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“We're 1 25-54
1n every daypart! 7

Janine Turner -/
was a big help.”

—TCan Kelley ! v
Magic 106.7 Bostan |8 . Ry, oy

See WMJX-FM’s

TV campaign on the new
Film House demo reel.
To put Janine to work
for your station,

call Film House at
615-255-4000.
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[ | < SANTANA M. BR.ANCH The Game Of Love (Arista)
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D E
CLUSTERING COHORTS

If you were born between 1912 and 1991,
you belong to one of seven “cohort”
groups, according to Jaye Albright, who
cites authors Geoffrey Meredith and
Charles Schewe. Which group do you
belong to, and how do you relate to your
cohorts? Read all about it in this week’s
Management, Marketing & Sales section.
Also this week, columnist Dan 0’Day
critiques some commercial copy and
responds to the client’s comments about
his critique; Dave Anthony has sage
advice about managing up the corporate
ladder; and sales trainer Irwin Pollack has
another chapter in his Objections
Overruled featura.

Pages 8-10

HAPPY BIRTHDAY 91X!

Back in 1983 there weren’t many stations
playing newfangled “aiternative” music,
but XTRA-FM (31X)/San Diego was doing
the format to blockbuster ratings. In Pt. 2
of his series on the 91X’s 20th anniversary,
R&R Alternative Editor Max Tolkoff looks
to the station’s beginnings ... and the
chailenges that lie ahead.

Page 70

NUMBER ONES

CHR/POP

* AVRIL LAVIGNE I'm With You (Arista)

CHR/RHYTHMIC
«J. LOPEZ f/LL COOL J Al | Have (Epic)

| URBAN

| = R. KELLY Ignition (Jive)

URBAN AC

= MUSIQ Dontchange (Def Soul/IDJMG)

COUNTRY

* MARK WIL[S Ninetaen Somethin'(Mercur);)

AC

» DIXIE CHICKS Landslide (Monument/Columbia)
HOTAC

SMOOTH JAZ
« BOB JAMES Mornirg, Noon... (Warner Bros.)

|0Ck

+ 3 DOORS DOWN When I'm Gone (Republic/Universal} |

| ACTIVE ROCK

| «SALIVA Always (Iskand/IDJMG) ]

ALTERNATIVE
« QUEENS OF THE STONE AGE No One Knows (Interscope)

TRIPLEA
» COLDPLAY Ctocks (Capitol)

CHRISTIAN AC
* MERCY ME Spoken For (INO)

CHRISTIAN CHR
* PAUL COLMAN TRID Run (Essential)

CHRISTIAN ROCK
+ KUTLESS Run (BEC)

CHRISTIAN INSPD

« MICHAEL W. SMITH Lord Have Mercy (Reunion)

SPANISH CONTEMPORARY
* RICARDO ARJONA El Problema (Sony Discos)

TEJANO
* INTOCABLE Suefia (EM/ Latin)

REGIONAL MEXICAN
« INTOCABLE Suefia (EM/ Latin)

TROPICAL
+ OLGA TANON Asi Es La Vida (Warner M.L.)
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Arbitron Response Rates
Raise ‘Serious Concern’

NAB committee wants to see remedy plan soon

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

The NAB’s Committee on
Local Radio Audience Measure-
ment has taken Arbitron to task

levels” in some of the largest
markets Arbitron surveys.

The commitiee, known
throughout the industry as
COLRAM, issued a statement

g’rtth? cor;@mue_d Language-Preference Weighting M°’}?‘2Y. exgress:
'e R Three Years Away: Page 13 ng ? rious co
diary response cern” over the

rates, some of which, the com-
mittee says, are “at critically low

falling response rates. The
COLRAM* See Page 13

By Joe Howard

R&R Washington Boreau
jhoward@radioandrecords.com

WASHINGTON, DC — As if
facing intense questioning
from a hyper-
critical Senate
panel wasn’t
hard enough,
two of the ra-
dio industry’s §
most impor- j
tant leaders ||
had to sit
shoulder to
shoulder with
three individuals who are
none too pleased with the
roles they’ve played in tak-
ing the radio industry
where it is today.

On Jan. 30 Clear Channel
Chairman/CEO Lowry
Mays and NAB President/
CEOQO Eddie Fritts joined Fu-
ture of Music Coalition
Exec. Director Jenny
Toomey, singer Don Henley
and Short Broadcasting
President Robert Short in

Mays

Radio Comes Under Fire From Senate

Mays maintains composure as Clear Channel is attacked from all sides

McCaln: “Does Clear
Channel have any plans to
add any more radio
stations?”

Mays: “We don’t have any
stations pending at this
time ....”

McCaln: “Do you have any
plans to obtain more radio
stations?”

- Mays: “l would suggest to

you that if we felt....”

McCaln: “Pd like to ask the
question for a third time
— do you have any pians
to obtain any more radio
stations?”

Mays: “Iif we can serve the
local community better
and we see an
opportunity, yes.”

an appearance before the
Senate Commerce Commit-
tee to face intense question-
ing about the pace and im-
pact of con-
solidation in
the radio in-
dustry and to
discuss what
may lie ahead
on the radio
landscape. It
was the first
in a series of
hearings the
committee plans on the
state of the media industry.

Mays was a popular tar-
get of both the committee
and his fellow panelists, but
the broadcasting veteran
weathered the storm and
took on every allegation
made against his company.

Committee Chairman John
McCain wasted no time
challenging Mays, direct-
ing pointed questions at

SENATE = See Page 13

McCain

ISSUE NUMBER 1490

Rivers To Move
To Chicago As
WUSN OM

By Lon Helton

Rmountryﬁitor
Ihetton@radioandrecords.com

Tom Rivers has been tapped
as OM of Infinity’s Country
’-- o 1 WUSN/Chi-

cago. He is cur-
rently VP/GM
of co-owned
WQYK-AM &
M & WYUU/
Tampa and the
Tampa Bay Buc-
caneers Radio
Network. He
will succeed Eric
Logan, who was promoted in
November 2002 to VP/Pro-
gramming for Infinity Broad-
casting.

“Tom has had an extraordi-
nary career in Country radio,
and having him join the

Rivers

RIVERS = See Page 13

Lesourd, Ochs
Infinity SVPs/
Market Mgrs.

Infinity has appointed an-
other two Sr. VPs/Market Man-
agers: Maureen Lesourd, in
Detroit, and Charlie Ochs, in
Tampa.

v ¥
Ochs

Lesourd has teen promoted
from the VP/GM position at
WVMYV & WYCD/Detroit and
will now oversee all six Infin-
ity stations in the market,
where the compzny also owns
WKRK, WOMC, WW] &
WXYT. She served as Presi-
dent/GM of ABC Radio/Los
Angeles from 1996-97 and has
also been VP/GM of WQCD/
New York and President/ GM of

INFINITY > See Page 13
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RAB2003: Let The Good Radio Roll

Upper left: Regent’s Bill Stakelin; upper right: RAB SVP/Services Dave
Casper, BM! SVP/Licensing John Shaker, KMEL/S.F. AE & RAB/BMI
FastStart to Radio Success Top Gun Award winner Regan Richardson
and RAB EVP/Services Mike Mahone; lower left: RAB2003 Chairman
& Greater Media President/CEO Peter Smyth, Louise Stakelin, the RAB’s
Gary Fries and Susquehanna Radio President David Kennedy, lower
right: keynoter Les Brown.
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By Jeff Green

R&R Executive Editor
jgreen@radioandrecords.cem

NEW ORLEANS — Rallying
behind Tabasco-hot fourth-
quarter revenue, 1,600 radio-
industry sales executives
converged here for a high-
spirited RAB2093 conference
last weekend and were
treated to a comprehensive
and often entertaining series
of education sessions geared
toward maintaining business
momentum.

Many of the dozens of fo-
rums were packed to capac-
ity, and some even flowed
into the corridors — espe-
cially how-to seminars on
nontraditional revenue, sales
training, agency business,
compensation structures and
promotions.

Taking a lin2 from local

RAB = See Page 19

|
The industry’s No. 1 daily fax: R&R TODAY
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Promo Vet Marc Benesch
Loses Battle With Cancer

By Frank Correia

R&R Music Editor
feorreia@radioandrecords.com

Veteran promotion executive
Marc Benesch, most recently Exec.
VP/Promotion for ARTISTdirect,
died Feb. 1 at his Studio
City, CA home following a
lengthy battle with cancer.
He was 50.

Benesch began his music-
industry career in the
mailroom of Cclumbia
Records. Over a 10-year pe- §
riod, he rose to the position
of St. VP /Promotion, work-
ing such artists as The Roll-
ing Stones, Pink Floyd, Billy Joel
and The Beastie Boys. Benesch was
also instrumental in the success of
multiplatinum boy band New Kids
On The Block.

Benesch became a member of
Interscope’s original six-person staff
when Jimmy lovine and Ted Field
hired him as the label’s first head of
promotion. He ended up working
such artists as Nine Inch Nails,
Tupac Shakur, Dir. Dre and The

Benesch

Wallflowers. Following his Inter-
scope stint, Benesch became a
sought-after marketing consultant
specializing in breaking rap acts.

He was subsequently hired as |

where he oversaw the

B tions and developed the ca-

i reers of Ice Cube, Snoop
Dogg and Master
Benesch joined TVT Rec-
ords in 1999 as Sr. VP/Pro-
motion and was tapped by
Field in 2001 to lead
ARTISTdirect’s promotion
team.

Benesch is survived by his wife,
Donna, and daughter, Megan. Ser-
vices for Benesch were held Tues-
day in Los Angeles.

A trust has been set up for his
daughter. Checks may be made
payable to and sent to the Megan
Benesch Educational Trust Account,
¢/o HSBC, 445 N. Bedford Dr., 2nd

Floor, Beverly Hills, CA 90210; at- |

tention: David Seinfeld.

Richards Joins WKHX &
WYAY/Atlanta As OM

Mark Richards has been named
OM for ABC Radio Country combo
WKHX & WYAY/Atlanta. He was
previously OM of crosstown
WEFOX, which flipped formats ear-
lier this week (see story, this page).
Richards succeeds Dene Hallam,
who exited in September 2002.

“Mark is our kind of guy,” WKHX
& WYAY President/GM Victor
Sansone told R&R. “He’s a solid
family-values man who ‘gets it, isn’t
interested in any of the distractions
of the power of s position and is a
solid strategist and a people person.

He has a keen programmer’s

mentality with the sensibility of op-
eration and company objectives,
which means he understands that
we have to make money and that
it takes maximizing cur position to
get there.

" As a format, we have been look-
ing back at the great years of the
late ‘80s and early '90s and wishing |
for them to come back, rather than
looking between the records and
very hard at ourselves. Mark clearly
understands what it will take to
stand above our dynamic, and 1 am

label’s day-to-day opera- |

4
|

|
|

|
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Tim Reazor.

SUPER PEUPI.E AT THE SUPER BU WL Members of Helicopter
Marine Medium-163, who are stationed at San Diego’s Miramar Air Station and
were the first Marines to land in Afghanistan after the terrorist attacks of Sept.
11, 2001, enjoyed some Super Bow! coverage with members of ESPN Radio.
The squad joined the sports network’s Mike Golic and Mike Greenberg of The
Mike & Mike in the Morning Show for an ESPN SuperWeek broadcast from
NFL headquarters in San Diego. Seen here are (back, I-r) Golic, Greenberg,
(front, I-r) Capt. Jason Payne, Capt. Kevin Duffy, Sgt. Shavon Guzman, Cpl.
Walter Nulden, Cpl. Cesar Carias, Cpl. Jacob King, Capt. Brad Tragger and Lt.

L

WFOX/Atlanta Stunting
Results In Urban Format

Crosstown WMXV poised to fill Oldies hole

Following a weekend of nothing
but 30-minute segments of live si-
mulcasts of other Cox Radio sta-
tions, Oldies WFOX/Atlanta on
Monday flipped to Urban AC as
“97.1 Jamz, the Best Jamz of the
'80s, '90s and Today.” The station
kicked off with 10,000 songs in a
TOW.

“The new direction of the sta-
tion is pretty simple,” GM Tony
Kidd told R&R. “This is a hot Ur-
ban AC, targeted at Generation X.
This station will be for those who
were in high school in the mid- to
late "80s and college in the early
’90s. It's for people who really
grew up on hip-hop but are now
in the 25-30 age group, and a lot of
that product isn’t on anyone’s ra-
dio station. The Urban AC stations
aren’t playing it because they
really can't.

“The new 97.1 will play songs
such as Janet Jackson’s ‘Miss You
Much, but also Kris Kross” ‘Jump.’
Urban ACs can't really play those
songs. The mainstream and hip-
hop stations can’t reaily go back
that far either, because it’s too old
for the younger end of their audi-
ence.

“This station is designed to fill
that gap. It will be for those people
who are really too old for hip- hop
but not old enough for Urban AC.”

Why did WFOX decide on this
particular format? Kidd told R&R,
“We looked at the available oppor-
tunities and what everyone was do-
ing and asked ourselves, ‘What
could we do differently that would
be successful?’ There were a couple
of other things that came up, but

WFOX » See Page 19

|

RICHARDS »See Page 19 | Talk IS New F()]' KNEW/ S F
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Salem Ups Finney To Nat’l PD
KLTY programmer set as ‘Fish’ Brand Mgr.

Salem Communications |
has named Charles “Chuck”
Finney National PD/Music,
as well as Brand Manager,
for its Christian AC “Fish”
format. He will provide di-
rection to Salem’s 14 Fish
stations and centinue to i
serve as Director / Program-
ming at KLTY/Dallas,
where he has been for the
past year.

Finney has more than 26 years of
broadcasting experience. Before
joining KLTY he served as PD for
WGRR/Cincinnati and VP/Opera-
tions for Secret Communications,
where he oversaw programming

' Finney

and marketing for that
company’s 18 stations.
“Chuck brings experience
% | and vitality to a format that
“| is a key component of
Salem’s strategic future,”
§ Salem Exec. VP/Radio Joe
Davis said. “He has a feel
or the listener and a great
ability to read the research,
select the talent, program
the music and build the
kind of on-air sound that will at-
tract an even larger following to the
format. We are pleased to assign
him this broader task, and we know

FINNEY »-See Page 19

\ Bay Area veteran Bennett set for mornings

KNEW/San Francisco dropped
its nearly two-year experiment with
CNET Radio and on Monday de-
buted a new Talk format and moni-
ker, “Talk 910, KNEW.” Clear Chan-
nel/San Francisco AMs OM Clark
Reid will oversee day-to-day pro-
gramming operations for the new
station.

The new station features San
Francisco radio legend Alex Ben-
nett in moming drive and a lineup
of syndicated programs during the
rest of the day. Bennett’s move to
KNEW marks a reunion between
the 20-year Bay Area radio veteran
and Clear Channel Regional VP
and KNEW GM Ed Krampf, who
first hired Bennett two decades ago.

“I hired Alex Bennett 20 years

www.americanradiohistorv.com

ago at Live 105 [KITS/San Fran-
cisco], where he developed the
most entertaining and topical
morning show in the market at that
time,” Krampf said. “Years later,
Alex told me that Howard Stern
stole his act. Give him a week or
two, and Alex will be telling me
Rush Limbaugh stole his act as
well.”

Clear Channel Regional VP /Pro-
gramming & Operations Michael
Martin said, “The people who
loved Alex 20 years ago will love
him all the more today, because
those people are all on the AM dial.
Topical dialogue from a local activ-
ist voice couldn't be more timely.”

KNEW » See Page 12
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WKKYV Taps
Scott As PD

Ronn Scott has been tapped as
PD of WKKV/Milwaukee. He was
prev1ously Midwest Regional Man-
ager at Def Jam Records. He re-
places Jamillah Muharmmad, who
recently became PD at WMXD/De-
troit.

Scott began his career as a
sportsm and media intern for Black
Entertainment Television, then
moved on to WJJJ/Pittsburgh to be-
come a nighttime air talent and Pro-
motions Director. After moving to
WAMO/ Pittsburgh for a part-time
airshift, he made his way to St.
Louis to become Asst. FD at KXOK.
He went on to do a part-time air-
shift at WPGC/Washington and
nights at WERQ/ Baltimore.

“Ronn is a great example of how
good things happen in time,” Clear
Channel VP/Urban Programming
Doc Wynter told R&R. “When
Ronn and I competed in St. Louis
years ago, he was always a tough
competitor, but he also realized
that, at the end of the day, we were
both brothers trying to get ahead. I'm

SCOTT » See Page 19

R&R Observes ‘
Presidents’ Day
In ohsemvance of tha Presidents’ ‘
Day holiday, R&R's Los Angeles, |
Nashville and Washington, DC of-
fices will be closed Monday, Feb. |
17

: [
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SBS Lawsuit Against HBC,
Clear Channel Dismissed

SBS plans to appeal judge’s decision

By Joe Howard

R&R Washington Bureay
Jjhoward@radioandrecords.com

S panish Broadcasting System says it will appeal the
Jan. 31 decision of a federal judge who rejected a law-
suit filed by the company against Hispanic Broadcast-
ing and Clear Channel Communications, HBC’s larg-

est shareholder.

Miami-based SBS sued the com-
panies in June 2002 for federal and
state anti-trust violations and busi-
ness interference. Specifically, SBS
claimed that HBC adversely affect-
ed SBS’s ability to raise capital,

cin Reintroduces

depressed its share price, im-
pugned its reputation, interfered
with its business opportunities
and contractual arrangements and
made station acquisitions more
difficult.

Minority-Aid Bill

Sen. John McCain on Jan. 30 reintroduced his Tele-
communications Ownership Diversification Act,
which provides a tax deferral and market-based incen-
tives to help female- and minority-owned small busi-
nesses better compete in the telecommunications in-
dustry by ensuring that tax laws don’t put them at a

disadvantage.

“Wherever possible, we should
look to market-based approaches
to ensure there is diversity in me-
dia ownership,” McCain said.
“This legislation is designed to
ensure that more Americans have
an opportunity to provide their
distinct voices in today’s telecom-
munications marketplace.

“In addition to providing com-
petition by certain small business-
es, this bill would encourage own-
ership by individuals who are cur-

rently underrepresented in the
ownership of telecommunica-
tions companies, including mi-
norities and women, by mak-
ing carefully crafted changes in
the tax code.”

The re-emergence of the bill re-
ceived praise from throughout
the industry. NAB President/
CEO Eddie Fritts said, “Increas-
ing employment and ownership
opportunities for new entrants in
broadcasting continues to be a

“The order dismissed SBS’s fed-
eral claims with prejudice and
SBS’s state claims without preju-
dice,” the company said. “We dis-
agree with the order. We will con-
tinue to prosecute this case vigor-
ously and have every confidence
that SBS’s claims will be reinstat-
ed and vindicated upon appeal.”

SBS filed the lawsuit on June 12,
2002 — the same day Univision

SBS = See Page 5

priority for the NAB. We look for-
ward to working with Sen.
McCain in helping pass this legis-
lation.”

Meanwhile, FCC Chairman
Michael Powell called the legisla-
tion “well crafted and much
needed.” He said, “The time for
rhetoric complaining about lack
of opportunity in the communi-
cations sector has passed. It is
time for action. I wholeheartedly
support this effort.”

Clear Channel Chairman/CEO
Lowry Mays also gave his support
to McCain’s bill and added, “Clear
Channel has always been commit-
ted to diversifying media owner-
ship, and we welcome the intro-
duction of this creative incentive
to do just that.”

McCAIN > See Page 5

BUSINESS BRIEFS
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WB;'sney Broadcast Revenue Up In Q1

evenue for all of Disney’s broadcast properties came in at $1.6

billion in the company’s fiscal Q1, while the segment’s operating
income improved from a loss of $77 million to a gain of $38 million.
Broadcast EBITDA also moved into the black, from a loss of $52 mil-
lion to a gain of $58 million. The company said its radio and television
stations benefited from the stronger ad market in the quarter. Overall,
Disney's net income dropped from $438 million (21 cents per share)
to $256 million (13 cents); that figure includes a writedown of $14 mil-
lion (4 cents) related to aircraft leases with bankrupt United Airlines.
Without that writedown, Disney would have earned 17 cents a share,
beating analyst estimates of 15 cents.

In other Disney news, Merrill Lynch analyst Jessica Reif Cohen
said potential improvements in attendance at the company’s theme
parks and expense controls at ESPN could help Disney's performance
in the third and fourth quarters of this year. As for the broadcast seg-
ment, Cohen is encouraged by advertising trends that remain strong.
She said, “The advertising marketplace for television and radio has
been strengthening, helping Disney’s broadcasting segment to capi-
talize on healthier industry trends.” However, Cohen stopped short of
raising her 2003 earnings estimate for the company, sticking with her
earlier forecast of 70 cents per share. She has a “neutral” rating on
Disney stock.

Jefferson-Pilot Profit Rises,
Tribune Radio Posts Declines

E arnings for Jefferson-Pitot's radio and TV division climbed 32%
in Q4, from $9.9 million to $13 million, while broadcast cash flow
rose 31%, to $27 million. For the full year, eamings were up 19%, to
$39.8 million, and BCF improved 15%, to $84.7 million. The company
as a whole saw Q4 profit decrease from $96.5 million (64 cents per
share) to $66.6 million (46 cents) due to realized investment losses
and litigation costs. Excluding the investment losses, Jefferson-Pilot
Corp. reported operating profit of 75 cents per share. Thomson First
Call analysts had predicted 83 cents.

Meanwhile, revenue in Tribune Co.’s radio and entertainment division
declined 21%, to $31.7 million, while EBITDA decreased 91%, to $1.1
million, due to the company's partial divestment of its Denver radio clus-
ter and the impact of six fewer Chicago Cubs games in October 2002
than in October 2001. For the full year, the segment’s revenue improved

Continued on Page 5

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross earnings from radio advertising.
Change Since

131102 1/24/03 131103 131/02 1/24/03-1/31/03

R&R Index 222.68 214.26 213.88 -4% -0.2%
Dow Industrials  9,920.00 8,131.01 8,05381 -19% -1%
S&P 500 1,133.20 861.40 855.70 -24% -0.7%

othing captures the '90s better

THE HITS - POP CULTURE * FADS - THE EVENTS - THE STARS

Dave Stewart from WPLJ in New York City hosts the
original '90s show, heard on great Hot ACs and CHRs from
coast to coast. To satisfy your listeners’ hunger for the
'90s, plug Retro Stars into your weekend schedule.

Custom versions for Hot AC and CHR

www.americanradiohistorv.com

(800) 322-3204
www.retrostars.com
info@retrostars.com
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TRANSACTIONS AT A GLANCE

All transaction information provided by

Powell; FCC To Move Ahead On
Rules Review Despite Feingold Bill

WASHINGTON, DC — In a meeting with report-
ers on Jan. 29, FCC Chairman Michael Powell provided
candid answers to questions about some of the hottest
topics facing the commission. Among the many issues
he tackled was Sen. Russ Feingold’s recently intro-
duced legislation that promises to tighten Congress’
grip on the radio business and what effect that legis-
lation might have on the FCC’s ongoing media-own-

ership rules review.

While his agericy frequently
takes a beating from Capitol Hill,
Powell said he isn’t worried about
the Feingold legislation disrupting
his agency’s progrzss as it consid-
ers rewriting the ownership regu-
lations. “I don't think it will be a
damper on the FCC moving its
order,” Powell told R&R.

While he said the FCC has had a
lot of discussions with Feingold and
that he understands the senator’s
concerns, Powell noted that the FCC
can’tdelay the ongging rules review.
“I've long made it a practice that we
continue to march,” he said.

“Whether legislation becomes
law or not is a hazardous business.
If Congress changes the rules a cer-
tain way, it won't be that hard for
us to change [as well].” But waiting
around to see if legislation becomes
law, he said, leaves “a lot of room
for mischief.”

Additionally, Powell believes
the substantial input his agency
has already received should be
enough for it to make an informed
decision about the rules —even as
it plans to hold a field hearing on
ownership limits in Richmond on
Feb. 27 to hear from those who
may not feel they have access to
the usual channels for submitting
comments. While Powell supports
the hearing, he’s not convinced
that average citizens don’t have
the means to file comments on
their own.

“1 have 2,000 comments on the
record, and 1,900 of those are from
individual citizens,” he said.
“We're in the era of modern tech-
nology, and everybody is saying
that the only way to hear from
consumers is by going to a town
and having an open farum? I don't
agree with that. We have opened

up as many channels as an agen-
¢y can open up.”

Powell added that when the
time comes for the FCC to decide
what to do with its ownership
rules, the agency will have “criss-
crossed the country with opportu-
nity, through hearings, through
the record and through forums.”
He said, “I am supportive of the
hearings, but I will not accept the
idea that that is the sole way for
the public to be heard in the pro-
ceeding.”

The first public hearing isn't
until Feb. 27, but Powell said at a
Precursor Group workshop this
week that the rules review itself
is nearly ready to begin. He said
the FCC has received all the infor-
mation it needs from Congress
and the industry, and Feb. 6 will
mark the beginning of a week of
private meetings with staffers to
discuss the future of the media-
ownership rules.

Powell told Bloomberg, “We
took the time we needed. I serve
the public. I can never build a pol-
icy around what a company sug-
gests or says it's going to do next.”
Closed-door sessions with the full
FCC are set to begin Feb. 13.

By Joe Howard with additional report-
ing by Adam Jacobson.

McCain
Continued from Page 4

Ore of the biggest companies to
benefit from the bill would be Mi-
ami-based Spanish Broadcasting
System, which applauded the re-
introduction. “Unprecedented
media consolidation has made it
nearly impossible to enter the
broadcasting industry,” SBS
Chairman/CEC Raul Alarcon
said. “Hispanic and other minor-
ity entrepreneurs have been shut
out, and existing minority broad-
casters have virtually disap-
peared.”

Alarcon lamented that despite
being the fastest-growing minori-
ty population, Hispanics are un-
derrepresented in the media — a
situation he said is “fundamental-
ly inconsistent with core American
values, such as free competition,
fair play and a diversity of voices.”

He went on, “We have person-
ally pledged to Sen. McCain our
support for this bill and our readi-
ness to work with him, other
members of Congress and the
president to make this critically
important legislation a reality.”

McCain is well aware of the un-
derrepresentation of minorities in

media ownership. As he unveiled
the bill he noted, " As of December
2000, minorities owned an esti-
mated 3.8% of commercial broad-
cast facilities in the United States,
despite representing an estimated
29% of the total United States pop-
ulation. The bill does not mandate
ownership levels by any specific
group, but it does ensure that cer-
tain small businesses are on equal
footing with large companies. We
should ensure that the American
media landscape includes oppor-
tunities for these voices to be
heard.”

— Joe Howard

BUSINESS BRIEFS

Continued from Page 4

1%, to $222.3 miflion, but EBITDA declined 13%, to $22.8 million. The company as a whoie saw net income
improve from $100 million (47 cents per share) to $187 miliion (57 cents) in Q4 — beating Thomson First Cali
analysts’ estimate by 3 cents — and from $84.3 million (28 cents) to $416.8 million ($1.30) for the full year.

Margolese Ousted From Sirius Board

irus said in an SEC filing last week that David Margolese will be removed from the company’s board of

directors, along with former Avis CEO Joseph Vittoria, and the two will be “repiaced by people selected
by creditors.” “This was a decision that was made by the board,” Sirius VP/Corporate Communications Jim
Collins told R&R. Sirius founder Margolese came up with the idea for satellite radio in the early 1990s. He
resigned as the satcaster's CEQ in October 2001 after equipment problems delayed its service launch but
continued to serve as Chairman. Current SEC filings say Margolese holds 1.6 million Sirius shares and op-
tions for another 7.9 million. Meanwhile, Vittoria told Bloomberg that his departure from the Sirius board was
voluntary. “It was just a convenient time for me to exit,” he said. Replacements for Margolese and Vittoria had
not been named at R&R's press time.

Continued on Page 13

www.americanradiohistorv.com

February 7, 2003 R&R ® 5

s

www.radioandrecords.com.

' PRICE: $25.5 million
TERMS: Asset sale for cash

FM & KHOP-FM/Modesto.

s« MOMENSIRERS ¢ S O A8 P TR S0 i e w3 EDE S

Dollars to Date:

Dollars This Quarter:

BIA’s MEDIA Access Pro, Chantilly, VA.

e WYMR-AM/Bridgeport, AL $45,000

e KBOK-AM/Malvern, AR $62,500

e KVLD-FM/Atkins, KCAB-AM & KCJC-FM/Dardanelle, KVOM-
AM & FMMorrilton and KWKK-FM/Russellville, AR $6.7 million

e KGLW-AM/San Luis Obispo, CA $370,000

e WBIC-AM/Royston, GA $50,000

e WHHK-FM/Galva and WGEN-AM/Geneseo, IL $475,000

o WLEZ-FM/Terre Haute, IN $2.09 million

e WPLC-AM/Silver Spring, MD (Washington, DC) $1.5 million

e WURD-AM/Philadelphia, PA $4.25 million

* KAXG-FM/Gillette, WY $65,000

® KOHR-FM/Sheridan, WY $10,000

Full transactions listings, posted daily, can be found at

DEAL OF THE WEEK

. * KWIN-FM/Lodi (Stockton), KNVQ-FM/South
. Lake Tahoe (Reno, NV), KJOY-FM/Stockton
- and KWNN-FM/Turlock (Modesto), CA

BUYER: Citadel Communications Corp. It owns 210 ather
stations, including KESP-AM, KATM-FM, KDJK-FM, KHKK-

SELLER: Silverado Broadcasting Company.

2003 DEALS TO DATE

Stations Traded This Year:

Stations Traded This Quarter:

$247,267,595

(Last Year: $5,395.119,204)

$247,267,595

(Last Year: $284 586,711)

82

(Last Year: 810)

82

(Last Year: 114)

SBS

Continued from Page 4

announced that it had agreed to
acquire HBC in a $3.5 billion merg-
er acquisition. Many believed that
the lawsuit was timed to strike
back at HBC for making the deal
with Univision after SBS and HBC
failed to come to terms on a deal
of their own.

The judge’s decision to dismiss
SBS's case against HBC and Clear
Channel couldn’t have come at a
better time for Clear Channel
Chairman/CEQO Lowry Mays,
who one day before faced intense
questioning from the Senate Com-
merce Committee and answered
allegations of anti-competitive be-
havior in the company’s radio and
concert operations from a former
radio competitor and singer Don
Henley (see story, Page 1).

“Folks are making inaccurate
claims about our company that
have no basis in reality,” Mays
said. “Last June, when this suit

was filed, I said it was false and
frivolous and committed to de-
fending our company. We have ris-
en above the chatter and proven
that we are a good company, with
ethics, integrity and sound busi-
ness practices. We’ll continue to
stay focused on our business and
work hard for our customers and
our communities.”

Meanwhile, Merrill Lynch ana-
lyst Keith Fawcett said the dis-
missal of SBS’s suit could be good
for that company: Before the dis-
missal he predicted that SBS
would spend $2 million on legal
fees in 2003. Additionally, Fawcett
believes the potential removal of
the lawsuit from maragement’s
radar screen means SBS can better
focus on its core business. “This
anti-trust case was a bit of a long
shot, in our view,” Fawcett said,
noting that dismissal with preju-
dice means the judge thought the
suit held little merit.

Additional reporting by Adam Jacob-
som.
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Marina Beach Marrlott
4100 Admiralty Way
Marina del Rey, CA 90292

310/301-3000 SANDY KENYON

3:30-5:00PM ANNUAL TALK RADIO ROUNDTABLE

Featured Guest Moderator:
SANDY KENYON, PARADE Radio Senior Correspondent

The Line...And Just Where Is I1t?

An all-star panel of industry executives discusses just how far is too far. Sure to cause a
heated debate. This is a highly controversial and important subject for News/Talk
broadcasters.

9:30-7:30PM OPENING NIGHT TALKTAIL RECEPTION

8: 30 9 00AM CONTINENTAL BHEAKFAST

9:00-10:15AM GENERAL SESSION
Featured Speaker: TIM SANDERS, Yaheo! Inc.

10:30-11:45AM (CONCURRENT SESSIONS)

¢ News/Talk Radio's Best Managers I
A candid conversation with five of News and Talk radio’s most successful managers.

* How To Give Your National Stars A ‘Home Court’ Advantage
Use your national stars to enhance your local image by making them part of your
station's home team.

¢ Holding Their Feet To The Fire!

Featured Guest Panelist: GARY HART, former U.S. Senator

Our special guest panelist details what he has learned about America's homeland
security as the co-Chairman of the United States Commission on National
Security/Homeland. He'll report on our readiness and what he thinks Americans really
need to know.

12:00-1:30PM LUNCHEON
Featured Speaker: SEAN HANNITY, ABC Radio Networks

2:00-3:15PM (CONCURRENT SESSIONS)
¢ News/Talk Radio's Big Dogs Speak

The head honchos of News/Talk programming for some of radio's most successful
companies discuss challenges the format faces in the year ahead, opportunities for
growth and the overall state of Talk radio in 2003.

¢ How To Maximize And Monetize Your Station Events

Learn how to turn your station's promotional and visibility opportunities into listener
events that can produce new streams of nontraditional revenue while raising your
station's community profile.

¢ Are You Ready For The Big One?

Develop resources and train your news staff to be ready for the inevitable big event.
Whether it's a terrorist attack, an earthquake, a major weather event or other breaking
news, you cannot be too prepared.

RER TALK RADIO SEMINAR S

SEAN HANNITY

CHEDULE

/// /_c"}”// (d

PAUL HARVEY GARY HART TIM SANDERS

Friday Continued

3:30-4:45PM (CONCURRENT SESSIONS)

» Beyond Politics: Talk Radio For The Other 90% Of Listeners

Panelists and attendees share their success with nonpolitical programming and
brainstorm the kind of nonpolitical topics that will connect with the vast majority of
available audience.

e Why Talent Management Is Job No. 1
Learn from some of the best talent managers in the business and from those behind the
mike about why dealing with talent is so important to your station's success.

e Why Content Is Still King

This panel will teach you ways to keep listeners tuning in even on a slow news day and
how to target younger demos without sacrificing credibility.

5:00-6:00PM R&R TALK RADIO HAPPY HOUR
9:00-11:00PM R&R TALK RADIO FRIDAY NIGHT PARTY

8:30-9:00AM CONTINENTAL BREAKFAST

9:00-9:45AM GENERAL SESSION
With Featured Speaker

10:15-11:15AM GENERAL SESSION
Annual Arbitron Update

Learn more about all the latest Portable People Meter developments and get an insider's
look at some brand-new research from Arbitron.

11:30AM -12:30PM GENERAL SESSION
News/Talk Radio's 10 Most Important People

Want to know what real listeners think about News/Talk radio? Veteran researcher Jon
Coleman will conduct a live focus group exclusively for TRS 2003 attendees. Find out
what listeners love and loathe about News/Talk radio and what they really think about
some of the national personalities your station carries.

1:00-2:30PM

R&R’S ANNUAL NEWS/TALK
INDUSTRY ACHIEVEMENT
AWARDS LUNCHEON

2003 Lifetime Achievement

Award Honoree:

PAUL HARVEY,

ABC News Radio

Agenda Subject To Change
© 2003 R&R Inc.

TN BATD SENIAR.
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DON’T MISS THE MOST
IMPORTANT ANNUAL EVENT
IN TALK RADIO!

“R&R’s Talk Radio Seminar is the most productive and
beneficial management and programmer’s event we attend in
any given year.” — Mickey Luckoff, Pres/GM and Jack
Swanson, OM KGO-KSF0/San Francisco

e R o it v 2|
“| left with five pages of notes about things | will use to make
my station better. Maybe you should change the name of the
convention — it's not just for talk stations.” — Jim Farley, VP
= e el E - g News/Programming, WTOP AM & FM/Washington, DC

9175 |
L _ “TRS is still the most valuable thing 1 go to each year and
L R&R works hard to make it s0.” — Phil Boyce, OM/PD

WABC/New York
“By far the best and most productive broadcast seminar
M A R I N A B E A C H M A R R I 0 T T available today. TRS has always attracted the industry’s best
LOS ANGELES. CA and brightest.” — Ken Kohl, OM/KFBK-KSTE/Sacramento and
b 0

Clear Channel Regional Brand Mgr.

= PERISTER NOW/ ;
SEMIMAR R

registration.
cancellation fee.

FAX THIS FORN BACK TO 31 0-203-8450 FEBRUARY 8 - FEBRUARY 28, 2003 $450 No refunds after

OR NVAIL TO: Plaase 2rint carafully or type in the form —e cw. AFTER FEBRUARY 28, 2003 February 14, 2003

R&R Talk Radio Seminar 2013 Full paymen: nust accompany registreticr ON-SITE REGISTRATION ONLY $500
P.O. Eox 515408 farm Pleas2 rclude separate forms for 3ecn

Los Angeles CA 90051-6703 ra¢Btration. Pratocopies are accepta Je.
OR REGISTER ONLINE AT www.radioandrecords.com

MAILING ACDRESS

:;;UJ

BEFORE FEBRUARY 7, 2003 $399 “There is a $50.00

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $

ﬁame DVisg D MasterCard D American Express D Discover D Check

Account Number |

Title

- - Expiration Date
Call Leters/Conpary Neme | |

Street Month  Date Signature

City Z Print Cardholder Name Here

T — ' ; ' Call the R&R Talk Radio Seminar 2003
>
QUESTIONS? | iine at 310-788-1696

=l
2l
y
|
|
j
[
|
|
|
|
|
|
|
I
|
|
|
'|
i

Marma Beach Marrlott Los Angeles, CA

registration
[EgIs ‘ Thank you for requasting reserveticns at the TYPEGRROOM ~ % |1 TACKRADID.SEMINARRATE

Marina Bezch Merriott Cur staff would | <e to take the opportunity to extend Single / Double $179/night
awarm we come to you curing your upccrring meeting.

« To confirm your reservalion, your arrival mus: be guaranteed by charging two FOR HOTEL RESERVATIONS, PLEASE CALL:

nights deposit to a major cradit card, cr ysu may s2nd payment by Til. Deposits 310-301-3000 or 800-228-9290
willl be refundec only if reservation is carcelied at least 14 days prigr %o ardval. Or mail to:

« Reszrvations requested after February 10, 2003 or after the room Elok hes been Marina Beach Marriott
filled are subject to availadility and may no: te available at the Semi-zr rate. 4100 Admiralty Way, Marina del Rey, CA 90292

o Chezkinzime is 3:00 fm sheck out time is 12nocn. www.marriotthotels.com/laxmb (Group Code radrada)
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MANAGEMENT MARKETING SALES
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(;flrting Cohorts

Understand the latest lifegroup segmentations

You may or may not be aware that, besides
hypertargeting small cluster groups, advertisers are
classifying groups of people as “cohorts” in order to

add reach and universality to their messages.

Demographic consultants and au-
thors of Defining Markets, Defining
Moments: America’s Seven Generational
Cohorts, Their Shared Expe-

Meredith and Charles |
Schewe define a cohort as
“agroup of people united
in an effort or difficulty”
or “companions or associ-
ates.” In demographic
terms, a “birth cohort” is
a group of people born
during a given time period who
share many of the same life experi-
ences, tastes and preferences. If you
can see the potential of building coa-
litions based on folks’ reactions to life
events, let me introduce you to the
seven distinct age-based cohorts.

The Depression Cohort

Born: 1912 to 1921

Coming of age: 1930 to 1939

Age in 2003: 82-91

Current population: 13 million
(7% of US. adults, but dying at the
rate of 1 million annually)

Money motto: “Save for a rainy
day”

Sex mind-set: Intolerant

Favorite music: Big band

People who came of age during
the Depression were scarred in ways
that remain with them today, especial-

riences and Why Businesses [l % :
Should Care Geoffrey v

/ROCK
(-1

Je Albright

ly when it comes to such matters as
spending, savings and debt. The De-
pression cohort was also the first tobe
truly influenced by the
contemporary media of ra-
" dio and, especially, motion
pictures.

The World War
Il Cohort

Born: 1922 to 1927

Coming of age: 1940 to
1945

Age in 2003: 76 to 81

Current population: 11
million (6% of U.S. adults)

Money motto: “Spend a little, save
alot”

Sex mind-set: Ambivalent

Favorite music: Swing

People who came of age in the ear-
ly 1940s were unified by shared ex-
periences and a common enemy. A
sense of “deferment” was especially
strong among the 16 million Ameri-
cans in the military and their loved
ones at home; consequently, the
World War Il cohort became intense-
ly romantic. Although it was not a
boom time, the Depression was over
and unemployment was no longer a
probiem.

The Postwar Cohort

Born: 1928 to 1945
Coming of age: 1946 to 1963
Age in 2003: 58 to 75

By Jaye Albright

Current population: 41 million
(21% of U.S. adults)

Money motto: “Save some, spend
some”

Sex mind-set: Repressed

Favorite music: Classic vocals
(Frank Sinatra, Patti Page)

Members of the 18-year postwar
cohort benefited from a long period
of economic growth and relative so-
cial tranquility. The expectation of
good times became ingrained in so-
ciety. But global unrest, the Cold War
and the threat of nuclear attack gen-
erated a need to alleviate uncertain-
ty in everyday life. Postwar adults
enjoy the comfortable, familiar and
secure.

The Boomers I Cohort

Born: 1946 to 1954

Coming of age: 1963 to 1972

Age in 2003: 49 to 57

Current population: 33 million
(17% of U.S. adults)

The two boomer cohorts are sepa-
rated by the end of the Vietnam con-
flict. The John F Kennedy assassina-
tion, followed by those of Martin
Luther King Jr. and Robert Kennedy,
signaled an end to the status quo. But
this group grew up in economic good
times, and they want a lifestyle at
least as good as that of the generation
who came of age in the 1950s.

The Boomers II Cohort

Born: 1955 to 1965

Coming of age: 1973 to 1983

Age in 2003: 38 to 48

Current population: 49 million
(25% of U.S. adults)

WwWWWwW.americanradiohistorv.com

After Watergate, something
changed in people who were coming
of age in America. The idealistic fer-
vor of youth disappeared, and the
second boomer cohort exhibited a
narcissism that was manifested in
everything from the self-help move-
ment to an obsession with self in the
media. Changes in the economy had
aprofound effect on this group. Debt
as a means of maintaining a lifestyle
makes sense to this cohort.

For both boomer cohorts:

Money motto: “Spend, spend, bor-
row, spend”

Sex mind-set: Permissive

Favorite music: Rock ‘n’ roll

The Generation X Cohort

Born: 1966 to 1976

Coming of age: 1984 to 1994

Age in 2003: 27 to 37

Current population: 41 million
(21% of U.S. adults)

Share of adult population: 21%

Sex mind-set: Confused

Favorite music: Rap, grunge, ret-
ro

Generation X has nothing to hang
on to. These are children of divorce
and day care, the latchkey kids of the
1980s. They are searching for anchors
with their seemingly contradictory
“retro” behavior, such as their inter-
est in proms, coming-out parties and
fraternities. Their political conserva-
tism is motivated by a “What's in it
for me?” cynicism. Their alienation is
reflected in the violence and brutal
sex of their popular culture.

The Millennials Cohort

Born: 1977 to 1991

Coming of age: 1999 to 2013

Age in 2003: 12to 26

Current population: 51 million (At
the beginning of 2003, there were 80
million people in the US. between
the ages of 2 and 22)

Money motto: “Be conservative”

Sex mind-set: Trying values on for
size

Favorite music: Hip-hop

Hit The Bull’s-Eye

Studies show that cohorts don’t
change preferences as they grow old-

S

er. The consumers in the postwar co-
hort can be found tuning in to Adult
Standards, News/Talk and Country
stations. If you are a boomer, chanc-
esare you won't all of a sudden start
listening to Frank Sinatra instead of
The Rolling Stones when you hit 50,
and Generation Xers won't stop eat-
ing hummus, pizza and burgers and
start going to buffets for meat, pota-
toes and Jell-O.

The postwar and younger cohorts
will drive consumer markets for the
next 25 years. Advertisers should be
hypertargeting the postwar, second
boomer and Generation X cohorts
while looking for common themes
that will appeal to even younger peo-
ple. For this reason, every medium —
radio, television, satellite, film or
print — will have to demonstrate
more qualitative knowledge about
the people it reaches than ever before.

It’s time to study not just the tastes
and preferences unifying today’s
adults, but the tastes that ring true for
the very large group who will be
turning 25 each year for the next doz-
en years. About the time we get a
bead on the millennial cohort, it will
be time to do it all again with a new
population group.

Targeting implies aiming at a
bull’s-eye that is conveniently stand-
ing still. That may be true on a rifle
range, but to earn your marksman-
ship medal in radio, you must be
alert to changes in age and geogra-
phy, as well as sensitive, adaptable,
able to stay focused on a constantly
moving target and willing to change
targets quickly.

As [ advise clients, "Get the values
between the songs wrong, and it
doesn’t matter if you get everything
else right.”

Jaye Aibright is a partner in the
consulting firm of Aibright &
O'Malley Country Consulting/
RadiolQ. Reach her at 206-498-
6261, jaye @radioconsult.com or
through www.radioconsult.com.
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Rebuilding Copy

To Achieve Results

A radio-station account executive retained me to cri-
tique a new commercial for an existing client. This AE’s
situation presents several issues you might find with

some of your own accounts.

The advertiser (details have been
altered or omitted) is Acme Futures,
a large farm-commodity brokerage
that helps trade commodities (cattle,
hogs, grain, etc.) anywhere in the
country. The company used a farm
network for nine months with a 30-
second message that
didn’t generate more than
two leads.

Understandably, the
AE felt the campaign was |
extremely unsuccessful.
So he wrote a new spot,
and here it is:

This is Tony LaTucci with
Acme Futures in Smallville,
MO. Trading in a world as
uncertain as the futures world can be
very trying to one’s emotions. What does
it take to be a really good trader? How
do some traders consistently take mon-
ey out of the markets while others seem
to wallow in losses year after year? Acme
Futures would like to offer you a cassette
tape on how to trade futures. It contains
compiled strategies of top brokers. For
your free tape, call Acme Futures at 800-
555-5555. What is the value of this tape?
Priceless!

Unfortunately, the results weren't
any better than the original spot. The
AE says, “We have had two leads so
far. We thought if we tried something
free, that might Lelp entice some call-
ers. The client, however, thinks it will
get small, hedging traders, rather
than people to build his consultancy
program, which is truly the goal.”

I think the AE’s approach is a
sound one and the client’s view is
shortsighted. If the client is offering
consulting services, he’s offering a re-
lationship. Offering valuable free in-
formation is an excellent way to be-
gin that relationship.

Here’s what's wrong with the new
comunercial:

1. The opening line of a commer-
cial is your one chance to capture the
attention of your target audience. Us-
ing it to give the name of the adver-
tiser is a waste.

2. The second line, about futures
trading being “trying to one’s emo-
tions,” is irrelevant and worthless.

3. It needs to sell the benefits of the
tape much more.

4. The tape needs a title. “Acme
Futures would like to offer you a cas-
sette tape”? Let's build up some per-
ceived value!

5. The last line of a commercial has
a built-in memorability factor — if
you use it for something worth re-

1

. Dan 0’ Day

membering. But the last line of this
spot, “What is the value of this tape?
Priceless!” is just filler.

Here’s my sample rewrite:

Did you know that some people con-
sistently make money in futures trading,
year after year? They do it by following a
| proven, supersmart trading
strategy. Acme Futures
would like to send you a free
audiotape titled Seven Secret
Investment Strategies —
simple yet powerful strategies
that you can start using im-
mediately. For your free copy
of this valuable tape, call our
automated phone line at 800-
555-5555. The tape is abso-
lutely free, and so is the phove call, at 800-
555-5555. With the right strategy, you
car begin your journeyas a smart futures
trader tomorrow.

Here’s the thinking behind each
element of the rewrite:

1. The opening line is designed to
attract the attention of the prospect.

2. The second line reveals that
successful traders use some sort of
strategy that the rest of the world
doesn’t know about. That piques
both curiosity (“I wonder what the
strategy is”) and envy (“I wish I
knew the secret to making money
like that”).

3.1don’t mention Tony’s name in
this spot because it's irrelevant to the
sales message. In fact, it's not even
necessary for Tony to voice the com-
mercial, unless you want him to do
it for consistency’s sake.

4. We've named the product being
pitched; that is, the free audiotape.

5. We've defined the product: Sev-
en Secret Investment Strategies.

6. “Simple yet powerful strategies
that you can start using immediate-
ly” suggests to the prospect that these
are not complicated methods he can’t
possibly use and that he can become
one of the “winners.”

7. If you're offering something for
free, say it's free! (“For your free copy
of this valuable tape....”)

8.1 don't know if the phone num-
ber is currently being answered by a
human or by a machine, but it should
be answered by a machine, and you
should make that absolutely clear.
More people will respond if they
know it’s a recording, because then
they don't have to worry about be-
ing given some sort of sales pitch.

9. The last line offers a memorable
“callback” to the commercial’s open-
ing line.

By Dan O’Day

The Client Responds

The person for whom I did this
critique shared some of my com-
ments with the client. Rather than
respond, “My God! That O'Day fel-
low is truly an advertising genius!”
the client took issue with most of my
criticisms.

Here are the client’s responses, fol-
lowed by my own rebuttals. Because
I don’t know for sure which of the
comments came from the client and
which came from the AE, I'm attrib-
uting all of them to the client.

1. The opening line of a commercial is
your one charice to capture the attention
of your target audience. Using it to give
the name of the advertiser is a waste.

The client’s response: “I believe
Tom Bodett begins quite a few Mo-
tel 6 commercials with his name and
alittle violin intro. When you hear his
name and voice, you know he is go-
ing to have something interesting to
say, so people tend to turn up the ra-
dio to hear his story.”

My rebuttal: The Motel 6 cam-
paign is a long-running, well-fund-
ed campaign designed solely to build
a brand. It does not attempt to gen-
erate a specific action from the target
audience. This client, however, is try-
ing to get people to call for the free
audiotape. Second, even at the begin-
ning of the campaign, Tom Bodett
was an accomplished writer and per-
former with a modest national repu-
tation. [ suspect the client cannot
claim similar credentials.

To repeat: The opening line of a
commercial is your one chance to
capture the attention of your target
audience. If the most compelling
thing the advertiser can think of to
say is his own name, the commercial
is in trouble.

2. The second line (“trying to one’s
emotions”)is irrelevant and worthless.

The client’s response: “In the fu-
tures market, emotion is very rele-
vant. It's not like trading stocks in the
stock market. People who have trad-
ed futures will relate to how they
want to get on the right side of the
move. When the price is going down
fast and they think they should sell,
they hang on because they want to
believe it will go back up.”

My rebuttal: [ didn’t say emotions
are worthless, I said that sentence is.
With every second that passes with-
out saying something that speaks di-
rectly to the target audience’s prob-
lem, you lose listeners. The problem
the client claims to be able to solve is
“How can I make money investing in
futures?” and not “How can [ make
my investing less emotionally trying?”

The client should also use this as
an effective lead-generating cam-
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in earnest.

involvement benefits the station.

the nights before.

" anew, fresh perspective.

a promotion or spot order.

Ten Management
Tasks For February .

Whether you're a GM, Director of Sales, OM or PD, here
are some valuable management tips to implement — or,
at least, discuss — as the new year begins

1. Congratulate staff members who distinguish
themselves in any area in which they might bring the
- station recognition. Their community-service

2. According to Arbitron, the highest listening
levels occur on Thursday, Friday and Monday, in
that order. Assuming your TV budget is tight and
your station is planning major contesting on those

_ days, be sure to run your heaviest TV schedule on

3. Never let a complaint about your station go unresolved. An
unhappy listener or advertiser can be more damaging than a jealous
- competitor. Do what it takes to right the wrong.
4. Send aircheck tapes to your consultant for a station critique. Get

5. Make sure happy clients put their satisfaction in writing. Ask for a
testimonial letter the moment your advertiser expresses happiness with

6. Does everyone know the policy on vacations, sick time, who to
call in an emergency and what to do when a spot is not available to
play? Issue a well-written, nonthreatening list of station rules. Make it
short and meaningful, and be sure everyone has a copy.

7. Ask your staff to compose a list of 25 new ideas that will benefit
the station in 2003. Circulate it to everyone at the station.

8. Playing music when the competition is starting its commercial set
is devastating to the unknowing competitor. Listen to the competing
station in all dayparts and adjust your commercial breaks accordingly.
Stopset the competitor and get back into music first.

9. Don't let the station’s strong 30-minute sweep or 10-in-a-row
position delay a talent from getting into a break before the competition.
Very few listeners notice if they are shorted by a couple of minutes or
one song. Consistently promising 10 and occasionaily delivering nine is
OK. The perception is truly greater than the reality.

10. (Where's No. 10? See No. 91) '
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By John Lund -

R

John Lund

John Lund is President of the Lund Consultants to Broadcast Manage-
ment and Lund Media Research, a full-service multiformat radio
consulting and research firm in San Francisco. Reach him at 650-692-
7777 orjohn@lundradio.com, or visit www.lundradio.com.

paign. The cassette should be mailed
with a strong, well-written sales let-
ter offering something else — a free
consultation, a free “Futures Trading
Checklist” — something to take the
prospect one step further on the jour-
ney to becoming a customer.

3. Idon’t mention Tony's name in this
spot because it's irrelevant to the sales
message.

The client’s response: “It may be
irrelevant to the sales message. How-
ever, when people are trading futures
and handling this amount of money,
they want to know their man!”

My rebuttal: But the purpose of
this commercial is not to get people
to let Tony handle their money. It's
to get them to call for the free tape.

4. I don’t know if the phone number
is currently being answered by a human
or by a machine, but it should be an-
swered by a machine.

The client’s response: “I thought
this was a little strange. You are talk-
ing about building a relationship
with a client and needing a long-term
approach, and their first contact will
be with a machine? Most farmers
don't like machines. This is a conser-
vative industry.”

My rebuttal: I talked about this
spot being the first step toward build-
ing a relationship. And it's a market-
ing fact of life that if vou're trying to
get people to call for a free informa-
tion resource — be it a book, pam-
phlet or tape — more people will re-
spond to a recorded message, for the
reason I gave above. As an aside, all
the farmers I've ever known use ma-
chines quite regularly.

The client’s response: “I do under-
stand how people may be willing to
call if they know they don't have to
talk with someone. But what kind of
customers are they?”

My rebuttal: The kind who are po-
tential customers, not ones who al-
ready have an established, trusting
relationship with a business profes-
sional.

This column is excerated from The™
‘Dan O'Day Radiz Advertising
“‘Letter. For your free e-mail sub-
“geription, send your request to
‘danoday &danoday.com with
“ “R&R Ad Request in the subject
 line, or subscriba anline at www!

danoday.com.. T 0
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Top Tips For
Managing Your Manager

You’re a control freak. Nothing goes over the air-
waves without your explicit advance say-so. Your con-
trol extends to the people themselves, as well as the on-
air content. You can hire and fire practically at will, and,
by gum, you’ve done it. You're the boss. You're in

charge.

All promotions, appearances and
community tie-ins must be approved

Honesty is added to your reputa-
non if you are honest every day, in

by you personally. Your
initials appear on every
form in the neighborhood.
You have more meetings
than any other five people
at the station combined.
Yeah, you're busy, but
think of the control you
have. Ah, life is good. %4
Nothing moves without #
your OK, but there’s that
one pesky obstacle to your complete
centrol: your boss.

So, here are some tips for manag-
ing your manager.

Always be honest. Unless your
upper management is convinced
you're trustworthy, you'll never have
much influence over what they do.
Funny thing about honesty: Youcan't
fake it. Nor can you get away with
bragging about how honest you are,
because then people will really get
suspicious.

Dav Anthony

everything you do. Live it
and you become it.

Always be respectful.
This doesn’t mean you
can’t speak up when your
employer makes a stupid
decision, but knowing
when to make an issue of
it requires wisdom and
4 discernment on your part.

If you incessantly point
out what they do wrong, you'll even-
tually end up managing an executive
of a moving-van company, right be-
fore you move to another job.

Show respect, especially during
those times when logic demands that
you speak up about a recent blunder
or bad decision. No one likes to hear
bad news, particularly from an un-
derling, so tread carefully. If you're
clearly respectful, few problems will
be too difficult to tackle. You won't
have too many opportunities to get

People Move To
What They Picture

By Tim Moore

The human mind works a lot like a camera, and it's a cer-
tainty that people move to what they picture. This includes
the following truth: People virtually never fail because of
who or what they are; they fail because of what they think
they are and what they think they can't become.

Picture a mom and dad sitting in the family room watching
television, and their 3-year-old sits down on the white carpet to drink
her grape juice. The parents exchange ominous looks, and, for a few
stressful moments, neither speaks. Finally, Dad yields to the temptation
to warn the youngster: “Honey, if you're not careful, you'll spill your
juice on Mommy’s nice carpet.” It’s an ironclad guarantee that within 60
seconds the juice will be all over the place.

It's the same way every day with your staff. When people enter
radio management, they often believe they must “manage” and that this
requires a stern and critical style. That's an old model that is effective in
some situations, but it’s not a good match for the dynamics of the small
tactical teams found in broadcasting.

From airchecks to sales reviews, you can influence people in just
two ways:

¢ A negative, threatening, discounting style

* A firm, positive, challenging persona

For example, when your morning team goes in the ditch with a bit
and your input is essential, you can say, “How can you be so stupid?
The last morning team got fired for stuff like that, and you may be next.”

Or you can present the same issue in a very different way: “You
guys are too good to produce a mistake like this. | know you know it
too. We need you at your best.”

Help people move to a bigger, better picture.

Tim Moore is Managing Partner of Audience Development Group,
programming consultants to radio stations in multiple formats. Reach
him at 100 Granadville SW, Suite 602, Grand Rapids, M| 49503; phone:
616-940-8309; e-mail: tim@ goodratings.com.

By Dave Anthony

this one wrong, so plan in advance a
respectful way to speak up.

Be tactful. This goes hand in hand
with showing proper respect. If your
friends refer to you as “Loose Can-
non,” you might need work. Remem-
ber the old saying “Put your brain in
gear before engaging your mouth”?
That applies here.

Managing your manager is not the
same as managing other full-time
staffers. If you've recognized that you
need to speak up, don't do it with-
out thinking about what you're go-
ing to say first. And if you don’thave
the luxury of contemplating your
exact words of wisdom in advance,
then at least take a deep breath be-
fore blurting anything out. Then
show respect and honesty.

Be reliable. You can’t manage any-
body if you're not in the building.
Sure, thousands of things can take us
away, but at least be reachable. Many
mountain-sized challenges become
molehills after just a few words of
wisdom, but if you can’t be reached,
you can’t offer those jewels.

When you try to manage up the
corporate ladder, you're stepping
into the big leagues. Opportunities
from above are golden occasions to
impress the folks who control things
like the size of your paycheck, where
your office is located and what title
appears on your business cards. It all
starts with being reachable. Only
then can you build a reputation for
being reliable.

Be a smart risk-taker. Anything
you do is a risk. Getting out of bed
every morning invites risk. Deciding
on a radio career was a risk. Becom-
ing a manager multiplies the level of
risk, as you’ll always be in somebody
else’s crosshairs. You're much better
off, however, if you weed out the bad
risks and take on the smart ones.

Before you make major decisions,
weigh the risks involved. Make an
appointment with yourself for some
secluded thinking time. Make a list
of the pros and cons involved, then
decide whether you even want to go
there. If it appears to be a smart risk,
do it. You'll never be right 100% of
the time, but taking on only favorable
risks sure betters your odds.

Be genuine. Kissing up to the big
guy or gal is a short-term technique
at best. Being two-faced is also un-
wise. Review the classic tale of Dr.
Jekyll and Mr. Hyde as an excellent
example of what not to do.

Treat those who report to you as
well as you treat those to whom you
report. Your consistency will speak
volumes about your character. Upper
management is much more likely to
trust someone who is consistent than
someone who is unpredictable.

Be unflappable. Do you fly off the
handle a lot? Got a short fuse? Does
the staff mysteriously evacuate your
part of the building when bad things
happen? Strong teams share good

www.americanradiohistorv.com

Word-C
Works Just Fine For Us’

By Irwin Pollack

Next time a prospective advertiser tries to dismiss the mer-
its of advertising on your station by saying he puts his faith
in his business’ street reputation, try some of these rebut-
tals.

1. F understand. But with all that word-of-mouth, you can’t control
what is said, or by whom.

2. Unfortunately, bad word-of-mouth spreads faster and more often
than good. Why leave such an important message to chance?

3. it does work! And that's what our station can offer you: good,
strong, positive word-of-mouth that reaches [this many] thousand
people weekly.

4. We were responsible for starting positive word-of-mouth for [this
many] businesses last week alone. Can’t we have the pleasure of
including you next week?

5. You know, many of our most successful advertisers said the
same thing when | first called on them. They have found out that
nothing starts word-of-mouth faster than our station. For example,
[furnish testimonials, success letters].

6. Is that enough in today’s economy? With so many people moving
in and out of town and having so little loyalty, why leave your good
name and reputation to chance?

7. What is your growth objective for the next quarter? Can those
numbers be achieved by hoping for positive word-of-mouth?

8. Great! Let’s use actual recorded comments from your best,
happiest customers in your commercials! That wili generate even more
good word-of-mouth and goodwill.

9. Think of your toughest or biggest competitors. Are they aggres-
sively advertising to take your customers? Are a few chance comments
enough to counteract that?

10. How will people know the true story? The facts? What if a rumor
starts about you? We can set the record straight and tell a positive
story about you on our station.

11. There are people in the market for what you sell every day. Why
not tell them to come in here instead of going to your competitors?

Boston-based radio sales and management trainer Irwin Pollack
provides hands-on, results-oriented seminars and in-house consulting
for clusters and individual stations. He can be reached toll-free at 888-

723-4650 (RADIO 50) or through his website atwww.irwinpollack.com.

news together and handle bad news
the same way. If you're the only one
around when something goes wrong,
don’t blame your staff: It's you.

Be a bastion of strength, especial-
ly when the going gets tough. (It
doesn’t take much skill to be strong
when the news is good.) Develop and
exhibit levelheaded thinking during
times of adversity and you'll even
teach upper management a thing or
two. Not to mention how strong you
will become in their eyes.

Give more than you receive. This
cancept doesn’t apply only to gift ex-
changes. When the boss asks you for
something, go a little above and be-
yond. Accept every assignment as a
golden opportunity to show off your
skills. Volunteer for the tough
projects that no one else wants. Not
only will you be valued more, think
how you'll expand your skills and
experience.

Toften wonder when managers are
asked to name their worst experience
by some trade magazine and they
mention something lame: Didn't they
have any bad experiences? Then they
couldn’t have jumped into the line of

fire very often. Go for the tough stuff.
It's not life or death. Who knows?
You might accidentally learn some-
thing valuable.

Finally, remember the golden rule:

Treat others as you truly want to
be treated. It's not a sign of weak-
ness. On the contrary, it encompass-
es every one of the tips mentioned in
this article. Further, managing the
bigwig above you isn’t just about
bettering your career possibilities in
the future; it helps make your life
much less stressful today. Come to
think of it, managing your manager
isn’tjusta luxury, it's a survival skill.

Dave Anthony is a broadcast
consultant based in Florida.
He has worked with CBS,
ABC, Doubleday, Metromedia
and other influential firms and
currently heads up Anthony
Media Concepts, a consulting
and custom publishing firm.
Reach him at 904-273-4060
or daveanthony @direct
vinternef.com.
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PART ONE OF A TWO-PART SERIES

Retailers Want
In On Digital Music

Six top sellers join to seek label licenses

As of now, legal digital music is in the hands of ma-
jor-label joint ventures MusicNet and pressplay, some
smaller label-backed outfits and a few independents,
like Listen.com and FullAudio.

A few music ratailers have licens-
es for dollar-a-song downloads, but
consumers still have to hunt
through site after site to find a par-
ticular track. If they find it, they
don’t have a choice of file format or
any say on rights management or
portability. Considering the every-
thing-you-want-for-free nature of
the competition, the situation is far
from satisfactory.

But six music retailers — Best Buy,
Tower, Virgin, -Jastings Entertain-
ment, Wherehouse and Trans World
Entertainment — think they can do
better. They've formed a coalition,
Echo, that’s seeking label licenses
right now. I spoke with Echo CEO
Dan Hart about the group’s hopes
to improve the marketing and dis-
tribution for digital music.

R&R: Why db this now?

DH: First of all, we're excited
about it. We started this venture
with the goal of reaching a true mass
market of consumers. For the type
of backers we have, that means mil-
lions of consumers using legal digi-
tal music, not the tens of thousands
we've seen to date.

The reason to doitnow is that it’s
a necessity. With declining record
sales, I think the record retailers and
the labels are finally recognizing that
it's time to make this work ona mass
scale. Second, I think you've got
consumers proving on a daily basis
that millions of them want digital
music. There’s clearly a demand for

it, and, so far, supply just hasn’t met
demand. And you're seeing more
and more increases in the infrastruc-
ture required — whether it's CD
burners, broadband connections,
PCs in the home, etc. All those
things are trending in the right di-
rection.

Finally, | think the time is right on
the licensing side for flexibility and
pricing that will allew people to
move off the illegal services and on
to the legitimate market.

R&R: You mean labels’ flexibility,
like their granting more burn licenses?

DH: Yes. We saw tremendous
movement just in the fourth quarter
of last year, whether it was Univer-
sal’s announcement with Liquid
Audio, where the retail price came
down from $3.99 to 99 cents, or
MusicNet and pressplay, where the
prices moved from a fixed fee per
month for a fixed number of down-
loads and streams to unlimited on-
demand streams and tethered
downloads.

I think there’s been tremendous
movement. Does i need to go fur-
ther? I think so, but the attitude is
changing to one ot “Let’s make this
work” and recognition that we've
got a real problem if we don't.

R&R: What kinds of licenses is Echo
looking for?

DH: Our charter is to seek licens-
es for all the basic building blocks for
digital-music services. From there,
we can build an array of services.
That means Internet radio, on-de-

their names.

OnePlace Changes Name To Salem Web Network

Effective immediately, Salem’s online news and infermation
network changes its name from OnePlace to Salem Web
Network. The broadcaster purchased its first online property,
OnePlace.com, in 1999 and adopted the name for its internet
division at that time, but Salem VP/Nonbroadcast Media Rick
Killingswarth said, “Our new name capitalizes on our corporate
stability a5 a member of the Salem Communications family and
hints at the breadth of web-reiated services we offer.” The sites
managed by Salem Web Network — including OnePlace.com,
Crosswalk.com, TheFish.com and CCMMagazine.com — retain

By Brida Connolly
Associate Managing Editor

mand streaming licenses, licenses
for downloads that are tethered to
your computer and, finally, down-
loads that are fully portable and
burnable to CDs.

We'd also like to see these deliv-
erable not only through PCs, but
through kiosks in retail stores; pre-
loaded on PCs, MP3 players and
digital-music players sold in our
stores; and on “starter kit” CDs,
where you might go into a Tower
Records and get, at the point of pur-
chase, a free DVD Audio CD with
500 or more tracks pre-loaded. You
got the disc for free, so you don't
have rights to that music, but online
you can unlock the rights to various
degrees, depending on your pay-
ment amount.

R&R: Would that time out or be
playable indefinitely?

DH: It could be playable for as
long as they have it.

R&R: Consumers just can’t move
the tracks.

DH: Yes. Our view on digital
rights management is that it’s nei-
ther good nor bad, it’s how you use
it. If what you do is restrict tracks
that consumers are expecting to be
unrestricted or have become accus-
tomed to having unrestricted, you're
gonna get a consumer backlash.

If you copy KaZaa, and then you
restrict the tracks, and then you put
abig price tag on t, it's a no-brainer
to think consumers are not going to
react well to that. On the other hand,
if you say, “We'll give you this disc
in the store with 500 tracks, and you
pay later,” the consumer sees a rea-
son for why those tracks are locked
in the first place — they haven't
paid. They re getting something out
of the relationship, and 1 think
they’ll understand digital rights
management.

R&R: Soyou change rights manage-
ment from taking something away to
giving people something.

DH: Exactly. And that is, broadly,
the whole concept behind the retail-
ers’ getting into the digital music
game: to bring a customer-centric fo-
cus to the market, and not necessari-
ly abusiness-model-protection focus.
The retailers recognize that consum-
ers are demanding a shift in the way
they consume music, and, over the
long term, the only way to maintain
your revenue stream is to meet that
demand.

Next week: Echo’s ambitious distri-
bution plans.

www.americanradiohistorv.com
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If you play CDs on an Intemet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote's CDDB music-recognition
service supplies artist and track information to more than 1 million
people who play music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-
note’s charts. Below are last week’s 50 most played CDs.
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DIGITAL Top 50

ARTIST Album Title Weeks On
NORAH JONES Come Away With Me 41
EMINEM The Eminem Show 38
VARIOUS ARTISTS 8 Mile 14
COLDPLAY A Rush Of Blood To The Head 23
RED HOT CHILI PEPPERS By The Way 30
AVRIL LAVIGNE Let Go 34
CHEMISTRY Second To None 3
CHRISTINA AGUILERA Stripped 13
JOHN MAYER Room For Squares 44
SHANIA TWAIN Up! "
NELLY Nellyville 32
JUSTIN TIMBERLAKE Justified 13
THE ROLLING STONES Forty Licks 18
U2 The Best Of 1990-2000 13
NAS God's Son 7
SYSTEM OF A DOWN Toxicity 74
ELVIS PRESLEY Elvis 30 #1 Hits 19
ZWAN Mary Star Of The Sea 1
PINK Missundaztood 57
JENNIFER LOPEZ This Is Me ... Then 10
JAY-Z The Blueprint 2: The Gift & The Curse 12
JOSH GROBAN Josh Groban K}
NICKELBACK Silver Side Up 72
SUM 41 Does This Look Infected? 6
2PAC Better Dayz 10
ELTON JOHN Greatest Hits 1970-2002 7
AUDIOSLAVE Audioslave 1"
NIRVANA Nirvana 14
SANTANA Shaman 15
JA RULE The Last Temptation 10
ROBBIE WILLIAMS Escapology "
VARIOUS ARTISTS Chicago — Music From The Motion Picture 3
PINK FLOYD Echoes {The Best Of Pink Floyd) 65
SHAKIRA Laundry Service 63
CREED Weathered 63
LINKIN PARK Reanimation 26
DIXIE CHICKS Home 18
PUDDLE OF MUDD Come Clean 61
SYSTEM OF A DOWN Steal This Album 10
ALICIA KEYS Songs In A Minor 80
ASHANTI Ashanti 40
INCUBUS Morning View 37
NO DOUBT Rock Steady 22
MOBY 18 21
KENNY CHESNEY No Shoes, No Shirt, No Problems 3
THE STROKES is This it 38
ROD STEWART it Had To Be You... 5
QUEENS OF THE STONE AGE Songs For The Deaf 8
ORIGINAL SCORE The Lord Of The Rings 18
MARIAH CAREY Charmbracelet 9
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Sisco To Head
Nielsen Music
As Pres./CO0

Industry veteran Rob Sisco has
been promoted to
| President of Niel-
i sen Music and
COO of Nielsen
Retail Entertain-
ment Information.
i He succeeds Mike
Shalett, who has
retired from his
full-time role as
CEO of Nielsen
REI and President of Nielsen
SoundScan and BDS.

“Mike is a legend in the music in- }
dustry,” noted Nielsen Entertainment
President/CEO Andy Wing. “His tre- ]
mendous vision, drive and determi-
nation changed forever not only the ‘
course of the music business with
the creation of SoundScan, but also
the way home videos and books are |
marketed.” ‘

Regarding Sisco, Wing said,
“Rob’s promotion clearly acknowl- |
edges his past contributions and |
our future expectations for contin- '
ued growth in the music sector, as .
well as in our other entertainment
businesses."”

Shalett said, “How lucky can one |
get to have the gig of a lifetime, as l
I have had, in, of all places, the mu-
sic, video and book businesses? To [
me, work has always been about ]
relationships, and I have had the
good fortune to get to know and

SISCO - See Page 19

KNEW l

Continued from Page 3

The remainder of KNEW's day
will feature programs hosted by
Premiere’s Glenn Beck (9am-noon),
Jones/Cox’s Neal Boortz (noon-
3pm), WOR Radio Network’s Jim
Cramer (3-4pm), ABC Radio Net-
works” Larry Elder (4-7pm), Pre-
miere’s Phil Hendrie (7-10pm), Rex
Broadcasting’s Lionel (10pm-1am),

MCA Resets Crossover
Promotion Department

Marilyn LeCointre | [
and Amon Parker
have been selected
as National Directors/
Crossover Promotion
at MCA Records.
The pair, along with
previously announced
National Director/
Crossover Promotion
Charles Chavez, will
report to MCA VP/
Crossover Promotion Tom Maffei.

LeCointre will be based in New York and will work East Coast radio
stations. Parker will work out of Los Angeles and will be in charge of the
Western region. Chavez oversees mid-America from Houston.

“We have a superb team in place that has gelled immediately to create
instant heat on our current projects,” Maffei remarked. “Charles is one of
the savviest promotion executives I've worked with and is my right hand
in the department.

“Marilyn is a superstar in the making, and Amon has a solid background
in promotion that, coupled with his street savvy, makes him a force in the
West. With these three executives, I'm confident that our crossover ef-

Chavez

] LeCointre Parker

EXECUTIVE ACTION

F T O S

Spurgeon, Grimsley Now Regent Regional VPs

Regent Communications has
promoted Gary Spurgeon and
Michael Grimsley to Regional VPs.
Spurgeon, currently VP/GM of Re-
gent’s Erie, PA cluster, has added re-
sponsibilities in Reading, PA; St. Cloud,
MN; Evansville, IN; and Owensboro,
KY. Grimsley has added operating re-
sponsibilities for Chico and Redding,
CA and El Paso to his current GM du-
ties in Lafayette, LA.

“These promotions are part of a re-
alignment of the Regent senior operat-
ing staff due to our own growth and will enable us to offer additional cor-
porate support to our market managers as they continue to serve their
local broadcast areas and grow shareholder value,” Regent President/
COO Bill Stakelin said.

Regent Sr. VP/Operations Fred Murr said, “It is very gratifying to be

ki
Grimsley

&
Spurgeon

managers who fully understand local radio and the creation of value.”

Wilder Named GM Of Entravisitrn/AIbuquerque

forts will meet with much success.”

LeCointre most recently worked at Sony Discos in Miami, where she
was an East Coast promotion executive Parker held West Coast regional
promotion positions at Virgin Records and Motown before joining MCA.

argarita Wilder has been tapped as GM of Entravision’s radio and

TV stations in Albuquerque. She will not only oversee the compa-
ny's KRZY-AM & FM in the market, she’ll also hold oversight responsibil-
| ities for Univision affiliate KLUZ-TV.

( able to promote from within the company. Gary and Mike are excellent
|

In her new role Wilder will direct the sales, local news, radio program-

Morgan Appointed
'PD At WLOQ/Orlando

Brian Morgan has been g
named PD of heritage
Smooth Jazz WLOQ/Or-
lando. He replaces Dave
Kosh, who departs the Gross
Family Broadcasting station.

Morgan joins WLOQ
from crosstown Fox-TV af- |

| ming and administration for the three stations. Wilder has been a GSM of
both KLUZ-TV and KTFA-TV in Albuquergue and before that was an AE
for Entravision’s Univision affiliate in El Paso, KINT-TV. She succeeds
Luis Hernandez, who now serves as GM of Entravision’s Denver TV group.

“We're thrilled to have Margarita take the reins at our Albuquerque tele-
l vision and radio properties,” Entravision Chairman/CEO Waiter Ulloa said.
“She has been a valuable contributor to the growth of these assets. We're
confident in her abilities to maintain the rapid expansion of the stations as
we continue to realize the value of operating media assets in the fastest-
growing U.S. Hispanic markets.”

Cushman Gets Official PD
'Nod At WOMX/Orlando

“I've been listening to
WLOQ since I moved to
Orlando in 1985,” Morgan
told R&R. “I was a listener
and contestant. 1'm
amazed that [ used to pick
up prizes from the station
and now I'm sitting in the

filiate WOFL, where he pro- | 5 7 PD’s chair.
duced the morning news L { .= |  “Thisis my first PD gi . . .
and the music-vi de%y) show Morgan and a big oppyo rtunity, ailg Jeff Cushman has been given the  baby PD gig,” Cushman joked to

Newsic. He previously worked at
several radio stations in the market
and was on-air at KRBE/Houston,
among other stations.

| official PD title at Infinity Hot AC
| WOMX/Orlando. He had served as
1 interim PD for nine months, since
John Roberts was named Opera-
tions & Programming Director for

R&R. “Imagine my surprise when
I found out I was pregnant in the
first place.”

Cushman has been with the sta-
tion for two years as Asst. PD/af-

I owe owner Herb Gross and GM
Rick Weinkauf for the chance. I'll be
absorbing everything like a sponge
and putting my own spin on it.”

Jones Radio Networks’ Americalive
news show (1-5am) and the Wall
Street Journal's Morning Business

WEZB & WKZN/New Orleans in
June 2002.

“The baby went to full term, but

| 1 finally gave birth to a bouncing

ternoon talent and will retain his

Hour (5-6am). KNEW will also fea- airshift. Before joining WOMX he

ture local news with network cov-

erage from CNNRadio. CUSHMAN - See Page 19

Today's level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can af ford to display a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll off what you need and cut.

Durable banners for an affordable price.

UV stabilized plastic won't fade indoors or outdoors.

Simply FAX your logo and color separation information

for a free price quote.

©2000 Reef Industries, Inc.

Reef Industries
9209 Almeda Genoa
Houston, Texas 77075

1-800-231-6074
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Senate

Continued from Page 1
him early into the hearing’s Q&A ses-
sion. In fact, McCain actually cut
Mays off midsentence a few times in
order to redirect him to provide yes
or no answers to his questions about
consolidation.

“Does Clear Channel have any
plans to add any more radio sta-
tions?” McCain asked Mays.

“We don’t have any stations pend-
ing at this time.....” Mays said before
he was interrupted by McCain, who
again asked, “Do you have any plans
to obtain more radio stations?”

Mays responded, “1 would suggest
to you that if we felt....,” then was cut
off again by McCain.

“I'd like to ask the question for a
third time,” an agitated McCain said.
“Do you have anv plans to obtain any
more radio stations?”

Mays answered, “If we can serve
the local community better and we
see an opportunity, yes.”

McCain also asked Mays if he
thinks there should be a limit on the
number of stations a company can
own, and after Mays pointed out that
the Telecommunications Act of 1996
set limits, McCain once again turned
the question back on Mays, this time
seeking Mays’ personal opinion.

“Thaven't got a [ot of time, and I'd
like you to try to answer the question
directly,” McCain said. “Do you be-
lieve there’s any limit to the number
of radio stations that a company
should be permitted to own?”

Mays stuck to his guns, respond-
ing that the ‘96 Act guides the issue:
“I don't think there should be a limit
within the Telecom Act of 1996.”

Ex-Competitor Blames CC
For Failed Business

One of Mays' former competitors
sang a very different tune. Short said
that the pressures Clear Channel
brought to the market forced him to
sell standalone WRDS/Syracuse,
which he said competed effectively in
the market befcre Clear Channel ar-
rived.

In fact, Short said, the combination
of Clear Channel’s seven stations and
Citadel’s four in the market made it
impossible for nim to compete, and
he further alleged that Clear Channel
played dirty pool by offering free
time on WRDS's rival to advertisers
who bought time on Clear Channel’s
other Syracuse stations.

“It was not my desire to sell
WRDS,” he told the committee. “Af-
ter 5 1/2 years of being unable to
compete from a revenue and opera-
tion standpoint, I was forced to sell.
The Syracuse community lost an im-
portant source of diversity when
WRDS was sold. Now the only Ur-
ban station in Syracuse is WPHR,
which is owned by Clear Channel.”

But Mays didn't take the criticism
lying down, responding thaf after
Short sold WRDS to Galaxy Commu-
nications for “many millions of dol-
lars,” Urban listeners were disenfran-
chised because Galaxy changed the
format — prompting Clear Channel
to flip one of its own stations to Ur-
ban.

Incensed, Short said Mays’ re-
sponse required a lot of audacity:
“You put someone out of business

using tactics that are basically strong-
arm tactics, and then, after you put
them out of business, you rebuild
what they built and say, "Look at
what a great thing we did, and look
at what a great service we provide.”
The great service was already being
provided.”

Fritts Defends Radio

Despite the harsh criticism, Fritts
came to the defense of the consolida-
tors, going so far as o say that con-
solidation actually saved the radio
business.

“Just 10 years ago 6% of stations
were losing money,” Fritts told the
committee, pleading the case that, de-
spite the misgivings of some, radio is
better off since the industry consoli-
dated. “Many stations had gone off
the air, depriving communities of the
local service upon which they had
come to rely. It was in that state of af-
fairs that the Congress and the FCC
revised radio-ownership rules.

“The NAB believes the limits
implemented through the 1996 Tele-
communications Act emabled radio to
better serve local audiences across the
country, as well as strengthen the in-
dustry economically.”

When McCain asked Fritts if he
believes the NAB's opposition to in-
creasing the national TV-ownership
cap and its support of deregulation in
the radio industry are contradictory,
Fritts said they are not, pointing out
that there are 1,300 TV stations but
13,000 radio stations.

“While they’re both regulated by
the FCC,” Fritts said, “they clearly are
two different mediums.”

Programming: More Or
Less Diverse?

Aside from the financial benefits
he outlined, Fritts also insisted that
the gains that have come from con-
solidation haven't resulted in a loss of
diversity for the industry: “Today ra-
dio formats mirror the diversities in
American society. Spanish-language
formats have increased by over 80%
in the last decade, and other eth-
nicities are well represented on the
dial. From Persian to Polish to Chi-
nese to Haitian, the list goes on and
on.”

While that may ke true, the Future
of Music Coalition has repeatedly
challenged the notion that there’s
much song diversity on the airwaves
these days and released a study on
the subject last November. The group
has also been critical of the NAB for
failing to appear at a recent FMC
summit.

While Toomey and Fritts did clash
at the Senate hearing, it wasn't the fi-
ery confrontation some might have
expected after the public war of
words the two have waged. In fact,
the leaders of the two groups sat
peacefully side by side — and even
shared a microphone — during the
hearing.

Toomey — wha pronounced her-
self “a rocker, a businessworman and
an activist” — criticized the notion
that the birth of new formats has led
to actual song diversity on the air-
waves. “Measuring music diversity
by counting the number of radio sta-
tions is like measuring the variety of
food in your pantry by counting the

number of cans without looking
what's inside them,” she said.

In fact, Toomey said her group’s
eight-month study of the radio land-
scape found that during one week
last year, “the national charts for two
distinct formats overlapped at a 76%
level — in other words, 38 of the top
50 songs were the same.”

Fritts responded that his group
took issue with many of the findings
in the FMC's study, pointing to stud-
ies compiled by the FCC and others
that he said contradict the FMC's
findings.

Toomey also asserted that consoli-
dation has made it much harder for
emerging artists to get airplay: “Most
working musicians aren’t superstars;
rather, they are independent and lo-
cal.”

Fritts responded by saying, basi-
cally, that the cream rises to the top
and artists shouldn’t blame consoli-
dation for difficulties in getting heard.
“If I want it on the air, [ want it to get
there on the merits,” he said.

In fact, Fritts went so far as to say
that it’s the record companies that are
the bigger problem for artists, point-
ing out that the five major labels op-
erate more like monopolies than any
radio company does.

Henley Alleges Pay-For-Play

Some of the morning’s most in-
tense debate focused on the issue of
“pay for play” and the role of inde-
pendent promoters, and none other
than Eagles singer-drummer Don
Henley accused Clear Channel of re-
fusing to play an artist’s single be-
cause the artist failed to perform at
one of the company’s promotional
concerts.

Sitting in the center of the five-
member panel, Henley claimed that
Clear Channel plays only songs that
independent promoters pay it to play.
He also pointed a finger directly at
Clear Channel/San Francisco's
Michael Martin, alleging that Martin
and an independent promoter had
called Henley’s manager to get a fe-
male artist client to perform at a Clear
Channel benefit. She refused, because
she was trying to finish an album on
deadline.

“To make a long story short,”
Henley alleged, “the artist’s next
single was boycotted. I come here to-
day at my own peril, because my
records or The Eagles’ records may be
boycotted.”

Mays flatly denied those allega-
tions, arguing instead that such be-
havior would harm his company’s
core business. “Our business is serv-
ing what our audiences want to
hear,” Mays said, insisting that the
needs and demands of each local
market drive what those stations air.

“In all of our markets, we see our-
selves as an aggregation of a number
of small businesses that serve those
local communities, play what our au-
dience wants to hear and inform
them with news and information,”
Mays said.

As for Henley’s concern that his
own music may be boycotted, Mays
responded, ”As long as our audiences
want to hear Mr. Henley’s music, he
has no threat of retribution from what
he said, even though he said some
things that were very untrue.”
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 Arbitron: Language-Preference
Weighting Three Years Away

Spanish-language radio executives are reviewing their options as a re-
sponse to last week’s announcement by Arbitron that the ratings com-
pany will not be able to re-engineer its software systems — a move nec-
essary to allow for the weighting of diaries on a language-preference ba-

The revelation that Arbitron won't be able to release ratings information
featuring language-preference weighting sooner was met with much dis-
appointment by the Spanish-language radio community. Executives from
Hispanic Broadcasting, Radio Unica and Spanish Broadcasting System
took part in joint teleconferences for two straight days following Arbitron’s
announcement to decide how to respond.

Among those executives was SBS Exec. VP/Programming Bill Tanner,
who chided Arbitron for admitting that its ratings had accuracy problems
and then saying it will take three years to upgrade its systems. “Spanish-
language radio is furious over Arbitron’s decision,” he said. “Their response
to all of this is just too little, too late.”

Arbitron’s announcement was made in a letter written by President/
U.S. Media Services Owen Charlebois that was sent to radio stations
and agencies on Jan. 29. The update on Arbitron’s determination to im-
plement language weighting at a future date was expected, as the com-
pany announced in November 2002, following a series of meetings in
Los Angeles with Spanish-language radio executives, that it would re-

“Our goal is to gather input on this proposal throughout February and
March and announce a decision about the implementation of an interim
service by March 31,” Charlebois said.

Arbitron VP/Communications Thom Mocarsky told R&R that radio and
agencies were to address the options at “virtual meetings” set for Feb. 6.

Loew

.-

COLRAM

Continued from Page 1
group then challenged Arbitron to de-
velop a comprehensive plan to im-
prove its diary response rates and
asked that Arbitron present the plan
at COLRAM’s spring 2003 meeting in
March.

“"COLRAM considers response
rates to be a key measure of whether
Arbitron’s samples are projectable to
the entire listening population,” the
group stated in a resolution directed to
Arbitron. “In our view, Arbitron has
not yet committed to implementing
programs to arrest these response-rate
trends on a scale that would make a
meaningful positive impact.”

COLRAM Chairwoman Charlotte
Lawyer, who serves as Director/Sales

Research for Susquehanna’s radio sta-
tions, said, “The committee is
alarmed by the continued decline in
response rates and Asbitron’s equally
alarming lack of aggressiveness in
implementing measures to stem these
declines. We feel a responsibility to
the radio broadcasters we serve to
alert them to the seriousness of the
situation and urge them to commu-
nicate their concerns to Arbitron.
“When response rates are as low as
they are today, espedially in some of
the largest markets that Arbitron
serves, we're less canfident that the
people who participate in the survey
have similar listening patterns to
those who don’t participate. As a re-
sult, there’s less confidence in the ac-
curacy of the audience estimates.”

Infinity
Continued from Page 1
WRQX/Washington.

Ochs, who has been VP/GM of
WLLD, WRBQ & WSJT/Tampa since
April 2000, will now oversee
Infinity’s entire six-station Tampa
cluster. He adds duties for WQYK-
AM & FM and WYUU, for which
Tom Rivers was previously VP/GM
(see story, Page 1). Ochs also succeeds
Rivers in overseeing the Tampa Bay

Buccaneers Radio Network.

Ochs’ promotion results in his re-
turn to WQYK-FM and to the Coun-
try format. He spent 31 of his 40 years
in the radio business in the Country
format and was WQYK-FM's VP/
GM from 1987-90, when he moved to
the VP/GM post at WMZQ/Wash-
ington.

By Adam Jacobson, with additional re-
porting by Lon Heltor:.

