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NEWSSTAND PRICE $6.5b
P.0.D. Awaken Rock Radio

P.0.D. are back with “Sleeping Awake,” the first single
from the Maverick/Reprise soundtrack for the
upcoming film The Matrix Reloaded. The song is Most
Addad at A'ternative and Rock and comes in second
Most Added a- Active Rock
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APRIL 18, 2003
lenner Named SME President

As expected, Columbia
Records Group Chairman
Don lenner has been
upped to President of Sony
Music's U.S. operations. In
his expanded role lenner
will oversee Columbia, Epic
Records Group, Sony
Music Nashville and more
More details on the

next page.
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Early Airplay At:
KPWRAasil

it again...hot emotional and
2s love it. Phones all day!”
Woreno, KBOS/Fresno, PD

ounds great on the air!”
, KVEG/Las Vegas, PD

is will be another big
L one from them!”
h!, KOHT/Tucson, PD

al so many artists
ed. | helieve that

4 a a I ,,
Preduced by Dakari for Jus: Another Smash Ent. } hmg l'ea"y hlg :
Mixed by Eric Schiling. Management: Alfonso Alvarez k7 7 1
and Gilbert Alvarez for StreztDwellaz Management. i P/P hae’"x’ MD
from the album “Crash The Party” available on '
ARTISTdirect Records. 80119-01030-2
© 2003 ARTISVdirect Records, L.L.C. All Rights Reserved.
waw.smilezandsosthstar.cem
waw.artistdirecteecords.com
waw.artistdirect.com
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ARE YOU YOUR JOB?

At a time when many are questioning their
career decisions, consultant John Parikhal
tells you in this week’s Management/
Marketing/Sales section how to evaluate
your career identity and tackle anxiety aboLt
where you stand and your future. Consultant
Dave Van Dyke outlines how to become a
master delegator — skills that are sure to
improve your time management and
executive efficiency. Dan 0’Day and Jeffrey
Hedgquist give important copywriting
lessons, while sales maven Irwin Pollack
helps AEs reinforce radio’s strengths vs.
cable TV.

Pages b-&

LESSONS LEARNED AT R&R TRS

Last month News/Talk/Sports movers and
shakers convergad on Southern Galifornia fo~
the R&R Talk Radio Seminar. This week A}
Peferson asks, “What did you learn at TRF?’“
Read the respanses of WABC/N.Y.’s Phil
Boyce, KFI/L.A.'s Robin Bertolucci, KSTP/
Minneapolis’ Jog O’Brien and more.

=50 CENT In Da Club (Shady/Aftermath/Interscope)

CHRPOP

« 50 CENT In Da Club (Shady/Aftermath/interscope}

URBAN |
* SNOOP DOGG Beautiful (Doggy Style/Priority/Capgol)

|
LURBAN AC
« TYRESE How You Gonna Act Like That (J)

COUNTRY
» DARRYL WORLEY Have You Forgotten (DreamWsvks)

AC

« CHRISTINA AGUILERA Beautiful (RCA)
HOT AC

« AVRIL LAVIGNE 'm With You (Arista)

SMOOTH JAZZ
* MINDI ABAIR Lucy's (GRP/VMG)

ROCK

= AUDIOSLAVE Like A Stone (/nterscope/Epic)

ACTIVE ROGK

« LINKIN PARK Scmewhere | Belong (Warﬁer Bros:)

ALTERNATIVE |
« LINKIN PARK Somewhere | Belong (Warner Bros.)

TRIPLE A

* JASON MRAZ The Remedy (I Won't....) (Elektr.a.ff.-'EG,

CHRISTIAN AC
= NEWSBOYS He Reigns (Sparrow)

« SWITCHFOOT More Than Fine (Sparrow)

CHRISTIAN ROCK

+ SEVENTH DAY SLUMBER | Know (Crowne)

CHRISTIAN INSPD
« AVALON Everything To Me (Sparrow)

SPANISH CCNTEMPODRARY
+ RICKY MARTIN Tal Vez (Sony Discos)

TEJANO

« KUMBIA KINGS... No Tengo Dinero (EM/ Latin}

REGIONAL MEXICAN
« TIGRES DEL NORTE Mi Soldado (Fonovisa)

TROPICAL
« GILBERTO S. KOSA Si Te Digeron (Sony Discos)

ISSUE NUMBER 1500

THE INDUSTRY’S NEWSPAPER
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—_ 1,500 issUE_____
R&R Reaches Milestone:

1,500th Issue Published

First edition of R&R was dated Oct. 5, 1973

By Erica Farber

efarber@radioandrecords.com

In an era of consolidation
combined with a challeng-
ing business environment,
this week marks the 1,500th
issue of R&R, the industry’s
newspaper. Issue No. 1 was
published on Oct. 5, 1973,
and for 30 years R&R has
continued to serve the radio
and music industries with
unbiased news coverage,
accurate and credible charts,
and key information and
feature stories designed to
help executives perform
their jobs more effectively.

In an average week R&R
publishes approximately
1,500 words per page,
which, multiplied by 1,500
issues, equals 2.25 million
words. Multiply that by the

number of pages published
each week, and that figure
moves way into the hun-
dreds of millions.

R&R publishes 51 weeks
a year, suspending one
week during the December
holidays. The short hiatus
was established to enablé
the music industry to take a
much-needed break. In the
company’s 30-year history
we’ve missed publishing
only one week, due to the
terrorist activity of Sept. 11,
2001.

The very first issue of
R&R consisted of 24 total
pages and included head-
lines heralding format flip
in Seattle, the announcement
that Dallas had a new live-
programmed FM station,

MILESTONE » See Page 10

Radio Revenue
Advances 7%
In February

By Jeff Green

R&R Executive Editor
jgreen@radioandrecords.com

Registering their 12th con-

secutive month of revenue
gains, radio sales increased 7%
in February compared to the
same month in 2002, thanks to
an 8% jump in local dollars and
a 5% boost in national sales.
Year-to-date, radio is up 7%
overall so far, with local busi-
ness 6% ahead of 2002 and na-
tional up 11%.

The figures are particularly

encouraging in light of the ad-
vertiser edginess that was ex-
pected with the then-impend-
ing war in Iraq. That concern is
reflected in the growth slow-
down of national revenue, with
February’s 5% speed bump
representing the weakest year-
to-year improvement since

REVENUE » See Page 3

By Frank Correia

R&R Music Editor
fcorreia@radioandrecords.com

Don Ienner has been
named to the newly
created post of Presi-
dent, Sony Music U.S.
Based in New York and
reporting to Sony Mu-
sic Entertainment Chair-
man/CEQ Andrew
Lack, Ienner will over-
see the operation of all
Sony Music labels in
the U.S., including Columbia
Records Group, Epic Records,
Sony Classical, Sony Music
Nashville, Sony Music Sound-

APRIL 18, 2003
Ienner Appointed To Sony
Music U.S. President Post

Longtime CRG exec oversees all domestic labels

1 trax, Sony Wonder and
Legacy Recordings.

He will also work
closely with the com-
pany’s senior manage-
il ment team in develop-
ing and implementing
strategic initiatives
related to a wide array
of areas, including sales
and distribution.

“During his tenure
with the company Don
[enner has built Columbia
Records into one of the most

IENNER * See Page 15

CC Severs Ties With Indies

‘Format Liaison Team’ to handle label relations

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

On April 9 Clear §
Channel took a major
step toward improving
its image on Capitol
Hill by announcing
that it will sever its ties
with the independent
promoters it currently
does business with fol-
lowing the expiration
of those contracts.

The decision by the com-
pany to end its involvement
with indies could have a ripple
effect across the radio industry.
Clear Channel’s agreements are
set to expire in June and July,
and while the independent-
promotion business has come
under scrutiny for allegedly
influencing what gets placed

Hoga

By Kevin Carter

R&R AC Editor
kearter@radioandrecords.com

On the heels of April 10’s
gala launch party in New
York, Infinity finally debuted
the long-awaited new iden-
tity of WNEW/New York:
”102.7 Blink.” The station’s
female-targeted format,
as described by Infin-
ity President/Pro-
gramming Andy
Schuon, is an “in-
novative, highly
entertaining and
absorbing format of
Top 40 music and in-
sider Hollywood news
and gossip designed to be-
come the Zeitgeist of enter-
tainment and pop culture for
New York radio listeners.”

Once the station launched,
however, the music mix —
while decidedly Hot AC at
its core — also leaned
heavily on late 70s and "80s

Infinity Makes N.Y. ‘Blink’

gold, along with many cur-
rents shared by crosstown
CHR/Pop WHTZ, Hot AC
WPLJ] and Dance-oriented
WKTU.

As many had predicted for
months, WNEW will take
advantage of its in-house ties

to such Viacom brands as
Entertainment Tonight,
VH1 and MTV —as
well as content part-
ners AOL Broad-
band and US Maga-
zine — in providing
listeners with fea-
tures. Additionally,
WNEW has brought on
three full-time reporters —
two of whom will be based
in Los Angeles — to cover
the entertainment scene.

Steve Kingston, PD of
Alternative sister WXRK/
New York, adds OM duties

BLINK » See Page 3
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Register for R&R Convention 2003, June 19-21: Page 25

on playlists at client
stations, Clear Channel
gl emphasized that the
i indies the company has
been working with
don’t influence what
songs end up on the air
on its radio stations.
Nevertheless, Clear
Channel President
Mark Mays explained
his company’s deci-
sion by saying, “We have zero
tolerance for ‘pay for play’
but want to avoid even the
suggestion that such a prac-
tice takes place within our
company.” More important,
Clear Channel said it agreed
to cut its ties with its indies
because of pressure from

CLEAR CHANNEL ~ See Page 10

Emmis Narrows
Its Q4 Losses As
Radio Sees Gains

By Joe Howard

R&R Washington Bureau
Jjhoward@radioandrecords.com

Emmis Chairman/CEO Jeff
Smulyan tackled everything
from his company’s debt load
to questions about Emmis’ pos-
sible acquisition of more TV as-
sets and a minority interest in
the Los Angeles Dodgers when
the company hosted its fiscal
Q4 and 2003 earnings confer-
ence call on Tuesday.

While some companies will
soon be releasing their Q1 2003
earnings, Emmis — thanks to
its March-February fiscal calen-
dar — is just getting to its year-
end results. But that gives
investors and Wall Street-
watchers a sneak peek at what
to expect once the Q1 earnings
season hits its stride.

Emmis’ Q4 net loss declined

EMMIS » See Page 15
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John Frost is the
most twisted, out of his dome
space-aged sound bender
of our time...
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S. California’s ‘XTRA Sports’
Simulcast Names Martin PD

Longtime KOA./Denver PD Don
Martin has accepted a similar posi-
tion at Clear Channel’s Sports/Talk
simulcast KXTA/Los Ange- &
les and XTRA-AM/Ti-
juana-San Diego, which go
by the moniker “XTRA
Sports.” Martin will begin §%
his new job April 28 and re-
places Bill Pugh, who ex-
ited the stations =arlier this
year to become CM/PD for
Sports/Talk XPRS-AM/
Tijuana-San Diego.

Martin’s broadcast re-
sume includes more than 20 years
in Denver radio — eight of them at
KOA, and the past five as PD
Aleong with overseeing program-
ming for Clear Channel’s Sports/
Talk KKZN, Martin’s Sports radio
experience includes 12 years at
former Denver Sports outlets KYBG
and KMVD.

*] am so excited to be going back
to my passion for sports,” Martin
told R&R. “It’s the reason I got into

T T

Martin

the business, and it's unbelievable
to get to do it at this level.”

Martin will now work under the
= same roof as his fiancee,

les Director/ AM Program-

Bertolucci told R&R that
| working together is a famil-
| iar situation for the duo.
| “Don and I originally
| worked together for years
in Denver,” she said. ”As of
April 28, 1 am abdicating
any involvement with XTRA
Sports, and Don will report directly
to [Clear Channel/Los Angeles
AMs GM] Greg Ashlock. In ex-
change for giving up involvement
with XTRA, I get to have my hus-
band in the same ZIP code, and |
don’t have to memorize the batting
averages of the Dodgers!”

Clear Channel Rocky Mountain
Regional VP Lee Larsen reported
that a search is underway for
Martin’s replacement in Denver.

—+ =

WTIX-AM Appoints Frazier GM

Dan Frazier has been named to the newlv created post of GM at News/
Talk WTIX-AM/New Orleans. Frazier is assuming full-time management
duties as owner GHB Broadcasting resumes day-to-day operation of WTIX
following the expiration of an eight-year LMA.

Frazier began his broadcast management career as PD for WHBQ-AM/
Memphis. Following that he served as Exec. Producer at KKFN-AM/ Den-
ver. He then returned to Memphis, where he was most recently GM for
WHBQ & WTCK. His move to New Orleans marks a homecoming of sorts
for Frazier, who was born and raised in the Bayou State.

1
l

| Clear Channel/Los Ange- |

# ming Robin Bertolucci. |

A FIERY HOT PAIR cmT neld its Flameworthy 2003 Video Music Awards
on April 7 in Nashville, where the cable network handed out awards to artists in
11 categories as voted on by over 3 million CMT viewers. Hosted by Pamela
Anderson and Toby Keith, the show featured performances by Keith, Shania
Twain, Faith Hill, Kenny Chesney, Tim McGraw, Alan Jackson, Darryl Worley and
Rascal Flatts. Seen here are Sheryl Crow (1} and Kid Rock onstage following
their performance of their hit duet, “Picture.”

| CC/Philly Selects Mitchem
‘As Dir./Urban Programming

PDs for WDAS-AM & FM, WUSL remain in place

Thea Mitchem has been tapped
to fill the newly created Director/
Urban Programming position for
Clear Channel/Philadelphia, effec-
tive April 28. Mitchem will oversee
the programming and staff man-
agement of Gospel-Urban AC
combo WDAS-AM & FM and Ur-
ban WUSL.

“QOver the years Butter [WDAS
PD Joe Tamburro] and Glenn [Coo-

per, WUSL’s PD] have assembled
great teams,” Clear Channel /Phila-
delphia OM Todd Shannon said.
“They will both continue in their
current roles under Thea’s direc-
tion. Together, they will make our
properties the best they can be.”
Mitchem was most recently PD
of Infinity’s WXYV /Baltimore. She
also spent more than five years at
Infinity’s WPGC/Washington.

“Having grown up in Louisiana, this is a great opportunity for me per-
sonally and professionally to lead Talk Radio 690 to the next level,” Frazier
told R&R. “With a signal that reaches five Gulf Coast states, | feel that
WTIX has a great opportunity to provide quality Talk programming to
New Orleans and the surrounding are:. While the station presents quite
a challenge, I relish the chance to develop it into a strong Talk station in
this market.”

WTIX’s current lineup includes syndicated talkers Sean Hannity, Neal
Boortz, Bruce Williams and Barry Farber, along with several locally pro-
duced talk shows.

e e —

Saulsberry Now KVEG/Vegas PD

|

April 18,2003 R&R © 3
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Opportunities 88

Marketplace 89

Kemp Broadcasting’s KVEG(Hot 97.5)/Las Vegas has promoted Asst. |

PD/MD Sherita Saulsberry to PD of the CHR/Rhythmic station.

“This promotion and contract extension emphasize our appreciation and
support for a job well done,” GM Gary Cox said. “Saulsberry has earned
‘ the job after working in the station’s programming department since its

Revenue
Continued from Page 1

March 2002. National business had
been racing at least 20% ahead on
a year-to-year basis for the past five
months.

On the other hand, February
turned out to be the best year-to-
year month for local business since
October 2002 and was a big step
forward from February 2002, the
only month last year with a rev-
enue downturn from its compa-
rable month in 2001 — an aberra-
tion attributed to the lack of TV-
sweeps advertising owing to cov-
erage of the Winter Olympics.

RAB President/CEO Gary Fries
noted, “February’s revenue results
show the ongeing strength and sta-
bility of radio’s localism, even in a
stressful economic climate.”

For radio teo be already up 7%
overall year-to-date compared to

2002 is significant, since broadcast-
ers finished 2002 only 6% ahead of
2001 overall. And in terms of year-
to-date national dollars, last year
radio didn’t approach the current
11% growth figure until November.
Said Fries, “The national figures
point to radio’s ability to work with
advertisers in times of uncertainty
and to their reliance on radio.”

?Ii,nk

Continued from Page 1

r Blink. As previously reported,
rmer MSNBC producer Gloria
cJonough-Taub has been named
Fxec. Producer and will oversee all
Blink programming and report to
Kingston. Actor Kiefer Sutherland,
who stars in Fox TV’s 24, has been
tapped as the voice of the station.
The Blink Morning is hosted by

sign-on 20 months ago.

“It's a difficult task doing a startup in such a competitive market. She
has endured a lot of criticism and has handled that well. She has shown
that she has an open mind and a great set of ears. I'm very proud of what

she has done this past year.

“We hope to establish KVEG as a leader in Las Vegas. As we continue
to grow in this highly competitive market, we feel our programming team
is solid and set for the future growth of the station.”

Saulsberry said, 1 am ecstatic that 1 was chosen to be a leader for Hot

97.5 and Kemp Broadcasting.”

former WXRK nighttimer and cur-
rent Entertainment Tonight corre-
spondent Chris Booker and New
York radio and TV veteran Lynda
Lopez, sister of actress-recording
artist Jennifer Lopez.

Other staff announcements in-
clude E! Entertainment Television’s
Todd Newton, a former radio jock
who will do afternoons from Los
Angeles; New York club DJ Erika
“DJ E-Love” Hamilton, who will
host her own show and serve as
Blink’s Music Supervisor; and pro-

WwWWww.americanradiohistorv.com

duction veterans Jim Bollella, Bill
Schultz, Will Robinson and Ed
Bishop, who have all been named
Production Directors for Blink.

The station will hold an open
casting call at the MTV studios to
fill its night position.

“Just like all media, great radio sta-
tions constantly reinvent them-
selves,” Infinity Chairman/CEO John
Sykes said. "Blink is not only a mu-
sic format, but a brand that targets
savvy New Yorkers who crave enter-
tainment, gossip and information.”

FORMAT
SECTIONS
|

News/Talk/Sports 13 |
CHR/Pop 24 |
CHR/Rhythmic 1
Urban 36
Country 42
Adult Contemporary 50
Smooth Jazz 56
Rock 53 |
Alternative 66 |
Triple A g B
Americana 76
Christian 78
Latin Formats &84

The Back Pages 90

Tyler Ups Two In
Oklahoma City

Tyler Media has promoted two
executives in Oklahoma City. At

Buckland

Country KKNG, Ben Buckland has
been elevated from GSM to GM; at
Regional Mexican KTUZ, Sales
Manager Armando Rubio has been
upped to Station Manager.

Tyler Media/Oklahoma City
Market Manager Skip Stow said,
“Having two highly regarded indi-
viduals like Ben and Armando on
the team has helped to make my job
considerably easier.”

Buckland, a 40-year broadcasting
veteran, joined KKNG when it de-
buted in February 1998. He is also
the announcer for the Oklahoma
City Blazers of the Central Hockey
League and for the State Fair Speed-
way in Oklahoma City.

Rubio joined KTUZ in May 1998
as a part-time salesperson while
continuing to work the evening
shift at General Motors. In mid-1998

TYLER - See Page 10
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XM To Offer Local

Weather, SaysNAB

Satcaster says planned service will be national

By Joe Howard

R&R Washington Bureau
thoward@radioandrecords.com

n an April 15 letter to the FCC, NAB Sr. VP/General Coun-
sel Jack Goodman said that a new weather service from XM
Satellite Radio will do what the satcaster has repeatedly said
it will not do: provide local content to subscribers.

Starting this summer, XM plans
to offer real-time weather data
through a targeted service that will
deliver information to map-display
devices in boats, aircraft and emer-
gency-response vehicles. The service
will carry its own $10 monthly price
tag. Goodman wrote to the FCC, “1t
appears that XM does intend to con-
vert its service from an exclusively
national program service to one that
delivers locally differentiated con-
tent.”

He continued, “The commission
should require XM to make full dis-
closure of any plans to provide lo-
cally differentiated service or to in-
clude technology in its repeaters or
consumer devices that would facili-
tate the provision of locally differ-
entiated services.” Goodman then
asked the FCC to put conditions on
XM'’s and fellow satcaster Sirius’ fi-
nal licenses that will prohibit their

offering content that would be re-
ceived in some markets and not in
others.

XM VP Corporate Communica-
tions Chance Patterson told R&R
that his company has always com-
plied with FCC regulations and will
continue to do so. He said the new
weather service is national in scope
and provides information similar to
that offered by TV weather forecast-
ers, though users can “drill down”
within maps to their local regions.
He noted that pilots must often ra-
dio airports for weather data and
said XM's system can provide de-
tailed information on wind speed,
temperature, barometric pressure
and storm activity.

Patterson also noted that XM is
planning to expand its music service
to the aviation industry and will
eventually introduce receivers de-
signed specifically for use in planes.

The FCC has not issued its final
rules for XM and Sirius, and both
services are still operating under
temporary authority. At last week’s
NAB convention FCC Chairman
Michael Powell said the agency
plans to finalize the satcaster rules
soon but wasn't specific about
when that will occur.

XM Tops 500,000
Subscribers

XM normally releases its sub-
scriber updates quarterly, but it is-
sued a special bulletin on April 14
to say it has passed a landmark by
signing up its 500,000th subscrib-
er, inching that much closer to its
year-end goal of 1.2 million. Patter-
son told R&R that XM is on track
to meet that goal.

“The march to 1 million sub-
scribers begins today,” XM Presi-
dent/CEO Hugh Panero said
when the announcement was
made. “In record-industry par-
lance, with half a million subscrib-
ers we have achieved ‘gold’ status.
Now we are on our way to ‘plati-

11

num.

Fritts: Radio Healthy,
NAB Radio Membership Up

AS VEGAS — As NAB2003 drew to a close, NAB Presi-
dent/CEO Eddie Fritts on April 9 met with a small group of
reporters to share his thoughts on some of the major issues

facing the radio industry.

Turning his attention to the overall
health of the business, Fritts said that
despite the rampant debates over how
consolidation has shrunk the indus-
try and the potential consequences of
aturther loosening of FCC regulations,
the NAB has more radio members
thanever. “Our radio membership has
grown because the good guys are buy-
ing up thebad guys,” he said. “Westill
have more than 3,500 separate own-
ers ot radio companies.”

Frittsacknowledged that such crit-
ics as FCC Commissioner Michael
Copps believe that further slacken-
ing of the media-ownership regula-
tions could damage the radio indus-
try through more consolidation. But
Fritts said he agrees with FCC Chair-
man Michael Powell’s assessment
that the FCC's congressionally man-
dated duty to review its ownership
rules every two years ensures that the
issue will be addressed again.

“To say that this is the final posi-
tioning on ownership in this mar-

ketplace is erroneous,” Fritts said.
“It's going to be an evolutionary
process that takes place at the FCC,
and 1 don't look at this particular
proceeding as being the be-all and
end-all of the ownership discus-
sion.”

The $27,500 indecency fine facing
Infinity’s WKRK/Detroit was a hot
topic at the convention, and Fritts
took a hard line on the subject of in-
decency. “Under no circumstances
would we condone programming
that was obscene or indecent,” he
said. “Stations that cross that linedo
so at their own peril.”

Responding to a question about
whether the NAB has any plans to
crafta code of conduct for broadcast-
ers, Fritts remarked on the explicit
content found on premium cable
channels by joking, “We'll be right
behind cable.” But he got serious
when he said a code of conduct
wouldn’t have changed what was
said by WKRK's Deminski & Doyle,

whose explicit sexual conversations
with a series of callers brought about
the fine against Infinity.

“Local stations know what is
good in their communities and what
they can put on the air,” Fritts said,
also noting that broadcasters have
proven their commitment to those
communities. “Broadcasters have
proven through this war, the terror-
ist attacks and the Amber Alert’s
implementation that we’re good cit-
izens,” he said. “We will continue
to be the first responders in keeping
citizens informed, and 1 would en-
courage us to do so in a manner that
does not include indecent broadcast-
ing.”

Fritts agreed with Powell’s assess-
ment at the convention’s Chair-
man’s Breakfast that increased com-
petition for listeners may be leading
some broadcasters to push the lim-
its of decency.

NAB Readies HD
Radio Campaign

Though he noted that the plan is
inits “embryonic stages,” Fritts said

NAB See Page 5
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BUSINESS BRIEFS

House, Senate Pass Amber Alert Bill

he House of Representatives on April 10 overwhelmingly passed

a bill to create a federal Amber Alert program to help locate kid-
napped children, the Senate unanimously passed the legislation the
next day, and the bill is now on its way to President Bush for his sig-
nature. The Amber bill has been floating around Capitol Hill for quite a
while but was stalled by wrangling between Republicans who wanted
to add tougher penalties for those who commit sex crimes against chil-
dren and Democrats who wanted the bill limited to the alert program
itself. The version that passed is a compromise that includes stricter
penalties for child abusers, kidnappers and pornographers. The Am-
ber Alert program uses radio and other media to quickly notify com-
munities when a child is believed to have been kidnapped. State-level
programs have been credited with helping recover more than 50 chil-
dren.

Cumulus Secures New Loan

C umulus Media has secured a $325 million loan, with funding pro-
vided under the company’s existing credit agreement. The funds
will be used to finance an exchange of some of Cumulus’ outstand-
ing notes, to repay a $175 million term loan outstanding under the credit
agreement and for other general corporate purposes. For the note ex-
change, Cumulus has secured the consent of enough holders of its
outstanding 10 3/8% senior subordinated notes due 2008 to amend
the indenture governing the notes.

PPM Finds KYW Beat Cable Cume On Day One Of War

Arbitron reported that, based on information it gathered from the
ongoing Portable People Meter trial in Philadelphia, News KYW-
AM/Philadelphia on March 20 — the first day of the Iraq war — de-
livered the highest percentage of cume users among adults 25-54, at-
tracting a 31.5 rating. That's better than the cume of cable channels
CNN and MSNBC, which attracted ratings of 23.1 and 21.1, respec-
tively. The PPM results also showed that on that day three Philadel-
phia radio stations attracted more listeners with their coverage between
6am-7pm than four cable news outiets. War coverage has led to a sig-
nificant increase in Philadelphia radio listening, with the three domi-
nant news sources — KYW, Talk WPHT and National Public Radio
affiliate WHYY — reaping the most benefits.

Analyst: Entravision Will Soon Turn The Corner

Credit Suisse First Boston analyst Paul Sweeney said this week that
although anticipated higher expense growth clipped Entravision’s
operating leverage in Q1, he expects the leverage to turn positive be-
ginning in Q2 as the company cycles through tougher comparisons
and its radio and TV startups begin to contribute. Sweeney expects
2003 revenue growth of 9%, to $263 million, for the company, and
EBITDA improvement of 18%, to $69 million. That's a slight change
from the $265 million in estimated 2003 growth Sweeney predicted
earlier, but he’s sticking with his previous EBITDA estimates. Mean-
while, he said he believes that by Q2 2004 Entravision’s growth will
have moderated to the 6%-7% range — ahead of the average 3%-
5% he expects for English-language radio operators but consistent with
his expectations for companies that serve the fast-growing Hispanic
community.

Guzman & Co. Initiates SBS Coverage

Guzman & Co. this week initiated coverage on Spanish Broadcast-
ing System as analyst David Joyce gave the company an “out-
perform” rating and set a target price of $13 a share. He said SBS is
“well positioned for long-term advertising growth” because its stations
are in the nation’s largest Hispanic markets. “Advertisers are still just
awakening to the reality that more marketing needs to be targeted to
the largest minority group in the country, a group with rapidly acceler-
ating buying power,” Joyce said. Additionally, he foresees a long-term
narrowing of the gap between Spanish- and English-language media
ad rates and said that, based on SBS’s license assets, a target price
of $25 could be warranted in the future.

Continued on Next Page

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross earnings from radio advertising.
Change Since

Y1102 414102 W13 W2 AHOITI03
R&R Index 253.31 189.35 196.37 -22% +4%
Dow Industrials 10,176.08  8,277.15  8,203.41 -19% -1%
S&P 1,103.69 878.85 868.30 -21% -1%
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FCC ACTIONS

WKRK/Detroit Could Face Another FCC Complaint

he Detroit Free Press reported last waek that Infinity FM Talker WKRK/Detroit could soon face another

indecency complaint. The station has attracted the attention of Florida attorney Jack Thompson, a vocal
Howard Stern critic who said in a letter to FCC Commissioner Michae! Copps that a bit on Wednesday's Howard
Stern Show could provide Copps with leverage to lift the station’s license. The letter reported a humorous
discussion on the show involving anal intercourse and related hygiene issues. When notified by the newspa-
oer of Thompson's letter, Infinity spokesman Dana McClintock said, “We will be responding in due course.”
Copps last week suggested that WKRK be considered for license revocation after the FCC fined the station

$27,500 for an on-air discussion about[anal and oral sex by afternoon hosts Deminski & Doyle.
Continued on Page 10

BUSINESS BRIEFS

As Expected, Nassau Sells WWXY To Jarad

Jarad Broadcasting began simulcasting its WLIR/Nassau-Suffolk on WWXY/Riverhead, NY via an LMA
earlier this month, and this week it became known that Jarad has agreed to purchase WWXY from Nassau
Broadcasting for $2 million cash. Jarad will now own four stations on New York's Long Island, and Nassau
keeps just ane station from its pur;[hase of Big City Radio’s former “Rumba 107.1" quadcast: WWYY/
Stroudsburg, PA. As R&R reported earlier, Pamal is operating WYNY/Westchester, also part of the quadcast,
via an LMA and is negotiating to purcnase the station from Nassau.

Canadian Radio Gets 9% UFAdvenising Dollars

Canadian radio gets 9% of total adi/ertising dollars spent on media in the nation, Standard Radio VP Chris-
topher Grossman said at an NAB2003 session on global management last week. Grossman said one
of the reasons for the high figure is that just four private media companies control the majority of Canada's
broadcast signals. But while Canadihas no cross-ownership restrictions, the government does get involved
in programming with the Canadian-content laws, which require that 35% of broadcast content be of Canadian
origin — and some legislators are sgeking to raise that to 40%. “As a private broadcaster, at times when we
don’t have enough great Canadian music to piay, believe me, it's a challenge,” Grossman said. He also said
the Canadian government has been rpwch slower than the U.S. government to deregulate radio: “The govern-
ment feels it has a tremendous responsibility to regulate the conditions of the license as it relates to the Cana-
dian public.’ \

Bicoastal Media Builds A Cluster In Coastal Oregon

Bicoastal Media has entered intg an agreement with New Northwest Broadcasters to purchase KACW,
KBBR & KOOS/Coos Bay, OR for $1 million, Bicoastal VP Kevin Mostyn told R&R. New Northwest won't
be leaving the market: It will keep KHSN, which it bought from Bay Broadcasting in January of 1999. At the
same time, Mostyn confirmed that Biccastal has agreed to acquire KBDN, KSHR & KWRO/Coos Bay from
Coquille River Broadcasters and KUMX/Coos Bay from Coquille sister company Umpqua Broadcasters for
a combined $1.5 million. Mostyn saidl no changes are planned at the seven stations. The deals give Bicoastal
a formidable presence in Coos Bay: It will own seven of the 11 commercially licensed signals in the market.

Greater Media Wants To Grow In New England

don't know if we can, but I'd love|to go into Providence,” Greater Media President/CEO Peter Smyth told

the Boston Globe this week. “I like Hartford too.” Smyth would also like to expand in Boston but said there
aren'’t too many opportunities, becaﬂse “nobody’s getting out” Smyth’s comments came after Greater Media’s
announcement that it will move its cdrporate offices from New Brunswick, NJ to the Boston suburb of Braintree,
MA. The move will begin April 25, and Greater Media's front-office staff is expected to be in place by June.
Greater Media already operates five stations in the Boston suburb of Dorchester, MA, and both Smyth and
Greater Media Chairman John Bor\zes are longtime New England residents. “He’s here, and I'm here,” Smyth
told the Globe. “We like the commurPity; it's good.”

Procter & Gamble Top Hispanic Advertiser

Procter & Gamble was the top [advertiser in Spanish-language media in 2001, according to Advertising
Age: P&G spent $55 million in ads in Spanish-language outlets, up 19% from 2000. Ford Motor Co. placed
second, spending $51 million — up a remarkable 264% from 2000. AT&T was third, spending $42 million,
while Worldcom ($41.3 million) and Sears Roebuck & Co. ($38 million) rounded out the top five.

Apple Computer Bidding For UMG?

he Los Angeles Times Chuck #’hilips reported this week that, according to his sources, Apple is in talks

with Vivendi Universal to purcrLase Universal Music Group and has offered between $5 billion and $6
billion for the company. Universal segs about $6 billion in annual sales from such artists as U2, 50 Cent, Shania
Twain and Luciano Pavarotti. The Times said UMG would be controlled by Apple co-founder and CEO and
Pixar Animation Studios Chairman| Stave Jobs and that the discussions have been a closely held secret for
several mpnths. In fact, a formal bi? from Apple could come betfore Vivendi's April 29 board meeting, sources
told the newspaper. UMG represertatives did not comment about the rumor to the Times.

‘AWRT Empowering America’ PSA Campaign Honored

he Faundation of American Women in Radio and Television has been elected to the 2003 Associa-

tions Advance America Honor Roll for its “AWRT Empowering America” PSA campaign. The Honor Roll is
a national competition sponsored by the American Society of Association Executives in Washington, DC to
recognize associations that “proped America torward” with innovative projects in education, skills training, busi-
ness and social innovation, citizenship and community service. Supported by a grant from the AT&T Founda-
tion, "AWRT Empowering Americq” pays tribute to some of the most accomplished women in American his-
tory in 60-second radio PSAs.

WWWwW.americanradiohistorv.com

T A GLANGE |

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® WKSJ-AM/Prichard (Mobile), AL $100,000

o KVIN-AM/Turlock (Modesto), CA $500,000

® WGSR-AM/Fernandina Beach (Jacksonville), FL $335,000
® WMRZ-FM/Buena Vista (Columbus), GA $1 million

e KBMV-FM/Birch Tree, MO $175,000

¢ WWXY-FM/Hampton Bays (Riverhead-Sag Harbor), NY

$2 million

e WJZY-FM/Carolina Beach and WMFD-AM/Wilmington, NC

$1.5 million

¢ WOKL-FM/Troy (Dayton), OH $1.2 million

¢ WWON-AM/Waynesboro, TN $140,000

* WMOV-AM/Ravenswood, WV $50,000

* WXCO-AM & WYCO-FM/Wausau, Wl $3.4 million

Full transactions listings, posted daily, can be found at

www.radioandrecords.com.

® WWZY-FM/Long Branch (Monmouth-Ocean), NJ

PRICE: $20 million

TERMS: Asset sale for cash

BUYER: Press Communications LLC, headed by CFO Rich-
ard Morena. Phone: 732-751-1119. It owns three other
stations, including WHTG-AM & FM & WBHX-FM/Mon-

mouth-Ocean.

SELLER: Nassau Broadcasting Partners LP, headed by
President/Chairman Lou Mercatanti Jr. Phone: 609-452-

9696

2003 DEALS TO DATE

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

$844,164,903

(Last Year: $5,401,043,106)

$87,872,500

(Last Year: $372.059,811)

252

(Last Year: 818)

Stations Traded This Quarter: 35

(Last Year: 144)

NAB

Continued from Page 4

the NAB is planning to launch a
public relations campaign to explain
the benefits of digital radio. While
he said HD Radio receiver manufac-
turers hadn't yet been brought into
the fold on the PR effort, the con-
vention provided a chance to ap-
proach them. “I guess today would
be a good day to offer them the op-
portunity,” he said.

Fritts said the NAB is also plan-
ning a campaign to defend radio
against attacks by XM Satellite Ra-
dio and Sirius, whose advertising
has been very critical of broadcast
radio.

The five-day convention attract-
ed 89,000 participants to the Las Ve-
gas Convention Center. And while
that represents about 3,000 fewer
attendees than last year’s event,
NAB Sr. VP/Corporate Communi-
cations Dennis Wharton said the
decline came entirely from a drop-

off in international attendance relat-
ed to war and terrorism concerns.

“We're ecstatic with that num-
ber,” Wharton told R&R. He noted
that attendance on the domestic side
was right in line with last year's
show and pointed out that more
than 80,000 people pre-registered as
the convention neared.

Crystal Radio Award
Winners

The NAB’s annual Crystal Radio
Awards for excellence in communi-
ty service were revealed at
NAB2003. Below are this year's win-
ners.

o WJJY /Brainerd, MN

e KOZT/Ft. Bragg, CA

e WUGO/Grayson, KY

¢ WIBC/Indianapolis

o KFME/Kansas City

» KPRS/Kansas City

o KNOM/Nome, AK

® KOIT-AM & FM/San Francisco
® WGMS/Washington
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You Are Not Your Job

Understand your non-negotiated expectations

There’s a clear trend among business leaders today: to
do more with less, to make more profit and to expect hard
work and dedication from employees. And there’s a clear
trend among workers: stress. Workers are suffering from
time stress, money stress, health stress and even the stress
of worrying about stress. It’s getting out of control, and
it’s time to bring things back into balance.

There is a way to re-
duce stress, or even elim-
inate it. Learn to say, “I |
am not my job.” When
you can honestly say that,
you open up possibilities
and gain the power to
improve yourself, your |
job and your relation-
ships with yourself and
others.

This is a breakthrough in business
thinking. It turns the conventional
business wisdom — that companies
dobetter when employees say “Iam
my job” — on its head.

When you believe you are your
job, you've put yourself on the road
to frustration, disappointment and
burnout. Here’s why: When you
are hired to do a job, you usually
negotiate your salary, office, sup-
port staff (if you get any), equip-
ment (like a company-supplied cell
phone or laptop) and benefits. In
exchange for that, you offer your
time and your skills. What you've
negotiated is the price of bringing
your body to work.

But you haven't negotiated the
cost of bringing your energy to work.
Most businesses assume that time,
skills and energy go together. They
don’t. Most of us bring our energy
to work for an entirely different set
of reasons.

This energy can be understood as
passion, emotion or commitment
{though those words have very dif-
ferent meanings). Most companies
don’t know how to get energy,
which they call “motivation,” from
their employees. They offer re-
wards, praise, discipline, promo-
tions or threats, yet they still can’t
guarantee consistent commitment
and buy-in from employees.

That’s because we all have inter-
nal motivations based on our ex-
pectations, and most of us come to
work with “non-negotiated expec-
tations.” In other words, we want
something we didn’t negotiate for
when we took the job.

John Parikhal

Non-Negotiated
Expectations

These non-negotiated
expectations revolve
around how we expect
the job to make us feel.
They can include many
things: praise, security,
feeling valued, feeling re-
warded, feeling loved by
our co-workers, etc.

But we haven’t negotiated any of
these expectations with the people
we work with. We have expecta-
tions we never tell them about.
How are they to know we think we
were hired to be loved, valued and
appreciated?

We forget we were hired simply
to do a job, so we try to create a
workplace where these unspoken
expectations will be met. Then, as
long as we get what we want, we're
happy. But when it stops working,
we feel like things are spinning out
of control, and we decide not to
bring our energy to work. At that
moment, we're in trouble, and the
business we work for is in trouble,
and all the motivational seminars in
the world aren’t going to save it.

This situation is often overlooked,
because managers assume that the
people who report to them are
motivated by the same things that
motivate the managers. But every-
body’s motivations are different—and
the managers have non-negotiated
expectations of their own.

More than ever these days I get
phone calls and e-mails from read-
ers asking me how they can change
“what’s being done to them.” You
think that if you can change your be-
havior, you'll stop feeling victimized
and improve your life, both in busi-
ness and personally. Thinking that
way is the root cause of the way you
behave.

If you tell yourself for years that
being a vice president will make you
feel better, you shouldn’t be sur-
prised when, once you have the ti-
tle, it doesn’t work for you. You ex-

By John Parikhal

pected that the title would give you
something you didn’t negotiate
when you got the job — a feeling of
importance, status, acceptance or
something else.

If you are trying to lower stress
and gain more power over your life,
you have to learn to disassociate
yourself from your tasks, so you can
honestly say, “I am not my job.”

How does this play out in the con-
solidated world of media? Consoli-
dation has created a climate of fear
and powerlessness in our industry.
Whether you work in radio, records,
television or the Internet, you can
see that things are changing. You are
being asked to do more with less,
and you feel you don’t have the re-
sources to do the truly excellent job
you're capable of.

Your bosses give you feel-good
books like Who Moved My Cheese?
hoping you’ll motivate yourself to
care more about their success. They
encourage you to become your job,
give up your family life, work all
hours and do it for less money.

But more people than ever are los-
ing their jobs or being asked to do
two, three or even more jobs with-
out sufficient support or resources.
Although some radio groups really
practice what they preachand do a
fabulous job with their people,
many are getting rid of that “most
important asset.”

Most.employees are scared that
they might lose their jobs if they
don't put in extra hours and keep
their heads down. They're tacking
Dilbert cartoons on their doors and
sending e-mails to each other about
how their bosses have abandoned
them. They whisper how they don’t
get the professional support they
need, in resources or in mentoring.

If you've read this far, you might
be saying, “How come we're getting
somuch doom and gloom here? Let's
have some solutions.” Or you might
be saying, “I know this is true; it just
makes me feel worse to read it.”

Time To Rock The Boat

Here’s a simple test to see wheth-
er you are your job: Are you afraid
to have a conversation with your
boss about something you think is
very important? If you are, you've
become your job. You may have a
non-negotiated expectation that
your job will make you feel comfort-

www.americanradiohistorv.com

‘T'mBuying Cable’

Good sales training programs teach
sellers the basic advantages radio has
over cable television. But when you're
face to face with a client prospect, you'll
need a lot more ammunition to get your
share of the buy. Here are some
responses to use when a client says,
“I'm buying cable.”

1. That's great for evenings, but how will you
reach your customers during the day? At work?
In their cars? Our station can reach people when
they’re in or out of their houses and when they’re mobile and able to
stop in at your store. Here’s our plan for you.

2. As you know, cable reaches only [this many] households in our
market, and we can't be sure who, if anyone, is watching at a given
time. Our station reaches [this many] people every week, and we get
audience response, as evidenced by these success stories....

3. Do you know exactly when your ads will run and on what
channels? Here’s how we can give you more specific times and a
larger audience for your message.

4. | can respect that, but let me make one thing clear: Broadcast
television has Nielsen and other rating services. Radio has Arbitron,
and newspaper has Starch Reports. What does cable have? Nothing.
I'd be concemed if | were you. Cable isn't accountable to anyone or

Irwin Pollack

R&R April 18, 2003

anything.

don’t have any advertising.

5. Research shows that one of the top reasons people get cable is
for the movie channels. Which movie channel are you advertising on?
None of them. Because the HBOs and the Showtimes of the world

6. Over the past six months, several businesses have found the same
thing: Combining cable and our station gets great results. They don’t want
to put all their eggs in one basket. Here’s how we can give your campaign
a strong one-two punch and deliver the same resuits for you.

Boston-based radio sales and management trainer Irwin Pollack
provides hands-on, results-oriented seminars and in-house consuiting
for clusters and individual stations. He can be reached toll-free at 888-
723-4650 (RADIO 50) or through www.irwinpollack.com.

ableand valued, and you don’t want
to feel uncomfortable or less valued.
This emotional expectation gets in
the way of saying what has to be said.

If you can’t have an honest con-
versation with your boss, then your
boss is doing you a disservice, be-
cause he or she isn’t open enough
to listen. And you're doing yourself
a disservice, because you're letting
yourself become a victim of your job.

In these troubled times, where ter-
rorism, war and even new, antibiot-
ic-resistant viruses are in our
thoughts, we seek security and com-
fort. We don't want to rock the boat.
But this is the very time the boat
needs rocking.

We can love our jobs and enjoy
the work we do, as long as we're
very clear that our job can’t fulfill
our emotional needs forever. We
need to keep a focus outside work,
where our real needs are met. Oth-
erwise, we begin to live an unbal-
anced life, and we lose perspective.
When that happens, we don't focus
on the tasks our job requires of us,
but on our own personal needs. This
results in stress, lost efficiency and

a great deal of negative emotional
energy that may be directed at our-
selves or others.

At the end of the day, remember
this: If you disappear tomorrow,
someone else will fill the job you
have. All we ever do is rent our skills
to our employers. That’s what
they’re paying for. If they don't
think your skills are worth much,
you won't get paid a lot. If they
think your skills are worth a lot,
you'll get paid accordingly.

If you focus on the skills you of-
fer and their value in the market-
place while you look for most of
your emotional fulfillment in the
rest of your life, you will be able to
say, “I am not my job.”

John Parikhal, CEO of Joint
Communications, is a global
leader in media strategy and
implementation. His company
specializes in identifying,
capturing and keeping
audiences. He can be
reached at 203-656-4680 or
parikhal @ aol.com.
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The Delegator’s Master Checklist

Once you’ve gotten past the first two hurdles of
delegation — finding the courage to assign meaning-
ful projects to your staff and understanding the pitfalls
(R&R 3/14, 3/21) — it is important to know what to del-
egate and what not to. Determining what you can del-

egate is a two-step process.

1. Make a master list. Think of
this as a “brain dump.” List all the

projects, duties, 1asks and
activities you perform or
are involved with daily
and periodicallv. List all H
the activities and work as-
signments that use up
your time, from big to lit-
tle and from really impor- 3
tant to not-so-important.
Most managers are ableto
list 20 to 40 items.

2. Categorize the list. Label each
item on your list, following these
guidelines:

* [tems you can reassign

* Jtems you can share or reassign
in part

* [tems you need to keep

Ask yourself this question: If 1
delegate this item to one of my staff,
will the time spent to provide guid-
ance and support pay off later in
productivity, inhow the group func-
tions or in my time being better
used? If the answer is yes, delegate
it. If no, keep it

Jobs To Keep

You'll need to keep some items
because they truly fall into the man-
ager’s domain. Writing perfor-
mance reviews, developing and ne-
gotiating annual budgets with your
boss and handling personnel issues
are some of the responsibilities you
cannot give to others — even if you
want to. Your time and attention are
best spent maintaining productive

Dave Vn ‘Dykle

operations and good morale.

Tre following are some tasks
only you can take care of:

* Tackling big opera-
. tional problems or initi-
i atives to improve opera-
tions

* Acquiring the peo-
ple and material resourc-
es your staff need to do
their jobs

e Organizing
training

* Providing technical direction

¢ Charting the group’s future
path

* Clarifying key work priorities

* Representing the group’s needs
vl’ith management

* Challenging and developing
staff to perform at their best

Cne problem that can arise is that
these critical and strategic issues re-
ceive too little attention. Managers
get 50 caught up in their daily tasks,
projects and meetings that a leader-
ship void develops. Delegating
properly helps you focus on the im-
portant tasks and fill that void. It's
vital to achieving success.

Jobs To Delegate Or Share

When figuring out what to dele-
gatz, managers often overlook the
items they can share or reassign in
part. Items related to the day-to-day
operations of the group — which
managers tend to hold on to — of-
ten have the greatest potential for
delegation.

staff

By Dave Van Dyke

Some things you may be able to
delegate or share:

* Solving routine client and ven-
dor problems

* Setting daily work schedules
and work flow

* Preparing agendas for regular
staff meetings

» Compiling data and research
with which to make decisions

* Composing regular administra-
tive reports

* Training new employees

* Dealing with new responsibili-
ties that arise from changes in the
workplace

* Answering questions you're
frequently asked

* Seizing opportunities that build
on other people’s talents or desires

* Functions you're less qualified
for than other staffers

» Carrying out functions for
which little staff coverage exists —
that is, for which there is no other
backup

You'll find that many jobs you ini-
tially share can eventually be dele-
gated completely. Hand over one
piece of the responsibility at a time,
and each time the employee masters
something, give them another ele-
ment of the job to handle. Turn over
the work in manageable increments,
and build upon success.

What do you gain when you
learn to delegate? Here are what
managers who have done it say
they’ve experienced:

* Increased productivity

* Staff development

* Better assistance and coverage

* Improved creativity and solu-
tions

* Better use of their time

* Less stress

Delegation is simply about max-

good job.

work done.

in skill and experience.

The Benefits Of Delegation

* Delegation provides focus; it gives employees a clear
direction and the sense of importance they need to do a

* When you delegate properly, you build involvement.
You're not assigning work, youre planning together to get

» Delegation provides opportunities for employees to grow

+ Delegation builds on employees’ success as you
positively reinforce their progress. This builds gratitude.

* Because you let employees handle assignments, they
know the fruits of their own labor. That promotes self-
sufficiency, which is a key driver for accountability.
Accountability is a pillar of commitment in the workplace.

imizing the resources you have on
your staff to the fullest. With that in
mind, it can also serve another func-
tion: filling holes. Sometimes your
group is vulnerable because the
manager is the only one who can
handle a key day-to-day function or
because one of your staff is a critical
solo performer. Delegation leads to
better coverage. In today’s consoli-
dated marketplace, where downsiz-
ing is an art, making the best use of
your staff will allow you to sleep a
little better at night.

Finally, another major benefit of
effective delegation is its positive in-
fluence on employee commitment.
The radio industry is but one of
many that is finding, in the current
economic environment, that em-
ployee loyalty and dedication are at
all-time lows. Employees are no

longer confident in the future of
their companies or their jobs. The
best managers understand this and
know that employee commitment
improves with delegation.

Delegation has so many positive
facets that it’s a wonder more man-
agers don't use it. Perhaps that has
to do with some managers’ lack of
confidence in themselves, in the pro-
cess and in their employees.

If you delegate and have become
a more productive manager, you un-
derstand all this, and the radio in-
dustry needs more like you. But if
delegation isn’t a management tool
you use very often — or at all —
give it a try, following these basic
do’s and don’ts. If you delegate
properly, you'll open a whole new
case for loving your job, and you'll
love the effect it has on your staff.

dvd @ radiomentor.com.

Dave Van Dyke is a former VP/GM of KCBS-FM/Los Angeles and
currently advises GMs through his company, RadioMentor. He is also
President/COO of finology, a Los Angeles-based investment banking
firm with broadcast interests. Reach him at 888-790-1102 or

DIRECT MAIL
TELEMARKETING
E-MARKETING

WWW PGINTTDPGINTMJ\ HKFTING.CDM

MARK HEIDEN 970-472-0131
RICK TORCASSO 972-661-1361
ELIZABETH HAMILTON 703-757-9866

www americanradiohistorvy com
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Good Copy From
Bad Press Releases

Advertising from any medium offers us lessons —
sometimes in what to do, and often in what not to do.
A while ago I spent a day at the L.A. Gift Show, a con-
vention attended by gift-store owners searching for hot
new products to sell. I stopped by the press room and
leafed through a pile of media kits provided by some
of the more ambitious exhibitors who were there to
market their products to the stores and catalog buyers.

Here's the headline from one of the
press releases: “What's More Fun
Than a Barrel of Mon-
keys?” That headline was
followed by three increas-
ingly bloated paragraphs.
The third paragraph listed |/
sixmagazinesand one TV |
show that had mentioned
this company’s product, |
six merchandisers that sell
it and the names of the
product’s 18 different
variations.

[ guarantee that, except for people
who are particularly interested in ei-
ther barrels or monkeys — neither of
which was being promoted — no one
took the time to read this press re-
lease.

Take the headline test. If you had
two press releases on your desk and
time to read only one of them, which
of these headlines would be more ef-
fective in grabbing your attention?

1. “What's More Fun Than a Bar-
rel of Monkeys?”

2. “Can a Funny-Looking Pillow
Shaped Like an Animal Really Help
You Sleep Better at Night?”

Unless you're:

A. A monkey lover

B. A barrel lover

C. A mean-spirited, pigheaded
person who will do anything to con-
tradict me, I'm pretty sure the head-
line that grabbed you — if only for a
moment — was the second one.

Back to the headline in a moment.
By now, you've guessed what this
company is selling: animal-shaped
pillows. Further down in the press re-
lease, we're told the pillows can be
used as “workplace mascots or eye
pillows to relieve eyestrain.” Eye pil-
lows to relieve eyestrain? Workplace
mascots? Hey, maybe they're great
for relieving eyestrain, but the com-
pany should be marketing the prod-
uct either because it helps you sleep
better or because it relieves eyestrain
or because it makes your work envi-
ronment more comfortable.

One more tidbit from the press re-
lease: The product is for “kids from
age 5 to 105.” That's just perfect for
all those stores with that target demo!

The Right Call To Action

Your objective in marketing
should always be to focus on a sin-
gle core message and drive that mes-
sage home as powerfully as you can.

Dan O’Day

It's important to use a clear call to ac-
tion. Tell the listener what action to
take and why.

Here’s the call to action
from the press release:
“Stop by booth No. 6624 to
meet and greet the latest
additions to our family.”
(“Latest additions,” means,
of course, the newest ani-
mal pillows in the line.)

. But why? Why should
a buyer stop by the booth?
Of the thousands of peo-

ple at the gift show, I doubt that more
than two entered the convention cen-
ter with a burning desire to know
what new animal pillows are being
marketed.

How should this company get po-
tential customers to visit the booth?
“Stop by our booth and register to
win one of our new Peter Pandas, Lu-
Seal Balls, Leonardo Deer Vincis or
Monkeyshines.” By the way, those
really are the names of some of the
pillows.

How about this teaser? “A good
night’s sleep soothes the nerves. So
does good chocolate. Stop by our
booth for a free chocolate pick-me-
up.” Or “Place your order during this
show, and we'll pay to ship it to you!”

Back to the headline: Remember,
the headline is the ad for the ad. It is
your one chance to hijack your listen-
er’s, viewer's or reader’s attention
from among 20 million other distrac-
tions.

The entire purpose of a headline
(or the opening line in a radio spot
or the opening image in a TV com-
mercial) is to motivate the target au-
dience to keep reading (or listening
or watching). Why is the second
headline above more powerful than
the original?

* It intrigues you: Can a pillow
shaped like an animal help you sleep
better?

* It makes you wonder: Can that
really be true?

* It’s relatable to broad audiences:
Many adults suffer from sleep disor-
ders.

Know Why
People Need It
If you were helping this company
craft an advertisement, you would
have conducted some Internet re-
search and quickly discovered:
* Insomnia is one of our society’s

By Dan O’Day

most common health problems.

* One in three adults reports ex-
periencing sleep problems.

* Twice as many women as men
report sleep problems. (No jokes,
please, about how women’s sleep
problems are caused by men.)

* As we grow older, our sleep pat-
terns change. Senior citizens experi-
ence more sleep problems than any
other age group.

* While short-term insomnia is
often a byproduct of stress (and usu-
ally disappears when the stress is al-
leviated), chronic insomnia can pro-
duce serious side effects.

* One of the side effects of chron-
ic insomnia is decreased production
of the cells that fuel the body’s im-
mune system and lowered resistance
to disease.

Even if you don’t suffer from a
sleep disorder, you probably know
and love someone who does. If you
or your spouse or parent or sibling
suffers from chronic insomnia, I
guarantee that second headline
caught your attention — if only for a
moment.

Before we begin writing, we dis-
cover some other interesting facts,
tidbits, trivia and terminology about
sleep disorders. Let's say a client —
the Golden Years Superstore — ad-
vertises on your station, which caters
to older adults. And the distributor
or manufacturer of the pillows has a
co-op program whereby it will pay
half of a local retailer s costs for spots
that promote its product.

But in this case, there’s a big prob-
lem: the name of the product, which
[ haven't yet revealed to you. Re-
member, these pillows are shaped
like animals, and they’re supposed to
help you sleep at night. What do you
suppose they're called? Sleep Pil-
lows? Sorry, that’s much too efficient.
Animal Sleep Pillows? Sleepy Ani-
mal Pillows? Comfort Pillows? Ani-
mal Comfort Pillows?

Nope. They're called “Herbal An-
imals.” You see, they're shaped like
animals and are stuffed with “special
herbal blends.” In fact, there appears
to be an entire product category
called herbal pillows, and Herbal
Animals is a line of herbal pillows.

Turning Benefits
Into Copy

Here's a non-award-winning but
serviceable commercial this product
could use:

Someone once described sleep as “that
golden chain that ties health and our bod-
ies together.” The fact is, our bodies need
quality sleep, especially as we grow older.

Hi, I'm Edwina Edwinson, owner of
the Golden Years Superstore in the
Smallville Mall. Did you know that our
sleep patterns change as we grow older?
If you don’t get enough uninterrupted
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New York and New Jersey!”

one at a time.

60-Second Copywrater

Radio: One-To-One-
To-One-To-One

People listen to radio one at a time. That may seem
obvious — but why do so many radio commercials seem
to be written for an earlier time, when people actually
gathered around the family radio? We all hear commer-
cials start out with “Hello, sports fans,” “Hi, heartburn
sufferers,” “Listen up, pet owners” or (my favorite) “Hey,

Even in a car full of commuters listening to the same station, each
listener has a personal, one-to-one relationship with the radio. Each
one is painting his or her own visuals. Each person, with his or her
individual tastes, feelings, dreams and experiences, is listening and co-
creating with the stimuli the radio commercial is offering.

The most effective way to reach somebody is to talk to them as if
they were right there with you. As you're writing, picture a member of
your target demographic or psychographic group. What's their height,
weight and hair, eye and skin color? What are they going through
today? When might they be listening? What are they feeling?

Now, with a clear picture of that person in your mind, just talk to
them about whatever product or service you're selling. You'll find an
effective commercial will flow naturally and touch each person listening,

By Jeffrey Hedquist

jeffrey @hedquist.com.

Over the years Jeffrey Hedquist, who has created thousands of
commercials for one person, has run up an enormous credit-card bill.
For credit references, contact him at Hedquist Productions, P.O. Box
1475, Fairfield, IA 52556; 641-472-6708; fax: 641-472-7400;

sleep at night, you're likely to suffer dur-
ing the day — with headaches, fatique,
inability to concentrate and even acci-
dents.

At Golden Years Superstore we've dis-
covered an amazing, all-natural remedy
for insommnia. Not a drug, not even a vi-
tamin. Believe it or not, it’s a pillow. And
what's inside is organtcally grown, with
no chemicals or pesticides to disturb ei-
ther your sleep or the environment. If
you'd like to sleep soundly and restfully
night after night, you've got to see these
pillows.

They're called Herbal Animals, which
1 admit is a funny name. But there’s

nothing funny about chronic insomnia
— not if it affects you. Conte on over to
the Golden Years Superstore in the
Smallville Mall, and you can see this
amazing, all-natural sleep device for
yourself.

This column is excerpted from
The Dan O’Day Radio Advertis-
ing Letter. For your free e-mail
subscription, send your request to
danoday @danoday.com with
“R&R Ad Request” in the subject
line, or subscribe online at
www.danoday.com.

BAB Y, 1 NEED YOUR LISTENERS 4 number of broadcast luminaries
participated in Dan O’Day’s PD Grad School in Los Angeles recently, and the
event also included a visit from legendary songwriter Lamont Dozier, who
stopped by to play some of his hits and talk about working with so many great
artists over the decades. Seen here are (I-r) Dan O°Day, imaging consultant Nick
Michaels, Clear Channel New Technologies CEO Randy Michaels, Dozier and
BMI Sr. Director/Media Licensing Nancy Logan.
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NOI]il] fl'il] gin g Uses gracenote.
§ e www.gracenote.com
Ice T, Widespread Panic, KaZaa and the Betamax defense | charsegacencrecon
By Brida Connolly If you play CDs on an Internet-connected computer, Gracenote prob-
Associate Managing Editor ably knows about it. Every day Gracenote’s CDDB music-recognition
i service supplies artist and track information to more than 1 million
) 3 . gs e it , " people who play music through CDDB-enabled audio players; at the
ce T has agreed to have h1_$ next album distributed per\knjs‘e 1:;:,?;;5 condulc t (Nagv ster same time, Gracenote collects information about the music those people
on the Internet by a Los Angeles-based company called COL}‘( Z‘m trildt an Ltmm Y mem_eés') are listening to. That data is then anonymously aggregated for Grace-
: ‘ : aZaa tried to get a summary judg- note’s charts. Below are last week's 50 most played CDs.
Altnet, a network that piggybacks on the most notori- .+ hased on the Betamax defense in
ous of all peer-to-peers, KaZaa. On April 15 Sanctuary = March2002. The motion was rejected, ou
Records artists Widespread Pﬂnic used Altnet to release  and shortly thereafter KaZaamadeiits I G T A I_ 0 P
a digital version of “Nebulous,” the first single from SIS iRl
: . now appears, clearly tagged as li- LW TW ARTIST Alum Title Weeks On
their upcoming Ball, on KaZaa before the track Was  censed and legal, at the top of KaZaa's um
released to radio. search results. That means a propor- 3 1 50CENT GetRich Or Die Tryin 10
o ' o tion of KaZaa'’s traffic is now demon- 2 2 NORAH JONES Come Away With Me 51
The implied epdor.sement of some ies, but games and.software dlstr.lbg- strably legitimate, which could make 13 LINKIN PARK Meteora 3
well known artists is surely a nice  tion, which comprise the vast majori-  ; difference when it's time to show in ] 18
thing for a P2P to have, but it's there-  ty of the 75 million licenses it says it's  court that KaZaa’s powers canbe used I
lationship with Altnet that may give  generated to date. Most of those were {5 good as well as evil. 5 5 COLDPLAY A Rush Of Blood To The Head 3
KzZaa a weapcn it's going to need omotional licenses; only about 18 , 6 6 EVANESCENCE Fallen 6
when the copy right-infringement  million required any payment, ac- It's A Control Issue 7 7 WHITE STRIPES Eleghant ?
Sufl;gil{m;rl\tiﬁeme;(:;it comonn corcing to the company. Even without Altnet's highly visi- 8 B AVRIL LAVIGNE Let Go 44
et is . - -
P mpany Why All This ble presence, it seems clear — ina way 12 9 CHRISTINA AGUILERA Stripped 23
that uses KaZaa as a portal to its own that it was not in the case of the mu-
. Matters (Maybe) N 1 K Ch F 8
network of licensed, legal and some- sic-only Napster — that KaZaa and its 1110 R KELLY Chacolate Factory
times paid content. The P2P’s own What Altnet could do for KaZaais  prethren do indeed have substantial 10 11 VARIOUS ARTISTS 8 Mile 24
Camnerband program, through which  give it a handle on the “Betamax de-  noninfringing uses. But will that be 8 12 REDHOT CHILI PEPPERS By The Way 40
unsn.gneftl artists pay to have.thelr fense,” so called b(.acause in 1984 th(? enough to save them? The Ninth Cir- 18 13 JOHN MAYER Room For Squares 5
music distributed and get a simple  Supreme Court decided thatSonywas it said in the Napster case that i
website and a place to sell CDs and  riot liable for copyright infringement  “y;ming a blind eye to detectable acts 17 14 AUDIOSLAVE Audioslave A
T-shirts, uses Altnet, but Ice T and ~ committed by users of its Betamax  of infringement for the sake of profit 13 15 JUSTIN TIMBERLAKE Justified 23
Widespread Pamic are the first estab-  VCR because the device clearly had gives rise to liability” — but it also 15 16 VARIOUS ARTISTS Chicago — Music From The Motion Picture 13
lished artists to take ad\fanta.ge of it “substantial pomnfrlngmg uses. said the courts must take into account 18 17 NELLY Nelyville 42
(The Cornerband project, in which Napster tried the Betamax defense, 5 gystem’s technological limitations 22 18 SEAN PAUL Dutty Rock 9
KaZaa accepts payment to distribute  but it was rejected by the Ninth Cir- when it decides what a P2P has to do S
copy-protected music while it looks ﬂuit not only because Napster clearly 1, stay within the law. 19 19 SHANIA TWAIN Up! 2
2 other way as music by artists who  enabled tons of vicarious copyright KaZaa and the other second-gener- 16 20 CELINE DION One Heart 3
heven't paid up is handed around for  infringement, but, sai.d the court, be-  4tion P2Ps say their structure makes 20 21 SYSTEM OF A DOWN Toxicity 84
né;]thmg, has ftgratcttﬁdtSOfme unfa.\for/; ?f;:useﬂ'll\lailsftgr benefltet()ﬂ f.manc1a.l]y them unable to police users’ activities 27 22 DIXIE CHICKS Home 98
akle comment. But that, of course, isn om the infringement by increasing 14 any meaningful degree and that
Altnet’s lookout.} its user base and, therefore, its value.  they cyannot stop users who have al- e ) 6
Microsoft used Altnet last year to  The level of control Napster had over  ready downloaded software from 23 24 THEROLLING STONES Forty Licks 2
distribute a couple of videos and Win-  its system was also an issue for the tradiﬁg with one another. 24 25 U2 The Best Of 1990-2000 2
dows Media I’laye.r upgradgs, butAlt-  court, which det.ermined th.aF the net- But the nominally decentralized _ 26 GODSMACK Faceless 1
net’s real strength isn’t music or mov-  work had “the right and ability to su- KaZaa seems able to find users when 26 27 PINK Missundaztood 67
- S werssb e —— sy it waqts to offer upgrades. And, criti- 28 28 TAT.U. 200 Km/H In The Wrong Lane g
i - cally, it uses certain members’ com- ) )
t P - E puters as “supernodes,” which 25 28 ELVIS PRESLEY Elvis 30 #1 Hits 29
i oI % & ¢ means, according to the KaZaa web- 37 30 JAY.Z The Blueprint 2: The Gift & The Curse 22
| g BB site, “other KaZaa Media Desktop us- 29 31 NASGod's Son 17
i —— = i ers in your neighborhood will auto- 32 32 CREED Weathered 73
i matically upload to your machine a ;

« Michigan Technological University student Joseph Nievelt has | small list of files they are sharing, 36 33 VARIOUS ARTISTS Daredevil Soundtrack 10
retained intellectual-property law firm Brooks & Kushman to defend whenever possible using the same In- 30 34 NIRVANA Nirvana 24
him in the suit filed by the RIAA over what the label organization says ' ternet service provider. When they 45 35 ALICIA KEYS Songs In A Minor 90
was a Napster-style peer—to-pger n?t-.-.,-ork Nievelt operated on the % search, they send the search request to _ 36 STROKES Is This It 44
school’s com.puters.‘The Iaw‘hrm s Thomas Lewry-says the program you s a supernode. The actual down- 31 37 PINK FLOYD Echoes (The Best 0f Pink Floyd) 75
was actually just a directory: “The program, much like an Internet ! load will be directly from the comput- o
search engine such as Google, simply created a list of all publicly er who is sharing the file, not from 33 38 LINKIN PARK Reanimation 30
available files on the local network. Ta sey that this is copyright i you.” It's not a single central server 38 39 JOSH GROBAN Josh Groban 41
. E . . . 4 ) ’
infringement is to say that Google brezks the law just by creating a list but it’s not pure peer-to-peer either. — 40 GOOD CHARLOTTE The Young And The Hopeless 3
f’f c<|>nt<(ajn_t avatilatile on the lntle.rnet." Brooks & ITushman-has berjf; i The Betamax defense has long 41 41 ELTON JOHN Greatest Hits 1970-2002 17
involved in patent cases involving such national companies as Nike, ! been held out as the hOpe of KaZaa
Caterpillar and Sealy. 5 and the other outlaw P2Ps, and Alt- 3 42 Kb Rock Cock.y ! '3

» According to a survey released last week by RampRate Technol- | pet is a step toward making a plau- 43 43 NICKELBACK Sitver Side Up 82
ogy, 33% of Americans have no objection to paying for streamed audio ! sible case for it. But file-sharing fans — 44 KYLIE MINOGUE Fever 43
or video. Of the 1,383 people survgyed, 48% still believe the Intemet i shouldn’t be too optimistic: The — 45 PUDDLE OF MUDD Come Clean 89
zhotjeldtb.e Iree, s;wd 20"(/: ag;ee? wnhﬁtrje statement that paying for i courts will also have to agree that _ 46 RADIOHEAD Amnesiac 1

ontent is “cumbersome and a turmofr. KaZaa has no power to stop copy- . '

» Cox Radio has made a strategic partnership with Lavalife i right infringement by its users and L LU, 2
through which 70 Cox websites link to Lavalife’s online personals and | that it may, therefore, continue to ig- ~ 48 SYSTEM OF A DOWN Steal This Album 12
dating service. Singles can create a profie and search Lavalife free of . noreit. If the court doesn’t buv that, 40 49 DIPLOMATS Diplomatic Immunity 2

é charge. then pay if they want to contact another user. . how much legal traffic KaZaa gener- — 50 ROBBIE WILLIAMS Escapology 18
3
. - ates won't matter at all.
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National Radio

® PREMIERE RADIO NETWORKS
presents The Aerosmith/Kiss 2002
Tour Special live on April 18 at 10pm
ET. The 90-minute program features
interviews with Steven Tyler and Joe
Perry of Aerosmith and Gene Simmons
and Paul Stanley of Kiss, along with
listener calls. For more information,
contact Lynn Gay at 818-461-8687.

® PREMIERE presents James Taylor
Up Close and Personal live on May 6
at 9pm ET. The 90-minute special in-
cludes a performance and an interview
with Taylor by WLTW/New York's
Valerie Smaidone. For more informa-
tion, contact Jami Larson at 818-377-
5385.

e UNITED STATIONS RADIO NET-
WORKS presents Racing Rocks!, a
two-hour weekend show debuting April
25.The program, hosted by Riki Racht-
man, is primarily targeted to Rock and
Classic Rock stations. For more infor-
mation, contact Julie Harris at 212-869-
1111,

® WESTWOOD ONE presents Colo-
play: Live From the Hollywood Bowi, a
two-hour special airing on May 31. For
more information, contact Abby Krasny
at 212-641-2009 or abby_krasny @
westwoodone.com.

® NETWORK ONE offers “DVD To-
day,” five-minute reviews of the spe-

NEWSBREAKERS :

cial features included with popular DVD
titles. The free feature is available in
standalone or wraparound format. For
more information, contact Alan Donnes
at 212-556-9488 or adonnes @ network
oneradio.com.

Records

¢ RON McCAR- [
RELL is tapped as [
President of DHI
Studios Music Divi- f§
sion/Doc Holly- |
wood Records and
Managing Director
of Bob City Rec-
ords. He was most
recently President
of Smackdown Rec-
ords.

McCarrell

Industry

© BERNADETTE DUNCAN becomes
Manager/Programming at show-prep
service Launch Radio Networks. She
arrives from ABC Radio Networks,
where she was a news writer and re-
searcher.

® PHYLLIS NEILL is named President
of media-tracking company Mobiltrak.
She rises from VP/COO.

FCC ACTIONS

Noncomms Get New FCC Licensing Procedures

The FCC last week responded to a July 2001 DC Circuit Court decision striking down its policy of exempting
noncommercial stations from competing at auction for nonreserved channels typically licensed to commercial
stations by ruling that AM and FM signals and full-power TV stations that meet criteria for noncommercial educa-
tional licensing and that will be used by nonprofit educational organizations for instructional programs are eligible to
be licensed as noncommercial stations. Stations for use by municipalities for the broadcast of noncommercial
programs for educational purposes are eligible for exemption. Applicants that don’'t meet the standards must com-
pete at auction for licenses. While noncommercial educational applicants may still compete for nonreserved chan-
nels, their applications will be dismissed if they conflict with a commercial application and if the competing appli-
cants don't arrive at a settlement.

Senators Press FCC For Public Input On Rule Revisions

Fiﬂeen senators, 12 of whom sit on the Senate Commerce Committee, expressed their concerns over the FCC’s
upcoming rewrite of the media-ownership rules in a letter to FCC Chairman Michael Powell. The senators said
they are “puzzled” about why the commission would not insist on thorough public discussion of any proposed
changes to the rules. FCC Media Bureau Chief Ken Ferree has said the agency will stick by its June 2 deadline for
issuing new ownership rules, but the senators said the public should have a look at what the FCC plans to do before
it's setin stone. Meanwhile, Rep. Fred Upton said in his own letter to the FCC thata further delay of the rules rewrite
would be “inexcusable.” Senate Commerce Committee Chairman John McCain plans to hold another hearing on
the ownership-rules revisions before June 2.

Abernathy Speaks On Consolidation, Rules Review

In an April 14 speech at New York's Museum of Television and Radio, FCC Commissioner Kathleen Abernathy
said that some media consolidation may be good for the public. She said that restrictions that may have been
needed in the past to ensure competition and diversity “may actually make it more difficult for programmers and
station owners to provide compelling quality programming in light of the competition they are facing from other
sources.” Abernathy continued, “In today's marketplace. broadcasters may need more local outlets to continue to
provide such vital services to their communities. Thus, some increased consolidation will provide benefits to the
public by making broadcasters more effective competitors who offer a stronger, more diverse voice.” But she be-
lieves that too much consolidation can be harmful: “Companies may very well push for scale and scope economies
that threaten competition, diversity and localism. That is why the FCC must remain vigilant.”

Abernathy also told the gathering that any further delay in the FCC'’s review of its media-ownership rules “will only
impose further uncertainty on licensees to the detriment of the marketpiace and the public.” A wait-and-see ap-
proach would also present problems for the commission. she said, since earlier court rulings have created a pre-

sumption in favor of repealing or modifying FCC rules whose existence is not regularly justified.

Cilear Channel
Continued from Page 1

Sens. John McCain, Orrin Hatch
and Russ Feingold. Each has raised
questions about whether radio con-
tracts with record-company
“middlemen” affect the amount of
airplav given to particular songs.
Clear Channel Chairman/CEQ
Lowry Mays said in Januarv at a
Senate hearing on the effects of con-
solidation in the radio industry that
Clear Channel’s playlists are driven
solely by listener tastes, which are

largelv determined through local
market research performed by its
stations.

Instead of using indies, Clear
Channel says it is now committed
to establishing a “new, restructured
relationship with the recording in-
dustry that will benefit artists and
labels alike.” On Tuesday the com-
pany announced the formation of a
Format Liaison Team that will assist
artists and labels to reach Clear
Channel’s radio stations on a mul-
tiple or widespread basis.

The team will consist of 12 pro-

Milestone

Continued from Page 1
and airplay charts for the then-
termed Pop Top 20, Country &
Western and Pop/MOR formats.
Also included was an album chart
for Rock. The most-played song of
the week was “Half Breed” by the
illustrious Cher.

This week, as we mark the No.
1,500 milestone, we continue to de-
liver the most timely news and in-
formation for the radio and record
industries. We owe a debt of grati-
tude to the thousands of readers

Changes

Records: Laura Bartlett becomes Sr.
VP/iInternational for Jive Records ...
Universal Music Group now ad-
ministers Joel Diamond’s Silver
Blue and Oceans Blue music-pub-
lishing companies ... Hopeless
Records and its Sub City Records
imprint are now distributed by
Koch Entertainment Distribution.

who have read and continue to read
R&R. Although the company was
launched with only a handful of
formats, today we cover 20 chated
music formats, plus News/Talk/
Sports, Oldies and Classic Rock.
Our thanks go out to all R&R read-
ers and advertisers whose contin-
ued confidence and support have
allowed us to reach this important
landmark.

Tyler

Continued from Page 3
he retired from General Motors af-
ter more than 30 vears of service
and became a full-time AE with
KTUZ. He was later promoted to
Sales Manager.

CONDOLENCES

Talent manager and former Oak
Ridge Boys member Noel Fox,
63 Aprit 12,

gramming executives who will
serve as format contact for artists
and labels that wish to work with
multiple Clear Channel stations on
promotions, marketing initiatives
and contests. The team will supple-
ment the efforts of Clear Channel's
tocal ’Ds in building direct relation-
ships with label representatives and
artists.

Tom Poleman and John Ivey will
represent CHR; Jim Richards and
Brad Hardin, Rock and Classic Rock;

Alan Sledge, Country; Doc Wynter,
Urban; Allen Kepler, Smooth Jazz;
Marty Thompson, Oldies; Michelle
Santosuosso, Rhythmic Crossover;
Mike O’Connor, Alternative; Gabe
Hobbs, News/Talk; and Jim Ryan,
AC.

“These 12 leaders have already
proven to be vital resources within
the company’s tremendous group
of PDs, and they will now serve as
valuable resources for artists and la-
bels,” Clear Channel Radio CEO

Pretty Intelligent atiantic artist Lucy Woodward recently stopped by the
United Stations Radio Networks studios to talk about her album While You Can
and single "Dumb Girls.” Woodward was featured on the network’s show
Today's Women, which profiles female rock and pop artists. Seen here looking
smart are Woodward (1) and United Stations Exec. VP/Programming Andy
Denemark.
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John Hogan said. “The Format Li-
aison Team will help create imme-
diate opportunities for new ideas,
fresh approaches and mutually ben-
eficial marketing and promotion
opportunities. Our goal is to have
the best label relationships in our
industry, and this announcement
moves this goal into practice.”

Clear Channel’s decision to end
its relationship with indies was
called “a step in the right direction”
by Feingold. But the senator still
seeks pav-for-play legislation and
said it is “still essential that we pass
legislation to ensure that a replace-
ment pav-for-play system does not
emerge.” Feingold also asked Con-
gress to address alleged anti-com-
petitive behavior in the concert-pro-
motion industry and to work to
ensure additional local input on
radio programming decisions.

Meanwhile, the financial im-
pact on Clear Channel from end-
ing its dealings with indies will
run into the millions of dollars. In
an interview with Reuters, Clear
Channel’s Washington, DC lobby-
ist, Andrew Levin, said the com-
pany’s decision would result in an
annual loss of $15 million. How-
ever, he said that represents less
than one-fitth of 1% of Clear
Channel’s annual revenue.

Levin also reiterated that pres-
sure from Congress weighed
heavily in the company’s decision.
“For better or worse, we've devel-
oped a reputation as being the bad
bov of the industry, and we don’t
think it’s deserved,” he said. “But it
seems to be the untortunate reality,
50 we're working hard to show
people that we are listening.”
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Available on digital cable and DirecTV
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HIT LIST

Seth Neiman

BLU CANTRELL Breathe
FRANKIE J. Don't Wanna Try
GINUWINE {/BABY Hzll Yeah
SIMPLE PLAN Addicted
TRAIN Calling All Angels

SOFT ROCK

Seth Neiman
DANIEL BEDINGFIELD if You're Not The One
FAITH HILL One

R&B & HIP-HOP

Damon Williams
ERYKAH BADU FunkYou Up
LL COOL J Amazin’

TYRESE Signs 0f Love Makin’

RAP

Damon Williams

50 CENT In Da Hood

FIELD MOBB Hit it Fur Free
JAY-Z Excuse Me Miss Again

ROCK

Gary Susalis

DEPSWA This Time

DIE TRYING Oxygen's Gone

FINGERTIGHT Guilt

GODSMACK Straight Out Of Line

LIVE Heaven

SYSTEMATIC Leavirg Only Scars

THIRD EYE BLIND Biinded (When | See You)
THREE DAYS GRACE]| Hate) Everything About You

ALTERNATIVE

Adam Neiman

BLUR Crazy Beat

DELTA SUN Like A Child
LONGWAVE Everywiere You Turn
MUGGS Rain

ROONEY i’'m Shakini

ROOTS The Seed

WEEKEND PLAYERS ['li Be There
WORTHLESS UNITED | Am
IWAN Lyric

TODAY’S COUNTRY

Liz Opoka
BRIAN MCCOMAS 99:9% Sure (| 've Never Been Here)

PROGRESSIVE

Liz Opoka

ERIC CLAPTON Higher Ground

BEN HARPER Diamisnds On The Inside
ALISON KRAUSS Cun't Find My Way Home
PHIL ROY Undeniatly Human

RICHARD THOMPSON 'l Tag Along

B866-MVTUNES

21,000 movie theaters

WEST [7his week's Movie Tunes is frozen.]

1. TLC Damaged

2. ROBBIE WILLIAMS Feel

3. SANTANA Nothing At All

4. LISA MARIE PRESLEY Lights Out

5. BRIAN MCKNIGHT Shoulda, Woulda, Coulda

MIDWEST

1 BRIAN MCKNIGHT Shoulda. Woulda, Coulda
2. LISA MARIE PRESLEY Lights Out

3. TLC Damaged

4. ROBBIE WILLIAMS Feel

5. JOSH KELLEY Amazed

SOUTHWEST

1. SANTANA Nothing At All

2. TLC Damaged

3. ROBBIE WILLIAME Feel

4. LISA MARIE PRESLEY Lights Out
5. JOSH KELLEY Amazed

NORTHEAST

1. TLC Damaged

2. SANTANA Nothing At All

3. BRIAN MCKNIGHT Shoulda, Woulda, Coulda
4. LISA MARIE PRESLEY Lights Out

5. ROBBIE WILLIAMY Feel

SOUTHEAST

1. ROBBIE WILLIAMS Feel

2. TLC Damaged

3. SANTANA Nothing At Al

4. LISA MARIE PRESLEY Lights Qut
5. JOSH KELLEY Amized

_NATIONAL MUSIC FORMATS
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A
)?M srecare  Lori Parkerson
— RADO Q 202'380'4425
d
| 280020 (XM20)
Kane

JEWEL intuition

PANJAB! MC 1/JAY-Z Beware Of The Boys
SNOOP DOGG Beautiful

TYRESE How You Gonna Act Like That

' BPM (XM81)

Biake Lawrence
ARMIN VAN BUUREN Yet Another Day
CHRIS COX VS. HAPPY CLAPPERS | Believe

U-POP (XM29)

Ted Kelley

ATDMIC KITTEN Love Doesn't Hurt

GIANNI COLETT! Gimme Fantasy

KAZEM AL SAHIR {/LENNY KRAVITZ We Want Peace
LILLIX It's about Time

PANJABI MC t/JAY-Z Beware Of The Boys

RACHEL FARRIS I'm Not the Girt

ROXETTE Opportunity Nox

WESTLIFE Tonight

The Loft (XM50)

Mike Marrone

JAYHAWKS All The Right Reasons
JAYHAWKS One Man's Problem
JAYHAWKS You Look So Young
PATTY GRIFFIN Take It Down
SEAN WATKINS Locking Doors

Raw (XM66)

L20 G.
50 CENT Heat
§€ CENT 1/2 PAC Realest Killas

Real Jazz (XM70)

Maxx Myrick

GIREG OSBY St. Louis Shoes

1AN HENDRICKS ON-SMITH Up In Smoke
MICHAEL WEISS Soul Journey

TOM SCHUMAN Schuman Nature

Watercolors (XM71)
Trinity
J. THOMPSON Teil Me The Truth

RICHARO ELLIOT Corner Pocket
RIPPINGTONS Stingray

X Country (XM12)

Jessie Scott
MARK INSLEY Deep End Of The Bar
AMY RIGBY Til The Wheels Fal! Off

XM Café (XM45)

Eill Evans

JEWEL Intuition

WAIFS Up Ali Night
WIDESPREAD PANIC Ball

Squizz (XM48)

LINKIN PARK Somewhere | Belong
GODSMACK Straight Out Of Line
POWERMAN 5000 Free

COLD Stupid Girl

EVANESCENCE Bring Me To Life
(HED) P.E. Blackout

DISTURBED Remember

FOO FIGHTERS Times Like These
FORTY FOOT ECHO Save Me

RA Do You Call My Name

TRUST COMPANY Running From Me
BLINDSIDE Sieepwalking

(HED) P.E. Crazy Life
HEADSTRONG Swing Harder
ADEMA Immortal

THEORY OF A DEADMAN Make Up Your Mind
|| STEREOMUD Breathing

KAZZER Pedal To The Meta!
GRAOE 8 Brick By Brick

‘ UNLOCO Failure

‘ SEETHER Driven Under
PROJECT 86 Hollow Again

’ GHEVELLE Send The Pain Below
SLUR Who | Am
THE EXIES My Goddess
5 DOORS DOWN The Road I'm On
FUEL Won't Back Down
STONE SOUR Inhale

’ HOT ACTION COP Fever For The Flava
MEMENTO Nothing Sacred

|| PEARL JAM Save You

|| DOWN Stained Glass Cross

10 million homes 180,000 businesses
Rick Gillette » 800-494-8863

DMX Fashion Retail Video

David Mihail

The top music videos shown on DMX fash-

ion retail video, targeted at 18-34 adults.

STACIE ORRICD Stuck

EVANESCENCE Bring Me To Life

FOO FIGHTERS Times Like These

EMINEM Sing For The Moment

JUSTIN TIMBERLAKE Rock Your Body

LUCY WOODWARD Dumb Girls

DJ SAMMY The Boys Of Summer

AVRIL LAVIGNE Losing Grip

JASON MRAZ The Remedy (I Won't Worry)

AUDIOSLAVE Like A Stone

PALOALTO Fade In/Out

AF! Giri's Not Grey

THE CORAL Dreaming Of You

THE DONNAS Who Invited You

TALIB KWELI Get By

This section features this week’s new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson
JENNIFER LOPEZ I'm Glad
JEWEL intuition
CHR/RHYTHMIC
Mark Shands

50 CENT 21 Questions
FABOLOUS Street Dreams
NA'SHAY Get Yo Mind Right

URBAN

Jack Patterson

50 CENT 21 Questions

HITMAN SAMMY SAM Step Daddy

ALTERNATIVE
Dave Sloan

DEFTONES Minerva
RAOIOHEAD There There

ROCK

Stephanie Mondello
BLACK LABEL SOCIETY Stillborn
12 STONES Crash

ADULT ALTERNATIVE

Stephanie Mondello
DANA GLOVER Rain

ADULT CONTEMPORARY

Jason Shiff

JEWEL Intuition

JENNIFER LOPEZ I'm Glad

JOSH KELLEY Amazing

CELINE DION Have You Ever Been In Love
JACK JOHNSON The Horizon Has Been Defeated

COUNTRY
Leanne Flask

VINCE GILL Someday
GEORGE STRAIY Tell Me Something Bad About..

DANCE

Danielle Ruysschaert
STARBEACH Get Naked
CARGO More Than This

LEE PASCH Emotion

RAPMIP-HOP

Mark Shands
AKROBATIC Front Steps
TALIB KWELI Get By

TALIB KWEL! Put It In The Air

CONCER! PULSE

Avg. Gross
Pos. Artist (in 000s)
1 BILLY JOEL & ELTON JOHN $2,068.3
2 BONJOVI $958.6
3 PHISH $837.6
4 TIM MCGRAW $726.8
5 GEORGE STRAIT $726.4
6 CHER $586.7
7 KENNY CHESNEY $404.3
8 TOBY KEITH $363.2
9 DAVID COPPERFIELD $306.4
10 BILL GAITHER & FRIENDS $226.4
11 DAVID GRAY $198.0
12 SCORPIONS & WHITESNAKE $182.8
13 LORD OF THE DANCE $182.2
14 MUSIC AS A WEAPON TOUR $146.9
15 COLDPLAY $136.6

Among this week's new tours
BECK
BRIAN CULBERTSON
LOU REED
STEELY DAN
TREY ANASTASIO

The CONCERT PULSE Is courtesy of
Polistar, a publication of Promoters'
On-Line Listings, 800-344-7383;
California 209-271-7900.

[This week's Radio Disney is frozen |

Artist/Title Total Plays
HILARY DUFF | Can't Wait 72
ROSE FALCON Up, Up, Up 71
JENNIFER LOPEZ Jenny From The Block 71
AVRIL LAVIGNE Complicated 7
JUSTIN TIMBERLAKE Cry Me A River 7
BAHA MEN Who et The Dogs Out Il
PINK Get The Party Started 70
AARON CARTER | Want Candy 30
HAMPTON. .. Hampsterdance 2 30
BRITNEY SPEARS Oops...| Did It Again 30
STEVIE BLOCK All For Love 29
VANESSA CARLTON A Thousand Miles 29
DESTINY’S CHILD Survivor 28
MICHELLE BRANCH Everywhere 28
’N SYNC It's Gonna Be Me 28
JUMP5 God Bless The U.S.A. 28
BRITNEY SPEARS Lucky 27
SMASH MOUTH 'm A Believer 26

LEANN RIMES Can't Fight The Moonlight 26
NINE DAYS Absolutely (Story Of A Girl) 25

@ Playlist for the week of March 25-31.

