATERS You Know That | Love You (Shanachie/
SANTANA f/MUSIQ Nothing At Al (Arista/

COUNTRY

JO OEE MESSINA Was That My Life (Curb)
PHIL VASSAR This Is God (4rista)
SAMMY KERSHAW | Want My Money Back (Audium/

AC

JOSH GROBAN You're Still You (743/Reprise/
SHEER BLISS Picture Perfect Dream (Speed Of Light)

HOT AC

CELINE DION | Drove All Night (Epic/

JOHN MAYER Why Georgia (Aware/Columbia)
SANTANA f/MUSIQ Nothing At All (Arista)

SHEER BLISS Picture Perfect Dream /Speed Of Light)

SIXPENCE NONE THE RICHER Don't Dream It's Over
(Squint/Curby/Reprise)

TELEPOPMUSIK Breathe [Capitol)

- SMOOTH JAZZ

DAVID LANZ Romantica (Jecca)
GATO BARBIERI Last Kiss (Peak/

SOLAR WIND f/DAVID BENOIT & ERIC MARIENTHAL
Shoreline Drive (So/ar One)

ROCK

AUDIOSLAVE Like A Stone (Interscope/Epic)
BON JOVI Bounce (/sland/i0JMG)

DA Get Loose (Flying Nun/Hollywood)

FOO FIGHTERS Times Like These (RoswelfRCA/
PROJECT 86 Hollow Again (Atlantic)

ROGER GLOVER It's Only Life (Spitfire/

SLUR Who | Am (Tarpit/

STYX Waiting For Our Time (Sanctuary)

ACTIVE ROCK

AUDIOSLAVE Like A Stone finterscope/Epic/

DA Get Loose (Flying Nun/Hollywood)

FOO FIGHTERS Times Like These (Roswel/RCA)
PROJECT 86 Hollow Again (Atfantic/

SLUR Who | Am (Tarpit/

ALTERNATIVE

AUOIOSLAVE Like A Stone (Interscaope/Epic/

04 Get Loose (Flying Nun/Hollywood)

FOO FIGHTERS Times Like These (Roswel/RCA)
PROJECT 86 Hollow Again (At/antic/

SOMETHING FOR KATE Monsters
{Sony Music International/Red Ink)

SOUNOTRACK OF OUR LIVES Sister Surround
(Republic/Universal)

TRIPLE A

AIMEE MANN Pavlov's Bell (SuperEgo/United Musicians/Red Ink)

CHERYL WHEELER Different Stripe (Philo/Rounder/

DAR WILLIAMS f/JOHN POPPER ANO JOHN MEDESKI
| Saw A Bird Fly (Razor & Tie/

JEFFREY GAINES Qver & Over (Artemis/

JOHN MAYER Why Georgia fAware/Columbia)

HOBEX So Far Away (Tone-Cooll

LUCE Long Way Down (Nettwerk)

NICK CAVE & THE BAD SEEDS Bring It On (Anti/Epitaph)

PATRICE PIKE & THE 8LACK BOX REBELLION Ms. Ramona
(Zainwayne/

ROGER GLOVER Queen Of England (Spitfire/

SONNY LANDRETH Hell At Home (Sugar Hill/Vanguard)
STAGE I Will Be Something (Maverick/Reprise
TELEPOPMUSIK Breathe (Capitol)

TWO LOONS FOR TEA Blue Suit (Sarathan)

111G,

has him asking for peace and

goodwill toward man. Jo Dee Messina also presents “Was That My
Life,” produced by Byron Gallimore and Tim McGraw. Look for Mes-
sina in the “Look” section of this month’s [nStyle magazine.

R&R’s Going For Adds features the compiete list of songs impacting radio for the coming week. Going For Adds

is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.

— Mike Trias

www americanradiohistorv.com
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Callout America Hits
The Bullseye

A new and improve [ research tool for 2003

It slices, it dices, it shreds. |It does just about every-
thing but program your radio station. It’s the new and
improved Bullseye Callout Almerica, available only to
R&R'’s radio subscribers. You can continue to find the

weekly callout results in the

CHR pages of the R&R

newspaper, but in 2003 we are also adding exclusive

web access to our callout data.

You may have already seen the
weekly Bullseye callout research on
the Country pages of R&R. Now
Bullseye and R&R have joined forc-
es to roll out weekly national and re-
gional CHR/Pop callout, and that
alone is worth. the price of a sub-
scription.

Radio programmers can simply go
to wwwbullsi.com and log in with their
station call letters and weekly pass-
word, which R&R will provide free
of charge to subscribers each week. In
seconds, programmers will be able to
see exclusive callout information
based on R&R'smonitored Pop chart.

One of the most exciting features of
the Bullseye-R&R alliance is the abili-
ty to go online and sort by demo (12-
17,18-24, 25-34), region, familiarity and
score. With the new and improved
Bullseye Callout America, one can go
back and review past weeks, trend,

explore song detail and more.
Programmers can look at each
spng by overall score or Positive In-
dex and then further examine or
sank each song tested by Like a Lot,
Total Positive, Neutral, Familiarity,
Dislike, Dislike Strong, Total Burn
and Heavy Burn.
Bullseye Research is one of the
most respected names in indepen-
dent radio research and marketing
today. R&R is proud to join forces
with acompany of this caliber, which
conducts its own research, owns its
own call centers in Nashville and
Fresno and is passionate about train-
g and research quality control.
Bullseye Marketing Research was
the dream child of President John
Hart, a successful 26-year radio vet-
2ran and consultant. Hart most re-
cently programmed WXTU/Phila-
delphia and has also served as Cor-

porate PD for Colonial Broadcasting.
He also put such stations as WUSY
(US 101)/ Chattanooga, TN, which
regularly earns an 18 share 12+, on
the air.

R&R: Why did you leave a success-
ful radio career to begin a research com-
pany when the Telecont Act and the re-
sulting industry consolidation have shut
many firms down?

JH: [ have been a research geek
my whole radio career, so | decided
to get out of radio and start my own
business. ] began as a consultant, but
with a consultant on every corner, [
became a research consultant and fo-
cused on research. That was in 1996,
and we've grown it from there.

I'spent my career in radio and still
enjoy it; [ still consider myself a ra-
dio guy. My advantage in starting
this company was my radio-pro-
gramming background, and I want-
ed to create a company with hands-
on research capability in any size
market. With our research clients, we
do their callout, but we are also their
research consultants — free of
charge.

R&R: How many radio stations do
you do weekly callout for?

Bullseye-R&R alliance.

| |
Cutting Edge Callout

Here’s a portion of this week’s
demos. Charts like these will

Callout America CHR/Pop chart showing the results for all
‘be available weekly to R&R subscribers through the new

|
i

|
|
RANK TITLE ARTIST i Positive Index Like a Lot Total Positive  Neutral
1 BUMP BUMP BUMP  B2K/P DIDDY 1 391 31.7% 67.7% 16.9%
2 LOSE YOURSELF EMINEM } 377 309% 68.3% 15.4%
3 WORKIT MISSY ELLIOTT, 3.63 30.0% 589% 18.0%
4 ALLIHAVE JENNIFERLOPEZALCOOLJ 398 29.7% 65.7% 14.9%
5 MISSYOU AALIYAH : 398 28.6% 649% 12.6%
6 AIR FORCE ONES NELLY 371 283% 63.7% 10.3%
7 DONTMESSWITHMAN  NIVEA ‘ 3.79 25.7% 62.9% 19.1%
8 BONNIEAND CLYDE  JAY-Z { 3.73 249% 62.6% 15.7%
9 HEY MA CAMRON | 3.63 223% 60.3% 18.9%
10 JENNY FRON THEBLOCK JENNIFER LOPEZ 360 20.0% 60.0% 20.3%
11 SK8TER BOI AVRIL LAVIGNE‘ 346 19.1% 48.6% 22.9%
12STOLE KELLY ROWLAN 3.69 18.9% 54.6% 20.0%
13 UNDERNEATH IT ALL NO DOUBT 3.62 18.6% 59.7% 18.3%
14 PICTURE KIDROCK/SHERYLCROW 3.61 18.3% 41.1% 12.3%
15 BEAUTIFUL CHRISTINA AGUILERA 3.53 18.3% 49.7% 18.9%
16IF [ COULD GO ANGIE MARTINEZ 3.61 174% 58.3% 25.4%
170NE LAST BREATH  CREED 355 171% 514% 251%
18CRY ME A RIVER JUSTIN TIMBERLAKE 3.48 16.9% 49.1% 22.0%
" 19 THROUGH THE RAIN MARIAH CAREY' 3.57 16.6% 53.4% 21.4%
20 FAMLY PORTRAIT  PINK 362 16.3% 50.3% 20.0%

Familiarity

94.3%
99.7%
96.3%
87.4%
84.9%
92.6%
93.7%
93.1%
95.4%
95.4%
90.6%
85.4%
94.0%
66.9%
85.7%
97.4%
90.9%
89.1%
88.6%
82.6%

Distike
9.7%

16.0%
19.4%
6.9%

7.4%

18.6%
11.7%
14.9%
16.3%
15.1%
19.1%
10.9%
16.0%
13.4%
17.1%
13.7%
14.3%
18.0%
13.7%
12.3%

Distike Strong  Total Burn

3.7%
6.3%
9.1%
26%
3.1%
7.4%
2.9%
4.9%
6.0%
7.1%
6.6%
3.7%
4.0%
5.4%
5.4%
2.6%
4.6%
5.1%
5.4%
2.9%

16.9%
41.4%
34.0%
1.1%
7.4%

251%
18.9%
22.9%
34.6%
31.1%
30.6%
18.3%
26.3%
14.0%
17.1%
31.7%
30.0%
21.1%
16.0%
16.3%

Heavy Burn
6.3%
16.0%
16.6%
34%
4.0%
10.9%
7.1%
71%
14.9%
15.1%
13.1%
6.3%
10.9%
5.7%
8.6%
12.0%
13.1%
8.3%
6.6%
4.9%
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JH: Over 40 stations — multiple
formats and all market sizes.

R&R: Asa former programmer, what
do you bring to your research company
that gives you an advantage with radio?

JH: I believe I offer the knowledge
of how research should be used at ra-
dio — the knowledge that callout is
not about rankers. Callout is about
building vour radio station based on
who you are — say, a CHR that's a
more cume-based station —and tell-
ing you how to go about getting data
that serves your needs.

If we are doing a station’s callout
and they want us to help them inter-
pret it every week, we do that. Unless
they want it that way, we don't just
turn a report over to a radio guy and
say, "Here’s your research this week.”

R&R: Describe the sample, the mar-
kets and the new web applications you ve
created for R&ER.

JH: Our weekly national sample
for Bullseye Callout America is 350
in markets one-40. On the statistical
side of things, it's a plus-or-minus
5% at a sample size of 322 from a
population size of 500,000 to an infi-
nite amount. This is an excellent
weekly sample, as we have seen in
your callout over the years and in the
Bullseye Country callout.

On a daily basis, we ensure we are
building a sample on a regional ba-
sis. Our sample is random. We do
not panel. Paneling has a place, but
certainly not in callout research. If
we run across a person we’ve used
before, we program a 90-day win-
dow for an interview. If I call some-
body and they do an interview, the
dialer will not dial that number for
90 days. Once that number has been
dialed three times over a year’s time,
it is cycled out; it can’t be accessed
again. We always ask them, “Have
you done this before? If so, with
whom?”

R&R: How would you advise pro-
grammers today, regardless of whether
they have callout, to utilize something
like Bullseye Callout America?

JH: [ would look at detail sheets.
For instance, in the new Bullseye
Callout America for CHR/Pop you
can access a detail sheet on a song
and really see how a song is built.
You can use the trending of a song
— that's the most important thing
that you can use. If a song debuts
“hot,” does that mean a lot? How’s
it going to trend over five or six
weeks? I'd watch burn levels, and |
would trend burn levels. In our soft-
ware, you can trend burn levels over
the life of a song and really see if it
burns or stabilizes.

R&R: What about using Bullseye
Callout America for a song a station may
not be playing?

JH: You can also use national call-
out as an indicator. If I'm not play-
ing a song and I see that it’s trend-
ing, perhaps this is something that |
want to get involved in, particularly
on new artists. Use it in a way in
which you can really see how asong
is built. Use the trending on a song
from every category. See how the
neutrals are converting, and see

what kind of negatives you are
building.

On a scale of one-10, my local call-
out would be an eight. I think nation-
al callout would be a five. Callout is
about trending and detail and gen-
der-demo breakouts. It has strengths
and weaknesses — that should be
understood. From my point of view,
the national sample has always been
intended to be almost, if not a pre-
dictive model, then an indicator
model of how a song will perform at
callout should you get it to those lev-
els of familiarity. But that's all key on
rotational values.

R&R: Here's a scenario: We throw
The Dixie Chicks into callout, and they
come back top three long before anyone
is playing them at CHR/Pop. The label
is excited and begins to spread the info,
but they are getting hit with the line from
PDs, “That's not my research.” How
would you respond to that?

JH: My personal feeling as a re-
search person — and what the re-
search Ph.Ds tell me — is that this
350-person sample of women 12-34
is plus-or-minus 5%. That means if
you can familiarize this song, it will
test, and your listeners will like it.
That’s how I would respond to that
argument. If you play it, it will prob-
ably test.

Now, from the radio side, | would
say, “Is that a song [ want to play on
my radio station?” Record compa-
nies want to sell records, and radio
wants ratings. As a PD, [ would ask
myself, “Is that going to put me ina
position where [ sound like I'm play-
ing country music? Maybe I don't
want to sound that way just because
it tests.”

The radio listener says, “If they
play it, [ like it.” We didn’t ask them
if they listen to country music. Weall
know, as radio programmers, that
we don’t always do what listeners
want us to do, even though, at times,
they think it’s the right thing. We all
have a vision in our head of what we
want to hear. Radio programmers
sometimes don't really know what
their listeners want, and when we
ask listeners and they tell us, we
don’t respond.

As aradio programmer, I sympa-
thize and empathize with the diffi-
culties of trying to create a radio sta-
tion that fits in a very narrow niche
and trying to create ratings with it
because some corporate guy is up
there yelling at the manager for
numbers when the manager is yell-
ing at me for numbers.

R&R: In research, quality control is
vital. How do you maintain yours?

JH: There is nothing more impor-
tant in the callout business than the
sample. It's whom you talk to that
makes callout good, bad or not so
good. In fact, [ always tell people that
you can get callout in two of three
way: You can buy it cheap, good or
fast. Pick two. If you buy it cheap and
good, it's not going to be fast. If you
buy it good and fast, it's not going
to be cheap. That's the way we op-
erate.

Continued on Page 30
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CHR/POP CALLOUT AMERICA. BY

liseye

@ EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES January 17, 2003

CaLLout Avericae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of December 9-15, 2002.

HP) = Hit Potential ®

ARTIST TITLE LABEL(S)

H@ JENNIFER LOPEZ fiLL COOL J Al Have (Epic/
H@ AALIYAH Miss You (BlackGround/Universal)l
HE) B2K fiP. DIDDY Bump, Bump, Bump (£pic/
NIVEA Don't Mess With My Man (Jive/
EMINEM Lose Yourself (Shady/interscope)
JAY-Z {{BEYONCE' ‘03 Bonnie & Clyde fRoc-A-Fella/iDJMG)
NELLY Air Force Ones (Fo’ Reel/Universal)
KELLY ROWLAND Stole (Columbia)
MISSY ELLIOTT Work it (Gofd Mind/Elektra/EEG)
CAM'RON Hey Ma (Roc-A-Fella/IDJMG)
NO DOUBT Underneath It Al faterscope/
PINK Family Portrait /Arista/
KID ROCK fiSHERYL CROW Picture /Atlantic/
ANGIE MARTINEZ f | Could Go (Elextra/EEG)
JENNIFER LOPEZ Jenny From The Block (Epic/
H& MARIAH CAREY Through The Rain (MonarC/IDJMG)
CREED One Last Breath Wind-up)
CHRISTINA AGUILERA Beautiful (RCA/
JUSTIN TIMBERLAKE Like | Love You {five/
JUSTIN TIMBERLAKE Cry Me A River (ive)
AVRIL LAVIGNE Sk8er Boi (Arista/
DIXIE CHICKS Landslide (Monument/Columbia)
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
GOOD CHARLOTTE Lifestyles Of The Rich and Famous (£pic/
SANTANA fiMICHELLE BRANCH The Game Of Love (Arista/
0-TOWN These Are The Days 4/
MATCHBOX TWENTY Oisease (Atantic/
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscope)
MADONNA Oie Another Oay (Maverick/W8)

CHR/POP

g
<
TOTAL AVERAGE § 3
FANDRABILITY ESTIMATE {1-5) - B
g 3
S e

W 2W 3w 4W
398 - - - 874 111
3198 - = 5 849 74
38 - - - 843 168
719 - = = 937 189
317 - - - 887 414
i - - - 931 229
i - - - 826 251
169 - - - 854 183
363 - - - 963 340
363 - - - 854 346
362 - - - 940 263
362 - - - 826 163
T - - - 668 140
361 - = = 974 317
- 360 - - - 854 311
357 - - - 86 160
35 - - - 909 300
363 - - - 857 171
348 -~ - - 926 287
348 - - = 89.1 211
346 - -~ - 906 306
346 - - - 797 114
342 - - - 831 203
13 - - - 820 211
333 - - = 854 234
33 - - - 691 143
34 - - - 714 180
7 - - - 826 120
317 - - - 80 260

DEMOGRAPHICS

WOMEN  WOMEN ~ WOMEN

12-17

4.15
4.13
4.27
an
4.08
4.03
407
3.93
394
3.72
3.53

2.96

18-24

4.02
388
3.79
3.13
373
382
381
3.68
37

3.58
3.68
364
359
347
348
357
357
344
344
35

34

3.38
3.33
32

3.16
331
307

25-34
3.78
39
3.66

35

3.3

3.23
344
3
332
3.78
3.46
378
347
352
357
3.61

3.39
3.36
3.22
3.63
355
3.15
348
346
348
3.06
347

MiD

EAST SOUTH WEST

3.95
3.88
3.87
3.62
3.86
313
3.65
36

3.67
3.62
3.54
3.49
3.65

1.66
3.45
349
354
3.22

3.48

2.74

40
389
3.85
38

343
KX
35
3.82

3.58

3.37
iq
35

2.76

343

4.05
4.18
404
3.83
378

3.76
3.76
3.62
3.75
3.69
359
342
164
3.36
347
353
343
358
3.63
3.24
342
3.16
34

33

3.03
3.19
3.08

WEST

3N
3.94

3.63
3.64
n
3.58
358
3.64
3.63
3.54
n
3.49
364
3.34
3.28
3.43
348
3.16
3.26
347

345

CALLOUT AMERICAe

HOT SCORES

By ANTHONY ACAMPORA

& & fter a month's hiatus, Callout
America is back and stronger than
ever in 2003. We've made some excit-
ing enhancements: Callout America
data i1s now gathered by Bullseye
Callout. For more information, please
check out Page 1 of this week’s R&R,
as well as the CHR/Pop column.

On to the data: The new year starts
out with Jennifer Lopez and Aaliyah
tied for the top spot. J.Lo’s “All 1
Have,” featuring LL Cool J (Epic),
posts a 3.98 total favorability score
and ranks second with teens, first 18-
24 and third with women 25-34.
Meanwhile, Aaliyah’s “Miss You”
(Blackground/Virgin) ranks third
with teens, second 18-24 and first with
women 25-34.

B2K start the year off with a bang
as “Bump, Bump, Bump,” featuring P.
Diddy (Epic), ranks third overall, first
with teens, sixth 18-24 and fifth 25-34.

Nivea continues her move up the
R&R CHR/Pop chart, and she ranks
fourth on Callout America with
“Don’t Mess With My Man” (Jive).
“Man” ranks fourth with teens and
seventh with women 18-24.

Jay-Z comes in sixth this week
with *’03 Bonnie & Clyde,” featuring
Beyoncé (Roc-A-Fella/IDJMG). “Bon-
nie” ranks seventh with teens and a
strong fourth among women 18-24.

Other demo highlights come from
the 25-34 cell: “Picture” by Kid Rock
f/Sheryl Crow (Atlantic) comes in
second in the cell. Ms. Crow is also
featured prominently on The Dixie
Chicks’ “Landslide” (Monument/
Columbia), which ranks sixth in the
demo. Also, Mariah Carey’s
“Through the Rain” (MonarC/ID-
JMG) ranks eighth with women 25-34.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must rzach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadeiphia, Pittsburgh, Providence, Rochester, Washingtcn, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashvilie, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis. St. Louis. WEST: Denver, Fresno, Las
Vegas, Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, Seattle.

Contemporary Christian music program with
artist interviews hosted by Dave Tucker.

NEEKLY PROGRAMS

FREE!

FOLLOWED BY A :24 PROMO 5POT

VOICE OUT 28:00

COMPACT DISC

www americanradiohistorv.com

s
Powerline
Adult Contemporary Music

MasterControl
Magazine Style Format

Country Crossroads
Country Hits and Interviews

The Baptist Hour

Contemporary Christian Music

:60 Features
Family, Health & Fitness

FamilyNet

6350 West Freeway

Fort Worth, TX 76116-451!
800-266-1837
www.FamilyNetRadio.com
email: info@FamilyNetRadio.com
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 CHRIPOPTOP50.

‘o January 17, 2003
ARTIST TITLE LABEL(S)

CHRISTINA AGUILERA Beautiful (RCA)

EMINEM Lose Yourself (Shady/Interscope)

AVRIL LAVIGNE I'm With You (Arista/

JENNIFER LOPEZ Jenry From The Block (Epic/

NIVEA Don’t Mess With My Man (Jive/

PINK Family Portrait (Aristal

JUSTIN TIMBERLAKE Cry Me A River (Jive/

PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)
MISSY ELLIOTT Work It (Gold Mind/Elektra/FEG)

NELLY Air Force Ones (Fo’ Reel/Universal)

GOOD CHARLOTTE Lifesty'es Of The Rich And... [Epic/
JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/IDJMG)
NO DOUBT FILADY SAW Underneath It All finterscope)

KID ROCK WISHERYL CROW Picture /£ ava/Atlantic/
JENNIFER LOPEZ FILLCOOL J Ali | Have (Epic/

SANTANA FIMICHELLE BRANCH The Game Of Love (Arista)
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
B2K AND P. DIDDY Bump, Bump, Bump (Epic/

T.A.T.U. All The Things She Said (Interscape)

KELLY ROWLAND Stole (Columbia)

CAM'RON Hey Ma (Roc-A-Fella/lDJMG)

JUSTIN TIMBERLAKE Like | Love You (/ive/

JC CHASEZ Blowin’ Me Up {With Her Love) (ive/

LASGO Something (Robkins/

VANESSA CARLTON Pretty Baby (A&Mj/interscape)

AVRIL LAVIGNE Sk8er Boi (Arista/

DIXIE CHICKS Landslide (Menument)

KYLIE MINOGUE Come lnto My World [Capitol)

MARIAH CAREY Through Tre Rain (MonarC/IDJMG)
MATCHBOX TWENTY Disease (At/antic/

SIMPLE PLAN I'd Do Anything (Lava/Atlantic)
LIFEHOUSE Spin (DreanWorks)

MADONNA Die Another Day (Maverick/WB)

JA RULE FJASHANTI Mesmerize (Murder Inc./IDJMG)

3 DOORS DOWN When I'm Gone (Republic/Universall
0-TOWN These Are The Days (/)

CHRISTINA AGUILERA Dirrty (RCA)

DANIEL BEDINGFIELD James Dean (| Wanna Know) (/sland//DJMG)

NAPPY ROOTS Po’ Folks (Atlantic)

VONRAY Inside Out (Flektra/EEG)

NORAH JONES Don't Know Why (Blue Note/Virgin)
SMILEZ AND SOUTHSTAR Tell Me /ARTIS Tdirect/
MARIO C'mon (/)

TLC Girl Talk (Arista)

STERED FUSE Everything (£0/Wind-up)

EMINEM Superman (Shady/Aftermath/interscope)
DJ SAMMY & YANOU Heaven (Candlelight) (Robbins/
STONE SOUR Bother (Roadrunner//[DJMG)

CLIPSE When The Last Time... (Star Trak/Arista/
SEAN PAUL Gimme The Light (VP/Atlantic)

TOTAL
PLAYS

8937
17m
7602
7120
6377
6363
6359
5390
5587
5328
4693
4640
4478
4219
3888
3809
3780
3280
3227
2820
2816
2422
yLY3
2420
2312
2150
2049
2026
1947
1835
1821
1610
1581
1574
1484
1327
1167
1146
1068
1042

994

970

965

955

935

910

869

854

854

807

LATS
+985
-100
+1489
234
+619
+334
+1057
+389
-180
+848
+867
+642
-495
+716
+653
12
+318
+643
+736
-339
377
-603
+650
+318
+313
-627
+245
+211
+98
+97
+262
+8
-353
+677
+186
-379
-193
+167
31
+149
-64
+152
+151
14
-1
+388
219
+152
+61
-159

GROSS
IMPRESSIONS
(00)

1050135
835918
927180
785386
675712
678991
780945
676318
595832
506365
572823
549823
452808
339886
459205
392490
372591
362196
351054
297449
255496
253726
334060
389128
201579
199381
246688
217314
228348
152375
211094
165364
122049
240218
114664

86745
168862
92538
102484
67532
103280
91385
100294
93810
59723
83801
86848
61390
88671
83075

WEEKS ON  TOTAL STATIONS/
CHART ADDS

8
15
6
13
n
15
5
11
15
8
8

23
10

3
14
14

4

5
16
17
19

19

13

15

13

12

18

18

10

12

13
1
2
9

12810
126/0
1310
129/0
12501
1300
13011
12710
116/0
114)4
1292
11610
128/0
1034
125/5
12210
104/0
116/7
1maz
11710
110/0
12110
103/16
1710
11214
125/0
8217
9710
110/0
76/0
9713
8010
11710
86/33
75/9
8810
9010
7011
5710
7313
70
56/6
746
7710
422
61/38
210
54{7
44)3
7210

131 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Reszarch, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 1/5-1/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to re¢urrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Sengs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Gross Impressions equals Avarage (Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with

permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003, R&R, Inc.
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f Powsred By |

Most Added’

www.rradds.com

ARTISTTITLE LABEL(S)

ADDS

BOOMKAT The Wreckoning (DreamWorks) a0
EMINEM Superman (Shady/Aftermath/lnterscope) 38
DFDUB Country Girl (Columbia) 34
JA RULE FIASHANTI Mesmerize (Murder Inc. /IDJMG) 33
AMANDA PEREZ Angel (Powerhouse) 27
CRAIG DAVID Hidden Agenda (Wildstar/Atiantic) 2
MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 20
BON JOVI Mssunderstood (/siand//DJMG) 19
JC CHASEZ Blowin' Me Up (With Her Love) (ive) 16
BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive) 16
T.A.T.U. All The Things She Said //nterscape/ 12
NO DOUBT Running /interscope/ 12
Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
AVRIL LAVIGNE I'm With You (Arista) +1489
JUSTIN TIMBERLAKE Cry Me A River (Jive/ +1057 I
CHRISTINA AGUILERA Beautiful (RCA/ +985 |
GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic/ +867
NELLY Air Force Ones /Fo’ Reel/Universal) +848
T.A.T.U. All The Things She Said //nterscope/ +736
KID ROCK W/SHERYL CROW Picture (Lava/Atlantic) +716
JA RULE F/ASHANT! Mesmerize (Murder Inc./IDJMG) +677
JENNIFER LOPEZ FiLL COOL J All | Have (Epic/ +653
JC CHASEZ Blowin’ Me Up (With Her Love) (Jive/ +650
B2K AND P. DIDDY Bump, Bump, Bump (£pic/ +643
Most
Played Recurrents
ARTIST TITLE LABEL(S) TOTAL PLAYS |
CREED One Last Breath (Wind-up/ 2616 |
DANIEL BEDINGFIELD Gotta Get Thru This fisiand//0JMG) 2435
NELLY FIKELLY ROWLAND Dilemma (Fo’ Reel/Universal) 2090 |
ANGIE MARTINEZ If | Could Go (East West/EEG) 2035
AVRIL LAVIGNE Complicated (Arista/ 1841
NELLY Hot In Herre (Fo* Reel/Universal) 1445
DJ SAMMY & YANOU Heaven (Robbins) 1358
LINKIN PARK |n The End (Warner Bros.) 1360
EVE FIALICIA KEYS Gangsta Lovin' (Ruff Ryders/interscope) 1333
PINK Just Like A Pill (Arista) 1302
C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia//DJMG) 1192
NICKELBACK How You Remind Me (Roadrunner/IDJMG) 1176
P. DIDDY FIGINUWINE | Need A Girl (Part II) (Bad Boy/Arista) 1124
FAT JOE FIASHANTI What's Luv? (Terror Squad/Atiantic) 1113
JIMMY EAT WORLD The Middle (DreamWorks) 1063
VANESSA CARLTON A Thousand Miles /A &M/interscope) 1005
OUR LADY PEACE Somewhere Out There (Columbia/ 961
CALLING Wherever You Will Go (RCA/ 939
MARY J. BUGE Family Affair (MCA) 930
VANESSA CARLTON Ordinary Day (A&Mjinterscope) 905
MICHELLE BRANCH All You Wanted (Maverick/WB/ 902
ASHANTI Foolish (Murder Inc./IDJMG) 894
DEFAULT Wasting My Time (TVT) 878
PUDDLE OF MUDD Blurry (Flawiess/Geffen/Interscope) 857
JOHN MAYER No Such Thing /Aware/Columbia) 836
R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

Need it fast? No problem.

> Custom Production - Callouts & Montages

> Digital, Clear, Consistent

> 60,000+ Song Librar_y

> All Formats & International Titles

> On-Time Delivery

H

ks

UNLIMITED
e e

The World's Premirr Music Hook Service

I LR oo o s

Emaii: hooks@hooks com
www.hooks.com
FAX: (373)443-4016

200 Ofd 63 South, #103
Columbia, MO 65201-6081

For The Best Auditorium
Test Hook Tapes

Michael Pelaia
(573)443-4155

www.americanradiohistorv.com
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’

www.rrindicator.com

LAST THIS TOTAL + - GROSS WEEKS ON  TOTAL STATIONS/

WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS IMPR(EoSo?IONS CHART ADDS ARTISTTITLE LABEL(S) R0
1 @ CHRISTINA AGUILERA Beautiful (RCA/ 3084  +213 87836 7 5310 | BOOMKAT The Wreckoning (reamWorks) 2
5 @  AVRILLAVIGNE I'm With You (Aristal 2704  +497 76268 6 521 ::ﬂ I':‘”Eﬁ ;’As"“"‘('sz";s';‘;;':e /"’;'/59; /”f-//”j"”"/ :'75

. . . uperman ady/Altermatiyinterscope)
2 @  PINKFanily Portait (Arista) 2625 +101 74473 18 510 | cpayg DAVID Hidden Agenda WitdstarAtiantic 1
3 4 JENNIFER LOPEZ Jenny From The Block /Epic/ 2396 A7 80215 11 4610 | LASGO Something Robtins 8
9 @ KIDROCK WISHERYL CROW Picture (Lava/Atlantic) 2285  +272 63192 10 51/2 | JCCHASEZ Blowin' Me Up (With Her Love) (ive/ 8
8 @ PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscape) 2242 4223 62451 11 510 ;‘&Eﬁgﬂ’gggng ”ﬂﬁ;fmﬂeé } ;
ngel (Fowernouse,
4 7 EMINEM Lose Yourself (Shady/interscope) 2189 164 60988 134T0 |y he Thing Ste Sad ditersce 6
14 o JUSTIN TIMBERLAKE Cry Me A River (ive/ 214 +447 58955 4 511 BON JOVI Misunderstood //siand/iDJMG) 6
10 €  NIVEA Don't Mess With My Man (Jive) 2030 +177 58431 8  46/0 | VONRAY inside Out (Flektra/EEG) 5
6 10 NO DOUBT FLADY SAW Underneath It All fnterscape/ 1918 210 47598 22 4400 gs:;:‘:n;::’:g”"t‘:”(g" T:‘e/} Bad Guys Want (Sivertonelive] :
. reathe (Capitol
11 @  JOHN MAYER Your Body Is A Wonderland (Aware/Columbiz) 1883 +T4 55552 14 ABI0 | b eeoEEID James Dean (| Wama Knowl dshndlOuMG) 4
7 12 SANTANA F/MICHELLE BRANCH The Game Of Love (Arista/ 1870 208 53384 14 4810 | SHAKIRA The Dre (i N
19 @ GOOD CHARLOTTE Lifestyles Of The Rich And... (pic/ 1869 +206 50802 1 4901 COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 4
12 14 MISSY “MISDEMEANOR" ELLIOTT Work It (Gold Mind/Elektra/EEG) 1595 181 41243 10 47)0 :;ZKAA:?JB: SD*:; ;';";'e /lfag/m o :
: ump, Bump, Bump (Egic
19 (D  VANESSA CARLTON Pretty Baby (A&M/interscape) 1394  +262 41281 3 S0 | 5 000RS DOWN Whan F Goos utimvesad 3
16 @  NELLY Air Force Ones Fo’ ReellUniversal) 1374 +120 37307 7 45/0 DIXIE CHICKS Landslide Monument) 3
24 ) T.ATU. Al The Things She Said finterscape/ 1360  +403 38430 8 496
13 18 KELLY ROWLAND Stole (Columbia) 1334 411 37504 15 390
22 @  JAY-Z FBEYONCE’ ‘03 Bonnie & Clyde (Roc-A-Fella//DJMG) 1205  +164 34196 5  44]2
30 € JENNIFER LOPEZ F/LL COOL J All | Have (Epic/ 1093  +403 32215 2 452
27 @ 3 DOORS DOWN When I'm Gone (Republic/Universal) 1058  +208 29201 5 4113
18 22 MATCHBOX TWENTY Disease (Atlantic/ 1048 138 31793 12 3200
31 €D B2KANDP. DIDDY Bump, Bump, Bump (£pic/ 922 +270 23089 2 423
N2 ARLLAVONE St s w oam o w o | MOSE
r | C
200 26  LIFEHOUSE Spin (DreamWorks/ 890 169 20650 16 37/0 Increas edP /. ."’?y s
32 @  LASGO Something (Robbins) 876  +206 27270 3 3718 ToTaL
23 28 JUSTIN TIMBERLAKE Like | Love You (Jive/ 872 166 26420 18 31jQ | ARTSTImE Lees , INCREASE
29 @  KYLIE MINOGUE Come Into My World (Capitol) 827  +95 22329 8 322 ‘J‘l‘]’s"'Tl":“T‘I’I:I‘I‘:EER'l’:K"é"C"r:‘;'n’e":\”xj’e i *:3;
., Wi +
28 @ MARIAH CAREY Thmugh The Raln /MU”a/C//DJMG/ 790 +8 19730 12 33“ JC CHASEZ Blowin’ Me Up (Wlth Her LUVE) /JIVB} +410
46 €@  JC CHASEZ Blowin' Me Up (With Her Love) (Jive/ 701 +410 17713 2 35/8 | TAT..ANThe Things She Said terscope/ +403
25 32 O-TOWN These Are The Days (/) 676 268 16164 11 23j0 | JENNIFERLOPEZFILLCOOLJ All| Have (Epic +403
33 €D  SIMPLE PLAN I'd Do Anything (Lava/Atlantic) 673  +107 19257 2 292 ﬁ:‘lﬁ“ugc‘c"”sﬂ:ﬂl“gm/P",“”t"“azf’”a/”;;j/ i +;§‘2‘
. . ICture {Lava/Alian +
26 34 MADONNA Die Another Day (Maverick/WB) 647 286 18087 12 20 | gy anD p. DIDDY Bump, Bump, Bump (i e
34 €  DIXIE CHICKS Landslide Monument) 646 +82 15425 3 N3 VANESSA CARLTON Pretty Bahy (A&M/interscope/ - +262
35 €D  CREED Don't Stop Dancing (Wind-up/ 554 +9 14717 5 261 LASGO Something (Robbins) +246
38 €D  DANIEL BEDINGFIELD James Dean (| Wanna Know) (island//DJMG) 541  +154 17708 2 254 53’; ;&Vépﬂ;'l’,"g;“s‘;“i ”f"’”h‘;/"zyﬁj P +§;§
€ nates Me (Frawiess/Getlen/interscope) +
42 €D  STONE SOUR Bother (Roadrunner/IDJMG) 435 +91 12208 2 263 | cumiSTINA AGUILERA Beautiful ACH o
39 €D  STEREO FUSE Everything (E0/Wind-up) 416 +42 10407 9 19/0 3 DOORS DOWN When I'm Gone (Republic/Universal) +208
@  CRAIG DAVID Hidden Agenda (Wildstar/Atlantic) 395 4324 11112 1 35/14 | GOOD CHARLOTTE Lifestyles Of The Rich And... /Epic) +206
40 41  CANDY BUTCHERS You Belong To Me Now (RPM) 366 1 9563 13 120 :“[‘] ';‘[’JLUEBFT“:‘S"‘?"T/'/":‘GS"‘E"ZJE (Murder inc.iJMG) +fgg
) unmng {interscope, +
@  JARULE FIASHANTI Mesmerize (Murder Inc./ID.JMG) 363 +205 12721 1 2917 | wues o Mess With My Man dive) 77
37 43 SOLUNA Monday Mi Amor (DreamWorks) 344 -55 9535 3 26/0 EMINEM Superman (Shady/Aftermattyinterscope) +17
[Debuat> (@)  BON JOVI Misunderstood (/siand/iDJMG) 330 +245 10341 1 27)6 | JAY-Z FIBEYONCE ‘03 Bonnie & Clyde (RocA-Fella/lDIMG)  +164
44 45  NORAH JONES Don't Know Why (Blue Note/Virgin) 309 5 6128 6 16/1 :‘E‘[‘:ilA?EE'"GF[:ELD /J;"‘;S D;Z" f Wa'};a Know) Isiand/DJMG) +:gg
. . Ir rorce Unes (Fo rreeiiuniversa +
41 46  UNCLE KRACKER In A Little While (Lava/ 306 61 10394 18 90 SIMPLE PLAN 4 Do Anything (Lava/Atanti i
48 @ VONRAY Inside Out (Flektra/EFG) 288 +1 7308 2 225 PINK Family Partrait (4rista/ +101
43 48  SEV Same Old Seng (Geffen/Interscape) 257 -69 6819 4 20/0 SHAKIRA The One /£pic/ +09
@ DJ SAMMY Boys Of Summer (Robbins) 256 +81 9694 1 10/0 BOWLING FOR SOUP Girl All The Bad Guys Want (Sivertong/Jive) +87
. KYLIE MINOGUE Come into My World /Capitol/ +95
&  NO DOUBT Running (interscope/ 205  +189 6049 1 1507 STONE SOUR Bother foadrumner/CUME) Y
DIXIE CHICKS Landslide /# l 82
53 CHR/Pop Indicator reports. Songs ranked by total plays for the airplay week of Sunday 1/5-Saturday 1/11. DJ SAMMY Boy:nl]: Is:nfmgflll/,?,;,;/}ns J :BI

© 2003, R&R Inc.

“At Zimmer Radia group, Powergold has made aur Pragram Directors’ lives so much
easier in regards to achieving the balance and flow we want in our music product,
on-air. Fuwerquld’s teatures are flexible, user-friendly and the prudunl suppori is

awesome! I'm glad that Powergold is in our programming arsenal of weapons!”

— Tony Richards, Regional Director Of Operations/Zimmer Radio Group THE LEADERS IN ADVANCED MUSIC SCHEDULING SOFTWARE FOR WINDOWS

Call us and we’ll make it EASY for you to switch.

Sales: 1-800-870-0033 « Support: 501-821-1123
Download a free trial version at www.powergold.com ¢ email: info@powergold.com

www americanradiohistorv.com


www.americanradiohistory.com

.CHRIPOP.

January 17, 2003 R&R ® 29

2002 was a quite a year for pro-
gramming the hits. From Linkin Park
to Ja Rule, Puddle Of Mudd to Jay-Z,
we played a tremendous variety of

R E@@ R L musical genres, and our listeners only
H I seemed to want more. We saw the
¥ With

¢ boy bands go “Bye, Bye, Bye” while
. Derek Wright . a whole new generation of young, tal-
§ PD/MD, WMGB (B95.1)/ ented artists “Sk8ed” their way to the
Macon, GA

ot

top of the charts. Car-commercial
themes moved from television screens
to request lines, and Urban performers seemed to be
“Livin’ It Up” at CHR. ® What will we see in 2003?
| We kick off the year with Missy Elliott's “Work It”
| workin’ the phones big time! Vanessa Carlton’s “Pretty
| Baby” and Christina Aguilera’s “Beautiful” are hold-
ing true to their titles on our request logs, and Good
m Charlotte’s “Lifestyles of the Rich and Famous” con-
el tinues to blow up the phones at B95.1. & Other
songs doing well in middle Gecrgia on the B include “Air Force Ones”
by Nelly, “Inside Out” by VonRay and “Family Portrait” by Pink. Our
listeners crave variety, and that is what we are giving them. The con-
tinued variety and energy of the format should keep us rollin’ through
2003 with the promise of even more musical surprises for both our-
selves and our listeners. Keap those seatbelts on; the ride ahead is
only going to get more intense. But that’s why we stay on it, isn't it?

R £

Things are still "Beautiful” for Chris-
tina Aguilera as her Iatest RCA
single holds on to the top spot on the
chart ... Avril Lavigne may be he
headed fcr her third No. 1 as "I'm With
You” (Arista) is now up to No. 3 ...
Nivea roars into the top five with “Don’t
Mess With My Man” (Jive) ... Nelly
grabs his third top 10 hit in a row as
“Air Force Ones” (Fo' Reel;Uriversal)
moves 11-10* ... B2K and P. Diddy move 22-18* (and debut at No. 3
on Callout Amearica) with "S3ump, Bump, Bump” (Epic) ... ‘N Sync
members Justin Timberlake and JC Chasez are doing well on their
own — "Cry Me a River” and “Blowin’ Me Up...” (Jive) move 9-7*
and 30-23*, respectively ... Ja Rule is headed for another smash with

§ “Mesmerize” (Murder Inc./IDIJMG), which moves 44-34* with some
! help from his girl Ashanti ... Eminem debuts at No. 46 with “Super-
man” (Shady/Interscope) while Stone Sour enter at No. 48 with
| “Bother” (Roadrunner/IDJM3) ... The Most Added battle was tight;
kudos to DreamWorks as Boomkat grab the most with 40. Eminem
scores 38, and DFDUB pull in 34 for “Country Girl” (Columbia).
— Anthony Acampora, Director/Charts
b - = x s - - TS "
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armist: Bowling For Soup

ageL: Slivertone/Jive
By MIKE TRIAS/ASSISTANT EDITOR

he Grammy nominations are in, and

one of the biggest questions people
seem to be asking is, “Who the heck are
Bowling For Soup?” The joke-rock quartet
became the ultimate dark horse when they
received a nomination out of nowhere in the
category of Best Pop Performance by a Duo
or Group With Vocal for their song. "Girl All
the Bad Guys Want.” Their competition
consists of powerhouse acts Bon Jovi, Dave
Matthews Band, No Doubt and ‘N Svnec.

The Wichita Falls, TX band was formed
by guitarist-frontman Jaret Von Erich
(born Jaret Reddick) and guitarist Erik
Rodham Clinton (born Erik Chandler) in
1994. Naming themselves Bowling For
Shit in honor of a Steve Martin comedy
skit. thev opted to change the last word to
Soup to make their name fun for all ages.

“I'd basically make fun of Erik for four
hours. and we'd play some covers and
some of our own songs. take our money
and go home.” says Jaret. “That’s how we
werce able to quit our day jobs — we pros-
tituted ourselves.”

Guitarist Christopher Van Malsteen
(born Chris Burney) soon joined the band,
and longtime friend and drummer Gary
Wiseass (born Gary Wiseman) replaced
the group’s original drummer in 1999,
BFS gained the attention of major labels
with Jaret's sarcastic semi-autobiographi-
cal tune “The Bitch Song.” Thev ultimately
signed with Jive as the label's first rock
act. "We were into it because we knew we
would be the guinea pigs. and that was the
way we had always done evervthing — by
the skin of our teeth.” Jaret explains.

Their second Jive release. Drunk Enough
to Dance. has a sticker on the cover adver-
tising “Champagne quality at beer prices!”
True to their word, Bowling For Soup de-
liver. At first, | was listening passively to

the album, and the upbeat. pop-punk songs
seemed harmless enough. Catchy melodies
are found in abundance throughout the CD.
such as on the hook to “Surf Colorado.” It
was upon listening to this joyous-sounding
track that I noticed something peculiar:
Almost all of their seemingly happy tracks
are about heartbhreak.

Probably the best example of this is
“Self Centered.” The happy-go-lucky feel of
the chorus somehow works with the less-
than-positive lyrics. “I'm gonna feel sorry
for myself/l want to blame it on evervone
else/l want to be self-centered/And make
evervbody feel sorry for me.”

Equally peculiar (vet strangely pleasing)
is the nonchalant manner in which BFS
deliver lyries that ave, for lack of a better
word. jacked. "Scaring Myself” deals with
an abusive girlfriend who knows she can
get away with it because the hoyfriend’s
whipped. Sample lyric: “She stepped in dog
pooh/And I'm still kissing her feet.”

The Grammy-nominated single. “Girl
All the Bad Guys Want,” mixes all of these
elements in one song. Co-written by Javet
and Marvelous 3's Butch Walker (who also
produced Drunk Enough...). "Girl™ has
BFS longing in vain for a girl who only
goes for cool. tough guys. Lines like “Does
a mullet make a man?” are complemented
by an infectious hook, and the video for
“Girl” spoofs Staind’s Aaron Lewis and
Limp Bizkit's Fred Durst, with Jaret por-
trayving the two rock stars. After listening
to “Girl” and Drunk Enough. I'll be root-
ing for Bowling For Soup at the Grammys.
and here’s hoping they wear the light blue
tuxedos they sport on their album cover.

GALLOUT YOU CAN
GOUNT ON.

V' In-house Interactive Callout using the ComQuest system

CUI@UEDL

v/ Out-of-house weekly research from our West Coast call center

V' Internet-based Music & Perceptual Research

619-699-3600 » www.callout.com
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America’s Best Testing CHR/Pop Songs 12+ New & Active
For The Week Ending 1/17/03 '

_ — K-Cl & JOJO This Very Moment (MCA/

Artist Title (Label) TW LW Familiarity Burn  TD Familiarity Burn Total Plays: 762, Total Stations: 57, Adds: 1

AVRIL LAVIGNE I'm With Yeu (Arista) 409 415 91% 16% 414 92% 15% .

GODD CHARLOTTE Lifestyles Of The Rich And Famous /£pic 407 390 84% 19% 406  81% 17% | | IELEPOPMUSIK Breathe (apito)

PUDDLE OF MUDD She Hates Me (Flawdess/Geffen/interscopel 406 397 92% 28% 409  g5% 27% | | otelPlays: 715 Total Stations: 47, Adds: 9

EMINEM Lose Yourself (Shady/Interscope) 400 404 97% 45% 4N 97% 45%

CHRISTINA AGUILERA Beautiful (RCA/ 397 402 95% 24% 400 %% 25% BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive)

SANTANA FIMICHELLE BRANCH The Game Of Love /4rista) 394 397 93% 3% 3.97 95% 34% Total Plays: 708, Total Stations: 59, Adds: 16

MATCHBOX TWENTY Disease (Atiantic) 390 . 83% 19% 3499 85% 17%

KELLY ROWLAND Stole (Columbia) 382 3715 82% 25% 377 88% 29%

NIVEA Don’t Mess With My Man (Jive/ 379 389 76% 23% 392 7% 23% CREED Don't Stop Dancing (Wind-up/

AVRIL LAVIGNE Sk8erBoi (Arista) 377 372 91% 52% 376  98% 54% Total Plays: 665, Total Stations: 36, Adds: 0

KID ROCK FISHERYL CROW Picture /Atlantic) 376  3.62 63% 15%  3.80 66% 14% )

PINK Family Portrait {Arista) 372 3.65 94% 32% 3.63 95% 37% AALIYAHR Miss You (BlackGround/Universal)

JUSTIN TIMBERLAKE Cry Me A River (Jive) in 3118 95% 2% 401 95% 22% Total Plays: 646, Total Stations: 49, Adds: 6

NO DOUBT Underneath It All finterscope) 3.70 3.60 98% 50%  3.76 9% 51%

JOHN MAYER Your Bady Is A Wenderland (Aware/Columbia) 370 366 B89% 28%  3.83 92% 26%

T. A. T. U. All The Things She Said /interscope) 366 364 42% 8%  3.68 a3% 8% SHAKIRA The One (£pic/

CREED One Last Breath (Wind-up/ 364 356 93% 45% 364 5% 43% Total Plays: 620, Total Stations: 49, Adds: 1

LASGO Semething /Robbins) 3.63 3.56 1% 1% 3.62 9% 1%

B2K F/P. DIODY Bumyp, Bump, Bump (Epic/ 362 347 73% 18% 3.76 2% 16% . . .

JENNIFER LOPEZ Jenny From The Block (Epic) 358 363  96% 46% 362  98%  50% gz::%gévela%mdé?; gf::‘:i;";”;jsﬂ’gf,’g’f””/

JUSTIN TIMBERLAKE Like | Love You (Jive/ 355 357 9% 4% 378 94% 42% B Y )

JENNIFER LOPEZ FILL COOL J All | Have (Epic/ 355 349 65% 16% 372 67% 13%

NELLY Air Ferce Ones (Fo’ Reel/Universal) 353 346 80% 23% 348 81% 25% BON JOVI Misunderstood /is/and/i0JMG)

JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/iDJMG) 352 3.60 80% 25% 3.61 8% 26% Total Plays: 420, Total Stations: 59, Adds: 19

ANGIE MARTINEZ F/LIL' MO & SACARIO If | Could Go (Fast West/FEG) 339 349 12% 34% 354 19% 38%

MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 336 347 92% 47% a7 92% 4%

KYLIE MINOGUE Come Into My World (Capita) 338 - 66% 23% 346  65% 20% | | DFOUB Country Girl (Columbia/

CAM'RON Hey Ma (Boc-A-Fella/IDJMG) 323 326 82% 47% 318 81% 50% Total Plays: 383, Total Stations: 46, Adds: 34

MARIAH CAREY Through The Rain (MonarC/I0JMG) 322 334  82% 29%  3.07 85% 33%

MADONNA Die Another Day (Maverick/WB/ 317 3.30 93% 46% 3.16 94% 48% ANGIE MARTINEZ FIKE“S Take You Home (Elektra/FEG)
Total sample size is 665 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarily Total Plays: 379, Total Stations: 22, Adds: 8
represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed. they can take the
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The resuits are intended to show opinions
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling Songs ranked by total plays
818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, A division of Premiere Radio Nelworks.

N J

Callout America Hits A....
Continued from Page 25

The sample is everything. We
take a lot of care to make a ran-
dom sample and make it a good
sample and to hire people who
care about what they do. We
have fun. When you do callout,
make sure you understand
who’s doing your callout. Make
sure you are involved with the
process and make sure you get
callbacks and use them. When
we do callout, we offer 10% call-
back to our clients. Every week
ll give you 10% of the people
we call at random.

R&R: How you choose your
hooks?

JH: We choose them a couple
of ways. My partner and I listen
toevery song and hook. We have
a lot of women around here who
listen to CHR, so we also let
them listen to the hooks. We also
do a lot of CHR callout for sta-
tions. We go back and listen to
what radio is testing. We'l} take
what we think is the best hook.

AVRIL WITH HOT 99.5 Arista recording antist Avril Lavigne spent time
with WIHT (Hot 99.5)/Washington listeners at a recent station event. Seen here
(I-r) are Hot Morning Mess Producer Ron Ross, WIHT Promotions person Jay
Conklin and PD Jeff Wyatt, Lavigne, Arista Promotion person Jim Payne and WIHT
Marketing Director Alyson Butler.

If requested, we’ll change a hook
in a heartbeat. I will do it for
record companies if they believe
that’s the hook. I have changed
hooks that have turned songs
around. -

STARRY-EYED NIGHT The soid-out Rick Dees Jingle Ball was held on Thurs-
day, Dec. 19 at the Pond in Anaheim, CA. Seen here backstage are (I-r) Maverick/
Reprise recording artist Paul Oakenfold, Dees and Columbia recording artist Seth
“Shifty” Binzer from Crazy Town.
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WFLY/Albany, NY *
V°/Prog: Michael Morgan
PD: Donnie Michaels
M? Elizn ankwell

1 Tummus« “Sreane

PR A

BGOMKAT “Wreckon

WKKF/Albany, NY -

P): Rob Dawes

4 DFDUB "Counry”

1 MISSY ELLICTT “Gossp
KAT “Wreckon”

K1I0/Alexandria, LA
P2 Ron Roberts

TONC 'sm i
WAEB;Allentown, PA *
P?: Laura St. James
MD: Mike Kelly

5 LASGO “Something”
KPRF/Amarillo, TX

PDMD Marshal Blevins
}mm AND soumsrm T

EEELE
-
gn

2
E
g5
g

KE0T/Anchorage, AK
PD: Bili Stawarl
MD: Moe Rock
13 LASGO Somethiy”
10 TATU
3 BOOM)
5 BOWLING ROR SOUP “Bad”

WKSZ/Appteton, Wi *
DM Greg Gell
PD:Da ton Kane

VEMA 'Siuw "
1 CRNG DAVID “Hden™
MARID G mon™

WSTR/Atlanta, GA *
PD: Dan Bowen
APD: J R. Ammons
MO: Michael Chase

No adds

WWWOQ/Atlanta, GA *
jan Sprague
MD Joff Miles
: Lestie Fram
1 DMECHICKS “Landside”
PEZ FAL COOL J "Have”

WAYV/Atlantic City, Nd *
PU: Payl Kelly
25 mo«s DOWN “Gone
i (AH “Miss”
BOWLING FOR S0UP “Bag

CRAIG DAVIC “Hioger
FATHRILL Ty

WINY/Augusta, GA *

DM: John Shomby

PD: T.J. McKay

MB: Drew Youn
30WLING FOR SOUP “Bad”
NG JOUBT “Running
STEREQ FUSE “Evervthing

KHFI/Austin, TX *
PO: Jay Shannon
MD: Boagie,

o Adds

WFMF;Baton Rouge, LA *
PC: Kevin Campbei}
T ASGO “Something
50K JOV) ‘Misuncer

EMINEM 'S:gemw,
JA RULE FAASHANT! “Mesmenag

KQXY/Beaumont, TX *

OM: Jim West

PC: Brandin Shaw

AFD: Patrick Sanders
MB: JoJo

= TATU “Things
BOCMKAT Wreckon®

WXYK/Biloxi-Gulfport, M$ *
PC/APD: Kyle Curley
MB: Lucas
2 JAFULE FIASHANT) "Mesmenz"
AMANDA PEREZ “Angel”
BON JOV: Misunde”
BOCMKAT “Wreckon™

WHRV/Binghamton, NY
QM: Jim Free
PII!MD f‘len ]’umev

T’ DAM[L B[DINGF\ELD James

AVID “Hioger
ANCIE MARTWHKEUS “Home™
! FAITR HILL ‘Cry

WQEN/Birmingham, AL *
0M: Doug Hamond
PC: Johnny Vincent
APO/MD: Madison Reeves

5 DFDYB “County”

BOOMKAT “Wreckon”
JA PULE FASHANT| Mesmerze™

KSAS/Bnlse 0*
PO Hoss
e LOPH FALL COOL S “Have”
AMANDA PEREZ “Angei”

OFD JB “Country’
EMIKEM “Superman’

KZMG/Boise, 10 *
POMO: Beau Righards
APY: Secoter

32 EMIKEM s
NO DOUBT “Running”

WXKS/Boston, MA *
VPfProI? -/PD; Cadiliac Jack.
APIMO: Kid David Corey

e csm[ mo« ot

EMFNEM ‘S\lwman

WHSE/Buffalo, NY *
PO: Dave Universat
MLE Brian B. Wilde
1 LL CDOL J FAMERIE “Paradise

3 DCORS DOWN * Gooe:
BOWLING FOR SOUP ~Bad’
NAS “Look

SUM 41 Sul

N

WZKL/Canlon, OH *

MD: Lisa Dillon

19 LOUSE Bown
US|

G0
3 JARULE F/IBNAN t "Mesmernze

WRZE/Cage Cod, MA
DM: Sleve Mcvie
PD: Kevin Matthews
MD Shane Blug

KYLIE MINOGUE “Word™

25
2

3
g
EF
i

eckon”
J& RULE F/ASHANT! "Mesmerze
LASGD “Samething™

SIMPLE PLAN “Anything”

KZIA/Cedar Rapids, IA
PD/MD: Eric Hanson
17 SHAKRA® One
BON JOVI “Mesy
JAYZ F/BEVONCE Bonme

WSSX/Charleston, SC *
DM/PD Mike Edwards
DFDUB "

EMINEM S

SON S i

BOOMKAT “Wreckon™
COUNTING CROWS “Taxi™

WVSR/Charleston, WV
QM: Jott Whitehead

PD: Chris Carmichael
MD: Apoilo
BOWLING FOR SOUP “8ad
NO DOUET "Runaing”
TELEPOPMUSIK ‘Breathe™

WNKS/Charlotte, NC *
QOM/PD: John Reynolds
MD Keli oS
COUNTING CROWS Tex?

Y7 FREVONCE o
B2K ANDP DIDDY “Bump”
FAITH HILL Cry”

WKXJ/Chattanooga, TN *
PD: Tommy Chuck
APD/MD: Tripper

13 EMINEM Supermar”

2 B2KANDP DIDDY “Bump”

WKSC/Chicago, IL *
PD: Rod Phillips
MD: Jeft Murray

DFOUB #
MASSY ELLIOTT “Gossip™

KLRS/Chico, CA
PO/MD: Eric Brown

BOOMKAT Wreckon
oA RULE F/ASHANTI "Mesmesize”

WKFS/Cincinnati, OH *
OM/PD: B.J. Harris
APD: “Aclion Jackson"
MD: Donna Decoster

13 MISSY ELUUTT “Gassw‘

3 Usis

DANIEL BEDINGHELD “One
LAHEIM

KILLER MI
TELEPOWUSIK Br%me

WAKS/Cleveland, OH *
PD: Dan Mason
APOMD: Kasper
45 LOPEZ FALL COOL J “Have”
17 ANGIE MARTINEZXELIS "riome.
1 KID ROCKSHERYL CROW “Pcture’
AMANDA PEREZ “Angel

BOOMKAT “Wreckon”™
KILLER MIKE * Agxdas™

KKMG/Colorado Sgrings, COr*
OM: Bobby Irwin

PD: Scotty Valentine

1 MISSY ELLIOTT "Goss'p

WNOK/Columbia, SC *
OM: Jonathan Rush
PPD: Brad Kelly
APD/MD: Keli Reynolds
JAY 7 FBEYONCE *Bonme
3 BKANDP DIDDY “Bump

30N JOVI “Misunder
CRAIG DAVID “Hioden

WBFA/Columbus, GA

PD/MD: Wes Carroll

APD: Amanda Lister
AMANDA PEREZ Angel
BOOMKAT “Wreckon”
COUNTING CROWS “Taxi
DFOUB “Country

WCGQ/Columbus, GA

OM: Bob Quick

PDMD: Al Haynes
AMANDA PEREZ Angel
COUNTING CROWS Ta
EMINEM “Supesman
MISSY ELLIOTT Gossip

WNCI/Columbus, OH *
P@: Jimmy Steele
APD/MD: Joe Kel
8 JAY-ZFBEYONCE “Bonne
COUNTING CROWS “Tax
DFDUS “Courtr,

KHKS/Dallas-F. Worth, TX *
OM/PD: Brian Bridgman
APD/MD: Femando Ventura

29 EMINEM “Superman’

17 NO DOUBY “Runming

12 STONE SOUR “Botner”

& B2KANDP DIDDY “Bump

KRBV/Dallas-Ft. Worth, TX *
OM: John Cook
APD: Alex Valentine

: Bethany Parks

57 TATU Things
3 vz F/EEYgASCE' “Bonme”

WDKF/Dayton, OH *

PDMD: Matt Johnson
AMANDA PEREZ “Ange!”
CRAIG DAVID “Hoder”

WGTZ/Dayton, OH *
QM: J.D. Kunes
MD: Scott Sharp
4 NIVEA Man”
BON JOVI "Mrsunder

WVYBIDaylona Beach, FL *
PO: K
6 JARULE FIASHANTI “Mesmenze
4 EMINEM “Superman
BOCMKAT ‘Wreckon
DFDUB “Country
NO DOUBT “Running

KFMO/Denver-Boulder, CO *
PD: Jim Lawson
MD: Gerry Dixon

AMANDA PEREZ “Angel”

KKDM/Des Moines, |A *
PD: Greg Chance
MD: Steve Jordan
% JC CHASEZ “Blowi™
3DOCRS DQWN "Gone”
AMANDA PEREZ
BON JOV *Mrsunder’
JARULE FIASHANTI - Mesmerze

WORQ/Detroit, MI *
PD: Alex Tear
APD: Jay Towers
MD: Keith Curry
28 TATY "Thngs
19 CLIPSE “Last”
AMANDA F‘ERH
BON JOVI “Mesunte:
SMILEZ AND SOUTHSTAR Ter-
DFOUE “Courtry™

WKDIIDelroll M

: Dom Theodore
GINUMNE “Hel”

NAPPY RDQTS “Headz™

WZND/Dothan, AL
PD/MD: Scott Dwyer
APD: Karson

42 N0 DOUBT Runn
2 g

238
SB35
&
£2
&
E|

33

VANESSA CARLTON ~Qrdimary™
IKAT “Wreckon™
UVA BABY “junke”

WLVY/Elmira-Coming, NY
PD/MD: Mike-Strobel

APD: Brian

27" STONE SOUR Botter

XHTO/El Paso, TX *
POMD: Francisco Aguirre
1 B2KANDP DIGOY “Bump™
BOWLING FOR SOUP B0

ANGIE MARTINE/KELIS "Home”
CRAIG DAV’D NM

JA RULE F/ HANT! “Mesmer e
iRAY “Inside”

WRTS/Erie, PA
PD: Jeft Hurley
APD/MD: Karen Black
10 GOOD CHARLOTTE Famovs

KOUK/Eugene-Springfielt, OR
PD: Valerie Steele

MD: Steva Brown

16 EMINEM “Superman”

BOOMKAT “Wreckon™
DIXIE CHICKS “Landsice”

WSTO/Evansville, IN
PD st Dave 'glchaals

15 CRNG DAVKD ‘Hidden"
16 NO DOUBT “Runnng
11 BOOMKAT “Wreckon”
11 (ASGQ “Something’

11 SIMPLE PLAN Anmm

JU CHASEZ “Blowan™

JARULE FASHANTI “Mesmerze

—e

KMCK/Fayettevitle, AR
OM: Jay Phillips
PD: Brad Newman

EMINEM “Superman

KMXF Fayetteville, AR
QOM: Tom Travis

APDMD: ke D.

12 CRAIG DAVID "Hidden”

12 FMINEM ‘Supevmin

12 VONRAY

WQSM/Fayetteville, NC *
PD: Jason Adams

APD: Susanna James

MD I(ldCa r

4 B?K ANDP B?IS)DV “Bump

WWCK/Flint, MI *
OM: John Shnmby
PD: Scott Fi
6 JARULE F/ASHANTI “Mesmerze”

1 D\XIE CHICKS Lamslne

WJMX/FIorence SC

: V(Juf \'JGCROW‘ Tax
ANNIE MINOGUE “Down
BOOMKAT Wreckon'
CRAIG BAVID Hwoden
EICK Spn

LAVA BABY " Junke
NOPAH JONES Know™

KVSR/Fresno, CA *
PD: Mike Yeager
D\XJ[ CN\CKS umsme

JC CHaS!
SMILEZ AND SOU'HSTAF Telf

KSME/FL. Collins, CO *
PD: Davig Cam
MD: JMgrr&egqh
A PEREZ “Angel”
T

WXKB/Ft. Myers-Naples, ©L *
PD: Ghris Cue

MD: Randy Sherwyn
EMINEM ‘Superman”

KISR/Ft. Smith, AR
OM: Rick Hayes

PD: Fred Baker, Jr.
APD/MO: Mick Ryder

CLIPSE "Last™
EMINEM “Superman’

STONE SOUR “Bother

KZBB/Ft. Smith, AR
APD/MD: Cindy Wilson
APD/imaging: Todd Chase

5 3DOORS DOWN ‘Gone™
5 B2KANDP DIDDY “Bump"

WYKS/Gainesville-Ocala, FL
PD/MD: Jeri Banta
APD Miks Forte

2
3

“Anget
BOOMKAT “Wreckon™

Stations and their adds listed a/pllalfet/ca//y by marke

WSNX/Grand Rapids, MI *
PD: Jett Andrews
APD/MD: Eric 0'Brien
14 EMINEM "Superman”
5 MISSVELUOTT “Gossip
€2 “Ange”

WIXX/Green Bay, Wi *

0Mm: Dan Slone

PO/MD: David Burns
[ ezx mnp mnnv “Bump’

Hk mnoum Runnmg

2

1

SN SO0h B
500GO0 DOLLS “Sympaty”

WKZL /Greenshoro, NC *
PD: Jett McHigh
APD: Terie Knight

MISSY ELLIOTT “Gassip™

WERD/Greenville, NC *
PD: Gary Blake
APD/MD: Chris Mann
8 J LOPEZELLCOOLJ "Have”
2 STONE SOUR “Baiher™

BON JOVI “Misunder”
CRAIG DAVID "Hidden™

WRHT/Greenville, NC *
OM/PD: Jon Reilly
AP Bra

Misunder™
BOWLING FOR SOUP “Bad”

WHKFIHamshurg, PA*
PD: Jason
6 MO$Y ELL!C 'Gassm
ZPMD Varsm
AMANDA PEREZ “Anpel™
BOGMIAT “Wreckon™
BOWLING FOR SOUP “Bad™

WKSSMartford, CT *
PD: Rick Vaughn

MD: Jajo Brooks

20 GINUWINE Hell

ountry
MISSY ELLIOTT "Gossip”

KRBE/Houston-Galveston, TX *

1 X CHASEZ “Biowm ™

WKEEMHuntington, WV
PD: Jim Davis
APDNCAD Gary Miller

NO DQUBT "Running

WZYPIHumszIe AL*
PD: Bill West

MD: Ally
5 EMINEM ~Superman

WNOU/Indianagolis, IN *
DM: Greg Dunkin

PD: David Edgar

APD: Chris Otl

MD Doc Miller

. CHASEZ “Blow

STONE SOUR “Bother™
LASGO “Sametni
VANESSA CARLTON Prem
JARULE FrASHANT Mesmerze
ERAG DAV Hocen
WAARID € mon

WDBT/Jackson, MS *
PD/MD: Jonathan Reed
APD: Adam Axe
2 BOOMKAT “Wreckon
AMANDA PEREZ "Anget
DFDUB “Country

WYDV/JaI:kson MS*

AP Jason Williams
MD: Kris Fisher

TELEP()"MUS\K Breathe
K

WAPE/Jacksonville, FL *
OM/PD: Cat Thomas
APD/MD Tony Mann

1 TATy T

BOWLING FD SDLIP "B
JC CHASEZ Bl

WFKS/Jacksonville, FL *
OM/PD: Bo Matthews
JARULE FASHANT! Mesmerze

WAEZ/Jnhnsnn City, TN *
Patrix
MD tzzy Real
5" LASGO “Sameth
1 JUOPEZFAL C!}'&J'mv&

WGLU/Johnstown, PA

PD: Milch Edwards

APOMD: Jonathan Reed
KYLIE MINOGUE Worid

WKFR/Kalamazoo, MI
PD: Woody Houston
MO: Nik Taylor
BOOMKAT “Wreckon
5 CRAIG DAVID “Hidden™

KCHZ/Kansas City, MO *
OM/PD: Dave Johnson
3 GOOD CHARLOTTE “Famous™

KMXV/Xansas City, MO *
OM/PO: Jon Zeliner
AFD: Ponch
MD: Jana Sutter
2 e Supem\an

ANGIE MART\NE/KELIS “Hame
BON JOVI “Mrsunder

WWSTKnoxville, TN *

OM: Jeft Jarnigan

PD: Rich Bailey

APDMD: Scott Bohannon
No Adas.

