
NEWSSTAND PRICE $6.50 

Loon: One Most Added Bad Boy 
Loon grabs Most Added 

honors this week at CHR/ 

Rhythmic and Urban with 

"How You Want That," 

featuring Kelis. The track is 

the tirst release by Sean 

"P. Diddy" Combs' 

company. Bad Boy 

Entertainment, under its 

new alliance with Universal 

Records. 
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Hall In The House 
Dana Hall joins R &R as Urban Ecitor. effective May 21. 

Based in New York, she will 

cover the Urban and Urban 

AC formats in the weekly 

R &R Urban pages and in 

R &R's faxes and electronic 

publications. Hall was most 

recently Managing Editor of 

the R &B section of Airplay 

Monitor. More details on 

the next page. 
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I N S I D E 

NEW RESEARCH NUGGETS 

Which formats are seeing increased revenue 

from key product categories? This week's 

Management/Marketing /Sales section offers 

the first of a two -part Miller Kaplan study of 
15 advertising segments. Also, check out 
highlights from Interep's latest "Format 

Study," showcasing how 20 formats rank 

according to key audience characteristics, 

and learn how listeners are responding to 
commercial loads in a Paragon Media 

Strategies exclusive. John Lund gives 
specific ideas on using research to find more 
listeners, and a new Ask the Experts feature 

offers responses from leading voices on 

selecting the right research company. 

Pages 1, 8 -12 

SMOOTH JAll STAR 

GRPNerve recording artist Mindi Abair locks 
in another week on top of the R &R Smooth 

Jazz chart with "Lucy's." Her influential hit 
and breakthrough CD release are the focus of 

Smooth Jazz Editor Carol Archer's column 
this week. 

Page 63 

rr: NUMBER ONES 

CHR/POP 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 

CHR/RHYTIMIC 
50 CENT 21 Ouestions (Shady /A fermatNlnterscope) 

URBAN 

50 CENT 21 Questions (Shady /A ftermath/lnterscope) 

URBAN AC 

FLOETRY Say Yes (Dream Works) 

COUNTRY 

TIM MCGRAW E he's My Kind Of Rain (Curb) 

AC 

CHRISTINA AGL ILERA Beautiful (RCA) 

HOT AC 

MATCHBOX TWENTY Unwell (Atlantic) 

SMOOTH JAll 
MIND! ABAIR Lucy's (GRPNMG) 

ROCK 

AUOIOSLAVE Libe A Stone (lnterscope,Epic) 

ACTIVE ROCK 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

ALTERNATIVE 

LINKIN PARK So nevrhere I Belong (Warner Bros.) 

TRIPLE A 

JOHN MAYER Why Georgia (Aware /Columba) 

CHRISTIAN AC 

FFH You Found Me (Essential) 

CHRISTIAN CHR 

THIRD DAY Ycu Tre So Good To Me (Essential) 

CHRISTIAN ROCK 

12 STONES Crash (Wind -up) 

CHRISTIAN INSPO 

SCOTT KRIPPAYNE Live To Worship (Spring Hill) 

SPANISH CONTEMPORARY 

RICKY MARTIN TEI Vez (Sony Discos) 

TEJANO 

JIMMY GONZALEZ Y GRUPO MAll Dame Un... (Freddie) 

REGIONAL MEXICAN 

CONJUNTO PRIMAVERA Una Vez Más (Fonovisa) 

TROPICAL 
GILBERTO S. ROSA Si Te Digeron (Sony Discos) 
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Hall New R &R Urban Editor 
Journalist, radio vet to be based in New York 

R &R has named respected journalist and 
former Urban programmer Dana Hall to the po- 
sition of Urban Editor, based in the New York 
City area. Hall joins R &R from Billboard's Air- 
play Monitor publication, where she was most re- 
cently Managing Editor for the R &B section. 

Hall will be responsible for all aspects of writ- 
ing and reporting for R&R's multiple Urban and 
Urban AC printed and electronic publications, in- 
cluding the weekly column in the newspaper, 
weekly HotFax update and the Urban format 
room at www.radioandrecords.corn. Hall will also 

HALL See Page 16 

Hall 

Mine Your Own Business: Focus On Radio Research 
Talk, Smooth Jazz head ad- segment growth in Country leads 18 +, AC tops 25 -54 in Interep's 
new Miller Kaplan format study 
By Jett Green 
ASP Executive Editor 
¡preen ®radioandrecords com 

An exclusive new study 
by Miller, Kaplan, Arase & 
Co. shows Talk and Smooth 
Jazz outperformed 19 
other formats in 30 
top markets dur- 
ing 2002 in terms 
of revenue in- 
creases across 15 
major advertising cat- 
egories. The survey, 
which covered approxi- 
mately 500 stations, shows 
radio revenue in these 15 
categories up a combined 
10.1% compared to 2001, 
with every format improv- 
ing except Classic Hits. 

Financial services was 
the darling growth cat- 
egory, up a whopping 
28.3% overall in 2002, fol- 
lowed by television and 
concerts /theaters /movies. 
The weakest of the 15 ad 

categories was foods, followed 
by grocers /convenience /liquor 
stores and department /dis- 
count stores /shopping centers. 

Below are the overall format 
rankings, followed by break- 

outs and brief comments on 
each measured advertising 

category. Sales managers, 
particularly in larger mar- 
kets, will find it interest- 

ing to compare these re- 
sults to their own stations' 

performance. 

All Formats 
Format %'Change 
Talk 21.2 
Smooth Jazz 18.4 
Adult Standards 17.2 

Urban 16.7 
Alternative 15.4 
News 13.4 

Sports 12.2 

Active Rock 12.0 

Spanish 11.3 

Urban 11.1 

Classic Rock 10.2 

See Page 8 

latest format report 
With an average of 41.8 mil- 

lion weekly listeners, Country 
is now the leading format for 
delivering 18+ adults nation- 
ally, according to exclusive new 
findings in the latest annual 
"Interep Radio Format 
Study." CHR finishes sec -., 
ond, with 38.4 
million listen- 
ers, followed by 
former No. 1 format AC, which 
falls from 45.9 million to 38.3 
million. 

In terms of 25-54 come, how- 
ever, AC remains the leader, 
despite dropping from 32.6 
million listeners to 27.4 million. 
Country is still No. 2, with 25.9 
million, and CHR /Pop and 
Classic Rock hold on to the 
third and fourth positions. 
Moving into the top five - 
overtaking Oldies - is Rock, 
with 16.6 million listeners. 

Big 18+ come improvements 
are demonstrated by Rock, up 
39%, to 23.4 million listeners, 

and Sports, up 30%, to 8.6 
million. Notable decreases 
are seen at Oldies and Clas- 
sic Rock, as each loses 36% 
of its 18+ cume in the study. 

In the R&R Advantage In- 
dex -R &R's qualitative 
analysis of formats by me- 

dian audi- `EPence income, " N 
percentage of 

audience with college de- 
grees and percentage of 
home ownership - Classi- 
cal edges ahead of Sports in 
2003. As they did in the 2002 
study, Sports, Classical and 
News are again the top 
three in highest average me- 
dian household income, 
while Adult Standards con- 
tinues as the top format for 
home ownership. Significant 
increases in that category are 
seen in listeners of Alterna- 
five, Smooth Jazz, Oldies and 
News /Talk programming. 

See Page 10 
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Grady Becomes 
President, Sony 
Music Nashville 
By Lon Helton 
R &R Country Editor 
lhelton#md,oandrecords.corn 

DMZ Records President 
John Grady has been named 
President of Sony Music Nash- 

ville. He suc- 
ceeds Allen But- 
ler, who left the 
label on May 2 
after a decade at 
the helm. Grady 
will oversee all 
aspects of op- 
erations for the 
Sony Musc Nash- 

ville family of labels, which in- 
cludes Columbia /Nashville, 
Epic /Nashville, Lucky Dog 
and Monument. 

While nothing is official yet, 

Grady 

GRADY See Page 22 

Plan Targets Response Rates 
Arbitron program rolls out over three years 

Arbitron last week handled 
a full- throttle attack on de- 
clining response rates by 
unveiling a multifaceted 
plan that met with the ap- 
proval of various watchdog 
groups that have stepped 
up their calls for action on 
the issue. 

First and foremost, Arbi- 
tron has developed the plan 
to "enhance the quality of its 
radio ratings service." As re- 
sponse rates and consent 
rates have slid, many have 
questioned the accuracy of 
some of the ratings data 
compiled by Arbitron. The 
first initiatives of Arbitron's 
multiyear enhancement pro- 
gram commence with the 
spring 2003 book. The 
program's final initiatives 

are set to come to fruition in 
2005. 

"Response rates and other 
key measures of sample 
quality have always been an 
integral part of our long- 
term strategic planning at 
Arbitron," U.S. Media Ser- 
vices President Owen Char - 
lebois said. "The program 
we are unveiling is the result 
of our continuing consulta- 
tions with many of our cus- 
tomers and leading industry 
organizations." 

The enhancement pro- 
gram has both short- and 
long -term objectives. First, 
beginning with the forth- 
coming spring ratings, addi- 
tional diary and followup 

ARBITRON See Page 22 

Earnings: 
Q2 Uncertainty 
Looms In Radio 
By Joe Howard 
R &R Washington Bureau 
jnoward®radioandrecords.rom 

Though declared over by 
President Bush, the war in Iraq 
continues to contribute to eco- 
nomic uncertainty in the radio 
industry. During his company's 
Ql earnings conference call last 
week, Clear Channel Presi- 
dent /COO Mark Mays said the 
company in Q2 is expecting 
anywhere from a low- single- 
digit decline to a low- single- 
digit increase in radio revenue. 

Still, Mays was pretty bullish 
about a recovery in advertising 
and pointed to improvements 
in consumer confidence and 
advertisers who say they're 
planning to return once they 
figure out when and how they 

EARNINGS See Page 6 

Register for R &R Convention 2003 at www.radioandrecords.com 
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EMI Music Collective Bows 
Carroll leads centralized promo dept. for EMI labels 

By Frank Correla 
MR Musc Edaor 
kardaendwMreeo,ds,ran 

EMI Recorded Music North 
America is launching a new 
centralized radio promo- 
tion organization called 
EMI Music Collective to 

service several of the 
company's labels and maxi- 
mize EMI artist penetration 
at all radio formats. 

Veteran radio promotion 
executive Kevin Carroll 
has been tapped by EMI to 
oversee the EMC team, 
which will work primarily with art- 
ists on EMI's Angel /Blue Note/ 
Manhattan, Astralwerks and S- 

Curve labels. EMC will also aug- 
ment EMI's radio promotion efforts 
for EMI Canada and EMI Christian 
Music Group artists, as well as for 

the Narada and Higher Octave la- 

bels. 
Most recently VP /Promotion at 

Angel /Blue Note /Manhattan Rec- 

ords, Carroll assumes the new title 
of VP /EMI Music Collective, based 
in New York. He reports to EMI Re- 
corded Music North America Chair- ha r- 

man /CEO David Munns and COO 
Ivan Gavin. EMI Exec. VP Philip 
Quartararo, who oversees EMI Mu- 

sic Marketing, will also ad- 
vise EMC. 

"Kevin Carroll and his 
team will help us unlock 
even more untapped po- 
tential and use their lever- 
age to give more EMI artists 
exposure in every platform 
of radio," Munns said. "As 
we saw with the break- 
through success of artists 
like Norah Jones, musical 

tastes aren't easily defined, but 
EMI Music Collective will help us 
increase our effectiveness by con- 
necting artists from every area of 
EMI to wider American audi- 
ences." 

Joining EMC as National Sr. Di- 

rector /Pop Promotion is Mitchell 
Mills, who most recently held a 

similar post at Artemis Records. 
The new organization will also in- 

clude Dan Connelly as National 
Director /Rock Formats. He moves 

troll arroll Ca C 

CARROLL See Page 15 

R &R Expands RTM Print Data 
Effective this week, expanded demographic information will be avail- 

able for RateTheMusic.com in the pages of R &R. 
Now, along with the 12+ scores, R &R will print three demographic scores 

for each of the seven formats, as follows: 
CHR/Pop: women 12 -17, women 18 -24, women 25 -34 
CHR/Rhythmic: persons 12 -17, persons 18 -24, persons 25 -34 
Country: persons 25 -54, women 25-54, men 25-54 
AC: women 25 -54, women 25 -34, women 35 -54 
Hot AC: women 18 -34, women 18 -24, women 25 -34 
Rock: men 18 -34, men 18 -24, men 25 -34 
Alternative: persons 18-34, men 18 -34, women 18 -34 

"R &R is proud to continue to enhance its relationship with Rate - 
TheMusic.com - the industry standard for Internet music research and 
testing," R &R Director /Charts Anthony Acampora commented. "There are 
a lot of imitators out there, but the consistent data and large sample sizes 
that RateTheMusic.com presents every week represent the quality that 
R &R strives to provide its reacers " 

RateTheMusic.com surveys appear each week in their respective for- 
mat faxes and the R &R newspaper. R &R began its partnership with 
RateTheMusic.com in 2000 and is the exclusive publication for print data. 

SECRETARY OF ... MUSIC? U.S. Secretary of Defense Donald 

Rumsfeld (r) showed off his hidden radio talents when DreamWorks artist 

Darryl Worley recently visited the Pentagon to give a performance. Before 

bringing Worley onstage, Rumsfeld took the mike and announced, "His song 

'Have You Forgotten' has been No. I for four weeks. Please welcome Darryl 

Worley!" 

SUPERSTARS ALL AROUND New York restaurant 66 was the setting 

for the April 24 listening party for Virgin Records artist Thalia's new song, "I 

Want You," featuring Fat Joe. The international recording artist and actress will 

release her first English- language album in the U.S. in July Seen here taking a 

moment from the party to smile for the camera are (I -r) Barbara Walters, 

Tommy Mottola and Thalia. 

WDTW Taps Trapane As PD 
John Trapane has been named 

PD of Clear Channel's '80s -based 
Classic Hits WDTW (The 
Drive)/Detroit. He is cur- 
rently Asst. PD /MD at 
Infinity's Country KILT/ 
Houston. 

The move to WDTW re- 
unites Trapane with Clear 
Channel /Detroit OM Dar- 
ren Davis, who was OM of 
Infinity/Houston before his 
move to Motor City. Tra- 
pané s last day in Houston is May 
15, and he will join WDTW on May 
27. 

"John was my left arm and a 

good portion of my right arm in 
running the stations in Houston, 
and his strongest suit is his creativ- 
ity," Davis told R &R. "He has the 
ability to translate good ideas into 

good product. It's a perfect fit for 
the job that we have here in De- 

troit." 
When asked if any on -air 

changes are in store for 
The Drive, Davis replied, 
"There will absolutely be 
no tweaks. I can't say that 
emphatically enough. John's 
not coming in to reinvent 
the music on the station; 
he's coming in to reinvent 
the fun, promotional aspect 

of the station. We've worked very 
hard over the last two months to 
get the music leaned up and to get 
the station sounding the way it was 
supposed to have sounded." 

Interestingly, when Trapane was 
hired by Davis in Houston two 

TRAPANE See Page 22 

Trap arm 

O'Shea Offers All Comedy Radio 
Get ready to chuckle, giggle or 

even guffaw - All Comedy Radio 
is gearing up for a July 
launch. 

ACR which is in Holly- 
wood with studios located 
on Sunset Boulevard, is 
headed by veteran radio ex- 

ecutive Michael O'Shea, 
who serves as CEO. ACR's 
other founders include 
former music -industry 
publisher and comedy im- 
presario Kent Emmons, who is 
Chairman; former Comedy Central 
executive John Storer, who be- 
comes Exec. VP /Business Develop- 
ment; and Los Angeles attorney 
and comedy -business executive 
Howard Levine, who is named 
Exec. VP /Legal Affairs. 

ACR will offer a mix of exclusive 

short -form comedy programming 
for use in specific dayparts or for 

continuous use, should a 

station wish to flip to an 
all- Comedy format. In ad- 
dition to stand -up routines 
from new and established 
comedians, ACR will offer 
affiliates news parodies, 
parody songs and morning 
show -type radio comedy. 

It is offering its program- 
ming on a market- exclu- 

sive basis, with all- barter available 
in rated markets. 

O'Shea told R &R that ACR's 
programming will include inter- 
views with up- and -coming comics 
and that the company has con- 
tracted 117 morning hosts across 
the country to collaborate on topical 

O'SHEA See Page 15 
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Harris To PD At 
KALC /Denver 

Veteran programmer and air tal- 
ent BJ Harris has been named PD 
of Entercom Hot AC KALC (Alice 
106)/Denver. Harris was most re- 
cently OM of Clear Channel's 
WKFS & WVMX /Cincinnati and 
replaces Tom Gjerdrum, who re- 
cently transferred to Entercom's 
WMYX /Milwaukee. 

"I am very excited about this op- 
portunity," Harris told R &R. "I re- 
cently read a great article about 
Entercom CEO David Field and 
was very impressed by his philoso- 
phy. He's a programming -driven 
guy, which makes him a man after 
my own heart. 

"[VP /Programming] Pat Paxton 
is another legendary programmer, 
and Market Manager Jerry Mc- 
Kenna knows a ton about this 
business, so I have lots of assets to 
draw upon. It feels like I'm start- 
ing back again with a bunch of old 
friends." 

Harris did admit that the road to 
this gig contained at least one pot- 
hole: "At one point McKenna tried 
to offer me Denver Nuggets tick- 
ets, which almost killed the deal - 
but we managed to work through 
it," he said, laughing. "The envi- 
ronment here is very comfortable, 
and it all feels right. It's time to 
crank Alice up again and have 
some fun." 

www.americanradiohistory.com
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HBC Scores Again In Chicago 
Gets WJTW for $32 million in two -pronged deal 
By Adam Jacobson 
R &R Radio Eddcr 
alácoosonWradmandrecords. com 

nder the gun in the Windy City thanks to strong compe- 
tition from Spanish Broadcasting System, Hispanic Broad- 
casting Co. has made a move that's bound to make Univision 
happy once the multimedia giant assumes control of HBC: 
HBC has agreed to acquire WJTW- FM/Joliet, IL for approxi- 
mately $32 million. 

WJTW is a class A station in Chi- 
cago's southwestern suburbs that re- 

cently increased its power from 3kw 
to 6kw, but the complicated two- 
pronged deal that gives HBC the sta- 
tion includes a new tower and a sig- 
nificant upgrade. 

In the first part of the transaction, 
NextMedia Group signed off on a 
deal that gave Lakeshore Media - 
owned by Bruce Buzil and Chris 
Devine - the option to purchase 
WJTW for $21 million. Lakeshore 
immediately exercised its option, 
then sold the station to HBC. 

The deal indudesanew transmit- 
ter site for WJTW, 16 miles south- 
west of the Chicago city limits, and 
enables the station to upgrade to 
22kw at 350 feet, giving it close to 
full coverage of metropolitan Chi- 
cago. NextMedia acquired WJTW in 

November 2000 as part of a nine-sta- 
tion, $56.9 million deal with Pride 
Communications. 

HBC expects to dose on WJTW 
during the latter part of Q2 or the 
early part of Q3. The company in- 

tends to borrow under its credit fa- 

cility to fund the acquisition. While 

HBC hasnotpublidycommented on 

its plans for WJTW, it's almost cer- 

tain that the station's current Hot AC 
presentation will be replaced with a 

Spanish -language format. Specula- 
tion has HBC putting the Tropical 
format of the former WLXX -AM/ 
Chicago on WJTW's frequency or 
flipping WJTW to HBC's Spanish 
Oldies "Recuerdo" format. 

HBC's other stations in Chicago 
are Spanish News /Talk WIND (La 

Tremenda), Regional Mexican 
WOJO (Que Buena) and Spanish 
Contemporary simulcast WVIV -AM 
& FM (Viva). WVIV -FM is owned by 
Buzil and Devine's Superior Broad- 
casting and is being operated by 
HBC via a joint sales agreement. As 
reported earlier, HBC plans to soon 
buy WVIV-FM outright, giving the 
company five stations in the market. 

Powell Concerned About 
Biennial Rules Reviews 
By Joe Howard 
R&R Washington Bureau 
inoward®2dioandrecords.com 

hile he initially said it was a good idea, FCC Chairman 
Michael Powell now says he believes the provision in the 
Telecom Act of 1996 that requires the FCC to review its rules 
every two years is proving "too brutal a pace" for the agency. 

In fact, Powell pointed out to re- 

porters at a May 1 meeting that be- 
cause the FCC is late in completing 
the current review, under the letter 
of the law it may have to launch an- 
other review this fall - when it's 
possible that some or all of the new 
rules willbe embroiled in court chal- 
lenges. 

"The harms are outweighing the 
benefits," Powell said of the bienni- 
al review process, adding that he'd 
consider having discussions with 
Congress about extending the time 
frame to perhaps every five years. 
"I'm concerned for my agency, and 
I'm concerned for the markets," 
Powell said. "It's a nightmare for the 

marketplace. It is market-destabiliz- 
ing." 

About the much -discussed "di- 
versity index" being developed by 
the FCC to help it decide if certain 
mergers should be allowed, Powell 
said an index would only be used 
to measure diversity in markets and 
that new, hard media limits will 
emerge when the new ownership 
rules are released. 

"There's going to be a rule that 
looks like something like this: If 

FCC See Page 6 

BUSINESS BRIEFS 

Clear Channel To Sell Live-Performance CDs 

Cfear Channel will soon debut Instant Live, offering concertgoers 
the chance to buy recordings of live performances just five min- 

utes after the final curtain call. The program is currently being tested 
in Boston nightclubs and theaters. The New York Times quoted 
Forrester Research music analyst Josh Bernoff as saying the plan 
"could alter the music industry's tenuous balance of power," but Clear 
Channel said Instant Live is simply a way to obtain additional revenue 
from live shows. 

Hogan Makes Sales Calls In Chicago 

After Clear Channel Radio CEO John Hogan and a team of Sr. 
VPs toured the company's new offices in Chicago this week, 

Hogan and the execs spent some time calling on major advertisers 
to find out what advertisers and agencies want right now and to hear 
their stories firsthand. "[The team is] aggressively working to raise 
radio's profile and responsiveness with advertisers" Clear Chan- 
nel Sr. VP/Worldwide Corporate Communications Lisa Dollinger 
said. 

Study: Sacramento Is Nation's 

Strongest Radio Market 

I n Morgan Stanley analyst Michael Russell's first "Radio Metro Trends 
I Analysis" report measuring radio companies' revenue exposure in 

the strongest and weakest markets, he found Sacramento to be tops 
for radio, thanks to relatively strong department -store and other re- 
tail sales in the market. The broadcaster that stands to benefit the 
most in the market? Entravision, with its strong radio and TV expo- 
sure in California's capital. Washington, DC is the second -strongest 
market (Radio One's 13% exposure there is just one of many good 
showings for that company in the study), and Chicago, Charlotte and 
Phoenix round out the top five. 

Along with Radio One, Russell views Univision as having the best 
overall exposure in the top markets, thanks to its almost -completed deal 
for Hispanic Broadcasting's radio stations. Russell's "key weak mar- 
kets" are New York. Boston, Denver and Dallas, where he pointed out 
that Emmis and Entercom have the greatest combined exposure. 

R &R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5% of gross earnings from radio advertising. 
Change Since 

5//02 4/25.93 3/3,U3 5/97Á2 4/25.03- 5/2.93 

R &R Index 246.17 198.12 211.12 -14% +6% 

Dow Industrials 10,091.87 8,30635 8,582.68 -15% -18% 

S &P 500 1,084.56 898.81 930.08 -14% -17% 

For gods sake 
answer the Pb 

A listener is calling. 

0 n e 
RadioVoodoo is magic telephone and web technology that answers all your listener calls. 

It turns the calls into demographic data and audio files you can use instantly: to know your 
audience better, to sell your advertisers more spots, and to improve your programming. 
All without bending an elbow 

Its the coolest tool in radio. rad i ovoodoo 
Contact Liz Laud at liz @radiovoodoo.com or call 800.798.5663 for a demonstration. 

Research 
6 Prep 

JONES 
JONES RADIO NETWORKS _" 
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Earnings 
Continued from Page 1 

want to resume their advertising 
plans. 

"I'm very optimistic as I look out 
over the entire year," Mays said. "All 
of our divisions - with the excep- 
tion of radio - performed well in 
the first quarter, and our belief is that 
we can set up all divisions, includ- 
ing radio, to have a very good year." 

Indeed, Clear Channel's radio di- 
vision was the only one of its busi- 
ness segments to post a decline in 
cash flow for Ql - something that 
Mays said will not be tolerated. 

"We do not accept negative cash 
flow," he said as he announced that 
the radio division posted a 1% dip 
in EBITDA, to $299.9 million. How- 
ever, he pointed out that during Ql 
Clear Channel took a long -term ap- 
proach to selling radio ad time and 
resisted the temptation to lower 
rates just for short-term sales gains 
-a focus he said is continuing in 
Q2. 

Revenue in Clear Channel's radio 
division improved 2 %, to $795 mil- 
lion, as growth in national advertis- 
ing outpaced local advertising. 
Strong national revenue categories 
included retail, telecom /utility, en- 
tertainment, auto and finance. 

Overall, the company posted net 
earningsof$71 million -or 12 cents 
per share - which were right in line 
with the consensus estimate of ana- 
lysts polled by Thomson First Call 
and flat compared to the same quar- 
ter last year. Clear Channel's out- 
door- segment revenue improved 
22 %, to $450.5 million, while reve- 
nue in its entertainment division 
slipped 8 %, to $437.8 million. 

Dickey: 'It Wasn't 
Just The War' 

Cumulus Media's Ql net loss at- 
tributable to common stockholders 
improved from $119.4 million ($3.28 

per share) to $7.3 million (12 cents). 
Net revenue increased 29%, to $58 

million, thanks to acquisitions com- 
pleted during Ql 2002 combined 
with increases in both local and na- 
tional revenue. 

Cumulus Chairman /CEO Lew 
Dickey told investors on Tuesday 
that local ad revenue grew 1% and 
national dollars grew 3 %. Minus a 
loss of 6 cents per share for retire- 

ment of some debt and payments on 
stock premiums, Cumulus posted a 
loss of 6 cents per share, a penny 
ahead of the consensus forecast of 
analysts polled by Thomson First 
Call. 

Station operating income in- 
creased 47%, to $16.9 million, and 
EBITDA improved 70 %, to $13.5 
million. On a pro forma basis, net 
revenue increased 1 %, to $57.6 mil- 
lion, while station operating income 
increased 5 %, to $16.9 million. 

Like others, Dickey was reluctant 
to provide specific Q2 guidance giv- 
en continued uncertainty in the ad- 
vertising market. He would only say 
the company is expecting anywhere 
from a slight improvement to a low - 
single -digit decline in revenue for 
the quarter. 

Dickey did say that he believes 
the war in Iraq is unfairly being 
made the scapegoat for the Q1 
downturn. "It wasn't just the war," 
he said. "There were an awful lot of 
other things that were playing on 
people's psyches. We still have sig- 
nificant unemployment, and I think 
we have an overall confidence prob- 
lem that's just going to take some 
time to work its way through." 

Dickey added that while he didn't 
expect business to come "roaring 
back," he's surprised that business 
hasn't recovered a little faster and 
expects that will delay a recovery 
until the second half of the year. "My 
guess is that Q2 will sort of be a re- 
peat of Qi," he said. "In Q3 it starts 
to get better, things will progress into 
Q4, and we'll end the year on a pos- 
itive note. I think this is going to be 
a slow build, and it's going to take 
some time to work out of this." 

Meanwhile, Dickey is focused on 
growing his company and said he 
relies on old relationships for find- 
ing acquisition opportunities. "Most 
of the deals that we are able to pull 
together are deals that we get based 
on relationships that I've had with 
sellers for a long, long time," he said. 
"We're able to work under the ra- 
dar and get deals done." 

And Dickey believes there are 
plenty of deals left to be done in 
markets 50 -250, where Cumulus 
operates. "We're in 55 markets, so 
we've only consolidated about a 
quarter of that space," he said. 
"Clear Channel is in about 150 -160 

markets, and the next closest com- 
petitor is in far less than half of what 
we're in. So I think we've got an 
awful lot of room to grow in that 
space." 

In fact, he said it's inevitable that 
continued consolidation of the 
smaller groups in those markets will 
occur, and he wants to be sure Cu- 
mulus is ready when those oppor- 
tunities arise. As for how the FCC's 
new ownership rules will affect that, 
Dickey said he and Radio One Pres- 
ident /CEO Alfred Liggins recently 
met with FCC Chairman Michael 
Powell, all of the commissioners and 
all of their staffs, and he came away 
from those meetings believing that 
the FCC's leadership doesn't want 
to do anything that will hurt the ra- 
dio marketplace or the industry. 

Entercom Sets Records 

Entercom posted record- setting 
results in three metrics during Q1: 

Net revenue improved 9 %, to $81 

million; free cash flow jumped 23 %, 

to $15.4 million; and station operat- 
ing income grew 24 %, to $29.6 mil- 
lion. All of this combined to drive 
net income before accounting 
changes from $5.7 million (12 cents 
per share) to $9.3 million (18 cents), 
beating by 2 cents the consensus EPS 

estimate of analysts polled by Th- 
omson First Call. 

On a same- station basis, net rev- 
enue increased 7%, and station op- 
erating income grew 10%. Looking 
into Q2, Entercom expects to report 
net revenue of $104 million -$107 
million and earnings per diluted 
share of 33 cents -36 cents. 

Chiming in on a debate started by 
Viacom President /COO Mel Kar- 
mazin about whether clustering has 
helped or hurt radio stations' ability 
to generate revenue, Entercom Pres- 
ident /CEO David Field said finding 
success in cluster selling simply re- 
quires "execution and talent" 

During a conference call with in- 
vestors, Field said, "If it's handled 
properly by smart businesspeople, 
[clustering] can be played to great 
advantage. We have seen time and 
time again where we have been able 
to accrue incremental revenue dol- 
lars just by leveraging the power of 
the cluster intelligently. On the oth- 
er hand, there's no question that if 
it's mishandled and one fumbles 

FCC 
Continued from Page 4 

there are X TVs in a market, you can 
own Y, " he said, adding that a draft 
of the final rules is "quite imminent." 
While the draft isn't expected to be- 
gin circulating among the commis- 
sioners until later this month, Pow- 
ell said he's had extensive meetings 
on the topic with most of his fellow 
commissioners, including Democrat 
Jonathan Adelstein, whose input 
Powell said has been valuable. 

Powell noted that fellow Repub- 
licans Kathleen Abernathy and 
Kevin Martin are also working very 
hard on the matter, and that input 

from Martin - who famously vot- 
ed against Powell on a key part of a 

recent telecom ruling - "has been 
extraordinarily constructive." 

As for Democrat Michael Copps, 
who has been an outspoken critic of 
the FCC's self- imposed June 2 dead- 
line for completing the review, his 
busy travel schedule to field hear- 
ings has prevented him and Powell 
from meeting often. 

Also concerning the diversity in- 
dex, on May 1 Powell received a let- 

ter signed by 285 professors affiliat- 
ed with colleges and universities 
around the country opposing such 
a plan The academics said they have 

"grave doubts that any single mea- 
sure can effectively analyze the com- 
plexities of the media marketplace 
in terms of its impact on journalism, 
citizen access to information and 
competition." 

The letter continued, "Such quan- 
titative - let alone qualitative - 
methodological measures attempt- 
ing to serve as holistic approaches 
are likely to be very imprecise." The 
professors also joined some mem- 
bers of Congress in asking Powell 
to release any proposed new rules 
before enacting them to allow time 
for public input, something Powell 
has flatly said will not happen. 

TRANSACTIONS AT A GLANCE 
All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

WBZR- AM/Destin (Ft. Walton Beach), FL S400,000 
WFSH- AMNalparaiso- Niceville, FL $225,000 
WBEE- AM/Harvey (Chicago), IL $1.78 million 
WAMG -AM /Boston, MA S8.6 million 
KELY -AM & KCLS- FWEly, NV $211,951 
WPDR -AM & WDDC- FM/Portage, WI S1.1 million 
WTMB -AM, WBOG -FM & WXYM- FM/Tomah, WI Undisclosed 
WBKY -FM /Portage and WIBU -AM & WNNO- FM/Wisconsin 
Dells, WI $4.33 million 

Full transactions listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 
WJTW -FM /Joliet (Chicago) 
PRICE: $32 million 
TERMS: Asset sale for cash. Lakeshore Media has 
purchased an option to buy WJTW from NextMedia Group 
for $21 million. Lakeshore, in turn. has sold that option to 
Hispanic Broadcasting Corp., along with a new transmitter 
site for WJTW located 16 miles southwest of Chicago, for 
the amount listed above. 
BUYER: Hispanic Broadcasting Corp., headed by President/ 
CEO McHenry Tichenor Jr. Phone: 214 - 525 -7700. It owns 
60 other stations, including WIND -AM, WVIV -AM & FM & 
WOJO -FM /Chicago 
SELLER: Lakeshore Media LLC, headed by Member Chris 
Devine. Phone: 312 -204 -9900. Lakeshore acquired the 
option to purchase WJTW from NextMedia Group, headed 
by President/C00 Skip Weller. Phone: 303 -694 -9118 
COMMENT: As part of this deal, NBC will be obtaining a 
construction permit for WJTW that enables the station to 
upgrade to 22kw at 350 feet. 

2003 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$1,005,283,354 
(Last Year $5,397,298,106) 

$248,663,951 
(Last Year $371,279,811) 

310 
(Last Year 816) 

97 ! 

(Last Year 143) 

that power - and all the various 
opportunities one has to sell the 
dusters of a radio group - it can 
work to your disadvantage." 

Cox Beats The Street 
Cox Radio's Ql net revenue rose 

6 %, to $91.6 million, while station 
operating income improved 7%, to 
$32.1 million. Cox also moved into 
the black, climbing from a loss of 
$6.6 million (7 cents per share) to 
income of $9.4 million (9 cents). An- 
alysts polled by Thomson First Call 
had estimated income of 8 cents per 
share. 

Looking ahead, Cox Radio Presi- 
dent /CEO Bob Neil said "continued 
economic and geopolitical uncer- 
tainty" are clouding the company's 
visibility, so it's giving limited Q2 
revenue guidance of low- to mid - 
single -digit declines to low- to mid - 
single -digit increases. 

"We may have a bumpy road over 
the next few months," he told inves- 
tors. "With the lingering economic 
and geopolitical uncertainties, it's 
still very difficult to accurately fore- 

cast how we will end the second 
quarter." 

While May and June are current- 
ly pacing down, Neil noted that 
April is expected to have finished 
ahead in the low- to mid -single dig- 
its and that Cox's GMs are optimis- 
tic that the quarter will end up in 
positive territory. Neil has also seen 
indications from advertisers that 
they are still planning to spend mon- 
ey that was deferred because of the 
war and that economic news - 
while not great - is getting better. 

"I think the second half of this 
year is going to be better," he said, 
"with all of the uncertainties re- 
moved." 

Regent Communicationsturn- 
ed around last year's Ql loss of $6.1 

million (17 cents per share) to a net 
income of $110,000 (0 cents), right in 
line with the consensus estimate of 
analysts polled by Thomson First 
Call. Net broadcast revenue in- 
creased 29 %, to $16.7 million, while 
free cash flow more than doubled, 

Continued on Page 16 
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Don't Blink 
20 Million People Will Download MP3 Music This Month... 

But Who's Counting? 

The mast powerful research 
on the most popular music online. 

Exclusively Through 

S,gChnn:;agne rq orts on the popularity of music online but does not encourage or endorse 
unauthorized distribution of copyrighted works. BigChampagne 
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JEFF GREEN MANAGEMENT MARKETING SALES 
jgreen@radioandrecords.com 

F I c-: 

Mine Your Own Business: 
Focus On Radio Research 
Continued from Page 1 

Format % Change 

Oldies 10.2 

Rock 9.8 

CHR/Rhythmic 9.6 
AC 8.4 
'80s 8.3 
News/Talk 7.6 

CHR/Pop 6.2 
Country 6.2 

Hot AC 4.7 

Classic Hits -4.0 

Auto Dealers /Dealer 
Groups /Manufacturers/ 

Rentals 
This is one of the few ad catego- 

ries in which every format experi- 
enced growth - good news, con- 
sidering how important auto busi- 
ness is to radio. It's critical not only 
in terms of national network /spot, 
where it ranks third overall, but at 
the local level, where it is common- 
ly No. 1. 

Format % Change 

Active Rock 37.3 
Adult Standards 33.4 
Talk 30.8 
Alternative 29.0 
Sports 24.3 
Rock 22.5 
Smocth Jazz 22.3 
Classic Rock 18.3 

News 16.0 

AC 15.7 

CHR/Rhythmic 15.5 

Country 15.5 

CHR/Pop 14.9 

'80s 13.5 

News/Talk 11.8 

Oldies 11.1 

Urban AC 10.7 
Urban 9.4 

Classic Hits 8.9 
Hot AC 8.4 
Spanish 7.0 
Total growth 16.5 

Department Stores/ 
Discount Stores /Shopping 

Centers 
This category was the third worst - 

performing of 15 measured, with 
only seven of 21 formats registering 
improvement in 2002 and only four 
up 7% or more. While '805 had its 
best success here, it's also where 
Adult Standards, News, Oldies, 
Rock and Sports had their worst 
showings. 

Format % Change 

'80s 41.1 

CHR/Rhythmic 20.9 
Spanish 17.9 

Alternative 14.1 

Urban AC 6.7 
Classic Rock 5.7 
Active Rock 0.2 

Smooth Jazz -0.1 

Hot AC -1.6 
CHR/Pop -2.1 

Oldies -2.4 
AC -3.8 

Country -9.2 
Classic Hits -10.1 

News/Talk -12.0 
Urban -12.5 
News -15.9 
Rock -24.3 
Talk -28.0 
Adult Standards -41.3 

Sports -47.4 
Total growth -2.2 

Home Furnishings/Floor 
Coverings 

This category was the median 
among the 15 measured by Miller 
Kaplan: Home furnishings /floor 
coverings delivered more revenue in 
half the formats and fell off in the 
other half. Thirteen of 21 formats 
showed growth, and it was Classic 
Rock's most improved category. It's 
interesting to note how well Active 
Rock performed compared to other 
younger -demo formats. 

Format % Change 

Classic Rock 37.7 
Adult Standards 32.0 
Active Rock 31.0 
Spanish 31.0 
Smooth Jazz 19.8 

'80s 11.3 

Urban AC 7.5 

News/Talk 5.8 
News 2.6 
CHR/Rhythmic 1.7 

Sports 1.3 

Talk 0.6 

Hot AC 0.1 

AC -2.6 
Country -3.0 
Rock -3.0 
Alternative -3.4 
CHR/Pop -5.2 

Oldies 9.6 
Urban -14.5 
Classic Hits -14.6 
Total growth 3.0 

Home Improvement 
With the economy and low refi- 

nancing driving people to invest in 
home ownership, it's no surprise 
that this category registered the 
fourth -best performance of 2002. 
While every format benefited, there 
were some surprises. You might not 
expect Adult Standards and Talk, 
which already lead all other formats 
in listeners who own their own 

R &R May 9, 2003 

homes, to show such a huge increase 
in a single year, but home improve- 
ment was 2002's most improved cat- 
egory for Adult Standards. 

Meanwhile, Alternative and 
CHR /Pop, which score relatively 
low in home ownership, nonetheless 
picked up a lot of new business in 
this category. 

Format 

Adult Standards 
Active Rock 
Altemative 
Talk 

Rock 

CHR/Pop 

% Change 

92.1 

53.3 
45.2 

41.5 

36.8 
33.0 

News 26.4 

Sports 23.7 
Urban 22.7 
CHR/Rhythmic 21.7 

Urban AC 21.4 
Hot AC 19.9 

Spanish 18.3 
Oldies 17.5 

News/Talk 16.5 

AC 15.6 

'80s 13.5 

Smooth Jazz 12.8 

Classic Hits 10.4 

Country 10.1 

Classic Rock 2.7 
Total growth 18.9 

Specialty Retail 
This is a general category that in- 

dudes stores for clothing (other than 
department stores), shoes, hobbies, 
gifts, antiques, art, crafts, pet sup- 
plies, flowers, games and other 
merchandise that doesn't fall into 
specific categories. The fourth-worst 
performance can be found in this 
market segment - which isn't real- 
ly surprising during a questionable 
economy. Still, more than half the 
formats measured improved their 
specialty -retail business in 2002. 

Format 

Classic Hits 
Urban AC 

Talk 

Sports 
'80s 
Active Rock 

% Change 

16.8 

15.9 

9.8 

9.4 

5.8 
5.6 

Spanish 4.6 
Urban 3.6 
CHR/Pop 3.0 
News/Talk 1.6 

Classic Rock 0.2 
Hot AC -2.0 

Smooth Jazz -3.3 
News -3.4 

Oldies -4.3 
CHR/Rhythmic -5.9 
Country -6.1 

AC -6.9 

Rock -7.5 

Altemative -12.0 
Adult Standards -29.5 
Total growth -0.7 

Grocery/Convenience/ 
Liquor Stores 

This was the second- worst -per- 
forming category, led by decreases 
for Talk radio and other spoken - 
word formats - and it was also 
CHR /Pop, Talk and Urban AC's 
weakest segment. Only nine of 21 

formats showed growth. 
Format % Change 

Rock 22.0 
Smooth Jazz 21.0 
Adult Standards 15.7 

Hot AC 7.7 

Oldies 5.3 
Alternative 2.4 

Classic Rock 2.0 
Urban 2.0 
CHR/Rhythmic 0.1 

'80s -1.3 
AC -3.4 
Country -4.1 

Urban AC -4.8 
Sports -5.2 

Spanish -7.1 

Active Rock -7.6 
News -8.6 
News/Talk -13.1 

CHR/Pop -13.7 
Classic Hits -14.3 
Talk -35.6 

Total growth -2.3 

Next week: Food and restaurants, pro- 

fessional services and other crucial cate- 

gories, format by format. 

DIRECT MAIL 
TELEMARKETING 

E- MARKETING 

P O I N T - T" O- P O I N T 
D I R E C T M A R K E T I N G S O L U T I O N S 

W W W. POI NTTOPOI NTMA RKETI N G.COM 

MARK HEIDEN 970- 472 -0131 
RICK TORCASSO 972-661-1361 

ELIZABETH HAMILTON 703- 757 -9866 
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Who Should Attend 
Production Directors 
Creative Directors 
Copywriters 
Imaging Directors 
Producers 
Voiceover Talents 

YOUR HOSTS 

Dick Orkin 
and 

Dan O'Day 
present 

The 8th Annual 
International 

Radio Creative 
lk Production 

Summit 
Los Angeles August 8 - 9, 2003 

SPECIAL GUEST SPEAKERS 

"The Summit 
was incredibly 
useful! Plus, 
being stranded 
at a nice L.A. 
hotel with a 
bunch of pro- 
duction people 
is just pretty 
darn cool. A 

great sanity - 
booster and a 
kick in the 
creative butt!" - Eric Chase 

WFLA /WFLZ, Tampa 

Dick Orkin is a two - 
time legend. First, as 
creator of the much 
beloved "Chickenman." 
Second, as the multiple 
winner of every major 
radio advertising award 
in the world. His Famous 
Radio Ranch in Holly- 
wood continues to 
produce original, ear - 
catching commercials for 
clients worldwide. 

Dan O'Day is radio's 
commercial copywriting 
guru, specializing in 
Client Retention via 
results- producing 
advertising. He has 
consulted radio stations, 
advertising agencies and 
businesses and presented 
seminars and keynote 
speeches at industry 
conferences in 28 

different countries 
(so far). 

Christine Coyle, 
Creative Director of the 
Famous Radio Ranch, is 
the world's most success- 
ful director of radio 
commercials. Under her 
direction, the Ranch has 
won 107 CLIOS, 110 
International Broadcast- 
ing Awards, two Emmys, 
and scores of One Show 
Awards and Golden 
Apples. 

Two extraordinarily full, exhausting, 
rewarding days of learning, working, creating, 
and recharging your creative batteries! 

Gary Burbank's 
countless honors include 
two Marconi Awards as 
Personality of the Year. 
His characters and 
comedy are consistently 
fresh, funny, and highly 
original. His two best - 
known characters, Earl 
Pitts and Gilbert Gnarley, 
are heard via syndication 
across North America. If 
you're familiar with his 
name but not his work, 
take it from us: This guy's 
a comedy genius. 

Harry Shearer 
probably is best -known as 
co- creator and co -star of 
the film, THIS IS SPINAL 

TAP. He first gained radio 
prominence as a member 
of the legendary satirical 
group, The Credibility 
Gap. His weekly radio 
program, "Le Show," is 
heard worldwide. 
Shearefs voice acting 
talents are a highlight of 
THE SIMPSONS, for which 
he provides the voices of 
(among others) Mr. Burns, 
Smithers, Ned Flanders, 
Principal Skinner, Rev. 

Lovejoy, Dr. Hibbert, and 
Kent Brockman. 

Complete Info & Online Registration: www.danoday.com /summit 

DUE TO SPACE LIMITATIONS, ATTENDANCE IS LIMITED TO 100 ATTENDEES. 
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Use Research To 
Find More Listeners 

hat do listeners really want from their radios? 
Why assume you know, when you can find out exactly? 
Precise, targeted research yields higher ratings and 
more ad revenue. The competition to garner more lis- 
teners is fierce, so to obtain a larger, more satisfied au- 
dience, stations conduct perceptual and tracking stud- 
ies, music research and focus -group research. Stations 
may also commission advertising- effectiveness studies 
to gain higher retail sales and improve sales systems. 

Targeted perceptual research 
quickly finds the best opportunities 
to exploit while it identi- 
fies the shortcomings of 
the competition. Well 
conceived and well exe- 
cuted research attains the 
opinions that most affect 
a station's future - those 
of its listeners. 

Here are five ways to 
make research more effec- 
tive. 

1. Have specific goals 
and targets for your perceptual 
study. Ask the right questions of the 
right people. Ask about the compa- 
ny's goals for the project. What do 
you really need to know? If explor- 
ing the station's image with listeners 
is important, do the same for com- 
petitors and compare images. 

2. Research should identify the 
target listener. Heavy users of radio 
are most likely to become Pls. Many 
participants in the study should be 
cuming the radio station, and there 
should also be frequent listeners. 
Survey a segment of the population 
that replicates the ratings sampling 
in terms of demographics including 
gender, race, and ZIP codes by coun- 
ty. Don't ask questions of those who 
don't listen to radio. 

3. Careful screening ensures qual- 
ity. The screening process should cre- 
ate a perfect sample of core and po- 
tential core listeners. Watch for 
screening errors. Avoid the "inbreed- 
ing" that comes from surveying only 
those who already listen to the sta- 
tion and those who are "research 
regulars" or "focus groupies." Don't 
use a contest winners' list, or you'll 
just be researching reactive listeners 
and missing the passives who make 
up 90% of the station's cume. 

Perceptual, focus -group or music - 
research sessions should not include 
regulars from civic clubs (some 
groups use studies as moneymaking 
projects) or from unemployment of- 

fices. While such practices may re- 

duce screening costs, effectiveness 
suffers. 

4. Perfect the survey process. Fo- 

cus-group and auditorium music 
sessions need a controlled environ- 
ment. Research should be fun for 
participants. Testing TV spots and 
talent airchecks will reduce fatigue 
during long sessions. Focus groups 

and music tests must be proctored. 
Ask unruly or noisy participants to 

leave and delete their an- 
swers. Supervise phone 
interviewers and verify 
respondents. 

Never let a station em- 
ployee conduct a focus 
group. There is too much 
temptation to "correct" 
listeners' impressions, 
and anyone connected 
with a station may unin- 
tentionally color the con- 

versation. Staffers should not be al- 
lowed to participate in the guise of 
listeners; even their silence can affect 
the perceptions of others in a focus 
group, and their comments will 
shape the conversation unfairly. 

Even if a private viewing room is 

available, it's best not to watch the 
session live, but view it later on vid- 
eotape. We've heard that one GM 
broke into a session to argue with a 

focus -group member and convince 
her she was wrong! 

5. Data tabulation reveals listening 
patterns, and displaying data in 
computer tables is essential for accu- 
rate interpretation. Research firms 
should provide complete breakouts 
showing all demo and gender com- 
binations. 

Use detailed, open -ended ques- 
tions in surveys - that's the next- 
best thing to a focus group. Surveys 
conducted by interviewers entering 
data directly into computers gener- 
ate far more accurate responses than 
replies written on questionnaires. 

Responses and tables should be 
detailed, while conclusions and rec- 
ommendations are clear and deci- 
sive. Research is a tool, and it should 
be tempered by market changes and 
competitive influences. The research 
specialist should be familiar with the 
local market and how each compet- 
itor sounds before making recom- 
mendations. 

Sample size is important. Because 
600 people completed the survey 
doesn't mean 600 people answered 
every question. Make decisions us- 
ing the largest possible sample. A 

perceptual research project is not 
necessarily designed to provide rat- 
ings. Avoid the temptation to project 
an AQH share from a perceptual 
study (although station cume rank- 
ing can be estimated). Perform track- 

John Lund 

By John Lund 

ing studies regularly to show listen- 
ing trends. 

While music research is summa- 
rized in rankers, use individual song 
profiles to redesign the music library. 
To assure reliability in auditorium 
music testing, test one song twice 
and compare the results. 

Online research, especially for 
music testing, is becoming big busi- 
ness. It is relatively cheap, but it suf- 
fers three major faults: It doesn't sur- 
vey the computer -challenged (a 
large segment) it tends to overreflect 
"music trendies" who grow tired of 
songs faster than the general popu- 
lation; and the station can't control 
who is taking tie test orbe sure those 
people are giving it their undivided 
attention. 

John Lund is President of 

Lund Media Research, a full - 

service broadcast- research 

firm providing stations with 

perceptual -esearch,focus 
groups, music testing and 

retail client studies. Lund is 

also President of The Lund 

Consultants to Broadcast 

Management, a full -service 

multiformal radio consulting 

firm in San Francisco. Reach 

him at 650- 692 -7777 or 

john@lundradio.com or 

through www.lundradio.com. 

Ask The Experts 
Radio Research 
This week R &R debuts a new series, Ask the Experts, 
offering commentary on a variety of management, 
marketing and sales issues. We begin with a multipart 
focus on radio research, featuring insights from a rotating 
panel of experts, including the Benchmark Company's 
Rob Balon, Katz Media Group's Gerry Boehme, FMR 
Associates' Bruce Fohr, Paragon Media Strategies' Larry 
Johnson, Kassof Research's Mark Kassof, Lund Media 
Research's John Lund, Audience Development Group's 
Alan Mason, the team at Moyes Research Associates, 
Wimmer Research's Roger Wimmer and more. If you're 
interested in contributing to this series, please contact 
Jeff Green at jgreen @radioandrecords.com. 

How does a station or cluster 

go about selecting the right 

research firm? 

Roger Wimmer: There are 
four areas of concern. First is 

knowledge of research. Anyone 

can hang out a research shingle. 

A person or company doesn't 

need a license, and there is no 

qualifying exam required to 

conduct research in radio or any 
other field. Some researchers 

don't have any actual experi- 
ence, and this causes problems 
with research design and 
interpretation. 

Non -researchers hinder the 

progress of understanding radio. 

They also perpetuate misinfor- 

mation and urban legends. 

Knowledge of research is the 

main concern in choosing a 

research firm. 

The second consideration is 

experience. While some people 
think anyone can conduct 
research the reality is that it 

takes years to fully understand 
the research process. Stations 
and clusters should only consider 
research companies that have 

several years of experience. 
The third factor is the 

research company's approach. 
While some broadcasters want 

researchers to tell them what to 

do, others only want the 
researcher to summarize what 

the listeners have said and 
present alternatives. The first 
group of stations uses research 

to make decisions; the second 

group uses research to present 

alternatives and help make 

decisions. Stations and clusters 
need to find out which approach 

the research firm favors. 

Continued on Page 12 

Interep Radio Format Study 
Continued from Page 1 

lnterep and the R &R Advantage 
Index add public radio for the first 
time in 2003, and it scores well: Its 

audience is second in college de- 
grees, fourth in median income and 
eighth in home ownership. Its new- 
ly recognized cume of 5.6 million 
18+ adults - although well down 
the list compared to some other for- 
mats - may account for the cume 
decreases for Talk, News /Talk and 
Smooth Jazz. which apparently re- 
ceived sizable credit for public -radio 
listening in earlier studies. 

The 2003 "Interep Radio Format 
Study" is improved on several 
fronts: The company combines Ur- 
ban and Black /Black Gospel into a 

single Urban designation and adds 
Gospel and Classic Hits for the first 
time. It also identifies specific medi- 
an income figures, as opposed to 

percentages in different economic 
ranges. 

R &R Advantage Index 
Taking the average of three socio- 

economic rankings, here is how 20 

radio formats stack up in the 2003 

R &RAdvantage Index. Eighteen for- 

mats were measured in 2002. 

Format 2002 2003 
Rank Rank 

Classical 2 1 

Sports 1 2 

News 4 3 

News/Talk 5 4 

Public N/A 4 

Talk 3 6 

Smooth Jazz 6 7 

Adult Standards 8 8 

Altemative 10 8 

Oldies 6 10 

AC 9 11 

Classic Hits N/A 12 

Religious 10 12 

Country 14 14 

Classic Rock 13 15 

Rock 12 16 

Gospel N/A 17 

CHR 15 18 

Urban* 16 19 

Spanish 18 20 

*Urban Contemporary in 2002 

Source: Interep/MRI, 2003 

Talk, Spanish, AC, 
CHR Get Younger 

While the demos of most formats 
aged slightly, Talk, Spanish, AC and 
CHR presentations skewed young- 
er from fall 2001 to fall 2002, accord- 
ing to Interep. Backed by an increase 
in political and controversial corn- 

mentary, Talk drank most from the 
fountain of youth, dropping from an 
average median age of 49.1 to 44.8. 

Oldies aged the most, rising 4.1 

years. Here are the median ages for 
20 formats, ranked from youngest 
median age to oldest. 

Format Median 
Age 2001 

Median 
Age 2002 

CHR 30.0 29.5 
Alternative 29.9 30.8 
Urban* 30.9 31.5 
Rock 31.8 32.8 

Spanish 37.5 35.5 
Classic Hits N/A 36.1 

AC 37.0 36.2 

Classic Rock 36.7 37.6 
Country 42.6 43.2 
Sports 42.5 43.4 
Religious 43.7 44.4 
Talk 49.1 44.8 

Smooth Jazz 44.1 45.3 
Public N/A 46.4 

Oldies 42.8 46.9 

Gospel N/A 48.2 

News 47.3 49.4 
Classical 48.2 49.6 

News/Talk 49.0 50.8 
Adult Standards 59.1 61.5 

Urban Contemporary in 2001 

Source: Interep/MRI, 2003 

-Jeff Green 
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Paragon Finds Spotloads 
Testing Listener Tolerance 
R &R- exclusive study shows 13% tune out as spots begin 

When radio stations promise another "10 in a row," 
they'd better not be talking about commercials: The 
trend for long stopsets is beginning to wear thin with 
the listeners. According to a new Paragon Media Strat- 
egies study, listeners say they are more than twice as 
likely to change the station when they hear a commer- 
cial beginning than three years ago. Less than 30% of 
listeners will sit through four or more spots before tun- 
ing out. 

In its fifth study on the subject 
since 1991, Paragon's survey of 
407 respondents found that while 
87% of listeners will sit through at 
least one spot before defecting, 
that 13% decay rate is up from 
only 6% in 1999. More than half of 
respondents said that increased 
commercials have affected their 
listening habits, mainly by moti- 
vating them to flip around the dial 
more. That's resulting in less lis- 
tening to particular stations. 

What's noteworthy is that nearly 
half of those surveyed said the in- 
crease in commercials has motivat- 
ed them to change their favorite sta- 

tion, and just over half report that 

the additional spotloads have de- 

creased their radio TSL in general. 

These findings are not likely to be 

surprising to broadcast groups, 
many of which have been forced to 
increase their commercial load in re- 

cent years to alleviate debt pressure 
from acquisitions. Research from 
the fledgling Portable People Meter 

technology is likely to cast more 
light directly cn this issue, as broad- 
casters will eventually be able to see 

a play -by -play of listener behavior 
at the beginning of stopsets. 

What's the solution? Stations will 
need to develop more creative copy- 
writing to keep listeners' attention, 
get more of their income from NTR 
or, ultimately, raise their rates to cut 
back on total units. 

How many 
commercials, if any, 
would you say you 
typically listen to 
before changing a 

radio station? 

Response 1999 2002 

None, switch before 

commercials 6% 13% 

One 16% 14% 

Two 25% 20% 

Three 15% 16% 

Four or more 10% 7% 

Never switch 28% 22% 

Ask The Experts 
Continued from Page 10 

The fourth matter is price. The 
axiom "You get what you pay for" 
also applies to radio research. 
However, in recent months some 
research firms have begun to charge 
outlandish prices. Stations and 
clusters need to get a few bids to 
ensure that they are being charged 
fairly. 

Bruce Fohr: Ask for background 
information on the research 
company, including its ownership. 
That is, is it owned independently or - wholly or in part - by another 
broadcast company? Other key 
factors to consider: 

First, the research company's 
objectivity. In other words, does it 
have something else to sell or 
promote besides research, like a 

consulting service or marketing 
products? 

Second, consider the company's 
real radio research experience and 
credentials. That's not just a PD 

who's had a lot of research con- 
duced for him over the years. 

A track record of success - best 
described by references who are 
familiar with other research 
companies. 

Finally, ask for a specific proposal 
that outlines all costs, timetables and 
deliverables. 

Alan Mason: I believe there are 
some tough questions that should be 

asked and some strategic thinking 
involved. Every research firm is glad 
to tell you about the stations that love 
it. One question I like to ask is, 

"Where were you unsuccessful in 

helping a station ?" Everyone has 
those stories, but the best firms are 
willing to discuss them. 

Every research company seems to 
have a twist or gimmick that makes 
its music testing or perceptual study 
better. I like to ask how this 
technology or twist will help my 
station improve. Give me a practical 
application. Then I ask them to 
substantiate their theories. 

One well -known firm has touted its 

cluster analysis of auditorium testing 
with 60-80 people. But if you ask a 
non -radio firm about clustering, they'll 
say you need at least 1,000 data 
points for accurate clustering. 
Hmmm. 

Find out what kind of resource the 
research firm will be. Will you be able 
to call over the next year and ask for 
amplification? 

If a station were to invest in a 

three -year research plan for a new 
format, how would you recommend 
the station approach it, year by year? 

Mark Kassof: Year one: Start with 

a strategic study to identify the 
station's most promising targets and 
the strategy to reach those targets. 
Follow that up immediately with an 
auditorium music test to pinpoint the 
optimum cuts, given the strategy. If 
the budget allows, conduct focus 
groups to test logos, positioning 
liners and advertising concepts. 

Year two: Conduct a tracking study 
to assess how well the station has 
executed the strategy and what fine - 
tuning is necessary to better serve 
the targets and keep abreast of shifts 

in listeners' preferences and the 
competitive environment. Hold an 
auditorium music test if the station's 
music is library- driven. 

Year three: At minimum, do a 
tracking study, or do a full strategic if 

there are major shifts in the 
competitive landscape. Run an 
auditorium music test if the station's 
music is libray- driven. 

Roger Wimmer: Year one: After 
the format -hole study is conducted, 
do a baseline perceptual cume study. 

For music stations, that means at 

least two music tests with format 
cume or station cume. For News/ 
Talk, it means at least one personal- 
ity study. Also run focus groups to 
test spots and other marketing plans. 

Years two and three: Do a cume 
perceptual study. Music stations 
should do at least two music tests 
with format cume or station cume. 
News/Talks should do at least one 
personality study. All stations should 
hold focus groups if necessary to 
test spots and other marketing 
plans. 

What are some ways in which 
radio can conduct quality research 
on a tight budget? 

Bruce Fonr: The key is not to try 
to buy the cheapest research (or 
researcher). Do some comparison 
shopping, but look for objectivity, 
independence, solid methods and 
proven results. Then see how 
creative and efficient you and the 
research company can be. Coordi- 
nate joint- station projects if possible. 
Create dual - methodology studies; for 
example, a `mini perceptual" can be 

Because of the Increase In commercials, 
would you....* 

Response 

Spend more time flipping through radio stations 

% Who Said Yes 

70 

Listen to certain radio stations less 69 

Decrease the time you listen to radio 51 

Listen to certain radio stations more 47 

Change your favorite radio station 47 

Spend more time with one particular radio station 38 

Base 108 

*Among those who say the increase in commercials 
has affected their listening habits. 

Which one would you rather listen to? 

Response 1999 2002 

A radio station that plays longer sets of music and 

has less frequent but longer commercial breaks 65% 66% 

A radio station that plays shorter sets of music and 

has more frequent but shorter commercial breaks 35% 25% 

conducted as part of the screening 
process for a library music test. 

If necessary, sacrifice on the 
number of callout reports or music 
tests, but don't sacrifice sample size. 
Multiple projects with the same 
company, capable of providing a 

range of research products, should 
also qualify you for project discounts. 

Roger Wimmer: In reference to 
telephone studies, one thing that 
virtually all stations or clusters 
overlook is hiring a researcher that 
who act as a consultant. Such a 

researcher can help design the study 
and be involved in interpreting the 
data. 

To save money, a station or cluster 
can oversee the data -collection and 
tabulation portions of the research - 
and be responsible for any problems 
with interviewing, data collection and 
tabulation. For music tests, a 

research firm can be hired to tabulate 
data from the company's scoring 
sheets, and the station or cluster can 
be responsible for everything else. 

The main problem with stations or 
clusters conducting their own music 
tests is that they usually don't have 
adequate software to analyze the 
data. Cross -tabs on Excel don't cut it, 
so get the right package for the job. 

How do responses to the same 
question vary when the question is 
asked in a focus group, a telephone 
study or an auditorium test? 

Moyes Research Associates: 
Responses can vary significantly, 
depending on the sample. Both focus 
groups and auditorium tests are 
typically screened to specific criteria, 
and in most cases these sample 
frames are targeted towards cumers 
and Pl s of a specific station. That 
means the sample is essentially 
weighted in favor of the target 
station. 

For example, if a target sample 
contains 60% PI s to your station, it 

shouldn't surprise you that the 
majority of these respondents would 
name you "the station playing the 

best music." (Unless, of course, 
you're doing a really bad job!) 

Responses to telephone studies 
depend on just what type of research 
project you are conducting. If the 
study is cross -sectional - that is, 

targeted to match the market as 
Arbitron sees it - you will get a very 
clear view of how your station stacks 
up against all the other stations in the 
market in terms of audience 
perception. Conversely, if you 
conduct a study that targets only 
certain station arrays or a format 
lifegroup, the responses will be 
different. So it's really the sample, 
rather than the methodology per se, 
that results in different responses to 
the same question. 

Alan Mason: In a focus group you 
have the obvious problem of a group 
dynamic. If the sample is large 
enough, you can ask broader 
questions in a music test. The best 
way is to use viable science with a 
larger sample. 

Roger Wimmer: If the respon- 
dents are screened the same way for 
each of the three methodologies and 
the questions are asked in the same 
way, there should be no difference in 

answers in the three situations. 
However, when it comes to questions 
that use some type of scale (such as 
a one -10 scale), if differences are 
expected or found, the results should 
be converted to z- scores - that is, 

converted to scores of how many 
standard deviations they are above 
or below the mean - before any 
comparisons are made. 

Differences do occur with callout 
and auditorium ratings, and the 
differences are usually caused by 
faulty design. If comparisons 
between callout and auditorium tests 
are desired, both methods must use 
the same screener and the same 
rating scale, and the scores must be 
converted to z- scores to allow for 
comparisons. Comparing raw scores 
from a callout to the raw scores of an 
auditorium test is wrong - no 

exceptions. 
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Mingle with industry movers and shakers at the 28th Annual Conclave Learning Conference. 
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What's So Special 
About iTunes? 
Apple's baby service sells a million songs in its first week 

Apple launched its iTunes Music Store program, an 
upgrade to its iTunes package, on April 25. On May 5 

Apple CEO Steve Jobs said, "In less than one week 
we've broken every record and become the largest 
online music company in the world." That declaration 
was part of the company's delighted announcement 
that it had already sold more than a million 99 -cent 
tracks from its catalog of about 200,000 licensed and le- 
gal, fully portable, freely burnable, no- infringement- 
here tunes. 

Successful launches have been, one 
could say, rare in the licensed digital - 
music biz. So what's Apple's iTunes 
got that pressplay, MusicNet, Rhapso- 
dy and the other legitimate outlets 
don't? 

What It Doesn't Have 
Perhaps more to the point is all the 

things iTunes doesn't have. It doesn't 
offer unlimited tethered downloads 
-songs that disappear when a user's 
subscription expires - like every oth- 
er major legal system. In fact, Apple 
offers no tethered downloads at all, 
because it doesn't have subscriptions 
or a monthly membership fee. 

Ten dollars a month, for which one 
gets unlimited tethered downloads 
and on- demand streams (another 
thing iTunes doesn't have) is stan- 
dard, though some systems offer dif- 
ferent service levels. On most other 
licensed systems a limited number of 

burns and "portable tracks" are in- 
cluded in the fee, and more can be 
purchased for a dollar a song. Buck - 
a -song downloads and burns are 
iTunes' bread and butter. 

iTunes also doesn't have a bewil- 
dering mix of rights and licenses. You 

can do the same things with every 
song it offers: burn it individually as 
many times as you want; move it to 
as many iPods as you'd like; share it, 

in streaming form, with other Mac 

users; and burn it as part of a set play - 
list up to 10 times. 

Pressplay, on the other hand - 
and this is pretty typical of licensed 
services - allows unlimited streams 
of everything, tethered downloads of 
everything except the 30- second sam- 
ples it bewilderingly offers, burns on 
most things (including the 30- second 
samples, if the spirit moves you) and 
portability on most of the burnable 
stuff. Apple's iTunes doesn't have, 
say, half the songs on an album fully 

burnable and the other half only as 
30- second samples. - 

It's still very new, but because it's 
all about bums and downloads rath- 
er than on- demand tunes, iTunes pre- 
sumably also doesn't have the here 
today, gone tomorrow disappearing - 
music problem that plagues other li- 

censed systems as they deal with the 
convoluted rights and licensing de- 
mands of labels and publishers. 

To be fair, the people at pressplay 
and the other licensed systems would 
doubtless love to have the consisten- 
cy Apple has and have doubtless ne- 
gotiated the best deals they can. But 

the other majors have apparently cho- 
sen to sacrifice consistency of offerings 
in favor of catalog size. 

Limited catalogs have been widely 
cited as the biggest reason licensed 
digital music has developed so slow- 
ly. RealNetworks CEO Rob Glaser fig- 

RIAA Settles College P2P Suits 
The RIAA has settled its lawsuits against a student at Michigan 

Technological University, one from Princeton and two from Rensselaer 

Polytechnic Institute who operated what the label organization called 

"mini Napster" file- sharing systems on their schools' computer 

networks. The students will pay between $12,000 and $17,500 over 

three years and cease their allegedly infringing activities. None of the 

students has admitted any wrongdoing. 

The RIAA, which says the students offered from 27,000 to 1 million 

infringing files, had sought the statutory maximum of $150,000 per 

violation, but RIAA Sr. VP Matt Oppenheim said, "We believe it's in 

everyone's best interest to come to a quick resolution and that these 

four defendants now clearly understand the seriousness with which we 

view this type of illegal behavior." 

By Brida Connolly 
Associate Managing Editor 

ores that's the problem. He said in this 
week's earnings conference call, "Mu- 
sic in the subscription business has not 
been a key driver thus far, but we do 
think the market is approaching a tip- 
ping point where the amount of con- 

tent is widely available." Real, which 
is a founder of MusicNet, just bought 
Rhapsody and its nice big catalog 
from Listen.com. 

But another thing iTunes doesn't 
have is a particularly large catalog. 
Two hundred thousand songs is on 
the small side, in fact. But pressplay 
and Rhapsody have better than 
300,000 songs, and they haven't tak- 
en off the way iTunes has. Perhaps 
sheer catalog size, though it obvious- 
ly matters, isn't as crucial as it's been 
made out to be. 

What It Has 

What does iTunes have to make it 
an unprecederted hit in the every- 
thing- you -want -for -free world of dig- 
ital music? First, Apple has visibility 
and an almost unnervingly loyal, if 

small, user base. Only about 3.5% of 
Us. computer users have Macs, but 
those folks were chattering about a 
new music service on message boards 
and mailing lists long before it 
launched, and they've greeted the 
launch with delight (and claims that 
they've already broken the rights 
management - some things are no 
different in Mac -land, evidently). 

Rumors abo-jt the wonders of Ap- 
ple's new music service surfaced in 

newspapers months ago, and Apple 
debuted the iTunes Music Store with a 

big media event and followed up 
a week later with the million -song 
announcement. In a business whose 
visibility is just about nonexistent in 

mainstream media, Apple was the first 

entrant to jump up and down until it got 
the attention of the non -techie press. 

Another thing Apple has that the 
other legals don't: hardware. It held 
off on releasing new versions of the 
enormously successful iPod until the 
new iTunes package was ready to go, 
and they work seamlessly together, 
offsetting the possible drawbacks of 

an oddball proprietary file format. 
Apple says it has received orders for 
110,000 of the $300 -and -up beasties 
since the new iPods debuted, on the 
same day as the iTunes Music Store. 

Those first million downloads 
were of about 100,000 songs, says 
Apple, so it looks like all the iTunes 
users ran out and got what they 
wanted the first week, and a quick 
drop-off can probably be expected. 
But a hit product is something new 
on the licensed- and -legal side of dig- 
ital music, and it's something every- 
body who has hopes for this business 
should be delighted with. 

. 
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If you play CDs on an Internet -connected computer, Gracenote prob- 
ably knows about it. Every day Gracenote's CDDB music -recognition 
service supplies artist and track information to more than 1 million 
people who play music through CDDB -enabled audio players; at the 
same time, Gracenote collects information about the music those people 
are listening to. That data is then anonymously aggregated for Grace - 
note's charts. Below are last week's 50 most played CDs. 

DIGITAL TOP SO" 
LW TW ARTIST Album Title Weeks On 

2 1 50 CENT Get Rich Or Die Tryin 13 

1 2 NORAH JONES Come Away With Me 54 

4 3 EMINEM The Eminem Show 51 

3 4 LINKIN PARK Meteora 6 

7 5 EVANESCENCE Fallen 9 

5 6 MADONNA American Life 2 

6 7 COLDPLAY A Rush Of Blood To The Head 36 

8 8 AVRIL LAVIGNE Let Go 47 

9 9 WHITE STRIPES Elephant 5 

10 10 RED HOT CHILI PEPPERS By The Way 43 

13 11 JUSTIN TIMBERLAKE Justified 26 

11 12 VARIOUS ARTISTS 8 Mile 27 

15 13 CHRISTINA AGUILERA Stripped 26 

12 14 R. KELLY Chocolate Factory 11 

16 15 AUDIOSLAVE Audioslave 24 

14 16 JOHN MAYER Room For Squares 57 

19 17 SHANIA TWAIN Up! 24 

17 18 NELLY Nellyville 45 

28 19 DIXIE CHICKS Home 31 

21 20 SEAN PAUL Dutty Rock 12 

18 21 SYSTEM OF A DOWN Toxicity 87 

20 22 ROLLING STONES Forty Licks 31 

27 23 U2 The Best Of 1990-2000 26 

29 24 ELVIS PRESLEY Elvis 30 #1 Hits 32 

22 25 VARIOUS ARTISTS Chicago Music From The Motion Picture 16 

26 26 T.A.T.U. 200 Km /H In The Wrong Lane 12 

24 27 FLEETWOOD MAC Say You Will 3 

32 28 PINK Missundaztood 70 

38 29 ALICIA KEYS Songs In A Minor 93 

30 30 CELINE DION One Heart 6 

31 TIM MCGRAW And The Dancehall Doctors 13 

36 32 SYSTEM OF A DOWN Steal This Album 15 

45 33 CREED Weathered 76 

35 34 PINK FLOYD Echoes !The Best Of Pink Floyd) 78 

37 35 NAS God's Son 20 

42 36 CHER The Very Best Of Cher 3 

47 37 GODSMACK Faceless 4 

38 KENNY CHESNEY No Shoes, No Shirt, No Problems 4 

33 39 NIRVANA Nirvana 27 

34 40 RADIOHEAD Amnesiac 13 

41 SUM 41 Does This Look Infected? 16 

42 ROBBIE WILLIAMS Escapology 17 

40 43 GO00 CHARLOTTE The Young And The Hopeless 11 

44 INCUBUS Morning View 42 

45 WHITE STRIPES White Blood Cells 2 

39 46 ELTON JOHN Greatest Hits 19702002 20 

23 47 FABOLOUS Street Dreams 9 

48 KID ROCK Cocky 15 

49 KYLIE MINOGUE Fever 44 

50 QUEENS OF THE STONE AGE Songs For The Deaf 11 
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O'Shea 
Continued from Page 3 

bits for use by ACR. "We've really 
cracked the code in terms of how to 
put together sustainable content," 
he said. "We've run the models and 
demos, and it really works." 

O'Shea added that, compared to 
all -Comedy radio that's been tried 
in the past, recorded material will 
comprise just 30% of ACR's efforts. 
"There will be a parody song in ev- 
ery 14-minute segment," he said. 
"The secret sauce in all of this is our 
CJs - our comedy jocks. One of the 
first is Casey Kasem's daughter, 
Kern 'Casein. I want this to sound 
like a real radio station. The whole 
idea is to be a radio station, but in- 
stead of offering music, we offer 
comedy." 

When asked by R &R why he de- 
cided to take a stab at all -Comedy 
radio now, O'Shea said, "It's just 
time. The last handful of years have 
been tough, and there just seems to 
be a need for a 'laugh button' on the 
radio. We commissioned an Edison 
Media Research study, and the for- 

mat came back very strong." 
Interestingly, the all- Comedy ra- 

dio concept was tried just a few 
years ago by the now -defunct Com- 
edy World, which was founded by 
ACR's Emmons and Levine. "Com- 
edy World was to be what All Com- 
edy Radio is," O'Shea said. "But the 
venture capitalists involved with 
Comedy World elected to ride the 
Internet bubble, and it turned out to 
be an exclusively Internet venture 
that didn't go to radio until the end. 
And it ended up being a 'Hot Talk' 
format. 

"Howard and Kent exited Corn - 
edy World when it went the 
Internet route. They took a buyout, 
and some of those funds have been 
the seed money for All Comedy Ra- 

dio." 
Concurrent with its upcoming 

launch, All Comedy Radio has 
signed exclusive agreements with 
New Radio Star for consulting, con- 

SHE'S GOT KEYS AND KNOWS HOW TO USE THEM As part 

of their ongoing Beer Drinkers and Hell Raisers tout ZZ Top recently returned to 

Laredo, TX for the first time in 33 years. While the guys were in town, Mayor 

Elizabeth Flores, who attended ZZ Top's last concert in Laredo, in 1970, 

presented them with a key to the city. Seen here just before the band took the 

stage and rocked out are (1 -r) bandmembers Dusty Hill, Frank Beard and Billy 

Gibbons and Flores. 

Carroll 
Continued from Page 3 

to EMC from a similar position at 
EMI's Astralwerks label. EMC will 

also be adding regional staff. 
"We have an amazing amount of 

terrific music coming from every 

comer of EMI, and we can't wait to 
share it with radio," Carroll said. 
"I'm thrilled to have this opportu- 
nity. We've put together a great 
team who can help EMI take mu- 
sic from all sources and maximize 
its commercial potential." 

Carroll, who joined Angel /Blue 

tent collaboration and website de- 
velopment services. An online au- 
dio demo of All Comedy Radio can 
be found at wwwallcomedyradio.com. 

While Emmons and Levine have 
been working for dose to four years 
putting together the licensing 
agreements for much of the intellec- 
tual property and recorded works 
ACR will be using, O'Shea became 
involved with ACR last fall, after 
being introduced to Emmons and 
Levine at the NAB Radio Show in 
Seattle. He's since been involved in 
the company's operations on a day - 
to-day basis. 

O'Shea began his career in 1965 

as an air personality using the 
name Mighty Mike at WCVS/ 
Springfield, IL. After stints in Lan- 
sing, MI and Toledo as Jungle Jim, 
he joined then -powerhouse Top 40 

KLIF /Dallas. In the 1970s O'Shea 
worked at WLW /Cincinnati and 
KVI /Seattle before accepting Na- 
tional PD duties for Gene Autry's 
Golden West Broadcasters in 1978. 

He's also served as VP /GM of 
KUBE /Seattle, President and 
owner of KJR -AM & FM /Seattle 
and President /GM of KEDJ /Phoe- 
nix. 
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EXECUTIVE ACTION 

Rainey Enters Archway As NC Market Manager 

AVicente's Archway Broadcasting Group has selected Rodney Rain- 
ey to oversee its six stations in coastal North Carolina as Market 

Manager. The former WSAR -AM /Fall River, MA GM will oversee CHR/ 

Pop simulcast WCBZ & WRHT and Country trimulcast WGPM, WNBR 
& WZBR - all in Greenville - and FM Talker WCZI/Washington, NC. 

Rainey begins his new duties May 12 and will be based out of Arch- 
way's New Bern, NC facilities. He reports to Archway President/CEO 
Vicente and Exec. VP /Operations Chris Fleming. 

Vicente said, "Rodney is a quality broadcaster and a dynamic manager 
who will help cultivate the talent in our North Carolina market." 

Fleming said, "Rodney has all the tools we are looking for to take our 

stations to the next level. His background in similar markets and like prod- 

ucts will be a huge plus for us." 
An industry veteran, Rainey has served as President of Cape Cod. 

MA's Boch Broadcasting and, before that, GM of KTJWHouston. 

Note /Manhattan last year, played 
an instrumental part in breaking 
Norah Jones, who went eight -for- 
eight at the most recent Grammys 
with her album Come Away With Me. 

Before joining EMI Carroll was an 
independent radio promotion execu- 

tive with Tri-State Promotions. 
His previous experience also in- 

dudes stints as VP /Promotion for 
Relativity Records, Sr. VP for East/ 
West Records and VP at Chrysalis. 
He's also held promotional posts at 
Warner Bros. Records, MCA and 
Capitol Records and spent several 
years in radio. 

"Kevin is an outstanding promo- 
tion exec who has expertise in ev- 

ery area of radio promotion," said 
Bruce Lundvall, President /CEO of 
EMI Jazz & Classics. "Most impor- 
tant, he's a complete music man. 
He's proven his mettle with great 
music from artists like Norah Jones, 
who defy categorization. We are de- 
lighted to have this all -star team 
work on behalf of Angel, Blue Note 
and Manhattan." 

"This new collective is a real re- 
sult for all involved," Astralwerks 

GM Errol Kolosine said. "Astral - 
werks has a very exciting release 
schedule for 2003, and this guaran- 
tees we will have a focused and 
powerful team that can deliver 
these records at radio on a whole 
new level. It's also a real thrill for 
us to work with several of the best 
labels and professionals in the 
group in a situation where we can 
all benefit from each other's exper- 
tise and musical diversity." 

" S-Curve is thrilled to have a re- 

source like EMI Music Collective," S- 

Curve President /CEO Steve Green- 
berg said. "Kevin has already shown 
us what a tremendous leader he is, 

and his team is already working 
Liam Lynch's hit record 'United States 

of Whatever' at Alternative. 
"Dan Connelly has been highly 

effective from the moment he 
joined the team, and S-Curve has a 

long history of success with Mitch 
Mills, going back to 'Who Let the 
Dogs Out,' which he was instru- 
mental in promoting while he was 
at Artemis. We look forward to 
working closely with them on all of 
our projects." 

"ONE NATION, 
ONE MOMENT" 

Be "A Station that Remembers" all those who have died 
in service to our country from the Revolutionary War to the 
present. Join in the National Moment of Remembrance for 
Memorial Day. Partner with the White House Commission 
on Remembrance, established by Congress, and Radio & 

Records, in this act of national pride and unity. 

Learn about the Moment's new anthem, 
"On This Day," written by noted composer Charles Strouse. 

For further information on ways to become involved, 
visit www.remember.gov. 

THE WHITE HOUSE COMMISSION ON REMEMßMNCI 
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Radio 
TRAYCEE SCOTT is named VP /Af- 

filiate Relations for American Blues 
Network. Scott has been with ABN 
since it was founded, working in re- 
search and development and affiliate 
relations. 

National Radio 

I.E. AMERICA NETWORK offers 
Radio Vox Pop, a new political talk 
show hosted by Doug Stephan's Good 
Day co -host and WLS/Chicago week- 
ender Nancy Skinner. For more infor- 
mation, visit www.ieamericaradio.com. 

NEWSBREAKERS 
TALK AMERICA RADIO NET- 

WORK adds Geoff Metcalf Live to its 

daily lineup.The call -in program, focus- 
ing on social issues and intemational 
and domestic news, airs from 10pm- 
lam ET. For more information, contact 
Gil Nielsen at 973 -438 -4002. 

RICH WOOD MULTIMEDIA & 
COOK2 COMMUNICATIONS debut 
the two -hour weekly The Cooking 
Couple. The program, delivered on CD, 
is hosted by the husband -and -wife 
team of chef Michael Albertson and 
registered dietitian Ellen Albertson. For 
more information, contact Skip Joeckel 
of Executive Broadcast Services at 
719-579-6676. 

CNNRADIO of'ers "Budget Woes," 
a series of 20 60- second reports on 
budget issues facing cities, counties 
and states. The program is available 
to CNNRadio affiliates beginning Mon- 
day, May 12. For more information, 
contact Chris Wilmore at 404-827-4771 
or chris.wilmore@cnn.com. 

WES1W0000NE presents the 2003 
U.S. Open Golf Ctampionship, June 12- 

15. John Tautges and Mitch Voges pro- 
vide the live play -by -play and leader - 
board updates. The toumament will be 
preceded by the 20 -part special The 
Road to the U.S. Dpen, airing June 7 -8 

and hosted by Tautges. For more infor- 
mation, visit www.westwoodone.com. 

WESTWOOD ONE'S VH1 RADIO 
NETWORK presents The VI-11 Duets 
Radio Specialand a simulcast of VH1's 
2003 VH1 Divas Duets. The one -hour 
Radio Special, hosted by recording art- 
ist Queen Latifah, airs May 17 -18, and 
the TV simulcast airs May 22 at 9pm 
ET. For more information, visit www. 

westwoodone.com. 

WESTWOOD ONE'S MTV RADIO 
NETWORK offers Justified & Stripped: 
The Justin Timberlake /Christina 
Aguilera Tour Special, airing June 7 -8. 
The one -hour program features an in- 
side look at one of the summer's hot- 
test tours. For more information, con- 
tact Peggy Panosh at 212 -641 -2052 or 

papanosh@westwoodone.com. 
Also from WW1's MTV Radio Network 

50 Cent: From Silver to Platinum, a one- 
hour special airing June 28 -29. Hosted 
by MTV Radio Network's Sway. the pro- 

gram looks at the hip -hop star's meteoric 
rise. For more information, contact Peggy 
Panosh at 212-641-2052 or papanosh @ 

westwoodone.com. 
Additionally, WW1's MTV Radio Net- 

work offers Staind: Shades of Grey, air- 
ing June 14 -15. The one -hour special, 
hosted by Kurt Loder, features tracks 
from the band's latest album, 14 

Shades of Grey, rare unplugged per- 
formances and an interview with the 
band. For more information, contact 
Peggy Panosh at 212-641-2052 or 
papanosh@westwoodone.com. 

Earnings 
Continued from Page 6 

from $400,000 to $900,000. Station 
operating income rose 13 %, to $3.4 

million. On a pro forma basis, net 
broadcast revenue was flat at $16.9 
million, and station operating in- 
come decreased 12 %, to $3.6 mil- 
lion. On a same-station basis, net 
broadcast revenue grew 2 %, but sta- 

tion operating income slipped 5 %. 

For Q2, Regent expects net broad- 
cast revenue of $21.8 million -$22.2 

million and station operating income 
of $6.5 million -$6.8 million. Further, 
the company expects EPS of 2 cents - 

3 cents, which includes a charge of 
approximately $700,000 related to 
the write -off of deferred financing 
costs. Regent expects to refinance its 

credit agreement during Q2. 

A couple of one-time charges 
hurt Salem Communications' Ql 
results. A $1.3 million write-off due 
to the denial of its request to move a 

San Diego tower and another 
$900,000 write -down from the FCC's 

denial of WGKA -AM /Atlanta's up- 
grade forced EBITDA down 11 %, to 

$6.2 million. Minus those charges, 

EBITDA would have improved 20%, 

to $8.4 million. 
And while the net loss widened 

from $1.8 million (8 cents per share) 

to $6.1 million (26 cents), the Q1 2003 

loss included a one-time charge of $4 

million (17 cents) for the early retire- 
ment of $100 million in 9.5% senior 
subordinated notes. The net result is 
a loss per share of 9 cents, missing 

the 6-cent loss forecast by Thomson 
First Call. 

On the plus side, net broadcasting 
revenue increased 8 %, to $38.7 mil- 
lion, but station operating income 
slipped 24 %, to $3.2 million. On a 

same-station basis, net broadcasting 
revenue increased 8 %, and station 
operating income grew 12 %. In Q2, 

Salem is projecting net broadcasting 
revenue of $43.2 million -$43.7 mil- 
lion, EBITDA of $10.7 million -$1L2 
million, operating income of $14.9 

million -$15.4 million and a profit of 
$1 million -$1.4 million. 

Beasley Broadcast Group listed 

the war, the economy and the Miami 
Dolphins as things that hurt its Q1 

results. While Chairman /CEO 
George Beasley made note of some 

positives - specifically, that 
Beasley's market clusters near mili- 
tary bases in North Carolina and 
Georgia did better on a spot- adver- 
tising basis than the company antici- 
pated and that Beasley's Las Vegas 

duster continues to outperform the 

market - those were outweighed by 
a format challenge involving 
WPOW /Miami and the lackluster 
performance of the Dolphins. Dol- 
phins games air on Beasley's 
WQAM /Miami, and the absence of 
NFL playoff revenue significantly 
hurt the company's overall perfor- 
mance. 

Consolidated net revenue dipped 
1 %, to $24.5 million, as operating in- 
come from continuing operations 
was flat at $4.7 million. Revenue 

was down 1 %, and operating in- 
come was up 2% on a same- station 
basis. Net income increased from a 

loss of $11 million (45 cents per 
share) to a gain of $2 million (8 

cents). Last year's results reflect a 

noncash, after -tax charge of $11.7 

million pertaining to the writedown 
of Beasley's Las Vegas and New Or- 
leans licenses. 

"To date we've not yet seen a 

broad -based recovery across our sta- 

tion portfolio, and visibility remains 
limited," Beasley said, noting that 
he's "cautiously optimistic" that a re- 

turn to normal operating conditions 
in some military markets and a 

clearer economic picture will help 
the company return to growth For 
Q2, Beasley expects net revenue to 

decrease in the mid -single -digit 
range. 

Interep's Ql net loss expanded 
from $3.8 million (41 cents per share) 

to $8.8 million 187 cents), and a de- 
crease in contract- termination rev- 
enue drove net revenue down 8%, to 

$18.3 million. Though commission 
revenue increased 5 %, to $18.3 mil- 
lion, operating EBITDA declined 
from a positive $500,000 to a loss of 
$500,000. Selling, general and admin- 
istrative expenses, including ap- 
proximately $1.1 million in sever- 
ance expenses, increased 11 %, to 
$18.8 million. 

In its fiscal Q2, revenue at 
Disney's broadcast division climbed 
13 %, to $1.4 billion, but the operat- 
ing loss for the broadcasting segment 

increased from $13 million to $105 

million. Disney attributed the wid- 
ened loss to higher programming 
and production expenses related to 
higher NFL costs for ABC -TV's Su- 

per Bowl broadcast, higher prime- 
time series costs and higher expenses 

from the ABC's war coverage, and it 
expects another $15 million -$20 mil- 
lion in war-coverage expenses in Q3. 