SIRIUSHA/

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Planet Dance
Swedish Egil
CORTEZ Scaramanga
E-Z ROLLERS Back To Love
GOLDFRAPP Train
PAUL VAN DYK Nothing But You

us.1

Bill Hammond
EVANESCENCE Bring Me To Life
NAS | Can

Hot Jamz

Ken Spellman
JOE That Girl
LSG Just Friends

Hip Hop Nation
Ken Spellman

CHINGY Right Thurr
LIL JON & THE EASTSIDE BOYZ Get Low

New Country

Jim Kressler

BROOKS & DUNN Red Dirt Road

SARA EVANS Back Seat Of A Greyhound Bus
BRIAN MCCOMAS 93.9% Sure

BRAD PAISLEY Cetebrity

GEDRGE STRAIT Tell Me Something Bad About Tulsa
TRICK PONY A Boy Like You

SHANIA TWAIN Forever And For Always

Octane
Don Kaye
GODSMACK When I'm Gone

SMILE EMPTY SOUL Bottom Of A Bottle
VERBENA Way Out West

The Beat

Geronimo
TINA ANN | Do
BECKY BAELING Getaway !
WAYNE WONDER No Letting Go ‘

Heart & Soul
B.J. Stone
GEORGE OUKE Guess You're Not The One

R. KELLY Step In The Name Of Love
TAMIA Officially Missing You

Aol Radio@Network
Ron Nenni 415-934-2790
Top Country
Lawrence Kay
BROOKS & DUNN Red Dirt Road

AMY DALLEY Love's Got An Attitude
RACHEL PROCTOR If That Chair Coutd Talk

Top Pop ‘
Mark Hamilton
EVANESCENCE Bring Me To Life

JENNIFER LOPEZ 'm Glad
TYRESE How You Gonna Act Like That l

Top Alternative

Cameo

CAVE-IN Anchor

LIVE Heaven l
POWERMAN 5000 Free

SOUTH FM Dear Glaudia

Smooth Jazz i
|
\

Stan Dunn
RICK DERRINGER Hot And Cool
NELSDN RANGELL Look Again

Top Jams

Davey D

FABOLOUS f/ASHANTI Into You

LIL KIM Can't Mess With Queen Bee
NOVEL Peach

RADIO NETWORKE
Phil Hall» 972-991-9200

Hot AC

Steve Nichols

EVANESCENCE Bring Me To Life
TRAIN Calling All Angels

Tom Joyner Morning Show

Vern Catron
HEATHER HEADLEY | Wish | Wasn't

L e d
LEX:

Music Programmi;lg/t:onsulting
Ken Moultrie » 800-426-9082
Alternative

Steve Young/Kristopher Jones
MARILYN MANSON Mobscene

SHINEDOWN Fly From The inside
STAIND Price To Play

Active Rock
Steve Young/Kristopher Jones
MARILYN MANSON Mobscene

SHINEDOWN Fly From The Inside
STAIND Price To Play |

Heritage Rock

Steve Young/Kristopher Jones
SALIVA Rest In Pieces

Hot AC

Steve Young/Josh Hosler
TRAIN Caliing All Angels

CHR

Steve Young/Josh Hosler
AUDIOSLAVE Like A Stone

KELLY CLARKSON Miss Independant
JEWEL Intuition

JASON MRAZ The Remedy

NAS | Can

Rhythmic CHR

Steve Young/Josh Hosler
JENNIFER LOPEZ I'm Glad

R. KELLY Snake

Soft AC

Mike Bettelli/Teresa Cook
CELINE DION Have You Ever Been In Love
Mainstream AC

Mike Bettelli/Teresa Cook
DANIEL BEDINGFIELD If You're Not The One
Delilah

Mike Bettelli

CELINE DION Have You Ever Been In Love
Dave Wingert Show

Mike Bettelli/Teresa Cook
CELINE DION Have You Ever Been In Love
Mainstream Country

Ray Randall/Hank Aaron
TRACE ADKINS Then They Do

New Country

Hank Aaron

BROOKS & DUNN Red Dirt Road
GEORGE STRAIT Teil Me Something Bad About Tulsa
Lia

Ken Moultrie/Hank Aaron
SHANIA TWAIN Forever And For Always

24 HOUR FORMATS
Jon Holiday « 303-784-8700
Adult Hit Radio

JJ McKay
EVANESCENCE Bring Me To Life
JUSTIN TIMBERLAKE Rock Your Body

GREAT AMERICAN COUNTRY

Jim Murphy * 303-784-8700
ENNIS SISTERS It's Not About You
KELLY WILLIS Don't Come The Cowboy ..

Charlie Cook * 661-294-9000
Adult Rock & Roll

Jeff Gonzer
FLEETWOO0OD MAC Peacekeeper
LYNYRD SKYNYRD Red White And Blue

Soft AC

Andy Fuller

ROD STEWART They Can't Take That Away From Me
Bright AC

Jim Hays

JEWEL Intuition

Mainstream Country

David Felker

JESSICA ANDREWS There's More To Me Than You
Hot Country

Jim Hays
BROOKS & DUNN Red Dirt Road
SHANIA TWAIN Forever And For Always

Young & Elder

David Felker
BRAD PAISLEY Celebrity

S [— a ——
v, % ® ——t
EEELIEE
After Midnite

BRAD PAISLEY Celebrity

GEORGE STRAIT Teli Me Something Bad About Tulsa

Easd

e

WAITT RAND NETHERNY

Alternative

Chris Reeves » 402-952-7600
CAVE IN Anchor

COLDPLAY The Scientist

DEFTONES Minerva

MARILYN MANSON Mobscene

P.0.0. Steeping Awake

SMILE EMPTY SOUL Bottom Of A Bottle

Country

John Glenn
MCHAYES It Doesn't Mean | Don't Love You
SHANIA TWAIN Forever And For Always

www americanradiohistorvy com
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72 million households

75 millien households

TELEVISION

Tom Calderone Paul Marszalek
VP/Programming VP/Music Programming
Plays ADDS
FLOETRY Say Yes
50 CENT In Da Ctub 29
MADONNA American Life
EMINEM Sing For The Moment 27 WHITE STRIPES Seven Nation Army
SEAN PAUL Get Busy 26 THE THORNS | Can't Remember
JUSTIN TIMBERLAKE Rock Your Body 25 Plays
LINKIN PARK Somewhere | Beiong 24 COLDPLAY Clocks %
GOOD CHARLOTTE The Anthem 23 MATCHBOX TWENTY Unwel| 26
R. KELLY Ignition 99 3 000RS DOWN When iI'm Gane 25
KID ROCK {/SHERYL CROW Picture 25
AALIYAH Miss You 2 CHRISTINA AGUILERA Fighter 2
JAY-Z Excuse Me Miss 20 JENNIFER LOPEZ 'm Glad 19
SNOOP 00GG Beautiful 20 JASON MRAZ The Remedy (i Won't Worry) 19
LISA MARIE PRESLEY Lights Qut 19
B. RHYMES {/M. CAREY... | Know What You Want 13
AUDIOSLAVE Like A Stone 17
AVRIL LAVIGNE Losing Grip 12 FOO FIGHTERS Times Like These 15
LIL KIM {/MR. CHEEKS The Jump Off 11 JOHN MAYER Why Georgia 15
FRANKY PEREZ Something Crazy 14
AMANDA PEREZ Angel "
AALIYAH Miss You 13
GODSMACK Straight Qut Of Line 11 BON JOVI Misunderstood 13
JENNIFER LOPEZ I'm Glad " CELINE DION ! Drove All Night 13
ATARIS in Ths Diary 10 EMINEM Sing For The Moment 13
NORAH JONES Come Away With Me 13
SUM 41 Hell Song 10 TLC Damaged 13
EVANESCENCE Bring Me To Life 10 JUSTIN TIMBERLAKE Rock Your Body 12
SIMPLE PLAN Addicted 10 RED HOT CHILI PEPPERS Can't Stop 10
AMANDA PEREZ Angel 9
Video plaviist for the week of Apnil 8-15
R. KELLY Ignition {Remix) g
AVRIL LAVIGNE Losing Gnp 8
SNOOP DOGG Beautiful 8

David Cohn

General Manager _2

LINKIN PARK Somewhere | Belong

SUM 41 Helt Song

AF1 Girl's Not Grey

JOHNNY CASH Hurt

EVANESCENCE Bring Me To Life

LIAM LYNCH United States Of Whatever
ROOTS {/CODY CHESNUTT The Seed

SEAN PAUL Get Busy

B. RHYMES {/M. CAREY... | Know What You Want
EMINEM Sing For The Moment

QUEENS OF THE STONE AGE Go With The Flow
PETE YORN Come Back Home

JAY-Z Excuse Me Miss

TALIB KWELI Get By

ATARIS In This Diary

TRAPT Headstrong

CHEVELLE Send The Pain Below

FREEWAY {/A. ANTHONY Alrght

LIL KiM {/MR. CHEEKS The Jump Off

NELLY Pimp Juice

Video piaylist for the week of April 8-15.

N e Lo

Please Send Your Photos

(color or black & white).
Please include the names and
titles of all pictured and send
pics to:

R&R, c/0 Mike Davis:

mdavis@radioandrecords.com

R&R wants your best snapshots )

~1

COUNTING CROWS f/V. CARLTON Big Yeliow Taxi
ALL-AMERICAN REJECTS Swing, Swing

BLUE MAN GROUP I/0AVE MATTHEWS Sing Along
UNCLE KRACKER Dnift Away

EVANESCENCE Bring Me To Lite

MAROON 5 Harder To Breathe

NO 0OUBT Running

CHANTAL KREVIAZUK In This Life

CATHERINE ZETA-JONES And All That Jazz
MISSY ELLIOTT Gossip Falks

MACY GRAY When | See You

QUEEN LATIFAH Better Than The Rest

ROBBIE WILLIAMS Feel

RN N W W W G & o

Video airplay for Apr 14-21.

36 million households

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

CMT

COUNTRY MUSIC TELEVISION

65.9 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

KELLY WILLIS Don't Come The Cowboy With...
BRAD PAISLEY Celebnty

TOP 20

OEANA CARTER There's No Limit

KEITH URBAN Raining On Sunday

KID ROCK {/SHERYL CROW Picture

KENNY CHESNEY Big Star

JOHNNY CASH Hurt

MONTGOMERY GENTRY Speed

SHANIA TWAIN Up!

FAITH HILL When The Lights Go Down

OARRYL WORLEY Have You Forgotten?

CHRIS CAGLE What A Beautiful Day

MARTINA MCBRIOE Concrete Angel

OIAMONO RIO | Believe

JESSICA ANDREWS There's More To Me Than You
VINCE GILL Next Big Thing

PHIL VASSAR This ts God

NICKEL CREEK Speak

JIMMY WAYNE Stay Gone

BLAKE SHELTON The Baby

JOE NICHOLS Brokenheartsville

BRIAN MCCOMAS 99.9% Sure (I've Naver Been

HEAVY

OARRYL WORLEY Have You Forgotten?
DIXIE CHICKS Travehin' Soldier

JOE NICHDLS Brokenheartsviile

KEITH URBAN Raining On Sunday
KENNY CHESNEY Big Star

KID ROCK {/SHERYL CROW Picture
MARTINA MCBRIDE Concrete Angel
MONTGOMERY GENTRY Speed
SHANIA TWAIN Up!

TIM MCGRAW She's My Kind Of Rain

HOT SHOTS

BRAD PAISLEY Ceiebrity
JESSICA ANDREWS There's More To Me Than You
TOBY KEITH {/WILLIE NELSON Beer For My Horses

LIL KIM {/MR. CHEEKS The Jump Off

B. RHYMES {/M. CAREY... | Know What You Want
SNOOP DOGG Beautiful

GINUWINE /BABY Hel Yeah

R. KELLY (gnition

SEAN PAUL Get Busy

NAS | Can

JAHEIM Put That Woman First

WAYNE WONDER No Letting Go

TYRESE How You Gonna Act Like That

RAP CITY TOP 10

50 CENT 21 Questions

TALIB KWELI Get By

LIL KIM {/MR. CHEEKS The Jump Off

JAY-Z Excuse Me Miss

NELLY Pimp Juice

NAS [ Can

BONECRUSHER {/KILLER MIKE & TI Never Scared
JOE BUDDEN Pump It Up

EMINEM Sing For The Moment

B. RHYMES {/M. CAREY... | Know What You Want

Video playhist for the vieek ending Aprif 20.

Heavy rotation songs receive 28 plays per week.
Hot Shots receive 21 plays per week.

Information current as of April 15, 2003.

COUNTY.

Jim Murphy, VP/Programming
19 miflion households

ADDS

STEVE HOLY Rock-A-Bye Heart

TOP 10

DARRYL WORLEY Have You Forgotten?

CHRIS CAGLE What A Beautiful Day

DIAMOND RIO | Believe

KENNY CHESNEY Big Star

JESSICA ANDREWS There's More To Me Than You
MARTINA MCBRIDE Concrete Angel

DEANA CARTER There's No Limit

MONTGOMERY GENTRY Speed

LEANN RIMES Suddenly

AARON & THEA TIPPIN Love Like There's No Tomorrow

Information current as of Aprl 15, 2003.

ELEVISION

TOP TEN SHOWS April 7-13
Total Audience Teens
(105.5 million households) 12-17
1 CSI 1 American Idol (Wednesday)
2 American Idol (Tuesday) 2 The Simpsons
3 American Idol (Wednesday) 3 American Idol (Tuesday)
4 Survivor: Amazon 4 Bernie Mac
5 NCAA Basketball Championships 5 Oliver Beene
(Syracuse vs. Kansas) 6 NCAA Basketball Championships
6 Without A Trace (Syracuse vs. Kansas)
7 Cher: Farewell Tour (tie) Maicolm In The Middle
8 Friends 8 Wanda At Large
9 Prelude To A Championship 9 That '70s Show
10 Law & Order: Special Victims Unit| 10 CSI
Source: Nielsen Media Research
COMING NEXT WEEK
Tube Tops * MC Hammer and Simple Plan,

MTV's Madonna on Stage and
on the Record features a live perfor-
mance of songs from the American
Life album, as well as an interview
with the artist (Tuesday, 4/22, 10pm
ET/PT). Later in the week Madonna
guest stars on NBC's Will & Grace
(Thursday, 4/24. 9pm ET/PT).

Friday, 4/18

« Kelly Clarkson, The View (ABC,
check local listings for time).

« Ziggy Marley, The Tonight Show
With Jay Leno (NBC, check local
listings for time).

* Thievery Corporation, Late
Night With Conan O'Brien (NBC,
check local listings for time).

* 50 Cent, Last Call With Carson
Daly (NBC, check local listings for
time).

* Ginuwine, The Wayne Brady
Show (check local listings for time
and channel).

Saturday, 419
* The Dixie Chicks, Saturday
Night Live (NBC, 11:30pm ET/PT).

Monday, &/21

« Chantal Kreviazuk, Jay Leno.

* Rosanne Cash, Late Show
With David Letterman (CBS, check
local listings for time).

Conan O'Brien.
* Fischerspooner, Carson Daly.

Tuesday, 4/22

« Foo Fighters, David Letterman.

* The White Stripes begin a
weeklong stint on Conan O'Brien.

* Chantal Kreviazuk, Late Late
Show With Craig Kilborn (CBS,
check local listings for time).

* Howie Day, Carson Daly.

*Maroon 5, Jimmy Kimmel Live
(ABC, 12:05am ET/PT).

 Lucy Woodward, The Caroline
Rhea Show (check local listings for
time and channel).

Wednesday, 4/23

* B.B. King, Bonnie Raitt, Keith
Richards, Bill Wyman, Buddy Guy
and Chuck D are interviewed on
PBS'’s latest American Masters biog-
raphy, Muddy Waters: Can't Be Sat-
isfied (check local listings for time).

* Fleetwood Mac perform tonight
and tomorrow night on Jay Leno.

* Beck, David Letterman.

* Seether, Carson Daly.

* Queens Of The Stone Age,
Jimmy Kimmel.

Thursday, &/24%

* The Folksmen, David Letterman.
 Gavin DeGraw, Carson Daly.

— Julie Gidlow
FIiLmsS
BOX OFFICE TOTALS
April 7-13

Title Distributor $ Weekend $ To Date
1 Anger Management (Sony)* $42.22 $42.22
2 Phone Booth (Fox) $7.61 $26.71
3 What A Girl Wants (WB) $6.28 $19.98
4 Bringing Down The House (Buena Vista) $4.50 $117.61
5 A Man Apart (New Line) $4.45 $18.27
6 Head Of State (DreamWorks) $3.98 $30.93
7 House Of 1,000 Corpses (Lions Gate)* $3.46 $3.46
8 The Core (Paramount) $3.30 $25.75
9 Chicago (Miramax) $3.20 $156.85
10 Basic (Sony) $2.10 $23.74

“First week in release. All figures in
millions. Source: ACNielsen ED/

COMING ATTRACTIONS: This
week’s openers include Malibu's
Most Wanted, starring Jamie
Kennedy and recording artist
Snoop Dogg, who perform “Girls,
Girls” on the film’'s Universal
soundtrack. The CD also includes
cuts by Grandaddy Souf (“I Told
Ya"), Pastor Troy (“Chug-a-Lug”),
Mr. Cheeks & Mario Winans
(“Crush on You"), 702 (“Blah, Blah,

Blah, Blah"), Butch Cassidy (‘1 Want
You Girl"), Choppa & Master P
(“*Choppa Style"), 504 Boyz (“Get
Back”) and more.

Also opening this week is Holes,
starring Sigourney Weaver. The film's
Disney soundtrack sports two tunes
by Eels (“Eyes Down” and “Mighty
Fine Blues”), as well as Moby's
“Honey,” Keb’ Mo’s “Just Like You,
Fiction Plane’s “If Only” and more.

-~ Julie Gidlow

www americanradiohistorv com
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AL PETERSON

apeterson@radioandrecords.com

NEWS/TALK/SPORTS

April 18, 2003 R&R ® 13

WhatILearned At TRS 2003

Lessons learned and ideas taken home by attendees

.ach year following R&R’s Talk Radio Seminar, I poll
a cross section of attendees and ask them to answer one
question: What did you learn at TRS this year?

No one can deny that most indus-
try gatherings provide a forum for
social interaction, catching up with
old friends and making new ones.
But we know that in challenging
days such as these, just having a good
time isn’t enough to pass muster with
your CFO.

That’s why, for the past eight years,
our commitment to TRS attendees has
been that you will always find the
saminar to be & learning event where
your time and money are well spent.
Our hope is that you will return home
with renewed enthusiasm for your
job, confidence in the format and more
than a few ideas to help you to im-
prove your radio station’s ratings and
revenues.

Since things have been particular-
1y busy at News and Talk stations in
recent days, | am especially apprecia-
tive of all those who took time out to
offer their thoughts this week on
what they learned from attending
TRS 2003.

Robin Bertolucci
KFI/Los Angeles

[ learned how amazing Paul Har-
vey really is. He is such an incredi-
ble man — full of so much life and
love. [ was deeply impressed with

“I learned that you
can’t get three
conservative hosts
and three liberal
hosts together in the
same room without a
dogfight.”

Phil Bayce

'him, and he showed me, in person,

the power of words and the magic of
storytelling.

Ken Charles
Clear Channel/Houston

The big thing 1 learned from this
year’s TRS — and it is one of the rea-
sons to go to this event — is that the
challenges [ face in my market are
similar to those faced in so many
markets, big and small, all over the
country. It is nice to spend time with

so many PDs and GMs, especially in
informal settings, to just talk about
our business and the day-to-day
challenges we all face.

Finding talent, managing talent,
managing events, managing up as
well as down, consolidation, etc., are
issues every PD faces. In our day-to-
day working lives we tend to forget
that. Being able to be in a room full
of people with the same challenges
is not only comforting, it's a good
forum to share, vent, discuss and
solve problems.

[ learned just how talented [Pre-
miere Radio Networks host] Phil
Hendrie is. | always knew he was an
amazing performer, but seeing him
actually do the voices in person is an
opportunity no PD or talk show host
should miss. He truly gets that we are
in the entertainment business and
knows how to make a point while
entertaining his audience in a way
few others do. His monologue Friday
night was one of the highlights of the
convention.

The biggest highlight for me was
seeing Paul Harvey in person. What
an amazing human being, and some-
one | always wanted to hear speak in
person. He is one of the country’s
great storytellers and someone every
news anchor, reporter and news di-
rector should take a page from.

Mr. Harvey told the audience how
proud he was to be receiving the Life-
time Achievement Award from his

A TRIBUTE FROM HIS PEERS 0n the giving and receiving end of the

2003 R&R News/Talk Radio Lifetime Achievement Award are (I-r) R&R's Al
Peterson and legendary ABC Radio newsman and commentator Paul Harvey.

peers. All I can say is, Mr. Harvey,
being considered your peer is a real
honor. Sir, [ am nowhere near your
league, but I am proud to be in the
same profession.

Phil Boyce
WABC/New York

[ learned that you can’t get three
conservative hosts and three liberal
hosts together in the same room
without a dogfight. The TRS 2003
Roundtable was highly entertaining
and relevant to what we face every
day. I also learned one of the secrets
to Paul Harvey’s success and longev-
ity: He's never forgotten his roots and
his early days as a newscaster on
KVOQ/Tulsa.

Joe 0'Brien
KSTP/Minneapolis

[ learned that TRS continues to be
the No. 1 networking opportunity in
the Talk radio industry. The oppor-
tunity to talk to the real innovators
in the industry is unparalleled. |
learned more than | thought I would
from [Yahoo! Chief Solutions Offic-
er] Tim Sanders. He helped put into
words what makes the culture at
places like Hubbard Broadcasting
work. [ hope others in the industry
were listening.

Coming in May

I learned I'm on the right track on
managing my talented but often chal-
lenging local hosts from the panel
“Why Talent Management Is Job No.
1.” It’s also nice to learn that other
great programmers face the same
challenges that I do.

[ learned that Gil Gross is a very
quick and witty fellow and was the
equal of any of the talented hosts on
the “TRS 2003 Face-Off” dais. In to-
tal, this was probably one of the best
industry gatherings I've attended in
quite some time.

Rod Arquette
KSL/Salt Lake City

Without a doubt, this was the best
R&R Talk Radio Seminar yet. We all
do focus groups, but what a kick to
hear from listeners in another part of
the country talking about our format
and business. What a treat to hear
from the legendary Paul Harvey. |
hope he lives forever.

During these very difficult times I
came away from TRS with a greater
understanding of the tremendous
responsibility we all have to provide
our listeners with accurate, compel-
ling and important information.
They depend on us every day to de-
liver a quality product.

Continued on Page 14

AMERICA'S MOST WANTED

AMERICA FIGHTS BACK WITH THE POWER OF RADIO

New Information Everyday Monday - Saturday
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www.abcradio.com

Call 212-735-1700
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What I Learned....

Continued from Page 13

[ really enjoyed Bob Michaels’ pre-
sentation on the top performers in the
News/Talk arena, and | immediate-
ly went home and compared our
numbers to those in the survey. Final-
ly, we produce a great product be-
cause of the great people we work
with, and Tim Sanders was wonder-
ful in explaining how much love we
need to give them every day.

Holland Cooke
McVay Media Alliance

Talk radio’s first postwar trend
will be ... chicks. Evidence: Just
look at all the female talents who
were at TRS this year and the way
that the format’s traditional dispro-
portionate share of 50+, white male
Republican fat boys are homoge-
nizing and marginalizing Talk ra-
dio. Entire demographics not yet
served by the on-air conversation
will come to Talk because women
will finally be on Talk radio. Wom-
en’s consumer firepower will make
it happen.

Yahoo!'s Tim Sanders got every-
body’s attention by declaring that
consolidation has created a fear-
based culture in radio. He said that

NEWS/TALK/SPORTS

likability applied inside your radio
station and outside will pay big div-
idends. Sanders also lamented the
lack of likable, loving leaders in the
industry and challenged TRS at-
tendees to treat employees better “or
you won'’t be able to keep your
chair.”

Finally, thanks to Al Peterson for
allowing me to moderate a panel
called “Beyond Politics: Talk Radio
for the Other 90% of Listeners.” So
many suggestions for nonpolitical
topics were offered by panelists and
attendees that it was nearly impossi-
ble to pick just one as a winning idea.
But the room finally agreed on one
from WKRH/Charlotte owner and
GM Rick Howerton, who suggested,
“If you could talk to yourself when
you were 16 years old, what would
you say?”

Mike Fenley

WSJS/Greensboro-
Winston Salem, NC

Of all the things I found useful at
TRS, I believe I received the most
benefit from the “Ten Most Important
People in Radio” panel. We can nev-
er do too much of this kind of re-
search. While the lesson is one we all
know, this group pointed out some
of the very basic things we always

Nadel, at TRS 2003.

NEWS BROTHERS wins/New York VP/GM Scott Herman (1) shares a
moment with his West Coast counterpart, KFWB/Los Angeles VP/GM Roger

need to be reminded of when it
comes to our listeners:

* What we do is not as important
to them as it is to us.

* Call letters are so very impor-
tant! Even program loyalists had
trouble remembering what station
their favorite was on.

* We need to constantly market
our products to listeners, both on our
own air and off.

* Listeners who are loyalists have
afeeling of ownership in your station
and, particularly, their favorite pro-
grams.

* We must never lose sight of the
fact that it is their radio station. If we
monkey with it, we run the risk of
losing them.

* They hate commercials as much
as music listeners do. We have con-
vinced ourselves that Talk audienc-
es are more receptive to commercials.
These guys proved that was bullshit.

* They hate infomercials even more.

This session served as a strong re-
minder to me that, as a program di-
rector, I must do everything I can to
protect the listeners” interest.

Doug Kellet
WWTN-FM/Nashville

The thing that strikes me most
about a radio gathering like we saw
is how it is really a small world and
getting smaller. Radio consolidation
is the name of the game, and I believe
itis having adverse effects on our in-
dustry. Many of the larger names in
our business are centralizing opera-
tions, and I think that is truly hurt-
ing the creativity of our format.

Talk radio is the last personality-
driven format left in radio, and I now
see a move toward the cookie-cutter
approach, much like we saw with
CHR stations 15 years ago. The move
to syndicate large-market talk hosts
is also costing jobs and providing less
contribution to smaller communities.
A Talk station can have an enormous
impact on a smaller community with
local programming.

As a lifetime broadcaster, this is
troubling to me. [t will be up to us as

“During these very difficult times, | came
away from TRS with a greater understanding of
the tremendous responsibility we all have to
provide our listeners with accurate,
compelling and important information.”

Rod Arquette

programmers and talents to look to
the companies that provide the most
autonomy and freedom to create bet-
ter product for our listeners. That is
how we will fight and win over the
effort to homogenize the Talk radio
industry. R&R's Talk Radio Seminar
gives many of us a great chance to
hear the competing views of what is
truly a great business.

“The perspective
that was reinforced
most for me was that
our listeners are our
customers, and
customer service

should come first.”
Gavin Spittle

Erik Braverman
KABC/Los Angeles

As usual, the TRS was very en-
lightening. It's always interesting to
get together with your peers from
across the country to compare ideas

and talk about what is working and
why. I was able to take away some
actionable advice from each panel
that I went to.

Of particular interest to me was the
“News/Talk Radio’s 10 Most Impor-
tant People” session on Saturday
morning. It was fascinating to watch
a live focus group with real people
happen right in front of all of us. It
reinforced so many beliefs that | have
about the Los Angeles market, and it
opened my eyes to some things I
hadn’t thought about. I thought it
was the best panel of TRS 2003.

Gavin Spittle
KXNT/Las Vegas

The perspective that was rein-
forced most for me was that our lis-
teners are our customers, and cus-
tomer service should come first.
Watching the focus group break
down Talk and News radio in L.A.
was fascinating.

Whether we agree or disagree,
whether we are in market No. 1 or No.
251, we need to give the best product
possible to our listeners. We saw exam-
ples of rallies for America and other
grass-roots efforts where we reached
out to the listeners and allowed them
to participate with the same kind of
passion that we expect to hear on our
stations every day. Especially in war-
time, News and Talk radio move into
the foreground for listeners. It's up to
us to keep it that way.

(& _NOCORPORATE MANDATES, NO FORCED PROGRAMMING, |UST GREAT TALK RADIO!

REFEEDS AVAILABLE: 24/7

LIVE 2-5 ET

www. daveramivy
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Emmis
Continued from Page 1

from $34 million (72 cents per share)
to $7.4 million (14 cents), handily
beating the loss of 18 cents per share
forecast by Thomson First Call ana-
lysts.

For Emmis’ radio division — in-
cluding domestic and foreign sta-
tions — Q4 revenue improved 2%,
to $56.5 million. For the company
overall, net revenue increased 7%
(and 9% on a pro forma basis), to
$126.8 million, and station-operating
income improved 23% (24% pro
forma), to $37.6 million,

For fiscal 2003, radio-division rev-
enue was down 3%, to $254.8 mil-
lion. Company net revenue grew
4%, to $562.4 million, while station
operating income improved 15%, to
$213.1 million. On a pro forma ba-
sis, 2003 net revenue grew 6%, to
$561.1 million, and station-operating
income increased 17%, to $212.6 mil-
lion.

Looking ahead, Emmis predicts
Q1 domestic radio revenue of $61.7
million and total net revenue of
$140.8 million. Domestic radio oper-
ating expenses are expected to reach
$32.5 million in Q1.

Focusing on the radio sector,
Smulyan said that results for Janu-
ary and February were ahead of ex-
pectations and that the radio turn-
around is occurring “faster than we
expected.” “We've been beating the
market very nicely for the last sev-
eral months,” he said, “and we think
we're going to continue doing that.”

Smulyan added that while Los
Angeles is more robust than New
York, he believes Emmis’ radio sta-
tions in both markets will show im-
provement in Q1. And while much
has been made of the company’s ef-

forts to turn around its New York
stations, he said, “Our biggest focus
is on [Alternative] Q101 [WKQX] in
Chicago. Chicago as a market is
clearly softer, and our performance
there is clearly soft.”

Smulyan attributed the struggle
to competition from ABC's WZZN
and said there may be room for only
one Alternative station in the mar-
ket. However, he said, that sort of
competition comes with the terri-
tory: “Sometimes you just get in the
trenches and slug it out. That’s sort
of what we do in this business.”

Leverage Issues

Emmis has taken heat recently,
thanks to the debt it incurred to
strike its Austin deal and also over
the prospect of its taking on more
debt if it snags some of News Corp.’s
TV stations. Addressing those con-
cerns, Smulyan noted thateven dur-
ing times when Emmis has carried
ahealthy debt load, it's always been
able to handle the situation.

“The history of this company’s le-
verage has been quite a bit lower,”
he said. “Whenever we've had an is-
sue with leverage —and we’ve had
more in the 20-year history of this
company than some — we've been
focused and brought it down. We
told you we would do that, and we
did it.”

Smulyan added that his com-
pany’s operational strength allows
it to navigate through such times.
“When it comes to operations,” he
said, “we will get the job done.”

In fact, Smulyan said the News
Corp./L.A. Dodgers deal could ac-
tually help shape up the company’s
balance sheet, noting, “We felt that,
at the acquisition price that we
might be talking about with these as-
sets, we would be able to attract

capital in a way that would be
accretive, not dilutive. And I think
that’s an important point.”

If the company could attract fund-
ing terms that would also allow it to
pay down some existing debt, “then
we'd take a small investment inany-
thing,” he said.

And while Smulyan insisted that
the discussions are preliminary, he
said Emmis would only be inter-
ested in acquiring a minority stake
ir: the baseball team as a way to get
the TV assets, which would then al-
low it to spin off its TV operations
into a separate company.

In fact, he described the company
acquiring a stake in the Dodgers —
which it would do in conjunction
witha partner —as “the ultimate tail
wagging the ultimate dog,. It was de-
signed todo our TV deal and a sepa-
ration.”

N.Y. Times Beats The Street

The New York Times Co. was the
first radio-related company to report
Q1 earnings for 2003, and for inves-
tors the news was good.

The company’s quarterly earn-
ings improved from $54.5 million
(35 cents per share) to $68.8 million
(45 cents). Excluding a one-time gain
of $3 million (2 cents), the com-
pany’s per-share earmings were 43
cents — still a penny ahead of the
consensus estimate of analysts
polled by Thomson First Call.

Revenue in the company’s broad-
casting group improved half a per-
centage point, to $32.2 million, al-
though the company noted that its
television stations preempted adver-
tising and regular programming
when the U.S. launched the war in
Iraq. EBITDA in the broadcasting
segment slipped 14%, to $7.2 mil-
lion.

lenner

Continued from Page 1
powerful and respected labels in the
history of popular music,” Lack
said. “His industrywide reputation
as a champion of artists, combined
with his track record of success and
his considerable talents as a leader,
makes him the perfect choice to
head our U.S. operations.

“I look forward to working
closely with Don as we fully capital-
ize on the resources of Sony overall
and maximize the impact of our re-
leases on the marketplace.”

lenner said, “I'm deeply honored
to have been chosen by Andy to lead
the U.S.company, and [ look forward
to working closely with him as | as-
sume my new responsibilities. 1'd
also like to express my respect and
admiration for the entire Sony Music
family, particularly Michele Anthony,
Bob Bowlin, Rick Dobbis and Kevin
Kelleher, all of whom ['ve worked
with for years and who will be in-
valuable to me in my new position.

“I will also be depending on the
leadership of our flagship labels,

wwWw americanradiohistorv com

headed by Will Botwin at Columbia
and Polly Anthony at Epic, as well
as the talented teams of our Nash-
ville, Classical and Sony Wonder di-
visions, as we face the challenges
ahead of us.

“Qur company is home to the
greatest artists in the world. They are
the foundation of Seny Music, and
weshould all be proud of those who
have spent their entire careers with
our labels — some for upward of
three or four decades — as well as
the younger artists who are extend-
ing the Sony labels’ legacy into the
21st century. We have a responsibil-
ity to respect their creative integrity
and artistic vision while finding new
ways to do business. We will stay
true to that philosophy as we build
upon our company’s unparalleled
musical heritage.”

Most recently Chairman of CRG,
lenner also served as that
company’s President — a position
he assumed in 1989 at age 36, mak-
ing him the youngest president in
the label’s 120-year history. He
served in that capacity for more

than 13 years, earning the distinc-
tion of being the longest-serving
president in the company’s history.
Last year lenner appointed long-
*ime Columbia executive Will
Botwin to the post.

Prior to joining Columbia fenner
was Exec. VP/GM of Arista Rec-
ords. He joined the label in 1983 as
VP /Promotion, helping break such
artists as Whitney Houston, Kenny
G. and Taylor Dayne, as well as fur-
thering the careers of such artists as
Carly Simon, Aretha Franklin and
The Grateful Dead.

lenner started his music-industry
career in 1969, working in the Capi-
tol Records mailroom while still in
high school. From 1972 to 1977 he
was in partnership with Jimmy
lenner in C.A.M. US.A,, a publish-
ing, management and production
company representing such artists
as Three Dog Night; Grand Funk
Railroad; The Raspberries; Eric
Carmen; and Blood, Sweat & Tears.
In 1977 he co-founded Millennium
Records, where he served as Exec.
VP until joining Arista.
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AFTRA's Wish: LiveFrom NewYork'

FTRA-represented talent at Clear Channel/New
York's WAXQ, WKTU, WLTW & WWPR have been given
the OK by AFTRA's national board to authorize a strike,
should the air personalities decide to do so. Prolonged con-
tract negotiations continue between Clear Channel and
AFTRA, which also this week adopted a resolution urging
all of its members to refuse to make any appearances, per-
form or grant interviews for any Clear Channel/New York
station until the company has drafted a collective bargaining
agreement deemed acceptable by AFTRA. AFTRAs goal is
to stop CC from increasing the use of voicetracking on its
New York properties. Clear Channel’s fast proposal offered
a diminished role for voicetracking at the four stations. Mean-
while, that postponed rally at New York’s Bryant Park fea-
turing CC/New York's AFTRA air talent has been reset for
April 24. Clear Channel/N.Y. RVP Andy Rosen tells ST he
remains optimistic that Clear Channel will soon reach a reso-
lution with the union.

The film Anger Management opened at No. | at the box
office last week. If you're not familiar with the film, it stars
: Adam Sandler, Jack
¢ Nicholson — and
Premiere Sr. VP/Net-
8 work Programs &

4 Services Larry Mor-
; gan. About 25 min-
utes into the movie

Morgan pops up to
claim his full 4.2 sec-
onds of celluloid fame in the pivotal role of “The Pool Player.”
“Finally, my full scope of talents has been put to good use,”
Morgan tells ST. “With the furrowed brow and intensity of
a young Montgomery Clift — or perhaps a pre-bloated
Brando — I rounded the table for my next shot, completely
oblivious to the fact that an 800-pound Panavision camera

Not pictured: Larry Morgan

on a dolly unit and six crew members were about to run
me down.”

Although now an accomplished actor, Morgan remains
remarkably nonjaded. In fact, he says he got chills when he
saw his name in the credits. “I'm not sure if it was seeing
my name on the big screen or the fact that | spilled my Diet
Coke with extra ice into my crotch at that exact moment,”

he says.

Last week Infinity CHR/Rhythmic WZMX/Hartford parted
ways with morning host Wendell “).D.” Houston. Hous-
ton subsequently filed an age- and racial-discrimination law-
suit against Infinity. The 53-year-old Houston tells the Hart-
ford Courant that he'd been working in a “racially insensitive
environment” and claims that the station had been trying to
phase him out. In a prepared statement Infinity/Hartford OM
Steve Salhany said, “|.D.’s employment contract expired
April 8, 2003, and the station decided not to extend it. As is
customary in radio, we've decided to go in a different direc-
tion. We appreciated ].D.’s years of service at the station, and
we wish him the best in his future endeavors.”

An Infinity statement noted that a similar complaint filed
by Houston last year with the state Commission on Human
Rights and Opportunities was dismissed due to insufficient
evidence. “Since the new lawsuit makes similar claims to the
one already dismissed by the state agency, the station is con-
the statement said. For now, WZMX
night jock Kid Fresh is covering mornings with continuing

fident it will prevail,”
co-host Nancy Barrow.

Our best wishes for a speedy recovery go out to Univer-
sal South Sr. Partner and noted producer Tony Brown, who
suffered a serious head injury on April |1 after a fall while
in Los Angeles. He's listed in critical but stable condition in
UCLA Medical Center’s neurological department. Univer-
sal South has set up a hotline at 615-259-538 for updates
on Brown's condition.

Ausham New DVD Player

Late word to the ST news hut informs us that Greg
Ausham has been named PD of ABC Hot AC WDVD/De-
troit. Ausham was most recently OM of WAKS, WMMS &
WMVX/Cleveland.

Clear Channel will enjoy another two
years of Michael Saunders, as the PD of
Urban WWPR/New York inks a new deal.
Saunders joined WWPR (then WTJM) in
March 2002 after serving as VP/Opera-
tions and Programming for Clear Chan-
nel's WILB & WMXD/Detroit.

Michael

Saunders Continued on Page 19

R meLine
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« Jim de Castro named AOL Interactive Services President.

* Clear Channel ups Brian Purdy to Regional VP for its
Dallas trading area.

* Beau Raines becomes WZLX/Boston PD.

Y55 460

* Scott Ginsburg exits Chancellor Media.

* Mark DiDia appointed Sr.VP/GM of Hollywood Records.

* Motown Records taps Jheryl Busby as its first head of
urban music.

1k

* Dick Kelley named VP/GM of KMEL/
San Francisco; Keith Naftaly becomes #
VP/Programming. L

¢ Dave Loncao lands VP/Album Rock
Promotion stot at RCA Records.

* Maureen Lesourd becomes VP/GM of
WQCD/New York.

o)
* Metropolitan Broadcasting to merge with Sillerman Acqui-
sitions Corp. in a $300 million deal, then the largest in
history.
* Lee Abrams exits Burkhart/Abrams/Douglas/Elliot & As-
sociates; Gary Burns and Matt Farber join as associ-
ates.

« John Mainelli named Operations Director for WABC/New
York.

P20V FiRs Acy

* Dwight Case appointed President of the
R&R Companies.

* Rich Meyer named PD at WMET/Chi-
cago.

* Mike Bone appointed VP/National Pro-
motion at Elektra/Asylum Records. ! b

*NBC's The Source network names Frank Cody
Frank Cody PD.

o 53

&)
/) I
* Neil Rockoff appointed VP of Storer Broadcasting’s Ra-

dio Division; Ed Salamon named National Program Di-
rector, Dale Pond named Director of Creative Services.

Maureen
Lesourd

/
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“SING ALONG”

Featuring Dave Matthews

GROUP

Most Added at AAA!!

WXRV WFUV WXPN WGVX
KCTY WKOC WRLT WwDOD
KTHX WCLZ KTAO

Most Added at Hot AC!!
Added at &

{
~ from the new album
TH E C 0 MPLEX Go to blueman.com for
. & e The Complex Tour Dates,
_ In Stores April 22 Videos & Much More!
memne. The follow up to their GOLD debut “Audio” U -
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Now Everyone Can Have Their Own!

Ihe most trusted airplay and callout data in the
ndustry Irom the most trusted sources n the
industry 24 hours: a-day, 7 days a-week

lIse the data that both RADIO and MUSIC use
For more ntormation, call 818-377-5353
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Continued from Fage 16

FoxNews.com reports that Mariah Carey is in talks with
Infinity about hosting a weekly show on WNEW/New York
— the new “102.7 Blink.” Infinity execs declined to com-
ment to ST about the report. ‘

Scott Petibone, ex-PD of WPLA/Jacksonville, is named
OM of Backyard Broadcasting's Elmira-Corning, NY cluster.
Petibone will also serve as PD of Hot AC WNKI and over-
see the operation of Classic Rock WNGZ, Country WPGI
and News/Talk WWLZ. |

After just eight months at CHR/Rhythmic KBMB (The
Bomb)/Sacramento, PD D-Rock resigns. Jay Are, host
of the station's weekend specialty show The Basement, is
now interim PD. She can be reached at 888-243-6388 or
via e-mail at drock_(@hotmail.com.

Tough Month For Moby |

Things haven't gone so great Iately‘fowr Moby, erstwhile
morning guy at Infinity Classic Rocker WZGC (Z93)/Atlanta.
On April 6 he received 25 stitches in his right arm after be-
ing bitten by a lion at a local wildlife preserve while serving
as a volunteer: On April 14 Moby was downgraded from
morning host to morning traffic guy. However, he's not been
on the air since the April 6 incident and is prominently M.LA.
from Z93's website. Midday talent Mara Davis and night
jock Chris Dunham are the new mcrning team, while
Moby'’s former producer, Willard, takes over Davis’ former
slot and former Moby sidekick Makenzie Taylor moves to
nights.

Bell Is Back, For One Night Only !

If all went according to plan, Art Bell came back to guest
host Coast to Coast on April 17-18. Bell sat in for George
Noory, and the broadcast marks Bell's first on-air appear-
ance since a chronic and debilitating back problem forced
him to retire as the program’s host last year.

|

Diana Steele, best known for her |0-year stint at KKBT/
Los Angeles before spending a few yéars at KMEL/San Fran-
cisco, returns to LA, to join the morning Jamz Session at
Clear Channel's KHHT (Hot 92 Jamz). Steele is now teamed
with remaining co-host Michelle Visage.

(

April 18, 2003 R&R @ 19

[ /)
STREETTALK

ST hears that April 21 is the date when Twin Cities radio
fixture Tone E. Fly will emerge from his noncompete and
begin to host mornings at Radio One CHR/Rhythmic KTTB
(B96)/Minneapolis. Fly exited afternoons at crosstown
KDWB in October 2002, expressing his desire to move to
a morning show situation. To clear the road, current B96
morning talent Scrap Jackson exits.

Ellen K., Rick Dees’ morning co-host
on KIIS-FM/Los Angeles, picks up
some afternoon work as the on-cam-
era announcer and entertainment cor-
1 respondent for the syndicated weekday
TV talk show The Wayne Brady Show.

A face made for TV

Formats You'll Flip Over

Ciear Channel's WSRQ/Sarasota flips from FM Talk to
Alternative as “105.9 The Buzz.” OM Ron White is over-
seeing the station, which is still jockless. New call letters have
been applied for, mostly because the word “buzz” does not
contain asingle W, S, Ror Q.

KMGG/Santa Rosa, CA flips from Oldies to Classic Rock as
“97.7 The River” under Director/Programming Don Harrison,
who also oversees co-owned Active Rocker KXFX/Santa Rosa.

Regent’'s Country WYNG/Evansville, IN moves from
105.3 MHz to 94.9 FM, displacing Triple A WKRI (The River).
WYNG's former signal becomes the home of “Lite 105.3,”
a new AC station that welcomes Dave Michaels, former
PD of crosstown WSTO/Evansville, for afternoons. Mike
Sanders remains OM. A new PD and airstaff will be an-
nounced shortly.

Preach What You Practice

LaCrosse, WI radio vet Joe Casper Deschler, PD and
afternoon talent on Country KQYB (KQ98)/LaCrosse, is
about to realize his life’s dream: He’s opening his own broad-
casting school. Radio | Broadcast School begins classes June
9. “I've been reading R&R for most of my career and would
be honored to be mentioned in it,” Deschler says. How can
we resist that? For more info, call 800-889-2221 or go online
at www.radio l school.com.

ST BIG DUMB STUNT O’ THE WEEK

WNNX/Atlanta Morning X
provocateur Rich Shertenlieb made
national news last weekend when
he took on Master’s Tournament foe Martha Burke, who has led a
very vocal protest over the Augusta National Golf Club’s refusal to
admit female members. During a speech by Burke at an anti-
Masters rally, Shertenlieb held up a giant sign that read “Make Me
Dinner” on one side and “Iron My Shirt” on the other. When
Burke stopped to confront him, Shertenlieb yelled out, “Go watch
Oprah!” Not surprisingly, he was quickly hustled away by local
police.

Congrats to KNX/Los Angeles, which celebrated its 35th
anniversary as an all-News station on April |5. Meanwhile,
at co-owned News & Dodgers KFWB/L.A., Crys Quimby
steps down as Director/News & Programming. She and her
husband will be moving to New York.

Condolences

Little Eva, who scored a No. | hit in August 1962 with
“The Loco-Motion,” has died at age 59 after a lengthy battle
with cancer. The exact date of her death was not publicly
released.

ST is saddened to report that former programmer John
Ramsey, best known for his PD stints at KCLD/St. Cloud,
MN and KKAZ/Cheyenne, WY, was close to death at press
time. Ramsey, whose real name is Juan Felan, hit a curb while
riding his Harley on April 12 and was thrown from the bike.
Ramsey wasn't wearing a helmet at the time, and his inju-
ries rendered him brain dead. Doctors were expected to
have removed him from life support by the time you read
this. A memorial service is being set for April |9 by his long-
time friend, promo ace Rick Cooper, at Ramsey’s favorite
watering hole, the Albany in downtown Cheyenne.

s o .[. i
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If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

— Up to 3’ High and 6’ Wide

— Weather-resistant
— Durable
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SOUND DECISIONS

No Rest For The Wicked

Musician, artist and video director Rob Zombie
bloodies the silver screen

Jure, James Brown is traditionally known as the

“hardest-working man in show business,” but the
hardest-working ghoul in the biz is undoubtedly Rob-
ert Cummings, more famously known as Rob Zombie.

The industrial metal monster
who made a multiplatinum name
for himself with Geffen rock outfit
White Zombie has had a successful
career not only as a musician, but as
avideo director and artist. Drawing
inspiration from the classic monster
movies he watched as a kid, Zom-
bie has created a trademark image
with the packaging and merchan-
dise for his own music, videos and
stage shows.

Rob Zombie

He has his own label, Zombie-A-
Go-Go Records, and Spawn creator
and action-figure magnate Todd Mc-
Farlane created a Rob Zombie action
figure that became a best-seller.
Zombie has appeared on countless
soundtracks, including those for
Daredevil and the upcoming Matrix
sequel, and he teamed with Johnny
Ramone this year to helm We're a
Happy Family: A Tribute to The Ra-
mones.

And now the rock star who grew
up on vintage horror flicks and sci-

then about 30 minutes in there’s no
humor left at all. It gets darker and
darker. I think it emotionally drags
people through the mud. People
think it'll be lighthearted and campy
or something, but it gets increasing-
ly hard-core as it progresses.”

House Of 1,000 Delays

Zombie's trip to the big screen
wasn't easy. Before hitting it big with
White Zombie he was a production
assistant on the children’s TV series
Pee Wee's Playhouse, and following
his success with the band he animat-
ed a sequence for the feature Beavis
& Butt-head Do America.

Zombie was also tapped by Mira-
max to direct the third installment
of the Crou: franchise, a deal that was
eventually scrapped. “1just felt like
it wasn’t going anywhere,” he re-
calls. “It wasn’t making any
progress due to indecision, basical-
ly. For the amount of money they
spent wasting time, they could have
done the movie. | couldn’t take it
anymore. ['ll work as hard as possi-
ble, but I need to feel that there's a
goal we're reaching with it.”

Zombie began working on what
would become House of 1,000 Corps-
¢s in 2000, after he designed a hor-
ror maze for the Universal Studios
amusement parks. Universal fund-
ed the picture, which was already
produced and edited when things
went south.

“It was a Universal product,
100%,” Zombie says. "Everyone

fi matinees has hit the
silver screen with his
directorial debut,
House of 1,000 Corpses.

“People seemed
pretty freaked out by
it,” says Zombie, who
premiered the film
last week in New

loved it. Then we had a
special screening for
the Chairman of Uni-
versal Studios, the only
executive who hadn’t
seen the film yet. When
she saw the film she
was so freaked out by
it that she said she

York. “It’s a weird
movie. It's almost more fucked up
than it is scary. Everybody looked a
little shellshocked. I'd ask if they
liked it, and people would say, ‘1
don’t even know what to say.’
“The movie takes a weird trip,
where it starts off almost as a come-
dy, then it gets a little weirder, and

couldn't release it. It
was too dark, it was too depraved
— everything a good horror movie
should be.”

As the movie sat in Universal's
vaults for nearly a year, Zombie
wrote and recorded his second solo
album, The Sinister Urge, and even-
tually won the right to shop House

of 1,000 Corpses to other studios.
MGM came on board but subse-
quently bailed. “That led to Lion’s
Gate,” Zombie says. “They loved it.
It's great, because I've been talking
about it so much that it was nice to
have everyone at the premiere see
it. It wasn’t just some crazy story
I've been telling for the past two
years.”

The Horror, The Horror

While many would-be directors
might be crestfallen in Zombie's sit-
uation, he didn’t miss a beat. “The
funny thing is, it's like that with any-
thing in this business, or any busi-

“l like doing
everything, where
somehow it all
interconnects. Even
though things are
different — the
records, the stage
show, the movie, the
videos, the toys —
it’s all this sort of
evil Disney you can
get into.”

ness,” he says of his film’s round-
about path to theaters. “It’s human
nature to be discouraged at points
because things just seem sobad that
you can’t see a way out of it. But you
have to snap out of it, because you'll
never succeed if that'’s the way you
see things.

“It always seems bleak. It seemed
like that having a band, it seemed
like that making records — it’s not
easy. It's so insanely difficult that
you just have to push through with
blind optimism even when it seems
there’s no way it's going to happen.”

Featuring a dream team of B-
movie players, including Sid Haig
and Karen Black, House of 1,000

wwWw americanradiohistorv com
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Rob Zombie with Lionel Richie
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Corpses is Zombie's attempt to bring
horror films back to their roots. “I
wanted to go back to when horror
movies were really gritty and mean
and crazy,” he explains.

“It seemed like that had gotten
kind of lost, like with the villain in
Scream, where it's a faceless killer
and it’s all about the kids. Who cares
about the kids? [t’s supposed to be
all about the villains — at least inmy
mind itis.”

Sinister Sounds

Naturally, Zombie helmed the
movie’s unique soundtrack, which
showcases his own music alongside
classics from The Ramones, Slim
Whitman, Buck Owens and Helen
Kane. “The movie's set in 1977, so
the music had to reflect that,” he
says of the older tracks. “I didn’t
want my music to be popping up al
over the place, because I feel that
would take you out of the picture.

"The songs that [ have sort of play
in the background, and a lot of times
they’re just instrumental, so you
don't really notice them. But the
stuff like Slim Whitman and Buck
Owens, those songs are really up-
front in the movie.

“They really have the vibe of the
film, and they play against type, sort
of. The Slim Whitman song is this
beautiful love song that plays over
this horrific scene. To me, that's al-
ways more jarring than some heavy,
scary music over a heavy, scary
scene.”

Zombie didn’t want to fall into
the current soundtrack syndrome
and instead looked to soundtracks
like Pulp Fiction’s for inspiration.
“That soundtrack truly represents
the movie, whereas most sound-
tracks now don't,” he says. “Most of
the songs aren’t even in the movie,
and if they are, they're in the movie
for one second. I wanted a sound-
track that was an audio version of
the film.”

The soundtrack’s oddest moment
comes when Zombie teams up with
none other than Lionel Richie and
rapper Trina to turn in “Brickhouse
2003,” a Zombified remake of the
Commodores classic. “It was almost
like a joke that became reality,”

“House of 1,000
Corpses was too
dark, it was too
depraved —
everything a good
horror movie should
be.”

Zombie says. “The thing that was
weird was doing a cover of the song
with the guy whose song it is. Usu-
ally, you just do a cover, and you
never have any feedback from the
original person. He seemed pretty
thrilled with it.”

The Evil Disney

If the Richie collaboration sounds
weird, consider the fact that last
summer The Dixie Chicks picked
Zombie to direct one of their videos
after seeing his work on the video
for the Ozzy Osbourne ballad
“Dreamer.”

Unfortunately, he had to decline,
because he was on the Ozzfest tour.
“It wasn't possible to cancel a week
of shows to do a video,” he says. "I
would have loved to do it.  always
want to do something different, and
The Dixie Chicks would have been
a really good one.”

House of 1,000 Corpses is only the
beginning for Zombie as a director.
He says he’s already working on a
new script and has plans for more
movies, as well as music. With such
awide array of talents and products,
does Zombie ever feel like he's be-
come a brand?

“I never really looked at it that
way, but it sort of starts becoming
that, I guess,” he says. “I like doing
everything, where somehow it all
interconnects. Even though things
are different — the records, the stage
show, the movie, the videos, the toys
—it’s all this sort of evil Disney you
can get into.”
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‘Smackin’

Wonder if Steve
Jobs likes Gods-
mack.

Even if the Ap-
ple entrepreneur
isn’t a fan, more
than 263,000 con-
sumers certainly are:
They made the Re-
public/Universal
rockers from New

AHt

g

Godsméck

England Ne. 1 on this week's Top 50 HITS album
chart. Godsmack’s third album, Facelegs, should
make them anything but.

comers to the top
10 include Capi-
tol’s Lisa Marie
Presley, whose de-
but album, To
Whom It May Con-
cern, is anything
but a hound dog.
It bows at No. 5
with an impres-
sive 140,000 in
sales as the single
builds at Pop.
Meanwhile, Epic
soul man Ginu-
wine’s The Senior lands at No. 7, fueled by the top
five Rhythmic track “Hell Yeah.”

James Taylor’s best-of on Warner Strategic

Lisa Mrie Presley

11, while WSM'’s Cher retrospective is up 1%,
thanks to last week’s primetime TV special, and
finishes at No. 6.

Warner Bros.” Linkin Park drop a spot from
No. 1, a position they held for two weeks. Shady/
Aftermath/Interscope’s 50 Cent (No. 3), Capitol’s
Now 12 (No. 4), Blue Note/Virgin's Norah Jones
(No. 8), Epic’s Celine Dion (No. 9) and Wind-up’s
Evanescence (No. 10) complete the top 10. There
are a total of nine 100,000-plus sellers on the charts
this week; interestingly, the nine are ranked one
through nine as well. Will wonders never cease?

Other chart newcomers include Roc-A-Fella/
IDJMG's Jay-Z repackage (No. 13), Lost Highway/
IDIMG’s Lucinda Williams (No. 18) and Rap-A-
Lot/Virgin's Scarface (No. 28). RCA’s Elvis Pres-
ley’s #1 Hits (No. 43), Columbia rapper Nas (No.
45) and J's Busta Rhymes (No. 50) reenter the chart.

Cher, double-
digit increases
are registered
by RCA’s Chris-
tina Aguilera
(+15%, 31-27), |
DreamWorks
Nashville's &
Toby Keith
(+16%, 37-34),
WB’s  Trapt
(+16%, 40-38)
and Epic’s Jen-

nifer Lopez

(+12%, 45-44).

Ginuwine

a4 M7 S TOP50ALBUMS 2
il \&/ % . THE INDUSTRY’S NO. 1 RETAIL CHART April 18, 2003
‘
w ™ ARTIST r ALBUM LABEL PCWERINDEX CHANGE
- i GODSMACK Faceless Republic/Universal 263,540 -
1 2 LINKIN PARK : Meteora Warner Bros. 176,530 -32%
2 3 50 CENT F Get Rich Or Die Tryin’ Shady/Aftermath/interscope 158,458 -8%
3 4 VARIOUS : Now 12 Capitol 141,178 1%
- 5 LISA MARIE PRESLE& To Whom It May Concern Capitol 140,245 -
7 6 CHER f Very Best Of Cher Warner Bros. 123477 +11%
- 7 GINUWINE i The Senior Epic 118,180 -
5 8 NORAH JONES Come Away With Me Blue Note/Virgin 113,333 -15%
4 9 CELINE DION g One Heart Epic 102,584 -32%
8 10 EVANESCENCE ] Fallen Wind-up 83,696 +3%
- 1" JAMES TAYLOR | Best Of James Taylor Warner Bros. 71,163 -
10 12 RKELLY Chocolate Factory Jive 70,115 1%
- 13 JAY-Z F Biueprint 2.1 Roc-A-Fella/lIDJMG 67,816 -
6 14 WHITE STRIPES . Elephant 174 61,212 -49%
12 15 SEAN PAUL E Dutty Rock VP/Atlantic 61,091 1%
I 16 KID ROCK [ Cocky Atlantic 61,064 -10%
98 17 SOUNDTRACK i Chicaga Epic 60,236 -26%
- 18 LUCINDA WILLIAMS World Without Tears Lost Highway/IDJMG 45,239 -
14 19 FABOLOUS F Street Dreams Elektra/EEG 41,165 T 0%
16 20 AUDIOSLAVE . Audioslave Interscape/Epic 40,664 -3%
19 21 AVRIL LAVIGNE | Let Go Arista 39,436 +2%
22 22 GOOD CHARLOTTE Young & Hopeless Daylight/Epic 38,797 +7%
23 23 JUSTIN TIMBERI.A_*E Justified Jive 38,651 +9%
15 24 COLDPLAY i Rush Of Blood To The Head Capitol 38,095 9%
20 25 LIL" KIM ; La Bella Mafia Atlantic 36,565 -3%
18 26 EMINEM Eminem Show Aftermath/interscope 34,734 1%
31 27 CHRISTINA AGUIlﬁﬁlA Stripped ACA 32,509 +15%
- 28 SCARFACE Balls And My Word Rap-A-Lot/Virgin 31,818 -
21 29 DIXIE CHICKS E Home Open Wide/Monument 30,952 15%
25 30 KIDZ BOPKIDS | Kidz Bop Vol.3 Razor & Tie 30,502 -8%
32 k]| 3 DOORS DOWN | Away From The Sun Universal 30,369 +8%
24 32 BRIAN MCKNIGHT U Turn Motown 30,351 11%
29 33 JOHN MAYER | Room For Squares Aware/Columbia 30,114 1%
37 34 TOBY KEITH | Unleashed DreamWorks 29,325 +16%
28 3 ALL-AMERICAN REJECTS All-American Rejects DreamWorks 28,7117 -6%
13 36 DIPLOMATS Diplomatic Immunity Roc-A-Fella/IDJMG 28,652 -45%
26 37 AFl E Sing The Sorrow DreamWorks 27,598 A7%
40 38 TRAPT Trapt Warner Bros. 26,296 +16%
i 39 MISSY ELLIOTT E Under Construction Gold Mind/Elektra/EEG 26,039 6%
38 40 SIMPLE PLAN F No Pads No Helmets... Just Balls Lava 24,213 A%
27 4 SOUNDTRACK I 8 Mile Shady/Interscope 22,7112 -26%
33 42 B2K Pandemonium Epic 21,517 -23%
~ 43 ELVISPRESLEY | 30 #1 Hits RCA 21,401 -
45 a4 JENNIFER LOPEZ | This Is Me Then Epic 21,293 +12%
- 45 NAS ! God's Son Columbia 20,694 -
43 46 CHEVELLE i Wonder What's Next Epic 20,340 +1%
3B 47 SNOOP DOGG F Paid Tha Cost To Be Da Boss Doggy Style/Priarity/Capitol 19,518 -26%
48 48 TIM MCGRAW Tim Mcgraw & The Dancehall... Curb 18,957 0%
42 49 MATCHBOX TW@T‘! More Than You Think You Are Melisma/Atiantic 18,702 7%
- 50 BUSTA RHYMES | It Ain't Safe No More J 18,580 -
© HITS Magazine Inc.
‘
UJ\J ALBBMS i Other new- Marketing debuts just outside the top 10 at No. Aside from
|

Next week: It's gonna be all about 50 Cent, as his
historic combo DVD-CD hits, yup, the album charts.

|
|
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Two For The
Price Of One

Solo female acts have been some of the hottest commodities on the
Pop market for years. Britney Spears and Christina Aguilera closed
out the millennjum as two of the biggest names in the business, and

more recently Michelle Branch,
Vanessa Carlton and Avril Lavigne
have commanded their share of |§H
the spotlight. So what's a label to %
do with all this competition? [g#
That’s right: offer a deal Pop pro-
grammers can't refuse — two for
the price of one!

Lena Katina and Julia Volkova,
otherwise known as the Russian
pop duo T.A.T.U., are Going for
Adds at Pop with “Not Gonna Get
Us.” The teenage pair caused quite
a stir earlier this year as they kissed in the much talked-about video
for “All the Things She Said,” the first single from 200km/h in the Wrong
Lane.

Though our next group are also two teenage girls, don’t expect them
to make out on camera anytime soon. The Troys, sisters Lindsey and
Anna Troy, introduce “What Do You Do” to Pop next week. The San
Diego natives co-wrote the track with The Matrix — in fact, The Troys
had a hand in writing every song on their upcoming Elektra debut,
Massaging Your Ego.

Country fans can rejoice as new songs from legendary artists hit
the airwaves. Brooks & Dunn present “Red Dirt Road,” the lead
single and title track from their forthcoming CD. The duo have been
nominated for three ACM
Awards this year and are current-
ly touring the Midwest and East
with their Neon Circus & Wild
West Show through mid-May,
with many special guests in tow.
Kenny Rogers also delivers new
material to the format, unveiling
“I'm Missing You” from his up-
coming CD Back to the Well. Writ-
ten by Steve Wariner and Billy
Kirsch, “I'm Missing You” is a
wartime-themed song.

Sacramento’s Deftones are debuting new music next week at Rock,
Active Rock and Alternative with “Minerva,” the lead single from
their self-titled May 20 release. The Deftones also have a single on the
upcoming Matrix Reloaded soundtrack and will be joining Limp Biz-
kit, Linkin Park, Metallica and Mudvayne for the Summer Sanitari-
um 2003 tour.

Alternative has a lot to offer next week as Radiohead go for adds
with “There There,” the first track from their upcoming album Hail
to the Thief. WENX/Boston, KTBZ/Houston, CIMX/Detroit and
WNNX/Atlanta have all added 3 e
the track early. :

Up-and-coming band Ozma
also come to the format with “Bad
Dogs” from their May 6 release
Spending Time on the Borderline. If
you haven’t had the chance to
check out the band’s entertaining
live show, make plans to attend
their CD release party, taking
place May 16 in Los Angeles at the
El Rey.

Smilez & Southstar are hitting
Rhythmic and Urban with “Now
That You're Gone” from their debut album, Crash the Party. Though
the duo came to prominence through Orlando’s underground scene,
both were transplants to the city: Smilez grew up in the Bronx, while
Southstar lived in both Hawaii and Los Angeles.

Meanwhile, Washington, DC native Ginuwine unleashes “In Those
Jeans,” the latest track from his current album, The Senior, to Urban.
Explains the R&B crooner about the album’s title, “The Senior is about
growth. In school, you're not the same person as a senior that you
were as a freshman. This is my fourth album, so it's like my senior
year. And everything relates back to learning and growing. It's me as
a man vs. me being young and just getting into the business.”

— Mike Trias

T.A.T.U.

Brooks & Dunn

i

Ginuwine
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Week Of 4/21/03

CHR/POP

HITMAN SAMMY SAM Step Daddy (Universal)
T.A.T.U. Not Gonna Get Us (/nterscope)
TROYS What Do You Do (Flektra/FEG)

CHR/RHYTHMIC

LATIF | Don’t Wanna Hurt You (Morown/Universal)

SMILEZ & SOUTHSTAR Now That You're Gone
(ARTIS Tdirect)

URBAN

DRU HILL  Love You (Def Souli0JMG)
GINUWINE In Those Jeans (£pic/
LATIF | Don’t Wanna Hurt You (Matown)

SMILEZ & SOUTHSTAR Now That You're Gone
(ARTIS Tdirect)

URBAN AC

DRU HILL | Love You (Def SouliDJMG)
JEFFREY OSBORNE Rest Of Our Lives (JayOz/Koch)
R. KELLY I'll Never Leave (Jive/

COUNTRY

BILLY CURRINGTON Walk A Little Straighter (Mercury/

BROOKS & DUNN Red Dirt Road (4rista/

CLINT DANIELS The Letter {Almost Home) (Monument/Epic)

JOE NICHOLS She Only Smokes When She Drinks
{Universal South)
KENNY ROGERS I'm Missing You (Oreamcatcher)

RUSHLOW | Can't Be Your Friend (Lyric Street)

AC

FRANKIE J. Don't Wanna Try (Columbia/
SHANIA TWAIN Forever And For Always (Mercury)

HOT AC

VONRAY I'll Show You Flektra/FEG)

SMOOTH JAZZ

BWB Ruby Baby (Warner Bros.)
GERALD VEASLEY Coup DeVille (Heads Up)

MOLLY JOHNSON Goh Child/Redemption Song (Narada)

PAUL JACKSON, JR. It's A Shame (Blue Note)
RONNY JORDAN At Last (W-Coded)

ROCK

DEFTONES Minerva (Maverick/Reprise)

ETHER SEEDS Save Your Own Life (Roadrunner/iDJMG)
EXIES Kickout (Virgin)

FEEDER Come Back Around (Universal)

PACIFIER Comfort Me (Arista)

VENDETTA RED Shatterday (Epic)

ACTIVE ROCK

DEFTONES Minerva (Maverick/Reprise/

ETHER SEEDS Save Your Own Life (Roadrunner/iDJMG)
FEEDER Come Back Around (Universal)

PACIFIER Comfort Me (Arista/

VENDETTA RED Shatterday (pic/

ALTERNATIVE

ALL-AMERICAN REJECTS The Last Song (JreamWorks)
DEFTONES Minerva (Maverick/Reprise)

EXIES Kickout (Virgin)

FEEDER Come Back Around (Universal)

FORTY FOOT ECHO Save Me (Hollywaod)

0ZMA Bad Dogs (Kung Fu)

PACIFIER Comfort Me (4rista)

RADIOHEAD There There (Capitol)

VENDETTA RED Shatterday (Fpic/

TRIPLE A

ASHLEY MACISAAC Lay Me Down (Last Highway/IDJMG)
BART FERGUSON Tomorrow (On Radar/

BILL FRISELL 7te Intercontinentals (Nonesuch)

BOB HOLROYD Games Without Frontiers (Six Degrees)
EELS Saturday Morning (DreamWorks/

LIZZIE WEST Dusty Turnaround (Warner Bros.)

MARCIA BALL Foreclose On The House Of Love (Alligator)
MARY FAHL The Great Unknown (Odyssey/Sony)

NEVER ON SUNDAY Fighting With Myself (Seventy Six/
NEW PORNOGRAPHERS Flectric Version (Matador)
PAOLO CONTE Reveries (Nonesuch)

PSEUDOPOD All Gver You (/nterscape)

RADIOHEAD There There (Capitol)

THIRD WORLD It's Not Too Late (Shanachie/
YOUNGBLOODS Sweet Good Times (Liguid 8/

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds

is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

gmaffei@radioandrecords.com.
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Variety Key In

Power Gold Analysis

The best-testing pop gold

1
1 rior to the war with Iraq creating further distractions for CHR, many

CHR/POP

R&R April 18, 2003

Letter To The Editor

Thanks for publishing the CHR power ratios. It goes a long way toward
dispelling the myth that young-end formats are not profitable. Look at some
of the great stations on your list that are generating significant revenue.

CHR has never been more profitable. We've experienced the same success in India-

Here are WNOU's 12 + shares for the past few surveys:
Fall'01: 5.6

Winter '02: 6.3

Spring '02: 5.3

Summer '02: 5.5

Average: 5.67

2002 Miller Kaplan Total Revenue Share: 4.7

Power Ratio: .83

napolis with WNOU (Radionow). The station, while still growing audience shares, pushed
revenue up 48% over last year. We know we have much more upside. We've pushed our
power ratio up considerably, to .83. Advertisers understand the value of buying a format that
attracts an audience that will respond, and the numbers prove that this is taking place.

On a closing note (I'll never admit to it if I'm called to the stand), the only way we've been

stations in the format were already languishing in recent Arbitrends.
Time spent listening continues to decline, and with artists like 50 Cent
sitting at the top of the charts week after week, Rhythmic competition
has developed an even sharper edge against Pop stations. On the al-
ternative side, you have another extreme in Linkin Park creating a
quandary for Pop stations looking for mother-daughter appeal.

In tough times many Pop programmers
look to tighten up. These words from consult-
ant Guy Zapoleon always resonate with me:
“The key to maintaining mass appeal is sound
balance — varying tempo and style so that
hearing their favorites every two to three
songs satisfies both pop rock and pop rhyth-
mic fans. The hard part during the Doldrums
is finding pop music, which is the glue be-
tween the extremes of rock and rhythmic.

“As rock and rhythmic get harder while
pop music fades, it becomes more difficult to
play both rock and rhythmic on the same for-
mat. That is when CHRs change format to spe-

cialize in either rock or rhythmic. Instead of
going to this extreme, CHR should buffer rock
and rhythmic with pop oldies and look for the
right dance, pop rock and pop rhythmic songs
that can be substituted for pure pop.”

With budgets for things like auditorium
music tests virtually nonexistent right now,
programmers and music directors have to
seek out the hits through other means, like
exclusive R&R/Mediabase research. If you
heed Zapoleon's words, here’s a power gold
list that offers the pop oldies you may need
for song buffering and some of the most
played and best-testing pop gold in America.

CHR/Pop
Rank ARTIST Title Year
1 BLINK-182 All The Small Things 1999
2 CREED Higher 1999
3 NEXT Too Close 1997
4 SHAGGY & JANET Luv Me, Luv Me 1998
5 USHER You Make Me Wanna... 1997
6 GOO GOO DOLLS Slide 1998
7 PUFF DADDY f/FAITH EVANS & 112 I'll Be Missing You 1997
8 VERTICAL HORIZON Everything You Want 1999
9  SONIQUE It Feels So Good 1999
10 GOO GOO DOLLS Iris 1998
11 THIRD EYE BLIND Semi-Charmed Life 1997
12 ALICE DEEJAY Better Off Alone 1999
13 DESTINY’'S CHILD Jumpin’, Jumpin’ 1999
14 JAY-Z Can | Get A.... 1998
15 AALIYAH Are You That Somebody 1998
16 2 PAC & DR. DRE California Love 1995
17 BLAQUE Bring It All To Me 1999
18 DMX Party Up (Up In Here) 1999
19 SANTANA {/ROB THOMAS Smooth 1999
20 702 Where My Girls At 1999
21 NOTORIOUS B.I.G. Mo' Money, Mo’ Problems 1997
22 BLAQUE 808 1999
23 K-Cl & JOJO All My Life 1997
24  GREEN DAY Time Of Your Life (Good Riddance) 1997
25 MATCHBOX TWENTY If You're Gone 2000
26 FUEL Hemorrhage (In My Hands) 2000
27  TLC No Scrubs 1999
28  SMASH MOUTH All Star 1999
29  SUGAR RAY Someday 1999

successful from a revenue perspective is that sales and programming work not side by side,
but together. David Edgar is a great programmer who has put an excellent product on the

air, but he’s been even more valuable coaching sales on effective campaigns and promo-
tions for the station’s clients.

As always, thanks again for telling the CHR story.

— J. Chapman

Director/Sales, Emmis Radio, Indianapolis

The views expressed in a letter to the editor are those of the writer only. The writer is solely

responsible for the content. R&R reserves the right to edit letters.

Rank ARTIST Title

30
3
32
33
34
35
36
37
38
39
40
L]

42
43
44
45
46

47
48
49
50
51
52
53
54
55
56
57
58
59
60
61
62
63
64
65
66
67
68
69
70
4
72

LENNY KRAVITZ Fly Away
FUGEES Killing Me Softly

SUGAR RAY Every Morning

TRAIN Meet Virginia

NO DOUBT Don't Speak

LIT My Own Worst Enemy

PRAS {/ODB & MYA Ghetto Superstar
TONIC If You Could Only See
MATCHBOX TWENTY 3 AM
DESTINY’S CHILD Say My Name
JENNIFER LOPEZ If You Had My Love
LENNY KRAVITZ American Woman
AEROSMITH | Don’t Want To Miss A Thing
GREEN DAY When | Come Around
BARENAKED LADIES One Week
MONTELL JORDAN This Is How We Do It
NATALIE IMBRUGLIA Torn

TLC Waterfalls

GINUWINE Pony

SUGAR RAY Fly

JOE | Wanna Know

BLACKSTREET No Diggity

JUVENILE Back That Azz Up

IAN VAN DAHL Castles In The Sky
MATCHBOX TWENTY Push

SIR MIX-A-LOT Baby Got Back
EVERLAST What It's Like

NOTORIOUS B.L.G. Hypnotize

DAVE MATTHEWS BAND Crash into Me
NO DOUBT Just A Girl

TLC Unpretty

MATCHBOX 20 Real World

GOO GOO DOLLS Name

EVE 6 Inside Out

TLC Creep

INOJ Love You Down

DR. DRE The Next Episode

MONIFAH Touch It

EDWIN MCCAIN 1'll Be

LAURYN HILL Doo Wop (That Thing)
RED HOT CHILI PEPPERS Under The Bridge
MARK MORRISON Return Of The Mack
BIG PUNISHER f/JOE Still Not A Player

Year

1998
1996
1998
1999
1995
1999
1998
1997
1997
1999
1999
1999
1998
1994
1998
1995
1998
1994
1996
1997
1999
1996
1999
2000
1997
1992
1998
1997
1996
1995
1999
1997
1995
1998
1994
1997
1999
1998
1997
1998
1992
1997
1998

Source: Mediabase 24/7

Continued on Page 30
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DonMiss he One Great Industry E ven T

The Beverly Hilton Hotel ~ Beverly Hills, California

reqistration:

© information: © registration fees:
REGISTRATION FEE includes admission to all sessions, cocktail party and hospitality events.

+* ONLINE registration at: . .

www.radioandrecords.com 3 OR MORE* ON OR BEFORE MAY 9, 2003 o= $399 EACH

© SINGLE ON OR BEFORE MAY 9, 2003 2 $425EAC

3+ FAX this form to: (310) 203-8450 F
. HOTLINE: (31 0) 788-1696 O 3 OR MORE"* MAY 10 - JUNE 13, 2003 *+ $450 EACH
* MAIL to- SINGLE MAY 10 - JUNE 13, 2003 * $475 EACH

R&R CONVENTION 2003 EXTRA THURSDAY COCKTAIL TICKETS > $85 EACH

KE‘""]" SPEAKH‘ P BeiX Sio8e o] REGISTRATION AFTER JU 2003 > $56
Los Angeles, CA 90051-6708 N-SITE ATION R JUNE 13, & $595 EACH

Ru DY * All 3 Attendee Names Must Be Submitted Together

E I “ I-I A N I Rmaiing aetiess: @ method of payment:
= AmountEnclosed: $

********** visa O MaslerCardO AMEXQ Discovero Check Q

Title
Acc t Numb. Exp. Date
107TH MAYOR Call Letters/Company Name Format cumiiumet aa
UF NEW YORK CITY Street Print Cardholder’'s Name
City State Zip Cardholder’s Signature
FRUM 1993'2001 CANCELLATION POLICY: All cancellations must be submitted in writing.

Telephone # Fax# A full refund less a $100.00 administrative fee will be issued after the convention

if notification is received on or before May 9, 2003. Cancellations received
M ﬁ * ﬁ# ﬁ' *** = between May 10-23, 2003 will be subject to a $150.00 administrative fee.
E-mail No refund will be issued for cancellations after May 23, 2003 or for no shows.

hotel: |

MERV GRIFFIN’'S []
Tell them it’s the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.
= To confirm your reservation, your arrival must be
TYPE OF ROOM CONVENTION RATES guaranteed by charging two nights deposit to a major
SINGLE/DOUBLE $179.00 credit card, or you may send payment by mail.
CABANA ROOMS ] ' $229.00 % Deposits will be refunded only if reservation is
3.
JR. SUITES $350.00 and up cancelled by May 30, 2003.
T OSSN GRS % Reservations requested after May 30, 2003 or after
. iai B the room block has been filled are subject to availability
and may not be available at tha convention rate.
For RESERVAHONS’ please call: % Check in time is 3:00 pm; check out time is 12 noon.
(310) 285-1307 or 1-800-HILTONS
. . Mailing Address: The Beverly Hilton Hotel
| www.beverlyhills.hilton.com 9876 Wilshire Boulevard, Beverly Hills, CA 90210

(Group Code: RRC)
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CHR/POP CALLOUT AMERICA. By :Bullseye

-
&7

e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES April 18, 2003

CaLLout Americae Song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of March 23-29.

HP) = Hit Potential ®

ARTIST TITLE LABEL(S)

R. KELLY Ignition (/ive)
HP) SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol

50 CENT In Da Club (Shady/Aftermath/interscope)
H@ JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG)

EMINEM Sing For The Moment (Shady/interscope)
H@ TYRESE How You Gonna Act Like That (/)

AALIYAH Miss You (BlackGroundfUniversal)

JA RULE HASHANT| Mesmerize (Murder Inc./IDJMG)

AMANDA PEREZ Ange! (Powerhowse/Virgin)

NIVEA Don't Mess With My Man (Jive/
H@ FIELD MOB Sick Of Being Lonely (MCA)

JENNIFER LOPEZ fILL COOL J All | Have (Epic/
HP) NAS | Can (Columbia)

3 DOORS DOWN When I'm Gone (Republic/Universal)

EMINEM Superman (Shady/Interscope)

MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG)

B2K and P. DIDDY Bump, Bump, Bump (Epic/

CHRISTINA AGUILERA Beautiful (RCA)

AVRIL LAVIGNE I'm With You (Arista/

JUSTIN TIMBERLAKE Cry Me A River {ive/

KID ROCK f/SHERYL CROW Picture (Atlantic/

GOOD CHARLOTTE The Anthem (£pic/

SIMPLE PLAN I'd Bo Anything (Lava/

TLC Damaged /Arista)

JUSTIN TIMBERLAKE Rock Your Body (ive/

NO DOUBT Running f/nterscope)

STACIE ORRICO Stuck (ForeFront/Virgin)

T.A.T.U. All The Things She Said finterscope/

CHRISTINA AGUILERA Fighter (RCA/

BOWLING FOR SOUP Gil All The Bad Guys Want /Sivertone/Jive/
DANIEL BEDINGFIELD !f Youre Not The One (/siand/IDJMG)

CHR/POP

TOTAL AVERAGE

FANORABILITY ESTIMATE (1-5)

™w

3.92
391
3.90
3.89
3.88
3.88
3.87
384
383
3.78
3.76
3.75
373
373
372
3.70
3.67
3.65
3.56
3.54
3.44
KK 3
339
337
3.35
3.30
3.26
3.22
122
3.18
3.16

w

3.89

3.93

3.85
3.91
3.87
3.88
3.85
3.68
3.88
wn
372
3.65
372
in
3.68
367
3.58
3.46
34
344
352
3.34
332
3.25
KW
323
3.15

2W

39N

3.93

3.76
3.98
379
3.80
3.82
3.63
3.98
3.72
3.65
3.70
3.76
3.69
3.76
3.80
370
3.69

3.56
3.49

3.59

KR
3.35
3.51

3w

3.91

3.94

3.88
3.96
3.81
3.86
374
3.72
3.96

3.62
379
3.79
in
374
3.88
3.74
3.84

3.59
348

353

KK

345
3.45

92.0
92.6
937
96.3
98.0
96.0
98.3
929
96.6
923
90.0
90.3
94.3
99.1
96.6
86.9
99.4
78.3
194
82.6
80.3
76.0
70.9
78.9
86.3
70.3
70.6
71.4

28.3

WOMEN  WOMEN  WOMEN MID-

12-17 18-24  25-34| EAST SOUTH WEST WEST

4.04
3.84
3.67
374
379
3.83
3.80
3.75
3.96
374
3.58
3.76
387
3.85
3.65
384
3.90
3.67
in
340
333
3.69
3.51
332
348
3.15
3.22
i
334
3.25
289

4.00
in
4.13
3.96
3.89
4.02
411
4.00
4.06
3.87
393
374
393
3.75
3.93
3.95
383
372
3.58
343
329
3.51
3.63
3.56
353
3.01
127
3.23
3.19
3.27
3.08

4.07
3.85
4.10
3.85
3.80
3.96
3.99
3.78
3.88
381
3.79
373
379
3.69
378
374
374
3.45
3.30
3.59
3.39
3.40
328
3.30
3.16
323
333
312
3.04
3.08
3.09

3.68
4.18
3.45
3.85
3.96
3.65
3.50
374
3.55
3.66
3.55
3.78
.47
3.75
345
339
344
3.80
379
3.60
3.63
333
3.26
3.25
3.36
357
319
3.32
3.40
3.19
332

3.76
3.90
3.98
3.95
3.63
3.87
3.89
3.76
3.87
3.93
3.90
372
3.61
3.81
3.75
378
343
3.76
357
372
N
3.30
3.36
3.39
3.30
342
34
3.33
3.07
290
n

3.88
3.93
3.86
3.81
3.95
3.89
3.99
384
373
359
3.68
3.59
3.51
357
3.70
357
3.61
3.58
339
3.53
3.60
3.61
3.45
3.38
3.38
iNn
3.19
3.07
3.46
3.23
3.35

3.99
3.95
4.10
4.05
4.14
3.94
3.81
4.01
3.78
3.88
3.88
393
3.92
3.65
379
3.61
375
3.60
3.58
3.51
342
3.06
323
K3
323
332
323
318
3.01
3.34
iNn

CALLOUT AMERICAe

HOT SCORES

By ANTHONY ACAMPORA

R @ Kelly climbs to the top of Callout

America this week with “Ignition” (Jive).
The song ranks fifth among teens, second
with women 18-24 and ninth with wom-
en 25-34. “Ignition” is tuming out to be the

biggest pop hit of Kelly’s career.

Snoop Dogg debuts at No. 2 with
“Beautiful” (Doggy Style/Priority /Capi-
tol). The song, which goes to No. 1 on
R&R'’s Urban chart this week and is top
10 on the Rhythmic chart, is testing huge
with females: It ranks sixth with women
18-24 and first among women 25-34.

Two other songs make strong debuts
on the survey this week: Jay-Z debuts at
No. 4 with “Excuse Me Miss” (Roc-A-
Fella/IDIMG), which ranks seventh with
teens, sixth 18-24 and third 25-34. And Em-
inem is back yet again with “Sing for the
Moment” (Shady/Interscope). “Sing”
ranks fifth overall, ninth with women 18-
24 and second with women 25-34,

Tyrese continues to post solid Callout
America scores with “How You Gonna Act
Like That” (J). Tyrese ranks fourth with
teens and women 18-24 and is sixth over-
all.

Field Mob are closing in on the top 10
with “Sick of Being Lonely” (MCA), rank-
ing 11th overall, ninth with teens and 10th
18-24.

Nas ranks top 10 in two demos with
“I Can” (Columbia): He's ninth with teens
and 10th among women 18-24.

Fabolous (Elektra/EEG), who debut-
ed at No. 1 last week, was not tested in this
week's survey but will retum next week.

If you'd like to view Callout America
on the web, go to www.bullsi.com, where
our partnership with Bullseye Research
allows you to slice and dice the numbers.
This week’s password is green.

