
NEVvSSTAND PRICE 56.50 

Barenaked Ladies Most Added Chimps 
Barenaked ladies are this 

week's Most Added champs 

at Hot AC and Triple A with 

"Another Postcard (Chimps)." 

The first single from the 

Toronto natives' forthcoming 

Reprise album Everything to 

Everyone follows in the 

footsteps of the band's 

previous h`ts One Week" 

and "Pinch Me." 
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La Música De México 
As the Mexican pcpulation in the U.S. continues to soar, so 

does the music that's airing on Regional Mexican stations 

throughout the country. With growing influence, Regional 

Mexican is beginning to impact nontraditional markets, 

including those on the East Coast. This week R &R salutes 

Mexican Independence Day with an in -depth look at the 

dynamics of Regional Mexican radio and music. 

It 

R &R Alternative e +121 

R &R Active Rock ® +63 

Monitor Modern Rock 27 * -23* +161 

Monitor Active Rock 31* +78 

Fantastic New Adds Continue: 
WXRK /New York 

WPLY /Philadelphia 
wBCN,Boston 
KNRK /Portland 
WLZR /Milwaukee 
WAOX /Syracuse 
KOMP /Las Vegas 

EvERytHrNG 

"This record is HUGE for us! 
#1 phones... HUGE research!" 

Harvey Kojan /WNOR 

Most Played At: 
CIMX 36x KZON 42x WXTM 41x 
KPBZ 51x KXRK 21x WLUM 20x 
WEND 24x KXTE 37x WNOR 20x 

On tour with TRAPT now. Opening far Nickelback beginning Mid -October 

Q2 
All Things Rock 

Aff-* 
Produced by Gavin Brown 

Management: Mark Adelman /Stu Sobol 
for Spivak Sobol Entertainment 

www.threedaysarace.com 
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the brand new single from IN TIME : THE BE :by 
by 

+nVW. REMMO. COl' THE BEST 1F 
R.E.M. ON TOUR 

LOOK FOR THE 'BAD DAY' 

Pat McCarth4 & R.E.M. Record. Pat McCarthy & Jamie Candilo.o 

R E M I N TI NF 
.1988 -2113 

oW 
VIDEO. 

THE BEST SF REM. IN . 

Tour Dates: 
09/11/03 Las Vegas, NV 

09/13/03 Morrison, CO 

09/14/03 Morrison, CO 

09/16/03 Saint Paul, MN 

09/17/03 Kansas City, MO 

09/19/03 Grand Prairie, TX 

09/20/03 The Woodlands, TX 

09/21/03 Austin, TX Zilker Park 

09/23/03 New Orleans, LA 

09/24/03 Pelham, AL 

09/26/03 Chicago, IL 

09/27!03 
09/28/03 
09/30:03 
10/01/03 
10/03/03 
10/03/03 
10/04/03 
10/05/03 
10/08/03 
10/10/03 
10/11/03 

Cuyahoga Falls, 
Auburn Hills, MI 

Toronto, ON 

Philadelphia, PA 

New York, NY 

Wantagh, NY 

New York, NY 

Mansfield, MA 

Fairfax, VA 

Raleigh, NC 

Atlanta, GA 

OH 

In Stores 10.28.03 

IMPACTING 
RADIO 9/15 & 9/16 

m Warner Bros .Rocca* Ina. MAOL Tom Mama Company. SZCOaRE.M.Ala.n..lL.C. wererbw..rords.c.- 
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I N S I D E 

RADIO NEEDS A LABORATORY 
In a completely out -of- the -box call for 
innovation, consultant Walter Sabo says 

radio should dedicate itself to creating new 

ways to manage, sell and program stations, 
including establishing a test lab. His 

remarkable essay appears in this week's 

Management/Marketing/Sales section. Also: 

the debut of advertising guru Roy Williams, 
who explains selling to extroverts; Alan 

Mason on e-mail strategies; Irwin Pollack's 
16 ideas for your next sales meeting; and 

John Lund on organizing emergency battle 
plans. 

Pages 10 -13 

FUELING UP PROMOTIONS 
With soaring prices at the pumps, it was 

inevitable that radio would once again stage 

free -gasoline promotions. R &R CHR/Pop 

Editor Kevin Carter presents a look at how 

some CHR stations are imaging the free 

fumes. 
Page 28 

NUMBER ONES 

CHR/POP 
BLACK EYED PEAS Where Is The Love? (A&MMterscope) 

CHR/RHYTHMIC 
NELLY bP.DIDDY & M. LEE Shake Ya... (Bad Boy/Universal) 

URBAN 
NELLY?P.DIDDY & M. LEE Shake Ya... (Bad Boy/Universal) 

URBAN AC 
LUTHER VANDROSS Dance With My Father (J) 

COUNTRY 
JACKSON/BUFFETT It's Five O'Clock... (Arista) 

AC 
UNCLE KRACKER f/DOBIE GRAY Dritt Away (Lava) 

HOT AC 

TRAIN Calling All Angels (Columbia) 

SMOOTH JAll 
DAVID SANBORN Comm ri Home Baby (GRPNMG) 

ROCK 

STAIND So Far Away (Flip/Elektra/EEG) 

ACTIVE ROCK 

LINKIN PARK Faint (Warner Bros.) 

ALTERNATIVE 
LINKIN PARK Faint (Warner Bros.) 

TRIPLE A 

GLISTER Amsterdam (Palm/Reprise) 

CHRISTIAN AC 
ZOEGIRL You Get Me ¡Sparrow) 

CHRISTIAN CHR 

SWITCHFOOT Gone (Sparrow) 

CHRISTIAN ROCK 

FM STATIC Crary Mary (Tooth & Nail) 

CHRISTIAN INSPO 
CHRIS RICE Smile (Just Want To Be With You) (INO) 

SPANISH CONTEMPORARY 
CHAYANNE Un Siglo Sin Ti (Sony Discos) 

TEJANO 
INTOCABLE Eso Duele (EMI Latin) 

REGIONAL MEXICAN 
BRONCO "EL GIGANTE..." Estoy A Punto (Fonovisa) 

TROPICAL 
CELIA CRUZ Rie Y Llora (Sony Discos) 

ISSUE NUMBER 1521 

THE INDUSTRY'S NEWSPAPER 
www.radioandrecords.com 

Federal Court Issues Stay 
Of FCC Ownership Rules 
Panel will also consider complete revocation 
By Joe Howard 
R &R Washington Bureau 
¡ho wa rde radroandrecords. com 

The war is far from over, 
but opponents of the FCC's 
new media -ownership 
rules recently won a major 
battle when a federal ap- 
peals court delayed finality 
of the rules just one day be- 
fore they were slated to go 
into effect. 

The court must now rule 

on a petition asking it to 
completely revoke the new 
rules. And while the FCC 
wrings its hands worrying 
about what the court will do, 
it must also sift through its 
own mounting stack of ap- 
peals to the regulations - all 
the while keeping a close eye 
on congressional efforts that 
seek to completely undo the 
rules. FCC See Page 4 

Senate Restores 35% TV Cap 
By Adam Jacobson 

R&R Radio Editor 
ajacobsonwmdioandrecords. com 

By a voice vote, the Senate 
Appropriations Committee on 
Sept. 4 effectively prevented the 
FCC from enforcing for one year 
its new rules allowing U.S. tele- 
vision networks to own local sta- 
tions that collectively reach up 
to 45% of the national TV audi- 
ence. 

The move temporarily returns 
that limit to 35%, and it came just 
one day after a federal appeals 
court in Philadelphia granted a 
stay of the effective date for the 
FCC's new media -ownership 
rules, which had been set to be- 
come final on Sept. 4 (see relat- 
ed story, above). Specifically, the 
Senate committee barred the 
FCC from spending any money 

SENATE See Page 27 

HBC Shakes Up 
Management 

With speculation rampant 
that the FCC had all but put its 
stamp of approval on Uni- 
vision's long -pending merger 
with Hispanic Broadcasting 
Corp., HBC on Monday qui- 
etly made several key changes 
in its top executive ranks. 

Don Davis, HBC's Chicago- 
based VP /Programming, has 
exited the company. Davis had 
been working out of HBC's 
Momentum Research offices. 
According to HBC spokesman 
Jorge Plasencia, Davis will not 
be replaced. 

Working alongside the re- 
gional VPs is David Gleason, 
who has shed his VP /AM Pro- 
gramming responsibilities to 
become VP/ Programming, 
Support Information Systems. 
In this newly created position, 
Gleason will work with 
Arnulfo Ramirez, Regional 

HBC See Page 27 
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RIAA Files First P2P 
Lawsuits, Offers Amnesty 
UMG announces dramatic price cuts 
By Brida Connolly 
R&R Assoc. Managing Editor 
bconnollyoradioandrecords. com 

It's not like they haven't 
been warned. The RIAA has 
said again and again - 
that people who in- 
fringe on its member 
labels' copyrights by 
way of peer -to-peer 
file- trading networks may be 
sued. On Monday the RIAA fol- 
lowed through on years of 
warnings by filing copyright -in- 

fringement lawsuits against 261 
file- traders who, the label orga- 

nization said, have of- 
fered as many as 3,000 
infringing songs for 

upload on P2P net - 
' works. 

RIAA President 
Cary Sherman said as 

the suits were announced, 
"Nobody likes playing the 
heavy and having to resort to 

RIAA See Page 14 

Dashev Now Interep Sales Pres. 
By Jett Green 

R8R Executive Editor 
jgreen®radioandrecords.com 

After 10 years as President of Interep West, Jeff 
Dashev has been promoted to President of the 
Interep Sales Division, which focuses primarily 
on spot agency sales. Reporting to recently named 
Interep President /COO George Pine, Dashev will 
oversee the company's national agency teams, tar- 
get planning groups and top agency decision - 
makers and form strategies for serving individual 
agencies. 

Pine said, "The competitive advertiging inarketplace 

DASHEV See Page 3 

.414:4 

Dashev 

Jeff Z Official As PD Of WKTU 
By Dontay Thompson 

R&R CHR/Rhythmic Editor 
dthompson'radioandrecords.com 

Jeff Z has officially been named PD of Clear 
Channel's CHR /Rhythmic WKTU/New York. He 
had been interim PD since May and before that 
was Asst. PD /MD. 

"I can't think of anyone better suited to take 
over the reins at 'KM," Clear Channel /New York 
Sr. VP /Programming Tom Poleman said. "Jeff 
lives and breathes the station and understands the 
magic and uniqueness of'KTU more than anyone. 

JEFF Z See Page 27 

XKO! 
Regional Mexican Impacts The U.S. 
By Jackie Madrigal 
R&R Latin Formats Edeor 
jmadrigaleradroandrecords.com 

As Mexicans celebrate 
Mexican Independence Day 
on Sept 16, we pay tribute to 
the Regional Mexican for- 
mat, its music and its artists. 

We chart the growth of the 
format from its beginning 
stages to now, as it has im- 
pacted the East Coast. We 
explore the importance of 
small Regional Mexican ra- 
dio stations and list some of 
the many Regional Mexican 
stations throughout the 
country. We also take a closer 
look at Mexico's history and 
some of its most beloved 
traditions. 

We begin, though, with 
an explanation of Mexican 

Independence Day and a 
rundown of how some of 
the country's stations are 
celebrating this holiday with 
their audiences. 

On the weekend before 
Sept. 16 radio stations across 
the country will celebrate 
Mexican Independence Day 
with the Mexican commu- 
nity. This holiday is about 
honoring Mexico, Mexican 
heritage and traditions, the 
country's people and its in- 
dependence from Spain. 

"El Grito de Indepen- 
dencia" or "El Grito de 
Dolores" is the traditional 
start of the celebration. 
To understand the 
meaning of El 

See Page 87 

Jeff Z 

Kalusa Set As 
KSPN /L.A. PD 
Braverman KABC Ops. /Dir. 
By Al Peterson 
R&R NewsflalWSpods Editor 
apeleruonc radioandrecords.com 

Twenty- four -year broadcast- 
ing veteran Ray Kalusa has 

Kalusa Braverman 
been named PD at ABC Radio's 
West Coast ESPN Radio flag- 
ship, KSPN/Los Angeles, effec- 
tive Sept. 29. He is currently PD 
for Citadel /Oklahoma City, 
where he oversees program- 
ming at ESPN Radio affiliate 
WWLS, as well as Hot AC KYIS 
and Talk WKY. 

KAWSA,. See Page 27 

Coming next week: Americana - Focus on the Future 
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Going For Adds At Urban 
and Rhythmic Now!!! 

Early Add: WBTS - Atlanta 

A DECLARATION OF INDEPENDENCE... KITH ATTITUDE. 

i The premiere single and video from their 

highly anticipated Elektra debut album 

TORCH, coming November 18. 

Featured in the upcoming Universal Pictures film HONEY 
Produced by Rodney Jerkins Executive Producers: Breyon Prescott and Merin Bobb 

Associate Executive Producers :ay Brown and Alex Avant Management Breyon Prescott for Chameleon Entertainment 

WWW.BLAQI.EMUSIC.COM WWW.ELEKTRA.COM 
On Elektra compact discs íJ20)3 Elektra Entertainment Group Inc., Warner Music Group. An AOL Time Warner Company 

www.americanradiohistory.com

www.americanradiohistory.com


Hess Has A Big New Job 
WASH /DC PD adds duties to replace exiting Allan 

Bill Hess, who joined Clear Chan- 

nel /Washington, DC as PD of AC 
WASH /Washington on Aug. 4, has 

added similar duties for Oldies sib- 

ling WBIG (Big 100)/Washington. 
Hess replaces Steve Allan, who had 

been PD of WBIG since the station 
flipped from Smooth Jazz WJZE in 
1993. Hess also succeeded Allan as 

WASH PD; Allan had added WASH 

PD duties in October 1999. 

According to a staff memo from 
Clear Channel /Washington -Balti- 
more RVP Bennett Zier, Allan's fi- 
nal day at the station will be Sept. 

19. Allan's departure from CC/ 
Washington comes one month after 
WASH & WBIG GM Catherine 
Meloy left the stations for a position 
with Goodwill Industries. 

Hess spoke fondly of Allan and 
his contributions to WASH when 

asked about his own new respon- 
sibilities. He told R &R, "Steve is 
the architect of Big 100 and the 
station's only PD, and I'm hon- 
ored to be the guy who has been 

chosen to continue the tradition of 
success that he built, along with 
the wonderful airstaff that has 

done such a great job and made 

this station so successful in this 
market." 

Hess has also been PD of Clear 
Channel's WHJJ, WSNE & WWBB/ 
Providence and run Capstar's 
Westchester; Stamford, CT; and 

Danbury, CT stations. Prior to that 

he spent 10 years as PD of WHYN- 
AM & FM /Springfield, MA. 

WXFB's Smooth Move To WSMJ 
Clear Channel blew up Classic 

Rock WXFBBaltimore on Sept. 5 

and launched WSMJ as Smooth 
Jazz, with jazz icon and WNUA/ 
Chicago morning personality 
Ramsey Lewis throwing out the 

first pitch. The station's launch was 

overseen by Broadcast Architecture, 
which will also serve as consultant 
to WSMJ. 

"Baltimore is so ready for Smooth 

Jazz," Clear Channel /Baltimore VP/ 
Market Manager Jim Dolan told 
R &R 'There is an explosion under- 
way here of theater and the film in- 

dustry. There's a new regional per- 

forming arts center and more things 
that are culturally completely in sync 
with this format. All the pieces are 

coming together, and I know WSMJ 

is going to be wonderful." 
WSMJ Director /Operations & 

Programming Scott Lindy said, 
"What excites me is learning the 
power of Smooth Jazz and its intri- 
cacies and nuances from someone 

like [Clear Channel VP /Smooth 
Jazz Programming and Broadcast 
Architecture Exec. VP /GM] Allen 
Kepler. All the data I've seen shows 
that Smooth Jazz is the hottest for- 
mat going." 

Kepler told R &R, "I'm just 
happy to be invited to the party" 

WSMJ will announce members 
of the airstaff shortly. Meanwhile, 
Dolan seeks a Smooth Jazz PD with 
strong on -air skills. 

Entercom /Portland Hires Hubert 
Erin Hubert has returned to the 

radio industry after more than 10 

years in the front office of the 
NBA's Portland Trail Blazers. Start- 
ing in November, Hubert will serve 

as VP /GM of Entercom's stations in 

Portland, OR: Sports Talk KFXX 
and Salem, OR -based simulcast 
partner KSLM; Classic Rock 
KGON; Oldies KKSN -FM; Alter- 
native KNRK; Talk KOTK; Hot AC 
KRSK and Country KWJJ. Enter - 
corn is in the process of selling 
KKSN -AM to Bustos Media Hold- 
ings. 

"We are absolutely thrilled to 
have Erin join our team," said 
Entercom /Portland VP /Market 
Manager Jack Hutchison, to whom 
Hubert reports. "She is a true pro- 
fessional, and we welcome her back 

to radio, and especially to Enter - 

com /Portland." 
Entercom Regional VP Deborah 

Kane added, "We are delighted to 
have Erin join the Entercom team. 

Her breadth of sales training and 

management experience and skills 
will be a tremendous resource." 

Hubert most recently served as 

Exec. VP of the Portland Trail Blaz- 

ers and the Oregon Arena Corp., 
which manages the arena in which 
the team plays. Hubert joined the 

Blazers in 1991 as Corporate Sales 

Manager after 10 years in radio 
sales and management in Portland. 

She was promoted to Director/ 
Sponsor Sales for the Blazers in 
1995, VP /Sponsor Sales Sr Service a 

year later and Sr. VP /Sales Sr Ser- 

vice in late 2000. 

Dashev 
Continued from Page 1 

requires that we concentrate our re- 

sources to respond to a dual chal- 
lenge - maximizing station rev- 
enue while continuing to earn a 

greater percentage of the total avail- 

able dollars for the medium. Over 
recent months Jeff's track record of 
increasing agency shares for our li- 
ent radio stations, as well as his suc- 

cessful program to target an 
account's dedsionmakers across the 

agency's planning, account and 

COME AWAY WITH HER - AGAIN Norah Jones' album Corpe 

Away With Me was recently certified as having sold 7 million units, and the EMI 

Group celebrated the achievement by presenting Jones with a plaque after she 

performed the first of three sold -out shows at New York's Beacon Theater. Seen 

here are (I -r) album producer Aril Mardin; EMI Jazz & Classics President/CEO 

Bruce Lundvall; Jones' managers. Steve Macklam and Sam Feldman; Jones; 

EMI Music North America CEO David Munns; RIAA President Cary Sherman; 

and EMI Group Chairman Eric Nicoll. 

Fowler Becomes Q100 GM 
Management veteran Mike 

Fowler has joined Susquehanna 
CHR /Pop WWWQ (Q100) /Atlanta 
as GM. He succeeds Joe Bayliss, who 
exited last month and is now Direc- 

tor /Sales for Infinity /San Francisco. 

Most recently, Fowler was VP/ 
GM at Infinity's Oldies WJMK/ 
Chicago. His experience also in- 
cludes stints as GM of WRCX & 
WUBT /Chicago and KZOK /Se- 
attle and GSM at WKQX /Chicago. 

"Mike is a very impressive 
broadcaster," Susquehanna Sr. 

VP /Regional Manager Mark 
Renier told R &R. "His successes 

in Chicago with Infinity and 
Chancellor, plus Z -Rock in Seattle, 

have given him a very competi- 
tive background. He has a broad 
spectrum of experience, ranging 
from on -air sales development to 

personality management such as 

Mancow." 

IN MEMORIAM 

Zevon Succumbs To Cancer 
By John Schoenberger 

RUR Triple A Editor 
pehoenberger4radioandrecords rom 

Recording artist Warren 
Zevon, who was diagnosed 
with inoperable lung 
cancer a little over a 

year ago, died peace- 

fully in his home on 
Sunday after failing to 

wake from an after- 
noon nap. He was 56. 

Singer, songwriter, 
pianist, social com- 
mentator, poet and re- 

nowned wild man of 
his generation are but a few of 
the ways that Zevon has been 

described. Over the years his sa- 

tirical take on life has earned 
him praise, commercial and fi- 

nancial success and the lasting 
respect of people ranging from 
David Letterman to Hunter S. 

Thompson. 
During the R&R Triple A Sum- 

mit in Boulder, CO last 

month, attendees were 

given a sneak preview 
of the VH1 (Inside)Out 

special produced about 
Zevon's life. His son, 

Jordan, was present for 

the screening and men- 

tioned how happy 
Zevon and his family 
were that Zevon was 

able to experience the completion 

and release of his final album, The 

Wind; the birth of his two grand- 
children; and the airing of his 
VH1 special before his passing. 

Ze von 

media divisions, clearly merits this 
promotion." 

A 33 -year company veteran, 
Dashev said, "I worked closely 
with the West Coast agencies for 
many years, building valuable re- 

lationships. Now, as agency con- 
solidation continues, we must 
have an increasingly national fo- 

cus on agency needs. I will con- 

tinue to hone a cohesive national 
strategy that benefits all Interep 

client stations, across all markets." 
Dashev joined Interep in 1970 as an 

AE for McGavren Guild Radio in Los 

Angeles, and in 1974 he was pro- 
moted to Regional Manager of the 

company's San Francisco office. In 
1979 he advanced to Regional Man- 
ager in L.A., and in 1986 he became 

Exec. VP /Western Division Manager. 

He became Interep's Los Angeles Re- 

gional Executive before rising to his 

most recent post in 1993. 
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Moore PD For 
KWJJ /Portland 

WSIX /Nashville PD Mike 
Moore is leaving the Clear Channel 
station for the PD 

post at Enter - 
corn's KWJJ/Port- 

land, OR. He 
replaces Robin 
Mitchell, who 
has been KWJJ's 

interim PD since 

Ken Boesen ex- 
ited two months 
ago. 

"It was a very difficult decision 
to leave Nashville and WSIX," 
Moore told R &R. "I have the ut- 
most respect for the people on my 
team and in this building. But I 

have a wonderful opportunity with 
KWJJ. Everyone I talk with at 
Entercom is happy. It's a great com- 

pany, and KWJJ is an exciting chal- 
lenge. I'm sure Entercom didn't buy 
KWJJ to be the second -place Coun- 
try station. I'll do everything I can 

to make sure that changes." 
Moore also told R &R that he 

will be staying at WSIX until mom - 
ing man Gerry House returns to 

the station following his recovery 
from recent brain surgery. In fact, 

Moore vowed, "I'm committed to 
staying so I can make Gerry's re- 

turn the most obnoxious spectade 
Nashville radio has ever seen. He is 

doing great, and I just can't wait 

MOORE See Page 27 

Moore 
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Analysts Predict Radio 
Recovery Ahead 
Clear Channel more ubiquitous than Starbucks? 
By Joe Howard 
MR Washington Bureau 
jhOwardgradioandrecords.cam 

Radio executives keep talking up the notion of an eco- 
nomic recovery for the radio industry in the second half of 
the year, and now several Wall Street analysts are also pre- 
dicting blue skies ahead. 

"After two years of uninspiring cyclical revenue growth in the next 
and halting revenue trends," Smith couple of years is likely to eclipse 
Bamey's Lanny Baker said in a report longer -term anxieties and rebuild 
released Tuesday, "we believe 2004 investor confidence in the sector." 
will be the recovery year broadcast- Baker initiated coverage of Clear 
ing investors have long awaited." Channel, Cox Radio and Westwood 

Baker initiated coverage on eight One with "outperform" ratings and 
broadcast stocks, including six radio assigned "in -line" ratings to Enter - 
companies, and said he believes a corn and Radio One. He assigned 
stronger economy, the Summer an "underperform" rating to Entra- 
Olympics, the presidential election vision. 
and the recent upsurge in national In initiating coverage of Clear 
advertising will combine to help the Channel, to which she assigned an 
overall broadcasting industry recov- "outperform" rating, William Blair 

er next year from a lackluster 2003. & Co. analyst Alissa Goldwasser 
While Baker believes the broadcast said the company's presence in the 

sector still offers strong potential for United States is even greater than 
long -term investment growth, he that of ubiquitous coffee vendor 
said the growth could be tempered Starbucks. 
by competition from cable, the Inter- "Unlike Starbucks, Clear Chan- 
net and other new media. He also be- nel's market presence is not an- 
lieves any major impact from dereg- nounced by a fanciful green and 
ulation has already occurred. white logo," Goldwasser said in the 
"The favorable deregulation cycle Sept. 3 report. She went on to point 
has already provided its biggest ben- out that while you can fmd Star - 
efits," he said. "The more advanced bucks stores in approximately 150 

stage of the industry's consolidation markets, Clear Channel runs sta- 
cyde will probably prevent broad- tions in 190 markets across the 
casting from generating share -price U.S. 

gains equal to those realized across the Goldwasser observed that Clear 
1990s, but we believe that stronger Channel's size is "generally an ad- 

vantage," thanks to the consolidat- 
ed nature of each division and the 
company as a whole. Though she 
said the live-entertainment division 
"does not possess the investment 
merits of the radio and outdoor -ad- 
vertising divisions," she doesn't ex- 

pect the segment to deteriorate. "As 
execution improves with experi- 
ence, the company should be able 
to take advantage of opportunities 
unreachable by its smaller competi- 
tors," Goldwasser said. 

Analyst Upgrades Three 
Merrill Lynch analyst Marc Nabi 

on Sept. 4 raised from "neutral" to 

"buy" his ratings on Entercom, Em- 
mis and Radio One, sending each 
stock on an uphill climb in the day's 
trading. Nabi singled out the com- 
panies in a report as being poised to 
benefit from an advertising recov- 
ery based largely on national dollars. 
"With national advertising being the 
legs of the current pickup in radio," 
he said, "we expect large- market 
players to disproportionately bene- 
fit during the recovery." 

Nabi continued, "Our outlook on 
the general radio advertising in- 
dustry is becoming more positive 
in the second half of 2003 and in 

2004, and we suggest that investors 
get more aggressive in their radio 
holdings." 

FCC 
Continued from Page 1 

The U.S. Court of Appeals for the 
Third Circuit on Sept. 3 granted a stay 
of the Sept. 4 effective date for the 
new media -ownership rules in re- 
sponse to a request filed Aug. 13 by 
the Prometheus Radio Project. 
Prometheus also filed a separate 
motion asking the Philadelphia court 
to revoke the rules, which the FCC 

adopted by a 3-2 vote on June 2. 

Ahearing date for the three -mem- 
ber court to consider the revocation 
request has yet to be released, and the 
court did not set a term for how long 
the stay will remain in effect. But in 
its decision granting the stay, the 
court said, "Given the magnitude of 
this matter and the public's interest 
in reaching the proper resolution, a 

stay is warranted pending thorough 
and efficient judicial review." 

Reacting to the stay, an FCC 
spokesman said, "While we are dis- 
appointed with the decision by the 
court to stay the new rules, we will 
continue to vigorously defend them 
and look forward to a decision by the 
court on the merits." 

Hill Reaction 
The reaction from Capitol Hill was 

decidedly different. "I think this is 

great news," Sen. Byron Dorgan ex- 

daimed after the stay was issued. 
"It stops the process dead in its 
tracks for now." 

Dorgan, who's leading a con- 
gressional effort to completely veto 
the rules, added, "I think the court 
must have understood what we 
know. The FCC embarked on these 
dramatic rule changes without the 
benefit of national hearings and 
thoughtful analysis. The majority of 
the members of the Senate Com- 
merce Committee asked the FCC to 
delay implementation of the rules. 
[The FCC] refused, and now a fed- 
eral court has intervened. I think 
that is appropriate." 

Meanwhile, the resolution of dis- 
approval of the rules that Dorgan 
introduced earlier this year could 
come up for a vote as early as Sept. 
15 and may be up for debate on the 
Senate floor by the time you read 
this. At press time a Capitol Hill 
source told R &R that Senate Ma- 
jority Leader Bill Frist had indicat- 
ed to Dorgan that the measure 
could come up for debate either 
Sept. 11 or 12, with a vote possible 
as soon as the following Monday. 
However, a formal unanimous con- 
sent agreement is required before 

the debate can be scheduled, and 
that hadn't yet been firmed up. 

The rarely used resolution of dis- 
approval allows Congress to com- 
pletely overturn an action by a fed- 

eral agency butcanbe vetoed by the 
president. 

On the House side, Rep. Bernie 
Sanders - whose legislation in the 
House to rescind the FCC's new me- 
dia- ownership rules attracted 97 co- 

sponsors - said, "The decision of 
the Third Court of Appeals is a ma- 
jor victory for the American people, 
who, in my view, do not want to see 
media in America owned by a small- 
er and smaller number of huge mul- 
timedia corporations. This decision 
will give Congress the time to pass 
legislation that will substantially in- 

crease media diversity, protect local- 

ism and allow for more competi- 
tion." 

Meanwhile, an NAB source told 
R &R the group's lawyers are study- 
ing the implications of the court's 
decision. 

New Freeze 
The stay forced the FCC to reinsti- 

tute a freeze on the filing of new sale 

and station construction applications, 

FCC See Page 6 

BUSINESS BRIEFS 

Stricter Standards Adopted For Liquor Advertising 
The Distilled Spirits Council on Tuesday made significant changes 

to its 69- year -old code of conduct for liquor advertising, including 
toughening the criteria for placement of ads on radio and TV, in print 
and at promotional events. Specifically, the council's 2,800 members 
agreed that alcohol advertising and marketing should be placed only 
where at least 70% of the audience can be reasonably expected to 
be above the legal purchase age for alcohol, based on "reliable, up- 
to -date audience-composition data" That's up from 51% under the old 
policy. Council members also agreed to review their advertising poli- 
cies at least annually to ensure that the audience-composition data 
being used is current and appropriate, and the group committed to pe- 
riodic internal audits of ad placements to verify that the placements 
comply with the new code. 

Stern Wins Equal -Time Exemption 
The FCC on Tuesday ruled that Howard Stern's WXRK/New York - 

based morning program is a "bona fide news interview program," 
meaning the show is exempt from equal -time rules for political candi- 
dates. Stern may now interview any candidate for political office without 
offering equal time to competing candidates. The ruling is a victory for 
WXRK parent Infinity, which petitioned the FCC for the exemption. 

To be exempt, a program must be regularly scheduled, and its con- 
tent, format and participants must be determined by the licensee. Ad- 
ditionally, the selection of guests must be determined by the licensee's 
news judgment and not for the advantage of a particular candidate. In 

its ruling the FCC determined that the interview segments on Stern's 
show meet the requirements: "Infinity has control over all aspects of 
the show. Infinity's decisions on format, content and participants are 
based on newsworthiness, and guests who happen to be political can- 
didates are not selected to advance their candidacies." 

it's All Over: Big City Sells Its Last Property 
Btg City Radio has sold its last station, CHR/Rhythmic WYXX -FM/ 

Morris, IL, to suburban -Chicago operator Larry Nelson for 
5426,000. WYXX was once part of Big City's "Viva 103.1" Spanish Con- 
temporary simulcast and before that was half of The Eighties Channel." 
The sale of WYXX marks the final chapter in Big City's divestiture of 
its radio assets, a step that became necessary after the company de- 
faulted on its 11.25% senior discount notes due 2005. Proceeds from 
the sale of WYXX will go to the company's creditors, and Big City will 
proceed with its plan for liquidation and dissolution. 

Journal Shareholders Approve IPO 
Journal Communications stockholders on Sept. 3 approved a plan 

to sell stock to the public for the first time. Journal employees now 
own 90% of the company, which owns 36 radio stations and the Mil- 
waukee Journal Sentinel and WTMJ- TV/Milwaukee -a grandfathered 
monopoly in the market. 

The company in March reached an agreement in principle with the 
heirs of former Chairman Harry Grant under which the heirs agreed to 
exchange their stock for a package of common and preferred stock if 

Journal brought in new outside capital. Changes to the trust and to 
the company's capital structure were also approved at that time. Jour- 
nal will trade on the New York Stock Exchange under the symbol "JRN," 
and the initial public offering should net close to $222 million, the com- 
pany said in an August SEC filing. Journal stock is expected to open 
at a strike price of between $13.50 and $15.50 per share. 

Citadel Sells New Springfield, MO Pair 
Citadel on Monday completed its $133 million purchase of 11 radio 

stations in New Orleans; Des Moines; and Springfield, MO from 
Wilks Broadcasting and immediately agreed to sell KHTO & KZRO/ 
Springfield to Journal Communications for approximately $5 million. 
On completion of the deal Journal will have five stations in Springfield, 
where it already owns KSGF, KSPW & KTTS. 

Arbitron Debuts New Calling Center 
Arbltron has opened its new calling center, and staffers are now 

enrolling diarykeepers for the fall 2003 ratings survey, which begins 
Sept. 18. Where the center is has not been made public; Arbitron will re- 

veal only that it is somewhere in the Southwestern U.S. The location lets 

Continued on Page 16 

R &R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5% of gross earnings from radio advertising. 
Change Since 

9/5/01 829/n3 9/403 WSNS MN /0J.w5,VJ 

R &R Index 181.09 22154 222.99 +23% +1% 

Dow Industrials 8,283.70 9,415.82 9,503.34 +15% +1% 

S &P500 87915 1,008.03 1,02137 +16% +1% 
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Management: Roger Davies & Craig Logan 
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C 2003 Arista Aecorás, Inc.. a unit of BMG Entortainment 

www.americanradiohistory.com

www.americanradiohistory.com


6 R &R September 12, 2003 RADIO BUSINESS 

FCC 
Continued from Page 4 

barely a month after it lifted a simi- 
lar halt on application submissions. 
The latest freeze, which took effect 
on Sept. 5, applies to commercial ap- 
plications that use Forms 301, 314 
and 315 and will remain in effect 
until further notice from the FCC. 

The Media Bureau will issue an 
announcement in the near future to 
provide further information regard- 
ing new applications and guidance 
on the processing of pending appli- 
cations using those forms. Applica- 
tions for pro forma assignments and 
transfers (FCC Form 316) for com- 
mercial and noncommercial/educa- 
tional stations will continue to be 
processed. 

The FCC instituted a similar 
freeze while it was conducting its 
media -ownership rules review but 
lifted that freeze on Aug. 14, when 
it introduced forms that reflected the 
new regulations. 

Appeals Mount 
While the FCC awaits rulings 

from both Congress and the Phila- 
delphia appeals court, it must ad- 
dress a growing pile of appeals that 
parties have filed asking the agency 
itself to reconsider some or all of the 
new rules. 

In a petition for reconsideration 
filed jointly on Sept. 4 by the Con- 
sumer Federation of America and 
the Consumers Union, the groups 
charged that the process the FCC 
followed to craft the new regulations 
was flawed and relied on "a partial, 
selective and faulty reading of the 
evidentiary record and applied 
faulty analytic reasoning that is in- 

consistent with generally accepted 
principles of antitrust and econom- 
ic analysis." 

Specifically, the groups took issue 
with the mathematical "diversity 
index" the FCC developed to mea- 
sure how much influence a given 
media outlet exerts in a particular 

market. The diversity index was 

pulled from thin air at the last mo- 
ment without affording any oppor- 
tunity for public comment," the 
groups argued. "It produces results 
that are absurd on their face." 

That same day a collection of 16 

minority groups led by the Minori- 
ty Media & Telecommunications 
Council filed their own petition for 
reconsideration. Calling itself the 
"Diversity and Competition Sup- 
porters," the coalition criticized the 
FCC for failing to acknowledge 11 

of the 14 proposals the coalition sub- 
mitted in its comments during the 
ownership-rules review that culmi- 
nated in the June 2 approval of the 
new rules. 

"No one has an expectation of 
approval of every paper she lodges 
with the government," the groups 
argued. "But all parties, large and 
small, are entitled to respect for ex- 
ercising their rights." 

The group also believes that the 
FCC's new rules don't do enough 
to increase the level of minority 
ownership in media. While it cred- 
ited the commission for devoting a 

section of the new rules to minority 
and female ownership diversity, the 
coalition alleged, "Nothing in the 
Report and Order will put a signifi- 
cant dent in the endemic problem 
of minority underrepresentation in 
media ownership. Read in their en- 
tirety, the rules adopted will serious- 
ly undermine minority representa- 
tion in media ownership." 

JSA Review 
On Monday, Triad Broadcasting 

filed an appeal seeking reconsider- 
ation of the agency's new rule that 
makes joint sales agreements attrib- 
utable for market -ownership pur- 
poses and asking for reconsideration 
of the FCC's failure to permanently 
grandfather existing JSAs. Triad ar- 
gued that the new rule could work 
against smaller broadcasters, many 
of which, it said, use JSAs to better 
compete in consolidated markets. 

"JSAs allow account executives to 

sell advertising time for a competing 
station, providing an opportunity to 

bundle advertising packages and 
synergies that are often unavailable 
to standalone operators," Triad ar- 
gued. 

The company also seeks reconsid- 
eration of the FCC's decision to 
abandon its old contour -based local 
radio market definitions in favor of 
Arbitron's market -based method. 

"With contour -overlap mapping, 
radio operators have historically 
provided objective evidence of a ra- 

dio station's reach by mapping its 
signal in a given market," Triad said. 
"By abandoning the mapping pro- 
cedure for a ratings -based 'home 
market' definition, the new rule ig- 

nores the realities of the marketplace 
and is subject to misrepresentation." 

Meanwhile, on Sept. 4 Mt. Wil- 

son FM Broadcasters filed a petition 
asking the FCC to regulate market- 
ing agreements between commer- 
cial radio stations and public radio 
stations as it would joint sales 
agreements. The filing came in 
reaction to a recent announcement 
by Clear Channel that it will han- 
dle the underwriting needs for the 
University of Southern California's 
noncommercial Classical KUSC/ 
Los Angeles. 

Mt. Wilson FM Broadcasters 
owns commercial Classical KMZT/ 
Los Angeles, and in a previous in- 
terview with R&R Mt. Wilson Pres- 
ident Saul Levine alleged that the 
deal between Clear Channel and 
USC was made to pressure his com- 
pany to sell KMZT and Adult Stan- 
dards simulcast KSUR /L.A. and 
XSUR /San Diego. 

Should the FCC agree with Le- 
vine's proposal, Clear Channel 
could be forced to divest a station 
in Los Angeles, as it would be over 
the limit with the inclusion of 
KUSC. "Without such a ruling, 
Clear Channel, with 1,200 U.S. 
radio stations, could end up with 
cognizable interests in over 1,000 

TRANSACTIONS AT A GLANCE 
All transaction information provided by 
BINS MEDIA Access Pro, Chantilly, VA. 

KXCL-FM/Yuba City, CA S400,000 

WDAN-AM, WDNL-FM & WRHK-FM/Danville. IL 

S4.73 million 

WYXX-FM/Morris (Joliet), IL $426,000 

WWXL-AM/Manchester, KY $35,000 

WGAW-AM/Gardner, MA $235,000 

KDJR-FM/De Soto, MO $350.000 

KHLB-AM & KHLB-FM/Burnet, TX St million 

KAZZ-FM/Deer Park (Spokane), WA Si million 

Full transactions listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 

KZRQ -FM /Ash Grove and KHTO -FM/ 
Mount Vernon (Springfield), MO 
PRICE: $5 million 
TERMS: Asset sale for cash 
BUYER: Journal Broadcast Group, headed by Vice Chair- 
man /CEO Doug Kiel. Phone: 414 - 332 -9611. It owns 36 
other stations. including KSGF -AM, KSPW -FM & KTTS -FM/ 
Springfield. 
SELLER: Citadel Broadcasting Corp., headed by Chairman/ 
CEO Farid Suleman. Phone: 702 -804 -5200 
BROKER: Michael J. Bergner of Bergner & Co. 

2003 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$1,522,672,668 
(Last Year. $5,387,918,206) 

$151,094,000 
(Last Year: $283,567,435) 

534 
(Last Year: 807) 

124 
(Last Year: 138) 

public radio stations in addition to 
its existing 1,200 stations," Levine 
said. 

Clear Channel Sr. VP Charlie Ra- 

hilly, who handled his company's 
arrangement with KUSC, did not 
reply to a message from R &R seek- 
ing comment. 

What ay o u 
looking for in an 

110Email Solution? 
24/7 SUPPORT 

AFFORDABILITY ) 

ListenerEmaîl.com® 
The Email Solution with ALL the Answers! 

ListenerEmail.com Internet Tools Include... 

> Ability to Send Colorful HTML Email Newsletters 
> Customized Email Club & Web Contesting 

Registration Pages 

> Automatically Triggered E- Birthday Cards 
> Audience Research & Surveys 

PERSONALIZATION TOOLS 

> Real -time Listener Polls 

> Web -based Song Request Tracking 

> "Tell A Friend" Viral Marketing Feature 

> Integration with PromoSuite off -line 
database tool 

ListenerEmail.com's Wireless Text Messaging Includes... 
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!Dallas, Texas * February 5-Eit 

You'll be glad you came to 
RAB2004. 

Why? You'll bring home real-world solutions that will 
ake you more successful today and in the future. 

You'll learn new tips and tactics to help you increase sales. 

learn new techniques to help you manage people more effectively. 

"ou'll be able to network with people in similar situations. 

-mill bring home a ton of great usable ideas. 

Get all the details at www.rab2004.com. Register today 
for just $425 per person for RAB members, $825 for 
non-members. Call Gail Steffens at (800) 917-4269 or 
Dana Honor at (800) 722-7355. 

Y'all Come. 
Y'all Learn. 

Y'all Make Money. 

Period. 
www.americanradiohistory.com
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FROM KFI IN LOS ANGELES TO WLTW IN NE 

clear 
recognition 

Congratulations 2003 NAB 
Marconi Award Nominees 
We are proud of your programming leadership and the 
true professio cals at your stations that contribute to 
broadcast excellence. 

CLEARCHANNEL 
RADIO 

LEADERSHIP INTEGRITYEXCELLENCE 
www.clea rca reers. corn 
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YORK, OUR PRIDE REACHES ACROSS AMERICA 

Major Market Station 
of the Year 

KFI Los Angeles 
Robin Bertolucci 

WLTW New York 
Jim Ryan 

Rock Station 
of the Year 

WFBQ Indianapolis 
Mike Thomas 

Urban Station 
of tl-e Year 

WVAZ Chicago 
Elroy Smith 

Legendary Station 
of the Year 

WLW Cincinnati 
Darryl Parks 

Large Market Station 
of tie Year 

WMJI Cleveland 
Dave Popovich 

News /Talk /Sports Station 
cf the Year 

KFI Los Angeles 
Robin Bertolucci 

Small Market Station 
of he Year 

KLVI Beaumont 
Al Caldwell 

Major Market Personality 
of the Year 

Ramsey Lewis - WNUA Chicago 
Howard McGee - WGCI Chicago 

Large Market Personality 
of the Year 

Mike McConnell - WLW Cincinnati 
Mike Trivisonno - WTAM Cleveland 

Small Market Personality 
of the Year 

Max Tooker - KBGO Waco 

www.americanradiohistory.com
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JEFF GREEN MANAGEMENT MARKETING SALES 
jgreen@ra d i oan drecords. com 

Radio Needs A Saturn Plant 
Imagine a `test cluster' for innovation 

When the Japanese forced General Motors to face 
the new world order of car manufacturing, GM re- 
sponded with a dramatic solution: the Saturn. The Sat- 
urn was the first car manufactured by GM in newly 
designed plants, using innovative construction systems 
and new labor rules. The Saturn was also sold in a new 
way, with an approach focused on attracting and serv- 
ing female customers. 

Radio needs a "Saturn division." How would we organize six stations 
Radio-station sales, programming if no one had ever heard of a GM or 
and management conven- a sales manager? 
tions were conceived in 
the 1920s, when there was 
one station in a county. 
They have been adapted, 
in mutant fashion, to meet 
the demands of consolida- 
tion. The way stations are 
organized today is not 
necessarily bad; we just 
don't know if there is a 

better way, because we 
haven't really tried to find one. 

Twenty years ago it was incon- 
ceivable that one company could 
own four FMs in a city. Twenty years 
ago there weren't a thousand chan- 
nels to choose from on TV. Five years 
ago you couldn't download your fa- 
vorite song, game, movie or TV show 
to a box on your lap in seconds. Two 
years ago there weren't 200 brand - 
new radio stations available in every 
city in America from Sirius and XM 

Satellite Radio. 
The media landscape continues to 

change dramatically, shifting options 
for both listeners and advertisers. 
How would radio stations be orga- 
nized if the industry started today? 

Walte r Sabo 

So far, the driving strat- 
egy for reorganizing a ra- 
dio station has been cost 
savings. That's very nice 
when you have to hit 
your first- year -after -pur- 
chase numbers for the 
bank, but after that, suc- 
cess will come from in- 
creased revenue. 

Do you know of any 
radio station that could meaningful- 
ly cut costs today? The task now is 
to increase revenue share for radio 
by taking from other media. Gross 
revenue increases, not savings, will 
determine radio's future financial 
viability. 

How are we doing? Lousy. In 
1970 8% of all ad revenue went to 
radio. Today, with 7,000 more sta- 
tions selling the radio story the me- 
dium still captures 8% of all adver- 
tising revenue. 

Yet radio captures 95% of the 
American population every week. 
From a programming perspective, 
radio remains a stunning success. 
The sales story is much sadder, and 

By Walter Sabo 

that's not because of the sales effort. 
The salespeople we know work their 
asses off. Unfortunately, they are not 
given the tools to work smart. 

Back To The Laboratory 
Radio is the only mass medium 

with no research and development 
budget. No lab. Each TV network 
has an $80 million development 
budget used to test shows, train tal- 
ent and conduct audience research. 
Procter & Gamble knows its fate lies 
in the lab, and it invests tens of mil- 
lions just to test the smell of the soap 
you use. Soap! 

When a radio programmer is 
stumped, he has to call a friend in 
Phoenix or take his professional life 
in his hands and ask his format man- 
ager. What if the answer to his ques- 
tion is a new format? One that isn't 
on the air anywhere? When a sales- 
man needs help he might ask, "Does 
the RAB have anything about this ?" 
A good question, but what if the an- 
swer can only be found at the Tele- 
vision Advertising Bureau? 

Here's what radio can borrow 
from GM's Saturn experience. First, 
set goals to learn: 

How radio can capture 16% of 
all advertising revenue 

How a radio station can have 
more control of its audience share 

The Rules 
1. Take a duster of stations in a geo- 

graphically isolated medium market 
(25 -75). For one year, the cluster 
doesn't have to deliver anything to the 
wyoration. It is used as a laboratory. 

R&R September 12. 2003 

Take a cluster of stations in a geographically 

isolated medium market. For one year, the 

cluster doesn't have to deliver anything to the 

corporation. It is used as a laboratory. 

2. Make sure none of the stations 
has an inherent liability, such as a 
bad signal or a mysterious history of 
failure. 

3. There are no other rules. 

The Team 
The team at your laboratory dus- 

ter should include: 
1. Three programmers: one retired 

and with a long history of success in 
many formats and cities, a recent col- 
lege grad with lots of ideas and little 
sense of the rules, and a television 
programmer who has never worked 
in radio. 

2. Three sales executives: one with 
a long history of success in retail in 
many formats and who is now re- 
tired from radio, a recent recruit who 
has lots of energy and lots of frustra- 
tion with the way things are, and a 

sales manager who has been suc- 
cessful in selling magazine space. 

Give the team consultants. Con- 
sider. 

Retail. The major stores you go 
to have consultants who tell them 
what colo_ the first display should be 
when customers walk in the door. 
Yes, there is a reason the bathroom 
is hard to find. 

Ron Popeil. No one under- 
stands how to sell better than Ron, 
and he would accept the challenge. 
Go to Amazon.com and buy his 
book The Salesman of the Century. 

A retired head of a major adver- 
tising agency 

A former Procter & Gamble 
brand manager. This person is very 
valuable, because P&G has sold in a 

consolidated universe forever. The 
company markets competing 
brands, but it doesn't waste time on 
that "flanking" nonsense. Each 
brand is meant to be No. 1. 

A traveler. You'll need someone 
to circle the globe and study all the 
commercial radio stations in every 
country. All these stations have 
much shorter histories than Ameri- 
can radio, and they may offer useful 
insights. 

Questions For The Team 
What should the team ask? You'll 

come up with plenty of questions, 
but here are mine: 

1. For years GMs have said they 
could get the rates up if they didn't 
have to deliver this quarter's num- 
bers. They believe that if they had the 
time and tools to sell a qualitative 
story and the freedom to walk away 
from business because of low rates, 
they could get rates higher. What 
tools, story, training and business 
models do GMs need to raise the 
rates not just 5 %, but a lot? 

2. What can we do, on and off the 
air, to make 12 -24s think radio is 
cool? Consider this: No group seeks 
to be part of a community more than 
teens. That's why they call the re- 
quest lines: to be on the air. They are 
fearless. Perfect for a Talk format 
aimed right at them. 

3. Should we seek GMs exclusive- 
ly from the product side, as they do 
at successful Canadian radio compa- 
nies? Or should they come from con- 
sumer marketing? 

Continued on Page 12 
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ARBITRON 

"PD Advantage Is 

the Single Most 
Useful Tool I Have" 

Jimmy Steal 

Programming Director 
Power 106 

Los Angeles 

"PD Advantage) gives me quick insights into 

what is happening on my station -and to 

my competitors too. The Cume /TSL grid 

takes all the mystery out of what we need 

to achieve our long -term ratings goals. 

PD Advantage is easy to use and gives me 

actionable information in important areas 

such as tracking my 100+ QH diary holders 

and week -by -week diary returns. The Diary 

Comments are always insightful and 

often entertaining." 

Find out what PD Advantage insight can do for your station - 
contact your Arbitron representative or drop an e-mail to 

bob.michaels@arbitron.com. 
íc; 2003 Arblron Inc. PD Advantage" is a registered mark of Arbitron Inc. 

ez, advantage 
When You Know More, You Program Better www.ArbitronRadio.com 
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They've Got Mail. But 
Can You Make Them Care? 

ncreasing computer literacy and enthusiasm for ev- 
erything Internet means that e-mail has become, like 
all marketing tools, a good news, bad news joke. But 
customer -relationship marketing through e-mail can be 
effective because it offers an almost unique way to 
reach listeners in their homes and offices. This article 
covers the essential elements of a good e-mail strategy. 

Whose Job Is It? 

As a manager, you must make sure 
the e-mail marketing initiative is a 

high enough priority at the 
staff level that time will be 
budgeted to manage it. 
While e -mail is inexpen- 
sive compared to other 
forms of marketing, some 
money is required to max- 
imize it. Just sending 
something to a list of ad- 
dresses from time to time 
isn't going to work. 

For better time manage- 
ment, you can: 

Assign maintenance (that is, ac- 

tually making sure the e-mail goes 
out) to someone. But keep the writ- 
ing of the e-mail for yourself unless 
you have another person who can do 
it. 

mail different and, in some ways, 
better than traditional marketing 
methods. An e-mail campaign can 
be highly personal to listeners if the 

content is relevant and 
interesting. 

E -mail also offers an 
important interactive el- 

ement, in that listeners 
can reply to your mes- 
sages instantly. Encour- 
age listeners to respond 
so you can learn about 
their needs and prefer- 
ences. Give them a 

chance to choose what 
they're interested in and send only 
messages on the topics they want to 
hear about. This is a force multipli- 
er for e-mail marketing. 

Regular questionnaires should 
be an important element of your 
strategy, as they keep personal in- 

teractivity going and tap in to one 
of the most important proven crite- 
ria for diarykeepers: They love to 
give their opinions. 

The more you know about your 
listeners, the easier it is to spot 
trends and opportunities. So take 
every opportunity to collect useful 
listener information, whether it's 
through a website survey or an e- 
mail response form. 