KSMB/Lafayette, LA *
PD: Bobby Novosad
MD: Aaron Santini
4 EMINEM “Superman
BON JOVI “Misunder
BOOMKAT Wieckon
JARULE FIASHANT! "Mesmerize

WLAN/Lancaster, PA *
PD: Michael McGoy
APD: J.T. Bosch

MD: Holly Love

unmng
CRAIG DAVIC “Hiaden™

WHZZ/Lansing, MI *
PDMD: Dave B. Goode
No Adas

KRRG/Laredo, TX
PO: Jeroma . Fistcher
MD: Monica Salazar
3N .nw “Msunder”
BOOMKAT ‘Wreckan™
CRAIG DAVID “Helder”
XID ROCK/SHERYL CROW “Prcture”™
THIRD EYE BLIND “Faster”™

WLKT/Lexinmun~Fayehe, KY*
om: Barg
POMD; Eddie Rupp

DFDUR *Counry™

KFRXlLincnIn NE

g™
BOOMKAT “Wreckon™

KLAL/Little Rock, AR *
OM/PD: Randy Cain
APD: Ed Johnson
MD: Sydney Taylor
1 JARULE F/ASHANTI “Mesmerze™
BOOMKAT “Wreckon
“Country”

KQARALittle Rock, AR *
OM/PD: Ken Wall
APD/MD: Kevin Cruise
16 JAY-Z FBEYONCE ‘Bonne”
2 DFOUB “Courty
SHAKIRA “One

KIIS/Los Angeles, CA *
APO/MO: Julie Pilat
8 AMANDA PEREZ "Angel”
1 BOWLING FOR SOUP "Bad”
MISSY ELLIOTT “Gossip™

WDJX/Louisville, KY
PD: Shane Collins
APDMD: Jim Allen
2 DFOUR " Country’
AMANDA PEREZ "Anger
BOOMKAT Wieckon

WZKF/Louvisville, KY *
PD Chris Randolph
VANESSA CARLTON “Pretty
n EMINEM ~Superr
2 MVSSYELLIOTT Gossw
DFD\JB Lour

KILLER MIKE Mms

KZlI/Lubbock, TX
Interim PDMD: Kidd Carson
5 MISSYELLIOTT Gossip
AMANDA PEREZ “Angel
CRAIG DAVID ‘Hiosen
N0 DOUBT “Running

WMGB/Macon, GA

PD/MD: Derek Wright

21 EMINEM “Superman”

21 JARULE F ASHANT| “Mesmerce
21 KIDROCK'SHERYL CROW Prcture

WZEE/Madison, Wi *
PD: Tommy Bodean
MD: Laura Ford
23 NODOUBT - Bumng
10 JCCHASEZ B
6 EMINEM Supe
JRRULE FAGHART Vesmerue

W.JYY/Manchester, NH
PD: Harry Koziowskt
APDMD: A.J. Dukette

10 LASGO “Something

-
£55
REESS
zErgt
=Y
gz2
S§3
e
=
E]
z

JARULE F ASHANT! Mesmerze

LULY WOODWARD “Girls

HBF Wl - Browresalle, TX
OM: Billy Santiago
PD: Tony Forina
APD/MD Jeft DeWtt
EMENDA PEREZ “aoget
TATU “Things™

e
bE

DJBOBO "Chihuama

WADA/Melhoume, FL
OM: Ted Turner
PDMD Lary
JAVZF/BEVDNCE “Bonne
?‘:\Tg T
i
JCCHASEZ ”é’,sm
TARULE FIASHANTI Mesrmenze™

w2

WHYi/Miami, FL *
OM/PD: Rob Roberts
APD: Chris Marino

EMINEM " Supermman”
VI3 gy
BON SOV " Misuncer

WXSS/Milwaukee, W *
PD: Brian Kelty
APD/MD: Jodo Martinez

1 0 ‘Sm‘ﬂmr?’
1 JARULE FASHANTI “Mesmenze™
1 MISSY ELLIOTT "Gossip™
BOOMKAT "Wreckon™
EMINEM “Superman
JC CHASEZ ‘Biowan ™
STONE SOUR Bother

KDWB/Minneapolis, MN *
PD: Rob Morris
APDMD: Derek Moran
1 TATU “Things™
OFDUB Coutty

WABB/Modile, AL *
DM/PD: Jay Hastings
APD/MD: Pablo

WBBOIMonmoulh-Ocean, Ng -
PD:G rew Thomas
B ¢
(J:A RULE F?Xsm»:yw» M:smerlz!'
smeo FUSE Everymmv
AMANDA PEREZ “Anger™

WHHY/Montgomery, AL
PO: Karen RI#!

EMINEM

'
JARULE F/A HANTI "Mesmerize’
JC CHASEZ “Biowin

WVAOIMomanlov':n wv

BOOMKAT "
SMILEZ AND SOUTHSTAR “Tel
VONRAY “Inside”

WWXM/MYI‘IIe Beach, SC
PO: Wal
COUNTING CROWS "Tax™
BOOMKAT “Wreckon
LAVA BABY " Junke”
RIC SANDLER “Rubres”

WQzZ0MNashville, TN *

: Marco
36 EMINEM “Superman”
3 MISSY ELLIOTT “Gossp™
BOOMKAT “Wreckon™

WRVW/Nashville, TN *

: Rick Davis
CRAIG DAVID "Hioden™

WBLI/Nassau-Suffolk, NY *
Interim PD: J.J. Rice
DMD: Al Lavine
2 CELINE DION "M
VANESSACARL%N “Pretty”
JOVI “Misunger’
EMINEN “Superman’

WKCI/New Haven, CT *
PD: Danny Dcean
MD: Kerry Coilins
13 gARULE m%mwﬂ “Mesmerie
7 1 CARSEE B
CRAIG DAVID Hilden™

WQGN/New London, CT
PD: KBVI" Palana

MINGGUE ~Down’
JA RULE F. SHANTI “Mesn’tﬂ:!
TELEVOPMUSIK “Breathe
VONRAY ~inside”

WEZB/New Orleans, LA *
OM/PD: John Roberts
APD: Michae! Bryan
MD: Stevie G
32 EMINEM “Supermay
1 KDROCKSHERYL Crow peure

JA HULEFAS ANTI "Mesmerize
m\ MARTINFZ’KELIS “Home:
75

WHTZ/New York, NY *
VP/Prog.: Tom Poleman
MD: Paul “Cubly” Bryant
5 EMINEM “Superman
T BOUNGECR SOUP
CRAIG GAVID “Fhade
MISSY ELLIOTT G
SHILEZ AND SOUTHTAR Tet

KBAT/0dessa-Midland, TX
PD: Leo Caro
MD: DJ Slo-Motion

No Adas

KCRS/Odessa-Midland,TX
PD: Kidd Manning

35 AVRIL LAVIGNE ‘W

3 X CUASEZ Blown

B ST THEERLAE Rrer

22 BOM
DANIEL BEDWGFI{UJ James
HOOMKAT Wrechon

KJY0/Oklahoma City, OK *
PD Mike cCuy

DFDUB Cou
UAESSA CARLTON Bre
80N JOVI Misunder
TELEPOPMUSIK “Breatbe

KQKQ/Omaha, NE *
PD: Tomimy Austin
APD: Nevin Dane
MD: Lucas
BOOMKAT Wreckon
CRAIG DAVID “Hcken
NG POUBT "Runmng’

WXXL/Orlando, FL *
DM/PD: Adam Cpok
APDMOD: Pete DeGratl
2 JARULE FASHANT!” Mesmerze
T AMANDA PEREZ “Angel

WPPY/Peoria, IL

PD: Mike Stechman
9 JARULE FASHANT| ‘Wesmerze
9 LASGO Sor

3DOORS DOWN “Gane”
BOWLING FOR SOUP “Bag
DANIEL BEDINGFIELD ~sames

WI0Q/Philadelphia, PA *
PD: Todd Shannon
APD/MD: Marian Newsome
2 KID ROCKSHERYL CROW “Prcture”
AMANDA PEREZ "Angel”

WBZZ/Pitishurgh, PA *
OM: Keith Clark
APD: Ryan Mitl
& JAFRLLE FASHANT Wesmerce
mon”
% MR NARNEACLS Home
15 EMINEM “Supermar”

WKST/Pittshurgh, PA *
PD: Jason Kidd
APD/MD: Dino Robitaille
6 AdLIYAH Mg
OFDUB “Courtry”

hae

WJBQ/Portland, ME

PD: Tim Moore

MD: Rob Steele

CFDUE “County
ARULEFRSHNT sy
16CHASEZ

3
2&
=N
D
R]
%

TELEPOPMUSIK “Breathe™

KKRZPorlland, OR *
P e

WERZ/Portsmouth, NH *
QOM/PD: Mike 0"Donnell
APD: Jay Michaels
MO: Sarah Sullivan

J g: RULE F/ASHANTI Mesmerce
SIMPLE mwm'

WSPK/POughkeepsw NY

WFHN/Providence, MA *
PD: Jim Reitz
APD: Christine Fox
MD: David Duran
AMANDA PERE? "
ANGIE MARTINEZ
MISSY ELLIOTT “Gossp

1S "Home™

WPRO/Providence, RI *

APD/MID: Davey Morris

6§ NELLY “Ones”

& JC CHASEZ “Biown”

4 JAY-Z FBEYONCE' Bonne”

2 DFDUS Gourty”
BOOMKAT Wreckon™

KBEA/Quad Cities, iA-IL *
PDMD mn Williams
1 “Superman”
] JARULEF/ASHANTI “Mesmerve”

WHTS/Quad Cities, IA-IL *
QOM/PD: Tony Waitekus
MO: Kevin Wakker
3 EMINEM “bee”
DANIEL BEDINGFIELD "Jarmes”

PD: Chris Edge
APD/MD: Andie Summers
33 COUNTAG CFROWS Tox”

ALY "
CRAIG DAVID "Hidden

WRVQ/Richmond, VA *

PD: Billy Surt

MD: Jake Glenn

7 KELLIE COFFEY "L

BOOMKAT “Wreckon
CRAIG DAVID “Hgen
MISSY ELLIOTT “Gossp™
NO DOUBT “Running”

WLLIS Himanma-Ly L VA"
PD: David Lee Michaels
APD: Melissa Morgan

1500

3 TELEPOPMUSIK “Breathe

T SMILEZ AND SOUTHSTAR 7ol
KAT “Wreckon

LUCY WOODWARD “Girls’
MISSY ELLIOTT “Gossip”™

WELK A nanoke-Lymefum, VA *
PD: Kevin Scott
20 MISSY ELLIOTT Gossip
2 DFDUB Country
AMANDA PERE/
BOOMKAT “Wreckon™

WKGS/Rochester, NY *
PD: Erick Anderson
MD: Don Vincent
AMANDA PEREZ “Angel
BOOMKAT Wreckon'

WPXY/Rochester, NY *
QOM/PD: Mike Danger
MD: Busta
T TELEPOPMUSIK “Breaihe
BOWLING FOR SOUP "Bad”

WZ0K/Rocktord, IL
PD: Joe Limardi
APD: Todd Chance
MD: Jenna West
CAAIG DAVID Hagen
EMINEN “Superman

KDNO/Sacramento. CA *
Station Mgr.: Steve Weed
APD: Heather Lee

MO: Christopher K.

15 JAY 7 FBEYONCE “Bonme

T “Wreckon
TELEPOPMUSIK Breathe:

WIDG/Saginaw, Ml *

PD: Mark Andersoa

MD: Mason

JA RULI FIASHANT "Mesmet ¢

ANGIE MART%KEUS Home.
BOOMKAT “Wreckon™

EXY

KSLZ/St. Louis, MO *
PD: Mike Wheeler
APD: Boomer

MD: Jlll Devme

el
DFOUB “Coutry

KUO0O/Salt Lake City, UT *
OM/PD: Brian Michel
MD: Rob Olson

4 smmsg FOR souv Ba”

§‘a
i‘.

VI-3 "Eyes”

KZHT/Salt Lake City, UT *

NC DOUHT "Aunming

KTFM/San Antonio, TX *

CRAIG DAVID “Hioden
JARULE FASHANTI “Mesmenze

WOCG/Raleigh-Durham, NC *

KXXM/San Antonio, TX *
PD: Krash Kell
MD: Nadia Canales

No Ads

KHTS/San Oiego, CA *
PD: Diana Laird
APD/MD: Hitman Haze
1 DIXIE CHICKS “Landslioe”
EMINEM “Sup!rman
vonm
Eyes

KSLY/San Luis Ohispo, CA
PD: Adam Burnes
MD: Craig Marshall
JARULE FIASHANTI “Mesmrze”
G CRASEZ “Bigwn ™
TATU “Things™

KSXY/Santa Rosa, CA *
PD: Crash Kell
% JARULE Fi HANY\ “Mesmerze’
7 EMMNEM “Superman’
BOOMKAT “Wreckon™

WAEV/Savannah, GA

APD/MO: Rich Stevens
10 BOWLING FOR SOUP “Bad”
MARIQ *C mon'

WZAT/Savannah, GA
QOM/PD: John Thomas
MD: Dylan

5 TATU “Thigs™
DHXIE CHICKS "Landside

KBKS/Seattie-Tacoma, WA *
PD: Mike Preston
MD: Man:usn

2
3000RS[X)WMM

KRUF/Shreveport, LA *
POMD: Clvis Callaway
[ A
N0 DOUBT “Runting™

WNOV/South Bend, IN
DM/PD: Casey Daniels
MD: AJ Carson
BOOMKAT "Wreckon™
JARULE FIASHANT! “Mesmerze
TATU “Thags™

KZZU/Spokane, WA *
QOM/PD: Brew Michaels
APD/MD: Casey Chnmphar
45 EMINEM “Suy
15 ARLE FROANI Veserae”
3DOORS DOWN "Gore'
MARI “C mon”

KHTO/Springfield, MO
DM/PU: Dave DeFranzo

PHIL COLLINS “Stop

WDBR/Springfield, IL
PD:
15 ENNEM “Superman”

AT “Wreckon
DiXIE CHICKS * Landside™
A BULE FASHANT! “Mesmerize’

WNTQ/Syracuse, NY *
OM/PD: Tom Mitchell
APDMO: Jimmy Oisen

2 %SYW 'ﬂl:\BEHLAKE “River

isur
BOWLING "0R S0UP “Bad

WWHT/Syracuse, NY -
PD: Erin Bristol

MD: Jefl Wise

MISSY ELLIOTT Gossip

GINUWINE “Heli*

WHTF/Tallahassee, FL
PB)MD: Bnan O"Conner

T LUCY WOODWARD “Grrls.
BOOMKAT “Wreckon

WFLZ/Tampa, FL *
OM/PD Jeft Kapugi
Knapp

S s mwon “Gossp
T A T

ANGIE \MRTW ZKELIS Home

WMG|/Terre Haute, IN
PD: Steve Smith
MD: Matt Luecking

L Coun

EMINEM “Supermar
JA Ruu F/ASNANT\ Mesmenze
BOOMKAT “Wreckon

WVKS/Toledo, OH *
PD: Bill Michaels
APDMD: Mark Andrews

1 CLIPSE "L
DIXIE CHICKS ‘Langshde

WKHO/Traverse City, Mi
OM: Shawn Sheldon
PD: Ron Pritchard

17 SHAKIRA “One

6 AMANDA PEREZ “Angel”

& B2 ANDP DIDDY “Sump

& NODOUBT Runnny

~

WPST/Trenton, NJ *
PD: Dave McKay
APD: Gabrigfle Vaughn

9 BON JOVI ‘Mrsunder
DIXIE CHICKS "Landshoe

KRQO/Tucson, AZ *
DM/PD: Steve King
APD/MD Ken Carr

JAY-Z FBEYONCE “Bonne’
EMINEM “Superman
STONE SOUR Bother

—aw®

3DOORS DOWN “Gone
JARULE FIASHANT! “Mesmerue

KHTT/Tulsa, OK *
OM: Tod Tucker
PD: Carty Rush
alI’JD Matt The Brat

19 BLU CX‘NTRELL va
WMING FOR SOUP “Bad

WWKZ/Tupefo, MS
PO/MD: Rick Stevens
1 BOOMKAT “Wreckon™
1 EMINEM “Superman™
1 LAVA BABY “Junke™

KiSX/Tyler-Longview, TX

PD: L iy
4" STONE SOUR “Bother
3 CRAIG DAVID “Hicden”
3DODRS DOWN “Gone™
CALLING For~
EMINEM “Superman
RRLLE B Vesmercs

WSKS/Utica-Rome, NY
DM/PD: Stew Schantz
ANG!E MARDHH/KEUS "Home™

JA RULE F/ﬁHANTl “Mesmenze
TELEPOPMUSIK “Breathe™

KWTXWaco, TX
OM: Zack Dwen

PD: sz Charles
APDMO: John Oakes
1 TATU “Thwgs™
JARULE FIASHANT) “Mesimenze
JAY-Z FBEYONCE “Bonne”™

WIHT/Washmgion [
PD: Jefl

MO: Albie Dn

\3 MRULE F/ASHANTI "Mesmenze”

"} Eanen oo

WIFC/Wausau, wl
PD: Chris
ZO DANIELBEDWGFIELD James™

\3 B?K AND P DIDDY “Bump”
1 BOOMKAT "Wreckon™

WLOI/West Palm Beach, FL
PD: Jordan Walsh
: Dave Vayda
JARULE FASHANT: “Mesmencze
DIXIE CHICKS “Landshce™
EMINEM ~Superman
MARIQ *C mon

~RE

KKRO/MWichita, KS *
PD: Jatk Qliver
APDMD: PJ.
7 ASGO “Sometning
2 EMINEM “Superman
CRAIG DAVID * Higgen™
JARULE F ASHANTI Mesmerze
VONRAY “inside

WBHT/Wilkes Barre, PA *
APD Mark Mcl(ay

4 .AARULEFASHANTV Mesmerize’
3 SMILEZ AND SOUTHSTAR Tell

WKRZ/Wilkes Barre, PA *
PD: Jerry Padden
MD: Kelly K
37 FAITHHILL “Cry
3 SMILELAND SOUTHSTAR T
BOWLING FOR SOUP
SRELE AN tiameras

WSTW/Wilmington, DE *
QOM: Bob Mercer
PD: John Wilson
APD/MD; Mike Aossi
1 NODOUBT Running
1 TELEPOPMUSIX "Breathe

KFFM/Yakima, WA
PD/MD: Steve Rocha
CRAIG DAVID “haden
50 CENT “Club
EMINEM iupemun
SOCENT Wan

NAPP ?DOTS Heag;

Ty

WYCR/York, PA *
PO: Davy Crockett
MD Sally Vicious

HNELLY “Ones.

JAY-, Z F’BEYONEE “Bonne

JC CHASEZ

BOWLING FOP SUUP “Bad

KID ROCK/SHERYL CROW Prcturz

WAL IUnGsiowe- Warren, OH *
PO/MD: Jerry Mac
5 EMINEM Superman
4 DFDU mr)
freckon
K\LLER MIKE ADKIES

WHOT, ,0H"

PD: Trow

Int. APD/MD: Jay Kline

1 JARULE FIASHANTI “Mesmenze
BOOMKAT "Wreckon”

reckon
CRAIG DAVID Hoden

*Monitored Reporters
184 Total Reporters

131 Total Monitored

53 Total Indicator

Note: KWID/Las Vegas, NV moves
from CHR/Pop to CHR/Rhythmic
(and changes call letters from

KFMS).

www.americanradiohistorv.com


www.americanradiohistory.com

DONTAY THOMPSON

dthompson@radloandrecords com

Clit iivamaic
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One-0f-A-Kin
Promotions

.aking a blueprint of an upcoming radio promo-

tion can be very inspiring. Some of the country’s top
programmers rack their brains day in and day out to
come up with promotion ideas that will excite the staff
and, at the same time, drive that station’s listeners ab-

solutely crazy.

Depending on a programmer’s
creativity — and that of the station’s
promotions director —a promotion
can be as big as he or she wants it to
be. When a programmer is clever
enough to tie in other elements to
make a promotion a success, word
spreads, and you'll find that promo-
tion duplicated in other markets
across the country.

To keep radio from sounding bor-
ing and to give it a certain dynamic
aside from music and mornings,
your promotions must be on point.
Withall the events coming up in the
next few months, 1 reached out to
four programmers to see what kind
of unique promotions they have set
for the first quarter.

Colby Colb
PD, WPHI/Philadelphia

We're doing a promo-
tion called Behind the
Beats. It’s a live perfor-
mance by an artist in the
studio. We record the
whole thing, master it
and play it back over the
air. It doesn’t cost a lot to
do, and it’s a big bench-
mark promotion for us.
Plus, it sounds great. You
really have to experience it to see
how intimate it is for the listeners.

Colby Colb

Sometimes it may not be a live
performance. Recently, we had Nas
do a Behind the Beats session, but
with him we just did an interview
and played cuts off his new album.
We also had 100 listeners in the stu-
dio, and some of them got the
chance to interview him as well.

We'll usually run big campaigns
two weeks prior to each Behind the
Beats session. They also serve as our
announcement of who the next art-
ist will be. Our listeners love it be-
cause they get to be up-close and
personal with the artists and ask
them wild questions.

When we had The Roots on Be-
hind the Beats they did a jam ses-
sion. We brought in true Roots fans
to make the energy in the room ex-
citing. What 'l usually do for the
record compames to make them

7 happy is air the feature
four to five times before
that particular artist’s al-
bum comes out. It’s al-
most like a live commer-
cial, and they love it.

A tremendous number
of radio stations beg
record companies to have
artists come out and do
their clubs, where only
500 or so people show up. With Be-
hind the Beats you have the chance

ST. LUNATICS ROLL DEEP I'm sure KBOS/Fresno PD Pattie Moreno
didn’t mind being surrounded by Nelly (in the black jacket) and the guys of his
group, the St. Lunatics, during a recent station visit.

to maximize your artist’s promo-
tional value in the whole market. A
lot of the artists love it as well, be-
cause they get tired of doing the
same type of stuff when they go to
al} of these radio stations.

“You have to
continue to be
creative in what
promotions you'’re
doing and spice
them up.”

Coiby Colb

You have to continue to be cre-
ative in what promotions you're do-
ing and spice them up. Something
like Behind the Beats keeps radio
from being boring.

PD, KOHT
(Hot 98.3)/Tucson

We got some bomb-ass promo-
tions going on this year. We start
with the fourth annual Sunday Nite
Slow Jams Live, which is
a Valentine's Day concert
inspired by our No. 1-rat-
ed love songs and dedica-
tion show, Sunday Nite
Slow Jams.

By the way, I've been
hosting Sunday Nite Slow
Jams in Tucson for 10
straight years — from
KJYK (Power 1490), with
Bruce St. James letting me start the
show there, to KRQQ and, now, Hot.

Previous Sunday Nite Slow Jams
Live concerts featured K-Ci & Jo-Jo,
Silk, Shanice, Link, Profyle, Next,
Surface, Changing Faces, All4-One,
Uncle Sam, Divine and IMX. This

www americanradiohistorv. com

R Dub

year those thus far confirmed include
112, Amanda Perez, Rome and Nu
Flavor. More are to be announced. It's
asellout each year, and we expect this
year’s show to be the biggest.

For spring break we'll be filling
up a big-ass bus full of winners and
taking them to the hottest spring
break spot in the Southwest, Rocky
Point, Mexico. It's R Dub’s Big-Ass
Bus to Rocky Point.

We did this last year, and it turned
out to be a bigger promotion than
our car giveaway. Each winner won
aseaton the bus for themselves and
a guest, a hotel stay at a pimped-out
pad on the beach and free club ad-
mission and drinks each night. Peo-
ple were going nuts for this trip.

Fisher

PD, WHZT (Hot 98.1)/
Greenville, SC

For January, Super Bowl XXXVII
is an obvious important promotion-
aldate. Giveaways can include a Su-
per Bowl party with the Hot staff at
your house (we’'ll bring the beer, the
music, the food and a big screen).
You can also do a “No Bowl” night
atarestaurant for your listeners who
aren’t interested in the Super Bowl
but still give away “super” prizes.

For February, important dates are
Valentine’s Day (hold a celebrity
bachelor-bachelorette auction at a
single’s night party, like a
Hot Pursuit Night). Val- |
entine’s Day also lends it-
self to dinner and limo
giveaways or worst-date
stories.

Feb. 17 is President’s
Day, so we are picking a
Hot 98.1 President for a
Day. One listener will get
to pick a few songs and
get all their requests and
shout-outs played. February also in-
cludes Mardi Gras. Call your local
city office and put together your
own Mardi Gras parade, complete
with beads, bands and floats.

And don't forget about the Gram-
mys. We're going to host a Grammy-
watching party. Giveaways include
designer gowns, limos, dinners, trips,
etc. We'll also have Hot listeners use
our website to cast their Grammy
nominations. Since Washington’s
birthday is in February, use this day
to glve away some cash. Something
easy to do is Free Febru-
ary. Give anything and ev-
erything away; we're fo-
4 cusing on Fridays.

In March you've got St.
Patrick’s Day, March
Madness and the first day
of spring. Do a Blarney
E | Bus on St. Patrick’s Day

(cart 50 of your listeners

from bar to bar; they can
win their tickets by calling the sta-
tion and getting on-air). We're in
Greenville, so of course we're doing
lots of “green” giveaways, like cre-
ating Greenville Greens — fake
money that can be used for dis-
counts at Greenville businesses.

Fisher

R&R January 17, 2003

Orlando
PD, WLLD/Tampa

We're heavily planning on having
the Tampa Bay Buccaneers in the
Super Bowl, so we're already put-
ting together a big road trip with
some of the listeners and will broad-
cast live from
a Winnebago
while on our
way to San |
Diego.Wedid §
this before, |
with Wood-
stock 99, and
it's kind of [
like Road =~
Rules. When
wemake it to the Super Bowl, we'll
iron that promotion out.

One promotion that we've done
in the past and that we're scheduled
to do this year is the Off the Wall
promotion. That's where we pick
seven or eight of our core artists and
get a whole bunch of their product,
like posters and stuff. We doa week-
long giveaway each week, and the
grand-prize winner for each week
gets a Platinum plaque from one of
those core artists.

We learned that this is kind of a
lifestyle deal. Fans can get the CDs
and the posters, but not many of
them have Platinum plaques for The
Eminem Shotw hanging on
their wall. That's some-
thing the ultimate fan is
always trying to score.
When you can get a per-
sonalized plaque with a
listener’s name on it,
that's even better. Or you
can even have it made out
to the artist and give it to
the listener straight off of
that artist’s wall.

When we deliver the plaques,
some of the kids are like, “Damn,
this is something that you'd see ina
rock star’s house!” That's something
you just can’t buy. You just can’t go
out and buy a Platinum plaque.

We blew out a crapload of Em-
inem plaques so that everybody got
hooked up with one. | had to mow
Nino’s grass at his new house for a
while to get them. T had to keep fly-
ing to L.A. every weekend to cut
his grass and babysit his kids for a
couple of weekends, but [ got
hooked up.

We've also got our Wild Splash
concert coming up, which is big for
our first quarter. It’s our 16,000-per-
son event, and it's at the beach, by
the water. We try to get a collection
of hip-hop and reggae vocalists and
bring them all under one roof. Last
year we did Beenie Man, Busta
Rhymes, Sean Paul and Nappy
Roots. This year we're looking to
make it bigger.

It's kind of like a “unity in the
community” thing, where we try to
get everyone out and put their best
foot forward and their best thong
forward because it's the beach —
and it’s a son of a beach too!

drlando
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WK WEEK  ARTIST TITLE LABEL(S) s PLATS IMP%%%STISONS o TSRO MOS t Added ®
2 0 NELLY Air Force Ones (2’ RzelfUniversall 4877 +274 603662 12 1712 www. rradds.com
3 9 B2K AND P. DIDDY Bump, Bump, Bump (£pic/ 4847 +418 591085 8 781 ARTISTTITLE LABEL(S) ADDS
1 3 JAY-ZFBEYONCE' '03 Bonnie & Clyde (Roc-A-Fella/l0JMG) 4797 1 543237 12 7601 SNOOP DOGG Beautiful (Daggy Style/Priority/Capito) 3
3 j EMINEM Superman (Shady/Aftermath/interscape/ N
4 4 MISSY ELLIOTT WOrk It (Gold Mind/Elektra/EEG) 3832 336 490830 18 79/0 50 CENT In Da Club Sticy/Aftermathntescope) 1
6 0 2PAC Thugz Mansion /AIIIaN/Ueat/I ﬁl)W///IIEISL‘leE/ 3798 +345 511223 7 7”2 KILLER MIKE Adidas /Aquemml/é'a/umbla/ 16
7 e AALIYAH Miss You (BlackGround/Universal) 3567 +473 511866 8 on TRINA F/LUDACRIS B R Right (Slig ‘N Slide/Atlantic) 1"
10 ﬂ JENNIFER LOPEZ FiLL COOL J All | Have (Epic/ 3520 +759 478060 4 13 50 CENT Wan_km (Shady/Aftermath/interscope/ 10
5 8  EMINEM Lose Yourself (Shady/nterscope) 3291 409 467324 15 7500 gm’l‘l \’; ﬁ:o: S;;‘EY';;"/Z;J”” AyasHBiNG) g
12 0 JA RULE FIASHANTI Mesmerize (Murder Inc./I0JMG) 3259 +742 454747 4 756 TYRESE How You Gonna Act Like That 4/ 8
8 @  NIVEA Don't Mess With My Man ive) 2867 +20 378731 24 5200 JA RULE FIASHANTI Mesmerize (Murder inc./i0JMG) 6
9 11 CLIPSE When The Last Time... (Star Trak/Arista) 2698 -102 388034 17 65/1 NAS Made You Look (Columbia/ 6
13 BABYFIP.DIDDY Do That.../Cash Money/Universal 2582  +204 313330 10 691 :‘:‘:(';'L"LS I';:’:/OJ: G 2
) . ‘ i iti
1 13 EVE Satisfaction /Ruff Byders/Interscope) 2487 119 336436 10 68/2 ROOTS FIMUSIQ Break You Off (MCA) 6
16 @ MISSY ELLIOTT Gossip Folks /Gold Mind/Elekt:a/FEG) 2479 +471 286988 3 7512
14 15 SEAN PAUL Gimme The Light (VP/At/antic) 1996 -264 242705 17 73/0
15 16 AMANDA PEREZ Angel fPowerhouse) 1991 58 1906 14 a4 | Most
17 17 SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect) 1945 -6 199493 15 62/0 Incr eased Plays o
19 @ JUSTIN TIMBERLAKE Cry Me A River (Jive/ 1878  +328 219564 4 514 T ToTAL
23 @ 50 CENT Wanksta /Shady/Aftermath/interscope/ 1808 +405 281710 6 50[10 | ARTIST TITLE LABELES) INCREASE
18 20  JENNIFER LOPEZ Jenny From The Block (£pic) 1658 290 24197 13 610 j:";ﬂ[i':,;“sﬁ"%c“m# A{'; “;Ve //fﬂ% e +;ig
a =.. 7 e . esmerize (/Murder inc., +
22 @ TRINA FILUDACRIS B R Right (Slip ‘W Slide/Atiantic) 1607 +201 151729 9 60/11 EMINEM Superman (Shady/Aftermatlyinterscape) +622
24 @ LL COOL J FfAMERIE Paradise (Def Jam/IDJMG/ 1459 +85 217261 4 593 50 CENT In Da Club (Shady/Aftermath/interscape) +616
28 @ ANGIE MARTINEZ F/KELIS Take You Home (Elektra/EEG) 1325 +86 177788 9 5111 AALIYAH Miss You (BlackGround/Universal) +473
26 @  CHRISTINA AGUILERA Beautiful (RCA/ 1322 +16 167016 7 360 gﬂzliiYNEL:IUDT“T] g$s§ip Follés /z;a/léMmdg/gk}na/ffw +:: ;
. . ump, Bump, Bump (Epic +
29 @  NASMate YouLook Columbia 1288 +59 310414 6 SN | gy oont yanksta (ShadMtemattyinterscopel +405
21 26 LLCOOL J Luv U Better {Def Jam/IDJMG) 1257 221 159964 19 63/0 2PAC Thugz Mansion (Amaru/Death Row/Interscape) +345
27 27  BUSTA RHYMES Make It Ciap (/) 1240 -65 178313 8 5911 JUSTIN TIMBERLAKE Cry Me A River (Jive) +328
30 @ TYRESE How You Gonna Act Like That () 1218 +198 139642 6 53/8
48 @ EMINEM Superman (Shady/Aftermath/Interscope) 1196 +622 104470 2 6231 .
49 € 50 CENT in Da Club (Shady/Aftermath/interscope) 81  «616 330722 2 sgn | New & Active
25 31 ISYSS Single For The Rest Cf My Life (Arista) 1" 229 105788 19 39/0 -
33 @ DRU HILL | Should Be... /Def SouliDJMG) 1008 +75 139195 3 35/4 ?"A'l‘:’? C";%gq/ Statons: 3. A §
84 @ R KELLY lgnition (ive/ 976  +311 167202 5 296 otel Pays: &3, Tota Statons: 5%, Adds:
. : CLIPSE FIFAITH EVANS Ma, | Don’t Love Her (Star Trak/Arista)
35 @ FIELD MOB Sick 0f Being Lonely (MCA/ 937 +87 1371929 12 36/4 Tota Plays: 416, Tota Statons: 26, Adds:. 2
37 @ WAYNE WONDER No Letting Go (V/P/At/antic) 933 +109 202096 5 39/4 , . .
) ) LIL’ ROB Barely Getting By (Lipstairs/
3 36 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA) 916 -37 203098 10 25/0 Total Plays: 396, Total Stations: 15, Adds: 1
38 @ TRICK DADDY Thug Holiday (Slip ‘N Slide/At/antic) 854 +34 81202 3 240 BENZIND Rock The Party (Elektra/EEG)
32 38 WC The Streets (Def Jam/IDJMG) 832 -106 93848 16 211 Total Plays: 393, Total Stations: 28, Adds: 1
36 39  BLU CANTRELL Breathe (Arista/ 823 13 68480 5 422 GINUWINE Hell Yeah (Epic)
34 40  JARULE Thug Lovin' (Murder Inc./IDJMG) 766 133 91922 10 43jp | TotelPlays: 392 Total Stations: 13, Adds:9
41 41 SHADE SHEIST FINATE DOGG Wake Up (MCA) 629 86 79796 6 200 NAAM BRIGADE What You Doin’ Wit Dat (ARTISTdrect)
. . Total Plays: 385, Total Stations: 28, Adds: 3
43 42  XZIBIT Multiply {Loud/Cofumbia) 628 -b9 81845 18 23)0 s
96 @  JAHEIM Fabulous (Divine MA/WB) 627 +10 10765 7 232 | SHOPPAChama Syl thew Mo i nversl
Debut
@ COMMON FIMARY J. BLIGE Come Close To Me /MCA/ 609 +93 69012 1 304 FAT JOE Al Noad Terar SpuadlAtanti
42 45  AMERIE Talkin’ To Me (Rise/Columbia) 591 112 132135 " 31/0 Total Plays: 343, Total Stations: 25, Adds: 0
47 46  NATE DOGG F/EVE Get Up (Elektra/FEG) 518 -29 51341 2 Jan SOLANGE' FIN.0.R.E. Feelin’ You [Columbia)
45 47  ERICK SERMON F/REDMAN React () 519 101 149317 15 39/0 Total Plays: 315, Total Stations: 21, Adds: 3
50 48  MUSIQ Dontchange (Def Soul/IDJMG) 512 24 110090 19 18/0 SNOOP DOGG Beautiful (Doggy Style/Priority/Capita)
@@  NAPPY ROOTS Headz Up (4tiantic) 501 +63 42818 1 343 | ot Plays 267, Total Stations: 35, Adds: 33
39 50  SNOOP DOGG From Tha Chuuuch To Da Palace (Doggy Style/Priority/Capitol} 414 -282 81217 10 43j0
. : v : : — _ ] Songs ranked by total plays
81 CHR/Rhythmic reporters. Monitored airplay 4ata supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 1/5-1/11. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays . i
is placed first. Sangs below No. 20 are moved tg recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each R&R Station Playlists have moved to the web.
reporting station. Songs unreported as adds do apt count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equqls Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com
permission from the Arbitron Company (© 20032, The Arbitron Company}. © 2003, R&R, Inc. )

» If no one can see your signs, do they know who staged the event? Make sure you claim
R — ownershlp at all your events with cost-effective, disposable plast:lc banners.

— We print your logo using up to four spot colors.  — Perfect for concerts, events and giveaways.
— Packaged on a roll and easy to use. — Up to 3’ High and &' Wide
— Weather-resistant — Durable
/ > e 7 -~ e " '

- PO. Box 750250 Houstan, Texas 77275-0250 < Tel 713,/5074200 Fax 713/507-4295 xffa*
- . : n@reeﬁndusmescom www. reefindustries.com "k o
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RANK ARTIST TITLE LABEL
1 50 CENT In Da Club (Shady/Aftermath/interscape/
2 BABY {|P. DIDDY Do That {Cash Money/Universal)
3 NAS Made You Look (Columbia)
4 B2K f/P. DIDDY Bump, Bump, Bump (£pic/
5 JAY-Z fIBEYONCE ‘03 Bonnie & Clyde (Rac-A-Fella/iDJMG)
6 MISSY ELLIOTT Work It (Gold Mind/Elektra/FFG)
7 JA RULE f{ASHANTI Mesmerize (Murder Inc./IDJMG)
8 2PAC Thugz Mansion (Amaru/Tha Row/Interscope)
9 50 CENT Wanksta (Shady/Aftermath/interscope/
10 NELLY Air Force Ones (Fo’ Reel/Universal)
11 CLIPSE When The Last Time... (Star Trak/Arista)
12 JENNIFER LOPEZ f/LL COOL J All | Have {£pic/
13 BUSTA RHYMES Make It Clap (/)
14 MISSY ELLIOTT f/LUDACRIS Gossip Folks (Gold Mind/Elektra/FEG)
15 NIVEA Don't Mess With My Man (Jive/
16 EMINEM Lose Yourself (Shady/Interscope/
17 EVE Satisfaction (Ruff Ryders/Interscope)
18 BABY What Happened To That Boy? (Cash Money/Universal)
19 LL COOL J fIAMERIE Paradise (Def Jam/IDJMG)
20 SEAN PAUL Gimme The Light (VP/Atlantic)
21 BENZINO Rock The Party (Flektra/EFG)
22 2PAC f/TRICK DADDY Stiil Ballin' (Amaru/Tha Row/lnterscope)
23 JENNIFER LOPEZ Jenny From The Block (£pic/
24 DMX X Gon’ Give It To Ya (Ruff Ryders/IDJMG)
25 SMILEZ & SOUTHSTAR Tell Me (ARTIS Tdirect/
26 WAYNE WONDER No Letting Go (V/P)
27 ANGIE MARTINEZ f/KELIS Take You Home (Flektra/FEG)
28 FIELD MOB Sick Of Being Lonely (MCA/
29 SNOPP DOGG From Tha Chuuuch To Da Palace (Doggy Style/Priority/Capitol)
30 LLCOOL J Luv U Better (Def Jam/IDJMG)

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 1/5-1/12/03.

(C) 2002, R&R, Inc.
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50 CENT In Da Club (Shady/Aftermath/interscope)

BABY f|CLIPSE What Happened To That Boy (Cash Money/Universal)
DMX X Gon' Give It To Ya (Def Jam/IDJMG)

CLIPSE f/FAITH EVANS Ma, | Don't Love Her (Star Trak/Arista)
SNOOP DOGG Beautiful (Joggy Style/Priority/Capitol)

NAS Made You Look Columbia)

Oh man! The Tablib Kweli & DJ Quik record “The Streets Is Callin™ (Rawkus/
MCA) is an amazing record. Seriously, | lose it when | hear it, because it's
just bangin’. Another record | lose it on that’s a definite heater in the mix
and in the club is the new 50 Cent, “In da Club” (Shady/Aftermath/
Interscope). | know Craig David's "What's Your Flava" (Wildstar/Atiantic) |
may not be working in some markets, but | honestly love the sound of this k' }
record. It's uptempo for the clubs, mix-friendly, and the ladies like him, so
you can't lose. Were also banging the heck out of the new Snoop track,
“Beautiful” (Priority). Be on the lookout for this one.

° Fredrock, KCAQ/Oxnard, CA

. " “In da Club” (Shady/Aftermath/Interscope) by
j : ‘ {50 Cent is ridiculous! Drop this record in tha
o - = cluband just watch! Play it again and admire
awhole lot of shakin’ going on. I'm also playing Ja Rule & Ashanti’s “Mes-
| merize” (Murder inc./IDJMG). The raid ain't going stop this duo from mes-
£ merizing the world. Murder Inc. lives.

e T Kid Jay, KISV/Bakersfield

Please Send Your Photos

R&R wants your best snapshots

(color or black & white).

Please include the names and titles of all
pictured and send them to:

R&R, ¢/0 Mike Davis:
10100 Santa Monica Blvd., 3rd Floor, Los
Angeles, CA 90067

Email: mdavis@radioandrecords.com

Complete

Classified
Advertising

Contact LISA LINARES at llinares@radioandrecords.com or 310.788.1622 for information.

R&R Packages The Reach & Frequency You Need:!

RARTECETS

The leading management daily fax

Radio’'s Premiere Web Site

RER

The Industry’'s Newspaper with the
largest help wanted section

www.americanradiohistorv.com
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This Week’s Hoést Masic Picks

vl At

Chris Tyler = |
W WIMNBoston -

50 Cent’'s “In da Club” (Shady/ After-
math/Interscope): No. 1 phones overall!
And that’s just from mix-show airplay. This
is now in regular rotation.

Eminem’s “Superman” (Shady/After-
math/Interscope): It's Eminem. ‘Nuff said!

Sarai’s “Pack Ya Bags” (Epic): If this isn’t
female-friendly, what is? Chick anthem!
Great hook toe.

i R

BigAl
© WD, WiYD/Green Bay, Wi~

Tyrese s “Situations” (J): “How Do You
Want It, Part Two.” When he redid theisong,
1 played it once, and the phones blew up. It's |
gonna be huge!

Fabolous featuring Lil Mo’s “It's All
Right” (Elektra/EEG). Remember when he
first came on the scene and everyone was
like, “Da da, da da da”.... Damn, he’s been
beating up the competition in the “Battle of
the New Jamz.” When's the add date? I'm
doing it now.

Jay-Z featuring Twista, Killer Mike &
Big Boi’s “Poppin’ Tags” (Roc-A-Fella/ID-
JMG): Yo, this is like my favorite joint off the
album, and it’s as catchy as “Big Pimpin"”
was. Banging mn the mix shows!

%Mﬁm

et E *IZZPMIX =

T.ATU.s ”All the Things She Said” (In-
terscope): This is a great pop record that pro-
vides a nice balance for us at KISS.

50 Cent’s “In da Club”: Hot, hot, hot
record.

Killer Mike featuring OutKast's
“ADID.AS.” (Aquemini/Columbia}: Hap-
PV to be breaking this one in Phoenix. An-
other heater, and I love OutKast. This pne is
coming straight outta Stankonia to KI5S.

Vi-3's “Eyes Closed So Tight” (MCA): An-
other pop-leaning record that | think we'll be
hitting soon.

. CHR/RHYTHMIC
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Eminem’s “Super-
man”: Another huge
record from Shady. Al-
ready going to power ro-
tation.

David Simpson
WD, WZMX/Martford, CT

Freeway featuring Jay-Z
& Beenie Sigel's “What
We Do” (Roc-A-Fella/ID-
JMG): Big in mix show and now starting to
get big requests.

Fat Joe featuring Tony Sunshine’s “All |
Need” (Terror Squad/ Atlantic): No. 2 on
“Hot8 @8.”

R. Kelly’s “Ignition (Remix)” (Jive): It's
hot!

; Puerto Rico
- ==~ N, KOHT/Tacson

50 Cent’s “In da Club”: Doing big thangs.
First “Wanksta,” and now I'm feeling “In da
Club” Watch out for 50.

Eminem’s “Superman”: Eminem is al-
ways a hit over here, and we got another one
with “Superman.”

Snoop Dogg’s "Beautiful” (Doggy Style/
Priority / Capitol): Now this is the one I was
waiting for. It’s hot!

PB, WBVD/Melbourne

Trick Daddy’s “Thug Holiday” (Slip-N-
Slide/ Atlantic): Was No. 6 phones after a
handful of spins. I think it already has a great
story down here and will expand nicely.

Ja Rule featuring Ashanti’s “Mesmerize”
(Murder Inc./IDIMG): This is gonna be huge
for us. Got a great hook and looks as big as
“Always on Time.” This one is a given.

Wayne Wonder's “No Letting Go” (VP/ At-
lantic): It's been in my ear since WKSS/Hart-
ford’s Diego hipped me to it, like two months
ago. The reggae vibe is like a cold down here in
Florida: It's contagious, and this has been top
five phones for the last four weeks.

Eminem'’s “8 Mile” (Shady/Interscope):
2002’s biggest music star is gonna bring that
popularity into 2003. Another smash!

__ —TonyTecats
~ WD, NSFM/Sacraikento
Killer Mike featuring Outkast’s
“AD.LD.AS": I can always count on Out-
Kast to take out the monotony in the music
I hear every day. This track is so hot, if you

can’t hear this on the first listen, give me a
call, and 1 will help you clean out your ears!

Ginuwine featuring Baby’s “Hell Yeah”
(Epic): Straight heat. They’re going to be able
to feel this everywhere — streets, clubs and
in traffic!

50 Cent’s “In da Club”: I hope you're
ready for the next big star! 50’s flow is a
blessing over Dre’s tracks. The hip-hop un-
derground presence is still there, but it looks
like with this track he might be able to shed
that skin.

..Preston Lowe-
D, KgBT/Austin

Kelly Rowland’s “Can’t Nobody” (Co-
lumbia): This should have been the first re-
lease, in my opinion. It's uptempo with mel-
ody, my favorite type of song.

Ginuwine featuring Baby’s “Hell Yeah”:
This one moves. Great uptempo song for the
radio and made for the club.

Snoop Dogg’s “Beautiful”: Most of
Snoop’s biggest hits are melody-driven, and
here’s another one.

Heather Headley’s "I Wish | Wasn’'t”
{RCA): Here's the perfect song for your slow
jam or “Heartbeat” segment. Unless you are
an Urban AC station — then you should
clear a spot in power rotation for this one
soon.

... Dana Cortez
" PR/MB, KMRK/Midiand, TX

Lil Rob’s “City That Everyone Knows”
(Upstairs): This joint is hella hot! Another
surprise about to blow up.

R. Kelly’s “Ignition (Remix)”: I'm still
bangin’ the original, but this one is gonna be
just as hot.

Lil Mo featuring Lil Kim's “Ten Com-
mandments” (Gold Mind/Elektra/EEG): 1
think this is a banger. It's been a while since
we’ve heard from Kim, but this is sure to
make noise for the new year.

~ JoJo Gollis

M0, KDGS/Wichita

Snoop Dogg's “Beautiful”: A freakin’

smash! Much better than “From tha Chu-

uuch To da Palace.” This will probably have
a long run.

Eminem’s “Superman”: What can this

guy not do? Since we put it on, the phones

i

have been blowin’ up, especially on the “In-
teractive Jammin’ 8 @ 8.”

| J. Lo featuring LL Cool J's “All [ Have”
(Epic): The title of her CD is This Is Me...
Then, and every time [ hear this song it takes
me back to high school and listening to De-
bra Laws’ “Very Special.” Hot!

Nathan Reed -
-PD/MB, WRCL/Flist, MI

Nate Dogg featuring Eve’s “Get Up”
(Elektra/EEG): This is bangin’. Every time
we play it, phones!

Eminem’s “Superman”: Flint cannot get
enough Eminem. They could release the
whole CD and it would work.

Ginuwine featuring Baby’s “Hell Yeah”: Not
since “Pony” has Gin had this vibe. I like it!

Pattie Morens
KBOS/Fresno

50 Cent's “In Da Club”: The hottest joint
on our station.

Marques Houston’s “That Girl” (Inter-
scope): Love this one.

Tyrese’s “How You Gonna Act Like That”
(J): Big phones!

_ hlexa

MB, KXJM/Portiand, OR s

Nas’ “1 Can” (Columbia): Warming upin
the mix! A positive song for all those Bebe’s
kids with a catchy-ass hook. Check the
track!

50 Cent’s “Wanksta” (Shady/ Aftermath/
Interscope): No. 1 phones — ‘nuff said.

Trina featuring Ludacris’ "B R Right”
(Slip-N-Slide/ Atlantic): Tied for No. 1
phones. What do you mean, you're not play-
ing it yet?

NAAM Brigade featuring Juvenile’s
“What You Doin” Wit Dat?” (ARTISTdirect):
The most curiosity calls ever, and it will get
you doin’ the dogg with that big ass of yours
(if you have one).

--Pleazzo ==
Asst Pm XISV/Bakerstield

Killer Mike featuring OutKast's
“AD.ILD.AS.”: Added it to our mix show
| after the first listen.

Ginuwine featuring Baby’s “Hell Yeah"”
) (Epic): No doubt this will be huge. Bangin’
| uptempo track.

Nas' “Made You Look” (Columbia): Had
early reservations about this being a radio
record, but £** all that. It's a hot joint!

BAYLISS
Radio Scholarships

Criteria:

GPA 3.0 or better

You provide:
e College transcript

e Descriptive essay

Broadcast Communications or Journalism Major
Junior, Senior or Graduate-level student

Extensive radio-related activities

e Letters of recommendation

Submit application packet by April 30th.
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¥ MERL ™ For The Week Ending 1/17/03

America’s Best Testing CHR/Rhythmic Songs 12+

\_

Total sample size is 485 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Tetal burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference. RateTheMusic.com resuits are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling
818-377-5300. RateTheMusic.com data is provided by Mediabase Research. A division of Premiere Radio Networks.
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South,” Choppa says. “
I'm trying to bring it to the world.”

pria—ul |

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn

EMINEM Lose Yourself (Shady/Aftermath/lnterscope) 406 401 98% 48% 397  98% 52% | | ARTIST Choppa

AALIYAH Miss You (BlackGround/Universal 406 391 61% 8% 406 60% 9% LABEL: New No Limit/Universal

JAY-2 FIBEYONCE' '03 Bonnie & Clyde fRoc-A-Felia/IDJMG) 398 376 88% 22% 4.08 90% 23% By MIKE TRIAS/ASSISTANT EDITOR

JA RULE FIASHANTI Mesmerize (Murder Inc./IDJMG) 394 388 61% 9% 403 63% 8% v R

NIVEA Don't Mess With My Man (/ive/ 391 396 85% 25% 394  88% 27% N ew Orleans native Choppa is

CHRISTINA AGUILERA Beautiful (RCA4) 384 393 95% 28% 377  96% 31% ready to make his mark in

JUSTIN TIMBERLAKE Cry Me A River (Jive/ 384 374 94% 26% 385  96% 26% | | Nip-nop with his sing-song rap

EVE Satisfaction (Ruff Ryder) 382 368 62% 12% 378  63% 13% | | Sleandgutturalbaritone voice.

NELLY Air Force Ones (Fo’ Reel/Universal 381 365 87% 26% 388  92% 28% | | Nis “Choppa Style” is already

NELLY FIKELLY ROWLAND Dilemma (o’ ReelUniversal) 379 378 97% 58% 378  98% 60% | | Makingitspresence felton Urbanand Ayt ?,ta“ons across
CLIPSE When The Last Time (Star Trak/drists) 377 376 58%  15% 382  56% 14% | | M€ Cé’“mt:y' Prf(’dl““d byl JtMKth“Oﬁ’]pa Stly'ﬁ gl °d”'yt L553
MISSY ELLIOTT FT. LUDACRIS Gossip Folks (Gold Mind/Elektra/EEG) 377 361 55% 9% 382  54% 9% L’:fst itofz;tﬁgs eMeésg’r”;,p GG EESICUA I B
B2K FIP. DIDDY Bump, Bump, Bump (Epic) 376 371 ss:% zo;% 3.86 89:/., 18:/., L o e i e e
JENNIFER LOPEZ FILL COOL J Alli Have (£pic 375 379 76% 13% 381  74% 12% e bRy AR ey et oy
SMILEZ AND SOUTHSTAR Tell Me (rtist Direct) 375 372 4% 10% 385 4% 9% gained notice on WQUE/New Orleans’ Nine O'Clock Props,
2 PAC Thugz Mansion (Amaru/Death Row/Interscope/ 368 357 52% 13% 3.67 52% 13% hosted by Wild Wayne, and from there became one of the city’s
ANGIE MAR“NEZ FIKEUS Take YUU Home /Hektra/ 3.67 3.64 45% 10% 3.57 42% "]% favorite underground acts. HiS |iV€ performances featured hiS
MISSY ELLIOTT Work It (Goid Mind/Elektra/EEG) 364 368 95% 49% 355  96% 53% dancers, The Show Boyz, and their skills, combined with
JENNIFER LOPEZ JEI’II’IY From The Block /EﬂIC/ 3.63 3.67 98% 46% 3.56 98% 48% Choppa’s rapping and physique' made the show irresistible to
LL COOL J Luv U Better (Def Jam/iDJMG) 361 364 67% 21% 354  67% 23% the ladies.

50 CENT Wanksta (Shady/Aftermath/interscope 361 3.60 49% 12% 3.87 50% 11% Choppa later became one of Master P's 504 Boyz and is
LL COOL J F/AMERIE Paradise (Def Jam) 360 366 53% 11% 348 51% 12% prominently featured on the group’s current single, “Tight
BUSTA RHYMES F/SPLIFF STAR Make It Clap (/) 358 359 59% 14% 362 61% 14% Whips." “Choppa has the most distinctive voice you would
BABY FiP. DIDDY Do That... (Cash Money/Universall 350 354 51% 14% 361 50% 12% ever want to hear on a record,” says Master P. “He brings a lot
AMANDA PEREZ Angel (Powerhowse/Mad Chemistry) 347 351 38% 7% 354 37% 7% of energy. In Southern hip-hop, there's nothing better out here
CAM'RON Hey Ma (Roc-A-Fella/IDJMG) 345 347 91% 50% 345  94% 54% than Choppa.”

TRINA FILUDACRIS B R Right (Slig ‘W Slide/Atlantic) 343 350 45% 10% 364 4% 8% Choppa will soon have the opportunity to showcase his tal-
SEAN PAUL Gimme The Light (V//Atlantic) 341 337 1% 3% 345  76% 31% ent everywhere. He'll be taping performances for Jenny Jones
ISYSS Single For The Rest Of My Life (Arista/ 337 358 48% 12% 333  48% 14% and Ricki Lakein February, and his debut New No Limitalbum,
NAS Made You Look (Columbia) 332 334 40% 12% 340  36% 10% Straight From the N.0., drops March 25. Upcoming magazine

features include Vibe (March) and Source (April), and Choppa
will attend the NBA's All-Star Weekend, where he'll play on the
celebrity basketball team. “Everybody’s gonna feel me, but
mostly I'm talking about a lot of stuff that's going on down
I'm straight out of New Orleans, and

J

(Reporters

KKSS/Albuguerque, NM *
APD Jefi "Crash™ Jacol

MO Alley Faith

24 JUSTIN TIMBERLAKE River’

WJMN/Boston, MA *
VP/Prog /PD Cadillac Jack
APD Denms D mvon

KBOS/Fresna. CA *
PO/MD Pattie Moreno
APD Greg Hotiman

KLUC/Las Vegas, NV *
OM/PD Cat Thomas
APD Mike Spencer

MD Chris Ty 17 SNOOP DOGG Beautitul MD J B King
SNOOP DOGG Beavtitut 2 5gmn "W s 13 IMINEM Superman S S0CINT Wanksla
T ONAS Can " TRINA F/LUDACRIS Right
KYLZ/Albuguerque, NM * KSEQ/Fresna. CA X
Intenm PD/APG Mi Clean WRVZ/Charleston, WV PO Tommy Del Rig KVEG/Las Vegas, NV

MO Felix The Cat

MO D J. Lopez PD Shawn Powers o e PD Sherita Sauisberry
SNOOP DUuG Beautitul MO Aill Shahan 1 SNDOP DOGG Beauntt 13 SNOO_P DOGG "Beauttul
30 CENT “Ciup 4 CHgPeR cropps KILLER WIKE Adiias Ohx 7%
AYNE WONDER Lett
KFAT/Anchorage, AK § S0P n0Ga eesuntu W e — KWID/ as Vegas, NV *

KELLY ROWLAND Noboav

WJMH/Greensboro, NC *

WWBZ/CharIeslon SC* MO ion MenayRa

OM Mark Carlson
PO/MD Marvin Nugant
50 MISSYEELIOTT Gossp

PD Tom Naylor
MD. Pabla Sata

69 JAY Z BEYONCE “Bonme
39 JARULE FASHANTI “Mesierre’ 50 CENT Clup’ 3 JARLE F/ASHANTV “Mesmetizz B3 BZK AND P DINGY Bump’
10 KIZZY ROCK “Twurh™ 26 GINWINE i 57 69 EMINEM “Superman
. 7ot u RAKéLh;YF\umncn gg IARLLE SASHANTI ez
uperman JAHEIM “Fabutous’ 3 LOPEZ FLL COOL J
!;Bs];ﬂmﬂ::a'ck 6 gﬁg@u%soggugm« Thar 31 FIELD MOB “Lonely” 2PAC “Mansion
1 i3 eautilul o 56 LCLIPSE Last’
APD/MD- Maverick nville, SC * k i
s WCHH/Charlotte, NC * A R s
EMINEM “Su : MD- Murph Ba 41 wssvuuow Goss
SARULE FASIANT! Mesmeme PO: Boogie D h Drr[';ua C':)nunﬂy SO CEN
WZBZ/AYl Citv. NJ * v 5;}{’53“!‘ St 2 33 IRINAF/LUDACRIS Aught”
antic City, o0 e o S“W"‘A" A
L) . g? I[‘LLCOOLJFAMEWE “Paradise”
EMINEM “Superma” WBBM-FM/Chicago. IL * WOSL/Greenville, NC 31 EVE S
R KELLY “Ignition™ PD Todd Cavanah PO. Jj\tuk Sle:m e 25 BABY F/P 0IDDY ‘That'_
B B 3 JStin TIMBERLAKE e 2 o 55355 Anw
KQBT/Austin, TX * o RN 1 50 CENT "Club” 7 GINUWINE “Hell"
PD. Scoaler B Stevans RS 1 EMINEM “Superman” 4 50 CENT Clut’
MD- Presion Lowe o HELO MoK Lonely” o 3 TYRESE ‘Gonnz”
27 TYRESE “Gonna” . ing i
13 EMINEM “Superman’ KNDA/Corpus Christi, TX WZMXHartford, CT * KHTE/Little Rock, AR *

9 S0CENT Wanks!a OM/MD" Bill Thorman

50 CENT “Clu D" Richard Leal

SNOOP DOGG “Beautful” KILLER MIKE "Adidas”

1 NAPPY ROOTS “Headz” MARQUES HOUSTON “That"
NAAM BRIGADE “Whar" SNOQP GOGG -Beautful™

STAGGA LEE “Roll"

OM/PO: Peter Gunn

MD: Tuny Tarrelt

14 DRU HiLL “Showd’
50 CENT “Wanksta"
GINUWINE *Heli™

OM Steve Salhany

PO: Victor Starr

APD/MD: David Simpson
EMINEM “Superman”

i

KXMG/Austin, TX * o KDDBMonolulu, H * .
KZFM/Corpus Christi, TX * . o KPWR/Los Angeles, CA
;ou ’Ev'..."?ﬁ"" PO: Ed ucmr:p ,P,% Ls',"ma;',,","a'," VP/Pvno Jimmy Steal

21 EMINEM “Superman” L1 03

10 NO DOUBT “Running™

. -Man
ICEAsTane{Madall 61 DRU HILL “Should’
1 EMINEM “Superman® KILLER MIKE “Adicas’ EANER “Supermat

4 JC CHASEZ "Blowin' 50 CENT ~Clul SNOOP DOGG “Beaulitul”
3 mucnmmwéuame DOGG “Beautt WBLO/Louisville, KY *
1 CASSIUS “Sou KBFB/Dallas-Ft. Worth, TX * KIKi/Honoluly, Hi PD- Mark Gunn

MARIAH CAREY Boy”

KISV/Bakersfield, CA *
OM/PO: Bob Lewis

OM/PD: John Candelaris PD: Fred Rico
30 BABY “Happened” MD. RDyhlﬂr;(S_;!n

17 50 CENT “Ciug”
DMX "X

MD: Geraig Harrison
50 CENT “Club”
EMINEM “Superman’

APD/MD: Picazzo KXME/Hunolulu, Hi* KXHT/Memphis, TN *
1 GINUWINE “Hell" WDHT/Dayton, OH * 0 OM: Luscious Ice
50 CENT "Club OM/PD: J D. Kunes WG, Kern Autars PD: Boogaion
. APD/MD: Marcs! Thoral 8" EINEN Supgrm 51 BAB
KIOO{Bakersfield, CA * ARl ) SEAN PAUL “Busy s Hate I:'R%ééﬁ F/TEVE g
PO" Nick Eltioft 3 DAGHILL “Should” . L
APD: Minga TYRESE “Gonna KBXX" ouston- Galvesmn, ™ FLOETAY “ves®
MD L: PO Yom Cl!neoccl MARIQ “C'mon”
I"lll Mwhlﬂl KQKS/D Bn 'ﬂe CO - MO: 1. Gray
enver-touider, 43 OA ENTOURAGE * Bunny” WPOW/Miami, FL *
§ SO ACE om0 E Feem PD. Cat Coliins
KILLER MIKE "Addas” WO John E, Kage ;g ?}EJSYE;”R CMES s PD. Kid Corry
" 8 O CENTCub’ S JARULE F/ASHANT] “Mesmerze” APD. Tony The Tiger
WXYV/Baitimore, MD * KLLER WIKE “Accas " ‘J’Jé'm'mssws wer
5 ER A .
PO: Thea Mitchem R KPTYMouston-Gaiveston, TX * 00k e
2y socwT o . PO/MD; Homie Marco RLCE e acaas”
13 BABY "Hapy N KPRR/E| Paso, TX 6 EMINEM “Superman’
] cowowmn BLIGE “Ciose’ PD: Bobby Ramos 5 TRINA F/LUDACRIS Right’ WPYM/Miami, FL *
& EMINEM “Superman APD. Paii Olaz 2 GINUWINE "Hell TP IS
6 EVE “Sat MO Ginz Lae Fuaatez i A . Noadds
COMMONIMARY J BLIGE “Coss” WHHHndianapolis, IN o Adds
L1 COOL J /AMERIE “Paragise” OMWPD: Brian Watlace . .
%{:ﬂ/ﬂ;‘ﬂl Rouge, LA * SNOOP DOGG *Beauttur™ WD, 0J Wred 1 KTT8/Minneapolis, MN *
3 Y 3 SNOOP DOGG “Beautitul” PD. Dusty Hayes
1 TRINAF/LUDACRIS “Right”_ WBTT/Ft. Myers. FL * EMINEM "Superman” 3 50 CENT ~Ciub”
KELLY ROWLAND “Nobody /R MV " TYRESE “Gonna™ 1 u_ COOL J F/AMERIE "Paradise”

PD: Bo Maithews
6 50 CENT “Club™
MINEM “Superman”

R KELLY “Igniion” MINEM “Superman’

WXIS/Johnson City, TN *

— up ;
WBHJ/Birmingham, AL * KILLER MIKE “Adidas” PO/MO: Todd Ambross KHTN/Modesto, CA *
PO Mickey Johnson SEAN PAUL “Busy™ R i OMPD: nm Fobars
APD/MD: Mary Kay APD: Dre
D CERT -G WJFX/Ft. Wayne, IN * i - B SOCERT vanksta”
1 SNOOP DOGG “Beautitul” PD- Beau Derek SNOOP nogﬁ eautt” 40 CLIPSE F/FAITH EVANS “Ma”
KILLER MIKE “Adidas™ MO Weasel SOLANGE PN O RE “Feeln” SHOOP DOGG “Beautiui

NAAM BRIGADE "What" 10 R KELLY 7ignition” DRU HILL *Snould WAYNE WONDER “Letting”

KBTUMaonterey-Salinas, CA *
PD Kenny Alten
1 MISSY ELLICTT "Gossio®
50 CENT Wanksta
SNOTP DOGS  Beauthut

KDON/Manterey-Salinas, CA *
PO: Denmis Martinez
MD Alex Cinlllu
8 SOCENT Cluh
COMMON/MARY J BUut Ciose
KILLER MIKE Agida:

WJWZ/Manigomery, AL

PomO: AI g

3‘? MARIO C mon
15
0 CUF’SE FIFAITH EVANS ‘Ma
5 MARQUES HOUSTON “That
5 SNOOP DOGG ‘Beautitul

WKTUMNew York, NY *
¥P/Dps. Frankie Blue
APD/MOD Jalf 2

No Adds

WOHT/New York, NY *
PBNP/Pmu Tracy Cloherty

WD
13 FABOLOUS “Oamn”
2 JAY-Z"Excuse”

WNVZMNortolk, VA *
PD- Don London
MD Jay West
14 EMINEM “! Sucuman
7 TYRESE "Gon
50 CENT Wanksta

KMRK/Odessa-Midland, TX
PO/MD. Dana Cortez

15 JARULE FASHANT! “Mesmerize™
5 JUSTIN TIMBERLAKE “River™

KKWD/Oklahoma City, OK *
PD: Steve English
MD Cisco Kidd

50 CENT “Club™

SNOOP DOGG “Beautifur™

TRINA F/LUDACRIS ~Right”

KQCH/Omaha NE *
PO Erik Joht

1 TRVNA F/LJDACWS “Right”
1 NAS "L

WJHM/Orlando, FL *
PD: Slevie DeMann
APD: Keith Memoty

N Give
8 J LOPEZ F/LLCOOLJ “Have”
7 JANEIM “Fabulous
S EMIREM Supem\an
4 R KELLY “ignition

WPYO/Ortando. FL *
PD" Steva Barte!
MO Jitl Strada
4 STRINGS
BLU CANTRELL Biea(he
NEM “Su;
RObERYA AR08 Sareams”

KCAQ/Oxnard-Ventura, CA *
APD: Big Bear
27 SNOOP DOGG “Beautifur”
¢ HIELD W03 Loner”
TRINA F/LUDACHIS “Right”
KKUUIPaIm Springs, CA
D. Ani

\0 SNOOP DOGG ~Beautiful®
CRAIG DAVID “Hidden”

WPHI/Philadelphia, PA *
PO: Colty Colb
MO Raphael “Ratt” George
52 50 CENT Cluo
13 SNOOP DOGG “Beauttu!
7 VIVIAN GREFN "Emot anal

KKFR/Phoenix, AZ *
PD Bruce S1 James
APD Ghartie Huero
MD- J Philta
MD Joey Boy

3 "SNOOP DOGG_Beautiul
1 R0OTS #MUSIO Bieak

KZ2ZP/Phaoenix, AZ *
PD" Mark Medina
MO Corna
12 NAPPY ROOTS *Headz
11 TRINA FLUDACRIS qu
2 AVRIL LAVIGNE Wrih

50 CENT Club’

KiLLER MIKE ‘Adidas”

KXJM/Partland, OR *
Dir/Prog Mark Adams
AP[ Mario Cavoa

MD. Alexa
35 SNOOP DOGG  Beauuful’
X X"

5 Roorsrmusia- “Breax”
KILLER MIKE “Adidas
WAYNE WONDER “Letting’

WPKF/Poughkeepsie, NY
PB Jlml Jamm

0: €.J. Melnty
20 MARIAH CAREY "B

COMMON/MARY § gLIGE Close’

MARQUES HOUSTON ~That
WWKX/Providence, Rl *

PD . Love

MD: 0J Buck
40 50 CENT “Club”
8 GINUWINE "Hell”
SNOOP BOGG *Beautiful”
ROQTS FMUSIQ "Break™

KWNZ/Reno, NV *
PD: Bill Schulz
MD: Matt Smilh
2 S0CENT Club”
EMINEM "Superman’
GINUWINE “Hell"

KWYL/Reno, NV *

PO/MD, Angel Garcia

1 S 00P DOGG ~Beauttut®
KIZZY¥ ROCK ~Fwurk”™

SEAN PAUL “Busy”

KGGi/Riverside, CA *
PD Jesse Duran
APD/MD: 0DM
4 50 CENT Club
3
MR CAPONE -E “Chance”

KBMB/Sacramento, CA *
PD. D-Rock
APD/MD J R,
23 50 CENT “Ciub~
8 EMINEM “Superman™
5 A KELLY “igmiton™
1 SNOOP DO G Beaumul
KIZZY ROCK
MARQUES HOUSTON That™

KSFM/Sacramento, CA *
VP/Prog.. Mark Evans

20 amn x-nnm

MO: Tony Tacat

) mmAF/Luqus gt

50 CEN

KILLER MVKE Aa:uas
NAPPY ROQTS “Hi

KELLY AOWLAND Nnbony

WacQ/Salisbury, MD
PD Wookie.
MD- Dgefile
JOF FyADAKISS Girt
WAYNE WONDER . etting
CRUHILL Should
TRNA FLUDACRIS Right

KUuUU/Sali Lake City, UT *
DM/PD Bnian Michel
7 JARULEF ASHANTI Mesmenze
5 50 CENT"Clb
3 Eoit Superman

KBBT/San Antonio, TX *

PD 4D Gonzalez

APD Danny B

MD Romeo

JA RULE FAASHANTI Mesmernize
2] 50 CENT Warksta

18 EMINEM' Supavman

14 TYRESE Gonn

SNOOP DOGG Beauulm

HELD :AOB “Longly
XHTZ/San Diego, CA *

PD Diana Laird
APD Somvy Loco

FoTen

|7 SNOOF DOGG Beauttul”

6 50 CENT “Club’
KILLER MIKE Amnas
TRINA FILUDACRIS “Ri
COMMON/MARY J EU E “Close”

KMEL/San Francisco, CA *
VP/Prog.: Michael Martin
APO/MD: .lezy Jlm Amhu
18 MARIQ “C’
10 BABY ™ HapDenzd
MINEM “Superman™
KILLER MIKE “Adidas™
SNOOQP DOGG "Beauntul”

KYLD/San Francisco, CA *

VP/Prog.” Michael Martin

APD/MD: Jazzy Jim Archer

11 JUSTIN TIMBERLAKE ~River”

8  SNOOP DOGG “Beautiful®
KILLER MIKE “Adidas™

KWWV/San Luis Obispo, CA
OM/PD. Cagle
APD/MD: Maxwell

GINUWINE “Hen”

KUBE/Seattle-Tacoma, WA *
OM: Shelile Harl
PD: Eric Powers
MD Karen Wild

g EMINELM “Superman”
1 TRINA F/LUDACNS “Right
1 MARIQ “C'm

KBTT/Shreveport, LA *

PD/MO: Duenn Echols

13 SOLANGE FNORE Fezln
1 DMX X

2 CLIPSE FFAITH EVANS Ma
SNONP DOGG Beautifun

KYWL/Spokane, WA *
PD Steve Kickhighter
MO Chuck Wright
1 TYRFSE Gomma
GlNUWINE HEH
MARIQ
SNOOP DOuG Beautrtul

KSPW/Springfield, MO
PD/MC Cans Cannon

1 50 CENT "Ciub

1 CHOPPA Choppa

1 MARID Cmon’

KWIN/Stockton-Madesto, CA *

PO Amanda King
KILLER MIKE “Adidas
SNOOP DOGG “Beautiful™

WLLD/Tampa, FL *
PD Orlando
APD Scantman
MOD: Beata
11 MARIQ °C
4 SNOOP DOGG Beautiful”
1 ) LOPEZ F/LL COOLJ Have™
KOHT/Tucson, AZ *
OM: Steve King
PD/APD. R Dub!
MD: Richarg Villalobos
2 SNOOP DOGG -Beautiful”

KBLZ/Terr-Lungview. ™
MI) Mln;us Lnn

10
7 50 CENT “Club™
5 EMINEM "Superman”

WPGC/Washington, OC *
¥P/Prog.:Jay Slevens

MD: Sarah 0"Cannor

11 RDQTS F/MUSIC “Break’

WMBX/West Paim Beach, FL *

PO/MD: Mark McCra ray

12 SNOOP DOGG “Beautiful’
10 50 CENT

2 EMINEM Supevman

1 MARID"C

KDGS/chhna KS *
PO Grag Williams
MO: Jo Jo Cotling
24 GINUWINE "Hell”
4 NAAM BRIGADE “what”
CRAIG DAVID “Hidden”
ROOTS FAMUSIQ “Break™

\

*Monitored Reporters
91 Total Reporters
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10 Total indicator

Note: KWID/Las Vegas, NV moves from
CHR/Pop to CHR/Rhythmic (and changes

call letters from KFMS).
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Celebrating ‘The Dreamer’

The importance of Martin Luther King Jr. Day

stop and think. If not for

would we be today? Would

Martin Luther King Jr. was born
on Jan. 15, 1929 and shot and killed
while standing on the balcony of the
Lorraine Motel in Memphis on April
4, 1968. Jan. 20, 1986 was the first
national celebration of King’s birth-
day as a holiday.