Rivers
Continued from Page 1
WUSN team is a dream come true for
me,” WUSN VP/GM Steve Ennen
commented. “Tom’s creative ap-
proach to programming and his di-
verse and successful management ex-
perience will assuredly be an asset to
WUSN and all the Infinity stations.”
Rivers, who is expected to be in
place in the next few weeks, said,
“This is a tremendous opportunity
and probably the only position that
would cause me to leave Tampa Bay.
WUSN has a great history as a pow-
erhouse in the country music busi-

ness. Not only is it ane of Chicago's
most listened-to radio stations, but
WUSN has become a benchmark for
artists, managers and record-label ex-
ecutives who understand the influ-
ence the station carries in Chicago,
within the Infinity cluster of Country
stations and throughout the rest of
the industry.”

Rivers joined WQYK in 1987 and
held a variety of posts, including
midday personality, MD and PD. He
was elevated to WQYK VP/GM in
1998 and added VP/GM duties for
the other properties when they were
acquired in 1999.
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Music
CHOICE'

23 million homes
27,000 businesses
Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

HIT LIST

Seth Neiman

AALIYAH Miss You

CRAIG DAVID Hidden Agenda

CELINE DIDN | Drove Al Night

DANIEL BEDINGFIELD If You're Not The One
FAITH HILL Cry

NO DOUBT Running

STACIE ORRICO Stuck

ROBBIE WILLIAMS Feel

ROCK

Gary Susalis
MUDVAYNE Not Falling
STEREOMUD Breathing

TODAY’S COUNTRY
Liz Opoka
TAMMY COCHRAN Love Won't Let Me

PROGRESSIVE

Liz Opoka

PHISH Round Room

RICHARD ASHCROFT Science Of Silence

SMOOTH JAZZ

Gary Susalis
GREGG KARUKAS Your Sweet Smile
JIM SAVITT In The House

866-MVTUNES

130 miltion moviegoers
21,000 movie theatsrs:

WEST

1. FAITH HILL Cry

2. SHANIA TWAIN Up!

3. DDNNAS Take It Off

4. TYRESE How You Gonna Act Like That
5. VANESSA CARLTON Pretty Baby

MIDWEST

1. VANESSA CARLTON Pretty Baby

2. FAITH HILL Cry

3. TYRESE How You Gonna Act Like That
4. DONNAS Take It Off

5. TIM MCGRAW Tiny Dancer

SOUTHWEST

1. FAITH HILL Cry

2. VANESSA CARLTON Pretty Baby
3. SHANIA TWAIN Up!

4. DONNAS Take It Off

5. TiM MCGRAW Tiny Dancer

NORTHEAST
1. VANESSA CARLTON Pretty Baby
2. FAITH HILL Cry
3. DONNAS Take It Off
4. TYRESE How You Gonna Act Like That
5. SHANIA TWAIN Up!

SOUTHEAST
1. FAITH HILL Cry
2. SHANIA TWAIN Up!
3. VANESSA CARLTON Pretty Baby
4 TYRESE How You Gonna Act Like That
5. OONNAS Take It Off

Lori Parkerson
« 202-380-4425

SATELLITE
RADIO

()

200n20 (XM20)

Kane

AMANDA PEREZ Angel
KILLER MIKE A.D..LD.AS.
TELEPOPMUSIK Breathe

BPM (XM81)

Blake Lawrence
ERASURE Solisbury Hilt
LA BOUCHE In My Life

Squizz (XM48)

Charlie Logan

DROWNING POOL /ROB ZOMBIE The Man Without Fear
EDDIE VEDDER | Believe In Miracles

SLUR Who | Am

The Heart (XM23)

Johnny Williams
ROBBIE WILLIAMS Feel
JOSH GROBAN You're Still You

The Loft (XM50)

Mike Marrone
BOB DYLAN Cross The Green Mountain

Raw (XM66)

Leo 6.

DMX X Gon' Give It To Ya
LIL KIM The Jump Off
JAY-Z Excuse Me Miss

Real Jazz (XM70)

Maxx Myrick

JACKY TERRASSON Smile

ROSEMARY CLOGNEY The Last Concert

BENNY GREEN I/RUSSELL MALONE Jazz At The Bistro
FLORA PURIM Speak No Evil

MARK 0'CONNOR HOT SWING TRIO In Full Swing
MIKE CLARK Summertime

MARY ANN MCSWEENEY Swept Away

MARSALIS FAMILY A Jazz Celebration

KENNY BARRON Canta Brasil

Watercolors (XM71)
Trinity

KiM WATERS Waterfall

KIM WATERS The Ride

XM Café (XM45)

Bill Evans
BRADY SEALS Thompson Street
CLARENCE BUCARO Sweet Corn

X Country (XM12)

ROD PICOTT Stray Dogs

STAN MARTIN | Got The Roadhouse Blues
MARK SELBY Willin' To Burn

TODD RASH Spins Too Fast

JOHNNY CASH Hurt

WACO BROTHERS I'm A Ghost

MICKY & MOTORCARS Mary Mary

GREG TROOPER Cumberiand Square

REO DIRT RANGERS Angelina

GREAT DIVIDE The Moon Is Almost Full
JACKIE GREENE Maria, Maria

REX HOBART & MISERY BOYS Another Bad Habit Of Mine
BILLY JOE SHAVER Freedom’s Child

CROSS CANADIAN RAGWEED Suicide Blues
BURRITO DELUXE Streets Of Baltimore
SADIES Tiger Tiger

BUDDY MILLER When It Comes To You
SUSAN GIBSON Everywhere | Go

CAST {RON FILTER Soky Fair

KATHLEEN EOWARDS Six 0'Clock News
ROCKHOUSE RAMBLERS Truck Drivin’ Buddy
EMORY JOSEPH Carolina Princess
STEPHEN FEARING Black Silk Gown
PINERS Blue Train

PSILLSTAR

Avg. Gross

Pos. Artist {in 000s) Among this week’s new tours
1 ROLLING STONES $2,694.4
2 BRUCE SPRINGSTEEN 1,104.5 SEETHER
3 PETER GABRIEL $906.4
4 CHER $7556 [LMCERAW
5 THE OTHER ONES $740.6 TRAPT
G ELLLIGS $682.5 VOODOO GLOW SKULLS
7 AEROSMITH $677.6
8 NEIL DIAMOND $549.6 e
9 TOM PETTY $492.1 The CONCERT PULSE is courtesy of

Polistar, a publication of Promoters'

LIGE $381 4 On-Line Listings, 800-344-7383;
11 CREED $375.7 Califomia 209-271-7900.
12 GUNS N' ROSES $372.8

| l. o '.Il I:-. .zm
10 million homes 180,000 businesses
Rick Gillette » 800-494-8863

DMX inflight
Jon Wheat

The hottest tracks in the air on 30 airlines
worldwide, targeted at 25-54 adults.

PHIL COLLINS Wake Up Call

SIXPENCE NONE THE RICHER Don't Dream It's Over
CHRISTINA AGUILERA Fighter

KATHLEEN EDWARDS Westby

JESSE MALIN Queen Of The Underworld
STAFFORD 4 Where The Ocean Meets The Sky

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP
Jack Patterson

DFDUB Country Girl
MISSY ELLIOTT #/LUDACRIS Gossip Folks

CHR/RHYTHMIC
Mark Shands

R. KELLY Ignition {Remix)
JOCELYN ENRIQUEZ No Way No How

URBAN
Jack Patterson

JAY-Z Excuse Me Miss
GINUWINE Hell Yeah

ALTERNATIVE
Dave Sloan
ATARIS n This Diary

MINISTRY Piss
DATSUNS In Love

ROCK
Stephanie Mondello
THEORY OF A DEADMAN Make Up Your Mind

ADULT ALTERNATIVE
Stephanie Mondello
WARREN ZANES Where We Began
OAVID GRAY Be Mine

ALICE PEACOCK Bliss

LUCE Long Way Down

ADULT CONTEMPORARY
Jason Shiff

UNCLE KRACKER Drift Away
LUCY WOODWARD Dumb Girls

INTERNATIONAL HITS
Mark Shands
DAVID BOWIE Space Oddity

COUNTRY
Leanne Flask
No Adds

DANGE
Danielle Ruysschaert

CHRISTINA AGUILERA Beautiful (Al B Rich Remix)
DOLCE SORROW (Orange Factory Mix)

PETE HELLER Big Love

INFERNAL Muzaik

RAP/HIP-HOP
Mark Shands

50 CENT Backdown

JA RULE Mesmerize

JA RULE Pop Niggas

JA RULE The Pledge

JA RULE Murder Reigns
JA RULE Last Temptation
JA RULE Connected

JA RULE Emerica

JA RULE Rock Star

SIRIUSA

212-584-5100

Planet Dance

Swedish Egil

AUDIO BULLYS We Don't Care

DIVINE INSPIRATION The Way

FAB FOR Last Night A DJ Blew My Mind
FC KAHUNA Hayling (Red Bull Remix)

The Pulse

Haneen Arafat
UNCLE KRACKER Drift Away

u.s. 1

Bill Hammond

MARIAH CAREY {/CAM’RON Boy (I Need You)
KILLER MIKEA.D.L.D.AS.

MATCHBOX TWENTY Unwell

Hot Jamz
Ken Spellman
FABOLOUS Can't Let You Go

LIL KiM The Jump Off
LiL MO 4 Ever

Hip Hop Nation

Ken Spellman

DMX X Gon' Give It To Ya

NAAM BRIGADE What You Doin’ Wit Dat
New Country

Jim Kressler

KENNY CHESNEY Big Star

TOBY KE{TH Rock You Baby

TiM MCGRAW She's My Kind Of Rain

Artist/Title Tolal Plays
AVRIL LAVIGNE Complicated 79
JENNIFER LOPEZ Jenny From The Block 74
LMNT Juliet 73
HILARY DUFF | Can’t Wait YeA
KELLY CLARKSDN A Moment Like This 72
AARON CARTER America A O 7
LAS KETCHUP The Ketchup Song ... 1l
PLAY Us Against The World 70
CHRISTINA MILIAN Call Me, Beep Me 58
HAMPTON THE HAMPSTER Hampsterdance ... 44
NO SECRETS That's What Girls Do 36
A" TEENS Floorfiller 36
BAHA MEN Who Let The Dogs Out 36
SIMON AND MILO Get A Clue 36
LIL BOW WOW Basketball 34
BAHA MEN Move It Like This 3
PINK Get The Party Started 3
SMASH MOUTH I'm A Believer 32
VANESSA CARLTON A Thousand Miles 32
NINE OAYS Absolutely (Story...) 30

Playlist for the
week ending Feb. 1.
@RADI 0O NETWORKS

Phil Hall« 972-991-9200
Tom Joyner Morning Show

Vern Catron
VIVIAN GREEN Emotional Rollercoaster

R SR

Music Programming/Consulting
Ken Moultrie « 800-426-9082

Alternative

Steve Young/Kristopher Jones
AFI Girl's Not Grey

CHEVELLE Send The Pain Below

BURNING BRIOES Arctic Snow

FINCH What It Is To Burn

SYSTEM OF A DOWN [-E-A-|-A-1-0

THEORY OF A OEADMAN Make Up Your Mind

Active Rock

Steve Young/Kristopher Jones
AUDIOSLAVE Like A Stone

FOO FIGHTERS Times Like These

THEORY OF A OEADMAN Make Up Your Mind

Heritage Rock

Steve Young/Kristopher Jones
FOO FIGHTERS Times Like These

QUEENS OF THE STONE AGE No One Knows
THEORY OF A DEADMAN Make Up Your Mind

Hot AC

Steve Young/Josh Hosler
COUNTING CRDWS Big Yellow Taxi

CHR

Steve Young/Josh Hosler
BOOMKAT Wreckoning

MISSY ELLIOTT t/LUDACRIS Gossip Folks
AMANDA PEREZ Angel

LUCY WOOOWARD Dumb Girls
Rhythmic CHR

Steve Young/Josh Hosler
JAY-Z Excuse Me Miss

R. KELLY Ignition

KELLY ROWLAND Can't Nobody
Soft AC

Mike Bettelli/Teresa Cook
ROD STEWART These Foolish Things
Mainstream AC

Mike Bettelli/Teresa Cook
ROD STEWART These Foolish Things
Delilah

Mike Bettelli

CHRISTINA AGUILERA Beautiful
Mainstream Country

Ray Randall/Hank Aaron

CHRIS CAGLE What A Beautiful Day

RASCAL FLATTS Love You Qut Loud
New Country

Hank Aaron

FAITH HILL When The Lights Go Down
RASCAL FLATTS Love You Qut Loud
Lia

Ken Moultrie/Hank Aaron
MARTINA MCBRIDE Concrete Angel

24 HOUR FORMATS

Jon Holiday * 303-784-8700
Adult Hit Radio

JJ McKay

T.A.T.U. All The Things She Said

Adult Contemporary

Rick Brady

CELINE DION | Drove All Night

CD COUNTRY

Rick Morgan

TAMMY COCHRAN Life Happened
DIXIE CHICKS Long Time Gone

ERIC HEATHERLY Last Man Committed

US COUNTRY

Penny Mitchell

TAMMY COCHRAN Love Won't Let Me
SAMMY KERSHAW | Want My Money Back
TRAVIS TRITT Country Ain’t Country

R L L L,

GREAT AMERICAN COUNTRY
Jim Murphy * 303-784-8700
KEITH URBAN Somebody Like You

M. C. CARPENTER 1/S. CROW... Flesh And Blood

| WESTWOOD ONE|

Charlie Cook * 661-294-9000
Adult Rock & Roll

Jeff Gonzer

STYX Waiting For Qur Time

Bright AC

Jim Hays

MATCHBOX TWENTY Unwell

SIXPENCE NONE THE RICHER Don't Dream It's Over
Mainstream Country

David Felker

DEANA CARTER There's No Limit

Hot Country

Jim Hays

RASCAL FLATTS Love You Qut Loud

PHIL VASSAR This Is God

Young & Elder

David Felker
JESSICA ANOREWS There’s More To Me Than You
MONTGOMERY GENTRY Speed

P— - s

B et e
R e R eSS |
After Midnite

TOBY KEITH Rock You Baby
TiM MCGRAW She’s My Kind Of Rain

Alternative

Chris Reeves ¢ 402-952-7600
ATARIS In This Diary

BLINDSIOE Sleepwalking

GODSMACK Straight Out Of Line
SOUNDTRACK OF OUR LIVES Sister Surround
STAGE | Wiil Be Something

Country

Jim West
SAMMY KERSHAW | Want My Money Back
JIMMY WAYNE Stay Gone

www.americanradiohistorv.com
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72 Fillion houSeholdss

75 million households
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Tom Calderone Paul Marszalek
VP/Programming VP/Music Programming
s | ADDS
No adds
50 CENT In Da Club 50 Plays
CHRISTINA AGUILERA Beautiful 4 PINK Famiy Portait .
HAS Madelou ook e KID ROCK Y/SHERYL CROW Picture 21
B2K I/P.DIDDY Bump. Bump, Bump 3| AVRILLAVIGNE 'm With You 21
MISSY ELLIOTT HLUDACRIS Gossip Folks 37 OIXIE CHICKS Landslide (Remix) 20
JUSTIN TIMBERLAKE Cry Me A River 36 FAITH HILL Cry 20
AVRIL LAVIGNE I'm With fou 35 JENNIFER LOPEZ f/LL COOL J Al | Have 19
BUSTA RHYMES Make it Clap 35 CATHERINE ZETA-JONES And All That Jazz 19
JENNIFER LOPEZ f/LL CGOL J Al | Have 34 RED HOT CHILI PEPPERS Can't Stcp 19
2PAC f/NAS Thugz Mansion 31 JOHNNY CASH Hurt 17
GOOD CHARLOTTE Lifestyles Of The Rich... 23 JOHN MAYER Your Body Is A Wonderland 17
JA RULE UASHANTI Mesmerize 2 3 DOORS DOWN When 'm Gonz 18
QUEENS OF THE STONE AGE No Ore Knows 20 MATCHBOX TWENTY Disease 6
T.AT.U. All The Things She Sad 19 JUSTIN TIMBERLAKE Cry Me A River i
' 3 1
BT — " SHANIA TWAIN I'm Gonna Getcha tood! 16
MARIAH CAREY Through The Rain 15
DONNAS Take It Off 18
CHRISTINA AGUILERA Beautitul 13
FAT JDE All | Need 18
BON JOVI Misunderstood 13
SHAKIRA The One 18
COUNTING CROWS t/V. CARLTON Big Yellow Taxi 10
SALIVA Always 17
MOBY in This World 10
LL COOL J YAMERIE Pa-adise 17
ZWAN Honestly 9
Video playlist for the week ending Feb. 2.
TORI AMOS A Sorta Fairytale 8
AUDIOSLAVE Like A Store 8
Vo NORAH JONES Come Away With Me 8
David Cohn
General Manager BRUCE SPRINGSTEEN Lonescme Day 8
2 PAC t/NAS Thugz Marsion 2 OAVE MATTHEWS BAND Grey Street 5
50 CENT In Da Club CRAIG DAVIO Hidden Agenda 4
MISSY ELLIOTT HLUDACRIS Gossip Folks FROU FROU Breath In d
COLDPLAY Clocks AALIYAH [ Miss You 3
QUEENS OF THE STONE AGE No Orne Knows T E
GOOD CHARLOTTE The Anthern L &
KYLIE MINOGUE Come Into My World 3
TWAN Honestly el A
KELLY ROWLAND Can't Nobody 3
NAS Made You Look
ERYKAH BADU H/COMMON Love Df My Life 2

NEW FOUND GLORY Fead On Collision
EMINEM Lose Yourseit

DONNAS Take It Off

ROOTS 1/MUSIQ Break. You Off
DISTURBED Remember

EXIES My Goddess

FAT JOE All | Need

SEAN PAUL Get Busy

ALL-AMERICAN REJECTS Swing Swing
SUM 41 Stili Waiting

3 DOORS DOWN When I'm Gone
COMMON {/MARY J. BLIGE Come Close To Me
MISSY ELLIOTT #LUDACRIS Gossip Folks

Video playlist fo- the week of Jan. 27-Feb. 2

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please inclide the names and
titles of all pictured and send
pics to:

R&R, c/o Mike Davis:
10100 Santa Monica Blvd.,
3rd Floor, Los Angeles, CA 90067

Email: mdavis@
radioandrecords.com

* 36 millign households |

M”&

Video airplay for the week of Feb. 4-10.

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEOQ PLAYLIST

CM1

COUNTRY MUSIC TELEVISION

65.9 million households
Brian Philips. Sr. VP/GM
Chris Parr. VP/Music & Talent

ADDS

M.C. CARPTENTER, S. CROW, E. HARRIS Flesh...

TOP 20

STEVE AZAR Waitin' On Joe

MARK WILLS Nineteen Somethin’
AARON LINES You Can't Hide Beautiful
TERRI CLARK | Just Wanna Be Mad
TIM MCGRAW She’s My Kind Of Rain
JENNIFER HANSON Beautiful Goodbye
EMERSON DRIVE Fall Into Me

JOE NICHOLS Brokenheartsville
TRACE ADKINS Chrome

MARTINA MCBRIDE Concrete Angel
BRAD PAISLEY | Wish You'd Stay
FAITH HILL Cry

BLAKE SHELTON The Baby

KENNY CHESNEY Big Star

ALISON KRAUSS & UNIDN STATION New Favorite
DIXIE CHICKS Travelin' Soldier

DEANA CARTER There's No Limit
KEITH URBAN Raining On Sunday
SHANIA TWAIN Up!

KID ROCK f/SHERYL CROW Picture

HEAVY

BLAKE SHELTON The Baby

DIXIE CHICKS Travelin® Soldier

FAITH HILL When The Lights Go Down
MARK WILLS Nineteen Somethin’
TERRI CLARK | Just Wanna Be Mad
TIM MCGRAW She's My Kind Of Rain
VINCE GILL Next Big Thing

HOT SHOTS

JOHNNY CASH Hurt

KEITH URBAN Raining On Sunday
KENNY CHESNEY Big Star

KID ROCK {/SHERYL CROW Picture
SHANIA TWAIN Up!

Heavy rotation songs receive 28 plays per week.
Hot Shots receive 21 plays per week.

TELEVISION

S R B BRSSO A T N S R O PRI SR 4Gy

TOP TEN SHO ws January 27-February 2
Total Audience Aduilts

(105.5 million households) 1849
1 CSI 1 American idol (Wednesday)
2 American Idol (Wednesday) 2 Friends
3 Friends 3 American Idol (Tuesday)
4 American Idol (Tuesday) 4 Joe Millionaire
5 ER 5 ER.
6 Joe Millionaire 6 CSI
7 Scrubs 7 Scrubs
8 Everybody Loves Raymond 8 Will & Grace
9 CSI: Miami 9 The Simpsons
10 Without A Trace 10 The Simpsons (8:30pm)

Source: Nielsen Media Research

COMING NEXT WEEK

TubeTops -~ =~

Mariah Carey, Kool & The
Gang, The Village People and
Gladys Knight perform during half-
time, and Martina McBride and
Gloria Reuben sing the American
and Canadian national anthems, re-
spectively, at the 2003 NBA All-Star
Game, televised by TNT (Sunday, 2/
9, 8pm ET/5pm PT).

Friday, 217

» Susan Tedeschi, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

« Supergrass, Late Night With
Conan O'Brien (NBC, check local
listings for time).

« Johnny Marr, Late Late Show
With Craig Kilbom (CBS, check lo-
cal listings for time).

* French Kicks, Last Call With
Carson Daly (NBC, check local fist-
ings for time).

Saturday, 2/8

» Dixie Chicks, Saturday Night
Live (NBC, 11:30pm ET/PT).

» K-Ci & JoJo, Showtime at the

Apoiio (check local listings for time
and channel).

Sunday, 2/9

Dusty Springfield on NBC'’s Ameri-
can Dreams (8pm ET/PT).

- Monday, 210.

» Goo Goo Dolls, Live With Regis
& Kelly (check local listings for time
and channel).

« Jurassic 5, Conar O'Brien.

« Clipse and Faith Evans, Craig
Kilbom.

» Fat Joe, Carson Daly.

» Bebe Winans, The Wayne Brady
Show (check local listings for time
and channel).

Tuesday, 211

» Vince Gill, Late Show With David
Letterman (CBS, check local listings
for time).

» Scarface /Wyclet Jean, Carson
Daly.

Wednesday, 2/12

* Hall & Oates, Reg's & Kelly.

« Lionel Richie, Jay Leno.

« Jon Spencer Blues Explosion,
Carson Daly.

Thursday, 213

* Nelly, David Letterman.

» Joseph Arthur, Carson Daly.

» Carnie Wiilson and Englebert
Humperdinck, Wayne Brady.

50 CENT Wanksta

MISSY ELLIOTT t/LUDACRIS Sossip Folks
DRU HILL | Should Be

JA RULE t/ASHANTI Mesmerize

R. KELLY Ignition (R2mix}

JENNIFER LOPEZ f/LL CODL J All | Have
FIELD MOB Sick Of Being Lorely

B2K /P. DIODY Burnp, Bump, Bump
TYRESE How You Gonna Act Like That
AALIYAH Miss You

RAP CITY TOP 10

50 CENT In Da Club

FIELD MOB Sick Of Being Lonely
JA RULE f/ASHANTI Mesmerize
DMX X Gon’ Give It To Ya

JAY-Z Excuse Me Miss

BABY AKA #1 STUNNA f/CLIPSE What Happened To...

2PAC t/NAS Thugz Mansion
BUSTA RHYMES Make it Clap
NELLY Air Force Ones

EVE Satistaction

Video playlist for the week ending Feb 9.

Information current as of Feb. 4, 2003.

- GRET

"+, AMERICAN :

Jim Murphy. VP/Programming
19 million households

ADDS

M. C. CARPENTER, S. CROW, E. HARRIS Flesh And Blood,

KEITH URBAN Somebody Like You (Movie Edit)

TOP 10

BLAKE SHELTON The Baby
TERRI CLARK | Just Wanna Be Mad
MARK WILLS Nineteen Somethin’
TRACE ADKINS Chrome
SHANIA TWAIN Up!
KEITH URBAN Raining On Sunday
DIXIE CHICKS Travelin’ Soldier
FAITH HILL When The Lights Go Down
MARTINA MCBRIDE Concrete Angel
KENNY CHESNEY Big Star

Information current as of Feb. 4, 2003.

» Vanessa Carlton guest-stars as — Julie Gidlow
BOX OFFICE TOTALS
Jan. 31-Feb. 2

Title Distributor $ Weekend $ To Date
1 The Recruit (Buena Vista)” $16.30 $16.30
2 Final Destination 2 (New Line)” $16.0" $16.01
3 Biker Boyz (DreamWorks)* $10.10 $10.10
4 Kangaroo Jack (WB) $9.04 $45.88
5 Chicago (Miramax) $7.05 $50.63
6 Darkness Falls (Sony) $7.01 $21.80
7 The Lord Of The Rings ... (New Line) $5.08 $316.02
8 Catch Me If You Can (DreamWorks) $5.07 $152.15
9 Just Married (Fox) $4.31 $49.73
10 About Schmidt (New Line) $4.31 $44.19

*First week in release. All figures in
miflions. Source: ACNielsen EDI

COMING ATTRACTIONS: This
week’s openers include Deliver Us
From Eva, starring recording artist
LL Cool J. He teams up with
Amerie to perform “Paradise” on
the film's Hollywood soundtrack,
which also includes songs by
Usher, Mary J. Blige, 3LW,
Ginuwine, En Vogue, Stevie
Wonder, K-Ci & JoJo and Marvin
Gaye & Tammi Tyrell, among oth-
ers. Look sharp for recording act
Johnny Gill playing himself in the
movie.

Hollywood is also releasing the
ST to Shanghai Knights, starring
Jackie Chan and Owen Wilson. it

contains vintage tunes by The
Kinks, Dave Clark 5, The Yard-
birds, The Who, Harry Nilsson,
The Faces, The Zombies and more.
How to Lose a Guy in 10 Days,
starring Kate Hudson and Matthew
McConaughey, aiso opens this
week. The fim’s Virgin soundtrack
contains Keith Urban’s “Somebody
Like You,” two cuts by Chantal
Kreviazuk (“Feels Like Home” and
“Weight of the World”) and songs by
George Thorogood, Al Green, Gin
Blossoms, Carly Simon, Sixpence
None The Richer, The Beu Sisters,

Fisher and Luce.
— Julie Gidlow

www.americanradiohistorv.com
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apeterson@radloandrecords com

Up AllNight With
Americalive

JRN bets on a new issues-driven overnight show

in today’s unsettled post-9/11 world you never know
when a major breaking news event will hit. Smart
News/Talk programmers are well aware that news hap-
pens 24/7, and, more than ever, they are making plans
to be sure they’re covered no matter when news breaks,

day or night.

With that in mind, late last year
Jones Radio Networks launched
Americalive, a live overnight issues-
oriented news and talk show. Host-
ed by former KRLD/Dallas host
Ernie Brown, the program is de-
signed to offer a more
news-driven alternative i
to other syndicated
shows and replays of
daytime programs, a
practice widely used by
many Talk radio stations
to cover their overnight
hours.

I recently chatted with
Brown and Jones Radio
Networks' Director/Talk Program-
ming Tom Clendening about why
they think this new program is the
right show for right now.

R&R: What was the genesis for this
show, Tom?

TC: Around the middle of last
year we ascertained that there was
aneed out there for a live overnight

Tom Clendenig

show that was news- and issues-
driven, so we launched Americalive.
In the beginning I hosted some of
the segments myself to get a strong
sense of the show, help get those first
affiliates on board and, generally, get
1 the show started.
Shortly after we launch-

ed we were fortunate
enough to find out that
| Ernie was interested in
{ returning to Seattle,
where he once worked at
KOMO. He came on
{ board with us last No-
vember, and since then
the show has grown to
more than 65 affiliates, with San
Francisco; Phoenix; Portland, OR;
and Salt Lake City among the mar-
kets where the show is currently air-
ing.

R&R: What brought you to this point
in your career, Ernie?

EB: I spent a lot of years in music
radio before moving over to Talk
about 10 years ago. I hosted a pro-

“Either we can give
you a late night
followup on the past
day or a heads up on
what to expect in the
day ahead. | believe
stations are looking
for that immediacy
now in all hours,
including
overnights.”

Tom Clendening

gram called Texas LISA on the Texas
State Network that aired out of KRLD
in Dallas. I was doing 9am-noon on
that station when KOMO came call-
ing and put a pretty good package on
the table, so I decided to try Seattle. [
spent four years here before return-
ing to middays at KRLD.

TRS 2003 Talk
Radio Roundtable

Those who have attended an R&R
Talk Radio Seminar in past years
know that our opening session, the |
TRS Roundtable, is always a stand- &
ing-room-only event that never fails %
to spark high-spirited discussion be-

tween attendees and an all-star panel of industry
executives and talent.

This year's TRS Roundtable will be held on March 6, from 3:30-
5pm, and our topic will be “The Line and Just Where Is 1t?” For this
discussion we have assembled an impressive panel of industry
executives from a broad spectrum of the News/Talk radio business
to discuss how far is too far. ;

When it comes to situations like the highly
publicized Opie & Anthony sex-in-St. Patrick’s
incident, are hosts to blame? Or do managers and
advertisers encourage hosts to push the envelope
and cross the line, only to hang them out to dry
when the heat is on?

Are ratings the only barometer for measuring a
show’s success? How do you draw the line
without stifling creativity or creating de facto
censorship? If we don't police ourselves more,
will the government seek to intervene with more
fines for content, not to mention the threatened
reinstatement of the Fairness Doctrine?

These and other questions are sure to cause heated debate on
this highly controversial and important subject for all News/Talk
broadcasters. Moderated by-Parade Senior Radio Correspondent
and Contributing Editor Sandy Kenyon, our 2003 roundtable is
scheduled to include:

Don Anthony, President, TalentMasters

Glenn Beck, Host, Premiere Radio Networks

Mary Beth Garber, President, Southern California Broadcasters

Association

David Hall, Sr. VP, Premiere Radio Networks

Phil Hendrie, Host, Premiere Radio Networks

Ken Kohl, Regional Brand Manager, Ciear Channel Radio

Michael Medved, Host, Salem Radio Networks

Kevin Metheny, Clear Channel/Cleveland

Walter Sabo, CEO, Sabo Media

Jack Swanson, OM/PD, KGO & KSFO/San Francisco

It's a must-see session that everyone will be talking about, so
plan to join us for the 2003 TRS Roundtable at the R&R Talk Radio
Seminar, March 6-8 at the Marina Beach Marrioft Hotel in Los
Angeles. Log on to www.radioandrecords.com for fast and secure
online registration, as well as a look at the full TRS 2003 agenda. Or
fill out the registration form on Page 7 of this issue.

Saﬁdy
Kenyon

Five Sisters, Four Cities, Two Continents.

7y

//f

ff/r,

Coming to the

ABC Radio Networks February 2003!

RADIO NETWORKS

212-735-1700

www.americanradiohistorv.com
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After Sept. 11 KRLD transitioned
from News/Talk to News, and |
continued in middays as the news
anchor. After about six months I
went to [KRLD OM] Tyler Cox — a
terrific guy — and said, “I'm a talk
host, and I think that's what [ want
to go back to doing.” It just so hap-
pened that Tom called me at about
the same time and asked
if 1 was interested in mov-
ing back to Seattle to host
this show, and here [ am.

R&R: What appealed to
you about hosting this show?

EB: To me, it seemed
like a perfect opportunity.
[ like doing late-night talk
because 1 enjoy the broad
audience out there that it
offers. I also really liked
the potential of it, because there is a
great need for a live issues-driven
overnight talk show. So many sta-
tions | hear are airing reruns, and
this is a way for them to be covered
when news events break — and
they will — in overnight hours.

R&R: Tom, what appealed to [RN
about Ernie as the host for this program?

TC: I was familiar with his work
from his years here in Seattle on
KOMO. And, frankly, when we
were looking for a host, Ernie’s
name was mentioned to me by a
number of prominent program-
mers. He's very knowledgeable on
a wide range of topics, and he easi-
ly handles conducting interviews on
just about any subject. And in the
middle of the night he always
sounds like he’s energized and on
top of things. The combination of all
those things made him the perfect
fit for AmericaL.ive.

R&R: Compare Americalive with
the show that's been dominant for a
number of years during those hours, Pre-
miere’s Coast to Coast AM.

TC: We really look at our show as
being completely differentand a real
alternative. We're doing issues-ori-
ented and current events talk. Sept.

ND CORPORATE MANDATES, NO FOR

REFEEDS AVAILABLE: 24/7

Ernie Brown

- NEWS/TALKISPORTS.
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11 showed us the need for that, and
world events remind us of it every
day. I think the time is right for this
show. The landscape of the world
changes daily. Either we can give
you a late-night followup on the
past day or a heads up on what to
expect in the day ahead. [ believe
stations are looking for that imme-
diacy now in all hours,
L | including avernights.

R&R: Asa host, what is
your approach to the show,
Ernie?

EB: I'm riot on the left,
! I'm not on the right —
I'm above it all. I'm just
trying ta cut through all
of the partisan bs to try to
tell you what's really
happening and how it af-
fects us. My target is anyone up at
night who is interested in knowing
what's going on in the world. Sure,
we'll talk about Iraq and North Ko-
rea, but we also might be talking
about new movies. I try to cover a
broad range of topics.

TC: Although the show is not
guest-intensive, we have had some
major guests, from U.S. senators to
Ted Nugent.

EB: Ted’s a Talk radio host’s
dream. You just ask him a question
and then sit back and let him enter-
tain for the next 30 minutes. He was
phenomenal.

R&R: How important are callers as
a component of the show?

EB:  always try toinvolve listen-
ers. I don't treat callers in a confron-
tational way, but I am always clear
with them about what I think. I get
everyone from scholars to truck
drivers to conspiracy guys who
make me think they haven’t been
outside of their apartments in 40
years. It's amazing some of the
viewpoints callers come up with to
add to the program.

R&R: How does doing late-night talk
differ fromyour years of doing middays?

EB: It feels a little more relaxed

%
i

i

ED PROGRAMNING, JST GREAT TLK RADID

and laid back at night to me. People
are more tense during the day, and
they‘re quick to come and go. Late
at night people seem to be more in-
terested in sticking around and hav-
ing a conversation. Instead of a
“give me just the facts” attitude,
people at night seem more philo-
sophical and more ready to talk
about what they think and what
they believe. And they're willing to
be patient. I'm a night owl, so this
suits me. [t was always harder to get
up at 6am to do a 9am-noon show
than it was to do mornings and get
up at 3am, because | was generally
up then anyway.

“I’m not on the left,
I’m not on the right
— I’'m ahove it all.
I'm just trying to cut
through all the
partisan bs to try to
tell you what’s really
happening and how it
affects us.”

Ernie Brown

R&R: Who is behind the scenes at
Americalive?

EB: Jennifer Andrews is our pro-
ducer. Ijust refer to her as “The One
Who Must Be Obeyed.” Jennifer is
extraordinarily opinionated, and
she takes no guff from anybody. 1
like that in a producer. She’s got
great ideas and is a major contribu-
tor to the program.

R&R: Give us a sense of the essence
of the program.

v L 43}

i d
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www.daveramsey.com
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and anchor Vicki Cox.

AND THE WINNER FOR MOST PEOPLE IN A PICTURE
IS.... Celebrating their six Golden Mike awards at ceremonies heid recently in
Hollywood is the KFWB/Los Angeles news team, including (back, -r} anchor
Jack Popejoy, editor Kelly Whelihan, Director/News & Programming Crys
Quimby, news production assistant Saaqib Rangoonwala, anchor Judy Ford,
reporter Pete Demetriou, editor Celia Wynnyk, (front, I-r) web editor Nova Safo

TC: It is a compelling, fast-paced
and live news-oriented talk show.
If you are a News/Talk station,
generally, like most stations, your
morning drivetime is your big rev-
enue generator. We think this pro-
gram is the perfect lead-in to a sta-
tion’s morning drive, whether you
have a news block or a morning
talk show.

EB: ] also think the show provides
your station with an opportunity to
be informed and up-to-date on any-
thing that has broken overnight by
the time you hit morning drive.
And, again, we cut through and give
you what's really going on without
all the partisan politics.

R&R: Given the conventional wis-
dom that most Talk radio tends to lean
toward the right side of the political spec-
trum, how do you think this program
will fit in on a station that takes a more
partisan approach in its other dayparts?

TC: Although Ernie approaches
the show from a nonpartisan point
of view, I would still call him a con-
servative. But he is very fair-mind-

ed, and we do fry to present bal-
anced points of view on the pro-
gram. So, I think Ernie will sound
just fine on a conservative-leaning
Talk station while at the same time
fitting in equally as well on a News
station or even on a Sports station
overnight. I think thz topics and dis-
cussion are wide-ranging enough to
allow the show to work on just
about any Talk radic station, regard-
less of its particular leanings.

EB: I think it’s fair to characterize
me as a conservative when it comes
to my point of view en life, but, that
said, it’s important to note that I re-
ally do not blindly subscribe to any
political ideology. I'm not on a cru-
sade, and 1 don’t have a particular
agenda I want to get across. When
you listen you will know what I
think, what I believe and what I
think is right on anv given subject;
then, in the end, we can all have a
spirited discussion about things
with many points cf view represent-
ed. That's what this show is really
all about.

i acrvate

“If vou are
looking for
loyal listeners
and

extremely loyal
advertisers,
get the

Dave Ramsey
Show
on-the-air!”

- Derrick Nance
GSM, w/KY-AM, OK

SYNDICATION INFORMATION
BOB BORQUEL E77) 410-DAVE
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In Love With The’80s

A few playlist ideas for ’80s-based stations

When it comes to the ‘80s, I'm just a romantic at
heart. My almost-20-year career in radio and my love
for ‘80s music began at a Long Island, NY roller-skat-
ing rink in late December back in ’83. I remember hear-
ing this amazing song being played over the sound
system. I asked the DJ what the name of the song was,
and he told me, “’Talking in Your Sleep’ by The Ro-

mantics.”

The next week I decided that I
was going to create my own music
charts. I put together my very first
top five. No. 1 that week was, of
course, The Romantics. -
The rest of the top five
that week (according to
me) consisted of “Break
My Stride” by Matthew
Wilder, “Owner of a
Lonely Heart” by Yes,
“Karma Chameleon” by
Culture Club and “Think
of Laura” by Christopher
Cross.

By December of 1984 |
was getting ready to put together
my first year-end survey. Duran Du-
ran ranked No. 1 for the year with
“The Reflex.” This past December
finished my 19th year-end survey.
My top tune for 2002 was “In the
End” by Linkin Park.

Career Opportunities

Music and charts have been a pas-
sion of mine for 20 years, and it all
started with one song by The Ro-
mantics. My career in radio began in
1986, when I interned at WBLI/
Long Island, which, at the time (and
again today) was the ultimate in
CHR in the market.

I worked at “BLI for much of the
"90s, until one day in 1998 I read a
help-wanted in R&R that changed
my professional life: “Musicologist

Mark Mueller

wanted. Do you know your music?
We have a job for you.”

I replied to the ad, and | remem-
ber the day I got the callback and
Z——— Was given a music test
that required me to iden-
tify snippets of 40 or so
¥ | songs. I think [ missed
one. | felt like a kid who
had just aced his SATs.

The next day I was
hired as a music research
specialist for Mediabase,
monitoring Hot AC sta-
tions across the country. |
remember thinking, “I'm
actually getting paid to listen to the
radio.” How cool was that!

A few years back ‘80s-based sta-
tions and all-'80s weekends began.
There is nothing I enjoy more at
work than transcribing ‘80s stations
and shows. [ know the music so
well I could have written a thesis
on it.

In a way, | did: When these sta-
tions started popping up, [ made my
own personal playlist of just over
500 songs from the era. It was my
idea of what one of these stations
should sound like. I'd like to share
some of it with you this week.

Fresh Songs

The biggest problem in this for-
mat s that the playlists are too small.
There’s more to Prince than “1999,”

COMMUNITY SERVICE wcas-Fmmew York was named Station of the
Year by Kindervision, a national child-safety program that provides valuable
safety information to families in video format. WCBS participated in 39
Kindervision events last year, more than any other radio station in the United
States. Seen here (I-r) are WGBS Retail Sales Manager Lance Delaney and
Kindervision President Doug Sebastian.

by Mark Mueller

and there is more to Peter Gabriel
than “In Your Eyes.”

The group 38 Special have two
songs that still get played a lot,
“Hold On Loosely” and “Caught
Up in You,” probably because they
test well. But if you are a PD who
plays ‘80s music, pop in that 38 Spe-
cial greatest hits CD and check out
“Like No Other Night” or “If I'd
Been the One.” These are songs that
will make people listen longer. Sure,
they may sit through “Hold On
Loosely” one more time, but then
again, they may not.

“Like No Other Night” is what 1
like to call a fresh song from the ‘80s.
It is one of those tunes that was big
then and will sound great now. A
few other songs that I put in that
category are “Ah Leah” by Donnie
Iris, “Flesh for Fantasy” by Billy
Idol, “Games People Play” by The
Alan Parsons Project, “ Are We Our-
selves?” by The Fixx, “Fantasy” by
Aldo Nova, “Hello Again” by The
Cars and “When the Heart Rules the
Mind” by GTR.

The goal for a PD is to get people
to listen to his or her station longer.
With the '80s format there are songs
like “Addicted to Love” by Robert
Palmer, “Everybody Have Fun To-
night” by Wang Chung and “Hun-
gry Like the Wolf” by Duran Duran.

I compare these songs to songs
you might hear on a Hot AC station
today, such as “Complicated” by
Avril Lavigne or “Wherever You
Will Go” by The Calling. They are
equal to your hot currents. These are
the songs that, no matter how many
times they come on, the listener will
keep the station on.

Oh Wow!

What the PD needs to do is keep
people listening between these
songs. Instead of playing “Border-
line” by Madonna, “With or With-
out You” by U2 or “If You Leave” by
OMD a second time in a day, you
need to add the songs that you used
to blast through the headphones of
your Walkman, the songs that the
listener will want to hear again, the
“Oh wow!” songs from the 1980s.

Many of the hair bands from the
"80s fit this category, songs that MTV
played on Dial MTV (pre-TRL). Pro-
gram directors need to make it their
mission to come up with a list of
songs that fitinto this category. Make
the list deep enough, though, that
these songs don't come up in rotation
every day. Spread them out so that
they will be played in different day-
parts every two or three days.

To get started on this list, I would
use songs like “I Remember You” by
Skid Row, “Rock the Night” by Eu-
rope, “Cum On Feel the Noize” by

Show in Las Vegas, NV.

MCGUINN ROCKS VEGAS Roger McGuinn, former frontman of The

Byras, recently performed at the Sirius booth at the Consumer Electronics

Quiet Riot and “We're Not Gonna
Take It” by Twisted Sister.

Put yourself in the mind of one of
your listeners. You're at work be-
hind your desk and you just heard
“(Don’t You) Forget About Me” by
Simple Minds. You are moving
around and feeling good. The next
song is critical. How do you keep
that listener tuned in?

You need to add the
songs that you used
to blast through the
headphones of your
Walkman, the songs
that the listener will
want to hear again.

The problem here is that so many
PDs in the ‘80s format limit their
playlists so they don’t have enough
selection to delve into something
creative. Chances are another “safe”
song like “What I Like About You”
by The Romantics or “Tainted Love”
by Soft Cell will come on.

However, like the currents on to-
day’s charts, these classics can have
a burn factor. With ‘80s-based for-
mats, PDs can create a large enough
playlist to keep listeners interested
in what song is coming on next.

One Step Back

You also need to add extra songs
by established "80s artists to your
playlist. Instead of playing “Every
Breath You Take” by The Police all
the time, throw in “Love Is the 7th
Wave" by Sting. Instead of playing
‘Hard Habit to Break” by Chicago,
play “Stay the Night.” This will also
make your station sound like it has
a wider variety of songs.

To complete this ‘80s-based play-
list PDs need to take a small step
back and another one forward. By
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this I mean including songs from
1978-79 and 1990-93, but on a small-
er scale.

By including the late "70s you are
now able to add to your rotation
songs like “My Sharona” by The
Knack, “Hot Blooded” by Foreign-
er, “Goodbye Stranger” by Super-
tramp and “Big Shot” by Billy Joel,
to name a few.

By going into the early "90s you
can grab the late-20-something lis-
tener as well. Put in songs like “Pol-
icy of Truth” by Depeche Mode,
“Unbelievable” by EMF, “Love &
Affection” by Nelson and “Right
Here, Right Now” by Jesus Jones.

An Amazing Time

The ‘80s were an amazing time
for music. Acts like Huey Lewis And
The News, Billy Ocean, Madonna,
Phil Collins, Wham!, Bruce Spring-
steen, Def Leppard, John Mellen-
camp, Journey and Bon Jovi can sum
it up, but the ‘80s were just as much
Peter Schilling, Breakfast Club, Ratt,
Dream Academy, Nena and Scritti
Politti. Each of these artists had hits,
and each of these hits triggers a dif-
ferent memory for each listener.

Ilove the "80s, and the music holds
many memories for me. Whenever 1
hear “Talking In Your Sleep,” I think
back to that day at the roller-skating
rink. When Bon Jovi’s “Livin’ on a
Prayer” comes on, I remember the
day my friends and I skipped school
to wait on line at 5am to get tickets
to see them in concert.

The '80s format has the potential
to be big in any market. All you need
is the right playlist. For me, | have
to look no further than the box of 45s
stored behind the roller skates inmy
basement.

Mark Mueller has been an air person-
ality and morning show producer at
WBLI/Long Island, NY; a newswriter at
WLNY-TV/Long Island; and morning
show host at WRIV/Long Island. From
1999 to 2002 he did weekends at WWZZ/
Washington, and he has been a niusic re-
search specialist for Mediabase for the past
five years. You can reach him at 301-812-
2677 or foxmueller@msm.com.
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epicurean megastar Emeril Lagasse,
former broadcaster and popular mo-
tivational keynoter Les Brown encour-
aged broadcasters to “kick it up a
notch,” telling radio, " You've got tobe
hungry,” and that they need to “pro-
vide more service than you get paid
for.”

The many overflow crowds for pan-
els and presentations and the active
exhibit-hall traffic indicated that group
heads, GMs and sales managers are
brimming with confidence and a re-
vived collaborative attitude toward ad-
vancing radio’s collective share of
advertising’s $260 billion pie beyond
the new 8.2% peak reported by RAB
President/CEO Gary Fries in his an-
nual State of the Industry address.

Speaking before the third-largest
RAB conference crowd in the or-
ganization’s history — up 50% from
2002 — Fries praised radio for deliver-
ing 6% more revenuein 2002 than 2001,
when theindustry slumped 7.5% com-
pared to 2000. In all, broadcasters gen-
erated $19.6 billion last year, just $273
million shy of 2000's record perfor-
mance. Local revenue rose 4% in 2002,
while national dollars advanced 13%.

The month of December 2002
gained 9% over the same month in
2001, withlocal ahead 4% and national
skyrocketing 25%. The fourth quarter
closed strongly, rising 11% over Q4
2001; local sales were up 8% for the
quarter, and national revenue rose
24%.

“It’s one of the strongest finishes
we've ever seen — a harder-fought
and better effort than 2000,” said Fries.
“You had to put your nose to the grind-
stone to make it happen. This is mo-
mentum that should be exciting for all
of us, and there’s no reason to predict
that we'll fall from this type of pacing.”

Breaking down the year-end num-
bers, Fries said markets 101-150 outper-
formed all other markets in sales
growth, climbing 9% in 2002, thanks to
a 7% local improvement and an 18%
national gain. Markets 16-30,51-75and
76-100 were all up 7%, while markets
1-15 and 31-50 were ahead 5%.

Fries further documented the
brightening revenue picture, citing
January 2003 figures for financial ser-
vices (up 26%), television (up 21%}) and
the all-important automobile segment
(up 13%). “The broad category growth
is the healthiest I've ever seen,” he said.
“It's not just one major segment. Cell
phones, long-distance and health-care
subcategories, such as OTC drugs and
diagnostics, are very hot right now.”

While predicting 6%-8% growth for
radio in 2003, Fries said visibility is
very limited due tolast-minute media-
buying decisions. He cautioned radio
to stay ahead of emerging concerns
from the advertising community about
traffic and billing issues.

“We need to look at all facets of our
business operation: our sales, how we
sell, what we deliver tothe advertiser,”
he said. “Do the spots run as ordered?
Are they logged properly and getting
billed properly? Are the advertisers
getting what they want?

“Iwantthis industry tostand tall. Be
prepared for a rapid onslaught of ad-
vertisers wanting checks on account-
ability, as far as the money they spend
with you and what they get back.”

Meanwhile, Fries maintains the
view that radio will suffer less of im-
pact than other media if an Iraqi con-
flict comes. He also notes that the re-
cent drop-off in national business due
to “the drums of war” was small, but
expected.

AtFriday’s luncheon the RAB hon-
ored Regent Communications Presi-
dent/COOBIll Stakelin, a former RAB

Sisco
Continued from Page 12

work with so many outstanding
people. [ am very blessed with a
wonderful family, and I am happy
that we will have more time to be
together.”

Sisco said, “I am delighted to have
the opportunity to take these busi-
nesses forward. Working with Mike
over the past several years, we have
assembled a uniquely talented team.
With the wide range of resources

available within both Nielsen Enter-
tainment and [parent company]
VNU Media Measurement & Infor-
mation, I am confident that we will
continue to deliver the marketing
intelligence and the state-of-the-art
marketing platforms and informa-
tion that our clients have come to
expect.”

Sisco had been REI's Exec. VP/
GM. Shalett, who co-founded Sound-
Scan, VideoScan and BookScan,
will remain with Nielsen as a con-
sultant.

WFoX

Continued from Page 3

this was the best opportunity for us.

“The Oldies format, while it was
a good format, seemed to continue
to degenerate. It wasn't able to hold
its own anymore, and the numbers
were steadily declining, as with a lot
of Oldies stations around the coun-
try. If we were going to have to bail
out of the format, we wanted to do it
with something that was going tobe
good, and good for us.”

In response to WFOX's flip, Clear
Channel’s crosstown WMXV (Mix
105.7) dropped its Classic Rock pro-
gramming on Monday afternoon to
play nonstop Beatles tunes. PD Paul
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Kriegler claimed Mix afternoon host
J.J. Jackson had locked himself in the
control room and refused to play
anything but the Fab Four until the
station flipped to Oldies.

WMXV was still “Beatles 105.7” at
R&R'’s Tuesday-night press time.

Scott

Continued from Page 3
glad he’s back in radio and glad he’s
on our team.”

Scott told R&R, “I welcome and
appreciate the opportunity, and, of
course, I must thank Doc Wynter. At
this point I feel like I'm extremely
prepared, after having been enrolled
in the Johnnie Walker school of hard
knocks at Def Jam.”

President, with the organization’s
Kevin B. Sweeney Award, which rec-
ognizes a radio broadcasfer who exem-
plifies “excellence in radio sales and
marketing.” Encouraging sales execu-
tives not to take no for an answer from
client prospects, the ever-exuberant
Stakelin told delegates, “Ilove that you
can’t save your way to success. Some-
body’s got to go out and sell some-
thing.”

Inapress conference Fries observed
that the contentiousness he has wit-
nessed among broadcast groups in re-
cent years has subsided significantly,
and the workshop sessions reflected a
positive and collaborative tone in
terms of candor, idea-sharing and
mentoring.

The momentum of the entire con-
ference seemed to derive from open-
ing keynoter Brown’s warmly re-
ceived speech, in which he lamented
how so many valuable ideas remain
unspoken and so manv.ambitions go
unfulfilled in our litetimes. “The
wealthiest place on the planet is the
cemetery,” he said, urging broadcast-
ers to achieve their patential. “Live
full and die empty.”

Look for RAB2003 session highlights in
upcoming R&ER Management, Marketing
& Sales sections.

Richards

Continued from Page 3

confident he will kaep us on the
course to ensure we in Atlanta reside
there.”

While Richards had been with
Oldies WFOX since January 2001,
most of his programming career has
been in Country. He previously pro-
grammed Country outlets KPMS/
Seattle, WKHK/Richmond and
WQDR/Raleigh.

Finney
Continued from Page 3

he will approach it with the same
vigor and achieve the same wins that
have characterized his work up to
now.”

Finney said, “Salem has done a
spectacular job of launching the Fish
format nationwide and furthering
the growth of Contemporary Chris-
tian music. My experiences while at
KLTY have shown me the strength
of Salem in the radio industry. We
have an incredibly talented group of
managers and programmers
throughout the Fish family, and I
look forward to working with them
on a day-to-day basis.”

Cushman
Continued from Page 12

spent four years at WKSI/Greens-
boro, the last two as PD. He has also
served as MD at WOSC/Salisbury,
MD and worked as an air personal-
ity at WNVZ/Norfolk.

“I'm ecstatic and relieved now
that everything’s official, and I'm
looking forward to maintaining our
dominance with 25-54 adults,”
Cushman said. “Thanks to anyone
who had anything to do with this.”
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2 hen the space shuttle Columbia exploded over
Texas Feb. I, all non-voicetracked radio stations immediately
swung into action. “Since the shuttle broke apart essentially
right over our heads, KVIL covered the story heavily begin-
ning at 8:25am,” says Kurt Johnson, OM of the Clear Chan-
nel/Dallas station. “Our sister station, KRLD, had reporters
out in the field who also filed reports on KVIL throughout
the day. Morning co-host Mickey Miller produced a tribute
song, set to Josh Groban's “To Where You Are,’ which aired
every two hours on Monday. This story hit us hard, because
several of the astronauts were from this area.”
WBAP/Dallas personality Mark Davis, a lifelong space en-
thusiast, witnessed the shuttle’s demise firsthand. He stepped
into his backyard on the morning of Feb. | to watch what
he figured would be a routine flyover of the Columbia. “As |
saw the white contrails, | heard a muffled boom and then
saw the contrails go from white to red,” Davis tells ST. “At
first | didn't get any sense of panic, but it soon became ap-
parent that there were mulitiple pieces with contrails flying
in all directions. That's when | began to get a sick feeling that
something was very, very wrong.” Davis says that what he
saw will stay with him for a long time: “This morning | walked
out to pick up my newspaper like | do every morning, and |
couldn't help but look up and stare at that exact spot in the
sky where | now know all of those courageous people —
people with families, friends and loved ones — perished so
horribly. Even today it gives me a sick and eerie feeling.”

WhatsNEWWithYou?

As we speak, Infinity's WNEW/New York continues to
play CHR hits being scheduled via remote control by Jon
Zellner, OM of co-owned KMXYV & KSRC/Kansas City. “It’s
all familiar currents and choice recurrents,” he says. “It re-
minds me of what WABC sounded like in 1969 — except
we're playing Puddle Of Mudd instead of The Associa-
tion.” Liners are still cryptically touting a “new station com-
ing this spring.” Meanwhile, WKTU/New York Creative Ser-
vices Director Bill Schultz crosses the street to work in a
similar capacity with Infinity — and possibly to work with the
soon-to-be-reformulated WNEW.

Zellner was tight-lipped about the station'’s future, but that
hasn’t stopped us from posing the question, “What would
you do with 'NEW?” Check out these responses:
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“I'm rooting for a music-intensive, art-
ist-driven Triple A format, but the decision
will likely be driven by economics. The
largest target would be WLTW, ak.a. the
Federal Reserve Bank of New York. | just
hope they keep the call letters.” — Jerry
Lembo, Jerry Lembo Entertainment
Group

“How about making WNEW an actual Dance station?
Imagine that — a Dance station in New York City. Pretty
crazy, huh?” — Mark “In The Dark” Shands, DMX Mu-
sic/Los Angeles

“l hope WNEW becomes Active Rock,
although it's not likely, with WXRK in the
family. The obvious formats to garner
numbers would seem to me to be AC or
CHR — tough decisions. | also hope the
call letters stay; | grew up with that sta-
tion!” — Tony Smith, VP/Promotion,
Hollywood Records

“| think Extreme Klezmer is what they're stunting toward
— with either Steve or Harvey Leeds as PD.” — Max
Tolkoff, R&R Alternative Kingpin

“There is a huge stable of talent in New
b | York City who are not working full-time
‘| and should be. Jim Kerr, Pat St. John,
| Carol Miller and others are too good not
;| to be on the air on a regular basis. Is Infin-
ity smart enough to know the heavy name
value these people still have? And if they
dump the WNEW-FM call letters, they're
insane!” — Art Vuolo, Radio’s Best Friend

“All Metallica, all the time.”
Rock Editor

— Cyndee Maxwell, R&R

“Dammit! | want all jingles, all the time! WNEW should
play nothing but old jingle packages from Z100, WPLJ,
WNEW and other great New York radio stations.” — Scotty
Valentine, PD, KKMG/Colorado Springs

| 1T

« David Munns tapped as Chairman/CEO of EMI Record-
ed Music North America; Matt Serletic appointed Chair-
man/CEO, Roy Lott appointed President/COO of Virgin
Records.

« WMGK/Philadelphia names Buzz Knight PD.

* Greg Noack promoted to EVP/Talk Programming at Pre-
miere Radio Networks.

o ;-—':
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« Biil Catino elevated to EVP at Capitol/Nashville.

* Gary Bryan named PD/moming host at KIR-FM/Seattle.

« Kris Olinger appointed PD of Entercom/Seattle News/Talk
trio KIRO-AM & FM and KNWX-AM.

-John Barbis promoted to EVP of the
PolyGram Label Group.

* Bruce Hinton promoted to Chairman,
Tony Brown upped to President of MCA/
Nashville.

* R&R AOR Editor Harvey Kojan named
PD of WNOR/Norfolk.

« Dan Mason named President of Cook Inlet Radio; Michael
O’Shea named EVP.

* Warner Bros. labels hit indie promoter Joe Isgro with a
$16.7 million lawsuit alleging fraud, racketeering and
breach of contract.

« Bill Gamble rejoins NBC as Program Manager of WKQX/
Chicago.

7

« WDHA/Morristown, NJ becomes Ameri-
ca’s first commercial radio station to
broadcast music recorded on a compact
disc.

* Pete Salant resigns from WYNY/New

York to form his own consultancy. L i
— Pete Salant

i
e
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» Dene Hallam appointed PD at WEEP-AM/Pittsburgh.
« Bobby Rich named PD of 99X/New York.

« Longtime Top 40 power WMPS/Memphis switches to
Country. J

GOUNT ON.
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" Out-of-house weekly research from our West Coast call center
v’ In-house Interactive Callout using the ComQuest system
V' Internet-based Music & Perceptual Research

619-659-3600 » www.callout.com
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“I suggest they live up to the WNEW
theme and play only new, unfamiliar songs.
| As soon they start to test familiar, drop
them. Also, hire only new jocks. It would
be radio’s version of Menudo: As soon as
the audience starts to become familiar with
the jocks, get rid of them.” — Tom
Calococci, PD, KBXX/Houston

“WNEW should do a ‘one-hit wonders/where are they
now? format. | can get Tommy Page for their first radio
show!” — Ken Lucek, Maverick Records
New York News

Just weeks after being named a correspondent for Enter-
tainment Tonight, WXRK (K-Rock)/New York night jock/Mu-
sic Coordinator Chris Booker is cutting back his daily in-
volvement at the station. In a staff memo PD Steve Kingston
said Booker's increased travel and schedule demands with
ET make it “impossible for him to make a full-time commit-
ment to his 6-10pm K-Rock duties.” Booker will still host
some shifts, as his schedule permits. Late-nighter Maze is
now handling nights.

Former WQHT (Hot 97)/New York Music Coordinator
Mara Melendez is named MD of Clear Channel rival WWPR
(Power 105.1). Asst. PD Wayne Mayo exits as his position is
eliminated.

e P .

Congrats to KLOS/Los Angeles PD Rita Wilde, who cel-
ebrates 20 years at the same station! (Let’s hope we didn't
jinx her.)

KDWB/Minneapolis morning co-host |
Angi Taylor transfers to Clear Channel’s |
co-owned WIOQ/Philadelphia to join Chio £
in the Morning, starting March 10. ;

KSLZ/St. Louis MD/midday personality
Jill Devine is named MD at Bonneville’s
crosstown Hot AC WVYRV. Market vet
Kane also joins "VRY for afternoons.

Angi Taylor

KATS/Yakima, WA OM/morning guy Ron Harris adds Di-
rector/Programming duties for Clear Channel’s entire Yakima
cluster.

Record producer/firearms enthusi-
ast Phil Spector is free on $| million
bond after being arrested Monday in
connection with of the murder of 40-
year-old B-movie actress Lana
Clarkson, who was found shot to
death early Monday morning at
Spector’s castlelike home in the Los
Angeles suburb of Alhambra, CA.

Phil Spector

Ex-KMOX/St. Louis and onetime CNN talk host Charles
Jaco takes the wakeup shift at Emmis’ crosstown FM Talker,
KFTK.

Notable Quotage

“Radio is the only business | know
of where you can lose a customer with &
the push of a button at 60 miles per
hour.” — Clear Channel Chairman/
CEO Lowry Mays during his Jan. 30
testimony before the U.S. Senate

Committee on Commerce, Science
and Transportation

Low Mays

R T L v e e
Lo D

Rumbles

WTDY-AM/Madison host Chris Krok received a visit from
the U.S. Secret Service last week after one of Krok’s callers
allegedly made a threat on President Bush’s life. Agents later
visited the man's home, and they're still investigating ... Over
at the wacky WJJO/Madison, night diva The Biatch (nice
name) packs up and moves to Active Rocker WQLZ/Spring-
field, IL for Asst. PD/afternoon host duties.

WGNX/Vero Beach, FL flips from Classic Rock to Rock
under PD Mike Lowe. The Greaseman is now doing morn-
ings via satellite. Lowe will handle middays, and he’s followed
by pm driver Ted Rose and MD Erik Nagel at night.

In August 2002 J.R. Gach, former WGY/Albany, NY af-
ternoon host, was diagnosed as manic depressive. He was
subsequently fired in December. Gach has been receiving
medical treatment and has now returned to “Capitaland” ra-
dio: He's signed on for mornings at Galaxy’s crosstown Al-
ternative WKRD.

Clear Channel/Beaumont, TX Director/Operations

February 7, 2003 R&R ® 21

Rock roya/ty came calling at WPLJ/New )'ork this
week as Lisa Marie Presley (second from [) made a
rare radio appearance hanging out with moming
hosts Scott Shannon (second from r) and Todd
Pettengill (1) and morning show member Patty
Steele. Presley was in town to plug her new single,
“Lights Out,” taken from her upcoming Capitol
Records debut, To Whom It May Concern. The
album hits stores April 8.

Debbie Wylde exits as her position is eliminated. Wyide still
plans to go ahead with her March | wedding to Jason. She
can be reached at 409-896-2419 or online at debandnub@
aol.com.

Twitch replaces Ditch as the former WNOR/Norfolk
night jock takes afternoons at WMFS/Memphis. Ditch is now
slurping Seattle’s Best Coffee at KISW. Back in Hampton
Roads, WNOR PD Harvey Kojan ups Shelley from part-
time duties to nights.

WERO/Greenville, NC PD Gary Blake exits. Asst. PD/
MD Chris Mann is running the show for now. At crosstown
WXQR, Asst. PD/afternoon jock Amelia Ryerse heads north
to WIYY/Baltimore to team up with Mickey Cucchiella in
nights.

KXMG/Austin afternoon driver Miss Kitty moves to
wakeups, while Boogie crosses the street from nights at
KHFI to take over afternoons at KXMG.
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SOUND DECISIONS

Attack Of The Kiwis

New Zealand’s D4 and The Datsuns bring the
next wave of retro rock

Down under — and roughly 1,300 miles to the east
— is the small island nation of New Zealand, known
for its kiwi fruit, Maori tribes and a series of low-bud-
get indie films starring a hobbit named Frodo. Is retro
rock the country’s next big export?

Two new acts from New Zealand
are certainly creating that impres-
sion. Hollywood Records’ The D4
and V2's The Datsuns are generat-
ing an underground buzz that could
explode into mainstream acceptance,
a la The Strokes and The White
Stripes.

Although The Strokes and the
Stripes were made in the US.A., last
year was hot for imported rock acts.
Australia produced The Vines,
while Sweden churned out The
Hives, The Soundtrack Of Our
Lives, Blindside and Sahara Hot-
nights, to name a few. With acts like
The D4 and The Datsuns, is New
Zealand the new Sweden?

“New Zealand is the new New
Zealand — it’s always been bril-
liant,” says Hollywood Sr. VP/ A&R
Geoffrey Weiss, who handles The
D4. “1 actually collect records from
New Zealand and Australia going
back to the "50s, and there’s an
amazing history of music from New
Zealand. It’s new that it's getting
attention, but it’s certainly not new
that there’s all this activity.”

All In The Family

Weiss became a fan of The D4
when his friend Michael Parisi,
Managing Director for Australia’s
Festival Mushroom Records, point-
ed him to the group’s album on
New Zealand label Flying Nun.

“I've been a fan of that label for
15 years,” Weiss says. It turned out
that Weiss already knew the group’s
management, and his friendship

with Festival Chairman Roger Grier-
son also helped land the deal.

“It was a pretty easy deal — we
were all friends,” Weiss says. “The
music was obviously the kicking-
off point, but once we decided we
wanted them, it was all in the
family.”

Yet Weiss didn't see The D4 in
their native habitat. “Bizarrely
enough, the first time I saw them
was in London,” he says. “I went to
Australia to see another band, and
the day I got there was the day The
D4 left. As soon as [ got back, I got
on a plane to London to see them.

“ At this point they'd played 300
shows. The show I saw in London,
one with a very receptive audience
and a great venue, was kind of over-
whelming — they were completely
great. Roger Grierson was in Lon-
don with me, and [ was like, "Yep, |
gotta have this.”

For Weiss, it was important to
preserve The D4’s original sound
when bringing the group to Holly-
wood. ”It’s basically the same
record,” he says. “We're resequenc-
ing it. The original Flying Nun re-
lease didn’t have the song ‘Get
Loose’ on it, but they’ve since reis-
sued the record around the world
with that song on it, so the version
we're putting out will have the cur-
rent track listing from the other
worldwide releases.

“We didn't remix or anything like
that. We realized that this is perfect
for right now. We'll be involved with
the next record, but we just loved
this record. Part of what we loved
about it was how absolutely time-
less it sounded, and I didn’t want to
mess with that.”

Hands Off

That hands-off approach has been
vital in bringing the band to radio,
says Hollywood VP/Promotion
Geordie Gillespie. “We wanted to
let it build organically without jam-
ming it into the system,” he ex-
plains. “When the deal went down,
we brought in imports, we brought

in some T-shirts, and we started col-
lecting press.

“We got the record to the people
we thought would be fans and,
without a lot of pressure, looked for
those who wanted to play it early.
KITS (Live 105)/San Francisco,
KFMA /Tucson and WOXY/Cincin-
nati were some of the early stations
that wanted to put it into rotation
before Christmas.”

Impacting in early January, the
lead single, “Get Loose,” got before-
the-box action from stations like
WENX/Boston and KTBZ (The
Buzz)/Houston. In the song’s offi-
cial add week The D4 were No. 2
Most Added at Alternative.

When Hollywood signed The
D4 the label inherited the band’s
DIY website and videos. "They’ve
already got four videos cut for the
album,” Gillespie says. “The vid-
eo for ‘Get Loose’ is great, so we
put that on our CD-Pro. Part of our
marketing is that people have to
see the band, either live or in their
video.”

The group are currently in the
middle of a major-market tour that
will hit Seattle, Chicago and the East
Coast before wrapping up in Atlan-
ta. Also look for The D4 to perform
at this year’s SXSW convention in
Austin and to share a few dates with
The Datsuns.

“As we've
completely
refocused and
restructured V2, the
label is about bands
like The Datsuns,
where it's
unadulterated,
straight-ahead, great

rock 'n’ roll.”
Andy Gershon

wWww.americanradiohistorv.com

Earning Their Stripes

Originally known as Trinket, the
Cambridge, New Zealand four-
piece currently known as The Dat-
suns formed in ‘95, won a local bat-
tle of the bands in ‘97 and released
a handful of vinyl singles on their
own label, Hell Squad Records. In
early 2002 The Datsuns opened sev-
eral New Zealand shows for V2's
White Stripes, who persuaded the
group to tour outside the Southemn
hemisphere and head to the U.K.

Onstage, The Datsuns don't play,
they detonate. The group’s U.K.
shows inspired a feeding frenzy
among labels. Eventually, they land-
ed on the UK. arm of V2 for a UK.
and European deal. Shortly thereaf-
ter V2’s American branch signed
them for North America and Japan.

“As we've completely refocused
and restructured V2, the label is
about bands like The Datsuns,
where it’s unadulterated, straight-
ahead, great rock 'n’ roll,” V2 Presi-
dent Andy Gershon tells R&R.

Datsuns

“They’re incredibly talented.
They’re one of the most dynamic
live shows ['ve seen in years, espe-
cially at the club level. My jaw hit
the floor when I saw them live. The
potential for this band is enormous.”

The Datsuns’ engine is already
revving in the alternative under-
ground with a three-song sampler
previewing the group's self-titled
debut. “Some buzz bands don’t
stand up to the hype, but The Dat-
suns hold their own,” says Jennifer
Jones, who handles V2’s national
radio promotions for college and
commercial specialty.

“Everybody seems to react right
away. It wasn’t like I had to hype it
to people. [t's already a top 30 record
at college radio and No. 1 Most Add-
ed, so it’s a great setup for the al-
bum. People at commercial special-
ty are really into them. I'm very
pleased to see it at No. 1 at R&R'’s
Alternative Specialty for three
weeks in a row.”

“It’s just great, fun rock,” Ger-
shon says. “I'm originally from Kan-
sas City, and if I were a kid growing
up in the Midwest today, this is the
type of band that I would totally
gravitate to. I'm still gravitating to
it as ajaded executive in New York.”

Gershon isn't worried about The
Datsuns getting lost in the retro rock

“The bottom line is
that The Hives, The
Vines, The White
Stripes and The
Strokes all sold
really well. That’s
testament that there
Is a big fan base for
this school.”

Geordie Gillespie

race. “The musicianship is amaz-
ing,” he says. “Dolf is a great lead
singer; he’s charismatic. Christian
reminds me of Jimmy Page.

“Two things distinguish them
from a lot of other bands. First, they
write great songs, songs that are
anchored by really amazing, power-
ful guitar riffs that you walk away
remembering because there’s a real
sense of melody there. Second is the
dynamic and forcefulness of their
live show.”

The New Old School

As for the appeal of groups like
The D4 and The Datsuns, Gillespie
points to last year’s retro rock explo-
sion. “The bottom line is that The
Hives, The Vines, The White Stripes
and The Strokes all sold really well,”
he says. “That's testament that there
is a big fan base for this school.

”I think the songs are what will
carry it through, aside from style or
any other elements. If a song’s com-
pelling, it will shine through. We've
got some great quotes from pro-
grammers that this D4 record could
be the one to take the genre to the
next level. We're excited about that
potential.”

With great songs, incredible live
shows and a tangible underground
buzz, The D4 and The Datsuns
could be the next big thing at Alter-
native. “There’s more coming too,”
Weiss says of the Kiwi invasion.
“The funny thing is, there have al-
ways been great bands in New
Zealand; it’s just that there hasn’t
been a vogue for signing them.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1668 .
- E-mail:
feorreia@radioandrecords.com
" ” Fax: 310-203-9763 .
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100,000 in sales.

Meanwhile, the warm breeze wafting up
from San Diego after the big game enables Mon-
ument/Celum-
bia’s Dixie =0 s
Chicks to wing '
back to the top
chart perch with
a 26% sales in-
crease, even §
though “The
Star-Spangled
Banner” isn’t in-
cluded on their
current album,

debut of ABC's Jimmy Kimmel Show, pick up
17%, going 20-19. That's the same gain posted
by Aware/Columbia’s John Mayer (17-15),
who took no part in the Super Bowl festivities,
although he was featured on a segment of CBS
Sunday Morning that day.

While we're talking TiVo, if you've been
skipping the commercials, you've been missing
the latest career move by Kid Rock, whose Co-
ors Light spots — along with a Sheryl Crow
duet — have reignited his 2001 Lava/Atlantic
disc. This week the Kid goes 8-6 on a 32%jump. | Like That,” up

The top 10 is rounded out by Blue Note’s | 51% (and 49- !
Norah Jones (No. 3), the still-strong Epic/Sony | 32).
Music Soundtrax Chicago album (No. 4), Aris-

Also experiencing double-digit increases
are Interscope Russian girl due T.A.T.U., who
climb  48% ... .

(and 42-23) on -

the strength of
hit single “All
the Things She
Said,” and J’s
Tyrese, fueled
by “How You
Gonna  Act

{t“‘"ti %

“N,_ﬁs = :- -o-}!v_-v\-q:

e
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Chicks & Zwan- Birds Rule

After a truly frigid ]anuary, we're ﬁnally
starting to feel ?
some heat on f{f
the sales chart. e
This  week's .
Top 50 is
warmed by the _
glow of a new-
born Zwan, as
Billy Corgan'’s

Dixie Chicks " fyrese

post-Pump-
kins bow on
Reprise is the

top chart debut, at No. 2 with just under

Zwan

Bowl exposure also boosts the Mercury al-
bum of halftime performer Shania Twain back
Up! to No. 9 on a 39% sales jump. And Capi-
tol’s Caldplay, who appeared on the postgame

ta’s dominant Avril Lavigne (No. 5), Epic’s Jen-
nifer Lopez (No. 7), Goldmind/ Elektra/EEG’s
Missy Elliott (No. 8) and Shady/ Interscope’s
8 Mile (No. 10).

Next week: Controversial rapper 50 Cent's
major-label bow on Shady/Aftermath/Inter-
scope, which hits the streets this Thursday,
Feb. 6, is a lock for No. 1.

www.americanradiohistorv.com
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Featuring....

What's one of the hottest trends in hip-hop music right now? You
guessed it, guest appearances! That being the case, Rhythmic and Ur-
ban have a plethora of artists introducing new music to radio next
week.

Lil Kim leaps back into the game as she introduces “The Jump Off,”
featuring Mr. Cheeks, to the Rhythmic and Urban formats. Produced
by Timbaland, “The Jump Off” is the lead smgle from Lil Kim's first
new album in three years, La Bella G
Mafia, slated for release March 4. ; Sl
Guests on the CD will include
Missy Elliott, Styles P, Governor,
Twista and Mashonda Tifere and |
producers D] Twinz, Swizz Beatz, |
Scott Storch and Kayne West,
among others. The Grammy-win-
ning Brooklyn native will be ap-
pearing on VH1’s Driven on Feb.
16.

=
L e

Big Tymer and Cash Money co- Lil Kim

founder Baby also goes for adds

at the two formats with “What Happened to That Boy,” featuring
Clipse. The video, directed by Benny Boom, was shot in New Orleans
last month — twice. During the first go-around, the film was insert-
ed into the camera backward, so everything came out blank. Clipse
was kind enough to come back to N.O. to reshoot the video, which
will hit video outlets shortly.

There are more special “features” at Rhythmic and Urban. Freeway
takes Allen Anthony along for the ride on his latest, “Alright.” Beenie
Man calls upon Lady Saw and Sean Paul for his latest, “Bossman.”
All three artists are to dancehall music what Superman, Wonder Wom-
an and Batman are to the Justice League of America. And while we're
on the subject of superheroes, check out The Calling’s “For You” at
Pop and Hot AC next week, the latest track from the Daredevil
soundtrack.

Lisa Marie Presley, daughter of rock ‘n’ roll legend Elvis Presley,
goes for adds at Pop, Hot AC and Triple A next week with “Lights
Out,” the lead single from her forthcoming debut album, To Whom It
I May Concern. Lisa Marie also
serves as lyricist and co-writer of
“Lights Out.” Watch for her CD to
drop in stores April 8.

Long Island, NY-based quintet
Glassjaw present “Ape Dos Mil”
to Rock, Active Rock and Alterna-
1 tive radio next week. “Ape Dos
Mil” is the latest track from their
second CD, Worship and Tribute,
the title of which has two mean-

Lisa Marie Presley ings, according to singer Daryl

Palumbo. The first pays homage

to artists who have influenced the band. As for the second, explains

Palumbo, “In loving someone, you worship them like a deity, and it

hurts a lot, to the point that, in trying to show love and tribute to

someone, you're stretching and reaching. It becomes an unhealthy
worship, and you'll bow out unfaithfully in the end.”

Stone Sour go for adds at Rock, Active Rock and Alternative with
“Inhale,” the followup single to their smash debut hit, “Bother.” The
band is up for Best Metal Performance — Rock at this year’s Gram-
my Awards for their song “Get Inside,” and their competition is them-
selves, sort of: Slipknot, which includes Stone Sour members Corey
Taylor and Jim Root, is up for an award in the same category for “My
Plague.” Other nominees in the category mclude Korn (”Here to
Stay”), PO.D. (“Portrait”) and Rob :
Zombie (“Never Gonna Stop”).

Country’s got a quartet of tal-
ented artists coming your way |
next week. Brett James presents
“After All” from his forthcom-
ing debut Arista album. Jimmy }
Wayne introduces “Stay Gone,"” |
our first look at his upcoming
self-titled debut CD, scheduled
for release on July 1. There’s
more in store for Counfry as Jlmmy Wayne
Mark Chesnutt admits “I'm in
Love With a Married Woman” and Louisiana native Memarie de-
clares “I Need a Change.”

— Mike Trias

///////////////////////
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Week 0f 2/10/03

CHR/POP HOT AC
CALLING For You (Wind-up/RCA) CALLING For You (Wind-up/
CHRIS EMERSON Broken Heart (Afonomoy/ | DEUCE PROJECT Stone Cold {Maverick/Reprise)
COOLER KIDS All Around The World (DreamWorks) | FEEL Got Your Name On It (Curb/
LISA MARIE PRESLEY Lights Out [Capitol) | HOOTIE & THE BLOWFISH Innocence (At/antic/
MATCHBOX TWENTY Unwell (Atlantic) t LISA MARIE PRESLEY Lights Out (Capitol)

. NO DOUBT Running flnterscape/
| PEARL JAM Thumbing My Way (Epic/

% &

CH R/RHYTH MIC WHITNEY HOUSTON Try It On My Own (Arista)
R ] - 3 = r - &

BABY f/CLIPSE What Happened To That Boy SMOOTH JAZZ
/CHS/I MOﬂEy/UﬂiVE/Sﬁ” CRUSADERS Viva De Funk (GRP/VMG,
BEENIE MAN flLADY SAW AND SEAN PAUL e g 'Evjm:a /","20/, i ”/s /g /
Bossman (Virgin) ; .
BUCWHEAD Tattoos /DE//l‘/OIIS V/ﬂy// FOURPLAY Ju-Ju /B/UE[)I/I//.I{?CA VICIO//
(Roc-A-Fella/IDJMG)
LIL’ KIM f/MR. CHEEKS The Jump Off ® 3
{Queen Bee/Atlantic) ROCK

| BREAKING BENJAMIN Skin fHollywood)
| GLASSJAW Ape Dos Mil (Warner Bros.)
, - PRETENDERS Lie To Me (Artemis/
URBAN ’ STONE SOUR Inhale (Roadrunner/IDJMG)

BABY f/CLIPSE What Happened To That Boy .

(Cosh WoneyUniersl | ACTIVE ROCK
gﬁfsﬂ:gn%;,;ﬁ“‘"v SN AND:SERNIRAL | BREAKING BENJAMIN Skin (Hallywood)
BUCWHEAD Tattoos (Delicious Vinyl) GLASSJAW Ape Dos Mil (Warner Bros.)
ERICK SERMON Love Iz (/) STONE SOUR Inhale (Roadrunner//lDJMG)
FREEWAY f/ALLEN ANTHONY Alright ‘

(Roc-A-Fella/lDIMG) - ALTERNATIVE
LIL' KIM f/MR. CHEEKS The Jump Off

(Queen Bee/Atlantic) ATARIS In This Diary (Columbia)
SANTANA fIMUSIQ Nothing At All (4rista) GARY NUMAN Scarred (Eagle/

GLASSJAW Ape Dos Mil (Warner Bros.)

HOT ROD CIRCUIT The Pharmacist (Vagrant/

JOHNNY CASH Hurt (American/Lost Highway/IDJMG)
URBAN AC STONE SOUR Inhale (Roadrunner/IDJMG)

CHICO DEBARGE Not Together fln The Paint/Koch) .
KENNY G. f/BRIAN MCKNIGHT All The Way /Arista) TRIPLE A

1 GIANT LEAP f/MICHAEL STIPE AND ASHA BHOSLE
The Way You Dream (Palm/Reprise)
ALICE PEACOCK Bliss (Aware/Columbia)

COU NTRY CAT POWER Free (Matador/Beggars Group)
DEUCE PROJECT Stone Cold (Maverick/Reprise)
BRETT JAMES After All (Arista) JIMMY THACKERY Jump For Jerry (Blind Pig)
JIMMY WAYNE Stay Gone (OreamWorks) | JOE JACKSON Awkward Age (Rykodisc/
MARK CHESNUTT I'm In Love With A Married Woman JOHN HAMMOND Slick Crown Vic (Back Porch/Virgin)
(Columbia) _ " JOKNNY CASH Hurt (AmericanlLost Highway/IBJMG)
MEMARIE { Need A Change (Cupit | JONLANGFORD AND THE SADIES Drugstore (Boodshot
LISA MARIE PRESLEY Lights Out (Capitol)
‘ NADA SURF Inside Of Love (Barsuk)
| PEARL JAM Thumbing My Way (Epic/
AC | PETER WOLF Never Like This Before (Artemis/
| SAVOY BROWN When It Rains (Blind Pig)
SOMETHING FOR KATE Monsters (Murmur/Red Ink)
CHRIS EMERSON Broken Heart (Monomoy/ | WILL HOGE Be The One (Atfantic)
JAMES TAYLOR September Grass (Columbia) VARIOUS ARTISTS A Tribute To George Harrison (Koch/

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

gmaffei@radioandrecords.com.
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Morning Shows: Become
— And Stay — Successtul

Talent tips to keep your morning show on target

What are the traits of a successful morning show?
What qualities do some shows possess that give them
consistently higher ratings than the show across the

street?

While traveling around |
the country and working
with morning teams in
markets large and small,
morning guy-turned-tal-
ent coach Steve Reynolds
has studied successfuland
unsuccessful morning
shows and found some re-
curring themes. To help
keep your mornings on
target, [ asked Reynolds for some of
his key observations on what makes
amorning show a success and, more
important, on whata show cando to
stay successful.

R&R: Do listeners use morning ra-
dio differently today?

SR: People still listen each morn-
ing to be entertained. While the
foundation of every morning show
is real talent who have opinions and
can openly live their lives on the air,
this is not enough to sustain long-
term success, aspecially ina compet-
itive arena. Shows built on chat or
chat and a few phone topics each
morning pigeonhole themselves
into a one-dimensional approach to
entertaining.

Look at David Letterman. After
all these years this guy still knows
that viewers tune in to be enter-
tained in a variety of ways. In any
given show you get a monologue,
interviews with interesting people
— both celebrity and real-life — a
top 10 list, music acts, comedians,
wacky street pieces, game shows
played with the audience, characters
— real and fake — and more.

All that matters to listeners is that
when they tune in, the morning
show works for them. People use
morning radio to be entertained.
How you define that determines
your long-term success.

R&R: What are some of the traits you
have found that successful morning
shows have in common?

SR: Their shows are both predict-
able and unpredictable. They never
let listeners fall into comfort zones

Steve Reynolds

about what they’ll do.
Yeah, a lot of what hap-
pensis planned, but these
shows find ways of tilting
perspectives and enter-
taining in unique ways
with unique ideas that
draw people in. That re-
sults in additional TSL,
more loyaity tobuild a P1
base and a top-of-mind
awareness that pays off in Arbitron
mentions. Building unpredictability
into the morning show causes talk
about the program, and we all know
how important the “buzz factor” is
in determining a show’s success.

R&R: What do you advise morning
shows do to remain relevant?

“The biggest mistake
many talents make is
to think their
audience cares
about everything
they say.”

SR: If they are tenured, they have
successfully grown their team by
adding in new real-life characters to
balance viewpoints and to keep the
team relevant, create conflict for
more passionate on-air conversa-
tions and reinvigorate the develop-
ment of fresh ideas. Opposites cre-
ate meaning,

Additionally, the shows define
who they are by putting differences
around them, which helps them en-
tertain in passionate ways that make
listeners bond with at least one
member of the show.

On these shows there’s always a
cast member who is the target demo
of the station. As many morning
shows get older, their natural point

of reference stays the same. A momn-
ing guy who's now in his 40s still
views the 1970s as important. If the
station’s demo has not changed, that
presents a potential problem. Sur-
rounding the show with relevance
— someone who is the demo — will
help keep it on target.

R&R: If the chemistry of the tean is
right, what other recontmendations do
you make for creating points of differ-
entiation?

SR: Successful morning shows
get thatit's not only having ground-
ed, well-defined personalities on the
show, but that they are judged each
day on the ideas they execute. Their
“largeness” is not necessarily due to
their talking about today’s hot reali-
ty show, Joe Millionaire — everyone’s
doing that — but the unique ideas
they develop around it to make the
audience laugh.

It's not about talking about the
very relatable issue for women of
guys snoring in bed; it's about coax-
ing female listeners to tape their
man snoring and send it to the sta-
tion to air in a contest for anew bed
— as done by Jeff & Jer recently.

Uniquely defined, authentic tal-
ent do not drive fun and entertain-
ing images; uniquely defined, au-
thentic talent execute fun ideas. I've
always believed that the only sus-
tainable advantage you have over
your competition is to out-innovate
them. On this day, when everyone’s
talking on their morning show —
usually about the right stuff — your
ideas set you apart, because they are
yours.

With all due respect to things like
“Battle of the Sexes,” developing as
many of these points of differentia-
tion as you can puts your morning
show in the best possible position to
cut through the clutter of listeners’
lives.

R&R: So it's more than being on top
of what people are talking about or cre-
ating water-cooler buzz about your
show.

SR: Sure, they have to know what
people are talking about, but that’s
the easy part. Hey, everyone knows
you've gotta talk about the big real-
ity show or all those fun commer-
cials seen on the Super Bowl the
morning after the game. The hard
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part is developing innovative and
fun ideas that prove to the audience
that you get their lives — things that
tickle listeners so they feel as though
they’ll miss something if they tune
out. These shows keep their focus on
whatever interests listeners instead
of talking about themselves.

R&R: More listener focus and less
aimless blabber, is that what I'm hearing?

SR: Winning shows understand
balance. They know it can’t just be
chat and phone topics or chat plus
some interviews. In this day of short
attention spans and the fact that we
have a minute amount of time to
create an impression, they under-
stand that they must do everything
possible to communicate fun to the
listeners. It's this that makes them
larger than life and defines the
show’s entertainment quotient.

The biggest mistake many talents
make is to think their audience cares
about everything they say. How en-
tertaining would Letterman or Jay
Leno be if they just came on each
night to chat and give you their
opinions?

R&R: One of the most difficult
things, especially for a contemporary
morning show, is to change with the
times. How do you advise your clients
to handle that?

SR: They can't be the same show
they were yesterday. A Harvard
marketing specialist recently said
this: “The fundamental reason
someone becomes loyal to some-
thing, beyond mindless habit, is be-
cause the brand contains meanings
that resonate in a person’s life.”

Meanings do have a shelf life.
They come out of culture, and as
time goes on they get stale, because
culture evolves. Over time, success-
ful morning shows shift their mean-
ing so it’s in synch with the audi-
ence. Culture shifts; they must too.

R&R: But being on the air is only half
Hhe game. Successful morning shows are
the most prepared, even though they may
not sound it. How important is what
they do off the air?

SR: Maintaining your work ethic
is vital. Ask any successful morning
team, and they’ll say that doing the
show is the easy part of the day. Af-
ter the show they’re always in
search of the fresh perspective and
new idea.

I read one article that said that for
every taped street piece that makes
it on Letterman, 10 don’t—and he’s
been on the air for more than 20
years.

“In the final
analysis, the
morning show really
has only one of two
jobs in each break:
Create a new
listener, or keep
those who are tuned
in listening longer.”

R&R: I these times of job insecuri-
ty and uncertainty, should morning
shows play it safe?