Address -Collection 
Methods 

I wouldn't recommend buying e- 

mail lists or trying to use e-mail to 
reach nonlisteners. Those messag- 
es will probably be filtered out as 
spam or deleted on arrival. Here are 
some ways to grow your own lis- 
tener e-mail database: 

1. Ask listeners to e-mail song 
feedback and requests, and reply by 
asking them to join your database. 

2. Have a laptop or PDA at re- 
motes where listeners can register. 

3. Run contests exclusively on- 
line, and promote them on the air. 

4. Solicit comments on bits by the 
morning show and other personal- 
ities. 

5. Run daily polls on news and 
events. 

6. Offer to send e-mail about con- 
tests listeners have said they're in- 
terested in. Tell them about fun 
things to do on the weekend that 
they've said they'd like to do. Send 
notes about cool events and guest 
appearances; tips on parenting; no- 
tices of stores, restaurants or bars 
with special prices, etc. 

Alan 

Outsource the program to a 

third -party specialist. 
Use radio -centric software that 

lets you produce good- looking 
HTML e -mail and is mostly self -op- 
erating - that is, listeners opt in or 
out of the list themselves, and 
bounce -backs are automatically 
dropped. The program should in- 
clude templates you can use to estab- 
lish a look without the expense of a 

new design. 
If you want to use contesting to 

build your database, you'll need to 
factor in the cost of the prizes. But 
because it doesn't cost extra to reuse 
the system, additional e-mail market- 
ing can provide a great return on in- 
vestment. 

Set Goals & 
Promote Interactivity 

Before you begin, determine how 
e -mail marketing will help you 
achieve your goals, reinforce your 
strategy and build your unique 
brand. The best use of e-mail market- 
ing is to help establish and reinforce 
specific images in the listeners' minds 
and to increase top -of -mind aware- 
ness. For example, is your station 
family -friendly? How would your e- 
mails reflect that? 

I subscribe to several station e- 
mails, most of which are written in a 

generic, "What's in it for the station ?" 

fashion. They aren't one-to-one listen- 
er e-mails as much as they are mass - 
marketing dispatches, perhaps pro- 
moting the latest contest. 

An effective e-mail marketing 
strategy capitalizes on what makes e- 

Mason 

By Alan Mason 

Make sure your e- mail's opt -in 
button is displayed prominently on 
your website so people can easily 
register and accept a cookie to avoid 
re- entering personal information. 
Some stations use a pop -up asking 
the visitor to join and giving the ben- 
efits of doing so. Include a privacy 
statement on your site, and promise 
listeners you won't sell their names 
to someone else - ever. Remember, 
this is about them, not about you. 

Try to avoid segmenting your e- 

mail list by age, sex, income level or 
listening level, but otherwise, catego- 
rize the people in your e-mail data- 
base. I'd rather have 200 highly spe- 
cific and relevant e-mails that build 
brand equity for my station sent to 
people who are Pis and have passed 
a "diary screen" than I would 2,000 

e-mails about my latest contest sent 
to everyone. The most important peo- 
ple in your database are those who 
are fans of your station and who are 
interested in what it does. 

Getting Read, 
Again And Again 

Make sure your subject line is 

quickly and easily understood. 
Many people skip over or delete 
messages unless there's some com- 
pelling reason to open and read 
them. Many of the e-mails I receive 
simply say "The WKRP Listener E- 

mail" or something like it. That 
might get some attention from those 
really interested in your station, but 
"WKRP Wants You to Tan in Can- 
cun!" is likely to get a lot more re- 
sponse. That's important if there's an 
advertiser involved, especially if the 
content has a click -through element. 

Depending on your format, here 
are some e-mail ideas: 

1. Birthday greetings, signed by all 
the staff, or at least by your highly 
popular morning show. Never be 
impersonal. 

2. Surveys about how listeners 
like the station. Ask one question in 
an informal way that invites a nar- 
rative response. 

3. Ask what their favorite three 
artists are. 

4. Inquire if they prefer to use e- 
mail or telephone for their contact 
with the station, then honor what 
they say. 

5. Send a one-day listening attach- 
ment so listeners can record their lis- 

tening for a day, and provide a good 
incentive for filling it out. Those who 
return the e-mail diary are likely to 
be the kind of people who will par- 
ticipate in other diary surveys. 

6. Let listeners know about new, rel- 

evant content on your website and on 
other sites, such as The Oprah Winfrey 

Show's, Maxim's or whatever matches 
the lifegroup of your audience. 

7. Hey, just thank them for listening! 
8. Send listeners an e-mail wish- 

Do You Have A Battle Plan? 
By John Lund 

When a crisis or emergency occurs, you'll wish you had a 
plan to deal with it. That's the very reason fire crews hold 
disaster drills. If you live and work near the 
San Andreas Fault, an earthquake plan is 

in order. If your station is in the Snow Belt, 
the plan should deal with road closures, 
power outages and school and workplace 
closings. 

Coastal areas have hurricanes, and the Midwest 
gets tornadoes. Everyone has the threat of fires, 
explosions, civil unrest, plane crashes and terrorist 
actions. How you deal with each of these things will 
be different, but here are some elements that should 
be part of any emergency battle plan. 

1. What constitutes an emergency? Knowing when to say some- 
thing on the air is important. You want to provide timely information, but 
you don't want every parent in town panicking over a school -bus crash. 

2. Who's in charge? Every battle needs a general who is in full 

command. This is no time for a committee. 
3. Who goes where? Assign staff members, including salespeople 

and office staff, to special jobs. Add more people on the phones as 
needed, and have extra eyes and ears with cell phones looking for road 
reports, eyewitness stories and other potential leads. 

4. Who do you call? A good phone list or Rolodex is vital. Get cell 
phones, pagers and e-mail addresses in advance. Murphy's Law of 
Disasters is that the phone book always disappears when you need it. 
and the fire chief has an unlisted number. 

5. Where are the batteries? Some emergencies happen without 
electricity. Keep rechargeable batteries on hand and freshly charged. 
Does your station have a generator to power the transmitter and 
Studios? 

John Lund 

John Lund is President of the Lund Consultants to Broadcast Manage- 
ment and Lund Media Research, a full- service multiformat radio 
consulting and research firm in San Francisco. Reach him at 650-692 - 
/it /, by e -mail atjohn @lundradio.com or through www.lundradio.com. 

ing them a good time on an upcom- 
ing holiday, with a couple of sugges- 
tions for things they can do. 

9. Tell listeners about an upcom- 
ing concert they've told you they'd 
be interested in, or give them the 
word about new releases from their 
favorite artists. 

Ultimately, your e-mail newsletter 
will succeed or fail based on how 
well you target, personalize and pro- 
vide actual value. It's an important 
time to step outside the radio and 

think like a listener. Be prepared to 
answer the question "Why should I 

care?" 

A longtime radio broadcaster, 
Alan Mason is a partner with the 
Audience Development Group 
consulting firm, based in Grand 
Rapids. He can be reached at 
616- 940 -8309, alan@ 
goodratings.com or through 
www.goodratings.com. 

Radio Needs.... 

Continued from Page I0 

4. In Australia the awards cere- 
mony for radio performers and pro- 
ducers is as big a deal as the Emmys 
are here. One of the categories is 
Most Promising Executive, for peo- 
ple in the industry less than two 
years. How do we make this the in- 
dustry for the smart kids? 

5. How do we increase the value 
of the dark side of radio, 7pm -6am? 

An Alternative 
Suggestion 

Create a virtual lab. Start with a 
brainstorm session in your cluster. 
Get out of the station for two whole 
days and go to a nice, fun resort. No 
cell phones. Conduct the virtual lab 
with an outside facilitator. One rule: 
The cluster manager can't partici- 
pate in the conversation. 

This may all sound like a charm- 
ing scheme hatched from the luxu- 

ry of a consultant's mind. It's not. 
Right now there are $100 million - 
plus radio signals being supported 
by a management organization cre- 
ated when the only way to hear that 
signal was by moving a needle over 
a crystal. 

You say Wall Street would never 
accept the notion of purposely cut- 
ting revenues by taking a cluster off - 
line? But what would Wall Street say 
if it focused on what our research 
and development budget is now? 

Walter Sabo has led 
consulting firm Sabo Media 
since 1984. His client list of 
major -media companies 
includes Millennium Broad- 
casting, Standard Broadcast- 
ing and all WO Sirius 
channels. Sabo has also been 
VP /GM of ABC Radio 
Networks and Exec. VP of the 
NBC -owned FM stations. 
Reach him at 212 -681 -8181 
orwaiterO sabomedia.com. 
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Selling To Introverts 
The ratio of extroverts to introverts in our nation is 

50.5% to 49.5 %. So why do sales trainers assume that 
every customer is extroverted? 

Extroverts like to engage you ver- 
bally, believing that dialogue produc- 
es superior thinking. Consequently, 
the best way to keep an extrovert 
thinking about your product is to 

continue talking with them about it. 

But that's the worst thing you can do 
when selling the half of America 
that's introverted. 

Introverts aren't necessarily bash- 
ful, and extroverts aren't necessarily 

gregarious. In fact, half -the world's 
public performers are deeply intro- 
verted, and extroverts can be painful- 
ly shy Psychologically, introversion 
and extroversion refer only to where 

a person finds their energy. Extroverts 
are energized by people, places and 

things outside themselves. Introverts 
prefer to turn their thoughts inward 
to a "laboratory of the mind," where 
they like to try things out before tak- 

ing any action. 
When they say, "Let me think 

about it," extroverts often mean, "You 
haven't really engaged my interest, so 

I'll be leaving now." An introvert usu- 
ally means, "You've told me some- 

thing new, surprising or different, se 

now I need some undistracted time 
to decide how I feel about it." But this 
doesn't mean that introverts can't 
make snap decisions. In fact, intro- 
verts usually respond with lightning 
speed when asked about something 
they've already thought about. 

Knowing that half our population 
is introverted, I advise my clients to 

show the price on every item they 
offer for sale. Upscale retailers are re- 

sistant to this idea, feeling that it 
somehow demeans the merchandise. 
But an introvert who's deeply im- 
pressed with an unpriced item will 
think, "It's obviously overpriced, or 
they'd be willing to reveal how much 

they're asking. If I inquire about the 

price, I'm going to have to listen to 

a salesperson yammer on and on 

until they force me to tell them that 
it's outside my price range. And I'm 
just not willing to put myself 
through all that." By not attaching 
a price to every item, upscale retail- 
ers are missing a lot of potential 
buyers. 

The same is true of classified ads 

that offer a glowing description 
without naming a price. The (prob- 
ably extroverted) writers of these 

ads think, "I'm going to make the 

reader call and ask me the price. 
That way, I'll have an opportunity 
to interact with them and tell them 
all the good things I didn't put into 
the ad." 

But introverted readers will like- 
ly keep reading until they find an 

ad that gives them enough informa- 
tion to "try the product out" in their 
inner laboratory. The result of this 
inner lab is that when an introvert- 

By Roy Williams 

ed person calls about your ad, 
they're usually already half sold. The 

great David Ogilvy was famous for 
his long ad copy. I'm betting David 
Ogilvy was an introvert. 

Due to the fact that they can act 

exactly the same way, there are no 

simple, outward signs that will eas- 

ily allow you to distinguish intro- 
verts from extroverts. But when 
you've finally learned to do it, you'll 
be better able to sell each customer 
their way. 

And you just can't imagine what 
that will do to your close rate. 

Roy Williams is President of 
Wizard of Ads Inc., a teaching 
organization with offices in the 

U.S., Canada and Australia. 
The company offers partner 
services (marketing strate- 
gies, message development 
and media planning), Wizard 
Business Seminars and the 
Free Monday Morning Memo. 
Reach Roy Williams at 800- 
425 -4769 or via 

www.wizardacademy.com. 

Pros On The Move 
David Howard advances from GSM 

to Station Manager at Infinity's KTWV 

(The Wave) /Los Angeles. A 22 -year mar- 

ket veteran, he became The Wave's 

GSM in 1999 after serving as GM and 

GSM of L.A.-area KLYY His other mar- 

ket experience includes terms as LSM for 

KLAC & KZLA and KOLZ, in addition to 

an AE post at KTWV and its predeces- 

sor at the 94.7 frequency, KMET. 

Wes Matejka comes aboard Cumu- 

lus Broadcasting's Beaumont, TX cluster 

as Director /Sales, overseeing KAYD, 

KIKR, KOHN, KOXY, KSTB & KTCX. 

Thom Moon retums to Critical Mass 

Media as Nest Marketing Project Manag- 

er to develop Clear Channel marketing 

campaigns. Moon, who has previously 

worked with CMM subsidiaries, has also 

served as VP /Client Services for the Ra- 

dio Research Consortium, the intermedi- 

ary between Arbitron and noncommercial 

radio. 

Frank Murtagh is the new President/ 

Syndication for Sabo Media, supervising 

the growth of the Parade radio show -prep 

and entertainment -news service. Murtagh 

has been a marketing consultant to radio 

and has worked in Boston as Marketing 

Director for WRKO and Asst. PD at WBZ. 

Sixteen Sweet Ideas 
For Your Next Sales Call 

By Irwin Pollack 

Every time you make a sales call, you've got to do 
something different. If you don't, think about this: More of 
the same gets you just that - more of 
the same. Think about which of the 
following ideas might be a good 
contribution to your mix of sales calls. 

1. Bring the prospect an article about 
his or her business. Even better, design a 
rubber stamp to put on articles that says, 
"Information provided by [your name] and 
[station or company]." 

2. Conduct a sales meeting for the 
client's staff on a particular subject about Irwin Pollack 
which you are passionate. Become a real 
resource to the client company. 

3. Bring along a manager to thank the client for their busi- 
ness. It makes a strong impression when a manager takes the 
time to make an appearance. 

4. Bring bagels or doughnuts (the client's staff will love you). 
Also, take the staff out for a quick breakfast, lunch or just a bite 
to eat. Remember, 75% of all professional sports games are 
won at home. Take them away from their home turf! 

5. Use success letters. Either show clients a new letter or 
solicit a letter from the client. 

6. Buy something from a prospective client. 
7. Congratulate the client on a special accomplishment. 
8. Ask for a referral. 
9. Make a stop to thank the client for the business. Once in a 

while, showing graciousness without asking for more money 
makes a strong impression. 

10. Bring in a newspaper ad from a competitor so you can 
brainstorm how to position against it. 

11. Ask your client for advice. 
12. Take the client to a sporting or cultural event. 
13. Give the client the extra push they might need to make a 

decision. Remind them of a cutoff date for your original offer. 
14. Show up to welcome the client back from a vacation or 

illness. 
15. Conduct an in -store demographic survey of the client's 

customers. Find out what their opinions and beliefs may be. 
16. Bring a third party -a fellow salesperson or client - 

who may have experience or expertise neither you nor your 
client has. 

Boston -based radio sales and management trainer Irwin Pollack 
provides hands -on, results- oriented seminars and in -house consulting 
for clusters and individual stations. He can be reached toll -tree at 888- 
723 -4650 (RADIO 50) or through his website at www.irwinpollack.com. 

D rRECT MAIL 
TELEMA RKETING 

E-MA RKETrNG 

P o i N T - T O - P O I N `r 
DIRECT MARKETING SOLUTIONS 

W W W. POr NTTOPOI NTMA RKETr NG.COM 

MARK HEIDEN 970-472-0131 
RICK ToRCasso 972-661-1361 

ELIZAß H HA MILTON 703- 757 -9866 

www.americanradiohistory.com

www.americanradiohistory.com


14 R &R September 12, 2003 DIGITAL MEDI 

RIRA Files First P2P 
Lawsuits, Offers Amnesty 

Continued from Page 1 

litigation, but when you are being 
victimized by illegal activities, there 
comes a time when you have to 
stand up and take appropriate ac- 

tion. We simply cannot allow online 
piracy to continue." He noted that, 
along with artists and songwriters, 
P2P piracy threatens the livelihoods 
of "tens of thousands of less cele- 
brated people in the music industry, 
from engineers and technicians to 
record -store clerks to CD -plant 
workers." 

It's obviously better from both the 
practical and the public relations 
points of view to sue companies 
rather than individuals, and that has 
been the RIAA and other rights 
owners' preferred approach. But 
online infringement continues to 
run wild, record sales continue to 
drop, and April's ruling that major 
P2P players Grokster and Stream - 
Cast aren't liable for infringement 
committed by their users left the la- 

bels little choice. While the appeal 
of that ruling works its way through 
the courts, individual file -traders are 
the obvious place to direct anti-pi- 
racy attention. 

Sherman declined to provide de- 
tails but said the suits were filed in 
multiple jurisdictions nationwide. 
File -traders could theoretically be 
liable for up to $150,000 per infring- 
ing song, but Sherman said all the 
defendants have been given infor- 
mation on how to settle their suits 
out of court. A few defendants, he 
noted, settled even before the press 
conference, for about $3,000 each. 

Confess & Be Forgiven 

Details of the first P2P amnesty, the 
RIAA's "Clean Slate" program, were 
released as the lawsuits wem being 
announced, and for an amnesty, the 
program is strangely aggressive. 

Clean Slate asks P2P pirates to 
confess their crimes, destroy their ill- 
gotten music and promise to in- 
fringe no more, all by way of a no- 
tarized affidavit. Infringers are also 
asked to acknowledge that they're 
fair game for lawsuits if they start 
downloading or offering infringing 
music again. The offer is not being 
extended to the people who were 
sued Monday; it's only for individ- 
uals who have not been sued by the 
RIAA or a member label and whose 
personal information has not been 
subpoenaed. Businesses, schools 
and other groups aren't eligible, nor 
is anyone who has infringed for 
profit. 

About the program, Sherman 
said, "We are prepared to hold out 

our version of an olive branch. Our 
offer is simple and, we think, more 
than reasonable. Any individual we 
haven't yet targeted who is willing 
to pledge that they will destroy all 

the illegally obtained music files that 
they have and never again illegally 
distribute or download music will 
have nothing to worry about from 
us. It really is that simple." 

I don't doubt that the RIAA means 
what it says: In return for the affida- 
vit, it will not "support or assist in 
copyright infringement suits based 
on past conduct" against admitted 
file- traders. But is that promise suffi- 

ciently reassuring when pirates are 
being asked to open a relationship by 
handing over a signed confession to 
what the RIAA has said repeatedly 
is criminal behavior that could lead 
to jail time? 

"When you are being 

victimized by illegal 

activities, there 

comes a time when 

you have to stand up 

and take appropriate 

action." 
Cary Sherman 

The RIAA does not control the 
rights to all music being infringed 
on P2Ps, and it cannot let traders off 
the hook for infringement against 
the underlying musical work - 
that's the publishers' privilege. This 
amnesty does not guarantee that in- 
fringers won't be sued by other 
rights owners for exactly the mate- 
rial on which the RIAA gives them 
a pass. 

It's hard to understand as well 
why the RIAA believes it needs to 
have personal information on in- 
fringers. Aren't there less complicat- 
ed approaches? How about a cutoff 
date: "Be off the P2Ps by Sept. 30, 

and we won't come after you "? That 
still wouldn't protect pirates from 
suits by other rights owners, but it 
wouldn't ask them to hand over 
their own heads. 

Sen. Norm Coleman, who in Au- 
gust said he planned to hold hear- 
ings on how the RIAA has used the 
Digital Millennium Copyright Act 
subpoena process to track down file - 

traders, immediately expressed 
doubts about the Clean Slate pro- 
gram. He said, "An amnesty that 

could involve millions of kids sub- 
mitting and signing legal docu- 
ments that plead themselves guilty 
to the Recording Industry Associa- 
tion of America may not be the best 
approach to achieving a balance be- 
tween protecting copyright laws 
and punishing those who violate 
those laws." 

UMG's Dramatic Gesture 

In the midst of all the uproar, 
Universal Music Group is doing 
something that may make more dif- 
ference to the fading music business 
than any anti- piracy effort It's cut- 
ting prices -a lot. Beginning in the 
fourth quarter, the list price for most 
top -line UMG CDs is going down to 
$12.98, which means new discs 
could be in stores for less than $10. 

The label group is doing away with 
its old $16.98- $18.98 CD price points 
and dropping the list price for cas- 
settes to $8.98. 

UMG CEO Doug Morris said, 
"UMG is responsible for almost 30% 

of the album sales in the U.S., so we 
are uniquely positioned to try this 
new strategy. We strongly believe 
that when the prices are dramatical- 
ly reduced on so many titles, we will 
drive consumers back to stores and 
significantly bolster music sales." 
The UMG roster includes such art- 
ists as Ashanti, Mary J. Blige and 
Diana Krall, and the label group said 
the new price point will also apply 
to catalog material, including music 
by Elton John, The Police, Rod Stew- 
art and The Supremes. 

The complaint that CDs are over- 
priced predates the pirates, but P2P 
coverage has spread that and other 
pirate notions far and wide, to peo- 
ple who wouldn't dream of stealing 
music. Fair or unfair, "CDs are a rip - 
off" is one argument the labels have 
the power to answer right now. This 
is UMG's response, and the other 
majors maysoonbe forced to follow. 

Will it help? A new survey by 
Music Forecasting released Tuesday 
reported that 56% of respondents 
said they'll buy "slightly more" CDs 
at the new price, while 19% said 
they'll buy "many more." Eighty- 
five percent of respondents agreed 
that "it's about time" CD prices 
were cut, but the other 15% said it's 
"too little, too late." 

UMG's price cuts don't take effect 
until October, and no one knows 
exactly what the retail prices will be 
(Music Forecasting based its survey 
on a $12.98 price to consumers). But 
at least the survey results are an ear- 
ly sign that UMG may have done 
the right thing. 

Additional reporting by Joe Howard. 

The iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading non -subscription digital - 
music service in the U.S, offering a catalog of more than 200.000 

songs from all five major label groups. Here's a snapshot of the top - 
selling downloads on Monday, Sept. 8, 2003. 

Top 10 Songs 
1. BEYONCÉ f /JAY -Z Crazy In Love 

2. BLACK EYED PEAS Where Is The Love? 

3. DIDO White Flag 

4. JOHNNY CASH Hurt 

5. BARENAKED LADIES Another Postcard... 

6. COLDPLAY Scientist 
7. NELLY f /P. DIDDY & MURPHY LEE Shake... 
8. JOHN MAYER Bigger Than My Body 

9. STING Send Your Love 

10. E. PRESLEY /P. OAKENFOLD Rubberneckin' 

Top 10 Albums 
1. VARIOUS ARTISTS Verve Remixed 
2. THE NEPTUNES The Neptunes Present... 
3. COLDPLAY A Rush Of Blood To The Head 
4. JOHNNY CASH American IV... 

5. "WEIRD AL" YANKOVIC Poodle Hat 
6. DASHBOARD CONFESSIONAL A Mark... 

7. MARY J. BLIGE Love & Life 

8. MILES DAVIS Best Of Miles Davis & John Coltrane 
9. BEN FOLDS Speed Graphic (EP) 

10. SEAL The Acoustic Session 

0 
410 

gracenote- 
www.gracenote.com 

charts Cgracenote.com 

If you play CDs on an Internet -connected computer, Gracenote prob- 
ably knows about it. Every day Gracenote's CDDB music -recognition 
service supplies artist and track information to more than 1 million 
people who play music through CDDB -enabled audio players; at the 
same time, Gracenote collects information about the music those people 
are listening to. That data is then anonymously aggregated for Grace - 
note's charts. Below are last week's 25 most played CDs. 

DIGITAL TOP 15 
LW TW ARTIST Album Tale Weeks On 

1 1 EVANESCENCE Fallen 27 

2 2 NORAH JONES Come Away With Me 71 

5 3 COLDPLAY A Rush Of Blood To The Head 53 

4 4 EMINEM The Eminent Show 68 

3 5 50 CENT Get Rich Or Die Tryin' 31 

6 6 CHRISTINA AGUILERA Stripped 44 

9 7 LINKIN PARK Meteora 24 

8 B AVRIL LAVIGNE Let Go 64 

10 9 RED HOT CHILI PEPPERS By The Way 60 

7 10 JUSTIN TIMBERLAKE Justified 43 

14 11 AUOIOSLAVE Audioslave 41 

13 12 SHANIA TWAIN Up! 41 

11 13 VARIOUS ARTISTS The Neptunes Present ... Clones 3 

- 14 ALEJANDRO SANZ Na Es Lo Mismo 1 

17 15 BEYONCÉ Dangerously In Love 11 

15 16 METALLICA St. Anger 14 

16 17 WHITE STRIPES Elephant 23 

12 1 B MARY J. BLIGE Love & Life 2 

18 19 ROLLING STONES Forty Licks 48 

20 20 VARIOUS ARTISTS 8 Mile 44 

22 21 VARIOUS ARTISTS Bad Boys II 8 

26 22 R. KELLY Chocolate Factory 29 

19 23 RADIOHEAD Hail To The Thief 16 

27 24 GOOD CHARLOTTE The Young And The Hopeless 29 

24 25 NELLY Nellyville 62 
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Emmis Elevates 
Edgar In Indy 

David Edgar has been named 
OM of Emmis' Indianapolis FMs - 

Hot AC WENS, 
CHR /Pop WNOU 
and Soft AC WYXB - as well as PD of 
WENS & WYXB. 
He most recently 
spent three years as 

OM /PD of WNOU, 
but he now relin- 
quishes his day-to- 

day programming duties at that 
station. He replaces Greg Dunkin, 
who recently exited. 

"I seem to thrive on 15 -hour 
days, so this is perfect for me," 
Edgar told R &R. "I want to thank 
[VP /Market Manager] Tom Sev- 

erino for showing faith in me. I also 

want to thank Jimmy Steal, Rick 
Cummings and [regional exec] 
Mary Nyren for not talking Tom 

out of his decision." 
EDGAR See Page 27 

Edgar 

Boatner Adds OM 
Duties At KSTE 

Carla Boatner, OM for Clear 
Channel's Blues WODT, Urban 

WQUE and Gospel 
and Urban AC com- 

bo WYLD -AM & 
FM in New Orleans, 

has added similar 
duties for CHR/ 
Pop clustermate 
KSTE. She has been 

with the New Or- 
leans stations since 

June 2002. 

Before moving to the Big Easy, 

Boatner was Asst. PD /MD of Clear 

Channel's WGCI -FM /Chicago. She 

began her career at KMJQ /Houston 
as an intern, then worked her way 
up to Asst. PD /MD. 

NEWSBREAKERS 

(l -r) Qadree El -Amin, Mario Winans and Bill Edwards. 

Big3 Records Gives Green Light 
To Winans' Yellow City Imprint 

Producer -songwriter Mario 
"Yellow Man" Winans, who 
has worked with artists includ- 
ing P. Diddy, Limp Bizkit, Jenni- 

fer Lopez, David Bowie and 
Mary J. Blige, has signed a joint - 
venture imprint deal with Big3 
Records. The new imprint will 
be known as Yellow City/ Big3 

Records, and the deal will allow 
Winans the opportunity to sign, 

write for and produce new tal- 
ent for the new imprint and pro- 
vide A &R for Big3's current ros- 

ter of artists. 
"Mario Winans is one of the 

most talented producer -song- 
writers of our time," said Big3 

Chairman Bill Edwards. "The 
range of artists for which he has 

crafted hits speaks to his enormous 

musical talent. We are excited 
about the opportunities for him to 

bring in new talent and to develop 

the Big3 roster as an executive." 

Big3 CEO Qadree El -Amin 
said, "Yellow Man is part of a 

rich musical heritage. I have 
watched him develop his talent 
over the years, making hit after 

hit for artists ranging from Jenni- 

fer Lopez to Limp Bizkit. I'm 
proud that he is now an integral 

part of Big3's future. We look for- 
ward to a long and successful re- 

lationship with him." 
Winans said, "Having the op- 

portunity for my own label is a 

dream come true. Although 
there have been many suitors 
over the years, this is the first 
opportunity that felt right. 
Working with Bill, Qadree and 

the Big3 staff is so easy. It feels 

like a family - and I'm home." 
Named by BMI one of the top 

five songwriters of 2002 and 
2003, Winans is a studio musi- 
cian and part of P. Diddÿ s writ- 
ing and producing collective, 
The Hitmen. In addition to the 

new deal with Big3, Winans re- 

mains a Bad Boy Records artist, 
songwriter and producer. 

September 12, 2003 R8R 15 

EXECUTIVE ACTION 
Infinity Makes Mateo Director /Communications 

Karen Mateo has been named Director /Communications for Infinity 
Broadcasting. She reports to Sr. VP /Communications Dana Mc- 

Clintock. 
Mateo has held a similar position at WCBS -TV/New York since August 

2001. Before that she was a senior press representative for CBS Sports, 
a division of the CBS Television Network. 

"As a veteran of this company, Karen not only has a proven track record 
working large -scale events like the Olympics and the Super Bowl, but. 
just as important, through her years at CBS's flagship television station 
here in New York, she understands the power and nuances of local broad- 
casting," said McClintock. "She is uniquely qualified to help communicate 
the benefits of Infinity's major- market radio properties as the company 
builds upon its leadership position in the industry." 

Sig Ends Up As PD Of KKND 
Alternative KKND (The 

End)/New Orleans has pro- 

moted Sig to PD, filling the 

vacancy created when Rob 

Summers resigned two 
weeks ago. A four -year sta- 

tion vet, Sig was most re- 

cently Asst. PD /MD and had 

been serving as interim PD 

since Summers' departure. 

Sig joined the station as after- 
noon host and added Asst. PD /MD 
responsibilities in 2002. His back- 
ground also includes stints as 

morning host at WPLL /Miami; 

Sig 

WRNR /Annapolis, MD; and 
WGRX /Baltimore. 

"The first order of busi- 
ness is getting this place 
steady again after a tumultu- 
ous year," Sig told R &R. 
"We're kind of fragmented 
as far as the way we handle 
stuff. We need to get back on 
track with programming, 

promotion and sales. We just need 

cohesiveness again." 
Citadel closed on its acquisition 

of KKND and 10 other Wilks Broad- 

casting stations on Monday. 

WLYT /Charlotte Makes Allen PD 

Nick Allen has been 
named PD of Clear Channel 
Soft AC WLYT /Charlotte. He 

comes from a similar posi- 

tion at co -owned Soft AC 
WMAG /Greensboro. 

"I've had the great fortune 
to work with this excellent 
AC for years," said Allen, 
who has been PD of WMAG 
for 10 years. "It has a 20 -year heri- 

All en 

tage and the same morning 
show since Day One. It's a 

spectacular station. 

"[My new appointment] is 

a wonderful opportunity to 

work with another tremen- 
dous station that's at the top 

of the trends. It's not one you 
tinker around with much." 

Allen's start date has yet to 

be determined. 

A PENNY SAVED IS 
A PENNY EARNED. 

Good advice, but today it's not as simple. 

Regardless of your market or format, listeners want to know 

the latest financial trends affecting their lives. AP Radio and 

Bankrate.com have teamed up to offer the Personal Finance Minute 

- audio features perfect for local ad sponsorship. Heard exclusively 

on AP Network News, it's just one of many features that can add a 

few Ben Franklins to your paycheck. Learn more today by calling 

us at 800 -527 -7234, or visit www.aphroadcast.com. 

Ap RADIO Bankrate.com 

www.americanradiohistory.com
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National Radio 
WESTWOOD ONE debuts CBS 

Sportsline's Fantasy Football Forecast, 
hosted by Tommy Tighe.The one -hour 
program features tips from fantasy - 
football experts and insights from CBS 
Sportsline writers. For more informa- 
tion, contact Abby Krasny at 212 -641- 
2009 or abby_krasny@westwoodone. 
corn. 

Also from W W 1, a series of specials 
airing the weekend of Sept. 13. The 
one -hour Steve Miller Band's Young 
Hearts: Complete Greatest Hits docu- 
ments Miller's 35 -year career with an 
interview, live performances and pre- 
views of newly remastered versions of 
some of his hits. An episode of WW1's 
Superstar Concert Series features 
Miller, and the singer -guitarist also ap- 
pears on Off the Record With Joe 
Benson. For more information, contact 
Abby Krasny at 212- 641 -2009 or 
abby_krasny@ westwoodone.com. 

And more from WW1: Westwood 
One's CMT Radio Network presents 
the concert special Rascal Flafts: Melt 
on the Beach, airing the weekend of 
Sept. 13. The one -hour program is 
hosted by CMTs Katie Cook. For more 
information, contact Abby Krasny at 

NEWSBREAKERS 

CHRONICLE 
CONDOLENCES 

Former WXRX /Rockford, IL 

personality Jeff Ingraham, 25, 
Sept. 8. 

KUER/Salt Lake City Just Jazz 
host Wes Bowen, 79, Sept. 2. 

Tex & Jinx co -host Jinx Fal- 
kenburg, 84, Aug. 24. 

212-641-2009 or abby_krasny@west 
woodone.com. 

JONES RADIO NETWORKS syn- 
dicates Celebrity Media Enter- 
tainment's The World of Entertainment 
With Olga, hosted by Olga Breeskin. 
The weekly two -hour Spanish -lan- 
guage program features interviews 
with top Hispanic celebrities. For more 
information, contact Sarah Beatty at 
800 -426 -9082. 

SYNDICATED SOLUTIONS adds 
affiliation rights for "Postcards Home," 
a daily two-minute feature chronicling 
a young man's journey across 
America. SSI is offering "Postcards" on 

CD or in MP3 format via FTP. For more 
information, call 203 -431 -0790. 

Changes 

Radio: Kimberly Cutchall becomes 

Sr. VP /Employee Development for 
Clear Channel Radio. 

Classical: KING -FM /Seattle adds 

BBC World Service newscasts to its 

morning show. 

News /Talk: WOR /New York adds 
The Michael Savage Show, 7 -9pm ... 

WPHT /Philadelphia adds ABC Ra- 

dio Networks' Sean Hannity in the 
3-6pm slot. 

FCC ACTIONS 
Yet Another HBC- Univision Merger 
Approval Date Passes 

D 
espite rampant speculation that the deal would get the FCC's bless- 
ing on Tuesday, by press time Univision's long -delayed merger acqui- 

sition of Hispanic Broadcasting Corp. still hadn't received final action from 
the agency. A source familiar with the FCC's eighth -floor wrangling told R &R 
the main sticking point was Chairman Michael Powell's reaction to com- 
ments Commissioner Jonathan Adelstein made in his separate statement 
regarding the deal. After reading Adelstein's statement, Powell reportedly 
decided he wanted to amend his own statement to address Adelstein's. Ap- 
proval of the $3.5 billion deal, announced in June 2002, is expected to come 
on a 3-2 party -line vote. Univision shareholders will own about 73.5% of the 
company following the HBC merger, while HBC and Clear Channel share- 
holders will possess a total of about 26.5% of Univision stock. 

BUSINESS BRIEFS 
Continued from Page 4 

the company take advantage of a large pool of skilled telephone interviewers who speak both Spanish and English, 
thus addressing ongoing concerns about language weighting. Arbitron said the new center has 100 full- and part - 
time employees and space for 130 calling stations, and it's equipped with technologies designed to help raise 
survey response rates. The center also doubles Arbitron's capacity for in -house recruiters. 

Meanwhile, the Arbitron Radio Advisory Council, whose 14 elected members work with Arbitron to discuss 
and resolve issues regarding the company's ratings service, has set its next election.The available seats are CHR/ 
Top 40, continuous markets only; Country, continuous markets only; MOR, all markets; and News/Talk, continuous 
markets only. Each seat carries a three -year term, beginning Jan. 1, 2004. Arbitron subscribers holding the position 
of GM or higher and who are involved in the daily operation of a qualifying station or group are eligible to run for the 
council. 

Yager Leaves NAB Radio -TV Board 

al arrington Broadcasting CEO Jim Yager has resigned as the NAB Radio -TV Board's Chairman for family 
reasons. While the NAB Executive Committee has held discussions about a permanent replacement for Yager, 

no one had been named to the post by R &R's press time. 

XM Stock Sale May Fund New Satellite 

M Satellite Radio has priced a public offering of approximately 11.3 million shares of class A common stock 
with expected net proceeds of around $150 million, and it may use the funds to pay for construction of a new 

ground -spare satellite if it is unable to collect enough funds for the spare from its insurers. XM plans to launch its 
existing spare satellite late next year because its two orbiting satellites have technical problems that are expected 
to considerably decrease their effective life spans.The company is pursuing compensation from its insurers for the 
problem, and if the insurers pay up, XM plans to use the proceeds of the stock sale for working capital and general 
corporate purposes, which may include the repurchase or prepayment of outstanding debt. Legg Mason Funds 
Management, Legg Mason Capital Management and an unnamed large institutional investor are the main inves- 
tors in the new stock offering. Meanwhile, the Standard & Poor's ratings service said the stock sale will have no 

effect on its ratings or outlook for XM. S &P currently has a "CCC+ /Stable" rating on the satcaster and its outstand- 
ing debt. 

In other news, XM has debuted a huge marketing campaign designed to help it meet its goal of 12 million 
subscribers by the end of 2003. Among the promotions: a sweepstakes for a 2004 Cadillac SRX and a 2004 
Pontiac GTO, each equipped with a lifetime XM subscription, and a contest for 50 XM home systems and 300 
boom boxes featuring portable SKYFi receivers and a year of free XM service.The company is also offering points 
that can be redeemed for XM service, hardware or gift cards to subscribers who bring new customers to the 
service. 

Sirius Debuts New Receivers 

Sirius has teamed with Kenwood to create the first dedicated home satellite radio receiver, which will be avail- 
able at electronics stores throughout the U.S. in October. The Kenwood DT- 7000S, unveiled last week at the 

CEDIA Expo in Indianapolis, has new features including a four -line scrolling display, a "song -seek" function and 
customized presets. The unit has a list price of $299.99. Sirius also unveiled the SRX -3 TriplePlay receiver from 
Antex Electronics. The receiver, which lets listeners in different rooms play different Sirius streams simultaneously 
over a single distributed -audio system, lists for $1,695. 

Meanwhile, Sirius has set the date for its annual stockholders meeting: The gathering will be held Nov. 25 at 
Sirius headquarters in New York. 

NAB Extends Early -Bird Radio Show Registration 

The NAB has extended the early -bird deadline for NAB Radio Show registration from Aug. 29 to Sept. 15 in 

response to broadcasters' concerns that the earlier date was too near the Labor Day holiday. "We're trying to be 
responsive to feedback from broadcasters who were vacationing in August and overlooked the just- before -Labor 
Day registration deadline," said NAB Exec. VP /Radio John David. The early -bird rates are $395 for members and 
$795 for nonmembers, compared to regular rates of $495 and $895. The two- for -one deal for members is still in 

effect and will remain so through the end of the show. 

N Ew is the time 
to switch to Heloise 

Heloise is the world's most trusted name in household advice, currently 
airing on 40o stations nationwide. Her full length show, Ask Heloise and 
her 90 second feature, Hints From Heloise provide household tips that 
will have your listeners tuning in faithfully everyday. She is in fact the 
best way for you to reach women 25-54 years of age. 

"The high priestess of household hints." - The New York Daily News 

"The world's best -known housekeeper." - People Magazine 

Grow your audience and ad revenue with Heloise, a name your audience trusts. 

Affiliate Sales: Contact Information: yy Á ̂¡. . 
TcBruce Wernick www.talkamerica.com 11111ea 

bwernick@talkamerica.com Tel. 888.727.8629 (toll -free) - Fax 973. 438.1727 
Michael Levine 
mleyine@talkamerica.com 

Live: 
Saturdays and Sundays 
11 AM -1 PM EST 

Avails: 
6 min. network, io min. local 

Content: 
3o second spot within 
90 second feature 

w,v , im t q,,,aibn ai,eM, 
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23 million homes 

MUSIC 27,000 businesses 

CHOICE* 
Available on digital cable and DirecTV 

Adam Neiman 646- 459 -3300 

HIT UST 

Seth Neiman 
MANDY MOORE Have A little Faith In Me 

NICKELBACK Someday 

OUTKAST Hey Ya! 

SOFT ROCK 

Seth Neiman 
MICHAEL RUBLE How Can You MendABroken Heart 

SEAL Waiting For You 

R88 8 HIP -HOP 

Damon Williams 
B2K What A Gal Wants 

MARY J. BLIGE USO CENT Let Me Be The 1 

MAIPHYLEEO.K1MAKnDIIPRI Wat W HooliGon Be 

JENNIFER LOPEZ Baby I Love You 

RAP 

Damon Williams 
213 Fly 

NEPTUNES f/CLIPSE Blaze Of Glory 

VISHISS Thaswassup 

ROCK 

Gary Susalis 
ACROMA Wash Away 

FINCH Worms Of the Earth 

SPINESHANK Smothered 

STATIC -X The Only 

ALTERNATIVE 

Adam Neiman 
ALIEN ANT FARM Glow 

TRAVIS Re-Offender 

TODAY'S COUNTRY 

Liz Opoka 
REBECCA LYNN HOWARD What A Shame 

JOSH TURNER Long Black Tram 

MARK WILLS And The Crowd Goes Wild 

PROGRESSIVE 

Liz Opoka 
NORAH JONES The Grass Is Blue 

JONNY LANG Red Light 

MAVERICKS I Wanna Know 

RACHAEL SAGE Bravedaneing 

SMOOTH JAZZ 

Gary Susalis 
BLAKE AARON Bringie It Back 

RICK BRAUN Esperanto 

A RAY FULLER The Weeper 

AMERICANA 

Liz Opoka 
JAYHAWKS Tampa To Tulsa 

SCOTT MILLER The Way 

MARTY STUART A Satisfied Mine 

GILLIAN WELCH Wrecking 13,I1 

Artist/Title 
HILARY DUFF So Yesterday 

LINDSAY LORAN Ultimate 

HILARY DUFF Why Not 

STEVIE BLOCK All For Love 

JUMPS We Are Family 

D -TENT BOYS Dig II 

LIZZIE MCGUIRE What Dreams Are Made 01 71 

KELLY CLARKSON Miss Independent 36 

CHEETAH GIRLS Cinderella 34 

ATOMIC KITTEN Tide Is High... 33 

AVRIL LAVIGNE Sk8er Rai 33 

LILLIX What I Like About You 32 

NIKKI CLEARY 1.2.3 32 

JUSTIN TIMBERLAKE Cry Me A River 31 

BRITNEY SPEARS lucky 31 

HAMPTON Hampslerdance 2 30 

MICHELLE BRANCH Are You Happy Now? 29 

ROSE FALCON Up. Up. Up 29 

AVRIL LAVIGNE Complicated 29 

Playlist for the week of 

Sept. 1 -8. 

Total Plays 
74 

73 

73 

73 

72 

72 

NATIONAL MUSIC FORMATS 

D 
10 million homes 180,000 businesses 

Rick Gillette 800 -494 -8863 

DMX Fashion Retail Video 

David Mihail 
The top music videos shown on DMX fash- 

ion video, targeted at 18 -34 adults. 

JANE'S ADDICTION Just Because 

GOOD CHARLOTTE Gals S Boys 

BLUE MAN GROUP I/GAVIN ROSSOALE The Current 

ROBERT RANDOLPH & THE FAMILY BAND I Need... 

NAPPY ROOTS Roue The Globe 

RADIOHEAD Go To There 

B.R.M.C. Stop 

ATL Calling All Girls 

RANCID Fall Back 

NORTHERN STATE Al The Party 

OUTCAST Hey Yam 

CHANTAL KREVIAZUK Time 

ELVIS PRESLEY Rubberneckiñ 

KELLY CLARKSON Low 

JENNIFER LOPEZ Baby 1 Love U 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
KELLY CLARKSON Low 

MANDY MOORE Have A Little Faith In Tie 

GAVIN DEGRAW Follow Through 

CHR/RHYTHMIC 

Mark Shands 
ASHANTI Rain On Me 

OUTKAST The Way You Move 

JAGGED EDGE Walked Out 01 Heaven 

URBAN 

Jack Patterson 
WYCLEF Party To Damascus 

RAH DIGGA Party And... 

WILLIE CLAYTON Loving Each Other 4 Lde 

SHAWN KANE Like Whitney Loves Bobby 

ALTERNATIVE 

Dave Sloan 
STROKES 12 -.51 

JET Are You Gonna Be My Girl 

ADULT CONTEMPORARY 

Jason Shift 
MANDY MOORE Have A Little Faith In Me 

INTERNATIONAL NITS 

Mark Shands 
GET SET GO Break Your Heart 

EVA CASSIDY Drowning In The Sea Of Love 

EVA CASSIDY True Colors 

EVA CASSIDY American Tune 

EVA CASSIDY Yesterday 

EVA CASSIDY You Take My Breath Away 

DANCE 

Danielle Ruysschaert 
MILK A SUGAR Let The Sunshine In 

MAJESTIC I Am 

CONJURE ONE Centre 01 The Sun 

CATCHER Destiny Sunrise 

ATB I Don't Wanna Stop 

TRINITY You Are My Sunshine 

GARDEWEG All I Want (Fast Club Mix) 

GALLEON So I Begin (Mandy Massage Mix) 

RAP/HIP -HOP 

Mark Shands 
KELIS Milkshake 

OM% Where The Hood AV 
ROSCOE Smooth Sallie 
LUDACRIS Stand Up 

YOUNGBLOODZ Whatchu Lookin AI 

YOUNGBLOODZ Sean Paul (Get 'Ern Crunk) 

YOUNGBLOODZ Hustle 

YOUNG BL0o02 Cadillac Pimple 
YOUNGBL0002 My Automobile 

YOUNGBLOODZ Lane To Lane 

YOUNGBLOODZ Tequila 

YOUNG BLDDDZ Drankiti Patnaz 

YOUNG8LOODZ Lean Low 

YOUNGBLOODZ No Average Playa 

BUSTA RHYMES Light Your Ass On Fire 

PIRLST/AAR,. 
CONCERT PULSE 

Pos. Artist 
Avg. Gross 

(in 0000) 
1 SUMMER SANITARIUM TOUR 52.620.8 
2 PHISH $1,702.2 
3 EAGLES 51.632.9 
4 DIXIE CHICKS 51,230.3 
5 DAVE MATTHEWS BAND 51,160.8 
6 FLEETWOOD MAC SI. 117.1 

7 THE DEAD $911.3 
8 OZZFEST 2003 $902.1 
9 PEARL JAM $721.4 
10 CHER $700.2 
11 JUSTIN TIMBERLAKE B ... $639.8 
12 JAMES TAYLOR $564.8 
13 LOLLAPALOOZA 2003 $556.4 
14 JOHN MAYER A ... $517.7 
15 NEIL YOUNG $495.5 

Among this week's new tours: 

EAGLES 

JEDI MIND TRICK 

NICKELBACK 

RED HOT CHILI PEPPERS 

STROKES 

The CONCERT PULSE is courtesy of 
Pollster, a pub/cation of Promoters' 

On -Line b,shngs. 800. 344.7383: 
Cablomia 204271 -7900. 

1 
Parkerson 

>CA RADIO 202- 380 -4425 

20on20 (XM20) 
Kane 
MARY J. BLIGE Love 4ti 1st Sight 

WHITE STRIPES Seven Nation Army 

BOW WOW Let's Get Down 

BEYONCE I/MISSY ELLIOTT Fighting Temptation 

BPM (XM81) 

Blake Lawrence 
IN -GRID You Promised Me 

DIVINE INSPIRATION What Wdl Be Will Be 

DEEPEST BLUE Deepest Blue 

ATB I Don't Wanna Stop 

Squizz (XM48) 

Charlie Logan 
STATIC -% The Only 

SEVENDUST Enemy 

SPINESHANK Smothered 

U -POP (XM29) 

Ted Kelly 
SARAH CONNOR Bounce 

ARTICOLO B BOB DYLAN Come Una Pieta.. 
DANIEL BEDINGFIELD Right Girl 

DELTA 000DREM Innocent Eyes 

BON GARCON Shake Shake 

OCEAN COLOUR SCENE Make The Deal 

The Loft (XMSO) 

Mike Marrone 
RUFUS WAINWRIGHT Vibrate 

RUFUS WAINWRIGHT I Don't Know What It Is 

MINIBAR Badlands 
MINIBAR Unstoppable 
MINIBAR New Mexico 

Raw (XM66) 

Leo G. 

BUSTA RHYMES 1.2PAC... House 01 Pain 

X Country (XM12) 

Jessie Scott 
ADRIENNE YOUNG Plow To The End 01 The Roto 

POCO Running Horse 

SHELBY LYNNE Identity Crisis 

XM Café (XM45) 
MACY GRAY The Trouble With Being Myself 
BLUES TRAVELER Truth Be Told 

MINIBAR Fly Below The Radar 

JACK JOHNSON On And On 

NEW AMSTERDAMS Worse For The Wear 

TURIN BRAKES Ether Song 

STEVE WINW000 About Time 

TRAIN My Private Nation 

STEELY DAN Everything Must Go 

JOSH ROUSE 1972 

TWO LOONS FOR TEA Looking For Landmarks 

LUSTER Keep It Together 

SHELBY LYNNE Identity Crisis 
LIZZIE WEST Holy Road, Freedom Songs 

BEN FOLDS Speed Graphic 

EELS Shootenanny 
EASTMOUNTAINSOUTH Easimountainsouth 
BELA FLECK B THE FLECKTONES Little Worlds 

BEN HARPER Diamonds On The Inside 
MALCOLM HOLCOMBE Another Wisdom 

JAYHAWKS Rainy Day Music 
ROBERT CRAY Time Will Tell 

DAVE MATTHEWS Some Devil 

MADISON SMARTT BELL Forty Words For Fear 

ANNIE LENNOX Bare 

PHIL ROY Issues 8 Options 
BLUESTRING Bluestring 
PETE DROGE Skywatching 

STING Sacred Love 

POI DOG PONDERING In Seed Comes Fruit 

JOHN MAYER Heavier Things 

TRAVIS 12 Memories 
DEREK TRUCKS BAND Soul Serenade 

//11; 866- MVTUNES 

Yo ,; 
1 1 1 1 1 1 s 21.000 movie !heaters 

WEST 
1. THALIA f/FAT JOE I Want You 

2. BARENAKED LADIES Another Postcard (Chimps) 

3. MARY J. BLIGE Love 4 1st Sight 

4. TIM MCGRAW Real Good Man 

5. EVA CASSIDY Drowning In The Sea Of Love 

MIDWEST 
1. BARENANED LADIES Another Postcard (Chimps) 

2. THALIA I/FAT JOE I Want You 

3. LAURA TURNER Soul Deep 

4. MARY J. BLIGE Love W 1st Sight 

5. EVA CASSIDY Drowning In The Sea Of Love 

SOUTHWEST 
1. THALIA I/FAT JOE I Want You 

2. BARENAKED LADIES Another Postcard (Chimps) 

3. MARY J. BLIGE Love 41st Sight 

4. LAURA TURNER Soul Deep 

5. SOCHI Just Because 

NORTHEAST 
1. MARY J. BLIGE Love W 1 st Sight 

2. THALIA I/FAT JOE 1 Want You 

3. BARENAKED LADIES Another Postcard (Chimps) 

4. TIM MCGRAW Real Good Man 

5. EVA CASSIDY Drowning In The Sea Of Love 

SOUTHEAST 
1. THALIA (/FAT JOE I Want You 

2. MARY J. BLIGE Love 4 1st Sight 

3. LAURA TURNER Soul Deep 

4. BARENAKED LADIES Another Postcard (Chimps) 

5. TIM MCGRAW Real Good Man 
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siRius* 
1221 Ave. of the Americas 

New York, NY 10020 
212 -584 -5100 

Planet Dance 

Swedish fgil 
AUDIO BULLYS We Don't Care 

DIVINE INSPIRATION The Way 

FAB FOR Last Ng ht A DJ Blew My Mind 

FC KAHUNA Hayling 

U.S. 1 

Kid Kelly 
EVANESCENCE Going Under 

JOSH KELLEY Amazing 

OUTCAST Hey Ya! 