It is now celebrated on the third
Monday in January of each year.
MLK Day is a day on which we have
the opportunity to celebrate the life
and legacy of a great man who
brought hope and healing to our
country.

The Rise Of
Individualism

Thinking about all the things that
King stood for and all the struggles
he endured, I couldn’t help but look
a: the music business and think how
far African-American entertainers
and those behind the scenes have
come. At the same time, though,
there’s still so much work yet to be
done.

If it were not for the work of Dr.
King, where would we be? Would
there be countless Urban stations
across the country? Would it have
been possible for African-American
entertainers like Jay-Z, Ja Rule, Nel-
ly, Destiny’s Child, Luther Vandross
and so on to have crossed society’s
color lines with their music?

he approach of Martin Luther King’s birthday and national holiday made me

LK’s movement and his dreams for the future, where
r. King be proud of the progress of the African-Ameri-
can community, or would he think that it’s not quite where it needs to be?

“There’s still work to
be done, and MLK is
the perfect vehicle
for change. We can
take his foundation
and build upon it.”

Doug Davis

No band worth its cymbals is any
cood without a gaod drum major.
We know from countless football
games that the entire band marches
o the direction of the person with
he baton and whistle. If he or she
makes a misstep, the entire band
makes a misstep.

But what happens when the
drum line begins to think for itself
and beats out its own snappy ca-
dence, the saxophones get down-
right funky regardless of the drum
major’s directions or the trombones

and PD Jay Alan.

K-Cl & JO-JO IN CHI’ MGA recorcing artists K-Ci & JoJe made a stop
in Chicago tohang with the WPWX staff. Been here (I-r) are MCA Midwest
Regional Manager Phnewfala Fredrickson, Family Tree Management’s Kevin
Weeks, K-Ci, WPWX's Courtney Hicks, Jallo, and WPWX's Safiyah Edwards

decide not to right-face when in-
structed to do so?

That would lead the band into
chaos and the individualism that
we're all too familiar with in the
music business. It seems as though
music has systematically taken a
turn toward individualism. Every-
body is doing his or her own thing,

The Drum Major Instinct

As the African-American com-
munity takes this time to reflect on
the life, death and legacy of Dr. Mar-
tin Luther King Jr., let us remember
that 30 or so years ago Dr. King
stood in the pulpit of Ebenezer Bap-
tist Church in Atlanta and delivered
one of his most memorable sermons,
“The Drum Major Instinct.” King
defined the drum major instinct as
“a desire to be out front, a desire to
lead the parade, a desire to be first.”

I believe that if we take a look at
what Dr. King spoke about and
compare it to the music industry, we
will find that the same concept rings
true in what has become a multibil-
lion-dollar industry.

Without a doubt, entertainers feel
the need to compete with each oth-
er, and there is a strong feeling of “1
gotta get mine, you gotta get yours.”
There's a burning desire to excel or
soar higher than others.

No matter the genre — R&B, rap
or gospel — it's a dog-eat-dog
world, with each drummer aban-
doning the drum major and march-
ing to his or her own beat. We have
to stop and ask ourselves if this is
what “The Dreamer” gave his life
for, what he organized marches and
sit-ins to accomplish.

Given today’s quest for praise,
recognition, love and material
things — the exact opposite of
what King prescribed — “The

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1668
or e-mail:
kpowell@radioandrecords.com

No matter how or where we celebrate, let us
not forget Martin Luther King’s historical
importance to not only the African-American
community, but to the entire country.

Drum Major Instinct” is one ser-
mon that probably wouldn't get a
lot of hallelujahs and amens in
2003.

Dr. King summed up his sermon
with words of wisdom and encour-
agement that have continued to in-
spire African-Americans, words that
were born that February morning
and live on in the minds, hearts and
souls of all who were privileged to
hear or read them.

He said, “Now, brethren, I can’t
give you greatness. And, really, I
can’t make you first. You must earn
it. True greatness comes not by fa-
voritism, but by fitness. And the
right hand and the left are not mine
to give, they belong to those who are
prepared.”

Work To Be Done

Dr. King's character was one of
dignity, justice, truth, courage and
compassion, and his movements
and marches brought significant
change and inspired many African-
American men and women.

During this time many Urban ra-
dio stations across the country cele-
brate him in various ways. Some
participate in their local parades,
many air thought-provoking and
informative vignettes from Dr.
King’s life.

Doug Davis, PD of WIMZ/
Greenville, SC, says, “"We're
throwing a different twist on our
normal MLK celebrations. WIMZ
will hold the first annual MLK Po-
etry Jam. We are inviting area po-
ets and those who want to share
their thoughts on King and the
struggle to show support. The re-
sponse so far has been over-
whelming. The event will be host-
ed by WIMZ’s very own poet,
Malcolm ‘The Love Messenger’
Rockhold.

“I'm not originally from the
South, but itamazes me that the city
of Greenville does not recognize the
MLK holiday. That lets me know
that there’s still work to be done,
and MLK is the perfect vehicle for
change. We can take his foundation
and build upon it.”

WGCI/ Chicago will run Dr. King
vignettes, and WVAZ /Chicago will
run a three-hour special on MLK
Day. WGCI & WVAZ PD Elroy
Smith says, “We do this every year,
and it's always received favorably
by our listeners. It's educational,
emotional and thought-provoking.”

No matter how or where we cel-
ebrate, let us not forget Martin Luth-
er King's historical importance to
not only the African-American com-
munity, but to the entire country.

NEW MILLENNIUM WOMEN 1ne Re
hosted a VIP panel discussion and networking event for 500 leading entertain-
ment professionals. Seen here (I-r) are some of the participants: Def Jam Sr.
VP/A&R Tina Davis, Wherehouse Music Director/Urban Music Violet Brown, the
Recording Academy VP/Western Region Angelia Bibbs-Sanders, Elektra
recording artist Yolanda Adams, Martin Chase Productions President Debra
Martin Chase, Warner Bros. recording artist Meshell N'degeocello, Essence
Entertainment VP/GM Candice Bond McKeever and Arista Records VP/Deputy
Counsel, Business and Legal Affairs Nancy Taylor.

po

cording Academy recently
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WK WEEK  ARTIST TITLE LABEL(S) e siaTs mpg%%%ns AT O ope o M ost Add Ed
5 @ R.KELLY Ignition Uive/ 2077 +628 47330 12 62 |www.rradds.com
2 @ B2KANDP.DIDDY Bump, Bump, Bump (Epic/ 2894 +185 445880 8 670 | ererome v a0
1 3 ERYKAH BADU FICOMMON Love Of My Life (Magrc Johnson/MCA) 27317 -87 435013 pA| 64/0 NAAM BRIGADE What You Doin’ Wit Dat (ARTIS Tdrect) 28
6 o AALIYAH Miss You (BlackGround/Universal) 2590 +385 434356 8 131 DMX X Gon Give It To Ya (Ruff Ryders/\DJMG) 15
4 @  NELLY Air Force Ones (Fo’ ReellUniversal) 2569  +13 376513 13 62/0 | SNOOPDOGG Beautitul Doggy Style/Pricrity/Capitol 15
3 6 MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 2021 179 371068 17 680 ;gsc;'r:‘ﬁ'n”:]‘:fgtb“gfz L";;:;ﬁ;,%fs’cm / !
7 0 JAHEIM Fabulous (Divine MiliWB) 2280 +113 380275 14 57/0 SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect) 6
9 € DRUHILLIShould Be... (Def SoulDJMG) 2263 +176 395208 12 6271 | 50 CENT Wanksta (Shady/Aftermath/interscope) 4
8 8 JAY-ZF/BEYONCE ‘03 Bonnie & Clyde (Roc-A-Fella/iDJMG) 1943  -206 255054 12 G50 | MISSYELLIOTT Gossip Folks (Gold Min/Elektra/EEG) 3
21 ) JARULE FIASHANTI Mesmerize (Murder inc./I0JMG) 1819 +332 258411 3 58] m‘:nsl: ;‘:I‘;“I:°T”OG“‘,’|:"(;2:/‘CL;;‘:”EE}‘ “ g
13 m 50 CENT Wanksta (Shad)y/Aftermath/interscope/ 1746 +110 241119 8 56/4 COMMON FIMARY J. BLIGE Come Close To Me /MCA/ 3
12 @ 2PAC Thugz Mansion (Amaru/Death Row/interscape) 1744  +105 241451 7 60/0 EVE Satistaction (Ruff Ryders/interscope) 3
1 13 MUSIQ Dontchange (Def SoullDJMG) 1701 18 268219 22 64/0 CLIPSE FIFAITH EVANS Ma, | Don't Love Her (Star Trak/Arista) 3
15 @  BUSTA RHYMES Make It Clap (/) 1680 +126 225153 10  g2)1 | BABYWnat Happened ToThat Boy? (Cash Morey/Uniersa) 3
17 @  FIELD MOB Sick Of Being Lonely (414 1648 +139 226296 13 46/
18 D  BABYF/P. DIDDY Do That... (Cash Money/Universal) 1558 +81 200788 3 540 | Most
19 D LLCOOL J FAMERIE Paradise (Def Jam/IDJMG) 1557 +86 260678 5 601 | ncreasedPlays
16 18 AMERIE Talkin' To Me (Rise/Columbia) 1533 18 200241 13 BG[3 | - oo e e T o
10 19 LLCOOL J Luv U Better (Def Jam/IDJMG) 1519 278 229187 21 67/0 PLAY
ARTIST TITLE LABEL(S} INCREASE
22 @)  TYRESE How You Gonna Act Like That (/) 1518  +129 216075 9 593
14 21 EMINEM Lose Yourself (Shady/interscape) 156 432 180280 11 50 | e 'I’;rﬁ;ofl";% ‘Z"""’y/ LG LR :ggg
23 @  NASMade You Look (Columbia) 1443 +139 243082 6 5312 | JARULE FIASHANTI Mesmerize (Murder inc./IDJMG) +392
25 @)  MISSYELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 1823 +246 204879 3 66/3 | AALIYAH Miss You BlackGroundUniversal +385
27 €D  JENNIFER LOPEZ FILL COOL J All | Have (£pic) 1308 +215 194263 3 591 | JUSTINTIMBERLAKE Cry Me A River Liive) +291
20 25  SEANPAUL Gimme The Light (VP/Adlantic) 1396 98 209023 18 1900 :"g::ﬁ:{ggfﬁfﬂ"gg‘: fgﬁ’l’:’;’f/’f‘;’%"/ 27 o
4 @ 50 CENT In Da Club (Shady/Aftermattyinterscope/ 1232 +639 243557 2 1017 B2K AND P. DIDDY Bump, Bump, Bump (£pic/ +185
24 €  SMILEZ AND SOUTHSTAR Tell Me (4R7ISTdirect) 1231 +50 155242 9 56/6 | MARQUES HOUSTON That Gir finterscape/ +185
26 €@  EVE Satisfaction (Ruff Ryders/interscape) 1186 +33 131878 9 453 | DRUHILLIShould Be... Def SoulIDJMG) +176
30 € COMMON FIMARY J. BLIGE Come Close To Me /MCA/ 175 +170 188078 6  46/3
29 € TRICKDADDY Thug Holiday /Slip W Slide/Atlantic) 1056 +27 121759 7 46)2 .
28 31 JARULE Thug Lovin' (Murder nc./IDJMG) 1012 66 126638 9 5310 N e W&ACt’ Ve e e
33 €  WHITNEY HOUSTON One Of Those Days Aristal 980 +11 120584 8 470 ,
. . SYLEENA JOHNSON Guess What (ive/
31 33 CLIPSE When The Last Time... Star Trak/Arista) 855 150 131770 18 5000 | Total Plays: 386, Total Stations 13, Adds: 0
35 €D  BLACKSTREET Deep (DreamWorks/ 812 +62 89224 5 5811 | cuoppa Choppa Style Mew o LimitUniversal)
32 35  ERICK SERMON F/REDMAN React (/) 780 261 120957 14 55/0 | Total Plays: 372, Tota Stations: 20, Adds:0
38 €  VIVIAN GREEN Emotional Rollercoaster (Columbial 730 +76 101038 7 38]1 | NAPPY ROOTS Headz Up Atiantic)
34 37 BENZINO Rock The Party (Elektra/EEG) 705 160 95415 13 a5jg | TotelPlavs: 339, Total tations: 29, Adds:
45 €  NIVEA Laundromat (ive) 633 +116 103233 2 6)2 ?:{'afp’l(afs?gf;ﬁ :Ia]gt::uﬁfifs{?{gﬁg/{gJMﬁ/
30 39 LIL' JON & THE EASTSIDE BOYZ | Don't Give A @4$% (TVT) 613 37 85157 5 21 _
0 @  KCI&J0JO This Very Moment (MCA/ 601 42 73639 3 430 | f,gfsf‘;'U‘;";i?a.’ﬁ;ﬁ’;@"ﬁgﬁ’ﬁﬁ’iﬁ”’
@  JUSTIN TIMBERLAKE Cry Me A River (ive) 578  +201 109716 1 467 | By CANTRELL Breathe Arists/
42
®
44)
45
46
47]
48
49
50

37 TONI BRAXTON Hit The Freeway (Arista) 571 102 87781 10 410 | Total Plays: 257, Total Stations: 24, Adds: 1

43 NEXT Imagine That (J/ 560 +33 54574 6 3N SLUM VILLAGE F/ MS. JADE... Disco (Barak/Capitol)

47 WAYNE WONDER No Letting Go (VP/Atlantic) 514 +18 90350 4 90 Ut i e U T A LA

36 SNOOP DOGG From Tha Chuuuch To Da Palace (Doggy Style/Priority/Capitol) 508 206 49114 9 46/0 ;‘;Ql{jlfv? ;‘gﬁ?b{ifsjfn':niﬁf;’/ i 0

49 BABY What Happened To That Boy? (Cash Money/Universal) 488 +76 101557 2 33 SOLANGE® FIN.0.RE. Feei You (Colimbis
CLIPSE FFAITH EVANS Ma, | Don't Love Her (Star Trak/Arista) 473  +67 51912 1 813 | Total Pays: 209, Total Stations: 20, Adds: 0

44 0OBIE FILIL’ JON... Nothin's Free (TV7) 466 52 43701 T 210 | gang STARR Skils figin

48 SWIZZ BEATZ Bigger Business (DreamWorks/ 408 -3 31573 4 29/0 Total Plays: 203, Total Stations: 17, Adds: 1

46 JENNIFER LOPEZ Jenny From The Block (pic/ 408 91 37738 1 28/0

Songs ranked by total plays
69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

1/5-1/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed H H

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting R&R SlalIO:‘l Playlms h.ave moved to the web.
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases See all of our.mon'mmd reporters at

in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.

the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

ARTIST direct Records” presents WUSL, WEDR, WJLB, WDTJ, WFUN; WKKV, WAMD,
WOWI, WBHH, KKBT, WWWZ, WJUC, WEKX,

T h& L DU'N’ w", DA.I. WDKX,WHKR, WQHH, WBTF, WAJZ, mwﬂ
NAA!

FEATURING JU\’ENII.E KDKS, KIMM, WBLX, KTCX, KRRQ ¢
BRIGADE ; AL,

WATCH OUT FOR THE NEW vauif
e S LIFE, BUT A HI]HEHEHT Wk ArSTArocLcom s orstars con

NEXT SINGLE FEATURING JUVENILE AND
| SIR MIX-A-LOT!
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Stations and their adds listed alphabetically by market
Reporters . | e
X AT e
WAJZ/Albany, NY * KTCX/Beaumont, TX * WPWX/Chicago, IL * WOTJ/Detroit, M1 * WJMI/Jackson, MS * WGZB/Louisville, KY * WBLS/New York, NY * WRHH/Richmond, VA * WFUN/St. Louis, MO *
PO/MO: Sugar Bear OM: Jim West PD: Jay Alan PO: Lance Patton OM/PDMO: Stan Branson PD: Mark Gunn PD: Vinny Brown PD: J.0. Kunes PD: Mo'Shay
APD: Marie Cristal PD/MO: Kim Stevens MO: Traci Reynolds MO: Spudd 8 SNOOP DOGG “Beautitul” MD: Gerald Harrison MO: Deneen Womack MO: Alvin “Big Nat" Smalls APD: Craig Black
17 50 CENT "Club” 12 BUSTA RHYMES “Clag™ No Adds 42 50 CENT "Club” 8 50 CENT “Club” No Adds 1 50 CENT “Wanksta" MD: Koa Koa Thai
NAAM BRIGADE “What" 1 NAAM BRIGADE “What" % AMERIE “Takin" JUSTIN TIMBERLAXE “River” R. KELLY “Ignition”

KBCE/Alexandria, LA

APD/MD: Dell Banks

23 LL COOL J “Better”

17 B2K AND P. DIDDY "Bump”

17 VIVIAN GREEN “Emoticnal”

16 DRU HILL “Should”

16 WHITNEY HOUSTON ! Those”

11 SYLEENA JOHNSON *mut

11 TONI BRAXTON “Better
SNOOP DOGG “Beautiul”

KEOG/Alexandria, LA

DM/PD: Jay Stevens

MO: Wade Hampton
SNOOP DOGG "Beautrtut”

WHTA/Atianta, GA *
PO: Jerry Smokin' B
APD: Ryan Cameron
MO: Ramona Debraux
46 EVE "Sabs™

WVEE/Atlanta, GA *
OM/PD: Tony Brown
APO/MD: Tosha Love
10 EVE "Satis”

5 NAS “Look”

WFXA/Augusta, GA *

DM/PD: Ron Thomas

APD: Mojo

4 NAS “Look”

2 TYRESE “Goana”
CMX "X

WPRW/Augusta, GA *
PO: Tim Snell
MD: Nighttrain
SNOOP DOGG "Beautifl’
NAAM BRIGADE “What"

WERQ/Baltimore, MO *
PO: Dion Summers
APD/MD: Neke At Night
25 50 CENT “Club”

4 SMILEZ AND SOUTHSTAR “Tell"

2 MIVEA *Laundromat”

WJZ0/Biloxi-Gulfport, MS *|

DM/PD: Rob Neal
MO: Tabari Daniels
No Adds

WBOT/Boston, MA *
PD: Steve Gousby
APD: Lamar Robinson
MD: T. Clark

30 AMERE “Tabon™

1 JUSTIN TIMBERLAKE "River”

WBLKBuffalo, NY *
POMO: Skip Dillard

DMX X"
JUSTIN TIMBERLAKE “Rrver’

WWWZ/Charleston, SC *
OM/PO: Terry Base
MD: Yonni 0’Donohue

No Adds

WPEG/Charlotte, NC *
PO: Terri Avery
APD/MD: Nate Quick
11 SMILEZ AND SOUTHSTAR “Teil
5 DMX X"
4 JUSTIN TIMBERLAKE "Rnver”
4 KIZZY ROCK “Twurk"
NEXT “Imagire”

WJTT/Chattanooga, TN *
PO: Keith Landecker

MD: Magic

2 SNOOP DOGG "Beautrtul”

WGCI/Chicago, IL *
OM/PD: Elroy Smith
APD/MD: Tiffany Green
31 R.KELLY “Igntion”

WIZF/Cincinnati, OH *
PD/MO: Terri Thomas
10 NAPPY ROOTS "Headz”

WENZ/Cleveland, OH *
DM/PD: Hurricane Dave $mith
MO: Lexx Ali

4 CLIPSE F/FAITH EVANS “Mia™
1 OMXX"

WHXT/Columbia, SC *

PD: Chris Connors

APD: Harold Banks

MD: Shanik Mincie
NAAM BRIGADE “What"
SNOOP DOGG “Beautiful”

WWDM/Columbia, SC *

PO/MD: Mike Love

APD: Vemessa Pendergrass
MARIAH CAREY “Boy”
NAAM BRIGADE “What"
SNOOP DOGG “Beautiful”

WFXE/Columbus, GA

PD: Michael Soul

16 KIZZY ROCK “Twurk"

12 BONECRUSHER “Neva"

10 DAVID BANNER “Pimp”

10 JUSTIN TIMBERLAXE “River”

WCKX/Columbus, OH *
PO: Paul Strong

MO: Warren Stevens

12 50 CENT “Club”

3 DMX X"

1 NAAM BRIGADE “What"

KKDA/Dallas-Ft. Worth, TX *
PO/MOD: Skip Cheatham

COMMONMARY J. BLIGE “Close”

OMX“X"
JUSTIN TIMBERLAKE “Rive”

IMX ~
NAAM BRIGADE “What”

WJLB/Detroit, MI *

PD: KJ Holiday

APD/MO: Kris Kelley

10 SWILEZ AND SDUTHSTAR "Telf”
NAAM BRIGADE “What"

WJJUN/Dothan, AL

OM/PD: JR Wilson

MO: Jamar Wilson

45 B2K AND P DiDDY "Bump”
30 2PAC “Mansion”

30 J LOPEZFALL COOL J "Have"
30 50 CENT "Wanksta”

30 ERYKAH BADU FICOMMON “Lite”™
25 AMERIE “Tatn"

15 BABY “Happened”

10 50 CENT “Club”

WZFX/Fayetteviile, NC *
PO: Jeff Anderson

APD: Garrett Davis

MO: Taylor Morgan

14 MISSY ELLIOTT “Gossip™

WOZZ/Flint, MI *
POMO: Chris Reynolds
12 MISSY ELLIOTT “Gossip”
2 GINUWINE “Hell"

WTMG/Gainesville-Ocala, FL *
PO/APD: Chris Ryan
1 NAAM BRIGADE “What"

WIKS/Greenville, NC *

PD/MO: B.K. Kirkland

5 50 CENT "Wanksta®

1 TRICK DADDY “Thug"

1 ORU HILL “Should”
DMX X"

TYRESE “Gonna"

WJMZ/Greenville, SC *
PO/MD: Doug Davis
No Adds

WRJH/Jackson, MS *
PD: Steve Poston
MD: Lil Homie

NAAM BRIGADE “What"

WJBT/Jacksonville, FL *
PO: Mike Williams
MD: G-Wiz
2 LILJON. “Give"
MISSY ELLIOTT “Gossip™

KPR$/Kansas City, MO *
APD/MD: Myron Fears
No Adds

KRRO/Lafayette, LA *
PO/MO: John Kinnit

4 SNOOP DOGG “Beautul”
1 NAAM BRIGADE “What"

WOQHH/Lansing, MI *
PO/MO: Brant Johnson

6 DMX X"
1 BLU CANTRELL “Breathe”
NAAM BRIGADE “What"

PD/MD: Jay Alexander
NAAM BRIGADE "What"
SNOOP 00GG “Beauttul’

KIPR/Little Rock, AR *
OM/PDMO: Joe Booker
7 DMX'X

1 SNOOP DOGG “Beautrful”

CLIPSE F/FAITH EVANS Ma®

WBTF/Lexington-Fayette, KY *

3 JUSTIN TIMBERLAKE "Rwer”

WFXM/Macon, GA
DM/PD: Raiph Meachum

68 2PAC “Mansion”
7 SNOOP DOGG “Beautdul”
6 BENZINO “Party”

WHRK/Memphis, TN *
OM/PD: Nate Bell
APD: Eileen Collier
MO: Devin Steel

NAAM BRIGADE "What"

WEDR/Miami, FL *
OM/PO/MD: Cedric Holtywood
1 NAAM BRIGADE “What"

WKKV/Milwaukee, Wl *

PD: Jamiltah Muhammad

MD: Doc Love

2 SNOOP DOGG “Beautfuf”
NAAM BRIGADE ‘What"

WBLX/Mobile, AL *
PO/MD: Myronda Reuben
2 NAAM BRIGADE “What'

WZHT/Montgomery, AL
PO: Danryl Elliott
MD: Michael Long

No Adds

WUBT/Nashville, TN *
PO/MO: Kiki Henson
No Adds

KNOU/New Orleans, LA *
PD: Lamonda Williams
No Adds

WWPR/New York, NY *

PD: Michael Saunders

7 BABY "Happened”

6 COMMON/MAPNJ BLIGE “Close™
1 DMX X

WBHHNorfolk, VA *
PO/MD: Heart Attack
2 NAAM BRIGADE “What"

WOWI/Morfoik, VA *

DM/PD: Daisy Davis

APD/MD: Michael Mauzone

1 NAAM BRIGADE "What"
NIVEA “Laundromat”

KVSP/Oklahoma City, OK *
OM/PD: Terry Monday
MO: Eddie Brasco

NAAM BRIGADE "What"

WUSL/Philadelphia, PA *
PO: Gienn Cooper
MO: Coka Lani
AMD: Cosmic Kev
NAAM BRIGADE "What"

WAMO/Pittsburgh, PA *

Interim PD/MO: DJ Boogie

3 SNOOP DOGG “Beautiful™
NAAM BRIGADE “What"

WQO0K/Raleigh-Ourham, NC *
PO: Cy Young

MO: Sean Alexander

35 50 CENT “Wankstz”

21 TRICK DADOY "Thug"

6 JARULE FASHANTI "Mesmerce”
2 LL COOL J FAMERIE “Paradise”

WBTJRichmond, VA *
PD: Aaron Maxwell
MD: Mike Street

No Adds

WOKX/Rochester, NY *
0M/PD: Andre Marcel
MD: Kala O'Neal

OMX X"

NAAM BRIGADE "What"

SMILEZ AND SOUTHSTAR “Tell"

WTL2/Saginaw, MI *

PO: Eugene Brown

150 CENT “Wanksta”
TYRESE “Gonna"

WEAS/Savannah, GA

PD: Sam Nelson

MD: Jewel Carter

19 J LOPEZ FALL COOL J “Have"
CLIPSE F/FATH EVANS “Ma"
NAAM BRIGADE “What"

KOKS/Shreveport, LA *

PO/MD: Quenn Echols

8 SNDOP DOGG “Beautrul”
NAAM BRIGADE “What”

KMJJ/Shreveport, LA *
PO: Long John
No Adds

KATZ/St. Louis, MD *
PO: Eric Mychaels
3 CLIPSE FIFAITH EVANS “Ma"

19 AMERIE “Talkn™
4 NAAM BRIGADE “What"
1 BLACKSTREET “Deep”

WPHR/Syracuse, NY *
PD: Butch Charles

MD: Kenny Dees

4 SNOOP DOGG “Beautiful”

WTMP/Tampa, FL
MD: Big Money Ced
36 VIVIAN GREEN “Emotional”

25 NAS "L
10 SNOOP DOGG “Beautiful”

WJUC/Toledo, OH *

PD: Chartie Mack

MD: Nikii G.

28 GANG STARR "Skills”

9 SNOOP DOGG “Beautdur”
glp\;w BRIGADE “What"

KIMM/Tulsa, OK *
OM: Bryan Robinson
PO: Terry Monday
APO/MO: Aaron Bemard
NAAM BRIGADE “What"

WESE/Tupelo, MS
PD/MD: Pamela Aniese
No Adds

WKYS/Washington, OC *
PO: Darryl Huckatry

MD: P-Stew

30 BABY “Happened”

11 EVE “Satis”

5 DMX X"

“Dirty”
RUSTY WATERS "Carnbread™

*Monitored Reporters
80 Total Reporters

69 Total Monitored

11 Total Indicator

9 Current Indicator Playlists

Did Not Report, Playlist Frozen (1):

WEMX/Baton Rouge, LA * 193 zlugelg[;x'bﬁus g WROU/Dayton, OH * :[Kltngllllilo;;;ni:les’ o K“z,KI"een-Temple,Tx 5
Mime | s RARET | e mw | e | RS e DamNotUsea ()

\__

s N (g \
Most Played Recurrents Indicator B
vt Ao 2 5 a0 i S o hbvaibuiiduied Most Added’
ARTIST TITLE LABEL(S) PLAYS

_ ASHANTIB Bahy (Murderlnc./lDJM{z‘_} o . A ) . "83§_ S_NOOI{_D(_]GG B_ea_y_I_ifuI (nggy $ty{g/(_’riorit_y/§qg_ito{}_

GINUWINE Stmgy (£p/c} o 794 2PAC Thugz Mansion (Amaru/Death ﬁow/lntgrscqpe}

AAUVAM(CaredU BlackGrand) - 734 B2K AND P. DIDDY Bump, Bump, Bump (Epic)

NELLY FIKEI.IJ ROWLAND Dllemma {Fo’ Hbe//’/n/versal} o ( o 630 VIVIAN GREEN Emntlnnal Rullercuaster /(.‘o/umb/a}

NAPPY ROOTS Pu’ Flks (Adlantc ' ' 611 JENNIFER LOPEZ FILL COOL J AllI Have (Epic)

LUDACRIS Move Bitch (0ef Jam Souttyipme) 601 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA) )

N.O.RE. Nothin' (Def Jam/I0JMG) | 503 AMERIE Talin' To Me (Rise/Columbia) N

 USHER U Don's Have To Call LaFace/ristal - e DRU HILL | Should Be... (Def Saull0JMG)

MUSIQ Halferazy (0ef SoullDIMG) - 36 | | LLCOOLJ Luv U Bstter (JefJam/I0MG) “

NELLY Hot In berre (F0' ReelUniversa) - 344 BENZINO Rock The Party (Elektra/EEG) M

 EVE FIALICIA KEYS Gangsta Lovin' (Ruff Aydersinterscope) \ 338 WHITNEY HOUSTON One Of Those Days Arista)

 MARIO Just A Frend 2002 4 - - I 50 CENT Wanksta (Shady/Aftermatt/iterscope) )

BIG TYMERS Stil Fly (Cash Money/Universa) A 30  CLIPSE FIFAITH EVANS Ma, | Don't Love Her (Star Trak/Arista) ) 7

. DIDDY FIGINUWINE | Need A GirlPart i) (Bad BoylArsta | 318 NAS Made You Look (Columbia/ ~ _

 ASHANTI Foolish (Wurder Inc./I0JMG) 3w  JUSTIN TIMBERLAKE Cry Me A River (/ive) v

TRUTH HURTS FIRAKIM Addctive Artermithiterscope) 312 || SYLEENA JOHNSON Guess What e/

| CAMRON OhBoy (RocAfela/DiMe) m 50 CENT In Da Club (ShadyAttormatt/nterscope) - -

~ RUFF| ENDZ Someone To Love You /£p/c/ 1 V : ) - _‘279 N BABY What Happened To That Boy? /(.‘asll Money/l/ﬁ)versal/ N
NIVEA IJQ[II IVIiebs‘s__WnI[MyI\\IIan /Jn/f'{ _ o . " . , 264 DAVID BI_\NNER Like A Pimp (Independent) )
__AALIY_IIII“ R('qulv(__Tfhe BQ?‘V({?/"{/@’Q]{{’P? N ] . 262 5 EIONECIIIISII‘ER Neva Scared /BstWest/ffG/ : - m/

e e e R e
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A couple of records that are still go-
ing strong for us at the top of the year
are Jaheim’s “Fabulous,” which is
still working very well, and Whitney
Houston’s “One of Those Days.” This
is a record that | feel will be on the
radio for a long time to come. # The

g Nashville market has reacted ex-
PD WQQK/Nashwlle tremely well to Syleena Johnson's
SRS “Guess What.” Even though we're
further north than some markets, we’re very much
considered the “dirty South,” so the bluesy-funky at-
titude that comes with this record is perfect for this
market. # Deborah Cox’'s "The Morning After” is a
record that we waited on, to see how it was going
to progress, and it has blown up. We put it in rota-
tion to see what kind of a reaction it would gener-
ate, and to this point the response has been very
good. #¥ Vivian Green’'s “Emotional Roller Coaster” is holding steady,
as is Tyrese's "How You Gonna Act...” # Two records that | feel
have a lot of potential down the road are Aries’ “Strangers...” and
DJ Rogers Jr.’s “Smile.” We put “Smile” on the air to see what it
would sound like and see what kind of response the audience would
give it, and the phones blew up. We've also had good response for
Next's “Imagine That.”

"

Kelly vaults to the top of the Urban
Ehart with “lIgnition” (Jive),
which moves 5-1* ... NAAM Brigade’s
“What You Doin’ Wit Dat” (ARTISTdirect)
is Most Added this week with 28 adds
. Justin Timberlake makes his debut
on the chart this week as “Cry Me a
River” (Jive) comes in at 41* ... 50
Cent’'s "In da Club” (Shady/Aftermath/
Interscope) is Most Increased as it goes up 639 plays and surges
41-26* ... Aalivah’'s "Miss You” (Blackground/Universal) moves 6-4%,
up 385 plays ... Ja Rule & Ashanti’'s “Mesmerize” (Murder Inc./
IDJMG) jumps 21-10* ... Nivea's “"Laundromat” (Jive) goes 45-38*
. At Urban AC, Gerald Levert’'s “Closure” (Elektra/EEG) is Most
Added this week with 26 adds ... Tyrese's “How You Gonna...” (J)
moves 14-12* with +71 plays, making it Most Increased for the week
. Jeff Majors’ “Somebody Bigger” (Music One) debuts this week
at *26 ... K-Ci & JoJo’s "This Very Moment” (MCA) also makes its
debut, at 28 ... Al Jarreau’s “Secrets of Love” (GRP/VMG) moves 21-
18* ... Donnie McClurkin is back, as “The Prayer,” featuring Yolanda
Adams, (Verity) grabs 10 adds.

— Anthony Acampora, Director/Charts

arTIST: Tyrese

LABEL: J
By KASHON POWELL /URBAN EOITOR
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t’s about giving the people what they
want,” says Tyrese about his new al-
bum, I Wanna Go There. “So many people
have told me that they've made love to my
records, so what I've delivered this time
is an album about sex. Pretty much ev-
ery song has that theme.”

Tyrese first captured our attention in
a Coca-Cola TV commercial. That led
him to RCA and his Platinum-selling
debut album, which included “Sweet
Lady” and “Lately.” As if that weren’t
enough, he did a stint as host for MTV
Jams. All of a sudden the sexy R&B star
was everywhere you looked, as he be-
came the premier model for Guess and
Tommy Hilfiger.

I Wanna Go There is the followup to
Tyrese’s best-selling 2001 release 2000
Watts and his J Records debut. The first
single, “How You Gonna Act Like That,”
is a very realistic song and, without a
doubt, shows Tyrese’s vocal maturity.
“That song is about a past relationship,”
he says. “It's about temper tantrums, but
it’s all working out. I think the subject is
something everyone can relate to, and I
put my heart and soul into it.”

Another amazing cut, “How Do You
Want It,” is a cover of the late Tupac’s
original version and was produced by
Johnny Jackson, the song’s original pro-
ducer. Jermaine Dupri makes his produc-
tion contribution on “Girl I Can’t Help It”
and “Somebody Special.” “All Ghetto Girl”
was written and produced by fellow R&B
crooner Joe. The Trackmasters put their
Midas touch on “Taking Forever,” which,
Tyrese says, “is another song based on my
experience in life and particularly how I
felt before I had a record deal.”

Tyrese adds, “Every album is a listen-

ing biography for me. I have no choice
but to pour my heart into the music. If
just went through something, I write
about it. I'm a great listener. If a woman
is talking about a situation she’s been in,
I can embrace her feelings and under-
stand what she might be going through.
I like getting to know people, and just
one conversation can inspire me to write
a song.”

Definitely living up to the sex theme of
the album is “Signs of Making Love,” my
personal favorite. “This is about the
sexual experience I've had with women of
different astrological signs of the zodiac,”
Tyrese says. Equally as sexual is “I Want
You on Top of Me.” Tyrese says that this
songs fits in with what his audiences
have come to expect from his live perfor-
mances. “Some people have been a little
shocked when they've been to my show,
because it’s upfront, very physical and
very sexual,” he explains. “For my first
couple of records my image was more
mature, but the movie Baby Boy was the
perfect setup for me to show my true di-
rection. What you get now is the same
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Tips On The
Interview Process

R&R January 17, 2003

Counrry

GMs and PDs reveal what they’re looking for in airchecks

and interviews

Last week’s Country column hopefully gave you the
tools to develop a pristine resume. This week our in-
trepid panelists reveal what they listen for in your
aircheck and what they look for in packaging. Plus,
these pros share some tips on acing the interview.

On hand again this week to offer
their insights are Clear Channel/Jack-
sonville OM Gail Austin; WCTO/
Allentown OM Chuck Geiger;
WKHX & WYAY/ Atlanta President/
GM Victor Sansone; Clear Channel
Regional VP/Programming L.J.
Smith; and Entercom/Rochester, NY
OM Dave Symonds, all of whom are
currently or have recently been in hir-
ing mode.

Is Anybody Listening?

Everybody has their own way of
listening to airchecks and their own
idea of what theyre listening for. San-
sone says, “I listen from the beginning
and will stay onif I ‘hear it,’ if the per-
son has a feel for the market or if it
meets my expectations. What I listen
for varies according to need.

“In these times I like to hear a tem-
po that indicates you are prepared for
your show. Touch on various elements
of what you do that you know should
be important. Also, show that you‘re
topical, can run the format and are
quick on your feet and that you're the
‘general’ in the studio. Pauses and
dead air or ‘ums’ tell me you're
searching for content.”

Another thing Sansone isn’t im-
pressed with is long interviews with
artists. “I don’t know why people put
them in their package,” he says. “They
seem to go on forever, usually lack
discipline and are full of people step-
ping all over each other.

“Otherwise, I'm open to hearing all
that you think I need to hear that ex-
emplifies your major skiils. I also de-
fer to my managers and associates
when we are really in the thick of it.
Everyone’s opinion counts.”

When he slides a CD into the ma-
chine, Geiger says he listens from the
start and continues “till I hear if they
have what I'm looking for.” What's he
looking for? “We have a station built
on personality and entertainment, and
we have to hear that, and not selling
12 in a row.”

“l look for a take-
charge personality
who is motivated by
dedication, passion
and creativity.”
Chuck Geiger

It's All About The
Listener

Describing his aircheck-listening
habits, Smith says, “The first 30 sec-
onds tells me if Iwant more. If I'm still
listening after 30 seconds, I'll proba-
bly listen for another three minutes. If
I'm still listening at three minutes,
you'll get a call from me for more.

“In the first 30 seconds [ want to
know what this person is all about.
Are they conservative? Liberal? Fun?
Good with phones? Personable? And,
most importantly, are they speaking to
the core audience in the listeners’ ver-
biage, not radio talk?”

A half-minute is also about all the
time you're going to get to keep Aus-
tin from hitting “stop.” She says, ‘I
listen from the beginning until I know
— which is usually in the first 30 sec-
onds. If it's what [ am looking for, 1
stay. If not, 1 go.”

As for what she’s listening for, she
explains, “A good way to assess tal-
ent is to take away everything the PD
has given them — positioning state-
ments, promos, liners, etc. — and see
what’s left. Once you strip away
what's required, it really tells you
what’s there and what a talent has to
offer an audience. It’s all about the
sound and what they have to offer to
our listeners, our team, our market.

No need to send me a basketball be-
cause you want to be on my team.”

As for the airchecks themselves,
Austin says, “Big, long production
introductions on the lip of an aircheck
drive me crazy. Don’t make me wade
through your creative service guy’s
work. That tells me that you don’t get
that it ain’t about you, it's about the
listener. Your fancy effects and super-
hyped name are not what interests
them or me.”

Symonds has a unique technique
for reviewing airchecks. He explains,
“While great on-air work is a require-
ment, it's just one of many talents we
look for in any hiring decision.

“So, while some candidates can be
ruled out in a few seconds because
their sound is so clearly not what the
station needs, others are so right-on
that you rule them in in a few seconds
— meaning I pick up the phone and
call them right away to dig into those
other talents. If the conversation is
good, I'll listen to the rest of the tape.”

Packaging The Message

Now that your tape is compelling
and your resume pristine, the task at
hand is putting it all together into a
neat little package. But how far do you
go? Sansone says of packaging, “It's
meaningless to me. Content is king.
Overpackaged presentations drive me
nuts.

“I'm not a big fan of pages of news
and ‘'wow’ articles. Balance and brev-
ity win. I hate binders — I could open
an Office Depot. Simple presentation
folders will do. Use a CD and have a
folder that accommodates it so it’s
self-contained, with your name and
all the numbers on the label.”

Packaging isn't too important to
Symonds, who adds the caveat, “Just
make it look like you care.”

Smith says, “It's important, but not
as much as the content.” What drives
him nuts are “sloppy presentation and
illiteracy.” That's important to Geiger,
too, whose pet peeve is applicants
who have “no idea how to use a com-
puter or lay out material.”

As for following up on the package
you sent, Smith cautions, “Be sen-
sitive if the ad says ‘No calls please.’
There’s usually abigger reason for this
than most would imagine.

www.americanradiohistorv.com

“Don’t kill yourself with me by dis-
respecting my time and posi-
tion. Don't keep calling — I know
you're out there. I am working the
timeline; I'll call you. You can gently
remind me one week after you have
submitted and then let me do my job.”

The Interview

OK. Your stellar T&R package did
its job and got you an interview. Now
what?

Well, to start, Sansone has some
very strong words of advice for those
getting to this level of the process.
“Never accept an interview unless
you are prepared to take the job,” he
stresses. “This is huge to me. If you
put your hand up in this league, you
should know what you are prepared
to endure and the changes it will put
you through if you get the job. Other-
wise, don't pitch it.

“So, talk to your significant other,
decide on whether a move is feasible
with your family circumstances and
agree on a range of money that it will
be worth doing it for. It's not a mys-
tery. Do your homework on where
you could be moving to before you get
here.

“When the person says, ‘Congrats,
it's yours,” the next question from you
should be, ‘When can I start? Not, ‘I
have to check with my wife, husband,
shrink, dog, etc.” Why are you there,
if not to get this gig? Haven't you
talked this through?”

“When the person
says, ‘Congrats, it'’s
yours,’ the next
question from you
should be, ‘When
can I start?’ Not, ‘I
have to check with
my wife, hushand,
shrink, dog, etc.””

Victor Sansone

“Be prepared” is more than a Boy
Scout motto when you reach this point
in thejob search. Offering an overview
of the process at his company, Sy-
monds says, “Our interview process
is thorough.

“Each finalist talks to at least three
other department heads. We want to
make sure the candidate’s talents ei-
ther complement those we already
have or fill the holes. We also want to
be sure we all gel culturally and can
communicate easily.”

Ask Questions

Regarding the interview, Austin
emphasizes, “It's where you win the
gig, so pay attention and be your-
self. Don't wear a tie or a skirt to the
interview if you don’t wear them on

the job. Once we're face to face, don't
hold back — you don’t have that kind
of time.

“Tell me everything. What drives
you? Tell me what you're about, what
you have done and learned, what you
have to offer. Don’t be afraid to tellme
what makes you crazy, because I am
going to ask, and I will be impressed
if you ask me what drives me crazy.

“You need to know as much about
me, the team and the situation as |
need to know about you. This is where
we roll up our sleeves and find out if
we can help each other. If you don't
have the courage to do that, [ won't
have the courage to take a chance on
you.”

Austin seems to be suggesting that
applicants meeting with prospective
employers interview them. Our pan-
el agrees. In fact, Symonds exclaims,
“They’d be crazy not to!” Geiger says,
“Tlove it.” Smith adds, “I would hope
they’d ask a ton of questions.”

Providing some guidelines, San-
sone notes, “I expect them to have rea-
sonable questions for me — philoso-
phy, vision, company traits, etc. If you
don't, it makes you look uninterest-
ed.”

Interview Do’s
And Don’ts

Our panel also provided some spe-
cific tips for your face-to-face encoun-
ter. Asked what he looks for in a suc-
cessful candidate, Smith says, “Intel-
lect, willingness to be part of a team
and, do I like this person?” On his et-
iquette list: “Be on time, dress profes-
sionally, ask a lot of questions. Don’t
be late, wear jeans or bad-mouth any
of your former employers.”

Geiger wants a “take-charge per-
sonality who is motivated by dedica-
tion, passion and creativity.”

Our panel says prospective em-
ployers are not only impressed when
you've done some research into their
market, they actually expectit. In fact,

Geiger says he specifically asks ap-
plicants being interviewed to bone up
on the market prior to any meeting.

Asked if he’s impressed by advance
homework, Smith replies, “Very. It
speaks volumes to how they will ap-
proach the battle.” Austin encourag-
es it as well, saying, “Do the market
research. It tells me you are serious
about the job, our team, our station
and its environment.”

Sansone says, “Know our market
position, competitor and enough
about our presentation to discuss it.
Don't talk so much that you forget to
listen though. Be focused on the con-
tent of the conversation. It is apparent
inbody language when you check out
of a discussion because you're think-
ing of a response or a statement before
I am even done making my point. Fi-
nally, relax. Be yourself, but don’t try
to entertain me. Have fun — this isn't
surgery.”

Finally, Sansone had this interesting
bit of advice if you find yourself com-
ing to the end of the interview but
haven't been offered the gig: “If you
don’t get offered the job, ask for it any-
way. Show you really, really want this
opportunity more than life itself. Sell
to make the interviewer commit. I
appreciate that passion.”
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Grammy Nods And An
‘Impossible’ Streak

Universal South newcomer Joe Nichols is enjoying

a dream season

En music, as in sports, there are winning seasons and
losing seasons. And new artists on Music Row are ac-
customed to being warned, “Radio tours can be sheer
hell. You'll be playing conference rooms and small beer
joints for a long time. And, depending on the region,
some folks will have noidea who you are.” In less than
ayear’s time, however, Universal South newcomer Joe
Nichols has proven the predictions wrong.

Thanks to incredible
support at Country radio,
Nichols' first single, “The
Iinpossible,” went to No.
1, he's the operiing act on
Alan Jackson’s Drive
tour, which gets back on
the road Jan. 3%; and now
he’s received Grammy
nominations for Best
Country Male Vocal per-
formance for “The Impossible” and
Best Country Album for his debut
project, Man Witlh a Memory. Notbad
for a rookie.

Big Moments

That isn’t to say that Nichols isn’t
facing some stiff competition when
it comes to Grammy recognition.
Eeing nominated in categories with
the likes of The Dixie Chicks and
Alan Jackson is heady stuff. In fact,
for the 26-year-old Nichols, much of
the last year must seem like a dream.
“It's pretty ridiculous that we were
so lucky,” he admits.

Ridiculous, perhaps, but Nichols
has long been on the radar of many
people in the country industry, and
he has the career highlights to show
for it. “The Grammy nominations
have to be the biggest thing of my
career to date,” he says. “Being able
to sing a bit of my song on the CMA
Awards was a great inoment. The
song going No. 1, that was pretty
huge. But this putweighs them all.”

With so many big moments
crammed into one year, does
Nichols worry about where he can
possibly go from here? “It certainly
leaves expectations really high,” he
says. “l feel right now like I've got-
ten a huge Christmas gift. We're al-
ways wondering where to go from
here. Certainly, when you hit land-
marks like the Grammy nomina-

Joe Nichols

1 tions, you wonder, ‘How
do we sustain this mo-
mentum? How do we top
this?’ Idon’t think it caus-
| esany fear, but it ups the
k| stakes a oit.”

How to keep up this
pace may be more of a
concern, of course, when
Nichols starts looking to
record a sophomore
project, but he says that's on the back
burner for now. “We always contin-
Lie the song-search process, but we
don't have studio time booked just
yet,” he says.

“| would say one
goal is eventually to
be selling tickets in
mass quantities, to
eventually be
heading up our own
shows.”

Far Afield

A native of Rogers, AR, Nichols
has traveled far afield from his small
hametown, which is more than an
hour’s drive from any large city.
Raised by a single mother and a
truck-driving father who was also a
musician, he used to watch his fa-
ther play dates at VFW halls, where
classic country hits carried the day.

Nichols realizes how far he has

“You wonder, ‘How
do we sustain this
momentum? How do
we top this?’ | don’t
think it causes any
fear, but it ups the
stakes a hit.”

come and that having so much suc-
cess out of the gate makes him an
easy target for critics and industry
sniping. He’s more cautious now
about what he says in public, not-
ing, “A person can really get away
with a lot of mistakes early in their
career, because the media attention
is not as widespread. When one
moves up to a certain level, it chang-
es. I'm learning a lot — faster than |
should be learning things.”

Nichols is highly conscious of the
hazards of voicing certain things in
public and is, he says, more aware
of "topics of discussion, opinions,
the emotional stuff that I'm passion-
ateabout.” Hesays, “It’s easy to dis-
tribute the wrong message.”

Nichols’ Grammy nods also make
him a bit of a target for those who
feel others have been passed over in
his favor, but he says, “The way to
handle that is to realize the source
and where it comes from. Put your-
self in their shoes. Maybe you'd feel
the same way in their shoes. We
make it a point to take the high road
and congratulate success and wish
it for everybody. The only way to
handle criticism is to move on and
not really focus on it.”

The Company He Keeps

Nichols is looking forward to his
trip to New York for the Grammy
Awards, set for Feb. 23 on CBS-TV,
and he certainly hopes to return to
Nashville with a statue or two. But,
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he says, “1 make it a point to be lev-
elheaded and realistic. We'll take
what we can get, but this doesn’t
happen every day.

“We have been given a gift, and |
don't think we're altogether unrea-
sonable to expect it to ever happen
again. We always prepare ourselves
for the best or the worst. We're gon-
na hope we come away with some-
thing, but if we don’t come away
with anything, we'll still have the
hugest smiles on our faces.”

Perhaps an even bigger cause to
grin for Nichols is the company he’s
keeping these days. He’ll be facing
competition at the Grammys from
some country legends, including
Johnny Cash, who is also up for Best
Male Country Vocal Performance.
“We were just talking about that a
while ago,” Nichols says. “He is one
of the best ever. I've already won,
justbeing in the category with him.”

Nichols will also be competing
against Alan Jackson, who has been
somewhat of a mentor to him and
who has given the young artist’s
career a big boost. "He’s been a huge
influence on me,” Nichols says.
“Alan is a good guy, and he’s been
incredibly nice to me.

“He was a big supporter of mine
after hearing the album, and he gave
us the opportunity to open for him
on tour. That's a huge step for him,
to take on somebody like me, an
unknown, and let me be in front of
his crowd. That shows a lot of con-
fidence and recognition.”

So how would it feel to take a
Grammy Award against Jackson?
Nichols replies, “It might be a little
funny — me, alittle ol’ guy like this,
fortunate to be in this spot. I look at
Alan, and | say, "You know, there’s
nothing I could do at this point to
be in his league.””

Another Mountain

Nichols” Man With a Memory CD
didn't hit stores until July 23, 2002,
but Nichols is confident that the at-
tention he has received is for the
quality of what's contained on that
project. “1t all starts with the music,”

he says. “A lot of hard work went
into what we did on the album. A
lot of people putina lot of effort, and
to see them get rewarded by the
nominations is great. They worked
very hard.”

He’s equally glowing about the
team at Universal South and the
support he’s received from radio:
“We've been incredibly lucky, espe-
ciallv with the radio success we've
had. People took a lot of chances. At
the same time, it's a payoff for a lot
of hard work by people.”

Now the hard work of finding
another mountain to conquer be-
gins. Nichols is trying to dream big,
but he wants to stay grounded at the
same time. “Just keeping momen-
tum right now is a huge task,” he
says. “We're gonna have all we can
do to keep things like this happen-
ing as often as possible. We want to
keep working hard for big goals like
this.

“I would say one goal is eventu-
ally to be selling tickets in mass
quantities, to eventually be heading
up our own shows. We're a ways off
from that, but that's a long-term goal
we have. And we want to get the
music out there to people in a big
number.”

For now, however, Nichols isn’t
trying to think too far down the
road. “We've got all we can handle
right now,” he says. He’'ll be play-
ing shows again at the end of Janu-
ary, for the second leg of the Drive
tour. And, of course, he’ll be mak-
ing a side trip to New York in Feb-
ruary, and he’s hoping to have
something a little extra in his suit-
case on the return trip.

| comments or feedback regarding

TALK BACK TO R&R!
Do you have questions,

this column or other issues?
Gall me at
615-244-8822
or e-mail:
aking@radioandrecords.com
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COUNTRY CHRISTMAS rre setiam y Brothers went a-caroling at the
offices of the Country Music Association just before Christmas. The duo sang
songs from their Christmas album The Reason for the Season. Seen here (I-r)
are David Bellamy, CMA Associate Executive Director Tammy Genovese and Sr.

Director/Strategic Marketing Rick Murray and Howard Bellamy.
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*12 7 2D pace ADKINS Chrome (Capital 180
+35 4 N MARTINA MCBRIDE Concrete Angel (RC4/ +137
+6 5 910 VINCE GILL Next Big Thing #C4/ +119
+72 1 15/ | BRADPAISLEY I Wish You'd Stay Mriste/ +114
1 1 12/0 JENNIFER HANSON Beautiful Goodbye (Capital) +103
JESSICA ANDREWS There's More To Me Than You (DreamWorks) +100
b 4 9N CHRIS CAGLE What A Beautiful Day (Capital +98
+73 1 13/18 DARRYL WORLEY Family Tree (DreamWorks) +95
FAITH HILL When The Lights Go Down (Warner Bros.) +82
A.TIPPIN FT. TIPPIN Love Like There's No Tomorrow (Lyric Street)  +82
TIM MCGRAW She's My Kind Of Rain (Curb) +80

<D

(5330 valve)
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' COUNTRY CALLOUT AMERICA. By @

ullseye

,® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES January 17, 2003

CaLLout Americae Song selection is based on the top 35 tities from the R&R Country chart for the airplay week of December 9-15, 2002

BURN
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0.9%
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0.6%
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4.6%
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3.1%
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3.1%
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1.7%
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2.0%

CALLOUT AMERICA®

HOT SCORES

By Keviy McCABE

assword of the Week: Curtis
Question of the Week: Where do you
most frequently listen to the radio?
What time of day do vou most fre-
quently listen to the radio? (Note: tiis
is phase two, bringing the total sample to
350 people.)

Total

In the car: 65%

At home: 19%

At work: 14%

Other: 2%

Mornings: 42%

Middays: 19%

Afternoons: 23%

Evenings: 13%

Overnights: 3%

r

In the car: 66%

At home: 18%

At work: 15%

Other: 1%

Mornings: 39%

Middays: 22%

Afternoons: 25%

Evenings: 11%

Overnights: 3%

P2

In the car: 63%

At home: 23%

At work: 13%

Other: 1%

Mornings: 48%

Middays: 13%

Afternoons: 20%

Evenings: 17%

Overnights: 2%

Male

In the car: 66"

At home: 157

At work: 18%

Other: 1%

Mornings: 34%

I\/”ddd/\k\: 25%

Atternoons: 24%

Evenings: 12%

Overnights: 5%

ARTIST Title (Label) LIKEALOT PB%T"F\I\L/E NEUTRAL FAMILIARITY DISLIKE
GEORGE STRAIT She'll Leave You With A Smile /MCA) 45.4% 76.0% 16.0% 98.6% 4.9%
EMERSON DRIVE Fall Into Me (DreamWorks) 45.7% 75.1% 16.0% 98.9% 3.4%
DIXIE CHICKS Travelin® Soldier (Monument) 31.7% 67.4% 18.0% 93.1% 5.1%
TERRI CLARK | Just Want To Be Mad (Mercury/ 24.3% 66.9% 24.9% 98.3% 4.9%
RASCAL FLATTS These Days (Lyric Street) 27.1% 66.0% 20.0% 94.9% 6.6%
TOBY KEITH Who's Your Daddy (DreamWorks) 33.4% 65.4% 18.9% 93.1% 5.4%
TRAVIS TRITT Strong Enough Te Be Your Man (Columbia) 28.9% 65.4% 20.9% 94.9% 6.0%
TIM MCGRAW Red Ragtop (Curb) 27.4% 65.1% 19.4% 95.7% 1.7%
BROOKS & DUNN Every River (4rista) 20.3% 63.4% 21.7% 96.6% 4.6%
MARK WILLS Nineteen Something (Mercury/ 24.9% 62.0% 27.1% 97.7% 5.1%
KELLIE COFFEY At The End Of The Day /BNA/ 18.0% 59.4% 29.1% 94.6% 5.4%
KENNY CHESNEY A Lot of Things Different (BNA) 29.1% 59.1% 26.3% 94.0% 5.7%
TRICK PONY On A Mission (H2E/WB) 23.4% 58.3% 25.4% 94.3% 6.9%
TRACE ADKINS Chrome (Capitol) 17.1% 53.1% 16.0% 88.9% 15.1%
BRAD PAISLEY | Wish You'd Stay (Arista) 19.1% 52.0% 34.0% 96.6% 8.9%
KEITH URBAN Raining On Sunday (Capitol) 11.1% 52.0% 26.9% 91.4% 10.0%
GARY ALLAN Man To Man (MCA) 17.7% 48.7% 29.4% 87.4% 6.9%
JENNIFER HANSON Beautiful Goodbye (Capitol) 16.0% 49.1% 28.6% 86.3% 1.1%
BLAKE SHELTON The Baby (Warner Bros.) 23.7% 48.6% 31.4% 95.7% 12.6%
LONESTAR Unusually Unusual (BN4/ 11.4% 47.1% 32.9% 91.4% 9.1%
STEVE HOLY I'm Not Breaking (Curb) 12.9% 45.1% 29.7% 92.3% 15.4%
VINCE GILL Next Big Thing (MCA/ 23.7% 44.9% 32.6% 91.1% 10.9%
MARTINA MCBRIDE Concrete Angel (RCA/ 16.0% 43.7% 35.1% 92.3% 12.3%
JOE NICHOLS Brokenheartsville (Universal South) 14.6% 43.7% 33.1% 91.4% 11.4%
TRACY BYRD Babies /RCA/ 10.9% 43.1% 31.4% 86.0% 9.1%
SHANIA TWAIN Up (Mercury) 17.7% 42.9% 32.9% 90.0% 11.1%
AARON LINES You Can't Hide Beautiful (RCA/ 14.0% 41.1% 34.3% 92.0% 14.0%
DEANA CARTER There's No Limit (Arista) 11.7% 37.4% 32.3% 80.3% 8.6%
DARRYL WORLEY Family Tree (DreamWorks) 12.9% 36.6% 33.4% 90.6% 17.7%
FAITH HILL When The Lights Go Down (Warner Bros.) 12.6% 33.7% 40.9% 87.4% 9.4%
CHRIS CAGLE What A Beautiful Day (Capitol) 4.9% 33.4% 31.7% 81.7% 13.4%
DIAMOND RIO | Believe (Arista) 11.4% 32.3% 38.6% 82.6% 10.0%
STEVE AZAR Waitin’ On Joe (Mercury) 1.7% 31.7% 38.3% 86.6% 13.7%
TANYA TUCKER A Memory Like I'm Gonna Be (Tucker Time/Capitol) 9.1% 29.4% 39.1% 84.3% 13.7%
ANDY GRIGGS Practice Life (RCA) 2.6% 22.3% 38.9% 83.1% 20.0%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My Favorites b) 1
Like It ¢) It's Okay..Just S0-So d) | Don't Like It €) I'm Tired Of Hearing It On The Radio f) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country airplay chart. The sample is
composed of 400 25-54 year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3" each in the 25-34, 35-44, and 45-54
demos. The sample is halanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence,
Rochester, NY., Springfield, MA., Hartford, Portiand, ME., Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL., Charleston, SC., Jackson, MS., MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas
City, Lansing, MI., Ft Wayne, IN., Rockford, IL., Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuguerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette LA., San Antonio. WEST: Portland, OR., Salt Lake City, Fresno,
Bakersfield, Spokane, WA., Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc.

y. Overnig
The Danny Wrig

Now get Danny Wright in your local market, midnight to six. Danny is the Award Winning

Country radio personality who plays the proven hits. Keep your local sound and -
get the budget break you need. 4

Call Seattle 800.426.9082.