SR: Winning morning shows
don't have a fear of failure. They're
not always safe. Shows that grow
are always trying new things — not
only talking about what's on that
day’s hot list, but taking the gamble
to try new ideas. Often tenured
morning shows get full credit for
being entertaining even when
things don't go as planned, because
at least they tried something.

Morning shows must work hard
to put new, fresh ideas on, because
we're in the entertainment business.
For morning shows that rest on their

Continued on Page 30

JUSTIN JIVES WITH Z-100 Jive recording artist Justin Timberlake

dropped by WHTZ (Z-100)/New York. He hung out with the staff and took calls
from listeners. Seen here (I-r) are Z-100s Paul “Cubby” Bryant, Timberlake and
Z-100's Sharon Dastur.
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Cavout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of January 13-19.

HEp = Hit Potential ®

ARTIST TITLE LABEL(S)

O RULE AASHANTI Mosrirze urder .10
H» AALIYAH Miss You (BlackGround/Universal)

EMINEM Loso Yaursot Shodyingrscape?’
JENNIFER LOPEZ fiLL COOL J All | Have (Epic/

NO DOUBT Underneath It All interscope)

S s s

JUSTIN TIMBERLAKE Cry Me A River (Jive)

AVRIL LAVIGNE 'm With You (Arista)
CAMRON Hey Ma

M Hoc-A-Folla/\0IMGS 5.

HEY Dk chiGkS Tishls ianaintotambial

KID ROCK f/SHERYL CROW Picture (Atlantic/

A el

LASGD Something (Robbins)

T.A.T.U. All The Things She Said fInterscope/

HE)’ 3 DOORS DOWN Vitien I'm Gone (Reputic/Universall. s ..

SANTANA f{MICHELLE BRANCH The Game of Love (Arista)

46000 CHARCOTTE Lifestyles 0f The Rich Add Faritis (£2ic)

CHR/POP :
&
TOTAL AVERAGE 53 5 DEMOGRAPHICS REGIONS
PRVORABILITY ESTMATE (1) [ T TR HID-
','5 5 12-17 18-24 25-34| EAST SOUTH WEST WEST

89.1 146 [4.12 4.0 an

3.64

353 914 217 |376 380 4.01 |3.85
380773795980
380 371 949 311 | 414 375 4.08 364 13177
|37 2383738677, 386,
392 389 381 359

369 360 342 348 31 357
%366 367736471363 < 98.00 30, | 396373671 341
356 331 333 889 231|343 1365

3.65

154 | 3.36 344

45 |3

67.1

3.68

3.26 634 203 3.29

CALLOUT AMERICA»

HOT SCORES

By ANTHONY ACAMPORA

Ja Rule ascends to the top of Callout
America this week with "Mesmerize”
(Murder Inc./IDJMG), featuring As-
hanti. The song ranks first with teens
and women 18-24 while coming in
fourth 25-34.

Research on Aaliyah’s “Miss You”
(BlackGround/Universal) continues to
be solid as the song ranks second over-
all. “Miss” scores in all demos, ranking
eighth with teens, fourth with women
18-24 and third with women 25-34.

This week’s big debut comes from
Eminem, whose “Superman” (Shady/
Interscope) enters the survey at No. 6
overall with a 3.95 total favorability
score. The song’s best demo is women
18-24, where it comes in second over-
all with a 4.05.

B2K and P. Diddy continue to post
strong scores with “Bump, Bump,
Bump” (Epic). “Bump” ranks 10th with
teens and 12th with women 25-34.

Of our hit potential tracks, two
songs post significant demo results: 3
Doors Down rank seventh with wom-
en 18-24 and No. 14 25-34 with “When
I'm Gone” (Republic/Universal). In a
period where hip-hop, R&B and female
pop are testing best, this rock crossover
hit s testing well with CHR/Pop'’s core
demos.

“Landslide” by The Dixie Chicks
{Monument/Columbia) has persistent-
ly tested with women 25-34, and this
week is no different as the song ranks
sixth in the demo.

If you haven't tried it out already,
Callout America can now be viewed
on the web at www.bullsi.com. This is a
great opportunity to sort and review

the data, thanks to R&R’s partnership
with Bullseye Marketing Research.

This week’s password is bartels.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, S=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
maontage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dalias, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Las

Vegas, Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, Seattle.

Final Course at Bayliss Radio Roast:
John Hare

Veteran radio industry executive John Hare will be served
as the last course on the menu at the 17th Annual Bayliss
Radio Roast. Reserve your tickets now to attend an evening
of good food, good fun, good company and good deeds!

Roasters:
Mitch Dolan .... ABC Radio Station Group
HalJday ........................WBAP Radio
StuOlds ........... Katz Media Group, Inc.

Master of Ceremonies:
Bill Stakelin .. .. Regent Communications, Inc.

Your generosity funds
the Bayliss Radio Scholarship Program.

Roastee:

John Hare
ABC Radio Division
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TOTAL - GROSS  WEEKSON TOTAL STATIONS/
ARTIST TITLE LABEL(S) PLAYS pLAYS |upn(so%s)|ons CHART ADDS Most Added ®

LAST THIS
WEEK WEEK
2 1 AVRIL LAVIGNE I'm With You (Arista) 8752 -148 1032627 9 130/0 www.rradds.com
1 2  CHRISTINA AGUILERA Beautiful (RCA/ 8752 -236 1015820 1" 12710
9 JUSTIN TIMBERLAKE Cry Me A River (Uive/ 7664 +181 878465 8 129/0 ATSTIIRE (A5 e
. y i STACIE ORRICO Stuck (Forefront/Virgin) 50
5 @ JENNIFERLOPEZ F/LL COOL J All | Have (Epic) 6606  +960 770940 6 12611 | 50CENTinDa Club (Shacy/Atiermatyinterscopel 2
4 5 NIVEA Don't Mess With My Man (Uive/ 6337 311 701415 14 124/0 MATCHBOX TWENTY Unwell (Melisma/Atlantic/ 26
11 @ B2KAND P. DIDDY Bump, Bump, Bump /Epic/ 5918  +751 696395 7 1231 gw CANlT:Ell Bn:{athe 5Afisra/ :'7'
' : -TOWN | Showed Her (J
6 o JAY-Z FIBEYONCE 93 Bonnie & Clyde.lﬂoc A-Fe//a//.DJMG} 5693 +155 685597 10 191 BOOMKAT The Wreckoning (DreamWorks! 15
7 © GooD CHARLOTTE Lifestyles Of The Rich And... (Epic/ 5609 +85 664936 1 128/0 | AMANDA PEREZ Angel (Powerhowsa/Virgin) 14
12 o KID ROCK W/SHERYL CROW Picture (Lava/Atlantic) 5485 +312 466120 13 1212 MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 13
10 10  PINK Family Portrait /Arista) 4819 -614 562919 18 128/0 NO DOUBT Running finterscope) 1§
] KILLER MIKE A.D.L.D.A.S. /Aquemini/Columbia) 1
9 11 PUDDLE OF MUDI? She Hates.Me (Flawless/Geffen/Interscope) 4794 714 481184 14 125/0 LISA MARIE PRESLEY Lights Out Capital T
15 @ T.A.T.U. All The Things She Said /Interscope) 41786 +370 511009 8 128/0
13 13 NELLY Air Force Ones (Fo’ ReellUniversal) 43179 -683 378653 " 113/0
18 O  JARULE FIASHANTI Mesmerize (Murder inc. ADIMG) a378 +1086 573694 5 1ep | MOST
8 15 EMINEM Lose Yourself (Shady/interscope) w2y a8 azns 18 10 | IncreasedPlays..........
17 @)  JCCHASEZ Blowin' Me Up (With Her Love) Live/ 3654  +262 427543 5 11ga | T - o
14 17 JENNIFER LOPEZ Jenny From The Block (Epic/ 3494 -920 351768 16 127/0 | ARTST TME LABELS) INCREASE
16 18 JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 3482 -250 356161 17 101/0 | JA RULE FIASHANTI Mesmerize (Murder /ﬂf/./ﬂ-/MG/ +1086
25 )  EMINEM Superman (Shady/Aftermathiinterscope) 343 +903 356700 4  113/g | JENMIFERLOPEZFILLCOOLJANI Have Enic i)
@D  DIXIE CHICKS Landside (Monument/Columbis) 1336 +606 366114 7 100/8 | CoINEM Superman Stady/Mfimathintesiopd s
(3 andslide (Monument/Columb * B2K AND P. DIDDY Bump, Burp, Bump Epc) +T51
21 @ VANESSA CARLTON Pretty Baby (A&M/interscope) 2873 +71% 272075 6 116/1 | CELINE DION | Drove All Night Epic/ +649
27 @D 3DOORS DOWN When I'm Gone (Republic/Universal) 2672  +577 209323 7  89/8 | DIXIECHICKS Landsiide (Morumens il
23 23 LASGO Something (Robbins) 2672 93 315433 9 810 ;?::vnglfﬂlvrvrr‘;'z::]plqufo?go%”%%%/ *:g
7 = 5 0IKS L +
26 @  SIMPLE PLAN 'd Do Anything (Lava/Atiantic) 2633  +387 342593 7 10612 | pvtanos pEREZ Angel owerhowseigin T
19 25  MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 2559 752 236778 18 11310 | 50 CENT In Da Club (Shacy/Aftermathyinterscope) +506
22 26  SANTANA F/MICHELLE BRANCH The Game OFf Love (Arista) 2515 274 233573 17 115/0
29 @ DFDUB Country Girl (Columbia) 2129 +486 186445 3 101/8 Mo st
33 @ AMANDA PEREZ Angel (Powerhowse/Virgin) 1912 +546 195868 2 96/14 PI dR ;
ecurrents.....
28 29 CAM'RON Hey Ma (Roc-A-Fella/{DJMG) 1768 208 156076 20 105/0 ay e s S : "
3 @ CRAIG DAVID Hidden Agenda (Wildstar/Atlantic/ 1723 +269 190606 3 99/4 ARTIST TITLE LABEL(S) TOTAL PLAYS
39 @ MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 17 +567 193739 2 85/13 NO DOUBT FILADY SAW Underneath It All finterscope) 2909
35 € BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive) 1655  +337 199608 3 95/11 :‘E‘:‘L':lf;(i'{'&“;:f&'{:;ganﬁet Th";FT'ji; %ﬂ{”ﬂrgﬁf :g;:
i ilemma (Fo” Reel/Unive
36 @ SMILEZ AND SOUTHST.AR Tell Me (ARTIS Tdirect) 1575 +318 166316 5 6713 CREED One Last Breath (Wind-up/ 1554
44 @ BOOMKAT The Wreckoning (DreamWorks) 1501 +497 134419 2 96/15 | JuSTIN TIMBERLAKE Like | Love You five) 1510
40 @ VONRAY Inside Out (Elektra/EEG) 1379 +226 101758 6 7512 AVRIL LAVIGNE Complicated (Arista/ 1374
37 € MARIO C'mon /s 1377 +134 125491 5 820 ‘l‘l‘:":('ll"l:x:;"f 3:8*;' 3%4"'“82 / :g;;
5 n 1he £n arner bros.
42 @ TELEPOPMUSIK Breathe (Capitol) 1272 +211 161627 3 731 ANGIE MARTINEZ If | Cauld Go Eastest/EEG) 1217
30 38  KELLY ROWLAND Stole (Columbia) 1259 296 131416 19 1110 | NELLY Hot In Herre (Fo’ ReelUniversal 1209
F 32 39 MATCHBOX TWENTY Disease (At/antic/ 1243 -194 95708 16 65/0 DJ SAMMY & YANOU Heaven (Rabbins/ 1154
@@  CELINE DION | Drove All Night (Epic) 1237  +649 132633 1 90/10 ';:::EJLBALC: H:\:J;u Re';ﬂnd Me (Roadrunner/IDJMGI :g‘;g
. . ust Like A Pill {Arista
46 @ AALIYAH Miss Y(_)u {BlackGround/Universal) 1183 +216 147067 3 66/6 C. KROEGER F1J. SCOTT Hero (Rozdrunner/Columbia/iBJMG) 1020
@ N0 DOUBT Running fInterscape) 1182 +428 125179 1 9112 | piCHELLE BRANCH All You Wanted (Maverick W8/ 899
43 @ BON JOVI Misunderstood (/sland//DJMG/ 1180 +155 132305 2 78/4 FAT JOE FIASHANTI What's Luv? (Terror Squac/Atlantic) 881
45 44  NORAH JONES Don’t Know Why (Blue Note/Virgin) 899 103 102564 13 4200 ::x':";flkcw‘;ﬂlﬂﬁ'fhe Middle m'f;”;,%s’s,, / :;:
. - ] KEYS Gangsta Lovin' (Ruff Ryders/Interscope,
48 45  STEREO FUSE Everything ./EU/W/nd up) 883 62 61548 8 36/0 CALLING Wherever You Wil Go (2C4) 837
- 46  CHRISTINA AGUILERA Dirrty (RCA) 881 25 102155 20 82i0 VANESSA CARLTON A Thousand Mites (4&Mnterscope/ 833
50 47  STONE SOUR Bother (Roadrunner/IDJMG) 881 -42 61635 4 52/0 PUDDLE OF MUDD Biurry (Flawless/Geffen/Interscopes 812
38 48  DANIEL BEDINGFIELD James Dean (| Wanna Know) /Island/IDJMG) 792 -397 60984 5 64/0 P-;J'DDY;":'NUWINE I Need A Girll (Part Ii) (Bad Boy/Aristal sg:
- : : _ MARY J. BLIGE Family Attair (MCA 7
49  CLIPSE When T.he Last Time... (Star Trak/Arista/ 729 148 79629 4 40/0 OUR LADY PEACE Somewhere Out There (Calumbic/ 756
1?0/222//Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 1/26-2/1. Bullets appear on songs gaining pl ining flat fi i K. Ift tied in total plays, th ith the larger i in plays i ; ;
2521 Sl o s g s o eain o rcos v o songs e i o, e o wh e s LSL || R Station Playlss have moved o the web.
reporting station. Sungs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-o-week See all of our monitored reporters at
increases in total p.ays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.

permission from thz Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added °
VLJAESEI( VEEIESK ARTIST TITLE LABEL/S TOTAL +/ - GROSS WEEKS ON  TOTAL STATIONS/ rrlndlcator com
(5} PLAYS PLAYS mpn(so%?ous CHART ARTISTTITLE. LABEL(S) o
2 @ AVRILLAVIGNE I'm With You (Arista/ 3158 +52 89648 9  52/0 | MATCHBOX TWENTY Unwell Melsma/Atiantic/ 2
1 @ CHRISTINA AGUILERA Beautiful (RCA/ 3151 +20 89007 10 530 :;‘::g:;‘f“gucf’:‘;‘s';’e ;47;;;9/ " / ';
. . n Ua Liu aay/Arterma; ﬂ(EISL‘OpE
3 @ JUSTIN TIMBERLAKE Cry Me A River (Jive/ 2920  +138 80458 7 520 | \\ANDA PEREZ Angel Powertows HVigin »
4 o KID ROCK WISHERYL CROW Picture /Lava/Atiantic) 2817 +189 78486 13 5210 DFOUB Country Girl (Columbia) 7
5 @ GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic/ 2430 +44 65364 10  50/1 | LUCY WOODWARD Dumb Girls fAtiantic/ 7
6 @  NIVEA Don't Mess With My Man (ive/ 2263 +3 65533 11 4700 g";ﬁi‘;&lé'g;;vggsgm iﬂ'l'rs /5;”” Mg'”f/ff/‘f/’;”a/ff‘?/ / g
, ig Yellow Taxi (Geffen/Interscope
11 @ JENNIFER LOPEZ flll cooL J All | Have (Epic/ 2145  +422 63677 4 53| L RULE FIASHANT Mesnerize Murer e UM i
9 @ T.AT.U. Al The Things She Said (nterscope/ 2053  +205 58321 11 5100 | TELEPOPMUSIK Breathe /Capitol 4
8 9  PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscaope) 1874 -243 49566 14 46/0 AALIYAH Miss You (BlackGround/Universal) 4
7 10 PINK Family Portrait (Arista) 1841 396 54864 17 46/0 'slTT:cVIJE" 0' :m!g “eL /(J; S :
o tuck (Forefron, g,
10 11 JOHN MAYER Your Body Is A Wonderland /Aware/Columbia) 1680 69 B1513 17 4510 | e GEDINGFIELD If You'e Nat The One —— i
15 @ VANESSA CARLTON Pretty Baby (4&M/interscope) 1623 +21 44041 6 5211 JENNIFER LOPEZ FILL COOL J Al | Have (Eoic/ 3
16 @ JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/IDJMG) 1621  +106 45526 8 4711 | 3DOORS DOWN When I'm Gane (Republic/Universal 3
19 @ 3 DOORS DOWN When I'm Gone (Republic/Universal) 1549  +145 42120 8 463 gik‘g&';lﬂﬂl'(gmve A"}Nigm (Epic) :
. ngel (Raystong
20 D B2KAND P. DIDDY Bump, Bump, Bump (Epic) 1482  +233 37945 5 4812 | bk kD P DIDDY Burp, B, B 0 )
12 16 EMINEM Lose Yourself (Shady/Interscope) 1480 -224 39758 16 41/0 NO DOUBT Running (nterscape/ 2
14 17  SANTANA F/MICHELLE BRANCH The Game Of Love (Arista/ 1441 A72 44014 17 M0
13 18  JENNIFER LOPEZ Jenny From The Block (Epic/ 1341 361 35294 14 37)0
21 @  JCCHASEZ Biowin' Me Up (With Her Love) (ive/ 1307 +59 32749 4 420
17 20 NELLY Air Force Ones (Fo’ Reel/Universal) 12717 205 34379 10 3900
22 @ LASGO Something (Robbins) 1220 +42 35323 6 4000
25 @  JARULE FIASHANTI Mesmerize (Murder inc./IDJMG) 1195  +288 34872 3 46/4
24 €D  DIXIE CHICKS Landslide Monument) 1120  +129 28694 6 411
28 @ EMINEM Superman (Shady/Aftermath/interscope) 1032 +194 26549 2 4811 Most
27 SIMPLE PLAN I'd Do Anything (Lava/Atlantic) 988  +109 27463 5 3572
® . it . ? \IncreasedPlays ......
23 26 MISSY "MISDEMEANOR" ELLIOTT Work It (Gold Mind/Elektra/EEG) 859 248 24573 13 3200 ) A s
29 @ CRAIG DAVID Hidden Agenda (Witdstar/Atiantic) 855  +105 25392 3 4N ToTAL
26 28 MATCHBOX TWENTY Disease (Atlantic/ 835 64 25801 15 25/1 [ AFTISTTTLE LasELy . INCREASE
36 NO DOUBT Runni JENNIFER LOPEZ FILL COOL J All | Have (Epic/ +422
% 0 DOUBT Running fInterscope/ B < e sty g +288
34 BOOMKAT The Wreckoning (DreamWorks) 763 +222 19615 2 4442 NO DOUBT Runring finterscape +761
37 @ BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive) 602 +96 15218 2 321 B2K AND P. DIDDY Bump, Bump, Bump (Epic/ +233
32 32 BON JOVI Misunderstood (Isiand//DJMG) 565 12 17823 3 3211 | DFDUB Country Girl (Columbia/ +233
BOOMKAT The Wreckoning (DreamWorks) +222
33 34  STONE SOUR Bother (Roadrunner/IDJMG) 514 35 14121 & 2800 |y o1 The Things She Said dntrscape 205
46 €D DFDUB Country Girl (Columbia) 430  +233 12735 2 3217 EMINEM Superman (Shady/Aftermath/interscape) +194
41 € VONRAY Inside Out (Elektra/EEG) 437 +11 1M 4 27j2 | CELINEDIONI Drove Al Night (Epic/ . +192
45 €@ AMANDA PEREZ Angel (Powerhowse/Virgin) 436 +148 10303 2 308 ::\':A“:;m’::zf:“ I";SVVL;;‘:;Z/ ﬁ;%””a””” *:2:
. . nge +
€D  CELINE DION [ Drove Al Night (£pic/ M1 4192 10548 1 2503 | 300080 DOWN When Im Gore RepublicUniesal 185
40 39  STEREO FUSE Everything (F0/Wind-up) 3N -4 9750 12 1710 JUSTIN TIMBERLAKE Cry Me A River (five/ +138
@ MISSY "MISDEMEANOR” ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 363 +231 8782 1 2416 | DIXIE CHICKS Landslide (Morumen Columbia +129
38 41 CAM'RON Hey Ma (Roc-A-Fella//DJMG) 353 110 10221 18 15/0 | SIMPLE PLAN Id Do Anything (Lava/Atlantic +109
@  LuCY WOODWARD Dumb Girls (Atintic - i . o 3y | WCYWOODWARD Durh Gis entic +107
50 umb Girls (Atianti, i JAY-Z FIBEYONCE' 03 Bonnie & Clyde (RocA-Fela/lDIME)  +106
35 43  DANIEL BEDINGFIELD James Dean (| Wanna Know) (Island//DJMG) 345 173 8914 4  15/0 | CRAIG DAVID Hidden Agenda (Widstar/Atlantic) +105
3 44 KYLIE MINOGUE Come into My World (Capitol) 332 -259 9551 " 12/0 MATCHBOX TWENTY Unwell (Melisma/Atlantic) +103
@ MARIO C'mon (.J/ 317 +85 6938 1 1712 BOWLING FOR SOUP Girl All The Bad Guys Want (SiverfonglJive)  +96
MARIO C'mon (4 85
47 @  NORAH JONES Don't Know Why (Blue Note/Vigin) 82 425 5298 9 120 | growniomesherd) o
49 @) SMILEZ AND SOUTHSTAR Tell Me ARTIS Tdirect) 275 +30 7250 2 1811 | JCCHASEZ Blowin' Me Up (With Her Love) (ive/ +59
44 48  MADONNA Die Another Day (Maverick/W8) 269 43 7131 15 10/0 | AVRIL LAVIGNE I'm With You (Arista) +52
. o . ight (MCA/ +50
43 49  CREED Don't Stop Dancing (Wind-up) 256 bE 6054 8 110 | VI-3EyesClosed So Tight (M , ,
. GOOD CHARLOTTE Lifestyles Of The Rich And... (Fpic/ +44
39 50  LIFEHOUSE Spin (DreamWorks) 246 -207 4989 19 120 | o eooMUSIK Breathe (ol e
, LASGO Something (Robbins/ +42
53 CHR/Pop Indicator reports. Songs ranked %y 218:% p}lqag:; fl?mrc t.he airplay week of Sunday 1/26-Saturday 2/1. AALIYAH Miss Ygu (BlackGround Universal) +40
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When | became a music director for
the first time a ccuple years ago, | was

right balance of your core pop artists,

- schedule your music. But it seems
_ we’re in an interesting and kind of diffi-

i3

g Shane Blue § cult place for CHR radio right now.
i MD, WRZE (96-3, The Rose)/ = ¢ At The Rose we try to protect our
3 C ¢ at-work listenership from the heavy,

“===% |oud alternative songs and the edgier

rap sounds, but, looking at the charts, Eminem,
Nelly and Jay-Z are huge hits on the one ex-
treme, and Good Charlotte, Simple Plan and
_ Bowling For Soup are smoking up the other ex-

treme. Where does that leave the middle ground
that mostly defines Pop radio? Where does it go
from here? My Magic Eight Ball is busted, so

| we'll have to wait for the answer. & Meanwhile, top phoners at The Rose
right now include Kid Rock & Sheryl Crow’s “Picture,” Jennifer Lopez & |

LL Cool J's “All | Have,” Good Charlotte’s “Lifestyles of the Rich & Fa-
mous” and Ja Rule f/Ashanti’s “Mesmerize.” Meanwhile, Missy Elliott's
“Gossip Folks,” Boomkat's “The Wreckoning,” Amanda Perez’s “Angel”
and Telepopmusik’s “Breathe” all iook set to explode for us. # Pop is
whatever is POPular, so the public will continue 1o steer the big vessel
that is CHR radio, and we'll make sure the ship has plenty of fuel. (Come

I n a rare accurrence, two songs tie for
the top spot in plays on R&R’s CHR/
Pop chart. Avril Lavigne’s “I'm With
You” (Arista) and Christina Aguilera’s
“Beautiful” (RCA) each have 8,752
plays. Lavigne wins, since she has a
smaller play decrease against the pre-
vious week. This makes three No. 1 hits
off her debut album ... The battie for the
next No. 1 is tight. Justin Timberlake * '
holds at Nc. 3 but is rising in plays with “Cry Me a River” (Jive), while
Tommy Nappi and the staff at Epic have two sangs rising fast: Jenni-

. taught that balance is key. You need the

your alternative-leaning records and
. your rhythmic tracks to successfully

fer Lopez moves 5-4* with “All | Have,” featuring LL Cool J, while B2K

and P. Diddy vault 11-6* with “Bump, Bump, Bump” ... Ja Rule and
Ashanti shoot to the top of Caliout America this week with “Mesmer-
ize” (Murder Inc./IDJMG) and move 18-14* on the chart ... A sizable
move for 3 Doors Down as “When I'm Gone” (Republic/Universal)
goes 27-22*. The song also ranks No. 7 in Callout America’s 18-24

- female demo ... Amanda Perez moves 33-28" with “Angel” (Power-
- howse/Virgin) ... A 10-point jump for newcomars Boomkat as “The
Wreckoning” (DreamWorks) moves 44-34* ... Celine Dion makes an

impressive debut at 40* with “I Drove All Night” (Epic), while No Doubt
enter at 42* with “Running” (Interscope) ... Big add weeks for Stacie
Orrico’s “Stuck” (Virgin) and 50 Cent'’s “In da Club” (Shady/Aftermath/
Interscope).

— Anthony Acampora, Director/Charts
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armist: Stacie Orrico
LageL: ForeFront/Virgin

By MIKE TRIAS/ASSISTANT EDITOR

she won a vocal contest at a Christian-
music seminar in Estes Park, CO at the
age of 12. In the audience was a represen-
tative from leading Christian label
ForeFront Records, which offered her a de-
velopment deal. Taking a leap of faith, the
Orrico family moved from Denver to Nash-
ville to pursue Stacie’s recording career.
Her 2000 debut CD, Genuine, instantly
made Orrico one of the brightest stars in
the Christian world. Now thel6-year-old
is ready to introduce herself to main-
stream Pop.

During last week’s visit to Club R&R a
poised and extremely mature Orrico
greeted R&R staffers. After the introduc-
tions she began her performance with
“Stuck,” the first single for CHR/Pop. It
was immediately clear why the Christian
community has embraced her. Orrico’s
vocal control — pitch, tone and dynamics
— is impressive for a singer of any age.
Her style also displays a prominent R&B
influence.

Unlike many of her songs, “Stuck” has
a secular theme. It was produced by Dal-
las Austin and Matt Serletic and written
by Orrico and Kevin Kadish. According to
Orrico, “Stuck” was actually Kadish'’s first
foray into R&B (he has written mainly
rock songs). Since the two happened to
have a love of jazz in common, they wrote
a jazzy melody and infused it with rock
and R&B influences.

She then played “I Promise,” an endear-
ing ballad written by Diane Warren. Said
Orrico as she introduced the song, “I just
feel like we're living in a time where our
promises and commitments — whether it’s
in a relationship or at work or whatever
— they don’t mean as much anymore. It’s
kinda like there’s always something to get

Stacie Orrico was discovered when

’F:l'

us out of our promises. Part of the reason
I liked ‘I Promise’ so much is because not
only did I think it was really pretty musi-
cally, but it also talks about being able to
make a promise and keep it.”

Orrico hasn’t abandoned Christian mu-
sic however. In fact, she has two songs de-
buting in Christian markets right now:
“Strong Enough” is hitting Christian AC,
and “Security,” her encore at Club R&R,
is arriving at Christian CHR. All four
songs will be available March 25 on her
self-titled release.

If you're wondering what rcle Orrico’s
faith will play as she becomes a main-
stream artist, here's what she has to say:
“My music has always been based on two
major things. The first is definitely my
faith and the things that I believe in. The
second is the music and that I'm putting
out good-quality music. If yow're putting
out cruddy music, nobody’s going to care
what you have to say. The first thing,
when I'm making music, is that its style
and production are something that’s going
to make people go, ‘Wow, that’s hot. It
sounds really good.’

“Then, once I've earned their respect
musically, I feel like I can go out and talk
about the things I believe in. As an artist,
I will always be incorporating my faith
into what I do; I don’t think that needs to
change at all. If people won’t accept the
music and my faith together, it’s really not
worth it to me. My faith is what has
brought me this far.”
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@ KLU & WXSS!!

| TOURWITH NICK CARTER STARTS 2/17
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America’s Best Testing CHR/Pop Songs 12+ New & Active
For The Week Ending 2/7/03
50 CENT In Da Club (Shady/Aftermattyinterscope)
Artist Title (Label) TW LW Familiarity Burn  TD Familiarity Burn Total Plays: 632, Total Stations: 52, Adds: 30
AVRIL LAVIGNE I'm With You (Arista/ 413 416 97% 2% 4.20 97% 23% . .
3 DOORS DOWN When I'm Gone (Rapublic/Universal 408 . 7% 10% 406 71% 8% | | LUCY WOODWARD Dumb Girls (Atlantic)
PUDDLE OF MUDD She Hates Me (Flawless/Getfen/interscope) 400 395 94%  32% 405  94% 31% | | [otolPlays: 642 Total Stations: 57, Adds: 11
SIMPLE PLAN I'd Do Anything /Lava/ 394 395 65% 1%  3.88 61% 10%
600D CHARLOTTE Lifestyles Of The Rich And Famous /£pic/ 392 401 89% 29%  3.92 88% 29% VI-3 Eyes Closed So Tight (MCA)
EMINEM Lose Yourself (Shady/interscope) 388 398 97% 50% 4.06 97%  46% Total Plays: 584, Total Stations: 48, Adds: 9
SANTANA F/MIGHELLE BRANCH The Game Of Love {Arista/ 388 388 96% 38% 390 %% 3I7%
CHRISTINA AGUILERA Beautiful (RCA/ 379 389 96% 37%  3.86 96% 35%
JUSTIN TIMBEBLAKE Cry Me A River (ive/ 372 3715 92% 30% 385 93% 29% ANGIE MARTINEZ FIKELIS Take You Home (Elektra/EEG)
KID ROCK F/SHERYL CROW Picture (Lava/Atiantic) 372 369 8% 2%  3.83 81% 21% Total Plays: 559, Total Stations: 28, Adds: 0
EMINEM Superman (Shady/Interscope/interscope/ 372 - 713% 16%  3.82 0% 14%
T. A. T. U. All The Things She Said finrerscope/ 3inn In 68% 14%  3.69 67% 15%
DIXIE CHICKS FISHERYL CROW Landslide Wonument/Columbia) 366 367 86% 28% 378  87% 26% | | FAITHHILL Cry Warmer Bros)
KELLY ROWLAND Stale (Columbic) 366 379  82% 30% 370  81% 28% | | [otel Plays: 499, Total Stations: 26, Adds: 1
JOHN MAYER Your Body Is A Wonderland (/Aware/Columbia) 362 362 93% 36% 3.80 92% 32%
JC CHASEZ Blowin’ Me Up {With Her Love) (ive/ 362 3IN 72% 17% 384 % 13% COUNTING CROWS Big Yellow Taxi (Geffen/Interscape)
JA RULE FIASHANTI Mesmerize (Murder fnc./IDJMG) 361 3.61 13% 19% 3.57 2% 22% Total Plays: 410, Total Stations: 21, Adds: 5
NIVEA Den’t Mess With My Man (ive/ 359 373 80% 32%  3.64 9% 31%
PINK Family Portrait (4rista/ 358 365 95% 44%  3.65 96% 46%
LASGO Something (Robbins/ 358 352 49% 15%  3.58 47%  16% KILLER MIKE A.D.1.D.A.S. (Aguemini/Columbia)
JENNIFER LOPEZ FILL COOL J Al | Have /Epic/ 355 363 85% 25%  3.56 84% 25% Total Plays: 398, Total Stations: 22, Adds: 12
NO DOUBT Underneath It All /interscope) 354 358 98% 55%  3.63 98% 53%
VANESSA CARLTON Pretty Baby (A&M/interscape/ 351 356 69% 17% 357 67%  18%.
JAY-Z FIBEYONCE' 03 Barnie & Clyde (Aoc-A-Fella/BMG) 388 357  8a% 3% 342 8a% 3g% | | OTOWNI Showed Her s
JUSTIN TIMBERLAKE Like | Love You (ive/ 342 350  91% 4% 365  91% a4z | | (otalPlays: 327, Total Stations: 62, Adds: 17
B2K Bump, Bump, Bump (Epic/ 339 350 84% 31% 337 82% 32%
NELLY Air Force Ones (Fo’ ReelfUniversal) 3.38 357 83% 33% 348 83% 31% GINUWINE Helf Yeah (£aic)
JENNIFER LOPEZ Jenny From The Block /Epic/ 337 351 96% 54%  3.39 97% 55% Total Plays: 315, Total Stations: 31, Adds: 9
MISSY ELLIOTY Work It (Go/d Mind/Flektra/EEG) 332 337 92% 52% 343 93%  51%
CAM'RON Hey Ma (Roc-A-Fella/{DJMG) 314 325 81% 46%  3.23 719% 44%
Total sample size is 773 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=iike very much). Total familiarity DANIEL BEDINGFIELD If You're Not The One (Island/iDJMG)
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the Total Plays: 297, Total Stations: 24, Adds: 9
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The resuits are intended to show opinions
of participants on the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system is available for local radio stations by calling
818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, A division of Premiere Radio Networks. j Songs ranked by total plays
- N /

Morning Shows. ...

Continued from Page 25

laurels, think about this: How
would you react if you knew your
competitors were planning topical,
fun, great ideas and you weren't?

R&R: Talk about the one vital issue
for the the leader of a program.

SR: The leader needs to under-
stand that doing a morning show is
astrategic process. The leader of the
show guides the team to a strategic
vision so everyone associated with
the program marches to the same
drummer. A strategic process man-
dates that you can’t wing it — celeb-

rity birthdays, this date in history,
horoscopes, ho-hum. Developing
and challenging your team to come
up with an entertaining idea that
resonates with the audience — now,
that's golden.

R&R: You see and work with norn-
ing shows in all market sizes and all for-
mats. In the end, what does it really come
down to?

SR: In the final analysis, the
morning show really has only one
of two jobs in each break: Create a
new listener, or keep those who are
tuned in listening longer. That's
cume and TSL, the magic formula to
make the ratings go up.

ALLIS

Gaynor and Footy.

Ok R G

WELL AT Y-100 metisma/atiantic recording artists Matchbox
Twenty's Rob Thomas and Adam Gaynor visited the WHY! (Y-100)/Miami
morning show with Kenny & Footy. They played two songs for the crowd of 50
listeners, signed autographs and posed for photos. Seen here (I-r) are Thomas,

I was working with Big Boy's
Neighborhood at Power 106 [KPWR],
L.A.'s No. 1 station, a few weeks
ago, and PD Jimmy Steal taught me
the Japanese word kaizen. In En-
glish it means “If you're not grow-
ing at a rate faster than your com-
petition, you're dead.” It's not if
you'll die, but when. So, get grow-
ing, even if you've been around a
while.

Define who you are. Have won-
derfully real and authentic reactions
to whatever it is you're talking
about so the audience can connect
with you and live your life on the
air. But also balance that with topi-
cal ideas, both large and small, that
listeners can wrap their arms
around, so when they talk about
you, they’ll have substantive rea-
sons to do so.

Ilove morning radio, and so | be-
lieve in the potential for morning
talent on stations with well-defined
music images to make them win
bigger.

Steve Reynolds coaches talent across
America and in Europe on great radio
stations like WSTR (Star 94)/Atlanta,
KSON/San Diego, KSTP (KS95)/Min-
neapolis, KSTZ (Star 102.5)/Des
Moines and KPWR (Power 106)/Los
Angeles. Reach Reynolds and the Rey-
nolds Group at 919-233-1600 or
steve88@prodigy.net.

www americanradiohistorv com

SHAGGY AND THE KIDD Kidd Kraddick and KHKS/Dallas were visited
by MCA recording artist Shaggy. Shaggy previewed his new single, “Strength of
a Woman,” from his latest disc, Lucky Day. Seen here (I-r) are Kid Kraddick in
the Morning co-host Big Al Mack, Kraddick, Shaggy and Kid Kraddick in the

STUCK IN THE CLUB virgin/rore recording artist Stacie Orrico came by
Club R&R to visit with the staff. Seen here are (I-r) R&R Director/Digital
Initiatives Greg Maffei, EMI's Cheryl Broz, Virgin's Danny Cooper, Orrico and
R&R Account Executive Paul Colbert and Rock Editor Cyndee Maxwell.
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WFLY/Albany, NY *
VP/Prog: Michael Morgan
PD: Donnie Michaels
MO: Ellen Roclkwell

No Adds.

WKKF/Albany, NY *
PO: Rob Dawes .
ey

STACIE ORRICO “Suck™

KQID/Alexandria, LA
PO: Ron Roberts

£D: Laura St. James

KPRF/Amarillo, TX
PD/MO; Marshal Blevins
33 DRue -

Di
SNOOP DOGG “Beautrul”
LAVA BABY "Junke*

KGOT/Anchorage, AK
:D:_ Bill Stewart

1 STACIE DRRICO "Stuek”

WSTR/Atlanta, GA *
PD: Dan Bowen
APD J.R. Ammons

WWW/Atlanta, GA *
DMPD: |Il| Spﬂque
MD: Jeft

Die./Prog.. | esii
i gon: W

WAYV/Atiantic City, NJ *
PO: Paul Kel
OM.AYCHB(_)X TWENTY "Lt
STACIE RRICO “Stuck™

WINY/Augusta, GA *

MO: Drew Young

6 SIMPLE H.AN'A%mna'
MISSY ELLIOTT “Gossip”

KHFi/Austin, TX *
£D: Jay snannon
MD:

oH0 D

WFMF/Baion Rouge. LA *
PO: Kevin Campbell
Mlssv ELLIOT'I “Gossp™

APD Pn'ﬂck Sandars
s gmmoxwmm “Wwel
STACIE QRRICO “Stuck”

PD/APD: Kyle Curley
MD: Lucas

HOWLING FOR SOUP Barr”
KILLER MIGE "AD LD

LAVA BABY "Junke™
MATCHBOX TWENTY “Unwel™
Vi3 Eyes”

WMRV/Binghamton, NY
DM Jim Free

KSA“sgt:;ise, n*
’ sw:c%comr

KZMG/Boise, ID *
PD/MD: Beau Richards
APD: Scooter B

BLU CANTRELL *Bethe”

LISAMMIEWV'LQI!
?TAMWDER

KXLLE-ER’EKE “ADID"

WXKS/Boston, MA *
/qu /PD cullac Jack
APDIM David Corey

Pﬂ?ﬂw
ISA MARIE PRESLEY “Lights™
PAY THE GIRL “fraeze”

WKSE/Buitalo, NY *
P Dave Universal
MD: anll witde

-

WXYK/Biloxi-Gulipart, MS *

WZKL/Canton, OH *
MD: Lisa Dillon

AVANDA PEREZ -
STACERACO Sucx.
BLU CANTRELL ‘Bvelhe

s §

WRZE/Cape Cod, MA
DM: Sieve McVie
PD: Kevin Matthews

: Sha

TELEPOPMUSIK “Breate”

B WSS Lo Gomsp:
8 Breathe”
LUCY WOODWARD “Girs”
O-TOWN "Her™

KZIA/Cedar Rapids, 1A
POMD: Eric Hanson
JARULE FASHANT! “Mesmenze™

WSSX/Charleston, SC *
OM/PD: Mike Edwards
1 MISSY ELLIOTT "Gossp”
1 50CENT b
“Pac”
MATCHBOX TWENTY “Unwell
0K GO Over”

WVSR/Charleston, WV
DM: Joft Whilehead

PD: Chris Carmichael
MD: m

JAVZF m%?‘ﬂoﬂm

WNKS/Chariotte, NC *
DM/PD: John Reynolds
MD: Keli s

3 DOWN “Gone™
MATCHBOX TWENTY “Unwef™

WIKXJ/Chattanooga, TN *
PD: Tommy Chuck
APDMD: Tripper

No Adds

WKSC/Chicago, IL *
£0: Rod Phillips
MD: Jaft Murray

o Adds

KLRS/!:hico. CA
PO/MD: Eric Brown
MATCNBOX TWENTY “Unwel™
STACIE OARICO “Stuck”
REMY SHANG “Feel”

WKFS/Cincinnati, DH *
DM: Scott Reinhart

APD: “Action Jackson™
MD: Donna Decoster

WAKS/Clevetand, DH *
PD: Dan Mason
APD/MOD: Kasper
9 50 CENT “Clut”
STACIE OBRICO "Stuck™
NEW FOUND GLORY “Colision™

KKMG/!:oIorado Springs, CO *
DM Bnhh‘
alentii

3 SOCNTCM

WNOK/Columbia, SC *

DM: Jonathan Rush

PD: Brad Kelg

APD/MD: Kell Reynolds
AMANDA PEREZ “Angel™

WBFA/Columbus, GA
£D/MD: Wes Carrolt
APD: Amanda Lister
T BTy
KILLER MIKE “AD10."
MARIAH CAREY/CAMTRON "Boy”
MATCHBOX TWENTY “Unwel”

WCGQ/Columbus, GA
DM: Bob Quick
PO/MD: Al

BLU JELL “Breathe”
(DANMEL BEDINGFELD "One™
GINUWINE

LUCY WOODWARD ~Girts™

WNC!/Columbus, DH *

PD: .hmmy Smle

APD/MD: Jos

3 .unulfmu | Nesmonze’

1 LUCY WOODHARD "
STACIE ORRICO “Stuck”

KHKS/Dallas-Ft. Worth, TX *
OM/PD: Brian Bridgman
APD/MO: Femanda Ventura

BLU CANTRELL “Graathe”
LISA MARIE PRESLEY “Lights™

KRBV/Dalfas-Ft. Worth, TX *
M: Cook
APD: Alex Valentine

MD: Bethany Paris
BON JOVI “Mesuncer™

KELLIE COFFEY "L’
STACIE ORRICO “Stuck”

WOKF/Dayton, OH *
)/MD: Matt Johason
1" DIIE CHICKS “Landside™

BLU CANTRELL “Brosihe”

WGTZ/D:
D 40,

2 DELIP(DIOH
GBIV e
uom

on OH*

WVYB/Daytona Beach, FL *
PO: Kotter

BLL CANTRELL "Breathe”
COOLER KIDS “Arqund”
MATCHBOX TWENTY “Lirnwel™
SUGABABES “Freak”

KFMD/Denver-Boulder, CO *
PO: Jim vmm
WD:
1 DX CNID(S “Landsige”
BON JOV1 “Msunder™
KILLER MIKE "ADLD"
CHBOX TWENTY “Umwol™
STACIE ORRICO “Shuck™

KKDM/Des Moines, 1A *
7 “Aunning”
STACIE GRAICO “Stuck”

WDRQ/Detroit, M1 *
PO; Alex Tear

APD: Jay Towers
MD: Keil (:uny
55

F
QLA e AT
R KELLY “ignbon”

WKOIDetroit, MI *
DM/P0: Dom Theodors
1 CRAIG DAVID “Hidden™

1 umna.t-sm'
STAGE RS S

W2ZND/Dothan, AL
PO/MD: Scott Dwyer
APD: Karson
MATCHBOX TWENTY “Unwel
SIMPLE PLAN "Anythog”

WLVY/EImira-Corning, NY
PO/MD: Mike Strobel

XHTO/EI Paso, TX *
PD/MD: Francisco Aguirre
4 JC CHASEZ “Blown~

50 CENTCub”
MATCHBOX TWENTY “Unnwed”
3By

WRTS/Erie, PA
£0: Joft Hurley
APD/MD: Karsn Black
5 3DOOFSDWM “Gone™
3 DROUB “Couwy”

KDUK/Eugene-Springfield, OR
PD Valerig Steale

.3
MAYCHBUX WIENW
MISSY ELLIOTT “Gass'

KMCK/Fayetteville, AR
DM Jay Phillips
D: Brad Newrnan

e
RS
DR S

KMXF/Fayetteville, AR
DM: Tom Travis
APDMD ks D.

MATCHBOX TWENTY
12 MISSY ELLIOTY Gown
12 BLU CANTRELL "Breathe’

WOSM/Fa eﬂevnlle NC*
PD: Jason

S1ACIE ORRICO W

WWCK/Flint, MI *
DM: John Shomby
PO: Scolt Free

NO DOUBT “Running”
STACIE DRRICD “Stucke

WJMX/Florence, SC
POMD:

KVSR/Fresno, CA *
PD: Mike Yeager
No Ads

KSME/FL. Collins, CD ~
PD: David Carr
IID: Jojo Tu_r!tnqph

MLWM
MATCHBOX TWENTY Unva™

SYAC(E mt:m St

WXKB/F( Myers-Napm FL*

KISR/Ft. Smith, AR

DM: Rick Hayes
PD: Fred Bakar, Jr.
APD/MD: Mick

ALL AMER

JFJ BAND “Soig”
MISSY ELLIOTY “Gossi”
SIMPLE PAN "Amzg™

KZBB/F. Smith, AR
APD/MD: Cindy Wilson
APDAmaging: Todd Chas:

AALTYAH "Miss™
VANESSH CARLTON "Pratly”
WYKS/Gainesvitle-Ocala, FL *
PO/MD: Jori Banta
APD: Mike
2 MATCHBOX TWERTY "Umwed”
LISA MARIE PREBLEY “/3ghts™
STACIE ORAICO “Suck™
WSNX/Grand Rapids, MI *
PD: Jef Andrews
Ammn Eﬂc 0'Brisn

4 CRAIG GAVID “Hinden™
KILLER MIKE "AZLID "™

Stations and their

WIXXA'Sreen Bay, Wi *

WKZL/Greensboro, NC *
PD: Jeff McHugh

APD: Terrie Knight

MD: Gatfin

AALIYAH “Mass™
OK GO "Over”

WERO/Greenville, NC *
/MO: Chris Mann

WRHT/Greenville, NC *
DM/PD: on Relly

ANTRELL “Breathe™
MARIE PRESLEY "Lights”
STACIE ORRICO “She”
VI-37Fyes”

WFBCIGreemnIIe SC*

AMANDA PEREZ “Angel
STACIE ORAICO 'SHNE

WHKFHarrisburg, PA *
PD: Jason Bai

CELINE DION “Nght”

Vi3 “Byes”

VONRAY “inside”

WKSSMHartford, CT *
£0: Rick Vaughn

BOWLY P “Bag"
LUCY WOODWARD “Girts™

KRBEMHouston-Galveston, TX *
PD: Tracy Austin
APD/MD: Leslie Whittie
3 LISAMARIE PRESLEY "Lights™
COLDPLAY “Clocks™
O-TOWN Her"

WKEEHuntington, WV
£D: Jim Davis
APO/MD: Gary Miller
AMANDA PEREZ “Anger”
EMINEM "Superman”
LUCY WOODWARD "Grts”
WATCHBOX TWENTY “Uvwell”

WZYPHuntsville, AL *
PP Bill West

" LISA MARIE PRESLEY “Lgits
MATCHE
STACIE ORRICO “Stuck™

WNOU/ndianapolis, IN *

2 GELINE DION “Nght”
SMILEZ AND SOUTHSTAR “Tet™

WDBT/Jackson, MS *
PD/MD: Jonathan Reed
APD: Adam Axe
% 50CENT "Cho”

WYDY/Jackson, MS *
PD: Nick Vance
APD: Jason Williams
MO: Kris Figher
%ﬁt\mos PRESLEY “Lights”

ATCHBOX TWENTY "Unwell™
STACIE DRRICO "Stuck™

WAPE/Jacksonville, FL *

BOOMKA on”
KILLER MIE "AD1D"
STACIE QRRICD “Stuck™

WAEZ/Johnson City, TN *
PD: J Patrix
MD:

5 JAY-Z F/BEYONCE “Boonie”

2 JARULE FASHANTI “"Mesmere™
2 JCCHASEZ "Blowmn™

WGLU/.Iohnslown PA
itch Edwards
Arnm Jnmman Hm
P DIDOY By
VONRA “Insue”

WKFR/Xalamazoo, Mi
PD: Woody Houston
MD: Nick Taylor

No Adds.

KCHZ/Kansas Clty, Mo *

FIELD MOB “Lone™
KRLER MIKE “AD'1 D~

KMXV/Kansas City, MO *
OMPD: Jn:h" Zeliner

2 MISSY ELLIOTT “Gossip*

WWST/Xnoxville, TN *
DM: Joff Jamigan
PD: Rlen Bail

adds listed alphabetically by marke

KSMB/Lafayette, LA*

WLAN/Lancaster, PA *
£0: Michael McCoy
APD: ).T. Bosch

3 BOOMIAT “Wrackor™
DAL BEOHGAELD (e

Y ELLIOTT Gossp”
swn( ORAICD “Stuck”
3°Byes”

WHZZ/Lansing, MI *
PDMD: Dave 8. Goods
1 TELEPOPMUSIK “Breathe”
AMANDA PEREZ “Ange!”
O-TOWN “Her”

KRRG/Laredo, TX
P0: Jeroms S. Fletcher
MD: Monica Safazar
% ) LOPEZFAL COOLJ Have™
ELL “Breathe”

MATCHBOX TWENTY “Unweil
‘SHEER BLISS “Oream”

WLKTILexmmon Fayette, KY *
om: alao
PDMD Ie mw

MLIYM‘M&

KFRX/Lincoln, NE
PD: Sonny Valentine
APD: Freeze

D:AJ.
24 MATm TWENTY Disease™

KLAL/Little Rock, AR *
DMPD: Randy Cain
APD Ed Johnson

1 S»X%s"!"m%"m

STMI( ORHICO 'S'ur.k

KOAR/Lttie Rock, AR *
DM/PD: Ken Wall
APD/MD: Kavin Cruise

No Adds

KIIS/Los Angeles, CA *
APD/MD: Julie Pilat
No Adds

WDJX/Louisville, KY *
PD: Shanu Collins
APDM Allen

NU DOUET “Runrng™

WZKFILomszIe, (A
PD; Chris Rando

7 DIXIE CHICKS “Landsboe™

MLIYAH "ME'
STACIE ORRICO "Stuck™

KZ!|/Lubbock, TX

WMGB/Macon, GA
PO/MD: Derek Wright
o Adcs

WZETE/Madtson Wi
£D: Tommy Bodeat
N Laura o
MATCHBOX TWENTY Unwel™

WJYYManchester, NH
PD: Harry Koziowski
APD/MD: AJ. Dukette

4 SEV“Same”

KRFMMcAlken Browmealle, TX*
DM: Billy Santiago

£D: Tony Forina

APD/MO: Jetf DeWitt

WAOAMelboumne, FL*
OM: Ted Tumer

PO/MOD: Larry Mcl
mmt"ovam%w'

WHYIMiami, FL *
DM/PD: Rob Robsrts
APD: Chris Marino
MIJ Michael Yo

ZBWKAT

WXSS/Mitwaukee, Wi *
PD: Brian Kel!y
APD/MD: Joo

19 vmssnmmw
5 SMILEZ AND SOUTHSTAR “Ter

50 CENT “Club’
KILLER M}KE *AD1D"
PAULINA RUBK “Sexuaf”

KIJWB/aneapohs MN*

PD: Rob Mo

APD/MD: D!M an
BON JOVI “Misundes”
FIELD MO "Lonely™

WABB/Mobile, AL *
DM/PD; Jay Hastings
APD/MD: Pablo

'AMANDA PEREZ “Angel”
LISA MARIE PRESLEY “Lights™
LUCY WOODWARD “Gas’
MATCHBOX TWENTY “Urwel”
0K G0 O™

WBBD/Monmouth-Ocean, NJ *
PD:GmgTMmu
1 50CENT “Chab”

MISSY ELLIOTT “Gossyp™
STACIE ORRICO “Suck”

WHHV/Munmomery, AL
P STACE OFRICD Sk

WVAQ/Morgantown, WV
Dir./Prog.: Lacy Neft
MO: Brian Mo

PO: Waly
10 M‘WMQ’
EVICK "5

wOZQ/NashviHe, ™*
socw Gt

CANTRELL “Breathe™
KDROCK'SHERYLCROW “Pieur”
K!l LR MIKI “ADID™

G Beauttul”

WRVWINash\nIIe ™N*®

7 DANIELBEDINGHELD “One”

7 OFDUB W
2 BOWUING FOR SOUP "Bad”
STACIE DARICO “Stuck”

WBLINassau-Suffolk, NY *
I;garim PD: J.J. Rice

3 ne
8 DANIEL BEDINGRELD "One”
2 50CENT “Club”
O-TOWN “Her™

WKCI/New Haven, CT*
PD: Danny Dcean
MD ey Collins
2 EMINEM “Superman’
ToM
3D0O0AS DOWN “Gore™
mmmsouv'w

0ol

WOGNINW London, CT
D: Kevin Palana
Aromn snawn Murp'r{

nenenenen

DANIEL BEllNGx‘L’D “One”
LUCY WOODWARD “Girls™
MATCHBOX TWENTY “Unwei™

WEZB/New Orleans, LA *
DM/PD: John Roberts

APD: Michael Bryan

MD: Stevie G

I\ GINUWINE “Hel™

R.XELLY wm

WHTZMNew York, NY *

VP/Prog.: Tom Paleman

MD: Paul “Cubby” Bryani
BOOMKAT “Wreckon™

KBAT/Ude-MidIand ™

freckon”™
5 MATCHBOX TWENTY “Unwell”
O-TOMN “Her"

KCRS/Odessa-Midland, TX
PD: Kidd Manning
Mo Agds

KJYD/Okiahoma City, DK *
ike M

ke
EMINEM “Superman®
MISSY ELLIGTT “Gossip™
AT “Wreckon™

B00M!
STAGIE ORRICO "Stuck™
OK GO Dver

pwmeB

KOKO/Omaha, NE *
PD: Tommy Austin
al;D' Nevin Dane

Lucas
12 Klu_ER WKE "ADID™
TT “Gossy”
SIMIE OW"OOW

WXXL/Orlando, FL *

NQ DOUBT “Runnmg”

WPPY/Peuna L

PD: Todd Shannon

WBZZ/Pittsburgh, PA *
DM: Keith Clark
APD: Mill
17 SMILEZ AND SOUTHSTAR “Tel"
16 WSSY ELLIOTT "Gossy”
14 O-TOMN Her
9 EVANESCENCE “Lie”
3 CRAIG DAVID “Hidden™

WKST/Pittsburgh, PA *
PD: Jasen Kidd
APD/MO: Dino Robitaille

1 GINUWINE “Her”
1 FIELD MOB “Lonely”
O DOUBT “Runneng™

WJBQ/Portiand, ME

INTING 2
DANIEL BEDINGHELD “Cne’
AALIYAH "Miss™

KKRZ/Portland, DR *
P0: Michasl H
1 MSSYELOT e

BOMJNG SDUP
DANIEL BEDINGFIELD “One™

WERZ/Portsmouth, NH *
DM/PD: Mike D'Donnell
APD: Jay Michaels

MD Sarah Sullivan

- )
=3

\TCHBOX
STACIE DRRICO “Stuck™

WSPK/Powhkeepsw NY
PD: Scotty
APD: sm Walker
MD: Paulie Cruz
cTr

MATCHBOX
MISSY ELLIOTT “Gossip”

WFHN/Providence, MA *
P0: Jim Reitz

APD: Christine Fox

MD: David Duran

-3 tyes”

WHITNEY HOUSTON “Own

50 CENT ™

INUWHI
DIXE CHICKS “Landshge™
LA BOUCHE “Lds”

1

s mow SR
!

WAYNE WONDER Ltting™
OANIEL BEOINGFIELD “One”
KLLERMKE KDID"

STACIE OHRDCD Sk
BLU CANTRELL “Breathe’

WPRO/Providence, Rl *
DM: Ron $S1. Pierre

KBEA/Quad Cities, IA-IL *
PO/MD: Matt Williams
4 AMANDA PEREZ “Angel”
1 50 CENT “Chb”
SO BEDRGAELD e
STACIE ORRICO “Stuck”

WHTS/Quad Cities, IA-IL *
DM/PD: Tony Waitelus
MD:; Kevin Wakker
1 LLCY WOODWARD “Grs”
AMANDA PEREZ *Angel™

WDCGIRaIewh -Durham, NC *
PO: Chris Ed
APDMD: Andlg Summ Summers

ey 3l

WRVQ/Richmond, VA *
PD: Billy Su
MD; Jake G

VA*
PD: David Lee Michaels
APD: Melissa Morgan

2 50 CENT Clut™

WINLK Fleanoke-Lymehhor, VA
PD Kevin smt

15 somz‘ 'Cluﬂ

STACIE ORRICO “Stuck”

WKGS/Rochester, NY *

R KELLY
‘STACIE ORRICO “Stuuck™

WPXY/Rochester, NY *
DM/PD: Mike Danger
APD/MD: Busta
4 mumw

1 3 DOORS DOWN “Gone™
coumus SPOWS Tan
LUCY WOCOWARD

WZO0K/Rockford, IL
PD: Joe Limardi
APD: Todd Chance
MD: Jenna West

No Adds

KDND/Sacramento, CA *
Station Mgr.: Steve Weed
APD: Heather Lee

MD: Christopher K.

10 JARULE HASHANTI “Mesmenze™

0K GO “Dver”
STACIE ORRICO “Stck”

WI1QG/Saginaw, M! *
PD: Mark Anderson

MD: Mason
5 MATCHBOX

KSLZ/St. Louis, MO *
PD: Mike Wheeler

NO “Running”
A KLY -
SIAGE ORRRS

KUDDISaﬂ Lake City, UT *

KZHT/Salt Lake City, UT *
;ll)] Jett McCariney
W e

CELINE DION
STACK ORRICO

KTFM/San Antonio, TX *
PD: Mark 1. Jackson
5 SOCENTCn"
BOOMKAT “Wreckon'
GINUWINE “Hel™
NO DOUBT “Furng™

K)XO{M/San Antonio, TX *

el
1 JARULE FASHANTI “Mesmerize™

KHTS/San Diego, CA *
PD: Diana Laird
APD/MD: Hitman Haze
BLU CANTRELL “Breathe™
STACTE ORRICO “Stuck”

KSLY/San Luis Obispo, CA

WAEV/Savannah, GA

PD: Chris Allan

APD/MD: Rich Stavens
TIJMl “Her™

JAHLI.E FIASHAN' l'w‘smeuze
MATCHBOX TWENTY

WZAT/Savannah, GA
DM/PO: John Thomas
MD: Dylan

N0 DOLET “Runing”
STACIE DRRICD “Stuck™

KBKS/Seattle-Tacoma, WA *
£D: Mike Prestan
MD: Marcus .

9 SUGABABES “Freak”
BODMKAT "Wreckon™
DFDUB “Country™

KRUF/Shreveport, LA *
PDMD Chrh Callawy

%IEL BEDMH&D “One”
LISA MARIE PRESLEV qums
LUCY WOODWAR

STACIE ORRICO 'Stmk"

ool

WNDV/South Bend, IN
%I/PD Casey Daniels
GELINE DION
<R o

MATCHBOX TWENTY “Unwed™

KZZU/Spokane, WA *
DM/PD: Brew Michaels
APDMD: Christopher
11 DUYIE CHICKS "Lardsite”

KHTOISpnngPeld MO

S8 ER
MATCHBOX 'IWEKTY “Unwel™
EVERCLEAR "Voke™

MACY GRAY “See’

_._u.u.

WDBR/Springfield, IL
PD:_ Kyle Kimball

CENT “Ciub™
CRAIG DAVID “Hriden”
LUCY WOODWARD “Girls™

WNTO/Syracuse, NY *
DM/PD: Tom Mitchell
APD/MD: Jimmy Olsen

N0 BOUBT “Humng”

WWHT/Syracuse, NY *
PD: Erin Bristol
MD: Jeft Wiss

o Adds

WHTF/Tallahassee, FL
PD/MD: Brian D' Conner
5 MA] NTY “Unwel™
5 FATHHILL Cry™
3 KLLFAMIKETADID®

WFLZ/Tampa, FL *

WKHQ/Traverse City, Mi
DM: Shawn Sheldon
PD Ron Prithard

MATCHEDX TWENW “Unwell”

TELEROPMUSIK
JA RU.EFILSHNN “Mesmerce”

wewa

WPST/Trenton, NJ *
PD: Davs McKay
APD: Gabriwlie Vaughn
5 CELIMEDION "N
1 MATCHBOX Unwel

KRQQ/Tusson, AZ *
MIPD ‘Steve Klng

CELWE DION “Hght”
OTOWN He

KHTT/Mu'sa, OK *
DM: Tod Tucker

PD: Carly Rush

APD: b2t The Brat

17 DAl BEDIPmB.D'Om

WWKZ/Tupelo, MS
PO/ME Fick Stevens
6202 WLUTTE “Famous™

RULE FASHANTI “Mesmerce
= 4 el
STANA “Angel”

KISXAyter-Longview, TX
L

WSKSAH!OI Rome, NY

APDMl JoM Oalms

WIHTWashmmon oc*
et Wyatt

KK3D/MWichita, KS *

PD Jack Diiver

APB/PD: P.J.
J0OWLING FOR SOUP “Bad”
SILLER MIKE “ADID*
WATCHBOX TWENTY "Urnwel

WSHT/Wilkes Barre, PA *
PE: iark MoKay
AFDMD: A.J.

& DFDUB “Cowotyy”

* 50CENT Chey”

WXRZ/Wilkes Barre, PA *
;D: Je:ry:adden

MAYCHBOX TWENTY “Urnvel”
STACIE ORRICO “Stck™

WSTW/Wilmingion, DE *

DM/PD: Jefl Kapugi
AP0 Toby Koaph WCANork, PA*
MD: Stan PI: Davy Crockett
BLL CANTRELL “Breathe™ s:lx Vicious
STACIE DRRICO “Stuck™ 2 STACIE ORRICQ “Stuck”
DIXIEBCP:IO(S z
hoﬂKAEDmOXYWEHTVW
WMGI/Terre Haute, IN el
;%: sh:ﬂ“ Smith
2 MATHROTWINTY et .
10 SKLEZ AND SOUTHSTAR “Tel" H
HE g - ;
2 BLU CANTRELL “Bruathe” gﬂEXEECHICK‘fW
FAITH HILL “Breathe’
SrACE s S
WVKS/Toledo, OH *
PD: Bill Michaels WHOTNmngewr Warm, OH*
APD/MD: Mark Andrews PO: Trout
15 40 DOUBT “Funng Int. ADl:g'/’IBdD:nyKIIne
MATCHEOX Ut i .
R SO srmemm
*, A
Monitored Reporiers

183 Total Reporters

130 Total Monitored

53 Total Indicator

50 Current Indicator Playlists

Did Not Report, Playlist Frozen (3):
WSTO/Evansville, IN

WIFC/Wausau, WI
KFFM/Yakima, WA

Note: KSXY/Santa Rosa, CA moves
from CHR/Pop to CHR/Rhythmic.

J
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DoOoNTAY THOMPSON

dthompson@radioandrecords.com

CHR/RHYTHMIC

Jam Master Jay Lives

An interview with Darryl McDaniels of Run-D.M.C.

There are few artists or groups who can call them-
selves innovators or the originators of their art form.
There was Elvis Presley and The Beatles, who sold
millions of records by having unique sounds and pres-
ences that stood out tremendously during their respec-

tive eras.

Then you have Run-D.M.C., who
brought hip-hop to the mainstream.
Joey “Run” Simmons and Darryl
“D.M.C.” McDaniels traded off wit-
ty thymes while D]-producer Jason
“Jam Master Jay” Mizell created
tracks such as "My Adidas,” “Piper
Piper,” “Walk This Way” and “It’s
Tricky.” Their sound was untouch-
able at the time, and the fans loved
them, putting the group on top.

Run-D.M.C. not only raised
awareness of hip-hop, they also
paved the way for many of the art-
ists we're so passionate about today.
So you can imagine how devastat-
ing it was to learn of the tragic loss
of Jam Master Jay.

When a member of a prolific and
influential group passes, the chanc-
es of that group continuing are
pretty slim. With Jam Master Jay
gone, many are wondering about
the future of Run-D:M.C. Recently,
I got the lowdown from McDaniels
himself.

R&R: What are your feelings about
Jam Master Jay's death?

DMC: Jay is not dead. He has
everlasting life through his cuts
and his beats. When you look at it,
his job was done. He is physically
out of here, but his soul lives on.
He made the DJ be the guy who
wasn’tjust playing the records. He
let everybody know that the D] is
the band. His work was done. No-
body does it better. I know all the
DJs out here look up to Jay be-
cause he deejayed while we
rapped. We did what we were do-
ing before rap records were made.
To me, he is not dead.

R&R: You see him in every D out
there.

DMC: Exactly. The legacy lives
on. What he represented lives on.
It'sjust that he’s not here in the flesh.

R&R: How does it make you feel that
many artists, including LL Cool |, Lu-
dacris and others, have banded together
to help out Jay and his family?

DMC: The fund is not to take care
of him; it’s to make sure his family

Run-D.M.C.

never has problems in life again,
because the No. 1 breadwinner of
that family is not there. As long as
we are walking the earth, it should
be no problem. His bills should be
paid for life because of what he’s
given to the world. A lot of people
thought it was a charity. No, it’s not
a charity fund; it’s a fund to make
sure that what happened to all the
others before us never happens to
him. If we stand up and take care of
business, maybe it will set an exam-
ple for everybody else.

“Jay is not dead. He
has everlasting life
through his cuts and
his heats.”

R&R: People often talk about the vi-
olence that's associated with hip-hop
music. Run-D.M.C. have never been as-
sociated with violence, so for something
violent to happen to one of the members
is a tragedy in itself.

DMC: Well, no, it’s not really a
tragedy, because there are two plots.
People are dying every day in the
‘hood. It's a shame that they only
make a big thing out of it when it is
a celebrity who dies. What about

Johnny, who died yesterday? No-
body cares about him. Hip-hop is
not violent. People are shooting and
killing everywhere we go. That's
like back in the day, when we
played Long Beach, CA, and people
said Run-D.M.C.’s music would
make the gangbangers fight. It's just
that gangbangers are fans of our
music. It’s a violent world, period.

The politicians and the people in
places of power promise you ev-
erything when you elect them, and
they cannot come through. So they
look for a scapegoat, somebody to
blame. Who are they going to
blame? One of the most popular
things going on in the ‘hood is hip-
hop. It dictates what we are going
to eat, what we are going to wear
and what we are going to drive. So,
they blame it on us.

But we rap about everything. We
can rap about growing up in the
'hood, and we also rap that it's
beautiful outside — “Dear Mama,”
“Mary Mary.” They don't write
about that. They want to write
about what's going to sell newspa-
pers. Jay’s death just signifies that
there’s Jason Mizells dying every
day in the "hood, and nobody real-
ly cares. Only when Jason Mizell,
the celebrity, dies do they want to
make it a big thing.

We are dying daily. It's not just
black and white; it’s all races. Look
at what’s going on in Israel. We
have tobring in awareness. It won't
stop violence, but at least we can
say, “Put the gun down and let’s
fight man to man. The best man
wins, and you shake my hand.”
That’s how it used to be, but itisn’t
like that anymore.

R&R: Describe the Jam Master Jay
you knew.

DMC: Jay was a brother who did
not leave the ‘hood, and the "hood
killed him. He came out of the ‘hood
and tried to help everybody get
records out, tried to show every-
body a better way of life. He laid
down hislife for hip-hop, and that’s
what’s positive. He could have gone
Hollywood and not even been in
that situation. His studio was five
minutes from his crib. He laid down
his life for hip-hop.

R&R: What projects was he working
on?

DMC: He had just started the D]
Academy, where people can learn to

www americanradiohistorvy com

- ]

R&R February 7, 2003

: : { :
TUCSON GETS BLU arista star Biu Cantrell (1) stopped by KOHT (Hot
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be a D] in a classroom setting with
teachers and professors. He started
amovie company. He did a song on
my new album. Everything he did
before his untimely passing will
come to fruition. So, in reality, he’s
not dead. We just think he’s dead be-
cause he’s not standing here, but his
spirit and soul live on.

R&R: Where is Run-D.M.C. as a

group?

“Jay was a brother
who did not leave the
’hood, and the ’hood
killed him.”

DMC: Right now we are definite-
ly not doing live shows, because we
can’t replace Jay. A D] is not just
somebody playing records. Jay was
part of Run-D.M.C. Me and Run
will probably do a record for a
soundtrack or appear in a video,
but, as a live band, we are not do-
ing Run-D.M.C. anymore. We will,
however, still be influential and rep-
resenting hip-hop music. People
have put that burden upon our
shoulders, that cross. We are going
to be producing and doing movies
and clothes, but we won’t perform
as Run-D.M.C. anymore, because
Jay is not here.

R&R: Tell me about the tribute com-
mercial that LL Cool | did with you guys.
Was that the last thing that Run-D.M.C.
did as a group?

DMC: It wasn’t a tribute com-
mercial. We did a Dr. Pepper com-
mercial with LL Cool ] paying trib-
ute to Run-D.M.C. for being the
original pioneers of hip-hop. In the
midst of that, Jay passed away. Dr.
Pepper took it upon themselves to
say, “Not only is this a tribute to
what Run-D-M.C. did, it’s a tribute
to Jam Master Jay.”

The commercial is actually a
Run-D.M.C. collaboration with LL
Cool J in a video. We wish it was
three minutes and 30 seconds long,

like a record. Dr. Pepper wasn’t
going to put it out, because they
thought, “Jay died. People will
think we are capitalizing on that.”
No. It shows Jay doing what he al-
ways did, and he’s still doing it. Jay
is not dead, because you're going
to turn the TV on and see him dee-
jaying. He has eternal life through
his cuts and his beats.

R&R: Is there any other information
about Run-D.M.C. that you would like
share with our readers?

DMC: I'm putting out a solo al-
bum in March. It’s going to be po-
litical, it’s going to be social, it's go-
ing to be motivating and inspiring,
but, basically, it’s going to be fun. It's
going to be done in a traditional
Run-D.M.C. manner. I have a cut on
there produced by Jam Master Jay. 1
have DJ Lethal of Limp Bizkit on
three incredible songs. It's called
Checks, Thugs and Rock n’ Roll.

Right about now everybody in
the game is all about the money —
get the check. I call it “Thugs” be-
cause everybody has a thug image.
Tobe a rapper, you need ego, but the
main ingredient that's been missing
over the past 10 years is rock 'n’ roll.
I'am the Neil Young, I am the Bruce
Springsteen, I am the John Lennon
of my rap generation.

I'm 38 years old, and I have been
here forever. I have seen gangsta
rap.I have seen Biggie.  hung with
2Pac. I hung with Vanilla Ice, and 1
hung with Hammer. I love them all.
In the midst of it all, I'm still stand-
ing. The rock 'n’” roll is what my al-
bum is about. Rap is what I do, not
what I am. It’s just that my vocal
delivery israp. I can’t do what Jay-
Z does, I can’t do what Ja Rule
does, and I can’t do what Nelly
does. I've been there and done that
in my generation.

I have nothing to prove. I don't
have to impress nobody, but I want
to let radio and the industry know
that I am the vet in the game, and |
am going to be rhyming until I'm 60.
It won't be as prolific as it was, but
what does the King of Rock have to
say now? You think Bruce Springs-
teen is stopping? I'm not going to be
out there trying to battle anybody,
but if Jay was here, no one could
touch him or Run-D.M.C.
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New This Week At:
~_ _ WKYS/Milwaukee KXMG /Austin

e WPHI / Philadelphia WNOU / Indianapolis

- WBZZ / Pittsburgh

ARTIST direct Records™ presents

NAAM

BRIGADE

WHAT YOU
DOIN’ WIT DAT

FEATURING JUVENILE

" B

RRIGADE

FARLY IN
THE: GRME

Spins:

WBLO / Louisville - 48x

KXJM / Portland - 39x

WBHJ / Birmingham - 37x TOP 10 PHONES
KHTN / Stockton - 35x

KPRR / El Paso - 29x TOP 10 PHONES
KWID / Las Vegas - 27x

KBOS / Fresno - 20x
#45 CHR/Rhythm!!!
566 Spins!! £, 1 .
3 Million Audience!! | g
THE NEXT SINGLE FROM
THEIR DEBUT ALBUM
EARLY IN THE GAME n¥c ' |
ITSNOTJUSTAWAYOFLIFE, o 2002 Aistuirect Reconts, LL. AN ights peserved.
BUT A MOVEMENT e APTSLOio6L Com + WhiTLiorstartivoi.com

Spins:

WPKF/ Poughkeepsie

' KYLD/San Francisco 421 - Top 5thwsll! Wz
~ KSEQ/Fresno 38x

- KBOS/Fresno 29x
XHTZ/San Diego 25x
'KBMB/Sacramento 18x
KKWD/OkIahuma 13x

S Spins!!!! 3 mmen Au
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WEEKS ON  TOTAL STATIONS/
CHART ADDS

7
7
"
5
"
15

10

13

21

13

27

18

15

12
18

- N W N

76/0
7710
79/0
791
74/0
76/0
8N
np
70/0
73/0
58/2
68/0
5715
7910
61/0
53/0
63/0

60/2

66/5
60/4
436
5811
70/0
28113
65/8
62/0
48/0
5710
351
5912
65/0
46/2
48/0
4413
3412
491
32/0
21/0
412
49/0
43/2
a1
60/18
2110
23/0
33/0
1913
36/5
19/0
2718

o February 7, 2003
Witk WEEK  ARTIST TITLE LABEL(S) PoAS LTS mp%?(%%%ns
2 o JENNIFER LOPEZ FILL COOL J All | Have (Epic) 43933 +406 597228
3 e JA RULE FIASHANTI Mesmerize (Murder Inc /IDJMG) 4926 +439 576598
1 3 B2KAND P.DIDDY Burmp, Bump, Bump (Epic) 4690 -334 488309
9 o 50 CENT In Da Club (Shady/Aftermath/interscope) 4402  +1390 733927
5 6 AALIYAR Miss You (BlackGround/Universal) 4099 +102 569264
4 6  NELLY Air Force Ones (Fo’ ReelfUniversal) 3864 -469 418089
8 o MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/FEG) 3838 +400 455902
10 0 EMINEM Superman (Shady/Aftermath/interscope) 3386 +501 366104
7 9  2PAC Thugz Mansion (Amaru/Death Row/Interscope) 3329 -239 420857
6 10 JAY-Z F/BEYDNCE' ‘03 Bonnie & Clyde (Roc-A-Fella/lIDJMG) 3257 -578 352184
11 m 50 CENT Wanksta /Shady/Interscope) 3220 +380 442852
12 12 BABY FIP. DIDDY Do That... (Cash Money/Universal) 2450 226 247223
16 @ JUSTIN TIMBERLAKE Cry Me A River (/ive) 2175 +8 241038
13 14 MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 2025 -503 240749
17 15 EVE Satisfaction (Ruff Ryders/interscape) 1942 -205 276232
15 16 NIVEA Don‘t Mess With My Man (Jive) 1868 -392 220400
20 @ LL COOL J F/AMERIE Paradise (Def Jam/IDJMG) 1837 +55 242220
18 18 SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect) 1818 -63 231470
22 @ TYRESE How You Gonna Act Like That (/) 1803 +156 202878
27 @ FIELD MOB Sick Of Being Lonely (MCA) 1792 +496 261072
25 @ R. KELLY Ignition (Jive/ 1752 +248 288430
21 22 TRINA FILUDACRIS B R Right (Sijp ‘N Slide/Atlantic) 1726 -19 185382
14 23 EMINEM Lose Yourself (Shady/interscape) 1680 -566 258452
35 @ KILLER MIKE A.D.1.D.A.S. (Aguemini/Columbia) 1666 +7121 207006
30 @ SNOOP DOGG Beautifut (Doggy Style/Priority/Capitol) 1624 +379 238625
19 26  CLIPSE When The Last Time... (Star Trak/Arista) 1617 -269 224622
23 27  AMANOA PEREZ Angel (Powerhowse/Virgin) 1529 116 159700
24 28  NAS Made You Look (Columbia) 1319 218 277459
29 29  CHRISTINA AGUILERA Beautiful (RCA/ 1216 91 157332
36 @ GINUWINE Hell Yeah (Epic/ 1155 +269 127482
26 31 SEAN PAUL Gimme The Light (VP/Atlantic) 1126 -209 136602
31 32 BLU CANTRELL Breathe (Arista) 1030 -8 12729
28 33 ANGIE MARTINEZ F/KELIS Take You Home (Elextra/EEG) 932 400 146263
49 @ LIL" KIM The Jump Off (Queen Bee/Atlantic) 923 +506 253171
40 @ COMMON FIMARY J. BLIGE Come Close Ta Me (MC4) 793 +82 96994
32 36 BUSTA RHYMES Make It Clap /) 790 -208 143601
33 37  DRU HILL | Should Be... (Def SoullDJMG) 789 -185 121245
38 38  ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA) 774 -47 135351
37 39  WAYNE WONDER No Letting Go (VP/Atlantic) 772 -76 97582
34 40  JENNIFER LOPEZ Jenny From The Block fEpic/ 124 227 113979
43 @ DMX X Gon Give It To Ya (Ruff Ryders/IDJMG) 716 +186 105534
39 42 MARIO C'mon () 709 -25 71199
@®  JAY-Z Excuse Me Miss (Roc-A-Fella/IDIMG) 686  +460 158395
41 44 JAHEIM Fabulous (Divine Mil/WB) 592 -48 82199
45 @ WC The Streets (Def Jam/IDJMG) 572 +64 69628
47 @ NAAM BRIGADE What You Doin’ Wit Dat (ARTIS Tdirect) 555 +63 44594
L) @ CHOPPA Choppa Style (Vo Limit/Universal) 545 +19 38940
48 @ CLIPSE F/FAITH EVANS Ma, | Don't Love Her (Star Trak/Arista) 525 +87 68516
42 49 TRICK DADDY Thug Heliday (Siip ‘W Skde/Atlantic) 519 78 55868
@  BABY FICLIPSE What Happened To That Boy? (Cash Money/Universal) 484 +128 119030
82 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 1/26-2/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 26 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

Most Added"
www.rradds.com

ARTISTTITLE LABEL(S)
FABOLOUS FiLIL’ MO Can't Let You Go (Elektra/EEG)

NAS | Can (Columbia)

JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG)
MARQUES HOUSTON That Girl (/nterscope)

LIL" KIM The Jump Off (Queen Bee/Atiantic)

KILLER MIKE A.D.LD.A.S. (Aquemini/Columbia)
GINUWINE Hell Yeah fEpic/

SEAN PAUL Get Busy (V)

SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol)

ADDS
46
MARIAH CAREY FICAM'RON Boy (i Need You} (MonarC/HDJMG) 22

21
18
14
13
13
12
10

8

BABY FICLIPSE What Happened To That Boy? (Cash Money/Universall 8 |

Most
IncreasedPlays

ARTIST TITLE LABEL(S)
50 CENT In Da Club (Shady/Aftermatt/interscape)
KILLER MIKE A.D.L.D.A.S. {Aguemini/Columbia)

LIL" KIM The Jump Off (Queen Bee/Atlantic)

EMINEM Superman (Shady/Aftermath/Interscope)
FIELD MOB Sick Of Being Lonely (MCA/

JAY-Z Excuse Me Miss (Roc-A-Fella/iDJMG)

JA RULE HASHANTI Mesmerize (Murder Inc./IDJMG)
JENNIFER LOPEZ FILL COOL J All | Have (Epic/
MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG)
50 CENT Wanksta (Shady/Interscope)

New & Active

NAS | Can (Columbia)
Total Plays: 405, Total Stations: 23, Adds: 21

MARQUES HOUSTON That Girl ffnterscape)
Total Plays: 386, Total Stations: 24, Adds: 14

SOLANGE' FIN.O.R.E. Feelin’ You (Columbia)
Total Plays: 366, Total Stations: 19, Adds: 0

KELLY ROWLAND Can't Nobody (Cofumbia)
Total Plays: 361, Total Stations: 21, Adds: 3

NIVEA Laundromat (ive/
Total Plays: 358, Total Stations: 30, Adds: 6

TELEPOPMUSIK Breathe (Capitol)
Total Plays: 325, Total Stations: 8, Adds: 0

FABOLOUS F/LIL' MO Can't Let You Go (Elektra/EEG)
Total Plays: 316, Total Stations: 57, Adds: 46

SEAN PAUL Get Busy (VP
Total Plays: 315, Total Stations: 37, Adds: 10

ROOTS FIMUSIQ Break You Off (MCA/
Total Plays: 314, Total Stations: 15, Adds: 1

SARAI Pack Ya Bags (Epic/
Total Plays: 267, Total Stations: 28, Adds: 7

S

TOTAL
PLAY

INCREASE

+1390
+121
+506
+501
+496
+460
+439
+406
+400
+380

Songs ranked by total plays

See all of our monitored reporters at
www.radioandrecords.com.

R&R Station Playlists have moved to the web.

Fast Hooks...No Snags

» Custom Production - Callouts & Montages
> Digital, Clear, Consistent > 65,000+ Song Library
> All Formats & International Titles > On-Time Delivery

UNLIMITED
et P g Nt
The World's Premicr Music Hook Service

Email: hooks@hooks.com

www.hooks.com

FAX: (573)443-4016

200 Oid 63 South, #103
Columbia, MO 65201-6081

For The Best Auditorium

H ﬁs Test Hook Tapes

Michael Pelaia
(573)443-4155

wwWw americanradiohistorvy com
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FROM THE NEWEST ROC-A-FELLA STAR THAT BROUGHT YOU “ROC THE MIC”

GOING FOR ADDS FEBRUARY 107h & 111!
ALREADY IN THE MIX:
KKBT, KPWR, KKFR, WBOT, WWKX, WPW, WFIE

Wy,
ERVING J¢/ WONDER o recorns
lllllllll *
" 5 VokG“QQ
ROC-A-FELLA
RECORDS WWW.ROCAFELLA.COM

ROC-A-FELLA FOR LIFE
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RANK ARTIST TITLE LABEL
1 50 CENT In Da Club (Shady/Aftermath/interscope)
50 CENT Wanksta (Shady/Aftermath/interscope)
LIL" KIM The Jump Off (Queen Bee/Undeas/Atlantic)
B2K f[P. BIDDY Bump, Bump, Bump (Epic/
JA RULE fJASHANTI Mesmerize (Murder Inc./IDJMG)
NAS Made You Look.(Columbia)
SNOPP 00GG Beautiful (Doggy Style/Priority/Capitol)
BABY fIP. DIDDY Da That (Cash Money/Universal)
9 JENNIFER LOPEZ fiLL COOL J All | Have (Epic/
18 KILLER MIKE A.D.I.D.A.S. (Aguemini/Columbiz)
11 MISSY ELLIOTT Work it (Gold Mind/Elektra/EEG)
12 FIELD MOB Sick Of Being Lonely (MCA)
13 NELLY Air Force Ones (Fo’ Reel/Universal)
14 BUSTA RHYMES Make It Clap (/)
15 MISSY ELLIOTT fILUDACRIS Gossip Folks (Gofd Mind/Elektra/EEG)
16 DMX X Gon’ Give It To Ya (Ruff Ryders/\DJMG)
17 BABY What Happened To That Boy? (Cash Money/Universal)
18 2PAC Thugz Mansien (Amaru/Tha Row/interscope)
19 JAY-Z {{BEYONCE ‘03 Bonnie & Clyde (Roc-A-Fella/i0JMG)
20 EVE Satisfaction (Ruff Ryders/interscope)
21 SMILEZ & SOUTHSTAR Tell Me (ARTIS Tdirect/
22 GINUWINE Hell Yeah (Epic/
23 LLCOOL J fJAMERIE Paradise (Def Jam/I0JMG)
24 R. KELLY lgnition {five/
25 2PAC (Amaru/Tha Row/Interscope)
26 JAY-2 Excuse Me Miss (Roc-A-Fella/I0JMG)
27 CLIPSE When The Last Time... (Star Trak/Arista)
28 CLIPSE f[FAITH EVANS Ma, | Don't Lover Her (Star Trak/Arista)
29 NIVEA Don't Mess With My Man (Jive/
30 WAYNE WONDER No Letting Go (VP/At/antic)

W N &wWwN

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 2/2-2/8/03.
(C) 2002, R&R, Inc.
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LIL KIM The Jump Off (Atiantic)

MR. CHEEKS F| MARIQ WINANS Crush On You {Universal)

KAY SLAY F| NAS, BABY, FOXY & AMERIE Too Much (Columbia)
50 CENT Many Men (Shady/Aftermath/interscope)

BABY F| CLIPSE What Happened To That Boy (Cash Money/Universal)
SEAN PAUL Get Busy (¥P/At/antic)

My joint right now, of course, is 50 Cent's
“Inda Club” (Shady/Aftermath/Interscope). |
I don’t think | really need to say anything about it, but just put it out ;
there because it's so hot. The joint that will be the next hot one is Keith
Murray's “Yeah Yeah You Know It” (Def Jam/IDJMG). Be on the look-
out for that one. A sleeper one that all the girls will be feeling, espe-
cially in the clubs, is The Sporty Thievz's “Baby” (Columbia). Sean
Paul has yet another reggae smash on his hands with “Get Busy” (CVP/Atlantic). If
you're not playing this in the club by now, you might as well quit.

— DJ Supasam, KUBE/Seattle & Technitions

| | know our friends at Elektra said this was gonna be a street record for
DJs, but damn it's hot. I'm feeling 50 Cent's “In da Club” in a big way
and fully expect it to kick down the doors of stations across the coun-
try and become a regular-rotation record. It's another hit straight out
of the box. This track delivers that hard edge the listeners have been
&l craving since their last favorite Ludacris track while maintaining that
crossover feel. We dropped this twice (early and again late) at our downtown Super
Bowl festival with XHTZ (Z90)/San Diego, and it was huge. Don't sleep on this one!

— DJ Suspence, XHTZ/San Diego & Digital Groove

PUMP IT UP! Def Jam’s newest artist, Joe Budden, recently hung out with the staff at
KKFR/Phoenix. Pictured here are (I-r) KKFR PD Bruce St. James, Budden and Def Jam's
Rob Love and Motti Shulman.

Get the word out anywhere with rugged,
weather-proof Banners On A Roll®. These plastic
banners work where other signage won't. They
keep promoting your brand - no matter what!
Give us a call today and let us help

you stand out at your next event.

1-800-786-7411

www.bannersonaroll.com

wWwWw.americanradiohistorv.com
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Pablo Sato
MD, KWID/Las Vegas
Jennifer Lop2z’s “The One” (Epic):
Banging track to follow up “All 1 Have.”
50 Cent featuring Eminem’s “Patiently
Waiting” (Shady/ Aftermath/Interscope):
It's going to be a big one.

Mark McCray
PB, WMBX/West Paim Beach

50 Cent’s “In da Club” (Shady/After-
math/Interscope): Geeez! Absolute smash.
Huge in all demos and dayparts! ‘Nuff \
said.

2Pac’s “Still Ballin’”’ (Amaru/Tha Row/ ‘
Interscope): Don’t sleep. Check it out. It's |

banging.

Preston Lowe
MD, KOBT/Austin

Fabolous featuring Lil Mo’s “Can’t Let |
You Go” (Elektra/EEG): I love this song; |

what else can 1say? It's Fabolous.
Killer Mike’s “A.D.LD.AS.” (Aquemi-

ni/Columbia). You gotta give this one a |

few spins — it's catchy!

This 'Week’s Hottest Music Picks

February 7, 2003 R&R ©® 37

Mark Adams

PD, KXJM/Portiand, OR

Fabolous featuring
Lil Mo’s “Can’t Let You
Go”: Tight; gonna call
out.

Nas’ “I Can” (Colum-
bia): Gonna blow up
large. Big phone story
out of the box.

Sarai’s “Pack Ya Bags” (Epic): Think the
ladies are gonna be all about this one.

Busta Rhymes featuring Mariah
Carey’s 1 Know What You Want” (J): Top
five phones, top five callout, totally hot.

Jay-Z's “Excuse Me Miss” (Roc-A-Fella/
IDJMG): When “’03 Bonnie and Clyde” fi-
nally burns, this will move right up in its
place.

David Simpson
MD, WZMX/Hartford

50 Cent featuring Eminem’s “Patiently
Waiting”: Hot joint.

Jay-Z's “Excuse Me Miss”: This is heat-
ing up. We took it out of the mix show and
put it into regular rotation.