PHARRELL f/JAY -Z Frontini 

Hot Jamz 
ALICIA KEYS Streets O1 New York 

Hip Hop Nation 
MS. DYNAMITE Dy -Na -Mi -Tee 

New Country 
LONESTAR Walking In Memphis 

REBA MCENTIRE I'm Gonna Take That Mountain 

BRAD PAISLEY Little Moments 

Octane 
LACUNA COIL Heaven's A Lie 

SPINESHANK Smothered 

STATIC -X The Only 

The Beat 

Geronimo 
LID Smooth 

SEAL Get It Together 

SIMPLY RED Sunrise 

Heart & Soul 

B.J. Stone 
ARETHA FRANKLIN Wonderful 

The Trend 

Joel Salkowitz 
COLDPLAY God Put A Smile Upon Your Face 

JOHN HIATT Circle Back 

JAYHAWKS Tailspin 

JONNY LANG Red Light 

DAVE MATTHEWS Gravedigger 

STEELY DAN Things I Miss The Most 

AOL Radio@ Network 
Ron Nenni 415-934-2790 

Top Country 

Lawrence Kay 
TRACE ADKINS Hot Mama 

SARA EVANS Perfect 

BRAD PAISLEY Little Moments 

Top Alternative 
Cameo 
ADEMA Sa Fortunate 

ATARIS The Saddest Song 

AUDIOSLAVE I Am The Highway 

COLDPLAY God Put A Smile Upon Your Face 

FINGER ELEVEN One Thing 

JANE'S ADDICTION True Nature 

LOVE.45 Smee 

Smooth Jazz 

Stan Dunn 
FATTBURGER Sizzliri 

CHUCK LOEB eBop 

CHIELI MINUCCI Nickid It Hard 

KIM WATERS Waterfall 

RADIO NETWORKS 

Phil Hall 972 -991 -9200 

Doug Banks Morning Show 

Gary Saunders 
ASHANTI Rain On Me 

MARY J. BLIGE Ooh! 

JAGGED EDGE Walked Outta Heaven 

R. KELLY Step In The Name 01 Love 

Tom Joyner Morning Show 

Vern Catron 
SMOKIE NORFUL I Need You 

[D 
JONES 

Music Programming/Consulting 
Ken Moultrie 800 -426 -9082 

Alternative 
Steve Young/Kristopher Jones 
HOT HOT HEAT Talk To Me. Dance With Me 

CULL HANNAH Kennedy 

OUTKAST Hey Ya! 

RADIOHEAD Go To Sleep 

THURSDAY Signals Over The Air 

Heritage Rock 

Steve Young /Kristopher Jones 
A PERFECT CIRCLE Weak Md Powerless 
REVIS Caught In The Sun 

II TOP Piece 

CHR 

Steve Young /Josh Hosier 
MATCHBOX TWENTY Bright Lights 

STAIND So Far Away 

Rhythmic CHR 

Steve Young /Josh Hosier 
213 Fly 

MARY J. BLIGE Doh! 

GEMINI Crazy For You 

M. LEE W. DUPRI What Da Hook Gon Be? 

Soft AC 

Mike Bettelli/reresa Cook 
TRAIN Calling All Angels 

Mainstream AC 

Mike Bettelli/reresa Cook 
PHIL COLUNS Look Through My Eyes 

Delilah 
Mike Bettelli 
MICHAEL BOLTON When I Fall In Love 

SIMPLY RED Sunrise 

Dave Wingert Show 

Mike Bettelli/reresa Cook 
PHIL COLLINS Look Through My Eyes 

DARYL HALL Cab Omer 

Mainstream Country 
Ray Randall /Hank Aaron 
BRAD PAISLEY Linie Moments 

RUSHLOW I Can't Be Your Friend 

New Country 
Hank Aaron 
TERRI CLARK I Wanna Do It All 

RUSHLOW I Can't Be Your Friend 

Lia 

Ken Moultrie /Hank Aaron 
MONTGOMERY GENTRY Hell Yeah 

24 HOUR FORMATS 
Jon Holiday 303 - 784 -8700 

Adult Hit Radio 

Jon Holiday 
FOUNTAINS OF WAYNE Stacy's Mom 

SALIVA Rest In Pieces 

Adult Contemporary 

Rick Brady 
GLORIA ESTEFAN Wrapped 

U.S. Country 
Penny Mitchell 
BROOKS A DUNN You Can't Take The Honky Tonk Om... 

JOE NICHOLS Cool To Be A Fool 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
SARA EVANS Perfect 

NICKEL CREEK Smoothie Song 
MARK WILLS And The Crowd Goes Wed 

Charlie Cook 661- 294 -9000 

Adult Rock & Roll 

Jeff Gonzer 
ZZ TOP Piece 

Soft AC 

Andy Fuller 
SIMPLY RED Sunrise 

Bright AC 

Jim Hays 
BARENAKED LADIES Another Poslcare 

SARAH MCLACHLAN Fallen 

Mainstream Country 
David Felker 
SHERRIE AUSTIN Streets Of Heaven 

BROOKS 8 DUNN You Cant Take The Honky Tonk Out... 

Hot Country 
Jim Hays 
RODNEY ADKINS Honesty (Write Me A List) 

BROOKS B DUNN You Can't Take The Honky Took Out... 

Young 8 Verna 

David Felker 
BROOKS A DUNN You Cant Take The Honky Tonk Out... 

BRAD PAISLEY Little Moments 

tA/RN 
Alternative 
Chris Reeves 402- 952 -7600 
UNION PARK Numb 

STROKES 12:51 

Country 
John Glenn 
TRACY BYRD Dnnkiri Bone 

JENNIFER HANSON Hap A Heart Tattoo 

AC 

Dave Hunter 
STING Send Your Love 
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72 million households 

Preys 

50 CENT_. > . 15 

LIL' JON A THE EASTSIDE BOYZ Get Low 16 

R. KELLY Thora Thong 12 

HILARY DUFF So Yesterday 10 

PHARRELL I /JAY -Z Frontini 29 

CHRISTINA AGUILERA MIL KIM Can't Fold... 18 

FABOLOUS IITAMIA So Into You 16 

LINKIN PARK Faml 14 

FOUNTAINS OF WAYNE Stacy's Mom 9 

LIMP BIZKIT Eat You Alive 19 

BEYONCE 1/MISSY ELLIOTT Fighting Temptation 10 

NELLY I/P. DIODO... Shake Ya TaiBeather 17 

JUSTIN TIMBERLAKE Senorita 10 

MAROON 5 Harder To Breathe 

BRAND NEW The Quiet Things That No One... 

BUSTA RHYMES... Light Your Ass On Ore 11 

MARIS Boys Of Summer 11 

IUOACRIS Stand Up 11 

Video playlist for the week of Sept. I -8 

David Cohn 

General Manager 

50 CENT... PI.M.P 

COLDPLAY The Scientist 

MISSY ELLIOTT Work It 

BEYONCE I /JAY -Z Crazy In Love 

EVANESCENCE Bnng Me To Lie 

EMINEM Lose Yourself 

WHITE STRIPES Seven Nation Army 

BUSTA RHYMES I Know What You Want 

AALIYAH Miss You 

KENNA free Tome 

COMMON f/MARY J. BLIGE Come Close 

R. KELLY Ignition 

NELLY Hot In Herre 

SNOOP 006G... Beautiful 

ALL -AMERICAN REJECTS Swing. Swing 

AFI Gins Not Grey 

SEAN PAUL Get Busy 

QUEENS OF THE STONE AGE No One Knows 

SUM 41 Hell Song 

METALLICA St Anger 

Video playlst is frozen this week. 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and 

titles of all pictured and send 

pics to R &R. c/o Mike Davis: 

mdavis@radioandrecords.com 

75 million households 

Paul Marszalek 

VP/Music Programming 

ADDS 

DAVID BOWIE New Killer Star 

COLDPLAY God Put A Smile Upon Your Face 

OUTKAST Hey Ya! 

PHARRELL f /JAY -Z Frontini 

Man 

EVANESCENCE Bring Me To Ice 29 

FOUNTAINS OF WAYNE Stacy's Mom 29 

BLACK EYED PEAS... Where Is The Love? 27 

BEVONCE I /JAY-Z Crazy In Love 26 

JOHN MAYER Bigger Than My Body 22 

NICKELBACK Someday 22 

STING Send Your Love 22 

DAVE MATTHEWS Gravedigger 20 

JASON MRAZ The Remedy 0 Won't Worry) 20 

JENNIFER LOPEZ Baby I Love U 19 

MAROON 5 Harder To Breathe 19 

LIZ PRAIA Why Can't I 17 

MATCHBOX TWENTY Bright Lights 16 

DIDO White Flag 13 

FUEL Falls On Me 13 

DAMIEN RICE Volcano 13 

MICHELLE BRANCH Are You Happy Now? 11 

MARY J. BLIGE UMETHOD MAN Love ®1st Sight 10 

SANTANA I /ALEX BAND Why Don't You & I? 10 

ROBERT RANDOLPH... I Need More Love 8 

WILSHIRE Special 8 

BEYONCE (/SEAN PAUL Baby Boy 7 

LIVE Heaven 7 

JUSTIN TIMBERLAKE Senorita 7 

LUTHER VANDROSS Dance With My Father 7 

AUDIOSLAVE Show Me How To Live 5 

JANE'S ADDICTION Just Because 5 

SALIVA Rest 5 

STAIND So Far Away S 

WHITE STRIPES Seven Nation Army 5 

MYA ,'i Love Is Like ... Whoa 4 

GAVIN DEGRAW Follow Through 3 

BUSTER Amsterdam... 3 

ROONEY Blue Side 2 

Video airplay for Sept t-8 

TELEVISION 

c T T 
COUNTRY MUSIC TELEVISION 

65.9 million households 

Brian Philips, Sr VP /GM 

Chris Parr. VP/Music 8 Talent 

ADDS 

MARK WILLS And The Crowd Goes Wild 

TOP 20 
PMn 

1W LW 

A. JACKSON I /J. BUFFETT It's Five O'Clock... 40 64 

TIM MCGRAW Real Good Man 29 45 

TOBY KEITH Love This Bar 28 52 

MARTINA MCBRIDE This One's For The Gods 28 42 

SMANIA TWAIN Forever And For Always 28 35 

KENNY CHESNEY No Shoes. No Shirt. No_. 27 39 

DIERKS BENTLEY What Was I Thinkin 27 30 

KEITH URBAN Who Wouldn't Want To.. 27 30 

GARY ALLAN Tough Little Boys 25 31 

BROOKS 8 DUNN Red Dirt Road 24 35 

RASCAL FLATTS I Melt 22 18 

PAT GREEN Wave On Wave 22 13 

PATTY LOVELESS Lovin' All Night 21 11 

SARA EVANS Perfect 18 5 

CHRIS CAGLE Chicks Dig It 17 5 

DWIGHT YOAKAM The Back Of Your Hand 13 14 

MONTGOMERY GENTRY Hell Yeah 13 13 

RHONDA VINCENT You Can't Take It With You 13 12 

BUDDY JEWELL Help Pour Out The Rain 12 14 

JOE NICHOLS She Only Smokes When_. 12 14 

Airplay as monitored by Mediabase 24/7 

between Aug. 31 -Sept. 6 

Jim Murphy. VP/Programming 

19 million households 

ADDS 

SARA EVANS Perfect 

MARK WILLS And The Crowd Goes Wild 

NICKEL CREEK Smoothie Song 

TOP 10 

KEITH URBAN Who Wouldn't Want To Be Me 

A. JACKSON 1 /J. BUFFETT It's Five O'Clock Somewhere 

TRACE ADKINS Then They DO 

BILLY CURRINGTON Walk A Little Straighter Daddy 

PAT GREEN Wave On Wave 

TIM MCGRAW Real Good Man 

BILLY RAY CYRUS Back To Memphis 

DIERES BENTLEY What Was I Thinkin 

GARY ALLAN Tough Little Boys 

BUDDY JEWELL Help Pour Out The Rain 

Information curent as of Sept 9. 

36 million households 

Cindy Mahmoud, VP/Music Programming 8 Entertainment 

VIDEO PLAYLIST 
FABOLOUS I/TAMIA So Into You 

GINUWINE In Those Jeans 

SEAN PAUL Like Glue 

R. KELLY Theta Thoing 

50 CENT IlSNOOP DOGG & G -UNIT PI M.P 

BOW WOW I/BABY Let's Get Down 

CHINGY Right Thurr 

BEYONCE I/SEAN PAUL Baby Boy 

YOUNG BL00DZ Damn 

LII JON & THE EAST SIDE BOYZ VYING YANG... Get Low 

RAP CITY TOP 10 
50 CENT 1/SNOOP DOGG 8 G.UNIT PIMP 

CHINGY I/LUOACRIS 8 SNOOP DOGG HOlidae In 

LIL JON & THE EAST SIDE BOYZ VYING YANG... Gel Low 

BUSTA RHYMES 8 PHARRELL WILLIAMS Light Your Ass _. 

LUDACRIS Stand Up 

YOUNG BL00DZ Damn 

OMX Where Da Hood At? 

YOUNG GUNZ Cant Stop. Won't Stop 

NELLY 1/P. BIDDY & MURPHY LEE Shake Ya Tarteather 

OUTKAST I/SLEEPY BROWN The Way You Move 

Video playlist for the week of Sept 1.8. 

TELEVISION 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

Sept 1-7 

Adults 25-54 

1 NFL Opener 1 NFL Opener 
(N.Y Jets vs. Washington) (N.Y. Jets vs. Washington) 

2 2003 NFL Showcase 2 2003 NFL Showcase 

3 CSI 3 Fox NFL Sunday Postgame 

4 Law & Order 4 CSI 

5 Law & Order (Sunday, 10pm) 5 Law & Order (Sunday, i0pm) 

6 Fox NFL Sunday Postgame (tie) Law & Order 

7 Everybody Loves Raymond 7 Fear Factor (Monday, 8pm) 
(Monday, 9pm) 8 King Of Queens 

8 King Of Queens (Monday. 9:30pm) 

(Monday, 9:30pm) 9 CSI: Miami (Monday, 10pm) 

9 Law & Order: Criminal Intent 10 Friends 

10 CSI: Miami (Monday, 10pm) (tie) Will & Grace 

Source: Nielsen Media Research 

COMING NEXT WEEK 

Tube Tops 

Recording artists get their own 

sitcoms this week, as father and son 

Master P and Lil Romeo star in 

Romeo! a new series debuting on 

Nickelodeon (Saturday, 9/13, 

8:30pm ET/PT), and Eve's new se- 

ries, aptly titled Eve, debuts on UPN 

(Monday, 9/15. 8:30pm ET/PT). 

Friday, 9/12 

Steve Miller Band. The Tonight 

Show With Jay Leno (NBC, check 
local listings for time). 

Kelly Clarkson and John Piz - 

zarelli. Late Night With Conan 
O'Brien (NBC. check local listings for 

time). 

Jessica Simpson is interviewed 

and Hurry-Up Offense perform on 

Last Call With Carson Daly (NBC, 

check local listings for time). 

Josh Kelley, The Wayne Brady 

Show (check local listings for time 

and channel). 

Saturday, 9(13 

Beck, Saturday Night Live 
(NBC, 11:30pm ET/PT). 

Monday, 9/15 

Leona Naess, Jay Leno. 

Cheap Trick, Late Late Show 

With Craig Kilborn (CBS, check lo- 

cal listings for time). 

A.R.E. Weapons, Carson Daly. 

Tuesday, 9/15 

Phil Spector is profiled on 

A &E's Biography (8pm ET /PT). 

Shelby Lynne. Jay Leno. 

Huey Lewis & The News, 
Jimmy Kimmel Live (ABC, check lo- 

cal listings for time). 

Joss Stone. Conan O'Brien. 

The Raveonettes. Carson Daly 

Wednesday, 9/17 

Beyonce. Jay Leno. 

The Folksmen. Conan O'Brien. 

Leona Naess, Craig Kilbom. 

Eve. Carson Daly 

Thursday, 9/18 

Sonic Youth and Wilco perform 

on PBS's Soundstage (check local 

listings for time). 

A &E presents In Concert: Paul 
McCartney in Red Square (9pm ET/ 

PT). 

Erykah Badu, Jay Leno. 

Thrice. Jimmy Kimmel. 

My Morning Jacket, Conan 
O'Brien. 

Blues Traveler. Carson Daly 

Heart. Wayne Brady 

-Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

Sept. 5 -7 
Title Distributor 5 Weekend STo Date 

1 Dickie Roberts: Former Child Star (Paramount) 
2 Jeepers Creepers 2 (MGM /UA) 

56.66 

$6.56 

$6.66 

$27.28 

3 Pirates O&The Caribbean ... (Buena Vista) $5.27 $281.83 

4 Freaky Friday (Buena Vista) $5.04 $97.08 

5 S.W.A.T. (Sony) $4.57 $108.78 

6 The Order (Foxy $4.43 $4.43 

7 Open Range (Buena Vista) $4.20 $49.30 

8 Seabiscuit (Universal) $3.70 $109.64 

9 Freddy Vs. Jason (New Line) $3.24 $78.34 

10 Uptown Girls (MGM /UA) $2.46 $33.58 

'First week in release. All figures in millions. 

Source: ACNielsen EDI 

COMING ATTRACTIONS: This 
week's openers include Once Upon 

a Time in Mexico, starring Antonio 

Banderas. Look sharp for recording 

artists Ruben Blades and Enrique 
Iglesias in supporting roles. The 

film's Milan soundtrack contains 

Brian Setzer's version of "Mala- 
guena." as well as tunes by Patricia 
Vanne, Marcos Loya, Juno Reac- 
tor. Manu Chao, Del Castillo, Tito 
Larriva. Chingon. co -stars Johnny 
Depp and Salma Hayak and more. 

-Julie Gidlow 
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PETERSON 
apeterson@radioandrecords.com 

NEWS /TALK /SPORTS 

The Wall Street Journal 
Radio Network 
Providing business news for regular people 

There are brand names, and then there are brand 
names. In the world of business and financial news, 
few would argue that Dow Jones & Company's daily 
newspaper, The Wall Street Journal, is in the latter cat- 
egory. 

The Wall Street Journal Radio brand name - in today's network 
Network is the audio arm of Dow radio business. 
Jones' multimedia empire. Exec. 

Director of Broadcast Services and R &R: You've been apart of The Wall 

the Wall Street Journal Radio Net- Street Journal for quitea whi e, right? 

work Paul Bell oversees and directs PB: I began with the 
news operations and business strat- Journal in the circulation 
egies for the network's program - sales department, selling 
ming, which includes The Wall Street subscriptions to college pro- 

Journal Report, The Dow Jones Money fessors, in 1979. Through 
Report and the network's 1- year -old a succession of jobs here 
daily business program, The Wall - college sales, direct -re- 

Street Journal This Morning. sponse TV, direct -mail 
An easygoing and affable sort of marketing and renewals 

guy, Bell is a relative newcomer to -I learned the whole cir- 

the network radio business, but culation and sales aspect Pau 
don't let that deceive you. Since tak- of WSJ's business. In the 
ing on responsibility for the network mid -1990s I moved over to the on- 
in 1999, he and his staff have line side of the company when 
amassed a solid list of more than 200 www.wsj.com was launched. 
affiliates nationwide. I recently chat- I headed up an internal advertis- 
ted with Bell about a number of is- ing agency for the web efforts and 
sues, including the challenges and handled PR and media relations. It 
rewards of being an independent was an interesting challenge, be- 
player - albeit with a powerful cause we were following a WSJbusi- 

ness plan that had been successful 
for over 100 years. We were trying 
to create a paid website at a time 
when it was commonly believed 
that everything online should be 
free. I was offered my current posi- 
tion in 1999, when the company de- 

cided it wanted to rethink the strat- 
egy it had had up to that point for 

having a small network radio busi- 
ness in a business of giants. 

R &R So you don't real- 

ly have a radio background? 

PB: My background is 

primarily in marketing 
and sales. When I took 
the job we identified cer- 

tain steps we could take 
to reposition our radio 
product not only with af- 

filiates, but also within 
our own company and 
with advertisers. One of 

the biggest changes, frankly, was 
giving the network a name. 

Although it has been around for 

23 years, until 1999 it wasn't called 
the Wall Street Journal Radio Net- 
work; it was just sort of loosely 
known by its component parts. By 

giving our products an umbrella to 

I Bell 
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THAT DOESN'T LOOK LIKE DODGER BLUE YOU'RE 
WEARING That's KSPN/Los Angeles host Joe McDonnell (I) hanging out 

with the L.A. Dodgers' Tommy Lasorda during a recent visit by the baseball 

legend to the studios of ESPN Radio's Los Angeles flagship. 

market them all under, it made it 
easier for advertisers and affiliates 
to understand immediately who 
we are and what we are all about. 
It also gave us the opportunity to 
begin thinking about expanding 
into other kinds of programming 
where the Journal's content could 
be valuable. 

Another thing we were able to do 
was to help advertisers identify a 

new and growing category of busi- 
ness news networks that was sepa- 
rate from traditional full- service 
news and talk networks. We were 
not alone - there was some worthy 
competition out there - but in a 

fairly short period we were able to 

get people to think of the WSJ Ra- 

dio Network as the leader in the cat- 

egory and to get advertisers to start 
thinking about the need to allocate 

a certain part of their budgets spe- 
cifically to business news program- 
ming. 

Our goal was to position our- 
selves to get a greater share of ad- 
vertisers' budgets and to get affili- 

ates and potential affiliates to see 

that the general news networks 

were doing a pretty good job of cov- 
ering business headlines, but little 
more. We showed them that WSJ 

could augment their business -news 
coverage with a significant brand 
name and at a relatively low cost. 

The early days were really about 
marketing, repositioning and selling 

the WSJ brand, so I think my back- 
ground was well suited to what we 
needed to do. 

R &R A year ago you launched your 

most ambitious project to date, the hour- 

long daily Wall Street Journal This 
Morning. What was the idea behind 

that show, and how are things going at 

the end of its first year in syndication? 

PB: We looked around to see what 
stations were being offered in the 
way of high- quality business and 
financial programming that went 
beyond the headlines, and the an- 
swer was nearly nothing. Second, 
we saw an opportunity to provide 
higher -quality information than 
anything else we saw out there, 
based on our accrts at The Wall Street 

Journal. We knew there was an abun- 
dance of WSJ material that we could 

Continued on Page 21 

SEAN HANNITY 
TUNED IN TO AMERICA 

NOW WELCOMING THE 350th AFFILIATE 

WPHT PHILADELPHIA 

350 of America's Most influential Stations 
air The Sean Hannity Show. 

For local advertising on WPHT call 610 -668 -5800 

For network advertising or affiliations call 212 - 735 -1700 

RADIONRTWORICil 
mica listens to abc 
tiwkalloyainviiniuma 

TUNED IN TO AMERICA 
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Dr. Laura could end up with 
writers cramp, if these ratings 

stories continue. \ 
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The Wall Street.... 
Continued from Page 19 

have access to, and, in an aural sort 
of way, we felt we could bring the 
Journal to life with this kind of a 

show in a way that can't be done in 

print or online. 
Our observation was, in many 

markets morning drivetime begins 
as early as 5am, and in most markets 

it's 5:30 or 6am. So we feed the show 
live at 5am ET Monday- Friday and 
then feed it again at 6, 7 and Sam. 

Every re-feed contains current infor- 

mation with an updated newscast 
inserted, so no matter what time you 
take the show, you are always get- 

ting a fresh newscast. 
As with any new talk project, you 

get it going and get up on your feet, 

then you wobble a little bit and get 
it going again. This one was no dif- 
ferent. We had a base of more than 
200 affiliates carrying our short - 
form shows, but bringing them a 

long -form show was a whole differ- 

ent thing. We're on 41 stations after 
just one year, and we have a num- 
ber of key major markets among our 
affiliates. I feel that we really have 
good traction going with the show 
now. It's a good mix of features and 
up -to-the- minute reports from our 
newsroom. 

R &R: How much do you think your 
independent status tuts helped to build 

the network? 

PB: As with all of our program- 
ming, we have been able to work 
very well with top stations regardless 
of who owns them. Radio stations 
sign up to work with us because they 
want to, not because they have to. We 

are a complete and total indepen- 
dent, with all the warts and the ben- 

efits that go along with that. 
There are occasions where being 

an independent makes for a very 
long day, but in the end I believe our 
strength is in the integrity of our 

brand and in what we are able to 
bring to a local radio station, regard- 
less of ownership. PDs, GMs and 
GSMs understand the value of the 
WSJ brand. It stands for quality, in- 

tegrity, the ability to cover any sto- 
ry and, quite often, exclusive infor- 

mation. It's a brand that stands for 

something in people's minds. 
R &R: Will there be a 24/7 WSJ Ra- 

dio Network in the future? 

"Radio stations 

sign up to work with 

us because they 

want to, not 

because they have 

to. We are a 

complete and total 

independent, with 

all the warts and 

the benefits that go 

along with that." 

PB: We are not really looking at 
that right now. It's not that we don't 
have the resources to do something 
24/7, but it's a product that would 
be incredibly labor- intensive to pro- 
duce. The real challenge would be 
to support the news infrastructure 
it would take to do it right. You'd 
also have to ask, "Would there be 
enough advertisers to support it ?" 

The ratings evidence in almost any 
given market today would probably 
suggest the answer to that question 
is no. 

I just don't think there are enough 
ratings to support a 24/7 product 
from us right now. We believe the 
future of business talk program- 
ming is in creating individual new 
programs and products that fit the 
needs of PDs and GSMs. We are 
keenly aware that stations have to 
want our programs, and they also 
have to be able to sell them. Just be- 
cause we build it doesn't necessari- 

ly mean they will come. 
R &R: You've lived through the 

events of 9111 and the recent Northeast 

blackout. What lessons has your compa- 

ny learned from these history -making 

events? 

PB: After 9/11 we were out of our 
studios and our sales offices until 
December of 2002 - that's 14 

months. One of the first things we 
did as a company after that event 
was to diversify our locations and 
decentralize our operations. We 

moved the radio newsroom to 
Princeton, NJ, where we built a 

brand -new facility, including 11 

news studios, a talk show studio 
and a control room. By making this 

move we actually doubled the size 

of our space devoted to radio news. 
I also think that while we were 

out of our offices it became sadly but 
abundantly clear to us all that, in 

some respects, the Journal itself was 
a target. Witness the slaying of WSJ 

reporter Daniel Pearl. We simply felt 

it was wise for us to have our com- 
pany represented at more, rather 
than fewer, locations and to give the 
radio network the ability to broad- 
cast from multiple locations. 

We now have four locations from 
which we can broadcast. For an in- 

dependent network, this has not 
been an insignificant investment or 
undertaking, but it was our re- 
sponse to what I think was the ma- 
jor lesson we took away from 9/11. 
In fact, during the recent blackout it 
was because of our planning over 

the last couple of years that we were 
able to continue normal operations 
at the radio network despite the 
power being off in New York City 
for up to 23 hours in some places. 

R &R: In the post -Enron scandal 

world have you seen any lessening of lis- 

tener interest in business and financial 

news? 

"We are keenly 

aware that stations 

have to want our 

programs, and they 

also have to be 

able to sell them. 

Just because we 

build it doesn't 

necessarily mean 

they will come." 

PB: There are two audiences for 
business news. One wants to know 
about Enron and WorldCom and all 

the personalities and issues sur- 
rounding the lapses in corporate 
governance, but I think the larger 
audience is made up of those who 
are more interested in hearing and 
learning more about the problem 
that we have all dealt with since 
roughly July of 2001 -a sluggish 
market for our investments and re- 

tirement portfolios. 
When it comes to business and fi- 

nancial news, people care most 
about what's in their wallets and 
what their retirement funds are do- 
ing. They still buy gas by the tank, 
not the barrel. That's why we try to 

make sure that our reports are al- 

ways talking at eye -level for regu- 
lar people who get up every day, put 
their pants on one leg at a time and 
go to work. 

R &R: What's the best part of your 

job? 

PB: I have pretty much worked 
for one company for a long time 
now, but I have never had a job with 
The Wall Street Journal that I've en- 
joyed as much as I do this one. It's 
both challenging and rewarding, 
and that is principally because of the 
people with whom I work. Through 
the events of 9/11 and the blackout 
of 2003, these are all people who 
have proven they are real thorough- 
breds, people who can just plow 
right through and get the job done 
against the odds. They are all such 
a credit to this organization, and 
they make you want to come to 
work every day. 

When you work for The Wall 

Street Journal you feel that you are all 

wrapped up in a great enterprise. I 

hear people in our business and oth- 
er businesses say, "Oh, it's just a 

grind," but for me this is anything 
but that. It's a pleasure to work 
around great people, for a great 
brand name, and to be part of mov- 
ing that brand into a whole new are- 
na. It's very satisfying. 

R &R: Fill in the blank for us: "If I 
didn't have the job I have right now, I 

would be...." 

PB: I'd probably be either the 
publisher of a small -town newspa- 
per or running a nonprofit organi- 
zation. I say that with all sincerity. I 
spend a fair amount of my non- 
working hours involved with non- 
profit groups, and I find that has a 

real special attraction for me. But if 

not that, I think I would probably be 
a hands -on publisher, sleeves rolled 
up and getting my hands dirty at a 

small-town newspaper somewhere 
in America. 

Get Your al Reality Ch9 

THE 

SHOW 
wens; caller after caller..." 

LISTEN LIVE ONLINE 

Nashville WWTN 
10.3 Share "Best in Market!" 

Men 25 -54 

Tucson KVOI 
2.0 Share "First Book!" 

Men 18 -34 

Pittsburgh WP IT 
0.4 to 2.2 Increase 

Women 25 -54 

Charleston WWJK 
0.3 to 1.4 Increase* 

Adults 25 -54 

A,baon 1M 03 vs. S9 03. AON shag nneass. F132 vs. Sp 03 

www.daueramsey.com 

HOW HEARD 

ON OVER 
(77) 

Ci9 
AFFILIATES 

0 8 GROWING! 

REEEEDS AVAILABLE: 24/1 
SYNDICATION ; BOB BDROUEI 

[877] 410-DAVE 
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STREETTA 
J _ 

LK 

Looks Like Kingston Blinked First 
AST was going to press we received word that PD 

Steve Kingston had tendered his resignation at Infinity's 

WNEW (1 02.7 Blink), reportedly over programming philoso- 

phies and management styles. The ratings -challenged station 

has been softening its musical presentation over the past few 
weeks, and rumblings of a possible format overhaul g-ow 
louder. Expect further developments. 

Dorman Sets Alarm Eight Hours Earlier 

Looks like Dale Dorman's creative begging and pleading 

I woke up with 
Dale! 

campaign really worked! The Boston radio 

legend, who left crosstown WXKS (Kiss I 08) 

after 23 years in afternoons, has resurfaced 

across the street at Infinity Oldies WODS as 

the star of The Breakfast Club With Dale 

Dorman. "Radio is all I ever wanted to do," 

says Dorman. "When I was 6, I asked my 

mom about the man in the radio, and she 

told me he was miles away, talking into a mi- 

crophone. I thought, 'That's the coolest thing,' and I still feel 

the same way." 

Citizens of Denver awoke last week to discover that 
Entercom Hot AC KALC had changed its name from 'Alice 

106" to the slightly darker "Damn 105.9." The new Damn 

name was announced at 7am by morning dudes Greg & Bo. 

"The phones went nuts!" says PD BJ Harris. "Most of the 

Damn calls were in favor of the new name, but many were 
not - a lot of parents said they wouldn't listen with their 
kids in the car." 

ó.r r. 
Dams 
T-Shirt! 

Damn! We were 

lust getting used 
to it.... 

At 9:15am, right on cue, "Concerned 
PD" Harris burst into the studio and de- 

manded to know what was going en. "I 

said stuff like, 'Hey, what's going on ?' and, 

'OK, you guys have had your fun,'" recalls 

Harris, who then unveiled the station's 

slightly less blasphemous new names: 

"105.9 Alice FM" and 'Alice 105.9." 

G.E. Smith, former bandleader on NBC's Saturday Night 

Live, has been named Musical Director for this year's NAB 

Marconi Radio Awards Dinner, taking place Oct. 2 in Phila- 

delphia. Smith will preside over a motley assortment of in- 

dustry types thrown together under the name The Formats: 

Jefferson -Pilot Radio President Clarke Brown, ABC Radio's 

Mitch Dolan and Premiere Radio Networks' Gary Krantz 
on guitar; Urban Radio Broadcasting's Kevin Wagner and 

Coastal Broadcasting's Bob Maschio on drums; Converge 

Media's John Martin on harmonica; Susquehanna's Norm 
Philips on bass; Wall Street Journal Radio Network's Ed 

Coury and Atlantic Records' Danny Buch on keyboards; 

and, o-i vocals, please enjoy the stylings of R &R Publisher/ 

CEO Erica Farber, Regent's Fred Murr, Bonneville's Bruce 
Reese and Hotchkiss Marketing Solutions' Dan Hotchkiss. 

The Programming Dept. 

Brent Alberts, PD of Citadel Classic Rock WLAV /Grand 

Rapids, is upped to Director /Operations for the cluster. 

Alberts will hang on to his daytime PD gig. 

After performing admirably in the complex and demand- 

ing ro e of interim PD, Dave Johnson is given the perma- 

nent PD nod at Cumulus CHR/Pop WZOK/Rockford, IL. 

Johnson also moves from nights into the far -cushier afternoon 

slot and ups midday goddess Jenna West to Asst. PD /MD. 

Rack) veteran Bob Laurence (no, not the Bob Lawrence 

from Pinnacle Media) is named PD of Clear Channel AC & 

Smoo_h Jazz combo KMXD & KVJZJDes Moines. 

Former KHTE & KLEC /Little Rock OM Peter Gunn re- 

surfaces as PD of Styles Media CHR/Pop WILN /Panama City, 

FL. He replaces Alan Fox, who's headed to a gig to be named 

later. 

locks Gone Wild 

Ben Harvey segues from nights at WPLY /Philadelphia to 

the same thing at Infinity's WXRK (92.3 K- Rock) /New York. 

He replaces Maze, who moved across the hall to sister 

WNEW (102.7 Blink). He hits New York 

on Sept. 15. 

Across the street at Clear Channel Ur- 

ban WWPR (Power I 05. I ), original week- 
ender Steph Lova is upped to afternoons. 

She replaces rapper Chubb Rock, whc 
shifts to overnights. 

The 'p:i' sounds 
like an 'ff.' 

Saga AC WSNY (Sunny 95) /Columbus, OH welcomes 

back Mark Bingaman, who had been away for three years 

as afternoon jock and MD. He replaces Steve Cherry, now 

the new PD of WBBQ /Augusta, GA. Bingaman previously 

spent three years at Sunny as afternoon talent, MD and 

Rrmene 
i 

Universal Music Group /Nashville names Michael Pow- 
ers Sr. VP /Promotion; Royce Risser named VP /Promo- 
tion for MCA/Nashville. 
Vince Richards adds PD duties at KTBZJHouston. 
Tom Sly named VP /COO, overseeing High Peak Broad- 
casting, Lakeshore Media, Marathon Media and Millcreek 
Broadcasting. r 
J 

Stuart Krane joins Premiere Radio Net- 
works as Executive VP /GM. 
Jefferson -Pilot names John Dimick PD 

of KSON /San Diego and Mike Vasquez 
PD of KIFM /San Diego. 

Jimmy Steal elevated to Director/Pro- 
gramming & Operations for Jacor /Dallas 
John Burkavage rises to VP /GM at WTMI -FM /Miami. 

Jimmy Steal 

/J 
Mary Catherine Sneed promoted to 
Executive VP /Radio at Summit Commu- 
nications. 
Steve Smith named PD at WQHT /New 
York. 

Clancy Woods appointed GM of WFOX/ 
Atlanta. 
Bill Struck named VP /GM of KCPX, KMXB & KUMT/ 
Salt Lake City. 

Clancy Woods 

/J 
Opryland USA and Group W Satellite Communications 
form TNNR, a new 24 -hour, satellite -delivered radio net- 

work. 
Kurt Kelly named PD at KNX -FM /Los Angeles. 
Shamrock names Eddie Esserman GM of WFOX/At- 
lanta and J.D. Freeman VP /GM of KMLE/Phoenix. 
Gary Krantz named GM at MJI Broadcasting. 

Yr) 
Richard Palmese named Executive VP/ 
Marketing & Promotion at MCA Records. 
Phil Hall named PD at KLAC/Los Angeles. 

Jack Silver promoted to PD at KSHE/ 
St. Louis. 
Rick Bisceglia promoted to National 
Singles Director at Arista Records. 

Rick Bisceglia l 

Nothing captures the '90s better 
THE HITS - POP CULTURE FADS THE EVENTS - THE STARS 

axvkkg -- -- 
$14- 

1i 

The Nineties Show 

Dave Stewart from WPLJ in New York City hosts the 
original '90s show, heard on great Hot ACs and CHRs from 

coast to coast. To satisfy your listeners' hunger for the 
'90s, plug Retro Stars into your weekend schedule. 

Custom versions for Hot AC and CHR 

ative 
adcast 
dio inc. 

(800) 322-3204 
www.retrostars.com 
info @retrostars.com 
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webmaster, leaving for a position with Radio Ink. 

Former WHHY /Montgomery, AL morning talent John 
Garrett joins the Murphy in the Morning show at WKZL/ 
Greensboro. 

And it's the end of a "Wild" era in Louisville, as "The Wild 
One," Mike Shannon, says goodbye to nights after 14 years 

and moves up to afternoons at Clear Channel CHR/Pop 
WDJX. 

Outbound 

After only three months, former WAAF /Boston afternoon 

driver Rocko exits The Buzzard Morning Show at WMMS/ 
Cleveland, leaving Tom Megalis and Rick Eberhart to per- 

form as a duet again. 

Tawn Mastrey exits middays at ABC Active Rocker 
KXXR (93X) /Minneapolis. Night jock Patrick Olsen makes 

a rush to daylight to replace her, leaving nights wide open. 

Morning co -host Dee Lee exits Urban WUSL (Power 
99) /Philadelphia. 

Cox/Tulsa GM Chuck Browning exits. Director /Sales Dan 
Lawrie is now acting GM. 

Formats You'll Flip Over 

Home Broadcasting's WKVL/Knoxville flips from 130s to 
Triple A as "West 105 -3," directly targeting Citadel's WOKI 
(The River). PD Todd Etheridge has liberally borrowed some 

of that old River flava by hiring ex WOKI personalities Derek 
Senter and Sarah McClune, 

Country KTOM /Monterey moves from its 100.7 & 100.9 

simulcast down to 92.7, replacing Rocker KMJO. Look for a 

simulcast of sister KIOI (Star 10I.3) /San Francisco to 
come to KTOM's former location. 

Gulf South CHR/Pop WZND /Dothan, AL flips to Urban 
as "105.3 The Beat." Bryant Corbitt is the new PD /morn- 
ing guy, inbound from WZHT /Montgomery, AL. Former 
morning co -host Kelly Commerford slides over to sister 

Rock WESP for middays. 

Talk Topics 

WOR Radio Network President Kirk Stirland has been 

named President of Excelsior Radio Networks, where he'll 

oversee management of Excelsior's 20 -plus programs and 

products. 

Infinity Talker WPHT /Philadelphia adds ABC Radio Net- 
works' Sean Hannity in afternoons, filling the slot previously 
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occupied by Michael Smerconish, who recently moved to 
mornings. 

KKOH /Reno, NV afternoon personality and Talk Radio 

Network syndicated host Rusty Humphries is reportedly 
headed to KVI /Seattle. However, Humphries' current em- 
ployer, Citadel, respectfully disagrees. "Rusty would like to 

depart for KVI, and we believe he is still 

under contract to us," said KKOH PD 

Dan Mason. "We hope he'll stay." 
Humphries, who has been off the air in 

Reno since last week, told ST that a 

court issued a temporary restraining 
order against Citadel last Monday, bar- 

ring it from interfering with his seeking 

work outside the market, pending a 

hearing scheduled for later this month. 

Humphries says, "My contract with 
KKOH is over. I will continue to host my 

Talk Radio Network daily syndicated show, but I will not be 

returning to the air locally in Reno." 

WGY /Albany, NY afternoon host Scott Allen Miller is the 

new morning co -host at WRKO /Boston. Miller replaces John 

"Ozone" Osterlind, who was fired last month after making 

on -air remarks suggesting that Palestinians should be "eradi- 
cated." 

Humphries, 
shown actual size. 

Condolences 

Industry vet Sherman Cohen, who programmed KRLA/ 

Los Angeles, KHYT/Tucson and KKLZ and KOMP /Las Vegas, 

died Sept. 8 after a two -year battle with multiple myeloma 
cancer. He was 53. Cohen began his career in the '70s as 

MD of KGBS /L.A. and later took similar duties at then Top 
40 KRLA. After a brief tenure as MD of KIIS /L.A., Cohen re- 

turned to KRLA as PD. Later in his career he served as PD 

of KRZZ/Wichita and XHRM (The Flash) /San Diego, where 
he debuted the industry's first Pop /Alternative station. Con- 
sultant Guy Zapoleon, who had known Cohen since the age 

of 17, told R&R, "Sherman was the brightest music mind I've 

ever encountered. He really helped mentor me, and I 

wouldn't be in radio if it wasn't for Sherman s help." Cohen 

is survived by his sisters, Lois and Anita, and four sons. 

Clint Smith, a.k.a. Scott Stevens, longtime traffic reporter 
for Clear Channel/Richmond, passed away Sept. 8 of an ap- 

parent heart attack at age 44. What is particularly tragic is 

that Stevens was in Vail, CO celebrating his seventh wedding 

anniversary. "He was one of the good guys," says Bill Cahill 

RVPP of CC's Virginia Trading Area. "He will be sorely 
missed." In 2002 Stevens was voted Best 

Traffic Reporter by the readers of Rich- 

mond magazine. 

Rob Ray, a.k.a. Robert Brickle, MD/ 
night jock at Cumulus CHR/Pop WMGB 
(B95. I ) /Macon, GA, was accidentally shot 

to death last week while shooting guns 

with a friend. Ray was only 21. His 20- 

year -old friend has been charged with in- 

voluntary manslaughter. Rob Ray 

ST Shot O' The Week 
It feels like six months since the MTV Awards, and yet 

people are still talking about that tongue -heavy kiss 

between Madonna and Britney Spears. You knew it 

was just a matter of time until some enterprising ra- 

dio station, preferably named "Kiss," used the occa- 

sion for promotional gain. Say hello to KIIS -FM /Los 

Angeles, which has proudly erected - pardon the pun - several billboards depicting the televised tonsillec- 

tomy along with its logo and the slogan "Got KIIS'd 

Lately ?" Get it? The boards are currently screwing up 

traffic in four L.A. locations. 

got HIIS'd lately? 

10 Ways To Screw Up An Ad Campaig 
by Barry H. Cohe 

Learn how your clients can out -advertise their competitors -even when they can't outspend 
them! This book shows how you can create the best ad campaign possible. 

How to write copy that sells 
How to devise promotions that drive traffic 
How to properly measure ad campaign results (and get proper attribution for the results you deliver) 
How to stay on the right side of advertising law and regulations 

"In an age when the real 'ad people' have largely been replaced by film school grads, Barry Cohen's 
combination of experience, imagination, and just plain good sense offers a welcome reminder that, yes, 
the right ad can do the right job." Ray Hoffman, ABC Radio Networks /Business Week magazine 

"Don't miss 'Ten Ways to Screw Up an Ad Campaign' if you 
want a no- nonsense, simple guide to avoiding common and 
costly advertising campaign mistakes." 

Ken & Dania Dolan, WOR Radio Network 

"It's great; I used it for talking points at a barbecue with my staff." 
Joe Pedicino, Sales Mgr, WCOH /Clear Channel, Newnan, Ga. Call R &R at 310- 788 -1625 to order. 
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SOUND DECISIONS 

Hope From Hopeless 
Take Action tour and CDs save lives through music 

With ith the anniversary of Sept. 11, 2001 upon us once 
again, many Americans are taking stock of the mental 
well -being of friends and family. The aftermath of the 
gruesome events of that day also reminds us of an on- 
going epidemic in this country: depression. While 
grieving is a healthy, natural part of life, depression is 
a completely different animal, one that requires treat- 
ment and understanding. Ironically, an independent 
label by the name of Hopeless Records is doing its part 
to help educate music fans about depression with a CD 
series and tour called Take Action. 

This past Tuesday, Sub City Records, 
a division of Hopeless that raises 
funds for various nonprofit organiza- 
tions, released the third installment in 
the Take Action series of CDs, which 
raises awareness and funds for the 
National Hopeline Network (1-800 - 
SUICIDE). 

The Forever 
Decision 

Retailing for $5.98, the 
double CD offers tracks 
from bands like Thrice, 
Poison The Well, The Atar- 
is, Thursday, Good Rid- 
dance, Rufio, Yellowcard, 
Cursive and many, many 
more. Since 1999 Sub City 
has presented three Take 
Action tours, released 22 

records and raised more than $300,000 

for charities. 
Disc one of this year's edition is a 

multimedia experience that includes a 

free copy of the book Suicide: The For- 

ever Decision by Paul Quinnett. The disc 
includes resources, petitions, access to 

an online depression -screening tool 
and QPR training hosted by actress 
Carrie Fisher (QPR teaches how to rec- 
ognize the warning signs of suicide and 
what three steps to take to save a life). 

"It's written in an informal way - 
something kids could enjoy reading 
rather than feeling like they're in 
school," says Hopeless Records Pres- 
ident Louis Posen of the book and 
multimedia content. 

"That's the whole concept behind 
the tour also: Here's a way to educate 
people in a fun environment where 
they're having a good time with 
bands they respect talking about 
something important to them." 

Launching on Sept. 11 in Minne- 
apolis and wrapping on Oct. 12 in 
Portland, OR, this year's Take Action 
Tour features a rotating cast, includ- 
ing groups like Poison The Well, 
Dillinger Escape Plan, Further Seems 
Forever, Eighteen Visions, Shadows 
Fall and Avenged Sevenfold. The Sub 
City- presented tour's sponsors in- 
clude Hot Topic, Tower Records, Et- 

nies, Alternative Press and labels 
Hopeless, Revelation, Equalvision, 
TrustKill and Epitaph. 

Beating The Odds 
According to the US. Centers for 

Disease Control and Prevention, sui- 
cide claims an average of 30,000 
American lives per year, roughly 5,000 

of which are young people. 
The Institute of Medicine 
has documented that sui- 
cide is the second leading 
cause of death for college 
students, and there are an 
estimated 650,000 hospital- 
izations each year in the 
US. related to suicide. 

The National Hopeline 
Network is managed by 
the Kristen Brooks Center. 

H. Reese Butler II founded the center 
in 1998 to provide free national access 
to suicide crisis counseling through 
the National Hopeline Network. 
Named after Butler's wife, who com- 
mitted suicide following severe post- 
partum depression, the center routes 
calls automatically to the suicide cri- 
sis center closest to the caller. 

Since its launch, the network has 
routed more than 725,000 calls, and 
this number continues to grow by 
30,000 a month. An important goal of 
the center is to eliminate the stigma 
associated with mental health prob- 
lems. 

Hopeless Records has been work- 
ing hand -in -hand with the Kristen 
Brooks Center for three years now. 
"The Take Action concept started 
when Hopeless created Sub City in 
1999 with the concept of raising funds 
and awareness for nonprofit organiza- 
tions," Posen says. "We wanted to 
take that to the road, so that was the 
beginning of the Take Action Tour, 
which started the same year." 

A Unique Opportunity 
Posen decided to launch the phil- 

anthropic Sub City Records after see- 
ing how many kids he was reaching 
through his label and punk rock com- 
pilations like Hopelessly Devoted to You, 

Louis Posen 

a 15 -track underground sampler that 
grew into a regular series for the la- 

bel. "We had just put out Hopelessly 

Devoted to You, Too, and that sold over 
100,000," he says. 

"We realized there was a unique 
opportunity to do something positive 
with the amount of people we were 
reaching, so Sub City was born. Over 
the years we've been releasing more 
records. We now have 23 records on 
Sub City, we've raised over $300,000, 

and we're on our fourth year of the 
Take Action Tour." 

Besides the Hopeline Network, Sub 
City works with a host of other chari- 
ties. Each release, whether it's a com- 
pilation or the work of a single artist, 
benefits a charity of either the artist's 
or label's choosing. 

For example, Thrice, now signed 
with Island and breaking through to 
mainstream radio with the single "All 
That's Left," released Identity Crisis in 
March of 2001 through Hopeless /Sub 
City, with a portion of proceeds going 
to Crittenton Services For Children 
and Families (www.kidsmatter.org), 
which provides residential treatment 
services for abused children and trou- 
bled adolescents. The band's July 2001 

Hopeless /Sub City release, The Illu- 

sion of Safety, benefited A Place Called 
Home (w w.apch.org), which aids at- 
risk youth. 

TAKE ACTION! 
VOLUME 3 

And a portion of the proceeds from 
Thrice's newest release, The Artist in the 

Ambulance, are going to the Syrentha J. 

Savio Endowment, which provides 
chemotherapy and other medication 
for low- income cancer patients. (A 
complete list of the charities Sub City 
works with can be found on the label's 
website, wwwsubcity.net.) 

Bands Lend A Hand 
When it comes to the Take Action 

series, Posen has no shortage of art- 
ists willing to contribute. "Over the 
years we've developed a lot of rela- 
tionships, especially with other punk 
rock labels and with bands who have 
been on different compilations over 
the years," he says. 

"There are bands who express in- 
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terest in the cause and contact us. 
Really, we wish there was more room. 
If we could afford to put out a third 
disc, we would. We definitely have 
enough submissions to do 10 CDs." 

In the case of Take Action, strong 
sales are potential lifesavers not for the 
label, but the listeners. "Sales have 
been great," Posen says. "Volume I is 

at about 60,000 scanned, and Volume 
H is over 50,000 now. The total sales 
between the two is well over 100,009, 

counting stores that don't use Sound - 
scan. It's a $5.98 retail price, so 45 

tracks is a pretty good deal." 
Posen notes that he's received tons 

of e-mails and letters from buyers 
thanking him for the CDs. "One that 
sticks out in my mind is this letter 
from a kid last year that we actually 
published after we got his permis- 
sion," he says. "He picked up the CD 
at last year's Warped Tour. 

VSUB CITY(3 
"He wrote saying that he was de- 

pressed when he got home from the 
show because he felt out of the loop 
of the audience, which was kind of 
cliquey. He put in the CD and did the 
depression screening on the enhanced 
portion of the CD. 

"He realized that he needed help 
and talked to his parents, who got him 
help. He feels a lot better and is look- 
ing to help others now by volunteer- 
ing. That was a pretty powerful letter." 

While Take Action's message is pow- 
erful, so is its music. Don't expect 
soothing sounds here. "Especially disc 
one - it's pretty aggressive," Posen 
says. "It's hardcore. I think some peo- 
ple are surprised. There's this sort of 
mainstream perception that heavy 
music causes suicide rather than pre- 
venting it. 

"This is the kind of thing that edu- 
cates the mainstream media that this 
is not what that's about. That energy 
could be spent in a very negative way 
if it wasn't spent on the music." 

A Hopeless Start 

Sub City is a relatively new label, 

but Hopeless Records will celebrate its 

10th anniversary this December. "I 

started Hopeless Records in 1993, 
kind of on a dare," Posen, 32, explains. 
"I was doing music videos for bands, 
and I was doing one for this band 
Guttermouth, who were between la- 

bels and wanted to put out a seven - 
inch. 

"During the production of the vi- 

deo they kind of dared me to release 
the record. So I bought a book called 
How to Run an Independent Record La- 

bel, read it and decided to try it out." 
After successfully releasing Gutter - 

mouth's four -song lloz on vinyl 
(Hopeless is named after the first song 
on the EP), Posen began working on 
other releases, including a music vid- 
eo compilation called Cinema Beer -Te, 

which included videos he had pro- 
duced, as well as other submissions. 

"In '95 I decided to do the label 
full -time when my eyesight started to 
decline from a retinal degenerative 
disease," says Posen, who has no vi- 
sion in his right eye and 5% normal 
vision in his left. 