Disney's Q2 net income was down 
from $259 million (13 cents per 
share) to $229 million (11 cents). The 
per-share figure matched estimates 
from analysts polled by Thomson 
First Call. 

Gaylord Entertainment's Ql 
consolidated revenue from continu- 
ing operations rose 15 %, to $114.4 
million, and its net loss improved 
from $8.1 million (24 cents per share) 

to $6.5 million (19 cents). EBITDA 
climbed 123 %, to $23 million. The 

improvements followed the March 
25 announcement that Gaylord will 
sell WSM -FM & WWTN /Nashville 
to Cumulus Media for $65 million in 
cash and allow Cumulus to run 
WSM -AM /Nashville via a joint 
sales agreement. 

That move was made so that 
Gaylord can concentrate on its core 
hospitality and entertainment busi- 
nesses, and as a result the company 
will no longer report a media seg- 

ment. Historical and current -period 
results of WSM -FM & WWTN are 

now reclassified as discontinued op- 
erations. The results of WSM -AM 
are now included in Gaylord's at- 
tractions segment, which saw a rev- 
enue decrease of 23 %, to $14.8 mil- 
lion. 

Additional reporting by Adam 
Jacobson and Julie Gidloto. 

Nall 
Continued from Page 1 

oversee the Urban format sessions at 

R &R Convention 2003, to be held 
June 19 -21 at the Beverly Hilton Ho- 
tel in Beverly Hills, CA. 

"Dana brings a wealth of experi- 
ence, both journalistic and radio, to 
Radio & Records," R &R Publisher/ 
CEO Erica Farber said. "Her quali- 
fications are many, and we are ex- 

cited to extend our visibility in New 
York to include both Dana and 
(CHR /Rhythmic Editor] Dontay Th- 
ompson." 

Hall said, "I am excited about this 

new challenge and environment. It's 
not only a professional change, it 
also means a lot to me personally. I 

look forward to joining the R &R 
team." 

Hall joined Airplay Monitor in 
1996 as a writer and reporter for 
all formats. She advanced to Man- 
aging Editor of Airplay Monitor in 
1998 and to R &B Singles Reviewer 
for Billboard in 1999. Hall also 
spent nine years at WILD /Boston 
as Asst. PD /MD and holds a B.S. 

in Broadcast Communications and 
Journalism from Emerson College 
in Boston. 

Introducing Shmuley, a fresh new voice guaranteed to 
grow your ad revenue, as he covers politics, relationships 
and lifestyles. 

. . [ Shmuley] has instantly established himself as a 

major player by virtue of his undeniable talent." 
Michael Harrison, Publisher 

Talkers Magazine 
Call Toll -Free: 1- 888 -727 -8629 

Affiliate Sales: 
Ed Powers - edpowers @talkamerica.com 
Bruce Wernick - bwernick @talkamerica.com 

Advertising Sales: 
Regine Carney - reginecarney @talkamerica.com 
Marlene Cadillo - marlenecadillo @talkamerica.com 

Shmuley is heard live: 

Monday- Friday, 2 RM.-5 P.M. EST 

11122L, 
Monday- Friday, 9 A.M. - 11A.M. EST 
Saturday - Sunday, 4 P.M. -6 P.M. EST 

Avails: 

6 minutes network, 10 minutes local 

rtN,.i.1.i,r _~ l i 1 I r r ll r.w'.3Jx,.l: ,a,91.6.), 

Talk Arnerca 
R A D I O N E T W O R K S 

ce003oT ti om n..,..-,snR.R.. 

www.americanradiohistory.com

www.americanradiohistory.com


NATIONAL MUSIC FORMATS 

D. 
10 million homes 180.000 businesses 

Rick Gillette 800- 494 -8863 

DMX Specialty Retail 
Kelly Peck 

The hottest tracks at specialty retail, which 

Includes by stores, home and office fur- 

nishings, kitchen stores. cosmetics shoe 

stores. etc.. targeted at 25 -34 females. 

JACK JOHNSON The Horizon Has Been Defeated 

WHITE STRIPES Were Going To Be Friends 

NORAN JONES ..onestar 

MARTY LLOYD Justified 

LIZZ WRIGHT Open Your Eyes. You Can Ft 

CELSO FONSECA Bom Serial 

THE THORNS I Cant Remember 

HILLARY DUFF Can't Wad 

PANDORA Doni Worry 

TAINA Gonna Be A Star 

This section features this weeks new adds 

on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite 

CHR/POP 

Jack Patterson 
THIRD EYE BLIND Blinded (When I See You) 

SUGAR RAY Mr Badender tit's So Easy) 

URBAN 

Jack Patterson 
AALIYAH Come Over 

GINUWINE In Those Jeans 

ALTERNATIVE 

Dave Sloan 
YEAH YEAH TEAMS Date With The Night 

GOLOFRAPP Train 

ROCK 

Stephanie Mondello 
ETHER SEEDS Save Your Oves Lte 

FINGER ELEVEN Good Times 

DEFTONES Minerva 

ADULT ALTERNATIVE 

Stephanie Mondello 
CHANTAL KREVIAJUK In This Ufa 

INTERNATIONAL 

Mark Shands 
ELENI KARAINOROU Eternity And A Day 

ELENI KARAINOROU Euripides Trolan Women 

COUNTRY 

Leanne Flask 
JENNIFER HANSON This Far Gone 

BILLY CURRINGTON Walk A Little Straighter 

CHALES TENNISON Easy Lovan You 

DANCE 

Danielle Ruysschaert 
LAURA PAUSINI If That's Love (Db Boulevard Mel 
ULTRA NATE Brass In Pocket 

TINA ANN I Do 

RAP/HIP -HOP 

Mark Shands 
NATE 00GG II It Wasn't 4 U 

XIBIT ICFMINEM My Name 

MISSY ELLIOTT I JAY -Z Back In The Day 

866-MVTUNES 

Mail 21.000 movie !healers 

WEST 
BEDINGFIELO You ie Not The On 

r MADONNA Amer, .n ..'e 
LISA MAME PRESLEY Lights Out 

A HILARY DUFF Why Not 

JOSH KELLY Amazed 

MIDWEST 
' MADONNA American Lde 

DANIEL BEDINGFIELD If You re Not The One 

LISA MARIE PRESLEY Lights Out 

JOSH KELLEY: "'::. 
HILARY DUFF ::: '.' 

SOUTHWEST 
1 LISA MARIE PRESLEY Lights Out 

, DANIEL BEDINGFIELD If You're Not The One 

. MADONNA American life 
MERCY ME . Can Only Imagine 

JOSH KELLEY Amazed 

NORTHEAST 
' DANIEL BEDINGFIELD 11 You're Not The One 

'.' LISA MARIE PRESLEY Lights Out 

MADONNA Ocencan Life 

JOSH KELLEY Amazed 
-. MERCY ME Can Only Imagine 

SOUTHEAST 
DANIEL BEDINGFIELD If You re Not The One 

F MADONNA American life 
, LISA MARIE PRESLEY Lights Out 

1 HILARY DUFF Why Not 

5 JOSH KELLEY Amaze, 

Lori Parkerson 
202 -380 -4425 

20on20 (XM20) 

Kane 
ASHANTI Rack Wit U 

AMERICAN IDOL FINALISTS God Bless The U S A 

FABOLOUS Can't Let You Go 

BPM (XM81) 

Blake Lawrence 
COLDPLAY Clocks 
MADONNA American Life 

Squiu (XM48) 

Charlie Logan 
P.0.0. Sleeping Awake 

U -POP (XM29) 

Ted Kelly 
82K !(MARQUES HOUSTON My Girl 

BADLY DRAWN BOY All Possibilities 
BLUE MAN GROUP I/DAVE MATTHEWS Sing Along 

CAFÉ TACUBA Eo 

JEWEL Intuition 

LIZ PHAIR Why Can't I1 

LUNIK I/DELIRIUM Wading 

R. KELLY Snake 

RONAN KEATING The Long Goodbye 

The Loft (XM50) 

Mike Marrone 
BRUCE COCKBURN Open 

Raw (XM66) 

Leo G. 

BARBA SPARXXX I/BABY Tell Me 'Bout The South 
CNN Hood Money 

Real Jazz (XM70) 

Maxx Myrick 
ROY HAYNES Love Letters 

Watercolors (XM71) 

Trinity 
RICHARD ELLIOT Rendeo'ous 

RICHARD ELLIOT Ricochet 

RICHARD ELLIOT Sake For Iwo 
TOM SCOTT Holding Back The Years 

X Country (XM12) 

Jessie Scott 
I. MIHANA Love 
RECKLESS KELLY Set Me Free 

TOMMY WOMACK The Highways Coming 

XM Café (XM45) 

Bill Evans 
MARIA MCKEE High Dive 

ROBERT BRADLEY'S._ It'll Come To You 

STEELY DAN Everything Must Ga 
TRAIN My Private Nation 

XMLM (XM42) 

Jessie Scott 
LAMB OF GOD As The Palaces Burn 

M.O.D. The Rebel You Love To Hate 

U -POP (XM29) 
B2K TTHAROUES HOUSTON My Girl 
RONAN KEATING The Long Goodbye 

LIZ PHAIR Why Can't I> 

BADLY DRAWN BOY All Possibilities 
BLUE MAN GROUP (/DAVE MATTHEWS Sing Along 

JEWEL Intwtion 

CAFE TACUBA Eo 

R. KELLY Snake 

LUNIK fNELIRIUM Waiting 
MADONNA American Life 
ROBBIE WILLIAMS Come Undone 
EVANESCENCE Bring Me To Life 

ANDROIDS Do If With Madonna 
COLDPLAY Clocks 

MISSY ELLIOTT Gossip Folks 

SIMPLY RED Surisse 
DANIEL BEDINGFIELD I Can't Read You 

DANNII MINOGUE I Begin To Wo,der 
TLC L RICHARD X Hands Up 
JUSTIN TIMBERLAKE Rock Your Body 
AVRIL LAVIGNE Losing Grip 
ROYKSOPP (/NORMAN COOKE Eple 

IN DA PUB 50 Pence 

AFROCELTS Rise Above It 

RED HOT CHILI PEPPERS Can't Stop 
PANJABI MC f /JAY -Z Mundian To Bach Ke 

JUNIOR SENOR Move Your Feet 

RACHEL FARRIS I'm Not The Girl 
MIS TEED Sandalous 

MUSIC 23 million homes 

CHOICE 27.000 businesses 

Available on digital cable and DirecTV 

Adam Neiman 646 -459 -3300 

HIT LIST 

Seth Neiman 
BLU CANTRELL I/SEAN PAUL Breathe 

JENNIFER LOVE HEWITT Can I Go Now 

JUSTIN TIMBERLAKE Rock Your Body 

MERCYME I Can Only Imagine 

NAS Can 

SUGAR RAY Mr. Bartender (It's So Easy) 

T.A.T.U. Not Gonna Gel Us 

TROTS What Do They Do 

TYRESE HON You Gonna Act Like That 

SOFT ROCK 

Seth Neiman 
ROO STEWART They Can't Take That Away From ).:e 

SHANIA TWAIN Forever And For Always 

ROCK 

Gary Susalis 
BOY SETS FIRE Last Year's Nest 

DEFTONES Minerva 

SWITCHFODT Meant To Live 

ALTERNATIVE 

Adam Neiman 
ALL-AMERICAN REJECTS The Last Song 

AM RADIO This Is The End Of The World 
ARAB STRAP The Shy Retirer 

CAESARS Jerk It Out 
FEEDER Cone Back Around 
FLAMING LIPS Fight Test 

RADIOHEAD There There 

PETE PORN Come Back Home 

YEAH YEAH YEAHS Dale With The Night 

TODAY'S COUNTRY 

Liz Opoka 
MARK WILLS When You Think Of Me 

PROGRESSIVE 

Liz Opoka 
BRUCE COCKBURN Open 

GEMMA HAYES Ran For Miles 
JACKSON BROWNE About My Imagination 
STEELY DAN Blues Beach 
YO LA TENGO Season Of The Shark 

SMOOTH JAll 
Gary Susalis 

JEFF LORBER Gigabyte 

RICHARD ELLIOT Corner Pocket 

AMERICANA 

Liz Opoka 
EMORY JOSEPH Rhum 8 Coffee 

FOLKSMEN Start Me Up 
JUNE CARTER CASH I Used To Be Samebod'. 
TOM HOUSE Something's Gotta Change 
TOWNES VAN ZANOT Back Widow Blues 

r P 

1 

Artt54 Title 

HILARY DUFF Why Not 

HILARY DUFF Can't Wait 

JENNIFER LOPEZ Jenny From The Block 

JUSTIN TIMBERLAKE Cry Me A River 

PINK Get The Party Started 

AVRIL LAVIGNE Complicated 

ROSE FALCON Up. Up. Up 

BAHA MEN Who Let The Dogs Out 

AARON CARTER I Want Candy 

STEVIE BLOCK All For Love 

MICHELLE BRANCH Everywhere 

'N SYNC Its Gonna Be Me 

HAMPTON THE HAMPSTER Hampster... 

JUMPS God Bless The U.S.A. 

BRITNEY SPEARS Oops...1 Did It Again 

LEANN RIMES Can't Fight The Moonlight 

BRITNEY SPEARS Lucky 

Total Plays 

74 

74 

73 

73 

71 

70 

68 

68 

31 

31 

31 

30 

30 

30 

30 

30 

29 

Playtistfwtre v.eeYendmgl,pn130-A1ay 7. 

LLSTAR 
CONCERT PULSE 

Pos. Artist 
1 BILLY JOEL 8 ELTON JOHN 
2 BON JOVI 
3 GEORGE STRAIT 
4 TIM MCGRAW 
5 CHER 
6 YANN( 

7 KENNY CHESNEY 
8 TOBY KEITH 
9 DAVID COPPERFIELD 
10 BILL GAITHER 8 FRIENDS 
11 DEE LEPPARD 
12 DAVID GRAY 
13 LORD OF THE DANCE 
14 SCORPIONS 8 WHITESNAKE 
15 MUSIC AS A WEAPON TOUR 

Avg. Gross 
(in 0005) 

51.987.6 
5958.6 
57124 
5709.6 
5586.7 
5429.1 

5399.8 
5356.4 
5393.4 
5259.2 
5256.6 
5198.0 
5196.3 
5182.8 
5138.5 

Among Ohrs week's new tours 

ADEMA 

CROSBY. STILLS 8 NASH 

DURAN DURAN 

MARIAN CAREY 

PRINCE PAUL 8 ACEYALONE 

The CONCERT PULSE is courtesy o' 
Pollsrar. a Pud¢ arion of Promoters' 
On -Line Lisring5. 800-344 -7383. 

California 209 -271-7900 
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SIRIUSid 
1221 Ave. of the Americas 

New York. NY 10020 
212 -584 -5100 

Planet Dance 

Swedish Egil 
CASA FLAVA De Moma De 

CYCLONE Lord Of The Land 

HATRIXX Pressure 

JUSTIN ROBERTSON Ruckus Juice 

SAFFRON HILL I Love U 

U.S. 1 

Bill Hammond 
50 CENT 21 Questions 

AMERICAN IDOL FINALISTS God Bless The U.S,5 

BLACK EYED PEAS I /JUSTIN... Where Is The Lone' 

SIMPLE PLAN Addicted 

SUGAR RAY Mr. Bartender (It's So Easy) 

Hip Hop Nation 

Ken Spellman 
KEITH MURRAY Candi Bar 

New Country 

Jim Kressler 
TRACE ADKINS Then They Do 

VINCE GILL Someday 

Octane 

Don Kaye 
ALL -AMERICAN REJECTS The Last Song 

DIE TRYING When I'm Gone 

AFI Girl's Not Grey 

RA Slur 

VENDETTA REG Shatterday 

Heart & Soul 

B.J. Stone 
AALIYAH Corne Over 

DONNIE Coud 9 

INDIA.ARIE The Truth 

RADIO NETWORKS 

Phil Hall 972 -991 -9200 

Hot AC 

Steve Nichols 
SUGAR RAY Mr. Bartender (It's So Easy) 

Touch 

Vern Catron 
CHANTÉMOOREI1e. LATTIMORE You Don't Havel° Cr, 

Doug Banks Morning Show 

Gary Saunders 
FLOETRY Sa' Yes 

Tom Joyner Morning Show 

Vern Catron 
KEM Lose Coils 

Country Coast To Coast 

Kris Wilson 
JOE NICHOLS She Only Smokes When She Drinks 

WYNONNA What The World Needs 

t 
Music Programming/Consulting 
Ken Moultrie 800 -426 -9082 

Alternative 
Steve Young/Kristopher Jones 
ALL- AMERICAN REJECTS The Last Song 

SHINEDOWN Fly From The Inside 

VENDETTA RED Shatterday 

Active Rock 

Steve Young/Kristopher Jones 
SMILE EMPTY SOUL Bottom 01A Bottle 

Heritage Rock 

Steve Young,Kristopher Jones 
STAIND Price To Play 

TRAIN Calling All Angels 

Hot AC 

Steve Young /Josh Hosier 
SUGAR RAY Mr. Badender (It's So Easy) 

CHR 

Steve Young /Josh Hosier 
SIMPLE PLAN Ado uted 

Rhythmic CHR 

Steve Young /Josh Hosler 
50 CENT I/EMINEM. BUSTA RHYMES Han Mary 

BONECRUSHER Never Scared 

FABOLOUS f /ASHANTI Into You 

Soft AC 

Mike Bettelli/Teresa Cook 
SHANIA TWAIN Forever And For Always 

Mainstream AC 

Mike Bettelli/Teresa Cook 
DARYL HALL 8 JOHN DATES Man On A Missinn 

Mainstream Country 
Ray Randall /Hank Aaron 
WYNONNA What The World Needs 

New Country 

Hank Aaron 
WYNONNA What The World Needs 

Lia 

Ken Moultrie /Hank Aaron 
CRAIG MORGAN Almost Home 

24 HOUR FORMATS 
Jon Holiday 303 - 784 -8700 

Adult Hit Radio 

JJ McKay 
EMINEM Smg For The Moment 

JEWEL Intuition 

NORAH JONES Come Away WO Me 

TRAIN Calling All Angels 

US COUNTRY 

Penny Mitchell 
RHETT AKINS In Your Love 

KENNY CHESNEY No Shoes. No Shin. No Problem 

WYNONNA What The World Needs 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
TRACY BYRD The Truth About Men 

BILLY GILLMAN I Am 

JENNIFER HANSON This Far Gone 

RANDY TRAVIS Three Wooden Crosses 

, WESTW00D ONE, 

Charlie Cook 661 -294 -9000 

Adult Rock & Roll 

Jeff Gonzer 
SAMMY HAGAR Halleluiah 

Son AC 

Andy Fuller 
CELINE DION Have You Ever Been In Love 

Mainstream Country 

David Felker 

KENNY CHESNEY No Shoes, No Shirt. No Problem 

Hot Country 

Jim Hays 
KENNY CHESNEY No Shoes. No Shirt. No Problem 

Young & Elder 

David Felker 

TRACE ADKINS Then They Do 

KENNY CHESNEY No Snoes. No Shirt. No Problem 

Alternative 

Chris Reeves 402- 952 -7600 

ALL-AMERICAN REJECTS The Last Song 

AUTHORITY ZERO Over Seasons 

LESS THAN JAKE She's Gonna Break Soon 

RED HOT CHILI PEPPERS Dosed 

USED Blue Ard Yellow 

www.americanradiohistory.com

www.americanradiohistory.com


18 R&R May 9. 2003 TELEVISION 

72 million households 

Plays 

50 CENT 21 ,J,:csl ru 29 

SEAN PAUL met Bcs; 26 

NUS '.en 25 

SNOOP 00GG I/PHARRELL Beautiful 24 

MADONNA American Life 24 

CHRISTINA AGUILERA Fighter 23 

JUSTIN TIMBERLAKE Rock Your Body 22 

EMINEM Sing For The Moment 20 

AUDIOSLAVE Like A Stone 19 

R. KELLY Ignition 19 

JENNIFER LOPEZ I'm Glad 15 

EVANESCENCE Bring Me To Life 14 

ROOTS 1 /CODY CHESNUTT The Seed 2.0 13 

WHITE STRIPES Seven Nation Army 12 

FABOLOUS Can't Let You Go 12 

LINKIN PARK Somewhere I Belong 

MI Gel's Nol Grey 

TRAPE Headstrong 

B. RHYMES I/M. CAREY I Know What You Want 10 

STAIND Price To Play - 

Video playlet for the Iveek of Apra 29 -May 6 

David Cohn 

General Manager 

50 CENT 21 Questions 

WHITE STRIPES Seven Nation Army 

PANJABI MC Beware 01 The Boys 

ROOTS f /CODY CHESNUTT The Seed 2.0 

EVANESCENCE Bring Me To Life 

FINCH What It Is To Burn 

PETE YORN Come Back Home 

QUEENS OF THE STONE AGE Go With The Flow 

AFI Girl's Not Grey 

TRAPT headstrong 

JAHEIM Put That Woman First 

SUM 41 Hell Song 

BUSTA RHYMES I Know What You Want 

FABOLOUS Cant Let You Go 

HOT HOT HEAT Bandages 

K -OS Superstarr Pt. Zero 

TAUB KWELI Get By 

HAS I Can 

ATARIS In This Diary 

BLUR Crazy Beat 

Video olaytist for the week of Apnl 29-May6 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and 

titles of all pictured and send 

pics to R &R, c/o Mike Davis: 

mda visG'radioandrecords. com 

75 million households 

Paul Marszalek 

VP. Alualc Prograrnmmg 

ADDS 

KELLY CLARKSON Miss independent 

MONICA ST'5 re 

Plays 

LISA MARIE PRESLEY Lights Out 

R. KELLY Ignmon 

MATCHBOX TWENTY Unwell 

COLOPLAY Clocks 

KID ROCK I/SHERYL CROW Picture 

JEWEL Intmtmn 

MADONNA American Life 

TRAIN Calling All Angels 

EVANESCENCE Bring Me To Life 

SUGAR RAY Mr. Bartender (Ifs So Easy) 

JOHN MAYER Why Georgia 

JENNIFER LOPEZ I'm Glad 

JASON MRAZ The Remedy (I Won't Worry) 

JUSTIN TIMBERLAKE Rock Your Body 

CHRISTINA AGUILERA Fighter 

EMINEM Sing For The Moment 

SNOOP 00GG OPHARRELL Beautiful 

CELINE OION I Drove All Night 

AUDIOSLAVE Like A Stone 

WHITNEY HOUSTON Try It On My Oven 

MAROON 5 Harder To Breathe 

AVRIL LAVIGNE Losing Grip 

UNCLE KRACKER DO Away 

F00 FIGHTERS Tones Like These 

ALL -AMERICAN REJECTS Swing. Swing 

BLUE MAN GROUP (NAVE MATTHEWS Sing Wong 6 

NORAH JONES Come Away With Me 6 

FRANKY PEREZ Something Crazy 6 

SHANIA TWAIN Forever And For Always 

WHITE STRIPES Seven Nation Army 

COUNTING CROWS IN. CARLTON Big Yellow Taxi 

CHANTAL KREVIAZUK In This Life 

FLOETRY Ss, Yes 

OUEEN LATIFAH Better Than The Rest 

JACK JOHNSON The Horizon Has Been Defeated 

ROOTS fiCODY CHESNUTT The Seed 2.0 

TLC Damaged 

THORNS I Cant Remember 

:'rden anpiaP /or Á0n1 28 -May 5. 

6 

5 

4 

4 

3 

3 

2 

2 

2 

2 

36 million households 

Cindy Mahmoud 
VP Music Programming 

8 Entertainment 

VIDEO PLAYLIST 

LIL KIM IIMR. CHEEKS The Jump Off 

B. RHYMES f /M. CAREY I Know What You Want 

SNOOP DOGG I /PHARRELL Beautiful 

LIL MO f/FABOLOUS 4 Ever 

R. KELLY Ignition ( Remis) 

SEAN PAUL Get Busy 

NAS I Can 

JAHEIM Put That Woman First 

WAYNE WONDER No Letting Go 

RAP CITY TOP 10 
50 CENT 21 Questions 

TALIB KWELI Get By 

LIL KIM IIMR. CHEEKS The Jump Oft 

CHINGY Right Thurr 

NELLY Pimp Juice 

NAS Can 

BONECRUSHER UKILLER MIKE Never Scared 

JOE SUDDEN Pump It Up 

OA BRAT I /CHERISH In 'Ave Wit Chu 

Video playlist for the Beek ending May 1 

c T 
COUNTRY MUSIC TELEVISION 

65.9 million households 

Brian Ph!lips. Sc VP /GM 

Chris Parr VP/Music & Talent 

ADDS 
RASCAL FLATTS Luye You Out Loud 

FRANKY PEREZ Something Crazy 

THE THORNS I Can't Remember 

KENNY CHESNEY Vo Shoes. No Shirt, No Problems 

TOP 20 
KID ROCK f /SHER "L CROW Picture 

JOHNNY CASH Hurt 

MONTGOMERY GENTRY Speed 

DARRYL WORLEY Have You Forgotten? 

CHRIS CAGLE What A Beautiful Day 

DIAMOND RIO I Believe 

JESSICA ANDREWS There's More To Me Than You 

KEITH URBAN Raining On Sunday 

PHIL VASSAR This Is God 

NICKEL CREEK Speak 

JIMMY WAYNE Stay Gone 

TOBY KEITH UWILLIE NELSON Beer For My Horses 

BRIAN MCCOMAS 99.9', Sure (I've Never Been..) 

DEANA CARTER There's No Limit 

KENNY CHESNEY Big Star 

BRAD PAISLEY Celebrity 

SHANIA TWAIN Up! 

TERRI CLARK Th ee Mississippi 

FAITH HILL When The Lights Go Down 

SHANIA TWAIN Forever And For Always 

HEAVY 
CHRIS CAGLE What A Beautiful Day 

DARRYL WORLEI Have You Forgotten? 

DIAMOND RIO I Believe 

KEITH URBAN Reining On Sunday 

KID ROCK I/SHERYL CROW Picture 

MARTINA MCBR DE Concrete Angel 

MONTGOMERY GENTRY Speed 

HOT SHOTS 
BRAD PAISLEY Celebrity 

KENNY CHESNEY No Shoes. No Shirt. No Problems 

RASCAL FLATTS Love You Out Loud 

SHANIA TWAIN Forever And For Always 

TERRI CLARK Three Mississippi 

TOBY KEITH IIWILLIE NELSON Beer For My Horses 

Heavy rotation songs receive 28 plays per week. 

Hot Shots receive 21 plays per week. 

Information current as of April 29. 2003. 

GREAT 

AMERICAN 

" * *st` COUNTRY. 

Jim Murphy VP/Programming 

19 million households 

ADDS 
TRACY BYRD The Truth About Men 

BILLY GILMAN I Am 

JENNIFER HANSON This Far Gone 

RANDY TRAVIS Three Wooden Crosses 

TOP 10 
DARRYL WORLEY Have You Forgotten? 

CHRIS CAGLE What A Beautiful Day 

TOBY KEITH INIILLIE NELSON Beer For My Horses 

EMERSON DRIVE Only God (Could Stop Me...) 

DIAMOND 8101 Believe 

JESSICA ANDREWS There's More To Me Than You 

KENNY CHESNEY Big Star 

BRAD PAISLEY Celebrity 

MONTGOMERY GENTRY Speed 

CAGLE, FOXIAORTHY, ENGVALL Don't Ask Me... 

Information current as of April 29. 2003. 

TELEVISION 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

April 28 -May4 

Adults 
25-54 

1 CSI 1 E.R. 
2 American Idol (Tuesday) 2 CSI 
3 American Idol (Wednesday) 3 American Idol (Tuesday) 
4 E.R. 4 American Idol (Wednesday) 
5 Friends 5 Friends 
6 Law & Order (tie) Will & Grace 
7 Everybody Loves Raymond 7 Friends (8:30pm) 
8 Survivor: Amazon 8 Law & Order 
9 CSI: Miami 9 Survivor: Amazon 

10 Friends (8:30pm) 10 CSI: Miami 
Source: Nielsen Media Research 

COMING NEXT WEEK 

Friday, W9 

The Libertines, Late Show With 

David Letterman (CBS, check local 

listings for time). 

Yeah Yeah Yeahs, Late Night 

With Conan O'Brien (NBC, check lo- 

cal listings for time). 

Brian McKnight, Late Late 
Show With Craig Kilborn (CBS. 

check local listings for time). 

Vendetta Red, Last Call With 

Carson Daly (NBC, check local list- 

ings for time). 

Saturday, 5/10 

Sean Paul and Wayne Won- 

der. Saturday Night Live (NBC. 

11:30pm ET/PT). 

Monday, 5112 

Whitney Houston guest -stars 

as a student's prom date on Fox's 

Boston Public. 

Kelly Clarkson. Craig Kilbom. 

Nada Surf, Conan O'Brien, 

Papa Roach. Carson Daly 

Yoko Ono, Ryan Seacrest and 

Tori Amos, The Wayne Brady Show 

(check local listings for time and 

channel). 

Kelly Clarkson, The Caroline 

Rhea Show (check local listings for 

time and channel). 

Tuesday, 5/13 

Ben Harper, The Tonight Show 

With Jay Leno (NBC, check local list- 

ings for time). 

The Jayhawks. David Letterman. 

Alkaline Trio, Conan O'Brien. 

Robbie Williams, Craig Kilborn. 

Stereomud, Carson Daly 

Isaac Hayes and Sam Moore. 

Wayne Brady 

Wednesday, 5/14 

Third Eye Blind. Jay Leno. 

Avril Lavigne. David Letterman. 

Taking Back Sunday. Jimmy 
Kimmel Live (ABC, check local list- 

ings for time). 

Finch, Carson Daly 

Earth, Wind & Fire, Wayne 

Brady 

Thursday, 5/15 

Tim McGraw. Jay Leno. 
o Jack Johnson. David Letterman. 

Lifehouse. Carson Daly 

Cold. Jimmy Kimmel. 

Lance Bass and India.Arie. 
Wayne Brady - Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

May 2 -4 
Title Distributor S Weekend S To Date 

1 X2: X -Men United (Fox)' $85.55 S85.55 
2 The Lizzie McGuire Movie (Buena Vista)' $17.33 S17.33 
3 Identity (Sony) S9.42 $30.18 
4 Anger Management (Sony) S8.40 $115.28 

5 Holes (Buena Vista) S6.91 S45.36 
6 Malibu's Most Wanted (WB) S4.02 $28.94 
7 Confidence (Lions Gate) S2.53 $8.49 

8 It Runs In The Family (MGM /UA) $1.64 $5.22 

9 Bulletproof Monk (MGM /UA) S1.47 521.58 
70 Bend It Like Beckham (Fox Searchlight) S1.47 $10.96 

-First week in release. All figures in 

millions. Source.' ACNielsen EDI 

COMING ATTRACTIONS: This 
week's openers include Daddy Day 

Care, starring Eddie Murphy. The 

film's Legacy /Columbia sound- 
track contains such tunes from the 
'70s and '80s as Katrina & The 
Waves' -Walking on Sunshine," 
Bachman- Turner Overdrive's 
"Takin' Care of Business," The 
Jackson 5's '1 Want You Back" and 
"ABC" Harry Nilsson's "Coconut," 

Glen Campbell's "Rhinestone 
Cowboy:' The Ramones' "I Wanna 
Be Sedated," Carl Douglas' "Kung 

Fu Fighting" Gary Wright's "Dream 
Weaver.' Sweet's "Ballroom Blitz," 

Cheap Trick's "Surrender and Bow 
Wow Wow's "I Want Candy." 

Opening in exclusive engage- 
ments is Only the Strong Survive, a 

documentary by Chris Hegedus and 
D.A. Pennebaker that profiles '60s 
and '70s soul singers. The film's 
Koch soundtrack includes Wilson 
Pickett, Carla Thomas, REINS Tho- 
mas, Sam Moore. Jerry Butler, 
Mary Wilson, The Chi -Lites, Ann 
Peebles and Isaac Hayes. 

- Julie Gidlow 

www.americanradiohistory.com
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AL PETERSON 
apeterson@radioandrecords.com 

NEWS /TALK /SPORTS 

The Art Of 
Call Screening 
Behind every great talk host is a great phone jockey 

B b. T 

` 11 hile no one would suggest that the real star of a 
Talk radio show is anyone other than the host, most 
hosts will admit that it's the people behind the scenes 
who are, in large part, responsible for the success of 
their programs. 

Although any number of individ- 
uals are important backstage play- 
ers at a talk show, the person screen- 
ing callers is truly a key player. 
Whether that person's job is solely 
to answer phones or to 
also produce the show 
while screering callers, it 
is an art that can only be 
appreciated by a talk host 
who has lived through a 

bad phone screener. 
Geller Media Interna- 

tional President Valerie 
Geller has spent much of 
her professional career 
helping both talents and 
supporting players create powerful 
Talk radio shows. In a recent news- 
letter she noted that each year dur- 
ing her company's annual Produc- 
er's Workshop (scheduled this year 
for Oct. n in New York City) one of 

the most asked questions is "How 
do you best screen callers ?" 

When It's Good, It's Good 
"Whether you work in New York 

or Los Angeles or a much, much 
smaller market, call screening is a 
key ingredient to a successful live 
interactive talk show," Geller says. 
"If you work with a show that is live 

with audience participa- 
tion, you already know 
what a great caller can 
add to a broadcast. Con- 
versely, you also know 
how a bad or boring call- 

er can be a show killer. 
You can almost feel the 
listeners tuning out." 

So how do you screen 
calls effectively, handle 
bad or boring callers, at- 

tract great callers and screen out me- 
diocre callers? Are there methods to 
coach average or mediocre callers to 
become better and more powerful 
on the air? Geller answers an em- 
phatic "yes" to those questions and 
offers some suggestions to those 
who want to learn or better their 
skills at the art of call screening. 

"Contrary to popular belief, get- 

Valerie Geller 

Ling through on a talk show is not a 

given right in a free and democratic 
society," she says. "In order to qual- 
ify, the caller must have something 
to say. Utilize callers to further the 
on -air product, much the way disc 
jockeys use music. You would nev- 
er knowingly put a bad song on the 
air, so don't put on a bad caller. 

"Fact Less than 1% of the audi- 
ence will ever call a talk show, so you 
must do the show for the 99% who 
are listening. Do not play to the call- 
ers." 

Geller also suggests that good call 

screeners look for the offbeat caller 
when they want to add to a show. 
"'Normal' people usually don't call 
talk shows," she says. "Actually, 
most so- called 'normal people' 
aren't always all that interesting. 
Often it's the weird ones, with the 
strange experiences and visions or 
stories to tell, who make for those 
truly magic moments on air. 

"Sometimes a great show has very 
few or even no calls, while a bad 
show can have full lines the entire 
time. The number of blinking lights 
is a false indicator of how well a 

show is going. Unfortunately, hosts 
like to see a full board of calls. They 
get nervous otherwise. With some 
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2003 National Day Of 
Remembrance 

This Memorial Day the White House Commission on the 
National Day of Remembrance and R &R are asking sta- 
tions to encourage listeners across America to pause and 
participate in this timely and well deserved salute to those 
who have died in pursuit of our country's freedoms. 

Stations are being asked to promote the "Moment of Remem- 

brance" at 3pm local time on May 26. There are many other ways to 

participate, including airing a special song written for this national 

event by Charles Strouse, noted composer of such Broadway hits as 

Annie and Bye Bye Birdie. You can download the song for free and 

get more ideas on how your station can be a part of this very special 

tribute at wwwremember.gov. 
Please join Americans across the country this Memorial Day in this 

special tribute to America's military heroes. 

hosts, it's not a bad idea to cover the 
call lights so they can't see who is 

waiting." 

What Is A Good Caller? 
Geller says there are no rules 

about regular callers to a talk show 
except one. "Bad regular callers 
should not get on, good regular call- 

ers should," she says. "In fact, some- 
times I've even been known to hire 
hosts who were formerly regular 
callers to a show or the station." 

Just what is a good caller? "You 
always know it when you hear it," 

says Geller. "A good caller is rele- 
vant, interesting, funny or poignant 
and has a story to tell. It's a person 
who adds to the show and makes it 
better." 

Geller suggests there are qualities 
good screeners look for in callers. 
"Can this caller take the audience on 
a journey they cannot take on their 
own ?" she asks. "Has this person 
experienced the thing the host is 
talking about? Can this person add 
new information; a personal expe- 
rience; or strong, passionate opin- 
ions? Do you care and, subsequent- 
ly, will the audience care about this 
person? 

"As a producer or screener, you 

must mine for that gold out there. 
Sometimes a seemingly boring call- 
er can turn into a show's highlight 
if screened properly." 

Geller also urges screeners to 
coach and direct callers before they 
are put on the air, especially when 
it comes to greeting the host. "Tell 

them the host is fine, you are fine, 

everyone is fine," she says. "Say, 'We 

are very happy you love the show, 
but we need you not to greet the 
host with the long hello. 

"'This is a radio show, not a 

phone conversation, even though it 
may feel that way to you because 
you are holding a phone. Immedi- 
ately get right to your point or the 
opinion you have and why, or to the 
unique story and experiences you 
have to share.'" 

Coaching Callers 
Geller reminds screeners that 

even good -sounding people on hold 
can go bust once they get on the air. 

"People get nervous when they ac- 

tually go on air," she says. "Every 
call screener has had the experience 
of having a great caller before they 
hit the airwaves who bombs after 

Continued on Page 20 
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The Art Of Call Screening 
Continued from Page 19 

the host takes the call. Here's why: 
We are around live broadcasts all the 
time and forget that, for someone 
who is new to it, it can be a terrify- 
ing experience. 

"So, coach callers to take a breath, 
get right to the point, don't read 
from notes, be as they would in a 
normal conversation and just forget 
the others listening. Remind them 
not to worry about looking foolish - that'll kill you every time. 

"Usually, people lose the ner- 
vousness when they get on to a top- 
ic they know about, have experience 
with or strong passionate opinions 
about. That's why we need to work 
with them to help get them there as 
soon as possible in the call. 

Another suggestion Geller has is 

to become a caller yourself to live the 
experience. "If you, as a producer or 
screener, have not had the experi- 
ence of calling a talk show, I suggest 
you try it," she says. "Call the Larry 
King show or some other show you 
watch or listen to. See how the pro- 
cess feels when you get screened. 

"When the shoe is on the other 
foot, you will be amazed. When you 
understand what it feels like to be 
on hold, then it's your turn, and you 
are on air with a question, it will add 
another perspective and allow you 
to be more effective as a screener." 

How To Say No 

Geller reminds screeners that a 

good talk show may have to reject 

as many as 50% of the calls that 
come in, so a good phone screener 
knows how to say no. "No one likes 
to say no to someone, particularly if 
the caller is a sweet, lonely old lady 
who lives by herself with no friends 
and this call to your show is the only 
adult conversation she's had all 
week," says Geller. 

"But you must protect the prod- 
uct. Serve thousands, not just one. 

It's hard to do, but it is your job to 
take care of the show, not the caller. 
Politely say, , 'No, I am sorry, but I am 
not going to be able to take your call, 
not today. Perhaps another time. 
Thank you." 

The longtime consultant adds a 
few more suggestions for letting 
someone you are rejecting down 
easy, including, "Thank you, I71 pass 
your comment along," "We are run- 
ning out of time this hour; Ill pass 
your comment along" and "We can- 

not use your call today, but we ap- 
preciate you taking the time to call." 

"Whether you work 

in New York or Los 

Angeles or a much, 

much smaller 

market, call 

screening is a key 

ingredient to a 

successful live 

interactive talk 

show." 

"Do not give the caller time to re- 
spond; simply politely disconnect," 
she says. "Be tough but profession- 
al. Should a rejected caller become 
angry or try to engage you in an ar- 
gument, do not get upset or rattled. 
Hear the caller out, then disengage. 

"Management has hired you for 
your judgment of what will make a 

winning show. Most reasonable 
management will support you in 
your decision to protect the show 
from boring callers." 

Communicate 
With The Host 

Geller says it's important for the 
call screener to stay in communica- 
tion with the host throughout the 
course of the program. "Although 
you may be Jusy screening, do try 
to listen to the show," she says. 

"Hosts may panic when they see 
they have very few or no callers 
waiting to go on air. It is the screen - 
er's job to remind the host that less 
than 1% of the listening audience 
will ever call a show. 

"The job of the host is to focus the 
issue so that in eresting people with 
strong opinions and something to 
say about it actually want to call the 
show. Not having calls is not an in- 
dication that the station or the show 
doesn't have listeners. Sometimes a 

host can be so compelling that the 
audience is just riveted, listening." 

Geller suggests that good call 
screening is a way to give power to 

a show by filtering out the elements 
that can holda show back and make 
it boring. "It works best if the host 
does not make a big deal out of the 
screening process or reading off the 
screen," she says. "Try to keep a bit 
of the surprise or magic of radio. 
Work with and encourage the host 
not to reveal what is behind the cur- 
tain or what is happening behind 
the scenes. 

"The show works a lot better if a 
host secretly knows that 'John from 
Ontario' - reading it off the screen - is calling to dispute the point on 
synthetic irradiated food, yet on the 
air simply greets John with: 'Hi, 
John in Ontario, you are on the air,' 
or 'Let's go to Ontario. John, you are 
on the air.' 

"That works so much better than, 
"Uh, now we go to caller No. 3, and I 
see on the screen that we have John 
from Ontario who wants to talk 
about how he disagrees with the idea 
of irradiated food. Hi, John." That to- 

tally kills the element of surprise." 

Sequencing 
Is Important 

Not only does a show need good 
callers to make it work, those calls 
need to come at the host in a logical 
and well considered sequence. "In 
order to determine the order the 
ails should fall in during the course 

of the program, you need to be fa- 

miliar with the topic of the program 
and know the points of view of the 
host and each guest," says Geller. 

"Conflict makes for interesting 
dialogue. If your host enjoys it, and 
it is appropriate for the program, 
prioritize calls that do not agree with 
the host. If the show has guests with 

"The first call on 

the show should 

be the best 

possible caller, 

because the first 

call often sets 

the tempo for the 

rest of the hour." 

multiple points of view represented, 
then feature alternate points of view 
whenever possible. However, calls 
to a show will most often be one -sid- 
ed. Push the interesting ones, the 
ones with passion, to the top. 

"The first call on the show should 
be the best possible caller, because 
the first call often sets the tempo for 
the rest of the hour. Also, the first call 

after each break should be the stron- 
gest one you have waiting, someone 
who is as energetic and passionate 
as possible. You should never feel 

obligated to take ra1ls in the order 
in which they come in." 

Geller also reminds screeners not 
to be concerned with how long 
someone has been on hold, waiting 
to go on the air. "Don't worry if 

someone has been waiting for 45 
minutes," she says. "The point is to 
make a powerful broadcast for the 
listeners. 

"If the host chooses to go with 
another topic or go long with a call- 
er or guest, let the caller wait. Even 
if they get mad and yell at you, the 
first priority at all times is to protect 
the product on air and make sure it's 
powerful." 

Screen Callers Upfront 

Geller says the screening process 
beginswith a caller from the moment 
you pick up the phone. "You should 
be able to analyze a caller very quick- 
ly to determine if they fit the criteria 
for going on air," she says. 

"Answer the phone with the sta- 
tion's name and the show name and 
ask, 'What is your question or com- 
ment?' If the caller does not imme- 
diately come across with a concise 
point and an opinion, boil it down 
further by asking, 'What is your 
opinion ?' or 'Can you give me a 

brief summary of your point ?' 

"If the caller still does not meet 
the criteria, he or she should be re- 

jected. You need to work quickly in 
order to have the next call up and 
ready to go. There should never be 
a time when the host cannot move 
quickly to the next call. 

"If the caller does meet the crite- 
ria, summarize his or her point and 
opinion on the computer screen for 
the host. Do not just summarize the 
comment; indicate the caller's spe- 
cific point and opinion. This does 
not mean the host should read that 
information on the air; it simply al- 

lows him to program the calls in the 
order he wants the show or discus- 
sion to move in." 
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Arbitron 
Continued from Page 1 

premiums will be given to every Af- 
rican- American and Hispanic house- 
hold, regardless of where they're lo- 

cated. The enhanced premiums have 
previously been reserved for those in 
areas with a significant-enough per- 
centage of African Americans and 
Hispanics to qualify for differential 
survey treatments. At the same time, 
Arbitron will step up its efforts to get 
the elusive male 25-34 demo to par- 
ticipate in surveys. The company did 
not elaborate on what those plans in- 
volve. 

By fall 2003, Arbitron hopes to 
have its second interviewing center - based in the Southwest and staffed 
with Spanish-speaking interviewers - up and running. The center would 
complement Arbitron's existing call 
center, based at its Columbia, MD 
headquarters. 

This news was met with approval 
by Arbitron Radio Advisory Council 
Vice Chairman Steve Goldstein, who 
noted that just 30% of Arbitron's di- 
ary- placement calls are currently 
made from Columbia; the remainder 
are made by people employed by an 
outsourced call center, many of 
whom work out of their homes. 
"Having 60% of the calls being made 
in -house is a very significant 
change," Goldstein told R &R. 

Additional changes set for the fall 

survey include the addition of caller 
ID: All calls originating from Arbi- 
tron's two call centers will be identi- 

fled with the name "Arbitron Rat- 
ings." At present, calls from Arbitron 
are not identified. And, in an effort 
that Goldstein said will help Arbitron 
get younger diarykeepers, the com- 
pany will ask during its initial phone 
contact with households if they'd 
prefer to use the Internet for further 
communication with Arbitron. 

Ambitious Long -Term Plans 

Arbitron unveiled its plans May 1 

in New York at a session attended by 
not only the Arbitron Radio Advisory 
Council, but also the Committee on 
Local Radio Audience Measurement, 
the Media Rating Council, the NAB, 
the Network Radio Research Coun- 
cil, the American Assn. of Advertis- 
ing Agencies and the Advertising Re- 

search Foundation. 
Goldstein said of Arbitron's plan 

for recovery, "It's not seismic. It's not 
revolutionary. But it's methodical 
and well thought-out." He said the 
ARAC "very much approves" of 
Arbitron's proposal but warned that 
the company has "a long, hard pro- 
cess" ahead. "Things will not turn 
around in the short term," he said. 

That's where Arbitron's long -term 
strategies come in. The ratings firm 
is testing the impact of offering re- 

sponding households an additional 
cash premium just for agreeing to 
participate in an Arbitron survey. As- 
suming 2003 tests are successful, 
Arbitron in 2004 will implement a 

promised incentive for consent in 40 

markets, including the 25 lowest -re- 

sponse -rate markets. At the same 

NEWS 
time, Arbitron would discontinue the 
promised incentive for returned dia- 
ries currently in place in the top 10 

markets. 
Among other plans in the works: 

Arbitron will begin to use delivery 
confirmation through the U.S. Postal 
Service as a way of making its pack- 
ages appear more important to re- 
spondents. It will also begin an ini- 
tial test of an Internet-delivered elec- 

tronic diary designed to complement 
the use of paper -and -pencil diaries in 
homes with Internet access. Those tak- 
ing part in the test will be taken from 
a pool of respondents who have al- 
ready kept a standard Arbitron diary. 

The ratings company said it will 

take three years for a full rollout of its 

response -rate enhancement program. 
Its final plan installments could meet 
some resistance from subscribers, 
however, as Arbitron has suggested 
that "shared -cost, market -specific ini- 
tiatives" could be implemented as a 
way to further address response -rate 
problems. This would take place af- 

ter the release of a 2004 study that will 
quantify the impact of different re- 

sponse rates on audience estimates. 
As R &R reported last week, 

Arbitron was prompted to hold the 
May 1 gathering after it revealed 
April 28 that, across all 97 of its con- 
tinuously measured markets, re- 
sponse rates declined 2.3 percentage 
points - from 36.2% in winter 2002 

to 33.9% in winter 2003. At the same 
time, the average metro consent rate 
fell 3.3 points, from 63.1% in winter 
2002 to 59.8% in winter 2003. 

Grady 
Continued from Page 1 

look for DMZ to be brought under 
the Sony umbrella. DMZ is a joint 
venture between Columbia, record- 
ing artist -producer T -Bone Burnett 
and filmmakersJoel and Ethan Coen. 
Recent DMZ projects include a 

Grammy- nominated release from 
Ralph Stanley, a soundtrack release 
for the television series Crossing Jor- 

dan and movie soundtracks for The 

Divine Secrets of the Ya -Ya Sisterhood 

and the recently released satirical film 

A Mighty Wind. 

Sony Music U.S. President Don 
termer said of Grady, "With his eclec- 

tic tastes, passion for music, dead-on 
marketing sensibilities and vast busi- 
ness acumen, John Grady is one of the 
most talented guys in the business. 
His fierce dedication to the artists he 
works with has earned him many 
admirers throughout the creative 
community, and his proven ability to 
craft and implement highly effective 
strategies for his projects has earned 
him the respell of the entire industry. 
I've known John for many years, and 
I have enormous faith in his talents 
and abilities. 

"I thank T -Bone Burnett for gener- 
ously agreeing to have John take on 
these new responsibilities. I know 
that with John in place and the sup- 
port of all the talented and creative 
people on the Sony Music Nashville 
team - particularly Larry Pareigis in 
promotion and Dale Libby in sales - 
we're perfectly positioned to further 

intensify our efforts in the country 
music market, as well as to bring our 
Nashville artists to broader audiences 
than ever before." 

Grady said, "I'd like to say that 
working with T -Bone Burnett, Don 
Ienner and the Columbia Records 
family has been one of the most ful- 
fillingexperiences in my professional 
life, and as I make the transition to my 
new role, I know that everything I've 
learned in my most recent post will 
stand me in good stead. 

"Moving forward, it's an honor to 
be chosen to work with Don Ienner, 
as well as with such talented execu- 
tives as [Sony Music Entertainment 
Chairman/CEO] Andrew Lack and 
[Exec. VP] Michele Anthony. With the 
many strengths of the Nashville ros- 
ter, the support of the entire Sony 
Music Entertainment team and access 

to the resources of the parent com- 
pany, we have everything we need to 

establish the Nashville operation as 
the leader in country music." 

Grady spent 1993 -2002 with Nash- 
ville imprints Mercury and Lost 
Highway. He joined Mercury in 
March 1993 as National Director/ 
Sales, was elevated to Sr. VP /Sales in 

1995 and was promoted to Sr. VP/ 
Sales, Marketing & Promotion for 
Mercury Nashville and Lost High- 
way in February 1998. He launched 
DMZ in March 2002. 

Grady began his career in 1976 as 
a college representative for A &M 
Records and later worked for 
I'ickwick International, an indepen- 

dent distribution company. From 
1982 -83 he was Regional Director/ 
Promotion for MCA. He was with 
Arista as Regional Director/Promo- 
tion from 1983 -87 and served as Re- 

gional Director /Sales & Marketing 
from 1987 -89. Li 1989 he joined Capi- 
tol as Regional Marketing Director/ 
Midwest, and in 1991 he was pro- 
moted to National Director /Field 
Marketing. 

lhapane 
Continued from Page 3 

years ago, he was one of Davis' 
record reps. "John was the Regional 
Promotion Manager for Dream - 
catcher," Davis said. "When the KILT 

position opened up, he applied for it, 

which surprised me. But we got to 
know each other, and that turned out 
to be a great experience." 

Trapane said, "Rock 'n' roll in De- 

troit - it doesn't get better than that! 
I'll be able to put my complete collec- 
tion of '80s and '90s music to work. 
I'm looking forward to working with 
[CC /Detroit Regional VP /Market 
Manager] Dave Pugh, [Regional Sr. 

VP /Programming] Gene Romano 
and the whole Clear Channel/Detroit 
family. To be reunited with Darren 
Davis is the icing on the cake." 

Before joining Dreamcatcher 
Trapane held such positions as Re- 

gional Promoton Manager at Giant 
Records and MD of Country KKBQ/ 
Houston. 
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Marty Bender 

STREET TALK 

A Blue Day For WKTU /New York 

After seven years at WKTU, VP /Operations & Pro- 

gramming Frankie Blue exits the Clear Channel CHR/ 

Rhythmic. CC /New York made the announcement Monday 

after revealing that Blue's contract would not be renewed 

when it expires at year's end. Asst. PD /MD Jeff Z is now 

WKTU's acting PD and will work closely with Sr. VP /Pro- 

gramming Tom Poleman. "Under Frankie's leadership, the 

station has become the exclusive home for dance music in 

the New York area, and we are thankful for his service," 

says Clear Channel Regional VP Andy Rosen. "Moving for- 

ward, we are confident that, with the caliber of talented in- 

dividuals at the station and guidance of Jeff Z, WKTU will 

continue to evolve and define new heights of excellence." 

Blue has spent most of his radio career in New York, in- 

cluding his (Dot-in-the-door stint in the research department 

of the origiral VVKTU (now WXRK). He then spent 12 years 

as MD of WHTZ (ZI00) for Mainte and Shamrock under 

former PDs Scott Shannon and Steve Kingston before head- 

ing to Miami to serve as VP /Programming of The Box video 

network. He was lured back to New York by Jimmy de 

Castro in i=ebruary 1996 to program the reincarnated 

WKTU sho-tly after its flip from Country WYNY. 

As ST went to press, we received the news that TVT 
Records has been awarded $ 132 million in its lawsuit against 

Island Def Jam for allegedly blocking the release of an al- 

bum featur ng Ja Rule and Iry Gotti. The jury found Lyor 
Cohen, Chairman of Island Def Jam, and the company it- 

self liable for fraud and wrongful interference with a con- 

tract. "I am obviously extremely pleased with this verdict," 

says TVT President Steve Gottlieb. "I see this verdict as vin- 

dication fo- independent businessmen in every field. The 

$108 million punitive award is a clear signal from the jury 

that corporate players in positions of overwhelming domi- 
nance will be held accountable for their misdeeds." Expect 

Island Def Jan- to appeal the settlement. 

That Is One Shipload Of Love 

After a record I 0-month deployment in which it played 

a key role in Operation Iraqi Freedom, the aircraft carrier 

USS Abrahcm Lincoln pulled into San Diego's Naval Station 

North Island on May 2 to a joyous welcome from thousands 

of people. Among those on hand to greet the Abe: ST Head 

Honcho Kevin Carter, whose sister -in -law is a helicopter 

mechanic aboard the ship. Also aboard: KMYI (My 94. I) /San 

Diego morning co -host Kristi, who had been flown out to 

the ship several days before. Kristi 

broadcast live from the Lincoln via 

satellite phone while at sea and got 

to witness President Bush's speech 

declaring an end to the war in Iraq 

from the flight deck. Kristi was 

greeted by husband /co -host Mark 
Jagger, who was broadcasting live 

from the dock as the mammoth ship 

arrived at port. 
E 

tThe following morning the Lincoln 

steamed home to Everett, WA, 
g where it arrived on Tuesday. Among 

the I O embedded press folks: KISW/ 

Seattle afternoon driver Ditch, who 

on the Abe in San Diego. accompanied the 3,500 remaining 

sailors from San Diego back to the 

state of Washington and broadcast live for three days. Ditch 

tells ST, "These men and women have been waiting 10 

months for this homecoming, and I've waited my whole life 

for an opportunity like this. Its going to be an experience 

I'll never forget!" 

STS Kevin Carter hangs 

Fake Fur Flies A Mile High 

Taking a cue from last week's faux cat -flying stunt at 

WXTM /Cleveland, KALC /Denver morning dudes Greg & 

Bo "borrowed" the bit and got similar responses from fran- 

tic cat fanciers. "This was my idea of going out with a bang," 

says interim Alice PD (and full -time KOSI /Denver PD) Mark 
Edwards, whose Alice duties are going to BJ Harris (see 

story, Page 3). "We set up a call with a 'husband and wife' 

who claimed they had outfitted their cat with a special har- 

ness and flown it at parties using helium balloons," Edwards 

says. For the record, Greg & Bo did attempt to talk the coun- 

terfeit couple out of tying balloons to their cat, "Richard," 

but the boys' words were to no avail. The bit quickly got 

out of hand. Edwards tells ST, "We logged over 500 pissed - 

off e-mails and phone calls and received visits from three 

TV stations. No police have been involved yet, although the 

Continued on Page 24 
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'%me&ine 
i YEAR A60 

David Field becomes Entercom CEO. 
Jerry McKenna named VP /GM of KEZW. KALC and 
KOSI /Denver. 
Tom Calococci returns to Radio One as PD of KBXX/ 
Houston 

r 
J YEARS AGO 

Jeffrey Marcus named President/CEO 
of Chancellor Media. 
Steve Ellis elevated to VP /Promotion at 

Mercury Records. 
Sony Corp. elevates Thomas Mottola 
to President/CEO. 

/J 
Steve Ellis 

Dan Mason named President of Group W Radio. 
Rick Shockley set as WODS /Boston PD. 

Michael Steele, Kevin Knee become VPs /Pop Promo- 
tion at EMI Records Group. 

/J YEARS A60 

Dave Glew appointed Sr.VP/GM of Epic/ 
Portrait/CBS Associated Labels. 
Tom Bresnahan named President/GM 
of WMAUWashington. 
Marty Bender named PD at WRIF /De- 
troit. 
Noble Broadcast Group buys KMJQ/ 
Houston for S65 million, the largest price ever paid for a 

standalone FM. 

29 YEARS A60 

Deano Day takes on mornings at KLAC /Los Angeles. 
KCBQ -AM & FM /San Diego promotes Peter Moore to 
GM. 

/5 YEARS AGO 

Dick Williams wins Nat'l Director /Album 
Promotion duties at United Artists. 

Dick Williams 

Nothing captures the '90s better 
THE HITS POP CULTURE FADS THE EVENTS THE STARS 

siNo%v&kkNi 
_ 4, 

The Nineties Show 

Dave Stewart from WPU in New York City hosts the 
original '90s show, heard on great Hot ACs and CHRs from 

coast to coast. To satisfy your listeners' hunger for the 
'90s, plug Retro Stars into your weekend schedule. 

Custom versions for Hot AC and CHR 

ative 
oadcast 
dio inc. 

(800) 322 -3204 
www.retrostars.com 
info @retrostars.com 
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Continued from Page 23 

Animal Control office wants to file charges. Will they lock 

me up with rabid dogs ?" While being hauled away, Edwards 

yelled into his cell phone, "It could have been worse. They 

could have dangled a fake baby over a balcony!" 

The cigarette is behind 

her head. 

Litigious, overbearing and self - 

involved acting duo Catherine 
Zeta -Jones and Michael Dou- 
glas are threatening legal action 

against Clear Channel. The hus- 

band and wife claim that several 

CC stations recently posted pho- 

tos showing the Oscar -winning ac- 

tress "heavily pregnant and top- 
less" - not to mention smoking. 

That's according to one of ST's fa- 

vorite websites, The Smoking 

Gun. The "surreptitiously taken" 

pictures feature a topless Catherine sunning herself and puff- 

ing away on the patio of a private estate in Cabo San Lucas, 

Mexico. 

Jocks Bit By Chicks Nix 

While Cumulus has lifted its ban on songs by The Dixie 

Chicks at its Country stations, a prohibition remains in ef- 

fect at KKCS /Colorado Springs, which Bruce Buzil and 

Chris Devine have just agreed to purchase from The 
Waltons. Oops ... make that Walton Stations. Although KKCS 

GM admits that the station has received several hundred calls 

about the Chicks - 75% of them favoring a return of the 

Chicks' music to KKCS - GM Jerry Grant is standing firm 

on the ban and suspended 
morning hosts Jeff Singer and 

Dave Moore for playing the 

Chicks on their show. Then 

again, Singer and Moore locked 

themselves in the studio and 

payed nothing but Chicks se- 

lections for six hours. "I gave 

them an alternative," Grant 
says. "Stop it now, and they'll 

be on suspension, or they can 

continue playing them, and 

when they come out of the studio, they won't have a job." 

Singer and Moore were expected to appear on ABC -TV's 

Good Morning America on May 7 to discuss their stunt. 

J°,d .tp-AkrU; 

Chicks fans face the naked 

truth. 

STREETTALK 

People, Places And Stuff 

Congrats to WTMX (The Mix) /Chicago VP /Programming 

and Station Manager Barry 
James, who just celebrated his 

10th anniversary in the mar- 

ket. In other Mix news, the 

station just introduced a new 

feature airing in the 9pm hour: 

Eric & Kathy Primetime. The 

show features excerpts from 

that day's morning show. 
OK, what's so damn funny? 

Urited Stations Radio Networks and its PR consultant, 

Julie Harris, end their five -year working relationship. Har- 

ris and her company, The Public Word, are available for hire 

and can be reached at publicword @aol.com. 

KNX/Los Angeles Research Director Dr. Gary Heller 
adds similar duties at Infinity's co -owned KFWB /L.A. 

WDJX/Louisville Asst. PD /MD Jim Allen becomes PD of 

KZMS /Boise, ID. He succeeds Beau Richards, who is exit- 

ing the radio biz. 

KMXP & KZZP /Phoenix Programming Asst. John 
Principale rises to MD for KMXP. 

Former Clear Channel /Beaumont, TX Director /Program- 

ming Debbie Wylde joins crosstown KOLE & KRCM (Fox 

News 1340/1380) as a co -host for The Fox Morning Blend. 

She'll also serve as the stations' Promotions and Special 

Events Director. 

Regent /El Paso OM and KSII /El Paso PD /afternoon driver 

Courtney Nelson hands the programming reins to KSII 

MD /midday personality Chris Elliott. The two will also 

swap airshifts. Nelson will low concentrate on the opera- 

tion cf the three -station group, which also includes Rocker 

KLAQ and Sports Talk KROD. 

Actual Damn lobs To Be Had 

With KILT /Houston PD John Trapane headed to 
WDTW /Detroit (see story, Page 3), KILT OM Jeff Garrison 

is loo<ing for a replacement. He's looking for "an aggres- 

ST SHOT 0' THE WEEK 

WHTZ (Z100) /New York was a media sponsor of the recent Revlon 

Run/Walk for Women. which raises money to fight women' 

cancers. Z100 midday personality Shelley Wade (c) was lucky 

enough to kick off the event. which featured appearances by a 

couple of Oscar nominees: Revlon spokesmodel Julianne Moore 

(I) and event hostess Renee Zellweget 

sive programmer who wants to kick some ass." Send your 

T &Rs to 24 Greenway Plaza, Suite 1900, Houston, TX 
77046. 

WFNX/Boston is still in the hunt for its next great af- 

ternoon personality. Gifted packages only to PD Cruze at 

25 Exchange St., Lynn, MA 01901. 

PD Carey Edwards needs a new morning show at 

Journal Hot AC KZPT/Tucson. Rush your stuff to KZPT, 

3438 N. Country Club, Tucson, AZ 85716. 

WQSM /Fayetteville, NC Asst. PD /afternoon driver Elic 

Thomas exits the Cumulus Hot AC. Replacement packages 

can be sent to PD Chris Chaos at 1009 Drayton Road, 

Fayetteville, NC 28303 or via e-mail at chris.chaos @cumulus. 

<Om. 

Mike "The Janitor" Millen cleans up one last time 

and leaves the night slot at KDOT /Reno, NV. Send your stuff 

to PD Jave Patterson at KDOT, 2900 Sutro St., Reno, NV 

89512. Or, e -mail him atjavep @kdot.com. 

Rumbles 

Cumulus Smooth Jazz KMGQ /Santa Barbara, CA parts 

company with longtime MD /midday personality Steve 
Bauer and afternoon driver Steve Solano. Both will be re- 

placed by (what else ?) voicetrackers. 

KDUK/Eugene, OR MD /afternoon driver Steve Brown 
exits. No replacement has been named. Brown can be 

reached at downtown_steve @yahoo.com. 

OVER 100,000 IMPRINTED PROMOTIONAL PRODUCTS, INCLUDING: 
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The Trustees of the Foundation of American Women in 
Radio and Television invite you to celebrate quality 
programming for, by and about women at 

the 28th Annual Gracie Allen AwardsTM Gala. 

Presenting Underwriter 
With special 
appearanc' 

schedule. 
by "George 

Burns" of 
Broadway's 

Say 
Goodnight 

Gracie Frank Gorshin otel Grand Ballroom 

Black Tie Dinner &id Awards Program 7:00 - 10:00 p.m. 

Gracies Sponsors 
The Foundation of AWRT 
gratefully acknowledges 
the lollowing 2003 Gracies-' 
sponsors for their genercus 
support and contributions. 

President's Circlè 
AI3C 
Arbitron 
CI3S 

CNBC 
Katz Media Group 
Lifetime Television 
NBC News 
New Born Channel í iVillage 
Oxygen Media 

Publications 
Broadcasting & Cable 
Electronic Media 
Radio & Records 
Radio Ink 

Gracie Allen Awards"' Sponsorship and Gala Registration 

Individual Tickets 
Advance purchase $200 
AWRT member $175 
Tckets (if available) at the door $250 

For more information, contact AWRT at (703) 506 -3290. 

Payment Information 
Check/Money Order (payable to AWRTF) 

VISA MasterCard American Express 

Card Number 

Expiration Date 

Signature 

Total Enclosed 

Name 

Title 

Company 

Full Address 

City /State/Zip 

Phone 

Fax 

For more reformation about sponsorship, contact Amy Lotz at (703) 506 -3290. 

é9" , Grac 

Sponsorship Opportunities 
President's Circle I $10,000 

Ten VIP passes to the 2003 Gracie Allen AwardsTM 

(one table) 
A full -page ad in the awards program 
Opportunity to distribute a promotional item at the 
event 
Recognition in press releases, marketing collateral 
and on -site event lignage 

Producer I $7,500 
Six VIP passes to the 2003 Gracie Allen AwardsTM 

A full -page ad in the awards program 
Opportunity to distribute a promotional item at the 
event 
Recognition in marketing col ateral and on -site 
event signage 

Director $5,000 
Four VIP passes to the 2003 Gracie Allen AwardsTM 

A half -page ad in the awards program 
Recognition in marketing collateral and on -site 
event signage 

Send with payment to 
AWRT 
8405 Greensboro Drive, Suite 800 
McLean, VA 22102-5104 
Fax: (703) 506 -3266 
Phone: (703) 506 -3290 
www.awrt.org 

Proceeds benefit the Foundation of AWRT. 

douarters at '703) 506-3290 or visit our Web site al www.awrt.org. 

6E' 
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Coachella's Day In The Sun 
Annual two -day festival thrives amid desert heat and 
musical variety 

wo weeks ago, thousands of music fans from the 
48 contiguous states and beyond herded toward the 
Empire Polo Fields in the small but growing desert 
burg of Indio, CA for the Coachella Valley Music & 
Arts Festival. Why do so many head to the heat? Ap- 
parently, for "the best festival in the world." 

At least, that's what venerable Brit 
ish music mag New Music Express has 

called the two -day Coachella event. 
Interesting, given that England has 

long been the hard -core festivalgoer's 
prime destination for blowouts like 
the Reading Festival. Back in the U.S., 

Rolling Stone has had similar praise for 
Coachella, calling it the best American 
festival. 

For $75 a day ($140 for a two -day 
pass), concertgoers can experience 
more than 70 acts in a variety of mu- 
sical genres. The site itself is a massive, 

grassy area with two outdoor stages, 

three music tents, food courts, sever- 
al beer gardens, ample shade, art in- 
stallations, a film tent and a host of 
vendors. 

This year the main Coachella stage 

featured headliners Beastie Boys on 

Saturday and The Red Hot Chili Pep- 

pers on Sunday, along with a bevy of 
other acts, including hometown he- 

roes Queens Of The Stone Age, girl - 
powered rock from The Donnas, ret- 
ro revival from The Hives, real retro 
from Iggy & The Stooges, Detroit dar- 
lings The White Stripes, mellower fare 
from Ben Harper and Jack Johnson, 
hip -hop from N'E'R'D, alt -rock flash- 
backs from Sonic Youth and much 
more. 

Beastie Boys 

In the smaller Mojave Tent, hipsters 

could rock to acts like Idlewild, Hot 
Hot Heat and Badly Drawn Boy, while 
the Outdoor Theatre hosted Primal 
Scream and Blue Man Group, Latin 
rock from Cafe Tacuba and Kinky and 
hip -hop from Black Eyed Peas and 
Talib Kweli. 

A Really Big Show 

The nexus for the Coachella festi- 

val was a 1993 Pearl Jam concert at the 

site, explains Goldenvoicé s Paul Tol- 

lett. The company's staff brain- 
stormed a bigger event in the spirit of 
European festivals. "We thought that 
America needed something different 

Red Hot Chili Peppers 

from what they had - the radio 
shows and the amphitheater shows," 
Tollett says, "and we looked and 
found a site that was going to be 
unique to that specific event." 

Now in its fourth year (Golden - 
voice skipped 2000 as it moved the 
festival from a fall to a spring sched- 

ule), Coachella has taken on a life of 
its own. Growing from last year's two- 
day attendance of 45,000, this year 
Coachella attracted 53,000 fans. (An- 
other 7,000 were nonpaying V.I.Ps and 

press.) "It's becoming a little more 
known in other 
markets, not just 
the West Coast," 
Tollett says. "Each 

year it's drawing 
more people. It's 
normal growth. 
It's not skyrocketing, but we're OK 
with that." 

Goldenvoice has learned from oth- 
er large festivals, Tollett says. "The 
main thing to learn is to go to the oth- 
er shows as a fan," he explains. "Don't 
go spend the whole time backstage. 

Backstage doesn't even matter. Every 

time I've gone to festivals in other 
countries or other cities here in the 

U.S., I just go to the front of the house 
and look at the food, the restrooms, 
the amount of shade and things of that 
nature. 

"I just ask myself, 'What am I feel- 
ing like right now? Am I feeling like 
I'm being taken advantage of, or is 

there someone who actually cares 
about the comfort?' We really attacked 
that early with this show. We did that 
from Day One. 

"The parking is free, and conces- 

sions are normal. We have drinking 
fountains, and bottled water is two 
bucks. Everything else is normally 
priced on the food. It's not super 
cheap, but it's not gouging, either. 
People have to be there for 12 hours. 

We don't want them to feel like they're 
captive and have no choices. If you 

want to go low -budget on the food, 

you definitely can. If you want the soy, 

it's there." 
Coachella's 1999 maiden voyage 

was a challenging one in the wake of 
Woodstock '99, where fans rioted 
amid poor restroom facilities, over- 
priced food and water and little shade 

over a sweltering three -day event. 
"Coincidentally, after Woodstock hap- 
pened, we were going on sale that 
weekend," Tollett recalls. "We already 
had all the plans in place. We had sub- 

mitted the plans to the city, with the 
picnic tables, the nice restrooms, all 
the shade and all the different things. 

"We'd been to a lot of shows that 
were horrible. At big festivals, the pro- 
duction staff typically kisses ass on the 
talent without really caring about the 

consumer, other than trying to maxi- 
mize the per -head food and beverage. 

We went about it in a different way. 
"Obviously, we're going to take 

care of the bands, but that's not the 
whole story. Bands are pampered 
enough. What we need to do is take 
care of the people, so they come back 
and there will be a good feeling. You 

do your best. It's not always perfect." 

THE PRICE IS ... WHATEVER S- CurveiAstralwerks artist Liam Lynch 

and R &R Music Editor Frank Correia snuck down to The Price Is Right set at 

CBS following Lynch's performance on The Late Show With Craig Kilborn. 

Unfortunately, they spun the wheel backwards and were disqualified by several 

large security guards. 

show since 9/11," Tollett notes. "We 
were under such scrutiny the first year 
that we'd already had all those secu- 

rity issues in place. We were on com- 
plete lockdown in terms of safety al- 
ready. We coordinate our production 
staff with the city, the police, even the 
FBI and the Justice Department. There 

are discussions with them all. It's 
amazing who weighs in on public 
gatherings, especially when it comes 

to controlling drug use. You have a lot 
of people giving their 2 cents." 

The Setup 

The first step in setting up is mak- 

ing sure there are no 

polo matches sched- 

uled at the site, Tol- 

lett says. Once the 
dates are reserved, 
Goldenvoice begins 
a simultaneous hunt 

for headliners and supporting acts. 

Scheduling acts is the last task. 

"By the time the actual show comes 

around, a couple of acts have dropped 
off and a couple of new ones are on," 
Tollett says. "Also, since there are five 
stages, we try not to have certain 
bands conflicting. If we set the sched- 

We too early, it actually makes for a 

bad show day. We stagger the lineups. 

Yes, there are artists playing against 
each other, but for the most part 
they're not directly related." 

At least a two-hour drive from Los 

Angeles, Coachella's biggest chal- 
lenge is its location. Tollett says, "Dis- 
tance is the biggest challenge in two 
ways. There's getting enough people 
to go, because if you go to this show 
you pretty much have to spend the 
night in the valley. Certain people just 
want to look at the show but don't 
really care that much about it. We're 
not going to get them. 

'The people who go are fully com- 
mitted. That's good and bad. That 
means you don't get enough people, 

but the best part is that the people 
who are there really want to be there. 

That kind of shows when you're walk- 

CuACH£LLA 
"INDIO ̀ [ CALIFORNIA 

EMPIRE POLO FIELD 
RATUR OV PRIL aatH SU NDAY APRIL ,H 

Inland Invasion 
Despite the prospect of a local econ- 

omy boost, many small towns would 
frown upon the idea of 30,000 music 
fans a day invading their communi- 
ty. Yet Tollett says Indio and surround- 
ing towns like Palm Springs were not 
averse to the idea. "We had a little 
track record with them because of 
Pearl Jam, so we weren't starting from 
scratch," he explains. "This is a lot big- 
ger than the Pearl Jam show; we use 

the whole site, rather than one stage 

in the corner. It took a lot of meetings 
with the city to get through all the 
particulars. They like this show. It 
helps the economy, and I think they 
like going to the show too." 

And for a show that attracts such 
an enormous crowd, the Coachella 
festival's history is surprisingly tran- 
quil. Indio police this year reported 
relatively incident -free days, with 
only a few arrests for infractions rang- 
ing from public intoxication and nar- 
cotics charges to the sale of counter- 
feit tickets. 

In a year in which America is at 
war, Goldenvoice was vigilant with 
site security. 'We'd already done one 

"At big festivals, the 

production staff 

typically kisses ass 

on the talent without 

really caring about 

the consumer. We 

went about it a 

different way." 

ing around. You can tell it's a good 
attitude. 

"The other thing is that we're in the 

desert, so everything we rent is com- 
ing from somewhere else, pretty 
much. There's no big staging compa- 
ny down the street. Along with that, 
the staff has to be housed. The Gold - 
envoice people run the stages, the pro- 

duction of the show and fencing and 
all that. Then we obviously hire a se- 

curity company, we hire the police, 

and we hire companies for food and 

beverage. All told, it's a thousand peo- 
ple working, between security, conces- 

sions and stage crew." 
All in all, Tollett believes Coachel- 

la is a standout affair. He explains, 
"Because there were so many festivals 
in L.A. already - Ozzfest, Warped 
Tour, KROQ's Weenie Roast and ones 
we do, like Hootenanny or This Ain't 
No Picnic - we just wanted to come 
up with one that was unique unto it- 
self and had its own feel. 

"We tried to go more on the cutting 
edge of the music side of things. When 
you create a festival like that, you 
hope that you can hit on a feeling 
unique to the show itself. I think we 
have. A lot of care was put into mak- 
ing this a unique event" 
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THE INDUSTRY'S NO, I RETAIL CHART May 9, 2003 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

2 1 50 CENT Get Rich Or Die Tryin' Shady /Aftermath /lnterscope 127,298 -6% 

3 2 KELLY CLARKSON Thankful RCA 97,093 -26% 

3 VARIOUS American Idol Season 2 RCA 93,365 - 
6 4 EVANESCENCE Fallen Wind Up 92,054 +7% 

5 5 CHER Very Best Of Cher WSM 89,055 +1% 

7 6 NORAH JONES Come Away With Me Blue Note /Virgin 88,546 +9% 

4 7 LINKIN PARK Meteora Warner Bros. 86,745 -8% 

1 8 MADONNA American Life Warner Bros. 84,270 -64% 

18 9 SOUNDTRACK Lizzie Mcguire Movie Walt Disney 70,922 +45% 

12 10 CELINE DION One Heart Epic 67,090 +9% 

9 11 VARIOUS Now 12 Capitol 60,113 -21% 

8 12 FLEETWOOD MAC Say You Will Reprise 59,348 -24% 

13 BONE CRUSHER Attenchun Arista 58,368 - 
15 14 SEAN PAUL Dutty Rock VP /Atlantic 53,460 +4% 

15 LIL' MO Meet The Girl Next Door Elektra/EEG 52,029 - 
16 16 WHITE STRIPES Elephant V2 51,371 0% 

14 17 GODSMACK Faceless Republic /Universal 51,007 -8% 

17 18 R.KELLY Chocolate Factory Jive 48,978 -1% 

22 19 JIMMY BUFFETT Meet Me In Margaritaville UTV 46,400 +8% 

20 KELLY PRICE Priceless Del Soul /IDJMG 46,393 - 
11 21 DARRYL WORLEY Have You Forgotten? Dream Works 45,106 -30% 

21 22 KID ROCK Cocky Atlantic 42,495 -5% 

19 23 FABOLOUS Street Dreams Elektra/EEG 40,031 -16% 

20 24 LISA MARIE PRESLEY To Whom It May Concern Capitol 39,418 -15% 

10 25 50 CENT 50 Cent The New Breed Shady /Aftermathilnterscope 37,956 -45% 

23 26 LIL' KIM La Bella Mafia Atlantic 37,073 +4% 

25 27 COLDPLAY Rush Of Blood To The Head Capitol 36,852 +7% 

24 28 AUDIOSLAVE Audioslave lnterscope /Epic 36,606 +6% 

28 29 GINUWINE Senior Epic 33,803 +5% 

31 30 CHRISTINA AGUILERA Stripped RCA 33,223 +4% 

27 31 DIXIE CHICKS Home Open Wide /Monument /Epic 32,495 +1% 

33 32 SOUNDTRACK Chicago Epic 31,715 +2% 

30 33 JUSTIN TIMBERLAKE Justified Jive 31,587 -1% 

34 34 AVRIL LAVIGNE Let Go Arista 31,527 +2% 

32 35 GOOD CHARLOTTE Young & Hopeless Daylight /Epic 30,495 -4% 

29 36 EMINEM Eminem Show Aftermath /lnterscope 30,219 -6% 

36 37 TRAPT Trapt Warner Bros. 29,119 +3% 

40 38 TOBY KEITH Unleashed Dream Works 29,059 +16o/n 

35 39 JAMES TAYLOR Best Of James Taylor WSM 29,034 -1% 

39 40 JOHN MAYER Room For Squares Aware /Columbia 28,191 -10% 

42 41 3 DOORS DOWN Away From The Sun Republic /Universal 27,360 +13% 

26 42 A.F.I. Sing The Sorrow Dream Works 25,450 -22% 

43 43 MATCHBOX TWENTY More Than You Think You Are Atlantic 23,990 +16% 

38 44 ALL-AMERICAN REJECTS The All American Rejects Dream Works 22,909 -13% 

41 45 SIMPLE PLAN No Pads No Helmets... Just Balls lava 21,759 -12% 

46 MONKEES The Best Of The Monkees Rhino 20,153 - 

37 47 PETE VORN Day I Forgot Columbia 18,427 -33% 

48 YEAH YEAH YEAH'S Fever To Tell Interscope 18,046 - 
46 49 FLOETRY Floetic Dream Works 16,903 -1% 

47 50 LUCINDA WILLIAMS World Without Tears lost Highway 15,781 -7o/a 

© HITS Magazine Inc. 

ALBUMS 

Kelly And Idol 2: 
Fuller House 
You thought the 
mass audience 
would be sick of 
this whole Ameri- 
can Idol thing by 
now didn't you, 
bunky? Wrong. It'll 
go away eventual- 
ly, like everything 
else in pop culture, 
but for now the franchise has a stranglehold 
on the tube and the album sales chart. 

Kelly Clarkson 

American Idol 

Season 2: All - 
Time Classic 
American Love 
Songs (RCA) 
makes its debut 
at No. 3 this 
week, right be- 
hind Idol alumna 
Kelly Clarkson 
(also RCA, 
natch), and it's getting massive radio and vid- 
eo exposure. Both trail Shady /Aftermath /In- 
terscopé s 50 Cent, who returns to the top 
spot. But then, Fitty has a franchise of his own - we can hardly wait to read his book. His 
DVD -CD combo comes in at No. 25, by the 

way. 

But what Simon Fuller hath wrought isn't 
the only story this week. There's the endur- 
ing appeal of Cher, whose WSM best -of 
holds at No. 5, and the continued strength of 
a newer household name, Blue Note's Norah 
Jones, who's right behind the grande dame at 
No. 6 on a 9% sales increase. 

There's also the latest rock resurgence, 
powered by Wind -up coed band Evanes- 
cence (No. 4, +7 %), Warner Bros.' Linkin 
Park (No. 7) and V2's White Stripes, who 
move another 50,000 while holding at No. 16. 

Better get used to that red -and -white color 
scheme 'cause Jack & Meg are going to be 

around for some time tc come. 

And let's not forget Disney's Lizzie McGuire 
soundtrack, which goes 18-9 on a 45% jump, 
showing momentum comparable to the 

Mighty Ducks. 
Rounding 

out the top 10 

are dueling di- 
vas Madonna 
(Warner Bros.), 
at No. 9, and Ce- 

line Dion (Epic). 

Also making 
their initial 
splashes are Aristá s Bone Crusher (No.13), 
Elektra/EEG's Lil Mo (No. 15), Def Soul/ 
IDJMG's Kelly Price (No. 20), Rhino's Best 

of the Monkees (No. 46) and lnterscope's 
buzzing Yeah Yeah Yeahs (No. 48). 

Next week: Look for big debuts from 
Maverick's Matrix Reloaded and Universal's 
Jack Johnson. 

50 Cent 
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Ridiculously 
Hot Music 

Rhythmic and Urban better get 
ready to handle some ridiculous- 
ly hot music as Ludacris retums to 

the scene with "Act a Fool," the 
lead single from the soundtrack to 

the film 2 Fast 2 Furious. The vid- 
eo, directed by Bryan Barber (Out - 
Kast) and Chaka Zulu ( "Move 
Bitch "), was shot a couple of 
weeks ago in Los Angeles and re- 

portedly will sport a Cannonball 

Run -like feel. As far as the album 
goes, Luda also joins fellow 2 Fast 

2 Furious co -star Tyrese on "Pick Up the Phone," featuring R. Kelly. 
Ruff Ryder newcomer Jin, who also stars in the movie, has a track on 
the CD as well. The soundtrack hits stores later this month, and the 
film opens nationwide June 6. Also be on the lookout for Ludacris' 
third solo album, Chicken & Beer, this summer. 

Hip -hop favorites Black Eyed Peas return as well, presenting 
"Where Is the Love ?" to Pop and Rhythmic outlets. "Love" is from 
the trio's upcoming June release, Elephunk, and features Justin Tim- 
berlake on vocals. BEP will open for Timberlake and Christina Agu- 
ilera on their Justified and Stripped tour, kicking off June 4 in Phoe- 

nix. 
Thalia prepares to bring her international fame to the U.S. as she 

goes for adds with "I Want You," from her forthcoming self -titled al- 

bum. The Mexican star of television and film gets help on the upbeat 

track from none other than Fat Joe. 

While Ludacris, BEP and Thalia introduce new music, Clipse are 

still milking Lord Willin' for every hit it has to offer. "Hot Damn" is 

the fourth single from Malice and Pusha T.'s debut album, and, of 
course, it was produced by The Neptunes. "Hot Damn " is actually a 

remix of the track "Cot Damn" 
from their current CD. The video 
for the cut was directed by Benny 
Boom and is loosely based on the 
recently released independent film 
City of God. "Hot Damn" official- 
ly hits Rhythmic and Urban next 
week. 

Vivian Green is set to unleash 

not one, but tiff singles next week. 

"Fanatic" is Going for Adds at 
Rhythmic, Urban and Urban AC, 
while "Emotional Rollercoaster" 
rolls into Smooth Jazz. Both tracks 

are from Green's album A Love Story, and she will perform the two 
songs May 10 on Soul Train. Green will also be touring with Musiq 
this summer, beginning June 3 at the House of Blues in Los Angeles. 

Mudvayne are also set to turn up the heat with "World So Cold," 
the second single from their third CD, The End of All Things to Come. 

The band have a lot coming up this summer. They will embark on 

the Summer Sanitarium tour, starting July 4 in Pontiac, MI, and they 
will also release a DVD EP on July 15 titled Not Falling. "World So 

Cold" is Going for Adds at Rock and Active Rock next week. 

Over at Triple A, a couple of leading men are going solo. Depeche Mode 

fmntman Dave Gahan hopes to stick to playlists with "Dirty Sticky 
Floors," the fast single from the album Paper Monsters. Rhett Miller, of 

Old 97's fame, also comes to the for 

mat with "Our Love" from his ma- 

jor -label solo debut, The Instigator, 

produced by Jon Brion (Fiona Ap- 
ple, Aimee Mann). Miller is the 
voice behind the song "Homeward 
Bound," featured in the latest Mas- 

tercard campaign. 

Australian singer Jamie O'Neal 
is Going for Adds at Country with 
"Every Little Thing," the lead sin- 

gle from her upcoming second al- 

bum. The song was produced by 
Keith Stegall and written by 
O'Neal, Roxie Dean and Sonny Tillis. While the former backup sing- 

er for Kylie Minogue, Clay Davidson and Ronnie Milsap is expect- 

ing her album to hit stores in September, she's also expecting some- 

thing else: O'Neal and husband Rodney Good will be welcoming a 

baby girl into the world this June. -Mike Trias 

Ludacris 

Vivian Green 

Jamie O'Neal 

AMANDA LATONA On You Still (J) 

BLACK EYED PEAS Where Is The Love? 

(A &M/Interscopo) 

CHR/RHYTHMIC 

Week Of 5/12/03 

BLACK EYED PEAS Where Is The Love? 

A &M /lnterscop.o) 

CLIPSE Hat Damn (Star Trak /Arista) 

GINUWINE In Those Jeans (Epic') 

LUDACRIS Act A Fool (DefJam South //DJMG) 

LUMIDEE Never Leave You Uh Ooh, Uh Oooh! 

(Universal) 

T.I.24's (Grand Hustle /Atlantic) 

VIVIAN GREEN Fanatic (Columbia) 

URBAN 

CLIPSE Hot Damn (Star Trak/Arista) 

LUDACRIS Act A Fool (DefJam South //DJMG) 

LUMIDEE Nevei Leave You Uh Ooh, Uh Oaoh! 

(Universal) 

SYLEENA JOHNSON Faithful To You (Jive) 

T.I.24's (Grand Hustle /Atlantic) 

THALIA fIFAT JOE I Want You (Virgin) 

VIVIAN GREEN Fanatic (Columbia) 

URBAN AC 

LES NUBIANS Temperature Rising 

(Omtown /Nigher Octave) 

SYLEENA JOHNSON Faithful To You (Jive) 

VIVIAN GREEN Fanatic (Columbia) 

COUNTRY 

JAMIE O'NEAL Every Little Thing (Mercury) 

AC 

No adds 

HOT AC 

ALICE PEACOCK Bliss (Columbia) 

LUCINDA WILLIAMS Righteously (Lost Highway) 

LUCY WOODWARD Blindsided (Atlantic) 

SAM ROBERTS Brother Down (Universal) 

SMOOTH JAZZ 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle) 

DAVID MCMURRAY Detroit 2 Cali (Hip Bop) 

VIVIAN GREEN Emotional Rollercoaster (Columbia) 

ROCK 

MUDVAYNE World So Cold (Epic) 

ACTIVE ROCK 

MUDVAYNE World So Cold (Epici 

TYPE 0 NEGATIVE I Don't Wanna Be Me 

(Roadrunner /IDJMG) 

ALTERNATIVE 

GOOD CHARLOTTE The Young And The Hopeless (Epic) 

MEMENTO Nothing Sacred (Columbia) 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 

TRIPLE A 

DAVE GAHAN Dirty Sticky Floors (Reprise) 

ED HARCOURT Watching The Sun Come Up (Astralwerks/EMC) 

GEORGE HARRISON Any Road (Capitol) 

KENTUCKY HEADHUNTERS Soul(Audium) 

RH FACTOR fISTEPHANIE MCKAY Forget Regret 

(Verve /VMG) 

RHETT MILLER Our Love (Elektra /EEG) 

RICHARD HAWLEY Lowedges (XL/Beggars) 

SONNY LANDRETH All About You (Sugar Hill) 

STACEY EARLE & MARK STUART 

Never Gonna Let You Go (Gearle /Evolver) 

STEVE WINWOOD Different Light (Wincraft /SCI Fidelity) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmaffei®radioandrecords. corn. 
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TONY NOVIA 
tnovia@radioandrecords. com 

PART Two OF A TWO-PART SERIES 

The 10 Biggest 
Mistakes PDs Make 
More advice from Mike McVay on what not to do 

ow, on with the show. Last week we began our 
countdown of the "10 Biggest Mistakes PDs Make," a 

list compiled by longtime consultant Mike McVay with 
input from his colleagues at McVay Media and radio 
general managers. This week McVay walks us through 
the top five. 