Sean Paul’s “Get Busy” (VP/Atlantic):
Another sinash!

Chris Tyler
MD, WJMN/Boston

50 Cent featuring Eminem’s “Patiently
Waiting”: Two hottest rappers on the plan-

| et. Gotta love that!

Field Mob’s “Sick of Being Lonely”

| (MCA):'m stunned! I think MCA has a hit

on its hands. Mass-appeal sound, killer
hook. It sounds like a hit to me.

Baby featuring Clipse’s “What Hap-
pened to That Boy” (Cash Money/Univer-

sal): Listen to it once and the hook is in ya

head. It’s a hit!
Usher’s “She’s Got the Part” (Holly-
wood): Love it. It's a smash.

Zac Davis
PD, WBVD/Meibourne

Sarai’s “Pack Ya Bags”: 1am digging this

track. Sounds like it might go Truth Hurts | §

on you, but then it shifts to a real good hook
and strong message for all the ladies.

Jay-Z's “Excuse Me Miss”: This has po-
tential.

_ /"2 CHRIRHYTHMIC __

Baby featuring Clipse’s “What Hap-
pened to That Boy”: This will be a good
night record for us (at first).

Jazzy Jim Archer
Asst. PD/MD, KMEL & KYLD/San Francisco

Busta Rhymes featuring Mariah

Carey’s “1 Know What You Want”: Expect-

| ing real good things out of this track. Get-
ting great initial reaction.

50 Cent’s “Many Men,” “"PIM.P."” and
“Like My Style” (Shady / Aftermath/ Inter-
scope): 50 Cent is the Midas Man. He can
do no wrong.

R Dub
PD, KOHT/Tucson

Nas’ “I Can”: The melody will stick in
your head until you go crazy. Gotta give
| Nas props for the positive message — this

song is a freakin’ PSA!
Lil Kim’s “The Jump Off” (Queen Bee/At-
| lantic): The Queen s back. This track is solid!
Mr. Cheeks featuring Mario Winans’
| “Crush on You” (Universal): This jam is
bangin’. What a perfect blend of hip-hop
| and Ré&B. Sounds good to me

Beata
MD, WiLLD/Tampa

| Usher’s “She’s Got the Part” Any song
that talks about ass and maracas is hot, es-
pecially for our listeners.
Jay-Z's “Bounce” (Roc-A-Fella/IDJMG):
It's a club banger.
| Mariah Carey’s “Oh Boy” (MonarC/ID-
JMG): It's hot, and 1 think it will do really

:

1

|
|

REeE
‘&mﬁm e T

| |

e

|

<iller Mike |

| well. If you're gonna rip somebody off,
| you might as well put them orvthe record.

1 Antdogg
PD, KKUU/Paim Springs, CA
| Brenton Wood “Me and You” (Indepen-
dent): It's coming back, folks, it's coming
back. I'm only saying that because next
| week he’s at our show. Holla!
DJ Kay Slay featuring Nas, Baby, Foxy

' Brown & Amerie’s “Too Much For Me”

(Columbia): I put this in my power news.
| If you're astation that's not slow, this should
| go into regular rotation immediately.
. Lil Kim's “The Jump Off”: That song is
| hot, plus I want to see that Sprite can.

| -Slyed
MB, XHTZ/San Diego
Mr. Cheeks featuring Mario Winans'
| “Crush on You”: I think this will be a hit.
Fabolous featuring Lil Mo’s “Can’t Let

Go”: This will be a good track for San Di-
ego.
Fat Joe featuring Tony Sunshine’s “All

I Need” (Terror Squad/Atlantic): This
| sounds good all around. Has an easy lis-
‘ ten.

Jimi Jam
PD, WPKF/Poughkeepsie, NY
| Lil Kim’s “The Jump Off”: Sounds hot,
and we are showing it ‘round the clock.
Fabolous featuring Lil Me’s “Can’t Let
You Go”: Nice early phones.

| | Stagga Lee’s “Roll Wit MVP” (ARTIST-
i | direct): Good pop feel.

ding management daily fax

-
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HE!EMEH America’s Best Testing CHR/Rhythmic Songs 12+
ﬁﬁfﬁm For The Week Ending 2/7/03 : H
——
Artist Title (Label) ™W LW Familiarity Burn TD Familiarity Burn
i'ﬂ':f: Losa Yoursai (Shauy/Aftermativintorscopel 402 400 9%% 51% 393 9% ss5% | | ARTIST: Snoop Dogg
TIMBERLAKE Cry Mg A River (ive) 399 388 99% 27% 443  9%% 24% LABEL: Ooggy Style/Priority/Capitol
CHRISTINAIAGUILEM mmm 395 395 99% 36% 394 98% 3% By MIKE TRIAS/ASSISTANT EDITOR
:x:':ﬁ.. Nrs; You BlackGrounalUniversal 390 405 66% 1% 396 66% 10% | [ e
e oss w;n My Man (i) 386 400 88% 30% 3.91 8%% 32% t's already been about 10 years
i ILpermaﬂpﬂnl:/ lrady/A/rermatll//ntelsm.pe/ 380 399 80% 17% 386 81% 17% since Snoop Dogg arrived on
LT T.r:l cooL_J All | Have (pic) 379 393 90% 22% 384 0% 22% the scene with “Deep Cover,”
eyt L,IOIT " Mesmerize /Mun_/er/nc//DJMG/ ' 378 404 82% 19% 389 81% 17% and he’s still steppin’ up his -
JAY-Z FIBEYONCE’ '.[:;j DACRIS Gossip Folks (Golf Mind EisktralEL 375 388 64% 11% 383 6% 1% game. “Beautiful,” the second
52K FIP. DIDDY Bonnie & Clyde (Roc-A-Fella/IDJMG) 373 390 91% 32% 380 83% 33% | | single from his sixth studio album, Paid tha Cost to Be da
NELLY fnr :“""ff;"'- Bump (Epic) 371 385 9% 28% 375 92% 8% | | Boss is quickly rising up the Rhythmic and Urban charts,
CLIPSE \:h::?m nes ) ]g eelUniversal) . 365 378 92% 31%  3.66 93% 31% thanks to its catchy hook and Snoop’s signature vocal deliv-
MISSY ELLIOTT wm: | n;a,/dsuf Loetil) 365 387 52% 14% 365 . B1% 5% ery. “Beautiful” features Pharrell and Uncle Charlie Wilson
e o /ﬂ;;f .&‘” Mind/Elektra/EEG) 362 363 96% 52%  3.56 97% 58% and production by The Neptunes, which has instantly made
SMILEZ':Nquso. UTHST*AmemelT E’;-"-‘W‘ ) 357 384 G65% 18% 356 66% " 48% the joint a club favorite. The video, directed by Chris Robinson
AMANDA P Tell Me (ARTIST Direct) 355 383 39% 9% 362 39% 9% (Jay-Z, Brandy, Nas), was shot in Rio and features Pharrell
o FE:;ZE:'I? (Powerhowse/Virgin) 353 358 4% % 353 38% 9% | | andanumber of Brazilian beauties.
s MAR,T e PEalrlasdnse (Def Jam/IDJMG) 352 380 69% 16% 343 68% 18% “Beautiful” is just the icing on the cake when it comes to
BABY FIP. DIDDY IKELIS Take You Home /gklm/ffﬁ/ 348 367 4% 12% 349 “% 12% Paid tha Cost. Guests galore lend their talents to the project,
o 1P. po That... (Cash Money/Universal) 347 366 48% 1% 355  44% 10% including Jay-Z, Nate Dogg, Warren G., Redman, Ludacris
TYREs?mgz n:msm ammum Row/interscops) 341 363 5% 15% 348 51% 14% and The Dramatics. Many cuts on the CD are influenced by
B :ow ou Gonna AFt Like :[h'at ) ' 34 364 3% 8% 348 2% % the '70s funk and soul sound, with production by heavy hit-
. cml; IU::Acms B R Right (Stip ‘¥ Skide/Atlantic) 341 362 3% 10% 357 % 9% ters Hi-Tek, Battlecat and Just Blaze, among others.
e n Oa Club (Shady/Interscape) 340 367 43% 12% 349 4% 11% Music isn’t the only thing that's happening in Snoop’s life
. ENT 'ﬁlan'lma fodﬂmeMmm 336 3BB 55% 18% 350 80% 19% at the moment. His clothing line, Snoop Dogg Clothing, is on
LD MOB Sick Of Bel.ng Lonely (MCA) N . 3.28 26% 8% 3.35 25% 9% the rise, and Macy's has become a major retail outlet for the
SNooP noss:.. Bwuhl maygysyymwrww 319 - 28% 8% 3.09 2% % brand. Snoop has also taken up coaching football, not only
SEAN PAUL Gimme The L-gm_ (VP/Atlantic) 318 342 73% 35% 321  75% 38% for his son’s Pop Warner team, but also for his own adult-
NAS Made Y.'u': Lmﬂ' (Columbia) 315 347 43% 15% 3.5 2% 15% league team (they played the Inland Empire Police Depart-
R. KELLY Ignition (/ive/ 263 282 35% 15% 266 3% 14% ment Enforcers last December in the inaugural Snoop Bowl).
Total sample size is 629 respondents. Total average hyorablllry estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity La.St week he f".“Shed LS BT C,? -hOSt. Of,. e J.’mn?y
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the Kimmel Show with a performance of “Beautiful” on Friday's
i 011081 hbt ool st A o ComesSoBs i bt s s ot rspa. The st e oot [0 crowing | | Y- Dort couiton 3100p to siow down arytime soon —
5 . I repia ut research. The results are intenaed to show opintons ] ) . .
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by,:alllny n Februa,ry he's S(,:hedmed to tape another six episodes of
818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, A division of Premiere Radio Networks. Doggy Fizzle Televizzle for MTV.
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Pablo Sate |
MD, AWiD/Las Vegas
Jennifer Lopez’s “The One” (Epic):
Banging track to follow up “All 1 Have.”
50 Cent featuring Eminem’s “Patiently ‘
Waiting” (Shady/Aftermath/Interscope): |
It's going to be a big one. ‘

Mark McCray |
PD, WMEX/West Palm Beach
50 Cent’s “In da Club” (Shady/After-
math /Interscope): Geeez! Absolute smash. |
Huge in all demos and dayparts! ‘Nuff
said.

2Pac’s “Still Ballin” (Amaru/Tha Row/ |
Interscope): Don’t sleep. Check it out. It's |
banging. r

Preston Lowe !
MD, KOBT/Austin

Fabolous featuring Lil Mo’s “Can’t Let
You Go” (Elektra/EEG): I love this song; 1
what else can I say? It’s Fabolous.

Killer Mike’s “A.D.LD.AS.” (Aquemi-
ni/Columbia): You gotta give this one a
few spins — it’s catchy!
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Mark Adams
PD, KXJM/Portiand, OR

Fabolous featuring
Lil Mo's “Can’t Let You
Go”: Tight; gonna call
out.

Nas’ “I Can” (Colum-
bia): Gonna blow up
large. Big phone story
out of the box.

Sarai’s “Pack Ya Bags” (Epic): Think the
ladies are gonna be all about this one.

Busta Rhymes featuring Mariah
Carey’s “I Know What You Want” (J): Top
five phones, top five callout, totally hot.

Jay-Z's “Excuse Me Miss” (Roc-A-Fella/
IDJMG): When “’03 Bonnie and Clyde” fi-
nally burng, this will move right up in its
place.

- David Simpson
WD, WZMX/Hartford

50 Cent featuring Eminem’s “Patiently
Waiting”: Hot joint.

Jay-Z’s “Excuse Me Miss”: This is heat-
ing up. We took it out of the mix show and
put it into regular rotation.

Sean Paul’s “Get Busy” (VP/Atlantic):
Another smash!

- Ghis Tyler
MD, WIMN/Baston

50 Cent featuring Eminem’s “Patiently
Waiting”: Two hottest rappers on the plan-

et. Gotta love that!

Field Mob’s “Sick of Being Lonely”
(MCA): I'm stunned! I think MCA has a hit
on its hands. Mass-appeal sound, killer
hook. It sounds like a hit to me.

Baby featuring Clipse’s “What Hap-
pened to That Boy” (Cash Money /Univer-
sal): Listen to it once and the hook is in ya
head. It’s a hit!

Usher’s “She’s Got the Part” (Holly-
wood): Love it. It’s a smash.

- Zac Davis
- P, WBYD/Melbourne
Sarai’s “Pack Ya Bags”: 1am digging this
track. Sounds like it might go Truth Hurts
on you, but then it shifts to a real good hook
and strong message for all the ladies.
Jay-Z’s “Excuse Me Miss”: This has po-
tential.

l

l

|

Baby featuring Clipse’s “What Hap-
pened to That Boy”: This will be a good
night record for us (at first).

Jazzy Jim Archer
Asst. PD/MD, KMEL & KYLD/San Francisco

Busta Rhymes featuring Mariah
Carey’s “1 Know What You Want": Expect-
ing real good things out of this track. Get-
ting great initial reaction.

50 Cent’s “Many Men,” “PIM.P” and
“Like My Style” (Shady / Aftermath/Inter-
scope): 50 Cent is the Midas Man. He can
do no wrong.

R Dub
PB, KOHT/Tucson

Nas’ “I Can”: The melody will stick in
your head until you go crazy. Gotta give
Nas props for the positive message — this
song is a freakin’ PSA!

Lil Kim'’s “The Jump Off” (Queen Bee/ At-
lantic): The Queen is back. This track is solid!

Mr. Cheeks featuring Mario Winans’
“Crush on You” (Universal): This jam is
bangin’. What a perfect blend of hip-hop
and R&B. Sounds good to me

Beata
MD, WLLD/Tampa

Usher’s “She’s Got the Part” Any song
that talks about ass and maracas is hot, es-
pecially for our listeners.

Jay-Z's “Bounce” (Roc-A-Fella/ IDJIMG):
It's a club banger.

Mariah Carey’s “Oh Boy” (MonarC/ID-
JMG): It’s hot, and I think it will do really

|

|

Killer Mike |

| well. If you're gonna rip somebody off,
| you might as well put them on the record.

| ~ Antdogg
PD, KKUU/Palm Springs. CA
Brenton Wood “Me and You” (Indepen-
dent): It's coming back, folks, it’s coming
back. I'm only saying that because next
week he’s at our show. Holla!
| DJ Kay Slay featuring Nas, Baby, Foxy
Brown & Amerie’s “Too Much For Me”
(Columbia): I put this in my power news.
| If you're a station that’s not slow, this should
go into regular rotation immediately.
| Lil Kim’s “The Jump Off”: That song is
| hot, plus I want to see that Sprite can.
|

| Slyed
\ MO, XHTZ/San Diege
‘ Mr. Cheeks featuring Mario Winans’
“Crush on You”: I think this will be a hit.
Fabolous featuring Lil Mc’s “Can’t Let
Go”: This will be a good track for San Di-
{ ego.
Fat Joe featuring Tony Sumshine’s ”All
I Need” (Terror Squad/Atlantic): This
sounds good all around. Has an easy lis-
ten.

Jimi Jam
PD, WPKF/Poughkeepsiz, NY
| Lil Kim’s “The Jump Off” Sounds hot,
" and we are showing it ‘round the clock.
Fabolous featuring Lil Mo’s “Can’t Let

l You Go": Nice early phones.

Stagga Lee’s “Roll Wit M\'P” (ARTIST-
direct): Good pop feel.
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7 . America’s Best Testing CHR/Rhythmic Songs 12+
RateThet I,{"’Zﬁ.fﬂ’.” For The Week Ending 2/7/03 H ﬂg H

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn I ' '
EMINEM Lose Yourself (Shady/Aftermath/interscape) 402 400 9% 51% 393  9g% 55% | | ARTIST: Snoop Dogg

JUSTIN TIMBERLAKE Cry Me A River (Jive) 399 388 99% 27% 413 99% 24% LABEL: Doggy Style/Priority/Capitol

CHRISTINA AGUILERA Beautiful (RCAJ 395 395 99% 36% 394 98% 37% By MIKE TRIAS/ASSISTANT EOITOR

AALIYAH Miss You (BlackGround/Universal) 390 405 66% 1% 3.96 66% 10% - © ¥ N

NIVEA Don't Mess With My Man (Jive/ 386 400 98% 30% 391 89% 32% t's already been about 10 years

EMINEM Superman (Shady/Aftermath/interscope) 380 399 80% 17%  3.86 81% 17% since Snoop Dogg arrived on

JENNIFER LOPEZ FiLL COOL J All| Have (Epic) 379 393 90% 22% 384 90% 22% the scene with “Deep Cover,”

JA RULE FIASHANT!I Mesmerize (Murder Inc /IDJMG) 378 404  82% 19% 389  81% 17% and he's still steppin’ up his =

MISSY ELLIOTT FT. LUDACRIS Gossip Folks (Gold Mind/Elektra/FEG) 375 388 64% 1% 383  64% 11% | | game. “Beautiful” the second

JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde /Roc-A-Fella/i0JME) 373 390 91%  32% 380  93% 33% single from his sixth studio album, Paid tha Cost to Be da
B2K FIP. DIDDY Bump, Bump, Bump (Epic/ 371 386 92% 28% 375 92% 28% Boss, is quickly rising up the Rhythmic and Urban charts,
NELLY Air Force Ones (Fo’ Reef/Universal) 365 378 92% 31% 366  93% 3% thanks to its catchy hook and Snoop’s signature vocal deliv-
CLIPSE When The Last Time (Star Trak/Arista) 365 387 652% 14% 365  51% 15% ery. “Beautiful” features Pharrell and Uncle Charlie Wilson
MISSY ELLIOTT Work It (Gold Mind)/Elektra/EEG) 362 369 96% 52% 356 97% 58% and production by The Neptunes, which has instantly made
EVE Satisfaction (Ruff Ryders/interscape) 357 384 65% 15% 356  66% 18% the joint a club favorite. The video, directed by Chris Robinson
SMILEZ AND SGUTHSTAR Tell Me (ARTIST Direct) 385 383 39% 9% 362 39% 9% (Jay-Z, Brandy, Nas), was shot in Rio and features Pharrell
AMANDA PEREZ Angel (Powerhowse/Virgin/ 353 358 44% 9% 3.3 8% 9% and a number of Brazilian beauties.

LL COOL J FIAMERIE Paradise (Def Jam/IDJMG) 352 380 69% 16% 343  68% 18% “Beautiful” is just the icing on the cake when it comes to
ANGIE MARTINEZ FIKELIS Take You Home (Elektra/EEG) 348 367 48% 12%  3.49 4%  12% Paid tha Cost. Guests galore lend their talents to the project,
BABY F/P. DIDDY Do That... (Cash Money/Universal) 347 366 48% 1% 355  44% 10% including Jay-Z, Nate Dogg, Warren G., Redman, Ludacris
2 PAC Thugz Mansion (Amaru/Death Row/Interscope) 341 363 52% 15%  3.48 51% 14% and The Dramatics. Many cuts on the CD are influenced by
TYRESE How You Gonna Act Like That () 341 364 3% 8%  3.48 3% 7% the '70s funk and soul sound, with production by heavy hit-
TRINA FILUDACRIS B R Right (Sig W Slide/Atlantic) 341 362 36% 10% 357  36% 9% ters Hi-Tek, Battlecat and Just Blaze, among others.

50 CENT In Da Club (Shady/interscape) 340 367 43% 12% 349 4% 1% Music isn’t the only thing that's happening in Snoop’s life
50 CENT Wanksta (Shady/Aftermath/interscope) 336 368 55% 18% 350  60% 19% atthe moment. His clothing line, Snoop Dogg Clothing, is on
FIELD MOB Sick Of Being Lonely (MCA) 3.28 26% 8% 335 25% 9% the rise, and Macy's has become a major retail outlet for the
SNOOP DOGG... Beautiful (Doggy Style/Priority/Capito) 3.19 2% 8% 309 2% 7% brand. Snoop has also taken up coaching football, not only
SEAN PAUL Gimme The Light (VP/Atiantic) 318 342 713% %% 321 75%  38% for his son’s Pop Warner team, but also for his own adult-
NAS Made You Look (Columbial 315 347  43% 5% 315  42%  15% league team (they played the Inland Empire Police Depart-
R. KELLY Ignition (/ive/ 263 292 35% 15%  2.66 3%  18% ment Enforcers last December in the inaugural Snoop Bowl).
Total sample size is 629 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity La.St N f".HShed b St s C? -hOSt. of"The J(mITZy
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the Kimmel Show with a performance of “Beautiful” on Friday's
song. Sample composition Is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the show. Don’t count on Snoop to slow down anytime soon —
Gt n e nienet ony. FateT vVt 3 1o oo o heect som o P pbon e ot et e ncepoine"® | i February he's scheduled to tape another six episodes of
818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. Doggy Fizzle Televizzle for MTV. J
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Carter Broadcast Group: A Radio Legacy

Black History Month celebrates African-American achievements

Black History Month began as Negro History Week
in 1926. We owe the celebration to Dr. Carter G.
Woodson, a historian who wanted to bring national
attention to the accomplishments of African Ameri-
cans. He chose the second week in February because
of its proximity to the birthdays of Abraham Lincoln
and Frederick Douglas — two men he felt had dramati-
cally affected the lives of African Americans.

Negro History Week eventually
became Black History Week, and
then, in the early 1970s, Black His-
tory Month. This is a time when we
celebrate and honor the many
achievements and contributions of
African Americans, so this month |
will look at a few African-American
legends and their accomplishments
in the radio and record industries.

Starting Up

Over the years African Americans
have broken many barriers and
achieved success in every avenue
imaginable. One of the true pioneers
in radio and recards who stands out
in my mind is Andrew “Skip” Cart-
er of Carter Broadcast Group.

Carter, who was born in Savan-
nah, GA, built his first radio while
still in high school. He studied phys-
ics at Georgia State University for
three years, then went on to attend
the RCA School of Electronics and
New York University.

Carter later worked as aradio en-
gineer in his hometown of Savan-
nah, but when he tried to get an on-
air shift, he was told he wasn’t
“black” enough.

In the late 1940s Carter submit-
ted a letter to a trade publication,
Broadcast Magazine, condemning
the racist attitude of the FCC and
the difficulty he experienced in ra-
dio. Former Kansas Governor Alf
Landon, who owned four stations,
read the letter and hired Carter to
run KCLO/Leavenworth, KS.

Carter turned the station around

and impressed Landon so much that
Landon helped him get his license
from the FCC. Eventually, with
Landon’s support, Carter opened
KPRS-AM /Kansas City in 1950. It
was the nation’s first black radio sta-
tion west of the Mississippi River
and existed in a time of segregation,
when black music by black artists
was, for the most part, banned from
the airwaves.

Carter didn’t have the money to
pay the telephone company to in-
stall the necessary lines to get the
signal out, so he balanced himself
on the windowsill and hooked up
his own lines to the telephone
pole.

KPRS-AM debuted as a 500-watt
daytimer, and when it went on the
air artists such as Ray Charles and
James Brown started getting airplay.
The Top 40 station at the time, WHB,
would only play white artists’ cov-
er versions of black songs.

HOT 107
JAMZ!

Hall Of Fame

In 1952 Carter formed a business
partnership with Ed and Psyche
Pate, and they purchased KPRS-AM
for $40,000 from the Johnson Coun-
ty Broadcasting Corp., with each

“Mr. and Mrs. Carter started a legacy that is
historical and unmatched. They were path-
lighters for African Americans in radio. | wish
more people in the industry recognized that.”

Brooke Callowich

“The Carter
Broadcast Group is
the type of company
that cares about the
well-being of its
employees — unlike
most publicly owned
companies, which
only care about
appeasing their
stockholders.”

Andre Carson

owning one third. By 1969 Carter
had a controlling interest in the sta-
tion.

In 1963 the FCC granted a license
for a 100,000-watt FM facility to
Carter. That station became KPRS-
FM and was simulcast with KPRS-
AM for eight years, until KPRS-
AM'’s format changed and it became
KPRT, a 24-hour Gospel station.

In 1987 Carter named his grand-
son, Michael Carter, the new Presi-
dent of the KPRS Broadcasting
Corp. Two years later Skip Carter
died at his home in Florida, and his
wife, Mildred Carter, became Chair-
woman of the Board.

Mildred Carter was known as a
broadcasting pioneer and a role
model for women. She attended
Henderson Business College in
Memphis and Northwestern Uni-
versity School of Business.

In 1992 KPRS Broadcasting Corp.
was renamed Carter Broadcast
Group. Three years later Skip Cart-
er was inducted into the Radio Hall
of Fame in Chicago, marking the
first time an African American had
been inducted.

Continuing Legacy

KPRS OM Andre Carson says,
“I'm very proud to be working for
the Carter Broadcast Group. With 53
years of service to the black commu-
nity, KPRS is one of the oldest — if
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Did you know....

the Black Swan Label.

surgery.

York City, in 1951.

African Americans to vote.

national organization.

Little-Known Black
History Facts

* Henry Pace was founder of the first African-American-
owned record company, Pace Phonograph Company under

« Dr. Daniel Hale Williams helped in the founding of
Chicago’s Provident Hospital, the first interracial hospital in
the U.S., where he performed the world’s first open heart

« Janet Collins was the first African-American artist to
perform onstage at the Metropolitan Opera House in New

« Thomas L. Jennings was the first African American to
receive a patent, in 1821, for a dry-cleaning process.

* Garret A. Morgan, an African-American scientist from
Cleveland, invented the gas mask used in World War |.
Morgan also received the patent for the automatic traffic
light, which he sold to General Electric for $40,000.

» John Russwum was co-founder of the first African-
American newspaper in the U.S., Freedman’s Joumal.

« In 1922 Bessie Coleman received her pilot's license in
France to become the first black woman pilot.

« Madame C.J. Walker, born Sarah Breedlove, was
America’s first African-American millionaire businesswoman.

« In 1834 Tennessee became the first state to allow

* Kappa Alpha Psi, founded at Indiana University in 1911,
was the first African-American fraternity to be chartared as a

not the oldest — black-owned sta-
tions in the country.

"My role as OM is to continue the
legacy and heritage that Skip and
Mildred Carter created. Working for
a family-owned business is a wel-
come change of pace. The Carter
Broadcast Group is the type of com-
pany that cares about the well-being
of its employees — unlike most pub-
licly owned companies, which only
care about appeasing their stockhold-
ers.”

Carter Broadcast Group Commu-
nity Relations Director Brooke Cal-
lowich says, “l am very happy tobe
with Carter Broadcast Group. We
are a small company compared to
the ‘megas’ out there, but it’s better
that way; we’re a family. Some days
we can't live with each other, but we
can't live without each other, either.
Many of us started as interns and
now have full-time jobs with the
company. | don’t know too many
companies that can retain their peo-
ple that long.

“Mr.and Mrs. Carter started a leg-
acy that is historic and unmatched.
They were path-lighters for African
Americans in radio. I wish more
people in the industry recognized
that. Many people don’t know that
theirs was the first black-owned and

-operated radio station west of the
Mississippi, and now it’s the oldest.
Their story of survival in this indus-
try is amazing.

“I don't know how far advanced
in radio we, as African Americans,
would be if not for the courage of
the Carters. | do know that I thank
them for starting something great.”

Mildred Carter had many offers
to sell the stations over the years, but
she was adamant that they remain
in the Carter family. She died in Jan-
uary 2003.

For more than 50 years Carter
Broadcast Group has been the pre-
mier outlet for Urban radio listeners
in Kansas City. Through the years it
has kept the same mission of offer-
ing the people of Kansas City mu-
sic that speaks to them from legends
of yesterday to today’s rising stars.

TALK BACK TO R&R!

Do you have questiors, comments
or feedback regarding this column
or other issees?

Call me at 310-788-1668
or e-mai ;
kpowell@radioandrecords. com |
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1 1 R.KELLY Ignition (ive/ 3345 339 547281 15 670 www.rradds.com
2 @  AALIYAH Miss You (BlackGround/Universal) 3076  +76 507025 11 81| ansrme wees) 1005
4 € 50CENT InDa Club /Shady/Aftermath/interscope) 3059 +677 501431 5 6513 | maROCmony 37
3 4 B2K AND P. DIDDY Bump, Bump, Bump (Epic) 2452 296 330961 11 67/0 | KILLER MIKE A.D.LD.A.S. (Aguemini/Columbis) 35
7 €@  JARULE FIASHANTI Mesmerize (Murder Inc./IDJMG) 2448 +188 355765 6 60N FACBOLUUSUF';"F MO Can't Let You Go (Elektra/EEG) :3
. TLC Hands Up (Arista) 2
13 © JENNIFEB LOPEZ FiLL 0901 J AI.I | Have (Epic/ 2245 +424 285004 6 6200 | uciAH CAREY FCAWRON Boy  Need You) ManarGIBIMG) 27
5 7 NELLY Air Force Ones (Fo’ ReellUniversal) 2138 221 266800 16 60/D | B Hoest Of The Hot /i The PaintKach) 7
9 o 50 CENT Wanksta (Shady/Interscope/ 2137 +4 338065 1 56/0 SNOOP DOGG Beautiful (Daggy Style/Priority/Capitol) 14
6 9 ERYKAH BADU FICOMMON Love Of My Life (Magic JohnsonMCA) 2123 140 323994 24 G4jo | MARQUES HOUSTON That Girl fnterscope) 10
8 10 DRUHILL I Should Be... (Def SoullDJMG) 2099 160 366108 15 g0 | JAVZErcuseMeMis RocAfela/I0IMG) S
) ) MR. CHEEKS Crush On You Universal) ]
11 @  MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 2097 +231 314929 6 680 | SyLeENA JOHNSON Guess What Jiie) 7
12 @  TYRESE How You Gonna Act Like That /) 2016 +186 354643 12 63/2 | SEAN PAUL Get Busy VP 6
15 @  FIELD MOB Sick Of Being Lonely /MCA/ 1878 +165 245628 16 481
10 14 JAHEIM Fabulous (Divine MilyW8) 1646 373 275854 17 56/0
21 @ SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect) 1497  +93 194705 12 580 Most
14 16 MISSY ELLIOTT Work It (Gold Mind/Flektra/FEG) 1430 230 223263 20 60 |
ncreasedPIa S e
16 17 BUSTA RHYMES Make It Clap (J/ 1423 165 183585 13 1[0 | comcimooommmmmmmmmn o e o ;y
20 18 BABY F/P. DIDDY Do That... (Cash Money/Universal) 1371 124 171651 12 540 N
17 19 2PAC Thugz Mansion (Amaru/Death Row/interscope) 1334 218 185655 10 g0 [ T LRE REASE
24 @) JUSTIN TIMBERLAKE Cry Me A River (Jive/ 1331 +92 235988 4 595 iﬂfiNET In Da “:'la./Sﬁz;fy/iffffs’llllnj/tlg./lllls;;scope} +2‘7i;
-L EXCuSe vie ViSS (roc-A-1elidy +
23 21 COMMON F/MARY J. Bllsg Come Close To Me (MCA/ 1289 10 192458 9 491 [ MFERLOPEZFILLCOOL 4 Al Have it 0
18 22 NAS Made You Look (Columbia) 1280 248 186433 8 5210 | 50CENT FINOTORIOUS B.1.G. Realist Nigga (Shady/nterscape) +322
19 23 LLCOOL J F/AMERIE Paradise (Def Jam//DJMG) " 1264 258 218391 8  58/0 | GINUWINE Hell Yeah (£nic/ +299
25 @  NIVEA Laundromat (ive/ 1240  +158 201183 5 5712 ::S:TEPL‘:*OJT";"E oft /”F”fl-’:" 2%/%3% . +§:§
.y . 0ssip Folks (Gold Mind/Flektra +
22 25  JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Felia//DJMG) 156 158 136709 15 B0 | L e uANTI Mesmerie (Murder e M) e
30 @ BLACKSTREET Deep (OreamWorks) 943 +42 104644 8 57/0 TYRESE How You Gonna Act Like That (J +186
26 27 EVE Satisfaction (Ruff Ryders/interscope) 932 131 126808 12 43j0 MARQUES HOUSTON That Girl (interscape/ +186
49 @  JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG) 926 +465 164965 2 639
28 29  TRICK DADDY Thug Holiday (Skip ‘N Slide/Atlantic) 917 .44 94480 10 391
32 €D VIVIAN GREEN Emotional Rollercoaster [Columbia) 886 +71 117940 10 37/0 -
33 € BABYFICLIPSE What Happened To That Boy? (Cash Money/Universal) 875 +66 145585 5 40 N ew &Acti ‘(%WWW*
38 €D MARQUES HOUSTON That Girl (interscope/ 816 +186 126561 3 54010 T
27 33 AMERIE Talkin' To Me (Rise/Columbia) 816 216 95235 16 51D | 7oua piays: 349, Total Stations: 37, Adds: 37
45 €  GINUWINE Hell Yeah (Epic/ 811 +299 120292 2 524 | gi1y ROWLAND Can't Nobody (Columbis
39 €D WAYNE WONDER No Letting Go (VP/Atiantic) 742 +128 87242 7 40/3 | Total Plays: 328, Total Stations: 32, Adds: 4
43 @ SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol) 701 +168 122810 2 55[14 | KiZzY ROCK Twurkulator Part 2 (Koch/
35 37 K-C1&J0JO This Very Moment (MCA/ 686 13 68277 6 44 | TotelPlays: 322 Total Stations: 23, Adds:2
40 €D CLIPSEFFAITH EVANS Ma, | Don't Love Her (Star Trak/Arista) 676 +86 79750 4  47;1 | ROOTS FIMUSI Break You Off (C4)
34 39 WHITNEY HOUSTON One Of Those Days (Arista/ 673 100 68879 11 37 | oo Tou Stons 16 Adds:O
5 y, . KILLER MIKE A.D.L.D.A.S. (Aquemini/Columbia)
36 40 LIL'JON & THE EASTSIDE BOYZ | Don't Give A @4$% (TVT) 641 -39 88151 8 210 | Toral Plays: 255, Total Stations: 35, Adds: 35
31 41 EMINEM Lose Yourself (Shady/Interscope) 636 -206 72018 14 46/0 SEAN PAUL Get Busy (V7
@ LIl KIM The Jump OFf (Queen Bee/Atlantic) 598 +242 108636 1 0/0 Total Plays: 236, Total Stations: 27, Adds: 6
4 43 DMX X Gon Give It To Ya (Ruff Ryders/IDJMG) 585 5 69351 3 48/1 | MARIAH CAREY FICAMRON Boy (| Need You) (MonarC//DJMG)
.44 @ CHOPPA Choppa Style (No Limit/Universal) 530  +1 49030 3 231 | Totel Plays: 230, Total Stations: 28, Adds: 27 .
7 MR. CHEEKS Crush On You Universal) =
50 @ FAT JOE Alll Need (Terror Squad/Atiantic) 483 +106 64599 2B o Stone . e
47 46  SYLEENA JOHNSON Guess What (Jive/ 445 .22 41248 3 3 ,
. TLC Hands Up fAristal
42 47  NEXT Imagine That (J/ 22 115 41947 9 3210 | rotal Plays: 184, Total Stations: 33, Adds: 32 .
@  FLOETRY Say Yes (DreamWorks) 366 +168 57726 1 45/ | Genn) o\ EVERT Fumny (ElektraEG)
@  BUSTA RHYMES | Know What You Want (/) 365 +126 102695 1 10 Total Plays: 116, Total Stations: 13, Adds: 0
@ NAAM BRIGADE What You Doin’ Wit Dat (ARTIS Tdlrect) 358  +35 29063 1 36/0
Songs ranked by total plays
69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week odf
1/26-2/1. Bullet ining pl ining flat f i k. If t tied in total plays, th ith the larger increase in plays is place . :
first. Songsub:;\.ipl\[igérzgnafgrgg\?eﬁqg‘?eﬁ:ﬁ!rsegtr ;ef,tne:?lzntlln\?ve:ks rngtlger:e(\:’Igi \:\Iﬂe:st Ad(\jﬂe%signtaz itr)et,allenu];bzrao? r?g\fv adzzoor}%e?;lly r:p:rrt%d 12 I;&R by each reporting R&R Station PIaVHStS h.ave moved to the web.
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases See all of our monitored reporters at )
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.
the Arbitran Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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GALLOUT YOU CAN GOUNT ON.

" Out-of-house weekly research from our
West Coast call center

v In-house Interactive Callout using the ComQuest system 619'659'36"0
v Internet-based Music & Perceptual Research www.callout.com
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WAJZ/Albany, NY * KTCX/Beaumont, TX * WIZF/Cincinnati, OH * WJJN/Dothan, AL WJBT/Jacksonville, FL * WFXM/Macon, GA WQUE/New Orleans, LA * WCOX/Richmond, VA * KATZ/&.louis, MO *
POMO: Sugar Bear OM: Jim West POMO: Terri Thomas 0M/PD: JR Wilson PO: Mike Williams OM/PO: Raiph Meachum OM: Carla Boatner PD: Terry Foxx PD: Eric Mychaels
APD: Marie Cristal PO: Al Payne 11 KILLER MIKE “A.D.10." MO: Jamar Wilson MO: G-Wiz 6 FEW "Mamott” PO: Angela Watson MD: Reggie Baker No Aack.
6 MARIAH CAREY/CAM'ROR "Boy” | 23 SYLEENA JOHNSON “What" 5 FLOETRY “Yes” 5 FABOLOUS FALIL' MO “Can't’ 3 KILLERMIKE "ADID." 6 MARIO *C'mon” JUSTIN TIMBERLAKE “River™ 15 MARQUES HOUSTON “That”
2 TLC "Hand" 3 MARIO “Crmon” 3 SEAN PAUL "Busy 5 KILLER MIKE "A0.LD." 3 JAY-Z “Excuse MARIO “Cmon” 4 MARIO “Cmon”
1 FABOLOUS FALIL MO “Cart” 3 MARIAH CAREY/CAMRON “Boy” 5 MARIAH CAREY/CAMRON “Boy” COMMONMARY J, BLIGE "Ciose” MARQUES HOUSTON “That®
1 MARIO “Cimon” 1 FABOLOUS FALIL' MD "Cant” 5 MARID “C'mon” FABOLOUS FLIL MO “Can't” WFUN/3!. Louis, MD *
KILLER MIKE *A D10." 5 TIC “Hang” MR CHEEKS “Crush” WIBBMacon, GA PO: Mo Shay
TLC "Hand" WENZ/Cleveland, OH * SEAN PAUL “Busy’ PO: Chris Williams WRHH/Richmond, VA * APD: G Black
KBCE/Alexandria, LA QIR Huricane Dave Smith APD: Ava Blakk LI ALUR PO: .0, Kunes MD: ka Xoa Thai
exandria, MO: Lexx Al ’ . 13 SEAN PAUL "Busy’ PO: Vinny Brown MD: Alvin “Big Nat” Smalls GLOUS FLIL MO "Cant”
APOMD: Dell Barks WJZO/Biloxi-Gultport, MS * efMatr0ERS s e KPRS/Kansas City, M0 * 7 KLLERIEADL0" MO: Deneen Wormack KIZZY ROCK Ttk e
MARIO "Cmos” bitoxi-uulipor, 3 FLOETRY “Yes™ PO: Jeft Anderson ansas City, 7 NIVEA “Laundromat” 10 MARIAH CAREY/CAMRON "Boy” NIVEA “Laundromat®
OM/PO: Rob Neal 1 KILLER MIKE "A0..0.” APD: Garrett Davis APD/MD: Myron Fears 2 MR. CHEEKS “Crush” 7 KELLY ROWLAND "Nobody" SNDOP DOGG "Beautful”
MO: Tabari Daniets MO: Taylor Morgan 7 %Do“cs'm%ll . 2T AgO Hgnds e 7 MR CHEEKS "Crush”
11716 “Hand” 3 LG Hand* LOUS FLIL MO “Can't FABOLOUS FLIL' MO “Can't 6 SNOOP DOGG “Beauttul WPHR; NY*
KEDG/Alexandria, LA 10 MABIAH CAREYICAMRON “Boy’ 1 SNOOP DOGG “Beautr e 2 MARIO “C'mon’” PD: s.ﬂ'carfa‘:fé
OM/PD: Jay Stevens 9 MARID “Cimon N WHXT/Columbia, SC * MR CHEEKS “Crush MARNILAR RN WOKX/Rochester, NY * B
g 4 FABOLOUS F/LIL' MO “Can't PO: Chris Con Hand An J MO: Kenmy Dees
D Wiade Hameion KILLER MIKE "A0.1D.” P Kl ek WHRK/Memphis, TN * OM/PD: Andre Marce] 19 MARH CAREYICAMYRON "Boy”
5 MARID “Cnor 0: Haraid Banks OM/PD: Hate Bell WWPR/New York, NY * T Rl e 18 MA=C “Cmon
5 NAAM BRIGADE “What" MO: Shanik Mincie WOZZFlint. M1 * = s PO: Michae! Saund 1 FABOLOUS FALIL' MO “Can't” § TLC “Hand”
22 VARIAH CAREYICAN RON “Bay” Z/Flint, KIlZ/Killeen-Temple, TX APD: Eiteen Collier : Michae! Saunders KILLER MIKE “AD..0." 3 FABGLDUS FALIL' MO “Can'”
. 12 MARIO “C'mon” PD/MO: Chris Reynolds " e MO: Devin Steel MO: Mara Melendez MARIO “Cmon”
WaOT/Boston, MA 7 TLC Hand” 13 5 CENT “Cut” POMD: Mychal Maguire KILLER MIKE"AD 1D No Adds SNOOP DOGG “Beauttu”
WHTA/Alanta, GA * :g{:)_sge G“a‘s:!' 2 FABOLOUS FILIL' MO "Cant” 11 FELD MOB"Lonely” i eaele Tu T MARIAH CAREY/CAMRON “Boy” TG “Han"
PD: Jeny Smokin' B MO TGk RLLER M A010° D TSN 0 SeAN AL By o emen Wi Taledo, OH *
APD: Ryan Cameron 12 SNOOP 00GG "Beautiul” o 1 MARQUES HOUSTON “That" WBHH/MNorfolk, VA * FA%PF“"%MM
MO: Ramona Debraux TYRESE “Gonn” ALOETRY “Yes™ PO/MO: Heart Altack WTLZ/Saginaw, M1 * Ll
3 NTBowse” T B’ . WEORMiami, FL * e PO: Eugene Brown 33 MARISH CAREY/CAMRON "Boy”
e WWOM/Columbia, SC * e ﬁm’ﬁ;‘"&!”'#‘ OM/PO/MD: Cedric Hollywood KILLER MIKE “A010." 2 GERALD LEVERT “Giosur” e
: . . POMO: Mike Love - John Kinn 11 KILLER MIKE"A010" 2 SYLEENA JOHNSON “What" 4 FABOLOUS FLIL MO Can'”
JARULE FIASHANT! ‘Mesmeras” | iy Buttalo, NY * APD:V 11 86, "Hottest" MIKE"A Ay I Ca
falo, : Vemessa Pendergrass 5 MARIAH CAREY/CAMRON “Boy” 1 MARIO “Cmon 1 JAY-Z “Bxcuse’ 1 BG “Wottest”
PD/MD: Skip Ditlard 13 TLC "Hand 4 MARID “Cmon" Boy FABOLDUS FALIL' MO *Carft” 1 MR CHEEKS "Crush”
N 2 KILLER MIKE *A0.D" WTMG/Gainesville-Ocala, FL* | 2 FABDLOUS FLIL MO “Cant: TLC “Hand WOWINorlolk, VA * EMINEM “Superman
WVEE/Atlanta, GA * S ey PO/APD: Chris Ryan 1 TG Hand OM/PD: Daisy Davis
OM/PD: Tony Brown FABOLOLS FLL MO “Cant 11 MARIO “Con” KILLER MIKE “AD.D." APD/MD: Michael Mauzone KIMM/Ruisa, OK *
APD/MO: Tosha Love 6 TLC "Hand" - 3 ;‘I\EEELROﬁK;Mk[;JIOD:Cm‘ WEAS/Savannah, GA DM: Bryan Robinson
13 GINUWIE Hell WWWZ/Charleston, SC * ERUARIACAREY L AMHOHAEN WKKV/Milwaukee, Wi * ! B PD: Sam Nelson PD: Teray Manday
12 SND0P D0G5 Seaut OMPO: Temy Base ROt | WOHHLansing, MI* PO: Jamillah Muhammad M. MO: Jewel Carer APDMD: Aarun Bemard
7 CHOReR ot MD: Yonni 0°Donahue WFXE/Columbus, GA JAMIE LEE “Dance” POMO: Brant Johnson MD: Doc Love KILLER MIKE "AD10" g s
BG. “Hotest” 9 TLC *Hand” PO: MichaelSoul §1 50 CENT it No Adds MABIAH CAREYICAMRON “Boy” | ZKLETMKE RS
WAYNE WONOER “Letting” 3 MARID "Cmor® 16 KILLERMKE'A0ID" 31 MARIAH CAREY/CAM RON "Boy” MARIO “C'mon 5 TLC Hand®
TYRESE “Gonna” 3 MARIAH CAREY/CAMRON “Boy” 11 FABOLOUS FIL MO “Car't 17 MARID -Cmor” KVSP/Oklahoma City, 0K * WL MARIAH CAREY/CAMRON “Boy”
2 KILLER MIKE “AD.LD." 1 MARIO “Cmon” WiKS/Greenville, NC * FABOLOUS FALIL MO *Cant” OM/PD: Terry Monday
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1 KLLERMKE'ADID" 1 MR, CHEEKS “Crush” T N MO: Gerald Harison ST TWBERLAC o %szm:::il" Did Not Report, Playlist Frozen (1):
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It's so cool being an on-air PD. |
love staying close to the listeners

ON THE
RECORD

U
Jay Dixon
PD, WBHK/Birmingham

R R e e

and the music we play because it
keeps me focused on what songs
are real hits. | enjoy getting immedi-

ate feedback from listeners who
! want to know the name of a new

song. # We’'re getting requests for
Syleena Johnson's hot new song “Guess What.”
The new Gerald Levert track “Closure” is buzzing
here, as well as Jaheim’s “Put That Woman First.”
All the songs I’'ve mentioned have soulful hooks and
melodies that fit our format. I'm surprised industry
record sales are slipping, considering the quality of

the new songs coming our way.

J Records has the No. 1 Most Added
record this week as Mario’s
“C’Mon” racks up 37 adds. Killer
Mike’s “A.D.I.D.A.S.” (Columbia) is
close behind with 34 adds, and
Fabolous’ “Can’t Let Go” (Elektra)
picks up 33 ... R. Kelly’s “Ignition” (Jive)
stays No. 1 for the fourth straight week
with 3,345 plays, but Aaliyah’s “Miss
You” (Blackground/Universal) is still very close, with 3,076 ...

50
Cent’s “In da Club” (Interscope) is again the Most Increased record,

+677 and moving 4-3 ... Jay-Z's “Excuse Me Miss” makes a great
jump, 49-28 and +465 ... Jennifer Lopez’s “All | Have” (Epic), fea-
turing LL Cool J, is up 424 plays and moves 13-6 ... Ginuwine’s “Hel!
Yeah” (Epic) is pretty impressive this week, going 45-34, +299 ...
Snoop Dogg’s “Beautiful” (Capitol/Priority) does his thizzle with a nice
jump, 43-36 ... Debuts this week include Lil Kim’s “The Jump Off’
(Atlantic) at 42" and Floetry’s “Say Yes” (DreamWorks) at 48*... Remy
Shand’s “The Way | Feel” (Motown) is Urban AC’s Most Added, with
11 adds; Rome’s “Do It” (JTJ) follows at No. 2, with seven ... Musiq’s
“Dontchange” (IDJMG) is most played with 1,074 plays, and Jaheim’s
“Fabulous” (Warner Bros.) is close behind, at 1,025 plays ... Gerald
Levert's “Cllosure” is the Most Increased record this week, +149 and
going 16-13 ... Tyrese’s “How You Gonna Act” (J) moves 10-8, +123
.. Vivian Green’s “Emotional Rollercoaster” (Columbia) goes 7-6 ...

Floetry debut on the Urban AC chart at 21*.
— Kashon Powell, Urban Editor

artist. R. Kelly

LaBEL: Jive
By KASHON POWELL / URBAN EDITOR

R Kelly: winner of four Grammy
® Awards, three Soul Train Awards
and one American Music Award. R. Kelly:
R&B singer with six platinum and multiplat-
inum albums under his belt. His last album,
TP2.com, sold over 5 million copies.

In the past months the multitalented singer
has faced some huge challenges, including
charges of possessing child pornography. De-
spite this, Jive Records has managed to take his
latest single, “Ignition,” to the No. 1 spot at Ur-
ban radio, with over 3,000 spins. Kelly’s seventh
album, Chocolate Factory, hits stores Feb. 18.

Some thought radio programmers and fans
would turn their backs on him and refuse to
support his future projects. Many people
wished that would happen. Although some fans
are judging Kelly based on his legal problems,
many radio programmers have decided to let
the courts do their job and judge him only by
his music. The following is a letter sent to
WBBM/Chicago PD Erik Bradley by a listener:

“I have listened to your station for the past
four years. The decision that you made yester-
day about the R. Kelly music is, in my opin-
ion, the worst one that you have made. Also,
the timing seemed to be way off. [ am a mar-
ried black female with two teenage children
and have continued to listen to your station
because I don’t have to hear his music. Now
that you've decided to cave in to pressure and
give this pedophile airtime, I will not to listen
to your station, nor will I allow my children to
do so. Let’s give some consideration to the vic-
tims in this mess.”

Bradley responded. “I tofally understand
your feelings. However, our job is to play hit
music for our audience and at this point it
seems that our audience wants to hear this
particular single. ‘Ignition’ is one of our top-
researching records and also one of our most
requested songs. A poll on our website shows
that over 80% of our audience is in favor of
hearing R. Kelly’s music on the station.

“It is not our position to decide whether or
not R. Kelly is guilty. That is the responsibil-
ity of a court of law. It is our responsibility to
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play the music that our audience wants. I, for
one, am extremely sensitive to the victims and
do not condone any of the questionable behav-
ior that Mr. Kelly is accused of. Notwithstand-
ing any of that, he is one of the most gifted art-
ists of my generation, and I cannot deny our
audience his music if they want to hear it.”

Based on radio research and requests, the
R. Kelly fan base appears to be intact. So
where do Jive and those who work with the
R&B star stand? A representative for Kelly
said, “The more we learn about these new
charges against R. Kelly, the fishier it all
seems. For one thing, the pictures he is
charged with possessing were not found in his
personal possession or even in his house, but
in a recording studio some eight months ago.
For another, they involve no new alleged mis-
conduct but precisely the same allegations
Kelly is fighting in Chicago. We can’t help won-
der what has motivated the Polk County [FL]
authorities to file charges that are essentially
a rehash of a case being adjudicated in another
jurisdiction. With Kelly’s career on the up-
swing again, is it possible that they’re more
interested in publicity than in justice?”

Jive SR. VP/Pop Promotions Joe Riccitelli
tells R&R, “As a promotion head, there are
always challenges, regardless of the format or
artist genre. The road in front of us is unprec-
edented. I passionately believe that when
people get Chocolate Factory in their hands,
the music is what will be judged. We back Rob-
ert as a core artist to the label. He is a corner-
stone of the foundation that has made Jive one
of the most successful record companies in the
business. Chocolate Factory will be all the am-
munition we will need to re-establish him.”

While R. Kelly fights his battles in court, it
appears his support from listeners, radio and
his record company has not wavered.
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WEEC  ARTIST TITLE LABEL(S) POAYS pLAYS mp%%%%ns weson o snrons| JMMOS T Add ed _
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44 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of YOLANDA ADAMS The Battle Is The Lords (Verity! 281
1/26-2/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in playsis placed | MARY MARY In The Morning (Columbia) 265
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting LUTHER VANDROSS Take You Out &/ 257
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases i .
in total ptays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from JILL SCOTT The Way (Hidden Beach/Epic/ 225
the Arbitron Company (@ 2003, The Arbitron Company). © 2003, R&R, Inc. GERALD LEVERT Made To Love Ya (EastWest/EEG! 218
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KIM WATERS You Know That | Love You (Shanachie) | MUL-TY Looking For Love (Universal) vino Mi
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JONATHAN BUTLER Back To Love Warmer Bros.) DONNIE Cloud 9 independent] R&R Station Playlists have moved to the web.
Total Plays: 114, Total Stations: 13, Adds: 0 | Total Plays: 61, Total Stations: 4, Adds: 0 See all of our_monltored reporters at
s = — = — www.radioandrecords.com.
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CRS 34: YouCan’t

Afford To Miss It

People and panels

If you haven’t made plans to attend CRS 34, you’ll be
missing out on three days that will make you a better
broadcaster and your station a better generator of rat-

ings and revenue.

CRS 34 is set for Feb. 19-21 at the
Nashville Convention Center. Note
that this year’s confab is three days
long instead of a four-day event as in
previous years. Your first chance to
meet and greet is Wednesday, Feb. 19,
at noon, when lunch is served in the
Exhibit Hall, and the gathering ends
Friday night with the traditional New
Faces Banquet & Show.

Just in case you still need some
prodding to attend, here are some of
the sessions scheduled and some of
the people taking part this year.

Don’t Miss These

No matter who wants to take you
out for food or a beverage and no
matter how much you want to stay in
bed until lunch — or later — there are
some sessions you just gotta see or
you might as well have stayed home.

Leading that list is the “Group
Head Panel.” R&R Publisher/CEQO
Erica Farber moderates this who's
who of radio that includes Clear
Channel Radio CEO John Hogan,
Emmis President/Radio Division
Rick Cummings, Infinity Radio Pres-
ident/Programming Andy Schuon
and Cumulus Media Chairman/CEQ
Lew Dickey. Need I say more?

noon)
Take a look at the fu- /

/\>
R
<

ture of ratings with
“The Portable People |
Meter and Country \\%
Radio: How'd Country \~
Do in Philly?” This ses- \_
sion will provide a direct S
comparison of the latest PPM
and diary results from the Philadel-
phia test market, with a focus on what
the results mean for programumers in
general and Country radio in partic-
ular. WXTU/Philadelphia PD Bob
McKay will follow up with his
thoughts on the PPM and its ramifi-
cations for programming. (Wednes-
day, Feb. 19, 4-5pm)

A couple of sessions offer portraits
of young people and how Country
can convert them to listeners.

Once again the CRS has commis-
sioned a major study by Edison Me-
dia Research. This year’s treatise is ti-

(Thursday, Feb. 20, 10:30am- 5wy rago™

tled “Super Bowl Dreams for Coun-
try Music?” Edison will present the
results of its national survey of 15-29-
year-olds. Some of the questions the
study addresses are why many 15-29s
are resistant to country, how country
can battle the dominance of hip-hop
and R&B among these younger listen-
ers and what marketing strategies can
be developed to win young people
over.

After the presentation Edison’s Lar-
ry Rosin and former NFL Sr. VP/Mar-
keting & Fan Development Howard
Handler, also a former Director of
Marketing for MTV, will tackle these
questions about Country’s future.
(Friday, Feb. 21, 9-10:30am)

“Millennials Rising: Country’s
New Target of Opportunity” casts an
eye on “Millennials” — those born
since 1982, who have their own styles
and tastes. What are they like? What
do they mean for the entertainment
industry as a whole and for country
music in particular?

Drawing on clues from history, data
and his own research on today’s teens,
along with his work as co-founder of
the nationwide Cappies program for
high school theater, author, historian,

playwright and entertainer Will-

iam Strauss will offer insight
into what the Millennial
Generation will mean
for country music now
and in the decades to
come. (Thursday, Feb.
20, 10:30am-noon)

The CRS 34 keynote
address will be given the
morning of Thursday, Feb. 20,
from 9:25-10:15 by Premiere Radio
Networks talk host Dr. Laura
Schlessinger. Her daily show is heard
by 12 million people on 315 radio sta-
tions.

Programming Pearls

As always, CRS will be full of ses-
sions designed to help you better pro-
gram your station. Arbitron’s Bob
Michaels has a unique presentation
called “Secrets of America’s Top-Per-
forming Country Stations.” Using re-
ports available only in the new PD
Advantage 4.0, he’ll have practical

hints on how to duplicate the success-
es of top-rated Country stations na-
tionwide.

Following the presentation,
WQMX/Akron PD Kevin Mason will
moderate an informal discussion with
veteran programmer Dene Hallam
and consultant Mike McVay on how
stations can implement Michaels’ tips.
(Wednesday, Feb. 19, 3-4pm)

If you haven’t made
plans to attend CRS
34, you'll be
missing out on
three days that will
make you a better
broadcaster and
your station a
better generator of
ratings and
revenue.

One of the fastest and most idea-
laden of all CRS sessions is expanded
this year to “180 Great Promotion
Ideas in 90 Minutes.” You'll get fresh
and creative ideas that can be easily
implemented in any size market. Also
part of this session is the announce-
ment of the winners of the CRS 34 Pro-
motion Awards.

KYGO/Denver’s Garret Doll mod-
erates panelists R] Curtis, KZLA /Los
Angeles; Bob Richards, WFMS/Indi-
anapolis; and Keith Kaufman, WSIX/
Nashville. Joining them will be the
Large, Medium and Small Market
Promotion Award winners. (Friday,
Feb. 21, 10:30am-noon)

Teaching talent is a large part of a
PD’s job, so “Coaching: Getting
Psyched Behind the Mic” should be
high on your list of sessions to attend.
Talent coach Randy Lane presented
one of the best talent sessions I've wit-
nessed, at CRS Denver, and he will

wWWwWWwW.americanradiohistorv.com
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DMX AND BLAKE Warner Brothers recording artist Blake Shelton stopped
by DMX Music’s Los Angeles studio recently to perform an acoustic set for a
DMX Backstage show as part of DMX’s Listening Room channel. Seen here (i-r)
are DMX Music Associate Producer Gina Yates and Shefton.

moderate this session with KEEY/
Minneapolis’ Donna Valentine;
KBEQ/Kansas City’s T] McIntire;
WSSL/Greenville, SC’s Paul Koffy;
and KPLX/Dallas’ Cody Allan. Also,
the CRS will hand out its Personality
Awards during this session. (Friday,
Feb. 21, 3:30-5pm)

Super Sales Sessions

The CRS isn't just about program-
ming, you know. There are any num-
ber of sessions for salespeople and
programmers who want to take home
some revenue-enhancing ideas.

Among the sessions geared to help
you make money is “How to Create
Maximum-Impact Radio Advertis-
ing” with Dan O’'Day. This seminar is
designed to teach salespeople, copy-
writers and production whizzes how
to overcome the “radio doesn’t work”
objection.

O'Day asks, "Do your salespeople
really know what causes some radio
commercials to get results for clients,
while most other commercials donot?
Making money in radio sales requires
more than just systems and closing
techniques; it requires specialized
knowledge and understanding of
how to motivate potential customers
to act on a radio sales message.” (Fri-
day, Feb. 21, 3:35-5pm)

WKHX & WYAY/Atlanta’s Matt
Scarano presents “100 Things You Can
Start Selling Monday,” 100 top sales
programs that have been tried and
proven successful and that you can
begin implementing first thing Mon-
day morning. (Friday, Feb. 21, 2-
3:20pm)

There are also a number of round-
table discussions designed to increase
your sales acumen. Jones Radio Net-
works’ Ken Moultrie hosts “"Maximiz-
ing the Programming-Sales Relation-
ship.” He claims your sales depart-
ment will absolutely love you after
you attend this roundtable, where
he'll offer loads of ideas that work for
programming and the bottom line.
Plus, he’ll have systems you can put
in place to increase communication
and eliminate confusion between
sales and programming. (Wednesday,
Feb. 19, 2-3:30pm)

Concurrently, Carol Bowen of
WKIS/Miami will present “NTR:

Revenue Without Clutter.” She’ll
show how to create win-win promo-
tions with your advertisers and pros-
pects that not only generate nontra-
ditional revenue, but also work for
programming. Also, Linda O’Brian
of the syndicated Christian Music Re-
view and Dale O’Brian of WLTO &
WVLK/Lexington, KY will offer
“Programming & Selling on the
Weekend.” (Wednesday, Feb. 19, 2-
3:30pm)

See The Stars At CRS 34

As usual, this year’s seminar is
chock-full of country artists singing,
signing and speaking.

Once again this year you'll have
access to the stars for liners and sta-
tion IDs during the “Artist Radio Tap-
ing Session.” Admission is restricted
to radio, networks and syndicators
and requires an armband available in
advance from the CRB office.
(Wednesday, Feb. 19, 2-5pm)

Your chance to chat and share a
cocktail with the stars and all your old
friends comes at the ” Artist-Attendee
Welcome Reception.” (Wednesday,
Feb. 19, 5-6:30pm)

You'll segue from drinks to dinner
with the Super Face dinner and per-
formance, where RCA /Nashville’s
Martina McBride is set to entertain.
(Wednesday, Feb. 19, 6:30-9pm. Note
the earlier-than-usual show time.)

Thursday’s lunch is sponsored by
MCA /Nashville-Mercury, showcas-
ing a couple of the best singer-guitar
slingers Music City has to offer. Get
there early to get a front-row seat for
Gary Allan and Vince Gill. (Feb. 20,
noon-2pm)

“WCRS Live!” promises to contin-
ue the tradition of fun and hits as
Keith Urban — who wowed every-
body at last year’s “WCRS Live!” —
plays host this time around. He'll talk
and trade songs with Deana Carter,
Jeffrey Steele and Craig Wiseman.
(Thursday, Feb. 20, 3:30-5pm)

Friday’s lunch is sponsored by AS-
CAP and RCA Label Group/Nash-
ville, so you can bet a bevy of stars will
be there to perform. (Feb. 21, noon-
2pm)

Another of the day’s highlights is

Continued on Page 50
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For more information
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PArT Two OF A Two-PART SERIES

The Big Business
Of Country Concerts

NASHVILLE

Promoter Ben Farrell on the best markets
for country concerts

Ben Farrell has been promoting concerts for 31 years.
He was worked with the biggest acts in country music
— including George Strait, Alan Jackson, Toby Keith,
Barbara Mandrell, Charlie Pride, Garth Brooks and
even Elvis Presley — making sure they have the most
successful arena tours possible.

In the case of Keith, Farrell started
working with the artist and his man-
agement company last year, Keith's
first as an arena headliner. Keith was
2002’s No. 1 draw in the country con-
cert business.

Soup To Nuts

Farrell’s uncanny ability to read
what it takes to make a country con-
cert successful in any region is part of
what makes him a successful promot-
er. “In some cases we work with the
management people, and we are the
ones suggesting where they should
play,” he says.

More often, of course, Farrell is
asked for a particular date. “We’ll
make a deal with the building — rent-
al and expenses,” he says. “About five
weeks out we release the fact that
we're coming to the market and start
to advertise the show.

“We usually put tickets on sale
about a month out, and we start work-
ing on publicity with newspapers,
television and radio. We also work on
the production of the show. It's a
soup-to-nuts effect.”

Farrell doesn't necessarily enjoy the
label “concert promoter.” While he
admits that is his function, he main-
tains that it's not the feel of his busi-
ness. “When you see us, we're more
of a representative of artists,” he says.
“The artist is the promoter, and we're
just representing their interests. We're
in association with the acts we repre-
sent.

“In our case, with the way we work
with management, we have to feel like
we really like the managers and have
a family attitude. We get right in there
and deal with them, so we have to like
one another. Some of these people —
like [George Strait manager] Erv
Woolsey — are my best friends in the
business.”

Farrell's association with Strait has
been lucrative for all involved. Farrell
has worked with Strait’s team for 19
years now, putting together arena

“We’ve never
ripped anyone off.
Iif we tell a radio
station we’re
gonna do
something, we do
it.”

shows and stadium tours, including
the current Road Less Traveled tour
and numerous George Strait Festival
shows over the years.

“That length of time shows how
trustworthy we are and how we deal
with people,” Farrell says. “They have
to be able to implicitly trust us and
trust that we're doing the right thing
for them and that we understand the
way they want to be handled in the
marketplace.”

Radio’s Role

Farrell is extremely well-known in
Country radio circles, and he’s proud
of the relationships he has forged with
radio stations over the years. “We
have a habit of working with every
radio station in the market we can get
our hands on,” he says. “We try to
deal with everybody.

“If you're a 500-watter, in some cas-
es, we're dealing with you. That's not
as true today as it used to be, with ra-
dio being so fragmented, but there are
a lot of people who will say, "Yes,
they’ve dealt with us fairly and gave
us tickets.”

The key to maintaining good rela-
tionships with radio, Farrell says, is
honesty. “We've never ripped anyone
off,” he explains. “If we tell a radio

station we're gonna do something, we
do it.”

Farrell is forever mindful of radio
relationships and whether putting on
a show in a particular area is going to
be a problem. When he thinks about
doing a show in a market, the local
radio situation is definitely a consid-
eration. “We ask ourselves, ‘What
kind of support are we gonna get from
the Country radio business?’

“If you have a market where Coun-
try radio is good to work with, butit’s
not a good country music market,
that's a fine line. We'll play that mar-
ket, because the people at the radio
station will give us a fair opportunity
to do good.”

Old Radio Friends

On the other hand, Farrell says
there are some markets he may con-
sider avoiding. “You get into situa-
tions where people say, ‘I'd like to
play there, but I'm gonna have to deal
with a certain station, and they are
tough to deal with,”” he says. “May-
be we don’t play that market. That
doesn’t happen too often, but there are
afew places out there. And sometimes
you play them anyway.”

For the most part, though, Farrell
has had good experiences with radio.
“The great majority of stations are ex-
tremely cooperative in helping you
promote a show, whether they are pre-
senting it or it's neutral,” he says.

To avoid creating problems for
himself, Farrell makes sure that he
deals with all the Country stations in
a given market, and he’s always
mindful of their competitive battles.
“We try to be as fair as we can to com-
peting properties,” he says.

“You want people to feel good
about you for the 364 days after the
show. The acts want radio and the
public to feel good about them after
they leave town. We want to make
sure that when they leave town, ev-
erybody wants them to come back.
I've got to worry about things being
done correctly so it doesn’t cast ill will
on the artist.”

Having said that, it’s difficult for
Farrell not to feel some favoritism to-
ward old radio friends. “There are
places where it's competitive where
you feel in your heart a certain station
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TINY DANCERS Tim McGraw and Eiton John captivated the crowd while
opening the American Music Awards in Los Angeles recently. McGraw later won
the Favorite Country Male Artist award for the third consecutive year.

should get a promotional edge be-
cause they’ve worked with you for a
long time,” he says. “We've had a few
problems over the years, but we can
count them on one hand.”

Country Highs And Lows

With more than three decades of
working country concerts around the
nation, Farrell has a good grasp of
what acts work where. He believes a

“You get into
situations where
people say, ‘I'd like
to play there, but I'm
gonna have to deal
with a certain
station, and they are
tough to deal with.’
Maybe we don’t play
that market.”

country show can do extremely well
in ticket sales even if there is not a
strong Country radio presence in a
market. He points to the Northeast
region as an example.

The Northeast is traditionally seen
as a difficult area for Country radio.
That's not necessarily the case for con-
certs though. “The Northeast can be
pretty good, because it’s fresher,” Far-
rell says. “Portland, ME; Worcester,
MA; Albany, NY; and Penn State Uni-
versity are all particularly good spots.
Pittsburgh is good indoors and out-
doors.

“That region is underrated, espe-
cially if you space yourself out prop-
erly. Hartford is kinda tough, but they
have awfully good radio up there.
WWYZ PD Jay McCarthy is one of the
most impressive forces right now. He’s

a good property as a young man.”

Farrell also has regions that frus-
trate him. While areas of the South are
considered to be country hotbeds,
Farrell maintains that some of the
toughest regions right now are Alba-
ny, Augusta and Savannah, GA, as
well as Laredo, TX.

“It's particularly tough to achieve
your potential there,” he says. “It's
more difficult in those markets to be
able to do what you feel you need to
do.”

What are the most friendly markets
for country concerts? Farrell says, “If
I 'had to give you a few from over my
entire career, I would definitely say
Greenville, SC; Charlotte; Oklahoma
City; Dallas; Phoenix; Salt Lake City;
Minneapolis; and Detroit.

“The hottest building today for
country music might be in Greenville,
SC. Louisville is real good. Tacoma,
WA and Washington, DC have been
among the better country markets.”

A Hands-On Approach

Farrell’s knowledge of individual
markets has enhanced his ability todo
a great job for the acts he works with.
He continues to take a hands-on ap-
proach to every show, and he’s par-
ticularly proud of his current work on
Toby Keith’s Unleashed tour. He says
that’s a reflection of the caliber of the
artist.

“We've been extremely fortunate
to be able to represent all the great
acts we've had over the years,” he
says. “It’s also based on the quality
of the individuals in management
and booking that we’ve enjoyed
working with over the years. The
secret of our success is being able to
feel like we're a family. We have a
responsibility to do the best that we

”

can.

TALK BACK TO R&R!

" Do you have questions,
comments or feedback regarding
this column or other issues?

_Call me at

~ 615-244-8822
- oré-mail:c
aking@radigandrecords.com
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week increases in total points. Breaker status is awarded to songs reported by 60% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10) divided .
by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the www.radioandrecords.com.
Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
- _— o e Email: hooks@heoks.com
" ’ m e ver ’ m ; AR g www.hooks.com
® - FAX: (573)443-4016
i — 200 Ofd 63 South, #103
. o Columbia, MO 65201-6081
> Custom Production - Callouts & Montages e =
= L For The Best Auditorium
» Digital, Clear, Consistent > 65,000+ Song Library [] KS . ;': - ”":: Tamf j
: i : , T Oedital Michael Pelaia
> All Formats & International Titles  » On-Time Delivery T Wt P, W ok S (573)443-4155
' [ Froiorier Plcenriner JOSULN
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. COUNTRY TOP 50 INDICATOR

5 > o February 7, 2003
®
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added
LAST THIS TOTAL +- TOTAL +- WEEKS ON  TOTAL STATIONS/ rrlndlcator com
WEEK WEEK ARTIST TITLE LABEL(S) POINTS POINTS PLAYS PLAYS CHART ADDS ARTIST TITLE LABEL(S) ADDS
1 1 BLAKE SHELTON The Baby (Warner Bros.) 3831 A3 2778 18 14 T5I0 | pascAL FLATTS Love You Out Loud dyric Street »
2 2 MARK WILLS 19 Somethin’ (Mercury) 3331 108 2638 95 18  74/0 | MONTGOMERY GENTRY Speed (Columbia/ 10
3 € GARY ALLAN Man To Man (MCA/ 3266 +129 2575 +92 20 730 | TAMMY COCHRAN Love Won't Let Me (Epic/ 10
TRAVIS TRITT Country Ain‘t Country (Columbia) 9
4 TERRI CLARK | Just
g e 3121 +33 2488 +28 23 G700 | 0w cunel MONTGOMERY Country Thang arrer Bras)
5 AARON LINES You Can't Hide Beautiful (RC4/ 3080 +91 2469 +68 26 7210 | Suvwy KERSHAW | Want My Money Back Aucum) ;
6 6  BRAD PAISLEY | Wish You'd Stay (Arista/ 2845 82 2234 60 27  72/0 | JEFFBATES The Love Song (ACA/ 7
8 @ JOE NICHOLS Brokenheartsville (Universal South) 2842 +273 2271 +182 15  67/0 | JODEEMESSINA Was That My Life (Curty 7
16 @  DIXIE CHICKS Travelin’ Soldier (Monument) 2661 +647 2083 +489 7 743 m“:"l'cm‘mss?{*;’”;!’e: g;";%eslfc”’”;'/’/”””’/wa’”e’ Chistian) ;
5 e's My Rin ain {Lurt
10 @  TRACE ADKINS Chrome (Capita) 2597 +130 2081 +114 19 74D |, TN ET. TIPPIN Love Like There's No Tomorrow fyric Street) 6
7 10 EMERSON DRIVE Fall Into Me (OreamWorks/ 2441 215 1940 -201 32 6211 HOLLY LAMAR Unkissed (Universal South) 6
14 ) ALAN JACKSON That'd Be Alright (Arista/ 2269 +163 1796 +128 7 7371 | PHILVASSAR This s God drista 5
15 (D VINCE GILL Next Big Thing (MCA/ 2179 +100 1724 +63 12 7000 im'g: ::;'I‘Tfi‘:”: ;h:';S M/;;e To 'Vl'e Than You (DreamWorks) g
a an (Mercury)
13 @ SHANIA TWAIN Up! Mercury) 2133 1 N7 410 T TUD o CHESNUTT {m In Love With A Marred... Columbia) 5
17 ) JENNIFER HANSON Beautiful Goodbye (Capita) 2073 +63 1663 +39 24 7311 | KeNNY CHESNEY Big Star (BNA) 4
9 15 LONESTAR Unusually Unusual (BNA/ 2063 -440 1658 -332 24 63/0 CHRIS CAGLE What A Beautiful Day (Capital) 4
18 ) KEITH URBAN Raining On Sunday (Capitol) 1928 +49 1560 +42 9  74/0 | RADNEYFOSTER Scary Old World (Duaktone/ 4
21 @ MARTINA MCBRIDE Concrete Angel (3CA) 1896 +205 1495 +161 10 722 | DVECHICKS Travein’ Soidier (Morument 3
20 ) DIAMOND RIO | Believe (Arista) 1894 +39 1524 +46 11 120 | MOSE
24 ) KENNY CHESNEY Big Star (BNA/ 1717 +294 1345 +219 4 130 |fncreased Points
12 20 TRICK PONY On A Mission (H2E/WB) 1717 468 1334 396 24 570 ToTAL
22 € DEANA CARTER There's No Limit /Arista) 1657 +27 1337 +22 15 700 G?)T('lsETcT:uLcEstA?ﬂ{S)r - mcne&s;
ravelin’ Soidier (Manumen +
25 €D TOBY KEITH Rock You Baby (DreamWorks) 1565 +204 1278 +166 4 T2 | yiveceaw sio e Kind f Rain Curt 318
27 @ TIM MCGRAW She’s My Kind Of Rain (Curb) 1512 +318 1185 +241 2 75/6 KENNY CHESNEY Big Star (BNA4/ +294
26 @) CHRIS CAGLE What A Beautiful Day (Capito) 1459 +161 1171 +133 10  68/4 | RASCALFLATTS Love You Out Loud Ayric Street) +283
29 €@ PHILVASSAR Thiss God (Arista) 1401 +248 1102 +208 4  70/5 :gfl':l':'s'g:: ?;]9“*:"';8:;;"!8 fj/”""ma/ Soutt) +Z:
is Is God (Anista +
19 26 KELLIE COFFEY At The End Of The Day (BNA/ 1283 585 988 474 26 5UD | {puuicTher Conn At Couty Columbi o
28 @ FAITH HILL When The Lights Go Down (Warner Bros.) 1206 +22 971 +16 10 b56/2 MARTINA MCBRIDE Concrete Angel (RCA/ +205
23 28  DARRYL WORLEY Family Tree (DreamWorks) 1146 379 942 296 18  47/0 | TOBY KEITH Rock You Baby (reamiarks) +204
32 @ RASCAL FLATTS Love You Out Loud /yric Street) 966 +283 787 +233 2 65/11 | TAMMY COCHRAN Love Won't Let Me (Epic/ +187
30 @ JESSICA ANDREWS There's More To Me Than You (JreamWorks) 966 +133 791 +108 6 63/5 Most
31 €  JEFF BATES The Love Song (RC4) N 952 169 760 +138 3 587 | pacrassed Plays -
34 @ RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian) 789 +172 653 +120 8 a4y TOTAL
36 € MONTGOMERY GENTRY Speed (Columbia) 696 +122 573 +98 4 4910 | st e wees NCREASE
35 €D  AARON TIPPIN FITHEA TIPPIN Love Like There's No Tomorrow /Lyric Street) 666  +91 537 +78 4 46 DII;(AIE CHICKS Tsrave"nM' S;ldi:rn /ffvanw’;centz/ +;2!1!
; . TIM MCGRAW She’s My Kind Of Rain (Cur +
39 €D TAMMY COCHRAN Love w,on tLet Me (Epi) 643 +187 521 +149 4 AND | o ouOutLoud Ly Steed ot
41 @ TRAVIS TRITT Country Ain't Country /Ca/umb/a/ 636 +234 469 +148 3 36’9 KENNY CHESNEY Blg Star (BNA/ +219
38 € JO DEE MESSINA Was That My Life (Curt/ 625 +147 492 +110 3 447 | PHILVASSAR ThisIs God /Arista/ +208
42 €D PINMONKEY I Drove All Night B4/ 417 +46 356 +37 11 25/2 | JOENICHOLS Brokenheartsville (Universal Soutt) +182
43 39 DARON NORWOOD In God We Trust (H2E/Lofton Creek) 290 22 254 19 10  16/D L“A"R"T:‘NE"\T;g;;'l‘gf":::;gf::;mz :::‘1‘
49 (D JOHN MICHAEL MONTGOMERY Country Thang (Warner Bros.) 280 +97 236 +85 2 2719 | {amuy COCHRAN Love Worrt Let Me Eai s
50 @ SAMMY KERSHAW | Want My Money Back (Audium) 250 +69 202 +60 2 22/3 | TRAVIS TRITT Country Ain't Country (Columbia/ +148
45 42 CHARLIE DANIELS/TRAVIS TRITT Southern Boy (Blue Hot/Audium) ~ 240  -28 214 23 7 16/0 | JEFFBATESTheloveSong/ACH +138
41 @ CROSS CANADIAN RAGWEED 17 (Universal South) 212 +16 200 +17 3 140 2':::19;‘:3(1;0“;";; igeﬂa:xzzgmfgftﬂ'/"’” ”12:
a) +
[bebut> @ ANTHONY SMITH Half A Man (Mercury) 178 +75 170 +69 1 16/5 RANDY TRAVIS Three Wooden... (Word/CurlyWarner Christian) +120
48 45  KID ROCK F/ALLISON MOORER Picture (Lava/Universal South) 177 6 148 5 8 0 TRACE ADKINS Chrome (Cagital 118
- 46 CRAIG MORGAN Almost Home (Broken Bow) 169 -7 161 -8 5 1212 JO DEE MESSINA Was That My Life (Curb) +110
@  JAMIE LEE THURSTON It Can All Be Gone (View 2/H2E) 167 +9 150 +11 2 1401 ﬁ::'TCGAOAJ‘EmE‘gES"TT‘mMO:/?IMBIJTP;" You (DreamMHorks) +‘g:
+
@ @ HOLLY LAMAR Unkissed (Universal South) 19 465 111 +63 1 126 [ g e ;’,;‘; y ome e
[Debut> (B)  TEBEY We Shook Hands (Man To Man) (BNA/ 114 +17 107 +18 1 1011 | JoHNMICHAEL MONTGOMERY Country Thang Warner Bros) +85
46 50  KEVIN DENNEY It'll Go Away [Lyric Street) 110 91 80 76 12 60 A TIPPIN FIT. TIPPIN Love Like There's No Tomorrow yric Street) +78
ANTHONY SMITH Half A Man (Mercury/ +69
75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 1/26-Saturday 2/1. AARON LINES You Can't Hide Beautiful 1RCA) +68
© 2003, R&R Inc. VINCE GILL Next Big Thing (MCA/ +63
:mnrsza @radmandmcor%&
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. -~ COUNTRY CALLOUT AMERICA. sy @Bullseye 49

= o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 7, 2003
CaLLout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of January 13-19.

ARTIST Title (Label) LIKE A LOT pB%Tﬁbe NEUTRAL  FAMILARITY  Disuke  suan | CALLOUT AMERICA:
EMERSON DRIVE Fall Into Me (Oream Works) 451%  763%  15.4%  98.0% s9%  14% | HAOT SCORES
MARK WILLS Nineteen Something (Mercury/ 41.1% 74.0% 15.1% 98.3% 1.4% 1.7% '

DIXIE CHICKS Travelin’ Soldier (Monument) 42.9% 70.6% 15.1% 93.7% 6.3% 1.7% Password of the Week: Stecker
KELLIE COFFEY At The End Of The Oay (BNA) 27.4%  68.3%  21.7%  98.0% 6.6%  1.4% | Question of the Week: Do you have
TERRI CLARK I Just Want To Be Mad (Wercury) 4% B5A%  200%  914%  AB%  3a% | oY et 1o e Bemet o
TRICK PONY On A Mission (H2E/W8) 32.3%  64.9% 16.9%  96.0%  11.4%  2.9% | from work-related actwvities, what is
JOE NICHOLS Brokenheartsville (Universal South) 33.4%  64.6% 229%  97.1% 8.0%  1.7% ;L‘fel::e':"afy reason you log onto the
BRAD PAISLEY | Wish You'd Stay /Arista) 26.0%  631%  27.4%  94.9% 29% 1% | o

BLAKE SHELTON The Baby (Warner Bros.) 306%  623%  243%  98.6% 9.7%  23% | Yes, have daily Internet access: 65%
GARY ALLAN Man To Man (MC4) 329%  61.4% 203%  85.1% e Bt || Cheskoemmnl/ee isemtcint: 7%
TRACE ADKINS Chrame (Capitol) 326%  B0S%  128%  90a% 1A% E7% | onee SBere ol mot
LONESTAR Unusually Unusual (BNA) 26.0% 60.6% 26.8% 95.7% 6.0% 2.3% Listen to or purchase music: 6%
JENNIFER HANSON Beautiful Goodbye (Capitoll 231%  58.1%  251%  96.8% 8.1% 34% | P

RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian) ~ 25.1%  58.8%  22.3%  90.9% 83%  1.4% éjfec'ffr:;‘ll/yu‘s':’f;‘s‘f;;f;i gg:j:
KEITH URBAN Raining On Sunday (Capitol) 20.6% 58.9% 25.4% 84.0% 8.3% 1.8% Get news, sports, other info: 8%
KENNY CHESNEY Big Star (BNA4) 200%  57.7%  257%  94.3% 9.4%  1.4% | Visitaspecific website:8%
DEANA CARTER There’s No Limit (Arista) 16.3%  53.4%  31.4%  84.0% 6.6%  2.6% IL,‘;‘e" to or purchase music: 6%
DARRYL WORLEY Family Tree (DreamWorks/ 254%  529%  257%  95.4%  13.0%  37% | yes have daily Internet access: 55%
SHANIA TWAIN Up (Mercury) 23.1%  529%  26.6%  94.6% 9.7%  54% | Check e-mail/use instant chat: 33%

TOBY KEITH Rock You Baby (DreamWorks) 24.3%  526%  297%  94.6% 9.7%  2.6% 5;::‘::;;};‘;";9 ﬁ:‘g z‘,f“ G
AARON LINES You Can't Hide Beautiful (RCA) 21.4% 52.3% 30.3% 94.9% 10.6% 1.7% | Listen toor purchase music: 4%
MARTINA MCBRIDE Concrete Angel (RCA/ 24.9% 51.4% 34.0%  95.4% 7.7% 23% | Male
ALAN JACKSON That'd Be Alright (Arista/ 21.1%  48.9% 33.1%  92.3% 77%  2.6% | Yes havedaily Interretaccess: 63%

- g " . . " 11.4% ) Check e-mail/use instant chat: 32%
VINCE GILL Next Big Thing (MCA/ 22.9% 41.7% 30.3% 93.4% 4 80% | Get news, sports, other info: 8%
TIM MCGRAW She’s My Kind Of Rain (Curb/ 24.3%  41.4% 30.0% 90.6% 10.3% 2.9% | Visita specific website: 8%

1 s RO
FAITH HILL When The Lights Go Down (Warner Bros.) 171%  47.4% 33.0%  96.0%  11.7%  2.9% | Listentoorpurchase music: 8%
9 Female
MONTGOMERY GENTRY Speed (Columbia) 13.4%  46.3% 360%  90.6% 6.9% 18% | oo have daily Internet access: 68%
ANDY GRIGGS Practice Life (RCA) 18.9% 45.1% 34.0% 93.4% 12.6% 1.7% Check e-mail /use instant chat: 42%
STEVE AZAR Waitin’ On Joe (Mercury/ 171%  43.9% 30.3% 92.6% 15.7% 2.9% Sfettf‘ews' S.F;@ts, gthf' i6nf°¢ 7%
isit a specific website: 6%

JEFF BATES The Love Song (RCA) 14.6% 42.0% 37.1%  90.3% 9.4% 1.7% | Listen uf’ p————————
JO DEE MESSINA Was That My Life (Curt) 10.3%  38.6% 34.0% 87.7% 126%  2.6% | 2534
PHIL VASSAR This Is God /Arista) 16.3% 38.0% 32.3% 85.7% 14.0% 1.4% | Yes have dail/y Internet access: 647

. , Check e-mail /use instant chat: 36%
DIAMOND RIO | Believe (Arista) 14.3% 37.7% 36.0% 88.9% NI%  38% | Colewe ports, other info: 9%
CHRIS CAGLE What A Beautiful Day (Capitol) 9.1% 35.1% 36.9% 90.3% 16.3% 2.0% | Visit a specific websice: 3%
JESSICA ANDREWS There's More To Me Than You (JreamWorks) 10.3% 34.6% 34.0% 89.1% 16.3% 4.3% Listen to or purchase music: 7%

Total sample size Is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My Favorites b) |
Like It ¢) It's Okay..Just So-So d) | Don't Like It e) I'm Tired Of Hearing It On The Radio f) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R’s Country airplay chart. The sample is
composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3' each in the 25-34, 35-44, and 45-54
demos. The sample is balanced by region, and markets within that region. Buliseye Callout is conducted in these regions and markets. Market setection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisbury, PA., Providence,
Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, €leveland, Kansas
City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salti Lake City, Fresno,
Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Buliseye Marketing Research Inc.
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BLAIR GARNER

Country Radio’s #1 Overnight Program

CHEEESE...
Uh oh, here comes trouble. Blair Garner and Kenny Chesney goofing off on After MidNite.
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4 N 7 N
America’s Best Testing Country Songs 12+ New & Act[ Ve PE—
R For The Week Endlng 2/7/03. it BESE I s
Artist Title (Label) TW LW Familiarity Burn  TD Familiarity Burn RADNEY FOSTER Scary Old World (Duaftone)
— Total Plays: 111, Total Stations: 17, Adds: 4
MARK WILLS:19 Somethin’ Mercury). .~ - 70,438 440 0 ©99% . 19% 4337 ¢ 9B% .22%
JOE NICHOLS Brokenheartsville (Universal South) 423 423 98% 23% 410 98% 25%
*GARY ALLANMan ToMan/#C4) - - =~ @ |, . 419 - 415 --97% - 26% - 382 . 95% 28%
DIAMOND RIO | Believe Arista/ 418415 88% 1% 415 BT%  12% f;:lvpfa‘:smn]'g'ET':t:"gta""Jz:sU?g :Z::"sd )
- TERRI CLARK | Just Wanna Be Mad (Mercury) - . - ; Yoo 418 7 420 T 96% 7 22% . 4.0945.5 96% ., 21%- ' T
GEORGE STRAIT She'll Leave You With A Smile /MCA) 418 424 84% 15%  3.93 85% 15%
" BRAD PAISLEY | Wish You'd Stay (rista) . o T e 44T 0 82777 94% 5 26% . 411 - 94% . 25%
ALAN JACKSON That'd Be Alright (Arista/ 417 412 9% 25% 374 91% 27T% HOLLY LAMAR Unkissed (Universal South)
DIXIE CHICKS Travelin' Soldier Monument) <~ - = 416 400 - 88%: ~19% 363 .- 87%. .24% Total Plays: 55, Total Stations: 15, Adds: 4
MARTINA MCBRIDE Concrete Angel /RCA/ 410 419 96% 18%  4.12 93%  20%
AARON LINES You Can't Hide Beautiful (RC4). . R ©°408. 418 . 94% . 36% - 3.32-4 93% +34%
EMERSON DRIVE Fall Into Me (DreamWorks/ 404 418 85% % 394 83% 11%
BLAKE SHELTON The Biby (Warrer Bros.) - S IR 8037 414. ..89% -~ 19% 375 89% ™ 24% Songs ranked by total plays
TOBY KEITH Rock You Baby (OreamWorks/ 4.02 78% 9% 4.01 79% 9% . _/
KEITH URBAN Rainifig On Stinday (Capitol) - + - T 401, 814 0 70% L. 8% 406 . 69% .. -I%.
CHRIS CAGLE What A Beautiful Day (Capitol) 401 405 76% 14% 372 76% 14%
KENNY CHESNEY Big Star BM4/ = . 77398 3.90 ..99% - 29%..¢4.04 - 98% 3%
TIM MCGRAW She's My Kind Of Rain (Curt) 3.89 62% 9% 386  58% 9% Please Send Your Photos
PHIL.VASSAR This Is God (4rista) . 388 . ~:- .B8% . 16% . 375 « B7% 18%
KELLIE COFFEY At The End Of The Day /B/VA/ 386 398 90% % 420 89% 10%
TRICK PONY On A Mission (H2E/WB) -~ = * ' - .-386 . 391 <“83% - 9% 403 : 83% "10%
JEFF BATES The Love Song (RCA/ 381 370 40% % 375 40% 6% R&R wants your besT SnapShOtS
 DARRYL WORLEY Family Trée /DreamMarks) 380 398 < 95% 0 20%. - 412° < 9% P18% (color or black & white).
LONESTAR Unusually Unusual (BNVA/ 380 393 94% 21% 366 9%  24%
"JENNIFER HANSON Beautiful Goodbye (Capital 379 389 - 91%  13% 414 - 82% .15% Please include the names and titles of
TRACE ADKINS Chrome (Capitol) 3714 372 84% 7% 410 80% 8% ] .
VINCE GILL Next Big Thing (MCA) .- - 372 374 ¥ 69% 7% .: 392 62% 9% all plctured and send them to:
DEANA CARTER There’s No Limit (Arista/ 372 368 93% 3% 384 9% 29% . .
FAITH HILL When The Lights Go Down (Warner Bros,) . '351: 356 90% 28% 356  89% 25% R&R, c/o Mike Davis:
SHANIA TWAIN Up! (Mercury) 323 324 86% 16% 354  84% 19% 10100 Santa Monica Blvd., 3rd Floor,
Total sample size is 739 respondents. Tofal average favarability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Tatal familiarity Los Angeles, CA 90067
represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the
song. Sample compos{t/'on is based on persons 12+. 1D = Target Demo (Females 18-34). Persons are screened via the Internet. Once.passed, they can ta{(e the ’
Pt ettt sl ATl con st oottt s Tl prssibovoons || Email: mdavis@radioandrecords.com
\818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. ) ;m . e £
You Can’t Afford To Miss It Epic/Monument Sr. VP/Promotion Larry Pareigis, 4 h
Continued from Page 44 WQIK & WROO/ Jacksonville OM Gail Austin, REO Most PIayed Recurrents e
Speedwagon'’s Kevin Cronin and WGH & WCMS/ T DR ToTAL
a one-on-one chat with Toby Keith, who was as hot ~ Norfolk OM John Shomby. (Thursday, Feb. 20, 2- ARTIST TITLE LABEL(S) PLAYS
as anybody in 2002. He'll also drop in some special ~ 3:20pm) GEDRGE STRAIT She II Leave You Wlth A Smile /MCA/ 3902
acoustic performances during his conversation with And, pitting what you think you know about B e e
AfterMidnitc’s Blair Garner. (Friday, Feb. 21, 3:30-  what listeners want and do vs. what they really have RASCAL FLATTS These DaYs /lV”f S”eeﬂ o B 3358
5pm) to say about their habits, there’s the “Country Mu-
pThe seminar comes to a close Friday night —re-  sic Faymily Feud.” RateThe Music.com has fielded a KEITH URBAN Somebody lee You /Cap ”0// e . 3 226 e
member, this year’s CRS ends on Friday, not Satur-  perceptual study to hundreds of country-music con- TOBY KEITH Who's Your Daddy? /DreamWar/rs/ 3122
day — with the traditional New Faces of Coun sumers, radio programmers and record executives. e ——————— T S ———
Musicbanquet and performance. Hosted once ag:‘z The purpose isltao c%rmpare the views of theconsumer | _DIAMOND RID Beautiful Mess (Anistg) 2819
by Charlie Monk (I thought he retired from thisa  with those of the gatekeepers of country music to DIXIE CHICKS Landslide /Manument/ 2141
few years ago), New Faces Steve Azar, Tammy Co-  determine if everyone is on the same page. N O S N
chran, Kellie Coffey, Emerson Drive and Joe Nichols The study’s results will be presented Family Feud KENNY CHESNEY The Good Stuff /B/I/A/ 2048
are set to entertain from 7-10pm. style, with host Larry Morgan, Premiere’s Sr. VP/ e e e e o mmm———m— P
RAR, Today & Tomorrow Neniork Proggams & Semees. On e rci e | _NENNY CHESNEY A a1 Tigs it 504/ e
There are at least three sessions designed to chal- i/rli c;))nsultant Jeye AGlbrightéCle;lr)Ch;.mne; I;egional TIM MCGRAW REd Ragtop /CI”b/ . 1882
lenge what you know — and what you think you /Programming Gregg Swe DeTg, and Susques
g . . hanna Sr. VP/GM, Group Operations Dan Halybur- TRACY BYRD Ten Rounds Wlth Jose Cuervo /RCA/ 1710
know — about the radio and record businessesand 'y lineup for the record team are Mercury/ - o
how they operate now and will operate in the future. . . . . JOE NICHOLS The ImpOSSIbIe /Uﬂlversa/ Sautll/ 1 665
Be sure to drop by “Next Year's Model: Explor- MCA /Lost Highway Sr. VP/Promotion Michael e e ot ot s s e e e et s
. L ) Powers, BNA VP/Promotion Tom Baldrica and ToBY KEITH Courtesy Of The Red, White... /DreamWar/rs/ 1421
LGRS LT S SRl sl DreamWorks/Nashville co-Director /National Pro- N e S
Delivered and Sold.” Hear insights on the future of . . . . GEORGE STRAIT Livin And Living Well (MCA) 1323
s . .o motion & Artist Development Jimmy Harnen. (Fri g g o o 9ed
the music biz from Warner Music Group’s Mike day, Feb. 21, 23:20pm) G e G R S e e S SR S
Jbara, Hi Fi Fusion’s Todd Cassetty, WWYZ/Hart- o DARRYL WORLEY 1 Miss My Friend /DreamWar/(s/ 1285
ford PD Jay McCarthy, Infinity Br(;adcasting’s Eric R M A TI A MCBRIDE V\Mlh“\hl I[T Y B (RCA / o ]27 4
Logan, Warner Bros./Nashville Chief Creative Of- The CRS roundtables are always very popular be- R N re ould Tou Be e e e
ficer Paul Worley and Premiere Radio Networks”  cause they provide a setting to chat one-on-one with STEVE AZAR ] Don t Have Tg Be (T||| ) /Mem[j[y/ 1249
Lark Hadley. WQYK & WYUU/Tampa VP/GM  some of this industry’s best and brightest. Check out Saal oG ces
Tom Rivers moderates. (Friday, Feb. 21, 2-3:20pm)  some of the folks waiting to talk to you on Wednes- A}we!lm‘lmANEISquE"«vi(F?[WD?E[JY Gene) /A’fsff e 1207 o
_A sessions called “No Spin Zone: Real Issues, Real  day, Feb. 19, from 2-3:30pm: Rusty Waiker & Associ-
Answers” seeks the truthpabout issues facing us all  ates consultant Bob Glasco, Edison Media Research MALMA N JACKSva W erl(wlﬂ Prggre“s s M/ﬂ{{'?tf/ e e e 1] 7§ s
on a daily basis. ] will be moderating a panel fea-  President Larry Rosin, WYAY/Atlanta PD Steve TOBY KEITH My List (DreamWorks/ 1145
turing DreamWorks/Nashville President James ~ Mitchell, Clear Channel’s Dave Ashcraft, Greater I\MIIBITITEDMERYE MET\I TRY My'T;;TI';EaTumb/a/ e e

Stroud, producer and former record exec Scott Hen-
dricks, noted Nashville music attorney Mike Milom,

Media’s Milford Smith, WIL/St. Louis PD Greg Moz-
ingo and Shane Media President Ed Shane.