"That's when we brought on our 
first staff member, and it sort of grew 
from there, from a 10x10 office with 
boxes stacked to the ceiling to more 
than 5,000 square feet with eight em- 
ployees. We're shipping more than 
400,000 records a year. 

"The U.S. distribution is nonexclu- 
sively through Koch, and we sell to 
some boutique distributors. We also 
sell direct to stores. We've been doing 
that from Day One. We have our key 
punk rock stores throughout the coun- 
try that prefer to deal directly with the 
label, so we still ship to them from 
here and customize their packages so 
they've got all the posters and in -store 
play copies and are really connected 
with the label." 

Get Involved 
Where did Posen's altruism come 

from? "I think it's a combination of 
things, but I have to attribute it partly 
to my parents and them being philan- 
thropic and getting me involved in 
volunteering," he says. 

"Clearly, my disability and the de- 
cline of my eyesight have been a part 
of my realizing you should be grate- 
ful for what you have. You should 
take control of the things you have 
control of and maybe not focus on the 
things you don't have control of. 

"Also, with the staff here, we want 
people who care about things beyond 
sales, beyond being famous or rich. 
We have a staff that's motivated in 
that way as well." 

Radio stations can easily get in- 
volved with Take Action's mission. 
"One very easy way is the PSA at the 
beginning of CD one," says Posen, 
referring to a spot featuring Poison 
The Well guitarist Ryan Primack. "It 
gets the 1- 800 -SUICIDE line out there. 

"If radio stations could talk about 
the tours and the tour websites, that 
would obviously be really helpful to 
bring kids out to the show and to the 
website, where they can learn about 
the organization and what Sub City is. 

They can make a contribution by pur- 
chasing a T -shirt or CD if they can't 
make it to the show. Radio has a huge 
opportunity to reach people; it's just 
hard to get in there sometimes." 

Indie promoter the Syndicate is 

working the Take Action CD and tour 
to college radio and specialty shows, 
but Posen says that it's hard to get 
through to commercial radio. "They 
might play the PSA or talk about it on 
the radio," he suggests. "Even one 
person doing that might save a per- 
son's life." 

The Take Action Tour kicking off on 
Sept. 11 this year was no coincidence. 
"We picked that date because two 
years ago we were definitely affected 
by the attacks in the middle of our 
tour," Posen says. "Also, if you can 
turn hopelessness into hope, that's a 

really good thing." 
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THE INDUSTRY'S NO, 1 RETAIL CHART September 12, 2003 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

2 1 HILARY DUFF Metamorphosis Buena Vista /Hollywood 126,037 -38% 

1 2 MARY J. BEIGE Love & Life Geffen 112,559 61% 

3 3 ALAN JACKSON Greatest Hits Vol.2 Arista 103,904 -8% 

6 4 BEYONCE Dangerously In Love Columbia 94,537 +30% 

4 5 NEPTUNES The Neptunes Present... Clones Star Trak /Arista 84,426 -15% 

7 6 EVANESCENCE Fallen Wind -up 82,932 +14% 

13 7 COLDPLAY Rush Of Blood To The Head Capitol 70,835 +33% 

11 8 CHINGY Jackpot DTP /Capitol 65,784 +14% 

8 9 SOUNDTRACK Bad Boys II Bad Boy /Universal 59,859 -14% 

10 10 50 CENT Get Rich Or Die Tryin' Shady /Am /lnterscope 58,884 +1% 

5 11 YOUNGBLOODZ Drankin' Patnaz So So Def /Arista 49,284 -37% 

16 12 LINKIN PARK Meteora Warner Bros. 43,909 +2% 

15 13 NORAH JONES Come Away With Me Blue Note /Virgin 42,836 -4°./0 

17 14 SOUNDTRACK Lizzie McGuire Movie Walt Disney 39,565 -1°/u 

20 15 Lll JON & THE EASTSIDE BOYZ Kings Of Crunk TVT 39,470 +2% 

21 16 GOOD CHARLOTTE Young & Hopeless Daylight /Epic 38,685 +8% 

22 17 VARIOUS Now That's What I Call Music! 13 UTV 35,899 +3% 

14 18 T.I. Trap Muzik Atlantic 34,085 -30% 

12 19 BOW WOW Unleashed Columbia 33,999 -36% 

9 20 NAPPY ROOTS Wooden Leather Atlantic 33,040 -53% 

23 21 LUTHER VANDROSS Dance With My Father J Records 32,765 -4°/u 

25 22 3 DOORS DOWN Away From The Sun Universal 32,201 -2% 

39 23 ASHANTI Chapter ll Murder IncJIDJMG 30,740 +22% 

31 24 CHRISTINA AGUILERA Stripped RCA 30,723 0% 

30 25 SOUNDTRACK Freaky Friday Hollywood 30,305 -4% 

26 26 AUDIOSLAVE Audioslave Epic /lnterscope 28,119 -13% 

38 27 SEAN PAUL Rutty Rock Vp /Atlantic 27,816 +2% 

29 28 BLACK EYED PEAS Elephunk lnterscope 27,777 -12% 

34 29 WHITE STRIPES Elephant V2 27,647 -6% 

35 30 STAIND 14 Shades Of Grey Flip /Elektra /EEG 26,874 -8% 

28 31 SHANIA TWAIN Up Mercury/IDJMG G5,738 -20% 

18 32 JUELZ SANTANA From Me To U Roc -A- Fella /IDJMG 24,891 -38"/a 

44 33 MICHELLE BRANCH Hotel Paper Maverick 24,096 +7% 

32 34 CHICAGO Soundtrack Epic 24,042 -22% 

36 35 JUSTIN TIMBERLAKE Justified Jive 23,902 -15% 

36 METALLICA St. Anger Elektra /EEG 23,196 - 
- 37 BLACK REBEL MOTORCYCLE CLUB Take Them On, On Your Own Virgin 22,997 - 
37 38 TOBY KEITH Unleashed Dream Works 22,861 -18% 

24 39 DASHBOARD CONFESSIONAL A Mark, A Mission, A Brand, A .. Vagrant 22,459 -33% 

33 40 JESSICA SIMPSON In This Skin Columbia 22,281 -25% 

49 41 MYA Moodring lnterscope 22,197 +11% 

27 42 CHER Very Best Of Cher WSM 21,255 -34% 

46 43 KELLY CLARKSON Thankful RCA 21,002 -6% 

19 44 WARREN ZEVON The Wind Artemis 20,819 -47% 

45 45 MATCHBOX TWENTY More Than You Think You Are Atlantic 20,763 -8% 

46 MAROON 5 Songs About Jane Octone/J 20,761 - 
47 FABOLOUS Street Dreams Desert Storm/Elektra /EEG 20,740 - 

41 48 KENNY CHESNEY No Shoes, No Shirt, No Problem BNA 20,669 -16% 

49 TRAPT Trapt Warner Bros. 20,127 - 
40 50 RANCID Indestructible Hellcat /Warner Bros. 20,044 -20% 

© HITS Magazine Inc. 

UN ALBUMS 

Duff Love! 

Apparently, Lizzie McGuiré s not the 
only superstar in 
town. 

Now that her 
alter ego has 
conquered the 
worlds of TV, 
movies and 
soundtracks, 
Buena Vista/ 
Hollywood teen 

pop star Hilary 

Duff adds the 
.1 

music biz to her 
list of accom- 
plishments as 

Metamorphosis 
lands at No. 1 

this week. That 
should look good 
on the old col- 
lege resume, es- 

pecially consid- 
ering that the 
Lizzie McGuire soundtrack is still No. 14. In 
your faces, Olsen twins! 

Duff leapfrogs over last week's chart -top- 
per, Geffen's hip -hop soul diva Mary J. Blige 
(No. 2). They're followed by Arista Nash- 
ville's Alan Jackson (No. 3), Columbia's Be- 

Coldplay 

yoncé (No. 4, up a whopping 30%) and Star 
Trak /Arista rap duo The Neptunes (No. 5). 

The rest of the top 10 is distinguished by 
a pair of Capitol tides, in the resurgent Cold - 
play (No. 7, up from 13 on a 33% increase) 

and persistent DTP rapper Chingy (up 11- 

8 and 14 %), who goes from "Right Thurr" 
to the "Holidae In" with the second smash 
from his freshman effort. Wind -up gothers 
Evanescence (No. 6, +14 %), Bad Boy /Uni- 
versal's Bad Borts II soundtrack (No. 9) and 
Shady /Aftermath /lnterscope gangsta 50 

Cent (No.10) round out the leaders. 

Other major upward movement is reg 

istered by a pair of VMA performers in 
Epic punk popsters Good Charlotte (No. 
21 -16) and RCA dirrtv dancer Christina 
Aguilera (31 -24). Two R &B dazzlers, Mur- 

der Inc.'s Ashanti 
(No. 39 -23, +22%) 
and A &M /Inter- 
scopé s Mya (No. 
49-41, +11 %), turn 
in double -digit 
sales increases. 

Debuts are reg- 
istered by Virgin's 
Black Rebel Mo- 
torcycle Club (No. 
37) and Octone /J 
Rec -ords' Maroon 5 (No. 46). 

Chingy 

Next week: Look for Aware/Colum- 
bia's John Mayer, who appears a lock for 
No. 1, and Warner Bros.' Seal, returning 
after almost a five -year absence. 
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26 GOING FOR ADDS 
September 12, 2003 

Party On 
Another summer has passed, and school is back in session. But 

that doesn't mean that the party is over (in fact, for many college 
students, it has just begun). Next week record labels are out to get 
the festivities started right with a 

mix of both renowned artists and 
relative newcomers. 

Wyclef Jean has been bringing 
the party vibe since his early days 
with The Fugees, and next week 
he continues to turn up the heat. 
"Party to Damascus" is Jean's lat- 

est, the first cut from his upcom- 
ing album Preacher's Son. The CD, 
scheduled to arrive in stores on 

Oct. 28, is his first with his new 
label, J. None other than Missy El- 

liott is featured on "Party," but she's not the only high -profile guest 
on the album. U2's The Edge, Timbaland, Scarface, Prodigy from 
Mobb Deep, Trick Daddy, Redman, Santana and Aretha Franklin are 
just some of the many superstars who lend their talents. As for "Par- 
ty to Damascus," it goes for adds at Rhythmic and Urban next week. 

Meanwhile, R.E.M. are ready to celebrate their longevity in the 
music business with the release of their greatest hits CD In Time: The 

Best of R.E.M., 1988 -2003. To gamer attention for the momentous al- 

bum, the band is Going for Adds at Hot AC, Rock, Alternative and 
Triple A with "Bad Day." Tun Hope directed the clip for the single, 
which should be appearing on video outlets now. The band played 
at the world- famous Hollywood Bowl in Los Angeles on Wednes- 

day, Sept. 10, and their tour will 

visit markets in the West, Mid- 
west and South through late Sep- 

tember. As for the album, it drops 
in stores Oct. 28. 

Brooks & Dunn get the Long- 

est Song Title of the Week award 
for "You Can't Take the Honkv 
Tonk Out of the Girl." The track, 

Going for Adds at Country this 
week, is the second offering from 

Kix Brooks and Ronnie Dunn's 
latest album, Red Dirt Road. The 

duo, who came together in Nashville in 1988, have been nominated 
in four categories for this year's CMA Awards - Entertainer of the 
Year Vocal Duo of the Year, Song of the Year and Video of the Year. 

The ceremony will take place Nov. 5, and Brooks & Dunn will be per- 
forming on the show as well. If you miss that performance, you can 
check out the parr when they appear on The Today Show Nov. 25. 

If you're a hip -hop fan, you may be more familiar with the voice 
of up-and-corner Kelis than you think. She entered the scene in a 

big way when she provided the vocals for 01' Dirty Bastard's party 
classic "Got Your Money." Next week she enters the fray at Rhyth- 
mic and Urban with the Neptunes -produced "Milkshake," a sneak 
peek at her forthcoming album, which is slated for an October re- 

lease. Kelis' unique name comes from a combination of her parents' 
names: Her father, a Pentecostal 
minister, was named Kenneth, 
and her mother, a children's 
clothes designer, was named Ive- 

liss. 

Motion City Soundtrack take 

a freaky look ahead with "The 
Future Freaks Me Out," which is 

Going for Adds at Alternative. 
Their current project is titled I Am 

the Movie, and singer Justin Pierre 
has this to say about songwriting: 
"I think of a person's head as a 

projector that is constantly viewing and creating home movies of 

their past, present and future. Not necessarily what happened, but 
how they remember or envision things happening, a combination 
of reality and daydream." MCS are living the dream and at the same 

time facing the reality of an intense road tour: They finish shows in 

California and Nevada this week, then they'll make their way across 
Southern states during the rest of the month. in early October they'll 
hit the East Coast and Canada, and by month's end they will be in 

the Pacific Northwest. - Mike Trias 

. GoingFaoldds 

Wyclef Jean 

Brooks & Dunn 

r. 
b Íb Ili 
-- tr 

` 
7~' ` 

1111P 

Motion City Soundtrack 

Week Of 9/15/03 

MVP fISTAGGA LEE Roc Ya Body Mic Check 1,2 

(Casablanca /Universal[ 

O.A.R. Hey Girl (Laval 

CHR/RHYTHMIC 

BLAGUE I'm Good (Elektra/EEG) 

KELIS Milkshake (Star Trak /Arita) 

LOON fIMARIO WINANS Down For Me 

(Bad Boy /Universal) 

WYCLEF JEAN MISSY ELLIOTT Party To Damascus (J) 

URBAN 

BABY BASH Suga Suga (Universal) 

BLAQUE I'm Good (Elektra /EEG) 

BOO YA TRIBE fIMACK 10 Bang On (Saninjay) 

KELIS Milkshake (Star Trak/Arista) 

LOON fIMARIO WINANS Down For Me 

(Bad Boy /Universal) 

WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus 

URBAN AC 

ARETHA FRANKLIN Wonderful (Arista) 

KALVIN BISHOP Tell Me It's Alright (Mokah) 

COUNTRY 

BROOKS & DUNN You Can't Take The Honky Tonk Out 

Of The Girl (Arista) 

GENE WATSON New Woman (Intersound) 

AC 

CELINE DION Stand By Your Side (Epic) 

HOT AC 

R.E.M. Bad Day (Warner Bros) 

THORNS Blue (Aware/Columbia) 

SMOOTH JAZZ 

DAVID BENOIT Watermelon Man /GRP /VMG) 

DEBORAH RESTO Let Him Hear My Heart (Latin Cool) 

G -FIRE Passin' Thru (Boosweet) 

KEN NAVARRO Bringing Down The House (Shanachie) 

SPYRO GYRA Cape Town Love (Heads Up) 

VAN MORRISON Once In A Blue Moan (Blue Note) 

ROCK 

AUDIOSLAVE I Ani The Highway (Epic) 

R.E.M. Bad Day (Warner Bros.) 

ACTIVE ROCK 

AUDIOSLAVE I Am The Highway (Epic) 

ALTERNATIVE 

AUDIOSLAVE I Am The Highway (Epic) 

MOTION CITY SOUNDTRACK The Future Freaks Me Out 

(Epitaph( 

R.E.M. Bad Day (Warner Bros.) 

ROONEY I'm Shakin' (Geffen) 

TAKING BACK SUNDAY You're So Last Summer (Victory' 

TRIPLE A 
BEN TAYLOR BAND Day After Day (Iris) 

CHIP TAYLOR & CARRIE RODRIGUEZ Don't Speak In 

English (Lonstar) 

ELVIS C O S T E L L O Still (Deutsche Grammophone/ 

Universal Classics) 

LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway) 

MOJAVE 3 Bill Oddity (4AD /Beggars Group) 

OH SUSANNA Oh Susanna (NettwerkAmerica) 

R.E.M. Bad Day (Warner Bros.) 

ROBBER FORD Keep On Running (Concord) 

RUFUS WAINWRIGHT I Don't Know What It Is 

(DreamWorks) 

SAM BUSH & DAVID GRISMAN Hold On We're Strummin' 

/Acoustic Disc) 

SINEAD O'CONNOR She Who Dwells (Vanguard) 

SUSAN TEDESCHI Wrapped In The Arms Of Another 

(Tone -Cool /Artemis) 

THIRD EYE BLIND Crystal Baller (Elektra/EEG) 

THORNS Blue (Aware /Columbia) 

THRILLS One Horse Town (Virgin) 

VARIOUS ARTISTS Brazilian Groove (Putumayo) 

ZIGGY MARLEY Dragonfly (Private Music) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmaffek 'radioandrecords.com. 
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VP /Programming, Texas for Re- 
gional Mexican and Spanish AC; 
Regional VP /Programming, West - 
em Region Eleazar Garcia; and J.D. 

Gonzalez, Regional VP /Program- 
ming for Tejano & Hip -Hop in han- 
dling the research needs for all of 
HBC's stations. 

Meanwhile, Plasencia told R &R 
that the company's Regional VP/ 
Programming, East Coast position 
is still open and that WAMR /Miami 
Director /Programming Tony Cam- 
pos is one of several candidates for 
the post. Sources have told R &R 
that Campos was assuming those 
duties, which involve the oversight 
of HBC's FM stations in New York 

and Miami. 
Across the country in Los Ange- 

les, Thomas McSweeney has been 
promoted from VP /Western Re- 

gional Director of Sales to VP /Sta- 
tion Manager for the five- station 
L.A. cluster. In his new role 
McSweeney will oversee Spanish 
AC KLVE, Spanish Oldies simulcast 
KRCD & KRCV, Talk -heavy Re- 

gional Mexican KSCA and Spanish 
Oldies /Sports Talk KTNQ. 

McSweeney takes duties previ- 
ously held on an interim basis by 
HBC COO Gary Stone, who said, 
"Thomas has earned this promotion 
based on his performance as Direc- 
tor of Sales for our station group in 
Los Angeles. With 10 years' experi- 
ence working at HBC, he has distin- 
guished himself among his peers. I 

look forward to Thomas' continued 
positive influences on sales and his 
new role working with all depart- 
ments in Los Angeles." 

McSweeney said, "I'm excited to 

take on the challenge of the position 
of Station Manager in Los Angeles. 
As the dominant Spanish -language 

radio group, our goal is to deliver 
the best radio product for our listen- 
ers, as well as the best vehicle for our 
advertisers' messages. There is no 
doubt in my mind that, with the su- 
perior talent we have on -air and our 
skilled and experienced personnel 
in every department, we will con- 
tinue to achieve the very high goals 
we have set for ourselves." 

Concurrent with McSweeneÿ s 

promotion, KISF & KQMR /Las Ve- 

gas PD Jose Santos has accepted a 

similar position with KSCA. Santos 
takes programming duties from 
Garcia, who also serves as KSCA's 
OM. 

HBC /Las Vegas GM Dana De- 
merjian told R &R that Jose Elias 
Cruz is overseeing KISF and Ramon 
Lopez is handling KQMR until a de- 
cision is made on a permanent re- 

placement for Santos. - Jackie Madrigal 

Additional reporting by Adam Jacobson. 

Jeff Z 
Continued from Page 1 

Since he took over as interim PD, 

ratings 25-54 are already up from 4.4 

to 4.9. He's one of the brightest and 
best young PDs out there. We're 
thrilled to have him on board." 

Regional VP /Market Manager 
Andrew Rosen said, "It is tremen- 
dously gratifying to sec Jeff develop 
into a great leader. I am confident he 
will guide'KTU to new heights of 
excellence." 

Prior to joining 'KTU in 1996 as 
Music & Programming Coordinator 
Jeff Z worked at The Box music - 
video channel in Miami. He started 
his career in 1995 as a promotions 
intern at WHTZ /New York. 

"'KTU has been my family for the 
past seven years, and I am excited 
to continue to work with the most 
talented and impressive team in ra- 
dio today," said Jeff Z. "They have 
been extremely supportive of me 
the past couple of months, and I am 
confident that by working as a team 
we will continue to bring listeners 
the best dance music in the Tri-State 

area." 

Edgar 
Continued from Page 15 

Before to coming to Indianapolis, 
Edgar spent 81/2 years at WBZZ/ 
Pittsburgh, where he rose through 
the ranks from Production Director 
to PD. He started his career in his 
hometown of Washington, DC, 
where he spent six years at WAVA 

and at the former WBSB (B104) /Bal- 
timore. 

Edgar now seeks a replacement at 
the station he built, WNOU. He said, 
"I need someone with a creative 
mind who lives and breathes pop 
culture and is all about what's hap- 
pening now -get it ?" Submit T&Rs 
to Edgar at Emmis Communica- 
tions, 40 Monument Circle, Suite 
600, Indianapolis, IN 46204. 

galena 
Continued from Page 1 

When Kalusa arrives in L.A., Erik 
Braverman will become Operations 
Director for ABC Radio's News/ 
Talk KABC -AM /Los Angeles. 
Braverman is PD of KABC and had 
been overseeing programming at 
KSPN since its January 2000 launch. 
Though Braverman will focus his 
full attention on KABC, he will con- 
tinue to be available to KSPN in a 

consulting and advisory capacity. 
Kalusa told R &R, "I have truly 

enjoyed working with [GM] Larry 
Bastida and [OM] Chris Baker here 
in Oklahoma City for the past six 
years. Now it's on to the opportunity 

and challenges ahead at KSPN, 
where a great foundation has al- 
ready been set by [ABC Radio /Los 
Angeles President /GM] John 
Davison and Erik Braverman. In a 

city filled with thousands of enter- 
tainment choices, KSPN'sdaily mis- 
sion will be to provide L.A. with the 
most in -depth sports coverage and 
most interesting radio forum for 
sports discussion." 

Kalusa began his broadcast career 
in 1979 at KJQN /Ogden, UT. Over 
the next two decades he held pro- 
gramming and on -air positions in 

Salt Lake City; Reno, NV; and San 
Diego before joining Citadel /Okla- 
homa City in 1997. 

Moore 
Continued from Page 3 

until he gets back." Moore expects 
House to return sometime this 
month; Moore will head to Portland 
shortly after that. 

Moore has been WSIX's PD since 
March 2000. Prior to that he spent 10 

months as PD of Clear Channel's 
WWYZ/Hartford, four years as PD 
of W WKA /Orlando and 18 months 
as PD of KYNN /Omaha. 

Senate 
Continued from Page 1 

to allow TV companies to reach 
more than 35% of the national audi- 
ence - an action that prevents the 
commission from moving forward 
with its 3 -2, party-line vote to in- 

crease the TV cap. 

The provision was tacked on to 

the $38.4 billion annual spending bill 

for the FCC and the Commerce, 
State and Justice departments, as 
well as the Environmental Protection 
Agency. Viacom -owned CBS, as 
well as News Corp.'s Fox network, 

are both above the 35% cap. "1 think 
that this FCC cross- ownership rule 

could have very damaging effects on 

the diverse voices," Sen. Patty 
Murray told Reuters. 

The action by the Senate Appro- 
priations Committee didn't sit well 

withSen. John McCain, who said 
that he was "greatly dismayed that 
the Senate Appropriations Commit- 
tee has chosen to usurp the jurisdic- 
tion of the Senate Commerce Com- 
mittee," of which he serves as 
Chairman. 

"l have never supported the use 
of the appropriations process to leg- 

islate policy," McCain said, and it is 

especially disappointing to see this 

misuse of the appropriations pro- 
cess when the Commerce Commit- 
tee has sent a bill to the floor that 
would address the precise issue 
added to today's appropriations bill." 

On June 19, two weeks after the 
FCC's new ownership rules were 
approved, the Senate Commerce 
Committee approved a bill that 
would revoke significant portions of 
the rules. 
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From The Station 
That Gives You Gas 
With gas prices at astronomical levels, gas promotions 
are once again the rage 

You could feel it coming. As the summer drew to a 
close and Labor Day loomed, consumers across the 
country watched in horror as gas prices began to climb 
to ridiculous levels. The West Coast was hit especially 
hard, where the official story was that a pipeline be- 
tween California and Arizona had somehow ruptured. 

Against their will, I am sure, the 
gas companies were forced to pick 
prices seemingly at ran- 
dom and post them on the 
giant signs overlooking 
the freeways. First, the 
mythical $2- per -gallon 
barrier was broken. Once 
that happened, it was rel- 
atively easy to get to $2.15, 

$2.20, etc. In some areas 
the price hovered at $2.99 

per gallon, making it easy Dylan Sprague 

for people to enjoy their Labor Day 
holiday - at home. 

That's when enterprising radio 
stations once again got creative and 
tooka stand against high prices while 
helping themselves promotionally in 
the process. Here are a few examples 
of good gas promotions. 

Imaging Is Everything 

Other than giving gas away for 
free, the next great hook is getting the 
price down to match your dial posi- 
tion. Obviously, the lower your dial 
position, the better. Recently, when 
the first wave of price hikes began, 
Clear Channel's WKST (96.1 Kiss 
FM) /Pittsburgh managed to negoti- 
ate a price of % cents per gallon. 

"We approached one local gas 
station and traded out the cost 
above that 96 cents figure," says 
Asst. PD /MD Dino Robataille. 
Both parties agreed to a set total 
price, which dictated how long the 
promotion would last. 

"The line of cars didn't end for 
four hours," says Robataille, who, in 
a nice added -value segment, was 
joined by all of the station's person- 
alities, who came out to personally 
pump listeners' gas. 

AtSusquehanna's W W WQ (Q100)/ 
Atlanta, the team threw together a 

last -minute campaign starring a char- 
acter called Gasman. "He was this 
disgruntled superhero who was up- 

set that he didn't have a cape and that 
his outfit was a little too tight and 

constrictive," says OM/ 
PD /afternoon guy Dylan 
Sprague. "He also didn't 
feel like he got a big 
enough intro." 

Q100 actually had a dif- 
ferent promotion sched- 
uled for the Labor Day 
weekend but decided to 
scrap it and instead threw 
together its gas -giveaway 

campaign at the very last minute. 
Pulling together its vast resources, 
the station gave away packages of 
$100 gas cards and Taco Bell food for 
the road every hour all weekend, be- 
ginning Friday at 5pm and running 
all the way through Monday night. 

"The fun part was definitely the 
promos and the imaging of Gasman, 
because he sounded funny on the 
air," says Sprague. "He would come 
on and save the day. 'If there's one 
thing I know, it's gas,' he'd say. Our 
Imaging Director, Andy West, made 
him sound kind of like Professor 

"We only had to 

call the cops once, 

because of a man 

who refused to admit 

that he cut: the line 

and decided to park 

his car in the middle 

of the line," 
Shawn Novatt 

Frink from The Simpsons. The way 
gas prices are, the response was huge, 
and it was fun to do." 

K.I.S.S. Mindset 
Clear Channel's WAEB (B104)/ 

Allentown incorporated its gas give- 
away into its morning show. "We've 
had an ongoing promotion for a 

couple of months where we quali- 
fied people by giving them the op- 
portunity to win 'Ken Matthews 
Gives You Gas' T- shirts - the de- 
sign is the B104 bee pumping gas," 
says PD Laura St. James. 

"The grand prize is $104 in free gas- 
oline, plus we're making the free gas 

part of our At -Work Network visits." 
Gas cards were popular in Lan- 

sing, MI, where Mac- 
Donald Broadcasting's 
WHZZ (Z101.7) blew out 
$25 Speedway cards all 
weekend. "We're of the 
K.I.S.S. mindset, so we 
kept it pretty simple with 
the Z101.7 Gas Relief Win- 
ning Weekend," PD Dave 
B. Goode says. 

"We were hanging on to 
some cards from the very 
beginning of the summer that a pro- 
motional partner had purchased for 
us. We had given them out on the 
morning show before Memorial Day, 

when prices were high back then. 
Foreseeing another weekend of astro- 
nomical price jumps at the pump, we 
planned this promotion." 

Goode says gas prices jumped 15 

cents per gallon in the Lansing area 
just before the Labor Day weekend, 
so he also had incredible response 
from his audience. He says, "We 
could've gone the human gas relief 
route, too, but we try to be a little 
more mature than the other goofballs 
in town - note the word try!" 

'A Killer Promotion' 

Some of the so -called goofballs in 
the format did go the human route - though not in the way you think. 
Sadly, there were no free cases of Gas - 
X involved in their promotions. Get- 

ting personnel to man the pumps and 
giving away gas or pumping it at a 

slashed rate worked for several sta- 

tions, and some even got suckers - 
sorry, sponsors -to pay for the gas 
or make up the difference. 

"We teamed up with Pepsi and a 

local convenience store chain for Free 
Gas Fridays every Friday for a 

month," Clear Channel's WKXJ (98- 

1 KissFM) /Chattanooga, TN PD 
Tommy "Chuck" says. 

"You had to listen Friday at 4pm 
to find out where we were going to 
be, and we made $10 in gas available 
to the first 98 people who 
sampled the new Pepsi 
product and put a KissFM 
sticker on their car. Pepsi 
paid for the gas, and we 
got a killer monthlong 
promotion out of it." 

Cox's WBLI /Nassau- 
Suffolk held its Kiss My 
Gas 3 promotion on the 
Friday before Labor Day. 

"We've actually done it 
four times this year," WBLI morning 
show producer Shawn Novatt says. 
"On April 1 we called it April Fuel's 
Day. That time we gave away up to 
$10 in free gas. 

"The other three times we lowered 
the price to $1.06 per gallon - which 
was almost half price this weekend - for 106 minutes, and all they need- 
ed to do to get the cheap gas was to 
have a WBLI bumper sticker or win- 
dow decal on their car." 

Although gas promotions sound 
relatively simple, Novatt says giving 
it away requires a lot of manpower. 
"You need to have staff everywhere - at the front of the line, midline and 
at the back of the line, all packed with 
station stickers. There needs to be 
staff at every pump to help move the 

cars along and to ensure 
that the sticker is indeed 
stuck on the car." 

And, of course, there 
are always the gas hogs 
who spoil things for ev- 
eryone. "We only had to 
call the cops once, because 
of a man who refused to 
admit that he cut the line 
and decided to park his 
car in the middle of the 

line," Novatt says. "Funny, yet scary 
stuff." 

with a price of $1.49 per gallon, of- 
fered by a station in Binh Run, MI, 
in our metro area, about halfway be- 
tween Saginaw and Flint. 

"Andrew took over the gas station 
on Tuesday afternoon from 4 6pm, 
offering WIOG's Cheapest Gas in 
America. The spectacle of the sign 
reading $1.49 as the stations across 
the street maintained prices of $1.89 

and $1.92, along with the hundreds 
of cars backed up on the exit ramp 

and onto southbound I -75, 

was featured live on the 
5:30pm and 6pm news- 
casts on our ABC and 
NBC affiliates. 

"By the way, we apolo- 
gize to Mike Edwards and 
our Citadel brethren at 
WSSX /Charleston, SC for 
having to knock their fine 
city off the map in all of its 
economical petroleum 

Page Ni 

Laura S t. James 

Gas Wars 

Gas wars don't always have to be 
between filling stations that are 
across the street from each other, as 
proven by PD Mark Anderson and 
the crew at Citadel's WIOG /Sagi- 
naw, MI, who set up a contest where 
area stations fought for the title of 
Lowest Gas Price in America. 

After seeing a Charleston, SC gas 
station with a price of $1.52 per gal- 
lon featured on the news as the place 
with the least expensive gas in the 
U.S., Anderson's station jumped into 
the fray early, kicking off its promo- 
tion the Tuesday before the holiday 
weekend. 

"That morning WIOG's Andrew Z. 

in the Morning hit the air with a goal 
of offering the cheapest gas in the na- 
tion," Anderson says. "Andrew host- 
ed a bidding war for about four 
hours. Gas stations across the region 
outbid each other until we came up 

enaber 

glory" 

Not Rocket Science 

The sick and twisted Paige Nien- 
aber, VP /Fun -N -Games for Clifton 
Radio and Clifton Promo Ranch, 
promotionally consults both WIOG 
and CKRA (96X) /Edmonton, Alber- 
ta, which, he says, threw together a 

last -minute gas promotion that got 
such a huge response, it ended up 
basically shutting down an entire 
section of the city. 

"We could've gone 

the human gas relief 

route, too, but we try 

to be a little more 

mature than the 

other goofballs in 

town - note the 

word try!" 
Dave B. Goode 

"The station held a bidding war 
that got one service station owner to 
agree to sell gas for 59.5 cents a liter 
[Canadian talk] down from 79.5 - 
that's a hell of a discount," Niena- 
ber says. 

"They bannered the entire block, 
and station people were cruising 
the lines of cars on their Segways. 
The TV stations descended upon 
them in droves, and 96X also had 
'listeners' calling all the other radio 
stations, trying to get them to men- 
tion the bit." 

Nienaber stresses that it's impor- 
tant to keep certain things in mind 
when planning a promotion like this. 
"It is possible to overthink things," 
he says. "You can always find a rea- 
son not to do something, and this is 

not rocket science." 

Special thanks to Associate Radio Ed- 

itor Keith Berman for his assistance in 

preparing this story. 
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CALLOUT AMERICA® song selection is based on the top 25 titles from the R &R CHR /Pop chart for the airplay week of August 18 -24. 
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H* = Hit Potential ® 

ARTIST TITLE LABEL(S) 

CNR /POP r 
TOTAL AVERAGE 

FAVORABILITV ESTIMATE (1 -5) 

TW LW 2W 3W 

DEMOGRAPHICS 

WOMEN WOMEN WOMEN 

12 -17 18 -24 25 -34 

REGIONS 

MID 
EAST SOUTH WEST WEST 

BLACK EYED PEAS Wnere Is The Love? (A &M/lnterscopel 3.94 3.98 3.92 3.94 96.3 26.0 4.16 3.84 3.82 4.04 3.76 4.04 3.93 

NELLY f /P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy /Universal) 3.92 3.84 3.71 3.67 91.4 20.0 4.19 3.94 3.59 4.08 3.76 3.86 3.97 

MYA My Love Is Like...Whoa (A &M /lnterscape) 3.88 3.86 3.74 - 88.3 21.4 4.18 3.74 3.68 3.92 3.68 3.92 4.00 

Hf' BEYONCE' fISEAN PAUL Baby Boy (Columbia) 3.85 - - 88.0 17.7 3.96 3.87 3.70 3.83 3.65 4.03 3.92 

H* 50 CENT P.I.M.P. (Shady /Aftermath /lnterscope) 3.84 3.82 3.79 3.89 96.6 30.9 3.99 3.74 3.79 3.83 3.75 3.86 3.93 

1/4 BOW WOW Let's Get Down (Columbia) 3.84 - - - 90.9 19.1 3.97 3.81 3.72 3.87 3.71 3.79 3.98 

FABOLOUS fITAMIA Into You (Desert Storm /Elektra/ffG) 3.82 3.88 3.83 3.84 86.6 21.7 3.89 3.90 3.66 3.74 3.78 3.94 3.83 

LUMIDEE Never Leave You - Uh Ooh, Uh Ooahl (Universal) 3.81 3.84 3.71 3.76 94.0 27.4 3.88 3.81 3.73 3.90 3.69 3.80 3.85 

LIL' KIM f150 CENT Magic Stick (Queen Bee /Atlantic) 3.80 3.70 3.63 3.75 95.4 32.6 3.86 3.90 3.63 3.85 3.70 3.66 3.99 

EVANESCENCE Briny Me To Life (Windup) 3.79 3.75 3.68 3.73 89.4 29.7 3.79 3.76 3.82 3.96 3.83 3.85 3.51 

BEYONCE' fIJAY Z Crazy In Love /Columbia) 3.78 3.79 3.83 3.86 98.0 40.9 3.87 3.64 3.82 3.88 3.70 3.74 3.79 

CHINGY Right Thurr (DTP/Capitol) 3.78 3.77 3.67 3.75 96.0 28.9 3.92 3.77 3.64 3.88 3.60 3.67 3.97 

MICHELLE BRANCH Are You Happy Now? (Maverick /Warner Bros.) 3.73 3.66 3.65 3.64 86.0 24.6 3.81 3.72 3.66 3.76 3.95 3.64 3.54 

MATCHBOX TWENTY Unwell (At /antic) 3.73 3.62 3.56 3.59 86.9 27.1 3.68 3.74 3.77 3.70 3.71 3.80 3.70 

H GINUWINE In Those Jeans (Epic) 3.72 3.78 3.79 3.73 86.9 29.1 3.98 3.61 3.55 3.68 3.65 3.69 3.87 

SIMPLE PLAN Addicted (lava) 3.69 3.68 3.65 3.61 84.6 26.3 3.84 3.68 3.55 3.71 3.81 3.68 3.54 

THALIA f /FAT JOE I Want You (EM/Latin/Virgin) 3.68 3.69 3.61 3.68 87.4 21.7 3.68 3.76 3.59 3.76 3.53 3.64 3.77 

ASHANTI Ruck Wit U IAwww Baby) (Murderinc./IDJMG) 3.66 3.65 3.62 3.75 99.1 34.9 3.65 3.72 3.60 3.74 3.49 3.69 3.71 

JASON MRAZ The Remedy II Won't Worry) (Elektra/fEC) 3.65 3.70 3.62 3.48 80.0 23.7 3.63 3.77 3.55 3.70 3.57 3.87 3.44 

CHRISTINA AGUILERA MIL' KIM Can't Hold Us Down (RCA) 3.64 3.62 3.51 3.53 81.7 18.3 3.69 3.56 3.69 3.77 3.36 3.71 3.72 

KELLY CLARKSON Miss Independent (RCA) 3.58 3.53 3.46 3.48 98.3 36.0 3.65 3.45 3.64 3.56 3.70 3.58 3.46 

GOOD CHARLOTTE Girls & Boys (Daylight /Epic) 3.58 3.62 3.54 3.39 81.7 22.6 3.72 3.55 3.45 3.62 3.74 3.69 3.26 

UNCLE KRACKER fIOOBIE GRAY Drift Away (Lava) 3.54 3.51 3.43 3.48 87.7 29.1 3.40 3.46 3.75 3.84 3.46 3.39 3.47 

3 DOORS DOWN Here Without You (Republic /Universal) 3.54 - - - 71.4 22.0 3.49 3.47 3.64 3.49 3.71 3.58 3.35 

HP, SALIVA Rest In Pieces (lsland /IDJMG) 3.53 3.55 3.57 3.54 66.0 17.1 3.65 3.57 3.40 3.41 3.53 3.63 3.55 

SANTANA fIALEX BAND Why Don't You & I (Arista) 3.50 3.51 3.53 3.50 75.4 22.0 3.47 3.49 3.52 3.56 3.39 3.58 3.44 

JUSTIN TIMBERLAKE Senorita (Jive) 3.47 3.49 3.31 3.26 81.1 20.3 3.65 3.36 3.39 3.54 3.35 3.52 3.47 

MAROON 5 Harder To Breathe (Ottone /J) 3.45 3.34 3.30 3.21 68.0 21.7 3.58 3.30 3.49 3.37 3.51 3.63 3.27 

CALLOUT AMERICAN 

HOT SCORES 
BF A.v MOAT Ac.4.1rPORA 

is a big week for Columbia 
Records as two of its songs debut in 

the top five and another posts solid 
first -week scores. 

First off, Beyoncé debuts at No. 4 

with "Baby Boy," featuring Sean 
Paul. The song ranks sixth with 
teens, fourth among women 18 -24 

and 10th with women 25-34. 

Then there's Bow Wow, who has 
already tested big at CHR /Rhythmic 
and Urban with "Let's Get Down," 
entering Callout America at No. 5. 

The song has tested well with worn - 
en in all formats and ranks No. 7 

with teens, ties for sixth with worn - 
en 18 -24 and is No. 8 with women 
25-34. 

And, for good measure, The 
Ataris claim a top 10 ranking with 
women 25-34 in their first week with 
their rendition of Don Henley's "The 
Boys of Summer." 

Interscope /Geffen /A &M also 
scores a big week as Black Eyed Peas 
remain at No. 1 with "Where Is the 
Love ?" (A &M /lnterscope). Mean- 
while, Mya rises to No. 3 with "My 
Love Is Like ... Whoa" (A &M /Inter- 
scope). "Whoa" ranks second with 
teens. 

50 Cent also scores for the Inter - 
scope /Geffen /A &M staff as he ties 
for the No. 4 spot with "P.I.M.P." 
(Shady /Aftermath / Interscope). The 
song ranks fourth with teens and 
women 25 -34. 

You can view Callout America 
each week on the web at 

www.bullsi.com, thanks to R &R's 
partnership with Bullseye Research. 
This week's password is walk. 

Total sample size is 350 respondents with a +/ -5 margin of error. Total average favorability estimates are based on a scale of 1 -5 (1= dislike very much, 5 =like very much). Total familiarity represents the total 
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in 

print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R &R's CHR /Pop chart. Sample composition is based on females aged 12 -34, who respond favorably to a CHR/Pop musical 
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau -Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte, 
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los 

Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle. Spokane, Tucson. 

61 % of 
radio stations are drastically 
under -performing in sales* 

*but that probably doesn't include you. 

It's a great time to start your "do differently" plan 
in sales no matter how well you're doing. 

Special 2004 rates are in effect if you start NOW! 

Mark Ross Enterprises, Inc. 233 Needham Street Radio Plaza /5th Floor Newton, MA 02464 

Irwin 
Pollack 

1 Nn.dnem aK IcaM m ., and 

(617)928 -1910 
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ARTIST TITLE LABELISI 

BLACK EYED PEAS Where Is The Love? (A &M /lnterscope) 

NELLY f /P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy /Universal) 

CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 

BEYONCE' fIJAY Z Crazy In Love (Columbia) 

JUSTIN TIMBERLAKE Senorita (Jive) 

CHINGY Right Thurr (DTP /Capitol) 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 

MICHELLE BRANCH Are You Happy Now? (Maverick /Warner Bros.) 

MATCHBOX TWENTY Unwell (Atlantic) 

MYA My Love Is Like...Whoa (A &M /lnterscope) 

SANTANA fIALEX BAND Why Don't You & I (Arista) 

ATARIS The Boys Of Summer (Columbia) 

GOOD CHARLOTTE Girls & Boys (Day light /Epic) 

KELLY CLARKSON Miss Independent (RCA) 

MAROON 5 Harder To Breathe (Octone/J) 

3 DOORS DOWN Here Without You (Republic /Universal) 

50 CENT P.I.M.P. (Shady /Aftermath /lnterscope) 

EVANESCENCE Bring Me To Life (Windup) 

FABULOUS fITAMIA Into You (Desert Storm /Elektra /EEG) 

ASHANTI Rock Wit U (Awww Baby) (Murderinc. /ID MG) 

LIL' KIM f)50 CENT Magic Stick (Queen Bee /Atlantic) 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

THALIA fIFAT JOE I Want You (EMI Latin /Virgin) 

LUMIDEE Never Leave You - Uh Doh, Uh Oooh! (Universal) 

SIMPLE PLAN Addicted (Lava) 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

KELLY CLARKSON Low (RCA) 

STACIE ORRICO (There's Gotta Be) More To Life (forefront /Virgin) 

JENNIFER LOPEZ Baby I Love U (Epic) 

TRAPT Headstrong (Warner Bros.) 

TRAIN Calling All Angels (Columbia) 

SEAN PAUL Like Glue (VP /Atlantic) 

HILARY DUFF So Yesterday (Buena Vista /Hollywood) 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 

SARAI Ladies (Sweat /Epic) 

LIZ PHAIR Why Can't I? (Capitol) 

MERCYME I Can Only Imagine ( /ND /Curb) 

MATCHBOX TWENTY Bright Lights (Atlantic) 

BABY BASH Suga Suga (Universal) 

LIVE Heaven (Radioactive /Geffen) 

PHARRELL f!JAY -Z Frontin' (Star Trak /Arista) 

MARIA I Give, You Take (Dream Works) 

GINUWINE In Those Jeans (Epic) 

STAIND So Far Away (flip /Elektra /EEG) 

FOUNTAINS OF WAYNE Stacy's Mom (S- Curve /EMC) 

50 CENT 21 Questions (Shady/A ftermath/lnterscope) 

BUBBA SPARXXX Deliverance (Beatclub /lnterscope) 

SALIVA Rest In Pieces (island /IDJMG) 

R. KELLY Thoia Thoing (Jive) 

TaTAL 
P.AY$ 

8618 

7467 

6495 

6310 

5594 

5342 

4656 

4555 

4385 

4123 

4098 

4055 

3869 

3825 

3793 

3783 

3747 

3676 

3506 

3288 

3284 

3208 

3070 

3013 

2950 

2761 

2731 

2532 

2427 

2379 

2304 

2271 

2014 

1917 

1710 

1709 

1638 

1610 

1416 

1300 

1175 

1173 

1146 

1144 

1136 

1035 

960 

919 

895 

846 

PLAYS 

-9 

+359 

+484 

411 

+447 

+143 

+376 

-359 

-280 

+417 

+421 

+628 

-286 

-378 

+334 

+482 

+435 

-39 

+203 

-348 

-166 

-112 

-756 

-413 

+149 

+762 

+440 

+252 

+251 

+135 

-271 

+46 

+276 

+248 

+232 

-553 

+95 

-197 

+220 

+214 

+83 

+206 

+215 

-110 

+177 

+250 

-40 

+183 

+37 

+65 

TOTAL 

AUDIENCE 

100) 

733086 

571594 

511755 

542157 

445818 

353339 

400761 

294450 

362999 

301147 

324889 

347291 

270222 

299886 

232821 

259565 

255372 

280433 

267777 

228721 

238017 

246354 

238719 

254323 

311662 

264507 

226409 

149840 

163066 

138750 

174062 

174263 

156399 

141740 

108942 

123533 

78503 

94969 

88894 

97537 

82739 

85291 

72963 

52753 

41963 

49123 

67438 

47197 

45070 

35752 

WEEKS ON 

CHART 

17 

13 

9 

16 

10 

13 

21 

17 

29 

6 

12 

10 

12 

21 

12 

6 

8 

28 

9 

18 

16 

19 

16 

13 

20 

4 

5 

7 

5 

8 

17 

8 

7 

3 

5 

13 

6 

16 

3 

3 

8 

2 

2 

6 

3 

2 

20 

2 

3 

4 

TOTAL STATIONS' 
ADDS 

12210 

11310 

11910 

12510 

12511 

11011 

11813 

11810 

11010 

11314 

11418 

11217 

12110 

12010 

11917 

11417 

10014 

12210 

9012 

12110 

11010 

10410 

12310 

9411 

10210 

10017 

10512 

10512 

10812 

9316 

8710 

8410 

9615 

8013 

5514 

9910 

8414 

6410 

7713 

44110 

4912 

59111 

8319 

6210 

7717 

61115 

10010 

55112 

4310 

5514 

Most Added' 
www rradds. corn 

ARTIST TITLE LABEL(S) ADDS 

BLACK EYED PEAS Shut Up (A &Mllnterscopel 40 

NICKELBACK Someday (Roadrunner/ /DJMG) 31 

FOUNTAINS OF WAYNE Stacy's Mom (SCurve /EMC) 15 

SIMPLE PLAN Perfect (Laval 13 

BUBBA SPARXXX Deliverance (Beatclub /lnterscope) 12 

PHARRELL fIJAY -Z Frontin' (Star Trak/Aristal 11 

BABY BASH Suga Suga (Universal) 10 

MARIA I Give, You Take (DreamWorks) 9 

MANDY MOORE Have A Little Faith In Me (Epic) 9 

EVE 6 Think Twice (RCA) 9 

Most 
Increased Plays 

TOTAL 

PLAY 

ARTIST TT1E LASE-3 NCREAASE 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) +762 

ATARIS The Boys Of Summer (Columbia) +628 

CHRISTINA AGUILERA MIL' KIM Can't Hold Us Down (RCA) +484 

3 DOORS DOWN Here Without You (RepubliclUniversal) +482 

JUSTIN TIMBERLAKE Senorita (Jive) -447 

KELLY CLARKSON Low (RCA) +440 

50 CENT P.I.M.P. (Shady /Aftermathllnterscope) -435 

SANTANA fIALEX BAND Why Don't You & I (Arista) +421 

MYA My Love Is Like...Whoa (A &M /lnterscope) +417 

JASON MRAZ The Remedy (I Won't Worry( (Elektra /EEG) +376 

Most 
Played Recurrents 
ARTIST ' __ _ _ _- .. TOTAL PLAYS 

R. KELLY Ignition (Jive) 2130 

SEAN PAUL Get Busy (VP /Atlantic) 1965 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 1891 

50 CENT In Da Club (Shady /Aftermath /lnterscope) 1844 

3 DOORS DOWN When I'm Gone (Republic /Universal) 1835 

JEWEL Intuition (Atlantic) 1577 

WAYNE WONDER No Letting Go (VP/Atlantic) 1462 

CHRISTINA AGUILERA Fighter (RCA) 1378 

FRANKIE J. Don't Wanna Try (Columbia) 1274 

BUSTA RHYMES MARIAN CAREY I Know What You Want (J, 1144 

ALL-AMERICAN REJECTS Swing... (DoghouselDreamWorks) 1089 

AVRIL LAVIGNE I'm With You (Arista) 977 

EMINEM Lose Yourself (Shady /lnterscope) 892 

AMANDA PEREZ Angel (Powerhouse /Virgin) 816 

DANIEL BEDINGFIELO Gotta Get Thru This (fs/andlIOJMG) 814 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 792 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 758 

AVRIL LAVIGNE Complicated (Arista) 715 

DJ SAMMY & YANOU Heaven (Robbins) 714 

NICKELBACK How You Remind Me (Roadrunner/IDJMG) 697 

NIVEA Don't Mess With My Man (Jive) 692 

DANIEL BEDINGFIELD If You're Not The One (fslandlIDJMG/ 689 

EMINEM Sing For The Moment (Shady /Aftermath/fnterscope/ 679 

NO DOUBT fILADY SAW Underneath It All (lnterscope) 665 

KID ROCK fISHERYL CROW Picture (Atlantic) 631 

126 CH R/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 8/31 -9/6. Bullets appear on Songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Quality... We've Moved! 

Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 

All Formats & International Titles On -Time Delivery 

GoldDiscs and HRDiscs 
H JIhIIMI[D 

The wa./fi Avnv. Moor Heel Smin 

Email: hooks @hooks.com 
www.hooks.com FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 
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CHRIPOP TOP 50 INDICATOR 
September 12, 2003 

R& R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL 

1 1 

3 2 

2 3 

4 0 
5 

6 0 
10 0 
11 

8 5 

13 e 
7 11 

18 

16 

14 14 

22 

12 16 

15 17 

17 18 

21 0 
19 20 

9 21 

26 ® 
25 

20 24 

27 

29 

23 21 

28 

30 

24 30 

32 

36 ® 
34 

37 

33 35 

38 

31 31 

39 ED 
40 

42 

41 41 

Debut>, 

44 (10 

47 

35 45 

46 

48 

Debut> (1) 
Debut> 

Debut 

AIRPLA Y 

31 

Most Added; 
ARTIST i.:. . 