Total sample size is 350 respondents with a +/-5 margin of error. Totai average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washingten, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Las
Vegas, Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, Seattle.
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' ' CHRIPOPTOP50_ [ Powered By {¢
i o Yo April 18, 2003 )
WK Wi ARTIST TITLE LABEL(S) Lites pLavs mp%%%é:]sons T e | Most Added’
1 1 50 CENT In Da Club (Shagy/Aftermath/interscope) 8298 109 922638 10 1220 | wwww.rradds.com
2 @ 3DOORS DOWN When I'm Gone (Republic/Universal) 7993  +291 896334 17 125/0
4 @ R.KELLY Ignition Uivef 7174  +907 806705 7 12113 et eiefiotes s
) . KELLY CLARKSON Miss Independent (RC4/ 59
3 @ AMANDA PEREZ Angel (Powerhowse/Virgin) 6801  +129 655562 12 1220 | SIMPLE PLAN Addicted flava/ 2
5 6  JENNIFER LOPEZ FILL COOL J All | Have (Epic/ 5483 752 470764 16 1280 | JEWELIntition (Atiantic/ , 2
13 @  EMINEM Sing For The Moment (Shadl/Aftermath/interscope) 5428  +934 664689 5  122)2 igﬁ:l:::t g:;f‘l'f: gff,g 'I’s jtintc) 13
10 € OANIEL BEDINGFIELD If You're Not The One (Isiand//DJMG) 5030 +415 542849 8 12711 | pRaNKIE J. Do't Wanna Try (Columbia 12
8 9  KID ROCK W/SHERYL CROW Picture (Lava/Atlantic) 4745 759 657271 23 1180 | BECKY BAELING Getaway (Universal 12
7 10 JA RULE FIASHANTIMesmerize (Murder Inc./IDJMG) 4555  -1021 431005 15  123/0 | ALL-AMERICAN REJECTS Swing Swing (DreamWorks) "
. . : . 50 CENT 21 Questions (Shady/Aftermath/interscope) 10
12 11 AALIYAH Miss You /Bbckpround/u,wersa// 4473 100 480807 13 10500 | o o il ol s
15 (3 CHRISTINA AGUILERA Fighter (RCA/ 4321  +598 442091 5 1211
9 13 AVRIL LAVIGNE I'm With You /Arista/ 4283 1000 377299 19  129)0
27 EVANESCENCE Bring Me To Life (Wind-up/ 3706 +1103 421456 7 187 Most
1 15 MISSY ELLIOTT Gossip Folks (Gold Mind/Flektra/FEG) 3636 969 320091 12 10 | Jmcreased p[ays
16 ) GOODCHARLOTTE The Anthem (Epic/ 3575  +288 450126 6 1163 -
14 17 B2K AND P. DIDDY Bump, Bump, Bump (Epic/ 3213 542 325781 17 1250 | semst e v i
17 18 BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive) 3209 -69 362481 13 116/0 | EVANESCENCE Bring Me To Life (Wind-up/ +1103
20 ) STACIE ORRICO Stuck (Forefront/Virgin) 3125  +148 300247 9 118/2 | EMINEM Sing For The Moment (Shady/Attermathinterscope)  +934
24 @D GINUWINE Hell Yeah (Forc/ 3067 +282 328988 8  98/3 :-E ';;l:mjg:'g"t“ éJ’V"’/MW/VP/M o +§%
et bus an +
25 € MATCHBOX TWENTY Unwell (Melisma/Atlantic) 2974  +232 256893 g8 841 ERE Nt o m,,ay”m ! 7
30 @ SEAN PAUL Get Busy, (48/40/VF/Atlantic) 2831 +876 428740 k] 104/18 | JUSTIN TIMBERLAKE Rock Your Body (ive/ +681
29 @B  AVRIL LAVIGNE Losing Grip (Arista) 2561  +583 279026 3 115[2 | JENNIFER LOPEZ Im Glad o/ +678
22 24 T.AT.U.All The Things She Said (lnterscape) 2327 645 239998 18 125(0 ﬁc::f['m ::EUELF“AE'S";:f (’i”}"/ +::§
. . osing Grip {Arista, +
26 25  JUSTIN TIMBERLAKE Cry Me A River (ive/ 2203 465 268289 18 12410 | paui BEniecie e voe Not The One fsandlUMG)  +415
23 26 EMINEM Superman (Shady/Aftermath/interscope) 2203 763 221311 14 1180
31 @@ MADONNA American Life (Maverick/W5) 2162 +260 241556 3 86/0 Most
32 € FIELD MOB Sick Of Being Lonely (MCA/ 2073  +237 210658 7 195 Pl
ed Recurrents
21 24 TLC Damaged (Aristaj 1985 890 207552 7 11700 ay
34 @ COLDPLAY Clocks (Capitol) 1923 +240 160807 5 93/5 ARTIST TITLE LABEL(S) TOTAL PLAYS
36 € TYRESE How You Gonna Act Like That (/) 1821  +335 220730 4 906 NIVEA Don't Mess With My Man (ive/ 2893
35 € COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 1708 +85 126233 6 753 5::"‘53;“‘{‘;;“;"“:‘; ‘Bfﬂm' /G’U/I’/ ey f;:g
J . our noay 18 ondaerian ware/Lolumbia,
33 33 SIMPLE PLAN I'd Do Anvtllung (Lava) ' 1514 215 192860 17 10000 | pnen ooy et Stadynterscope s
41 €D WAYNE WONDER Ny Letting Go (VP/Atlantic/ 1504  +231 302500 4  64/9 | pyDDLE OF MUDD She Hates Me (Flawless/Geffen/interscope) 1559
37 35 JAY-ZF/BEYONCE' '03 Bonnie & Clyde (Roc-A-Fella/lDJMG) 1367 899 170999 20  106/0 | NODOUBT FILADY SAW Undemeath It All fterscape/ 1303
48 €D NAS|Can/(Columbial 1304  +193 157234 2 64/8 ;'E"L': vFiT.l'Zﬁ"v"éi}‘vi’l’ﬁﬁ e o Rellnvesal ﬁgg
. B \lemma /Fo heel/universa
47  €P LISAMARIE PRESLEY Lights Out /Cap/IfJ//‘ | 1221 +97 134604 7 7318 | coon CRARLOTTE Lifestyes O The Fich An.. (i b=
50 € SNOOP DOGG Beautitul (Daggy Style/Priority/Capitol 1186  +154 109383 3 585 | DANIEL BEDINGFIELD Gotta Get Thru This isiand//0JMG) 1056
€D  FRANKIE J. Don't Wanna Try (Columbia) 1173 +326 159370 1 62/12 | NICKELBACK How You Remind Me (Roadrunner/IDJMG) 1042
42 40  JC CHASEZ Blowin’ Me Up (With Her Love) (Jive/ 1167 73 194688 15  107/0 iCﬁm Ifém'ﬂlf BR::‘A‘:H T;‘e Game Of Love Arista) }3§§
y ; omplicated /Arista,
44 4% BLU CANTRELL Breathe (Arista/ 1122 -86 1 11504 g R BT ey o
38 42  SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect) 1067 321 110725 15 7700 LINKIN PARK In The End (Warzer Bros. 976
@ BUSTARHYMES & MARIAH CAREY | Know What You Want (J) 1046  +294 94914 1 556 | NELLY Air Force Ones (Fo’ ReelUniversal) 970
@  B2K Girlfriend (Epic) 1025  +148 82127 1 15 JENNIFER LOPEZ Jenny From The Block (Epic/ 935
28 45  NO DOUBT Running finterscope) 1013 867 139119 11 1110 | CREED OneLast Breath fincup) 424
) MISSY ELLIOTT Work It (Gold Mind/Elektra/FEG) 864
@  JENNIFER LOPEZ 'm Glad (Epic/ 959  +678 125957 1 96117 | piNK Just Like A Pil drista) 810
@ ALLAMERICAN REJECTS Swing Swing (OreamWorks) 938  +262 82727 1 62/11 | DJSAMMY & YANOU Heaven (Robbins) 787
@  JEWEL Intuition Atlantic/ 873  +725 103577 1 93/22 | JUSTINTIMBERLAKE Like | Love You Llie) 768
45 43 BON JOVI Misunderstood (isiand/i0JMG) 844 323 77195 12 7900 :“"Ess“ CARLTON A Thousand Mies (4&Minterscope) 753
) ] UDDLE OF MUDD Blurry (Flawless/Geffen/Interscope/ 738
@  AUDIOSLAVE Like A Stone (interscope/Epic/ 785  +297 65308 1 76/9 | juMMY EAT WORLD The Middle (DreamWorks) 722
130 CHR/Pop reporters. Monitored airplay datd supptied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
f 4/6-4/12. Bullet 0 gaining pl emaining flat f i k. If t tied in total plays, th ith the lal i in p i - .
D D e uns by oo ron atr_20 weeks on the chart Most Added s the total number of new adds afcaly reported to R&R by sach R&R Station Playlists have moved to the web.
reporting station. Songs unreported as adds da not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions e%ualzs Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
| R CHR POP:
\j | ADONNA #* :
! 0 *
M / - oz - Top 40 Monitor: 27
~ ~ } P ] § 3 =
A NMEREICA 3 Over 2000 detecti
_ ol §4 ver etections
| —instant reaction! #4 phones
|S - #2 phones ! illion i i i
KIS -#2phones WH =~ —————— 21 million in combined audience
Y100 — #1 phones  KZHT - #4 phones
3 KRBE - top 10 phones Cover story of PEOPLE :
KXMG: - #3 phones ol Magazine on stands this week m @
MAVERICK ®

T
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CHR/POP TOP 50 INDICATOR

e April 18, 2003

R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’
www.rrindicator.com

LAST THIS TOTAL + /- GROSS WEEKS ON  TOTAL STATIONS/

WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS IMPH{EOSO?IONS CHART ADOS ARTISTTITLE LABEL(S) ADDS
1 1 3 DOORS DOWN When I'm Gone (Republic/Universal) 2990 57 80853 18  50/0 | JENNIFERLOPEZ'm Glad (Epic) 16
2 @ AMANDA PEREZ Angel (Powerhowse/Virgin) 2837  +106 78577 11 5000 'T‘sll;; gl{:';'tls::gl"'? L";’vzfl’f"dleg‘ /”Y“/) - :(‘)

Inge en | oee You) (L/extra,
4 3 50 CENT In Da Club (Shady/Aftermath/interscope) 2539 30 71705 9 510 | TyRESE How You Goma Act ke That 4/ .
8 o JUSTIN TIMBERLAKE Rock Your Body (Jive/ 2524 +425 72510 5 511 FRANKIE J. Don't Wanna Try (Columbia) 8
5 5 AVRIL LAVIGNE I'm With You (Arista/ 2203 209 59283 19 48/1 | EVANESCENCE Bring Me To Life Windup) 7
9 @ DANIEL BEDINGFIELD If You're Not The One /sland//0JMG) 2187  +261 63857 7 510 :ﬁﬁﬁ"a‘:AT‘:]l Ef‘" BS"SY /;";/4%’%’5/'7"” ;
. e nell oong (/siant
3 7 JENNIFER Lp?Ez F.ILL COOL J All| Have (Epic) 2174 M2 62768 14 A6 | i 5
12 @  RKELLY Ignition ive/ 1978 +335 58320 4 an BUSTA RHYMES & MARIAH CAREY | Know What You Want /) 6
7 9 JA RULE FJASHANTI Mesmerize (Murder Inc.//0JMG) 1854 248 46235 13 42/0 | SIMPLE PLAN Addicted (ava/ 6
6 10 KID ROCK W/SHERYL CROW Picture [Lava/Atiantic) 1832 276 51652 23 4400 :;t-:x:’;‘ccf"kﬂf/éfc;sﬂ Swing Swing (DreamWorks) :
. . ocks (Capito
13 m MATCHBOX TWENTY Unwell (Melisma/Atiantic) 1702 +70 48475 9 46/3 JASON MRAZ The Remedy (| Won't Worry) (ElektralEEG) 5
16 @ CHRISTINA AGUILERA Fighter (RC4) 1497  +130 43032 8911 | pUDIOSLAVE Like A Stone (nterscope/Esic 5
14 @ BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive) 1472 +8 41813 12 40/0 | NAS!Can (Coumbia 5
15 @  AALIYAH Miss You (BlackGround/Universal) 1447 +60 36713 g 38N gm%::ﬁlﬂ“h?; f‘/"‘hem (Epic) 2
. ell Yeah (Epic
17 @ EMINEM Sing For The Moment (Shady/Aftermath/interscope) 1363 +137 37033 3 511 LILLIX I's About Time (Maverick/Reprise) a
24 @ EVANESCENCE Bring Me To Life (Wind-up/ 1354 +358 37689 3 5017 JAY-Z Excuse Me Miss (Boc-A-Fella/IDJMG) 4
10 17 T.A.T.U. Al The Things She Said finterscope) 1279 491 38238 21 3710
23 ) GOOD CHARLOTTE The Anthem (Enic/ 1238 +152 33001 5 424
21 @ COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 1193 +62 36195 9 44/0
29 @ COLDPLAY Clocks (Capital 1119 +240 29888 5 395
25 @) STACIE ORRICO Stuck (Forefront/Virgin) 1012 +48 27027 8 3713
27 @)  AVRIL LAVIGNE Losing Grip (Arista/ 974 +44 28567 3 amn
18 23 BZK AND P. DIDDY Bump, Bump, Bump (Epic/ 971 231 23023 15 2700
31 @ MADONNA American Life (Maverick/WB) 933 +177 24848 2 391 Most
22 25  NO DOUBT Running flnterscope) 904 -205 24019 13 25/0
19 26  TLC Damaged (Arista) 873 312 27303 6 290 Increased Pl ays
32 €@ ALL-AMERICAN REJECTS Swing Swing (DreamWorks) 802  +118 22447 3 a5 ToaL
20 28  MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 795 386 18968 10 31/0 | ARTISTTILE LagELs) INCREASE
- JEWEL Intuition (At/antic) +507
36/7
39 8 SEAN PAUL Get Busy (40/40/VFAtlantc) 725  +251 24778 2 / JUSTIN TMBERLAKE hock Your Body e e
35 GINUWINE Hell Yeah (Epic/ 678  +126 17200 2 2818 | pyaNESCENCE Bring Me To Life Mindup) 350
28 31  JUSTIN TIMBERLAKE Cry Me A River (ive/ 630 285 19677 17 25/0 | R KELLY Ignition (ie/ +335
@  JEWEL intuition Atlantic) 589  +507 17424 1 42/6 | DANIEL BEDINGFIELD If You're Not The One siand/OUMG)  +261
40 €D  STACIA Angel (Raystone/ 496  +32 11702 6 191 ;‘é’::‘:‘;’:lt%"fé' " ?{'{j}‘j ;%/Mam/ *::’1’
. R el busy +
43 @ JOHN MAYER Why Georgia (Aware/Columbia) 446 +83 13600 2 2412 COLDPLAY Clocks /Capital) +240
33 35  SIMPLE PLAN I'd Do Anything /Lava) 433 212 12118 15 171 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) +196
34 36  CELINE DION | Drove All Night (Epic) 426 207 12767 10 17/0 | FRANKIEJ. Don't Wamna Try (Calumbia +186
30 37 LUCY WOODWARD Dumb Girls (Atlantic/ 382 400 12338 11 17)0 g":::g::ﬂ"lfgif?:%'f: /’:fVE"/;*(VjB/ +:;;
, . e Anthem (£pre, +
[Debut> @ JENNIFER LOPEZ I'm Glad (£pic/ 380 +259 9802 L 35/16 EMINEM Sing For The Moment (Shady/Aftermath/interscope) ~ +137
48 @ FIELD MOB Sick Of Being Lonely (MCA) J68 +63 8299 2 2211 CHRISTINA AGUILERA Fighter (RC4) +130
@)  JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 361 +196 9224 1 215 | GINUWINEHell Yesh pic) +126
[Debut> (§)  WAYNE WONDER No Letting Go (V/P/Atlantic) 348 +89 15103 1 2113 ﬁ‘l{::s":'f:'CAY" “EJECTi ?VLVTQTS:T?J //”’93'"“/0”‘3/ +:(‘)g
. .. ow You Lonna Act Like [ha +
42 42 LAVABABY Sex Junkie (Liguid 8/ 3 -26 8368 6 1811 | \\ANDA PEREZ Angel PowertowselVigin ST
- @ JAY-Z F{BEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/I0JMG) 304 +68 6983 17 12/0 WAYNE WONDER No Letting Go (V@/Atiantic) +89
47 44 THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG) 302 -4 9208 2 19/0 AUDIOSLAVE Like A Stone //ﬂ!erscope/fpl‘f/‘ +88
49 45 GOO GOO DOLLS Sympathy (Warner Bros.) 284 3 8400 7 140 ;g:g.’ff“,"i“/g"hc Georgia (Aware/Lolumbic) +g:
1 Iritriend (£pIc, +
@ TYRESE How You Gonna Act Like That () 281 +107 5916 1 1918 | Sum a1 The Hel Song dsandI0UMG) B
36 47  EMINEM Superman (Shady/Aftermath/interscope) 213 -267 6542 12 12/0 MATCHBOX TWENTY Unwell (Melisma/Atlantic) +70
37 48  BON JOVI Misunderstood (/sland//IDJMG) 269 -262 7682 13 12/0 JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella//0JMG)  +68
41 49  SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) 267 139 6058 11 110 E';llj:m: g:;xfsB;'"gY Lﬁ"e'YTWC/‘[’;/ — +gg
n . Ig Yellow [axi (Gerfen, nterscope, +
€  FRANKIE J. Don’t Wanna Try (Columbia) 258  +186 9644 1 1518 | A ALIYAH Miss You BisckGroundhiversal +60
] ] NAS | Can (Columbia) +49
52 CHR/Pop Indicator reports. Songs ranked %/ 5%%%& flc)nrcfhe airplay week of Sunday 4/6-Saturday 4/12. SIMPLE PLAN Addicted (Lava/ +49
'es 4
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Nestled between Los Angeles and

: @N "ir ' San Francisco, KSLY (Sly 96FM)/San

. Luis Obispo, CA continues to lead the

RE@@R@ way on the state’s beautiful Central

Coast. It's an exciting time at main-
With

. stream Top 40 right now; we have an
Cralg Marshall ; abundance of great rhythmic product,
MD, KSLY/San Luis Obispo, CA

as well as performing rock cuts that
energize the station. A hit is a hitis a
hit, and we play them all on Sly
96FM. & Tap of the phones right now are Eminem,
Good Charlotte, 50 Cent, Justin Timberlake, R. Kelly
and Bowling Fcr Soup, with Daniel Bedingdfield’s latest
coming on strong. As the weather heats up, so will the
superstar praduct, with consistent performers Christina
Aguilera, Avril Lavigne, 50 Cent, Jennifer Lopez, Ma-

il @1 donna and Eminem keeping the hits coming. Look out
for Beyonce to set it off. New music I’'m feeling includes Evanes-
cence and Sean Paul — two completely different artists, but both a

perfect fit on Sly 96FM. Right now we have no Alternative competition,
so we can go early on, and have consistent success with, pop punk
artists like Good Charlotte, Bowling For Soup, All-American Rejects and
Simple Plan. That is a luxury for us, and we will embrace it as we con-
tinue to serve our listeners.

For the third week in a row, the No. 1
and No. 2 songs on the R&R CHR/ |
Pop chart stay the same. 50 Cent’s “In
da Club” (Shady/Aftermath/Interscope)
posts its fourth week on too with 3
Doors Down’s “When I'm Gene” (Re-
public/Universal) nipping at its heels.
Our Jive superstars are right under-
neath them, as R. Kelly’s “lIgnition”
moves 4-3*, and Justin Timberlake’'s “Rock Your Body” climbs 6-4*
... It's top 10 territory for Daniel Bedingfield; “If You're Not the One”
(Island/IDJMG) ascends 10-8" ... Evanescence are the big movers
on the chart this week; “Bring Me to Life” (Wind-up) vaults 27-14* and
scores the Most Increased Plays title with an additional 1,103 plays
... Programmers hang on to Wayne Wonder’s “Not Letting Go” (VP/
Atlantic), which rises 41-34" ... Last week’s sole debut, Nas’ “| Can”
(Columtia), has radio saying “We can too!” as the song jumps 48-36"
... American Idol's Kelly Clarkson takes the Most Added crown this
week as “Miss Independentf (RCA) racks up 59 adds ... Chart debuts
this week come from Frankie J., Busta Rhymes, B2K, Jennifer
Lopez, All-American Rejerts, Jewel and Audioslave.

— Keith Berman, Radio Editor
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armist: Madonna " T -
: 4 i
LaseL: Maverick/Warner Bros. @ %:

By MIKE TRIAS/ASSISTANT EDITOR

merican Life,” the title track and

lead single from Madonna’s upcom-
ing album, is currently making its way up
the Pop chart. As the April 22 release
date draws closer, the promotional ma-
chine 1s picking up steam. This month
Madonna is prominently featured on
AOTL, MSN and Yahoo! On April 22 she
is scheduled to appear on NBC’s Today
and Dateline and CBS's Late Show With
David Letterman, as well as ABC’s Live
With Regis and Kelly the following day.

Also on the day the album drops, MTV
will air an hourlong special called Ma-
donna on Stage and on the Record. 1t will
be taped that day at MTV’s Times Square
studios in front of a live studio audience.
Carson Daly will host, and Madonna will
probably perform new songs from the al-
bum and take questions from the audi-
ence. Among the subjects that could be
discussed is the controversial video for
“American Life.” which she decided not to
air on its April 4 debut date.

In a statement released on her website
Madonna says, “I have decided not to re-
lease my new video. It was filmed before
the war started, and [ do not believe it is
appropriate to air it at this time. Due to
the volatile state of the world and out of
sensitivity and respect for the armed
forces, who I support and pray for. I do
not want to risk offending anyone who
might misinterpret the meaning of the
video.” Reportedly, a new clip has been
filmed, which will include some of the old
video's footage. The new version of the
clip will be unveiled April 21.

The media blitz culminates on April 24,
when Madonna guest stars on an episode
of the sitcom Will & Grace. Rather than
appearing as herself, Madonna will play

Karen’s (Megan Mullaly) roommate. Get-
ting Madonna to appear on the show was
no easy task for Tim Kaiscr, the show’s
co-Executive Producer. He spent two
vears pursuing the singer, whom he
heard did not own a television or even
know about Will & Grace. Finally, after
she received tapes of other stars’ appear-
ances on the show — including Matt
Damon and Michael Douglas and
many arrangements of English roses,
Madonna agreed.

Speaking of English roses: Madonna
will be writing a series of five illustrated
storybooxs for children 6 and older. The
first book, The English Roses. will be pub-
lished in September 2003, and each vol-
ume will feature a ditferent internation-
ally acclaimed illustrator.

With all this going on, don't forget
about the CD American Life. Madonna
wrote and produced the album with
Mirwais Ahmadzai. with whom she
teamed in 2000 for Music, her last album
of original material. American Life, her
10th studio album, was recorded over
the course of a year in Los Angeles and
London. Says Madonna about the
project. “All of these songs reflect my
current state of mind. I feel like I have
just woken up out of a dream. They
range from dismay and anger to joy and
certainty. Hopefully, [ have taken the
personal and made it universal.”
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&818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

EEIEIEEMH&-‘}? o America’s Best Testing CHR/Pop Songs 12+ ( New& AC tive .
- i MEMRE™ For The Week Ending 4/18/03 :
: LINKIN PARK Somewhere [ Belong (Warner Bros.)

Artist Title (Label) TW LW Familiarity Burn  TD Familiarity Burn Total Plays: 719, Total Stations: 13, Adds: 4

EVANESCENCE Bring Me To Life (Wind-up/ 4.27 - 5% 6% 432 55% 5% ,

MATCHBOX TWENTY Unwell (Adantic) 423 409 67% 6% 436  68% 4% | | JASONMRAZThe Remedy (| Won't Worry) (Elektra/EEG)

3 DOORS DOWN When 'm Gone (Republic/Universal 406 422 98%  24% 413 - 94% 24% | | 1otal Plays: 716, Total Stations: 55, Adds: 9

GOOD CHARLOTTE The Anthem /Epic/ 401 403 82% 17% 394 6% 17%

SIMPLE PLAN I'd Do Anything [Lava/ 399 404 85% 23% 380 82% 24% JAY-Z Excuse Me Miss (Roc-A-Fella/0JMG)

STACIE ORRICO Stuck (Virgin/ 399 3.96 57% 6% 391 51% 6% Total Plays: 705, Total Stations: 43, Adds: 8

CHRISTINA AGUILERA Fighter (RCA/ 395 400 75% 10% 3.95 1% 10%

BOWLING FOR SOUP Girl All The Bad Guys Want /Sifvertone/Jive) 395 391 15% 15%  3.72 M% 17%

AVRIL LAVIGNE Losing Grip (Arista) 3.86 - 12%  13% 379 67%  13% LILLIX It's About Time (Maverick/Reprise)

AVRIL LAVIGNE I'm With You (Arista) 382 385 98% 46% 373 98% 49% Total Plays: 626, Total Stations: 63, Adds: 8

EMINEM Sing For The Moment (Shady/Interscope) 3g1 387 87% 19% 379 82% 19%

TLC Damaged (Arista) in n 69% 14% 3.64 68% 14% . .

JUSTIN TIMBERLAKE Rock Your Body (Jive/ 367 371 91% 23% 397  93%  18% #;]t:Nmmvﬁ?s v!:l’:g:g:fﬂfg’:’;ﬁ’”g" =

50 CENT In Da Club (Shady/Interscope/ 367 375 90% 40% 3.74 89% 39% T e

DANIEL BEDINGFIELD If You're Not The One (/siand/IDJMG) 367 3.86 69% 1% 3N 68% 13%

NO DOUBT Running /interscape) 365 3.61 81% 21% 362 80% 24% 50 CENT 21 Questions (Shady/Aftermattyinterscope)

CHRISTINA AGUILERA Beautiful (RCA/ 361 369 9% 54% 357 100% 55% Total Plays: 505, Total Stations: 25, Adds: 10

AALIYAH Miss You (BlackGround/Universal) 361 3713 82% 28%  3.73 82% 21%

EMINEM Superman (Shady/Interscope/interscope/ 354 3.61 9% 37%  3.62 95% 36% , ,

T. A. T. U. Al The Things She Said //nterscape) 354 352  91% 38% 344  91% 439 | | FABOLOUSFILIL'MO Can't Let You Go (Flektra/EEG)

JUSTIN TIMBERLAKE Cry Me A River ive/ 352 373 98% 53% 385  98% 43% | | TotalPlays:460, Total Stations: 30, Adds: 7

KID ROCK FISHERYL CROW Picture (Atiantic) Ja6 368 98% 49% 348 98% 51%

NIVEA Don’t Mess With My Man (/ive/ 34 347 85% 43% 340 86% 46% LIL' KIM The Jump Off (Queen Bee/Atiantic)

R. KELLY Ignition {Jive) 342 336 1% 26% 345 16% 23% Total Plays: 413, Total Statigns: 22, Adds: 3

MISSY ELLIOTT FT. LUDACRIS Gossip Folks (Gold Mind/Elektra/EEG) 338 354 85% 36%  3.46 8% 31%

JENNIFER LOPEZ FILL COOL J All | Have (Epic/ 337 347 95% 52%  3.40 96% 50%

GINUWINE Hell Yeah (£pic/ 337 340 60% 18% 360  56% 14% KELLY CLARKSON Miss Independent (RCA)

JA RULE FIASHANTI Mesmerize (Murder inc./[0JMG) 333 341 90% 47% 330 9% 47% Total Plays: 352, Total Stations: 59, Adds: 59

AMANDA PEREZ Angel (Virgin/Powerhouse) 327 342 80% 4% 314 80% 37%

B2K AND P. DIDDY Bump, Bump, Bump /£pic/ 326 333 93% 5% 3 9% 51% STAGGA LEE Roll Wit M.V.P. (AATIS Tdirect)
Total sample size is 551 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity Total Plays: 329, Total Stations: 23, Adds: 5
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference. Rate TheMusic.com resuits are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system is available for local radio stations by calling Songs ranked by total plays
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Continued from Page 24
CHR/Pop

Rank ARTIST Title Year
73 OL’ DIRTY BASTARD Got Your Money 1999
74  THIRD EYE BLIND Jumper 1997
75  SMASH MOUTH Walkin’ On The Sun 1997
76  MARC ANTHONY | Need To Know 1999
77  SIXPENCE NONE THE RICHER Kiss Me 1999
78  CHRISTINA AGUILERA Genie In A Bottle 1999
79  GOO GOO DOLLS Black Balloon 1999
80  JENNIFER LOPEZ Waiting For Tonight 1999
81 LEN Steal My Sunshine 1999
82  ALANIS MORISSETTE Ironic 1995
83 SEMISONIC Closing Time 1998
84  JAY-Z Big Pimpin’ 1999
85  AEROSMITH Cryin’ 1993
86  SMASH MOUTH Then The Morning Comes 1999
87  MARCY PLAYGROUND Sex & Candy 1997
88 DAVE MATTHEWS BAND What Would You Say . 1994
89  MATCHBOXTWENTY Back 2 Good 1998
90 GHOST TOWN DJS My Boo 1996
91 THIRD EYE BLIND Never Let You Go 1999
92  THIRD EYE BLIND How's It Going To Be? 1997
93 CHRISTINA AGUILERA What A Girl Wants 1999
94  MEREDITH BROOKS Bitch 1997
95 SALT-N-PEPA f/EN VOGUE Whatta Man 1993
96  MAX-A-MILLION Sexual Healing 1995
97 D.J. KOOL Let Me Clear My Throat 1996
98  ALANIS MORISSETTE You Learn 1995
99 QUAD CITY DJ’S C'mon N’ Ride It 1996

100 RED HOT CHILI PEPPERS Scar Tissue 1999

Source: Mediabase 24/7

WwWwWw.americanradiohistorv.com

DISNEY AND DUFF Buena Vista Music Group and Walt Disney Records recently presented
singer-actress Hilary Duff with a plaque certifying gold sales of her album The Lizzie McGuire TV
Soundtrack. Seen here (I-r) are Buena Vista Music Group Chairman Bob Cavallo and Sr. VP David
Agnew, Walt Disney Sr. VP/A&R Jay Landers, Duff, Boomania Management's Andre Recke and Walt
Disney VP/Sales Robert Marick and Executive Director/Marketing Damon Whiteside.
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R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all pictured and send
them to:
R&R, c/o Mike Davis: mdavis@radioandrecords.com
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DONTAY THOMPSON

_CHR/RHYTHMIC

dthompson@radibandrecords.com

Blazin’ Hip-Hop, R&B

And... Reggae?

Don’t Think Twice’s John Jr. on breaking dancehall artists

in America

isit just me, or does it seem like there’s a lot more of

the reggae subgenre of dancehall on commercial radio
these days? Who would have thought you’d hear an
artist like Sean Paul, who had a smash at Rhythmic
with “Gimme the Light” and a top five smash with his
followup single, “Get Busy,” on stations such as
WBBM/Chicago or KQKS/Denver?

Of course, reggae isn’t new to the
format — artists like Shaggy,
Beenie Man and Shabba g
Ranks have all had suc- &
cess. But with an artist

1993 1 took an internship with Island
“_“Records. In January of 1994 1
", was hired by Marthe Rey-
“ nolds, my mentor and

like Sean Paul, who
was well known on
the underground reg- [
gae scene for a long N
time before hus recent
platinum success, dance-
hall has reached an entirely
different level.

While most reggae artists have a
more commercial sound, Paul has
~emained true to his core audience
by keeping his edge while also cul-
tivating ties to numerous hip-hop
artists. His collaborations on various
songs introduced his style and mu-
sic to fans of hip-hop. Wayne Won-
der, another ertist who's getting rec-
ognition on America’s radio air-
waves, is next in line to make an im-
pact as a dancehall artist in the U.S.

And then there are the artists on
the underground reggae scene who
are still waiting for commercial rec-
ognition here. Elephant Man, Buju
Banton, Capleton and Bounty Killer
are a few artists who have huge fol-
lowings in Jamaica and the reggae
world but are waiting to get the same
exposure in America.

To get some insight on the growth
of dancehall music in America, [ got
with Don’t Think Twice Media’s
John Jr., who, along with VP
Records, has been instrumental in
getting more and more dancehall
records playad in the States.

R&R: Tell e about your career in the
music industry.

JJ: Thave had a lifelong passion for
music. I trained from the age of 8 as
a classical singer and majored in vo-
cal performance at LaGuardia High
School of Music and Art and Syra-
cuse University. In the summer of

& hero, and Andy Allen,
% then President of Is-
land Records, as Pro-
motion Coordinator
f7 for Island Indepen-
dent Records. This in-
cluded the Quango, 4th
and Broadway, G-Street,

Axiom, Mango, Margaritaville,
Great Jones and Island Jamaica la-
bels.

When Island moved to Eighth
Ave., Marthe was promoted to Is-
land Records, and I took over as
National Manager for Island Inde-
pendents. It wasn't long before I was
working all 12-inch releases from
both Island Records and the inde-
pendents. In the fall of 1997 1 left Is-
land to start Don’t Think Twice.

Coming from a major label, I saw
many areas where I could help sup-
port labels and their artists without
the corporate battles. I found that
with my own company I could be
more creative and impactful than I
was when working within a major
label. Six years later here we are —
scronger than ever.

R&R: Give e the backgronnd of VP
Eecords.

JJ: VP Records is a mom-and-pop
success story. A married couple —
immigrants from Jamaica— opened
a record store in Queens in 1979. It
gets its name from this couple, Vin-
cent and Pat Chin. The store quickly
became the largest distributor of reg-
gae music in the area. In the 1980s
they decided to start a label and pro-
duce their own music. They have
slowly built one of the largest inde-
pendent labels in the country. Today,
sons Chris and Randy Chin run the
family business in New York and are
bringing reggae music to the fore-

front of the American mainstream.

R&R: What role do you play within
the company?

JJ: Don’t Think Twice has worked
with VP Records since 1997. We
work alongside VP/Promotion
Shawn King, quarterbacking their
projects in the U.S. from beginning
to end on the promotion side. We
determine which indies to hire, co-
ordinate their street teams and mix
show, set up radio campaigns, cre-
ate trade ads and do anything else
needed to create the magic,

R&R: Why did the label choose to fo-
cus on dancehall artists?

JJ: Coming from Jamaica and liv-
ing in Jamaica, Queens, the founders
of VP Records focused on reggae
music because it's what they knew.

R&R: How does VP find standout
dancehall artists?

JJ: VP Records finds great artists
by keeping its ear to the street. The
company understands the culture
and the music and refuse to compro-
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Will Dancehall Music
Continue To Gain Popularity?

| went to a few programmers for their thoughts about the recent
successes that dancehall music has had at radio and whether
they think its popularity will continue to grow in America.

E-Bro
MD, WQHT/New York

With the proper major-label support, yes. WQHT (Hot 97)/New York has
always led the way nationally on dancehall with the help of the legendary Bobby
Konders and Jabba's Sunday-night show. This is where hot reggae records can
be heard first; then we funnel the hits into our regular dayparts.

But let's remember that core hip-hop fans have had a love for dancehall
since it was woven into our music in the mid- to late '80s. Heavy D did some
dancehall-style chanting on some of his early records, and let’'s not forget
Shabba Ranks and The Poor Righteous Teachers.

in New York City there is a very large Caribbean population, which is why
dancehall is relevant in clubs and to the image of Hot 97. Recently, there has
been major-label support for dancehall, since VP Records inked its deal with
Atlantic Records. Hot 97 has always made room for hottest dancehall records,
and always will.

Mark Adams
PD, KXJM/Portland, OR

I'm always reluctant to endorse any musical niche at CHR/Rhythmic as the
next “thing.” 1 suppose the better question to ask is, “Do a couple of hit records
from the same niche musical genre have the power to forecast a new movement
at the format?” Put that way, the answer is, of course, no.

Specifically, looking at the success of Sean Paul and Wayne Wonder, |
would characterize that more along the lines of two hit songs that happen to
share a sound rather than somehow heralding a new dancehall movement at
the format. For most programmers, music decisions are made on a case-by-
case basis. As long as the records are hot, they'll have a place at the format.

That said, CHR/Rhythmic is currently dominated by hip-hop and R&B, and
I'm not seeing any real indication of that changing with the core audience. Other
sounds or genres will always have their place within the format — dance, pop,
reggae, etc. — and smart programmers will always be alert to take advantage

of a compatible hit record. But | would be awfully careful about jumping on any
perceived musical bandwagon. Historically, this is more likely to be remem-
bered as a couple of hot records rather than the beginning of a dancehall boom.

Erik Bradley
MD, WBBM/Chicago

There seem 10 be a few more hits of late, but | don't feel that the genre as a
whole has all of a sudden made any significant impact. At least | don't feel that
to be the case in this city, with our listeners.

It seems that every now and then there have been some out-of-left-field
reggae hits — Chaka Demus, Terror Fabulous, Shabba Ranks and Tanto Metro
& Devonte — but | don't think the recent success of Sean Paul or Wayne
Wonder has triggered an explosion of reggae at the pop culture level — at least

mise its credibility. not at this point.
1 shifted to gangsta rap and grunge,  same beats, which are referred to as
For reggae to have the majors didn’t really have the  dawalle. Can you explain what that is?

credibility in the
U.S., it must be
credible in Jamaica.
Often when a reggae
artist is signed to a
major label, they
hecome more like
mainstream R&B
artists than reggae
artists.”

R&R: Why aren't more major labels
signing and developing reggae artists?

JJ: Major labels are very restrict-
ed by trends in mainstream music
tastes. Back in the mid-'90s all the
majors were looking to sign dance-
hall artists. When musical trends

www americanradiohistorvy com

ability to work reggae.

For reggae to have credibility in
the U.S., it must be credible in Jamai-
ca. Often when a reggae artist is
signed to a major label, they become
more like mainstream Ré&B artists
than reggae artists. VI, as an inde-
pendent, has more ability to stay true
to reggae music and culture. While
the mainstream success that reggae
is enjoying right now is great for VP
and reggae music in general, VI will
always work to serve its core.

R&R: Tell us how the deal with VP
and Atlantic Records came about.

JJ: With the amazing success of
Tanto Metro & Devonte’s song “Give
It to Her” last summer and Sean
Paul’s first single, “Gimme the
Light,” blowing up nationally, Atlan-
tic Records recognized the potential
market for reggae music in main-
stream America. VP Records recog-
nized how beneficial major-label
backing could be for its current and
future artists. They formed a strate-
gic alliance and are taking radio by
storm.

R&R: Most dancehall music has the

JJ: “Dawalle” is the hottest dance-
hall riddem, or beat, in America at
this time. It's the music behind the
Wayne Wonder smash “No Letting
Go” and Sean Paul’s “Get Busy.”

R&R: Did you ever think dancehall
would get as big as it is today?

JJ: I have been working reggae
since the early "90s. While reggae
enjoyed some mainstream popular-
ity in the mid-'90s with artists like
Shabba Ranks, Maxie Priest, Beenie
Man and Chaka Demus & Pliers, it
has, for the most part, been a strug-
gle to get reggae played on main-
stream airways. It was often restrict-
ed to specialty shows and the occa-
sional mix show.

Despite the battles, | have always
realized the potential for dancehall
music in the mainstream. Recently
artists like Shaggy, Beenie Man,
Wayne Wonder, Tanto Metro & De-
vonte, TOK, Damian and Stephen
Marley and Sean Paul are bringing
reggae back to the forefront.

With the help of a great team of

Continued on Page 33
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WE  WEEC  ARTIST TITLE LABELES) s LTS .up%:éo%§|%~s T R | Most Added’
1 1 50 CENT In Da Club (Shady/Aftermath/interscope) 5534 -387 813625 15 78/0 www.rradds.com
2 2 R.KELLY Ignition (Jive/ 5096 -60 623714 18 7710 ARTIST TITLE LABEL(S) ADDS
3 © SEANPAUL Get Busy (40/40/VF/Atlantic) 4838 +260 670500 10 7900 FAT JOE FIHUEY DUNBAR Chasing Papi (Sony Discos) 17
4 o FABOLOUS F{LIL' MO Can't Let You Go (Flektra/FEG) 47110 +607 64411 10 76/0 CHINGY Right Thurr (Priority/Capitol 1
5 @ BUSTARHYMES & MARIAH CAREY | Know What You Want () 4232 +363 581501 8 7700 :%E;RYNSBZ YSES ﬂ;’?;mkwﬁ/’f/u :g
. ' -40 One Night Stand (Sick Wid” ft/Jive)
7 0 50 CENT 21 Ouestlon.s /S/zady/A/termat/z.//n.terscop.e/ 4222 +754 621992 6 mm JOE BUDDEN Purp 1t Up Def Jam/IDJMG) 8
6 0 SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol) 3821 +135 573875 13 73/0 DAVID BANNER FILIL' FLIP Like A Pimp (Universal )
8 0 NAS | Can (Columbia) 3617 +302 555853 10 1210 HITMAN SAMMY SAM Step Daddy (Universal) 8
12 0 GINUWINE Hell Yeah (£pic/ Jon +199 357110 13 67/0 ;:NJAN mc BE\Aéare UfH The Boys (Sequence/ g
' : ENTOURAGE Bunny Hop (Universal)
10 @ LIL" KIM The Jump Off (Queen ﬁee/At/ant/c/ 3027 +4 372261 12 76/1 BECKY BAELING Getaway (Universal 8
1 11 TYRESE How You Gonna Act Like That U} 2720 -250 395137 19 70!0 PLAYA Never Too Late (BlackGround/Universal) 8
13 12 AALIYAH Miss You (BlackGround/Universal) 2608 -180 362828 21 70/0
9 13 JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG) 2563 -507 476268 " 720
14 14 B2K Girlfriend (Epic) 22719 22 271049 9 njo
19 @ FRANKIE J. Don't Wanna Try (Columbia) 2033 +142 222329 8 490
15 16 JENNIFER LOPEZ FILL COOL J Al| Have (Epic/ 185 377 228017 17 7100 | MMOSE
17 17 JARULE FIASHANTI Mesmerize (Murder Inc./I0JMG) 1861 218 179168 17 e |Increased Plays
23 @ EMINEM Sing For The Moment (Shady/Aftermath/interscope) 1803 +295 212849 6 53/0 ToraL
20 @ NELLY Pimp Juice (Fo’ ReeffUniversal) 1749 +48 182250 6 69/2 RATISTRITERCABELS) LT
16 20 50 CENT Wanksta (Shady/Interscope/ 1749 428 203674 19 53/0 50 CENT 21 Questions (Shady/Aftermath/interscope) +754
26 €@ JUSTIN TIMBERLAKE Rock Your Body Uive/ 1735 +285 212930 5 49/ ;‘;B:;:Tl"s {’“l'w"mcgﬂ'}; L;‘ Y°",, 30 (Elektra/EEG) +2g;
. . n Love Wit Chu (So So Def/Arista) +
25 @ STAGGA LEE Roll Wit M.V.P. /A/?T/STq’/rect/ 1659 +169 125829 9 60/1 PANJABI MC Beware Of The Boys (Sequence) 422
18 23 MISSY ELLIOTT GOSSIp Folks (Gold Mind/Elektra/EEG) 1555 -579 163647 16 66/0 BUSTA RHYMES & MARIAH CAREY | Know What You Want ) +363
22 24 DMX X Gon Give It To Ya (Ruff Ryders/IDJMG) 1507 36 202292 12 53N MONICA So Gone (/) +345
21 25  2PAC F[TRICK DADDY Still Ballin’ (Amaru/Death Row/Interscope) 1434 -253 179493 9 55/0 JE';":EER lL‘UPEZbIIm Glad (Epic/ +§:;
. . NAS | Can (Columbia) +
29 @ WAYNE WONDER No Letting Go (VP/Atlantic) 1314 +242 234249 18 55/4 EMINEM Sing For The Moment (Shady/Aftermathyiterscape)  +295
24 27  EMINEM Superman (Shady/Aftermath/interscape/ 1256 -242 149588 15 56/0 JUSTIN TIMBERLAKE Rock Your Body (Jive/ +285
35 @ DA BRAT In Love Wit Chu (So So Def/Arista) 191 +439 125982 4 6117
28 @ LIL" MO F/FABOLOUS 4 Ever (Elektra/EEG) 1188 +64 166757 1 5314
3 @ TALIB KWELI Get By (Rawkus/MCA) 1130 +150 156707 5 59/5
38 @ PANJABI MC Beware Of The Boys (Sequence/ 1056 +422 252950 2 17/8 -
34 €D BONE THUGS-N-HARMONY Home (Ruthless/Eic/ 08 33 a3 4 ap |/New&Active
30 33 2PAC Thugz Mansion (Amarw/Death Rowylinterscope) 850 -140 129964 20 39/0 ’ o
40 €D JOEBUDDEN Pump It Up (Def Jam/IDJMG) 766 +220 174369 2 50/8 gﬁ:ﬁm Put That Worran el i
. , 10n8s: ZU, B
[Debut> €) MONICA So Gone () 731 +385 125876 1 544 RATED R InHore Ta Nite 24 sbersal
r /8
33 36  JUSTIN TIMBERLAKE Cry Me A River (Jive/ 725 M 84921 17 38/0 Total Plays: 289, Total Stations: 25, Adds: 1
37 @ DJ KAY SLAY Too Much For Me /Co/umb/a/ 713 0 124668 3 37’3 LIL' JON & THE EASTSIOE BOYZ | Don't Give A @#s% /TVT/
39 @ KEITH MURRAY Yeah Yeah U Know It (Def Jam/IDJMG) 682 +50 105117 5 3710 Total Plays: 273, Total Stations: 12, Adds: 0
49 @ HITMAN SAMMY SAM Step Daddy (Universal) 644 +223 56056 2 3718 DA ENTOURAGE Bunny Hop (Universall
32 40  MARQUES HOUSTON That Girl (interscape) 637 297 67156 10  42)0 Ul e SRR ST T
36 41  BABY FICLIPSE What Happened To That Boy? (Cash Money/Universal) 628 103 73220 11 489j0 f;gﬂa'y‘s" ZSUaBYT\gf; g[gﬁgnfg_ﬁ/gfﬁﬁs_ "
@  JENNIFER LOPEZ I'm Glad (Zpic/ 615  +327 96910 1 385 " um.& fHE - STSIbE ’BUY'Z T
44 @ BONECRUSHER Never Scared (Arista/ 582 +118 101754 3 30/2 Total Plays: 187, Total Stations: 9, Adds: 1 y
47 @ DAVID BANNER FILIL’ FLIP Like A Pimp (Universal) 576 +152 65617 3 45/8 MADONNA American Life (Maverick/WB)
[Debut> (B R.KELLY Snake (ive) 556  +229 134117 143 Total Plays: 178, Total Stations: 8, Adds: 1
@ LIL" KIM F{50 CENT Magic Stick [Queen Bee/Atlantic) 506 +204 128511 1 6/5 DANIEL BEDINGFIELD If You're Not The One fisiand//DJMG)
42 (Y CHOPPA Choppa Style (No Limit/Universal) 501 +4 471411 13 200 Total Plays: 148, Total Statlcn's: 9t Adds: 4
43 @ BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal 499 +15 70121 6 39)0 JURASSIC 5 FIMYA Thin Line (Interscope/
Total Plays: 145, Total Stations: 18, Adds: 1
48 @ LYRIC Hot & Tipsy /) 487 +61 37312 2 31j2
4 50 HOTBOYS My Section (Cash Money/Universal) 469 -35 31488 4 35/0
) Songs ranked by total plays
81 CHR/Rhythmic reporters. Monitored airplayvdata supplied byAIVAIediabase Researph. a division of Premiere Rgdiq Networks. Songs rankeq by total plays for the. airplay
et o v 50 e e e e ot ST o B e srd i bt e 097 | [ g Sttion lalss ave moved 1o the web
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radicandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

Fat Joe & Huey Dunbar _ )
Most Added!! Out of the Box!! HChaS'n g Pap'"

KBEME KCAQ KHTN KISV KKFR KKWD KMEL KNDA KSEQ
KXHT KXJM KYLD KYLZ KYWL KZFM WPOW WWBZ

From the motion picture sountrack “Chasing Papi” in stores now! Sony
Contact: Gabriel Buitrago (305) 695-3679 D1SCOS
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RANK ARTIST TITLE LABEL
1 50 CENT In Da Club (Shady/Aftermath/Interscope)
2 50 CENT 21 Questions (Shady/Aftermath/interscope)
3 SEAN PAUL Get Busy (VP/Atlantic)
4 SNGPP DOGG Beautiful (Doggy Style/Priority/Capitol)
5 NAS | Can (Columbia) |
6 JAY-Z Excuse Me Miss (Roc-A-Felka/I0JMG)
7 FABOLOUS f/LIL' MO Can't Let You Go (Elektra/EEG)
8 LI’ KIM The Jump Off (Queen Bez/Undeas/Atlantic)
9 PANJABIMC Beware Of The Boys (Sequence)
10 GINUWINE Hell Yeah fEpic/ |
11 BUSTA RHYMES f/MARIAH CAREY... | Know What You Want ()
12 R. KELLY Ignition (ive/ |
13 B2K Girlfriend (Epic/
14 JOE BUDDEN Pump It Up (Def Jam/IDJMG)
15 2PAC Stilt Ballin' (Amaru/Tha Row/interscope)
16 R. KELLY f/BIG TIGGER SnakL (Live)
17 DJ KAY SLAY Too Much For Me (Columbia)
18 TALIB KWELI Get By (Rawkus/Priority)
19 LiL" KiM /50 CENT Magic Stick (Queen Bee/Atlantic)
20 WAYNE WONDER No Letting Ga (VP/Atiantic)
21 DA BRAT I'm In Love With You (So So Def/Arista)
22 BABY What Happened To Th#t Boy? (Cash Money/Universal)
23 JAX-Z Stop (Roc-A-Fella/lDJMG)
24 BONECRUSHER Never Scared /So So Def/Arista)
25 50:CENT f/NOTORIOUS B.1.G. Realist Nigga (Shady/Aftermath/interscope/
26 DMX X Gon’ Give It To Ya (Ruff Ryders/IDJMG)
27 LIt MO f/FABOLOUS 4Ever Elektra/EEG)
28 KEITH MURRAY Yeah Yeah U Know it (Def Jam/IDJMG)
29 LiL' JON & EASTSIDE BOYZ Gat Low (TVT)
30 FREEWAY Flipside (Roc-A-Fella/I0JMG)

T
Monitored airplay data supplied by Madiebase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 4/6-4/12/03.

@

(

PHATWW 51X

DIPLOMATS Dipset Anthem (Roc-A-Fella//DJMG)

KILEY BEAN Make Me A Song (Beatciuly/Interscape)

LOON #/P. DIDDY & KELIS How You Want That (Bad Bay/Universal)
PANJABI MC f/JAY-Z Beware Of The Boy (Sequence)

R. KELLY Snake (Jive) ‘

JOE BUDDEN Pump It Up (Spitfire//DJMG)

Right now my hottest joint is Chingy’s “Right Thurr” (Priority). When I
first heard it | thought it was a fluke, but now it's swelled into something
big. | think | had bad hearing at the time. “Right Thurr” is a hot record.
Petey Pablo’s “You Don’t Want That” (Jive) drives people crazy. That and
Lil Jon & The Eastside Boyz's “Get Low” (TVT) are records that are out of
control out here. My slow joint right now is Floetry's “Say Yes” 75%,;;)
(DreamWorks). Any guy who wants to hook up with a lady should play

her this song. It's a quality R&B joint. The next one about to hit is Loon & Kelis’ “How You
Want That” (Bad Boy/Universal). That s**t is hot. The Remix to Jay-Z's “Excuse Me Miss”

{Roc-A-Fella) is another hot-ass record. This summer is going be on fire!

(Editors note: Congrats to Nappy, who just got promoted to Mix Show Coordinator at KXHT)
— DJ Nappy, KXHT/Memphis

The first time | heard Young Gunz's “Can’t Stop, Won't Stop” (Roc-A-Fella/
IDJMG), | was already mesmerized by the beat. The last time | heard it, the
whote crowd screamed when | dropped it in the mix! if you haven't heard it
yet, give it a listen, and you won’t be mad. It's “Grindin™ all over again,
people! Be on the lookout for my new television show with KMEL night
| jock and Chop Shop host Big Von in the Bay Area this fall. The show will
" feature music videos, artist features and gadget reviews. For more infor-

mation, call me at 650-283-0003.

— E Rock, KMEL/San Francisco

R&R: What does te future of dancehall look
like? Do you think it will get better with artists
like Sean Paul?

JJ: When people look at Sean Paul, who
is the hottest thing out of Jamaica right now,
they must also look at some of the other
artists who helped pave the way. Tanto
Metro & Devonte, TOK, Damian and
Stephen Marley, Shaggy and Beenie Man
are a few who definitely helped radio sta-
tions realize the reaction that reggae music
could create. Looking at the upcoming ros-
ter of VP artists and summer releases, [ can
tell you that this could be the biggest sum-
mer ever for reggae music in the U.S.

Blazin’ Hip-Hop....
Continued from Page 31

independent promoters and key radio stations
leading the way — WQHT and WWPR/New
York; WHZT/Greenville, SC; KPWR /Los An-
geles; KYLD/San Francisco; WIOQ/ Philadel-
phia; WIHT and WPGC/Washington; WEDR
and WPOW /Miami; WJMN/Boston; WLLD/
Tampa; WZMX/Hartford; and WWKX/Provi-
dence, to name a few — reggae is becoming a
permanent part of playlists across the country.
Every day [ am closer to hearing my dream
radio tag: “Playing today’s hottest hip-hop,
R&B and reggae music.”

L

Extend your on-air image!

Quick SET

- Dress up your events - Durable Construction
- Maximum Portahility - Set up in 30 seconds

Inventory Reduction Sale!

Save $100

“Thanks. We ldve using the QuickSETs.
Send us another one!”
— Radio One/Columbus

BROADCAST
PRODUCTY

INCORPORATED

1-800-433-3460

6528 Constitution Drive
Fort Wayne, IN 46804
USAe (260) 459-1286
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This Week’s Hottest Music
Bonecrusher’s “Never Scared” (So So
Def/ Arista): This could be the catch phrase
of the summer!
Union Turnpike’s “Oh!” (Independent):
Hip-hop and rock are twin sons of different

mothers, and it’s cool to hear Billy Squier
on the radio again — sort of.

Drunken Munkey’s “E” (Ultra): This is
a hot dance song on our station right now.
Top five phones!

Justin Timberlake’s “Rock Your Body
(Sander Klineenberg Remix)” (Jive): The re-
mix is dope. Were developing this song.

Panjabi MC featuring Jay-Z's “Beware
of the Boys” (Sequence): This song has great
potential.

50 Cent featuring Nate Dogg’s “21 Ques-
tions” (Shady / Aftermath/Interscope): Hot!
Hot! Hot! C'mon, it’s 50 Cent!

... Bobhy Rames = - -
PO, KKPR/EI Pass

Frankie J's “Don’t Wanna Try” (Colum-

bia): Researching top 10! Requesting No. 1!

Da Brat’s “"In Love Wit Chu” (So So Def/
Arista): It’s got a great hook; this will be an
all-daypart joint.

Panjabi MC featuring Jay-Z's “Beware
of the Boys”: If you played Erick Sermon or
Truth Hurts, this one’s sick!

Joe Budden’s “Pump It Up” (Def Jam/
IDJMG): This club anthem gets you shakin’
dat ass from start to finish.

Talib Kweli’s “Get By” (Rawkus/MCA):
The hook stays in your head.

Aiexa The Girl Next-Deor

- MD; KXJW/Porlland, OR
Fabolous featuring Ashanti’s “Into You”
(Elektra/EEG): The no-brainer of the year. It's

.CHRIRHYTHMIC _

got the Tamia hook every
female knows, and it just
makes you feel good
when you hear it.

Kylie Dean’s “Make
Me a Song” (Beatclub/
Interscope): Sounds so
much like Aaliyah, it’s
eerie. Timbaland put
beats to it that make it
perfect to bang all day long.

Lil Kim featuring 50 Cent’s “Magic
Stick” (Queen Bee/Atlantic): Lil Kim. 50
Cent. ‘Nuff said. Heat!

... Dub
“PD, KOWT/Macson

Panjabi MC featuring Jay-Z’s “Beware
of the Boys”: We usually wait on every-
thing, but I had to throw this on the air the
moment | heard it. This song is nuts!

Chingy’s “Right Thurr” (Priority): I
like this track hurr. I wanna put it on the
urr!

Kiley Dean’s “Make Me a Song”: Tim’s
done-done it again. She sounds great, and
the track is all-around solid.

Picks

Chingy’s “Right Thurr”: No. 5 phones
after one week of airplay. Ludacris pro-
duced it, and there’s a catchy hook. Feels
good early.

Lil Kim featuring 50 Cent’s “Magic
Stick”: The standout track on the album. I'm
a big fan.

Kiley Dean

.z diml Jamm =
* PO, WPKF/Poughkeepsie, NY

Panjabi MC featuring Jay-Z's “Beware
of the Boys”: Like a fist between the eyes.
Sounds big on the air!

Jay-Z’s “Stop” (Roc-A-Fella/IDJMG):
Nice club banger.

Dream’s “That’s OK” (Bad Boy/Arista):
Poppy transition records with tempo are a
good thing.

50 Cent’s “Many Men” (Shady/After-
math/Interscope): Another hot track from
ajuggernaut CD.

Ginuwine’s “On My Way” (Epic): Sexy,
Sexy, sexy.

Monica featuring Missy Elliott’s “So
Gone” (J): Love the production from Mis-
sy. This is a song women can hear for sure.

Lil Kim featuring 50 Cent’s “Magic
Stick”: Another 50 Cent record to schedule,
but it's worth it!

Kiley Dean’s “Make Me a Song” (Beat
Club/Interscope): Man, this song is very
hot for us.

Joe Budden’s “Pump It Up”: This is my
joint to play Def Jam Vendetta to! Hot s**t!

Fabolous featuring Ashanti’s “Into You”
(Elekta/EEG): This is going to blow up fast!

Keith Murray’s “Yeah Yeah U Know It”
(Def Jam/IDJMG): Hot club vibe, which is
why I threw it into rotation. Catchy hook!

- David Simpson. . .
=MD, WIZNKMartiord -

Foxy Brown'’s “I Need a Man” (Violator/
IDIMG): Real big requests and mix show
spins. It's now in regular rotation.

Panjabi MC featuring Jay-Z’s “Beware
of the Boys”: Smash on the phones.

Choppa’s “Choppa Style” (No Limit/
Universal): Another big mix show song.
Could go full-time next week!

Frankie J's “Don’t Wanna Try” (Colum-
bia): Sounds like “Tender Love.” Great
song!

.. - FrankE. _+
PD; KMRK/Mitiand-Odessa, TX
Panjabi MC featuring Jay-Z’s “Beware of

the Boys”: This cut is the s**t! Lotsa energy!
Jay-Z’s “Excuse Me Miss” (Roc-A-Fella/
IDJMG): Doing real well with my listeners.
Jay-Z’s “Stop”: This is definitely his next
track!

. Mick Elliott - -
S PD, NNNOUBakershield

Stagga Lee’s “Roll Wit M.V.P.” (ARTIST-
direct): Has the phones rollin’ over. Top five
now at KKXX!

Hitman Sammy Sam’s “Step Daddy”
(Universal): Instant phones. I look for this
to be a huge novelty record.

Talib Kweli’s “Get By”: I turn it up as
loud as I can when it comes on the radio!

e L8G DaVIS - -
' g, WeV/Meltonmin

Joe Budden’s “Pump It Up”: Solid. Good
club record. Gonna play it at night — for
now.

Panjabi MC featuring Jay-Z's “Beware
of the Boys”: Put this one in all day. We're
getting tons of curiosity calls. It's been
called “the Arabic chant song,” “the Knight
Rider song” and “the Indian song.” What-
ever it is, it's working for us!

Drunken Munkey’s “E”: Good tempo
for the station. I think it will work for us
with the beach and all the clubs here. I am
getting some calls on this.

50 Cent’s “PI1.M.P.” (Shady/ Aftermath/
Interscope): I love the way this record
sounds. We're bangin” “21 Questions,” but
I think this could be next. I hope it’s next,
anyway. Great sound.

~. PB, KXJM/Poriland, OR°

Kylie Dean’s “Make Me a Song”: Hot
Timbaland joint. Damn, this girl sounds like
Aaliyah. Spooky, but cool.

Lil Kim featuring 50 Cent’s “Magic
Stick”: Already blowin’ up from mix show
play.

Fabulous featuring Ashanti’s “Into
You”: Immediate, top five phones. Early
callout potential looks solid.

Bonecrusher’s “Never Scared”: He ain’t
never scared! He ain’t never scared!
Grrrrrrrragh!

Keith Murray’s “Yeah Yeah You Know
It”: Another cut blowin” up from mix show
play. Just opened up full-time. Sounds hot.

|1

Call Today!
800.331.4438
www.cgilink.com
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Artist Title (Label)

B RULABAE

W LW Familiarity Burn

America’s Best Testing CHR/Rhythmic Songs 12+
For The Week Ending 4/18/03

TD Familiarity Burn

50 CENT In Da Club (Shady/interscope)
AALIYAH Miss You (BlackGround/Universall
EMINEM Sing For The Moment (Shady/Aftermath/interscope/
JUSTIN TIMBERLAKE Rock Your Body (ive/
FABOLOUS FIMIKE SHOREY & LIL" MO Can't Let You Go (Elektra)
EMINEM Superman (Shady/Aftermath/Interscope/
FIELD MOB Sick Of Being Lonely /MCA)
FRANKIE J Oon't Wanna Try (Columbia)

SNOOP DOGC F/PHARRELL & UNCLE CHARLIE WILSON Beautitul (Priority/Capitol)
50 CENT 21 Questions (Shady/interscope) T

WAYNE WORDER No Letting Go (VP/Atlantic/
DMX X Gon' Give It To Ya (Bloodline/IDJME)
MISSY ELLIOTT FILUDACRIS Gossip Falks (Goid Mind/Elektra/EEG)
R. KELLY Ignition (Jive/

NAS i Can (Columbia)

TYRESE How You Gonna Act Like That (/)
BUSTA RHYMES fIMARIAH CAREY | Know What You Want (/)
50 CENT Wanksta (Shady/Aftermath/interscope)
JA RULE F/ASHANTI Mesmerize /Murderj;c./'/DJMG/
LIL* KIM FIMR. CHEEKS The Jump Off (Atlantic)
GINUWINE Hell Yeah (£pic) !

2 PAC FITRIEK DADDY Still Ballin - Amaru/Tha Row/Interscope (3.63/
THUGZ MANSION Amaru/Death Row/interscope (3,62

JENNIFER LOPEZ FILL COOL J All | Have £/
JAY-Z Excuse Me Miss (Roc-A-Fella/iDJM&)
B2K AND P. DIDDY Bump, Bump, Bump (pic/
STAGGA LEE Roll Wit M.V.P. (Artist Dired‘/
NELLY Pimp Juice (Fo’ ReellUniversal)

B2K Girlfriend /Epic/

420 408  95%
397 394 91%
393 404  93%
3.89 - 95%
386 395 53%
384 379 91%
382 379 56%
381 380 40%
379 314 14%
378 392 53%
378 - 43%
317 381 75%
376 370  94%
376 369  90%
372 386  66%
369 383 73%
369 372 66%
367 360 82%
366 369 97%
366 374  64%
364 3N 15%
3.58 39.00 9%
351 66.00  20%
359 366 99%
358 365 68%
356 364 99%
354 346  26%
350 359  64%
345 346  75%

% 424
30%  4.06
21% 393
21%  3.86

8%  4.02
35%  3.89
16%  3.92

% 389
18%  3.80

8% 397
1% 377
16%  3.85
39% 384
2%  3.93
18%  3.83
16% 3.72
12%  3.85
3% 379
51%  3.69
13% 3713
22% 369
385 37.00
3.78 68.00
53% 354
18% 364
58%  3.53

5%  3.69
14%  3.65
28% 3143

98%
94%
94%
95%
55%
98%
62%
35%
76%
56%
43%
19%
95%
92%
70%
12%
64%
87%
98%
66%
75%

%
18%
99%
M%
99%
23%
66%
1%

40% arTisT: DJ Kay Slay
30% LABeL: Columbia

20% By MIKE TRIAS/ASSISTANT EDITOR
22% s

% eith Grayson has been known
33% by many names — from his

18% original moniker, “KG,” to leg-
6% endary status as graffiti king
20% “DEZ” to the title “Drama King,”

5:"’ due in part to his duties as host of WQHT (Hot 97)/New
13% York's Drama Hour. As DJ Kay Slay, he's become one of the

16% mix-tape circuit's most revered names. His mixes have been
39:/“ the vehicle of choice for attacks and rebuttals by some of
f;oﬁ; rap’s finest. Now Grayson presents The Streetsweeper, Vol.
e 1, his debut CD, slated for a May 20 release.

10% “Too Much for Me,"” the fead single, was pr_oduced byiThe

6% Dream Team. The guest appearances on the single read like a

§3% dream team too: Nas, Foxy Brown and Baby deliver verses,

1% while Amerie sings the hook to the ¢lub banger.

21% Streetsweeper features many of today’s hottest artists,
23 making it a must-have for hip-hop heads everywhere. 50
2 Cent, Eminem, Fat Joe and The Lox (to name just a few) spit

57% rhymes, and even mix-tape rival DJ Clue dropped by for a

20% surprise appearance. Aaron Halt makes a comeback on the

63% project as well. “I'm a master of waking up the dead,” says
a% Slay of his guest selections. “I like to grab hold of brothers

14% who people kind of forgot about, brothers who still have

27% potential and talent, but no one's willing to give them the

Total sample size is 592 respondents. Total aw’erage favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Tolal familiarity
represents the percentage of respondents wko recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persgns 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preferance. Rate TheMusic.com resuits are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. Rate TheMysic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling
818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.
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chance.

“This whole album is like a biography of Kay Siay. That's
why a lot of the titles are symbolic of things that | went
through in my life. From ‘Shot the Fuck Up’ to ‘Drama’ to
‘Ima Smack This Muthafucka Up’ to ‘| Never Like Ya Ass,’
gvery title is based on my life.”
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KKSS/Albuguergwe, NM *
PO: Pate Manriquez
APD Dana Conisz
MO: Atley Faith
o Adas

KYLZ/Albuguergue, NM *

Interim PD/APD Mr. Ciaan

M. 0.J Lop
FAT JOE F/H DUNILAR ~Papi”
PANJABI MC “Boy E‘
PRYMARY COLORT “Change”

KFAT/Anchorage. AK
OM: Michaile Chick

PO: Paul Baris

15 MARY J BLIGE "Foked”
1 JARULE "Regns™

1 LLCOOLJ “Amazm”

WBTS/Atlanta, GA *
PO: Sean Phillips
APO/MD: Maverick

DA BRAT “Love”

WZBZ/Atlantic City, NJ *
PD: Rob Garcia
1Ll KM 50 CEHT “Mage”
A ENTOURAGE

PLAYA "Late”

KQBT/Austin, TX *
PO" Scosler B. Stevenr.
MD Preston Lowe
BEEKY BAELING Getaway"

PLAYA Laxe
Party”

KXMG/Austin, TX *
PO. Jay Michaeis
MD: Bradley Grain
1 AVRIL LAVIGNE lLusmg
1 WAYNE WONDEF “Letting’
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KISV/Bakersfieid, CA *
DM/PD" Bob Lewis
APD/MD: Pitazzo
7" DANIEL BEDING IELD “One
FAT JOE F/H DUNBAR "Papi”
PRYMARY COLCRZ “Cnange

KIOOX(/Bakersfield, CA *
PO: Nick Ellialt
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MO" Lauren Michaelx
E-40 "Stang”
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PD Randy Chase
CHINGY “Right™
DAVIO BANNER' Lt
HITMAN SAMMY SAM Daddy
MONICA “Gene”
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PD: Mickey Johnsan
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5 CHINGY "Right”
FLOETRY "Yes™
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MD- Chris Tyler
1 DAVID BANNEF  “Like’
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“Bun
HITMAN SAMMY 5AM 7 Dadﬂy*

WRVZ/Charlestan, WY
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No Adds.
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PO" Boogie D T
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38 FIELD MOB *Know’

23 CHINGY "Right”
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MO Erlk Bradiey
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4 DABRAT “Love”
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KLUC/Las Vegas, NV *
OM/PO Cat Thomas
APD: mn Sulm:m

‘6 DAYMEL BEDINGF\ELD Un!
3 HITM.
] CHRISTINA AGU LERA thle:‘

KVEG/Las Vegas, NV *
PO Sherila Saulsberry
3 BONECRUSHER “Never
PANJABI MC “Boys™

KWiDALas Vegas, NV *

PD. Tom Nayler
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MD: Jmm
MO Jo
FAUOE F/H DUNBAR “Papr”
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T LIL" MO FIFABOLOUS "Ever’
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PD: Eric Powsrs
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PO/MD: Quena Echols
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15 LiL'JON  “low”
DA BRAT “Love”
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~
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Promotions 101

R&R April 18, 2003

_Urean

Smart thinking from KNOU/New Orleans’ Nicole Robinson

KNOU/New Orleans is one of the newest stations
in the portfolio of Steve Hegwood’s On Top Commu-
nications. So far, so good. The station, known as
“U104.5,” has quickly gained presence in the market
thanks, in part, to the efforts of Promotions Director

Nicole Robinson.

[ recently spoke with Robinson,
one of the stars on the KNOU staff,
about what it's like to market and
promote a fairly new, unestablished
station. First, though, [ asked her to
discuss her life before KNOU. Just
before joining the station she was
the Southwest Regional Promotions
Manager for Koch Records.

Robinson has been involved in
promotions for close to 10 years,
starting as an intern at
Rip-It Records, an inde-
pendent label based out
of Orlando. “During that
time [ was still in school
for recording engineer-
ing,” she says.

“Ibegan my internship |
at the record label’s stu-
dio, and that eventually
led to my working as the
label’s office intern. 1
started in the sales department and
then was tossed into the promotions
department, where [ was givena list
and told to call people about the 69
Boyz's record ‘Tootsie Roll.’

“I covered the Southwest and
Southeast regions, doing promo-
tions and sales for Rip-It all by my
little old self. Needless to say, my en-
gineering aspirations were put
aside.”

New Opportunities
Back Home

While at Rip-It Robinson was
asked by Death Row Records to be-
come their Southwest Regional Pro-
motions Manager. She took the job
and was based in her hometown of
New Orleans. “After some time at
Death Row, I began working at Cash
Money Records,” she says. “I did
promotions and whatever else was
needed to be done for three years.”

During her time at Cash Money
Robinson played an integral part in
breaking Juvenile, The Hot Boyz, BG
and Lil Wayne at radio.

Blackground Records was put-
ting its promotions staff together
and called on Robinson to join the

Nicole Robinson

team as Southwest Regional Rep.
After a short stint there she was per-
suaded by Benny Pough to join the
MCA staff and relocate to Dallas.
From MCA, Robinson moved on to
work at Koch, enabling her to move
back to New Orleans. ‘

“It was while working for Koch
that I was offered the position of
Promotions Director at KNOU, New
Orleans’ hot new radio station,” she
1 says. “l immediately said
| yes. This move marks my
first time in promotions
on the radio side.”

Whether in records or
radio, promotions is a
tough job, and one must
be strong to endure and
succeed. Robinson says
that to be a good promo-
tions director, one must
have talent and access to
great teachers. “You can be taught
to do anything if you are willing to
adapt, but creativity is something
that comes naturally,” she says. “The
formalities or essentials of promo-
tions can be taught, but execution
coupled with creativity is the key.

“When doing radio promotions
you have to, as the saying goes,
think outside of the box. I say you
have to be the box and have the abil-
ity to think outside, inside, on top
of itand around it as well. Anything
and everything that’s hot, you have
to feel it, find it, jump on it and get
it poppin’”

Easy Transition

Robinson’s transition from records
to radio promotions wasn't that
drastic a change for her. In fact, she
says that she doesn’t see much of a
difference between the two jobs.
“There’s really no significant differ-
ence between doing radio promotions
and record promotions,” she says.
“You're still the beggar, just on a dif-
ferent level. You deal with more peo-
ple in radio promotions because
you're dealing with not only the sta-
tion personnel, but the public as well.”

In dealing with the public, pro-
motions directors are required to
have their game face on at all times.
This means that even if you're hav-
ing a bad day, your listeners should
not be able to tell. Robinson says, 1
always remember what I tell my
friends who are in the public eye: No
one forced me to do what I'm doing;
it's something that I chose.

“When you keep
the listener in
mind and put that
extra something
in the program, it
makes the
listener feel that
what you have to
give is something
they can’t live
without.”

“The public doesn’t understand
that this is my job. All they see is that
I'm Nicole from KNOU and that
they love my station. So, if I'm hav-
ing a bad day, [ deal with it. I have
my rotten day when I get home.”

One of the most important fac-
tors in promotions is creativity, es-
pecially if you're in a market with
heavy competition. You don’t
want your station to sound just
like the next one. “Creativity
tossed in with followup is a mix
that works,” Robinson says. “You
can have a ton of things to give
away, but it’s how you present it
that makes it what it is.

"CD win-it-before-you-can-buy-it
promotions are popular, and every-
one loves and will take a free CD,
but it's the twist that you add to it
that makes it even better and more
memorable to the listener. When
you keep the listener in mind and
put that extra something in the pro-
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BUSTA'S IN DA HOUSE J Records artist Busta Rhymes (r) and his
protege, Spliff Star, dropped in to perform for fans at a recent WPWX/

gram, it makes the listener feel that
what you have to give is something
they can't live without.”

When creativity is a major part of
your job there are bound to be days
when the inspiration is just not
there, for whatever reason. When
that happens, Robinson reaches out
for help. "I tell everyone around me
that I need them to help me help
myself,” she says.

Good Promotions
Say A Lot

Robinson says that an example of
a successful promotion that KNOU
just executed was when the station
did an advance screening for the LL
Cool] film Deliver Us From Eva."We
followed the storyline of the movie
and solicited callers to call in and tell
us about the ‘Eva’ in their life,” she
says.

“When they called in with their
stories, they not only won movie
passes, they were also qualified for
the grand prize: a gift certificate to
a local spa where they and a guest
would receive a manicure, pedicure,
massage, facial and lunch courtesy
of the station. You get more mileage
out of something like that than just
giving away a pass to a screening.”

While music is vital to the success
of a radio station, the promotions
department is also essential. Good
promotions mean a successful sta-
tion. “The promotions department
works hand in hand with the pro-
gramming department,” Robinson
says. “Inmy case, I'm very lucky, be-
cause KNOU has a great PD in La-
monda Williams.

“Promotions coupled with pro-
gramming makes for a successful
mix. Having an aggressive street
presence is essential as well. You
must be on the pulse of everything
in your city. With anything that’s
happening, a good promotions di-
rector has his or her station in-
volved. Most important, when
you're involved in the community,
you're always one step ahead.”

It's very easy in promotions to
make a simple mistake that turns
into something major. Because pro-
motions directors deal with the sta-

tion’s listeners, directly or indirect-
ly, it's important that they make
those listeners their No. 1 priority.

“The biggest mistake you could
make in the promotions department
is to not have enough product in-
house or on the street,” Robinson
says. “You should never, ever give
away something on the air that you
don’t have. Listeners are very spe-
cial people, and if they won it, they
definitely want it.”

“You can be taught
to do anything if
you are willing to
adapt, but
creativity is
something that
comes naturally.”

Robinson faces an uphill battle
being Promotions Director at a rela-
tively new station that’s in direct
competition with the heritage sta-
tion in the city, WQUE. Some would
look at the situation and run away,
thinking it too difficult a task, but
not Robinson. “It’s not difficult at
all,” she says. “It's just like the story
of David and Goliath. If you don’t
know the story, go read your Bible.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1668
E-mail:
kpowell@radioandrecords.com
Fax: 310-203-9763
Or post your comments now.
Goto
www.radioandrecords.com and
click on Message Boards.
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Hot 100 audience over 16 million (+2.1m)
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Produced by Avery Johnson for A1 Productions. Executive Producers: Jermaine Dupn and Dan Brown
Killer Mike appears courtesy of Aquemini/Columbia Records. Management: Lance "Scatter" Rieves and Robert Mitchell for Royal Flush Management
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“URBAN TOP 50

‘o April 18, 2003

ARTIST TITLE LABEL(S)

SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol)
JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG)

SEAN PAUL Get Busy (40/40/VP/Atiantic)

50 CENT In Da Club (Shady/Aftermath/interscope)
BUSTA RHYMES & MARIAH CAREY | Know What You Want /J}
LIL" KIM The Jump Off (Queen Bee/Atiantic)

50 CENT 21 Questions /Shady/Aftermath/interscope)

R. KELLY Ignition (Jive/

NAS | Can (Columbia)

TYRESE How You Gonna Act Like That (/)

FABOLOUS F/LIL' MO Can't Let You Go /Elektra/EEG)
AALIYAH Miss You (BlackGround/Universal)
FLOETRY Say Yes (OreamWorks)

JAHEIM Put That Woman First (Divine MilyWB)
WAYNE WONDER No Letting Go /V/P/At/antic)

B2K Girlfriend /Epic/

RON ISLEY F/R. KELLY What Would You Do? /DreamWorks)
GINUWINE Hell Yeah /£pic/

MONICA So Gone (/)

BONECRUSHER Never Scared /Arista/

JENNIFER LOPEZ F/LL COOL J All | Have (Epic/

LIL' MO FIFABOLOUS 4 Ever (Flektra/FEG)

VIVIAN GREEN Emotional Rollercoaster /Columbia)
MISSY ELLIOTT Gossip Folks /Gold Mind/Elektra/EEG)
NELLY Pimp Juice fFo’ ReelfUniversal)

BABY F/CLIPSE What Happened To That Boy? (Cash Money/Universal)
MISSY ELLIOTT Pussycat (Elektra/EEG)

JUSTIN TIMBERLAKE Cry Me A River (J/ive/

JOE BUDDEN Pump It Up [Def Jam/IDJMG)

HEATHER HEADLEY | Wish | Wasn't (/)

HITMAN SAMMY SAM Step Daddy (Universal)

2PAC FITRICK DADDY Still Ballin’ (Amaru/Death Row/interscope/
NIVEA Laundromat (Jive/

DRU HILL | Love You (Def Soul/iDJMG)

MARQUES HOUSTGON That Girl /interscape/

DAVID BANNER FILIL' FLIP Like A Pimp (Universal)
TALIB KWELI Get By (Rawkus/MCA/

702 1 Still Love You (Motown/

CHOPPA Choppa Style (No Limit/Universal)

SYLEENA JOHNSON Guess What (Jive/

JA RULE FIASHANTI Mesmerize (Murder Inc./IDJMG)
MARY J. BLIGE Hooked (MCA)

KILLER MIKE A.D.I.D.A.S. (Aguemini/Columbia)

R. KELLY Snake (Jive/

STAGGA LEE Roll Wit M.V.P. (ARTIS Tdirect/

DJ KAY SLAY Too Much For Me (Columbia)

DA BRAT In Love Wit Chu (So So Def/Arista)

PAYBACK Things U Do flanovative)

KEITH MURRAY Yeah Yeah U Know It (Def Jam/IDJMG)
CHINGY Right Thurr (Priority/Capitol)

TOTAL
PLAYS

3153
3128
2901
2870
2835
2572
2481
2380
2302
2149
2066
1949
1859
1787
1779
1659
1386
1385
1155
1144
1135
1103
1n
1063
986
919
898
897
880
828
825
775
745
122
107
692
671
659
614
569
547
523
522
456
456
423
408
406
406
391

¥/~
PLAYS

+122
-279
+114
-302
+290
-32
+415
-365
+66
-338
+222
-142
+248
+179
+22
+5
+12%
-206
+352
+33
-260
+129
127
-354
+104
-251
+110
-255
+207
+94
+230
75
-219
+129
-183
+145
+113
+66
-4
-31
-258
-85
219
+132
+217
+58
+230
+46
-23
+42

WPRESSIONS
(00)
516405
501199
477489
451959
435118
336622
431182
399049
325190
341750
318863
313584
280168
303392
272943
228885
224885
200914
157327
152978
146408
158074
183041
121005
140360
121289
152469
122614
125355
114053
80731
91368
101769
109224
115345
89436
104863
119056
78381
68336
55572
48783
51227
105586
35160
51788
58969
47363
42451
43255

WEEKS ON  TOTAL STATIONS/
CHART ADDS

12
12
10
15
10
1
6
25
10
22
9
21
1
7
17
8
6
12
3
6
16
7
20
16
5
15
4
14

- T e e e N - O &

64/0
63/0
65/0
64/0
65/1
65/0
65/1
64/0
610
6310
61/2
1510
6313
61/2
61/0
5811
55/3
60/0
6218
5613
54/0
522
40/0
57/0
511
53/0
21
510
53/6
5001
38/6
46/0
570
5501
44/0
39/5
45/2
3N
240
410
44j0
10
4o
21
35/4
44/5
46/6
28)2
36/0
30112

67 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
4/6-4/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

Most Added’

www.rradds.com

ARTIST TITLE LABEL(S) A0DS
FIELD MOB All | Know (MCA/ kL]
PLAYA Never Too Late (BlackGround/Universal) 33
DA ENTOURAGE Bunny Hop (Universal) 19
E-40 One Night Stand (Sick Wid” It/ Jive) 19
MOBB DEEP Double Shots /Loud/Columbia) 14
CHINGY Right Thurr (Priority/Capitol) 12
JUSTIN TIMBERLAKE Rock Your Body #4ve/ _ 9
MONICA So Gone (// 8
JOE BUDDEN Pump It Up (Def Jam/IDJMG) 6
DA BRAT In Love Wit Chu /So So Def/Arista) 6
HITMAN SAMMY SAM Step Daddy (Universal 6
54TH PLATOON She Like /Fubu/ 6

Most

IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
50 CENT 21 Questions (Shady/Aftermath/interscope/ +415
MONICA So Gone /) +352
BUSTA RHYMES & MARIAH CAREY | Know What You Want () +290
FLOETRY Say Yes (DreamWorks/ +248
DA BRAT In Love Wit Chu (So So Def/Arista) +230
HITMAN SAMMY SAM Step Daddy [Universal +230
FABOLOUS F/LIL' MO Can't Let You Go (Flektra/EEG) +222
JOE BUDDEN Pump It Up (Def Jam/iDJMG) +207
JAHEIM Put That Woman First (Divine MilyWB) +179
PANJABI MC Beware Of The Boys /Sequence) +153
DAVID BANNER FLIL' FLIP Like A Pimp (Universall +145
LIL’ KIM F{50 CENT Magic Stick /Queen Bee/Atlantic) +145
New & Active

BRIAN MCKNIGHT Shoulda, Wouida, Coulda (Motown/
Total Plays: 385, Total Stations: 28, Adds: 0

JUSTIN TIMBERLAKE Rock Your Body //ive/
Total Plays: 281, Total Stations: 33, Adds: 9

LIL* JON & THE EASTSIDE BOYZ Play No Games /7¥7)
Total Plays: 247, Total Stations: 18, Adds: 3

NOVEL Peach (Rawkus/
Total Plays: 236, Total Stations: 22, Adds: 2

LSG FILOON Just Friends (Elektra/EEG)
Total Plays: 220, Total Stations: 24, Adds: 1

FIELD MOB All | Know /MCA)
Total Plays: 169, Total Stations: 34, Adds: 34

MC LYTE Ride Wit Me /SG//CMM/iMusic/
Total Plays: 169, Total Stations: 13, Adds: 0

PLAYA Never Too Late (BlackGround/Universal)
Total Plays: 124, Total Stations: 33, Adds: 33

ROSCOE Head To Toe (Priority)
Total Plays: 119, Total Stations; 16, Adds: 0

Songs ranked by total plays

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

Don’t Miss The One Great Industry Event Of The Year!

www americanradiohistorv com

‘Register Now!!
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Reporters

WAJZ/Albany, NY *
PD/MO: Sugar Bear
APD: Marie Cristal

5 PLAYA "Late”

2 E-40 ‘Stand”

1 FIELD MDB “Know"
1 MDBB DEEP “Shots™

CHINGY "Right”

KBCE/Alexandria, LA
APDMO: Dell Banks
No Adds

KEDG/Alexandria, LA

OM/PD: Jay Stevens

MD: Wade Hamptan

10 DA ENTDURAGE “Bunny™
PLAYA "Late’

WHTA/Atlanta, GA *

PO: Jerry Smokin' B

APD: Ryan Cameron

MD: Ramona Debraux
No Adds

WVEE/Atlanta, GA *
OM/PD: Tony Brown
APD/MD: Tosha Love
17 MONICA “Gone”
11 CHINGY “Right”
2 FLOETRY “Yes”

DRU HILL "Love’

WFXA/Augusta, GA *
OM/PD: Ron Thomas
APD: Mojo

12 LIL' JON... "Games™

8 TALIB KWEL! “Get"

7 DA BRAT "Love”

1 PLAYA “Late”

WPRW/Augusta, GA *
PO: Tim Snell
MD: Nighttrain

Ho Adds

WERQ/Baltimore, ND *
APD/MD: Neke At Night
No Adds

WEMX/Baton Rouge, LA *

KTCX/Beaumont, TX *
OM: Jim West
PD: Al Payne
3 DA ENTOURAGE “Bunny”
FIELD MOB “Know"
JUSTIN TIMBERLAKE "Body"

WJZ0/Biloxi-Gulfport, MS *
OM/PD: Rob Neal
MO: Tabari Daniels
10 MDNICA “Gone™
4 DA ENTOURAGE “Bunny"
3 JOE BUDDEN "Pump”
2 HITMAN SAMMY SAM “Daddy”
2 NOVEL "Peach”
1 FIELD MOB "Know™
E-40 "Stand”
PLAYA “Late”
MOBB DEEP “Shats™

WBOT/Boston, MA *

PD: Steve Goushy

APD: Lamar Robinson

MD: T. Clark

7 DJ KAY SLAY "Much”
MONICA "Gone”

WBLK/Butfalo, NY *

PD/MOD: Chris Reynolds

14 LIL MO F/FABOLOUS “Ever”
FIELD MOB “Know'

WWWZ/Charleston, SC *

OM/PD: Terry Base

MD: Yonni 0’Donohue

5 FIELD MOB “Know™

5 PLAYA“Late”

2 MOBB DEEP "Shats"
DA ENTOURAGE “Bunny”
NOVEL "Peach”

WPEG/Charlotte, NC *
OM/PO: Teri Avery

APD/MO: Nate Quick |
26 RON ISLEY F/R KELLY "What
19 FIELD MOB “Know”

& DAVID BANNER.. “Like™

3 TALIG KWELI “Get"

WJITT/Chattanooga, TN *
PD: Keith Landecker
MD: Magic
14 FIELD MOB "Know"
2 E-40"Stand”
BENZING "Would"
DA ENTOURAGE “Bunny™
PLAYA “Late”

WGCI/Chicago, IL *

Stations and their adds listed alphabetically by market

WPWX/Chicago, IL *
PD: Jay Alan
MD: Traci Reynolds
3 HITMAN SAMMY SAM “Daddy
DJ KAY SLAY "Much”
FIELD MOB "Know™
JOE BUDDEN “Pump™
MOBB DEEP “Shats”

WIZF/Cincinnati, OH *
PO/MO: Terri Thomas
21 700 st

9 DAVID BANNER.. “Like"
8 STAGGA LEE "Roll"

WENZ/Cleveland, OH *
PD: Kim Johnson

MO: Eddie Bauer

1 DABRAT “Love”

1 JAHEIM "Woman”

WHXT/Columbia, SC *

PO: Chris Connors

APD: Harold Banks

MD: Shanik Mincie

23 FIELD MOB "Know"

9 PLAYA “Late”

2 JUSTIN TIMBERLAKE "Boty
MOBB DEEP "Shats”

WWDM/Columbia, SC *
POMD: Mike Love
APD: Vemessa Pendergrass
14 FIELO MOB “Know™
9 PLAYALate’
1 £-40 “Stand”

MOBB DEEP “Shots™

WFXE/Columbus, GA
PD: Michaei Soul

18 MARY J BLIGE “Hooked™
10 FIELD MOB "Know"

5 DA ENTOURAGE “Burny”
5 PLAYA “Late”

WCKX/Columbus, DH *
PO: Paul Strong

MD: Warren Stevens

7 CHINGY "Right”

1 DJKAY SLAY “Much”

1 FIELD MOB "Know"

KKDA/Dallas-Ft. Werth, TX *
PO/MD: Skip Cheatham
32 DAVID BANNER... “Like"
10 DA ENTQURAGE “Bunny”
2 FIELD MOB “Know"
1 DJKAY SLAY “Much”
1 DABRAT “Love”
MARIQ “C'mon”
PLAYA “Late”

WJLB/Detroit, MI *
PD: KJ Holiday
APD/MD: Kris Kelley
1 PLAYA “Late”
CHINGY “Right”
FIELD MOB "Know”

WAIN/Dothan, AL
OM/PD: JR Wilson
MD: Jamar Wilson

10 DA ENTOURAGE "Bunny”
10 PLAYA “Late”
5 E-40“Stand”

WZFX/Fayettevilie, NC *
PD: Jetf Anderson
APD: Garvett Davis
MD: Taylor Morgan
PLAYA "Late”™

WTMG/Gainesville-Dcala, FL *

PD/APD: Chris Ryan

6 FIELD MOB "Know

1 BUCKSHOT “Ready’
DA ENTOURAGE "Bunny”
E-40 "Stand”
PLAYA “Late”

WIKS/Greenville, NC *
PDMOD: B K. Kirkland
MONICA “Gone’
NELLY “Pimp”

WJIMZ/Greenville, SC *
PD/MD: Doug Davis
13 PLAYA "Late

WEUPHuntsville, AL *
PDMOD: Steve Munry
28 B2 “Gurttmend”
1 MOBB DEEP "Shats™
FIELD MOB “Know™
JOE BUDDEN “Pump”

WJMI/Jackson, MS *

OM/PDMD: Stan Branson

34 PLAYA “Late”

15 FIELD MOB “Know"

3 DA ENTOURAGE “Bunny”
£-40 “Stand”

WJBT/Jacksonville, FL *

PD: Mike Williams

MO: G-Wiz

2 JUSTIN TIMBERLAKE “Body”
HITMAN SAMMY SAM “Daddy™
LI’ MO F/FABOLOUS "Ever”
PLAYA “Late”

KPRS/Kansas City, MO *
APD/MD: Myron Fears

2 CHINGY “Right”

1 STAGGA LEE "Roll"

1 DJ KAY SLAY "Much”

KliZXilleen-Temple, TX
PD/MD: Mychal Maguire

21 HITMAN SAMMY SAM “Daddy”
16 DA BRAT "Love”

16 JENNIFER LOPEZ “Glad”

13 DA ENTOURAGE “Bunny”

10 BENZING “Would"

10 FIELD MOB "Know™

KRRQAalayette, LA *

PO/MO: John Kinnit

7 PLAYA “Late”

5 LILJON “Games

3 DA ENTOURAGE “Bunny”

1 FIELD MOB "Know"
£-40 "Stand’

WQHH/Lansing, M| *
PO/MOD: Brant Johnsan
1 MOBB DEEP “Shots™
1 E-40 "Stand
DA ENTOURAGE “Bunny”
FIELD MOB "Know'
PLAYA "Late™

WBTF/Lexington-Fayette, KY *
PO/MD: Jay Alexander
1 FIELD MOB "Know

CROOKED | "Row

£-40 “Stand”

MOBB DEEP “Shats”

PLAYA "Late"

KIPR/Little Rock, AR *
DM/PD/MD: Joe Booker
11 DA ENTOURAGE “Bunny”
7 FIELD MOB "Know"
54TH PLATOON “She"
£-40 “Stand”
PLAYA "Late”

KKBT/Los Angeles, CA *
PD: Rob Scorpio

MO: Dorsey Fuller

17 JOE BUDDEN “Pump”

13 E-40 “Stand”

3 MONICA “Gane"

3 CHINGY “Right"

WFXMMacon, GA
OM/PD: Ralph Meachum
6 DA ENTOURAGE “Bunny”
6 PLAYA “Late”

WIBB/Macon, GA

PD: Chris Wiltiams
APD: Ava Blakk

2 DA ENTOURAGE "Bunmy”
2 PLAYALate”

WHRK/Memphis, TN *
OM/PD: Nate Bell
APD: Eileen Collier
MD: Devin Steel
19 FABOLOUS FAIL MO “Can't”
9 MONICA “Gone”
E-40"Stang”
FIELD MOB "Know”
PLAYA “Late’

WEDR/Miami, FL *
OM/PO/MD: Cedric Hollywood
No Adds

WKKV/Milwaukee, Wi *
PD: Ronn Scott

MD: Doc Love

31 50 CENT 21

WBLX/Mobile, AL *
PO/MD: Myronda Reuben
5 OA ENTOURAGE “Bunny'
1 FIELD MD8 "Know"
JUSTIN TIMBERLAKE "Body"
PAYBAK “Things™
PLAYA "Late”

WZHTMontgomery, AL
PD: Darryl Elliott
MD: Michael Long
54 MISSY ELLIOTT “Pussycat”
FIELD MOB “Know"
PLAYA "Late”

WUBT/Nashille, TN *
33 AON ISLEY FR KELLY “What"
12 BONECRUSHER "Never"
FIELD MOB "Know"
PLAYA “Late”

KNOU/New Orleans, LA *
PD: Lamonda Williams
31 CHINGY “Rght"
24 FLOETRY "Yes™
FIELO MOB “Know"
HITMAN SAMMY SAM “Daddy”

WBLS/New York, NY *

PD: Vinny Brown

MD: Deneen Womack
No Adds

WWPR/MNew York, NY *
PD: Michael Saunders
MO: Mara Melendez

29 LOON FKELIS "That"

3 FLOETRY "Yes’

WBHH/MNorfolk, VA *

PD/MD: Heart Attack

60 M0BB DEEP “Shots™
54TH PLATCON “She™
CHINGY “Right”
DA ENTOURAGE "Bunny”
E-40 "Stand”

WOWINorfolk, VA *
OM/PD: Daisy Davis
APDMD: Michael Mauzone
3 MOBB DEEP "Shots”

DA BRAT "Love”

£-40 "Stand”

PLAYA "Late

KVSP/Oklahoma City, OK *
OM/PD: Terry Monday
MO: Eddie Brasco
12 FIELD MOB “Know’
11 CHINGY "Right’
2 PLAYA “Late”
54TH PLATOON "She”
DA ENTOURAGE "Bunny”
£ 40 "Stand’

WUSL/Philadelphia, PA *
PD: Glenn Cooper
MD: Coka Lani
AMD: Cosmic Kev
32 BUSTA RHYMES/MARIAH “Kriow"
14 RON ISLEY F/R KELLY "What"
5 HEATHER HEADLEY "Wish"
1 PLAYA “Late”

DA BRAT “Love”

FIELD MOB “Know™

MOBB DEEP “Shots™

WAMO Pitishurgh, PA *
Interim PD/MO: BJ Baogie
1 40 “Stand”

CROOKED | "Row”

FIELD MOB "Know™

MOBB OEEP “Shats”

WQOK/Raleigh-Durham, NC *
PD: Cy Young

MD: Sean Alexander

4 CHINGY “Right”

T

WCDX/Richmond, VA * WFUN/St. Louis, MO *

PD: Terry Foxx APD: Craig Black

MD: Reggie Baker MD: Koa Koa Thai

7 JUSTIN TIMBERLAXE “Body” 35 MISSY ELLIDTT “Pussycat”
4 JOE BUDDEN “Pump" MONICA “Gone”

WPHR/Syracuse, NY *

PD: Butch Charles

MD: Kenny Dees

2 STAGGA LEE “Roll”

1 JUSTIN TIMBERLAKE “Sody™
PLAYA “Late”

WRHHMichmond, VA *
:J.D. Kunes

MD: Alvin “Big Nat” Smalls
DA BRAT "Love”
JUSTIN TIMBERLAKE “Body”™

WOKX/Rochester, NY *

OM/PD: Andre Marcel WTMP/Tampa, FL

MD: Kala O'Neal MD: Big Money Ced
FIELD MO8 "Know" 29 BONECRUSHER “Never”
PLAYA “Late" 11 FIELD MOB “Know™

9 PLAYA "Late’

WTLZ/Saginaw, MI *

PD: Eugene Brown WJUC/Toledo, OH *

1 BONECRUSHER “Never” PD: Chartie Mack
PLAYA “Late” MD: Nikki G.
3 54TH PLATOON "She”
1 PLAYA "Late”
£-40 “Stand”

DA ENTOURAGE “Bunny”
WEAS/Savannah, GA
PD: Sam Neison

MD: Jewel Carter

FIELD MOB “Kngw

JUSTIN TMBERLAKE ‘Body KIJMM/Tulsa, OK

OM: Bryan Robinson
PD: Terry Monday
APOMO: Aaron Bemnard
22 CHINGY "Rght”

15 FIELD MOB "Know"
54TH PLATOON “She”
DA ENTOURAGE “Bunty”
£-40 “Stand”

PLAYA "Late"

KOKS/Shreveport, LA
PD/MO: Quenn Echols
No Adds

KMJJ/Shreveport, LA *

PO: Long John

2 DA ENTOURAGE "Bunny
FIELD MOB "Know’
PAYBAK “Things™
PLAYA “Late”

WESE/Tupelo, MS

PD/MD: Pamela Aniese
BRIAN MCKNIGHT ‘Woulda
DA ENTOURAGE “Bunny”
PLAYA "Late”

KATZ/St. Louis, MO *
PD: Eric Mychaels
23 R. KELLY “Snake”
18 54TH PLATOON “She”
1 FIELD MOB “Know™
HITMAN SAMMY SAM Oaddy™

WKYS/Washington, OC *
PD: Danyl Huckaby

MD: P-Stew

1 MOBB DEEP “Shots”

*Monitored Reporters
78 Total Reporters

wwWw.americanradiohistorv.com

y ‘ OM/PO: Elroy Smith 3 FIELD MOB “Know” 67 Total Monitored
e bt ) ptpascti WRIHGackS oINS WGZBLouisvile, KY * HaENew rteans, LA
3 DD BANER. L 4 BONECRUSHER Never MO:Spuld PD:teve Posion P Efrdred —— 11 Total Indicator
e A T A ot PRI S| POk Manwe
CRDOKED | Fow” oo A A D s i 3 CHNGY Right HITMAN SAMMY SAM “Daciy” MU»;OMA:‘:SS‘”“
PLAYA “Late 5 o’ oy PLAYA "Lae" 1SG FALOON “Frends' JUSTIN TIMBERLAKE “Body
. y
4 N7 . N
Most Played Recurrents Indicator
' TOTAL Most Added’
AI=RITETI)TI;ITIL(;EMSE;§((S()]f Being Lanely (MCA) P".;ﬁ PLAYA Never Too Late (BlackGround/Universal)
ERYKAH BADU FICOMMON Love Of My Lite (Wagic Johnson/MCA) 560 DA ENTOURAGE Bunny Hop Universal
50 CENT Wanksta (Shady/interscope) 482 FIELD MOB Ali | Know (MCA/
MISSY ELLIOTT Work it (Gold Mind/ElextrarLEG) 455 HITMAN SAMMY SAM Step Daddy (Universal)
MUSIQ Dontchange (Def Sou/lDJME) 398 BONECRUSHER Never Scared (Arista)
LG ML i ) BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown)
NELLY Air Force Ones /Fo’ﬁee//Un/versaI( 376 BENZING Would You (Elektra/EEG)
LL COOL J Luv U Better (Def Jam/IDJMG! 353 ) ]
SEAN PAUL Gimme The Light (40/40/VP/Atiantic) 324 D R
DRU HILL | Should Be... (Def Soul/l{0JMG! I JUSTIN TIMBERLAKE Rock Your Body (Jive/
AALIYAH | Care 4 U (BlackGround) I 298 MARY J. BLIGE Hooked /MCA/
NELLY F/KELLY ROWLAND Dilemma (F5’ Reel/Universal) 283 E-A0 One Night Stand (Sick Wid” t/Jive)
LUDACRIS Move Bitch (Def Jam Sout/l/}pJMG/ 2n MISSY ELLIOTT Pussycat (Elektra/EEG)
ASHANTI Baby (Murder Inc./IDJMG) 248 JENNIFER LOPEZ I'm Glad (£pic)
BUSTA RHYMES Make It Clap /) 243 k )
GINUWINE Stingy (£pic/ 238
N.0.R.E. Nothin’ (Def Jam/IDJMG) 226 )
NELLY Hot In Herre (Fo’ Reel/Universal) 213 Please Send Your Photos
JAY-Z FIBEYONCE' '03 Bonnie & Ciyde {Rec-A-Fella/iDJMG) 212 _
TRICK DADDY Thug Holiday /Siip WS”?E/AI/H/I!/L‘/ 208 R&R wants your best snapshots (color or black & white).
BIG TYMERS Still Fly (Cash Money/Universal) 200 Please include the names and titles of all pictured and send them to:
ASHANTI Foolish (Murder Inc./IDJMEG) 193 R&R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067
CAM'RON Oh Boy (Roc-A-Fella/lDJMG] 191 y Email: mdavis@radioandrecords.com
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50 Cent is still doing very well. We have
two of his joints in power rotation: “In Da
Club” is holding strong, and “21 Ques-
tions” is definitely blowing up. A lot of
people love Snoop's “Beautiful” — it's defi-
nitely on fire. A hot new record for WEMX/
Baton Rouge is Hitman Sammy Sam. | am
personally feeling David Banner and Lil
Flip’s “Get Down Like a Pimp.”
also jumped on Chingy's “Right Thurr,” and
it's already getting a great response. An-
other record that’s doing well is 702's “ | Still Love You.” A
record that has surprised me is Braveheart's “Situations”
Two records out of Texas that have jumped in and kicked
off strong are Papa Reu’s “Mr. Good Bye” and Hawk’s “You
Monica’s return with the single “So Gone”
is being well received by WEMX listeners. | see that being
a No. 1 record. Scarface featuring Bun B and Zero’s “Snitch
Figgas” is also doing well. Records like Key Players’ “This
Is for My..” and Amanda Perez’s “Angel” are still holding on
strong. PDs should definitely be playing Perez’s record. Baton Rouge is not
an area that has a strong Latin presence, but this record is getting a huge
phone response from African-American females.
B2K's “Girlfriend” is hot. | don’t think R. Kelly is going to ever stop. “Loveland”
is a song that we pulled from the Chocolate Factory album, and it’s getting
huge calls. There’s not another R&B artist out right now who’s making the
quality of music that R. Kelly is. There is a new artist, Product, whose hot

ON THE

RECORD

J Tweezy
PD, WEMX/Baton Rouge

Already Know”

record “Why" is also making some noise on WEMX.