\_
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COUNTRY REPORTERS
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KEAN/Abilene, TX

PD: Marisa Bailey

17 ALAN JACKSON “Progress” _
7 KDROKSHERYL
7 HASCAL FLATTS “These"

16 KEITH URBAN Somemdy

11 STEVE WOOD "Ri

10 LEE GREENWOO “Mm
3 HOLLY LAMAR “Unkissed”

WQMX/Akron, OH *
OM/PO/MD: Kevin Mason
Na Adds

WGNA/Albany, NY *
OM/PD: Buzz Brindle
MD: Bill Earley

2 JESSICA ANDREWS *Mare”
1 MONTGOMERY GENTRY “Speed”

KBQW/Albuguerque, NM *
PD: Tommy Carvera
MD: Bammy Cruise

No Adds

KAST/Albugquerque, NM *
PD: John Richards
2 STEVE HOLY “Heart"

KRRV/Alexandria, LA

PDMOD: Steve Casey

15 PHIL VASSAR “God”

2 JO OEE MESSINA "Lifs"

2 KENNY CHESNEY “Star”

2 SAMMY KERSHAW "Money”

WCTO/Allentown, PA *
PD: Chuck Geiger

APD/MD: Sam Malone
3 VINCE GILL “Thing"
KEITH URBAN “Raining”
1 KENNY CHESNEY “Star”
1 ANTHONY SMITH *
TIM MCGRAW “Rain”

KGNC/Amarillo, TX
PD: Tim Butler
APD/MD: Patrick Clark

10 MONTGOMERY GENTRY “Spee”
10 RADNEY FOSTER “Seary”

WWWW/Ann Arbor M!
PD: Barry Mardit
MO: Tom Baker

3 RASCAL FLATTS “Loud”

WNCY/Appleton, Wi *
DM: Jett McCarthy

PD: Randy Shannon
MD: Marci Braun

1 RANDY TRAVIS “Crosses”

1 JOHNM MONTGOMERY “Theng"™
1 CRAIG MORGAN “Almost”

WKSF/Asheville, NC
DM/PD: Jeft Davis
MD: Andy Woods

WKHX/Atlanta, GA *
MO: Johnny Gray
5 KEITH URBAN "Rainng"

WYAY/Atlanta, GA *
PD: Steve Mitchell

MD: .luhmyG

¢ JOE NICHOLS “Brote

4 OIXIE cmcxs*smam”
MONTGOMERY GENTRY *

3 JENNIFER HANSON “Goodbye"

9 JENNIFER HANSON “Goodbye”
5 RANDY TRAVIS “Crosses™
RASCAL FLATTS “Loud”

2 MARTINA MCBRIDE “Concrete”
TRAVIS TRITT *Courtry”

W2ZK/Birmingham, AL *
PO/MOD: Brian Driver

6 PHIL VASSAR “God"
1 KENNY CHESNEY “Star”

WPSK/Blacksburg, VA
PD: Jack Douglas
APD/MD: Nicole Williams

14 HOLLY LAMAR “Unksssed”
3 LEE GREENWOOD “Move”

WBWN/Bloomington, IL
PO: Dan Westhoft
MD: Buck Stevens

10 ANTHONY SMITH “Hair"

10 JESSICA ANOREWS "More™

10 KIDROCKSHERYL CROW “Prtre”
10 TAMMY COCHRAN "Let™

KIZN/Boise, D *
OM: Rich Summers
PO/MD: Spencer Burke

1 SAMMY KERSHAW “Money”

KQFC/Boise, 1D *
OM: Rich Summers
PD: Lance Tidwell
MD: Cory Mikhals
HOLLY LAMAR “Unksssed”

WKLB/Boston, MA *
PD: Mike Brophey
APD/MD: Ginny Rogers

MONTGOMERY GENTRY "Speed”

STEVE HOLY "Heart

KAGG/Bryan, TX
PO/MO: Jennifer Allen

2 TAMMV COCHRAN “Let”
20 RADNEY FOSTER "Scary”
20 JEFF TES “So

20 JESSICA ANOREWS "More”

WYRK/Buftalo, NY *
PO: John Pau!
1 RASCAL FLATTS “Loud"
TEBEY "Hands™

KHAK/Cedar Rapids, 1A

PD: Bob James

MO: Dawn Johnson

11 MONTGOMERY GENTRY Town"

5 RASCAL RLATTS “Loud"

WIXY/Champaign, IL
POMD: R.W. Smith
2 TIM MCGRAW “Rain”

WEZL/Charfeston, SC *
PD: T.J. Phillips
MO: Gary Griffin

STEVE HOLY “Heart"

WNKT/Charieston, SC *
PO: Lioyd Ford
MD: Mudfiap

11 PHIL VASSAR "God"
. STEVEHOLY "Heart"

WQBE/Charleston, WV
DM/PD: Jeft Whitehead

15 RANDY TRAVIS “Crosses”
12 JESSICA ANDREWS "More”

WKKT/Charlotte, NC *

PD: John Roberts
No Adds

WSOC/Charfotte, NC *
OM/PD: Jeft Roper

WHOK/Columbus, OH *
OM/PD: Charley Lake

APO/MD: George Wolf
1 TAMMY COCHRAN "Let™

JOHN M MONTGOMERY “Tang

STEVE HOLY

WGSQ/Cookeville, TN
PD: Gator Harrison

MD: Stewart James
JESSICA ANOREWS “More”
40 OEE MESSINA “Lite”
RANOY TRAVIS "Crosses™
RASCAL FLATTS “Loud”

KRYS/Corpus Christi, TX *
PD: Ciaylon Allen
MD: Cactus Lou
2 PHIL VASSAR “God"
2 FAITH HILL “Lights”
ANTHONY SMITH “Haf™

KPLX/Daltas-F. Worth, TX *
PO: Paul Williams
APD: Smokey Rivers
MO: Cody Alan
2 VINCE GILL “Thing"

KSCS/Daltas-Ft.Worth, TX *
OM/Interim PD: Ted Stecker

APDMD: Chris Huft
1 OIAMOND RID “Believe™

WGNE/Daytona Beach, FL *
PO: Jeff Davis
No Adds

KYGO/Denver-Boulder,CO *
PD: Joet Burke
MD: Tad Svendsen

4 TOBY KEITH "Rock”

3 TIMMOCGRAW “Rain”

KHK1/Des Moines, 1A *
PD: Jack 0'Brien
APD/MOD: Jim Disen

2 PHIL VASSAR “God"
1 JO OEE MESSINA “tite”

WYCD/Detroit, M1 *

PO: Mac Daniels

APDMD: Ron Chatman
No Adds

WDJR/Dothan, AL
OM: Jerry Broadway
PD: Brett Mason

APD: The Frogman

8 JOHNM MONTGOMERY

KKCB/Duluth, MN

PD: Tom Bishop

MD: Pat Puchalla
MONTGOMERY

WAXX/Eau Claire, WI
PD: George House
MD: Tim Wilson

No Adds

KHEY/EI Paso, TX *
PD: Steve Gramzay
MD: Stacie Kaye
4 KEITH URBAN “Raining”
1 KENNY CHESNEY “Star”

WRSF/Elizabeth City, NC
PD/MD: Randy Gitl

24 DIXIE CHICKS “Soider”

24 RASCAL FLATTS "Loud"

24 MARTINA MCBRIDE “Concrete™
12 TRAVIS TRITT “Country”

WFBE/Flint, Ml *
PD/MO: Steve Duncan

1 OIAMOND RIO “Believe”
1 ALAN JACKSON "Ainght”

JOHN M MONTGOMERY “Thang™

RADNEY FOSTER “Scary
SAMMY KERSHAW “Money”

WXFL/Florence, AL
PD/MD: Gary Murdock
3 TRAVIS TRITT “Country”

KUAD/Ft. Collins, CO *
PD: Mark Callaghan

MDO: Brian Gary

5 SAMMY KERSHAW “Money”
5 JEFF BATES “Song”

WCKT/Ft. Myers, FL *
PD: Kenry Babb
MO: Dave Logan

No Adds

WWGR/F. Myers, FL *
PD: Mark Phillips

MD: Steve Hart
6 MARTINA MCBRIDE “Concrete”
SMITH “Haf"

ANTHONY
CRAIG MOFRGAN “Almost"

WYZB/Ft. Walton Beach, FL
PD: Laura Hussey

MD: Cindy Blake

9 CHRIS CAG.E "Day”

¢ PHIL VASSAR "God"

¢ TIM MCGRAW "Rain”

WOHK/Ft. Wayne, IN *
DM/PD: Dean McNei!
APD/MD: Mark Allen

1 MONTGOMERY GENTRV “Speed”

TIM MCGRAW “Rain”
TRAVIS TRITT “Country”

KSKS/Fresno, CA *
PD: Mike Peterson
MO: Steve Montgomery
4 ALAN JACKSON “Ainght”
1 JEFF BATES "Song"
1 CHRIS CAGLE “Day”
RASCAL FLATTS “Loud”
TRAVIS TRIT “Country”

WBCT/Grand Rapids, Mi *
DM/PO: Doug Montgomery
APDMD: Dave TaR

SAMMY KERSHAW “Money”

WTQR/Greensboro, NC *
PO: Bill Dotson

MO: Angie Ward
No Adds

WRNS/Greenville, NC *
PO: Wayne Carlyle
APD: Mike Fariey
MD: Boomer Lee

AARONTHEA TIPPIN “Tomormaw”
JO OEE MESSINA “Life"

WESC/Greenville, SC *
OM/PD: Bruce Logan

APOMD: John Landrum
$ MARTINA MCBRIDE “Concrete™
3 RANDY TRAVIS “Crosses™

TIM MCGRAW “Rain”

WSSL/Greenville, SC *
DM/PD: Bruce Logan
APD/MD: Kix Layton

3 RASCAL FLATTS “Loud”
2 STEVE HOLY “Heart”

WMSt/Jackson, MS *
PD: Rick Adams
MDO: Van Haze
7 JENNIFER HANSON “Goodbye"

WOIK/Jacksonville, FL *

MD: John Scatt

9 JOE NICHOLS “Broken”
PHIL Vi

ASSAR "God"
3 MONTGOMERY GENTRY “Speed”

TRAVIS TRITT “Country”

WROD/Jacksonville, FL *
MD: Dixie Jones

8 MONTGOMERY GENTRY “Speed”
Star”

MARTINA MCB IOE “Concrete”

WXBQ/Johnson City, TN *
PD/MD: Bill Hagy
13 RANOY TRAVIS "Crosses”

WMTZ/Johnstown, PA
PD: Steve Walker
MO: Lara Moshy
2 TRAVIS TRITT “Country”
1 CHRIS CAGLE "Oay”

KIXQ/Joplin, MO
PO/MD: Cody Carlsan
5 HOLLY LAMAR “Unkissed”

KBEQ/Kansas City, MD *
PD: Mike Kennedy
MDO: T.J. McEntire

SAMMY KERSHAW “Mongy"
STEVE HOLY “Heart”

KFKF/Xansas City, MO *
PO: Dale Carter
APDMD: Tony Stevens

No Adds

WDAF/Xansas City, MD *
POMO:Ted Cramer

CRAIG

SAMMY KERSHAW “Money

ALISON KRAUSS "Lucky”
STEVE HOLY "Heart”

[N EPR PP

WIVKXnoxville, TN *
OM/PD: Michael Hammond
MD: Colleen Addair

ANTHONY SMITH "Half"
RASCAL FLATTS "Loud"

KXKC/Lafayette, LA *

PD: Renee Revett

MD: Sean Riley

14 KID ROCKSHERYL CROW “Picture”™
3 STEVE HOLY “Heart”

3 ANTHONY SMITH “Haif"

2 PINMONKEY “Orove”

KMOL/Lafayette, LA *
PO: Mike James
MD: T.0. Smith

J0 DEE MESSINA “Life"

RASCAL FLATTS “Loud”
TRAVIS TRITT “Country”

WKOA/Lafayette, IN

PDMD: Charlie Harrigan
11 KENNY GHESNEXR “Things"

6 MARK CHESNUTT * Mamed

WPCV/Laketand, FL *
OM: Steve Howard

MONTGOMERY GENT RY "Speed“
MORGAN “Alma:

AARON/THEA TIPPIN “Tomermow”

WAMZ/Louisville, KY *
PD: Coyote Calhoun
MD: Nightrain Lane
3 CHRIS CAGLE *
J0 OEE MESSINA “Lite”
RASCAL FLATTS “Loud"
TRAVIS TRITT "Country"

KLLLALubbock, TX
OM/PD: Jay Richards

MD: Kelly Greene
12 JESSICA ANOREWS “More"
2 JAMIE RICHAROS "Red”

WOEN/Macon, GA
PD: Gerry Marshall
APD/MOD: Laura Starling

t MONTGOMERY GENTRY "Speed”

WWQMMadison, Wi *
PD: Mark Grantin
MD: Mel McKenzie

No Adds

Kini/Mason City, [A

PD/MD: J. Brogks

21 KIO ROCK/SHERYL CROW "Picture”
ARRONTHEATIPPIN “Tovrum/‘

KTEX/McAllen, TX *
PD: Jojo
4 TOBY KEITH "Rock”

2 PHIL VASSAR “God"

2 MONTGOMERY GENTRY "Speed”
1 FATHHILL "Lghts”
TIM MCGRAW “Rain”

KRWQ/Medtord, DR
PO: Larry Neal

MD: Scott Schuler
JEFF BATES " Song
JIMMY wAVNE one”

JOHN M. MONTGOMERY “Thang”
SAMMY KERSHAW “Moriey”

WGIKX/Memphis, TN *

PD: Chip Mitler

MD: Mark Biliingsley

3 KEITH URBAN "Raining”
S CAGLE "

CHRI
JEFF BATES “Song
TAMMY COCHRAN "Let”

WOKK/Meridian, MS

PD/MD: Scotty Ray
37 OIXIE CHICKS “Sokdier”

6 MONTGOMERY GENTRY "Speed”

3 PHIL VASSAR “God"
AARON/THEA TIPPIN “Tomorow™
MARK CHESNUTT "Married”

WKIS/Miami, FL *
PD: Bob Bamett
MD: Darlene Evans

MONTGDMERY GENTRY "Speed”

RANDY TRAVIS “Crosses”
SAMMY KERSHAW “Money"

WMILMilwaukee, WI *
OM/PO: Kerry Woife
APD: Scott Dolphin
MO: Mitch Morgan

5 RANOY TRAVIS “Crosses”
2 KD ROOKSHERYL CROW

1 MONTGOMERY GENTRY "Speed”

JO OEE MESSINA “Life"

KEEY/Minneapolis, MN *
DM/PD: Gregg Swedberg
APD/MD: Travis Moon
14 JO DEE MESSINA “Lite”
1 KELLIE COFFEY "Takes"
CRAIG MORGAN “Almost”

WCTY/New London, CT
PD/MD: Jimmy Lehn
6 JAMIE LEE THURSTON “Gone"
6 RANOY TRAVIS "Crosses”
6 TAMMY COCHRAN “Let”
5 SAMMY KERSHAW “Money"

WNOEMNew Orieans, LA *
PD: Les Acree
APOMD: Casey Carter
2 TOBY KEITH “Rock”
JEFF BATES “Song"
TiM MCGRAW “Rain”

WCMS/MNorfolk, VA *
OM: John Shomby

PD: Jack Prater
2 KENNY CHESNEY “Star”
TIM MCGRAW "Ram”

WGH/Norfolk, VA *
OM: John Shomby
MD: Mark McKay

JO DEE MESSINA "Lfe”
RASCAL FLATTS "Loud”

KNFM/Odessa-Midland, TX
PD: John Moesch
MDO: Dan Travis

No Adds

KTST/Oklahoma City, OK *

PD/APOMOD: Crash

Asst. MO: Anthony Allen

4 KEITH URBAN “Raming™
HOLLY LAMAR “Unkissed”
JESSICA ANOREWS “More”

RASCAL FLATTS “Loud"

TIM MCGRAW “Rain”

K0X(Y/Oklahoma City, OK *
PD: L.J. Smith

APD/MO: Bill Reed
2 KENNY CHESNEY “Star”

1 MONTGOMERY GENTRY “Speed”

TIM MCGRAW “Ran”

KXKT/Omaha, NE *
PD: Tom Goodwin
MD: Craig Allen

1 TRAVIS TRITT * Oourw
SAMMY KERSHAW "Money”

WWKA/Orlando, FL *
PD: Len Shacke!ford
M[l Shadow Stevens
8 TRAGE ADKINS “Cnrome
4 PHIL VASSAR 'G
3 MARTINA MCBRIOE “Concrete”

KHAY/Oxnard, CA *
PO/MD: Mark Hill
1 SAMMY KERSHAW "Maney™

KPLM/Palm Springs, CA
PO: Al Gordon
APD/MD: Kory James
15 RASCAL FLATTS “Loud”
15 TAMMY COCHRAN “Let’
7 MARK CHESNUTT "Married”
7 SAMMY KERSHAW “Money™

WPAP/Panama City, FL
PD: Bill Young

MD: Shane Collins

35 DIXIE CHICKS “Soidier”
25 KENNY CHESNEY “Star”
25 TIM MCGRAW "Rain”

25 TRAVIS TRITT *Courtry”

WXBM/Pensacola, FL *
PD/MD: Lynn West
RASCAL FLATTS “Loud”
SAMMY KERSHAW “Money”™
STEVE HOLY ™

WCTK/Providence, RI *
PD: Rick Everett
MD: Bam Stevens
2 JO OEE MESSINA “Lite"
1 MONTGOMERY GENTRY "Speed”
1 TRAVIS TRITT “Cou
1 ANTHONY SMITH “Hal

WLLR/Quad Cities, IA-IL *

PD: Jim 0’Hara

MD: Ron Evans
JO OEE MESSINA "Lite”
RASCAL FLATTS “Loud"
TAMMY COCHRAN “Let”

,NC *
PD: Lisa McKay
APDMD: Mike Biddle
JEFF BATES “Song"

KOUT/Rapid City, SD

PD/MD: Mark Houston
20 MARTINA MCBRIOE “Oonuete
16 RASCAL FLATTS "L

KBUL/Reno, NV *

DM/PD: Tom Jordan

APD: JJ Christy

MD: Chuck Reeves
No Adds

WKHK/Richmond, VA *
PO: Jim Tice
5 KEITH URBAN “Raining”
2 OIAMONO RIO “Believe™
RASCAL FLATTS “Loud”

KFRG/Riverside, CA *
DM/PD: Ray Massie
MO: Don Jefirey

2 KENNY CHESNEY “Star”

L VA"
PD: Brett Sharp
MO: Robin James
AARON/THEA TIPPIN “Tomormow™

ANTHONY SMITH “Half"
RASCAL FLATTS “Loud"
SAMMY KERSHAW “Money”

WYl w’
PD: Chris O'Kelley
5 VINCE GILL "Thing"

ANTHONY SMITH “Half*

WBEE/Rochester, NY *
DM: Dave Symonds
PD: Chris Keyzer

JIMMY WAYNE “Gone”

MONTGOMERY GENTRY "Speed”

TRAVIS TR “Country”

WXX0/Rociford, IL
OM/PD: Jesse Garcia
MD: Kathy Hess

CRAIG MORGAN “Aimost”

MONTGOMERY GENTRY “Speed”

KNCI/Sacramento, CA *
Dir./Prog.: Mark Evans
APD: Greg Cole

MD: Jennifer Wood

2 CHRIS CAGLE “Day"
1 ALISON KRAUSS “Lucky"

WKCQ/Saginaw, Ml *
DM/PD: Rick Walker

JESSICA ANOREWS “More™
TIM MCGRAW "Rain”

WICO/Salisbury, MD

PDMO: EJ Foxx
10 MARK CHESNUTT “Marmed”

KRAZ/Santa Barbara, CA
PO/MD: Rick Barker

8 ALISON KRAUSS “Lucky"
5 STEVE WARINER “Sand”

KSNU/Santa Maria, CA
PD/MD: Tim Brown
7 ANTHONY SMITH "Hatf"

WCTQ/Sarasota, FL *
PD/MO: Mark Wilson
APD: Tracy Black
3 TIM MCGRAW “Rain”
3 TRAVIS TRITT “Country”™
JO OEE MESSINA “Lite”
JOHNM MONTGOVERY "

RASCAL FLATTS “Loud"
STEVE HOLY “Heart”

WJCL/Savannah, GA
PD/MD: Bill West

CHRIS CAGLE “Day"
MONTGOMERY (B%Y “Soeef”

KMPS/Seattle-Tacomsa, WA *
PO: Becky Brenner

MO: Tony Thomas
BRETT JAMES “After"
MARK CHESNUTT “Married”

KRMO/Shreveport, LA *
PO: Bob Shannon

MD: James Anthony
No Adds

K0(KS/Shreveport, LA *

DM: Gary McCoy

PO/MD: Russ Winston
RASCAL FLATTS “Loud”
RANOY TRAVIS “Crosses™

KSUX/Sioux City, 1A
PD: Bob Rounds
APD/MD: Tony Michaels

4 ANTHONY SMITH “Hal”
2 SAMMY KERSHAW “Money™

WBYT/South Bend, IN
PD: Tom Oakes
APDMD: Lisa Kosti

13 ALISON KRAUSS “Lucky”

KDRK/Spokane, WA *

OM/PD: Ray Edwards

APD/MD: Tony Trovato
HOLLY LAMAR “Unkassed”

KIXZ/Spokane, WA *
DM: Scott Rusk

PD/MD: Paul Neumann
1 STEVE HOLY "Heart”

WPKX/Springfield, MA *
MO: Jessica Tyler
1 TIM MCGRAW “Ran”
ANTHONY SMITH “Half”
TRAVIS TRITT “Country”

WFMB/Springfieid, IL
PD: Dave Shepet
MD: John Spaulding

No Adds

KTTS/Springfield, MO
DM/PD: Brad Hansen
9 RANOY TRAVIS “Crosses™

WBBS/Syracuse, NY *
0M/PD: Rich Lauber
APD/MD: Skip Clark

~

WTCM/Traverse City, M|

OM/PD: Jack D'Malley

APD/MD: Ryan Dobry-Hunt

25 KENNY CHESNEY “Star”

5 TIM MCGRAW “Rain”

13 JOHN M. MONTGOMERY *

11 MARK CHESNUTT “Marmed”
TAMMY OOC RAN “Let”
ALAN \CKSON “Progress™

11 PHIL VASSAR “Child”

1 TIM MCGRAW “Reg”
AARONTHEA TPPIN “Tomorrow”

10 BROOKS & OUNN “Lost™

10 KEITH URBAN “Somebo

U MO GONER’Y

? OIAMONO RID Mes'

ERSON ORIVE "Fall*
8 OIXIE CHICKS “Landstide”

£¥M/Tucson, AZ *

PD: Buzz Jackson

M8: John Collins

1 SAMMY KERSHAW "Money™

EV00/Tulsa, OK *
BM: Moon Mullins

4PD/MD: Scott Woodson
£ TAMMY COCHRAN “Let"
1 PHIL VASSAR “God"

WWZ0/Tupelo, MS
13/APD/MD: Paul Stone
No Adds

KWUE/Tyler-Longview, TX
1*/MD: Larry Kent

FAITH HILL "Lights”
RASCAL ALAI

“Loud”
KJUG/Visalia, CA *
P0MD: Dave Daniels

1 PAMTILLIS *Wrong"

WACD/Waco, TX
PO/OM: Zack Owen
0 JO DEE MESSINA “Life"
0 RASCAL FLATTS “Loud”
10 TRAVIS TRITT “Couniry”

WMZQ/Washington, DC *
OM/PD: Jeft Wyatt
APD/MD: Jon Anthony

" JESSICA ANDREWS "More"

WOEZ/Wausau, W!
POMD: Jas Catirey
FAITH HILL "Lights™
JEFF BATES “Song”
JOHN M. MONTGOMERY
RANDY TRAVIS “Crosses”

WNRK/West Palm Beach, AL *
PD: Mitch Mahan
APD/MD: J.R. Jackson

2 TRAVIS TRITT “Country”
SAMMY KERSHAW “Money”

WOVK/Wheeling, WV
POMO: Jimmy Elliott
JIMMY WAYNE “Gone™

KFDI/Wichita, KS *

PD: Beverlee Brannigan
APD/MD: Pat James

3 JIMMY WAYNE “Gone”

2 RASCAL FLATTS “Loud”

1 CRAIG MORGAN “Amost”
1 JESSICA ANOREWS “More”

KZSN/Wichita, KS *
DM/PD: Jack Dliver

MO: Dan Holiday
JO OEE MESSINA “Lite”
MONTGOMERY GENTRY

g 5 PD: Dave Wright WKSJ/Mabite, AL * 10 PHIL VASSAR "God” 1 KENNY CHESNEY “Star” WGGY/Wilkes Barre, PA *
WPUR/Attantic City, NJ * | MD: Rick McCracken e e Morey” MO: Jeni Taylor e /M[:.M Billlaléck ] 10 TRAVIS TRITT “Country” JO DEE MESSINA "Lie” 20: Mike Krinik
POMD: Joe Kelly ANTHONY SMITH “Half* 12 PHIL VASSAR God" WAYZHagerstown, MD 13 RASCAL FLATTS "Loud" APD: Sieve Kell WXCL/Peoria, IL LHM MONTEOVERY WD: Jaymie Gordon
5 RAONEY FOSTER “Scary” 12 40 DEE MESSINA “Lite” PD/MD: Don Brake 12 ANTHONY SMITH “Half” 3 ey PO/MD: Dan Dermedy H A STEVE HOLY “Heart” ' e
STEVE HOLY "Heart” WUSY/Chattanooga, TN * | 12 JEF BATES Sorg” 2 JIMMY WAYNE “Gone™ % lﬁ'?l \;(AESITS};R ggd( NoAdds KS[_IIS!. Louis, MO 9 ;EuBsEc\)!N ?(?RTUSSS“L
" S 12 HOLLY LAMAR “Unssed 2 CRAIG MORGAN “Aimost™ wiov PA* 1 MONTGOMERY GENTRY “Speed MD: Mark Langstan WTNT/Tallahassee, FL 1 TAMMY COCHRAN “Let”
WIXC/Augusta, GA * PO: Clay Hunnicutt 12 DAVE WOOTON “Feet” ot /;.ka;casler,d i SJIEFF i peet WXTUPhiadetonia. PA 24 LONESTAR “Unusual” s TAUMAY COCHAA
OMPD: 1" Gertry i T B WRBTHarisburg, PA* | ey Congn STEVEHOLY Heat PO: Bob Mokay . MD: Woody Hayes LR L
APO/MD: Zach Taylor 2 o ST a3 PD: Shelly Easton o MONI‘[?ONERV‘T}arg Sl WIL/St. Louis, MO * RASCAL FLATTS “Loud” I
3 KENNY CHESNEY S RASCAL FLATTS “Loud" PD: Fred Horlon MD: Joey Dean KATM/Modesto, CA * ﬁ’”ﬂ#bi‘v"s"&?&’?ﬁw PD: Greg Mozingo WWOQMilmington, NC
1AL OO Ayt LS 3 RASCAL FLATTS “Loug” WITL A ansing, M1 * PD: Randy Black STEVE HOLY “Hear” Ag’ﬂ%ei'ga”mr:;gnm WOYK/Tampa, FL * i PD:Bridget anks
Tith MCGRAW “Raic- WUSN/Chicago, IL * PD: Jay J. McCr APD: D.J. Walker DM: Mike Culotta ST GR Y
- Eri KEKLLEagene-Sivingheld, OR ; . - Jay J. Mclrae . .
DM: Eric Logan . = WCAT/MHarrisburg, PA P MD: Joe Roberts . § - i .
KASE/Austin, TX * i PD: Jim Davis eyl MO: Chiis Tyer o e I LM Thoe AR KKAT/Salt Lake City, UT + | PO/APD: Beecher Martin | yynnyayima, wa
PD: Jason Kane M MD: Matt James el L ! PD: Eddie Haskell APOMO: lay Rotes 1 p: Dewey Baynton
MD: Bob Picket Nors AARONTHEA TPPI “Tomorow” | - e Sl v KILO/Monroe, LA ix, AZ * TRAMURY COCHRAN "Let” ! TRATS TRIT Couny MD: Joe! Baker
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kcarter@radioandrecords.com

ADULT CONTEMPORARY

Mixing It Up In Big D

Pat McMahon’s winning profile

KDMX/Dallas PD Pat McMahon graciously says
he’s had the good fortune to rub elbows with a num-
ber of great folks who have influenced his style and
approach to programming and management.

He’s worked with Dan Vallie, whom
he credits with delivering the program-
ming equivalent of a Rhodes Scholar-
ship. McMahon also says he was lucky
enough tobe exposed to incredible crit-
ical thinking and strategic planning
during his six years at Nationwide
Communications alongside program-
ming gurus Bill Richards (who hired
McMahon to do afternoons at WNCI/
Columbus, OH 16 years ago and is cur-
rently Clear Channel’s Regional Sr.
VP /Programming overseeing Dallas),
consultant Guy Zapoleon and former
programmer and GM Dave Robbins,
who were willing to invest time in him
and share what they learned in the pre-
consolidation world. McMahon has
certainly learned his lessons well.

R&R: You've had tremendous success
in the latest book. Please share the break-
downs.

PM: The fall 2002 Arbitron was one
of the biggest and best books in the his-
tory of this station. KDMX has been up-
trending for the past year and is cur-
rently ranked fourth among persons
25-54 and No. 2 nonethnic. Obviously,
women drive the quarter-hour on the
radio station, but we are somewhat bal-
anced as far as gender, with a fair num-
ber of male listeners as well.

R&R: Tell us about your two different
“Mix lives.”

PM: My first run was from 1991-94,
during the pre-consolidation era. One
station, one manager, live jocks 24/7,
big research and marketing budgets
and a much less crowded radio dial.
We didn't know how good we had it.

The Dallas market was AC-heavy
back then too. Cox had a Soft AC,
Westinghouse had a Hot AC, and we
were going head-to-head with KVIL
in amainstream battle. Two years ago,
when I returned to KDMX, it had
evolved into a Hot AC by taking ad-
vantage of the ‘80s position, and em-
bracing a gold library that all the oth-
ers had ignored. Likewise, KVIL had
evolved into a Lite Rock position, and
the lines of differentiation between the
two stations became distinct.

While it was great having that mar-

keting and research war chest back in
the day, we have all had to adapt to
new, clearer thinking. We get great sup-
port from Clear Channel, but we've
also learned to look for the best way to
apply the resources that we are provid-
ed with without taking a single oper-
ating dollar for granted. We always
analyze our return on investment.

R&R: To what do you attribute your
latest success?

PM: I believe there were several fac-
tors that helped move the needle. First
off, our Dallas cluster went through
some leadership changes last year
when Brian Purdy moved up from
Houston to assume management du-
ties for the Dallas market and the North
Texas region. Rather than
shoot from the hip, we
tapped in to the resources
of Critical Mass Media to
get the lay of the land. It
was time for a few adjust-
ments to our musical recipe.

We also gave the imag-
ing an overhaul and creat-
ed a more vibrant and fun
presentation. I'm a big be-
liever in touching those su-
per Pls, and our “Mix Rewards” loy-
al-listener program helped us to
achieve that goal. We may not have a
big staff, but we have a far more deter-
mined staff. No one here would ever
say, “That's not my job.” Instead, they
say, “Let’s get the job done.” When ev-
eryone’s pulling in the same direction
and there isn’t any negative energy be-
ing wasted on squabbles or egos, your
efficiency factor goes way up.

R&R: What sets your morning show
apart from other shows in the market and
nationally?

PM: Jeff Elliott and Anna de Haro
host mornings. They've worked to-
gether for a little over two years and
are already ranked seventh 25-54 and
sixth with women. Itis not unusual to
see them hanging around and work-
ing on the next day’s show at Ipm.
Their show is what [ call “infotain-
ment” and relatively fast-paced. We
strive for a balance of music and ser-
vice elements, with news twice an
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Pat McMahon

hour and traffic four times per hour.

Jeff is married with two young chil-
dren and shares that perspective on-
air, while Anna is our Mary Tyler
Moore. She's that 30-something single
gal who would love to settle down but
hasn’t found Mr. Right. Their produc-
er, Cappy [Aaron Capottelli], is tena-
cious and won't take no for an answer.
He plays a tertiary on-air role as the
young, just-married guy who's not
getting any sleep because of a new-
born. Our traffic person is Amy Aus-
tin, who's 30-ish and pregnant.

Although facets of the morning
show staff’s personal lives do come
into play on the air, it’s not necessari-
ly a “friends” type of show. There are
benchmarked and recurring bits like
“Battle of the Sexes” and the “Nearly
Impossible Question” mixed in with
daily fresh bits and contests. Coming
back from the holiday break they did
the "On-Air Show Prep Meeting,”
which gave listeners the
chance to offer feedback on
regular features. It turned
out to be amazing. We re-
ceived direct information
from our listeners about
their passions and dislikes
on the show, which we im-
mediately implemented.

Our morning show has
also developed a code so a
caller can still make a point
or comment on sensitive or iffy top-
ics. For example, sex is referred to as
"going to Ohio.” We feel it's cute, and
it works on two levels: Listeners get
it, but their young children don't. Be-
cause we have so many young fami-
lies listening, we can still address sen-
sitive or relatively sensitive issues
while retaining a safe family environ-
ment.

And when it comes to celebrity in-
terviews, Jeff and Anna avoid the usu-
al spares like a Barry Williams or
Dawn Wells. They want to make sure
the guest matters to our listeners and
will generate entertaining radio. An
example would be having Jimmy
Carter on the air the day he received
the Nobel Prize or Pierce Brosnan
“Bond-ing” with our listeners.

Even the occasional offbeat inter-
view works, as long as it's entertain-
ing — like the world’s largest ball of
baling wire, with some old-timer in
Denton, TX talking about his balls, or
“Two Minutes With Bob Tollman,” the
30-year voice of the Ft. Worth Live-
stock Show and Rodeo, which is a
huge deal here in Dallas.

R&R: Tell us about the rest of the staff.

PM: Lisa Thomas is the MD and
Asst. PD; she also covers middays.
She’s a hometown lady, and, like all of
our staffers, she has a tremendous
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RADIOTHON-ING! The komx/Datlas programming staff conclude last
year’s Children’s Miracle Network radiothon after raising nearly half a million
dollars for local children’s hospitals. Seen here (I-r) are afternoon driver Tony
Zazza, MD/middayer Lisa Thomas, morning hosts Anna de Haro and Jeff Elliott,
PD Pat McMahon and, (in front) Promotions Director Kelly Kemp.

work ethic. She’s great on-air and on
the phones and is the girlfriend of ev-
ery woman who calls. She ranks sec-
ond in persons 25-54 and second in
women 25-54. She’s also a great help
inkeeping the operations side flowing,

Our afternoon host, Tony Zazza, is
only five or six years into the business,
but he eats, breathes and sleeps radio.
Some people say that consolidation
doesn't provide opportunities for en-
try to our business, but Tony is a tes-
tament to the fact that if someone is
passionate about radio and wants in,
they will find a way.

His shift ranks third in both persons
and women 25-54. He also handles
much of our image production, work-
ing with our voice person, Larry Mor-
gan — the same Larry Morgan who is
VP /Premiere Radio Networks. Over-
nighter Dina de la Rocha helps Tony
with some of the promo assembly.

Rounding out the Mix crew are Pro-
motion Director Kelly Kemp, who's
right here with me every step of the
way — detail-oriented, creative and
knows every media gadfly in Dallas.
Daniel Mitchell is our utility player.
He produces our evening show, which
is voicetracked by Cindy Spicer from
KMYI/San Diego, and he assists in
production.

And 1 have to mention one part-
timer. I hired Steve Anderson in 1992,
during my first go-round here, and
since then he has survived seven PDs
in 11 years. Currently, he has the dis-
tinction of having the longest tenure
of anyone here.

R&R: How much community service
is the station involved in?

PM: A lot. During last year’s Chil-
dren’s Miracle Network radiothon our
listeners responded with $465,000 in
cash donations. It is a tremendous
undertaking that involves hours and
hours of pre-production in the form of
patient and family interviews and
musical montages that tug at the
heartstrings.

We are also a big supporter of the
Make-a-Wish Foundation of North
Texas. Our Holiday at the Hard Rock
concert, starring Lisa Loeb and Six-
pence None The Richer, raised $7,000
for Make-a-Wish. And we always re-
spond to local and regional emergen-
cies. During the spring floods that rav-
aged Central Texas our morning show

staff quickly organized a drive for
much-needed cleaning supplies for
those who had suffered damage in
their homes.

R&R: What’s your proudest KDMX
moment?

PM: Ratings come and go, and
while they are important, working
with our staff to raise nearly half a
million dollars for the local children’s
hospitals during last year’s radiothon
was the best. I was so proud of each
of them. I just about lost it on the air
reading the total. In fact, my staff did
lose it on the air a couple of times as
they shared individual stories of trag-
edy and courage.

R&R: Can you share any advice from
local management that you've embraced?

PM: Yes. Our new senior manage-
ment team — Clear Channel Region-
al VP Brian Purdy and Clear Channel
Sr. VP John Cullen — has really en-
couraged us to embrace Clear Chan-
nel’s “best practices” policy, which is
taking the best ideas and sharing them
across the cluster and the region. It's
simple, yet brilliant: Hire good, smart
people and do good, smart radio.

R&R: Do you have any closing
thoughts on the state of the industry?

PM: Be accepting of change. Real-
ize that not every new idea is a good
idea, but look for that diamond in the
rough. Be willing to take chances and
do what you think is right. We are in
a new world of corporate radio that
none of us could have imagined even
afew years ago, butI can tell you that
Clear Channel is constantly urging us
to find ways to serve our local com-
munities.

John Hogan and the Mays family
are very committed to this concept.
Young people coming into our busi-
ness today don’t know of a radio in-
dustry that doesn't use hard drives to
deliver audio. The idea of one station
with one GM in a single building is
incomprehensible to them.

The business will continue to evolve,
and we will continue to be challenged
to find new ways to deliver on listen-
er, advertiser and shareholder expecta-
tions. It’s been 11 years since we
pushed the start button on the cart
machine— there’s a throwback —and
aired the first legal ID as KDMX/Dal-
las, and I still love coming in each day
and being a part of this team.
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WK WEK  ARTIST TITLE LABEL(S) BLAYS PLATS mp%%s%us
5 0 DIXIE CHICKS Landslide (Monument/Columbia) 2532 +411 351096
2 e PHIL COLLINS Can't Stop Loving You (Atlantic/ 2475 +100 324025
1 0 FAITH HILL Cry (Warner Bros.) 2433 +18 341025
3 o SANTANA F/IMICHELLE BRANCH The Game Of Love (Arista/ 2310 +46 323865
4 0 VANESSA CARLTON A Thousand Miles /A&M/interscope) 2260 +11 279671
6 0 KELLY CLARKSON A Moment Like This /RCA/ 1755 +54 197369
9 0 DARYL HALL & JOHN OATES Forever For You (U-Watch) 1599 +165 165890
7 8  FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia) 1599 -49 194107
8 9  SHERYL CROW Soak Up The Sun /A&M/interscape) 1512 -32 197328
10 @ SHANIA TWAIN I'm Gonna Getcha Good! (Mercury) 1354 +18 177166
12 @ CHRISTINA AGUILERA Beautiful (RCA) 1299 +239 209841
11 12 CELINE DION A New Day Has Come /£pic/ 1219 -61 150761
13 @ ROD STEWART These Foolish Things (// 1079 +62 139669
15 14 JOHN MAYER No Such Thing /Aware/Columbia) 838 41 121583
14 15 CELINE DION At Last (Epic) 763 -180 102267
19 D  CELINE DION | Drove All Night (Epic/ 728 +306 141213
23 Q JOSH GROBAN You're Still You /743/Reprise/ 675 +375 69474
18 @ REGIE HAMM Babies (Refugee/Universal South) 646 +213 67915
16 19 PAUL SIMON Father And Daughter ick/Jive) 473 -6 54248
17 20 TAMARA WALKER If Only (Curb) 435 -4 37583
2 @ JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 406 +30 75917
24 @ DANA GLOVER Thinking Over (JreamWorks) 395 +118 32111
22 23 DJ SAMMY & YANOU Heaven (Candlelight) (Robbins) 297 -56 69271
20 24 MARIAH CAREY Through The Rain (MonarC/A0JMG) 276 -122 27730
28 @ GEORGE HARRISON Stuck Inside A Cloud /Capitol) 267 +84 23423
27 @ GARFUNKEL/SHARP/MONDLOCK Bounce /Manhattan) 227 +17 20843
26 @ UNCLE KRACKER In A Little While /Lava/ 217 +6 49877
(Debut> €I  AVRIL LAVIGNE I'm With You (Arista) 193 +60 64591
30 @ KID ROCK W/SHERYL CROW Picture /L ava/Atlantic) 167 +21 40588
25 30  JAMES TAYLOR Whenever You're Ready (Columbia) 163 -83 1797
119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
1/26-2/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.
Songs between Mo. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-to-week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour
Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
New EEACTIVE, ... it e moememsramr e s o
GLORIA GAYNOR | Never Knew (Lagic/ VONDA SHEPARD Rainy Days (/acket/
- Total Plays: 120, Total Stations: 21, Adds: 2 Total Plays: 57, Total Stations: 24, Adds: 11
;
KEITH URBAN Somebody Like You (Virgin/
Total Plays: 91, Total Stations: 13, Adds: 1
Songs ranked by total plays
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ARTISTTITLE LABEL(S) ADDS
JOSH GROBAN You're Still You (743/Reprise/ 15
CELINE DION | Drove All Night Epic/ 13
VONDA SHEPARD Rainy Days (Jacket/ 1"
DANA GLOVER Thinking Over (DreamWorks/ 10
CHRISTINA AGUILERA Beautiful (RCA/ 9

BEN GREEN Without You /ASRC/

RUSSEL WATSON Is Nothing Sacred (Decca/Universall

CRAIG DAVID Hidden Agenda (Wildstar/Atlantic/

RIC SANDLER I'll Let Ya Know (Rich /D)

ROD STEWART These Foolish Things 4/

KID ROCK WISHERYL CROW Picture (Lava/Atlantic)

SIXPENCE NONE THE RICHER Don't Dream It's Cver (Reprise/Curb)
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“I'M GONNA GETCHA GOOD!™
12* at Monitor Mainstream Adult !

From her new album &7/
Don’t miss the VH-1 Premier
“Shania: What It's Like” on Feb. 12th!
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Most
IncreasedPlays. ........
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ARTIST TITLE LABEL(S) INCREASE
DIXIE CHICKS Landslide (Monument) +411
JOSH GROBAN You're Still You (743/Reprise) +375
CELINE DION | Drove All Night (Epic/ +306
CHRISTINA AGUILERA Beautiful (RCA/ +239
LIONEL RICHIE Angel (/siand/IDJMG) +223
REGIE HAMM Babies (Refugee/Universal South) +213
DIDO Thankyou (Arista) +169
DARYL HALL & JOHN OATES Forever For You (* Watch/ +165
ENRIQUE IGLESIAS Hero finterscape/ +144
LONESTAR I'm Already There (BNA/ +136

R&R Station Playlists have moved to the web.

See all of our monitored reporters at
www.radioandrecords.com.

ROBA}

#1
MOST ADDED
AGAIN!

“You're Still You”

The follow-up to two
consecutive #1 singles

3x PLATINUM :
#1 Selling Mainstream AC Artist of M
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America’s Best Testing AC Songs 12+
For The Week Ending 2/7/03
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SHHI‘I'L CROW Soak Up The Sun (4 &Minterscope/
KELLY CLARKSON A Moment Like This (RCA/
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TAMARA WALKER If Only (Curb)
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CELINE DION | Drove AN Night /Epic/

DARYL HALL & JOHN OATES Forever For You (U-Watch)

JOSH GROBAN You're Still You (743/Reprise/

CRAIG DAVID Hidden Agenda (Wildstar/Atlantic)

CHRISTINA AGUILERA Beautiful (RCA/
NORAH JONES Don't Know Why (Blue Note/Virgin)

ROD STEWART These Foolish Things (J/

VONDA SHEPARD Rainy Days (Jacket/

PAUL SIMON Father And Daughter (Nick/Jive)

KEITH URBAN Somebody Like You /Virgin/

UNCLE KRACKER Drift Away (Tap Dog/Lava/Atlantic)

COUNTING CROWS Big Yellow Taxi (Geffen/Interscope)

BEN GREEN Without You /ASAC)

HOOTIE & THE BLOWFISH Innocence (Atlantic)

DAVID LANZ Walk On Water (Decca/

JO DEE MESSINA Was That My Life [Curb/

RUSSEL WATSON Is Nothing Sacred (Decca/Universal)

Recurrents ... .. .... ........

DIDO Thankyou /Ar/sta/

ENRIOUE IGLESIAS Hero //nte/scape/ 1443
1 122

MATCHBOX TWENTY If You re Gone /lava/Athnt/c/ 1 121

LEE ANN WOMACK | Hope You Oance /MCA/Umve/sa// 1 1 1 1 |

REGGIE HAMM Babies (Refugee/Universal South) 317 - 16% 5% 3200 16% A% | | oo ‘
lONESTAR V'm Already There /B/VA/ 965
Total sample size is 290 respondents. Total average favarability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Tatal familiarity
represents the percentage of respondents who recognized the song. Tatal burn represents the number of respondents who said they are tired of hearing the _SAVAGE GARDEN I K"ew I LOVEd You / ca/”’"b'a/ 907 )
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the Y 0 Ti /?
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions ) ._EN A "IY Ime / epr /Se/ 902
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling
818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Nelworks. Songs ranked by total plays
. o\
- N
WYJB/Albany, NY * KXUT/Boise, ID * KKBA/Corpus Christi, TX * WAJL/R. Wayne, IN * WYXB/Indllmpohs. IN* WMGN/Madison, Wl * WWDENorfolk, VA * WRSNRaleigh-Durham,NC * |  KLSY/Seattie-Tacoma, WA * KMXZ/Tucson, AZ
OM: Michael Morgan PD: Tobin Jeffries OM: Audrey Malkan OM: Lee Tobin P : Pat O'Netll OM/PO: Don London PD: Bob Bronson PO: Tony Coles OM: Buddy Van Arsdale
PO: Chris Holmberg 1 CELINE DION “Nght™ POMD: Jason PO: Barb Richards APDMD Jim Cuom : Mark Van Allen APDAAD: Joff Moreau MD: Deve Horn MD: Thomas PO; Rich
MO: Chad O'Hara 16 RUSSELL WATSON “Sacred” MD: Jim Barron NoAdds DANA GLOVER “Over” JOHN MAYER "Body” RUSSELL WATSON “Sacred” SIXPENCE . *Oream” APDMO: Leslie Lots
3 STRESMDS WAMLOW-O |y Boston, MA* 3 CHSTAAAGULERA B 5 . " 1 JOSH GROBAN “Sur
A 3 ! KViLDallas, TX * Know” WTFM/Johnson City, TN * KVLY/McAllen, TX * KMGllelahom ,0K* KRNO/Reno, NV * KPWMSealle-Tacoma, WA* .
LR LS R :gom OTenry OMWPD; Kurt Johnson m%mﬂw&mn VP/Prog.; Mark E. ulgunmy PO/MD: Alex Duran ! POMD: Dan Fritz PD: Tony Coles WLZW/itica-Rome, NY
: Mark La No Adds No Adds BEN GREEN “Without” MDSm.O‘Brbn No Adds MD; Laura Dane PD: Peter Naughton
KMGNNWMN“E NM* No Adds WAFY Frederick, WD VONDA SHEPARD *Rainy” 1 JOSH GROBAN "SI No Adds DAVA GLOVER "D
n.m. n, OH * Henry WKYE/Johnstown, PA WTVRRichmond, VA * LHEAN S o)
m,,, Adds o™ WEBE/Bridgeport, CT WLI]IL/?IM . ':D ME'SVE -o: ot PD; Jack menl:n WLRQMelbourne, FL* KEFM/Omaha, NE * OM/PD: BIll Cahill KVKI/Shreveport, LA * R
PD: Curtis Hanson PDMO/Promo Dir.: Sandy Colll 8 UNCLE KRACKER "Drit” MD: Brian Wolfe OMPD: Jott McKeel POYMD: Steve Albertsen 9 CHRISTINA AGUILERA “Bsaubiul™ oM: w WASH/Washington, DC
WLEV/Allentown, PA* MD: Danny Lyons No Adds 8 DAVID LANZ “Water 1 DANA GLOVER "Over” 6 .msusﬂoamsnl APD: Jeff Larson SHERYL CROW “Soak” PO/MO: e Huffmen PD; Stave Allan
wn, No Adds 8 JO DEE MESSINA ‘Lite COUNTING CROWS “Tax™ CRAIG DAVID “Hdden” 4 REGIE HAMM *Babes” § B R o No Adds ¢ CRISTIAMGULERA et
PO: Bobby Knight K0SDenver, CO * AIC SANGLER “Let” CELINE DION "Nght” 3 fsicogmsr
9 HAL & OATES ormer WEZN/Bridgeport, CT * PD. Mark Exhwars WKTWGainesville, FL* WOLR/Kalamazoo, M — . W | WNSNSouth Bend, IN
am(;a(gu Without” POMD: Steve Marcus APLYMD: Steve Hamitton PD: Les Howard Jacoby OMV/PD: Ken Lanphear WRVRMemphis, TN WMGF/Orlando, FL PO: Don Mortison POMD: Jim Roberts .
NoAdds NoAdds APD: Kovin Ray APDMD: Brian Wertz PO: Jerry Doan o g:u Kampmeler MD/APD: Dick Daniels OANAGLOVER "D _ wwmm ch,
KYMG/Anchorage, AK . ' . | OO gt 16 CELINE DION “Night” i‘omm PD: Ko e 1 CELINE DION “Hght VONDA SHEPARD “Ray §0: Pk Shockley
PD: Dave Flavin WJYE/Buffato, NY KLT\/Des Moines, tA y . No Adds X Ae 2 VONDA SHEPARD Ratw
4 PAUL SIMON “Father” PD: Jos Chitle OM: Jim Schaeter KUDL/Mansas City, KS . . WRMWRMBSIEI. SC/Spokane, Wi 1 RUSSELL WATSON
NoAdds POMD: Tim White ) PO: Dan Hurst %MsmwygﬂlmX, N WMEZPensacala, FL* ome Joﬂglmr- OWPD: Rob Harder RIC SANDLE
" * " : , ‘arese :
WPCHIMama. GA* . 2 CHRISTINA AGUILERA “Beautiul ﬂgﬁ:&d Rapids, M| CELINE DION “Night e — e M'W el Ploscl WHUO wye
WHBC/Canton, OH oMl APDMD: Mary T . FUNKEL/SHARP. . “Bounce” GARFUNKELISHARP . “Bounce™ 2 VONDA SHEPARD “Rainy” No Adds 'WW
P oty Skmmons WNIGDetrod, W1 CHARLOTTE CHURCH oow” KSRCAansas City, MO GEORGE HARRISON “Cloue” KEITH URBAN “Somebocy” OWPD: Sve Purone
WFPG/Attantic City, NJ * : ’ KID ROCKSHERYL CROW Petre™ | i 0 ia, IL 10WLY/Spokane, WA *

PCE/W o L UNCLE KRACKER “Dret 24 VANESSA CARLTON k" SIXPENCE. “Drea B e Ashley WLTEMinneapolis, MN * m”“"’m-. WGFBRockdord, I PO ens BENGREEN “Wihout”
"DW “Beautital” POMD: Gary Notan POMD: Anthony Bannon : " .
3 GARISTNAAGULERA Bt WSUY/Charleston, SC * s GTAAGUL St WOOD/Grand Rapids, M1 * e il T Dk cuoven 7 HALL & OATES "Forver” BEN GREEN "Without WMGS/Wikes Barre, PA

GLOVER “Over” : Loyd Ford PD: John Patrick WJXB/Knaxville, TR RUSSELL WATSON “Sacrod” 1 JOSH GROBAN “Stir PDMO: Stan Phitfips
MD: Randy Wilcox WOOF/Dothan, AL 1 DAKA GLOVER “Ovar” PO/MO: Vance Diltard KGBY/Sacramento, CA* . No Adds
WBB{/Augusta, GA * Uy GWPDAR: Lekgh Simpson 1 JOSH GROBAN S fone WLTQMilwaukee-Racine, Wl * | WBEB/Phitadeiphia, PA * PIMD: Brad Waklo KGB)/Springfield, MO .

g DANAGLOVER BEN GREEN Wit 4 . Backer WJBWWIInqun DE
PO: John Patrick GEORGE HARRISON “Cloud” CRAIG DAVID "Hidden' A PDMD: Sten Atkinson PD: Chris Conley No Adds PD: Paul Keiay

Mo Ades VONDA SHEPARD RUSSELL WATSON “Sacreg WMAG/Greensbora, NC * PD?L ahayette, LA No Adds No Adds At o RO Machian ite

(] 1D Siava Whey ’ ) KYMX/Sacramento, CA * 3 JOSH GROBAN "SaF NoAdds
KM/ Austin, TX * WOEF/Chattanooga, TN* | KTSM/EI Paso, TX * POMD: Nick Allen No Adds WMXCMobile, AL ¢ KESZ/Phoenix, AZ * Dir/Prog: Mark Evans )
PO: Alex O'Neal PD: Dansty POMD: Bill Tole PD: Dan Mason PD: Shaun Holly PD: Bryan Jackson WMAS/Springfield, MA * WGNYWilmington, NC
MD: Knight No Adds APD: Sam Cassiano N . WMD: Mary Booth APD/MD: Craig Jackson MD: Deve Dismond FD: Paul Cannon ! PD: Mike Farrow
9 ROD STEWART “Fooksh NoAdds WMY\Greenville, SC * WFMKLansing, Wi 5 ROD STEWART “Foolstr” 7 ROD STEWART “Foolsh No Adds ol MO: Craig Thomas
WLITChicago, IL* PD: Greg McKinney PD: Chris Reynoids 4 cmnsnmmwwmr ; ﬁﬂu %Flg%a‘w CELINE DION ‘Night” 5 CELINE DION "Night"
KGFM/Bakerstield, CA * OMPD: Bab Kasks WXKC/Erie, PA 1 JOSH GROBAN St B 1 WWW b Ty KHI(/SI ans Mo* .
OM: Bob Lawis MO: Eric Richeke PD: Ron Arien ’ RIC SANDLER “Let” . KJOY/Stackton, CA * KRBBM’I:hna kS
PLYMO: Cheis Edwards Mo Ads MD: Scott Stevens WSPA/Greenville, SC * RUSSELL WATSON “Sacred K A KKLTMH n "° ""‘ oo POMD: John Chistien James
1 JosHCROBAY <ot 3 LD g POMD: Brien Teylor N IG.vndedo“ O e BEN GREEN “Without” . Suzenne Mears
SHERAD WRAM/Cincinnati, OH * ) e NaAdds KMZQs Vegas, NV * 4 CELINE DION “Night”  DAAGORA Dor . VONDA SHEPARD “Rain” s .
KKDJ/Bakersfield, CA * mﬂ,&“ e X WRCHMartford, CT * APD/MD: Charese Fruge . WLTJ/Pitsburgh, PA KBEE)SaRLake Cty, UT* WMTX/Tampa, FL * WSRSMMer MA
PD/VOD: Kenn McCloud No Adds WIKY/Evansville, IN PD: Allan Camp No Adds WOBM/Monmouth-Ocean, NJ * | - PD: Chuck Stevens Rusty Keys P, T i e e
7 STREISAND & MANILOW "One” POMO: Mark Baker MD: Joe Hann OM/PD: Dan Turd a&wmﬂ . u CHAISTINA AGUILERA “Beautit” APDIMO: Bobby Rich 1 JOHN MAYER "
il wngcxgﬂmm_ oH* 5 ROD STEWART “Foolsh 1 RUSSELLWATSON “Sacred” guTyL;: h!egas NY* Kw':\;ll:m - o St Lt G, U CELINE DION “Night™ CRAIG DAVID
3 llor : Tom Chase , . .
PP s KEZAFayetievle, AR YATRMorolulu, H1* W: Jonn Berry ot Bamia ey WsHHpitsourgh, PA KSFUSal Laka Cit, . WARMYark, PA *
WLIF Baimare, MD * PD: Chip Ariedge PD: Wayne Maria Mo adts RUSSELL WATSON “Sgored” PO Lance WRVF/Toledo, OH PD: Kelly West
MD: Mark Thoner APOMID: Dawn 4 No Adds MO: Mark Andrews DYMD: Rick Sten
co* | wp:christan CRAIG DAVID “Hhdden NoAdds (phe it
No Adts KKLIICnImdo Springs, g CHRISTINA AGU'[ERA “Beautdul CRAG DAVID “Hodden® KBIG/Los Angeles, CA* No Adds 1 JOSH GROBAN *St¥™
gl VONDA SHEPARD “Rary” O e Ko WALK/Nassau-Suffolk, NY * | WHOM/Portiand, ME I

WBBE/Bzton Rouge, LA+ | 'O o Beere 5 WAL NS Towr A PMD: Rt POAMD: Rob Miler PD: Tim Moore KOXT/San Antonio, TX
OUPD: Don Gosedn GLORIA GAYNOR “Knew” WCRZ/Flint, M1 * KSSKtonaluk, H * 1 TELEPOPMUSIK “Brsahe NoAdds o DD Tom Croge

N OMPD: J. Patrick POMD: Paui Wilson . . y * ;

flyvin 5 D" Gucrge Mentyre REGE A s . e e e } B = | *Monitored Reporters

o | POMD: Brent Johnson Ho Adds KOSTA.os Angeles, CA MD: Jodi Vale T SIXPENGE. “Dream” SHANIA TWAIN “Getcha

WY Bikad Gulfport, MS* | "\ 00me mocene” KTRR/R. Collins, CO * WAHRHuntsville, AL * PD: Jhan Keye 2 KIDROCKISHERYL CROW ‘Peure” | WHITNEY HOUSTON “Over” 136 Total Reporters
1 o saoeay TONon S Ry ingiwaiaaal WD: Bonny O'ren Ho s WLMG/New Orleans, LA * WWLIProvidence, R el -

DANA CLOVER e . VONDA SHEFARO “alny WVEZ/Louisville, KY * POMD: Stave Sutsr APD: Davey Moris WD: Bob Kohz 119 Total Monitored

WSNY/Columbus, OH * e APDMID: Joe Fedels RO iceny Scot A o Ades UL .

WYSF/Birmingham, AL * PD: Chuck Knight gersid . No Adds USHARP.. . N
el 0 Sove Gy b “‘cg""u,{,,‘;,‘“%u","f" WTPVndarapols M WPEMacon, GA e WRALRateigh Duram. NC* | oo Santa Bartara, CA 17 Total Indicator
it 3 ARl Lnete e R 0 Seve Coopar POMS: Henk Brigmond pi AL gty APOARD:Nancy

VONDA SHEPARD *Rainy™ 3 ROD STEWART “Foaish” VONDA SFEPARD Tany™ No Adds Mo Adds No Adds DANA GLOVER “Over” No Adds
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N l] ﬁ E ; (Cat Country 97.5), we debuted on

. Christmas Day after a month of stunting

' gravitates to either CHR or AC by de-

LANith

§ Chandler . with either, we have positioned Star 97.5
%:P’ KSZR (Star 97-5)/]'"330", to play the best available music from
V - bothformats. # We are an “Adult CHR”

today’s hits and yesterday’s favorites. It would not be un-
usual to hear Nickelback, The Backstreet Boys, Lee Ann
Womack, A-ha and Avril Lavigne in the same half-
hour. # As radio programmers, we like to think that lis-
| teners’ tastes follow the same charts we read each week.
They don’t. Just get into almost anyone’s car and look
at their CD collection. When we choose new music for
Star, we specifically look for crossover records. These are

songs with such mass-appeal that they do well with the CHR listeners |
and the AC listeners simultaneously — and probably even some of the |
Country listeners. # It's funny, but after several years at the Country
Radio Seminar listening to programmers complain that Leann Rimes, |

. Faith Hill, Shania Twain and Lonestar sound too pop to play on their Coun-
try stations, | now welcome songs by those artists on Star 97.5. The Dixie
Chicks’ “Landslide” is in power rotation for us.

Just a week after they performed the
national anthem at the Super Bowil,
The Dixie Chicks vault to No. 1 on the
AC chart with “Landslide” (Monument/
Columbia) ... The other big move goes
to Josh Groban’s “You’re Still You”
(143/Reprise), which goes 23-17*; he’s
also Most Added at AC. Groban is fol-
lowing up his chart-topping “To Where
- You Are” ... Hall & Oates are another
act who recently topped the chart, with “Do It for Love” (BMG Heri-

5 _.

tage), and they’re now up to No. 7 with “Forever for You” ... Celine |

Dion kesps rolling, moving 19-16* as “I Drove All Night” is headed
— rather quickly — for the top 10 ... On the Hot AC chart, Dixie Chicks
hold at No. 2 but are closing in on Santana f/Michelle Branch’s No. 1

“The Game of Love” (Arista) ... Avril Lavigne is about ready to have
another chart-topper at Hot AC as “I’'m With You” (Arista) moves up

to No. 3 ... On the Most Added front, Matchbox Twenty win by a
nearly 3-to-1 margin over their nearest competitor with “Unwell” (At-
lantic), which chalks up nearly 40 adds ... Big chart moves at Hot AC:

“Don’t Dream It's Over” by Sixpence None The Richer (Curb/Re- |
prise) climbs 28-20*, Uncle Kracker's “Drift Away” goes 33-25*

(Lava), and John Mayer follows two top five hits with “Why Georgia”

(Aware/Columbia), which rises 36-29*.
; — Anthany Acampora, Director/Charts

KSZR (Star 97.5) is a brand-new ra-
dio station in Tucson. Formerly KOAZ |

| as “Christmas 97.5." Realizing that there |
_ is a large segment of the audience that |

fault without being completely satisfied |
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artist

armist: Erasure
LageL: Mute

By MIKE TRIAS/ASSISTANT EDITOR

= Gt G a0 o

n 1985 former Depeche Mode member
Vince Clarke placed a vocalist-
wanted ad in a British music newspaper.
When Andy Bell answered, Erasure —
one of the most prolific electronic pop
bands in history — were born. In 1988
they brought their sound to America with
their third album, The Innocents. The
singles “Chains of Love” and “A Little Re-
spect” became smash hits, and Bell was
recognized as one of the first openly gay
performers in the pop world. Since then,
Erasure have had multiple No. 1 albums
in Europe and sold over 20 million albums
worldwide. Now they are back with
“Solsbury Hill,” the lead single off their
just-released CD, Other People’s Songs.
“Solsbury Hill” is the duo’s version of
Peter Gabriel’s classic song. Originally re-
corded by Gabriel in a 7/8 time signature,
the track gave Erasure and producer
Gareth Jones a tough time when they tried
to remake it. “And then we just figured,
‘We'll make it 4/4,” and the whole thing
came together,” says Clarke. “That was
quite a moment. It was such a simple thing
to do, but it took us ages to work it.out.”
After recording nine albums of almost
entirely original songs — in 1992 they
released an EP of Abba songs called
Abba-esque — Erasure decided that their
10th album was a perfect vehicle to cel-
ebrate classic pop music. “I was thinking
that there are so many tunes out there
that I would love to do as a singer,” says
Bell. “So part of it was coming from the
perspective of being a singer who loves
great songs.” Work on the project began
in 2001, with Bell flying between Spain
and the U.K. to work with Jones. Clarke

soon joined the pair to add his arrange-
ment and keyboard skills, and Erasure
were officially back in business.

“It’s quite interesting. because when
you choose your favorite song it’s not nec-
essarily the song that’s going to work best
when we record it as Erasure,” says
Clarke. “My favorite songs are set in time
and history and they're to do with my
youth, so sometimes the songs that I
thought, ‘Oh, they’re fantastic,” didn't
work, because we couldn’t reproduce any-
thing better than the originals.”

Bell says, “It’s also been quite refresh-
ing for us. I think we found that we were
heading toward autopilat after Cowboy
and Loveboat. It’s not that you lose the
spark, but you forget what pop’s all about
and how inspiring music can be to you.
What’s interesting about doing these
cover versions is that a lot of them are
really old. They're from the 1950s. It’s
really weird that we've done synthesized
versions, but the vocals still sound, some-
times, older than the original ones. It’s
quite bizarre.”

To promote Other People’s Songs, Era-
sure will be hitting the road with the
Other tour, presented by VH1 Classic.
For their first North American perfor-
mances since 1997, the duo will be per-
forming songs from the new album along
with fan favorites from yesteryear. The
Other tour begins in Washington, DC on
March 2, crossing the country until it
winds down in Seattle on March 23.
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Wk W ARTIST TITLE LABELIS) WS el IMP%%J(S:)?SI%NS RV
1 1 SANTANA F/MICHELLE BRANCH The Game Of Love /Arista/ 3374 219 331839 18 87/0
2 2 DIXIE CHICKS Landslide (Monument/Columbia) 3279 -3 300561 13 78/0
5 Q AVRIL LAVIGNE I'm With You (Arista) 31m +318 313597 10 86/0
3 4 NODOUBT F/LADY SAW Underneath It All {interscape) 3053 44 302221 18 83/0
4 5  JOHN MAYER Your Body Is A Wonderland /Aware/Columbia/ 2950 92 288554 24 81/0
8 0 KID ROCK W/SHERYL CROW Picture (Lava/Atlantic) 2636 +302 255208 " 83/2
6 7 MATCHBOX TWENTY Disease (At/antic/ 2478 134 227865 17 7710
7 0 UNCLE KRACKER In A Litile While {Lava/ 2381 +21 205288 23 72{0
10 0 NORAH JONES Don’t Know Why (Blue Note/Virgin/ 2193 +168 248202 N 65/0
9 10 CREED One Last Breath (Wind-up) 1948 -240 160966 35 7310
14 Q TORI AMOS A Sorta Fairytale (£pic/ 1700 +26 192463 16 64/0
17 @ CHRISTINA AGUILERA Beautiful (RCA) 1695 +230 162670 7 54/3
13 13 VANESSA CARLTON A Thousand Miles (A&M/interscape) 1694 -41 155798 47 73/0
1 14 AVRIL LAVIGNE Complicated (Arista) 1687 -164 166389 41 87i0
16 @ 3 DOORS DOWN When I'm Gone (Republic/Universal) 1648 +182 129405 9 62/0
20 @ COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 1304 +189 136994 9 65/7
18 17 FAITH HILL Cry (Warner Bros.) 191 -61 109020 17 502
15 18 JOHN RZEZNIK I'm Still Here (Jim's Theme) (Wait Disney/Holfywood) 1148 -360 117185 15 58/0
19 19  DAVE MATTHEWS BAND Grey Street (RC4) 1075 -67 118348 10 49/0
28 @ SIXPENCE NONE THE RICHER Don’t Dream It's Over (Reprise/Curb) 1007 +406 94933 2 72i8
23 @ BON JOVI Misunderstood (/sland/IDJMG) 872 +49 99924 6 54/1
26 @ COLDPLAY Clocks (Capitol) 846 +161 119562 4 54/11
25 @ STEREQ FUSE Everything (£0/Wind-up) 794 +38 75704 14 a4a.1
24 24 CREED Don't Stop Dancing (Wind-up) 8 -21 61978 8 45]0
33 @ UNCLE KRACKER Drift Away (Tap Dog/Lava/Atlantic) 704 +230 58669 3 4812
22 26  RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 673 217 70254 14 39/0
29 @ PAY THE GIRL Freeze (7VT) 663 +12 53491 5 381
30 @ STONE SOUR Bother (Roadrunner/IDJMG) 602 +52 48730 6 33/0
36 @ JOHN MAYER Why Georgia (Aware/Columbia) 580 +126 85149 2 38/9
31 @ PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 554 +30 42494 4 13/0
34 @ VONRAY Inside Dut (Flektra/EEG) 543 +69 37754 5 32/0
38 @ LUCY WOODWARD Oumb Girls (4t/antic) 500 +118 52062 3 3913
32 33 FROU FROU Breathe In (MC4) 487 2 43911 7 2710
€D  CELINE DION | Drove All Night (£pic/ 445  +233 36980 1 2112
27 35  DANA GLOVER Thinking Dver [DreamWorks) a1 -203 25481 20 29/0
39 @ PHIL COLLINS Can't Stop Loving You (Atlantic/ 384 +20 33663 7 15/0
35 37  JACK JOHNSON Bubble Toes (Enjoy/Universal) 383 -82 67855 n 18/0
37 38  SHANIA TWAIN I'm Gonna Getcha Good! (Mercury) 351 -94 31522 7 24/0
40 39  PINK Family Portrait (Arista) 332 19 13368 5 8/0
- 40 VANESSA CARLTON Ordinary Day (A&M/Interscope/ 293 -35 50480 15 710

90 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
1/26-2/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. "

Most Added’
www.rradds.com

ARTIST TITLE LABEL(S) ADDS
MATCHBOX TWENTY Unwell (Melisma/Atlantic) 38
UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic) 12
COLDPLAY Clocks (Capitol) 11
MACY GRAY When | See You /Epic/ 10
JOHN MAYER Why Georgia (Aware/Columbia) 9
SIXPENCE NONE THE RICHER Don't Dream it's Over (Reprise/Curb) 8
COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 7

EVERCLEAR Volvo Driving Soccer Mom (Capitol)

GO0 GOO DOLLS Sympathy (Warner Bros.)

SUSAN TEDESCHI Alone (Tone-Cool/Artemis)

JASON MRAZ The Remedy (I Won't Worry) (Elektra/FEG)
CHANTAL KREVIAZUK In This Life (Columbia)

B

BOI'I *J O\Vi“wsunnensroon"

2003 Grammy Nominee

@) at R&R Hot AC
26* at Monitor Modern Aduit
22* at Monitor Top 40 Aduit

New at: KIOI & KFME

SOLD OUT ARENA TOUR
with GOO GOO DOLLS

Q THE ISLAND DEF JAM MUSIC GROUP
ISLANI) A UNIVERSAL MUSIC COMPANY

Most
IncreasedPlays . . .
O —— onaL
PLAY
ARTIST TITLE LABEL(S) INCREASE
SIXPENCE NONE THE RICHER Don't Dream... (Reprise/Curty  +406
AVRIL LAVIGKE I'm With You (Arista/ +318
KID ROCK WISHERYL CROW Picture [Lava/Atlantic) +302
CELINE DION | Brove All Night (Epic/ +233
CHRISTINA AGUILERA Beautiful (RCA/ +230
UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic) +230
COUNTING CROWS Big Yellow Taxi (Geffen/interscope) +189
3 DOORS DOWN When 'm Gane (Regublic/Universal) +182
MATCHBOX TWENTY Unwell (Melisma/Atlantic) +176
NORAH JONES Don't Know Why (Blue Note/Virgin) +158

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.
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America’s Best Testing Hot AC Songs 12+ Indicator vt s e e e e
For The Week Ending 2/7/03. o s e v st Most Added’

. — e o s LD
Artist Title (Label) W LW Familiarity Burn TD Familiarity Burn MATCHBOX TWENTY Unwell ?Me/isvma/At/a;ltic/ —————
3 DOORS DOWN When I'm Gorié TRepubliniversal) . - - =+ 08 406 < 81% . 16% 1406 7 83%  18% | | LAY THEGIRL Freeze 7V7) T —
STONE SOUR Bather (Roadrumer/IDJMG) 398 391 54% 12% 408  55% 12% 3 DOORS DOWN When 'm Gone (Republic/Universa)
 AVRIL EAVIGHE I With Yoo drital, - >~ 50 . L s 387, 388> 926 i20%; . 404 SYg2% & 24% | | SHERYLCROW Soak Up The Sun (A&Minterscope)
LIFEHOUSE Spin (OreamWorks) 397 397 81% 19% 390 83% 21% UNCLE KRACKER Drift Away (Top Dog/Lava/Atiantic)
,JOHN RZEZNIK ' Sl Heid Win's Therie) (Walt Disnsy/Molywood = 52555 ‘388 ¢ 382 7 T3%°*516% 5 | 382 < T1% 3 A% | | —STERED FUSE Everything (ED/Windvp)
MATCHBOX TWENTY Disease (Atiantic) 386 391 9% 25% 398 9%  26% SIXPENCE NONE THE RICHER Don' Dream I’ Over (RepriselCurt)
COLOPLAY GBS Qi AT el 0% 400 - 55% < g% | | LUCY WOODWARD Dumb Gis At o
STERED FUSE Everything (E0/Wind-up) 384 389 M%  T% 9% 8% NOODUBTGumsnyifatecson) :
-SKNTANA EINICHELLE BRANCH The Game O Love (Arista/. 3. 60 379,55 5% <3770 389 96% 5 37% JC CHASEZ Blowin’ Me Up {(With Her Love) (Jive)
DAVE MATTHEWS BAND Grey Street (RCA) 374 372 64%  14% % 15% HOOTIE & THE BLOWFISH Innocence (At/antic)
5DAVE MATTHEWS BAKD Where Ae Yoi Going (864~ 364 3617 89% L A% L 3T T R a9 wazs”| | STACIA Angel Aaystone)
AVRIL LAVIGNE Complicated /Arista) 160 357 98%  5%% 353 100%  62% '
‘COUNTING CROWS FIVANESSA CARLTON Big Yeliiw Taxi (Geffenifersidpel 3,60 ;5 35675 56% - 11%% [, 3614 60% ) +12% New & Active.
CREED One Last Breath (Windp/ 359 355 93% 45% 354  94% 48% | | SISTER HAZEL Your Mistake [Sixth Man)
IVANESSA:BARLTON A Thotisand Miles JA&M/nterscopel:. (357 5,362 7 9T% 7 66% T 1835, 8%: | | Total Plays: 276, Total Stations: 16, Adds: 2
JOHN MAYER Your Body Is A Wonderland /Awaie/L‘a/umllla/ 356 358 95% MACY GRAY When | See You (£pic/

DIXIE CHICKS FISHERYL'CROW

BON JOVI Misunderstood //s/ano’//DJMG/

< BEDHOT:CHILE PEPPERS Zéphyr, Song Worner Bros.) - < -

TORI AMOS A Sorta Fairytale (Fpic/
“CREED Dot Stop Dancing Mindup) ' ‘

NORAH JONES Don’t Know Why (Blue /Vate/l//ry/n/

- CHRISTINA AGUILERA Beautiful (RCAL.

5677362
3.55

Total Plays: 261, Total Stations: 27, Adds: 10

MATCHBOX TWENTY Unwell (Melisma/Atlantic)

Total Plays: 259, Total Stations: 50, Adds: 38

BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive)
Total Plays: 259, Total Stations: 17, Adds: 2

NO DOUBT Running /Interscope)

Total Plays: 224, Total Stations: 10, Adds: 3

84%

LR

SIXPENCE NONE THE RICHER Don't Dream It 3 0ver /L‘uib/ﬁepilse/ 3.49 49% 1% 54% 13% DAVID GRAY Be Mine (ATO/RCA/

NO DOYBT Underneathy it Al fiatarscope) 55 < 5 oo I ¥ 20 £ 3865 347, 5 97% 5 54% B75100%% 52% | | Total Plays: 207, Total Stations: 22, Adds: 2

PAY THE GIRL Freeze (7V7) . 20% 4% 35 15% 3% PETER STUART With My Heart In Your Hands (Vanguard)
+ KID ROCK FISHERYL CROW Picture Atlantic (.39« .~ .7} G, 27%%,3.40 £ 81007 27%:. 28 Total Plays: 177, Total Stations: 20, Adds: 2

DANA GLOVER Thinking Over (DreamWorks) 336 333 45% 13% 348 47% 14% JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG)
* UNCLE KRACKER In A Little While Lavafi . > ™ = Twoien 9332339 TE2% . 33% ¥ 342 5 85%.:32%;| | Total Plays: 153, Total Stations: 11, Adds: 6

LUCE Good Day (Nettwerk)

Total Plays: 129, Total Stations: 9, Adds: 1
SANTANA F/IMUSIQ Nothing At All (Arista)
Total Plays: 86, Total Stations: 10, Adds: 1

Total sample size is 719 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The resuits are intended to show opinions
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio siations by calling

K818—377-5300. RateTheMusic.com dala is provided by Mediabase Research, A division of Premiere Radio Networks. = ) \_ Songs ranked by total plays )
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7 GOOGODDOLLS “Sympatty” No Adds POMD: Ray Kelusa 5%'3%% J NLngEzr/l.L 0oL fur Have" AP%&AQMY
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PD: Roxy Lennox . | PD: Rick Alexander heis Taylor MATCHBOX TWENTY “U NS Tiin Hobiats
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PD: Tommy Frank No Adds PD: Erik Johnson KLCNRem N* ncan Payton No Adds : Sunny Wylde
APD: Grover Colll N A o APDIMD Mel Kny MACY GRAY "See’
amn WNNKHarrisburg, PA ) MATCHBORTHENRL ) MATCHBOX TWENTY “Urwell
KAMX/Austin, TX * Y “Clocks” . R PD: John O'Dea WKTMilwaukee, Wi * 3 Canvie Wray § AR st | WKPK/Traverse City, MI
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CAROL ARCHER

carcher@rad:oandrecords com

_SMOOTH JAZZ

Smooth Jazz Television

Show’s success provides radio with cume-building,
revenue-generating opportunities

The dramatic ratings gains for Smooth Jazz in recent
years have come primarily from TSL growth as listener
passion for the format has deepened. Cume, on the
other hand, has remained relatively stable at most sta-
tions. There is little doubt, however, that new fans will
fall in love with smooth jazz when other forms of mass
media — in particular, television — expose our fabu-

lous music.

This fact was brought home to me
when R&R Alternative Editor Max
Tolkoff asked one day, “Have you
seen Smooth Jazz Television? It's a great
show!”

Smooth Jazz Television’s creator,
Cameron Smith, was a [
member of KOAI (The Oa-
sis)/Dallas’ original sales
team and, most recently, in
charge of morning drive at
the station. Although he
had never worked on the
air, perceptual tests identi-
fied Smith as a bona fide
Dallas celebrity as a result
of his appearing on the TV
show. He explains that his
brainchild, Smooth Jazz Television, has
been a work in progress for more than
seven years, more often than not fund-
ed by cash advances on his credit card.

The show launched in Dallas and
then picked up affiliates in Houston,
New Orleans, Kansas City, San Anto-
nio and Austin. Affiliates in St. Louis
and Memphis are set to be added
when clearances can be secured. It also
plays next to Seinfeld in the main cab-
in on nine international airlines.

In Los Angeles Smooth Jazz Televi-
sion airs on KNBC-TV at 2am on Sat-
urdays and again at 3pm on Sundays,
whereit earns a 2.2 share. That's more
than all of the other stations’ program-
ming in the same time slot combined.
That fact alone validates the show’s
out-of-the-box potential in L.A., the
nation’s No. 1 advertising market.

Marketing Origins

Smith describes the genesis of
Smooth Jazz Television: “When I was
Director /Special Projects at The Oasis,
we took a hit in the ratings at one
point, and I had advertisers asking me
what I was going to do to help them,”
he says. "I went to my GM at the time,
Skip Schmidt, and told him I wanted
tolaunch a 30-minute marketing mes-
sage for the radio station on broadcast
TV that included advertisers.

“We launched on the Fox affiliate
in Dallas at 3am. Its basis was really a
sales need. When we moved to the
CBS affiliate a couple of years ago, the
momentum started to kick in.

Cameron Smith

“In the beginning I arranged to use
news shooters’ video equipment in
the middle of the night. We'd sit at the
[Dallas jazz club] Caravan of Dreams
until 2am, when Richard Elliot would
finish showering. Smooth Jazz artists,
of course, took hold of the
" | idea first by graciously
1 obliging us and making
themselves available at the
most inconvenient mo-
ments.”

Smooth Jazz Television is
programmed like a hybrid
of Smooth Jazz radio and
a smooth version of MTV.
“I've always believed that
the Smooth Jazz audience
is hungry to learn more about the art-
ists they love,” Smith says.

“The show consists of concert foot-
age, a backstage interview with our
special guest star of the week and ajazz
legend’s biography that speaks to the
roots of the music, like the contribu-
tions of Miles Davis, Duke Ellington
and Dave Brubeck, without whom we
wouldn’t have smooth jazz.

"“We get lots of feedback from non-
smooth jazz fans praising the show,
maybe 100-plus e-mails a week — es-
pecially about our legends segment.”

Making It Happen

Smith credits former KTWV (The
Wave)/Los Angeles PD Chris Brodie
and current Wave VP /Programming
Paul Goldstein and Marketing Direc-
tor Greg Schoenbaum with providing
the launching pad for Smooth fazz Tele-
vision in L.A.

“Chris, before she left, and Greg
were already aware of the show from
action elsewhere in the Southwest,”
Smith says. ”As soon as we sat down,
they got it, even though I hadn't ful-
ly developed the cross-branding and
sales opportunities.