TOTAL 

PLAYS PLAYS 
TOTAL 

AUDIENCE 

POI 

WEEKS ON 
CHART 

TOTAL STATIONS' 
ADDS 

www.rrindicator com 

ARTIST TITLE LABELISI ADDS 

BLACK EYED PEAS Where Is The Love? (A &M /lnterscope) 2925 -10 72916 16 4910 
BLACK EYED PEAS Shut Up IA &M /lnterscope/ 20 

NICKELBACK Someday (RoadrunnerlIDJMG) 14 
BEYONCE' fIJAY -Z Crazy In Love (Columbia) 2563 -78 62957 15 4710 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 8 

MICHELLE BRANCH Are You Happy Now? /Maverick /WarnerBros.) 2478 -266 60561 16 4910 SIMPLE PLAN Perfect (lava) 8 

NELLY fIP. BIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy /Universal) 2280 +171 55255 11 4610 50 CENT P.I.M.P. (Shady /Aftermath /lnterscope/ 6 

CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 2206 +127 51698 9 4411 
DAKONA Good (I've Got A Lot To Learn) (Maverick/Warner Bros.) 6 

ALL-AMERICAN REJECTS Time Stands... (Doghouse /OreamWorks) 5 
JUSTIN TIMBERLAKE Senorita (Jive) 2100 +226 50922 9 4611 

UC3 It's A Party (MVP) 5 

SANTANA fIALEX BAND Why Don't You & I ( Arsta) 1909 +177 49737 12 4612 ATARIS The Boys Of Summer (Columbia/ 4 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 1832 + 135 42967 21 4510 PHARRELL 11JAY -Z Frontin' (Star Trak /Arista) 4 

MATCHBOX TWENTY Unwell /Atlantic) 1745 -33 36108 30 4010 BABY BASH Suga Suga (Universal) 4 

KELLY CLARKSON Low (RCA) 3 
CHINGY Right Thurr (DTP /Capitol) 1653 +110 37943 10 4410 

TRAPT Headstrong (Warner Bros.) 3 

KELLY CLARKSON Miss Independent (RCA) 1622 -178 33349 20 4110 FEFE DOBSON Take Me Away (Island /IDJMG) 3 

MAROON 5 Harder To Breathe (Ottone /J) 1581 +129 35770 10 4612 JEWEL Stand (Atlantic) 3 

3 DOORS DOWN Here Without You (Republic /Universal) 1581 +105 36235 7 4711 FOUNTAINS OF WAYNE Stacy's Mom (S-Curve /EMC( 3 

GOOD CHARLOTTE Girls & Boys (Day light /Epic) 1472 -75 36830 12 4110 
OUTKAST Hey Ya! (Arista) 3 

LAVA BABY Now That You're Mine (Liquid 8) 3 

MYA My Love Is Like...Whoa (A &M /lnterscope) 1365 +273 32042 6 4612 ELVIS PRESLEY VS. PAUL OAKENFOLD Rubberneckin' (RCA) 3 

THALIA fIFAT JOE I Want You (EMILatin /Virgin) 1334 -269 38340 15 3910 MESI Jaded (These Years) (MavericklReprise) 3 

EVANESCENCE Bring Me To Life (Windup) 1291 -174 26201 24 3411 

TRAIN Calling All Angels (Columbia) 1269 -188 29858 17 3510 

ATARIS The Boys Of Summer (Columbia) 1262 + 124 27609 7 3914 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 1199 -100 25696 18 3310 

ASHANTI Rock Wit U (Awww Baby) (Murderinc. /IDJMG) 1174 -554 26164 16 3310 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 1029 +233 24247 4 4212 

STACIE ORRICO (There's Gotta Be) More To Life (Forefront /Virgin) 1002 +47 27267 7 3812 

LUMIDEE Never Leave You Uh 0oh, Uh Oooh! (Universal) 997 -202 26626 10 3210 Most 
50 CENT P.I.M.P. (Shady /Aftermath /lnterscope/ 983 +261 24066 6 4016 Increased Plays 
KELLY CLARKSON Low (RCA) 926 +170 21316 4 4013 

TOTAL 

SIMPLE PLAN Addicted (Lava) 914 -149 18599 19 2410 PLAY 
ARTIST .. . INCREASE 

FABOLOUS fITAMIA Into You (Desert Storm /Elektra /EEG) 843 +110 25440 8 2912 
MYA My Love Is Like...Whoa (A &M/fnterscopel +273 

JENNIFER LOPEZ Baby I Love U (Epic) 836 +89 21854 5 3612 
50 CENT P.I.M.P. (Shady /Aftermath /lnterscope/ +261 

LIL' KIM fI50 CENT Magic Stick ((keenBee /Atlantic) 825 -233 17154 14 3210 JOHN MAYER Bigger Than My Body (Aware /Columbia) +233 

MATCHBOX TWENTY Bright Lights (Atlantic) 813 +118 20723 4 3910 JUSTIN TIMBERLAKE Senorita (Jive) +226 

TRAPT Headstrong (Warner Bros.) 732 +180 17753 11 3313 TRAPT Headstrong (Warner Bros.) +180 

SANTANA fIALEX BAND Why Don't You & I (Arista) +177 
HILARY DUFF So Yesterday (Buena Vista /Hollywood) 648 +47 14937 6 29/1 

BEYONCE fISEAN PAUL Baby Boy (Columbia/ +177 
LIZ PHAIR Why Can't I? (Capitol) 632 +92 15863 6 2610 NELLY f/P.01D0V & MURPHY LEE Shake Ya... (Ba9Boy /Unvesall +111 

SEAN PAUL Like Glue (VP /At /antic) 620 -17 18799 7 3211 KELLY CLARKSON Low (RCA) +170 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 585 +177 15970 3 3518 JEWEL Stand (Atlantic) +138 

MERCYME I Can Only Imagine (INO /Curb) 583 -110 14161 16 1910 
JASON MRAZ The Remedy II Won't Worry) (Elektra /EEG) + 135 

MAROON 5 Harder To Breathe (Octone /Jl +129 
MARIA I Give, You Take (DreamWorks) 479 +90 11949 5 3711 LIL' JON & THE EASTSIDE BOYZ Get Low (TM + 129 

MICHAEL MCGLONE The Moment Of Goodbye (Independent) 384 +8 7996 7 1310 CHRISTINA AGUILERA 1ILIL' KIM Can't Hold Us Down (RCA) +127 

LIVE Heaven (Radioactive /Geffen) 382 +30 8450 7 1811 NICKELBACK Someday (Roadrunner /IDJMG) +127 

SALIVA Rest In Pieces (island /IDJMGI 366 -5 8350 8 2010 
ATARIS The Boys Of Summer (Columbia) + 124 

MATCHBOX TWENTY Bright Lights (At /antic) +118 
FOUNTAINS OF WAYNE Stacy's Mom (SCurve /EMC( 362 +109 8846 1 2213 MANDY MOORE Have A Little Faith In Me (Epic) +117 

STAIND So Far Away (Flip /Elektra /EEG( 350 +29 7599 4 2412 CHINGY Right Thurr (DTP /Capitol) +110 

STEPHANIE RICHARDS Get Used To It (Independent) 324 +33 5309 2 1210 FABULOUS fITAMIA Into You (Desert Storm /Elektra /EEG) +110 

SARAI Ladies (Sweat /Epic) 324 -290 11476 10 1310 
FOUNTAINS OF WAYNE Stacy's Mom (SCurve /EMC) +109 

3 DOORS DOWN Here Without You (Republic /Universal) + 105 
KK All The Pieces (Independent) 310 +18 5122 2 1210 

FEFE DOBSON Take Me Away (/stand /IOJMG) +105 

BUBBA SPARXXX Deliverance (Beatclub /lnterscope) 297 +66 7599 2 2712 LIZ PHAIR Why Can't I? (Capitol) +92 

BABY BASH Suga Suga (Universal) 291 +78 7382 1 1114 ALL-AMERICAN REJECTS Time Stands... (DoghouselDreamWorks) +92 

FEFE DOBSON Take Me Away (island /IDJMG) 275 +105 5980 1 2613 
MARIA I Give, You Take ( DreamWorks) +90 

JENNIFER LOPEZ Baby I Love U (Epic) +89 
MANDY MOORE Have A Little Faith In Me (Epic) 271 +117 8058 1 19/2 BABY BASH Saga Suga (Universal/ +78 

PHARRELL fIJAY -Z Frontin' (Star Trak /Arista) +77 
52 CHR /Pop reporters. Songs ranked by total plays for the airplay week of Sunday 8/31 - Saturday 9/6. 

© 2003 Radio & Records. 
EVANESCENCE Going Under (Windup) +72 

EimENEW PRODUCTS AVAILABLE! CALL TODAY Ffl A CATALOG! 
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6528 Constitution Drive 
Fort Wayne. Indiana 46804 
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Y 1tEqpr,:® 
Hitman Haze 

MD, KHTS /San Diego 

San Diego is what we call a "laid 
back" city. It's a big city with a small - 
city vibe. What's cool is that a lot of 
great music comes out of San Diego. 
Right now I am excited about a local 
group we are playing called Slightly 
Stoopid. Their sound defines the San 
Diego atmosphere. a We are a Top 
40 that leans Rhythmic, and we are 
very fortunate that Top 40 is what it is 

right now. We are able to take a little of every- 
thing from other formats, and it fits right in. Some 
examples of records that are working great for 

Ra a ,,,,, us from the hip -hop side are 50 Cent and 
Snoop's "P.I.M.P. (remix), Pharrell's "Frontin'," 

and Fabolous featuring Tamia's "Into You." If you look at the al- 
ternative side, we are lucky to be able to play records like Fountains 
Of Wayne's "Stacy's Mom" and Good Charlotte's "Girls and Boys." 
We are also able to grab some of the more adult -leaning records, like 
Train's "Calling All Angels" and Santana and Alex Band's "Why Don't 
You & I." Then you still have the good or pop records that our au- 
dience expects, like "Senorita" by Justin Timberlake, "So Yesterday" 
by Hillary Duff and "Low" by Kelly Clarkson. As you can see, we 
are able to capture a little bit of everything for everyone. That's what 
makes KHTS not only succeed, but also a very special and fun radio 
station to schedule music for. So if you are ever in San Diego, check 
out "San Diego's Hit Music, Channel 9 -3 -3." 

Black Eyed Peas prove to be un- 
stoppable as "Where Is the Love ?" 

(A &M /Interscope) captures No. 1 on the 
R &R CHR /Pop chart for the fifth week 
in a row. They double -team the chart, 
also picking up Most Added honors for 
"Shut Up," which scores 40 adds this 
week. Nelly featuring P. Diddy & 
Murphy Lee stay at No. 2* with "Shake 
Ya Tailfeather" (Bad Boy /Universal), and Christina Aguilera and LII 
Kim inch up 4 -3* with "Can't Hold Us Down" (RCA) ... Santana fea- 
turing Alex Band's "Why Don't You & I" (Arista) climbs 15 -11 ", fol- 
lowed by The Ataris, who vault 19 -12" with their cover of Don Henley's 
"The Boys of Summer" (Columbia) ... 3 Doors Down rise 24 -16" with 
"Here Without You" (Republic /Universal), and 50 Cent is hot on their 
heels with "P.I.M.P.," which rolls up 22 -17" ... Beyoncé featuring Sean 
Paul's "Baby Boy" (Columbia) rockets 33 -26" to pick up the Most In- 
creased Plays crown, with 762 additional plays ... Maria starts a chart 
climb as "I Give, You Take" (DreamWorks) moves 46 -43" ... Fountains 
Of Wayne's "Stacy's Mom" (S- Curve /EMC) crosses over from Alter- 
native to begin Pop domination with a 48 -46" jump. 

- Keith Berman, Radio Editor 

ARTIST: Black Eyed Peas 

LABEL: A &M /Interscope 
By MIKE TRIAS /ASSOCIATE EDITOR 

The club. It's the place where every- 
thing seems to happen, especially for 

Black Eyed Peas. It was through the club 
scene that these rappers experienced the 
thrill of getting their first hit, "Joints and 
Jams," from their debut album, Behind the 
Front. Thanks to this song and its catchy 
beat and hook, will.i.am, apl.de.ap and 
Taboo became fixtures in the Los Angeles 
underground hip -hop scene, establishing 
themselves as socially conscious lyricists 
and MCs. 

It was also at the clubs that Black Eyed 
Peas found Fergie, the most recent addi- 
tion to their family. A singer who was once 
part of the RCA girl group Wild Orchid, 
Fergie met will.i.am while attending vari- 
ous BEP shows around L.A. Their ac- 
quaintance led BEP to extend her an in- 
vitation to a recording session one day, 
where she laid down vocals for a track. 

The group was known for having female 
vocalists guest on many of their songs to 
fill out the sound, but the arrival of Fergie 
marked the beginning of a new era. One 
track led to another, and eventually she 
was invited to become a full -fledged band 
member. With Fergie in the group, BEP no 
longer depend on guest artists to help 
them perform some of their most popular 
jams live. Instead, they can perform con- 
sistently night in and night out. 

Though many of BEP's most popular 
singles over the years have contained vo- 

calists singing memorable poppy hooks, no 
one who has followed the group since the 
beginning could have predicted their ex- 
plosion into the mainstream. A combina- 
tion of factors has led to their current pop 
superstar status, and, of course, it started 
in the clubs. 

Black Eyed Peas, who are also known 
on the scene for their dancing, happened 

;IT 

to meet fellow dance enthusiast Justin 
Timberlake at the clubs. This led to the 
collaboration of JT and BEP on "Where Is 
the Love." Currently, "Love" is enjoying its 
fifth straight week at the top of R &R's 
CHR/Pop chart. Add Timberlake's star 
power to the list of other things the song 
has going for it -a universal message, a 
sing -able chorus, mass exposure to a pop 
audience thanks to BEP's slot on the Jus- 
tified and Stripped Tour - and it comes 
as no surprise that the song did well. Still, 
No. 1 is impressive. 

As "Love" begins to wind down. BEP 
come at us this week with "Shut Up," the 
second single from their third album, 
Elephunk. Whereas the message behind 
"Love" was positive, "Shut Up" deals with 
a relationship that is not working out. 
Fergie is prominently featured on the 
hook, singing the song's title in staccato 
fashion and in sync with an equally crisp 
beat. The boys take over for the verses, 
further detailing the deteriorating situa- 
tion between the lovers. This was the 
song's first official week at radio, and 25 
stations are already on it. 

Elephunk, like its first two singles, has 
a pop edge - more so than any of BEP's 
previous albums. Produced by will.i.am 
and apl.de.ap, the CD is, as the title im- 
plies, heavy like an elephant on the funk 
stylings. Rock outfit Papa Roach even get 
in on the act this time around, guesting on 
the song "Anxiety" after meeting BEP 
while on tour together. Says will.i.am, 
"The energy between us was thick. When 
we started talking to them it was a real 
conversation - like we were 60 and 
hangin' out at a bus stop." 
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When you're ready to take it to the streets, the 
Thunder TruckTM is a great, customized remote 
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Fort Wayne, IN 46804 USA 

(260) 459 -1286 

because the vehicle can be 
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CHR/POP 
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ßateTheMusic.cam 
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America's Best Testing CHR /Pop Songs 12 + 

For The Week Ending 9/12/03 

Women Women Women 
Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

MAROON 5 Harder To Breathe (Octone/J) 4.19 4.25 77% 10% 4.10 4.27 4.19 

SANTANA VIALEX BAND Why Don't You & I (Arista) 4.16 4.19 78% 11% 4.12 4.13 4.08 

3 DOORS DOWN Here Without You (Republic /Universal) 4.14 4.22 75% 9% 3.90 4.24 4.09 

BLACK EYED PEAS Where Is The Love? (A &M//nterscope) 4.12 4.11 95% 31% 4.12 3.97 4.17 

GOOD CHARLOTTE Girls & Boys (Day light /Epic) 4.05 4.01 93% 25% 4.28 4.11 3.69 

JASON MRAZ The Remedy II Won't Worry) (Elektra /EEG) 4.04 4.01 92% 25% 3.90 4.00 4.16 

MATCHBOX TWENTY Unwell (Atlantic) 4.02 4.03 98% 40% 3.64 3.89 4.23 

EVANESCENCE Bring Me To Life (Windup) 4.02 4.06 98% 49% 3.76 3.86 4.22 

KELLY CLARKSON Low (RCA) 3.98 - 73% 10% 3.98 4.11 4.00 

CHRISTINA AGUILERA RILIL' KIM Can't Hold Us Down (RCA) 3.93 3.90 92% 21% 4.15 4.07 3.90 

KELLY CLARKSON Miss Independent (RCA) 3.92 3.88 100% 49% 3.94 3.94 4.00 

ATARIS The Boys Of Summer (Columbia) 3.92 3.87 89% 23% 4.12 3.99 3.66 

MICHELLE BRANCH Are You Happy Now? (Maverick/WarnerBros.) 3.91 3.99 99% 37% 3.85 3.82 4.00 

SIMPLE PLAN Addicted (Lava) 3.88 4.02 94% 35% 4.04 3.84 3.68 

STACIE ORRICO (There's Gotta Bel More To Life /Forefront /Virgin) 3.87 3.96 66% 10% 4.14 3.85 3.51 

TRAIN Calling All Angels (Columbia) 3.78 3.80 91% 29% 3.47 3.71 3.78 

NELLY f)P. BIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy /Universal) 3.69 3.79 91% 29% 3.78 3.88 3.53 

UNCLE KRACKER IIDOBIE GRAY Drift Away (Lava) 3.57 3.57 97% 44% 3.22 3.45 3.91 

BEYONCE' fIJAY-Z Crazy In Love (Columbia) 3.57 3.54 97% 54% 3.29 3.83 3.78 

JUSTIN TIMBERLAKE Senorita (Jive) 3.55 3.63 91% 30% 3.58 3.99 3.39 

SARAI Ladies (Swear /Epic) 3.43 3.43 67% 22% 3.53 3.78 3.29 

MYA My Love Is Like...Whoa (A &M/lnterscope) 3.41 3.48 84% 31% 3.39 3.65 3.14 

FABOLOUS fITAMIA Into You (Desert Storm/flektraa/EEG) 3.39 3.47 66% 25% 3.33 3.84 3.47 

THALIA fIFAT JOE I Want You (EMILatin /Virgin) 3.31 3.42 85% 42% 3.20 3.49 3.40 

50 CENT P.I.M.P. (Shady /Altermath/lnterscope) 3.25 3.35 88% 40% 3.41 3.64 2.95 

ASHANTI Rock Wit U (Awww Baby) (Murder /nc. /IOMG) 3.22 3.20 95% 54% 3.01 3.36 3.22 

LUMIDEE Never Leave You Uh Ooh, Uh Oooh! (Universal) 3.22 3.17 80% 39% 3.14 3.38 3.11 

CHINGY Right Thurr (DTP /Capitol) 3.20 3.34 87% 40% 3.36 3.41 2.88 

SEAN PAUL Like Glue /VP /Atlantic) 3.16 - 79% 35% 3.35 3.29 2.92 

LIL' KIM f150 CENT Magic Stick (Queen Bee/Atlantic) 3.12 3.29 88% 46% 3.04 3.46 3.12 

Total sample size is 511 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents 

who said they are tired of hearing the song. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, 

they can take the music test based on the formaUmusic preference. RateTheMusic.com results are not meant to replace cahoot research. The 

results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. 

The RTM system, is available for local radio stations by calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase 

Research, a division of Premiere Radio Networks. 
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New &Active 
FEFE DOBSON Take Me Away (lslandlIDJMG) 

Total Plays: 824, Total Stations: 72, Adds: 6 

SIMPLE PLAN Perfect (Lava) 

Total Plays: 753, Total Stations: 63, Adds: 13 

OUTKAST Hey Ya! ( Arsta) 

Total Plays: 697, Total Stations: 46, Adds: 7 

BT Simply Being Loved (Somnambulist) (Nettwerk) 

Total Plays: 671, Total Stations: 25, Adds: 1 

MANDY MOORE Have A Little Faith In Me (Epic) 

Total Plays: 653, Total Stations: 69, Adds: 9 

BOW WOW Let's Get Down (Columbia) 

Total Plays: 596, Total Stations: 38, Adds: 6 

DIDO White Flag (Arista) 

Total Plays: 545, Total Stations: 33, Adds: 4 

EVANESCENCE Going Under (Windup) 

Total Plays: 533, Total Stations: 39, Adds: 6 

GAVIN DEGRAW Follow Through (J) 

Total Plays: 418, Total Stations: 55, Adds: 8 

ROC PROJECT ffTINA ARENA Never (Past Tense) (Tommy Boy) 

Total Plays: 367, Total Stations: 13, Adds: 1 

Songs ranked by total plays 

LOOK, YOU CAN SEE HIS TONSILS! KKRZ (Z100)/Portland. OR morning maniac Chet Buchanan gets all 

riled up onstage during Z100's recent Last Chance Summer Dance. which starred Wayne Wonder. Junior Senior, Justin 

Guarini. Blu Cantrell. Uncle Kracker. Daniel Bedinglield, Bowling For Soup. Ginuwine and Kelly Clarkson. Here's Buchanan 

with 10.000 of this closest friends. 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured and send them to: 

R &R, c/o Keith Berman: kberman@radioandrecords.coln 

ALL UP IN THE JUICE Murphy Lee is not only hanging with some heavies. 

he also hanging onto his juice bottle with incredible tenacity. Seen here chilling in 

Miami are (1 -r) Universal Records' Marissa Spinale and Dave Reynolds, WHYI/ 

Miami MD Michael Yo. Lee and Universal's Val Delong. 

WHITE FLAG, WHITE OUTFIT Dido apparently didn't get the memo that 

white is a no -no after Labor Day! Here she is taking a break during the filming of 
her latest video, "White Hag," which was shot in Los Angeles. Seen here are (1 -r) 

video co -star David Boreanaz, director Joseph Kahn and Dido. 

www.americanradiohistory.com
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( 

WFLY/AlbArly, NY 
PD Donne Michaels 
MO Jan Four 

WAKFAlharly. NY 
POND Rob Dawes 

KOID/IdesandHa. LA 
POND. Ron RObeelS 

WAEB/AllonlOwn. PA' 
PO Laura St James 
MD MO Kelly 

KPRF/Amarillo, TX 
OM: Les Montgomery 
POND: Marshal Biestes 
25 AJa 
19 a5.146 
Is DSCYtlGt SUOMAIS 
6 1101016191.4.1. 
s OLLAMEAKANAEOS65 
s emission 

1. IWO GUS 

KOS/Appleton. WI' 
PORAD. Dere1 Bune 

WSTR/Allanta, GA' 
OM. Clarke Bnewn 

PO Dan Bowen 

APD. J R. Ammons 
NO Michael Chase 

WWWWAllanla. GA' 
OMPO Wan Sprague 
MO Jell Mlles 

SO' 

WAYV/Atlantic City, NJ' 
POMO: P3111 MIN 

WZNY/Augusla. GA' 
No Adds 

KHFI/Austin. TX' 
PORAD: Tommy Austin 

- - 

WFMF/Balon Rouge. LA' 
PO. Kenn Gunmen 

KOXY/Beaumonl, TX' 
POW Brandin Shaw 
APO Patink Sanders 

%MK/Biloxi. MS' 
PO Kyle Corley 

NO Lunn 

WMIWAtinghamton. NY 
ON. Jim Free 

FRISIO Glen Amer MY,. o, Ap, 
P.66,s SA, 
40161.6 Wae, 
WC, 6665 

W0E1E/Birmingham. AL' 
PO: Atom 
110,11Misca Mews 

MC6Ssaa. 
I WO, MO WS 

AssAM0161m1PLE[75 
RI 

KSASAloise, ID' 
Rs Haig* 

/ MUOYME 

GROS W. OM SUS 

VI/AG/Boise, ID' 
PO: Ain Allen 

ST MC 
Rea. 
essi 
NORMS, 

WXXSAIriston, MA' 
OM Dale Dorman 

PO, Cadillac Jed McCartney 
AMMO land Carty 

kV... Se VIMM 

WKSE/Bullalo. NY' 
PO Dave Unnersal 
MD Man kW de 

ICOOGRunington 
POND Ben Ilarni6Ce 

APO Pete Bete 

1,2 

WZKL/Cardon, OH' 
Pomo Jorn Reran 

WRZE/Cape Cod. MA 
0M Stne Nolte 
POND Shane Blue 

QM/Cedar Rapids IA 
OM. Rob Norton 

POND: Eric Hanson 

WSSX/Charleston, SC' 
PO MO Edwards 

APO MD Karen Pate 

WVSFLtharleslon. WV 
OM Jon whore. 
PO Cons Camnchaer 

MD Apollo 

. . 

WNKS/Charlotle' 
SM Rob Maenad 
PO Joan Reynolds 

MO AkHlikemolds 

WKXJ/Cliattanooga. TN' 
DM Clay Hunnicutt 
PO TOMmy Chock 
MD: Riggs 

7 Nil:, 
5 orur 

5 5 2,1,1...EM5TSIN., 
J SOO, .MP. 

WKSC/Chicago,L* 
PD: Rod Phillip 
MD Jell Murray 

KIRS/Chico, CA 
OM Robed Cross 
POMO Ens Oro,. 

WKFS/Cirtionall. 
OM kw Regan 
PO. Mona (Koster 
APO NO Me ROM 

WAXS/Cleveland. OH' 
OM Kenn Metheni 
PO Dan Mason 

APO MO Kasper 

KKMGiColorado Springs, CO' 
OMPO. Bony in. 

WNOK/Columbia. SC' 
OM Dan Balla 
PD LI McKay 

APO Sammy Oman 
MD Penchi, J 

WBFAtolumbus, GA 
OM Bean Wale, 
POMO Wes Carroll 
APO Amanda 110et 

WCGO/Columhus, GA 
WAD: Bob Quick 

NSF 

WNCl/Columbus, OH' 
PO JahMy Steele 

AP.OMO..loe Keay 

F E:. 

KHKSMallas. TX' 
PD Brian Bridgman 
AMMO: Femarrso Ventura 

Lea 

KRBV/Dallas, TX' 
PO Dan keley 
APD Alex Vaienhne 
MD Bethany Parks 

?"j 

WGTZ/Dayton, OH' 
OM: J.D. Kum 
PO/AMMO Scal Sharp 

NREYRDaylona Beach, 
PO Kotler 
1.0 1530 

KEW/Denver, CO' 
PO Jun Lawson 

KKOM/Des Moines, IA' 
POND Gm; Chance 

WDROIDetroo. MI' 
PO Alex Tear 
APO Jay Towers 

MD OM Curly 
..r itdd, 

WKOI.Getroit. MI' 
PEI Dom Theodor, 
MO Beau Darnels 

XHTO/EI Paso. TX' 
POMO Francisco Aguirre 

WLVY/Elmira. NY 
OMPORAD: Mice Strobe 
APO: Brim Stoll 

le MUM 2 

Is SW UMW 
15 414lefa1n 

e MS, 11456 

3 allele W's 
WOK DM SUS 

WRTS/Erie, PA 
OM AM Ransom. 
PO Ron Norms 
AMMO Karen Black 

s:Anr 
xcitn VP, 

KIIN/Eugene, OR 
OM Dos Sargent 

PO Valerie Steele 

h r Ain; 

WSTO/Evansville, IN 
PD Josh StrIckland 

APO Brad Booker 

KMCK/Fayetteville. AR 
OM Jay P1,16 pa 

PO Brad Reimer 
MO Ji Ryan 

KMXF/Fayetteville. All 
MAYO Tom Trans 
APOND ReD 

Kos 

WV/COI int. MI' 
P. Sca Free 

x,"- 

WJMX/Florence, SC 
on' DIV< Allan 
POND Scott 
APD Knd PhIlilpa 

KWYEffresno. CA' 
PO Mk Yeager 
API Ryder 
AID Nrido Moms 

KSME/Ft. Collim, CO' 
PO Deed Carr 
PAD Job Tumbeaugh 

sr, .52 
2,120.5.1421, 

WXICB/Ft Myers, FL' 
PD: Chris Cue 

MOM Randy Stew 

KISR/FI Smith. AR 
DM AM Hayes 

PO Fred Baker Jr 
APO IMO Michael Oldham 

KZEIB/Ft. Smith. AR 
OM lee Mattem 
P p Todd Chase 

WNHT/FI. Wayne, 1N 

P0140 Dave Eubanks 

Stations and their adds listed alphabetically by market 
V/YKS/Gainesville, FL' 
POND kw Banta 

APO. Mike Fole 
KV, MD PTAS 

,2,314 
2G.X., 

WSNX/Grand Rapids. MI' 
PG APONO Erc O'Brien 

WKZUGreensboro. NC' 
PO Jeri McHugh 

APP Tenie Knight 

MO Matador 

WERD/Greenville. NC' 
PO Tony Bange 

APD ND. CEns Mann 

WRHT/Greenville. NC' 
OMAM: Jan Redly 

NO Blake Larson 

LA, E, PUS 
i.IPEI&['10PO4545.'D 

WFBC/Greenville, SC' 
PO HIM krte 
APOND lias Schoster 

WHKEliarrisburg. PA' 
PO:Jason Sarno. 

WKSSHarflord. CT' 
PO Rd Vaughn 

MD Jo JO Broot 

KRBEMouston. TX' 
PO Tracy Austin 
MD. Leal. Verne 

MIFF/Huntington 
PO Am Pans 
APDAID: Gat Miner 

WZYP/Huntsville. AL' 
PO Bill West 
MO A11 'Lisa' MIMI 

MIMI/Indianapolis, IN' 
OWPO: David Edgar 

MD?!FJ.TIf 

WORT/Jed:son. MS' 
()mama JOARSOn 

POND:Jonathan Reed 
spo: NSW 

WYOY/Jaclson, MS' 
PO Tom Freeman 

MO Ms fisher 

WAPE/Jadisorwille. FL' 
0/APO Cal tomes 

WFXS/Jacksonville. FL' 
PO rio Manned 
NO Mad 

.2 7,057 
SL.uTklu&'AioIuA 
Lot AS. 

WAUJJohnson City' 
aci Peril 

.0410 tan Real 

WGLU/Johnstown. PA 
PO Mrtch Edwards 

POND Jonathan Reed 

WKFR/Kalamaroo, MI 
ON Mid Mellen, 
ROAM Woody Honer, 

KCHZ/Kansas Coy, MO' 
PO Dave Johnson 

MO [0 13001 

MD lace. Ludy 

KMXVICansas City. MO' 
PO Jon Zenner 

NO: Jana Sneer 

WVISTAOsorstIle, TN' 
PO ma eau. 
MO: Smil Bohannon 

KSMR/Lalayelte, LA' 
PO: Bomy Homo 
MO: Amon Santini 

rrl.r. MBSOrr 
OEGRAss 

ma' 

WLAN/Lancaster, PA' 
Pt Michael McCoy 
APO: Jt Bath 
Mt Holly Iswe 

$,2,2( X.. 
7f. 

WHZ7Aansing, MI' 
PO One B. Goode 

MO: Mamytcon 

WLKT/Lesington, KY' 
POND: We:McCain 

KFRX.A.incoIn, NE 
OM: Caby Mach 
PO: Sonny Valentine 

Lan! Freeze 

MO: Ap at Michaels 

KLAULAIle Rock, AR' 
PO Randy Cain 

510 Ed mum 

KIISA.as Angeles. CA' 
OM: Roy Laughlin 

PD: VIVI My 
APOND:Juhe PIA 
140 Lids 

WDJX/Louisville, KY' 
PO Shane COOT. 

WZKRouisville, KY' 
POW: Ctrs Randolph 

KZIllubbOOk. TX 
OM Wes Newmann 
PONO Kidd Carson 

MGR/Macon, GA 
POMO Hank Bmgrnord 

WZFE/Madison, VA' 
OM Mee Fenn 
POST Tommy Oodean 

WJYY/Manchester, NH 
PO: Many Kozlowski 

APDRAO: B J DAMN 
Bs, 

KOMATAcAllen, TX' 
OM Bitty Solace 
PO Tony Forma 

APORAD Jet! DeWitt 
A:s 

WAOAMelboume, R' 
P0/110: Ono Adords VA,. 

WHYRilismi, FL' 
PO: Rob Robed 
APO: Cans Mad. 
MCC Mckael Yo 

Reds 
WW1. 

WXSS/Milwaukee, WI' 
OMPO: Nian Kelly 
APORAD: Cl MahneR 
19 fir 2.6" r-,.,'" 

KDWBRAinneapolis. MN' 
PD Rob Morns 
MO Derek Moran 

MKE 

WABB/Mobile. AL' 

o 

Pt Jay Matess 
MO: Pablo 

r4,12.112.PAUL 

sOCLOCK 
ORESCEMSE 

LW SPAM 

WBBOARonmouth. NJ' 
PO Gregg Rare Thomas 
AROMO Kid emq, 

WHAY/Montgomery, AL 
OM MI Jones 
PO Karen Me 
APORID KeAh Boll 

010 5 
1 KELLY 1210054 
N.M., 

VANXM/MyrIle Beach, SC 
NINO Walt Berlingen 
APO NI ReMechn 

WRVW/Nashnlle, TN 
MAD nth Oros 

WBLI/Massau. NY' 
OM. Nang Came= 
PO JJ Rice 
APORAR. Al Levine 

WI(CRiew Haven, CT' 
MD _Kern ton= 

WOGN/New London, CT 
PO Om Palana 
MD. Nam *NM, 

5 WOW 
5 RR.. 
5 sAr...rso 

WEZN/New °deans, LA' 
MKT ado Aortas 
APO Nnhael Bryan 
MD: Simi. ID 

" 

e Sks66,416. Es.. 
6 94./. 
I somu 

WHTZ1New York, NY' 
PD: Tom Poleman 
APO: Shame Oanur 
MD: Pant lobby' Brent 

sON,5 
:AU PAPOO 

51, 

KBAT/Odessa, TX 
oN:kian Moesde 

MAIO leo Call 
ro Su,k, BAJA 

't 5101RO 

43.,2":1202 

KCRS/CIdessa. TX 
o, my Manning 

KRO/Oklahoma City. OK' 
PO: Mike McCoy 
ND: J. Rod 
ti ',VMS C,VA,11 
2050 

MAW J 

W" 

K000/Omaha. NE' 
Om: BM. Burns 

MO boss son', 

11001/Orlando. FL' 
OMPD Marn Code 

MONO Pele de Grant 
mtx 

WPPY/Peoria, IL 
POMO. Min Stedman 

12 Ph, 

WI00/Philadelphia, PA' 
PO: Todd Shannon 
APIRMO: Manan Remesen 

Mal/Pittsburgh. PA' 
ora, Only tat 
PO: 

P 
Pyle Mil 

t '0505501' 

WKST/Pinsburgh. PA' 
FO Jason Add 
APOMO Dino Radahle 

n't 

WASOATortland. ME 
own Tim Moore 
MO Mike Adams 

S 

KKRZ/Portland, OR' 
PO McloalAas 

WERZ/Portsmooth. NH' 
IMPO telie O'Donnell 

APO MO Jay Althaeis 

WSPK/Poughkeepsie. NY 
PO Scotty Mac 

APO Sky Wake, 
MD Paulo Mu 

r 

WEAN/Providence, RI 
PO: ones Aar 
MO: Oasid Won 

WPROA'rovidence, RI' 
OMIT' Tom Bristol 
AprilAD: Orrery Mann 

KBEA/Duad Cities. IA' 
NO: Marmon 
ro sa800055,6m s 

IS Ber0.611.1,AI, . 

H.76.65 OF 

MRS/Quad Cities, IA' 
PO Tom WWI 

Kennykker 

±t'r:1; 

WOCG/Raleigh, NC' 
om: Chris Shekel 
NINO: CAM Use 
APO Chase 

0,15 

KNEV/Reno, NV' 
AlEPO IICIIROvII 
AMMO: NA11111( 

OK D00.1 
6011,2,61 
S Vs, 

WRVO/Richmond, VA' 
PD Billy Surf 
MD Jake Glenn 

WJJS,Roanoke, VA' 
PO David Lee Moaners 
MOtistro 

WXLI(Moanoke. VA' 
PO: Kevin Scon 

WO: Danny Mef 6 

5 3DX,, 
e Fr: :66 
3 A Ks,., 

ISJJ, DID PM.5 
W00% SOWN 

WKGS/Rookesler, NY' 
PO Wok Mona 
110: Nick Mind 

o WOOS 
1 WAY DUO 

6E6, 

WPXY/Rochester. NY' 
PD: Mil Damn 

APO/MD: Buts 
.06 5 US'S OE 6,7. 

516, 
FOE 006506 
WO4 P6. 
Wars 'WOO, 

WZOK/Flockfoni, IL 
PO Oase Johnson 

APO: Todd Chance 

MD Jenna Wes, 

KOND/Sacramento. CA' 
PO Stye weed 

BT COnstoRre, 

WIOG/Saginaw. MI' 
PD Mat Anderson 
MO Mason 

KU0 0/Salt Lake City, UT' 
OMADRAD Man Michel 

KalT/San Lake City, UT' 
PO: J. McCartney 
MO Min "Jogger, !liras 

IM/San Mtonio, TX' 
OM Alan Tarsi 

POND: Say donron 

KISTS/San Diego, CA' 
PO: Diana Mud 
MD: !Moan Han 

VW., Gilx: 
MU S66110Se 
MOO.. 

KSLY/San Luis Obispo, CA 
OM: Kale Oder 
PO:Admn Banos 
MO: Craig Marshall 

WAEV/Sayannah, GA 
OM: Brad Kelly 
POND. Clots Alan 
APO: RilLS Francis 

SOPII PAN 
9X5 [nOD PRIG 

WZAT/Savannah, GA 
ON/P0 Ate Rama, 
APOMDt Dylan 

NEWS/Seattle. WA' 
PO /Am Preslon 
MO Marcus O. 

.21,2-2` ,_AS 

KRUF/Shreveporl, LA' 
PO Chns Calbway 
MD Evan Harley 

KZZU/Spokane. WA' 
OM. Brew Milhaels 
POMO Casey Crooner 

tiif 
,212:025 C 11.1, 

WORM/Springfield. IL 
OPOO Mrchelle Matthews 
APO Dave Daniels 
mp Spa Parrish 

KOLZ/SI Louis. MO' 
PO. Boomer 
pD Tay. 

rirlre NY* arci 
MO:.Jimmireten 

WVJHT/Syracuse. NY' 
FO Enn Brides 
MD Jell Wise 

WHTF/Tallahassee. FL 
POMO Man O'Conner 

APO Kamm 

WFLZ/Tampa, FL' 
OMNI Jell Kaput 
APO Toby ONO 
MD Stan The Man' Men 

WMGI/Terre Hams, IN 
PO. Stem WO 
MD Man reeding 

. 

.1" 

MKS/Toledo. OH' 
OMPO: 8 t1 Maxis 
APDMO: Mart Mdrews 

rtit'rXnJr. 

WKHO/Traverse City. MI 
OM Bean Bracket 
POND Ron Prithard 

WPST/Trenton, NJ' 
OMPO Dave McKay 

MONO Ulna hoot 

Sc 

KROO/Tuoson, AZ' 
OMPO Steve King 
APDMD. Ken Can 
It LI, JON TIE .15.0(11,YI 

101.002115 Of WOE 
WILD. 
805101.C.:1202 

KHTT/Tulsa, OK' 
PROPS Tod Tucker 

APO Men 'The BM' Dewitt 
MD Fnc Tyler 

,}1.202P}.05 
LA, DID PEAS 

WIVICZ/Tupelo, MS 
Pomp- Mane/ens 

KISX/Tyler. TX 
OM Larry Kerl 
POND Lacy Thompson 

WSKSAlice, NY 
OMPD MT Slew Scher. 

MAW Palm Beach, FL' 
OM Dave Denver 
PO CMS Manet 
MO Dave Vayda 

WAM(Maco. TX 
OM Zed Owen 

Pt Dann ilyler 
APO IAD 3010 0.105 

WINTAVashington. DC' 
PO Jethey Wyatt 
MO Agee One 

WIFCANausau. WI 
POND CAM head' 

KKROMlichita. KS' 
POMP Pl 

WEIHT/Wilkes Barre, PA' 
PO Mat McKay 
MO A_J. 

Sr .k.sal i,SarJr 

VAIRZAMIkes Barre. PA' 
PO Any Padden 
NO Kelly K. 

WSTWAVilmingIon, DE' 
PO John Wilson 

MO Alike Rose 

t.: 

KFFM/Yalorna, WA 
OM Bon 11.13 
POND Stem Rode 

Xi 

WYCR/York, PA' 
Pt Davy Crocken 
MD. Sally Vicious 

WAXZ/Youngstovm. OH' 
OM Dal Rents 
PD RAO . Jerry MaC 

AMS 

WHOT/Youngslovm, OH' 
PO: John Trod 
MO: Loa Awards 

53 DO: 

*Monitored Reporters 
180 Total Reporters 

126 Total Monitored 

52 Total Indicator 

Reported Frozen Playlist (2): 
WVAQ/Morgantown. WV 
WNDV/South Bend, IN 

Did Not Report, Playlist Frozen (2): 
KGOT/Anchorage, AK 
KHTO/Springfield, MO 

No Longer A Reporter (1): 
WZND/Dothan. AL 

Notes: KVSR/Fresno, CA changes 
call letters to KWYE. 
KRRG/Laredo. TX moves 
from CHR/Pop to CHR/Rhythmic. 

www.americanradiohistory.com
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DONTAY THOMPSON 
dthompson@radioandrecords. corn 

The Politics 
Of The Game 
Are they hurting the industry? 

CHR /RHYTHM September 12, 2003 RER 35 

No matter what business you're in, there are poli- 
tics you must deal with. I learned this lesson quickly 
when I became an MD in 1997 and discovered how ra- 
dio stations look for record -company support when- 
ever they support the labels' artists. 

It was pretty simple: We'd sup- 
port an artist by playing the record, 
and once we'd spun the record the 
appropriate number of times, we'd 
request the artist make a market vis- 
it, which would consist of a dinner 
with the station's listeners, an auto- 
graph signing and a performance. It 
was the old "You scratch my back, 
and I'll scratch yours" mentality, 
and it was instilled in me early that 
this was a pretty fair way of doing 
business. 

But what happens when the pol- 
itics of the game start to affect the 
fairness of how we go about doing 
business? Does it hurt the business 
as a whole? 

Playing Hardball 

Working at R &R, I hear all kinds 
of stories. Although I would never 
put anyone on blast by discussing his 

or her situation with others, some- 
times I wonder to myself, "Was that 
action of yours really necessary?" 

What happens when 

the politics of the 

game start to affect 

the fairness of how 

we go about doing 

business? Does it 

hurt the business as 

a whole? 

To this day 1 neccr really un- 
derstood why a radio station would 
pull a record company's product off 
the air just because of the silly poli- 
tics that go down between the two 
sides. And I really don't get it when 

the product pulled off the air is pop- 
ular with the audience. 

To those individuals who have 
done such a backward thing, did 
you really get the results you want- 
ed? Did your actions improve your 
relationship with the record compa- 
ny? 

The reality is, although record 
companies fight to keep the spins up 
on their records, when a single ra- 
dio station pulls their product off the 
air for some petty reason, the label 
laughs at whoever made such a 

bright decision, figuring, "We have 
the rest of the country on the record 
and another station on the record in 
that market, so if this particular sta- 
tion wants to play hardball, we really 

don't need them." 

No Fun 

From the radio station's stand- 
point, there has to be a better way 
of doing business. Not only does 
pulling a record backfire at times, it 
also sucks for the listeners who may 
enjoy that particular artist. Politics 
between record companies and ra- 
dio stations should never affect the 
sound of the station. If it does in to- 

day's environment, the programmer 
is in for some difficult times. 

On the flip side, if a station has 
always supported a record compa- 
ny by giving some of the label's stiffs - or less popular records - a shot, 
that label should be doing every- 
thing in its power to show the sta- 
tion some love, no matter what mar- 
ket the station is in and no matter if 
it is an R &R reporter. 

As time has passed and more 
companies have consolidated, there 
seems to be more politics. The way 
things work inside the record labels 
has changed. There was a time 
when people were having fun and 
breaking tons of records, when mon- 
ey was spent to give artists the ex- 
posure they needed to sell more 
records, and when record labels 
were actually profitable. 

How come it's not that way any- 
more? Maybe because of misman- 
agement, monetary losses due to 
unnecessary and excessive spend- 
ing, shady business deals and 
greedy individuals who steal from 
the cookie jar. Who knows? The 
point is, the politics and way of do- 
ing business at the labels have 
changed to the point where the peo- 
ple who work there aren't having 
fun anymore. 

Who would have 

thought that 

programmers would 

have to get 

approval from their 

parent company to 

be profiled or to 

have their station 

written about in an 

industry 

publication? 

Long -Term Investments 

Although there are a handful of 
labels that are great at signing career 
artists who are in the game to make 
great music and sell records, some 
labels have no interest in investing 
in artists for the long term. I'm not 
one to tell anyone how to run their 
business, but how does this benefit 
both the artist and the label? 

What about the politics involved 
in how record companies deal with 
radio stations? Thank God that 
hasn't changed to the point where 
it affects radio stations. However, 
with this business changing con- 
stantly like it is these days, we'll see 
what happens in the near future. 

Today it seems like everyone in 

radio is afraid of losing their jobs or 

SERVING UP CHICKEN AND BEER During a recent performance at 

KUBE/Seattle's Summer Jam at the Gorge Amphitheater Def Jam South 

recording artist Ludacris joined his protégé Chingy onstage to perform the 

smash "Holidae In." With the release of his album Chicken 8 Beer on Oct. 7, 

we'll be seeing a lot more of Ludacris in the future. Seen here (l -r) are KUBE 0M 

Sheltie Hart, Ludacris and KOBE PD Eric Powers. 

wonders what the outlook is like for 

their profession. Having a back- 
ground in radio and now working 
for a trade publication, I've seen the 
effects that excessive politics have 
had on that side of the business. 

Who would have thought that 
programmers would have to get 
approval from their parent compa- 
ny to be profiled or to have their sta- 
tion written about in an industry 
publication? That is bananas! Espe- 
cially since it's going to give the sta- 
tion and programmer some great 
press. 

Or who would have thought that 
politics would someday play a part 
in certain radio stations no longer 
talking to the trades about music? 
When I was an MD, I used to love 
seeing my name in magazines when 
I talked about a hot new record. I 

loved that my peers could see the 
piece and check out the record for 
themselves, and later we'd have a 

discussion about the record. Now, 
because of the politics at their com- 
panies, many programmers aren't 
allowed to do this. 

Fewer Opportunities 
More and more people are either 

out of work and looking for a new 
gig or just fed up with their current 
situation and looking for a better 
opportunity. But there are fewer and 
fewer opportunities every day. 

People who have jobs are often 
playing the role of station manager, 
programmer, air talent and promo- 
tions director all at the same time. 
The individuals in those situations 
complain about how they are 
spreading themselves too thin and 
can't focus on getting good at one 
of those jobs. 

Even people who eat, breathe and 
sleep radio couldn't do a great job 
with so many tasks. They're being 
set up for failure in one area or the 
other. But this is the kind of environ- 
ment we are in today. 

Some industry people complain 
about how radio sucks and how 
working at a label sucks, but often 
they've forgotten the reasons they 
chose to get into this industry in the 
first place. Let me remind you: You 

Some industry 

people complain 

about how radio 

sucks and how 

working at a label 

sucks, but often 

they've forgotten 

the reasons they 

chose to get into 

this industry in the 

first place. 

wanted to be the next big program- 
mer, jock, record executive, artist, 
etc. Nobody said it was going to be 
easy getting there. 

With the state of the industry to- 
day, there may be more obstacles in 
your way, and it may take you a lit- 

tle longer to achieve your goals, but 
your passion and love for what you 
do will eventually prevail, leading 
others to take notice of you and in- 
vest in you. 

We are working in an industry 
where timing is everything. The pro- 
verbial "C" students no longer ex- 
ist. Only the best in the game are 
holding down their positions and 
continuing to make strides in these 
difficult times. Are you one of the 
best? 

TALK BACK TO R &R! 
Do you have questions, 

comments or feedback 

regarding this column 

or other issues? 

Call me at 310 -788 -1665 

or e-mail: 

dthompsonce? radioandrecords.com 
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36 KACHR /RHYTHM /C TOP 50, 
I. September 12, 2003 

LAST TMS TOTAL .1- TOTAL WEEKS ON TOTAL STATIONS 

WEEK WEEK ARTIST TITLE LABEL, Sr PLAYS PLAYS AUDIENCE CHART ADDS 
XI 

4 0 NELLY f1P. DIDDY & MURPHY LEE Shake Ya Tadfeather (BadBoy/ Universal) 5549 

2 0 LIL' JON & THE EASTSIDE BOYZ Get Low (7VT) 5328 

1 3 CHINGY Right Thurr (DTP /Capitol) 5290 

3 4 50 CENT P.I.M.P. (Shady /Aftermathl/nterscope) 4887 

6 0 BEYONCE' fISEAN PAUL Baby Boy (Columbia) 4784 

5 0 PHARRELL fIJAY -Z Frontin' (Star rrak/Aristal 4501 

9 Q BOW WOW Let's Get Down (Columbia) 3647 

10 Q BABY BASH Suga Suga (Universal) 3353 

8 9 FABOLOUS ffTAMIA Into You (Desert Storm /Elektra /EEG) 3328 

7 10 GINUWINE In Those Jeans (Epic) 3045 

11 11 LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universal) 2821 

12 12 MYA My Love Is Like...Whoa (A &M /lnterscope/ 2797 

14 a YOUNG GUNZ Can't Stop, Won't Stop (DefJam /IDJMG) 2796 

15 0 YOUNGBL00DZ f /Lll' JON Damn! (Arista) 2614 

13 15 BEYONCE' fIJAY -Z Crazy In Love (Columbia) 2581 

17 16 BLACK EYED PEAS Where Is The Love? (A &M /lnterscope) 1946 

18 11 LIL' KIM 1150 CENT Magic Stick (QueenBeerAtlantic) 1920 

16 18 R. KELLY Thoia Thoing (Jive) 1875 

22 a BUBBA SPARXXX Deliverance (Beatclub /lnterscope) 1868 

27 a CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) 1823 

20 0 CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 1822 

23 ® DMX Where The Hood At? (Ruffßyders /IDJMG) 1755 

21 23 BUSTA RHYMES Light Your Ass On Fire (Star Trak /Arista/ 1702 

19 24 ASHANTI Rock Wit U IAwww Babyl (Murderinc. /IDJMG) 1698 

28 ® OBIE TRICE Got Some Teeth (Shady /Aftermath /lnterscope) 1681 

31 a LUDACRIS f /SHAWNNA Stand Up (Del Jam South /IDJMG) 1653 

30 a 50 CENT If I Can't (Shady /Aftermath /lnterscope) 1418 

29 a ASHANTI Rain On Me (Murderinc. /IDJMG) 1303 

24 29 JS Ice Cream (OreamWorks) 1251 

26 30 SEAN PAUL Like Glue (VP /Atlantic) 1184 

33 a T.I. 24's (Grand Hustle /Atlantic) 1144 

35 a FAT JOE & P. DIDDY f1 DRE Girl I'm A Bad Boy (Bad Boy /Universal) 1133 

32 ® FRANKIE J. We Still (Columbia) 1127 

36 Q MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (Eo'ReelUniversal) 1063 

43 e OUTKAST The Way You Move (Arista) 1060 

25 36 ROSCOE Smooth Sailin' (Priority /Capitol) 1037 

45 a MARY J. BLIGE Ooh! (Geffen) 957 

34 38 CHERISH OA BRAT Miss P. (Warner Bros.) 954 

44 a MONICA Get It Off (J) 774 

39 a MARQUES HOUSTON WOE BURDEN & PIED PIPER Clubbin' (TUG.) 750 

40 a GEMINI fINB RIDAZ Crazy For You (Catalyst) 723 

49 a 213 Fly (Geffen) 714 

42 a BEYONCE' Summertime (Columbia) 663 

47 a SASHA Oat Sexy Body (VP) 646 

37 45 MARK RONSON fIGHOSTFACE & NATE DOGG Ooh Wee (Elektra /EEG) 585 

41 46 MOST VALUABLE PLAYAS f /S. LEE Roc Ya Body Mic... (Casablanca) 554 

46 47 MARY J. BLIGE Love @ 1st Sight (Geffen) 535 

/Debut> a MARK RONSON International Affair (Elektra /EEG) 525 

48 49 JUSTIN TIMBERLAKE Senorita (Jive) 511 

(Debug a JACKI 0 Nookie Real Good (Poe-Boy/Sobel 508 

+381 516786 14 7910 

+10 555751 19 7612 

-37 567667 20 7810 

-283 461091 15 8010 

+682 548060 6 8411 

+352 484704 14 8311 

+239 351320 11 7610 

+182 274277 14 5812 

-169 399843 20 7310 

-529 286639 16 7210 

-228 293269 17 7910 

-79 278730 15 7410 

+326 270503 12 7412 

+324 253835 9 6513 

-147 275953 17 8310 

-120 138414 17 5410 

83 183991 22 6910 

-286 195288 10 7010 

+147 110832 7 6311 

+525 139666 3 7617 

+30 136902 8 5010 

+222 177859 5 6212 

-84 164629 9 6610 

-103 124527 20 7110 

+431 153559 3 7115 

+567 198549 4 7419 

+274 152361 9 1513 

+125 109311 4 57/2 

-185 71716 11 5411 

-134 154380 17 6710 

+161 81301 6 5617 

+284 112033 2 5814 

+62 84134 7 4113 

+216 62758 3 5419 

+439 89748 2 6214 

-359 58576 12 4410 

+371 113233 2 4918 

-17 46773 7 4410 

+162 54416 2 4713 

+8 58773 4 3714 

+38 46905 5 812 

+186 118712 2 1012 

+5 103840 5 511 

+90 84508 3 2212 

-196 35665 6 3510 

-105 41081 5 3811 

-40 53584 12 6510 

+187 51780 1 2116 

-21 37812 7 2010 

+54 45400 1 2815 

89 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 8/31- 
9/6. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below 
No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds 
do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003. The Arbitron Company). © 2003, R &R. Inc. 