Flayem & Tk
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4 s ) ( )
i : America’s Best Testing Country Songs 12+ New & Active
(jﬂfﬂfﬂgﬁﬁ{{ﬂﬁq@ For The Week Ending 1/17/03.
Artist Title {Label) TW LW Familiarity Burn  TD Familiarity Burn CHARLIE DANIELSTRAVIS TRITT Southem Boy (B Hat/Audium)
Total Plays: 228, Total Stations: 36, Adds: 4
MARK WILLS Nineteen Somethin’ /MCAT 441 44 7% 16% 441 97% 16%
RASCAL FIKATTS These Days /Arista) 430 432 97% 26% 435 97% 24%
GARY ALLAN Man To Man (Curt} 425 421 90% 12% 422 89% 11% TRAVIS TRITT Country Ain't Country (Calmbia)
OIAMONQO RIO | Believe (Arista) 422 413 68% 7% 4.16 64% 6% Total Plays: 143, Total Stations: 30, Adds: 22
JOE NICHOLS Brokenheartsville (Universyl Southy) 417 409 80% 8% 416 8% 9% S T
GEORGE STRAIT She'll Leave You With A Smile /Curt) 416 421 99% 27% 4.09 98% 27%
BRAD PAISLEY | Wish You'd Stay /Ansty/ 416 424 9% 16% 4.17 2% 15% .
TERRI CLARK | Just Wanna Be Mad (Marcury/ 415 427 91% 22% 416 96% 22% CROSS CANADIAN RAGWEED 17 (Universal South)
BLAKE SHELTOM The Baby (Cobmbia/ 411 405 81% 20% 409 0% 20% Total Plays: 129, Total Stations: 10, Adds: 1
KEITH URBAN Raining On Sunday /L'apM 410 4.06 67% 6% 4.15 67% 5%
EMERSON DRIVE Fall into Me (DraamWarks/ 409 4.16 93% 18% 4.12 2% 18%
AARIJ_N LINES You Can't Hide Beautiful /RC4) 409 4.13 89% 15% 41 89% 15% LEE GREENWOOD Rocks That You Can't Move (Curty)
BROOKS & DUNN Every River (Arista) 404 403 86% 18% 398 85% 16% Total Plays: 52, Total Stations: 11, Adds: 1
TOBY KEITH Who's Your Daddy? /Dreamorts) 402 4.08 99% 36% 399 99% 36%
JOHN M. MONTGOMERY "T# Nothing Cames Between Us (Warser Sros.) 402 400 84% 3% 396 83% 1a%
OIXIE CHICKS Travelin' Soldier (Monument) 4.02 - 81% 15% 4.05 80% 13%
CHRIS CAGLE What A Beautiful Day (Capitol) 401 404 65% 7% 405 64% T% Songs ranked by total plays
TRAVIS TRITT Strong Enough To Be Your Man (MCA/ 392 390 97% 32% 3.81 97% 33% - )
KENNY CHESNEY A Lot Of Things Diffesent ZBNA/ 389 339 95% 29% 386 95% 3%
LONESTAR Unusually Unusual (BNA4/ 384 - 91% 24% 3.87 91% 23%
KELLIE COFFEY At The End Of The Day N4/ 384 396 80% 20% 381 87% 20% Please Send Your Photos
OARRYL WORLEY Family Tree (OreamWorks) 384 399 81% 13% 3.82 80% 13%
TIM MCGRAW Red Ragtop (Capitol/ 383 382 98% 34% 3.91 8% 32%
TRICK PONY On A Mission (H2E/WB) 380 393 92% 25% 376 91% 25% R&R wants your best snapshots
DEANA CARTER There's No Limit (Warner Bros.) I 3714 63% %% 370 62% 9% (color or black & white).
VINCE GILL Next Big Thing /MCA/ 368 388 7% 13% 3.60 5% 15% . .
JENNIFER BANSON Beautiful Goodbye apitol 364 390 80% 18% 362  80% 19% Please include the names and titles of
TRACE AOKINS Chrome (Capitol) 363 378 89% 23% 3.61 89% 24% all pictured and send them to:
FAITH HILL When The Lights Go Down /¥#srmer Bros.) 358 362 83% 22% 3.66 82% 21% .
SHANIA TWAIN Up! (Mercury) 316 326 8a%  31% 321 81%  29% R&R, c/o0 Mike Davis:
Total sample size is 710 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5<like very much). Talal familiarity 10100 Santa Monica Blvd., 3rd Floor,
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the LO A I CA 90067
song. Sample composition is based on persans 12+. TD = Target Dero (Females 18-34). Persons are screened via the Internet. Once passed, they can take the S ng eies,
music test based on their format/music preferance. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions . . .
of participants on the Internet only. Rate TheMusic 1S a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling E mml- deVlS @radloandrecords.com
818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, A division af Premiere Radio Networks. )
~—
I ™ ( I
| Most Played Recurrents
C -0 -U_ N T R -Y .
- e . ARTIST TITLE LABEL(S) PLAYS
F A " B B Kc K RASCAL FLATTS These Days (Lyric Street) 4795
L ' TOBY KEITH Who's Your Daddy? (DreamWorks) 4768
KEITH URBAN Somebody Like You /Capitol) 3760
TIM MCGRAW Red Ragtop (Curb) 3440
F— DIAMOND RIO Beautiful Mess (Arista) 2980
DIXIE CRICKS Landslide /Monument) 2971
KENNY CHESNEY The Good Stuff (BNV4) 2156
TRACY BYRD Ten Rounds With Jose Cuervo (RCA/ 2058
* No. 1: “He’s Got You™— Brooks & Dunn JOE NICHOLS The Impassible (Universal South) 1976
@ Aca TRAVIS TRITT Strong Enough To Be Your Man (Columbia/ 1845
MONTGOMERY GENTRY My Town (Calumbia) 1632
* No. I: “Look Heart, No Hands” — Randy Travis y
DARRYL WORLEY | Miss My Friend (DreamWorks) 1609
YEARS AGC
%_ STEVE AZAR | Don’t Have To Be (Till...) (Mercury) 1533
* No. I: “Tennessee Rattop Box” — Rosanne Cash ALAN JACKSON Work In Progress /Anista) 1520
@ YEARS AGO GEORGE STRAIT Living And Living Well /MC4/ 1513
TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 1478
. 66 . U . T )
* No. I: “Like Nothing Ever Happened” — Sylvia (second week) MARTINA MCBRIDE Where Would You Be (RCA4/ 1434
_@E).__YEARS o L LRGP S, ALAN JACKSON Drive (For Daddy Gene) /Arista) 1380
. BRAD PAISLEY I'm Gonna Miss Her (Fishin') (Arista/ 1350
* No. I: “Take This job And Shove It” — Johnny Paycheck o (h
TIM MCGRAW Unbroken (Curly 1258
. ) = >
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. COUNTRY REPORTERS

—

KEAN/Abilene, TX
PD: Marisa Bailey

4 BILLY HOFFMAN "Litle”
4 MONTGOMERY GENTRY

4 PHIL VASSAR "God"
4 PINMONKEY "Orove”

WQMX/Akron, OH *
DM/PD/MD: Kevin Mason
No Adds

WGNA/Albany, NY *
OM/PD; Buzz Brindle

MD: Bill Earley
4 TIM MCGRAW “Rain”

KBQI/Albuguergue, NM *
PD: Tommy Carrera
MD: Sammy Cruise
1 DIXIE CHICKS “Soidier”
JO DEE MESSINA “Lite”
TRAVIS TRITT “Country”

KRST/Albuguerque, NM *
PD: John Richarts

3 KENNY CHESNEY "Star”

2 PINMONKEY “Drove”

2 TOBY KEITH “Rack”

1 TRAVIS TRITT * Country™

KRRV/Alexandria, LA
PD/MD: Steve Casey

10 SARA EVANS "Looking"
10 DARRYL WORLEY “Friend”
2 TOBY KEITH "Rock”

WCTO/Allentown, PA *

PO: Chuck Geiger

APD/MD: Bobby Knight
No Adds

KGNC/Amarillo, TX
PO: Tim Butler
APDMD: Patrick Clark
20 PHIL VASSAR “God”

10 STEVE WARINER “Sand”
10 TOBY KEITH “Rock”

WWWW/Ann Arbor, MI
PD: Barry Mardit
MO: Tom Baker

8§ JESSICA ANDREWS "More”
8 PHIL VASSAR “God"

WNCY/Appleton, W1 *
OM: Jeff McCarthy

PD: Randy Shannon
MD: Marci Braun

1 KENNY CHESNEY “Gtar’
1 TOBY KEITH "Rack”

WKSF/Asheville, NC
OM/PD: Jeif Davis
MD: Andy Woods
JEFF BATES “Song”
PHIL VASSAR "God"

WKHX/Atlanta, GA *

MD: Johnny Gray

15 PHIL VASSAR "God"

7 70BY KEITH "Rack"
DIXIE CHICKS "Solder”

WYAY/Atlanta, GA *
PD: Steve Mitchell
MD: Johnny Gray

1 AARON LINES “Beautful”

WPUR/Atlantic City, NJ *
PDMD: Joe Kelly
9 HOLLY LAMAR “Unkissed”
MONTGOMERY GENTRY Speed

WKXC/Augusta, GA *

OM/PD: “T" Gentry

APD/MD: Zach Taylor
TRAVIS TRITT “Country”

KASE/Austin, TX *
PD: Jason Kane
MD: Boh Pickett

No Adds
KUZZ/Bakersfield, CA *
PD: Evan Bridwell
MD: Adam Jeffries

2 PHIL VASSAR "God"
1 TIM MCGRAW “Ramn"

WPQC/Baitimore, MO *

MD: Michael J. Foxx
6 GARY ALLAN “Man"

WTGE/Baton Rouge, LA *
PD: Randy Chase

8  MONTGOMERY GENTRY
1 PINMONKEY “Drove”

WYNK/Baton Rouge, LA *
PO: Paul Orr

APDMOD: Austin James

13 DIAMOND RIO “Believe”

g SAMMY KERSHAW “Money”
1 ALAN JACKSON "Alnght”

1 TRAVIS TRITT "Country”

WNWN/Battle Creek, MI
PD: P.J. Lacey

MD: Phil D'Reilly

4 ALAN JACKSON "Alnght”
3 KENNY CHESNEY “Star”

2 TOBY KEITH “Rock”

1 JESSICA ANDREWS "More"
W.JLS/Beckiey, WV

PD: Bill 0'Brien

MD: David Willis

18 DARRYL WORLEY “Friend”
18 TIM MCGRAW “Red”

11 JOHN M MONTGOMERY

11 KENNY CHESNEY "Star’

WHKNN/Biloxi-Gulfport, MS *
PD: Kipp Greggory
MD: DeAnna Lee

No Adds
WHWK/Binghamton, NY
PD/APD/MD: Ed Walker
26 JOHN M MONTGOMERY
19 ANTHDNY SMITH “Halt"
10 TIM MCGRAW “Rai’”
WZZK/Birmingham, AL *
PDMD: Brian Driver

2 KEITH URBAN "Raining”
1 DEANA CARTER "Limt”

WBWN/Bloomington, IL
PO: Dan Westhoft
MD: Buck Stevens

10 ALAN JACKSON "Alnght”
10 JEFF BATES “Song”

10 TOBY KEITH “Rock
Q VINCE GILL “Thing™

4 JESSICA ANDREWS “Move" )

WHKX/Bluefield, WV
PDMD: Doug Dillon

6 CHRIS CAGLE "Day"

£ DIAMOND RIQ “Believe”
5 TOBY KEITH “Rock”

KIZN/Boise, ID *

DM: Rich Summers

PD/MD: Spencer Burke

2 KENNY CHESNEY “Star’
JO DEE MESSINA "Life"
RANDY TRAVIS "Crosses”

KQFC/Boise, 1D *
OM: Rich Summers
PD: Lance Tidwell
MD: Cory Mikhals

3 JESSICA ANDREWS "More™
1 RANDY TRAVIS “Crosses™

WKLB/Boston, MA *
PD: Mike Brophey
APD/MD: Ginny Rogers
20 KENNY CHESNEY ‘Star”
19 SHANIA TWAIN "Up!”
14 DIXIE CHICKS “Saidier™
13 PHIL VASSAR "God”
10 TOBY KEITH ‘Rock”

KAGG/Bryan, TX
POMD: Jenniter Allen
20 DIAMOND RIO “Beleve”
20 KENNY CHESNEY "Star”
20 SHANIA TWAIN "Ug!”
20 TRAVIS TRITT "Country”

WYRK/Buffalo, NY *
PO: John Paul
1 DIXIE CHICKS “Saldier”
JESSICA ANDREWS "More™
TOBY KEITH “Rock”

KHAK/Cedar Rapids, IA
PO: Bob James
MD: Dawn Johnson

10 ALAN JACKSON "Drive
5 T0BY KEITH "Rock”™

WIXY/Champaign, IL
PDMD: R.W. Smith

2 KENNY CHESNEY “Star”
2 PHIL VASSAR “God™

WEZL Charleston, SC *
PD: T.J. Phillips
MD: Gary Griffin
2 TEBEY “Hands”
1 TIM MCGRAW “Ramn”
JO DEE MESSINA “Lie”
RASCAL FLATTS "Loud"

WNKT/Charleston, SC *
PO: Lloyd Ford
MD: Mudfiap
ARONTHEA TIPPIN “Tomormow”
LEE GREENWOOD “Move”

WQBE/Charleston, WV
DM/PD: Jeff Whitehead

18 MONTGOMERY GENTRY "Break”

9 KEITH URBAN “Raining”

9 TRACY BYRD “Ten"

8 GEORGE STRAIT “Lming

8 KENNY CHESNEY “Young"

8 MARTINA MCBRIOE "Blessed”
8 STEVE AZAR “Den't”

WKKT/Charlotte, NC *

PD: John Roberts

16 MARTINA MCERIDE “Concrete”
2 KEITH URBAN “Raining”

1 SHANIA TWAIN "Up""

WSOC/Charlotte, NC *
DOM/PD: Jeff Roper

MO: Rick McCracken
TIM MCGRAW “Ramn”
TOBY KEITH “Rock”
TRAVIS TRITT "Country’

WUSY/Chattanoega, TN *
PO: Clay Hunnicut

MD: Bill Poindexter
2 PHIL VASSAR “God"
PINMONKEY "Drove”

WUSN/Chicago, IL *
OM: Eric Logan

PD: Justin Case
APDMD: Evan Kroft

7 MONTGDMERY GENTRY "Speed”

6 TOBY KEITH “Rack”
3 TIMMCGRAW “Rain™

WUBE/Cincinnati, OH *
OM/PO: Tim Closson
APD: Kathy 0'Connor
MD: Duke Hamitton

1 STEVE AZAR “Joe

WYGY/Cincinnati, OH *
PD: Dave Stewart
APD/MD: Dawn Michaels
JEFF BATES “Song”
ALAN JACKSON “Alnght”
CHRIS CAGLE 'Day”

WGAR/Cleveland, OH *
PO: Meg Stevens
MD: Chuck Collier
2 DEANA CARTER "Limit”
1 MARTINA MCBRIDE “Concrete”
1 ANDY GRIGGS "Lte’
0 DEE MESSINA ‘Life”
TRAVIS TRITT "Country”
JEFF BATES "Song”

KCCY/Colorade Springs, CO *
PDMD: Travis Daily
13 DIXIE CHICKS ‘Soider”
DEANA CARTER "Limit”
FAITH HILL "Lights”

KKCS/Colorado Springs, CO *

PO: Shannon Stone

MD: Stix Franklin

48 TIM MCGRAW "Rain”

19 KENNY CHESNEY “Star”
JSIMMY WAYNE “Gone™

WCDS/Columbia, SC *
OM/PO: Ron Brooks
MD: Glen Garrett

9 KENNY CHESNEY "Star”
4 DIXIE CHICKS "Soldeer”

WCOL/Columbus, OH *
PD: John Crenshaw
MD: DanE. Zuko
2 SHANIA TWAIN “Up!”
ALAN JACKSON “Alnght”
DIAMOND RIO “Believe”
KEITH URBAK “Raming”

WHOK/Columbus, OH *
DM/PD: Charley Lake
APD/MD: George Wolf

9 KENNY CHESNEY “Star”
4 TDBY KEITH "Rock”

AARQN/THEA TIPPIN “Tomorrow”

JO DEE MESSINA "L fe
MARTINA MCBRIDE “Concrete”
PINMONKEY "Drove”

WGSQ/Cookeville. TN

PD: Gator Harrison

MD: Stewart James
ALAN JACKSON “Alrght”

JOHN M MONTGOMERY ‘Thang
KEITH URBAN “Raining”

KRYS/Corpus Christi, TX *
PD: Clayton Allen

MD: Cactus Lou
4 OIXIE CHICKS “Solser”

KPLX/Dallas-Ft. Worth, TX *
PD: Paul Williams

APD: Smokey Rivers

MD: Cody Alan

17 GEORGE STRAIT “Real’

7 TRAVIS TRITT “Country "
JACK INGRAM ‘B

KSCS/Dallas-Ft.Worth, TX *
DM/nterim PD: Ted Stecker
APDMD: Chris Huff

No Adds

WGNE/Daytona Beach, FL *
PD: Jetf Davis

JO OFE MESSINA “Lite”

TIM MOGRAW “Rain”

TRAVIS TRITT “Country”

KYGO/Denver-Boulder,CO *
PD: Joel Burke

MD: Tad Svendsen

1 ALISON KRAUSS “Lucky”

1 KENNY CHESNEY “Star”
JESSICA ANDREWS "More™

KHKI/Des Moines, 1A *
PD: Jack 0'Brien
APDMD: Jim Disen
1 TRAVIS TRITT "Country’
1 KENNY CHESNEY "Star
CRAIG MORGAN “Almost”

WYCD/Detroit, MI *
PD: Mac Daniels
APDMD: Ron Chatman
3 TOBY KEITH “Rock”
JO OFE MESSINA Lte”
KEITH URBAN “Raini
MARTINA MCBRIDE “Concrete”

WO.JR/Dothan, AL

OM: Jerry Broadway

PO: Brett Mason

APD: The Frogman

6 AARONTHEA TIPPIN “Tomomow"

KKCB/Duluth, MN

PD: Tom Bishop

MD: Pat Puchalla
No Adds

WAXX/Eau Claire, Wi
PD: George House
MD: Tim Wilson

3 JEFF BATES ‘Song'
2 ANDY GRIGGS "Lre”

KHEY/EI Paso, TX *
PD: Steve Gramzay

MD: Stacie Kaye

2 PHIL VASSAR “God”

WRSF/Elizabeth City, NC
PD/MD: Randy Gill

12 DIAMDND RIC “Believe”

12 JOHN M MONTGOMERY “Thang”
12 KENNY CHESNEY "Star"

12 BOBBY SEALS "Corvette”

WXTA/Erie, PA

PD: Fred Horton
15 KENNY CHESNEY ‘Star”
15 PHILVASSAR "God”

5 TRAV}S TRITT "Country”

Saringfickd, OR
PD: Jim Davis
MD: Matt James
PHIL VASSAR “God”
CAL FLATTS "Loud"
TOBY KEITH "Rack”

WKDQ/Evansvilte, IN

PD: Jon Prell

MO: K.C. Todd
JEFF BATES "Song”
RASCAL FLATTS "Loud”
TRAVIS TRITT “Country”

KVOX/Fargo, ND

PO: Eric Heyer

MD: Scott Winstan

3 CRAIG MORGAN "Aimost”
3 JEFF BATES "Song”

KKIX/Fayetteville, AR
PD: Tom Travis
APD/MD: Jake McBride
9 DIXJE CHICKS "Sokier”
7 CHRIS CAGLE ‘D:
7 KENNY CHESNEY “Star”

6 AARONTHEA TIPPIN “Tomorrow”
6 JESSICA ANDREWS ‘More”

WKML/Fayetteville, NC *
DM: Mac Edwards

PD/MD: Andy Brown

13 DIXIE CHICKS “Scldwer™

3 PHIL VASSAR “God”

KAFF/Flagstaff, AZ
PD: Chris Halstead

MD: Hugh James

JO DEE MESSINA “Le”
PHIL VASSAR "God”
RASCAL FLATTS "Loud”
TiM MCGRAW “Rain”
TRAVIS TRITT “Country”

WFBE/Flint, MI *
PD/MD: Chip Miller
1 TIM MCGRAW "Rain”
DANIELS & TRITT "Southern”
STEVE HOLY "Heart”™
TRAVIS TRITT ‘CmmnXA
NELSON F/BON JOVI "Mind”

WXFL/Florence, AL
PD/MD: Gary Murdock

9 JAMIE LEE THURSTON Gone
9 JESSICA ANDREWS "Mol

9 TRACY BYRD "Babies”

[NYNTSYNTNY

Stations and their adds listed alphabetically by market

KUAD/F1. Collins, CO *
PD: Mark Callaghan
MD: Brian Gary

No Adds

WCKT/FI. Myers, FL *
PD: Kerry Bahh
MD: Dave Logan
3 RANDY TRAVIS “Crosses”
2 KENNY CHESNEY “Star
1 FATHHILL “Lights”
1 CHRIS CAGLE "Dav’

WWGR/Ft. Myers, FL *
PD: Mark Phillips
MO: Steve Hart

3 KENNY CHESNEY ‘Star”
PINMONKEY ‘Drove”

WYZB/Ft. Walton Beach, FL
PD: Laura Hussey
MD: Cindy Blake
10 TOBY KEITH “Rock”
9 DIXIE CHICKS “Sokdier"

WOQHK/Ft. Wayne, IN *
OM/PD: Dean McNeil
APDMD: Mark Allen
KENNY CHESNEY “Star”
PHIL VASSAR “God”
FAITH HILL "Lights”
OIAMOND RID Believe”™
J0 OEE MESSINA "Life”
TOBY KEITH “Rock”

KSKS/Fresno, CA ™

PD: Mike Peterson

MD: Steve Montgomery

1 RADNEY FOSTER “Scary”

1 KENNY CHESNEY “Star”

1 PHIL VASSAR "God”
ASRONTHEA TIPPIN “Tomorow’
J0 DEE MESSINA "Lite”

WBCT/Grand Rapids, MI *
OM/PD: Doug Montgomery
APDMD: Dave Taft
4 TOBY KEITH "Rock”
4 KENNY CHESNEY "Star”
3 TIM MCGRAW “Ran”
J0 DEE MESSINA “Uife”
PINMONKEY “Drove”

WTQR/Greensboro, NC *
PD: Bill Dotson

MD: Angie Ward

0 KENNY CHESNEY “Star”

9 DIXIE CHICKS “Sokder”

8 ALAN JACKSON "Alnght”

5 CHRIS CAGLE “Day”

WRNS/Greenville, NC *
PO: Wayne Carlyle

APD: Mike Fartey

MD: Boomer Lee

1 TIM MCGRAW "Ram™
TAMMY COCHRAN “Let"

WESC/Greenville, SC *
DM/PD: Bruce Logan
APD/MD: John Landrum
13 KEITH URBAN “Raining”
12 ALAN JACKSON ~Ainght”
12 DIXIE CHICKS "Soldeer”

WSSL/Greenville, SC *
OM/PD: Bruce Logan
APD/MD: Kix Laylon
10 PHIL VASSAR “God”
7 KENNY CHESNEY “Star”
2 CRAIG MORGAN “Aimost”
TOBY KEITH "Rock”

—raa s

WAYZ/Hagerstown, MO
PD/MD: Don Brake

4 DIXIE CHICKS “Solder”

4 RASCAL FLATTS "Loug"

2 JOHN M MONTGOMERY “Thang"

WRBTMarrishurg, PA *
PO: Shelly Easton

MD: Joey Dean

20 DIXIE CHICKS "Sokher”

WCATMarishurg, PA *
PD: Sam McGuire

MD: Dandalion,
1 KENNY CHESNEY “Star”
JO OFE MESSINA "Life”
TRAVIS TRITT *Country”

WWYZMHartford, CT *
PD: Jay McCarthy
MD: Jay Thomas
2 KENNY CHESNEY “Star”
ALAN JACKSON "Anght
MONTGOMERY GEN
TOBY KEITH “Rock”
TRAVIS TRITT "Country”

KiLTHouston-Galveston, TX *
APDMD: John Trapane
3 TRACE ADKINS "Chrome’
2 JOE NICHOLS “Broken”
KENNY CHESNEY "Star’
PHIL VASSAR “God"
CROSS CANADIAN... "17"

KKBQ/MHouston, TX *
OM/PD: Michael Cruise
APD: Johnnie Ray
MD: Christi Brooks

No Adds

WTCRMuntington, KY
PD: Judy Eaton

MDO: Dave Poale

5 DOUG STONE “POW"

5 KENNY CHESNEY “Star”

5 MONTGOMERY GENTRY "Speed

WORMMuntsville, AL *
OM/PD: Wes McShay
APD: Stuart Langsion

MD: Dan McClain
AARONTHEA TIPPIN “Tomomow™

WFMS/indianapotis, IN *
PD: Bob Richards
MD: J.D. Cannon
2 DIXIE CHICKS "Solder”
ALAN JACKSON "Alrght”
TOBY KEITH “Rock”

WMSl/Jackson, MS *
PD: Rick Adams

MD: Van Haze
7 KENNY CHESNEY “Star”
6 TRACE ADKM “Chrome”

TIM MCGRAW "Ran”

WQIK/Jacksonville, FL *
MO: John Scott
PINMONKEY "Diove”

Y “Speed”

WROO/Jacksonville, FL *

MO: Dixie Jones

2 TERRI CLARK "Mad"

2 LONESTAR “Unusual”

2 BRAD PAISLEY "Stay”

1 KELLIE COFFEY “End”
PINMONKEY “Drove”
FAITH HILL “Lights”

“Limit”

S " Life”
MARTINA MCBRIDE “Concrete”

WXBQ/Johnson City, TN *

PD/MD: Bill Hagy

3 JOE NICHDLS "Broken”
RASCAL FLATTS “Loud”
TIM MCGRAW "Rain”

WMTZ/Johnstown, PA
PD: Steve Walker
MD: Lara Moshy
§ ALAN JACKSON “Alnght”
2 KENNY CHESNEY “Star”
1 DIAMOND RI0 “Bebeve”
1 TiM MCGRAW “Ran”

KIXQ/loplin, MO

PDMD: Cody Carlson

14  DIXIE CHICKS "Soldier

14 KENNY CHESNEY "Star”

5  AARONTHEA TIPPIN “Tomonow”
5 PHIL VASSAR "God"

5 TOBY KEITH “Rock”

KBEQ/Kansas City, MO *
PD: Mike Kennedy
MD: T.J. McEntire
2 PHIL VASSAR “God
40 DEE MESSINA "Life”
TIM MCGRAW “Ran”

KFKF/Kansas City, MO *
PD: Dale Carter
APD/MD: Tony Stevens
11 CRAIG MORGAN “Almost”
5 ANDY GRIGGS "Lie”
JO DEE MESSINA “Le”
TIM MCGRAW “Ram”

WOAF/Kansas City, MO *
POMD:Ted Cramer

RANDY TRAVIS “Crosses”
JO DEE MESSINA "Lie"
TAMMY COCHRAN "Let"
TOBY KEITH "Rock”

JEFF BATES "Song"

KEITH URBAN “Raining”
DANIELS & TRITT “Southern”
TRAVIS TRITT "Country”

WIVK/Knoxville, TN *

OM/PD: Michael Hammond

MO: Colleen Addair

1 KENNY CHESNEY "Sta

1 MONTGDMERY GENTRV Speed
PHIL VASSAR “God"

KXKC/Lafayette, LA *

PD: Renee Revett
MD: Sean Riley

7 KENNY CHESNEY “Star”

6 TIM MCGRAW “Ran”

5 DIXIE CHICKS "Soldier”

5 JENNIFER HANSON “Goodbye™

KMDL/Lafayette, LA *

PD: Mike James

MD: T.D. Smith

2 RANDY TRAVIS “Crosses™
JESSICA ANDREWS “More”
MONTGOMERY GENTRY "Speed”

WKOA/Lafayette, IN
PO/MD: Chartie Harrigan
15 JESSICA ANDREWS “"More
6 JODEE MESSW “Lite

6 PHIL VASSAR

6 RASCAL FLAT[S “Loud”
6 SAMMY KERSHAW "Mo
6 TIM MCGRAW "Ram”

WPCV/Lakeland, FL *
DM: Steve Howard
PD: Dave Wright
MD: Jeni Taylor
2 TIM MCGRAW “Rain’
2 KENNY CHESNEY "Star”

1 MARTINA MCBRIDE “Concrete”
1 FATHHILL "Lights”

WiOV/Lancaster, PA *

PD: Dick Raymond

MD: Missy Coriright

1 RANDY TRAVIS "Crosses”

KENNY CHESNEY “Star™
MONTGOMERY GENTRY "Speed
PHIL VASSAR “God”
T08Y KEITH “Rock”

WiTLAansing. MI *

PD: Jay J. McCrae

MD: Chris Tyler

KENNY CHESNEY "Star™

JD DEE MESSINA "Lite”
TRAVIS TRITT “Country”
NELSDN F/BON JOVI “Ming”
TIM MOGRAW “Ram”

KWNR/Las Vegas, NV *
OM/PD: John Marks

APD/MD: Brooks D'Brian
No Adds
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MS
PD: Larry Blakeney
MD: Altyson Scott
10 TAMMY CDCHRAN "Let”
PHIL VASSAR "God"
TOBY KEITH "Rock”

WELL L ecdngiamn Firgetie, KY

DM: Barry Fox

PD/MD: Ric Larson

1 FAITH HILL “Lights®

ALAN JACKSON “Alnght”
DIXJE CHICKS "Solder”
JOHN M MONTGOMERY “Thang™
KEITH URBAN “Raining”
SHANIA TWAIN "Up!”

WL, Lensrppioes Fayrdie, KY *

PD: Dale D'Brian

APDMD: Karl Shannon
JESSICA ANDREWS “Mare”
KENNY CHESNEY “Star”
TAMMY COCHRAN “Let”

KZKX/Lincoln, NE
PO: Brian Jennings
MD: Carol Turner

2 FAITH HILL “Lights"

1 KENNY CHESNEY “Star”
1 PHIL VASSAR “God”

KSSN/Little Rock, AR *
PD: Chad Heritage

2 DIXIE CHICKS “Soldeer”

1 KEITH URBAN "Raning”

ALAN JACKSON "Alnght™

KZLA/Los Angeles, CA *
DM/PD: R.J. Curtis

APD/MD: Tanya Campos
No Adds

WAMZ/Louisville, KY *
PD: Coyote Calhoun
MD: Nightrain Lane

8 JEFF BATES "Song™

7 TOBY KEITH "Rack”

7 DIAMONO RIO "Betieve”

WDEN/Macon, GA
PD: Gerry Marshall
APD/MD: Laura Starling

JESSICA ANDREWS "More
KENNY CHESNEY "Star’

WWOMMadison, WI *
PO: Mark Grantin
MDO: Mel McKenzie

JO DEE MESSINA "Life"
TAMMY COCHRAN "Lel”

KIAl/Mason City, IA

PD/MD: J. Brooks
5 KENNY CHESNEY "Star”
5 TRACY BYRD sames
3 TOBY KEITH "R
JESSICA ANDREWS "More”

KTEX/McAllen, TX *

PD: Jojo

MD: Patches

1 DARRYL WORLEY “Tree

1 NELSON F/BON JOVI “"Ming”
DIXIE CHICKS "Solcier”

KRWQ/Medtord. OR

PD: Larry Neal

MD: Scott Schuler
TRAVIS TRITT “Country”

WGKX/Memphis, TN *
MO: Mark Billingsley
6 KEVIN DENNEY “Go™

WOKK/Meridian, MS

POMD: Scotty Ray
5 RANDY TRAVIS "Crosses™
TIM MCGRAW "Rain”

WKIS/Miami, FL *
PD: Boh Bamett
MD: Dariene Evans
2 DIAMOND RIO “Believe”
2 DARRYL WORLEY “Tree”
JESSICA ANDREWS “More”
TIM MCGRAW “Rain”

WMILMilwaukee, Wl *
OM/PO: Kerry Wolfe
APD: Scott Dolphin
MD: Mitch Morgan

7 DIXIE CHICKS "Soldier”

5 PHIL VASSAR “God”

3 ALAN JACKSON “Alright”
1 CHRIS CAGLE “Day”

KEEY/Minneapois, MN *
OM/PD: Gregg Swedberg
APDMD: Travis Moon

No Adds

WKSJ/Mobife, AL *
PD/MD: Bill Black

APD: Steve Kelley

9 MARTINA MCBRIDE 'Concrete”

1 DIAMOND RIC "Believe
DIXIE CHICKS “Seidier”

KATM/Modesto, CA *
PD: Aandy Black
APD: D.J. Walker

MD: Joe Roberts

15 DIXIE CHICKS “Soidier”

14 JO DEE MESSINA® Ll?e'
JEFF BATES “Song

TIM MCGRAW Raln
RASCAL FLATTS “Loud"
LEE ANN WOMACK “Forever

e

AARDN'THEA TIPPIN “Tomarrow”

KJLO/Monroe, LA
PDMD: Mike Blakeney

15 DANIELS & TRITT “Southern”
15 CHRIS CAGLE "Day”

15 PINMONKEY “Drove”

KTOM/Monterey, CA *
DM/PO: Jim Dorman
3 TEBEY “Hands”
2 NELSON F/BDN JOVI “Ming"
JO OEE MESSINA "Lite”
TRAVIS TRITT “Country”

WLWI/Montgomery, AL
PO: Bill Jones
MO: Darlene Dixon
MARTINA MCBRIDE “Cancrete”
SHANIA TWAIN “Up!”

TEVE AZAR “Don't

AZAR
TIM MCGRAW “Unbroken™
DIXIE CHICKS "Soidier”
JEFF BATES "Sang”
JESSICA ANDREWS "More”
KENNY CHESNEY “Star™

WGTR/Myrtie Beach, SC
PO: Johnny Walker

MD: Joey D.
AARON/THEA TIPPIN “Tomorrow”

WKODF/MNashville, TN *

PD: Dave Kelly

MO: Eddie Foxx
JEFF BATES “Song"
KENNY CHESNEY “Star™
TIM MCGRAW "Rain

WSIX/Nashville, TN *

PD: Mike Moore

APD/MD: Billy Greenwood

JO DEE MESSINA “Lie”

PHIL VASSAR “God”

KENNY CHESNEY "Star”
MONTGOMERY GENTRY “Speed”
PINMONKEY “Drove”

WSMMNashville, TN *
OM: Kyle Cantrelt

PD: Kevin O'Neal
APD: Frank Seres

PHIL VASSAR “God"
NELSON F/BON JOVI "Mind”
AARONTHEA TI

LEE ANN WOMACK “Forever”
DANIELS & TRITT "Southem”
JO DEE MESSINA "L te”
KENNY CHESNEY "Star”

WCTY/New London, CT
PDMD: Jimmy Lehn

16 KENNY CHESNEY “Star”

6 JESSICA ANDREWS “More”
6 )0 DEE MESSINA “Lite”

6 PHIL VASSAR “God”

i~
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WNOE/New Orleans, LA *
PD: Les Acree
APDMD: Casey Carter
4 JOE NICHOLS “Broken”
2 FAITHHILL "Lights”
1 KEITH URBAN "Rammg"
DIXIE CHICKS “Soldwer”

WCMS/MNorfolk, VA *
OM: John Shomby
PD: Jack Prater

2 QIAMOND RIO “Believe”

WGH/Norfolk. VA *
OM: John Shomby
MD: Mark McKay

1 TIM MCGRAW “Ran”
1 TAMMY COCHRAN “Let”

KNFM/0dessa-Midiand, TX

PD: John Moesch

MDO: Dan Travis

15 PHIL VASSAR “God"

14 OIXIE CHICKS "Soider™

14 ALAN JACKSON "Anght’

9 DIAMOND RIO Believe”

7 MARTINA MCBRIDE “Concrete”
7 SHANIA TWAIN “Upt

KTST/Oklahoma City, OK *
PO/APD/MD: Crash

Asst. MD: Anthonry Allen

9 CHRIS CAGLE "Day”

7 ALAN JACKSON “Alnght”
2 KENNY CHESNEY "Star”
1 SHANIA TWAIN “Up"”

KXXY/Oklahoma City, OK *
PD: L.J. Smith
APDMD: Bill Reed

1 DIAMOND RIO “Bebeve”
1 CHRIS CAGLE “Day”

KXKT/Omaha, NE *
PO: Tom Goodwin
MD: Craig Allen
JEFF BATES "Song”
KENNY CHESNEY “Star”

WWKA/Orlando, FL *
PD: Len Shackelford

MD: Shadow Stevens
No Adds

KHAY/Oxnard, CA *

PD/MD: Mark Hill

4 KENNY CHESNEY “Star”
JESSICA ANDREWS “Mare”
CRAIG MORGAN "Almast”

KPLM/Palm Springs, CA
PO: Al Gordon

APD/MD Kory James

5 JEFF BATES "Sang”

5 KENNY CHESNEY “Star”

5 PHIL VASSAR “God”

WPAP/Panama City, FL
PD: Bill Young

MD: Shane Collins
No Adds

WXBM/Pensacola, FL *
PDMD: Lyan West
DIXIE CHICKS “Soldrer”
J0 DEE MESSINA “Life”
KENNY CHESNEY “Star”
MONTGOMERY GENTRY "Speed”
PHIL VASSAR "God"
TAMMY COCHRAN "Let"
TOBY KEITH "Rock™

WXCL/Peoria, IL
PDMO: Dan Dermody
18 PHIL VASSAR “God"
18 KENNY CHESNEY “Star”
18 TOBY KFITH "Rock”

WXTU/Philadelphia, PA *
PD: Boh McKay
APDMD: Cadillac Jack
2 PHIL VASSAR “God”
TiM MCGRAW “Ran”
TOBY KEITH “Rock”

KMLE/Phoenix, AZ *

23 KENNY CHESNEY "Star”

21 CRAIG MORGAN “Almost”
5 JEFF BATES “Song

5 ALAN JACKSON " A'nghl

KNIX/Phoenix, AZ *
PD: Shaun Holly

MD: Gwen Foster
7 JENNIFER HANSON “Goodbye™
1 STEVE WARINER “Sand”
AARONTHEA TIPPIN “Tomormaw”
KENNY CHESNEY “Star”

WOSY/Pittsburgh, PA *
OM/PD: Keith Clark

APDMOD: Stoney Richards
No Adds

WPOR/Portland, ME
PD: Rick Jordan
MD: Glori Marie
2 DEANA CARTER "Limt"
1 MARTINA MCBRIDE “Concrete”
TOBY KEITH "Rock”

KUPL/Portland, OR *
OM: Lee Rogers

PO: Cary Rolfe

MD: Rick Taylor

6 VINCE GiLL “Thing"
4 PHIL VASSAR “God”

3 DIAMOND RIO “Believe”
2 PINMONKEY "Drove”

KW.L/Portland, OR *
OM: Bruce Agler
PO: Ken Boesen
APD/MD: Craig Lockwood

2 DIXIE CHICKS “Solgrer™
WOKQ/Portsmouth, NH *
PO: Mark Jennings
APD/MD: Dan Lunnie

2 TOBY KEITH "Rock”

2 KENNY CHESNEY “Star”

1 ALAN JACKSON “Alnght”
WCTK/Providence, RI *
PD: Rick Everett

MD: Sam Stevens
3 MARTINA MCBRIDE “Concrete”
1 PINMONKEY “Drove”

WLLR/Quad Cities, IA-IL *
PO: Jim 0’'Hara

MD Ron Evans

JOE NICHOLS “Broken”
KEITH URBAN “Raining”
SHANIA TWAIN “Up"”
DIAMOND RI0 “Bejieve”
ALAN JACKSON Alnght”

RN

WODRRaleigh-Durham, NC *
PD: Lisa McKay
MDO: Morgan Thomas
1 KENNY CHESNEY "Star”
TAMMY COCHRAN "Let”

KOUT/Rapid City, SD
PDMD: Mark Houston
15 KENNY CHESNEY "Star”
14 TOBY KEITH “Rock”

11 CHRIS CAGLE "Day’

KBUL/Reno, NV *
OM/PO: Tom Jordan
APO: JJ Christy

MO: Chuck Reeves

2 JO DEE MESSINA "Life”
1 DIXIE CHICKS "Soldier™

WKHK/Richmond, VA *

PO: Jim Tice

4 VINCE GILL ‘Thing
JESSICA ANDREWS "More”
KENNY CHESNEY ‘Star”

KFRG/Riverside, CA *
OM/PD; Ray Massie
MD: Don Jeftrey
JIMMY WAYNE "Gane"
STEVE WARINER “Sand”
TAMMY COCHRAN “Let”
TIM MCGRAW "Ran”
TRAVIS TRITT “Country”

i " _re
PD: Brett Sharp
MO: Robin James
MONTGOMERY GENTRY "Speed”
SHANIA TWAIN "Up!"
TIM MCGRAW “Rai”
TOBY KEITH “Rock”
TRAVIS TRITT “Country”

W
PD: Chris D'Kelley

4 TRAVISTRITT "Country”

1 SHANIA TWAIN “Up**
OANIELS & TRITT Southen
DIXIE GHICKS "Saider”

JO DEE MESSINA 'Lie”
NELSON F/BON JOVI “Mind”

WBEE/Rochester, NY *
OM: Dave Symonds
PD: Chris Keyzer

2 RASCAL FLATTS “Loud"

WXXQ/Rockdord, IL
OM/PD: Jesse Garcia
MD: Kathy Hess
JESSICA ANDREWS "More"
KENNY CHESNEY "Star”

KNCl/Sacramento, CA *
Dir./Prog.: Mark Evans
APOD: Greg Cole
MDO: Jenniter Wood

3 PHIL VASSAR “God”

2 SAMMY KERSHAW "Money”
DIXIE CHICKS “Soklier”

WKCQ/Saginaw, M1 *

DM/PD: Rick Walker
AAROA/THEA TIPPIN “Tomomow”
ALAN JACKSON “Alnght”
CRAIG MCRGAN “Almast”
DIAMOND RIO “Believe”

WICO/Salisbury, MD

POMD: EJ Fox

21 TIM MCGRAW Rain”
19 TRACY BYRD "Babies”
10 ASRONTHEATIPPIN Tomomow”
10 JEFF BATES “Song™

KSD/St. Louis, MO *

MD: Mark Langston
No Adds

WIL/St. Louis, MO *
PO: Greg Mozingo
APDMO: Danny Muntpna

17 TIM MCGRAW “Ram
11 JENNIFER HANSON "Goodbye”

KKAT/Salt Lake City, UT *
PD: Eddie Haskell
3 JEFF BATES “Song”
1 DARRYL WORLEY “Tree"
TOBY KEITH "Rock”

KSOP/Sait Lake City, UT *
PD: Don Hilton
APD/MD: Debby Turpin
8 RASCAL FLATTS “Loud”
7 TIMMCGRAW "Rain”
7 TRAVIS TRITT “Country”
TAMMY COCHRAN "Let”

KUBL/Salt Lake City, UT *
OM/PD: Ed Hill
APDMD: Pat Garett
5 CRAIG MORGAN "Amost”
3 STEVE AZAI
3 KEVIN DENNEV o
JESSICA ANDREWS “More”

JOHN M MONTGDMERY “Thang™

RASCAL FLATTS "Loud”
TOBY KEITH "Rock”
TIM MOGRAW “Rain”
KENNY CHESNEY “Star”

KGKL/San Angelo, TX
PDMD: David Hollebeke
12 TRAVIS TRITT "Country”
TIM MCGRAW “Ran”
CHARLIE ALLEN “Beter”

e
SONNY BURGESS Womans”
Jo DEE MESSINA "Life”
KETCHUM “Something’
JERRV BURKHART "Cryin
JOHN M MONTGOME!
RADNEY FOSTER "Scary”
AASCAL FLATTS " Loud”
SABINA “Hard"
SAMMY KERSHAW "Money™
TOBY KEITH “Rock”

KAJA/San Antonio, TX *
OM/PD: Keith Montgomery
APDMD: Jennie James
3 KENNY CHESNEY "Star”
1 FAITHHILL "Lights”
JO DEE MESSINA "Life”
TRAVIS TRITT “Country”

3 e L I I LTI B Be B B B

KCYY/San Antonio, TX *
PD: George King
37 ALAN JACKSON “Alnght”

KSON/San Diego, CA *
OM/PO: John Oimick
APDMD: Greg Frey

7 JOE MICHOLS "Broken”

1 JESSICA ANDREWS "More”
1 PHIL VASSAR “God”

“Thang"

KRTY/San Jose, CA*
PD/MD: Julie Stevens

APD: Nate Dealon
No Adds

KKJG/San Luis Obispo, CA
No Adds

KRAZ/Santa Barhara, CA
PDMD: Rick Barker

24 STEVE AZAR “Joe"

12 KENNY CHESNEY “Star”

12 TIM MCGRAW *Rain”

8 SHANIA TWAN "Up"”
8 TRAVIS TRITT “Country”

KSNI/Santa Maria, CA

PD/MD: Tim Brown
10 TOBY KEITH “Rock
7 PHIL VASSAR “God”

WCTQ/Sarasota, FL *
PI/MD: Mark Wilson
APD: Tracy Black
1 SHANIA TWAIN "Up'”
DIXIE CHICKS “Soldier"
JESSICA ANDREWS "More”

W.JCL/Savannah, GA
PO/MD: Bill West
6 KENNY CHESNEY “Star”
8 TRICK PONY “Mission”
DIAMOND RI “Believe™
JESSICA ANDREWS "More™

KIPS/Seallle-Tacoma, WA *
PD: Becky Brenner
MO: Tony Thomas

1 PHIL VASSAR “God"
KENNY CHESNEY “Star”

KRMO/Shreveport, LA *

PD: Bob Shannon

MD: James Anthony
JESSICA ANDREWS "More”
TAMMY COCHRAN “Let”

KXKS/Shreveport, LA *

DM: Gary McCoy

PDMD: Russ Winston
ACKSON “Alrght”

ALAN J
MARTINAMCBRIOE “Concrete”
TAMMY CDCHRAN “Let”

KSUX/Sioux City, IA
PO: Bob Rounds
APD/MD: Tony Michaels
7 JODEE MESSINA "Lite”
5 PHIL VASSAR "God"
2 JEFF BATES "Song”
2 TIMMCGRAW “Rain”

WBYT/South Bend, IN
PD: Tom Oakes
APD/MD: Lisa Kesti

5 TEBEY "Hands™

4 KENNY CHESNEY Star”
4 TOBY KEITH "Rock”

KDRK/Spokane, WA *
OM/PD: Ray Edwards
APD/MD: Tony Trovato

TRAVIS TRITT “Country”
JO DEE MESSINA “Lre”

KIXZ/Spokane, WA *

OM: Scott Rusk

PD/MD: Paul Neumann
No Adds

WPKX/Springfield, MA *
MD: Jessica Tyler
1 KENNY CHESNEY “Star”
ALAN JACKSON "Alnight”
DIXIE CHICKS “Soiher”
TOBY KEITH "Rack”

WFMB/Springtield, IL

PD: Dave Shepel

MD: John Spaulding
SHANIA TWAIN "Up'™

KTTS/Springfield, MO

DM/PD: Brad Hansen

26 DIXIE CHICKS "Soldser’

WBBS/Syracuse, NY *

DM/PD: Rich Lauber

APDMD: Skip Clark

3 JOE NICHOLS “Broken”

1 CHRIS CAGLE “Day”
DIXIE CHICKS “Soldeer”
TOBY KEITH “Rock

WTNT/Tallahassee, FL
PD: Kris Van Dyke
MD: Woody Hayes

6 TIMMCGRAW “Ran”
CARRYL WORLEY "Tree”
TOBY KEITH “Rock”

WAQYK/Tampa, FL *
OM: Mike Culotta
PD/APD: Beecher Martin

APDMD: Jay Roberts
1 KENNY CHESNEY "Star”
1 PHIL VASSAR “God"
JEFF BATES “Song”

TIM MCGRAW "Rain”

WYUU/Tampa *
DM/PD: Mike Culotta
APD: Will Robinson
MD: Jay Roterts
3 JEFF BATES “Song”
1 TIMMCGRAW “Rain’
KENNY CHESNEY "Star’
PHIL VASSAR ‘God”
WTHI/Terre Haute, IN
OM/PO: Barry Kent
MD: Party Marty

TOBY KEITH "Rock”

WIBW/Topeka, KS
PD: Rudy Femandez
MD: Stephanie Lynn
28 ALAN JACKSON “Alnght”
28 KEITH URBAN “Raining”
zs KENNY CHESNEY “Star”
4 AARONTHEA TIPPIN “Tomormow”
m JAMIE LEE THURSTON "Gone”
14 JEFF BATES “So
14 PHIL VASSAR * God
14 RASCAL FLATTS “Loud"
14 TIM MCGRAW “Rain”
14 TOBY KEITH “Rock”

WTCM/Traverse City, MI
OM/PD: Jack 0'Malley
APD/MD: Ryan Dobry-Hunt
18 JEFF BATES® Son%

14 RANDY TRAVIS “Crosses™
10 JESSICA ANDREWS “Mare”
10 JO DEE MESSINA " Life'

KIIM/Tucson, AZ *
PO: Buzz Jackson

MD: John Collins
No Adds

KvV0O0/Tulsa, OK *
OM: Moon Mullias

APD/MD: Scott Woodson
No Adds

WW2D/Tupelo, MS
PO/APD/MD: Paul Stone

13 MONTGOMERY GENTRY “Speed
5 KENNY CHESNEY "Star”

KNUE/Tyler-Longview, TX
POMD: Larry Kent
KENNY CHESNEY “Star”
MARTINA MCBRIDE "Concrete”

WFRG/Utica-Rome, NY
OM: Don Cristi

PDMD: Mati Raisman
JEFF BATES "Song”

KJUG/Visalia, CA *
POMD: Dave Daniels
1 PHIL VASSAR "God”

JO DEE MESSINA “Ufe”
KENNY CHESNEY "Star”
TIM MCGRAW “Rain”
TRAVIS TRITT *Country”
NELSON F/BON JOVI “Ming"
TDBY KEITH "Rock

WACO/Waco, TX

PD/OM: Zack Owen
No Adds

WMZ0/Washington, DC *
OM/PD: Jeff Wyatt

APD/MD: Jon Antheny
6 TOBY KEITH "Rock”

WIRKMWest Palm Beach, AL *
PD: Mitch Mahan
APOMD: J.R. Jackson

TIM MOGRAW “Ran”

DIXIE CHICKS “Soldier™
KENNY CHESNEY “Star”

JO DEE MESSINA "Lde"

PHIL VASSAR "God"

ALAN JACKSON “Alnght”

WOVK/Wheeling, WV

PD/MD: Jimmy Elliott

19 DIXIE CHICKS "Landshde”

19 SHANIA TWAIN "Getcha”
M MONTGOMERY *

g
6 TRAVIS TRITT "Country
TiM MCGRAW "Rain”

[CTNT T EPRYT

KFDIAWichita, KS *

PD: Beverlee Brannigan

APD/MD Pat James
ARONTHEA

TIPPIN Tomormow”
2 KENNY CHESNEY "Star”
2 JENNIFER HANSON "Goodbye™
1 PHIL VASSAR “God”

KZSN/Wichita, KS *
DM/PD: Jack Oliver

MD: Dan Holiday
No Adds

KLUR/Wichita Falls, TX

PDMO: Brent Wamer
5 KENNY CHESNEY “Star”
DIAMOND RIO “Believe”
JESSICA ANDREWS "More”

WGGY/Wilkes Barre, PA*
PD: Mike Krinik
MD: Jaymie Gordon

1 BRAD PAISLEY Stay"

WWQQ/Wilmington, NC
{nterim PD: Bridget Banks

JESSICA ANDREWS "Mare”
KENNY CHESNEY "Star”

KXDD/Yakima, WA
PD: Dewey Boynton
MO: Joel Baker
KENNY CHESNEY "Star
PHIL VASSAR “God'
RASCAL FLATTS "Loud”

WGTY/York, PA *
OM/PD: John Pellegrini
APD/MD: Brad Austin

1 JEFF BATES “Song”
1 ALAN JACKSON “Alnght”

WIRfourEowe W, OH ™
PD: Dave Steele
MD: Tim Roberts

JESSICA ANDREWS "More”

*Monitored Reporters
224 Total Reporters

149 Total Monitored

75 Total indicator
72 Current Indicator Playlists

Did Not Report, Playlist Frozen (3):
WPSK/Blacksburg, VA
KLLL/Lubbock, TX
WDEZ/Wausau, Wi

wwwW americanradiohistorv com
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__ADULT CONTEMPORARY __

Provide The Best Product

Break old rules, create new cnes

g’Ve’re into the new year, and it's time to dig in and
take Adult Contemporary radio to even greater heights.
And who better to motivate and inspire programmers
than Zapdleon Media Strategies’ Guy Zapcleon? Below,
Guy speaks candidly about the not-so-positive develop-
ments thctzjt have apparently become acceptable norms.

Hang on

0 your hats and read on for his philosophy on

how to effect positive change in 2003.

The Zapoleon Music
Cycle has returned to the
Doldrums with a lot of
similarities to the early
'90s. During the Dol-
drums mainstream AC
traditionally explodes
and Hot AC becomes the
adult replacement for the

%

vent defense in an effort
to keep it safe for the
broadest common de-
nominator in order to
win the Arbitron poker
game. The problem is
that when you spread
| yourself that thin to
please so0 many people,

upbeat variety of hits that
CHR has offered.

Both Hot AC and mainstream AC
are temporarily growing more con-
servative with new music because
there simply isn’t enough hit music
for these formats to fill all the cur-
rent categories. One caveat to this is
that we're still not hearing all the
good hit music on the radio.

According to Promosquad Hit
Predictor (a new-music pretesting
company), nearly 40% of the songs
that could be top 20 aren’t getting
airplay because they are either not
a label priority, are from a little la-
bel with nojuice or are suffering due
to programmers’ prejudgment.
Some of the songs are from un-
signed bands and some are from
bands that are part of a label’s ros-
ter but that are not being worked for
various reasons.

Consolidation Breakdown

Running radio on a shoestring
tudget and cutting manpower and
tools are finally beginning to have
an effect on overall listenership. A
major researcher told me recently
that in focus groups all listeners are
complaining about radio being bor-
ing, about all stations having simi-
lar playlists and playing the same
songs over and over and about chat-
ty DJs.

The programmer for XM Satellite
Kadio’s “’70s” channel, Kurt Gil-
christ, commented that he hears that
listeners love the playlists and pro-
duction on XM, calling them a
breath of fresh air. Now we know
that the new XM listeners are the
most passionate music people, but
they are also the people who used
to give huge TSL to radio.

AsKurt said, radio is playing pre-

Guy Zapoleon

you wind up not evoking
a lot of passion from a lot
of people, especially the really pas-
sionate former radio fans.

Alot of the really creative people
who have strong oninions about dif-
ferent and unique programming
have been drummed out of the busi-
ness because they don't agree with
the cookie-cutter formulas that are
being plugged intaradio these days.
At most stations you have over-
worked programmers who are ex-
[pected to program two or three sta-
tions instead of focusing their cre-
ative juices on making one radio sta-
tion great.

You have poorly paid air talent
who have to voicetrack 20 stations
to make what they used to make as
a tull-time jock on one. When re-
search, marketing and expert advice
and mentoring from consultants are
cut from the budget, the result is
“Houston, we have a problem!”

Where Have The Great
Teams Gone?

When Steve Berger ran Nation-
wide Communications he under-
stood that to do great radio you
must have only the best people.
There are still some great Hot ACs
that understand this concept. Infin-
ity Broadcasting has built great
teams of people at America’s best
Hot ACs. For example, in my opin-
ion, there’s KLLC/San Francisco,
WBMX/Boston, WTIC/Hartford,
WWMX/Baltimore and WKRQ/
Cincinnati — staticns that Zapoleon
_hMedia Strategies is blessed to consult.

Tjust finished working a few days
with WBMX/Boston, which has
great air talent in all dayparts. There
are the morning hosts, John Lander
and Erin O’'Malley, and also Greg

By Guy Zapoleon

Daniels, Tad Bonvie and an incredi-
ble programming department with
one of America’s best PDs, Greg
Strassell.

There's also a great Asst. PD/MD,
Mike Mullaney, and the station has
one of the best marketing people in
the country in Anne Marie Strzelec-
ki. WBMX has creative promotions,
great event marketing and fantastic
image television spots. It has an ex-
cellent Imaging Director in Damon
Oaks, who uses some of the most
creative production in America to
sell the amazing promotions while
adding humor and attitude to the
station.

WBMX is under the leadership of
a wise, creative and motivating
manager, Mark Hannon, who un-
derstands that a great Hot AC is like
a Mercedes Benz: You can have a
frame roll off the assembly line, but
unless you use the best materials

If your ears believed
asong was a hit in
the beginning, stick
with it until it has
heen on at least six
weeks in full-time
rotation.

and then polish it and give it the
proper maintenance, it won't be an
excellent car that will last for years.
A great Hot AC radio station is
the same thing: Without the proper
tools and the right people using
them and the proper care and main-
tenance, it won’t be the top three 25-
54 ratings killer that WBMX has
been year in and year out. Great
managers like Hannon also believe
in taking out insurance on their
Mercedes by using research and
good consultants. Bottom line: It
takes a great team of talented peo-
ple to make a great radio station.

Breaking The Rules

When [ programumed in Phoenix
and we needed to drop spots to re-

www.americanradiohistorv.com

Both Hot AC and mainstream AC are
temporarily growing more conservative with
new music hecause there simply isn’t enough
hit music for these formats to fill all the

current categories.

act to a new competitor’s potential
10-in-a-row threat, Mickey Franko
and Steve Berger allowed us to do
it. That wouldn’t happen today.
There are times when you can’t de-
liver double-digit cash-flow growth.
There are times when vou need to
reinvest in a product to protect it
during its inevitable down cycle.
Publicly owned companies don't
have the leeway to do that. Radio
has to get back to operating with the
intent of entertaining first — or lose
its franchise.

When 1 was part of the “Brat
Pack,” along with people like Steve
Perun, who now runs his cwn SP
Inc. consultancy out of Minneapo-
lis, and Brian Thomas, who's cur-
rently at KFRC-FM/San Francisco,
we were a group of programmers
who evaluated songs on their mer-
it, not on what was being worked.
We broke a lot of left-field songs,
some by unsigned bands and some
that were bring-backs.

Many of these became national
hits, and most of them became hits
for our individual stations. We were
hounded by the industry because
we took chances, but it was because
we knew that our success — and
even our survival — was based on
playing the best music possible, re-
gardless of where it came from.

All three of us programmed dou-
ble-digit stations that were No. 1 in
their markets because we used our
ears, never compromised our prod-
uct on any level and always played
the best possible music, no matter
where it came from.

Interpreting Charts

Don’t blindly follow national ro-
tation charts. These charts are a mix-
ture of radio stations from diverse
cities with different competitive en-
vironments. | see more and more
stations looking at national charts
and ignoring their own callout.
They rotate songs that are stiffing in
their own research and power songs
that are national hits, feeling that
their callout is wrong and that the
bulk of the country represented by
the national chart is right.

The problem is that everyone is
watching everyone else instead of
looking for patterns in their own re-
search. Combine that with spinning
songs for tempo and the huge influ-
ence of spinning songs for promo-
tions and you get a very stilted pic-

ture when vou rely too heavily on
national charts for information.

While the biggest hits are certain-
ly hits, the A and B songs differ de-
pending on the marketplace. You
can’t get that information without
good local callout. More important,
though, is how you interpret that
information. This means not judg-
ing a song after three callout reports.
If your ears believed a song was a
hit in the beginning, stick with it
until it has been on at least six weeks
in full-time rotation.

A recent R&R headline stated
that the FCC had opened a proceed-
ing to explore the issue of a “do not
call” registry. This could potentially
affect radio-related firms that rely
heavily on telephone research. It
could wreak havoc on traditional
callout companies that try to gener-
ate results from the telephone.

Therefore, I believe you'll see
more Internet music research, like
that from Pinnacle Media Manage-
ment’s Online Tracker. Again, we
are in the musical Doldrums right
now, soit’sall about finding the big-
gest hits so that both the radio and
record industries can survive this
tough musical time.

Promoting The Hits

There is so much pressure to play
songs in return for promotions and
promotional dollars that many of
the real hits are never given a
chance. There was a song recently
that showed top 10 to 15 potential
atevery station that tested it, but the
label gave up on it right at the point
that it would have broken through.

Why? Because it had taken 20
weeks to establish, and the label was
no longer willing to spend the huge
promotion dollars. When the label
got iffy, most of the stations gave up
in order to put on the next song that
they were being pressured to add.

We need to get back to using our
ears and sticking with songs that we
believe in if they show this kind of
potential. Two formats lost a good
A or strong B song this month.
When you add that up over a year,
you see that each format is 10%-20%
weaker because it plays inferior
songs instead of playing real hits
that labels give up on or that lack
label support.

It’s time to use your ears. There
are a lot of great songs out there that

Continued on Page 51
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ARTIST TITLE LABEL(S)

WEEKS ON  TOTAL STATIONS/

TOTAL
PLAYS CHART ADDS

THIS
WEEK

+/- GROSS
PLAYS  IMPRESSIONS
(00)

1 0 FAITH HILL Cry (Warner Bros.) 2526 +56 354852 18 1130
3 e PHIL COLLINS Can't Stop Loving You (Atlantic) 2450 +103 325180 15 113/0
2 3 VANESSA CARLTON A Thousand Miles (A&M/Interscape) 2333 37 292245 36 1091
4 o SANTANA FIMICHELLE BRANCH The Game Of Love (Arista/ 2300 +49 316014 14 106/2
5 e KELLY CLARKSON A Moment Like This (RC4) 1980 +34 237828 17 96/0
7 @  DIXIE CHICKS Landslide (Monument/ 1899 +194 279895 9 102/16
6 7  FIVE FOR FIGHTING Superman {It's Not Easy)} (Aware/Columbia) 1659 -100 205323 59 111/0
8 8  SHERYL CROW Soak Up The Sun (A&M/interscope) 1646 A1 204995 34 9812
10 9  ENRIQUE IGLESIAS Hero fInterscope) 1504 -20 192147 63 11510
9 10 CELINE DION A New Oay Has Come (Epic/ 141 -166 168828 47 107/0
" m DARYL HALL & JOHN OATES Forever For You (U-Watch) 1303 +27 142216 10 95/5
12 @ SHANIA TWAIN I'm Gonna Getcha Good! (Mercury) 1229 +67 172902 9 95/6
13 13 LEANN RIMES Life Goes On (Curt) 1041 87 92351 20 8710
14 14 JOHN MAYER No Such Thing {Aware/Columbia) 914 -69 138789 32 68/1
17 @ CELINE DION At Last (Epic/ 899 +167 124109 6 52/4
15 @ KELLIE COFFEY When You Lie Next To Me (BN4/ 806 +37 75929 20 74/0
20 Q CHRISTINA AGUILERA Beautiful (RC4) 703 +145 130467 4 57116
18 @ ROD STEWART These Foolish Things /) 588 +15 94439 7 7811
19 19 MARIAH CAREY Through The Rain (MonarC/IDJMG) 528 -32 57328 13 64)2
22 @ PAUL SIMON Father And Oaughter (Nick/Jive/ 456 +23 44575 7 61/8
23 @ TAMARA WALKER If Only (Curb) 427 +21 36578 8 65/3
21 22 DJ SAMMY & YANOU Heaven {Candlelight) (Rabbins) 407 -39 56953 11 30/0
25 @ BENNY MARDONES | Want It All (Crazy Boy/Go-Kart) n +7 43803 10 361
24 24 JAMES TAYLOR Whenever You're Ready (Columbia) 369 -23 I 12 am
26 @ JOHN MAYER Your Body Is A Wonderland fAware/Columbia) 347 +22 52530 6 2512
@  REGIE HAMM Babies (Refuges/ 280 +110 28262 1 3218
27 27 CHRIS EMERSDN All Because Of You (Monomay) 239 -56 18031 14 35/0
30 @ GARFUNKEL/SHARP/MONDLOCK Bounce (Manhattan/ 184 +11 14298 4 3517
28 29  UNCLE KRACKER In A Little While {Lava/ 184 1 55657 4 1612
- 30 GRAHAM NASH I'll Be There For You (Artemis/ 105 -15 10190 3 1710

119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
1/5-1/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.
Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-to-week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays {times 100). Average Quarter Hour
Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, inc.

New & Active

GLORIA GAYNOR I Never Knew (Logic/
Total Plays: 93, Total Stations; 15, Adds: 1

DANA GLOVER Thinking Over (OreamWorks)
Total Plays: 6, Total Stations: 28, Adds: 28

GEORGE HARRISON Stuck Inside A Cloud (Capital)
Total Plays: 8, Total Stations: 30, Adds: 30

Songs ranked by total plays

TN
Powered By | :
A p

Most Added’

www.rradds.com

ARTIST TITLE LABEL(S) ADDS

GEORGE HARRISON Stuck inside A Cloud (Capitol) 30
DANA GLOVER Thinking Over (DreamWorks) 28
DIXIE CHICKS Landstide (Monument/ 16
CHRISTINA AGUILERA Beautiful (RCA/ 16
ROD STEWART These Foolish Things (J/ "
STREISAND & MANILOW | Won't Be The One To Let Go (Cokumbia/ 11
REGIE HAMM Babies (Refugee/ 9

PAUL SIMON Father And Daughter Nick/Jive/ 8
GARFUNKEL/SHARP/MONDLOCK Bounce (Manhattan) 1
SHANIA TWAIN I'm Gonna Getcha Good! (Mercury) 6
KEITH URBAN Somebody Like You (Virgin/ 6
DARYL HALL & JOHN OATES Forever For You /U-Watch/ 5

[ ] #
Sﬂmqm/mm "
“I'M GONNA GETCHA GOOD!”
Monitor Mainstream Adult 11*

Album sold over 3 Million!
See her on the Superbowl
Halftime Show on 1/26
From her new album &)

<> caq 1 @i

Most
IncreasedPlays
T:Lw.

ARTIST TITLE LABEL(S) INCREASE
DIXIE CHICKS Landslide (Monument/ +194
CELINE DION At Last (Epic) +167
CHRISTINA AGUILERA Beautiful (RCA/ +145
CHRISTINA AGUILERA | Turn To You (RCA/ +130
MATCHBOX TWENTY Hf You're Gone (Lava/Atlantic/ +110
REGIE HAMM Babies {Refigee) +110
PHIL COLLINS Can't Stop Loving You (Atlantic) +103
MARC ANTHONY | Need You (Columbia) +81
"N SYNC This | Promise You (/ive/ +13
SHANIA TWAIN 'm Gonna Getcha Good! (Mercury/ +67
DIDO Thankyou (Aristal +64

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

Vonda Shep

“Rainy Days”
From the album Chinatown

Going for Adds January 27th

Jacket Records
Distributed by Navarre =~ Management: Gail Gellman * (310)456-2620
National Promotion: Ashton Consulting * (805)564-8335 ¢ ashtonconsults@aol.com

wwwW americanradiohistorv com
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Artist Title {1 abel)

P NIRSE

PHIL COLLINS Can't Stop Loving You /A tlantic)

SANTANA FAVICHELLE BRANCH The G

e Of Love (Arista)

DARYL HALL & JOHN OATES Forever For|You (U-Watch)
JIM BRICKMAN F/JANE KRAKOWSKI You (Windham Hilj
FAITH HILL Cry (Warner Bros.)
CELINE DION A New Day Has Come (Epic/ ‘
LEANN RIMES Life Goes Dn /Curf/
SHANIA TWAIN I'm Gonna Getcha Good! (Mercury/IDJMG)
JOHN MAYER No Such Thing (Aware/Colwnbia)

SHERYL CROW Soak Up The Sun (4&M/literscope)

FIVE FOR FlﬁlTING Superman (It's Not Easy) (Aware/Columbia)

ENRIQUE IGLESIAS Hero /interscope)

VANESSA CARLTON A Thousand Miles /A&MUnterscape/
KELLY CLARKSON A Moment Like This (R04/

CELINE DIONE At Last fEpic)

ROD STEWART These Foolish Things ///

DIXIE CHICKS FISHERYL CROW Landslide|/Open Wide/Monument!

KELLIE COFFEY When You Lie Next To Me /8M.4/
AVRIL LAVIGNE Complicated (Arista/
MARIAH CAREY Through The Rain (MonarC/iDJMG)

Provide The Best Product

Continued from Page 49

It's time to use your ears. There are a lot of great songs out
there that never get a chance, either because they are major-
label nonpriorities, unreleased album cuts, on little labels or
from unsigned bands. When I was programming, [ took
chances on songs my ears told me were real hits. When these
songs didn’t come through on the first two callout reports, [
stuck with them for at least eight weeks until they did or until
[ was sure, through my callout, that they weren't going to.

Break The Rules

I can’t tell you how many songs came through after the

America’s Best Testing AC Songs 12+ A
For The Week Ending 1/17/03
™wW LW Familiarity Burn TD Familiarity Burn
409 410 9% 18% 408 93% 21%
405 398 87% 15% 403 86% 16%
404 406 66% 10% 408 MNM% 1%
387 384 M% 13% 393 7%  13%
386 386 97% 30% 385 97% 33%
386 387 9%  35% 387  97% 36%
382 396 87% 19% 3719 8% 21%
3719 377 9%  24% 380 90% 24%
378 361 78% 23% 77 N% 2%
370 363 9% A% 370 92% 41%
367 364 92% 43% 362 92% 43%
363 370 98%  49% 367 98% 50%
363 363 90% 38% 365 90% 38%
360 357 9% 43% 362  93% 42%
360 358 71%  20% 361 74% 21%
356 347 63% 14% 360 67% 14%
381 347  #6% 33% 356 84% 32%
349 344 68% 22% 383 7% 23%
346 340 9% 4% 346  89% 42%
3.15 8%  27% 302 79% 30%

Total sample size is 415 respondents. Total awerage favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents wherecognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persans 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference. Rate TheMusic.com results are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling

818-377-5300. RateTheMusic.com data is provided hy Mediabase Research, A division of Premiere Radio Networks.

fourth callout report (in seven to eight weeks). Whether it
was low priorities, album cuts or bring-backs like UB40's
“Red Red Wine” and Sheriff’s “When I'm With You,” my ears
were right most of the time when it came to picking hits for
my radio station.

If you have that ability, you should use it. There are a lot
of great songs out there for both Hot AC and AC, but unless
you spend time listening to music, you won't be able to pick
the best songs.

Promosquad Hit Predictor is a tool to help radio and
records. It pretests thousands of songs a year — all of the la-
bels’ releases, as well as album cuts and songs from unsigned
bands. The system is nearly 100% accurate. Hit Predictor has
already worked with most of the major labels to improve the
industry’s batting average. Radio will benefit greatly from
being turned on to potential hits early and having the confi-
dence to stick with them,

As my friend Dale Weber used to say, there are three phases
in the life span of any enterprise:

1. Make the rules (at the start).

2. Keep the rules (during the successtul years).

3. Break the rules (when the rules no longer work).

We are in Stage 3! The radio and record industries need to
break the rules that we’ve been following. The current rules
have gotten us to where we are now, where we will soon be
struggling to keep our businesses alive. Let’s break those rules
and adopt some new ones, rules that focus on creating the
best possible music and providing the best possible radio for
/ our consumers so that we can experience a rebirth for both.

Reporters

G o TR

WYJB/Atany, NY *
OM: Michael Morgan
i3 St

STREISAND & MANILOV: “Let”
DANA GLOVER “Over™
KMGA/Abugquesque, NM *
OMPD: Kris Abrams.
MD: Jenna James
33 IXIE CHICKS “Landshde
7 TAMARA WALKER “Only’
PAUL SIMON “Father™
WLEV/Allentown, PA *
PD: Chuck
APDMD: Sam Gﬂmm
o Adds
KYMG/Anchorage, AK
PD: Dave Flavin
1 JELINE DION "L

1 CHRISTINA AGU!LERA “Tgautful*

1 DIXIE CHICKS “Landsiide”

WPCH/Atlanta, GA *
21 YANESSA CARLTON “Miks™
21 DIXIE GHICKS "Landside’
18 SHERYL CROW "Soak”

WFPG/Atiantic City, NJ *

4 REGIE HAMS
(GEORGE NARRDSON cma

WBBQ/Augusta, GA ~
PD: John Patrick

2 GHAISTINA AGUILERA “Beaunful”
AOD STEWART “Foolish™

KKMJjAustin, TX *
PD: Alex O'Neal
MD: Shelly Knight
EORGE HARRISON “Claug™

KGFM/Bakersfield, CA *
o .

M: Bob Lewis
PDMD: Chris Edmrds
9 HALL & OATES “Forever
2 CHRISTINA ﬂGUILERA Tie.wmul

KKDJ/Bakersfield, Ci *
PD/MD: Kenn McCloud
1 CELINE DION “Last
oTREISAND & MANILOW et
NA GLOVER “Over

JAMES TAYLOR “Ready ™
KITA WHITAKER “Heaven™

WLIF{Battimere, MD *
MD Mark Thoner
Ko Adds

WBBE/Baton Rouge, LA *
OMPD: Don Gosselin
MO Michelle Southern

DANA GLOVER “Over

WY Biloxi Gulfport, WS *
PD: Waiter Brown
3 DIXIE CHICKS Landstide
2 REGIE HAMM Babies
JOHN MAYER ‘Bogy"
PAUL SIMON ‘Father
ROD STEWART “ oolish™

WV'SFIBArmmgham. bl
PD: Joff
RPD: Vatene Vining

ROD STEWART “Foolish™

e

KXLT/Boise, ID *
PD: Tobin Jeffries
4 CELINE DION “Last

2 CHRISTINA AGUILERA “Beautrful™

WMJXBeston, MA *

PD: Don Kelley

APD: Candy O'Terry

MO: Mark Lawrence

1 PAUL SIMON “Father™

1 ROD STEWART “Fooish™
JOHN MAYER “Body"

WEBE/Bridgeport, CT *
PD: Curtis Hanson

MD: Danny Lyons.