“We didn't actually do a deal until
Paul Goldstein was in place. He
brought some interesting new twists to
the package, such as using The Wave’s
personalities to voice the spots for the
show to make it sound even more like
astation productand completely wrap
their personnel around it.

“Paul seized the weapon and im-

proved its accuracy. He and Greg were
extremely influential in opening the
Los Angeles market to Smooth Jazz TV.

“I must also pay homage to KNBC
GM Paula Madison. She’s the most
powerful African-American female in
television after Oprah. She was the
first female news director of any color
at WNBC/New York. She grew through
the system. I recently saw a PBS show
on the 10 most influential women in
the media, and she was in the mix with
the other nine usual suspects.

“She took a meeting with us at Greg
Schoenbaum’s recommendation.
What we assumed would be a 15-
minute discussion turned into a 90-
minute love fest. We sat down with
her, the VP of sales — who is also
really amazing — and Howard Freed,
who handles programming. We put
the tape in the player.

“Normally, we would look at the
introduction, then fast-forward to the
next segment, but Paula was mesmer-
ized. She said, ‘Are you nuts? [ want
to see Ray Charles in concert.” They
watched the entire show, transfixed.
Paula queried everyone afterward,
and they all saw the value. A week lat-
er we had struck an agreement. With-
out Paula’s endorsement, the show
wouldn’t be on KNBC-TV.”

Strong Viewership

“Ratings have been staggering,”
Smith continues. “In its very first
week on the air in L.A. Smooth Jazz
Television was the No. 1 English-lan-
guage program in the market. The
only show that outperformed it was
on Telemundo or Univision. The sec-
ond week, with The Wave’s support,
not only were we No. 1, but
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Dave Koz.

haven'’t tumed it off.

—Dave Koz
P.S. The show looked great!

SJ TV Viewer Raves

The following is a sample of the kind of enthusiastic feed-
back Cameron Smith receives from Smooth Jazz Televi-
sion fans. The last message comes from revered smooth
jazz saxophonist and KTWV/Los Angeles morning co-host

| came across your show this past weekend on KNBC-TV. I'm a
huge Steely Dan fan, so | decided to settle in and watch it. ! hate
smooth jazz — at least | thought | did. But after watching the entire
show, | started listening to 94.7 The Wave [KTWV] here in L.A., and |

Thanks for turning me on to Norah Jones. | bought her CD and love
it! Can you recommend more stuff like hers?

Saw your show and loved the Golden Slumbers story. AH the little
faces were adorable — so much so that | just picked up the CD for me
and my newbom, Kalyn. She loves it, and so do I. It's so perfectly
soothing! | didn’t know Dave Koz was a DJ too. Where car | hear him?
I'd love to tune in while we're running errands.

Well, | now have my own story. | was sitting comfortably in my seat
aboard United Flight 488 from Denver to Indianapolis this evening,
relaxing and doing my crossword, when my seatmate, a lovely woman
whom I'd been talking to, nudges me and tells me to look up above. Lo
and behold, there | am on TV! It was surreal, especially since all the
people in the EPK were on the plane — Peter, Rick, David, etc. We all
got a real kick out of it, and we became quick celebs on that flight.

It's amazing to think how many people will be seeing it this month.
As it was playing | was casually looking around to see whc was
wearing their earphones; surprisingly, a lot of people were checking the
programming out. Al in all, a very good thing that we did this, team!

Since the piece has been shown on air-
planes Dave has been swamped by
people whenever he flies. The aisles
are swarming with autograph seekers
who never knew his music before.

“That demonstrates to me that
Smooth Jazz TV is a powerful vehicle
for attracting new fans to this genre.
This is the first time the majority of
smooth jazz artists have ever been
seen by anyone other than a P1 —
someone who'll be first in line to buy
a concert ticket.”

A Brand And A
Destination

“What we’ve tried to do is create a
show that looks like the way Smooth
Jazz radio sounds,” Smith says. “The
look is elegant, because we want to

pay as much respect to
the artist and the sta-

our 2.2 equaled all the tion as we possibly can.
other affiliates com- "Smooth Jazz TV is a
bined — ABC, CBS, programming destination
Fox and WB. and a brand. It’s helping to

“We take a lot more differentiate instrumental

risks than Smooth Jazz radio
does. People in Smooth Jazz radio
don’t feel they can take risks, but I be-
lieve they would prosper if they did.
It’s very difficult to move old school
beliefs forward.

“We query listeners when they con-
tact us, and their feedback supports
the show’s texture. Many of them love
the music, but they don’t know The
Wave exists. We're aggressively mar-
keting the format and Smooth Jazz sta-
tions, and it’s working.

“The other thing we have is a
monthly version of the show that is
broadcast on nine airlines globally. We
covered Dave Koz’s Golden Slumbers
project by creating a beautiful feature.
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artists for the record-buying
pubilic. It’s happening. Be-
tween the TV product and the radio
support, we're in a great position to
herald the release of new artists and
new initiatives.

“We have a platform that we can use
strategically for the artist, because it's all
about the music. It would cost an indi-
vidual station $10,000-520,000 per week
to produce this show on a local basis.

“What we do for stations — in ad-
dition to giving them a brand on net-
work television to initiate the uniniti-
ated and create new listeners — is pro-
vide sales departments access to a
sponsorship opportunity within the
show to drive revenue. When they can

sell a package to a client like American
Express, the client alsc gets a sponsored
billboard at the top and bottom of the
show as a co-presenter, along with a 30-
second spot within the show.

“In return, we get 20 to 30 60-sec-
ond spots on a rotating basis that are
marketing announcements for each
week’s guests on the show. Within
each :60 the local station’s sales staff
can pull in advertisers.

“In nearly every case the invento-
ry comes from the sales side, so pro-
gramming isn’t impinged. It’s so
tough to make room for promotions
on aradio station, so we sit down with
sales and programming simulta-
neously to create marketing value
with network play so that an adver-
tiser can be sold and everyone has a
chance to benefit.”

Profits Forthcoming

“We're not making any money yet,”
Smith admits, “but atleast we're off the
mat and standing tall. The show’s
broadcast profile has quadrupled in the
past 24 months. The reason Smooth fazz
Television has taken off the way it has
is because of the vision of one guy, the
marketing director of Chevrolet. He
said, T like this. I get this. Our mantra
is diversity and inclusion.’

“The passion of people like Frank
Cody and Dave Koz has gotten us
through some very thin times. To
move out of the Southwest region and
garmer Chevrolet support on the West
Coast is a huge step for us. Obvious-
ly, San Diego and San Francisco will
be next our next area of focus.”

If you'd like to see @ demo of Smooth
Jazz Television on your computer, please
contact Smith by e-mail at cameron@
smoothjazztv.com.
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WEC Wk ARTIST TITLE LABEL(S) POATS s wiis Eson oo | Most Added
(00) —
2 @ BOB JAMES Morming, Noon & Night (Warner Bros.) 845 +8 131286 18 410 mﬂzgicafoﬂcom ons
1 2  BWB Groovin /Wam'e/ Bros.) ' 832 -37 124146 17 40/0 KIM WATERS Waterfal (Shanachi 7
4 3 PETER WHITE Who's That Lady? (Columbia) 729 6 113914 19 3810 | SpyR0 GYRA Getoway (Heads U 6
6 o BONEY JAMES Grand Central (Warner Bros.) 694 +60 92819 15 40/0 | NATALIE COLE FIDIANA KRALL Better Than Anything (GRP/VMG) &
7 0 STEVE COLE Off Broadway (Warner Bros.) 693 +63 104373 19 38/0 BOB BALDWIN The Way She Laoked At Me (Narada/ 3
3 6  STEVE OLIVER High Noon Wative Language) 683 78 91647 21 35/1 | CHIELI MINUCCI Kickin It Hard (Shanachi) 3
12 @ DAVE KOZ & JEFF KOZ Blackbird (Rendezvous/WB) 537  +44 83621 10 4001 3:';‘5;;‘Ezgffxs‘gﬁpi'“/;%:’;’:f‘ U :
5 8  RICHARD ELLIOT QY. (GRPVMG) 535 161 60558 25 30I0 | yaNNWEIN STEAMROLLER Teardrops.. (American Gramaphone) 3
8 9  JEFF GOLUB Cold Duck Time (GRP/VMG) 524 44 89105 25 3210 | J THOMPSON Tell Me The Truth /AMH/ 3
9 @ DIANA KRALL Just The Way You Are (Verve/VMG) 523 +10 61436 14 3611 MICHAEL LINGTON Still Thinking Of You /3 Keys/ 2
13 0 MINDI ABAIR Lucy's (GRP/VMG) 493 +57 90629 3 41n MARION MEADOWS Tales Of A Gypsy (Heads Up/ 2
10 12 N.BROWN & M. MCDONALD I Still Believe (Warner Bros.) 484 29 48018 13 330 gi"‘lﬁwgg'“”t‘?“ /3;'“‘"'/““ GREVMG) i
15 MICHAEL LINGTON Still Thinking Of You (3 Keys/ 453  +47 45262 11 3612 omantica (et
1 14 NATALIE COLE Tell Me All About It (GRP/VMG) 453 46 60143 21 130 | Most
14 KENNY G Paradise (4rista) %0 +19 12124 12 361 |fncreasedPlays
16 16 CRAIG CHAQUICO Afterglow (Higher Octave) 345 -22 19424 12 280 |+ TOTAL
17 @ JOAN OSBORNE I'll Be Around (Compendia) 340 +17 294719 15 21 | armsr e v IeREASE
19 @ BOB BALDWIN The Way She Looked At Me (Varada) 332 +41 51062 6 3113 KIM WATERS Waterfall (Shanachie/ +16
18 19  MARION MEADOWS Tales Of A Gypsy (Heads Up/ 309 -4 29177 17 282 SPYRO GYRA Getaway (Head's Up) +13
22 @ GREG ADAMS ‘Sup With That (Riga/Blue Note) 204 21 372 5 250 | STEVECOLEON oty Marer B .
. ranc Lentral (Wwarner 8 +
20 21 JEFF LORBER Chopsticks (GRP/VMG) N 285 -4 29213 8 2110 MINDI ABAIR Lucy's (GRP/VMG) +57
21 @  DONNA GARDIER How Sweet It Is (Dome Records Limited) 282 +4 13800 7 1810 | AL JARREAU Random Act Of Love (GRP/VMG) +5§
23 @ GREGG KARUKAS Your Sweet Smile (V-Coded) 266 +8 14255 9 22{0 | MICHAEL LINGTON Stil Thinking Of You /3 Kays/ +47
25 @ AL JARREAU Random Act Of Love (GRP/VMG) 239 +55 20357 2 1711 | CHIELI MINUCE! Kickin' It Hard (Shanachie/ +47
29 @ KIMWATERS Waterfall (Shanachie) 238 +76 30480 2 2777 | DAVE KOZ & JEFF KOZ Blackbird (Rendezvous/WB) +44
24 @ NORAH JONES Come Away With Me (Blue Note/Virgin) 201  +12 14431 4 161 | BOBBALDWIN The Way She Locked At Me Harads) il
27 €@ NESTOR TORRES Watermelon Man (Shanachie) 192 +19 20137 3 180" | Most
30 @ JONATHA‘N BUTLER Pata Pata (Warner Bros.) 158 +22 8651 2 150 Played Recurrents
28 29  MAYSA Friendly Pressure (V-Coded) 158 13 23694 20 14/0 wt’ fomL
€0  CHIELI MINUCCI Kickin' It Hard (Shanachie) 150 +47 15449 1 18/3 | anmst Tme wsews) PLAYS
. | - ] MICHAEL MANSON Outer Orive (4440 Music Group) 388
42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 1/26-2/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are i B
tied :rrll total plays, the song with thre larger increase izspla;s is pllracez ‘f':rst. Songs below #o. 15 are moved to recurrent after 20 weeks oln the chart. Most :dd:; is the total number KENNY 6 HCH”’TE MD,DHE One More Time /Ariste/ 270
of new adds officially reported to R&R by each reporting station. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross Impressions FOURPLAY Rokin' (Bluebind/RCA Victor) 259
equf‘lls Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The | CHUCK LOEB Sarac (Shanachie) 237
Arbitron Company). © 2003, R&R, Inc. EUGE GROOVE Siam Dunk (Warmer Bros.) 212
- NORMAN BROWN Just Chillin’ (Warner Bros.) 206
New & Active, . N o  —— emnsnmenmses. || ARRY CARLTON Mornieg Magic (Wamer Bros.) 169
) , GERALD ALBRIGHT Ain't No Stoppin’ (GRPIVMG) 139
PIECES OF A DREAM Loves Sihouette fHeads Up/ DAVID LANZ Romantica (Decca/ LUTHER VANDROSS V'd Rother 4/ 10
Total Plays: 128, Total Stations: 14, Adds: 3 Total Plays: 71, Total Stations: 8, Adds: 2 JOE SAMPLE X Marks The Spot (PRA/GREIVMG) 108
PAUL HARDCASTLE Desire (7rippin’ 7 Rhythm) RUSS FREEMAN Soul Dance (Peak/ KIM WATERS In The H /;M i) 97
Totat Pays: 124, Total Stations: 10, Adds: 0 Total Plays: 69, Total Stations: 7, Adds: 0 “D ¢ House W ”‘;f e %
JOE MCBRIDE Keeping It Real (Heads U/ LIQUID SDUL Sun Ra (Shanachie NORAH JONES Don't Know Why (Biue Nota/Virgi
Total Plays: 110, Total Stations: 10, Adds: 0 Total Plays: 63, Total Stations: 5, Adds: 0 SPECIAL EFX Cruise Control (Shanachie 8
BLAKE AARDN One Moment With You fianervision/ GERALD ALBRIGHT 01d School Jam (GRP/VMG) DOWN TO THE BONE Electa Glide (GRP/VMG/ 60
Total Plays: 103, Total Stations: 10, Adds: 1 Total Plays: 60, Total Stations: 8, Adds: 2 CRAIG CHAQUICO Luminosa (Higher Octave) 55
SPYRD GYRA Getaway Heads Up/ GROUP 3 Roll With it (GRP/VMG) DAVID BENDIT Then The Morming Comes (GRF/VMC/ 50
Total Plays: 92, Total Stations: 15, Adds: 6 Total Plays: 43, Total Stations: 4, Adds: 1 SADE Somebody Already Broke My... pic/ 39
GREGG KARUKAS Night Shift (¥-Coded) 34
Songs ranked by total plays

Mindi Abair [eel gl i)

“Lucy’s” UGB RETS

@ - ‘D 493 spins, +57 New & Active!

41 Stations On! S IR G I LA r4s
Add: WVMV Already on: WQCD KIFM KAJZ

A| Jarreau WEIB KSBR JRN
rutgwairpwtl The Crusaders

- “Viv Funk”
@ 5 @ 239 spins, +55 A‘% DDatee .2110
Add: WJZA

1)

Add: KUJZ

Natalie Cole

f/Diana Krall

“Better Than Anything”

Add Date: 2/17

#3 Most Added...2 weeks early!

Add:WNUA

KKSF KWJZ KBZN

@

Already on:
WSSM KJZY

a PolyGram company

www americanradiohistorvy com
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E artists to KKSF. I'm really excited about
i Mindi Abair’s album It Just Happens
. That Way. A few of our listeners
. thought Abair’s “Lucy’s” was a new
. David Sanborn song, which is a phe-
. nomenal comparison for a song from a
debut album. Another new artist, Bay
Area native J. Thompson, is causing a
stir with his song “Tell Me the Truth.” It
has an Enigma feel with a deep
groove, some sexy background vocals and a very intrigu-
ing sound. Joan Osborne’s “I'll Be Around” is also doing
= well for us. Joan really gave that song her fingerprint, and |
; i think it works well for Smooth Jazz. We aiso just added Kim
Waters’ cover of the Donell Jones song “You Know That |
Love You.” It is New & Active on the Urban AC charts and
definitely worth a listen. # We have lots of great new music from our
core artists too. We just couldn’t wait to add “Better Than Anything” by
Natalie Cole and Diana Krall. Natalie’s album Ask a Woman Who Knows
is one of my favorites. Norman Brown is tearing up our playlist too. We're
currently playing two of his songs, “| Still Believe” and “Just Chillin’,” plus
BWB’s “Groovin’.” We also like Gregg Karukas’ “Your Sweet Smile,”
Greg Adams’ “‘Sup With That” and Spyro Gyra’s “Getaway.” This may
be the most radio-friendly Spyro track in years.

Kudos to Bob James, Warner Bros.
VP/Promotion Deborah Lewow
and the tine label team for going to No.
1 with James’ “Morning, Noon & Night.”
Warner Bros. is on a hot streak, occu-
pying four of our top five slots this week:
BWB’'s “Groovin’” is No. 2; Boney
James’ “Grand Central” rises 6-4* and
is among Most Increased,; Steve Cole’s
“Off Broadway” jumps 7-5* ... Dave Koz
& Jeff Koz’s “Blackbird” (Rendezvous/
Warner Bros.) enters the rarefied atmosphere of the top 10 with a five-
point mcve, 12-7*. | hear this track is beginning to test through in mu-
sic tests nationwide ... Mindi Abair’s “Lucy’s” (GRP/VMG) continues
its climb, this time to 11* . Kim Waters’ “Waterfall” (Shanachie) is No.
1 Most Added with seven new adds, including WJZi/Milwaukee, WJZW/
Washington and WJZZ/Atlanta, as well as No. 1 Most Increased with a
73-play gain ... Programmers bestowed big-time validation on Spyro
Gyra’s “Getaway” (Heads Up) when six of them added the track, in-
cluding KClY/Kansas City, WJZIl, WJZZ, WSSM/St. Louis and WLVE/
Miami ... Natalie Cole and Diana Krall’'s duet, “Better Than Anything”
(GRP/VMG@G), is also among the Most Added with four adds, including
KKSF/San Francisco, KWJZ/Seattle and WNUA/Chicago ... Mannheim
Steamroller’s “Teardrops, Raindrops” (American Gramaphone) earns
three adds, and so does J. Thompson's “Tell Me the Truth” (AMH), in-
cluding KKSF ... Two tracks to take from your listen-to stack and hear
without delay: Fourplay’s “Ju-Ju” (Bluebird/RCA) and Denny Jiosa's
“Europa” (1201 Music).

Smooth Jazz

— Carol Archer, Smooth Jazz Editor

The new year is bringing lots of newmg
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N

Reporters

WZMR/Albany, NY

PD/MD: Tim Durkee
CHIEL MINUCCI "Kickin
MANNHEIM STEAMAOLLER “Teardsops”™

KAJZ/Albuguergue, NM
PD: Paul Lavaie

MD: Jeff Young
No Adds

WJZZ/Atianta, GA

PD/MD: Nick Francis
1 KIM WATERS “Waterfal
1 SPYRO GYRA “Getaway

KSMJ/Bakersfield, CA
PD/MD: Chris Townshend

No Ado

WNUA/Chicago, IL
DM: Bob Kaake

PD: Steve Stiles
COLE F/KRALL "Better”

WNWV/Cleveland, OH
PD/MD: Bernie Kimble

DAVID LANZ “Romantica’

WJZA/Columbus, OH
‘OM/PD/MD: Bill Harman

APD: Gary Walter
M\NNIIEIM S"E.-"‘ OLLER “Teardraps™
CRUSADER:

KOAI/Dallas-Ft. Worth, TX
OM/PD: Kurt Johnson
APD/MD Bret Mu:hael

KIM WATERS “Water

KJCD/Denver-Boulder, CO
PD/MD: Michael Fischer

KvJZ/Des Moines, 1A
PD: Mike Blakemaore
MD: Becky Taylor

MARION MEADOWS “Gypsy’

WVMV/Detroit, MI
PO: Tom Sieeker

MD: Sandy Kovach
MINOI ABAIR “Lucy's"

KUJZ/Eugene, OR
PD: Chris Crowley

AL JARREAL “Randam’
PIECES OF A DREAM “Silhouette™

KEZL/Fresno, CA
OM: Scott Keith

PD/MD: J. Weidenheimer
3 LAARY GITTENS/MEOIA “Sample”

KCIY/Kansas City, MO
PD: Mark Edwards

MD: Michelle Chase
NESTOR TORRES “Watermelon”
SPYRO GYRA “Getaway”

KOAS/Las Vegas, NV
OM: Vic Clemans

PD/MD: Erik Faxx
NORAH JONES “Come

KTWV/Los Angeles, CA
PD: Paul Goldstein
APD/MD: Ralph Stewart

GROUP 3 “Aoll
STEVE OLIVER “High

WJZNMemphis, TN

PD: Norm Miller
4 J, THOMPSON “Trutl
2 PIECES OF A DREAM "Silhouerte

WLVEMiami, FL

PD: Rich McMillan
MARION MEADOWS “Gypsy
$PYRO GYRA “Getaway™

WJzZIMilwaukee, WI

OM/PD: Steve Scoft
DAVE KOZ & JEFF KOZ “Blackbird
Kkt WATERS “Waterfall"

KSBR/Mission Viejo, CA
DM/PD: Terry Wedel
MD: Susan Kushbay

KRVR/Modesto, CA
PD: Jim Bryan

MD: Doug Wultf
KE AARON *Moment

WOCD/New York, NY
OM: John Mullen

PD/MD: Chariey Connolly
ANA l(FUlLz e

WJCD/Norfolk, VA

OM: Daisy Davis

APD/MD: Larry Hollowell
No Acds

WLO0Q/Orlando, FL
PD: Dave Kosh
MD: Patricia James

PYRO GYFA "Getaway"
JUAN OSBORNE "Around”

KYOT/Phoenix, AZ
PD: Shaun Holly

APD/MD: Angie Handa
No Adds

KJZS/Reno, NV

Acting PO: Harry Reynolds
KIM WATERS “waterfall™
CHIELI MINUCC! *Kickin™
GERALD ALBRIGHT “Schoal™

WJZV/Richmond, VA

OM/PD: Reid Snider
BOB BALDWIN “Looked"
CHIELI MINUCES “Kickin™
KIM WATERS “Watertall

KSSJ/Sacramento, CA
PD: Lee Hanson
APD: Ken Jones

No Adds

WSSM/St. Louis, MO

PD: David Myers
SPYRO GYRA “Getzway”

KBZN/Salt Lake City, UT

PD/MD: Rab Riesen
MICHAEL LINGTON"Thinking
COLE F/KRALL "Bener

KIFM/San Diega, CA
PD: Mike Vasquez
APD/MD: Kelly Cale

NO Adds

KKSF/San Francisco, CA
PD: Steve Williams

APD/MD: Samantha Wiedmann
J. THOMPSON Trn™
KENNY G “Paradis:
COLE F/KRALL "Beftar
KM WATERS “Know

KMGQ/Santa Barbara, CA
PD: Mark De Anda
APD/MD: Steve Bauer

BOB BALDWIN "Lcpeed

KJzZY/Santa Rosa, CA
PD: Gordon Zlot

APD/MD: Rob Singleton
No Adds

KWJZ/Seattle-Tacoma, WA
PD: Carol Handley

MD: Bianna Ros2
RALL “Batte

WEIB/Springfield, MA
PD: Ben Casey
MD: Darrel Cutting

WSJT/Tampa, FL
OM/PD: Ross Block
MO: Kathy Curtis

Ne Adds.

WJZW/Washington, DC
OM: Kenny King
PD: Carl Andersan

KIM WATERS “Wnterta

JRN/(Jones NAC)/National
PD: Steve Hibbard

MD: Cheri Marquart
No Adds

~

42 Total Reportars

39 Current Playlists

Reported Frozen Playlist (1):
WYJZindianapolis, IN

Did Not Report. Playlist Frozen (2):

KNIK/Anchorage, AK
WJJZ/Philadelphia, PA

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R’s INDUSTRY VIP PACKAGE

The R&R Directory
The most comprehensive resource guide available

R&R: The Industry’s Newspaper
R&R Today: The Industry’s Leading Daily Fax

R&R’s Today's News
E-mail updates of breaking stories

SAVE OVER 25%!
R&R'S INDUSTRY VIP PACKAGE IS $44500

(Regular rate $595.00)

e-mail R&R at:
A moreinfo@radioandrecords.com
Call R&R at:

B . 310-788-1625

FAX Credit Card Payments To:

310-203-8727

Subscribe oaline:

www.americanradiohistorv.com

www.radioandrecords.com
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WOCD/New York
Emmis

(212) 352-1019
Connolly

12+ Cume 1,871,200

PLAYS

LW TW  ARTIST/TITLE

26 28 MINDIABAIR/Lucy's

21 28 STEVE OLIVER/High Noon

28 27  BOB JAMESMorning, Noon.

29 27 BWB/Groovin'

26 27  PETER WHITE/Who's That Lady?

25 26  STEVE COLEAOf Broadway

20 18  BONEY JAMES/Grand Central

26 18  JEFF GOLUB/Cold Duck Time

18 18 KENNY G/Paradise

19 17 DAVE KOZ & JEFF KOZ/Blackbird
- 12 GERALD ALBRIGHT/OId School Jam

8 9 BDBBALDWIN/The Way She.

7 9 JOE MCBRIDE/Keeping It Real

7 9 PAUL HARDCASTLE/Desire

7 8 BONAFIDE/Willie Don

7 8  CHIELtMINUCCI/Kickin' It Hard

7 8 LQUIDSOULSunRa

8 8 MICHAEL MANSON/Outer Drive

7 8 NESTOR TORRES/Watermelon Man

7 7 AL JARREAU/Random Act Of Love

7 7 JEFF LORBER/Chopsticks

7 7 KM WATERS/Watertall
7 a DIANA KRALL/Just The Way You Are
- a GREG ADAMS/Sup With That

< - a MICHAEL LINGTON/Still Thinking O1

(20l

61 (600}
32144
32144
30996
30996
30996
29848
20664
20664
20664
19516
13776
10332
10332
10332
9184
9184
9184
9184
9184
8036
8036
8036
8036
0

0

M

27
CANY

KTWV/Los Angeies

Infinity

(310) 840-7180

Goldstein/Stewart

12+ Cume 946,000 U7 KTWV

PLAYS

LW TW  ARTIST/TITLE Gl (080}
22 23 BWB/Groovin' 15042
23 23 GREG ADAMS/Sup With That 15042
23 23 KENNY G/Paradise 15042
23 23 PAUL HARDCASTLE/Desire 15042
22 22 BOBJAMESMorming, Noon. 14388
23 22  BONEY JAMES/Grand Centrai 14388
17 18 BONA FIDE/Wille Don 1772
18 18 MICHAEL MANSON/Outer Drive 1772
12 18 MINDI ABAIR/Lucy'S 11772
16 17 PETER WHITE/WhO's That Lady? 1118
17 16 DAVE KDZ & JEFF KOZ/Blackblrd 10464
17 16 JEFF GOLUB/Cold Duck Time 10464
17 16 STEVE COLE/Off Broadway 10464
17 15 DOWN TO THE BONE/Electra Glide 9810
14 15  SADE/Somebody Already... 9810
13 13 BROWN & MCDONALD/! Still Believe 8502
14 12 NATALIE COLE/Tell Me Al About It 7848
i4 11 NORAN JONES/Don't Know Why 7194
12 9 KENNY G F/C. MOORE/QOne More Time 5886
2 7 NORAH JONES/Come Away Wilth Me 4578
- - a GROUP 3/Roll With It 0
- - a STEVE OLIVERMigh Noon 0

WNUA/Chicago
Clear Channel
(312) 645-9550
Stiles

12+ Cume 871,100

PLAYS

W TW  ARTIST/TITLE

23 25  PAUL HARDCASTLE/irst Light

24 23 JEFF GOLUB/Cold Duck Time

19 23 WHALUM FAVHITE/Playing With Fire
23 22 PETER WHITEWho's That Lady?

17 20 BOB JAMES/Morning, Noon.
22 19 STEVE COLE/Oft Broadway

20 18  BOB BALDWIN/The Way She..
21 18 BONEY JAMES/This Is The Life

20 18 MARION MEADOWS/Tales Of A Gypsy
12 16 MAYSA/Friendly Pressure

11 12 JOAN OSBORNE/I'Il Be Around

12 12 JOYGE COOLING/Third Wish

9 12 MICHAEL MANSON/Outer Drive

14 12 NATALE COLE/Tell Me All About #
15 12 NORAH JONES/Don't Know Why

12 11 GREG ADAMS/Sup With That

11 11 MICHAEL LINGTON/Sill Thinking Of..
11 10 KIM WATERS/Waterfait

9 10  MINDI ABAIR/LuCY'S

11 9 DIANA KRALL/AJus! The Way You Are
19 RICHARD ELLIOT/Work All Night

- - a COLE F/KRALL/Better Than Anything

UAg95.5
/’L

R

61 (000)
13450
12374
12374
11836
10760
10222

9684

9684

9684

VIOOTH JAZZ PLAYLISTS _

KKSF/San Francisco
Clear Channel
(415} 975-5555
WitiamsAViedmann
12+ Cume 577,000

ARTIST/TITLE
BOB JAMES/Morning, Noon.
MICHAEL MANSON/Quter Drive
RICHARD ELLIOT/Q.T.
FOURPLAY/Rollin’
BOB BALDWIN/The Way She..
DAVE KDZ & JEFF KOZ/Blackbird
JOAN OSBORNEA') Be Around
JOE MCBRIDE/Keeping It Real
LEE RITENOUR/Module 105
BROWN & MCDONALD/ Stilt Befieve
LUTHER VANDROSS/I'd Rather
MICHAEL LINGTON/Stilt Thinking Of.
AL JARREAU/Random Act Of Love
BONEY JAMES/Grand Central
MIND! ABAIR/Lucy's
STEVE COLE/OH Broadway

2 J. THOMPSON/Tell Me The Truth

- a KENNY G/Paradise

a COLE FKRALL/Better Than Anything
2 KIM WATERS/You Know That..

Gl {000}
9052
8760
8760
8468
4964
4672
4672
4672
4672
4672
4380
4088
3796
3796
3796
3796

0

0
0
0

KOAI/Dallas-Ft. Worth

Infinity e (ZA\

(214) 5269870 SIS 10756
JohnsorvMichael ez

12+ Cume 351,600
PLAYS
LW TW  ARTIST/TITLE &l (800}
28 29 FOURPLAY/Rollin’ 6467
27 28 BWB/Groovin' 6244
28 28 KIM WATERS/In The Housg 6244
27 28 RICHARDELLIOT/Q.T. 6244
29 28  STEVE OLIVERMigh Noon 6244
26 23 LARRY CARLTONMorning Magic 5129
18 16 KENNY G F/C. MOORE/One More Time 3568
17 16  LUTHER VANDROSS/I'd Rather 3568
11 16 STEVE COLE/Off Broadway 3568
12 13 BONEY JAMES/Grand Central 2899
12 13 GERALD ALBRIGHT/Ain't No Stoppin’ 2899
13 13 JOE SAMPLE/X Marks The Spot 2899
12 13 KENNY G/Paradise 2899
12 13 MICHAEL LINGTON/SHll Thinking Of. 2899
12 12 DAVE KOZ & JEFF KOZ/Blackbird 2676
12 12 EUGE GROOVE/Slam Dunk 2676
13 12 JEFF GOLUB/Cold Duck Time 2676
12 12 JOE MCBRIDE/Keeping It Real 2676
12 12 MINDI ABAIRLucy's 2676
12 12 PAUL HARDCASTLE/Desire 2676
12 12 SPECIAL EFX/Cruise Control 2676
13 11 BOB JAMES/Moming, Noon... 2453
13 1t DOWN TO THE BONE/Electra Glide 2453
9 10 NATAL!E COLE/Tell Me All About 1t 2230
10 8 BROWN & MCOONALD/ Still Believe 1784

3 BOBBALDWIN/The Way She.. 669
- a KIM WATERS/Walerfall 0

WJZW/Washington, DC

(202) 6952300 /p}l—
Anderscn
12+ Cume 408,200 105.9
PLAYS
w TW  ARTIST/TITLE
28 28 BWB/Groovin'
28 28 DAVE KOZ & JEFF KOZ/Blackbird
28 28 KENNY G/Malibu Dreams
28 28 MICHAEL LINGTON/SHll Thinking Of.
28 28 PETER WHITEWho's That Lady?
28 28  STEVE OLIVER/MHigh Noon
17 17 DIDO/Thankyou
17 17 MAYSAfriendly Pressure
17 17 NORAH JONES/Don't Know Why
16 16  DONNA GARDIERMow Sweet itls
17 16  DIANA KRALL/Just The Way You Are
12 12 BOB BALDWIN/The Way She.
12 12 JEFF LORBER/Chapsticks
12 12 MICHAEL MANSON/Outer Drive
12 12 PAUL HARDCASTLEirst Light
12 12 PIECES OF A DREAM/Loves Silhouefte
122 12 RICHARDELLIOTAQT.
12 12 STEVE COLE/OH Broadway
12 12 EUGE GRDOVE/Slam Dunk
11 12 GREG ADAMS/Sup With That
11 12 MINDI ABAIR/Lucy's
11 11 CHUCK LOEB/Sarao
12 11 BONEY JAMES/Grand Central
12 11 THOM ROTELLA/A Day In The Lite

- - 3 KIM WATERS/Waterfall

Sl

61 (000)
7000
7000
7000
7000
7000
7000
4250
4250
4250
4000
4000
3000
3000
3000
3000
3000
3000
3000
3000
3000
3000
2750
2750
2750

0

L - - - - R N = 1-X- ]

WVMV/Detroit
Infinity

(248) 855-5100
Sleeker/Kovach
12+ Cume 464,700

MARKET #10

PLAYS

W TW  ARTIST/TITLE

24 23 MICHAEL MANSON/Quter Drive
22 21 BWB/Groovin’

22 21 RICHARDELLIOT/Q.T.

21 20 BOB JAMES/Moming, Noon..
22 20 JEFF GOLUB/Cold Duck Time

11 BOB BALDWIN/The Way She..

11 MICHAEL LINGTON/Stilt Thinking Of.

10 ALEXANDER ZONJIC/This is The Day

10 DIANA KRALL/Just The Way You Are

10 BROWN & MCDONALDA Stilt Betieve
9 DAVE KOZ & JEFF KOZ/Biackbird

9 KEM/love Calls

9 MAYSA/Friendly Pressure

9 NATALIE COLE/Tell Me All About it

9 PAUL HARDCASTLE/Desire

9 STEVE COLE/Oft Broadway

7 BONEY JAMES/Grand Central

7 BRAXTON BROTHERS/Whenever | See You

7 CRAIG CHAQUICOA uminosa

7 EUGE GROOVE/Siam Dunk

7 FOURPLAY/Rotin’

7 GERALD ALBRIGHT/Ain't No Stoppin’

7 KENNY G/Paradise

7 KENNY G F/C. MOORE/One More Time

7 KIM WATERS/In The House

7 LARRY CARLTON/Morning Magic

7 PETER WHITE/Who's That Lady?

7 SPECIAL EFX/Cruse Control

7 STEVE OLIVERMHigh Noon

6  CHUCK LOEB/Sarac

61 (000)
7314
6678
6678
6360
6360
3498
3498
3180
3180
3180
2862
2862
2862
2862
2862
2862
2226
2226
2226
2226
2226
2226
2226
2226
2226
2226
2226
2226
2226
1908

WJZZ/Atlanta
Radio One
{404) 765-9750
Francis

12+ Cume 282,200

PLAYS

LW TW  ARTIST/TITLE

27 28 BWB/Groovin®

28 28 STEVE OLIVERHigh Noon

27 21 BOBJAMES/Morning, Noon...

28 27 BONEY JAMES/Grand Central

27 27 RICHARDELLIOT/AQT.

28 26 FOURPLAY/Rollin'

16 16 AL JARREAU/Random Act Of Love
15 16 DIANA KRALL/Just The Way You Are
15 16 MAYSA/Friendly Pressure

16 16 NATALIE COLE/Tell Me Al About ft
16 15 JOAN OSBORNE/I' Be Around

10 15 STEVE COLE/Oft Broadway

12 12 CHUCK LOEB/Sara0

10 12 KENNY G/Paradise

11 12 LEE RITENOUR/Module 105

0 1 DAVE KOZ & JEFF KOZ/Blackbird

11 11 JEFF GOLUB/Cold Duck Time

10N MARION MEADOWS/Tales Of A Gypsy
12 11 MINDIABAIR/Lucy'S

12 11 NESTOR TORRESAVatermelon Man
11 10 BOB BALDWIN/The Way She.

11 10 MICHAEL MANSON/Outer Drive

12 10 PETER WHITE/Who's That Lady?

12 10 PIECES OF A DREAM/Loves Silhouette

-1 a KIMWATERSWaterfall
- 1 a SPYRO GYRA/Getaway

6! (000)
4452
4452
4293
4293
4293
4134
2544
2544
2544
2544
2385
2385
1908
1908
1908
1749
1749
1749
1749
1749
1590
1590
1590
1590

159
159

WLVE/Miami

12+ Cume 348,800

Ciear Channel 40 Ve
Mo St 535

ARTIST/TITLE
BOB JAMESMorning. Noon
BWB/Groovin'
PETER WHITE/Who's That Lady?
RICHARDELLIDT/AQ.T.
STEVE OLIVERMHigh Noon
STEVE COLE/Oft Broadway
NATALIE COLE/Tell Me All About It
BROWN & MCDONALD/I Still Believe
DIANA KRALL/Just The Way You Are
MAYSA/Friendly Pressure
KENNY G F/C. MOORE/One More Time
CHUCK L DEB/Sarao
MICHAEL MANSON/Outer Drive
BONEY JAMES/Grand Central
CRAIG CHAQUICO/Afterglow
FOURPLAY/Rollin®
MICHAEL LINGTON/S!ill Thinking Of...
MINDI ABAIR/LuCY'S
NESTOR TORRES/Watermelon Man
BOB BALDWIN/The Way She.
DAVE KOZ & JEFF KOZ/Blackbird
GREG ADAMS/Sup With That
JEFF GOLUB/Cold Duck Time
KENNY G/Paradise
a MARION MEADOWS/Tales Ot A Gypsy
a SPYRO GYRA/Getaway

61 (008)
5886
5886
5886
5668
5668
5232
3706
3706
3270
3270
3052
2834
2398
2180
2180
2180
2180
2180
218D
1962
1962
1962
1962
1962

0
0

KWJZ/Seattle-Tacoma
Sandusky

(425) 373-5536
Handiey/Rose

12+ Cume 227,300

ARTIST/TITLE

BOB BALDWIN/The Way She.

JEFF GOLUB/Cold Duck Time

BONEY JAMES/Grand Central
CRAIG CHAQUICO/Aftergiow
GERALD ALBRIGHT/Ain't No Stoppin®
MARION MEADOWS/Tales Of A Gypsy
JARREAU & COCKER/Lost And Found
GREGG KARUKAS/Your Sweet Smile
NORAH JONES/Come Away With Me
B0B JAMES/Morning, Noan...
BWB/Groovin'

GEORGE DUKE/Chitfin’

LEE RITENOURModule 105
NATALIE COLE/Tett Me All About It
PAUL HARDCASTLE/Desire

RUSS FREEMAN/Soul Dance
SADE/Somebody Alieady.

DAVE KQZ & JEFF KOZ/Blackbird
GROUP 3/Uncle Darrows

JOAN DSBORNEN' Be Around
JONATHAN BUTLER/Pata Pata
MICHAEL LINGTON/Still Thinking Of..
SPYRO GYRA/Getaway

RICK BRAUN/Grover's Groove
CELINE DION/At Last

EUGE GRDOVE/Stam Dunk

MINDI ABAIRALucy's

NORMAN BROWN/Just Chillin’
BROWN & MCDONALD/I Still Belleve
JOYCE COOLING/Daddy-0

6 (000)
4428
4428
4264
4264
4264
4264
2132
1968
1968
1804
1804
1804
1804
1804
1804
1804
1804
1640
1640
1640
1640
1640
1640
1640
1476
1476
1476
1476
1476
1476

MARKET #19

KYOT/Phoenix KIFM/San Diego WSSM/St. Louis WSJT/Tampa KJCO/Denver-Boulder
Clear Channel Srocth f Fazz Jefferson-Pilot L Bonneviile 0 Infinity wsJT 94.1 Jetferson-Pifot ‘/\Xv\ﬁ)
(480) 966-6236 (619) 297-3698 Smogth 9 8 '1 (314) 983-6236 L) (727) 568-0941 (303) 370-1424 b
HollyManda A Vasquez/Cole 027 Q) Myers Sgers o Block/Curtis St /412 Fischer
12+ Cume 300,400 12+ Cume 275,700 T 12+ Cume 332,600 12+ Cume 321,300 12+ Cume 148,800 SRS SMOOTH JAZ
Liton Fetar.
PLAYS PLAYS PLAYS PLAYS PLAYS
LW TW  ARTIST/TITLE GI {00D) LW TW  ARTIST/TITLE Gl {000) wTw ARTIST/TITLE G} (000) W TW  ARTIST/TITLE G (000) LW TW  ARTIST/TITLE GI {0ao)
23 24 BOBJAMES/Morning, Noon. 4488 16 18 GREGG KARUKAS/Night Shift 2520 21 24 GEORGE DUKE/Chilln’ 5712 22 24 BOBJAMES/Morning, Noon. 4800 18 19 DAVE KOZ & JEFF KOZ/Blackbird 1501
21 24 JEFF GOLUB/Cold Duck Time 4488 18 18 JEFF GOLUB/Cold Duck Time 2520 25 21 BOBJAMES/Morning, Noon. 4998 24 23 BWB/Groovin' 4600 9 19 JEFF GDLUB/Cold Duck Time 1501
23 23 PETER WHITE/Who's That Lady? 4301 17 17 3RDFORCE/ Believe In You 2380 20 21 JEFF GOLUB/Cold Duck Time 4998 24 23 JEFF GOLUB/Cold Duck Time 4600 19 18  PETER WHITEWho's That Lady? 1501
22 23 STEVE OLIVERMigh Noon 4301 8 17 DAVE KOZ & JEFF KOZ/Blackbird 2380 24 19 BONEY JAMES/Grand Central 4522 23 23 PETERWHITEMWha's That Lady? 4600 20 18 KENNY G/Paradise 1422
22 22 BWB/Groovin' 4114 18 17 JOYCE COOLING/Daday-O 2380 18 19 BWB/Groown’ 4522 24 23 STEVE OLIVERHigh Noon 4600 19 17 GREGG KARUKAS/Your Sweet Smile 1343
20 22 STEVE COLE/Off Broadway 414 9 17 LARRY CARLTONMorning Magic 2380 10 19 OAVE KOZ & JEFF KOZ/Biackbird 4522 24 22 KENNY G/Paradise 4400 9 17 LARRY CARLTONMorning Magic 1343
22 20 BONEY JAMES/Grand Central 3740 5 17 STEVE COLE/So Into You 2380 16 16 COLE F/KRALL/Better Than Anything 3808 23 22 RICHARDELLIOT/Q.T. 4400 18 17 MICHAEL LINGTON/Still Thinking Of. 1343
19 18 KENNY G F/C. MOORE/One More Time 3366 10 17 STEVE OLIVERHigh Noon 2380 13 15 NORAH JONES/Come Away With Me 3570 16 17 LUTHER VANDROSS/I'd Rather 3400 9 16 JOAN OSBORNE/' Be Around 1264
17 17 DIANA KRALL/Just The Way You Are 3179 16 16 DIANA KRALL/Just The Way You Are 2240 6 14 GREG ADAMS/Sup With That 3332 15 17 NATALIE COLE/Tell Me All Anout it 3400 9 14 DIANA KRALL/Just The Way You Are 1106
14 17 JOAN OSBORNEN Be Around 3179 15 16 DONNA GARDIER/How Sweet It Is 2240 12 13 DIANA KRALLAJust The Way You Are 3094 17 16 BROWN & MCDONALD/ Still Believe 3200 14 14 NESTOR TORRESMatermefon Man 1106
19 37 NATALIE COLE/Tell Me Alt About It 3179 9 16 PETER WHITE/Who's That Lady? 2240 5 13 LIQUID SOUL/Sun Ra 3094 17 15 DIANAKRALLAJust The Way You Are 3000 8 11 MICHAEL MANSON/Ouler Drive 869
18 16 BROWN & MCDONALD/ Still Belleve 2992 16 15  KENNY G F/C. MODRE/One More Time 2100 9 13 MINDIABAIR/LUGY'S 3094 10 13 DAVE KOZ & JEFF KOZ/Blackbird 2600 20 11 PAUL HARDCASTLE/Deslre 869
10 12 GREGG KARUKAS/Your Sweet Smile 2244 17 15 NATALIE COLE/Tell Me All About It 2100 7 12 BONAFIDEMilie Don 2856 10 12 BONEY JAMES/Grand Central 2400 9 10 BOBJAMES/Morning, Noon.. 790
10 11 DAVE KOZ & JEFF KOZ/Biackbird 2057 9 11 KEN NAVARROMealing Hands 1540 16 12 JOAN OSBORNE/!'l Be Around 2856 11 12 JEFFLORBER/Chopsticks 2400 17 10 BWS/Groovin' 790
11 11 KENNY G/Paradise 2057 8 10  BONEYJAMES/Grand Central 1400 6 12 JONATHAN BUTLER/Pata Pata 2856 1 12 MICHAEL MANSON/Outer Drive 2400 9 10 GREG ADAMS/Sup With That 790
11 11 MICHAEL LINGTON/SHl Thinking Of . 2057 10 10 BWB/Groovin' 1400 7 11 MARION MEADOWS/Tales Of A Gypsy 2618 11 12 STEVE COLE/Oft Broadway 2400 8 10 NORMAN BROWN/Just Chilin’ 790
5 11  MINDIABAIR/Lucy's 2057 17 10 GROUP 3/Roll With It 1400 4 11 MICHAEL LINGTON/SHill Thinking OF... 2618 9 11 CHRISBOTTI/Lisa 2200 10 10 STEVE COLE/Off Broadway 790
12 11 RICHARDELLIOT/OT. 2057 9 10 JONATHAN BUTLERWake Up 1400 6 10 KIMWATERS Waterfall 2380 11 11 GREGADAMS/Roadhouse 2200 10 9 EUGE GROOVE/Slam Dunk 71
6 11 SPYROGYRA/Getaway 2057 9 10 MINDIABAIR/Lucy's 1400 8 10 NATALIE COLE/Tell Me All Atoul [t 2380 12 11 JONATHAN BUTLER/Wake Up 2200 9 9 JONATHAN BUTLER/Pata Pata m
5 10 BOBBALDWIN/The Way She.. 1870 19 10 RICHARDELLIDT/O.T. 1400 17 10 BROWN & MCDONALD/I Stilt Believe 2380 10 11 LES SABLER/Reasons 2200 9 g MARION MEADDWS/Tales Of A Gypsy 711
10 10 CRAIG CHAQUICO/Atterglow 1870 10 10 RICK DERRINGER/Jazzy Koo.. 1400 8 10 TAKE 6/Takin'It To.. 2380 11 10 DAVID BENOIT/Then The Morming. 2000 9 9 MINDIABAIRLuUCY'S "
9 10 JEFF LORBER/Chopsticks 1870 9 9 BRIAN CULBERTSONMWithout Your Love 1260 10 9 DOWN TO THE BONE/ Softly. 2142 11 9 GERALD ALBRIGHT/Ain't No Stoppin’ 1800 13 g NATALIE COLE/Tell Me All About It 7
13 10 JOE SAMPLE/X Marks The Spot 1870 8 9 KENNY G/Paradise 1260 10 9 RUSS FREEMAN/Brighter Day 2142 119 MICHAEL LINGTON/Still Thinking Of.. 1800 11 9 RICHARDELLIOT/Q.T. 7
1140 NORMAN BROWN/Just Chillin 1870 5 9 MICHAEL MANSON/Outer Orive 1260 4 8  KENNY G/Paradise 1904 -3 JOANOSBORNEN Be Around 600 9 9 RUSS FREEMAN/Brighter Day Al
11 9 CHUCK LOEB/Sarao 1683 6 9  MIKE PHILLIPS/Will You Stick. 1260 16 6  PETER WHITEWnos That Lady? 1428 -2 GREGG KARUKAS/Your Sweet Smile 400 9 9 STEVE OLIVERMHigh Noon 711
- 5 GREGADAMS/Sup With That 935 18 9 NORMAN BROWN/Just Chillin' 1260 - - a SPYROGYRAMGetaway 0 2 MARION MEADOWS/Tales Of A Gypsy 400 9§ CRAIG CHAQUICO/Afterglow 632
9 8  MARION MEADOWS/Tales Of A Gypsy 1120 -1 MINDIABAIRLLUcY'S 200 16 7 AL JARREAU/Random Act Of Love 553
7 8 BROWN & MCDONALD/ St Believe 1120 7 7 BROWN & MCOONALD/ Still Belleve 553
9 8  STEVE COLE/Off Broadway 1120 -a KiM WATERSWatertall 0
8 7  JOAN OSBORNE/T) Be Around 980 a BOB BALDWIN/The Way She... 0

MARKET #29

MARKET #34

WNWV/Cleveland KSSJ/Sacramento KClY/Kansas City N WJZI/Milwaukee-Racine KBZN/Salt Lake City

Elyria-Lorain THE VWAVE Entercom Cmosth Azt Entercom o Milwaukee 5= Capitol The Breeze g, 97.9

(440) 332-3761 (916) 334-7777 9 4 K S S’ ., (913) 677-8998 106.5 )// TheCITY (414)778-1933 A (801) 364-9836 P W,

Kimble 107.3 HansonvJones 7 Edwards/Chase = A Scott smootiTwa Riesen o 4

12+ Cume 275,800 Smoarh Jazz - wHwy 12+ Cume 192,000 12+ Cume 136,600 = 12+ Cume 104,000 g, 12+ Cume 78,600

PLAYS PLAYS PLAYS PLAYS PLAYS

LW TW  ARTIST/TITLE GI (000) (W TW  ARTIST/TITLE &1 (060) LW TW  ARTIST/TITLE & {000) LW TW  ARTISUTITLE &1 {000) LW TW  ARTIST/TITLE &l (000)
28 21 BWB/Groovin 5049 2 27 BOBJAMES/Morning, Noon. 3537 28 28 BWB/Groovin' 2072 29 29  BWB/Groovin' 1740 16 14 DIANA KRALLAust Tne Way You Are 630
13 21 PETER WHITEMno's That Lady? 5049 25 27  PETER WHITEMWhO's That Lady? 3537 28 28 JEFF GOLUB/Cold Duck Time 2072 29 29 STEVE COLEAOM Broadway 1740 9 12 GREGG KARUKAS/Your Sweet Smile 540
2 27 RICHARDELLIOTAQT. 5049 2 26  BONEY JAMES/Grand Central 3406 27 28 STEVE OLIVERMHigh Noon 2072 29 29 STEVE OLIVERMigh Noon 1740 10 12 JOAN OSBORNE/Il Be Around 540
26 26  BOBJAMES/Morning, Noon. 4862 25 2  BWB/Groovin' 3406 % 21  BOBJAMES/Morning, Noon. 1998 28 28 PETER WHITEMWhoO's That Lady? 1680 8 12 JONATHAN BUTLER/Pata Pata 540
27 26 STEVE OLWERMHigh Noon 4862 11 26 PAUL HARDCASTLE/Desire 3406 27 21 DAVE KOZ & JEFF KOZ/Blackbird 1998 29 28 BOBJAMESMorning, Noon... 1680 9 12 MICHAEL MANSON/Outer Drive 540
25 25  CHUCK LOEB/Sarao 4675 27 25  STEVE OLIVERMigh Noon 3275 23 21 STEVE COLE/Of Broadway 1998 29 28 RICHARDELLIOTALT. 1680 7 1 BWB/Groovin 495
17 17 KENNY G F/C. MOORE/One More Time 3179 18 20  DIANA KRALLAust The Way You Are 2620 18 19 LUTHER VANDROSS/'d Rather 1406 24 24 EUGE GROOVE/Slam Dunk 1440 9 11 KENNY G F/C. MODRE/One More Time 495
17 16 DIANA KRALLUust The Way You Are 2992 20 20 NORAH JONES/Don't Know Why 2620 18 18 BROWN & MCDONALD/ Stili Believe 1332 24 24 NESTOR TORRES/Watermelon Man 1440 9 11 PHIL COLLINS/Can't Stop Loving. 495
19 16 NATALIE COLE/Teil Me All About It 2992 20 20 BROWN & MCDONALDA Still Believe 2620 15 17 AL JARREAU/Random Act Of Love 1258 23 23 BONEY JAMES/Grand Central 1380 10 10 BOB BALDWIN/The Way She.. 450
15 15 MINDI ABAIRLucy's 2805 20 18 NATALIE COLE/Tell Me All About it 2358 17 16 DONNA GARDIER/How Sweet It is 1184 23 23 CRAIG CHAQUICO/Aherglow 1380 10 10 DONNA GARDIER/How Sweet It Is 450
18 15 BROWN & MCDONALD/ Stifl Befieve 2805 10 12 KENNY GrParadise 1572 16 15  KENNY G F/C. MOORE/One More Time 1110 23 23 JEFF LORBER/Chopsticks 1380 119 MARION MEADOWS/Taies Of A Gypsy 405
11 13 STEVE COLE/Off Broadway 2431 10 11 CRAIG CHAQUICO/Atterglow 1441 10 13 BONEY JAMES/Grand Central 962 23 23 MICHAEL MANSON/Outer Drive 1380 6 8 LEERITENOURModule 105 360
11 12 GREGG KARUKAS/Your Sweet Smile 2244 11 11 FOURPLAY/Rollin’ 1441 11 13 THOM ROTELLA/ ook But Don't.Touch 962 23 22 JEFF GOLUB/Cold Duck Time 1320 8 8 MINOIABAIRALucy's 360

9 12 JOE SAMPLEX Marks The Spot 2244 10 11 GERALDALBRIGHT/AIn't No Stoppin’ 1441 7 12 GREG ADAMS/Sup With That 888 23 22 MICHAEL LINGTON/StNl Thinking Of . 1320 8 8  STEVE COLE/OM Broadway 360
13 12 KIM WATERS/Watertall 2244 12 11 JEFFGOLUB/Coid Duck Time 1441 10 12 MIKE PHILLIPSMWII You Stick . 888 20 21 MIND)ABAWR/LucY'S 1260 10 8  STEVEOLIVER/High Noon 360
12 12 MICHAEL MANSON/Outer Drive 2244 10 11 MICHAEL INGTON/Stil Thinking Of.. 1441 12 11 BOBBALDWIN/The Way She.. 814 18 20 BOBBALDWIN/The Way She.. 1200 9 7  BOBJAMES/Morning, Noon... 315
11 41 CHIELI MINUCCVKickin' It Hard 2057 27 11 RICHARDELLIOT/QT. 1441 2 11 BONAFIDEMillie Don 814 19 19 DIANA KRALLAust The Way You Are 114D 8 7 BONEY JAMES/Grand Central 315
12 11 DAVE KOZ & JEFF KOZ/Blackbird 2057 11 11 JEFFLORBER/Chopsticks 1441 5 11 CHIELI MINUGGI/Kickin' it Hard 814 19 19 DONNAGARDIERMHow Sweet (i Is 1140 9 7 GREGADAMS/Sup With That 315
10 1t GERALD VEASLEY/Do|Do 2057 - 10 BOBBALDWIN/The Way She. 1310 13 11 CRAIG CHAQUICO/AMterglow 814 19 19 BROWN & MCDONALDA Stilt Believe 1140 7 7 KENNY G/Paradise 315
10 11 JEFF LORBER/AIN't Nobody 2057 11 10 DAVE KOZ & JEFF KOZ/Blackbird 1310 5 11 JEFFLORBER/Chopsticks 814 18 18 NATALIE COLE/Tel Me All About It 1080 8 6 CRAIG CHAQUICO/Attergiow 270
10 11 PIECES OF A DREAM/Loves Silhouette 2057 10 10 KIM WATERS/Waterfall 1310 12 11 JONATHAN BUTLER/Pata Pata 814 17 18 KENNY G/Paradise 1080 8 6 DAVEKOZ & JEFF KOZ/Blackbird 270
11 11 SPECIAL EFX/Cruise Control 2057 11 10 MARION MEADDWS/Tales Of A Gypsy 1310 11 11 LARRY CARLTON/Morming Magic 814 14 17 KENNY G F/C. MOORE/One More Time 1020 7 6  PETER WHITEWho's That Lady? 270

8 10  CRAIG CHAQUICOAuminosa 1870 12 10 MINDtABAIR/LucY'S 1310 12 11 MICHAEL MANSON/Outer Drive 814 - 3 DAVE KOZ & JEFF KOZ/Biackbird 0 9 & PIECES OF A DREAM/Loves Silhouette 270
19 10 FOURPLAY/Rollin' 1870 10 10 STEVE COLE/OH Broadway 1310 11 11 MINDI ABAIR/Lucy's 814 - 2 KIMWATERSWatertall 0 - §  DAVIDLANZRomantica 225
10 10 NESTOR TORRES/Watermelon Man 1870 1111 RICHARDELLIOT/QT, 814 - a MICHAEL LINGTON/Still Thinking Of. 0
10 10 PAUL HARDCASTLE/Desire 1870 13 10 PIECES OF A DREAM/Loves Silhouette 740 a COLE F/KRALL/Better Than Anything 0
14 9  EUGE GRDOVE/Stam Dunk 1683 7 7 EUGEGROOVE/Slam Dunk 518

129 LARRY CARLTON/Morning Magic 1683 5 6  ALFONZOBLACKWELL/Funky Shuffie 444

11 9 MARION MEADOWS/Tales Of AGypsy 1683 6 6  CHUCK LOEB/Pocket Change 444

8 9 NORMAN BROWN/Just Chillin 1683 6 6  CRAIG CHAQUICO/Luminosa 444
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D4 Get Loose (Flying Nun/Hollywood)
Total Plays: 55, Total Stations: 6, Adds: 0

America’s Best Testing Active Rock Songs 12+
For The Week Ending 2/7/03

Artist Title ¢Label) ™ LW  Familiarity Burn TD  Familiarity Burn

MUDVAYNE Not Falling  Epic 412 415 1%% 1% 445 85% 11%

STAGE | Will Be Something (Maverick/W8)
Total Plays: 46, Total Stations: 8, Adds: 3

DISTURBED Prayer (Reprise/ 410 424 93% 29% 400  96% 36%
CHEVELLE The Red (&pic/ 408 405 91% 31% 397  93% 39% REVIS Caught In The Rain (Fpic/
TAPROOT Poem (Velvet Hammer/Atlantic) 404 405 84% 19% 395 88% 22% Total Plays: 28, Total Stations: 7, Adds: 3
SEETHER Fine Again (Wind-up) 398 402 85% 20% 391  89% 25% .
AUDIOSLAVE Like A Stone finterscope/Epic/ 3.98 - 58% 6% 405  65% 6% AFI Girl's Not Grey (DreamWorks/
SALIVA Always (Isiand/IDJMG/ 396 400 93% 31% 377 93% 38% Total Plays: 14, Total Stations: 11, Adds: 10
STONE SOUR Bother (Roadrunner/i0JMG) 395 395 90% 36% 380  95% 44% Songs ranked by total plays
SYSTEM OF A DOWN Aerials (American/Columbia) 391 393 94% 46% 391  96% 48% .
RA Do You Call My Name (Republic/Universal 191 393 6% 1% 3s2 1% % | | Indicator . )
AUDIOSLAVE Cochise (interscope/Epic) 390 379 90% 30% 403  94% 3% ' Most Added’
SYSTEM OF A DOWN Innervision (American/Columbia) 390 391 86% 21% 3.9 0% 19% GODSMACK Straight Out Of Line /Republic/Universal)
3 DOORS DOWN When 'm Gane (Rapublic/Universal 389 389 94% 28% 375 94% 3% (HED) PLANET EARTH Blackout /Volcanalive)
FOO FIGHTERS Al My Life (Roswel/RCA) 389 390 94% 33% 395  95%  36% N Gy mmm%}/{sl S
TRAPT Headstrong (Warner Bros.} 389 39 66% 10% 3.72 3% 15% .
QUEENS OF THE STONE AGE No One Knows f/nterscope/ 383 383 90% 32% 38  91% 35% _ PROJECT 86 Hollow Again (Atlentic)
FUEL Won't Back Down (Wind-up/RCA) 380 379 62% 7%  3.66 65% 9% Fl]l] FIGHTERS Tlmes Like These /ﬁaswe///ﬁCAl
:3&‘5‘; :”{;’:g Down ’/56’9’;;’;;555/ / — ;3: 5;';/; 9‘;/2 ;33 gig: : g;/z  CHEVELLE Send The Pain Below (Epic/
oui Creation {Geffer/Interscope 19 3 5 8 A - 8% | e
NIRVANA You Know You're Right (Geffen/interscape) 375 358 W% 4% 373 g% a3 | | MNOISETHERAPY Got U edine
TRUSTCOMPANY Running From Me (Geffen/interscope) 3715 377 7% 15% 363  82% 17% BLINDSIDE Sieepwalking (Elektra/EEG)
FOO FIGHTERS Times Like These (Roswel/RCA/ 3.70 . 63% 10% 377 64% 9% LEISUREWORLD 'm Dead /4I/AHT/STd//ec!/
THEORY OF A DEAD MAN Make Up Your Mind (Roadrumner/IDMG) 3.55 . 46% 9% 335  51% 12% smus sd"uﬁviﬁﬁélé Ao d'mm,/,g MG h
EXIES My Goddess /Virgin/ 350 346 63% 15% 338  68% 19% e e
PACIFER Bulitproof /4rista) 347 351 4T% 9% 331 50% 13% RED HOT CHILI PEPPE,E.S Can' s"’" Wormer 3105
RED HOT CHILI PEPPERS Can't Stop (Warmer Bros.) 339 340 83% 21% 342  85% 26% THEURY UF A DEADMAN Make Uv Your Mind /ﬁuadfunnef//DJMG/
‘PEARL JAM Save You /Epic/ 324 319  69% 20% 3.1% 0%  20% OUTSP[]KEN Farther /[3|/3/
ZWAN Honestly (Reprise) 321 319 68% 2% 327 7% 24% OLE ANDER — 0” The N yT— ry/sﬁw o -
CREED Weathered (Wind-up/ 314 316 89% 41% 300 9% 46% ~

STAGE | Wlll Be Somethlng /Mave//c/VWB/

EVANESCENCE Bring Me To Life /W/nd 1//1/

SLUR Who l Am /Ta//l/t/
BREAKING BENJAMIN Skln /Ha//ywaaﬂ'l

PAUL SHURTINU'S THE CUTT Sacred Place //700/{ OualTy/MIISIt‘ War/(s/

SEETHER Orven Under (Windup)
L

Total sample size is 629 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who
said they are tired of hearing the song. Sample composition is based an persons 12+. TD = Target Demo (Males 18-34). Persons are screened
via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 407-523-7272. RateTheMusic.com data
\is provided by Mediabase Research, A division of Premiere Radio Networks.
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%breaking benjamin“SKIN”

IMPACTING ACTIVE/ROCK THIS WEEK

- OVER 110,000 UNITS SCANNED!
]AGERMEISTER TOUR WITH SALIVA & (HED) PE 3/6-4/20!

“KPNT listeners voted Breaking Benjamin as

“The Best New Band/Artist of 2602’ ‘Skin’ is already
a Top 5 phone record aud in the Top 10 of our research in all demos!
These are the facts. This band is for real. Get on the train,
or be run the f**k over.”

Wgod
APD KPNT/IOS 7 The Po: nt, St. Louss MO

THE NEW TRACK FROM ;
breaking benjamin

Produced and Engineered by Ulrich Wild

Mixed by Chris Lord-Alge

Managemef\t: Larry Ma?er / Tarpn:i Feldman HOLLYWOOD
 for Entertainment Servicss Unlimited RECORDS

{1 -y -_ 4. .-I' WW.HOLLYWOODRECORDSCOM ©2003 HOLLYWOODRECORDS.COM
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PART Two OF A Two-PART SERIES

Playlist Survey

ROCK _

Programmers pick up-and-coming baby bands

This week we resume our informal survey of pro-
grammers’ habits with regard to their current playlists.
Part One of this series appeared in the Jan. 24 issue of
R&R, and in it we saw that the majority of programmers
did not purge their currents in December just because
it was the end of the year. Programmers also explained
their criteria for deciding to pull currents off the air.

This week we continue with an-
other question: Which of the brand-
new bands, like Ra, Trapt, The Ex-
ies and Socialburn, have a chance to
be the new Disturbed, System Of A
Down and Puddle Of
Mudd — or at least a
chance to rise to slightly
higher baby-band status,
like Seether, Taproot and
Chevelle?

KRXQ/Sacramento
MD Paul Marshall says,
“The current Socialburn _ ;
single, ‘Down,” has the Kylee

catchiest hook and the
most multiformat appeal. I can eas-
ily hearit on Active, mainstream, Al-
ternative and, eventually, CHR. It re-
mains to be seen if theyre a one-shot
band.”

“Every year during the holidays
there seems to be a record that you
added asa favor into late-night that
takes on a lifé of its own, free of the
label hype,” says WTKX/Pensacola,
FL Asst. PD Mark “The Shark.”
“The record that reared its head this

season was the Ra track ‘Do You Call

My Name.’ -

"It's gone to top five phones, and
our Universal local tells me we're
the top-selling market in the South-
east. 've put it on the music promos
and moved the daypart back to af-
ternoons.”

Where Are They Now?

WAMX/Huntington, WV PD
Paul Oslund agrees with Marshall
and Mark. “I'd probably go with
Socialburn, since I think they have
the same mainstream appeal as
Puddle Of Mudd,” he says. “They
seem to be developing the fastest
too. While I was home in Michigan
for the holidays, one of my younger
brothers was asking me about Ra.
That tells me they might be catch-
ing on.”

KISW/Seattle Asst. PD Kylee
Brooks says, “Of your list, I think
Socialburn have the best legs, but
Seether and Chevelle are still really

young bands, as are Taproot, al-
though they are a disc and a year of
marketing ahead of everyone else.
Epic has done a phenomenal job
with Chevelle, and Seether have a
really strong first record
and could prove to be a
band for our formats.
“And who knows what
the first quarter will be
like, with lots of strong
e material on Lava and my
+ fave aggro band from Ft.
| Myers-Cape Coral, Twist-
~ ed Method, coming on
MCA? Sorry, had to pimp
— I knew them when. Actually,
who's the next Godsmack?”
WMMS/Cleveland PD Jim Trapp
is on the same page. “Honestly,

Adam Burnes, KURQ/San Luis
Obispo, CA PD, says, "I think the
new Ra CD is solid, and Socialburn
have the best single out of the new-
er bands. The Donnas just might be
the badass babes this format needs.”

WRKR/Kalamazoo, MI PD Jay
Deacon says, “Sparta have a great
sound and a great live show. Youth-
ful energy is a plus that should ap-
peal to both the Alternative and the
Active format. Theory Of A Dead-
man are already well on their way
to being a mainstream and Active
Rock mainstay. They're starting to
prove their success. We'll see how
the new single, ‘Make Up Your
Mind,” does.”

WEBN/Cincinnati MD The
Dude checks in, saying, “The baby
band I feel the strongest about is
Trapt. I called [Warner Bros. VP/
Rock Promotion] Mike Rittberg the
day I got the full-length and told
him to hoid on tight, he's really got
something there.

“I rarely make a call like that, al-
though Rob Tarantino would say
differently. I called him twice in two

Seether, Chevelle and
Taproot are all still baby |
bands in my book,” he |
says. “Until you better |
your introductory tune
with astronger followup, |
you're a baby band and |
the possible subject of §
some future ‘Where Are
‘They Now?’” VHI fea-
ture.”

Rick Roddam, MD at KRZR/
Fresno, says, “If 'Headstrong’ by
Trapt isn't a top 10 hit, then some-
thing’s seriously wrong, because
that record rocks, and you can hear
the hook from a mile away. I'd also
like Cinder to break through in 2003;
"Soul Creation’ just plain smokes.
And I wouldn't be surprised if So-
cialburn are proudly carrying the
pop rock flag before the year is over.
‘Down’ is a snappy tune.”

The Sparta Sound

“The Exies have great stage pres-
ence, if more people could see them
live,” says WHEB/ Portsmouth, NH
PD Alex James. “Taproot can step
up another level with their latest

stuff. Socialburn can be embraced by

most Rock formats, which is a key
for exposure to a wide array of au-
diences.”

The Dude

7 years with the same
| speech, on Puddle Of
| Mudd and Trustcompa-
| ny.
| "Also, keep an eye out
| for Oleander. They're
o back! I found "Hands Off
the Wheel’ in April 2002
on a compilation disc —
they were unsigned then
— and spun it about 100
times due to a lack of new good shit.
Well, months later, they are signed
with Sanctuary and "Hands Off the
Wheel' is the track. Needless to say,
l'added it in December.”

Staying Power

WRQR/Wilmington, NC Asst.
PD/MD Gregg Stepp predicts,
“The biggest baby band this year
willbe Theory Of A Deadman. They
are phenomenal live and so far have
proven hungry, even to the point of
impressing audiences while they
were one member short for a few
weeks.

“Otherwise, [ think we can look
forward to a couple of very strong
sophomore releases from QOleander
and Default. And I can’t wait for the
new Puddle Of Mudd.”

WXTB/Tampa PD Rick Schmidt
says, "Socialburn have the opportu-

www.americanradiohistorv.com

band's Brandon Bittner.

GETTING DOWN WITH 98 ROCK ciekira's Socialburr recently
visited WIYY/Baltimore. Pictured are (I-r, back) Socialburn’s Neif Alday, WiYY
MD Rob Heckman and PD Dave Hill, the band'’s Chris Cobb, Elektra’s Scott
Maness, (front) Socialburn’s Dusty Price, WIYY afternoon host Stash and the

nity to be the next Puddle Of Mudd.
Hell, they have the same producer,
and the first single sounds like Pud-
dle Of Mudd. Watch out for the
band Shinedown on Atlantic. They
will be the next baby band to break
in 2003.”

Sean Elliott, PD at KAZR/Des
Moines, says, “I think all of these
bands have potential. Time will tell
which ones are able to re- ;
ally break through and
have staying power.
From a single-song per-
spective, Trapt's ‘Head-
strong’ is showing the §
most potential, but I feel
good about all of them.”

KMRQ/Modesto, CA
PD jack Paper states,
“I'mreally into The Blank
Theory, Socialburn and Blindside.
Ra also seem to be getting the atten-
tion of our listeners. As for who be-
comes the next power in your Selec-
tor, that's tough. I'm puiling for 2003
to be a breakout year for the above-
mentioned bands.”

A Plethora Of Blessings

“Of the ones you mention, Ra
have had the most significant early
reaction,” says WNOR/Norfolk PD
Harvey Kojan. “"Do You Call My
Name’ definitely cuts through; we
get curiosity calls every time we
play it.

“Socialbun and Trapt both have
very solid songs with definite poten-
tial. I'm confident that we'll be giv-
ing both a good shot. Noise Thera-
py has an anthemic feel to it and
jumps out of the speakers. Pacifier
and Cinder stand out as well.

“We've been blessed with a pleth-
ora of interesting, quality, format-
compatible material. Just about any
of the baby bands we’re playing
have a shot of attaining at least the
level of ‘rising band,’ like Taproot or
Chevelle. Whether they have the
multiple-track depth of Disturbed,
Puddle Of Mudd or System Of A
Down — well, that's the big ques-
tion, and it won't be answered for
quite a while.”

"Hands down, Mudvayne is the
one,” says KDOT/Reno, NV PD

Jave Patterson. “Classjaw have a
great underground buzz, and Trapt
are really turning irto phone action
of late. I'm personally a big fan of
Pulse Ultra. The stuff I've heard
from Shinedown is great, and I think
Socialburn stand a good chance of
long-term success.”
WCCC/Hartford Asst. PD/MD
Mike Karolyi looks to the home-
town angle. “Ra stand out
more than the rest,” he
says. “Maybe it’s because
they are 2 New England
band, or maybe they just
have a very good song.
Whatever itis, Ra are gen-
# erating the most requests
Bl and interest of all the
baby bands out right

Sean Elliott 7

now.
WAAF/Boston PD Keith Hast-
ings is in synch: “T think Ra could
really be special at this format. The
Boston audience has been yanking
that record off the shelves here for
months, and it shows no signs of
slowing down.”

The Next Big Band

KLEX/Killeen, TX PD Bob Fon-
da says, “The bands we believe have
the best shot at being the next big
band are Audioslave, Stone Sour
and Socialburn. Keep an eye and ear
onaband on Capitol called The Mu-
sic. They take me back to a time
when U2 had energy. Very strong
vocals and driving music; they
should be the next big thing.”

WCPR/Biloxi, MS PD Scot Fox
says, “Ra, Trapt, Exies — I agree
with all of the abave. What a great
impact they have had with our lis-
teners. Other notables include Blind-
side, Sinch, Hatebreed and Afterhu-
man.”

WCPR MD Mitch Cry says, “From
whatI've listenied to this year and who
I've seen perform, I'd have to say
The Exies, Trustcompany, Earshot,
Sparta and 30 Secands To Mars — if
people would just listen to them.”

KZOK/San Luis Obispo, CA PD
David Atwood concludes with this
crack: “I'm still waiting to see if Jack
Osbourne has a new band up his
post-pubescent slezve!”

_Shaia
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ACTIVE ROCK

L. the air in August, and the timing couldn’t
| have been better. With great new mu-
i sic from Disturbed, Audioslave, Saliva,
_': 3 Doors Down, The Foo Fighters, The
. Chili Peppers — and breakthrough
. songs from Chevelle, Taproot and
Queens Of The Stone Age — a new
Rock station in a rock-starved market can’t go wrong.
| Many thanks to Jacobs Media consultant Bill Jacobs,
| OM Dru Laborde and a great staff for making this job
so easy for me. # And the music just keeps coming! A
| song like “Straight Out of Line” is what the term “no-
brainer” was created for. The signature Godsmack an-
: ger, with a little Tool flavor in the mix, is a monster
— followup for these Grammy nominees. # Theory Of A
Deadman'’s “Make Up Your Mind” is sure to be another crossover smash
for Roadrunner. On the subject of Roadrunner, Stone Sour’s “inhale”
sounds great on the air. The song has enough of the “Bother” sound to
make it comfortable, with a Slipknot roar to ensure that Rock owns this
one. If you don’'t have a copy of SevenWiser’'s EP (Kik It Records, 516-
679-3033), find one. In the right hands this band cou!d be the sleeper
of the year. # Guilty pleasure: Evanescence’s “Bring Me to Life.”

Paul Cannell
PD WRXW/Jackson MS

PO w005 i o e e S 5 ARG RO a2 PO

It’s no surprise that Godsmack had
such a strong first week, virtually clos-
ing out the Active panel and making a
strong dent at Rock. “Straight Out of
Line” scored 84 adds (57 Active, 27
Rock) and debuted at an impressive No.
8 at Active. Even Alternative wants a
piece of this track, despite how hard it
s ... It's pretty cool to see the develop-
ment of (Hed) Planet Earth with their new track “Blackout.” Another
14 Actives added it this week, and it rose to No. 35 on the chart. It's
clear that the band worked very hard on this record, and radio is tak-
ing them seriously ... Stone Sour had a good week with “Inhale.” No
doubt “Bother” opened them up to a whole new world of fans, and |
think it’s smart to keep to one-word song titles ... AFI's “Girl's Not Grey”
has some amazing stations adding it, including KXXR/Minneapolis,
WNOR/Norfolk and KUPD/Phoenix ... Even if you think I've given too
much love already to Outspoken, keep reading, please. Having now
given the full CD a complete listen (oops, did | say that?), I'm even
more certain that “Farther” is just the beginning for these guys ... Break-
ing Benjamin’s “Skin” is such a feel-good rock song. WEBN/Cincin-
nati MD The Dude is a huge fan. The record has sold 110,000 so far,
and the Jagermeister tour is helping the band reach new fans. Those
who ook for research will be interested to know that Alternative KPNT/
St. Louis already has top 10 research and top five phones on “Skin,”
and its listeners voted Breaking Benjamin the No. 1 new band of 2002.
All great reasons for making it this week’s MAX PIX: BREAKING BEN-
JAMIN “Skin” (Hollywood).

— Cyndee Maxwell, Active Rock/Rock Editor

==  Another new year — and my first at
i a different radio station in half a de- |
§ cade. Change is good! WRXW wenton |

Record Of r[)e Week
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ARTIST: Strapping Young Lad
LABEL.: Century Media

It's been nearly six years since Strapping Young Lad’s last ef- &
fort, but you wouldn't know it listening to their latest offer- &
ing, SYL. The Canadian four-piece is firing on ail cylinders with |
a brutal mix of contemporary metal and vintage thrash — a §
well-oiled killing machine for a violent new world. Fronted by §

producer, Hevy Devy Records owner, musician and overall met-

al workhorse Devin Townshend, SYL is a war-centric album inspired by the events
surrounding 9/ | |. Townshend’s lyrics not only deal with past, present and future con-
flict, the music here is also a full-on mechanized invasion. “Relentless” lives up to its
title with a merciless barrage of puree-speed riffs and rapid-fire double bass, while
“Aftermath” explodes with some of the most inspired thrash riffs in years.

— Frank Correia, Rock Specialty Editor
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arist: Erase The Grey
weeL: Republic/Universal

By FRANK CORREIA /ROCK SPECIALTY EDITOR

[N

Ah, relationships — the mood-swing-
ing muse for many a musician.

Time-honored odes to sweethearts and
swindlers run the gamut from celebrat-
ing love to Ax]l Rose wanting to bury his
ex-lover in the backyard. And just be-
cause you're metal doesn’t mean you
don’t feel (even the Tin Man had a heart,
after all). The challenge for nu-metallers,
however, is maintaining the hard edge
without looking like a thumb-sucking
baby writing lyrics in black crayon.

Fortunately, Cleveland’s Erase The
Grey — consisting of vocalist Jon Sayre,
guitarists Jeff Dicken and John Stepp,
drummer Josh Adkins, bassist Josh
Boyson and sampler Nate Morgan —
manage this Jekyll and Hyde game quite
well on their debut EP for Universal, 27
Days. Pre-produced, recorded and mixed
in Atlanta in less than a month (hence
the title), the EP shines with polished
metal riffs and melodic vocals thanks to
the production talents of Jeff Tomei
(Smashing Pumpkins, Jerry Cantrell)
and David Bottrill (Tool, Flaw).

“The Melting Side” opens 27 Days
with the cage-rattling distortion Ma-
chine Head are known for before set-
tling into a solid groove augmented by
Sayre’s melodic vocals. While Sayre can

L PG R 3 DA SRR BRI , S s sssensla e

emote melodically a la Incubus, he can
also summon up a hell-spawn scream
when the mood calls for that pitchfork
in the ass. “Pariah” jumps boots-first
into the fray with an amped-up tempo
while “Waiting” explores the more me-
lodic side of the metal spectrum.

The debut single, “Rain,” is a perfect
example of the emotional torrent Erasé
The Grey is ready to unleash on the
masses. Written by Sayre about a
troubled friend, “Rain” creeps in with
murky atmospheres before unleashing
a flood of distortion and expressive lyri-
cal outbursts. The riffs here pull like un-
easy tides, and Dickens and Stepp show
off their fretboard wizardry on more
than one occasion on the EP. With such
an accomplished balance of emotive lyr-
ics and strong musicality, this young
band may paint Active Rock grey this
year. Now if we could just get them to
cover “Used to Love Her.”

-

) TOP 20 SPECIALTY ARTISTS .

~

k7Y

GRADE 8 (Lava/ “Brick By Brick”
MUDVAYNE (£pic) “Not Falling”

UNLOCO (Reprise/ “Bruises”

0O e NS R WS =

10. LUXT (Black Liner) " American Beast”
11. GRAVE (Century Media) “No Regrets”

13. (HED) PLANET EARTH (ive) “Blackout”
14. RAUNCHY (Century Media/ "Tonight”

18. DRI (Beer City) "I Don't Need Society”
19. OPETH (Koch) “Deliverance”

-

AMON AMARTH (Metal Blade) "Death In Fire”
SWORN ENEMY (Elektra/EEG) "My Misery”
PRONG (Locomotion/ “Broken Peace {Live)”

STRAPPING YOUNG LAD (Century Media/ “Devour”
POINT BREAK, VOL. | (SideCho) "Deadworld”

PISSING RAZORS (Spitfire) “Burning Bridges”

12. 1T'S CASUAL {Friendly Hills) “Break The Cycle”

15. BOBAFLEX /BobaFlex) “Bobaflex Warriors”
16. RISE ABOVE (Sanctuary/SRG) “Thirsty & Miserahle”
17. BEYOND THE SIXTH SEAL (Lifeforce) “Awaken”

20. ERASE THE GREY /Republic/Universal) "Pariah”
Ranked by total number of shows reporting artist.
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On over 25 Modern Rock stations

KDGE CIMX KTBZ
WZTA KZON KwOD
WMRQ WRZX WLUM
KRBZ WMFS WROX
WPBZ WXEG KLEC
WRWK KSYR WKRL
WZZI WCYY WARQ
KNXX WAVF and many more
New this week:

WJRR WEND WXNR
WLRS KCNL

from the album

“Theory Of A Deadman”
1n stores now

Approaching 100,000 scanned
Experiencing a venue sales
explosion since impact
Myrtle Beach - 90 pcs.
Washington - 65 pcs.
Norfolk — 90 pcs.
Providence — 173 pcs.
Columbus - 128 pcs.
Boston - 133 pcs.
Pittsburgh — 150 pcs.
Indianapolis — 127 pcs.
Cincinnati — 75 pcs.

www.theorvofadeadman.com ¢ www.604records.com ¢ www.roadrunnerrecords.com

d

_www-americanradiohistorv.com . -
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DEADMAN

MAKE UP YOUR MIND

R&R Alterna‘ive Debut (B
R&R Active Rock €5
R&R Rock m

On over 95 Rock stations

WYSP
WRIF
KXXR
WCCC
KQRC WEBN
WTPT WKLQ
WNOR KISS
WOQXA WTFX

New this week:

WAAF
KLOL
WXTB
KUFO

KEGL
WMMS
KUPD
WLZR
WBZX
KBER
WH]Y

and many more

WBUF KDOT WZOR

KEZO KXUS
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PART Two OF A Two-PART SERIES

91X Turns 20

JALTERNATIVE

San Diego’s XTRA-FM dives into the new millennium

When last we delved into the subject of San Diego’s
XTRA-FM (91X), I was waxing nostalgic about the for-
mative years of a station that changed the listening
habits of an entire city. That may sound like pompous
hype, but it’s true. And it’s true because the ratings

prove it.

Much like KROQ/Los Angeles,
91X was a dominant player in San
Diego after its format flip. That was
the situation through much of the
‘80s. As a result, San Diego became
one of the few cities in America
where the masses were exposed to
Depeche Mode, Psychedelic Furs,
The Cure, etc.

The First Big Winner

Quick, how many cities had a
highly rated commercial Alterna-
tive station in 1983? I mean a sta-
tion that was making a huge im-
pact on the market. The answer is,
damn few.

Hey, we can argue till the cows
come home about the impact of the
early WHFS/Washington; WLIR/
Garden City, NY; WFNX/Boston;
and (insert call letters here), but the

fact is, the early years were charac-
terized by random programming,
weak signals and bad ratings every-
where except Southern California.

That’s why, today, there’s no real
call on a national level for a full-on,
full-time “classic Alternative” sta-
tion. Not enough people in the rest
of the country remember “Radio
Free Europe” by REM.

So, what's my point? 91X was
important, but no one realized it at
the time. “I remember when Alter-
native wasn’t even the name of the
format. We called it 'Rock of the ‘80s
and speculated about what would
happen when we got to the "90s,”
Mike Glickenhaus, Clear Channel
VP/Market Manager and current
91X GM, recalls.

Glickenhaus’ history with the sta-
tion goes back 23 years. He was

by 20 years.
1883

WALL OF vOODOO Mexican Radio
TALKING HEADS Life During Wartime
THOMPSON TWINS Lies

THE CLASH London Calling

X Los Angeles

PRETENDERS Back On The Chain Gang
RAMONES Beat On The Brat

THE FIXX Red Skies At Night

ADAM ANT Goody Two Shoes

THE JAM A Town Called Malice

THE CARS My Best Friend’s Girl
‘FELONY The Fanatic

U2 Sunday Bloody Sunday

BILLY IDOL White Wedding (remix)
DEPECHE MODE People Are People
PSYCHEDELIC FURS Love My Way
THOMAS DOLBY She Blinded...
LOS LOBOS Will The Wolf Survive
THE DICKIES Stukas Over Disneyland
GARY NUMAN Cars

G0-GO’S Vacation

91X, Then And Now

Here are two hours of afternoon drive separated

2003

311 Amber

ZWAN Honestly

PEARL JAM Black

RED HOT CHILI PEPPERS Can't Stop
URGE OVERKILL Girl You'll Be A...
HOOBASTANK Crawling In The Dark
SOUNDTRACK... Sister Surround
GOLDFINGER Here In Your Bedroom
STROKES Soma

SOUNDGARDEN Black Hole Sun
BAD RELIGION Infected

JACK JOHNSON Bubble Toes
QUEENS OF THE... No One Knows
BEASTIE BOYS Intergalactic

JIMMY EAT WORLD A Praise Chorus
INCUBUS Are You In

FOO FIGHTERS All My Life

LIT My Own Worst Enemy

LIAM LYNCH United States Of Whatever
PEARL JAM Evenflow
TELEPOPMUSIK Breathe

there before all of us, and he’s seen
it all. Mike started in sales, became
LSM and then, as Noble Broadcast
Group became Jacor and then Clear
Channel, hung on for the ride of his
life.

Today he has more call letters at-
tached to his title than the entire al-
phabet. You don't need to be re-
minded that that’s a tremendous
amount of time at one station.

Glickenhaus’ perspective still
echoes the tenor of that far-off time.
“We tried to create a format that was
in tune with the active lifestyle of the
audience and tried to expose them
to the best new music we could
find,” he says.

“We didn't want to be the alter-
native as much as simply San Di-
ego’s favorite radio station.” Period.
Really, the goal all along was to
make 91X the city’s best Rock sta-
tion, notjust a dominant “new rock”
or “modern” or whatever.

Heretical Heritage

Heritage is a dangerous word in
this industry. For Alternative sta-
tions, it’s like peeling garlic cloves
in front of Dracula. What current-
based, low-end-demo, zippy-zappy,
Puddle-Of-Mudd-lovin’ broadcast-
er wants the kids to think of them
as heritage?

“Heritage is an opportunity and
an albatross,” Glickenhaus says.
“You have to be careful that you
don’t get hung up on the past but
use it to further cement the bond
with your listeners.”

Current 91X PD and original air
personality Bryan Schock puts it
another way: "I really don't feel like
we're old. We don’t dwell on the
trail of dead bodies we've left be-
hind.”

I suspect this comment comes
after Bryan’s fourth viewing of
Lord of the Rings: The Two Towers.
He goes on to say, “We look at our
position as the heritage Alterna-
tive station in San Diego as more
of a survivor badge. Many have
come and challenged, and many
have fallen.”

Ever the warrior, Schock may be
referring to Jefferson-Pilot’s new for-
ay into the format with KBZT, the
former AC/Modern AC/Classic
Modern Almost AC K-Best.

Now in the hands of Jacobs Me-
dia, Garret Michaels and former
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- Max Tolkoff And The
~ Tijuana Brass

- face time

time at the station.

Tijuana with them.

control room.

Smuggling doughnuts across the border for

VP/Promotion, Lava Records

| remember the circumstances that brought me down to
see Max in XTRA-FM (91X)’s studios in Tijuana like it
was yesterday. While people had told me he was hard
to get on the phone, | had no problem, because | was
local. But it was hard to keep him on the phone for any
length of time. Max was always in meetings, and the trip
across the border after his shift was done limited his

Max said the only way I'd be able to spend quality time talking to
him about records was to actually come to the station after he got off
the air. After | reminded him that the control room was in Mexico, he
laughed at me and told me | could take as much time as | wanted
talking to him on the drive back across the border into the U.S., which
could take up to two hours, depending on traffic.

Not being one to back down from a dare, 1 toid Max I'd meet him at
91X. He gave me specific instructions: Don’t drive across the border,
because there would be people who would hit me on purpose. Park at
the lot on the U.S. side of the border and walk across. Don't bring
anything of value, because people would try to steal it. And don’t walk
to the station or try to find it myself. Just ask any cab driver where the
station was, because they all knew its location.