Don't Disregard The 
Listeners 

You've seen it You walk into a con- 

trol room and the phones 
are flashing, but no one 
picks them up. Or, even 
worse, a listener calls and 
asks about a commercial 
that just ran advertising a 

big sale, and the air talent 
replies, "How the hell am 
I supposed to know what 
that is? Can I play a song 
for you ?" 

Don't disregard the listeners. 
That's No. 5 on McVay's list. "I'm 
not a fan of the rule that a contest 
winner can win only every 30 days, 
which most radio stations adhere 
to," he says. "If I owned a clothing 
store, would I stop you from corn- 
ing in to buy a shirt? I can't see my- 
self telling a customer, 'Sorry, Ms. 
Smith, you can buy one shirt every 
30 days.' 

"No, I want that person in my 
store, and radio should want them 
as listeners. They are super -users. I 

believe you keep these people com- 
ing in and let them win as often as 
they can. I believe the request lines 
should be answered when you are 
in the studio. It's wrong to just put 
them on hold and let them flash. If 

you are going to do that, then get rid 
of the lines." 

McVay points out that it's even 
worse if the lines are always busy 

when listeners call a station. "A ra- 
dio station in Ft. Wayne, IN created 
the position of Listener Services Di- 

rector and hired someone 
who is now about 70 years 
old," he relates. 'They call 

her Granny Pat. Pat is re- 

tired and was looking for 

something to do. 

"She works from noon - 
4pm every day. If some- 
one calls the station ask - 

Mike McVay 
ing about that jewelry 
commercial that ran and 

the air talent doesn't have the time 
to go through the computer to look 
for it, they can transfer the listener 
to the Listener Services Director." 

Lack Of Organization, 
Intrusive Communication 

"Great PDs are organized and 
have a system," says McVay. "Cre- 
ative people need to be more orga- 
nized, and today there is no reason 
not to be, given the availability of 
PDAs, Blackberrys, Palm Pilots and 
more. Creative people need more 
help to stay organized. They are just 
not wired like accountants or CFOs. 

"In my case, I'm kind of a speed 
bump on the information super- 
highway. I use a very simple system. 
I have seven files: one for each day 
of the week, one for active and one 
for future. Everything I'm working 
on right now is in my active file. If I 

go in the door on a Tuesday morn- 

"Really great PDs hear the radio station in 

their head, and they have to communicate 

their vision to the air talent." 

ing, I take what's in that Tuesday file 

and dump it into my active file. 

"The active file may also have a 

couple of things from a project I 

didn't complete a day or two before, 

but that's what I'm working on right 
now. Future contains the things that 
I'm going to push to a point down 
the road and work on as it becomes 
necessary for me to address them. 
Some simple systems like that can 
work, and this works for me. The 

answer to organization is whatever 
works for you. 

"The other thing you must have 
is a prioritization scale. Everything 
can't be a code blue. The only thing 
that takes a greater priority than this 
scale is if the station were to go off 

the air. But many of us will sit down 
and look at every task in front of us 
as a linear task that has to be taken 
care of right now. It's just not true. 

"You'd be surprised 

how much stuff you 

can get done 

between 7.9am when 

there's nobody 

there." 

"Communication can become an 
intrusion. Phones ring constantly, 
and now computers are dinging ev- 
ery time an e-mail comes in. Disci- 

pline yourself to return calls at a set 
time each day. Wherever I am and 
in whatever time zone, I return 
phone calls at 11am and 4pm. Of 
course, if there's a crisis, I'm going 
to jump on it earlier. 

"The great thing with caller ID is 

that I can look at my cell phone and 
see if it's a message from my office. 

They'll only bother me if it's a crisis 
or if I said to some client, 'You've got 
to get back to me right away about 
this.' But you have to be organized, 
and you have to put down the dis- 
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"Creative people need more help to stay 

organized. They are just not wired like 

accountants or CFOs." 

tractions, or you'll never get your job 

done." 

Poor Work Habits & 
Communication 

When McVay quizzed GMs in top 
markets throughout America about 
the mistakes programmers make, No. 

3 on their list was poor work habits. 
"I was never that smart," remarks 
McVay. "I studied to be a Lutheran 
minister and quit college after two 

years to go into radio. 
"Once I became a radio program- 

mer, I realized I'm not as smart as the 

other programmers and I don't have 
their education, so I used to get into 
work at 7 every morning. I was smart 
enough to know that, at that time, my 

competition wasn't at work yet. 
You'd be surprised how much stuff 
you can get done between 7 -9am 
when there's nobody there." 

That old lack of communication 
in the communication business is 

No. 2 on the list of the biggest mis- 
takes for PDs. Airstaffs are small and 
getting smaller, so, McVay advises, 
"Set aside time to communicate 
with your airstaff." 

He goes on, "Communicate up- 
ward as well as downward - to 
your co- workers and, especially, 
your GM. GMs don't want - or like - surprises. The last thing your GM 
wants is for his bosses to call him 
and ask why something's happen- 
ing on the radio station that they 
don't know about. As a courtesy, 
you should keep your GM and key 
executives in the loop on everything 
that's going on." 

Here's another McVay idea you 
can steal: At the bottom of the mem- 
os he writes to air talent, he puts a 

line for the talent to sign and return 
it to him. He likes to know that a 
person who is armed with a micro- 
phone understands what the stated 
mission is. "Really great PDs hear 
the radio station in their heads, and 
they have to communicate their vi- 

sion to the air talent," he says. 

Plagiarism Without 
Knowledge 

We've reached No. 1 on McVay's 
list. The mistake mentioned most of- 

ten by GMs was PDs who rip off 
ideas or put something on the air be- 
cause they think it sounds good with- 
out understanding why it may have 
worked for another station - and 
why it may not work for them. He 
calls the problem "plagiarism with- 
out knowledge or understanding." 

"Do you remember when New 
York's WNBC called itself'W -Nnnn- 
BC'?" asks McVay. "Soon after 
WNBC started doing that, I began 

hearing stations around the country 
using imaging like 'W- Jaaa -LO' and 
W -Ze c ZP.' 

"Do you know why WNBC was 
'W- Nnnnn -BC'? It was because of 
WABC. WNBC saw in research that 
because WABC - at 77 - was a 

music radio station, and they were 
also an AM radio station - at 66, 

with a one -call- letter difference be- 
tween them - people were giving 
credit to WABC when they were lis- 

tening to WNBC. So they started 
emphasizing the 'N.' 

"The great radio stations do 
things for a reason. There's nothing 
wrong with modeling your radio 
station after another one, but you 
should stop and look at every ele- 

ment on your radio station and ask 
yourself, 'Why do we do this on our 
radio station? Are we doing it to ex- 

tend TSL? To make our radio station 
memorable so people will write 
down the correct call letters when 
they fill out an Arbitran diary? Or 
because we're trying to change the 
image of the radio station ?" 

McVay concludes with this illus- 

tration: "There used to be a broad- 
casting company called Nationwide 
Communications. At the top of the 
hour, their stations would give their 
call letters and city of license, then 
follow that by saying, 'A service of 
Nationwide Communications.' We 

hired a guy who was an Asst. PD of 
Nationwide's KHMX /Houston and 
brought him to a station in San An- 
tonio owned by Belo Broadcasting. 

"Just weeks after his arrival, I got 
some airchecks of the station, and at 
the top of the hour I heard this guy 
saying, 'KITY, a service of Nation- 
wide Communications.' I immedi- 
ately thought, 'Were we sold, and 
did I miss the memo ?' So I called the 
guy and asked, 'Why are we saying, 
"A service of Nationwide Commu- 
nications," at the top of the hour ?' 

He replied, 'Well, you know, it's 
something I did in Houston, and I 

think it's really good. "' 

You can reach Mike McVay at McVay 
Media 2001 Crocker, Suite 260, Cleve- 

land, OH 44145 or at 440 -892 -1910, or 

check out www.mcvaymedia.com. 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310-788-1663 
or e-mail: 

tnovia@radioandrecords. corn 
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ARTIST TITLE LABELS) 
TOTAL 
PLAYS 

.l- 
PLAYS 

GROSS 
IMPRESSIONS 

1001 

WEEKS ON 

CHART 

TOTAL STATIONS 
ADDS Most Added 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 8549 +515 996553 9 12910 www.rradds.com 
R. KELLY Ignition (Jive) 8393 +245 928212 10 12010 

ARTIST - _c _a ADDS 

50 CENT In Da Club (Shady /Aftermath /fnterscope) 7424 -418 772793 13 121/0 
BLACK EYED PEAS Where Is The Love? (Interscopel 29 

3 DOORS DOWN When I'm Gone (Republic /Universal) 7283 -805 784401 20 12310 
50 CENT 21 Questions (Shady /Aftermath /lnterscopel 24 

EMINEM Sing For The Moment (Shady /Aftermath/Interscopel 6916 +177 729141 8 12110 UNCLE KRACKER Drift Away (Tap Dag /CavalAt /antic) 19 

EVANESCENCE Bring Me To Life (Wind-up) 6475 +695 748747 10 11910 KELLY CLARKSON Miss Independent (RCA) 15 

SEAN PAUL Get Busy (40/40/VP /Atlantic) 5947 +984 750688 6 12012 
THALIA FIFAT JOE I Want You (Virgin) 15 

ASHANTI Rock Wit U (Murderinc.IIDJMG) 14 
CHRISTINA AGUILERA Fighter (RCA) 5455 +429 645862 8 12710 

FRANKIE J. Don't Wanna Try (Columbia) 13 

DANIEL BEDINGFIELD If You're Not The One (Island /IDJMG) 5386 +74 600845 11 12710 ATARIS In This Diary (Columbia) 12 

AMANDA PEREZ Angel (Powerhowse /Virgin) 5316 -871 517574 15 12110 LIL' KIM FI50 CENT Magic Stick (DueenBee /At /antic) 12 

GOOD CHARLOTTE The Anthem (Epic) 4258 +134 423102 9 12110 
BLU CANTRELL Breathe (Arista) 10 

AUDIOSLAVE Like A Stone (fnterscope / Epici 9 

GINUWINE Hell Yeah (Epic) 3932 +217 386840 11 11114 
ALL-AMERICAN REJECTS Swing Swing (Dream Works) 9 

MATCHBOX TWENTY Unwell (Melisma /Atlantic) 3854 +416 398680 11 10118 PANJABI MC Beware Of The Boys (Sequence) 9 

STACIE ORRICO Stuck (Forefront /Virgin) 3740 +273 372169 12 12513 Most 
JENNIFER LOPEZ FILL COOL J All I Have (Epic) 3395 -716 288218 19 12710 Increased Plays 
KELLY CLARKSON Miss Independent (RCA) 3343 +1040 366264 3 117/15 

TOTAL 

AVRIL LAVIGNE Losing Grip (Arista) 3318 +113 336584 6 12010 PIAY 

ARTIST _._c_o INCREASE 

JENNIFER LOPEZ I'm Glad (Epic) 3253 +615 361237 4 12117 
KELLY CLARKSON Miss Independent (RCA) +1040 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 3053 -595 375502 26 11410 SEAN PAUL Get Busy (40 /40 /VP /Atlantic) +984 

WAYNE WONDER No Letting Go (VP/Atlantic) 2700 +457 437900 7 9318 EVANESCENCE Bring Me To Life (Wind-up) +695 

AALIYAH Miss You (BlackGround /Universal) 2643 -776 262002 16 10010 50 CENT 21 Questions (Shady /Aftermathllnterscope) +694 

JA RULE FIASHANTI Mesmerize (MurderincJIDJMG) 2567 -465 224738 18 12210 
JENNIFER LOPEZ I'm Glad (Epic) 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 

+615 

+515 
COLDPLAY Clocks (Capitol) 2492 +177 247606 8 10511 FRANKIE J. Don't Wanna Try (Columbia) +466 

JEWEL Intuition (Atlantic) 2415 +407 246751 4 11216 WAYNE WONDER No Letting Go (VP /Atlantic) +457 

TYRESE How You Gonna Act Like That (J) 2398 +122 272993 7 10016 CHRISTINA AGUILERA Fighter (RCA) +429 

FRANKIE J. Don't Wanna Try (Columbia) 2336 +466 315705 4 95113 
MATCHBOX TWENTY Unwell (Melisma /Atlantic) 

JEWEL Intuition (Atlantic) 

+416 

+407 
B2K AND P. DIDDY Bump, Bump, Bump (Epic) 2320 -255 232413 20 12210 BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) +407 

NAS I Can (Columbia) 

BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone %Jive) 

COUNTING CROWS Big Yellow Taxi (Geffen /fnterscope) 

2078 

1985 

1941 

+203 

-409 

-2 

228152 

225622 

156166 

5 

16 

9 

82/4 

10810 

7510 

Most 
Played Recurrents 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 1875 +407 209779 4 8017 ARTIST 
_ 

..- S TOTAL PLAYS 

SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 1849 +329 173206 6 7617 AVRIL LAVIGNE I'm With You (Arista) 2696 

50 CENT 21 Questions (Shady /Aftermath /lnterscopel 1785 +694 185632 2 95124 NIVEA Don't Mess With My Man (Jive) 2039 

ALL-AMERICAN REJECTS Swing Swing (Dream Works) 1612 +199 172388 4 8519 
CHRISTINA AGUILERA Beautiful (RCA) 1718 

J. MAYER Your Body Is A Wonderland (Aware /Columbia) 1468 
LISA MARIE PRESLEY Lights Out (Capitol) 1509 +63 176217 10 8211 

JUSTIN TIMBERLAKE Cry Me A River (Jive) 1439 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 1416 -464 152881 15 10410 EMINEM Lose Yourself (Shady / /nterscope) 1320 

FIELD MOB Sick Of Being Lonely (MCA) 1378 -678 126044 10 7910 T.A.T.U. All The Things She Said (/nterscope) 1293 

LILLIX It's About Time (Maverick /Reprise) 1251 +214 140057 3 8312 NO DOUBT FILADY SAW Underneath It All (lnterscope) 1208 

PUDDLE OF MUDD She... (flawless /Geffen/lnterscope) 1106 
FABOLOUS FILIL' MO Can't Let You Go (Elektra /EEG) 1225 +369 138938 1 5515 

JAY-Z FBEYONCE "03 Bonnie & Clyde (RocA-Fella9DJMG) 1028 

SIMPLE PLAN Addicted (Lava) 1215 +282 207804 2 7618 NELLY FIKELLY ROWLAND Dilemma (Fa'Ree1Dniversal) 1018 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 1215 +144 102605 3 6812 LINKIN PARK In The End (Warner Bros.) 982 

AUDIOSLAVE Like A Stone (Interscope /Epic) 1196 +160 113991 4 9119 NELLY Hot In Herre(Fo'Reel /Unive /Sal) 965 

DANIEL BEDINGFIELD Gotta Get Thru This (ls /andl)DJMG) 931 
MADONNA American Life (Maverick /WB) 1194 -696 123914 6 8810 

NICKELBACK How You Remind Me (Roadrunner /IDJMG) 926 

EMINEM Superman (Shady /Aftermath /lnterscopel 1147 -185 106860 17 10910 SANTANA MICHELLE BRANCH The Game Of Love (Arista) 878 

THIRD EYE BLIND Blinded (When I See You) (Elektra /EEG) 1003 +117 116277 2 7015 AVAIL LAVIGNE Complicated (Arista) 857 

SIMPLE PLAN I'd Do Anything (Lava) 932 -137 98677 20 8910 CREED One Last Breath (Windup) 809 

JAY-Z Excuse Me Miss (Roc -A -Fella /IDJMG) 918 +87 87267 1 5510 
JC CHASEZ Blowin' Me Up (With Her Lovel (Jive) 

DJ SAMMY & YANOU Heaven (Robbins) 

771 

747 

LINKIN PARK Somewhere I Belong (Warner Bros.) 868 +112 90224 1 18)0 PINK Just Like A Pill (Arista) 745 

BLU CANTRELL Breathe (Arista) 854 -104 110931 12 36110 PINK Family Portrait (Arista) 735 

UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 831 +292 91960 1 40119 JENNIFER LOPEZ Jenny From The Block (Epic) 710 

VANESSA CARLTON A Thousand Miles (A &M / /nterscope/ 704 

129 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 4/27.5/3. Bullets appear on songs gaining plays or remaining flat from previous 'Neck. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below/ No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting staton. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to-week 

increases in 1Mal plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 

permission from the Arbitron Company (C 2003. The Arbitron Company). C 2003. R &R, Inc. 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Register Now!! 

www.radioandrecorers.com 
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32 / CHR /POP CALLOUT AMER /CA.: BY =Bullseye 
EXCLUSIVE NATIONAL MUSIC RESEARCH EST /MATES May 9, 2003 

CALLOUT AMERICA® song selection is based on the top 25 titles from the R &R CHR /Pop chart for the airplay week of April 13 -19. 

HF = Hit Potential ® 

ARTIST TITLE LABELS) 

CHR/POP é 
x 
7 

REGIONS DEMOGRAPHICS TOTAL AVERAGE 
FAVORABILITY ESTIMATE (1 -5) 

TW LW 3W 
WOMEN 

12 -17 
WOMEN 

18 -24 
WOMEN 

25 -34 
MIO- 

EAST SOUTH WEST WEST 

AALIYAH Miss You (BlackGround /Universal) 4.01 3.86 3.82 3.87 91.3 19.1 4.07 4.12 3.81 4.11 3.93 3.89 4.11 

SEAN PAUL Get Busy (VP /Atlantic) 3.94 3.77 94.5 20.0 4.08 3.78 3.95 4.23 3.92 3.74 3.86 

HP) TYRESE How You Gonna Act Like That (J) 3.94 3.93 3.83 3.88 93.7 18.3 3.94 4.03 3.83 4.05 3.90 3.97 3.82 

50 CENT In Da Club (Shady /Aftermath /lnterscope) 3.93 3.86 3.87 3.90 96.3 35.1 3.99 3.97 3.80 4.09 3.90 3.99 3.73 

FIELD MOB Sick Of Being Lonely MCA/ 3.91 3.92 3.83 3.76 894 17.1 4.00 3.95 3.76 3.91 4.05 3.86 3.83 

AMANDA PEREZ Angel (Powerhowse /Virgin) 3.86 3.83 3.74 3.83 95.4 20.9 3.89 3.85 3.83 3.95 3.87 3.72 3.88 

NAS I Can (Columbia) 3.83 3.79 3.69 3.73 95.4 25.7 3.88 3.85 3.75 3.80 4.08 3.43 4.00 

EMINEM Sing For The Moment (Shady /lnterscope) 3.82 3.83 3.86 3.88 92.3 22.9 3.82 3.78 3.86 3.77 4.06 3.80 3.66 

JENNIFER LOPEZ fILL COOL J All I Have /Epic) 3.82 3.79 3.71 3.75 95.7 32.0 3.83 3.78 3.85 4.01 3.84 3.63 3.78 

SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 3.80 3.84 3.87 3.91 93.1 23.4 3.81 3.88 3.71 3.84 3.96 3.78 3.63 

HP JAY Z Excuse Me Miss (Roc- A- Fe/la/IDJMG) 3.77 3.85 3.88 3.89 90.Iì 27.4 3.78 3.86 3.65 3.80 3.76 3.78 3.72 

GINUWINE Hell Yeah (Epic) 3.76 3.70 3.61 3.68 92.6 27.7 3.81 3.82 3.63 3.70 3.71 3.90 3.71 

3 DOORS DOWN When I'm Gone (Republic /Universal) 3.70 3.72 3.68 3.73 91.1 29.7 3.59 3.70 3.81 3.79 3.59 3.88 3.53 

HP FRANKIE J I Dont Wanna Try (Columbia) 3.68 3.78 88.0 16.0 3.64 3.79 3.60 3.64 3.65 3.82 3.62 

HP), FABULOUS Cant Let You Go ÍEtektra /EEGI 3.65 3.56 3.95 88.0 24.9 3.70 3.65 3.59 3.77 3.57 3.64 3.60 

R. KELLY Ignition (Jive) 3.62 3.61 3.77 3.92 96.6 32.6 3.73 3.53 3.58 3.84 3.28 3.69 3.67 

AVRIL LAVIGNE I'm With You (Arista) 3.58 3.51 3.51 3.56 93.1 34.6 3.59 3.56 3.58 3.63 3.65 3.44 3.61 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 3.58 3.57 3.41 3.35 95.1 34.0 3.60 3.60 3.55 3.82 3.41 3.66 3.43 

JA RULE f)ASHANTI Mesmerize (Murderinc. /IDJMG) 3.56 3.60 3.72 184 97.7 44.3 3.62 3.55 3.52 3.76 3.50 3.39 3.61 

KID ROCK fISHERYL CROW Picture (Atlantic) 3.55 3.57 3.53 3.44 85.7 27.1 3.52 3.65 3.48 3.58 3.79 3.61 3.17 

CHRISTINA AGUILERA Fighter (RCA) 3.42 3.34 125 3.16 84.0 24.9 3.46 3.39 3.42 3.28 3.61 3.32 3.47 

GOOD CHARLOTTE The Anthem (Epic/ 3.41 3.44 3.40 3.41 83.7 25.7 3.39 3.46 3.38 3.19 3.43 3.64 3.38 

MATCHBOX TWENTY Unwell (Melisma /Atlantic) 3.41 3.45 3.37 3.33 751 26.0 3.18 3.31 3.71 3.19 3.35 3.64 3.45 

STACIE ORRICO Stuck (Forefront/Virgin) 3.39 3.40 3.36 3.26 79.1 22.0 3.44 3.37 3.35 3.35 3.38 3.38 3.45 

BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone /Jive) 3.35 3.40 3.30 3.22 78.3 29.1 3.18 3.38 3.48 3.10 3.41 3.32 3.55 

MADONNA American Life (Maverick/WB) 3.34 73.4 23.4 3.28 3.37 3.36 3.07 3.52 3.38 3.35 

EVANESCENCE Bring Me To Life (Wind-up) 3.31 3.33 3.29 3.23 68.9 22.0 3.33 3.40 3.17 3.21 3.20 3.54 3.29 

AVRIL LAVIGNE Losing Grip (Arista) 3.23 3.36 3.52 3.60 69: 20.0 3.16 3.41 3.10 3.19 3.31 3.23 3.17 

DANIEL BEDINGFIELO If You're Not The One (Island /IDJMG) 3.23 3.29 3.27 3.18 73.4 24.9 3.09 3.32 3.26 3.34 3.35 3.24 2.95 

CALLOUT AMERICA. 

HOT SCORES 
BY ANTHONY ffCAdIPoRA 

ean Paul surges to the No. 2 spot 
on Callout America this week with 
"Get Busy" (VP /Atlantic). The song 
ranks No. 1 with teens and women 
25-34 and comes in 11th with women 
18 -24. It also moves 10 -7 on this 
week's R &R CHR /Pop chart. 

Tyrese is tied for No. 2 on Callout 
America with "How You Gonna Act 
Like That" (1). The song is researching 
across all demos: No. 5 with teens, 
No. 2 with women 18-24 and No. 4 

with women 25-34. 

Nas moves up to No. 7 with "I 
Can" (Columbia). "1 Can" is now test- 
ing across all demos, ranking No. 7 
with both teens and women 18-24 and 
posting a top 10 showing with wom- 
en 25-34. 

"Excuse Me Miss" by Jay -Z (Roc - 

A- Fella /IDJMG) ranks 11th overall 
this week and is scoring well with 
women 18-24, where it comes in sixth. 

Newcomer Frankie J ranks 14th 
overall and top 10 18-24 with "Don't 
Wanna Try" (Columbia). 

Ginuwine posts a top 10 ranking 
in both the teen and 18-24 cells with 
"Hell Yeah" (Epic). 

A reminder. Every week you can 
sort Callout America data online, 
thanks to our partnership with Bull - 
seye Research. Log on to 
www.bullsi.com. Qualifying readers 
can look at regional and demo results, 
beginning each Thursday. This week's 
password is catania. 

Also, don't miss R &R's research 
special in this week's MMS section, 
with key format breakouts from In- 
terep, including key sales data. The 

special begins on Page 1. 

Total sample size is 350 respondents with a +/ -5 margin of error. Total average favorability estimates are based on a scale of 1 -5 (1 =d slike very much, 5 =like very much). Total familiarity represents the total 

percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in 

print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R &R's CHR/Pop chart. Sample composition is based on females aged 12 -34, who respond favorably to a CHR/Pop musical 

montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau -Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte, 

Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, ColJmbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los 

Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson. 

933 eetT" 
"I NEEDED ' M. 

I GOT' M.. FAST!" 

Call Today! 
800.331.4438 
www.cgilink.com 

Choose the decal printer more radio 
stations have relied on for 30 years. 

::::::communication :::: :.Graphics Inc 
T H E D E C A L C O M P A N Y 

www.americanradiohistory.com

www.americanradiohistory.com


 CHR /POP TOP 50 INDICATOR 
May 9, 2003 

R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 
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33 

TOTAL 

PLAYS PLAYS 
GROSS 

IMPRESSIONS 

IED) 

WEEKS ON 

CHART 

TOTAL STATION& 
ADDS 

ARTIST ÀYELSI ADDS 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 3016 +58 84798 8 5110 UNCLE KRACKER Drift Away (TopDog /Lava /Atlantic) 12 

3 DOORS DOWN When I'm Gone (Republic /Uni.ersall 2911 -124 77566 21 5110 
50 CENT 21 Questions (Shady /Aftermath /lnterscope) 11 

SUGAR RAY Mr. Bartender (It's So Easy) (At /antic) 8 

R. KELLY Ignition (Jive) 2658 +99 80020 7 4610 
BLACK EYED PEAS Where Is The Love? (lnterscope) 8 

DANIEL BEDINGFIELD If You're Not The One (island /IDJMG) 2584 +78 75439 10 5210 BLU CANTRELL Breathe (Arista) 7 

EVANESCENCE Bring Me To Life (Windup) 2555 +369 74376 6 5311 FABULOUS FILIL' MO Can't Let You Go /flektra /EEG) 5 

AMANDA PEREZ Angel (Powerhowse /Virgin) 2241 -356 61951 14 4410 TRAIN Calling All Angels (Columbia) 5 

ASHANTI Rock Wit U (Murder Inc.IID MG) 5 

EMINEM Sing For The Moment (Shady /A ftermath/Ioterscope) 2229 +159 61294 6 5110 
SIMPLE PLAN Addicted (Lava) 4 

CHRISTINA AGUILERA Fighter (RCA) 2127 +125 62584 7 5011 BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 4 

50 CENT In Da Club (Shady /Aftermath //nterscopel 2095 216 58820 12 4610 JULIE WOOD Open My Eyes (Independent) 4 

MATCHBOX TWENTY Unwell (Me /isma /Atlantic) 1923 +35 55073 12 4912 WAYNE WONDER No Letting Go (VP /Atlantic) 3 

FRANKIE J. Don't Wanna Try (Columbia) 3 

SEAN PAUL Get Busy (40/40/VP /Atlantic) 1609 +285 48644 5 4510 
LILLIX Its About Time (Maverick/Reprise) 3 

GOOD CHARLOTTE The Anthem (Epic) 1498 +48 43182 8 4411 MERCYME I Can Only Imagine //NO /Curb) 3 

COLDPLAY Clocks (Capitol) 1410 +114 39767 B 4210 TAMING INGRID I'll Be (Howard Rosen) 3 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 1395 -275 42099 17 3910 MATCHBOX TWENTY Unwell (Me /isma /At /antic) 2 

KELLY CLARKSON Miss Independent (RCA) 2 
AVRIL LAVIGNE Losing Grip (Arista) 1387 +4 39513 6 4411 

T.A.T.U. Not Gonna Get Us (lnterscope) 2 

JEWEL Intuition (Atlantic) 1299 +206 36182 3 4911 AUDIOSLAVE Like A Stone /lnterscope /Epic) 2 

STACIE ORRICO Stuck (forefront /Virgin/ 1269 +42 34293 11 4111 

COUNTING CROWS Big Yellow Taxi (Geffen //nterscope) 1178 23 35339 12 4410 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 1140 -297 29123 26 3610 

JENNIFER LOPEZ I'm Glad (Epic) 1128 +216 30770 3 4511 

KELLY CLARKSON Miss Independent (RCA) 1084 +340 30354 2 4212 

ALL -AMERICAN REJECTS Swing Swing (Dream Works) 1056 +33 29913 6 4611 

GINUWINE Hell Yeah (Epic) 1017 +140 25393 5 3611 

JA RULE FIASHANTI Mesmerize (Murderinc. /IDJMG) 944 368 23943 16 3110 Most 
BOWLING FOR SOUP Girl All The Bad Guys Want (Si/vertone /Jive) 842 402 24707 15 2610 Increased Plays 
AALIYAH Miss You (BlackGround /Universal) 795 -106 21023 12 2410 

WAYNE WONDER No Letting Go (VP /Atlantic) 794 +216 21582 3 3413 TOTAL 

JASON MRAZ The Remedy II Won't Worry) (Elektra/EEG) 681 +95 18391 3 2811 

PLAY 
ARTIST "_E -. INCREASE 

B2K AND P. DIDDY Bump, Bump, Bump (Epic) 611 12 14272 18 1911 
EVANESCENCE Bring Me To Life (Windup/ +369 

KELLY CLARKSON Miss Independent (RCA) +340 
MADONNA American Life (Maverick/W8) 610 389 17783 5 2410 

SUGAR RAY Mr. Bartender (It's So Easy) (Atlantic) +314 

FRANKIE J. Don't Wanna Try (Columbia) 580 +68 17805 3 2413 SEAN PAUL Get Busy (40 /40 /VP /Atlantic/ +285 

STACIA Angel (Raystone) 558 2 13681 9 1911 UNCLE KRACKER Drift Away (Top Dog /Lava /At /antic) +228 

TYRESE How You Gonna Act Like That (Jr 544 +43 13640 3 2211 
JENNIFER LOPEZ I'm Glad (Epic) +216 

WAYNE WONDER No Letting Go (VP /Atlantic) +216 
JOHN MAYER Why Georgia (Aware /Columbia) 517 +87 14167 4 2210 

50 CENT 21 Questions (Shady /Aftermathllnterscope) +213 

SUGAR RAY Mr. Bartender Its So Easy) (Atlantic) 463 +314 11522 1 3518 JEWEL Intuition (Atlantic) +206 

NAS I Can (Columbia) 439 +140 10619 2 2212 EMINEM Sing For The Moment (Shady /A itermathllnterscopel .159 

T.A.T.U. Not Gonna Get Us (lnterscope) 430 +135 12574 2 3712 
GINUWINE Hell Yeah (Epic) + 140 

NAS I Can (Columbia) +140 
50 CENT 21 Questions (Shady /Aftermath /lnterscope) 428 +213 11794 1 36111 

T.A.T.U. Not Gonna Get Us (/nterscope) +135 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 413 +49 10885 2 2312 CHRISTINA AGUILERA Fighter (RCA) +125 

UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 369 +228 8906 1 25112 BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) +122 

FIELD MOB Sick Of Being Lonely (MCA) 368 -91 8502 4 1710 
COLDPLAY Clocks (Capitol) +114 

R. KELLY Ignition (Jive) +99 
BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 348 +122 9429 1 2114 

JASON MRAZ The Remedy (I Won't Worry) (flektra /EEGI +95 
LINKIN PARK Somewhere I Belong (Warner Bros.) 335 +28 8699 2 1412 JOHN MAYER Why Georgia /Aware /Columbia) +87 

TEMMORA Try'n To Play A Playa (Independent) 329 +12 7437 2 1412 DANIEL BEDINGFIELD If You're Not The One (island /IDJMG) +78 

LISA MARIE PRESLEY Lights Out (Capitol) 310 -8 7823 2 1511 
FABOLOUS FILIL' MO Can't Let You Go /flektra /EEGI +77 

MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 306 -54 8220 13 1210 
FRANKIE J. Don't 'Hanna Try (Columbia) +68 

THIRD EYE BLIND Blinded When I See Youl (flektra /EEGI +67 
SIMPLE PLAN Addicted (Laval 300 +45 8703 2 2514 TRAIN Calling All Angels (Columbia) +65 

LILLIX Its About Time (Maverick /Reprise) 293 +40 9466 2 2213 BLACK EYED PEAS Where Is The Love? (lnterscope) +59 

NO DOUBT Running (lnterscope) 282 -82 7820 16 910 
JUSTIN TIMBERLAKE Rock Your Body (Jive) +58 

THIRD EYE BLIND Blinded (When I See You) (flektra /EEG) 278 +67 7621 1 1912 
ASHANTI Rock Wit U (Murderinc. /IDJMG) +58 

SNOOP DOGG Beautiful (Boggy Style /Priority /Capital) +50 

AUDIOSLAVE Like A Stone (lnterscope /Epic/ +49 
52 CHR /Pop Indicator reports. Songs ranked by total plays for the airplay week of Sunday 4 /27- Saturday 5 3. 

© 2003. R &R Inc. 
GOOD CHARLOTTE The Anthem (Epic) +48 

R &R's Year -End Chart Pack 

NOW AVAILABLE! 
COnly$65 

Includes year -end charts for all R &R formats from 
1974 through 2002! Call (310)788 -1625 or email 
moreinfo@radioandrecords.com RR 
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with 

Jeff McHugh 
PD, WKZL /Greensboro 

Class, today we study the right way 
to market a single. Observe how RCA 
marketed Kelly Clarkson's new CD. 
First, "Miss Independent" debuted live 
on American Idol. The very next day, 
radio got the single, and a mere two 
weeks (not two months) later listeners 
could find it in stock at Best Buy. 
Boom! It's No. 1 on Soundscan in 
Greensboro. e We need more CHR 

programmers with vaginas! As proof, I give you "Come 
Away With Me" by Norah Jones. It's a hit, and you 
dudes are totally missing it. I would have missed it, too, 
but Terrie Knight and Wendy Gatlin had hissy fits until I 

gave in and played it. Andie Summers at WDCG /Ra- 
leigh gets it too. I feel that one should not let one's pe- 

nis impede the progress of popular music. n Finally, are you afraid 
of Jesus? Test your courage with Mercy Me's "I Can Only Imagine." 
It's that one mention of Jesus in the lyrics that holds the song back. 
Nikki Nite at WFBC /Greenville, SC (again, female programmers!) told 
me about the huge response to that song. She was right. People cry 
when they hear it. Big, big, big! 

Jive takes control of the R &R CHR/ 
Pop chart this week, with Justin 

Timberlake's "Rock Your Body" moving 
from No. 3 into the top spot as 
labelmate R. Kelly slides 1 -2" with "Ig- 
nition" 50 Cent's "In da Club" (Shady/ 
Aftermath /Interscope) moves back up 4- 
3 ... Sean Paul continues to occupy our 
schedule with "Get Busy," which rises 
10 -7* ... Kelly Clarkson, Miss American Idol, takes on another title 
as "Miss Independent" (RCA) rockets 25 -16* to score this week's Most 
Increased Plays with an additional 1,040 plays ... Wayne Wonder has 
a grip on the chart - "No Letting Go" (VP /Atlantic) jumps 27 -20" ... 

Jewel's "Intuition" (Atlantic) proves right as she climbs 29 -24* ... 
Frankie J.'s "Don't Wanna Try" (Columbia) tries for success as it 

moves 34 -26* ... Busta Rhymes featuring Mariah Carey definitely 
know it - "I Know What You Want" (J) rises 38-31*. Right behind them 
are Snoop Dogg's "Beautiful" (Doggystyle /Priority /Capitol), which goes 
up 37 -32 *, and 50 Cent's "21 Questions" (Shady /Aftermath /Interscope), 
with a 42 -33* move ... Most Added honors this week go to Black Eyed 
Peas, whose "Where Is the Love ?" (A &M /Interscope) gets 29 adds this 
week ... Debuts this week come from Fabolous. Jay -Z. Linkin Park 
and Uncle Kracker featuring Dobie Gray. 

( 

- Keith Berman, Radio Editor 

íi 
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ARTIST: Ataris 

LABEL: Columbia 
By MIKE TRIAS /ASSISTANT EDITOR 

Being grown up isn't half as fun as 
growing up/These are the best days 

of our lives/The only thing that matters is 
just following your heart/And eventually 
you'll get it right." 

Prophetic words from The Ataris' "In 
This Diary," the lead single off their cur- 
rent album, So Long, Astoria. The pop - 
punk quartet have come a long way since 
their early days, and all the while they've 
been growing, giving back to their fans 
and, most of all, having fun. 

Lead vocalist Kris Roe was discovered 
when he handed his demo tape to Joe 
Escalante, bassist for The Vandals and 
owner of Kung Fu Records. Escalante im- 
mediately took a liking to Roe, and Roe 
moved to Santa Barbara, CA from Ander- 
son, IN to assemble what would become 
known as The Ataris. Along with guitarist 
Johnny Collura, bassist Mike Davenport 
and drummer Chris "Kid" Knapp, Roe put 
together Anywhere But Here, The Ataris' 
first full- length album on Kung Fu. 

Many fans and EPs later, The Ataris are 
back with So Long, Astoria, their major - 
label debut on Columbia. The CD was con- 
ceived with the idea that memory can 
transcend the experience that generated 
the memory, an idea contained within 
punk pioneer Richard Hell's novel Go 
Now. "That really hit home with me," says 
Roe. 'That's how I try to structure my life: 
to try to do what will produce the memo- 
ries for later." 

While creating the CD, Roe visited all the 
places of his youth, such as his old house 
and school, and took pictures - even of 
places where he wasn't allowed. Remarks 
Roe, "At this point in my life and career I 

can't very well go back to the house where 
I used to live and say to the people who live 
there now, 'Can I sit in my old bedroom ?' 

But I could take photographs in the fucking 
window. I tried to do anything I could to 
make this record more vivid and detailed, 
even going to stalker limits." 

The result is a solid pop -punk album 
with a positive spin - an album you can 
really rock to. Lou Giordano (Goo Goo 
Dolls) produced the project and, thanks to 
his experience working with bands outside 
of The Ataris' normal circuit, has helped 
the band evolve. "Musically," declares Roe, 
"we took a back -to- basics, straightforward 
rock approach. There's no novelty, no silly 
aspects to this record at all. It's a serious 
storytelling record. Everything is really 
personal; every song is about something 
different. Each song is like a page in a 
scrapbook of memories, but it's not a dark 
record at all." 

Indeed, the entire album perfectly fits 
the theme of looking back at memories to 
move forward, from the CD's title track to 
"My Reply," a song inspired by a letter 
written to the band by a girl who has a life - 
threatening illness. Even the band's cover 
of The Boys of Summer" fits perfectly into 
the theme of So Long, Astoria. 

As far as their following, The Ataris have 
always been known as a band who go out 
of their way for their fans. They answer fan 
mail personally, run their own website, in- 
vite people to visit rehearsals and even ask 
one kid from the audience to get onstage 
and play a sang on guitar with them every 
night. "We want this to be known about our 
band," says Roe. "All we are is a bunch of 
music fans who got lucky and happen to be 
living our dream. We are a band who exist 
solely for the purpose of our fans." 
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Custom Production - Callouts & Montages 

Digital, Clear, Consistent 

65,000+ Song Library 

All Formats & International Titles 

On -Time Delivery 

GoldDiscs and HitDis 

U N L I M I T E D 

The World's Premier Music Hook Service 

Email: hooks @hooks.com 
www.hooks.com 

FAX: (573)443 -4016 

200 Old 63 South, #103 

Columbia, MO 65201 -6081 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(573)443 -4155 

www.americanradiohistory.com

www.americanradiohistory.com


( CHR /POPS 
J ® May 9, 2003 

America's Best Testing CHR /Pop Songs 12 + 

For The Week Ending 5/9/03 

Women Women Women 
Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

EVANESCENCE Bring Me To life (Windup) 4.21 4.24 80% 12% 4.23 4.13 4.20 

MATCHBOX TWENTY Unwell (At /antic) 4.15 4.13 79% 9% 4.06 4.15 4.27 

3 DOORS DOWN When I'm Gone (Republic /Universal) 4.09 4.09 95% 29% 4.08 3.98 4.31 

STACIE ORRICO Stuck (forefront /Virgin/ 4.02 3.92 72% 9% 4.06 4.03 3.90 

KELLY CLARKSON Miss Independent (RCA) 3.99 73% 8% 4.04 4.04 4.22 

GOOD CHARLOTTE The Anthem (Epic) 3.96 3.93 87% 24% 4.22 4.04 3.66 

CHRISTINA AGUILEAA Fighter /RCA) 3.95 3.90 95% 16% 3.89 4.05 3.94 

BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone /Jive) 3.93 3.97 84% 22% 4.16 3.80 3.65 

DANIEL BEDINGFIELD If You're Not The One (island /IDJMG) 3.92 3.79 81% 17% 3.94 3.95 3.93 

AVRIL LAVIGNE Losing Grip (Arista) 3.90 3.83 84% 17% 4.03 3.78 187 

EMINEM Sing For The Moment /Shady /A ftermath/Interscope) 3.76 3.76 94% 30% 3.72 3.83 3.82 

AVRIL LAVIGNE I'm With You (Arista) 3.73 3.82 98% 48% 3.62 3.61 3.89 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 3.71 3.73 97% 32% 3.64 3.91 3.97 

50 CENT In Da Club (Shady /Aftermath /lnterscopel 3.66 3.68 92% 45% 3.70 3.91 3.75 

COLDPLAY Clocks (Capitol) 3.64 3.60 65% 15% 3.58 3.61 3.43 

R. KELLY Ignition (Jive) 3.62 3.62 89% 32% 3.81 3.77 3.39 

AALIYAH Miss You (BlackGround/Universall 3.60 3.62 88% 38% 3.60 3.86 3.65 

SEAN PAUL Get Busy (40 /VP /Atlantic) 3.59 3.66 78% 26% 3.71 3.59 3.79 

KID ROCKFI SHERYL CROW Picture (Atlantic) 3.46 3.54 96% 55% 3.35 3.54 3.73 

GINUWINE Hell Yeah (Epic) 3.44 3.48 77% 26% 3.32 3.64 3.76 

WAYNE WONDER No Letting Go (VP /Atlantic) 3.43 43% 16% 3.30 3.75 3.63 

TYRESE How You Gonna Act Like That (J) 3.41 3.37 65% 19% 3.49 3.61 3.61 

JA RULE Fl ASHANTI Mesmerize (MurderInc. /IOJMG) 3.35 3.38 90% 52% 3.52 3.33 3.36 

AMANDA PEREZ Angel (Powerhouse /Virgin) 3.35 3.34 87% 40% 3.42 3.49 3.25 

JENNIFER LOPEZFI Lt COOL J All I Have (Epic) 3.33 3.41 95% 55% 3.34 3.24 3.58 

JENNIFER LOPEZ I'm Glad (Epic) 130 3.28 76% 21% 3.21 3.26 3.60 

FIELD MOB Sick Of Being Lonely (MCA) 3.29 3.32 49% 19% 3.29 3.58 3.31 

B2K AND P. BIDDY Bump, Bump, Bump (Epic) 3.24 3.29 94% 56% 3.39 3.12 3.66 

MADONNA American Life (Maverick/WarnerBros.) 3.00 2.95 80% 30% 3.11 2.81 3.09 

Total samle size is 574 respondents. Total average lavorabilty estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total 

familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said trey are 
tired of hearing the song. Sample composition is based on persons 12 +. TO = Target Demo (Females 18 -34). Persons are screened via the Internet. 

Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. 
The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic. cono. The 

RTM system, is available for local radio stations by calling 818 -377 -5300. RaleTheMusic.com data is provided by Mediabase Research, a 

division of Premiere Radio Networks. 

AMERICAN IDOL WWWQ (0100) /Atlanta's The Bert Show spent time with American Idol's Ricky 

Smith before his appearances at Mall of Georgia. Seen here are (I -r) The Bert Show's Jenn Hobby, Jeff 
Dauler and Lindsay Brien; Smith; andThe Bert Show's Melissa Carter and Bert Weiss. 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured and send 

them to: 

R &R, c/o Mike Davis: mdavis @radioandrecords.com 
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New &Active 
T.A.T.U. Not Gonna Get Us Unterstapel 

Total Plays: 774, Total Stations: 65, Adds: 7 

LIL' KIM The Jump Off (DueenBee/Atlantio) 

Total Plays: 759, Total Stations: 21, Adds: 0 

JOHN MAYER Why Georgia (AwarelColumbial 

Total Plays: 738, Total Stations: 36, Adds: 0 

ASHANTI Rock Wit U (Murderinc.IIDJMG) 

Total Plays: 565, Total Stations: 46, Adds: 14 

STAGGA LEE Roll Wit M.V.P. (ART /STd,iect) 

Total Plays: 521, Total Stations: 30, Adds: 0 

TRAIN Calling All Angels (Columbia) 

Total Plays: 433, Total Stations: 22, Adds: 4 

MERCYME I Can Only Imagine I /ND /Curb) 

Total Plays: 407, Total Stations: 17, Adds: 4 

RACHEL FARRIS I'm Not The Girl (Big3) 

Total Plays: 373, Total Stations: 38, Adds: 3 

F00 FIGHTERS Times Like These (Roswell /RCA) 

Total Plays: 370, Total Stations: 36, Adds: 3 

PANJABI MC Beware Of The Boys (Sequence) 

Total Plays: 366, Total Stations: 14, Adds: 9 

Songs ranked by total plays 

CLEVELAND ROCKS Reprise Curb recording artist Sixpence None The Richer recently visited 

with the WOAL/Cleveland crew Seen here are (back,/ -r) Sixpence's Matt Slocum and Justin Carey, 

WOAL PO Allan Fee, afternoon driver Greg Valentine and Westie the Kangaroo, Sixpence's Leigh Nash, 

WOAL Promotion Director Brian Conroy, (front, l -r) Sixpence's Sean Kelly and WOAL Marketing 

Director Kristy Brown, Promotion Assistant Rocky Borkowski and Eva Capron. 

www.americanradiohistory.com

www.americanradiohistory.com
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WFLWAlbarly, NY 
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KZMG,Saise, 10 

MO Valentne 
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APO Amanda Later 
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Stations and their adds listed alpha etically by market 
WO/Green Bay, WI 
OM. Dan Stone 
POND. Oast Bums 

WKZL/Greensboro. NC 
PO: Jett McHugh 
APO Teme Knight 
MD: Wendy Gam 

WERO/Greenville, NC' 
PO: Tony Banks 
AMMO Chu Mann 

WRHT/Greeriville. NC' 
OMPO Jon Reilly 
AFT Bender 
MD Blake larson 

WFBC/Greenville, SC 
PD ?Mu Mile 
APOND lias 

. . 

WHKF/Harrisburg. PA ' 
PO, Jason Binary 

WKSS/Hartford. CT' 
PO Rick Vaughn 
MD Jam BroOkS 

KRBEHOustOn.Galveslon, TX ' 
PD Tracy Austin 
AFONO Lesie warnie 

MEE/Huntington. WV 
PO Jim Glans 
APDPAD Gag war 
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OMPO: Randy Cain 
APO Ed Johns], 
MD: Sydney Tarot 

max, 

KIIS/Los Angeles, CA' 
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*Monitored Reporters 
182 Total Reporters 

129 Total Monitored 

53 Total Indicator 
49 Current Indicator Playlists 

Did Not Report, Playlist Frozen (4): 
KDUK/Eugene-Springfield, OR 
WSTO/Evansville. IN 
WVAO/Morgantown. WV 
WIFC/Wausau, WI 
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The Next Independent 
Label To Go Major? 
Interview With ARTISTdirect's Mike Whited 

We've all heard about the difficulties of working for 
independent labels, which are faced with radio pro- 
grammers overlooking their product in favor of the 
major -label releases and a lack of people to get their 
product exposed. But Mike Whited has taken the chal- 
lenge and run with it: He's Sr. VP /Promotion for 
ARTISTdirect, an independent record company formed 
in 1999 by Ted Field after Field left Interscope Records 
whose artists - such as Smilez & Southstar and Stagga 
Lee - have had radio success in less than a year. I re- 
cently talked to Whited about how he and his promo- 
tions staff are ready to make ARTISTdirect the next 
major player in the music industry. 

R &R Give us info on ARTISTdirect 

Inc., which previously rvasn't a record la- 

bel with Ted Field, and how it turned into 
ARTISTdirect Records. 

MW: It's kind of hazy, 

because you're talking 
about back-office stuff, but 
my understanding is that 
Ted Field and Mark Geiger 

came together after Ted left 

Interscope because Ted 

wanted to do something 
on a smaller scale with 
more attention to individ- 
ual artists. I don't like to 

speak for him, but I think that he felt 

that maybe his situation had gotten so 

big with corporate that he had gotten 
away from the day -to -day dealing 
with the artists. 

ARTISTdirect Inc. had an infra- 
structure and, of course, a lot of assets 

in the online area that made it possi- 
ble to do a lot of in -house marketing, 
and it had a database in connection to 

consumers. For example, with Smilez 

& Southstar we tested three singles 
with our database three or four differ- 
ent times. 

R &R What is the database made up of? 

MW: We tap directly into the Smilez 
& Southstar fans, the people who re- 

sponded online or who are fans of the 

band and had bought the record. After 
three different tests, we cameback with 
"Now That You're Gone" as the single. 

We staggered different sin- 

gles in these tests to see 

which one would come 
back. "Now That You're 
Gone" cameback very well. 

Each time it was clearly the 

favorite on the album. 
A long time ago, when I 

worked at Elektra, Bob 

Krasnow, who used to run 
Whited Elektra, told me that it 

makes a difference when a song 
means something. This song definite- 
ly hits an emotional chord with a lot 
of people. That, in itself, is something 
we all felt with this project. It was our 
feeling, and it was confirmed through 
the fans of the band. 

R &R: What are some of the biggest 

struggles you have as an independent 
record company? 

MW: To say we haven't been able 

to compete would be wrong, because 

we have. We have been very compet- 
itive. The first Smilez single, "Tell 
Me," was the No. 1 most -played vid- 
eo on BET's 106 & Park for more than 
eight or nine weeks. It was a top 15 

Mike 

"It's time for the record business to circle the 

wagons and stop airing our dirty laundry in 

public, and basically start putting our heads 

down to do what we're supposed to do." 

record at Rhythmic, a top 15 record at 

Urban, and it's something we drove 
well into the top 20 at Pop. 

When we looked on the road, how- 
ever, independent promotion is a big 
part of a small record company. We 

don't have the staff to go out. We've 

partnered ourselves with independent 

promotion, and what's happening 
with it is not a good thing. In fact, it 
sucks, because, as a small record com- 

pany with a smaller staff, you need the 

extra voice out there. 

I do not think that independent 
promotion is a bad thing. In fact, these 

guys who have helped us - especial- 

ly some of the companies that are go- 

ing away from it - have provided a 

voice for us in places where we didn't 
have staff, and it does make it very 
difficult at this point. I don't know 
how it's going to shake out. 

But let me be the first person to say 

-and I'm not afraid to say it -I like 
the independent- promotion situation. 
I don't think that these guys have 
done anything. To arbitrarily put them 

out is not a good thing. 

R &R: If independent promoters were 

gone entirely, do you think there could be 

more of a problem letting programmers 

know about music? If so, what do you 

think the solution will be? 

MW: Program directors and music 
directors have been multitasked to the 

point where they aren't going to be 

able to return every phone call from 

every record company. Even if you 
have a relationship, it's difficult. There 

are not enough hours in the day for 
pmgrammers to deal with every rep. 

Let's be honest - the record-compa- 
ny call isn't high on their priority list 
to begin with. 

Independents made it easier for 
them as well. Most good indepen- 
dents had information that they 
shared with the radio station on how 
a particular record was doing, what 
was happening with it. They were 
armed with their BDS, they were 
armed with Mediabase, and they 
worked your record. 

Is it a double-edged sword? Yeah. 

When your record was happening, 
they told the station. When it wasn't, 
they told the station that too. That's 
part of life. But trying to do away with 
it arbitrarily because we've let a bunch 
of bean counters into the business 
who can't necessarily explain what it 
is to their board of directors is a bad 

thing. 

"I've been doing this for 15 years, and I still 

haven't found a day that's been more difficult 

than running around the jungles of Central 

America with an M -16 like I did when I was in 

the Army." 

So the independent promoters have 

helped us. Is losing them going to 

make us unable to compete? No! We'll 
find ways. We're chameleons. l've 
been doing this for 15 years, and I still 
haven't found a day that's been more 

difficult than running around the jun- 
gles of Central America with an M -16 

like I did when I was in the Army. So 

I'm not going to cry about it; I just 
think it's not well thought -out. 

R &R: How big is your staff? 

MW: We have VP /Crossover Phil- 
lip Mataragas and Director /Pop Pro- 

motion Amy Seiger out of New York 

City. Then we have people in Atlan- 
ta, Chicago and Dallas; Michelle Ja- 

cobs here in Los Angeles; and Steve 

Walker up in Seattle. We can cover our 
areas with the amount of artists we 

currently have. When we worked 
Smilez & Southstar to Pop, we really 
had to focus on stations that meant 
something audience -wise, and maybe 
we missed a few because of that. 

R &R: What makes an independent 
record company such as ARTISTdirecf 

become a major? 

MW: Look back at how Interscope 

started. What you try to do is get a sta- 

ble of artists you're very comfortable 
with and at least start it from scratch, 

which is a little difficult. Using a foot- 
ball analogy, it's like an expansion 
team that can only draft from college. 

You're trying not only to market your 
artist, but also create a base for them. 
It's not impossible to do, but it's diffi- 
cult. It would certainly be a lot easier 

if you had a major artist or two to le- 

verage. But, to be honest, we didn't 
have that, and in the fourth quarter we 
took an unknown artist, ran it up the 

charts and slammed it all over BET 

with Smilez & Southstar. 

So, if nothing else, it was probably 
the best experience of my life, because 

conventional wisdom up until that 
time had told me you don't ever want 
to go with a brand -new artist in the 

fourth quarter, because they just won't 
make it. Everyone is coming with 
their big guns, and you want to make 
it. Well, we did it - and we won by a 

couple of touchdowns. 
R&R: What are some of the advantag- 

es of beingan independent label as opposed 

to a major label? 

MW: The communication is better. 

The meetings are fewer, and you're 
not dealing with the throw- it -up- 
against- the -wall- and -see -what -sticks 
mentality. We have the ability and at- 

tention to detail, and there's also a lot 
of excellent A&R over here. The late 

Marc Benesch, God rest his soul, 
brought Smilez & Southstar in, and 
our Exec. VP /Sales, Jim Swindale, 

brought in Stagga Lee. So it's not as 

regimented and boring as working for 
a major label. 

R &R: How numyartisfs does ARTIST - 

direct currently have on its roster? 

MW: We have close to 10. 

R &R: What genre of music do they 

mainly consist of? 

MW: Most of it right now is hip - 
hop and R &B. On the alternative and 
rock sides, we have a band called The 

Blood Brothers, who, right now, as far 
as the underground alternative circle, 

are probably the coolest band in the 

world. In Spin magazine somebody 
wrote a letter saying, "Please don't 
write anything else about The Blood 
Brothers. They're our band, and we 

don't want them hyped in your mag- 

azine." The Blood Brothers remind me 

of when I was at Elektra, when we 

started working Metallica projects. 

We also have The Cure. Ross Rob- 

ertson, one of our A &R people and 
most noted for working and produc- 

ing Limp Bizkit, is going to produce 
their record. That will be a very inter- 
esting and compelling record. 

R &R: With fewer people to promote 
and market your records, what kind of tac- 

tics have been implemented to effectively 

get your records noticed above the records 

getting sent to radio from the majors? 

MW: The music speaks for itself, 
and some people in radio still listen 

to music - people like Pattie Moreno 
at KBOS /Fresno, Michael Martin and 
Diana Laird, and Mark Adams at 
KXJM /Portland, OR. These guys are 

huge supporters. They still listen to 
music. What got them to where they 
are is being in touch with the music. 

Those people have been bigger sup- 
porters of this company than any oth- 
er l've worked for. 

R &R With many labels merging, do 

you see that benefiting labels such as 
yours? 

MW: I think so, because if you're a 

new artist and you're looking to sign - I'll use my football analogy again: 

You're a great quarterback; you can go 
to Florida State, get red -shirred and sit 
on the bench for two years before you 
might even get an opportunity, or you 
can go someplace that maybe doesn't 
have the big program that Florida 
State has but you get to be on the field. 

A new artist doesn't want to be put 
on the shelf. If the decision is made 
here for Gary Harris and Ted Field to 

sign an artist, you know you're going 
to get your window and you're going 
to be playing on the field. 

R &R Do you see ARTISTdirecf ever 

merging with a major label and forming 
an even bigger brand? 

Continued on Page 40 
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ARTIST TITLE LABELISI 
TOTAL 

PLAYS 

I- 
PLAYS 

GROSS 

IMPRESSIONS 

iDa 

WEEKS ON 
CHART 

TOTAL STATIONS' 
ADDS 

50 CENT 21 Questions (Shady /Aftermath /Interscope/ 5686 +462 861111 9 7710 

SEAN PAUL Get Busy (40/40/VP /Atlantic) 5396 12 769131 13 8010 

FABULOUS FILIL' MO Can't Let You Go (Elektra /EEG) 5241 +218 737826 13 7610 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 4851 +137 695124 12 7710 

R. KELLY Ignition (Jive) 4432 -259 550332 21 7610 

50 CENT In Da Club (Shady /Aftermath /lnterscopel 4327 -516 589913 18 7810 

SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol) 3656 277 497200 16 7310 

NAS I Can (Columbia) 3369 286 446380 13 7110 

LIL' KIM F150 CENT Magic Stick (Queen Bee /Atlantic) 2349 +717 451981 4 51113 

DA BRAT In Love Wit Chu (So So Del /Arista/ 2292 +234 244243 7 6811 

GINUWINE Hell Yeah (Epic) 2288 -498 247564 16 6510 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 2173 +50 272865 8 5110 

LIL' KIM Tie Jump Off (OueenBee /Atlantic) 2063 -473 306113 15 7410 

WAYNE WONDER No Letting Go (VP /At /antic) 2035 +375 307885 21 6714 

AALIYAH Miss You (BlackGcound /Universal) 2034 -101 267481 24 6911 

PANJABI MC Beware Of The Boys (Sequence,' 2015 +157 327028 5 4813 

FRANKIE J. Don't Wanna Try (Columbia) 1957 -91 226986 11 4810 

R. KELLY Snake (Jive) 1939 +524 301273 4 6417 

TYRESE How You Gonna Act Like That (J) 1923 187 321758 22 6711 

EMINEM Sing For The Moment (Shady /A ftermathllnterscope) 1894 138 199902 9 5110 

STAGGA LEE Roll Wit M.V.P. (ART /STdirect) 1848 -3 149475 12 6110 

MONICA So Gone (J) 1525 +198 187800 4 6311 

JOE BUDDEN Pump It Up (Del Jam /IDJMGI 1427 +229 234372 5 7011 

LW MO FIFABOLOUS 4 Ever (Elektra /EEG) 1421 +48 186595 10 5411 

JAY .Z Excuse Me Miss (Roc- A- fei /a/IDJMG) 1376 239 239371 14 6510 

B21( Girlfriend (Epic) 1361 -459 170406 12 6310 

TALIB KWELI Get By (Rawkus /MCA) 1276 -29 131260 8 5911 

JENNIFER LOPEZ I'm Glad (Epic) 1218 +153 156974 4 4410 

ASHANTI Rock Wit U (Murderinc. /IDJMG) 1205 +561 226055 2 812 

NELLY Pimp Juice (Fo'Reel /Universal) 1176 310 123090 9 6210 

HITMAN SAMMY SAM Step Daddy (Universal) 1109 +157 78004 5 4413 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 1105 131 120646 20 6210 

BONECRUSHER Never Scared (Arista) 1070 +251 157718 6 4616 

2PAC FITRICK DADDY Still Ballin' (Amaru /Death Raw /lnterscopel 983 117 150158 12 4410 

DMX X Gon Give It To Ya (RuttRyders/IDJMG) 964 102 134751 15 3810 

JA RULE FIASHANTI Mesmerize (Murderinc. /IDJMG) 919 -260 70759 20 5710 

FABOLOUS Into You (Elektra /EEG) 917 +297 110174 2 1413 

DAVID BANNER FILIL' FLIP Like A Pimp (Universal) 913 +119 91415 6 5110 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 909 -143 85377 19 5810 

KILEY DEAN Make Me A Song (Beatclub /lnterscopel 907 +338 117472 2 5816 

CHINGY Right Thurr (Priority /Capitol) 831 +309 94794 2 47113 

EMINEM Superman (Shady /Aftermath /lnterscopel 744 85 89962 18 4810 

EMINEM F150 CENTIB. RHYMES Hail Mary (Shady /Aftermath /lnterscopel 700 +270 80684 1 210 

JAHEIM Put That Woman First (Divine Mill /WB) 660 +110 137411 5 1811 

SMILEZ AND SOUTHSTAR Now That You're Gone (ARTISTdirect) 626 +270 49008 1 4711 

MISSY ELLIOTT Pussycat (Elektra /EEG) 624 -30 92226 3 610 

FLOETRY Say Yes (DreamWorks) 579 +96 61088 2 3913 

LUDACRIS Act A Fool (Del Jam South /IDJMG) 535 +252 50214 1 211 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVTI 526 +68 74307 1 912 

DRU HILL I Love You (DelSoul /IDJMG) 490 +32 70272 2 2511 

81 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 4/27 -5/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays 
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003. RBR, Inc. 

39 

Most Added 
www-rradds.coin 
ARTIST TITLE LABEL/S) ADDS 

LOON FIKELIS How You Want That (Bad Boy /Universal) 50 

THALIA FIFAT JOE I Want You (Virgin) 29 

FOXY BROWN I Need A Mena/le/Nor/OW 23 

SARAI Ladies (Epic) 17 

LW KIM FI50 CENT Magic Stick (Queen Bee /Atlantic) 13 

CHINGY Right Thurr (Priority /Capitol) 13 

SEAN PAUL Like Glue (VP /Atlantic) 8 

R. KELLY Snake (Jive) 7 

BLACK EYED PEAS Where Is The Love? (lnterscopel 7 

KILEY DEAN Make Me A Song (Beatclubllnterscope) 6 

BONECRUSHER Never Scared (Arista) 6 

Most 
Increased Plays 
ARTIST TITLE L)BELiS' 

TOTAL 

PLAY 
INCREASE 

LIL' KIM F150 CENT Magic Stick (Queen Bee /Atlantic) 

ASHANTI Rock Wit U (Murder lnc.l /OJMG) 

R. KELLY Snake (Jive) 

50 CENT 21 Questions (ShadylA/termathllnterscope) 

WAYNE WONDER No Letting Go (VP /At /antic) 

KILEY DEAN Make Me A Song (Beatclubllnterscope) 

CHINGY Right Thurr (Priority /Capitol) 

FABULOUS Into You (Elektra /EEG) 

SMILEZ AND SOUTHSTAR Now That You're Gone (ART /STdirect) 

EMINEM FI50 CENTIB. RHYMES Hail... (Shady /Aftermathl/nterscopel 

New &Active 

+717 

+561 

+524 

+462 

+375 

+338 

+309 

+297 

+270 

+270 

LATIF I Don't Want To Hurt You (Motown) 
Total Plays: 449, Total Stations: 34, Adds: 0 

DA ENTOURAGE Bunny Hop (Universal) 
Total Plays: 351, Total Stations: 20, Adds: 0 

AALIYAH Come Over (BlackOround) 

Total Plays: 308, Total Stations: 3), Adds: 1 

CHOPPA Choppa Style (No limit /Universal) 
Total Plays: 263, Total Stations: I7, Adds: 1 

GINUWINE In Those Jeans (Epic) 

Total Plays: 233, Total Stations: 14, Adds: 2 

DANIEL BEDINGFIELD If You're Not The One (lslaod /IDJMG) 
Total Plays: 220, Total Stations: 10, Adds: 0 

E -40 One Night Stand (Sick Wid' It /Jive) 
Total Plays: 210, Total Stations: 12, Adds: 0 

THALIA FIFAT JOE I Want You (Virgin) 
Total Plays: 198. Total Stations: 37, Adds: 29 

LOON FIKELIS How You Want That (Bad Boy /Universal) 
Total Plays: 181, Total Stations: 51, Adds: 50 

FREEWAY Flipside (Roc -A fe /la /IDJMG) 
Total Plays: 180, Total Stations: 11, Adds: 3 

Songs ranked by total plays 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

FLOETRY "S 
m Rhythmic chart 
p Urban Mainstream chart 
O Urban AC chart 

es" 
Phones and call -out stories at the following station: 

WPGC, KMEL, WWBZ, KXHT, 920 

Video 
Added to 

Stations already on: 

WPGC KMEL KBMB WPHI KTTB WHHH WPYO 

WJHM KXHT KQBT WCHH WWKX WMBX WZMX 
WWBZ KNDA WDHT WBHJ WXIS and many more... 

Album Gold 
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40 f RHYTHMIC MIX SHOW TOP3O.. 
® May 9, 2003 

RANK ARTIST -,E LABEL 

1 50 CENT 21 Questions (Shady /Aftermath /lnterscopel 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

1B 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

SEAN PAUL Get Busy (VP /At /antic) 

FABOLOUS fILIL' MO Can't Let You Go (Elektra /EEGI 

LIL' KIM fI50 CENT Magic Stick (QueenBee/At /antic) 

50 CENT In Da Club (Shady /Aftermath //nterscopel 

BUSTA RHYMES fIMARIAH CAREY... I Know What You Want (J) 

R. KELLY fIBIG TIGGER Snake (Jive) 

SNOPP DOGG Beautiful (Doggy Style /Priority /Capitol) 

PANJABI MC Beware Of The Boys (Sequence) 

JOE BUDDEN Pump It Up (Oaf Jam / IDJMG) 

GINUWINE Hell Yeah (Epic) 

LIL' KIM The Jump Off (Queen Bee /Undeas /Atlantic) 

NAS I Can (Columbia) 

WAYNE WONDER No Letting Go (VP /Atlantic) 

2PAC Still Ballin' (Amaru/Tha Row /lnterscope) 

DA BRAT I'm In Love With You (So So Def /Arista) 

BONECRUSHER Never Scared (So So Def /Arista) 

AS HANTI Rock Wit U (Murderinc./IDJMG) 

A. KELLY Ignition (Jive) 

82K Girlfriend (Epic) 

TALIB KWELI Get By (Rawkus /Priority) 

LIL' JON & EASTSIDE BOYZ Get Low (WTI 

EMINEM Hail Mary (Shady /Aftermath /lnterscope) 

CHINGY Right Thurr (Priority /Capitol) 

JAY -Z Stop (Roc -A- fella / IDJMG) 

BABY What Happened To That Boy? (Cash Money /Universal) 

DAVID BANNER Like A Pimp (Universal) 

JAY -Z Excuse Me Miss (Roc -A- fella /IDJMGI 

LIL' MO fIFABOLOUS 4Ever(Elektra /EE6I 

LUMIDEE Never Leave You (Straight Face) 

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 4/27 -5/3/03 
©2003, R &R, Inc. 

f)-PLAr )\1140*3 _. 

PHARRELL fIJAY -Z Frontin' (Star Trek /Arista) 

LOON fiKELIS How You Want That (Bad Boy /Universal) 

LIL JON & THE EASTSIDE BOYZ fIYING YANG TWINS Get Low (TVT) 

LUMIDEE Never Leave You... (Straight Face /Universal) 

FREEWAY fICADDILLAC TAH Flipside (RocA fella /IDJM) 
SEAN PAUL Like Glue (VP /Atlantic) 

We just added Freeway's "Flipside" (Roc- A- Fella/IDJMG) record, and I like it 

a lot. We also just added Bubba Sparxxx's "Jimmy Mathis" (Beatclub/ 
Interscope). I know I picked this once before, but it's a record that I'm really 

behind and feeling. I think it will be huge. "Frontin "' (Star Trak/Arista) by 

Pharrell and Jay-Z is getting a great response for us, and I'm feeling the 
r. 

record. It's smooth and definitely a female record. Real hot - real hot! I 

really like Lumidee's "Never Leave You" (Straight Face /Universal). Our listen- 

ers eat up reggae out here, and I think it will be huge for us. Lil Jon and the 

Ying Yang Twins' "Get Low" (TVT) is like an anthem for us out here and is huge in the South. It's 

the biggest street anthem, and I get about 50 requests for it each night. 

-DJ X -Cel. WMBX/West Palm Beach 

The No. 1 club banger in Baltimore is Bone - 

crusher's "Never Scared" (Star Trak/Arista). The 

remix with Cam'ron, Busta and Jadakiss is the one. 

Paula Campbell's "How Does It Feel" (Independent) is an R &B joint with a hip - 

hop feel. It's the No. 1 joint from a B -more artist. Lil Kim and 50 Cent's "Magic 

Stick" (Queen Bee /Atlantic) is the No. 1 requested record in B -more, and every- 

one is lovin' it! And I love Panjabi MC and Jay -Z's "Beware of the Boys" (Se- 

quence). It's different and unique. I want to give a big shout -out to the Tech. 

Nitions crew, DJ Ran, my radio station - WERQ (92Q Jams) - and my Club Queen Entertain- 

ment company. 

T[nuYtr us 

- DJ K- Swift, WERO/Baltimore 

The Next Independent Label.... 
Continued from Page 37 

MW: It's very possible. I think the environ- 
ment we're in is the worst the record business 
has seen since I've been in it. You can't wake 
up and open the newspaper without seeing 
piracy online. 

There has been a lot of negative press about 
the record business. A lot of it has been perpetu- 
ated by people within the record business, which 
makes no sense to me whatsoever. There is a 

time to shut the fuck up, OK? It's not the time 
right now to be talking and blabbing to the pub- 
lic about what our internal affairs are. It's time 
for the record business to circle the wagons and 
stop airing their dirty laundry in public and 
basically start putting our heads down to do 

what we're supposed to do. 
R &R Ted Field and Jimmy (ovine created Inter - 

scope Records in 1990, and Field also has his hand in 

producing movies. What is it like working for him? 

MW: Ted is the most accessible record-com- 
pany owner. He's very pro- promotion, he under- 
stands what promotion does, and he understands 
reality when it comes to where we're at and what 
we're trying to do. He's been very supportive, 
and he certainly has a lot of experience. 

R &R: In three to five years from now, where 

do you see ARTISTdirect Records? Do you feel it 
will eventually be considered a major by industry 

standards? 

MW: It's difficult to see the future. Could it 
become a part of a bigger company? Absolute- 
ly. Could it remain a standalone independent 
label? Absolutely. In this environment, it's very 
difficult to tell. But we'll see. 

e/, 

Help for parents who don't know what to 

say to their kids about drugs. Help from 

experts who can answer any question 

you have about drugs. Help for parents 

from other parents and for kids from 

other kids. It's the new Partnership Web 

site. Where comprehensive, intelligent 

and practical help is just a click away. 

Drug -Free Southern California 
A Memberof the Partnership for a Drug -Free America® 
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This Week's Hottest Music Picks 

Lauren Michaels 
M0. KKXX/Bakersfield 

6 Zero's "Stay" (Independent): If you 
haven't heard it yet, look it up, find it, e- 
mail me - I'll get it to you! The song gets 
phones! 

Lil Kim featuring 50 Cent's "Magic 
Stick" (Queen Bee /Atlantic): The hook will 
stick in your head for hours! I love this 
song! 

Kiley Dean's "Make Me a Song" (Beat- 
club/ Interscope): This is a great summer 
song! My phones keep asking, "Who is 
that ?" No, it's not Aaliyah - it's Kiley 
Dean. I think this record can do big things! 

Preston Lowe 
MD, KQBT /Austin 

Lil Kim featuring 50 Cent's "Magic 
Stick ": Just like magic, this record will stick. 

Bonecrusher's "Never Scared" (So So 
Def /Arista): Don't be scared to play this 
one. It's good. 

Aaliyah's "Come Over" (BlackGround/ 
Universal): Come over? I'm already there. 
Another great record from the late, and for- 
ever great, Aaliyah. 

Zac Davis 
PD, WBVD /Melbourne 

Sarais "Ladies" (Epic): Good response in 

CHR/RHYTHM/C 
the clubs. She did a show 
for us here in Melbourne, 
and the audience has 
been all about it ever 
since. Good female an- 
them. 

50 Cent featuring The 
Notorious B.I.G. & Em- 
inem's "The Realist" 
(Shady/ Aftermath / In- 
terscope): Wow! This is 

great for us! 
Black Eyed Peas featuring Justin Tim- 

berlake's "Where Is the Love ?" (Inter - 
scope): Might have something with this 
record. Good hook; sounds a little like City 
High. Where's Claudette ?! 

Beata 
MD, WLLD/Tampa 

Blaque featuring Missy Elliott's "Ugly" 
(Columbia): The beat is sick, and the lyrics 
are too funny. It's going to be a huge female 
anthem this summer. It's the "No Scrubs" 
of '03. 

Lil Jon featuring Ying Yang Twins' "Get 
Low" (TVT): This record is huge! The 
phones won't stop 

Karen Wild 
MO, KUBEISeattle 

Chingÿ s "Right Thurr" (Priority/Capi- 
tol): It's been winning on our "Showdown" 
for seven nights! We also put it in the mix 
shows. I know that he is part of Ludacris' 
D.T.P. crew, and that Ludacris helped pro- 
duce it, but it definitely has a Nelly /St. Lu- 
natics sound about it! 

Monica's "So Gone" (J): I am feelin' this 
one as a woman. I not gonna get all crazy 
and smack his chick like she said in the 
song, but, girl, I feel ya! 

Thalia featuring Fat Joe's "I Want You" 
(V rgin): It's all kind of familiar! Sounds like 
a classic J. Lo /Ja Rule -type song and uses 
the same sample as Big Pun's "Still Not a 
Player." Very catchy. I like it! 

Nick Elliott 
PD, KKXXBakersfield 

Black Eyed Peas featuring Justin Tim - 
berlaké s "Where Is the Love ? ": Great mes- 
sage! Great hook! 

Saraï s "Ladies ": Tested it at night and 
got a 100% positive reaction! 
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Jill Strada 
MD, WPYO /Orlando 

Lasgó s "Alone" (Robbins): Hot and de- 
veloping dance record. 

Busta Rhymes featuring Mariah Carey's 
"I Know What You Want" (J): Researching 
top five! 

Talib Kwelï s "Get By' (Rawkus /MCA): 
I love his whole CD! I think this song will 
develop well on the station. 

Lil Kim featuring 50 Cent's "Magic 
Stick ": Hot s " "t! 

Antdog 
PD, KKUU/Palm Springs, CA 

Thalia featuring Fat Joe's "I Want You ": 

Man, this is why I drink Dr. Pepper. 
Black Eyed Peas featuring Justin Tim - 

berlaké s "Where Is the Love ": Talk about 
crossover - this sit is phat! 

Pharell featuring Jay -Z's "Frontin "' (Star 
Trak /Arista): OK, I said it first This is the 
next level. Man, I called my mama and 
played it for her, and she loved it! 

Big Al 
MD, WILD /Green Bay, WI 

Bubba Sparxxx's "Jimmy Mathis" (Beat - 
club/Interscope): Yo, he Likes to hunt, likes 
to watch NASCAR and is a bonafide alcoholic - that's 50% of our listeners. Loving it! 

Choppa's "Shake It Like That" (No Lim- 
it /Universal): This joint is hot! Sounds great 
in this mix and in the clubs! 

Fat Joe & Huey Dunbar's "Chasing Papi" 
(Sony Discos). This is my favorite right now. 
It sounds so good on the air. The ladies are 
loving it, and it's beating up all the compe- 
tition in "Battle of the New Jamz "! 

David Simpson 
MD, WZMXAfartford 

Debreca's "21 Questions" (Mass Ap- 
peal): Smoking hot. 

Jay -Z's "Excuse Me Miss (Remix) "(Roc - 
A- Fella /IDJMG): I don't think we're sup- 
posed to have this, but you can't keep a 
good hit down. 

Lil Mo featuring Free's "21 Answers" 
(Independent): Huge in the mix show. 

Scooter B. Steven 
PO, KQBT /Austin 

Ashanti's "Rock Wit U" (Murder Inc./ 
IDJMG): I'm digging this record. 

Chingÿ s "Right Thurr': A really nice cut. 

Carmen Contreras 
MD, )(BXX/Houston 

Ginuwine's "In Those Jeans" (Epic): This 
joint makes me wanna make room for him 
in my jeans. His album is blazing! 

Eminem, 50 Cent and Busta Rhymes' 
"Hail Mary 2003" (Independent): Another 
blazing joint. The battle is on between artists 
50 Cent, Busta and Eminem. That's on fire. 

Hawk's "You Already Know" (Indepen- 
dent): Don't sleep on this Houston artist. If 
you're creeping, this is your song. Everyone 
is feeling this joint. 

Lil Kim featuring 50 Cent's "Magic 
Stick ": It's one of my No. I joints. 

JoJo Collins 
MD, KDGS/Wichita 

Hitman Sammy Sam's "Step Daddy" 
(Universal): Hot off the phones when we 
first added it. Love the "Double Dutch Bus" 
sample for my old -skool heads. 
Smilez & Southstar's "Now That You're 
Gone" (ARTISTdirect): Nice followup to 
"Tell Me." Very touching - they are def- 
initely real! 

LL Cool J's "Amazin " (Def Jam /ID- 
JMG): Enough said. 

OWN Y UR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

1 -800- 231 -6074 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. - Up to 3' High and 6' Wide - Weather- resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 
I I 

- Tel 713/507 -4200 Fax 713/507 -4295 ' 
ri@reefindustries.com www.reefindustries.cortl a^.wE.,. 
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RateTbeMusic.cam 
11111F1111KISE- 

Artist Title (Label) 

America's Best Testing CHR /Rhythmic Songs 12 + 

For The Week Ending 5/9/03 

Persons Persons Persons 
TW LW Familiarity Burn 12 -17 18 -24 25-34 

50 CENT In Da Club /Shady /Altermath //nterscopel 

SEAN PAUL Get Busy (40 /VP /Atlantic) 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 

50 CENT 21 Questions (Shady /Altermath // nterscope) 

NAS I Can (Columbia) 

AALIYAH Miss You (BlackGround /Universal/ 

R. KELLY Ignition (Jive) 

FABOLOUS Can't Let You Go (Elektra /EEG) 

EMINEM Sing For The Moment (Shady /Aftermath //nterscope) 

BUSTA RHYMES FI MARIAH CAREY I Know What You Want (J) 

FRANNIE J. Don't Wanna Try (Columbia) 

GINUWINE Hell Yeah (Epic) 

SNOOP 00GG Beautiful (Doggystyle /Priority /Capito /) 

WAYNE WONDER No Letting Go (VP /At/antic) 

LIL' KIM FI 50 CENT Magic Stick (Queen Bee /Atlantic) 

PANJABI MC Beware Of The Boys (Sequence) 

MONICA So Gone (JI 

TYRESE How You Gonna Act Like That (J) 

LIL' KIM FI MR. CHEEKS The Jump Off (Queen Bee /Undeas/Atlantic) 

LIL' MO FI FABULOUS 4 Ever (Gold Mind /Elektra /EEG) 

JOE BUDDEN Pump It Up (DelJam /IOJMG) 

DA BRAT In Love Wit Chu (So So Def /Arista) 

STAGGA LEE Roll Wit M.V.P. (ART /STdirect) 

JAY -Z Excuse Me Miss (Roc-Afella /IOJMG) 

JA RULE FI ASHANTI Mesmerize (Murderinc./IDJMG) 

JENNIFER LOPEZFI LL COOL J All I Have (Epic) 

NELLY Pimp Juice ffo'Reel /Universal) 

B2K Girlfriend (Epic) 

R. KELLYFI BIG TIGGER Snake (Jive) 

TALIB KWELI Get By (Rawkus/MCA) 

4.07 4.12 96% 45% 3.95 3.99 4.26 

4.03 3.93 87% 23% 4.08 4.01 4.09 

4.00 3.96 96% 27% 3.81 4.06 4.06 

3.99 3.94 75% 11% 4.17 4.02 3.88 

3.92 3.79 80% 21% 3.96 3.82 4.12 

3.88 3.84 95% 38% 3.92 3.90 3.78 

3.88 3.77 94% 33% 3.99 3.88 3.72 

3.88 3.92 63% 12% 3.87 3.91 3.91 

3.87 3.90 95% 30% 3.85 3.79 3.91 

3.85 3.76 78% 16% 3.88 3.88 3.80 

3.81 3.83 54% 10% 3.85 3.82 3.74 

3.80 3.78 85% 24% 3.64 3.76 3.91 

3.79 3.83 82% 22% 3.71 3.77 3.87 

3.78 3.81 55% 16% 3.65 3.87 3.77 

3.78 40% 7% 3.96 3.87 3.85 

3.77 3.62 35% 6% 3.91 3.81 3.82 

3.74 34% 5% 3.88 3.82 3.69 

3.73 3.15 78% 22% 3.66 3.74 3.65 

3.73 3.83 69% 16% 3.76 3.68 3.81 

3.70 3.63 45% 9% 3.71 3.67 3.65 

3.66 29% 4% 3.55 3.77 3.70 

3.65 3.68 40% 6% 3.70 3.68 3.53 

3.61 3.66 37% 6% 3.80 3.50 3.64 

3.60 3.49 76% 24% 3.47 3.49 3.74 

3.56 3.54 96% 52% 3.51 3.45 3.58 

3.52 3.46 96% 52% 3.49 3.39 3.48 

3.52 3.43 75% 20% 3.66 3.45 3.48 

3.44 3.44 86% 32% 3.53 3.32 3.31 

3.40 39% 10% 3.68 3.52 3.12 

3.37 3.47 33% 7% 3.54 3.41 3.17 

Total samle size is 514 respondents. Total average lavorabilty estimates are based on a scale of 1 -5. (1= dislike very much, 5 r like very much). Total 
familiarity represents the percentage of respondents who recognized the song. Total bum represents the cumber of respondents who said they are 
tired of hearing the song. Sample composition is based on persons 12 +. TO = Target Demo (Females 18 -34). Persons are screened via the Internet. 
Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout 
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of 
RateTheMusic.com. The RTM system, is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by 
Mediabase Research, a division of Premiere Radio Networks. 

ARTIST: Chingy 
LABEL: Priority /Capitol 
By MIKE TRIAS /ASSISTANT EDITOR 

St. Louis' Chingy learned a lot 
while he was the opening act 

on Nelly's 2002 tour. One of his 

most valuable lessons was 
learning how to promote him- 
self by studying the rap superstar on the road. "I watched 

how everything goes," he says. "From meet -and -greets to 
tour buses and backstage, I was new to all that." Apparently, 

Nelly must have also given him some spelling tips - "Right 
Thurr" is the lead single by the newest member of Ludacris' 
Disturbing Tha Peace family, and the cut is already blowing 

up at Rhythmic and Urban. 

"Right Thurr" is about the type of girl who always gets a 

man's attention. "Say you're riding, doing well, and you see a 

girl who blows your mind," explains Chingy. "You've got to 

have that 'Right Thurr.' You want to follow her." Produced by 

Trak Starz, the song features a calliope sound riding over a 

simple hip -hop beat. 

Trak Starz actually produced Chingy's entire debut album, 

Jackpot. Says the up- and -coming rapper about the producers, 

who were discovered by DTP executive Chaka Zulu, "They're 

the best producers right now. They're steaming hot, and they've 

got a different sound. It's an edgy, rough, street calligraphy 

sound." 

Like the lead single, the content of the album centers on two 
things -fun and beautiful women. Guests galore join Chingy 

on the CD, ranging from Murphy Lee of St. Lunatics to Dis- 

turbing Tha Peace members I -20 and Titty Boy. Chingy prom- 
ises that Jackpot will be a treasure chest of club joints. "I be 

clubbing and kicking it, and that part of my personality just 
comes out when I'm making my music," he says. "I'm a fun 

person. I try not to get down about things. That's why the club 

songs, you're going to get them a lot from me." 
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Urban: Inside The Numbers 
Jackson, MS most current -based market 

By Anthony Acampora 
R &R Director /Charts 

e got a lot of positive feedback about our column last week that looked in- 
side the numbers at the Urban AC format, so this week we've done a similar exer- 
cise for Urban. 

Calls/City Current % Recurrent % Gold % Owner 

WJMI /Jackson, MS 90 8 2 Inner City 

WBTF/Lexington, KY 89 6 5 L.M. 

WRJH /Jackson, MS 89 9 2 On Top 

KIPR/Little Rock 88 6 6 Citadel 

WPEG/Charlotte 88 4 8 Infinity 

WTMG/Gainesville 87 3 9 Pamal 

WWWZ/Charleston, SC 87 6 7 Citadel 

WBHH/Norfolk 86 3 11 Clear Channel 

WJUC/Toledo 86 6 8 Welch 

WEMX/Baton Rouge 83 9 9 Citadel 

KKDA/Dallas 83 10 7 Service 

WDTJ /Detroit 82 9 9 Radio One 

WPRW /Augusta, GA 81 15 4 Clear Channel 

WHXT /Columbia, SC 81 7 12 Rainbow 

KRRQ/Lafayette 79 10 11 Citadel 

WPHR/Syracuse 79 12 9 Clear Channel 

WWDM /Columbia, SC 78 10 12 Inner City 

WJTT /Chattanooga, TN 78 10 12 Brewer 

WHRK/Memphis 78 14 8 Clear Channel 

WGZB/Louisville 78 10 13 Radio One 

KNOU /New Orleans 77 19 4 On Top 

WCKX/Columbus, OH 77 8 15 Radio One 

WPWX/Chicago 76 12 12 Crawford 

KJMM/Tulsa 76 4 20 Perry 

WHAT /Atlanta 75 16 8 Radio One 

WOWI /Norfolk 74 10 16 Clear Channel 
WJBT /Jacksonville 74 10 16 Clear Channel 

WJLB/Detroit 74 9 17 Clear Channel 
WAJZ/Albany, NY 73 13 14 Pamal 

WBLX/Mobile 73 9 18 Cumulus 
WFXA/Augusta, GA 73 24 3 Radio One 

KVSP /Oklahoma City 73 3 24 Perry 

KATZ/St. Louis 73 16 11 Clear Channel 

KMJJ /Shreveport, LA 73 13 14 Cumulus 
WKYS/Washington 73 13 15 Radio One 

WJZD/Biloxi, MS 72 8 20 WJZD Inc. 

WFUN /St. Louis 72 17 11 Radio One 

WUBT /Nashville 72 20 8 Clear Channel 

WUSUPhiladelphia 72 8 20 Clear Channel 

WIZF /Cincinnati 71 11 18 Radio One 

WBOT/Boston 71 21 8 Radio One 
KPRS/Kansas City 71 15 14 Carter 

WQOK/Raleigh 70 26 4 Radio One 

WKKV /Milwaukee 70 19 11 Clear Channel 
WRHH/Richmond 70 27 3 Radio One 

WGCI /Chicago 70 10 20 Clear Channel 

WAMO /Pittsburgh 70 14 17 Sheridan 
WBTJ /Richmond 69 16 15 Clear Channel 
KKBT/Los Angeles 69 16 15 Radio One 

WENZ/Cleveland 68 25 7 Radio One 

WEDR/Miami 68 15 17 Cox 

WOHH/Lansing, MI 67 14 18 Mid Michigan FM 

WWPR/NewYork 67 6 26 Clear Channel 
WCDX/Richmond 67 16 17 Radio One 

WZFX/Fayetteville, NC 67 18 15 Beasley 

KDKS/Shreveport, LA 66 7 27 Access.1 

WBLKButlalo 65 17 18 Infinity 

WQUE/New Orleans 64 26 10 Clear Channel 
WDKX/Rochester 63 11 26 Monroe County 

WEUP/Huntsville, AL 62 19 18 Batts, H. & Caples, V. 