8 DIXIE CHICKS “Landslide™

WEZN/Bridgeport, CT *
POMD: Steve Marcus
No Adds

WJYE/Buffalo, NY *
PD: Joe Chille
ROD STEWART “Foofish™
SHERYL CROW ~Soak™
WHBC/Canton, OH *
PO: Terry Simmons
MD: Kayleigh Kﬂsl
CELINE DION
DANA GLOVER “Over”
GARFUNKEL/SHARP. “Bounce”

WSUYICharleston, SC *
PD: Loyd Ford
MD: Ranﬂy Wiicox

No Adds

WOEF{Chattancoga, TN *

PD: Danny Howard

10 KEITH URBAN “Somebody™
GEORGE HARRISON “Cloud”

WLIT/Chicago, IL *
OMPD: Bob Kaake
MD: Eric Richeke

No Adds
WRRM(Cincinnati, OH *
OM/PD: T.J. Holland
APDMD: Ted Morro

No Agds

WDOK(Cleveland, DH *
PD: Scott Miller
GARFUNKELSHARP “Bounce’
1 CELINE DION “Night’
GEORGE HARRISON “Cloug"
co*
OMPD: Kevin Callahan
MD: Joel Navarro
12 BIXIE CHICKS “Landslde
7 ROD STEWART “foolish
PAUL SIMON Father

WTCB/Columbia, SC *
PDMD: Brent Johnson
No Adds

WSNY/Columbus, OH *
PD: Chuck Knight
MD: Sleve Cherry
28 DIXIE CHICKS “Landslide
4 CHRISTINA AGUILERA ~Beautihi

KKBA/Corpus Christi, TX *
OM: Audrey Malkan
PDMD: Jason Reid

CLLINE DION Nighit

JOSH GROBAN *Stir

SANTANA FMUSIQ “Nothing”

KVILDallas, TX *

DWPR: Kurt Johnson

4 HA_L & DATES “Forever™
JOSH GROBAN St

WLQT/Dayton, OH *

OM: Mary Fleenor

POMD/Promo Dir.: Sandy Colli
NoAdds

KOSkDenver, CD

PD: Mark Edwat

APD/MD: Steve Hammon
STAEISAND & MANILOW “tet™
DANA GLOVER “Over”
GEDRGE HARRISON “Cloud™
GARFUNKEL/SHARP “Bounce™

KLT!Des Moines, 1A *
OM: Aim Schaefer
POMPD: Tim White

B HALL & DATES “Forever™

WNICDetroit, M1 *
: Lorl Bennett
rDNoAdds

WOOFDothan, AL
MPIMD: Leigh Simpson
4 GEORGE HARRISON ‘Cloug”

l2 ch chsufnvxcm “Picture”
[| STAEISAND £ MANLOW et

KTSM[EI Paso, TX *
PO/MD: Bl Tole
PD: Sam Cassiano
ROD STEWART “Foolsh”
MERIAH CAREY “Rain”

JO3H GROBAN "Sti”
KE TH URBAN "Somebody”
IKY [Evansville, IN
\D: Mark Baker
5 CHRISTINA AGUILERA “Beautitu”

KEZA [Fayetteville, AR
PD: Cip Ariedge

AFDMIIJF: Dawn McCollough
# SHRNIA TWAIN “Getcha”

WCRZ/Flint, M} *

DMWPD: J. Patrick

MD: George Mcintyre
PAL SIMON “Father

KTRRIFt. Collins, CO *

PDMD: Mark Callaghan
CHAISTINA AGUILERA “Beautrul
GEIRGE HARRISON “Cloud
RQD STEWART ‘Foolsh’

WGYLFt. Pierce.FL®
PD: Mike Fitzgerald
APD/MD Juan O'Reilly
} o GARELINKE L'SHARr
? RESIE HAMM Bal
DANA GLOVER Ovev
SPIAGE HARRISON Cloud
GLOHIA GAYNOR “Knew

WAJI!FL Wayne, IN *
OM- Lee Tobin
PD: Barb Richards
WD. Jm Barron
No Adds

Baunce

WKTK|Gainesville, FL *
PD: Les Howard
APD: Kevin Ray

STREISANJ & MANILOW “Let”

R “Over”
GEURGE HARRISON Clwd
MARIAH

GARFUNKEL)SHARP “Bounce™

WLHT!Grand Rapids, Mi *

PD: Bill Balley
APDMD: Mary Turner

DANA GLOVER “Over
WOOD/Grand Rapids, M! *

PD: John Patrick

4 CHRISTINA AGUILERA “Beautriul”
ING “Wherever™

WMAG/Greenshoro, NC *
M. Tim Satterfield
POMD: Nick Allen

SHANIA TWAIN “Gefcha™

WMYliGreenvifie, SC *
P0: Greg McKinney
No Adds

WSPAGreenville, SC *
Dwo sn.n TMof

3D
1 DIX!E (}HCKS Laﬂdshoe
JOSH GROBAN 'St
GEORGE HARRISON “Choud”

WRCHHartford, CT *

PD: Allan Camp

MO: Joe Hann

4 GEORGE HARRISON “Cloud”
STREISAND & MANILOW “Let™

KHTHIHnquIM, Hi*

PD: Wayne

MD: Chﬂs Hlﬂ

4 HALL & OATES “Forever”

3 PAUL SIMON Fatrer”
DANA GLOVER “Over

KSSKHonolulu, HI *
PDMD: Paul Whson
No Adds

WAHRHuntsville, AL *

PD: Rob Harder

MD: Bonny O'Brien

2 REGIE HAMM “Babwes”
DANA GLOVER “Over
GERGE HAHRISON cmm
KEITH URGA

WTPI!Indlanapnlls, IN °
PD: Gary Havens

WD Steve Cooper

2 CHRISTINA AGUILERA “Beautrul

WYXB/Indianapolis, IN *
3D Greg Dunkin
APDMD: Jim Cerone

SHANIA TWAIN. Geteh

WTFMiJohnson City, TN *
VP/Prog. Mark E McKinney

DA
GEORGE HARRISON Cloud

WKYE/Johnstown, PA
PD: Jack Michaeis
WD: Brian Wolfe

No Adds

WOLRKalamazoo, Mi
OMPD: Ken Lanphear

APDMOD: Brian Wertz

1 KID ROCK'SHERYL CROW “Picture”

KUDUKansas City, KS *
PD: Dan Hurst

8 DIXIE CHICKS “Landshde”

GEORGE HARRISON “Cloud”

KSRC/Kansas City, MO *
OMPD: Jon Zellner

MD: Jeanne As|
24 DIXIE GHICKS "Landslide”

1 SHANIA TWAIN “Getcha®

1 ROD STEWART Fooish”

WJXB/Knoxville, TN *
PDMD: Vance Dillard
No Adds

KTDY/Lafayette, LA *
PD: C.J. Clements
MD: Steve Wiley

2 REGIE HAMM “Babwes”

DANA GLOVER "Over™

WFMKiLansing, MI *

PD: Chris Reynoids
STREISAND & MANILOW “Let”
DANA GLOVER “Over™
GEORGE HARRISON "Clovd™

KMZDJLas Vegas, NV *
OMPD: Cat Thomas
APD/MD: Charese Fruge
7 SANTANA F/BRANCH "Game™
4 CELINE DION “Last™
KSNE/Las Vegas, NV *
PD: Tom Chase
MD: John Berry
9 CELINE DION "tast™

LOVER ‘Over’

OANA G
STREISAND & MANILOW “Let”

KBIG/Los Angeles, CA *
PD: Jhani Kaye
APD/MD: Robert Archer
No Adds
KOST/Los Angeles, CA *
PD: Jhani K;
APD/MD: St
No Adds
WVEZ/Louisville, KY *
APD/MD: Joe Fodale
Na Adds
WPEZMacon, GA
Intenm PO/MD: Hank Brigmond
€ CELINE DION “Last

a Schwartz

WMGNMadison, Wl *

VP/P'

: Pat O'Neill
lark Van Allen
NA AGUILERA “Beautiful”

KVLY/McAllen, TX *

PDMD: Alex Duran

21 AVRIL LAVIGNE Wit

21 ENRIQUE IGLESIAS ‘Mavbe

17 DAVE MATTHEWS BAND “Going
DANA GLOVER Over”
GEDRGE HARRISON Cloud
KEITH URBAN "Somebod

WLRQMelbourne, FL *

OM/PD: Jelf McKeel
STREISANG & HANILOW et
DANA GLOVER Over

GEORGE MARRISON “Cloud

WRVRMemghis, TN *

PD: Jerry Dean

MD: Kramer

3 KID ROCK/SHERYL CAOW “Pcture”™
KE(TH URBAN “Somebody™

WMGQMiddlesex, NJ *
PD: Tim Teth
No Adds

WLTEMinneapolis, MN *

POMD: Gary Nolan

3 GARFUNKELSHARP “Bour
GEORGE HARRISON “Coud

WLTOMivaukee Racne, Wi *
PO/MD: Stan Atkinson
GEORGE HARRISON “Cloud”

WMXC/Mobite, AL *
PD: Dan Mason
MD: Mary Booth

No Adds

KJSNModesto, CA *
PD/MD: Gary Michaels

8 DIXIE CHICKS “Landside”
3 SHANIA TWAIN "Getcha™

3 JOHN MAYER “Such™

g
OM/PD: Dan Turi
3 CHRISTINA I’GUILERA “Beautul”
ROD STEWART “Fooi
KWAVMwsﬁm CA*
PDMD: Bernie Moody
4 NITA WHITAKER “Hea
STREISAND & MANILWV LEI"
DANA GLOVER “Qver’
GEORGE HARRISON “Cloud”
“Somebody”

H URBAN
PAUL SIMON “Father™

WALKINassau-Suffolk, NY *
PD/MD: Rob Mitler

23 CHRISTINA AGUILERA “Beautur™
15 UNCLE KRACKER “Ltte”

11 KID AOCK/SHERYL CROW "Peture”

WKJY/Nassau-Suffolk, NY *
PD: Bill
MD: Jodt Vale

No Adds

WLMG/New Orleans, LA *

PDMD: Steve Suter

APD: Johnny Scott

8 TAMARA WALKER “Onty

1 GARFUNKEL/SHARP “Bounce”
CHRISTINA AGUILERA Beautitul

WLTW/New York, NY *
DM: Jim Ryan
No Adds

WWDENorfolk, VA *
OM/PD: Don London
APDIMD Jeﬂ Morvau

KMGLIOkizhoma City, OK *
PO: Jeft Couch
MD. Steve O'Brien

GFORGE HARRISON “Cloud

KEFM/Omaha, NE *
PD/MD: Steve Albertsen
APD: Jeff Larson

No Adds

WMGF/Orlando, FL *

OM: Chris Kampmeler

PD: Kon Payne

APD/MD: Srenda Matthews
No Adds

WMEZIPensacola, FL *
POMD: Kevin Peterson
STREISAND & MANHLOW “Let™

WSWT/Peoria, IL
OMPD: Randy Rundle
No Adds

WBEB/Philadelphia, PA *
PD: Chris Contey
No Adds

KESZ|Phoenix, AZ *

PD: Shaun Holly

APDMD: Craig Jackson

2 CHRISTINA AGUILERA “Beautttul”

KKLT/Phoenix, AZ *
PD: Joel Grey
No Adds

WLTJ/Pittshurgh, PA *
PD: chuckmn:

DANA GLOVER “Over

GEORGE HARRISON "Cloud”

WSHH/Pittsburgh, PA *
POMD: Ron Antill
No Agds

WHDM!Poniand ME
PD: Tim Moore
DANA GLOVER "Over”

KKCW/Portland, OR *
PO/MD: BIll Minckler
CHRISTINA AGUILERA *Beautful”
ROD STEWART “Fooksh”

WWLI/Providence, R *
PD: Tony Bristot
No Adds

WRALRaleigh-Durham, NC *
OM/PD: Joe Wade Formicola
MD: Jim Kelly

No Agds

WRSNRaleigh-Durham, NC *

PD: Bob Bronson

MD: Dave Hom

19 DIXIE CHICKS “Landshde

16 SANTANA FBRANCH “Game
SHANIA TWAIN “Getcha™

KRNOReno, NV *

PDMD: Dan sz

8 DIXIE CHICKS “Landshde
DANA GLOVER “Over
GEORGE HARRISON “Cloud

WTVARichmond, VA *
OMPD: Bill Cahill
DANA GLOVER “Over
ORGE HARRISON Chud

P L vk VA
PD: Don Morrison
MO/APD: Dick Daniels

DIXIE CHICKS “Landslide

5 HALL & DATES Forever”

WRMMRochester, NY *

WGFBfRockford, IL
PDYMD: Anthony Bannon
10 DIXIE CHICKS “Lendslide™
10 LEANN RIMES “Lfe”
KGBY/Sacramento, CA *
POMD: Brad Waldo

No Adds

KYMX/Sacraments, CA *
Dir/Prog.: Mark Evans
PO: Bryan Jackson
MD: Dave Diamond
o Adds

KEZK/St Louis, MO *
PD: Smokey Rivers
MD: Jim Doyle

No Adds

KBEE/Salt Lake City, UT *
PD: Rusty Keys

CELINE DION ‘N?ﬂ('_

DANA GLOVER "(ver

KSFifSalt Lake City, UT *
e

JOSH GROBAN "S4i

KOXTiSan Antonio, TX *
PO: Ed Scarborough
APD/MD: Tom Graye

4 DIXIE GHICKS Landsiie”

KBAY/San Jose, CA *

PD: Jim Murphy

MD: Bob Kohtz

6 CHRISTINA AGUIERA "Beautful”
3 DANAGLOVER Crer

KSBUL/Santa Barbara, CA
APD/MD: Nancy
1" AVRIL LAVIGNE “Compliate”
DIXIE CHICKS "Landside”
JOHN MAVER “Such”
SANTANA F/BAANCH “Game”
SHERYL CROW “Soak”
TRAIN ‘Drops™

KLSY/Seattle-Tacoma, WA *
PD" Tony Cotes
MD- Daria Thomas

NO DOUBT FLADY SAW “Underneath |

KID ROCK. SHERYL CROW ‘Prcture

KRWM/Seattle-Tacoma, WA *
PD: Tony Coles

MO: Laura Dane

4 DIXIE CHICKS ' Lawdsiide

2 REGI HAMM Bapwes’

KVKIiShreveport, LA *
OM: Gary McCoy
POMD: Stephanie Hutfiman

DANA GLOVER “Cver
GEQRGE HARRISON “Cloug
PAUL SIMON “Fathes

WNSK/South Bend, IN
PD/MD: Jim Roberts
No Adds

KiSC/Spokane, WA *
OM/PD: Rob Hardar
APD: Mark Holman

MO: Dawn Marcet

DANA GLOVER “Over”
GEOAGE HARRISON “Cloud”
REGIE HAMM "Babies™

KXLY/Spokane, WA *
PD: Beau Tyler

MO: Steva Knight

2 BEGIE HAMM “Babies”

KGBX{Springfietd, MO
OM: Rich Backer
PD: Paul Kelley

APOMOD: Dave Roberts
FAITn HILL “Cry"

B
<o

/ANESSA CARLTON “Mres™
FIVE FOR FIGHTING “Superman”
MARC ANTHONY “Need'

CELINE DION “Day” .
ENRIQUE IGLESIAS “Hero'
HAl LAOA “Love
KELLY CLARKSON "Moment™
QIXIE CHICKS *L andshoe™
SHERYL CROW “Soak™
CARULVN DAWN JOH\ISON “5o"|
HALL & OATES “f
LEANN RIMES Lﬂe )

B P I I AR I OO D B B DD
=)

WMAS/Springfietd, MA *
PD: Paul Cannon
MD: Rob Anthony

UNCLE KRACKER ", sttle”™
KJOY/Stockton, CA *
PDIMD John C‘nrktiun

GEOHGE HARRISON “Cloug”
KEITH URBAN *
REGIE HAMM "Batves™

WMTX[Tampa, FL*

OM/PD: Tony Florentino

APD/MD: Bobby Rich

No Adds

WRVFToledo, OH *

MD: Mark Andrews

6 BENNY MARDONES “Want®
e

KMXZTucson, AZ *

OM: Buddy Van Arsdasle

PD: Rich

APD/MO: Leslie Lols
No Adds

WASHIWMmmn DC *
PD. Steve Allan
No Adds

No Adds
WHUDWestchester, NY *
OWPD: Steve Petrone
MOVAPD: Tom Furci

STREISAND & MANILOW “Let”

GEORGE HARRISON “Cloud”

KID ROCK/SHERYL CROW *Prcture”

WMGS/Wilkes Barre, PA *
POMD: Stan Phillips
10 NORAH JONES “Know”
GEORGE HARRISON “Cloug”
WJBRWilmington, OF *
PD: Michae} Walte
MO: Katey Hill
GEORGE HARRISON “Cloud™

WGNIWilmington, NC

PO: Mike Farrow

MD: Craig Thomas
No Adds

KRBB/Wichita, KS *

PD: Lyman James

Al D: Suzanne Mears.

3 CHRISTINA AGUILERA ‘Beautiul”
DANA GLOVER “Over™
TAMARA WALKER “Only"

WSRS/Worcester, MA *

PD: Steve Peck

MD: Jackie Brush

8 DIXIE CHICKS “Landshde™
GEORGE HARRISON “Clond

WARMYork, PA *

PD: Kelly West

APO/MD: Rick Sten

3 SHANIA TWAIN “Getcha™

1 CHRISTINA AGUILERA Beautdul
AVRIL LAVIGNE “Compicate

*Monitored Reporters
136 Total Reporters

119 Total Monitored

17 Total Indicator
16 Current Indicator Playlists

Did Not Report, Playlist Frozen (1):
WAFY/Frederick, MD

J

www.americanradiohistorv.com


www.americanradiohistory.com

52 ® R&R January 17, 2003 gﬂ

K. AcHoTAC.

| aren’t having fun, and pretty soon
Arbitron is all like, "What listeners?”

Monika Thomas

: KMX
%WI\{IWQ&W S/Anchorage AKiy .

o g

ter-hour is top priority. # The Dixie

my first listen, and now women call me singing along

Game of Love” — “Knocking down the door of your
candy store”? Yum! Love that Santana. "I’'m With You”
is my new favorite grrl ballad. That Avril just kicks “I'm

! song of the week for me. # Remember to have fun! Lots of sparkly
' snowflakes from Alaska!

Santana are No. 1 again on the Hot
C chart with “The Game of Love”
(Arista), featuring Michelle Branch ...
Columbia’s Pete Cosenza is competing

with himself: The Dixie Chicks move 4-
: 3* with “Landslide” (Monument/Colum-
: bia), knocking John Mayer’s “Your
Body Is a Wonderland” (Aware/Colum-
bia) down to 4* ... Avril Lavigne vaults 14-9* with her third hit, “I'm
With You” (Arista) ... The rest of the Hot AC chart is relatively stable,
" although Kid Rock moves 15-13* with “Picture” (Atlantic), featuring

new entry, at No. 39 ... Over at AC, the chart returns to normal, a

two-week trend with our full panel of 119 reporters. Faith Hill is on
: top again with "Cry” (Warner Bros.); the rest of the top 10 remains
‘ relatively unchanged. The biggest move of the week goes to Chris-
tina Aguilera’s “Beautiful” (RCA), which moves 20-17* ... Regie

- Hamm gets this week’s big AC debut with “Babies” (Universal South),

L d i . 26.
- I TR IR 24 — Anthony Acampora, Director/Charts

Fun is the most important thing. If .
you aren’t having fun, your listeners

Ew. Mix 103.1 listeners have to be
. working all day, so we are in charge °
: of the fun department! Favorite songs :
g and squishing all the variety of the ra-
dio station into each and every quar-

1 Chicks’ “Landslide” is huge. | sang along with it on

in the car. We're also getting good phones on “The 3

not afraid to be who | am” booty. # Diggin’ the John
Mayer “Your Body Is a Wonderland.” That song is
. saucy! Dave Matthews’ "Grey Street” is definitely a song to pay at-
tention to if you aren’t already on it like white on rice. Totally a theme

o o B S PR

3 Sheryl Crow ... Puddle Of Mudd’'s “She Hates Me” (Flawless/Geffen/
Interscope) debuts at No. 38; Coldplay’s “Clocks” {(Capitol) is the other

%

artist

arnist: Keith Urban
LageL: Virgin

By MIKE TRIAS/ASSISTANT EDITOR

f you're not familiar with the name

Keith Urban. ask anyone who's a fan
of country music; they'll vouch for his tal-
ent. In late 2002 Urban released his
sophomore effort, Golden Road, and the
hit single “Somebody Like You.” which
rose to No. 1 on R&R’s Country chart and
remained there for an astounding eight
weeks. Now Urban’s “Somebody” moves
to AC and Hot AC as the featured single
from the soundtrack to the upcoming film
How to Lose a Guy in 10 Days, arriving
in theaters Feb. 7. The soundtrack hits
stores Jan. 28 via Virgin Records, and Ur-
ban appears courtesy of Capitol Nashwville.

Urban hails from rural Australia. and
he's still a country boy. Growing up in the
farm town of Cabooluture, Urban knew by
age 7 — just one year after beginning to
learn guitar — that his life’s path would
lead to Nashville. At 8 years old he began
winning country music talent shows, and
four years later he was booking his band
regularly at local clubs.

Urban later moved to Nashville, mak-
ing his mark on Music Row with his gui-
tar playing and his mastery of the six-
string banjo. After playing on albums for
Garth Brooks and The Dixie Chicks, he
began earning acclaim as an accom-
plished songwriter, and he solidified his
status as a solo artist with the release of
his self-titled debut album in '99. Urban’s
career reached a new peak at the 2001
Country Music Association Awards, when
he won the prestigious Horizon Award —
an honor bestowed on someone who has
never won a CMA before and who has
made the most significant progress as an
artist over the past year.

“Somebody Like You” is a good match
for How to Lose a Guy In 10 Days, assum-
ing the romantic comedy starring Kate
Hudson and Matthew McConaughey has
a happy ending. Says Urban about the
uplifting ditty, “When | finished the song,
I really liked the fact that it was positive.
[ didn't realize I had baggage that I had
to let go of, but I guess I do, because it
came out in the song.

“What I like, too. about that is that you
can read a double meaning into the line
‘I want to love somebody like you." At the
time 1 wrote it, I really had people who
loved me, and I wanted to love myself like
they did. So. ‘I want to love somebody like
you' means [ want to love somebody the
way vou love somebody. It took on a
stronger meaning.”

Like Urban's debut album. Golden
Road has achieved Gold status. The art-
ist credits co-producer Dann Huff for
pushing Urban’s guitar playing to new
levels and helping the project have a
more “live band” feel compared to his
first. Urban broadened his horizons with
different influences on Golden Road and
feels he was able to integrate more Aussie
influence into his music on this album —
an influence he initially thought would
alienate American audiences. He says,
“The last record was more about letting
people get to know me a little bit, and this
one is, hopefully, letting more of myself
out. It's kind of like the sixth time you
meet your girlfriend's parents.”

Call Today!
800.331.4438
www.cgilink.com
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“I NEEDED* M.
| GOT’ M..FAST!”

Choose the decal printer more radio
stations have relied on for 30 years.
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THE DECAL COMPANY
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HOT AC ADD DATE:
JANUARY 20 & 21
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WK WEEk  ARTIST TITLE LABEL(S) RS PLATS IMP%%:%%%NS R AR
1 o SANTANA F/MICHELLE BRANCH The Game Of Love (Arista) 3638 +140 354148 15 88i0
2 2 NO DOUBT F/LADY SAW Underneath It All (interscope) 3195 13 306103 15 83/0
4 0 DIXIE CHICKS Landslide (Monument) 3099 +160 309191 10 1814
3 o JOHN MAYER Your Body Is A Wonderland (4ware/Columbia) 3062 +64 312996 2 81j0
5 9 MATCHBOX TWENTY Disease (Atlantic) 2809 +97 278610 14 800
6 6  CREED One Last Breath (Wind-up/ 2520 122 234890 32 74{0
8 o UNCLE KRACKER In A Little While (Lava/ 2410 +48 219413 20 76/0
7 8  AVRIL LAVIGNE Complicated /Arista/ 2334 162 223912 38 88/0
14 0 AVRIL LAVIGNE I'm With You (Arista) 1991 +261 214060 7 7915
12 @ NORAH JONES Don't Know Why (Blue Note/Virgin/ 1980 +62 212302 28 64)0
9 11 DAVE MATTHEWS BAND Where Are You Going (RCA/ 1980 -96 214450 33 6810
10 12 JOHN RZEZNIK I'm Still Here {Jim's Theme) (Walt Disney/Hollywood) 1928 26 205157 12 76/0
15 @ KID ROCK W|SHERYL CROW Picture (Lava/Atlantic) 1902 +226 185084 8 693
" 14 VANESSA CARLTON A Thousand Miles (A&M/Interscope) 1898 -50 174766 14 74/0
13 15 CALLING Wherever You Will Go (RC4) 1729 -157 164215 67 80/0
16 @ TORI AMOS A Sorta Fairytale (Epic/ 1590 +96 173290 13 64/3
17 17 LIFEHOUSE Spin (DreamWorks) 147 -5 138698 18 6011
18 18 RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 1296 -5 135334 11 58/0
19 @  FMITHHILL Cry Warner Bros.) 1175 +25 103696 14 463
21 @ 3 DOORS DOWN When I'm Gone (Republic/Universal) 1155 +139 87230 6 55/4
20 @ DAVE MATTHEWS BAND Grey Street (RC4/ 1150 +45 137032 7 5111
23 @  CHRISTINA AGUILERA Beautiful (RCA/ 1091 +22 89170 4 aan
22 23 DANA GLOVER Thinking Over (OreamWorks/ 981 27 69229 17 510
24 @ COUNTING CROWS Big Yellow Taxi (Geffen/Interscope/ 913 +52 97474 6 455
25 @ CREED Don't Stop Dancing (Wind-up/ 787 +37 63371 5 am
26 @ STEREQ FUSE Everything ([E0/Wind-up) 783 +11 74482 11 441
27 @ BON JOVI Misunderstood (/sland//{0JMG) 637 +96 83622 3 4911
28 @ JACK JOHNSON Bubble Toes (Enjoy/Universal) 572 +43 81742 8 25/0
29 @ STONE SOUR Bother (Roadrunner/IDJMG) 534 +21 46155 3 3014
30 @ SHANIA TWAIN I'm Gonna Getcha Good! (Mercury/ 497 +42 41445 4 26/1
33 @ FROU FROU Breathe In (MCA/ 449 +8 53311 4 2113
K} @ PAY THE GIRL Freeze (TVT) 428 +8 36351 2 281
32 33 AVRIL LAVIGNE Sk8er Boi (Arista) 421 -15 32316 16 16/0
31 34 VANESSA CARLTON Ordinary Day /4&M/interscope) 425 -17 69058 13 10/0
37 @ VONRAY Inside Out (Elektra/EEG) 419 +58 29494 2 3013
35 36  PHIL COLLINS Can't Stop Loving You (Atlantic) 390 1 36587 4 17/0
36 37  SHERYL CROW C’'mon, C'mon (A&M/Interscape) 382 -3 37933 4 291
@ PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 358 +62 25573 1 72N
€  COLDPLAY Clocks (Capitol 333 +160 49681 1 29011
38 40  PINK Family Portrait (Arista) 323 -1 13092 2 8Nn

90 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
1/5-1/11. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equais Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

®
Most Added
www.rradds.com
ARTISTTITLE LABEL(S) ADOS
DAVID GRAY Be Mine (ATO/ACA/ 15
LUCY WOODWARD Dumb Girls (At/antic/ 12
SIXPENCE NONE THE RICHER Don't Dream It's Over (Reprise/Curt) 12
BON JOVI Misunderstood (/sland/iDJMG) "
COLDPLAY Clocks (Capitolf "
CHRISTINA AGUILERA Beautitul (ACA/ 7

SISTER HAZEL Your Mistake (Sixth Man/

UNCLE KRACKER Drift Away (Tap Dog/Lava/Atiantic/
AVRIL LAVIGNE I'm With You (Arista/

COUNTING CROWS Big Yellow Taxi (Geffen/Interscape/
JOHN MAYER Why Georgia /Aware/Columbia/

MM on on

Bon*JovVi-wsuoerstooo”
SOLD OUT ARENA TOUR

Great Callout at: WTMX/Chicago
@) at R&R Hot AC
27* at Monitor Modern Adult
28* at Monitor Top 40 Adult

New At:
KQMB, WVMX (#1 Phones), WLNK & WKTI

o THE ISLAMND DEF JAM MUSIC GRGUE
FAYT aUMIYERRAL WUSIC COMBANY

Most

IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
AVRIL LAVIGNE I'm With You (Arista/ +261
KID ROCK W/SHERYL CROW Picture (Lava/Atiantic) +226
CHRISTINA AGUILERA Beautiful (RCA/ +221
DIXIE CHICKS Landslide (Manument) +160
COLDPLAY Clocks (Capitol) +160
SANTANA FIMICHELLE BRANCH The Game Of Love (Arista)  +140
3 DOORS DOWN When I'm Gone (Republic/Universal) +139
LUCY WOODWARD Dumb Girls (At/antic/ +101
UNCLE KRACKER Drift Away (Tap Dog/Lava/Atiantic) +99
MATCHBOX TWENTY Disease (At/antic/ +97
TORI AMOS A Sorta Fairytale (£pic/ +96
BON JOVI Misunderstood (/siand//DJMG/ +96

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

GALLOUT YOU CAN

GOUNT ON.

\q "] Il‘% UGUEDL

" Out-of-house weekly research from our West Coast call center

v In-house Interactive Callout using the ComQuest system
V' Internet-based Music & Perceptual Research

619-699-3600 » www.callout.com

www americanradiohistorv com
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N
America’s Best Testing Hot AC Songs 12+
For The Week Ending 1/17/03.

Artist Title (Label) W LW  Familiarity Burn TD Familiarity Burn
3 DOORS DOWN When I'm Gone (Repubiic/Universal) 409 4.01 14% 10% 413 714% 8%
MATCHBOX TWENTY Disease (Athantic) 404 394 92% 17% 4.17 93% 15%
LIFEHOUSE Spin (DreamWorks/ 404 393 7% 10% 419 79% %
STONE SOUR Bother /Haadrunner//DJMG( 4.03 : 47% 1% 420 47% 7%
SANTANA FIMICHELLE BRANCH The Gpme Of Love (4rista) 384 382 94% 31N% 382 95%  36%
AVRIL LAVIGNE I'm With You {Arista/ 3.88 3.98 79% 16% 3.96 84% 15%
JOHN RZEZNIK I'm Still Here {Jim's Theme} (Watt Disney/Hollywood) 388 396 66% 13% 401 67% 14%
JOHN MAYER No Such Thing {Aware/Cofumbia) 384 369 90% % 3.83 90% 42%
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 3.81 3.63 93%  40% 394 95% 40%
DAVE MATTHEWS BAND Grey Street (ACA! 375 372 60% 13% in 56% 12%
STEREO FUSE Everything (£0/Wind-up) 375 3.88 38% 5% 3.85 36% 5%
COUNTING CROWS F/VANESSA CARLTON Big Yellow Taxi (Geffewinterscape) 3.70 3.68 52% 9% 3.75 46% 9%
AVRIL LAVIGNE Complicated /4rista/ 369 365 97%  56% 3.68 99% 63%
BON JOVI Misunderstood (/siand/i0JMG) 3.69 - 58% 1% 383  47% 7%
CREED One 1ast Breath (Wind-up/ 367 3N 93%  45% 3.59 96% 52%
VANESSA CARLTON A Thousand Miles /A&M/interscape) 366 3.59 96% 56% 3.64 99% 60%
KIiD ROCK F;SHERYL CROW Picture /Lava/Atfantic) 366 347 64% 17% 3.72 60% 14%
NO DOUBT Underneath it All (interscope) 365 354 96% 45% 3.67 98% 49%
PINK Just Like A Pill (Arista) 365 342 93% 47% 3713 97% 54%
DAVE MATTHEWS BAND Where Are You Going (RCA) 365 358 92% A% 3.56 95%  46%
NORAH JONES Con't Know Why (Blue Nate/Virgin) 365 343 84%  26% 3.72 84% 23%
CREED Don't Stop Dancing (Wind-up) 365 372 59% 13% 370 53% 10%
DIXIE CHICKS FISHERYL CROW Landslide (#onument) 364 360 90% 31% 364 92% 32%
RED HOT CKILI PEPPERS Zephyr Song /Warmer Bros.) 362 3.60 19%  26% 353 82% 31%
TORI AMOS A Sorta Fairytale (Epic/ 359 358 59% 14% 349 58% 1%
UNCLE KRACKER In A Little While flava/ 345 337 80% 28% 3.39 80% 31%
JACK JOHNSON Bubble Toes (Enjoy/Universal) 344 353 48% 17% 331 4% 16%
CHRISTINA AGUILERA Beautiful (RCA) 343 352 82% 26% 3.56 89%  28%
FAITH HILL Cry (Warner Bros.) 340 346 88% 35% 3.45 87% 34%
DANA GLOVER Thinking Over (DreamWorks) 325 327 40% 1% 3.16 2% 1%

Total sample size is 568 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity

represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the

song. Sample composition is based on persans 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference RateTheMusic.com results are not meant to repiace callout research. The results are intended to show opinions
of participants cn the Internet only. RateTheMusic i a registered trademark of Rate TheMusic.com. The RTM system is available for local radio stations by calling

818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.
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Indicator

\

Most Added’

KID ROCK 'N/SHERYL CROW Picture (Lava/Atiantic)
CHRISTINA AGUILERA Beautiful (RCA/
COUNTING CROWS Big Yellow Taxi (Geffen/Interscope)
JIMMY EAT WORLD The Middle (DreamWorks)
MICHELLE BRANCH Goodbye To You (Maverick/W5/
JACK JOHNSON Bubble Toes (Enjoy/Universal)
PINK Don’t Let Me Get Me (Arista/
COLDPLAY Clocks (Capitol)

AVRIL LAVIGNE Complicated (4rista)
MATCHBOX TWENTY Disease (At/antic/
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
SANTANA FIMICHELLE BRANCH The Game Of Love (Arista)
NO DOUBT FLADY SAW Underneath It All {interscope)
JOHN RZEZNIK I'm Still Here... (Walt Disney/Hollywood)
VANESSA CARLTON A Thousand Miles (A&M/interscape)
DIXIE CHICKS Landslide (Monument/
AVRIL LAVIGNE I'm With You (Arista)
UNCLE KRACKER In A Little While (Lava/
DAVE MATTHEWS BAND Where Are You Going (/RCA/
LIFEHOUSE Spin (OreamWorks)

New & Active

BOWLING FOR SOUP Girl All The... (Silvertone/Jive)
Total Plays: 160, Total Stations: 12, Adds: 3
PETER STUART With My Heart In Your Hands (Vanguard)
Total Plays: 139, Total Stations: 16, Adds: 3
SISTER HAZEL Your Mistake (Sixth Man)
Total Plays: 133, Total Stations: 11, Adds: 6
LUCY WOODWARD Dumb Girls (Atiantic)
Total Plays: 106, Total Stations: 25, Adds: 12
SIXPENCE NONE THE RICHER Don't Dream... (Reprise/Curb)
Total Plays: 68, Total Stations: 14, Adds: 12
DAVID GRAY Be Mine (ATO/RCA)

Total Plays: 7, Total Stations: 15, Adds: 15

Songs ranked by total plays

WKDO/Akron, OH *

PD: Keith Kennedy

MO/Promo Dir. Lynn Kally
No Adds

WRVE/Albany, NY *
PD: Randy McCarten
MC: Tred Hulse

KPEK/Albuguergue, NM *
OM: BIll May
P% Mike Parsons

MD: 3
APD: Jaimey Barreras
SISTER HAZEL *Mrstake”

KMXS/Anchorage, AK

PD: Roxy Lennox

MD: Monika Thomas
DAVID GRAY Ming
XID ROCK/SHERYL CROW Picture
SHANIA TWAIN “Getcha®

KAMX/Austin, TX *
PD Scooter B. Stevens
MD: Clay Culver

3 SIXPENCE  ‘Dream
UCY WOODWARD ‘Grrs
YONRAY “Inside

KLLY/Bakersfield, CA~

POMD: E.J. Tyler

APD: Erik Fox

1 SISTER HAZEL ‘Mistake™
DAVID GRAY "Mine”
SIXPENCE  Dream’

WWMX/Baltimore, MO *
VP/Prog: Bill Pasha
PD: Steve Monz
MD: Ryan Sampson
Ro Adds.

WNJJ/Birmingham, AL *
PDMD: Tom Hanrahan
Ko Adds

WBMX/Boston, MA *
VPProg.: Greg Strassedl
MD: Mike Mullaney
5 WACY GRAY See

DAVID GRAY "Mine”

WTSS/Buttalo, NY *

PD: Sue O'Neil

MD: Rob Lucas
SIXPENCE  Dream’

WhIA)OO/Cane Cod, MA

OM: Gregg Cass

MD: cm Park i

SHERYL CROW “C mon”
CHRISTINA AGUILERA "Baautitul”
27 PINK “Dont”

25 HICKELBACK “Reymind™

\ 25 IMMY EAT WORLD “Mudae™

B8

1«10 ROCKSHERYL CRO® "Picture”

29 KD ROCK/SHERYL CROW “Prcture”

(Reporters

WALC/Charleston, SC*
PD: Brent McKay

17 T0R) AMOS ‘Sorta”

17 SHANIA TWAIN “Getcha
6 CREED "Dancing”

WLNK/Charlotte, NC *
OM: Tom Jackson

PD: Neal Sha?e

APD: Chris Alien

MD: Derek James

1 COUNTING CROWS "Taxi
BON JOVI "Misunder

WTMX/Chicago. IL *

PD: Ma% Ellen Kachinske

Station Mgr.: Barry James

29 AVRIL LAVIGNE “With

4 JOHN MAYER Georgia
DAVID GRAY “Ming™

WKRQCincinnati, OH *

OM: Chuck Finney

PD: Tommy Frank

APD: Grover Collins

MD: Brian Douglas

2 UNCLE KRACKER Dntt™
SIXPENCE ~Dream”
LUCY WOODWARD Girls

WVMX/Cincinnati, OH *
PD: Steve Bender
MD: Storm Bennett

No Adds

WMVXCleveland, OH *

PD: Dave Popovich

MD: Jay Hudson
JDOORS DOWN Gone
BON JOVI "Misunder™

WOAL/Clevetand, OH *
PD: Allan Fee

MD: Rebecca Wilde

T MACY GRAY "See

KVUU/Colorado Springs, CO *

PD: Kevin Callahan

APDMD: Andy Carlisle
COLDPLAY “Clocks

DAVID GRAY “Mipe”

LUCY WOODWARD “Guls*
WBNS/Columbus, OH *
PD: Jeff Ballentine
MD: Robin Cole
24 SIXPENCE “Cream”

KKPN/Corpus Christi, TX *
PO: Jason Hilery
MD: Derek Lee
1 STEREG FUSE “Lverything’
COLDPLAY ‘Clocks”
SIXPENCE  ‘Dream”
KOMX/Dallas-Ft. Worth, TX *

3 DOORS DOWN “Gone™
CHAISTINA AGLILERA “Beautitul

WOAQ/Danbury, CT
PD: Bli Trotta

MD Sharon Kelly
22 IFEHOUSE Spin™

WMMX/Dayton, OH *

PD: Jeff Stevens

MD Shaun Vincent
SIXPENCE  ‘Dream

KALC/Denver-Boulder, CO *

OM Mike Stern

PD: Tom Gjerdrum

APDMD:
o Adds

ozman

KIMN/Denver-Boulder, CO *
PD: Ron Harrell

APDMD: Michael Gittord

7 BVRILLAVIGNE With

KSTZ/Des Moines. 1A *
OMPD: Jim Schaefer
MD Jimmy Wright

Mo Adds

WDVO/Detroit, MI *
Interim PD: Alex Tear
APD: Rob Hazeiton
MD Ann Delisl

to Adds

WKMX/Dothan, AL
OMMD: Phil Thomas

19 CHRISTINA AGUILERA Beautiful®
ubbie

19 JACK JOHNSON By

19 MADONNA “Don't”

19 VONRAY ‘Inside

18 QOUNTING CROWS Tax™

KSIVEI Paso, TX *
OMPD: Courtney
MD- Chris Elliott
2 SHAKIRA ‘Dne

Neison

WIMK/FL. Myers, FL *
OMPD/MD: Bob Grissinger
5 CDLDPLAY “Clocks

4 (LICY WOODWARD “Grls™

3 FETERSTUART “Hands”

2 [CAVID GRAY "Mine*

WNEEF!. Wayne, IN *
PD: John O'Rourke
MD: Chris Cage

o Adds.

KALZFresno, CA*
OMFPD: E. Curtis Johnson
APLD: Laurie West
MD:Chris Biood
EONJOVI Msunder”
CHANTAL KREVIAZUK "Lre”
LICY WOODWARD “Girts™

WVTi/Grand Rapids, M1 *
PD/MD- Jeff Andrews
APD: Ken Evans

No Adds

WOZN/Greensboro, NC *
2D: Steve Wiliiams
MD: Eric Gray
CHRISTINA AGUILERA “Beautrul
FAITH HILL “Cry’

WIKZHagerstown, MO
PD: Rick Alexander
MD: Jeff Roteman

B PINK Uont

BON JOVI "Misunder
UNCLE KRACKER ‘Dnft”

WNNKMarrisburg, PA *
PD: John O'Dea
MD- Denny Logan

HRISTINA AGUHLE KA. Beautful

WTiCHartford, CT *

PD: Steve Salhany
APD/MD:Jeannine Jersey
DAVE MATTHEWS BAND “Street
CHRISTINA AGUILERA Beautilul
COUNTING CROWS Taxi
DAVID GRAY ‘Mine

LUCY WOODWARD “Grrls’
PETER STUART Harids

KHMXHouston-Galveston, TX *
2D: Marc Sherman

4 UNCLE KRACKER Drift

SIXPENCE  “Dream

'WENS/Indianapolis, IN *
OM/PD: Greg Dunkin
¥D: Jim Cerone

TORI AMOS “Sorta”

UNGLE KRACKER Dnft”

WZPLAndianapolis. IN *

°D: Scott Sands

MD: Dave Decker
LUCY WOODWARD ‘Gils
MAROON 5 Breathe”
SISTER HAZEL “Mistake

MXB/Las Vegas, NV *

DMPD: Cat Thomas

APOMD: Charese Fruge'

T JOHN MAYER "Genrgia
DAVID GRAY Mine

AMXLAexington-Fayette, KY *
D Jill Meyer

2 DIXIE CHICKS “Landshde’
BON JOVI “Misunder”

Inder
CHRISTINA AGUILERA “Beautitul”
COUNTING CROWS "Tax*

ZURB/Litlle Rock, AR *

1*0: Randy Caln

APD: Aaron Anthony
GOLDPLAY Clocks
DAVID GRAY “Ming™
STONE SCUR “Bother™

KYSR/Los Angeles, CA *

APDMD: Chris Patyk

& 3DOORS DOWN ‘Gone
MACY GRAY ‘See

WMAO/Madison, Wi *
PD: Mike Ferris
MD: Laura Ford
LUCY WOODWARD “Girls™
PAY THE GIRL Freeze”

WMBZMemphis, TN *
OM: Jer
PDMD: Kramer
LUCY WOODWARD “Girls™
SISTER HAZEL “Mistake'

WMC/Memphis, TN *

PO: Chris Taylor

MD: Toni St James
BON JOVI Misunder
COLDPLAY "Clocks

WKTI/Milwaukee, Wi *
OM: Rick Belcher
PD: Bab Walker
BON JOV) Misunder
6 AVRIL LAVIGNE With

WMYXMilwaukee, Wi *

PD: Brian Kelly

APDMD: Mark Richards
No Adds

KSTPMinneapolis, MN *

OM: Leighton Peck

MD: Jili Roen

25 MATCHBOX TWENTY {inv.ed
STONE SOUR “Bother

K0SO/Madesto, CA *

PD: Max Milier

MD: Bonna Miller

27 LUCE 'Good™

6 KID ROCK SHERYL CROW “Prcture
1 LUCY WOOOWARD Girls'

WJLK/Monmouth-Ocean, N4 *
OWPD: Lou Russo

1 SHERYL CROW “C'mon
FAITHHILL "Cry”

KCOU/Monterey-Salinas, CA *
PO/MD: Mike Skott

FROU FROU Breathe”

PINK “Family™

WKZN/New Orieans, LA *
OM/PD: John Roberts
APD: Duncan James
MD: Stevie G
COUNTING CROWS “Taq
PUDDLE OF MUDD "Hates
SISTER HAZEL "Mistake
VANESSA CAR(TON “Pretty”
UNCLE KRACKER Drift'

WPLJ/MNew York, NY *

COLDPLAY Clocks’
JOHN MAYER “Georg’

WPTE/Norolk, VA *

PD: Steve McKay

1 AVRIL LAVIGNE “with™
COLDPLAY “Clocks™

KY)S/Oklahoma City, OK *
OM: Chris Baker

PDMD: Ray Kaiusa

3 BONJOVI ‘Mrsunder

2 3D0ORS DOWN “Gone

KSRZ/Omaha, NE *
PD: Erik Johnson

26 UNCLE KRACKER Drft

WOMX/Orlando. FL *
Interim PD/APD: Jef Cushman
MD: Laura Francis

No Adds

KBBY/Oxnard-Ventura, CA *
MD: Darren McPeake
FATHHILL iy
SINPENGE “Dream

WJLQ/Pensacola, FL*

OM: Dan McClintock

PD: Jonathan Lund

APDMD: Blake @ Night

32 DIXIE CHICKS “{ andstide

17 CHRISIINA AGUILERA Beautiul
BON JOVI Misunder

WMWX/Philadelphia, PA *
OMPD: Gerry DeFrancesco
APDMD: Joe Proke

4 LAURA PAUSINI "Surender

3 JENNIFER | OPEZ Jenny™

1 LASGO “Something

KMXP/Phoenix, AZ *

PD: Ron Price

MD: Trent Edwards
No Adds.

WIZPT/Pittsburgh, PA *

PD: Keith Clark

APDMD: Jonny Hartwell
No Adds

WMGX/Portland, ME
PD: Randi Kirshbaum
APOMOD: Ethan Minton
8 MICHELLE BRANCH ‘Wartad"
SIXPENCE  “Dream”
LUCE "Good"

KRSK/Portland, OR *
a%; Dan Persigehl

MRAZ “Remedy”

WRFYReading, PA *

PDMD: Al Burke
DAVID GRAY “Mine”
FROU FROU “Breathe
FEEL Name

WSNE/Providence, Rl *
PO: Bill Hess
MD: Gary Trust
AVRIL LAVIGNE “With
TORIAMOS “Sorta”

KLCAReno, NV *
PD:

: Bee},

MD: Connle Wray

1 DAVID GRAY "Mine’
SISTER HAZEL "Mistake

KNEV/Reno, NV *
OM/PDMD: Carios Campos
32 DANIEL BEDINGFIELD James’
B2K AND P DIDDY “Bump
AMANDA PEREZ Ancel
BOWL ING FOR SOUP Barl
GOOU CHARI OTTE  Famous

KNVQ/Reno, NV *

PD: Carmy Ferreri

MD: Heather Combs
LUCY WOODWARD Guls

WMXB/Richmond, VA *

PD: Tim Baldwin

MD: Michelle Prosser
No Agds

WVOR/Rochester, NY *
PD: Dave LeFrols
MD: Joe Bonacci

BON JOVI ‘Mrsunder

KZ20/Sacramento, CA *
Dlr._lFE .. Mark Evans

: Ed

APDMD: Jim Matthews
BOWLING FOR SOUP “Bad”
DAVID GRAY “Mine”

WWVV/Savannah, GA

PD: Bob Neumann

DAVE MATTHEWS BAND Street

MATCHBOX TWENTY “()isease

SANTANA FBRANCH "Game™

JOHN RZEZNIK “Stif™

NO DOUBT FADY SAW

DIXIE CHICKS “Landshde”

RED HOTCHILI “Song”

AVAIL LAVIGNE “With"

COUNTING CROWS “Tax”

KID ROCK/SHERYL CROW Prcture’

TOR) AMOS “Sorta™

SISTER HAZEL “Mistake

3 DOORS DOWN “Gone’

COLDPLAY Clocks™

JACK JOHNSON Bubbie

STEREQ FUSE Everything”
MATTHEWS BAND "Going™

AVRIL LAVIGNE ‘Complcate”

KROEGER & SCOTT Hero”

JIMMY EAT WORLD “Muddle”

JOHK MAYER “Body™

MICHELLE BRANCH ‘Goodbve

CREED “Breath”

SHERYL CROW “Scak™

VANESSA CARLTON *"Miles™

RETRRPRRBIBBEBLUREHBUCEIR

KYKY/St. Louis. MO *
PD: Smokey Rivers
APDMD: Greg Hewitt
1 SIXPENCE  Jream”

WVRV/St. Lois. MO *
PD: Mar%l.]m:k
MD: David J
JOHN MAYER “Georgia™
COLDPLAY “Clocks™
STONE SOUR "Bother

KOMB/Salt Lake City, UT *
OM: Aian Hague
PD: Mike Nelson
APDMD: J.J. Rlley
BON JOVI "M sunder
COLDPLAY Clocks
VONRAY 'Inside

KFMB/San Oizgo, CA *
VP/GM/PD: Tracy Johnson
APD: Jen Sewell
22 PRETENDERS “Complex
18 NG DOUBT ‘Funning
JOHN MAYER “Georga
LIFEHOUSE “Spin

KMYI/San Diego. CA *

PD: Duncan FaM);ton

APDMD: Mel McKay
No Adds

KiOl/San Francisco, CA *
PD: Michael Martin
MD: James Baker

No Adds

KLLC/San Francisco, CA *
PD: John Peake
MD: Derek Madden

DAVID GRAY Mine

KEZR/San Jose, CA *

PD: Jim Murpiy

APDMD: Michael Martinez
No Adds

KRUZ/Santa Earbara, CA
MD: Mandye Thomas
15 UNCLE KRACKER  Litte

KMHX/Santa Rosa, CA *
PD: Mark Thomas
No Adds

KPLZ/Seattle-Tacoma, WA *
PD: Kent Phiilly
MD: Alisa Hashimoto

No Adds

WHYN/Springfield, MA *
OM/PD: Pat McKay
CHRISTINA AGUILERA Beautdul”

COLOPLAY ‘Clocks
PETER STUART “Hands™
WSSR/Tampa, FL *

APD: Kurt Schreiner
MD: Kristy Knight
DAVID GRAY "Mine

WWWM/Toledo, OH *

OM: Tim Roberts

PD: Steve Marshall

APOMD: Jeff Wicker
DIXIE CHICKS  Landshde

WKPK/Traverse City, M|

PD: Rob Weaver

MD: Heather Lelgh

10 MICHELLE BRANCH “Goodbve™

10 NORAH JONES “Know

9 FVETORFIGHTING Supecman’
BOWLING FOR SOUP "Bad”
COLDPLAY Clocks
LUCY WOODWARD Girts
VANESSA CARLTON Preft

KZPT/Tucson, AZ *
PD: Carey Edwards
APDMD: Leslie Lois
3 WALLFLOWERS Good
BON JOVI Misunder

KiZS/Tulsa, OK *

Interim PD/APD/MD: Kim

Gower

4 VONRAY “Inside”

2 DIXIE CHICKS “Landslide
JASON MRA. Remedy

~

WRQX/Washington, OC *
Dir/Ops: Steve Kosbau
OM/PD: Kenny King
MD: Carol Parker

ho Adds

WWZZMWashingten, OC *

PD: Mike Edwards

APDMD: Sean Sellers
No Adds

WHVFMestPamBeach A+

PD: Russ Morle

APDMD: Amy Navarro
DAVID GRAY “Mine
SIXPENCE  Dream
UNCLE KRACKER Drift™

KFBZWichita, KS *

PD: Barry McKa

MD: Sunny Wy
BOWLING FOR SOUP Bad
COLDPLAY “Clocks
SIXPENCE  Dream
COUNTING CROWS Tax”

WXLOMWorcester. MA *

APDMD: Becky Nichols
KEITH LRBAN “Somebody”
LUCY WOODWARD Girks
STONE SOUR ‘Bother”

WMXY/Youngstown-
Warren, OH *
OMPD: Dan Rivers
MD: Mark French

No Adds

*Monitored Reporte|
101 Total Reporters

rs

90 Total Monitored

11 Total Indicator

9 Current Indicator Playlists

Did Not Report, Playlist Frozen (2):

WMT/Cedar Rapids,

1A

WNKVEImira-Corning, NY

New Reporter (1):

WWVV/Savannah, GA

www.americanradiohistorv.com
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CAROL ARCHER

carcher@radioandrecords.com

~.5MOOTH JAZZ

he Concert To Heal Bali

Dave Koz and musical cohorts walk the walk to restore

peace and stability

On Oct. 12, 2002, the tranquility of the idyllic Indo-
nesian island of Bali was shattered when bombs ex-
ploded in two nightclubs, claiming the lives of more
than 200 people. With nearly 2 million international
visitors each year, tourism is Bali’s primary industry, but
the terrorist bombings brought it to a virtual standstill.

On Dec. 30, 2002 saxo- |
phonist Dave Koz, who i'-
organized last year’s A |
Wave of Peace: The Unity |
Concert for KTWV (The |
Wave)/Los Angeles, per- |
formed with artists Bren-
da Russell, Jeff Lorber
and Phil Perry at a media
extravaganza to contribute
to the healing process once
again, this time on behalf
of the Balinese people.

Koz and Lorber have played gigs
together in Bali through the years, and
both have Balinese friends. “The peo-
ple were devastated by the bomb-
ings,” Lorber says. “Dave and | talked
about how we wanted to do some-
thing to help, but neither of us imag-
ined we’d get the chance so quickly.”

“Americans look
outside to ask what’s
wrong with people
who could do such a
thing to us; the
Balinese look inward
to learn what they
might have done to
create the attack.”

Dave Koz

Koz explains that a longtime friend
of his, an Indonesian businessman and
ardent smooth jazz fan named Peter
Gontha, contacted him with an urgent
request.

“I had just finished my Christmas
tour when Peter called,” Koz recalls.
“He said the attacks had devastated

Dave Koz

==y the economy and lefi enor-
"1 mous emotional scars. He
explained that the govern-
ment was completely be-
hind the concert and that
the concert could be the
first step in a long healing
process that might take
many years, but that it had
to start somewhere.

“My friends and family
asked me how I could go
someplace so dangerous. But, having
been to Bali, somehow I knew it
would be OK.”

500 Performers

The concert. which was broadcast
live on Indonesian television, reached
an immense viewing audience — In-
donesia is the world’s fourth-most-
populous country. The concert was
held at Bali’s Cultural Center, GWK,
a former stone quarry.

Lorber describes the venue as “in-
credible,” reminiscent of
Colorado’s fabled Red
Rocks Amphitheater in its
majesty; Koz compares it
to the Acropolis in Athens.
Understandably, security
at the event was extremely
tight.

In addition to Koz and
Lorber (who served as Mu-
sical Director, as he did for
A Wave of Peace), Brenda
Russell. Phil Perry and guitarist “Wah
Wah™ Watson performed for 4,000 in-
vited guests, including Indonesian
President Megawati and members of
the Indonesian Parliament, some of
whom joined the artists onstage dur-
ing the show’s finale.

A coterie of Indonesian pop super-
stars, a gamelan orchestra, 300 tradi-
tional Indonesian dancers and a 40-
piece orchestra brought the number of
performers who appeared to close to
500.

Lorber says conductor Erwin Guta-
wa’s exceptional orchestral arrange-
ments elevated each of the set’s songs,
especially those with universal themes
of peace and brotherhood such as

Brenda Russell

“It was important to
inspire tourists to
return to Bali, but it
seemed just as
important to give the
Balinese hope that
people would come
back and everything
would be 0K.”

Brenda Russell

“What's Goin’ On™ and Perry’s pow-
erful medley of “Imagine™ and “Hey
Jude” — which almost blew the roof
off Los Angeles’ Forum when he sang
it during A Wave of Peace.

Russell gave a stirring reading of
“Change the World,” which she sang
at the special request of the Balinese
government, and per-
formed her composition
“Get Here.” She says she
felt emotionally over-
whelmed at the time — on
one hand joyful to be in
Bali, but also in pain over
the suffering, such as that
of a friend of hers who
owns a small hotel.

“He told me 25 jobs are
attached to every hotel
room,” she says. “Hotel occupancy
dropped trom 90% to 10% afier the
bombing. It was important to inspire
tourists to return to Bali, but it seemed

just as important to instill hope in the

Balinese that people would come
back and that everything would be
OK.

“We met people who thought the
world didn’t care what had happened,
that the bombings were just a two-day
news item. | told Indonesian report-
ers that was definitely not the case.”

Abiding Memories

It comes as no surprise that such an
event leaves an indelible mark in an
artist’s heart. “Even if it sounds like a
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cliche, any time you can use your tal-
ent as an ambassador of goodwill or
to facilitate any kind of healing, that’s
the most wonderful thing,” Koz says.
“With music, there is something in-
tangible that gives great comfort.

“When | first came from beneath
the stage on a hydraulic lifi, I was
playing a famous Indonesian song
called ‘Keliru® with a full symphony
orchestra and surrounded by 300 Ke-
cak dancers. I could barely play the
sax because it was so emotional for
me. Here was this country I fove so
much, a country that had been through
so much pain, and there | was with my
friends to play music to help the heal-
ing.

“I love doing broad strokes, but any
time you take even a small step, you
change the world.”

Lorber says, “I'm not very into
holiday family rituals, but a lot of peo-
ple are, so | was surprised how every-
one was so up for doing the concert.
Evervone who participated left the
U.S. on Christmas and returned Jan.
2. They were completely willing to
sacrifice the holiday to make it come
together. They weren't afraid of the
terrorist threat.

“After traveling to Bali a few times
myself, [ know the country is so spe-
cial and unique. | feel privileged to
participate in something to help its
people.”

The Power Of Music

Koz and Russell de- |
layed their departure from |
Bali to spend a day with 30
children, including some
who were orphaned as a
result of the bombings,
and to visit a hospital
where the injured received
medical treatment. (Today
it functions as a burn ward
for survivors, as well as a
morgue.)

“The head doctor showed us
around the hospital, which was pret-
ty harrowing,” Koz says. “Some vic-
tims were so badly mutilated by the
blasts that their bodies couldn’t be
identified or claimed.

“We're used to hospitals in the U.S,,
and this one was primitive by com-

Jeff Lorber
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parison. I admire the courage of the
hospital workers who faced what they
did head-on. We congratulated them
and thanked them for everything they
had done.

“The kids at the orphanage were
between 7 and 17 years old. They put
on a beautiful show. They sang and
danced for us; we sang and danced for
them. I played along with their songs.
Then we all had lunch together and
talked.”

Russell remembers the excursion
to the orphanage as the richest, most
rewarding part of the trip. “We fell
in love with them, and they feli in
love with us,” she says of the chil-
dren. "It was glorious! We weren't
even speaking the same language,
but that shows how powerful music
is. You can’t imagine all the hugs we
gave and got or their intensity.”

Looking Inward

Russell is also passionate about
how the concert for Bali fits into her
worldview. “I'm feeling the whole
planet, which is something many of
us seem to be lacking,” she says. “But
it’s not our fault, because we're not
being shown. If only we could open
up a little bit to the rest of the world.”

“I talked to a lot of Balinese during
the trip, including a very close friend
and his family,” Koz concludes. “It
was so interesting to hear their per-
spectives. Americans look outside to
ask what’s wrong with people who

= could dosuch a thing to us;
the Balinese look inward to
learn what they might
have done to create the at-
tack.

“As Hindus, they be-
lieve in karma, so they look
within themselves to ques-
tion the reasons, such as
whether their country
grew too fast or whether
they took their eyes off the
things that matter most — their cul-
tural and religious beliefs — which
caused Bali to grow so dramatically
and quickly under the influence of the
dollar.

“Maybe it would be productive for
Americans to look within, too, and
ask, ‘Why does the world hate us?"”

them. It was glorious!”

LOVE AT FIRST SIGHT Dave Koz and Brenda Russell extended their visit
to Bali to visit children orphaned by the nightclub bombings. At the orphanage,
the artists and youngsters performed together before they ate lunch. Russell,
who snapped this shot, says, “They fell in love with us, and we fell in love with
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== | simply dig Mindi Abair’s new single,
i “Lucy’s,” which exudes uniqueness
_' from the opening strains of the attitude-
drenched guitar riff to the expressive
" saxophone improvisation at the fade-
out. ® We added "Your Sweet Smile”

: by Gregg Karukas. The gentle, melodic
# beauty of “Your Sweet Smile” unfolds

in tiers and nearly brings one to tears,

as the tune was likely played with im-

ages of Gregg's late mother in mind. Our comment in the
meeting was, “If we're looking to add the quintessential
smooth jazz tune of the bunch, then it would be “Your
Sweet Smile.

# Bob Baldwin's "The Way She Looked

S e

at Me” is an embraceable combination of smooth rhythm
and jazzy groove. The bassline is salsa-laden, seductive and sunny, with
Bob's piano laying down a relaxed, cordial conversation en Espanol.
# We also have a new tune from Chieli Minucci, “Kickin' It Hard.” |
like the eclectic, new-millennium feel. It's bright, and Chieli's perfor-
mance is a well-etched composition, with plenty of saxophone woven
into his bold musical fabric.

—
Reporters

WZMR/Albany, NY

PD/MD: Tim Durkee
NESTOR TORRES Watermelon
RUSS FREEMAN Soul

KRQS/Albuquergue, NM
PD: Paul Lavoie
MD: Jeff Young

No Adcs

WJZZ/Atlanta, GA

PD/MD: Nick Francis
15 JOAN OSBORNE "Around’
11 KENNY G “Paradise”
11 NESTOR TORRES " Watermeion
10 PIECES OF A DREAM “Sithouette”

KSMJ/Bakersfield, CA
PD/MD: Chris Townshend

AARON F/BENOIT “Moment™
KiM WATERS "Watefall”

WNUA/Chicage, IL
OM: Bab Kaake

PD: Steve Stiles
MINDI ABAIR “Lucy 5™

WNWV/Cleveland, OH

PO/MD: Bernie Kimble
8 CHIELI MINUCCI *Kickin ”
5 RUSS FREEMAN “Soul”
PIECES OF A DREAM “Silhguette™

WJZA/Columbus, OH

KOAS/Las Vegas, NV
DM: Vic Clemons
PD/MD: Erik Foxx

MINDI ABAIR “Lucv s™

KTWV/Los Angeles, CA
PD: Paul Goldstein
APD/MD: Ralph Stewart

€ PAUL HARDCASTLE Desire”
& PETERWHITE “Lagy”

WJZN/Memphis, TN
PD: Norm Miller
1 KIM WATERS "Waterfall”
T MINDI ABAIR “Lucy 8™
AARON F/BENOIT "Moment™
JONATHAN BUTLER "Pata™

WLVEMiami, FL

PD: Rich McMitlan
MINDI ABAIR “Lucy 8~

WJZIMilwaukee, WI
OM/PO: Steve Scott

No Adds

KSBR/Mission Viejo, CA
DM/PO: Terry Wedel

MD: Susan Kashbay
1 MINDI ABAIR "Lucy's™
1 AARON F/BENCIT “Moment’

KSSJ/Sacramento, CA
PD: Lee Hanson

APD: Ken Jones
NCRAH JONES "Know™

WSSM/St. Louis, MO
PD: David Myers

MINDI ABAIR Lucy s

KBZN/Salt Lake City, UT

PD/MD: Rob Riesen
BOR BALDWIN “Looked”
PIECES OF A DREAM ~Silhouette
STEVE COLE "Off"

KKSF/San Francisco, CA
PD: Steve Williams

APD/MD: Samantha Wiedmann
MINDI ABAIR “Lucy 5™

KMGQ/Santa Barbara, CA
PD: Mark De Anda

APD/MD: Steve Bauer
DAVE KOZ & JEFF KOZ "Blackbird™

KJZY/Santa Rosa, CA
PO: Gordan Zlot

APD/MD: Rob Singleton
2 B0B BALDWIN "Looked"
2 GREG ADAMS “with’

OM/PD/MD: Bill Harman KRVR/Modesto, CA gr\ﬁl.éza/g:a:m;::cnma, WA
hat an absolutely fantastic first APD: Gary Wolter S e MD: Dianna Rose

8 GREGG KARUKAS “Sweat”

week for Mindi Abair! Her debut

single, “Lucy’'s” (GRP/VMG), is so Most
! Added with 19 new adds. (This follows
last week's premature adulation, which
earned the track No. 1 Most Added in ad-
vance of its official add date!) No question
about it, “Lucy’s” is a smash. Gonzo air-
i play consensus includes adds on these
top 10-market stations: WNUA/Chicago,
KKSF/San Francisco, WJJZ/Philadelphia, WJZW/Washington, WLVE/Miami
and KOAl/Dallas, plus adds on WSSM/St. Louis, KClY/Kansas City, JRN and
11 more ... Two tracks tie for No. 2 Most Added with seven adds each: Bob
| Baldwin’'s "The Way She Looked at Me” (Narada) and Kim Waters’ “Wa-
i’ terfall” (Shanachie). Baldwin earns airplay support, with adds such as those
1 at WYMV/Detroit and KJZY/Santa Rosa, CA, which just won a phenom-
i enal No. 3 12+ with a five share in the fall book! Waters gains adds on : e A a0
|, WQCD/New York and WJJZ/Philadelphia, among others ... GRP scores big- !
: time with another fantastic entry, Al Jarreau’s "Random Act of Love,”
- which earns third Most Added with six adds, including WQCD, KJCD/Den-
- ver, KCIY with 17 plays and JRN. Jarreau turns in a bravura performance

on a phenomenal, ultrasmooth pop tune that sounds to me as hooky —
. and lyrically meaningful — as any vocal in recent memory. “Random Act
. of Love” is like a tonic for whatever ails you ... Things remain hot for Warner KJZS/Reno, NV
: Bros. as Boney James' “Grand Central” (Warner Bros.) bows in the top BT
" 10 at 7*, Steve Cole's "Off Broadway” moves 7-6*, and Bob James’ “Morn- : KCIY/Kansas City, MO
" ing, Noon & Night” moves to 4* and No. 1 Most Increased with +61 plays. 0 Mark{Edwards

AL JARREAU “Random
B08 BALDWIN "Looked
CHIELE MINUCE! “Kickin™
JONATHAN BUTLER ‘Pata”
KENNY G "Paradise’

KIM WATERS “waterfall
MINDI ABAIR “Lucy 8™

KOAI/Dailas-Ft. Worth, TX
OM/PD: Kurt Johnsan

APO/MD: Bret Michael
MINDI ABAIR “Lucy s

KJCD/Denver-Boulder, CO
PO/MD: Michael Fischer

AL JARREAU "Random™
MARION MEADOWS “Gypsy
MICHAEL LINGTON “Thinking"
MINDI ABAIR “Lucy's"

KVJZ/Des Moines, 1A

PD: Mike Blakemore
MD: Becky Taylor WJCD/Norolk, VA

Ko Adds OM: Daisy Davis
APD/MD: Larry Hollowell
1

308 BALDWIN "Looked
11 GREGG KARUKAS "Sweet™
CHIEL! MINUCCI KiCkin ™
MINDi ABAIR Luty s

WEIB/Springfield, MA
PD: Ben Casey
MD: Darrel Cutting

12 AL JARREAU “Random’
CITY OF SOUND "City”
KIM WATERS “Waterfall
LES SABLER “Reasons”
MINDI ABAIR "Lucy s*
SAMANTHA SIVA “Masguerade

WL w s

WQCD/New York, NY
OM: John Muilen
PD/MD: Charley Connally

AL JARREAU "Random
JOE MCBRIDE ~Xeeping
KIM WATERS ‘Watesfall™

WSJT/Tampa, FL
DM/PD: Ross Block
MD: Kathy Curtis

LES SABLER “Reasons.

WJZW/Washingtoen, DC
OM: Kenny King
PO: Carl Anderson

MIND| ABAIR “Lucy's

WVMV/Detroit, MI
PO: Tom Sleeker
MD: Sandy Kovach

BOB BALDWIN “Looked

KUJZ/Eugene, OR
PD: Chris Crowley

WUWJZ/Philadelphia, PA
PD: Michael Tozzi

KIM WATERS Watertalt

MIND! ABAIR “_ugv §

PETER WHITE Lady

JRN/{Jones NAC)/National
PO: Steve Hibbard
MD: Cheri Marquart

2 KIM WATERS “Waterfall
T MINDIABAIR “Lucy S
AL JARREAU Random

KEZL/Fresno, CA
OM: Scott Keith
PO/MD: J. Weidenheimer

* DONNA GARCIER Swest

KYOT/Phoenix, AZ
PD: Shaun Holly
APD/MD: Angie Handa

JOAN GSBORNE  Around

42 Total Reporters
WYJZAndianapolis, IN
PD/MD: Carl Frye

MIND(ABAIR _ucy s

39 Current Playlists

Reported Frozen Playlist (1):
KIFM/San Diego, CA

Did Not Report, Playlist Frozen (2):
KNIK/Anchorage, AK

MD: Michelle Chase WLOQ/Orlando, FL

i WJZVRichmond, VA
17 AL JARREAU “Random

— Carol Archer, Smoath Jazz Editor MINDI ABAIR Loty < OM/PD: Reid Snider
JONATHAN BUTLER Pata MINDI ABAIR “Lucy §
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on the record spillover
We salute our Achievement ia Radio Awards® winners and finalists, and give thanks

to all who entered or will be entering the competition in: Atlanta, Chicago, Cleveland,
Houston, Memphis, Miami, Milwaukee, Nashville, New York, Philadelphia, Phoenix,
Pittsburgh, San Diego, St. Louis and Washington.

A.I.R.AWARDS

With your help, we will see the day when every baby is born healthy.

Sponsored Nationally By: Arbitron, Katz Media Group, Metro Networks
Shadow Broadcast Services/Westwood One and R&R

Co-Sponsored By: API, AT&T Broadband, Bonneville International, CURB Records,
Ford, Interep, Miller Lite, Pittsburgh Radio Organization, Potawatomi Bingo Casino
and Viejas Casino

Achicvement In Radio

A Browdcust Competition Celebruting
Excellence in Radio to Benefit the
March of Dimes Brrth Defects Founduion

For more information, contact the A.I.LR. Awards at: eschultz@modimes.org; or call: (312)596-4701.
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The Rock Dilemma

A mainstream programmer reacts to Rock’s challenges

The foliowing letter is from WKLC/Charleston, WV

PD Mike Rappaport, who nTsponds to the Dec. 13, 2002
Rock column “Does the Farmat’s Duality Cover the

Bases?”

You pointed out that the 2002 top
100 at Rock included some familiar
names — Tem Petty, The Rolling
Stones, Rush, etc. You also noted
that many of these bands were in the
50-100 range.

You state that Rock “pounds only
bands that have been | ——
proven at Active Rock
and then plays them well
beyond useful recurrent
status.” What you see as
a problem isn’t one for
programmers who care
only about building the
TSL of their audience.

We're in the business
of playing hits. Listeners
like what they like and buy what
they like, regardless of how the mu-
sic industry labels their favorite
songs (current, recurrent, gold, etc).
If that means I'm playing a record
heavily that the music industry
deems a recurrent, so be it.

Playing new music can be a dou-
ble-edged sword. The music usual-
-y requests and sells well in the first
‘ew weeks on the playlist, but then
it falls off the radar. Paul McCart-
ney’s song celebrating American
patriotism came and went. It was a
fad, and most McCartney fans will
cheer louder for “Hey Jude” and
“Band on the Run” than they will
tor any new song Sir Paul releases.

Mike Rappaport

Few Legends
Matter Today

Is Rock “slow to embrace the leg-
endary artists of the format”? Per-
haps some stations are. Or maybe
what theyre doing is recognizing
that an artist having legendary sta-
tus or being a brand name
doesn’t make his or her
songs hits. If you asked
-| meright now, I'd be hard-
g pressed to name an al-
bum from a heritage art-
ist released in the last four
to five years that still tests
well enough to warrant
significant airplay.

Being a legend doesn’t
matter when the music you release
doesn’t appeal to your fan base. U2
found that out the hard way by re-
leasing albums like Pop and Zooro-
pa, which didn’t sirike a chord with
their listeners. After a slump
in ticket and album sales, the band
released an album in 2002 that final-
ly gave the people more of what
they wanted. Is it any surprise that
Ail That You Left Behind is one of the
best-selling albums in U2's career?
Not really.

I'd love to see Tom Petty, Neil
Young, The Wallflowers and Rush
captivate listeners the way they
used to. The simple fact is, they
don’t with their rew music. When

e
o

o

s

STYX IN D MINOR tenacious D recorded backing vocals for the song
“Kiss Your Ass Goodbye” on Styx’s new studio album, Cyclorama, which will
be released in February on Sanctuary Records. Seen here in the studio are (I-r)
Styx vocalist-guitarist Tommy Shaw, Tenacicus D's Jack Black, Styx drummer
Todd Sucherman and Tenacious D's Kyle|Gass.

you ask programmers to get behind
these bands and really spin them,
you have to remember that, in many,
cases we did, and our return on the
investment wasn't all that good.