I t's a big week for Snoop Dogg's “Beauti-
ful” (Doggy Style/Priority/Capitol), as it

goes 3-1 ...
and up 290 plays ...

week, going 11-7 and +415 plays ...

“Right Thurr” (Priority) at 50 ..

Me Some You” (Clatown) at 30*.

Busta Rhymes’ “I Know What
You Want” (J) is still on the rise, moving 7-5
50 Cent's “21 Questions”
(Shady/Interscope) is Most Increased this
Monica’s
“So Gone” (J) is back and can't be stopped:
It jumps 31-19 ... Missy Elliott’s “Pussycat”
(Gold Mind/Elektra/EEG) has a good week,
going 32-27 ... David Banner featuring Lil Flip's “Like a Pimp” (Universal) is
creepin’ on up, going 44-36 ... Debuts this week include DJ Kay Slay’s “Too
Much for Me” (Columbia) at 46*, Da Brat’s “In Love Wit Chu” (So So Def/Arista)
at 47, Paybak's “Things U Do” (Innovative Music Network) at 48* and Chingy’s
. Tyrese’s “How You Gonna Act Like That" (J) is
No. 1 at Urban AC, knocking Syleena Johnson's “Guess What” (Jive) down
to No. 2 ... Jaheim’s “Put That Woman First” (Divine Mill/Warner Bros.) is Most
Increased, moving 12-11 and up 103 plays ...
Away” (Hidden Beach/Epic) continues to look good, going 16-15* ...
Price’s "He Proposed” (Def Soul/IDJMG) moves 20-17 ...
“Not Together” (Koch) is still moving up, going 21-18* ...
(Motown/Universal) makes a nice jump, going 24-19* ...
Duke’s “Guess You're Not the One” (BPM) at 23* and Willie Clayton’s *| Love

.URBAN

The R. Kelly remix of

— Kashon Powell, Urban Editor

Kindred The Family Soul's “Far
Kelly
Chico DeBarge’s
India.Arie’s “The Truth”
Debuts include George

We've

P HUN

ARTIST:—LSG
waeer: ELEKTRA/EEG

By KASHON POWELL / URBAN EDITOR

Gerald Levert. Keith Sweat and Johnny
Gill together make up the group
known as LSG. Among the three of them
they've sold more than 25 million albums.
They've also written, produced or per-
formed almost 30 No. 1 R&B hits. We
first heard the trio as LSG in 1997, when
they released their debut album, Levert
Sweat Gill.

Many were excited when word got out
that these R&B powerhouses were team-
ing up for a project, but no one could have
predicted that the debut single, “My
Body,” would explode the way that it did
at Urban radio. “My Body” was, without
question, the major force that propelled
the sales of the album to more than 2
million copies. Levert Sweat Gill also in-
cluded other great songs, such as “Door
#1.” “Curious” and "My Side of the Bed.”
In addition, Levert Sweat Gill featured
outstanding guest appearances by some
of the hottest names in music, including
Faith Evans. LL. Cool .J. Busta Rhymes,
Missy Elliott and Jermaine Dupri.

Going back to the beginning and the
original idea for LSG. Sweat says,
“GGerald and I have been great friends
since the beginning of our careers. I've
known Johnny since back in the days and
have always respected his talent. I called
Gerald one day with the idea that we
should do something together. I have
never been in a group. and I was in-
trigued with the idea of taking our ca-
reers to another level.”

Levert adds. 1 thought a while about
the idea. because Johnny and I have heen
in a group, and we know the ups and
downs. But I've always been competitive;
it's a part of what motivates me. If [ see
anyone on a roll, it makes me want to get
out there and go to work. What's been

DAMENTALLY

great about this project is, I look around
the room, and there are two other guys
who have been there like I've been there,
and they are going to push me — chal-
lenge me to reach that other level. Yet,
we're all in it together. It makes the'work
that much more rewarding. There’s a ca-
maraderie that slips into the music.”

LSG are now set to release their long-
awaited, much anticipated sophomore
album, LSG-2. Of course, the album
wouldn’t be complete without contribu-
tions from many of today’s talented R&B
producers. LSG-2 includes tracks by the
mastermind behind “My Body,” Darrell
“Delite” Allamby. as well as songs by
Mike City and. of course. the LSG mem-
bers themselves. Although thev've each
dominated the charts for almost a decade
and sold millions of records, the members
of LSG definitely want to be sure that
LSG-21s the album of the year. The first
single. "Just Friends,” features Bad Boy
rapper Loon and was produced by Delite.

Each of the members of LLSG brings
something unique to the table. Levert is
best known for his sensual and seductive
stvle of singing and draws many com-
parisons to his father. Eddie Levert of
The O"Jays. Ladies have never been able
to control themselves when they hear
Sweat tell them exactly what they want
to hear in his songs. And Gill. who was
one of the voices behind the group New
Edition, simply blows one away with his
strong vocal ability.

- - o I
Urban AC Reporters
Stations and their adds listed alphabetically by market
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VP/Prog.. Kathy Brown PD: Elroy Smith PD/APD: Garvett Davis PD: Mike Willisms PO/MD: Lisa Charies OM: Wayne Schmidt Stn. Mgr./PD: Joe Tamburro | DM/PD: Chuck Atking
PO: Tim Watts APD: Armando Rivera MD: Catvin Pee APD/MD: K.J. | PD: Juan Castillc MD: Joann Gamble
MD: Keith Fisher FARTH WINI wa i APD: Steven Richardson e
3 MELLY PRICE Proposed MD: Doc-P
' KJMSMempms ™w*
| i WLVH/Savannah, GA
WZM(ICIeveIand OH* WOZZ/Flint, Ml * KMJK/Kansas City, MO * WMD E"m Wlm P: Gary Youry
saxmam" Rouge, LA * ND um Rush PO demit MO: Ym Michaels v WYLD/New Orleans, LA * mﬁg’m'oumam- NC© o EA WD &1t ey
Don Gosselin ARTH WIND & FIRE Wy’ 3
POMC: Mya Vermon b o | m/mm 'A.J." Apple o
o ""“""'i.'l‘:,“ RN T ' e WIMX/Toledo, OH *
I M Cats 3
g{aﬂi"t,: L.'.f'.:’“ R WMD Karen V“o"' OM/PD: Rocky
) WLXC/Columbia, SC * POMO: Tony Bear . MD:
WBHK/Birmingham, AL * a;om Dowg Williams o Q}Sﬁk;mhvmu EARTH WD & FIRE “Way
PO; Jay Duxon OMO: ; WIUSRichmond. VA *
APO/MD: Carry! Johnzon The ot ot Wy L ND S e !’Dms,m.:::;’* nre POMD: keva Garéner
o WJMR/Milwaukee-Racine, Wl * MO: Julie Gustines LSG.F1.008 rends .
WQMG/Greensboro, NC * POMD: Laun Jones o Ades B WHUR/Washington, OC *
PO: Al Stows o POMD: David A. Dickinson
WMGL/Charleston, SC * WAGH/Columbus, GA FARTH WOND B FRE Way KVGS/Las Vegas, NV * o L
PO Temy Base i o AL LD WMCS Milwaukee, Wi :
APD/MO: Belinda Parker MO: Ed Lewss SMOK w OM: Stave Scott * WSVY/Norfolk, VA .
o EARTH WIND & FIRE Way POMD. Tyrene PO/MO: Michael Mauzone WVBE/Roanoke-Lynchburg, VA WMMJ/Washington, DC *
EARTH WIND & FIRE “Way" Kmmmn.sammn ™" e = Aads PO: Wal Ford PO: Brown .
KOKV/Lmie Rock, AR * L RE Wy MD: Mike Chase
no Sam Choice PD: Mark Dylan ~Sanng KELLY PRICE “Proposed
KRNB/Daltas-Fi. Worth, TX * FARTH A Sl e MO ol Ouaries
WBAV/Charlotte, NC * OM/PD: Sam Weaver I EU OGN WOLT/Mobile, AL * WVKLNorlolk, VA *
OM/PD/MO: Terri Avery MO: m - PO: Steve Crumbiey OM: Don London
ot WTLCAndianapolis. IN * KHHT/Los Angeles, CA * MO: Kty Bariow FOMD: 0C *Monitored Reporters
D PO McSels Sintosss i 48 Total Reporters
WLOV/Chattanooga, TN * peMAD etroll NI . 44 Total Monitored
) AP Oneil Stevens KJLHALos Angeles, CA * I WCFB/Drlando. FL
MO: Sheila Litie %m{g:soﬂ. M PO/MO: Andrae Russall !’D%':‘{:fg_‘h\ﬂ"e- ™ Pt 4 Total Indicator
| o MIN_L" o A
R R _ _/

WwWWwWWwW.americanradiohistorv.com



www.americanradiohistory.com

¢ ~URBAN AC TOP 30

N} » April 18, 2003
Ve WS ARTIST TITLE LABEL(S) S sLATS mp%%o%éjﬂsous weeks on o surens'| O ST AddEd °
2 a TYRESE How You Gon{na Act Like That (J/ 1196 +717 111122 22 4210 | www.rradds.com
1 2 SYLEENA JOHNSON Guess What (Jive/ 1054 86 142842 21 400 | yens e e T
3 3 VIVIAN GREEN Emotibnal Rollercoaster (Columbia/ 1053 -3 166925 23 39/0 EARTH, WIND & FIRE All In The Way (Reprise) 14
4 g RON ISLEY F/R. KELLY What Would You Do? (DreamWorks) 950  +10 148993 9 431 | DONNIE Cloud Nine (Uniersa) ‘ 8
5 FLOETRY Say Yes (DreamWorks) 933 +51 132093 11 42j0 | WHITNEY HOUSTON Try it On My Own idrists 3
7 @  BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) B41 478 119124 8 401 R o e L :
8 7 MUSIQ Dontchange [ef SoullDJME) 721 20 123224 32 4000 | ki)Y PRICE He Proposed (ef SoullUMG) 3
6 8  JAHEIM Fabulous (Drvine Mili WB/ 691 -123 115695 25 41)0 SMOKIE NORFUL | Need You Now (Priority) 3
9 9  GERALD LEVERT CI(’)I’ure (Elektra/EEG) 667 -37 67725 13 39/0 DAVE HOLLISTER Tell Me Why (Motown/Universal) 2
10 10 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA) 629 1 95222 29 26/0 | R KELLY ' Never Leave (ive) 2
12 m JAHEIM Put That Woman First (Divine MilfWB/ 625 +103 102577 6 381 Most
" @ HEATHER HEADLEY || Wish | Wasn't (J/ 612 +68 107034 5 40N
13 ®  KEM Love Calls (MotawnUniversal 21 .5 1w 12 wp |IncreasedPlays
15 ) WHITNEY HOUSTON One Of Those Days (Arista) 438 +11 832715 22 34/0 e
16 ) KINDRED THE FAMT{Y SOUL Far Away (Hidden Beach/Epic) 356 +18 49452 6 23)p | ARTSTIMEWERS ]
17 16  AALIYAH Miss You (i/ackﬁmuna’/Universa// 3N A5 67213 13 810 ;::'AE;MM;“':J:‘S;&::; dFa"s\}vm"’[’:‘:’ﬁ‘:’Zm i R
20 @  KELLY PRICE He Proposed (Def Soul/IDJMG) 263 +35 37677 5 213 | TyRESE How You Gonna Act Like That & 7
21 @ CHICO DEBARGE Nat Together (in The Paint/Koch/ 229 +2 19537 6 1711 | WHITNEY HOUSTON Try !t On My Own (Arista/ +74
24 @ INDIA.ARIE The Truth (Motown/ 186 +11 23726 4 2211 JAGUAR WRIGHT The What If's (MC4) +
19 20 R. KELLY Ignition (Jive/ 185 44 40385 8 1j0 | MEATHERHEADLEY | Wish| Wasn't &) +68
22 21 JOE FIMR. CHEEKS That Girl Motown/Universal) 172 34 27206 10 1200 ﬁ:;“‘“ “[‘:"‘E ‘j;ess Y°‘;/’e_ Not Ihe One BPHY *gg
| 23 22 TONYTERRY In My Heart (Golden Boy) 170 22 6104 13 1500 FLOE;;":S:y"i;‘;g;;’,’;;;ﬁ';‘” =
| @  GEORGE DUKE Guess You're Not The One (BPM) 165 +60 21714 1 21/0 | yOLANDA ADAMS The Battle s The Lords (Verity) +50
18 24 K-Cl & JOJO This Very Moment (MCA/ 165 - 32492 14 19/0
25 25  JEFF MAJORS Somgbody Bigger (Music One/ 146 5 20774 14 10/0 M (0 XY t
2 g KENNY LATTIMOR}IRPICHANTE' MOORE You Don't Have To Cry (Arista) 145 « s 3 50 |Played Recurrents
30 DAVE HOLLISTER Tell Me Why (Motown/Universal) 128 +5 9645 2 18/2 -
28 @ R. KELLY Step In The Name Of Love (Jive/ 126 +1 32903 2 0/0 | ARTIST TITLE LABEL(S) PLAYS
29 29  SMOKIE NORFUL | Need You Now (Priority) 17 -7 20942 2 1613 GERALD LEVERT Funny (Flektra/EEG) 350
€ WILLIECLAYTONI Love Me Some You (Clatown) 112 +18 4879 1 0j0 | HEATHERHEADLEY Hels (RC4) 34
‘ LUTHER VANDROSS !'d Rather (// N
44 Urban AC reporters. Monitored airplay data/supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of | RUFF ENDZ Someone To Love You fEpic/ 301
4/6—4/12. Bullets appear on songs gaining playf or remaining flat from previous week. If two songs are tied in total plays, the song vyith the larger increase in plays is plaged LUTHER VANDROSS Take You Out &/ 300
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count teward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases YOLANDA ADAMS The Battle Is The Lords (Verity/ 270
m;o}::ritllﬂlrzynsbsrﬁzzr:?ngzsolgg,sﬂ?:::\lrsb/i\tvrgrnn%%Sﬁﬂ;;-H©ou2roiz)eg'sarés£’|r‘nnes number of plays (times 100). Average Quarter Hour Persons used herein with permission from :ﬁ:::xv:l:ll é:f:;nﬁlgz?gg”ﬂd/ :g:
= INDIA.ARIE Little Things (Motown/ 224
Ne W&A,Ct’ve I ' YOLANDA ADAMS O:en My Heart (Elektra/EEG) 198
TOM SCOTT F/ANN NESBY You Are My Everytning (Higher Octave) DONNIE Cloud Nine Universai) GERALD LEVERT Made To Love Ya (FastWest/EEG) 195
Total Plays: 108, Total Stations: 13, Adds: 0 ‘ Total Plays: 68, Total Stations: 11, Adds: 8 JAHEIM Anything (Divine MiliWB) 190
LSG FILOON, Just Friends /Elektra/EEG) ROME Do It (/T) MUSIQ Halfcrazy (Def SouliDJMG) 186
Total Plays: 104, Total Stations: 16, Adds: 5 Total Plays: 58, Total Stations: 7, Adds: 0 MARY MARY In The Morning [Columbia) 183
EARTH, WIND & FIRE All In The Way (Reprise) QUEEN LATIFAH Better Than The Rest (Hollywood) JILL SCOTT The Way (Hidden Beach/Epic/ 178
| Total Plays: 88, Total Stations: 16, Adds: 14 Total Plays: 46, Total Stations: 7, Adds: 0 JAHEIM Just In Case (Divine MilfWB) 143
KIM WATERS You Know That | Love You (Shanachie/ D'MELLO FIMOBB DEEP Best Love Story (Warner Bros.) MAXWELL This Woman's Wark (Columbia/ 4
Total Plays: 82, Total Stations: 11, Adds: 0 L . Total Plays: 41, Total Stations: 5, Ad'ds:[] - R&R Station Playlists have moved 1 the web.
i T L
www.radioandrecords.com.
| Songs ranked by total plays
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BLACK MUSIC wres com . Keepin' it Real musical retrorpec 57 coseel wsie
MONTH!!! Grand Mascr Fiash. The Sugar Hi Nivercns Walker Boe and CoCe

A . . Gang, Notorious B.L.G., Dr. Dre, Snoop Winans, Kirk Franklin, Donnie
For the first time ever in the hlStOI’y of Dog, Run DMC, Queen Latifah, P-Diddy McClurkin and many more. This eight

radio — from AmeriL:an Urban Radio and more. It is designed to run in (4) two Hip Hop host hour special is designed to run in two Soulful Praise host
hour segments, every weekend of June. Chuck D (4) hour segments each weekend. Soulfil  Yolanda Adams

@ Praise will uplift music lovers nation-wide
n!rl!"l’“s and make them tune in and stick with you each weekend.
A Journey Through TO GUARANTEE YOUR MARKET EXCLUSIVITY, CALL...
America's
Soul/R&B Music Scenes

Networks come threq radio series
celebrating Black Music Month.

Each Lpecial is market exclusive, provides eight
unforgettable hours of the :TOS[ amazing urban

Glenn Bryant, Senior Vice President of
A celebration of memories produced in Operations 412.456.4038

2
(4) easy to use two hour segments for Anita Parker-Brown, Vice President, é é
7z~

music ever recorded, written and performed, and
contains 5 minutes of local commercial time every

hour so that your station can share this experience every weekend of June. Each segment

; - ) Entertainment Programmin
with your best advertisers. has its own special theme. Featuring 9192.883.21 14 8T g /‘
‘ ‘ such artists as Chaka Khan, Marvin Gaye, . . AMERICAN
| . . . Reflections host i i i
Make'your station the music leader in your market and Diana Ross, Gladys Knight, Patti LaBelle, Len Williams. Manager URBAN RADIO
John Monds  Arctha Franklin, Issac Hayes, Stevie Wonder, ore [¥jilliamms. Mo’ NETWORKS

Program Operations 412.456.4098

keep your listeners hooked for the month of June.
Py J hy / Prince, Curtis Mayfield and many more.
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WCMS Flips To

Classic Country

—.COUNTRY..

Shomby seeks some space between WCMS and WGH-FM

After 49 years as a current-based Country outlet, on
April 10 WCMS/Norfolk relaunched as Classic Coun-
try 100.5. But don’t let the moniker fool you, WCMS is
unlike any other Classic Country station in the coun-

try.

The scenario in Norfolk is similar
to that being played out in many
markets — where there once two
Country stations under two owners,
there are now two Coun-
try stations operated by
one owner. And Barnsta- E
ble is facing in Norfolk the
challenge that so many co-
owned Country combos
face: How do you pro-
gram the pair ina comple-
mentary fashion that max-
imizes the potential of |

said, ‘Sometimes we go up in the rat-
ings, sometimes we go down.’ Every-
one said they had problems in cross-
ing the other station’s music.

"We wanted to do
something to avoid that.
Everybody seems to have
the same problems, and 1
'] wasn't getting any an-
swers about what to do.
4 So, we built something
b new.”

Another reason Shom-
: by and company felt they

both?

That's been the task be-
fore Barnstable/Norfolk OM John
Shomby since his arrival last Septem-
ber. In addition to overseeing the com-
pany’s six stations in market, he also
programs WGH-FM (The Eagle 97.3).
Jack Prater is WCMS's PD.

While a new direction was being
sought for WCMS, WGH-FM's pro-
gramming was also tweaked a bit to
better position it in the combo. As the
changes to both stations are detailed,
it's important to remember that this is
a work in progress. What we are pre-
senting this week is the combo’s for-
matics as they were on April 10; they
may well have changed since then.

Creating A New Brand

What Shomby and Prater have cre-
ated in the new Classic Country
WCMS is a station perhaps unlike
any other Classic Country outlet with
which you might be familiar. Shom-
by says they had to build something
new because he couldn’t find the
model he was looking for elsewhere.

“I talked to programmers with
two Country stations in a number of
markets,” he says. “Most of them

John Shomby

had to create a new direc-
tion for WCMS was the
station’s lack of a strong brand. “Part
of the challenge was that WCMS had
a very muddled image,” Shomby
says. “Everybody knew The Eagle
and exactly what it was and what it
was here for: to play today’s country.
They understood what ‘Today’s
Country’ was.

“They also knew that whereas
WCMS could be old, it could also be
new. There was an ambiguity to the
station. We felt it needed a handle,
something solid for people to em-
brace, both from a listener and a sales
viewpoint.”

As he seeks to separate WCMS

and WGH-FM in listeners’ and ad-

vertisers’ minds, Shomby is aiming
WCMS at 40-50-year-olds, while
WGH-FM is targeted at the 28-38 age
cell. .

Not Too Twangy

Before we get to the changes at
WCMS, here are the things that have
stayed the same: As you might ex-
pect, there was absolutely no need to
change the call letters. The 49-year
legacy of the WCMS call letters fits

“perfectly with the Classic Country

format.

There were also no staff changes.
Anchoring the new format is 49-year
— yes, 49-year — morning man and
Country Music DJ Hall of Famer Joe
Hoppel, who is joined by Jennifer
Roberts for wakeups. Prater handles
afternoons, and evenings will now be
internally voicetracked in place of
Jones Radio Networks’ Lia. A new
midday host is expected to be named
soon.

“Think of the way
Classic Rock is
presented from a
production
standpoint —
that’s how WCMS
is being
produced.”

The new Classic Country WCMS
will focus on music from 1989-94.
Shomby says he’s focusing on that
music because it’s from the heyday
of country music. “It's from when
people were coming from out of the
format to listen to Country, many for
the first time,” he says. “The core art-
ists are Garth Brooks, Reba McEntire,
George Strait, Alan Jackson, Brooks
& Dunn and others who had the bulk
of the huge hits of that era.”

You'll also hear selected Country
hits from the ‘80s and a very few from
the ‘70s. Shomby cites as examples
songs by Waylon Jennings, Willie
Nelson, Eddie Rabbitt— the “uptem-
po hits” — The Judds and Alabama.

What you won't hear is a lot of the
music from artists who comprise a lot
of the typical Classic Country sta-
tion’s library, like Conway Twitty
and Patsy Cline. Further describing
the sound he’s creating, Shomby
says, “We're not going to get too
twangy.

“We're not going to get into mu-
sic by some of the country legends

WwWwWw.americanradiohistorv.com
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Currington and KPLX MD Cody Alan.

WALKING STRAIGHT ACROSS TEXAS Mercury Nashvile
recording artist Billy Currington has been hitting the road the past few months,
meeting radio and delivering his debut single, “Walk a Little Straighter.”
Currington, a native of Rincon, GA, was in Texas recently, visiting KPLX/Dallas.
Seen here (I-r) are KPLX PD Paul Williams and Asst. PD Smokey Rivers,

b2

that is too twangy either. It's kind of
narrowed down. The library is only
in the 350-400-record range.”

Classic Rock Flavor

Given the fact that the core gold
library for many of today’s Country
stations is music from 198994, I ask
Shomby if the musical tack he’s tak-
ing on WCMS won't rip the heart out
of WGH-FM's gold library.

“Not at all,” he says. “We've done
music tests that show there’s a lot of
strong music for The Eagle’s audi-
ence that runs from 1997 on up —
songs from Alan Jackson, Tim
McGraw, Toby Keith, Shania Twain
and others that really test well.

“The strong post-"97 music will be
the core of The Eagle. There really
hasn’t been much music from ‘89-'94
on The Eagle — we’ve really only
had it going back to '92-'93 for the
most part.”

Shomby added that the music
overlap between the two stations will
be only about 20%.

One of WCMS's new “flavor” cat-
egories will be devoted to classic rock
hits. About once a daypart Norfolk
listeners will hear selected cuts by
Lynyrd Skynyrd, The Marshal Tuck-
er Band, Pure Prairie League, Char-
lie Daniels Band, The Allman Broth-
ers, The Eagles and others.

"We're looking for cuts that fit the
sound — those compatible with the
Country hits,” Shomby says. “For
instance, The Eagles’ ‘Take It Easy’
fits, but ‘Hotel California’ doesn't.
‘Sweet Home Alabama’ fits; ‘Free-
bird” doesn't. The songs in this cate-
gory are a very small part of the mu-
sical mix. They’re just little surprises
for the listeners.”

Meanwhile, Shomby says that the
repositioning of WCMS has resulted
in some slight adjustments on The
Eagle. “It's more of a 'now’ type of a
station, with less gold and a more
recurrent/current mix,” he explains.
“We want people to know that if they
want to hear something new, they
should go to The Eagle.”

When it comes to positioning the
two stations for live music, Shomby
says that station involvement would
depend on the show. “"We'll both take
part in the vast majority of concerts
that come to town, just as we always
have,” he says.

“But now there will be a primary

station and a secondary station. The
Eagle will be the primary station on
most concerts, but we're also work-
ing with local promoters to bring in
some folks who will fit better with
WCMS.”

A Little Attitude

Setting Classic Country WCMS
apart from most other gold-based
Country formats is the jock approach
and station sound. Shomby describes
it as “hip, with a little attitude — a
male attitude.”

“WCMS will focus
on music from
1989-94, music
from the heyday
of country music,
when people were
coming from out
of the format to
listen to Country,
many for the first
time.

Classic Country WCMS will also
be highly produced. “Think of the
way Classic Rock is presented from
a production standpoint — that’s
how WCMS is being produced,”
Shomby says. “We're not going to go
back and make memories as much as
we will be playing this really good
Music.

“Another place the Classic Rock
approach comes inis that we brought
in a new station voice — a stronger
voice that’s not as ‘countrified’ as in
the past. We're also going to position
the station with music collages twice
an hour as we look to define what
Classic Country is for the audience.
The jock presentation is hip, up,
bright and not too twangy.”

And how will success for the new
WCMS be defined? “"Top seven
adults 25-54,” Shomby says simply.
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DreamWorks
Enjoys Dream Year

_INASHVILLE _

Five years after its first No. 1, DreamWorks continues
to succeed and grow

5 ust five years ago DreamWorks enjoyed its first No.
1 hit, Randy Travis’ “Out of My Bones,” and the label
used that early triumph to create momentum in a tough

business environment.

If you had looked at
what investors considered
growth industries in the
late 1990s, you would not
have found the record
business listed among
them. And rightly so, con-
sidering that many labels
shut their doors or handed
down massive layoffs in
the intervening vears.

Yet, in August 1997
DreamWorks was born, and it enjoyed
success early and often. According to
Exec. VP/Promotion Scott Borchetta,
success was simply a business strate-
gy the founders had planned going in.

“It was absolutely planned,” he
says. “Label President James Stroud
and I both felt we had something to
prove out of the box. We were both
out of our previous jobs within 24
hours of each ather. [ was out at MCA,
and he called me the next day and
said, ‘Hey, I'mout at Giant, and [ want
to work with you.”

The pair set out to create a new op-
portunity. “We wanted to clear hur-
dles and say, ‘Hey, we're a new major
label,”” Borchetta says. “It was abrave

James Smroud

m statement to make at the
time, but it was the only
one we could make. We
1 didn’t want to be just an-
other one of this or that. We
knew we had to come out
strong.”

That early strength came
from the Randy Travis suc-
cess and from the Prince of
Egypt soundtrack. Stroud,
| who played drums on ear-

lier Travis hits like “Forever and Ever
Amen,” says, “Isaid to Randy, "We're
genna open this label. Can you trust
me to go make us some music?’ We
pértnered up and had a huge, huge
run there.”
After focusing on that work and the
saundtrack project, Stroud says it was
[ time to re-evaluate the progress his
upstart label was making.

Toby Time

While the early reputation of
DreamWorks was built from its No. 1
success with Travis, it was the addi-
tion of Toby Keith that helped get the
label to where it is today. “Toby and 1
had been making records when he

BACKSTAGE PASS 7re recent CMT Flameworthy 2003 Video Music

Awards offered a high-wattage backstage area. Seen here (I-r) are CMT Sr. VP/
GM Brian Fhilips, Kid Rock, show co-hiast Pamela Anderson, Deana Carter and
Hank Williams Jr.

was at Mercury,” Stroud says. “Mer-
cury President Luke Lewis was doing
some reorganizing, and Toby felt it
might not be beneficial to him.

“He asked Luke if he could look
around for a new deal. Luke had lis-
tened to the new project and felt that
he wasn't interested in it, which we all
do from time to time. [ passed on
Garth Brooks — twice.”

Not ready to make that kind of mis-
take again, Stroud moved quickly. "We
felt the project was something really
good,” he says. "Luke was kind
enough to allow us to purchase it. The
truth is, Luke is an absolute friend, and
he continues to be one. And he’s also
benefiting from the success of Toby,
because he has the earlier catalog.”

With the addition of Keith, Dream-
Works began to see more progress.
“We were not profitable until Toby
Keith,” Borchetta says. “If vou start
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Stroud believes the true turning
point for DreamWorks came in the la-
bel’s third year. He says, “We sat
down in our conference room, and [
told the staff, ‘Look, we're a little too
scattered right now. We have to get
back to the basics.’

“It's how the music industry used
to be run — not by corporate time-
lines, and not by company bottom
lines; it is the music driving the sched-
ule. You can’t do that without a Toby
or a Jessica Andrews or Emerson
Drive or Jimmy Wayne or Darryl Wor-
ley having hits.”

Borchetta believes the company
also hasn't fallen into the traps that
other labels have because, he says,
“We've had a staff that will continue
to stay plugged in — not on Music
Row, but with fans and listeners of
country music and Country radio.

“That's the biggest challenge. I can’t
say we work harder than anybody
else. That would just be pompous
bullshit. I don’t know about the other
guys. We just focus on a few things
and focus on executing the basics to
the best of our ability every day.

“It's not about executive meetings
every day and pounding through the
research. Give me a break. People
make the record business harder than
it is. They overthink every detail.
We're more of a run-and-shoot com-
pany.”

Building Credibility

Rather than continuing to push
records that aren’t working well, Bor-
chetta says that he secks credibility
and will pull singles quickly if they
aren't having success at radio. “We're
snobs about the three minutes we put
out,” he explains.

“If something ain’t happening, you

with a great artist, they
will lead you to success.”

DreamWorks has had a
No. 1 hit in each of its five
years in business. Borchet-
ta says, “I remember that
moment when Stroud
walked into my office and
said, ‘Hey, what do you
think about Toby Keith?" I
said, ‘Man, I don’t think
Toby Keith is done.” |
didn’t know his music, just the songs
on the radio. It was a huge eye-open-
er for me when I went to see him in
concert. It's about an artist who is
plugged in to what fans want to hear
and know about.”

Toughest Years

Even while helping to build a new
superstar in Keith, DreamWorks has
had to weather the many problems
that have afflicted the music industry
since the company opened its doors.
“It would be five of the toughest years
of the record business, period,” Bor-
chetta says.

He points to the longevity of the
management team at DreamWorks as
a reason the label has continued to
move forward. “There hasn't been a
lot of turnover,” he says. “The main
figures are the same as they were five
years ago; it's the same department
heads. We've been very cohesive
from the beginning, and that energy
is still in place.”

www.americanradiohistorv.com

Scott Borchetta

don’t see us propping up
records just to get to 41. If
something’s not happen-
ing, and we have 16 weeks
in and we're at 34 for the
fourth week, that’s it.

“We have credibility at
radio that we’ve worked
very hard for — and that's
week to week. You can’t
screw that up one week, or
you get put in the penalty
box. When we come with something
and tell radio it could be the next big
thing, they believe it.”

Borchetta says the DreamWorks
structure helps move records up or
out quickly. He explains, “With
Stroud, I can get right to him and tell
him, ‘This isn'thappening. Take it out
and shoot it.” We don't have catalog,
s0 we can't prop things up for a nice
chart number.”

Stroud agrees, saying, “1f we're not
selling records, we're not in business.
It all starts with the foundation: Do we
have a hit? Promotion is extremely
important to us, but it is not the most
important partof our building. It can’t
be.”

Incredible Luck

While Borchetta and Stroud plan
meticulously to not only build chart
share, but, more important, profits,
they acknowledge they are sometimes
also blessed with incredible luck.

“This first quarter was something

I started planning back in Septem-
ber,” Borchetta says. “We were all
very clear on what the opportunities
would be. We knew we had Toby’s
‘Beer for My Horses’ in our back
pocket — that is a huge attitude
event for Toby.

“We knew we had a great oppor-
tunity with newcomer Jimmy
Wayne. Having Jessica Andrews' al-
bum Now is a big part of the year. The
huge surprise is Darryl Worley. We
didn’t have that.”

“People make the
record business
harder than it is.
They overthink every
detail. We’re more of
a run-and-shoot
company.”

Scott Borchetta

In fact, Borchetta claims that he
didn’t know anything about the song
“Have You Forgotten?” Hesays, " The
second week of January, Darryl per-
forms this song on the Opry, unbe-
knownst to anyone at the label.

“Twas out of town for the weekend
and didn't see the Opry. I get a call
Monday morning: ‘Great song, can |
get a copy?” I'm like, ‘Um, I'm going
to have to call you back.’ 1 call man-
agement: “You want to let me in on
this?"”

Once he heard the song, Stroud also
wanted in. “T told Darryl that, person-
ally,  wanted to be involved. He said,
"You want to play drums on it?’ 1
hugged his neck and said, ‘I'm there.”

A Career-Changing Event

The label decided to build “Have
You Forgotten?” into a whole new
project, with four new songs and some
greatest hits material. “It's a situation
youwork so hard for,” Borchetta says.
“It’s that extra home run you hope for.
It's been a gift.

“Darryl will tell you he didn’t think
radio would ever play it. He felt it was
on the edge of commentary. But that's
how every songwriter should write.”

The label quickly pulled Worley's
“Family Tree” single. Borchetta says,
“It was mid-20s on the chart, and we
told everybody, ‘Please trust us; we
have something that’s going to be a
career-changing event.””

“It’s an absolute blessing,” Stroud
says. “I gota call from Luke Lewts the
other day, congratulating us on this.
He said, ‘My friend, this is your O
Brother."”

Stroud doesn’t worry about where
Worley goes from here. “Every time
we go in the studio, we don't think
about the record before,” he says.
“When you start second guessing and
put pressure on yourself, you're in
trouble.”
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ARTIST TITLE LABEL(S)
DARRYL WORLEY Have You Forgotten (OreamWorks)
KENNY CHESNEY Big Star (BNA4/

ALAN JACKSON That'd Be Alright (Arista/

TIM MCGRAW She’s My Kind Of Rain /Curb)
MARTINA MCBRIDE Concrete Angel (RCA/

KEITH URBAN Raining On Sunday (Capitol)
DIAMOND RIO | Believe (Arista)

CHRIS CAGLE What A Beautiful Day (Capitol)

“ COUNTRYTOP50

TOTAL
POINTS

18522
15606
15540
14516
13080
12645
11657
11320

RANDY TRAVIS Three Wooden Crosses (Word/CurlyWarner Christian) 10352

RASCAL FLATTS Love You Out Loud (Lyric Street/
LONESTAR My Front Porch Looking In /BNVA/

JIMMY WAYNE Stay Gone (DreamWorks)

JEFF BATES The Love Song (RCA)

JESSICA ANDREWS There’s More To Me Than You (DreamWorks)
MONTGOMERY GENTRY Speed (Columbia/

CRAIG MORGAN Aimost Home (Broken Bow)

JO DEE MESSINA Was That My Life (Curb)

PHIL VASSAR This Is God (Arista/

TOBY KEITH Beer For My Horses (JreamWorks)
TRACY BYRD The Truth About Men (RCA)

KID ROCK W/SHERYL CROW Picture /Lava/Atiantic)
DEANA CARTER There's No Limit (Arista)

TRAVIS TRITT Country Ain’t Country (Columbia/
GARTH BROOKS Why Ain’t | Running (Capitol)
BRIAN MCCOMAS 99.9% Sure (Never...) (Lyric Street/
GEORGE STRAIT Tell Me Something Bad About... (MCA)
BRAD PAISLEY Celebrity (Arista)

SARA EVANS Backseat Of A Greyhound Bus (RCA/
WARREN BROTHERS Hey, Mr. President /BVA)
TRACE ADKINS Then They Do (Capitol)

SAMMY KERSHAW | Want My Money Back (Audium)
SHANIA TWAIN Forever And For Always (Mercury)
DUSTY DRAKE One Last Time (Warner Bros.)

AMY DALLEY Love’s Got An Attitude (It...) (Curb)
STEVE HOLY Rock-A-Bye Heart (Curt)

A. TIPPIN FIT. TIPPIN Love Like There’s No Tomorrow (Lyric Street/
MARK WILLS When You Think Of Me Mercury)
CLINT BLACK Iraq And Roll (Clintblack.com)
BROOKS & DUNN Red Dirt Road /Arista)

BRETT JAMES After All (Arista)

VINCE GILL Someday /MCA)

TERRI CLARK Three Mississippi (Mercury)

EMERSON DRIVE Qnly God (DreamWorks)
ANTHONY SMITH Half A Man (Mercury/

LEANN RIMES Suddenly (Asylum/Curb)

KELLIE COFFEY Whatever It Takes (BNA/

TAMMY COCHRAN Love Won't Let Me (Epic/

TRICK PONY A Boy Like You (H2E/WB)

DIERKS BENTLEY What Was | Thinkin’ [Capitol)
MCHAYES It Doesn’t Mean | Don't... (Universal South)

9888
8150
7955
7613
6647
6274
5960
5608
5593
5535
5491
5164
4648
4615
4503
3806
3675
3544
3284
3214
2876
2656
2528
2414
2350
1932
1766
1761
1664
1619
1614
1373
1316
1067
1016

945

880

842

682

629

604

+-
POINTS

-244
-92
-240
+213
214
+183
+539
+326
+832
+531
+707
+861
+280
+173
+40
+264
+40
-989
+1146
+582
+587
-2673
19
+5
+621
+1480
+630
+330
+191
+479
+87
+1522
-6
+108
-283
-453
+157
-114
+1094
115
+94
+97
+146
-625
+102
-186
-1158
+84
+163
+105

TOTAL
PLAYS

6448
5512
5496
5212
4900
4643
4135
3908
3582
3520
2846
217
281
2487
2391
2510
2098
2178
1997
1939
1856
1684
1757
1681
1259
1248
1222
1176
1130
1113
1126
693
831
891
823
729
124
552
498
675
492
517
418
451
396
382
322
278
203
233

+-
PLAYS

107
-2
-90
+95
-97
+128
+111
+59
+267
+156
+259
+274
+57
+43
-19
+126
-9
317
+469
+254
+207

1073

+21
+24
+208
+493
+260
+104
+75
+184
+39
+397
+12
+53
-134
-176
+49
-15
+342
-52
+38
+21
+58
-268
+33
1
-445
+40
+69
+44

WEEKS ON  TOTAL STATIONS/

CHART
8
15
16
15
21
18
19
21
18
13
7
10
15
15
15
24
14
15
16
6
26
24
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ADDS
1480
148/0
148/0
1480
147/0
147/0
14501
147/0
14013
146/0
14113
145/9
146/3
136/2
14001
125/5
13713
139/0
129/17
12014
91/4
138/0
128/5
1313
1m1m
110019
99/6
114)12
79113
106/11
931
85/25
m
98/3
91/0
83/0
80/4
15/0
62/39
75/0
76/11
66/8
65/7
65/0
46/4
71
88/0
42/3
38/13
46/9

148 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of
4/6-4/12. Bullets appear on songs gaining in points or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase in points is
placed first. Songs below No. 1 and down in points for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the songs with the greatest week-to-
week increases in total points. Breaker status is awarded to songs reported by 60% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10) divided

by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the
Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

Most Added’
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ARTISTTITLE LABEL(S)

ADDS

BROOKS & DUNN Red Dirt Road (Arista/ 39
SHANIA TWAIN Forever And For Always (Mercury/ 25
GEORGE STRAIT Tell Me Something Bad About... MCA) 19
BLAKE SHELTON Heavy Liftin' (Wamer Bros.) 18
TOBY KEITH Beer For My Horses (DreamWorks) 11
TRACY BYRD The Truth About Men (RCA/ 14
WARREN BROTHERS Hey, Mr. President /BN4/ 13
AARON LINES Love Changes Everything (RC4/ 13
DIERKS BENTLEY What Was | Thinkin' (Capital) 13
SARA EVANS Backseat Of A Greyhound Bus (RC4/ 12
CHARLIE ROBISON Walter ([Columbia) 12
Most
Increased Points

TOTAL
POINT

ARTIST TITLE LABEL(S) INCREASE

SHANIA TWAIN Forever And For Always (Mercury/ +1522
GEORGE STRAIT Teli Me Something Bad About... /(MCA/ +1480
TOBY KEITH Beer For My Horses (OreamiWorks) +1146
BROOKS & DUNN Red Dirt Road /Arista) +1094
JIMMY WAYNE Stay Gone (JreamWorks) +861
RANDY TRAVIS Three Wooden... (Word/Curb/Warner Christian) +832
LONESTAR My Front Porch Looking In BN/ +707
BRAD PAISLEY Celebrity (4rista) +630
BRIAN MCCOMAS 99.9% Sure {Never...) (Lyric Strest) +621
KID ROCK W/SHERYL CROW Picture (Lava/Atiantic) +587

Most
IncreasedPlays

TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
GEORGE STRAIT Tell Me Something Bad About... (MC4) +493
TOBY KEITH Beer For My Horses (DreamWorks) +469
SHANIA TWAIN Forever And For Always (Mercury) +397
BROOKS & DUNN Red Dirt Road /Arista/ +342
JIMMY WAYNE Stay Gone (OreamWorks) +274
RANDY TRAVIS Three Wooden... (Word/Curb/Warner Christian)  +267
BRAD PAISLEY Celebrity /4rista) +260
LONESTAR My Front Porch Looking In (B4 +259
TRACY BYRD The Truth About Men (RCA/ +254
BRIAN MCCOMAS 99.9% Sure (Never...) fLyric Street/ +208

Breakers

No Songs Qualified For Breaker Status This
Week

Songs ranked by total plays

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.
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AST THIS TOTAL +i TOTAL ol WEEKS ON  TOTAL STATIONS/

WEEK WEEK  ARTIST TITLE LABEL(S) POINTS POINTS PLAYS PLAYS CHART ADDS ARTIST TITLE (ABELS) ADDS
1 1 DARRYL WORLEY Have You Forgotten (DreamWorks) 3631 -84 2879 64 1 75/0 BROOKS & DUNN Red Dirt Road /Arista) 24
2 e KENNY CHESNEY Big Star (BNVA/ 3577 +36 2814 +20 15 75/0 SHANIA TWAIN Forever And For Always Mercury/ 20
3 o ALAN JACKSON That'd Be Alright (Arista) 3480 1 2744 -1 18 73/0 GEORGE STRAIT Tell '\'ae Something Bad About... (MCA) 1:

; : . ] . TOBY KEITH Beer For My Horses (OreamWorks)
4 4 TIM MCGRAW She's My Kind Of Rain (Curb) 3412 15 2682 -26 13 75/0 BRIAN MCCOMAS 99.9% Sure Never,) Lyric Street 7
5 @ MARTINA MCBRIDE Concrete Angel (RC4) 305 1 27 6 21 730 | pigaks BENTLEY What Was | Thinkin (Capital ]
6 o KEITH URBAN Raining On Sunday (Capitol) 3297 +14 2608 -4 20 74/0 EMERSON DRIVE Only God (DreamWorks/ 6
1 o DIAMOND RIQ | Believe (Aiista/ 3051  +90 2412 +64 22 72i0 TRICK PONY A Boy Like YPU_/HZf/WB/ 6
8 @ RANDY TRAVIS Three Woaden Crosses (Word/Curb/Warner Christian) 2883 +179 2243 +144 19 73)0 g;‘;'l‘: ;:E:GT:;EM[ :L"" ’/Z"”k”:’ g;"’)’ g
. 3 mos me {broKen bow,
9 0 CHRIS CAGLE What A Beautiful Day (Capitol) 2773  +86 2247 +67 21 75/0 WARREN BROTHERS Hey, Mr. President (BNA/ 5
10 @ RASCAL FLATTS Love You Out Loud fLyric Street) 2673 +110 2122 +66 13 75/0 BRAD PAISLEY Celebrity fArista/ 4
12 m JEFF BATES The Love Song (RCA/ 2224 +29 1803 +35 14 73)0 KENNY ROGERS I'm Missing You (Dreamcatcher/ 4
14 (O LONESTAR My Front Porch Looking In (BNA/ 2223 +157 1767 +93 7 740 g;ﬁ:":vl:;’;: F;W{Elf;"“:ﬂ’”%’g y ‘3‘
i ' e Iru out Men
15 @ JESSICA ANDREWS There's More To Me Than You (OreamWaorks/ 2135 +170 1698 +58 17 72/0 TRACE ADKINS Then They Do (Capital 3
16 14 MONTGOMERY GENTRY Speed (Columbia) 1983 3 1570 1 15 7210 | TRAVIS TRITT Country Aint Country (Columbial 3
18 @ JIMMY WAYNE Stay Gone (OreamWorks) 1918 +153 1571 +123 10 73)2 AARON LINES Love Changes Everything (RCA/ 3
13 16 PHIL VASSAR This Is God /4rista) 1823 298 1460 246 15  63j0 | RUSHLOWI Can't Be Your Friend fLyric Street g
19 @ JO DEE MESSINA Was That My Life (Curty 1781 +76 1388 +63 14 70j2 | PACHELPROCTOR Days Lie This B4 \
22 D TOBY KEITH Beer For My Horses (OreamWorks) 1708 +288 1370 +205 3 728 | /MOSTt
20 (D TRACY BYRD The Truth About Men (RC4/ 1633 +202 1365 +167 6 683 |Jmncreased Points
23 @  GARTHBROOKS Why Ain't | Running (Capita) 1433 +103 1233 +81 7 6N ToTAL
2 21 TRAVIS TRITT Country Ain’t Country ({Columbia) 1396 -28 1079 .22 14 58/3 ‘I‘;;!T;OTKTS”E [;G‘:“E;";’ Rl '"C“E:BS;
ed Uirt Koal NE] +
24 @ CRAIG MORGAN Almast Home (Broken Bow)/ 1380 +108 1103 +96 16 58/5 GEORGE STRAIT Tell Me Something Bad About... (MCA) +359
30 @ GEORGE STRAIT Tell Me Something Bad About... (MCA) 1222 +359 966 +279 2 67112 | TOBY KEITH Beer For My Horses (Dreamiorks/ 288
27 @ TRACE ADKINS Then They Do (Capitol) 1215 +122 976 +92 6 63/3 SHANIA TWAIN Forever And For Always (Mercury/ +217
26 @ BRAD PAISLEY Celebrity (Arista) 1165 +67 949 +47 5 614 ;::%: Ii;:[\)IITSh;Iw"\]N Abgut ME;I;V l/?t%/ e +f(7);
ree Wooden... (Word/Curb/Warner Christian)  +
28 @ SARA EVANS Backseat Of A Greyhound Bus (RCA) 1102 +18 858 +8 8 571 LOKESTAR My Front Porch Looking In (844 157
29 @)  BRIAN MCCOMAS 93.9% Sure (Never...) (Lyric Street) 1001 +125 838 +105 6 5977 JIMMY WAYNE Stay Gone (DreamWorks) +153
25 28  A.TIPPIN FIT. TIPPIN Love Like There's No Tomorrow (L yric Street) 999 .159 765 -146 15 441 BRIAN MCCOMAS 99.9% Sure {Never...) {Lyric Street/ +125
17 29 DEANA CARTER There's No Limit (Arista/ 953 -966 707 -796 26 Kk]h] TRACE ADKINS Then They Do /Capital) +122
31 @ SAMMY KERSHAW | Want My Money Back (Audium) 871 +10 709 +6 12 4211 Most
33 @ WARREN BROTHERS Hey, Mr. !’remdent (BNA) . 868 +103 691 +84 2 46/5 Increasedplays
32 @ KID ROCK WI/SHERYL CROW Picture fLava/Atiantic/ 815 +35 680 +41 9 34)2 TOTAL
35 33 MARK WILLS When You Think Of Me Mercury) 629 21 524 A4 8 381 | aanst e e INCRERSE
€D) BROOKS & DUNN Red Cirt Road (Arista) 569 +486 481 +409 1  42/24 | BROOKS & DUNN Red Dirt Road (Arista/ +409
‘ : GEGRGE STRAIT Tell Me Something Bad About... (MC4) +219
36 g DUSTY DRAKE One Last Time (Warner Bros./ 559 +55 464 +49 4 34)2 TOBY KEITH Beer For My Horses (DreamWarks] 205
39 EMERSON DRIVE Only God /DfeamWUka/ 504 +83 a3 +717 4 35’6 SHANIA TWAIN Forever And For A|W8YS /ML’/L'U/}’/ +185
41 @ TRICK PONY A Boy Like You (H2E/WB) 464 +62 402 +62 4 30/6 TRACY BYRD The Truth About Men (RC4) +167
49 € SHANIA TWAIN Foraver And For Always (Mercury) 455 +217 361 +185 2 36/20 | RANDY TRAVIS Three Wooden... (Word/Curb/Warner Christian) +144
38 39  STEVE HOLY Rock-A Bye Heart (Curt) M5 25 322 1 10 252 | JIMMYWAYNE Stay Gone Dreamiborks) 3l
7 40 BRETT JAMES After All (Arista) A a4 179 23 . 28/0 BRIAN MCCOMAS 99.9% Sure {Never..) fLyric Street) +105
3 eqNliAnsta ; : CRAIG MORGAN Almost Home (Braken Bow) +96
43 @ AMY DALLEY Love's Got An Attitude (It...) (Curb/ 398 +95 326 +72 5  26/2 LONESTAR My Frant Porch Looking In (BN4/ +93
42 42  ANTHONY SMITH Half A Man (Mercury/ 38 37 214 34 " 1810 TRACE ADKINS Then They Do (Capitol) +92
45 (P CLINT BLACK Iraq And Roll (Clintblack.com) 314 +22 208 +4 2 1900 :‘::;‘:’;:::;:3‘: ’;?V;i"l";- P'?S'djg' ’?”/;” +g‘1‘
y Ain't | Running Capito +
40 44 KELLIE COFFEY Whatefner' It'Ta'kes (BNA) 291 -115 218 -107 8 1810 EMERSON DRIVE Only God (Dreamorks) 77
46 @ TERRI CLARK Three Mississippi (Mercury/ 282 +3 247 1 3 21)2 DIERKS BENTLEY What Was | Thinkin’ (Capitol) +13
.48 @ VINCE GILL Someday /AMCA/ 280 +36 218 +24 2 20/0 AMY DALLEY Love’s Got An Attitude (It...} (Curb) +72
] 50 @@ MCHAYES It Doesn't Mean | Don't... (Universal South) 239 +45 224 +42 2 18)2 g::’l‘sf cs":;gm“e:vg U"i:' I"l‘]/f""lecf 3{05/-// +gg
. . at A Beautiful Day (Capito +
. @  JENNIFER HANSON This Far Gone (Capita) | | 212 +39 193 +40 L AT b o ALATTS Love Vou in eue e St I+
44 49  TANYA TUCKER 0lg Weakness (Coming On...) (Tuckertime/Capitol) 206 -89 159 713 ? 1410 DIAMOND RIO | Believe Arista) +64
34 50 TAMMY COCHRAN|Love Won't Let Me (£pic/ 198 485 144 -396 15 10/0 JO DEE MESSINA Was That My Life {Curt/ +63
¥ TRICK PONY A Boy Like You (H2E/WB) +62
75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 4/6-Saturday 4/12. JESSICA ANDREWS There's More To Me Than You (Dreamiorks/ +58
© 2003, R&R Inc. DUSTY DRAKE One Last Time (Warner Bros.) +49
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46 ‘ COUNTRY CALLOUT AMERICA. sy CBullseye

_ 4
® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES April 18, 2003
CaLLout Americas song selection is based on the top 35 titles from the R&R Country chart for the airplay week of March 24-30.
ARTIST Title (Label) UKEALOT  POSITIE NEUTRAL  FAMILARITY  DisLke  supn | CALLOUT AMERICAe
ALAN JACKSON That'd Be Alright Arista/ 40.9%  76.0% 4140%  97.4% % 29% | MHOT SCORES
JOE NICHOLS Brokenheartsville (Universal South) 43.4% 714.9% 4 15.7% 98.6% 4.6% 3.4%
KENNY CHESNEY Big Star (BN4/ 34.9% 11.7% 417.7% 98.6% 6.0% 3.1% Bsword of the Week: Sledge
DARRYL WORLEY Have You Forgotten (DreamWorks) 420%  68.9% 4163%  96.6% 6.6%  a.9% [ Qustonof i’:;)V,(Vflf’;g:g‘;yﬁjfegf;t?;
DIAMOND RID | Believe (4rista/ 32.3% 68.6% 417.7% 94.3% 6.0% 2.0% involvement and 5 meaning you strongly
MARTINA MCBRIDE Concrete Angel (RCA/ 383%  683% 4169%  97.7% 6.6%  6.0% :‘gi’ﬁf{;.‘;-f:\{‘(:;‘\’,'evrif::t“;‘;‘:;:1;10 e
KEITH URBAN Raining On Sunday (Capitol) 33.1% 66.6% 4 20.6% 96.3% 5.7% 3.4%
TIM MCGRAW She’s My Kind Of Rain (Curb/ 36.9%  657% 4186%  96.9% 6.6%  6.0% g;f;iglv cpport 70
RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian) 35.1% 64.9% 419.4% 94.9% 8.0% 2.6% Support: 1%
CRAIG MORGAN Almost Home (Broken Bow) 251%  62.3% 4243%  92.6% 51%  0.9% g;fcr:'g“
DEANA CARTER There's No Limit (Arista/ 19.1% 60.6% 4251% 96.9% 6.9% 4.3% Strongly object: 2%
KID ROCK/SHERYL CROW Picture (Lava/Atiantic/ 38.9% 59.4% 4 15.4% 90.9% 8.6% 1.4% -
TRAVIS TRITT Country Ain't Country (Columbia) 249%  58.0% 426.9%  93.4% 57%  2.9% | Suongly support 73
TRACY BYRD The Truth About Men (RCA/ 25.4% 57.1% 416.9% 88.3% 1.1% 3.1% bNt}:K:):ltllzw
AARON TIPPIN Love Like There's No Tomorrow (Lyric Street) 23.4% 56.9% 4 22.6% 87.4% 5.7% 2.3% Object: 2%
JIMMY WAYNE Stay Gone (OreamWorks) 16.3% 54.3% 4 26.0% 86.9% 5.7% 0.9% Strongly object: 2%
PHIL VASSAR This Is God (Arista) 24.0% 50.6% 422.3% 86.6% 10.9% 2.9% P
MONTGOMERY GENTRY Speed (Columbia) 18.0% 50.0% 427.4% 88.3% 1.7% 3.1% Strongly support: 62%

Support: 11%

JEFF BATES The Love Song (RCA/ 123%  47.1% 4294%  86.6% B6%  1.4% | oro
LONESTAR My Front Porch Looking In /8NA/ 15.1%  45.1%  428.9%  84.6% 9.4%  1.1% | Object:5%

GARTH BROOKS Why Ain't | Running (Capitol) 14.9%  44.9% 4257%  80.6%  8.9% 1.4y | “ronslobiecin
BRAD PAISLEY Celebrity (Arist/ 106%  44.6% A4254%  79.4% 8.0%  1.4% | Male

JESSICA ANDREWS There's More To Me Than You (Oreamiorks)  14.6%  44.0%  328.3%  83.0%  15.4%  14% | Jonsbowpot 7
JO DEE MESSINA Was That My Life (Curty 13.1%  429%  3260%  851%  12.9%  34% | Neutra:15%

TOBY KEITH Beer For My Horses (DreamWorks) 22.3%  42.6% 4157%  72.9%  10.9%  3.7% ;’:jfn“glf"ﬁbm -
RASCAL FLATTS Love You Out Loud /Lyric Street) 14.6%  41.7%  326.9%  846%  11.1%  4.9%

SAMMY KERSHAW | Want My Money Back (Audium/ 13.7%  414% 3283%  829%  10.6%  2.6% gfr'(‘)‘:gy S——
CHRIS CAGLE What A Beautiful Day (Capitol) 11.4%  391% 3346%  88.0%  114%  2.9% | Supportle’
WARREN BROTHERS Hey, Mr. President /BNA/ 17.1%  360% 4206%  67.7% 8.6%  2.6% g;;‘gjg”

BRIAN MCCOMAS 99.9% Sure [Lyric Street) 9.7% 357%  326.6% 78.9% 13.7% 2.9% Strongly object: 3%
STEVE HOLY Rock-A-Bye Heart (Curb)/ BS%  343% 3297%  TaT%  140% 7% |

DUSTY DRAKE One Last Time (Warner Bros.) 12.0% 323% 325.1% 73.1% 11.7% 4.0% Strongly support: 67%
TRACE ADKINS Then They Do (Capital) 89%  314% 3294%  743%  11.1%  26% Swﬁlrff;of

SARA EVANS Backseat Of A Greyhound Bus (RCA) 8.3%  286% 3297%  77.4%  171%  2.0% | Objectov,

AMY DALLEY Loves Got An Attitude (Curt) 74%  231%  329.4% 73.1% 18.3% 2.3% | Strongly object: 2%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My Favorites b) |
Like It ¢) It's Okay..Just So-So d) | Don’t Like It ) I'm Tired Of Hearing It On The Radio f) | Don’t Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R'’s Country airplay chart. The sampie is
composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3' each in the 25-34, 35-44, and 45-54
demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence,
Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas
City, Lansing, Mi, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuguerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno,
Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc.

Country. Overnigh
The Danny Wrigh

Now get Danny Wright in your local market, midnight to six. Danny is the Award Winning -
Country radio personality who plays the proven hits. Keep your local sound and
get the budget break you need.

Call Seattle 800.426.9082.

'COUNTRY’S MIDNIGHT TO 6 SOLUTION

[DANNY 121,@

[ Cemona |
jonesradio.com DRSS
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. COUNTRY REPORTERS

Ve
|
KEAN/Abilene, TX WHWK/Binghamton, NY mmmm Springs, CO* | WKML/Fayetteville, NC * WMSI/Jackson, MS * KLLLLubbock, TX KTST/Oklahoma City, OK * KFRG/Riverside, CA * KMPS/Seallie-Tacoma, WA* | KV0O/Tulsa, OK *
PD: Marisa Bailey PD/APD/MO: Ed Walker : Shannon Stone OM: Mac Edwards PO: Rick Adams DM/PO: Jay Richards PD: Crash OM/PD: Ray Massie PD: Becky Brenner OM: Moon Mullins
14° KENNY ROGERS “Missing: 10 CLINT DANIELS “Amost” MD: Stix Franklin PD/MD: Andy Brown MD: Van Haze MO: Kelly Greene APD/MO: Anthony Allen MD: Don Jeffrey MO: Tony Thamas APD/MD: Scott Woodson
7 JILLKING “One O e 3 GEGRGE STRAIT “Tulsa® 2 BRAD PAISLEY “Ceiebrty” 8 WARREN BROTHERS “Presient” | 12 BRIAN MCCOMAS “Sure” BRAD MARTIN ‘Days™ 'AARON LINES “Changes™ No Adds No Adds
10 RUSHLOW Fnend 3 BRIAN MCCOMAS “Sure” EMERSON DRIVE “Only’ 4 TRAVIS TRITT “Country” 12 GARTH BROOKS "Running” GEORGE STRAIT “Tulsa” DUSTY DRAKE “Last’
WQMX/Akron, OH * 31 KENNY CHESNEY "Shoes™ SHANIA TWAIN “Atways” 2 BRODKS & DUNN “Dit” 12 TRICK PONY "Boy” SHANIA TWAIN “Always”

DBA/PDMO: Kevin Mason
1 RANDY TRAVIS “Crosses™

WGNA/Albany, NY *
OM/PO: Buzz Brindle
MO: Bill Earley

2 TRACE ADKINS 'They

KBQl/Albuquergue, NM *

PD: Tommy Carrera

MD: Sammy Cruise

2 BROOKS & DUNN “Durt"

2 WARREN BROTHERS "Presient
AARON LINES * Cnanges
CHARLIE ROBISON “Watter™

RUSHLOW “Friend”
GEORGE STRAIT “Tuisa"

KRST/Albuguergue, NIY *
PD: John Richards
MD: Paul Bailey

2 TRAGE ADKINS “They"

2 DUSTY DRAKE "Last"

T TRICK PONY "Boy”

1 GEORGE STRAIT “Tulsa"

KRRV/Alexandria, LA
PD/MO: Steve Casey

2 CRAIG MORGAN "Aimosf”
2 BRIAN MCCOMAS “Sure’

WCTO/Allentown, PA "
PO: Chuck Geiger
APDMOD: Sam Malone

16 SHANIA TWAIN “Atways”

DIERKS BENTLEY “Thinkn™
TERR} CLARK “Three"

KGNC/Amarillo, TX
PO: Tim Butier
APD/MD: Patrick Clark
10 BROOKS & DUNN “Dit”
10 CLAY WALKER “Few"

WWWW/Ann Arhor, Nif
PD: Barry Mardit

MO: Tom Baker

5 GEORGE STRAIT “Tulsa

3 BRAD PAISLEY “Celebrity”

WNCY/Appleton, Wi ~
OM: Jett McCarthy
PO: Randy Shannon
MD: Marci Braun

1 BROOKS & DUNN “Ont

1 EMERSON DRIVE “Onty
1 AARON LINES “Changes.”

WKSF/Asheville, NC
OM/PD: Jett Davis
MO: Andy Woods

CRAIG MORGAN “Almest”
SARA EVANS “Greyhound™

WKHX/Atianta, GA *
OM/PD: Mark Richarde
MD: Johnny Gray

3 GARTH BROOKS "Runwing”
1 BRIAN MCCOMAS “Suz”

WYAY/Atlanta, GA *
OM: Mark Richards
PD: Steve Mitchelt
MD: Johnny Gray

4 JIMMY WAYNE “Gone”

WPUR/Atiantic City, NJ *
PD/MO: Joe Kelly
6 CLAY WALKER “Few”
2 RUSHLOW “Frend”
CHALEE TENNISON “Lovin™
KENNY ROGERS “Misiing”

WKXC/Augusta, GA *
OM/PD: “T" Gentry
APDMD: Zach Taylor

2 TRACY BYRD "Men"
1 BLAKE SHELTON “Heawy"

DIERKS BENTLEY “Thmkin™

KASE/Austin, TX *
PD: Jason Kane
MD: Bob Pickett
6§ JESSICA ANDREWS “More”
5 JODEE MESSINA "L
4 SHANIA TWAIN “Alwavs™
1 MARK WILLS “Think"

KUZZ/Bakersfield, CA *

PD: Evan Bridwell

MD: Adam Jeffries
BROOKS & DUNN Dn
DERAILERS “Gen
OIERKS BENTLEY "Thmkm

WPOC/Baltimore, MO *
MD: Michael J. Foxx
2 RACHEL PROCTOR "Days”

WYPY/Baton Rouge, LA *
PO: Randy Chase
MO: Jay Bemard
1 BRAD PAISLEY “Celenrity”
BROOKS & DUNN “Cirt”
JENNIFER HANSON “Far”
VINCE GILL "Someday”

WYNK/Baton Rouge, LA *
PD: Paul Orr

APDMO: Austin James

17 KD ROCKSHAML

6 SHANIA TWAIN "Atays™
KENNY ROGERS “Msssing”

WNWN/Battle Creek, M
PD: P.J. Lacey

MD: Phil O'Reilly

3 BROOKS & DUNN “Grt"

3 SHAMIA TWAIN “Aways™
2 GEORGE STRAIT "Teisa"

W.JLS/Beckley, Wy

PO/MO: David Willis

11 AMY DALLEY “Atttude”

11 RACHEL PROCTOR “Days™
: NS *

OM: Walter Brown

PD: Kipp Greggory

MD: DeAnna Lee

No Adds
N

WZZK/Birmingham, AL *

PO/MO: Brian Driver

9 WARREN BROTHERS “President”

1 TRACE ADKINS “They”

1 SHANIA TWAIN “Always”
DIERKS BENTLEY “Thinkin™
LEANN RIMES "Suddenty”
MARK WILLS " Think

WPSK/Blacksburg, VA
PD: Jack Douglas
APD/MOD: Nicole Williams
24 STEVE HOLY “Heart"

15 LEANN RIMES “Suddenly”
14 TRICK PONY "Boy”

WBWN/Bloomington, IL
PD: Dan Westhoff
APD/MD: Buck Stevens

10 BRAQ PAISLEY " Celehnty
10 GEORGE STRAIT “Tulsa”

WHKX/Bluefield, WV

POMO: Ooug Dillon
14 BROOKS & DUNN "Dt
14 J0 OEE MESSINA “Life”

KIZN/Boise, ID *

OM: Rich Summers
PO/MO: Spencer Burke

3 SHANIA TWAIN “Atways”

KQFC/Boise, 10 *

OM: Rich Summers

PO: Lance Tidwell

MD: Cory Mikhals
AARON LINES “Changes”
CHARLIE ROBISON “Watter”

WKLB/Boston, MA *

PO: Mike Brophey

APDMOD: Ginny Rogers
No Adds

KAGG/Bryan, TX
POMO: Jennifer Allen
20 BROOKS & DUNN “Dit"
20 EMERSDN DRIVE “Only"
20 MCHAYES "Mear'

20 TRICK PONY "Boy”

WYRK/Buttalo, NY *

PD: John Paul

APD/MD: Wendy Lynn
DUSTY DRAKE "Last'
GEORGE STRAIT “Tulsa"

KHAK/Cedar Rapids, 1A
PO: Bob James
MD: Dawn Johnson

9 TRACY BYRD ‘Men’
8 GEORGE STRAIT "Tulsa”

WIXY/Champaign, IL

PO/MO: R.W. Smith
No Adds

WEZL/Charleston, SC *
PD: T.J. Phillips
MO: Gary Griffin

& LONESTAR “Front”

2 BROOKS & DUNN "Dit"
AARON LINES “Changes”
TOBY KE{TH “Horses™
TRICK PONY “Boy"

WNKT/Charleston, SC *
PO: Lloyd Ford
MD: Mudilap

RACHEL PROCTOR "Days”
WARREN BRDTHERS “President”

WAQBE/Charleston, WV
OM: Jett Whitehead

PO: Ed Roberts

8 ALAN JACKSON “Drve”
8 STEVE AZAR “Don’t

8 TIMMCGRAW Cowboy

WKKT/Charlotte, NC *
PO: John Roherts
10 RANDY TRAVIS “Crosses”
3 TRACY BYRD "Men™
MCHAYES "Mean”

WSOC/Charlotte, NC *
OM/PD: Jefl Roper
MO: Rick McCracken

BROOKS & DUNN “Oit"
CHARLIE ROBISON “Watter”

WUSY/Chattanooga, TN *
PO: Clay Hunnicutt
MO: Bill Poindexter

GEORGE STRAIT “Tulsa”

WUSN/Chicago, IL *

OM: Tom Rivers

PD: Justin Case

APD/MO: Evan Kroft
No Adds

WUBE/Cincinnati, OH *
OM/PD: Tim Closson
APD: Kathy 0'Connor
MD: Duke Hamilton

No Adds

WYGY/Cincinnati, OH *
PD: Dave Stewart

APD/MD: Dawn Michaels
2 AMY DALLEY "Atttude”

WGAR/Cleveland, OH *
PD: Meg Stevens
MD: Chuck Collier
11 BROOKS & DUNN “Dit"
2 MCHAYES "Mean™
DIERKS BENTLEY “Thinkin'
AARON LINES “Changes”

KECY Colorado Springs, CO* |

PO: Travis Daily

MD: Valerie Hart

3 DIERKS BENTLEY "Thinkin*
LEANN RIMES “Suddenty”
AARCN LINES “Changes

1] JENWIFER HANSON “Far”
MARK WILLS “Think”

WCOS/Columbia, SC *
CM/PC: Ron Brooks
Mf: Glen Garrett

DUSTY DRAKE “Last”
2 BROOKS & DUNN Ot

: Johin Crenshaw

0/MD: Dan E. Zuko
No dds

VLCOUCIJIumbus, OH*
P

HOK/Columbus, OH *
/PD: Charley Lake
/MD: George Wolf

1 TERRI CLARK ‘Three"

TRACE ADKINS ‘They"
VIMCE GILL “Someday”

GSQ/Cookeville, TN
: Gator Harrison
MD: Stewarl James
SHANIA TWAIN “Always”
BRAN MCCOMAS “Sure™
TO3Y KEITH “Horses™

YS/Corpus Christi, TX *
: Clayton Allen

D: Cactus Lout
BRIAN MCCOMAS “Sure”
VINCE GILL “Someday”

LX‘Daltas-Ft. Worth, TX *
RO: Paul Williams
PD: Smokey Rivers
0: Cody Alan

6 RHETT AKINS “Love”
i SARA EVANS “Greyhound”

KSCS/Dalfas-Ft. Worth, TX *
M/nterim PD: Ted Stecker
D/MD: Chris Huft

Ls JGE NICHOLS “Smokes™

GNE/Daytona Beach, FL *
PD: Jatt Davis
1 RACHEL PROCTOR “Days”
RJSHLOW “Friend”

KYGO/Denver-Boulder,CO *
PD: Joel Burke
D: Tad Svendsen
16 T3ACY BYRD ‘Men’
4 BRODKS & DUNN "Dit”
2 [XERKS BENTLEY “Thinkin""

KHK/Des Moines. IA *
PO: Jack O'Brien

APOMO: Jim Olsen
AIY DALLEY *Attue”
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SHANIA TWAIN “Always”

CD/Detroit, MI *
PD: Mac Daniels
{APDMD: Ron Chatman
[ Mo Adds

'WOJR/Dothan, AL

||OM: Jerry Broadway

PD: 3rett Mason

\|APD. The Frogman

8 FROOKS & QUNN “Dut”

| 8 SHANIA TWAIN “Aways™

|
r

KKm/Duluth MN
PD: Tom Bishop
| MD: Pat Puchalla

7 'WARREN BROTHERS "President”

IERKS BENTLEY “Thinkn™
DUSTY ORAKE “Last”
SHANIA TWAIN “Aways™

WAXX/Eau Claire, Wi
PD: George House

MO: Tim Wilson
2 3ILLY CURRINGTON “Little”

KHEY/E| Paso, TX *
PD: Steve Gramzay
MD. Stacie Kaye

1 SARA EVANS “Greyhound™
1 TRACE ADKINS “They"

WRSF/Elizabeth City, NC

PDMO: Randy Gill

12 EMERSON DRIVE “Only’
12 MCHAYES “Mean™

12 SHANIA TWAIN “Atways”
12 BROOKS & DUNN “Oirt"
12 RACHEL PROCTDR “Oays”

WXTA/Erie, PA
PD- Fred Horton

15 BRODKS & DUNN “Dirt”
5 BLAKE SHELTON “Heaw"

H
PD: Jim Davis
MO: Matt James
BLAKE SHELTON “Heawy"

, OR

WEDQ/Evansville, IN
PD: Jon Prell
ME: K.C. Todd
BRIAN MCCOMAS “Sure™
KID ROCK/SHERYL CROW "

K\VOX/Fargo, ND

PL: Eric Heyer

MD: Scott Winston

18 BROOKS & DUNN “Dit”
GEORGE STRAIT “Tulsa"
SHANIA TWAIN "Atways”
AARON LINES “Changes™
TERRI CLARK "Three”
BRAD MARTIN “Days”
ERIC HEATHERLY “Begins”

Nwwwmnm

KEIX/Fayetteville, AR
Px: Tom Travis
APOMD: Jake McBride
9 EMERSON DRIVE “Only"
9 GEORGE STRAIT “Tuisa”
9 TRACE ADKINS “They"

KAFF/Flagstatt, AZ
PD: Chris Halstead
MO: Hugh James
AARON LINES “Changes”
BROOKS & DUNN “Dirt”
BLAKE SHELTON “Heawy”
SHANIA TWAIN “Abvays
CLAY WALKER “Few”
RACHEL PROCTOR “Days”
WARREN BROTHERS *

o oo

WFBE/Flint, MI *

PD: Coyote Collins

APDMD: Steve Duncan
BLAKE SHELTON "Heawy"
CHARLIE ROBISON “Wiakter’
DIERKS BENTLEY “Thinkin™
SHANIA TWAIN “Atways’

WXFLFlorence, AL
POMO: Gary Murdock

6 BRISTOL CROSSING “Fire”
6 DIERKS BENTLEY "Thinkin™

KUAD/F. Collins, CO *
PD: Mark Callaghan
MO: Brian Gary

2 BROOKS & DUNN “Dit”

WCKT/Ft. Myers, FL *
PD: Kerry Babb
MO: Dave Logan

3 GARTH BROOKS “Running”

WWGR/Ft. Myers, FL *
PD: Mark Phillips
MO: Steve Hart
4 TRAVIS TRITT “Country”
2 DUSTY DRAKE "Last”

WYZB/Ft. Walton Beach, FL
PD: Laura Hussey
MD: Cindy Blake

No Adds

WOQHK/Ft. Wayne, IN *
OM/PD: Dean McNeil
APD/MD: Mark Allen

14 BROOKS & DUNN “Oirt”
5 WARREN BROTHERS “President”

KSKS/Fresno, CA *

PD: Mike Peterson

MD: Steve Montgomery
1 SHANIA TWAIN “Ahways”

WBCT/Grand Rapids, M| *
OM/PD: Doug Montgomery
APD/MO: Dave Taft

JENNIFER HANSON “Far”

WTQR/Greenshoro, NC *
PO: Bill Dotson
MD: Angie Ward
3 TRACY BYRD “Men™
BRAD MARTIN "Days”
SARA EVANS “Greyhound”

WRNS/Greenville, NC *
PO: Wayne Carlyle
APD: Mike Farley

MO: Boomer Lee
No Adds

WESC/Greenville, SC *
OM/PD: Bruce Logan

APD/MO: John Landrum
No Adds

WSSL/Greenville, SC *
OM/PD: Bruce Logan
APDMOD: Kix Layton

7 BRODKS & DUNN “Orrt"

4 SARA EVANS “Greyhound”

3 BRAD PAISLEY "Celebrty”

WAYZHagerstown, MD

PO/MO: Don Brake
4 JOE NICHOLS “Smokes”
2 RUSHLOW “Frend"

WRBTMarrisburg, PA *
PD: Shelly Easton
MO: Joey Dean

Ho Adds

WCATMarrisburg, PA *
PD: Sam McGuire
MO: Dandalion,

1 BLAKE SHELTON "Heawy"

1 LEANN RIMES “Suddenly”
WWYZMHarttord, CT *
PD: Jay McCarthy
MD: Jay Thomas

BRAD MARTIN “Days”

DUSTY DRAKE “Lat

EMERSON DRIVE "Ortly”
KILTHouston-Galvesion, TX *
APD/MO: John Trapane

2 SARA EVANS “Greyhound”

2 JEFF BATES "Song"
KKBQ/MHouston, TX *
OM/PD: Michael Cruise
APD: Johnnie Ray
MO: Christi Brooks
22 JIMMY WAYNE “Gone™
21 JEFF BATES “Song”

11 KELLIE COFFEY “Takes”

§ TOBY KEITH "Horses™
9 TRACY BYRD "Men"

WTCRMuntington, KY
PO: Judy Eaton

MO: Dave Poole
5 SHANIA TWAIN “Atways™

WORMMuntsville, AL *
OM/PD: Wes McShay
APD: Stuart Langston
MD: Dan McClain

6 JIMMY WAYNE “Gone”

BLAKE SHELTON “Heawy"

WFMS/Indianapolis, IN *
PD: Bob Richards
MD: J.0. Cannon

4 BRAD PAISLEY “Celebrty”

MCHAYES “Mean"
SHANIA TWAIN “Aways”

resident”

TERRI CLARK "Three”
VINCE GILL "Someday”

WQIK/Jacksonville, FL *
MO: John Scott
1 TOBY KEITH "Horses”

WR00/Jacksonville, FL *
MD: Dixie Jones

DIAMOND RIO “Believe”

JO DEE MESSINA “Lre”
SARA EVANS "Greyhound”
BRIAN MCCOMAS “Sure”
TOBY KEITH "Horses”

WXBQ/Johnson City, TN *
PO/MO: Bill Hagy
No Adds

WMTZ/Johnstown, PA
PD: Steve Walker
MO: Lara Mosby

1 BRIAN MCCOMAS “Sure”
1 TRICK PONY “Boy’

KIXQ/Joplin, MO

PDMD: Cody Carson
14 CRAIG MORGAN “Almost”
14 GEORGE STRAIT “Tuisa”
14 SHANIA TWAIN “Always”
5 DIERKS BENTLEY “Thinkin™

KBEQ/Kansas City, MO *
PD: Mike Kennedy

MD: T.J. McEntire

2 BROOKS & DUNN “Dirt*

CHALEE TENNISON “Lovin”
CLAY WALKER “Few”

KFKF/Kansas City, MO *

PD: Dale Carter

APD/MD: Tony Stevens
BLAKE SHELTON "Heayy"
BROOKS & DUNN “Dirt"
SHANIA TWAIN *
VINCE GILL “Someday”

WOAF/Xansas City, MO *
PO/MO:Ted Cramer

3 WARREN BROTHERS “President”

3 GEORGE STRAIT "Tulsa™
2 TRACE ADKINS ‘They"
2 CHAD BROCK 'Thm%
1 BROOKS & DUNN “Oit”

WIVK/Xnoxville, TN *
OM/PD: Michael Hammond
MD: Colleen Addair
5 TOBY KEITH “Horses”
GEORGE STRAIT "Tulsa"
BRAD MARTIN "Days™

KXKC/Lafayette, LA *
PO: Renee Revett
MD: Sean Riley
1 BRODKS & DUNN “Dit”
1 BLAKE SHELTON “Heawy”
TERRI CLARK “Three’
VINCE GILL “Someday”

KMOLALatayette, LA *
PD: Mike James
MD: T.0. Smith

No Adds

WKOA/Lafayette, IN
PDMO: Charfie Hamigan

5 CLAY WALKER “Few”

5 DIERKS BENTLEY “Thinkin™
5 KENNY ROGERS "Missing”
5 RACHEL PROCTOR “Charr”
5 SHANIA TWAIN “Always”

WPCV/Lakeland, FL *
OM: Steve Howard
PD: Dave Wright
MO: Jeni Taylor
3 JESSICA ANDREWS "More”
1 BRIAN MCCOMAS “Sure”
BRAD MARTIN “Days”
SHANIA TWAIN “Aways™

WiOVALancaster, PA *
PO: Dick Raymond
MD: Missy Cortright
No Adds
WiTLLansing, M *
PO: Jay J. McCrae
MD: Chris Tyler
2 BROOKS & DUNN "Din”
AARON LINES “Changes”

CHALEE TENNISON “Lovin™
CHARLIE ROBISON “Watter”

KWNR/Las Vegas, NV *
OM/PD: John Marks
APD/MOD: Brooks 0'Brian
10 TOBY KEITH "Horses™
1 BRIAN MCCOMAS "Sure”
BLAKE SHELTON “Heawy"

"WHULALedngion-Fayetie, KY *
OM: Barry Fox
PD/MOD: Ric Larson

BRIAN MCCOMAS “Sure”

TOBY KEITH "Horses™
WYL ,KY
PD: Dale 0’Brian
APDMD: Karl Shannon

2 TOBY KEITH *Horses”
KZKX/Lincoin, NE
PD: Brian Jennings
MD: Carol Tumer

No Adds
KSSN/Little Rock, AR *

PD: Chad Heritage

4 BRODKS & DUNN “Ort"

1 TRACE ADKINS “They"

SHANIA TWAIN “Aways”
KZLA%Los Angeles, CA *
OM/PD: R.J. Curtis
APD/MO: Tanya Campos

1 BRIAN MCCOMAS “Sure”™

BROOKS & DUNN “Dit”

TOBY KEITH “Horses”
WAMZ/Louisville, KY *

PD: Coyote Calhoun
MO: Nightrain Lane

11 BROOKS & OUNN ‘it

MCHAYES “Mean”

WOENMacon, GA
PD: Gerry Marshall
APOMD: Laura Starling

1 TOBY KEITH “Horses”
1 TRAVIS TRITT “Country”

WWQM/Madison, Wi *

PD: Mark Grantin

MD: Mel McKenzie
BROOKS & DUNN “Dit”
CHALEE TENNISON ‘Lovin”™
DIERKS BENTLEY “Thinkin™

KiAl/Mason City, IA

PD/MD: J. Brooks

3 BRAD PAISLEY Celebmy
BRDOKS & DUNN “Dirt”
RACHEL PROCTOR “Charr™

KTEX/McAllen, TX *
PD: Jojo
MD: Patches

No Adds

KRWQ/Medford, OR
PD: Larry Neal
MD: Scott Schuler

3 BRAD PAISLEY “Celebrty”
GEORGE STRAIT “Tulsa"

WGKX/Memphis, TN *

PO: Chip Miller

MO: Mark Billingsiey

17 TRACY BYRD “Men"

13 TRACY BYRD “Ten"

5 LONESTAR “Front”
AARON LINES Cnanqes
EMERSON DRIVE “Only”

MCHAYES "Mea
WARREN BROTHERS “President”
BLAKE SHELTON “Heawy"

WOKK/Meridian, MS
PD/MD: Scotty Ray

14 CLAY WALKER “Few’
12 JENNIFER HANSON “Far”

WKIS/Miami, FL *
PD: Bob Bamett
MD: Darfene Evans

6 SARA EVANS “Greyhound”
VINCE GILL "Someday”

WMiLMitwaukee, W! *
O0M/PD: Kerry Wolfe
APD: Scott Dolphin
MD: Mitch Morgan

4+ AMY DALLEY "Atdude”

KEEY/Minneapolis, MN *
OM/PD: Gregg Swedberg

APD/MD: Travis Moon
DIERKS BENTLEY “Thinkin™
JOE NICHOLS "Smokes™
TIM MCGRAW “Real”

WKSJ/Mobile, AL *
PO/MD: Bill Black
APD: Steve Kelley

GEORGE STRAIT “Tulsa™
TOBY KEITH "Horses™

KATM/Modesto, CA *
PD: Randy Black
APD: D.J. Walker
MD: Joe Roberts

17 CLAY WALKER “Few”

KTOM/Monterey, CA *

OM/PD: Jim Dorman
3 WARREN BROTHERS “President”
CHALEE TENNISON “Lovin™
CHARLIE ROBISON “Walter"
DERAILERS “Genuine”

WLWIMontgomery, AL
PO: Bill Jones
MD: Darene Dixon
5 TOBY KEITH "Red"
JIMMY WAYNE *Gone”
TOBY KEITH “Horses”
TRACY BYRD “Men”

WGTR/Myrtle Beach, SC
PD: Johnny Walker
MO: Joey D.