WEROBaltimore 61 23 16 Radio One 

WVEE/Atlanta 61 22 17 Infinity 

KTCXBeaumont TX 60 13 27 Cumulus 
WBLS/New York 60 11 29 Inner City 

WJMZ/Greenville, SC 54 21 25 Cox 
WTLZ/Saginaw, MI 47 21 32 Wilks 
WIKS/Greenville, NC 34 23 43 Beasley 

Urban Winter Scoreboard 
Hot off the presses, here are the 12+ results from the win- 
ter 2003 ratings period according to Arbitron, for R &R re- 

porters only. Please note that St. Louis; Cleveland; Cin- 
cinnati; Rochester, NY; Augusta, GA; and Lansing, MI were 
embargoed for this book. Ten stations were tops in their 
markets 12 +. Stations are listed in market order. 

Market Rank Calls/City Owner Fa '02 Wi '03 Rank 

1 WBLS/New York Inner City 3.7 3.7 9' 

1 WWPR/NewYork Clear Channel 3.7 3.8 7' 

2 KKBT/Los Angeles Radio One 3.6 3.1 9 

3 WGCI-FM/Chicago Clear Channel 6.1 5.9 2 

3 WPWX/Chicago Crawford 3.4 2.7 12' 

5 KKDA-FM/Dallas Service 6.8 6.3 1 

6 WUSUPhiladelphia Clear Channel 6.2 5.8 3 

8 WKYS/Washington Radio One 4.9 4.9 5 

9 WBOT/Boston Radio One 1.9 1.5 19 

10 WDTJ/Detroit Radio One 4.1 4.5 6 

10 WJLB/Detroit Clear Channel 5.3 5.8 3 

11 WHTA/Atlanta Radio One 4.3 4.3 4` 

11 WVEE/Atlanta Infinity 8.7 8.6 2 

12 WEDR/Miami Cox 6.3 5.7 1 

19 WERQBaftimore Radio One 6.7 7.5 2 

23 WAMO/Pittsburgh Sheridan 2.9 2.8 13 

29 KPRS/Kansas City Carter 7.9 7.9 1 

33 WKKV/Milwaukee Clear Channel 8.1 6.0 4 

35 WCKX/Columbus, OH Radio One 6.2 7.6 3 

37 WPEG/Charlotte Infinity 8.2 7.7 2 

38 WBHH/Norfolk Clear Channel 1.6 1.9 17 

38 WOWI/Norfolk Clear Channel 6.9 6.9 1 

44 KNOU/New Orleans On Top 2.1 2.2 14 

44 WQUE/New Orleans Clear Channel 12.2 12.7 1 

45 WUBT/Nashville Clear Channel 4.7 5.2 8 

46 WOOK/Raleigh Radio One 7.6 8.0 2 

47 WHRK/Memphis Clear Channel 8.6 8.7 1 

50 WBLK/Buffalo Infinity 6.9 6.4 5 

52 WJBT/Jacksonville Clear Channel 5.9 5.8 6 

53 KVSP-AM/Oklahoma City Perry 2.6 3.2 14 

55 WGZB/Louisville Radio One 5.1 4.8 4' 

56 WBTJ/Richmond Clear Channel 5.5 6.4 3 

56 WCDX/Richmond Radio One 6.9 6.2 5 

56 WRHH/Richmond Radio One 3.0 1.7 14 

59 WJMZ/Greenville, SC Cox 7.4 7.4 2 

61 WAJZ/Albany, NY Pamal 2.5 3.7 11 

65 KJMM/Tulsa Perry 3.1 2.1 17 

79 WPHR/Syracuse Clear Channel 3.8 3.6 10 

82 WJUC/Toledo Welch 3.7 4.1 8 

83 WEMX/Baton Rouge Citadel 7.1 6.8 3 

84 WIKS/Greenville, NC Beasley 8.9 7.1 3 

85 KIPF/Little Rock Citadel 7.2 7.7 3 

86 WTMG/Gainesville Pamal 6.0 4.8 7 

88 WWWZ/Charleston, SC Citadel 11.1 8.5 1 

90 WHXT/Columbia, SC Rainbow Radio 7.9 8.2 3 

90 WWDM/Columbia, SC Inner City 5.7 8.5 2 

92 WBLX/Mobile Cumulus 11.4 14.4 1 

98 KRRO/Lafayette, LA Citadel 8.3 8.9 1 

103 WBTF/Lexington, KY L. M. 6.7 7.2 4 

104 WJTT/Chattanooga, TN Brewer 7.4 8.3 3 

117 WEUPMuntsvile, AL Batts, H. & Caples, V. 9.2 10.4 2 

122 WJMI /Jackson, MS Inner City 10.6 11.3 1 

122 WRJH /Jackson, MS On Top 3.4 4.0 5 

131 KDKS/Shreveport, LA Access 1 11.5 13.5 1 

131 KMJJ/Shreveport, LA Cumulus 10.2 10.4 2 
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44 ,< URBAN TOP 5Q 
WEEK WEEK 

May 9, 2003 
ARTIST TITLE LABELISI 

TOTAL 
PLAYS 

I- 
PLAYS 

GROSS 
IMPRESSIONS 

(00) 

WEEKS ON TOTAL STATIONS! 

CHART ADDS 

1 0 50 CENT 21 Questions (Shady /Aftermath /lnterscopel 3498 4-222 555539 9 6610 

2 © BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 3191 +126 458521 13 65/0 

3 3 SEAN PAUL Get Busy (40 /40 /VP /Atlantic) 2985 -69 468390 13 6510 

4 4 SNOOP DOGG Beautiful (Baggy Style/Priority/Capitol) 2873 -152 451446 15 6310 

5 0 FABOLOUS FILIL' MO Can't Let You Go (Elektra /EEG) 2707 +145 424680 12 6210 

7 6 NAS I Can (Columbia) 2416 -58 347481 13 6210 

6 7 JAY -Z Excuse Me Miss (Roc -A- Fella /IDJMG) 2233 -259 335147 15 63/0 

11 0 FLOETRY Say Yes (DreamWorks) 2198 +250 349424 14 6310 

12 0 MONICA So Gone (J) 2164 +338 330065 6 66/2 

10 JAHEIM Put That Woman First (Divine Mitl /WB) 2149 +184 320048 10 6110 

9 11 LIL' KIM The Jump Off (Queen Bee /Atlantic) 2026 -230 264630 14 6510 

8 12 50 CENT In Da Club (Shady /Aftermath /lnterscopel 1909 -409 290099 18 6410 

18 ® RON ISLEY FIR. KELLY What Would You Do? (DreamWorks) 1630 +99 281910 9 5711 

19 o LIL' MO FIFABOLOUS 4 Ever (Elektra /EEG) 1597 +163 207160 10 5811 

14 15 TYRESE How You Gonna Act Like That (J) 1581 138 274821 25 6310 

17 16 WAYNE WONDER No Letting Go (VP /At /antic) 1503 .41 213638 20 6110 

15 17 AALIYAH Miss You (BlackGround /Universal) 1483 -211 223431 24 1712 

20 Q BONECRUSHER Never Scared (Arista) 1468 +152 206332 9 6214 

13 19 R. KELLY Ignition (Jive) 1449 -327 240255 28 6310 

16 20 82K Girlfriend (Epic) 1363 -237 175550 11 5610 

26 ® R. KELLY Snake (Jive) 1354 +418 228729 4 6212 

23 ® JOE BUDDEN Pump It Up (DelJam /IDJMG) 1157 +78 170088 6 5311 

21 ® MISSY ELLIOTT Pussycat (Elektra/EEG) 1114 +24 197690 7 210 

22 HITMAN SAMMY SAM Step Daddy (Universal) 1112 +27 105545 5 4611 

28 ® HEATHER HEADLEY I Wish I Wasn't /J) 1034 +128 141966 8 5411 

25 ED DRU HILL I Love You (Dot Soul /IDJMG) 1020 +75 153748 7 5611 

29 ® DAVID BANNER FILIL' FLIP Like A Pimp (Universal) 905 +6 111009 6 4513 

30 DA BRAT In Love Wit Chu (So So Def /Arista) 898 +117 109304 4 4910 

24 29 NELLY Pimp Juice (Fo'Reel /Universal) 8:30 -156 106570 8 4810 

32 TALIB KWELI Get By (Rawkus /MCA) 834 +96 129313 7 4610 

37 ® LIL' KIM FI50 CENT Magic Stick /Queen Bee /Atlantic) 832 +222 150162 3 211 

27 32 GINUWINE Hell Yeah (Epic) 741 -168 78886 15 5610 

44 ® ASHANTI Rock Wit U (Murderinc. /IDJMG) 737 +295 170758 2 110 

40 CHINGY Right Thurr (Priority /Capitol) 731 +146 92618 4 4917 

¡Debut> ® GINUWINE In Those Jeans (Epici 713 +357 101929 1 5211 

35 PANJABI MC Beware Of The Boys (Sequence) 698 +42 127864 3 010 

33 37 702 I Still Love You (Motown) 662 61 122142 7 3210 

38 LIL' JON & THE EASTSIDE BOYZ Get Low frig) 657 +53 103101 3 510 

39 39 JUSTIN TIMBERLAKE Rock Your Body (Jive) 575 -15 90198 3 3610 

31 40 JENNIFER LOPEZ FILL COOL J All I Have (Epic) 564 196 76876 19 5110 

¡Debut> al AALIYAH Come Over (BlackGround) 550 +195 115310 1 4912 

34 42 MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 526 -135 73243 19 5210 

49 a EMINEM FI50 CENTIBUSTA RHYMES Hail Mary (Shady /Aftermath /lnterscopel 511 +141 74150 2 010 

43 STAGGA LEE Roll Wit M.V.P. (ART /STdirect) 493 +27 38749 5 3410 

42 45 CHOPPA Choppa Style (Alo (imit /Universal) 481 -45 57957 16 2310 

36 46 BABY FICLIPSE What Happened To That Boy? (Cash Money /Universal) 472 -157 58321 18 4710 

[Debut> (D 50 CENT P.I.M.P. (Shady /Aftermath /lnterscopel 461 +111 119596 1 110 

¡Debut> FIELD MOB All I Know (MCA) 443 +89 34892 1 3411 

47 CD PAYBACK Things U Do (Innovative) 418 +23 41310 4 2710 

41 50 JUSTIN TIMBERLAKE Cry Me A River (Jive) 405 -138 58596 17 3810 

67 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
4/27 -5/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed 

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays I sts the songs with the greatest week -to -week increases 

in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 

the Arbitran Company (© 2003. The Arbitron Company). © 2003. R &R, Inc. 

Most Added® 
www.rradds.com 

ARTIST TITLE LABELS) ADDS 

LOON FIKELIS How You Want That (Bad Boy /Universal) 46 

FOXY BROWN I Need A Man /Violator /IDJMG) 40 

NIVEA 25 Reasons (Jive) 34 

LES NUBIANS Temperature Rising (Om(awn /RigherOctave) 14 

KILEY DEAN Make Me A Song (Beatc /ub /lnterscopel 11 

JS Ice Cream (DreamWorks) 9 

CHINGY Right Thurr (Priority/Capitol) 7 

BONECRUSHER Never Scared (Arista) 4 

TYRESE Signs Of Love Makin' (J) 4 

THREE 6 MAFIA FILIL' FLIP Ridin' Spinners /Loud /Columbial 4 

DAVID BANNER FILIL' FLIP Like A Pimp (Universal) 3 

TAMIA Officially Missing You (Elektra /EEGI 3 

640 One Night Stand (Sick Wid'It /Jive) 3 

Most 
Increased Plays 
ARnsr -_E - _-- - 

TOTAL 

PLAY 

INCREASE 

R. KELLY Snake (Jive) +418 

GINUWINE In Those Jeans (Epic) +357 

MONICA So Gone (J) +338 

ASHANTI Rock Wit U (MurderInc.IIOJMG) +295 

FLOETRY Say Yes (DreamWorks) +250 

TYRESE Signs Of Love Makin' (J) +237 

50 CENT 21 Questions (Shady /Aftermath /lnterscopel +222 

LIL' KIM FI50 CENT Magic Stick (OueenBee /At /antic) +222 

AALIYAH Come Over (BlackGround) +195 

JAHEIM Put That Woman First (Divine Mill /WBI + 184 

New &Active 
TYRESE Signs Of Love Makin' (J) 

Total Plays: 365, Total Stations: 46, Adds: 4 

KILEY DEAN Make Me A Song (Beatclub//nterscope) 

Total Plays: 312. Total Stations: 36, Adds: 11 

LIL' JON & THE EASTSIDE BOYZ Play No Games (TVT) 

Total Plays: 296, Total Stations: 18, Adds: 0 

SMILEZ AND SOUTHSTAR Now That You're Gone (ART /STdirect) 

Total Plays: 279, Total Stations: 33, Adds: I 

DA ENTOURAGE Bunny Hop (Universal) 

Total Plays: 270, Total Stations: 20, Adds: 0 

JS Ice Cream (DreamWorks) 

Total Plays: 264, Total Stations: 37, Adds: 9 

FREEWAY Flipside (Roc-A Fe //a /IDJMG) 

Total Plays: 264, Total Stations: 24, Adds: 1 

LATIF I Don't Want To Hurt You (Motown/ 

Total Plays: 224, Total Stations: 27, Adds: 0 

MOBB DEEP Double Shots (Loud /Columbia) 

Total Plays: 213. Total Stations: 19, Adds: 1 

LOON FIKELIS How You Want That (Bad Boy /Universal/ 

Total Plays: 192, Total Stations:47, Adds:46 

Songs ranked by total plays 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Sexy. Strong. Passionate. Pure. We've been officially missing a voice like this. 

The premiere single from the new album Star 

1r/A u 
offícíarry missing you 

NEW 
THIS 

WEEK 

WKYS WAMO WCKS 

WDAS KMJQ WBAV 

KJMS WLOV WFLM 

Produced by 7 for 7th Sign Management: Chris Smith Management 

VVVVW.TAMIAONLINE.COM WWW.ELEKTRA.COM On Elektra compact discs © 2003 Elektra Entertainment Group Inc., Warner Music Group, An AOL lime Warner Company 
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Reporters 
WAIZ Albany NP $ 

POND Sugar Be 0 

APO Marie Cast. I 

ABC) Alex andna.LA 
APUMO CdIBa ares 

RADA Alexandra! LA 

OM PO Jay Slevrns 
MAD Wade Hantp'or 

WHTAAIIZn)a, GA' 
PD. Jerry Solokin B 

APO: Ryan Cameron 

MO: Ramona Debraux 

WVEE'Atlanta. GA' 
OM/PO Tony Brown 

APO M0. Tosha Love 

WFXA Augusta TA' 
DMPO Ron Thorins 

APD Molo 

WPRW Augusta GA' 
PO Tim Snell 

MD Nighnram 

WEBOBallimore, MD' 
APO.MO- Peke M Night 

WEMX,Balon Rouge. LA' 
0M'. Don Gosselln 

PO Tweery 

PO Al Pr, 

LESf,,,oA..e .e 

WJ2DiBiloai- Gulfport. MS 

0M PD. Rob Neal 

M0 Tanæi Darels 

WADI Boston 61A' 

PO Sieve Gent", 
APO Lainai Robinson 

MD 7 Cia, 

WBLKBullalu. NY 

PO MO Ms Reynolds 

WW'AZ Ca aneston. SC' 
OM PO Terry Base 

MAO Ycnm O Donohue 

Stations and their adds listed alphabetically by market 

WPWKIC11ogo.IL' 
POE Jay 

MR Traci ReEWds 

2 LOON FMELIS Tut 

WIZFIOInrinu0, OH 

MAIM Terd llama 
No Doss 

WEIH Cl eveland,0H 
PD Korn Johnson 

FAD. Eddie Bauer 

- -o.: E +'..EP LiC 
0E:3 MOB -Maxi 

WHO' Columbia. SC' 
PD Chns Connors 

APD Harold Bane 
MD Sbanik Mincie 

WWDM Columbia, SC 

PO MO Mike Lore 
APO. Vernessa Pendergrass 

WFXE Columbus. GA 

PD Michael Soul 

WPEG Charlotte. NC' 
OMPO. Tent Avery 

APD MD Nate Oulck 

WJTT Chattanooga. TN 
PO'. Kee Landecker 

MO Magic 

WGCI Chongo. IL' 
AMPO. Elroy Smith 

ADD MO nary Green 

WCKX Columbus. OH' 
PD Paul Strong 

MO Warren Stevens 

K000 00llas-F). woo. TX 

POMD Sep Cheatham 

WOOL Detroit, MI' 
PO. Lance Patton 

MD Spudd 

WJLBDetroit MI 

PD: KJ Holiday 

APORAO. Kos Kelley 

e E30. 
,._-. 

3 AS 

1 LOOS EKE.ö Tam 

FOXY BROWN Na, 
soda -Rmaö- 

WJJMNalan, AL 

MAMA Wilson 

MO Jamar Wilson 

sop 

WZFIOFayetleeIlle, NC 

Pik JeNA'damn 
APO: Gant DaVie 

lit Taylor Masan 
3 NIVEA limas" 
2 LOON NÆLSMa' 
1 FOXY BRgNNVan' 

WTMGMainesdlle-Osala. FL' 
PO,APO: CAA Ryas 

tr BROWN Vent 
_- t F,10115 TAW 

WAS Greenville. NC 

POMO: B.N. KirAaed 

20 DRU HI.L Low 
FOXY BROWN -Mm' 
ARISE Sere' 

WJMZ /Greenville, SC 

PO,MD'. Doug Davis 

WEUPiHunisvllle. AL' 
POMO. Steve Murry 

MIMI Jackson. MS 

OMPD MD: Stan Branson 

WRJHUackson. MS 

PD. Sieve Poston 

MO: Li) Hone 

WJBT;Jacksonville. FL 

PO: Mike Williams 

MR G -Wo 

2 LOOPFMELSTMr 
HEADER HAAB wrist 

KPNS Kansas City, MO 

APO,ND: Myra Fen 
t LOLOS EXELIS Tm' 

FOXY BROVMI.W- 
NMI-Reasons" 

KNLKLIka'- Temple, TK 

Poem *del Maple 
ta LOON WELLS Thi 
12 LIL W Wows' 
10 LES NOBUNS-Roq 

KIIRNIdeyete, LA 

POMP Join Meal 
7 FOXY BRCP/N'kW 

NIVEA Memo*. 
LOON MELISSA( 

WOHHAAfGeg.MI 
PRBO:BraaJOhsen 
23 NNPA'Reasons" 
1 LOONFAOL6'Par 
1 FOXY BROWN 'Me 

WBTFMdploa-Fayette, Itt 
POiBO:JgMrmWs 
25 LOON MOLD TNr 
ZIPVT BROWN rear 

LES NUBINISMop' 
NNFA-Rwmis- 

KIPRlinle Rock. AR' 
OMPOMO: Joe Booker 

KKBT4os Angeles. CA' 
PO. Rob Scapin 
MD: Dorsey Fuller 

WGZEtlouisville. KA' 
PO. Mad Gunn 

MD. Gerald Harrison 

WFXMMacon, GA 

OMPO: Ralph Meachum 

WIRB Macon. GA WBLSMew York, NY WCCK1RiOMmond, VA KATZ SI lows MO' 
PD: Ms Nimm, PR Many Aram PR Bury Fan PD'. Eno rdychaels 

APO: Ava Blad MD: Dense Warnock MD. Reggie Baker Na Al 
1 LOON FXEL15Tna- 

WFUNISI. Louis. M0' 
WNRK/Memple, TN" WWPMIew York. NY WRHNMlplmnd, VA M9' Craig Black 

OMNR Na h Bell PR MNnel Saunkrs PR J.0. WM MO' Koa Koa Thai 

APIS Blew Collier MR Mara Melnik MIA AMA "Big Mar Small: 
MD: Devin Steel 63 R KELLY Snake" HITNAN SWWO SUM 9aM( 

3 BONECRSHER lever hpNll'A'fae A cESE S.,s 

I KIST DEAN StaN- 

WOKII/RoeAmm, NY WPNRISWaame NY' 
WBNHMorlolk, VA OW* AMA Abut PD. IMO Clarks 
PMAD: HeadAladl MD: Kaki OWSI MR Amoy Ness 

WEORAMiami, FL' 15 FREEWAY 'Reside FOXY BROWN"kW 10 FOXY BROW' VW 
WS/MO: Cedric Hollywood 2 IOCN MOWS 'Isar KILEY DEAN lap 5 ICON RBA 'Aar 
26 FOXY BRWM 'Man' LES PAWS Poe' BMA Seasort 
J LOOT FXELIS Mar LOON Mesta TNa' 
I KILEY DEAN Sang' 
S 'C gm 
LOS NUBIANS11arg- 
PIMA 'Rmom- 

WOWVilmtolk, VA WTMP/Tampa,FL 

Oe. DaimDads 
APCAAO: Midget Malolle 

WTDJSaglmw, MI' 
PR Eugene Broom 

MR Big M'gCad 
12 LOON FAdL6 Th1' 

WRKV/MIMauee, WI' 
PR. Rag Scat 

J HIV BROWN UNIT 
2 000IDBA45Rp- 
2 DAMD WADER 

1 LOON EMUS 71* 

FOXY BROWN VW 
MLEY DEOk Saq' 
LOON FAOLS't1W 

10 FOXY BROWN PAW 
9 ML RHO 

- Jr, NUBIAn 'Mar 

MR Dec Los TYREM Spe- 
M NAPA Masons" 
3 *LfIAH'Cam- 
I GAPMNE'bxe' 

WFIISISaennal, GA WJUC Toledo. OH ' 
PD: Sn Neon Charlie black 

WBWMaale, AL ,-- 
KVSP/Mdahoma City, OK 

OMPR. Term Madly 
MO: Eddie Balm 

MO. Ant Calm 
FOXYBRUNIr'urr 
Loar MOIS Thr1- 
NNTA-Weae' 

MO NidiG 

2 FOXY BRONN-:', 
LES NI61AN5-Re.w 

e silly DEAN SaN- 
2 LCY:.TYE:S-t 

1 LOON FIOLE Tht1' 
FOXY BROW' lAe' 
LES MAIMS Pare' 

PAYBNfTmas' NNTA7aasae' 

NNEA "Rame- 

KJMM/TUlsa. OK' 
KOKSBlrempod, LA' OM. Bryan Robinson 
PRAO: Rr&holt PD'. Terry Monday 

WUSLIPMIadeIp11a, PA FOOT BROWN Min' 
LES MAIMS Poet 

APO MO. Aaron Bernard 

WANT Montgomery. AL PR Clem Cooper LOON MILA IW 
PO. Darryl Eilion Ilk Cola Lay NNEA'Rmore 
MO. Wheel Long AMC: Conic km LES OMAN'S 'RS-_: 

Yokes 

KMJJ1SIrevepaL LA WKYS Wasmngton. DC' 
PO: Limy JAM PD Darryl Huckany 

WAMO PiNSburgh. PA' '.iyFAOIS'Tba' MO P Stew 
WORT Nashville. TN' IntenmPOMD DJ Boogie "FRCP/RAW .. SEAS -SCrg' 

KNOUrNew Orleans, LA' 
PO: lamondaWNliams 

WOUE,New Orleans. LA' 
OM: Carta Boatner 

PO. Angela Watson 

WOOKNaleighurham. NC' 
PO'. Cy Young 

MO'. Sean Alexander 

WBTJ Richmond. VA' 
PO'. Aaron Mazwell 

MD'. Mike Streel 

'Monitored Reporters 

78 Total Reporters 

67 Total Monitored 

11 Total Indicator 
10 Current Indicator Playlists 

Did Not Report, Playlist Frozen (1): 
WESE/Tupelo. MS 

Most Played Recurrents 
ARTIST .. ...- 

VIVIAN GREEN Emotional Rollercoaster (Columbia) 

FIELD MOB Sick Of Being Lonely (MCA) 

ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson /MCA) 

50 CENT Wanksta (Shady /Interscope) 

JAHEIM Fabulous (Divine Mill /WB) 

LL COOL J Luv U Better (De1Jam /IDJMG) 

MUS la Oontchange (Del Sou / / /DJMG) 

MISSY ELLIOTT Work It (Gold Mind /Elektra/EEGI 

SEAN PAUL Gimme The Light (40 /40 /1/P /Atlantic/ 

NELLY Air Force Ones (Fa'ReeOlniversal) 

DRU HILL Should Be... (DelSou // /DJMG) 

LUDACRIS Move Bitch (DelJamSouth /IDJMGI 

NELLY FIKELLY ROWLAND Dilemma (Fa'Reel /Universal) 

AALIYAH I Care 4 U (BlackGround) 

BUSTA RHYMES Make It Clap (J) 

BIG TYMERS Still Fly /Cash Money /Universal) 

NELLY Hot In Herre (Fe'Reel /Universal) 

N.O.R.E. Nothin (Del Jam //DJMG) 

A S H A NTI Baby (Murder Inc. //DJMG) 

GINUWINE Stingy (Epic) 

CAM'RON Oh Boy (Roc A FellarlDJMG) 

TOTAL 

PLAYS 

859 

523 

411 

347 

330 

326 

320 

316 

266 

265 

250 

246 

235 

228 

204 

192 

192 

187 

184 

179 

177 

l 
Indicator 

LOON FIKELIS How You Want That (Bad Boy /Universal) 

FOXY BROWN I Need A Man (Violator / /DJMG) 

LES NUBIANS Temperature Rising (Omtown/Higher Octave) 

NIVEA 25 Reasons (Jive) 

TYRESE Signs Of Love Makin' (J) 

AALIYAH Come Over (BlackGround) 

MISSY ELLIOTT Gossip Folks (Gold Mind /E /ektra /EEG) 

702 I Still Love You (Motown) 

BOXXSIR Please Help Me (Independent) 

CLIPSE Cot Oamn (Star Trek/Arista) 

DEBORAH COX Play Your Part (J) 

LIL' MO 21 Answers (Elektra /EEG) 

PAYBACK Things U Oo (Innovative) 

SONNY SPOON The Game (Independent) 

Most Added 

Please Send Your Photos 

R &R wants your best snapshots (color or black & white). 

Please include the names and titles of all pictured and send them to: 

R &R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067 

Email: mdavis @radioandrecords.com 
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46 URBANAL TOP 3O. 
May 9, 2003 

LAST 
WEEK 

3 

THIS 
WEEK 

0 
0 

ARTIST TITLE LABELS 

FLOETRY Say Yes (Dream Works) 

RON ISLEY FIR. KELLY What Would You Do? (Dream Works) 

TOTAL 
PLAYS 

1179 

1103 

I- 
PLAYS 

+57 

+100 

GROSS 
IMPRESSIONS 

1001 

171125 

154203 

WEEKS ON 

CHART 

14 

12 

TOTAL STATIONS 
ADDS 

4210 

4310 

2 3 TYRESE Haw You Gonna Act Like That (J) 979 116 140794 25 4210 

5 4 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) 939 -41 130803 11 4010 

4 5 SYLEENA JOHNSON Guess What (Jive) 924 77 120033 24 4010 

6 

7 

6 

0 
VIVIAN GREEN Emotional Rollercoaster (Columbia) 

HEATHER HEADLEY I Wish I Wasn't (J) 

886 

849 

-53 

+35 

136667 

135503 

26 

8 

3910 

4211 

8 JAHEIM Put That Woman First (DivineMi)l /WB) 785 +66 114418 9 3911 

9 0 KEM Love Calls (Motown /Universal) 666 +6 96760 15 3010 

10 10 GERALD LEVERT Closure (flektra /EEG) 609 36 56435 16 35/0 

12 JAHEIM Fabulous (Divine Mill /WB) 571 +18 98453 28 4010 

11 

14 

12 

® 
MUSIQ Dontchange (Del Soul/IDJMG) 

KINDRED THE FAMILY SOUL Far Away (Hidden Beach) 

560 

528 

.45 

+88 

93017 

83168 

35 

9 

39/0 

3015 

13 

15 

14 

® 
ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson /MCA) 

KELLY PRICE He Proposed (Del Sou/ /IDJMG) 

452 

411 

.64 

+31 

66388 

38531 

32 

8 

2610 

3112 

17 R. KELLY I'll Never Leave (Jive) 359 +91 71424 2 25/2 

¡Debut> LUTHER VANDROSS Dance With My Father (J) 305 +305 45422 1 313 

19 GEORGE DUKE Guess You're Not The One (BPM) 255 +18 22845 4 2411 

16 19 CHICO DEBARGE Not Together (In The Paint /Koch) 252 24 24704 9 2210 

20 EARTH, WIND & FIRE All In The Way (Kalimba) 242 +6 23641 3 2511 

18 21 AALIYAH Miss You (BlackGround /Universal) 225 43 45773 16 810 

25 ® WHITNEY HOUSTON Try It On My Own (Arista) 218 +23 25281 3 2511 

24 SMOKIE NORFUL I Need You Now (Priority) 203 0 23364 5 1911 

22 24 R. KELLY Ignition (Jive) 203 -11 37925 11 211 

23 25 LSG FILOON Just Friends (Elektra/EEG) 197 -7 26520 3 2110 

21 26 INDIA.ARIE The Truth (Motown) 193 31 21071 7 1910 

28 JEFFREY OSBORNE Rest Of Our Lives (JayOz /Koch) 192 +43 20834 2 2513 

ED KENNY LATTIMOREICHANTE' MOORE You Don't Have To Cry (Arista) 154 +22 12403 5 1610 

¡Debut> DRU HILL I Love You (Del Soul /IDJMG) 145 +55 18818 1 1911 

¡Debut> 
EID DONNIE Cloud Nine (Universal) 144 +20 21446 1 1410 

44 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

4/27 -5/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (47) 2003. The Arbitron Company). © 2003, R&R, Inc. 

New &Active 
TAMIA Officially Missing You (f /ektra/EfG) 
Total Plays: 109, Total Stations: 24, Adds: 6 

D'MELLO FIMOBB DEEP Best Love Story (Warner Bros.) 

Total Plays: 60, Total Stations: 8, Adds: 0 

SOUNDS OF BLACKNESS Don't You Ever Give Up (Sounds Of Blackness) 

Total Plays:44, Total Stations: 4, Adds: 0 

STREETWIZE Dilemma (Shanachie) 

Total Plays: 31, Total Stations: 10. Adds: 4 

JAVIER Crazy (Priority /Capitol 
Total Plays: 10, Total Stations: 10, Adds: 10 

Songs ranked by total plays 

,-. b 

Most Added 
Www.rradds.corrr 
ARTIST TLE LABEL(S) ADDS 

JAVIER Crazy (Priority /Capitol/ 10 

TAMIA Officially Missing You/BOW/EEG) 6 

KINDRED THE FAMILY SOUL Far Away (Hidden Beach) 5 

STREETWIZE Dilemma (Shanachie) 4 

JEFFREY OSBORNE Rest Of Our Lives (Jayûz /Koch/ 3 

LUTHER VANDROSS Dance With My Father (J) 3 

KELLY PRICE He Proposed (Del SoullI0JMG) 2 

R. KELLY l'll Never Leave (Jive) 2 

Most 
Increased Plays 
ARTIST TaL LarEL.S 

TOTAL 
PLAY 

INCREASE 

LUTHER VANDROSS Dance With My Father (J) +305 

RON ISLEY FIR. KELLY What Would You Do? (Dream Works) +100 

R. KELLY I'll Never Leave (Jive) +91 

KINDRED THE FAMILY SOUL Far Away (Hidden Beach) +88 

TAMIA Officially Missing You (flektra /EEG) +86 

GINUWINE Hell Yeah (Epic) +70 

MARQUES HOUSTON That Girl (/nterscope) +69 

JAHEIM Put That Woman First (Divine mime) +66 

FLOETRY Say Yes (Cream Works) +57 

MAXWELL Lifetime (Columbia) +56 

Most 
Played Recurrents 
ARTIST - __. 

LUTHER VANDROSS I'd Rather (J) 

GERALD LEVERT Funny (flektra /EEC) 

WHITNEY HOUSTON One Of Those Days (Arista) 

LUTHER VANDROSS Take You Out (J) 

MAXWELL Lifetime (Columbia) 

RUFF ENDZ Someone To Love You (Epic) 

YOLANDA ADAMS The Battle Is The Lords (Verity) 

INDIA.ARIE Little Things (Motown) 

HEATHER HEADLEY He Is /RCA) 

YOLANDA ADAMS Open My Heart (Elektra /EEG) 

MUSID Halfcrazy (Bel Soul /IDJMG) 

JAHEIM Anything (Divine MilUWB) 

GERALD LEVERT Made To Love Ya (EastWest/fEG) 

MARY MARY In The Morning (Columbia) 

ALICIA KEYS Fallin' (J) 

AALIYAH I Care 4 U (BlackGround) 

ASHANTI Foolish (Murder/nc.//DJMG) 

TOTAL 

PLAYS 

348 

344 

344 

304 

290 

277 

212 

212 

196 

194 

178 

169 

164 

161 

158 

156 

156 

R &R Station Playlists have moved to the weh. 
See all of our monitored reporters at 

www.radioandrecords.com. 

j IMPACTING I 
1 THIS JUNE FOR 

BLACK BLACK MUSIC 
MUSIC MONTH!!! 
For the first time ever in the history of 
radio - from American Urban Radio 
Networks come three radio series 
celebrating Black Music Month. 

Each special is market exclusive, provides eight 
unforgettable hours of the most amazing urban 
music ever recorded, written and performed, and 
contains 5 minutes of local commercial time every 
hour so that your station can share this experience 
with your best advertisers. 

Make your station the music leader in your market and 
keep your listeners hooked for the month of June. 

Hosted by THF.HISTO OF 
Chuck D from 
Public Enemy 
Hip Hop fea- 
tures com- Keepinr it Real mentor, from 
all the stars that Keep It Real... Tupac, 
Grand Master Flash, The Sugar Hill 
Gang, Notorious B.I.G., Dr. Dre, Snoop 
Dog, Run DMC, Queen Iatifah, P -Diddy 
and more. It is designed to run in (4) two Hip Hop host 
hour segments, every weekend ofJune. Chuck D 

Reflections host 

John Monds 

REFLECTIONS 
A Journey Through 

America's 
Soul /R &B Music Scenes 

A celeoration of memories produced in 
(4) easy to use two hour segments for 
every weekend of June. Each segment 
has its own special theme. Featuring 
such artists as Chaim Khan, Marvin Gaye, 
Diana Ross, Gladys Knight, Patti LaBelle, 
Aretha Franklin, lssac Hayes, Stevie Wonder, 
Prince, Curtis Mayfield and many more. 

Grammy Award - 
winning gospel 
artist Yolanda 
Adams hosts this 
musical retrospec- 
tive of Gospel's best 
loved artists including Mahalia Jackson, 
Albertina Walker, BeBe and CeCe 
Winans, Kirk Franklin, Donnie 
McClurkin and many more. This eight 
hour special is designed to run in two 
(4) hour segments each weekend. Soulful 
Praise will uplift music lovers nation-wide 
and make them tune in and stick with you each weekend. 

ouLfrAL 
raisc (/ THE HISTORY 

OF GOSPEL MUSIC 

Soulful Praise host 

Yolanda Adams 

7v GUARANTEE YOUR MARKET EXCLUSIVITY, CALL 

Glenn Bryant, Senior Voce President of 

Operations 412.456.4038 

Anita Parker -Brown, Vice President, 

Entertainment Programming 

212.883.2114 

Lenore Williams, Manager of 
Program Operations 412.456.4098 

/rfr /. 
AMERICAN 

URBAN RADIO 
NETWORKS 
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Les Nubians 
FemuRing s a u b 

° °camrenaOuRe RiGiflg 
Fri.= one SUP FDRWand 

"Les Nubians have recorded more than 
an album: They've created the soni: 
equivalent to a deep- tissue massage." 

VIBE 

In rotation at WBLS/New York 

Added at WEDR/Miami 
and KIPR WJNI KDKS KJMM KTCX 

KVSP WBLX WBTF WEMX WJTT 

WJUC WJZD WDKX WJJN WFXE 

CONTACT: DWIGHT BIBBS. BLACK UNDERWORLD 626- 795 -2825 

O n ö H ra Nftik 
M 

,< 

GOING FOR ADDS AT 

URBAN AC 5.12.03 

#8 /POWER ROTATION 

AT WHUR/ 
WASHINGTON, DC 

www.lesnubians.com www.nubiatik.com www.omtown.com 
© 2003 Virgin France SA. under exclusive license to OmTown Music ®, a civision of 
Higher Octave Music Inc. Talib Knueli appears courtesy Rawkus /MCA Reco.ds 
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COUNTRY 

Getcher Jeans, Bring Yer 
Balls -It's The Redneck Open 
WQYK /Tampa's tournament to end all tournaments 

QYK/Tampa's Redneck Open is a golf tourna- 
ment you have to see to believe. Well, now that I think 
about it, it's actually a tournament you have to play to 
believe, because it resembles nothing you've ever done 
on a golf course before. 

The first thing that strikes you 
upon arriving at the Redneck Open - the brainchild of 
CMA- award -winning 
WQYK morning sadist 
Skip Mahaffey - is the 
lack of proper golfing at- 
tire and decorum. 

The Official Rules 
That's part of the plan, 

according to WQYK & 

WYUU OM Mike Culot- 
ta. "We take all things that are nor- 
mal about golf - all the things 
you're supposed to do - and ban 
them," he says. "You're supposed to 
wear collared shirts; we require 
shirts without collars. In fact, any 
thing but T- shirts bearing your fa- 
vorite redneck slogan is discour- 
aged." 

No need for Tommy Bahama 
shorts here, either. Blue jean shorts 
are clearly the duffers' choice for this 
round. Another thing you won't 
need is an expensive set of dubs. At 
the Redneck Open you're only al- 
lowed to bring three sticks, so choose 
wisely. 

Know in advance, however, that 
one of the three will not be your $300 
Scotty Cameron putter. WQYK sup- 
plies everybody with flat sticks. Lit- 

erally. They're made of wood and 
closely resemble small hockey sticks. 

You also don't have to sweat los- 
ing any of those S55-a -dozen Titelist 

Pro Vis, either. WQYK graciously 
supplies all hackers with a generous 

stash of range balls for 
their afternoon outing. 

Now that you've got 
the dress code down, 
you're ready for the rules. 
Each participant can buy 
the very- much -needed 
Hillbilly Bucks - $10 gets 
you a hundred, and 
you're allowed a max of 
1,000. You need all of 

these you can get, because they are 
the currency you need to buy your 
way out of all kinds of trouble. 

On to the tourney itself. The Red- 
neck Open features far more serious 
challenges than anything the Augus- 
ta National could serve up. Farm im- 
plements and used appliances - 
plus the occasional marauding red- 
neck - make even the Amen Cor- 
ner look like child's play. 

Oh, one more thing: If you play 
here, plan for a long day. No four- 
somes allowed here - that's real 
golf. At the Redneck Open you get 
to bring along five of your good bud- 
dies. Ya ain't played golf till you've 
played in a six-some. 

Hole By Hole 
If you're looking for a tip -off as to 

what kind of wackiness you're about 
to endure, just check the sponsorship 
sign as you walk up to the tee. You'll 
understand what I mean as you read 

these hole descriptions. 
The Daytona 150: 

This Par 3 127 -yard hole 
must be completed in less 
than six minutes. It fea- 
tures drag- strip -style 
"Christmas tree" lights on 
the tee box. When the 
lights hit green, all six golf- 
ers in the group tee off si- 

multaneously. All players 
have to run down the fair- 
way, where they will find 
a car (on blocks) planted in 
the middle. Before sprint- 
ing to the green to finish 
the hole, contestants have 
to make a pit stop and ro- 
tate the car's tires. The 
ever -considerate folks at 

Mike Culotta 

ONE REDNECK TO ANOTHER 
Montgomery Gentry's Eddie Montgomery (I) 

gave up a day off to play in the Redneck Open, 

where he says he felt right at home. Debriefing 

Eddie is WOYK morning sadist and Redneck 

Open innovator Skip Mahaffey 

R&R May 9, 2003 

WQYK actually have one pink tire 
on the car, a concession to the team's 
weakest member. The sponsor for 
this hole is Ferman Chevrolet. 

Neon Moon Farms: Farm equip- 
ment - tractors, bailers, tillers and 
such - litter the fairway. Hit one 
with a ball, and it'll cost you some 
Hillbilly Bucks, or you can take a 

three -stroke penalty for each bit of 
damage you cause. The sponsor for 
this hole: Gulf Coast Tractor, natu- 
rally. 

Gas Leak Hill: There's no smok- 
ing allowed near this hole, where, 
uh, passing gas on the tee automati- 
cally nets you a hole -in -one. But be- 

}p 
4CáCÚü 

ßdli 1MVX @TIM 

ware: There is a penalty assessed if 
the gas -letting results in, er, anything 
more than that, if you get my drift. 
Paying to put its name on this hole 
is Sunrise Propane. 

Redneck Run Ten feet from the 
tee box is a target. A selected golfer 
from the group turns archer, with 
one arrow. Hit the center, drop your 
ball on the green. Hit the second 
ring, drop in the fairway. Put it in the 
third ring, tee off from the ladies tee. 
Miss the target, go all the way back 
to the tips tthe furthest tee from the 
green) for your tee shot. 

Yous'd Trreville: Hole No. 7 has 
used tires scattered about. If your 
ball lands inside one, you lose a 

stroke. George's Wholesale Tires is 
the sponsor. 

Apply'ants Gardens: Similar to 
"Neon Moon Farms," except this 
hole is filled with old appliances. Hit 
a washer, dryer or dishwasher, add 
a stroke. This challenge made possi- 
ble by Famous Tate Appliances & 

Bedding Centers. 
Bear Ass Bluffs: Just a tad tam- 

er than the name implies. Your tee 
shot on this hole comes not from a 

golf club, but from a huge slingshot. 
And no need for a golf ball -a se- 
lection of fruits and vegetables serve 
as your projectiles. After the launch, 
you find the splatter spot, place your 

DELIVERANCE DRIVE flit a shot onto the private property of these 

hillbilly squatters, and prepare to pay the Redneck Open price. 

ball in the center, and continue your 
game. 

That is, of course, unless your air- 
borne produce has landed in a paint- 
ed Smiley -face circle, a.k.a. "Bear Ass 
Bluffs." That's the hell on earth 
where locals run in and out of the 
woods, perpetrating all kinds of 
atrocities upon your golf ball the rest 
of the way in. 

Bull's -Eye Green: The local 
Army -Navy store sponsors this hole 
and contributes the turkey and deer 
decoys that dot the fairway. Hit one, 
and it's an automatic hole -in -one. 
You also get credited with an ace if 
you land in the center of the bull's - 
eye painted on the green. 

Heckler's Lake: There are a cou- 
ple of hazards on this hole, spon- 
sored by Budweiser and Bud Light: 
Tapping the keg on the tee costs you 
a stroke. (Cheap, by my way of 
thinking.) My advice is go for it, 
since you will need the fortification 
as you meander down this water- 
flanked hole. You see, you'll pass by 
a bullhorn- equipped fisherman in a 

boat who is wont to hurl epithets, 
especially in your back swing. When 
you're unaware it's coming, it defi- 
nitely causes a hitch in your swing. 

Power Alley Plains: As you step 
up to this elevated tee, you'll notice 
a number of items in the fairway at 
the bottom of the hill. There are four 
giant bowling pins and - heh, heh - morning show producer Lips 
dressed in an inflatable suit. Leave 
your clubs in the bag, because in- 
stead of laundvng little white pellets 
at the pins, you will be given a tire, 
which you'll roll toward the targets. 

Knocking over the inanimate pins 
nets you favorable ball-drop posi- 
fions, but the real payoff comes if 
you can leave tread marks on Lips. 
Knock him over, get $40; cause a 

blow -out (flatten the suit), get $100; 

miss all the pins, drop in the dread- 
ed "drop zone zero." 

Deliverance Drive: This is the 
crown jewel "signature hole" of the 
Redneck Open. Hillbillies from sur- 
rounding states, including Alabama, 
Georgia and the Carolinas, have 
been bussed to the course, where 
they have set up homesteads. Pity 
the poor duffer whose shot comes to 
rest on their private property. The 
course superintendent has issued a 

strong advisory urging golfers to, 
uh, watch their backside whenever 
bending over to pick up a ball. 
Aquatic Creations sponsors this one. 

More Hazards 
To Your Health 

One more thing: There are a few 
other hazards on the course to watch 
out for. There's a chance you'll have 
to dodge water balloons dropped 
from a hovering helicopter. There's 
that pesky camouflaged sniper 
perched in a tree, firing paintballs at 
everything that moves. 

And then there's teeing off from 
a mud hole. Even if you cough up 
the Hillbilly Bucks to keep your feet 
out of the goo, the ball still remains 
in the slime - that is, until you hit it 
and the slime jumps out of the pit 
and onto you. And you don't want 
to get too close to the wall of fire that 
you have to drive your ball through. 

As you might imagine, everyone 
had a great day raising over $30,000 

for the Angelus charity. Among 
those braving the elements were 
Montgomery Gentry's Eddie Mont- 
gomery and Tampa Bay Buccaneer 
running back Mike Alstott. 

If this sounds like fun - and, by 
all accounts, it's a not - and you're 
thinking about doing something sim- 
ilar, be forewarned that it's a lot of 
work to set up and execute. For in- 
stance, you can't begin tricking out 
the golf course until late the day be- 
fore, because you probably won't find 
a course willing to give up an entire 
day's play to allow you in earlier. 

The most interesting aspect of this 
whole shebang will be finding a 

course willing to let you roll used 
appliances and farm equipment 
onto their manicured fairways. Cu- 
lotta says, however, that it wasn't as 
tough as he thought it would be. 
And, he says, after last year's tour- 
ney, even the golf course folks were 
surprised at the course's condition 
after clean up. "They told me it 
looked better than it does after mem- 
ber tournaments," he says. 

If you're still interested, contact 
Culotta at mculotta®cbs.com. He'll be 
glad to give you some tips and pro- 
vide the number of a golf course 
manager who will testify that the 
Redneck Open didn't totally destroy 
his links. 

www.americanradiohistory.com

www.americanradiohistory.com


WAVE ON! 

ON YOUR DFSK NOW! 

ADD DATE: MAY 19TH 

"THIS RECORD IS SO COOL, 

I'M ADDING IT OUT OF THE BOX!" 

-RJ CURTIS, KZLNLOS ANGELES 

ALBUM IN STORES JULY 15TH 
PAT GREEN ON TOUR NOW! WWW.PATGREEN.COM FOR ALL TOUR DATES 

FOR MORE INFORMATION CONTACT fOJR LOCAL PROMOTION REP AT UNIVERSAL SOUTH 

PRODUCED AND MI) ED BY DOUG MORRIS & TONY BROWN 

I<:VVl.PAï GREEN.CUM- VJAW.REF11311-JRECßRDS.CJM W'ftW.UNiVERSEIFECORDS.COM 

O 2033 UNNERLAL RSCORY, P DVISIOS OF UNG R COFOINGS, INC. RECORDS 
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ANGELA KING 
along @radioandrecords. com 

.jNASHV/LLE, 

Giving Voices Time Out 
Doctor urges Nashville community to give singers more 
time between performances 

Mark Courey, M.D., Medical Director of the 
Vanderbilt Voice Center in Nashville, is reaching out 
to educate the label community about the warning 
signs of vocal injury and the need for rest. 

To even a casual observer, it 
would seem that the number of 
country music stars with vocal-cord 
injuries has risen dramatically in the 
last several months. Since the start 
of the year, stars like Trick Pony's 
Heidi Newfield, Keith 
Urban, Pam Tiflis, Randy 
Travis, Alison Krauss 
and Sara Evans have 
been placed on vocal 
rest. 

Some, like Urban and 
Evans, have required 
surgery to repair damage 
from overtaxing their 
vocal cords. Of course, 
this kind of injury can also be a dan- 
ger for radio professionals, who are 
also taught to project their voices, 
but problems occur most often in 
professional singers. 

Courey compares new artists to 
fledgling runners who want to train 
for a marathon. He explains, "I want 
to run a marathon, and I want to 
train for a year. Experienced runners 
tell me that is not an appropriate 

goal. They say, 'If it was 
that simple, everyone 
would do it."' In the same 
way, he believes, singing 
stamina must be built over 
time. 

He continues, "Maybe 
because of our shift - our 
new desire to push people 
faster because of greater 
publicity capabilities - 

we tend not to let our younger per- 
formers develop skills they need to 
maintain the performance schedule. 

"They need to build endurance 
slowly. We don't give our singers 
that luxury. They are rushed into 
overperformance once they have a 

hit. We have a demand on our sing- 
ers to perform on the road in shows, 
and frequently we don't give them 
time to rest in between." 

But these problems don't just oc- 

cur in younger or less experienced 
singers. Courey says, "Vocal prob- 
lems occur in all singers, regardless 
of style. The main cause is voice over- 
use. Using the voice is just like any 
other coordinated physical activity. 
When a runner runs too much, even 
if he runs with good form, he'll get 
into problems. The same is true even 
if a singer sings with good form" -- 

Prevention Over 
Treatment 

While having good form helps, it 
is not a cure-all, according to Courey. 
He says, "The more efficient they are 
with technique, the less likely they 
are to have problems. But if they 
overdo it, good singers with good 
form can have problems." 

So how can singers avoid vocal - 
cord trouble? Courey says, "We do 
regular outreach with the different 
labels to try and tell them about 
this. Preventive medicine is our No. 1 

goal. We have new -artist programs 

Sara Ev 

"The main option 

for public 

performers is to 

learn to use the 

voice with an 

efficient technique 

and try not to 

overuse the voice." 

Courey believes changes in the 
way the industry works could be 
one of the causes of more reports of 
vocal problems. "Maybe we are see- 
ing more injuries lately because of 
the societal attitude toward push- 
ing, pushing, pushing," he says. 
"We can't expect that from perform- 
ers. With some of our younger per- 
formers, we expect a masure voice 
and concert schedule without time 
for them to build their endurance 
and travel skills." 

ans 

to get them in here. Not to change 
their style - that's not what we're 
about - but to help them think 
about what they are doing and give 
them early warning signs of prob- 
lems, so they can be their own best 
advocates. It's great when their 
road managers come with them. 
We have been striving to get pre- 
ventive medicine in the industry" 

"Vocal problems 

occur in all 

singers, regardless 

of style. The main 

cause is voice 

overuse." 

The warning signs of vocal -cord 
problems are episodic hoarseness - 
especially after a performance - 
loss of vocal clarity and loss of vo- 
cal range. 

"Often, artists come in and don't 
even realize that there are the begin- 
nings of problems," Courey says. He 
recommends that artists 
have plenty of physical 
rest, use normal speaking 
voices whenever possi- 
ble, avoid public places 
that force them to speak 
loudly to be heard and 
avoid dry, smoky places. 
"If the voice is irritated, 

_ it smore likely to_bein, 
jured," he says. "Certain- Keith 
ly, if you are entertaining 
people with your singing voice, it is 
very physically demanding on the 
whole body." 

In some cases, singers need to 
make sure they drink more water. 
Courey notes, "The vocal cords vi- 
brate more than 100 times each sec- 
ond. If you think about that, can you 
imagine rubbing your hands togeth- 
er 100 times per second? The skin 
needs to be soft and pliable. Vocal 

coeds will dehydrate, and each time 
they rub together it will be more 
traumatic." 

RsR 

MARTY'S PARTY Teaming up in the studio recently to record a duet 

called "Farmer's Blues" for Many Stuart's new CD were (l -r) Merle Haggard and 

Stuart. The song was penned by Stuart and his wife, Connie Smith. The CD will 

hit stores July 1. Haggard and Stuart may also perform some concert dates 

together this summer 

Surgical Decisions 

"Surgery is always the last re- 
sort," Courey says. "The main op- 
tion for public performers is to learn 
to use the voice with an efficient 
technique and try not to overuse the 
voice. We try to help patients find 
that balance. Sometimes that, in and 
of itself, will result in significant re- 
duction of problems." 

Artists sometimes do need sur- 
gery, though, and Courey says, "I 
don't want to say surgery is more of 
an option, but the results are more 
predictable. We have a better under- 
standing of vocal -fold vibratory pat- 
terns and the way the voice box 
works to help us design better in- 
struments and operate under high- 
er magnification." 

Because of better technology and 
understanding, there is less risk in- 
volved in having surgery than in 
former years. Once a performer has 
had surgery and recovered, he or 
she does not have a greater chance 
of problems in the future, Courey 
says. "Once the body has healed 
from the surgery, the surgery itself 
poses no more risk to their perfor- 
mance levels," he says. "What I 

think of as a physician, not just as a 

surgeon, is how I can get 
these patients to use their 
voices more efficiently, so 
they are less likely to 
stimulate this process 
again." 

What exactly needs to 
be repaired during sur- 
gery? "I tell patients it's 
like a callus," Courey 

Urban says. Vocal -cord lesions 
have also been described 

as blisters, but those terms are just 
to provide the patient with an anal- 
ogy he or she can relate to. 

Technique 

Courey stresses to singers that he 
will not try to change their distinc- 
tive vocal style. "Your vocal signa- 
ture, you can produce with most 
techniques," he explains. "We try to 
get them to produce it using the least 
amount of effort." 

Sometimes artists run into trouble 
when they are forced to change their 

technique because of other changes 
in their bodies, like the hormonal 
changes that occur during pregnan- 
cy. Courey notes, "If you are having 
a baby and you don't have the res- 
piratory support you once had, you 
are going to change your technique 
to help you sound the way you want 
to sound. But that technique could 
be less efficient" 

"Maybe we are 

seeing more injuries 

lately because of the 

societal attitude 

toward pushing, 

pushing, pushing. 

We can't expect that 

from performers." 

Courey says pregnant women 
could also face other risks: "Hormon- 
al changes can make blood vessels 
more leaky. That, combined with 
changes in the body's ability to move 
around, does put you at more risk" 

How professionals adapt and use 
their voices is of utmost importance, 
and Courey believes the way the 
industry looks at performers and 
their roles must change. "There has 
been a paradigm shift in our culture. 
It's become performance for fame's 
sake rather than performance for the 
love of what you are doing. That's a 
dangerous thing for everybody. 
Good things take time." 

TALK BACK TO R &R! 

Do you have questions, 

comments or feedback regarding 

this column or other issues? 

Call me at 

615 -244 -8822 

or e-mail: 
aking@radioandrecords.com 
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COUNTRY TOP 50 
TOTAL 

POINTS 
.1 

POINTS 
TOTAL 
PLAYS 

.l- 
PLAYS 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

May 9, 2003 
ARTIST TITLE LABEUSI 

TIM MCGRAW She's My Kind Of Rain (Curb) 15965 -208 5586 -114 18 14810 

DARRYL WORLEY Have You Forgotten (DreamWorks) 15863 -1751 5610 -462 11 14810 

KENNY CHESNEY Big Star (BNA) 14124 -1439 4995 -494 18 14810 

DIAMOND RIO I Believe (Arista) 13910 +743 4980 +263 22 14510 

KEITH URBAN Raining On Sunday (Capitol) 13700 +697 4955 +141 21 14710 

CHRIS CAGLE What A Beautiful Day (Capitol) 13608 +689 4904 +267 24 14810 

RANDY TRAVIS Three Wooden Crosses (Word /Curb /Warner Christian) 13564 +1420 4823 +487 21 14311 

RASCAL FLATTS Love You Out Loud (Lyric Street) 11307 +394 4094 +222 16 14610 

LONESTAR My Front Porch Looking In (BNA) 11091 +1072 3859 +363 10 14611 

TOBY KEITH Beer For My Horses (DreamWorks) 10478 +1439 3674 +474 19 148/3 

JIMMY WAYNE Stay Gone (DreamWorks) 9560 +659 3259 +177 13 14510 

JEFF BATES The Love Song (RCA) 8310 +134 3092 +59 18 14611 

MONTGOMERY GENTRY Speed (Columbia) 8282 +687 3063 +156 18 14510 

CRAIG MORGAN Almost Home (Broken Bow) 7790 +439 3084 +162 27 12810 

JESSICA ANDREWS There's More To Me Than You (DreamWorks) 7686 +382 2815 +104 18 13811 

TRACY BYRD The Truth About Men (RCA) 7453 +308 2670 +121 9 13513 

JO DEE MESSINA Was That My Life (Curb) 6534 +167 2462 +62 17 14011 

GEORGE STRAIT Tell Me Something Bad About... (MCA) 6252 +703 2241 +260 6 13916 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 6197 +184 2244 +56 29 9713 

BRAD PAISLEY Celebrity (Arista) 5788 +881 2015 +313 8 129110 

BRIAN MCCOMAS 99.9% Sure (Never...) (Lyric Street) 5595 +432 1992 +170 10 12915 

BROOKS & DUNN Red Dirt Road (Arista) 5573 +1647 1867 +512 4 130111 

SHANIA TWAIN Forever And For Always /Mercury) 5290 +764 1740 +267 5 127113 

GARTH BROOKS Why Ain't I Running (Capitol/ 4769 +35 1792 +8 11 11910 

TRAVIS TRITT Country Ain't Country (Columbia) 4537 108 1772 -69 16 12810 

SARA EVANS Backseat Of A Greyhound Bus (RCA) 4283 +218 1560 +89 10 12815 

TRACE ADKINS Then They Do (Capitol) 4023 +314 1566 +128 9 120(4 

DUSTY DRAKE One Last Time (Warner Bros.) 2995 +74 1149 +33 9 8712 

WARREN BROTHERS Hey, Mr. President (BNA) 2916 -343 1120 -128 7 8910 

AMY DALLEY Love's Got An Attitude (It...) /Curb) 2856 -52 1125 -21 10 10513 

MARK WILLS When You Think Of Me (Mercury) 2469 +404 978 +148 11 8712 

SAMMY KERSHAW I Want My Money Back (Audium) 2445 258 1036 -111 14 9510 

VINCE GILL Someday (MCA) 2121 +218 817 +50 7 8914 

CLAY WALKER A Few Questions /RCA) 1829 +850 591 +292 3 86123 

WYNONNA What The World Needs (Asylum /Curb) 1783 +997 456 +268 2 73166 

DIERKS BENTLEY What Was I Thinkin' (Capitol) 1755 +311 602 +102 4 6614 

TERRI CLARK Three Mississippi (Mercury) 1730 30 714 +10 8 8012 

EMERSON DRIVE Only God /DreamWorks) 1455 +125 599 +68 6 78/3 

BLAKE SHELTON Heavy Liftin' (Warner Bros.) 1312 -140 548 -55 3 7018 

JOE NICHOLS She Only Smokes When She... (Universal South) 1293 +579 420 +185 2 57112 

FAITH HILL You're Still Here (Warner Bros.) 1082 +287 310 +75 2 56112 

LEANN RIMES Suddenly (Asylum /Curb) 1044 +44 449 +19 7 50/3 

TRICK PONY A Boy Like You (R2E /WB) 1013 +180 397 +47 4 5210 

AARON LINES Love Changes Everything (RCA) 993 +54 415 +28 4 5714 

JENNIFER HANSON This Far Gone (Capitol) 963 -11 370 -3 3 61(3 

BILLY CURRINGTON Walk A Little Straighter (Mercury) 901 +351 350 +140 2 4516 

MCHAYES It Doesn't Mean I Don't... (Universal South) 830 -25 330 +2 4 5615 

BRAD MARTIN One Of Those Days (Monument /Epic) 772 +28 366 +8 3 5413 

RUSHLOW Can't Be Your Friend (Lyric Street) 666 +240 299 +96 1 4816 

CLINT DANIELS The Letter (Almost Home) (Monument /Epic) 614 +249 242 +113 1 2710 

148 Country reporters. Monitored ai'play data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of 
4/27 -5/3. Bullets appear on songs gaining in points or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase in points is 

placed first. Songs below No. 1 and down in points for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds officially reported to R8R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the songs with the greatest week -to- 
week increases in total points. Breaker status is awarded to songs reported by 6t% of the panel for the first time. Station Weight = AOH Persons + (Market rank X 10) divided 
by 4180. Gross Impressions equals Average Quarter Hour Persons times numaer of plays (times 100). Average Quarter Hour Persons used herein with permission from the 
Arbitron Company (© 2003. The Arbitron Company). © 2003. R&R. Inc. 
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Most Added 
www.rradds.corn 

ARTIST - 

WYNONNA What The World Needs (Asylum /Curb/ 

ADDS 

66 

DEANA CARTER I'm Just A Girl (Arista) 31 

CLAY WALKER A Few Questions (RCA) 23 

RACHEL PROCTOR Days Like This (BNA/ 14 

SHANIA TWAIN Forever And For Always (Mercury) 13 

JOE NICHOLS She Only Smokes When She... (Universal South) 12 

FAITH HILL You're Still Here (Warner Bros.) 12 

BROOKS & DUNN Red Dirt Road (Arista) 11 

BRAD PAISLEY Celebrity (Arista) 10 

BLAKE SHELTON Heavy Liftin' (Warner Bros.) 8 

GEORGE STRAIT Tell Me Something Bad About... (MCA) 6 

RUSHLOW I Can't Be Your Friend (Lyric Street) 6 

BILLY CURRINGTON Walk A Little Straighter (Mercury) 6 

Most 
Increased Points 
ARTIST TITLE LABEL(S) 

TOTAL 
POINT 

INCREASE 

BROOKS & DUNN Red Dirt Road (Arista) +1647 

TOBY KEITH Beer For My Horses (DreamWorks) +1439 

RANDY TRAVIS Three Wooden... (Ward /Curb /Warner Christian) +1420 

LONESTAR My Front Porch Looking In (BNA) 

WYNONNA What The World Needs (Asylum /Curb) 

BRAD PAISLEY Celebrity (Arista) 

CLAY WALKER A Few Questions (RCA) 

SHANIA TWAIN Forever And For Always (Mercury) 

DIAMOND RIO I Believe (Arista) 

GEORGE STRAIT Tell Me Something Bad About... (MCAT 

Most 
Increased Plays 

ARTIST TITLE LABEL(S1 

+1012 

+997 

+881 

+850 

+764 

+743 

+703 

TOTAL 
PLAY 

INCREASE 

BROOKS & DUNN Red Dirt Road (Arista) 

RANDY TRAVIS Three Wooden... (Word/Curb/ Warner Christian) 

TOBY KEITH Beer For My Horses (DreamWorks) 

LONESTAR My Front Porch Looking In (RNAI 

BRAD PAISLEY Celebrity (Arista) 

CLAY WALKER A Few Questions (RCA) 

WYNONNA What The World Needs (Asylum /Curb/ 

CHRIS CAGLE What A Beautiful Day (Capitol) 

SHANIA TWAIN Forever And For Always (Mercury) 

DIAMOND RIO I Believe (Arista) 

Breakers 
VINCE GILL 

Someday (MCA) 
4 Adds Moves 3333 

Songs ranked by total plays 

+512 

+487 

+474 

+363 

+313 

+292 

+268 

+267 

+267 

+263 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Take home a piece of musical history and help save the lives of children. 

ACM Awards Show Auction 
to Support St. Jude 
Watch the ACM Awards on May 21, then log 

on to www.CMTauctions.com starting May 22 to 

bid on items donated by some of your favorite artists. 

www.americanradiohistory.com
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ARTIST TITLE LABELS( 
TOTAL 

POINTS POINTS 
TOTAL 4. 
PLAYS PLAYS 

WEEKS ON 

CHART 

TOTAL STATIONS 

ADDS 
ARTIST TITLE LABEL(S) ADDS 

TIM MCGRAW She's My Kind Of Rain (Curb) 3464 -95 2710 -95 17 7310 WYNONNA What The World Needs (Asylum /Curb) 25 

DIAMOND RIO I Believe (Arista/ 3373 +85 2662 +72 26 7210 CLAY WALKER A Few Questions (RCA) 17 

RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian) 3333 +126 2604 +88 23 7310 DEANA CARTER I'm Just A Girl (Arista) 9 

KEITH URBAN Raining On Sunday (Capitol) 3277 -56 2590 -65 24 7511 
JOE NICHOLS She Only Smokes When She... (Universal South) 7 

KENNY CHESNEY No Shoes, No Shirt, No... (BNA) 6 

CHRIS CAGLE What A Beautiful Day (Capitol) 3164 +111 2529 +73 25 7410 
BRIAN MCCOMAS 99.9% Sure (Never...) (Lyric Street) 5 

KENNY CHESNEY Big Star (BNA) 3103 -378 2405 -333 19 7110 MARK WILLS When You Think Of Me (Mercury) 5 

RASCAL FLATTS Love You Out Loud (Lyric Street) 2940 +85 2359 +58 17 7510 BLAKE SHELTON Heavy Liftin' (Warner Bros.) 5 

TOBY KEITH Beer For My Horses (DreamWorks) 2855 +304 2264 +245 7 7510 
TERRI CLARK Three Mississippi (Mercury) 5 

DIERKS BENTLEY What Was I Thinkin' (Capitol) 4 
DARRYL WORLEY Have You Forgotten (DreamWorks) 2643 -302 2055 -243 11 6910 

VINCE GILL Someday (MCA) 4 

LONESTAR My Front Porch Looking In (BNA) 2615 +39 2091 +40 11 7410 JENNIFER HANSON This Far Gone (Capitol) 4 

JIMMY WAYNE Stay Gone (DreamWorks) 2437 +62 1936 +46 14 7510 AARON LINES Love Changes Everything (RCA) 4 

JEFF BATES The Love Song (RCA) 2336 +29 1849 +2 18 7210 
RUSHLOW I Can't Be Your Friend (Lyric Street) 4 

SHANIA TWAIN Forever And For Always (Mercury) 3 
JESSICA ANDREWS There's More To Me Than You (DreamWorks) 2253 +47 1812 +43 21 7210 

DUSTY DRAKE One Last Time (Warner Bros.) 3 

MONTGOMERY GENTRY Speed (Columbia) 2212 +121 1726 +81 19 7011 TRICK PONY A Boy Like You I112f /WB) 3 

TRACY BYRD The Truth About Men (RCA) 2190 +98 1763 +71 10 7310 AMY DALLEY Love's Got An Attitude Ilt_.I (Curb) 3 

GEORGE STRAIT Tell Me Something Bad About... (MCA) 2021 +135 1587 +104 6 7410 MCHAYES It Doesn't Mean I Don't... (Universal South) 3 

JO DEE MESSINA Was That My Life (Curb) 1854 -16 1474 -13 18 7110 
BILLY CURRINGTON Walk A Little Straighter (Mercury) 3 

CRAIG MORGAN Almost Home (Broken Bow) 1755 +66 1425 +61 20 5910 Most 
BROOKS & DUNN Red Girt Road (Arista) 1699 +152 1348 +134 4 731 Increased Points 
BRAD PAISLEY Celebrity (Arista) 1606 +112 1293 +84 9 64!0 TOTAL 

POINT 

GARTH BROOKS Why Ain't I Running (Capitol) 1556 +2 1244 -28 11 611 ARTIST 
- -,a .',ëF_ INCREASE 

SHANIA TWAIN Forever And For Always (Mercury) +320 
SHANIA TWAIN Forever And For Always (Mercury) 1490 +320 1200 +242 5 69I3 

TOBY KEITH Beer For My Horses (DreamWorks) +304 

BRIAN MCCOMAS 99.9% Sure (Never...) (Lyric Street) 1486 +93 1219 +78 10 69,'5 WYNONNA What The World Needs (Asy lum /Curb) +235 

TRACE ADKINS Then They Do (Capitol) 1481 +99 1176 +70 10 6912 JOE NICHOLS She Only Smokes When She... (Universal South) +191 

TRAVIS TRITT Country Ain't Country (Columbia) 1387 +1 1055 -9 18 5411 
BROOKS & DUNN Red Dirt Road (Arista) +152 

GEORGE STRAIT Tell Me Something Bad About... (MCA) +135 
SARA EVANS Backseat Of A Greyhound Bus (RCA) 1270 +111 1007 +78 12 6111 

CLAY WALKER A Few Questions (RCA) +130 
WARREN BROTHERS Hey, Mr. President (RNA) 1007 -70 797 -55 6 5111 VINCE GILL Someday (MCA) +126 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 939 +28 790 +27 13 3610 RANDY TRAVIS Three Wooden... (Word /CurblWamerChristian) +126 

DUSTY DRAKE One Last Time (Warner Bros.) 796 +117 649 +79 8 4113 MONTGOMERY GENTRY Speed (Columbia) +121 

SAMMY KERSHAW I Want My Money Back (Aodium) 782 -93 639 -81 16 3610 Most 
JOE NICHOLS She Only Smokes When She... (Universal South) 758 +191 619 +167 3 4617 Increased Plays 
EMERSON DRIVE Only God (DreamWorks) 740 +74 602 +52 5 4612 TOTAL 

PLAY 

MARK WILLS When You Think Of Me (Mercury) 724 +61 605 +48 12 4615 ARTIST - -_ _ _. _ INCREASE 

TRICK PONY A Boy Like You (H2E /WB) 677 +70 556 +50 8 3613 TOBY KEITH Beer For My Horses (DreamWorks) +245 

DIERKS BENTLEY What Was I Thinkin' (Capitol) 676 +105 542 +82 3 4214 
SHANIA TWAIN Forever And For Always (Mercury) +242 

WYNONNA What The World Needs (Asy lum /Curb) +198 
VINCE GILL Someday (MCA) 611 +126 487 +105 6 3714 

JOE NICHOLS She Only Smokes When She... (Universal South) +167 

BLAKE SHELTON Heavy Liftin (Warner Bros.) 545 +63 437 +53 3 3915 BROOKS & DUNN Red Dirt Road (Arista) +134 

AMY DALLEY Love's Got An Attitude llt...l (Curb) 513 +26 433 +32 9 3413 CLAY WALKER A Few Questions (RCA) +109 

TERRI CLARK Three Mississippi (Mercury) 499 +104 431 +92 7 3215 
VINCE GILL Someday (MCA) +105 

GEORGE STRAIT Tell Me Something Bad About... (MCA) +104 
CLAY WALKER A Few Questions (RCA) 395 +130 329 +109 3 41117 

TERRI CLARK Three Mississippi (Mercury) +92 

JENNIFER HANSON This Far Gone (Capitol) 308 +61 269 +42 4 2614 RANDY TRAVIS Three Wooden... (WordlCurb/WarnerChristian) +88 

WYNONNA What The World Needs (Asylum /Curb) 303 +235 257 +198 1 29125 BRAD PAISLEY Celebrity (Arista) +84 

MCHAYES It Doesn't Mean I Don't... (Universal South) 266 +20 250 +18 5 2213 
DIERKS BENTLEY What Was I Thinkin' (Capitol) +82 

MONTGOMERY GENTRY Speed (Columbia) +81 
BRAD MARTIN One Of Those Days (Monument /Epic/ 266 +6 243 +4 3 2112 

DUSTY DRAKE One Last Time (Warner Bros.) +79 

JILL KING One Mississippi (Blue Diamond) 261 +50 226 +37 6 1912 BRIAN MCCOMAS 99.9% Sure (Never...) (Lyric Street) +78 

AARON LINES Love Changes Everything (RCA) 249 +64 232 +59 4 2314 SARA EVANS Backseat Of A Greyhound Bus (RCA) +78 

KID ROCK FIALLISON MOORER Picture (Lava /Universa /South) 239 +12 216 +11 19 610 CHRIS CAGLE What A Beautiful Oay (Capitol) +73 

DIAMOND RIO I Believe (Arista) +72 
LEANN RIMES Suddenly (Asy /um /Curb) 204 -1 167 0 2 1410 

TRACY BYRD The Truth About Men (RCA) +71 

BILLY CURRINGTON Walk A Little Straighter (Mercury) 189 +53 167 +44 2 1813 TRACE ADKINS Then They Do (Capitol) +70 

RUSHLOW I Can't Be Your Friend (Lyric Street) 173 +34 152 +36 2 1414 CRAIG MORGAN Almost Home (Broken Bowl +61 

AARON LINES Love Changes Everything (RCA) +59 

75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 4/27- Saturday 5/3. RASCAL FLATTS Love You Out Loud (Lyric Street) +58 

© 2003, R&R Inc. BLAKE SHELTON Heavy Liftin' (Warner Bros.) +53 
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Cal Ot a Quote! 

Fantastic moneymaker! 
Brand Enhancer! 
Attendance Booster ! 
Fundraising Tool! 

Anas 

300 Northern Blvd. #26 Great Neck NY 1 1021 5 16- 487 -5696 fax S I 6-482-7425 
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/ /.J 
® EXCLUSIVE NATIONAL MUSIC RESEARCH EST /MATES May 9, 2003 

COUNTRY CALLOUT AMERICA. BY ̀ CBullseye 

CALLOUT AMERICA song selection is based on the top 35 titles from the R &R Country chart for the airplay week of April 13 -19. 
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ARTIST Title (Label) LIKE A LOT 

TOTAL 

POSITIVE NEUTRAL FAMII IARITY DISLIKE BURN CALLOUT AMERICAr) 

KENNY CHESNEY Big Star (BHA) 40.0% 71.4% 4 17.7% 98.3% 3.7% 5.4% HOT SCORES 
KEITH URBAN Raining On Sunday (Capitol) 33.7% 69.4% 4 16.6% 96.9% 6.0% 4.9% 

TIM MCGRAW She's My Kind Of Rain (Curb) 40.6% 67.7% 4 14.3% 95.4% 5.1% 8.3% ,ssmord of the Weeks Dimick 
Question of the Week: Question one - over 

DIAMOND RIO I Believe (Arista) 

CRAIG MORGAN Almost Home (Broken Bow) 

40.3% 

27.7% 

67.4% 

66.3% 

4 18.6% 

4 22.3% 

96.0% 

94.3% 

6.9% 

4.6% 

3.1% 

1.1% 

the last 30 days, how many Country CDs or 
cassettes have you purchased? Question two - are you buying more, less or about the 

DARRYL WORLEY Have You Forgotten (DreamWorks/ 43.7% 65.4% 4 16.9% 96.9% 4.9% 9.7% same number of CDs and cassettes over the 
last year than you previously purchased? 

RANDY TRAVIS Three Wooden Crosses (Word /Curb /Warner Christian) 37.4% 64.9% 4 19.7% 95.7% 7.4% 3.7% LYnte: This is phase two of the question, bring- 
ing the total sample to 350 persons.) 

KID ROCKISHERYL CROW Picture (Lava/Atlantic) 43.4% 61.4% 4 12.0% 89.1% 8.0% 7.7% 
Total 

MONTGOMERY GENTRY Speed (Columbia) 22.6% 60.6% 4 25.1% 93.7% 6.9% 1.1% 1 -2 CDs /cassettes: 23'% 

3 -5 CDs /cassettes: 17% 
TRAVIS TRITT Country Ain't Country (Columbia) 26.6% 59.4% 4 24.6% 94.0% 8.0% 2.00/o 6-IO CDs /cassettes: 2% 

JIMMY WAYNE Stay Gone (DreamWorks) 22.0% 57.7% 4 24.0% 90.0% 6.0% 2.3% 10+ CDs /cassettes: 3% 
No purchases: 55% 

SAMMY KERSHAW I Want My Money Back (Audium) 18.6% 55.1% 4 22.9% 87.7% 8.0% 1.7% More: 21% 
Less: 23% 

TRACY BYRD The Truth About Men (RCA) 25.1% 54.6% 4 20.6% 88.3% 10.3% 2.9% About the same: 56% 

LONESTAR My Front Porch Looking In (BNA) 17.4% 54.0% 4 28.6% 91.4% 5.7% 3.1% PT 

1 -2 CDs /cassettes: 23% 
BRAD PAISLEY Celebrity (Arista) 15.7% 51.7% 4 28.0% 87.7% 6.6% 1.4% 3 -5 CDs /cassettes: 20% 

CHRIS CAGLE What A Beautiful Day (Capitol) 20.0% 50.6% 4 28.6% 92.0% 9.1% 3.7% 
6-10 CDs /cassettes: 3% 
10+ CDs /cassettes: 4% 

TOBY KEITH Beer For My Horses (DreamWorks) 27.7% 49.7% 4 19.7% 84.0% 11.1% 3.4% No purchases: 50% 

More: 21% 
JEFF BATES The Love Song (RCA) 18.6% 49.7% 4 29.1% 89.1% 7.7% 2.6% Less: 2291, 

About the same: 57% 
RASCAL FLATTS Love You Out Loud (Lyric Street) 16.9% 48.0% 4 27.4% 87.7% 10.0% 2.3% 

P2 

GARTH BROOKS Why Ain't I Running (Capitol) 13.7% 48.0% 4 29.7% 86.6% 6.3% 2.6% 1 -2 CDs /cassettes: 24% 

3 -5 CDs /cassettes: 8 % 
MARK WILLS When You Think Of Me (Mercury) 15.7% 46.9% 4 29.1% 84.6% 7.1% 1.4% t, -10 CDs/cassettes: 1% 

BRIAN MCCOMAS 99.9% Sure (Lyric Street) 15.4% 46.0% 4 24.9% 85.1% 12.0% 2.3% 10+ CDs /cassettes: 3% 

No purchases: 64 % 

JESSICA ANDREWS There's More To Me Than You (DreamWorks) 16.3% 45.4% 3 28.3% 89.7% 13.4% 2.6% More: 22% 

I.ess: 23% 
TRACE ADKINS Then They Do (Capitol) 15.7% 44.9% 4 27.7% 84.0% 9.4% 2.0% About the same: 55'% 

JO DEE MESSINA Was That My Life (Curb) 12.3% 42.3% 3 29.7% 90.0% 14.0% 4.0% Male 
1 -2 CDs /cassettes: 24% 

GEORGE STRAIT Tell Me Something Bad About Tulsa (MCA) 14.9% 41.1% 3 26.3% 81.7% 10.9% 3.4% 3 -5 CDs /cassettes: 16% 

WARREN BROTHERS Hey, Mr. President (BNA) 18.9% 40.9% 3 23.1% 79.7% 10.9% 4.9% 
6 -10 CDs /cassettes: 3% 
10+ CDs/cassettes: 4% 

BROOKS & DUNN Red Dirt Road (Arista) 12.6% 39.1% 4 24.3% 71.7% 6.6% 1.7% No purchases: 53% 
More: 17% 

SHANIA TWAIN Forever And For Always (Mercury) 16.6% 38.9% 3 26.0% 80.0% 12.6% 2.6% I.ess: 23% 
About the same: 60'S. 

DERKS BENTLEY What Was I Thinkin' (Capitol) 13.7% 38.3% 4 25.1% 71.4% 5.7% 2.3% 
Female 

DUSTY DRAKE One Last Time (Warner Bros.) 13.7% 37.1% 3 21.4% 76.9% 14.0% 4.3% 1 -2 CDs /cassettes: 23% 

3 -5 CDs /cassettes: 19% 
AMY DALLEY Loves Cot An Attitude (Curb) 9.1% 37.1% 3 27.4% 81.4% 14.3% 2.6% 6 -10 CDs /cassettes: 1% 

VINCE GILL Someday (MCA) 11.1% 34.0% 3 23.1% 70.3% 10.6% 2.6% 
10+ CDs /cassettes: 2% 

No purchases: 53% 

SARA EVANS Backseat Of A Greyhound Bus (RCA) 8.0% 34.0% 3 35.1% 84.6% 13.1% 2.3% More: 25% 

I.ess: 22% 
BLAKE SHELTON Heavy Liftin' (Warner Bros.) 5.4% 24.3% 3 23.4% 62.9% 12.3% 2.9% About the same: 53% 

Total sample size is 400 persons weekly with a +i- 5 °.o margin of error. Scoring is done each week using live Interviewers conducting the interview with each respondent. Scores are: a) I ike It A Lot, In Fact It's One Of My Favorites b) I 

Like It c) It's Okay.Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio 1) I Don't Recognize It. To be included in the weekly callout songs must enter the top 40 positio s on R &R's Country airplay chart. The sample is 

composed of 400 25 -54- year -old persons who identity Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male /female ... 1/3" each in the 25 -34, 35 -44, and 45 -54 

demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, 
Rochester. NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa. Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas 

City, Lansing, MI, Ft Wayne, IN, Rockford. IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Dklahoma City, Houston -Galveston, Phoenix, Lafayette. LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, 

Ba {erstield, Spokane. WA. Riverside -San Bernardino, Boise, Denver. Monterey -Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc. 
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May 9, 2003 

COUNTRY 

BaleTheMusic.cam 
I111fIiI16t1F:.. 

America's Best Testing Country Songs 12 + 

For The Week Ending 5/9/03 

Artist Title (Label) TW LW Familiarity Burn 
Persons Women 

25 -54 25 -54 
Men 

25 -54 

CHRIS CAGLE What A Beautiful Day (Capitol) 4.28 4.26 97% 19% 4.27 4.38 3.93 

DARRYL WORLEY Have You Forgotten (Dream Works) 4.26 4.28 99% 32% 4.45 4.51 4.25 

DIAMOND RIO I Believe (Arista) 4.26 4.27 96% 20% 4.39 4.46 4.15 

RASCAL FLATTS Love You Out Loud (Lyric Street) 4.24 4.27 97% 18% 4.24 4.37 3.82 

LONESTAR My Front Porch Looking In (8N4I 4.18 4.21 92% 11% 4.23 4.36 3.82 

MARTINA MCBRIDE Concrete Angel (RCA) 4.16 4.20 99% 33% 4.24 4.32 3.98 

TOBY KEITH Beer For My Horses (Dream Works) 4.13 4.20 95% 14% 4.15 4.10 4.31 

RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Bros.) 4.12 4.06 93% 22% 4.22 4.21 4.26 

BRAD PAISLEY Celebrity (Arista) 4.12 4.05 82% 9% 4.09 4.08 4.14 

BROOKS & DUNN Red Dirt Road (Arista) 4.11 57% 4% 4.14 4.18 4.02 

KEITH URBAN Raining On Sunday (Capitol) 4.10 4.06 97% 28% 4.25 4.29 4.09 

TRACY BYRD The Truth About Men (RCA) 4.06 4.01 83% 11% 4.22 4.27 4.08 

JIMMY WAYNE Stay Gone (OreamWorks) 4.05 4.04 76% 10% 4.07 4.14 3.84 

TRACE ADKINS Then They Do (Capitol) 4.05 4.06 62% 6% 4.16 4.24 3.93 

MONTGOMERY GENTRY Speed (Columbia) 4.04 4.06 93% 16% 4.07 4.10 3.97 

TIM MCGRAW She's My Kind Of Rain (Curb) 4.02 4.00 99% 36% 4.01 4.11 3.69 

CRAIG MORGAN Almost Home (Broken Bowl 4.00 4.04 79% 15% 4.13 4.18 3.98 

KENNY CHESNEY Big Star (BAIA) 3.98 4.02 99% 39% 3.98 3.98 3.96 

BRIAN MCCOMAS 99.9% Sure (Lyric Street) 3.97 3.83 72% 9% 4.01 4.15 3.59 

JESSICA ANDREWS There's More To Me Than You (Dream Works) 3.96 3.98 91% 19% 3.98 4.03 3.81 

KID ROCKFI SHERYL CROW Picture (Atlantic) 3.91 3.83 95% 40% 4.02 4.12 3.68 

JEFF BATES The Love Song (RCA) 3.89 3.91 83% 18% 3.99 4.05 3.83 

TRAVIS TRITT Country Ain't Country (Columbia) 3.85 3.88 82% 14% 3.94 3.95 3.90 

ALAN JACKSON That'd Be Alright (Arista) 3.83 3.86 98% 38% 4.05 4.02 4.16 

GARTH BROOKS Why Ain't I Running (Capitol) 3.82 3.90 77% 14% 3.82 3.87 3.67 

JO DEE MESSINA Was That My Life (Curb) 3.81 3.79 85% 16% 3.89 3.92 3.80 

GEORGE STRAIT Tell Me Something Bad About Tulsa (MCA) 3.75 3.90 65% 9% 3.87 3.84 3.94 

SARA EVANS Backseat Of A Greyhound Bus (RCA) 3.68 3.74 70% 13% 3.68 3.66 3.75 

WARREN BROTHERS Hey, Mr. President (BNA) 3.62 3.70 67% 15% 3.62 3.67 3.44 

SHANIA TWAIN Forever And For Always (Mercury) 3.55 3.57 74% 18% 3.56 3.51 3.73 

Total samle size is 738 respondents. Total average tavorabilty estimates are based on a scale of 1 -5. (1-dislike very much, 5 = like very much). Total 

familiarity represents the percentage of respondents who recognized the song. Total burn represents the amber of respondents who said they are 

tired of hearing the song. Sample composition is based on persons 12 +. TO = Target Demo (Females 18 -34). Persons are screened via the Internet 

Once passed, they can take the music test based on the formaUmusic preference. RateTheMusic. com results are not meant to replace callout research. 

The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The 

RTM system. is available for local radio stations by calling 818- 377 -5300. RateTheMusic. com data is provided by Mediabase Research. a 

division of Premiere Radio Networks. 

New &Active 
RACHEL PROCTOR Oays Like This (BAIA) 

Total Plays: 227, Total Stations: 47, Adds: 14 

CHARLIE ROBISON Walter (Columbia) 

Total Plays: 210, Total Stations: 21, Adds: 0 

KENNY ROGERS I'm Missing You (Dreamcatcher) 

Total Plays: 109, Total Stations: 18, Adds: 5 

DEANA CARTER I'm Just A Girl (Arista) 

Total Plays: 64, Total Stations: 36, Adds: 31 

Songs ranked by total plays 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of 

all pictured and send them to: 

R &R. c/o Mike Davis: 

10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067 

Email: mdavis @radioandrecords.com 

Ì;uLQAì.HNùà i 
OYEAR AGO 

No. I: "Drive (For Daddy Gene)" - Alan Jackson 

OYEARS AGO 

No. I: "Out Of My Bones" - Randy Travis 

@YEARS AGO 

No. I: "Tender Moments" - Lee Roy Parnell 

1[ YEARS AGO 

No. I: "Eighteen Wheels... " - Kathy Mattea (second week) 

YEARS AGO 

No. I: "Common Man" - John Conlee 

@ YEARS AGO 

No. I: "She Can Put Her Shoes Under My Bed... " - Johnny Duncan 

Most Played Recurrents 
ARTIST T LABEL(S) 

TOTAL 

PLAYS 

ALAN JACKSON That'd Be Alright (Arista) 3383 

JOE NICHOLS Brokenheartsville (Universal South) 3173 

MARTINA MCBRIDE Concrete Angel (RCA) 3038 

MARK WILLS 19 Somethin' (Mercury) 2886 

GARY ALLAN Man To Man (MCA) 2187 

RASCAL FLATTS These Days (Lyric Street) 2148 

KEITH URBAN Somebody Like You (Capitol) 2093 

DIAMOND RIO Beautiful Mess (Arista) 1789 

TOBY KEITH Who's Your Daddy? (Dream Works) 1752 

EMERSON DRIVE Fall Into Me (Dream Works) 1731 

TERRI CLARK Just Wanna Be Mad (Mercury) 1647 

GEORGE STRAIT She'll Leave You With A Smile (MCA) 1475 

BLAKE SHELTON The Baby (Warner Bros.) 1470 

KENNY CHESNEY The Good Stuff (BNA) 1379 

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 1263 

TOBY KEITH Courtesy Of The Red, White... (Dream Works) 1245 

JOE NICHOLS The Impossible (Universal South) 1098 

STEVE AZAR I Don't Have To Be (Till...) (Mercury) 1045 

TOBY KEITH My List (Dream Works) 911 

AARON TIPPIN Where Stars And Stripes... (Lyric Street) 896 

www.americanradiohistory.com

www.americanradiohistory.com
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KEAN /Abilene, TX 

PO: Mansa Balle/ 

WOMX/Akron. OH 

OMPDIMD: Kewn Mason 
Dí ANA CANIlN Gnl 

FAlH 
7r63 DI H. ,r. 