As for some other heritage artists
{(Sammy Hagar and Chris Robinson
come to mind), we're cautious. We
see that they don’t have the star
power they had in their heydays, so
they don't get the automatic adds or
heavy airplay that used to be their
birthrights.

Of the big heritage artists who re-
leased albums or singles in 2002,
two (The Rolling Stones and Aero-
smith) buried their newest songs on
two-CD best-of collections. Yes, that
puts new music into the fans’ hands,
but you don’t expect “Girls of Sum-
mer” to be the reason fans buy the
album; not when they have “Sweet
Emotion,” “Back in the Saddle” and
26 other hits before they even find
the new song.

Another heritage artist experi-
enced a brief surge in airplay when
asmart DJ put clips from his reality
show over his latest single. That
made Ozzy Osbourne accessible to
a whole new audience.

But these are examples of
people who are exceptional at per-
forming and marketing their art.
They have found a way to remain
valid, household names in between
their hits, which don’t come as of-
ten as they used to. For a lot of heri-
tage artists, we played the songs, we
back-sold the album titles, and the
listeners didn't buy it.

Consumers Want Hits

We live in a world where the al-
bums are longer, the hits get played
ad nauseum and fame s fleeting. Led
Zeppelin's plan in the 1970s was to
release a new album and tour every
two years. At the time you could
fitless than 50 minutes of music on
an album. They took the very best of
their recording sessions and released
them, and we received incredibly
deep albums with several hits.

Today you can fit 80 minutes on
aCD — nearly twice as much as we
used to get. It's not easy to find an
album that's even half-full of hits.
When you do find an album like
that, it gets played to death. Some-
times the band survives (Creed),
sometimes it doesn’t {(Hootie And
The Blowfish).

www americanradiohistorv com

The consumers want hits, and
they're perfectly willing to show
their disapproval at the cash regis-
ter. Today, when the music fans
are paying a high price for CDs, it's
no surprise that albums with only
one or two hits wind up in the used
CDbins or that the deep albums lose
money to a music-hungry, down-
load-happy customer base.

The record industry is nothigh on
heritage either. How many once-re-
vered bands are now on small la-
bels? How many heritage bands get
pushed to theback of the line behind
today’s new stars? I've had many
conversations with record reps who
say, “We know you'll get around to
playing (fill-in-the-blank heritage
artist). What we really want from
you is an add on (new project/baby
band that my boss is shoving down
my throat).”

Losing Label Dollars

Will we find ourselves “without
access to record-company pocket-
books”? Of course! Record-compa-
ny consolidation and dropping sales
have forced the industry to adjust its
bottom line. VPs and CEOs answer
to a board of directors that
won't wait three albums to see an
artist develop, gamer significant air-
play and generate enough profit to
justify the money it takes to market
the product. Imagine Bruce Spring-
steen or John Mellencamp trying to
get their start today.

Programmers know that record
labels see spins vs. dollars as an ob-
vious equation. Play it more, and
you get more. But sometimes, sitting
in market 150-plus, even that
doesn’t help, because the budget
was spent in the top 50 mar<ets.

An artist having
legendary status or
being a brand name
doesn’t make his or
her songs hits.

Should it matter? My job is to get
listeners and keep them. If I see their
interest in a formerly successful
band waning, I will be sure to
slow rotations or keep a song off the
station until I see some signs of life,
no matter how many free trips you
throw at me to see the band in Ha-
waii.

In the interest of trying to find the
next hit and appealing to the fans of
heritage bands, we do play these
groups’ new singles. In many cases
we give them airplay comparable to
the biggest hits in the format.

I guess the big question is, when
have we played them enough to
know that we're giving top billing
to a stiff? We have consultants and
research; we have listeners scream-

ing, “Play that again,” or, “Their
new tunes suck — play some of
their old stuff.”

It’s not a matter of shooting our-
selves in the foot with this stance.
First of all, record-company support
isn’t as high for bands like The Roll-
ing Stones, because we're expected
to play them heavily. We’ll never
reap a promotional reward for play-
ing them as high as the one we could
get for pounding unproven artists
A,Band C.Second, I don't have free
rein to do whatever I please.

We’re in the
business of playing
hits. Listeners like
what they like and
buy what they

like, regardless of
how the music
industry labels their
favorite songs.

Research Rules

Should a Rock programmer put
arecord into power rotation because
of gut instinct and the added reve-
nue from a label?  have a corporate
hierarchy to answer to, and so do
most programmers. Whether it’s a
board of directors, a consultant or
even a single owner, that license to
broadcast on the FM dial is a multi-
million-dollar business. Many pro-
grammers need a solid base of re-
search before the music goes on.

When very few records research
well enough to warrant keeping
them in the library along with the
gold cuts that scored through the
roof in the last auditorium test, [
have to come up with a very good
reason for playing them 300-plus
times. And my answer better not be
that it tested well in another market
or format or, “But we've always
played Joe Schmo'’s new records in
power.”

No one should tell me that I
should step out on an unknown com-
modity, or even a commodity with a
past track record but no current sto-
ry. Just because the label tells me
about top 10 research in Kalamazoo
doesn’t mean it’s gota hit. 1 don’t tell
record labels which bands to sign,
which singles to market or what
tours to put them on. If my business
is successful, why change? I'll have
to justify my changes if they don’t
work (and sometimes when they do).

The views expressed in a letter to the
editor are those of the writer only. The
writer is solely responsible for the content.
R&R reserves the right to edit letters.
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39 STEREOMUD Breathing (Calumbia) 226 +57 17391 3 30 STAIND For You (Fﬂﬁ/flektra/ffﬁl 532
34 37 CKY Flesh into Gear island/i0JMG) 212 26 14738 11 241 ::’cﬁx"fggf\'*cs:‘x“ ”’Z"'”_”Zf/’[’j" - g?:
. By, ever Again {froadrunner;
38 38 SUMA1 Still Waiting (isiand/DJMG) 168 22 15585 3 150 PUDDLE OF MUDD Dritt & Die (Flawless/Geffen/interscope) 508
36 39  SEVENDUST Xmas Day (TVT) 128 -70 11345 1 17/0 KORN Here To Stay (immortalfEpic) 487
46 @ LEISUREWORLD I'm Dead &4 1/4RTIS Tdirect) 106 +19 14279 2 11/4 LINKIN PARK In The End /Warner Bros.) 456
41 41 REDHOT CHILI PEPPERS Zephyr Song (Warrer Bros.) 99 34 6494 16 130 :‘:}“glyf “t‘h"g:‘?: i""(’_’v /Z(’;V’ef?feffe”’”'e’“”/’e’ :‘1“;
2 : U, You e Nation antic,
40 42  AUDIOVENT Looking Dawn (Atlantic) 96 -b5 7718 14 140 SYSTEM OF A DOWN Toxicty (American/Columbia) 42
43 43 AUDIOSLAVE Show Me How To Live (interscope/Epic) 95 -9 18695 6 710 RED HOT CHILI PEPPERS By The Way (Warner Bros.) 393
@ BLNDSIDE Sleepwalking (Elektra/EEG) 9 +43 6544 1 115 [ TOOL Schism (Vocano) 391
45 45  VINES Outtathaway (Capite) 81 10 4500 9 90 DEFAULT Wasting My Time (7V7) 384
47 @  DEADSY Brand New Love [Elementree/DreamWorks) 76 s &2 8 go | OO Aiveddtinii 381
] ) DISTURBED Down With The Sickness (Giant/Reprise) 380
42 47  PEARL JAM| Am Mine (£pic/ 15 56 5308 16 90 LINKIN PARK One Step Closer (Warner Bros.) 366
@  F00 FIGHTERS Times Like These (One Way...) (Roswell/RCA) 70 +52 4963 1 23/21 | TRUSTCOMPANY Downfall (Geffen/interscape) 385
@  AUDIOSLAVE Like A Stone (interscope/Epic) 70 +46 6287 1 139 'l‘ll:“:(‘l’:i;::"ccfaf""%' The gafk /”S’af'”//WMG/ ggg
rawiling (varner bros.
45 0L R R e o o 2 307 T W0 | pypoL oF MUDD Contol FawkssiGefenintrscopel 323
58 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
af 1/5-1/11. Bulles ining plays ining flat f i k. Ift tied in total plays, th ith the larger i in plays is q ;
Slaced frst. Songs below No-20 are moved 1 focurron alr 20 weeks on the ohar. Moo Added s e 1o nmber f sew adg il wesoten 1 na b cn | | R&R Station Playlists have moved to the web.
reporting station. Songs unreported as adds do rjot count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
ncreases in total plays. Gross Impressions equwals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
nermission from the Arbitron Company (© 2003, The Arbitron Company;. © 2003, R&R, Inc.
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(}EEIEEMHSJS Fm}f America’s Best Testing Active Rock Songs 12+ New & Active
1 Hptibiri b For The Week Ending 1/17/03 o B o
L et THEORY OF A DEADMAN Make Up Your Mind (Roadrunnerl0JMG)
SR e R oo Total Plays: 59, Total Stations: 35, Adds: 34
Artist Title (Label W LW Familiarity Burn TD Familiarity Burn
(Lahe) ] ] LOUDERMILK Rock ‘N’ Roll & The Teenage... (reamWorks/
DISTURBED Prayer /ﬁBpriSe/ 4.16 419 91% 25% 410 94% 30% Total Plays: 38, Total Stations: 12, Adds g
DISTURBED Remember (Reprise/ 4.15 . 70% 8% 414 7% 9%
i . OLEANDER Hands Off The Wheel (Sanctuary/SRG,
MUDVAYNE Not Falling (Ao Name/Egic) 413 416 4% %% 413 79% 1% . L ; ) iSRE/
. Total Plays: 34, Total Stations: 6, Adds: 6
TAPROOT Poem (Velvet Hammer/Atlantic) 408 415 B1% 18% 400 83% 18% ]
CHEVELLE The Red (Epic/ 405 421 W% 27% 387  93% 30% FINCH What It Is To Burn (Drive- Thru/MCA)
STONE SOUR Bother (Roadrunner/IDJMG) 404 408 89% 30% 388  93%  36% Total Plays: 33, Total Stations: 13, Adds: 11
SALIVA Always /Island/IDJMG] 403 403 90% 21%  3.82 9N% 28% CHEVELLE Send The Pain Below (Epic/
SEETHER Fine Again /Wind-up/ 400 400 81% 15% 380 83% 22% Total Plays: 7, Total Stations: 6, Adds: 6
SYSTEM OF A DOWN Aerials (American/Columbial 396 404 95% 40%  4.01 97% 46% I d = t
3 DOORS DOWN When I'm Gane (Repubiic/Universal 391 394 91% 21% 367 9% 29% naicator g -
TRAPT Headstrong (Warmer Bros.) 390 397 56% 8% 371  58% 13% Most Added
RA De You Call My Name (Republic/Universal) 390 389 55% 9% 380 60% 13% _THEORY OF A DEADMAN Make Up... (Roadrunner/IDJMG)
an FIGHTEHS A" My L‘fe /ﬁDSWe///ﬁcA/ 3'85 4.01 92% 27% 3.78 94% 29% PR PR - ......:.....\ .~ ‘.v.--v--\,.».“\.< et et s A I
KORN Alone | Break immortaliGpic) 185 396 86% 18% 374  88% 21% | | FOOFIGHTERS Times Like These (One Way..) (RoswellRCA)
QUEENS OF THE STONE AGE No One Knows finterscope/ 381 380 B5% 23% 3.72 89% 28% LUUDERMILK qul_g h[RoII& ‘The_“T_gg[]'qgg.‘.._ !D_rgam”fq(lqgl B
AUDIOSLAVE Cothise ﬂqterscope/fp:c/ 379 3.8t 89% 27%  3.89 94% 26% FUEL Won't Back Down (Wind-up/
TRusT chPANY Runnlng FrOm Me /Geffeﬂ//ﬂfefsl.‘ﬂpe} 3.73 3.99 70% 13% 3.52 72% 17% B S SRR e
NIRVANA You Know You're Right (Geffeninterscope) 369 375 04% 36% 362  96% 39% | | OUTSPOKENFartherfava)
SOCIAL BURN Down (Elektra/EEG) 369 382 43% 7% 335 46% 11% DONNAS Take It Off (Lookout/Atlantic)
EXIES My Goddess /Virgin/ . 360 363 54% 9% 341 57% 13% RED HOT CHILI PEPPERS Can't Stop (Warner Bros,)
CINDER Sou Creation (Geffen/interscope) 354 381 44% 8% 346  49% 1% _ STEREOMUD Breathing (Columbia) =~
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscape) 353 364 96% 0% 321 98% 58% FINCH What It Is To Bum {Drive- ThruMtcd)
PACIFER Bulitproof /rista/ 349 156 36% 5% 326 37% o% e e e e e
LEYSUREWORLD I'm Dead /41/ARTIS Tdirect,
RED HOT CHIL! PEPPERS Can't Stop (Warner Bros.) 3.35 . 70% 23%  3.20 69% 24% AR TR f e e )
2ZWAN Honestly /Reprise/ 328 321 41% 11% 322  54% 14% | | DISTURBED Remember Reprise)
CREED Weathered (Wind-up/ i 320 88% 36% 3.02 89% 40% CINDER Soul Creation (Geffen/Interscope)
PEARL JAM Save You /i 317 0% 7% 308 2% 20% e
. . S Again .
CRAZY TOWN Drowning (Columbia/ 309 342 6% 21% 288 67% 26% | | - SCLVHERFine AgainMWindup) -
BLANK THEORY Middle Of Nowhere (Vew Line/
Total sample size is 447 respondents. Total average favorability estimates are based on a scale of 1-5. ( 1=dislike very much, 5=like very much). o o T AU
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who . _.F,“Nps;'p.E,SIQ?PW‘.’.“‘,‘,‘,‘Q /5/.‘?'\/,(.’,’ a/ EE G/ P
said they are tired of hearing the song. Sample composition is based on persons 12+. TD = Target Demo (Males 18-34). Persons are screened CHEVELLE Send The Pain Below (Epic/
via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are not meant (UBEVELLE send The Pain below piey
to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered OLE Off T heel (Sanctuary/,
trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 407-523-7272. RateTheMusic.com data ANDE-R- Han_d§_ EE e W 2 4 anctuary SHG/ =
is provided by Mediabase Research, A division of Premiere Radio Networks. SLUR Who | Am (Tarpit)
Re )
Reporters .
WOBK/Albany, NY * KROR/Chico, CA WWBNFlict, MI * WOXAHamisburg, PA* WXZZ\exington-Fayette, KY* | KMRQModesto, CA * WYSP/Philadelphia, PA * WIBHSalisbury, MD WLDXSpringfield, MA *
PO/MD: Chili Walker PDMD: Daln Sandoval OM/PD: Brian Beddow PO: Claudine DeLorenzo OMPD: Clyde Bass PO/MD: Jack Paper OM/PD: Tim Sabean PD: Shawn Murphy PD: Scott Laudani
15 STEREOMUD ‘Breathg” 3 RUEL “Woal” MD: Tony LaBrie MD: Nixon MD: Suzy APD: Matt Foley APD: Gll Edwards APDMO: Miki Hunter MD: Becky Pohotsky
1t m&kgﬁw*m 12 zunss_lufm ‘Seepwak” ”"c,;'a"“'«a i 1 mé&,ﬁov-"wmﬂ THEORY OF A DEADMAN “Make™ Emmrﬁg%m IrmhnMD-: Rich DeSisto 25 Egaggg&wmw ;EIECLMWB:“
e 3 LOUDERMILX Toerage” SO OF A W Mote” oo TR OF A EADMAN Make” K “Gear SLUR Who
‘ B S KIBZA o, NE —— _
KZRK/Amarillo, TX g%“g’:scm;h%;mm PD: Michael Ploozz e m’?‘m‘gﬂwa"v N* PD: J.J. Jeffries g'asﬁr;"l A"Th‘:::";x * KZRQSpringfeld, MO
PDMO: Erlc Slaryter WMMS/Cleveland, OH * MD: Rick Roddam b APD: Sparky APDMD: Robyn Lane Mp: Lamry McFeelle PO: Kevin Vergas O N e
G B PD:Jim Tr 9 BLINDSIDE "Sleepwalk” BLINDSIDE “Sieegwalk' Ll Samanlhu Kight 1 MUDVAYNE “Faing" o ﬁﬁéf&,g‘”,.?“s",,"; MD: CJ. Cnuz GeorgeSpan N
A AR AL LR uD-sts ¥ § LEISUREWDRLD Dead ANCHBum S THEORY OF A DEADMAN “Make™ FLEL “Worit o OUTSPOKEN Farter” o i e o
4 QUTSPOKEN “Farther” g Ekscr\g?g(% ;&ﬁmemw' ! m@ﬁ%@'{“‘% PO ok hi?%ﬁ"éﬂ?ﬁ“?ég: e % %JSESK&N“%;‘" e
FOQ FIGHTERS “Times™ " N
. QUTSPOKEN “Farther” . XPOYHonolul, HI* WIfZO/ManB Beach, SC KUFO/Portiand, OR * KIOZISa!l Drlnego, CA
POMD, Guy D Bay W !‘gggﬂmﬂﬁv R :%Ib!:gé?a:h WTFXALouisville, KY * :pr%‘r!)?%" OM: Ds Dag_exausrg&n Em'sﬁ‘.uﬂ"u‘:ﬁ;am WXTB/Tamga, L *
%%E'FJAE‘.&'N Make” KILO/Colorado Springs, CO * St AT :g‘oc?wsa%sr ) % ;‘rl:meﬁ B:gq%é\n;nmw‘ 4 EVERCL:EAR'vm: T RS “Stog” ggnam"’dm’;'
Ao, Wt Gamtry ;gg%’gfmo“gi%_ S e TAECRY OF e ke TR o Apo: Cor Homis
. 3 OLEANDER “Whea! _ "9 ke THEORY OF A DEADMAN “Make™ - MD: Launa llhipsn
WORZ Augusta, GA AUDCOLAYE Sere WEYRI Wape, IN* e T KORB/Quad Cities, IA-L * e TP e
POMO: Chuck Wilams fog e e i KFMXLubbock, TX PD: Harvey Kof 05 Darren s el
e WBZX/Columbus, OH * LEANDER “Wheel” WAMX{Huntmgmn, L el APOMO: %mﬂw PD: Daren P CINDER "Sout
gl AR PD:HalFish THEDRY OF A DEADMAN Moke F;Wx;;ﬁm:%:’!d 5 THERY OF A DEADMAN W™ 5 THECRY OF ADCRDMA ot 1 mrlz:ﬁns%'
RBLD. o _ S et By AR et VRO O A D v WRBR/South Bend, IN ST
KRAB/Bakersfiaid, CA * R B :‘gﬁﬁgﬂwm’ R o BB e s Apb()l:f,f' 'yfg@
POMD: Danny Spanks MO: Ryan North . . W.AI0/Madison, W1 * KATT/Dkiahoma Ciy, OK * mﬂmaleigh-Dumm, NC* DONRAS O DR OF » CE vy e
ok KEGLDallzs-FL, Worth, TX* R ple i S PD: Rany Hawke OM: Chris Baker el KHTQ/Spokane, WA *
PD: Max POVMD: Jimbo Wood APDMD: Blake Patton MD: Jake Daniels 2 REDHOTOMLI Stop’ OM: Brew Michaels
APD: Chris APD: Joe Kuner ki &“&%ﬁ'ﬁ%‘ﬁ‘ H mzo’;fvﬁwwémmm Make 1 RATCA PD: Ken Richards e .
WIYY/Baltimare, MO * MD: Cindy Scull WKLO/Grand Rapids, MI * ENCHBU FINCH “Burn” . AUDIOSUAVE “Sione” MD: Barry Bennett KICT/Wichita, KS
OM: Kerry Plackmeyer B e PO: Mark Feurle FOOTGHIERS Tmes unCH e CERULEPar oIS e PD: D.C, Carter
PO: Dave HIll TRAPT “Headslong” Asst. MD: Tom Stavrou STEREOMUD "Breatiung” SEETHER “Under’ } KDOT/Rena, NV * LOUDERMILK “Teorage’ MO: Rick Thomas
APD/MD: Rob Heckman 4 PNCH "B THEORY OF A DEADMAN “Make™ THEORY OF A DEADMAN "Make' PO/MD: Jave Patterson STEREOMUD “Breathung’ 1 FOO FIGHTERS “Times
NOISE THERAPY Get” RUEL Woatt 4 RUELWont" FUEL Wont” AUDSLAE Sore
KBPI/Denver-Boulder, CO * B MO, S KROC/Omaha, NE * 3 Foorimtas e
WCPR/BII RPN il & e . M0 WEIRManchester, NH o Jon ey WNVERachester, NY :Lugﬁ'mﬁm' )
iloxi-Gulfport, MS * RFre D: Neal Mirs 3 pned o SE— r, NY * :: g .
ou SL’Y%:VM“‘ SEETHER i ‘!&%ﬂoﬁw 3.‘3,., Wi Apmg. Don ;%:\m Kalght ‘ : %ﬁgﬁg ::, ; -snf ot PD: i Anderson Mnml:‘mk‘ym g‘ﬂfm"éﬁfm PA
MD: Mitch Cry ) . 0 e G AL AUDIOSLAVE “Stone™ L EISUREWORLD  Dead” PO: Chris Lioyd
LOUDERMILK “Teerage” KAZR/Des Maines, IA FNCH Bun AUDIOSLAVE “Sone AUDIOSLAVE “Stone” e LOUDERMILK orage” MO Frecden
HEORS 1 GO ™ ;%msm i KLFX/Killeen-Temple, TX SR STEREOMUD ‘Breatnng” THEORY OF A DEADNAN ‘Make” FOO FIGHTERS “Times”
VALLEND Beautu” ’égg‘ﬁw S}TD;- ) :Dmg;,;?:.:mf . R KRX(/Sacramento, CA * e
oG O DALY Ve WXQR/Greemville, NC * :‘DL_Z Mllsv:g:kea, w WTIO{/Pensacola, FL * Stn. Mgr.: Curtiss Johnson
WARE . PDMD: Brian Rickman MD: Maritynn Mee DirfProg: Joel Sampson ED: Rt Mactin * :
/Baston, MA ; APD: Amelia Ryerse " . 2 THEORY OF A DEADMAN “Mae APD/MD: Mark “The Shark” Oyba | MD: Paui Marshall Monitored Reporters
PO: Kaith Hastings WRIF/Detroil, MI * 3 THEORY OF A DEADMAN " Moke™ WAX0A ausing, M 2 BEDHOTCHILL “Stop” ) el e 3 Tt
{HED) PLANET EXRTH Blckout” OMPD: Doug Podell 1 OUTSPOKEN Farter” OM: Bob Oison 1 STEREOMUD “Breatng | AR 5 SRS Deathog 74 Total Reporters
T APDMD: Mark Pennington e Sl 1 SR e
9 THEORY OF A DEADKAN "Vake™ VO O A DeADIARN Mot oS ot )
OTSPon Tamer KXOR/Minneagalis, MN * WKOZ/Saginaw, MI * 58 Total Monitored
. e WTPT/Gresmville, SC* OM: Dave Hamiiton ) e
WRXR/Chattanooga, TN PO Mark Hendrix . PD: Wade Linder WIX0Peoria, IL 1 1 5 “Ti Y .
PD: Boner ) MD: Smaci Taylor KOMP/Las Vegas. NV MD: Pablo PD/MD: Matt Bahan Dot Seemwes: 16 Total Indicator
MD: Deve Spein WGBF/Evansville, IN BLINDSIDE "Sleepwak” PD: John Griffin 1 FINGH "B’ 53 SEETHER 'Fre” § FINCH "B )
CHEVELLE "Pay” PD: F FOO FIGHTERS “Tumes” MD: BigMarty 1 AUDIOSLAVE “Stone” _ 0 B ieeS alinesys : mﬁgﬁ;&gﬁm‘"‘m
k ngm: ”morm»m— %ﬁ'&’é’é@'ﬁi‘i‘&w “Make" N E?\il?%ﬁs Tes m&%&isgmm%u‘ ragonv OFL:DETD “Make™ LOUDERMILK “Teerage”
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| know everyone expects label reps
to talk about their own projects, and
I'm absolutely going to do that. | just
can’t help myself. Wind-up has some
amazing music this year, and almost

. Wm‘ ~ you should be the first to know about
! Shanna Fischer it. ® The Daredevil soundtrack fea-
% {msr VP/Promotion Wil'ld;l;gr . tures Fuel, Saliva, Seether, Nickelback,
. ’ Drowning Fool f/Rob Zombie, Moby,
Chevelle, Hapbastank, Finger Eleven, Boysetsfire, 12
Stones and at least half a dozen more artists who mat-
ter to your station. All the music is new or previously
unreleased. The soundtrack hits stores Feb. 4. Fuel’s
“Won't Back Down” should already be on your air-

that has delivered multiple hits to Rock radio, and
we're hearing from lots of programmers how good it
sounds on the air. Also worth a listen is Evanescence’'s “Bring Me to
Life.” Like Fuel, it is featured in the movie trailers and advertising.
"BMTL" is absolutely exploding at “Modern” — are you getting re-
quests for it? # Seether — one of the breakthrough artists of 2002
— continues on a winning streak in 2003. \While “"Fine Again” grows
at the top of the charts, waiting in the wings is “Driven Under,” which
will impact sometime in latg February or early March. Seether con-
tinue to tour with a tremendous live show. Thank you for your sup-
port in launching this band. # Do yourself a favor and get out to see
BoysetsfiT‘e. They're one of the most compelling bands to come our
way in a long time. If “Relgase the Dogs” (coming in mid-March)
doesn’t react on your station, check the transmitter! # Later this year
we will have new music from Finger Eleven (i get asked about new
music from this band more than any other) and a new mix of “Crash”
from 12 Stones (they’ve already scanned over 150,000 albums on
their debut). # Finally, if anyone one from Interscope/Nu American
is reading this, please send me the Thicke album! I've been seeking
out this music since last summer when | saw the really brilliant video
for “When | Get You Alone.” Rock guys and gals, if you want to get
your groove on, check it out too.

SERE s Y . e DA R

R())adrunner/lDJMG kicks off the first
ig add week of the year with 53
adds (34 Actives, 19 Rock) on Theory
Of A Deadman’s “Make Up Your Mind”

. Foo Fighters picked up 33 adds (21
Actives, 12 Rock) a week before their
official add date. “Times Like These” is

all of it is headed straight to Rock, so |

waves. This single is a great rock sound from a band |

armist. Qutspoken

LageL: Lava
By FRANK CORREIA /ROCK SPECIALTY EDITOR

g

SR

ot many songs, especially from new

bands, are first-listen no-brainers,
but Louisville-based group Outspoken
have clearly lived up to their name with
their debut single, “Farther.”” Many Ac-
tive Rockers seem to agree, with quality,
double-digit spins from stations like
WQBK/Albany, NY and KXXR/Minne-
apolis propelling the new group up the
Active chart.

For the uninitiated, think Staind left out
in the Cold. David “E” Frazier’s melodic
and drama-drenched lyrics are accented
by watery guitar flourishes from guitarists
Kevin McCreery and Shaun Kennedy. The
straightforward rhythms provided by
bassist Frank Green and drummer Donnie
Highland provide a solid perch from which
the soaring chorus takes flight.

Although the group sound like they've
been playing together since elementary
school, Outspoken’s formation took a
rather twisted, and long, path. It all
started when Louisville-based Frazier
tried to make his musical mark in Nash-
ville, only to tell his producer to “Eat shit
and die” for mixing too much country into
his vocals. He then turned to his brother,
who was known for discovering Univer-
sal rockers Flaw, to help him find a gui-
tar player. The brothers posted an online
ad looking for six-stringers.

They got mail: one response. Fortu-
nately, it was McCreery, who drove 600
miles from Saginaw, MI to collaborate

with Frazier. Soon, McCreery sold every-
thing he owned and relocated to Nash-
ville, and the duo were writing Out-
spoken’s debut while searching for the
perfect band. Oddly enough, Louisville
favorites What Ever Will were calling it
a day, and the group’s Kennedy, High-
land and Green joined up with Frazier
and McCreery, who began commuting
from Nashville to Louisville every other
week before moving there permanently.
For a band that had yet to be on the road,
the miles added up.

But their biggest trip was still in front
of them. Within three months Lava
Records came calling, and by the end of
the year the band were heading to Seattle
to record their debut, Bitter Shovel, with
Rick Parashar (Unwritten Law, Alice In
Chains, Pearl Jam). Apparently, the ses-
sions went well. “I think we're a kick-ass
band,” Frazier says. “We can stand up to
anybody out there.”

“When we're on the road, I want to get
thrown off of tours because we're blowing
away the headliner,” McCreery adds.
Looks like they picked the right name.

T
a perfect Rock song, and smart pro- (

grammers aren’t going ta let their TOPZOSBECIALTYARTISTS

Alternative counterparts cp-opt the .

.ban"d ... Both Finch (“What It I§ to Bgrn ) and stereomud (“Breath- 1. MUDVAYNE (Eic) “Not Falling”

ing”) got|decent starts at Active this week with 11 adds each ... | o » .

Trapt's "Leadstrong" is making some nice inroads as it debuts on 2. OPETH /Koch) “Deliverance

the Rock chart this week. A lat of programmers have told me that 3. QUEENS OF THE STONE AGE (/nterscope) "Millionaire”
- this record is their pick to make it for the long haul. The track is also 4. PRONG (Locomotion) "Snap Your Fingers, Snap Your Neck (Live)"
chlppmg"awa.y at the top 20 at Active. MAX PIX: AUDIOSLAVE “Like 5. SHADOWS FALL (Century Media) “Destroyer Of Senses”
- A Stone” (Epic/Interscope)

— Cyndee Maxwell, Active Rock/Rock Editor | 6. IN FLAMES (Nuclear Blast) “Reroute To Remain”
= 1. SKINLAB (Century Media) “Buliet With Butterfly Wings”
8. KITTIE (Artemis/ “No Name {Live)”

Recoyd of The Week 9. TRAPT (Warner Bros.) "Headstrong

e W e : 10. UNLOCO (Reprise) “Bruises”

ARTIST: Raunchy 11. GRADE 8 (Lava/ “Brick By Brick”

TITLE: Velvet Noise e

LABEL: Nuclear Blast 12. STONE SOUR (Roadrunner/i0JMG) “Orchids

Anxiously awaiting more product from Fear Factory’ Grind- 13. RISE ABOVE (Sanctuary/SRG) "Room 13"

ing your teeth waiting for the next Static-X record? Well, in- | 14. NAPALM DEATH (Spitfire/ “Icing On The Hate”

dustrial metal fans, dig through that pile of new years' CDs |} 15. SOULFLY (Roadrunner/IDJMG) "Seek N' Strike”

and find th(lNuclear Blast debut from an interesting little quin- |

tet by the hame of Raunchy. Hailing from the former home- G 16. DOWNTHESUN (Roadrunner//0JMG) “Medicated”

land of the Vikings, these great Danes blast out 10 exceptional futuristic metal com- 17. AUDIOSLAVE (interscope/Epic) “Cochise”

positions on Velver Noise. Rapid-fire double-bass kicks, electro-infused soundscapes, M =

drill-press guitars — Raunchy has gverything you'd expect from a major-label metal 18. TAPROOT (Velvet Hammer/Atlantic) "Poem

band. Picture a mechanized battle between Fear Factory, Static-X, Rob Zombie and 19. (HED) P.E. Jive/ “Blackout”

KMFDM, then get your grinding groove on with tracks like “Twelve Feet Tall.” “Drive” 20. SILVERTIDE (/) “Devil's Daughter”

d “Insight."
and Insig — Frank Correia, Rock Specialty Editor J Ranked by total number of shows reporting artist.
NI J
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Hello. Again.

SRR

Drunken New Year’s revelry leads to massive
hangover — and a new job

I’m saying ... I'm saying I-I'm an insect ... who dreamt
he was a man ... and loved it. But now the dream is over
... and the insect is awake. — Jeff Goldblum as Seth

Brundle, The Fly

It's possible my champagne was
spiked. I'll never know. There’s no
backing out now, however. Con-
tracts signed in blood and such. You
get the picture. Like David facing
Goliath,  have chosen once again to
pit myself against that immutable,
immovable, inevitable weekly dead-
line. Except that David didn’t have
to face Goliath every week at the
same hour, and in this scenario Dav-
id never wins.

Ah, yes, any moment now the art
department will figure out the
nightmarish implications of this
hire. My fellow editors will try to
have me confined to an under-
ground bunker while scrambling to
find Max Von Sydow’s phone num-
ber for a final exorcism. But I'm get-
ting ahead of myself.

To get a better understanding of
why I'm behaving like a groundhog
poking my head out to see if we're
going to endure another year of nu-
clear winter in the radio and record
biz, I've decided to interview my-
self. Now, this is not as unusual as
it seems. It's pretty much what I do
all the time anyway (my doctor re-
fuses to give me the lithium-Prozac
cocktail I've been demanding).
Ready? Max One will interview
Max Two

“Pd like to throw out
my opinion that we,
in this format, are in
the golden age of
rock right now. Only
we’re too close to
the hattle to see the
hig picture.”

Max One: Wity have you once again
darkened the doorstep of this format?

Max Two: The format needs me.

Max One: Awfully presumptuous of
you, don’t you think?

Max Two: I am the repository of
all knowledge and wisdom in this
format.

Max One: Um, I believe that honor
goes to Mr. Weatherly....

Max Two: Perhaps. But he’s busy
right now.

Max One: Wit about —

Max Two: They're all busy! Lis-

WEST BERLIN steve West, host of XTRA (91X)/San Diego’s Resurrection
Sunday, invited Terri Nunn from '80s sensations Berlin to the station for a
close-talking reminisce this past weekend. No reports that the Cold War was
discussed.

ten, are you going to ask me good
questions, or not?

Max One: Wiy have you once again
darkened the doorstep of this format?

Max Two: Wanna talk about
dark? There’s too much doom and
gloom right now. The entire indus-
try sounds like they’ve been par-
tying at Darth Vader’s house.
True, many people we know and
respect from both sides of the
fence are on their way to “the
beach” for a little time out, but let’s
not forget that we play wet nurse
to a “Hungry Hit Monster” that
needs to be fed every hour. That
means there needs to be a constant
flow of new music.

Sure, we can all engage in a heat-
ed debate about old vs. new busi-
ness models, the scourge of file
swapping, Internet skullduggery,
satellite radio and the need for the
Osbourne’s dogs to have their own
spinoff show on Animal Planet, but
until our radios are removed from
home and office and car by atomic
particle-sized nanobots injected into
our ear canals playing only custom
designed soundwaves tuned to our
specific DNA patterns, you're still
going to happily take calls from
Howard Leon.

Once again (as I have in years
past), I'd like to throw out my opin-
ion that we, in this format, are in the
golden age of rock right now. Only
we're too close to the battle to see the
big picture. There are more stations
playing more new music than ever
before. Even the formerly moribund
mainstream Rock formats have
caught a contact high from Alterna-
tive.

Please remember the lesson of
AOR/Rock radio of the late 70s and
"80s. Alternative radio rose out of the
near self-destruction of mainstream
Rock radio.

Formerly “progressive” (early
Stone Age term for “alternative”)
radio stations tightened up to gain
a larger share of the audience, then
grew older with that audience, then
became homogenized. By the mid-
‘80s most Rock stations were down
to three or four currents per hour
glued together by increasingly irrel-
evant recurrents and gold.

Max One: So what's your point?

Max Two: So far, as of 2003, Al-
ternative radio has not made the
same mistake. This month marks
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No, Really, I’ve Changed

Old Max
The Cure

Nine Inch Nails

Dunkin’ Donuts

Converse All Stars

Bacon

Steve Leeds, Island
Howie Muira, Island
Robbie Hanjobbie, Epitaph
Dog hater

In constant hiding

Frasier

4XL

John Moschitta

Dominos

Taco Bell

Toyota Supra

Richard Sands

John Perrone & Gary Jay

New and improved for 2003!

New Max
Transplants

Disturbed

Krispy Kreme

Creepers

Bacon

Steve Leeds, Virgin
Howie Muira, Island
Robbie Lloyd, Interscope
Dog owner

No assistant, no call
screening, nowhere to hide

Scrubs

3XL

Lenny Diana

Pizza Hut

Baja Fresh
Harley-Davidson

Kevin Carter

Gary Jay & John Perrone

i

the 20th anniversary of my alma
mater, XTRA (91X)/San Diego. And
of course, KROQ/Los Angeles, as an
Alternative entity, is even older. They,
and all of their progeny, are still cur-
rent-intensive properties, vibrantand
full of life. Combine them with the
revitalized Rock and Active Rock sta-
tions, and you're talking about a lot
of outlets exposing new music.

“There’s too much
doom and gloom
right now. The entire
industry sounds like
they’ve been
partying at Darth
Vader’s house.”

Max One: So what's your point?

Max Two: Stop whining.

Max One: Me?

Max Two: No, everyone else. Al-
though, to be fair, not everyone is
whining. ButI'm back because I am
concerned.

Max One: About what?

Max Two: The lack of fun.

Max One: Oh, give e a break! You
think you can single-handedly do any-
thing about that?

Max Two: Don’t be so negative.
This is exactly what I'm talking
about. Also, I do want to tackle the
weighty issues of musical diversity
within the format, the search for
new talent and the search for new
musical trends.
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Max One: Can the format keep its :

cutting edge?

Max Two: As 1 said before, more
current music is being exposed now
than at any time in our recent rock
past. The labels are loving the expo-
sure but, at the same time, complain-
ing about how hard it is to get their
baby bands on the air. Again, be ob-

i

jective, and look at the percentage of

unproven, untried and untested
music this format is taking chances
on.

However, there is a sense, even
among some broadcasters, that ev-
erything is starting to sound the
same. The same music is being
heard on every radio station across
the country. Where’s the diversity
that once characterized this format?
Are we in danger of becoming “cor-

porate,” like Rock radio at the end

of the "70s?

Max One: So, Mr. Nostradamus,
how will you measure your success as

Alternative Editor?

Max Two: If I can get one of the
following three reactions from peo-
ple each week, I'll be happy: anger,

o

laughter or “Wow, really? 1 had no .

idea!” Of course, an emotional trifec-
ta would not be unappreciated.
Max One: What do you mean?

PR

Max Two: “Wow, really? Thad no .

idea” followed by maniacal, angry
laughter.

Max One: Finally, many of us are
concerned that you're still the same old
Max — and [ don't mean that in a good
way. How de we know you've really
changed?

Max Two: Just check the “Old
Max/New Max” chart on this page,
and you'll see that I'm a hip new
Max for the 21st century. Really. I
swear. Now, I must run, because my
phone is ringing, and I can no long-
er screen-and-deny.
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WK W ARTIST TITLE LABEL(S) o pLATS mpGn?;s:%Sous ALl 7 [0 X o AddEd °
1 1 FOO FIGHTERS All My Life (Roswel/RCA) 2894 101 322503 18 740 | wwwrradds.com
2 @  SALIVA Always (Island/IDJMG) 2846 +33 320313 16 7310 | smnsrrine v ADDS
3 o QUEENS OF THE STONE AGE No One Knows finterscope/ 2766 +122 3271530 17 76/0 FOO FIGHTERS Times Like These (Roswel/RCA/ 32
4 @  CHEVELLE The Red (Epic/ 2589 +22 299317 21 7300 GOOD CHARLOTTE The Anthem (Epic/ a
5 @ 3DOORS DOWN When I'm Gane (Republic/Universal 2083 +60 250681 14 670 ;':::ﬂgﬁ;%i?ﬁ::‘c’é’r’]’;’; /Tﬁ;’;/ L f;
6 @  SEETHER Fine Again (Wind-up) 2364 +63 267550 26 7211 EVERCLEAR Volvo Driving Seccer Mom (Capitol) 15
8 @  SUM a1 Still Waiting fisland/IDJMG) 2191 +134 269985 12 74/0 | AUDIOSLAVE Like A Stone finterscope/Epic) 14
7 8  NIRVANA You Know You're Right (Geffen/interscape) 2183 109 288711 14 7200 THEORY OF A DEADMAN Make Up Your Mind (Roadrumer/IDJMG) 13
Y R R B O e B
10 @ TAPROOT Poem (Velvet Hammer/Atlantic/ 1925 +40 188317 17 701 RA Do You Call My Name (Republic/Universal) 8
14 ) SYSTEM OF A DOWN Inner Vision (American/Columbia) 1672 +80 229919 8 6911 | AFIGir's Not Grey Nitra/DreamMorks) 8
13 12 DISTURBED Prayer (Reprise) 1660 66 172858 22 68j0
" 13 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 1611 -269 194855 23 nj
18 (D REDHOT CHILI PEPPERS Can't Stop (Warner Bros.) 1571 +348 199463 6 74/
12 15  AUDIOSLAVE Cochise finterscope/Epic) 1564 222 186097 14 66/0
15 16  STONE SOUR Bother (Roadrunner/IDJMG) 1394 454 127030 21 61/0
16 17 JIMMY EAT WORLD A Praise Chorus (DreamWorks) 1388 67 159356 13 61J0
19 D COLDPLAY Clocks (Capito) 1299 +88 195832 8  6Oj0 Most
23 @  ALL-AMERICAN REJECTS Swing Swing (Dreamorks) 24 s w5 e | /mcreasedP lays .. . . ..
17 20 EMINEM Lose Yourself (Shady/interscape) 1232 163 175546 14 56(0 o b
22 21 TRUSTCOMPANY Running From Me (Geffen/Interscope) 1143 24 80888 g 60/ LUt , NCREASE
25 @D TRANSPLANTS Diamonds & Guns (Epitaph) M21 +12 159742 1 50/5 gﬁ’lgmmrﬁ T"::iﬂf;;; /sf‘;ﬁ /’ LT iy :gg
24 @  SOCIALBURN Down (Elektra/EEG) 1063 +24 92802 5 B0 | oo FiGHTERS Times Like These /RaswellACA) +25
27 @ UNWRITTEN LAW Rest Of My Life (Lava/ 1059 +141 91342 3 60/2 EVERCLEAR Volvo Driving Seccer Mom (Capital) +241
21 25  VINES Outtathaway (Capitol 1034 160 89455 12 G65/0 | DISTURBED Remember (Reprise/ +197
35 €D DISTURBED Remember fReprise) | 872  +197 72628 2 603 :mfl“n'gf;‘v';'L':J:es‘:;‘ngjlz’;':f 4‘%%‘“"’5’ Igg
26 27  GOOD CHARLOTTE Lifestyles Of The Rich And... Epic/ 857 A01 105188 19 510 | a\) AMERICAN REJECTS Swing Swing Dreamibrks 168
30 @ TRAPT Headstrong (Warner Bros.) 847 +56 62965 " 48/4 UNWRITTEN LAW Rest Of My Life (lava/ +141
32 @  EXIES My Goddess Vigin/ 822 +91 63107 10  56/2 | SUMA1Stil Waiting (island/DIMG) +134
29 €)  CREED Weathered (Wind-up) 819 7 75188 7 40
36 €  DONNAS Take It Off (Lookout/Atiantic) 790 +115 83110 6 5811
28 32 USED The Taste Of Ink (Reprise) 745 457 71652 18 47[0
3¢ €D PEARLJAM Save You (Epic/ 735 +36 56242 3 4300
31 34  NEW FOUND GLORY Head On Collision (MCA/ 721 59 98962 11 4700 Most
37 35  BREAKING BENJAMIN Polyamorous (Hollywood) 629 18 5335 11 4op | Pla yed Recurrents .
39 € EVANESCENCE Bring Me To Life (Wind-up) 614  +126 63276 2 285 SR R
38 €) MUDVAYNE Not Falling /No Name/Enic) 611 0 45391 10 400 | st ne e pLAYS
€  FOO FIGHTERS Times Like These (Roswel/RCA) 519  +245 106790 1 62(32 | SYSTEMOFADOWN Rerials (American/Columbie) na
33 39 CRAZY TOWN Drowning (Columbia) 515 202 38973 10 410 :E%::;&"&' ;f;f:g"fvfzy%a:’;};xg’ e :g;
50 ()  AUDIOSLAVE Like A Stone interscope/Epic) 465  +170 94406 2 3314 | jIMMY EAT WORLD Swestness (DreamiWorks/ 750
47 m FUEL Won't Back Down (Wind-up/ 444 +116 33206 2 32/5 HOOBASTANK Crawling In The Dark fis/anc/{DJMG) 125
@  GOOD CHARLOTTE The Anthem (£pic) 439 +257 74814 1 4gj27 | TRUSTCOMPANY Downfall (Geffen/interscape) 703
40 43 DAVEMATTHEWS BAND Grey Street (ACA) 237 B OS002 B 20 | e Ev;‘:rﬂfa’r’;";,::j}’mm , o
42 44  HOOBASTANK Remember Me (/s/and/iDJMG) 414 13 44034 16 21 STAIND For You (Flip/Elektra/EEG) 636
46 @ MAROON 5 Harder To Breathe (Octone/ 410 +48 34694 2 3217 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope/ 636
a4 @  PACIFIER Bullitproof Arista) 404 +18 20379 7  41a | REDHOT CHILI PEPPERS Zephyr Song Warner Bros) 635
43 47  AUTHORITY ZERO One More Minute (Lava) W B 8 16 20| et o
@  EVERCLEAR Volvo Driving Soccer Mom (Capitol) 309 +241 33273 1 3015 | p.o.p. Alive Atlantic 539
45 49  KORN Alone | Break /immortal/Epic) 302 J1 46488 10 23/0 | P.0.D. Youth Of The Nation /Atlantic 522
41 50  SR-71 Tomorrow /RCA/ 277 A77 23382 1 24/0 PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope/ LYA|
LINKIN PARK Crawling (Warner Bros.) 469
77 Alternative reporters. Monitored é}i(play data supplieq _by Mediabase Rgseamh, a division of Premigre Badio Networks. Songs (anked by totgll plays f_or the ailrplay week of
L7 Bl g o ongs g s f NG o s ek St s || RAR Staion laylss have move 10 the e
unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross See all of our monitored reporiers at
Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© www.radioandrecords.com.
2003, The Arbitron Company). © 2003, R&R, Inc.

“At Zimmer Radio group, Powergold has made our Program Directors’ lives so much _
easier in regards to achieving the balance and flow we want in our music product,  §ls f Fﬂiﬁr [E i
on-air. Powergold's features are flexible, user-friendly and the product supportis  § LY b ws i A WD Y 4/, i
awesome! I'm glad that Powergold is in our programming arsenal of weapons!” e '

— Tony Richards, Regional Director Of Operations/Zimmer Radio Group THE LEADERS IN ADVANGED MUSIC SCHEDULING SOFTWARE FOR WINDOWS

Call us and we’ll make it EASY for you to switch.

Sales: 1-800-870-0033 = Support: 501-821-1123
Download a free trial version at www.powergold.com e email: info@powergold.com
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town, we take pride in our playlist.
* 2002 was & great year, but 2003 will
be much better. 2002 saw five Talla-
hassee bands get signed to major
i record labels: Socialburn (Elektra),
- Presence (Curb), New Address (At-
- lantic), Standstill (Atlantic) and Big
Dismissal (\Wind-up). # Socialburn’s
“Down” is in heavy rotation, and
Presence’s “Tonz of Fun” is spinning in medium ro-

all in lighter rotation and will be pushed later in the
year. 2003 is going to be & big year for Tallahassee
rock. & Other new rock that is really working for us
right now is Cueens Of The Stone Age’s “No One
Knows.” It sounds tremendous, as do Chevelle’s “The

off the phones is “Bring Me to Life” by Evanescence. It sounds great

- and will probably cross over sooner rather than later. # Taproot have !
" a lot of potential with “Poem,” and | have a lot of faith in “Trust |
# So much good rock, so littie time to play it all, but
: our research starts up again next week, and then it will be time to |

- Company.”

' clean house.

t's the battle of the top-10 bullets this

week. Hey, no shoving cr pushing! _
- Foo Fighters hold on to No. 1, but | He ﬂ"e

. there’s a pack of wild coyotes nipping
at their heels. Out of the top 10 only
Sum 41 (Island/IDJMG) weare able to
move incrementally 8-7. The others
hold fast to their top 10 status. System
Of A Down {American/Columbia) make
a nice move 14-11* ... All-American

Rejects (DreamWorks) are anything but as they crack the top 20, go-
ing 23-19* ... "Remember” from Disturbed (Reprise) is wasting no

. time searching for that rarefied air in the upper echelons, and it’s nice
to see radio staying committed to these guys ... Any doubts about
Transplants (Epitaph) being the real deal are swept away this week
. as they continue to press upward. It's the sign of a true long player,
" and there were five more big-name adds this week as well, with KPNT/
. St. Louis, WLRS/Louisville end WEND/Charlotte among them ... On

the Most Added side, it was a huge week for the new Foo Fighters -
track, Good Charlotte (Epic), Finch (Drive-Thru/MCA) and Burning ;

Brides (V2) — check the chart pages for more. RECORD OF THE WEEK:
FINCH “What It Is To Burn” (Brive-Thru/MCA)

As the orly “New Rock” station in

tation. New Address, Standstill and Big Dismal are i

3 Red,” Audioslave, Sum 41, Saliva and, of course, the -
new Nirvana. # Another song that is reacting very well and setting

— Max Tolkoff, Alternative Editor

o

armist: American Hi-Fi
LageL: Island/IDIMG

By FRANK CORREIA /ROCK SPECIALTY EDITOR

’Pley’ve been all over MTV and tour-
ed worldwide. but Island rockers
American Hi-Fi have always been in
touch with their inner loser. How so? On
the group’s 2001 lead single, “Flavor of
the Weak,” frontman Stacy Jones pined
away for the girl dating the asshole boy-
friend more interested in Nintendo, weed
and said girlfriend’s best friends. While
most musicians fancy themselves as
surfer-stoner Jeff Spicoli from Fast
Times at Ridgemont High, Jones realizes
he’s merely movie usher Mark Ratner.

While Jones continues to play the
suburban underdog on the group’s new
single, "The Art of Losing.” he’s got
more bite and bash this time out. The
title track from the group’s forthcoming
sophomore effort, due in stores Feb. 25,
plays like a collision between Green
Day’s snotty punk and Adam’'s Ant's
'80s beat — “"Rant Music.” if you like.
Jones even tacks on another '80s refer-
ence. name-checking Kim Wilde's "Kids
in America.” Bored teenagers every-
where can undoubtedly relate to Jones
as he rages through the chorus, “One.
two. fuck you. don't tell me what to do
— I don’t want to be like you.”

While the group is there for the los-
ers. American Hi-Fi have been big win-
ners out of the gate with their latest ef-
fort. “The Art of Losing” nailed down 26
adds to beat out The Red Hot Chili Pep-
pers last week for the Most Added
crown at Alternative.

If the boys sound more confident this
time around. chalk it up to time on the
road. “Flavor of the Weak” landed them

on many a radio festival. playing along-
side everyone from fellow alt rockers to
pop acts like Dream, the frustration of
which inspired the amped up sound of
their followup album. After starting
work on The Art of Losing, they hit the
road again, this time heading out with
Elvis Costello and the coast-to-coast
punk festival Vans Warped Tour before
Journeving to Japan for their own head-
lining dates.

Abandoning the album for tour dates
was not without its advantages, as
Jones returned to the studio with two
new songs, one being “The Art of Los-
mg.” With close to 300 shows under
their belts, American Hi-Fi re-entered
zhe studio as a cohesive unit. banging
out songs live instead of meddling end-
_ess with Pro Tools.

As for the video, they went straight to
the people. particularly a group of fans
n Hays, KS that the band met and par-
tied with after a show. Filmed in said
fans’ living room. the video for “The Art
of Losing™ is a genuine party that
matches the song’s vibe. Spicoli would
be proud.

Fast Hooks...

m Digital, Clear, Consistent

m 60,000+ Song Library

m All Formats & International Titles

®m On-Time Delivery

Call Michael Pelaia (573)443-4155

Email: hooks@hooks.com www.hooks.com

200 Old 63 South, #103 Columbia, MO 65201-6081 FAX: (573)443-4016

m Custom Production - Callouts & Montages

Featuring:

No Snags
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N N
ﬂﬂfﬂﬂfﬂﬂﬂﬂ Wﬂ? America’s Best Testing Alternative Songs 12+ . i 72 TOP20 SPECIALTY ARTISTS
0 TE USRI For The Week Ending 1/17/03 T i CE R
®
Attist Title (Labe) TW LW Familiarity Burn  TD Familiarity Burn 1. MUSIC (Capitol) “Take The Long Road”
2. TREBLE CHARGER (Virgin) "Hundred Million"
CHEVELLE The Red (Epic/ 412 A1 8%  26% 407 9%  28% o .
e ” 3. JOHNNY MARR & THE HEALERS (iMusic/ “Down On The Corner
SEETHER Fine Again (Wind.up) 4.1 3193 80% 17 404 82% 18% i
- miw ”‘; - w am ew 2% e e 2 4. HOT ROD CIRCUIT (Vagrant) "The Pharmacist’
T y Life (Aos ) 4, 3. 2 X 2 o
5. AMERICAN HI-FI (/s/and/IDJMG) “The Art Of Losing
TAPROOT Poem (Velvet Hammer/Atlantic) 4.07 4.03 8% 14% 4.00 18% 15% Y | Y
6. LOUDERMILK (Dreamiorks) “Rock ‘N’ Roll And The Teenage...
QUEENS OF THE STONE AGE No One Knows fnterscope) 4.02 389 86%  20% 401 86%  20% i i
7. ERASURE Mute/ "Solsbury Hill
3 000RS 0OWN When I'm Gone (Republic/Universal) 4.01 3.89 91% 20% 3.97 92% 23% . . .
. . . 8. STREETS (Vice/Atlantic) “Let's Push Things Forward"
JIMMY EAT WORLD A Praise Chorus (DreamWarks/ 399 39 18% 20% 389 7% 23% .
N 9. SIGUR ROS /MCA) “Untitled 4"
SUM 41 Still Waiting (//sland/IDJMG) 31.98 4.01 89% 17% 3192 89% 17%
. INTE ‘Matador) “PDA”
SALIVA Always /Island//DJMG/ 3.97 3.88 87% 22% 392 88% 24% 10 RPOL 4 dor)
USED The Taste Of ink (Reprise/ 387 394 73%  14% 384 0%  15% LSl L /’?S” CLLL R Bree_ze
UNWRITTEN LAW Rest Of My Life fLava/ 384 381 5% 6% 388 50% 7% 12. REVIS (Enic) "Caught In The Rain
OISTURBED Prayer (Reprise) 383 390  86%  27% 392  89%  31% 13. BEN KWELLER /470) “Commerce, TX
TRAPT Headstrong (Warner Bros.) 3.92 . 4% 6% 378 4% T% 14. FINCH (Drive- ThruyMCA) “What It s To Burn
NIRVANA You Know You're Right (Geffen/interscope) 389 373 93%  32% 388 94%  34% 15. PALDALTO (American) “Fade Out/in
TRUSTCOMPANY Running From Me (Geffen/interscope) 388 386  68% 9% 382  68%  10% 16. D4 (Hollywood) “Get Loose
ALL-AMERICAN REJECTS Swing Swing (Dreamiorks) 385 371 41% % 162 4% % 17. LIARS (Mute) “Grown Men Don’t Fall...
STONE SOUR Bother (Raackunner//DJMG) 382 384 81% 3% 380  88%  34% 18. WHITE STRIPES (V2) "We're Going To Be Friends
SYSTEM OF A DOWN Aerials (American/Columbia) 3179 3.70 57% 47% 375 97% 4% 19. DATSUNS (/2] “In Love”
GOOD CHARLOTTE Lifestyles Of The Rich And Famous Eiz3.78 378 96%  43% 371 95%  43% 20. BRAND NEW (Trjple Crown) "Jude Law & A Semester Abroad”
SOCIAL BURN Down (Elektra/EEG) 376 377 42% 3% 372 43% 3% L Ranked by total number of shows reporting artist.
SYSTEM OF A DOWN Innervision (American/Columbial 3.1 363 18% 17% 3.66 80% 18%
REO HOT CHILI PEPPERS Can't Stop (Warner Bros.) 370 362 75% 17% 359 76% 18% W
PUDDLE OF.. She Hates Me FawlessGeffanfntorscope) 367 375 99%  51% 364  93%  51% R ecor d Of Th e W eek
TRANSPLANTS Diamonds And Guns /Epitaph) 367 3.46 40% 7% 3.53 39% 8% ARTIST: open Hand
AUBIOSLAVE Cochise finterscope/Epic/ 360 35t 79% 25% . 367 80% 2% TITLE: The Dream
ZWAN Honestly (eprise/ 356 361  56%  11% 350 59%  12% LABEL: Trustkill
- ) OK class, pay attention. We've got a lot to get caught up
COLDPLAY Clocks (Capitolj 354 354 0% 18% 3.62 12% 18%
Eoptt on. Hollywood, CA's Open Hand have been laying down the
EMINEM Lose Yourself (Shady/Interscope/ 353 3.53 98% 57% 167 98% 57% smack for three years now with a sound that effortlessly §
VINES Outtathaway (Capitol) 332 3.4 75% 23% 320 75% 25% merges hardcore, emo, punk, rock and so on. Fortunately,
CREED Weathered (Wind-up) 1.08 . 82% 5% 305 85% 18% Trustkill has packaged the group’s independently released EPs — Rad/o Days
and Evolution — to give us The Dream, a sonically adventurous escape from
Total sample size is 815 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike those pop punk poseurs you keep running into during study hall. Need indie
very much, 5=like very much). Total familiarity represents the percentage of respondents who recognized the cred? How about tours with Thursday, MxPx, and The Juliana Theory. not to
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample mention a buttload of underground interest from kids cooler than you? Josh
compaosition is based on persons 12+ 1D = TargetDema (Persons 15 34). Persons are screeneq via the Internet. Isham’s vocals — yes, that’s right, vocals — are given enough room to breathe
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are ) d f lush rhyth d shi . . h h and pull b
not meant to replace caliout research. The results are intended to show opinions of participants on the Internet only. in a garden of lush rhythms and shimmering guitars that push and pu ut never
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio shove.Take a walk down “| Ith Street” and the like, and you'll hear what we're
stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of talking about. Still not interested? Detention!
{remiare Radio Networks. ) L — Frank Correia, Rock Specialty Editor )
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If no one can see your signs, do they know who staged the event? Make sure you claim
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Reporters

WHRL/Albany, NY *

OM/PO/APD/MD: Lisa Biello

2 FOO FIGHTERS ‘Times®
DONNAS "Cff"
TRANSPLANTS “Diarsonds”

KTEG/Albuquergque, NM *
PD: Etlen Flaherty
MD: Adam 12

FOD FIGHTERS "Tinmwes™

PROJECT 86 "Hollow"

TREBLE CHARGER “t4undred

WNNX/Atianta, GA *
PD: Leslie Fram
APD: Chris Williams:
MD: Jay Hamren

No Adds

WJSE/Atiantic City, NJ *
0M: Lou Romanini
PD: Al Parinello
MD: Jason Ulanet
1 FINCH “Burnt
BEFORE BRAILLE "Swine”
BURNING BRIDES “Snow’
EVANESCENCE 'Life”
FUEL "Wont
GOOD CHARLOTTE “Anthem”
LOUDERMILK Teenage
RA Call
THEORY OF A DEADMAN “Make

KROX/Austin, Tx *
PD: Melody Lee
MD: Toby Ryan
5 FOO FIGHTERS Timss
5 EVERCLEAR “Votvo
AMERICAN HI-Fl Loing
FINCH *Burn
NERD Lapdance’
00D CHARLOTTE " anthem

KNXX/Baton Rouge, LA *
PDMD: Randy Chas
APD: Bill Jackson

CHEVELLE “Pan

RA Call
THEORY OF A DEADIBAN Make

WRAX/Birmingham, AL *
PD: Susan Groves

APD: Hurricane Shane

MD: Mark Lindsey

9 JASON MRAZ Remedy
AUDIOSLAVE “Stone'
D4 "Get
FINCH "Burn

KQXR/Boise, ID *
PD: Jacent Jackson
APDMO: Kallao

No Adds

WBCN/Boston, MA *

OM: Tony Berardini

VP/Programming: Dedipus

APDMOD: Steven Strick

8 FOD FIGHTERS " Times™
BURNING BRIDES “Snow’
DONNAS " Off"

WFNX/Boston, A *
PD: Crze

APD/MD: Kevin May:

21 USED "Myself

12 BURNING BRIDES “Snow’”
2 04 “Get”

WEDG/Buffalo, NY *
PD: Lenny Diana
MD: Ryan Patrick
PACIFIER "Bullt”
RED HOT CHILI “Stop”

WAVF/Charleston, SC *
PD: Greg Patrick
APO/MD: Danny Villalobos
1 THEORY DF A DEADMAN 'Make"
AMERICAN Hi-FI "Losing"
EXIES "Goddess™

WEND/Chariotte, NC *|

PD. Jack Daniel

APD/MD: Kristen Honeycut |

1 TRANSPLANTS “Oamonds™ |
GOOO CHARLDTTE “An(hem"

WKQX/Chicago, IL *
PD: Tim Richards
APD/MD: Mary Shuminas
AMD: Nicole Chuminatto
13 RED HOT CHILI "Stop”
10 AUDIOSLAVE “Stone

BECK "Lost’

FOO FIGHTERS Times™

WZZN/Chicago, IL *
PD: Bill Gamble
APD: Steve Levy
MD: James VanOsdot
11 SEETHER ‘Fine
8 USED Myseif
AF|"Grey
CHEVELLE "Pain
FOO FIGHTERS  Times
SYSTEM OF ADOWN |-£-# Ij&

WAQZ/Cincinnati, OK ™
PO: John Michael
APD/MO: Shaggy
ARl Grey
BIRNING BRIDES S
SYSTEM OF A DOWN |-E-4 1
UNWRITTEN LAW  Lite

WXTM/Cleveland, OH *
PD: Kim Monroe

APD: Pete Schiecke

MD: Dom Nardella

1 FQO FIGHTERS Times

WARQ/Columbia, SC *
OM/PD: Gina Juliano
MD: Dave Farra
1 FNCH Burn
1 TREBLE CHARGER Hundresi
DONNAS Off
EVERCLEAR Volvo
GOOD CHARLOTTE * Antherst

WWCO/Columbus, 0H *
PD: Andy Davis
MD: Jack DeVoss

EVERCLEAR Votvo'

EXIES ‘Goddess”

FO FIGHTERS " Times'

KDGE/Dallas-F. Worth, X *
PO: Duane Doherty
APDMO: Alan Ayo
4 JULIANA THEQRY “Believe
F00 FIGHTERS ‘Times
THEORY OF A DEADMAN "hiake”

WXEG/Dayton, OH *

PO: Steve Kramer

MO: Boomer

2 THEORY OF A DEADMAN " Nk

MARQON 5 “Breathe”

2 ALL-AMERICAN REJECTS "Wrng"

Stations and their adds listed alphabetically by market

KTCL/Denver-Boulder, CO *
PD: Mike 0'Connor
MD: Sabrina Saunders
33 GOOD CHARLOTTE “Anthiem”
28 HOOBASTANK “Rememtzr
JACK JOHNSON “Mud”

CiMX/Detroit, Mi *
PD: Murray Brookshaw
APD: Vince Cannova
MD: Matt Franklin

1 AUOIDSLAVE “Stone”
PROJECT 86 “Hoflow"

WHFTLE iene Springhea, OR
PD: Chris Crowley
APD/MD: Stu Allen
13 INCUBLS “Here'
12 SUM 41 "Fat”
EVANESCENCE "Lite”
GOOD CHARLOTTE “Antiem’

KXNA/Fayetteville, AR

PD: Dave Jackson
EVANESCENCE "Lile”
ALL-AMERICAN REJECTS ‘Swing
DISTURBED “Remember

WJBX/Ft. Myers, F_ *
PD: John Rozz
APO: Fitz Madrid
MO: Jetf Zito
DONNAS “0ff
FOO FIGHTERS "Times™
MAROCN 5 “Breathe
RACal

KFRR/Fresno, CA *
PD: Chris Squires
MD: Reverend
UUNNAS  OF
EMINEM Superman
FOC FIGHTERS Times

WGRD/Grand Rapids, MI *
PO: Bobby Ounean
MD: Michael Grey

TAPROOT Poem

+ EVFRCLEAR Voivo
1

URNING BRIDES "Snow

FOO FIGHTERS Times

WXNR/Greenville, NC *
PD: Jeff Sanders
APO: Tumer Watson

F00 FIGHTERS Times'

LOUDERMILK Teenage
RA Call

WEEOMagerstown, MD
PO: Brad Hunter

APD: Dave Roberts

5 NICKELBACK “Never

5 PEARL JAM "Mine”

2 EVERCLEAR Volvo

1 0K GO "Hot

1 CHEVELLE "Pain”

WMRQ/Hartford, CT *

PO: Todd Thomas

MD: Chaz Kelly

1 AUDIOSLAVE “Stone”

1 GOOD CHARLOTTE "Antiem

1 THEORY OF A DEADMAN "Make”
FINCH "Bum”
FOO FIGHTERS “Times”

KUCD/Honolulu, HI *

PD: Jamie Hyatt

MD: Ryan Sean

22 EVERCLEAR "Voivo

17 GOOD CHARLOTTE "Anthem’
EVANESCENCE “L e
FINCH “Burn”
THEORY OF A DEADMAN "Make"

FTEEHouston-Gakeson, TX
PD: Vince Richards
APD: Eric Schmidt
3 AUDIOSLAVE “Stone’
AMERICAN HI-FI “Losing™
D4 “Get”
GOOD CHARLOTTE “Anthem”
THEORY OF A DEADMAN "Make”

WRZX/Indianapolis, N *
PD: Scott Jameson
MD: Michael Young
8 THEORY OF A DEADMAN ‘Make”
2 BURNING BRIDES Snow”
AUDIDSLAVE “Stone
FOD FIGHTERS Times

WPLA/Jacksonville, FL *
PD: Bo Matthews
APDMD: Chad Chumley

No Adas

WRZK/Johnson City, TN *
VP/Prog. Ops.: Mark E. McKinn
AMERICAN Hi-FI Losing
FOO FIGHTERS Times
GOOO CHARLOTTE  Anthem
JRNING BRIDES Equi
FINCH Burn
BURNING BRIDES Snow

KRBZ/Kansas City. KS *
OM/PD: Mike Kaplan

APD: Andy West
MD: Todd Violette

THEORY OF A DEADMAN  Make

WNFZ/Knoxville, TN *
PD: Dan Bozyk
APO/MD: Anthony Proffitt
AMD: Opie Hines
1 CHEVELLE Par
AUDIOSLAVE " Ston
DONNAS Of

Times

KFTE/Lafayette, LA *
PD: Scott Perrin
MD: Chris Olivier
FOO FIGHTERS Times
MAROON 5 "Breathe

WWDX/Lansing, M *
PO: John Boyle
MO: Kelly Bradley

FINCH *Burn’

TREBLE CHARGER "Hundred

KXTE/Las Vegas, NV *
PO: Dave Wellington
APO/MD: Chris Ripley

FOO FIGHTERS “Times

KLEC/Little Rock, AR *

OM: Peter Gunn

PD: Marty Oehlhof

APD: Jay Hamitton

MD: Greggory Paul

12 REDHOT CHiLI “Stop”

1 BLINDSIDE ‘Sleepwak™
BEFORE BRAILLE “Spine”
NERO “Lapdance”

RA “Call”
THEORY OF A DEADMAN “Make
TREBLE CHARGER "Hundred”

KROQ/Los Angeles, CA *
VP/Prog.: Kevin Weatherty
APD: Gene Sandbloom
MD: Lisa Worden
19 AFI “Grey’
12 TRANSPLANTS "D
SIMPLE PLAN "Addicted”
DONNAS "Off”
600D CHARLOTTE ~Anthem

WLRS/Louisvilte, KY *

Dir/Prog.. J.D. Kunes

PD: Lance

MD: Annrae Fitzgerald

1 TRANSPLANTS “Oiamonds™

1 FOO FIGHTERS “Times™
MAROON 5 "Breathe

WMFS/Memphis, TN *
PD: Rob Cressman
MD: Mike Killabrew

BEAN POLE ‘Been
DONNAS “0ff

WZTA/Miami, FL *
PD: Troy Hanson
APO/MD: Lee Daniels
5 EVERCLEAR Volvo
GOOD CHARLOTTE  Anthem
NERD 'Lapdance
STAGE Something

WLUM/Milwaukee, Wi *
PD: Tommy Wilde
MD: Kenny Neumann

EVANESCENCE Life

WH G Aonemit-loean, NJ *
PO: Darrin Smith
MO: Brian Zanyor

12 FUEL "Won!
8 FINCH Burn
1 AMERICAN HI-FI Losing

KIVBY,

PD: Kenny Allen

APD/MD: Dpie Taylor
AMERICAN HI-E: “Losing
AUOIOSLAVE Stone
EVANESCENCE *Lite
FOO FIGHTERS Times
GOOD CHARLOTTE “Anthem

,CA*

WBUZ/Nashville, TN *
OM: Jim Patrick
PO/MD: Russ Schenck
BURNING BRIDES "Snow
EVANESCENCE "Lde
EVERCLEAR "Volvo"
FINCH “Burn”
GOOD CHARLOTTE "Anthem

WRRV/Newburgh, NY
PO/MO: Andrew Boris
AUDIOSLAVE “Stone”