1 had no idea what to expect, especially because Max told me that
no one had ever come out to visit him at the station. | set out for the
91X studios, stopping at Winchell's for a dozen doughnuts. | figured
that if the 91X staff didn’t eat them, | could bribe some people in

| followed Max's instructions and arrived at the station. | don't
remember much of how the building actually looked, but | remember
seeing a four- or five-inch-long scorpion pinned to the wall with a
thumbtack over the teletype (this was before fax machines) next to the
water cooler. Max told me they were always crawling all over the

We established a policy that day: Max wouid only talk to me about
music if | brought doughnuts across the border to his station and rode
back to the U.S. with him and his moming staff. And if the drive back to
American territory took too long, we'd go straight to lunch from there.

By Mark Gorlick

91X-er Mike Halloran, the station is
trying to make a run at 91X’s slight-
ly more mature end. That part of the
story continues to unfold.

Rocky Fall

Like most of the rest of the format,
the fall 2002 “ Arbitron Experience”
for 91X was like a coaster ride after
a huge lunch of corn dogs. The sta-
tion now sits with its lowest 12+ rat-
ings (3.2) since winter 1998, when it
scored a 3.0.

But, as I perused 91X’s 20-year
ratings history, I noticed many ups
and downs. Some books were even
worse than this past fall's, but the
station has always bounced back.
Kudos to management for sticking
with the format through some very
hard times, ratingswise.

And even though it looks glum
from outside the market, Glicken-
haus refuses to see the glass as half-
empty. He says, “91X still has very
successful ratings and, in fact, is
now the largest cash-flow station in
our entire cluster.”

So it’s “hang tough” time once
again for 91X. When discussing the
ongoing ratings challenge, Schock

says that the main goal of the station
is to attract the easy-to-distract
“Generation A-D-D.” “Technology
has been, and will remain, our big-
gest competitor,” he says.

As for 20th-anniversary plans,
both Glickenhaus and Schock were
uncomfortable about giving away
too much information, noting that
they’d have to kill me if they re-
vealed more than the obligatory,
“We have a lot of things planned all
year long. That's all we can say.”
Fine, then — let’s talk again when
the station turns 40.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1668
E-mail:
miolkotf@radioandrecords.com
Fax: 310-788-1673
Or post your comments now.
Goto
www.radioandrecords.com and
glick on Message Boards.
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WK WeE  ARTIST TILE LABEL(S) e LTS mpﬁ?o%s%us e i | Most Added ® e
R B SRR R P ST e B e veoit B
1 1 QUEENS OF THE STONE AGE No One Knows (/nterscape/ 297 21 323923 20 7710 www.rradds.com
2 2 SALIVA Always (Island/IDJMG) 2755 128 2727154 19 731 ARTISTTITLE LABEL(S) ADDS
3 o 3 DOORS DOWN When I'm Gone (Republic/Universal) 2750 +15 273331 17 6710 GODSMACK Straight Out Of Line (Republic/Universal) 59
4 4 FOO FIGHTERS All My Life (RoswelfRCA) 2422 192 278890 21 74/0 ::'Ai';'ssl NoTth Frg_v /fog':’mz(fj/ 1:
a 5 . n s Liary (Coiumbid)
J A LA A1 12257005 23 720 e by ANET EARTH Blackout (aleanallivel 16
5 6 CHEVELLE The Red (£pic/ 2269 173 244634 30 7210 CHEVELLE Send The Pain Below (Epic/ 14
9 0 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 2248 +152 290483 9 7710 FINCH What It Is To Burn (Drive- Thr/MCA) 13
7 8  SUM 41 Still Waiting (/s/and/IDJMG) 2127 66 232731 15 75/0 i::';ﬁSHCE:‘CE Bf";g/ Me Tf; Ufﬁ//m'f"’-"ﬂ/ ‘;
. ed S(I’Oﬂg arner bros.
8 9  ZWAN Honestly (Reprise/ . 2066 -60 218594 8 760 BEN KWELLER Commerce, TX (ATO/RCA/ 8
11 10 TAPROOT Poem (Velvet Hammer/Atlantic) 1785 -68 149383 20 69/0 USEO Buried Myself Alive (Reprise/ 7
13 0 COLDPLAY Clocks (Capitol) 1661 +98 242953 11 63/0 N.E.R.0. Lapdance (Virgin/ 7
14 @  ALL-AMERICAN REJECTS Swing Swing (DreamWorks) 1659  +166 182709 8 682 MUSIC Take The Long Road And Walk it (Capital 6
10 13 NIRVANA You Know You're Right (Geffen/Interscope) 1657 -197 245833 17 70/0
15 @ FOO FIGHTERS Times Like These (Roswell/RCA/ 1637 +217 205298 4 7130
21 @ AUDIOSLAVE Like A Stone (Interscope/Fpic) 1625 +414 197834 5 7312
12 16 SYSTEM OF A DOWN Inner Vision (American/Columbia) 1398 -237 146786 12  69/0
22 @ DONNAS Take It Off (Lookout/Atlantic) 1311 +117 163456 9 66/ Most
17 @ SOCIALBURN Down (Flektra/EEG) 1308 +20 107373 8 63/0 J ease d P I S
19 @ TRANSPLANTS Diamonds & Guns (Epitaph} 1290 +27 167665 10 56/2 n Fr __am oo ay O
18 @ UNWRITTEN LAW Rest Of My Life /Lava/ 1280 +17 115137 6 61N Y
. ARTIST TMLE (ABEL(S) INCREASE
2 g GOOD GHARLOTTE The Anthem Eic/ 1258 167 155400 & G612 oo\ NCK Straight Out O Line (Reputic/Universal +834
23 DISTURBED Remember (Reprise/ 1192 +65 112986 5 62/2 AUOIOSLAVE Like A Stone finterscapelEpic) +418
27 @ EVANESCENCE Bring Me To Life (Wind-up/ 1169 +188 108582 5 57111 | FOO FIGHTERS Times Like These (Roswel/RCA/ +217
26 @ TRAPT Headstrong (Warner Bros.) 1104 +100 82607 14 59/8 EVANESPENCE Bring Me To Uf'e (Wind-up) +188
2 SM Virai USED Buried Myself Alive (Reprise/ +188
8 @ EXIES My Goddess( firgin) ‘ 982 +4 86148 13 5811 AFL Gi's Not Grey (Dreamirks 176
25 26  AUDIOSLAVE Cochise fInterscope/Epic) 875 -1561 128895 17 54/0 CHEVELLE Send The Pain Below (Egic +169
@  GODSMACK Straight Out Of Line (Republic/Universal) 834  +834 91800 1 62/59 | GOODCHARLOTTE The Anthem (Enic/ +167
29 28  JIMMY EAT WORLD A Praise Chorus (OreamWorks) 757 -182 91669 16 38/0 ALL-AMERICAN REJECTS Swing Swing (Dream Works) +166
32 @ EVERCLEAR Volvo Driving Soccer Mom (Cagitol) 675 +8 59443 4 39/0
39 @ AFI Girl's Not Grey (OreamWorks) 658 +176 133859 2 51/18
35 @ MAROON 5 Harder To Breathe (Octone) 608 +4 48840 5 361
43 @ USED Buried Myself Alive (Reprise/ 605 +188 103395 2 am
31 34  EMINEM Lose Yourself (Shady/Interscope) 583 -164 76391 17 4710 Most
36 35  FUEL Won't Back Down (Wind-up) 578 6 396 5 0 | Played Recurrents,. ..
38 @ AMERICAN HI-FI The Art Of Losing /s/and//DJMG) 552 +35 45459 3 44 T T T L s S v ronL
30 37  TRUSTCOMPANY Running From Me (Geffen/Interscope) 516 -312 38334 12 36/0 ARTIST TITLE LABEL(S) PLAYS
33 38 PEARL JAM Save You £nic/ 507 135 34418 6  35/0 g:fg::‘:;fm‘g g"’/’fe’ e FomlssGafonntorsne) :f:;
. e Hates Me (Fiawless/Geilen/interscope,
42 @ FINCH What It.ls To Burn‘ (Orive-Thru/MCA) 504 +M 40692 3 4813 STONE SOUR Bother (Roadrunner/0JMG) 1086
41 @  PACIFIER Bulitproof (Arist) 503 +63 50655 10 45/4 | SYSTEM OF A DOWN Aerials (American/Columbia) 1013
49 @ CHEVELLE Send The Pain Below (Fpic/ 468 +169 76122 2  55/14 | HOOBASTANK Running Away fIsiand/iDJMG) 756
40 42 BREAKING BENJAMIN Polyamorous (Hollywood) 438 14 42478 14 26/0 | REQHOT CHILI PEPPERS By The Way (Warner Bros.) 752
37 43 CREED Weathered (Windup) 188 191 22312 10 25/0 TRUSTCOMPANY Downfall (Geffen/interscope) 699
] JIMMY EAT WORLO Sweetness (JreamiVorks/ 692
@  BURNING BRIDES Arctic Snow (V2/ 370 +86 35813 1 36/5 | HODBASTANK Crawling In The Dark isiand/0JMG) 666
@ THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG) 296 +55 25689 1 294 600D CHARLOTTE Lifestyles Of The Rich And... i/ 664
47 46  AUTHORITY ZERD One More Minute (Lava/ 292 44 19620 19 13j0 | LINKINPARKin The End Warner Bros, bag
@  NERD. Lapdance Vigin) 215 +36 26355 1 2777 | MY EAT WORLO The Midde DreamWorks 618
@ Lo INCUBUS | Wish You Were Here dimmortaliEpic) 609
RA Do You Call My Name (Republic/Universal) 269 +6 20980 1 15/0 STAINO For You (lp/Elektra/EEG) 576
@  TREBLE CHARGER Hundred Million (Viirgin/ 269 0 18602 1 210 PUDDLE OF MUOD Blurry (Flawless/Geffen/interscope) 540
€ 04 Get Loose (Flying Nun/Hollywood) 257 +80 21755 1 30/4 | INCUBUS Waming (immortallEpic] 505
P.0.0. Alive (Atlantic/ 457
Z?zé\ltze/;naéiv'e reporters. Monitored airplay Idata supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
-2/1. Bullets appear on inil ining flat f i k. if tw tied in total plays, th ith the | i in plays is placed first. 0 .
S o o S5 o a2 e o I s e ool iy s ey et 2 | (R Station Playits have moved o e web.
unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross See all of our monitored reporters at
Impressions equals Average Quarter Hour Persons times number of plays {times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© www.radioandrecords.com.
2003, The Arbitron Company). © 2003, R&R, Inc.
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You know, back when | was do-
| ing my tour of duty in 'Nam, we
. didn’t have all the great music that
i we have now. Take the band
" Chevelle, for instance. Let me tell
g you, those guys are something
;E Jacem Jackson z else. We’'ve been playing “The
'ﬂ PQKE;(EE £T£e)i)/iglselDw+ Red” here at KQXR for what seems

- like forever, and it just doesn’t

i burn. Not like that rash | got in the jungle.

8 * Then there’s this band called The Trans-
| plants. Who knows what will be said of these
Y guys years from now, but today “Diamonds and
Guns” is one of our most-requested songs. # |

really think the Socialburn record is pretty deep — not deep like
the muck we had to trek through in the DMZ, but deep with po-
tential hits. I'm really looking forward to seeing how “Down”
performs. # Here at The X we’ve found few things that pump
up the troops like Disturbed. “Remember” looks great. Other fun
songs that sound great on the air include singles by N.E.R.D.,
Queens Of The Stone Age and Good Charlotte. The ladies would
love those guys in camouflage. | hear it's making a comeback.
Here's to a great 2003. Over and out.

he chart is verrrry interesting this

week. Check out the bullet train
from No. 17 to 25. The Donnas, So-
cialburn, Transplants, Unwritten
Law, Good Charlotte, Disturbed,
Evanescence, Trapt and The Exies
all look like they're gonna clobber the
upper floors of our little high-rise. But
they have to get by Audioslave, who took a huge jump 21-15 ...
Other hurdles include Foo Fighters, who inch up 15-14; All-
American Rejects, who graduate 14-12; and the tenacious
Coldplay, who continue their sneaky foray into the upper ech-
elons, going 13-11 (oh, that's right, that's why we’re Alternative)
.. New to the chart this week are The D4, Treble Charger, Ra,
N.E.R.D., Theory Of A Deadman and Burning Brides. Most
Added overachievers: Godsmack, AFI, Ataris, (Hed) Planet
Earth, Chevelle and Finch.

— Max Tolkotf, Alternative Editor

armist: The Music
LaseL: Gapitol

By FRANK CORREIA /ROCK SPECIALTY EDITOR

S . NGO AR L B 3

Keep it simple, stupid. This four-word
mantra has served everyone from
ad copywriters to art directors well. When
it comes to naming bands, the formula is
pretty much set, depending on your
genre. Nu-metalhead? Grab your DJ and
get to misspelling (see Linkin Park, Limp
Bizkit). Pop punker? Play it by the num-
bers (Blink-182, Sum 41). Potential retro
rocker looking to date a supermodel?
“The” is the way to go (The Hives, The
Strokes, et al.).

But Leeds, England’s The Music
break the name-genre blueprint. They
stand well outside that retro rock circle,
unless Stone Roses, Primal Scream and
The Verve are your idea of retro. Natu-
rally, Brits are already hip to The Music’s
greatness, but the U.S. is finally getting
a taste as Capitol gears up for the state-
side release of the group’s self-titled al-
bum on Feb. 25. Spin tapped The Music
in its Next Big Thing issue, and the group
will hit the David Letterman show March
15. Alternative specialty has certainly let
The Music do the talking, and tastemak-
ers like WBCN/Boston are starting to feel
the buzz with the lead single, “Take the
Long Road and Walk It.”

The buzz started in early 2001 with a
demo version of that song. With an aver-
age age of 16, The Music — vocalist Rob-
ert Harvey, guitarist Adam Nutter, bass-
ist Stuart Coleman and drummer Phil
Jordan — were making a name for them-
selves in their hometown with a killer live
show. Influential DJ Steve Lamacq
caught wind of “Take the Long Road” and
began pumping it on his Radio One pro-
gram while declaring The Music the best

[N

unsigned band in Britain. Not surpris-
ingly, all 1,000 copies of the EP, distrib-
uted by indie label Fierce Panda, were
snatched up.

A bidding war ensued, with Hut Rec-
ords emerging as the victor. Britain’s
love-it-or-shove-it press heaped praise on
the group’s provocatively titled EP You
Might As Well Try to Fuck Me. The EP
The People followed to similar acclaim,
and Capitol picked up the group in mid-
2002.

So what is all the hype about? One lis-
ten will answer that question. Good mu-
sic will make your foot tap, but certain
sounds just infect your body and make it
move. The Music provide a bombastic blast
of booty-shakin’ tracks that allow you to
simultaneously rock 'n’ rave. “Take the
Long Road” carries an undeniable beat
and truly inspired guitar wah and fuzz.

Check out the noise collision at the end
of “Float,” where vocal echoes and a wall
of distortion, electro textures and ringing
guitar overwhelm the senses with de-
light. Coleman and Jordan are the
rhythm section from hell, enticing listen-
ers with grooves that possess the id, while
Nutter takes his guitars on sonic jour-
neys, venturing from Delta blues and
Jimmy Page riffs to the whacked-out fre-
quencies of Tom Morello. Harvey’s vocals
hit highs reminiscent of Perry Farrell.
And forget “wall of sound” — this album
is a goddamned monolith. The Music keep
it simple, all right — simply amazing.
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" America’s Best Testing Alternative Songs 12+ ToP 20 SPECIALTY ARTISTS _
4 . O
..... " . FOI' The WeekEndlng2/7/03 — it o g T T - 7
Arlist Title (Label) 7 IW LW Familiarity Bum  TD Familiarity Burn 1. DATSUNS (V2 “In Love”
- _ ) 2. ATARIS (Columbia) “In This Diary”
HEVELLE The Red (£pic)}” : 413 A410. (93% . .28% 401 “:95%  33% . .,
¢ i ' 3. AFl (DreamWorks) "Girl's Not Grey
TAPROOT P Velvet H: fAtlant 4.1 4.01 82% 16% 4.02 83% 18% "
i oem "’;” ammenAtentis) e P 4. FLASHLIGHT BROWN (Hollywood) "Ready To ol
ASE ER Fne ain Imf-ll/ vl - 410 401 " 21% - . . 89 " -
‘ Ao » o - v 5. SONIC TORPEDOES (fatsounds) “Crooked Hill
FOO FIGHTERS AII My Life /Raswe///,‘?[.‘A/ 4.03 4.10 95% 33% 4.02 96% 34% o e
. . S o e S _ . 6. RAINER MARIA (Polyvinyl) “Ears Ring
SOCIALBURN Down ElktiaE6) . - . . 401 . 385 59% . 6% 396 © 62% 6% . o
' C B 7. BEAUTIFUL MISTAKE (Militia Group) "On Building
SUM 41 Still Waiting //s/and//DJMG/ 4.00 3.99 91% 23% 3.93 91% 26% . - Y
, _ 8. LEISUREWORLD (ARTISTdirect) “I'm Dead
'JIMMY EAT WGRI.D APmse Dhorus {DrearhWorks) 400 398 :83% 21% 399 - B3%  19% o ) . e
. : 9. JOHNNY MARR & THE HEALERS (iMusic/ARTIS Tdirect) "Bangin’ On
EVANESCENCE Bring Me To Life (Wind-up/ 3.99 - 32% 4% 3.97 35% 4% 10 B 7 e
Co s : . oha . . o . nt) “The Pharmacist”
UNWRITTEN LAW Rost Of My Lie i/~ -~ 398" 383 "65% 7% 389, 66% ~ 9% by L AV(E:I:((:T'::: ;:I’;";E/E oS ’ D' o
_ 7 0 5
TRAPT Headstrong (Warner Bros.) 398 393 53% 6% 385  54% 7% LS ) LA Y Bed
FOO FIGHTERS Times Like These oswellACA) ~ * 397 396~ 63% 7%~ ~ 395 63% 7% sl UL DI AT AL .
3 DOORS DOWN When I'm Gone (Repubiic/Universa) 396 395  93%  26% 389  94%  28% 13. INTERNATIONAL NOISE [_:DNSP'RACY (Epitepk) *A Texthook Example
SALIVA Always isand/I0JMG/ _ 396 3827 89% L. 21% 393 91%  28% 14. THEY WALK IN LINE /U”S"{”e‘” Pension For Fa'ffa"
DISTURBED Prayer (Reprise/ 396 395 8%  26% 390 89%  28% 15. MELLOWDRONE /ART/STdirect) "Fashionably Uninvited
.GODD CHARLOTTE The Anthe i . R ST T R 16. LOUDERMILK (OreamWorks) "Rock ‘N’ Roll And The Teenage Desperation
DISTURBED Remember (Rerise/ 394 386  68% 9% 389 70% 1% 17. SWITCHFOOT (Columbia) “Meant To Live
DUEEH_S oF TIIE_}_STOIIE AGE No One Knows nterscopel . 393+ 3.95 : % . % 393 9% - 2% 18. REGGIE & THE FULL EFFECT (Vagrant) “Congratulations Smack & Katy
ALLAMERICAN REJECTS Swing Swig Oreamiorks) 392 383 6% T4 373 5% o 18. JESSE MALIN (Artemis) “Queen Of The Underworld
‘STONE soug ﬂother{ﬁaadmaner/lDJMG) ‘ 3.83 3_'33 . 89% 34% . 318 90'% ‘ 37% 20. TED LEO & THE PHARMACISTS /Lookout) “Where Have All The Rude BUYS Gone?”
EXIES My Goddess (Virgin) 382 381 53% 7% 3711 53% 8% L Ranked by total number of shows reporting artist. y
NIRVANA You Koow You'e Right (Geffen/ntorscope) 318 387 1 84% - 37% 373 - 9s%  40%
RED HOT CHILI PEPPERS Can’t Stop (Warner Bros.) 3.70 374 84% 24% 3.63 86% 21% )
SYSTEM OF A DOWN Iniervision (American/Combia) 370 386 1 B0%< . 22% 366  B4% . 22% R eécor gw pf The Week et
AUDIOSLAVE Like A Stone finterscope/Epic) 3.70 . 53% 8% 367  55% 9%
8 o o _ L : ARTIST: Various Artists
TRANSPLANTS Diamonds And Guns (Egitaph) . 364 . 368  58% - 13% 361 57%: - 13% TITLE: Rough Trade Rock And Roll 1
THE DONNAS Take It Off (Atlantic) 361 362 T1%  18% 365  79%  16% LABEL: Rough Trade/Mute
PUDDLE... She Fates Me (Fawiess/Getfenfnterscope) -~ 360 360 '99% ©  §6% 352 9%%  58% OK, you've been at the bar for hours now, waiting for &
AUDIDSLAVE Cochise finterscope/Epic) 359 367 82% 29% 359  84% 32% that Stooges, Stones and Stripes jukebox mix that you
ZWAN Honestly-(Reprise) . 358 - 363 S 70% - 6% 354 14% © 18% paid your hard-earned dollar to hear. Unfortunately, the
COLDPLAY Clocks /Capitol 352 362 8%  24% 358 82%  23% frat boy who arrived two hours earlier decided that to-
) night would be a Jimmy Buffet block party weekend. No
Total sample size is 749 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike . b th ick b d break Rough Trad.
very much, 5=fike very much). Total familiarity represents the percentage of respondents who recognized the UGN Sl SO e ST ARG L L A T Bl S LIS e ) U e L)
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample Rock and Roll 1. No need to load up the disc player and hit shuffle; this
composition is based on persons 12+. TD = Target Demp (Persons 7{9-34). Persons are screeneq via the Internet. two-disc set plays like the hippest college station ever, without the baked
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are . . ) . .
not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. n’ blathering DJs. Boss Hog, The Von Bondies, Detroit Cobras, The Pixies,
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio The Hives, MC5, Mudhoney, Rocket From The Crypt — need | go on!
stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Pass me a cold one
kPremiere Radio Networks. ’ — Frank Correia, Rock Specialty Editor
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Slalmns am/ I/le/r adds listed a/,a/labellca//y by markel

Reporters.........

WHRL/Albany, NY *

WFNX/Boston, MA *
PD: Cruze

KDGE/Dallas-F. Worth, TX *

WMRQ/Martford, CT *

KXTE/Las Vegas, NV *

SRR

WBUZNashville, TN *

B s

WXDX/Pitisburgh, PA *

KPNT/St. Louis, MO *

WXSR/Tailahassee, FL

OM/PD/APDMD: Lisa Biello : PD: Duane Doherty PD: Todd Thomas PD: Dave Wellington OM: Jim Patrick PD: John Moschitta PD: Tommy Matterm PD: Steve King
2 GODSMACK “Straight” APD/MD: Kevin Mays APDMD: Alan Ayo MD: Chaz Kelly APD/MD: Chris Ripley PD/MD: Russ Schenck MD: Vinnie MD: Jeft Frisse MD: Meathead
0 By 2 GOOSMACK S OHEVELLE "Pain” 3 GODSMACK “Straight” 35 GODSMACK "Straight” 2l o ot 16 GOOSMAG St APD: Jeff “Woady” Fife 7 BLINDSIDE "Seepwalk”
“Dary” ~ E (HED) PLANET EARTH "Blackout” ALL-AMERICAN REJECTS “Swing" i “Diamonds”
N LGE I R L ~ S 8w fxn“érey" . 1 TRAPT “Heatilrong” L R ! Wm?g%m
WXEG/Dayton, OH * CHEVELLE "Pa” OFF BY ONE “Change” CHEVELLE *Pan’” LEISUREWORLD “Dea”
. | WEOG/Butlalo, NY * PD: Steve Kramer KLEC/Little Rock, AR * KXRK/Sall Lake City, UT * | hoiSE THERAPY“Ger
KTEG/Albuquerque, NM * | pp;\ cor hiana e OM: Petor Gunn PONP/OpS. & Prog.: Mike Su i
PD: Ellen Flaherty MD: Ryan Patrick e KUCDMonolulu, HI * P0: Marty Ohihof WRRV/Newburgh, NY WCYY/Portiand, ME Ps. & Prog.. Mike Summ | ZWAN “Honesty”
MD: Adam 12 Tl LI P Jamie Hyatt e PO/MD: Andrew Boris P Herb hy e
8 GODSMAGK“Stgil” | 2 TRAPT “Hearstrong” MD: Ryan Sean M0: Greggary Paul 7 GODSMACK "Siraight MD: 8rian James GO0 S WSUN/Tampa, FL *
{HED) PLANET EARTH "Blackout 1 DONNAS “Off" KTCL/Denver-Boulder, CO * AMERICAN HI-Fl “Losing” 3 GODSMACK “Straight” USED “Myseif” 17 GODSMACK "Straight™ i % !
DiGHE RS 1 MUCUAYNE “Faling” e ' NICKEL CREEK “Spi” o BEN KWELLER “Commerce” OM: Chiick Beck
PL: Mike 0'Comnor OFF BY ONE “Change” S BLINDSIOE “Seepwalk® R PD: Shark
MD: Sabrina Saunders BEAND NEW -l KKND/New Orleans, LA * XTRA/San Oiego, CA APD: Pat Largo
KT20/Albuquerque, NM * | WAVF/Charleston, SC * TRAPT “Headstrong” ANCH “Bur™ OM/PD: Rob Summers PD: Bryan Schack 1 AUDIOSLAVE “Stone”
PD: Scatt Souhrata PD: Grep Patrick SALIVA"Abways ,TX* APDMD: Sig KNRK/Portland, OR * MD: Chris Muckdey 1 FINCH "Burn”
MD: Don Kelley APD/MD: Danny Villalobos PD: Vinge Richards 8 GODSMACK “Straight” PO: Mark Hamilton 1 04°Ger CHEVGE’EVLE o
: gﬂgvsx&cx F:gnaigm' 6 GOOSMACK “Straight” CIMX/Detrait, MI * APD: Eric Schmidt KROO/Los Angeles, CA * %Escg&s “Life" APOMD: Jayn
“Pain” HED) PLANET EARTH “Blackout” » “Straight” VP/Prog.: Kevin Weather! “Headstrong™ 23 GODSMACK "Straight” .
1 UNWRITTEN LAW “Lie" L b “Right" PD: Murray Brookshaw COmSMACK Sment w/li?m Sandblcom " WMMNC?EBU%' KITS/San Francisco, CA* | yemary AZ*
AP i Carvors MD: Lisa Wonden T e 0. Sean Demery PD: Lok Carsaien
: Matt Franklin WRZX/Indianapolis, IN * | 3 CHEVELLE Pain® ew York, NY * IFIER “Bul” MD: Aaron Axelsen &
WNNX/Atlanta, GA * WENO/Charlotte, NC * 23 GODSMACK *Straight mzﬂlme:n: L i G'Sgs,kki.ﬁ‘s'?mmn PD: Steve Kingston ' 5 ELECTRIC SIX “Danger” MD:MattSpry
PD: Leslie Fram PD: Jack Daniel FINCH *Burn MD: Wichzel Young NIRVANA “Pennyroyal” MD: Mike Peer . ) 1 FINCH “Bum” 20 GODSMACK “Straight”
APD: Chris Williams APD/MD: Kristen Honeycutt Sﬁfg“lﬂtﬂ Bullt” T T 6 ATARIS Diay’ WBRU/Providence, RI USED “Mysef” 1 %g fmgﬂm ‘Anthem
MD: Jay Hamen 1 ATARIS “Diary” e r 15 GODSMACK *Straght” 1 EVANESCENCE “Liie" PD: Tim Schiavelli
12 GODSMACK “Straight* 1 USED “Myseff” 2 (HED) PLANET EARTH “Blackout” o . MD: Alicia Mullin
1 GO0 CHARLOTTE “Anthem” GODSMACK "Straght” " 1 A1 Grey” WLRS/Louisville, KY No Adds KJEE/Santa Barbara, CA | ypy7/7yis4, 0K +
BURNING BRIES “Snow” THEORY OF A DEADMAN “Make” | KNFiEngne-Sqringfieid, OR Dir/Prog.: J.0. Kunes WROX/Norfolk, VA * GM/PD: Eddie Gutierrez uisa,
OISTURBED *Remember” PD: Chris Crowley PD: Lance PD: Michele Diamond MD: Dakota PD: Lynn Barstow
JDHNNY CASH “Hur ‘ . APD/MD: St Alen MD: Annra Fitzgerald MD: Mike Powers KRZ0/Reno, NV * 2 41 “Grey’ '1““~°°""" Pierce
WKQX/Chicago, IL COnSMACK Staign” WPLA/Jacksonville, FL * | 17 GODSMACK "Straght BECK "Lost OM: Rob Blaze Brooks BN AR S . } CODSCK-Srogt
- . | PD:TimRichards AT PD: Bo Matthews D4 “Get” GODSMACK “Straight” APD: Jeremy Smith BEN KWELLER “Commerce IACK "Strag
WJSE/Atlantic City, NJ APD/MD: Mary Shumi USED “Myself : EVANESCENCE “Lie" St Song” : Jesem FINGH "Burn 1 MUSIC “Roag
OM; Low Romanini - T SrulTingS APD/MD: Chad Chumiey e g MD: Matt Diabio
PD: Al Parnello AMO: Nicole Chuminatty No Adds 8 GODSMACK “Straght
MD: Jason Ulanet o KXNA/Fayetteville, AR KQRX/Odessa-Midiand, TX | Seeacommene: KNDD/Seatte- Tacoma, WA * | WHFS/Washington, 0C *
5 GODSMACK “Straght” BURNING BRIDES “Snow" PD: Dave Jackson . ) PD: Michael Todd Mobley PO: Phil Manning PO: Robert Benjamin
ARGy FICH "Bum” ADIDSLAVE Sione o, | WMFS/Memphis, TN * S, APD: Jim Keller APD: Bob Waugh
ATARIS “Oary” i INTERPOL “PDA" GODSMACK "Straight” WRZK/Johnson City, TN PD: Rob Cressman 4 &ﬂ “é WDYL/Richmond, VA * MD: Seth Resler MD: Pat Ferrise
%ﬁﬁgﬁrwwm VP%S?E’:&M[';'* E.McKinn | m: Mike Killabrew 7 Goosmmmm PD: Mike Murphy 3 OSTUREED “Remember” 16 GODSMACK "Straght”
“Road” . “Lite” - 7 SIMIAN - Kei i 1 MACK “Straight”™
e WZIN/Chicago, IL * WJBX/Ft. Myers, FL * GOOSMACK “Straght” i :46“60";8"33:*'" . iy .
FD:Bil Gamble PO John Rozz TRAPT Headsting” TRAPT ‘Headsrong” 5 PORER B INCH “Bur” WWDC/Washington, DC *
APD: Steve Levy APD: itz Madrid WJRR/Drlando, FL * 7 NERD, i e PD: Buddy Rizer
KROX/Austin, TX * MD: James VanOsdol MD: Jeft Zito PD: PatLynch (HEQ) sPlSN'E‘{[ EARTH “Blackout" =i MD: LeeAnn Curtis
5 1 FINCH “Bum’” 18 GODSMACK “Straght” . MD: Dicke ATARIS “Da No Adds
MD:Toby ATARIS Dy’ 1 (e pUNET EARTH Booow | KRBZ/Kansas City, KS * | wzTA/Miami, FL * 0 DS S .
) G'o;srm:m - D4 Ger” EVANESCENCE “Lit” OM/PD: Mike Kaptan PD: Troy Hanson e ) KSYR/Shreveport, LA *
& HG,W.K “Sraig APD: Andy West APD/MD: Ryan Castle 4 BURNING BRIOES “Snow" KCXX/iverside, CA * Acting PD: Rod The HumanTrip | \wpg7 Aest Paim Beach, AL *
Lo . MD: Todd Violette 31 GODSMACK "Straight” THEORY OF A DEADMAN “Make” DM/PD: Kelli Clugue 25 GOOSMACK "Straignf OM/PD: John 0"Cannel
WAQZ/Cincinnati, OH KFRR/Fresno, CA * 2 AMERICAN HI-1 “Losing” AMERICAN HI-F "Losing” APD/MD: Daryl James g ﬂﬁ‘;:}; ?;;f MD: Eric Kristensen
KNXX/Baton Rouge, LA * | PD:Jofn Michael PO: Chris Squires ZRCHPELLEGES ATARIS "Diary” . 23 GODSMACK "Straight ATARIS “Diary” 1 CHEVELLE “Pan”
POMD: Randy Chase APD/MD: Shaggy MD: Reverend 1 FINCH *Burn } EVANESCENCE “Lite WOCL/Ortando, FL 5 AFl"Grey BURNING BRICES "Snow” 1 GODSMACK “Straight
APD: BillJackson 22 GOOSMACK “Straght” 17 GODSMACK "Staght e HOT ACTION COP “Fever” PD: Alan Amith (HED) PLANET EARTH Bkt NERD “Lzpdance” (HED, PLENET EARTH “Blakout”
o 7 Al “Grey” APD/MD: Bobby Smith OLEANDER "Wheer" STAGE "Something™ USED “Myse”
wasvay 2 &L&wﬂ?}u REJECTS *Swing” 23 GODSMACK "Straght”
ELLER yFonn WXTM/Cleveland, OH * ) EARTH "Blackout” .  SYSTEM OF A DOWN “-E-A-1A"
GODSMACK “Straght b EVANESCENCE "Lite W!JFZ/KnowaIe, T™N* WLUM/Milwaukee, W1 * 1 SOUNDTRACK OF OUR.. “Sister j VA* | WKRL/Syracuse, NY *
APD: Dom Nardella mﬂ:ﬁm — PD: Tommy Wilde 1 EVANESCENCE "Lite” GM/PD: Bob Travis OM/PO: Mimi Griswold WSFM/Wilmington, NC
WRAX/Birmingham, AL * | MD: Pete Schiecke AMD: Opie Hm MD: :;sncheumann MD[H (Einn)zg J:stm o Qf';""“t ‘Abbie wg::, PO: Knothead
' i * J 17 GODSMACK “Straght” ] . ODSMACK “Sak “Straght"
PD: Susan Groves e !’D[_;HD/ Grand Rapids, M1 * | 29 gooswack “staghr o WPLY/Philadelphia, PA * BEFORE BRALLE "Sooe’ _ ¢ NERD Tier 5 S o
APD: Huricane Shane STAGE “Something” : Bobby Duncan 1 EVANESCENCE "Lie ATARIS “Ory” PD: Jim McGuinn BEN KWELLER “Commerce 1 STAGE *Something” 1 AMERICAN HL-FL "Losing"
MD: Mark Lindsey USED *Mysef” MD: Michael Grey “Mysefi” LOUDERMILK “Tesnage™ MD: Dan Fein LEISUREWORLD “Dead” {HED) PLANET EARTH "Blackaut” | 1 FINCH “Burn”
3 GODSMACK “Straight” 3 GODSMACK “Straight” 12 GODSMACK “Straght” USED “Myself AL Grey” 1 GOOD CHARLOTTE “Anthem”
MUS(C *Road” ) ) e SIMIAN "Bieeze KAZZER “Pedal 1 STAGE “Something”
WARQ/Columbia, SC * b ) 1 ANGH Bum”
QXR/Boise, 1D * DMPPD: Gina Juliano KFTE/Lafayette, LA WHTGMonmadh Dosan, W+ | D460 WINE/Rochester, NY *
KQXR/Boise, PD: Scatl Perrin PD: Darrin Smith TRAPY "Heatsiong OM/PD: Mike Danger
PD: Jacent Jacks MD: Dave Farra - Scatt Perri g
PO Ko 13 GOOSWACK Sraght WXNR/Greenville, NC * | MD: Chris Olivier MD: Bian Zanyor ) MD: Violet
AL 1 AR “Grey” PD: Jeft Sanders 20 GODSMACK “Straght” 24 MATCHEOX TWENTY “Unwell” KEDJ/Phoenix, AZ * 11 GODSMACK "Straight”
5 GODSMACK "Straght (HED) PLANET EARTH *Blackout” | APD: Tumes Watson 2 CHEVELLE “Pam PD: Nancy Stevens 1 HOT ACTION GO0P “Fever *Monitored Reporters
: m{%gﬁ“’éﬂmw ATK'\‘RIS “Diary” 18 GbDSMACK “Staignt APD: Dead Air Dave 1 AMERICAN HI-fl “Losing” PO
i b CHEVELLE “Par” MD: Robin Nash ERAIDRENEIE 87 Total Reporters
THEORY OF A DEADMAN “Make" WWDX/Lansi . KMBY/Monterey-Salinas, CA * (HED) PLANET EARTH “Biackout™
WBCN/B MA * X/Lansing, MI PD: Kenny Allen BEN KWELLER “Commerce” KWOD/Sacramento, CA * ,
oM:Tory ;:“’);'. WWCD/Columbus, OH * ;%J;hl?yagym':k APD/MD: Opie Taylor PD: Ron Bunce 78 Total Monitored
. rardinl PD: Andy Davis e Y g i APD: Boome:
VP/Programming: Ocdipus MD: Jack DeVoss WEEOMagerstown, MD 5 GDDSMACK Straght i ;ITNA%TS?BSM KZON(P hoenix, AZ * o GDDSMACKI J— .
APOAAD: Steven Strick AUDIOSLAVE “Stone PO: Brad Hunier At Crey CHEVELLE “Pain oAl ) {HED) PLANET EARTH ‘Blaciou” 9 Total Indicator
9 GODSMACK “Straight” JOHNNY CASH “Hort” APD: Dave Roberts ? ChevkLLe P HOT ACTION COP “Fever” APD/MD: Kevin Mannion ATARIS “Diary”
BAES “Godkess” SOUNDTRAGK OF OUR. “Siter” | 14 GODSMACK “Staight ricuEeey ) NERD. “Lapdance: S A NALT S EEN KWELLIRLCoppee)
i Sl i ATARIS “Oiary” ) SIMPLE PLAN “Addicted” Grey” MUSIC “Road"
SIMPLE PLAN “Addicted” RED WANTING BLUE “Save” 1 KAZZER “Pedal” BURNING BRIOES “Snow’ SYSTEM OF A DOWN "HE-A-A" mmc “Straight” NERD “Lapance”
/
N 7 \
New&Actlve e i Indlcator
o e e B atne Most Added"’
BECK Lost Cause (Geffer/Interscope) OFF BY ONE Change (LMC/

Total Plays: 250, Total Stations: 16, Adds: 2

Total Plays: 224, Total Stations: 25, Adds: 3

Total Plays: 198, Total Stations: 10, Adds: 2

HOT ACTION COP Fever For The Flava (Lava/
Total Plays: 186, Total Stations: 19, Adds: 3

ATARIS In This Diary {Columbia/
Total Plays: 179, Total Stations: 29, Adds: 16

SOUNDTRACK OF QUR LIVES Sister Surround (Republic/Universal)

SYSTEM OF A DOWN |-E-A--A-1-0 (American/Columbia)

Total Plays: 143, Total Stations: 12, Adds: 2

PROJECT 86 Hollow Again (Atlantic)
Total Plays: 139, Total Stations: 12, Adds: 1

STAGE | Will Be Something (Maverick/W8)
Total Plays: 126, Total Stations: 15, Adds: 3

BLINDSIDE Sleepwalking (Elektra/EEG)
Total Plays: 114, Total Stations: 13, Adds: 1

INTERPOL PDA (Matador)
Total Plays: 103, Total Stations: 9, Adds: 1

Songs ranked by total plays

GODSMACK Straight Out Of Line {Republic/Universal)

AFI Girl's Not Grey /DreamWarks}

TRANSPLANTS Diamonds & Guns /Epltaph}

USED Buried Myself Alive (Reprise/

BLINDSIDE Sleepwalking /E/e/(tra/EEG/

FINCH What It Is To Burn /Dr/ve Thru/MCA)

BEN KWELLER Commerce, TX (ATO/RCA)

ZWAN Honestly {Reprise

AUDIOSLAVE Like A Stone (Interscape/Epic)

AMERICAN HI-FI The Art Of Losing (/sland/I0JMG)

GOOD CHARLOTTE The Anthem (Epic)

RA Do You Call My Name (Republic/Universal)

Please Send Your Photos

SIMIAN La Breeze (Astralwerks/Virgin)

LEISUREWORLD I'm Dead (47/ARTIS Tdirect)

STAGE | Will Be Something (Maverick/WB)

R&R wants your best snapshots (color or black & white).

Please include the names and titles of all pictured and send them to:

R&R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067
Email: mdavis@radioandrecords.com

(HED) PLANET EARTH Blackout (Volcano/Jive)

GlASéjI'\'WI'\'pe Dos Mil (Warner Bros.)

BEN HARPER With My Own Two Hands /Virgin)

KAZZER Pedal To The Metal (Epic)

L " NOISE THERAPY Get Up (Redine)

www americanradiohistorv.com
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JRIPLE A,

Play The Hits ... Revisited

The formats with which Triple A shares the most songs

About this time last year I wrote a column called
“Play the Hits” that addressed the issue of Triple A
playing fewer songs but more often. This meant that
songs on the stations’ playlists were, in general, get-
ting more spins per week. This also meant that Triple
A radio was becoming more competitive with other
contemporary music stations, and it was accomplish-
ing this by sharing more songs with those formats.

The idea was -0 compare Triple A
to the other contemporary music for-
mats in a number of areas — includ-
ing how long top songs stayed on the
charts, the average number of weeks
a song remained on the chart and the
number of songs that reached the top
15 over the course of the year — to see
how we stood against the other for-
mats.

As you'll see, Triple A continues to
remain competitive on many levels
with other contemporary music for-
mats. Many of the artists who are con-
sidered core to the format are no long-
er exclusive to Triple A, but most got
their starts at Triple A before crossing
over to the other formats. Today most
of these artists and their songs remain
on Triple A playlists long after other
stations in town begin to give them
airplay — something that didn’t hap-
pen often in the past.

This works both ways though: A
sizable numbers of songs that Triple
A played in 2002 were originally
launched at another format. Plus, a
substantial number of songs that Tri-
ple A played during this past year re-
mained almost entirely exclusive to
the format. Let’s see how things have
changed —or stayed the same — over
the past year.

Remaining Competitive

The year-to-year stats did not
change dramatically. Both Hot AC
and AC’s longest-charted song in 2002
lasted 50 weeks (up from 45 in 2001
for Hot AC; no change for AC). Next
was Active Rock at 43 weeks (up from
37 in 2001), followed by Triple A at 39
weeks (compared to 38 last year). Fig-
ures for Rock, Alternative and CHR/
Pop were all less than those for 2001.

When one starts to compare the

Sharing The Hits

The number of year-end songs Triple A shared with:

Format

Hot AC
Rock

Active Rock
Alternative
AC

CHR

Triple A-Hot AC Year-End Chart Comparison

ARTIST Song
JACK JOHNSON Fiake
SHERYL CROW Soak...

JOHN MAYER No Such Thing

PETE YORN Strange...

JIMMY EAT WORLD The Middle
CHRIS ISAAK Let...

U2 in A Littl= While

GOO GOO DOLLS Here...
NORAH JONES Dont...
ALANIS MORISSETTE Hands...
CALLING Wherever...

JOHN MAYER Your Body...
COLDPLAY In My Place

DAVE MATTHEWS BAND Everyday

DAVE MATTHEWS BAND Where...

Top 100 Top50 Top 10
44 25 - 2
14 9 0

4 2 0
10 5 0
12 8 0

9 5 0
Triple A Hot AC
Position Position

1 26
2 3
3 25
4 7
5 17
6 —
7 8
8 70
9
10 16
1 35
12 15
13 1
14 39
15 65

average number of weeks songs chart-
ed at the formats, the ranking begins
to change. Just about every format re-
mained the same — or close to it —
except AC, which was down from 24
to 21 weeks. The two formats with the
shortest weeks-on-the-chart average
for 2002 were Triple A with 15 and
CHR/Pop with 17.

Interestingly, the two formats with
the lowest average were also the for-
mats with the most songs reaching top
15 in the course of the year — CHR/
Pop had 80, and Triple A had 75.
Hence, more songs seeing top 15 suc-
cess meant less time spent on the
chart.

Overall, the comparison of Triple
A to other contemporary music for-
mats hasn’t changed that much. Tri-
ple A programmers seem to have
found abalance between the number
of songs played and how long they
are played that allows them to com-
pete successfully against the other
formats. But this is just a general way
to make comparisons; let’s delve a
little deeper.

Apples To Apples

Without question, the format that
shares the most music — and most
audience — with Triple A is Hot AC.
It's no secret that as the Hot AC for-
mat started to materialize, one of the
formats those programmers paid close
attention to was Triple A — to cherry-
pick certain artists. The connection
between the two remains striking, as
one can see from the number of songs
Triple A shared with Hot AC.

Of the top 100 Triple A songs of
2002, 71% of them also charted in Hot
AC's top 100. The percentage of shar-
ing is dramatically less with all the
other contemporary music formats:
Rock was 23%, AC was 20%, Alterna-
tive was 15%, CHR/Pop was 14%,
and Active Rock was just 6%.

But, as you break it down further,
this relationship begins to show an
interesting divergence. When one fo-
cuses in on the top 50 songs at Triple
A, only 27 of were shared with Hot
AC, nine with Rock, eight with AC,
five with Alternative and CHR/Pop
and two with Active Rock. It gets even
more segregated when you look at the
top 10 songs: Triple A shared only two
songs with Hot AC.

Clearly, there’s a lot of sharing go-
ing on in the battle to increase cume,
but a big hit for one format was of-
ten only a moderate or marginal hit
for another. When it comes to the big
songs of the year, each format had
certain songs that it had great success

Continued on Page 77
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Triple A Remains Competitive
The following comparisons are derived from R&R's 2002
year-end charts, as well as weekly chart information. The
charts were built using airplay information prowdeﬁ by
Mediabase 24/7.

== [last Weeks A Soeng Spent On The Chart
Triple A

Alternative
18 weeks

=emmex Number Of Songs That Reached Top 15 eemmss
Triple A

2001 RN
El :
| 2001 [
Rock

m. e
2001 B
Aclive Rock

4 £

Alternative
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ARTST TILE LABELS) o i wifihe "EN 38| Most Added,
1 COLDPLAY Clocks (Capitol 615 +21 40803 10 25/0 | www.rradds.com
2 o TORI AMOS A Sorta Fairytale /Epic/ 523 +19 32386 20 2310 | armisT TITLE LABELES) ADDS
3 3 BECK Lost Cause (Geffen/Interscope) 430 -4 23457 10 2411 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 6
4 @ DAVEMATTHEWS BAND Grey Street (34 a14  +22 18249 6  15/2 | MATCHBOX TWENTY Unwell (Welsma/Atlantic) 5
7 @ WALLFLOWERS How Good It Can Get finterscope) 412 +65 28682 5 230 ;‘:}g‘:‘;&“g:‘; :"I"‘ug’; gfs;’::gf; c’j% Hil) 2
. . T
6 G COUNTING CROWS Big Yellow Taxi (Geffer'l//nterscape/ 390 +33 29436 4 181 DAVID GRAY Be Mine /ATO/RCA) 3
8 o SUSAN TEDESCHI Alone (Tone-Cool/Artemis) 364 +24 27684 11 2110 | JoHN MAYER Why Georgia (Aware/Columbia) 3
9 o PAUL SIMON Father And Daughter Vick/Jive/ 353 +40 32856 1 1710 DAVE MATTHEWS BAND Grey Street (RCA) 2
5 9  MATCHBOX TWENTY Disease /Atlantic/ 336 -24 23058 16 1810 KATHLEEN EDWARDS Six 0°Clock News (Zog/Rounder) 2
10 10 BRAD Shinin’ (Redline) 204 4 16959 1" 2211 JESSE MALIN Queen Of The Underwaorld (Artemis) 2
JOHNNY MARR Down On The Corner (iffusic/ 2
15 m RHETT MILLER Come A,round (Elektra/EEG) 293 +42 17850 6 1911 BRUCE SPRINGSTEEN Watir’ On A Sunny Day (Calumbiia 9
11 12 TRACY CHAPMAN You're The One /E/E/(ffa/EEG/ 266 .27 22151 19 18"] TOM PETTY & THE HEARTBREAKERS Have Love... (Warner Bros,) 2
19 @ DAVID GRAY Be Mine (ATO/RCA) 264 +61 18325 2 2313 | CROSS CANADIAN RAGWEED Don't Need You (Universal South) 2
13 14 JACK JOHNSON Bubble Toes Enjoy/Universal) 260 -4 19998 24 16/0 | WIL SEABROOK It's Your Life (Maverick/ WB) 2
17 @ SOUNDTRACK OF OUR LIVES Sister Surround /Republic/Universal) 250 +22 14907 4 1911
14 16 SANTANA F/MICHELLE BRANCH The Game Of Love (Arista/ 239 -15 15974 17 11/0 MOSt
16 17 STONE SOUR Bother (Roadrunner/DJMG) 226 9 8529 7 s |Increas ed Play.g ——
[Debut> ) JOHN MAYER Why Georgia (Aware/Columbia) 225 +96 16208 1 2213 o
20 @ SHERYL CROW C’mon, C'mon (A&M/interscape) 219 +15 15592 5 18/0 | aRmisT TiTLE LABEL(S) INCREASE
21 @ NORAH JONES Come Away With Me (Blue Note/Virgin) 192 +14 18116 13 17jo | JASONMRAZ The Remedy (| Won't Worry) (ElektralEEG)  +104
18 21  PRETENDERS Complex Person /Artemis/ 189 29 11814 12 1gjp | JOHNMAYER Why Georgia AwarelCalumbia) )
@)  JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 180 +108 9752 1 206 | ALLALOWERS How Good I Can Gt ftescope +5
GG ALLCIRAU A s t DAVID GRAY Be Mine (ATO/RCA) +51
22 @  MARDON 5 Harder To Breathe (Octone/ 178 +6 5993 5 1011 | DARWILLIAMS 1 Saw A Bird Fly Away (Razor & Tie/ +45
27 @ DAVE MATTHEWS BAND Grace Is Gone (RC4/ 168 +15 14417 17 14)0 MATCHBOX TWENTY Unwell (Melisma/Atlantic) +44
23 25  ZWAN Honestly (Reprise) 157 -15 4969 3 9/0 | RHETT MILLER Come Around (Elekira/EEG) +42
26 26 KIM RICHEY Circus Song (Can't Let Go) Lost Highway/IDJMG) 151 2 4542 3 1P :gghj:rggm"s' ;;dvl:;:gmrf (”/”;%";/’ﬂm } :gg
. . w Taxi e
24 27  GEORGE HARRISON Stuck Inside A Cloud /Capitol) 145 -18 6502 9 1310 SONNY LANDRETH Hell At Home (Sugar HillVanguard) +30
25 28  BRUCE SPRINGSTEEN Lonesome Day (Columbia) 143 17 9655 18 15/0
30 29  BIG HEAD TODD & THE MONSTERS Juianna (Big/ 141 3 a6 2 130 | Most
€D  SISTER HAZEL Your Mistake (Sixth Man) 139 +21 5120 1 so | Pla yed Recurrents .. ...
. e
26 Triple A reporters. Monitored airplay data Suppiied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of TOTAL
1/26-2/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed | ARTIST TITLE LABEL(S) PLAYS
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting | jpHN MAYER Your Body Is A Wonderland (Aware/Columbia) 269
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases , ..
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from NORAH JONES Don't Know Why (Blue Note/Virgin/ 257
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 236
’ JACK JOHNSON Fiake (Enjoy/Universal) 223
New &ACtl Ve : e ' ' e - DAVE MATTHEWS BAND Where Are You Going (RCA/ 186
, o COLDPLAY In My Place (Capitol) 156
?IO DOUBT FILADY SAW -Undemgath It All (fnterscope) 3 DOORS' DOWN When | m Gone (Hepub/m/l/mversa/} JOHN MAYER No Such Thing Aware/Columbia/ 134
otal Plays: 127, Total Stations: 4, Adds: 0 Total Plays: 89, Total Stations: 4, Adds: 1 JIMMY EAT WORLD The Middle (GreamWorks) 17
RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) JOAN OSBORNE Dnly You Know & | Know (Compendia) T
Total Plays: 108, Total Stations: 7, Adds: 0 Total Plays: 84, Total Stations: 8, Adds: 1 PETE YORN Strange Condition (Columbie/ 107
DAR WILLIAMS | Saw A Bird Fly Away Razor & Tie/ KATHLEEN EDWARDS Six 0'Clock News (Zoe/Rounder) DAVID GRAY Babylon (ATD/RCA) 106
Total Plays: 105, Total Stations: 11, Adds: 1 Total Plays: 83, Total Stations: 11, Adds: 2 U2 Beautiful Day /interscape/ 105
WHITE STRIPES We're Going To Be Friends (7Third Man/V2) JEFFREY GAINES Over & Over (Artemis) NICKELBACK How You Remind Me (Roadrunner/l0JMG) 92
Total Plays: 96, Total Stations: 8, Adds: 0 Total Plays: 82, Total Stations: 7, Adds: 0
WARREN ZANES Where We Began (Dualtone) SONNY LANDRETH Helt At Home (Sugar HillVanguard) R&R Station Playlists have moved to the web.
Total Plays: 93, Total Stations: 7, Adds: 0 Total Plays: 81, Total Stations: 8, Adds: 0 See all of our monitored reporters at
www.radioandrecords.com.
Songs ranked by total plays

BDS NMonitor 2* WXRT (#1) KFOG (#5) KINK (#3) KBCO KTCZ KGSR
R&R Tracks Q KPRI (#3) WGVX (#2) WBOS WXPN WXRV KMTT

“How Good
It Can Get™}

The follow up
to the #1 song
“When You’'re On Top”

From the album Written by Ja ‘

On Tour Now o

2002 Interscope Records. All Right

[RED LETTER DAYS| Producec&

Mixed by Tom
o In Stores Now Maragerr

www.americanradiohistorv.com
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WAPS/Akron, OH
PD/MD Bill Gruber
AIMEE MANN “Bail"

cout

3
§
S
g

1
1 R INE CASH "Travel
1 SONNY LANDRETH “Home™

KGSR/Austin, TX *
DM: Jeff Carrol
PD: Jody Denberp
APD: Jyt Hershman-Ross
MD Susan Castla
DEREK TRUCKS Nnn’l
INE CASH“Tr

4 BOBDYLAN 'Gmen
COODER & GALBAN "Maria™

WRNR/Baltimore, MD
DM: Jon Peterson
PD: Alex Cortright
MD: Damisn Einstein_

KRVB/Boise, ID *
DM/PD: Dan McColt
KATHLEEN EDWARDS “Bews
MATCHBOX TWENTY *
TOMPETTY & HB"Have™

WBOS/Boston, MA *
PD: Chris Herrmann
APD/MD: Michele Wifiiams
LISAMARIE PRESLEY Lights™

WXRV/Bosion, MA *
PD: Joanne Dnndy
MD: Dana Marshall

1 MAL

PATTY LARKIN 'Dﬁam‘

WNCS/Burlington, VT
PO/MD: Mark Abumr-h
18 DAVIDGHAY “Mine’

1 NICKEL CREEK “Spit™

WMVY/Cape Cod, MA
PD/MD: Barbara Dacey
NoAdds

WDOD/Chanannnga ™*
DM/PD/MO: v[z’:""' Howard
oA \YER Georg

wan/Cmoauo I
D: Norm Winer
APD/MD John Farnadp
IRAZ “Refmedy™

KBXR/Columbia, MG
PD/MD:; Lana Trezise

JASON MRAZ “Remedy™
1 FOOPGHTERS “Times

KBCO/Denver-Boulder, CO *
PD: Scott Arbough
MD: Keefer
3 JASONMRAZ "Remedy”

WDET/Detroit, MI
PD: Judy Adams
MD: Martin Bandyke
AMD: Chuck Horn
3 ROSANNE CASH “Travel™
3 COODER & GALBAN “Mambo”

WV0D/Elizabeth City, NC
PD: Matt Cooper
MD: Tad Abbsy
WIL SEASROOK BAND “Lfe"
KATHLEEN EDWARDS "News™
HOBEX “Games”

WNCW/Greenville, SC
PD: Mark Keefe
APD/MD: Kim Clark

NICK CURRAN “Shot™
LOUREED “Am™
ROSANNE CASH “Traver™
COODER & GALBAN
BROOKSWILLIAMS “True™

WTTS/Indianapolis, IN *

PD: Brad Holtz
MD: Tnu Berryman
INTING CROWS “Taxn™

MARCON 5 “Breathe™

WOKIKnoxville, TN *
PD: Shane Cox
MD: Sarah McClune
13 DAVIDGRAY “Mine”

“Starn’
ROSANNE CASH "Travel™

KMTN/Jackson, WY
PDIMD erk Flshman
CANADIAN.
3 sniv YE GLANGES “ledf
1 KATHLEEN EOWARDS Hewe”
1 PATTY LARKIN “Dfferant”

KTBG/Kansas City, MO
PD: Jon Hart
MD Byron Johnson
LUCE “Long™
NICKCAVE/BAD SEEDS "Brng™
NCICE CREEK
"Soence”
mmcm-rmu'
VIENNA TENG “Tower™

WMMM/Madison, WI *
PD:Tom Teuber
MO: Gabby Parsons
§  MATCHBOX TWENTY
WL SEABROOK BAND “Life”
KATHLEEN EDWARDS “News™

WMPS/Memphis, TN *
PD: Steve Richards
MD: Alexandra |zner
JOAN OSBORNE “Only™

KTCZ/Minneapolis, MN *
PD: Lauren MacLeash
APII/MD Mike Wolt

BRUCE SPRINGSTEEN "5t
| ol

©58

RAZ Rtmwy
NICKE CREEK "Spit”
N \E MATTHEWS BAND “Streat”

WGVX/Minneapolis, MN *
DM: Dave Hamliton
PD: Jeti Colling
11 DARWILLIAMS *Birg”

WZEW/Mobile, AL *
PD: Brian Hart
MD: Lee Ann Konik

JOHN MAYER “Georga™
AHETT MILLER “Come™

KPIG/Monterey, CA
PO/MD: Laura Elien Hopper
3 ROGERGLOVER “England
ROSANNE
DELBERT MCCLINTON *Blues™
NICKEL CREEK “Spt”

WRLT/Nashville, TN *
DM/PD: David Hatl
APD/MD: Keith Coes

13 RICHARD ASHCROFT
DAVIDGRAY “Mine”
GREY EYE GLANCES *ed

WFUV/New York, NY
PD: Chyck Singlaten
MD: Rita Houslon
AMD: Russ Borris

ROSANNE CASH “Traver™

JESSE MALIN “Queen®

CHAMBERS "Ware™
COODER & GALBAN "Patnca”

WKOC/Nerfolk, VA *
PD: Paut Shugrue
MD: Kristen Croot
3DOORS DOWN “Gone™
NICKES CREEK s
ROSANNE CASH “Travel™
SANTANA F/C. KROEGER “Dont"
SANTANA F/DIDO “Fre”

KCTY/Omaha, NE *
PD: Brian Burns
MD: Ryan Morton

1 DONNAS“OIr

WXPN/Philadelphia, PA
PD: Bruce Warren
APD/MD: Helen Leicht

21 COODER & GALBAN “Patreca”

5 ROSANNECASH “Travel"
3 MARYFAHL *Going™

WYEP/Pittsburgh, PA
PD: Rosemary Weisch
APD/MD: Chris Gritfin

2 NICKEL CRE

£X
cmuss?ér‘sa,s'

WCLZ/Portland, ME
PD: Herb Ivy
MD: Brian James
FOSANNE CASH “Travel™

KINK/Portiand, OR *
PD: Dennls Constantine
MD Kevin Weich

umEKFw:KER ume
|2 TOMPE

CH ANTALKREVIAZUK “Lfe"

RAZ"

§ Sosagoe Sl
2 SOUNDTRACKOF OUR. “Sister

i~

WDST/Poughkeepsie, NY
PD: Greg Gattine
APD: Christine Martinez
MD: Roger Menell
PAUL WELLER “Stars”

KTHX/Reno, NV *
PD: Harry Reynolds
MD: Dave Herold
JOHNNY MARRHEAL ERS "Comer™
NICKELCREEK

KENZ/Salt Lake City, UT *
DM/PD: Bruce Jones
MD Karl Bushman
MATCHBOX

NTY “Unwei”
| JESSE MALIN Ousen‘

KPRI/San Diego, CA *
PD/MD: Dona Shaieb
11 DAVE MATTHEWS BAND *

KFDG/San Francisco, CA *
PD: Dave Benson
APD/MD: Haley Jones
2 NICKEL CREEK “Smootive”

ot weey

B e fern s T

KOTR/San Luis Dbispo, CA
PD: Drew Ross
5  KASEY CHAMBERS "Wers"
4 KELLERWILLIAMS "Kidney™
4 LOUREED "Am"

KBAC/Santa Fe, NM
GM/PD: ira Gordon
APD: Sam Ferrara

11 PAUL WELLER “Stars™
JEFFREY GAINES "Over™
WARREN ZANES "Began”

KTAQ/Sanla Fe, NM
PD: Brad Hockmeyer
APD/MD: Michael Dean

7 KASEVCHAMBGRS’WM

7
g WiL SEAHIOOK BAND “Lie”

KRSH/Santa Rosa, CA *
PD: Bill Bowker
MD: Pam Long

Sﬂusscmm

AN ... “Need™
CKEL CREEK “Spt™
WL SEABROOK BAND “Life”

KMTT/Seattle-Tacoma, WA *
GM/PD: Chris Ma
APD/MD Shawn Stewart

2 JOHNMAYER
AR RN “Sunny”

KAEP/Spokane, WA *
PD: Tim Cotter
MD: Kari Bushman
1 BECK-Los”

JASON MRAZ *Remady”
BEN XWELLER “Commerca™

WRNX/Springtield, MA *
GM/PO: Toam Davis
APD: Donnie Moorhouse
MD: Lesa Withanee
CROSS CANADIAN.. *
NICKEL CREEK ~Spd™

vﬁ? VEEIESK ARTIST TITLE LABEL(S} ;ﬂclé Puv-s IngEgSSI%NS Wgﬁﬁ?“ TOTAL%IAJ;ONSI ARTIST TITLE (LABEL(S) ADDS
_ “ ROSANNE CASH Rules Of Travel (Capital) 9
1 1 COLDPLAY Clocks (Capitol 280 30 6269 10 1810 | NicKeL CREEK Spit On A Strange Sugar il 4
2 2 SUSAN TEDESCHI Alone (Tone-Cool/Artemis) 257 -24 6774 12 190 | KASEY CHAMBERS If | Were You (Warner Bros,) 3
6 e DAVID GRAY Be Mine /ATO/RCA) 251 +39 74817 3 18/1 | GREY EYE GLANCES Big Red Boat (Sojourn Hills) 3
3 4  BECK Lost Cause (Geffen/interscope) 236 24 5667 13 16/0 g:zrﬁ‘lmﬂwsn&x Iﬂ'g:fc;tNewlsy/Zﬂ;/ﬁjuﬂdef/ §
s wntten in The Stars /Yép hoc,
9 6 WALLFLOWERS How Good It [?an Get //ntersco,.ne/ 230 +35 5915 5 1710 CROSS CANADIAN RAGWEED Dor't Needeou Universal South] 2
4 6  GEORGE HARRISON Stuck Inside A Cloud (Capitof n 22 6241 1 1810 | |51 REED Who Am I Aeprise 5
14 @ KATHLEEN EDWARDS Six O'Clock News (Zoe/Rounder) 190 +29 5996 3 1812 | Ry COODER & MANUAL GALBAN Mambo Sinvendo onesuct) 2
19 € DARWILLIAMS | Saw A Bird Fly Away (Razor & Tie) 188 +57 6113 2 18/0 | RY COODER & MANUAL GALBAN Patricia Wonesuch/ 2
7 9  PRETENDERS Complex Person (Artemis) 186 19 3980 13 14/0 | WIL SEABROOK t's Your Life (Maverick/W5) 2
5 10 TORI AMOS A Sorta Fairytale (Epic/ 183 39 4823 20 140 E:g:mgxzf*;hr';;g:gﬂ/m/nt - :
12 11 PHISH 46 Days (Elektra/EEG) ULt B 5080 5 T6ID | oy | ANDRETH Hel At Home (Sugar HillVanguard) 1
8 12 TRACY CHAPMAN You're The One (Elektra/FEG) 173 26 3564 19 1510 | RICHARD ASHCROFT Scince Of Sierce Huigin 1
13 13 SHERYL CROW C’'mon, C'mon /A&M/interscape) 172 4 2740 " 1210 | PATTY LARKIN Different World (Vanguard) 1
10 14 KIM RICHEY Circus Song (Can’t Let Go) [Last Highway/IDJMG) 169 -24 5185 6 17/0 | JESSE MALIN Queen Of The Underworld (Artemis) 1
17 @ JOHNNY MARR Down On The Comer (iMusic/ 167  +34 4981 3 16/0 | WARREN ZANES Where We Began (Dualtone/ 1
11 16  PETER GABRIEL More Than This (Geffen/interscape) 160 22 336 9 130 gg:'r':‘;';‘g;:‘;‘g’g B'gg‘g'”“’;ar:;;i;”e”/’”’e’“m’ :
16 @ SOUNDTRACK OF OUR LIVES Sister Surround (Republic/Universal 149 +13 3066 4 130 ver & v
15 18  PAUL SIMON Father And Daughter (ick/ive/ 135 12 3812 11 140 | Most
21 @  NEIL FINN Human Kindness (Vettwerk) . 131 +5 4909 4 14/0 In cre a se d PIaysW o
20 @ STEVE EARLE Jerusalem (E-Squared/Artemis) 130 0 2951 8 12/0 =
@  JOHN MAYER Why Georgia (Aware/Columbia) 127 +52 2926 1 M0 |, e e
@ JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 125 +MN" 3325 1 15/1 | BOB DYLAN Cross The Green Mountain [Calumbia) +81
23 @ BIG HEAD TODD & THE MONSTERS Julianna (Bjg/ 122 +3 1305 3 9/0 | JESSE MALIN Queen Of The Underworld (Artemis) +15
27 €D COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 118 +7 2390 2 9/1 | JASON MRAZ The Remedy (I Won't Worry) Flektra/EEG) +N
24 @D JOAN DSBORNE Only You Know & | Know (Compendia) 117 +1 4894 2 12/0 | DARWILLIAMS | Saw A Bird Fly Away (Razor & Tie) +51
18 26 BRUCE SPRINGSTEEN Lonesome Day [Columbis) 17 A6 3306 16 12/0 | PATTYLARKIN Different World (Vanguard) +54
) . JOHN MAYER Why Georgia (Aware/Columbia) +52
25 27 NORAH JONES Come Away With Me /B/lle /Vl”e/'/lfy/ﬂ/ 113 2 2226 13 9’0 DAVID GRAY Be Mine (ATO/RCA) +39
22 28 RHETT MILLER Come Around (Elektra/FEG) 112 10 2019 24 10/0 | SONNY LANDRETH Hell At Home (Sugar HilfVanguard) +38
@ DAVEMATTHEWS BAND Grey Street (RCA/ 106 +8 899 1 5/0 | WALLFLOWERS How Good It Can Get /nterscape/ +35
30 €D BRAD Shinin’ (Redline/ 106 +4 2276 2 10/0 | KASEY CHAMBERS If | Were You Warner Bros) +35
JOHNNY MARR Down On The Corner (iMusic/ +34
20 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 1/26-Saturday 2/1. KATHLEEN EDWARDS Six 0'Clock News (Zoe/Rounder/ +29
© 2003, R&R Inc. BRUCE SPRINGSTEEN Waitin' On A Sunny Day (Columbia) +22
™

A

*Monitored Reporters

46 Total Reporters

26 Total Monitored

20 Total Indicator

19 Current indicator Playlists

Did Not Report, Playlist Frozen (1):
WFPK/Louisville, KY
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Play The Hits...Revisited

Continued from Page 75

with. Furthermore, only Rock and Alternative had the
same No.1 song of the year — Puddie Of Mudd’s
“Blurry.”

Apples To Oranges

Certain artists were just about as successful for
Triple A as for Hot AC, such as Sheryl Crow, Alanis
Morissette, The Goo Goo Dolls and The Calling, who
performed Hot AC’s No. 1 song of the year, “Wher-
ever You Will Go.” But a majority of the most suc-
cessful songs for Triple A in 2002 didn‘t fare as well
at Hot AC.

For example, Triple A’s No. 1 song of the year —
Jack Johnson’s “Flake” — peaked at No. 26 on Hot
AC’s year-end chart. Other examples include Dave
Matthews Band’s “Everyday,” which reached No. 3 at
Triple A and only No. 25 at Hot AC, and Norah Jones’
“Don’t Know Why,” which hit No. 11 at Triple A while
landing at No. 35 at Hot AC.

In all fairness, Triple A did grab some successful
songs from other formats to balance its sound (approxi-
mately 15 of its top 100 songs). But of the top 100 Triple
A songs of 2002, 29 were exclusive or close to exclu-
sive to the format, including such big songs as Pete
Yorn’s “Strange Condition,” U2’s “In a Little While”
and The Indigo Girls” “Moment of Forgiveness.” In
fact, of those 29 “exclusive” songs, 16 of them were in
the top 50.

Ultimately, even though Triple A is sharing more songs
with Hot AC and other contemporary music formats
than ever, what continues to set Triple A apart is its will-
ingness to give early support to many of these artists.

The majority of artists — both new and established
— who were shared with Hot AC got started at Triple
A radio, and many are now having more lasting suc-
cess at the format that got behind them first. These,
along with certain format-exclusive songs, are the hits
that differentiate Triple A from the competition.
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.TRIPLEA

Rhett Miller’s new album, The Instiga-
. tor, is a pleasant departure from his work
& with Old 97’s. Not that songs like “Mur-
- der or a Heart Attack” weren’t good, but
 this new CD provides Triple A stations

accessible and better produced than the
stripped-down alt-country sound of Old
97's. # There's also something self-
ishly comforting in knowing that a good-
looking guy like Rhett Miller could pos-
sibly worry about whether he’s going to be “lonely for the

‘ Mike Wolf |
Asst PD/MD KTCZ (Cmes 97)/M|nneap0||s

www

Around” (although, | still wonder why the song isn’t titled
“Lonely for the Rest of My Life” — | guess that would make

has a great hook and a sentiment that our audience easily

identifies with. # This song almost got lost in the avalanche
of big-name releases last fall, but luckily the word quitisn’t in the vocabu-
lary of Elektra Records VP Lisa Michelson-Sonkin. I'm sure she doesn’t
mind hearing she was right when she told me last September that Cities
97 would eventually be playing the song. If you're one of the few stations
still not playing it, it's definitely worth reconsidering.

e

. TripleA

The Most Added include Rosanne
Cash, who brings in 13 total adds this
week (No. 1 Indicator, No. 3 monitored),
Nickel Creek with nine total (No. 2 on
both panels) and Matchbox Twenty with
five (No. 2 monitored) ... Jason Mraz has
another good week; in fact, he was No. 1
Most Added on the monitored side again
this week ... Wil Seabrook Band, Ry §
Cooder & Manual Galban and Cross

Canadian Ragweed are also off to good starts ... Johnny Marr, Kathleen
Edwards, Grey Eye Glances, Kasey Chambers, Sonny Landreth,
Jesse Malin, Richard Ashcroft and Patty Larkin close some impor-
tant holes ... On the monitored chart, Coldplay remain at 1* for the fifth
week, Tori Amos regains her bullet at 2*, Beck holds at 3, Dave

Crows are 6*, Susan Tedeschi advances to 7*, Paul Simon is up at 8%,

10 at 11* (up from 15*), David Gray jumps 19*-13*, The Soundtrack Of
Our Lives advance 17*-15*, Sheryl Crow is 19*, Norah Jones is now
top 20 at 20*, and Maroon 5 keep their bullet at 23" ... There are some
are rapidly gaining in spin totals) ... Sister Hazel also debut at 30" ...

- are now top five at 5*, Edwards leaps 14*-7*, Dar Williams jumps 19*-87,
and Marr goes 17*-15* ... Other key numbers include Soundtrack (177),
Neil Finn (19*), Big Head Todd & The Monsters (23*), Joan Osborne

, (25*) and Brad (30%) ..

. Keep an eye on Warren Zanes, Jeffrey Galnes and Bob Dylan.

like Cities 97 with songs that are easily

rest of his life”! That's the hook from his new song, “Come |

it too easy for listeners to find the song on the CD). The song

Matthews Band stay at 4*, The Wallflowers climb to 5*, Counting |

and Brad stay at No. 10 ... Rhett Miller is knocking on the door of the top

big debuts, beginning with John Mayer at 18* and then Mraz at 22" (both |
On
the Indicator chart, Coldplay hold at No. 1, Gray moves 6*-3*, Wallflowers i

. Mayer debuts at 21*, Mraz at 22* and DMB at 29* |

— John Schaenberger, Tnple A Editor

/. ARTIST

OF THE WEEK

armist: Dar Williams
waeeL: Razor & Tie

By JOHN SCHOENBERGER / TRIPLE A EDITOR

Dar Williams is an amazing artist
who has carved a niche for herselfin
the world of singer-songwriters, but it's
even more amazing to discover that mu-
sic was not necessarily her first calling.

Born in Mt. Kisco, NY, but raised in
Chappaqua, NY, Williams was brought up
in a liberal family atmosphere. She began
studying guitar at age 9 and was soon
writing her own songs. As she neared the
end of high school her interests broadened
to include drama. After graduating from
Wesleyan College in Connecticut, Will-
iams moved to Boston to find a career in
the arts. She got involved in everything
from directing plays and operas to per-
forming onstage. She also started to take
voice lessons, which ultimately led her
back in the direction of music.

Williams tried the coffeehouse route in
Boston for about a year before heading for
the more relaxed town of Northampton,
MA, which also happens to be a good base
of operations for folk-oriented artists.
Through hard work and perseverance she
started to make a name for herself and in
1993 released her debut album, Honesty
Room, to critical acclaim. Since then she’s
released three albums on Razor & Tie
Records plus a live package in 2001.

A couple years ago Williams left the
comfort of her adopted home in Massachu-
setts and moved to New York City. This
change in her life and her subsequent
change in perspective were the inspiration
for her new album, The Beauty of the Rain.

Of the move, Williams says, “I wanted
to reach out into the world and see what
else was going on. Where 2000’s The Green
World was a meditation on the big picture
— on the sky and fields of Massachusetts

and being surrounded by nature — The
Beauty of the Rain is more tied to an
urban landscape. It takes on smaller con-
versations.”

Even though her lyrics are more focused
and somewhat more introspective on this
outing, the music itself features a more
expanded sound. Much of this is due to the
impressive list of people who helped her
out. The album was produced by Stuart
Lerman and Rob Human and features the
musical contributions of Alison Krauss
and Cliff Eberhardt (vocals), Stefan
Lessard (bass), Mike Kang (fiddle), John
Medeski (keys), John Popper (vocals, har-
monica), Bela Fleck (banjo) and Chris
Botti (trumpet).

“We grabbed people as they came
through New York,” Williams says.
“Whether they were here touring or visit-
ing friends, we brought them into the stu-
dio alone or in pairs. We took our time and
built a real atmosphere of intimacy, which
1 think comes through on the record.”

In spite of the stellar supporting cast,
Dar Williams and her music remain in the
spotlight and, in many respects, she re-
veals more of herself to us than she ever
has. “The World’s Not Falling Apart,” “I
Saw a Bird Fly Away,” “Mercy of the
Fallen,” “Beauty of the Rain” and “Whis-
pering Pines,” among others, represent an
artist at the top of her game.

KFUG' KTCZ' KBCO‘

PLUS
WKOC KPRI PLUS 10 MORE

WWW.americanradiohistorv.com
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~CHRISTIAN

Christian Label Directory

Our annual list of record promoters

At the beginning of each year we give you the com-
plete Christian record label and promoter listing that
everyone craves, highlighting those individuals who
work directly with Christian radio. Get out that address
book and update your contact information.

Absolute Records

Rebecca Dickerson
615-591-4567
biz@absoluterecords.com

Aluminum Records
Brian Hardin
brian@aluminumrecords.com

Ardent Records

Aislynn Rappe

Christine Mundie
901-725-0855
arappe@ardentrecords.com
cmundie@ardentrecords.com

Bettie Rockel Records
Philip Von Wreda
831-335-5288
bettie@bettierocket.com

Big Town Productions

Shannon Becker
417-358-5135
shannon@shannonbecker com

Blackberry Records
Sandra Graham
601-684-0117

Bryan Farrish Radio Promotion
Bryan Farrish

818-905-8038
bryan@radio-media.com

Cross-Driven Records
Ryan Howard

Essential Records

Phil Conner

615-261-6500
radio@essentialrecords.com
Fervent Records

Kandace Kirkham

615-261-6520
kk/rkham@prowdentmus:cgroup com

Fllcker Records

AJ Keatts

615-771-7179
aj@flickerrecords.com
Floodgate Hecords

Sevan Khodanian
714-573-0264
sevan@floodgaterecords.com
ForeFront Records

Kat Davis

Tim Watson

888-711-1364
kdavis@forefrontrecords.com
twatson@forefrontrecords.com
Galaxv 21 Hecords
Dan Michaels
615-777-2500

Gospo Centric/B-Rite
Linda Klosterman
615-322-1212

@98584193%% i /k/osterman@tkomarket/ng net
cu' ne Sac necom e, RS o e ottt e e sanses  eve £ o ceerencnsen ve eoes
480-220-4453 Ed Placencia
brittsmiley@culdesacrecords.com 615-262-7098, ext. 206
e e o e s e | CO@GOLEE.COM
John Butler G Records
615-321-5080, ext. 347 Caryl Montroy
/but/er@curb com 773-561-2450, ext. 6331
e e | CIONErOY@jpusa.org
naywmd MIISIG Gmun S e
Rhonda Thompson Here To Him Music
800-635-9581 Glenn Wagner
rhonda@daywind.com 615-599-3114
Embassy Music IHS Promotions

Darwin Moody
615-361-3700
dmoody@embassymusic.com

EMI Gospel/Dexterity Sounds
Benita Bellamy

Grant Jenkins
800-704-5843

Donna Del Sesto

615-771-7739

ihs@comcast.net

|N0 Recnrdsmlz 0 commumcaunns
Dan Michaels

615-777-2500

dan@mZ2-0.com

inpop Records
James Riley
615-778-8897, ext. 3
james@inpop.com

Integrity Label Group
Mark Giles
850-974-8998
mtgflorida@aol.com

Kyle Fenton Promotions
Kyle Fenton
877-289-4251
kfp@comcast.net

Least 01 These Promations
Seth Holloway
615-298-3858

re/apse7 77@a0/ com

Lion 01 Zion Emertammem
Scott Whelan
615-360-7664
radio@lionofzion.com

Malaco Records
Greg Preston
601-982- 4528

Maranatha Muslcll.egacv Promotmns
Linda Meyers
402-932-3302
aspenmeyers@msn,com

Metbo 1 Music
Radio Promotions
949 673-6701

0ne Yoice necords
Edwin Rivera

lleana Garces
888-286-2869
radio@one-voice.com

Reunion Records

Conor Farley

Steve Strout

615-261-6491
cfarley@reunionrecords.com
steve@reumonrecords com

HIIVﬂIm House/True Tunes S
Ann Janette
615-263- 6300

nockelown Records

Derek Jones

615-503-9994
derek@rocketownrecords com

Sllallacll Emanammem

Zink Delgardo

904-381-0852
shabach@shabachonline.com

Sparrow Label Group

Brian Dishon

Rob Poznanski

Laura Miller

800-347-4777
bdishon@sparrowrecords.com
rpoznanski@sparrowrecords.com
Imiller@sparrowrecords.com
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Who: Jami Caskey

T

- other side of the radio!

R N L

What: CCM specialty show host

Where: WRAL/Raleigh-Durham

Caskey is being highlighted for her excellence
as a part-time broadcaster in the Raleigh-Durham
area. She currently hosts a four-hour Christian AC
Sunday-morning specialty show called Comer- ,
stone on AC station WRAL. She puts the show
together each week while being a full-time mom
= and part-time copywriter for the station.
= The show consistently pulls in huge audience
- numbers for the station, allowing WRAL to sell ads
" in a normally dead daypart, Caskey has put on a professionaly produced e
- show for several years, going out of her way to secure servicing from ;
-« record labels that wouldn’t normally service such a show.
' We salute Caskey for being a champion of Christian music — on the

The Other Side Of The liadio

Over the next several weeks R&R will spotlight a deserv- ..
ing Christian-radio employee or volunteer who goes be-
yond the call of duty of his or her position. Ncminations :
are open through Feb. _
rwelke @radioandrecords.com. Weekly winners will receive

a special gift from Rocketown Records and Chris Rice.

14 and can be sent to

B B

Jami Caskey

Spindust Records

Rachel Curet

615-790-3260
rachel@spindustrecords.com

Uprok Records

Josh Niemyjski
206-691-9782, ext. 232
Jjosh@uprokrecords.com

Spring Hill Music Group

Buffi Holland

615-312-5647
bholland@springhillmusic.com

Syntax Records
Gus Stephenson
619-462-5444
/nfo@/yd/st com

TMB

Tony McAnany
609-865-8669
tony@mcanany com

Toom & lelSoluI StateIBEc
Amanda MacKinnon
206-691-9782

Verity Recards/Zamba
Jeff Grant
212 824 1795

Vemcal Musm
Sheila Crocker
251 633 9000

\rmevard Musn: Groull
Al Yang
714 777 7733

Wamer Bros chnstlalrMoMISuulm
Lori Cline

Jennifer Shelton

615-726-7951

615-726-7954

amanda@toothandnail.com christianradio@wbr.com
Tyscot Records Wind-up Records
Tracy Williamson Shanna Fischer

800-971-1664
twilliamson@lyscot.com

(212) 895-3113
sfischer@winduprecords.com

ADD
TODAY!

from their nes (8]
"TP5t|f3r Tn Love,
The Very Best of Avalon”

in stor ch 25thl!

AVALON
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/The cCimn Update\

by CCM C ications, 104 Wood
Blvd., Suite 300, Nashvilte, TN 37205,
Ph: 615/386-3011 Fax: 615/386-3380
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Christian Retail, Radio & Records Newsweekly \J

.+ CarcHing UpWITH...
Sanctus Real

Matt catches up The CCM Uepare on what's new with the quartet since the release
of their Dec. 24 debut, Say It Loud.

CCM: Where are you today?

MH: We're in San Antonio.

CCM: Do you have the day off or a show today?

MH: We have the day off. We're thinking about driving down to New Orleans
tonight.

CCM: Rumor is you've had a few mishaps on the road.

MH: We left Portland, OR for San Francisco and our van had only 35,000 miles : ] j
on it. It's pretty brand-new — we haven't even had it for a year. In San Santus Real
Francisco, on our day off, the van just blew up. It started smoking like crazy and

was overheating. We had no idea what was going on. We got to a Ford dealer, where they basically told us we needed a
new engine.

We Left that night to go back to where we were staying, and on our way — in our rental car — a deer broadsided us
and took off the mirror and dented the side of the car. Just after finding out that our van blew up, that happened. It was
pretty freaky.

CCM: I heard you had a third accident not long after that.

MH: I was out with a motocross professional [from the Festival Con Dios tour] on our day off in Oklahoma, and I

dislocated my shoulder. It was a motorcycle wreck. He took us off the track, and I hit a bump and blew up the bike. It
was a little bit painful.

CCM: How's that impacting your show?

MH: I'm not playing guitar; I've just been singing. It's working out really well, and I'm having a lot of fun. It's a
whole different feel not to play and just sing. It frees me up a little more to perform. It's been a positive thing; I might
actually try to do some songs without my guitar from now on.

CCM: This is the band's first official tour since you guys hooked up in 1996. What's your favorite part of life on the road?

MH: We've done our own touring in the Midwest, playing about 600 to 700 shows independently, but we've never
been on an organized nationwide tour. My favorite part about touring has been this incredible family we've
developed on the road. Everyone really encourages and supports one another, and there are things like Bible study
every day.

CCM: In your opinion, what's the best cut on your new album?

MH: Musically, my favorite song is “Say It Loud.” It's energetic and fun to perform. Lyrically, my favorite is “After
Today.” I wrote the song after graduating from high school in 1998, and we've recorded it three times. It's about the fact
that God has a plan for everything in our lives, and it's not necessarily our place to understand it. God works everything
out, good or bad — like my shoulder being dislocated.

CCM: Do you write most of the songs?

MH: I write the lyrics and a lot of the music, but Chris Rohman comes up with the catchy guitar hooks. We work
together; it's 50/50.

CCM: Who's your ideal tourmate?

MH: Weezer.

CCM Uppate's Stephanie Ottosen recently got Sanctus Real frontman Matt [
Hammit on the phone while the band was out on the road with Festival Con Dios.

Movers, SHAKERS & NEWSMAKERS

o Charles “Chuck” Finney is appointed to the newly created position of National PD/Music & Brand Manager for
Salem’s Contemporary Christian “Fish” format. Finney will provide support and direction to Salem’s 15 Fish stations while
continuing to serve as Director/Programming for KLTY-FM/Dallas, where he has led America’s No. 1 Contemporary
Christian station to its highest ratings ever. Before joining Salem Finney served as PD of Infinity's WGRR/Cincinnati,
receiving two Marconi nominations and leading the station to unprecedented ratings. As VP/Operations for Secret
Communications, he oversaw programming and marketing for 18 stations and achieved excellent results in a number of
highly competitive situations, winning Marconi Awards for those efforts.

o ForeFront Records appoints Brent Mitligan VP/Artist & Repertoire. Milligan has been mentored by Eddie DeGarmo, a
principal architect of ForeFront, and has served in Michael W. Smith’s band and with Charlie Peacock Productions. He has
produced Seven Day Jesus, Geoff Moore, The Elms and Chasing Furies, among others. He replaces interim head of A&R -
Charlie Peacock, whose yearlong commitment expires in March.

o The Adolph Agency, an advertising, sales and representation firm whose clients include iTickets.com and Women Of
Faith, announces a joint agreement with Tarrant Enterprises, a media firm recently formed by Dede Donatelli-Tarrant.
Donatelli-Tarrant will join Adolph’s Bruce Adolph and Scott Shuford to represent print and electronic media. She resigned
her position with CCM Communications/Salem Publishing, where she served as Sr. Director/Advertising, in January.

e Mission House Music Group signs Christian artist Brian Smith. Smith is completing his debut project, Restless; the
first single, “Nobody Knows Me Better,” is slated to hit radio in early spring.

B

~CCM UPDATE GALLERY

GRIFFITH PATROLS MUSIC ROW Television icon Andy Grifiith was
the honored guest at a recent reception hosted by country artist Marty Stuart,
Irving Music and BMI. The Andy Griffith Show and Matlock /egend was in town
recording a Christmas gospel album for Sparrow, with Stuart as producer.
Pictured at BMI/Nashville are (I-r) BMI’s Paul Corbin, Irving Music's Bobby
Rymer; Andy and Cindi Griffith, Stuart, Connie Smith and Sparrow’s Billy Ray
Hearn.

&

The Wire: Feb. 7, 2003

r: T o wa ; i 1*“%;,,«:&
. e Compassion International reports that nearly 4,000 children have
acquired sponsors in six weeks through the efforts of artist partner Michaet

W. Smith. The sponsorships were generated through twoe concert tours
headtined or co-headlined by Smith in November and December 2002.

Additionally, Smith’s Worship Again was recently certified gold by the
Recording Industry Association of America.