SHANIA TWAIN “Always”

WKDF/MNashville, TN *
PD: Dave Kelly
MO: Eddie Foxx
5 TRACE ADKINS “They”
5 GEORGE STRAIT “Tulsa
3 WARREN BROTHERS “President”
BROOKS & DUNN "Dirt”
EMERSON DRIVE “Onty”
VINCE GILL "Someday”

WSiXMNashville, TN *
PO: Mike Moore

APDMOD: Billy Greenwood
1 GEORGE STRAIT "Tulsa"

WSM/MNashville, TN *
APD: Frank Seres
CHALEE TENNISON “Lovin™
CLAY WALKER "Few"
TAMMY COCHRAN “Woman”

WCTY/New London, CT
POMO: Jimmy Lehn

5 SHANIA TWAIN “Atways”
5 WARREN BROTHERS "President”

WNOE/New Oreans, LA *
PD: Les Acree
APD/MD: Casey Carter
12 CRAIG MORGAN “Almost”
9 JIMMY WAYNE “Gone”

WGH/Norfolk, VA *
OM: John Shomby
MO: Mark McKay

No Adds

KNFM/Odessa-Midland, TX
PO: John Moesch

MD: Dan Travis

23 JO DEE MESSINA “Life"

20 OEANA CARTER “Limt"

KXXY/Oklahoma City, OK *
PD: L.J. Smith
APD/MD: Bill Reed

BLAKE SHELTON “Heaw”
TERRI CLARK “Three”

KXKT/Omaha, NE *

PD: Tom Goodwin

MO: Craig Allen

KID ROCKSHERYL CROW "
SHANIA TWAIN “Aways™
AARON LINES “Changes
BLAKE SHELTON "Heavy’
BROOKS & DUNN "Ourt"
DIERKS BENTLEY “Thinkin™
MCHAYES “Mean’

-

WWKA/Orlando, FL *
PD: Len Shackelford

MD: Shadow Stevens
No Adds

KHAY/Oxnard, CA *

POMO: Mark Hifl
SARA EVANS ‘Greyhound”
TOBY KEITH *Horses”

KPLM/Palm Springs, CA
PD: Al Gordon

APD/MD: Kory James
7 EMERSON DRIVE “Onty”
ROCKSHERYL

KD
7 SHANIA TWAIN ANvays

WXBM/Pensacola, FL *
PDMO: Lynn West
1 BLAKE SHELTON "Heavy™

AARON LINES “Changes”
BRAD MARTIN “Days™
BROOKS & DUNN “Dirt"
MCHAYES “Mean"
TERRI CLARK “Three"

WXCL/Peoria, IL

PD/MD: Dan Dermody

18 BRAD MARTIN “Days™

18 BROOKS & DUNN "Dirt"

18 DIERKS BENTLEY "Thinkin”
18 SHANIA TWAIN “Atways”
18 TOM DERMODY "Home"

WXTU/Philadelphia, PA *
PD: Boh McKay
APDMD: Cadillat Jack

4 CRAIG MORGAN "Almost”
1 GEORGE STRAIT “Tulsa™

KMLE/Phoenix, AZ *
14 BRODKS & DUNN “Dirt’

KNIX/Phoenix, AZ *
PO: Shaun Holly
MD: Gwen Foster
4 TRACY BYRO "Men"
1 TRACE ADKINS “They
SHANIA TWAIN “Atways”

WOSY/Pitisburgh, PA *
OM/PD: Keith Clark
APOMOD: Stoney Richards

8 JIMMY WAYNE “Gone"
5 CRAIG MORGAN "Almost”

WPOR/Portland. ME

PO: Rick Jordan

MD: Glori Marie
AMY DALLEY “Atttude”
CHALEE TENNISON “Lowin™
SHANIA TWAIN “Aways”

KUPL/Portland, OR *
OM: Lee Rogers
PO: Cary Rolfe
MO: Rick Taylor
No Adds

KWJJ/Portiand, OR *

OM: Bruce Agler

PD: Ken Boesen

APDMOD: Craig Lockwood
2 CRAIG MORGAN “Almost”
2 TRAVIS TRITT “Country”
1 LEANN RIMES “Suddenly”

TOBY KEITH “Horses™

WOKQ/Portsmouth. NH *
PO: Mark Jennings
APD/MD: Dan Lunnie

3 SHANIA TWAIN “Aways™
1 BLAKE SHELTON “Heavy"

WCTK/Providence, RI *
PD: Rick Everett
MD: Sam Stevens
7 TOBY KEITH "Horses™
5 SHANIA TWAIN “Aways™
4 BROOKS & OUNN “Dit"
JENNIFER HANSON “Far”

WLLR/Quad Cities, IA-IL *
PD: Jim O'Hara
MO: Ron Evans

4 SARA EVANS “Greyhound'

2 BROOKS & DUNN “Dirt”

1 SHANIA TWAIN “Atways™

WODRFakign-Durham, NC *
PD: Lisa McKay
APD/MD: Mike Biddle
1 TRACY BYRD "Men’
BRAD PAISLEY “Celebrtty”

KOUT/Rapid City, SD
PD/MD: Mark Houston

21 BROOKS & DUNN Dirt”
16 SHANIA TWAIN “Atways”

KBULReno, NV *
OM/PD: Tom Jordan
APD: JJ Christy
MD: Chuck Reeves
2 SARA EVANS “Greyhound™
2 BRIAN MCCOMAS “Sure”
JENNIFER HANSON "Far”
JILL KING “One”
MARK WILLS “Think"

WKHKRichmond, VA *
PD: Jim Tice
5 KID ROCK/SHERYL CROW -
2 CRAIG MORGAN “Almast
GEORGE STRAIT “Tutsa"

W

PD: Brett Sham
MD: Rohin James
5 WARREN BROTHERS Pres;dem

BLAKE SHELTON “H
BRIAN MCCOMAS * Sure
SHANIA TWAIN “Always”
TRACY BYRD “Men'
VINCE GILL “Semeday”

‘WL Foanke-Lynchineg VA *
PD: Chris 0'Kelley
23 0D ROCKSHERYL CROW
10 TOBY KEITH "Horses™
1 BLAKE SHELTON “Heawy"
CHARLIE ROBISON “Watter”

WBEE/Rochester, NY *
OM: Dave Symonds
PD: Chris Keyzer
2 CLINT DANIELS "Aimost”
1 TERRI CLARK Three”
JENNIFER HANSON "Far
MCHAYES "Mean"

WXXQ/Rockford, IL
DM/PD: Jesse Garcia
MD: Kathy Hess

JIMMY WAYNE “Gone™
TDBY KEITH "Horses”

KNCI/Sacramento, CA *
Dir./Prog.: Mark Evans
APD: Greg Cole

MD: Jenniter Wood

1 BRAD PAISLEY “Celebrty”
TERRI CLARK “Three”

WKCQ/Saginaw, M1 *
0M/PD: Rick Walker
1 BLAKE SHELTON "Heavy"
GEORGE STRAH “Tuisa
RUSHLOW

SARA EVANS “Greyhound”

WICO/Salisbury, MO

PD/MO: EJ Foxx

21 BROOKS & DUNN "Dit”

10" BLAKE SHELTON “Heavy"
10 DIERKS BENTLEY “Thinkin™
10 SHANIA TWAIN “Ajways™

KSO/st. Louis, MO *

MDO: Mark Langston
8 JEFF BATES “Song"
7 WARREN BROTHERS “President”

WIL/St. Louis, MO *
PO: Greg Mozingo
APD/MD: Danny Montana
9 JIMMY WAYNE ‘Gore"

KKAT/Salt Lake City, UT *
PD: Eddie Haskell
2 TOBY KEITH “Horses”
2 GEORGE STRAIT “Tulsa”
GARTH BROOKS "Running”

KSOP/Salt Lake City, UT *
PO: Don Hilten

APDMD: Dehby Turpin

21 BROOKS & DUNN “Dirt’

16 GEORGE STRAIT “Real”

10 JOE NICHCLS "Smokes”

5 VINCE GILL "Someday”

BRAD MARTIN "Days

KUBL/Salt Lake City, UT *
OM/PD: Ed Hill

APDMD: Pamanen
BROOKS & DUNN “Orrt
CHARLIE ROBISON “Watter”

KGKL/San Angelo, TX
PD/MO: David Hollebeke

4 KENNY ROGERS "Missing”
4 SHELLEY LAINE “Baby"

2 RUSHLOW “Fnend”

1 STEVE WARINER "Your"

1 BILLY CURRINGTON “Litte”

KAJA/San Antonio, TX *
OM/PD: Keith Montgomery

APD/MOD: Jennie James
No Adds

KCYY/San Antonio, TX *
PD: George King
No Adds

KSON/San Diego, CA *
OM/PD: John Dimick
APD/MO: Greg Frey

10 JIMMY WAYNE “Gone”

MONTGOMERY GENTRY “Speed”

6 JO DEE MESSINA "Lite"

2 BROOKS & DUNN “Dirt"
KRTY/San Jose, CA *
PD/MO: Julie Stevens
APD: Nate Deaton

1 BROOKS & DUNN “Drt”
WARREN BROTHERS "President”

KKJG/San Luis Obispo. CA

PD: Pepper Daniels
GEORGE STRAIT “Tutsa”

KRAZ/Santa Barbara, CA
PD/MO: Rick Barker

8 BLAKE SHELTON “Heawy"
5 CHALEE TENNISON “Lovin™
4 DERAILERS “Genuine”

KSNI/Santa Maria, CA

PBMD: Tim Brown

11 BROUKS & OUNN ‘Dirt”
10 KENNY ROGERS "Missing”
7 TRICK PONY "Boy”

WCTQ/Sarasota, FL *
PO/MO: Mark Wilson
APD: Tracy Black

AARON LINES “Changes”

QIERKS BENTLEY “Thinkin™
SHANIA TWAIN “Atways™

WJCL/Savannah, GA
PD/MO: Bill West
GEORGE STRAIT "Tuisa™
SAMMY KERSHAW “Money”
TOBY KEITH "Horses™

KRMO/Shreveport, LA *
PD: Bob Shannon
MD: James Anthony

2 JIMMY WAYNE “Gone'

2 TRACY BYRD ‘Men"

2 TRAVIS TRITT " Country
TOBY KEITH "Horses"
GEORGE STRAIT “Tulsa”
VINCE GILL “Semeday”

KXKS/Shreveport. LA *
OM: Gary McCoy
PD/MD: Russ Winston

2 BROOKS & DUNN "Dt
2 TRACY BYRD "Men”

KSUX/Sioux City, 1A
PO: Bob Rounds
APD/MO: Tony Michaels
12 BROOKS & DUNN “Dit”

WBYT/South Bend, IN
PO: Tom Oakes
APDMO: Lisa Kosti

2 TRACE ADKINS “Trey™

TIPPIN®
2 CRAIG MORGAN "Aimost™
DUSTY DRAKE “Last’

KDRK/Spokane, WA *
OM/GM: Ray Edwards
PD/MO: Tony Trovato
APD: Boh Castle
1 SHANIA TWAIN “Always”
1 BROOKS & DUNN “Ot”
CHARLIE ROBISON "Water"

KiXZ/Spokane, WA *
OM: Scott Rusk

PD/MO: Paul Neumann
1 DUSTY DRAKE “Last’
BROOKS & DUNN “Dit”
CLAY WALKER “Few"

WPIKX/Springfieid, MA *
MO: Jessica Tyler
2 TRACY BYRD "Men”

WFMB/Springfield, IL
PD: Dave Shepel

MD: John Spaulding
EMERSON DRIVE “Ony"

KTTS/Springfield. MO
DM/PD: Brad Hansen
35 BROOKS & DUAN “Dint”

WBBS/Syracuse, NY *
OM/PD: Rich Lauber

APO/MD: Skip Clark
No Adds

WTNT/Tallahassee, FL
PO: Kris Van Dyke
MD: Woody Hayes

5 BROOKS & DUNN "Orrt”

3 BLAKE SHELTON “Heawy"
3 MARK WILLS “Think”

WQYK/Tampa, FL *
OM: Mike Culotta
POD/APD: Beecher Martin
APDMO: Jay Roberts

BROOKS & DUNN "Dt
GEORGE STRAIT “Tulsa”

WYUU/Tampa *
OM/PD: Mike Culotta
APD: Will Robinson
MD: Jay Roberts
1 TRACE ADKINS “They”
BROOKS & DUNN “Dirt”
TRICK PONY "Boy”

WTHi/Terre Haute, IN
OM/PD: Barry Kent
MO: Party Marty
1 BRISTOL CRDSSING "Fire”
1 BROOKS & DUNN "Dirt"
1 CRAIG MORGAN “Almost”

WIBW/Topeka, KS
PD: Rudy Femandez
MD: Stephanie Lynn

40 TOBY KEITH "Horses”
27 SHANIA TWAIN Always”
27 TERRI CLARK “Three”

27 WARREN BROTHERS "Prestent’

WTCM/Traverse City, M}
OM/PD: Jack 0'Malley
APOMD: Ryan Dobry-Hunt
19 BROOKS & DUNN "Oit"

12 BRIAN MCCOMAS “Sure”
12 DIERKS BENTLEY “Thinkin™

KitM/Tueson, AZ *
PO: Buzz Jackson
MO: John Collins
1 BLAKE SHELTON “Heawy”
BRIAN MCCOMAS “Sure”
SHANIA TWAIN “Always™
BRAD MARTIN “Days’

WW2Z0/Tupelo, MS
PD/APO/MD: Paul Stone
1 TRACE ADKINS “They'

KNUE/Tyler-Longview, TX
POMD: Larry Kent
SHANIA TWAIN “Atways™

WFRG/Utica-Rome, NY

OM/PD: Tom Jacobsen

MO: Matt Raisman
BROOKS & DUNN “Dirt”

KJUGVisalia, CA *

PD/MOD: Dave Daniels
CHALEE TENNISON “Lowin™
CHARLIE ROBISON “Watter”
DERAILERS "Genuing”
JOANIE KELLER Wings"
MCHAYES “Mean”

WACO/Waco, TX
PO/OM: Zack Owen
10 TOBY KEITH “Horses™

WMZQ/Washington, OC *
OM/PD: Jett Wyatt
APD/MD: Jon Anthony
Ass!. MD: Shelty Rose

GEORGE STRAIT “Tulsa”
KATY BENKD “Leavin™

WOEZ/Wausau, Wi
PO/MO: Jas Caffrey
8 BROCKS & DUNN “Dit”

WIRKMWest Palm Beach, AL *
PD: Mitch Mahan
APDMD: J.R. Jackson
4 BLAKE SHELTON “Heawy"
2 CLAY WALKER “Few”
2 BROOKS & DUNN “Dut”
AARON LINES “Changes”
RUSHLOW “Friend”

WOVK/Wheeling, WV

PD/MO: Jimmy Elliott
12 T0BY KEITH “Rock”

AARCN LINES “Changes™
BROOKS & DUNN “Dirt”
CHALEE TENNISON “Lovin™

KFD!/Wichita, KS *
PO: Beverlee Brannigan
APDMD: Pat James

1 GEORGE STRAIT "Tulsa"
1 TRAVIS TRITT “Country”
1 TRACE ADKINS “They”

KZSN/Wichita, KS *
OM/PO: Jack Oliver
MO: Dan Holiday

No Adds

KLUR/Wichita Falls, TX

POMO: Brent Wamer
TOBY KEITH “Horses”
TRAVIS TRITT “Courtry”

WGGY/Wilkes Barre, PA *
PO: Mike Krinik
MD: Jaymie Gordon
1 SARA EVANS “Greyhound”
BLAKE SHELTON "Heawy"
BROOKS & DUNN "Dit”
CHARLIE ROBISON “Watter"

WWQag/Wilmington, NC
PD: Paul Johnison

12 TRACY BYRD "Men”

6 GEORGE STRAIT “Tulsa”
4 TOBY KEITH "Horses™

2 TRAVIS TRITT "Country”

KXDO/Yakima, WA
PD: Dewey Baynton
MD: Joel Baker

BRIAN MCCOMAS “Sure”

BROOKS & QUNN “Dint”
SHANIA TWAIN “Always”

WGTY/York, PA *

OM/PD: John Pellegrini

APDMD: Brad Austin

1 WARREN BROTHERS “President”

BRAD MARTIN “Days”
CHARLIE ROBISON “Watter”
DIERKS BENTLEY Thinkin”
EMERSON ORIVE “Onty”
SHANIA TWAIN "Atways”

"
PD: Dave Steele

MO: Tim Roberts

3 TOBY KEITH "Horses”

3 TRACY BYRO "Men"

3 LONESTAR “front”

2 JIMMY WAYNE “Gone”

2 RANDY TRAVIS “Crosses”

*Monitored Reporters
223 Total Reporters

148 Total Monitored

75 Total Indicator
72 Current Indicator Playlists

Did Not Report, Playlist Frozen (3):
WBBN/Laurel, MS

KJLO/Monroe, LA

WPAP/Panama City, FL

No Longer A Reporter (1):
WMCS/Norfolk, VA
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™\ M
Hﬂgmgﬁmsm gﬂm America’s Best Testing Country Songs 12+ New & Active
- For The Week Ending 4/18/03. .
HE IR ) AARON LINES Love Changes Everything (RCA/
Total Plays: 247, Total Stations: 46, Adds: 13
Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn
. JENNIFER HANSON This Far Gone (Capitol)
DARRYL WORLEY Have You Forgotten (DreamWorks) 446 457 98% 19% 436 97%  20% Total Plays: 237, Total Stations: 46, Adds: 6
DIAMOND RIO | Believe (Arista) 439 445 97% 14% 429 95% 16%
JOE NICHOLS Brokenheartsville (Universal South) 435 435 98% 22% 427 98% 27% BLAKE SHELTON Heavy Liftin' (Warer Bros.)
CHRIS CAGLE What A Beautiful Day (Capitol) 418 422 94% 1B% 4.26 95% 16% Total Plays: 229, Total Stations: 47, Adds: 18
RANDY TRAVIS Three Wooden Crosses (Word/Curb/WB) 417 423 93% 15% 4.10 91% 16%
TRACY BYRD The Truth About Men /RCA) 417 410 80% 7% 4.10 75% 7% BRAD MARTIN One Of Those Days (£pic/
RASCAL FLATTS Love You Out Loud /L yric Street/ 416 4.17 95% 15% 4.23 1% 14% Total Plays: 209, Total Stations: 47, Adds: 10
CRAIG MORGAN Aimost Home (Broken Bow) 416 4.08 74% 9% 4.10 711%  10%
MARTINA MCBRIDE Concrete Angel (RCA/ 415 426 100% 32% 4.16 9% 31% CHARLIE ROBISON Walter (Columbia)
KEITH URBAN Raining On Sunday /Capitol) 415 420 97% 21%  4.09 7% 24% Total Plays: 3, Total Stations: 12, Adds: 12
ALAN JACKSOGN That'd Be Alright (Arista) 410 4.1 98% 26% 3.87 8% 32%
TOBY KEITH Rock You Baby /DreamWorks) 410 4.16 94% 18% 4.04 93% 20% Songs ranked by total plays
LONESTAR My Front Porch Looking In (BN4/ 409 4.17 85% 10% 41 83% 9% /
TOBY KEITH W/WILLIE NELSON Beer For My Horses /DreamWorks) 407 4.12 87% 13% 4.10 84% 11%
BRAD PAISLEY Celebrity /Arista) 4.02 - 56% 6% 4.10 53% 5%
TIM MCGRAW She’s My Kind Of Rain [Curb) 400 4.01 99% 32% 4.01 99% 33%
JIMMY WAYNE Stay Gone (JreamWorks) 400 396 65% 6% 4.01 66% 1% PI ease se n d Yo ur Ph OIOS
KENNY CHESNEY Big Star /BNVA/ 392 4.06 98% 34% 3.98 98% 33%
JEFF BATES The Love Song (RCA) 392 402 82% 17% 389 83% 17%
MONTGOMERY GENTRY Speed (Columbia) 391 399 94% 20% 396 92% 17% R&R wants your best snapshots
TRAVIS TRITT Country Ain’t Country (Columbia) 390 398 79% 13%  3.83 76% 14% :
KID ROCK Picture (At/antic) 388 3.88 90% 32% 3.86 93% 34% (CO|0I’ or black & Whlte)'
WARREN BROTHERS Hey Mr. President /BVA/ 3.82 . 54% 11% 385 51% 9%
:'E:SWA ANDREWIS Th:re; More To Me Than You /OreamWorks) :.79 :846» gl:;o 15:/[; :.88 8;://0 ;::/o Please include the names and titles of
L VASSAR This Is God /Arista) .18 .9 b 29 15 93% % . .
JO DEE MESSINA Was That My Life (Curt) 377 386 80% 15% 377  78%  15% all pictured and send them to:
GARTH BROOKS Why Ain't | Running (Capital) 3.77 382 75% 13% 3.86 2% 10%
DMHTEN et ity 3 0 D576 RAR oo Mike Davis:
.9% Sure (i've Never Been Here Before} Lyric Stree . R . b .
SARA EVANS Backseat Of A Greyhound Bus /RCA) 367 - 54% 8% 369  53% 8% 10100 Santa Monica Blvd., 3rd Floor,
Total sample size is 657 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity Los An ge le S, CA 90067
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference. Rate TheMusic.com results are not meant to replace callout research. The results are intended to show opinions il- i i
of participants on the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system is available for local radio stations by calling E mal | -m daVl S@ rad ioan d reco rd s.com
\818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. )
4 N I
Most Played Recurrents
TOTAL
e ARTIST TITLE LABEL(S) PLAYS
F E A KC K JOE NICHOLS Brokenheartsville (Universal South/ 4673
MARK WILLS 19 Somethin’ (Mercury/ 3178
GARY ALLAN Man To Man (MCA/ 2879
KEITH URBAN Somehbody Like You (Virgin/ 2293
* RASCAL FLATTS These Days (Lyric Street/ 2259
* No. I: “My List” — Toby Keith (second week) TERRI CLARK | Just Wanna Be Mad (Mercury/ 2153
@YE ARS AGO DIAMOND RIO Beautiful Mess (Arista/ 1918
BrE s e
TOBY KEITH Who's Your Daddy? [DreamWorks/ 1872
* No. I: “You're Still The One”” — Shania Twain EMERSON DRIVE Fall Into Me (DreamWorks) 1836
o, YE‘“ i v BLAKE SHELTON The Baby (Warner Bros.) 1809
. GEORGE STRAIT She’ll Leave You With A Smile (MCA/ 1674
* No. I: “She Don’t Know She’s Beautiful” — Sammy Kershaw '
TOBY KEITH Courtesy Of The Red, White... (DreamWorks/ 1632
B e T KENNY CHESNEY The Good Stuff (BNA/ 1448
* No. I: “I'm Gonna Get You” — Eddy Raven TRACY BYRD Ten Rounds With Jose Cuervo (RCA/ 1276
YE ARS AGO JOE NICHOLS The Impossible (Universal South) 1267
SR SRR ST S RGN T A T e .
AARON LINES You Can't Hide Beautiful (RCA/ 1189
* No. I: “American Made” — Oak Ridge Boys GEORGE STRAIT Living And Living Well (MC4) 1031
. e AARON TIPPIN Where Stars And Stripes... (Lyric Street/ 1012
. STEVE AZAR i Don't Have To Be (Till...) (Mercury/ 989
* No. I: “Every Time Two Fools Collide” — Kenny Rogers & Dottie West ' ‘
ALAN JACKSON Drive (For Daddy Gene) (Arista) i
N ) U Y
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K¥YMG/Anchorage. AK
PD: Dave Flavin

2 FAITHHILL One

1 DANEL BEDINGFIELD ‘One

WLTM/Atlanta, GA *
o Adds

WFPG/Atlantic City, NJ *
PI): Gary Guida
MD: Mariene Aqua

CELINE DION Ever

SUZY K Teaching’

WBBQ/Augusta, GA *
PD: John Patrick
No Adds

KKMJ/Austin, TX

PD: Alex O'Neal

MD: Shelly Knight
CELINE DION Ever
CHRIS EMERSON Broken®

KiaFM/Bakersfield, CA *

0ld: Bob Lewis

PRMD: Chris Edwards
BRIAN MCKNIGHT ‘Woulda
STYX Can

KKDJ/Bakersfield, CA *
PB/MD: Kenn McCloud
FAITHHILL One
MERCY ME Imagme

WLIFBaltimore, MD *
M1 Mark Thoner
No Adds

WBBE/Baton Rouge. LA *

OWPD: Don Gosselin

MD: Michelie Southern

7 STYX Gan

5 JAMESTAYLOR Grass'
RINGO STARR Never
SHANIA TWAIN  Alvays

OM/PD: Walter Brown

WMJY/Biloxi-Gulfport, Ms; *

WJYE/Buffalo, NY *
PO Joe Chille
CELINE DION. Ever

WHBC/Canton, OH *

PD. Terry Simmons

MD: Kayleigh Kriss
FAITHHILL Ore

WSUY/Charleston, SC *
PD- Loyd Ford
MD: Randy Wilcox

GEVINE DION 'Ever

WOEF/Chattanooga, TN *
PD: Danny Howard
CELINE DION. Fver

WLUIT/Chicago. IL *
OM/PD: Bob Kaake
MD: Eric Richeke

No Adds.

WRRM/Cincinnati, OH *
OMPD: T.J Holland
APDMD: Ted Morro
CELINE DION Ever
ROD STEWART Away

WDOK/Cleveland, OH *
PD: Scott Miller

CELINE DION *Hver

ROD STEWART Away

KKLI/Colorado Springs, CO *

OM/PD: Kevin Callahan
MD- Joel Navarmo

10 WHITNEY HOUSTON Own
9 PHIL COLLINS Come

STYX Can
BRIAN MCKNIGHT ‘Woulda

WTCB/Columbia, SC *
PD/MD: Brent Johnson
6 CELINEDION Ever

3 MERCY MF "Imagie

1 ROD STEWART “Away

WSNY/Columbus, OH *

OM: Jim Schaefer
PLYMD. Tim White
o Adds

WAIC/Detroit, MI *
PC: Lon Bennett
GELINE DION Ever

WOOF/Dothan, AL

GMPOMD, Leigh Simpsan

4 WERCY ME lniagine

3 AMERIEAN (DO 7003 USA
YHNT4TES Good

KTSM/EI Paso, TX *

POYWD: Bili Tole

APD: Sam Cassiano
FRANKE J - Wanna
1INCLE XRACKER  Drift

WXKC/Esie., PA
PDxFon &tien
ME:|Scott Stevens
1 9TYX #an

WIKY/Evansville, IN

PDMO- Mark Baker
4 RHILCELLINS Come

iN CATLS Good
IAURA PAUSINI Love

KEZAFaretteville, AR

PD: Chip Arledge
APTYMD: Jawn McCoflough
11 NATCHEOX TWENTY  Unweell

WCRZFint, MI

OMPD. J. Patrick

MD: (Geome Mcintyre
HLINE JION Ever

KTAR/F. Collins, O *

PDNO: Mark Callaghan
CELINE JI0N_ Ever
NTHHILL "One

WGYLFt Pierce,FL*
PD Mike Fitzgerald
APDIMD: .uan O'Reilty

2 DANAGLWER Over
CELINE DION “Fver”

WO0O0D/Grand Rapids, MI *

PD: John Patrick

1 DANIEL BEDINGFIELD One
CEUINE DIFN Fves

WMAG/Greenshoro, NC *
OM: Tim Satterfiekt
PDMD- Nick Allen

o Adds

WMYI/Greenville, SC*
PD: Greg McKinney
No Adds

WSPA/Greenville, SC *
PDMD: Brian Taylor
No Adds

WRCHMarttord, CT *
PO: Allan Camp
MD: Joe Hann

CELINE DION Ever

KRTRMonolulu, H *
PD: Wayne Mana
MD: Chris Hart

N Adds

KSSKHonolulu, HI *
PDMO- Paul Wilson
No Adds

WAHRHuntsville, AL *

PO: Lee Reynolds

MO Bonny O'Brien
CELINE DION Ever
RINGO STARR Never

WTPIAndianapolis, IN *
PO: Gary Havens
MD. Steve Cooper
1 CELINE DION Ever
WYXB/Andianapotis, IN *
PD: Greg Dunkin
APOMOD: Jim Cerone

No Adds

WJXBXnoxville, TN *
PDMD: Vance Dillard
CELINE DION 'Ever

KTDY/Latayette, LA *

PD: C.J Clements

MD: Steve Wikey
CELINE DION ‘Ever
DANIEL BEDINGFIELD One
NATALIE GRANT Sign
UNCLE KRACKER D

WFMK/Lansing, MI *
PD: Chris Reynolds
3 CELING DION Ever

KMZQALas Vegas, NV *

OMPD: Cat Thomas

APDMD: Charese Fruge
No Adds

KSNE/Las Vegas. NV *
PD: Tom Chase
MD: John Berry

CELINE DION Ever

KBIG/Los Angeles, CA *
PD. Jhani Kaye

APDMD. Robert Archer

1 NO DOUBT Running

1 LINCLE KRACKLR Dnft

KOST/Los Angetes, CA *
PD: Jhani Kaye
APDMD: Stella Schwartz
1 SANTANA FBRANCH Game
CELINE DION ‘Ever
DANIEL BECINGHELD “One

WVEZLouisville, KY *
APDMD Joe Fedele
No Adds

WPEZMacon, GA

PDMD: Hank Brigmond

1 COUNTING CROWS ‘Tan
DANIEL BEDINGFIELD One”

WLTE/Minneapolis, MN *

PDMD. Gary Nolan

1 CELINE DION ‘tver
FRANKIE S Wanna

WLTGMilwaukee-Racine, Wi *
PDMD: Stan Atkinson
1 HOOTIE  Innocence

CEUNE DION Ever

WMXC/Mobile, AL *
PD- Dan Mason
MD: Mary Booth

No Adds

KJSNModesto, CA *
PDMD: Gary Michaels
No Adds

WOBM/Monmouth-Ocean, NJ *
OM/PD: Dan Turi
4 PHIL COLLINS Come

KWAV/Monterey-Salinas, CA *
PDMD: Bemie Moody
1" CELINE DION Ever

JOHN OATES Good

RINGO STARR  Never

WALK/Nassau-Sutfolk, NY *
PDMD: Rob Miller
DANIEL BEDINGHIELD One

WKJY/Nassau-Sutfolk, NY *
PO. Bill George
MD Jodi Vale

CELINE DION Ever

WLMG/New Orleans, LA *
PDMO:; Steve Suter
APD: Johnny Scott

CELINE DION “Ever

WLTW/New York, NY *
OM: Jim Ryan
10 DANIFL BEDINGFIELD 'One

WWOENorfolk, VA *

WSWT/Peoria, IL
OMPD: Randy Rundie
2 DANIEL BEOINGFIELD One

WBEB/Philadeiphia, PA*
PD: Chris Conley

16 UNCLE KRACKER Dnft

13 JOHN MAYER

12 AMERICAN IDOL 2003 LSA

KESZPhoenix, AZ *
PD. Shaun Holly
APDMD: Craig Jackson
4 CHRES EMERSON Broken
JAMES TAYLOR Grass

KKLT/Phoenix, AZ*
PD- Joel Grey
No Adds

WLTJ/Pittshurgh, PA
PD: Chuck Stevens
GELINE DION Ever
JOHN DATES "G
BRIAN MCKNIGHT ‘Woulda

WSHH/Pitishurgh. PA *
PIYMD. Ron Antill
CELINE DION Fver

WHOM/Porlland, ME

PD Tim Moore

1t NORAH JONES Know
FAITH HILL One
KID ROCK SHERYL CROW  Pctuie
UNCLE KRACKER Onift

KKCW/Portland, OR *

PDMD: Bill Minckier
ROD STEWART Away
SHANUA TWAIN Always

WWLIProvidence, Rl *

PD: Tony Bristot

APD: Davey Moms
CELINE DION_ Ever
ROD STEWART “Away
UNCLE KRACKER ‘Drdt”

WRMM/Rochester, NY *
OMPD: John McCrae

MD: Terese Taylor

6 CELINE DION Ever

WGFB/Rockford, IL
POMO- Anthonty Bannon
No Adds

KGBY/Sacramento, CA *
PDMD- Brad Waido
No Adds.

KYMX/Sacramento, CA *
DirfProg.- Mark Evans
PD: Bryan Jackson
MD. Dave Diamond
No Adds

KEZK/St. Louis, MO *
PD: Smokey Rvers

MD: Jim Doyle

3 WHITNEY HOUSTON ' Own

KBEE/Salt Lake City, UT *
PD: Rusty Keys

CELINE [HON_ bver

CHRIS EMERSON  Broken

KSFI/Salt Lake City, UT *

CELINE LION Ever
UNCLE KRACKER Dritt

KOXT/San Antonio, TX *
PD: Ed Scarborough
APDMD: Tom Graye

3 CELINE DION Ewee

KBAY/San Jose, CA *

£D- Jim Murphy

MD: Bob Kohtz

2 PHIL COLLINS “Come
CELINE DION 'Cver
DANIEL BEDINGFIELD " Ore

KSBL/Santa Barbara, CA

KISC/Spokane, WA *

OM/PD: Rob Harder

APD: Mark Holman

MD. Dawn Marcel
CELINE DION Ever
LAURA PAUSING Lowe
STYX Can

KXLY/Spokane. WA *

PD: Beau Tyler

MD: Steve Knight

4 CHRISTNA AGURLLRA Beauthd
CELINE DION Ever
DANIEL BEDINGFIELD One:

KGBX/Springfield. MO

OM: Rich Backer

PD: Paul Kelley

APDMD: Dave Roberts

14 MATCHBOX TWENTY Gione
CALLING Wherever

WMAS/Springtield, MA *
PD: Paul Cannon
MD: Rob Anthony
CELINE DION L er
ANIEL BEDINGFIELD Oe
UNCLE KRACKER Dt

KJOY/Slockton, CA ©

PDMD: John Chnstian
SUZYK Teachng
CELINE DION “Tver

WMTX/Tampa, FL*

OMPD: Tony Florentino

APD/MD: Bobby Rich
No Adds

WRVF/Toledo, OH *

PD: Beth Michaels

MD: Mark Andrews
CELINE DION Ever

1 JOHN OATES Good
CELINE DION . Ever

WHUD/MWestchester, NY *
OMPD: Steve Petrone
MIVAPD: Tom Furc)

CELINE DION fver

RIC SANDLER Lel’

WMGS/Wilkes Barre, PA *
PDMO: Stan: Phillips

5 VANESSA CARLTON “Pretty

4 UNCLE KRACKER Drit

3 CEIINF DION “Fver

WJBR/Milmington, OE *
PO: Michael Waite
MD: Katey Hill
3 PAITHHILL One
CELINE DION Eeer

WGNI/Wilmington, NC
PD: Mike Farrow

MD: Craig Thomas

10 LEANN RIMES Fight

5 UNCLE KRACKER Dnft

KRBB/Wichita, KS *
PD: Lyman James
APDMD: Suzanne Mears
2 FAITHHILL fne

WSRS/Worcester, MA *
PD- Steve Peck
MD: Jackie Brush
3 FAITHHILL Dne
CHUNE DION Ever
LAURA PAUSINI Love

WARM/York, PA *
PD: Kelly West

APD/MD: Rick Sten
ho Adds

*Monitored Reporters
136 Total Reporters

1 1 H sy America’s Best Testing AC Songs 12+ Indicato r
RateReMusic.com For The Week Ending 4/18/03 v .
S MERE: ost Added
e DANIEL BEDINGFIELD If You're Not The One (/sland/ID.JMG)
Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantrc)
' JOHN OATES All Good People (Liguid 8/
PHIL COLLINS Can't Stop Loving You {Atlantic) 411 398 96% 24% 408 7% 25% FAITH HILL One /Warner Bros.)
DARYL HALL & JOHN OATES Forever For You /%/-Watch/ 405 3.99 81% 14% 4,08 83% 14% CHRISTINA AGUILERA Beautiful (RCA/
SANTANA FIMICHELLE BRANCH The Game Of Love (Arista/ 401 390 97% 3% 399 97% 3% NORAH JONES Don't Know Why Ble ote/Vigi
© hame T Love (Arsta o ' ’ JOSH GROBAN You're StillYou (743/Reprise)
PHIL COLLINS Come With Me (Atlantic] 391 388 62%  10% 394 63% 10% PHIL COLLINS Come With Me {Lullaby) /Face Value/Atiantic)
JOSH GROBAN You're Still You (743/Reprise] 384 376 79% 17% 390 81% 18% KID ROCK WISHERYL CROW Picture Lava/Atiantic)
MATCHBOX TWENTY {f You're Gone [Lava/Atlantic)
' ' y ; 0, 0, 0, 0,
SIXPENCE NONE THE RICHER Don't Dream{t's Over (Squint/Curb/Reprise/ 380 3.82 81% 16% 3713 81% 17% MERCY ME | Can Only Imagine (/N O/Curby
CELINE DION | Drove All Night (£pic/ 379 380 95% 26% 374 96% 26% COUNTING CROWS Big Yellow Taxi (Geffen/Interscope)
'Melisma/Atlanti
FAITH HILL Cry (Warner Bros.) 366 370 99% 43% 360 100% 44% LLUCLLD AT e 20
CALLING Wherever You Will Go (RCA)
FLEETWOOD MIAC Peacekeeper (Reprise) 365 372 58% 1% 366 57% 11% LAURA PAUSINI If That's Love (Atantic)
SHERYL CROW Soak Up The Sun (A&Myinterscope) 361 359 99% 50% 356  99% 50% AMERICAN IDOL 2003 God Bless The USA (7C4/
) . CELINE DION Have You Ever Been In Love? (Epic/
VANESSA CARLTON A Thousand Miles /A&M/Interscope) 353 352 97% 47% 3.52 96%  46% SUZY K Teaching (Vellum)
ROD STEWART These Foolish Things (/) 343 341 79% 248% 3.53 81% 21% LEANN RIMES Can't Fight The Moonlight (Curb/
DANA GLOVER Thinking Over (reamiWorks) 341 331 5% 15% 339 54%  16% UL S 2. 500
NORAH JONES Don't Know Why (Blue Note/Virgin) 340 342 92% 40% 337 92% 42% Recurrents
. . | 0, 0
KELLY CLARKSON A Moment Like This (RCA) 336 3.38 98% 55% 3.35 98% 57% FIVE FOR FIGHTING Superman... Aware/Columbis) 1206
JOHN MAYER Your Body Is A Wonderland /4warz/Columbia/ 336 3.36 91% 35% 3.36 91% 35% ENRIQUE IGLESIAS Hero (Interscope) 1130
CHRISTINA AGUILERA Beautitul (RCA/ 327 329 98% 48% 321  98% 50% MATCHBOX TWENTY If You're Gone (Lava/Atiantic) 1114
LEE ANN WOMACK | Hope You Dance (MCA/Universal) 1054
H / 0, 0,
DIXIE CHICKS F/SHERYL CROW Landslide (¥omment/Columbia) 325 330 98% 51% 3.26 99% 51% LONESTAR I'm Already There (BVA4) 995
WHITNEY HOUSTON Try It On My Own (4rista/ 309 312 %  25% in 70% 24% DIDO Thankyou (Arista/ 935
A D it 910
REGGIE HAMM Babies (Refuges Records) 292 272 4%%  21% 290 4%  20% 3L ASL ML ST BRI 22
ENYA Only Time (Reprise/ 877
Total sample size 15 274 respondents. Total average tavorability estimates are based on a scale of 1-5. (1=dislike very much. 5=like very much) Totallamiliarity TRAIN Drops Of Jupiter (Tell Me} (Columbia) 849
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the . .
song. Sample composition is based on persons [12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed. they can take the AVRIL LAVIGNE Complicated (Arista) 808
music test based cn their format/music preference. RateTheMusic.com results are not meant to replace calfout research. The results are intended to show opinions _lEANN RIMES | Need You (Curd) 803
of participants on ihe Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling Songs ranked by total plays
\818-377-5300. RateTheMusic.com data is providea by Mediabase Research, A division of Premiere Radio Networks. Y, L J
" ) ™
Reporters
VIYJB/Albany, NY * WMIX/Boston, MA * KvlLDallas, TX * WAFY/Frederick, MD WOLR/Xalamazoo, MI WLRO/Melboume, FL * KEFM/Omaha. NE * KRNO/Reno. NV * KRWWSeatle-Tacoma. WA* | KMXZ/Tucson. AZ *
QM: Michael Morgan PD Don Kelley OMPD murt Johnson MD: Norman Henry Schmidt OWPD- Ken Lanphear OMPD: Jeff McKeel PDMD Steve Albertsen PDMD: Dan Fritz PD: Tony Coles OM: Buddy V_sn Arsdale
PD: Chris Holmberg APD: Candy OTerry 2 GELINE DION Ever 8 DANICL BEDINGFIELD Nne APOMOD: Brian Wertz 2 MERCY ME Imagme APD: Jeff Larson 23 NORAH JONES Know MD: Laura Dane PD: Babby Rich
MD: Chad O'Hara MD. Mark Lawrence 7 MIGHELLE TUMES Heart 1 JOHN OATES Goord CELINE DION £ e CELINE DION. £ver FLINE DIDN Ever CiL Fuer APD/MD: Lesie Lors
e . W1 Dayton, OH* WKTK/Gainesvilie FL * Lo WRVR/Memphis, T * WMGF/Oriando, FL* o KVKI/Shrevepol, LA * i
KMGA/Albuguerque, NM* | WEBE/Bridgeport, CT * T e Sandy Colli | POYMD. Les oward Jacoby KUDL/ansas City. KS * PO: Jerry s OM. Chs Kampmeier WTVR/Richmond, VA * OM: GaryMcGoy WLZW/Uti
OM/PD- Kris Abrams PD: Curts Hanson Tu Ades CLUNE DION Ever PD: Dan Hurst MD: Kramer PO: Ken Payne OMPD Bill Cahill PWD: Stephanie Huftman - ica-Rome, NY
MD: Jenna James MD: Danny Lyons JOHN OATES *Good 1 FLELTWOOD MAC *Peace No Adds APDMD: Brenda Matthews No Adds CELINE DION Eves PD: Peter Naughton
MERCY ME Imagine No Adds. KUSVD&TWEI’. co* ) R FAITHHILL (ne ' . 8 CEUINE DION Ever . ! . N No Adds
WLEVAlientown, PA WEZN®Bridgepor. CT* | pomab: Swes camion e A KSRC/Kansas Gty MD * e i WMEZPensacola. FL* e WASHWashington, O *
PD. Bobby Knight PD/MD: Steve Marcus 17 JEUINEDION tver APD/MD: Mary Tumer OMPD Jon Zeliner 2 DANIEL BEDINGFIELD One PDMD: Kevin Peterson MD/APD. Dick Daniels No Adds PD" Steve Ailan
& NORAH JONES Know No Adds 2 AMERICAN 1DOL 2003 USA MD: Jeanne Ashley CELINE DION ‘Ever 2 MERCY ML 'magine No Adds. 1 DANIEL BE DINGHIELD One
KL‘erDeS Moines. 1A * ? No Adds CELINE DION Ever CEUINE DION Ever

RINGO STARR “Never’ PD: Chuck Knight P . WTFM/Johnson City, TN * WMGNMadison, W1 * OMPD: Don London WRALRaleigh-Ourham, NC * | APDMD: Nancy Newcomer
rASRACH ST VP/Prog., Mark E. McKinney VP/Prog: Pat O'Neil APDYMD: Jeft Moreau OMPD: Joo iade Formicala © CHRSTIA KGULERA Bt

o 3 - CELINE DION “Ever” APDMD: Mark Van Allen “ : Jim ly KRACKER “Drift" .
e o e ™e 08B OATES Good o it A 6 MATCHBOX TWENTY Uyl 4 JISH GROBMN ShT” 119 Total Monitored
Rt Vaoona Vining KKBAComus Chiristi TX* | WAIVFL Wayne, N * WKYE ottt o4 Ky Malen TX - D L o
1 CELINE DION “Ever OM: Audrey Malkat OME Lee T2bin en, ma 3 . . . o

, POMD: Jason Reid PD: Barb Richards PD: Jack Michsels PD: Alex Duran PD: Jeft Couch WRSN/Raleigh-Ourham, NC KLSY/Seattle-Tacoma, WA 17 Total Indicator
KxLTMBoise, ID * S ROD STEWART ‘Away™ MD [lim Barron MD: Brian Wolle MD: Lilly Lopez MD: Steve 0'Bnen PD: Bob Bronson PD: Tony Coles
PC: Tobin Jeffries CELINE DION "Ever” SELINE DION “Ever” 3 DANIEL BEDINGFIELD “One” BONNIE RAITT “Time" CELINE DION "Ever’ MD: Dave Hom MOD: Darla Thomas

\ No Adds RICHIE & IGLESIAS “Woman™ RDD STIWART "Away” CELINE DION ‘Ever” GELINE DION “Ever” FAITHHILL "One” FAITHHILL One” CELINE OION “Fver”
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KEVIN CARTER

kcarter@radioandrecords.com

ADULT CONTEMPORARY

R&R April 18, 2003

Programming Priorities
For Spring

Be a station on a mission to win in the spring book

Xf)u have a mission this spring: The ratings are on,
and whether you program AC, Hot AC or another for-
mat, becoming No. 1 — or staying there — is job one.
Beyond music, mornings and marketing, keep the sta-
tion in touch with listener needs and perceptions. Fo-
cus on serving the P1s for high TSL and AQH shares,
and increase the station’s value to listeners and clients.

The Game Plan

Make your music perfect. Music
is the primary station attraction and
the reason listeners come back. It's
imperative that you play familiar
music known and loved by the tar-
get audience. Own your music po-
sition with core listeners, and make
your station’s brand unique.

Make artist familiarity a criterion
for selecting music and adjusting
categories. Carefully
evaluate your music soft-
ware, hourly rotations
and artist rules. Hand-
edit music logs daily. Be '
aware that air talents are e
more credible with listen-
ers if they can talk about
artists and share the lis-
teners’ passion for the
music.

Make mornings sound
big. Your morning show
should be the biggest thing going on
in the market and very user-friend-
ly. Program morning show bench-
marks that can serve as time mark-
ers for listeners to measure their
morning routine. Provide ways for
listeners to make appointments with
the morning show. Listeners should
know what they’ll hear as they step
out of the shower, that they’ll pass
a certain corner as the 7:30 news be-
gins and so forth.

Recurring elements, like contests
or benchmarks, should occur at set
times, while minor bits and one-
time events can float during the
hour. Listeners should be given rea-
sons to smile or laugh by having
compelling content in each break.

Make sure the station’s high-pro-
file morning personality stimulates
listener talk and P1 endorsement,
forcing daily listening. When the
core loves the show, they’ll tell their
friends, and that's as powerful as a
500 GRP TV campaign. Encourage
morning show stunts that create talk
and market awareness.

.',:""n.'l
—

i

John Lund

Challenge the talents to list their
five greatest skills; for example, in-
terviews, listener interaction, com-
edy or on-location showmanship.
Create 20 ways to develop their
strengths into benchmarks, bits, el-
ements and routines.

Be a marketing monster. On and
off the air, work to attract attention,
garner new cume and recycle listeners
to other davparts. Make vour station
a promotion specialist,
with superblv executed
contests and major promo-
tions. Establish a brand in
the minds of the listeners
so frequent users make
an emotional connection
every time they tune in.
Observe how other busi-
nesses market their servic-
es or products and adapt
their winning tactics to bet-
ter promote your station.

Be a formatic perfectionist.
Maintain contemporary formatics in
all shifts. The radio station should
be built on a strong foundation of
programming elements, such as fre-
quent name mentions, positioning,
presentation, promoting ahead and
recycling. Establishing stationality is
your long-term goal, and every staff
member should work to build im-
age, listener approach and market
involvement as outlined in the sta-
tion stylebook.

Talents should sound personable,
real, relatable and fun; they are an
integral part of listeners’ lives and
families. Focus on the format’s su-
perstars and the benefits of listening
to your station.

Set goals. Research discovers
what listeners really want from the
station. Once the course is set, enact
programming strategies to attain a
large listening audience that racks
up extended TSL. The station must
be totally in touch with listener
needs and perceptions.

Strong competition raises the Ar-

=S |

By John Lund

bitron bar, so rally the staff for the
book. Make sure they know your
mission and tactics, and be certain
there is consensus and a strong com-
mitment to station goals. Staffers
should feel challenged to carry out
the battle plan, and everyone’s en-
ergy should be focused on owning
the market.

Make one-to-one contact. Unless
the competitive environment dic-
tates that your station be a jukebox,
vour airstaff should be constantly in
touch with listeners, even “in their
faces.” Make your station the most
promotionally active in the area.
You know what gets attention —
morning show stunts, community
service and individual involvement,
club nights and even retail sales pro-
motions. Do everything possible to
be part of your listeners’ lives.

Concentrate your attack. Pro-
gramming must be focused on those
most passionate about the station:
your core listeners. Use the Internet
and database marketing to research
their needs and provide enhance-
ments. Work closely with listeners to
improve programming and increase

When the core loves
the show, they’ll tell
their friends, and
that’s as powerful as
a 500 GRP TV
campaign.

TSL, especially among the most loy-
al listeners.

Ratings methodology dictates
that you attain a P1 audience that
spends many hours a week with
your station. You might choose to do
that by programming to the abso-
lute end of a spectrum with an easi-
ly definable format. In that case, be-
ing the sole provider of an “-est”
tormat (hardest, softest, newest,
danciest, etc.) works best. The sta-
tion with an exclusive format and
loval core gets long TSL and big

www.americanradiohistorv.com

Review

rotations)?

garner cume?

yours?

creates the most talk?
excitement?

in the coming weeks?

Midbook Competitive

1. What are they doing over there today?
2. How's their music (currents, recurrents, gold, dayparting,

3. How's their big contest compared to yours?
4. What kind of mass or “stealth” marketing are they conducting to

5. Is your ad spending comparable?
6. How do their liners, promos and station production compare to

7. What programming changes will impact your station or position?
8. Do you need to respond? Is a counterattack planned?
9. How is their moming show compared to yours? Which talent

10. What station truly sounds like the market winner and sizzles with

11. Are adjustments to your strategic plan needed?
12. What innovations will contribute to your springing further ahead

quarter-hour shares, even if it has a
limited cume.

Initiate innovative program-
ming. While you’re pushing the cre-
ative envelope, don’t be afraid of
failing. In baseball, having a .300
batting average is considered excel-
lent, even though it translates to a
700 failure rate. Extraordinary ideas
come from great ideas, great ideas
come from good ones, and even
good ideas can come from failures.
But nothing comes from no ideas.

Alwavs look for new ways to cre-
ate great radio. Find ways to update
and fine-tune the station’s sound.
Meld your marketing skills with
constructive discontent and pro-
gramming moxie.

Make listening meaningful.
Constantly look for new wavs to in-
crease the value of the station to lis-
teners and clients alike. Improving
the station’s perceived value will
contribute to higher rates, decreased
clutter and more client benefit.

Polish the areas that many stations
fall down in: Plan remotes with tight-
ly executed cutaways, produce great
commercials, create contests that siz-
zle, and air produced liners and pro-
mos that are the best in the market.
Create exciting promotions with cli-
ent tie-ins, make the audio process-
ing perfect, and air weekend pro-
gramming that is as good as Monday
through Friday. Voicetracked shows
should be so good and so relatable
that listeners don’t know they 're not
live.

Conduct a competitive review.
What are they doing over there to-
day? Are they gaining on you or los-
ing ground? Know your competi-
tor’s music as well as your own, and
track audience perceptions. What
has changed that might impact your
station, your unique programming
brand or your position? Examine
competitive advertising, promotion
spending, contests and liners, and
respond if necessarv. Is it time to get
one of their key talents a better job
— out of the market?

Aircheck vour competitor and

your station and send the tapes to
your consultant for review. Contin-
ue to make the competition’s staff
and management aware that youare
their worst nightmare, and have fun
driving them crazy!

Winning is everything. Congrat-
ulations! You've got the best pro-
grammed and most focused station
in town, with high visibility, aggres-

Continue to make
the competition’s
staff and
management
aware that you are
their worst
nightmare, and
have fun driving
them crazy!

sive marketing to at-work and data-
base listeners and a unique pro-
gramming brand that sounds much
better than your competitor’s.

You're throwing every effort, tra-
ditional and extraordinary, into win-
ning. Your exceptional morning
show and bigger-than-life contests
are garnering word of mouth and
stimulating tune-in.

Right now you're about three
weeks into the spring Arbitron. Fol-
low these steps to ratings greatness,
and show the market what winners
are made of!

John Lund is President of the Lund
Consultants to Broadcast Management
and Lund Media Research, a full-service
mudtiformat radio consulting and research

firm in San Francisco. Reach him at 650-

692-7777, john@lundradio.com or
thiroush www.lundradio.com.
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4/28 - Lifetime Intimate Portrait

(Premiere, show will run through May)

Otiony Information

MOnitored And Indicatof Rad\©

AUdio’ Video, E'Cardsa

For More information Please Contact:
(Mainstrear)

Greg Maffei (310) 788-1656
gmaffei@radioandrecords.com

(Country)

Jessica Harrell (615) 244-8822
jharrell@radioandrecords.com

a
be Contact Information And

(Christian)
Jennifer Allen (615) 244-8822
jallen@radioandrecords.com
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THE FOLLOW-UP
TO HER #1 SING_E “CRY™
FROM HER NEW ALBUM

CRY

IN STORES NOW

AC Mainstream Monitor: Debut 23*
#1 Greatest Gainer

R&R AC €)-€) #1 Most Increased

Combined Audience Already At 6 Million!

(Urban)
Ern Liamado (310) 788-1655
ellamado@radioandrecords.com

(Spanish})
Linda Johnson (305) 766-0054
lichnson@radioandrecords.com
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WEK  WEEK  ARTIST TITLE LABEL(S) R PLAYS IMPg?O%SISONS Y e | Most Added’
1 1 CHRISTINA AGUILERA Beautiful (RCA) 2419 -113 294468 17 1N www.rradds.com
2 2 SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 2309 -40 316182 27 10911 ARTIST TVTLE LABEL(S) ADDS
3 3 PHIL COLLINS Can't Stop Loving You (Atiantic) 2057 475 275702 28 113j0 E:l;':f"“:‘l"; Hﬂ/V;/Yﬂu E;e' B}ee" In Love? (Epic/ '15-’;
ITH HILL One (Warner Bros.
5 4 FAITHHILL Cry Warmer Bros.) 1841 7 218970 31 AN20 e BEDINGRIELD I Youre Not The One fslrgiMs) 11
4 5 VANESSA CARLTON A Thousand Miles (A&M/interscope) 1810 82 221732 49 1110 UNCLE KRACKER Drift Away (g Dog/Lava/Atiantic) 8
6 o NORAH JONES Don’t Know Why (Blue Note/Virgin) 1786 +61 239616 27 1002 ROD STEWART They Can't Take That Away... (J/ 7
7 7 CELINE DION ! Drove All Night /Epic/ 1549 -26 168092 13 980 STYX Yes | Can (CMC/SRG) b
8 o DARYL HALL & JOHN OATES Forever For You [U-Watch) 1545 +22 150901 23 96/0 MERCY ME | Can Only Imagine ﬂM/CII/b} b
9 @ SHERYL CROW Soak Up The Sun (A&Miinterscape) 1399 +4 182174 47 1000 ;?N":OOSATTAE:RA’L' G““‘\’N 'fterlﬂp'te gfq"/’; 3//7 / i
: . lever Without You /Kac)
12 @ KELLY CLARKSON A Moment Like This //‘75'/.1/ 1228 +134 150030 30 90/0 PHIL COLLINS Come With Me (Lullaby] Face Value/Atlanti 3
10 1 WHITNEY HOUSTON Try It On My Own /AflS[ﬁ/ 1 44 160476 9 102’2 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 3
1 12 JOSH GROBAN You're Still You /743/Reprise) 1116 -98 109448 12 91/0 CHRIS EMERSON Broken Heart (Monomay) 3
14 @ FLEETWOOD MAC Peacekeeper (Reprise/ 1077 +81 112730 5 9711 SUZY K Teaching (Vedum/ 3
13 @) SIXPENCE NONE THE RICHER Don’t Dream It's Over (Squint/Curby/Reprise) 1069 +61 112009 8 90/0 | SHANIA TWAIN Forever And For Always (Mercury) 3
15 15 PHIL COLLINS Come With Me {Lullaby) (Face Value/Atlantic) 860 -51 126069 6 81/3
17 @ JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 122 +20 132183 19 42i1
20 @ UNCLE KRACKER Drift Away (Tog Dog/l ava/Atlantic) 720 +117 162759 ) 49/8 Z ’__,_.-"""" ’
18 18 DANA GLOVER Thinking Over (JreamWorks) 636 34 67675 12 8in 5 ﬁ 7. % \ A l Al '\
21 19 AVRIL LAVIGNE I'm With You (Arista/ 588 -12 91239 11 330
19 20 REGIE HAMM Babies (Refugee/Universal South) 577 44 57652 14 710 "'Fu re1 er And For i—\]wai-’b
22 @ KID ROCK W/SHERYL CROW Picture /L ava/Atlantic) . 553 +24 114924 12 30/0
28 @ FAITH HILL One (Warner Bros.) 492 +241 93396 2 74/13
24 @ JAMES TAYLOR September Grass ([Lolumbia) 441 +53 76323 7 59/2
23 24 HOOTIE & THE BLOWFISH Innocence (At/antic) 438 -1 37446 8 56/1 "IES[ s““uns n““lnl TwMTr
25 € DANIEL BEDINGFIELD If You're Not The One fisland/iDJMG) 436 S LI .U A S T T RN KKCW/Portland, WSNY/Colu rlhus
16 26 ROD STEWART These Foolish Things () T R TR, DR LT BN WOBE/Baton Rouge, 0 c
26 €@ NATALIE GRANT No Sign Of It (Curty 396 +a4 32837 6  sei1 | LLAMITHONA 'HHI:MIHH AR A
29 @ BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 267 +17 23715 q 48/3
27 29  BONNIE RAITT Time Of Qur Lives (Capitol) 254 -13 25326 6 a4
30 @ CHRIS EMERSON Broken Heart (Monomoy/ 224 +20 19444 2 4713 MOSt
119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of Increasedplays
4/6-4/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. TOTAL
Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number RTIST TITLE LABEL(S) ch;QXSE
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the .
songs with the greatest week-to-week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour | FAITH HILL One (Warner Bros.) +2M
Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. MARC ANTHONY | Need You (Columbia) +169
- g KELLY CLARKSON A Mament Like This (RCA/ +134
New & Active LEANN RIMES | Need You (Curb) +126
UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic) +117
ROD STEWART They Can't Take That Away... (/) LAURA PAUSINI If That's Love (At/antic) JOSH GROBAN To Where You Are (743/Reprise) +100
Total Plays: 171, Total Stations: 41, Adds: 7 Total Plays: 81, Total Stations: 17, Adds: 2 DARYL HALL & JOHN OATES Do It For Love (BMG/Heritage) ~ +92
MERCY ME I Can Only Imagine (/NO/Curb) 0-TOWN All Or Nothing () +88
Total Plays: 108, Total Stations: 14, Adds: 6 CELINE DION Have You Ever Been In Love? (Epic/ FLEETWOOD MAC Peacekeeper (Reprise) +81
RIC SANDLER I'll Let Ya Know (Rich ID) Total Plays: 79, Total Stations: 67, Adds: 65 HUEY LEWIS & GWYNETH PALTROW Cruisin’ Holywood) ~ +77
Total Plays: 98, Total Stations: 24, Adds: 1
SUZY K Teaching (Vellum) STYX Yes | Can (CMLC/SRG) . .
Total Plays: 81, Total Stations: 22, Adds: 3 Total Plays: 53, Total Stations: 19, Adds: 6 R&R Station Playlists have moved to the web.
See all of our monitored reporters at
Songs ranked by total plays www.radioandrecords.com.
AC N'gh

Delilah dominates with seven years of #1 ratings.
Dave Wingert follows perfectly with proven music and personality
from midnight to morning drive.

Together they are AC radio at night.

Music | i

Daypart 24 Hour Pragramming Research H |

Parsonslitise Formats News & Talk & Coneulting & Prep i
Ij o — L] - - -

ONES RADIO NETWORKS IEEE!

RADIO

Seattle B00.426.9082 “wokks
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We need help! Take a look at the Hot
AC chart this week — especially the
top 15 songs. There’'s a little bit of
something for everyone. We've got
comforting familiarity with “Big Yellow
Taxi,” “Don’t Dream It’'s Over” and
“Drift Away”;, we've got woman power
with Christina and Avril and angst with
“Picture” and “When I'm Gone”; we've
got sensitive guys like John Mayer and
the oh-so-cute Jason Mraz and con-
Sy templative mcments with “Don’t Know Why" and
[3&2  “Clocks”; we've got good, solid core artistry from

C {Dp Matchbox Twenty and the always-reliable Santana.

\Ja What's missing? What we need, in heaping quan-
tities, is fun! The hits are solid — we just need a little

spice. Fun for fun’s sake, if you will. | don’'t know about the rest of you,
but here in New England the weather’'s been horrible, and we’ve all
been inundated with pain from our television sets. It’'s time for a
lift. ® At WCOD/Cape Cod, MA we’'re holding to our belief in songs
like Macy Gray’s “When | See You,” which feels like a party. We’re also
spiking our playlist with some fun oldies and recurrents just to raise
our own spirits. From what we hear during our request hours, it's what
our listeners crave right now,/ and you, the movers and shakers of the
music world, owe them your [very best. We're asking nicely — please,

With

Cheryl Park
MD, WCOD/Cape Cod, MA

- may we have some more fun? (We'd also like to be able to put our

snow shavels away for good,) = OK, enough whining. We're looking
closely atl Jewel’s “Intuition” i it appears a little bit of a departure for
her — and the new Goo. Listeners are still loving Kid Rock and Sheryl
Crow, as well as new guy Mraz.

Arista makes it 38 consecutive
weeks at No. 1 on the Hot AC
chart as “I'm With You” by Awril La-
vigne holds on for yet ancther week
(making it 11 for her) ... Matchbox
Twenty appear to have the i\rpside track
for the next chart-topper as “Unwell” §
(Melisma/Atlantic) moves 3-?*, up 253 ' .
plays ... Also close by is “Drift Away” by e
Uncle Kracker featuring Dobie Gray,

which maves 5-3* ... “Clocks” by Coldplay (Capitol) moves 9-7* in a
rather tight top 10 ... Newcomer Jason Mraz hits the top 10 with “The
Remedy” (Elektra/EEG), which moves 11-10* ... In just their second
week, Train move 26-18* with “Calling All Angels” (Columbia) ... Jewel
powers her way onto the cpart at 26* with “Intuition” (Atlantic) ...
Franky Perez debuts at Na. 34 with “Something Crazy” (Lava) ...
Congrats to Jo Hodge and the staff at Epic as Celine Dion’s “Have
You Ever Been in Love” is Most Added by far at AC this week ... The
AC chart as a whole didn’t have much activity — with the exception
of Faith Hill's “One” (Warner Bros.), which leaps 28-22~.

ACHot AC

— Anthony Acampora, Director/Charts
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armist: Plumb
LaseL: Curb

By MIKE TRIAS/ASSISTANT EDITOR

Singer and songwriter Plumb took her
stage name from a Suzanne Vega
song. “Suzanne Vega is a big influence of
mine because she writes in metaphor a lot.”
Plumb says. “Her song "My Favorite Plum’
is a metaphor itself. [ was trying to come up
with something that was kind of feminine
yet still rock 'n’ roll, and it just hit me. What
about plum? It’s a tough piece of fruit!”

Plumb, like her namesake, has had to
be tough to deal with the ups and downs
she has been through. At first. her musi-
cal career was a breeze. “It landed in my
lap.” she says. "I was in the right place at
the right time.” Starting as a backup
singer and quickly moving on to back-
ground vocal session work. Plumb decided
to take it as far as it could go. She moved
from Atlanta to Nashville. where she was
offered a record deal.

Plumb began penning tunes. and
though her songwriting career flourished
(her credits include songs for Mandy
Moore and Jennifer Paige). things went
sour. She says that just days after her
sophomore CD was released. she decided
to call it quits and focus on songwriting.
citing problems with her label and the
daily grind of the artist lifestyle.

Then she met Briana, a fan who handed
her a note hours before what Plumb had
decided was to be her last gig. The note
referred to “Damaged.” a song Plumb had
written and sung about a girl who was cop-
ing with being molested as a child. Briana
wrote, "Whatever you do, I just want you
to never forget that vou have helped
change someone's life.”

“It shook my world.” says Plumb. “1 was
drenched in humility. I'd been given a gift
to communicate, to encourage and in-

spire. It wasn't up to me to say, ‘I don’t
want to do this anymore.”

Soon after. Curb offered her a deal she
couldn’t refuse, and she recorded Beauti-
ful Lumps of Coal. Co-produced by Plumb,
Coal is full of guitars and soaring strings,
with her voice weaving beautiful melodies
through the orchestrations. In contrast to
her two previous albums, the lyrical con-
tent is more intimate and deals more with
her own feelings and beliefs. Even the title
refers to her past struggles. “Those hard-
ships. those lumps of coal’ [ was dealt. [
was able to turn into beautiful diamonds,”
she says.

“Real” 1s the lead single from the CD.
and during her performance at Club R&R
last week Plumb said. "It gives me an op-
portunity to lay a foundation for what I'm
about when somebody asks what ‘Real’
about. [ see a lot of glorified pornography
on billboards and covers of magazines. [
feel like young women now believe they
have to look a certain way to fit in — in
order to have a sense that they're ever go-
ing to make something of themselves. |
feel true heauty lies on the inside, and if
they don't base their integrity and future
on something that's going to last, it really
cheapens and limits their opportunities.
‘Real’ is a challenge to young women that
who you are and what you're about 1s
really deep down inside. and not to com-
promise that.”

CHARLES McPHEE IS THE DREAM DOCTOR

Targeting AC and Hot AC Stations / Live 7-11PM ET / Fed 7PM-2AM ET
CONTACT: PAUL DOUGLAS, COX RADIO SYNDICATION
CALL: 404,962 2078 E-MAIL: dougatl@earthlink.net

THE ANSWER TO EVERY PD’'S DREAM

S h() W
making Nfghﬁime radio relevant Agoin

www.caxradiosyndication.com and www.dreamdoctor.com

VT TN {3318 B98.5-FM/Atlanta; WFLC 97.3-The Coast/Miami; KSMG-Magic 105.3/San Antonio; KRAV-MIX 96.5/Tulsa

www americanradiohistorv.com
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®
W B e e v W wilhe 'S80 ougres| Most Added
L 1 AVRIL LAVIGNE I'm With You (Arista/ 3409 185 338921 20 8710 |www.rradds.com
3 €@ MATCHBOX TWENTY Unwell (Melisma/Atlantic) 3265  +253 320212 10 8710 | aRmisTTITE LaEL(s) ‘ ADDS
5 @ UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic) 3077 +292 281612 13 81 I’E‘xz‘lfa:"f‘g A"/:,';gelﬁcjfo’”’””’a’ :g
. 5 nfuition anti
2 4 KID ROCK W/SHERYL CROW Picture (Lava/Atlantic/ 2954 2602 283541 21 8310 | BLuE MAN GROUP FIDAVE MATTHEWS Sing Along fava/ 7|
| 4 5 3 DOORS DOWN When I'm Gone (Republic/Universal) 2883 -6 267468 19 7810 | JOSH KELLEY Amazing (Hollywood) 6 |
6 0 COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 2785 +183 277590 19 84/0 FAITH HILL One (Warner Bros.) 6
9 0 COLDPLAY Clocks /L‘ap/to// 2411 +180 252211 14 80/3 THIRD EYE BLIND Blinded (When | See You) (Flektra/EEG) 6
. JOHN MAYER Why Georgia (Aware/Columbial 5
7 8  JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 2225 273 228804 34 7810 | ANESCENCE Bring Me To Life (Windup) E
8 9 SANTANA F/MICHELLE BRANCH The Game Of Love (Arista/ 2140 -160 209475 28 7810 JACK JOHNSON The Horizon... (Moonshine Conspiracy/Universall 5 |
" @ JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) 2005 +201 199466 9 81/3 AUDIOSLAVE Like A Stone (interscope/Epic) 5 |
12 @) JOHN MAYER Why Georgia (Aware/Columbia) 1950  +193 201653 12 76/5 | CHANTAL KREVIAZUK In This Lite (Coumbia) 4|
LIFEHOUSE Take Me Away (DreamWorks/ 4
16 @ GO0 GOO DOLLS SYmpathy {Warner Bros.) N 1720 +241 174926 8 72]2 FRANKY PEREZ Something Crazy fLava) sl
13 14 NO DOUBT F/LADY SAW Underneath It All finterscape/ 1590 -14% 170219 28 70/0 JUSTIN TIMBERLAKE Rock Your Body ive/ 4
| 14 15  CHRISTINA AGUILERA Beautiful (RCA) 1538 A71 157300 17 51/0
15 16 BON JOVI Misunderstood (/sland//DJMG) 1414 152 146584 16 58/0 q . q q
19 @ EVANESCENCE Bring Me To Life (Wind-up) 1236 +2556 117211 5 56/5 DMMLE& BE@LM@{ELEMD
26 ) TRAIN Calling All Angels (Columbia) 1182 +586 136201 2 6913 W YAMIA ? P "
18 @ FLEETWOOD MAC Peacekeeper (Reprise) 1180 +119 122162 5 64/2 Ll W@[ﬂ BE M@‘: l‘[ﬂE @WE
17 20 SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint/Curt/Reprise) 971 391 67761 12 57/0 @ - O at R&R CHR/Pop (+415) _
20 21 NO DOUBT Running finterscope/ I I Il ®atR&RAC (+75) Debut €D at R&R Hot AC
21 €D LISA MARIE PRESLEY Lights Out (Capital) 805 +58 92922 3 51)2 11*-8* at Top 40 Mainstream Monitor (+441)
22 @ MAROON 5 Harder To Breathe (Octone/J) 749 +61 76962 5 360 28*-25" at Aduit ‘30'“3"‘90'3" Monitor (+103) ’
23 @ CHANTAL KREVIAZUK In This Life (Columbia) 701 +51 65933 7 a7 | [kt i
25 @ NORAH JONES Come Away With Me (Blue Note/Virgin) 666 +41 86904 5 35/0 25 new adds this week! [
@ JEWEl lntuition /)4’/3/”/[.‘/ 660 ey 5 1 2 67 1 87 1 53“ 2 |5l_f\N[j THE ISLAND DEF JAM MUSIC GRDUP A UNIVERSAL MUSIC COMPANY |
| 24 @) HOOTIE & THE BLOWFISH Innocence (Atlantic) 656 +31 75591 7 a4 l
[ 27 28 SISTER HAZEL Your Mistake (Sixth Man/ 537 1 58881 9 50 | Most
| 30 € FEEL Got Your Name On It (Curty 459 +39 29438 5 280 |(fncreased Plays
| 29 € ROBBIE WILLIAMS Feel (Virgin/ 457 +10 41794 6 2810 o |
33 € LFEHOUSE Take Me Away (DreamWorks) 441 +95 31890 4 3818 | aenst i caseLs worote |
28 32 CELINE DION i Orove All Night /£pic) 433 82 261001 1N 2210 | TRAIN Caling All Angels (Columbia) +586 |
| 38 €D DANA GLOVER Rain (DreamWorks/ 353 +33 19608 3 24/0 | JEWEL Intuiton (Atlantic . _ +512
i € FRANKY PEREZ Something Crazy (Lava/ 316 +103 27821 1 314 ‘E"’I“Ac;:s"c"::c":: ”"f;n‘“fVL_’f"’//’ ;”z""l”"/"""”"" *;::
. ring Me To Life (Wind-up +
[ 37 @ JOSH KELLEY Amazing (Hollywood) 316 +53 25164 2 34/6 MATCHBOX TWENTY Unweil (Mefisma/Atiantic) +253
35 36  THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG) Jos -6 21583 4 2110 | GO0 GOO DOLLS Sympathy (Warner Bros.) +201
| 39 €D DANIEL BEDINGFIELD If You're Not The One /isiand//DJMG) 287 +33 17682 3 1718 | JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) +201
36 38 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscape) 266 6 26332 14 6/0 ég::mgfc';m G;O'g'a"-’/‘w}"e@;’g/"gb'z , +:gg
Ig Tellow 1axi (Gerlen n!erscope + |
38 39 LUCE Good Day (Nettwerk/ 260 1 27941 6 15101 coLOPLAY Clocks (Capital +180
@ TORI AMOS Taxi Ride (Epic/ 214 +42 22016 1 1601 |

89 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
4/6-4/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is ptaced
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added Is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
intotal plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from

l the Arbitron Company (© 2003. The Arbitron Company). © 2003, R&R, Inc.

R&R Station Playlists have moved to the web, |
See all of our monitored reporters at
www.radioandrecords.com.
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America’s Best Testing Hot AC Songs 12+
For The Week Ending 4/18/03.

Artist Title (Lapel) W LW Familiarity Burn TD Familianty Burn
EVANESCENCE Bring Me To Life /Wind-up/ 425 423 11% 9% 431 70% 9%
MATCHBOX TWENTY Unwell (Melisma/Attantic) 424 4N 88% 9% 444  85% 7%
GOD GOO DONLS Sympathy (Warner Bros.) 411 418 69% 6% 4.26 70% 4%
3 DOORS DOWN When I'm Gone (Republic/tniversal) 408 4.09 96% 28% 4.23 94%  26%
JASDN MRAZ The Remedy (| Won't Worry) (Flextra/EEG) 399 388 57% 7% 400 59% 6%
COLDPLAY Clacks (Capitol) 394 395 81% 19% 393 81% 16%
MARQON 5 Harder To Breathe (Octone.J) 3.90 . 36% 3% 4.23 34% 2%
SISTER HAZEL Your Mistake (Croakin’ Poets/Sixthman) 388 391 53% 6% 4.04 54% 4%
TRAIN Calling All Angels (Cotumbia) 379 - 4% 5% 3.97 37% 2%
JOHN MAYER Why Georgia (Aware/Columtbya) in 3in 83% 21% 383 82% 19%
SANTANA FIMICHELLE BRANCH The Game OF Love (Arista) 365 358 98%  54% 3.63 99%  55%
CHANTAL KREVIAZUK in This Life (Columbia) 364 365 41% 5% 354  36% 4%
HOOTIE & THE BLOWFISH Innocence (Atlentic/ 361 364 49% 8% 373 44% 6%
COUNTING CROWS F/VANESSA CARLTON Big Yellow Taxi (Geffen/interscope)  3.60  3.62 86% 25% 362 84% 22%
AVRIL LAVIGRE I'm With You (Arista) 359 365 98% 51% 3.76 99% 49%
NO OOUBT Running (Interscape/ 358 360 82% 21% 356 80% 21%
JOHN MAYEF Your Body Is A Wonderland (4were/Columbia) 356 3.66 98% 55% 3.70 98% 51%
BON JOVI Misunderstood (/sland/{DJMG) 353 351 89% 26% 364 88% 25%
SIXPENCE NCGNE THE RICHER Don't Dream It's Over (Squint/Curly/Reprise) 353 365 B0% 22% 3.46 8% 22%
NORAH JONES Come Away With Me (Blue Nota/Virgin) 349 363 80% 27% 345 80% 30%
UNCLE KRACKER Drift Aw'ay {Lava/Atlantic) 344 351 78% 23% 3.60 8% 18%
ROBBIE WILLIAMS Feel (Virgin/ 3.42 - 33% 6% 353 28% 4%
NORAH JONES Don't Know Why (Blue Nota/Virgin) 339 354 94% 53% 342 9% 4%
FEEL Got Your Name On It (Curty/ 3.36 - 18% 3% 3.69 15% 1%
FLEETWOOD MAC Peacekeeper (Reprise/ 332 329 42% 10% 3.17 34% 8%
NO DOUBT Underneath It All Interscope) 331 333 98% 63% 3.36 99% 62%
KID ROCK F/SHERYL CROW Picture (Atlantic) 330 338 97% 53% 3.37 97% 53%
CHRISTINA AGUILERA Beautiful (RCA) 329 329  96%  54% 342 96% 51%
LISA MARIE PRESLEY Lights Qut (Capitol 298 285 60% 16% 3.0t 61% 16%
CELINE DION | Grove All Night (Epic/ 291 299 86%  36% 3.02 84% 32%

Total sample size is 615 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the parcentage of respondents who tecagnized the song. Tolal burn represents the number of respondents who said they are tired of hearing the
song. Sample<amposition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the

-
Indicator

JEWEL Intuition (Atlantic)

AVRIL LAVIGNE Losing Gri

LEANN RIMES | Need You

Total Plays: 209, Total Statio
Total Plays: 195, Total Statio
Total Plays: 148, Total Statio

Total Plays: 133, Total Statio
PLUMB Real (Curty)

Total Plays: 120, Total Statio
AUDIOSLAVE Like A Stone
Total Plays: 115, Total Statio

Total Plays: 77, Total Station
SOFIA LOELL Utopia (Curb)

Most Added’
TRAIN Calling All Angels (Columbia)

CALLING Wherever You Will Go (RCA/

p (Arista)

{Curb)

SEAN PAUL Get Busy (40/40/VF/Atlantic)

New & Active

THIRD EYE BLIND Biinded (When | See You) (Flektra/EEG)

ns: 17, Adds: 6

ns: 10, Adds: 0

RACHEL FARRIS I'm Not The Girl (Big3)

ns: 14, Adds: 1
ns: 11, Adds: 1
ns: 13, Adds: 1

{Interscope/Epic)
ns: 15, Adds: b

s: 16, Adds:

JASON MRAZ The Remedy {| Won't Worry) (Elektra/EEG)
GO0 GOO DOLLS Sympathy (Warner Bros.)
EVANESCENCE Bring Me To Life (Wind-up)

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/|DJMG)
CHRISTINA AGUILERA Fighter (RCA)
KELLY CLARKSON Miss Independent (RCA)
FRANKY PEREZ Something Crazy {Lava)

BOWLING FOR SOUP Girl All The Bad Guys Want (Sivertone/Jive)

ALL-AMERICAN REJECTS Swing Swing (JreamiWorks)

WALLFLOWERS How Good It Can Get (nterscape)
Total Plays: 106, Total Stations: 13, Adds: 2
FAITH HILL One (Warner Bros.)

Total Plays: 82, Total Stations: 17, Adds: 6
JACK JOHNSON The Horizon... (Moonshine Conspiracy/Universal)

N

WRVE/Aibany, NY *
McCarten
MO: Tred Hulse

KPEK/AIbuquemue NM*
po meusfy

MD:
APD: Ja Barreras
4 BLUE MANMATTHEWS “Sung™
3 SOFIA LOELL Utopa”
JOSH KELLEY “Amazing”

KMXS/Mchardue AK
PD: Roxy Len

MD: Monika Thomas
12 LEANN RIMES "Need”

PLUMB “Real

KLLY/Bakerstield, CA
POMD: E.J. Tyler
APD: Erik Fox
ALL-AMERICAN REJECTS Swing™
AUD(OSLAVE “Stone”
BLUE MANMATTHEWS
BROOKE “Coming
ESSENCE “Crying™

WWMX/Baltimore, MD*
VP/Prog: Bill Pasha
: Steve Monz

10 IKE “Deathbed™
JEWEL “Intuttion
JOHN MAYER “Georgia

WMJJ/Birmingham, AL *
POMD: Tom Hanrahan
No Adds

WBMX/Boston, MA *
VP/Prog.. Greg Strassefl
MD: Mike Mullaney

No Adds

WTSS/Buﬂalo NY *

1 JASON MRAZ "Pamedy
DANIEL BEDINGFIELD "Or2"
EDWIN MCCAIN Want™
TRAIN “Angels”

WMT/Cedar Rapids, IA
PDWD: Mike Blakemore
No Adds

WALC/Charteston, SC *
PD: Brent McKay
No Adds

WLNK/Charione NC*

WTMX/Chicago, IL *

PD: Ellen Kachinske

Station Mgr.. Barry James
Mo Adds

WKRQ/Cincinnati, OH *

MD Brian Douglas
AUDIOSLAVE St
THIRD EYE BL]ND “Blnded”

WVMX/Cincinnati, OH *
PD: Steve Bender

MD: Storm Bennett

1 JASON MRAZ “Remedy”

WMVX/Cleveland, OH *
PD: Dave Popovich
MD: Jay Hudson
JOHN MAYER “Georga
TRAIN “Angels™

WOAL/Cleveland, OH *
PD: Allan Fee
MD: Rebecca Wilde
1 RACHEL LOY "Man"
BROOKE “Coming”
JOHN MAYER “Georgia’

KVUU/Colorado Springs, CO
PD Kevm Callahan
Andy Carlisle
TRNN Ange!s
2 AUDIDSLAVE “Stone
BLUE MANMATTHEWS Sing:

THORNS * Remember”
JACK JOHNSON “Defeated”

KKPN‘Corpus Christi, TX *
PD' Jason Hillery
Derek Lee

BLUE MANMATTHEWS
LISA MARIE PRESLEY ans'

WINKFL. Myers FL*

JEWEL “Intuition”
TRAIN “Angess’

WMEEIFI Wayne, IN*

KDMX/DaIIas-H Worth, TX“ | MD: Chris Cage

FPat McMahon
D Lisa Thomas
JEWEL “Intuthon™

WDAQDanbury, CT
PD: EHl Trotta

MD: Sharon Kelly
A TRaN

g B
28 CHRISTINA AGUILERA “Fighter”
48 KELLY CLARKSON "Mss

B SEAN PAUL “Busy”

IMX/Dayton, OH *
D:

No:Adds

gALUDemer -Boulder, CO *
:nenm PD; Man( Edwards
5 BLUE MAN/MA]THEWS Sing”

'D: Flon Harvetl
PDAMD: Michael Gitford
6 COLDPLAY “Clocks
JENEL “intuition
LISA MARIE PRESLEY "Lignts”

FMWDemer—Boulder, co*

KSTZ/Des Moines, 1A *
OM/F D: Jim Schaefer
MD: Jimmy Wnght
FATHHILL “One”
JEAN MAYER “Georgia

WDWD/Detroit, MI *
interam PD: Alex Tear
APD- Rob Hazefton
MD: Ann Delisi
Ne Adds.

WKMX/Dothan, AL
(OM/ESD: Phil Thomas

7 CALLING “Wheraver”

B THEORY OF A DEADMAN "Make'

APD: Laurie

MD: Chris Bbod

6 LINKIN PARK “Somewhere”
THIRD £YE BLIND “Bhnded”

ngVWGrand Rapids, MI *
APD: Ken Evans

JASON MRAZ “Remedy”
JOHN MAYER Georgia™

WOZN/Greenshoro, NC *
PO: Steve Williams
MD. Eric Gray

No Adds

WIKZHagerstown, MO

PD. Rick Alexander

MD: Jeff Roteman
EVANESCENCE “Lits

JEWEL “intuttion”
TRAIN “Angets™

WNNKMHarrisburg, PA ¢
PD: John O'Dea
MD: Denny Logan

No Adds

WTICHartiord, CT *
PD: Steve Salhany
APDMD:. Jeanmne Jersey
3 RACHEL LOY "Man”

KHMXHouston-Gatveston, TX *

PD: Marc Sherman
1 MAROON 5 Breathe
1 CHANTAL KREVIAZUK “Life

WENS/Andianapolis, IN *
OMPD: Greg Dunkin
MD: Jim Cefone

No Adds.

KMXB/Las Vegas, NV *

Cat Thomas
PDIMD Charese Fruge’
No Adds

WMXL/Lexington-Fayette, KY *
PD: Jill Meyer
No Adds

I(URB/LmIe Rock, AR *
0: Randy Cain

APD Aaron
DANIEL BEDINGFIELD “One”
EWEL Intud
JOSH KELLEY “Amazing”

KYSR/Lns Angeles, CA *

IPn)Bm : John lve:
APDMD: Chris 4
JOSH KELLEY “Amanng™

WMADMadison, W1 *

PD: Mike Fermis

MD: Laura Ford
FVANESCENCE “Lite”

WMBZMemphis, TN *
OM: Jerry Dean
PDMD:

No Adds

WMC/Memphis, TN *
PD: Chris Taylor
MD: Toni St. James
25 TRAIN "Ar

2 LIFEHOUSH Away

WKT|Milwaukee, W1 *
OM: Rick Belcher
PD: Bob Walker

No Adds

WMYX/Milwaukee, W1 *

PD: Tom Gjerdrum

APOMD: Richards
No Adds

XSTPMinneapolis, MN *
OM: Leighton Peck
MD: Jilt Roen

No Adds.