KKND/New Orleans, LA *

0M/PD: Rob Summers

APD/MD: Sig

4 FOO FIGHTERS "Times™
BURNING BRIDES “Snow”
MAROON 5 "Breathe

WXRK/New York, NY *
PD: Steve Kingston
MD: Mike Peer
1 DISTURBED “Remember”
1 AR “Grey”
DONNAS "0ff"
PACIFIER ‘Bullt”

WROX/Norfolk, VA *
PD: Michele Diamond
MD: Mike Powers
BURNING BRIDES “Snow"
FINCH "Burn™
GOOD CHARLDTTE Anthe
OFF BY ONE “Change”

KQRX/Odessa-Midiand, TX
PD: Michaet Todd Mobley

17 AVRIL LAVIGNE "With

17 LOUDERMILK ~Teenage

17 OFF BY ONE ‘Change’

17 SISTER HAZEL "Mistake

17 THEDRY OF A DEADMAN "Make

7 EVERCLEAR "Vohvo"

7 NERD Lapdance

7 TREBLE CHARGER Hundred

WJRR/Orlando, FL *
PD: Pat Lynch

MD: Dickerman

7 FUEL ‘Wont

6 GOOD CHARLOTTE Anthem
4 AMERICAN HIFI Losing

4 FINCH Burn

WOCL/Orlando, FL *
PD: Aian Amith
APD/MD: Bobby Smith

WPLY/Philadelphia, PA *
PO: Jim McGuinn
MO: Dan Fein
1 EVERCLEAR "Vohvo
AUDIDSLAVE “Stane
AMERICAN HI-Fi Losing

KEDJ/Phoenix, AZ *
PD: Nancy Stevens
APD: Dead Air Dave
MD: Robin Nash
1 EVERCLEAR "Volvo
AUDIOSLAVE “Stone
FINCH Burn
00D CHARLOTTE Anthem

KZON/Phoenix, AZ *
OM/PO: Tim Maranville
APDMOD: Kevin Mannion
EVERCLEAR “Volvo'
FUEL "Won''

WXDX/Pittsburgh, PA *
PO: Jehn Moschitia
MO: Vinnie
2 DONNAS “Off"
AUDIOSLAVE “Stone”

WCYY/Portland, ME
PD: Herh Ivy
MD: Brian James
BURNING BRIDES "Snow”
FOD FIGHTERS "Times™
GOOD CHARLOTTE "Anthem™
(DUDERMILK ‘Teenage™
NERD "Lapdance"
RA “Call
THEDRY OF A DEADMAN "Make™
USED "Myself”

KNRK/Portiand, OR *
PD: Mark Hamilton
APDMD: Jayn
1 TRAPT "Headstrong”
BURNING BRIDES “Snow"
FINCH “Bum
USED “Myself

WBRU/Providence, Rl *
PO: Tim Schiavelli
MD: Alicia Mulin

No Adds

KRZQ/Reno, NV *
OM: Rob Blaze Brooks
APD: Jeremy Smith
MD: Matt Diablo
AF “Grey
BURNING BRIDES ‘Snow
FINCH ‘Burn”

WDYL/Richmond, VA *
PO: Mike Murphy
MO: Keith Dakin
17 GOOD CHARLOTTE “Anthem
1 EVERCLEAR Voo

CINDER  Sout

MAROON 5 Breathe

KCXX/Riverside, CA *
OM/PO: Kelli Cluque
APDMD: Daryl James

11

C M
TRAPT Headstrong

WA nchiom, \A*
GM/PD: Bob Travis
MD: Greg Travis

¢
(
0
F
RA Cail
THEORY NF A DEADMAN Mate

WZNE/Rochester, NY *

DM/PD: Mike Danger

MD: Violet

0 CHEVELLE “Pain

9 FINCH ‘Burm

1 GOOD CHARLOTTE “Antfiem
DISTURBED Remember
MARGON 5 “Breathe
SOCIALBURN “Down

KWOD/Sacramento, CA *

PD: Ron Bunce

APD: Boomer

22 REDHOT CHILI Stop”

6 GOOD CHARLDTTE "Anthem

6 AUDIOSLAVE “Stone’

4 FOOC FIGHTERS "Times'
BEFDRE BRAILLE "Spine”
BURNING BRIOES "Snow™

D4 "Get
FINCH “Burn”

KPNT/St. Louis, MO *
PO: Tommy Mattem
MO: Jeif Frisse
APD: Jeff “Woody" Fife
6 FINCH “Burn”
PACIFIER “Butit”
RA“Call
TRANSPLANTS “Diamands”

KXRK/Salt Lake City, UT *
PON/P/Ops. & Prog.: Mike Summ
APD/MD: Artie Fufkin

AMD: Corey 0'Brien

19 AUDIDSLAVE “Stone”

15 FOO HGHTERS “Times™

11 TRANSPLANTS "Damonds™

5 USED "Myself”

XTRA/San Diego, CA *

PD: Bryan Schock

MD: Chris Muckley

10 LIAM LYNCH Whatever

1 WHITE STRIPES ‘Friends™

1 FINCH "Burn’
JASON MRAZ “Remedy
FISCHERSPOONER "Emerge

KITS/San Francisco, CA *

PO: Sean Demery

MD: Aaron Axelsen

18 AFI “Grey

7 BURNING BRIDES Snow
DISTURBED ‘Remember

KJEE/Santa Barbara, CA
GM/PD: Eddie Gutierrez
MO: Dakota
26 AUDIOSLAVE Stone
BURNING BRIDES Snow
CHEVELLE "Pain
GOOD CHAALOTTE Anthem

KNDD/Seattle-Tacoma, WA *
PD: Phil Manning
APD: Jim Keller
MD: Seth Resler
19 AFI “Grey
8 EVERCLEAR Voho
DISTURBED Beieve
HAMING LIPS Pealize
SYSTEM OF ADOWN |-E-A4-A

KSYR/Shreveport, LA *
Acting PD: Rod The Human Trip
ALL-AMERICAN REJECTS ‘Swing
EVERCLEAR Voive
FOO FIGHTERS Times
FUEL Wont
GOOD CHARLOTTE  Anthem
THEORY OF A DEADMAN "Make"

N

WKRL/Syracuse, NY *
OM/PD: Mimi Griswold
APD/MD: Abbie Weber

22 RACall’

1 BURNING BRIOES “Snow”
BEFORE BRAILLE “Spme™
FINGH “Bum”

FOO FIGHTERS “Times”
GOOD CHARLOTTE “Anthem”

WXSR/Tallahassee, FL
PD: Steve King
MD: Meathead
BEFORE BRAILLE “Spine”
CINDER “Soul”
D4 "Get”
THEORY OF A DEADMAN ‘Make”
TREBLE CHARGER “Hundred”

WSUN/Tampa, FL *
OM: Chuck Beck
PD: Shark

4 FOO FIGHTERS ™
2 EVERCLEAR “Voivo”
1 TRAPT "Headstrong”

KFMA/Tucson, AZ *

PO: Libby Carstensen

MD: Matt Spry

26 USED “"Myself”

20 FOD FIGHTERS ‘Times”

16 TRANSPLANTS "DJ”

15 SYSTEM OF ADOWN “I-E-A--A"
7 AFl Grey

KMYZ/Tulsa, DK *

PD: Lynn Barstow

MD: Corhin Pierce

1 NERD ‘Lapdance
AUDIOSLAVE ‘Stone
GOOD CHARLOTTE Anthem
TRAPT "Headstrong

WHFS/Washington, DC *
PD: Robert Benjamin

APO: Bob Waugh

MO: Pat Ferrise

9 PACIFIER Bultt

0OMAS 01

WWDC/Washington, DC *
PD: Buddy Rizer
MD: LeeAnn Curtis

5000 CHARLOTTE “Anthem
i UNWRITTEN LAW Lie

WPBZ/West Paim Beach, FL*
OM/PD: John O'Connell
MO: Eric Kristensen
BEFORE BRAILLE “Spine
BURNING BRIDES Snow
D4 Get
WSFM/Wilmington, NC
PD: Knothead
13 FUEL “Wont

2 EVANESCENCE Lite
1 FOO FIGHTERS "Times

*Monitored Reporters

86 Total Reporters

77 Total Monitored

9 Total Indicator

N 7
New & Active | : Indicator
' : - Most Added’
AMERICAN HI-FI The Art Of Losing {/slanc/iDJMG) USED Buried Myself Alive (Reprise/ . . )
Total Plays: 223, Total Stations: 36, Adds: 8 Total Plays: 158, Total Stations: 10, Adds: 6 EVANESCENCE !Bnng Me T° L'fe /Wmd-up/ .
TR Geffonl ’ A . GOOD CHARLOTTE The Anthem /Eplc/
oul Creation (Geffen/Interscape RA Do You Call My Name (Republic/Universal)l | | “qus ;

Total Plays: 216, Total Stations: 17, Adds: 1 Total Plays: 135, Total Stations: 11, Adds: 8 T"EURY OF A_DEAQN!Ag Make Up YuurUMmd /ﬁoadrunner//DJMG/

FOO FIGHTERS Tlmes lee These /ﬁoswe/mL‘A/
N.E.R.D. Lapdance (Virgin/ TREBLE CHARGER Hundred Mitfion (Virgin/ nr |
Total Plays: 182, Total Stations: 15, Adds: 4 Total Plays: 115, Total Stations: 18, Adds: 4  TREBLE CHARGER Hundred Miion Vigi

EVERCLEAR Volvo Driving Soccer Mom /L‘ap/to//
BECK Lost Cause (Geffen/Interscape/ CHEVELLE Send The Pain Below /Epic/ AUDIOSLAVE Like A Stone /ntersconeléic) S
Total Plays: 180, Total Stations: 11, Adds: 1 Total Plays: 114, Total Stations: 10, Adds: 5 - RUDIOSLAVE Like A Stone fnterscapelEprc/

BURNING BRIDES Arctic Snow (V)
JULIANA THEORY Do You Believe Me (£pi/ FINCH What It Is To Burn [Drive- Thr/MCA) CHEVELLE Send The Pain Below (Epic)
Total Plays: 127, Total Stations: 13, Adds: 1 Total Plays: 109, Total Stations: 27, Adds: 22 LOUDERMILK Rock ‘N Rol & The Teenage /0reamWor/(s/

0
DEFAULT Live A Lie (v N.ERD. Lapdance /I//r_qln/
Total Plays: 165, Total Stations: 9, Adds: 0 Songs ranked by total plays ALL AMERIC AN RE JECTSMS-vhng Swmg lﬂre amWor/(s/
/)

R T

Please Send Your Photos

St s

R&R wants your best snapskots (color or black & white).
Please include the names and titles of all pictured and send them to:

R&R, ¢/o0 Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067
Email: mdavis@radioandrecords.com
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_ DISTURBED Remember /ﬁepr/se/
~ FUEL Won't Back Down (Wind-up)

CINDER SouI Creatlon /Ge//en//ntersceﬁe/
~ OFF BY ONE Change me
BEFORE BRAILLE A Cinema Spme /Aezra/

DA Get Loose (Flying NurHollywood)

INCUBUS | Wish Yoe Were Here //mmortaﬁEpic/

AVRIL LAVIGNE I'm With You /Ansta/

~
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ParT Two Or A Two-PART SERIES

The Triple A Crystal Ball

R&R January 17, 2003

Industry leaders look forward to what’s ahead in 2003

Last week our radio and records comrades shared
their hopes and predictions for 2003 with us. This week
we continue with more comments.

Jon Peterson
WRNR/Baltimore

My predictions for 2003 are as fol-
lows: 1) Coldplay will break
through to multiple formats. Chris
Martin is the rock star of the future.
[ first realized that at the Boulder
Summit, and every indication is that
he and they are destined for super-
stardom. 2) Jack Johnson will do the
same! The number of requests and
curiosity calls from women on
“Bubble Toes” is ridiculous. 3) The
Police will not just reunite for the
Rock and Roll Hall of Fame induc-
tions, they will also tour this sum-
mer — no inside info, just a wild
hunch. 4) Artists who established a
foothold in 2002 and will see strong
growth in 2003 include Doves, Zero
7, Flaming Lips, Starsailor and Grey
Eve Glances. 5) My marriage to that
sexy woman who accompanied me
to Boulder last summer. Prospective
wedding reception bands include
BR549, Southern Culture On The
Skids and The Pietasters.

Meg MacDBonald
Michele Clark Promotion

Personal hopes: No matter how
any given day is going, I hope that [
never lose sight of the big picture in
my life: a most wonderful and
amazing family, a beautiful home, a
job 1 love and the good health of
friends and family. For those who
have lost someone or are kept apart
from loved ones during the conflicts
in the Middle East, I hope they find
strength and peace knowing they
are in our thoughts. For those serv-
ing overseas, I hope that they know
they have the eternal gratitude of
those of us whose lives, for the most
part, may have been inconve-
nienced, but are largely un-
changed. And I hope that I become
allergic to cigarettes and chocolate.

Professional hopes: that we all
come out on the other side of 2002's
changes a stronger format, and that
none of us forget the thrill of break-
ing an artist, so both labels and ra-
dio will continue to take chances
with talented new acts.

Professional predictions: that
Sunset Sessions will once again
unearth the next Five For Fight-

ing, Susan Tedeschi or Pete Yorn.
Dave Morrell
Red Ink

With the glut of big artists in the
last quarter of 2002, it’s now time to
open our ears, live the music, find
something new and pass it on. We
need to continue to find new blood.
Look at the success of Johnny A and
Chuck Prophet last vear. They were
two of the standout per-
formances at the Michele
Clark Sunset Sessions.
And [ remember listen-
ing to WXRT/Chicago’s
Norm Winer tell a room |
full of us music junkiesat |
the Boulder Summit how |
he put the Dinah Wash-
ington track from Verve
Remixed on and the
phones lit up. He was
passing it on. I look forward to the
great new music my ears have yet
to hear in 2003.

Jenn Lanchart
Beggars Group

Dunno 'bout the predictions, but |
certainly hope that Beggars Group
and Matador releases will have an
impact on the Triple A format as a
whole. We're putting out some su-
per-strong records in 2003, like, The
Delgados, Cat Power, Aereogramme
and more. That's a lot to hope for, but
I'm an optimist. Happy New Year!

Todd Berryman
WTTS/Indianapolis

Maybe I'm just blue-skying here,
but think Michael Jackson might do
something crazy in 2003. Actually,
I'm hoping that the members of The
Police bury the hatchet and consider
the comeback tour and album thing
after the Hall of Fame ceremony. It'd
be a nice shot in the arm for the in-
dustry. Imagine the fourth quarter!

Jeff Shane
Pyramid

I'm personally looking forward to
a special year. My life has been up
and down, and now lam focused on
the future. I hope the recording in-
dustry finally gets a handle on the
spend-for-all-the-airplay model that
is currently necessary to break a

Dana Marshall

band. I am very curious to see how
the different radio chains are going
to handle the spending on their sta-
tions now that some have commit-
ted to help stop the enormous
spending. Will they stick to their
new policies, or go back to where we
started? [ would like to see relation-
ships mean something again.

Dana Marshall
WXRV/Boston

[ have learned over the years that
predictions should be left to the pro-
fessionals! I would love nothing
more than to predict that the world
would find peace and
that there would be an
end to violence, disease,
hunger and hate. Sadly,
“People are crazy and
times are strange” (Dylan,
of course).

Ican hope and pray for
my predictions, and
— while [ wait for such a
miracle, I can approach
every day with grace, hard as it may
be sometimes. I can go out of my
way to be kind and generous to
those I come in contact with. I can
get lost in a beautiful melody, I can
be inspired by an artist’s lyrics, and
I can pass those wonderful discov-
eries on to those whose lives [ touch
each day through radio.

On another level, | believe the
competitive side of radio will prove
to be an interesting one next year.
Radio, record companies and every-
one who works in this industry are
experiencing incredible change. I
also believe the artists who have
been nurtured as infants in this for-
mat will spread their wings and soar
to incredible heights.

Onavery personallevel, [ will con-
tinue to believe that the universe will
deliver what I need. Success and hap-
piness to all my friends in music in
the new year — and great ratings!

ira Gordon

KBAC/Albuquerque-
Santa Fe

I'd like to see more stations come
under the Triple A umbrella. I think
it's a shame that there are still ma-
jor markets without a commercial
outlet, such as Los Angeles, Phoenix
and Atlanta. There are so many tal-
ented women in the format, and |
would like to see them get a chance
at some of the prime openings in

wwWwW americanradiohistorv com

larger markets that come up in the
next two years. Plus, will someone
please hire the exceptional Rene
Magallon already (rmagallon@earth
link.net)! I'd also like to see more
work for older promo veterans like
Dick Merkle and Michael Brannon
out of Denver.

I would also enjoy seeing KBAC
move off the Indicator panel and
become monitored as our track
record in Albuquerque warrants it
in the coming year. Actually, how
about a chart for Triple A's and an-
other for stations, regardless of mar-
ket size, that are classified as Triple
A’s but are actually more “Mod-
ern” / Alternative hybrids?

[ would also like to see more jun-
kets for smaller-market radio folk to
see the big acts that pass us by (Clap-
ton, McCartney, The Rolling Stones,
etc.).

Finally, let me pass on good wish-
es to all stations still fighting the
good fight in the coming yearand a
hearty thank you to all the labels
and indies that have taken such
good care of us the past 365.

Michele Clark

Michele Clark Promotions

Hopes and predictions for 20032 1
hope evervone stays happy and
healthy. I hope that people will buy
more CDs in 2003. I hope labels, in-
dies and radio will stop the pissing
matches and play nice again. I hope
we don’t have to go to war. Thope |
get skinny.

I predict that the American peo-
ple will continue to gravitate toward
meaningful adult records. I predict
John Eddie’s Lost Highway debut
will be a tremendous success. [ pre-
dict that Triple A radio will break
even more artists than we did in
2002. I predict our most successful
Sunset Sessions ever in February. 1
predict that John Schoenberger will
get a new tattoo.

Keith Cunningham
Media Positioning

[ feel that Triple A can grow its rat-
ings in 2003, despite competition be-
ing at its peak. Triple A has always
focused on the musical
war, but the format must
now focus on the business
and relationship wars. No
one has more confidence in
the Triple A format than the
folks at Hot AC. The Hot
AC chart continues to look
more and more like the Tri- [
ple A chart, and, thanks to *
intensive crossover mar-
keting campaigns from the
labels, “Modern” and Alternative sta-
tion are also bigger competitors than
they’ve ever been.

That's a lethal combination that
leaves Triple A severely outnum-
bered in many markets, and it’s
leading to an erosion of national
support for the format. We're see-
ing fewer Triple-A-only artists
signed or supported by the labels,
and therefore promotional support
is diminishing.

Keith
Cunningham

Triple A has important work to do
in 2003. Effectively establishing,
owning and protecting artists; stick-
ing with records longer and playing
them more often; implementing se-
rious positioning strategies; and do-
ing better business on every level
have never been more important.
Make no mistake about it, a sense of
urgency is needed. “Game on,” and
Triple A can't afford to lose many
battles in 2003.

Patty Morris
Lost Highway

My hopes for the new year? To
live every day like my first and my
last: my first with awe and wonder,
as if it’s the first time T am experi-
encing things, my last as if 1 may
never do them again.

Michael Dean
KTAOQO/Taos-Santa Fe, NM

[ feel that the Triple A communi-
tv will continue to benefit from Al-
ternative radio blowing off so many
artists, the likes of Dave Matthews,
Alanis Morissette, Garbage, Sheryl
Crow, Indigo Girls, Jewel and so on.
(Do vou remember when these art-
ists were played on Alternative?) We
will also enjoy owning such artists
as Susan Tedeschi, Norah Jones and
Melissa Etheridge.

I also believe that many new
(voung) listeners will discover Tri-
ple A this vear and that the listeners
we already have will continue to
enjoy what our format brings to the
radio dial: a true variety of music.

A happv and prosperous new
year to all!

Lesa Withanee
WRNX/Springfield, MA

My hope for the upcoming year
is to attend a Creed concert with
Benson from KFOG/San Francisco
... front row ... rockin’ the house.

Norma Manzanares
DreamWorks Records

We begin the new year with East-
mountainsouth’s first release. Dis-
covered by one of the premier artist-
songwriters of the rock era, Robbie
s Robertson, Eastmoun-
tainsouth is Peter Adams
and Kat Maslich. Their
sound is both contempo-
rary and traditional, mix-
H ing timeless Americana
| with modern grooves. |
look forward to sharing
this project with the Tri-
ple A community, in ad-
dition to our acts crossing
over from the Alternative
format and a new project from Eels.

As the largest generation of kids
in 30 years grows into adulthood,
believe that the Triple A format will
expand and flourish, offering a re-
freshing alternative to fabricated
music. These new listeners will dis-
cover the exceptional music and
dedicated programming that the Tri-
ple A format has to offer.

Wishing everyone a healthy and
happy new year!
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MD: Don Kelley
N Adds

KGSR/Austin, TX *
DM: Jetf Carrol
PD: Jody Denberg
APD: Jyl Hershman-Ross

MOD: Susan Castle
No Adds

WRNR/Baltimore, MD
DM: Jon Peterson
PD: Alex Cortright

MD: Damian Einstein
DAVID GRAY “Mine
SHEMEKIACOPELAND “Sholanda's™

KRVB/Boise, 1D *
DM/PD: Dan McColly
1 JASON MRAZ “Remedy”
DAVID GRAY “Mine™
WBDS/Boston, MA *
PD: Chris Herrmann
APD/MD: Michele wllllams

8 COUNTING CROWS “Tax
8 WHITESTRIPES ™) Fnznds

WXRV/Boston, MA *

PD: Joanne Doody

MD Dana Marshall
RICHARD ASHCROFT “Scence™

] DAVID GRAY “Mine’

1 WARREN ZANES ™
coummﬁcavws
ESSENCE "Drve
KMHLEENEDWARDS News

WNCS/Burlington, VT
PD/MD: Mark Abuzzahab

1 COUNTING CROWS “Tax"
1 KATHLEEN EDWARDS "News

WMVY/Cape Cod, MA
PD/MD: Barhzn Dacay
1 DAVIDGRAY
1 KATNLEENEDWARDS News”
WDDD/Chattanooga. TN *
DM/PD/MD: Danny Howard
8 DAVEMATTHEWS BAND “Street™
BRAD “Shinin™
WXRT/Chicago, IL *
PD: Norm Winer
APD/MD: John Farneda
JOH

N
SHERYL CROW *Cimon”
KBXR/Columbia, MD

PD/MD: Lana Trezise
10 ALANIS MORISSETTE "Precious™
9 AYANADAMS "Answenng”

9

8 INCUBUS "Onve”

B JOHNMAYER'E
QAVE MATYHEWS 0 "Street™
DAVID GRA

k JOHNNY MAHNNEALERS “Comer™

MD: Martin Bandyke

AMD: Chuck Homn
DAVID GRAY “Ming”
JOAN ossonme Ony
INY CASH “Hurt
JOHNNY MARR/HEALERS “Comer”
MARK SELBY "
RICHARD ASH( C

KATHLEEN EDWARDS “ews
PAUL WELLER *Stars”
WARREN ZANES “Began”

WVDD/Elizabeth City, NC
PD: Malt Cooper
MD: Tad Abbey
CHUCK PROPHET “Down™
DAVID GRAY "Mine”
AICHARD ASHCROFT “Science”
WNCW/Greenville, SC
PD: Mark Keefe

APD/MD: Kim Clark
i DAVID GRAY * Mme
JOAN OSBORN:

R W W LW

‘5 SHEMEKIA COPE| % holanda’s™

s
6 OELBERT MCCLINTON Jungie’
JOHNNY CASH ~Hurt”
PAUL WELLER “Stars”
JOHNNY MARR/HEAL ERS “Camer™
KATE RUSBY "Wish™
RICHARD ASHCROF! “Science’
WARREN ZANES “Began”
VIC CHESNUITT -Alison”

WTTS/Indianapolis, IN *
PD: Brad Holtz
MD Tndd Bamjman
H souunmx FOUR “Sister”
DAVID GRAY "Mine"
WDKI/Knoxville, TN *
PD: Shane Cox

MD: Sarah McClune
7 DAVEMATTHEWS BAND “Street”

KMTN/Jackson, WY
PD/MD: Mark Fishman
JOAN OSBORNE ~Only”
DARIUS AUCKER "Exodus™

WFPK/Louisville, KY

PD: Dan Reed
APD Stacy Owen

RICHARD ASHC| ~Sience’
SHEMEKIA COPELAND "Sholanda's™

WARREN ZANES "Began™

KT8G/Kansas City. MD
PD: Jon Hart
MD Byron Johnson
KELLER WILLIAMS * oy
coummscn
WAR ES'Beqan'
DAVID GHAY et
JASON MRAZ “Remedy”™
WMMM/Madison, Wi *
PD:Tom Teuber
MD: Gabby Parsons
9 SHEMEKIACOPELAND “Sholandas”
8 KELLERWILLIAMS “Kiiney”
5 DAVIDGRAY “Mne”
coummc CROWS “Tax"

EEET

1

SHEMEKIACOPELAND snumua s

APD/MD: Mike Wolf
13 COUNTING CROWS "Tax’
12 DAVID GRAY "Mine”
WGVX/Minneapolis, MN *
DM: Dave Hamilton
PD Jeft Collins
1 FROU O Beae
11 REDHOTCHILI. “Stop™
10 DAVIDGARY Aire:
NORAH JONES “Carme’
WZEW/Mobile. AL *
PD: Brian Hart
MD: Lee Ann Konik
BECK "Lost”
WALLFLOWERS "Good
KPIG/Monterey, CA
PD/MD Laura Ellen Hopper
0wy
3 STEVE FORBERT “Train”
3 BILLY JOE SRAVEF "Man™
KATHLEEN EDWARDS ‘News™
MARK SELBY “Heart”
WRLT/MNashville, TN *
DM/PD: David Hall

APD/MD Keith Coes
coumme CROWS “Tax™
% ONM Re eay’

8

8 SOANOSBARNE - Cury

7 BiDH HOTCHILI “Stop"
Honestly™

WFUV/New York, NY
PD: Chuck Singleton
MD: Rita Houston
AMD Russ Borris

8 JOAN OSBORNE ‘oniy"
PAUL WETLLER “Stars”
5

N

Tomm HAMMOND “Crown”™

PATTY LARKIK “Diterent”
WKDC/Norfolk, VA *
PD: Paul Shugrue

MD: Kristen Croot
18 LIFEHOUSE S

MAR)
ARREN TANES Began™

KCTY/Dmaha, NE *
PD: Brian Burns
MD: Ryan Morton
ADELAYDA “Tonugrt”
NORAH JONES “Come’
WXPN/Philadelphia, PA
PD: Bruce Warren

APD/MD: Helen Leicht
14 Déll}lDGRAV “Mine"
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o
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MARK SELBY “Haart”

RICHARI a{ HCROFT “Science”™
SHEMEKIA JOPELAND “Sholanda s™
ERS OSBORNE “Chief*

BONNIE RAI “Gnawn™
BUDDY MILLER "Price™
JOHNNVMARRIHEALERS “Comer’

:l

DIANA KRALL "Being™
WCLZ/Portland, ME
PD: Herb Ivy

MD: Brian James
coumws cnows “Tax”

JOAN OSBORNE "Onty”
KATHLEEN EDWARDS "News™
KINX/Portland, OR *
PD: Dennis Constanting
MD: Kevin Welch
1 DAVIDGRAY "Mine’
WDST/Poughkeepsie, NY
PD: Greg Gattine
APD: Christine Martinez
MD: Roger Menell
4 COUNTING CROWS “Tax"
3 DAVI msrw Mg
JOAN OSBORNE "Onéy”
0 HNNVMAHWHEALEHS Comer”
KATHLEEN EDWARDS “News™
KELLER WILLIAMS “Kioney”

KTHX/Reno, NV *
PD: Harry Reynolds

MD: Dave Herold
coummc CAOWS T
DAVE MATTHEWS BAND -Streer
DAVID GRAY “Mine”
JOAN OSBORNE *
mmgm EDWARD) “News”

WARREN ZANE b “Begar’
RHETT MILLER “Come”
KENZ/Salt Lake City, UT *
DM/PD: Bruce Jones
MD: Kari Bushman
3 QFFBY ONE “Change”
COUNTING GROWS “Tax”
DAVID GRAY “Mine™
RICHARD ASHCROFT “Scrence™
KPRU/San Diego, CA *
PD/MD: Dona Shaieb
19 COUNTING CROWS "Tax”
3 BiGHEAD TODD . “Julianna”
3 NICKELCREEK"Spt”
1 DAVIDGRAY “Mine™

KDTR/San Luis Dbispo, CA

PD: Drew Ross
4 JOAN OSBORNE "Onty”

KBAC/Santa Fe, NM
GM/PD: Ira Gordon

APD: Sam Ferrara
12 DAVIDGRAY "Mine’
12 RICHARD ASHCAOFT “Science”

KTAD/Santa Fe, NM
PD: Brad Hockmeyer

APD/MD: Michael Dean
9 COUNTINGCROWg Taxl

M
DAHIUS RUCKER “Exogus™
RICHARD ASHCROFT “Science™

KRSH/Santa Rosa, CA *

PD: Bill Bowker

MD Pam Long
JACK JOHNSON “Prrate”
DARIUS AUCKER “Exodus™
DAVIDGRAY Hine
JOAN OSBORNE ‘Cnty”
KATHLEENEDWARDS News™
MARKSS:

WARREN ZANES BQOBV‘

KMTT/Seattle-Tacoma, WA *
GM/PD: Chris Mays
APD/MD: Shawn Stewart

NoAdds

KAEP/Spokane, WA *
PD: Tim Cotter
MD: Kari Bushman
EVERCLEAR “Volvo™
JOKNMAYER
SHERYL CROW "C'm
THEORYOFADEADMAN Make"

WRNX/Springtield, MA *
GM/PD: Tom Davis
APD: Donnie Moorhouse

MD: Lesa Withanee
14 REDHOTCHILI “Song"
DARIUS RUCKER “Exodus”

8 JOHNNY MARR/HEALERS “Comer’

5 SHEMEKIA COPELAND "Sholanda 5"
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Ali Castelinni 215-898-6677

JOHNNY MARR + THE HEALERS Down On The Corner
NICKEL CREEK Spit On A Stranger

Acoustic Cafe }

Rob Reinhart 734-761-2043

MIA D01 TODD Independence Day
VIC CHESNUTT Alison

HEM (The Angels Wanna Wear My) Red Shoes

vaSEI( VSE‘ESK ARTIST TITLE LABEL(S) ;ﬂek PIAY-S mpGngggsous wgﬁﬁ? N Tom %ﬁ"sow ARTISTTITLE LABEL(S) ADDS
_ _ w DAVID GRAY Be Mine (ATO/ACA) 16
1 1 GEORGE HARRISON Stuck Inside A Cloud (Capitol) 280 12 7913 8 2000 | joN OSBORNE Ony You Know &  Know (Compendis 10
3 ©  COLDPLAY Clocks (Capitol 214 +13 6437 7 19/0 | KATHLEEN EDWARDS Six 0'Clack News (Zoe/Rounder) 7
4 € SUSAN TEDESCHI Alone (Tone-Coo)/Artemis) 260 +10 7876 9 20/0 | JOHNNY MARR Down On The Corner (iMusic/ 7
5 @) PRETENDERS Complex Person (Artemis) 246 +7 4979 10 18/0 | RICHARD ASHCROFT Science Of Silence (Hut/Virgin) 1
7 5 TRACY CHAPMAN You're The One (lektra/EEG) 227 4 5059 16 170 ﬁﬂi'ﬂ?x".ﬁ g:g:m'g ;:::"’a"r“]d?:'/f//‘l?g’gzz”'e’“”ﬂe’ ;
8 0 BECK Lost Cause (Geffen/interscope) 221 +4 6423 10 16/0 WARREN ZANES Where We Began (Dualtons) 6
9 @  PETER GABRIEL More Than This (Geffen/interscope) 217 +6 7022 6 1710 | DARIUS RUCKER Exodus (Hidden Beach) P
6 8  BRUCE SPRINGSTEEN Lonesome Day (Columbial 213 21 5783 13 16/0 | PAUL WELLER It's Written In The Stars (Ve Roc) 4
10 €@ TORIAMOS A Sorta Fairytale (£pic/ 209 +12 5306 17 16/0 | MARK SELBY Back Door To My Heart (Vanguard) 3
2 10 DAVID GRAY The Other Side /ATO/RCA) 192 89 3258 13 15/0 | KELLERWILLIAMS Kidney In A Cooler (SCI-Fidelty/ 3
11 @  PAUL SIMON Father And Daughter Nick/Jive/ 185 4 522 8 1700 %xm“g::w}{z:’mﬁ;z Sl g
14 @  SHERYL CROW C'mon, C'mon (A&M/interscope) 175 +6 2862 8 12/0 | KATE RUSBY | Wish (Compass) 2
13 13 KIM RICHEY Circus Song (Can't Let Go} (Lost Highway/IDJMG) 168 -2 5320 3 1810 | PHISH 46 Days (Flektra/EEG) 1
22 @ WALLFLOWERS How Good It Can Get //nterscope) 160 +28 5458 2 15/0 | CHUCK PROPHET | Bow Down & Pray Every Day (New West/Red Ink) 1
16 @  MAIA SHARP Crimes Of The Witness (Concord) 156 +2 3108 10 14/0 | BUDDY MILLER The Price Ot Love Hightone/ 1
12 16 JACKSON BROWNE The Night inside Me (Elektra/EEG) 154 18 3898 19 13jp | TIWEASTON Poor, Poor LA Wew West/Red Ink )
27 @  PHISH 46 Days (Elektra/EEG) 152 +32 5215 151 | TOR1AMOS TaxiRide Epc/ '
18 () STEVE EARLE Jerusalem (E-Squared/Artemis) 149 +3 4335 5 160 | Most
15 19 MARK KNOPFLER Why Aye Man (Warmner Bros.) 142 22 5104 13 150 | yncreased Pl ays ...
19 20  RHETT MILLER Come Around (Elektra/FEG) 129 13 2308 21 O | oo v TomaL
23 21 U2 Electrical Storm //nterscope) 121 -4 1286 17 10 | st e wiees) NOREASE
17 22 PEARL JAM | Am Mine (Epic/ 127 -25 (AL} 14 9/0 | pAVIO GRAY Be Mine /ATO/RCA) +68
@  NEIL FINN Human Kindness (WVettwerk/ 120 +18 3383 1 14/0 | JOAN OSBORNE Only You Know & | Know (Compendia) +49
28 @  ANDY STOCHANSKY Stutter (Private Music/RCA Victor) 118 0 3215 2 140 | COUNTING CROWS Big Yellow Taxi (Geffen/Interscape) +39
30 25  BONNIERAITT Time Of Our Lives (Capito) 112 2 2891 7 10 :v“;frngxaEﬁsfﬁi’x’fgffﬂt N :g;
@  SOUNDTRACK OF OUR LIVES Sister Surround (Republic/Universal 1 +1 1948 1 1110 | 04NKY MARR Down On The Corner ¥isic o
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26 28  DAVE MATTHEWS BAND Grace Is Gone (RCA/ 110 -16 2182 17 9/0 | RICHARD ASHCROFT Science Of Silence (Hut/Virgin/ +24
- 29 BADLY DRAWN BOY You Were Right (XL/ARTIS Tdirect) 107 3 2859 3 11J0 | KATHLEEN EOWARDS Six O'Clock News (Zoe/Rounder) +22
29 30  NORAH JONES Come Away With Me (Blue Note/Virgin) 106 8 2242 10 10/0 | WARREN ZANES Where We Began (Dualtone) +22
TIM EASTON Black Hearted Ways (New West/Red Ink) +20
20 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 1/5-Saturday 1/11. KELLER WILLIAMS Kidney In A Cooler (SC/Fidelity) +19
© 2003, R&R Inc. NEIL FINN Human Kindness (Nettwerk/ +18
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PLEASE SEND YOUR PHOTOS

R&R wants your best snapshots

(color or black & white).
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In the late '90s there seemed to be a §
decline in the so-called “alternative
music scene.” The wave of Seattle- and
L.A.-based bands was losing its popu-
j larity in the mainstream. What the au-
§ dience wanted were bands that exem-

~ plified the times. # Around 1998 the
economy was booming, the nation was
actually coming to grips with the na-
. tional debt, and things looked bright.

The audience didn’t want to focus on
o " that grunge was teaching them; they

| wanted more lighthearted rock. All of a sudden bands
L like Collectix,ls Soul, Fuel, Matchbox 20 and 3 Doors
Down came to be rock’s new leaders. # Of them all,
Matchbox 2C have proven to be real hitmakers. For their
new release Rob Thomas had so much pressure on him
to follow uprhe Santana ccllaboration “Smooth” that
he made Serpico seem relaxed. Now the band have re-
leased “Disgase” from More Than You Think You

Are. Clearly, Thomas has lived up to the pressure by trusting his
. pop formula to ensure him another hit. "Disease” is like its title
 implies: It's infectious, and it will not leava your head after the first
: time you hear it. Matchbox 20 is a stronc example of a rock band
that knows how to please its audience with catchy hooks and
strong guitar riffs.

o n the Most Added front, David

Gray is No. 1 overall with 31 new

adds (No. 1 on both panels} Coummg

Crows came in second overall with 16

adds (No. 2 monitored, No. 3 Indicator),

Joan Osborne is third overall with 15

adds (No. 2 Indicator, No. 3 mcnitored),

and Kathleen Edwards is fourtn overall
with 12 adds (No. 3 on both panels) ...

Also having a good first week are War-

ren Zanes, Johnny Marr + The Healers, Richard Ashcroft, Paul Weller,

Mark Selby, Darius Rucker, Shemekia Copeland and Keller Williams ...

On the Triple A monitored chart, Coldplay hold at 1* for the second

week, Tori Amos hangs tougt at 2*, Beck remains at 5*, Tracy Chapman

regains her bullet at 6*, Jackson Johnson is at 8* again, Susan Tedeschi
moves 10-9*, and DMB (“Grey Street”) are tap 10 at 10* ... Paul Simon
is knocking on the door at 11*, The Wallflowers leap 20*-12*, The Pre-

- tenders revive 16-13*, Brad go 19*-17*, and Rhett Miller is now top
20 at 19* ... Maroon 5 continue to show growth, going 28*-25*, while
Crowv alsc builds, 29*-27* ... The Soundtrack Of Our Lives and the new

;. Counting Crows debut ... On the Triple A Indicator chart, George

- Harrison holds at No.1, Coldplay increase to 2*, Tedeschi climbs to 3*,

- The Pretenders move up to 5*, Beck goes 8*-6*, Peter Gabriel moves ;

- 97-7*, and Amos rounds out'the top 10 at 9* ... Other big movers in- |

- clude Wallflowers (22*-14*), Phish (27*-17*) and Andy Stochansky
(28*-24*) ... Soundtrack debut at 26*.
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— John Schoenberger, Triple A Editor

armist: George Harrison

LageL: Capitol
By JOHN SCHOENBERGER / TRIPLE A EDITOR

It 1s often said that for a person to be
spiritual, he or she must walk like they
talk. Well, if that is a qualification (and 1
believe it’s one of the best). George
Harrison was truly a spiritual man. For
most of his adult life he never wavered
from his dedication to personal integrity
or his faith. Furthermore, Harrison. via
his notoriety. served as a wonderful ex-
ample of the right way for a human be-
ing to act. And even though most of us
will never know, I'd bet myv last dollar he,
more than most, was fully prepared when
he passed over from this life.

Thank God Harrison left us mere mor-
tals a gift with his posthumously released
Brainwashed. Certainly. it can be consid-
ered one of his best records. The guitar
playing displays all that made his siyle
so unique and influential, and the songs
are concise and flowing. But what trulv
make this album so special are the lyrics.
They reflect thoughts and questions
Harrison has pondered most of his life,
yet carry much more weight and mean-
ing in light of the fact that they were writ-
ten with the knowledge that death was
close to his door.

It’s common knowledge that the album
wasn't completed before his death, but
the spirit and genius of Harrison clearly
live in the grooves. It was finished by his
24-year-old son, Dhani, and his best
friend, Jeff Lynne. Many of the basics
were already on tape, and George's
wishes for the direction he wanted for the
album were well known by the two.

“I'd been talking to George for the past
couple vears about finishing these songs,”
Lynne says. “He said, ‘I'd like you to fin-

' OF THE WEEK

ish them for me.” Dhani had worked
closely with George since the beginning
on all the songs, too, so he also had a clear
understanding as to what his father’s
wishes were.”

“The album was always going to be fin-
ished this way. with Jeff helping my dad
and me with the final production,” savs
Dhani. “We just stuck to the plan, except
that my dad died, which made our job
more difficult. But when we were in the
studio, we felt his presence, and that
made it easier.”

In spite of the fact that much of the
album was fleshed out after Harrison’s
passing in November of 2001, it 1s 100%
a George Harrison album. Whether he is
sharing some of his private thoughts with
us via “P2 Vatican,” “Looking for My Life”
and “Never Get Over You” or sharing
some insight from his spiritual quest in
“Any Road,” “Stuck Inside a Cloud” or the
title track, Harrison remained true to his
mandate for Living life to the fullest to the
very end.

If we are smart, we will listen to what
Harrison has to say, and perhaps it will
cause us to pause a little more often be-
fore we speak or act and ask to the ques-
tion of ourselves, “What would George
have done?”

WCNDERFUL
JOHNSON

TWO LOONS

“T Want Your Number”

Featured this week on
I[WXRV/Boston!

Adding Now!

| As heard on “Smallville” (WB)

“Love It!”
“Great Record!”
“Mesmerizing” —

“Expertly Executed”
— Amazon.com

AAA Adds:
Jan 20

www americanradiohistorv com

“Blue Suit”

— WMNF/Tampa
- WMFO/Medford
— NY Times

Bryan Farrish Radio Promotion * 800-647-1315 * charts@radio-media.com

N )“.

‘.'Wd (LAY ﬁf (’ea

/-

IOOING FOR LAHDMARKS



www.americanradiohistory.com

Rick WELKE

. meike@ré.a;'t.)é.nafé\c.érds.com

issouri’s Christian
usic Champion

Spirit FM network has a unique way of doing

radio that works

Camdenton, MO isn't the largest town in America,
but Jim McDermott and his Camdenton-based staff are
taking Missouri by storm with the Spirit FM network.
Now six stations strong, the network concentrates on
keeping things simple while going beyond the call of
duty to help a small-market group of stations impact
their communities and beyond.

Spirit FM’s flagship frequency,
KCVO, had a start not unlike those of
many Christian radio stations that
began broadcasting in the
‘80s. “We had a 60/40 mix
of music and talk and an
all-over-the-road musical
format, but so did a lot of
stations back then,” PD Mc-
Dermott explains. “Our
goal was simply to provide
Christian radio to central
Missouri, which had noth-
ing at the time.

“Fortunately, I quickly
got involved with the National Chris-
tian Radio Seminar and the Gospel
Music Association and learned how to
focus our programming. But, in reali-
ty, that's still an ongoing process. We're
constantly trving to figure out how and
why our listeners actually listen and
how we can deliver what they expect.

“We started with just the KCVO fre-
quency at 3kw. In 1988 we started add-
ing translators, which helped us reach

Jim

McDermott

more communities. Eventually, we put
11 of them on the air; now we're down
to six. We changed frequencies at
KCVO and increased to
18kw in 1991, which
helped us cover our home
market of Lake of the
Ozarks a lot better.

“We also saw that we
could better serve our trans-
lator listeners by upgrading
to full-power FMs. So our
second station, KCVQ/
Knob Noster, MO went
live in 1997. We purchased
KCV]/Oscola, MO after that. We're
now building number five, KCVZ/ Dix-
on, MO and have a construction permit
to build another next summer.

“What this means is that we reach a
lot of small towns in between the main
metro areas of Missouri. [ believe we
are able to tie them all together by the
inclusiveness of our promotions. For
example, when we did a pastor-appre-
ciation promotion in October, we gave

the highly-anticipated album
TWO LEFTS DON'T MAKE A RIGHT...BUT THREE DO

Coming soon to AC & CHR stations everywhere...
Getting Into You
5

I am Understood?

Now adding at rock stations everywhere...

gotee.com

a fall-foliage cruise on the lake and
picked winning pastors from each ma-
jor coverage area. No matter where
they listen throughout the state, peo-
ple think of us as Spirit FM, their Chris-
tian radio station.”

Personalities Plus

One of Spirit FM'’s big priorities is
having a quality lineup of jocks on the
air not just during mornings, but
throughout the entire day. “No mat-
ter what size market you are in, [ tru-
ly believe you have to make the effort
to get good on-air talent,” McDermott
says. “Ithas tobe a priority. When you
have personalities that vour listeners
love, everything else you do — be it
promotions, sales or fundraising —
will be a whole lot more effective.”

Anotherkey is keeping it real. “How
we come across on-air is how we are
in the grocery store or at the football
game,” McDermott says. “How do |
find great people in rural Missouri? [
look for people other people gravitate
toward. I figure that the person every-
one wants as their friend in church will
usually be a person people want to
tune in and listen to on the radio.

“Being in a small market, we train
just about everyone ourselves. I have
no reservations in saying that my staff
isjust as good as any other in my cov-
erage area and actually far better than
most.”

When it comes to picking songs,
McDermott and his Music Director
have a unique process. “The main
music qualifier we use is to listen to a
song and ask, ‘Is this a song that 1 be-
lieve we will be playing five vears
from now?”” McDermott savs. “More
than anything else, that one question
decides what makes it on the air at
Spirit FM.”

Don’t Slack Off

With the huge growth Christian mu-
sic has experienced over the past de-
cade, it's easy to recognize that Chris-
tian radio has been amajor plaver in the
process. Right now there are a lot of
great people doing great radio at vari-
ous networks and formats nationwide.

McDermott believes that it's possi-
ble to continue to grow the genre and
to program a super Christian radio
station. “It is possible, if you don’t
make excuses,” he says. “If you don't
have a song that should be on your
playlist, go buy it. If you only have a
couple of hours of music per day,
make them the best and most popu-

www americanradiohistorv com
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NeverlLost's Andy Joslin.

CATCHING UP ON A LITTLE READING cui De Sac Records artists
Anthem and Neverl ost were caught digging not only the California sunshine.
but also R&R during a recent visit to the R&R offices. Seen here (I-r) are
Anthem’s Willie Bostic, Garth Bostic and Steve Houser; Cul De Sac President
Billy Smiley and Promoter Jenny Lockwald; Anthem’s Jonathon Russo; and

lar hours on the station. If the boss’
wife doesn't like your song picks, try
to show her how much the listeners
like them. Fight the temptation to pro-
gram for the board of directors.”
Even with Christian radio’s present
success, McDermott feels compelled
to bring up two areas for immediate
attention. “First, avoid the temptation
to slack off after the morning show,”
he says. “Who says that midday lis-
teners don't like personality? Why
can't afternoon drive be as fun as
morning drive? An evening announc-
er who connects with listeners can and
will affect the bottom line positively.
“Secondly, we need to get more fo-
cused. [ know we've all heard this, but
are we really doing it? | challenge any
PD to listen to a whole day of their
own station and count the number of
unfocused and badly targeted pro-
grams, comments, commercials, PSAs
or anything else that's on the air just
because it's always been there.”

Care Packages

One thing that sets Spirit FM apart
from its counterparts is its concerted
effort to get listeners thinking about
the community as a whole. Last vear
the network’s promotional highlight
was Send a Valentine Care Package to
a Soldier in Afghanistan.

“We worked with the Red Cross
office at Fort Leonard Wood, and our
listeners brought in valentines, letters
of encouragement, candy, toiletries,
paper and pens for the soldiers,” Mc-
Dermott says. “We received so much
stuff! It took our staff and several vol-
unteers three days to put it all in
little plastic care packages.

“Then we loaded it all into our sta-
tion van and two pickups and took it
to Fort Wood. It came to almost 1,300
pounds in 41 boxes. We received lo-
cal TV coverage and made the front
page in two area newspapers.

“The cool part was getting the
thank-you e-mails from the soldiers in
Kandahar and Kabul. After getting
word that the schools that were re-
opening in Afghanistan had no paper
or pencils, we followed up in Septem-
ber by collecting boxes of school sup-
plies for the Afghan children. We did
this all in an effort to help the Afghan
children receive love from America
with no strings attached.”

On-Air Prayer

A new element of the contempo-

rary phase of Christian radio pro-
gramming is the inclusion of on-air
prayer. Many stations do it on a small
scale, but the Spirit FM network goes
the extra mile. “Back in 1988 we had
a listener who wanted to buy an hour
of airtime to play a 20-minute message
on prayer,” McDermott says.

“She then invited people to call in
for intercessory praver. She asked her
pastor and his wife to man the phones.
Even though we probably cumed less
than 5,000 per week at the time, we
wound up praying with people for
nearly two hours.

“Since that day over 14 years ago
we have had a volunteer from that
church praying with people every
Wednesday from 10-1lam. To clarify,
we don't do intercessory praver on the
air; we just mention that it is available
each week at that time. In addition,
our staff takes praver requests every
day, and we pray for them on-air at
5:45pm and at 10:30pm.

“Most weeks we get more than we
can possibly pray for during our lim-
ited on-air blocks. We keep all the re-
quests, plus those that come in
through the mail, and volunteers
come in and take the time to pray for
evervone. We work hard to keep any
requests from falling through the
cracks. We even built a prayer room
dedicated to our former Promotions
Director, Julie Walton, who died last
vear of meningitis.”

The Big Finish

McDermott and Spirit FM have
shown what it means to get the job
done, with excellence, in a small-mar-
ket situation. McDermott shares some
closing thoughts directed at the small
broadcaster: “Keep doing what it
takes to be excellent. I know it's not
easy when you are small. Our total
monthly budget was under $6,500 for
the first three vears of operation. We
only had two full-time employees
until six vears ago.

“I never let our smallness keep me
from trying to make KCVO sound bet-
ter than anything else on the dial.
Hard work will pay off. God has
blessed us, and our budget has grown
from $20,000 to $35,000 a month in the
last four years. But even with a big-
ger budget and six stations, we plan
to keep on playing great songs, being
real to the listeners and giving them
more of what we call the truly good
stuff.”
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The GG Update

Christian Retail, Radio & Records Newsweekly

Album Spotlight

CHRISTIAN

Chris Rice’s Run...

Set For March 4

Rocketown artist says project is a retreat from earlier efforts

hough few would describe Chris Rice’s fourth stu-
dio album for Rocketown Records as “light,” the art-
ist who on previous albums has pondered the sover-
eignty of Christ, explored the elusiveness of God and
encouraged us to think of our lives as blank journal
pages is calling his new project a “retreat of sorts.”

Run the Earth and Watch the Sky
(the title is taken from a line in the
album’s third track. “*Non- X
ny Nonny™) represents
another side of him as a
songwriter and a human [
being, Rice says. {

Ie explains, “There are |
$0 many aspects to any _
person, but in the music g
world you get pegged as, A
*You're the guy who
writes those really deep
songs.” | don’twant to be defined one
way. A lot of people want 10 records

CCM UPDATE GALLERY

in a row that sound just like the Jast
ones and, in eflect, are *safe.” | really
like to stretch and push
| the limits. And sometimes
| 1like to retreat. On this
new record I'm sort of
saying I'm going to chill
and just be lighthearted
| forawhile.”

True, the 11 songs on
the March 4 release are
not as spiritually com-
plex as some on Rice's
previous three albums, Deep
Enough to Dream. Pust the Edges

John Styll

—

THAT’S A WRAP! £ssential/Watershed Records artist Andrew Peterson
wraps production on Love and Thunder, available Feb. 25. Pictured (I-r) are
album co-producer Derri Daugherty. Peterson and producer Steve Hindalong.

* Congratulations to Avalon, who picked up the award for favorite artist
in the Contemporary Inspirational Music category at Monday's 30th annual
American Music Awards, held at the Shrine Auditorium in Los Angeles.
Avalon were surprise winners, beating out contenders Jars Of Clay and P.0.D.
The AMAs, which aired live on ABC, are voted on by the public.

Signings:

 Northern Records signs All Things Bright And Beautiful, a.k.a. former
Luxury frontman Lee Bozeman. The Missouri-based artist will be recording in
February for a late-summer release.

* Integrity Gospel signs urban artist Lisa McClendon. According to
Integrity Gospel GM Jackie Patillo, the label ptans to begin work on

Qc(lendon’s new album immediately for an expected August release date. _/

and Smell the Color Nine. But, as
Rice says, “There's still meat.”
And that’s not surprising, espe-
cially knowing his atypical ap-
proach to songwriting. Unlike most
artists, who scribble song ideas and
lyrics on napkins and in journals
throughout the year, Rice begins
writing songs only three months
before hitting the studio. Addition-
ally. he pens his words with an un-
usual audience in mind: unbelievers.
“We're doing a lousy job of mak-
ing our faith make sense to the
world,” Rice says. “Soif'an unbeliev-
er is going to hear my music, | want
it to make sense to him. When I'm
writing songs, | envision a philosoph-
ical doctor of athcism standing out-
side the door, listening to what I'm
singing. Even though that professor
may not agrec with me, he may walk
away saying, *But he made sense and
talked 0 me, not down to me.™
“Smile” exemplifies that ap-
proach as Rice talks about heaven
in a way he hopes will appeal to a
mentality that isn’t necessarily go-
ing to appreciate streets of gold.
pearly gates and angels. “That’s not
an attractive picture for them,” Rice
says. “But the picture that says
there’s a longing to be connected o
God, and one day I'm going to ac-
tually stop imagining what I le fooks
like and get to see Tlim smile — that

approaches the same concept of

fonging for eternity but speaks it for
a different generation.™

On his upcoming 35-city spring
tour Rice says he plans to spend a lot
of time motivating his audiences to
“be in the real world instead of hid-
ing from it.” Alluding toa lyric in the
album’s “*Me and Becky.” he says,
“We've got to go for a ride outside
our little comfort arcas and really
become connected to the world.™

Rice says, “My role in life is to
reach a whole spectrum of people

with a whole spectrum of levels of’

faith. We have a message for those
people, and as long as we keep
preaching it to Christians, the world
isn’t hearing it. That’s why I want-
ed to do another record.”

— Lindy Warren

wwWwW americanradiohistorv com
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I Kitk Frankli)n Gémers
Five Stellar Awards

' Donald Lawrence and newcomer ,
Smokie Norful tie at three

Hosts Donnie McClurkin, Mary Mary and Michelle Williams hosted the 18th
annual Stellar Awards on Jan. 11 in Atlanta. Kirk Franklin was the big winner,
taking home the awards for Artist of the Year, Song of the Year, (D of the
Year, Producer of the Year and Music Video of the Year. The awards will air in
national syndication on broadcast, cable and PAX-NET stations Jan. 18
through Feb. 16.

oV

Artist Of The Year
Kirk Franklin
Song Of The Year
Kirk Franklin, “Hosanna”
Male Vocalist Of The Year
Smokie Norful
Female Vocalist Of The Year l
Dorinda Clark Cole
Group/Duo Of The Year ’
Ted & Shen
New Artist Of The Year I
Smokie Norful
CD Of The Year
Kirk Franklin, The Rebirth of Kirk Franklin
Choir Of The Year
Donald Lawrence & The Tri-City Singers
Producer Of The Year
Kirk Franklin, The Rebirth of Kirk Franklin
Contemporary Group/Duo Of The Year
Ted & Shen
Traditional Group/Duo Of The Year
The Canton Spintuals
Contemporary Male Vocalist Of The Year
Smokie Norful
Traditional Male Vocalist Of The Year
Marvin Sapp
Contemporary Female Vocalist Of The Year
Yolanda Adams
Traditional Female Vocalist Of The Year
Dorinda Clark Cole
Contemporary CD Of The Year
| Donald Lawrence & The Tri-City Singers, Go Get Your Life Back l
Traditional CD Of The Year |
Richard Smallwood With Vision, Persuaded — Live in D.C. I

Urban/Inspirational CD Of The Year
Yolanda Adams, Believe
Music Video Of The Year
Kirk Franklin, “Hosanna”
Traditional Choir Of The Year
Richard Smallwood With Vision
Contemporary Choir Of The Year |
Donald Lawrence & The Tri-City Singers
Special Event CD Of The Year
The Commissioned Reunion, The Commissioned Reunion Live
Rap/Hip-Hop Gospel CD Of The Year
Tonex, 02
Quartet Of The Year
The Canton Spirituals
Recorded-Music Packaging Of The Year

Philpott Design & Pamela Springteen, Donald Lawrence & The
Tri-City Singers’ Go Get Your Life Back
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CHR Top 30 RockTop 30
WK WhEk  ARTIST TITLE LABEL(S) PORS pLas AT Wk WEEx  ARTIST TITLE LABEL(S) POMS pias  orame
2 o PAUL COLMAN TRIO Run (£ssential) 931 +71 " 1 1 12 STONES The Way | Feel (Wind-up/ 370 -1 "
7 ©  JOY WILLIAMS Surrender (Reunion/ 904 +97 16 2 e KUTLESS Run (BEC) 348 +14 9
3 o SIXPENCE NONE THE RICHER Breathe... (Squint/CintyReprise/ 892 +34 15 3 o JUSTIFIDE To Live (Ardent) 312 +8 8
5 O  JtREMY CAMP UnderstawTi (BEC) 857 +47 12 4 O  LIFEHOUSE Spin (Sparrow/DreamWorks/ 307 +7 15
6 @  NICHOLE NORDEMAN Haly Sparrow) 836 +26 17 6 @  SANCTUS REAL Say It Loud (Sparrow) 215 +3 9
4 @  THIRD DAY 40 Days (Essuntia) 812 +54 16 5 @  DCTALK Let's Roll (Forefrant) 264 0 15
1 7 JEFF DEYO More Love, Mare Power (Gote/ 797 -48 18 7 7 PAX217 I'll See You (ForeFront/ 246 -14 13
12 G TREE 63 No Words (/npag/ 13 +78 10 8 8 CADET Change My Name (BEC) 243 -8 1"
10 € MERCY ME Spoken For N0/ 708 +22 10 10 @  BENJAMIN GATELift Me Up (ForeFront) 230 0 1
8 10 LIFEHOUSE Spin (Sparrow/OreamWorks) 677 -44 17 ] 10 OC SUPERTONES Superfly (Tooth & Nad) 222 -20 8
15 m DELIRIOUS? Touch /Furia&s?/ 642 +59 6 14 m JARS OF CLAY Revolution (Essentiall 213 0 5
9 12 AUDIO ADRENALINE Ocean Floor (Forefront) 630 -15 24 13 12 P.0.D. Sateliite /Atiantic) 213 -1 13
n 13 GINNY OWENS With Me fRocketown 583 17 15 12 13 PILLAR Echelon (Flicker/ 203 17 18
18 @ JARS OF CLAY Revolution| (Essential) 555 +176 4 17 @ EAST WEST Superstar (Floodgate/tpic/ 202 +12 1"
13 @ BEBO NORMAN Great Light Of The World (Essential) 548 +45 17 16 @ THIRD DAY 40 Days (Essentiall 195 +1 17
14 16 EVERYDAY SUNDAY Stand Up (Flicker) 539 -6 18 15 16 SUPERCHICK So Bright {Stand Up) finpop/ 193 -1 18
16 @ DC TALK Let's Roll /Fore/?pﬂt;' 514 +16 14 20 m LAST TUESDAY Right Here (OU6) 180 +35 2
19 @ RELIENT K Less Is More (fotes) 434 +1 1 " 18 NEWSBOYS Fad Of The Land (Sparrow/ 169 -18 15
23 @ KUTLESS Run (BEC) 418 +74 3 @ BILLIONS Never Felt This Way Before (Narthern) 165 +60 1
17 20  SARAH SADLER Beautiful| (Essential) 402 -6 19 18 20 ELMS Speaking In Tongues (Sparrow) 159 -5 7
20 21 ELMS Speaking in Tonguesj {Sparrow) 319 1 9 @ HALO FRIENDLIES Sellout (Tooth & Nailf 156 +52 1
28 @ BENJAMIN GATE Lift Me Up (ForeFront) 347 +49 2 2 @ ACQUIRE THE FIRE Lift lngop/ 155 +13 4
@3 SHAUN GROVES Should 1 Tell Them? {Rocketown) 345 +59 1 @  SKILLET Will You Be There (Ardent) 154 +41 1
27 @ DAILY PLANET Everything|Revolves (Reunion/ 343 +26 2 24 @ PHIL JOEL Resolution fngop/ 151 +22 2
@: SWITCHFOOT More ThanﬁFiné (Sparrow) 336 +157 1 27 @  POOR OLD LU Revolve (Tooth & Naif 148 +23 2
29 €  SANCTUS REAL Say It Loud (Sparrow/ 331 +30 2 22 €  CURBSQUIRRELS Dependance Day (0UG) 147 +11 3
21 €D OUT OF EDEN This Is Yo Life (Gotee) 325 +20 7 @  DELIRIOUS? Fire (Furious?) 134 +24 1
22 28  Z0EGIRL E"ven It (Sparrovs) 322 -2 18 26 @ BLINDSIDE Pitiful (Elektra/EEG) 134 +1t 11
@ SWIFT Under The Sun fFhckert 4 +55 1 @  PROJECT 86 Hollow Again (Tooth & NaivAtlantic) 133 +26 1
@ BIG DADDY WEAVE Audience 0f One {Fervent/ 313 +44 1 25 @ STAVESACRE if Not Now (Nitra/ 131 +3 5
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 1/5-Saturday 1/11. 44 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 1/5-Saturday 1/11.
© 2003 Radio & Records © 2003 Radio & Records.
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CHICAHOS FISEST KWK

“THREE YEARS AND OUR
DECALS STILL LOOK NEW.”

Choose the decal printer more radio
stations have relied on for 30 years.

<==Communication
Call Today! o ]
830.3313433 ~:-:§:$5:Granhlcs Inc

www_cgilink_com THE DECAL COMPANY
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AC Top 30 Inspo Top 20
LAST THIS TOTAL +] - WEEKS ON LAST THIS TOTAL +/- WEEKS ON
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART
1 o MERCY ME Spoken For /A0) 1955 +23 16 2 €  4HIM Who You Are (Word/CurtyWarner Bros.) 338 +70 12
3 ©  JODY MCBRAYER To Ever Live Without Me (Sparrow/ 1578 +29 16 4 ©  KATINAS Eagle’s Wings (Goree/ 305 +84 1
6 0 JANNA LONG Greater Is He (Sparrow/ 1553 +76 12 1 Q MERCY ME Spoken For /V0) 294 +18 14
4 O I Know You Now (Word/CurtyWarner Bros.) 1552 +30 14 7 @O  MICHAEL W. SMITH Lord Have Mercy (Reunion) 257 +67 7
2 5  NICHOLE NORDEMAN Holy (Sparrow) 1539 -25 2 6 @ AL DENSON Holy Is The LordiHe Is Exalted (Spring Hil) 255 +54 5
7 0 THIRD DAY Nothing Compares /Essential) 1435 +32 14 3 0 MARTINS You Are Holy (Sgring Hif) 254 +30 13
9 0 CHRIS RICE The Other Side Of The Radie (Rocketown/ 1376 +125 9 8 0 BROOKLYN TABERNACLE CHOIR This Is How... /M2.0) 232 +49 7
5 8  BEBO NORMAN Great Light Of The World (Essential) 1374 -15 19 5 ©  SCOTT KRIPPAYNE My Everything (Spring Hil) 22 +19 10
8 0 JOY WILLIAMS Surrender (Reunion/ 1306 +25 15 13 0 GO FISH Savior flnpop/ 189 +55 2
12 @ STEVEN CURTIS CHAPMAN All About Love (Sparrow/ 1252 +347 2 14 @ MARK SCHULTZ Holy One (Word/Curb/Warner Bros.] 181 +48 1
10 @  MARK SCHULTZ Think Of Me (Word/CurtyWarner Bros.) 1158 +83 13 10 @  CHARLES BILLINGSLEY The Way Of... (Discovery House/ ~ 176 +26 7
n @  SIXPENCE NONE THE RICHER Breathe... (Squiny/Curt/Reprise 1129 +52 9 16 (@  CHRIS RICE The Other Side Of The Radio (Rocketown/ 163 +50 2
13 @  MICHAEL W. SMITH Lord Have Mercy (Reunion/ 923 +84 B 1 ®  ALLEN ASBURY In The Light Of That City (Joxology/ 160 +20 4
14 14 GINNY OWENS With Me (Rocketown) 761 13 17 9 @ NICHOLE NORDEMAN Holy (Sparrow/ 158 +33 14
16 ®  BIG DADDY WEAVE Audience Of One (Fervent/ 685 +64 b 12 @  RIVER You Remind Me f/ngrace) 150 +10 8
18 {  NATALIE GRANT | Will Be (Curty 654 +62 3 15 @  RAYBOLTZ In Your Name (Spindlust) 149 +36 2
24 () CAEDMON'S CALL Only Hope (Essential 624 +125 2 @  WAYNEWATSON Cry Of My Heart (Spring Hill 128 +37 1
ya| D  KARA Beautiful Moment (Vertica) 579 +50 6 17 @  WATERMARK Friend For Life (Rocketown) 128 +16 19
2 (D PHILIOELI Adore You fingoy/ 561 +25 8 19  JoDY MCBRAYER To Ever Live Without Me (Sparrow/ 121 +16 2
15 20  PAUL COLMAN TRIO Fill My Cup (Essential) 556 -29 22 18 @ JiM WITTER Forgiveness (Curly 118 +8 5
30 @  JARSOF CLAY The Valley Song (Essential 536 +184 2 . D :
17 22 NEWSBOYS Million Pieces (Sparrow) 522 34 29 20 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 1/5-Saturday 1/11.
© 2003 Radio & Records.
19 €@  POINT OF GRACE Yes, | Believe MWord/CurtyWarner Bros) 508 +17 22
2] @ FREDDIE COLLOCA You Chose My Heart /One Voice) 485 +70 3 - - =
. Rhythmic Specialty Programming
8 @  ZOEGIRL Plain (Sparrow) 472 +78 2
22 @ AVALON Undeniably You (Sparrow/ 468 +6 24 RANK  ARTIST TITLE LABEL(S)
@ ADLER it (Essentis) 5 9 1 JOHN REUBEN Doin’ (Gotee/
& UL AL L E LA L 2 PLAYDOUGH Seeds Of Abraham (Uprok)
@ PHILLIPS, CRAIG & DEAN My Praise (Sparrow/ 440 +119 1 3 KNOWDAVERBS What You Rock Now /Gotee/
. 4 T-BONE Blazing Microphones (Flicker)
E Wi
% @ KATINAS Eage's Wings (otee wooe16 8 5 TRIN-TEE 5:7 Dance Like Sunday (B-Atel/ive/
25 30  JIMWITTER Forgiveness /Curb/ 396 12 7 6  KJ-52 Dear Slim (Uprok/
7 ROYAL RUCKUS A Wink And A Nudge (Flicker/
8  GRITS Here We Go (Goree/
60 AC reporters. Songs ranked by total plays for the airplay week of Sunday 1/5-Saturday 111, 9 SEV STATIKM.LC. Uprok)
© 2003 Radio & Records. 10 RIGHTEOUS RIDERS Me & You (7yscot)
\_ J

Radio Ink’s Most Influential Women in Radio group (MIW’s) is soliciting inquiries from women throughout the radio industry
who would like to be mentored for 2003 by this group of 23 dynamic female radio executives.

If you’re interested, please write a lefter stating why you would like to be mentored by the MIW’s, what your experience in

radio is to date, where you are presently employed, in what position and any contact info, including your email address.

The MIW’s will review every letter and choose three applicants to be mentored by the group for the year 2003. Each mentee
will have “all-access” to each of the MIW’s throughout the year, as well as several opportunities to meet with them face to face.

Deadline for receipt of letters is February 7, 2003 P

. .Mfﬂ'?“r"‘:“-:.ﬁ 'ﬁgw? .\.?
Letters and any additional information should be emailed to: ?}f L !
Joan E. Gerberding, President g WFLUE NTl AL
Nassau Media Partners F N 7378 e R B
MIW Spokesperson b3 Y ¥ 4 F oy 4 g
Radiojoan@aol.com ol _ £ ﬂ____,»"’J
For more information on the MIW’s, go to: www.RadioMIW.com l N R A D l O

www americanradiohistorv com
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JACKIE MADRIGAL

]madngal@rad:oandrecords com

_SPANISH LANGUAGE

January 17, 2003 R&R © 79

The Building Blocks
OfRadio

Getting to know small-market stations in Spanish-

language radio

Small-market stations are the building blocks of ra-
dio, and that’s even more true in Spanish-language ra-
dio. For Spanish-language radio, “small market” has

more to do with the size of
lation, which can be small i

}he area’s Hispanic popu-
large cities. The contri-

butions of these stations to Spanish-language radio

and to the communities they

lenges, are unique.

To get a glimpse into their
world, where serving the Hispan-
ic community becomes almost a
personal mission, we posed three
questions to several small-market
program di-
rectors:
XQFX/Am-
arillo, TX's
Israel Salaz-
ar; KQVO/
Calexico,
CAsDavidFu
entes; KWLN/
Wenatchee,
WA's José L.
High; and WMGC/Nashville’s Juan

Armenta.

Israel Salazar

R&R: What is your station’s great-
est contribution to Spanish-language
radio and to your listeners?

IS: We have to give our listen-
ers the best music, the hits. We
must know our market very close-
ly — where they come from, the
regions they’re from, etc. In a
small city like ours, where people

“Why not give small-
market radio
listeners a good
station, just as the
large markets do?”

Israel Salazar

come to work and where people
come primarily from small towns
in Mexico, we help them adapt,
and part of that process is to give
them a bit of the music they long
for.