WGNNMbany, NY 

DMPD: Bou Brindle 

MD:Bill Earley 
lira NaNC, s uow 

KB01/Albuquerque, NM ' 

PD: Tommy Carrera 

MD: Sammy Croise 
ern a COMING' ON :mk 

RAGH1, n... a 

KRST /Albuquerque NM 

PD. Jahn Richards 

MD: Paul Bailey 

MIRY/Alexandria. LA 

PDMD Sieve Casey 

WCTO /Allentown. PA 

P0: Chuck Geiger 

APD/MD: Sam Malone 

KGNC /Amarillo. TX 

Po: Tim Buller 

APOAAO: Patrick Clark 

WWWW /Ann Arbor, MI 

PD: Barry Mardis 

MD: Tom Baker 
4 CLAY WALKER R-1en 

IYVNON,A Nam 
3 JOT NICHOLS Smokes 
3 MARK WILLS Munk- 

WNCY /Appleton. WI' 
OM: Jett McCarthy 

PD: Randy Shannon 

M0: Marti Braun 
2 nemA CARTER 'Cal' 
2 WYNONNA -Needs' 

CLAY WALKER Tek." 
JENNIFER HOWSON Soi 
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WK5F /Asheville, NC 

DMPD: Jell Davis 

MD: Andy Woods 
5 ME CH'CKS land t& 
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WKHX/Allanla. GA 

OMPO: Mark Richards 

MD: Johnny Gray 
2 TRACE ADOS 

-, 

1 SARA EVA'IS- G.:,' 
1'.Y11 @RIA 

WYAY /Atlanta. GA' 
OM: Mark Ihchards 

PD: Sieve Mitchell 

MD'. Johnny Gray 
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PD MO. Joe Kelly 
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PD: Jason Kane 
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PAT GREEN Wan 
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MO: Adam Jeffries 
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M0: MuhaelJ. Foco 
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MD: Jay Bernard 
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LISA MARIE PRESLEY' inns 
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PD. Paul Orr 

AMMO: Ansfin James 
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PD. P.J. Lacey 
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PO/MD: David Willis 
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OM. Waller Brown 
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PD Anita() Ed Walker 

1n SARA E \'ANS -Greyhound- 

WZZIUBirmingham, AL' 
POMO' Brian Dnver 

WBWN /Bloomington, IL 

PD: Dan Wesihol 
APDMD: Bud Stevens 

WHKXABIuelleld. WV 

PO/MD: Doug Dillon 

JAIKWG One 

TACK PONY 801 

KIZN/Boise. ID 

OM: Rich Summers 

POND: Spencer Burke 
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OM: Rich Summers 

PD: Lance Tidwell 
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PO'. Mike Brophey 
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PDAAD: Jennifer Allen 
SJ AMa DAtbEY -essor 
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PO: Bob James 
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RAGHEt PROCIMa-DJh. 
Q.WIVAIKEF" . 

WNKT/Charleston. SC 
PD. Lloyd Ford 

AMMO Ent Chaney 

,.., :IiERT,ur 

WOBE/Chareston, WV 

0M: Jell Whitehead 
PD: Ed Roberts 

13 Wm, t= 
12 NINA CARTER GE, 

8 MONTGOMERY GENTRY "Town' 

e STEVE WAR 'Doer 
9 TIM MCGRAY -Red- 

^AMOND Rd -Mess' 

WKKT/Charlotte, NC 
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MD: Ridi McCracken 
6 'N,IONNA News' 

RACHEL PROCTOR Oays- 

WUSY/ChalMnooga. TN 

PO: Clay Hunnicutt 

MD: Bill Poindexter 

WUSN/Chicago. IL' 
OM. Tom Rivers 

PD: Justin Case 

APO,MD. Even Krah 
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MIME/Cincinnati. OH 

OMPD: Tim Closson 

APO: Nally O'Connor 

MO: Duke Hamilton 
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1 CLAY WALKER lea 

RAKE SHELTON "Heavy' 
enNO. glees, 

WAXXPau Claire, WI 

PD: George House 

MD Tim Wilma 
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6 RACHEL PROCTOR 'Drys 

KIXO/Jeplin. MO 

POND: Cody Carlson 

KBEaKansas City, MO' 
PD: Mike Kennedy 
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KMDLtafayette. LA 

PT'. Mike James 

MD. T D Smdh 

WKOAtalayehe. IN 

POMD'. Charlie Bemoan 
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OMPO: John Maros 

APD MD: Brooks O'Brian 

Vl9&11aaeHiaBe5e+0 MS 

PD Larry Blakeney 

MD: Allrson Scott 

WBULLevinkm-FayelM. KY' 

OM. Barry Fox 

POMO: Ric Larson 

1e rBUOFa 

P0: Dale 

hY 

O'Brian 

APO/MD: Karl Shannon 
CUR WALKER Fee' 
DEANA CARTER -Cali 

KZKXAincoln, NE 

PD: Brian Jennings 

MD: Carol Turner 
19 1YN:CNNA Nee.' 

..A° WAKE O 

KSSN,tille Rock. AR' 
Po: Chad Heritage 

KZLAtos Angeles. CA 
OMPO: R.J. Curtis 

APDAND: Tanya Campos 

JOE LAICHDIS' Smiles 

WAMZ/LOUisrille. KY 

PD: Coyote Calhoun 

MD: Nightrain Lane 

',AKESr.ELIGr: . 

? 

BLAKE 

DRIVE 'Óny- 

KLLL/Lubbock, TX 

OM,PD: Jay Richards 

MO: Kelly Greene 

WDEN/Macon, GA 

PD Gerry Marshall 

APDMD'. Laura Starling 

WWOM;Madison. WI' 
PD: Marc Ganlln 
MD: Mel Mckenne 

1 K"HA1Ls'...tl 

KIM/Mason City. IA 

PDAAD: J. Brooks 

3 TEP F :Lr. i. 

MIX/McAllen, TX' 
PO: Join 
MD: Palches 

KRWOMedlom, OR 

P0: Larry Neal 

MD: Scott Schuler 

WGKXMemphis. TN' 
PD: Chip Miller 
MD: Mark Billingsley 

MONK/Meridian, MS 

PD/MD: Scotty Ray 

19 TERPiCURK -in 
9 MARKWkLS -rhrA" 
B AARON UNES'CKnges' 

WKISMIami. FL' 
P0: Bob Barnett 

MO: Dartene Evans 

WMILMilwaukee, WI 

OM/PD. Kerry Wolle 

APO: Scott Dolphin 

MD: Mitch Morgan 

KEEY,Minneapolis. MN 

OM/PD: Gregg Swedherg 

APO. MD: Travis Moon 

WKSJ,MObile, AL' 
PDAAD Bill Black 

APO: Steve Kelley 
I SHNaA'r6iN AMays 

BRO:KSaDU'ri -Cd 
WYNM;tIA'rkeds 

KATM/ModeStO. CA' 
PO: Randy Black 

MO: D.J. Walker 

MD Joe Rebels 
B oeoovCA'rleees - 

I DEANA CARTER R-1r1 
KENNY ROGERS Tlnsag' 

KTOMiMonterey, CA' 
DMPD: Jim Dorman 

. 9ROLS Maples' 

WLWk Montgomery, AL 

PD. Bill Jones 

MD: Dartene Dion 

WGTR:Myrtle Beach. SC 

PD'. Johnny Walker 

MD: Joey G 

WKOFMashville. TN' 
PD: Dave Kelly 

MD Eddie Foy 

WSIXMashville, TN 

PO: Mike Moore 

APGMO: Billy Greenwood 

WSM/Nashville. TN' 
P0: Brian Landrum 

APD: Frank Seres 
DEANA CARTER GC 

WCTYMew London, CT 

POAMD Jimmy Lehn 
NR MCs 

WNOE/New Orleans. LA 

PD: Les Acree 

APOAAO Casey Caner 

WGHMortolk, VA' 
OM: John Shemhy 

MD: Mark McKay 
IYYFDNr1A reeds 

2 C.AV LNALKER -Fe::' 

KNFM/Odessa- Midland, TX 

PD: John Moesch 

MD: Dan Travis 

26 C'JSTY (RAKE 'Lsst 

KTST/Oklahoma City, OK 

PD: Crash 

APoAAD:A thony Allen 
NOMas 

100(Y/Oklahoma City, 0K 

PD: L.J. Smith 

AMMO: Bill Reed 
4 BRAD PAISLEY CE 

3 SHAMA CLAN ANas 
sRAD MARTIN 

KXKT/Omaha. NE' 
PD: Tom Goodwin 

MD: Craig Allen 

WWIWOrlando, FL' 
PD: Len Shackellord 

MD: Shadow Stevens 
I SHANU TWMN-Anays 
1 WYNONNA -Needs' 

OUP, CRAKE -Las 

KHAY/Osnard, CA' 
PoAIKY. Mark NM 

^,AY WALKER -fen' 
DEANA CARTER' Gm- 

KPLMPaIm Springs. CA 

PD. Al Gordon 

APD MD. Kory James 

WPAP;Panama Cory. FL 

PD. Bill Young 

MD: Shane Collins 

WrXBMPensacola. FL' 
PD:MD: Lynn West 

WXCL/Peoria. IL 

POND: Dan Dermody 

WXTUPhiladelphia, PA 

P0: Bob McKay 

MAID: Cadillac Jasa 
9 PAILCANA -Nerd' 
1 SAPA E /ANS 23/e414 40 

KMLFRhoenix, AZ' 
1 BRAD PAISLEY 'Cekdey' 

DEANA CARTER Skr 

KNIX/Phoenis, AZ' 
PD: Shaun Holly 

MD: Gwen Foster 

WDSYPmsburgh, PA' 
OM/P0: Keith Clark 

APDNO: Seng Rideds 
c BPAD^A STET -Ceevity' 

WPOR/Porlland, ME 

PD: Rick Jordan 

MD: Glori Mare 

KUPLPortland, OR' 
0M: Lee Rogers 

PD: Cary Rolle 

MD Rids Tapa 
ta KDRGO(SFReE CROW Pouf 
B TRACY LORD Men 

4 WYNONNA 'Needs- 
AARON LINES'Cnan9M- 

NWL/Portland, OR 

OM: Blum Agier 
PO: Ken Boesen 

APDMD: Craig Lodwood 
3 GEORGE STRAIT 1uOa" 

WOKOPortsmouth. NH' 
PO: Mad Jennings 

APoND'. Dan Lonnie 

WCTKProvidence, RI 

PD: Rick Everett 

MD: Sam Stevens 
3 WYNONNA -Amos- 

MLR/Quad Cities. IA -IL' 
PD: Jim O'Hara 

MO: Ron Evans 

WOORAIdeighOtelmrn, NC' 
PD: Lisa McKay 

APO/MD: Mike Biddle 

KOUT Rapld Clty. SO 

PD/M0 Mark Houston 

KBULReno, NV' 
OMPD' Tom Jordan 

ARD: JJ Christy 

MD: Chuck Reeves 

144 NU NO 

WKHK/Richmond, VA' 
PD: Jim Tice 

KFRGAIiverside. CA' 
OMPD: Ray Massie 

MD: Don Jeffrey 
:a Ades 

Wsl>:Nordeynowg.w 
PD: Brett Sharp 

MO Robin Janes 
'.AY WALKER -4v. 

1 DEANA CARTER t. 

lN1AR®de{pWaay, VA' 

PD Chris O'Kelley 
%A450 

WBEEAiochester. NY ' 
OM: Dave Symonds 

PD: Chris Keyzer 

RACHEL 6 ' 

WXXOAtoctlom, IL 

OM/PD: Jesse Garcia 

MD. Kathy Hess 

CUM ,4 

KNCISacramenlo, CA' 
Oir./Prog.: Mao Evans 

APO: Greg Cole 

MD: Jennder Wood 
2 WYNONNA Needs 

1 AARON LINES'(avuges' 

WKCOISaginaw, MI' 
OMPD: Rick Walks 

BRAD PAISLEY Teká% 
BROOKS 6 DUNN 11.e 

WeOONEA -Needs 

WICO;Salisbury, MO 

PoMD' EJ Foss 

IO IERR.C.L. 

KSO/St. Louis ,1,1O' 

MD: Mark Langston 
10 TOE' Kí 

WILJSI. Louis, MO' 
PD: Greg Mozingo 

AMMO: Danny Montana 

KKAT/Salt Lake City. UT 

Po: Eddie Haskell 

2,AKE SeELTON -Hmvj 

KSOP/Sall Lake City, Ill' 
PO: Don Hilton 

APD/MO: Debby Turpin 
4 LISA MARIE PRESLEY -Bleds' 
I DEANA CARTER -Grr 

KUBIJSail Lake City. UT' 
ON/PD: Ed Hill 

MONO: Pal Carrell 
DEANA CARTER' 5.r. 

WYNONNA-Needs- 

KGKL/San Angelo, TX 

PD/MG: David Hdlebeke 
8 kINE URBAN- Ram;ng. 
7 BELUADI BROTHERS -Bums 
6 AARON WATSON 'Reza( 
5 PAT GREEN Was( 
4 KENNY CJESNEY 'Mow- 
? WYNONNA "Needs' 
r JA! "CEO :EA: -r 

KAJASan Antonio, TX' 
OMPD: Keith Montgomery 

APO/MO: Jennie James 
4 BRAG PA a.! - - 

KCYY,San Antonio, TX' 
PO: George King 

KSON,San Diego. CA 

OMPD: John Dimlck 

AMMO: Greg Frey 

ARTY/San Jose, CA' 
PDAAD'. Julie Stevens 

APO: Nate Onion 

KKJG.San Luis Obispo. CA 

PO: Pepper Daniels 

KRAZSanta Bardara, CA 

POND: Rid Barker 
CHk9UE ROBISON Water 

KSNISanla Maria. CA 

PO/MO: Tim Brown 
PEP HMSO': tam 

BLAKE 
.KENNY CHLESNEY Sr- 

suL.naa Ksms 

WCTOSarasota. FL' 
PD/MD: Mark Wilson 

APO: Tracy Black 
'.a Adds 

WJCLSavanaah, GA 

POND: Bill West 
1.33ON -Leië 

rE LA:. '.AIniR Gin' 

K ÇSS e- Tamrai WA 
PD: Becky Brenner 

MD: Tony Thomas 

KRMOShreveport. LA' 
PO: Bob Shannon 

MD: James Anthony 
CL 

EANA DARTER 'Gal 

KXKS/Shreveport. LA' 
OM: Gary McCoy 

PDMO: Russ Winston 

KSUXSioux City, IA 

PO: Bob Rounds 

APORAD: They Michaels 
12 W'YNOrINA "Needs" 

WBYT,Soulh Bend. IN 

PD: Tom Oakes 

APDrMD: Lisa Kash 
J ANNOLANA Needs 

-,DIRES .._. 

KDRKSpokane. WA' 
OMOM. Ray Edwards 

PD/MD: Tony Trovato 

APO: Bob Castle 

KIXZ/Spokane, WA' 
OM: Sonn Rusk 

FUND: Paul Neumann 
4 BILLY CUR9l...', -. 

FNIH HILL S' 

WPIOGSp ingheld, MA 

MOJeshca Tyler 
ONLY PIRR.N.,'. 
FAITH HILL "st 
RACHEL PROCTOR .. 

RUSW Fiend WY -Fre' 

MEMO/Springfield, IL 

PO Dave Shepel 

MD: John Spaulding 

KTTSSpnngrield. MO 

DMPD. Brad Hansen 

WBBS,Syracase, NY' 
OM/PD. Rich Lauber 

APDMD: Skip Clark 
F0.:H NIL Srllr 
KENNY ROGERS -MSSIy 
MCLAYES Ten 

WTNT/Tallahassee. FL 

P0: Kris Van Dyke 

MD Woody Hayes 
5 WYNMMA'Neds' 

WOYK/Tampa, FL' 
OM: Mike Culotta 

PD,rbID: Beecher Martin 

AMMO: Jay Roberts 

WYUU/Tampa 

OM/PO: Mike Culotta 

APD: Will Robinson 

MO: Jay Roberts 
t JOE rllNOLS Snort 
1 DEANA CARTER -G,n- 

WTHI/rerre Haute, IN 

OM/PD: Barry Kent 

MD: Pats Mary 

WIBW /Topeka, KS 

PoMO': Rich Bowers 

WTCMTraverse City, MI 

DMPO: Jack O'Malley 

APO/MO: Ryan Dobny -Hum 
I.; BILLY CURRINGTON -Lase 

lo GAYWALKERiew- 
17 (ON NILL SMr 

KIIMTecson. AZ 

PD: Boa Jackson 

hm:Jobn Collins 

KV00 Tulsa. OK 
0M'. Moon Mullins 
APD MD: Scott Woodson 

3 iiI OCHOS snores 
,AIrNwL1-Stm' 

'N,A,,nRTER'GI; 

WWZD,Tupela. MS 

PDIAP0'MO: Paul Stone 

2 >GACEGILL GILL 

KNUE/IYler- Longview. TX 

PD,MO'. Larry Kent 

WFRGNtica'Rome. NY 

OMPD: Tom Jacobsen 

MD: Malt Reisman 
Ans 

KJUG /Visalia, CA 

POND: Dave Daniels 
I WYNONNA Netas 

coro HILL -Silt 

WACOAVaco. TX 

PO OM Zack Owen 

WMZO.Washinglon. DC' 
DMPD: Jell Wyatt 

APD/MO: Jon Anthony 

Asst. MD: Shelly Rose 

WDELWausau, WI 

POND Jas Caffrey 

W WLWed Pahl Beady, R' 
PO: Milch Mahan 

APO MO' J. R. Jackson 

WOVKAVheeling, WV 

PO/MO: Jimmy HInte 
CENA CARTER G 
KENNY CHESNEY Sleea 
I'MIONNA 'Needs 

KFDI/Wichila, KS' 
PO: Bevedee Brannigan 

APDAAD: Pal James 
3 ERA; PAISLEY -Ceke" , 
3 CLAY WALKER -kw- 
3 BRIAR MCCDMlS Sors 

KZSN/Wichola, KS' 
OM/PO. Jack Oliver 

MD' Dan Holiday 

KLURAVichiva Falls, TX 

POAAO: Brae Warner 
CLAY WALKER Sex - 
DEANA CARTER 'Cc 

WGGY!Wilkes Barre, PA 

PD: Mike Korn ik 

MO Jaymie Gordon 
12 vmhONNA-Nnls' 

DEANA cam 'Cc 

WWOOMiImkghon, NC 

PO: Paul Johnson 
1 CLAY WALKER lea" 

24AÁ CARTER -G, 

KXDO,Yakima. WA 

PD: Dewey Boynton 

MD: Joel Baker 

WGTYTork. PA' 
OMPD. John Pellegrini 
APDMD: Brad Austin 

t VuyNONNA hem s 

BLAKE SHEITON -Mew¡ 
_.AH W'A KE9 

VXDIGA oGstanWerolr {' 
PD: Dave Sled re 

MO: Tim Roberts 
CLAY WALKER -Fev - 

ANA CARTER -Go" 

`Monitored Reporters 

223 Total Reporters 

148 Total Monitored 

75 Total Indicator 
72 Current Indicator Playlists 

Reported Frozen Playlist (1): 
KJLO /Monroe, LA 

Did Not Report, Playlist Frozen (2): 
WPSK/Blacksburg, VA 

WMTZJJohnstown, PA 

www.americanradiohistory.com
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KEVIN CARTER ,ADULT CONTEMPORARY 
kcarter @radioandrecords. corn 

Seattle's Wall Of Women 
Wanna reach females? Sandusky /Seattle has you covered 

ony Coles is the ringmaster of an interesting circus. 
As the PD of Sandusky AC combo KRWM (Warm 
106.9) and KLSY (Mix 92.5) /Seattle, he oversees two 
stations targeted to different yet dangerously overlap- 
ping demos - on purpose. Sometimes they operate as 
perfectly parallel entities. Other times, however, they 
swerve into each other's lane, banging fenders and 
trading paint in the turns. 

When it works, how- 
ever, it's a beautiful thing. 
"The way we look at it, 
it's better to own both 
ACs than to have a com- 
petitor own one of them," 
says Coles. "Even with 
the competition between 
the stations, at least it 
keeps the money in- 
house." Tony 

The Wall Of Women 
On paper, Warm targets 35 -54 

women, and Mix targets 25-49 wom- 
en. It's all part of Sanduskÿ s mas- 
ter plan to own what it affectionate- 
ly refer to as Seattle's "Wall of Wom- 
en." "The thing I stress to the sales- 
people and both airstaffs is that peo- 
ple of similar ages can be very dif- 
ferent," says Coles. 

"Everyone knows a 40- year -old 
woman who wouldn't be caught 
dead listening to a Soft AC station. 
Even if she did listen, she would 
never admit it. We also know a 40- 
year -old who has no idea who 
Smash Mouth is or wouldn't say she 
listens to a station that plays Smash 
Mouth." 

You'd probably figure that these 
two similarly targeted stations share 
a lot of audience. You'd be wrong. 
"Warm shares more with [Clear 
Channel CHR/Rhythmicl KUBE 
and [Infinity CHR /Pop] KBKS than 
it does with KLSY," says Coles. 
"KLSY shares more with [Country] 
KMPS and KBKS than it does with 
Warm. 

"While the stations are very close, 
they have their own unique identi- 
ties -and their target listeners have 
identities. I envision the Warm /Mix 
audience as big sister and younger 
sister. They both watch Friends on 
Thursday night, but they shop at 
different stores. If you look at the hot 
ZIPs for both stations, they're in dif- 
ferent places. Their listeners are dif- 
ferent people." 

Separate But Uneasy 
Things weren't always this clear - 

cut. Coles had programmed Warm 
for three years before adding duties 

Coles 

for Mix in February 2002. 
It was an uneasy alliance 
from the start. 

Although owned by the 
same company, there had 
been a fair amount of in- 
tramural competition be- 
tween the two as they 
fought over demos and ad 
dollars. Before Coles took 
over Mix, he and former 
KLSY PD Barry McKay 

had kept a strict detente between the 
stations. It was a delicate dance. 

"Neither of us ever did anything 
to directly attack the other station, 
but, at the same time, we never did 
anything that would prevent our 
own station from performing well," 
Coles says. 

Suddenly, Coles had to be Dad to 
both stations. He still had his birth 
child to care for, as well as his new- 
ly adopted daughter. His job was to 
not show any favoritism while pro- 
tecting both of them from being hit 
by a car. 

Coles and his two crews had a 
simple mission. "We asked our- 
selves, 'How can we make both sta- 
tions dominant AC radio stations 
yet allow them to have their own 
identities ?" he says. 

When trying to figure out the dif- 
ferences between Warm and Mix, 
comparing the stations' playlists 
doesn't give you the full story. "On 
paper, they may share a lot of com- 
monalities, but in tempo and pre- 
sentation, they could not be farther 
from one another," Coles says. 

"Warm is a classic Soft AC that's 
80% gold and very focused on at- 

work listening, with more music 
and less talk. KLSY is very bright, 
uptempo, and very personality- 
driven, anchored by our 17 -year 
morning show, Murdock, Hunter & 
Alice. 

"There are four to six stations in 
the market playing the exact same 
music, so something had to differ- 
entiate us. Warm has the unique sell- 
ing propositicn that it's the softest 
station on the dial. When it comes 
to KLSY, what are we going to say? 
'We play Phii Collins better than 
anyone else ?' There has to be some- 
thing unique, and the great thing 
about KLSY is its personality." 

Music Meeting 
Of The Minds 

It's easy to picture Coles and his 
two stellar MDs, Mix's Darla Tho- 
mas and Warm's Laura Dane, sitting 
around trying to decide who gets 
custody of which song. "It's very 
interesting sitting in on two music 
meetings each week with different 
MDs and hearing completely differ- 
ent takes on some of the same 
records," Coles says. 

"It's all about what is the best 
sound for the individual station. 
Sometimes I hear a record that Mix 
should be on right away, but I also 
know that this is a great testing 
ground for a record that, when it 
comes out on gold disc, will be per- 
fect for Warm. 

"At the same time, when we have 
some of those soft ballads that are 
more difficult to get to test for Mix, 
I can warm them up on Warm and 
use them down the line on Mix." 

Often, the line gets blurred to the 
point where the same song will 
work for both stations simulta- 
neously - like something by Celine 
Dion, for example. "There are times 
where I wish I could add a certain 
record on Warm or Mix because, 
personally, that's what I'm thinking 
at the time," says Coles. 

"But, at the end of the day, I have 
to remember that I'm ultimately ac- 

"The way we look at it, it's better to own 

both ACs than to have a competitor own 

one of them. Even with the competition 

between the stations, at least it keeps the 

money in- house." 

R &R May 9, 2003 

Seattle Sisterhood 
Here are sample hours from KRWM & KSLY /Seattle 

4=10 
3pm, Wednesday, April30 

3:01: ROD STEWART Forever Young, 1988 

3:07: NORAH JONES Don't Know Why, 2002 

Stopset 
3:17: STEVIE WONDER You Are The Sunshine Of My Life, 1973 

3:21: FAITH HILL This Kiss. 1998 

Stopset 
3:33: JAMES INGRAM I Don't Have The Heart, 1989 

3:37: PHIL COLLINS True Colors, 1998 

3:41: ENGLAND DAN & JOHN FORD COLEY I'd Really Love To 
See You Tonight, 1976 

3:43: JOSH GROBAN To Where You Are, 2001 

3:47: BOB SEGER We've Got Tonight, 1978 

3:51: JIMMY CLIFF I Can See Clearly Now, 1993 

3:55: STEPHEN BISHOP It Might Be You, 1983 

3:59: LUTHER VANDROSS Always And Forever, 1994 

3pm, Wednesday, Apra 30 
3:02: SIMPLY RED If You Don't Know Me By Now, 1989 

3:06: SHANIA TWAIN Man! I Feel Like A Woman!, 1999 

3:10: GREEN DAY Time Of Your Life (Good...), 1997 

3:12: SANTANA f/MICHELLE BRANCH Game Of Love, 2002 

Stopset 
3:24: ROD STEWART f/R. ISLEY This Old Heart Of Mine, 1990 

3:28: NORAH JONES Don't Know Why, 2002 
Stopset 

3:40: ROXETTE The Look, 1989 

3:44: MATCHBOX TWENTY If You're Gone, 2000 
3:48: FLEETWOOD MAC Don't Stop, 1977 

3:52: CELINE DION Have You Ever Been In Love, 2002 

3:56: BLUES TRAVELER Run -Around, 1994 

countable for generating numbers 
for both stations, and if a hit is a hit, 
I'm going to play it on the station 
where it's going to be the biggest hit. 
Sometimes that means playing it on 
both stations." 

Who Gets What 
Promotion? 

There are only a finite number of 
promotional opportunities avail- 
able, so you can imagine two pro- 
motions directors and two sales de- 
partments fighting it out for promo- 
tional dominance. "There are times 
where it's a clear -cut decision," says 
Coles. "For example, a James Taylor 
promotion would go to Warm be- 
cause of image, while Hootie would 
go to KLSY." 

OK, so much for the easy ones. 
"It's always a question of which pro- 
motion makes more sense for which 
station," says Coles. "It's a case -by- 
case call, and, trust me, there are 
some days where I say, 'Man, I hate 
making this call, because the reality 
is, no matter which station I choose, 
it's gonna piss off the other one.' But 
I wouldn't have it any other way." 

That being said, the stations have 
also discovered that there can be 
mutually beneficial opportunities 
for both when they pool their re- 
sources and bring the power of their 
"Wall of Women" to bear. For exam- 
ple, take the Northeast Women's 
Show, a huge annual women's expo. 

"For years, [crosstown Hot AC) 
KPLZ had a lock on that promo- 
tion," says Coles. "For years, all 
three stations fought to get it, but 
KPLZ always got it. This year, tak- 
ing advantage of the wide cross sec- 

tion of women who listen to Mix 
and Warm, we decided to make our 
pitch together, and it worked." 

Dare To Dream 
There's nothing easy about any of 

this, though. "Building an image 
and branding a station isn't some- 
thing that happens overnight," says 
Coles. "Some of these decisions I 

make, like who gets the Kenny Log - 
gins promotion, in the grand 
scheme, may not seem like a big 
thing, but it is all part of the ongo- 
ing branding process. 

"We have two full staffs at both 
stations that are very focused on all 
the small details. My job is to be able 
to step back and say, 'Where do 
these two stations need to be a year 
or two years from now, and what do 
we have to do to get them there? "' 

Coles gives the lion's share of the 
credit to GM Mark Kaye, who sets 
the tone for the entire building. "He 
always makes sure that both stations 
are a priority," Coles says. "When 
Mark is in town, there isn't a single 
day when he has not shown his face 
in both stations. That positive atti- 
tude really starts from the top. As 
long as everyone here sees and feels 
that both stations are a priority, they 
feel they don't have anything to 
worry about." 

Now that each station's identity 
is emerging and their individual 
and collective successes are becom- 
ing noticeable, Coles dares to dream: 
"My happiest day will be when the 
numbers roll off the printer, and 
both stations are tied for No. 1 25- 
54 females. Until then, I can't afford 
to take a day off." 
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Don't Miss The One Great Industry Event Of The Year! 

RR convention: 2003 

ti.>> 

TfATONIN6: 

KEYNOTE SPEAKER 

n 
GIULIANI ********** 

107TH MAYOR 

OF NEW YORK CITY 

FROM 1993 -2001 

********** 

® information: 

ONLINE registration at: 

www.radioandrecords.com 
: FAX this form to: (310) 203 -8450 
: HOTLINE: (310) 788-1696 
: MAIL to: 

R &R CONVENTION 2003 
PO BOX 515408 
Los Angeles, CA 90051 -6708 

® mailing address: 

Name 

Title 

Call Lette s /Company Name Format 

Street 

City State Zip 

Telephone x Faxa 

E-mail 

-\Z FA BENI 

HURRY! 
LAST WEEK TO REGISTER 

AT EARLYBIRD PRICE! 

® registration fees: 

,. $f at h 
Vatild 

1 6 .T 

REGISTRATION FEE Includes admission fo all sessions, cocktail party and hospitality events. 

Q 3 OR MORE* ON OR BEFORE MAY 9, 2003 : S399 EACH 

o SINGLE ON OR BEFORE MAY 9, 2003 : S425 EACI- 

o 3 OR MORE* MAY 10 - JUNE 13, 2003 $450 EACH 

Q SINGLE MAY 10 - JUNE 13, 2003 : $475 EACH 

o EXTRA THURSDAY COCKTAIL TICKETS $85 EACH 

o ON -SITE REGISTRATION AFTER JUNE 13, 2003 . $595 EACH 

a 
All 3 Attendee Names Must Be Submitted Together 

® method of payment: 

Amount Enclosed $ 

Visa O MasterCard O AMEX O Discover O Check 

Account Number Exp. Date 

Print Cardholder's Name 

Cardholder's Signature 

CANCELLATION POLICY: All cancellations must be submitted in writing. 
A full refund less a S100.00 administrative fee will be issued after the convention 
if notification is received on or before May 9, 2003. Cancellations received 
between May 10 -23, 2003 will be subject to a 5150.00 administrative fee. 
No refund will be issued for cancellations after May 23, 2003 or for no shows. 

MERV GRIFFIN'S 

TYPE OF ROOM 

SINGLE /DOUBLE 

CABANA ROOMS 

JR. SUITES 

PENTHOUSE SUITES 

CONVENTION RATES 

$179.00 

$229.00 

$350.00 and up 

$800.00 and up 

For RESERVATIONS, please call: 

(310) 285 -1307 or 1- 800 -HILTONS 
www.beverlyhills.hilton.com 

(Group Code: RRC) 

Tell them it's the Radio & Records Convention. 
Please do not call R &R for hotel reservations. Thank you. 

: To confirm your reservation, your arrival must be 

guaranteed by charging two nights deposit to a major 
credit card, or you may send payment by mail. 

: Deposits will be refunded only if reservation is 

cancelled by May 30, 2003. 
: Reservations requested after May 30, 2003 or after 

the room block has been filled are subject to availability 

and may not be available at the convention rate. 

: Check in time is 3:00 pm; check out time is 12 noon. 

Mailing Address: The Beverly Hilton Hotel 
9876 Wilshire Boulevard, Beverly Hills, CA 90210 

www.americanradiohistory.com

www.americanradiohistory.com


58 AC TOP 30 , L=c2 LL'Liv,LL 

WEEK WEEK 

May 9, 2003 
ARTIST TITLE LABEL(S) TOTAL PLATS PLAYS 

GROSS 
IMPRESSIONS 

IDO) 

WEEKS ON TOTAL STATIONS! 
CHART ADDS 

1 CHRISTINA AGUILERA Beautiful (RCA) 2426 +48 308451 20 10810 

2 2 SANTANA MICHELLE BRANCH The Game Of Love (Arista) 22E8 -29 318654 30 11010 

3 © PHIL COLLINS Can't Stop Loving You (Atlantic) 2133 +32 263602 31 11310 

4 Q NORAH JONES Don't Know Why (Blue Note /Virgin) 1956 +25 241646 30 10010 

5 1© VANESSA CARLTON A Thousand Miles (A &M //nterscopel 1856 0 225615 52 11110 

6 6 FAITH HILL Cry (Warner Bros.) 1758 -93 206859 34 11210 

7 7 DARYL HALL & JOHN OATES Forever For You (U- Watch) 1499 -40 139198 26 9510 

12 Q UNCLE KRACKER Drift Away (Top Dag /Lava /Atlantic) 1382 +287 247113 10 83115 

8 9 SHERYL CROW Soak Up The Sun (A &M //nterscope) 1364 -30 180484 50 10010 

9 FLEETWOOD MAC Peacekeeper (Reprise) 1293 +54 145316 8 10413 

14 CELINE DION Have You Ever Been In Love? (Epic) 1264 +179 212092 3 9514 

10 WHITNEY HOUSTON Try It On My Own (Arista) 1256 +43 180286 12 10110 

16 DANIEL BEDINGFIELD If You're Not The One (Island /(DJMG) 1130 +237 180728 5 98114 

11 14 CELINE DION I Drove All Night (Epic) 1020 -135 108728 16 9011 

13 15 SIXPENCE NONE THE RICHER Don't Dream Its Over (Squint /Curb /Reprise) 983 -106 101137 11 8710 

18 0 FAITH HILL One (Warner Bros.) 924 +103 149941 5 9312 

15 17 JOSH GROBAN You're Still You (143 /Reprise) 845 -185 84350 15 8510 

17 18 PHIL COLLINS Come With Me (Lullaby) (Face Value /Atlantic) 823 -42 109921 9 7910 

20 0 KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 667 +75 133879 15 3613 

28 SHANIA TWAIN Forever And For Always (Mercury / /DJMG) 643 +397 65400 2 72111 

19 AVRIL LAVIGNE I'm With You (Arista) 616 +6 93020 14 3111 

21 ® REGIE HAMM Babies (Refugee /Universal South) 526 +10 54741 17 6110 

23 NATALIE GRANT No Sign Of It (Curb) 438 +21 36255 9 6012 

24 24 JAMES TAYLOR September Grass (Columbia) 346 -70 47565 10 5610 

25 ROD STEWART They Can't Take That Away... (J) 329 +27 61986 3 5314 

26 26 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown /Universal) 268 -20 23073 7 4710 

22 27 DANA GLOVER Thinking Over (DreamWorks) 260 -234 25918 15 4410 

30 COUNTING CROWS Big Yellow Taxi (Geffen //nterscopel 232 +23 50044 2 1918 

29 29 CHRIS EMERSON Broken Heart (Monomoy) 208 -38 18106 5 4110 

¡Debut> ®i MERCY ME I Can Only Imagine (INO /Curb) 206 +52 13436 1 2716 

119 AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networt . Songs ranked by total plays for the airplay week of 
4/27 -5/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. 
Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent oleo 20 weeks on the chart. Most Added is the total member 

of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 

songs with the greatest week -to -week increases in total plays. Gross Impressions equals Average Quarter Hour Persons limes number of plays (times 100). Average Quarter Hour 
Persons used herein with permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003. R &R. Inc. 

New &Active 
SUZY K Teaching (Vellum) 
Total Plays: 152, Total Stations: 35, Adds: 6 

LAURA PAUSINI If That's Love (Atlantic) 
Total Plays: 150, Total Stations: 31, Adds: 5 

STYX Yes I Can (CMC /SRG) 
Total Plays: 124, Total Stations: 31, Adds: 5 

RIC SANDLER I'll Let Ya Know (Rich ID) 
Total Plays: 88, Total Stations: 23, Adds: 2 

FRANKIE J. Don't Wanra Try (Columbia) 
Total Plays: 61, Total Stations: 17, Adds: 5 

RINGO STARR Never Without You (Koch) 
Total Plays: 50, Total Stations 12, Adds: 0 

DAN GARDNER More Tian Life (BOP) 
Total Plays: 28, Total Stations: 16, Adds: 7 

DARYL HALL & JOHN OATES Man On A Mission al-Watch) 
Total Plays: 20, Total Stations: 41, Adds: 40 

Songs ranked by total plays 

Most Added 
www.rradds.com 
ARTIST -'í _,___., 

DARYL HALL & JOHN OATES Man On A Mission (UWatch) 

UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 

DANIEL BEDINGFIELD If You're Not The One (lslandl/DJMG) 

SHANIA TWAIN Forever And For Always (Mercury//DJMG) 

STEVEN CURTIS CHAPMAN How Do I Love Her (Sparrow) 

SIEDAH GARRETT What I Know (Omtown) 

COUNTING CROWS Big Yellow Taxi (Gelfen //nterscope) 

DAN GARDNER More Than Life (BLIP) 

SUZY K Teaching (Vellum) 

MERCY ME I Can Only Imagine ( /ND /Curb) 

LAURA PAUSINI If That's Love (At /antic) 

STYX Yes I Can (CMC /SRG) 

FRANKIE J. Don't Wanna Try (Columbia) 

ADDS 

40 

15 

14 

11 

11 

9 

8 

7 

6 

6 

5 

5 

5 

Sia11160.---rjai t 
"Forever And For Always" 

MOST ADDED again! 
New at: WMTX, KSFI, WTPI & WRAL 

et- R &R AC #1 Most Increased! 
30 * -23* AC Monitor #1 Greatest Gainer! 0 GM 1 

Most 
Increased Plays 
ARTIST TITLE BEL,S) 

SHANIA TWAIN Forever And For Always (Mercury //DJMG) 

UNCLE KRACKER Drift Away (Top Dog /Lava /At /antic) 

DANIEL BEDINGFIELD If You're Not The One (ts /andllDJMG) 

CELINE DION Have You Ever Been In Love? (Epic) 

LEE ANN WOMACK I Hope You Dance (MCA /Universal/ 

ENRIQUE IGLESIAS Hero Onterscopel 

FAITH HILL There You'll Be (Warner Bros.) 

FAITH HILL One (Warner Bros.) 

DIDO Thankyou (Arista) 

TRAIN Drops Of Jupiter (Tell Me) (Columbia) 

TOTAL 
PLAY 

INCREASE 

+397 

+287 

+237 

+179 

+136 

+116 

+110 

+103 

+87 

+84 

R &R Station Playlists have moved to the web. 

See all of our monitored reporters at 

www.radioandrecords.com. 

RJR Packages The Reach 1& Frequency You Need! 

Complete 

0 

Classified 
Advertising 

The leading management daily fax 

radioandrecords.com: 
Radio's Premiere Web Site 

The Industry's Newspaper with the 
largest help wanted section 

Contact LISA LINARES at Ilinares @radioandrecords.com or 310.788.1622 for information. 

www.americanradiohistory.com
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AC 59 

oD May 9, 2003 

IBateTF4eMusic.c0111 
HY 111ïHB1Sr 

Artist Title (Label) 

America's Best Testing AC Songs 12 + 

For The Week Ending 5/9/03 

PHIL COLLINS Can't Stop loving You (Atlantic/ 

HALL & OATES Forever For You (UWatcld 

CELINE DION Have You Ever Been In Love (Epic) 

PHIL COLLINS Conte With Me , Atlantic) 

SANTANA FI MICHELLE BRANCH The Game Of Love (Arista) 

DANIEL BEDINGFIELD If You're Not The One (Island //OMG) 

FAITH HILL One (Warner Bros.) 

CRINE DION I Drove All Night /Epic) 

UNCLE KRACKER Fl DOBIE GRAY Drift Away (lava) 

JOSH GROBAN You're Still You (143 /Reprise) 

SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint /Curb /Reprise) 

FLEETWOOD MAC Peacekeeper (Reprise) 

FAITH HILL Cry (Warner Bros.) 

SHERYL CROW Soak Up The Sun (A &M /lnterscope) 

VANESSA CARLTON A Thousand Miles (A &M /lnterscope) 

KELLY CLARKSON A Moment Like This (RCA) 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

NORAH JONES Don't Know Why (Blue Note /Virgin) 

WHITNEY HOUSTON Try It Cn My Own (Arista) 

CHRISTINA AGUILERA Beautiful (RCA) 

1 

TW LW Familiarity Burn 
Women Women Women 
25 -54 25 -34 35-54 

4.13 4.10 97% 27% 4.14 3.86 4.21 

4.03 4.13 87% 16% 4.11 3.97 4.15 

4,02 68"ó 10% 4.03 4.27 3.98 

3.92 3.99 72% 12D/d 3.97 3.62 4.05 

3.90 3.98 98% 35% 3.89 3.62 3.98 

3.87 3.98 48% 6% 3.93 4.11 3.87 

3.83 56% 11% 3.95 4.09 3.91 

3.77 3.77 96% 26% 3.73 3.89 3.68 

3.76 3.82 82% 16n/e 3.90 4.36 3.80 

3.74 3.77 81% 22% 3.86 4.00 3.82 

3.73 3.75 83% 22% 3.75 3.45 3.83 

3.71 3.75 73% 14D/e 3.66 3.53 3.69 

3.68 3.67 99% 40% 3.67 3.62 3.69 

3.49 3.58 99% 53% 3.41 3.26 3.45 

3.47 3,41 96% 50% 3.47 3.45 3.48 

3.36 3.34 98% 55% 3.43 2.97 3.55 

3.25 3.32 94% 43% 3.25 3.32 3.22 

3.22 3.29 93% 45% 3,14 3.03 3.17 

3.22 3.21 78% 26% 3.30 3.50 3.25 

3.15 3.23 98% 54% 3.10 3.08 3.11 

Total samle size is 291 respondents. Total average lavorabilty estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said theyare tired of hearing the song. Sample 

composition is based on persons 12+. TO = Target Demo (Females 18 -34). Persons are screened via the Internet. Once passed, they can take the music test based on 

the formaU'music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818 -377 -5300. 

RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 

Indicator 
Most Added' 

UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 

DANIEL BEDINGFIELD If You're Not The One (lslandl/OJMG) 

CELINE DION Have You Ever Been In Love? (Epic) 

DARYL HALL & JOHN OATES Man On A Mission (UWatch) 

FLEETWOOD MAC Peacekeeper (Reprise) 

AVRIL LAVIGNE I'm With You (Arista) 

DAN GARDNER More Than Life (DGP) 

SUZY K Teaching (Vellum) 

AMERICAN IDOL 2003 What The World Needs Now... (RCA) 

Recurrents 
MATCHBOX TWENTY If You're Gone (Cava /Atlantic) 

ENRIQUE IGLESIAS Hero (lnterscope) 

LEE ANN WOMACK I Hope You Dance (MCA /Universal) 

FIVE FOR FIGHTING Superman... (Aware /Columbia) 

DIDO Thankyou (Arista) 

LONESTAR I'm Already There (BAIA) 

TRAIN Drops Of Jupiter (Tell Mel (Columbia) 

ENYA Only Time (Reprise) 

CELINE DION A New Day Has Come (Epic) 

H. LEWIS & G. PALTROW Cruisin' (Hollywood) 

LEANN RIMES I Need You (Curb) 

UNCLE KRACKER Follow Me (Top Dog /Lava/Atlantic) 

KELLY CLARKSON A Moment Like This (RCA) 

AVRIL LAVIGNE Complicated (Arista) 

1277 

1232 

1196 

1184 

1108 

1008 

987 

875 

865 

838 

836 

770 

764 

738 

JOHN MAYER Your Body Is A Wonderland (Aware /Co /umbia) 734 

CALLING Wherever You Will Go (RCA) 714 

SAVAGE GARDEN I Knew I Loved You (Columbia) 691 

FAITH HILL The Way You Love Me (Warner Bros.) 657 

JOHN MAYER No Such Thing (Aware /Columbia) 631 

JOSH GROBAN To Where You Are (143 /Reprise) 568 

'N SYNC This I Promise You (Jive) 533 

CELINE DION That's The Way It Is (Epic) 522 

MARC ANTHONY You Sang To Me (Columbia) 506 

Songs ranked by total plays J 

Reporters 
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r.ree:tra 

WBBOAugusta. GA' 
PO Join Patrick 

KNMNAustrn.IX 
POAb.O'NW 
MO SMV pd ja 

DANGeNONER.Vet. 
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PD Cu,s Coney 

KESZNhoenia, AZ 
PD: Shaun Holly 

APOMO- Crag Jackson 

Ig4TaPhoenia,AZ' 
PO:,balOny 

Ig TRMN'MK^Nf" 
5 M'-.6'; T_ :' 

WLTJRitlshuryh, PA' 
PD Chock Stevens 

WSHIIPoDShurgh, PA' 
POND. Ran Anal 

WHOMPodland. ME 
PO Tan Moan 

PKCWPordand. OR' 
D11D. Bill M,rr,kkr 

WWLLProvidence, Rl' 
PO. Tam Bnsrtl 
APO Davey Mans 

WRALMaleigh- Durham, NC' 

OLEPO Kelly 
Wade Fa m,caa 

WRSNRaleigh'Ounham. NC' 
PO Bob Branson 
MO. Dave Han 

KRNOMeno. NV' 
POMO Dan F. 

WTVAAIichmond, VA' 
OLIVO Bill Cahill 

V/SIOBmntlelT+dlhrg,VA 
PO Don 
MDAPD. Dick DmeH 

WRMM,Rochester. NY' 

wó TD.ae.aohi 
McCrea 

r NVlln'FJ'Mtnn'. 
VAL I fATES"Mnsai 

KGBYSacmmenlo, CA' 
PDMD. Brad Waldo 

KYMXSacramenlo. CA' 
Dnmroy Man Evans 
PIT Bryan 

m Dave Demo. . 
KUNSI. Louis. MO' 
PO. Smuey Rivers 
MD J. Doyle 

KBEESaII Lake City. UT' 
PD Rosy Keys 

KSFLSaIt Lake City, UT' 
OWPD Alan Hague 

Ba APDMD. Lance nm 

SIU6 A "..,, , 

KOXT/San Antonio, TX' 
PO. e ó Scarborough 

rap 

KBAY,San Jose .CA' 
Po JIM 
MO. Bob KraMtry 

KSBLSanta Barbara, CA 
APDTAD Ha, Newcomer 

KLSYSeanle-Tacoma. WA 
PO 
MO Tan C '. Dana'mas 

KRWMSeattle- Tacoma, WA' 
PO: Tar, Colas 
MD Isola Dane 

KVKVShrevepod,LA' 

vMG 
AICCPy 

uoa`Leyune HAlman 

WNSNSouth Bend, IN 
POND. Jim Roberta 

KISCSpolane, WA 
OMPO. Rob Harder 
APO: Man Hanes 
MD: Dawn Marl 

IOILYSpokane, WA 
PD Bru Tye 
MD SYw Knits. 

HAIL 6 DATES Masai 
051KI Imhof 

KGBXSpdnglíeld. MO 

OM 
Rich Backer 

00000 
Kelley 

Robe. 

WMAS Springfield. MA' 
PD. Par,l Cannon 
Uo Roo An.my 

KJOYStocNOn,CA' 
PIAID Joran Ch., 

a41ì44;,611 Yet 
,RAMLeJ Wma' 
i:IMNC:ATS 'HN 

aaSANYfR -En ' 

WMTX1Tampa. FL' 00 .y 
AMMO. 

Tw Flwenma 

WRWnoiedo.OH' 
Beth Wheels 
MrkAre 

[5x11: RSO,VGRItO'Oré 

-, 311 KRA;Æ, 

IDAX7JEIIead1, AZ 
OM: &rddy Vr AndW 
PD Bdbby Rich 
APDMD Lmlia Lan 

'it lads 

WLZWA1KCa-flome, NY 
PD P.Y. BrqlMOn 

WASH:Washinglon. DC' 
PD. Slaee Allan 

WEALWess Palm Beatle. R' 
Po 

lack SMCCO1 
Chad Pen, 

WHUO WeslChesler, NY' 0.0 
O 

5 
om 

Pulp 

WMGSWÍIke0 Barte, PA' 
POla: scan Pinup 

PALL a DATES Mror 
5WCA INA \ :a., 

WJBRWilmington. DE' 
PD 61CMn W.sil.e 

MD Kerry Hal 

WCNLAVilmington. NC 
PD. Mie Farrow 
MD Cr., Tho,..,, 

KRBBAWcAita, KS' 

AAPP011O 

Lyman James 
Wars 

WSRSWeecester, MA 
PD Sew Pak 
MD. JCC4 Brun 

WARAVYOrk,PA ' 
PD KwyWat 
APOLO Blei Sen 
3 sHAVA nvA', A. 

1 

*Monitored Reporters 
136 Total Reporters 

119 Total Monitored 

17 Total Indicator 
12 Current Indicator Playlists 

Did Not Report, Playlist Frozen (5): 
WXKC /Erie, PA 
WAFY /Frederick, MD 
WPEUMacon, GA 
WSWT /Peoria, IL 
WGFB /Rockford, IL 
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RECORD 
wl 

Beej 
PD, KLCA (Alice @ 96.5)/ 

Reno, NV 

Reno is a strange little place that has 

an inherent Alternative and Rock lean 

to it. KLCA (Alice © 96.5) is positioned 

as a Hot AC in a messed -up town that 

prefers the gritty stuff, and, damn it all, 

when our audience gets attached to 

something, they refuse to let it 

go. m Lifehouse's "Spin" and Three 

Doors Down's "When I'm Gone" are 

showing just about no burn. Hell, I could probably still 

play Jimmy Eat World's "The Middle" 60 times a week 

and never show any burn on it. O The curious thing 

about our audience is that they don't react on the 

phones much. The only two songs that really jump to 

mind as "phone burners" have been Norah Jones' "Don't Know Why" 

and Evanescence's "Bring Me to Life." With our heavy Alternative 

crossover audience, the Evanescence is the closest thing I've had to 

a no- brainer to jump on early. We're usually pretty conservative about 

these things - which, as you can imagine, sure makes me a hit with 

the record labels. Uh -huh. 

Matchbox Twenty hold at the top of the Hot AC chart for a third 
week with "Unwell" (Melisma/At- 

lantic) and look to be in good position to 
hold for another couple of weeks ... The 
top nine songs remain the same, but 
there's a new entry to the top 10: Train's 
"Calling All Angels" (Columbia) moves 
13 -10' ... Jewel moves into the top 15 

this week with "Intuition" (Atlantic) ... 

Daniel Bedingfield climbs 27 -23* with 
"If You're Not the One" (Island /IDJMG) ... Third Eye Blind, who per - 
formed on NBC's American Dreams the other night as The Kinks, move 
35 -27` with their latest, "Blinded" (Elektra/EEG) ... Sugar Ray make 
the week's biggest move, 40 -29" with "Mr. Bartender (It's Not Easy)" 
(Atlantic) ... Liz Phair takes the Most Added award with "Why Can't I" 

(Capitol) ... Over at AC, Hall & Oates are Most Added with "Man on a 

Mission" (U- Watch) ... Uncle Kracker climbs 12 -8" with "Drift Away" 
(Lava) ... A big move for Shania Twain this week as "Forever and for 
Always" climbs 28 -20` ... The week's lone debut belongs to "I Can Only 
Imagine" by Mercy Me (INO /Curb). - Anthony Acampora, Director/Charts 

artist tlVlty 
ARTIST: Daryl Hall & John Oates 

LABEL: U -Watch 
By MINE TRIAS /ASSISTANT EDITOR 

One of these things is not like the oth- 
ers: A) "Kiss on My List "; B) "Man - 

eater ": C) "I Can't Go for That (No Can Do)'; 
D) "Private Eyes "; E) "Do It for Love." The 
answer? E. Though all are No. 1 hits by 
Daryl Hall & John Oates, the rest were 
hits by the duo in their heyday. "Do It for 
Love" marked the beginning of a come- 
back for the pair, and the song reached 
No. 1 on R &R's AC chart last year. 

Hall & Oates formed their prolific hit - 
making team in Philadelphia more than 
30 years ago. Influenced by the soul 
stylings of such greats as The Tempations 
and Curtis Mayfield, Hall & Oates devel- 
oped a signature sound that has led to the 
sales of more than 60 million albums dur- 
ing their career. 

They're currently adding to that total, 
thanks to "Do It for Love." The song was 
an inadvertent hit. Included on a great- 
est hits album that was released in con- 
junction with the Hall & Oates episode of 
VH1's Behind the Music, "Love" took off. 
"It's a thrill to be back on radio again," 
remarks Hall. Oates adds. "Having a hit 
does give an edge of excitement to the 
proceedings and career in general." 
Though both currently have solo projects, 
that doesn't mean they don't have time to 
get together and make good music. 

Do It for Love is the duo's 21st album, 
and their first set of recordings since 
1997's Marigold Sky. Produced by Hall 
and bassist T Bone Wolk, Love is a con- 
tinuation of the '80s sound that made 
Hall & Oates famous. "I believe the feel- 
ing that underpins this recording has a 
lot to do with the two men who are feel- 
ing good about what they're doing and 

why they're doing it," explains Oates. "It's 
a testament to the fact that passion for 
one's work doesn't have to diminish with 
experience." 

"Our mission now is to get it out there 
and be honest," says Hall. "The mission 
is to get outside the box. It's a very home- 
made kind of record. We followed our own 
instinct rather than listen to other 
people's suggestions. It's really a culmi- 
nation of all the different stylistic direc- 
tions we've gone in, and pulling it all to- 
gether and focusing it in one place. It's a 
very organic record. It's emotional, it's got 
soul, it's got great songs and melodies - 
all the things that people think of when 
they think of Hall & Oates are very much 
in evidence here." 

And Hall & Oates are surely accom- 
plishing their mission. After scoring an- 
other top 10 hit with "Forever With You," 
they're at it again this week with the 
third single from Love, "Man on a Mis- 
sion." The track earned Most Added hon- 
ors at AC with 40 adds and lands at New 
& Active on R &R's AC chart. 

To keep the Hall & Oates phenomenon 
alive, the legendary artists will embark 
on a North American summer tour begin- 
ning June 25. The tour kicks off in N. 
Tonawanda, NY at the New Melody Fair. 
Kenny Loggins co- headlines with the duo 
beginning August 19 in Chicago. The per- 
formance schedule will then wind down 
at the end of August. 
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HOT AC TOP 40 
OH May 9, 2003 

THIS 
a!7,' < ARTIST nT' -E LABELS, 

TOTAL I - GROSS WEEKS ON TOTAL STATIONS' 
PLAYS PLAYS IMPRESSIONS CHART ADDS 

IOOI 

Most Added 
MATCHBOX TWENTY Unwell (Melisma /At /antic) 3737 +81 361637 13 8811 

www.rradds-corn 

UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 3447 +75 325658 16 8310 ARTIST TITLE LABELISI ADDS 

AVRIL LAVIGNE I'm With You (Arista) 3178 .164 300478 23 8510 
LIZ PHAIR Why Cant I /Capitol/ 15 

SUGAR RAY Mr. Bartender (It's So Easy) (Atlantic) 9 

3 DOORS DOWN When I'm Gone (Republic /Universal) 3088 +110 298211 22 7310 
JOSH KELLEY Amazing (Hollywood) 8 

COUNTING CROWS Big Yellow Taxi (Geffen /Lnterscopel 2791 +16 275070 22 8511 LIVE Heaven (Radioactive /MCA) 8 

COLDPLAY Clocks (Capitol) 2677 +68 283117 17 8311 DANIEL BEDINGFIELD If You're Not The One dslandl /OJMG) 7 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 2476 -91 237508 24 7810 JUSTIN TIMBERLAKE Rock Your Body (Jive) 6 

AUDIOSLAVE Like A Stone (lnterscope /Eplcl 5 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 2396 +125 249236 12 8310 
JACK JOHNSON The Horizon... (Moonshine ConspiracylUniversall 5 

JOHN MAYER Why Georgia (Aware /Columbia) 2292 +116 223437 15 8011 KELLY CLARKSON Miss Independent (RCA) 5 

TRAIN Calling All Angels (Columbia) 2169 +260 224491 5 8611 JEWEL Intuition (Atlantic) 4 

GOO G00 DOLLS Sympathy (Warner Bros.) 2107 +108 215706 11 7911 FRANKY PEREZ Something Crazy (Lava) 4 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 1973 52 215302 37 7310 
THIRD EYE BLIND Blinded When I See You) (E /ektra /EEG) 4 

SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 1874 -99 184344 31 7410 

EVANESCENCE Bring Me To Life (Windup) 1765 +114 181885 8 6311 

JEWEL Intuition (Atlantic) 1589 +233 157805 4 7314 

FLEETWOOD MAC Peacekeeper (Reprise) 

CHRISTINA AGUILERA Beautiful (RCA) 

MAROON 5 Harder To Breathe (Ottone /Jl 

1486 

1097 

945 

+50 

122 

+62 

140353 

90004 

92542 

8 

20 

8 

6810 

4811 

4112 

11p 
'7$OLi 3 7, YIP 

LISA MARIE PRESLEY Lights Out (Capitol) 920 +8 114447 11 5511 New at: WPLJ, KIMN, WKRQ, WVMX 
CHANTAL KREVIAZUK In This Life (Columbia) 911 +76 104028 10 5212 m -o R &RAC 

NORAH JONES Come Away With Me (Blue Note /Virgin) 773 +38 115247 8 3911 ® -® R &R Hot AC 

LIFEHOUSE Take Me Away (Dream Works) 652 +59 48527 7 4213 18` -25* Adult Contemporary Monitor #3 Greatest Gainer 
27' -23' Top 40 Adult Monitor 

DANIEL BEDINGFIELD If You're Not The One (island /IDJMG) 644 +132 47160 6 3217 

HOOTIE & THE BLOWFISH Innocence (Atlantic) 599 -51 69742 10 4111 0 MOST ADDED AGAIN! r 
JOSH KELLEY Amazing (Hollywood) 524 +61 56668 5 4618 

ISLAND THE ISLAND DER JAM MUSIC GROUP A UNIVERSAL MUSIC COMPANY 

BON JOVI Misunderstood (Island /IDJMG) 521 -243 71463 19 3510 

THIRD EYE BLIND Blinded (When I See You) (Elektra /EEG/ 507 +105 50498 4 3614 

FRANKY PEREZ Something Crazy (Lava) 505 +60 38800 4 4214 Most 
SUGAR RAY Mr. Bartender (It's So Easy) (Atlantic) 467 +220 72199 2 3919 Increased Plays 
DANA GLOVER Rain (Dream Works) 431 +15 22872 6 3012 TOTAL 

FEEL Got Your Name On It (Curb) 422 -30 22948 8 2610 
PLAY 

ARTIST . . ... INCREASE 

NO DOUBT Running (lnterscope) 415 117 45852 12 2610 TRAIN Calling All Angels (Co/uzzrbia) +260 

SISTER HAZEL Your Mistake (Sixth Man) 356 64 44789 12 2110 JEWEL Intuition (At /antic) +233 

SIXPENCE NONE THE RICHER Don't Dream Its Over (Squint /Curb /Reprise) 355 -99 28335 15 3710 
SUGAR RAY Mr. Bartender (It's So Easy) (Atlantic) +220 

DANIEL BEDINGFIELD If You're Not The One (Island /IDJMG) +132 
ROBBIE WILLIAMS Feel (Virgin) 351 .65 30091 9 2710 

LIVE Heaven (RadioactivelMCA) +126 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 342 +69 26982 2 2715 JASON MRAZ The Remedy II Won't Worry) /Elektra /fEG) +125 

PHIL COLLINS Can't Stop Loving You (Atlantic) 307 +31 28498 15 910 JOHN MAYER Why Georgia (Aware /Columbia) +116 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 287 +39 29528 2 1616 EVANESCENCE Bring Me To Life (Wind-up) +114 

AVRIL LAVIGNE Losing Grip (Arista) 281 +39 36935 1 1413 
3 DOORS DOWN When l'm Gone /Republic /Universal) +110 

GOO G00 DOLLS Sympathy (Warner Bros.) +108 
JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) 244 +44 24780 1 2615 

89 Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
4/27 -5/3 Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are lied in total plays. the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R8R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003. The Arbitron Company). © 2003, R8R. Inc. 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 
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On the highway to heaven .. . 

WBMX /Boston WTMX /Chicago WLNK /Charlotte WSSR /Tampa WMBZ /Memphis 

WKRa /Cincinnati WENS /Columbus WZPL /Indianapolis KRBZ /Kansas City KAMX /Austin 
KZON /Phoenix KMXB /Las Vegas KPLZ /Seattle KRSK /Portland KEZR /San Jase 

KaMB /Salt Lake City KENZ /Salt Lake City 

radioacfire EXPLODING AT HOT AC!! 
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CrßaleiheMusic.clom In IIHIIIKItIi" 

America's Best Testing Hot AC Songs 12 + 

For The Week Ending 5/9/03 

Artist Title (Label, TW LW Familiarity Burn 
Women Women Women 

18 -34 18 -24 25 -34 

MATCHBOX TWENTY Unwell (Atlantic) 4.27 4.26 94% 15% 4.33 4.32 4.35 

G00 GOO DOLLS Sympathy (Warner Bros.) 4.23 4.13 17y/o 7% 4.37 4.41 4.31 

EVANESCENCE Bring Me To Life (Windup) 4.15 4.11 83% 15% 4.25 4.31 4.12 

3 DOORS DOWN When I'm Gone (Republic/Universal) 4.06 4.10 95% 34% 4.17 4.17 4.18 

MAROON 5 Harder To Breathe (Octone/J) 3.98 4.04 51% 6% 4.10 4.22 3.89 

LIFEHOUSE Take Me Away (Dream Works) 3.90 3.92 59% 7% 4.06 4.30 3.71 

JASON MRAZ The Remedy II Won't Worry) (Elektra /EEG) 3.87 3.90 70% 11% 3.89 3.96 3.76 

TRAIN Calling All Angels (Columbia) 3.86 3.91 66% 7% 3.93 3.98 3.85 

COLDPLAY Clocks (Capitol) 3.84 3.89 87% 26% 3.79 3.80 3.76 

DANIEL BEDINGFIELD If You're Not The One (Island/1DMG) 3.72 - 55% 12% 3.80 3.85 3.69 

JOHN MAYER Why Georgia (Aware /Columbia) 3.67 3.72 88% 24% 3.70 3.74 3.63 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 3.62 3.58 99% 55% 3.64 3.72 3.50 

BOOTIE & THE BLOWFISH Innocence (Atlantic) 3.61 3.66 57% 10% 3.53 3.56 3.49 

AVRIL LAVIGNE I'm With You (Arista) 3.59 3.60 97% 49% 3.67 3.61 3.76 

SANTANA FI MICHELLE BRANCH The Game Of Love (Arista) 3.57 3.65 98% 57% 3.51 3.48 3.55 

CHANTAL KREVIAZUK In This Life (Columbia) 3.53 3.57 48% 9% 3.50 3.48 3.55 

SIXPENCE NONE THE RICHER Don't Dream Its Over (Squint /Curb /Reprise) 3.51 3.56 83% 26% 3.45 3.58 3.26 

BON JOVI Misunderstood ( /s/and/ /DJMG) 3.50 3.55 89% 30% 3.54 3.60 3.44 

UNCLE KRACKER FI OOBIE GRAY Drift Away (Lava) 3.50 3.54 85% 29% 3.54 3.66 3.34 

JEWEL Intuition (Atlantic) 3.47 3.56 60% 11% 3.44 3.33 3.65 

NO DOUBT Running (lnterscope) 3.46 3.57 84% 30% 3.48 3.49 3.45 

FEEL Got Your Name On It (Curb) 3.40 28% 5% 3.44 3.60 3.19 

FLEETWOOD MAC Peacekeeper (Reprise) 3.37 3.36 58% 14% 3.27 3.06 3.56 

NO DOUBT FI LADY SAW Underneath It All (lnterscope) 3.33 3.39 98% 60% 3.44 3.44 3.45 

NORAH JONES Come Away With Me (Blue Note /Virgin) 3.31 3.40 86% 35% 3.38 3.32 3.49 

KID ROCKFI SHERYL CROW Picture (Atlantic) 3.30 3.35 98% 57% 3.38 3.43 3.29 

NORAH JONES Don't Know Why (Blue Note /Virgin) 3.30 3.37 94% 51% 3.33 3.23 3.51 

CHRISTINA AGUILERA Beautiful (RCA) 3.25 3.24 96% 53% 3.36 3.45 3.18 

LISA MARIE PRESLEY Lights Out (Capitol) 3.20 3.07 74% 19% 3.11 2.95 3.39 

Total samle size is 613 respondents. Total average lavorabilty estimates are based on a scale of 1 -5. (1= dislike very much, 5= like very much). Total 

familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they 

are tired of hearing the song. Sample composition is based on persons 12 +. TO = Target Demo (Females 18 -34). Persons are screened via the 

Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace 

callout research. The results are intended to show opinions of participants on the the Internet only. Ra'eTheMusic is a registered trademark of 
RateTheMusic.com. The RTM system, is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by 
Mediabase Research. a division of Premiere Radio Networks. 
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Indicator 

Most Added" 
JUSTIN TIMBERLAKE Rock Your Body (Jive) 

KELLY CLARKSON Miss Independent (RCA) 

COLDPLAY Clocks (Capitol) 

DANIEL BEDINGFIELD lí You're Not The One (ls /and /1DJMG) 

WAYNE WONDER No Letting Go (VP /Atlantic) 

311 Amber (Volcano) 

JACK JOHNSON The Horizon Has... (Moonshine Conspiracy /Universal) 

LIVE Heaven (Radioactive /MCA) 

STACIE ORRICO Stuck (Forefront /Virgin) 

New &Active 
FAITH HILL One (Warner Bros) 

Total Plays: 225, Total Stations: 24, Adds: 1 

LIVE Heaven (Radioactive /MCA) 

Total Plays: 218, Total Stations: 24, Adds: 8 

PLUMB Real (Curb) 

Total Plays: 202, Total Stations: 18, Adds: 1 

WALLFLOWERS How Good It Can Get (lnterscopel 

Total Plays: 169, Total Stations: 17, Adds: 0 

BLUE MAN GROUP FIDAVE MATTHEWS Sing Along (Laval 

Total Plays: 160, Total Stations: 11, Adds: 2 

BROOKE Coming Home (Artemis) 

Total Plays: 107, Total Stations: 10, Adds: 0 

VONRAY I'll Show You (Elektra /EEG) 

Total Plays: 65, Total Stations: 11, Adds: 3 

LIZ PHAIR Why Can't I (Capitol) 

Total Plays: 16, Total Stations: 15, Adds: 15 

Songs ranked by total plays 

Reporters 
WKuD;Akron, OH' 
PD Korth Kendy 

M1I DPmme De Lyylin Kelly 

WRVEAIbany. NY' 
PD'. Randy McCann 

MD' Ted Hulse 

KPEK'Albuguergue. NM 
OM: Bill May 
PO: Mlke Parsons 
MD Kenya 
APO: Jamey Banns 

AMU/Anchorage. AK 
PD Rosy Lennon 
MD'. Monika Thomas 

KAMXAstin. rX' 
PO. Scooter B. Stevens 
MD Clay CuBer 

h so EYE KAD'h.reta 

KLLYRakersñeld. CA 
POMD: EJ. Tyler 
APD. Erik Fox 

WWMXBahimore. MD' 

PD Steve eBnlPunira 
MD-. Ryan Sampson 

WMU/Bineingham, AL 
PDMD: rom HannNn 

JDSNSNIEY 'Arne .ry 

WBMXBoslon. MA' 
VP,Pmry GmreggVassell 
k10. Mlke MulbneSy 

WTSS;BNFJIo. NY 
PO: Sue 0 Neil 
MD. Rob Lucas 

WCODrtmtaagqpe Cod, MA 

M0 Cheryl 
g 

Park 

WMTtedar Rapids, U 
POND: Mike BMkemae 

WALL Charleston. SC 
PD. Brant McKay 

raver 

WLNKtharlotle. NC' 
OM: Tom Jackson 
PD Neal SWrw 
APD: Crans Al 

Derek Janes 

WINWthicaga, IL 
PD: Mary Ellen Kadiimke 
Bardon Mg.: Bam James 

LZPIdc'Calf 

WARD/Cincinnati. DH 

OM: Chuck Finney 
PD: Tommy Frank 
APD Grover Colins 
MO: Sien Douyas 

WVMXtincinnda, OH' 
PO: Stew Bender 
MD: Slam Binnen 

'AVF'L EE ^':'. .x 

WMVXtleveland. OH 
PO: Dave Pooch 
MD: Jay Hudson 

ACas 

WDALtleveland. OH 
PD: Allan Fee 
MD: Rebecca Wipe 

KVUUtolorada Springs, CO' 
PD: Kevin Callahan 

APDMD: Andy Carlisle 
6 - HA..i'IM ASJ_E0.e'Eöht 

- 9 DM111 OE DINBrIELD'One" 

WBNS Colmks. OH' 
; PD. Jeff Ballennne 

MD Robin Cole 

KKPN.Corpus Chnmi. TX' 
PD. Jason Hillery 
MD Derek Lee 

KO MUM IIas-Ft. Worth. TX' 
PO: Pal McMahon 
MD: Lisa Thomas 

.:s. a 

WDADDanbury. CT 
PO Bill Troha 
MD -. Sharon Kelly 

WMMXDaylon. OH' 
PD Jeff 

KALCDenver- Boulder. CO' 
OM. Mike Stem 
PD. BJ. Hams 
APOMD Noonan 

KIWI/Denver-Boulder. CO' 
PO: Ron Hann 
APDMD: wham GIRON 

KSTLDes Moines, IA ' 
OMPD. Jim Schaefer 
MO'. Jimmy Wnght 

WOVD :Delroi6 MI' 
PD G'R Atisbam 
APD. Rob Hazeeon 
MD Ann Delis 

WKMXDOthan, AL 

OMTID. Phil Thomas 

WNKI/Elmira. NY 

PL.: Scott Peubone 
'eTIA. 

ASH FI Paso. TX 
OM. Courtney Nelson 
PDMD: Crans Elllon 

WINKFI. Myers, FL' 

Seo DMO Marshal, 

WMEE/FI. Wayne. IN' 
PD. John O'Rourke 

MD. Clins Cage 

KALLFresno CA 
OMPD: E Caris Johnson 
APD' Laune West 
MD: Clins Blood 

WVT6Grand Rapids. MI' 
PO'JohnPatrick 

APD: Ken Evans 

WOZNIGreensh«D. NC' 
PO: Steve Williams 
MD Eric Gray 

WIKZAl oem. MD 
PD RIRockAle Alexander 
MD'. Jeff Rotemu 

WNNK/Harnsburg, PA' 
PD -. John O'Dea 
MD. Demy Logan 

WTICHardord. CT 
PO: Stew Saltuny 
APOrMO:Jeannine Jersey 

KHMXIHauMOO- GalvesIon, TX' 
PO: Marc Shemin 

WENS IN' 
OAVPD. Greg Dunkin 
MD: Jim Cenone 

WZPLlndianaoohs, IN' 
PD Scott Sands 
MD. Dave Decker 

XMXB1as Vegas. NV' 
OM: Cat Thomas 
POND. Charese Fmg' 

WMXLtexinglon- Fayege, KY' 
PD: Jill Meyer 

KURBAiIIe Rock. AR 
PD: Randy Cain 
APD. Aaron Anthony 

KYSRALpos Angeles, CA' 
VP/Programming 

Chris nez 
lin Nay 

- 
- - 

WMADMadisoo, WI' 
Po. Mike Ferns 

MO. Lain Fwd 

WMBLMemphis. TN 
oar: Jeny Den PD: Krmner OIA 

OVE'I+ 

WMC Memphis. TN' 
PD Chris Taylor 
MD: Toni St. James 

WKTLMilwaukee. WI' 
0M. Rick Belch 
PD: Bob Walker 

WMYXRAilwaukee, Wl' 
PD: Tom GieN 
APDMD Mark Renards 

KSTPAAinneapolis, MN' 
Leighon Peck 

MD. Jill Roan 

. ,..,:.:AVtSNE "LosrK' 

K050 Modesto. CA' 
PD. Max miller 
MD. Donna Miller 

WJLKRAonmomh.Ocean. NJ 
OMPD: Lou Russo 
MD: Debt:. Mania 

KCDURAOntereySalinas. CA' 
0,550; Mike Skor 

WKZNNew Orleans, LA' 
011)20. John Rodents 
APD: Duncan James 
MD. Stevie G 

WPIJ New York. NY' 
VPProg' Tom Cuddy 
PD' Scott Shannon 
APD'MO: Tony Mascaro 

WPTÚNodolk. VA' 
PD Steve I.IcKay 

KY'S/Okahoma Ciry. OK' 
OM' Chris Baker 
PDMO: Ray Kalusa 

KSRZ/Omaha. NE' 
PD: Erik Johnson 

WOW/Orlando, FI. ' 
PD/APD: Jett Cushman 
MD. Laura Francis 

KBBY/Bxnard-VenWra, CA' 
PD: J. Low 
APO/MD: Darren McPaka 

V 

WJLDPemaeMa,FL 
ow Are Mahoney 
PD: moo Lk-Comes 
APOr/AD. Blab 0 right 

S DATES 'Msve-' 
wNP.ay Ito, 

WMWXPhiladelphia. PA' 
CMPO Gerry DeFranasco 
APOMD. Joe Prone 

KMXP/Phoenix, AZ 
PD -. Ron Praia 
MO John Pnneipale 

WZPT/Pillsburgh, PA' 
PD' Kenh Clark 
APDRAD Jonny HarMell 

+_. L,:ARlry :'.ss 

WMGKPOrlland, ME 
PD Rand Kirshbaum 
APD'MD': Ethan Minton 

KBSKPorlland, OR' 
PD. Dan Pers,hi 
MD. Sheryl Stcieevan 

WRFY,Aeading, PA' 
PO,MO. Al Burke 

WSNE;Pmvidence, Rl' 
PO' Bill its 
MD. Gary Trust 

KLCAAeno. NV' 
Po Bee, 

MO: Conne Wray 

KNVDAeno, NV' 
MD: Heather Combs 

WMXBlaiohmond, VA' 
PD: Tim Baldwin 

MO: Shen Bienks 

WVORRtotlleshr, NY' 
PD: Dave LAFrois 
MO Joe Bonacci 

:cAv...-... 

KLZOBacramenlo, CA' 

POrmro99. 
M1ark Evans 

APD/MD Matthews 

KYKYSI. Louis. MO' 
PD Smokey RIVETS 
APO/MD. Greg Hewn 

WVRV.SI Louis. MO' 
PD: Many Link 
MD. Jill Oeste 

KERB/Sag Lake City, UT' 
OM: Alen Hague 
PO: Mike Nef 
APDMD: J J. Riley 

KFMBSan Diego. CA' 

APD JenD 
Johns., Jdtru 

Smell 

KMYVSan Diego, CA' 
PD: Duncan PaNOn 
APOMD:MeI McKay 

coman Francisco. CA' 
PD: Michael Marlin 
MD: Jemes Baker 

KLLC/San Francisco. CA 

PD John Peales 
MO: Derek Madden 
6 VEJE SINN In err 

/hita l 
VACCnw'Ny) uoG 

X¢RSan Jose. CA' 
PD Jim Murphy 
APOMD: Michael Marina[ 

KRUZ/Sanla Barbara. CA 
MD: Mandye Thomas 

KMHXSanta Rosa. CA' 
PD: Mark Thomas 

KPLASeaBle- Tacoma. WA' 
PD- Kent Phillips 

MD: Aida HasImoto 

WHYN/Spnngtield. MA' 
OM/PO Pat McKay 
APD: Malt Gregory 

WSSR/rampa, FL' 
OM: Jett Ka pug 

APDN Schreiner 
MD: Knsry Knight 

WW YWTbledo, OH' 
OM:Tim Roberts 
PD: Slew Marshall 
APD/MD: Jell Wicker 

YDNPpY'ç,ea' 

AWN/Traverse City, MI 
PD'. Rob Weaver 
MD: Hearne Leigh.. 

KZPr/Tucson, A2' 
PD: Carey Edwards 
APOAAD: Laie Lois 

LIZ RMIa' fact 

KIZSITutsa. OK' 
Intenm POAPDMD -. Kim 
Gwen 

WAD/Washington. DC' 

óO: Kenny King 
MD: Card Farne 

WWZLWashmglon, DC' 
PD- Mike Edwards 
APDMD. Sean Sellers 

VAR[% PMABStlLR' 
PD: Russ 
APD/MD: Amy &nano 

E J'MA4 VArbEOS -Silo 
- 055I..5 

KFBLWIchHa. KS' 
PO Barry Mc 
MD: Scary 

SJ:.4n PA. 

WXLONIorcester. MA' 
APO/MD: Becky Nichols 

',0 A:0 

VMD'A WbeLUn 
OWPD Dan RIVETS 
MD Mark French 

*Monitored Reporters 
99 Total Reporters 

89 Total Monitored 

10 Total Indicator 
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CAROL ARCHER SMOOTH JAZZ May 9, zoos R&R 63 

¡ carcher @radioandrecords.com 

Mindi Abair Rocks 
(Just Add Salt And Lime) 

Destiny, DNA and determination paved the way for the 
bright new star, but talent is taking her to the top 

he meteoric eight -week rise of Mindi Abair's single 
"Lucy's" set a record for a new artist going to No. 1 on 
R &R's Smooth Jazz chart. The track, from her ac- 
claimed GRP debut, It lust Happens That Way, is cur- 
rently in its seventh week at No. 1. 

Abair's lifelong journey in music 
began practically at birth: Her fami- 

ly toured with the tight nine -piece 
blue -eyed soul band The Fabulous 
Entertainers. Her father, Lance, 
sang, played saxophone and key- 
boards and performed comedy rou- 
tines. He remembers that, even then, 
his daughter's musical gifts were 
apparent. "As a little girl she imme- 
diately learned any song we played. 
Then she'd sing it back to us with 
perfect pitch," he says. 

Abair's piano studies began at 

age 5, after her family settled perma- 
nently in St. Petersburg, FL. Three 
years later she picked up a saxo- 
phone for the first time, when a 

teacher asked band students to 
choose their instruments. 

Milestones 

A lot of water has passed under 
the bridge for Abair since then, in- 
cluding the years she paid her dues 
playing in the bands of The Back- 

street Boys, Mandy Moore, Adam 
Sandler, Jonathan Butler and others. 
As she contemplates the road that 
brought her to a No. l Smooth Jazz 

"I went through 

a phase where I 

thought I had to 

wear men's suits 

to be taken 

seriously, to be 

respected as a 

writer and a 

player." 

Mindi Abair 

record, she says, "Being a sax play- 
er means it's hard to ignore jazz. My 
dad was the only sax player I lis- 

tened to for a long time; then I start- 
ed listening to Glenn Miller and the 
big bands. 

"I discovered David Sanborn in 

high school; any sax player who 
says he wasn't influenced by San- 
born is totally lying. He bridged the 
gap for me between pop and jazz." 

Contemporary jazz pioneers 
The Yellowjackets provided fur- 
ther inspiration. "I knew every 
note of their music - played 
along with all their records - and 
saxophonist Mark Russo was a 

god to me," Abair says. 
Her father's admiration for Can- 

nonball Adderley added more fuel 
to the fire. "What drew me to Can- 
nonball was his sound, which em- 
bodies everything a saxophone 
player's sound should be -big and 
full and meaningful," Abair says. 
"He has great technique and sense 
of melody, and sounds like he 
means every note he plays. He and 
his brother wrote amazing songs 
that were such fun and conveyed a 

sense of their personalities." 
Abair was unfamiliar with John 

Coltrane, Charlie Parker or Miles 
Davis until she enrolled at Boston's 
prestigious Berklee College of Mu- 

sic. Jazz quickly became her main 
interest after someone played Col- 
trane for her. "His music was edu- 
cated - so thoughtful and intellec- 
tual - and he had an approach like 

no one else," she says. "Coltrane 
didn't play licks; he had his own 
voice, and I thought it was a cool 

one. The compositional part of me 
was drawn to Miles and, later, 
Wayne Shorter, with unique voices 
that changed music." 

Groovology 

Abair is quick to acknowledge her 
smooth jazz contemporaries' musi- 
cianship too: "You don't get into this 
world without being able to repre- 
sent. Jonathan Butler is one of my 
favorite artists. What a spirit! You 

get a part of him - the truth! - 
with every note he sings or plays. 
There were times onstage with him 
that I was so mesmerized I'd forget 
to come in for my part. 

"Any sax player 

who says he 

wasn't influenced 

by Sanborn is 

totally lying." 

"Gerald Albright is a great artist 
who has it all - the sound, tech- 
nique and humility. I have amazing 
respect for Dave Koz. He's the 
consummate writer. A couple of 
years ago at the Berk's Jazz Festival, 
Dave cornered me. He insisted I had 
to get off the road, do my own thing 
and make a saxophone record. He 
sparked me and helped make this 
happen. 

"As a fan, I know the difference 
between great chops and sincerity. 
Kenny Garrett can play a note, 
down it for five minutes and capture 
my undivided attention. He's from 
the Maceo Parker school, as my dad 
is. Maceo wasn't thought of as a jazz 
player, but he could sit on one note 

and you'd wonder, 'How's he doing = 
that ?" 

High Life 

Abair goes on, "I'm hugely am- 

bitious. I want to take over the world 
absolutely every day. All artists go 
through phases of influences and 
inspirations; it's an evolving pro- 
cess. My life took many turns to get 
to the point where I can express in 

solid form who I am and what I 

have to say, but it was always my 
plan to be an artist. 

"I'm not a reluctant star. I love 
being in the spotlight. We all have a 

glamorous view of fame, but two 
years with The Backstreet Boys 
showed me what it's really like. 
There were always a thousand girls 
running after the bus. I was just in 
the band, but I couldn't go shopping 
without getting mobbed. The Euro- 
pean tabloids called me 'the girl- 
friend,' but I never was! 

"I came away wanting to make 
the music I want to make, to be an 
artist and have a good time. The at- 
traction isn't that kind of fame. To 

make a record of what's in my heart 
and express it through music is 

amazing to me." 
It Just Happens That Way was pro- 

duced by Abair's longtime friend 
and collaborator Matthew Hagar. 
She says, "We met at Berklee, have 
played in tons of bands together, 
and moved to L.A. from Boston 
around the same time. Matthew and 
I and our circle of friends are all part 
of one another's music; you play 
with friends because you can't pay 
players when you're coming up. 

"I wrote 30 songs for It Just Hap- 

pens That Way. I wanted people to get 
the right pichue of me -a complete 
thought, a journey from beginning 
to end. Matthew and I wanted to let 

the record breathe to be whatever it 
was going to be." 

A Love Supreme 

Abair goes on, "When I sat down 
with Verve VP /A &R Bud Hamer to 
discuss the direction for the album, 
he asked me what production styles 
appeal to me. I gave him a list of 
songs with the rawness and loopy, 
laid -back, broken -down guitar 
sound I like, including Eagle Eye 
Cherry's 'Save Tonight.' I didn't 
want to do a cover, but it's an ultra - 
cool song that fit perfectly. 

"'Lucy's' is a tribute to Lucy's El 

Adobe, a Mexican restaurant that's 
our neighborhood hangout. It 
seemed right to name the song af- 

ter the place where Matthew and I 

have spent so much time talking 
about our dreams. Another song on 
the record that's close to my heart is 

'Momo,' which is cool and moody. 
There was a moment in the studio, 
when Michael Landau was laying 
down his guitar part, that I had tears 
in my eyes and so did Matthew." 

It's no surprise that the music cur- 
rently playing on Abair's iPod is 
strictly eclectic. "Coldplay, which I 

"My life took 

many turns to get 

to the point where 

I can express in 

solid form who I 

am and what I 

have to say, but it 

was always my 

plan to be an 

artist." 

can't stop listening to; I've always 
got Cannonball; Nancy Wilson; 
Sadé s Lover's Rock; Foo Fighters, 
which is genius- one of the groups 
who will endure from this era; Dav- 
id Bowie's Best Of; the new David 
Sanborn, which is phenomenal; and 
Norah Jones." 

Somethin' Else 

Abair pauses thoughtfully before 
speaking about being a woman in a 

male- dominated business: "I've 
never given much thought to 
whether it's been harder for me be- 
cause I'm a girl, although I know 
that it is. When I first came to L.A. 

and tried to sit in at clubs, I looked 
like a cheerleader. When people 
asked me whether I could play, I 

would say yes, and I was persistent. 
"Afterward they'd always ask me 

to come back. But when you walk 
on the stage as a woman, there is al- 
ways a stereotype to overcome. I 

went through a phase where I 

thought I had to wear men's suits to 
be taken seriously, to be respected as 
a writer and a player. I've come full 
circle; now I'm comfortable in my 
own skin. 

"Cannonball Adderley opens his 
Live in New York record by saying he 
wanted to fmd a real jazz audience 
to play in front of. He says everyone 
tries to be hip, but you don't decide 
to be hip - it just happens that way. 
And it does just happen that way. I 

was from a musical family, and I 

happened to be a girl who played 
saxophone. As much as you are who 
you are and you can't change that, 
you can still make things happen in 
your life. On a daily basis, I've tried 
to do what I do, even when no one 
would hire me - even when I 

played on the street. 
"Ten years from now I would love 

to have a cemented place in music 
and be someone known for not be- 
ing afraid to put my personality on 
the line in my music," Abair con - 
dudes. "Of course, I want to be suc- 
cessful, but also an artist known for 
breaking the mold." 
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64 SMOOTH JAZZ TOP3Q 
® May 9, 2003 

ES< ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

1- 
PLAYS 

GROSS 
IMPRESSIONS 

(00) 

WEEKS ON TOTALSTATIOSS' 
CHART ADDS 

1 MIND( ABAIR Lucy's (GRP /VMG) 916 +17 136488 16 4110 

2 © KIM WATERS Waterfall (Shanachie) 848 +59 128752 15 4010 

3 © BOB BALDWIN The Way She Looked At Me (Narada) 728 +15 90541 19 3811 

7 Q EUGE GROOVE Rewind (Warner Bros.) 626 +64 91845 10 3710 

6 SPYRO GYRA Getaway (Heads Up) 612 +20 81802 13 3811 

5 6 KENNY G Paradise (Arista) 574 -45 84252 25 3011 

8 Q CHIELI MINUCCI Kickin' It Hard (Shanachie) 554 +30 60365 14 3510 

4 8 DAVE KOZ & JEFF KOZ Blackbird (Rendezvous /WB) 552 -144 91309 23 3410 

10 Q CRUSADERS Viva De Funk (Verve /VMG) 535 +41 81966 10 38/1 

13 10 JEFF LORBER Gigabyte (Narada) 434 -4 70683 7 3411 

11 11 JOAN OSBORNE I'll Be Around (Compendia) 434 32 38063 28 3010 

9 12 MICHAEL LINGTON Still Thinking Of You (3 Keys) 421 -79 38646 24 3010 

12 13 GREG ADAMS 'Sup With That (Ripa /Blue Note) 420 -31 53827 18 3310 

19 0 BRIAN CULBERTSON Say What? (Warner Bros.) 400 +66 65988 4 3410 

16 ® PIECES OF A DREAM Loves Silhouette (Heads Up) 400 +27 51657 12 31/1 

15 0 J. THOMPSON Tell Me The Truth (AMH) 396 +16 49281 8 2810 

18 17 NORAH JONES Conte Away With Me (Blue Note /Virgin) 338 20 38371 17 2710 

17 18 NATALIE COLE FIDIANA KRALL Better Than Anything (GRP /VMG) 331 30 27893 11 2310 

22 0 RICHARD ELLIOT Corner Pocket (GRP /VMG) 311 +57 53182 5 2912 

21 PHIL COLLINS Come With Me (Lullaby) (Face Value /Atlantic) 293 +33 32239 3 2111 

23 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) 269 +43 17648 5 2415 

20 22 RICK DERRINGER Hot And Cool (Big3) 263 -2 31911 6 2310 

25 ® NELSON RANGELL Look Again (A440 Music Group) 245 +42 28619 6 20/1 

24 24 FOURPLAY Ju Ju (Bluebird, /AAL) 203 -8 24788 8 1710 

(Debut> DARYL HALL Cab Driver (Liquid 8) 194 +132 19433 1 1915 

29 PAUL HARDCASTLE Desire (Trippm' 'n Rhythm) 174 +19 42718 9 1511 

26 27 NESTOR TORRES Watermelon Man (Shanachie) 174 -26 33079 16 1410 

28 WALTER BEASLEY Precious Moments IN-Coded) 164 +2 29747 3 1912 

30 LARRY CARLTON Put It Where You Want It (Warner Bros.) 155 +13 8775 2 1110 

¡Debut> FATTBURGER Sizzlin' (Shanachie) 144 +59 16908 1 1611 

42 Smooth Jazz reporters. Songs -anked by total plays for the airplay week of 4/27 -5/3. Bullets appear on songs gaining plays or remaining flat iron previous week. If two songs are 

tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent atte- 20 weeks on the chart. Most Added is the total number 

of new adds officially reported to RSA by each reporting station. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Gross Impressions 

equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The 

Arbitron Company). © 2003. R &F, Inc. 