WJLKMonmouth-Ocean, NJ *

OM/PD: Lou Russo
MD: Debbie Mazeila
No Adds

KCDU/Monterey-Salinas, CA *

POMD: Mike Skot
FRANKY PEREZ "Somethwng™
TRAIN “Angets”

WKZN/New Orieans, LA *

FLEE WOOD MAC ‘Peace”

WPLINew York., NY *
VPIng Tom Cuwy
APDIMD T

CHANTAL KREVIAZUK “i1ie”
JEWEL “Intuttion’

Mascaro

WPTENoriolk. VA *
PD: Steve McKay
RACHEL FARRIS “Gi

KY1S/Okiahoma City, OK *

KSRZ/Omaha, NE *
PD: Erik Johnson
JEWEL “Inturon

TRAIN "Angeis

WOMY/Ortando, FL *

FRANKY PEREZ Something
JEWEL “Intution

KBBY/Oxnard-Ventura, CA *
J

PO: J. Love

APDMD: Darren McPeake
JEVIEL “Inturtion’
JUSTIN TIMBERLAKE “Body
THIRD EYE BLIND “Biinded”

WJLOQPensacoia. FL*

OM: Jim M

APOMD: ma Night
EVANESCENCE “Liks
FAITHHILL ‘One*

KMXP/Phoenix, AZ *
PD: Ron Price
No Adds

WZPTPitisburgh, PA *
PD; Keith Clark

APDMD: Jonry Hartwell
EVANESCENCE “Lie”
AL

WMGXIPnﬂland ME

Randi Kirshbaum
APDM Ethan Mirton

00 GO DOLLS “Sympatty’
TR A BN
TRAI “Angels”

KRSKPortland, OR *

PD: Dan Persigeh!
MD: Shery! Stewart
No Adds

WRFY/Reading, PA *

POMD: Al Burke
CHANTAL KREVIAZUK “Uife”
THIRD EYE BLIND “Bunded

WSNE/Providence, Ri *
PO: Bifl Hess
MD: Gary Trust

JEWEL ninon

WAL FLOWERS “Good™

KLCNRenu NV *©

MD Conme Wray
BLUE MANMAT THEWS "Sig
RANKY PEREZ “Something”

KNVGReno, NV *

MD: Heather Combs
BLUE MANMATTHEWS “Sing
JULE WOOD “yes”

WMXB/Richmond, VA *
PD: Tim Baldwin
MD. Michelle Prosser
& TRAIN “Angels

WVOR/Rachester, NY *
PD: Dave LeFrois
MD: Joe Bonacci

JEWEL “Intution

THIRD EYE BLIND “Banded”

KYKY/St Lovis, MO *

WVRV/St. Louis, MO *
PD: Linc
MD: Jilt Devine

JOSHKELLEY "Amazng”

KQMB/Salt Lake City, UT *
OM: Alan H
PD: Mike
APOMD: J.J. Riley
No Adds

KFMB/San Diego, CA *

VPIGMPD: Tr

APD: Jen Som o
FAITHHILL “One”

KMYI/SanDiegu,CA 3

D: Duncan
prn m%m
7 GOOGOODOLLS “Sympathy
5 Cf Y “Clocks™
4 !VAN(SC[NL& "L

KI0I/San Francisco, CA *

CELINE DION “Ever
DANIEL BEDINGHELD “One

KLLC/San Francisco, CA *
PD: John Peake
MO: Derek Madden

No Adds

KEZR/San Jose, CA*

PD: Jim Murphy

APDMD: Michael Martinez
16 JUSTIN TIMBERU\KE 800\

KMH)USaMa Rosa, CA*
Mark Thomas

1 JUSTIN T\MBERLN(E ‘Body”
KELLEY “Amanng™
WALLFLOWERS “Good”

WHYN/Springfield, MA *

OM/PD: Pat McKay

APD: Matt Gregory
EVANESCENCE *Life”
JEWEL “Intuton”
FATHHILL “One’

APD: Kurt
MD: Kristy Knight
No Adds

WWWM/Toledo, OH *
OM: Tim Roberts
PD: Steve Marshall
APD/MD: Jett Wicker
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1 LIFEHOUSE “Aveay”

FAITH HiL{ “One
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PD— Rob Weaver
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AL U LAVIGNE osng
£7 “Someting

KZPT/Tucson, AZ *
PD: Carey Edwards
APDMD: Leslie Lois
1 AUDIOSLAVE “Steoe”
HOOTE  “Innocence’

music test based on their format/music preference. RateTheMusic.com results are not meant to replace calfout research. The results are intended to show opinions Total Plays: 73, Total Stations: 10, Adds: 1
of participants o the Internet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system is avallable for local radio stations by calling S ked by total pl
818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, A division of Premiere Radio Networks. . K_ - ongs ranked by total plays "%
(R (1
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3 AVRIL LAVIGNE "Losing”

WAMFWestPaim Beach, AL *
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APDMD: Arny
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THIRD EYE BLIND “Blind=d"
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LIFEHOUSE “Away"

WIVIXY)
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CAROL ARCHER

carcher@radioandrecords.com

SMOOTH JAZZ

R&R April 18, 2003

Smooth Jazz Television
Puts Faces To The Music

ATV show that generates fresh cume for radio

Those who work in smooth jazz — broadcasters,
record executives, artists and others — have been wait-
ing for the format to reach its tipping point. Well, fas-
ten your seatbelts for an explosive season — one with
the potential to transform this genre in public conscious-
ness and propel smooth jazz to huge mainstream com-
mercial success — as Smooth Jazz TV adds new major-
market affiliates, most recently in San Francisco and San
Diego. This week the show's host and founder, Cameron
Smith, gives us a peek at what’s in store over the next

24 months.

Here are several truths about
smooth jazz: Our artists are some
of the most talented in
the world; the smooth
jazz consumer is in-
credibly passionate;
marketing drives con-
sumer trial and conver-
sion; quality products
and packaging sell
products; and distribu-
tion drives growth.

Our team at Smooth
Jazz TV /Center Stage
TV has made a decision to focus
on these truths and find ways to
push the envelope. We are true be-
lievers in the music, and the fact
that we can outperform syndicat-
ed programmingon major-market
network affiliates proves that the
audience is there. We all need to
realize that marketing smooth jazz
music is the missing link in our
ability to compete with AC, urban
AC and classic rock.

A Multimedia Product

Music has become a multimedia
product that s fluid and constantly re-
inventing itself in the media. As a re-

2 "."__;('

Cameron Smith

sult, we are investing our resources in
the creation of a production company

er abroadcast product that
can compete at the net-
work level.

SJTV is battling for au-
dience, which means we
must convert exposure
from cable music players
VHI1, CMT, MTV and BET
to broadcast television air-
time. We had to think be-
yond cable, because cable
can’t push market, since cable pro-
gramming is buried on the "B side.”

Broadcast television is in virtually
every household in America, and
those households drive ratings. View-
ers surf past broadcast TV content
constantly. If smooth jazz can’t pene-
trate broadcast TV, the genre simply
won't grow, survive or thrive — after
all, why do you think radio advertis-
esonTV?

Survival is all about ratings. S/TV
airs on affiliates of four different net-
works in 10 major markets (see side-
bar), and we’re winning the ratings
war. In addition, the show airs on
25,000 flights a month on the main

Smooth Jazz TV Affiliates

NBC 4, KNBC-TV/Los Angeles; Sunday 3pm; Saturday 4:30am
Fox 2, KTVU-TV/San Francisco; Saturday midnight

Indy 36, KICU-TV/San Francisco; Sunday 10pm

CBS 11, KTVT-TV/Dallas-Ft. Worth; Saturday 1am

UPN 21, KTXA-TV/Dallas-Ft. Worth; Saturday 2am

CBS 11, KHOU-TV/Houston; Saturday 12:30am

UPN 46, WRBU-TV/St. Louis; Saturday 1am; Sunday 1am
Fox 6, XETV-TV/San Diego; Sunday midnight

UPN 13, XUPN-TV/San Diego; Wednesday 11pm

CBS 4, WWL-TV/New Orleans; Saturday 12:30am

CBS 5, KCTV-TV/Kansas City; Friday 1am

NBC 4, KMOL-TV/San Antonio; Saturday 12:30am

CBS 42, KEYE-TV/Austin; Sunday midnight

and a TV show that deliv- _

By Cameron Smith

screens of 12 different airlines to push
the brand and smooth jazz artists.

It's the same model radio uses: De-
fine the target, design the product con-
sistently with consumers’ desires,
market aggressively, and don’t com-
promise.

Passion Is Everything

Artists have always been smooth
jazz’s strength, but, unfortunately,
their future has very little to do with
the talent pool. What it’s all about is
stepping onto the national network-
media stage and presenting a product
that kicks ass.

We're competing against network
programming like The Practice, the
PaulMcCartney special and American
Idol. T'll put our artists up against any
of them, but quality preduction, mar-
keting and distribution must be part
of the equation.

srrsoolfy
[z

It’s time for all styles of jazz to come
out of the shadows and step forward.
As we say in Texas, “If you ain’t the
lead dog, the view never changes.”
Oursis not abackground product, and
it's time for those who work in the for-
mat to change that perception with
advertisers and potential consumers.
Smooth jazz music is totally hip, not
totally hypnotic!

When [ worked at KOAI/Dallas as
Strategic Sales Manager and, years lat-
er, morning host, our competition al-
ways took the position that Smooth
Jazz was a background format and
that nobody listened actively. All too
often, buyers believed that. But there
is no replacement for passion, and pas-
sion is what Smooth Jazz TV is about.

Passion is what got us on NBC in
Los Angeles and Fox in San Francisco,
passion attracts audience to the show,
and passion will change people’s per-
ception of smooth jazz. We need to
wake things up, get excited and getag-
gressive or get the hell out of the way,
because the music is too important for
anything less.

wwWw americanradiohistorv com

What Month Is National
Jazz Month?

America doesn't celebrate National Jazz Month because,
unbelievably, it doesn’t exist. Ken Burns gave us Jazz and
the Postal Service issued jazz stamps, but now we need
national action to honor the inestimable contribution of jazz
to our culture.

In April 2002 Quincy Jones and the Smithsonian Institution’s National
Museum of American History heraided Jazz Appreciation Month, a
designated tribute intended to focus national consciousness on jazz's
extraordinary history, stimulate jazz education and celebrate jazz as a
historical and living treasure.

It was certainly a step in the right direction, but the trouble is, most
people knew nothing about it. | learned about Jazz Appreciation Month
accidentally, when | logged on to noncomm Jazz KKJZ/Long Beach's
excellent website at www.jazzandblues.org. (Later, | was unable to find
any reference to it at www.smithonian.org.)

For jazz — America’s great indigenous art form — to survive and

flourish, the national conversation about it must not only continue, it
must grow louder. The jazz-smooth jazz community can contribute
mightily to that effort by lobbying President Bush to issue an executive
order endorsing Jazz Appreciation Month.

Our Greatest Cultural Ambassador

Jazz Alliance International President Chuck lwanusa says, “Although
the joint houses of Congress declared jazz an American National
Treasure in 1987 with the adoption of HR57, by its own rules Congress
can no longer designate a specific month as National Jazz Month.

“Thanks to the recent attention brought to jazz by filmmaker Ken
Burns, as well as the recent commercial success of such recording
artists as Norah Jones and Diana Krall, public awareness of jazz is
growing. However, if there is to be greater public dialogue about jazz, |
believe that the next step is for the president of the United States to
officially endorse Jazz Appreciation Month.

“Jazz is symbolic of everything American, providing an unparatleled
artistic mode! of the democratic process. As an art form, jazz has long
been our greatest cultural ambassador. In a single gesture, a presiden-
tial proclamation designating National Jazz Month would acknowledge
our country’s greatest cultural and political contributions.”

Four Areas

Our focus is directed in four areas,
beginning with providing cost-efficient
production services toartists via the cre-
ation of our production company, Cen-
ter Stage TV. We're creating electronic
presskits and concert content thatsend
the message that smooth jazz is worthy
of relentless attention to detail.

The days of cheesy cable produc-
tions are over. There is finally a visual
broadcast platform to brand instru-
mental artists on network TV. The way
we can ensure quality is to do it our-
selves. New consumers are finally see-
ing smooth jazz artists and feeling a
bond with them of the kind that was
possible in the past only by attending
a smooth jazz concert. Smooth Jazz TV
is driving fresh cume straight back to
our radio partners.

Second, we deliver aggressive dis-
tribution of that content via our net-
work affiliates in major dayparts, such
as at 3pm Sundays on KNBC-TV/
L.A. and 11pm Wednesdays on UPN
San Diego, not to mention our 12 air-
line partners. We've learned to expect
the amazing; it’s what the artists give
us every day.

Third, we project continued growth
into the remainder of the top 20 broad-
cast markets nationally and into ad-
ditional nontraditional outlets, like
airlines. We're heading to the East
Coast in coming weeks to sit down
with affiliates to see who has the same

We all need to
realize that
marketing smooth
jazz music is the
missing link in our
ability to compete
with AC, urban AC
and classic rock.

passion for quality programming that
we do and to clear new outlets for
Smooth Jazz TV.

Fourth, we're developing innovative
ways to make sure our artists’ products
sell. Nobody knows who these artists
really are (for example, lots of fans I
talk to think Boney James is black).
How can they buy the product when
they don’t truly know the artist?

Our Internet presence has quickly
become a weapon with real firepow-
er. With www.smoothjazztv.com we've
closed the retail loop so that consum-
ers see the artist on the show, learn
more about artists on our website and
then instantly purchase music via our
link to retail. -
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Gk W ARTIST TITLE LABELS) ‘ TS PLATS |MP2?§%NS s o oo | Mo st Added’
1 € MINDI ABAIR Lucy's (GRPA/MG) 880 +34 135579 13 42/0 WVSV':T’[E’Z;E"Z'"“"'-“"" .
2 2 DAVEKOZ& JEFF KOZ Blackbid (Rendezvous/ W) 740 49 106907 20 3700 | g cummus:m S T "
6 0 KIM WATERS Waterfall (Snanachie/ 678 +45 105881 12 401 J. THOMPSON Tell Me The Truth /AMH/ 5
3 4 KENNY G Paradise (Arista) 676 12 102370 22 33/0 | PHIL COLLINS Come With Me {Lullaby) /Face Value/Atiantic) 5
7 © MICHAEL LINGTON Still Thinking Of You (3 Keys/ 656 +25 86379 21 37/0 | FATTBURGER Sizzlin' (Shanachie) 5
4 6  BOB BALDWIN The Way She Looked At Me (Narada) 640 4 89857 16 40/1 | RIPPINGTONS Stingray (Peak/ 4
5 7  BONEY JAMES Grand {emral (Warner Bros.) 570 73 54091 25  33jp | RICHARD ELLIOT Comer Pocket /GREAMG) 3
PAUL TAYLOR On The Move (Peak/Concord) 3
10 € SPYRO GYRA Getaway (Heads Up) 514 +17 65840 10 3610 | JEFF LORBER Gigabyte (arar 2
9 9  JOAN OSBORNE I'll Be Around [Compendia) 492 14 38820 25 33/0 | RICK DERRINGER Hot And Cool (8ig3) 2
11 ) EUGE GROOVE Rewind (Warner Bros.) 489 +22 76090 7 36/0 | WALTER BEASLEY Precious Moments /¥-Coded 2
8 11 STEVE COLE Off Broadway (Warner Bros.) 487 52 48370 28 26/0 | PAUL JACKSON JR. It's A Shame (Blue Note/ 2
15 @ CHIELI MINUCC! Kickin' It Hard (Shanachie) 418 +65 52151 11 33/0 Most
12 () CRUSADERS Viva De Funk (Verve/VMG) 454 +6 14712 7 3m
13 @ GREG ADAMS ‘Sup Wi:} That (Ripa/Blue Note) 444 +6 45969 15 35/0 Increased Pl ays
14 @ NORAH JONES Come Away With Me (Blue Note/Virgin) 441 +8 48573 14 3210 A
16 16 NATALIE COLE F/DIANA KRALL Better Than Anything (GRP/VMG) 377 8 35155 8 2710 ;;TI‘:;‘ Tc'ﬁfa?:iéfiu s o ] '"°“+E1‘;;
18 @  JEFF LORBER Gigabyte arads) 366 +65 85232 4 322 | o wiNce Kicki It Hard (Shanachi) +B5
17 ) PIECES OF A DREAM Loves Silhouette (Heads Up/ 346 +6 40255 9 2T | JEFF LORBER Gigabyte Warads/ +B5
21 @ J.THOMPSON Tell Me The Truth (AMH) 297 +43 36602 5 27/5 | PHIL COLLINS Come With Me (Lullaby) (Face Value/Atiantic) ~ +58
19 20  NESTOR TORRES Watarmelon Man (Shanachie) 254 6 38691 13 19/0 | RICHARD ELLIOT Corner Pocket (GRP/VMG) +47
20 21 GREGG KARUKAS Your Sweet Smile (N-Coded) 248 7 23524 19 22j0 | BRIAN MCKNIGHT Shouida, Woulda, Coulda Motown) +46
22 @  FOURPLAY Ju-Ju BluetidAAL) 208  +13 32873 5 19)1 5'"T"H"g:n?s":u"::‘lf;:"T’i:‘}’;ﬁz’z - "
25 € RICK DERRINGER Hot And Cool (Big3) 205 +26 23560 3 2212 | MiNDI ABAIR Lucy's (GREIVMG) 0
24 € PAUL HARDCASTLE Desire (Trigpin’ ‘1 Rhythm) 193 +12 45874 6 15/0 | NELSON RANGELL Look Again (4440 Music Group) +31
27 € NELSON RANGELL Lopk Again /4440 Music Group) 187 + 246317 3 16/0 Most
23 26  JONATHAN BUTLER Pata Pata (Warner Bros.) 186 4 2115 12 15/0 os
29 @D BRIAN MCKNIGHT Shoulda, Woulda, Coulda /Wotown) ms . s 2 1ap |Played Recurrents
30 @ RICHARD ELLIOT Coner Focket (GRP/VMG) 178 +47 31301 2 2003 | 4anst e LaseLs Jorac
26 € DAVID LANZ Romantica (Pecca) 178 +11 8685 3 411 biaNA KRALL Just The Way You Are (Verve/VMG) 336
€D BRIAN CULBERTSON Say What? (Warner Bros.) 161 +105 29376 1 2318 | STEVE OLIVER High Noon fNative Language) 208
42 Smooth Jazz reporters. So_ngs ranked by total plays far the airplay week of 4/6-4/12. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are :\EJBE?;:I::,::'E(w:;:,?ssbadw okt g;g
tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number . ’
o new adds officially reported to R&R by each repofting station. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross Impressions BOB JAMES Morning, Noon & Night (Warner Bros.) 238
2cigﬁlrsc)£éeg?§:ag;)argr2gggrgz‘rgorns;lmes number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The | MARION MEADOWS Tales Of A G.ypsy (Hgads Up) 175
' ' N. BROWN & M. MCDONALD | Still Believe (Warmer Bros.) 139
= NORAH JONES Don't Know Why (Blue Note/Virgin) 134
New & Active el W g 127
_ o JEFF GOLUB Cold Duck Time (GRP/VMG) 119
A s e | et CRAIG CHAQUICO Mtegow (Higher Do) 111 |
PHIL COLLINS Come With Me (Lullaby) (Face Vatie/Atiantic) JOE MCBRIDE Keeping It Real (Heads U/ DOANALGRRD KRG esl BE) Ol RO L) %
Tatal Plays: 120, Total Stations: 13, Adds: 5 Total Plays: 68, Total Stations: 8, Adds: 1 g33(’;":'L“oi';og':r':oJ;‘;;;:‘l';ﬂ( Warner Bros.) :';
Lt el kel e MICHAEL MANSON Oute Drive (4440 i G o0
MICHAEL MANSON Keys To My Heart (4440 Music Group) JODY WATLEY Skin Deep (Shanachie) RICHARD ELUIOT (L. (GRE/VME/ 58
Tatal Plays: 106, Total Stations: 10, Adds: 0 Total Plays: 57, Total Stations: 4, Adds: 0 CRAIG CHAQUICO Luminosa (Higher Octave/ 46
NORMAN BROWN The Feeling | Get (Warner Bros.) UNWRAPPED VOL. 2 Electric Relaxation (Hidden Beach) SPECIAL EFX Cruise Control (Shanachie/ 46
Total Plays: 103, Total Stations: 11, Adds: 1 Total Plays: 50, Total Stations: 4, Adds: 1 KENNKY G FICHANTE MOORE One More Time (Arista/ 45
I FOURPLAY Rollin’ (Bluebird/AAL) 43

Songs ranked by total plays

‘ Email: hooks@hooks.com
o000 www.hooks.com

FAX: (573)443-4016

' cé Custom Production — Callouts & Montages )
- 200 Old 63 South, #103

<€ Digital, Clear, Consistent ) Columbia, MO 65201-6081

Cé 65,000+ Song Library ) For The Best Auditorium
' ; ‘ Test Hook Tapes
cé All Formats k International Titles )
< On—Time Delivery ) HCLJKS Michael Pelaia
= v Tio | (573)443-4155 Y
| W GoldDiscs and Hitbisc | The Warld's Premier Music Hook Serviee
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I've barely settled into my new job
here in our nation’s capital, so | won’t
claim to have a firm understanding of
the specific nuances of WJZW (Smooth
Jazz 105.9)/Washington. However, the
“play the hits” concept is as applicable
here as anywhere eise, and that’s the

. mantra Carl Anderson and | are recit-
ing daily — especially now that we've
entered the spring book. « This week
we added Brian Culbertson’s “Say

What?” We hope it will become one of those hits. It has a
great springtime feel and tons of energy, and keyboard
tunes have always been popular with our listeners. Another
instrumental we like very much is the new one from
Fattburger, “Sizzlin’,” which sounds tailor-made for the car
stereo in a convertible. ¢ Some of the tunes we've been
playing for a while that continue to sound fresh are Paul
Hardcastle’s “First Light,” Greg Adams’ “Sup With That?” and Norah
Jones’ “Don’'t Know Why” Her record is more than a year old, but think
of how many aduits saw and heard Norah for the first time on the
Grammy telecast, and you’ll understand its continued relevance as a
current. # We're checking out songs being played by other DC sta-
tions for future ptay on WJZW, including Phil Collins’ “Come With Me”
and Brian McKnight's “Shoulda Woulda Coulda.” They appeal to dif-
ferent segments of our pool of potential listeners and texturally comple-
ment the variety we feature on Smooth Jazz 105.9. In the weeks ahead
we’ll be reconfiguring things and finding ways to give the new music
we play maximum exposure. We're as committed as ever to helping
strong records become hits, and we will invest carefully but deeply in
the new music we piay.

Renee DePuy
MD, WJZW/Washington

S

Mindi Abair's “Lucy’s” (GRP/VMG) e
dominates No. 1 for the fourth

week in a row. Watch for a charming and
surprisingly in-depth interview with Abair
in the May 9 issue of R&R ... Another ter-
rific week for Brian Culbertson, whose
“Say What?” (Warner Bros.) debuts at
307, is No. 1 Most Increased with a gain
of 105 plays and earns No. 1 Most
Added honors with eight new adds, in-
cluding WJZW/Washington and KIFM/San Diego ... Momentum on J.
Thomson’s “Tell Me the Truth” continues to build after BA’s recommen-
dation last week. The track climbs 21-19” and is No. 2 Most Added with
five new adds, including WLVE (Love 94)/Miami and KSSJ/Sacramento
... Fattburger’s “Sizzlin’™” (Shanachie) picks up five new adds for third
Most Added. Early believers include WQCD/New York and KAJZ/Albu-
querque ... The Rippingtons’ “Stringray” (Peak/Concord) is added by
four West Coast reporters, including KIFM ... Ripps labelmate Paul Tay-
lor gains three new adds on “On the Move,” including WJZZ/Atlanta ...
Richard Elliot scores three new adds on “Corner Pocket” (GRP/VMG):

- WQCD, KKSF and KSSJ ... Don’t miss Paut Jackson Jr.’s cool cover

of “it's a Shame” (Blue Note). This outstanding track was added with-

~ out hesitation by KTWV (The Wave)/Los Angeles.
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Reporters

WZMR/Atbany, NY
PD/MD: Tim Durkee

AL JARREAU “Secrets
JEFF KASHIWA “Voices

KAJZ/Albuguerque, NM
PD: Paul Lavoie

MD: Jeff Young
CRUSADERS "Viva®
FATTBURGER " Sizzhn

KNIK/Anchorage, AK
OM/PD: Aaron Wallender

J THOMPSON “Trulh
PIECES OF A DREAM " Silnouette

WJZz/Atlanta, GA
PD/MD: Nick Francis

2 PAUL TAYLOR “Move

KSMJ/Bakersfieid, CA
PD/MD: Chris Townshend

UNWRAPPED VOL 2 "Eleciric
RIPPINGTONS "Stingray

WNUA/Chicago, IL
OM: Bob Kaake
PD: Steve Stites

RICK DERRINGER Coo

WNWV/Cleveland, OH

PD/MD: Bernie Kimble
BRIAN CULBERTSON “What
PH ome

WJZA/Columbus, OH
OM/PD/MD: Bill Harman
APD: Gary Woiter

BRIAN CULBERTSON Wrat
PAUL TAYLOR "Move

KOAI/Dallas-Ft. Worth, TX
OM/PD: Kurt Johnson
APD/MD: Bret Michael

No Agas

KJCD/Denver-Boulder, €O
PD/MD: Michael Fischer

o Adds

KVJZ/Des Moines, 1A
PD: Mike Blakemare
MO: Becky Taylor

BRIAN CULBERTSON “What

WVMV/Detroit, MI
PD: Tom Steeker
MD: Sandy Kovach

Ho Adas

KUJZ/Eugene, OR

PO: Chris Crowley
808 BALDWIN “Looked”

KEZL/Fresno, CA
OM: Scott Keith
PD/MD: J. Weidenheimer

No Adds

WYJZ/Andianapolis, IN
PD/MD: Cari Frye

BRIAN CULBERTSON “What"
FATTBURGER “Sizzln™

KCIY/Kansas City, MO
PD: Mark Edwards
MO: Michelle Chase

13 KIM WATERS “Waterfali™
2 BONEY JAMES "RPM”

KOAS/Las Vegas, NV
OM: Vic Clemons
PD/MD: Erik Foxx

No Adds

KTWV/Los Angeles, CA
PO: Paul Goldstein

APD/MD: Ralph Stewart
4 JEFF _ORBER “Gigabyte
PAUL JACKSON JR “Shame”

WJZNMemphis, TN
PD: Norm Miller

PAUL TAYLOR "Move

WLVEMiami, FL
PD: Rich McMilian

J THOMPSON ~Trytn
PHIL COLLINS “Come'

KSBR/Mission Viejo, CA
OM/PD: Terry Wedel

MD: Susan Koshbay
* ACQUSTICSOL ~Soul
1 TOM SCOTT "Holding

KRVR/Modesto, CA
PO: Jim Bryan
MD: Doug Wulft

2 CARRY CARLTON want"
2PPINGTONS “Stingray

WAQCD/New York, NY
OM: John Mulien
PD/MD: Chariey Connolly

8 FATTBURGER "Sizzin
DAVID LANZ “Romantica
RICHARD ELLIOT "Corner

WJCD/Norfolk, VA
OM: Daisy Davis
APD/MD: Larry Hollowell

BRIAN CULBERTSON "What
J THOMPSON "Truth
WALTER BEASLEY "Moments

WLO0Q/Orlando, FL
POD: Brian Morgan

MD: Patricia James
No Adds

WJJZ/Philadelphia, PA
PD: Michael Tozzi
MD: Frank Childs

9 FORTUNE VINSON CRUSE “Lane
5 FOURPLAY “Ju"
5 WALTER BEASLEY "Suddenly”

KYOT/Phoenix, AZ

PO: Shaun Holly

APD/MD: Angie Handa
JEFF LORBER “Gigabyle™

KJZS/Reno, NV
Acting PD: Harry Reynolds
MO: Doug Thomas

No Adds

WJZVMRichmond, VA
POD: Reid Snider

No Adds

KSSJ/Sacramento, CA
PD: Lee Hanson

APD: Ken Jones
J THOMPSON “Truth™
RICHARD ELLUIOT "Corner

WSSM/St. Louis, MO

POD: David Myers
12 BRIAN CULBERTSON “What”
2 JOE MCBRIDE "Keeping”

KBZN/Salt Lake City, UT
PD/MD: Rob Riesen

FATTBURGER "Sizzin
J THOMPSON “Truth™
PHIL COLLINE “Come”

KIFM/San Diego, CA
PD: Mike Vasguez
APD/MD: Kelly Cole

 BRIAN CULBERTSON “What
1 RICK DERRINGER "Cool”
1 RIPPINGTONS “Stngray'

KKSF/San Francisco, CA

PD: Steve Williams
RICHARD ELLIOT “Cornae™

KMGQ/Santa Barbara, CA
PD: Mark De Anda

APD/MD: Steve Bauer
PHIL COLLINS ~Come’

KJZY/Santa Rosa, CA
PD: Garden Zlot
APD/MD: Reb Singleton

Mo Adds

KWJZ/Seattle-Tacoma, WA
POD: Carel Handley
MO: Dianna Rose

COLLINS “Come
WALTER BEASLEY Moments

WEIB/Springfield, MA
POD: Ben Casey

MO: Darrel Cutting

SRIAN MCKNIGHT *Wouda”™

KORMAN BROWN “Feeling
PAXTON FCARLTON “Strail”

WSJT/Tampa, FL
OM/PD: Rass Block
MD: Kathy Curtis

No Adds

WJZW/Washington, DC
OM: Kenny King

PD: Carl Anderson

MD: Renee DePuy

BRIAN CULBERTSON “What™

JRN/{Jones NAC)MNational
PD: Steve Hibbard

MD: Cheri Marquart
2 RIPPINGTONS "Sungray’
PAUL JACKSON JR “Shame”

42 Total Reporters

41 Current Playlists

Did Not Report, Playlist Frozen (1):
WJZiMliwaukee-Racine, Wi

B s R W"“TE
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25 Years Of KILO

A birthday bash to last the entire concert season

Twenty-five years ago “Modern Country” KPIK/
Colorado Springs changed [to a new format that was
sweeping the nation: Rock. The station was originally
owned by Pappy Dave Stone, who put on the first full-
time Country station in Lubbock, TX. “It was called K-
Dave radio,” says KILO OM Rich Hawk. “His disc
jockeys were Roger Miller, Jesse Coulter, Waylon
Jennings and this kid named Buddy Holly.

“Stone decided it was [FEE
getting time to retire, so he
offered to sell KPIK to his
son, Charlie Brown, and %
another business partner, |
Bob Telemosse. Back then |
2verybody was talking |
about going to the metric §;
system of measurement, |
s0 they say that's where &
they got the idea for the
call letters.”

Owned by Bahakel Communica-
tions since 1985, 94.3 KILO has had
its share of competitors over the
years, but it has managed to maintain
and dominate the Rock, then Active
Rock position. KILO's Classic Rock
sister, KYZX, helps keep the Classic
competitors at bay.

Of the various challengers, Hawk
says, "KKIFM has always been a com-
petitor of sorts. Many years ago the
late Doug Sorensen came into the
market for a while with a takeoff on
KATT/Oklahoma City. They called it
KATM and were here for a short
while before they were sold to Salem
Broadcasting.

“We’ve had a couple of other com-
petitors go Alternative against us and
end up dropping the format. Now
there’s another Classic Rock compet-
itor, "The Mother,” KMOM, Rock That
Really Rocks.”

Colorado Springs is approximate-
ly an hour’s drive from Denver, but
Hawk says the two markets don't
compete. “We'll show up once in a
while in their book, and they’ll show
up once in a while in our book but do
nothing of any consequence,” he says.

Colorado’s Pure Rock

Hawk has been at the station
longer than the station has been in
the format — 27 years in June. He
says the station’s birthday bash is
a celebration of today’s music and
lifestyle. “We thought about this for
a while, and we really didn’t want
to go back at this point and dredge
up 25 years of our radio station’s
history,” he explains.

“The birthday celebra-
tion is pretty much just be-
ing done with positioning
and imaging on the radio
station. At this time we
have several things we're
working on for the sum-
mer and later this year that
will fall under the blanket
of celebrating our 25th
birthday.”

Among those plans,
KILO has co-opted the Music as a
Weapon and Summer Sanitarium
tours — not exactly shows for old fo-
gies. While some Rock stations have
chosen to age with the demo and es-
sentially evolve into Classic Rockers,
KILO has stayed the course with the
younger demo — with full support
from management and ownership.

“We have people
who are 40 or 45
years old who listen
to KILO on a regular
hasis, and they’re
still into it with all

the new music.”
Rich Hawk

“This is what KILO has always
seen,” says Hawk. “KILO has always
been about hearing new music. That
has never changed. Our ratings have
always supported new music, so we
haven’t seen any reason to change.”

KILO's sales force is well acquaint-
ed with the demo and the positive
benefits of the cell. GM Lou Mellini,
another longtime veteran of the sta-
tion, directs the sales effort with great
success. “When you’ve been in a
market as long as Lou and I have
been in this one you develop a lot of
relationships that go hand in hand

with what you're doing on the radio
station,” Hawk says.

Customer Service

Mellini has some 20 years at the
radio station under his belt. He left
for a three-year stint as President/
CEO of the Business Radio Network
but returned to KILO after it was
sold. He explains how the sales staff
sells a demo that sometimes gets a
bad rap: “First of all, we're very in-
volved with the community. Second,
we're very heavily involved with
promotions and cross-promotions
with other clients — we're very pro-
motionally oriented. We generate
70% of our business from the local
market.

“When you take the 25-year histo-
ry of KILO, we've been in the top
three that entire time and in the top
one or two in our target demograph-
ics. That's why we have 12 clients
that we just gave crystal awards to
that have been on KILO for 12 con-
secutive years. The owner of the lo-
cal clubs Tequila and Rum Bay was
our first client.

“Clients get the customer service.
They know about our level of com-
munity involvement, and they know
that when we say something, we ful-
fill it. When we hire sales-
people, they have to un-
derstand what it is to have
customer service and in-
tegrity, especially now
that they’re selling a heri-
tage radio station.

“We also have clients

Money Matters

Bahakel is a 56-vear old company
thatstarted in radio before branching
out into television and cable. The
company now owns 10 radio sta-
tions, about as many TV stations and
a cable company. Hawk enjoys the
freedom that Bahakel has given him
to operate KILO.

“I like the company a lot,” he
says. “They are bottom-line-orient-
ed, there’s no doubt about that, but
one of the best things about them
is that they let us do our thing. I
don’t get anyone from corporate
calling and telling me to add cer-
tain records or do specific things.

www.americanradiohistorv.com
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endorsing the radio station by help-
ing sell other clients. It's not unusual
for one of our account execs to give
a new client a list of 10 clients they

can call to ask about the results they
get from advertising on KILO.”

KILO’s Top 30 Currents
Here is KILO/Colorado Springs’ current playlist with the
plays per week for the airplay week of April 3-9. Data is
from Mediabase 24/7.
Plays
ARTIST Title Per Week
AUDIOSLAVE Like A Stone 34
DISTURBED Remember 33
GODSMACK Straight Out Of Line 33
LINKIN PARK Somewhere | Belong 33
TRAPT Headstrong 31
STAIND Price To Play 26
COLD Stupid Girt 25
QUEENS OF THE STONE AGE No One Knows 24
SHINEDOWN Fly From The Inside 24
CHEVELLE Send The Pain Below 23
SALIVA Always 21
SEETHER Fine Again 21
CHEVELLE The Red 19
BLACK LABEL SOCIETY Stillborn 17
REVIS Caught In The Rain 17
DISTURBED Prayer 17
TAPROOT Mine 17
SOCIALBURN Down 16
MUDVAYNE Not Falling 16
OLEANDER Hands Off The Wheel 15
FOO FIGHTERS Times Like These 15
SEETHER Driven Under 15
(HED) PLANET EARTH Blackout 13
KORN Alone | Break 12
BREAKING BENJAMIN Skin 12
STONE SOUR Inhale 12
POWERMAN 5000 Free 12
3 DOORS DOWN The Road I'm On 9
GRADE 8 Brick By Brick 9
3 DOORS DOWN When I'm Gone 7

As long as we're successful, they’ll
continue to do that.”

What does the corporate office
consider to be success for KILO, in
terms of ratings? “They’ve never giv-
en us an edict such as, 'We want you
to be top 10, top five, top three,’ or
whatever,” Hawk says.

(S

“They understand the ratings will
wobble from time to time. Sometimes
Arbitron will be able to reach the 18-
34 listeners, sometimes they won't be
able to. We pay the price when that
happens, but the company under-
stands that.

“The real bottom line is who
makes the money, not who has the
numbers. Our sales staff can sell this
radio station, so we continue to do
well in that regard, despite the wob-
bles.”

Over the past five books, KILO's
numbers have trended 6.7-7.4-6.9-
6.1-5.8. The first phase of the winter
2003 the station rated 6.8, and it held
steady in the second phase at 6.7,
ranking No. 3 in the market.

A Family Affair

A long history in the market com-
bined with a passion for new music

ock

makes for an interesting listening au-
dience. “We find that we have peo-
ple who are 40 or 45 years old who
listen to KILO on aregular basis, and
they're still into it with all the new
music,” Hawk says.

“There are different types of listen-
ers. There are those who just want to
hear everything they
know, and there are those
who want to challenge
themselves with new mu-
sic and keep up with
what'’s going on. We have
a lot of the latter.”

As for Hawk, he falls
into the second camp. “I've got a
greatstaff here of young radio broad-
casters, and they keep me on my
toes,” he says. “They keep turning
me on to new music all the time, and
that's something that I still enjoy. It
keeps me young. 1 mean, good mu-
sic is good music, and bad music is
bad music — I don't care what genre
it's in.”

Eight-year vet — and only the sec-
ond PD of the station — Ross Ford an-
chors the KILO moming show along
with sidekick Mo. Middays are han-
dled by Wendy Campbell, while Q
does afternoons. Johnny Ginn is the
outlet’s night slammer, and Scotty
keeps company with sheep-counters
through the overnight hours. Brent
Hatcher does imaging and production.

Congratulations to Hawk, Mellini,
Ford and the rest of the staff of KILO
on their first quarter-century in the
format. May their success continue!
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.o April 18, 2003
waé} wsEsK ARTIST TITLE LABEL(S) NS s luvg%%?sﬁms "t ok | Most Added”
1 0 AUDIOSLAVE Like A Stone finterscope/Epic) 741 +33 68810 12 3210 www.rradds.com
2 2 3 DOORS DOWN When I'm Gone /Republic/Universal) 639 .36 64290 27 310 ARTIST TITLE LABEL(S) 008
4 o GODSMACK Straight Qut Of Line (Republic/Universal) 526 +13 42839 11 2710 P.0.D. Sleeping Awake {Mzvarick/Reprisa) 8
3 4  FOO FIGHTERS Times Like These (Roswell/RCA) 500 -26 42358 12 312 STAIND Price To Play /f/fb/f/e/{ffa/ffﬁl ' 6
5 5  LINKIN PARK Somewhere | Belong (Warner Bras,) 486 16 40751 7 210 | SHINEDOWN Fly From The Inside Atiantic/ ‘
10 @ TRAPT Headstrong Warmer Bros) 436 +42 40593 18 220 | WARILYNMANSON Mobscene Mothig/nterscopel !
Y 4 - QUEENS OF THE STONE AGE Go With The Flow /interscape/ 3
6 7 THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/I0JMG) 428 43 32360 13 26/0 TRAIN Calling All Angels (Columbia) 3
7 8  SALIVA Always (Island/IDJMG) 409 -63 39359 27 26/0 FOO FIGHTERS Times Like These (Roswel/RCA/ 2
8 9  SEETHER Fine Again (Wind-up/ 402 -16 35314 36 2610 SMILE EMPTY SUU[ Bottom Of A ?lmle fLava) 2
9 10  QUEENS OF THE STONE AGE No One Knows interscape) 374 25 37613 24 2210 :‘:"l‘):':;gs"::“"ﬂ ;ﬂcfedTm'"{’:/ o :
[Debut> @)  STAIND Price To Play (Flig/Elektra/EEG) 315 4256 35047 1 28/6 R L LS
11 12 DISTURBED Remember (Reprise) 302 25 22332 15 210 Most
14 @ 3 DOORS DOWN The Road I'm On (Republic/Universal) 298 +13 26200 4 2811 Increas ed PIays
13 @ CHEVELLE Send The Pain Below (Epic/ 298 +1 30245 9 240 TOTAL
12 15  CREED Weathered (Wind'up) 263 39 19777 20 A0 | semst e wee INCREASE
18 @ SALIVA Rest In Pieces (/s/and/IDJMG) 251 +33 26037 6 2110 STAIND Price To Play (Flip/Elektra/EEG) +256
15 17  SOCIALBURN Down (Flektra/EEG) 249 -59 21277 18 21/0 LYNYRD SKYNYRD Red, Wﬁite & B'"F (Saﬂffﬂafy/SFE/ +99
21 () BLACK LABEL SOCIETY Stillborn (Spitfire) 248 +61 17864 3 19/0 fm‘ :‘;‘;:;g"tﬂdi;'c“:;m (Spitfire *::
’ eav 10aciv +
16 @ RED HOT CHILI PEPPE!\S Ca‘n t Stop (Warner Bros.) 243 +8 24053 15 20/0 TRAPT Headstrong (Warner Bras,) 42
17 @ REVIS Caught In The Rain (Epl[.‘/ 237 +5 18731 7 23,0 AUDIOSLAVE Like A Stone //IIIEISL‘WEPI'L‘/ +33
30 @ LYNYRD SKYNYRD Red, White & Blue (Sanctuary/SRG) 206 +99 18273 2 1511 SALIVA Rest In Pieces fisland/IDJMG) +33
23 @ POWERMAN 5000 Free (DreamWorks) 202 +20 15722 3 18/0 SHINEDOWN Fly From The Inside (Atlantic/ +32
19 @  ALLMAN BROTHERS Firing Line (Sanctuary/SRG/ 197 +14 14099 6 150 | DISTURBED Prayer feprise/ +23
20 €D  SEETHER Driven Under (Wind-up/ 188 0 12988 5 160 | CLOSURELook OutBelow 7V7) =
22 25 MUDVAYNE Not Falling (Epic/ 173 15 13176 16 120 Most
24 26  STONE SOUR Inhale (Roadrunner/IDJMG) 167 14 9125 8 160 | Pla yed Recurrents
25 @ DOUBLEDRIVE Imprint (Roadrunner/I0JMG) 158 +2 10960 4 17/0 TOTAL
27 @ EVANESCENCE Bring Me To Life (Wind-up/ 156 +21 8554 2 12/0 ARTIST TITLE LABEL(S) ' PLAYS
28 @ FORTY FOOT ECHO Save Me (Hollywood) 133 +7 18191 2 170 ;?:rﬁmﬂs Al '2 Life //”“W?”/”W ;:g
Debut . . rayer (Reprise)
[Debut> )  TAPROOT Mine (Velvet Hammer/Atiantic) 132 +11 8019 1 141 NIEKELBACK Neve Again oathumer/DUMG) o0
33 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airplay week of CHEVELLE The Red /£pic/ 207
4/6-4/12. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total piays, the song with the larger increase in plays is placed | PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscape) 206
first. Songs below No. 15 d to t after 20 k the chart. Most Added is the total ber of dds officially reported to R&R b h reporting :
sltation. gozgs u::eported :;eag‘c&vgo notr igl:nrr:te :1ov€:aredr ove:;mos;a?gtatieoﬁsaplayin%sa son;. hlnsostﬁngr:a::del:;: li;?:hae s:ngs|wlith t;el’greates?week-to)!vszgk i;greag;s MICKELBACK How You Remind Me (Roadrunner/0JMG) 181
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from STONE SOUR Bother (Roadrunner/IDJME) 178
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. GODSMACK | Stand Alone (Republic/Universal) 1m
- AUDIOSLAVE Cochise finterscape/Epic) 168
New & Active PUDDLE OF MUDD Blury (Flawiess/Geffen/Iterscape) 165
SYSTEM OF A DOWN Aerials /American/Columbi 165
Total Plays: 131, Total Stations: 17, Adds: 0 Total Plays: 81, Total Stations: 12, Adds: 3
AP . . RED HOT CHILI PEPPERS By The Way (Warner Bros.) 145
COLD Stupid Girl (Flijp/Geffen/Interscope) SHINEDOWN Fly From The Inside /At/antic/ STAIND It's Been Awhile (Fia/ElektralEEG 130
Total Plays: 129, Total Stations: 12, Adds: 0 | Total Plays: 48, Total Stations: 11, Adds: 4 oot (‘): MU'I‘JDVE :’ |7F/l /ch/ : ,;e —— o
LIVE Heaven (Radioactive/MCA) 12 STONES Crash (Wind-ug) e
Total Plays: 115, Total Stations: 12, Adds: 1 Total Plays: 46, Total Stations: 7, Adds: 0 PRIMUS WIOZZY N.1.B. (Divine/Priority) 1
(HED) PLANET EARTH Blackout (Volcanal.Jive) SOUTH FM Dear Claudia (MCA/ LINKIN PARK In The End Warner Bras.) 5
Total Plays: 115, Total Stations: 9, Adds: 0 Total Plays: 39, Total Stations: 5, Adds: 0 R&R Station Playlists have moved to the web.
BREAKING BENJAMIN Skin (Hollywood) CLOSURE Look Qut Below (TV7) See all of our monitored reporters at
Total Plays: 114, Total Stations: 11, Adds: 0 Total Piays: 34, Total Stations: 5, Adds: 1 www.radioandrecords.com.
Songs ranked by total plays
Reporters
KZRR/Albuquerque, NM * WBUF/Buftalo, NY * KLAQ/E| Paso, TX * WDHA/Monristown, NJ * KDKB/Phoenix, AZ * KSJ0/San Francisco, CA * WKLT/Traverse City, M WMZKIWausan Wi
OutProg: B Mey PO; John Paul PO. Magc Mike Ramesy POAMD: Torme Carr PO: Joe Bonedorne OM: Gary Schosrwener POMD: Tern Ray PDAD: Nack Sumemers
:mm APDMD. Jou Ruseo Arm:‘na-na.n 3 gmﬁz' wo:xm Illh;'ﬁ- o Ao LIVE “Mavan”
FOO AGHTERS “Times” o PO it N ® * KLPX/Tucson, AZ * s
MNors,n | VIQKEON O | wncOEayotete, NG® | WBABNassau S, + | SoSEEUE T oz v, A |75 e
o pas e Lol Bt o ot h S
? (Mo SANEDOWN T . SN Prar KMOD/Tulsa, OK *
e WPXC/Cape Cod, MA KFZX/Ddessa-Midland, TX "fu"f.vmﬂm R T e it %Dﬁog_n&ﬂm. OH*
WZZO/Allentown, PA * . T L KLOLMouston, TX * et g Jeey parkobavimbina Lo e o
- o e LT R gt i g Msane vt Ty
Wo Ao KOO FGHTERS “Tenes QUEES OF Fiow” 5 JOHNNY CASH Wurr
mmm SC* e Kmmm CA* SO (e S
= e SR L e | SaToul Reponers
5 MAPILYN MARSON Motscane” WKLC/Charieston, WV POMD. Joy Dacon O ewca D . KE!»%&T&WM&. WA eport
e POAMD Wi Rappapon "m".'f.w.,'.‘,".f"“ s VA APOAD: Kyiss Brooks
POD “wate” %Z_?:: K%ﬁmsnﬂnﬁ. CA O;’:m'- &“s‘:w-:ﬁ “Bomr 33 Total Monitored
il e ;T st WCMF/Rochester, NY * KTUX/Shroveport, LA * 20 Total Indicator
MO. Loris Lowe ' MD: Serine Scott PD: John McCrae PD. Kevin West
i OWPD. Scul Remart Fhorkiyissiiil WRRX/Pensacola, FL * MO Deve Kare 10 Fyré Soorm 18 Current Indicator
e TSk s - " No Longer A Reporter (2
KIOG/Beaumont, TX * "g:m Lo | m“‘ . KXUS/Springfeld, MO Nl N%, epe er (2):
"m w6 | ZETE wCT P, " Boon . WIOTToled, O
R i i treiag P00 e (R0 070 T Did Not Report, Playlist Frozen (3):
. . . WPHD/EImira-Coming, NY
KNCN/Corpus Christi, TX . KBER/Salt Lake City, UT WAQX/Syracuse, NY
D, WY el WoLEMorganiown, WV | WIRTIIOON PAT | e o0 o WRQRMWilmington, NC
e R AR o0 s i Sy Yotk st

www.americanradiohistorv.com
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WK WEC  ARTIST TITLE LABEL(S) poAYS PLATS |upg?°%$»%us M Mo Most Added’
1 1 LINKIN PARK Somewhere | Belong (Warner Bros.) 1888 26 159861 1 510 | wwwrradds.com
3 @ TRAPT Headstrong (Warner Bros.) 1862 +78 162655 27 S
) : N ARTIST TITLE LABEL(S) ADDS
2 3 GODSMACK St.ralght Qut Of Line /Hepub//(..'/Un/m/sa// 1780 86 150062 11 B0 | o Mabscone R N
4 4 AUDIOSLAVE Like A Stone (Interscope/Epic/ 1716 25 181816 14 SN0 | b p Seening Awake MaverickReprise 2
5 5  DISTURBED Remember (Reprise/ 1438 81 116671 20 5710 | MEMENTO Nothing Sacred (Columbia/ 15
28 @ STAIND Price To Play fFlip/Flektra/FEG) 1337  +888 112014 2 57/4 | QUEENS OF THE STONE AGE Go With The Flow finterscope) 7
5 7 SEETHER Fine Again (Wind.up) 1165 125 101128 39  53j0 | STAIND Price To Play (Fp/Elektra/EEG) ;.
. . SHINEDOWN Fly From The Inside (At/antic/ 4
7 8  FOO FIGHTERS Times Like These (Roswell/RCA) 1147 74 93615 14 570 | g ack) apEL SOCIETY Stilbur i) 1
10 @ CHEVELLE Send The Pain Below (Epic/ 1073 +9 90058 13 550 | VERBENA Way Out West (Capitol 4
10 MUDVAYNE Not Falling /Epic/ 1038 168 88257 27 5310
11 SOCIALBURN Down flektra/EEG) 992 159 80422 21  53)0
1 12 3 DOORS DOWN When I'm Gone (Republic/Universal) 936 -43 91297 28 56/0
12 13 CHEVELLE The Red (Eic/ 908 67 75585 40 550
14 14 SALIVA Rest In Pieces /siand/IDJMG) 875 9 67073 8 510
17 @ EVANESCENCE Bring Me To Life (Wind-up/ 863 +58 56856 11 362 Most
13 16 SALIVA Always (island/IBJMG) 860 76 19318 29 s60 | fmcreased Pla y's
19 @ 3DOORS DOWN The Road I'm On (Republic/Universal) 815 +41 59065 6 49N —
16 @ REVIS Caught In The Rair (Epic/ 813 +3 66313 8 550 ARTIST TITLE. LABELIS) INCRERSE
21 @ COLD Stupid Girl fFljp/Getfen/Interscope) 755 +56 63161 8 531 STAIND Price To Play (Flip/Elektra/EEG) +884
16 20  DISTURBED Prayer (Repiise) 750 -19 71313 35 540 MARILYN MANSON Mobscene (Nothing/interscope) +134
18 21  (HED) PLANET EARTH Blackout (Volcano/Jive) 749 32 58870 13 520 :mi El':;:: ss:cu,tsst;?;;hg:nA(;)/:gfejlaya/ ﬁi
25 @ POWERMAN 5000 Free (DreamWorks) 637 +88 52852 5 51/2 POWERMAN 5000 Free (DreamWorks) +88
24 @  SEETHER Driven Under (Wind-up/ 620 +36 47631 11 451 TRAPT Headstrong (Warner Bros.) +78
22 24 STONE SOUR Inhale (Roadrunner/IDJMG) 560 133 51265 12 48/0 | P.0.0.Sleping Awake Maverck/Reprise/ +61
26 €@ BREAKING BENJAMIN Skin (olywood 557  +16 41518 8 502 gcx:;';c"i";g"i' gfﬁ’;’Me o =
27 @ TAPROOT Mine (Velvet Hammer/Atlantic) 506 +43 40452 6 4 COLD Stupid Gir Ff/Geften/nterscape) +56
32 €@ BLACK LABEL SOCIETY Stillborn (Spitfire) 504 +94 48685 4 354
30 28  UNLOCO Failure (Maverick/Reprise) 439 -1 31941 1 452
31 29 FINCH What it Is To Burn (Drive- Thru/MCA) 395 25 31216 13 330
23 30 THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG) 381 238 271143 13 360
38 € AFIGiH's Not Grey (GreamWorks) 373 +27 28850 10  33/0
36 €D  SHINEDDWN Fly From The Inside (Atiantic) %4 +40 332 4 a4 | MoOst
35 €D  DOUBLEDRIVE Impnnt Roadrumner/iDJMG) %2 +27 3060 6 a3y | P lay ed Recurrents
29 34 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 362 91 38287 18 2800 | ,uner e wers) D
38 €D  PRESENCE Tonz Of Fun (Curt) 289 +39 24732 4 361 FOO FIGHTERS ANl My Life (Roswell/RCA) 660
33 €D SYSTEMATIC Leaving Only Scars (Elektra/EEG) 266 +36 21954 4 311 QUEENS OF THE STONE AGE No One Knows f/nterscape/ 659
48 € SMILEEMPTY SOUL Battom Of A Bottle (Lava/ 227 +123 17810 2 242 ::g;;’;‘T":U:r:;'yg:‘e;‘;::;ZZ‘;’ZZZC”’”’”’"?” :g:
40 38  GRADE 8 Brick By Brick /Lava/ 198 16 13891 8 280 | e bR B AN m
4 39 FROM ZERO Sorry (Aris:a) 180 28 12561 5 221 RA Do You Call My Name (Republic/Universal) 416
33 40  BLINDSIDE Sleepwalking (Elektra/fEG) 159 186 13412 14 39/0 | GODSMACKIStand Alone (Republic/Universal) 406
" 49 (@ OQUEENS OF THE STONE AGE Go With The Flow /nterscope) 141 +39 14120 2 2877 | PUDDLEOF MUDD She Hates Me (lawiess/Ceffen/interscope) 335
@  LIVE Heaven (Radioactive/MCA) 136 453 6919 1 50 |Son A0 ;:,:fs"cf];‘;”f’:;’;"”/ ERi =
@ MARILYN MANSON Mobscene (Nothing/Interscope) 135 +134 21143 1 42/42 | puDDLE OF MUDD Drift & Die (Flawless/Geffen/interscape) 346
1 @  CAVE IN Anchor (RC4/ 132 +61 6720 1 21)2 | PUDDLE OF MUDD Blurry (Flawless/Geften/interscape) 336
| ¥ @ Gl LA B 1= e TP+
| 45 26 MUSIC Take The Long Road And Walk It (Capital 113 11245 4 U0 | e kR d 3|
| 43 &7  HOT ACTION COP Fever For The Flava flava/ 11 70 8463 8 1310 PUDOLE OF MUDD Contral (Flawless/Geffen/interscope) 305 |
37 48  OLEANDER Hands Off “he Wheel (Sanctuary/SRG) 108 147 11778 13 14/0 | T0OL Schism Vokano) 299
@ 12 STONES Crash Wind-up) 92 +39 6101 1 162 | P-O.D.AlwefAtantic) ‘ ‘ 299
— @ SUM 81 The Hell Song Asland/IDJMG) 86 £ 6899 2 9 | oD gml";ﬂ‘iﬁ"s“gys‘ﬁm’f’/’;;’z i‘,”gf;‘;"j' ==
58 Active Rock reporters. Monitored airp_lay data supplied by Mediabase Resear_ch. a division of Premiere Ragio Networks. Songs ranked t_)y total plays 1_or the airplay wegk
Dlaces 155 Songs below No. 20 are MOved o fecurtant ater 20 weoks on he char Mo AQsed s ne ol s o pem agge Sl tonerien 1o A&h by e | | P&R Station Playlists have moved to the web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-10-week See all of our monitored reporters at
increases in ttal plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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/
America’s Best Testing Active Rock Songs 12+ New & Active
For The Week Ending 4/11/03

(Eﬁ}emeﬂﬂsm o
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CLOSURE Lock Out Below (TV7)
Total Plays: 82, Total Stations: 11, Adds: 1

Artist Title (Label) ™w LW Familiarity Burn TD Familiarity Burn FORTY FOOT ECHO Save Me /Hﬂ//yWﬂﬂd/
DISTURBED Remember (Reprise] 420 421 94% 18% 414 96% 21% Total Plays: 68, Total Stations: 10, Adds: 1
DISTURBED Pravyer (Reprise/ 414 417  97% 30% 408 8% 30% MEMENTO Nothing Sacred /Columbial
MUDVAYNE Not Falling /Epic/ 413 416 86% 18% 421 0% 19% Total Plays: 65, Total Stations: 17, Adds: 15
AUDIOSLAVE Like A Stone fInterscope/Epic) 405 400 94% 24%  4.02 96% 24% ACROMA Sun Rises Down (Republic/Universal)
TRAPT Headstrong (Warner Bros.) 404 408 92% 24%  4.00 92% 25% Total Plays: 65, Total Stations: 10, Adds: 1
EVANESCENCE Bring Me To Life (Wind-up/ 402 416 82% 21% 402  83% 21% o o
TAPROOT Poem (Velvet Hammer/Atlantic) 399 400 93% 30% 393  96%  34% P.0.D. Sleeping Awake (Maverick/Reprise/
SEETHER Fine Again (Wind-up/ 398 398 92% 32% 390  94% 37% Total Plays: 61, Total Stations: 39, Adds: 39
STONE SOUR Inhale (Roadrunner/0JMG) 391 394 7% 12% 392  80% 14% SLAVES ON DOPE Go (Bieler Bras/MCA)
CHEVELLE The Red /Epic/ 387 399 95% 45% 384 7% 47% Total Plays: 38, Total Stations: 6, Adds: 0
SEETHER Driven Under (Wind-up/ 386 389 59% 8% 375 63% 10% DATSUNS In Love (V2
LINKIN PARK Somewhere | Belong /Warner Bros./ 386 389 96% 23% 3.76 97% 25% Total Plays: 31, Total Stations: 7, Adds: 2
TAPROOT Mine (Atlantic) 383 384 60% 9% 365 68% 11% .
CHEVELLE Send The Pain Below /Epic/ 380 388 87% 19% 379 90%  18% ‘T'Eg?g::cswfg ?ﬁavf;flfﬁi’s’”g” s 4
3 DOORS DOWN When I'm Gone (Republic/Universal) 3718 3718 98% 43% 3.77 99% 47% ' T
SOCIAL BURN Down (Elektra/EEG) 378 383 81% 18% 371 81% 21% Songs ranked by total plays
POWERMAN 5000 Free (Dreamiorks/ 3.78 . 4% 6% 377  54% 5% .
SALIVA Always (Isiand/I0JMG) 375 383 95% 44% 357  96% 46% Indicator
QUEENS OF THE STONE AGE No One Knows (interscape) 366 370 94% 46% 370  96% 46% Most Added’
(HED) PLANET EARTH Blackout (Volcano/Jive) 364 373 67% 14% 360  75% 16% MARILYN MANSON Mobscene (Nothing/interscope)
3 DOORS DOWN The Road I'm On (Republic/Universal) 362 358 66% 15% 358 69% 17% P.0.D. Sleeping Awake (Maverick/Reprise/
l:fgnsv o; 2 :%u;f NII;/N Make ljp Your Mind (Roadrunner/iDJME) :gg :2; 3:: : :::,/Z :45: 32;/: f;x VERBENA Way Out West (Capitol

tupid Girl (Geffen/interscope, 4 ! 4 . L
SALIVA Rest In Pieces (Def Jam/IDJMG) 356 370 79%  20% 339  B85% 24% LML D R
FOO FIGHTERS Times Like These (Roswel/ACA) 355 361 94% 32% 357  96% 2% QUEENS OF THE STONE AGE Go With The Flow finterscope/
BREAKING BENJAMIN Skin (Hollywood) 351 370 58% 12% 340  60% 16% 12 STONES Crash /Wind-up/
R;\:-Ioscl';a:ght '“/E‘e Raink;;picl ) :2‘; 370 ;:2/: 3: g:? ;73’ 1;; ACROMA Sun Rises Down (Republic/Universal)
U ailure (Maverick/Reprise I - : 4% :
RED HOT CHIL! PEPPERS Can't Stop (Warner Bros.) 330 340 9% 45% 332 98%  46% B

MARTIN,KEVIN If We Could /Tympanic/
Total sample size is 537 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much).

e ) EXIES Kickout (Virgin/
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who .
said they are tired of hearing the song. Sample composition is based on persons 12+. TD = Target Demo (Males 18-34). Persons are screened PACIFIER Comfort Me (Arista)
via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are not meant R. ZOMBIE/L. RICHIE[TRINA Brick House (Geffen/Interscope)
to replace callout researcﬁ. The results are /ntende.d to s!mw opinions of piammp‘?nts on the ./ntemet only. RateTheMusic is .? registered THREE DAYS GRACE | Hate Everything About You (independent)
trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 407-523-7272. RateTheMusic.com data VOIVOD We Carry On (Chohouse/Surfd
is provided by Mediabase Research, A division of Premiere Radio Networks. & Carry On (Chophouse/Surfdog)
- N v
4 N\
WOBK/Albany, NY * KRQR/Chico, CA WWBN/Flint, Ml * WOaXAHamishurg, PA* WXZZAexington-Fayette, KY * KMRQModesto, CA * KUPD/Phoenix, AZ * KISS/San Antonio, TX * WLZXlSprIngflaId MA*
PDYMD: Chili Walker POMD: Dain Sandoval OM/PD: Brian Beddow PD: Claudine DeLorenzo Inerim PD: Fish PDMD: Jack Paper PD: J.J. Jeffries OoM: vmnmwon D: Scoft Laudani
Asst. MD: Jeff Levack 2 MAAILYN MANSON "Mobscene™ MD: Tony LaBrie MD: Nixon MOD: Suzy Boe APD: Matt Foley MD: Larry McFeelie PD: Kevin Vargas MD: Becky
1 MARILVNMANSGM'Mobscem 2 POD “Awale” POD "M 1 MARILYN MANSON "Mobsoene™ 1 POD “Awake” 1 MEMENTO “Sacred” . VE!N Ly MD:C.J.Cruz i H W&k‘ﬂ‘f»}s S
\IERBENA st QUEENS OF  “Flow’ POD "Awake' ESRDILV:JWM‘Q)BON ‘Mobscene MARILYN %‘ . 8 EESEF:?I::NmMaNSON "Mobscene SLUR “Who"
WMMS/Cleveland, OH * e e afliig
PD: Jim Trapp 3 . n y
KZRKAmarillo, TX vo:Sits ot LI 0] OM: ul Gace WRATMonmauth-Ocean, NJ " . KR Springfeld, O
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It seems as if this year there is more
music on my desk at WEBN (The Frog)/
Cincinnati, even though I'm trying to fill
the same number of slots. At the top of
my list right now, as they were back in
November, are Trapt. “Headstrong” is
one of my top five-testing records. This
was a gut record, and we jumped early
on it. it's a good feeling to know you were
right; the full length is absolutely incred-
ible, and | hope to go at least four cuts
71 deep. # Seether are another band that sticks out. These
| guys put on aFreat live show, and the full length displays

their depth — from rock to hard rock, and even into metal.
If you're looking for another track from them, consider
“Hang On” from the Daredevil soundtrack. ¢ Of course,
I am looking fcrward to the Metallica release, and |
am always confident in Staind, but there’s something to
be said for finding the gems. | am also confident in the
strength of rock for this summer. There are some great
tours out there, and this is a great opportunity for rock to make some noise
and take back some of the masses from hip-hop. If you are a music lover,
check out The Music, Porcupine Tree and Memento. These are very tal-
ented musicians making music that is quite possibly too good for the
masses to grasp. ¢ Speaking of the masses and what they grasp, |
really feel that people in general have paid less attention to new music for
the following reasons: 1) People have begun turning to their own mix CDs
in their cars; 2) It is taking mare and more spins for a song to get familiar
in testing; 3) No one seems to know about the new bands, unlike the days
when you could name every member in almost every band — the pas-
sion for rock bands has gone way down, and it seems that, by riding the
trends of music, people aren't allowing themselves to get to know the bands
making the music; and 4) CD scles are down — because if people really
wanted the disc, they would pay for it and not steal it. # That said, rock
will never die in Cincinnati, because The Frog will always live. Remem-
ber, Marconi is spelled W-E-B-N.

The Dude

It was a raging week as two diametrically
opposad artists battled it out for the
hearts and minds of Active Rozk. In the
grand scheme, P.O.D. gain 47 adds (39
Active, eight Rock) on “Sleeping Awake,”
while Marilyn Manson’s “Mobscene” gets
46 adds (42 Active, four Rock) ... Me-
mento worked their butts off to get 15
Actives in a tough week, so “Nothing Sa-
cred” lands in place as No. 3 Most Added
... Staind just flew to the top of the Active chart with +884 spins and now
sit at No. 6. The top of the chart is rock solid with winners — a good sign
for the format ... Last week | saw Smile Empty Soul put on a great set at
the Viper Room. “Bottom of a Bottle” makes an impressive climb 48-37
even with all the great new music out ... Only seven Actives are the last
holdouts on Powerman 5000. KAZR/Des Moines has sick phones already
on “Free,” and there are some good phone stories at KXXR/Minneapolis
and WRIF/Detroit. In all the rush of great new product, don’t forget your
gut told vou to add this — now stick to it! ... On the Rock side, Trapt take
a bold step up the chart 10-6, proving what you can accomplish if you're
“Headstrong” ... Lynyrd Skynyrd are a Rock favorite as “Red White and
Blue” rises to No. 21 ... Another surefire rocker is Black Label Society’s
“Stillborn.” With Ozzfest coming up this summer, it's a no-brainer to plug
away at this one. MAX PIX: ETHER SEEDS “Save Your Own Life” (Road-
runner/IDJMG)

— Cyndee Maxwell, Active Rock/Rock Editor
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Record Of The Week

ARTIST: Death By Stereo
TITLE: Into The Valley of Death
LABEL: Epitaph )
If you happened to be within earshot or arm’s length of Death
By Stereo’s stage at last year's Warped Tour, you know their &
name is almost more of a promise. Into the Valley of Death, EIME
their third full-length, is a car crash at the intersection of smart oM A !
metal and blistering hardcore. Singer Efrem Schulz boasts a distinctive, aggressive croon
that can turn ugly in a moment.The guitars here bring traditional metal licks to the
punk masses, while the rhythm sgction can push breakneck speeds before turning on
a dime to midtempo bashing. Politically sensitive listeners beware: DBS pull no punches
when it comes to their views (listen to "Beyond the Blinders” for a full dose). For
the open-minded, we suggest "VWasted Words” and the tastily titled "l Wouldn't Piss
in'Your Ear If Your Brain Was on rira.”

— Frank Correia, Rock Specialty Editor )

armist: Black Label Society
LaseL: Spitfire

By FRANK CORREIA /ROCK SPECIALTY EDITOR

ote to the producers of The Os-

bournes: more Zakk, less Jack! For
the uninitiated, Zakk Wylde has been the
on-, off- and on-again guitarist to Ozzy on
many an album and Ozzfest. Not only
that, Wylde is the perfect TV foil for the
relatively sober Mr. Osbourne. Those fa-
miliar with Wylde know that he’ll drink
a bar drv and keep plaving — and still
sound more eloquent than his famous
employer.

But Wylde is no mere sideman. After
bringing a Randy Rhodes-type vibe back
into the Ozzy camp with his incendiary
guitar playing on albums like No Rest for
the Wicked and No More Tears, Wylde
has blasted out his own hrand of South-
ern Rock-informed metal, most notably
with Black Label Society.

Currently, BLS are riding higher than
ever on the strength of “Stillborn,” the
lead single from their third effort, The
Blessed Hellride. Featuring guest vocals
by a singer whose name rhymes with
“Fozzy,” the track is getting strong sup-
port from Actives hike KHTQ/Spokane;
WXQR/Greenville, NC, KRAB/Bakers-
field; and WAAF/Boston. On the Rock
side, BLS are feeling love from the likes
of WDHA/Morristown, NJ; KLLBJ/Austin;
WBUF/Buffalo and more.

The Blessed Hellride reiterates the fact
that Wylde’s guitar playing has a distinc-
tive voice of its own. When you hear the

solid chug of muddy chords and those
devil's howl harmonies, you know it’s
Zakk behind the axe. And he’s not afraid
to devote a healthv chunk of his songs to
fretboard fireworks, keeping the time-
honored guitar solo alive and well. Check
out the seemingly autobiographical blast
of “Stoned & Drunk” or the bulldozer-
sized riffs of “Funeral Bell” for the heavy
stuff, and turn to “The Blessed Hellride”
or the piano-driven “Dead Meadow” for
Wylde’s more sublime, Southern style.
With “Stillborn” climbing at radio,
video outlets will get a cool new clip di-
rected by none other than Rob Zombie.
Besides tearing up stages with BLS,
Wylde will also sling his axe at this year’s
Ozzfest. With any luck. his guitar work
will get more airtime than Jack’s whin-
ing on the next season of The Osbournes.

« TOP20 SPECIALTYARTISTS
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HAUNTED (£arache/ “One Kill Wonder”

el Lol Sl GO -l A S5

40 GRIT Metal Blade) “Bomb Bottom”
10. OVERKILL (Spitfire/ “Devil By The Tail”
11. VOIVOD (Chophouse) "Gasmask Revival”

13. TERROR /Bridge Nine/ “Push it Away”
14. HEAVILS /Metal Blade) “Colorblind”

17. NOTHINGFACE (TVT) “Skeletons”
18. MARDUK (The End) “World Funeral”
19. SKINDRED /Bieler/ “Babylon”

20. BRICK BATH (Crash/ “Stand Up”

N

BLACK LABEL SOCIETY /Spitfire) “Stoned & Drunk”
BIOHAZARD (Sanctuary/SRG/ "Kill Or Be Killed”
ANTHRAX (Sanctuary/SRG) "What Doesn’t Dig"

HEART OF ROADRUNNER (Roadrunner/[0JMG) “In The Unblind”
CRADLE OF FILTH /pic/ “The Promise Of Fever”

SWORN ENEMY (Elektra/EEG) " Sworn Enemy”
E-TOWN CONCRETE /Razor & Tie) “Baptism”

12. FEAR FACTORY (Roadrunner/(DJMG) “Terminate”

15. BLACK ON BLACK: TRIBUTE TO BLACK FLAG //mtia/) “Nervous Breakdown”
16. KOVENANT (Nuclear Biast) “ Stillborn Universe”

Ranked by total number of shows reporting artist. J
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Cleaning up! New This AVEE v&,
WBZX/Columbus WTKX/Pensacola
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Majors Include:
WYSP WAAF WIIL WFNX
WRIF. WZTA KUPD KXXR

| qm WYY KROX WXTM WXTB
nlLuHE “  KUFD', WMMS KQRC KISS
| ' A KBER JWRZX WNOR WCCC

“Semur Funoso (JJ Jetfries, Prograsy’

and maffiy"many more!
. RS

“Unloco--F**kin Rocks! This is hardly a ‘Failure’...phones are going nuts, live show
rocks! ADD this, play this, feel this!!” — Chili Walker, WQBK

I.IHLI]I:I] LOM

On tour forever!..
Just wrapping up MAAW with Disturbed, Taproot and Clevelle!

On with Chevelle!
Straight into Ozztest 2003t (@)|2 Rock Show
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"Mminerva’

on your desk now!

add date 04.22.03!

From the forthcoming self-titled album in stores May 20th

Sce Defrones on the Summer Sanitarium lour

deftones.com maverick.com @
(3

S : | (i I ‘ Y :
MAVERICK I \l R velvehammer
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MAX TOLKOFF

mtolkoff@ra d:oandmords) com

PART ONE OF A Two-PART SERIES

Life During Wartime

~ALTERNATIVE

Is war anxiety making it into the music meeting?

R &R Director/Charts Anthony Acampora was hold-
ing the Alternative Hotfax in his hands before it went
out last week, and as he was reading the first para-
graph, he suddenly turned to me and said, “Enough
with the endless news loop already! You're boring me.”
Now, I totally understand where he’s coming from.
And this has nothing to do with being pro-war or anti-
war. It’'s about being consumed by current events. It's

about being a news junkie.

Some people are just plain addict-
ed to news. And during l_
major national and inter-
national events, when
history is being written
right in front of us, it’s
hard to concentrate on
anything else. Obviously,
that’s why news outlets
get huge ratings. Which
makes it tough on music
stations and those who
program them.

I was programming WFNX/Bos-
ton during the first Gulf War. That
was the first time a TV went into the
air studio. We agonized over how to
cover the coverage. We needed to
strike the right balance of informa-
tion and entertainment. It eventual-
ly boiled down to hourly updates,
plus breaking into regular program-
ming with anything really big.

But I have this acute memory of
being in an emotional no man's
land. Sure, the music had to contin-
ue — we weren't about to become a
News station —but with the nation-
al focus on events halfway around
the world, it seemed weird, and a
tad trivial, to have to sit down and
figure out which songs to play next
week.

“It is not hard to
put aside your
feelings once the
meeting starts, but
it is always in the
back of our minds.”
Mike Halloran

Jayn

Thmgs happen all the time, of
course, but the big mile-
stones tend to stand out a
little more: the 2000 pres-
idential election, the
World Trade Center at-
tack, war in Afghanistan
and, now, war in Iraq.
This week I just wanted to
take the pulse of radio to
see who's been feeling
weird — or normal.

Kim Monree
PD, WXTM/Cleveland

This is so minuscule in the bigger
picture. But I also realize that there
are enough people out there who
need an outlet, as I do — people
who say, “OK, I'd much rather lis-
ten to the radioand hear
music than hear news all |
the time.” We're running
one-minute updates ev-
ery hour, which is some-
thing we haven’t done
sifce 9/11.

With war pending, 1
made the decision for
hourly updates, because
people do care. They

MD, KBZT/San Diego

In the big scheme, what we do is
pretty insignificant compared to
world conflicts. Our music meetings
have been a tad more subdued since
the war in Iraq began. [t is not hard
to put aside your feelings once the
meeting starts, but it is always in the
back of our minds. Both myself and
[PD] Garett Michaels pull airshifts
here, and that is where and when
emotions really run high.

Between the Miramar Marine

Dave Beasing
want to know what's going on, and
a one-minute update once an hour
is perfectly fine and acceptable.

“It does make
things that are so
important to us,
like music
meetings, seem a
little trivial.”

Tommy Mattern

Corps Air Station, the Coronado
naval base and Camp Pendleton, we
have a ton of listeners in the military,
and it is very difficult sometimes to
realize that a huge chunk of our au-
dience is directly affected by the war
in Iraq. The phone calls from the mil-
itary folks and their families have
taken on a completely different tone.
We wish for their safe and speedy
return.

Troy Hanson
PD, WZTA/Miami

The music meeting is
business as usual, be-
cause we really go out of
our way to makeit so. It's
as if the music meeting is
a way for [MD] Ryan Cas-
tle and me to escape from
the constant in-your-face
coverage this war has
brought us. With 24/7 TV
coverage, wall-to-wall
AM radio coverage and even our
own updates once or twice an hour,
it’s nice to take a breather for a few
minutes.

To say that it is a little trivial to do
something like listening to music
while others are over there fighting
and dying is a bit unfair. We still
need to do our jobs over here, just
like they are doing theirs over there.

Jayn
MD, KNRK/Portland, OR

Here at KNRK, the war hasn't
been discussed during music meet-
ings at all. Of course, we talk about
itall the time in the hallways, but it
hasn’t been an issue in our music

www.americanradiohistorv.com
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tatks or decisions. As far as on-air,
my take during my shift has been,
“I'mnot going to be all news, all the
time, but when there is a major de-
velopment, I will definitely let you
know about it.” To that end, I've had
CNN.com on the computer pretty
much nonstop and have been mon-
itoring news audio pretty regularly.

Of course, it’s hard to segue from
an update on troop move- —"
ments to “Here's an Off-
spring song.” When I
have discussed a war de-
velopment on the air, I'm
completely upfront about
saying, “That's what's go-
ing on in the world.
Here's the awkward tran-
sition into stuff that
doesn’t quite matter.” I've
also been pretty vocal about send-
ing thoughts and prayers to our
troops.

Lynn Barstow
PD, KMYZ/Tulsa

I haven’t had a music meeting
here since about 1998. There’s too
much to do!

As for our attention to new mu-
sic during wartime, since the war
started, I've been paring down our
currents list — not out of some con-
cern for keeping familiar at a time
when our cume may bolt at any time
for News/Talk, but more out of con-
cern for keeping things familiar and
of high quality during the spring
book.

Chris Muckiey
MD, XTRA (91X)/San Diego

Our music meetings haven’t
changed at all. Sure, the selection of
music for a radio station can seem
trivial when a major war
is underway, but the job
must still get done. Our
promotions and brain-
storming meetings have
changed more than any-
thing. We now devote
part of those meetings to
discussing how we will
address certain war is-
sues and current events
on the air.

Dave Beasing
Jacobs Media

Obviously, the war is on every-
one’s minds these days, but — not
unlike the rest of America — it ap-
pears that radio programmers are
trying their best to conduct business
in as close to the usual way as pos-
sible.

So far during this conflict, there’s
evidence that Americans are certain-
ly following the latest information
from Iraq, but they're also consum-
ing much of the same entertainment
media they always did. Although
the amount of time and attention
they’re able to devote to something

Lynn Barstow

Chris Muckley

TR R e T s e

as relatively trivial as new alterna-
tive music has to be impacted, they
do seem to be trying to carry on with
their normal lives as much as possi-
ble.

Tomnty Mattem
PD, KPNT/St. Louis

The war is very much top-of-
mind here at KPNT, and
it has definitely affected
our day-to-day business.
For the first couple of
weeks it was hard to do
anything on a consistent
basis, but it seems to have
settled down in the last
week orso, and we're get-
ting back to business as
usual.

“It’s hard to segue
from an update on
troop movement to
‘Here’s an Offspring
song.’”

Jayn

It does make things that are so im-
portant to us, like music meetings,
seem a little trivial though. We have
been a little more cautious about ev-
erything we do as a whole, and that
plays into the music also.

‘Ryan Patrick

MD, WEDG/Buffalo

[PD] Lenny Diana and I have
made the decision to '
freeze until the war is
over — just kidding. No,
1 it’s no more difficult do-
1 ing music now than it
| wasbefore. While there is
4 aportion of the audience
d interested in war cover-
age, there is still a signifi-
cant portion of the audj-
ence that is looking for an
escape from what'’s going
on. We are able to provide that es-
cape. Now if I could only escape the
constant barrage of record calls.

TALK BACKTO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1668
E-mail:
miolkoff@radioandrecords.com
Fax: 310-788-1673
Or post your comments now. .
Goto
www.radioandrecords.com and
click on Message Boards.
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4/6-4/12. Bullets appear on songs gaining plays pr remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.
| Songs below Nn. 20 are moved to recurrent aftef 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs
unreported as adds do not count toward overall ﬁotal stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross
Impressions equals Average Quarter Hour Perschs times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (©
| 2003, The Arbitron Company). © 2003, R&R, I\rlc.

| 78 Alternative reporters. Monitored airplay dataFupplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

7L ALTERNATIVE TOP50
~/ o April 18, 2003
WA WEE  ARTIST TITLE LABEL(S) | PR PLATS lMPg?o%)gl%NS s owses | Most Added”
1 1 LINKIN PARK Somewﬁre | Belong (Warner Bros.) 3199 3 369033 7 7710 | www.rradds.com
2 2 EVANESCENCE Bring Me To Life (Wind-up) 311 11 368215 15 50 N errsrmeies B
3 3 AUDIOSLAVE Like A Stone (Interscope/Epic) 2909 6 328814 15 7810 | P.0.D. Steeping Awake (Maverick/Reprise) 55
5 @) TRAPT Headstrong (Warner Bros.) 2695  +135 281451 24 75/0 n‘;';'lr‘::m‘;‘:ggh“@bgce"e g’”f’:"sﬂ/’”f-‘;gﬂ;ﬂ;é/ :2"1‘
‘ e'$ GONNa break o00n (oie)

-4 5  RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 2614 197 326896 19 7710 | RADIOKEAD There There Capicl 1
6 6  FOO FIGHTERS Times Like These (Roswel/RCA) 2146 121 242391 14 7810 | cAVE IN Anchor (RCA) 8
7 @ AFIGils Not Grey (DreamWorks) 2093 +92 236501 12 7710 | COLDPLAY The Scientist (Capital 5
8 € WHITE STRIPES Seven Nation Army (Third Man/V2) 1978 +34 246557 9 7013 \C’SP::JJETTA_dR:D' /SFrlla;};rffav /cfpic/ / i

f: . tupid Girl (Flip/Geffen/interscope,
s O CHEVELLE.Send The Péln' Below (£pic/ 1902 +35 188167 12 7600 | cnEDOWN Fy From The Inside At '
35 @ STAIND Price To PIay ff/[ﬂ/f/B/(ffa/ﬂ‘—E/ 1825 +1265 247261 2 74,2 SAM ROBERTS Brother Down /Hepub//c/Un/versa/} 4
10 11 GODSMACK Straight Qut Of Line (Republic/Universal) 1715 102 162252 11 68/0 | TRAIN Calling All Angels (Calumbia) '}
11 12 QUEENS OF THE STONE AGE No One Knows f/nterscope) 1535 199 190922 30 75/0
13 13 USED Buried Myself Alive (Reprise/ 144 30 144299 12 7010
12 14 GOOD CHARLOTTE The Anthem (Epic/ 1397 240 119169 14 67/0
16 Y ATARIS In This Diary (Cokmbia) 1351 +3 1437194 10 691
200 @ FINCH Whatltis To B‘\j‘rn {Drive-Thru/MCA) 1337 +57 146250 13 65/0 Most
14 17 3 DOORS DOWN When I'm Gone (Republic/Universal) 1330 122 130801 27 61/0
15 18 SEETHER Fine Again (Wind-up) 1276 123 132097 38 60/0 IncreasedPI. ays -
21 @ SUMA41 The Hel SonsJ//s;‘and//D./MG/ 1274  +103 146000 7 66/0 PLAY
) ARTIST TITLE LABEL(S) INCREASE

17 20  FOO FIGHTERS All My Life (Roswel/RCA) 1252 52 159480 31 T30 | O Price To Play (i ElktalEEG) 1265
24 @) COLD Stupid Girl (Flig/Geffen/interscape) 1149 +88 131324 7 64/ | ShuLE EMPTY SOUL Bottom Of A Bottle /Lava/ +240
18 22 ALL-AMERICAN REJITcTs Swing Swing (DreamWorks) 114 190 89395 18 55/0 | COLDPLAY The Scientist (Capitol +193
23 @8  SALIVA Rest In Pieces Isiand//0JMG) 1102  +19 83786 6  56/3 :ng:u ‘S{';epif;gul\sv[v]:(:n /’fve'/f/zfvfﬂ;;{'sfj/ : +:::

3 . M obscene (Nothing/Interscape, +
25 €D  BLUR Crazy Beat (Virgin/ . 1053 +19 109507 5 6100 | | VE Heaven RedioactivaMCA) o5
28 €@ QUEENS OF THE STONE AGE Go With The Flow finterscape/ 1025  +124 114050 4 6712 | cAVE IN Anchor (RCA) 181
27 @  SEETHER Driven Under (Wind-up/ 1023 +24 89426 B 58/1 | TRAPT Headstrong (Warner Bros.) +135
29 @ REVIS Caught In The ﬁaip (Epic) 897 +38 57847 7 5713 QUEENS OF THE STONE AGE Go With The Flow (Interscope)  +124
26 28 DISTURBED Remembﬁr (Reprise) 839 170 72124 15 a1yg | SUMA TheHell Song fland/i0MG) Al
31 29  (HED) PLANET EARTH Blackout (Volcano/Jive) 788 18 66217 9 52/0
322 €D TAPROOT Mine /Ve/vﬁt Hammer/Atlantic) 756 +55 60576 5 53/2
34 € 3DOORS DOWN The Road I'm On (Republic/Universal) 710 +90 57634 4 46/2
30 32 SOCIALBURN Down [Elektra/EEG) 635 178 61984 18 31/0 Most
33 33 LIAMLYNCH United Ttaﬁes Of Whatever (S-Curve/Astralwerks) 607 % seso & 3o | Played Recurrents
36 34 BREAKING BENJAMIN Skin (Hollywood) 536 2 39131 6 331 _—

. . . ARTIST TITLE LABEL(S) PLAYS
50 €D COLDPLAY The Scientist (Capitol 4717 +193 92223 2 835 | LLEVELLE The Red i) i

€@  SMILE EMPTY SOUL Bottom Of A Bottle (Lava/ 476  +240 35829 1 8212 | SaLIVA Aways fsiand /M) 1082
40 € POWERMAN 5000 Free (DreamWorks) 447 +66 33658 2 3311 | CDLDPLAY Clocks (Capital 896
38 €D  JACK JOHNSON The Horizon... (Moonshine Conspiracy/Universal) 425 +11 50743 5 28/0 :Y:VT:mF A 00Wf¢ Rerials Mmgf’f;ﬂ/fo/mb/b/ :fg

I ou Know You're Right (Geffen/Interscape)

44 @ HOT HOT HEAT B.anﬂag[as (Sub Pop/Warner Bros.) anm +54 46534 3 3312 SUM 41 Sl Wating Isand/0/MG) 811
43 @ ZWANLyiic Reprise 393+ 43808 2 2712 ) TAPROOT Poem (Velvet Hammer/Atiantic 734
42 @ UINKIN PARK Faint (Wamer Bros.) 395 +36 93534 3 11/3 | DISTURBED Prayer (Reprise/ 684
37 42 HOTACTION COP :iver For The Flava (Lava) 389 80 22183 10 29/0 MEUD:A}!:I:::!?; FEa;Irg /gpgl — :gz

b RED HD L RS By The Way (Warner Bros.)

[Debut> @) LIVE Heaven (Radin il 382 4159 42545 1 Z6B e STANK Crawling In The Dark isand/0UMG) 549
46 m THIRD EYE BLIND B!Inded (When | See YOU) /E/Ekffa/EEG/ 363 +57 341N 2 27“ PUDDLE OF MUDD She Hates Me (F/aw/ess/Geffen//nterscope} 548
47 @ PETE YORN Come Back Home (Columbia) 348 +50 59975 3 30/2 | STONE SOUR Bother (Roadrunner/IDJME) 524

@® DONNAS Who Invitez You (Atlantic) 337 +56 31620 1 301 | INCUBUS IWish You Were Here (immortal/pic 482

[Debut> HOOBASTANK Running Away (Island/I0JMG) 45

@  cAVEIN Anchor i 320 +141 25439 T 368 oo ot eOMPANY Downfal (Geffenterscape) 453

39 48 ZWAN Honestly (Reprise/ 292 91 43438 18 2200 | iy EAT WORLD Sweetness (Dreamiorks) 450

48 @ TRANSPLANTS DJ BJ Epitaphy 289 0 21412 3 20/0 | PUDDLE DF MUDD Biurry (Flawless/Geffen/interscape) 449

45 50  SIMPLE PLAN Addicted (ava) 269 39 25785 4 21)0 | JIMMY EAT WORLD The Middie (JreamWorks) a7

SYSTEM OF A DOWN Toxicity (American/Columbia) 409

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

200 OId 63 South, #103

[
o .m E - Email: hooks@hooks.com
n Iime very Ilime
@ @ FAX: (573)443-4016
|

> Custom Productfqm - Callouts & Montages

Columbia, MO 65201-6081

For The Best Auditorium
> Digital, Clear, Consistent > 65,000+ Song Library | H(ﬁ@ e
A _ - - Dadol Michael Pelaia
> All Formats & International Titles . »On-Time Delivery s S
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Let me begin with the fact that Max
. Tolkoff’s picture is one of the creepiest
- things I've ever seen, and it bothers me.
. That is the only reason | am contribut-
. ing my two cents this week. Really. It all
. started when | e-mailed Max and re-

has a killer version of “Brick House” with

Rob Zombie and Lionel Ritchie. It's soooo good. | listen to
it every day to get my juices flowing on my way into work.
Speaking of flowing, is everyone getting huge phones on
Queens Of The Stone Age’s “Go With the Flow”? Check
out the video if you haven’t already — it's pretty sexy.
# Speaking of sex, | could bump some serious nasties
to the new Deftones track, “Minerva” Dark, dirty, sweaty
nasties. Speaking of nasty, the new PO.D. is nasty in a

|

|

i

H

quested that he use another picture. One |

8 Lisa Biello ¢ in which he looks alive. # Speaking of |
3 PD, WHRL/Albany, NY . dead people, have you listened to the
- v e o) HoOUsSE Of 1,000 Corpses soundtrack? It

good way! But enough about Reprise Records — let’s switch to something
~ else. How about Switchfoot? Why isn’t the entire panel playing this song?