» Integrity Gospel debuts the Gospel Signaturé Series, songbooks
featuring modetn praise songs. The debut title in the line is The Best of Joe
Pace, featuring popular songs from writer-arranger-producer Pace. The
songbook includes a collection of songs from Pace’s past albums, as well as
tips on leading worship, harmonies {with solos), chord symbols and pianc
scores. The $24.95 songbook will be available in stores Feb. 11.

o Integrity Music, Proper Management and Creative Artists Agency roll
out the 15-date iWORSHIP Tour, launching March 13. The tour will feature
Don Maen, Twila Paris, Chris Tomlin, ZOEgirl, Sara Groves, Paul Baloche, .
Lenny LeBlanc, Darrell Evans, Lincoln Brewster, Kara and The Women Of Faith
Worship Team. -

o The title cut from Allen Asbury’s debut, “Somebody’s Praying Me
Through,” has heen selected by the Presidential Prayer Team as its theme
song for 2003. Asbury has also been asked to join the ‘organization as an
honorary comnittee member.

o Everyone's favorite singing veagies are back with two new releases in
the best-selling VeggieTales Sing-Alongs! series of children’s CDs from
award-winning Big Idea Productions. O Veggie, Where Art Thou? and On the
Road With Bob & Lany will be released to Christian bookstores on March 25.

e In the midst of the CBA Expo C8nvention in Indianapolis, Chordant
Distribution Group launches Chordant.com as a full-service business-to-
business website for its music-retail customets. Chordant.com provides
retailers with account informiation, order tracking, online ordering, complete =
product information, music sampling and other tools to help build sales. The
new members-only site is accessible to all Chordant business partners. The:
first phase of the launch, already completed, includes most of the main .
features, including online grdering, account management and StockWatch
audit information. The second phase will introduce features includinga -
media vault containing electronic 'aLbum\ images and “advertising copy for
local retait promotions, expanded ordering functions, clerk training programs
and more, These new features will go live in the next year. ~ k

For the record: Jeff Deyo is the former lead singer of Sonicflood..

5
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W WEX  ARTIST TITLE LABEL(S) POAYS hs e sTniows Mo st Added ®
1 1 MERCY ME Spoken For /IV0/ 1774 -65 19 52/0 wwwrrmdlcatorcom
2 9 STEVEN CURTIS CHAPMAN All About Love (Sparrow) 1686 +56 5 58/0 ARTISTTITLE LABEL(S) ADDS
3 3 CHRIS RICE The Other Side Of The Radio (Racketown/ 1493 -69 12 51/0 JACI VELASQUEZ You're My God (Ward/CurlyWarner Bros.) kY
5 4 JANNA LONG Greater Is He (Sparrow/ 1476 -19 15 4710 FFH You Found Me Essential) 18
i J AVALON Everything To Me (Sparrow/ 12
- 1
6 5 THIRD DAY Nothing Compares (Essential) 1449 1 7 43/0 DEREK WEBB She Must And Shal 6o Free (A0 4
4 6  4HIM | Know You Now (Word/Curl/Warner Bros.) 1393 -107 17 47/0 NEWSBOYS He Reigns (Sparrow) 4
15 o NEWSBOYS He Reigns (Sparrow) 1109 +166 3 49/4 CAEDMON'S CALL Only Hope /Essential) 3
9 8  SIXPENCE NONE THE RICHER Breathe Your Name (Squint/Curb/Reprise) 1091 -41 12 370 JARS OF CLAY The Val!ev Song (Essential) 3
12 @ MICHAEL W. SMITH Lord Have Mercy (Reunion) 1082 +20 11 38/0 32:’[';’ :l‘:";E"T"m‘E /’;';:’”:g ”CF LAY g
Vi Ui
8 10 NICHOLE NORDEMAN Holy (Sparrow) 1072 -n 24 35/0 GLASSBYRD | Stand Amazed (Word/CurlyWarner Bros.) 2
14 m NATALIE GRANT | Will Be (Curh/ 1066 +61 6 a0 JOEL HANSON Broken findependent) 2
" 12 MARK SCHULTZ Think Of Me (Word/CurlyWarner Bros.) 1043 -69 16 391 PHILLIPS, CRAIG & DEAN My fraise (Sparrow) 2
10 13 JOY WILLIAMS Surrender (Reunion/ 1027 83 18 35/0 'T‘:E:"‘"E;E“;M"z B’a"l", '}}‘e‘" DL Ll g
- ray (Essentia
7 14 JODY MCBRAYER To Ever Live Without Me (Sparrow) 1023 -241 19 35/0 TWILA PARIS We Bow Down (Saarrow) 9
17 @ CAEDMON’S CALL Only Hope (Essential) 1013 +105 5 a3
13 16 BEBD NORMAN Great Light Of The World (Essential) 1012 -3 22 3m M t
16 m BIG DADDY WEAVE Audience Of One (Fervent/ 976 57 9 341 os
ence % e arven : IncreasedPlays
18 @ JARS OF CLAY The Valley Song (Essential) 879 +83 5 39/3 e y A “;;T':L"
19 @ PHILLIPS, CRAIG & DEAN My Praise (Sparrow/ 789 +73 4 36/2 ' PLAY
20 @ KARA Beautiful Moment (Vertical) 700 +9 9 2710 TSI TIE LS RS
) JACI VELASQUEZ You're My God/Word /Curby/Warner Bros.) +410
23 21 ZOEGIRL Plain /Spame/ 534 -9 5 22"] FFH You Found Me (Essential) +239
21 22 PHIL JOEL | Adore You (lnpap/ 505 -83 " 21/0 NEWSBOYS He Reigns (Sparrow/ +166
24 @ FREDDIE COLLOCA You Chose My Heart (One Voice/ 502 +16 6 2211 AVALON Everything To Me (Sparrow/ . +160
25 @ RACHAEL LAMPA Brand New Life (Word/CurtyWarner Bros,) 501 +77 2 2312 xsg"g‘r’mﬂt‘\’,';'I‘I'e;“’sfnf;;z’;a’i ) *'3"35
) +
22 25  GINNY OWENS With Me (Rocketown/ 466 98 20 2010 | RACHAEL LAMPA Brand New Life /Word/Curt/Warner Bras)  +11
26 @ AUDIO ADRENALINE Pierced (ForeFront) a1 +38 2 20/2 PHILLIPS, CRAIG & DEAN My Praise (Sparrow/ +13
27 @ DAILY PLANET | Live {Reunion) 434 +39 2 172 OEREK WEBB She Must And Shall Go Free /W0 +66
@  JACI VELASQUEZ You're My God (Word/Curty/Warner Bros.) 423 +423 1 37/37 | SALVADOR Worthy ord) o
28 29  AVALON Undeniably You (Sparrow) 344 -47 27 14/0
€  TRUE VIBE Pray (Essential) 30 +21 1 ap | Chr istian ACtivity.
by Rick Welke
60 AC reporters. Songs ranked by total plays for the airplay week of Sunday 1/26-Saturday 2/1. -
© 2003 Radio & Records. Wﬂ’l’ﬂ EXDandmg!
With the persistent growth in Christian radio, R&R continues
New &Actlve L S s N e e Tyt At At R L i 2 nt | e B ree o SRt s S e GRS o G R e g to offer extended COVerage to the format W[th that in mind' we
S et have expanded the newspaper by one full page to highlight the
SONICFLDOD Famous One (IN0) AVALON Everything To Me (Sparrow/ biggest genre within the format: Christian AC radio. What you
Total Plays: 323, Tatal Stations: 16, Adds: 1 Total Plays: 195, Total Stations: 16, Adds: 12 hold in your hands is the new layout we've been working on for
FFH You Found Me Essential) SWITCHFDOT More Than Fine (Sparrow/ many months.
Total Plays: 282, Total Stations: 21, Adds: 18 Total Plays: 129, Total Stations: 6, Adds; 1 Also, we have added important new artist and song
SALVADOR Worthy (Word) CHRIS TOMLIN Not To Us /Sparrow/ information, including Most Added, Most Increased Plays and
Total Plays: 267, Tatal Stations: 12, Adds: 0 Total Plays: 125, Total Stations: 6, Adds: 1 New & Active, for each major format. Now programmers will
JOEL HANSON Broken (Independent) GLASSBYRD | Stand Amazed (Word/Curby/Warner Bros.) know how songs are doing even before they make it on the R&R
Total Plays: 224, Total Stations: 9, Adds: 2 Total Plays: 124, Total Stations: 7, Adds: 2 charts and how songs stack up in the adds or plays categories.
DC TALK The Hardway (Revisited) (Farefront) WAYNE WATSON Somebody Sing (Spring Hill We will continue to listen to the.inqustry and upgradg our
Total Plays: 206, Total Stations: 11, Adds: 1 Total Plays: 118, Total Stations: 5, Adds; 0 services to you. Thanks for your continuing support of Christian
music inside the pages of The Industry's Newspaper — R&R!
L Songs ranked by total plays

ﬂ-"{o}. o

i WEmum WTCR %Mﬁénx WH—II'I.-'E
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4 N
CHR Top 30 RockTop 30
Wk WEEK  ARTIST TITLE LABEL(S) WBE s GMaTh siAoNs | Wk wek  ARTIST TITLE LABEL(S) RS A GRS sTATONS
1 1 PAUL COLMAN TRIO Run (Essential 995 21 14 2610 1 ©  KUTLESS Run (BEC) 366 0 12 m
2 ©  JEREMY CAMP Understand (BEC) 905 +9 15 231 4 @  SANCTUS REAL Say it Loud (Sparrow) 307 +40 12 2912
3 3 JOY WILLIAMS Surrender (Reunion) 715 45 19 2110 3 3 JUSTIFIDE To Live fArdent) 307 -35 1 3112
10 ©  JARS OF CLAY Revolution Fssential) 757 +103 7 2411 2 4 12 STONES The Way | Feel (Wind-up) 267 86 14 2810
g ©  DELIRIOUS? Touch fFurious?) 738 +51 9 2210 6 @  BENJAMIN GATE Lift Me Up fForefront) 256 +14 14 2912
[ 0 MERCY ME Spoken For fiV0) 735 +21 13 2010 ] e 38TH PARALLEL Hear My Cry (Squint/Curb/Warner Bros.) 251 +19 3 312
7 7 NICHOLE NORDEMAN Holy Sparrow) 683 -22 20 16/0 9 ©  PAX217 1 Ser You (Forefront 239 +7 16 21
8 8 TREE 63 No Words /inpop/ 677 .20 13 2000 7 8 JARS OF CLAY Revolution (Fssential) 231 -10 8 2312
5 9 THIRD DAY 40 Days (Essential) 668 .68 19 18/0 12 o BILLIONS Never Felt This Way Betfore (Northern) 214 +17 4 1801
12 @ NEWSBOYS He Reigns /Sparrow) 659 +127 3 2511 18 @ PWITPLEX You Know (Sonic Fish Productions) 1 +44 2 21]2
15 m SWITCHFOOT More Than Fine /Sparrow) 616 +119 4 2412 5 11 LIFEHOUSE Spin (Sparrow/DreamWorks) 209 57 18 2710
13 ®  KUTLESS Run (BEC) 590 +67 6 1801 i3 ©  LAST TUESDAY Right Here (OUG) 203 +1 5 2212
11 13 LIFEHOUSE Spin (Sparrow/DreamWorks} 563 -50 20 16/0 17 ®  POOR OLD LU Revolve (Tooth & Nail 193 +19 b 253
4 14 SIXPENCE NONE THE RICHER Breathe... (Squint/CurtyReprise) 555 -228 18 16/0 5 @  OELRIOUS? Fire fFurious?) 188 +2 4 2413
18 @  PLUMB Sink-n-Swim (Curty 550 +106 3 2213 10 15 OC SUPERTONES Supertly (Tooth & Nail} 182 22 1" 2110
17 )  SHAUN GROVES Should | Tell Them? (Rocketown/ 528 +53 4 1712 | O  BUNDSIDE Pitiful [Elektra/FEG) 173 +7 14 1200
28 ()  STEVEN CURTIS CHAPMAN All About Love (Sparrow/ 474  +100 2 1813 26 @ 238 Modem Day Prayer (Tooth & Nail 172 +19 3 1314
14 18 EVERYDAY SUNDAY Stand Up (Flicker/ 464 49 27 130 16 18 P.0.D. Sateliite (Atlantic/ 165 A7 16 1810
16 19 BEBO NORMAN Great Light Of The World (Fssential) 461 18 20 10 28 @  CURBSQUIRRELS Dependence Day (0UG/ 163 +12 6 1712
21 @  DAILY PLANET Everything Revalves (Reunion) 452 +18 5 170 2 @@  STAVESACRE If Not Now Nitro/ 159 +7 8 16/0
20 @ SWIFT Under The Sun (Flicker} 444 +8 4 16/0 @ STRANGE DCCURRENCE Sunrise /Steelroots) 156 +26 1 121
2 D  BENJAMIN GATE Lift Me Up (Forefront) 43 +21 5 15/ 19 22 SKILLET Will You Be There fArdent) 158 1N 4 1801
27 @  BIG DADDY WEAVE Audience Of One fFervent) 409 +32 4 131 23 23 ACQUIRE THE FIRE Lift finpop) 154 4 7 18/0
26 @  RELIENT K Less Is More (Gotee/ 401 +6 14 1310 4 24 DC TALK Let's Roll (Forefrant) 152 40 18 1910
29 @ TRUE VIBE Supematural (Essential] 379 +34 2 16/2 25 25 HALO FRIENDLIES Sellout (Tooth & Nail) 148 -6 4 13
2 26 DC TALK Let's Roll Forefront) 3n 53 17 120 u 26  EAST WEST Superstar (Floodgate/Epic/ 446 -10 14 2200
30 @  SANCTUS REAL Say ht Loud (Sparrow) n +26 5 1310 @) 700 BAD EUGENE Soli Deo Gloria (Tooth & Nail 140 +21 1 1001
- @  ALL STARUNITED Sweet Jesus (Furious?) 353 +20 6 14/0 22 28 PILLAR Echelon (Fiicker) 138 -25 2 1mn
25 29 AUDIO ADRENALINE Ocean Floor (Forefront) 336 62 21 8/0 13 29 CADET Change My Name /BEC) 138 54 14 230
= €))  CHRIS RICE The Dther Side Of The Radio /Racketown/ 329 +3 4 110 36 30 ALLSTAR UNITED Weirdo fFurious?) 135 4 ] 18/0
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 1/26-Saturday 2/1 44 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 1/26-Saturday 2/1.
© 2003 Radio & Records. © 2003 Radio & Records.
i A

Audio Adrenaline

GRAMMY NOMINATION: DOVE NOMINATIONS:

Rock Gospel Album £ -~ : Group of the Year

of the Year
Artist of the Year

DOVE NOMINATIONS:
Song of the Year

Song of the Year
. Pop/Contemporary
Group of the Year ¥ /] ! & Album of the Year

Pop/Contemporary
Recorded Song of the Year

Rock Album of the Year
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InspoTop20 . - | CHR Most Added e
LAST THIS TOTAL +/-  WEEKSON  TOTAL wuww. rrlndlcator com
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS =t DS
2 0 MICHAEL W. SMITH Lord Have Mercy (Reunion/ 346 +7 10 20/0 STACIE ORRICO Security (ForeFront/ 5
L : ; e ‘ PLUMB Sink-n-Swim (Curb) 3
PR 2 KATIN Wi 328 -18 14 18/0
. KATINAS Eagle's Wings (Gotoe . ’ | STEVEN CURTIS CHAPMAN Al About Love (Sparrows 3
4 0 AL DENSON Holy Is The LordfHe Is Exalted /Spring Hil) 319 +18 8 18/0 AARON SPIRO Thrill (Sparrow) 2
RN e - e P . g AUDIO ADRENALINE Dirty (ForeFront) 2
3 4 4HIM Who You Are /il Bros.} . 308 24 < - 15 . 1900 .
A Al itiay : ~ 10| AVALON Everything To Me (Sparrow) 2
5 5 MERCY ME Spoken For (INO/ 280 -19 17 16/0 LARUE Tonight (Reunion) 2
Y - 1 o S o I . . . . . : NATALIE GRANT | Will Be /Curb/ 2
& TOBOFISH Savior fnpap) *,+ S\ D e L 2150RT 40 130 ;
& 0 iRl SR £ ’ B0 SWITCHEOOT More Than Fine (Sparrows 2
9 o ALLEN ASBURY In The nght of That Clty lﬂaxalayy/ 244 +28 7 16/0 TRUE VIBE Supernatural (Essential) 2
R 8 BRBOKLYN TABERHAC(E Clﬂllﬂ Thss Is How... /M20} 233 S0 BT L 150
| SR Rock Most Added e
10 ©  RAY BOLTZ In Your Name (Spinclst/ 216 +12 5 1710 D
oy il e Y Jy DY 5 aa e wwwrrmdlcatorcom
810 S MARTINS You Are Holy (Spring M)+ iz oo T %188 307t 18- 1200 ARTIST TITLE LABEL(S) ADDS
13 m PHILLIPS, CRAIG & DEAN My Praise (Sparrow/ 194 +20 3 15/0 HOLLAND I'm Not Backing Down (Tooth & Nail) 9
TN T B, B “ s ¢ ) N S 12 STONES Crash (Wind-up) [
. ¥ b e o . " .
J120 @ SHANNON WEXELBERG From The Rising /Doxofogy/ 190 +3 3 1510 238 Madern Day Prayer (Tooth & Nail 4
15 ®  WAYNE WATSON Cry Of My Heart (Spring Hill 188 +29 4 1511 DENISON MARRS Send Me An Angel /Floodgate) 3
S e ST PR : . S POOR OLD LU Revolve (Tooth & Nail) 3
<1 14»3:‘“ SCOTT KRIPPAYNE My Everything /Spring Hi) . 137,_ 14 13 13/0 SWITCHFOOT Meant To Live (Sparrow 3
14 &  CHRIS RICE The Other Side Of The Radio /Rocketown/ 182 +16 5 1an 38TH PARALLEL Hear My Cry (Squint/Curt/Warner Bros.) 2
: i 2 EVANESCENCE Bring Me To Life (Wind-up/ 2
17 .36 JINWITTER Forgveness (Curd) (M0 Az @ W0 AL FRIENDLIES Selout (7ooth & Nail 2
D  TWILA PARIS We Bow Down (Sparrow/ 138 +75 1 14/8 LARUE Tonight (Reunion/ 2
i LAST TUESDAY Right Here (DUG) 2
18 18 ;  NICHOLE NOROEMAN Holy (Sparrow/ - 138 4 17 10/0 MIKE STAND Bound To The Unknown (Galaxy 21/ )
@  RONNIE FREEMAN Satisfied (Rocketown) 134 +23 1 132 PILLAR A Shame (Flicker 2
e . . ) : PIVITPLEX You Know (Sonic Fish Productions) 2
2 @ COREYEMERSON Tum Yoo Ees UpnJosis Doy Hou) 119~ 43 2 70 | RELIENT K | Am Understaod? (Gotee/ 2
ROCK ‘N’ ROLL WORSHIP CIRCUS Loving You (Vertical 2
20 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 1/26-Saturday 2/1.
© 2003 Radio & Records. Inspo MOStAddEd
www. rrmdlcator com
h i i . ARTIST TITLE LABEL(S) ADDS
MRhyt mlC SPECIaIty Programmlng . TWILA PARIS We Bow Down (Sparrow/ 8
AVALON Everything To Me (Sparrow) 3
RANK  ARTIST TITLE LABEL(S) KATHY TROCCOLI You're The Heart Of Me (Reunion) 3
1 JOHN REUBEN Doin’ (Gotee/ SALVADOR Worthy Word) 3
2 T-BONE Blazing Microphones (Flicker/ RONNIE FREEMAN Satisfied (Rocketown/ 2
3 PLAYDOUGH Seeds Of Abraham (Uprok) CHRIS RICE The Other Sidg 0f The Radio (Rocketown) 1
e JOELHANSON Gotn g i
. o roken
5  TRIN-I-TEE 5:7 Dance Like Sunday (B-Rite/Jive) MARK SCHULTZ Think Of Me (Word/CurtyWamer Bros.) 1
6 KNOWDAVERBS What You Rock Now (Gotee/ MICHAEL CARD | Left Everything To Follow You (120) 1
7 ROYAL RUCKUS A Wink And A Nudge (Flicker) NEWSBOYS He Reigns (Sparrow/ 1
8 DJ MAJ Street Credibility (Gotes/ RANDY STONEHILL W/ PHIL KEAGGY That's The Way It Goes /Fair Jaks/ 1
9 RIGHTEOUS RIDERS Me & You (7yscot/ SELAH Hold On (Curty 1
L 10 MICHELLE WILLIAMS Heart To Yours (Music World Entertainment/Columbia) WAYNE WATSON Cry Of My Heart (Spring Hil) 1
J/
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Juan Gabriel’s

‘No Tengo Dinero’

How a remake of the hit song is making waves

A recent meeting at the EMI Latin office brought an
unexpected surprise: Kumbia Kings’ new single, “No
Tengo Dinero.” EMI VP/Regional Mexican & Tejano
Miguel Trujillo put it on and said, “Kumbia Kings are
breaking ground again. Check this out.” After hearing
the song and learning who had contributed to it, I
marveled at how perfectly this version defined out-of-

the-box thinking.

“No Tengo Dinero”
was written by one of
Mexico’s most prolific
and acclaimed singer-
songwriters, Juan Gabri-
el. Everyone in the Lat-
in music business wants
to record a song written
by Gabriel, because it is

still dealing with many
of these lawsuits.

Original Sounds

This remake, howev-
er, is a tribute to Gabri-
el. A.B. Quintanilla,
Kumbia Kings’ leader
and producer, brought

almost guaranteed to be
a success. Gabriel re-
corded and released “Dinero”
back in the ‘70s, and it was a hit.

Remakes of Gabriel's songs are
nothing new, but this single tick-
les funny bones and raises eye-
brows because it comes at a time
when the superstar is going
through financial and legal hard-
ships.

“No Tengo Dinero” translates to

“We just wanted to
have fun with this
song and have the
opportunity to
participate ina
project with Juan
Gabriel.”

Tony Hernandez

1 Have No Money,” and that’s
precisely what Gabriel is claiming;
In 2002 he was sued by ex-employ-
ees, ex-managers and promoters
for everything from unpaid sala-
ries to breach of contract, and he’s

Juan Gabriel

together three original
sounds to create a single
that is turning heads. El Gran Si-
lencio, one of Mexico’s most au-
thentic alternative bands, Kumbia
Kings’ cumbia sound and Gabriel’s
distinctive voice combine to make
“No Tengo Dinero” hot.

“It's a wonderful song,” says
KLNO/Dallas PD Chayan Ortufio.
“This is the first time ] have added
a song so fast. It was a hit before,
and now, with the new arrange-
ment by Kumbia Kings and El Gran
Silencio plus Juan Gabriel, wow!”

And what a promotional tool
for all three: Kumbia Kings are re-
leasing their new album, 4, Feb. 25,
El Gran Silencio are set to release
Superiddim Internacional Vol. 1 in
late March (Vol. 2 is due in Octo-
ber), and Gabriel needs all the
publicity he can get.

“For Juan Gabriel,
this remake brings
him closer to a
younger generation;
it reinvents him,”
says Quintanilla,
while emphasizing
that Gabriel’s record
sales are nothing to
sneeze at and that
his concerts are al-
ways sold out.

“That’s what this game is about:
having the longevity and staying
power,” Quintanilla continues.
“Juan Gabriel is a genius. He's

7
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A.B. Quintanilla

“Juan Gabriel might
be having a lot of
financial problems,
but that doesn’t stop
you from being who
you are or diminish
your talent.”

A.B. Quintanilla

been here for many decades and
will continue to be at the top.”
For El Gran Silencio, the oppor-
tunity to work with Gabriel was
more of a draw than any publici-
ty they could get out of the project.
“We just wanted to have fun with
this song and have the opportuni-
ty to participate in a project with
him,” says Tony Herndndez, one
of El Gran Silencio’s lead singers.
That’s worth more than any pro-
motion we get out of this.”

Vocal Power

“No Tengo Dinero” brings togeth-
er three distinctive musical styles that
mesh with ease. Quintanilla’s idea of
remaking the original pop tune into
acumbia was taken much further by
El Gran Silencio. “We put in all the
vocals, accordion, rap and hip-hop
arrangements,” Her-
; ndndez says.“They put
@ A28 in the Kumbia Kings’

b, flavor.”

El Gran Silencio
recorded the musical
base of the song in
their hometown of
Monterrey, Mexico,
then Quintanilla
took it to Houston to
add other arrange-
ments and Gabriel’s voice.

“When Juan was listening to the
song, | was terrified, because this
is Juan Gabriel,” Quintanilla says
of the recording process. “I'm re-

www.americanradiohistorv.com

cording him, and 1'm not his reg-
ular producer, so it was a terrify-
ing experience.”

Quintanilla was impressed by
Gabriel's vocal power. “When he
recorded his vocals, he was stand-
ing about six or seven feet away

and it very much applies today.”
He's referring to the fact that the
world’s economy is not booming
right now and that many people
aren't very well off financially. “Juan
Gabriel might be having a lot of fi-
nancial problems, and I've been in

from the microphone,
and it was peaking at
the console. These types
of singers are very rare.
The only other artist 1
know who recorded like
this is Selena.”
Quintanilla was bit-
ing his nails the first
time he played the song
for Gabriel, but he
needn’t have worried.
“He loved it,” Quintanilla says.

High Concept

Why “No Tengo Dinero,” and
why include El Gran Silencio? The
original idea was to change the con-
cept of the song to “Si Tengo Di-
nero” (“I Do Have Money”), says
Quintanilla. He wanted to explore
the idea of the wealth he’s accrued
as a successful artist and how many
people are after it.

“It was going to be one of those
"Carcacha’ type stories,” he says. 1
was going to flip it. Unfortunately,
all of Juan’s troubles started, the le-
gal disputes, so I de-

Chayan Ortuiio

the same boat, but that
doesn’t stop you from being
who you are or diminish
your talent,” Quintanilla
explains. “That always
shines through. It hap-
pens to a lot of stars, but
in time you're able to get
| back up.”

Quintanilla feels that
this is a time for artists to
help each other out. “I
freak out on rappers like I Diddy,
Jay-Z and Ja Rule,” he says. “They
all come out in each other’s videos,
and there’s so much camaraderie
between them. With Latinos, it's
hard to do. There’s so much politics.
I hope this will start some kind of
atrend.”

A New Generation

Herndndez says he’s been told
that Gabriel is very surprised that
people who are not close to him are
helping out and that those who
know him and whom he’s helped
out at some point in their careers are
not. “Hedidn'texpect that,” he says.
“And we're not

cided to leave the
original.”

As for El Gran Si-
lencio, Quintanilla
has been friends
with the band for
quite a while and
admires their work.

The last piece of

the only ones sup-
porting him. There
are also people like
Sauil [Hermdndez, leader
of Jaguares], who re-
corded another of his
great hits ‘Te Lo Pido
Por Favor.” He expect-
ed people from his

the puzzle, then, was
Gabriel. “He thought
it was a great idea,” Quintanilla
says. “I had no trouble convincing
him.” Gabriel is said to be a big fan
of Selena’s cumbias, 98% of which
were written by Quintanilla.

A New Trend

Was anybody worried that the
song might seem to be in bad taste,
considering Gabriel’s problems?
“People are enjoying the song be-
cause of its message,” Quintanilla
says, and, truth be told, the song
does have deeper lyrics than “l have
no money.” It talks about a person
who has nothing to give except love.

“The lyrics are very simple, and
that’s what sells,” Quintanilla says.
“It's like ‘Como La Flor’ — that's so
a-b-c, but it's a mega-hit. ‘No Tengo
Dinero’ was a mega-hit in the 70s,

El Gran Silencio

generation to do
things like this for
him, but it’s the new generation that
is recognizing his work.”

Quintanilla is out there creating
new art not only with Kumbia
Kings, but also with people like
Limite, Thalia and the many others
he’s worked with. What sets him
apart and keeps him on the creative
edge? “I'm very unorthodox,” he
says. “l go against the grain, and I've
always been a chance taker. You
have to evolve. You can't be stag-
nant, or sales decline.”

Creativity is what keeps the in-
dustry alive, he points out, and it’s
up to the new generation to step
up and take control. “I'm hoping
more young kids follow in our
footsteps and use the door that’s
been opened to be more creative,”
Quintanilla says.

For The Record

is PD of KEJS/Lubbock.

In last week's "“Selling to the
Hispanic Community” article, the
comments from KDIF/Riverside GM
were from Gilberto Esquivel, not
Gilberto Esparza. Gilberto Esparza

Gilberto Esquivel
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“This

News

® Spanish-language rock music keeps on getting stronger, with more and more stations
putting it on the air. On Feb. 2 WZTA (Zeta)/Miami launched its rock show, £n Fuego. The
two-hour show will be hosted by Zeta nighttimer Nicole Alvarez and will spotlight the best
in Latin rock.

“There’s been a wide variety of great Latin-based rock music floating around for a
while, and we think people want to hear it and should hear it, especially here in South
Florida,” says Zeta PD Troy Hanson.

WZTA also plans to get involved in bringing big-name Latin bands to Miami more
frequently. Miami has been showing interest in Spanish rock for some time now, but it is
still a developing market compared to Los Angeles or Chicago, where rock bands sell out
massive venues.

® The Latin Alternative Music Conference will move to Los Angeles, the U.S.’s Latin
rock capital, aiter three years in New York. It will make its L.A. debut at the Beverly
Hilton on Aug. 14-16.

The biggest showcase in the United States for Latin rock and hip-hop, the LAMC hosts
the hottest bands in the industry and has become a platform for developing bands to
promote their music to a vast audience that includes media, label executives and rock
fans. The names of the panelists and bands for the 2003 conference have not yet been
announced. Enrique Bunbury, Circo, EL Gran Silencio, Pantedn Rococd, Kinky, Ely Guerra
g — and Vico C have all been part of the LAMC in past years.

2
g :

® Univision Music Group released “No Me Tortures,” the first single
- by soon-to-be teen sensation Daniel René. The Miami-born singer was
. part of the very successful boy band MDO in the mid-'90s.

With a solid voice, great looks and a song by Jorge Luis Piloto,
who wrote Pilar Montenegro’s mega-hit “Quitame Ese Hombre,” this
20-year-old is out to conquer the Latin music industry with his self-
titled debut album, due out March 4.

Re0R Sy s 4

Daniel Réné .

. SPANISH LANGUAGE

BACILOS IN NYC 8est Latin Pop Album Grammy nominees Bacilos show their excitement before
their recent performance at Radio City Music Hall with fellow label-mate Alejandro Sanz.

: : ~
Feb. 11: Ramén Ayala y Sus Bravos Del Norte,
Bailamos Tia and Dos Hojas Sin Rumbo
= R.;1m6n Ayala
Feb. 14: Los Terribles del Norte, La Tercera Es
La Vencida
Las Terr.i;Jles. :
del Norte
Feb. 14: Rubén Naranjo, Unforgettable Hits
Rubén Naraﬁja
J

TW  ARTIST Titie Labeks)
MOLOTOV Frijolero (Universall

ATERCIOPELADOS Mi Vida Brilla (BMG)/
ENANITOS VERDES Cuéanto Poder (Universal)
RESORTE Alcohol (Warner M.L.)

JAGUARES Te Lo Pido Por Favor (BMG)

CAFE TACUBA Déjate Caer (MCA/

VOLUMEN CERO Tortugas Y Sumos (Warner M.L.)
JUANES Es Por Ti (Universal)

PANTEDN ROCOCO Esta Noche /BMG)

10 ENRIQUE BUNBURY Si (EM/ Latin)

11 MANA Eres Mi Religion (Warner M.L.)

12 GUSTAVO CERATI Cosas imposibles (BMG)

13 PERICOS Complicado Y Aturdido /EM/ Latin)

14 CATUPECU MACHU Origen Extremo /EM/ Latin)
16 NICOLE Vida (Maverick/

—_

W o N O AW N

ﬁecord I_?ool_ e

TW  ARTIST Title Labei(s)
1 INDIA Sediceme /Sony Discos)

2 SON DE CALI Tan Buena (Univision)

3 EL GENERAL La Mecedora (Mock & Roll)

4 TITO ROJAS Después De Dios, Las Mujeres (MF)

5  THALIA A Quién Le Importa (EM/ Latin)

6  LIMI-T 21 Arranca En Fa (EM/ Latin)

7 CABAS Tu Boca (EM/ Latin/

8  MIMI IBARRA A Una Mujer Como Yo /MP/

9 TAINO Festival (MP/

10 ALEX BUENO Pideme (/&N/

11 GUANABANA Guillaera (Cutting)

12 KINITO MENDEZ Tirame Td Que Yo Devuelvo (/&)
13 FRUKO Y SUS TESOS Tabaco Y Ron (Fuentes)

14 VICTOR MANUELLE En Nombre De Los Dos (Sony Discos)

15  MELAO CRIOLLO Tu Boca (J&N/

Songs ranked by total number of points. 13 Rock/Alternative reporters. Total Stations is

equal to number of stations reporting the song.

Songs ranked by total number of points. 16 Record Poot reporters. Total Stations is equal
to number of record pools reporting the song.
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Contemporary Top 25 Tropical Top 25
WEEK  ARTIST TITLE LABEL(S) PLAYS WEEK  ARTIST TITLE LABEL(S) BLAYS
1 RICARDO ARJONA Ei Problema (Sony Discos) 640 1 OLGA TANGN Asi Es La Vida (Warner M.L) 405
2 SHAKIRA Que Me Quedes Ti (Sony Discos) 526 2 INDIA Seduceme (Sony Discos/ ; 380
3 ENRIQUE IGLESIAS Quizds lUniversa/{ | ’ 514 3 SON DE CALI Tan Buena (Univision/ 261
4 JUANES Es Por Ti (Universall 412 4 JERRY RIVERA Herida Mortal (BMG/ 251
5 THALIA No Me Ensedaste (EM/ Latin) 385 5 DOMINGO QUINONEZ A Que No Te Atreves [Universal) 245
6 MANA Eres Mi Religion (Warner M.“L} 3719 8 VICTOR MANUELLE En Nombre De Los Dos (Sony Discas/ 24
7 DLGA TANON Asl E_s La Vida (Wamer M.L) 375 7 BACILOS Mi Primer Millon (Warner M.L.) 207
8 CRISTIAN Cuando Me Miras Asi (BMG/ 347 8 JERRY RIVERA Vuela Muy Alto (BMG/ 20
g CHAYANNE Y Tii Te Vas (Sony Discos/ i > 308 9 VICTOR MANUELLE E! Tonto Que No Te Olvidé (Sony Discos) 200
10 LAS KETCHUP Aserejé (Sony Discos) 303 10 EL GRAN COMBO Se Nos Perdié E! Amor (Combo/ ‘ 190
11 MARCO A. SOLIS Dénde Estara Mi Primavera (Fonovisa) 288 n NUEVA ERA Amor Eterno (/&N 185
12 SIN BANDERA Entra En Mi Vida (Sony Discos/ 243 12 GILBERTD S. ROSA Un Montén De Estrellas (Sony Discos) 182
13 JUANES A Dios Le Pido (Universal) 242 13 TITO NIEVES Dime Que Si (Warner M.L.} 178
14 GISSELLE Marchate (BMG/ 241 14 AREA 305 Si No Estas (Univision) 155
16 ALEJANDRO MONTANER Dimelo (Sony Discos/ : 224 15 MARC ANTHONY Viviendo (Sony Discos/ 130
16 JENNIFER PENA El Dolor De Tu Presencia (Univision) 218 16‘ - JOSEPH FONSECA Que Levanten La Mana (Karen/ 130
17 INDIA Seditceme (Sony Discos/ 200 17 ALEX BUENO Pideme (/&N 121
18 SIN BANDERA Kilometro (Sony Discos/ 191 18 - ENRIQUE IGLESIAS Quizés (Universal] : 121
19 PAULINA RUBIO Todo Mi Amor (Universal 184 19 GRUPO MANIA Un Beso (Universal) 117
20 RICARDO MONTANER Si Tuviera Que Elegir (Warner M.L) 177 20 MARC ANTHONY Barca A La Deriva (Sony Discos/ ; 115
71 JORDI Tii No Sospechas (Sony Discos) : ; 170 2 DANIELITO 150 (Universal) 112
22 BACILOS Mi Primer Millon (Warner M.L.} 169 22 'RICARDO ARJONA Ei Problema (Sony Discos) 109
23 LUIS MIGUEL Hasta Que Vuelvas (Warner M.L) 168 23 DANIEL RENE No Me Tortures (Univision) 103
24 ANGEL LOPEZ Elegiste Perder (Sony Discos/ 154 24 NUEVOS SABROSDS Me Voy De Party (Mds Music) 101
25 ALEXANDRE PIRES Necesidad (BMG/ 149 25 SHAKIRA Que Me Quedes Ta (Sony Discos/ 99
Data is compiled from the airplay week of January 26-February 1. Data is compiled from the airplay week of January 26-February 1.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Adds
CABAS Tu Boca (EM/ Latin)
TIZIANO FERRO Alucinado [EM/ Latin)
AMARAL Sin Ti No Soy Nada (EM Latin) FRANKIE MEGRON Mi Mulata (Warner M.L.)
CAROLINA Prefiero Estar Sola (Warner M.L) LOS ILEGALES Siento (EM/ Latin)
LOS RABANES Bam Bam (Crescent Moon) TONO ROSARIO Yerba Mala (Warner M.L.)
NICOLE Viaje Infinito (Maverick Misica)

k VILMA PALMA Vuelve A Comenzar (Balboa) )

illie

In Stores Now!

Contains the hit single

Currently Top 10 on
Billboard’s Hot Latin
Track Chart g%
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Regional Mexican Top 25 Tejano Top 25
WEEK  ARTIST TITLE LABEL(S) s W ARTIST TITLE LABEL(S) ALATS
| INTOCABLE Suefia (EM/ Latin) 1062 1 INTOCABLE Sueiia (EM/ Latin) 812
2 TEMERARIOS Comer A Besos (Fonovisa) 951 2 LIMITE Papacito (Universal) 765
3 LIMITE Papacito (Universa)) 891 3 JIMMY GONZALEZ Yo Te Voy A Amar (Freddie) 687
4 PALOMO De Uno Y De Todo Los Modos (Disa/ 758 4 BIG CIRCO La Maguinita (EM/ Latin) 539
§  GERMAN LIZARRAGA Donde Vayas (Disa) 700 5 KUMBIA KINGS flJJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (FM/ Latin) 501
6 BANDA EL RECODG Las Vias Oel Amor fFonovisa) 689 6 IMAN Me Has Robado El Corazén WUnivision) ; 440
7 CONJUNTO PRIMAVERA Perddname Mi Amor (Fonovisa) 682 7 JENNIFER PENA El Dolor De Tu Presencia WUnivision) aNn
8 JOAN SEBASTIAN Afortunado (Balbos) 600 8 LA ONDA Aserejé (EM Latin) 420
3 TIGRES DEL NORTE La Reina Del Sur (Fonovisa) 588 9 KUMBIA KINGS La Cucaracha (EM/ Latin) 418
10 TUCANES DE TIJUANA La Chica Sexy (Universa) 476 10 DUELO El Amor No Acaba (Univision) 404
" LA ONDA Aserejé (EMI Latin) 462 " CONTROL Carita De Angel (EM/ Latin) 398
12 LIBERACION Nia Y Mujer (Disa/ 401 12 FRIJOLES ROMANTICOS No Me Asustan (R Grande) 359
13 PODER DEL NORTE Enamorate De Alguien (Disa/ 399 13 MARCOS GRGZCO El Parrandero /Catalina) 350
14 JOEL HIGUERA El Baile De La Toaliita (isa/ 338 14 RAMON AYALA Quedé Triste El Jacal (Freddie) 332
15 BANDA MACHOS La Suegra (Warner M.L./ 338 15 PALOMO De Uno Y De Todos Los Modos (Disa/ 315
16 LUPILLO RIVERA Te Solté La Rienda (Sony Discos) 307 16 SIGGNO Sin Tu Amor (Crown/ 297
17 AROMA Querido Ladrén (Fonovisa) 295 17 EMILIO NAVAIRA A Medias De La Noche (BMG) 269
18 CUISILLOS Eres Imposibie De Olvidar /Ba/boa/ 288 18 IMAN Que Mala Onda (Univision) 268
19 REYES DEL CAMINO Para Olvidarme De Ti (Disa) 267 19 DESPERADOZ La Bailadora (Tejas) 264
20 ANGELES DE CHARLY Por Un Minute De Tu Amer (Fonovisa) 266 20 JAY PEREZ Quiero Ser Viejo (Sony Discos) 234
21 LUPILLO RIVERA Sin Fortuna {Sony Discos) 256 21 MICHAEL SALGADO Mi Ultima Parranda (Sony Discos) 216
22 KUMBIA KINGS flJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM/ Lati) 249 22 HOMETOWN BOYS Echame A Mi La Culpa (EM/ Latin) 204
23 PANCHO BARRAZA Una Oracién (Balboa) 275 23 JENNIFER PERA Entre El Delirio Y La Locura (Univision) 191
24 PESADO Lastima Me Das (Warner M.L.) 232 24 PALDMINDS No Debes Llorar fFonovisa) 189
25 CONTROL Carita De Angel (EM/ Latin} 222 25 CARLDS Y SUS CACHORROS Me Dejaste Sole {Univision) 185
Deta is compited from the airplay week of January 26-February 1. Data is compiled from the airplay week of January 26-February 1.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Adds Going For Adds . F—
MARCOS OROZCO El Parrandero (Catalina) GRUPO TRUENO Cuando Vas Al Baile (Seven Rivers)
RAMON AYALA/PEDRO INFANTE Mira Nada Mas (Warner M.L.) DEYA Prueba Con Un Beso (Catalina)
PESADO No Valgo Nada (Warner M.L.) CLAUDIA LOPEZ Abrazame /MP)
LA BANDA PIRINOLA Con Mis Propias Manos (Balboa) ATRAPADO Hay Que Olvidarla (Freddie/
BANDA CANA VERDE Una Flecha (Freddie) ESENCIA Duele Querer /Freddie)
L JUAN ACUNA Ay Qué Cruz (Freddie) JODY Tributo Al Rey (Ramén Ayala) (Freddie) )
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Legendary rock station is looking for
a lead talent to join existing morning
show. You must adapt and work well
with a fast moving and highly
creative group of individuals. You
will have a monster work ethic,
positive attitude and absolutely love
working with sound. You will also
bring something fresh to the table
every morning and work well in a
group dynamic to make it
perfect. Topicality, hard work and
humor get this job done. Please send
tape, letter and resume to: Radio &
Records, 10100 Santa Monica Blvd.,
3 Floor, #1073, Los Angeles, CA
90067. EOE.

e = . St

ot e g EE e =

MORNING SHOW PARTNER
AT CITADEL PROVIDENCE!
AC market leader, Lite Rock 105
needs a morning show co-host. You
love AC, represent the demo, read
lifestyle news and want to grow with
the #l station in town. Have min. 2
years of radio experience.T's & R’s to
Tony Bristol WWLI | 502 Wampanoag
Trail, E. Providence, Rl 02915. Citadel
is an EOE. No calls or emails please.

NE Pennsylvania broadcast group is
looking to grow! We're looking for
air talent, news directors and
program directors. Our formats
include CHR, Hot AC, News, Sports
and Classic Rock. We're a privately
owned, community-oriented
corporation. Our compensation
packages are very competitive and
our markets offer a great quality of
life. Please send tape, letter and
resume to: Radio & Records, 10100
Santa Monica Blvd., 3" Floor, #1072,
Los Angeles, CA 90067. EOE.

Do you live for news? Do you crave a
radio station where you can investi-
gate, go live on the scene, and have
a team’ around you? WVNN is looking
for it's next assistant News Director.
Contact Marty Broman ND @
weatherwatch@wvnn.com. EOE.

OPPORTUNITIES

y SOUTH

POSITIONS SOUGH

If you communicate well with a
40+ audience, and have a
working knowledge of music from
the ‘40s until today, if you are
interested in a future, with an eye
to possible eventual managerial
involvement, if you'd like to work
at a truly unusual station with
excellent benefits, please rush
your package to Bill Ashford,
WVLG-AM, 1161 Main Street, The
Villages, Fl, 32159. Knowledge of
Scott helpful. No calls. EOE.

LOCAL TALK HOST for drive time

National Sales Manager

Do these qualities describe you?

Can you be direct and convincing
when you know it’s right for the
client?

Do you always get along with
many different kinds of people?

Can you think of a lot of ways to
solve a problem?

Do loose ends drive you crazy?

Do you love big challenges?

Have you been a successful
national sales manager?

If so, we'd like to talk to you. South
Central Communications is a solid,
successful, privately held radio
company and we're looking for tle
outstanding individual to lead our
National sales effort for our 3
markets. You will be based in, and
represent our Nashville, TN
stations as well as our stations in
Knoxville, TN and Evansville, IN.

Work in a non-corporate, red tape-
free environment where entrepre-
neurial spirit is celebrated. We've
got a great team and we’re looking
for the best and brightest to grow
National sales. If this sounds like

BRSO S

Large Market looking for Morning Show
Team for CHR station. Please send tapes,
resume, and track record to Radio &
Records, 10100 Santa Monica Bivd., 3rd
fioor, # 1070, Los Angeles, CA 90067. EOE.

i 88

Egay s

Intelligent rookie sportscaster seeking
employment, and willing to travel. You
will not be disappointed! Delinta 972-641-
0271. (2/7)

Targeting Gulf Coast, New England,
Northwest. Drivetime, APD/MD stripes.
Dream gig Rock/AAA. Radiochica2@
aol.com. Gerri 479-646-1586. (2/7)

Seeking Sports Director/PBP/Sales
Position. Joe 1-888-327-4996 (2/7)

Want to sell your radio station ($200 or
less)? Call me... 'm a hungry buyer! (856)
863-6955 Joe Burke

Bill Elliott Hot new format available.
3DSJ Request & Dedication Radio. Listen:
www.3DSJ.com BILLELLIOTT: (813) 920~
7102, billelliott@3DSJ.com. (2/7)

Experienced GM/DOS available. 20+
years experience as GM, Group/Market
DOS, GSM in Major, Medium, Small mar-
kets. Bob 903-553-1116. E-mail
strczk@aol.com. | know how to win! (2/7)

Trained rookie radio talent wants to be a
part of your team. Prefer Oklahoma area.
Chantele (405) 320-1069. (2/7)

Glenn Sauter Hot oldies DJ available. The
Hits of Yesteryear. Listen: www.
hitsofyesteryear.com. Email: glenn@
hitsofyesteryear.com. (2/7)

Detroit, Michigan.13 yrs in radio, board
op, DJ, promotions. Looking fora “NEW”
radio home. Need more info-Please e-mai:
djmartin88@hotmail.com. Bags are
packed and Ready to go! (2/7)

Last Call Before School! Bay area veteran
seeks NorCal/PacNorthwest gig before go-
ing for Masters Degree. Call Frank at
(510)223-1534. (2/7)

R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in
dustry under Positions Sought.

Deadline

To appear in the following week’s issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to

llinares@radioandrecords.com Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Blvd., Third
Floor, Los Angeles, CA 90067

R&R Opportunities

Advertising
1x 2x
$175/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R’s
website. (www. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by ad-
vance payment. Ads are accepted by fax: (310-203
8727) or mail. Visa, MC, AmEx or Discover card ac-
cepted. Include card number, name as it appears on
credit card, expiration date and phone number. Blind
box responses are sent to advertisers every Friday by
first-class mail

Deadline

To appear in the following week’s issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Blvd., Third Floor, Los Angeles,
CA 90067

RADIO &@ RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc. at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves al rights in material accepted for publication. Al letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the
Pubtisher

the opportunity for you, send your
letter and resume’ to:

Steve Edwards

President/Radio Division

South Central Communications
504 Rosedale Ave.

Nashville, TN 37211
steve@sccradio.com

South Central Communications is
an Equal Opportunity Employer.
M/F/H

shift in Northeast metro market.
Digin to the areaissues, the national
topics, do great radio and have
a great time. Production and
community appearances. T & R.
Please send tape, letter and
resume to: Radio & Records, 10100
Santa Monica Blivd., 39 Floor, #1071,
Los Angeles, CA 90067. EOE.

© Radio & Records, Inc. 2003
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067 .

HOW TO REACH US RADIO & RECORDS INC. /10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 30067

310-203-8727
310-203-9763 mailroom@ radioandrecords.com

301-951-9051

OPPORTUNITIES/MARKETPLACE: 310-788-1622
EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050
NASHVILLE BUREAU: '

310-203-8727 linares@radioandrecords.com

310-203-9763
310-553-4056

CIRCULATION: 310-788-1625
NEWS DESK: 310-788-1699

R&R ONLINE SERVICES: 310-788-1635

moreinfo @radioandrecords.com

— o

newsroom @ radioandrecords.com

kmccabe @ radioandrecords.com rrdc @radioandrecords.com

615-244-8822 615-248-6655 Ihelton @ radioandrecords.com

hmowry @ radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450

www.americanradiohistorv.com
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MARKETING & PROMOTION VOICEOVER SERVICES VOICEOVER SERVICES
HY/|O0’NEIL 272

PUBLICITY PRINTS

Lithographed On Heavy, Semi-Gloss Paper

* REGUEST FREE
CATALOG AND SAMPLES!I

B/W - 8x10s
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS

B&W 1000 — $100.00
Color 2000 — $408.00

* PRICES INCLUDE
TYPESETTING & FREIGHT

# FAST PROCESSING

% OTHER SIZES AVAILABLE

PRICES SUBJECT 10
CHANGE WITHOUT NOTICE

Send 810 photo, check/M.Q. Visa/MC, instructions 1o:
1867 E. Fionda Street, Dept. R Springfield, MO 65803

TOLL FREE: 1-888-526-5336
www.abcpictures.com

PICTURES

___VOICEOVER SERVICES

You know the name.

ID’S-LINERS—P-I-Q.DMDS
www.jeffdavis.com
323-464-3500

Email: jeffdavis@jeffdavis.com

1,569 jam-packed pages
86,000 listings

35,000 songs

1,800 subjects

All music formats

100 yezrs of music

(CA residents add sales tax)

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music

Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders) ™ -
Discounted price: $51.96 softcover/$63.96 hardcover

Charge by phone: 310.788.1621 or send a check to:
R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067

MARK DRISCOLL

DRISCOLL

www.markdriscoll.com

1-310-229-8970

www.radioandrecords.com

DAVE PACKER

: VOICEOVERS
15 Get Real!

: !1" Imaging that brings out your station's personality!
Your sound on your budget.

" www.davepacker.com 609-290-3333

- Give us your probleml

GANGa'f‘.AD PRODuaﬂﬁ

425 86"5*93

,urddiy

THE VOICE HEARD ABOVE THE REST’y

A - DEMO: 1-877-4-YOURVO

www.samoneil.com Rty L 1-1-8:-¥2:1-)]

Mark McKay Media

DRY TRAX or
PRODUCED

® MALE & FEMALE VOICES AVAILABLE
© ALL FORMATS & MARKET SIZES
© CLUSTER & GROUP RATES

AFFORDABLE!

PHONE DEMO: 913-345-2381
FAX 345-2351
WEB DEMO: mckaymedia.net

Big Market Voice,
Small Market Price

brian kelseycom

voice-over and productnon

Howard Stern
New York City
LA

San Fran
Vancouver
Pittsburgh
Ottawa
Toronto
Sacramento
Seattle

DC

Cincinatti

jok productions

ISDN * MP3 * CD
website download

ph: 203.938.9516
briankelsey.com

get the sound.

RR

Tut Inousrar’s Newsrarie

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and accom-
panied by payment. Visa/MC/AMEx/Discover accepted. One
inch minimum, additional space up to six inches available in
increments of one-inch.

Rates for R&R market- 1 time $95.00
place (per inch): 6 insertions 90.00
13 insertions 85.00
26 insertions 75.00
Marketplace 51 Insertions 70.00

(310) 788-1622
Fax: (310) 203-8727
e-mail: llinares@radioandrecords.com

e-mail R&R at:
~moremfo.radloandrecords.com 310-788-1625

(5330 valve)
Call R&R at:

FAX Credit Card Payments To:

310-203-8727

www americanradiohistorvy com

The R&R Annual Subscription Package Delivers The Mns_t For Your Mameyﬂ

SULSE TS @ma SATTE

51 weeks of R&R PLUS 2 semi-annual R&R Directories
(5150 valve) f |

Subscribe online:
wwWw. radloandrecords com

®
THE INDUSTRY’S NEWSPAPER
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CHR/POP

AVRIL LAVIGNE I'm With You (Arista/

CHRISTINA AGUILERA Beautiful (RCA/

JUSTIN TIMBERLAKE Cry Me A River (Jive/

JENNIFER LOPEZ FiLL COOL J All I Have (Epic/

NIVEA Don't Mess With My Man (Jive/

B2K AND P. DIDDY Bump, Bump, Bump (Epic/

JAY-Z F{BEYONCE' 03 Bonnie & Clyde (Roc-A-Fella/\DJMG/
GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic/

KID ROCK W/SHERYL CROW Picture {Lava/Atlantic)

-
o~ D
2205030z = 000000~ - 2

10 PINK Family Portrait fArista/

9 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)
15 T.A.T.U. All The Things She Said ffnterscape/

13 NELLY Air Force Ones (Fo’ ReelfUniversal)

18 JA RULE FIASHANTI Mesmerize (Murder Inc./IDJMG/

8 EMINEM Lose Yourself (Shady/Interscope/

17 JC CHASEZ Blowin' Me Up (With Her Lovel (/ive/

14 JENNIFER LOPEZ Jenny From The Block (Egic/

16 JOHN MAYER Your Body is A Wonderland (Aware/Columbial
25 EMINEM Superman (Shady/Aftermathyinterscape/

24 DIXIE CHICKS Landslide (Monument/Columbial

21 VANESSA CARLTON Pretty Baby /A&M//nterscope/

27 3 DOORS DOWN When I'm Gone (Republic/Universal)

23 23 LASGO Something (Robbins/

26 @ SIMPLE PLAN I'd Do Anything (Lava/Atlantic/

19 25 MISSY ELLIOTY Work it (Gold Mind/Elektra/EEG)

22 26 SANTANA FIMICHELLE BRANCH The Game Of Love Arista/
29 8 DFDUB Country Girl (Columbial

33 AMANDA PEREZ Angel (Powerhowse/Virgin/

28 29 CAM'RON Hey Ma (Roc-A-Fella/iDJMG/

31 @ CRAIG DAVID Hidden Agenda (Wildstar/Atlantic/

CHR/RHYTHMIG

w W

2 8 JENNIFER LOPEZ FiLL COOL J Ali | Have (Epic/

3 JA RULE FIASHANTI Mesmerize (Murder Inc./IDJMG)
1 3 B2K AND P. DIDDY Bump, Bump, Bump (Epic/

9 8 50 CENT In Da Club (Shady/Aftermath/interscope/

5 AALIYAH Miss You (BlackGround/Universal)

4 6 NELLY Air Force Ones (Fo’ Reef/Universall

8 8 MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG)
10 EMINEM Superman (Shady/Aftermath/interscope/

7 9 2PAC Thugz Mansion /Amaru/Death Row/Interscope/
6 10 JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella//DJMG/
n m 50 CENT Wanksta (Shady/Interscope/

12 12 BABY F(P. DIDDY Do That... {Cash Money/Universal)
16 @ JUSTIN TIMBERLAKE Cry Me A River (Jive/

13 14 MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG/

17 15 EVE Satisfaction (Ruff Ryders/Interscope/

15 16 NIVEA Don't Mess With My Man (ive/

20 @ LL COOL J FIAMERIE Paradise (Def Jam/IDJMG/

18 18 SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect/
22 TYRESE How You Gonna Act Like That (/)

27 FIELD MOB Sick Of Being Lonely (MCA/

25 R. KELLY Ignition (Jive/

21 22 TRINAFILUDACRIS B R Right (Skg ‘¥ Slide/Atiantic/
14 23 EMINEM Lose Yourself (Shady/Interscope)
35 8 KILLER MIKE A.D.\.D.A.S. (Aguemini/Columbia)
30 SNOOP DOGG Beautiful (Joggy Style/Priority/Capitol)
19 26 CLIPSE When The Last Time... (Star Trak/Arista)
23 27 AMANDA PEREZ Angel (Powerhowse/Virgin/
24 28 NAS Made You Look (Columbial

(3
=]
|3
w

CHRISTINA AGUILERA Beautiful (3C4/
GINUWINE Hell Yeah (Epic/

URBAN

g

1 1 R KELLY Ignition (/ive/

2 8 AALLY AH Miss You (BlackGround/Universal

4 50 CENT In Da Club (Shady/Aftermath/interscope)

3 4 B2K AND P. DIDDY Bump, Bump, Bump Epic/

7 8 JA RULE FIASHANTI Mesmerize (Murder Inc./IDJMG)
13 JENNIFER LOPEZ FILL COOL J All | Have (Eprc/

5 7 NELLY Air Force Ones (Fo’ Reel/Universal

g € 50 CENT Wanksta (Shady/interscape/

6 9 ERYKAHBADU FICOMMON Love Of My Life (Magic Johnson/MCA/
8 10 DRU HILL | Should Be... (Def Soul/lDJMG/

n MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG)
12 TYRESE How You Gonna Act Like That 4/

15 FIELD MOB Sick Of Being Lonely /MCA/

10 14 JAHEIM Fabulous (Divine Mil/WB/
21 @ SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect/
14 16 MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)

16 17 BUSTA RHYMES Make It Clap (J//
20 18 BABY FiP. DIDDY Do That... (Cash Money/Universall
17 19 2PAC Thugz Mansion (Amaru/Death Row/Interscope)

24 @ JUSTIN TIMBERLAKE Cry Me A River {ive/

23 21 COMMON F/MARY J. BLIGE Come Close To Me (4CA/
18 22 NAS Made You Look (Columbia)

19 23 LLCOOL J F/AMERIE Paradise (Def Jam/IDJMG/

25 @ NIVEA Laundromat (Jive/

22 25 JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/IDJMG/
30 € BLACKSTREET Deep (DreamWorks/

26 27 EVE Satistaction (Ruff Ryders/interscope/

49 @ JAY-ZExcuse Me Miss (Roc-A-Fella/IDIMG)

28 29 TRICK DADDY Thug Holiday (Skp N Skide/Atlantic/

32 @ VIVIAN GREEN Emotional Rollercoaster (Co/umbia/

#1 MOST ADDED
STACIE ORRICO Stuck (Forefront/Virgin)

#1 MOST INCREASED PLAYS
JA RULE FIASHANTI Mesmerize (Murder inc./IJMG)/

TOP 5 NEW & ACTIVE
50 CENT In Da Club (Shady/Aftermath/interscope/
LUCY WOODWARD Dumb Girls (Atiantic)
Vi-3 Eyes Closed So Tight (MC4/
ANGIE MARTINEZ FIKELIS Take You Home (Elektra/EEG)
FAITH RILL Cry /Warner Bros.)

CHR/POP begins on Page 25.

w W

5 DIXIE CHICKS Landslide (Monument/Columbial

2 PHIL COLLINS Can’t Stop Loving You (At/antic)

1 FAITH RILL Cry (Warner Bros.)

3 SANTANA F/MICHELLE BRANCH The Game Of Love (Arista/
4 VANESSA CARLTON A Thousand Miles /A&M/Interscape/

6 KELLY CLARKSON A Moment Like This (RC4/

9 DARYL HALL & JOHN OATES Forever For You (U-Watch/

7 8 FIVEFOR FIGHTING Superman (It's Not Easy) {Aware/Columbia)
8 9 SHERYL CROW Soak Up The Sun (A&Mjinterscope)

10 8 SHANIA TWAIN I'm Gonna Getcha Good! (Mercury/

12 CHRISTINA AGUILERA Beautiful (7CA/

11 12 CELINE DION A New Day Has Come (Egic/

13 (B) ROD STEWART These Foolish Things &/

15 14 JOHN MAYER No Such Thing fAware/Columbial

14 15 CELINE DION At Last (Epic/

19 CELINE DION | Drove All Night (Epic/

23 JOSH GROBAN You're Still You (743/Reprise/

18 REGIE HAMM Babies (Refugee/Universal South)

16 19 PAUL SIMON Father And Daughter Nick/Jive/

17 20 TAMARA WALKER If Only (Curb)

21 8 JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
24 DANA GLOVER Thinking Over (OreamWorks)

22 23
20 24

DJ SAMMY & YANOU Heaven (Candlelight} (Robbins/
MARIAH CAREY Through The Rain (MonarC/IDJMG/
GEORGE HARRISON Stuck Inside A Cloud (Capitol/
GARFUNKEL/SHARP/MONDLOCK Bounce (Manhattan!
UNCLE KRACKER In A Little While (Lava/

AVRIL LAVIGNE 'm With You fArista/

KID ROCK WISHERYL CROW Picture fLava/Atlantic/
JAMES TAYLOR Whenever You're Ready (Columbial

27 W
26 @
- @
30 @
2% 30

#1 MOST ADDED
FABOLOUS FILIL’ MO Can't Let You Go (Flektra/EEG)

#1 MOST INCREASED PLAYS
50 CENT In Da Club (Shady/Aftermativiiterscipes)

TOP 5 NEW & ACTIVE
NAS | Can (Columbia)
MARQUES HOUSTON That Girl finterscape/
SOLANGE' F/N.O.R.E. Feelin’ You (Columbia/
KELLY ROWLAND Can’t Noboedy (Columbia/
NIVEA Laundromat (Jive/

CHR/RHYTHMIC begins on Page 32.

w W

1 1 SANTANA FIMICHELLE BRANCH The Game Of Love (Arista/
2 2 DIXIE CHICKS Landslide (Monument/Columbia)

5 € AVRIL LAVIGNE 'm With You (Arista)

3 4 NOOOUBT FILADY SAW Underneath It All finterscape/

4 5 JOHN MAYER Your Body Is A Wonderland (Aware/Columbial
8 e KID ROCK W/SHERYL CROW Picture (Lava/Atlantic/

6 7 MATCHBOX TWENTY Disease (At/antic/

7 8 UNCLE KRACKER In A Little While fLava/

10 NORAH JONES Don't Know Why (Blue Note/Virgin/

9 10 CREED One Last Breath (Wind-up/

14 8 TORI AMOS A Sorta Fairytale (Epic/

17 CHRISTINA AGUILERA Beautiful (RC4/

13 13 VANESSA CARLTON A Thousand Miles (A&M/interscape/
11 14 AVRIL LAVIGNE Complicated (Arista/

16 8 3 DOORS DOWN When I'm Gone Regublic/Universall

COUNTING CROWS Big Yellow Taxi (Geffen/Interscope/

FAITH HILL Cry (Warner Bros.)

JOHN RZEZNIK I'm Still Here {Jim's Theme} (Walt Disney/Hollywood)
DAVE MATTHEWS BAND Grey Street (3C4/

28 SIXPENCE NONE THE RICKER Don't Dream It's Over (Reprise/Curb)
23 BON JOVI Misunderstood (/sianc/IDJMG/

26 COLDPLAY Clocks (Capitoll

25 STERED FUSE Everything (£0/Wind-up/

CREED Don't Stop Dancing (Wind-up/

UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic/

RED HOT CHILI PEPPERS Zephyr Song (Wamer Bros.)

PAY THE GIRL Freeze (TVT/

STONE SOUR Bother (Roadrunner/IDJMG)

JOHN MAYER Why Georgia (Aware/Columbia)

PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscope/

#1 MOST ADDED
MARIO C'mon (J/

#1 MOST INCREASED PLAYS
50 CENT In Da Club /Shady/Aftermathyinterscope/

TOP 5 NEW & ACTIVE
MARIO C'mon (//

KELLY ROWLAND Can't Nobody (Calumbia/
KIZZY ROCK Twurkulator Part 2 (Koch/
ROOTS FMUSIQ Break You Off (MCA/

KILLER MIKE A.D.I.D.A.S. (iuemyiniT odumadia

URBAN begins on Page 39.

3 DOORS DOWN When I'm Gone (Republic/Universal)
SALIVA Always (/sland/IDJMG/

CREED Weathered (Wind-up/

STONE SOUR Bother (Roadrunner/IDJMG/

SEETHER Fine Again (Wind-up/

AUDIOSLAVE Cochise (/nterscope/Epic/

PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscope)
CHEVELLE The Red (£pic/

FOO FIGHTERS All My Life (Roswell/RCA/

NICKELBACK Never Again (Roadrunner/IDJMG)
SOCIALBURN Down (Elektra/EEG)

QUEENS OF THE STONE AGE No One Knows flnterscape/
RED HOT CHILI PEPPERS Can't Stop (Warner Bros.)

9 NIRVANA You Know You're Right (Geffen/interscope/
22 AUDIOSLAVE Like A Stone finterscope/Epic/
2 FOO FIGHTERS Times Like These (Roswell/RCA)

THEORY OF A DEADMAN Make Up Your Mind (Roadranner/IDJMG)
PEARL JAM Save You (£pic/
DISTURBED Remember (Reprise/
FUEL Won't Back Down (Wind-up/
TAPROOT Poem (Velvet Hammer/Atlantic/
GODSMACK Straight Out Of Line (Republic/Universal
DEF LEPPARD Four Letter Word (/siand/{DJMG)
GOV'T MULE Drivin’ Rain (AT0/
ZWAN Honestly (Reprise/
26 @ EXIES My Goddess (Virgin)
SYSTEM OF A DOWN Inner Vision (American/Columbia)
29 8
30

_dd_d
W =00
= O: 00=000= P00~ ~ -0~ - 003

N N
& W
[l
[3 e =)

N R
~ o
RN N
@ ~J

TRAPT Headstrong (Warner Bros.)
DONNAS Take |t Off /L ookout/Atlantic/
OUTSPOKEN Farther (Lava/

#1 MOST ADDED
JOSH GROBAN You're Still You (743/Repriss)

#1 MOST INCREASED PLAYS
DIXIE CHICKS Landslide (Manument/Columbia)

TOP NEW & ACTIVE
GLORIA GAYNOR | Never Knew /Lagic/
KEITH URBAN Somebody Like You (Vargin/
VONDA SHEPARD Rainy Days (acket/

AC begins on Page 52.

#1 MOST ADDED
MATCHBOX TWENTY Unwel #alizmadtisntic)
#1 MOST INCREASED PLAYS
SIXPENCE NONE THE RICHER Don’t Dream It's Over (Reprise/Curb)

TOP 5 NEW & ACTIVE
SISTER HAZEL Your Mistake (Sixth Man/
MACY GRAY When | See You Epic/
MATCHBOX TWENTY Unwell iifinilzmaditiantic/
BOWLING FOR SOUP Girl All The Bad Guys Want (Sévertone/Jive)
NO DOUBT Running (/nterscope/

AC begins an Page 52.

www.americanradiohistorv.com

#1 MOST ADDED
GODSMACK Straight Out Of Line (Republic/Universal)
#1 MOST INCREASED PLAYS
GODSMACK Straight Qut Of Line (apwifcdiniversal

TOP 5 NEW & ACTIVE
BON JOVI Bounce f/sland/IA/MG/

RA Do You Call My Name /FRapuddic Dinorsall
OLEANDER Hands 0ff The Wheel (Sanctuary/SRG/
STYX Waiting For Oor Time (CMC/SAG)
CHEVELLE Send The Pain Below (Epic/

ROCK begins on Page 65.
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MUSIQ Dontchange (Def Soul/iDJMG)

JAHEIM Fabulous (Divine Mil/W8/

WHITNEY HOUSTON One Of Those Days /Arista)
SYLEENA JOHNSON Guess What (Jive/

ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/MCA)
VIVIAN GREEN Emotional Rollercoaster (Columbia)
HEATHER HEADLEY He ls (RCA)

TYRESE How You Gonna Act Like That (/)

GERALD LEVERT Funny /Elektra/EEG)

RUFF ENDZ Someone To Love You (Egic/

LUTHER VANDROSS !'d Rather /J/

INDIA.ARIE Little Things /Motown/

GERALD LEVERT Closure (Elektra/EEG)

AALIYAH | Care 4 U (BlackGround)

DEBORAH COX The Morning After /J/

DRU HILL | Should Be... (Def Soul/iDJMG)

K-Ct & JOJO This Very Moment /MCA)

KENNY LATTIMORE/CHANTE’ MOORE Loveable... (Arista/
SOUNDS OF BLACKNESS Don't You Ever Give Up (Sounds Of Blackness)
BLACKSTREET Deep (JreamWorks)

FLOETRY Say Yes {DreamWorks)

NEXT Imagine That £/

TONI BRAXTON A Better Man (Arista)

AL JARREAU Secrets Of Love (GRPIVMG)

KEM Love Calls (Motown/Universal)

JEFF MAJORS Somebody Bigger (Music One)

AALIYAH Miss You (BlackGround/Universal)

GINUWINE Stingy /Epic/

TONY TERRY In My Heart (Goiden Boy)

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/l/niversal)

#1 MOST ADDED
REMY SHAND The Way | Feel (Motown)

#1 MOST INCREASED PLAYS
GERALD LEVERT Closure (Elektra/EEG)

TOP 5 NEW & ACTIVE
CRAIG DAVID Personal (Wildstar/Atlantic/
DONNIE MCCLURKIN F[Y. ADAMS The Prayer (Verity/
KIM WATERS You Know That | Love You /(Shanachie/
MARY MARY | Try (Columbia/
JONATHAN BUTLER Back To Love /Warmer Bros.)

URBAN begins on Page 39,
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SALIVA Always (Island/IDJMG)

3 DOORS DOWN When I'm Gone (Republic/Universal)
CHEVELLE The Red (£pic/

SEETHER Fine Again (Wind-up/

TAPROOT Poem (Velvet Hammer/Atlantic)

QUEENS OF THE STONE AGE No One Knows f/nterscope/
DISTURBED Remember (Reprise/

GODSMACK Straight Out Of Line (Republic/Universal)
MUDVAYNE Not Falling (£gic/

DISTURBED Prayer (Reprise)

TRAPT Headstrong (Warner Bros.)

FOO FIGHTERS All My Life (Roswell/RCA)

RA Do You Call My Name (Republic/Universal)
AUDIOSLAVE Cochise finterscope/Epic/

SOCIALBURN Down (Elektra/FEG)

SYSTEM OF A DOWN Inner Vision /American/Columbia)
ZWAN Honestly (Reprise)

AUDIOSLAVE Like A Stone finterscope/Epic)

RED HOT CHiLI PEPPERS Can't Stop /Warner Bros.)
EXIES My Goddess (Virgin/

NIRVANA You Know You're Right (Geffen/interscope/

FOO AGHTERS Times Like These (Roswel/RCA/

FUEL Won't Back Down (Wind-up/

CREED Weathered (Wind-up/

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/iDJMG)
CINDER Soul Creation (Geffen/interscope/
PACIFIER Bullitproof /Arista)

CHEVELLE Send The Pain Below (Epic/
OUTSPOKEN Farther {Lava/

NOISE THERAPY Get Up (Redling/

#1 MOST ADDED
GODSMACK Straight Out Of Line (Republic/Universal)

#1 MOST INCREASED PLAYS
GODSMACK Straight Out Of Line (Republic/Universal

TOP NEW & ACTIVE
D4 Get Loose /Flying Nun/Hollywood)
STAGE | Will Be Something (Maverick/WB)
REVIS Caught In The Rain findependent/
AFI Girl's Not Grey (DreamWorks)

ROCK begins on Page 65.
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MARK WILLS 19 Somethin’ (Mercury/

BLAKE SHELTON The Baby (Warner Bros.)
TERRI CLARK | Just Wanna Be Mad Mercury)
EMERSON DRIVE Fall into Me (Dream Works)
AARON LINES You Can't Hide Beautiful (RCA/
GARY ALLAN Man To Man (MCA/

JOE NICHOLS Brokenheartsville (Universal South)
BRAD PAISLEY | Wish You'd Stay (Arista)

DIXIE CHICKS Travelin’ Soldier (Monument)
ALAN JACKSON That'd Be Alright (Arista)
TRACE ADKINS Chrome (Capitol)

SHANIA TWAIN Up! Mercury)

LONESTAR Unusually Unusual /(BNVA/

JENNIFER HANSON Beautiful Goodbye (Capitol)
VINCE GILL Next Big Thing (MCA/

KENNY CHESNEY Big Star (BNVA/

KEITH URBAN Raining On Sunday (Capitol)
TRICK PONY Dn A Mission (H2£/WB)

DIAMOND RIO | Believe (Arista)

MARTINA MCBRIDE Concrete Angel (RCA)
FAITH HILL When The Lights Go Down (Warner Bros.)
DEANA CARTER There's No Limit (Arista/
KELLIE COFFEY At The End Of The Day /BVA/
TIM MCGRAW She’s My Kind Of Rain /Curt)
CHRIS CAGLE What A Beautiful Day (Capitol)
TOBY KEITH Rock You Baby (DreamWorks)
DARRYL WORLEY Family Tree (OreamWorks)
PHIL VASSAR This Is God (Arista/

JEFF BATES The Love Song (RCA/

JESSICA ANDREWS There's More To Me Than You [DreamWorks)
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BOB JAMES Morning, Noon & Night (Warner Bres.)
BWB Groovin' (Warner Bros.)

PETER WHITE Who's That Lady? /Columbia)

BONEY JAMES Grand Central (Warner Bros.)

STEVE COLE Off Broadway (Warner Bros.)

STEVE OLIVER High Noon (Vative Language)

DAVE KOZ & JEFF KOZ Blackbird (Rendezvous/#8)
RICHARD ELLIOT Q.T. (GRP/VMG)

JEFF GOLUB Cold Duck Time (GRP/VMG)

DIANA KRALL Just The Way You Are (Verve/VMG)
MINDI ABAIR Lucy's (GRP/VMG)

N. BROWN & M. MCDONALD 1 Still Believe (Warner Bros.)
MICHAEL LINGTON Still Thinking Of You (3 Keys/
NATALIE COLE Tell Me All About It (GRP/VMG)
KENNY G Paradise (Arista)

CRAIG CHAQUICO Afterglow (Higher Octave)

JOAN OSBORNE I'll Be Around (Compendia)

BOB BALDWIN The Way She Looked At Me (Varada/
MARION MEADOWS Tales Of A Gypsy (Heads ilp)
GREG ADAMS 'Sup With That (Ripa/Blue Note)

JEFF LORBER Chopsticks (GRP/VMG)

DONNA GARDIER How Sweet It Is (Dome Recards Limited)
GREGG KARUKAS Your Sweet Smile fV-Coded)

AL JARREAU Random Act Of Love (GRP/VMG)

KIM WATERS Waterfall (Shanachie)

NORAH JONES Come Away With Me (Blue Note/Virgin/
NESTOR TORRES Watermelon Man /Shanachie}
JONATHAN BUTLER Pata Pata (Warner Bros.)
MAYSA Friendly Pressure (V-Coded)

CHIELI MINUCCI Kickin’ It Hard (Shanachie)

#1 MOST ADDED
RASCAL FLATTS Love You Out Loud /Lyric Street)

#1 MOST INCREASED PLAYS
DIXIE CHICKS Travelin’ Soldier (Monument)

TOP NEW & ACTIVE
RADNEY FOSTER Scary OId World (Dualtone/
STEVE WARINER Snowfall On The Sand (Sefectone/
HOLLY LAMAR Unkissed {Universal South/

COUNTRY begins on Page 44.
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QUEENS OF THE STONE AGE No One Knows finterscope/
SALIVA Always (Island/IDJMG)

3 DOORS DOWN When I'm Gone (Republic/Universal)
FOO FIGHTERS All My Life (RoswelyRCA)

SEETHER Fine Again (Wind-up/

CHEVELLE The Red (£pic/

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.)
SUM 41 Still Waiting (Isiand/IDJMG)

ZWAN Honestly (Regrise/

TAPROOT Poem (Velvet Hammer/Atlantic)

COLDPLAY Clocks (Cagitol)

ALL-AMERICAN REJECTS Swing Swing (OreamWorks/
NIRVANA You Know You're Right /Geffen/interscope/
FBO FIGHTERS Times Like These (Roswel/RCA)
AUDIOSLAVE Like A Stone finterscope/Epic/

SYSTEM OF A DOWN Inner Vision (American/Columbia)
DONNAS Take It Off (Lookout/Atiantic/

SOCIALBURN Down (Elektra/EEG)

TRANSPLANTS Diamonds & Guns /Epitaph)
UNWRITTEN LAW Rest Of My Life (Lava/

GOOD CHARLOTTE The Anthem /Epic/

DISTURBED Remember (Reprise/

EVANESCENCE Bring Me To Life (Wind-up/

TRAPT Headstrong (Warner Bros.)

EXIES My Goddess Virgin/

AUDIOSLAVE Cochise finterscope/Epic/

GODSMACK Straight Out Of Line (Republic/Universal)
JIMMY EAT WORLD A Praise Chorus (JreamWorks)
MUDVAYNE Not Falling /£pic/

EVERCLEAR Volvo Oriving Soccer Mom (Capitol)

#1 MOST ADDED
GODSMACK Straight Out Of Line (Republic/Universal)

#1 MOST INCREASED PLAYS
GODSMACK Straight Out Of Line (Republic/Universal)

TOP 5 NEW & ACTIVE
BECK Lost Cause (Geffen/interscope)

SOUNDTRACK OF OUR LIVES Sister Surround (Regublic/Universalf

SYSTEM OF A DOWN I-€-A-1-A-1-0 (American/Columbia)
HOT ACTION COP Fever For The Fiava /Lava/
ATARIS In This Diary (Columbia)

ALTERNATIVE begins on Page 70.
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#1 MOST ADDED
KIM WATERS Waterfall (Shanachie/

#1 MOST INCREASED PLAYS
KIM WATERS Waterfall (Shanachie)

TOP 5 NEW & ACTIVE
PIECES OF A DREAM Loves Silhouette (Heads Up/

PAUL HARDCASTLE Desire (Triggin’ ‘n Rhythm)
JOE MCBRIDE Keeping it Real (Heads {o/
BLAKE AARON One Moment With You flnnemvision)
SPYRO GYRA Getaway (Heads Up/

Smooth Jazz begins on Page 59.
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COLDPLAY Clocks (Capitol)

TORI AMOS A Sorta Fairytale (Egic/

BECK Lost Cause (Geffen/Interscope)

DAVE MATTHEWS BAND Grey Street (RCA/
WALLFLOWERS How Good It Can Get finterscope/
COUNTING CROWS Big Yellow Taxi (Geffen/interscope/
SUSAN TEDESCH! Alone (Tone-Cool/Artemis)
PAUL SIMON Father And Daughter (Nick/Jive/
MATCHBOX TWENTY Disease (Atlantic/

BRAD Shinin’ (Redline/

RHETT MILLER Come Around (Elektra/FEG)
TRACY CHAPMAN You're The One (Elektra/EEG)

® DAVID GRAY Be Mine ATO/RCA)

14

JACK JOHNSON Bubble Toes /Enjoy/Universal)

@ SOUNDTRACK OF OUR LIVES Sister Surround {Regublic/Universall
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SANTANA FIMICHELLE BRANCH The Game Of Love (Arista)
STONE SOUR Bother (Roadrunner/|DJMG)

JOHN MAYER Why Georgia (Aware/Columbia)

SHERYL CROW C'mon, C'mon (/A&M/interscopel

NORAH JONES Come Away With Me (Blue Note/Virgin)
PRETENDERS Complex Person (Artemis/

JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG)
MAROON 5 Harder To Breathe (Octone/

DAVE MATTHEWS BAND.Grace Is Gone (RCA}

ZWAN Honestly (Reprise/

KIM RICHEY Circus Song {Can't Let Go) /Lost Hghway/IDJMG)
GEORGE HARRISON Stuck Inside A Cloud [Cap#tol)

BRUCE SPRINGSTEEN Lonesome Day (Cofumbaa/

BIG HEAD TODD & THE MONSTERS Julianna /8jg/

SISTER HAZEL Your Mistake /Sixth Man/

#1 MOST ADDED
JASON MRAZ The Remedy (| Won't Worry) (Ekektra/EEG)
#1 MOST INCREASED PLAYS
JASON MRAZ The Remedy {| Won't Worry) (Elektra/EEG)

TOP 5 NEW & ACTIVE
NO DOUBT F/LADY SAW Underneath It All fierscape/
RED HOT CHILI PEPPERS Can't Stop (Warner Bros.
DAR WILLIAMS | Saw A Bird Fly Away (Razcr & Tie/
WHITE STRIPES We're Going To Be Friends (Thrd Man/V2)
WARREN ZANES Where We Began (Dualtone)

TRIPLE A begins on Page 75.
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t a time when we hear more about people
selling out, Frank Osborn is bucking the
trend. Last year he founded his third
broadcast company, Qantum
Communications, a radio acquisition
company with equity funding from Banc of
America Capital Partners and Nautic
Partners.

As he reflects back on his 25 years in
the business, Osborn believes strongly that
you either adapt quickly to the changes
that have occurred or you have significant
problems. He encourages people not to lament change,
but to come to terms with it.

Getting into the business: “I got out of Wharton
with an MBA and went to work for RCA in the mid-'70s as
an internal consultant. For four years I was on the
corporate staff in New York, advising people on how to
manage diverse businesses. If you're a junior person at
corporate, after a certain number of years you need to go
to a division. I looked around and saw that the guys at
NBC were having the most fun and making the most
money. I went into NBC as VP/Finance for NBC Radio.

“Tt's hard to get off a staff position, but I was able to
talk Bob Sherman into making me VP/GM of WYNY/New
York in 1981. The next trick was to make the transition
from working for a major corporation to being an
entrepreneur. Even though I had been VP/Finance for
MBC, that's not real-world finance. If you need money,
you go to the board of directors, and they say you've got
it or you don't.

“] needed an education in real-world finance. I ended
up going with Bob Price, who was an investment banker-
turned-broadcaster. I agreed to help him go operationally,
and he agreed to teach me how Wall Street worked. I was
then able to go out and raise money and start Osborn
Communications in 1985.”

Choosing radio: “I remember the day I announced I
was going to radio. An Exec. VP of NBC took me aside. He
put his arm around me and said, ‘Don’t stay in radio very
long! The perception at NBC at the time was that radio
was a poor cousin and that if you wanted to advance, you
really needed to be in something other than radio. As an
internal consultant, one of the things I did was go around
to different stations and do management studies.
Through those studies I got to understand how radio
stations worked.

“As a kid, I spent a lot of time recording different
radio stations and yemixing it to what I liked. I served in
Vietnam with the Marines and used to record Radio
Saigon; I still have some of the jingles, At the time it
never occurred to me-that it would lead me to the radio
business. The real answer is, I just looked at it, saw a lot
of people having fun and making money and said, ‘Looks
good to me.”

On starting another company: “We had significant
success at Aurora Communications. When you develop a
track record, it makes it easier to do things. When I
started Osborn Communications, it took me a year and a
half of wandering around and being rejected by almost
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. By Erica Farber

FRANK OSBORN

President/CEO, Qantum Communications

everybody before I was able to put together an equity
group. Osborn then led to bringing in a new investor group,
led by Banc of America Capital Investors. That was Aurora.

“Aurora was quickly successful. Equity players were
actually calling me and saying, ‘We want to put money to
work! I have a fellow who works with me, Mike Mangan.
He was CFO of Aurora and is now my partner. Given the
success we had with Aurora, we decided that if I worked
with him, we could get this thing up and running faster
than he could if he just went off on his own.”

Mission of Qantum: “One is looking at middle to
smaller markets. We'd also like to go into a moderate
number of them — 20 would be my guess. I want to be
involved in each station; I want to know all the call
letters, the names of all the cities we're in, and I want to
know the people and the clients. You go beyond that, and
your management process is very different.”

Selecting the name Qantum: “We struggled with
that for months. We wanted something that sounded
ethereal. We kept checking, and all the good ones were
taken. Finally, we came up with Quantum, and, of course,
it was taken. That’s why we spelled it the way we did. My
dad was Australian, and I lived there for a while. In
Australia they drop the U.”

Biggest challenge: “Finding quality properties. You
can build a group pretty quickly, and there have been a
number of transactions in the past six months. One of the
deals we're going to announce was really not on the
market. It's an excellent cluster. We hope, over time, that
it's a good value. You're not stealing anything at this
juncture. That's the trick: to make the model work. To
pay the kind of prices you have to pay to get anything.of
quality, you hope you don't hit a recession in the first
year.”

State of the industry: "I seem to be all alone —
from the standpoint of the entrepreneurs — in believing
that it's great. I believe consolidation has really been
good for the industry. It's been good for the
consolidators, and it’s been good for the guys selling,
because they got higher prices. It's been good for
listeners, and it's been good for advertisers. I believe all
those things. This is from a guy who has to compete
against the majors to get product.”

Why more people don't feel like him: “To a large
extent, consolidation has not been good for station
management. There’s probably one-quarter of the number
of general managers there were five years ago. It's been
very hard on management inside radio stations. What
you've had is a revolution in the industry. And, in
revolutions, things change the way you manage.

“Having said that, a lot of the arguments going on
on Capitol Hill are false — people saying that you're
getting homogenized product. I can point to markets
we've consolidated where, in the old days, you had
multiple ACs because you had to have good 25-54 demos.
We've gone in and consolidated markets where we took
programming and spread it out. So, instead of an AC, we
have an Oldies station or we have a different form of
Rock. I quarantee that, in some of these smaller and
middle markets, there is more format diversity for the
local listener.

“You also have stronger companies. We were all
desperate in 1991, in the last recession. Desperate
companies don't do a lot of extra things. If you can own
seven Ttadio stations in one market and you're spreading
your cost basis across seven revenue streams, suddenly
you can actually afford a news department. You have a
news department feeding multiple stations, but you
actually have a credible news department. The local
listeners get more product.

“I happen to believe that all national programming is

www.americanradiohistorv.com

not bad. The listeners decide that. You can say what you
want about Howard Stern, but the listeners have spoken.
They want to hear him in a lot of markets beyond New
York City. What's wrong with a mix of national, regional
and local programming?”

How Wall Street views the business today: “They
love it; it’s hot. They got creamed in telecom. They want
more stability, more certainty, and they view radio as
having it. There’s an enormous amount of money ready to
be put to work in radio. There’s more money than there
are true entrepreneurs and deals.”

Something about his company that might
surprise our readers: “What you can do with very few
people in corporate headquarters. There are three of us —
Mike, myself and the person who answers the phone. The:
other real revolution in the “90s, besides the Telecom Act,
was the coming of age of computers and their ability to
permit people to do things they couldn’t otherwise do.

“ remember going to a lecture by Tom Peters. He said,
‘Staff is evil! Someone put up their hand and said, ‘You're
just exaggerating for effect! He said he meant it. And a
smart staff is worse than a dumb staff. A dumb staff just
costs you money. A smart staff asks line guys tough
questions and confuses them. Operators ought to operate.
Therefore, you ought to minimize the number of people
sitting around and gazing at what operators are doing.”

Most influential individual: “Bob Sherman gave me
my first GM job. He had to take a risk. He was Exec. VP/
Radio 0&0s for NBC. Bob Price really helped me. To run a
successful radio company you've got to be excellent in
operations and finance. Bob was the guy who gave me
the sense of how to do a capital structure. Also, Ralph
Guild. From him I leamed to look forward, not backward,
and to take a creative approach to the way you solve
problems. He's been a big influence on me in my career.”

Career highlight: “Having started a company —
and, now, multiple companies. The first one’s the
toughest. I'm proud we made money for people. We didn't
crash terribly in 1991; we didn't discount our debt. We
made a fair amount of money for a fair number of people.
Every day I get up I say thank you that I was born in the
United States. Virtually only in the United States can you
come with no money, only ar. idea and your own
ambition, and create companies.”

Career disappointment: “When I was at NBC, before
I became GM, I was working on a Ph.D. I'd finished all the
course work and wrote the first chapter of the
dissertation, but I never finished it. I'm going to get back
on it. It was basically using social psychological theories
and techniques to work on black-white interactions in
the United States. I'd come out of the ‘60s and ‘70s. It's a
lot better now, but we're still not there. I'd really like to
get back to that someday.”

Favorite radio format: “AC, News and Classical.”

Favorite television show: “A&E's Biography.”

Favorite song: “Bridge Over Troubled Waters”

Favorite book: “James Boswell’s The Life of Samuel
Johnson.”

Favorite movie: “A Man for All Seasons.”

Favorite restaurant: “Four Seasons, New York City.”

Beverage of choice: “Good wines, both red and
white.”

Hobbies: “Mountains and oceans; I like them both.”

E-mail address: “fosborn@gantumcom.com”

Advice for broadcasters: “I believe radio is one of
the most democratic institutions in the United States. Pay
attention to what your listeners are saying. A lot of radio
guys want to give listeners what they believe listeners
should want to hear. I've spent a career finding out what
listeners want to hear or what product they want and
giving that to them. Then they reward you.”
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me JAYHAWKS

Save It For A Rainy Day

The instant classic from the new album,
RAINY DAY MUSIC.

Limited-edition first pressing
includes Brsbng__ bonus disc.

Procuced by Ethan Johns
Executive Producer: Rick Rubin

www.americanrecordings.com
www.thejaybawks.net
www.losthighwayreczrds.com
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