Most Added® 
www.rradds.com 
ARTIST TITLE LtBELISI ADDS 

DAVID BANNER Cadillac On 22's (Universal) 28 

BLACK EYED PEAS Shut Up (A &M /Interscopel 21 

JAGGED EDGE Walked Outta Heaven (Columbia) 20 

RAH DIGGA Party &... (flipmode /J) 10 

LUDACAIS fISHAWNNA Stand Up (Del Jam South //Q/MG) 9 

M. LEE NJ. DUPRI Wat Da Hook Gon Be (Fa'ReeVUniversal) 9 

DRAGON Put Your Drinks Down (RaftRyders/trrgin) 9 

MARY J. BUGE Ooh! (Geffen) 8 

BAD BOY'S DA BAND Bad Boy This Bad... (Bad Boy /Universal) 8 

Most 
Increased Plays 
ARTUT --. 

TOTAL 

PLAY 

INCREASE 

BEYONCE' tISEAN PAUL Baby Boy (Columbia) +682 

LUDACRIS fISHAWNNA Stand Up Oaf Jam SButhIIOJMG) +567 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) +525 

OUTKAST The Way You Move (Arista) +439 

OBIE TRICE Got Some Teeth (Shady /Aftermathllnterscapel +431 

NELLY TIP. GIDDY & MURPHY LEE Shake Ya... BBadBoyNniversafl +381 

MARY J. BLIGE Ooh! (Geffen) +371 

PHARRELL f!JAY -Z Frontin (Star Trak/Aristal +352 

YOUNG GUNZ Can't Stop, Wont Stop (DelJamlIDJMG) +326 

YOUNGBLOODZ fILIL' JON Damn! (Arista) +324 

New &Active 
VINO YANG TWINS Naggin' (TVT) 
Total Plays: 452, Total Stations: 17, Adds: 2 

TECH N9NE Imma Tell (Independent) 

Total Plays: 436, Total Stations: 27, Adds: 2 

HI -C fIDJ QUIK Let Me Know (Independent) 
Total Plays: 388, Total Stations: 19, Adds: 4 

ELEPHANT MAN Pon De River (VP) 

Total Plays: 378, Total Stations: 20, Adds: 2 

TOO SHORT fILIL' JON Shake That Monkey (Short/Jive) 
Total Plays: 307, Total Stations: 11, Adds: 1 

JAGGED EDGE Walked Outta Heaven (Columbia) 

Total Plays: 274, Total Stations: 31, Adds: 20 

BIG TYMERS This Is How We Do (Cash MoneylUniversal) 
Total Plays: 224, Total Stations: 32, Adds: 6 

LIL' JON & THE EASTSIDE BOYZ I Don't Give A @#$% (TVT) 

Total Plays: 193, Total Stations: 10, Adds: 0 

AVANT Read Your Mind (Geffen) 
Total Plays: 174, Total Stations: 11, Adds: 2 

RAH DIGGA Party &... (flipmode /J) 
Total Plays: 160, Total Stations: 27, Adds: 10 

Songs ranked by total plays 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Complete 

KR ® 
Classified 
Advertising 

R&R Packages The Reach & Frequency You Need! 

Today: The leading management daily fax 

radioandrecords.com: Radio's Premiere Web Site 

The Industry's Newspaper with the 
largest help wanted section 

Contact LISA.LINARES at Ilinares@radioandrecords.com or 310.788.1622 for information. 
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f RHYTHMIC MIX SHOW TOP3O_ 37 

September 12, 2003 

RANK ARTIST TITLj 

1 LIL' JON & EASTSIDE BOYZ Get Low (TVT) 

2 CHINGY Right Thurr (Priority /Capitol) 

3 BEYONCE' MEAN PAUL Baby Boy (Columbia) 

4 NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Universal) 

5 PHARRELL fIJAY-Z Frontin' (Star Trak/Aristal 

6 YOUNG GUNZ Can't Stop, Won't Stop (Defam /IDMG) 

7 LUDACRIS Stand Up (Def Jam South /IDMG) 

8 YOUNGBLOODS fILIL' JON Damn! (Arista) 

9 50 CENT fINOTORIOUS B.I.G. P.I.M.P. (Shady /Aftermath /lnterscope) 

10 BOW WOW Let's Get Down (Columbia) 

11 LUMIDEE Never Leave You... (Straight Face /Universal) 

12 BUSTA RHYMES Light Your Ass On Fire (Star Trek/Arista) 

13 DMX Where The Hood At (RuffRyders /IDJMG) 

14 BEYONCE' fIJAY -Z Crazy In Love (Columbia) 

15 213 Fly(Geffen) 

16 FABOLOUS Into You (Elektra/EEG) 

17 SEAN PAUL Like Glue (VP /Atlantic) 

18 R. KELLY Thoia Thoing (Jive) 

19 LIL' KIM f150 CENT Magic Stick (Queen Bee /Atlantic) 

20 061E TRICE Got Some Teeth (Shady /Aftermath /lnterscopel 

21 CHINGY fISNOOP DOGG & LUDCARIS Holidae In (DTP /Capitol) 

22 50 CENT If I Can't (Shady /Aftermath /lnterscope) 

23 MYA My Love Is Like...Whoa (A &M /lnterscope) 

24 T.I. 24's (Grand Hustle /Atlantic) 

25 MARY J. BLIGE Ooh! (Geffen) 

26 MURPHY LEE f!J. DUPRI Wat Da Hook Gon' Be (fo'Reel /Universal) 

27 112 fISUPERCAT Na, Na, Na, Na (Del Soul / IDJMG) 

28 MARK RONSON International Affair (Elektra /EEG) 

29 YING YANG TWINS Naggin' (TVT) 

30 50 CENT What Up Gangsta (Shady /Aftermath /Interscope) 

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 9/7- 9/13/03. 
©2003, R &R, Inc. 

EJA3 r 01tX 
SNOOP DOGG It Blows My Mind (Startrak /Arista) 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (Capitol/Priority) 

SASHA Dat Sexy Body (VPI 

OB1E TRICE Got Some Teeth (Shady /Aftermath /lnterscope) 

KELIS Milkshake (Star Trak/Arista) 

LUDACRIS Stand Up (Def JamSouth / /DMG) 

The Youngbloodz's "Damn" (Arista) is gonna be huge in Los Angeles. Great 

early reaction for a South record in L.A. OutKast's "The Way You Move" 

(LaFace /Arista) sounds great on the air and adds some flavor to the station. 

Joi Campbell's "Watch Me" (J) is hot! It's getting phones and a lot of re- 

quests in clubs - you can't lose with the Murder She Wrote sample in 

there. 

- DJ Retlexx. KPWR /Los Angeles 

I get a lot of calls for the new Obie Trice track, "Got Some Teeth" (Shady/ 

Aftermath/Interscope). With a catchy hook, who can go wrong? Also, Chingy's 

"Holidae In" (DTP /Capitol), featuring Ludacris and Snoop, is a banger in the 

mix. Last but not least, Ludacris featuring Shawnna's "Stand Up" (Def Jam 

South /IDJMG) is No. 1 in my book! 

-DJ Mangano!, KFAT /Anchorage, AK 

SURPRISE! IT'S YA BIRFDAY! During MTV's Video Music Awards one of the most 

exclusive parties was Beyoncé's surprise birthday party at New York's newest celebrity hangout, 

the 40/40 Club. The club and sports bar is owned by none other than hip -hop superstar Jay -Z. 

Many celebrities took time to wish Ms. Knowles a happy birthday, including TVT Records artist 

Lil Jon. Here the two are pictured enjoying the party. 

WITH A RESEARCH COMPANY ON EVERY CORNER 
WHY ARE SMART RADIO PROGRAMMERS CHOOSING BULLSEYE ? 

ON TARGET ON TIME EVERYTIME 

No EXCUSES 
Bullseye Marketing Research, inc. 

Contact Chuck Dees or John Hart 1- 888 -411 -4395 
email us at bullseye @bullsi.com 

or visit our website at www.Bullsi.com 
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This Week's Hottest Music 

Steve Kicklighter 
PD, KYWL/Spokane 

Mark Ronson featuring Sean Paul & 
Tweet's "International Affair" (Elektra/ 
EEG): Not an instant phone record, but it 
will definitely build. 

Baby Bash featuring Frankie J's "Dig - 
gin' Your Style" (Universal): A great fol- 
lowup to "Suga Suga." 

Jagged Edge's "Girls Gone Wild" (Co- 
lumbia): Secret chick weapon. 

Lumidee featuring N.O.R.E.'s "Crash- 
in' a Party" (Universal): All female! Chicks 
always think they are the party. 

Erik Bradley 
WBBM/Chicago 

Black Eyed Peas' "Shut Up" (A &M/ 
Interscope): I am feelin' this track; it 
will help launch Fergié s forthcoming 
solo career - which, might I add, is 
long overdue! 

Mya's "Fallen" (A &M /Interscope): This 
is going to be yet another smash from 
Mya. She's a hitmaking machine! 

Bad Boys Da Band's "Tonight" (Bad 
Boy /Universal): Sounds like it has mad 
potential. That hook is slick! 

R Dub 
PD, [OIIT/Tucsen 

Mark Ronson featuring Sean Paul & 
Tweet's "International Affair ": This guy's 
on freakin' fire! Call 911, and quick! With 
Tweet and Sean Paul on this one, my CD 
player's bumin up! 

Montell Jordan's "I'm Going Crazy" 
(Koch): He's back and he means business. 
KOHT (Hot 98.3) /Tucson is all up on this 
one. 

Avant's "Read Your Mind" (Geffen): 
Now playing on Sunday Nite Slow Jams 
with some great early signs. Females are 
feelin' this one. Grab your towels, 'cause 

Picks 

, CHR/RHYTHM/C 
some panties gettin' wet 
when this thing comes 
on! 

Jill Strada 
MD, WPM/Orlando 

Beyoncé featuring 
Sean Paul's "Baby Boy" 
(Columbia): It's in a 
power category! 

Obie Trice's "Got Some Teeth" (Shady/ 
Aftermath/Interscope): Good song. It's de- 
veloping on the station. 

OutKast's "The Way You Move" 
(LaFace /P.rista): This song is a hit! 

Chingy's "Holidae In" (DTP /Capitol): 
Still building. Listeners are feelin' it. 

Mark Medina 
PD, KZZP/Phoenix 

213's "Fly" (Geffen): I think it could be 
huge. Major star power, familiar beats and 
smooth lyrics. 

112 featuring Ludacris' "Hot & Wet" 
(Def Jam / IDJMG): The jam! Make sure 
you check this one - it's hot. 

Mark Ronson featuring Sean Paul & 
Tweet's "International Affair ": If the 
dancehall vibe is still hot for you, spend 
some time with this. It's hot. 

JB King 
MD, KLUC/Las Vegas 

OutKast's "The Way You Move" and 
"Hey Ya" (LaFace /Arista): Both have ma- 
jor potential to be huge at both Rhythmic 
and Pop. 

Maria's "I Give You Take" (Dream - 
Works): There is just something huge 
about this song. 

Sasha's "Dat Sexy Body" (VP): I think 
this track will end up being a secret weap- 
on for the fall. 

Bernie Marco 
PD, KPTY/Houston 

Big Tymers' "This Is How We Do" 
(Cash Money /Universal): In the mix and 
heating up. 

Frankie J featuring Gemini's "We Still 
(Remix)" (Columbia): Top 10 phones in 
one week. 

Bad Boys Da Band's "Bad Boy This Bad 
Boy That" (Bad Boy /Universal): If P. bid- 
dy works for you, play this! 

Lee L'Heureux 
MD, WRED/Portland, ME 

Obie Trice's "Got Some Teeth": As pre- 
dicted, this song has really been working 
for us since we jumped out of the box ear- 
ly with it. It is easily top three phones, and 
with the feel of this record and the back- 
ing it has, it could easily be a top five 
record or higher. 

Marc Ronson featuring Sean Paul & 
Tweet's "International Affair ": Has that 
happy summer feel that we're looking for 
to round out the season. Phones on this 
record are very good across all demos, and 
we increased the rotation this week. This 
works on the radio, in the mix and in the 
club. 

OutKast's "The Way You Move ": This 
will be a great record for us. 

Kelis' "Milkshake" (Star Trak /Arista): 
Needs some time to develop, but it could 
be the next anthem. 

Bobby Ramos 
PD, KPRR/EI Paso 

Mark Ronson featuring Sean Paul & 
Tweet's "International Affair ": This is a 
different Sean Paul approach! Gets your 
head bobbin', has a great hook and pulls 
requests. 

Jennifer Lopez's "The One" (Epic): We 
started playing this track, and the phones 
are hot! The women here are lovin' it! Top 
three 18-34! 

Marques Houston featuring Joe Bud - 
den's "Clubbin "' (T.U.G.): One week out 
of the box and getting instant requests! 
This song's hypnotic groove is captivating 
our audience. 

Frankie J's "We Still" (Columbia): It's 
picking up where "Don't Wanna Try" left 
off. Females are loving it! 

Murph Dawg 
MD, WHZT /Greenville, SC 

OutKast's "The Way You Move" and 
"Hey Ya": I love both of them. We are play- 
ing "Hey Ya" during the day. 

Blaque's "I'm Good" (Elektra /EEG): I 

like this. Sounds like hit potential. 

Sasha's "Dat Sexy Body ": The song is, 
like, five years old, but it's new to the 
masses - and hot. 

Javare 
PD, KBMB /Sacramento 

Mary J. Blige featuring Eve's "Not To- 

day" (Geffen): We put this in rotation, and 
it will be huge. 

Big Tymers' "This Is How We Do ": Gon- 
na be a huge record. 

OWN YOUR EVENTS 
if no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

1 -800- 231 -6074 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 

-Up to 3' High and 6' Wide - Weather -resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 
Tel 713/5074200 Fax 713/5074295 

ri@reefindustries.com www.reefindustries.com 
PLASTIC 

BANNERS 
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w September 12, 2003 

ßatelheMusic.cum 
IIIIIDIIIIIISL" 

America's Best Testing CHR/Rhythmic Songs 12 + 

For The Week Ending 9/12/03 

Persons Persons Persons 
Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

NELLY fIP. BIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy /Universal) 4.16 4.16 97% 23% 4.43 3.90 4.20 

CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 4.16 4.10 95% 17% 4.32 4.06 4.12 

BLACK EYED PEAS Where Is The Love? (A &M /lnterscopel 4.11 4.15 97% 32% 4.32 3.90 3.92 

MYA My Love Is Like...Whoa(A &M /lnterscope) 3.88 3.80 96% 26% 3.95 3.88 3.77 

50 CENT If I Can't (Shady /A ftermath/lnterscopel 3.88 3.93 62% 12% 4.21 3.86 3.62 

BEYONCE' fIJAY-Z Crazy In Love (Columbia) 3.86 3.80 100% 50% 3.76 3.88 3.87 

50 CENT P.I.M.P. (Shady /A ftermath/lnterscope) 3.86 3.89 96% 33% 4.07 3.87 3.59 

FABULOUS fITAMIA Into You (Desert Storm /Elektra /EEG) 3.84 3.98 83% 24% 3.88 3.90 3.80 

CHINGY Right Thurr (DTP /Capitol/ 3.82 3.77 95% 33% 4.15 3.66 3.45 

BOW WOW Let's Get Down (Columbia) 3.81 3.81 78% 16% 4.02 3.66 3.74 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 3.78 3.71 70% 22% 4.00 3.68 3.66 

LIL' KIM f150 CENT Magic Stick (Queen Bee /Atlantic) 3.75 3.90 96% 41% 3.86 3.62 3.89 

PHARRELL fIJAY -Z Frontin (StarTrak/Arista) 3.71 3.80 77% 21% 3.91 3.65 3.66 

BEYONCE' Summertime (Columbia) 3.65 3.55 45% 8% 3.56 3.71 3.58 

ASHANTI Rock Wit U (Awww Baby) (Murderinc./IDJMG) 3.64 3.63 99% 47% 3.65 3.62 3.56 

BABY BASH Suga Suga (Universal) 3.63 3.44 42% 9% 4.02 3.66 3.18 

SEAN PAUL Like Glue (VP /Atlantic) 3.62 3.54 90% 36% 3.75 3.56 3.50 

ASHANTI Rain On Me (Murderinc. /IDMG) 3.61 52% 11% 3.94 3.38 3.43 

BMX Where The Hood At? (RuffRyders /IDMG) 3.60 3.53 58% 12% 4.01 3.53 3.38 

LUMIDEE Never Leave You Uh 0oh, Uh Oooh! (Universal) 3.53 3.51 91% 41% 3.56 3.60 3.28 

YOUNG GUNZ Can't Stop, Won't Stop (DelJam /IDJMG) 3.48 3.56 54% 160/D 3.71 3.46 3.25 

GINUWINE In Those Jeans (Epic) 3.45 3.53 84% 30% 3.62 3.32 3.47 

BUSTA RHYMES Light Your Ass On Fire (Star Trek/Arista) 3.41 3.62 53% 15D/O 3.61 3.30 3.53 

YOUNGBL00DZ PLIL' JON Damn! (Arista) 3.40 3.41 49% 150/D 3.72 3.22 3.17 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) 3.36 40% 11% 3.73 3.28 3.23 

ROSCOE Smooth Sailin' (Priority /Capitol) 3.30 3.33 33% 10D/o 3.41 3.43 2.97 

BUBBA SPARXXX Deliverance (Beatc/ub /lnterscopel 3.27 3.36 44% 14D/o 3.22 3.32 3.32 

R. KELLY Thoia Thoing (Jive) 3.21 3.33 77% 34% 3.45 3.17 2.93 

JS Ice Cream (Dream Works) 3.00 3.01 47% 18% 3.21 2.80 2.92 

081E TRICE Got Some Teeth (Shady /Aftermath /lnterscope) 2.92 30% 12% 3.29 3.00 2.72 

Total sample size is 427 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said theyare tired othearing the song. Sample 

composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 

RateTheMusic corn results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic 

is a registered trademark of RateTheMusic.com. The RTMsystem, is available for local radio stations by calling 818- 377 -5300. RateTheMusic. com data is provided 

by Mediabase Research, a division of Premiere Radio Networks. 

ARTIST: Obie Trice 
LABEL: Shady /Aftermath / Interscope de 

By MIKE TRIASIA5v5IantEditor jj 

3 
Another one of Eminem's pro- 

tégés is ready to hit the big 

time: Obie Trice is releasing his 

debut CD, Cheers, on Sept. 23. 

"Got Some Teeth," the lead -off 
hitter for the project, is a tongue -in -cheek cut reminiscent of 

Eminem's "Without Me" -not surprising, since Em produced 

the track. Obie breaks down his minimum requirements for a 

woman in "Teeth," especially in the hook: "And if I leave here 

tonight, and I fall asleep /And wake up /Hopefully she got some 

teeth." Currently, Obie's sinking his teeth into R &R's CHR/ 

Rhythmic chart, where the single rises to No. 25* this week. 

The hilarious video for "Teeth," directed by Eminem and 

Phillip G. Atwell, stars Obie as a contestant on the game show 
Dream Date, a show that spoofs television's Blind Date. Em 

cameos as a bartender in the clip, but no amount of alcohol 
can save Obie's dating life from disaster. 

As a result of 50 Cent's huge debut, expectations are run- 

ning high for Obie's Cheers. "Teeth" is a solid lead single, and 

"Shit Hits the Fan," featuring Dr. Dre and Eminem, should defi- 

nitely get the attention of fans - or at least Ja Rule, whom the 
trio rip into on the cut. 

To promote sales, three of the first 500,000 copies of the 

album printed will contain winning tickets for an all- expense- 

paid trip to Detroit and an opportunity to kick it with Eminem 

in the studio while he records his new album. "Everybody's 
always doing the same shit with their records," remarks 
Obie. "'Buy my album, get a DVD, get a free poster, get a 

piece of my toilet seat.' Fuck all that shit. We wanted to 

come with the hottest Who Wants to Be a Millionaire -type 

shit for a contest. When I was a kid I would have given a nut 
to win something like this." 
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89 Total Monitored 

10 Total Indicator 

Note: KRRG/Laredo, TX moves from 
CHR/Pop to CHR/Rhythmlc. 
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The Value Of A Good Jock 
Become indispensable to your PD while 
advancing your career 

in our recent Urban special, Power Playas on the Rise, 
several prominent programmers in the Urban arena 
talked about what they look for when hiring air talent 
or moving personalities into larger roles at their sta- 
tions. The programmers cited such qualities as passion, 
commitment, having a vision and being a team player. 
This week we turn the tables and ask air talent what 
they think makes them valuable to their PDs, how tal- 
ents can get noticed and how they can use their value 
to advance their careers. 

Catching The PD's Eye 

Tracee Tuesday, mid day host for 
Rhythmic Oldies KGMG /Tucson 
and former morning co- 
host for KISQ /San Fran- 
cisco, says the No. l thing 
that has earned her recog- 
nition at the stations she's 
worked for is "volunteer- 
ing my time, even when I 
don't get paid." She adds 
that she will often "show 
up at remotes even when 
I'm not scheduled to be 
there or volunteer to take on remotes, 
especially those that are community- 
driven and don't carry a stipend." 

Tuesday points out that during 
her time at KGMG she's increased 
her value to the PD by asking what 
she can do to help and what she can 
do to make the station sound better 
and run more smoothly. "Even if 
there's nothing to do at that mo- 
ment, that fact that I've opened 
those doors shows that I'm willing 
to help, and that speaks volumes to 
my PD," she says. 

WGCI -FM /Chicago morning co- 
host Nikki Woods couldn't agree 
more. She's been with the station for 

five years, and she sug- 
gests that new jocks get 
noticed by "communicat- 
ing with your PD on a 

regular basis and con- 
tinuing to work with him 
or her to improve your 
skills." She stresses, "Al- 
ways, always be involved 
in all station promo- 
tions." Tracee Tuesday 

In fact, Woods believes it's her 
community involvement that has 
most impressed WGCI -FM PD El- 

roy Smith. "I am valuable to my PD 
because I am involved in the com- 
munity," she says. "Being a former 
teacher, I work with different edu- 
cational programs. I've also become 
very involved in assisting people in 
finding affordable housing and in 
helping fast -time home buyers." 

Woods points out that bringing 
your personal experience - as a 

mother, a volunteer, a student, etc. 

A SHERO SALUTEAt the recent NABFEMEgathering in Philadelphia, song- 

stress Patti Labelle was honored as a Shero during the annual awards dinner. 

Pictured here are fl -r) Elektra VP /Urban Promotion Michelle Madison, Labelle 

and NABFEME founder/Dreamworks head of urban promotion Johnnie Walker. 

- to the table as a jock helps the au- 
dience identify with you, which can 
be an asset. Discuss these things with 
your PD. As Woods says, "I think 
anything you do in life, any experi- 
ence you have, enhances your appeal 
as a radio personality. It adds dimen- 
sion to you and makes you appeal- 
ing to a wider variety of people." 

Brian Paiz, Asst. PD /MD at 
WMNX (Coast 97.3) /Wilmington, 
NC, says he caught the eye of Coast 
PD Phillip March by "being more 
than just an on -air jock." He suggests 
aspiring DJs "run a tight board and 
learn to take constructive criticism as 
a learning tool." Paiz also notes that 
he has another trait March relies on: 
"I'm in the demo Coast is targeting." 
That allows him to contribute valu- 
able insight to the station. 

Jack Of All Trades 

If you're a jock who is 

volunteering your time 
for station events and 
helping out in the promo- 
tion and production de- 
partments, why should 
you want to add more to 
your plate by taking on a 
new title, like MD or 
Asst. PD? "It's very sim- 
ple," Woods says. "By 
playing more than one 
role, you increase your value to the 
station, which can help with job se- 
curity, especially in today's radio en- 
vironment." 

Paiz agrees: "My responsibilities 
as Asst. PD /MD help take a load off 

of the PD. I've also learned that the 
more you know about radio in areas 
of sales and promotions, the more 
you will understand that this is a 

business, and it will help you grow." 
"I believe in multitasking," says 

Tuesday. "Jocks usually work a four - 
or five -hour shift. If you just stick to 
that and then go home, your radio 
career will last about as long as one 
of Jennifer Lopez's marriages!" 

But she adds that you should also 
consider jobs outside the radio sta- 
tion, which, if high- profile, can help 
you market yourself and your sta- 
tion. "I've hosted TV specials, done 
VJ work, landed commercials and 
done modeling," she says. 

Versatility Adds Value 

Continuing on this subject, Paiz 
says, "The way consolidation is to- 

day, I believe everyone is looking to 
gain an advantage, whether it's 
hosting a video show or doing com- 
mercial voiceovers. I believe you 
have to make sure there are other 
opportunities for you in case your 
current radio gig doesn't work out. 

"The person I admire the most is 

Rick Party [afternoon drive host on 
WEDR /Miami and production /im- 
aging talent for his own Sizzle Pro- 
ductions]. He gets his hustle on." 

The versatility to do more than 
one shift - or even more than one 
format - is another qual- 
ity jocks should have. 
"Today you have to be 
adaptable in radio," 
Woods says. "It's chang- 
ing constantly. It's impor- 
tant to study different for- 
mats. Be prepared for any 
opportunity that may 
arise." 

"One of the things I 
Nikki Woods 

pride myself on is my versatility," 
Tuesday says. "I love doing Rhyth- 
mic Oldies, but I also enjoy country, 
hip -hop and pop music. Because my 
culture is diverse, I think I could 
work well on any of those formats. 

"It's important to be able to move 
into other formats - for your own 
career, first of all, but also to become 
more valuable to your company. 
The more versatile you are, the more 
marketable you become." 

"I suggested this year that we 
plan a Halloween party and tie in 
with a local promoter and venue. By 

combining a promotion on our sta- 
tion for the event with their adver- 
tising in other media, we can reach 
potential new listeners." 

Paiz says the staff at WMNX 
meets every week during ratings 
books. "Phillip March is the best 
programmer I've ever worked for 
when it comes to understanding a 

jock," he says. "Most of all, he lets 
me do my job and listens to my 

opinions as the Asst. PD/ 
MD. We feel like we can 
say what we think. He 
understands it takes a 

team effort to win." 

Listen & Learn 

It's important to speak 
up, but the jocks we sur- 
veyed say it's also imper- 
ative to listen, especially 

to people who can mentor and teach 
you, whether that's your PD or 
more experienced jocks on your 
team. Paiz says, "I listen to every- 
thing - other radio stations, some 
in other markets, and all kinds of 
jocks - so that I can get ideas and 
better myself." 

Tuesday says, "I've been blessed 
to work with a couple of program- 
mers who have taken the time to 
work with me and groom me, 
Michael Erickson at KISQ and Bud- 
dy VanArsdale at KGMG. I made 
sure I listened and took in all they 
had to offer. 

Let Your Voice Be Heard 

You didn't realize it was so much 
work being a radio jock, did you? 

Well, there's more. The 
radio personalities we 
spoke with say it's not 
only your responsibility 
to get noticed and to 
make yourself indispens- 
able, you also have to 
speak up and give your 
ideas. You have to be a 

team player and, at times, 
a team leader. 

"Our station has regu- 
lar jock meetings," Woods says. "We 
also have weekly morning show 
meetings where we brainstorm 
show ideas, bits, etc. It's important 
to voice your opinions and con- 
cerns. Everyone wants to be heard. 
It helps you earn your program di- 
rector's respect." 

Make sure you attend the meet- 
ings - and once there, be more pos- 
itive than critical, say our jocks. "Ev- 
ery week we have a promotion 
meeting," Tuesday says. "These are 
geared toward building, maintain- 
ing, organizing and managing the 
station's image. Even though they 
are held during my on -air hours, I 

make it a point to attend. Your in- 
put about the station is important 
and vital." 

All the jocks suggest leaving ma- 
jor grievances for private meetings 
with the PD. Focus instead on build- 
ing up the station's image, revenue 
and team spirit. "Our stations have 
a small marketing budget, so we try 
to come up with ways to get addi- 
tional exposure," Tuesday says. 

Brian Paiz 

"The more you 

know about radio in 

the areas of sales 

and promotions, the 

more you will 

understand this is a 

business, and it will 

help you grow." 

Brian Paiz 

"When you don't have someone 
like that, you just have to live and 
learn. Sometimes even losing a job 
is actually a very valuable learning 
experience that can help you mature 
and be ready for your next oppor- 
tunity" 

Woods says you're lucky if you 
have a PD who takes time to teach. 
"Our PD still stays very involved 
with our growth as radio personali- 
ties, but that's not so common any 
more," she says. She also stresses the 
importance of finding a mentor - 
"someone who can help you grow 
professionally and personally. 
Someone who can push you beyond 
your comfort zone." 

www.americanradiohistory.com
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ARTIST TITLE LABEL(S) 

NELLY f /P. DIDDY & MURPHY LEE Shake Ya Tailfeather /Bad Boy /Universal) 

PHARRELL fIJAY -Z Frontin' (Star Trek/Arista) 

YOUNGBLOODZ MIL' JON Damn! (Arista) 

FABOLOUS f /TAMIA Into You (Desert Storm /Elektra /EEG) 

LW JON & THE EASTSIDE BOYZ Get Low WTI 
CHINGY Right Thurr (DTP /Capitol) 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

R. KELLY Thoia Thoing (Jive) 

50 CENT P.I.M.P. (Shady /Aftermath /lnterscope) 

YOUNG GUNZ Can't Stop, Won't Stop (De1Jam /IDJMG) 

BOW WOW Let's Get Down (Columbia) 

AALIYAH fITANK Come Over (BlackGround /Universal) 

GINUWINE In Those Jeans (Epic) 

MONICA So Gone (J) 

ASHANTI Rain On Me (Murderinc. /IDJMG) 

MARQUES HOUSTON WOE BUDDEN & PIED PIPER Clubhin' (TUG.) 

MARY J. BLIGE Doh! (Geffen) 

JAGGED EDGE Walked Outta Heaven (Columbia) 

ERYKAH BADU Danger...Block On Lock (Motown /Universal) 

SEAN PAUL Like Glue (VP /Atlantic) 

BEYONCE' fIJAY -Z Crazy In Love (Columbia) 

TYRESE Signs Of Love Makin' (J) 

T.I. 24's (Grand Hustle /Atlantic) 

LUDACRIS f /SHAWNNA Stand Up (DefJam South /IDJMG) 

MYA My Love Is Like...Whoa (A &M /lnterscope) 

AVANT Read Your Mind (Gellen) 

LUMIDEE Never Leave You Uh Ooh, Uh Oooh! (Universal) 

MONICA Knock Knock (J) 

112 fISUPERCAT Na, Na, Na, Na (Del Soul /IDJMG) 

R. KELLY Step In The Name Of Love (Jive) 

NAPPY ROOTS Roun'The Globe (Atlantic) 

PING YANG TWINS Naggin' (TVT) 

DMX Where The Hood At? (Ru ff Ryders/IDJMG) 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (Fa'Reel /Universal) 

ASHANTI Rock Wit U (Awww Baby) (Murderinc. /IDJMG) 

ATL Calling All Girls (Epic) 

TIMBALAND & MAGOO Cop That Shit (BlackGround /Universal) 

OUTKAST The Way You Move (Arista) 

BUSTA RHYMES Light Your Ass On Fire (Star Trak /Arista) 

ISLEY BROTHERS fIRON ISLEY Busted (DreamWorks) 

CHINGY f /SNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) 

JACKI 0 Nookie Real Good (Poe-Boy/Sobel 

JAY Z La la -La (Excuse Me Again) (Bad Boy /Universal) 

MARY J. BLIGE Love @ 1st Sight (Geffen) 

RUBEN STUDDARD Superstar (J) 

82K What A Girl Wants (Epic) 

JS Ice Crean) (DreamWorks) 

TOO SHORT fILIL' JON Shake That Monkey (Short/Jive) 

TAMIA Officially Missing You (Elektra /EEG) 

50 CENT What Up Gangsta (Shady /Aftermath /lnterscope) 

TOTAL 
PLAYS 

3111 

3111 
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646 

635 
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501 

459 
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I- 
PLAYS 

+92 

-15 

+347 

4 

+18 

-53 
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-210 

+95 

+56 

-48 

-396 

-250 

+220 

+229 

+286 

+227 

+59 

-301 

-131 

-136 

+29 

+496 

-161 

+140 

-176 

+360 

-249 

+231 

+35 

+89 

+72 

+108 

-175 

+121 

+35 

+288 

-69 

.31 

+296 

+67 

+13 

-163 

-115 

-40 

-106 

+72 

-153 

+2 

TOTAL 
AUDIENCE 

1001 

390375 

417427 

338975 

357802 

364227 

346971 

366533 

308125 

260848 

247410 

237029 

296479 

199299 

224254 

171874 

165341 

167884 

176833 

103671 

147703 

185963 

183396 

104382 

140941 

94575 

112753 

105715 

100591 

75164 

120229 

58063 

59707 

72719 

67369 

77040 

56337 

65687 

53182 

72039 

64676 

62918 

53676 

85938 

97316 

56616 

78620 

40264 

36223 

34697 

78295 

WEEKS ON TOTAL STATIONS. 
CHART ADDS 
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18 5710 

15 4512 

3 6217 
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4 5412 
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2 5513 
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8 5518 

7 4310 
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4 5211 
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20 6110 

7 4110 

10 3910 

1 4415 
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3 4111 

15 4110 
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12 3410 

5 1110 

18 2810 

1 3114 

14 3510 

4 110 

Most Added' 
www. rradds. corn 

ARTIST TITLE LABEL/S) ADDS 

GINUWINE Love You More (Epic) 43 

OBIE TRICE Got Some Teeth (Shady /Aftermath/Interscope) 39 

DAVID BANNER Cadillac On 22's (Universal) 24 

JOE More & More /Jive) 14 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Caprtoll 10 

R. KELLY Step In The Name Of Love (Jive) 8 

BAD BOY'S DA BAND Bad Boy This Bad... (BadBoy /Universal) 8 

LUDACRIS fISHAWNNA Stand Up (Del Jam South /IDJMG) 7 

BIG TYMERS This Is How We Do (Cash Money.'Universal) 1 

RAH OIGGA Party &... (flipmodelJl 7 

Most 
Increased Plays 

TOTAL 

PLAY 

ARTIST 
. 

INCREASE 

LUDACRIS fISHAWNNA Stand Up (Del Jam South/IDJMG) +496 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) +399 

MONICA Knock Knock (J) +360 

YOUNGBLOODZ fILIL' JON Damn! (Arista) +347 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol/ +296 

OUTKAST The Way You Move (Arista) +288 

MARY J. BLIGE Ooh! (Geffen) +286 

R. KELLY Step In The Name Of Love (Jive) +231 

M. HOUSTON fIJ. BUDDEN & P. PIPER Clubbin' (TUG.) +229 

JAGGED EDGE Walked Outta Heaven (Columbia) +227 

New &Active 
FLOETRY Getting Late (DreamWorks) 

Total Plays: 412, Total Stations: 31, Adds: 0 

ELEPHANT MAN Pon De River (VP) 

Total Plays: 395, Total Stations: 16, Adds: 4 

JAHEIM Backtight (Divine Mill /Warner Bros.) 

Total Plays: 391, Total Stations: 34, Adds: 5 

OB1E TRICE Got Some Teeth (Shady /Altermath//nterscopel 

Total Plays: 366, Total Stations: 43, Adds: 39 

lll, MO 1st Time (Elekua /EEG) 

Total Plays: 301, Total Stations: 30, Adds: 3 

JAVIER Crazy (Capitol) 

Total Plays: 275, Total Stations: 19, Adds: 0 

FREEWAY Flipside /RocA felle/IVJMGI 

Total Plays: 272, Total Stations: 11, Adds: 0 

MS. DYNAMITE Dy-na-mi te /lnterscope/ 

Total Plays: 251, Total Stations: 28, Adds: 1 

SOULJA SLIM I'll Pay 4 lt (No Limit) 

Total Plays: 245, Total Stations: 14, Adds: 0 

BIG TYMERS This Is How We Do (Cash Money /Universal) 

Total Plays: 233, Total Stations: 33, Adds: 7 

'Debut> 

45 

Songs ranked by total plays 

70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
8/31 -9/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003. R &R, Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 
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No Art Charges 
(800) 34 -EMKAY 

PHONE (6311777-3175 i4%101) 7173168 
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42 c URBAN 
a September 12, 2003 

BateTheMusic.cam° 
RI'IIFRIBItF' 

America's Best Testing Urban Songs 12 + 

For The Week Ending 9/12/03 

Persons Persons Persons 
Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

NELLY R. DIODY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 4.29 4.28 99% 25% 4.23 4.24 4.19 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 4.24 4.11 92% 11% 4.19 4.24 4.00 

FABOLOUS fITAMIA Into You (Desert Storm/Elektra /EEG) 4.14 4.14 94% 22% 4.19 4.23 4.07 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 4.12 4.07 90% 23% 4.09 4.03 4.33 

50 CENT P.I.M.P. /Shady /A ftermath/lnteiscopel 4.11 4.06 100% 39% 4.10 4.04 4.36 

CHINGY Right Thurr (DTP /Capitol) 4.07 4.10 99% 30% 3.94 3.91 4.05 

JAGGED EDGE Walked Outta Heaven (Columbia) 4.07 4.03 40% 5% 4.04 4.09 3.85 

AALIYAH fITANK Come Over (BlackGround /Universal) 4.02 3.97 80% 17% 4.01 4.00 4.05 

LIL' KIM f150 CENT Magic Stick (Ooeen Bee /Atlantic) 3.99 3.95 99% 49% 4.04 3.98 4.30 

BOW WOW Let's Get Down (Columbia) 3.98 4.03 93% 23% 3.85 3.81 4.02 

YOUNGBLOODZ f1111' JON Damn! (Arista) 3.98 3.83 70% 15% 3.89 3.80 4.22 

MYA My Love Is Like...Whoa (A &M/lnterscopel 3.97 3.87 99% 25% 3.92 3.91 3.98 

MARQUES HOUSTON fIJOE BUDDEN & PIED PIPER Clubbin' (TUG.) 3.92 3.81 49% 6% 3.86 3.87 3.83 

PHARRELL fIJAY -Z Frontin' (Star Trak/Aristal 3.90 3.92 92% 28% 4.01 3.97 4.19 

SEAN PAUL Like Glue (VP /At /antic) 3.85 3.77 96% 40% 3.80 3.82 3.72 

MARY J. BLIGE Love @ 1st Sight (Geffen) 3.81 3.71 88% 21% 3.81 3.69 4.21 

YOUNG GUNZ Can't Stop, Won't Stop (De1Jam /IDJMG) 3.81 3.86 80% 20% 3.70 3.73 3.59 

TYRESE Signs Of Love Makin' (J) 3.81 3.66 77% 19% 3.82 3.79 3.91 

ASHANTI Rain On Me (Murderinc. /IDJMGI 3.81 3.61 65% 12% 3.70 3.69 3.77 

GINUWINE In Those Jeans (Epic) 3.79 3.76 95% 36% 3.78 3.76 3.85 

LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universal) 3.77 3.82 99% 39% 3.67 3.66 3.71 

MARY J. BLIGE Ooh! (Gelten) 3.77 - 46% 9% 3.68 3.55 4.18 

NAPPY ROOTS Roun'The Globe (Atlantic) 3.74 - 51% 110/d 3.73 3.56 4.19 

BEYONCE' fIJAY-Z Crazy In Love (Columbia) 3.73 3.65 100% 55% 3.67 3.64 3.77 

R. KELLY Thoia Thoing (Jive) 3.73 3.75 94% 26% 3.70 3.60 4.11 

MONICA So Gone (J) 3.73 3.66 91% 40% 3.84 3.87 3.71 

112 fISUPERCAT Na, Na, Na, Na (De!Soul /IDJMG) 3.68 3.67 60% 12% 3.72 3.73 3.69 

ASHANTI Rock Wit U (Awww Baby) (Murderinc./IDJMGI 3.62 3.64 100% 48% 3.60 3.62 3.50 

ERYKAH BADU Danger...Block On Lock (Motown /Universal) 3.49 3.38 40% 10% 3.51 3.41 3.79 

T,I. 24's (Grand Hustle/Atlantic / 3.43 3.51 69% 22% 3.24 3.15 3.56 

Total sample size is 401 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 

represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. 

Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet onty. RateTheMusic 

is a registered trademark of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818 -377 -5300. RateiheMusic.com data is 

provided by Mediabase Research, a division of Premiere Radio Networks. 

Indicator 
Most Added' 

DAVID BANNER Cadillac On 22's (Universal) 

BIG TYMERS This Is How We Do (Cash Money /Universal) 

GINUWINE Love You More /Epic) 

BABY BASH Suga Suga (Universal) 

CHINGY //SNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) 

R. KELLY Step In The Name Of Love (Jive) 

RAH DIGGA Party &... (flipmodelJ) 

BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy /Universal) 

JOE More & More (Jive) 

Songs ranked by total plays 

Recurrents 
DAVID BANNER 1)LIL' FLIP Like A Pimp (Universal) 

LIL' KIM f150 CENT Magic Stick (Queen Bee /Atlantic) 

SEAN PAUL Get Busy (VP /Atlantic) 

HEATHER HEADLEY I Wish I Wasn't (RCA) 

BONE CRUSHER Never Scared (Arista) 

50 CENT In Da Club (Shady /A ftermath/Interscope) 

JAHEIM Put That Woman First (Divine Mill /Warner Bros.) 

50 CENT 21 Questions (Shady /Aftermath /lnterscope) 

SNOOP DOGG Beautiful (Ooggystyle /Priority /Capnoll 

FABOLOUS Can't Let You Go (Desert Storm/flektra/EEGI 

BUSTA RHYMES fIMARIAH CAREY I Know What You Want (Jr 

TYRESE How You Gonna Act Like That (J) 

LIL' KIM f/MR. CHEEKS The Jump Off (Owen BeelUndeas/At/antic) 

JOE BUDDEN Pump It Up (Del am /IDJMG) 

AALIYAH Miss You (BlackGround /Universal) 

FLOETRY Say Yes (DreamWorks) 

JAY.Z Excuse Me Miss (Roc-A-fella /IDJMG) 
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489 
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IReporters 
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.URBAN 

R &R asks radio DJs for the hottest records jumping off that haven't charted yet. 

tha 

Eric Cubiche 
Air personality /mixer, KKBT/Los Angeles 

Justin Timberlake featuring Snoop Dogg's "I'm Lovin' It" (Jive): This 
is not on Justin's last album. It's brand -new, and no one has it. I can't 
say how I got it! It's so hot, everyone is asking me for it, but I won't 
even let my friends burn it, because I don't want it to get out there. You 
have Justin singing the verse, with Snoop rapping the hook. What more 
could you want? b Ying Yang Twinz featuring Lil Jon's "Salt Shaker" 
(TVT): It's a monster. Lil Jon is huge out here on the West Coast (we 
have a lot of Southern transplants). It's like "Get Low" part two. s 

Sheek Louch's "Two Gunz Up" (Universal): This is basically the hard- 
est street record out there right now. Sheek is from The Lox. I've been 
playing it a week, and it's already blowing up. a Nocturnal's 11The Way 
I Am" (Elektra/EEG): Classic West Coast sound and lyrics - how could 
I not play it? The beats are by Scott Storch. 

ff IF' 

Justin Timberlake 

Jamillah Muhammad 
PD, WMXD /Detroit 

We are in the midst of our 
Jammin' in Jamaica pro- 
motion. WMXD /Detroit is taking listeners on vacation. This year it's to 
Hedonism Ill in Runaway Bay, Jamaica. At my former station, WVAZ/ 
Chicago, we used to do this every year, and it was a huge success. We'll 
be broadcasting the afternoon show with Frankie Darcell live all week, 

with her special guest, Carlita Kilpatrick, the wife of the 
mayor of Detroit. We'll also have a live performance by 
Motown recording artist Kern. What we do is offer three - 
four- and five -night all- inclusive packages that listeners can 
purchase at a special rate. We don't give any trips away; 
it's just a way for listeners to take a vacation and have an 
added attraction to their trip. We have events and games 

and gatherings the whole week. The trip takes place Oct. 13 -17, and we 
started promoting it in August, so we have almost three months of pro- 
motion for it. So far, we have 50 listeners signed up, and we think we'll 
have at least 150 -200 by the time we take the trip. It doesn't really cost 
the station a lot of money. We only bring about six staffers - Frankie, 
me, an engineer, our promotions director and some support 
staff. We're also in the midst of promoting WMXD's annual Sista Strut, 
a walk for Breast Cancer Awareness, on Sunday, Sept. 28. It's a 3K walk 
that takes place on Belle Isle Park, a beautiful island park in Detroit. It's 
our way to bring more awareness to breast cancer and its prevention. 
Breast cancer is the leading cause of death among women in Wayne 
County, and it hits the African -American community the hardest. On air, 
we run promos with statistics - how you can help prevent the disease, 
and where you can get additional information. 
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ARTIST: Wyclef Jean 

LABEL: Clef/1 

CURRENT PROJECT: The Preacher's Son 

IN STORES: Oct. 28 

DEBUT SINGLE: "Party to Damascus" 

GOING FOR ADDS: Sept. 16. 

On his Clef/J Records debut Wyclef 

Jean collaborated with a number 
of industry greats, including the biggest 
of them all, Clive Davis. Clef and Clive 
brought together star names such as 
Missy Elliott, Timbaland, Monica, 
Redman, Trick Daddy, U2's The Edge, 
Scarface, Prodigy of Mobb Deep and 
more for The Preacher's Son- At the 
same time, Jean brought to the table 
the influences of his Haitian heritage 
and his love of hip -hop. In addition, 
Jean continued to fuse his unique vocal 

style, writing and producing with other 
musical forms, including rock and Latin 
rhythms. It all came together to create 
a multicultural project that has hip -hop 

credibility ( "Party to Damascus "), Car- 
ibbean flavor ("Take Me as I Am ') and 
old- school R &B soul ("Class Reunion "). 

Hometown: Port -Au- Prince, Haiti 
Personal stats: As the title implies, 

Jean is the son of a minister. When 
Jean was 9 his family moved to the 

TELL US WHAT 
YOU THINK! 

Share your opinion 
about this column - go to 

www.radioandrecords.com and click 
the Message Boards button. 

projects in Brooklyn, but by his teenage 
years they had moved to the suburbs of 
New Jersey, where he took up the gui- 
tar and studied jazz. In 1987 Jean, 
cousin Pras and classmate Lauryn Hill 
formed The Fugees and went on to be- 
come one of the most successful rap 
groups of all time. 

Past successes: As the founding 
member of the multiplatinum- selling 
trio, Jean was instrumental in the con- 

ception of The Fugees, as well as in 
writing and producing for the group. He 
went on to pursue a solo career, which 
thus far has included three multiplatinum 
albums: The Carnival, Ecleftic and Mas- 
querade. He's won Grammy awards 
with The Fugees and on his own as a 
producer, and he's produced and writ- 
ten for the likes of Destiny's Child, 
Whitney Houston, Carlos Santana, U2 
and Sinead O'Conner. 

See him: Jean is kicking off his new 
album release with two special, invita- 
tion -only showcases - one in New York 
on Sept. 16, and one in Los Angeles on 
Sept. 22. 

Urban AC Reporters 
Stations and their adds listed alphabetically by market 

WWIN/BalIimore, MD' 
PO'. Tm Wans 
AMMO .Kerlhl*her 

KOXLRaIon Ronge, LA' 
PD,MD. Mya Vernon 

WBHK/Birmingbam. AL' 
PD Jry Orson 
APOMD Daryl Johnson 

WMGL/Charleslon. SC' 
OM,PD Terry Base 
APO MD Belinda Parker 

WOAV/Charlo le 
Po MO' Terri Avery 

WLOVJChananooga, TN' 
PDMO Sam Terry 
N, 

.. 

WVAZ/thicago, IL' 
OMPO. Elroy Smith 
APOMO: Armando Rmra 

WZAKCIeveland. OH' 
DM Po Km Johnson 
MD Bobby Rush 

WLXC,Columbia. SC' 
PO Doug Williams 

MOM/Columbia. SC' 
Po- Mike Love 

WAGH Columbus. GA 
OM. Brian Walen 
PD,APD Dueen Rameeda 
MD Ed Lewis 

KIM/Dallas. TX' 
OM PD Sam Weaver 

WMXD/Detroil. MI' 
P0: Jamillah Muhammad 
APO. oben Stevens 
MO: Sheila Lrnle 
No As 

WUKSIFayenevdle. NC' 
PD. Garait Davis 
MD Cairn Pee .... 

WDZIJFIinI, MI' 
PD: Jerold Jackson 
No Aals 

WFLM,FI. Pierce. FL' 
OM. Nike James 
POMO. Tom Bear 
h0 Adds 

WDMG/Greensboro. NC' 
POMO: AC SLOW 

No AM., 

KMJOJHouston. TX' 
PO: Cad Conner 
NO Sam Choir 

WTLClndianapolis. IN' 
PD'. Brian Wallace 
APAND Garth Adams 

WKXVJackson, MS' 
0MP0/M0: Stan Branson 

WSOI/Jacksonville, FL' 
PO: Mike Williams 
MD: KJ Brooks 

1 ',c Alas 

KMJK/Kansas City, MO' 
Po Greg Love 
MD. Trey Mchaels 

KNEK/Lalayede. LA' 
PD111: John Kinnnl 

KVGS /Las Vegas. NV' 
Po MD. Tony Rankin 

KOKY1.iSle Rock. AR' 
OM Joe Booker 
PO Mark Dylan 
MO'. Jamal Quarles 

KHHTAos Angeles. CA' 
Po Michelle San000000so 
UD Irck Nunn 

KJLH,tos Angeles. CA' 
POMO Aundae Russen 

WRBVRRacon. GA 
SM. Carey Brown 
PUMO:100 Charles 

KJMSIMemphiS. TN' 
P0: Nate Bell 
APOIMO: Eiken Loll,er 

WHOTRRiami. FL' 
PO- Demo Brown 
APEMO: Karen Vaughn 

WJMEVMiheaukee. WI' 
POND'. Lauri Jones 

WMCS/Milwaukee. WI 
Sit. Penelope Stewart 
0M'. Steve Scott 
POND, Tyrene Jackson 

WDLTiMobile. AL' 
PO: Steve Crumbley 

Kallry Barlow 

WOOK/Nashville, TN' 
PPTAD Derrick Corten 

WYBCmew Haven. CT' 
OM Wayne Schmidt 
POMD. Juan Castillo 

Acas 

WYLDmew Orleans. LA' 
OM Carla Boalner 
PD Al Appleheny 
No Am. 