On the other hand, small mar-

rerve, as well as their chal-

ets also create hits. Our listeners
create hits. Why not give small-

arket radio listeners a good sta-
tion, just as the large markets do?
Nhy not make ou- stations sound
as strong? We must.

DF: Although Calexico looks
like a small market, it really isn’t.
WG reach four states, two in the

5. and two in Mexico: Southeast

alifornia, Southwest Arizona,
pan Luis in Sonora and Mexicali in
Baja California. Mexicali’s popula-
ion is over 1 million. Because
ve're ina border city where we ex-
perience a daily series of prob-
lems, our biggest contribution is
Fhe guidance we g:ve our listeners.
We get very involved with our
communities. We help them with
Ell sorts of social issues. We bring
in political leaders, immigration
xperts, etc.

In terms of music, we are a Pop
station that doesn’t program any
ind of music with obscenities or
narcotics-trafficking [narco-corri-
flos] lyrics. To promote these songs
in a border city is to promote neg-

tivity.
F JLH: Qur contributions have
been numerous. When I arrived in
the state of Washington about
pight years ago, all the Spanish-
language media that existed was
an AM station and a biweekly
newspaper. When this station

pened, we brought news and

vents from Mexico to the commu-
nity. We bring them relevant news
rom other states in the U.S. and
news of what's happening on the
U.5.-Mexico border.

KWLN reaches three counties

about 20-25 cities — and we're
the bridge between them. Our lis-
terers are small-town folks who
left their country and who now
find themselves completely cut off
from what they knew, and we

keep them informed. At the same
time, the station is allowing the
American community to get to
know and understand us.

Our station is American-owned.
In fact, all the stations in the area
are American-owned. At this
point, there are about seven Spanish-
language s:ations in the area, which
tells us that the American commu-
nity is acknowledging the potential of
Spanish-language radio.

JA: We’ve been on the air for 11
years, and we've seen the growth
of the Hispanic population in

Nashville. Although th1s is consid-

ered a small market, we |
estimate that we reach |
about 250,000 Hispan-
ics. We're very close to
our community. We
help them raise funds
when a loved one pass-
es and the family %
doesn’t have the means

can stations reach U.S. borcer cit-
ies and their advertising rates are
s0 low, businesses cross the border
and place their advertising with
them. We compete with 25 Mexi-
can stations. It's a rate war.

JLH: Our biggest challenge is to
bring the station to a level where
it can compete with the American
stations in the area. We want to be
acknowledged and let it be known
that Spanish-language radio is just
as important and professional as
any other.

JA: Most of what we do is done
locally, so our biggest challenge is
working out all the promotions we
do without much outside help. We
find that when we call a company
for their support, they may give it
to us, but it’s very limited. Many
of them don’t really know our
market — the size, the number of
people they can reach. People who
are aware of the growth in the
market realize that it isn’t that
small.

R&R: In terms of making your job
easier, what is an advantage a small-
market station lacks?

IS: I'd like the big-name artists,
like Juan Gabriel, to come to our
market. They usually don’t. The
ones who do come usually don't
give the same show here that they
do in cities like San Antonio or
Houston. The record
companies don't invest
in us as much as they do
in large markets.

DF: We need support
from the record compa-
nies. If they took care of
all stations equally,
without looking at the

to take care of the ex-
penses and they have no
one else to turn to. We help
schools in whatever ways we can,
we offer help to people looking for
jobs, etc. Because we were the first
Spanish-language station in the
area and have maintained a lead-
ership position, we try to help the
community as much as we can.

Musically, we've also grown a
lot. Last year we introduced a new
Pop station, so now we cater to the
Regional Mexican listener as well
as the Contemporary.

R&R: What is the biggest chal-
lenge a small-market station faces?

IS: I can’t complain about the
service we get from the record
companies, because they do take
care of us. Our community buys a
lot of recards. I think my biggest
challenge is to do the bestjob I can
for my listeners.

DF: Our biggest challenge is
competing with the Mexican sta-
tions” advertising rates. Radio
groups in Mexico usually own 10
or more radio stations, plus TV
stations, and offer advertising
packages at very low rates. Al-
though our station has a large au-
dience — primarily because we do
very little talking on the air and we
play all the hits — because Mexi-

www americanradiohistorv com

Juan Armenta

size of the market, it
would make our job eas-
ier. Many of the labels don’t pay
attention to us. We have to call
them again and again, and they
won't even send us the singles we
ask for. They concentrate on large
markets. They call us and ask us
if we're a BDS reporter, and if

we're not, they never speak to us
again. It's incredible that they see
it that way, especially for a border
station, because the huge numbers
of people waiting two or three
hours to cross the border are lis-
tening to us while they wait.
JLH: It's been a year since we
opened the station, and if we had
the same equipment that the
American stations do, our job
would be much easier. We've
come a long way since the time of
the AM, and we're getting there
little by little. It would also be

“Although Calexico
looks like a small
market, it really
isn’t. We reach four
states.”

David Fuentes

great if the company would ex-
pand its operation and access in
Spanish-language radio.

On the other hand, we need
support from the labels. They
usually concentrate on the large
markets, looking to sell a million
copies right away. If they took a
look at the money they spend
with the large stations and at the
results, they would see things dif-
ferently.

JA: We need more support from
the record labels. That would
make our job much easier. We
wouldn’thave to struggle so much
to do our promotions. We need
promotional material and better
and faster access to the artists. And
the labels need to support us with
the right amount of material, be-
cause we're not as small a market
as they think.

A SAD GUUDB YE But not for long. Zuleika Déciga (c) is seen here with a
few of her faithful listeners as she says goodbye to her rock show, Rock

Radical, which aired on KKMDVSeattle. Déciga is taking a year off but promises
to bring her show back.
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This Weel In Sﬂllish-i.anuuaua Music

On The Shelf

Upcoming Releases
To Watch For

Sony Discos
January:  UFF
February:  0V7 (hits), Zeze Di Camargo & Luciano, Ana Gabriel, .
Terra Esperanza soundtrack
March:  Ricky Martin, Alejandro Fernandez, La Oreja De Van
Gogh
Mock & Roll
Jan. 14:  EL Gringo De La Bachata, Cosas Del Amor
Jan. 21:  Yaguaru, 30 Pegaditas
March 11:  Juan Pablo Subirana, Homenaje Divino De Judrez, a

collection of piano interpretations of Juan Gabriel's
greatest hits

ENlI Latin (Heginnal Mexican Dmslan]

i Noelia

Pt

Jan. 28:  Los Originales De San Juan (\mth Manachr) Todo Lo
- Bello-Es Mio : =<
Feb. 11:  Intocable, La Historia, a collection of 20 hits and a
DVD with all the band’s videos
Feb. 25:  Los Invasores De Nuevo Ledn, Sefiales De Alerta LI
March 11:  Grupo Control, Controldndote Los Temerarios
March 25:  Ivén, Historias
Fonovisa Records
January:  Los Guardianes Del Amor; Sparx; major compilation
albums: Los Temerarios, Joyas; Los Yonics, 20
Inolvidables :
February:  Los Rehenes, Noelia, Polo Urias, Aroma, Jenni Rivera, o7 o
José Guadalupe Esparza and the album Celebrando :
15 Aniversario De Premios Lo Nuestro — 22 Exitos De &
Mdsica Regional Mexicana
March:  Industria Del Amor; Los Acosta; Los Caminantes, 24
Inolvidables
Univision Records _
.. . Alejandro Ferndndez
January:  Jessie Morales & Et Original De La Sierra, Recordando
A Chalino Sdnchez S—
February:  Daniel Rene, Talisman
March:  Joel Elizalde, El Apomenio De Sinaloa, Ursula, Varonil
Universal
Jan. 14:  Jandy Feliz, Amor de Locos L —
. in Ci :
Feb. 25:  Oscar D'Ledn, Infinito kevin Cevallos R
March:  Kevin Cevallos, Carmen Jara »
March 18:  Bustamente ,@
March 25: Emmanuel, Presenta; Isabel Pantoja, Donde El z
Corazén Me Lleve i
April 15:  José Feliciano, Sefior Bolero IT *

“José Feliciano Hrces

@ Shakrra, Unrted Center Chrcago
@ Hrp Hop Hoodros The Note Chrcago
@ Hrp Hop Hoodros Hothouse Chrcago

@ Voz De Mano; Cabula, Silvestre & Eden, Fais Do Do,
Los Angeles

@ Shakrra Amencan Arrlrnes Center Dallas

@ Jorge Moreno, unplugged promo performance for Shakira &
KLEY/San Antonro
@ Jorge Moreno, unplugged promo performance for e e e
KKLB KELG & KTXZ/Austln

@ Sr Se Coral Volumen Cero SOBs New York

@ Claudra Lopez Grupo Trueno, Cowboy Breakfast
event San Antonro

@ Grito Serpentino; Orixa & Pep1to La Pefa Cultural
Center Berkeley CA

@ Los H1dalgo South Beach Macarena, Miami ' Joan Sebastran

@ shakira, Oakland Arena, Oakland, CA

e Joan Sebastlan Compaq Center San Jose

T

6 Hip Hop Hoodios, Makor, New York

@ Los Amigos Invisibles, SOB's, New York

Los Amrgos Invrsrbles

0 Joan Sebastian, San Diego Sports Arena, San Diego

LSRR

@ Joan Sebastian, Phoenix Coliseum, Phoenix

News

e Colombian rocker Juanes tock home three Amigo awards in
Spain. Best Latin Album, Best Male Latin Artist and Best New
Artist were awarded to Juanes, who competed against the likes
of Shakira, Mana and Diego Torres.

The ceremony took place in Madrid, where a total of 17

Juanes

awards were handed out. Other winners were Las Ketchup for
Best New Female Artist and Best Group, Bruce Springsteen for i
Best International Artist and Best International Album, Marta Sanchez for Best Female
Artist, Estopa for Best Spanish Group and Mana for Best Mexican Group.

Nominees for Premios Amigo are voted on by the Record and
k. Video Association of Spain (Asociacién Fonografica y Videogréfica
 de Espafia).

o Paulina Rubio starts the year strong, with a TV commercial

- she did with Celia Cruz for Dr. Pepper. “Working with a legend

TR R B 8 iy O

Pauling Rubio like Celia is an honor,” said Rubio. “She’s so jovial and always

with her husband by her side.”

Rubio is now in Spain rehearsing with the band Furia for her upcoming tour. About
the tour, Rubio said her concerts will have no dull moments. “It will not be your
typical light and sound show,” she said. “It will have a Broadway-like vibe that will
combine dance and acrobats.”

R D Ko S 5 A Tt O 7SSO 8, B M Bt B S

www americanradiohistorv com


www.americanradiohistory.com

EMI LATIN congratulates

INTOCABLE and LIMI-T 21
for their GRAMMY Nomination

| @ Mexican/Mex.-American Album

INTOCABLE

. I-ATI N "Sueilos"

For your consideration

S 4 E 8 O S
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Contemporary Top 25 Tropical Top 25
THIS TOTAL THIS TOTAL
WEEK  ARTIST TITLE LABEL(S) PLAYS WEEK  ARTIST TITLE LABEL(S) PLAYS
1 RICARDO ARJONA E Problema (Sony Discas) 292 1 VICTOR MANUELLE En Nombre De Los Dos (Sony Discos/ 268
2 THALIA No Me Ensedaste (EM/ Latin) 262 2 INDIA Sediceme (Sony Discos) 261
3 MANA Eres Mi Religién (Warner M.L.) M 3 OLGA TANON Asi Es La Vida (Warner M.L.) 252
4 LAS KETCHUP Aserejé (Sony Discos/ 224 4 EL GRAN COMBG Se Nos Perdis £l Amor (Combo Records) 207
5 JUANES Es Per Ti (Universal) 221 5 GILBERTO S. ROSA Un Montdn De Estrellas (Sony Discos) 191
6 ENRIQUE IGLESIAS Quizas (Universal) 203 6 TITO NIEVES La Saisa Vive (Warner ML} 145
7 SIN BANDERA Entra En Wi Vida (Sony Discos) 196 7 DOMINGO QUINONEZ A Que No Te Atreves (Universal) 140
8 CHAYANNE Y Tu Te Vas (Sony Discos/ 148 8 BACILOS Mi Primer Millon (Warner M.L.) 137
] PAULINA RUBIO Todo Mi Amor niversall 145 9 GRUPO MANIA Un Beso (Universal 130
10 SHAKIRA Que Me Quedes T (Sony Discos/ 142 10 TONO ROSARIO Yo Kuli, Yo Kula (Warner M.L) 119
1 CRISTIAN Cuando Me Miras Asi (BAG/ : 141 1 RICARDO ARJONA El Problema (Sany Discos) 13
12 JUANES A Dios Le Pido (Universal) 135 12 AREA 305 Si No Estas {Univision/ 112
13 MARCDO A. SOLIS Dénde Estara Mi Primavera (Fonovisa/ 109 13 GISSELLE Marchate (BMG) 107
14 LUIS MIGUEL Hasta Que Vuelvas (Warner M.L.) 104 14 SON DE CAL! Tan Buena (Univision) 82
15 MANA Ange! De Amor (Warner M.L.) ' 103 15 ENRIQUE IGLESIAS Quizéas (Universal) 81
16 JON SECADA Si No Fuera Por Ti (Crescent Maon) 96 16 NUEVA ERA Amor Eterno /&N 78
17 JORDI Tit No Sospechas (Sony Discos/ 94 17 JERRY RIVERA Vuela Muy Alto (BMG) 77
18 LIMITE Papacito (Universal) 88 18 EL GENERAL La Mecedora (Mock & Rolf) 75
19 PALOMO De Une Y De Tedos Los Modos (Disa/ ' 81 19 JON SECADA Si No Fuera Por Ti (Crescent Moon) 70
20 ALEJANDRO MONTANER Dimelo (Sony Discos) 81 20 VICO C Los Perros (EM/ Latin) 69
2 TEMERARIOS Comer A Beses fFonovisa/ 78 21 ZACARIAS FERREIRA Amiga Veneno (MP) 63
22 RICARDO MONTANER Si Tuviera Que Elegir (Warner M.L.) 74 22 ANTHONY SANTOS Ay De Mi, Ay De Ti (Pldtano) 62
23 CONJUNTO PRIMAVERA Perddname Mi Amor (Fonovisa) 68 23 TITO ROJAS Pensaras En Mi (MP/ 62
24 SIN BANDERA Kilémetro (Sony Discos) 67 24 RICARDO CASTILLON Esclavo De Tu Piel (Fonovisa) 61
25 ENRIQUE IGLESIAS Mentiroso (Universal) 63 25 MELAO CRIOLLO Tu Boca (/&N/ 61
Data is compiled from the airplay week of January 5-11, 2003. Data is compiled from the airplay week of January 5-11, 2003.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Add's
Will return next week. Will return next week.
o __/

“At Zimmer Radio group, Powergold has made our Program Directors’ lives so much easier in regards to achieving
the balance and flow we want in our music product, on-air. Powergold’s features are flexible, user-friendly and the
product support is awesome! I'm glad that Powergold is in our programming arsenal of weapons!”

— Tony Richards, Regional Director Of Operations/Zimmer Radio Group

[hes d For Microsoft
Windows 9588 MEMNT 2000XF

WINDOWS

Call us and we’ll make it EASY for you to switch.

Sales: 1-800-870-0033 = Support: 501-821-1123
Download a free trial version at www.powergold.com * email: info@powergold.com
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( N
Regional Mexican Top 25 Tejano Top 25
WEE  ARTIST TITLE LABEL(S) s WEBC  ARTIST TITLE LABEL(S) PLAYS
1 INTOEABLE Susfia (EM/ Latin) 625 1 INTOCABLE Sueiia (EM/ Latin 694
2 LIMITiE Papacito (Universal) 586 2 JIMMY GONZALEZ Yo Te Voy A Amar (Freddie) 510
3 TEMQ!éARIDS Comer A Besos /Fargﬂvisa/ 562 3 LIMITE Papacito (Universal) 417
4 PALORO De Uno Y De Todo Los Maos (Disa/ 543 4 KUMBIA KINGS La Cucaracha (EM/ Latin) au
5 CUNJ?JNTO PRIMAVERA Perdtname Mi Amor {Fonovisa) - 473 5 BIG CIRCO La Maquinita (EM/ Latin) 382
6 LA ONDA Aserejé (EM/ Latin) 431 6 LA ONDA Aserejé (FM Latin) 373
7 TUCAAES DE TIJUANA La Chica Sexy (Universal) 380 7 JENNIFER PENA El Dolor De Tu Presencia (Univision) 359
8 CUISILLOS Eres Imposible De Olvidar (Balboa/ 362 8 DUELG Ei Amor No Acaba Univision} 350
9  GERMAN LIZARRAGA Donde Vayas (Disa) 351 9 IMAN Me Has Robado El Corazon (Univision/ 333
10 JOAN SEBASTIAN Afortunado /Ba/poa_/ 343 10 EMILIO A Medias De La Noche (BMG/ 295
11 JENNIFER PERA El Dolor De Tu Presenma {Univision/ 284 11 CONTROL Carita De Angel (EM/ Latin) 286
12 BANDlA EL RECODO Las Vias Del Amor (Fonovisa) 273 12 FRIJOLES ROMANTICGS No Me Asustan (Ric Grande/ 283
13 COYUZ’E E! Amor No Tiene Edad {EJ Latin) 25! 13 MARCOS OR0ZCO El Parrandero (Catalina) 279
14 ANGELES DE CHARLY Por Un Minwto De Tu Amor (Fonovisa) 218 14 RAMON AYALA Quedé Triste El Jacal (Freddie) 278
15 lUPllE.O RIVERA Te Solté La Rienﬁ; {Sony Discos) 218 15 SIGGNO Sin Tu Amor (Crown) 272 |
16 BANDA MACHOS La Suegra (Warngr M.L.) 210 16 HOMETOWN BOYS Echame A Mi La Culpa (Tejas/ 236
17 UBER?CION Nifia Y Mujer (Disa/ 205 17 JAY PEREZ Quiero Ser Viejo (Sony Discos/ 233
18 GERMi\N LIZARRAGA Estoy Sufriendo (Disa) 203 18 MICHAEL SALGADO Mi Ultima Parranda (Sony Discos/ 205
18 AROM;A Querido Ladrén (Fonovisa) 194 19 CARLOS Y SUS CACHORROS Me Dejaste Solo (Univision/ 205
20 LOS RAZOS Mi Gordis (Sony Discos) 183 20 CONTROL No Que No /EM! Latin) ’ 199
21 TEME;BARIUS Una Lagrima No Bast}b (Fonovisa) 172 21 LA CONTRA Por Amarte A Ti {Univision) 183
22 JOEL HIGUERA El Baile De La Tuallifa (b/'sa} 163 22 VIDA Cuande, Cuando (7ejas/ 173
23 SOCI(ES DEL RITMO Amor De Intertet /LM./ 152 23 DESPERADOZ La Bailadora (7ejas/ 162
24 RICAIiJO ARJONA EI Problema (Seqy Discos) 143 24 PRISCILLA Y SUS BALAS DE PLATA Curazuncﬁu {Univision) 152
25 VICE@TE FERNANDEZ Mujer /Sany [iszas/ 135 25 PALOMO De Uno Y De Todos Los Modos (Drsa/ 136
Data is compiled from the airplay week of January 5-11, 2003. Data is compiled from the airplay week of January 5-11, 2003.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Adds . Going For Add's
Will return next week. Will return next week.
|
\
B )

WilD94 5 BRW

artvy Zong

Party Zone

1-800-213-5274

®

6528 Constitution Drive * Fort Wayne, Indiana 46804
Fax: (260} 436-6739 * www firstflash.com

1-800-21 FLASH
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__NATIONAL __

Beginners and advanced welcomed on
internet radio and real radio! On-air
broadcasters wanted for immediate ex-
posure and possible syndication. See our
website for full details http://
www.frankievradioshow.com/ad.html or
call 1-800-784-4279. (EOE)

~ EAST

POSITION AVAILABLE:
MORNING SHOW CO-HOST

News/Talk 680 WPTF is seeking a
new addition to our morning line-up
of personality interviews, news and
information. You'll be charged with
injecting new energy, creativity and
vision into an established program
that’s already successful. Go to
www .curtismedia.com and click on
emplovment for more information.

Please send your resume (including
salary history), air check, and a cover
letter of introduction, to Al Bunch,
General Manager, 680 WPTF, 3012
Highwoods Blvd., Raleigh, NC
27604. WPTF is proudly owned and
operated bv Curtis Media Group and
is an Equal Opportunity Emplover.

Top 10 East Coast Hot A/C has immedi-
ate opening for Commercial Production
Manager/Imaging Director. Is your com-
mercial production multi-dimensionai?
Can you take average copy and rework
It to major market copy? If you have the
proven ability and talent to raise the bar
on commercial production and can avord
typical radic handicaps with on-air im-
aging. then we need to talk. ldeal can-
didate has a successful medium or large
market on-air background, with a love
for commercial production and on-air
imaging that is message-driven vs. bells
and whustles. Filt in on-air work 1s also
part of the job. Is this you? Send pack-
age to: Radio & Records, 10100 Santa
Monica Blvd., 3“ Floor, # 1065, Los An-
geles, CA 90067. ECE.

OPPOR TUNITIES

RADIO PRODUCER,

New York
Major national news operation is
looking for a Producer to take
charge of a new talk radio program.
ideal candidate must have experi-
ence in all production aspects of
talk radio programming, including
guest booking and call screening.
Position will be required to perform
guest and topic research and gen-
erate ideas for daily/weekly fea-
tures. Individual should be aggres-
sive and creative with strong orgao-
nizational skills. Must have at least
3-5 years producing experience
with heavy emphasis on news. We
offer a competitive salary and ben-
efit package. Please email
resume and salary history to:
ProducerPosition@yahoo.com.
EOE.

GREAT COMPANY
GREAT BENEFITS
GREAT TEAM!

WVRV-THE RIVER, St.
Louis’ Hot AC has an
immediate opening for an
Afternoon Drive Air Talent/
Music Director!

Out talent got promoted from within to
program one of our Bonneville sister sta-
tions in Chicago, so you know that the
potential to grow is available when you
get here! In order to be considered for
this position, you must have at least two
years of experience scheduling music with
RCS Selector and know how to relate to a
25-44 female audience.

If you have the proven ability and talent to
help us win, you'll be a strong candidate.
Take advantage of this rare opportunity to
work with a great, privately owned, com-
munity-involved company! Must be able
to work within the policies and procedures
set forth by Bonneville International
Corporation.EQOE

Rush your tape or CD and resume to:

@947 ZONE

Washed up and boring?
This isn't the place for you. Chicago’s
94.7 The Zone is looking for the next
generation of air talent for both current
and future openings. Must be passion-
ate about new music and not afraid to
break the rules. Send CD and resume
to: Bill Gamble, WZZN, Dept. R, 190 N.
State Street, Chicago, IL 60601. EOE.
No phone calls please.

| WEST

Mapleton Communications is look-
ing for an experienced financial ex-
ecutive who understands all aspects
of the radio business, corporate
reporting, accounting and forecast-
ing requirements and also has thor-
ough knowledge of the controls
required for the daily activity at the
station group level. A CPA or MBA
degree is preferred. If assuming a key
leadership role for an aggressive
privately-held newcomer to the ra-
dio industry appeals to you,
Mapleton would like you to e-mail
or fax your resume to:

Michael Menerey, President
mmenerey@mapletoninvestments.com
fax {310) 208-3185

Mapleton Communications is an
Eqgual Opportunity Employer.

Top Five market looking for superstar
personalities. Experience in rock or
contemporary format preferred but
not necessary. Big dollars for the right
people. Send your best work to Radio
& Records, 10100 Santa Monica Blvd .,
3" Floor, #1066, Los Angeles, CA
90067. (EOE)

R&R

Opportunities
Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA
SIS in Opportunities Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

Deadline

To appear n the following week's 1ssue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities fistings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to
llinares@radioandrecords.com Address all 20-word ads to
R&R Free Opportunities. 10100 Santa Monica Blvd., Third
Floor, Los Angeles, CA 80067

R&R Opportunities

Advertising
1x 2x
$175/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required., add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www radioandrecords.com)

Blind Box; add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by ad-
vance payment. Ads are accepted by fax: (310-203
8727) or mait Visa. MC. AmEx or Discover card ac-
cepted. Include card number, name as It appears on
credit card. expiration date and phone number. Blind
box responses are sent to advertisers every Friday by
first-class matl

To appear in the following week’s 1Ssue. your ad must |
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Blvd., Third Floor. Los Angeles,
CA 90067,

RADIO & RECORDS

WVRV Radio - Bonneville St. Louis
Radio Group
ATTN: Amanda Koeppe, Human
Resource Director
11647 Olive Blvd.
St. Louis, MO 63141
No phone calls please

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

POSITIONS SOUGHT
Bill Elliott Hot new format available. 3DSJ Re-
quest & Dedication Radio. Listen: www.3DSJ.com

BILL ELLIOTT: (813) 920-7102,
billelliott@3DSJ.com. (1/17)

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc, at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation, Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material R&R reserves ali rights in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the
Publisher

Awesome personality - crazy/funny - focused/
great voice - Urban, CHR Rhythmic, Urban AC -
wants FT or PT work - listen instantly:
www.TheRealMichaelSlack.com. (1/17)

Opportunity
Knocks

in the pages of
R&R every Friday
Call: 310-553-4330

20 Year veteran seeking Production Director/tm-
aging opportunity and/or on-air shift in your mar-
ket. Call JR-JR the Superstar at (502)594-2517.
Multi formats and voice tracking. (1/17)

HOW TO REACH US

© Radio & Records. Inc. 2003
POSTMASTER Send address changes to R&R. 10100 Santa Monica Blvd.. Third Floor. Los Angeles. California 90067

RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 USSR GAC RN Il CX 1]

CIRCULATION: llinares @ radioandrecords com

NEWS DESK:
R&R ONLINE SERVICES: 310-788-1635

ADVERTISING/SALES:

310-788-1625
310-788-1699

310-203-8727  moreinto @ radioandrecords . com OPPORTUNITIES/MARKETPLACE: 310-788-1622 310-203-8727
EDITORIAL, OTHER DEPTS:

WASHINGTON, DC BUREAU:

310-203-9763 newsroom @radioandrecords.com

310-553-4330 310-203-9763 mailroom @ radioandrecords.com

310-553-4056  kmccabe @ radioandrecords com 301-951-9050 301-951-9051 rrdc @radioandrecords.com

310-553-4330 310-203-8450 hmowry @radioandrecords.com NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton @radioandrecords.com
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—_MARKETPLACE | L

PRODUCTION SERVICES VOICEOVER SERVICES ~ VOICEOVER SERVICES
. ’ Hea'r‘d in...
mo "EIL Wastlx-i%gtt’g: D.C.

vOICE IMAGING Salt Lake City
‘"THE VOICE HEARD ABOVE THE REST o .~ P T3 S il [

| )_PRODUCTION KIT..

Riadin’s new on-line suurce for the production professions

THE NEW ONLINE PRODUCTION SOURCE!

AN, DEMO: 1-877-4-YOURVO

¢ Original production music and effects. wwwnw.samoneil.com R G Y- G- E:74:19)

¢ Produced liners/promos (ready tc customize).

~ voiceoveramerica.com

* Promotional ideas (contests/sales). 888.166.”'4’_ 4‘5-3’88-8101 i
ISON& MP3inetdelivery

® Produced samples from the PROSH

LYY 765-654-9847

i g@ WWW.RANDYLAWSON.COM

Big Market Quality On A Small Market Budget
Voice Imaging & Award Winning Commercials

EVERYTHING READY TO DOWNLCAD AND USENOW! | with 5 SUPER voices

CHECKITOUT! SUBSCRIBE TODAY! Q [ EE@K SMNS %
www.radioproductionkit.com | B3 IsrlelUNR e e IMAGER : Mark MCKaY Med|a

» MALE & FEMALE voices AvaiLasLe VA MLLY ]
® ALL FORMATS & MARKET SIZES PRODUCED
o CLUSTER & GROUP RATES

® Production Director Profiles and much more!

www.radioandrecords.com

_FEATURES ,

AFFORDABLE!

PHONE DEMO: 913-345-2381
FAX 345-2351
WEB DEMO: mckaymedia.net

ID’S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

“CONFESSIONS OF
A DANGEROUS MIND”

Interviews with Drew Barrymore, George Clooney,
Julia Roberts and Sam Rockwell as ‘Chuck Barris’

o s s e DAVE PACKER
www.radioiinksho oca.com
. AU IR VARKETFLACE
Imaging that brings out your station's personality! SING Toé uoustar's Newseapes
7 Your sound on your budget. ) ) )
v daepackercom 600 300-3333| | P stets s ot oot o s

additional space up to six

inches available in incre- 1 time $95.00
ments of one-inch. Ratesfor 6 insertions 90.00
R&R marketplace (per inch): ;g :“59:::0“3 gggg
nsertions :
i i Instant Marketplace .
Look into the voice... that cuts through! Delivery (310) 788-1622 51 insertions 70.00

i
PR

www.CarterDavis.com 901.681.0650 Zephyr s MP3 - CD [ Ak

e-mail: llinares@radioandrecords.com

Suhsbrihe to the most comprehensive and up-to-the-minufe coverage of radio business news...at a special VIP package rate!

R&R’s INDUSTRY VIP PACKAGE ; [25 he industey's Newspaper

* R&R Today: The Industry’s Leading Daily Fax
* R&R’'s Today's News
E-mail updates of breaking stories

* The R&R Directory
The most comprehensive resource guide available

SAVE OVER 25°%!

R&R’'S INDUSTRY VIP PACKAGE IS $44500
(Regular rate $595.00)

e-mail R&R at: FAX Credit Card Payments To:
moreinfo@radioandrecords.com 310-203-8727
Call R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com

www americanradiohistorvy com
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CHR/POP

w W

1 0 CHRISTINA AGUILERA Beautiful (RCA/
2 2 EMINEM Lose Yourself (Shady/Interscope)
4 o AVRIL LAVIGNE I'm With You (Arista)
3 4 JENNIFER LOPEZ Jenny From The Block /£pic/
7 NIVEA Don't Mess With My Man (Jive/
5 PINK Family Portrait (Arista)
9 JUSTIN TIMBERLAKE Cry Me A River (Jive/
8 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope/
6 9 MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)
n NELLY Air Force Ones (Fo’ Reel/Universal)
13 GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic/
12 JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-fella/lDJMG)
10 13 NO DOUBT F/LAOY SAW Underneath It All finterscope/
15 8 KIO ROCK W/SHERYL CROW Picture [Lava/Atiantic/
17 JENNIFER LOPEZ F/LL COOL J All | Have (£pic/
14 16 SANTANA FIMICHELLE BRANCH The Game Of Love /Arista)
16 JOHN MAYER Your Body Is A Wenderland /Aware/Columbial
22 B2K AND P. DIDDY Bump, Bump, Bump (Epic/
23 T.A.T.U. All The Things She Said f/nterscope/
19 20 KELLY ROWLAND Stole (Columbial
18 21 CAM'RON Hey Ma (Roc-A-fella/l[DJMG)
20 22 JUSTIN TIMBERLAKE Like ! Love You (ive/
30 JC CHASEZ Blowin’ Me Up (With Her Love) (ive/
24 LASGO Something (Robbins/
25 VANESSA CARLTON Pretty Baby /A&M/interscope/
2t 26 AVRIL LAVIGNE Sk8er Boi (Arista/
29 €&) DIXIE CHICKS Landslide (Monument/Columbial
28 €4 KYLIE MINOGUE Come Into My World (Capitol)
27 @) MARIAH CAREY Through The Rain (MonarC/IDJMG)
3t €Y MATCHBOX TWENTY Disease /At/antic/
#1 MOST ADDED
#1 MOST INCREASED PLAYS
TOP 5 NEW & ACTIVE
K-C1 & J0JO This Very Moment /MCA/
TELEPOPMUSIK Breathe (Capital)
BOWLING FOR SOUP Girl Al The Bad Guys Want (Sdvertonel/ive/

CREED Don't Stop Dancing /Wind-up/
AALIYAH Miss You (Bl bGroavil
CHR/POP begins on Page 25.

g

020020800z 0000=:00: -~ - Q0009 =

FAITH HILL Cry (Warner Bros.)

PHIL COLLINS Can't Stop Loving You (Atlantic/

VANESSA CARLTON A Thousand Miles /A&M/interscope/
SANTANA F/MICHELLE BRANCH The Game Of Love /Arista/
KELLY CLARKSON A Moment Like This (RCA/

DIXIE CHICKS Landslide (Monument/Columbia/

FIVE FOR FIGHTING Superman (It's Not Easy} (Aware/Columbia)
SHERYL CROW Soak Up The Sun (A&M/Interscope/
ENRIQUE IGLESIAS Hero fInterscope/

CELINE DION A New Day Has Come (Epic/

DARYL HALL & JOHN OATES Forever For You (U-Watch/
SHANIA TWAIN I'm Gonna Getcha Good! (Mercury//DJMG)
LEANN RIMES Life Goes On [Curb/

4 JOHN MAYER No Such Thing (Aware/Columbial

CELINE DION At Last (Epic/

KELLIE COFFEY When You Lie Next To Me (BNA/
CHRISTINA AGUILERA Beautiful (RCA/

ROD STEWART These Foolish Things (//

O DN &N W —

-
)

il

19 MARIAH CAREY Through The Rain (MonarC/IDJMG/
22 PAUL SIMON Father And Daughter (Nick/Jive/

2 TAMARA WALKER If Only (Curb/

21 DJ SAMMY & YANOU Heaven {Candielight} (Robbins/
25 BENNY MAROONES | Want It All (Crazy Boy/Go-Kart/
24 JAMES TAYLOR Whenever You're Ready (Columbial

JOHN MAYER Your Body Is A Wonderland (Aware/Columbial
REGIE HAMM Babies (Refugee/

CHRIS EMERSON All Because Of You (Monomoy/
GARFUNKEL/SHARP/MONDLOCK Bounce (Manhattan)
UNCLE KRACKER In A Little While {Lava/

GRAHAM NASH I'll Be There For You (Artemis)

#1 MOST ADDED
GEORGE HARRISON Stuck Inside A Cloud (Capital

#1 MOST INCREASED PLAYS
DIXIE CHICKS Landside Monument)

TOP NEW & ACTIVE
GLORIA GAYNOR | Never Knew (Logic/
GEORGE HARRISON Stuck nside A Cloud (Caprtal
OANA GLOVER Thinking Over (DreamWorks/

28 29
- 30

AC begins on Page 49.

THE BACK PAGES

® Monitored Airpiay Overview: January 17, 2003

CHR/RHYTHMIC

w W

2 8 NELLY Air Force Ones (Fo’ ReelfUniversal)

3 B2K AND P. DIDOY Bump, Bump, Bump (£pic/

1 3 JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella//DJMG)
4 4 MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)

6 2PAC Thugz Mansion (Amaru/Death Row/Interscope/

7 AALIYAH Miss You (BlackGround/Universal)

10 JENNIFER LOPEZ FiLL COOL J All | Have fEpic/

(&)

SN
60-

EMINEM Lose Yourself (Shady/Interscope/

JA RULE F/ASHANTI Mesmerize (Murder Inc./IDJMG)
NIVEA Don't Mess With My Man (J/ive/

CLIPSE When The Last Time... (Star Trak/Aristal
BABY FIP. 010DY Do That... (Cash Money/Universall
EVE Satisfaction (Ruff Ryders/interscope)

MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG)
SEAN PAUL Gimme The Light (VP/Atlantic/
AMANDA PEREZ Angel (Powerhouse)

SMILEZ AND SOUTHSTAR Tell Me (4RTIS Tdirect/
JUSTIN TIMBERLAKE Cry Me A River (Jive/

50 CENT Wanksta (Shady/Aftermath/interscope)
JENNIFER LOPEZ Jenny From The Block /£pic/
TRINA FILUOACRIS B R Right (Slip ‘N Slide/Atlantic)
LL COOL J FIAMERIE Paradise (Def Jam/IDJMG)
ANGIE MARTINEZ FIKELIS Take You Home (Elektra/EEG)
CHRISTINA AGUILERA Beautiful (RCA)

NAS Made You Look (Columbial

LL COOL J Luv U Better (Def Jam/IDJMG/

BUSTA RHYMES Make It Clap (//

TYRESE How You Gonna Act Like That 4/}

EMINEM Superman (Shady/Aftermath/interscope/

80 CENT In Da Club (Shady/Aftermath/interscope/

~ #1 MOST ADDED
SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol)

#1 MOST INCREASED PLAYS
JENNIFER LOPEZ FILL COOL J All | Have (Epic/

TOP 5 NEW & ACTIVE
MARIO C'mon 4/
CLIPSE FIFAITH EVANS Ma, | Don't Love Her (Star TrakiArista)
LIL’ ROB Barely Getting By (Upstairs/
BENZINO Rock The Party (Elektra/EEG)
GINUWINE Hell Yeah (£pic/

CHR/RHYTHMIC begins on Page 32.

w W

1 0 SANTANA FIMICHELLE BRANCH The Game Of Love /Arista/
2 2 NODOUBT F/LADY SAW Underneath It All {interscope/

4 DIXIE CHICKS Landslide (Monument/Columbia/

3 JOHN MAYER Your Body Is A Wonderland (Aware/Columbial
5 MATCHBOX TWENTY Disease (Atlantic/

6 6 CREEO One Last Breath (Wind-up/

8 o UNCLE KRACKER In A Little While {Lava/

7 8 AVRIL LAVIGNE Compiicated /Arista/

14 8 AVRIL LAVIGNE 1'm With You (Arista/

12 NORAH JONES Don't Know Why (Blue Note/Virgin/

9 11 DAVEMATTHEWS BAND Where Are You Going (RCA/

10 12 JOHN RZEZNIK I'm Still Here (Jim's Theme) (Walt Disney/Hollywood)
15 @ KID ROCK WISHERYL CROW Picture [Lava/Atlantic/

11 14 VANESSA CARLTON A Thousand Miles (A&M/Interscope/
13 15 CALLING Wherever You Will Go (RCA/

16 @ TORI AMOS A Sorta Fairytale (Epic/

17 17 LIFEHOUSE Spin (DreamWorks/

18 18 REO HOT CHILI PEPPERS Zephyr Song (Warner Bros.)

19 FAITH HILL Cry (Warner Bros.)
21 3 DOORS DOWN When I'm Gone (Republic/Universall
20 DAVE MATTHEWS BAND Grey Street (RCA/
23 CHRISTINA AGUILERA Beautiful (RC4/
22 DANA GLOVER Thinking Over (DreamWorks/
24 CDUNTING CROWS Big Yellow Taxi (Geffen/interscope)
25 CREED Don't Stop Dancing /Wind-up/
26 STEREO FUSE Everything (£0/Wind-up/
27 BON JOVI Misunderstood (/sland//DJMG/
28 ) JACK JOHNSON Bubble Toes (Enjoy/Universall
29 STONE SOUR Bother (Roadrunner//DJMG/
30 SHANIA TWAIN I'm Gonna Getcha Good! Mercury/IDJMG)

w W
5 8 R. KELLY Ignition (Jive/
2 B2K AND P. DIDDY Bump, Bump, Bump (Epic/
1 3 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA)
6 8 AALIY AH Miss You (BlackGround/Universal)
4 NELLY Air Force Ones (Fo’ Reel/Universal
3 6 MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)
7 8 JAHEIM Fahulous (Divine Mil/W8)
9 DRU HILL | Should Be... (Def Sou/IDJMG)
8 9 JAY-ZFBEYONCE '03 Bonnie & Clyde (Roc-A-Fella/lDJMG)
21 JA RULE FIASHANTI Mesmerize (Murder Inc./DJMG)
13 80 CENT Wanksta (Shady/Aftermath/interscope)
12 2PAC Thugz Mansion (Amaru/Death Row/interscope)
11 13 MUSIQ Dontchange (Def Soul/IDJMG)
15 BUSTA RHYMES Make It Clap &/
17 FIELD MOB Sick Of Being Lonely /MCA/
18 BABY F/P. DIDDY Do That... (Cash Money/Universal)
19 LL COOL J F/AMERIE Paradise (Def Jam//DJMG)
16 18 AMERIE Talkin' To Me (Rise/Columbia/
10 19 LLCOOL J Luv U Better (Def Jam/IDJMG)
22 @ TYRESE How You Gonna Act Like That 4/
14 21 EMINEM Lose Yourself (Shady/Interscope/
23 NAS Made You Look (Columbia)
25 MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG)
27 JENNIFER LOPEZ FiLL COOL J All | Have /Epic/
20 25 SEAN PAUL Gimme The Light (VP/At/antic/
41 €D 50 CENT In Da Club (Shady/Aftermath/Interscope/
24 €@) SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect/
26 €4 EVE Satisfaction (Ruff Ryders/interscope/
30 €4 COMMON F/MARY J. BLIGE Come Close To Me (MCA/
29 €[) TRICK DADDY Thug Holiday /Sip ‘N Slide/Atlantic)

#1 MOST ADDED
NAAM BRIGADE What You Doin’ Wit Dat (ARTIS Tdirect)

#1 MOST INCREASED PLAYS

au N Ua LIUD (o/Aaay/AlT

TOP 5 NEW & ACTIVE
SYLEENA JOHNSON Guess What wire/

;HOPPA Choppa Style (New No Limit/Universal)
NAPPY ROOTS Headz Up (Atlantic)
DMX X Gon Give tt To Ya (Ruff Ryders/IDJMG/
FAT JOE All | Need (Terror Squad/Atiantic/

URBAN begins on Page 37.

w W

1 1 3 000RS DOWN When I'm Gone (Republic/Universal)
2 2 STONE SOUR Bother (Roadrunner/IDJMG/

4 o AUOIOSLAVE Cochise (Interscope/Fpic/

3 4 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscopel
5 5 CREED Weathered (Wind-up/

7 @ FOOFIGHTERS All My Life (RoswelfRCA)

6 7 NIRVANA You Know You're Right (Geffen/Interscope/
8 8 SALIVA Always (Island/IDJMG)

1 SEETHER Fine Again (Wind-up/

9 10 NICKELBACK Never Again (Roadrunner//[DJMG)

10 11 CHEVELLE The Red (Epic/

12 @ SYSTEM OF A DOWN Aerials (American/Columbia)
13 13 OISTURBED Prayer (Reprise/

15 8 PEARL JAM Save You (Epic/

16 SOCIALBURN Down (Elektra/EEG)

14 16 DEF LEPPARD Four Letter Word (/sland//DJMG/

22 8 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.)
19 QUEENS OF THE STONE AGE No One Knows (/nterscope/
17 19 GOV'T MULE Drivin’ Rain (A70/

18 20 TAPROOT Poem (Velvet Hammer/Atlantic/
25 SYSTEM OF A DOWN Inner Vision (American/Columbia/
26 DISTURBED Remember (Reprise/

21 EXIES My Goddess (Virgin/

20 24 JACKYL Kilt The Sunshine (Humidity/

23 ZWAN Honestly (Reprise/

- TRAPT Headstrong (Warner Bros.)

- FUEL Won't Back Down (Wind-up)

30 MUDVAYNE Not Falling (Vo Name/Epic/

28 29 DEFAULT Live A Lie /TVT/

27 30 PEARL JAM | Am Mine (£pic/

#1 MOST ADDED
DAVID GRAY Be Mine (ATO/RCA)
#1 MOST INCREASED PLAYS
AVRIL LAVIGNE I'm With You (Ansta/

TOP 5 NEW & ACTIVE
BOWLING FOR SOUP Girl All The Bad Guys Want (Sévertone//ive/
PETER STUART With My Heart In Your Hands (Vanguard)
SISTER HAZEL Your Mistake (Sixth Man/
LUCY WOODWARD Dumb Giris (Atéantic/
SIXPENCE NONE THE RICHER Don't Dream It's Over (Reprise/Curt)

AC begins on Page 59.

www americanradiohistorv com

#1 MOST ADDED
THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG)
#1 MOST INCREASED PLAYS
RED HOT CHILI PEPPERS Can't Stop (Wamer Bros.)

TOP 5 NEW & ACTIVE
RA Do You Call My Name /RamuiificIiniversall
TRUSTCOMPANY Running From Me (Geffen/interscape/
DONNAS Take It Oft /Lookout/Atlantic)
CINDER Soul Creation (Geffen/Interscope/
PACIFIER Bullitproof /Arista/

ROCK begins on Page 59.
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URBAN AC

w Tw

2 1 MUSIQ Dontchange (Def SouliDJMG)

1 2 HEATHER HEADLEY He Is (RCA/

1 3 WHITNEY HOUSTON One Of Those Days (Arista)

g o JAHEW Fabulous (Divine Mil/ W8/

4 5 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA)
7 o SYLEENA JOHNSON Guess What (iva/

f 7 GERALD LEVERT Funny (Elektra/EEG)

9 B INDIA.ARIE Little Things (Motown/

a 0 RUFF ENDZ Someone To Love You (Epics

10 VIVIAN GREEN Emotional Rollercoaster {Columbia/

1Al LUTHER VANDROSS I'd Rather (//

14 TYRESE How You Gonna Act Like That ./

11 DRU HILL | Should Be... (Def SoullDSA:

12 AALIYAH | Care 4 U (BlackGround)

17 DEBORAH COX The Morning After /)

16 ANGIE STONE More Than A Woman [/

15 BRIAN MCKNIGHT Let Me Love You (Matown)

21 AL JARREAU Secrets Df Love (GRF/VAL)

24 NELLY F/KELLY ROWLAND Dilemma fFF'ﬁee//Un/versall
19 SOUNDS OF BLACKNESS Don't You Ever Give Up (Sounds 0f Blackness)
18 KENNY LATTIMORE/CHANTE’ MOOFE Loveable... (Arista/
23 NEXT fmagine That 4//

20 GINUWINE Stingy (Epic/

=

BLACKSTREET Deep (DreamWorks/
TONI BRAXTON A Better Man (Arista}
JEFF MAJORS Somebody Bigger /Musz}'f One/

If\,P
o~
(] N N N LN .
o -~ (%] Pl & 4 (O, 00 LN, ]

2 THEO 6et Your Groove On (TWP Produc trons)
- K-Cl & JOJO This Very Moment (MCA}
28 MARY MARY | Try (Columbia)
25 GLENN JONES | Wonder Why (Peak/
S I
#1 MOST ADD
GERALD LEVERT Closure &)
#1 MOST INCREASED PLAYS
TYRESE How You Genna Act Like That L)/
TOP 5 NEW & ACTIVE
AALIYAH Miss You (Black Grour¥ineerzall
CRAIG OAVID Personal (Waista/Atantic/
JOMATHAN BUTLER Back To Love (Warner Brps.)
TONY TERRY In My Heart (Goklen Boy)
NORMAN BROWN FICHANTE' MODRE Fesling The Way /Wamer Bros.
URBAN begins on Page 37.
W W
7 € SAUVA Always fisland/iDIMG)
1 2 3 DOORS DOWN When I'm Gone (Repudvic/t/niversal)
3 8 CHEVELLE The Red (£pic/
4 AUDIOSLAVE Cochise (/nterscope/Epic}
6 5 FOO FIGHTERS All My Life (Roswel/REZ)
7 o SEETHER Fine Again (Wind-up/
5 7 DISTURBED Prayer (Reprise/
8 € TAPRUOOT Poem (Velvet Hammer/Atlantic)
9 9 NIRVANA You Know You're Right /Geffan/Interscope)
14 @ QUEENS OF THE STONE AGE No One Knows (Interscape/
10 11 STONE SOUR Bother (Roadrunner/IDJME)
12 SYSTEM OF A DOWN Inner Vision (American/Columbia)
13 CREED Weathered (Wind-up/
16 MUDVAYNE Not Falling (Vo Name/Epic?
17 RA Do You Call My Name /Republic/Universal)
11 16 SYSTEM OF A DOWN Aerials (American/Calumbial
19 @ DISTURBED Remember (Reprise)

PUDDLE OF MUDD She Hates Me (Flauidess/Geffen/Interscope)
SOCIALBURN Down (Elektra/EEG)

TRAPT Headstrong /Warner Bros.)

EXIES My Goddess (Virgin/

ZWAN Honestly (Reprise/

CINDER Sout Creation (Geffen/Interscope

TRUSTCOMPANY Running From Me lﬁrlen//nterscape/
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KORN Alone | Break (immortal/Epic)
PEARL JAM Save You /Epic/

RED HOT CHILI PEPPERS Can‘t Stop
FUEL Won't Back Down (Wind-up/
PACIFIER Bullitproof (Arista)

NOISE THERAPY Get Up (Redline)

#1 MOST ADDED
THEORY OF A DEADMAN Make Up Your M (Siactrarana 800G/
#1 MOST INCREASEG | PLAYS
RED HOT CHiLI PEPPERS Can't Sty (Werner Bros.)

TOP NEW & ACTIVE
THEORY OF A DEADMAN Make Up Your Miqd /Roadrunner/IIMG)
LOUDERMILK Rock ‘N’ Roll & The Teenage...Reck ‘N° Roll... (DreamWorks.
OLEANDER Hands Off The Wheel (Zancuary/SRG/
FINCH What It Is Te Bum (Drive- Frs/MCA)
CHEVELLE Send The Pain Balaw /pic/

areer Bros.)

ROCK begins on Page 59.
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COUNTRY
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1 MARK WILLS 19 Somethin’ (Mercury)

2 GEORGE STRAIT She'll Leave You With A Smile (MCA/
5 EMERSON DRIVE Fall into Me [OreamWorks/

[ BLAKE SHELTON The Baby (Warner Bros.)

! TERRI CLARK | Just Wanna Be Mad (Mercury)

q AARON LINES You Can't Hide Beautifut /RC4/

] KENNY CHESNEY A Lot Of Things Different /BA4/
i GARY ALLAN Man To Man MC4/

1 BRAD PAISLEY | Wish You'd Stay /Arista/

17 LONESTAR Unusually Unusual (BNA/

14 JOE NICHOLS Brokenheartsville (Universal South)
13 TRACE ADKINS Chrome (Capitol)

15 KELLIE COFFEY At The End Of The Day (BNA/

18 JENNIFER HANSGN Beautiful Goodbye (Capital/
19 VINCE GILL Next Big Thing (MCA)
20 SHANIA TWAIN Up! Mercury/

17 TRICK PONY On A Mission (H2E/WB)
23 DIXIE CHICKS Travelin’ Soldier (Manument/

25 DEANA CARTER There's No Limit (Arista/

30 ALAN JACKSON That'd Be Alright /4rista/

21 FAITH HILL When The Lights Go Down (Warner Bros.)
26 DIAMOND RIO | Believe (Arista/

22 DARRYL WORLEY Family Tree (OreamWorks)
24 KEITH URBAN Raining On Sunday (Capital/
28 CHRIS CAGLE What A Beautiful Day (Cagital)

29 MARTINA MCBRIDE Concrete Angel (RCA/

32 ANDY GRIGGS Practice Life (RCA/

3 STEVE AZAR Waitin’ On Joe (Mercury/

33 STEVE HOLY I'm Not Breakin’ (Curty

41 €D KENNY CHESNEY Big Star (BN4/

THE BACK PAGES.

Monitored Alrplay Overwew. January 17, 2003

- e e

SMOOTH JAZZ

BWB Groovin’ (Warner Bros.)

2 RICHARD ELLIOT Q.T. (GRP/VMG)

3 STEVE OLIVER High Noon (Native Language)

5 BOB JAMES Morning, Noon & Night (Warner Bros.)
4

7

....g

Q@2

PETER WHITE Who's That Lady? {Calumbia)
STEVE COLE Off Broadway (Warner Bros.)

| BONEY JAMES Grand Central (Warner Bros.)

8 JEFF GOLUB Cold Duck Time (GRP/VMG)

10 DIANA KRALL Just The Way You Are (Verve/VMG)

13 N. BROWN & M. MCDONALD | Still Believe (Warner Bros.)
12 11 NATALIE COLE Tell Me All About It /GRP/VMG)

CHUCK LOEB Sarao (Shanachie/
15 @ DAVE KOZ & JEFF KOZ Blackbird (Rendezvous/WB)
EUGE GROOVE Slam Dunk /Warner Bros.)
FOURPLAY Rollin’ (Bluebird/RCA Victor)
KENNY G Paradise (Arista)
MICHAE!L MANSON Outer Drive (4440 Music Group/
CRAIG CHAQUICO Afterglow (Higher Octave)
MICHAEL LINGTON Still Thinking Of You (3 Keys/
JOAN OSBORNE I'll Be Around (Compendia)
21 MARION MEADOWS Tales Of A Gypsy (Heads Up/
23 JEFF LORBER Chopsticks (GRP/VMG)
DONNA GARDIER How Sweet It Is (Dome Records Limited]
GREGG KARUKAS Your Sweet Smile (V-Coded/
25 MAYSA Friendly Pressure (V-Coded/
t4) GREG ADAMS ‘Sup With That (Ripa/Blue Note)
¢2) BONA FIDE Willie Don V-Coded)
X&) BOB BALDWIN The Way She Looked At Me (Narada/
{3 PIECES OF A DREAM Turning It Up (Heads Up/
k1) NORAH JONES Come Away With Me (Blue Note/Virgin/

#1 MOST ADDED
KENNY CHESNEY B8ig Star (BNA/

#1 MOST INCREASED PLAYS
BLAKE SHELTON The Baby Warmer Bros

TOP NEW & ACTIVE
CHARLIE OANIELSITRAVIS TRITT Southern Boy Bl Hat/Audium/
TRAVIS TRITT Country Ain't Country (Cokuméva/
CROSS CANADIAN RAGWEED 17 (Universal South/
LEE GREENWOOD Rocks That You Can't Move /Curt)

COUNTRY begins on Page 42.

ALTERNATIVE
™
1 FOO FIGHTERS All My Life (Roswell/RCA}
SALIVA Always (Isiand/IDJMG)
QUEENS OF THE STONE AGE No One Knows f/nterscape/
CHEVELLE The Red /£pic/
3 DOORS DOWN When I'm Gone (Republic/Universall
SEETHER Fine Again (Wind-up)
SUM 41 Still Waiting //siand/IDJMG)
NIRVANA You Know You're Right /Geffen/Interscape)
ZWAN Honestly (Reprise/
TAPROOT Poem (Velvet Hammer/Atlantic)
SYSTEM OF A DOWN Inner Vision (American/Columbia)
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13 12 DISTURBED Prayer (Reprise/

11 13 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscopel
18 @ RED HOT CHILI PEPPERS Can't Stop (Warner Bros.)

12 15 AUDIOSLAVE Cochise //nterscope/Epic)

16 16 STONE SOUR Bother (Roadrunner/IDJMG)

16 17 JIMMY EAT WORLD A Praise Chorus (JreamWorks/

19 COLDPLAY Clocks /Capitol)

23 ALL-AMERICAN REJECTS Swing Swing (DreamWorks/

17 EMINEM Lose Yousself (Shady/Interscopel

22 TRUSTCOMPANY Running From Me (Geffer/Interscape/

TRANSPLANTS Diamonds & Guns (Epitaph/
SOCIALBURN Down (Elektra/EEG)

UNWRITTEN LAW Rest Of My Life //ava/

VINES Outtathaway (Capitol/

DISTURBED Remember (Reprise)

GOOD CHARLOTTE Lifestyles Of The Rich And... Epic/
TRAPT Headstrong (Warner Bros.)

EXIES My Goddess (Virgin/

CREED Weathered (Wind-up/

#1 MOST ADDED
FOO FIGHTERS Times Like These /Roswel/RCA)

#1 MOST INCREASED PLAYS
RED HOT CHILI PEPPERS Can't Stop (Wamer Bros.)

TOP 5 NEW & ACTIVE
AMERICAN HI-*) The Art Of Losing {lsand WLMG)
CINDER Saui Creation /iefamfmferscmp
N.ER.D. Lapdance (Vigin/
BECK Lost Cause (Geffen/Interscape/
JULIANA TREORY Do You Believe Me /Epic/
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ALTERNATIVE begins on Page 64.
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#1 MOSTADDED -
MIND! ABAR Lucy's (6RP/YMG)

#1 MOST INCREASED PLAYS
BOB JAMES Morming, Neon & Night /Warmer Bros.)

TOP 5 NEW & ACTIVE
NESTOR TORRES Watermelen Man (Shanache/
JONATHAN BUTLER Pata Pata (Warner Bros.)

PIECES OF A DREAM Loves Sihoutte Heads Ujp/
AL JARREAU Random Act Of Love (GRP/VYMG)
MINDI ABAIR Lucy's (GRP/VME)

Smooth Jazz begins on Page 56.

TRIPLE A

w w

1 8 COLDPLAY Clocks (Capitol

2 TORI AMOS A Sorta Fairytale (£pic/

3 3 RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.)
4 4 MATCHEOX TWENTY Disease (Atlantic/

5 8 BECK Lost Cause (Geffen/Interscope)

6 TRACY CHAPMAN You're The One (Elektra/EEG)

7 7 DAVID GRAY The Other Side (ATO/RCA)

8 JACK JOHNSON Bubble Toes /Enjoy/Universal)

10 SUSAN TEDESCHI Alone (7one-CoolfArtemis/

14 DAVE MATTHEWS BAND Grey Street (RC4/

13 PAUL SIMON Father And Daughter (Nick/Jive)

20 WALLFLOWERS How Good It Can Get (Interscape/

16 PRETENDERS Complex Person (Artemis/

15 STONE SOUR Bother (Roadrunner/IDJMG)

11 15 PEARL JAM | Am Mine /£pic/

18 16 SANTANA F/MICHELLE BRANCH The Game Of Love /Arista/

19 @ BRAD Shinin’ (Redline/

12 18 U2 Electrical Storm fInterscope/

RHETT MILLER Come Around (Elektra/EEG)

DAVE MATTHEWS BAND Grace Is Gone (RC4/

BRUCE SPRINGSTEEN Lonesome Day (Columbial
WALLFLOWERS When You're On Top /interscape/

22 23 GEORGE HARRISON Stuck Inside A Cloud (Capital/

26 24 NORAH JONES Come Away With Me /Blue Note/Virgin)
28 MAROON 5 Harder To Breathe /Octone/

- SOUNDTRACK OF OUR LIVES Sister Surround (Regublic/Universal
29 SHERYL CROW C'mon, C'mon /4&M/interscope)

24 28 FEEL Won't Stand in Your Way (Curb/

COUNTING CROWS Big Yeltow Taxi /Geffen/Interscope)
PETER GABHIEL More Than Thns /Geffen/lnterswpe/

" #MOSTADDED
DAVID GRAY Be Mine (ATO/RCA)

#1 MOST INCREASED PLAYS
RED HOT CHILI PEPPERS Can't Stop (Warmer Bras.)

TOP 5 NEW & ACTIVE
ZWAN Honestly (Reprise/

KW RICHEY Circus Song (Can't Let Go} (Las? Highway/IDJMG)
BIG HEAD TODD & THE MONSTERS Julianna (Bi/
WHITE STRIPES We're Going To Be Friends (Third Man/V2)
BOMMNIE RAITT Time Of Owr Lives [Capitol)

17 2
g 22

2]

27 30

TRIPLE A begins on Page 70.
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arly in his career Sherman Kizart witnessed
firsthand the power of Urban radio, and he
has become one of its strongest advocates.
As VP & Director/Urban Marketing for
Interep, Kizart is the company’s expert on
Urban radio, spearheads Interep's
commitment to diversity both internally
and externally and advises advertisers on
~ how to include Urban radio in their

511; advertising plans.
st Getting into the business: “I had a
** childhood friend, Douglas Johnson, who's
currently a member of the sales staff at Clear Channel's
WDIA/Memphis. He encouraged me to get into the
business. After I graduated from college, I started
working at a station in my hometown, Cleveland, MS. The
experience that really led me to this business was
somethirg that demonstrated what I call the power of
Urban radio. There's a town near Cleveland, Mt. Bayou,
MS. It's the oldest African-American municipality in the
country. It was facing financial ruin and bankruptcy, and
WDIA started a campaign to save it. The station raised
almost $250,000, and I had an opportunity to see that
firsthand. That's truly the power of radio, specifically
Urban radio: its ability to make a difference.”

Joiming Interep: "I went to Memphis and worked for
WLOK-AM, a Gospel standalone. Not long after that I
became GSM of what is now KIMS, one of the dominant
Urban stations in that marketplace. I was there for about
three years. From Memphis, I went down to New Orleans,
where I was part of the Clear Channel Urban duopoly
there. I came to work at Interep in 1996 from Hawes-
Saunders Broadcasting’s Urban combo in Cleveland, where
I was Director/Sales. I'd been a client of Interep for a
number of years, and there was an opportunity to do all
the things I'd done locally on a national stage. In 1998 I
was promoted to VP/Marketing.”

His responsibilities: “I'm focused in a number of
areas, from developing new business to calling on
national marketers such as Toyota, which, incidentally is
in the middle of one of the most comprehensive ethnic
marketing campaigns in the country. Last year Toyota
made a commitment to invest $150 million in ethnic
marketing, and radio’s a major part of that. I work with
national marketers, espousing the value of the African-
American marketplace and African Americans’
relationship with Urban radio.

“I also focus on turning around no-Urban dictates,
where national marketers or their agencies choose to
exclude Urban or black-formatted stations from their
marketing mix. I'm also involved in solicitation, working
specifically with broadcasters to get them to become
Interep clients. Again, my focus is working with minority
broadcasters and Urban-focused brands. An important
part is communicating Interep’s commitment to diversity.
That’s done by virtue of my visibility and my speaking on
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SHERMAN KIZART

VP & Director/Urban Marketing, Interep

different panels and serving as a liaison between Interep
and anyone from Rainbow/PUSH, the Urban League, the
NAACP and different broadcast trade associations, like the
NAB and RAB.”

Biggest challenges: “The ongoing effort to educate
national marketers and their agencies on the economic
viability of the $600 billion African-American
marketplace and getting those marketers and agencies to
understand that the best way to target the African-
American market is Urban radio. There are some agencies
that continue to exclude Urban radio and African-
American consumers from their marketing plans. They're
missing out on a huge opportunity.”

How it's going: “There’s been significant progress,
and Interep’s certainly been at the forefront of helping to
bring that about. Progress is best measured by looking at
the power ratios that Urban radio has experienced over
the past decade. A power ratio is a percentage of revenue
in relation to the station’s audience share. Ten years ago
the average power ratio for Urban radio was about a .74.
It's currently about a .93. It is a measure of progress, but
it still reflects that there’s a lot of work to do, in terms of
Urban getting its fair share of the dollars.”

Relaunching Interep’s Power of Urban Radio
initiative: “The Power of Urban Radio, which is being
held on Feb. 13, is a daylong symposium where Interep is
bringing together the country’s leading national
marketers, advertising agencies and broadcasters. The
focus is on getting national marketers and their agencies
to understand the opportunities in the $600 billion
African-American marketplace. That's where it begins,
and then it seques into why Urban radio is the most
unique and strongest vehicle for tapping that
marketplace.

“Toyota signed an $8 billion diversity initiative last
year. That money includes about $150 million that is
targeted specifically to African-American consumers.
Toyota used the Power of Urban Radio symposium as a
platform to launch that initiative. Everyone comes
together to discuss effective target-marketing strategies
and how Urban radio fits. It's free to advertisers and
agencies; broadcasters pay.

“One of the things we've added to this year’s
symposium is a CEQ/CO0 roundtable consisting of some of
the leading broadcast groups: Jeff Smulyan of Emmis, Lew
Dickey of Cumulus, Charles Warfield of Inner City
Broadcasting, Mary Catherine Sneed of Radio One and
several others. People will hear their perspectives on why
these companies have significant investments in Urban
radio and what they're doing to bring value to their
advertisers and marketers. Bill Lamar, the Chief Marketing
Officer of McDonald's, is going to deliver the keymote. Bill
is one of the first African Americans to hold that type of
corporate marketing position in the country.”

State of radio: “As Dickens said, it's the best of
times, and it's the worst of times. Certainly, consolidation
has created terrific opportunities for large entities to
consolidate their power and build super platforms. The
worst of times is reflected in minority ownership and the
diversity of our industry. With consolidation, the number
of minority owners has decreased dramatically. Some have
cashed out, and some have not been able to compete
with the mega-operators. There will be another round of
consolidation, with the elimination of the cross-
ownership barriers and those kinds of things, but I'm
hopeful, and there is some dialogue in Washington that,
as the next wave of consolidation takes place, there will
be remedies to address the ownership-diversity issues.”

State of Urban radio: “As different companies have
put together these clusters, Urban is being sold as part of
a cluster that may include a Rock station or a Smooth
Jazz station or other different brands. That has certainly
helped bring about greater buyer acceptance. It's one of
the things that has enabled the power ratios to increase.

wwWwW americanradiohistorv com
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There’s been greater advertiser and buyer acceptance of
Urban radio as a brand with consolidation. That has
certainly been a plus.”

Something about Interep that might surprise our
readers: “How committed our company is to Urban radio
in general and to the entire diversity picture. Ralph Guild
was the first in this industry to accept and aggressively
go after Urban stations in terms of representation.
There's a track record, and that record continues. It's
that commitment that allows me to go out and
aggressively address no-Urban dictates and aggressively
communicate Interep’s commitment to diversity, minority
broadcasters and Urban radio.”

Most influential individual: “The first would
certainly be Ralph Guild. He has remarkable vision in
this industry, unlike anyone I've ever seen. He embraced
Urban radio over 30 years ago, when no one else wanted
to. He gives me the free rein and the resources to
continue to try to make a difference. The second would
be Lowry Mays. I worked for Clear Channel before the
Telecom Act. At that time Clear Channel was a small
company, maybe 12 or 13 stations. It wasn't uncommon
for Lowry to come into the market once or twice a year.
He would meet individually and collectively with
everyone on the staff.

“Tl never forget one conversation. Fourteen years
ago Lowry had a vision that Clear Channel could be the
mega-entity that it is today. He envisioned that Clear
Channel would own all the different companies that it
owns today, particularly the ones that were holders of
Urban radio stations. When he talked about that vision,
knowing that there were laws that prohibited such
things, it seems so far-fetched. I continue to have
tremendous admiration and respect for him because he
truly is a visionary.”

Career highlight: "Having an opportunity to be a
major contributor to the FCC's ‘When Number One Is Not
Enough’ study, in 1999. They commissioned this study to
address discriminatory air practices. The result led to the
president signing an order that made it illegal for ad
agencies getting government contracts to implement no-
Urban dictates. Another was winning a Radio Wayne
Award and having Wayne Cornils around to give it to me
personally. I'm looking at it now, and it still has great
meaning. To get it and know what it means and to have
the namesake give it to me and share in it was pretty
special. And the privilege of being named to Interep’s
Chairman's Circle twice in the seven years I've been with
the company is very gratifying.”

Career disappointment: “I've been too blessed to
reflect on disappointments. There are probably a couple
of national marketers I haven't been able to convince of
the value of targeting African Americans and using
Urban radio. They serve as motivation for me to do my
job a little better.”

Favorite radio format: “Urban.”

Favorite television show: “Sanford & Son. I know
the episodes so well; I know the lines better than the
actors.”

Favorite artist: “Luther Vandross.”

Favorite book: “Coming of Age in Mississippi by Ann
Moody.”

Favorite restaurant: “La Somanna, on the French
side of St. Martin. The most incredible dining experience
you'll ever have.”

Beverage of choice: “Diet Coke and water.”

Hobbies: “Tennis is my passion.”

E-mail address: “sherman_kizart@interep.com.”

Advice for broadcasters: “From a marketing
perspective, the most successful people in the industry
are true marketers. Those who are marketing our
industry with passion and who are client-focused and
client-driven are the ones who will continue to be
successful.”
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* Improve your ratings and
revenue easily,
effectively
and € ffordably.

Combine the power of Dat-e-Base, the online
e-mail marketing sofution with the d'epth of our radio experience
to successfully move the ratings and revenue needle

USE DAT<«C »BASE TO:

Build a database of listeners. Build relationships.
Ask pertinent questions. Provide relevant information.
Give exclusive perks, prizes, priorities. Earn listener loyalty.
involve clients. Create targeted contests and content that result in real revenue.

Q/as to use: we're radio people. We know Q/ﬁordable' No printing. No postage.

what your day is like. We designed Dat-e-Base It's the economical way to collect information
to make your life (or at laast your job) easier. 24/7 and regularly reac'» thousands of your
most passionate listeners.
ffectlve- Send your e-mails based on -
istener likes and dislikes, their demographics, ver lasting: we build our chent
psychographics, geo-demographics. Create refationships foF life. We live to make your
personalized messages iri briliant color (HTML), database bigger, your messages targeted,
that will be well received and eagerly opened. your ratings mgher and vour revenue more robust.

RELY ON PRESSLAFF INTERACTIVE REVENVUE TO:

Reviewr content. Gauge frequency of e-mailings.
Position contests and surveys. Create sales opportunitiues.
Answer the simplest guestions.

Consult on the most imaginative concepts.

Experience it now. |PRESSLAFF call 310.792.6070
Call for your FREE INTERRCTIVE BMNUE info@presslaff.com

Online Tour. - www.presslaff.com

The Pomt Is Revenue !
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New at EPo_p':

New at Urban:

Z-100 / New York
WDRQ / Detroit

WMEG / San Juan
- KUSR / Fresno
- WJJS / Roanoke

WKRZ / Wilkes Barre

- WBHT / Wilkes Barre

WERQ / Baltimore
WDKX / Rochester
WEUP / Huntsville
WGCI / Chicago
WJLB / Detroit
WPEG / Charlotte

“Top 10 - Callout - Phones:

XHTZ WPOW
‘WBBM WAKS
" KDDB KQKS
KDWB KSFM
- WWKX WQzZaQ
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