With very little airplay they have scanned over 60,000 in five weeks. Check

. the Soundscan in your market. And speaking of the market, | gotta go.

: I he 800-pound gorilla is stil made up

 themselves at the top of the chart: Linkin
' Park, Evanescence and Audioslave at

- music in this format, and | fearlessly pre-
- us well into summer ... Trapt slip into the

- spins ... The same can be said for AFI at

of three bands who have parked

Nos. 1, 2 and 3. It’s a strong spring for the

dict that many of these songs will be with

No. 4 position with very strong upward

No. 7 ... The White Stripes, too, will rise even higher than their current

No. 8 slot based on their spin increase ... In other top 10 news, Chevelle
are going right for the top. Don’t be fooled by No. 9 — it's only temporary

~as J. Saturn turns up the heat and forces radio to really take this song |

seriously ... After two weeks Staind (with no “e,” right, Pete, buddy, etc.?)

- move right into the No. 10 spot ... Ataris hang in there with a nice move

to No. 15 ... Are you keeping an eye on the action with Finch? I've been
telling you all along this is for real, and now they sit at No. 16, up from
No. 20. Alt of you holdouts need to reconsider this now ... The other war-
riors fighting for top slots include Sum 41, Cold, Saliva and Blur, who
move up yet again. “Crazy Beat” finally seems to be proving itself the more
it spins ... Another Epic endeavor moves firmly into the 20s as Revis go

 29-27, followed closely by Taproot, 3 Doors Down and the new Coldplay

track ... Lava has a live one with Smile Empty Soul debuting at No. 36

. after two weeks in the Most Added category ... Live, The Donnas and
- Cave In jump onto the chart this week too ... Most Added: P.O.D., Marilyn

Manson, Less Than Jake, Radiohead and Cave In ... Most Should Be

- Added: Transplants, Shinedown, Cold, Vendetta Red, 12 Stones,

Gob, Acroma, Caesars, CKY and The Exies.

— Max Tolkoff, Alternative Editor

armist: Smile Empty Soul

uaeL: Lava
8y FRANK CORREIA /ROCK SPECIALTY EDITOR

ith a chorus that screams, “I do it

for the drugs!” Lava Records’ new
rockers Smile Empty Soul are certainly
gaining attention at the Alternative for-
mat with their lead single, “Bottom of a
Bottle.” The Santa Clarita, CA trio are
well on their way to making an impact on
the charts, thanks to healthy support
from the likes of WMFS/Memphis;
KQXR/Boise, ID; KFMA/Tucson; KRZQ/
Reno, NV; KNDD/Seattle; and WEDG/
Buffalo, among others.

Despite the aforementioned chorus and
song title, don’t mistake this track for
some drug-addled ode to the band’s favor-
ite bong. “When most of my friends
graduated from high school, they didn’t
do anything,” explains singer and guitar-
ist Sean Danielsen. “They didn’t go to col-
lege. Some of them got lousy jobs and are
just barely surviving. And those same
kids, all they do is get fucked up. That’s
all they wait for; they live for that. But
there can be another side to it. Instead of
drugs, it could be something else that you
live for as a person — your own personal
high. I didn’t intend ‘Bottom of a Bottle’
to be a party song. Basically, everyone
has something that makes them feel
alive, and that’s what the song is about.”

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.radioandrecords.com and click
the Message Boards button.

For the trio — Danielsen, bassist Ryan
Martin and drummer Derek Gledhill —
music was what made them feel alive,
and from a very young age. Each band-
member was honing his respective chops
well before high school, when the three
musicians came together to form Smile
Empty Soul. The group played the two
small clubs in Santa Clarita before mak-
ing the trek down to Hollywood to play
the Sunset Strip.

Eventually, their demo found its way to
ThroBack Records A&R man Todd Par-
ker, who signed the group before signing
a deal with Lava. Last week the group
came full circle, in a way, as they were
back on the Sunset Strip, playing to a
packed Viper Room. This time, however,
they had the backing of a hot label and
more than a few programmers and label
execs 1n the audience. Those in atten-
dance got to sce firsthand Smile Empty
Soul’s live energy. Danielsen’s watery
guitar accents flowed into crunching dis-
tortion, while Martin and Gledhill’s tight
and punchy rhythm section hit as hard as
a prizefighter. They wrapped up the set
with a powerful version of “Bottom of a
Bottle.” Smile Empty Soul have plenty to
smile about when it comes to their future.

The Beverly Hilton Hotel

Regist Now!! www.radioandrecords.com

Beverly Hills, California

wWwWWwW americanradiohistorv com
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Jalél/mMysiﬂ.ﬂﬂm"

Antist Title (Label)

(i MEMRASE™ For The Week Ending 4/18/03

America’s Best Testing Alternative Songs 12+

\

l TW LW Familiarity Burn TD Familiarity Burn
TRAPT Headstsong (Wamer Bros./ 425 417 85% 18% 417  84% 19%
EVANESCENCE Bring Me To Life (Wind-up/ | 421 407 90% 20% 424 8% 19%
LINKIN PARK Somewhere { Belong (Warner B) :} 413 408 95% 18% 408  86% 20%
FINCH What It Is To Burn (Orive Thru/ 4.13 4.02 1% 7% 4.09 70% 8%
ATARIS in Thig Diary (Columbia) ! 411 405 67% 8% 401  66% 8%
ALL-AMERICAN REJECTS Swing Swing (DreamWozks) 4.10  4.14 89% 19% 392 90% 22%
AF! Girl's Not Grey (DreamWorks) ! 406 4.00 14% 8% 394 74% 10%
CHEVELLE The Red (£pic/ ‘ 405 401 94% 39% 404 95% 38%
CHEVELLE Send The Pain Below (Fpic/ ; 403 406 9% 12% 397 81% 14%
DISTURBED Remember (Reprise/ 398 397 82% 18% 398 83% 19%
USED Buried Myself Alive (Reprise/ ’ 398 391 12% 10% 388 % 13%
SUM 41 The Hell Song (Def Jam/IDJMG) 397 3.86 78% 12% 3.88 76% 12%
600D CHAthDTTE The Anthem (Epic/ I 393 387 94% 33% 388 94% 3%
SEETHER Fine Again (Wind.up/ 389 395 88% 36% 383 91% 36%
SALIVA Always (/sland/IDJMG) ’ 385 377 91% 41% 373 9% 43%
FOO FIGHTERS Times Like These /ﬁaswe///ﬁCA( 384 3.87 86% 20% 3.86 88% 21%
FOO FIGHTERS All My Life (Roswell/RCA) 383 387 96% 42% 384  96% 45%
3 ODORS DOWN When I'm Gone (Republic/Universal) 3.82 374 98% 43% 374 98% 46%
AUODIOSLAVE Like A Stone (Fpic/interscape) 381 393 88% 28% 383 90% 28%
QUEENS OF THE STONE AGE No One Knows fimerscope)  3.79  3.76 94% 44% 378 95% 46%
SALIVA Rest In Pieces (Def Jam//DJMG) 3.78 374 61% 10% 3.64 65% 13%
SEETHER Driven Under (Wind-up/ 3.70 3.80 54% 8% 3.65 53% 9%
COLD Stupid Girl (Geffen) 3.68 3.81 58% 9% 3.54 57% 10%
RED HOT CHILI PEPPERS Can't Stop /Wamerhms./ 3.67 3.70 95% 38% 3.68 96% 39%
QUEENS OF THE STONE AGE Go With the Flow ﬂTtersmpe} 3.62 55% 10% 356 57% 10%
REVIS Caught In The Rain (£pic/ 361 34% 4% 3.59 39% 5%
GODSMACK 3traight Out Of Line {Universal [ 3.56 3.62 718% 20% 3.55 81% 21%
COLDPLAY Ciacks (Capitol) 348 348 89% 38% 3.55 88% 3%
WHITE STRIPES Seven Nation Army /T/I/'rdM.?ry/VE/ n 3.52 63% 17% 3.33 64% 17%
BLUR Crazy Beat (Virgin/ 3.20 147 39% 8% 3.06 45% 13%

very much, 5=like very much).

Total sample size is 540 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike
Total famiharily represents the percentage of respondents who recognized the
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample
composition is based on persons 12+. Td = Target Demo (Persons 18-34). Persons are screened via the Internet.
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are
not meant to replace callout research. The|results are intended to show opinions of participants on the Internet only.
RateTheMusic is a registered trademarlA of RateTheMusic.com. The RTM system is available for local radio
stations by calling 818-377-5300. Rate TheMusic.com dala is provided by Mediabase Research, A division of
Q’remiere Radio Networks. |

\

>

~

{437 TOP20 SPECIALTY ARTISTS

Wga
4 By e

1. IDLEWILD (Capitol) “A Modern Way Of Letting Go”

2. SUPERSUCKERS /Mid-Fi) “Rock-N-Roll Records (Ain‘t Selling This Year)”
3. ACROMA (Universal) "Sun Rises Down”

4. CAVEIN/RCA) “Anchor”

5. LESS THAN JAKE (Sire/ “She’s Gonna Break Soon”

6. WHITE STRIPES (/2 “Seven Nation Army”

7. LIBERTINES (Rough Trade) “| Get Along”

8. TRAIL OF DEAD (interscope) "All St. Day”

9. BOY SETS FIRE (Wind-up/ "Last Year's Nest”
PLACEBO (Hut/Astralwerks) “English Summer Rain”
11. CURSIVE (Saddle Creek) “Art |s Hard”

12. RISE AGAINST (Fat Wreck Chords) "Like The Angel”
13. BIRDCIRCUIT {4nabel) "Dry Your Eyes”

14. SAHARA HOTNIGHTS /Jetset/ “Teenage Kicks”

15. GOB {Arista) "Give Up The Grudge”

16. YO LA TENGO (Matador) “Little Eyes”

17. COLDPLAY (Capitol) “The Scientist”

18. NOFX (Fat Wreck Chords) "Medio-Core”

19. LAGWAGON /Fat Wreck Chords) “E Dagger”

20. 3 DAYS GRACE (Jive/ “(l Hate) Everything About You”

Ranked by total number of shows reporting artist.
\

P
Record Of The Week

ARTIST: Cursive
TITLE: The Ugly Organ
LABEL.: Saddle Creek

From roller coasters to movie plots, it's the unexpected twists
and turns that make for the best ride.That being the case, Oma- i
ha, NE natives Cursive turn in one of this year's wildest musical 1
trips with their fifth full-length, The Ugly Organ. Songs stroll with-
in traditional structures for a second before unhinging into a contorted blend of
eclectic orchestration. Everything from sleigh bells to cello makes it into Cursive’s
strange and beautiful universe. The winding notes and melfancholic lyrics of "The Re-
cluse” play like vintage Cure, while "Butcher the Song” lumbers with a menacing
stomp. "Some Red Handed Slight of Hand"” bounces off the wail a la Mr. Bungle at
times, and "A Gentlemen Caller” somehow manages to maintain its dignity while
ambling along with distorted bass, off-kilter rhythms, a warped horn section and bois-
terous vocals. The Ugly Organ is a captivating racket that marches to the beat of its
own drunken drummer.

— Frank Correia, Rock Specialty Editor
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= We print your logo using up to four spot colors.
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Perfect for cpncerts, events and giveaways.
Packaged on a roll and easy to use.
Up to 3' High and 6' Wide

Durable |

Weather-resistant

Own Your Events

G

If no one can se? your signs, do they know who staged
the event? Make sure you claim ownership at all your
events with cost-effective, disposable plastic banners.

P.0. Box 750250 Houston, Texas 77275- 0250
713/507-4200 713/507-4295 FAX

ri@reefindustries.com www.reefindustries.com

1-800-231- 6074
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Reporters

Stations and their adds listed alphabetically by market

WHRL/Albany, NY * WFNX/Boston, MA * KDGE/Dallas-R. Worth, TX * WMRGQ/Hartiord, CT * KXTE/Las Vegas, NV * WRRV/Newburgh, NY WCYY/Portland, ME KPNT/St. Louis, MO * WXSR/Tallahassee, FL
OM/PD/APDMD: Lisa Bisllo PD: Cruze PD: Duane Doherty PD: Todd Thomas PD: Dave Wellington PO/MD: Andrew Boris PD: Herb by PD: Tommy Mattem PD: Steve King
5 MARILYN MANSON ‘Mobscene™ APDMD: Kevin Mays APD/MD: Alan Ayo MD: Chaz Kelly APD/MD: Chris Ripley PO.D. “Awake™ MD: Brian James MD: Jeff Frisse MD: Meathead
2O DS ale S 2 POD. "Avake” 2 TRAIN “Angets” 10 PD.D. “Awake” 16 MARILYN MANSON “Mobscene™ QUEENS OF..."Fiow” MARILYN MANSON “Mobscene™ APD: Jeft “Woody” Fite 7 USED “Mysef”
3 DOORS DOWN "Road 1 RADIOHEAD “There” SALIVA “Rest” 1 ZWAN “tyric” 6 FINGER ELEVEN “Times" PO.D. "Awake” 13 MARILYN MANSON “Mobscene” 1 ATARIS “Diary”
MARILYN MANSON “Mobscene™ FEEDER “Around” 6 VENDETTA RED “Shatterday” RADIOHEAD “There" 5 POD. “Awale” 1 MARILYN MANSON “Mobrscene”
s”ﬁﬁ'émn?&:”"m" KKND/New Orleans, LA * LESSTHAN JAKE"Break® ! PO ke
KTEG/Albuguerque, NM * WXEG/Dayton, OH * OMPD: Rob Summers
PD: Ellen Fiaherty WEDG/Buffalo, NY * PD: Steve Kramer KLEC/LIttle Rock, AR * APDMD: Sig KNRK/Portland, OR * .
MD: Mar: Young PD: Lenny Diana MD: Booimer . PD: Marty Oehihot 5 PDD. “Anle” PD: Mark Hamitton KXRK/Salt Lake City, UT * | WSUN/Tampa, FL
11 MARILYN MANSON "Mobscene” | MD: Ryan Patrick 2 MARILYN MANSON “Mobscene” KUCD/Honolutu, HI MD: Adroq 1 COLD “Gir" APDMD: Jayn APDMD: Atie Ffiin OM: Chuck Beck
E)F0 s ke 2 MARILYN MANSON “Mobscens” POD. “Aake” PD: Jamie Hyatt LESS THAN JAKE *Break” CAVE IN “Anchor™ 14 MARILYN MANSON “Mobscarie” AMD: Corey 0'Brien PD: Shark
SEETHER “Under” MD: Ryan Sean PO.D. “Awake” 1t POWERMAN 5000 “Free” 6 ACROMA “Down” APD: Pat Largo
TAKING BACK SUNDAY "Cute 17 STAINO “Price* SHINEDOWN “Inside™ 7 POD. “Awake® 1 PO.D. “Awake" No Adds
1 GOB "Give”
WAVF/Charleston, SC * KTCLDenmver Boulder, CO * & gﬁ)ﬁfﬁ{:m;h |\:lnxgKIN':;Iwanurl(, NY*
+ | PD:Greg Patrick PD: Mike 0’ “Ancho : Steve Kingston .
KTZO/Abuyuerque, NM " | 145, Doy Vilohs MD-Sabia Sauner KROQ/Los Angeles, CA* | MD: Mike Peer WBRU/Providence, RI* | XTRA/SanDiego,CA* | KFMATTucson, AZ *
MD: Don Kel 2 MARILYN MANSON “Mobscene” 8 WHITE STRIPES “Seven” VP/Prog.. Kevin Weatherly 6 POD. “Awake” PD: Tim Schiavelli PD: Bryan Schock PD: Libby Carstensen
: Don Kelley SHINEDOWN “nside” + | APD:Gene Sandbloom 3 TAPROOT "Mine” MD: Alicia Mullin MD: Chris Muckley MD: Matt Spry
4 POD. “Mrke” o 1 1" RADIOHEAD “Thers” e - it
e . PO: Richards MD: Lisa Worden e 5 PO.D. “Avake’ 1 PETE YORN "Back 8 PO.D. “Awake
1 CAVE IN “Anchor : Vinge Ri 14 RO, “twake” 1 MARILYN MANSON "Mobscene” REVIS “Rain”
WEND/Charlotte. NG * CIMX/Detroit, MI * :"gsinﬂfmm 3 RADIOHEAD “There" RADIOHEAD “There™
) . D.D. “Awake .
WNNX/Alanta, GA * PD: Jack Daniel i 2 RADIOHEAD There” WROX/Norlolk, VA KITS/San Francisco, CA * .
PD: Leslie Fram APDMD: Kristen Haneycutt MD: Matt Franklin . PD: Michele Diamond KRZQ/Reno. NV * PD: Sean Demery KMYZ/Tulsa, OK
APD: Chris Williams 1 POD. “Avake” AARIS Dty WLRS/Louisville, KY MO: Mike Powers oM. Rob Bl Brooks MD: Aaron Axelsen PD: Lynn Barstow
MD: Jay Harren 1 QUEENS OF.. “Fow” RADIOHEAD “There" WRZX/Indianapolis, IN * Dit/Prog.: J.0. Kunes % ALKALINE TRIO “Enough” PO ee Sm'rl? 4 LINKIN PARK “Famnt” MD: Corbin Pierce
2 RADIOHEAD “There” 1 SALNVARest SAM ROBERTS "Brother” PO ScoftJameson PD:Lance s R ) Jeremy 2 CAESARS "Jerk" 12 ALL-AMERICAN REJECTS *Song”
1 POD. “Awake” COLDPLAY “Scientst sot MD: Annrae Fitzgerald 2 POD. “hwake” . MD: Matt Diablo 1 CDLDPLAY "Scentist” 2 MARILYN MANSON "Mobscens”
REVIS “Rain” IWAN “Lync MD: Michael Young CAVE IN “Anchor” 1 gm%[\;wson "Mobscene 1 PO.D. “Awake” STAND “Prigs”
TAPROOT "Mine" 3 MARILYN MANSON “Mobscene™ POD. "heake” lnside 1 LESS THAN JAKE “Break”
ROQTS “Seed” ,0R 1 EVERCLEAR "Blaciack” SMILE EMPTY SOUL "Bottie” i
WKQX/Chicago, IL * PO Chris Crowley POD. ke WHFS/Washington, 0C *
WUSEantic Gy, NJ * | pKUXChicago, APD/MD: St Alen KQRX/Odessa-Midland, TX KEamanta Bartara, CA | Po:Raber Bejami
OM: Lou Romanini APDMD: Mary Shuminas 8 POD. “Avole” } . | WMFS/Memphis, TN * PD:Michael Todd Mobley WODYL/Richmond, VA * MD: Dakota Mn-'p*?:‘é""-“"“
PD: Al Parinello : Ni i SALNARest” WPLA/Jacksonville, FL y 7 ALKALINE TRIO “Enough’ b ’ : Pat Ferrise
L AMD: Nicole Chuminatio SHINEDOWN “Inside’ PD: Bo Matth PD: Rob Cressman 7 ELECTRIC SIX “Danger” PD: Mike Murphy 10 PO.D. "Awake” No Adds
MD: Jason Ulanet 3 POD, “Awake” SE0TnaThews MD: Mike Killabrew 7 LESS THAN JAGE Break MD: Keith Oakin 4 LAGWAGON "Dagger”
el Y T APIJMA&SCMII Chumley 4 WHITE STRIPES “Seven” 7 MARILYN MANSON "Mobscene™ 3 POD. “Avake” AR
0.0, 0 “Heaven” lo T ON ;" oo S s o g
gmg}t{)gggs_[mmer' RADIOHEAD “There” KXNA/Fayetteville, AR } ’g‘gg’ !w(':'js N “Mobscene ALKALINE TRIC “Chainsaw 1 ﬁﬁmmoy&mysm WWDC/Washinglon, DC *
VENDETTA RED "Shatterday” PD: DavE Jad(fon VENDETTA RED “Shattesday" KNDD/Seattie-Tacoma, WA * PD: Buddy Rizer
WZIN(Chicago, IL * " TS e T N WIRR/Orlando, FL * PO: il Manning o S som
KROX/Austin, TX * PD: il G bleg : MARILYN MANSON “Mobscene” V/Prog. Ops.: MarkE. Mckinn | WZTA/Miami, FL PD: Pat Lynch ) . APD: Jim Keller e e
PD: Melody Lee : 511 Gam LIVE "Heaver” PD: Troy Hanson MD: Dickerman KCXX/ngrslde, CA 10 PDLD. “Awake” POD “Avake”
MD: Toby Ryan APD: Steve Levy POD “Awake APD/MD: Ryan Castle o e OM/PD: Kelli Cluque
: I MD: James VanOsdol UNSTABLE diot” 4 MARILYN MANSON "Mobscene” M%fmﬂmpﬁmmy APD/MD: Daryl James
LR R L ININRARG ey WJBX/FL. Myers, FL * 1 COLD 6" POD. “Awale” 8 MARILYN MANSON "Mobscene™
AR MANSON “Mobsine” RADIGHEAD “There" PD: John Rozz CAVE IN “Anchor” o 5 CKY "Atached”™ WPBZMWest Paim Beach, R *
SOUTH M *Clauda” APD; Fitz Madrid KRBZKansas City, KS * BT Rl 1 PDD “Awake KSYR/Shreveport, LA * OM/PD: John &' Connell
MD: Jett Zito OMPD: Mike Kaplon. e —— WOCL/Orlando, FL* ChE N ol Acting PD: Rod The Human Trip | MD: Eric Kristersen
KNX)X/Baton Rouge, LA * | WAQZ/Cincinnati, OH * 7 POD “hwaker . APD: Todd Violette SPONGE “Treat ; ando, 12 MARILYN MANSON “Mobscene” 1 MARILYN MANSON "Mobscene”
ge, % L 1 MARILYN MANSON “Mobscene ! PD: Alan Amith 1 Break” CROMA “Down’”
PO/MD:R PD: John Michael MD: Lazio . LESS THAN JAXE “Break s
: Randy Chase Ll -Lar - APD/MD: Bobhy Smith PD.0. “Awake”™ OONNAS "Invited”
APD: Bill Jacksan APDMD: Shaggy HEDT vl B 14 MARILYN MANSON “Mobscene™ POD “Awake"
No Adds 9 USED Yoo Y DDHEORTeE WLUM/Milwaukee, W1 * 18 PO “Awale” L
%sgmém Broak KFHR[Fresr_m, CA* E@g Irtm”ﬂf((s - PD: Tommy Wilde ! REVIS "Rain” GM/PD: Bob Travis
WRAX/Birmingham, AL * e r‘%:%“xemm SAM ROBERTS *Brother” MD: Kenny Neumann ':Dr;fmgmson wosoe | WKRL'S . WSFM/Wilmington, NC
PD: Susan Groves s 4 POD.Mwake” i ja PA* e yracuse, PD: Knothead
e 2 POD. “Awake 2 LESS THAN JAKE “Break” WPLY/Philadelphia, PA EXIES “Kickout OM/PD: Mimi Griswold : Knotheat
ﬁ,’:)'?' "“mﬁf’"‘ Sl WXTM/Cleveland, OH * AID00RS. DOWNyRoa 1 TRAI *Angals” PD: Jim McGuinn o el APD/MD: Abbie Weber e
docl w. 7 PD: Kim Monroe IKAEASE%IYHNMM;‘\?JKES(JI‘\IBE::SI)mne" WN FZ/KnuxviIIe, ™w* 12 STONES “Crast’ MO: Dan Fein UNSTI\BLMéa ':tl?we(ch" 3 POD. "Awake® g S’ng&rsLm’;O“nmsobscene"
o APD: Dom Nardella PD: Dan Bozyk 9 MARILYN MANSON “Mobsoene” VENDETTA RED "Shatterday” LESS THAN JAKE “Break” § LESS THAN JAKE *Break”
e ieross it LT LVE e § S
“Angels 8 POD. "Awake” : . : Opie Hines WHTEMcrmiu-Ocsan, NJ * o i .
VERBENA Wt B NARLYNMANSON ‘Wooseng” | WORD/Grand Rapids, MI* | 5500 icon s | by o it L FADIOHEAD "Ther
UG ISLAND "Cry" EMINEM “Moment” PD: Bobby Duncan D B”. Za"'
L gagqu Grey 0 1R KEDJ/Phoenix, AZ * WZNE/Rochester, NY *
KQXR/Boise, ID * i o+ FILYN SHANSON - . 1 CAVEIN “Anchor” PD: Nancy Stevens OM/PO: Mike Danger
PD: Jacent Jacksan WARQ/Columbia, SC + MARICYN MANSON “Matscere KFTE/Lafayetie, LA * APD: Dead Air Dave MD: Violet *Monitored Reporters
APDMD: Kallao OM/PD: Gina Juliano PO: Scoft Perrin MD: Robin Nash 6§ MARILYN MANSON "Mobscene”
1/ LN PARK Fart MD:DaveFama WXNR/Greenville, NC * |  MD: Ches Ofivier 2 LESSTHAN JAKE “Bea LESSTHAN A B
1 MARLYN NANSON Mooscne SR PD: Jof Sanders. 1 P00 "hake” KMBY Monlerey-Salinas, CA * POD. “Auake Awake 87 Total Reporters
Ol phaie LESS THAN JAKE "Break” APD: Tumer Watson 1 COLD "G PO: Kenny Allen .
MARILYN MANSON "Mobscene” POD “Avale” APDMD: Opie Taylor KZON/Phoenix, AZ * .
WBCN/Boston, MA * ;&D-Sm;{c i GUEENS OF.. “Flow" LESS THAN JAKE “Break’ OM/PO: Tim Maranville 78 Total Monitored
OM: Tony Beraini | Y WWOXLacsing, Mt * POD. “Awake APDMD: Kevin Mannion KW0D/Sacramento, CA *
VP/Programming: Oedipus s No Adds PD: Ron Bunce H
APOMD: Steven Stick WWCD/Columbus, OH * %gigﬂa%i:s';nwn, Mo ;%J:e"ﬁymley APD: Boomer 9 Total Indicator
S e \ ! ) : : ; 5 ; . 7 POD. “Awake”
3 HOT“P/iDT it “Bandages™ ;%,MVD“"’ 5 LIVE “Heaven™ 3 POD. “Awake" :“B'U_Z/Nas.hwlle. ™ rln)'(%ll;;ns:%?h, PA 1 NAFILYN MANSON “Modscene”
1 LESS THAN JAKE “Break” : Jack DeVoss 1 COLDPLAY “Scentist BREAKING BENJAMIN “SKn" : Jim Palrick :dJofin Mosc 1 SPECIAL GOODNESS “Lie”
MARILYN MANSON "Mobscene” LESS THAN JAKE "Break” 1 MARILYN MANSON “Mobscene" COLD Gir" PD/MD: Russ Schenck MD: Vinnie VENDETTA RED “Shattercay™
RADICHEAD “There" SAM ROBERTS "Brother” 1 STAND *Pre” HOT HOT HEAT “Bandages” No Adds No Adds LESS THAN JAKE “Brea”
r N 7
New & Active Indicator
Most Added’
TAKING BACK SUNDAY Cute Without The E (Cut...) Victary/ MARILYN MANSON Mabscene (Nothing/Interscope) P.0.D. Sleeping Awake (Maverick/Reprise)
Total Plays: 238, Total Stations: 17, Adds: 1 Total Plays: 185, Total Stations: 36, Adds: 36 MARILYN MANSON Mobscene (Nathing/interscape)
SHINEDOWN Fly From The Inside (Atlantic) P.0.D. Sleeping Awake /Maverick/Reprise) ) LESS THAN JAKE She's Gonna Break Soon (Sire/W8)
Total Plays: 217, Total Stations: 21, Adds: 4 Total Plays: 184, Total Stations: 55, Adds: 55 ATARIS In This Diary (Columbia)
EMINEM Sing For The Moment (Shady/Aftermatlyinterscaope) GOB Give Up The Grudge (Anista/ QUEENS OF THE STONE AGE Go With The Flow f/nterscape/
Total Plays: 217, Total Stations: 9, Adds: 1 Total Plays: 180, Total Stations: 19, Adds: 2 STAIND Price To Play (Fljp/Elektra/EEG)
SOUTH FM Dear Claudia (MCA) ROOTS Seed 2.0 (MCA/ USED Buried Myself Alive (Reprise/
Total Plays: 211, Total Stations: 14, Adds: 1 Total Plays: 173, Total Stations: 11, Adds: 1 LIVE Heaven (Radivactive/MCA)
DATSUNS In Love (V2) STREETS Let's Push Things Forward (Atiantic) SALIVA Rest In Pieces (Island//0JMG)
Total Plays: 203, Total Stations: 15, Adds: 0 Total Plays: 163, Total Stations: 12, Adds; 0 COLDPLAY The Scientist (Capitol)
SHINEDOWN Fly From The Inside (At/antic/
9 Songs ranked by total plays ZWAN Lyric (Reprise/
4 )
CKY Attached At The Hip (/sland/IDJMG)
: . o ALKALINE TRIO Mr. Chainsaw (Vagrant/TVT)
Please Send Your Photos ALKALINE TRID We've Had Enough (Vagrant/TVT)
N g -
DEFTONES Minerva (Maverick/
R&R wants your best snapshots (color or black & white). ELECTRIC SIX Danger High Voltage (XL/Beggars Banguet)
Please include the names and titles of all pictured and send them to: FINGER ELEVEN Good Times (Wind-up/
R&R, c/o0 Mike Davis: 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, CA 90067 LAGWAGON E Dagger (Fat Wreck Chords/
Email: mdavis@radioandrecords.com RADIOHEAD There There (Capitol
-
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TRIPLE A

The Softer Side Of Triple A

Spotlight on the weekly syndicated show Acoustic Café

i

g:)uring my conversation with Acoustic Café origi-
nator-host Rob Reinhart, it became clear rather quickly
that he loves what he does for a living. He thrives on
the opportunity to discover and expose exciting new
singer-songwriters, as well, as supporting the many
artists he’s gotten to know over the years. He is also
thrilled with the fact that hes been doing the show for
almost 10 years and has over 70 affiliates.

Reinhart has been in
Michigan for all of his ra-
cio career. He first worked
in college radio at the Uni-
versity of Michiganin Ann
Arbor and then wenton to
a Hot AC-type commercial
station in Jackson, MI.

Reinhart later returned
to Ann Arbor to work at
WIBQ, which was a Rock
station at the time, and he
was morning drive host at the station
for 12 years, as well as production di-
rector. In 1994 he quit that job to start
Acoustic Café.

“The initial idea for the show was
really to focus on the people involved
in the great folk scare of the "90s —
Shawn Colvin, Ani DiFranco, John
Gorka, David Wilcox and those kind
of artists,” Reinhart says.

“I met the folks at Fleming Tam-
alevich & Associates — a talent
agency based in Ann Arbor — who
were booking DiFranco and several
other singer-songwriters, as well as
managing many of them. They're
still pretty heavily involved in that

Rob Reit art

community to this day.”
During discussions with
the people at Fleming
Tamulevich, Reinhart
proposed the idea of a
nationally syndicated radio
show about songwriters.
The agency was instru-
M mental in helping him get
many of the acts he had
on the show in the early
days, until the program
‘gained momentum of its own.
| Reinhart had two partners at the
time. They had already established an
f independent production company, so
"the new endeavor had studios and the
‘rightequipment in place. Syndication
and marketing started out as grass
roots efforts and remain that way to-
 day: The entire show is cleared, sold,
booked, produced, edited, duplicated
and mailed in-house.
{ As my conversation with Reinhart
i began, he was quick to point out that
he and his partners take a certain
| amount of pride in the fact that they
are a fully independent operation in
a world thatis thoroughly consolidat-

A=A

the taping are (I-r) Starr and Denberg.

PEACE & LOVE «GSr/Austin PD {4nd ultimate Beatles fan) Jody Denberg
recently flew to New York to interview anga Starr for a forthcoming promotion-
al interview disc calfed The Ringo Rama'Radio Hour. Pictured during a break in

l

‘i‘

ed these days. They run it as a small
business, and they make a real profit.

R&R: Has the basic premise of the two-
hour show changed much since you first
started?

RR: Acoustic Café is a singer-song-
writer program at heart, but it doesn’t
really have any particular genre at-
tached to it. We're still covering a lot
of people who came up through that
new-folk thing in the ‘90s, as well as
older heritage artists, but we are al-
ways looking for new talent who are
just emerging.

We run two versions each week,
one for commercial radio and one for
noncomm. For the commercial ver-
sion, we sell the national spots and
give the local station five minutes per
hour. For the noncomms, we convert
it to underwriting and fill the local
avails with music bridges. The show
is a mix of music, and every week we
have at least one live guest in the stu-
dio. Right now we are working on
show No. 430.

There’s a lot of beautiful music be-
ing made out there and a lot of really
nice songs, but [ am always looking
for something that’s lyrically or mu-
sically edgy. That’s how we sort of got
involved in the alt country thing,
which led to the other show we do.

R&R: Right, you also produce the
weekly No Depression Alt-Country
Radio Show.

RR: Yes, it is basically the same for-
mat as Acoustic Café, and, of course, it
takes all the same energy and time to
do it. But since it targets mainstream
Country radio, it has a very different
delivery.

Fortunately, I am able to use quite
a few of the artists we tape on both
shows. The big difference is that this
show is done as a team effort with the
folks at No Depression magazine, and
they have input and even final say in
how it comes out. Plus, outside peo-
ple sell and clear the show. We’re com-
ing up on one year for that one.

R&R: Tell us alittle about the produc-
tion elements and the musical choices for
Acoustic Café.

RR: We have an instrumental theme
called “Million Dollar Intro” that is
performed by Ani DiFranco. She was
an artist we got behind early on, and
she has certainly gone out of her way
over the years to support us. Produc-
tion-wise, that’s basically it. We take a
very warm, personable and intimate
approach to the show.

www americanradiohistorv com
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JOSH KELLEY Faces
KRISTIN HERSH Snake Oil

CAT STEVENS Changes IV
10,000 MANIACS Peace Train

SAM BUSH The Wizard Of Oz

BOB DYLAN Catfish

GRAND DRIVE Firefly
BEN HARPER Everything

Acoustic Café Sample Show

Below are the songs played on two-hour show No. 430,
which aired the week of 4/7-4/13.

- r.@*&%g‘f&g‘ i i
' '%;&'.'&'&g::&&'
ANI DIFRANCO Million Dollar intro
TOM PETTY & THE HEARTBREAKERS King's Highway
TRACY CHAPMAN In The Dark

ERIC ANDERSON Shape Of A Broken Heart (live)
ROSANNE CASH Western Wall

Interview with and music by ELLIS PAUL
STEVEN DUOPOLOUS Me Died Blue

BE GOOD TANYAS It's Not Happening

SCAT SPRINGS Ballad Of Eddie Klepp
CHUCK BRODSKY Dock Ellis No No

JOHN MCCUTCHEON World Series '57
ROBYN HITCHCOCK It's All Over Now Baby Blue
RAY WYLIE HUBBARD Preacher

Interview with and music by ELLIS PAUL

Tl

Part of the magic is spotlighting art-
ists an affiliate’s audience might not
otherwise hear, but we also try to make
an effort to align the show with what
our affiliates sound like. In that light,
we will program many artists they may
already be playing, but we will often
choose an alternative track to air.

We're looking for something that
stands out from the everyday mix.
Our particular song choices may not
necessarily be quieter songs, but it’s
more important that the songs we
play show another side of the artist
and the project. Sometimes we will
build the show around the outside
writers and guest players who may
have been involved with a certain
record to add some dimension.

-

LUl TIL tale,

But, having said that, I come from
mainstream radio, and | am well
aware that we need to make sure there
is some familiarity in cach 15-minute
segment. If we deliver too adventur-
ous a show to our clients, they will not
want to continue to carry it.

R&R: What's the music mix like each
week?

RR: The show is pretty much based
on current releases, and a successful
album for us will have a shelf life of
about three months — although some
can last much longer than that if they
have depth. We will reach back to old-
er albums to show lineage or maybe
influences and, obviously, as a retro-
spective on an artist’s work.

But, frankly, we play much less li-
brary stuff now than we used to. Much
of it has faded into a classic rock cate-
gory, inmy opinion. Plus, there is much
more to choose from these days, so we
now put together exciting and diverse
shows with mostly current music.

We also have a monthly feature we
do now called “One to Watch,” which
is all about purely independent artists
who are doing it all themselves. Ad-
ditionally, every week we have a
“Spotlight” feature, which can be any-
thing from revisiting magical in-stu-
dio moments from the past that still
work today to focusing on all the big
summer festivals that include our
kind of artists to addressing all the ap-
propriate award shows.

R&R: What's the centerpiece of each
show?

RR: The live in-studio segment is
the hook of the show, for sure, and it’s
the selling point that makes it special
for an affiliate to carry it. Generally, we
have one guest artist per show, but we
may have two if there’s some sort of
connection that can be established
between the two.

We air the first part of the interview
and a live performance about 25 min-
utes into the first hour of the show,
and then we play the second part at
the end of the second hour. Over the
years we have had some amazing vis-
its, but at this point it's getting a bit
difficult for me.

Almost every week there’s at least
one person we have supported and
whom we have a history with who’s
putting out a record. Lately we are
being forced to make some hard deci-
sions. Certain artists we may have
been behind in the past may no long-
er apply to what we are doing today.
There just isn't enough time and space
to keep running updates on everyone
we have played or have had in the stu-
dio in the past.

The good side to that dilemma is
that today we are on everyone’s radar,
and I'd say we are pretty much in sync
with the artists and releases in the
time frame we should be. It's a real
thrill to be in the “circuit” now — we
worked hard to get there.

You can reach Rob Reinhart at 734-
761-2043 or rob@acafe.com. For tore
il@fbmmfion, log onto www.acafe.com.
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WEK  WESK  ARTIST TITLE LABEL(S) WS el |Mp%'(20§§%us Ve a0
4 ﬂ JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 490 +36 32283 1" 23/0
1 2 COLDPLAY Clocks (Capitol) 4717 -54 32624 20 2511
2 3 JOHN MAYER Why Georgia (Aware/Columbia) 460 -10 23914 " 2411
3 4  COUNTING CROWS Big Yellow Taxi (Geffen/Interscape) 422 -32 34930 14 21/0
7 o FLEETWOOD MAC Peacekeeper (Reprise/ 406 +34 29552 6 220
5 6  WALLFLOWERS How Good It Can Get (/aterscope/ 401 -21 20272 15 230
6 o JACK JOHNSON The Horizon... (Moonshine Conspiracy/Universal) 382 +3 23666 7 25/0
10 0 BEN HARPER With My Own Two Hands Virgin/ 338 +25 20855 6 24/1
12 0 JAYHAWKS Save It For A Rainy Day /American/Lost Highway/IDJMG) 310 +15 17560 8 2001
8 10 DAVID GRAY Be Mine /ATO/RCA) 309 -40 22208 12 221
1 m LUCINDA WILLIAMS Righteously [Lost Highway/ 307 +9 14689 17 180
9 12 DAVE MATTHEWS BAND Grey Street (ACA) 301 -34 15170 16 13/0
15 @ ZIGGY MARLEY True To Myself (Private Music/AAL) 279 +19 15432 3 2011
13 14 RHETT MILLER Come Around (Elektra/FEG) 278 -1 18579 16 201
18 @ TRAIN Calling Alt Angels (Columbia) 270 +23 21919 2 1911
16 @ PETE YORN Come Back Home (Columbia) 264 +7 18777 4 21/0
19 m JOHNNY MARR Down On The Corner (iMusic/ 255 +12 14373 1 1811
20 18  TORI AMOS Taxi Ride (Epic/ 221 -1 8774 7 16/1
23 @ ALLMAN BROTHERS Firing Line (Sanctuary/SRG) 213 +12 13116 5 16/2
17 20  PAUL SIMON Father And Daughter (Nick/Jive) 207 -44 16765 17 16/0
21 21 KATHLEEN EDWARDS Six 0'Clack News (Zoe/Rounder) 195 11 11808 9 1801
26 @ FEEL Got Your Name On It (Curb) 193 +17 5307 5 12/0

22 23 BECK Lost Cause (Geffen/Interscope/ 190 13 9382 20 17/0

27 @ MATCHBOX TWENTY Unwelt (Melisma/Atlantic) 180 +9 14168 9 N

@  JOHN HIATT My Baby Blue (New West/ 176 +34 12291 1 16/2
24 26 SOUNDTRACK OF OUR LIVES Sister Surround (Republic/Universal) 169 -22 8788 14 120
28 @ MAROON 5 Harder To Breathe (Octone/J) 166 0 5182 15 9/0

€  JOHN EDDIE Let Me Down Hard (Thrill Show/Lost Highway) 155 +18 6679 1 171
29 29 DARWILLIAMS | Saw A Bird Fly Away (Aazor & Tie/ 152 -2 5513 7 14{0

€])  COLDPLAY The Scientist (Capitol 150 +73 7870 1 131

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
4/6-4/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R. Inc.

New & Active

THORNS | Can't Remember (Aware/Columbia/ RED HOT CHILI PEPPERS Can't Stop (Warner Bros.)
Total Plays: 140, Total Stations: 18, Adds: 3 Total Plays: 97, Total Stations: 6, Adds: 0

THIRD EYE BLIND Blinded (When | See You) (Elektra/EEG) JOSH KELLEY Amazing (Hollywood)

Total Plays: 118, Total Stations: 6, Adds: 1 Total Piays: 96, Total Stations: 9, Adds: 0

WILL HDGE Be The One /At/antic/ BETH ORTON Thinking About Tomorrow fAstralwerks/Heavenly/Capitol)
Total Plays: 118, Total Stations: 12, Adds: 0 Total Plays: 96, Total Stations: 8, Adds: 0

EDWIN MCCAIN | Want It All (ATC/Red Ink) LIVE Heaven (Radioactive/MCA)

Total Plays: 114, Total Stations: 11, Adds: 0 Total Plays: 92, Total Stations: 7, Adds: 1

3 DOORS DOWN When I'm Gone (Republic/Universal) FRANKY PEREZ Something Crazy (Lava/

Total Plays: 1086, Total Stations: 4, Adds: 0 Total Plays: 86, Total Stations: 8, Adds: 0

Songs ranked by total plays

Most Added’

www.rradds.com
ARTIST TITLE LABEL(S)

ADDS

TRAIN Calling All Angels (Columbia) 1"
BLUE MAN GROUP FiDAVE MATTHEWS Sing Along (Lava/ b
WIDESPREAD PANIC Don't Wanna Lose You (Widespread/SRG) 5
THORNS ! Can't Remember (Aware/Columbia) 3
RICHARD THOMPSON I'll Tag Along (Cooking Vinyl/SpinArt) 3
ALLMAN BROTHERS Firing Line (Sanctuary/SRG) 2
JOHN HIATT My Baby Blue Vew West/ 2
DANIEL LANOIS Fatfing At Your Feet (Anti/ 2
Most
IncreasedPlays
TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
COLDPLAY The Scientist (Caprtol) +73
LIVE Heaven (Radivactive/MCA) +40
JASON MRAZ The Remedy (| Won't Worry) (Elektra/tEG) +36
ERIC CLAPTON Higher Ground (Matown/Universal) +35
FLEETWOOD MAC Peacekeeper (Reprise/ +34
JOHN HIATT My Baby Blue (New West/ +34
THIRD EYE BLIND Blinded (When | See Youl (Elektra/EEG) +33
WIDESPREAD PANIC Don't Wanna Lose You (Widespread/SRG)  +28
RICHARD THOMPSON I'll Tag Along (Cooking VinyySpinArt)  +21
BEN HARPER With My Own Two Hands (Virgin/ +25
TRAIN Calling All Angels (Columbia) +23
BLUE MAN GROUP FIDAVE MATTHEWS Sing Along (Lava/ +23

Most

Played Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
NORAH JONES Come Away With Me (Blue Note/Virgin) 250
JACK JOHNSON Flake (Enjoy/Universal) 200
DAVE MATTHEWS BAND Grace Is Gone (RCA/ 168
SUSAN TEDESCHI Alone (7one-Cool/Artemis) 164
TORI AMOS A Sorta Fairytale (Epic/ 162
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 147
DAVE MATTHEWS BAND Where Are You Going (RCA/ 146
NORAH JONES Don't Know Why (Blue Note/Virgin) 135
TRACY CHAPMAN You're The One (Flektra/EEG) 126
MATCHBOX TWENTY Disease (Atiantic/ 125
JACK JOHNSON Bubble Toes (Enjoy/Universal) 123
COLDPLAY In My Place (Capitol) 17
RED HOT CHILI PEPPERS Zephyr Song (Warner Bros. 115
JOHN MAYER No Such Thing (Aware/Columbia) 13
JIMMY EAT WORLD The Middle (DreamWorks/ 99
U2 Beautiful Day finterscope) 9
GO0O GOO DOLLS Here Is Gone (Warner Bros.) 88
LUCE Good Day Nettwerk/ 85

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

“At Zimmer Radio group, Powergold has made our Program Directors’ lives so much easier in regards to achieving
the balance and flow we want in our music produtt, on-air. Powergold’s features are flexible, user-friendly and the
product support is awesome! I’'m glad that Powergold is in our programming arsenal of weapons!”

— Tony Richards, Regional Director Of Operations/Zimmer Radio Group

Call us and we’ll make it EASY for you to switch.

Sales: 1-800-870-0033 = Support: 501-821-1123
Download a free trial version at www.powergold.com * email: info@powergold.com
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AAA
Add Date

& THE FIRST SINGLE FROM HIS
¥ FORTHCOMING SELF-TITLED ALBUM

g

’ IN STORES MAY 6TH
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ON TOUR

MAY 9 ALBANY, NY

MAY 13 WASHINGTON, DC
MAY 14 NEW YORK, NY

MAY 15 NORTHAMPTON, MA
MAY 16 BOSTON, MA

MAY 19 LOS ANGELES, CA
FIAY 21 SAN FRANCISCO CA
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®
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added
www.rrindicator.com
LAST THIS TOTAL +f- GROSS WEEKS ON  TOTAL STATIONS/
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS IMPR(EDSD?IONS CHART ADDS ARTISTTITLE LABEL(S) ADDS
. . RICHARD THOMPSON !'ll Tag Along (Cooking VinyliSpinArt/ 9
1 0 LUCINDA WILLIAMS Righteously (Last Highway) 334 +31 11307 7 2010 | tpamy Caling All Angels Columbia) g
3 @  BEN HARPER With My Own Two Hands (Virgin) 274 +9 8181 6 20/0 | BLUE MAN GROUP FIDAVE MATTHEWS Sing Along /Lava/ 6
5 e JACK JOHNSON The Horizon... (Moonshine Conspiracy/Universal) 266 +15 6679 5 19)0 | SEAN WATKINS On Ice (Sugar Hil} 4
2 4 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 256 18 6647 11 17/0 'L’I*“El ROY Undeniably Humaz (0 i
- : p VE Heaven (Radioactive/MCA/
7 JAYHAWKS Save It For A Rainy Day (American/Lost Highway/IDJMG,) 254 7 7824 8 190
9 ave It For A Rainy Day / 'm rl'an/ ost Highway! / * d RUSSELL CROWE/30 ODD FOOT... Never Be Alone Again (Artemis) 2
4 6  JOHNNY MARR Down On The Corner (iMusic/ 250 -4 6043 13 19/0 AMY RIGBY Ti The Wheels Fall Off Signature Sound) 7
n" o ZIGGY MARLEY True To Myself (Private Music/AAL) 247 +29 6649 4 1910 | cAITLIN CARY Cello Girl (Yep Roc) ]
6 8  DAVID GRAY Be Mine (ATO/RCA) 231 17 5064 13 15/0 | EVAN DANDO It Looks Like You (Bar/None/ 2
10 9  KATHLEEN EDWARDS Six 0'Clock News (Zog/Rounder) 219 -3 5617 13 18/0 | ALISON KRAUSS Can't Find My Way Home /ﬁaunder/ 2
12 ) FLEETWOOD MAC Peacekeeper (Reprise) 214 0 4724 5 15/0 | LAURA t“VE ' Wa"tc“’“ Gone (OMZ/Columbia) i
8 11  DARWILLIAMS | Saw A Bird Fly Away (Razor & Tie) 213 27 6603 12 19jp | WAIS Lighthouse Lompass)
. . COLDPLAY The Scientist (Capitol 1
13 @ JOHN MAYER Why Georgia (Aware/Columbia) 209 +4 2965 1" 110 | JoHN EDDIE Let Me Down Hard (Thill Stow/Last Highway) 1
9 13 WALLFLOWERS How Good It Can Get fInterscape) 203 -26 3103 15 14]0 | WIDESPREAD PANIC Don't Wanna Lose You (Widespread/SRG) 1
22 @ JOHN HIATT My Baby Blue (New West) 197 +59 5648 2 19/0 | DANIEL LANOIS Falling At Your Feet (Antj) 1
14 15 JOE JACKSON Awkward Age (Rykadisc) 172 27 6447 8 16/0 | ETTA JAMES Somebody To ¥°Ve (Private Music/AAL) 1
16 D BETH ORTON Thinking About Tomorrow (Astralwerks/Heavenly/Capito) 169 +5 5192 5 18)0 :,;L:m&?;ajh;!? e’:’/”ﬁf;f]j”gﬂgg‘” :
15 ) THORNS | Can't Remember (Aware/Columbia) 169 0 4682 5 16/ w
20 @ PETE YORN Come Back Home (Columbia) 161 +21 4454 4 14/0 Most
[Debut> ()  COLDPLAY The §clgm.st /‘L’ap/m// 155  +109 4057 1 M | yncreased PIays
17 @ TORI AMOS Taxi Ride (£pic/ 154 0 2312 8 12/0 ToTAL
19 @ ALLMAN BROTHERS Firing Line (Sanctuary/SRG) 153 +6 4505 5 1610 | \ansr tree Lases) Wi
29 @ JOHN EDDIE Let Me Down Hard (Thrill Show/Lost Highway) 142 +39 3876 2 1611 | COLDPLAY The Scientist (Capitol ’ +109
18 23 ROSANNE CASH Rules Of Travel (Capitol) 132 19 6021 9 15/0 | JOHN HIATT My Baby Blue fVew West) +58
@ WIDESPREAD PANIC Don't Wanna Lose You (Widespread/SRG) 125 +46 3145 1 15/1 | TRAIN Calling All Angels (Columbia/ ’ +49
23 25  PATTY LARKIN Different World Vanguard) 121 42 4864 10 13)0 ‘:g:;sf":;lﬁ ':A“;‘"Em" LWZ";;L;ssehY°l‘/[""’;’;S{’;’a”/f”5/ +gg
30 € JOAN ARMATRADING Lover's Speak (Denan/ 110 +8 3655 2 13/0 et Ve Down Tiard (/I Sr0wEost giway) -+
. . RICHARD THOMPSON I'll Tag Along (Cooking Vinyl/SpinArt) +32
@  JOSEPH ARTHUR Honey & The Moon (Enjoy/Universal) 109  +16 3845 1 10 | LyCINDA WILLIAMS Righteously (Lost Highway) 31
25 28  SONNY LANDRETH Hell At Home (Sugar Hill/Vanguard) 107 12 3645 10 1210 | 216GY MARLEY True To Myself /Private Music/AAL) +29
26 29  FEEL Got Your Name On It {Curb) 105 -8 1746 3 11J0 | PHIL ROY Undeniably Human (0r/ +28
28 30 1GIANT LEAP F/M. STIPE... The Way You Dream (Palm Pictures/Reprise) = 96 14 2259 8 14/0 | ETTA JAMES Somehody To Love (Private Music/AAL) +28
BLUE MAN GROUP F/DAVE MATTHEWS Sing Along (Lava/ +25
20 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 4/6-Saturday 4/12. DANIEL LANOIS Falling At Your Feet {Anti) +23
© 2003, R&R Inc. PETE YORN Come Back Home (Columbia) +21
‘Re orters ]
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I've been a fan of Joseph Arthur's
music for a few years now, so when an
advance copy of his new album,
Redemption’s Son, arrived at WFUV/
New York, | was excited to hear it. But
even though | knew he was a talented
songwriter and musician, | wasn't fully
prepared for how complete the new
record is. It was one of those rare
cases when you first hear an album
that is so good, you can’t wait to hear
! the next song! 'FUV listeners are very familiar with
Joseph Arthur and have really taken to older songs like
i “In the Sun” and “Mercedes.” The same is true of new

tracks “Dear Lprd,” “Evidence” and the instantly likable
¢ “Honey and the Moon” Arthur is an amazing live per-
former, as well. H2’s no ordinary guy with a guitar; he lay-
ers the music underneath his voice, adding unique
sounds and background vocals with a sampler. He's truly a sight to
see, as be proved at a recent WFUV members’ concert. Arthur is
an artist so true, you can’t help but be drawn to him. The songs on
Redemption’s Son are filled with images of faith and love and backed
by his intricate arrangements. Each track will grab you with great pop
hooks. If there were any justice in this world, Arthur would be headlin-
ing arenas around the globe. Play this, and maybe we can help cre-
ate a little justice of our own — one bit of redemption at a time.

Russ BOI‘I‘IS
Asst. MD, WFUV/New York

On the monitored chart, we have a
new No. 1 song, folks! Aiter a 14-
week run, Coldplay are knacked down
to No. 2 by Jason Mraz ... Fleetwood
Mac are top five, Jack Johnson and
Ben Harper are 7* and 87, r?spectively,
and The Jayhawks are now top 10 at
9* ... Lucinda Williams is knockin’ on
the door at 11*, Ziggy Marley jumps up
to 137, Train are aiready 15~, Pete Yorn
is at 16*, Johnny Marr + The Healers move up to 17*, and The
John Hiatt, John Eddie
and the new Coldplay debut .. On the Indicator chart it's bullets ga-
lore with: Lucinda Williams holding at 1*, Harper at 2*, Johnson at 3*,
The Jayhawks advancing to 5%, Marley at 7*, and The Mac in at 10* ...
Other big movers this week include Hiatt (22*-14*), Eddie (29*-22*) and
Joan Amatrading (30*-26%). . Coldplay, Widespread Panic and Jo-
seph Arthur debut ... In the Most Added category, Train grab 20 news
adds — In addition to the nine stations already on them (No. 1 on both
panels). Richard Thompson pulls in 13 total adds (No. 1 Indicator,
No. 4 monitored), and The Blue Man Group drum up 12 first-week
adds (No. 2 on both panels) ... Sean Watkins, Evan Dando, Laura
Love and Amy Rigby also had good first weeks ... Widespread Panic,
The Thorns, Daniel Lanois, Kathleen Edwards and Phil Roy close
some important holes ... Keep an eye on Beth Orton, Franky Perez,
Will Hoge and Third Eye Blind.

— John Schoenberger, Triple A Editor

SRR R BRI

OF THE WEEK

artist: Pete Yorn

LaseL: Golumbia
By JOHN SCHOENBERGER / TRIPLE A EDITOR

Born in New Jersey. but now a resident
of L.A., Pete Yorn has quickly estab-
lished himself as an important new singer-
songwriter on the scene. After playing
drums for a variety of bands in his early
20s, Yorn decided to step out from behind
the kit and go for it. His first success was
in writing songs for film and television,
and his compositions showed up on such
diverse projects as the soundtrack to the
Farrelly Brothers’ Me, Myself & Irene,
starring Jim Carrey, and the compilation
album Songs From Dawson’s Creek, Vol.
2. At the age of 26 he was signed to Colum-
bia, and a year later his debut album,
musicforthemorningafter, was released.

The album took a while to gain steam
at Triple A, but, ultimately, “Life on a
Chain” and “Strange Condition” became
very successful at the format and re-
mained important recurrent tracks right
up to the recent release of Yorn’s followup.

Called Day I Forgot, the album was a
creative collaboration between Yorn and
producer-engineers R. Walt Vincent and
Scott Litt. Yorn wrote all the songs and
played most of the instruments during the
sessions. Although this outing may be a
tad more rockin’ than the first, it neverthe-
less preserves Yorn’s attention to lyrical
1magery and his utmost respect for the
melody and mood of a song.

‘I was trving to make a record that I
would be proud to listen to 10 years from
now,” he says. “There are realist painters
and abstract artists. I think I fall somewhere
in between as a musician. [ like to leave
things open-ended and trv to make my songs
seem universal, even if they’re not.”

The sessions ended up going so well that
Yorn had to trim certain selections from

the final version of the record — many of
which he felt very passionate about. He
decided it was important the that songs on
the new album flow together easily, and he
wanted to be sure that he and his band —
Dirty Bird — could perform them well hive.
Furthermore. he wanted to ensure that he
was exploring and expressing a fresh set
of emotions on the new album.

The amazing song-for-song quality of
Day I Forgot makes you wonder what
we're missing. The first single, “Come
Back Home” (a song about being ground-
ed), 1s already off to a great start. There
are several others worthy of your atten-
tion, including “Crystal Village,” which 1s
about the early stages of a relationship;
“Long Way Down,” which deals with
avoiding jealousy; and “Man in Uniform,”
which 1s about remembering your passion.

“This record 1s about remembering,”
says Yorn. “Day I Forgot is the opposite of
what 1t actually states: If | try to forget
something, that’s when I end up remem-
bering 1t. It’s all about simplicity. People
can get too caught up in the drama of their
day-to-day lives and lose their perspective,
their focus. I just wanted to remember the
state of mind I was in before I put the first
album out -— how it was pure and about
the music.”
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WK WK ARIST TITLE LABELE) ) Jo S R T Amerlcana Spotllght
1 2 BEGOOD TANYAS Chinatown (Wettwerk America) 619 9 4258 | Artist: Ray Wylie Hubbard
7 €  RAYWYLIE HUBBARD Giowl (Phit/ 595 +158 1524 | LabekPhio
SRR Ray Wylie Hubbard was one of the legendary outlaw cowboys
3 @  ROSANNE CASH Rules Of Travel (Capitol 580 +8 3664 .| of the progressive country movement of the *70s, and, over the
. ‘ course of the next 15 years or so, he released the albums, played
8 o e 554 +125 1483 the gigs and lived the liféStyle to prove it. But, as with many of us
2 6  KATHLEEN EDWARDS Failer (Rounder) 517 -65 5970 who are getting on in years, sooner or later it all catches up with
) ) . ) 7] you. Some stay on the path of self-destruction, while others find
10 0 JAYHAWKS Rainy Oay Music (American/Lost Highway/\DJMG) 419 +57 2426 anew lease on life. Hubbard chose the latter.
1 0 DAVID OLNEY The Wheel (Loud House) 449 +37 2636 The new and improved Hubbard re-emerged about 10 years
ago with the classic album Loco Gringo’s Lament, followed the
5 9 JEANNIE KENDALL Jeannie Kendall (Rounder/ 421 -23 2953 next year by the equally amazing Lost Train of Thought. Hubbard
@ . . was back and sounding better than ever. in 1997 his association
13 JEFF BLACK B Sides And Confessions Volume One (Dualtone) 407 e 2305 | \ith Philo Records began. He released three albums via the tastemaker label, including the wildly
§ 11 JOHN HAMMOND Ready For Love (Back Parch/Virgin) 386 52 3a89 | Successful Eternal & Lowdown. ,
Now Hubbard returns with Grow/, which was produced by Gurf Morlix — who produced his last
12 12 J.CASH The Man... (American/Lost Highway/IDJMG) 367 37 11131 | album— and features a nice mix of guest players, including Buddy Miller, Mary Gauthier, John Dee
‘ . ) Graham and Malcom Welbourne. A little bluesy, a little gritty and a whole lot street poetic, Hubbard
9 LA s U T s s — 14 11621 will mesmerize you with numbers like “The Knives of Spain,” “No Lie” and “Purgatory Road.”
14 14  SONNY LANDRETH The Road Were On (Sugar Hill) 349 -44 4656 A - N
m ews .
15 15 HOUSTOM MARCHMAN... Desperate Man (Independent/ 325 -29 3016 er’cana w.
. 5 KFWR/MWeatherford, TX would like to begin receiving Americana releases. Within the next 90 days,
18 MARTY RAYBON Full Circle (Doabie Sh 323 17 1670 ’ .
@ ullCirle [oobie Shea) ¥ the stationis increasing power and tower height, and is moving to downtown Ft. Worth. KFWR plans
@  TOMRUSSELL Modem Art (Hightane/ 312 +133 593 | toincrease the mix of Americana in its music programming. Mail your releases to OM Dave Marcum,
@ ] ] KFWR, 1320 Santa Fe Dr., Suite 100, Weatherford, TX, 76086. You can call Dave at 817-594-0959 ... A
z GIBSON BROTHERS Bona Fide (Sugar Hil) 304 451 1054 | stellar lineup of artists will perform at the Keswick Theater in Philadelphia on May 12 to honor the 40th
17 19 ROCKHOUSE RAMBLERS Tarch... (Haydens Ferry Rustic) 301 18 3258 | anniversary of folk radio host Gene Shay. Those already confirmed to play include Arlo Guthrie, Tom
Rush, Tom Paxton, Chris Smither and Eric Anderson, plus many more. Proceeds for the event will
16 20  DELBERT MCCLINTON Raom to Breathe (New West) 290 51 14849 | benefit the Philadelphia FolkSong Society ... Rodney Crowell, Vince Gill, Amy Grant and Emmylou
/ Harris will share the stage at Nashville’s Ryman Auditorium on May 25. Billed as Old Friends I, the
o> F)  VARIOUS ARTISTS Lonesome Oy ond Mean (uaone) 281, +199 339 | show will benefit the Nashville-based Interfaith Dental Clinic .. On April 9 Crowell and J.D. Souther
19 22 ALISON KRAUSS & UNION STATION Live (Rounder) 266 19 8297 headlined the second Music for Peace concert at the Belcourt Theater in Nashville. Others who performed
o were event organizer Tim O'Brien, the Fairfield Four and Beth Nielsen Chapman ... And speaking of
2 23 PINERS Nashville Pine (Brick House) 262 1 - 2806 | Crowell, he has just signed with T Bone Burnett and the Coen Brothers’ DMZ/Sony label.
20 24 TIM EASTON Break Your Mothers Heart (New West/ 250 -32 4430
- Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com.
26 25 RICKY SKAGGS... Live at the Charleston... (Skaggs Family) ~ 223 q 674
30 @ WILLIE NELSON Crazy-Oemo Sessions (Sugar Hil) 223 +34 2314
Most Added’
22 2]  STEPHEN FEARING Thats How | Walk (Phio/ 219 -34 2553
24 23 RONNIE BOWMAN Starting Over (Sugar Hill 212 3 sees | o R 4008
a ar .
LA ‘ Various Artists Lonesome Onry and Mean (Dualtone)
@ JOHN HIATT... Beneath This Gruff Exterior Wew Wesz/ 205 +46. 461 Caitlin Cary Im Staying Out (Yep Roc/
. . Tom Russell Modern Art (Hightone)
25 30  NITTY GRITTY DIRT BAND Wil The Circle Ill {Capitol) 203 -42 10765

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated radio
shows, satellite radio and internet stations that have agreed to submit weekly spin cpunts. For more information
please visit www.americanamusic.org.
© 2003Americana Music Association.

-

Townes Van Zandt In The Beginning (Compadre)
Various Artists Crossing Jordan (OMZ/Columbia)
Laura Love Welcome to Pagan Place (Koch/

Amy Rigby Till The Wheels Fall 0ff (Signature Sounds)
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Talk with your kids about ECSTASY.

Use this to get started.

It’s Danielle Heird’s Death Certificate.
She was 21. The only drug in her system
was Ecstasy. For more information,

visit drugfreeamerica.org or
call 1-866-XTC FACTS.

Drug-Free Southern California
California Department of Alcohol & Drug Programs
Member of the Partnership for a Drug-Free America®
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DOVE AWARDS 2003

Nordeman Takes Top Honors,
Smith Not Far Behind

other-to-be Nichole Norheman scored seven statu-
ettes at this year’s Dove Awards, including trophies for
Female Vacalist of the Year;/Song of the Year, with co-
writer Mark Hammond, for ’;’Holy”; and Songwriter of
the Year. At the awards presentation, held April 10 at
Nashville’s Gaylord Entertainment Center, Nordeman’s
Woven & Spun also garnered the prestigious Pop/Con-
temporary Album of the Ye‘ar award.

Also making multiple trips to the
podium at the cvent. hosted by
CeCe Winans and Steven Curtis
Chapman, was perenmal favorite
Michael W. Smith. Arccipient of 34
Doves before this year’s show,
Smith secured the title of Male Vo-
calist of the Year in a bit of a sur-
prisc win, beating out Bebo Nor-
man, Mark Schultz. Steven Curtis
Chapman and last ycar’s winner,
Mac Powell. Smith also held on to
his Artist of the Year title for the
sccond consccutive ycar, over
Chapman. MercyMec, Third Day
and TobyMac, and he got the nod
for Praisc & Worship Album of the
Year for Worship Again, which he
oroduced.

The New Artist of the Year nom-
inees enjoyed their fair share of face
time on this year’s program. Though
they lost the New Artist nod to an
clated Paul Colman Trio (“I’ve got
goosies!” Colman exclaimed), Dai-
ly Planet took the award for the most
creative costumes: The band took
the stage in powder-blue retro tux-
cdos, and frontman Jesse Butter-
worth was the center of attention in
hot pink, a velour bow tic, a ruftled
button-down and a top hat.

Fellow Ncw Artist nomince Joy
Williams gave a rockin’ perfor-
mance of the title track from her
sophomore album. Bv Surprise,
with special guests Ashley Cleve-
land and Kenny Greenberg sitting
in with her band.

As expected, Third Day were
named Group of the Year for the
third consccutive time. From the
podium, Mac Powell promised to
top last year’s celcbration at
Shoney’s with a more upscale offer:
“I’'m stepping it up to take you to
Chili’s or Applebec’s this year!™ he
told the audience. Third Day also
scored the award for Rock Record-

Nicole Nordeman

| eC Song of the Year for 40 Days.”
. Other notable award winners in-
| cluded Producer of the Year Brown
, Bannister, who produced or co-pro-
duced four 2003 Aibum of the Year
nomineces: Audio Adrenaline’s Lift
in Rock: The Crabb Family’s 4
Crabb Collection in Southern Gos-
i pel; The Blind Boys Of Alabama’s
Higher Ground in Traditional Gos-
t pel; and Kirk Franklin’s The Rebirth
v of Kirk Franklin in Contemporary
I Gospel.

I Standout performances, which
" will be rebroadeast on PAX-TV on
| April 19 and on TBN at times to be
| announced, included Nordeman’s
| piano-and-strings rendition of
1 “Holy™ and The Crabb Family’s
‘ patriotic rendering of “Through the
Firc Again.”” Winans. Donnic Mc-
Clurkin and Yolanda Adams also
gave brilliant pertormances to
standing ovations from the audi-
cnce. A moving group performance
of “Friends’ by Amy Grant and Tait,
among others, marked Smith’s 20th
anniversary in music.

In addition to the awards presen-
tation, voted on by the Gospel Mu-
s.c Association’s 4.500 members,
Amy Grant, Pat Boone and The
Elind Boys Of Alabama were in-
ducted into the Gospel Music Hall
of Fame during the evening.

— Lizza Connor
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NEW WINNERS MEET LEGEND Stepping off the stage with their first Dove Award, New Artist of the Year winners
The Paul Colman Trio stop for a quick pic with 2003 Gospel Music Hall of Fame inductee Pat Boone. Pictured (I-r) are Paul
Colman. Pat Boone and bandmembers Grant Norsworthy and Phil Gaudion.

BUTTERFLY TAKES FLIGHT As announced at a press conference during Gospel Music Week, Diamante-Butterfly
Distribution has been officially renamed Butterfly International Distribution. In addition to representing the Butterfly Group family
of labels and the company's other distribution clients with a restructured national sales team, Butterfly International’s new
international team will forge agreements with a network of overseas distributors and retailers. Pictured are (I-r) Butterfly Group
Managing Partners Michael Rinaldi and Bob Carlisie, Butterfly International VP/Major Accounts Dan Huisinga and VP/Indepen-
dent Accounts Jim Clark, Butterfly Group Managing Partner George King and Butterfly International President Bill Conine.

Dove Award Winners

Continued from Page 78

Inspirational Recorded Song of the Year

Tim Hughes “Here | Am to Worship” (Come Together)
Southern Gospel Recorded Song of the Year
Crabb Family “Don’t You Wanna Go?" (Family Music)
Country Recorded Song of the Year

Amy Grant “The River's Gonna Keep On Rolling”
(Word/Curb/WB)

Urban Recorded Song of the Year

Out Of Eden “Meditate” (Gotee)

Traditional Gospel Recorded Song of the Year
Mississippi Mass Choir “Holding On” (Malaco)
Contemporary Gospel Recorded Song of the Year
Mary Mary “In the Moming” (Integrity/Columbia)
Rap/Hip-Hop/Dance Album of the Year

Grits The Art of Translation (Gotee)
Modern/Alternative Album of the Year

Jars Of Clay The Eleventh Hour (Essential)

Hard Music Album of the Year

Pillar Fireproof (Flicker)

Rock Album of the Year

Audio Adrenaline Lift (ForeFront)
Pop/Contemporary Album of the Year

Nichole Nordeman Woven & Spun (Sparrow)
Inspirational Album of the Year

Amy Grant Legacy ... Hymns & Faith (Word/Curb/WB)

Southern Gospel Album of the Year

Crabb Family A Crabb Collection (Family Music)
Country Album of the Year

Randy Travis Rise and Shine (Word/Curb/WB)
Urban Album of the Year (tie)

Souljahz The Fault Is History (Squint/Curb/WB)
Out Of Eden This Is Your Life (Gotee)
Traditional Gospel Album of the Year

Blind Boys Of Alabama Holding On

(Real World/EMI Gospel)

Contemporary Gospel Album of the Year
Kirk Franklin The Rebirth of Kirk Franklin
(GospoCentric)

Instrumental Album of the Year

Phil Keaggy Hymnsongs (Word/Curb/WB})
Praise & Worship Album of the Year
Michael W. Smith Worship Again (Reunion)
Spanish-Language Album of the Year

Jaci Velasquez Navidad (Word)

Special Event Album of the Year

Various Artists City on a Hill — Sing Alleluia (Essential)
Recorded Music Packaging of the Year
Rock "N’ Roll Worship Circus Welcome fo the
Rock 'n’ Roll Worship Circus (Vertical)

Short Form Music Video of the Year
tobyMac “Irene” (ForeFront)

Long Form Music Video of the Year

Michael W. Smith Worship (Reunion)
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Gospel Music
Week Roundup

2003 convention shows vitality for the future

his year’s Gospel Music Week,
which had a 15% jump in attendance
over last year, was energetic and full of
impressive workshops, seminars and
panel discussions. The nightly show-
cases highlighted new talent that will be
making an impact at radio in the very
near future. GMA festivities in Nash-

ville included the annual Sunday-
evening worship Service, genre-specific FORE ON THE FLOOHFONZ’FI’OW Records held its radio
breakfast at Rocketown, a unique youth club in downtown
Nashville, during GMA week. Pictured here (I-r) are PAX217's
tracks for each subformat — and the  guypy puran; WBF/Greensboro. NC Station Manager Beverly
Dove Awards. Enjoy the photos! Hayes, and tobyMac.

activities — including Super Tuesday

THE TRIO AND THAT OTHER GUY Dove Award Artist of the Year winners
Paul Colman Trio celebrate their shiny statuette with past Dove Award recipient Steven
Curtis Chapman (second from 1) after the show.

ALREADY
SPINNING:
WCVO
WGRC
HINMI

WAYK
WEMX

3 ﬁ"mv

PR e
5

HANGING ON:

going for immediate adds te AC/CHR

SEVERYDAY SUNDAY BLOWS ME AWAT: 'HANGING ON' IS A GREAT FOLLOW-UP TO THEIR
SMASH HIT “STAND UF'. GREAT LYRICS, A CATCHY HOOK, AND A PERFECT SONG OUR WORLD
NEEDS TO HELR RIGHT NOW.. HOPE IS DMLY FOUND IN CHRIST." - Jonathan Dathank WYLV

radic promotions: A] Kealts 615.171.7179 aj@lickerrecords.com
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Dove Award Winners

The Gospel Music Association gave out Dove Awards in
the following categories at last week’s 34th annual awards
presentation, at the Gaylord Entertainment Center in Nash-
ville. The show airs Saturday on PAX and next week on
TBN. Check local listings for times.

Song of the Year

Nichole Nordeman “Holy” (Sparrow)

Songwriter of the Year

Nichole Nordeman

Male Vocalist of the Year

Michael W. Smith

Female Vocalist of the Year

Nichole Nordeman

Group of the Year

Third Day

Artist of the Year

Michael W. Smith

New Artist of the Year

Paul Colman Trio

Producer of the Year

Brown Bannister

Rap/Hip-Hop/Dance Recorded Song of the Year

Souljahz “All Around the World” (Squint/Curb/WB)

Modern Rock/Alternative Recorded Song of the Year

Sixpence None The Richer “Breathe Your Name” (Squint/Reprise)
Hard Music Recorded Song of the Year

P.0.D. “Boom” (Atlantic)

Rock Recorded Song of the Year

Third Day “40 Days” (Essential)

Pop/Contemporary Recorded Song of the Year

Nichole Nordeman “Holy” (Sparrow)
Continued on Page 77

THREE AMIGOS Keeping things fun backstage on Sunday
night were the many artists who made up the all-star choir that
performed to a huge crowd at Ryman Auditorium. Here, three
friends pause for the camera. Pictured (I-r) are Jeff Deyo,
Rebecca St. James and Joy Williams.

HOET SMITH CELEBRATES 20 YEARS Michael W. Smith
celebrated 20 years in the music business with label and industry
WORD friends after Sunday evening’s worship service. Posing for the _
camera are (I-r) Provident Music Distribution Sr. VP Don Noes, ; —

Reunion Records St VP/GM Dean Diehl, Compassion Internation-  HUG-0-RAMA WCTL/Erie, PA PD Adam Frase takes a
al President Wes Stafford, Smith and Provident Music Group
President/CEQ Terry Hemmings and Group COO Mike Craft.

NORDEMAN STEALS THE SHOW wichole Nordeman
took top honors at the Dove Awards on April 10 as she claimed
seven awards. Pictured at the show are (I-r) Sparrow Records
President Peter York, Nordeman, EM/ Christian Music Publishing
President Eddie DeGarmo and EMI CMG President/CEQ Bill Hearn.  Monday’s new artist luncheon. His project debuts July 22.

A NEW HERQ Hero — The Rock Opera debuted at GMA as
the brainchild of EMI Christian Music Publishing President Eddie
DeGarmo. The launch of the tour, novel trilogy, comic-book
series and DVD took place in Nashville last week. Pictured are
cast members (I-r) Rebecca St. James, Michael Tait and Mark
Stuart, fead vocalist for Audio Adrenaline.

o

moment to hug a great lady, ForeFront Sr. Manager/National
Promaotions Kat Davis.

WHO SAID CHRISTIANS CAN’T ROCK? new

Ardent Records artist Todd Agnew belts out a tune during


www.americanradiohistory.com

A
5,

CONGRATULATIONS

O/ M/a O/ Wmm

f’ DOVE AWARDS'

- “SONG OF THE YEAR (WRITER AND PERFORMER) - "HoLy"
SONGWRITER OF THE YEAR :

"EMALE VocauisT OF THE YEAR

PoP/CZNTEMPORARY RECORIDED SONG OF THE YEAR - "HoLy"
%P/C NTEMPORARY ALBUM OF THE YEAR - WOVEN 5 Srun

e

T ngcmt. EvENT ALBUM OF THE YEAR - Jiry ON A Hite - Siris ALLELUIA

THE CURRENT SINGLE.

s,

4}

IMPACTING RADIO Nowl
R&R AC @

AVAILABLE NOwIl IN STORES 5.20.03
LIVE ACOUSTIC INTERPRETATIONS FROM 2003's
FEMALE VOCALIST AND SONGWRITER OF THE \"'EAR
INCLUDES 2003 SONG OF THE YEAR HOLY

"_zcacy"' ¢ "I AM" * "To Know You" anD MORE!



www.americanradiohistory.com

CHRISTIAN AC TOP 30

80
+ YT e April 18, 2003
W WESK  ARTIST TITLE LABEL(S) PLAYS PLAYS M sTaTons Most Added:
1 1 NEWSBOYS He Reigns (Sparrow/ 1929 -31 13 58/0 s [Py Py oyt
2 2 JACIVELASQUEZ You're My God (Word/Curb/Warner Bros.) 1850 18 1 59/0 ARTIST TITLE LABEL(S) ADDS
3 0 FFH You Found Me (Essential) 1744 +28 10 57/0 POINT OF GRACE Day By Day (Word/Curb/Warner Bros.) 11
7 @ PHILLIPS, CRAIG & DEAN My Praise (Sparrow/ 1513 +7 14 51/0 THIRD DAY You Are So Good To Me (Essential) 5
8 ©  AVALON Everything To Me (Sparrow/ 1477 +8 10 55/0 ;?gﬂg&%?;ﬁgﬂﬂ";"im ZZZZ’Z/ g
egacy
4 &  STEVEN CURTIS CHAPMAN All About Love (Sparrow/ 1460 135 15 5000 | JEREMY CAMP 1Stil Believe (BEC) :
6 7 NATALIE GRANT | Will Be (Curt) 1419 -94 16 50/0 KRISTY STARLING Water (Ward/CurtyWarner Bros.) 3
5 8  CAEDMON'S CALL Only Hope (Essential) 1415 118 15 51/0 ALLEN ASBURY Sﬂmébﬂdv's Praying Me Through (Doxology) 3
10 @) AUDIO ADRENALINE Pierced (ForeFront) 1137 +15 12 aspy | JOHNDEGRAZIO Until You Answer independent/ i
12 @ THIRD DAY You Are So Good To Me (£ssential) 1128 +128 6 495
N m REBECCA ST. JAMES | Thank You (Forefront/ 1077 +60 7 411
9 12 JARS OF CLAY The Valley Song (Essential) 1072 -98 15 3910
13- (®  RACHAEL LAMPA Brand New Life (Word/CurtyWarner Bros.) 977 +3 12 upo | Most
14 (D NICHOLE NORDEMAN Legacy (Sparrow) 957  +135 5 w3 |IncreasedPlays
15 15 SONICFLOOD Famous One /NO) 782 -1 ) 35/0 T;m'-
19 @ JEREMY CAMP | Still Believe (BEC) 665 +62 q 30/3 ARTIST TITLE LABEL(S) INCREASE
16 17 MERCY ME Spoken For /VO) 658 -63 29 22/0 POINT OF GRACE Day By Day (Word/Curb/Warner Bros.) +197
17 ) STACIE ORRICO Strong Enough (ForeFront) 640 +5 6 2711 Q‘LCI:SLDEA";UY““EAMAS" E‘*gﬂ (SI{AWZW/ o +:;2
ou Are o0 Lood 1o Me {Essentia) +
30 @ POINT OF GRACE Day By Day (Word/Curb/Warner Bros.) 553 +197 2 30/11 JOY WILLIAMS Every Moment (Reumion) +98
26 @ JOY WILLIAMS Every Moment (Reunion/ 539 +98 2 2714 JEREMY CAMP | Still Believe /BEC) +62
20 @ BEBO NORMAN Falling Down (Essential) 531 +4 4 24/0 PHIL JOEL The Man You Want Me To Be //apop/ +62
24 € SCOTT KRIPPAYNE Long Before The Sun (Spring Hil) - 518 +38 3 26/1 i:fsfmf:nmﬁ 'Th?;/k ‘:;; %fm”ffg / +gg
o ater {Word/Lurly Warner bros. +
22 @ SARAGROVES LessLike Scars (N0) 02 +19 5 2310 | DEREK WEBB She Must And Shall Go Free IN0) +50
25 @ DEREK WEBB She Must And Shall Go Free (/IV0) 495 +50 4 2211 JOHN DEGRAZIO Until You Answer (Independent) +40
21 25  JOEL HANSON Broken (Shiver/ 485 -24 ) 19/1
18 26 CHRIS RICE The Other Side Of The Radio (Rocketown/ 478 131 22 18/0
23 27  BIG DADDY WEAVE Audience Of One (Fervent) 439 -43 19 16/0
23 28 THIRD DAY Nothing Compares (£ssential/ 3714 -14 27 13/0
@ PHIL JOEL The Man You Want Me To Be (lnpop/ 366 +62 1 181 Christian ACtiVity
€  KRISTY STARLING Water (Word/Curb/Warner Bros.) 343 +53 1 1713 .
by Rick Welke
60 AC reporters. Songs ranked by total plays for the airpiay week of Sunday 4/6-Saturday 4/12. calm Beiore The S'orm
© 2003 Radio & Records.
o ’ Not a lot of movement on the chart this time since most
New & Acti ve - programmers and promoters have been in Nashville for GM
Week. Newshoys hold on to No. 1, while Jaci Velasquez
PLUMB Sink-n-Swim [Curb) SHANE BARNARD & SHANE EVERETT Be Near /inpap/ lays back at NOV2 just waiting for the ‘Boys to fall Wit?}in a
Total Plays: 326, Total Stations: 13, Adds: 1 Total Plays: 198, Total Stations: 7, Adds: 1 . FFl'i 3;1 d Avalon will have a say in who'takes the
TRUE VIBE Pray (Essential) RELIENT K Getting Into You (Gotee/ top spot '
Total Plays: 321, Total Stations: 13, Adds: 0 Total Plays: 196, Total Stations: 9, Adds: 0 IF\)llaEinQ notable progress are Jeremy Camp, who leapfrogs
SOULJAHZ True Love Waits (Squint/Curt/Warner Bros.) RUSS LEE Love Is A Cross (Christian) . L L
Total lays: 307, Total Stations: 13, Adds: 0 Total Plays: 194, Total Stations: 9, Adds: 0 oer g'?t“f'e 0’2801'3”,{2?%0' 1b6 SDPOt; ,383]"0'"'],2' Grace,
ALLEN ASBURY Somebody’s Praying Me Through (Doxalogy/ LINCOLN BREWSTER Let The Praises Ring (Vertical who boltfrom 53-19 with “Uay by ay. WIner Solic movers
Total Plays: 247, Total Stations: 12, Adds: 3 Total Plays: 177, Total Stations: §, Adds: 0 and future top 10 include Joy Williams (26-20, +98), Scot
AHIM Walk On (Word/CurtyWarner Bros.) TWILA PARIS We Bow Down (Sparrow) Krippayne (24-22, +38) and Derek Webb (25-24, +50).
Total Plays: 217, Total Stations: 8, Adds: Total Plays: 173, Total Stations: 8, Adds: 0 Look for massive moves next week as everybody settles
back into their normal routines. Wait — did | say normaf?
Songs ranked by total plays

sixpenc

none lhe ric/wf'

The follow-up single to the 2003 Dove Award
winning song "Breathe Your Nome"

4 Il-"i-’{iifing on f/m .S:m .
Adding AC Today!

Sf:q.'._]..l. I-I:T I ¥ i _ ..,....:... .. 4 .I _.:. I. i

wwWwW americanradiohistorv com
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CONGCGRATS!

20d3 DOUE AUJARD UWINNERS

RUOIO AODRENALINE - ROCH ALBUM OF THE WYERR, LIFT
TOBYMRAC - SHORT FORM UIDEDO OF THE YEAR, "IRENE"

DUDE, THAT WAS SWUWUEET.

%
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'CHR ToP 30 ROCK TOP30 )
P
W whB  ARTIST TITLE LABEL(S RS ears "G sTATONs W WEEc  ARTIST TILE LABELIS) s ears "Cham sTaions
1 o SWITCHFGOT More Than Fine (Sparrow) 1069 +42 14 2610 1 1 SEVENTH DAY SLUMBER | Know (Crowne/ 370 -1 9 36/0
2 2 NEWSBOYS He Reigns (Sparrow/ 973 17 13 2410 3 o 12 STONES Crash (Wind-up/ 365 +20 9 K1
3 3 PLUMB Sink-n-Swim (Curb) 851 -33 13 23/0 2 0 SWITCHFOOT Meant To Live (Sparrow/ 358 +1 10 36/0
4 4 KUTLESS Run (BEC) m -105 16 16/0 5 0 SUPERCHICK Hero finpap/ 355 +23 1 351
6 0 STACIE ORRICO Security (Forefront) 710 +24 9 220 4 5 PILLAR A Shame fFlicker) 332 -6 8 36/0
7 o THIRD DAY You Are So Good To Me (Essentiall 107 +52 5 241 6 o RELIENT K | Am Understood? /Gotes/ 329 +3 9 351
5 7 SHAUN GROVES Should | Tell Them? (Rocketown) 690 -49 14 1M 7 7 3I8TH PARALLEL Hear... (Squint/Curb/Warner Bros.) 313 13 13 3m
9 o JENNIFER KNAPP By And By (Gotee/ 633 +61 6 2110 8 8 EVANESCENCE Bring Me To Life (Wind-up) 256 -42 10 2210
8 9 STEVEN CURTIS CHAPMAN All About Love (Sparrow) 632 -6 12 18/0 13 o COOL HAND LUKE Heroes Will Be Heroes (Floodgate/ 246 +34 6 2411
1 10 LARUE Tonight (Reunion) 538 -3 8 19/0 10 10 HOLLAND I'm Not Backing Down (7oath & Nail) 230 -2 10 3mn
12 1 MERCY ME Spoken For (/NO) 507 -33 23 13/0 12 m AUDIO ADRENALINE Church Punks (Forefront) 225 +13 5 292
15 @ AUDIO ADRENALINE Dirty (Forefront/ 503 +11 10 1710 15 @ EVERYDAY SUNDAY Wait (Flicker) 214 +15 8 2712
17 @ SIXPENCE NONE... Don't Dream... (Squint/Curly/Reprise) 502 +81 3 2012 11 13 DOGWOOD Faith (BEC) 214 -8 1 171
16 14 SARAH SADLER Running Into You (Essential) 479 -2 1 14{0 16 @ SLINGSHOTS7 Better ldea fIndependent/ 202 +4 6 1811
10 15 JEREMY CAMP Understand (BEC) 470 17 25 14/0 20 @ BIG DISMAL Remember (Wind-up/ 193 +19 3 2313
13 16 SWIFT Under The Sun (Hlicker/ 467 -52 14 15/0 9 16 KUTLESS Run (BEC) 189 -43 22 18/0
18 Q SOULJAHZ True Love Waits (Squint/CurbyWarner Bros.) 433 +16 5 14/0 14 17 PIVITPLEX You Know (Sonic Fish/ 185 -19 12 2410
14 18 JARS OF CLAY Revolution £ssential) 432 -68 17 14/0 19 18 DENISON MARRS Send Me An Angel (Floadgate) 175 -2 8 1710
19 @  RELENT K Getting Into You (Gotee/ a1 +4 5 120 21 @  DISCIPLE Back Again (Siain) 172 +6 5 2001
20 @ NATALIE GRANT | Will Be (Curb/ 415 +54 6 121 30 @ CADET Nobody (BEC) 164 +60 2 20/5
22 @ BEBO NORMAN Falling Down (Essential) 346 +16 3 130 23 @ PEACE OF MIND | Am (BEC) 162 +12 4 1812
24 @ REBECCA ST. JAMES | Thank You (Forefront/ 337 +45 3 15/2 17 22 TOO BAD EUGENE Soli Deo Gloria (Tooth & Nafl) 158 -34 " 1210
26 @ SUPERCHICK Hero (inpop/ 319 +34 2 11 22 @ TREEG3 It's All About To Change finpap/ 157 +2 6 2512
28 @ J. VELASQUEZ You're My God (Word/CurtyWarner Bros.) 314 +44 2 1n 26 @ BLEACH Baseline (BEC) 156 +29 3 2213
21 25 R.LAMPA Brand New Life (Word/Curb/Warner Bros.) 298 -62 7 110 29 @ JUSTIFIDE Pointing Fingers (Ardent) 155 +38 2 2014
23 26 DELIRIOUS? Touch (Furious?) 293 -24 19 10/0 18 26  MONDAY MORNING Blind independent) 149 -32 6 1611
27 @ SEVENTH DAY SLUMBER | Know (Crowne) 290 +6 2 910 25 @ EAST WEST Blame (Floodgate) 145 +17 5 13N
29 @ CHRIS RICE The Other Side Of The Radio (Racketown) 285 +19 14 10/0 24 @ JUSTIN FOX BAND Can't Bring Me Down findependent) 1317 +1 3 1210
25 29 DAILY PLANET Everything Revolves (Reunion) 284 -8 15 100 28 @ ANBERLIN Change The World (Tooth & Nail) 131 +13 3 1712
30 @ SARA GROVES All Right Here (IN0) mn +8 2 1 @ JONAH33 Al For You fArdent) 119 +40 1 14/4
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 4/6-Saturday 4/12. 43 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 4/6-Saturday 4/12.
© 2003 Radio & Records. © 2003 Radio & Records.