WRKSmew York. NY' 
0M. John Mullen 
PD: Toya Beasley 
MD. Jute Guslines 
N, AJ'.s 

WSVY/Nodolk. VA' 
0M Daisy Davis 
POND. Heart Attack 

WVKL/Nodolk. VA' 
OM: Dick Lamb 
POMO. Don Lon00n 

WCFB/Odando, FL' 
PD: Steve Holbrook 
MD: Joe Davis 

WFXC/Aaleigh. NC' 
PD: C0 Young 

APDMD: Lodi Bony 

WKJSmichmond. VA' 
QMPDMO. Kevin Gardner 

WVBEmoanoke. VA' 
PD MD. Wall Ford 

WLVH/Savannah. GA 
DM- Brad Kelly 
PO MO. Gary young 

KMJMSI. Louis. MO' 
OM'. Chuck Atkins 
PO- Eric Mychaels 
MD'. Taylor J 

WIMX/Toledo. OH' 
PD. Hockey lam 

WHUPoWashinglon. DC' 
PO MD DawdA Dickinson 

WMMJÌWLShinglon. DC' 
PD. Kathy Brown 
MD Mike Chase 

'Monitored Reporters 

49 Total Reporters 

45 Total Monitored 

WDAS/Philadelphia, PA' 4 Total Indicator 
e PD Joe 

APOAnB'. Jo Gamble 
4^ -s 

www.americanradiohistory.com

www.americanradiohistory.com
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LAST 
WEEK 

2 

3 

WEEK 

o 
o 

1 3 

4 

o 
o 

7 
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o 

12 

® 

o 
17 

18 

o 
21 

4 

9 

7 

5 

6 

8 

12 

11 

10 

18 

13 

25 

17 

16 

14 

23 

22 

19 

20 

24 

26 

21 

30 

27 

29 

28 

/Debut> 

22 

25 

29 

ARTIST TITLE LABEL(S) 
TOTAL 

LAYS 
1- 

PLAYS 
TOTAL 

AUDIENCE 
loo) 

WEEKS ON TOTAL STATIONS! 
CHART ADDS 

LUTHER VANDROSS Dance With My Father (J) 1158 +115 127393 19 4110 

HEATHER HEADLEY I Wish I Wasn't (RCA) 1033 +31 111039 26 3610 

KEM Love Calls (Motown /Universal) 993 -84 103558 33 3010 

TAMIA Officially Missing You (E /ektra /EEG) 941 -3 79564 18 3310 

JAVIER Crazy (Capito» 852 +145 90947 17 3310 

R. KELLY Step In The Name Of Love (Jive) 815 +17 101946 19 1513 

JAHEIM Put That Woman First (Divine Mill/Warner Bros.) 814 -78 78669 27 3110 

ARETHA FRANKLIN Only Thing Missing Is You (Arista) 768 -61 69500 13 4010 

RUBEN STUDDARD Superstar (J) 758 +30 70329 14 3610 

DWELE Find A Way (Virgin) 653 +131 73866 10 3310 

FLOETRY Say Yes (Dream Works) 549 +15 54562 32 3510 

KINDRED Far Away (Epic) 516 18 65879 27 3210 

RHIAN BENSON Say How I Feel (OKG) 491 +146 38736 9 2811 

SMOKIE NORFUL I Need You Now (EMI Gospel) 483 0 51856 23 2812 

GERALD LEVERT U Got That Love (Elektra /EEG) 413 +148 38390 3 3816 

ISLEY BROTHERS fIRON ISLEY Busted (Dream Works) 397 +51 43924 7 2010 

CALVIN RICHARDSON Keep On Pushli' (Hollywood) 385 -2 28961 9 2510 

R. KELLY I'll Never Leave (Jive) 375 -24 41758 20 2110 

MONICA So Gone (J) 368 +72 46543 13 310 

FLOETRY Getting Late (Dream Works) 324 +12 33639 5 2610 

TYRESE Signs Of Love Makin' (J) 314 -14 26951 14 1910 

JEFFREY OSBORNE Rest Of Our Lives (JayOz /Koch) 299 21 16817 20 2910 

ANTHONY HAMILTON Comin' From Where I'm From (So So Def/Arista) 272 +3 22422 4 2411 

VIVIAN GREEN What Is Love? (Colunbiat 259 +40 20367 3 2113 

SYLEENA JOHNSON Faithful To You (Jive) 254 -65 26178 15 2310 

JAHEIM Backtight (Divine Mill /Warner Bros.) 205 +49 15485 2 2314 

ANN NESBY Make Me Better (11TR Music Group) 204 +16 6793 8 1410 

BEYONCE' fIJAY-Z Crazy In Love (Columbia) 196 +22 26021 7 210 

ASHANTI Rock Wit U (Awww Baby) (Murderinc./IDJMG) 159 -16 15810 12 510 

MANHATTANS Turn Out The Stars (love -Lee) 158 +24 12399 1 1110 

45 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for' he airplay week 
o18/31 -9/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported :o R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Four Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

New &Active 
IMPROMP 2 Mocha Soul (Big3) 

Total Plays: 148, Total Stations: 13, Adds: 1 

J. SOMMERS fIR. PATTERSON What Am I Gonna Do (Geminb7ligherOctave) 

Total Plays: 138, Total Stations: 18, Adds: 1 

MARY J. BLIGE Doh! (Geffen) 

Total Plays: 137, Total Stations: 5, Adds: 1 

GOAPELE Even Closer (Skyb/az) 

Total Plays: 85, Total Stations: 5, Adds: 0 

VICKIE WINANS Shook (Verity /Jive) 

Total Plays: 84, Total Stations: 2, Adds: 0 

JEFF MAJORS Heard My Cry (Music One) 

Total Plays: 81, Total Stations: 7, Adds: 0 

INCOGNITO Can't Get You Out Of My Head (Naradal 

Total Plays: 60, Total Stations: 5, Adds: 0 

JOHN STODDART Angel (Reprise) 

Total Plays: 55, Total Stations: 4, Adds: 0 

WILL DOWNING A Million Ways (GRP/VMG) 

Total Plays: 40, Total Stations: 18, Adds: 17 

SILK Silktime (Liquid 8) 

Total Plays: 4, Total Stations: 7, Adds: 7 

Songs racked by total plays 

W/ 

Most Added 
www.rradds.com 
ARTIST' ADDS 

WILL DOWNING A Million Ways (GAP!VMG) 17 

SILK Silktime (Liquid 8) 7 

GERALD LEVERT U Got That Love /f /ektra /EEG) 6 

JAHEIM Backtight (Divine Mill Warner Bros.) 4 

VIVIAN GREEN What Is Love? (Columbia) 3 

R. KELLY Step In The Name Of Love (Jive) 3 

SMOKIE NORFUL I Need You Now (EM /Gospel) 2 

Most 
Increased Plays 
ARTIST TITLE LABEL/5, 

GERALD LEVERT U Got That Love (Elektra,IEEGI 

RHIAN BENSON Say Flow I Feel (DKG) 

JAVIER Crazy (Capitol) 

DWELE Find A Way (Virgin) 

LUTHER VANDROSS Dance With My Father (J) 

FAITH EVANS fICARL THOMAS Can't Believe (Bad Boy /Arista) 

MONICA So Gane (J) 

ISLEY BROTHERS fIRON ISLEY Busted (DreamWorks) 

JAHEIM Backtight (Divine MilllWaroerBros.) 

VIVIAN GREEN What Is Love? (Columbia) 

Most 
Played Recurrents 

TOTAL 

PLAY 
INCREASE 

+ 148 

+146 

-145 
+131 

+115 

+113 

+72 

+51 

+49 

+40 

TOTAL 

ARTIST' PLAYS 

RON ISLEY fIR. KELLY What Would You Do? (DreamWorks) 328 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown /Universal) 323 

MUSIQ Dontchange (DelSoul/IOJMG) 313 

TYRESE How You Gonna Act Like That (J) 305 

VIVIAN GREEN Emotional Rollercoaster (Columbia) 282 

SYLEENA JOHNSON Guess What (Jive) 276 

JAHEIM Fabulous (DivineMi /l /Warner Bros.) 257 

LUTHER VANDROSS Take You Out (J) 212 

GERALD LEVERT Funny (Elektra /EEG) 193 

ERYKAH BADU fICOMMON Love Of My Life (Magic Johnson!MCA)187 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Call Today! 
800.331.4438 
www.cgilink.com 

"I NEEDED ' M. 
I GOT' M.. FAST!" 

Choose the decal printer more radio 
stations have relied on for 30 years. 

«Communication .. Gra p hits Inc 
THE DECAL COMPANY 
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KEAN /Abilene. TX 

OM: James Cameron 

PD,MD: Rudy Fenwndea 

APD: Shay Hill 

No Mds 

WOMX/Akron, OH' 
OMPO : Kenn Mason 

APD: Ken Steel 

WGNA/Albany, NY' 
PO: Bun Brindle 

MO: Bill Earley 

KBOI /Alhuqueryue. NM' 
PD: Tommy Canee 

MD: Sammy Cruise 

EST/Albuquerque, NM' 
PO John Richards 

MO. Paul Bailey 

KRRV /Alexandria, LA 

OM. Scott Bryant 

PD,APDND. Sieve Casey 

WCTO /Allentown, PA' 
APDRAD: Sam Malone 

KGNC /Amarillo. TX 

OM. Dan Gorman 

PO : Tim Butler 

APDMD: Pamck Clark 

KBRJ /Anchorage, AK 

Po: Matt Valley 

MD, Justin Case 

WWWW/Ann Arbor. MI 

PO Barry Mardi! 

MO Tom Baker 

WNCY /Appleton. WI' 
OM: Jeff McCarthy 

PO : Randy Shannon 

MD: Mari Braun 

No Mils 

WKSF /Asheville, NC 

SM': Diane Augram 

PD: Jeff Davis 

MD. Andy Woods 

WKHX/Allanta, GA' 
MO. Johnny Gray 

Na Add, 

WPUR/ABantic Ciry, NJ' 
POND: Joe Natty 

WKXC/Augusla, GA' 

PO TGenOy 

M0: Zach Taylor 

KASE/Auslin, TX' 
OMPO: Jason Kane 

APD/MD. Bob Pickett 

KUZLBakersbeld, CA' 
PO'. Evan Bridwell 

MO: Adam Jeffries 

WPOC,Ballimore, MD' 
PO: Scott Lindy 

MD: Michael J. Feo 
No Add... 

WYNKIOalon Bouge. LA' 
OM: Bob Murphy 

PO : Paul Ore 

POND : Nunn James 

WYPY/Baton Rouge. LA' 
OMPO: Randy Chase 

MO: Jay Bernard 

No Adds 

KYKR/Beaumont, 
PO/MD: Mickey Ashweeth 

WJLS/Beckley, WV 

DM: Bill OBnen 

POND: Dave Willis 

VANN/Biloxi, MS' 
OM: Waller Brown 
Po:,iúP Creggery 

WZKX/Bilosi, MS' 
PO: Bryan Rhodes 

MD: Gwen VAlon 

WHWKIBirghamlon, NY 

OM: Bob Adams 

PD/APDNO Ed Walker 

WUXBBirmingham. AL' 
PO : Tom Halrahan 

MD: Jay More 

No Ad _ "s 

WZZKBirmingham, AL' 
POND. Bnan (driver 

WPSKBIacksburg. VA 

OMPD'. Scort Stevens 

MD. Sean Sumner 

WBWN,Blooninglon, IL 

OMPO: Dan Westhaff 

APOMD Buck Stevens 

WHO/Bluefield, WV 

OMPO MD: Dave Crosier 

KIZN/Boise, ID' 
OMPO. Rich Summers 

APOND: Spencer Burke 

KOFC/Boise, ID' 
PO: Lame Tidwell 

APO Jun Miller 

MO Cory Mdhals 

WKLB Boston. MA' 
Po: Mike Brophey 

APD,MD Crony Rogers 

KAGG/Bryan. TX 

POND Jenniler Allen 

WYRK/Buhalo. NY' 
PO : John Paul 

APDMO. Wendy Lynn 

WOKO/BUdington 
PO. Steve Pelkey 

MD'. Margot SI. John 

KHAK/Cedar Rapios. en 

0M: Dick Stadien 

PO: Bob James 

MO: DawnJohnsen 

WIXY/Ctiampaign,IL 
OMPDND. R W. Senkt 

WELL/Charleston. SC' 
PO Trey Cooler 

MD: Gary Gndin 

WNKT /Charleston. SC' 
PO: Loyd Fora 

APO MD'. Eric Chaney 

WOBEtharleston. WZ 

OM'. Jed Whitehead 

PO Ed Roberts 

MO. Bill Hagy 

WKKTiChadoOe 
OM. Mike Berlak 

PO/MD: Jo n Roberts 

31330(W3.1.0005 .13 

WSOC/Charlode 
OMPD. Jeff Roper 

MD: Rick McCracken 

No, Adds 

WUSY/Chattanooga. TN' 
PO Clay Hunnicutt 

MO: Bill Poindexter 

WUSN/Chicago, IL' 
OM/PD. Tom Rivers 

APOMD: Evan Kroft 

N, Adds 

WUBE/Cincinnab, OH' 

PO: Dm Crosson 

APO : Kathy OConnor 

MD: Duke Hamilton 

WYGY/Cincinnli. OH' 

OMPV: TJ Holland 

APO.MD'. Dawn Michaels 

I WGAR/Cleveland, OH' 
MY Meg Stevens 

MD. Chuck Collier 

KCCY /Colorado Springs. CO 

PO: Traits Daily 

MO: Valerie Had 

KKCS /Colorado Springs, CO 

PD: Shannon Stone 

MD. Sim Franklin 

WCOS/Columbia, SC' 
PD Ren Brody 
MD: Glen Garrett 

WCO/Columbus, OH' 
Po: John Crenshaw 

APO/MD: Dan E. Zuko 

WGSO/Cookeville, TN 

OM: Marty McFly 

PO: Galon Harrison 

APO: Philip Gibbons 

MD' Slewad James 

KEYS /Corpus Christi, TX' 
PO'. Frank Edwards 

MD' Louis Ramirez 

'Jo Adds 

KPLX/Dallas, TX' 
PO Paul Williams 

APD: Smokey Rivers 

MO. Cody Alan 

KSCS/Dallas. TX' 
PO: Ted Sleeker 

MD: Chris Huff 

WGNE/Daylona Beach, FL' 
POMDJof Davis 

KYGO/Denver. CO' 
POTAD Joel Burke 

KHKVDes Moines. IA' 

OM: Jack OBnen 

POND: Jimmy Olsen 

WED/Detroit, MI' 
PD: Mac Daniels 

AFORAD: Ron Chalman 

No Adds 

WOJR/Dothan, AL 

OM: Jeny Broadway 

POND: Brett Mason 

APO Frogman 

KKCB /Duluth 
PO: Tom Bishop 

MO Pat Putalla 

WAXX/Eau Claire. WI 

PO: 
George 

Hause 

KHEY,TI Paso. TX' 
PO: Steve Grammy 

MD' Stacie Kaye 

WRSF/Fbrabeth Ciry. NC 

OM: Tom Chanty 

POMO: Randy Gril 

WXTA/Tne, PA 

OM: Gary Spurgeon 

Po: Fred Horton 

MD: Truckin Tom Woalslayer 

MU/Eugene. OR 

POND: Jim Davis 
re eeNMS.i 

WKDNEvansville, IN 

PD/MO: Jon Prell 

15 Kt. A3,135 
IS MOM 

KVOXPargo 
PO: Eno Heyer 

MD: Scott Winston 

i "sáime1.. "MAW-: 
wá vws,n 

KKIXRayeneville, AR 

FO Torn Travis 

APONO: Jake McBride 

WKML/Fayeheville. NC' 
POND'. Andy Brown 

KAFF/Flagstaff, AZ 

PO'. Chris Halstead 

APDNO'. Hugh James 

WFBE/Flint, MI' 
PD: Coyote Collins 

MD: Kristine Timer 

KSKS/Fresno. CA' 
PD: Mike Peterson 

MD: Steve Pleshe 

No Adds 

KUADRt. Collins. CO' 

Po: Mark Callaghan 

MD: Brian Gary 

WCKT/FI. Myers, FL' 
OM Steve Amad 

PO: Kerry Babb 

APO/MD: Dave Lega 

WWGR/FI. Myers, R.' 
PO: Mark Phillips 

MO: Steve Had 

WYZB/Ft. Walton Beach. FL 

OM'. Scratch Malone 

MO: Cindy Blake 

WOHK/Ft. Wayne, Re 
POND: Rob Kelley 

TO Ados 

WOCK/Gainesville. FL' 
PD: Mr. Bob 

MD' Big Red 

WBCT/Drand Rapids, MI' 
PO. Doug Montgomery 

MO: Dave Tao 

WTOR/Greensboro, NC' 

0M: im Satterfield 

PO: Bill Dotson 

APD/MO Angie Ward 

WRNS/Greenville, NC' 
Po: Wayne Carlyle 

MD:Boomer Lee 

WESC /Greenville, SC' 
OMPO: Breen Logan 

AMMO: John Landrum 

No Adds 

WSSL/Greenville. SC' 
OMPO: Bore Logan 

APBMD Kra Layton 

WAYZRtagerslown 

0111/PONO' Don Brake 

WCAT/Rarrisburg, PA' 

PD Sam McGuire 

WRBTManishurg. PA' 
OM. Chns Tyler 

POND Shelly Easton 

APD: Newman 

WWYi/llarttord,CT' 
1e.Ja IIMSrmnarn 

s unOVrn 

KILT/Houston. TX' 
PO: Jett Lamson 

APDRAD: Stephen Giunari 

KKBO/Houston, TX' 

PO: Michael Croise 

MD: Christi Brads 
No Adds 

WTCR/Huntington 

PD: Judy Eaton 

MD, Poole 

WORM/Huntsville. AL' 
PO: Wes McShay 

MO: Dan McClain 

WFMS,ndianapolis, IN' 
OM: David Wood 

PO: Bob Richards 

MD: J.D. Cannon 

eksiPa 

WMSUJadson, MS' 
PD: Rick Adams 

MD. Stance Bingham 

i KM;AKÑYeaMRv 
I PbalWa[iae 
I WA KORN 

WUSJ /Jackson, MS' 
OMPUND: Tom freeman 

No Adds 

WOIK/Jadsonville. FL' 
OM: Gail Austin 

Po: Jay McCarthy 

MO:Jahn Scott 

WR00 /Jacksonville. FL' 
0M: Gad Austin 

Po: Jay McCarthy 

MD: Or ne Jones 

WXBOJohnson Ciry' 
PDMD' Bill Hagy 

Note,,,, 

WMTZ/Johnstown. PA 

OMPO Steve Walker 

MD: Lara Mosby 

KIXO/Joplin. MO 

OM: Ray Michaels 

POND'. Cody Carlson 

An. Jay McRae 

WNWNR(alamazop, MI 

PO' P.J. Lacey 

APOND'Phi10'Reilly 

KBEO/I(ansas Ciry, MO' 
PO: Mike Kennedy 

MD: TJ. McEntire 

KFKFKansas Ciry. MO' 
OMPO: Dale Carter 

APD/MD: Tony Stevens 

WDAF/(ansas Ciry, M0' 
PO/MD: Ted Cramer 

WIVKR(noxville, TN' 

OMPO: Mike Hammond 

MD: Colleen Adrian 

L164nt 

WXOMalayetle. IN 

PO/M0: Mark Mien 

KMDLlalayetle, LA' 
PO: Mike James 

MD TO Smith 

100E/Lafayette, IA' 
PO:Renee Reved 

MR Sean Riley 

WPCV/Lakeland, FL' 
PO: Dave Wright 

MO: Jeni Taylor 

No Ands 

WIOVRancasler, PA' 

PD/MO ;Dick Raymond 

WITLtansIng, Ml' 
PD: Jay J. McCrae 

APoND: Chris Tyler 

KWNRtas Vegas. NV' 

Po: John Marks 

APO M0. Brooks O'Brian 

WBBN/Laurel. MS 

PO: Larry Blakeney 

AMMO: Altyson Scan 

WBUL/Lexinglon. KY' 

PO/MD: Ric Larson 

l LK/Lexington, KY' 
OM: Robed Lindsey 

PO:John Sebastian 

MO: Karl Shannon 

No Adds 

Ill /l incoln, NE 

PO: BdanJennings 

APO/MD: Carol Timer 

KSSN/Lidle Rock, AR' 

POND: Chad Heritage 

KZLA/Los Angela, CA' 

OMPD: R.J. Corto 

APoRAD: Tonga Campa 

WAMZ/LOUhville, KY' 

PO/MD:Coyote Calhoun 

KLWLubbock,TX 
OMPD:JayRidlaNs 
MD: Kelly 

ió 1100113,31L05 mtrañan 

WOEN/Macon, GA 

PO: Gerry Marshall 

APDRAD, Laura Starling 

MOM/Madison. WI' 
Po: Mark Granin 

MD'. Mel McKenzie 

KMMAason City. IA 

POND: J. Broda 

KTEXRAcAilen. TX' 
0M: Billy Santiago 

PO: Joie Cerda 

APD. Frankie Dee 

MO: Patches 

KFIWO/Medlord. OR 

OM: Keith Lollis 

PD: Larry Neal 

MO_ Scott Schuler 

WGKX/Memphis, TN' 
PO: Chip Miller 

MO Mark Billingsley 

WOKK/Meridian. MS 

OMPO/MD : Scatty Ray 

No Adds 

WKIS/Miami FL' 
PO: Bob Bauren 

MD: Darlene Evans 

WMIL/Milwaukee, WI' 
PO: Reny Wolle 

APO: Scott Dolphin 

MD: Milch Morgan 

KEEY/Minneapolis, MN' 
OMPO: Gregg Swedbeng 

AFORAD' Travis Moon 

WKSJ/MObile, AL' 
OM: Kit Carson 

POMO: Bill Black 

KATMNodesto, CA' 
OM: Richard Perry 

Po Randy Black 

M.D. DI Walker 

MD: Joe Roberts 

KJLO/Aonroe, LA 

01A/P0. Mike Blakeney 

APO/MD: Carl Bambino 

hi RÀmii n 
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030,3 Pka, 
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KTOMRAonterey. CA' 

PO,MD, Jim Donan 

WLWINonigomery. AL 

OMIT' Bill Jones 

MD:arlene Diso n 

ñ e r u: ñáMïä 
PEMYa111Vf 

WGTR/MyrOe Beach, SC 

PO:JohnnyWalker 

MDy.lo DMeoe 

nee A,w. 
aawrPx 
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WILDF/Nashville, TN' 
OMPD'. Crave Kelly 

MD: Eddie Foci 

WSIX/Nashville. TN' 
PD: Mike Moore 

MO. Billy Greenwood 

WSMMashville, TN' 
PI Lee Logan 

NPD: Fraile Sera 

31.7.331134(30113 

WCTYMew London, CT 

PO/MD:Jimmy lehn 
APO: Dave Elder 

WNOEMew Orleans, LA' 

OM: Jim Owen 

APOND: Casey Caner 

No Adds 

WGH/Norlolk.VA' 
OMPD: John Shomby 

MD Mark Mdray 
2 

seoi;.vPe.. 

KNFM/Odessa, TX 

PD:John MoesM 

MO: Dan Travis 

v i°"á nPiñ 
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KIST/Oklahoma City. OK' 
PO: Crash Poleel 

APOMD: Anthony Allen 

IOIXY/Oklahoma City, OK' 
PD. U Smith 

APD M: Bill Reed 

KXKT /Omaha. NE' 

PO: Tom Goodwin 

MD. Craig Allen 

WWKA/Ddando, FL' 
PO: Len Shacklelod 

MD: Shadow Stevens 

KHAY/Oxnard. CA' 

SM: Ernie Bingham 

PoRAO: Mark Hill 

KPLM/Palm Springs. CA 

OM: Todd Marker 

PO: Al Gordon 

MD. Ko James 

WPAP/Panama Ciry. FL 

OMPD. Todd Berry 

MD. Shane Collins 

WXBM /Pensacola. FL' 
PD:MO' Lynn West 

WXCLPeoria. IL 

PONT Dan Oenody 

WXTU /Philadelphia. PA' 
PO'. Bob McKay 

APD/MO Cadillac Jack 

KMLE/'hoenix, AZ' 
PO'. Tim Maranville 

APD: Dave Collins 

MD: Kevin Mannin 
No Adds 

KNIX/Phoemx. AZ' 
PO: Shaun Holly 

MD Gwen Foster 
KUM , 

3.ó91w 

WCrSY/Pittsburgh, PA' 
P0: Nairn Clark 

APO/MO: Stoney Richards 

WPOR/Pordand, ME 

PD: Rick Jordan 

MD: Mori 

: 

G Marie oá 
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KUPLPortland. OR' 
PO: Cary Rolle 

MD :Rick Taylor 

KWJJ/Pomand, OR' 
PD: Robin Mitchell 

MD: CraigLOd,vrood 

WOKO/PaMmouth, NH' 
PO:MarkJennings 

MO:Oan Lonnie 

WCTKProvidense, RI' 
PD. Rick Everett 

MO'. Sam Stevens 

WLLR/Ouad Cities. IA' 
PD: Jim O'Hara 

MD. on Evans 
E 'AMOY.,' 

WODR/Raleigh. NC' 

Po: Lisa Mckay 

APOND: Mike'Maddawg 

Biddle 

KOITURapid City. SD 

POND: Mark Houston 

KBULAIeno. NV' 
OMPO'. Tom Jordan 

APO. Ji Christy 

MO Chuck Reeves 

WKHKRiiehmoml, VA' 
POIMD: Amxx 

BUY TON 

KFRG/Riverside, CA' 

PO: Ray Massie 

MD: Don Jeffrey 

WSLC/ROanoke, VA' 
Po: Bred Sharp 

M0: Robyn Jaymes 

WYYDMoanoke. VA' 
PO/MD: Steve Cross 

WBEF/ROchester, NY' 
OM: Dave Symonds 

Po: Chris Neyaer 

MO Billy Kidd 

WXXO/Rockford, IL 

OMPO: Jesse Garcia 

MD; Katy Hess 

KNCl/Sacramento, CA' 
OMPO. Mark Evans 

APD: Greg Cole 

MO Jenniler Wood 

WCEN/Saginaw. MI' 
PD: Jim Johnson 

MO. Keith Allen 

WKCO/Saginaw. MI' 
OMPD'. Rid, Walker 

WICO /Salisbury. MD 

OM'. Joe Edwards 

RIND: EJ Fora 

KKATSaII Lake Ciry. UT' 
OM: Bill Betts 

PO. Eddie Haskell 

MD: ustin Taylor 

KSOP,SaIt Lake Ciry, LIT' 

PO Don Hilton 

APONO'. Debby Torino 

KUBIJSaOI Lake City, UT' 
PO: Ed Hill 

MO :Pat Ganes 

KGKL/San Angelo, TX 

PO/MD: David Hollebeke 

KAIA/San Antonio. TX' 

OM Alan Furst 

PD/MD Clayton Allen 
e SG,.: 

KSON/San Diego, CA' 

OMAN: John Dimick 

APORAD.Greg Frey 

KRTY/San Jose, CA' 

PO: Julie Stevens 

MD: Nate neaten 

r ew PAS., 

KKJG/San Luis Obispo. CA 

PO:PepperDaniels 

APOD:r Bradley 
3331033 

KRAZ/Santa Barbara, CA 

POND: Rick Barker 
52 90.313, 

5 NM laws 
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WCTOSaasota. FL' 
PBMD: Mark Wilson 

WJCL/Savannah, GA 

OM:John Thomas 

PO: Bill West 

KMPS/Seame, WA' 
SM. DSO Decker 

PO'. Beery Brenner 

MO. Tony Thomas 

KRMD/ ìhreveport, LA' 
PDNO: Jama Anthony 

KXKS/Shreveport, LA' 
OM'. Gary McCoy 

PO Rus Winston 

KSUXSioux City, IA 

PO: Bob Rounds 

APO/MO :ony Michaels 

sears/niwo 

003, DEAN 

WBYT/Seuth Bend, IN 

OMPD: Tom Oakes 

MD: Usa Kash 

KDRKSpokane. WA' 
OMPD: Tim Colter 

APO Bob Castle 

MO: Tony Trovalo 

No Adds 

KIXZ/Spokane. WA' 
OM'. Rob Harder 

PO: Paul Neumann 

APP. Lyn Daniels 

MD: Jeremy McComb 

No Adds 

WFMB/Springlield, IL 

PD. Dave Shape! 

MO: John Spalding 

WPKX/Springfield, MA' 
PD: RJ McKay 

APD: Nick Damon 

MD: Jessica Tyler 

K1TS/Springlield. MO 

SM: George Demarco 

OMPO: Brad Hansen 

APD: Curly Clark 

KSD/SI. Louis. MO' 
PD: Mike Wheeler 

MD: Al Brock 

WILSI. Loins, MO' 
PD. Greg Monngo 

MO' Danny Montana 

WBBSSyra nose. NY' 
PO: Rich Lauber 

APD/MD: Skip Clark 

WTNT/Tallahassee, FL 

OMPD: Kris Van Dyke 

APO/MO: "Big" Woody 

Hayes 

WOYK/Tampa, FL' 
OMPD: Mike Culotta 

APO Beecher Martin 

MD: Jay Roberts 

WYUUTampa, FL' 

DMPD. Mike Culotta 

APO -. Will Robinson 

MD: Jay Robera 

No Adds 

WTHVTerre Haute. IN 

OMPD Barry Kent 

MD Mart ?art 

WIBW/Topeka, KS 

OM'. Ed O'Donnell 

PO'. Rich Bowers 

APB Stephanie Lynn 

WTCM/Traverse Ciry, MI 

PD: Jack O'Malley 

APDMD. Ryan Dobry 

KIIMRucson, AZ' 

OM: Herb Crowe 

PO: BurzJddaen 

MD: Jule Collim 

KOYT/Tuaon, AZ' 
PO/M Jell Baird 

10/00/Tulsa, OK' 
POND: Moon Mullins 

WWZD/Tupelo. MS 

OMPD: Rick Stevens 

KNUE/Tyler. TX 

OMPORAD: Dave Mhcran 

WFRG/LJtira, NY 

OMPDND: Tom Jacobsen 

KJUGNisalia. CA' 
PDNO: Dare Daniels 

WIRK/W. Palm Beach, FL' 
PO: Mitch Mahan 

MO: J R. Jackson 

WACO/Waco, TX 

OMPORAD: Zack Owen 

WMZO/Washnngton, DC' 

OM: Jeff Val 
APO/MO. Jon Anthony 

No Adds 

WOVK/VVheeling, WV 

PO/MB Jam BIind 

509.14 .1303 

SVAYS 
R.Lf 1303015 

KFDLAVidrita. KS' 

OMM): Besedee Bannigan 

APORAD, Pal James 

KZSN/Wichita. KS' 
Po: Chuck Geiger 

MD: Dan Hob 

WGGY/Wñkes Barre. PA' 

Po. Mike Knnik 

MO'. Jaymie Gordon 

WW00/W Imiington, NC 

OM: Perry Stone 

Po: Paul Johnson 

Banta 

KXDO/Yakima. WA 

Po: Dewey Boynton 

M0: Joel Baker 

WGTY/Yerk. PA' 
PO John Pellegnei 

APOND: Brad Austn 

WOXK/YOUngstown, OH' 
PO: Dave Steele 

APO: Doug James 

MD: Burton Lee 

'Monitored Reporters 

229 Total Reporters 

154 Total Monitored 

75 Total Indicator 

Did Not Report, Playlist Frozen (2): 
WXFUFIorence, AL 
KSNI /Santa Maria -Lompoc, CA 

Did Not Report, Playlist Frozen (1): 
KLURIWichita Falls, TX 

No Longer A Reporter (1): 
WHOK/Columbus, OH 
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Two Decades Of 
Country Shares 

COUNTRY 

How the format has fared in the top 50 markets 
through the years 

onsolidation, compression, erosion, bad radio, bad music, just a 
cycle - pick your reason. However you cut it, though, Country shares 
in the top 50 markets are not what they used to be. 

Sure, we held our own from spring 2002 

to spring 2003, rising about 3 1/2 shares 
(.01 %), but since the halcyon days of the 
Country ratings peak in 1993, we're down by 
almost 180 share points - that's 32 %. And, 
in reality, the news is worse than that. As you 
look at the share totals, keep in mind that we 
are using today's top 50 markets. There are a 

handful of cities that were not in the top 50 

markets in 1980, 1986 or 1993 that are in that 
group now. 

Thus, the 12+ Country shares for markets 
like Orlando, Las Vegas, Austin, Raleigh, West 
Palm Beach and Jacksonville are not includ- 
ed for past years because I do not have access 
to the ratings from all of the Country stations 
in those markets in those years. 

Conversely, there are a number of cities - 
including Buffalo, Louisville, Birmingham, 
Dayton and Oklahoma City - that were in 

the top 50 in the past but presently are not. 
That means the total shares we list for Coun- 
try in 1980, '86 and '93 do not contain the big 

Country numbers that those markets deliv- 
ered back then. Which, again, is why I say that 
the numbers are down even more than they 
appear. 

The impetus for this column came from 
R &R Executive Editor Jeff Green and his Aug. 
22 Page 1 report comparing the 12+ average 
marketplace shares of all formats in the top 
50 markets. His analysis showed Country 
ranking fourth overall with a spring 2003 av- 
erage share of 9.3, up from a 9.1 in spring 2002. 

But on his way to figuring the average share, 
he compiled each market's total Country 
share. 

Looking at his stats made me wonder how 
those markets have done through the years. 
So, I went back to the pre -Urban Cowboy days 
of 1980, the consensus "bottom" in 1986, the 
high -water mark in 1993 and assorted other 
years for interest's sake. 

It's interesting to see how the format has 
fared in America's top cities through the years. 
Like Fox News says: We report; you decide. 

R &R September 12, 2003 

CMA Broadcast Award Finalists 
The Country Music Association has named the finalists in its 2003 Broad- 
cast Awards competition. Nominees are now undergoing a second round 
of judging by radio -industry professionals. Winners will be notified in Octo- 
ber and recognized during the 37th Annual CMA Awards, broadcast live 
Wednesday, Nov. 5 (8 -11 PM ET) on the CBS Television Network. The 
broadcast finalists are: 

Personality Of The Year 
National Air Personality 
Bob Kingsley, ABC Radio Networks 

Ben & Brian, MJI Broadcasting 

Lia, Jones Radio Network 

Major Market 
Amy B., KPLX/Dallas 

Bob Delmont, WPOC/Baltimore 

Michael J. Foxx, WPOC /Baltimore 

Skip Mahaffey, WQYK/Tampa 

Tim & Willy, KNIX/Phoenix 

Large Market 

Dale Carter and Mary McKenna, KFKF/Kansas City 

Mike and Morgan in the Morning, WQDR/Raleigh 

Vicki Murphy, WFMS /Indianapolis 

Jim, Deb & Kevin, WFMS /Indianapolis 

The Jeff Roper Morning Show, WSOC/Charlotte 

Medium Market 

Colleen Addair, WIVK/Knoxville 

Valleri St. John, WWGR/Ft. Myers 

The Cornbread Morning Show With Pat James, KFDI/Wichita 

The Scott lunes Cartoons Radio Show, WYNK/Baton Rouge 

TJ, Gina & Craig, KXKT /Omaha 

Small Market 
Bearman & Ken, WUSY /Chattanooga, TN 

The Chris & Hugh Morning Show, KAFF /Flagstaff, AZ 

Dave & Dex, WUSY /Chattanooga, TN 

George & Tammy, WAXX/Eau Claire, WI 

Karl Shannon, WVLK/Lexington, KY 

Station Of The Year 

Major Market Large Market Medium Market Small Market 

KEEY /Minneapolis KASE/Austin KFDI/Wichita KAFF /Flagstaff, AZ 

KILT/Houston WFMS /Indianapolis WGNA/Albany KITS /Springfield, MO 

KNIX/Phoenix WKDF /Nashville WIVK/Knoxville WAKG /Danville, VA 

WPOC /Baltimore WMIL/Milwaukee WKKO/Toledo WQXK/Youngstown, OH 

WQYK/Tampa WUBE/Cincinnati WWGR/Ft. Myers WUSY /Chattanooga, TN 

Spring 12+ Arbitron Shares 

Market Market 
No. Market 1980 1986 1993 1999 2002 2003 No. Market 1980 1986 1993 1999 2002 2003 

1 New York 3.4 3.0 2.1 0.9 0 0 27 Sacramento 9.3 12.8 13.9 5.8 5.4 5.0 

2 Los Angeles 7.0 2.5 2.2 2.2 2.3 2.5 28 Riverside /San Bernardino 13.1 6.6 12.3 10.0 9.1 8.1 

3 Chicago 9.1 5.5 5.7 3.9 3.7 3.4 29 Kansas City 19.0 16.4 29.1 15.2 17.3 14.6 

4 San Francisco 7.2 4.8 5.8 3.4 1.7 1.6 30 San Jose 6.5 4.0 6.7 4.5 3.7 3.1 

5 Dallas -Ft. Worth 25.9 19.9 19.0 10.6 10.7 10.6 31 San Antonio 19.9 15.9 19.8 11.2 8.4 10.9 

6 Philadelphia 1.3 3.8 5.1 3.5 3.7 4.0 32 Salt Lake City-Provo 18.9 15.3 20.1 14.0 10.9 12.1 

7 Houston -Galveston 24.1 15.5 18.5 11.4 9.6 6.5 33 Milwaukee- Racine 11.6 7.9 8.2 8.6 7.4 6.7 

8 Washington 8.3 6.8 7.2 6.2 5.7 5.7 34 Providence 2.5 1.1 6.1 5.6 4.6 5.7 

9 Boston 1.3 2.8 3.5 4.3 3.3 4.2 35 Columbus, OH 11.3 10.5 11.8 12.2 11.6 13.4 

10 Detroit 8.4 4.5 8.2 6.3 4.4 4.6 36 Middlesex -Somerset na na na na 0 0 

11 Atlanta 10.0 12.6 14.8 9.5 6.5 7.6 37 Charlotte- Gastonia na 22.5 20.4 12.7 11.9 12.2 

12 Miami -Ft. Lauderdale 2.8 3.3 3.1 3.4 2.9 3.2 38 Orlando na na 12.5 8.7 5.6 7.5 

13 Puerto Rico na na na 0 0 0 39 Las Vegas na na na 9.7 7.8 6.8 

14 Seattle- Tacoma 9.1 9.9 12.1 7.4 6.0 8.4 40 Norfolk- Virginia Beach 13.9 10.3 11.4 10.4 9.0 5.0 

15 Phoenix 13.2 10.7 17.2 11.5 8.4 8.7 41 Indianapolis 18.5 9.8 17.3 15.6 12.2 13.0 

16 Minneapolis -St. Paul 10.2 9.3 13.5 9.5 6.2 7.9 42 Austin na na na 16.0 13.2 14.5 

17 San Diego 9.4 8.0 8.8 6.2 5.2 5.2 43 Greensboro -Winston Salem 20.3 19.8 25.1 18.9 17.7 14.1 

18 Nassau -Suffolk 4.3 2.7 3.1 2.1 0 0.4 44 New Orleans 12.1 7.6 10.3 7.9 6.7 7.2 

19 St. Louis 11.9 9.9 10.8 12.4 10.0 9.9 45 Nashville 20.8 21.3 34.5 22.7 17.8 17.8 

20 Baltimore 6.8 9.9 10.0 8.1 8.9 10.8 46 Raleigh -Durham na na na 9.9 9.0 10.2 

21 Tampa -St. Petersburg 16.6 12.1 15.8 11.4 8.4 9.2 47 West Palm Beach na na 8.9 na 6.7 7.2 

22 Denver -Boulder 13.2 8.3 16.0 9.9 8.3 8.3 48 Memphis 24.7 14.3 14.9 10.7 8.5 6.0 

23 Pittsburgh 9.2 3.9 10.2 10.9 10.2 11.0 49 Hartford -New Britain 0.8 1.1 8.5 8.6 7.1 6.6 

24 Portland, OR 13.0 13.8 16.0 11.7 10.2 10.6 50 Jacksonville na na 19.5 na 11.5 10.4 

25 Cleveland 11.0 4.0 8.8 9.7 7.3 9.1 Share Totals 477.3 393.9 561.2 427.0 378.6 382.1 

26 Cincinnati 17.4 9.2 12.4 11.7 11.9 10.6 No. of markets 42 42 46 47 50 50 
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"Goosebumps. This is gfeat!" 

- Greg Frey, APD/MD - KSON/San Diego, CA 

, 
"Fist time I hea6 \thought,11-11S IS A NITI 

This s Vince 

Coyote Collins- , af-.)Wif! /Flint, MI 

$Ìr 

"Great, song, 0601 pCoduction and the Mastet's wee 
An undeniable ht." 
- Evan Bridwell, PD - KUZZ/Bakersfield CA 

i "I melt at the feet of' the maste( 
- Datfeir DiT9 MD -WLWI/Iviont,gomet, L 

www.vincegill.com 
Management: The Fitzgerald Hartley Co. 

CO 2003 MCA Records Nashville. 
a Division of UMG Recordings, Inc. 
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NASHVILLE 

The Mavericks Find 
Sanctuary 
New album reunites category- defying band 

Most country groups with a Grammy, two CMA bul- 
lets, a couple of album plaques and volumes of criti- 
cal acclaim would be eager to revisit the scenes and 
sounds of their greatest success. The Mavericks, how- 
ever, aren't like most country groups. In fact, they're 
not really country. Just ask them. 

"I love country music, and I listen 
to it," says Mavericks frontman Raul 
Malo. "But to call The Mavericks a 

country band is unfair to country and 
unfair to us. Those perceptions take a 

while to break, but we've beaten that 
drum enough that people now throw 
their hands up in the air and don't 
care. Whatever we are, they either like 
it or don't. We're just going to groove, 
have fun and not worry about where 
it fits." 

The Mavericks may not have been 
able to heed such a relaxed 
mantra if not for several 
years of career upheaval. 
Their last studio album, 
1998's Trampoline, had a 
stylistic diversity that all 
but ended the group's al- 
ready tentative foothold at 
Country radio. 

Their long association 
with Universal, first at 
MCA and later at Mercury, 
came to an end after the release of 
their greatest -hits project. An ensuing 
hiatus that evolved into a full- fledged 
breakup brought the band's touring 
and publicity momentum to a stand- 
still, and the subsequent years apart 
took the members in different creative 
directions. 

Set free from the pressures and con- 

straints of their first decade together, 
Malo, drummer Paul Deakin and 
bassist Robert Reynolds, along with 
new guitarist Eddie Perez, were able 
to bring renewed strength and focus 
to a self -titled project that ultimately 
ended up on New York -based Sanc- 
tuary Records. A reunion was never 
assured, however. 

The Band? The Band! 

Appropriately, the impetus for get- 
ting back together was the music. "Be- 

tween finishing up my solo 
record and producing Rick 

Trevino's album, I kept 
working on my own 
songs," Malo says. "After 
about a year or so I had a 

batch that sounded like a 

Mavericks record, so I 

made a couple of calls to 

see if anybody was into it." 
"He needed to know if 

we could forget that there 
had been a little bit of strut' le over 
the decision to pull the plug," Rey- 
nolds says. "He needed to know that 
we could bond like the old brothers 
we truly are. We had dinners togeth- 
er immediately and talked for hours 
about what we'd been doing and 
what we could do." 

Malo had spent the intervening 

Drew Murray 

LOOK AT THAT JACKASS Nashville publisher Cosmic Mule Music 

honored writer Don Pfrimmer with a mule ride during ASCAP's No. 1 party for 

the Lonestar single "My Front Porch Lookin' In." Pictured here are (1 -r) Dean 

Sams and Keech Rainwater of Lonestar Pfrimmer, ASCAP Sr VP Connie 

Bradley and Lonestar's Richie McDonald and Michael Britt. 

years working on high- profile projects 
including Los Super Seven and a solo 
album, while Reynolds collaborated 
with members of Cheap Trick, Wilco 

and Sixpence None The Richer in the 
band Swag. But The Mavericks still 
pulled at them. 

"I missed the excitement of some of 
the bigger stuff the Mays were in- 
volved in that my smaller projects 
weren't up to," Reynolds says. "The 
activity around putting out a record - television, legitimate world touring - it's all kind of intoxicating, a mat- 
ing dance of sorts. Your feathers are all 
out, and you're bopping around like 

a peacock." 

MALL RATS The Mavericks are (1 -r) 

Paul Deakin, Raul Malo, Robert Reynolds 

and Eddie Perez. 

Reynolds was happy when he got 
the call from Malo. He says, "The first 
feelings were joy and excitement, with 
less concern about anything in the 
past or about the struggles you accept 
when you jump back into this busi- 
ness full- throttle. 

"Raul found himself with these 
songs that didn't necessarily fit Rick 
Trevino, and they weren't what he'd 
done as a solo artist. I think he'd sup- 
port the idea that, for certain things, 
there is no better vehicle than The 
Mavericks." 

It's It 
But the question that's dogged that 

vehicle since the very beginning re- 
mains: What is it? "We've never real- 
ly put a lot of thought into that, and 
we probably paid a price for it some- 
where down the line," Malo says. "We 
knew Country wouldn't touch Tram- 

poline. We just had that feeling. But we 
did it anyway. Imagine that. 

"There's something that burns in- 

side of you when you have something 
to create. As an artist, you have to be 
happy and fulfilled with what you do. 
And I don't hold anybody up to what 

R &R September 12, 2003 

c+ 
o 

T 
ROti i 

' i \DIES 
+ Colt tournament 

GIT YER HAIRY PAWS OFF ME More than 250 artists and industry 

executives, as well as Tennessee Titans mascot T -Rac, gathered in Nashville for 
the 16th annual Music Row Ladies Golf Tournament. This year's event raised 

$45,000 for United Cerebral Palsy. Pictured are (1 -r) Keith Urban, Mark McClurg 

of McHayes, Deana Carter, Anthony Smith, Susan Ashton, Emily West, ASCAP's 

Herky Williams and Wade Hayes of McHayes. 

I do. Everybody has their own version 
of it. 

"In the end, we knew Trampoline 

would work somewhere and that we 
weren't crazy. And we had one of the 
biggest records of our lives, at least in 
Europe and the rest of the world. 
There was a little vindication there. 
We weren't crazy after all." 

The Mavericks, less exuberant stylis- 
tically but emotionally deeper than 
Trampoline, is no more or less easy to 
define than its predecessor. "Any- 
where along the creative process, you 
could pause to ask where this fits," 
Reynolds says. 

"You're in the Mays lab and mak- 
ing the record, but you're aware of 
what's on Country and what's left of 
the boy band trend and all the young 
pretty people on Pop radio. You just 
have to dial something in that makes 
you feel a little more at home with 
yourself. 

"We've had to forget about the old 
blessing of The Mavericks' being fa- 
vored sons at Country radio. I don't 
wish that, but it might be behind us 
just because that happens. I'd like to 
think that some adventurous pro- 
grammers out there could gravitate to 
certain tracks. With the record stores, 
someone who is a little more cutting - 
edge might put the album in two sec- 
tions. Cross -pollinate a little." 

Busy Bees 
That task falls to Sanctuary. "It's a 

solid label," Malo says. "They're. Theÿ re not 
being bought up anytime soon by 
some major garbage company. They 
worry about the bottom line, because 
it's a business and you have to do that, 
but the way they do it is by worrying 
first about the music. That's appeal- 
ing to me, and rare these days." 

Sanctuary Sr. VP /Promotion Drew 
Murray says his job isn't to fit The 

Mavericks into one small box. "What 
if you were an employee of Virgin 
Records two years ago and the Norah 
Jones record walked in the door ?" he 
asks, rhetorically. 

"She was a new artist with no his- 
tory who had people scratching their 
heads and wondering what to do with 
a jazz record. But it wasn't so much 
that it was a jazz record - it was a 

great record. And it found its place. 
That's how I feel about this project." 

The first single, "I Wanna Know," 
is being worked to Triple A. "Raul's 
solo record was worked to that format, 
so they have a better recent history 

with The Mavericks than Country 
does," Murray says. 

Even so, Sanctuary serviced the al- 
bum to Country shortly after Labor 
Day. "More than anything else, for 
them to digest it," Murray says. "I 
don't want to force the issue, which I 

see a lot of people do. There are sta- 
tions in the format that still support 
the band. And 'In My Dreams,' which 
Raul wrote with Rick Trevino, is bul- 
leted on the Country chart. The Mav- 
ericks version takes a little bit of a dif- 
ferent angle." 

Beyond radio, the band will tour 
the U.S. and Europe in support of the 
album, and press efforts include up- 
coming appearances on the late -night 
shows. Internationally, Sanctuary is 
working "Would You Believe," a song 
Murray says "sounds like a track off 
Sgt. Pepper's." 

Deconstruction Time 
For Reynolds, the promotional 

push's timing is a bit precarious. "The 
tour starts two days after I get mar- 
ried," he says. "In the middle of my 
honeymoon I'll be flying to London to 
kick off my new album." 

Even so, he doesn't expect career 
pressures to overwhelm the band as 
they once did. "We're treating things 
now in album cycles," he says. 
"There's the exercise wheel in the 
hamster cage that a lot of people in 
this town get on. We were on it for a 

long time. If you don't break that cy- 

cle, you run one record into the next. 
You just shove them all together with 
constant touring, promotion and tele- 
vision. We're not going to do that any- 
more." 

In many ways, the band's dissolu- 
tion helped them see life outside the 
confines of The Mavericks. "It 
strengthened the group by actually 
taking it apart," Reynolds says. 
"Much of it is personal, and then you 
bring that personal strength and 
growth back into the band. 

"The wheels didn't come off my 
personal life in the last three years. 
Yes, I went through a divorce and the 
band pulled the plug at the same time, 
but I kept myself together. You actu- 
ally learn to diversify what it is you're 
about." 

Malo agrees. "Everybody is more 
able to enjoy this than we were in the 
past," he says. "We can control the 
tempo. There's none of that pressure 
of getting back on the hamster 
wheel." 
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COUNTRY TOP 50 
LAST 

WEEK 

W September 12, 2003 
THIS 

WEEK ARTIST " . =9_i S 

TOTAL 
POINTS 

.1 

POINTS 

TOTAL 

PLAYS 

.I- 

PLAYS 

TOT.AUD. 

(00) 

.1. AUD. 