New &Active 
NORMAN BROWN The Feeling' Get (Warner Bros.) PAUL TAYLOR On The Move (Peak) 

Total Plays: 133, Total Stations: 14, Adds: 2 Total Plays: 93, Total Stations: 12, Adds: 2 

RIPPINGTONS Stingray (Peak) DAVID SANBORN Comm d Hone Baby (GRP /VMS) 

Total Plays: 118, Total Stations: 12, Adds: 1 Total Plays: 90, Total Stations: 28, Adds: 21 

AL JARREAU Secrets Of Love (GRP /VMG( BWB Ruby Baby (Warner Bros.) 

Total Plays: 113, Total Stations: 10. Adds: 1 Total Plays: 74, Total Stations: 8, Adds: t 

PAUL JACKSON JR. It's A Shame (Blue Note) URBAN KNIGHTS Got To Give It Up (Narada) 

Total Plays: 103, Total Stations: 13, Adds: 4 Total Plays: 65, Total Stations: 14, Adds: 8 

MAYSA Simple Life (NCoded) JEFF KASHIWA Voices (Native Language) 

Total Plays: 101, Total Stations: 7, Acds: 0 Total Plays: 65, Total Stations: 7, Adds: 1 

Songs ranked by total plays 

Most Added® 
www.rrindicator corn 
ARTIST TITLE LABELIS: ADDS 

DAVID SANBORN Comm n' Home Baby (GRP /VMG) 21 

STEELY DAN The Last Mall (Reprise) 10 

URBAN KNIGHTS Got To Give It Up (Narada) 8 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) 5 

DARYL HALL Cab Driver (Liquid 8) 5 

PAUL JACKSON JR. It's A Shame (Blue Note) 4 

STEVE COLE NY LA (Warner Bros.) 4 

RICHARD ELLIOT Corner Pocket (GRPIVMS) 2 

WALTER BEASLEY Precious Moments INCoded) 2 

NORMAN BROWN The Feeling I Get (Warner Bros.) 2 

PAUL TAYLOR On The Move /Peak) 2 

TOWER OF POWER Could've Done It Better (Or) 2 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

DARYL HALL Cab Driver (Liquid 8) +132 

BRIAN CULBERTSON Say What? (Warner Bros.) +66 

EUGE GROOVE Rewind (Warner Bros.) +64 

DAVID SANBORN Comm n' Home Baby (GRPIVMS) +62 

KIM WATERS Waterfall (Shanachie) +59 

FATTBURGER Sizzlin' (Shanachie) +59 

RICHARD ELLIOT Corner Pocket (GRP /VMS) +57 

PAUL JACKSON JR. Its A Shame (Blue Note) +56 

URBAN KNIGHTS Got To Give It Up (Narada) +49 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) +43 

Most 
Played Recurrents 
ARTIST .__. 

TOTAL 
PLAYS 

BONEY JAMES Grand Central (Warner Bros.) 332 

DIANA KRALL Just The Way You Are (Verve /VMG) 251 

STEVE COLE Off Broadway (Warner Bros.) 243 

PETER WHITE Who's That Lady? (Columbia) 200 

BWB Grooviñ (Warner Bros.) 168 

GREGG KARUKAS Your Sweet Smile (NCoded) 163 

STEVE OLIVER High Noon (Native Language) 149 

BOB JAMES Morning, Noon & Night (Warner Bros.) 139 

MARION MEADOWS Tales Of A Gypsy (Heads Up) 138 

JEFF GOLUB Cold Duck Time (GRP /VMG) 91 

NORAH JONES Don't Know Why (Blue Nate /Virgin/ 83 

NATALIE COLE Tell Me All About lt (GRP /VMS) 79 

NORMAN BROWN Just Chillin' (Warner Bros.) 64 

N. BROWN & M. MCDONALD I Still Believe (Warner Bros.) 60 

MICHAEL MANSON Outer Drive (A440Music Group) 54 

RICHARD ELLIOT D.T. (GRP /VMS) 46 

SPECIAL EFX Cruise Control (Shanachiel 42 

FOURPLAY Rollin' /Bluebird /AALT 42 

CHUCK LOEB Sarao (Shanachie) 41 

Candy [LLiter 
"Finsbury Park Café 67" 

The first single from her brand new album 

IN MY SOUL 

Contact: 

AH That Jazz - 102.453.6995 

Matt Ulanoff - 818.501.1952 

Tom "Smitty" Smith /Rob Gill @ Eagle Records 

212.354.1001 
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Terri Di Martini 
Programming Coordinator, 

KKSF /San Francisco 

SMOOTH JAZZ.. 

When you live in San Francisco it is 

not unusual for people to assume you're 
an alternative thinker. That definitely 
rings true here at KKSF, where PD 
Steve Williams and I vow to think out- 
side the box when picking great music. 
An example of this is "Electric Relax- 
ation" from Unwrapped featuring Jeff 
Lorber. This smooth jazz instrumental 
version of A Tribe Called Quest's hip - 
hop classic is a favorite with listen- 
ers. As for new adds, the first time 

we listened to Ronny Jordan's "At Last," we simultaneously 
said, "What a beautiful piece of music," which it definitely is - 
smooth, dreamy and destined to become a classic. We've also 
just added "All Would Envy," an overlooked gem from Chris 
Botti's Night Sessions, which features vocals by Shawn Colvin 
and is getting a huge response. Two other adds we're lov- 

ng are Richard Elliot's "Corner Pocket" and Paul Taylor's''On the Move.' 
Both infuse a sexy urban feel with smooth jazz and definitely make you 
wanna move, be it at your desk or in the car. Another song in the same 
vein that we are closely considering is Gerald Veasley's "Coup de 
Ville." Of all the vocals that have just arrived, one of my favorites is 
Daryl Hall's "Cab Driver." I love listening to this song! It's fluid and full of 
soul. It seems like it will be a perfect fit for us. I haven't loved a song about 
a cab driver this much since "Lady Cab Driver" from Prince's 1999. 

Congratulations to Mindi Abair, whose gtlll 
"Lucy's" (GRPNMG) is No. 1 for the Smooth Jazz 

seventh consecutive week ... With a whop- 
ping 21 new adds, David n'S flam- 
mable E " Comin' Home Baby" ' (GRPNMG) is 
the week's No. 1 Most Added track, which 
gives the saxophone kingpin airplay on well MD. S r 
over half of the Smooth Jazz reporting 
panel. New adds include WQCD (101.9)/ 
New York, WNUA/Chicago, WVMV /Detroit, 
WNWV /Cleveland, WLVE (Love 94) /Miami, WSSM /St. Louis, KYOT /Phoe- 
nix, KWJZ/Seattle, KC.Y /Kansas City and WJZI /Milwaukee.The song is get- 
ting 17 plays on KTWV (The Wave) /Los Angeles. This one's a slam -dunk! 
... Steely Dan's "Last Mall" (Reprise) earns 10 new adds for second Most 
Added. Among new adds are WLOQ /Orlando and JRN ... A great second 
week for Urban Knights' "Got to Give It Up" (Narada), which scores eight 
new adds for third Most Added. Impressive adds, like those at WJZW/Wash- 
ington, WLVE, WSSM, KYOT /Phoenix and KCIY reflect programmers' con- 
fidence in this track, as does its jump to 20 plays on The Wave ... Three 
tracks tie for fourth Most Added with five new adds each. Daryl Hall's "Cab 
Driver" (Liquid 8) debuts at 25* and is added by WJZW, KSSJ /Sacramento 
and three others; Paul Jackson Jr.'s "It's a Shame" (Blue Note) is added 
by KOAI (The Oasis) /Dallas, among others; and Brian McKnight's heart- 
felt "Shoulda, Woulda, Coulda" (Motown /Universal) benefits from five adds 
and increased rotation, including 22 plays on WJZI ... Steve Cole's "NY LA" 
(Warner Bros.) earns four adds, including WNWV and KJCD /Denver. 

- Carol Archer, Smooth Jazz Editor 

May 9, 2003 R &R 65 

Reporters 

WZMR /Albany, NY 
PD /MD: Tin Durkee 

KAJZ/Albuquerque, NM 
P0: Paul Lavoie 
MD: Jell Young 

KNIK/Anchorage, AK 
OM /PD: Aaron Wallender 

KSMJ/Bakersfield, CA 
P0/MD: Chris Townshend 

WNUA/Chicago, IL 
OM: Bob Kaake 

PD: Steve Stiles 

WNWV /Cleveland, OH 
PD /M0: Bernie Kimble 

WJZA/Columbus, OH 

OM /PD/MD: BIII Harman 

APD: Gary Wolter 

KOAI/Dallas -Ft. Worth, TX 
OM /PO: Kurt Johnson 
APO /MD: Brel Michael 

KJCD/Denver -Boulder, CO 

PD /MD: Michael Fischer 

KVJZ/Des Moines, IA 
P0: Mike Blakemore 
MD: Becky Taylor 

WVMViDetroit, MI 
PO: Torn Sleeker 
MD: Sandy Kovach 

KUJZ/Eugene, OR 
PD: Joe Harper 

KEZL/Fresno, CA 
OM: Scott Keith 
PO/MD: J. Weidenheimer 

WYJZ/Indianapolis, IN 

PO/MD: Carl Frye 

oven SANeORN.,I. - 

KCIY/Kansas City, MO 
P0: Mark Edwards 
MD: Michelle Chase 

KOAS/Las Vegas, NV 

OM. Ere Clemons 
PD, MO: Erik Foso 

KTWV/Los Angeles, CA 

PD: Paul Goldstein 
APD /M0: Ralph Stewart 

WJZN/Memphis. TN 

PD: Norm Miller 

OHIO ti 

WLVE/f4iami, FL 
PD: Rich McMillan 

v.o Swenaa ccm. - 

AK,wnea,e, M. 
une.. mi4m5"4xe 

WJZI/Milwaukee. WI 
OM,PD. Steve Scott 

KSBR/Mission Viejo. CA 

OM/PO: Terry Wedel 
MD: Susan Koshbay 

KRVR/TVlodesto. CA 

PO: Jan Bryan 
MD: Doug WWII 

WOCO/New York, NY 

OM: John Mullen 
PO/MD: Charley Connolly 

WJCD/Noifolk, VA 
OM: Daisy Davis 
APO /MD: Larry Hollowell 

WL0Q/Orlando, FL 
PD: Brian Morgan 
MO: Patricia James 

WJJZ/Philadelphia, PA 

PO: Michael Toni 
MD: Frank Childs 

s a,,,.. s e 

KYOT/Phoenix, AZ 
PD: Shaun Holly 
APD/MO'. Angie Handa 

KIZSATeno, NV 
APO/MO: Doug Thomas 

iV 
Alomems TI 1i KAY 

KSS /Sacramento, CA 
PO: Lee Hanson 
APD: Ken Jones 

WSSM/St. Louis, MO 
PO: David Myers 

s C.A., Ikarni 

EIAR; AAx.'M1n_ s 

KBZN/Saf Lake City, UT 
PD/MD: Rob Riesen 

KIFMISan Diego, CA 
PD: Mike Vasquez 
APD/MO: Kelly Cole 

KKSF/San Francisco, CA 
PD: Sieve Williams 

KJZY/SanIa Rosa, CA 
PD: Gordon Zlol 
APO/MO: Rob Singleton 

r o.vmuneaw -., 
2 5erxa.rpA'.;.. 

KWJZ/Sealtle- Tacoma, WA 
PD: Carol Handley 
MO: Dianna Rose 

WEIB/Springfield, MA 
PD: Ben Casey 
MD: Darrel Culling 

WSJT;Tampa. FL 

0MiP0: Ross Block 

MD. Kathy Curtis 

WJZWiWashington, DC 
OM'. Kenny King 
PD: Carl Anderson 
MD: Renee DePuy 

JRN/(Jones NAC)/National 
PO: Steve Hibbard 
MD: Cheri Marquant 

2 DAR, 

42 Total Reporters 

39 Current Playlists 

Reported Frozen Playlist (1): 
KMGG/Santa Barbara, CA 

Did Not Report. Playlist Frozen (2): 
WJZZ/Ailanta, GA 
WJZV/Richmond, VA 

Don't Miss The One Great Industry Event Of The Year! 

KR convention:2003 
everly Hilton Hotel 

une 19 -21 

Register Now!! www.radioandrecords.com 
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66 
CYNDEE MAXWELL 
cmaxwell@radioandrecords.com 

ROCK 

The Formats' Four- 
Month Chart 
A look back sets the stage for summer airplay 

ith the first third of the year now behind us, I 

thought it'd be a good time to review the ground the 
format has covered musically. Our weekly perspective 
can lead to the tendency to ignore the bigger picture, 
so it's interesting to pause and reflect on the first part 
of the year. 

This is a simple exercise you can 
perform on your own with the help of 
Mediabase 24/7. The two charts on 
this page reflect the Jan. 1-April 30, 

2003 time frame. At Active Rock, 
Seether's "Fine Again" is the No. 1 

record of this period; at Rock, that dis- 
tinction belongs to "When I'm Gone" 
by 3 Doors Down. 

When comparing total spins for 
each side of the format, it's important 
to keep in mind the disparity between 
the number of Rock and Active Rock 

stations. Naturally, the 58 Active sta- 
tions will bring the combined total 
plays to a much higher level than the 
33 stations in Rock. This is also good 
to keep in mind when comparing the 
Active Rock and Alternative charts, as 
the latter has 78 reporters. 

As we take a closer look at the Rock 
chart, we must keep in mind that 
these charts detail current songs. 
Therefore, a song that's a recurrent at 
Active Rock, such as Queens Of The 

Stone Age's "No One Knows," won't 
appear on the Active chart, but it is on 
the Rock chart, at No. 6. The same is 

true for Ra's "Do You Call My Name," 
which is recurrent for Active but at 
No. 25 for Rock. 

Differences In 
Artist Charts 

One of the primary differences be- 
tween the Active Rock and Rock 
charts remains speed: Active Rock 
starts new artists, while Rock may or 
may not add them, depending on a 

variety of factors. However, as you 
can see on this chart, Rock has given 
certain artists and songs an opportu- 
nity they didn't get at Active. 

Rock gave almost exclusive air- 
play to songs like Gov't Mule's 
"Drivin' Rain," Bon Joví s "Bounce" 
and The Allman Brothers Band's 
"Firing Line." As for Active, that side 
of the format is giving a boost to art 
ists like Evanescence, Zwan, Finch 

Active Rock Currents 
This chart is a list of currents that were played by the R &R 

Active Rock panel in the airplay period of Jan. 1 through 
April 30, 2003. The list is compiled in order of total spins. 
Rank ARTIST Title Total Spins 
1 SEETHER Fine Again 24,794 

2 SALIVA Always 24,335 

3 3 DOORS DOWN When I'm Gone 23,123 

4 TRAPT Headstrong 23,104 

5 CHEVELLE The Red 21,963 

6 GODSMACK Straight Out Of Line 21,807 
7 DISTURBED Remember 21,549 

8 MUDVAYNE Not Falling 19,322 

9 AUDIOSLAVE Like A Stone 19,178 

10 SOCIALBURN Down 16,944 

11 LINKIN PARK Somewhere I Belong 15.933 

12 F00 FIGHTERS Times Like These 14,083 

13 CHEVELLE Send The Pain Below 11,369 

14 RED HOT CHILI PEPPERS Can't Stop 10,109 

15 THEORY OF A DEADMAN Make Up Your Mind 8,672 

16 (HED) PLANET EARTH Blackout 8,389 
17 STONE SOUR Inhale 6,936 

18 SALIVA Rest In Pieces 6,553 

19 REVIS Caught In The Rain 6,520 
20 EVANESCENCE Bring Me To Lite 6,144 

21 ZWAN Honestly 5,899 

22 COLD Stupid Girl 5,519 

23 FUEL Won't Back Down 5,482 

24 3 DOORS DOWN The Road I'm On 5,075 

25 PACIFIER Bullitproof 4,713 

R &R May 9, 2003 

Powerman 5000, Pacifier, Taproot, etc. 

It's also interesting to compare the 
current chart to the artist chart. Metal - 
lica, who have new music coming out 
next month and already rule the Ac- 

tive universe, are top five on the Rock 

side. This is one band that Active Rock 

and Rock won't willingly share with 
other formats, and if the rumors that 
the new album has a heavier sound 
prove to be true, that may help to pro- 
vide a stronger line of demarcation 
between Active and Alternative. 

Still, I woulc warn Active and Rock 

stations not tc take for granted that 
they are their market's Metallica sta- 
tion. Airplay patterns are easily dis- 
cerned, and unless you really are 
banging the new record more than 
your competitor, you shouldn't as- 
sume you'll be the one to get access 
to the band or. their upcoming tour. 
In fact, the old saying about never as- 
suming anything seems especially 
appropriate in this context. 

The Other Format 

This isn't the Alternative column, 
so I don't want to run the charts of that 
format's first four months here. But 

because the topic of "What's Alterna- 
tive, what's Active ?" never seems to 
die (and just for kicks), here are the top 
10 from Alt's currents and artist charts. 

The Alternative top 10 from Janu- 
ary through April were The Red Hot 
Chili Peppers' "Can't Stop," Queens 
Of The Stone Age's "No One Knows," 
Evanescencé s "Bring Me to Life," 
Audioslavé s "Like a Stone," 3 Doors 
Down's "When I'm Gone," Foo Fight- 
ers' "Times Like These," Trapt's 
"Headstrong," Linkin Park's "Some- 
where I Belong," The All- American 
Rejects' "Swing Swing" and Good 
Charlotte's "The Anthem." 

The Alternative top 10 artist chart 
for the same time period consists of 
The Red Hot Chili Peppers, Foo Fight- 

ers, Nirvana, Linkin Park, Chevelle, 
Audioslave, System Of A Down, 
Queens Of The Stone Age, 3 Doors 
Down and Saliva. 

Certainly, this will be one of the top- 
ics of discussion at the upcoming Rock 

and Alternative pre -R &R- Convention 
kickoff "Wine & Whine," taking place 
Wednesday night, June 18, at the 
Roxy. Islandi IDJMG is having 
Hoobastank and Die Trying play that 
night - maybe they will be able to 

answer the question "Are they Active 
Rock, or are they Alternative ?" 

Rock Currents 
This chart is a list of currents that were played by the R &R 
Rock panel in the airplay period of Jan. 1, 2003 through 
April 30, 2003. The list is compiled in order of total spins. 
Rank ARTIST Title Total Spins 
1 3 DOORS DOWN When I'm Gone 12,688 
2 SALIVA Always 9,213 
3 AUDIOSLAVE Like A Stone 7,720 
4 SEETHER Fine Again 7,179 
5 F00 FIGHTERS Times Like These 6,287 
6 QUEENS OF THE STONE AGE No One Knows 6,208 
7 GODSMACK Straight Out Of Line 6,053 
8 THEORY OF A DEADMAN Make Up Your Mind 5,606 
9 SOCIALBURN Down 5,220 
10 TRAPT Headstrong 4,572 
11 DISTURBED Remember 4,467 
12 RED HOT CHILI PEPPERS Can't Stop 4,423 
13 LINKIN PARK Somewhere I Belong 3,987 
14 CHEVELLE Send The Pain Below 3,220 
15 MUDVAYNE Not Falling 2,837 
16 DEF LEPPARD Four Letter Word 2,120 
17 FUEL Won't Back Down 2,012 
18 OUTSPOKEN Farther 1,965 

19 REVIS Caught In The Rain 1,919 

20 PEARL JAM Save You 1,866 
21 OLEANDER Hands Off The Wheel 1,862 

22 3 DOORS DOWN The Road I'm On 1,808 
23 GOV'T MULE Drivin' Rain 1,662 

24 SALIVA Rest In Pieces 1,659 

25 RA Do You Call My Name 1,658 

Active Rock Artist Chart 
The artist chart is a compilation of all tracks by a given 
artist - currents, recurrents and gold. 
Rank ARTIST Total Spins 
1 METALLICA 70,202 

2 DISTURBED 50,301 

3 GODSMACK 48,709 
4 NIRVANA 40,101 

5 F00 FIGHTERS 38,125 
6 STONE TEMPLE PILOTS 36,972 
7 SALIVA 35,582 

8 RED HOT CHILI PEPPERS 35,388 
9 ALICE IN CHAINS 35,317 
10 3 DOORS DOWN 34,120 
11 LINKIN PARK 34,048 
12 CHEVELLE 33,400 
13 AUDIOSLAVE 32,862 
14 PEARL JAM 32,427 
15 AC/DC 32,176 
16 SYSTEM OF A DOWN 31,887 
17 SEETHER 29,451 

18 KORN 27,670 
19 PUDDLE OF MUDD 27,349 
20 CREED 27,130 
21 STAIND 26,103 
22 TOOL 25,352 

23 OZZY OSBOURNE 25,288 

24 GUNS N' ROSES 24,114 
25 TRAPT 23,131 

Rock Artist Chart 
The artist chart is a compilation of all tracks 
artist - currents, recurrents and gold. 
Rank ARTIST 

by a given 

Total Spins 
1 LED ZEPPELIN 31,282 

2 AC/DC 28,928 

3 VAN HALEN 28,257 

4 METALLICA 26,975 

5 AEROSMITH 21,025 

6 PINK FLOYD 20,786 
7 3 DOORS DOWN 18,091 

8 OZZY OSBOURNE 18,048 

9 CREED 17,125 

10 GUNS N' ROSES 16,571 

11 PEARL JAM 15,316 

12 RED HOT CHILI PEPPERS 15,195 

13 NIRVANA 15,009 

14 DEF LEPPARD 14,787 

15 F00 FIGHTERS 14,670 

16 GODSMACK 14,114 

17 AUDIOSLAVE 13,379 

18 PUDDLE OF MUDD 13,347 

19 STONE TEMPLE PILOTS 13,315 

20 RUSH 12,686 

21 SALIVA 11,452 

22 ROLLING STONES 11,127 

23 DISTURBED 10,925 

24 NICKELBACK 10,615 

25 ALICE IN CHAINS 10,367 
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ROCK TOP 30. 
ARTIST TITLE LASELIS) 

TOTAL .I - GROSS WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS IMPRESSIONS CHART ADDS 

100¡ 

3110 

2210 

3010 

2610 

3010 

2110 

2810 

2610 

2910 

1910 

2210 

2510 

2110 

2111 

2210 

2511 

2010 

1910 

1911 

1910 

1410 

1611 

1610 

1710 

1710 

2010 

1210 

1510 

1510 

1110 

1 AUDIOSLAVE Like A Stone (lnterscope /Epic) 785 +15 75809 15 

6 © TRAPT Headstrong (Warner Bros.) 540 +59 47958 17 

2 3 3 DOORS DOWN When I'm Golfe (Republic /Universal) 538 -34 51912 30 

5 Q GODSMACK Straight Out Of Line (Republic /Universal) 508 0 41652 14 

7 0 STAIND Price To Play (Flip /Elektra /EEG) 504 +45 46731 4 

3 6 LINKIN PARK Somewhere I Belong (Warner Bros.) 499 -45 44708 10 

4 7 F00 FIGHTERS Times Like These (Roswell /RCA) 466 -63 47219 15 

8 8 SEETHER Fine Again (Wind-up) 379 -4 38002 39 

11 0 3 DOORS DOWN The Road I'm On (Republic /Universal) 344 +16 32978 7 

15 0 LYNYRD SKYNYRD Red, White & Blue (Sanctuary /SRG) 324 +49 22510 5 

9 11 QUEENS OF THE STONE AGE No One Knows (lnterscope) 322 .41 32273 27 

10 12 SALIVA Always (island / 1DJMG) 319 -19 31623 30 

12 DISTURBED Remember (Reprise) 315 +1 22502 18 

16 0 BLACK LABEL SOCIETY Stillborn (Spitfire) 309 +35 21681 6 

13 15 CHEVELLE Send The Pain Below (Epic) 301 .7 27981 12 

18 0 REVIS Caught In The Rain (Epic) 279 +31 21111 10 

17 17 SALIVA Rest In Pieces (Island / IDJMG) 262 .1 24561 9 

14 18 THEORY OF A DEADMAN Make Up Your Mind (Roadrunner /IDJMG) 248 -46 18903 16 

23 0 DOUBLEDRIVE Imprint (Roadrunner / IDJMG) 243 +47 16580 7 

20 POWERMAN 5000 Free (Dream Works) 221 +2 18696 6 

19 21 EVANESCENCE Bring Me To Life (Wind -up) 220 -7 13407 5 

21 22 ALLMAN BROTHERS Firing Line (Sanctuary /SRG) 214 4 15416 9 

22 23 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 201 -8 20751 18 

25 LIVE Heaven (Radioactive /MCA) 199 +27 19013 3 

24 25 SEETHER Driven Under (Wind -up) 185 .10 12252 8 

29 FORTY FOOT ECHO Save Me (Hollywood) 172 +19 17309 5 

28 COLD Stupid Girl (flip /Geffen /lnterscope) 166 +13 16971 4 

¡Debut> ED P.O.D. Sleeping Awake (Maverick /Reprise) 151 +40 9753 1 

30 e TAPROOT Mine (Velvet Hammer /Atlantic) 146 +5 10586 3 

27 30 MUDVAYNE Not Falling (Epic) 144 -18 13475 19 

33 Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
4/27 -5/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003. The Arbitron Company). © 2003. R &R, Inc. 

New &Active 
QUEENS OF THE STONE AGE Ga With The Flow (lnterscope) 
Total Plays: 118, Total Stations: 12, Adds: 0 

SHINEDOWN Fly From The Inside (At /antic) 
Total Plays: 106, Total Stations: 16, Adds: 1 

MARILYN MANSON Mobscene (Nothing//nterscope) 
Total Plays: 104, Total Stations: 6, Adds: 0 

TRAIN Calling All Angels (Columbia) 

Total Plays: 86, Total Stations: 7, Adds: 0 

DEFTONES Minerva (Maverick /Reprise) 
Total Plays: 85, Total Stations: 1, Adds: 0 

Reporters 
KZRR/Alhuquerque, NM 

eaw, 

uo a am.+ 

KZMZ/Aleaandria, LA 
PO .. ,W`" .o P 

WZZO/Allemown, PA 

.Pell., 

ti COT,OVOYOC 

KWHL/Anchorage, AK 

MO 
...re,... 

-...nwt,,.. 

KLBJ/Austin, TX 
w.w.T< 

LOnSLOw 

KIOC/Beaumont, TX 
MUD IA. Owm 

WKGBrBinghamton, NY 

SMILE EMPTY SOUL Bottom Of A Bottle (Laval 
Total Plays: 79, Total Stations: 12, Adds: 2 

12 STONES Crash (Wind -upl 
Total Plays: 65, Total Stations: 8, Adds: 0 

CAVE IN Anchor (RCA) 

Total Plays: 58, Total Stations: 10, Adds: 1 

ETHER SEEDS Save Your Own Life (Roadrunner/IDJMGI 
Total Plays: 54, Total Stations: 6, Adds: 0 

CLOSURE Look Out Below (TVTI 

Total Plays: 49, Total Stations: 5, Adds: 0 

Songs ranked by total plays 

Most Added.: 
www. rradds. corn 

ARTIST TILE L4SEL,S, 

SAMMY HAGAR Hallelujah /Sanctuary/SRG) 

SOCIALBURN Everyone (Hebb-albEGI 

EXIES Kickout /Virgin) 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

Most 
Increased Plays 

TRAPT Headstrong (Warner Bros.) 

LYNYRD SKYNYRD Red, White & Blue /Sanctuary/SRG) 

DOUBLEDRIVE Imprint (Roadrunner /1DJMG) 

STAIND Price To Play Iftip /Elektra /EEGI 

P.O.D. Sleeping Awake /Maverick/Reprisel 

BLACK LABEL SOCIETY Stillborn (Spitfire) 

RA Rectifier /Republic /Universal) 

DEFTONES Minerva (Maverick /Reprise) 

REVIS Caught In The Rain (Epic) 

TRAIN Calling All Angels (Columbia) 

Most 
Played Recurrents 

ADDS 

6 

6 

3 

2 

TOTAL 
PLAY 

INCREASE 

+59 

+49 

+47 

+45 

+40 

+35 

+35 

+33 

+31 

+31 

ARTIST T _+.._J, 

FOO FIGHTERS All My Life (Roswell /RCA) 

CREED Weathered (Windup) 

NICKELBACK How You Remind Me /Roadrunner /IDJMGI 

PUDDLE OF MUDD She Hates Me (Flawless /Geflenllnterscope) 

NICKELBACK Never Again (Roadrunner/IDJMG) 

PUDDLE OF MUDD Blurry (flawless /Geffenllnterscope) 

DISTURBED Prayer (Reprise) 

CHEVELLE The Red (Epic) 

STONE SOUR Bother (RoadrunnerlIDJMG) 

SOCIALBURN Down (Elektra /EEG) 

AUDIOSLAVE Cochise (lnterscope/Epic) 

GODSMACK I Stand Alone (Republic /Universal) 

PUDDLE OF MUDD Drift & Die (flawless /Geffen /lnterscope,/ 

SYSTEM OF A DOWN Aerials (American /Columbia) 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

STAIND Its Been Awhile (Flip /Elektra /EEG) 

PUDDLE OF MUDD Control /Flawless /Gellenllnterscopel 

STAIND For You (flip /Elektra /EEGI 

PRIMUS WIOZZY N.I.B. (Divine /Pnbrityl 

LINKIN PARK In The End (Warner Bros.) 

TOTAL 

PLAYS 

228 

194 

190 

185 

184 

169 

153 

152 

150 

148 

147 

146 

141 

135 

134 

120 

118 

114 

113 

111 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 
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POMMY 
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MO wL 
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WROVfloamlv;-LyrldBtry. VA 
PO Avon PoPerls 
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POMD 
Pam MD Todd o M 
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AMMO LNVM%Y. 

KTUX/Shreveport, LA úó: 
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PO Tony 
MD 
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emoow 
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.uw T.nn 
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'Monitored Reporters 
53 Total Reporters 

33 Total Monitored 

20 Total Indicator 
19 Current Indicator Playlists 

Did Not Report, Playlist Frozen (1): 
WOBZ/Macon, GA 

www.americanradiohistory.com

www.americanradiohistory.com


68 

LAST 
WEEK 

TE 
WEEK 

1 1 

4 © 
2 3 

3 4 

5 

6 Q 
7 Q 
9 

12 Q 
8 10 

11 

13 

14 

10 14 

18 

20 

16 17 

15 18 

17 19 

21 

24 

29 ® 
23 

26 CD 

22 

27 

28 

25 28 

34 

30 30 

32 ® 
35 ® 
33 33 

31 34 

42 

37 36 

41 37 

44 38 

38 39 

36 40 

43 41 

45 42 

40 43 

¡Debut> 
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ACTIVE ROCK TOP 50, 
L- 

PLAYS 
GROSS 

IMPRESSIONS 

IDO/ 

WEEKS ON 

CHART 
TOTAL STATICNS 

ADDS 

May 9, 2003 
TOTAL 

ARTIST TITLE LABEL(S) PLAYS 

LINKIN PARK Somewhere I Belong (Warner Bros.) 1868 -44 151705 10 5710 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 1857 +71 166431 17 5810 

GODSMACK Straight Out Of Line (Republic /Universal) 1839 -14 151977 14 5810 

TRAPT Headstrong (Warner Bros.) 1788 -48 151215 30 5710 

STAIND Price To Play (Flip /Elektra /EEG) 1558 +40 129979 5 5810 

DISTURBED Remember (Reprise) 1446 +12 127504 23 5410 

CHEVELLE Send The Pain Below (Epic) 1303 +81 109329 16 5610 

EVANESCENCE Bring Me To Life (Windup) 1012 +10 65883 14 4111 

COLD Stupid Girl (F(ip /Geffen /lnterscope) 994 +82 77608 11 5410 

SEETHER Fine Again (Windup) 991 -74 88876 42 5310 

SALIVA Rest In Pieces (Island /IDJMG) 958 +33 68397 11 5111 

3 DOORS DOWN The Road I'm On (Republic/Universal) 889 +11 67906 9 5011 

REVIS Caught In The Rain (Epic) 868 +2 68913 12 5510 

MUDVAYNE Not Falling (Epic) 854 -79 75827 30 4610 

POWERMAN 5000 Free (Dream Works) 831 +37 67240 8 5310 

SEETHER Driven Under (Wind -up) 764 +51 59332 14 4910 

CHEVELLE The Red (Epic) 749 -72 61735 43 5310 

FOU FIGHTERS Times Like These (Roswell /RCA) 748 -113 67404 17 4310 

3 DOORS DOWN When I'm Gone (Republic /Universal) 743 -55 58936 31 5510 

MARILYN MANSON Mobscene (Nothing /lnterscope) 735 +82 70668 4 5111 

BLACK LABEL SOCIETY Stillborn (Spitfire) 66'- +69 60791 7 3810 

DEFTONES Minerva (Maverick/Reprise) 630 +193 48106 3 4612 

BREAKING BENJAMIN Skin (Hollywood) 61E: +19 46389 12 5010 

P.O.D. Sleeping Awake (Maverick /Reprise) 60E +60 41777 3 52;5 

TAPROOT Mine (Velvet Hammer /Atlantic) 604 +5 48936 9 52;2 

SHINEDOWN Fly From The Inside (Atlantic) 553 +64 48312 7 4812 

UNLOCO Failure (Maverick /Reprise/ 509 +28 41699 10 4510 

IHED) PLANET EARTH Blackout (Volcano /Jive) 436 -152 35145 16 4410 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 414 +111 29471 5 3811 

DOUBLEDRIVE Imprint (Roadrunner /IDJMG) 406 -9 32965 9 3410 

PRESENCE Tonz Of Fun (Curb) 390 +57 30510 7 3811 

QUEENS OF THE STONE AGE Go With The Flow (lnterscope) 337 +54 26576 5 3613 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 301 -11 40313 20 2110 

AFI Girl's Not Grey (Dream Works) 254 -80 21404 13 2711 

MEMENTO Nothing Sacred (Columbia) 248 +60 17994 3 3514 

SYSTEMATIC Leaving Only Scars (Elektra /EEG) 201 -49 19054 7 3010 

LIVE Heaven (Radioactive /MCA) 187 -6 11131 4 1610 

CAVE IN Anchor (RCA) 169 .2 10766 4 2411 

FROM ZERO Sorry (Arista) 162 -38 13706 8 2110 

FINCH What It Is To Burn (Drive Thru /MCA) 153 -104 10604 16 2010 

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner /IDJMG) 146 -40 15336 16 1010 

SLUR Who I Am (Tarpit) 145 -17 8166 6 1610 

GRADE 8 Brick By Brick (Lava) 143 -52 10029 8 1810 

RA Rectifier (Republic /Universal) 139 +75 9070 1 30111 

STONE SOUR Inhale (Roadrunner /IDJMG) 139 -57 21127 15 1810 

12 STONES Crash (Windup) 136 -5 7576 4 1711 

ETHER SEEDS Save Your Own Life (Roadrunner /IDJMG) 118 +74 10633 1 1510 

CLOSURE Look Out Below (TVT) 105 +22 9954 3 1613 

ACROMA Sun Rises Down (Republic /Universal) 99 +10 7653 3 1513 

DIE TRYING Oxygen's Gone (Island /IDJMG) 76 +53 5946 1 2218 

58 Active Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 4/27 -5/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increase( Plays lists the songs with the greatest week -to -week 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003, R &R, Inc. 

Most Added 
www.rradds.com 
ARTIST TITLE LABELS' ADDS 

SOCIALBURN Everyone (Elekua /EEG) 16 

RA Rectifier (Republic /Universal) 11 

DIE TRYING Oxygen's Gone IlslandllDJMG) B 

MUDVAYNE World So Cold (Epic) 6 

P.O.D. Sleeping Awake (Maverick/Reprise) 5 

MEMENTO Nothing Sacred (Columbia) 4 

PILLAR Fireproof (MCA) 4 

EXIES Kickout (Virgin) 4 

QUEENS OF THE STONE AGE Go With The Flow (lnterscope/ 3 

CLOSURE Look Out Below (TVT) 3 

ACROMA Sun Rises Down (Republic /Universal) 3 

ANTHRAX Safe Home (Sanctuary/SRO) 3 

ECHO 7 One Step Away (In De Goof) 3 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

DEFTONES Minerva (MavericklReprisel 

SMILE EMPTY SOUL Bottom Of A Bottle (lava) 

COLD Stupid Girl /Flip /Geffen /lnterscope) 

MARILYN MANSON Mohscene (Nothingllnterscope) 

CHEVELLE Send The Pain Below (Epic) 

RA Rectifier (Republic/Universal) 

ETHER SEEDS Save Your Own Life (Roadrunne //IDJMG) 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 

BLACK LABEL SOCIETY Stillborn (Spitfire) 

SHINEDOWN Fly From The Inside (Atlantic) 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

SALIVA Always /Island /IUJMGI 

DISTURBED Prayer (Reprise) 

F00 FIGHTERS All My Life (Roswell /RCA) 

SYSTEM OF A DOWN Aerials (American /Columbia) 

QUEENS OF THE STONE AGE No One Knows (lnterscopei 

TAPROOT Poem (Velvet Hammer /Atlantic/ 

STONE SOUR Bother (Roadrunner /IDJMG) 

RA Do You Call My Name (Republic /Universal/ 

GODSMACK I Stand Alone (RepubliclUniversal) 

SYSTEM OF A DOWN Toxicity (AmericanlColumbia) 

SOCIALBURN Down (Elektra /EEG) 

AUDIOSLAVE Cochise (lnterscope /Epic) 

PUDDLE OF MUDD She Hates Me (Flawless /Gefen/interscope) 

PUDDLE OF MUDD Blurry (flawless /Geffen /lnterscope) 

PUDDLE OF MUDD Drift & Die (Flawless /Geffen /lnterscope/ 

NICKELBACK Never Again (Roadrunne //IDJMG) 

PUDDLE OF MUDD Control (Flawless /Geffen /lnterscope) 

DISTURBED Down With The Sickness (Giant /Reprise) 

P.O.D. Alive (Atlantic) 

TOOL Schism (Volcano) 

TOTAL 

PLAY 

INCREASE 

+193 

+111 

+82 

+82 

+81 

+75 

+74 

+71 

+69 

+64 

TOTAL 

PLAYS 

682 

655 

637 

618 

537 

524 

446 

390 

362 

353 

349 

345 

341 

337 

321 

319 

313 

309 

309 

291 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Don't Miss The One Great Industry Event Of The Year! 

RR convention :2003 

www.radioandrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com


ACTIVE ROCK 
May 9, 2003 

69 

BateTheMusic.cuma 
III IOLI IRISF." 

America's Best Testing Active Rock Songs 12 + 

For The Week Ending 5/9/03 

Men Men Men 
Artist Title (Label) TW LW Familiarity Burn 18 -34 18 -24 25 -34 

DISTURBED Remember (Reprise) 4.19 4.24 93% 20% 4.22 4.21 4.22 

TRAPT Headstrong (Warner Bros.) 4.15 4.12 92% 24% 4.07 4.11 4.03 

MUDVAYNE Not Falling (Epic) 4,10 4.11 87% 20% 4.16 4.09 4.22 

EVANESCENCE Bring Me To We (Windup) 4.09 4.03 89% 24% 4.04 3.96 4.11 

GODSMACK Straight Out Of Line (Republic /Universal) 4.03 4.11 96% 24% 4.08 4.08 4.07 

AUDIOSLAVE Like A Stone (Interscope/Epic) 3.99 3.97 93% 28% 4.01 3.95 4.07 

SEETHER Fine Again (Windup) 3.99 4.04 91% 31% 3.91 3.96 3.87 

CHEVELLE The Red (Epic) 3.93 3.96 94% 43% 3.92 4.10 3.75 

CHEVELLE Send The Pain Below (Epic) 3.92 3.90 90% 22% 3.89 3.99 3.79 

BLACK LABEL SOCIETY Stillborn (Spitfire) 3.92 4.08 63% 9% 3.99 3.73 4.20 

LINKIN PARK Somewhere I Belong (Warner Bros.) 3.89 3.91 97% 32% 3.76 3.73 3.79 

STAIND Price To Play (E /ektra /EEG) 3.87 3.81 82% 14% 3.77 3.91 3.65 

SOCIALBURN Down (Elektra /EEGI 3.86 3.89 82% 18% 3.72 3.71 3.72 

SEETHER Driven Under (Windup) 3.85 3.93 69% 11% 3.77 3.89 3.65 

SALIVA Always (island/ /OJMG) 3.82 3.82 96% 43% 3.70 3.53 3.86 

TAPROOT Mine (Velvet Hammer /Atlantic) 3.82 3.77 73% 12% 3.62 3.52 3.71 

POWERMAN 5000 Free (Dream Works) 3.79 3.95 63% 8% 3.91 4.03 3.79 

IHEDI PLANET EARTH Blackout (Volcano /Jive) 3.74 3.71 71% 14O/o 3.73 3.63 3.83 

COLD S:upid Girl (F /ip /Geffen /lnterscope) 3.73 3.78 79% 17% 3.61 3.76 3.48 

3 DOORS DOWN When I'm Gone (Republic /Universal) 3.72 3.71 98% 44% 3.73 3.52 3.92 

SALIVA Rest In Pieces (Is /and /IDJMG) 3.72 3.74 85% 19% 3.57 3.40 3.72 

BREAKING BENJAMIN Skin (Hollywood) 3.72 3.69 60% 13% 3.74 3.77 3.71 

REVIS Caught In The Rain (Epic) 3.71 3.66 56% 10a/a 3.60 3.53 3.66 

UNLOCO Failure (Maverick/Reprise) 3.66 3.63 45% 7% 3.66 3.87 3.40 

SHINEDOWN Fly From The Inside (Atlantic) 3.66 3.74 37% 5% 3.70 3.56 3.83 

F00 FIGHTERS Times Like These (Roswell /RCA) 3.63 3.61 95% 33% 3.78 3.64 3.91 

DOUBLEDRIVE Imprint (Roadrunner /IDJMG) 3.59 32% 6% 3.68 3.41 4.00 

3 DOORS DOWN The Road I'm On (Republic /Universal) 3.56 3.54 78% 21% 3.53 3.48 3.58 

MARILYN MANSON Mobscene (Nothing /lnterscope) 3.50 3.55 59% 13% 3.58 3.60 3.56 

P.O.D. Sleeping Awake (Maverick /Reprise) 3.40 53% 13% 3.34 3.13 3.51 

Total samle size is 547 respondents. Total average lavorabilty estimates are based on a scale of 1 -5. (1= dislike very much. 5= like very much). Total 
familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are 
tired of. hearing the song. Sample composition is based on persons 12 +. TD = Target Demo (Females 18 -34). Persons are screened via the Internet 
Once passed. they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout 
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of 
RateTheMusic.com The RTM system. is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by 
Mediabase Research, a division of Premiere Radio Networks. 

New &Active 
PILLAR Fireproof (MCA) 

Total Plays: 72, Total Stations: 15, Adds: 4 

VENDETTA RED Shatterday (Epic) 

Total Plays: 57. Total Stations: 11, Adds: 1 

VERBENA Way Out West (Capital) 

Total Plays: 48, Total Stations: 7, Adds: 1 

SOCIALBURN Everyone (Elektra/EEG) 

Total Plays: 45, Total Stations: 22, Adds: 16 

PACIFIER Comfort Me (Arista) 

Total Plays: 40, Total Stations: 6, Adds: 1 

FINGER ELEVEN Good Times (Windup) 

Total Plays: 21, Total Stations: 8, Adds: 2 

EXIES Kickout (Virgin) 

Total Plays: 22, Total Stations: 8, Adds: 4 

MUDVAYNE World So Cold (Epic) 

Total Plays: 19, Total Stations: 9, Adds: 6 

Songs ranked by total plays 

Indicator 
Most Added 

SOCIALBURN Everyone (Elektra /EEG) 

SMILE EMPTY SOUL Bottom Of A Bottle (Laval 

RA Rectifier (Republic /Universal) 

MEMENTO Nothing Sacred (Columbia) 

THREE DAYS GRACE II Hate) Everything About You (Jive) 

P.O.D. Sleeping Awake (Maverick /Reprise) 

PRESENCE Tonz Of Fun (Curb) 

QUEENS OF THE STONE AGE Go With The Flow dnterscope) 

SHINEDOWN Fly From The Inside (Atlantic) 

FROM ZERO Sorry (Arista) 

PILLAR Fireproof (MCA) 

FINGER ELEVEN Good Times (Wind-up) 

MARTIN,KEVIN If We Could (Tympanic) 

ANTHRAX Safe Home [Sanctuary /SRG) 

EXIES Kickout (Virgin) 

MUDVAYNE World So Cold (Epic) 

J 

Reporters 
WOBK'Mbamy. NY' 
PDMD Chili Walker 
Asst. MD Jett Levack 

KZRK'Amanllo, TX 

PD/MD Enc Slaytlr 

X-WAVX EIMan- ] Bay 

POND POND Guy Dark 

WCHLAUg,sta, GA' 
OM. Harley Drew 
PDMD Chuck Williams 

CUB/Bakersfield. CA' 
PO/MCI Danny Spanks 

WIYYRaNAnole, MD' 
OM: Kerry Plackrnever 
PD. Dave Hill 
APO/M0 Rob Heckman 

WCPR-Dilosi- Gullporl, MS' 
ou. Wayne Watkins 
PD: Scot Fox 
MD. Mach Cry 

WAAFRoslon. MA' 
Po. Krim Hastings 
MD Misgris Came 

VniXR/Chananoogga. TN' 
PD: Bath 
MD: Dave Spain 

KROR,Chieo. CA 
PD MD Dain Sandoval 

WMMSCIeveland, OH' 
PD Jim Trapp 
MD Slats 

KILO,Caloado Springs, CO' 
no Ross Ford 
APO: Man Gentry 

WBZXtolumbus. OH 
PD. Hal Feh 
APDMD. Ronni Hunter 

KEGLrDallas-FI. Worth. TX' 
PO: Max Dugan 
APD'. Clins Ryan 
MD'. Cindy Scull 

KBPVDelwer- Boulder. CO' 
Po. Bob Richards 

PowiD. Willie B. 

KAZRBes Moines, IA' 
PD. Sean Enion 
MD JO Michaels 

WFIF;LetroY, MI' 
OWPD: Doug Podell 
AP]M0: Mark Pennington 

WGBF/Eyatnville. IN 
PD Fatoy 
APDMD. Slick Nick 

WWBRflint. MI' 
OWPD: Brian Beddow 
APDMO: Tony LIBne 

KRZRffresno. CA 

OrWPD E. Cui1 Johnson 
MD: Rick Roddam 

WROC:Ft Myers. FL' 
PD/M0 Fnu 

WBYRRt. Wayne, IN 

OM'. Jim Fox 

WRUFGalnesyille -Ocala, FL' 
PO: Harry GUSCOn 
MD'. Ryan North 

WKLOGand Rapids. NI' 

PD. 
Hunter SCOT 

DMD Sean Kelly 

WZOR Green Bay, WI 
PDMD. Roxanne Steele 

WXORGreenville. NC' 
PD: Briet Rickman 
APDAAD: Lu Valentino 

tirsvp 

WTPT,Greenville, SC 
PD. Mark Hendrix 
MD. Smack Taylor 

SOC... ',anon 
Arny co N3-sr 

WOXANanisburg, PA' 
PD: Claudine DeLOVIgo 
MD'. Nixon 

WCCCManlord, CT' 
PO nhchaelPironi 

APDAJD. Mike Karolyi 

KPOIMonolulu. HI' 
PD J J. Michaels 
APD: Fit Slash 

WAMXYIunlinglon, WV 
PO/MO Paul Oslund 

WHTTMonhville. AL' 
OM'. Rob Halden 
PDMD. Jimbo Wood 
APD'. Joe Kurier 

KORCMansas City, MO 
OWPD. BOO Edwards 
APOdAD. Don Jantren 

KLFXAGIIeen- Temple, TX 
PD/MD: Bob Fonda 
rf wwk10L.at 

WJXOAansing, MI' 
OM: Bob Olson 
MO: Kevin Conrad 

KOMP/Las Vegas, NV' 
PD: John GHllln 
M0: Big Marty 

WXIZAesinglon- Fayette, KY 
Intenm PD. Fish 
MD. Slay Boe 

KIBLLincoln. NE 

OM June Gade 
PD. E . Marshall 
APD. Sparky 
MD. Samantha Knight 

WTFXAouiswIle. KY' 
OM. Michael Lee 
Mo. Frank Welsh 

KFMXitubbock, TX 
OM Wes Messmann 

WJJO Madison, WI' 
PD'. Randy Hawke 
APOA.m'. Blake Patton 

WGIHRAanchesler. NH 
PD Valor)! Knight 
MD. Jason Russell 

WLIRMilwaukee. WI' 
PD'. Mike Stem 
MD'. Manlynn Mee 

KXXRMinneapotis, MN 
OM Dave Hamilton 
PD'. Wade Linter 
MD. Pablo 

I KMRORAOdesIO. CA' 
PDMD. Jack Paper 
APO. Man Foley 

SJ_lfi, FLT renne 

WVATMOnmoulh -0cean, NI' 
OMPD. Can Craft 
APDA.ID. Robyn Lane 

WKZORAynle Beach. SC 

PD. Bnan Rickman 
APOMD. Charley 

S at3AA Ss T+ronk 

WNORMOrtolk, VA' 
PD: Haney Kopn 
APDMD. Tim Parker 

KIITTNIdahoma City. OK 

OM: Chns Baker 
MD: Jake Daniels 

q.00Nmaha. NE' 
PD:1im Sheridan 

MD: Jon Terry 

WTIPensacola, R' 
Dir/Prog. Joel Sampson 
APDPAD Mark 'The Shark" Dyha 

WIXOPeona, IL 
PDMD. Man Behan 

WYSPRhiladelphia. PA 

OM/PD Tim Sabean 
APD. Gil Edwards 
Intenm MD: Rich DeSislo 

KUPO,Phoenia, AZ' 
PD. .1.1 Jrmries 
I.ID Lany AkFeele 

KUFORodland. 0R' 
OM Dave Numme 
APO/MD Al Scott 

KORBGuad Cities. IA-IL 
OM: Danny Sullivan 
PD. Darren Para 
MD: Dave Levoa 

WBBBWaleigh -Durham, NC' 
PD. Jay Nachlis 

KOOTMeno. NV' 
PDMD. Jaye Patterson 

WNVE,RocheOer, NY' 
PD: Enck Anderson 
MD. Don Vincent 

KRXOSacamenlo, CA' 
Stn. Mgr. Cumss Johnson 
PD Pat Mano 

MD: Paul Marshall 

WKOZBaginaw, MI' 
Intenm P51.10 Jay Randall 

WZBHSalishury. MO 
PD; Shawn Murphy 
APO/MO: Miki Hunter 

KISS San Antonio, TX' 
OM: Virgil Thompson 
PD. Kevin Vargas 
MD CJ Cna 

KIOLSan Diego. CA' 
DrIPmg' Jim Richards 
PDMD Shaun Moran -Brown 

KUROSan lois Obispo. CA 
Pava Adam Bump 

WRBRSaulh Bend. IN 
0A4PD: Ron Stryker 
MD: Enc Meier 

KHTOSpokane. WA' 
OM. Brew Michaels 
PD: Ken Richards 
MD: Barry Bennett 

WOLLSpnnglield. IL 
PD: Ray Lytle 
APD. The Diatcn 
MD'. Rocky 

WLZXSpnngfield. MA' 
PD: Scot) Laudan) 
MD. Becky Pohotsky 

KZRO/Spnnglield. MO 
OM. Dave DeFrartro 
MD. George Spankntetster 

WXTB/Tampa FL' 
OM. Brad Hardin 
PD. Rieb Schnkdt 
APD'. Carl Hams 
MD. Launa Phillips 

KATO/Tulsa. OK' 
PD: Chris Kelly 
APD. Kelly Garrett 

KICTWichda. KS' 
PD. D Carter 
MO. Rick Thomas 

WBSX/Wilkes -Barre. PA 

OM. Jules Riley 
PD. Ches Lloyd 
MD. Freddoe 

*Monitored Reporters 

74 Total Reporters 

58 Total Monitored 

16 Total Indicator 
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With 

Loris Lowe 
MD, KLBJ /Austin 

Guitar gods always fare well on 
KLBJ. which explains why Zakk 
Wylde's Black Label Society is kicking 
butt - and guest vocals from Ozzy 
never hurt! : I must also give props to 
local heroes Blue October. Are you 
aware of this band? We broadcast their 
CD release show live. (lt seems were 
doing more and more live music broad- 
casts all the time.) It was a packed 
house at Steamboat that night, and the 

crowd was singing every word to every song - even 
the songs on the new album, History for Sale, which had 
only been out for three days! The album is top 20 sales 
in Austin and top five phones on KLBJ. Get more info 
on Blue October by calling Paul Nugent at 214 -744- 
0290. The Revis track was a slow build but has hit 
its stride and is doing great. I love "Rest in Pieces" by 
Saliva. I know, I know - chick song. I smell a cross- 
over! I'm predicting similar success for DoubleDrive. It 

seemed only natural to add the new Indigenous song, "C'mon Suzie," 
before the box. They have a huge following in Austin, and it's great to 
have them all to ourselves. Can't wait for Lollapalooza, so I can see 
the best rock band to come out in years - Audio -f "king- slave! South 
by Southwest has come and gone, but some SXSW bands I'm still stuck 
on include Silvertide, Rachel Stamp, Caesar and Evermore. 

inkin Park keep the top spot at Ac- 
tive as Audioslave's "Like a Stone" 

inches up to No. 2 ... Socialburn's next 
single, "Everyone," takes the lead for No. 
1 Most Added at Active. It also ties for the 
same position at Rock ... Ra's "Rectifier" 
finishes in the second Most Added slot at 
Active this week. There are now 30 sta- 
tions on it ... "Oxygen's Gone" by Die Try- 
ing adds another eight stations, with 
WNVE/Rochester, NY; KPOI /Honolulu; and WTKX/Pensacola, FL among 
them ... A week before the official add date, six stations support 
Mudvayne's "World So Cold," including KXXR /Minneapolis; KRZR/ 
Fresno; KILO /Colorado Springs; and WBYR /Ft. Wayne, IN ... I love the 
instant familiarity with the Red Hot Chili Peppers. "Dosed" follows that 
successful Pepper pattern that breeds success. KOMP /Las Vegas adds 
it this week, though the official add date is May 20 ... It's really no sur- 
prise that Metallica is the No. 1 Most Played Artist in the last seven days. 
Now that "Mandatory Maytallica" is in full swing, you can expect a lot more 
Metallica airplay, and you have to remember that will affect spins on some 
newer records on the chart. I suspect that was the case for many of the 
songs on the lower part of the chart, so give 'em a break ... On the Rock 
side, Sammy Hagar sings "Hallelujah" as the track ties for No. 1 Most 
Added ... The Exies' "Kickout" gets some add love from KLBJ /Austin; 
KLAQ /El Paso; and WYBB /Charleston, SC ... Similarly, Smile Empty 
Soul get Frog love from WEBN /Cincinnati on "Bottom of a Bottle." KLAQ 
is in too ... Trapt's "Headstrong" makes a strong move on the chart, go- 
ing from 6 -2 ... Staind's "Price to Pay" climbs to top five ... Lynyrd 
Skynyrd ride "Red, White and Blue" from 15 -10 ... DoubleDrive make 
a solid "Imprint," rising from 23 -19. In April the track was played during 
all five opening day Major League Baseball games that aired on ESPN. 
The producer received an overwhelming response, so the song will be 
used all season long on ESPN's holiday airing of baseball games. Great 
for familiarity! MAX PIX: MUDVAYNE "World So Cold" (Epic) 

- Cyndee Maxwell, Active Rock/Rock Editor 

Record Of The Week 
ARTIST: Anthrax 
TITLE: We've Come For You All 
LABEL: Sanctuary/SRG 

It's only appropriate that Anthrax kick off their latest al- 

bum with a creeping instrumental called "What Doesn't Die." 

Since their 1984 debut, fistful of Metal, the New York thrash- 
ers have refused to keel over despite shifting musical trends 
and bandmembers. Sitting atop R &R's Rock Specialty chart, Anthrax clearly contin- 
ue to infect the underground. We've Come for You All finds the thrash pioneers 
digging into gritty metal. Check out the menace of "Black Dahlia" or the staccato 
riffage of "Safe Home." The group flex their metal muscle most impressively on the 
chugging "Strap It On" and "Nobody Knows Anything," where Pantera axe -man Dime - 

bag Darrell provides the fretboard pyrotechnics while Anthrax drummer Charlie 
Benante reminds us what a deadly weapon he is. And, yes, that's The Who's Roger 

Daltry guesting on "Taking the Music Back." - Frank Correia, Rock Specialty Editor 

i Wit 
ARTIST: Ether Seeds 

LABEL: Roadrunner /IDJMG 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

Back in January, when I wrote about 
Columbia rock act Stereomud, I 

mused about the Lowery brothers and 
their family's knack for music. You see, 
brother Clint plays guitar for TVT rock- 
ers Sevendust, while Corey mans the 
four -string for Stereomud. Shortly after 
that piece went to print. Roadrunner 
promo guru Mark Abramson called me up 
to notify me that he had yet another 
Lowery waiting in the wings. Ladies and 
gentlemen, the third Lowery brother, 
Dustin, and his band, The Ether Seeds! 

The Seeds were first sown when North 
Carolina native Lowery headed to At- 
lanta, where he hooked up with guitarist 
Stephen Seals and formed a band. Al- 
though Lowery was playing drums, he 
maintained a strong vocal presence in the 
group. After the original singer split, he 
stepped forward to handle singing duties. 
Meanwhile, former Liquid Gang bassist 
Eric Nagy was jamming with drummer 
Billy Deputato in the Northeast. Nagy 
headed south after hearing Lowery and 
Seals' demo, won a spot in the group and 
brought Deputato into the fold. The Ether 
Seeds had sprouted. 

Although everything clicked instantly 
between the musicians. their next idea 
didn't go over as well. Thinking they 
would cut themselves off from society to 
focus on writing, the new four -piece iso- 
lated themselves in a North Carolina 

cabin. "That's a real dark chapter," Seals 
recalls. "We came up with this brilliant 
idea that we were going to completely 
shut out the entire world and have this 
amazing monthlong writing process. But 
two hours into it, we realized it was go- 
ing to be a real task." 

Eventually, the group gelled and 
emerged with what would become their 
self -titled debut for Roadrunner. Now 
The Ether Seeds are beginning to grow on 
the strength of their lead single, "Save 
Your Own Life," a potent blend of mood 
and melody that's found a home on Active 
Rockers like KXXR/Minneapolis. WRQC/ 
Ft. Myers, KRZR/Fresno and WAAF /Bos- 
ton, among others. 

Touring has remained a family affair, 
as Dustin Lowery and The Ether Seeds 
just wrapped up a tour with Clint Lowery 
and Sevendust. Next, The Ether Seeds 
join Corey Lowery and Stereomud for a 
tour with Pacifier. Next month, the 
Lowerys will face off against the 
Gallagher brothers of Oasis on Family 
Feud. OK, I made that last one up. 

TOP 20 SPECIALTY ARTISTS, 

1. ANTHRAX (Sanctuary /SRG) "What Doesn't Die" 

2. NOTHINGFACE /TUT/ "Here Come The Butchers" 

3. SOILWORK (Nuclear Blast) "Figure Number Five" 

4. CHIMAIRA (Roadrunner /IDJMG) "Pure Hatred" 

5. BLACK LABEL SOCIETY (Spitfire) "Stoned & Drunk" 

6. LAMB OF GOD (Prosthetic /Metal Blade) "l l th Hour" 

7. BIOHAZARD (Sanctuary /SRG) "Kill Or Be Killed" 

8. DOG FASHION DISCO (Spitfire) "Fetus On The Beat" 

9. HOUSE OF 1,000 CORPSES (lnterscope) "Run, Rabbit, Run" 

10. FREYA (Victory) "Glasseating Smile" 

11. FEAR FACTORY (Roadrunner/IDJMG) "Terminate" 

12. OVERKILL (Spitfire) "Until I Die" 

13. SWORN ENEMY (Elektra /EEG) "Sworn Enemy" 

14. KATATONIA (Peacevil/e) "Will I Arrive" 

15. CRADLE OF FILTH (Red ink /Epic / "Carrion" 

16. GOD DETHRONED (Metal Blade) "Soul Sweeper" 

17. HAUNTED (Earache) "One Kill Wonder" 

18. MOTOGRATER (No Name /Elektra /EEG) "Suffocate" 

19. OPIATE FOR THE MASSES (Concrete) "Goodbye" 

20. E TOWN CONCRETE (Razor & Tie) "Mandibles" 

Ranked by total number of shows reporting artist. 
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MAX TOLKOFF 
m tol koffpradioan drecords. com 

PART ONE OF A TWO -PART SERIES 

ALTERNATIVE 

How'd They Do That? 
A short -attention -span snapshot of the winter book 

here will be no ponderous pronouncements, no 
weighty overanalysis, no sleep- inducing autopsy from 
this desk about the state of the format based on glanc- 
ing at the ratings of only two markets the minute one 
book gets released. No, those days are gone. And if 
you're a smart programmer, so are the mixed fear and 
elation of living book to book. 

It's now early in the 21st centu- 
ry, and knowing what we now 
know about Arbitron response 
rates and the overall vagaries of di- 
ary -based reporting, it's best to 
adopt the "lithium method" of 
dealing with ratings. At least until 
the Giant Purple People Meter is 

perfected. Do stations constantly 
strive to get the best 
numbers they can? Of 
course. But a nice, steady 
emotional state is what's 
required nowadays. 

If your book is good, 
high -five your music di- 
rector, smoke some 
crack, then get back to 
the salt mine. If your 
book is bad, low -five 
your music director, smoke some 
crack, then get back to the salt mine. 
You see how easy that is? Today, it's 
all about range. 

Every station has a range within 
which the numbers might fluctuate 
up or down as much as five tenths 

or so. It's more helpful for everyone 
to look at the last, say, five or six 
books to get a good read on the rel- 
ative health of a particular station. 
And that's still not taking into ac- 

count demo breakouts, morning 
show performance, marketing, pro- 
motions and signal strength in the 
market. 

Kevin 

"The winter book 

was an example of 

the wealth of 

diversity that was 

out there, which is 

also represented 

on the KROQ 

playlist." 
Kevin Weatherly 

Weatherly 

Winter 2003 

Now we come to the 
latest quarterly. Winter 
2003 for Alternative was 
a mixed bag, as usual. In 
trying to focus on the pos- 
itive, we're going to take 
a quick look at stations 
that had a good book this 
time around. We'll give 
you a six -book trend 

(from fall 2001 through winter 2(103), 

an overview and a few words from 
the PDs on why they think their sta- 
tions did well this book. By the way, 
in this game, flat is as good as an up. 
It shows stability and fortitude, es- 
pecially if you're flat somewhere 
near the top of the heap, like KROQ/ 
Los Angeles. 

KROQ /Los Angeles 
The Last Six: 5.0-5.1-4.3-4.9 - 

4.4-4.4 
Overview: Stable, stable, stable. 

Number two overall. 
KROQ is like a winning 
sports team, with a host 
of great players and a 

very deep bench. Plus, 
coach Kevin Weatherly is 

a frigging programming 
genius who's also very 
humble about his accom- 
plishments. It's hard to 
overstate the significance 
of KROQ's success. 

At the risk of sounding like I'm 
blowing more smoke up their ass- 
es, KROQ is everything the format 
should be and hopes to be. Look 

under the skin, and it gets even bet- 
ter. This book the KROQ morning 
show of Kevin & Bean is No. 1 in 
L.A. 12 +, adults 18-34, adults 18-49, 

men 18-34, men 18-49, women 18-49, 

and I don't have room for anything 
else. 

Weatherly: "From ev- 
erything we've seen, the 
music over the last 18 

months has been less 
than spectacular, and 
during lean times we by 
to search out the most 
compelling music. We've 
got to do what we can to 

try to stay on the edge. 
The winter book was an example of 
the wealth of diversity that was out 
there, which is also represented on 
the KROQ playlist - everything 
from The White Stripes and Beck to 
Liam Lynch and Johnny Cash. 

"At the same time, we have the 
luxury of having tremendous 
brand equity in this market. We 

have the No. 1 morning show in 
L.A., which certainly helps to lead 
off the day. And the KROQ brand 
is so much bigger than whatever in- 
dividual songs we choose to pro- 
gram. So when we're in a music re- 
cession, we have that brand equity 
we can lean on." 

WXDX/Pittsburgh 
The Last Six: 5.6-5.0-5.8-5.1 - 

5.1-5.6 
Overview: WXDX (The X) /Pitts- 

burgh truly is the alternative to sis- 
ter station and mainstream Rock 
stalwart WDVE, which lives at No. 
2 overall with a 9.6. Pittsburgh is a 

toughAltemative market. 
There's no real commer- 
cial history for it there, 
like there is in other mar- 
kets. PD John Moschitta 
handles programming 
duties for both stations, 
and even while pulled in 
two directions, he's still 
managed to make WXDX 

a dominant player. It's 
had consistently good ratings over 
a period of many years. 

Moschitta: "Musically in Pitts- 
burgh we have a pretty good sense 
of what people want, and we stick 
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OH, THE HORROR! Trapt recently stopped by XTRA -FM (91X) /San 

Diego. Seen here are (top row, l -r) Trapt's Peter Charnell, 91X's Bryan Schock. 

Trapt's Chris Brown, Warner Bros.' Rob Goldklang, Trapt's Simon Ormandy and 

(bottom row, I -r) Aaron Montgomery and 91X's Chris Cantore. 

to that. We try to be as broad as pos- 
sible, yet as 'Alternative' as possible 
too. Also, The X is kind of the de fac- 

to Active Rock in the mar- 
ket, too, so we're just try- 
ing to satisfy all those te- 
nets. When you ask peo- 
ple what the Alternative 
station is in Pittsburgh, it's 
The X. People realize that. 

"We had a good mix of 
music, whether it's main- 
stream Active Rock stuff 
like Staind and Gods - 

mack, The White Stripes or cross- 
over stuff like Coldplay. You know 
Howard Stern in the morning 
doesn't hurt. We had a really good 
response rate and strong numbers 
men 18 -24, and that's the wheel- 
house for us. 

"From a music standpoint, we 
were finding some of the grunge 
stuff, maybe some of the library 
stuff, was pretty strong. People have 
to remember that in times of maybe 
mediocre current product, you can 
rely on some of the library stuff, and 
we've been able to lean on that 
when we've been in lean times. 

"But we had a good mix of library 
and current stuff. Evanescence are 
doing great. Linkin Park are doing 
well. The Foo Fighters did great for 
us. We were pretty selective in what 
was going on the air. You still have 
to be like that, despite the amount 
of music that's out there. Quality, not 
quantity." 

KITS /San Francisco 
The Last Six: 2.2-2.3-2.5-2.2 - 

2.1-2.4 
Overview: A station still in tran- 

sition, KITS (Live 105) /San Fran- 
cisco took a sharp left somewhere 
down the road, and the audience 
seems to dig it. It's definitely not 
your father's Live 105. PD Sean De- 
mery has a battle plan, and he's 
sticking to it. Publicly he'll moan 
about how "we're not there yet," but 
secretly he's giggling and enjoying 
the chaos he's created during the 
journey back to ratings health. The 
staff's in a great mood, the GM is on 

John Mo 

Sean D emery 

schitta 

"We did it with 

papier -mache and 

coat hangers. And 

if you hit the little 

button, real 

imitation lava 

comes out the 

top." 
Sean Demery 

image sweepers, and a great time is 

being had by all. But it's definitely 
serious, hard work. The station 
floundered for quite a spell there. 

Demery: "We did it with papier- 
mache and coat hangers. And if you 
hit the little button, real imitation 
lava comes out the top. My first 
book here we had a 2.5, so I'm not 
that excited. We're moderately hap- 
py with the numbers. This is a nice 
start, but we're far from even close 
to what the potential of this radio 
station could be. 

"I think we had a rise in unaided 
recall. We're not seeing the potential, 
'cause there are still many people 
who think we're the skateboard, 
backward- baseball-cap, tractor -pull, 
dirt-pull, whatever station. I do not 
attribute the rise to the music chang- 
es we've made yet - that's still to 
come. Believe it or not, even 11 

months into this thing, we're still in 
transition." 

Stay Tuned 
Next week we'll look at KXTE/ 

Las Vegas, CIMX/Detroit, KFMA/ 
Tuscon, KBZT /San Diego, WNNX/ 
Atlanta, WZTA /Miami and other 
Alternative stations that got to cele- 
brate for five minutes. 
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THIS 

WEEK 

ALTERNATIVE TOP 50, 
/- 

PLAYS 
GROSS 

IMPRESSIONS 

PO) 

WEEKS ON 
CHART 

TOTAL STATIONS 
RODS 

® May 9, 2003 
ARTIST TITLE LAEELIS) 

TOTAL 
PLAYS 

LINKIN PARK Somewhere I Belong (Warner Bros.) 3147 -49 362161 10 7710 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 3127 +88 359499 18 7810 

EVANESCENCE Bring Me To Life (Wind -up) 3015 -57 353908 18 7510 

TRAPT Headstrong (Warner Bros.) 2944 +34 315546 27 7510 

WHITE STRIPES Seven Nation Army (Third Man /V2) 2458 +111 318863 12 7210 

F00 FIGHTERS Times Like These (Roswell /RCA) 2230 +32 265402 17 6810 

STAIND Price To Play (Flip /Elektra /EEG) 2217 +45 257646 5 7711 

CHEVELLE Send The Pain Below (Epic) 2195 +55 248134 15 7610 

AFI Girl's Not Grey (Dream Works) 2073 -81 229261 15 7610 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 1880 -220 216231 22 7710 

ATARIS In This Diary (Columbia) 1465 +20 148048 13 7110 

SUM 41 The Hell Song ( /sland / /DJMG) 1444 +65 166944 10 7012 

DEFTONES Minerva (Maverick/Reprise) 1429 +387 201339 3 7214 

GODSMACK Straight Out Of Line (Republic /Universal) 1429 -89 154032 14 6210 

P.O.D. Sleeping Awake (Maverick /Reprise) 1399 +165 169410 3 6711 

QUEENS OF THE STONE AGE Go With The Flow (Interscope) 136E; +131 134638 7 7213 

COLD Stupid Girl (FLip /Ge /fen /lnterscope) 1357 +55 147665 10 6812 

QUEENS OF THE STONE AGE No One Knows (lnterscope) 1331 -48 189060 33 7510 

SEETHER Driven Under (Windup) 1267 +78 107336 9 6110 

FINCH What It Is To Burn (Drive-Thru /MCA) 1223 -80 154541 16 5810 

SALIVA Rest In Pieces (Island /1DJMG) 1193 +16 96694 9 5511 

REVIS Caught In The Rain (Epic) 1020 +43 69457 10 5710 

GOOD CHARLOTTE The Anthem (Epic) 896 -134 63288 17 5310 

TAPROOT Mine (Velvet Hammer /Atlantic) 882 +41 79970 8 5511 

3 DOORS DOWN The Road I'm On (Republic /Universal) 846 +10 62532 7 4810 

RADIOHEAD There There (Capitol) 844 +214 137568 3 5814 

BLUR Crazy Beat (Virgin) 814 -141 74421 8 6010 

COLOPLAY The Scientist (Capitol) 802 +66 110108 5 5212 

SMILE EMPTY SOUL Bottom Of A Bottle (Laval 797 +132 56829 4 5612 

MARILYN MANSON Mobscene (Nothing /lnterscope) 777 +82 65634 3 5314 

USED Buried Myself Alive (Reprise) 720 -357 81987 15 5210 

DISTURBED Remember (Reprise) 639 -20 74059 18 3010 

LINKIN PARK Faint (Warner Bros./ 599 +70 116231 6 1410 

LIVE Heaven (Radioactive /MCA) 578 +24 59428 4 3211 

HOT HOT HEAT Bandages (Sub Pop /Reprise) 539 +12 68027 6 3912 

POWERMAN 5000 Free (Dream Works) 526 -5 39767 5 3712 

CAVE IN Anchor(RCA) 506 +47 36260 4 4411 

(HED) PLANET EARTH Blackout (Volcano /Jive) 445 -195 43423 12 3610 

PETE YORN Come Back Home (Columbia) 419 +19 69733 6 3714 

VENDETTA RED Shatterday (Epic) 410 +182 47914 1 4919 

THIRD EYE BLIND Blinded (When I See You) (Elektra /EEG) 399 -9 40638 5 2710 

LIAM LYNCH United States Of Whatever (S- Curve /EMC) 380 -97 66152 9 2510 

LESS THAN JAKE She's Gonna Break Soon (Sire /WB) 363 +61 27554 2 3814 

SHINEDOWN Fly From The Inside (Atlantic) 339 +12 23328 3 3518 

DONNAS Who Invited You (Atlantic) 314 -4 30682 4 2810 

JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) 313 -94 45070 8 2711 

BREAKING BENJAMIN Skin (Hollywood) 310 -102 24992 9 2110 

ALL-AMERICAN REJECTS The Last Song (Dream Works) 303 +120 29428 1 3515 

TAKING BACK SUNDAY Cute Without The E (Cut...) (Victory) 281 +13 24572 2 1811 

ROOTS Seed 2.0 (MCA) 263 +27 40665 1 1612 

78 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

4/27 -5/3. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, he song with the larger increase in plays is placed first. 

Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs 
unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Gross 
Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 
2003. The Arbitron Company). © 2003. R &R, Inc. 

Most Added' 
www.rradds. corn 

ARTIST TITLE LABELS ADDS 

SOCIALBURN Everyone (Elektra /EEG) 23 

DIE TRYING Oxygen's Gone (ls /and/IDJMG) 11 

VENDETTA RED Shatterday (Epic) 9 

SHINEDOWN Fly From The Inside (Atlantic) 8 

RED HOT CHILI PEPPERS Dosed (Warner Bros.) 6 

GOOD CHARLOTTE The Young And The Hopeless (Epic) 6 

CLOSURE Look Out Below (TVT) 6 

ALLAMERICAN REJECTS The Last Song (DreamWorks) 5 

EXIES Kickout (Virgin) 5 

ALKALINE TRIO We've Had Enough (Vagrant/TVT) 5 

DEFTONES Minerva (Maverick/Reprise) 4 

RADIOHEAD There There (Capitol) 4 

MARILYN MANSON Mobscene (Nothingllnterscope) 4 

LESS THAN JAKE She's Gonna Break Soon (Sire /WB) 4 

PETE PORN Come Back Home (Columbia) 4 

USED Blue And Yellow (Reprise) 4 

Most 
Increased Plays 

TOTAL 

PLAY 

ARnsT L499.IS; NCiFASE 

DEFTONES Minerva (Maverick/Reprise) +387 

RADIOHEAD There There (Capitol) +214 

VENDETTA RED Shatterday (Epic) +182 

P.O.D. Sleeping Awake (MavericklReprise) +165 

DIE TRYING Oxygen's Gone (IslandlIDJMGI +135 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) +132 

QUEENS OF THE STONE AGE Go With The Flow (lnterscope/ +131 

ALL-AMERICAN REJECTS The last Song (DreamWorksl +120 

WHITE STRIPES Seven Nation Army (Third Man /V2) +111 

AUDIOSLAVE Like A Stone (lnterscopelEpic) +88 

RED HOT CHILI PEPPERS Dosed (Warner Bros.) +88 

Most 
Played Recurrents 
ARTIST TITLE LABELS, 

F00 FIGHTERS All My Life (Roswe /l /RCA) 

3 DOORS DOWN When I'm Gone (Republicllniversal) 

CHEVELLE The Red (Epic) 

SALIVA Always ( /stand /IDJMG) 

SEETHER Fine Again (Windup) 

SYSTEM OF A DOWN Aerials /American /Columbia/ 

SUM 41 Still Waiting ( /sland /IDJMG) 

DISTURBED Prayer (Reprise) 

NIRVANA You Know You're Right (Geflen/lnterscope) 

COLOPLAY Clocks (Capitol) 

TAPROOT Poem (Velvet Hammer /Atlantic) 

ALLAMERICAN REJECTS Swing Swing /Dream Works) 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

HOOBASTANK Crawling In The Dark ( / stand /IDJMG) 

MUDVAYNE Not Falling (Epic) 

PUDDLE OF MUDD She Hates Me (Flawless /Gefenllnterscoper 

INCUBUS I Wish You Were Here (ImmortallEpic) 

STONE SOUR Bother(Roadrunner/WDJMG) 

HOOBASTANK Running Away /Is /and / IDJMG) 

PUDDLE OF MUDD Blurry (Flawless /Gelten /lnterscope) 

TOTAL 
PLAYS 

1105 

1088 

992 

875 

829 

789 

736 

663 

655 

637 

626 

575 

543 

510 

497 

494 

483 

459 

442 

412 

R &R Station Playlists have moved to the weh. 
See all of our monitored reporters at 

www.radioandrecords.com. 

.- . . 

EXMENEW PRODUCTS AVAILABLE( CALL TODAY FOR A CATALOG! 

r- 1 
EventTape' 
BunchaBanners.' 
FlashBags- 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

FirstFlash! 
( 1 N E 

6528 Constitution Drive 
Fort Wayne, Indiana 46804 

Fax (2601436 -6739 
www.firstilash.com 

1- 800 -21 FLASH 
1- 8110- 4134274 
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ALTERNATIVE 

This is an exciting time for KCXX (X- 

1 039)/Riverside, with bands like 
Godsmack, Linkin Park, Marilyn 
Manson and Deftones dropping new 
music. New bands like Trapt, Acroma 
and Smile Empty Soul are giving us 

a fresh sound. As far as phones, 
Asst. PD /MD, KCXX /Riverside Deftones, The White Stripes and 

Marilyn Manson have earned their 
way into the top five. Seether's "Driven Under" is 

such a powerful song. It sounds great in every 
daypart. CKY and The White Stripes have added a 

nice texture to the station. It's so nice to have those 
unique- sounding records work for us. Godsmack's 
"Faceless" won 10 nights on our cage fight, "The New 
Rock Challenge," so we're spinning it now. It has 

added some extra flavor for us. What a great album - good driving 
music. I apologize for the road rage in advance. As far as promo- 
tions, we're doing "X -1039 Takes You to the Bands." One of the trips 
is to see Metallica at the Roskilde festival in Denmark. I'm hoping I 

will fit in the winner's luggage. 

No! Tell me it's not true! There's been 
a change in the top three? While 

Linkin Park are still No. 1, Evanes- 
cence slip out of No. 2 to be replaced 
by Audioslave! Stop the presses! ... 

Trapt hold at No. 4 ... The White 
Stripes hold at No. 5 ... Foo Fighters 
and Staind keep their respective posi- 
tions at Nos. 6 and 7 ... But note the 
sneaky attack of Chevelle, going 9 to 8 ... Nos. 11, 12 and 13 belong 
to The Ataris, Sum 41 and Deftones, respectively ... Nos. 15, 16 and 
17 are held by P.O.D., Queens Of The Stone Age and Cold ... Other 
players with bullets this week include Taproot. 3 Doors Down, 
Radiohead. Coldplay, Smile Empty Soul, Live, Cave In and Pete 
Yorn ... Marilyn Manson cracks the top 30 ... Note Less Than Jake 
jumping to 43 and Shinedown rising to No. 44 ... New arrivals on the 
chart this week include Vendetta Red at No. 40, All- American Re- 
jects at No. 48 and The Roots at No. 50. By the way. KMYZ/Tulsa 
added The Roots this week, so if it works in Tulsa ... Most Added: 
Socialburn, Die Trying, Vendetta Red, Shinedown, Red Hot Chili 
Peppers and Good Charlotte, and a nice week for Closure ... Most 
Should Be Added: The D4. Sahara Hotnights The Exies. Caesars. 
Pete Yorn. Molotov. Goldfrapp and Yeah Yeah Yeahs. 

- Max Talkaff. Alternative Editor 
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ARTIST: Deftones 

LABEL: Maverick/Reprise 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

For those in the know, Northern Cali- 
fornia rockers Deftones have always 

been a sort of weird foil to Southern 
California's multiplatinum nu- metallers 
Korn. Both came out at the same time 
with innovative takes on traditional 
metal, earning die -hard followings in the 
process. But while Korn exploded to a 
superstar level in what seemed like over- 
night success, Deftones kept a more un- 
derground profile and slowly but surely 
gained steam with each release. In 1995 
Adrenaline sold over 200,000 units on 
the strength of touring and word -of- 
mouth before eventually reaching gold 
status. As Korn 's feral foaming attracted 
everyone from outsiders to jocks, 
Deftones' tortured experiments won the 
hearts of honor students. 

The next few years proved formative 
for the group, as 1997's followup, Around 
the Fur, took the group to new songwrit- 
ing heights with tracks like "My Own 
Summer (Shove It)," `Be Quiet and Drive 
(Far Away)" and the darkly seductive 
"MX." Following up another gold album, 
the four -piece expanded to include 
turntablist Frank Delgado and reached 

TELL US WHAT 
YOU THINK! 

Share your opinion 
about this column - go to 

www.radioandrecords.com and click 
the Message Boards button. 

Up 

ever further into the sonic cauldron with 
2000's White Pony. Tracks like the pro- 
vocative single "Change in the House of 
Flies" showed Deftones wrapping their 
sinewy strains around frontman Chino 
Moreno's disturbed melodies. The album 
was the group's first platinum disc. 

With De%tones, the group's fourth disc 
for Maverick, Moreno and company are 
poised for an even bigger leap forward. 
After a strong No. 40 debut on the Alter- 
native chart, "Minerva" is gunning for the 
top 10 at No. 13 just two weeks later, and 
nearly every Alternative in the country is 
supporting it. Furthermore, they'll be pro- 
viding the underground street cred at this 
year's Summer Sanitarium tour, featur- 
ing Metallica, Linkin Park and Limp 
Bizkit. Naturally, Deftones haven't for- 
gotten about their hard -core fans: The 
group are currently on a guerrilla -style 
tour throughout May. Shows are an- 
nounced just a day before they happen, 
allowing core fans the jump on tickets. 

But outside of primo tours and chart 
numbers, there's the sound. Furtively 
creeping in with soft guitars, `Minerva" 
explodes into that trademark Deftones 
wall of sound. This motherfucker doesn't 
hit, it engulfs. Moreno's dreamy swoon 
floats through the verses before launch- 
ing into the stratosphere with soaring 
vocals and skyscraping guitars. If 
Deftones aren't on your radar, you need 
your ears checked. 

Don't Miss The One Great Industry Event Of The Year! 

everly Hills, Californi.; 

Register Now!! www.radioandrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com


74 ( ALTERNATIVE ,. 

® May 9, 2003 

ßateTheMusic.cam 
BI IIEIILIBISE" 

America's Best Testing Alternative Songs 12 + 
For The Week Ending 5/9/03 

Persons Men Women 
Artist Title (Label) TW LW Familiarity Burn 18 -34 18 -34 18 -34 

TRAPT Headstrong (Warner Bros.) 4.25 4.08 92% 18% 4.22 4.1/ 4.24 

FINCH What It Is To Burn (Drive -Thru /MCA) 4.16 3.95 77% 9% 4.12 4.00 4.19 

EVANESCENCE Bring Me To life (Wind-up) 4.14 4.23 93% 32% 4.22 4.25 4.21 

CHEVELLE Send The Pain Below (Epic) 4.10 3.95 88% 16% 4.03 3.87 4.11 

LINKIN PARK Somewhere I Belong (Warner Bros.) 4.07 3.99 97% 24% 4.08 4.15 4.05 

USED Buried Myself Alive (Reprrsei 4.06 3.78 77% 10% 3.92 3.61 4.08 

ATARIS In This Diary (Columbia; 4.06 3.91 75% 11% 4.02 3.81 4.14 

AH Girl's Not Grey (Dream Works) 4.04 3.95 81% 12% 3.99 3.8E 4.04 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 3.96 3.94 92% 27% 4.01 4.17 3.93 

SALIVA Rest In Pieces (Is /and /IGMG) 3.93 3.67 74% 11% 3.93 3.77 4.02 

STAIND Price To Play /Elektra /EEG/ 3.90 3.78 75% 10% 3.89 3.85 3.91 

F00 FIGHTERS Times Like These (Rosweli/RCA) 3.87 3.90 90% 23% 3.90 4.10 3.79 

SUM 41 The Hell Song (Island/16.M) 3.86 183 85% 17% 3.78 3.82 3.76 

SEETHER Driven Under (Wind-up) 3.86 3.71 62% 8% 3.80 3.76 3.82 

3 DOORS DOWN The Road I'm On (Republic /Universal) 3.85 3.68 58% 9% 3.81 3.72 3.86 

TAPROOT Mine (Velvet Hammer/Atlantic) 3.85 3.64 55% 6% 3.80 3.90 174 

REVIS Caught In The Rain (Epic) 3.84 3.68 38% 5% 3.80 3.91 3.73 

COLD Stupid Girl (Flip /Gellen /lnterscope) 3.79 3.56 78% 13% 3.78 3.83 3.75 

GOOD CHARLOTTE The Anthem (Epic) 3.77 3.69 97% 38% 3.81 3.66 3.88 

QUEENS OF THE STONE AGE No One Knows /lnterscope) 3.77 3.73 95% 47% 3.83 3.75 3.88 

DEFTONES Minerva (Maverick /R;prise) 3.76 42% 4% 3.94 3.90 3.96 

3 DOORS DOWN When I'm Gene (Republic /Universal) 3.74 3.68 98% 49% 3.72 3.72 3.72 

RED HOT CHILI PEPPERS Can't Step (Warner Bros.) 3.71 3.66 95% 40% 3.72 3.81 3.68 

GODSMACK Straight Out Of Line (Republic /Universal] 3.66 3.49 83% 20% 3.56 3.79 3.43 

P.O.D. Sleeping Awake (Maverick/Reprise/ 3.64 47% 8% 3.62 3.63 3.62 

QUEENS OF THE STONE AGE Go With The Flow( lnterscope) 3.56 3.62 64% 12% 3.61 3.71 3.55 

BLUR Crazy Beat (Virgin) 3.53 3.36 44% 7% 3.46 3.32 3.54 

COLDPLAY The Scientist (Capita') 3.48 52% 15% 3.59 3.47 3.65 

WHITE STRIPES Seven Nation Army (Third Man /V2) 3.45 3.44 79% 20% 3.45 3.48 3.44 

MARILYN MANSON Mohscene(Nothing /lnterscope) 2.99 44% 14% 3.01 3.26 2.86 

Total samle size is 556 respondents. Total average favorabilty estimates are based on a scale of 1 -5. (1= dislike very 

much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total 

burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based 

on persons 12 +. TO = Target Demo (Females 18 -34). Persons are screened via the Internet. Once passed. they can take 

the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout 
research. The results are intended to show opinions of participants on the the Internet only. RafeTheMusic is a registered 

trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818 -377 -5300. 

RaleTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

( TOP2O SPECIALTY ARTISTS 

1. GRANDADDY (V2) "Now Its On" 

2. CAESARS (Astralwerks/ "Jerk It Out" 

3. A.M. RADIO (Elektra /EEG) "Taken For A Ride" 

4. SOUNDS (New Line) "Living In America" 

5. FLAMING LIPS (Warner Bros.) "Fight Test" 

6. SUPERSUCKERS (Mid-F/) "Rock -N -Roll Records (Ain't Selling This Year)" 

7. ALKALINE TRIO (Vagrant) "Wé ve Had Enough" 

8. RISE AGAINST (Fat Wreck Chords) "Like The Angel" 

9. YEAR OF THE RABBIT (Elektra /EEG) "I Wanna Be Adored" 

10. BROKEN SOCIAL SCENE (Arts & Crafts /Paper Bag) "Stars And Sons" 

11. PARTY OF HELICOPTERS (Velocette) "The Good Punk" 

12. LIZ PHAIR (Capitol) "Extraordinary" 

13. WHIRLWIND HEAT (V2/ "Orange' 

14. LAGWAGON (Fat Wreck Chords) "E Dagger" 

15. COPELAND (Militia Group) "Take Care" 

16. PLACEBO (Hut /Astra/werks) "English Summer Rain" 

17. VENDETTA RED (Epic / "Shatterday" 

18. ...TRAIL OF DEAD (lnterscope) "All St. Day" 

19. INTERPOL (Matador) "Obstacle 1" 

20. RADIOHEAD (Capitol) "There There" 

Ranked by total number of shows reporting artist. 

Record Of The Week 
ARTIST: The Sounds 
TITLE: Living In America 
LABEL: New Line 

Longing to get lost with Missing Persons again? Regretting 

the day you stepped off Berlin's metro? Wishing to experience 
the rapture that Blondie brought you? Then, my well -coiffed 

friend, look no further than the latest Swedish sensation, The Sounds. Led by stun- 

ning singer -lyricist Maja lvarsson, the group has made fans out of everyone from 
N'E'R'D'S Pharell Williams to lead Foo Fighter Dave Grohl, who sports a Sounds 

T -shirt in his latest video. No wonder, given The Sounds' tight, New Wave -informed 
brand of smart pop. "Seven Days a Week" isn't afraid to wear its lovesick heart on 
its sleeve, dancing its way through the speakers atop confident and sexy grooves. 

"Hit Me" struts its stuff down the catwalk in retro threads while "Mine for Life" 

glams it up with its shimmering disco. It's polished, revisionist pop with enough 

dirt under its manicured nails to keep its punk cred. - Frank Correia, Rock Specialty Editor 

OWN YOUR EVENTS 
if no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 
-Up to 3' High and 6' Wide - Weather -resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 i Tel 713/5074200 Fax 713/507 -4295 1-800-231-60 74 ri @reefindustries. cor www, reefindustries. corn 

www.americanradiohistory.com

www.americanradiohistory.com


-- ALTERNATIVE May 9, 2003 R &R 75 

Reporters 
WHRL Aihany. NY' 
OM PD APD TAD lisa Biello 

KTEG /Albuquerque. NM' 
PD Ellen Flaherty 

MD Marc Young 

KTZO/Albuquerque. NM 
PD: Scott Souhmda 

MO: Don Knien 

WNNX /Atlanta, GA 
Po: Leslie Tram 

APD'. Clins Williams 
MD. Jay Haren 

WJSE /Allantic City. NJ 

0M: Lou Romanini 

PO Al Parinello 

MD. Jason Ulanel 

KROX /Austin. TX 

Po: Melody Lee 

MD: Toby Ryan 

KNXX /Baton Rouge, LA' 
P0..TAD. Randy Chase 

APD: Bill Jackson 

NIIIKIRI Yhou -Seasons 
DIE IRVING -Gone' 
MARnO1 MANSE,. 'M: sere 

WRAX /Birmingham. AL' 
Po: Susan Groves 

APD'. Humane Shane 

MD: Mark Lindsey 

AJB.RrI E.xl-r.n 

KOXR/BOise, ID' 
PO:JacdoJaLssm 
APDMD: KaIMo 

SOCIAL BURN "Estrrnrc 

WBCN /Boston, MA' 
DM. Tony Beardini 

VP Programming oedipus 
APO MO Steven Strick 

WFNXiBoslon, MA' 
PD: Cerne 

APoRAD: Kevin Mays 

w awnmw- 
EKES"Kxkd( 
DWI OSION'A^- 

WEDG/Butlalo, NY' 
PO: Lenny Diana 

MD: Ryan Patrick 

CLOSURE --ook- 
SOCALBURN'Tvenm- 

WAVF /Cherleslon, SC' 
Po: Greg Patrick 

APDMD: Danny VII lalobos 

9 PETE YOH, 

5 VENDETTA REU Swnnmy 
I RE) HOT CHILI 'posrJ- 

'Ri,, 

WEND /Charlotte. NC' 
P0. Jack Daniel 

AMMO.. Nrsten Honeycutt 

WKOX/Chicago, IL' 
PO Tim Richards 

APoRAD: Mary Shuminas 

AMO: Nicole ChuminaRo 

Cc.D 
&OHRY SmoPIU 
SO :INBORN i t.,.- - 

WZZN /Chicago, IL' 
PD: BAI Gamble 

APO: Sieve Levy 

MO'. James VanOrdol 

WAOZ Cincinnati. OH ' 
PD'. John Michael 

APOTAO- Shaggy 

WXTM /Cleveland, OH 
PO Km Monroe 

APO: Oam Nardella 

MD'. Pele sehlecke 

WARD/Columbia, SC 

OMPD: Gina Juliano 
MD: Dave Fana 

1 SNINELliIYN :,tide 
1 VENDETTA MD SMndaY- 

%-i5-K,aoa 

WWCD/Cofumbus, OH' 
PO: Andy Danis 
MO: Jack Devon 

RAMINA UPS hole. 
CAESAR :erA 
LAEIOEES Marra 
CAR'Iry 

Stations and their adds listed alphabetically by market 

KDGE/Dallas-Ft. Worth. TX 

PD: Duane Doherty 

APD,MD. Alan Ayo 

OUEENSOF Ero:. 

WXEG/Dayton. OH ' 
PO: Steve Kramer 

MD: Boomer 

9 SALIVA 'Reg' 
r AkL.AMERICNe REJECTS So'c- 
5 LE55 IRAN JAKE 'emir 
a SMRE EMPTY SOUL -Bonk- 
a MuDVAYNE 'Cod' 

KTCLNenver-Boulder, CO' 
PD: Mike O'Connor 

MO: Sabrina Saunders 

29 MAROON 5' &nor( 
24 SINNO "&ee" 

CIMX/Detrolt, MI 
PO: Many Bradshaw 
APO: Once Cannon 
MD:MDBFranblin 

I MFRS OF Tex' 
I PETE VORN laü- 

VEn1E1TA REO Slwlerda% 

IORtfr gene -Sy ngfield.011 

Po: Chns Crowley 

APD,MD. Stu Allen 

P0AiRM. I.uo)J Free 

SOClaLaURN ívneyde- 

KXNNFayetleville, AR 

Po:DaveJadhon 
12 CODPLAr Dods' 

LINNIN PARK Savt 

WJBX /Ft. Myers, FL' 
Po: John Ron 
APD: Fili Madrid 

MD:Jell Zito 

KFRR /Fresno, CA' 
Po: Chris Squires 

MD: Reverend 

WGRO /Grand Rapids. MI' 
PD: Bobby Duncan 

MD: Michael Grey 

E %TES- Kdoul- 

WXNR/Greenvllle, NC' 
PO:JeBSandds 

APO TWnMWaladn 

No kids 

WEEO/Hagerslown. MD 

APD. Dave Roberts 

WMRO/Hartford, CT' 
Po: Todd Thomas 

MD: Chat Kelly 

SOCtA 8uAN 'Everyone' 

KUCD/Honolulu, HI 

PO:Jamie Hyatt 
MD: Ryan Sean 

Go JIMMY DO Inure 

KIBZhbuslon-GalWSlan. TX' 
PO: Once Richards 

APO: Eric Schmidt 

1 vENCETTA REO SNUnC, 

WRZX/Indianapolis, IN' 
Po: Scott Jameson 

M0: Michael Young 

WPLA./JacNsonville, FL 
Po: Bo Matthews 

APDMD: Chad chum ley 

WRZK /Johnson City, TN 

VPPmg. Ops.: Mark E. Mceinn 
All -AMERICAN REJECTS 5;-, 
ADTHCRiTY ZERO'Smne- 
SNINFDONN omen - 
SOCALBURN 'Everyone 

KRBZ/Kansas City, KS' 
DMPD: Mike Kaplan 
APD Todd Violette 

MO: Lazio 

WNFZ /Knoxville. TN ' 
Inlenm PO MD: Anthony Proni 

AMD:Opie Hines 

KFTE/Lalayetle. LA' 
PD'. Scott Perrin 

MD: CJuis Olivier 

'. VENCETTA SnaY'Y, 
SHINEDOWN'Imde- 

WWDXILansing, MI 
PD. John Bale 
MD: Kelly Bradley 

I MARILYN MIANSON Y.bRVUe- 
r DAYS IN -Anches" 

LESS DWI JAKE -Break' 

KXTE /Las Vegas. NV' 
PO: Dave Wellington 
APDMD: Chns Ripley 

KLEC/Little Rock. AR' 
PD: Many oehlhot 
MD: Adroq 

REJECTS "Spq" 
DIE TRYWG'Gont" 

POWERMAN MOO 

mec 
POWERMAN MOO le,af 
SDCIABuRN'Tor re 

KROO/Los Angeles. CA 

VPNrog.: Kevin Weatherly 

APO: Gene Sendbloom 

MD'. Lisa Worden 

GANS' 
-AÓ_'SaY-Gt. 

WS/Louisville, KY' 
DirPmg.: JD. Kunes 

PO: Lance 

MD Annme Fitzgerald 

WMFS/Memphis. TN 

PO: Rob Cresman 
MD: Mike KIllabrew 

alts VORN -Bau' 
E NDETTA PEP 'Sranermÿ 

WZTW'Miami. FL 

Po: Troy Hanson 

APDRAO: Ryan Castle 

1 DLL-NAERICNI REJECTS .ons- 
SWIINE MC Smlgr 
OVERSEER 1MMOg' 
PETE 'MAN Tail" 
HOT HOT HEAT -Bran& 

WLUM/Milwaukee. WI 

PD: Tammy Wilde 

MD: Kenny Neumann 

WHTGTbnmpii-Ocean. NJ 

PO Damn Sing 
MD. Brian Zanyor 

SANI RaoRIS BDdhn 

KMBYpa1N11NeySalirMS, CA' 
PO: Kenai Men 
APDRAO:OpteTaylor 

SALLE EMPIY SOUL -Bome- 

USED leb,' 

WBUZ/Nashville, TN 

OM: Jim Pahick 

PD.MD: Rus Schenck 

.r0-ln.ugr 

WRRV /Newhurgh. NY 

PD MD Andrew Bons 

KKND /New Orleans. LA' 
OM/PD: Rob Summers 

POND. Sig 

WXRK/New York. NY' 
PO. Steve Kingston 

MD: Mike Peer 

ó 

AIARI:i - 

y 

WROX /Norfolk. VA' 
PO: Michele Diamond 
MD: Mike Powers 

KORX /Odessa-Midland. TX 

PO: Michael Todd Mobley 

WJRRIOrlando. FL' 
PD. Pal Lynch 

MD. Dickerman 

WOCL /Orlando. FL ' 
PO' Alan Amith 

APO/MO: Bobby Smith 

WPLY/Philadelphia, PA' 
PD:Jim McGuinn 
MD:DanFein 

KEDJ /Phoenix, AZ' 
PD: Nancy Stevens 

APD: Dead Air Dave 

MD: Robin Nash 

ALKALINE iRIo Enough 

JACK JOHNSON 

P:.V'. RYAN 5'5N 
-çe,. 

KZON /Phoenix. AZ 

OMPO: Tim Maanville 
APO/MO: Kevin Manion 

WXOX/Pitlshurgh. PA' 
PD. John Moschina 

MD: Vinnie 

WCYY /Portland. ME 

PO. Herb Ivy 

MD: Brian James 

KNRK/Portland. OR' 
Po: Mark Hamilton 

POND: Jayn 

WBRU/Providence, RI' 
PO: Tim Schiavelli 
MD: Andy Yen 

KRZD/Reno, NV' 
OM: Rob Blare Brooks 

APD: Jeremy Smith 
MD: Matt Diablo 

cDLCPLAr ssvc 

WOYL/Hichmond, VA 

Po: Mike Murphy 

MD: Keith Dakin 

KCXX/Riverside. CA ' 

DMPD: Kelli Cloque 

AMMO: Daryl James 

WR4RcendetVr lug.11A 
GMPD. Bob Travis 

M0: Greg Travis 

CLOSURE Lodi 
P;LLAR fneoroor 
SCCIALBURN Exrone' 

WZNE!Rochester, NY 

OMPD: Mike Danger 
M0: Violet 

DIE TRYING -Gann 
sINEDOYM -torde 
SOï0LSUPN . gene 

KWOD/Sacramento, CA 

PD: Ron Bunte 
APO. Boomer 

Jett" 
CLOSURE led' 
:^..00 CHARLOTTE 

PRESENCE 'Fun' 
SpLLBURN ïVtrWne 

KPNT /SI. Louis, MO 
Po: Tommy Mattem 

MD: Jell Fasse 

APO: Jell "Woody "file 
no kids 

KXRK /Salt Lake City. UT' 
Po. Todd Noker 

APDMD Artie Einkin 

MID: Corey Dane, 
1 MAHnYN MANSON Slobs:we 

USED Velbx' 

XTRAISan Diego, CA' 
Po: Bryan Schock 

I P00 75 Seed 

JACK JOHNSON -Tyne 

KITS /San Francisco, CA 

Po'. Sean Demery 

MD. Aaron Aaelsen 

KJEE/Sanla Barbara, CA 

GM PO. Eddie Gutierrez 

MO, Dakota 

s B.:JIK-TFEOPr '7 
LESS DIAS JAKE 3.t, . 

KNDD/SealIle- Tacoma. WA' 
PO'. Phil Manning 

APD. Jim Keller 

KSYR /Shreveport. LA ' 
Acting PD'. Rod The Human Trip 

WKRL /Syracuse. NY' 
OM PO. Minit Gnswold 
APDMO. Abble Weber 

WXSR/Tallahassee, FL 

PD: Steve King 

MD: Meathead 

WSUN/Tampa. FL' 
OM: Chuck Beck 

PO: Shark 

APO: Pal Largo 

IO DEPOSES hfin..:a 
ALL-AMERICAN REJECTS -Saq- 
PADIOHEAD Triné 

KFMA/Tucson. AZ' 
PO' Libby Carstensen 

MD. Man Spry 

1D A t. 

KMYZ/Tulsa, OK 

PO: Lynn Barslow 

MD: Corbin Pierce 

WHFS/Washington. DC 
PO: Robert Benjamin 

APO:Bob Waugh 

MD: Pal Femse 

Pin g4S 

WWDC/Washington, DC' 
Po: Buddy Rim 
MD: LeeAnn Curtis 

NO Aaas 

WPRZJVASI Palm Beach, R_' 
DMPO:John O'Connell 
MD: Erie Knstensen 

:WS K,koa 

WSFM/Wilmington. NC 

PO: Knothead 

*Monitored Reporters 
87 Total Reporters 

78 Total Monitored 

9 Total Indicator 

New &Active 
GOB Give Up The Grudge (Arista) 

Total Plays: 238, Total Stations: 20, Adds: 0 

SOUTH FM Dear Claudia (MCA) 

Total Plays: 230, Total Stations: 16, Adds: 0 

RED HOT CHILI PEPPERS Dosed (Warner Bros.) 

Total Plays: 208, Total Stations: a2, Adds: 6 

DIE TRYING Oxygen's Gone (Island /IBJMGI 

Total Plays: 185, Total Stations: 32, Adds: 11 

BEN HARPER With My Own Two Hands (Virgin) 

Total plays: 144, Total Stations: 9, Adds: 0 

EXIES Kickout (Virgin) 

Total Plays: 140, Total Stations: 21, Adds: 5 

SWITCHFOOT Meant To Live (Red Ink/C2 /Columbia/ 

Total Plays: 136, Total Stations: 10, Adds: 0 

USED Blue And Yellow (Reprise) 

Total Plays: 129, Total Stations: 9, Adds: 4 

ZUG ISLAND Cry (Psychopathic) 

Total Plays: 127, Total Stations: 9, Adds: 1 

AUTHORITY ZERO Over Seasons /Lava) 

Total Plays: 116, Total Stations: 16, Adds: 3 

Songs ranked by total plays 

Please Send Your Photos 

R &R wants your best snapshots (color or black & white). 
Please include the names and titles of all pictured and send them to: 

R &R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, Los Angeles. CA 90067 

Email: mdavis @radioandrecords.com 

Indicator 
Most Added 

SOCIALBURN Everyone (Elektra/EEGI 

LIVE Heaven (Radioactive /MCA/ 

SALIVA Rest In Pieces (island /IGJMG7 

POWERMAN 5000 Free(OreamWorks) 

LESS THAN JAKE She's Gonna Break Soon (Sire /WB) 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

LINKIN PARK Faint (Warner Bros.) 

SWITCHFOOT Meant To Live (Redlnk /C2 /Columbia) 

VENDETTA RED Shatterday (Epic) 

BLANK THEORY Sour Times (New Line) 

2 SKINNEE J'S I Can't Hear You (Volcano) 

CLOSURE Look Out Below (TVI') 

COLDPLAY Clocks (Capitol) 

GOLDFRAPP Train (Mute) 

LIZ PHAIR Why Can't I (Capitol) 

RED HOT CHILI PEPPERS Dosed (Warner Bros.) 

STREETS Let's Push Things Forward (Atlantic( 
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THE FIRST SINGLE FROM 

THE SOLO DEP4' FROM TH OF DEPEC 

PRODUCED BY 

NT: JONATHAN ARON INC. 

DAVEGAHAN.COM 

DEPECHEMODE.COM 

W El2003 REPRISE RECORDS. WARNER MUSIC GROUP, AN AOL TIME WARNER COMPANY. 
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JOHN SCHOENBERGER 
jschoenberger@radioandrecords.com 

TRIPLE A May 9, 2003 R &R 77 

National Programming 
For Noncomm Triple As 
There's been a good start, but more is needed 

oncommercial educational radio and Progressive 
Rock radio were born siblings and grew up side by side 
in the late 1960s and early 1970s. They eventually took 
separate paths, but in recent years they've met again - as grown -ups. Now public radio and Triple A are 
finding they have a lot in common. 

The most important 
thing they share is their lis- 

teners, who have similar 
lifestyles, values and inter- 
ests. Any Triple A or pub- 
lic -radio PD who has 
looked at audience -shar- 
ing patterns knows that 
quality contemporary 
music and in -depth news 
go together like hand and 
glove. In Chicago, Triple A 

WXRT shares significant audience 
with noncomm WBEZ. In San Fran- 
cisco, KFOG listeners also tune to 
KQED. In Minneapolis, KTCZ listen- 
ers often choose KNOW. 

The rapid rise of listening to pub- 
lic radio is remarkable. While overall 
radio listening has declined about 1% 

a year since the late 1980s, public ra- 
dio's weekly cume has grown at a rate 
of about 3%-5% a year. The roughly 
800 Corporation for Public Broadcast- 
ing- funded radio stations had a corn - 
bined weekly cume of almost 30 mil- 
lion in the fall 2002 book. 

The engines that drive increased lis- 

tening to public radio are focused for- 
mats and magnet national programs 
and personalities, particularly pro- 
gramming distributed by National 
Public Radio and Public Radio Inter- 
national. 

Ken 

A big difference be- 
tween public radio and 
commercial Triple A is in 
the relative importance of 
national programming. 
Because financial resources 
are scarce, public radio 
relies on cost -effective 
national programming. 
Additionally, program- 

Mills ming consistency enhances 
the public -radio brand. 

National programming and per- 
sonalities create a sense of communi- 
ty that resonates with listeners. All 
Things Considered's Robert Siegel, A 
Prairie Home Companion's Garrison 
Keillor, This American life's Ira Glass, 
the Car Talk guys, Fresh Air's Terry 
Gross and Weekend Edition's Scott Si- 

mon are not only loved by listeners, 
they are trusted. This trust runs so 
deep that listeners give millions of 
dollars each year to local public radio 
stations that air these shows. 

National Programming 
On Noncomm Triple A 

The primary public -radio formats, 
News and Classical, have plenty of 
national programming available to 
them, primarily from NPR and PRI. 

Classical stations can choose from 
three national 24/7 satellite services 

Triple A National Programs 
These are the carriage levels of national programs on 27 
Level One and Level Two stations as reported in the 
"KMA Triple A National Programming Study." 

Program 

World Cale 
American Routes 
E -Town 

Beale Street Caravan 
Echoes 

Grateful Dead Hour 
Putumayo World Music Hour 
Mountain Stage 
Sounds Eclectic 
Thistle 8 Shamrock 

Percentage 
Distributor Of Stations 

PRI 63.0% 
PRI 48.2% 

Independent 44.4% 
Independent 29.6% 

PRI 29.6% 
Independent 29.6% 
Independent 26.0% 

PRI 18.5% 

PRI 18.5% 

NPR 18.5% 

By Ken Mills 

and even Jazz stations have a full-time 
satellite stream and a couple of popu- 
lar overnight services. 

But what about cost -effective, corn- 
pelling national programming for the 
growing universe of full- and part - 
time noncommercial Triple A stations? 
In the just -completed "KMA Triple A 

National Programming Study" - re- 
vealed at this year's Noncommven- 
lion in Louisville - we observed that 
there aren't many choices for Triple A 

programmers. 
KMA examined dozens of April 

2003 program schedules for noncom- 
mercial Triple A's, and we were able 
to identify: 

Thirteen noncommercial stations 
that air 100 or more hours of triple A 

music per week. We classified these 
stations as "Level One." Several of 
these stations are considered leaders 
in the noncommercial Triple A format. 

Fourteen noncommenial stations 
that air between 50 and 99 hours of 
triple A music per week. We classified 
these stations as "Level Two." 

About three dozen noncommer- 
cial stations that air less than 50 hours 
of triple A music per week. We classi- 
fied these stations as "Level Three." 

For this report, we focused on the 
Level One and Two stations. 

In Depth 
Triple A is a full -time format on 

Level One stations. These stations air 
Triple A music and programs during 
an average of 81.9% of their broadcast 
hours, and an average of 26.7% of 
their programming is from national 
distributors. Nationally distributed 
Triple A programming comprises an 
average of 12.6% of their weekly 
schedules, and they get an average of 
84.7% of their Triple A programming 
from local sources. 

Level Two, "dual-format" stations air 
Triple A programming part -time. Elev- 
en of the 14 Level Two stations we found 
to air the NPR newsmagazines Morning 
Edition and All Things Considered. These 

stations air Triple A music and programs 
during an average of 34.4% of their 
broadcast hours and get an average of 
49.5% of their programming from na- 
tional distributors. Nationally distribut- 
ed Triple A programming comprises 
9.5% of their weekly schedules, and 
72.1% of their Triple A programming 
originates from local sources. 

This data clearly shows that most 
Triple A programming on the 27 Lev- 

Level One Stations Surveyed 
Level One stations in the "KMA Triple A National Program- 
ming Study" air 100 -168 hours of triple A music per week 

Triple A 
Hours/Week' 

163 

162 

161 

161 

159 

146 

144 

134.5 

133 

116.5 

105 

102 

100.5 

Calls/City 

WTMDBaltimore 
WNCW/Greenville-Spartanburg, SC 

WYEP/Pittsburgh 
WXPN/Phíladelphia 

WRVG/Georgetown, KY 

WAPS/Akron 

WFUV/New York 
WBJB/Lincroft, NJ 

KUMD/Duluth, MN 

KTBG/Kansas City 
WYCE/Grand Rapids 
WFPK/Louisville 

KNBA/Anchorage, AK 

Level Two Stations Surveyed 
Level Two stations air 50 -99 hours of Triple A Music per week. 

Triple A 
Hours/Week' 

82 

74 

67 

65 

61 

60 

60 

60 

59 

57 

57 

54 

52 

51 

Calls/City 

WNKU/Cincinnati 
KUT/Austin 

WUKY/Lexington, KY 

KAXE/Grand Rapids, MN 

KUNC/Greeley, CO 
WCBE/Columbus, OH 

WDET/Detroit 
KTCL/Salt Lake City 
KCRW/Los Angeles 
WNRN/Charlottesville, VA 

KSUT/Durango, CO 

WUMB/Boston 

WFHBBloominglon, IN 

KRCC/Colorado Springs 

April 2003, as posted on station website and/or submitted by station. 
Source: KMA 

el One and Level Two stations comes 
from local sources. But nationally dis- 
tributed programming on format-fo- 
cused News and Classical stations has 
driven most of the growth in public - 
radio listening over the past 15 years. 
That raises the question of whether 
cost -effective and compelling nation- 
al programming might do the same 
for noncommercial Triple A. 

There is no doubt that some local 
hosts provide a powerful direct con- 
nection with listeners. But the tight 
budgets of noncommercial radio also 
often mean that unprofessional and 
inconsistent hosts are on the air in 
valuable dayparts, when the most 
people are using radio. This results in 
listener tune-out and aversion. 

What Noncomm 
Triple A's Need 

Our conversations with leading 
noncommercial programmers have 
shown that public radio needs a new 
generation of daypart -oriented pro- 
gramming. Only World Cafe and Ech- 

oes provide enough hours of weekly 
programming to create day -to -day 
consistency. Several programmers we 
talked to said that noncommercial Tri- 
ple A stations need the equivalent of 
a Morning Edition, All Things Consid- 
ered or Classica! 24. 

This is particularly important as 
more public stations consider switch- 
ing to the Triple A format or adding 
more hours of triple A music. Before 
jettisoning hours of Jazz or Classical 
programming, programmers and 
managers need to know that Triple A 

programming exists that will draw a 
significant audience. 

Triple A has the opportunity to re- 
place Jazz as public radio's second mu- 
sic format. The right elements are in 
place: Triple A is compatible with pub- 
lic -radio newsprogramming,and it has 
similar listener attributes and a sense 
of "mission "; that is, a sense that the 
integrity of the artists and their mu- 
sic is more important than a big bot- 
tom line. This sense of integrity is pub- 
lic radio's most important core value. 

National Programs 
That Work 

PRI's World Cafe is the thousand - 
pound gorilla of noncommercial Tri- 
ple A radio. It claims 52.2% of the 500 
weekly Triple A program hours on the 
27 Level One and Level Two stations. 
World Cafe is carried by 62.0% of non- 
commercial Triple A stations, more 
than any other program. 

Hosted by David Dye, the show 
features a rich variety of new artists 
and core format favorites. In addition 
to ample CD tracks, World Cafe pre- 
sents interviews and live performanc- 
es, as well as segments on books, mov- 
ies and TV and lifestyle features. 

Some stations use World Cafe as a 
discrete program, others use it as a 
daypart. According to PRI, more than 
150 noncommercial stations air World 

Cafe - and it's particularly notable 
among the programs in the study be- 
cause many stations air it during peak 
dayparts. 

World Cafe had a fall 2002 weekly 
come audience of 487,700. It is pro- 
duced and originates at WXPN /Phil- 
adelphia. For more information, log 
on to www.worldcafe.org. 

Continued on Page 79 
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78 ( TRIPLE TOP 30 
® May 9, 2003 

LAST 
WEEK 

THIS 
WEEK ARTIST TITLE LABEL(SI 

TOTAL 
PLAYS 

I- 
PLAYS 

GROSS 
IMPRESSIONS 

Ions 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

2 0 JOHN MAYER Why Georgia (Aware /Columbia) 502 +2 28697 14 2410 

1 2 JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 498 -6 29530 14 2310 

6 0 TRAIN Calling All Angels (Columbia) 459 +53 34281 5 2210 

4 4 FLEETWOOD MAC Peacekeeper (Reprise) 459 -8 29729 9 2310 

5 0 JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) 450 +11 29786 10 2510 

3 6 COLDPLAY Clocks (Capitol) 450 -42 37186 23 2510 

7 0 COUNTING CROWS Big Yellow Taxi (Geffen //nterscope) 393 +9 31177 17 2110 

8 8 BEN HARPER With My Own Two Hands (Virgin) 378 -5 22119 9 2310 

13 0 PETE YORN Come Back Home (Columbia) 333 +24 21959 7 2413 

12 0 LUCINDA WILLIAMS Righteously (Lost Highway) 328 +14 15194 10 2012 

9 11 JAYHAWKS Save It For A Rainy Day (American /Lost Highway /IDJMG) 32 -8 19852 11 2111 

11 12 ZIGGY MARLEY True To Myself (Private Music /AAL) 30E 10 17560 6 2211 

10 13 WALLFLOWERS How Good It Can Get (lnterscopel 28E -39 12005 18 2010 

16 o COLDPLAY The Scientist (Capitol) 282 +32 19944 4 2111 

14 0 JOHNNY MARR Down On The Corner ( iMusic) 275 +10 16338 10 1910 

15 16 DAVID GRAY Be Mine (ATO /RCA) 261 3 18682 15 1710 

17 D ALLMAN BROTHERS Firing Line (Sanctuary /SRG) 252 +7 16558 8 1710 

19 D THORNS I Can't Remember (Aware /Columbia) 221 +13 16535 3 1910 

18 19 FEEL Got Your Name On It (Curb) 214 -6 6271 8 1210 

24 JOHN HIATT My Baby Blue (New West) 198 +9 13334 4 1810 

23 21 DAVE MATTHEWS BAND Grey Street (RCA) 190 -2 9471 19 1310 

22 22 KATHLEEN EDWARDS Six O'Clock News (Zoe /Rounder) 186 6 12806 12 1810 

27 a JOHN EDDIE Let Me Down Hard (ThrilShow /Lost Highway) 173 +14 7914 4 1710 

21 24 TORI AMOS Taxi Ride (Epic) 169 -29 11692 10 1810 

29 a THIRD EYE BLIND Blinded (When I See You) (Elektra /EEG) 168 +23 9316 3 911 

20 26 RHETT MILLER Come Around (Elektra /EEG) 162 -39 8452 19 1710 

28 ® DAR WILLIAMS I Saw A Bird Fly Away (Razor & Tie) 160 +8 6224 10 1410 

25 28 PAUL SIMON Father And Daughter (Nick /Jive) 147 -20 11673 20 1510 

(Debut> a BLUE MAN GROUP FIDAVE MATTHEWS Sing Along (Lava) 145 +27 4964 1 1010 

26 30 MATCHBOX TWENTY Unwell (Melisma /Atlantic) 145 -20 11163 12 510 

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
4/27 -5/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003. The Arbitron Company). © 2003. R &R. Inc. 

New &Active 
LIVE Heaven (Radioactive/MCA) 

Total Plays: 140, Total Stations: 8, Adds: 1 

MAROON 5 Harder To Breathe (Otton /J) 
Total Plays: 135, Total Stations: 8, Adds: 0 

NICKEL CREEK Smoothie Song (Sugar Hill) 

Total Plays: 133, Total Stations: 9, Adds: 2 

WIDESPREAD PANIC Don't Wanna Lose You IWidespreadISRG) 
Total Plays: 126, Total Stations: 13, Adds: 1 

FRANKY PEREZ Something Crazy (Laval 
Total Plays:115, Total Stations: 10, Adds: I 

STEELY DAN Blues Beach (Reprise) 

Total Plays: 108, Total Stations: 1s, Adds: 7 

F00 FIGHTERS Times Like These (Roswell/RCA) 

Total Plays: 94, Total Stations: 5, Adds: 0 

PSEUDOPOD All Over You Bn,erscope) 

Total Plays: 92, Total Stations: 13, Adds: 2 

JOSEPH ARTHUR Honey & The Moon (Enjoy /Universal) 

Total Plays: 83, Total Stations: 9, Adds: 1 

JACKSON BROWNE About My Imagination (Elektra /fEGI 
Total Plays: 80, Total Stations: 13, Adds: 5 

Songs ranked by total plays 

Most Added' 
www. rradds. corn 
.PTIST- _E 

_ 
--:. -- ADDS 

STEELY DAN Blues Beach (Reprise) 7 

JACKSON BROWNE About My Imagination (E /ektra /fEG) 5 

O.A.R. Hey Girl (Lava) 4 

PETE PORN Come Back Flame (Columbia) 3 

JESSE HARRIS All My Life (Blue Thumb /VMG) 3 

LIZ PHAIR Why Can't I (Capitol) 3 

LUCINDA WILLIAMS Righteously (Lost Highway) 2 

PSEUDOPOD All Over You (lnterscopel 2 

NICKEL CREEK Smoothie Song (Sugar Hill) 2 

BRUCE COCKBURN Open (True NorthlRounder) 2 

CALEXICO Quattro (World Drifts In) (Touch And Coi 2 

Most 
Increased Plays 
ARTIST 

TOTAL 
PLAY 

INCREASE 

STEELY DAN Blues Beach (Reprise) +75 

JACKSON BROWNE About My Imagination Lflektra /fEGI +70 

NICKEL CREEK Smoothie Song (Sugar Hill) +56 

TRAIN Calling All Angels (Columbia) +53 

COLOPLAY The Scientist (Capitol) +32 

BLUE MAN GROUP FIDAVE MATTHEWS Sing Along (Lava) +27 

BRUCE COCKBURN Open (True North /Rounder) +26 

LIZ PHAIR Why Can't I (Capitol) +26 

PETE PORN Come Back Home (Columbia) +24 

THIRD EYE BLIND Blinded When I See Youl (E/ektra/EEG) +23 

Most 
Played Recurrents 
ARTIST ^LE L.AE,EL S, 

TOTAL 
PLAYS 

TORI AMOS A Sarta Fairytale (Epic) 200 

DAVE MATTHEWS BAND Grace Is Gone (RCA) 189 

BECK Lost Cause (Geffen /lnterscopel 176 

JACK JOHNSON Flake (Enjoy /Universal) 168 

NORAH JONES Come Away With Me (Blue Nate /Virgin) 159 

NORAH JONES Don't Know Why (Blue Note /Virgin) 146 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 142 

MATCHBOX TWENTY Disease (Atlantic) 131 

DAVE MATTHEWS BAND Where Are You Going (RCA) 129 

SUSAN TEDESCHI Alone (Tone - Cool /Artemis) 120 

JACK JOHNSON Bubble Toes (Enjoy /Universal) 116 

TRACY CHAPMAN You're The One (Elektra /EEG) 111 

JOHN MAYER No Such Thing (Aware /Columbia/ 102 

COLOPLAY In My Place (Capitol) 102 

U2 Beautiful Day (lnterscopel 101 

JIMMY EAT WORLD The Middle (Dream Works) 97 

R &R Station Playlists have moved to the web. 

See all of our monitored reporters at 

www.radioandrecords.com. 
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R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added 
www- rrin di ca to r- corn 
ARTIST TITLE ;,46115! ADDS 

JESSE HARRIS All My Life (Blue Thumb/VMG) 7 

LIZ PHAIR Why Can't I (Capitol) 7 

STEELY DAN Blues Beach (Reprise) 6 

O.A.R. Hey Girl (Laval 5 

SUSAN TEDESCHI Don't Think Twice, Its All... (ToneCoollArtemis) 4 

ERIN MCKEOWN Slung Lo (Nettwerk) 4 

BRUCE COCKBURN Open (True NorthlRounderl 3 

FLAMING LIPS Fight Test (Warner Bros.) 3 

DAR WILLIAMS Closer To Me (Razor & Tie) 3 

MARCIA BALL Foreclose On The House Of Love (Alligator) 2 

PSEUDOPOD All Over You (lnterscope) 2 

ROBERT BRADLEY'S BLACKWATER... It'll Come To You (Vanguard) 2 

PETER STUART Vertigo (Vanguard) 2 

PETE PORN Come Back Home (Columbia) 

PHIL ROY Undeniably Human (Or) 1 

TORI AMOS Taxi Ride (Epic) 1 

RADIOHEAD There There (Capitol) 1 

BLUE MAN GROUP FIDAVE MATTHEWS Sing Along (Lava) 1 

EVAN DANDO It Looks Like You (BarlNonel 1 

ALEXI MURDOCH Orange Sky (Mind Blue) 1 

Most 
Increased Plays 

TOTAL 

PLAY 

ARTIST -' INCREASE 

STEELY DAN Blues Beach (Reprise +108 

BRUCE COCKBURN Open /True North /Rounder) +76 

WIDESPREAD PANIC Don't Wanna Lose You (Widespread /SRG) +33 

JACKSON BROWNE About My Imagination (flektra/EEG) +33 

PSEUDOPOD All Over You (Interscope) + 26 

DAMIEN RICE Volcano (Vector) +26 

MARCIA BALL Foreclose On The House Of Love (Alligator) +25 

YO LA TENGO Moon Rock Mambo (Matador) +21 

ROBERT BRADLEY'S... It'll Come To You (Vanguard) +19 

ASHLEY MACISAAC Lay Me Down !Last Highway) +19 

YAROBIRDS Please Don't Tell Me 'Bout... (Favored Nations) +18 

TRAIN Calling All Angels (Columbia) +17 

SUSAN TEDESCHI Don't Think Twice... (Tone Cool /Artemis) +17 
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JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) 

BEN HARPER With My Own Two Hands (Virgin) 

LUCINDA WILLIAMS Righteously (Lost Highway) 

JAYHAWKS Save It For A Rainy Day (American, /Lost Highway /LDJMG) 

JASON MRAZ The Remedy II Won't Worry) (ELektra /EEG) 

ZIGGY MARLEY True To Myself (Private Music /AAL) 

FLEETWOOD MAC Peacekeeper (Reprise) 

JOHN HIATT My Baby Blue (New West) 

WIDESPREAD PANIC Don't Wanna Lose You (Widespread /SRG) 

JOHN MAYER Why Georgia (Aware /Columbia) 

COLDPLAY The Scientist (Capitol) 

JOHNNY MARR Down On The Corner ( iMusic) 

TRAIN Calling All Angels (Columbia) 

PETE YORN Come Back Home (Columbia) 

JOHN EDDIE Let Me Down Hard (Thrill Show /Lost Highway) 

DAR WILLIAMS I Saw A Bird Fly Away (Razor & Tie) 

THORNS I Can't Remember (Aware /Columbia) 

KATHLEEN EDWARDS Six O'Clock News (Zoe /Rounder) 

RICHARD THOMPSON I'll Tag Along (Cooking Vinyl /SpinArt) 

DAVID GRAY Be Mine (ATO /RCA) 

BETH ORTON Thinking About Tomorrow (Astralwerks /EMC) 

ALLMAN BROTHERS Firing Line (Sanctuary /SRG) 

STEELY DAN Blues Beach (Reprise) 

WALLFLOWERS How Good It Can Get (lnterscopei 

TORI AMOS Taxi Ride (Epic) 

JOAN ARMATRADING Lover's Speak (Demon) 

JOE JACKSON Awkward Age (Rykodisc) 

BRUCE COCKBURN Open (True North /Rounder) 

JOSEPH ARTHUR Honey & The Moon (Enjoy /Universal) 

FEEL Got Your Name On It (Curb) 

TOTAL 
PLAYS 
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20 Triple A .ndicator Reports. Songs ranked by total plays for the airplay week of Sunday 4/27-Saturday 5/3. 
© 2003, R &R Inc. 

Reporters 
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KGSR /Austin. TX ' 
DM Jett Carral 
PD. Jody Denberg 
APO. Jyl HershmanBoss 
MD Susan Castle 

WRNR/Baltimore. MD 
DM Jon Peterson 
Po Alex Connor) 
MD'. Damian Einslein 

KRVB/BOISe, ID 
OMND. Dan McCully 

WBOSRoslon, MA 
PO' Chris Herrmann 
APO /MO: Michele Williams 

WXRV)Boslon, MA 
PD: Micete Sandler 
NO Dana MAIShell 
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WNCSAIudinglon. VT 
PD/MD: Mark Abunanab 

iJnum'ur 

WMVY /Cape Cod. MA 
PD /MO Barbara Dacry 

WOOD /Chattanooga, TN ' 
OMIPDWD. Danny Howard 

WXRT /Chicago, IL 
PD: Norm Winer 
APO/MD' John Farneda 

KBXR/Columbia, MO 
PDIMO Lana trectse 

KBCOmenver- Boulder, CO' 
PD. Scott Arbough 
MO Keeler 

WDET/Detroit. MI 
PO: Judy Adams 
MD Martin Bandyhe 
AMO. Chuck Horn 

WI/OD/Elizabeth City, NC 
PO: Matt Boone, 
MD'. Tad Abbey 

WNCWICreenville. SC 
PD. Keefe 
APD /M0 Kim. Clark 

WTTSandianapolis. IN 
PD. Brad Holt: 
MD: Toad Berryman 

WOKIAtnexHIlle. TN' 
PO: Shane Coe 
MD: Sarah Malone 

KMTN /Jackson. UJY 
PDMD: Mark Fishman 

WFPKA.ouisvillc, KY 
Po. Dan Reed 
APD: Stacy Dwell 

KTBG /Kansas City, MO 
PD Jon Han 
Mo' Byron Jonrsan 

WMMM/Madison, WI 
POTom Traber 
MD. Gabby Parsons 

WMPS /Memphis. TN' 
Po. Steve Richards 
MD Alexandra liner 

KTCZMirmeapolis, MN 
PO'. Lauren MacLeash 
APOIMD: Mike Wall 

WGVXMinneapolis. MN 
OM. Dave Hamilton 
PO'. Jell Collins 

WZEWMoblle, AL 
PD. Brian Han 
MD. Lee Ann Konik 

KPIGMonlerey. CA 
POND- Laura Ellen Hopper 

WRIT/Nashville. TN 
OMIPC: David Hall 
APD /MD: Kti ran 

Mr -r 

WFUV/New York, NY 
PO: Crock Singleton 
MD: Alla HORROR 
AMO: Russ Barrisy 

ARSE 

VA 
PO: Paul Shuyrne 
MD: Kristen Drool 

Pit 
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KCTY /Omaha, NE 
PD- Brian Bums 
MD: R;rin Morton 
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WXPN/Phlladelphla, PA 
PD: Bruce Warren 
APO/MC: Helen Leicht WiO 
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WYEP/Pinsburgh, PA 
PD: Rosemary Welsch 
MD. Mike Sauter 

WCLZ/Porlland, ME 
PO Herb Ivy 
MO. Brian James 

KINKIPorlland. OR 
PD: Dennis Constantine 
MD: Kevin Welch 

WDST/Poughkeepsie, NY 
PD: Greg Gattine 
APO: Chrbllne Martine: 
MD: Roger MáÑell 

-4'wÄS4 
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-.T]_ n,.s-eH:.... 

KTHXNReno, NV 
Po'. Harry Reynolds 
NO Dave Herold 

KENZSalt Lake City, UT' 
OM,PO Bruce Jones 
MD. Kan Bushman 

KPRI/San Diego, CA' 
PO a1O Rona Shaieo 

KFOG/San Francisco, CA 
PD: Dave Benson 
APO/MD: Hpat Jenas 

KOTR/San Luis Obispo. CA 
PO'. Drew Ross 

KBAC/Sanla Fe. NM 
MK) Ira Gordon 
APD'. Sam Ferrara 

KTAO/SaMa Fe, NM 
PD: ern HuamemM 

s HCRl3MRSmm,e 
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KRSNBanta Rosa, CA' 
PO: Dun Kahan 
MD: Pam Long 
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OAR .a 
MIR STOW -RR 

KMTT/Seafle- Tacoma,WA 
GM/PO: Chris Mays 
APDMD: Shawn Stewart 

WRNX/Springrield. MA' 
GM/PD Tom Oasis 
APO: Donnie Moorhause 
MO: Lesa Wilhanee 
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'Monitored Reporters 
45 Total Reporters 

25 Total Monitored 

20 Total Indicator 

Noncomm Triple A's 
Continued from Page 77 

E -Town is another important nationally syndicated 
show for Triple A radio, and it is much more than a 
weekly one -hour radio program. It is a hot -ticket, "live 
to tape" concert event and an information source about 
environmental issues. E- Torun, in concert and on the 
radio, is a hip and contemporary version of A Prairie 
Home Companion. 

E -Town has notable carriage on both commercial and 
noncommercial stations. According to our research, it 
airs on 44.4% of the 27 Level One and Two noncom- 
mercial stations and is carried by 36.2% of commercial 
Triple A stations. 

Hosted and produced by Nick and Helen Forster, 
E -Town has presented live performances by many of 
Triple A's best artists, and it has showcased such heri- 
tage musicians as Charlie Musselwhite, J.J. Cale, Joan 
Armatrading and Odetta. Performers frequently share 
the stage with Nick or Helen for collaborations that are 
so emotional and sincere even the most skeptical hearts 
are melted. 

E -Town is also a stunning financial success. In 2001, 
according to its IRS Form 990, the corporation claimed 
revenue of over $ 850,000, including box -office receipts 
of about $200,000. Its current national sponsors include 
Ben & Jerry's, Toyota, Whole Foods Market and White 
Wave, one of the world's leading soy foods manufac- 
turers. This level of corporate support is remarkable in 
nonprofit radio programming. 

If E -Town has a downside, it is that most of the 
program's carriage is during fringe weekend hours. But 
it nonetheless has a sizable weekly come of 500,000. 
For more information, log onto unvw.etown.org. 

Ken Mills operates the Ken Mills Agency. Based in Minne- 
apolis, KMAdtvo'lops, markets and assesses carriagefor public 
radio programming. Contact Ken Mills at 763 -513 -9988 or 
publicradio@hotmail.com. 

www.americanradiohistory.com
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There are Christmas presents an d 
birthday presents. And then there is the 
day a new John Hiatt CD is released. 
Beneath This Gruff Exterior- recorded 
with The Goners - is Hiatt's 16th re- re- 
lease and full of songs with lyrics tha: 
make you laugh and think at the same 
time. 2 From the opening notes of "Un- 
common Connection" to the single, "My 
Baby Blue," to the last refrain of 'The 

Most Unoriginal Sin," we're in for a romp through the 
world as seen through Hiatt's eyes. And that voice! It's 
like hanging out on the back porch with an old 
friend. c. Madison has always had a love affair with Hiatt, 
and this new album is no exception. Also, he has always 
been an important artist for WWMM (Triple M), an artist 
who has defined us as a unique radio station in the mar- 

ket and given us a very distinctive edge. This is even more important to- 
day as playlists tighten and mainstream radio begins sharing more and 
more of our music. And it's not just Triple M staff members who love 
Hiatt. For the past few years he has either won or come in second in our 
annual Super Bowl of Rock and Roll, a single-elimination tournament de- 
cided totally by listener phone calls. 

Gabby Parsons 
MD. WMMM /Madison 

On the monitored chart this week, 
we have a new No. 1 song with 

John Mayer, Train jump to 3*, Jack 
Johnson holds at 5`, Counting Crows 
are 7 *, Pete Yorn is now top 10 at 9' 
(congrats to Trina Tombrink for having 
three in the top 10!), and Lucinda Will- 
iams moves into the top 10 at 10' ... 
Coldplay's new song increases to 14 *, 
Johnny Marr holds his bullet at 15 *, and 
The Allman Brothers hold at 17* ...The Thorns continue to build to 18*, 
and John Hiatt rounds out the top 20 at 20* ... Other movers include John 
Eddie (27' -23 *) and Third Eye Blind (29' -25 *) ... The Blue Man Group 
featuring Dave Matthews debut at 29* ... We also have a new No. 1 song 
on the Indicator chart with Jack Johnson, while Ben Harper increases to 
2', Ziggy Marley s 6 *, Hiatt is 8 *, Widespread Panic are at 8`, and 
Mayer goes to 10' ... Big movers include Train (18' -13'), Yorn (21' -14*) 
and Richard Thompson (24' -19 *) ... Steely Dan and Bruce Cockburn 
debut ... In the Most Added category, Steely Dan grab another 13 total 
adds (No. 1 monitored) to add to the 17 before -the -box stations, and 
Jesse Harris & The Ferdinandos and Liz Phair bring in 10 total adds 
(tied for No. 1 Indicator) ... Also having a good first week were The Flam- 
ing Lips, O.A.R., Peter Stuart, Susan Tedeschi and Erin McKeown 
... Jackson Browne, Yorn, Pseudopod, Calexico (keep an eye on this 
one), Franky Perez, Cockburn and Marcia Ball close some holes. 

-John Schoenberger, We A Editor 

AIR TIS T 
OF THE WEEK 

ARTIST: Will Hoge 

LABEL: Atlantic 
By JOHN SCHOENBERGER /TRIPLE A EDITOR 

You can feel when things are about to 
explode for an artist, and the time is 

just about right for rockin' singer - 
songwriter Will Hoge. Based in Nashville, 
this young artist started to establish a 
great buzz with his live show in the late 
'905 and even put out a self- released live 
CD of one his shows at Nashville's fa- 
mous Exit/In in 1999. called All Night 
Long. This led to the recording of Carou- 
sel in 2001, which was picked up and re- 
leased by Atlantic. The album's reviews 
were stellar, and word of this exciting 
roots rocker spread from the Southeast 
region to the entire country. 

Hoge now returns with Blackbird on a 
Lonely Wire, which finds the artist hitting 
his stride in the songwriting department and 
knockin' them out backed by a great band. 
The project was produced by John Shanks - who has worked with Michelle Branch. 
Chris Isaak and Sheryl Crow - and it's 
clear the chemistry between the artist and 
the recording booth was palpable. 

"John was just the right match," says 
Hoge. "He's a great musician and a great 
rock 'n' roll guy. We really clicked. He had 
a lot of the same ideas and visions we 
had, and he was great at bringing out 
what we do best as a band." 

Being part of a band is very important 
to Hoge. He may be the songwriter and 
the singer, but he compares himself to 
artists such as Tom Petty and Bruce 
Springsteen, whose music really only 
comes alive when backed by a hot band. 
In Hoge's case, that band consists of Tres 
Sasser (bass, vocals), Keith Brogdon 
(drums), Brian Layson (guitar, vocals) 
and John Lancaster (keys, vocals). 

"I write the songs, but everybody has 
an important role," Hoge says. "The rea- 
son these guys are in the band is because 
I was a big fan of theirs as musicians first, 
before we ever decided to play together. 
This might sound dumb. because I am 
basically a singer -songwriter, but some- 
times singer- songwriters are just too 
wimpy for my tastes. It's really important 
for me, as an artist, to have a group of 
guys behind me who can get the job 
done." 

But great band and producer aside, the 
real strength of Blackbird on a Lonely 
Wire is the songs themselves. Penned by 
Hoge - with Shanks and Layson each 
contributing to a song - they all emanate 
from experiences and insights taken di- 
rectly from his own life. Whether it's more 
uptempo numbers like 'Be the One," 
"Secondhand Heart" and "Better Off Now 
(That You're Gone)" or more sensitive 
compositions like "King of Grey," "Hey 
Tonight" and "Doesn't Have to Be That 
Way," Hoge makes real rock 'n' roll mu- 
sic. 

"When people hear my music, I hope 
`honest' is the word that comes up," he 
says. "I like the idea of feeling something, 
putting it down on paper, and then on to 
a CD. and when someone else listens, it 
becomes their story." 
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LUCINDA WILLIAMS World Without Tears (Lost Highway) 727 

VARIOUS ARTISTS Lonesome Onry and Mean (Dualtone) 677 

RAY WYLIE HUBBARD Growl ( Philo) 671 

DERAILERS Genuine (Lucky Dog) 668 

5 JAYHAWKS Rainy Day Music (Amenicaa/LastHighway /LDJMS) 581 
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ROSANNE CASH Rules Of Travel (Capitol) 573 

JOHN HIATT... Beneath This Gruff Exterior (New West) 499 

BE GOOD TANYAS Chinatown (NettwerkAmerica) 465 

TOM RUSSELL Modern Art (Hightone) 432 

JEFF BLACK B Sides And Confessions Volume One (Dua /tone/ 401 

DAVID OLNEY The Wheel (Loud House) 380 

MARTY RAYBON Full Circle (0oobie Shea) 358 

JEANNIE KENDALL Jeannie Kendall (Rounder) 350 

TOWNES VAN ZANDT In The Beginning (Cnmpar/rer 338 

KATHLEEN EDWARDS Failer (Rounder) 322 

GIBSON BROTHERS Bona Fide ,Sugar Hill) 317 

HOUSTOM MARCHMAN ... Desperate Man (independent) 316 

MARCIA BALL So Many Rivers iAlligatnn 311 

RHONDA VINCENT One Step Ahead (Rounder) 307 

VARIOUS ARTISTS Texas Outlaws (Comparirel 306 

CAITLIN CARY Im Staying Out (YET ROC) 295 

RICKY SKAGGS... Live at the Charleston... (Skaggs Family) 286 

MARK INSLEY Supermodel (Rustic Records) 276 

HAL KETCHUM The King Of Love (Curl/ 271 

JOHN HAMMOND Ready For Love (BackPorchlVirgrá) 263 

CLAY DUBOSE Rewriting History lazy River Records) 256 

J. CASH The Man Comes... (American /Cost Highway /IDJMGI 237 

I. MIHANA Rust On The Moon (Mountain Apple) 236 

CORB LUND BAND Five Dollar Bill (Stony Plain) 222 

TIM EASTON Break Your Mothers Heart (New West) 214 

CUMLATIVE 
PLAYS 

-21 5121 

+47 2193 

15 3651 

0 3460 

-11 4172 

1 5381 

+97 1609 

107 5890 

+11 1849 

1 3547 

48 3900 

17 2766 

-5 4072 

+26 1166 

39 7085 

-18 2024 

10 3983 

+62 658 

+123 516 

+58 977 

+88 700 

+22 1471 

0 1135 

+54 1181 

-40 4412 

+64 1063 

.53 11993 

+6 1225 

+16 1226 

3 5097 

The Americana Airplay chart represents the reported play of terrestrial radio stations. nationally syndicated radio 
shows. satellite radio and internet stations that have agreed to submit weekly spin counts. For more information 

please visit www.americanamusic.org. 
® 2003Americana Music Association. 

Americana Spot light 
by John Schoenberger 
Artist: Caitlin Cary 

Label: Yep Roc 

Born in Seville, OH, Caitlin Cary started playing violin at a young 

age, but put it aside in her teens when she decided to pursue a 

degree in English at Ohio's College of Wooster. She later enrolled 

in North Carolina State's MFA program in creative writing, but her 

academic career was sidelined when she took up her instrument 

again and hooked up with Ryan Adams to form the band that 
would become Whiskeytown. After that band dissolved Cary made 

the decision to step out on her own as a solo artist. In 2000 she 

released a stripped -down EP called Waltzie, which got the ball 

rolling. In 2002 Cary released the album While You Weren't 

Looking, which received critical acclaim and enjoyed considerable 

airplay at Americana radio. She now returns with the more diverse and mature effort I'm Staying 

Out. Featuring a number of impressive guest artists, including Mary Chapin Carpenter, Don Dixon, 

Jen Gunderman and Dave Bartholomew - and produced by Chris Stamy - this outing firmly 

establishes Cary as an exciting and creative artist. Zero in on "Cello Girl," "Empty Rooms" and "You 

Don't Have to Hide." Plans call for a U.S. tour throughout the spring and summer months, with 

dates to be announced shortly. 

Americana News 
Mike Hays is no longer MD for Internet radio station Twangcast. Your new contact is PD R.W. 

Shamy at 540 -661 -1245 or rw@7twangcast.com ... Jimmy Martin, widely known as the King of 

Bluegrass, is being featured in a new documentary about his life. The film, entitled King of Bluegrass: 

The Life and Times of Jimmy Martin, had its world premiere on April 29 at the 34th annual Nashville 
Film Festival. A new retrospective CD is also set for release ... Gillian Welch is putting the finishing 
touches on her new album, Soul Joumey, which is set for release June 3. The disc is, once again, 

produced by her creative partner, David Rawlings ... Hank Williams Ill and his multiple personalities 
have been busy readying two different albums for release later this year. First will be Ass Jack, his 

hardcore release as Hank Ill. A few months later he will release a honky -tonk album called Thrown 

Out of the Baras Hank Williams Ill ... Country Music Hall of Fame member Felice Bryant, a partner 
in one of the most successful and prolific songwriting teams in music history, died April 22 at her 

home in Gatlinburg, TN. Bryant, 77, had been diagnosed with cancer. She and her late husband, 

Boudleaux Bryant, are credited with writing more than 800 songs that resulted in international sales 

estimated at more than 500 million copies. 

Note: if you have Americana news, please forward it to jschoenbergeritradioandrecords .com. 
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Various Artists It Will Come To You, The Songs of John Hiatt (Vanguard) 

Reckless Kelly Under the Table & Above the Sun (Sugar Hill) 

Caitlin Cary Im Staying Out (YEP ROC) 
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Marcia Ball So Many Rivers (Alligator) 

Greg Trooper Floating (Sugar Hill) 

Andrea loon Love Goes On (Compass) 
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The first single frof the New West debut "BENEATH THIS GRUFF EXTERIOR" ONNEWWESTRECDRDS 

í /'I \ baby blue 

R &R Triple A Indicator 8 R &R Triple A Monitored 
Americana Chart #7 

SEEING IS BELIEVING 
Sun May 11 - Annapolis, MO Ramshead Mon May 12 - Pittsburgh, PA Rosebud 
Tue May 13 - New York, NY Irving Plaza Thu May 15 - Glenside, PA Keswick 
Sat May 17 - Long Island, NY The Stephen Talk House Sun May 18 - Alexandria,VA The Birchmere 
Mon May 19 - Lebanon, NH Lebanon Opera House Tue May 20 - Alexandria, VA The Birchmere 
Tue May 22 - Vancouver, BC Orpheum Theater Fri May 23 - Kelowna, BC Kelowna Skysearch Place 
Sun May 25 - Edmonton, Alberta Northern Alberta Jubilee Aud. Mon May 26 - Calgery, Alberta Jack Singer Aud. 
Wed May 28 - Keene, NH Colonial Theater Fri May 30 - Troy , MI Savings Bank Music Hall 
Sat May 31 - Hartford, CT 

More to come... 
Lincoln Center 
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CHRISTIAN 

Three Thousand Miles 
With The Golden Child 
On the road with new artist Chris Tomlin 

Tagging along on a weeklong Sparrow Records pro- 
motional bus trip throughout the Eastern U.S. proved 
to be a unique experience. Not only did I get to observe 
things from the other side of the radio fence, I also had 
a chance to experience what it's like to be on the road 
for several days in a row, artist- style. 

We began the expedition by meet- 
ing at a local supermarket, where all 
the food for the week was purchased. 
There's nothing like driving up to 
your neighborhood Kroger and seeing 
a row of carts filled with goodies, and 
part of the Sparrow promotion team 
sitting in a patio swing waiting for the 
bus to arrive. We loaded the bus with 
our gear and took off around 12:30am 
Monday, heading over the Smokey 
Mountains and into South Carolina. 

Day One 
After sleeping for about an hour in 

bunks - known to many as "coffins" - on the bus, we hooked up with 
Chris Tomlin at the Greenville airport 
around 10:30am. He had flown in 
from his hometown of Austin early 
that morning after leading worship at 
his church the night before. The day 
really began as we headed to WLFJ/ 
Austin to spend some time with PD 
Rob Dempsey and his staff. Chris 

played for the staff while the rest of 
us scarfed pizza. 

Next, we cruised for a few hours to 
meet with Tom Greene and the staff 
at WMHK /Columbia, SC. I got to see 
Chris in rare form as he charred the 
staff and the station's listeners with a 
performance of some of his many 
songs. Probably the biggest surprise 
for me on this trip was realizing the 
number of songs Chris has written 
that people sing each week in worship 
services the world over. 

We headed out to dinner with sev- 
eral of the staff members and discussed 
the industry and the station. Chris got 
to share more about his art and all that 
he is involved with back home. 

Day Two 
At 7:15am WRCM /Charlotte GM 

Joe Paulo greeted us at the bus. Chris 
played a few tunes for the staff of 
WRCM while everyone munched on 
bagels and fruit. The smiles on every- 

JEFF DEVO W 7Y HEART 

THE FOLLOW-UP SINGLE TO HIS H1 SONG 

"MORE LOVE MORE POWER" 
FROM THE ALBUM SATURATE 

NOW ADDING AT ACICHR/RO:K 

R&R May 9, 2003 

one's faces showed the newfound 
support he had gained. 

We then headed up to Wmston -Sa- 
lem and WBFJ. Chris played several 
songs from his project Not to Us on- 
air during afternoon drive while we 
spent time with PD Wally Decker and 
got the grand studio tour. The staff 
kept telling axis what a great song- 
writer he is and thanked him for vis- 
iting. 

After finishing up at WBFJ we 
broke out the movies and snacks for 
the longest dive of the week: a 13- 

hour jaunt to Grand Rapids. The bus 
driver did a great job of keeping us all 
in one piece, especially when we 
reached the West Virginia border and 
tons of construction in the wee hours 
of the morning. We all slept solidly for 
only a few hours. 

Day Three 
Leaving the Carolinas, where the 

temperature was in the upper 60s, and 
waking up to 30- degree weather in 
Michigan challenged our packing 
skills. I hadn't even brought a jacket. 
Ugh. But that is part of the deal when 
you do things on the fly during any 
type of tour. 

Tommy Dylan and the folks at 
WJQK /Grand Rapids were great, 
even at Sam. Chris did his best imita- 
tion of someone who'd gotten a lot of 
sleep, made a super impression on-air 
and had a few people call in to com- 
pliment him on his writing. 

We'd been scheduled to go to Mil- 
waukee and drcp in on the great folks 
at WFZH, but we were running be- 
hind, so we re-routed to WONU/ Chi- 
cago. That was the start of an after- 
noon full of surprises. WONU GM Bill 

DeWeese and PD Justin Knight had a 
massive feast catered for us at the last 
minute. Steak and potatoes - you 

guys rock! 

While we were eating, we began to 
hear some noise through one of the 
doors. As the noise grew louder, Grant 
Hubbard took a peek out into the hall- 
way and found a few students who 
had heard that Chris was on the Oliv- 
et Nazarene University campus. After 
we finished dinner several more stu- 
dents appeared, and Chris went out 
to meet the small crowd. During the 
introductions one of the students 
asked if Chris would be willing to 
play a few tunes for them. 

A COUPLE OF TRAVELERS Seen here on the tour bus are (I-r) R&R 
Christian Editor Rick Welke and Sparrow artist Chris Tomlin. 

lt was around 8pm, and everyone 
moved to a nearby cafe. One of the 
students played along with Chris as 
he offered up several of his times. The 
atmosphere was electric. Word trav- 
eled fast across the campus, and the 
crowd tripled in size. The personal 
connection Chris made with the stu- 
dents was unbelievable. 

Day Four 
Half the night was spent on the 

road, so several of us didn't get a 
whole lot of sleep. At 6:30am we were 
picked up outside Peoria, IL. Chris 
was the guest host on the morning 
show at WCIC, and a few of us took 
advantage of the downtime to sleep 
in for an hour. After the show WCIC 
PD Grayson Long, a few guys who 
had driven over from WBGL /Chica- 
go and our crew headed out to play a 
quick nine on one of the area's better 
golf courses. 

As it had for the majority of the 
week, rain put a damper on our time 
together. WBGL MD Joe Buchanan 
and PD Jeff Scott were great to watch 
on the course as they hit some, shall 
we say, unbelievable shots. 

From there, we had a two-hour trip 
to WIBI /Springfield, IL. Chris and I 

got to hang out for a short time. He 
talked about some of the places over- 
seas he had visited in the past year 
and said he was amazed at how many 
people and churches had not only 
heard of him, but also knew many of 
his tunes. His songs had been trans- 
lated from English into many differ- 
ent languages without his knowledge. 
Amazing stuff. 

Chris played for the staff of WIBI 
and their family members. With his 
interesting stories - ask him to tell 
the Delirious story sometime - and 
familiar tunes, he won a few new 
fans in the room. He also played on- 
air for about 45 minutes and had sev- 
eral people call in to thank him for 
his music. 

When our long visit was over we 
headed off to St. Louis for the night. 
After four days on the road, a night 

in a led on solid ground was just what 
the doctor ordered. 

Day Five 
A 5:45am wakeup call started our 

day. Some of us took showers in the 
four -by -four shower cube on the bus 
and headed over to KHZR /St. Louis. 
They had a gourmet spread of past- 
ries waiting for us in the conference 
room. Chris went into the studio to 
share his music with Greg Cassidy 
and Sandi Brown on the morning 
show. The rest of us moved back and 
forth between the pastry room and the 
studio, where the action was. 

In this final appearance for the 
week Chris did a wonderful job of 
communicating his heart to the listen- 
ers, even with very little sleep. I would 
have been down for the count long 
before then. 

As I finished up the week with 
Chris and the Sparrow promotions 
gang, one thing was certain: Life on 
the road, especially in a bus for sever- 
al days or weeks, is rough on the body. 
Those of us who are used to seeing 
artists visit stations truly do not know 
what they have to go through week 
in and week out. It's taxing and takes 
endurance. 

I also now understand how valu- 
able these visits can be from the la- 
bel's and the artist's perspective. 
What better way to introduce your 
songs to a decisionmaker or station 
staff than in person? Someone like 
Chris sells himself. He is personable, 
honest and loves to tell the stories 
surrounding his music. Placing him 
in front of the people who play his 
music is ingenious. 

Thanks to Grant Hubbard, Brian 
Dishon and Chris for allowing me 
the privilege of running around with 
the tour. Chris, your music is reach- 
ing a generation of people searching 
for the right words to express them- 
selves to their Creator. Several peo- 
ple have called you the Golden 
Child, and I believe it fits. Your songs 
drive home a message worth more 
than gold. 

The biggest surprise for me on this trip was 

realizing the number of songs Chris has 

written that people sing each week in worship 

services the world over. 
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CHRIS TOMLIN (not to us) 
IN STORES NOW! 

FEATURINq THESE SONCjS: 
"FAMOUS ONE" - ORIGINAL RECORDING OF TOP 15 AC SONG 

"ENOUGH" - TOP 20 AC SONG 

"NOT TO US" - RELEASED FALL 2002 

LOOK FOR THE RADIO SAMPLER WITH THESE SONGS 
ON YOUR DESK TODAY! 

FCR MORE PROMOTIONAL INFORMATION CALL BRIAN DISHON AT 800 -347 -4777 OR BDISHON®SPARROWRECORDS.COM. 
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m Update 
Christian Retail, Radio & Records Newsweekly 

FFH Flying High 
With New Album 
Group claims No. 1 spot at Christian AC this week 

eady to Fly, the fourth Essential Records project from 
FFH, seems to be living up to its name: Released April 15, 

the album has garnered the band's highest debut sales num- 
bers to date. Meanwhile, the first single released to radio, 
"You Found Me," perches at the No.1 spot this week at Chris- 
tian AC. 

According to FFH lead singer - 
guitarist Jeromy Deibler, the group 
took a more organic approach to the 
new album. "In the past there's been 
this undercurrent that whenever 
we'd write a song, it would be run 
through the Nashville washing ma- 
chine and come out all pressed and 
commercialized," he says. Rather 
than glitzing up the record with slick 
production, as they have in the past, 
FFH chose to record the songs for 
Ready to Fly, Deibler says, "just the 
way they were written." CCM UP- 

DATE spoke with him and his wife, 
FFH singer -guitarist Jennifer 
Deibler, about the group's newest 
project. 

CCM: What prompted this new ap- 
proach to recording? 

Jeromy: It's been a unique pro- 

FFH 

gression with Essential. We became 
a band faster than we became a 

band that plays on our own 
records. On the early records, due 
to a lack of time and money, we had 
studio guys come in and play our 
parts. A lot of that was to help us 
learn our parts, and then we'd take 
it on the road. 

This record is unique in that we 

The Wire: Ma 9 2003 
Third Day have signed an exclusive copyright development and 

administration agreement with EMI Christian Music Publishing, part of 
EMI CMG. The agreement covers worldwide publishing rights for all Third 
Day music, beginning with songs from Offerings IL The group's current 
catalog stays with Brentwood Benson Music Publishing. 

Butterfly International Distribution signs an exclusive worldwide 

distribution agreement with Hartsville, TN -based Galilee of the Nations, 
securing distribution rights for the Messianic praise and worship label's 

entire product line. Additionally, Butterfly International will focus on the 
relaunches of Elohim - Various Artists From the Land of Israel, Marty 

Goetz's He Is My Defense, the Ted Pearce project Zealous Over Zion and Joel 
Chernoff of Lamb's Come Dance With Me. 

The short-form radio program "Big Change Moments" debuted 
impressively on national Christian radio in April, with affiliates including 
hundreds of stations and such networks as American Family Radio, Bott 
Radio, K -LOVE, Sounds of the Spirit and the Toccoa Falls Network. The 60- 

second feature is now airing in more than 65 of the top 100 radio markets. 

Produced and distributed by Multnomah Publishers and GSF & Associates, 

"Big Change Moments" offers powerful teaching moments by blending 
drama, contemporary music and the voices of best -selling Christian authors. 

Provident Music Distribution celebrates the RIAA's gold certification 
of the March 18 release WOW Worship (Yellow). This certification marks the 
fourth gold record for the WOW Worship series and the 21st for the WOW 

brand. WOW Worship (Yellow) secured the No. 1 spot on the Nielsen 

SoundScan Praise & Worship chart in its first week in release. 

By Lizza Connor 
played more on it. We've had more 
input, and it's been good. 

CCM: The songwriting seems to 

have taken a bit dent bent as well. 

Jeromy: I'm back to my roots as a 

writer. When I was little my folks 
listened to lots of Christian music, 
but also to Elton John and Billy Joel. 

When I signed with Essential I was 
writing on the acoustic guitar, but 
I've been getting back to the piano. 
That's coming out on this record. 

There was more of a conscious ef- 

fort to say, "Let's record these songs 
just the way they were written, with 
the same instrumentation I had in 

mind." We write hooky music any- 
way, so the stuff was always sing - 
songy. This record has still got the 
same FFH hooks, but we didn't hang 
them out to dry this time. We left 
them the way they were. 

For example, I wrote a song called 
"Follow Love" with Scott Krip- 
payne. I went in and played it, Jen- 
nifer sang it, we put some strings on 
it, and it was done. Normally, we 
would have added some ear candy 
we thought necessary. This time it 

just wasn't necessary. 
CCM: Were you responsible for most 

of the songwriting? 
Jeromy: I wrote eight of the songs, 

and jguitarist- singer] Michael Boggs 
wrote four of them. His work 
sounds pretty unique for him as 
well; he stretched himself for this 
record. The difference between him 
and me is that I have to take my 
songs and almost "uncommercial - 
ize" them. I'm very "jingly" in the 
way I write. 

Michael's songs are a little un- 
commercial. We have to rope him in 
and say, "Hey, let's tie this chorus 
back around," whereas for me 
they'll say, "Let's leave this a little 
open-ended." 

CCM: I hear that FFH were more 

involved in the production process this 

time around. 

Jeromy: Scott Williamson has 
been our producer from the start, 
with the exception of a few songs. 
Through the whole process, it used 
to be that Scott was here, and FFH 
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CCM UPDATE GALLERY 

X-MEN Seventh Day Slumber recently joined X Station afternoon host Gregg 

Michaels to talk about music, life and ministry while promoting their new CD, 

Picking Up the Pieces. The Nashville -based X Station (www.thexstation.com) is 

a 24- hour "extreme music" Internet channel. Pictured (l -r) are Seventh Day's 

Juan "Rhino " Alvarez and Jeremy Holderfield. Michaels and the band's Joshua 

Schwartz and Joseph Rojas. 

were over there. It was him direct- 
ing us. 

With Ready to Fly we were way 
more alongside Scott, and some- 
times driving things more than 
Scott. It's allowed us to move into a 

co-producer role, which has been 
great. I don't know that it's healthy 
for artists to be their only producer, 
but with FFH, I want to be more in- 
volved. That said, Scott is still our 
producer, and the buck still stops 
with him. 

CCM: You've spent some time in the 

producer's chair yourself this year. 

Jeromy: Yes. It took me a while to 
get my footing in the studio, but this 
past year I got to produce a record 
for Big Daddy Weave. That helped 
me get more comfortable with stu- 
dio lingo. 

CCM: Will you be moving more in 

that direction? 
Jeromy: I hope so. !haven't found 

anything since Big Daddy Weave 
that I've wanted to make an invest- 
ment in. As a producer, you make 
more of an investment on the front 
end with your time and resources. 
If something comes along, great. If 
not, then I'm happy just to be with 
FFH. 

CCM: This record covers a broad 
range of topics. 

Jennifer. Most of our songs are 
very vertical. We're singing them 
straight to the Lord. We do have 
songs like that on this album, but 
there's also a love song, a song about 
leaving home, a song about follow- 
ing your dreams - there are some 
songs that we were perhaps scared 
of putting on past records, but now 
we're like, whatever, we're just go- 
ing to do what we want to do. 

Jeromy: I think we're growing as 
artists. We've realized that it's OK to 

leave some things open to the inter- 
pretation of the listener. 

The thing about art is that it's half 
in the creation, half in how it's in- 
terpreted. On our old records we 
didn't leave a ton open to interpre- 
tation. We always wanted to have 
people paint a mental picture in 
their heads. We get to do that with 
songs like "On My Cross" and "One 
of These Days." But for this record, 
we have a couple of songs that are 
really introspective, songs like 
"Ready to Fly" and "Follow Love." 
Those songs ask the questions rath- 
er than give the answers. 

CCM: Those open-ended, introspec- 

tive songs seen to skew toward a bit 

more mature audience. 

Jeromy: Yes, that's where we're 
at. Over the past year we've been 
playing in a lot of nonchurch set- 
tings. We've enjoyed it, because we 
feel a little more like human beings. 
We're out playing state fairs and 
baseball games. To people in those 
settings, we're just a band. Those 
things have been good for us. Not 
only are we evangelizing inside the 
church, we're doing it outside the 
church. 

CCM: If there were one thing you'd 
like the listener to take away from this 

album, what would it be? 

Jeromy: One of our goals is not 
just for people we meet to become 
Christians, but for the people we 
meet to be better for just having been 
with us - because we want to act 
like Jesus. I want people to get what- 
ever they need from the record. The 
Holy Spirit can use songs and situ- 
ations in ways we can never plan. 

CCM: And your plans for the fu- 
ture? 

Jeromy: We're on tour the rest of 
the year. We are having a baby, but 
besides taking two months off for 
that, we'll be out on the road. We'll 
be with The Paul Colman Trio and 
Go Fish until the end of May. 
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e May 9, 2003 
TOTA. WEEKS ON TOTAL 

ARTIST TITLE LABELISI PLAYS PLANS CHAR' SAT C'IS 

FFH You Found Me (Essential) 1849 +15 13 5810 

NEWSBOYS He Reigns (Sparrow) 1821 .74 16 5810 

JACI VELASQUEZ You're My God (Word/Curb/Warner Bros.) 1630 -79 14 5711 

AVALON Everything To Me (Sparrow) 1559 +20 13 5410 

PHILLIPS, CRAIG & DEAN My Praise (Sparrow) 1514 -62 17 5110 

THIRD DAY You Are So Good To Me (Essential) 1463 +158 9 5512 

REBECCA ST. JAMES I Thank You (Forefront) 1347 +99 10 5112 

NICHOLE NORDEMAN Legacy (Sparrow) 1275 +122 8 4911 

POINT OF GRACE Day By Day (Word /Curb /Warner Bros.) 1113 +163 5 5217 

AUDIO ADRENALINE Pierced (Forefront) 1109 -23 15 4711 

NATALIE GRANT I Will Be (Curb) 1090 -83 19 3710 

JEREMY CAMP I Still Believe (BEC) 855 +60 7 3411 

JOY WILLIAMS Every Moment (Reunion) 831 +90 5 3813 

STEVEN CURTIS CHAPMAN All About Love (Sparrow) 786 -117 18 3010 

CAEDMONS CALL Only Hope (Essential) 767 -232 18 3010 

RACHAEL LAMPA Brand New Life (Word /CurbrWarnerBros.) 736 .128 15 2710 

SCOTT KRIPPAYNE Long Before The Sun (Spring Hill) 726 +115 6 3213 

KRISTY STARLING Water (Word /Curb /Warner Bros.) 704 +178 4 3418 

JARS OF CLAY The Valley Song (Essential) 678 -160 18 2710 

STACIE ORRICO Strong Enough (Forefront) 664 .12 9 2811 

SONICFL000 Famous One (IND) 661 .55 10 3010 

BEBO NORMAN Falling Down (Essential) 636 +59 7 2610 

MERCYME Word Of God Speak (IND) 619 +207 2 3218 

PHIL JOEL The Man You Want Me To Be (Inpop) 521 +61 4 2512 

MERCYME Spoken For (IND) 520 48 32 1710 

SARA GROVES Less Like Scars PO) 519 +8 8 2511 

DEREK WEBB She Must And Shall Go Free (INC) 501 +14 7 2210 

JOEL HANSON Broken (Shiver) 350 -61 10 1610 

BIG DADDY WEAVE Audience Of One (Fervent) 345 -26 22 1210 

PLUMB Sirtk n -Swim (Curb) 322 -2 2 1510 

50 AC reporters. Songs ranked by total plays for the airplay week of Sunday 4/27- Saturday 5/3. 
© 2003 Radio & Records. 

New &Active 
CHRIS RICE Snide (Just Want To 3e With Youl (Rocketown) 
Total Plays: 252, Total Stations: 16, Adis: 11 

BIG DADDY WEAVE Neighborhoods (Fervent) 
Total Plays: 242, Total Stations: 12, Adds: 3 

SHANE BARNARD & SHANE EVERETT Be Near (lnpop) 

Total Plays: 236, Total Stations: 9, Adds: 2 

ALLEN ASBURY Somebody's Praying Me Through (Doxology) 

Total Plays: 231, Total Stations: 14. Adds: 2 

VARIOUS ARTISTS Friends 2003 (Reunion) 

Total Plays: 188, Total Stations: 9, Adds: l 

LINCOLN BREWSTER Let The Praises Ring (Vertical) 

Total Plays: 180, Total Stations: 8, Adds: 0 

JIM WITTER Turn Turn Turn (Curb) 

Total Plays: 177, Total Stations: 9, Adds: 2 

MICHAEL W. SMITH Step By SteplForever We Will Sing (Reunion) 

Total Plays: 173, Total Stations: 7, Adds: O 

SIXPENCE NONE THE RICHER Waiting On The Sun (Squint/Curb/Reprisal 

Total Plays: 165, Total Stations: 8, Adds: 3 

STACIE ORRICO Security (Forefront) 
Total Plays: 143, Total Stations: 5, Adds: 0 

Sangs ranked by total plays 

85 

Most Added 
www.rrindicafor.com 
ARTIST - 

" 
-E S 

CHRIS RICE Smile (Just Want To Be With Youl (Rocketown) 

KRISTY STARLING Water (WordlCurblWarner Bros.) 

MERCYME Word Of God Speak (INC) 

POINT OF GRACE Day By Day (Word /Curb /WarnerBros.) 

WARREN BARFIELD My Heart Goes Out (Creative Trust) 

GLASSBYRD Weight Of The World (Word /Curb /Warner Bros.) 

JOY WILLIAMS Every Moment (Reunion) 

SCOTT KRIPPAYNE Lang Before The Sun (Spring Hill) 

BIG DADDY WEAVE Neighborhoods (Fervent) 

SIXPENCE NONE... Waiting On The Sun (Squint /Curb /Reprisei 

Most 
Increased Plays 
ARTIST - -- -4-__ _ 

CHRIS RICE Smile (Just Want To Be With You) (Rocketown) 

MERCYME Word Of God Speak (INO) 

KRISTY STARLING Water (Ward /Curb /WarnerBros.) 

POINT OF GRACE Day By Day (WordlCurb /WarnerBros.) 

THIRD DAY You Are So Good To Me (Essential) 

NICHOLE NORDEMAN Legacy (Sparrow) 

WARREN BARFIELD My Heart Goes Out (Creative Trust) 

SCOTT KRIPPAYNE Long Before The Sun (Spring Hill) 

REBECCA ST. JAMES I Thank You (Forefront) 

JOY WILLIAMS Every Montent (Reunion) 

Christian ACtivity 
by Rick Welke 

An Essential Takeover 
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FFH knock Newsboys from their pedestal this week after 

a seven -week run at the top of the chart. Interestingly 
enough, another Essential artist, Third Day, also knocks a 

Sparrow artist, Switchfoot, out of the top at CHR this week. 

Divining the next chart- topping song should be interesting 

as the lineup stabilizes for the next coup. Third Day, Rebecca 

St. James. Nichole Nordeman and Point Of Grace all have 

enough energy to make huge jumps in the next few weeks. 

Avalon is hanging on at No. 4, but after 14 weeks may not 

have enough stamina to make it to the top. 

Kristy Starling (23 -18, +178) and MercyMe (28 -23, +207) 

take giant leaps forward this week. Chris Rice's newest 

offering "Smile (Just Want to Be With You)" bolts to the top 

of the New & Active list as he receives a striking 11 station 

adds. 

HIGH -IMPACT GRAPHICS 

DURABLE CONSTRUCTION 

MAXIMUM PORTABILITY 
ProSet. 10- MINUTE SET -UP 

PORTABLE DISPLAYS INVENTORY REDUCTION SALE 

SAVE $600 

BROADCAST 
PRODUCTS 

6528 CONSTITUTION DRIVE 

FORT WAYNE, IN 46804 USA 

(260) 459 -1286 

1- 800 -433 -8460 
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3 0 THIRD DAY You Are So Good To Me (Essential) 969 +103 B 2410 

2 0 NEWSBOYS He Reigns (Sparrow) 964 +8 16 2210 

1 3 SWITCHFOOT More Than Fine (Sparrow) 900 -89 17 23'0 

6 0 JENNIFER KNAPP By And By (Gotee) 737 -39 9 20'0 

4 5 PLUMB Sink'r Swim /Curb) 718 -61 16 21,0 

5 6 KUTLESS Run (Tooth & Nail /EMC) 703 -40 19 16,0 

9 0 SIXPENCE NONE... Don't Dream... (Squint/Curb /Repn'se/ 630 +27 6 2210 

7 8 SHAUN GROVES Should I Tell Them? (Rocketown) 630 42 17 1510 

8 9 STACIE ORRICO Security (forefront) 586 -83 12 18(0 

11 BEBO NORMAN Falling Down (Essential) 556 +33 6 1811 

12 m RELIENT K Getting Into You (Gotee) 541 +23 8 1612 

14 REBECCA ST. JAMES I Thank You (Forefront) 522 +37 6 1911 

10 13 LARUE Tonight (Reunion) 508 -42 11 1613 

15 SOULJAHZ True Love Waits (Squint/Curb/WarnerBros.) 492 +10 6 1613 

13 15 MERCYME Spoken For (ONO) 457 44 26 111) 

20 0 SUPERCHICK Hero (Inpop) 392 +26 5 1410 

16 17 SARAH SADLER Running Into You (Essential) 389 -52 10 1110 

22 0 FFH You Found Me (Essential) 369 +29 2 1110 

17 19 AUDIO ADRENALINE Dirty (Forefront) 357 -74 13 1210 

19 20 J. VELASDUEZ You're My God (Word/Curb/WamerBros.) 356 14 5 1110 

21 21 NATALIE GRANT I Will Be (Curb) 349 -17 9 1111 

24 SANCTUS REAL Hey Wait (Sparrow) 335 +15 3 1310 

23 23 R. LAMPA Brand New Life (Word /Curb /Warner Bros.) 320 6 10 1310 

30 JOY WILLIAMS Every Moment (Reunion) 319 +61 2 1311 

27 SEVENTH DAY SLUMBER I Know (Crown% 312 +21 5 911 

25 26 SARA GROVES All Right Here / /N0) 298 -20 5 111E 

28 27 JARS OF CLAY Revolution (Essential) 286 -3 20 91C 

29 GINNY OWENS Something More (Rocketown) 284 +16 2 101E 

1Debut 0 JEREMY CAMP I Still Believe (BEC) 272 +99 1 1114 

18 30 STEVEN CURTIS CHAPMAN All About Love (Sparrow) 268 156 15 910 

28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 4/27- Saturday 5/3 
© 2003 Radio & Records. 

New &Active 
ELMS Burn And Shine (Sparrow) 

Total Payr. 267. Total Stations: 10, Adds.O 

LIFEHOUSE Take Me Away (Dream Works) 

Total Pays: 262. Total Stations. 9. Adds: 2 

EVERYDAY SUNDAY Hanging On (Ricker) 

Total Pays: 249, Total Stations: 12. Adds: 1 

12 STONES The Way I Feel (Windup) 

Total Flays: 225, Total Stations: 10, Adds: 1 

NATE SALUE Its About Time (Curb) 

Total Flays. 191. Total Stations: 8, Adds: 1 

PHIL JOEL The Man You Want Me To Be (lnpap) 

Total Plays: 191, Total Stations: 7, Adds: 2 

AUDIO ADRENALINE Pierced (forefront, 
Total Plays: 167, Total Statims: 6. Adds: I 

EVERYONE Everyone (Furious ?) 

Total Flays: 138. Total Stations: 6. Adds: 0 

SEVEN PLACES Everything (BEC) 

Total Plays: 115. Total Stations: 5. Adds: 1 

AVALON Everything To Me (Sparrow) 

Total Plays: 112, Total Stations: 3, Adds: C 
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TOTAL r- WEEKS ON TOTAL 
ARTIST TITLE LABEÜS; PLAYS PLAYS CHART STATIONS 

12 STONES Crash (Windup) 373 -10 12 3611 

SUPERCHICK Hero /Inpop) 369 +5 10 3712 

PILLAR A Shame (flicker) 335 -12 11 3814 

RELIENT K I Am Understood? ( Gatee) 330 +8 12 3411 

SWITCHIOOT Meant To Live (Redlnk/Columbia' 328 -33 13 3311 

SEVENTH DAY SLUMBER I Know (Crown) 327 -8 12 3512 

BIG DISMAL Remember (Wind-up) 269 +5 6 3214 

COOL HAND LUKE Heroes Will Be Heroes (Floodgate) 261 18 9 2712 

AUDIO ADRENALINE Church Punks ( ForeFront) 254 -7 8 2611 

EVERYDAY SUNDAY Wait (Flicker) 242 +12 11 2514 

JONAH33 All For You (Ardent) 227 +35 4 2312 

PEACE OF MIND I Am (BEC) 219 +3 7 2512 

ANBERLIN Change The World (Tooth & Nail) 216 +27 6 2313 

CADET Nobody (BEC% 216 +15 5 2615 

JUSTIFIDE Pointirg Fingers (Ardent) 213 +6 5 2711 

BLEACH Baseline BEC) 204 +45 6 2613 

CURBSOUIRRELS Beautiful (DM 198 +21 3 1713 

SANCTUS REAL Audience Of One (Sparrow) 194 -6 3 1614 

DISCIPLE Back Again (Slain) 191 -3 8 2312 

HOLLAND I'm Not Backing Down (Tooth & Naill 184 -16 13 2713 

38TH PARALLEL Fear My... (Sgmnt/CurblWarnerBros.) 184 112 16 2211 

SLINGSHOT57 Better Idea (Independent) 176 -19 9 2012 

TREE63 It's All About To Change (/npop) 173 -8 9 2711 

DOGWOOD Faith IBEC) 168 -16 10 1712 

OC SUPERTONES Welcome Home (Tooth & Nail) 160 .3B 2 2115 

KUTLESS Run (Tooth & Nad/EMC) 151 64 25 911 

LAST TUESDAY Social Butterfly (DUG) 141 +59 1 1114 

RADIAL ANGEL She (Squint/Curb/Warner Bros.) 138 -1 2 1312 

KUTLESS Tonight rTooth & Nail'EMC) 137 +94 1 1917 

MONDAY MORNING Blind (Independent) 136 +3 9 14/1 

43 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 4/27- Saturday 5/3 
© 2003 Radio & Records. 