New & Active New & Active

GINNY OWENS Something More (Rocketown/ ACQUIRE THE FIRE Lift ffnpop/ RADIAL ANGEL She (Squint/CurtyWarner Bros.) MAE Embers & Envelopes (7ooth & Nail)

Total Plays: 239, Total Stations: 9, Adds: 0 Total Plays: 176, Total Stations: 6, Adds: 0 Total Plays: 117, Total Stations: 10, Adds: 0 Total Plays: 84, Total Stations: 8, Adds: 1

12 STONES The Way | Feel (Wind-up/ JOY WILLIAMS Every Moment /Reunion/ CURBSQUIRRELS Beautiful (0UG/ BLINDSIDE Sleepwalking (Flektra/EEG)

Total Plays: 231, Total Stations: 9, Adds: 0 Total Plays: 173, Total Stations: 9, Adds: 2 Total Plays: 110, Total Stations: 10, Adds: 1 Total Plays: 81, Total Stations: 5, Adds: 0

FFH You Found Me (Essential) LIFEHOUSE Take Me Away (JreamWorks/ SANCTUS REAL Audience Of One (Sparrow/ AARON SPIRO Thrill (Sparrow/

Total Plays: 215, Total Stations: 8, Adds: 1 Total Plays: 137, Total Stations: 6, Adds: 1 Total Plays: 103, Total Stations: 7, Adds: 2 Total Plays: 66, Total Stations: 5, Adds: 1

SANCTUS REAL Hey Wait (Sparrow/ DEREK WEBB She Must And Shall Go Free /IV0) GRAND PRIZE Reveal Your Love flndependent/ FURTHER SEEMS FOREVER The Sound (Tooth & Narl)

Total Plays: 199, Total Stations: 7, Adds: 0 Total Plays: 123, Total Stations: 6, Adds: 1 Total Plays: 101, Total Stations: 10, Adds: 1 Total Plays: 61, Total Stations: 5, Adds: 2

ELMS Burn And Shine (Sparrow) HOLLAND I'm Not Backing Down (Tooth & Nail) 0C SUPERTONES Welcome Home Tooth & Nail ELMS Al The While Having Fun (Sparrow/

Total Plays: 198, Total Stations: 10, Adds: 0 Total Plays: 117, Total Stations: 3, Adds: 0 Total Plays: 88, Total Stations: 13, Adds: 1 Total Plays: 60, Total Stations: 7, Adds: 1 )

R&R Packages The Reach & Frequency You Need!

Complete R&R

The leading management daily fax

Radio’'s Premiere Web Site

R&R:
The Industry’'s Newspaper with the
largest help wanted section

Classified
Advertising

s Contact LISA LINARES at llinares@radioandrecards.com or 310.788.1622 for information.
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INSPO TOP20 CHR Most Added
LAST THE TOTAL +/- WEEKSON  TOTAL www.rrindicator.com
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
ARTIST TITLE LABEL(S) ADDS
2 @  AVALON Everything To Me /Sparrow/ 332 0 g 19/0 EVERYDAY SUNDAY Hanging On (Fiicker/ 2
G ] ) o SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint/CurtyReprise) 2
4 SCOTT KRIPPAYNE Live To Worship (Spring Hil) 35 +15 8 18/0 REBECCA ST. JAMES | Thank You (ForeFront) 9
1 3 PHILLIPS, CRAIG & DEAN My Praise (Sparrow) 307 36 13 1700 JOY WILLIAMS Every Moment (Reunion/ 2
BIG DADDY WEAVE Neighborhoods (Fervent/ 2
3 4 TWILA PARIS We Bow Down (Sparrow/ 299 -8 11 16/0
6 o GREG LONG | Cannot Hide Fram You (Discavery House) 267 +46 6 18/3
5 6 SHANNON WEXELBEHGLme The Rising (Doxology) 267 -29 13 15/0
8 0 J. VELASQUEZ You're My God (Word/CurtyWarner Bros.) 225 +15 [} 1611
7 o CAEDMON'S CALL Only Hope fEssential) 224 +3 9 15/0
10 o MICHAEL CARD | Left Everything To Follow You M2.0) 212 +37 7 16/0 ROCk OStAdded
12 9  PARACHUTE BAND Al.. (ere To Him/Worshio Extreme) 170 +20 t T | oEandicstorcom
v ARTIST TITLE LABEL(S) ADDS
[l m SALVADOR Worthy (Wort/CurlyWarner Bros.) 160 +5 6 10/0 CADET Nobody (BEC) 5
15 (B SARAGROVES Remember Surrender (A0 159 +36 31N JUSTIFIDE Painting Fingers (Ardent/ 4
JONAH33 Al For You (Ardent) 4
16 @ AHIM Walk On (Word/Curty/Warner Bros.) 154 +35 3 1310 BIG DISMAL Remember (Wind-up/ 3
9 16 GOFISH Savior (npop/ 141 46 15 810 BLEACH Baseline (B£L) 3
PHIL JOEL No Longer (/npap/ 3
18 @ DENISE DAVIS | Refuse To Be Afraid (4psalm) 130 +17 2 1210 AUDIO ADRENALINE Church Punks (Forefront) 2
| )  COREY EMERSON Calvary Calls (Discovery House) 125 +21 1 120 EVERYDAY SUNDAY Wait (Fiicker/ 2
| PEACE OF MIND | Am (BEC) 2
17 17 NATALIE GRANT | Will Be (Curb) 112 1 4 9/0 TREEB3 It's All About To Change /apop/ 9
0 D BEST OF FRIENOS Ever Greater ndependent] 100 +4 2 10 ANBERLIN Change The World (Taoth & Nl 2
SANCTUS REAL Audience Of One (Sparrow/ 2
‘ @ VARIOUS ARTISTS Friends 2003 (Reunion) 108 +17 1 8i0 FURTHER SEEMS FOREVER The Sound (Tooth & Nail 2
@ A ASBURY Somebody’s Praying Me Through (Doxology) 106 +29 1103 BRAVE SAINT SATURN The Sun Also Rises (Tooth & Nail 2
SEVEN PLACES Everything (/ndependent) 2
20 Inspo reporters. Songs ranked by tatal plays for the airplay week of Sunday 4/6-Saturday 4/12.
© 2003 Radio & Records
Rhythmic Specialty Programming
Inspo Most Added
RANK  ARTIST TITLE LABEL(S)
1 JOHW REUBEN Doin’ (Gotee) www.rrindicator.com
2 PLAYDOUGH Seeds Of Abraham (Uarok! s o
3 T-BONE Blazing Microphones (Flizker/ GREG LONG | Cannot Hide From You (Discovery House) 3
4 KJ-52 Sonshine (Uprok/ ALLEN ASBURY Somebody's Praying Me Through (Doxology/ 3
N i RIVER | Will Go (ingrace/ 3
]
2 PSR o TaveisiSiiihers [ i NICHOLE NORDEMAN Legacy (Sparrow 2
SBURTTIRIMIE, oz FFH You Found Me (Essenta) 2
|7 DJNAJ Street Crediviity (Goree/ GINNY OWENS This Road (Rocketown/ 2
| 2 g
8  ROYALRUCKUS A Wink And A Nudge #Flicker) POINT OF GRACE Day By Day (Word/CurtyWarner Bros.) 2
g TRIN-I-TEE 5:7 Dance Like Sunday /B-Rite/sive) GO FISH The Hand Song /inpop/ 2
10 RIGKTEOUS RIDERS Me & You (7yscot/ NEWSONG You Are My King (Benson) 2
2/
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Programmers Pontificate

Three Latin-format programmers discuss their
pasts and paths to success

Hello, radio industry! I've been Program Manager
at HBC’s WAMR-FM (Amor 107.5)/Miami for almost a
decade now, and it is an honor for me to sit in this week
as Latin Formats Editor for this prestigious publication.

I want to take this op- —
portunity to tell all of
you out there a little bit
about the world of Span-
ish radio and, especially,
to inspire those of you
who are looking for a
chance to start a career
in broadcasting. I'll use
my previous achieve-
ments and those of two
radio professionals | ad-
mire to give you an idea of what it
takes to make it in this business.

A Sense Of Security

My career in radio encompass-
es a period of more than two de-

cades. Like all of us in the business,

I started at the bottom and learned
a lot to make my way to the top,
assuming all sorts of responsibili-
ties on and off the air. As a young
disc jockey, I worked as a sound
editor for political and communi-
ty events. As a young programmer,
I had the opportunity to lead an
FM station in New York while par-
ticipating in local charity races in
the Big Apple.

Now, as PD of Amor 107.5, [ en-
courage my staff to do their best
every day. Being successful at my
job means I do everything from
giving my part-time employees the
tools they need to improve and
gain experience to letting big per-
sonalities like Javier Romero have
all the creative freedom he needs
to maintain the No. 1 morning
show in Miami while keeping tabs
on the station’s needs.

Amor 107.5 has pretty much the
same on-air talent today as it did
when it was created in 1995. The
key to keeping talent, [ believe, is
to continuously train all the staff so
they can improve and maintain
their jobs. This gives them a real
sense of security and, at the same
time, solidifies the station’s image.
You can always count on hearing
your favorite radio personalities
on Amor 107.5.

So that talent does not become
complacent, I propose demanding
but satistying projects for the sta-
tion to execute, like the Concierto

Tony Campos

Amor a la Musica series,
events like El Mes del
Amor and specialty
shows like El Hit Parade
de América and Lo Mejor
del Desayuno Musical.
This gets the talent in-
volved in producing and
stage-managing roles
that they would not oth-
erwise experience.

Community Is Key

But Amor would not be as suc-
cessful as it is if not for our com-
munity involvement. I try to serve
as an example by contributing to
different charities. Aside from
monetary contributions, I've ded-
icated my time to community
events, such as serving as emcee
for United Way events.

I've worked on the St. Jude ra-
dio marathons, both as talent and
coordinator of the on-air event and
as a strong leader in getting record
labels to cooperate with this cause
by bringing stars to the charity din-
ner. I was also one of the March of
Dimes’ Radio Awards emcees in
1999.

The trick is to involve the whole
staff. For example, we all love to do
toy drives. The idea is to work in
unison, calling people and giving
listeners addresses of places to go
to help, finding kids who want
their wishes granted, etc. On the
day of the actual toy giveaway I
am with the staff, helping the vol-
unteers and taping promos by the
kids thanking the Amor 107.5 au-
dience for their help.

For almost a decade Amor 107.5
has been No. 1 in the Miami radio
market, and a big reason for that
is the teamwork that exists here. ]
believe that good radio depends on
one simple concept: giving the au-
dience what they want. I'm always
pushing to give the audience the
good programming they want —
songs, contests, etc. — and the per-
sonalities who give their commu-
nity what they want, such as food
and shelter.

Incredible achievements in my
career were when Amor 107.5 be-

By Tony Campos

came HBC's Station of the Year in
1996 and when I received HBC's
Program Director of the Year
Award in 2001. Now, this great
opportunity to inform and inspire
others is another great milestone.
To those who want to start in the
world of broadcasting, keep
searching and keep knocking on
doors. | hope to read about you in
these pages in the future.

What I've done in Miami is just
an example of what other great
Spanish broadcasters are doing all
over the country. That is why I
asked two people whom [ admire
to take the time to give their
thoughts, especially to those who
are looking to get into the business.

Yolanda Navarro
PD, KLOQ/Merced, CA

Talking about how I started and

havedeveloped-mycareerinradio- uardoLeodn cattedme to

brings back a lot of memories, but
it's also very satisfying to realize
how far I've come. ['ve been work-
ing in radio for about 13 years, and
believe me when I say it feels as if
I've just opened and closed my
eyes.

“Be flexible, and
remember that radio
doesn’t sleep, so you
have to get used to
working nights and
weekends.”

Tito Galarza

Maybe it seems that way be-
cause I'm one of those few people
who really enjoys what they do. 1
can’t — nor do I want to — imag-
ine doing anything else but radio.
This is my true calling. I've known
it since childhood, when I would
look for any opportunity to be
close to a radio station.

I've had the privilege to work
in several markets, some more im-
portant than others. I began my

wwWwW americanradiohistorv com

career in 1990 in Livingston, CA,
a town about 70 miles north of
Fresno. I began, as most people
do, working as a DJ on the week-
ends and looking to be offered a
full-time job.

I finally got my break when I
found out about an opening at
KOQO (La Super Q)/Fresno, but
that thrill was short-lived, because
the station was sold soon after-
ward. However, that didn't stop
me from striving to reach my goal.
After Livingston and Fresno, |
looked for new adventures in Ox-
nard, CA, where [ had the oppor-
tunity to get to know and work
with people like Juan Carlos Hidal-
go, Elio Gomez and Alberto Vera
(also known as “Brown Bear”). My
experiences there gave me knowl-
edge and discipline.

Due to personal circumstances,
I returned to my hometown of Los
Bafios, CA, where | had spent my
childhood, teenage years and part
of my adult life. In 1995 1 was
asked to work at KOFY-AM/San
Francisco as morning co-host.

Prepare For Everything

San Francisco was the market
that opened many doors for me.
Soon after [ arrived I
was invited to be part of
the programming team
and had the opportuni-
ty to be present at music
meetings. I later man- [
aged the promotions de-
partment and was asked
to program a station. Ed-

offer me the PD position
at KLOQ (Radio Lobo), which has
been my home for the past six
years. This is where ['ve applied
my experience, knowledge and
persistence.

I've had to work to get here, and
I've worked very hard to maintain
it. Merced is a small market, but it
has a lot of growth potential. In the
next few months California’s next
university will be built here, and
that will be very important for the
market. I've managed to keep
KLOQ the No. 1 Spanish-language
station and No. 2 in the market.
That's difficult but not impossible.
The biggest challenge has been get-
ting people to believe in me. That’s
why I thank Eduardo every time |
can for his vision.

It's difficult to start a career in
radio. If [ could give a recommen-
dation to those who want to start
in broadcasting, the first thing 1
would say is to prepare yourselves
in every way possible. It is impor-
tant that you know how to speak
English, because that’s the only
way you can communicate with
management.

It's also important that you have
computer skills so you won’t go
through what 1 did when Eduardo
told me I had to learn how to pro-
gram a computer and [ had the
scare of my life. Those were hard
times, but now I can even replace
a hard drive.

Another important recommen-
dation is to read a lot and to have
at least basic knowledge of every-
thing affecting us today. Much
more important than the knowl-
edge we have is being able to rec-
ognize the opportunities that we
are handed and not throw them
away, because, believe me, they
come once in a lifetime.

Tito Galarza

Former PD,
WONQ/Orlando

I began my radio career in the
late '70s at WIAC-FM (Sistema 102)
in San Juan, Puerto Rico. While
studying communications in col-
lege I visited several radio stations
because I to get to know the peo-
ple who worked there and to learn
the industry.

During my college years I chose
to spend my free time learning and
visiting these stations instead of
partying with my friends. This de-
cision was fundamental to my
reaching my goals in the radio and
TV industries.

I had the opportunity to intern
at WZBS and WZAR in Ponce, Pu-
erto Rico as an operator. [ was able
to learn the industry, the
equipment and the dif-
ferent aspects of pro-
gramming. These intern-
ships were key when I
was looking for a job,
because they counted as
experience. Later, WIAC-
FM changed to a ballad
format, and Rafi Ortiz and

Yolanda Navarro designed the format.

My recommendations for those
starting a career in radio are as fol-
lows:

1. Get a college degree. Without
it, you can’t compete.

2. Read constantly (newspapers,
magazines, etc.), and stay on top of
world events in every area (enter-
tainment, news, etc.).

3. Network with the media (ra-
dio stations), its directors and oth-
er staff.

4. Volunteer your services. It will
allow you the opportunity to learn
how to use the equipment, and
you'll work in several areas. Doing
this is as important as going to col-
lege, and it’s something you
should do even before beginning
your first year of college and full-
time during the summer and oth-
er vacation time. Even though you
may not get paid, you will acquire
valuable skills.

5. Be flexible, and remember that
radio doesn't sleep, so you have to
get used to working nights and
weekends.

6. Use the Internet to listen to
and read about the industry world-
wide. Every book and all the infor-
mation are at your fingertips.

7. Always remember that you
will have to knock on a lot of doors
before one opens, so persevere,
and never give up. Remember that
success is when your dreams come
true. Never stop dreaming.
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News

® The 23rd annual Tejano Music Awards, which honor the best
=~ artists in Tejano music, were handed out on April 5 at the SBC

4 Complex/Freeman Coliseum in San Antonio.

A.B. Quintanilla

The 2003 winners are: Male Vocalist of the Year, Jay Pérez;
Female Vocalist of the Year, Jennifer Pefia; Male Entertainer of
the Year, A.B. Quintanilla; Female Entertainer of the Year,
Jennifer Pefia; Song of the Year, “Yo Te Voy
A Amar” by Jimmv Gonzalez Y Grupo Mazz;
Regional Mexican Song of the Year, “En La Misma Cama” by
Liberacién; Album of the Year — Canjunto Traditional, A Mi La
Cula, Hometown Boys; Album of the Year — Tejano Nortefio,
Suerios, Intecable; Album of the Year — Conjunto Progressive,
Estamos Unidos, Bavid Lee Garza y Los
Musicales; Album of the Year — Group, Si
Me Faltas Tu, Zimmy Gonzélez Y Grupo Mazz;
Crossover Song of the Year, “Ahora Que Hago Sin Ti” by Jimmy
Gonzalez Y Grupo Mazz; Show Band of the Year, Kumbia Kings;
Vocal Duo, Shelly Lares & Elida Reyna,
Intocable “Amiga”; Most Prcmising Band of the Year,
! Chris Pérez Bad.

Jennifer Peiia

¢ It will be a rare opportunity to see Armando Manzanero in
concert April 26 at the James L. Knight Center in Miami. Best
known for the love songs he has written that have been hits for
megastars like Luis Miguel, Julio Iglesias and Marco Antonio
Muriiz, Manzarero is Mexico’s most loved
singer-songwriter. “Somos Novios,” “No Sé Td, “Por Debajo De La
Mesa,” “Adoro” ard “Esta Tarde Vi Llover” are a few of the more
than 400 songs “El Maestro” has written.

Jimmy Gonzdlez

Several surpnse guest artists will join Manzanero onstage to
pay tribute to fim. He will also be honored by the General Consul |
of Mexico and the Cultural Institute of Mexico for his long and !
successful career and many contributions to music.

Armando Manzanero

® Mexican rock band Panteon Roepcé have contributed two songs to the movie Sin
Ton Ni Sonia, directed by Carlos Sama “Hari.” The first song is a remake of “Sunny,”
now called “Sonia.” The second is “Le Rubia y El Demonio,” the video for which is
currently being shot and directed by Hari.

UNIVERSAL APPEAL Banoa £ Recodo made history at the Universal Amphitheatre in Los
Angeles on April 4. Not only was the venue sold out, but it was also the first time a banda act
performed solp on this stage. The “Mother of All Bands,” as they are known, performed hits like
"Acdabame De katar,” “Por Una Mujer Bonitg,” Y Llegaste Tti” and "Las Vias Del Amar,” and the

crowd didn’t stop screaming throughout their performance.

Radio News

Mando San Roman
PD, KNVO/McAllen

We're going strong with KKPS and the new station, KNVO
(Oye). We're really building up a good-sized listenership. There
was a void in the market. There have been stations that have
tried formats similar to Oye's, but they are across the river in
Mexico.

I think we will be able to market this stations along with our
Univision affiliate, which is also an Entravision property, and
take it to the outer limits. The station is a combination of the
Saper Estrella and Radio Romantica formats. We have the Romantica sound, which is
mellower, and then the more upbeat Saper Estrella songs, but we decided to merge
both and come out with our own mix.

Mando San Romaén

This station will also make an impact
across the border. We're already receiving
calls from listeners in both the U.S. and
Mexico. So far, so good. The station has
had a positive response; people love it.
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1 Pantedn Rococd, Dallas
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Lila Downs, George Washington University,
Washington, DC

Panteon Rococd, Houston

Lila Downs, One World Theater, Austin

. . . Pantedn Rococo
Lila Downs, Riverstage Amphitheater, San Angelo, TX

Pantedn Rococd, Denver

Lila Downs, Houston International Festival, Houston "g
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Juanes, Jackie Gleason Theater, Miami

10 Juanes, Congress Theater, Chicago

11 Juanes, First Avenue, Minneapolis

15 Juanes, Theater of Living Arts, Philadelphia
16 Juanes, Foxwoods Resort, Ledyard, CT

18 Juanes, Avalon Ballroom, Boston
21 Juanes, The Filene Center (Wolftrap), Vienna, VA
22 Juanes, La Villa Real, McAllen

Lila Downs

23 Juanes, Planeta Bar Rio, San Antonio

24 Juanes, Verizon Wireless Theater, Houston

26 Juanes, Laredo Entertainment Center, Laredo, TX
27 Juanes, Bass Performance Hall, Ft. Worth, TX

28 Juanes, Gothic Theater, Englewood, CO

30 Juanes, Dodge Theater, Phoenix

~ 31 Juanes, Pima County Fairgrounds, Tucson

Juanes

Please Send Your Photos

R&R wants your best snapshots (color or black & white).
Please include the names and titles of all pictured and send them to:

R&R, c/o Jackie Madrigal: 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067
E-mail: jmadrigal@radioandrecords.com
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CONTEMPORARY TOP25 TROPICAL TOP25
WEEC  ARTIST TITLE LABEL(S) PONTS WEEC  ARTIST TITLE LABEL(S) PONTS
1 RICKY MARTIN TalVez (Sony Discos) 162 1 GILBERTO S. ROSA Si Te Dijeran (Sony Discos) 172
2 MILLIE CORRETJER En Cuerpo Y Alma (BMG) 155 2 VICTOR MANUELLE El Tonto Que No Te Otvidé (Sony Discos/ 138
3 ALEXANDREPIRES Amame BMG) 149 3 JERRY RIVERA Herida Mortal (BMG) 14
4 TIZIANOFERRO Alucinado [EMiLatin) 137 4 INDIA Sediiceme (Sony Discos/ 118
5 SHAKIRA (Que Me Quedes Tu (Sony Discos) 134 5 ALEXANDRE PIRES Amame (BMG) 107
6 JUANES MalaGente (Universal) 130 6 LIMI-T 21 Perdéname (EM/ Latin) 103
7 THALIA A Quién Le Importa [EM/ Latin) 123 7 MARC ANTHONY Barco A La Deriva (Sony Discos) 96
8 RICARDO ARJONA Dame (Sony Discos) 120 8 JOSEPH FONSECA Que Levante La Mano (Karen/ 93
9 DAVIDBISBAL Digale (Universall 116 9 NOELIA Clavame Tu Amor (Fonovisa) 87
10 MANA Mariposa Traicionera (WarnerM.L./ 108 10 GRUPOMANIA Nina {Universal) 81
n ENRIQUE IGLESIAS Para Qué La Vida Universal) 95 11 TITO ROJAS Después De Dios, Las Mujeres (MF/ 80
12 OLGA TANON Asi Es La Vida (Warner ML) 9 12 DANIEL RENE No Me Tortures Univision/ 76
13 NOELIA Clavame Tu Amor (Fonovisa/ 18 13 OLGA TANON Asi Es La Vida (Warner ML) 76
14 INDIA Seddceme (Sony Discos) 73 14 FRANKIE NEGRON Mi Mulata (WamerM.LJ 68
15 RICARDO ARJONA Ei Problema (Sony Discos) n 15 THALIA A Quién Le Importa (EM/ Latin) 63
16 SIN BANDERA Kilometro (Sany Discos/ 56 16 JUANES MalaGente (Universal) 62
17 BACILOS MiPrimer Milln Warner M.L) 56 17 OSCAR D'LEON Cémo Olvidarte Universal) 54
18 JERRY RIVERA Herida Mortal (BMG) 56 18 MANA Mariposa Traicionera (Warner M.L.) 51
19 THALIA No Me Ensediaste (EM/ Latin) 54 19 EL GRAN COMBO Se Nos Perdid El Amor (Combo) 50
20 KUMBIA KINGS f/lJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero /EM/ Latin) 53 20 MONCHY & ALEXANDRA Polo Opuesto (/&A/ 46
2 SIN BANDERA Sirena (Seny Discos/ 51 21 BACILOS MiPrimer Millon (Warner M.L.) 43
22 JACI VELASQUEZ No Hace Falta Un Hombre (Sony Discos) a1 2 KUMBIA KINGS f/JUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM/ Latin) a4
23 JENNIFER PENA Entre El Delirio Y La Locura (Univision) 47 23 EL GRINGO DE LA BACHATA A Esos Hombres (Sony Discos/ 39
24 JENNIFER LOPEZ F/ LL COOL J All | Have (£pic) 43 24 ENRIQUE IGLESIAS Para Qué La Vida (Universal) 39
25 JUANES A Dios Le Pido (Universal) 42 25 NUEVA ERA Amor Eterno (J&N) 38
Data is complied from the airplay week of April 6-12, Data is complied from the airpllae/ week of April 6-12,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Adds
JULIO Los Demas (Warner M.L.)
NICOLE Vida /Mave’rick Musica)
gtg)A( ;:”PANBI:EOPE:?: lgb;/ca::”ga%bla.j JORGE MIER Candelita (Maverick Misica)
BENNY Cielo /Warner M.L.) FRANKIE NEGRON Hasta Que Te Enamores (Warner M.L.)
CASI Soraya (EM/ Latin/ _
GUILLERMO PLATA Contigo Y Sin Ti (Balboa) TONG ROSARIO Yerba Mala (Warner M.L.)
JORGE MORENG Despertaré (Maverick Misica)
ALONDRA Un Amor De Carton (Freddie/
CAROLINA La Herida De Un Adids (Warner M.L.)

- /

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R's INDUSTRY VIP PACI(AGE i bl e il

R&R Today: The Industry's Leading Daily Fax
R&R’'s Today's News
E-mail updates of breaking stories

The R&R Directory

The most comprehensive resource guide available

SAVE OVER 25%!

R&R'S INDUSTRY VIP PACKAGE IS $44500
(Regular rate $595.00)

e-mail R&R at; FAX Credit Card Payments To:

moreinfo@radioandrecords.com  310-203-8727

Call R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com
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REGIONAL MEXICAN TOP25 TEJANO TOPZ25
WEE  ARTIST TITLE LABEL(S) FONTS WEEC  ARTIST TITLE LABEL(S) PONTS
1 TIGRES DEL NORTE Mi Soldado jEzoviza) 392 1 KUMBIA KINGS f/JUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM/ Latin) 178
2 CONJUNTO PRIMAVERA UnaVez Mas (Fonovisa) 380 2 INTOCABLE Muy A TuManera (EM! Latin) 165
3 KUMBIA KINGS f/JUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM/ Latin) 348 3 JIMMY GONZALEZ & GRUPO MAZZ Dame Un Minuto (Fredde) 146
4 PALOMO De Uno Y De Todos Los Motlos (Disa/ 333 4 JENNIFER PERA Entre El Defirio Y La Locura (Univision/ 125
5 LIMITE Papacite (Universal) r 323 5 IMAN Qué Mala Onda (Univision/ 116
6  INTOCABLE Muy A TuManera (EM! Latiy) 239 §  LIMITE Papacito (Unversaf 108
7 TEMERARIOS No Sé Vivir Sin Ti (Foeovisa) 194 7. PALOMINGS Técame (Fonovisa) 87
8  JOAWSEBASTIAN Afortunado (Bathas/ 190 8  PALOMO De Uno Y De Todos Los Modos (Diss/ 81
9 INTOCABLE Suefia EM/Lati 17 9 MARCOS OROZCO El Parrandero (Catafina) n
10 COYGTEY SUBANDA TIERRA SANTA Te Vas Amor (EM/ Latin/ 166 10 SIGGNO Es Oue Te Quiero (Crown/ 63
1 TEMERARIOS Comer A Besos (Fompitad: 127 " DUELO Qué Hubiera Sido (Univision/ 55
12 CUISILLOS NoVoy A Llorar (Balbos) 122 12 BOBBY PULIDO SeMe Oividd Otra Vez (EM! Latin) 4
13 TRINE Y LA LEYENDA El Amor De Wi Vida (Universall 120 13 ZULY No Te Voy A Olvidar /EM/ Latin) 40
14 JOAN SEBASTIAN El General (Bafficwy/ 119 14 VARONIL Senidero Nacional (Univision/ n
15 JOEL HIGUERA B Baile De La Toalkta Dsa) 15 15 CONTROL Pequefia Y Fragil (EM/ Latin) 37
16 PESADO No Vaigo Nada (Warmer ML) 14 16 DINORA Y LA JUVENTUD Quién Eres T4 Fonovisa/ 33
17 FABIAN GOMEZ Y Como Quieres (km Te Qudera [Sany Discos) 11 17 LA CONTRA Ya Tengo MiVida (Univision/ n
18 BANDA EL RECODO Yo Quiero Ser anovisa) 106 18 COSTUMBRE Cémo Ohvidarte (Warner M. 3
19 LUPILLO RIVERA Sin Fortunia (Sony Discas! 105 19 PESADO No Valgo Nada (Warner M.L) 30
20 PEPE AGUILAR Me Falta Valor (Uit g5 20 INTOCABLE Suefia (EM/Latin) 3
21 BANDA MACHOS La Suegra (WarnarM.L) 92 21 GARY HOBBS Ella Se Fue /AMMX/ 28
22 GERMAN LIZARRAGA Donde Vayas (Disa) 90 22 ALAZZAN Contigo O Sin Ti (Freckde/ 28
23 JORGE LUIS CABRERA Quédate Cabada [Disa) 83 23 PRISCILA Y SUS BALAS DE PLATA Herida De Amor (Univision/ 23
24 JENMIFER PENA Entre I Delirio Y Lg Locura (Univision/ 81 24 ZERENO TeVas ConEl (Discos MM) 2
25 TUCANES DE TWIUANA Gusiero Que Seamos Novies (Universal) 79 25 BIGCIRCO LaMaquinita (EM/ Latin) 3
Data is comphed from the alrpla week of Aprll 6 -12, Data is comphed from the alrplai/ week of April 6-12,
d based on a point system. based on a point system.
© 4003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Add's
ADAN CUEN Las Mulas De Moreno /Balboa/ RAMON AYALA Las Mieles Del Olvido (Freddie/
RAMON AYALA Las Mieles Del Olvido /Freddie/ TRUENO A Dios Le Pido /Seven Rivers Music/
P D el e ATAPRD s
PRESIZZ0 Entre Tu Corazon Y El Mio (Warner M.L.) CLAUDIA LOPEZ Abrazame (MP)
RAMON AYALA Tropa De Valientes (Freddie/ RAMON AYALA La Puiialada Al Corazén (Freddie)
CALIFORNIA SHOW Sirveme Un quuila (Balbaa) ATRAPADO La Ladrona (Freddie)
ZULY Regresa (EM/ Latin) ) . .
TRUENO A Dios Le Pido (Seven Rivers Music) LOS CHAMACOS Rubén Vela Special /Freddie/
\ CABALLO NEGRQ Eres Lo Que Mas Quiero (Balboa/ SOLIDO Hasta La Cima Del Cielo (Freddie/ )
4 )
Rock/Alternative Record Pool
™ ARTIST Title Label(s) ™ ARTIST Title Labei(s)
1 MOLOTOV Frijolero (Universal) 1 VICTOR MANUELLE El Tonte Que No Te Olvido (Sony Discos)
2 CAFE TACUBA Déjate Caer (MCA} 2 TITO ROJAS Después De Dios, Las Mujeres (MP/
3 INSPECTOR Amargo Adios Universal) 3 GILBERTO S. ROSA Si Te Dijeron (Sony Discos/
4 EL GRAN SILENCIO Super Riddim |nternacional /EM/ Latin) 4 TITANES Dejaria Todo (Fuentes/
5  ATERCIOPELADOS Mi Vida Brilla (BMG/ 5  KUMBIA KINGS f/JUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM/ Latin/
6  RESCRTE Alcohol (Warner M.L.) 6  TIZIANO FERRO Alucinado (EM/ Latin)
7 VOLUMEN CERO Tortugas Y Sumas /Warner M.L.) 7 SON DE CALI Tan Buena (Univision/
8  GUSTAVO CERATI Cosas imposibles (BMG/ 8  CHARLIE VALENS Disco Malo /MP/
9  ENARNITOS VERDES Amores Lejanos iUniversal) 9  MONCHY & ALEXANDRA Polo Opuesto (/&V)
10 JAGUARES Te Lo Pido Por Favor /BMG) 10 DANIEL RENE No Me Tortures (Univision)
11 JARABE DE PALO Bonito /EM/la{in/ 11 RUBEN DEL RIO La Loca (/&N
12 JAGUARES No Dejes Que (BMG) 12 JENNIFER PENA Entre El Delirio Y La Locura (Univision)
13 JULID Los Demas (Warner M.L.) 13 TAINO Festival (MP)
14 RABANES Acetona (Crescent Moon/ 14 ANTHONY CRUZ Qué Bombén /MP)
15 LOS PERICOS Complicado Y Aturdjdo {Universall 15 NUEVOS SABROSOS Me Voy De Party (Mds Music)
S Songs ranked by total nuj]ber of points. 21 Rock/Alternative reporters. Songs ranked by total number of points. 23 Record Pool reporters. y.
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Rare opportunity for Morning Show
Host/Team If you're the best at what
you do send tape & resume to:
Joe McCoy
V/P & Program Director
¢/o WCBS-FM
1515 Broadway, 40 Floor
New York, New York 10036
Infinity Broadcasting-

Equal Opportunity Employer

AM DRIVE/APD - You are a solid
adult performer with at least 5 years
medium to major market experi-
ence. You have a passion for the
AC format and can feel the force
of Selector. A top 10 market awaits
the right person. Tapes & resumes
to: Radio & Records, 10100 Santa
Monica Blvd., 3¢ Floor, #1085, Los
Angeles, CA 90067. EQE.

MID-DAY PERSONALITY

WWZZ, Bonnevilles Hot A/C in the
Nations Capital, is looking for Americas
best midday personality. Real, compel-
ling, entertaining, can communicate
to the 25-34 demo, is that you? Then
we need to hear from you. Must have
at least five years major market experi-
ence. You must be a show prep junkie
who lives to create radio art, loves to
do appearances and can find your way
around a modern evolving digital fa-
clity.

The ideal candidate must have a cre-
ative spirit, positive attitude and a will-
ingness to do whatever it takes to get
the job done. You must possess the
passion to dominate middays. You
must be a creative team player and
have an appreciation for the net.

If this is you, then rush tape and re-
sume to: Human Resources, WWZZ,
2000 15" Street, North, Suite 200, Ar-
lington, VA 22201. No phone calls,
please. Bonneville International is an
Equal Opportunity Employer.

OPPORTUNITIES

519 AC » KY Absolute Auction
Sat., April 26, 10:07 AM

» 7000’ Log Mansion * 5 Ac. Lake  Pavilion

* Hunter's Paradise » Mackville, KY « 40 mi
SW of Lexington * Broker Participation Invited

BF Harned, Auctioneer, 1-800-272-6223
Century 21, Realty Group Hagan, For Details
www.billyfrankharned.com

Regent Communications is inter-
viewing candidates for Market
Manager of our rapidly growing 6
station Peoria cluster. Applicants
must have excellent people skills,
plus a strong history of success in
leadership, revenue generation and
control of expenses. EOE. Qualified
candidates should send resume to:
FRED MURR

Regent Communications

100 East Rivercenter Blvd.

9th Floor

Covington, KY 41011

MIDWEST

RADIO MARKET MANAGER/INDIANAPOLIS
Must be current GM/MM overseeing cluster,
10 yrs. continuous radio mgmt. Exclusive,
confidential search by Media Staffing Network
on behalf of Emmis.

Contact Kate@mediastaffingnetwork.com
Attn: MMRR100. Details

www.mediastaffingnetwork.com.

WSMI/WSMI-FM/WAOX have an open-
ing for a full time versatile announcer/
DJ. EQOE. Please send resume and tape.
(4/18)

POSITIONS SOUGHT

13 yrs in radio Biz looking for a
change! asst. PD or Music Dir. for a
small market (Michigan) Hard
worker,lots of ideas! Please e-rail me:
djmartin88@hotmail.com for more
info! (4/18)

Experienced General Manager available
20+ years of success as a GM, Group and
Cluster DOS, GSM in Major, Medium,
Small Markets. Bob 903-553-1116
strczk@aol.com. (4/18)

Rock/Alternative Pro, 12 years in the for-
mats. ALL OFFERS CONSIDERED, Scott
317-891-9639 JobHuntDJ@hotmail.com.
(4/18)

POSITIONS SOUGHT

Major market air talent available now.
Dallas/Denver (KVIL/KIMN) and more.
Contact John for package.
Jonywahkr@aol.com 214-522-1087.
(4/18)

Radiochica targeting Gulf Coast and be-
yond. Drivetime, APD/MD Stripes. Various
Formats. http://www.angelfire.com/mu-
sic2/radiochica/Gerri 479-646-1586. (4/18)

Female talent with great pipes, and atti-
tude seeks next on air gig with San Diego
Station FT/PT Swing. Amy0910@aol.com
(760)744-4771. (4/18)

Bill Elliott Hot new format available.
3DSJ Request & Dedication Radio. Listen:
www.30SJ.com. BILL ELLIOTT: (813)
920-7102, billelliott@3DSJ.com. (4/18)

Seasoned female talent, team player, dis-
tinctive voice, creative delievery, loves to
win rating numbers contact MADMAX1075
(aol) or (313) 259-2070. (4/18)

Seeking SE position - | can entertain thru
audience interaction and/or provide qual-
ity PBP. Barney Bonfield, Barney03@
webtv.net or 912-538-1988. (4/18)

Sean Hannity did this. | can do it too!
Experienced LA talk host looking for ac-
tion! Mike Skibba. 323.658.8239.
NotoriousTHIN@webtv.net. (4/18)

Doneitall. APD, MD, SELECTOR, Produc-
tion, Imaging, Afternoons, Middays, Rock,
Alternative, COOL EDIT, Audicy
Orban, Promotions, Appearances. http://
www.angelfire.com/ny5/patgotee/
(845)616-9976. (4/18)

Just finished with Contra Costa College
basketball for the year. Bay Area vet seeks
on-air West Coast work. Contact FRANK
at (510)223-1534. (4/18)

Opportunity
Knocks

inthe pages of
R&R every Friday
Call: 310-563-4330

RE&R Opportunitias

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities Free listings of the same length
are also available to individuals seeking work in the in

dustry under Positions Sought

To appear in the following week's issue. your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727 Only free po

sitions sought ads are accepted by e-mail to

llinares@radioandrecords.com Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Blvd., Third
Floor. Los Angeles, CA 90067.

R&R Opportunities

Advertising
1x 2X
$175/inch $150/inch

Rates are per week (maximum 35 word per inch includ
Ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads. but a $50 service charge is added for ship-
ping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by ad
vance payment. Ads are accepted by fax: {310-203-
8727) or mail. Visa, MC, AmEx or Discover card ac
cepted. Include card number, name as 1t appears on
credit card, expiration date and phone number. Blind
box responses are sent to advertisers every Friday by
first-class mail

T

To appear in the foliowing week’s issue. your ad must
be received by Thursday noon (PDT) eight days prior
to issue date Address all ads to:R&R Opportunities
10100 Santa Monica Blvd . Third Floor, Los Angeles
CA 90067

RADIO & RECORDS
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

Publisher

R&R is published weekly, except the week of December 25 Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $320 00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories 1ssues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for pubtication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R The writer assumes all liability regarding the content of
the letter and rts publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records. Inc. 2003.
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067

HOW TO REACH US RaDIO & RECORDS INC./ 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 [NUR:SINEEU AT il Qe )

OPPORTUNITIES/MARKETPLACE: 310-788-1622 llinares @radioandrecords.com
EDITORIAL, OTHER DEPTS: 310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050

310-788-1625 moreinfo @ radioandrecords.com 310-203-8727
310-788-1699

310-788-1635

310-203-8727
310-203-9763
310-553-4056

CIRCULATION:
NEWS DESK:
R&R ONLINE SERVICES:

310-203-9763 mailroom @radioandrecords.com

301-951-9051

newsroom @ radioandrecords.com

kmccabe @radioandrecords.com rrdc @ radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450 NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton @radioandrecords.com

hmowry @radioandrecords.com
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MARKETPLACE _

VOICEOVER SERVICES

www.markdriscoll.com

K DRISCOLL

AIR CHECKS

== AUDIO & VIDEO AIRCHECKS wum

+CURRENT #274, KRBE/Atom Smasher, KHKS/Domino, WITH/Mark Anthony,
WJIMN/Ramiro & Pebbles. WAAF/Greg Hill. WYSP/Cousin Ed, KONO. $10.
+CURRENT #273, WKTU/Baltazar & Goumba, WEBN/E’Jawn Patrol, WMGK/Debbi
Calton, WI0Q/Logan, WMQX/Jack Armstrang. KMY{/Jagger& Kristi, WBCN $10.
+PERSONALITY PLUS #PP-182, KLUV/Ron Chapman, KKRW/Dean & Rog, WXTB/
Bubba The Love Sponge. KSCS/Terry Dorsey & Hawkey. $13
+PERSONALITY PLUS #PP-181, KHKS/Kidd Kraddick, KRTH/Gary Bryan, WRQX/
Jack Diamond. WRBQ/Mason Oixon & Bill Connolly. $10
+PERSONALITY PLUS #PP-180, Z100/Elvis Duran & Zoo, WXKS/Matt Siege!,
WNKS/Ace & T.J., KNBR/John London. $10 cassette. $13 CD
+ALL COUNTRY #0Y-129, KVET, KASE, KYGO, WKIS, KCYY, KAJA, $10.00
+ALL CHR #CHR-49. WNKS, KXBT, KBXX. KRBE. $10 cassette, $13 CD
+ALL A/C #AC-1076, WWMX, WLYT, WMTX, WLIF, WTIC. WRCH. $10.00
+PROFILE #5-480, CHARLOTTE! CHR AC UC AOR Gold Ctry $10.00.
+PROFILE #5-481, DALLAS! CHR AC UC AOR Goid Ctry $10.00
+PROMO VAULT #PR-52, promo samples - ali formats, all market sizes.
Cassette $12.50
+SWEEPER VAULT #SV-38. Sweeper & Legal ID samples, all formats
Cassette $12.50
+CHN-32 (CHR NIGHTS), +#MR-10 (ALTERNATIVE), +F-28 (ALL FEMALE)
+#0-24 (ALL OLDIES) +#J0-1 (RHY. OLOIES), +T-9 (TALK). at $10.00 each.
+CLASSIC #C-266. KKYY/Jeff & Jer-1988, KRLA/Dave Hull-1963, KKLQ/JoJo
Kincaid-1988, KMJIC/Kevin O’ Day-1979. $13.50 cassette, $1€.50 CD.
VIDEO #93. NY's £100/Romeo, Philly's WOGL/Big Ron [0’ Brien, WMGK/Debbi
Calton, Boston's WQSX/Joe Rosati, Seattle’s KLSY/Murdock Hunter & Alice, Cincy's
WUBE/Doc. Amanada & Joe, Savannnah's WGCO/Chuck Cannon. 2 hrs, VHS $30.
DVD copy $40.

+Tapes marked with + may be ordered on CI} for $3 additional

(323) 934-2111

S00=699=-1009

~ "Give us your production problems.” |
GANGSTAD PRODUCTIONS

125-865-9365
1 A i - -
www.creativeoasis.com

Mike Carta

VO IMAGING FOR ALL FORMATS
865-691-8989
WWW.supersweepers.com

www.californiaaircheck.com

i 5
VS CALIFORNIA AIRCHECK ‘@

Box 4408 - San Diego, CA 92164 - (£19) 460-6104 .
www.radioandrecords.com

FEATURES

EQUIPMENT PROVIDERS

O'
/:; #

“THE LIZZIE
MCGUIRE MOVIE”

Interviews with Hilary Duff

Contact Lori Lerner at (310)457-5358
(310)457-9869(Fax) radiolnks @aol.com (e-mail)

www.radiolinkshollywood.com

MARKETING & PROMOTION

PUBLICITY PRINTS Y

Lithographed On Heavy, Semi-Gipss Paper

from

14881110

- Seats fcr ipriL Mny an Jl.me; filfjng u

* REQUEST FREE Onge and two day training sessions

CATALOG AND SAMPLES! f
BN - 8x10’s Ca@ 914-428-4600 d{r visit
- 500 — $90.00 i ! ini
e 1000 - $120.00 www rcsworksco m,trcmmg

527 - JOCK CARDS

B&W 1000 —~ $100.00
Color 2000 —~ $408.00

* PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

* OTHER SIZES AVAILABLE

PRICES SUBJECT TO
CHANGE WITHOUY NOTICE

VOICEOVER SERVICES

HY1O’NEIL J:T:

VOICE IMAGING Fresh

THE VOICE HEARD AHNOVE THE REST &

“L- DEMO: 1-877-4-YOURVO
www.samoneil.com R Cr a1 152 Y i: 1)

brian kelséycom

voice-over and production.
Howard Stern
New YorkCity
LA

San Fraft
Vancouver
Pittsburgh
Cttawa
Toronto
Sacramento
Seattle

DC

Cincinatti

jok productions

ISDN " MP3*CD
website download

ph: 203.938.9516
briankelsey.cony

get the sound.

Now, any station in any market on any budget
Can have America’s Top Radio image Voices

| At a fraction of the cost. Any Station_
Any Market.

Any Budget.
www.PromoVvoice.com

Where talent meets technology

DAVE PACKER

vVOoICEOVYERS

Ry
.

¢

| R
Tmaging that brings out your station's personality!

Your sound on vour budget.

www.davepacker.com 609-290-3333

Mark McKay Media

DRY TRAX or
PRODUCED

® MALE & FEMALE VOICES AVAILABLE
e ALL FORMATS & MARKET SIZES
¢ (LUSTER & GROUP RATES

AFFORDABLE!

PHONE DEMO: 913-345-2381
FAX 345-2351

WEB DEMO: mckaymedia.net

ID'S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

Send Bxig photo, check/MLD V sa/iC, instructans 1o:
1867 E. Fionda Streel. Bepl. R Speagheld. M0 65803
TOLL FREE: 1-888-526-5336

www.abcpittures.com

]

PICTURES

A Latte Repeticon
Boes AlLong, tavy Woy

4 1w Rouepion
Goes 4 tcng, Loy ey

A_itve Repevron
Goes Laoy. Lung Ahay

{KISS/NY) e WBCN (Boston) o WWSM AM/FM (Nashville} e Microsoft » Time
Warner o Perrier, and many, many more. Affordable rolls of plastic that repeat
your message over and over again. For event planning heip, call Susan V.

1-800-786-7411 rr@bannersonaroll.com
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'THE BACK PAGES

o National Airplay Overview: April 18, 2003

CHR/POP

CHR/RHYTHMIC

URBAN

w W w W w W
1 1 50 CENT In Da Club (Shady/Aftermativinterscope) 1 1 50 CENT In Da Club (Shady/Aftermath/Interscope/ 3 0 SNOOP DOGG Beautiful (Doggy Style/Priority/Capitoll
2 3 DOORS DOWN When I'm Gone (Republic/Universal) 2 2 R KELLY Ignition {Jive/ 1 2 JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG)
4 R. KELLY Ignition (Jive/ 3 SEAN PAUL Get Busy (40/40/VP/Atlantic) 4 0 SEAN PAUL Get Busy (40/40/VF/Atlantic)
6 JUSTIN TIMBERLAKE Rock Your Body (Jive/ 4 FABOLOUS FILIL' MO Can't Let You Go (Elektra/EEG) 2 4 50 CENT In Da Club /Shady/Aftermathyinterscope)
3 AMANDA PEREZ Angel (Powerhowse/Virgin) 5 BUSTA RHYMES & MARIAH CAREY | Know What You Want (J/ 7 o BUSTA RHYMES & MARIAH CAREY | Know What You Want (J/
5 6 JENNIFER LOPEZ F/LL COOL J All | Have {£pic/ 7 50 CENT 21 Questions (Shady/Aftermath/interscope) 6 6 LIL' KIM The Jump Off [Queen Bee/Atlantic)
13 8 EMINEM Sing For The Moment (Shady/Aftermath/interscope) 6 SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol) " o 50 CENT 21 Questions (Shady/Aftermath/interscope)
10 DANIEL BEDINGFIELD !f You're Not The One isiand/{0JMG) 8 NAS | Can [Columbia) 5 8 R.KELLY Ignition {Jive/
8 9 KIDROCK WISHERYL CROW Picture (Lava/Atlantic) 12 GINUWINE Hell Yeah (£pic/ 9 o NAS | Can (Columbia)
7 10 JA RULE F/ASHANTI Mesmerize (Murder Inc./I0JMG) 10 LIL' KIM The Jump Off (Queen Bee/Atlantic) 8 10 TYRESE How You Gonna Act Like That &J//
12 11 AALIYAH Miss You (BlackGround/Universal) 11 11 TYRESE How You Gonna Act Like That (J/ 12 ) FABOLOUS FiLIL’ MO Can't Let You Go (Elektra/EEG)
15 @ CHRISTINA AGUILERA Fighter (RCA/ 13 12 AALIYAH Miss You (BlackGround/Universal) 10 12 AALIYAH Miss You (BlackGround/Universal)
9 13 AVRIL LAVIGNE I'm With You (Arista/ 9 13 JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG) 15 FLOETRY Say Yes (OreamWorks/
27 @ EVANESCENCE Bring Me To Life (Wind-up/ 14 14 B2K Girlfriend (Epic/ 16 JAHEIM Put That Woman First (Divine Mil/W8)
11 15 MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 18 @ FRANKIE J. Don't Wanna Try (Columbial 13 WAYNE WONDER No Letting Go (VP/Atlantic)
16 @ GOOD CHARLOTTE The Anthem (£pic/ 15 16 JENNIFER LOPEZ FiLL COOL J All | Have (£pic/ 14 B2K Girlfriend (£pic/
14 17 B2K AND P. DIDDY Bump, Bump, Bump (£pic/ 17 17 JA RULE FIASHANTI Mesmerize (Murder Inc/IDJMG) 20 RON ISLEY F/R. KELLY What Would You Do? (DreamWorks/
17 18 BOWLING FOR SOUP Girl All The Bad Guys Want (Sivertone/Jive) 23 8 EMINEM Sing For The Moment (Shady/Aftermath/interscope) 17 18 GINUWINE Hell Yeah (Epic/
20 STACIE ORRICO Stuck (Forefront/Virgin) 20 NELLY Pimp Juice (Fo’ Reel/Universal) 31 8 MONICA So Gone (/)
24 GINUWINE Hell Yeah (£pic/ 16 20 50 CENT Wanksta (Shady/Interscope) 24 BONECRUSHER Never Scared (Arista/)
25 MATCHBOX TWENTY Unwell (Melisma/Atiantic) 26 8 JUSTIN TIMBERLAKE Rock Your Body (Jive/ 19 21 JENNIFER LOPEZ F/LL COOL J All | Have (Epic/
30 SEAN PAUL Get Busy (40/40/VF/Atlantic/ 25 STAGGA LEE Roll Wit M.V.P. (ARTISTdirect/ 25 @ LIL' MO F/FABOLOUS 4 Ever (Elektra/EEG)
29 AVRIL LAVIGNE Losing Grip (Arista) 18 23 MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 21 23 VIVIAN GREEN Emotional Rollercoaster {Columbia)
22 24 T.AT.U. All The Things She Said //nterscape/ 22 24 DMX X Gon Give It To Ya (Ruff Ryders/IDJMG) 18 24 MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/FEG)
26 25 JUSTIN TIMBERLAKE Cry Me A River (Jive/ 21 25 2PAC F[TRICK DADDY Still Ballin' (Amaru/Death Row/Interscope) 28 @ NELLY Pimp Juice (Fo’ Reel/Universal)
23 26 EMINEM Superman (Shady/Aftermatlyinterscope) 29 @ WAYNE WONDER No Letting Go (VP/Atlantic/ 22 26 BABY FICLIPSE What Happened To That Boy? (Cash Money/Universall
31 8 MADONNA American Life (Maverick/WB/ 24 27 EMINEM Superman (Shady/Aftermath/interscope) 32 @ MISSY ELLIOTT Pussycat (Elektra/EEG)
32 FIELD MOB Sick Of Being Lonely (MCA/ 35 €2) DABRAT InLove Wit Chu (So So Def/Arista) 23 28 JUSTIN TIMBERLAKE Cry Me A River (Jive/
21 29 TLC Damaged (Aristal 28 €&) LIL' MO FIFABOLOUS 4 Ever (Flektra/FEG) 36 8 JOE BUDDEN Pump It Up (Def Jam/IDJMG/
34 @ COLDPLAY Clocks (Capitoll 31 &) TALIB KWELI Get By (Rawkus/MCA/ 35 HEATHER HEADLEY | Wish | Wasn't (J/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
KELLY CLARKSON Miss Independent (RCA/ FAT JOE F/HUEY DUNBAR Chasing Papi (Sony Discos/ FIELD MOB All | Know (MCA/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
EVANESCENCE Bring Me To Life (Wind-up/ 50 CENT 21 Questions (Shady/Aftermath/interscope) 50 CENT 21 Questions (Shady/Aftermath/interscope)
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
LINKIN PARK Somewhere | Belong (Warner Bros./ JAHEIM Put That Woman First (Divine Mil/WB) BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/
JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG/ RATED R In Here Ta Nite (2-4-1/Universal) JUSTIN TIMBERLAKE Rock Your Body (Jive/
JAY-Z Excuse Me Miss (Roc-A-Felia/IDJMG) LIL* JON & THE EASTSIDE BOYZ | Don’t Give A @#$% (TV/7) LIL' JON & THE EASTSIDE BOYZ Play No Games (TV7/
LILLIX It's About Time (Maverick/Reprise) DA ENTOURAGE Bunny Hop (Universal) NOVEL Peach (Rawkus/
JOHN MAYER Why Georgia /A ware/Columbia/ FLOETRY Say Yes (OreamWorks/ LSG F/LOON Just Friends (Flektra/EEG)
CHR/POP begins on Page 23. CHR/RHYTHMIC begins on Page 31. URBAN begins on Page 36.
b AR HOT AC 2o RGN
w W w W w W
1 1 CHRISTINA AGUILERA Beautiful (RCA/ 1 1 AVRIL LAVIGNE I'm With You (Arista/ 1 0 AUDIOSLAVE Like A Stone (Interscope/Epic)
2 2 SANTANA F/MICHELLE BRANCH The Game Of Love (Aristal 3 8 MATCHBOX TWENTY Unwell (Melisma/Atiantic) 2 2 3 DOORS DOWN When I'm Gone (Republic/Universal)
3 3 PHILCOLLINS Can't Stop Loving You /At/antic/ 5 UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic) 4 0 GODSMACK Straight Out Of Line (Republic/Universal)
5 4 FAITHHILL Cry (Warner Bros.) 2 4 KID ROCK WISHERYL CROW Picture (Lava/Atiantic) 3 4 FOO FIGHTERS Times Like These (Roswel/RCA/
4 5 VANESSA CARLTON A Thousand Miles (A&M/interscape/ 4 5 3 DOORS DOWN When I'm Gone (Republic/Universal) 5 5 LINKIN PARK Somewhere | Belong (Wamer Bros.)
6 o NORAH JONES Don't Know Why (Blue Note/Virgin) 6 8 COUNTING CROWS Big Yellow Taxi (Geffen/Interscopel 10 o TRAPT Headstrong (Warner Bros./
7 7 CELINE DION I Drove All Night (£pic/ 9 COLDPLAY Clocks (Capitol) 6 7 THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/|DJMG)
8 ) DARYLHALL & JOHN OATES Forever For You (U/-Watch/ 7 8 JOHN MAYER Your Body Is A Wonderiand (Aware/Columbia) 7 8 SALIVA Always (Island/IDJMG/
9 @) SHERYL CROW Soak Up The Sun (A&M/interscape) 8 9 SANTANA F/MICHELLE BRANCH The Game Of Love (Arista/ 8 9 SEETHER Fine Again (Wind-up/
12 (Y KELLY CLARKSON A Moment Like This (RCA/ 1 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 9 10 QUEENS OF THE STONE AGE No One Knows (/nterscope/
10 11 WHITNEY HOUSTON Try It On My Own (Arista/ 12 JOHN MAYER Why Georgia (Aware/Columbial - m STAIND Price To Play (Fijp/Elektra/FEG)
11 12 JOSH GROBAN You're Still You (743/Reprise/ 16 GO0 GOO DOLLS Sympathy (Wamer Bros.) 11 12 DISTURBED Remember (Reprise/
14 8 FLEETWOOD MAC Peacekeeper (Reprise/ 10 13 NORAH JONES Don't Know Why (Blue Note/Virgin/ 14 8 3 DOORS DOWN The Road I'm On (Republic/Universal)
13 SIXPENCE NONE THE RICHER Don't Dream... (Squint/Curb/Reprise) 13 14 NO DOUBT F/LADY SAW Underneath It All interscope/ 13 CHEVELLE Send The Pain Below (£pic/
15 15 PHIL COLLINS Come With Me (Lullaby) (Face Value/Atlantic) 14 15 CHRISTINA AGUILERA Beautiful (RCA/ 12 15 CREED Weathered (Wind-up/
17 8 JOHN MAYER Your Body Is A Wonderland (Aware/Columbial 15 16 BON JOVI Misunderstood (/sland//DJMG) 18 @ SALIVA Rest In Pieces (/sland/{0JMG)
20 UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic) 19 EVANESCENCE Bring Me To Life /Wind-up/ 15 SOCIALBURN Down (Flektra/EEG)
18 18 DANA GLOVER Thinking Over (Oream Works/ 26 TRAIN Calling All Angels (Columbia/ 21 BLACK LABEL SOCIETY Stillborn (Spitfire)
21 19 AVRIL LAVIGNE I'm With You (Arista/ 18 FLEETWOOD MAC Peacekeeper (Reprise/ 16 RED HOT CHILI PEPPERS Can't Stop (Warner Bros./
19 20 REGIE HAMM Babies (Refugee/Universal South) 17 20 SIXPENCE NONE THE RICHER Don't Dream... (Squint/CurtyReprisel 17 REVIS Caught In The Rain (Epic/
22 KID ROCK W/SHERYL CROW Picture / ava/Atlantic) 20 21 NO DOUBT Running {/nterscope) 30 LYNYRD SKYNYRD Red, White & Blue (Sanctuary/SRG)
28 FAITH HILL One (Warner Bros.) 21 LISA MARIE PRESLEY Lights Out (Capitol/ 23 ) POWERMAN 5000 Free (OreamWorks/
24 JAMES TAYLOR September Grass (Columbial 22 MAROON 5 Harder To Breathe (ctone/lJ) 19 &) ALLMAN BROTHERS Firing Line (Sanctuary/SRG/
23 24 HOOTIE & THE BLOWFISH Innocence (Atlantic/ 23 CHANTAL KREVIAZUK In This Life (Columbia) 20 SEETHER Driven Under (Wind-up/
25 @ DANIEL BEDINGFIELD If You're Not The One (Is/and//DJMG) 25 NORAH JONES Come Away With Me (Blue Note/Virgin/ 22 MUDVAYNE Not Falling (£pic/
16 26 ROD STEWART These Foolish Things (J/ - JEWEL Intuition (Atlantic/ 24 STONE SOUR Inhale (Roadrunner/IDJMG)]
26 8 NATALIE GRANT No Sign Of It (Curb/ 24 HOOTIE & THE BLOWFISH Innocence (At/antic/ 25 DOUBLEDRIVE imprint (Roadrunner//[DJMG)
29 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 27 28 SISTER HAZEL Your Mistake (Sixth Man/ 27 EVANESCENCE Bring Me To Life /Wind-up/
27 29 BONNIE RAITT Time Of Our Lives (Capitol) 30 8 FEEL Got Your Name On It (Curt/ 28 FORTY FOOT ECHO Save Me (Hollywood)
29

30 @ CHRIS EMERSON Broken Heart (Monomay/

#1 MOST ADDED
CELINE DION Have You Ever Been In Love? (£pic/

#1 MOST INCREASED PLAYS
FAITH HILL One Warner Bros.)

TOP NEW & ACTIVE
ROD STEWART They Can't Take That Away... {J/
MERCY ME | Can Only Imagine (ING/Curb)
RIC SANDLER I'll Let Ya Know (Rich /10/
SUZY K Teaching /Vellum/
LAURA PAUSINI if That's Love (Atlantic/

AC begins on Page 49.

ROBBIE WILLIAMS Feel (Virgin)

#1 MOST ADDED
TRAIN Calling All Angels (Columbia/
#1 MOST INCREASED PLAYS
TRAIN Calling All Angels (Columbia/

TOP 5 NEW & ACTIVE
THIRD EYE BLIND Blinded (When | See You) (Elektra/EEG)
BOWLING FOR SOUP Girl At The Bad Guys Want (Silvertane/ive)
RACHEL FARRIS I'm Not The Girl (Bip3)
ALL-AMERICAN REJECTS Swing Swing (DreamWorks)
PLUMB Real (Curt/

AC bagins on Page 49.

www americanradiohistorv com

TAPROOT Mine (Velvet Hammer/Atlantic)
#1 MOST ADDED
P.0.D. Sleeping Awake ek Rerrren!

#1 MOST INCREASED PLAYS
STAIND Price To Play (Flip/Elektra/EEG/

TOP 5 NEW & ACTIVE
UNLOCO Failure (Maverick/Reprise)
COLO Stupid Girl (Flip/Geffen/Interscope)
LIVE Heaven (Radioactive/MCA/

(HED) PLAKET EARTH Blackout Volcano/Jive/
BREAKING BENJAMIN Skin (Hollywood)

ROCK begins on Page 59.
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TYRESE How You Gonna Act Like That ()

SYLEENA JOHNSON Guess What (ival

VIVIAU GREEN Emotional Rollercoaster {Cclumbial

RON ISLEY F/R. KELLY What Would Yuou Da? (OreamWorks)
FLOEYRY Say Yes (OreamWorks/

BRIAK: MCKNIGHT Shoulda, Woulda, Coulda (Motown)

MUSIQ Dontchange (Def Soul/iDJMG)

JAHEM Fabulous (Divine MilyWB/

GERALD LEVERT Closure (Elektra/EEG)

ERYKiH BADU FJCOMMON Love Of Iy Life (Magic Johnson/MCA)
JAHEMM Put That Woman First (Divine Mil/ 4B/

HEATHER HEADLEY | Wish | Wasn't

KEM Love Calls (Motown/Universal)

WHITWEY HOUSTON One Of Those Days /drista/

KINDRED THE FAMILY SOUL Far Away (Hidden Beach/Epic)
AALIYAH Miss You (BlackGround/Univelsaly

KELLY PRICE He Proposed (Def SoutliME)

CHICO DEBARGE Not Together f/n The Paint/Koch)

INDIA.ARIE The Truth /Motown/

R. KELLY Ignition (/ive/

JOE F/MR. CHEEKS That Girl (Motown/Universal)

TONY TERRY In My Heart (Golden Boy!

GEORGE DUKE Guess You're Not The Qne /8PM/

K-Cl & JOJO This Very Moment (MCA/
JEFF WMAJORS Somebody Bigger (Music Ore/

KENNY LATTIMORE/CHANTE' MOORE You Don't Have To Cry fArista/
DAVE HOLLISTER Tell Me Why (Matorn/Umiversal)

R. KEELY Step In The Name Of Love (/ie/
SMOEKIE NORFUL | Need You Now (Pragrity?
WILLIE CLAYTON | Love Me Some Youl/C/stown/

WO e DN RS — S
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COUNTRY

DARRYL WORLEY Have You Forgotten (DreamWorks/
KENNY CHESNEY Big Star (BVA/

ALAN JACKSON That'd Be Alright (Arista)

TIM MCGRAW She’s My Kind Of Rain /Curt/

MARTINA MCBRIDE Concrete Angel (RCA/

KEITH URBAN Raining On Sunday (Capitol/

DIAMOND RIO | Believe (Arista/

CHRIS CAGLE What A Beautiful Day /Capito)l

RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian)
RASCAL FLATTS Love You Out Loud /Lyric Street/
LONESTAR My Front Porch Looking In /BNVA/

JIMMY WAYNE Stay Gone (DreamWorks)

JEFF BATES The Love Song (RCA/

JESSICA ANDREWS There's More To Me Than You (DreamWorks)
MONTGOMERY GENTRY Speed (Columbia)

CRAIG MORGAN Almost Home /Broken Bow/

JO DEE MESSINA Was That My Life (Curt/

PHIL VASSAR This Is God /Arista/

TOBY KEITH Beer For My Horses (OreamWorks)

TRACY BYRD The Truth About Men (RC4)

KID ROCK WISHERYL CROW Picture (Lava/Atiantic/
DEANA CARTER There's No Limit /Arista/

TRAVIS TRITT Country Ain't Country [Columbia)
GARTH BROOKS Why Ain't | Running (Capitol)

BRIAN MCCOMAS 99.9% Sure (Never...) L yric Street)
GEORGE STRAIT Tell Me Something Bad About... (MCA/
BRAD PAISLEY Celebrity /Arista/

SARA EVANS Backseat Of A Greyhound Bus /RCA/
WARREN BROTHERS Hey, Mr. President /BNA/

TRACE ADKINS Then They Do /Capitol)

Flcie

SMOOTH JAZZ
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26

MINDI ABAIR Lucy's (GRP/VMG)

DAVE KOZ & JEFF KOZ Blackbird (Rendezvous/WB)
KIM WATERS Waterfall (Shanachie/

KENNY G Paradise (Arista/

MICHAEL LINGTON Still Thinking Of You /3 Keys/
BOB BALDWIN The Way She Looked At Me (Varada)
BONEY JAMES Grand Central (Warner Bros.)

SPYRO GYRA Getaway (Heads Up)

JOAN OSBORNE 'll Be Around /Compendia/

EUGE GROOVE Rewind (Warner Bros.)

STEVE COLE Off Broadway /Warner Bros.)

CHIELI MINUCCI Kickin' It Hard (Shanachie)
CRUSADERS Viva De Funk /Verve/VMG/

GREG ADAMS ‘Sup With That (Rjpa/Blue Note)
NORAH JONES Come Away With Me /Blue Note/Virgin/
NATALIE COLE FIDIANA KRALL Better Than Anything /GRP/VMG)
JEFF LORBER Gigabyte (Varada/

PIECES OF A DREAM Loves Silhouette (Head's Up/

J. THOMPSON Tell Me The Truth /AMH)

NESTOR TORRES Watermelon Man (Shanachie/
GREGG KARUKAS Your Sweet Smile /V-Coded/
FOURPLAY Ju-Ju (Bluebird/AAL)

RICK DERRINGER Hot And Cool /Big3/

PAUL HARDCASTLE Desire (Trigpin’ 'n Rhythm)
NELSON RANGELL Look Again (4440 Music Group/
JONATHAN BUTLER Pata Pata /Warner Bros.)

BRIAN MCKNIGHT Shoulda, Woulda, Coulda /Motown/
RICHARD ELLIOT Corner Packet (GRP/VMG)

DAVID LANZ Romantica (Decca)

BRIAN CULBERTSON Say What? /Warner Bros.)

#1 MOST ADDED
EARTH, WIND & FIRE All In The Way (Rerise/

#1 MOST INCREASED PLAYS
JAHEIM Put That Woman First [Bavine MilyWB)

TOP 5 NEW & ACTIVE

TOM SCOTT FIANN NESBY You Are My Exerytiing (Higher Octave)
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LSG FILOON Just Friends /it 8. EFG)
EARTH, WIND & FIRE All In The \Nay (Reprise)
KIM WATERS You Know That | Love You (Shanachie)
WHITNEY HOUSTON Try It On My Own (Arista)

URBAN begins on Page 35.

LINKIN PARK Somewhere | Belong /Warner Bros.)
TRAPT Headstrong (Warner Bros.)

GODSMACK Straight Out Of Line (Repiiic:Universal)
AUDI®SLAVE Like A Stone //nterscope#pic)
DISTURBED Remember /Reprise/

STAIND Price To Play (Flip/Flektra/EE(L)

SEETBER Fine Again (Wind-up/

FOO AGHTERS Times Like These (Ro.sweliACA/
CHEVELLE Send The Pain Below /£pic/

MUDVAYNE Not Falling /£pic/

SOCIALBURN Oown (Elektra/EEG)

3 DOORS DOWN When |I'm Gone (Repetiic/niversall
CHEVELLE The Red (£prc/

SALINA Rest In Pieces //sland//0JMG)
EVANESCENCE Bring Me To Life (Windtup/

SALINA Always (Isiand/IDJMG)

3 DOCRS DOWN The Road I'm On (Ragubiic/Universal)
REVIS Caught In The Rain (Eprc/

COLD Stupid Girl (Fljp/Geffen/Interscog=y
DISTURBED Prayer (Reprise/

(HED) PLANET EARTH Blackout /Volcaro/uive/
POWERMAN 5000 Free (DreamWorks!

SEETHER Oriven Under /Wind-up/

STONE SOUR Inhale (Roadrunner/|DJMG)
BREAKING BENJAMIN Skin (Hollywond)

TAPRDOT Mine (Velvet Hammer/Atlantic)

BLACK LABEL SOCIETY Stillborn /Sp/ﬁfirw

UNLOLCO Failure (Maverick/Reprise)

FINCK What It Is To Burn (Drive-Thru/MCA/

THEDﬂY OFA DEADMAN Make Up Ydur Mind /ﬁaadmnne///DJMGl

#1 MOST ADDED
MARILYN MANSON Mobscene (Nazhing/interscope)

#1 MOST INCREASED PLAYS
STAIND Price To Play (Fhg/Etzhtre/FEG)

TOP 5 NEW & ACTIVE
CLOSURE Look Out Below| (7} 7/
FORTY FOOT ECHO Save Me ‘Holwood/
MEMENTO Nothing Sacred (foluanbia/
ACROMA Sun Rises Down (Reputic/tniversall
P.0.D. Sleeping Awake (Maverik/Reprnise)

ROCK begins on Page 59.

cocn\:cn.z:-mwm—-g

#1 MOST ADDED
BROOKS & DUNN Red Oirt Road (Arista/

#1 MOST INCREASED PLAYS
GEORGE STRAIT Tell Me Something Bad About Tulsa /MCA)

TOP 5 NEW & ACTIVE
AARON LINES Love Changes Everything (RCA/

JENNIFER HANSON This Far Gone (Capitol
BLAKE SHELTON Heavy Liftin' (Warner Bros.)
BRAD MARTIN One Of These Oays (£pric/
CHARLIE ROBISDN Walter /Columbia)

COUNTRY begins on Page 42.

LINKIN PARK Somewhere | Belong /Warner Bros.)
EVANESCENCE Bring Me To Life /Wind-up/
AUDIOSLAVE Like A Stone f/nterscope/Epic)

TRAPT Headstrong /Warner Bros.)

RED HOT CHILI PEPPERS Can't Stop /Warner Bros.)
FOO FIGHTERS Times Like These /Roswel/RCA/

AFI Girl's Not Grey (DreamWorks/

WHITE STRIPES Seven Nation Army (Third Man/V2)
CHEVELLE Send The Pain Below /£pic/

STAIND Price To Play (Flip/Elektra/EEG)
GODSMACK Straight Out Of Line (Regublic/Universal)
QUEENS OF THE STONE AGE No One Knows (/nterscope/
USED Buried Myself Alive (Reprise/

GOOD CHARLOTTE The Anthem (£pic/

ATARIS In This Oiary (Columbia)

FINCH What It Is To Burn (Drive-Thri/MCA)

3 DOORS DOWN When I'm Gone (Republic/Universal)
SEETHER Fine Again /Wind.up/

SUM 41 The Hell Song //sland//DJMG)

FOO FIGHTERS All My Life /Roswel{/RCA)

@ COLD Stupid Girl (Fljp/Geffen/Interscape/

28
29

D

ALL-AMERICAN REJECTS Swing Swing (DreamWorks)
SALIVA Rest In Pieces //s/and//DJMG)

BLUR Crazy Beat (Virgin)

QUEENS OF THE STONE AGE Go With The Flow //nterscope)
SEETHER Oriven Under (Wind-up/

REVIS Caught In The Rain (Epic/

DISTURBED Remember /Reprise/

(HED) PLANET EARTH Blackout (Volcana/Jive/

TAPROOT Mine (Velvet Hammer/A r/anm‘/

#1 MOST ADDED
P.0.D. Sleeping Awake (Maverick/Reprise)
#1 MOST INCREASED PLAYS
STAIND Price To Play (Fljp/Elektra/FEG)

TOP 5 NEW & ACTIVE
TAKING BACK SUNDAY Cute Without The E (Cut...) (Victary/
SHINEDOWN Fiy From The Inside /Atlantic/
EMINEM Sing For The Moment (Shady/Aftermath/interscape)
SOUTH FM Oear Claudna IMCA)
DATSUNS

ALTERNATIVE begins on Page 66.

www americanradiohistorvy com

#1 MOST ADDED
BRIAN CULBERTSON Say What? (Wamer Bras.)

#1 MOST INCREASED PLAYS
BRIAN CULBERTSON Say What? (Wamer Bros.)

TOP 5 NEW & ACTIVE
WALTER BEASLEY Precious Moments (¥-Coded)
PHIL COLLINS Come With Me (Lullaby) (Face Value/Atlantic)
LARRY CARLTON Put It Where You Want It (Warner Bros./
MICHAEL MANSON Keys To My Heart (4440 Music Group)
NORMAN BROWN The Feeling | Get (Wamer Bros.)

Smooth Jazz begins on Page 56.

TRIPLE A
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JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG)
COLDPLAY Clocks (Capitol)

JOHN MAYER Why Georgia /Aware/Columbia)

COUNTING CROWS Big Yellow Taxi /Geffen/Interscope)
FLEETWOOD MAC Peacekeeper (Reprise/

WALLFLOWERS How Good It Can Get //nterscope/

JACK JOHNSON The Horizon... (Moonshine Conspiracy/Universal)
BEN HARPER With My Own Two Hands (Virgin/

JAYHAWKS Save It For A Rainy Day /American/Lost Highway/IDJMG)
DAVID GRAY Be Mine (A TO/RCA)

LUCINDA WILLIAMS Righteously /Last Highway/

DAVE MATTHEWS BAND Grey Street (RC4/

ZIGGY MARLEY True To Myself (Private Music/AAL)

RHETT MILLER Come Around /Elektra/EEG)

TRAIN Calling All Angels (Columbia)

PETE YORN Come Back Home (Columbia)

JOHNNY MARR Down On The Corner /iMusic/

TORI AMOS Taxi Ride (Epic/

ALLMAN BROTHERS Firing Line /Sanctuary/SRG/

PAUL SIMON Father And Daughter (Nick/Jive/

KATHLEEN EDWARDS Six 0'Clock News (Zog/Rounder/

FEEL Got Your Name On 1t /Curby

BECK Lost Cause (Geffen/Interscope)

MATCHBOX TWENTY Unwell (Melisma/Atlantic/

JOHN HIATT My Baby Biue Vew West/

SOUNOTRACK OF OUR LIVES Sister Surround {Republic/Universal
MAROON 5 Harder To Breathe /Octane/J)

JOHN EDDIE Let Me Down Hard (Thrill Show/Lost Highway)

DAR WILLIAMS | Saw A Bird Fly Away (Razor & Tie)

COLDPLAY The Scientist /L'ap/m//

#1 MOST ADDED
TRAIN Calling All Angels (Columbia)

#1 MOST INCREASED PLAYS
COLDPLAY The Scientist (Capital

TOP 5 NEW & ACTIVE
THORNS | Can't Remember /Aware/Columbia/
THIRD EYE BLIND Blinded (When | See You) (Elektra/EEG)
WILL HOGE Be The One (At/antic/

/
3 DOORS DOWN When I'm Gone /Republic/Universall

TRIPLE A begins on Page 71.
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By Erica Farber

eteran broadcaster Mike Kirtner and his
partner, Huntington, WV entrepreneur Tom
Wolf, are as different as night and day, but
these kindred spirits just celebrated their
10th year of operating Kindred
Communications, a very different broadcast
model located in market No. 151.

As President of the company, Kirtner
leads what he refers to as an
entertainment company. It includes four
radio stations, West Virginia's largest
nightclub, a weekly publication dedicated

to Marshall University’s sports teams and a couple of local
restaurants. The company is also one of the largest
concert promoters in the state. Kindred is a locally owned
company, and Kirtner views his commitment to the
community as a true partnership. His method of
spreading resources around the company and utilizing
self-promotion has worked very well for this small-market
broadcaster.

Getting into the business: "My grandfather owned
a cable TV system, and I always loved radio. I used to
make radio tapes when I was in the fifth grade. It's all I
ever wanted to do. I grew up in Huntington and went to
Marshall University. I left here, went to Pennsylvania,
then Louisville, then came back here as an owner.”

' Moving into ownership: "When deregulation came
in, I saw that it was a good time to own radio stations
but didn't think it was a particularly good time to be an
employee of a station. That's when I decided I wanted to
get into ownership. With deregulation comes downsizing.
I didn't want to be a 50-year-old working for a 30-year-
old. I've learned that the closer you are to the bank, the
more control you have.

“When I was in Louisville, Capital Broadcasting was
going through changes. I put together an investors group
to buy the Capital property in Louisville. It didn't
happen, because Ken Johnson wanted to sell the whole
group. I started looking at other deals that I knew had
been made in other places. One I had marked down was a
station that Tom Wolf had bought. I called him two years
to the day after he bought it. I figured it would take a
while for him to decide if he wanted to be in the
business. He didn't call me back. I knew an employee at
the station and asked him to have Tom call me.

“When Tom finally did call, he said he didn't want to
sell. I suggested that we meet so that, in the event he
ever changed his mind, at least he would know me. That's
how we started our relationship. I jokingly said to Tom
that I should move back to Huntington, run for mayor
and run the radio station. He called me the next day and
said, ‘Do you really want to run for mayor? I said, Not
really — my mother reads the paper’ He suggested that I
think about coming back anyway. Financially, it didn't
make any sense for me. He said to let him worry about
the financial part. We put together the deal for me to
move back to Huntington.”

Founding Kindred: "Tom had an AM and FM here. I

92 * R&R April 18, 2003

MIKE KIRTNER

President, Kindred Communications

went into partnership with him. Since I have been here
we have changed the name to Kindred Communications
and gotten into other areas of business. We also bought
additional radio stations.”

Mission of the company: “We're an entertainment
company. With complete deregulation, the decision had
to be made: Do you want to put millions of dollars into
something that’s going to give you cash flow, not return
on investment, or do you want to place your money
more strategically and use the radio station as the hub
of the wheel? Everything we do can be related back to
the station. For example, we have the Wild Dog Saloon.
That idea came from what I saw in Nashville, with
Gaylord owning the Wild Horse Saloon. The only
difference was, we named it after our Country radio
station, The Dog WDGG/Ashland, KY. We have
restaurants — Fiesta Bravo and Buddy’s Barbeque. That
doesn't directly relate, although we do promotions. If
someone needs food or a catered event, we can take care
of that. If we have an advertiser that wants to promote,
we can bring the whole package.

“We recently bought a weekly newspaper called The
Herd Insider. That was a Marshall University newspaper.
We're the flagship station, for Marshall sports, so this
was a natural. Marshall University picked it up and made
it the official newspaper of its fundraising organization.
That was something we didn’t anticipate. We have a
circulation base of over 10,000 people. The Marshall pre-
game shows became The Marshall Herd Insider on our
radio station, and at the same time the newspaper
promotes the fact that our radio station is the flagship
of Marshall sports.

“Everything cross-promotes. If we're doing bumper
stickers or handouts, we use our retail facilities to
promote the radio station, and, in turn, the station
promotes the other businesses. We have four stations, all
locally programmed, with the exception of one AM that
carries ESPN.”

Long-range plans: “We will buy additional radio
properties. We're looking regionally, within 150 to 200
miles of where we are. Ten years ago, when we first
started, we had a celebration if we kept the stations on
the air for one week in a row without any kind of
downtime for technical difficulties. From that base we've
been able to grow as a company. We're in a position to
buy additional properties. We have management in place
to buy additional properties. They will be part of a farm
system to develop talent, if people want to move up.”

Biggest challenge: “Recruitment of talent, both in
sales and programming. Were doing a very poor job of
getting young people into our business. I hung around a
radio station for two years before I ever had a job. Now
the consultants are 50 years old. This used to be a young
man’s business. I thought we would continue to see
younger people come into it, but theyre not, and that’s
dangerous.

"I don’t think we're giving them the opportunity.
First, we're trying to eliminate so many costs. It's
cheaper to put on a satellite service than it is to put in a
$6-$10 an hour person. We're doing it because of the
bottom line, disregarding what's going to happen down
the road in developing talent. As we get more syndicated
and have one city feeding multiple stations, we're
playing right into the hands of satellite radio. When
satellite sounds as good as terrestrial, what difference
does it make?”

State of the industry: “From an ownership
standpoint, it's better. From an employee’s standpoint, it's
worse. There are fewer jobs. That's one of the things that
was very important to me, to get into a situation where
the people who worked here could be loyal to the
company, and we could be loyal back. When people come
to visit us, they say it's a throwback to what radio was 15
or 20 years ago. It’s still fun. That’s what drew everyone
into it, and that’s what's been taken away from it.”

www americanradiohistorv com

His business: “Our first-quarter sales were well
ahead of last year’s, and this is radio only. We're 12%
ahead of last year, which shocks me. West Virginia is far
removed from the tension of New York or Los Angeles.
That’s one of the good things about living here. I have
a neighbor with two little girts. They were running up a
field one day, and I thought, ‘That looks like Little
House on the Prairie! Kids here are still raised as
children. They don’t have to grow up real quick. There
is a sense of safety here that I don't think everybody is
feeling.”

Something about his company that might
surprise our readers: “It’s very profitable. Money is
money, and radio is radio. Whether it's Huntington,
Detroit or Louisville, it’s all about selling advertising,
providing an entertaining product for people and getting
your audience to identify with you. Frankly, the biggest
surprise is that doing radio here is harder than it is in a
larger market. There’s less margin of erro1. You've got to
make sure you get it. If you mess it up, you don't get an
T get them tomorrow’ attitude, You've got to be really
good every day.”

Most influential individual: "Herb McCord,
without a doubt. My nickname in Greater Media was
"Little Herb, and I used to drink as well as him. Who's
going to be the next Herb in our business? Is it going to
be a stockbroker or a broadcaster? I hope there are guys
out there like Herb, guys who eat, sleep and love
broadcasting. Herb, Ken Johnson. It was fun. Our
business has become such a cover-your-rear business.
This was never meant to be a business of defense. It's
always more fun when you're playing offense.”

Career highlight: “Starting this company, because I
never thought I'd do it. It wasn't something I set out to
do. I've worked for about three different companies. My
philosophy was that you hitched your wagon to an
engine you trusted and wanted to work with for a long
time. As I saw the business change, I recognized change
and the importance of staying ahead of it. That way I
haven't been caught playing defense. I've been very
fortunate.”

Career disappointment: “I wish I could have put
together the deal in Louisville. I wasn't able to finish it. By
the same token, that disappointment led to the
opportunity here. That's not bad. Radio’s been good to me.”

Favorite radio format: “Talk, Rock, Country and
Gospel.”

Favorite television show: "I like the new Dragnet,
and I like the old Bonanza.”

Favorite song: Do You Believe in Magic? by The
Lovin’ Spoonful.”

Favorite book: "I just read a book called Crum,
about a West Virginia coal-mining town. It's hysterical.”

Favorite movie: "It's a Mad, Mad, Mad, Mad World
and Sound of Music.”

Favorite restaurant: “Ruth’s Chris.”

Beverage of choice: “Sweet tea or Jack and Coke.”

Hobbies: “Photography. Since I moved back to West
Virginia, I enjoy four-wheeling. I don't hunt or fish; I
just like going out in the woods. It's so pretty. It's kind
of like having a horse without having to feed it.”

E-mail address: "mikek@ezwv.com.”

Advice for broadcasters: “Find the passion and
start listening to your heart again. Quit just reading
research. Use research as a guide, not as an absolute.
Every town has an opportunity for a Kindred
Communications. People still want to feel good, and
that's what we're in the business of doing. We are in the
entertainment business. Radio was meant to be
entertaining. Sometimes we forget that. If you take care
of the main thing, the share price, the profit —
everything — will follow. It will all be there. Two times
in my career I have moved to make less money, and I
have always made more money in the long run. I've
never moved just for the check.”
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The Trustees of the Foundation of American Women in
Radio and Television invite you to celebrate quality
programming for, by and about women at

the 28th Annual Gracie Allen Awards™ Gala.

Gracies Sponsors

The Foundation of AWRT
grateful y acknowledges

the follcwing 2003 Gracies™
sponsors for their generous
support and contributions.

President’s Circle
- ABC

- Arbitron

+« CBS

« CNBC

- Katz Media Group

+ Lifetime Television

« NBC News

+ New Born Channel / iVillege
+ Oxygen Media

Publications

» Broedcasting & Cable
» Electronic Media

» Radio & Records

« Radio Ink

For more irformation about sponsorshig, contact Amy Lotz at (703) 506-3290.

Gracie Allen Awards™ Sponsorship and Gala Registration

Individual Tickets

4 Advance purchase . ... . . .. 3200

4 AWRT member ... .. ... ... . $175

4 Tickets (if available) at the door. . . $250

For more information, contact AWRT at (703) 506-3290.

Payment Information

4 Check/Money Order (payable to AWRTF)
QVISA 21 MasterCard d American Express

Card Number

Ex;f ration Date

Signature

Total Enclosed

Name

Title

Company

Ful Address

City/State/Zip

Phone

Fax

Sponsorship Opportunities

1 President’s Circle | $10,000

e Ten VIP passes to the 2003 Gracie Allen Awards™
{one table)

¢ A full-page ad in the awards program

e Opportunity to distribute a promotional item a: the
event

e Recognition in press releases, marketing collazeral
and on-site event signage

4 Producer | $7,500

¢ Six VIP passes to the 2003 Gracie Allen Awards™

¢ A full-page ad in the awards program

¢ Opportunity to distribute a promotional item a- the
event

¢ Recognition in marketing collateral and on-site
event signage

Q Director | $5,000

e Four VIP passes to the 2003 Gracie Allen Awerds™

* A half-page ad in the awards program

¢ Recognition in marketing collateral and on-site
event signage

Send with payment to
AWRT
8405 Greensboro Drive, Suite 800
MclLean, VA 22102-5104
Fax: (703) 506-3266
Phone: (703) 506-3290
WwWw.awrt.org

Proceeds benefit the Foundation of AWRT.
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Forever And For s

IMPACTING MAINSTREAM AC
THIS WEEK!

sam\,'a\ﬂm.\

Forever And
For Always

THESE STATIONS COULDN’T WAIT!

KKCW/Portland WSNY/Columbus
WBBE/Baton Rouge KKMJ/Austin
KVLY/McAllen

i
If? d = ’
'
. Picked as a SMASH HIT with the core female demo by Rate The Music.
: <>
? Bor- John "Mutt” Lange - ' ..-’"-- B i vEREAe MuSIC COMPANY \Slt\lD amh%m. \
| by Mik '--ipley & Management: Q Prime - P - © 2003 Mercury Records, a Di#iswn of UMG Recordings, Inc
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