New &Active 
MAE Embers & Envelopes (Tooth & Nati) 
Total Plays: 120, Total Stations: 12, Adds :4 

BRAVE SAINT SATURN The Sun Also Rises (Tooth & Na,i) 

Total Plays: 108, Total Stations: 15, Adds:5 

THOUSAND FOOT KRUTCH Bounce (Tooth & Nail) 

Total Plays: 103. Total Stations: 18, Adds: 9 

LIFEHOUSE Take Me Away (Dream Works) 

Total Plays: 103, Total Stations: 6, Adds: 1 

PHIL JOEL No Longer (Inpop) 

Total Plays: 97, Total Stations: 12. Adds: 3 

PLUMB Free Curb, 
Total Plays: 89, Total Stations: 14, Adds: 5 

ELMS All The While Having Fun (Sparrow) 

Total Plays: 84. Total Stations: 8. Adds: 2 

EARTHSUIT 123 (Independent) 
Total Plays: 84. Total Stations: 3. Adds: 1 

JEREMY CAMP Understand (BEC) 

Total Plays: 66, Total Stations: 7. Adds: O 

PLAYDOUGH Clappy Valentino (Uprok) 

Total Pays:51, Total Stations: 2, Adds: 1 

"I THfNH YOU" 
#7 : #12 

AND THE RECENTLY RELEASED 

THIaNH YOU" (E TROOPS) 
IS LIGHTING UP PHONES NATIONWIDE 

REFVIIH 

II.IIIT FOR ME THE BEST PROM 
REBEL- T. JAMES 

HER NEB CRERTEST HITS CD 
FEATURING 2 NEW SONGS 
AND 16 HITS YOU KNOW AND LOVE 
LIKE "GOD," GO AND SIN NO MORE,' "HERE I AM," AND 'PRAY' 

AVAILABLE NOW 
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INSPO TOP 20 
ARTIST TITLE LABEL(S) 

2 O SCOTT KRIPPAYNE Live To Worship (Spring Hill) 354 

1 2 AVALON Everything To Me (Sparrow) 350 

4 0 GREG LONG I Cannot Hide From You (Discovery House) 310 

5 4 J. VELASOUEZ You're My God (Woid/Curb/WarnerBros.) 266 

TWILA PARIS We Bow Down (Sparrow) 259 

O PARACHUTE BAND All... (Here ToHindWorshioExtreme) 248 

O A. ASBURY Somebody's Praying Me Through (Doxology) 240 

TOTAL 
PLAYS 

3 

8 

10 

7 

13 

8 CAEDMON'S CALL Only Hope (Essential) 

O NICHOLE NORDEMAN Legacy (Sparrow) 

1 4HIM Walk On (Word /Curb /WarnerBros.) 

12 m SARA GROVES Remember Surrender (INO) 

6 12 PHILLIPS, CRAIG & DEAN My Praise (Sparrow) 

9 13 

19 0 
18 ® 
17 0 
14 17 

15 18 

20 0 
(Debut> ED 

220 

206 

206 

203 

202 

MICHAEL CARD I Left Everything To Follow You (M2.0) 194 

FFH You Found Me (Essential) 160 

POINT OF GRACE Day By Day (Word /CurblWarnerBros.)159 

NATALIE GRANT I Will Be (Curb) 152 

DENISE DAVIS I Refuse To Be Afraid (Apsalm) 148 

COREY EMERSON Calvary Calls (Discovery House) 142 

RUSS LEE Love Is A Cross (Christian) 141 

NEWSBOYS He Reigns (Sparrow) 136 

.1- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

+4 11 2010 

-3 12 1910 

+27 9 1910 

-3 9 1610 

-43 14 1610 

+34 6 1710 

+34 4 1710 

25 12 1510 

+40 3 1711 

+16 6 1611 

+22 6 1410 

-44 16 1210 

-19 10 1410 

+37 2 1111 

+34 2 1412 

+17 7 910 

11 5 1310 

-14 4 1110 

-23 3 1212 

+31 1 812 

20 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 4/27- Saturday 5/3. 
2003 Radio & Records. 

Rhythmic Specialty Programming 
RA`, ARTIST TITLE LABELISI 

1 JOHN REUBEN Doid (Gotee) 

2 TBONE Blazing Microphones ( flicken 

3 KJ52 Sonshine (Uprok) 

4 PLAYDOUGH Seeds Of Abraham (Uprok) 

5 PEACE 586 Loves Still There (Uprok) 

6 DJ MAJ Street Credibi,ity (Gotee) 

7 CROSS MOVEMENT Forever (BEC) 

8 ROYAL RUCKUS A Wink And A Nudge (Flicker) 

9 SEV STATIK M.I.C. (Uprok) 

10 STACIE ORRICO Security (forefront) 

CHR Most Added 
www.rrindicator com 

ARTIST TITLE LABELS, ADDS 

JEREMY CAMP I Still Believe (BEC) 4 

TODO AGNEW This Fragile Breath (Ardent) 4 

WARIEN BARFIELD My Heart Goes Out (Creative Trust) 3 

RELIENT K Getting Into You (Gotee) 2 

LIFEHOUSE Take Me Away (Dream Works) 2 

PHIL JOEL The Man You Want Me To Be (lnpop) 2 

OC SUPERTONES Welcome Home (Tooth & Nail) 2 

STRANGE CELEBRITY Free (WordlCurb /WarnerBros.) 2 

DOWNHERE What It's Like (Word /CurblWarnerBros.) 2 

MERCYME The Change Inside Of Me (IND) 2 

Rock Most Added 
www. rrin di ca tor. coin 
ART7sT -i-S ..__.. ADOS 

THCUSANO FOOT KRUTCH Bounce (Tooth & Nail) 9 

KU1 LESS Tonight (Tooth & Nail /EMC) 7 

CADET Nobody (BEC) 5 

OC SUPERTONES Welcome Home (Tooth & Nail) 5 

BRAVE SAINT SATURN The Sun Also Rises (Tooth & Nall) 5 

PLUMB Free (Curb) 5 

PILLAR A Shame (flicker) 4 

BIG DISMAL Remember (Windup) 4 

EVERYDAY SUNDAY Wait (Flicker) 4 

SANCTUS REAL Audience Of One (Sparrow) 4 

MM Embers & Envelopes (Tooth & Nail) 4 

LAST TUESDAY Social Butterfly (DUG) 4 

Inspo Most Added 
wErow.rrindicator. com 
ARTIST -'TS _'__'. s ADDS 

MERCYME Word Of God Speak 11N0 7 

SHANE BARNARD & SHANE EVERETT Be Near (Inpop, 3 

POINT OF GRACE Day By Day (Ward /Curb!Warner Bros.) 2 

RUSS LEE Love Is A Cross (Christian) 2 

CHARLES BILLINGSLEY A Loss For Words (Perpetual Entertainment) 2 

NEWSBOYS He Reigns (Sparrow) 2 

GIVNY OWENS This Road (Rocketown) 2 

BRIAN DOERKSEN Hope Of The Nations (Hosanna) 2 

"Loved ititern íhef kit tine Iheard it, 
and wltenerlgern to agree! Great llfria 

ExcelPenthg8k! Wag to go ladies!" 

- Círriu llmkt, WCSG 

Point of Grace 
'TJa,ItDay 
I\Sl'() 

u9.vtW'.ml!}}ii,e., 
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JACKIE MADRIGAL 
jmadrigat pradioandrecords.com 

LATIN FORMATS R &R May 9, 2003 

Las Vegas Is Feeling Amor 
An interview with KQMR PD José Santos 

panish Contemporary is the second -strongest Span- 
ish- language format, trailing only Regional Mexican. 
But many SC stations are seeing an upswing in the rat- 
ings, and KQMR (Amor) /Las Vegas, which debuted in 
November 2002, is one of them. Amor's latest Arbitron 
ratings are impressive: It went from a 0.4 in the fall 2002 
book to a 3.4 in the winter book. 

Amor PD José Santos tells us why 
this station called "Love" has not only 
taken over Vegas' airwaves and wom- 
en's hearts, it has even pulled a strong 
male listenership. What makes Amor 
so hot in Sin City? 

R &R: How and why was Amor born? 
JS: There was a need 

for the format and for the 
music. The history of 
Amor is very funny. 
When we announced 
we'd bought Amor in Oc- 
tober 2001, we said we 
were launching it on Feb. 
14, 2002. This was a 

brand -new station, a little 
100 -watt FM out of this 
little town named Indian 
Springs, which is where the federal 
penitentiary is located. 

The station could be upgraded to a 
full C, 100,000 -watt signal, and we 
found a tower site, but when we got 
there, it wasn't high enough, so we 
couldn't launch on the set date. So we 
scheduled it for March 15. Then we 
changed it to May 1, and it still wasn't 
ready. We had to build a tower on top 
of one of the highest mountains in the 
Las Vegas Valley, and we moved the 
date again and again. 

We finally launched it on Nov. 22, 

two weeks before the end of the fall 

book. When the book came out, 
KQMR showed up with a 0.4, which 
is amazing because we made the book 
with only two weeks on the air. The 
rest is history. 

R &R How did you pinpoint the for- 
mat for Amor? 

JS: First we did what people may 
call an evil word: research. We asked 
a lot of questions and spent months 
on the streets, looking primarily at 
women. What we noticed was that 
our Regional Mexican station, KISF 

(la Nueva), is a dominant male for- 
mat, and there were a lot of unhappy 
women. They were listening to sta- 
tions like Lite FM [AC KMZQ]. We 

asked them what they would like to 
hear if they could create a station to 

their taste. 
We came up with a formula that is 

unique to Las Vegas. Being that it is a 
24 -hour town, we went from target- 

ing housewives to the people who 
work in the hotels. 

R &R How do you balance the pro- 

gramming? Do you play more upbeat 

songs at night? 

JS: Actually, we do the reverse. 
There's nothing wrong with hearing 

Juana' "Ma la Gente" or 
"A Dios Le Pido" during 
the day, and then hearing 
Maná's " Vivir Sin Aire" at 
night, when we may play 
"Oye Mi Amor" during 
the day. 

We also have an in- 
credible night show 
called Noches de Amor, 

José Santos with Grecia Lemus. She's 
on fire! It's a love and 

dedication type of show, but we also 
address family issues. Women and 
men call in, and it's actually surpris- 
ing how many men participate. We 

didn't expect so many men to call a 
station called "Amor." This is a 
100% romantic station. If you think 
about it, Shakira, Maná and Juanes' 
biggest hits, although upbeat, are 
talking about love. 

R &R: Then your initial target audi- 

ence has changed? I ask this because you 

mentioned that a lot of men are listening. 

JS: When we initially did the stud- 
ies for Amor, we wanted to target 
women. We wondered why women 
didn't listen to radio as much as the 
men. Then we began to look at the 
census numbers and took a snapshot 
to figure out who we wanted to tar- 
get. Hispanics in Las Vegas are very 
young; the average age is about 24-26 

years old. So we needed to fmd out 
what women wanted. 

Our primary target then became 25- 

34-year-old women. However, what 
happens when you have these wom- 
en listening is that a lot of men tend 
to join the party. They figure that 
women are here, so that's where 
they're going to be too. 

We were also looking to comple- 
ment La Nueva, but without affecting 
it, because it is a 25-34-male-dominant 
Regional Mexican station. We had to 
target Amor very precisely to not hurt 
La Nueva. 

R &R: But didn't you hurt La Nueva? 

While Amor went up, La Nueva went 
from a 7.1 to a 5.9 share. 

JS: You have to look at the same 
book last year, where it was at 6.0; it's 
roughly around the same number. La 

Nueva's average for the fourth book is 

about a 6.5 -6.6 share. I don't believe La 

Nueva has been affected. Keep in mind 
that in February we put Renán [El Cu- 
cuy] in the afternoon and Roan [Ed- 

die Sotelo] in the morning, and I can 
say they've both done phenomenally. 

At the same time, when we 
launched Amor, we got attacked by 
Entravision with Radio Tricolor 
[KQRT]. The market has totally 
changed in the last five months. It's 
an adventure, it's challenging, and 
it's fun. You have Super Estrella 
KRRN on one end, Radio Tricolor on 
the other, our recently launched 
Amor and La Nueva. This market 
has four FMs battling it out. 

"The promotions 

and the atmosphere 

in the station are so 

Vegas. You hear 

` saludos' 

[greetings] for the 

people working in 

the casinos, etc. 

People feel it's 

their station and 

their house." 

R &R Do you find that it's to the ben - 

eillt of stations like Amor that Hispanics 
are more romantic and engage their emo- 

tions in everything they do, even listen- 

ing to the radio? 

JS: I think we see that in all the for- 

mats, whether it's Regional Mexican, 
Tropical, Pop, etc. We carry our emo- 
tions on our sleeves, and we put them 
in our music. Ricky Martin's, Chay- 
anne's and Enrique Iglesias' most ro- 
mantic music is what we sing. 

But even in Regional Mexican, Vi- 

cente Fernández and Ramón Ayala 
also sing love songs. You see it in trop- 
ical music too. 

STYLIN' KLQV HATS! Pop rock band Bacilos recently visited the KLOV/ 

San Diego. Seen here with the band is KLDV weekender Wendy Casanova. 

R &R: So this is an advantage for your 
station.... 

JS: Yes, and I can say that Amor is 

Las Vegas. The numbers we are see- 
ing are for a Las Vegas station. Our 
competitor tried this format back in 
2000- 2001, and it didn't work. I feel it 

works now because the station is in 
the city and the DJs live here; it's pro- 
grammed locally. Everything about it 

works. 
The promotions and the atmo- 

sphere in the station are so Vegas. You 

hear "saludos" [greetings] for the peo- 
ple working in the casinos, etc. Peo- 
ple feel it's their station and their 
house. 

R &R: Is the Los Angeles Hispanic 
population different from the Vegas His- 
panic population? 

JS: It's very similar because of the 
way migration is moving. Las Vegas 

has a lot of employment opportuni- 
ties. If you want to work, you can find 
it here, and it is well paid. What our 
research tells us is that many of the 
people who live here used to live in 
L.A. They come to Vegas because they 
get paid better, the cost of living is 

cheaper, and there is no state tax. 
There are many advantages in this 
city. 

We have people moving from 
Southern California, from Phoenix - 
Las Vegas is growing at an incredible 
rate. As we speak, we have over 1 1/2 
million people, of whom about 25% 

are Hispanic, where five or six years 
ago it was only 14 %. 

R &R: Does the Vegas population lis- 

ten to radio more because of the type of job 

market in the city? 

JS: There is more usage of radio 
than television in Vegas. That's a 
fact. The way this population uses 
radio is based on a set schedule. 
There are three shifts in the gaming 
industry and in housekeeping and 
maintenance. If you're in construc- 
tion, in the summer, when the 
weather hits 100 -115 degrees, you go 
in to work much earlier and leave 
earlier. You also have the typical 
nine -to-five jobs. 

We see patterns in the ratings when 
we look at them hour by hour. We see 
the upswings and downswings and 
follow them. The number of listeners 
at 11pm, although not as many as at 
11am, is still an incredibly large num- 
ber. 

R &R: Then you guys can't slow dozen 

at any point. 

IS: No, we can't. The nine -to-five 
people maybe asleep at 11pm, but we 

have this other listenership that is 
awake. We see drops at 8-9pm, but 
upswings at 10pm. Although we are 
still competing with television, we see 
an upswing because of the casino shift 
change. We have over 80 casinos, so 
we see the in-car numbers going up, 
and then the at -work listening as well. 
We saw it with La Nueva, when it was 
No. 112+ midnight -yam. We're prob- 
ably going to do the same with Amor. 

R &R: With this kind of listenership 

power and Arbitron numbers, how are 

advertisers reacting? 

JS: Advertising does great in Vegas. 
The main times to buy advertising are 
not necessarily the morning and after- 
noon drives. It all depends on what 
your target audience is. That's what 
we ask "What type of consumer do 
you want to attract ?" 

We also go after those advertisers 
that may not have the information on 
Hispanics that they should have. Cir- 
cus Circus, for example, is the No. 1 

entertainment attraction for Hispanic 
families. They just recently found that 
out because we approached them. 
And we keep on finding these new 
facts all the time through our research. 
We are noticing Hispanics' lifestyle 
issues: They go bowling, mini- golfing, 
to the movies and to other entertain- 
ment venues. 

There's also a misconception that 
Las Vegas residents don't gamble. Yes, 

they do, and casinos outside the Strip 
and in high -density Hispanic commu- 
nities are always opening. When I 

went to see the Vicente Fernandez 
show, over 70% of the people were 
locals. 

R&R: Do advertisers understand His- 
panics? 

JS: They are beginning to under- 
stand, little by little. It's been an up- 
hill battle, but we are sharing with 
them the wealth of information we 
have about our listeners. Little by lit- 
tle, we're beginning to see more busi- 
ness from the Strip casinos, from their 
entertainment departments, and even 
from many of the Station and Coast 
casinos off the Strip. 

They are beginning to have inter- 
est in Hispanics and the Hispanic 
market. They are beginning to under- 
stand our buying power and our gam- 
ing power. Hispanics won't blow 
away their check in the casinos, but 
they will play a little and spend good 
money at the restaurants. Advertisers 
are realizing this market is growing 
fast. They are paying attention, which 
is great. 
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Los Tigres Del Norte 

News 
Back to the big screen is where Los Tigres del Norte 

are headed. The Mexican band just signed a three -year, 

three -movie deal with Arenas Entertainment and Universal 

Pictures. Although Los Tigres are not strangers to the 

moviemaking business, this deal not only introduces the 

band to Hollywood films, they will also co- produce all three 

projects. The films will be based on the band's music, 

including their current repertoire and upcoming material. 

As part of the Latin Alternative Music Confer- 

ence, to be held this year in Los Angeles Aug. 9 -16, a 

New York performance tradition will be upheld: The 

LAMC will include the free Celebrate Brooklyn Festival at 
Prospect Park on Aug. 9. The lineup includes Mexican 

rockers Café Tacuba, Colombian act Sidestepper and New 

CYork's own Afro - 

Latin hip -hop 

band Yerba Buena. L M 
Latin Alternative Music Conference 

Want to listen to 

something totally out -of- the -box in Latin music? In an age of 

commerciadsm and prefabricated pop, here comes a fresh voice, an 

authentic songwriter whose acoustic pop 

rock will blow your mind, and she's only 19 

years old. I'm talking about Natalia 

Lafourcade. The U.S. Latin stations that 

initially played her music got the record in Mexico, her native 

country, and her album has now been released by Sony Discos in 

the U.S. The second single is "En El 2000." Natalia Lafourcade 

Café Tacuba 

Radio News 
Juan González 
PD, KTTA/Sacramento 

Most radio stations help their communities. I think it's an 

important thing to do, because our audience is our ratings, and 

we have to give back to them any way we can. Besides good 

music, we must give back to our community in other ways. 

One of the events we do is a radio marathon for St. Jude 

Children's Research Hospital. Back in January we were able to 

collect over $31,000 for the hospital. It was a two -day marathon 

from 6am until the following day. 

The hospital gave us testimonials from children affected by cancer, and we aired 

them during our programming. We asked our audience to send in their donations and 

help the hospital continue its research to cure children affected by cancer, since the 

hospital survives only with donations. Our audience learned how many Hispanic children 

are affected by this disease. In fact, we had a little boy 

here on the station who is a cancer survivor, thanks to the 

treatment he received at St. Jude. He talked and joked on 

the air and told our audience how important their 
donations are to children like him who have been saved 

thanks to St. Jude. 

Juan González 

Our audience responded very well. The Latin community here in Sacramento really 

likes to help. We've had cases of people who have just arrived from Mexico and need 

help, or if someone dies and assistance is needed to cover expenses, the community 

always comes together to help. The Latin community is very united, we are very family - 

oriented, and we look out for each other. I think Hispanic radio reflects that. 
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See Them Live 
9 Celso Piña, Houston 

9 -11 Banda Machos, New York 

10 Celso Piña, San Antonio 

10 Juanes, Congress Theater, Chicago 

10 Yerba Buena, Trans -Atlantic Festival, Miami 

11 Juanes, First Avenue, Minneapolis 

15 Celso Piña, Oklahoma 

15 Juanes, Theater of Living Arts, Philadelphia 

16 -17 Ozomatli, House of Blues, Anaheim, CA 

16 -18 Banda Machos, New York 

17 Fiel A La Vega, Coliseo Roberto Clemente, Puerto Rico 

17 Bacilos, Dream, Washington, DC 

17 Oscar D'León, New Jersey 

18 Oscar D'León, Montreal 

18 Juanes, Avalon Ballroom, Boston 

18 Yerba Buena, Artsplosure, Raleigh 

18 Bacilos, Super Club, New York 

20 Bacilos, House of Blues, Chicago 

21 Juanes, The Filene Center (Wolftrap), Vienna, VA 

21 -26 Oscar D'León, Los Angeles 

22 Juanes, La Villa Real, McAllen 

22 Yerba Buena, Columbia College, Chicago 

22 Jaguares & Ignacio Peña, Palacio de Los Deportes, Oscar D'León 
Mayagüez, PR 

23 Juanes, Planeta Bar Radio, San Antonio 

23 Jaguares & Ignacio Peña, Estacionamiento Coliseo Pedrin Zorrilla, Hato Rey, PR 

23 Yerba Buena, Hothouse, Chicago 

24 Juanes, Verizon Wireless Theater, Houston 

24 Yerba Buena, First Avenue, Minneapolis 

26 Juanes, Laredo Entertainment Center, Laredo, TX 

27 Juanes, Bass Performance Hall, Ft. Worth, TX 

28 Juanes, Gothic Theater, Englewood, CO 

30 Juanes, Dodge Theater, Phoenix 

31 Juanes, Pima County Fairgrounds, Tucson 

31 Quetzal, John Ansen Ford Theater, Los Angeles 

31 Fiel A Al Vega, Puerto Rico 

Celso Piña 

Yerba Buena 

I Juanes, Sandia Casio, Albuquerque, NM 

3 Los Hidalgo, Club Tropicana Fountain Blue Hilton, Miami Beach 

20 Yerba Buena, Green, New Haven, CT 

20 -21 La Ley, Puerto Rico 

21 Yerba Buena, Bar Harbour Club, Bar Harbor, ME 

22 Yerba Buena, Criterion Theater, Bar Harbor, ME 

21 Circo, Noches de Pasion Budweiser, Chicago 

23 Yerba Buena, The Green, Shelburne, VT 

25 La Ley, New York 

28 La Ley, Raleigh, NC 

28 Yerba Buena, Howard Community College, Columbia, MD 

28 Circo, Noches de Pasion Budweiser, New York 

Juanes 

Circo 
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CONTEMPORARY TOP 25 
THIS 

WEEK ARTIST TITLE L46EL'SI 

1 RICKY MARTIN Tal Vez (Sonyascos) 

2 ALEXANDRE PIRES Amame (B4/G! 

3 THALIA A Quién Le Importa !EM /Latin) 

4 TIZIANO FERRO Alucinado !EM /latin) 

5 SHAKIRA Que Me suedes Tú (Sony Discos) 

6 ENRIQUE IGLESIAS Para Qué La Vida (Universal) 

7 NOELIA Clávame Tu Amor (Eonovisal 

8 MANA Mariposa Traicionera (Warner ML.) 

9 RICARDO ARJONA Dane (SonyDácosi 

10 DAVID BISBAL Dígale (Universal/ 

11 MILLIE CORRETJER En Cuerpo Y Atea (MR 

12 JUANES Mala Gente (Universal/ 

13 JACI VELASQUEZ No Hace Falta Un Hombre ( SonyDiscos) 

14 RICARDO ARJONA El Problema ( SonyDiscos) 

15 PAULINA RUBIO Baila Casanova (Urrversa0 

16 INDIA Sedúceme (SonyDiscos) 

17 THALIA No Me Enseìaste (EM /latin) 

18 SIN BANDERA Kilómetros ( SonyDiscos) 

19 JERRY RIVERA Herida Mortal (BMG) 

20 JOAN SEBASTIAN 3arrioViejo /Balboa) 

21 MARCO A. SOLIS Tu Amor 0 Tu Desprecio (Fonovisa) 

22 JOSE FELICIANO Lo Que Yo Tuve Contigo (Universal) 

23 JUANES A Dios Le Pido (Unnversa4 

24 SORAYA Casi (EM /Catin) 

25 MARCO A. SOLIS Dórele Estará Mi Primavera (Fono visa) 

Data is complied from the airplay week of April 27 -May3, 
and based on a point system. 
© 2003 Radio & Records. 

TOTAL 
JOINTS 

236 

192 

177 

157 

152 

149 

144 

137 

131 

108 

106 

81 

77 

76 

73 

63 

63 

59 

52 

51 

51 

50 

49 

49 

45 

Going For Adds 
BACILOS Viejo (WarnerM.C.) 

JULIO Los Demás (Warner 

NICOLE Vida (Maverick Música) 

OLGA TAÑON No Podrás (Warner M.1.1 

ALEX BAHIA Beso En La Boca (Balboa) 

GUILLERMO PLATA Contigo Y Sin Ti (Balboa) 

JORGE MORENO Oespertaré ( Maverick Música) 

ALONDRA Un Amor De Carton (Freddie) 

CAROLINA La Herida De Un Adiós (Warner Mi.) 
4 EN DO Pirata (Balboa) 

TROPICAL TOP 25 
ARTIST T.E _ 4SELS 

1 GILBERTO S. ROSA Si Te D:jeror ( SonyDiscos) 

2 VICTOR MANUELLE El Tonto One No Te Olvidó (Sony Discos) 

3 TITO ROJAS Después De Dios, Las Mujeres IMP) 

4 LIMIT 21 Perdóname (EMI Latin) 

5 MARC ANTHONY Barca A La Dedva (SonyDiscosl 

6 ALEXANDRE PIRES Amame (BAfii/ 

7 JOSEPH FONSECA Que Levante h Mano (Karen) 

GRUPO MANIA Niña (Universal) 

9 JERRY RIVERA Herida Mortal (BMG) 

10 INDIA Sedúceme (SonyDiscos) 

11 EL GRAN COMBO Se Nos Perdió El Amor (Combo) 

12 OLGA TAÑON Así Es La Vida ,(WanerMC.) 

13 MONCHY & ALEXANDRA Pcio Opuesto (J &,N) 

14 DANIEL RENE No Me Tortures (Uavision) 

15 INDIA Traición (SonyDiscos) 

16 KEVIN CEBALLO Amame 0 Déjame (Universal/ 

17 ANTHONY CRUZ Qué Bombón /Mf) 

18 RICKY MARTIN Tal Vez (Sony Disc* 

19 ENRIQUE IGLESIAS Para Qué La Vda (Universal) 

20 NOELIA Clávame Tu Amor (fonovi e) 

21 SON DE CALI Son De Cali (Univsioni 

22 MAGIC JUAN La Ultima Vez (J &N) 

23 JENNIFER PEÑA Entre El Delirio Y La Locura ( Univision) 

24 AREA 305 Dónde Estarás (U,Owsenl 

25 OSCAR O'LEON Cómo OMdarte ( Universal/ 

Data is complied from the airplay week of April 27 -May3, 
and based on a point system. 
© 2003 Radio & Records. 

vrs 

206 

191 

125 

109 

104 

99 

97 

97 

88 

85 

79 

79 

76 

70 

65 

65 

64 

62 

59 

57 

55 

54 

51 

49 

49 

Going For Adds 

JORGE MORENO Candelita (Maverick Música) 

FRANKIE NEGRON Hasta Que Te Enamores (Warner M.L.) 

TOÑO ROSARIO Yerba Mala (Warner M.L.) 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

REtR's INDUSTRY VIP PACKAGE RR: The Industry's Newspaper 

R&EtR Today: The Industry's Leading Daily Fax 

RítR's Today's News 
E -mail updates of breaking stories 

The REM Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
RftR'S INDUSTRY VIP PACKAGE IS $445óo 

(Regular rate $595.00) 

e -mail R &R at FAX Credit Card Payments To: 

moreinfo @radioandrecords.com 310.203.8727 
Call R &R at Subscribe online: 

310.788.1625 www.radioandrecords.com 
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REGIONAL MEX /CAN/ TOP 25 
WE[ ARTIST 

1 CONJUNTO PRIMAVERA Una Vez Más (Fonovisal 

2 INTOCABLE Muy A 1 u Manera (fMlLatinl 

3 TIGRES DEL NORTE Mi Soldado (fonovisal 

4 KUMBIA KINGS fJJUAN GABRIEL & EL GRAN SILENCIO Nc Tengo Dinero (FM/Latin) 

5 PALOMO De Uno Y De Todos Los Modos (Bise) 

6 TEMERARIOS No Sé Vivir Sin Ti (Fono visa) 

7 COYOTE Y SU BANDA TIERRA SANTA Te Vas Amor (fMlLatinl 

8 JOAN SEBASTIAN El General (Balboa) 

9 LIMITE Papacito (Universal) 

10 PEPE AGUILAR Me Falta Valor ( Univision) 

11 JORGE LUIS CABRERA Ouédate Callada (Disal 

12 CUISILLOS No Voy A Llorar (Balboa) 

13 TUCANES DE TIJUANA Sin Vergüenza (Universal) 

14 MARCO A. SOLIS Tu Amor 0 Tu Desprecio (Fono visa) 

15 FABIAN GOMEZ Cómo Quieres Que Te Quiera (Sony Discos) 

16 TRINY Y LA LEYENDA El Amor De Mi Vida (Universal) 

17 LIBERACION Muchacha De 15 Años (Dise) 

18 JOAN SEBASTIAN Afortunada (Balboa) 

19 GERMAN LIZARRAGA No Sé (Bise) 

20 BANDA EL RECODO Yo Quiero Ser (Fonovisa) 

21 ADOLFO URIAS Serán Sus Ojos (fonovisa) 

22 BANDA EL RECODO Azá Entre Nos (fonovisa) 

23 RAMON AYALA Las Mieles Del Olvido (Freddie) 

24 ADOLFO URIAS Corazón Chiquito (Fono visa) 

25 PANCHO BARRAZA Háblame Claro (Balboa) 

Datais complied from the airplay week of April 27 -May3, 
and based on a point system. 
© 2003 Radio & Records. 

rc?AL 

POd,TS 

520 

486 

457 

398 

330 

250 

243 

208 

180 

179 

176 

165 

158 

155 

145 

131 

121 

113 

104 

104 

101 

98 

90 

89 

89 

Going For Adds 
LOS TERRIBLES DEL NORTE La Tercera Es La Vencida (Freddie) 

ADAN CUEN Las Mulas De Moreno (Balboa) 

LOS BRAVIOS Bon-Bon (Freddie) 

CALIFORNIA SHOW Sírveme Un Tequila (Balboa) 

RAMON AYALA La Puñalada Al Corazón (Freddie) 

PAJARITOS DE TACUPA Cambió Mi Suerte (Balboa) 

RAMON AYALA Tropa De Valientes (Freddie) 

CABALLO NEGRO Eres Lo Que Más Quiero (Balboa) 

SOLIDO Hasta La Cima Del Cielo (Freddie) 

TEJANO TOP 25 
ARTIST TITLE LABEL(S) 

1 JIMMY GONZALEZ & GRUPO MAll Dame Un Minuto (Freddie) 

2 INTOCABLE Muy A Tu Manera (EMILatin) 

3 KUMBIA KINGS fIJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (FMILatin) 

4 PALOMINOS Tócame (Fonovisa) 

5 CONTROL Pequeña Y Frágil (FM /Latin) 

6 JENNIFER PEÑA Entre El Delirio Y La Locura ( Univision) 

7 IMAN Qué Mala Onda (Un/vsion) 

8 LIMITE Papacito (Universal) 

9 COSTUMBRE Cómo Olvidarte (WarnerML.) 

10 MARCOS OROZCO El Parrandero (Catalina) 

11 SHELLY LARES Ojitos Negros (Tejas) 

12 DUELO Qué Hubiera Sido ( Univision) 

13 VARONIL SonideroNacional ( Univision) 

14 BOBBY PULIDO Se Me Olvidó Otra Vez (EM /Latin) 

15 VOLCAN Corazón (LstirExposure) 

16 ALAllAN Contigo 0 Sin Ti (Freddie) 

17 PALOMO De Uno Y De Todos Los Modas (Bisa) 

18 LIMITE Soy Así (Universal) 

19 LA CONTRA Ya Tengo Mi Vida ( Univision) 

20 SIGGNO Es Que Te Quiero (Crown) 

21 DAVID LEE GARZA Chiquilina (Sony Discos) 

22 ATRAPADO La Ladrona (Freddie) 

23 LA CONQUISTA Es Un Ladrón (Fono visa) 

24 MICHAEL SALGADO Maldiciendo Tu Destino (SonyOiscos) 

25 CHENTE BARRERA Yo Te Desprecio (EMlLatin) 

Data is complied from the airplay week of April 27 -May3, 
and based on a point system. 

© 2003 Radio & Records. 

TOTAL 
POINTS 

299 

274 

259 

218 

214 

190 

143 

131 

109 

95 

81 

75 

72 

63 

60 

56 

55 

54 

52 

49 

45 

43 

42 

38 

34 

Going For Adds 
RAMON AYALA Las Mieles Del Olvido (Freddie) 

TRUENO A Dias Le Pida (Seven River Music) 

CLAUDIA LOPEZ Abrázame (MP) 

RAMON AYALA La Puñalada Al Corazón (Freddie) 

SOLIDO Hasta La Cima Del Cielo (Freddie) 

RAMON AYALA Tropa De Valientes (Freddie) 

LOS BRAVIOS Bon -Bon (Freddie) 

Rock /Alternative 
TW ARTIST Tale 

1 MOLOTOV Frijolero (Universal) 

2 EL GRAN SILENCIO Super Riddim Internacional (FM /Latin[ 

3 JARABE DE PALO Bonito (Warner ML.1 

4 CAFE TACUBA Déjate Caer (MCA) 

5 GUSTAVO CERATI Cosas Imposibles (BMG) 

6 LOS PERICOS Complicado Y Aturdido (Universal) 

7 VOLUMEN CERO Tortugas Y Sumas (WarnerML.) 

e JAGUARES Te Lo Pida Por Favor (BMG) 

9 SORAYA Casi (EMlLatin) 

10 ATERCIOPELADOS Mi Vida Brilla (BMW 

11 INSPECTOR Amargo Adiós (Universal) 

12 YERBA BUENA Guajira (Razor & Tie) 

13 MANU CHAO La Rumba De Barcelona (FM /(atin) 

14 LA MOSCA TSE TSE Muchanos, Esta Noche Me Emborracho (EMI Latin) 

15 MANA Mariposa Traicionera (WarnerML.) 

Songs ranked by total number of points. 19 Rock/Alternative reporters. 

Record Pool 
TW ARTIST Tile fzLel(s! 

1 KUMBIA KINGS fIJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EMI bun) 

2 GILBERTO S. ROSA Si Te Dijeron (Sony Discos) 

3 GRUPO MANIA Niña (Universal) 

4 TITO ROJAS Después De Dias, Las Mujeres (MP) 

5 VICTOR MANUELLE El Tonto Due No Te Olvidó (Sony Discos) 

6 FRANKIE NEGRON Mi Mulata (Warner M.L.) 

7 CHARLIE VALENS Disco Malo (MP) 

8 TITANES Dejarla Todo (Fuentes) 

9 RUBEN DEL RIO La Loca (J &Nl 

10 ANTHONY CRUZ Qué Bombón (MP) 

11 BENY MORE Bonito Y Sabrosa BMG) 

12 MONCHY & ALEXANDRA Polo Opuesto (J &Nl 

13 KEVIN CEBALLO Amarre 0 Defame (Universal) 

14 MAGIC JUAN La Ultima Vez (J &N) 

15 TIZIANO FERRO Alucinado (EMI Latin) 

Songs ranked by total number of points. 23 Record Pool reporters. 
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NATIONAL 

http://onairjobtipsheet.com J 

EAST 

WSUB needs a news anchor. Send T &R to 
Kevin O'Connor Citadel Broadcasting 7 

Govenor Winthrop Boulevard New London, 
Connecticut 06320. EOE. 

SOUTH 

94.9 Zeta (WZTA Miami) has a 
rare opening for an Executive Pro- 
ducer for Paul & Young Ron morn - 
ing show. Candidate must have the 
following: 3 years of morning show 
experience, superior organizational 
skills, huge rolodex, knowledge of 
Pro Tools, SAW, Prophet systems, 
on -air skills a plus. Send package 
to Troy Hanson Director/Rock Pro - 
gramming, Clear Channel South 
Florida 7601 Riviera Blvd. 
Miramar, FL 33023. EEO, Females 
& minorities strongly encouraged. 

ROCK 92 
Independent clx rocker seeks f/t 
midday host. Digital prod. & live pro- 
motion a must. T &R and photo to 
WKRR, 192 E. Lewis St., Greensboro, 
NC 27406. Women & minorities en- 
couraged. No calls pls. EOE. 

DO YOU HATE 10 IN A ROW? 
Do you stand out from the homog- 
enous babble on the radio dial? If you 
can communicate with your audience, 
create magic with the phones, and 
know the difference between person- 
ality radio and useless DJ chatter, we 
would love to hear your world T &R's to: 
Radio & Records at 10100 Santa Monica 
Blvd.. 3' Floor #1087, Los Angeles, CA 

90067. EOE. 

Sales Manager 
Clear Channel Miami is looking for an 
exceptional sales manager. The right 
individual will exhibit strong leadership 
skills and be great at recruiting and 
motivating top producers. Must be cre- 
ative and able to work in a "team" envi- 
ronment with our other successful man- 
agers. If you know what it takes to grow 
share and win with cluster and cross - 
platform selling, contact us now. Email: 
mberk @ccmiami.com or fax 954 -862- 
4010. E.O.E. 

OPPORTUNITIES 

The Robert Ingstad Broadcast Group, 
is taking applications for Market 
Manager for our ten- station cluster in 
southwest Kansas. Applicant must 
have a strong history in generating 
revenue and managing expenses. 
Good people skills and leadership 
qualities are also required. E.O.E. 
Qualified candidates should send 
resume to: 

Mark Swendsen 
Robert Ingstad Broadcast Group 

Box 1197 
Pierre, SD 57501 

markswendsen@amfmradio.biz 

Sales Management 

Director of Sales for 3 St. Louis Infinity 

Radio Properties: develop and implement 

strategies to exceed collective annual 

budget. Prefer min. 3 years radio sales 

management experience coordinating 

multiple station strategies and presenta- 

tions. Must demonstrate leadership abili- 

ties that inspire group sales. (General 

Mgr experience a plus). Must be inno- 

vative with evidence of success in busi- 

ness growth & development. Refer to 

infinityradio.com for additional details. 

Send resume & salary history to: Infinity 

Broadcasting, 3 100 Market St., St. Louis. 

MO 63103 Attn: H /R/RR EOE -an equal 

opportunity/affirmative action employer. 

Are you World Famous? 
Wanna BE? 

KROO is looking for you! ...IF you're a 
fresh and innovating DJ who: 

Knows the basics, but pushes the limits. 

Thinks show prep is more than hav- 

ing a subscription to Rolling Stone. 

Goes to shows every week, even 
when no one is paying you. 

Listens to more new music than any- 
thing else. 

Has never used the words: Tunes, Hits, 

Baby, What's Happenin, Comin'atcha. 

Send tape or c.d. airchecks to: 

KROO 
Attn: HIRE ME Already! 
5901 Venice Blvd., LosAngeles, CA 90034 
Or if you're really, really, really good, send 
mp3 airchecks to: airchecksekroq.com 
NO PHONE CALLS. Don't worry, if we 
want you, we'll find you... EOE. 

Opportunity Knocks 
in the pages of 

REtR every Friday 

Cali: 310- 553 -4330 

Immediate Opening 
General Sales Manager at KXKL/KOOL 
105 in Denver, Colorado. Seeking an 
experienced and tested radio sales 
manager who is capable of leading a 
senior staff, and who understands and 
is committed to the oldies format. Fax 

resume to Blake Mendenhall, Director 
of Sales, at 303 -832 -1023. Infinity 
Broadcasting /EOE. 

POSITIONS SOUGHT 

Female talent with great pipes seeks next on 
air gig with San Diego Station FT /PT Swing. 
Amy09100aol.com (760)744 -4771. (5/9) 

I'm Shenefta Moffitt, recent graduate seek- 
ing to do on -air, production, promotions. I 

can do it all and am willing to travel with tal- 
ent and intelligence. (817) 568 -2737. (5/9) 

Ready to work broadcasting grad, willing to 
travel to gain experience in radio. Produc- 
tions, sports or news. Mike D. (214) 926- 
5680. (5/9) 

Broadcasting school grad seeking on -air an- 
nouncer position. Professional, dependable, 
energetic. LISTEN! For an aircheck and re- 

sume, E -mail me at jimjackson@writeme. 
com. (5/9) 

Bill Elliott Hot new format available. 3DSJ 
Request & Dedication Radio. Listen: www. 
3DSJ.com. BILL ELLIOTT: (813) 920 -7102, 
billelliott@3DSJ.com. (5/9) 

Production position - Atlanta area. Analog/ 
Digital. 10 years experience. J.R. Davis 404- 
294 -6679 or audioproduction©earthlink.net. 
(5/9) 

War's over. Summer's here. Entertainment 
reporter with top ten market radio and TV 
experience looking for opportunity. Contact 
braveface@aol.com. (5/9) 

Morning talent/ops- programmer..oldies clas- 
sic rock,newstalk.startups and format 
changes? konradkayne@elvis.com. (5/9) 

20 Year pro available to Ft. Myers, Florida... 
Don Palmer (The Captain) great ratings 
guaranteed...call 239 -671 -7110 or dpalmer 220 
netzero.net. (5/9) 

REtR Opportunities 
Free Advertising 

Radio 6 Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue. your ad must be 

received by Thursday noon (PST). eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 812' X 11' company /station letterhead and are 

accepted only by mail or fax: 310.203 -8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

Ilinares ®radioandrecords.com Address all 20 -word ads to 

R8R Free Opportunities. 10100 Santa Monica Blvd., Third 

Floor, Los Angeles. CA 90067. 

REtR Opportunities 
Advertising 

1x 2x 

$175 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for lx. $50 for 2x). In addition, all ads appear on R8R's 
website. (naves radioandrecords.com). 

Blind Box: add $50 

The R8R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50/inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by ad- 

vance payment. Ads are accepted by fax: (310 -203- 
8727) or mail. Visa, MC. AmEx or Discover card ac- 

cepted. Include card number, name as it appears on 

credit card, expiration date and phone number. Blind 

box responses are sent to advertisers every Friday by 

first -class mail. 

Deadline 
To appear in the following week's issue, your ad must 

be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:RBR Opportunities, 
10100 Santa Monica Blvd.. Third Floor, Los Angeles. 

CA 90067. 

RADIO Et RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R8R is published weekly, except the week of December 25. Subscriptions are available for 5325.00 per year (plus applicable 

sales tax) in the United States, $32000 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio 8 Records 

Inc., at 10100 Santa Monica Blvd.. 3rd Floor. Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of 

the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

© Radio & Records, Inc. 2003. 

POSTMASTER: Send address changes to R&R. 10100 Santa Monica Blvd., Third Floor, Los Angeles. California 90067. 

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 

CIRCULATION: 310 -788 -1625 310-203-8727 moreinfo®radioandrecords.com 

NEWS DESK: 310 -788 -1699 310 -203 -9763 newsroom radioandrecords.com 

RAR ONLINE SERVICES: 310 -788 -1635 310-553-4056 kmccabe4Dradioandrecords.com 

ADVERTISING /SALES: 310 -553 -4330 310-203-8450 hmowry@radioandrecords.com 

WEBSITE: www.radioandrecords.com 

hone Fax E -mai 
OPPORTUNITIES /MARKETPLACE 310 -788 -1622 310 -203 -8727 llinares®radioandrecords.com 

EDITORIAL, OTHER DEPTS: 310 -553 -4330 310-203-9763 mailroom @radioandrecords.com 

WASHINGTON, DC BUREAU: 301 -951 -9050 301-951-9051 rrdc@radioandrecords.com 

NASHVILLE BUREAU: 615-244-8822 615-248-6655 IheltonOradioandrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com


 

FEATURES 

"DADDY DAY CARE" 
Interviews with Eddie Murphy, 

Jeff Garlin 8L Steve Zahn 

www.radiolinkshollywood.com 
Contact Lori Lerner at (310)457 -5358 

(310)457- 9869(Fax) radiolnks @aol.corn (e -mail) 

PRODUCTION SERVICES 

* MITCH 

GOD BLESS CRAIG 
AMERIC'R Radio Imaging 

Listen Now! * * Call! 
811.11111.41711 www.mitchcraig.cgm 

MARKETPLACE May 9, 2003 R &R 93 

VO /CEO VER SERVICES 

e month. 
sstríctions, exclusive, 

s. Offer expires soon. 

1, 699-1009 
,ir FREE' 'xn -flays 

VO/CEOVER SERVICES 

O'NEIL 
THE VOICE HEARD ABOVE THE REST' 

Mike Carta 
VO IMAGING FOR ALL FORMATS 

865 -691 -8989 
www.supersweepers.com 

Imaging that brings out .our station'. Pr'Nonalitv! 
Your sound on .our budget. 

www.davepackencom 609 -290 -3333 

DAVE PACKER 
V O I C E O V ER S 

CA RTE R DAVIS 
voic into the voice... that cuts through! 

www.CarterDavis.com 901.681.0650 

PRODUCTION SERVICES 

ßs 
.,-,, 

Save .. . Ic ... 

BRAND BUILDER Ifs working for KLOS (LA) WRKS 
(KISS /NY) WBCN (Boston) WSM AM /FM (Nashville) Microsoft Time 
Warner Perrier, and many, many more. Affordable rolls of plastic that repeat 
your message over and over again. For event planning help, call Susan V. 

°Im^ ° 1- 800 -786 -7411 rr @bannersonaroll.com 

MARKETPLACE 
ADVERT /SING 

Payable in advance. Order must be typewritten and accom- 
panied by payment. Visa/MC /AMEx/Discover accepted. One 

inch minimum, additional space up to six inches available in 

increments of one -inch. 
Rates for R &R market- 
place (per inch): 

1 time 
6 insertions 

13 insertions 
Marketplace 26 insertions 
(310) 788-1622 51 insertions 
Fax: (310) 203 -8727 
e -mail: Ilinares @radioandrecords.com 

$95.00 
90.00 
85.00 
75.00 
70.00 

IL. 

VOICEOVER SERVICES 

Voice -Imaging 
Great Rates- Fast Turnaround 

Demo CD 
(860) 563 -1555 

www.radioandrecords.com 

Mark McKay Media 
MALE & FEMALE VOICES AVAILABLE 

ALL FORMATS & MARKET SIZES 

CLUSTER & GROUP RATES 

PHONE DEMO: 913-345-2381 
FAX 345 -2351 
WEB DEMO: mckaymedia.net 

AFFORDABLE! 

JI! CIPIIANO 
P R O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 

The R &R Annual Subscription Package Delivers The Most For Your Money 

e-mail R&R at: 

MO/ sal sU za Tg 
51 weeks of R &R PLUS 2 semi -annual R &R Directories 

($330 value) ($150 value) 

Call R &R at: FAX Credit Card Payments To: Subscribe online: 

moreinfo.radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com THE INDUSTRY'S NEWSPAPER 
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)/THEBA CK PAGES 
National Airplay Overview: May 9, 2003 

CHR/POP 
LW TW 

3 O JUSTIN TIMBERLAKE Rock Your Body (Jive) 

1 © R. KELLY Ignition (Jive) 

4 3 50 CENT In Oa Club (Shady /Aftermath /lnterscopel 

2 4 3 DOORS DOWN When I'm Gone (Republic /Universal) 

5 EMINEM Sing For The Moment (Shady /Aftermath /lnterscopel 
1 EVANESCENCE Bring Me To Life (Windup) 

10 SEAN PAUL Get Busy (40 /40 /VP /Atlantic) 

9 CHRISTINA AGUILERA Fighter (RCA) 

8 DANIEL BEDINGFIELD It You're Not The One (ls /and /l0JMG) 

6 10 AMANDA PEREZ Angel (Powerhawse /Virgin) 

11 GOOD CHARLOTTE The Anthem (Epic) 

13 GINUWINE Hell Yeah (Epic) 

16 MATCHBOX TWENTY Unwell(Melisma /Atlantic) 

15 STACIE ORRICO Stuck (Forefront/Virgin) 

12 15 JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

25 KELLY CLARKSON Miss Independent (RCA) 

18 AVRIL LAVIGNE Losing Grip (Arista) 

21 JENNIFER LOPEZ Fm Glad (Epic; 

14 19 KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

27 o WAYNE WONDER No Letting Go (VP /Atlantic) 

17 21 AALIYAH Miss You (BlackGround /Universal) 

19 22 JA RULE FIASHANTI Mesmerize (Murderinc. /IDJMG) 

24 COLDPLAY Clocks (Capito /) 

29 JEWEL Intuition (Atlantic) 

26 TYRESE How You Gonna Act Like That (J) 

34 FRANKIE J. Don't Wanna Try (Columbia) 

22 27 B2K AND P. BIDDY Bump, Bump, Bump (Epic) 

33 o NAS I Can (Columbia) 

23 29 BOWLING FOR SOUP Girl All The Bad Guys Want (Si /vertane /Jive) 

30 30 COUNTING CROWS Big Yellow Taxi (Geffen /lnterscopel 

#1 MOST ADDED 
BLACK EYED PEAS Where Is The Love' ).;rrscacr 

#1 MOST INCREASED PLAYS 
KELLY CLARKSON Miss Indepeno:. 

TOP 5 NEW & ACTIVE 
T.A.T.U. Not Gonna Gel Us Nnterscope, 

LIL' KIM The Jump Off /Queen Bee /Atlantic) 

JOHN MAYER Why Georgia (Aware:Columea, 

ASHANTI Reck Wit U (Murder Inc.IDJMG 

STAGGA LEE Roll Wit M.V.P. (ART /STdirect. 

CHR/POP begins an Page 29. 

AC 
LW TW 

O CHRISTINA AGUILERA Beautiful (RCA) 

2 2 SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 

3 PHIL COLLINS Can't Stop Loving You (Atlantic) 

4 NORAH JONES Don't Know Why /B/ueNote/Virgüs) 

5 VANESSA CARLTON A Thousand Miles (A &M /lnterscope7 

6 6 FAITH HILL Cry (Warner Bros.) 

7 7 DARYL HALL & JOHN OATES Forever For You (UWatch) 

12 0 UNCLE KRACKER Drift Away (Top Dog /Lava /At /antic) 

8 9 SHERYL CROW Soak Up The Sun (A &M /lnterscope7 

9 I FLEETWOOD MAC Peacekeeper (Reprise) 

14 CELINE DION Have You Ever Been In Love? (Epic) 

10 WHITNEY HOUSTON Try It On My Own (Arista) 

16 DANIEL BEDINGFIELD If You're Not The One (island /IDJMG) 

11 14 CELINE DION I Drove All Night (Epic) 

13 15 SIXPENCE NONE THE RICHER Don't Dream... /Squint /Curb /Reprise[ 

18 o FAITH HILL One (Warner Bros.) 

15 17 JOSH GROBAN You're Still You //43 /Reprise/ 

17 18 PHIL COLLINS Come With Me (Lullaby) /face Value /At /antic) 

20 KID ROCK WISHERYL CROW Picture (Lava /Atlantic/ 

28 SHANIA TWAIN Forever And For Always (Mercury/ /OJMG) 

19 AVRIL LAVIGNE I'm With You (Arista) 

21 REGIE HAMM Babies (Refugee /Universal South) 

23 NATALIE GRANT No Sign Of It (Curb) 

24 24 JAMES TAYLOR September Grass (Columbia) 

25 ® ROO STEWART They Can't Take That Away... (J) 

26 26 BRIAN MCKNIGHT Shoulda, Weulda, Coulda (Motown /Universal/ 

22 27 DANA GLOVER Thinking Over (DreamWorks) 

30 o COUNTING CROWS Big Yellow Taxi (Geffen /lnterscopel 

29 29 CHRIS EMERSON Broken Heart (Monomoy) 

- © MERCY ME I Can Only Imagine (INO /Curb) 

DARYL HALL & JOHN OATES Man On A Mission b'- W'atchi 

#1 MOST INCREASED PLAYS 
SHANIA TWAIN Forever And For Always (MercurydûJMGi 

TOP NEW & ACTIVE 
SUZY K Teaching (Vellum) 

LAURA PAUSINI It That's Love (Atlantic) 

STYX Yes I Can (CMC /SRGI 

RIC SANDLER I'll Let Ya Know (Rid, 181 

FRANKIE J. Don't Wanna Try (Columbia) 

AC begins an Page 56. 

CHR/RHYTHMIC 
LW 

2 

1 

3 

5 

6 

4 

7 

8 

21 

14 

9 

12 

10 

20 

11 

17 

15 

24 

13 

16 

18 

26 

29 

25 

22 

19 

27 

3 

40 

23 30 

Tw 

O 

8 
5 

50 CENT 21 Questions (Shady /Aftermath /lnterscopel 

SEAN PAUL Get Busy (40/40/VP /Atlantic) 

FABOLOUS FILIL' MO Can't Let You Go (Elektra/EE6) 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 

R. KELLY Ignition (Jive) 

6 50 CENT In Da Club (Shady /Aftermath /lnterscopel 

7 SNOOP DOGG Beautiful (Doggy Style /Priority /Capitoli 
8 NAS I Can (Columbia/ 

LIL' KIM FI50 CENT Magic Stick (Queen Bee /Atlantic) 
DA BRAT In Love Wit Chu (So So Bet /Arista) 
GINUWINE Hell Yeah (Epic) 

JUSTIN TIMBERLAKE Rock Your Body (Jive/ 

LIL' KIM The Jump Off (Queen Bee /Atlantic) 
is WAYNE WONDER No Letting Go (VP /Atlantic) 
15 AALIYAH Miss You (BlackGround /Universal) 

PANJABI MC Beware Of The Bays (Sequence) 

17 FRANKIE J. Don't Wanna Try (Columbia) 

R. KELLY Snake (Jive) 

TYRESE How You Gonna Act Like That (J) 

EMINEM Sing For The Moment (Shady /Aftermath /lnterscopel 

STAGGA LEE Roll Wit M.V.P. (ART /STdirect) 

MONICA So Gone (J) 

JOE BUDOEN Pump It Up (Del Jam /IDJMG) 

LIL' MO FIFABOLOUS 4 Ever (Elektra /EEG) 

25 JAY-Z Excuse Me Miss (Roc-A.Fella /IDJMG) 

26 B2K Girlfriend (Epic) 

27 TALIB KWELI Get By (Rawkus /MCA) 

JENNIFER LOPEZ I'm Glad (Epic) 

ASHANTI Rack Wit U (Murderinc. /IDJMG) 

NELLY Pimp Juice (Fa'Reel /Universal) 

8 
11 

13 

(1) 
19 

20 

21 

#1 MOST ADDED 
LOON (RELIS How You Want That (Bad Bcy.Úbi.ersiu 

#1 MOST INCREASED PLAYS 
LIL' KIM F150 CENT Magic Stick (Queen Bee /Atlantic) 

TOP 5 NEW & ACTIVE 
LATIF I Don't Want To Hurt You (Motown; 

DA ENTOURAGE Bunny Hop (Universal) 

AALIYAH Come Over /BlackGround) 

CHOPPA Choppa Style (No Limit/Universal) 

GINUWINE In Those Jeans .Eprd 

CHR/RHYTHMIC begins on Page 37. 

HOT AC 
LW 

1 

2 

3 

4 

5 

6 

7 

8 

9 

13 

11 

10 

12 

14 

17 

16 

18 

20 

19 

21 

23 

25 

27 

24 

28 

22 

35 

31 

413 

33 

,R 

8 
3 

MATCHBOX TWENTY Unwell (Melisma/At /antic) 

UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic/ 

AVRIL LAVIGNE I'm With You (Arista) 

3 DOORS DOWN When I'm Gone (Republic /Universal/ 

COUNTING CROWS Big Yellow Taxi (Geffen /nterscope) 

COLDPLAY Clocks (Capitol) 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic[ 

JASON MRAZ The Remedy II Won't Worry) (Elektra /EEG) 

JOHN MAYER Why Georgia (Aware /Columbia) 

TRAIN Calling All Angels (Columbia) 

GOO GOO DOLLS Sympathy (Warner Bros.) 

12 JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

3 SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 

EVANESCENCE Bring Me To Life (Wind-up) 

JEWEL Intuition (Atlantic) 

FLEETWOOD MAC Peacekeeper (Reprise) 

CHRISTINA AGUILERA Beautiful (RCA) 

MAROON 5 Harder To Breathe (Octane /J) 
LISA MARIE PRESLEY Lights Out (Capitol) 

CHANTAL KREVIAZUK In This Life /Columbia/ 

NORAH JONES Come Away With Me (BlueNote /Virgin) 

LIFEHOUSE Take Me Away (DreamWorks) 

DANIEL BEDINGFIELD If You're Not The One llsland /IDJMGI 

24 HOOTIE & THE BLOWFISH Innocence (At /antic) 

ED JOSH KELLEY Amazing (Hollywood) 

26 BON JOVI Misunderstood llsland /IDJMGI 

THIRD EYE BLIND Blinded (When I See You) )Elektra /EEG) 

FRANKY PEREZ Something Crazy (Laval 

SUGAR RAY Mr. Bartender (It's So Easy) (Atlantic) 

DANA GLOVER Rain (DreamWorks) 

LIZ PHAIR Why Can I (Capitol) 

#1 MOST INCREASED PLAYS 
TRAIN Calling All Angels (Columbia) 

TOP 5 NEW & ACTIVE 
FAITH HILL One (Warner Bros.) 

LIVE HeaveniRadioactive /MCAT 

PLUMB Real (Curb) 

WALLFLOWERS How Good It Can Get [lnterscope) 

BLUE MAN GROUP FIDAVE MATTHEWS Sing Along (Lava) 

AC beginn on Page 58. 

URBAN 
LW 

1 

2 

3 

4 

5 

7 

6 

11 

12 

10 

9 

8 

18 

19 

14 

17 

15 

20 

13 

16 

26 

23 

21 

22 

28 

25 

29 

30 

24 29 

32 ig) 

TW 

8 
50 CENT 21 Questions (Shady /Aftermath /lnterscope7 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (JI 
3 SEAN PAUL Get Busy (40 /40 /VP /At /antic) 

4 SNOOP DOGG Beautiful /DoggyStyle /Priority /Capitol] 
O FABOLOUS FILIL' MO Can't Let You Go (Elektra /EfG) 

6 NAS I Can (Columbia) 

7 JAY-Z Excuse Me Miss (Roc-A. Fella /IDJMG) 
FLOETRY Say Yes (DreamWorks) 

MONICA So Gone (JI 

JAHEIM Put That Woman First (Divine Mill /WB) 
11 LIL' KIM The Jump Oft (Queen Bee /Atlantic) 
12 50 CENT In Da Club (Shady /Aftermath /lnterscope7 

8 
RON ISLEY FIR. KELLY What Would You Do? (DreamWorks) 
LIL' MO FIFABOLOUS 4 Ever (Elektra /EEG) 

15 TYRESE How You Gonna Act Like That (J) 

16 WAYNE WONDER No Letting Go (VP /Atlantic) 
17 AALIYAH Miss You (BlackGround /Universal) 

BONECRUSHER Never Scared (Arista) 
R. KELLY Ignition (Jive) 

B2K Girlfriend (Epic) 

R. KELLY Snake (Jive) 

JOE BUDOEN Pump It Up (Del Jam /IDJMG) 
MISSY ELLIOTT Pussycat /Elektra /EfG7 
HITMAN SAMMY SAM Step Daddy (Universal) 
HEATHER HEADLEY I Wish I Wasn't (J) 

DRU HILL I Love You (Del Soul /IDJMG) 
DAVID BANNER FILIL' FLIP Like A Pimp (Universal) 
DA BRAT In Love Wit Chu (So So Del /Arista) 
NELLY Pimp Juice (fo'Reel /Universal) 
TALIB KWELI Get By (Rawkus/MCA) 

o 
19 

20 

#1 MOST ADDED 
LOON FIKELIS How You Want That (Bad Boy /Universal, 

#1 MOST INCREASED PLAYS 
R. KELLY Snake (Jive) 

TOP 5 NEW & ACTIVE 
TYRESE Signs Of Love Makin' (J) 

KILEY DEAN Make Me A Song (Beatclub/lnterscope) 

LIL' JON & THE EASTSIOE BOYZ Play No Games (TVT 

SMILEZ AND SOUTHSTAR Now That You're Gone rARTIS: 

DA 

URBAN begins on Page 43 

ROCK 
LW TW 

I O AUDIOSLAVE Like A Stone (Interscope /Epic) 

6 © TRAPT Headstrong (Warner Bros.) 

2 3 3 DOORS DOWN When I'm Gone (Republic/Universal) 

5 GODSMACK Straight Out Of Line (Republic /Universal) 

7 © STAIND Price To Play (Flip /Elektra /EEG) 

3 6 LINKIN PARK Somewhere I Belong (Warner Bros.) 

4 7 F00 FIGHTERS Times Like These (Roswell /RCA) 

8 8 SEETHER Fine Again (Wind-up) 

11 g 3 DOORS DOWN The Road I'm On (Republic /Universal) 

15 LYNYRD SKYNYRD Red, White & Blue/Sanctuary/5M) 

9 11 QUEENS OF THE STONE AGE No One Knows (lnterscope7 

10 12 SALIVA Always (Island/IA/MR 

12 DISTURBED Remember (Reprise) 

16 BLACK LABEL SOCIETY Stillborn (Spitfire) 

13 15 CHEVELLE Send The Pain Below (Epic) 

18 0 REVIS Caught In The Rain (Epic) 

17 17 SALIVA Rest In Pieces (island /IDJMGI 

14 18 THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG) 

23 DOUBLEDRIVE Imprint (Roadrunner /IDJMG) 

20 i POWERMAN 5000 Free (DreamWorks) 

19 21 EVANESCENCE Bring Me To Life (Wind-up) 

21 22 ALLMAN BROTHERS Firing Line (Sanctuary /SRGI 

22 23 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

25 LIVE Heaven (Radioactive /MCA) 

24 25 SEETHER Driven Under (Windup) 

29 ' FORTY FOOT ECHO Save Me (Hollywood) 

28 COLD Stupid Girl (FliprGeflen /lnterscopel 

P.O.D. Sleeping Awake (Maverick/Reprise) 

30 TAPROOT Mine (Velvet Hammer /Atlantic) 

27 30 MUDVAYNE Not Falling (Epic) 

MOST ADDED 
SAMMY HAGAR :Hallelujah SenctuaryiSRG, 

#1 MOST INCREASED PLAYS 
TRAPT Headstrong (Warner Bros.. 

TOP 5 NEW & ACTIVE 
!UEENS OF THE STONE AGE Go With The Flow ( lnterscoper 

SHINEDOWN Fly From The Inside (At/antic) 

MARILYN MANSON Mobscene (Nothing /lnterscopel 

TRAIN Calling All Angels ( Columpiar 

DEFTONES Minerva ( Maverick/Reprise) 

ROCK begins on Page 66. 
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URBAN AC 
LW 

1 O FLOETRY Say Yes (ChearnWorks) 

3 © RON ISLEY FIR. KELLY What Would You Do? (DreamWorks) 

2 3 TYRESE Flow You Gonna Act Like That (J) 

5 4 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) 

4 5 SYLEENA JOHNSON Guess What (Jive) 

6 6 VIVIAN GREEN Emotional Rollercoaster (Columbia) 

7 HEATHER HEADLEY I Wish I Wasn't /J) 

8 JAHEIM Put That Woman First (Divine Mill /WB) 

9 KEM Love Calls (Motown /Universal) 

10 10 GERALD LEVERT Closure (Elektra /EEG) 

12 JAHEIM Fabulous /Divine Mill /W8) 

11 12 MUSIO Dantchange (Del Soul / IDJMG) 

14 ® KINDRED THE FAMILY SOUL Far Away (Hidden Beach) 

13 14 ERYKAH BADU FICOMMON Love 01 My Life (Magic Johnson /MCA) 

15 KELLY PRICE He Proposed (Del Soul / IDJMG) 

17 R. KELLY I'll Never Leave (Jive) 

LUTHER VANDROSS Dance With My Father (J) 

19 GEORGE DUKE Guess You're Not The One (BPM) 

16 19 CHICO DEBARGE Not Together (In The Paint /Koch) 

20 EARTH, WIND & FIRE All In The Way (Kalimbal 

18 21 AALIYAH Miss You (BlackGround /Universal) 

25 ® WHITNEY HOUSTON Try It On My Own (Arista) 

24 ® SMOKIE NORFUL I Need You Now (Priority) 

22 24 R. KELLY Ignition (Jive) 

23 25 LSG FILOON Just Friends (Elektra /EEG) 

21 26 INDIA.ARIE The Truth (Motown) 

28 JEFFREY OSBORNE Rest Of Our Lives (JayOz /Koch) 

KENNY LATTIMOREICHANTE' MOORE You Don't Have To Cry /Arista) 

DRU HILL I Love You (Del Soul /IG MG) 
DONNIE Cloud Nine (Universal) 

#1 MOST ADDED 
JAVIER Crazy (Priority/Capitol) 

#1 MOST INCREASED PLAYS 
LUTHER VANDROSS Dance With My Father (JI 

TOP 5 NEW & ACTIVE 
TAMIA Officially Missing You (E/ek(ra EEG) 

DWELL(' FIMOBB DEEP Best Love Story (Warner Bros.) 

SOUNDS OF BLACKNESS Don'. You Ever Give Up (Sounds 0 /Blackness) 

STREETWIZE Dilemma (Shanachiel 

JAVIER Crazy (Priori!yCapitol) 

URBAN begins on Page 43. 

ACTIVE ROCK 
LW TW 

1 1 LINKIN PARK Somewhere I Belong (Warner Bros.) 

4 0 AUDIOSLAVE Like A Stone (lnterscope /Epic) 

2 3 GODSMACK Straight Out Of Line (Republic /Universal) 

3 4 TRAPT Headstrong /Warner Bros.) 

5 STAIND Price To Play (flip /Elektra /EEG) 

6 DISTURBED Remember (Reprise) 

7 CHEVELLE Send The Pain Below (Epic) 

9 EVANESCENCE Bring Me To Life (Windup) 

12 COLD Stupid Girl (flip /Geffen /lnterscope) 

8 1g SEETHER Fine Again and-up) 
11 SALIVA Rest In Pieces (Island /LOJMGI 

13 3 DOORS DOWN The Road I'm On (Republic /Universal) 

14 REVIS Caught In The Rain (Epic) 

10 14 MUDVAYNE Not Falling (Epic) 

18 

8 
POWERMAN 5000 Free (DreamWorks) 

20 SEETHER Driven Under /Wind -up) 

16 1) CHEVELLE The Red (Epic) 

15 18 F00 FIGHTERS Times Like These (Roswell /RCA) 

17 19 3 DOORS DOWN When I'm Gone (Republic /Universal) 

21 MARILYN MANSON Mobscene (Nothing /lnterscope) 

24 BLACK LABEL SOCIETY Stillborn /Spitfire/ 

29 DEFTONES Minerva (Maverick /Reprise) 

23 BREAKING BENJAMIN Skin (Hollywood) 

26 P.O.D. Sleeping Awake (Maverick/Reprise) 

22 TAPROOT Mine (Velvet Hammer /Atlantic) 

27 ' SHINEDOWN Fly From The Inside (At /antic) 

28 UNLOCO Failure (Maverick /Reprise) 

25 28 IHEDI PLANET EARTH Blackout (Volcano /Jive) 

34 a SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

30 30 DOUBLEDRIVE Imprint (Roadrunner/ /DJMG) 

#1 MOST ADDED 
SOCIALBURN Everyone (Elektra /EEG,' 

#1 MOST INCREASED PLAYS 
DEFTONES Minerva (Maverick /Reprise) 

TOP 5 NEW & ACTIVE 
PILLAR Fireproof (.MCA) 

VENDETTA RED Shatterday (Epic' 

VERBENA Way Out West (Capitol) 

SOCIALBURN Everyone iflektra /EEG( 

PACIFIER Comfort Me (Arista) 

ROCK begins on Page 66. 

THE BACK PAGESRR 95 

National Airplay Overview: May 9, 2003 

COUNTRY 
LW TW 

2 1 TIM MCGRAW She's My Kind Of Rain (Curb) 

I 2 DARRYL WORLEY Have You Forgotten (DreamWorks) 

3 3 KENNY CHESNEY Big Star (BHA) 

4 DIAMOND RIO I Believe /Arista) 

5 KEITH URBAN Raining On Sunday (Capitol) 

6 CHRIS CAGLE What A Beautiful Day (Capitol) 

7 RANDY TRAVIS Three Wooden Crosses (Word /Curb /Warner Christian] 

8 RASCAL FLATTS Lave You Out Loud (Lyric Street) 

9 LONESTAR My Front Porch Looking In (BHA) 

10 TOBY KEITH Beer For My Horses (DreamWorks) 

11 JIMMY WAYNE Stay Gone (DreavWorks) 

12 JEFF BATES The Love Song (RCA) 

13 MONTGOMERY GENTRY Speed (Columbia) 

14 CRAIG MORGAN Almost Home (Broken Bow) 

15 JESSICA ANDREWS There's Mtre To Me Than You (DreamWorks) 

16 TRACY BYRD The Truth About Men (RCA) 

17 JO DEE MESSINA Was That My Life (Curb) 

19 GEORGE STRAIT Tell Me Something Bad About... (MCA) 

18 KID ROCK WISHERYL CROW Picture /Lava /At/antic) 

21 BRAD PAISLEY Celebrity (Arista) 

20 BRIAN MCCOMAS 99.9% Sure (Never...) (Lyric Street) 

26 BROOKS & DUNN Red Dirt Road (Arista) 

24 SHANIA TWAIN Forever And For Always (Mercury) 

22 GARTH BROOKS Why Ain't I Running (Capitol) 

23 25 TRAVIS TRITT Country Ain't Country /Columbia) 

25 SARA EVANS Backseat Of A Greyhound Bus (RCA) 

27 TRACE ADKINS Then They Do (Capitol) 

29 DUSTY DRAKE One Last Time (Warner Bros.) 

28 29 WARREN BROTHERS Hey, Mr. President (BHA) 

30 30 AMY DALLEY Love's Got An Attitude Ilt...) (Curb) 

4 

5 

6 

7 

8 

9 

10 

11 

12 

3 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

#1 MOST ADDED 
4VYNONNA What The World Needs (Asylum/Curbl 

#1 MOST INCREASED PLAYS 
BROOKS & DUNN Red Dirt Road (Arista) 

TOP NEW & ACTIVE 
RACHEL PROCTOR Days Like This (BHA) 

CHARLIE ROBISON Walter (Columbia) 

KENNY ROGERS I'm Missing You (Dreamcatcheri 

DEANA CARTER I'm Just A Girl (Arista) 

COUNTRY begins on Page 48. 

ALTERNATIVE 
LW TW 

1 1 LINKIN PARK Somewhere I Belong (Warner Bros.) 

3 0 AUDIOSLAVE Like A Stone (lnterscope /Epic) 

2 3 EVANESCENCE Bring Me To Life )Wind-up) 

4 TRAPT Headstrong (Warner Bros.) 

5 WHITE STRIPES Seven Nation Army (ThirdMan/V7) 

6 FOO FIGHTERS Times Like These (Roswell/RCA) 

7 STAIND Price To Play (flip /Elektra /EEG) 

9 CHEVELLE Send The Pain Below (Epic) 

8 9 AFI Girl's Not Grey (DreamWorks) 

10 10 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

12 ATARIS In This Diary (Columbia( 

13 SUM 41 The Hell Song Cs/and//D/MO 

22 DEFTONES Minerva /Maverick/Reprise) 

11 14 GOOSMACK Straight Out Of Lire (Republic /Universe 
18 P.O.D. Sleeping Awake /Maverick/Reprise) 

17 ' QUEENS OF THE STONE AGE Go With The Flow (lnterscope) 

16 COLD Stupid Girl /flip /Gel /en /lnterscope) 

14 18 QUEENS OF THE STONE AGE Na One Knows (lnterscope) 

19 0 SEETHER Driven Under (Windup) 

15 20 FINCH What It Is To Burn (Drive.Thru /MCA) 

20 ® SALIVA Rest In Pieces (ls /and /IDJMGI 

24 ® REVIS Caught In The Rain (Epic; 

23 23 GOOD CHARLOTTE The Anthem (Epic) 

26 TAPROOT Mine (Velvet Hamme'/Atlantic) 

27 3 DOORS DOWN The Road I'm On (Republic /Universal) 

34 , RADIOHEAD There There ( Capito/) 

25 27 BLUR Crazy Beat (Virgin) 

28 COLDPLAY The Scientist (Capitol) 

30 ' SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

29 i MARILYN MANSON Mobscene (Nothing /lnterscope) 

#1 MOST ADDED 
SOCIALBURN Everyone (Elektra%EEGI 

#1 MOST INCREASED PLAYS 
DEFTONES Minerva (Maverick /Reprise) 

TOP 5 NEW & ACTIVE 
GOB Give Up The Grudge (Arista) 

SOUTH FM Dear Claudia (MCA) 

RED HOT CHILI PEPPERS Dosed (Warner Bros.) 

DIE TRYING Oxygen's Gone (ls /and /IDJMGI 

BEN HARPER With My Own Two Hands (Virgin/ 

ALTERNATIVE begins an Page 71. 

SMOOTH JAll 
LW TV,' 

1 MINDI ABAIR Lucy's /GRP /VMG) 

2 RIM WATERS Waterfall (Shanachiel 

3 BOB BALDWIN The Way She Looked At Me (Narada) 

ï EUGE GROOVE Rewind (Warner Bros.) 

6 SPYRO GYRA Getaway (Heads Up) 

5 6 KENNY G Paradise (Arista) 

8 O CHIELt MINUCCI Kickin' It Hard (Shanachie) 

4 8 DAVE KOZ & JEFF KOZ Blackbird (Rendezvous /WS) 

10 0 CRUSADERS Viva De Funk /Verve /VMG) 

13 10 JEFF LORBER Gigabyte (Narada) 

11 11 JOAN OSBORNE I'll Be Around (Compendia) 

9 12 MICHAEL LINGTON Still Thinking 01 You (3 Keys) 

12 13 GREG ADAMS 'Sup With That (Riga /Blue Note) 

19 BRIAN CULBERTSON Say What? (Warner Bros.) 

16 PIECES OF A DREAM Loves Silhouette (Heads Up) 

15 ' J. THOMPSON Tell Me The Truth(AMH) 

18 17 NORAH JONES Come Away With Me (Blue Note /Virgin) 

17 18 NATALIE COLE FIDIANA KRALL Better Than Anything (GRP /VMG) 

22 RICHARD ELLIOT Corner Pocket (GRP /VMG) 

21 r PHIL COLLINS Come With Me (Lullaby) (Face Value /Atlantic) 

23 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown' 

20 22 RICK DERRINGER Hot And Cool /Big3/ 

25 ® NELSON RANGELL Look Again 64440 Music Croup) 

24 24 FOURPLAY Ju -Ju /Bluebird /AAL) 

DARYL HALL Cab Driver (Liquid 8) 

29 PAUL HARDCASTLE Desire (Trippin' 'Rhythm) 

26 27 NESTOR TORRES Watermelon Man (Shanachie) 

28 WALTER BEASLEY Precious Moments (NCoded) 

30 LARRY CARLTON Put It Where You Want It (Warner Bros.) 

FATTBURGERSizzlin'(Shanach /e) 

#1 MOST ADDED 
DAVID SANBORN Cann' Home Baby (GR'P l'MG) 

#1 MOST INCREASED PLAYS 
DARYL HALL Cab Driver (Liquid 8) 

TOP 5 NEW & ACTIVE 
NORMAN BROWN The Feeling I Get (Warner Bros.) 

RIPPINGTONS Stingray (Peak) 

AL JARREAU Secrets Of Love (GRP /VMG) 

PAUL JACKSON JR.It's A Shame (Blue Note) 

MAYSA Simple Life (N-Coded) 

Smooth Jazz begins on Page 63. 

TRIPLE A 
LW TW 

2 0 JOHN MAYER Why Georgia (Aware /Columbia) 

1 2 JASON MRAZ The Remedy II Won't Worry) /Elektra /fEGI 
6 © TRAIN Calling All Angels (Columbia) 

4 4 FLEETW000 MAC Peacekeeper (Reprise) 

5 © JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) 

3 6 COLDPLAY Clocks (Capito /) 

7 0 COUNTING CROWS Big Yellow Taxi Bellen /lnterscope) 

8 8 BEN HARPER With My Own Two Hands (Virgin) 

13 

8 
PETE YORN Come Back Home (Columbia) 

12 LUCINDA WILLIAMS Righteously (Lost Highway) 

9 11 JAYHAWKS Save It For A Rainy Day (American /Lost Highway /IDJMG) 

11 12 ZIGGY MARLEY True To Myself /Private Music /AAL) 

10 13 WALLFLOWERS How Good It Can Get (lnterscope) 

16 ' COLDPLAY The Scientist (Capitol) 

14 JOHNNY MARR Dawn On The Corner ((Music) 

15 16 DAVID GRAY Be Mine (A TO /RCA) 

17 

8 
ALLMAN BROTHERS Firing Line (Sanctuary/PG) 

19 THORNS I Can't Remember (Aware /Columbia) 

18 19 FEEL Got Your Name On It (Curb) 

24 JOHN HIATT My Baby Blue (New West) 

23 21 DAVE MATTHEWS BAND Grey Street (RCA) 

22 22 KATHLEEN EDWARDS Six O'Clock News (Zoe /Rounder) 

27 a JOHN EDDIE Let Me Down Hard (Thrill Show /Lost Highway) 

21 24 TORI AMOS Taxi Ride(Ep /c) 

29 a THIRD EYE BLIND Blinded When I See You) /Elektra /EEG) 

20 26 RHETT MILLER Come Around (Elektra /fEG) 

28 a DAR WILLIAMS I Saw A Bird Fly Away (Razor& Tie) 

25 28 PAUL SIMON Father And Daughter (Nick/Jivel 

BLUE MAN GROUP FIDAVE MATTHEWS Sing Along (Lava) 

26 30 MATCHBOX TWENTY Unwell (Me /isma /At /antic) 
- e 

#1 MOST ADDED 
STEELY DAN Blues Beach iRepnse) 

#1 MOST INCREASED PLAYS 
STEELY DAN Blues Beach /Reprise) 

TOP 5 NEW & ACTIVE 

LIVE Heaven (Radioactive /MCA) 

MAROON 5 Harder To Breathe (Octone/J) 

NICKEL CREEK Smoothie Song (Sugar Hill) 

WIDESPREAD PANIC Don't Wanna Lose You (Widespread /SRC) 

FRANKY PEREZ Something Crazy lava) 

TRIPLEA begins on Page 77. 
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By Erica Farber 

hen one thinks of radio news and New 

York, the name Harvey Nagler comes to 
mind. Nagler has worked with such 
organizations as ABC, RKO, United Stations 
and, currently, CBS, and his entire career 
has been centered on radio news and kept 
him in the Big Apple. 

As VP /Radio News for CBS, he is 
responsible for the company's News radio 
operation, including news gathering and 
programming and the division's 
relationship with its many affiliated 

stations around the country. 
Getting into the business: "I started out making 
announcements in high school. I went to Rutgers 
University and majored in American history, but my real 
major was the college radio station. I put in more hours 
at the college station than I did in all of my courses 
combined. From there I worked at WCPC /New Brunswick, 
NJ, serving all of central Jersey. I then went to a small 
syndication company called Radio News International, 
which did news feeds for stations. 

"I got the first word from an ambulance driver that 
Robert Kennedy was dead. The next day ABC Radio called 
and hired me on the spot. I worked there for about 11 

years and had a glorious experience. I worked all the 
political conventions. I was the only writer sent to the 
Apollo II space shot. It was actually part of my 
honeymoon. I was looking forward more to the space shot 
than the honeymoon, which my wife reminds me of to 
this day. I joined CBS first at WCBS- AM/New York as VF & 

Director /News and Sports, and in '97 I came over to CBS 

Radio Network and CBS News." 
The CBS Radio News organization: "We've got 

more than 500 affiliates in all formats, including News 
and News /Talk stations. We offer a menu of options for 
them to choose from. It's an interesting structural 
setup. My boss is Andrew Heyward, President of CBS 

News. He is so supportive of our radio product and sets 
the tone for the news division. That's why we have great 
cooperation within CBS News. All the correspondents file 
for radio. 

"Westwood One markets affiliates and sells CBS News, 

so I interact with many of the executives of that 
company. Joel Hollander is a huge fan of what we do, and 
he's always there when we need something. The biggest 
and more important clients are the stations themselves. 
We have a philosophy that we're in the business to make 
our affiliated stations better, no matter what their 
format. They tell us what they need, and we'll do 
everything we can to deliver." 

Biggest challenge: "It's a challenge and an 
opportunity to make our affiliated stations better. 
Whenever we can make stations better, the network 
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HARVEY NAGLER 
Vice President, CBS Radio News 

succeeds. We encourage stations to take full advantage of 
our product. A lot of them aren't aware of all our 
resources, no matter how many faxes, letters and e-mails 
we send, particularly that we have one -on -one reporters 
in the field, so stations can call up and talk to a reporter 
in Baghdad or Kuwait. 

'The other challenge is one we've faced for decades. It's 
how people take us for granted. If you look at the ratings, 
they're huge numbers. During the daytime there are more 
people listening to radio than watching television or cable. 
People forget that, and it's really important." 

Preparing to cover an event such as a war: "The 
planning for something like that begins months and 
months in advance. You try to ascertain what your 
product is going to look like during that period of time, 
and then you design a plan that has that itt mind. We 

have a clock, called the Continuous Coverage Clock or the 
War Clock. Within that clock there's an opportunity for 
long -form coverage. We provide updates, which we do six 
times an hour, hourly newscasts and special reports. 

"In our conference call with our affiliates we devise 
the clock. We talk to them about the clock and tell them 
what we're planning to do. They also give us their ideas 
on what they want. Maybe they want more time for local 
programming or time for IDs and things of that nature. 
We went through all of that months before the war, so 
when the war happened, everybody knew what was 
going on. We send this clock out to all of our affiliates. 
They can post it in their newsrooms and know exactly 
what they can expect from us. When the war happened, 
there were no surprises. 

"The interesting aspect this year, unfortunately, was 
the space shuttle disaster. Basically, the clock for that 
was a dress rehearsal a month in advance of the war. As 

soon as that disaster happened, we went into long -form 
continuous coverage with six updates an hour and 
hourly newscasts. Stations that were aware of our war 
plans knew exactly what we were going to deliver on 
that fateful Saturday." 

How radio has done reporting the war: "We've 
done an incredible job. In Philadelphia they have 
People Meters. The results are extraordinarily 
encouraging. On the first day of the war, KYW, the News 
station, was up 45 %. Radio listening was up 6 %. KYW, 

in the first week of the war, on a 12+ number, was up 
22%. Television was down 5 %, cable up 17 %. If you talk 
to PDs and news directors around the country, they 
wanted more and more coverage. We're doing all these 
updates, five to six times an hour. When we thought we 
might cut back, they said, 'No, we want more. Keep it 
coming. 

"Part of the problem in our industry is that we're 
sort of a utility. People expect us to be there. If you look 
throughout history, you'll see that when the big story 
breaks, radio is always there, and the numbers are huge. 
I don't think people realize how big radio is. We need to 
talk more about what we do and how successful we are 
and the huge audience we have. One of the things that 
bugs me is when some of the pollster organizations say 
that the most important medium is television, for people 
getting information. That's true, but, unfortunately, in 
those polls they don't ask the question 'What other 
sources of information did you have ?' When they ask 
that question, Tm sure a lot of that is going to be radio." 

State of the Industry: "I've always looked at the 
glass as half -full rather than half -empty. Tm more 
excited than Tve ever been. Our success in News and 
News /Talk is based on our creativity and the passion we 
bring to our jobs. If we do our jobs well day in and day 
out, when the big story breaks, the listeners will come to 
our stations automatically. People are coming to radio 
news in huge numbers. People have grown up with radio 
and continue to use it. The world is a much smaller place 
than it used to be. It's more important than ever to have 
a relationship with your network and the worldwide 
resources of a network." 

How consolidation has affected what he does: "I 
don't think it has. In the marketplace, radio stations 
compete. There are radio wars going on every day, and 
they continue to go on even in our Infinity group, 
whether it's New York or Los Angeles or other markets 
where you have News stations that continue to compete 
against each other in a very positive way." 

Something about CBS Radio News that might 
surprise our readers: "For those who take CBS 

product, I don't think they're surprised to learn it's a 

great product. It is a product that's contemporary and 
relatable and that talks about news stories people are 
interested in. It's a very solid network news operation, 
with resources all over the world. We believe people are 
our most important asset, and the people we have 
working at CBS News are the best. They're great 
professionals. They know their job and their 
marketplace. It's marvelous to walk into a newsroom 
and see people hard at work and then listen to the 
product they deliver. The response we get from our 
affiliates is gratifying. One affiliate called it 'kick -ass 
coverage:" 

Most influential individual: "Ed Kiernan - who 
took a chance and hired someone outside of CBS to turn 
around the company's premier News radio station, WCBS - was a mentor. To add more pressure, I was a first -time 
PD and, consequently, made quite a few mistakes. But 
out of that came the knowledge that it's OK to fail as 
long as you learn from your mistakes. Later in life, Scott 
Hermann, whom I competed against for years, asked me 
to help turn around CBS Radio News. He's an incredible 
leader, and I still seek his advice and counsel." 

Career highlight "I believe the staff is the most 
important asset. When you work with great people, 
that's always a highlight. For the past two years we've 
won the RTNDAs Overall Excellence Award. For the past 
three years we've won for Best Breaking News Coverage. 
The biggest satisfaction, in terms of highlights, is seeing 
the impact our products have in the lives of the tens of 
millions of Americans who listen to us every day. All you 
need to do is listen to the response from people all over 
the country. 

"On a personal level, a highlight was the role I 

played, and my colleagues, in the Florida election case, 
getting the Supreme Court to allow audio of the oral 
arguments by the lawyers to be released to the public. 
I've been proud of how we performed on 9/11 and 
during the presidential election, the Iraq war and the 
shuttle disaster." 

Career disappointment: "Not pursuing a career as 
a jockey. Tye always looked back and wondered how 
good I would have been. It was just a dream. Other than 
that, it's the lack of respect radio sometimes gets in the 
advertising community. We all know how vital a role it 
plays." 

Favorite radio format: "News." 
Favorite television show: "West Wing, because 

Richard Schiff looks like me, or I look like him. There 
actually is a website that has pictures of the two of us." 

Favorite artist: "Diana Krall." 
Favorite book: "I love Jack Welsh's books on 

leadership, like Straight From the Gut. It's loads of 
information on how we lead the companies we work in." 

Favorite movie: "Dave." 
Favorite restaurant "Gotham Bar & Grill here in 

New York." 
Beverage of choice: "A marvelous California 

cabernet." 
E -mail address: "hna @cbsnews.com." 
Advice for broadcasters: "The key word is passion. 

Creative programming that jumps out of the radio will 
always win the day. If a product is compelling, listeners 
will find you. The way to achieve that from a 
management point of view is to treat your staff as your 
most important asset and treat them the way you would 
want to be treated." 
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