/DUI 

WEEKS 

ON 

TOTAL 
ADDS 

1 1 A. JACKSON AND J. BUFFETT Its Five O'Clock Somewhere (Arista) 18760 -210 6682 -113 549996 8249 14 15310 

3 0 DIERKS BENTLEY What Was I Thinkin'? (Capitol) 17685 1055 6407 +376 505637 34128 23 153/0 

2 3 KENNY CHESNEY No Shoes, No Shirt, No... (BNA) 15901 869 5786 -340 458365 -27091 15 15210 

4 0 TIM MCGRAW Real Good Man (Curb) 15309 578 5638 +223 438405 20594 19 15310 

5 0 BUDDY JEWELL Help Pour Out The Rain acey s Song) (Columbia) 14317 662 5480 +331 403125 18435 18 15210 

7 o MARTINA MCBRIDE This One's For The Girls (RCA) 11759 1256 4310 +481 325876 29551 14 15210 

8 0 KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 11163 705 4127 +302 316075 24744 14 15210 

10 0 GARY ALLAN Tough Little Boys (MCA) 10974 1313 4188 +491 307242 44160 13 15211 

9 0 CLAY WALKER A Few Questions (RCA) 10910 835 4164 +316 296317 29452 21 15210 

12 0 RASCAL FLATTS I Melt (Lyric Street) 10261 813 3718 +317 284570 26345 11 15211 

15 Q TOBY KEITH I Love This Bar (DreamWorks) 9591 2125 3411 +815 268848 51923 4 15314 

13 ® PAT GREEN Wave On Wave (Republic /Universal South) 9271 710 3201 +304 252275 26605 17 14312 

11 13 TRACE ADKINS Then They Do (Capitol) 8000 .1514 2957 649 223884 -20395 27 15211 

17 0 BILLY CURRINGTON Walk A Little Straighter (Mercury) 7545 767 2963 +309 194869 26771 20 14011 

16 ® PATTY LOVELESS Lavin' All Night (Epic) 7348 413 2851 +182 185581 18838 15 14711 

19 0 GEORGE STRAIT Cowboys Like Us (MCA) 6998 1476 2454 +491 187034 37334 7 14216 

18 m CHRIS CAGLE Chicks Dig It (Capitol) 6705 500 2666 +225 161810 17336 12 143/6 

20 0 RACHEL PROCTOR Days Like This (BNA) 5410 215 2039 +78 133193 10982 19 13813 

23 0 MONTGOMERY GENTRY Hell Yeah (Columbia) 5381 873 2016 +334 127437 15513 9 14217 

22 RUSHLOW I Can't Be Your Friend (Lyric Street) 5263 645 2054 +231 131889 19137 19 13514 

26 REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 5066 1842 1780 +623 141804 45532 3 140115 

24 ® RODNEY ATKINS Honesty (Write Me A List) (Curb) 4780 521 1750 +149 118812 17638 13 12115 

21 23 EMERSON DRIVE Only God (Could Stop Me...) (DreamWorks) 4771 -363 1892 153 120521 .14058 24 12610 

25 SHERRIE AUSTIN Streets Of Heaven (C4 /BBR) 4158 252 1641 +140 106338 1854 14 11415 

14 25 JOE NICHOLS She Only Smokes When She Drinks (Universal South) 3960 3709 1504 -1332 101198 96140 20 14910 

29 LONESTAR Walking In Memphis (BNA) 3572 713 1253 +269 95286 18145 6 106114 

27 BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 3436 307 1320 +102 84704 10636 11 11114 

30 0 JO DEE MESSINA I Wish (Curb) 3254 527 1219 +145 85246 16272 9 10114 

Breaker a TRACY BYRD Drinkin' Bone (RCA) 3146 712 1007 +209 77220 18022 7 9819 

28 C) DARRYL WORLEY Tennessee River Run (DreamWorks) 3133 251 1258 +119 80521 3816 10 8314 

31 ® MARK WILLS And The Crowd Goes Wild (Mercury) 3101 412 1303 +167 74562 11819 8 9116 

Breaker ® DIAMOND RIO Wrinkles (Arista) 2658 261 1060 +85 65889 12016 8 9619 

35 ® JOSH TURNER Long Black Train (MCA) 2474 314 979 +102 60010 9283 14 8112 

34 C) SCOTTY EMERICK I Can't Take You Anywhere (DreamWorks) 2357 90 828 +57 54662 210 9 8217 

37 ® CRAIG MORGAN Every Friday Afternoon (BBR/ 2051 484 726 +119 48012 12237 6 7914 

36 36 ASHLEY GEARING Can You Hear Me When I Talk To You? (Lyric Street) 1790 -97 694 -39 45376 201 14 6810 

38 JIMMY WAYNE I Love You This Much (DreamWorks) 1751 186 630 +65 43901 5651 4 7718 

39 JENNIFER HANSON Half A Heart Tattoo (Capitol) 1563 138 592 +42 36032 6585 7 6711 

44 TERRI CLARK I Wanna Do It All (Mercury) 1428 500 527 +151 39574 10936 3 5818 

42 RYAN TYLER Run, Run, Run (Arista) 1416 307 505 +75 27439 9226 3 7213 

40 RICK TREVINO In My Dreams (Warner Bros.) 1386 15 402 +11 31554 3213 10 5411 

43 SAWYER BROWN I'll Be Around (Lyric Street) 1060 1 372 +16 22251 -54 4 4612 

45 HANK WILLIAMS, JR. I'm One Of You (Asylum /Curb) 1022 112 470 +40 21050 2287 3 5515 

41 44 REBECCA LYNN HOWARD What A Shame (MCA) 930 305 376 -80 20091 4465 8 4710 

(Debut BRAD PAISLEY Little Moments (Arista) 834 440 343 +203 21030 11509 1 51116 

47 CD RANDY TRAVIS Pray For The Fish (Curb /Warner Bros.) 833 35 353 +22 21042 951 4 3711 

(Debut JEFF BATES Rainbow Man (RCA) CD 829 545 342 +197 17898 11151 1 51110 

IDebut JOE NICHOLS Cool To Be A Fool (Universal South) 692 620 121 +93 18968 16077 1 1316 

48 49 DWIGHT YOAKAM The Late Great Golden State (Audium/ 631 67 267 .13 13038 880 6 3910 

/Debut (E) SARA EVANS Perfect (RCA) 613 323 176 +63 12938 5591 1 28124 

153 Country reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 

of 8/31 -9/6. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points. the song with the larger increase 

in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds 

officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the 
songs with the greatest week -to -week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter 
Hour Persons limes number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission 
from the Arbitron Company (CO 2003. The Arbitron Company). © 2003. R &R. Inc. 
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Most Added 
www. rradds. corn 
ARTIST TITLE LABELS 

TRACE ADKINS Hot Mama (Capitol) 

SARA EVANS Perfect (RCA) 

BRIAN MCCOMAS You're In My Head (Lyric Street) 

ADDS 

26 

24 

23 

BROOKS & DUNN You Can't Take The Honky Tank... (Aosta) 18 

JAMES OTTO Days Of Our Lives (Mercury) 11 

BRAD PAISLEY Little Moments (Arista) 16 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 15 

LONESTAR Walking In Memphis (BNA) 14 

AMY DALLEY I Think You're Beautiful (Curb) 11 

WYNONNA Heaven Help Me (Asylum /Curb) 11 

Most 
Increased Points 
ARTIST TITLE LABEL'S) 

TOTAL 

POINT 

INCREASE 

TOBY KEITH I Love This Bar (DreamWorks) +2125 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) +1836 

GEORGE STRAIT Cowboys Like Us (MCA) +1476 

GARY ALLAN Tough Little Boys (MCA) +1313 

MARTINA MCBRIDE This Ones For The Girls (RCA) +1256 

DIERKS BENTLEY What Was I Thinkin'? (Capitol) +1055 

MONTGOMERY GENTRY Hell Yeah (Columbia) +873 

CLAY WALKER A Few Questions (RCA) +835 

RASCAL FLATTS I Melt (Lyric Street) +813 

BILLY CURRINGTON Walk A Little Straighter (Mercury) +767 

Most 
Increased Plays 
ARTIST TIT.E LABELS, 

TOTAL 

PLAY 
INCREASE 

TOBY KEITH I Love This Bar (DreamWorks) +815 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) +623 

GARY ALLAN Tough Little Boys (MCA) +491 

GEORGE STRAIT Cowboys Like Us (MCA) +491 

MARTINA MCBRIDE This Ones For The Girls (RCA) +481 

DIERKS BENTLEY What Was I Thinkin'? (Capitol) +376 

MONTGOMERY GENTRY Hell Yeah (Columbia) +334 

BUDDY JEWELL Help Pour Out The Rain... (Columbia) +331 

RASCAL FLATTS I Melt (Lyric Street) +317 

CLAY WALKER A Few Questions (RCA) +316 

Breakers 
TRACY BYRD 

Drinkin' Bone (RCA) 

9 Adds Moves 32-29 
DIAMOND RIO 

Wrinkles (Arista) 
9 Adds Moves 33-32 

Songs ranked by total plays 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Country Radio'. #1 Overnight Program 

2003 NAB Marconi Award Nominee 

Network/Syndicated Personality of the Year. 
MINIM 418.4111MM OEM 
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COUNTRY TOP 50 INDICATOR 
September 12, 2003 

R&R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLA Y 

LAST Tr S TOTAL 

WEEK WEEK ARTIST TITLE LABEL(S) POINTS 

2 0 DIERKS BENTLEY What Was I Thinkin'? (Capitol) 3534 

4 0 TIM MCGRAW Real Good Man (Curb) 3465 

1 3 A. JACKSON AND J. BUFFETT Its Five O'Clock Somewhere (Arista) 3458 

5 0 BUDDY JEWELL Help Pour Out The Rain (Laceÿ s Song) (Columbia) 3384 

3 5 KENNY CHESNEY No Shoes, No Shirt, No... (BNA) 3200 

6 O MARTINA MCBRIDE This One's For The Girls (RCA) 3059 

7 0 KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 2902 

9 0 GARY ALLAN Tough Little Boys /MCA/ 2839 

8 O CLAY WALKER A Few Questions (RCA) 2816 

10 0 RASCAL FLATTS I Melt (Lyric Street/ 2512 

14 m TOBY KEITH I Love This Bar (DreamWorks) 2404 

11 ® PAT GREEN Wave On Wave (Republic /Universal South/ 2322 

13 ® CHRIS CAGLE Chicks Dig It (Capitol) 2134 

15 0 PATTY LOVELESS Lovin' All Night (Epic) 2067 

19 ® GEORGE STRAIT Cowboys Like Us (MCA) 2022 

17 0 BILLY CURRINGTON Walk A Little Straighter (Mercury) 1986 

26 a REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 1513 

21 0 RUSHLOW I Can't Be Your Friend (Lyric Street/ 1462 

24 MONTGOMERY GENTRY Hell Yeah (Columbia) 1363 

20 a DARRYL WORLEY Tennessee River Run (DreamWorks) 1332 

23 ® RACHEL PROCTOR Days Like This (BNA/ 1318 

22 a BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 1249 

25 ® DIAMOND RIO Wrinkles (Arista) 1239 

28 a TRACY BYRD Drinkin' Bone (RCA) 1179 

27 ® LONESTAR Walking In Memphis (BNA) 1175 

18 26 EMERSON DRIVE Only God (Could Stop Me...) (DreamWorks) 1116 

30 a SHERRIE AUSTIN Streets Of Heaven (C4 /BBR/ 1096 

31 a RODNEY ATKINS Honesty (Write Me A Listl (Curb) 1090 

29 a MARK WILLS And The Crowd Goes Wild (Mercury) 1059 

32 JO DEE MESSINA I Wish (Curb/ 968 

16 31 JOE NICHOLS She Only Smokes When She Drinks (Universal South) 894 

33 32 ASHLEY GEARING Can You Hear Me When I Talk To You? (Lyric Street) 671 

35 a JIMMY WAYNE I Love You This Much (DreamWorks) 647 

34 Q JENNIFER HANSON Half A Heart Tattoo (Capitol) 625 

36 a SCOTTY EMERICK I Can't Take You Anywhere (DreamWorks) 592 

40 a JOSH TURNER Long Black Train (MCA) 519 

38 ® RANDY TRAVIS Pray For The Fish (Curb /WarnerBros.) 496 

42 a TERRI CLARK I Wanna Do It All (Mercury) 486 

48 a BRAD PAISLEY Little Moments (Arista) 473 

39 CI CRAIG MORGAN Every Friday Afternoon (BBR/ 465 

41 (1) RICK TREVINO In My Dreams (Warner Bros.) 399 

45 a HANK WILLIAMS, JR. I'm One Of You (Asylum /Curb/ 381 

44 0 SAWYER BROWN I'll Be Around (Lyric Street) 321 

46 (D RYAN TYLER Run, Run, Run (Arista) 249 

47 DWIGHT YOAKAM The Late Great Golden State (Audium) 241 

(Debut > (D JOE NICHOLS Cool To Be A Fool (Universal South) 213 

(Debut> a BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) 209 

49 JEFF BATES Rainbow Man (RCA) 186 

/Debut> TRACE ADKINS Hot Mama (Capitols 172 

37 50 MARTY STUART If There Ain't There Ought'a Be (Columbia) 139 

.b 

POINTS 
TOTAL 

PLAYS 
d 

PLAYS 

TOT.AUD. 

h) 
.. AUD. 

(W) 
WEEKS 

ON 

TOTAL 

ADDS 

-12 2799 +1 63344 74 21 7410 

59 2753 +57 61769 717 16 7410 

172 2735 -135 61328 3028 13 7310 

81 2676 +62 60162 1571 16 7510 

308 2527 -271 57216 4841 17 7310 

150 2414 +115 54451 2763 13 7510 

150 2306 +118 51910 2698 13 7510 

211 2273 +178 50766 3509 12 7410 

107 2222 +87 49791 2229 19 7210 

134 1999 +107 45494 2888 11 7510 

384 1907 +266 43353 6336 4 7513 

196 1872 +153 40466 3671 15 7113 

84 1709 +85 38175 1360 12 7411 

74 1656 +73 36899 1032 13 7110 

374 1619 +290 35066 5842 6 7318 

187 1582 +136 35464 2949 19 7112 

408 1192 +286 26983 6517 3 7218 

158 1168 --114 27285 3197 19 6116 

150 1111 +120 24862 2464 8 6518 

18 1093 +23 23736 197 12 5810 

104 1056 +98 23287 1719 14 5812 

19 971 +8 22509 197 11 5915 

74 1015 +62 22666 1279 9 5711 

169 962 +121 20617 2704 6 6414 

139 965 +130 22002 2258 7 5310 

-544 846 474 19848 9783 26 4210 

111 928 +100 20455 2140 12 4811 

166 844 +122 19956 3115 11 5215 

51 861 +41 19531 1037 6 5112 

85 754 +63 18413 1715 6 4814 

1023 678 856 14843 17935 21 3610 

-32 553 30 12655 .369 12 3310 

128 535 +99 12251 2029 4 4419 

46 523 +29 10922 948 7 3610 

79 511 +79 10958 1453 9 3713 

91 432 +53 9475 1988 10 3213 

21 387 +25 9550 389 7 3114 

120 399 +105 8966 1966 3 35110 

259 376 +209 8344 44411 2 32114 

22 388 +25 7837 145 6 3311 

29 321 +32 6528 305 9 2211 

104 293 +77 7174 1790 4 2116 

38 288 +34 5625 764 4 2411 

0 202 1 4296 11 3 1911 

6 209 +4 4301 57 6 1810 

168 196 +152 4005 3258 1 18111 

151 180 -129 3323 2403 1 18114 

53 160 +44 3454 1161 2 1212 

145 149 +128 3309 2807 1 15112 

-349 120 -253 2614 -6590 9 910 

75 Country reporters. Songs ranked by total plays for the airplay week of Sunday 8/31 - Saturday 9/6. 

© 2003 Radio & Records. 

Most Added 
www.rrindicator com 
ARTIST TITLE LABELiSJ ADDS 

BRAD PAISLEY Little Moments (Arista) 14 

BROOKS & DUNN You Can't Take The Honky Took... (Arista) 14 

TRACE ADKINS Hot Mama (Capitol) 12 

JOE NICHOLS Cool To Be A Fool (Universal South) 11 

TERRI CLARK I Wanna Do It All (Mercury) 10 

JIMMY WAYNE I Love You This Much (DreamWorks) 9 

GEORGE STRAIT Cowboys Like Us (MCA) 8 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 8 

MONTGOMERY GENTRY Hell Yeah (Columbia/ 8 

Most 
Increased Points 
ARTIST - 

TOTAL 

POINT 

INCREASE 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) +408 

TOBY KEITH I Love This Bar (DreamWorks) +384 

GEORGE STRAIT Cowboys Like Us (MCA) +374 

BRAD PAISLEY Little Moments (Arista) +259 

GARY ALLAN Tough Little Boys (MCA) +211 

PAT GREEN Wave On Wave (Republic/Uni versal South) +196 

BILLY CURRINGTON Walk A Little Straighter (Mercury) +187 

TRACY BYRD Drinkin Bone (RCA) +169 

JOE NICHOLS Cool To Be A Fool (Universal South) +168 

RODNEY ATKINS Honesty (Write Me A Listl (Curb) +166 

Most 
Increased Plays 
ARTIST 

GEORGE STRAIT Cowboys Like Us (MCA) 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 

TOBY KEITH I Love This Bar (DreamWorks) 

BRAD PAISLEY Little Moments (Arista) 

GARY ALLAN Tough Little Boys (MCA) 

PAT GREEN Wave On Wave (Republic /Universa/South) 

JOE NICHOLS Cool To Be A Fool (Universal South) 

BILLY CURRINGTON Walk A Little Straighter (Mercury) 

LONESTAR Walking In Memphis (RNA) 

BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) 

TOTAL 

PLAY 
INCREASE 

+290 

+286 

+266 

+209 

+178 

+153 

+152 

+136 

+130 

+129 

We'll hook You up! 
Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent )- 70,000+ Song Library 

All Formats & International Titles 
U N L I M I T E D 

'v.-On-Time Delivery rs. Vwllt Rmv.M.rc /rr Semis 

Email: hooks@hooks.com 
hooksunlimited@compuserve.com 

www.hooks.com 
FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 
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/ COUNTRY CALLOUT AMER /CA, BY Bullseye 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES September 12, 2003 

Callout America® song selection is based on the top 35 titles from the R &R Country chart for the airplay week of August 18 -24. 
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ARTIST Title !Labia) LIKE A LOT 

TOTAL 

POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMERICA.. 
ALAN JACKSON AND JIMMY BUFFETT Its Five O'Clock Somewhere (Arista) 40.0% 73.7% 18.9% 98.3% 4.3% 1.4% HOT SCORES 
SHANIA TWAIN Forever And For Always (Mercury) 40.0% 67.1% 18.0% 99.1% 6.9% 7.1% 

KENNY CHESNEY No Shoes, No Shirt, No... (BNA) 31.7% 67.4% 22.6% 98.0% 4.9% 3.1% 
assmord of the Week: Herring. 

BUDDY JEWELL Help Pour Out The Rain (Lacey s Song) (Columbia) 30.9% 65.4% 23.7% 96.0% 4.3% 2.6% Question of the Week: Do you think most 
country music sounds alike? Who do you 

DIERKS BENTLEY What Was I Thinkin'? (Capitol) 30.0% 63.7% 23.1% 95.7% 6.6% 2.3% think is the biggest country star now? Mote: 

GARY ALLAN Tough Little Boys (MCA) 29.1% 55.4% 24.6% 93.1% 10.9% 2.9% 
this is phase two twinging the total sample to 40I 
persons.) 

TIM MCGRAW Real Good Man (Curb) 28.9% 54.0% 28.9% 95.7% 10.3% 2.6% Total 
Yes, most country music 

TRACE ADKINS Then They Do (Capitol) 26.6% 56.0% 27.4% 94.9% 7.4% 4.0% sounds the same: 40% 

BILLY CURRINGTON Walk A Little Straighter (Mercury) 26.0% 54.6% 27.4% 94.6% 11.1% 1.4% 
Alan Jackson: 14% 

Toby Keith: 13% 

JOE NICHOLS She Only Smokes When She Drinks (Universal South) 25.1% 57.7% 26.6% 97.1% 9.1% 3.7% Tim McGraw: 11% 

Shania Twain: 13% 

SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 22.9% 51.1% 26.6% 88.6% 8.3% 2.6% Kenny Chesney: 10% 

Faith Hill: 5% 
MARTINA MCBRIDE This One's For The Girls (RCA) 22.3% 56.0% 27.4% 94.3% 8.6% 2.3% George Strait 4% 

CLAY WALKER A Few Questions (RCA) 22.0% 55.1% 28.6% 92.3% 5.7% 2.9% 
Dixie Chicks: 2% 

Other: 28% 

MONTGOMERY GENTRY Hell Yeah (Colombia) 18.0% 44.0% 23.7% 88.9% 15.4% 5.7% Pl 

Yes, most country music 
RUSHLOW I Can't Be Your Friend (Lyric. Street) 17.7% 53.4% 32.6% 92.6% 5.1% 1.4% sounds the same: 40% 

LONESTAR Walking In Memphis (BNA) 17.4% 51.1% 28.9% 94.3% 10.6% 3.7% 
Alan Jackson: 16% 

Toby Keith: 13% 

EMERSON DRIVE Only God (Could Stop Me...) (Dream Works) 16.9% 53.7% 28.0% 90.9% 7.4% 1.7% Tim McGraw: 10% 

Shania Twain: 12% 

JOSH TURNER Long Black Train (MCA) 16.6% 44.6% 25.4% 84.3% 11.7% 2.6% Kenny Chesney: 12% 

Faith Hill: 5% 
DARRYL WORLEY Tennessee River Run (Dream Works) 15.7% 47.7% 24.0% 83.1% 8.6% 2.9% George Strait: 5% 

CHRIS CAGLE Chicks Dig It (Capitol) 14.6% 45.4% 31.4% 87.7% 9.1% 1.7% Dixie Chicks: 2% 

Other: 27% 

JO DEE MESSINA I Wish (Curb) 14.6% 49.1% 26.3% 85.1% 8.0% 1.7% P2 

Yes, most country music 
KEITH URBAN Who Wouldn't Wanna Be Me (Capitoli 14.0% 50.3% 34.6% 91.1% 4.3% 2.0% sounds the same: 39% 

PAT GREEN Wave On Wave (Republic /Universal South) 14.0% 41.7% 34.0% 86.3% 9.1% 1.4% 
Alan Jackson:10% 
Toby Keith: 11% 

RACHEL PROCTOR Days Like This (BNA) 14.0% 45.1% 31.1% 88.3% 8.6% 3.4% Tim McGraw: 14"%, 

Shania Twain: 14% 

BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 13.7% 42.3% 29.7% 83.4% 9.4% 2.0% Kenny Chesney: 8% 
Faith Hill: 8% 

PATTY LOVELESS Lovin' All Night (Epic) 13.7% 52.6% 25.4% 91.4% 9.7% 3.7% George Strait: 4% 

RASCAL FLATTS I Melt (Lyric Street) 13.1% 40.6% 26.6% 86.9% 17.1% 2.6% Dixie Chicks: 6% 
Other: 25% 

TOBY KEITH I Love This Bar (Bream Works) 12.9% 38.3% 28.6% 82.6% 13.4% 2.3% Male 
Yes, most country music 

GEORGE STRAIT Cowboys Like Us (MCA) 12.6% 40.0% 34.3% 84.9% 8.9% 1.7% sounds the same: 50% 

TRACY BYRD Dunkin' Bone (RCA) 11.1% 39.4% 31.1% 83.4% 10.3% 2.6% 
Alan Jackson: 15' ) 

Toby Keith:12% 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 10.9% 38.3% 29.7% 81.1% 10.9% 2.3% Tim McGraw: 10'%. 

Shania Twain: 9% 
RODNEY ATKINS Honesty (Write Me A List) (Curb) 9.7% 38.6% 34.6% 83.1% 8.3% 1.7% Kenny Chesney: 10% 

SCOTTY EMERICK I Can't Take You Anywhere (Dream Works) 9.7% 44.9% 33.4% 86.9% 7.7% 0.9% 
Faith Hill: 8% 

George Strait: 5% 

DIAMOND RIO Wrinkles (Arista) 8.9% 34.3% 33.4% 78.3% 8.6% 2.0% Dixie Chicks: 1% 

Other: 30% 

MARK WILLS And The Crowd Goes Wild (Mercury) 8.6% 27.4% 26.3% 79.1% 20.3% 5.1% 

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like ItA Lot, In Fact It's One 

Of My Favorites b) I Like It c) It's Okay..Just So -So d) I Don't Like It e) I'm Tired 01 Hearing It On The Radio t) I Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on 
R &R's Country airplay chart. The sample is composed of 400 25- 54- year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The 
sample is 50% male/female ... 1 /34 each in the 25-34, 35 -44, and 45 -54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market 
selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa. 
Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth. 
Tucson, Albuquerque, Oklahoma City, Houston -Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno. Bakersfield, Spokane, WA, Riverside -San Bernardino, Boise, Denver. 
Monterey -Salinas. © 2003 R &R Inc. © 2003 Bullseye Marketing Research Inc.. 

CROSS ItADS 

FREE 

WEEKLY PROGRAM 

VOICE OUT 28:00 

Hit country music, interviews with top 
entertainers and inspirational commentaries 

by Grammy winner Bill Mack 

Also Available.' 

POWERLINE / Adult Contemporary Music 
MASTERCONTROL / Lifestyle Interviews 

ON TRACK / Contemporary Christian Music 

STRENGTH FOR LIVING / Contemporary Teaching 
AT A GLANCE SPOTS / Variety of Topics 

FamilyNet 
radio 

www.FamilyNetRadio.com 
e -mail: Info @FamilyNetRadio.com 

800.266.1837 

www.americanradiohistory.com

www.americanradiohistory.com
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America's Best Testing Country Songs 12 + 

For The Week Ending 9/12/03 

Persons Women Men 
Artist Title (Label) TW LW Familiarity Burn 25 -54 25 -54 25 -54 

DIERKS BENTLEY What Was I Thinkin'? (Capitol) 4.35 4.31 97% 18% 4.38 4.38 4.39 

GARY ALLAN Tough Little Boys [MCA/ 4.29 4.29 90% 12% 4.42 4.46 4.29 

CLAY WALKER A Few Questions (RCA) 4.22 4.19 91% 14% 4.21 4.23 4.14 

ALAN JACKSON AND JIMMY BUFFETT It's Five O'Clock Somewhere (Arista) 4.20 4.29 99% 29% 4.48 4.45 4.58 

BRAD PAISLEY Celebrity (Arista) 4.18 4.11 99% 41% 4.32 4.30 4.39 

CHRIS CAGLE Chicks Dig It (Capitol) 4.16 4.11 84% 12% 3.96 3.96 3.97 

RASCAL FLATTS I Melt (Lyric Street) 4.14 4.18 95% 18% 4.04 4.14 3.71 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 4.14 4.14 93% 16% 4.11 4.13 4.06 

KENNY CHESNEY No Shoes, No Shirt, No... (BrYA) 4.13 4.17 99% 35% 4.16 4.22 3.97 

TIM MCGRAW Real Good Man (Curb) 4.11 4.10 98% 24% 4.13 4.26 3.71 

MONTGOMERY GENTRY Hell Yeah (Columbia) 4.10 4.16 87% 14% 3.90 4.01 3.57 

TRACE ADKINS Then They Do (Capitol) 4.08 4.09 98% 28% 4.23 4.29 4.03 

EMERSON DRIVE Only God (Could Stop Me...) (Dream Works) 4.08 4.05 86% 18% 4.08 4.23 3.61 

GEORGE STRAIT Cowboys Like Us (MCA) 4.08 3.96 75% 10% 4.22 4.20 4.26 

DARRYL WORLEY Tennessee River Run (Dream Works) 4.08 67% 11% 4.06 4.07 4.10 

RUSHLOW I Can't Be Your Friend (Lyric Street) 4.04 4.06 68% 8% 3.95 3.97 3.90 

MARTINA MCBRIDE This Ones For The Girls (RCA) 4.03 3.96 97% 23% 4.06 4.12 3.89 

BUDDY JEWELL Help Pour Out The Rain (Lacey's Song) (Columbia) 4.02 4.06 96% 35% 4.12 4.17 3.97 

BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 4.02 3.98 70% 9% 4.10 4.14 3.96 

MARK WILLS And The Crowd Goes Wild (Mercury) 3.97 53% 9% 3.87 3.97 3.62 

JO DEE MESSINA I Wish (Curb) 3.97 53% 9% 3.98 4.01 3.90 

SHERRIE AUSTIN Streets Of Heaven (C4 /BBR) 3.96 4.12 70% 12% 4.01 4.05 3.88 

BILLY CURRINGTON Walk A Little Straighter (Mercury) 3.95 4.03 87% 22% 4.00 4.08 3.77 

TOBY KEITH I Love This Bar (Dream Works) 3.93 3.92 77% 12% 4.07 4.06 4.12 

JOE NICHOLS She Only Smokes When She Drinks (Universal South ) 3.83 3.94 98% 30% 3.84 3.79 4.00 

RODNEY ATKINS Honesty (Write Me A List) (Curb) 3.71 3.81 50% 8% 3.96 4.06 3.70 

RACHEL PROCTOR Days Like This (BNA) 3.70 3.70 74% 15% 3.71 3.73 3.67 

SHANIA TWAIN Forever And For Always (Mercury) 3.59 3.65 99% 50% 3.73 3.70 3.82 

PAT GREEN Wave On Wave (Republic /Universal South) 3.59 3.78 80% 24% 3.66 3.55 4.00 

PATTY LOVELESS Lavin' All Night (Epic) 3.56 3.58 80% 21% 3.92 3.85 4.15 

Total sample size is 389 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. 

Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic 

is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818 -377 -5300. RateTheMusic.com dala is 

provided by Mediabase Research, a division of Premiere Radio Networks. 

New &Active 
AMY DAILEY I Think You're Beautiful (Curb) 

Total Plays: 274, Total Stations: 46, Adds: 11 

SUSAN ASHTON She Is (Capitol) 

Total Plays: 183, Total Stations: 30, Adds: 3 

WARREN BROTHERS Sell A lot Of Beer (DNA) 

Total Plays: 145, Total Stations: 22, Adds: 10 

BRAD WOLF Strictly Business (Warner Bros.) 

Total Plays: 143, Total Stations: 23, Adds: 4 

WYNONNA Heaven Help Me (Asylum /Curb) 

Total Plays: 141 Total Stations: 38, Adds: 11 

BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) 

Total Plays: 138, Total Stations: 20, Adds: 18 

BILLY DEAN I'm In Love With You (View1) 

Total Plays: 129, Total Stations: 17, Adds: 2 

JAMES OTTO Days Of Our Lives (Mercury) 

Total Plays: 107, Total Stations: 18, Adds: 17 

TRACE ADKINS Hot Mama (Capitol) 

Total Plays: 87, Total Stations: 30, Adds: 26 

BRIAN MCCOMAS You're In My Head (Lyric Street) 

Total Plays: 23, Total Stations: 24, Adds: 23 

Songs ranked by total plays 

hAàÚÓI{ 
OYEAR AGO 

No. I: "I Miss My Friend " - Darryl Worley 

YEARS AGO 

No. I: "How Long Gone " - Brooks & Dunn 

10 
YEARS AGO 

No. I : "In The Heart Of A Woman"- Billy Ray Cyrus 

15 
YEARS AGO 

No. I: "Addicted " - Dan Seals 

YEARS AGO 

No. I: "Night Games " - Charley Pride 

25 
YEARS AGO 

No. I: "I've Always Been Crary"- Waylon Jennings 

Most Played Recurrents 
ARTIST TITLE LABEL(S) 

SHANIA TWAIN Forever And For Always (Mercury) 

BROOKS & DUNN Red Dirt Road (Arista) 

BRAD PAISLEY Celebrity (Arista) 

LONESTAR My Front Porch Looking In (BNA) 

TOBY KEITH Beer For My Horses (Dream Works) 

RANDY TRAVIS Three Wooden Crosses (Ward /Curb/WarnerBros.) 

JOE NICHOLS Brokenheartsville (Universal South) 

CRAIG MORGAN Almost Home (BBR) 

JIMMY WAYNE Stay Gone (Dream Works) 

MARK WILLS Nineteen Somethin' (Mercury) 

TOTAL 
PLAYS 

4501 

3747 

3603 

3335 

3293 

1744 

1690 

1601 

1563 

1538 

1 

J 

Please Send Your Photos 

R &R wants your best snapshots (color or black & white). 

Please include the names and titles of all pictured and 

send them to: 

R &R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067 

Email: mdavis @radioandrecords.com 

www.americanradiohistory.com
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America's Best Testing AC Songs 12 + 

For The Week Ending 9/12/03 

Women Women Women 
Artist Title (Label) TW LW Familiarity Burn 25 -54 25 -34 35 -54 

CLAY AIKEN This Is The Night (RCA) 4.32 4.34 90% 15% 4.36 4.63 4.28 

MATCHBOX TWENTY Unwell (At /antic/ 4.04 4.13 97% 27% 4.05 4.09 4.04 

DANIEL BEDINGFIELD If Yod re Not The One (/stand /IOJMG) 3.95 3.96 90% 24% 3.96 4.04 3.94 

PHIL COLLINS Can't Stop Loving You (Atlantic) 3.87 4.00 96% 36% 3.92 3.72 3.97 

TRAIN Calling All Angels (Columbia) 3.82 3.87 89% 24% 3.84 3.78 3.85 

CELINE DION Have You Ever Been In Love (Epic) 3.78 3.83 95% 32% 3.85 3.83 3.86 

LUTHER VANDROSS Dance With My Father (J) 3.77 3.80 88% 28% 3.79 3.33 3.91 

SIMPLY RED Sunrise (simplyredcom) 3.72 3.76 52% 10% 3.71 3.58 3.76 

JIM BRICKMAN Peace (Where The Heart Isl (AAL) 3.72 3.83 46% 8% 3.75 3.61 3.78 

EAGLES Hole In The World (ERG /Warner Bros.) 171 3.76 89% 28% 3.73 3.29 3.85 

DARYL HALL Cab Driver (Rhythm & Groove /Liquid B) 3.65 - 39% 9% 3.67 3.17 3.78 

SHANIA TWAIN Forever And For Always (Mercury / /DJMG) 3.62 3.66 92% 31% 3.59 3.48 3.63 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 3.59 3.59 97% 46% 3.65 3.54 3.68 

SANTANA IIMICHELLE BRANCH The Game Of Love (Arista) 3.47 3.47 98% 54% 3.35 3.25 3.38 

FLEETWOOD MAC Say You Will (Reprise) 3.47 3.53 85% 31% 3.41 3,17 3.47 

LEANN RIMES We Can (Asylum /Curb) 3.39 3.35 71% 24% 3.34 3.31 3.36 

NORAH JONES Don't Know Why (Blue Note /Virgin) 3.35 3.49 97% 52% 3.40 3.37 3.41 

CHRISTINA AGUILERA Beautiful (RCA) 3.24 3.23 99% 58% 3.27 3.57 3.19 

Total sample size is 353 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very much). Total familiarity represents 

the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition 

is based on persons 12 +. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. RateTheMusic.com results 

are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of 

RateTheMusic.com. The RTM system, is available for local radio stations by calling 818- 377.5300. RateTheMusic.com data is provided by Mediabase Research, a 

division of Premiere Radio Networks. 

Indicator 
Most Added' 

PHIL COLLINS Look Through My Eyes (Walt Disney /Hollywood/ 

Recurrents 
VANESSA CARLTON A Thousand Miles (A &M /Interscope) 1222 

ENRIQUE IGLESIAS Hero Ilnterscopel 1085 

SHERYL CROW Soak Up The Sun (A &Mllnterscope) 1073 

FAITH HILL Cry (Warner Bros.) 929 

LONESTAR I'm Already There (BNA) 863 

TRAIN Drops Of Jupiter (Tell Mel (Columbia) 825 

CELINE DION A New Day Has Come (Epic) 779 

FAITH HILL One (Warner Bros) 713 

AVRIL LAVIGNE Complicated (Arista) 653 

KELLY CLARKSON A Moment Like This !RCA) 652 

CALLING Wherever You Will Go (RCA) 597 

JOHN MAYER No Such Thing (Aware /Columbia) 510 

Songs ranked by total plays 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all pictured 
and send them to: 

R &R, c/o Mike Davis 
10100 Santa Monica Blvd., 3rd Floor, 
Los Angeles. CA 90067 

Email: mdavis©radioandrecords.com 
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139 Total Reporters 

122 Total Monitored 

17 Total Indicator 

Did Not Report, Playlist Frozen (1): 
WSWT /Peoria, IL 
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MOST ADDED! 
#1 Most Increased Plays 

2nd week in a row! 
+228 

jkalog 
R &R AC CHART 0- O ! 

., Billboard Monitor 19 * -16* 

Vi Greatest Gainer +122 

SIPLY RED 
SUfl RISE 
NOT JUST A COMEBACK, A SOULFUL 

RETURN TO FORM 

ALREADY A HIT AROUND THE WORLD 

TAKEN FROM THE NEVJ ALBUM 'HOME' 

Fulltime add on "Delilah" 
Fulltime airplay on "Dave Til Dawn" 

New: 
WRRIVKincinnati WWLI /Providence 
WSNY/Columbus WMYI /Greenville 
WMAS /Springfield WBBE /Baton Rouge 
WMCN /Madison KYMG /Anchorage 

Already on: 

WLTW WLIT 
LTE WALK 
LTJ WSH 

QXT KBE 

IÑTPI KK 

WRCH WJ 

WTVR WMJ: 

t 

KVIL WBEB 

1NKJY WLIF 
W'DOK KUDL 

WLTO WMGF 
WRAL WRSN 
WOBM KMGL 

WYSF WSPA 
KVLY "N JB 1111111T WOOD 

WLEV KMbA WJXB KWAV 

KTSM KGFM\ KKDJ KJOY 

SK and may more! 

KKLT 

KOSI 

KBAY 

KSNE 

WRVR 

WRMM 
WHUD 
WMGS 
WJBR 
KEFM 

OUR STARTS IN OCTOBER! 

er 5 / Saratoga, CA: Mountain Winery 

0ber7 / Los Angeles: Mayan Theatre 

October 8 / San Diego: 4th & B Theater 

October 10 / Las Vegas: Hard Rock Hotele. - ..,,, 
October 13 / Chicago: House pit Blues 

Octob w York: The Beacon Theatrk_ 

FOR MORE INFORMATION CONTACT: 

JACK ASHTON - ASF 

astitonconsults.com 
IÏN CONSULTS 

805 -564 -8335 

LISA BARBARIS AT SO WHAT MANAGEMENT 
sowhatarts(aol.com 212.377.9631 

r.rod.om dis:. by Red Irak 
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ANGELA PERELLI ADULT CONTEMPORARY 
aperell i @radioandrecords.com 

Ready Or Not, Here 
Comes Fourth Quarter 
Zapoleon's checklist to the rescue 

hursday, Sept. 18: the day your sleep becomes un- 
settled after a summer respite. Your jaw clenches, your 
nails prepare themselves to be chewed. It's the day each 
mistake on the air - each outdated promo, each bad 
segue, the talk break where the jock "ran out of time" 
before mentioning the call letters - makes your neck 
hairs prickle. It's the first day of the fall book. 

One of my mentors, 
Guy Zapoleon, President 

of Zapoleon Media Strat- 
egies, has developed a 

strategic programmer 's 

checklist for just this type 
of occasion, and we 
present it this week in 
hope of relieving some of 
your stress and offering 
helpful suggestions. Guy Za 

Winning Radio Stations 

Understand the target, and de- 

liver to their expectations. 
Create a compelling product 

with the three M's (music, mornings 
and marketing). 

Music 

Is every quarter -hour a perfect 
slice of your musical universe? 

How balanced is your music 
flow? Texture music for tempo and 
style to serve your listeners' moods 
and expectations of your product. 

Do you have a music "check 
and balance" system in place that 
doesn't waste a lot of time? 

Research 

Have you done research lately? 
Remember that listeners' music and 
cultural tastes change over time. Do 

enough perceptual research to eval- 
uate changes in your target listener, 
station and competition. 

Is your music research regular- 

Do you know what 

numbers you need, in 

both cume and TSL, 

to reach your 

Arbitran share goal? 

ly evaluated to reflect 
your potential listeners as 

well as your core listen- 
ers? 

Do you know where 
analysis stops and intu- 
ition and experience take 
over? 

Usage 

poleon Do you have a clear 
understanding of the 

needs of your demographic and 
music lifegroup? 

Do you know exactly how, 
when and where your Pl listeners 

use you? 
Is your brand as top-of -mind as 

it can be? 

Mornings 
Is the morning show the door- 

way to introduce all major benefits 
and events on the radio station? 

Do the morning show players 
understand their position in the 
market? (Nice show or outrageous 
show ?) 

Do they all have well -defined 
roles that they understand? 

Do they promote listener inter- 
action through phone topics, con- 
testing, etc? 

Are there enough benchmark 
features? 

Is there enough flexibility for 
the show to jump on big events? 

Players 
Is your staff the best it can be? 

Does each player clearly under- 
stand the station mission, their role 
and how they contribute? 

Is there a backup for each key 
member of your staff? 

Have you assigned all players 
a second job, making them a great- 
er part of the station's success? 

Target: Narrow Focus 
Equals Broad Results 
Do you clearly understand your 

narrow target's (eight -l0 -year age 

span, male or female) needs and de- 

sires? 

Which key narrow music life - 
group drives your station (Pop, Pop 

Alternative, '90s Rhythm, etc.)? 

Goals 

Are your Arbitron share and 
rank goals clearly defined? 

Do you have goals for each 
quarterly rating period, and are they 
realistic? 

Do you know what numbers 
you need, in both cume and TSL, to 

reach your Arbitron share goal? 

Have you registered all of your 
key identifiers with Arbitron? 

Do your staff 

members feel like 

they are an 

integral part of the 

mission, or are 

they lone wolves? 

Strategic Planning 

Is your strategic plan based on 
a clear understanding of listener 
needs (perceptual research)? 

Do you hold quarterly summit 
meetings to update your plan from 
listener research with a SWOT 
(Strengths, Weaknesses, Opportuni- 
ties, Threats) of your station vs. the 

competition? 
Do you know your marketing 

warfare position and the appropri- 
ate actions to take (offensive, defen- 
sive, flanker)? 

What are the biggest obstacles 

to your success? 

Are you too close to a problem? 
Do you have enough outside feed- 

back for perspective and ideas? 

Branding/Positioning 

What product category (Top 40, 

Rock, Country, etc.) are you in? 

Do your call letters, station 
name and positioning statement 
clearly sell the station brand? 

September 12, 2003 R &R 55 

TAKE MAYER TO THE RIVER John Mayer donated his time and an 

autographed guitar to help raise over $726,000 for WVRV (The River)/St Louis' 

Children's Miracle Network Radiothon. Seen here are (l -r) WVRV PO Marty 
Linck and morning show co -host Vic Porcelli, Mayer and morning show co- 

host Trish Gazall. 

How many times per hour are 

you using your entire positioning 
statement? 

Is the station brand sold in ev- 

ery quarter -hour throughout the 
day? 

Are you wasting any branding 
opportunities? 

Are all key elements teased and 
recycled through every daypart? 

Do you have a music quantity 
position? 

Marketing And Promotion 

Have you addressed your 
quarterly Arbitron goals through 
external, database and event mar- 
keting? 

Do all marketing and promo- 
tional strategies contribute to the 
brand? 

Does your annual marketing 
and promotion plan leave room to 

seize key promotional opportuni- 
ties? 

Does your budget adequately 
provide for both tactical and strate- 
gic marketing? 

Is your marketing focused on 
your key usage target? Are you mar- 
keting to the workplace? 

Do you have too many messag- 

es on the station at one time to be 

effective? 

Top -Of -Mind 

Is the station top -of -mind so lis- 

teners can easily recall you when fill- 
ing out their Arbitron diaries? 

Are station elements (station 
name, music position, positioning 
statement) easy to remember? 

Time Spent Listening 
Increased TSL equals more Pls 

in your audience. Pls are 30% of 
your cume, providing 70% of your 
share. What are you doing to en- 
hance your TSL? 

More TSL equals more times at 
bat and more listening occasions per 
week vs. your competition. Are you 
winning the usage war? 

Competition 
Are you aware of competitive 

changes that affect you or your sis- 

ter stations? 

Have you blocked all damaging 
attacks of a potential competitor? 

Do you have the tools necessary 

to fix your weaknesses while taking 
advantage of your competitors? 

Audio 
Is your signal the best it can 

possibly be? 

Do you keep up with new en- 

gineering techniques and products 
that can improve your audio? 

Are your playback systems and 
source material the best they can be? 

Your Company 
And Cluster 

Do the stations in your cluster 
form an age /sex wall (i.e., the dus- 
ter owns women 18 -49)? 

Do you network with the key 
people in your company to gain ev- 
ery competitive advantage possible? 

Daily Planning 

Do you take the time to get out 
of the office and listen to the radio 
station on a weekly basis? 

How well do you prioritize your 
daily schedule to accomplish the crit- 
ical details of your strategic plan? 

Do you meet with both groups 
and individuals to communicate 
key steps of the station plan, to del- 
egate, to follow up and to critique 
performance? 

Are your meetings short and 

effective or time wasters? 

Do you prepare a critical path 
of steps to completion? 

Do you have a daily awareness 

of all key sources of pop culture (TV, 

movies, radio, print and the Internet)? 

Spirit 
Is your station spirit positive? 

Is the staff protected from top -down 
stress so they can do their jobs effec- 

tively? 
Do your staff members feel like 

they are an integral part of the mis- 
sion, or are they lone wolves? 

Are there enough get- togethers 
away from the station so that the 

team can bond? 

The questions may overwhelm 
you; the answers may frustrate you. 
"My research budget was cut," you 
cry. "We don't have any money for 
marketing!" I can't help you there, 
but at least you have a list to show 
your manager when the ratings are 

down and everyone wants answers 
to the question "What happened ?" 
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LAST 
WEEK 

1 1 

2 2 

4 0 
3 0 
6 

5 6 

7 7 

8 8 

9 9 

10 e 
11 11 

13 

12 13 

15 0 
18 ® 
14 16 

17 17 

16 18 

19 19 

20 20 

21 21 

23 ® 
22 

24 

26 

25 

lDebut> 

29 

fDebut> 

28 

( AC TOP 30 
September 12, 2003 

ARTIST ".4 _..S 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

CELINE DION Have You Ever Been In Love (Epic) 

LUTHER VANDROSS Dance With My Father (J) 

MATCHBOX TWENTY Unwell (Atlantic) 

SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 

DANIEL BEDINGFIELD If You're Not The One (island /IDJMG) 

EAGLES Hole In The World (ERG) 

COUNTING CROWS Big Yellow Taxi (Geffen //nterscope) 

SANTANA MICHELLE BRANCH The Game Of Love (Arista) 

PHIL COLLINS Can't Stop Loving You (Atlantic) 

NORAH JONES Don't Know Why (Blue Note /Virgin) 

MERCYME I Can Only Imagine (/NO /Curb+ 

CHRISTINA AGUILERA Beautiful (RCA) 

TRAIN Calling All Angels (Columbia) 

SIMPLY RED Sunrise (simplyredcom) 

CLAY AIKEN This Is The Night (RCA) 

LEANN RIMES We Can (Asylum /Curb) 

FLEETWOOD MAC Say You Will (Reprise) 

JIM BRICKMAN Peace (Where The Heal Is) (AAL) 

DARYL HALL Cab Driver (Rhythm & Grcove /Liquid B) 

AMY GRANT Simple Things (Word /Curb /A &M /Interscopel 

GLORIA [STEFAN Wrapped (Epic) 

KENNY LOGGINS With This Ring (All The Best) 

K. CARLSON fIB. MARDONES I Know You By Heart (Kataphonic) 

MICHAEL BUBLE How Can You Mend A Broken... (143 /Reprise) 

STEVEN CURTIS CHAPMAN How Do I Love Her (Sparrow) 

MICHAEL BOLTON When I Fall In Love (Passion Group) 

PAUL CARRACK Happy To See You Again (SIG) 

ANNIE LENNOX Wonderful (J) 

SEAL Waiting For You (Warner Bros.) 

TOTAL 
PLAYS 

+/- 
PLAYS 

TOTAL 
AUDIENCE 

loo) 

WEEKS ON IOTA- STATIONS/ 
CHART ADDS 

2473 -21 219220 28 10710 

2183 -58 176775 21 11910 

2148 +170 181555 14 10911 

2111 +8 191720 18 9911 

1903 +100 154411 20 10711 

1868 -87 144865 23 10710 

1685 -97 124615 16 10610 

1612 -53 137353 19 8812 

1606 -20 139311 48 10810 

1472 +6 122008 49 11010 

1345 -5 110438 48 11510 

1339 +53 76316 19 8810 

1247 60 97228 38 9410 

1107 +44 77320 11 9211 

1064 +228 64149 10 8417 

1026 -52 68599 13 7010 

896 -9 35781 11 9210 

796 -162 42310 11 8610 

739 -23 30306 5 8214 

553 -3 29743 9 7113 

482 -9 24272 6 5613 

452 +38 26655 5 6514 

446 0 18212 6 4611 

395 +12 15287 7 5213 

280 +78 21004 3 45111 

278 +13 7254 7 4511 

277 +208 11792 1 40115 

181 +33 4738 2 3413 

174 +38 16009 1 2814 

172 +5 16985 3 2614 

122 AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the a,rplay week of 

8/31 -9/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added 
is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations Flaying a song. 
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an ACH number. Average Quarter Hour 
Persons used herein with permission from the Arbitran Company (© 2003. The Arbitran Company). © 2003. R &R. Inc. 

New &Active 
PHIL COLLINS Look Through My Eyes (Walt Disney /Hollywood) BURKE RONEY Let lt All Come Down (R World) 
Total Plays: 128, Total Stations: 50, Adds: 43 Total Plays: 78, Total Stations: 15, Adds: 1 

LAURA TURNER Soul Deep (Curb) 

Total Plays: 95, Total Stations: 22, Adds: 1 

Songs ranked by total plays 

Most Added 
www.rradds.com 

- L . 1 . ADDS 

PHIL COLLINS Look Through My Eyes (Walt Disney /Hollywood) 43 

MICHAEL BOLTON When I Fall In Love (Passion Group) 15 

MICHAEL BUBLE How Can You Mend A Broken... 1143 /Reprise) 11 

SIMPLY RED Sunrise (simplyredcom+ 7 

JIM BRICKMAN Peace IWhere The Heart Is) (AAL) 4 

GLORIA ESTEFAN Wrapped (Epic) 4 

ANNIE LENNOX Wonderful (J) 4 

SEAL Waiting For You (Warner Bros.) 4 

SIEOAH Man In The Mirror (Dmtown) 4 

IA(1--jAI 
"Forever And For Always" 

Thank You Radio...Now Top 5 

Sold Out Tour... 
Coming to a city very 

near you! 

0 C4A 1 

Most 
Increased Plays 
ARTIST TITLE LABELrS, 

TOTAL 

PLAY 

INCREASE 

SIMPLY RED Sunrise /simplyredcom) +228 

MICHAEL BOLTON When I Fall In Love (Passion Group) +208 

LUTHER VANDROSS Dance With My Father (J) +170 

SHANIA TWAIN Forever And For Always (Mercury / /DJMG) +100 

VANESSA CARLTON A Thousand Miles (A &M / /nterscope) +97 

JOSH GROBAN To Where You Are (143 /Reprise) +93 

MICHAEL BOLTON Daddy's Little Girl (Passion Group) +80 

LONESTAR I'm Already There (BHA) +78 

MICHAEL BUGLE How Can You Mend A Broken... 1143 /Reprise) +78 

PAUL SIMON Father & Daughter (NickelodeonlJive) +75 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

Music & Intelligence For Your Life 

AC's New Answer For Compelling Daily Programming 

n Tesh Rad'oáSh 
f#- Contact: Scott M eyers 

Toll Free: (888) 548 -8637 or 516 -829 -0964 
TheRadioSyndicator.com scott @meyers.net 

40 Daily Show Affiliates in Less Than 4 Months!! 
We welcome our newest daily Tesh show affiliates: 

KMXZ-Tucson, WDDV -Sarasota, WSLQ Roanoke, WRSA -Huntsville, WMJY -Biloxi, KBOX -Santa Maria, 

KOSS -Lancaster, KBEB -Lafayette, CKLH -Hamilton, ONT, CHRE- StCatherines, ONT 
Weekend Show 

on over 150+ Affiliates!! 

i 
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I katrina Carlson 

t 

with '3enny Mardone s 

OW )10t4 y 
"I Know You By Heart," the hit si 

from the forthcoming album 
`UNTUCKED' coming September 16th 

on Kataphonic /Lightyear -WEA 

G PERFORMANCE 
APPEARANCE 

DATE 

September 
26 - Bank One Ballpark !Phoenix, 

uP =, ix, AZ 
Cardinals) 

National Anthem Performance 
(Diamondbacks 

vs. 

aber 10 - The Beverly 
Hills Hotel 

Ra le for Justice Awards 

Los Angeles (details 10 come) 

(,ctoher 23 The Boxy I 
Beach) 

4ovember 29 - Ft. Pierce. FL (city north of Palm 

' GYL Benefit Syracuse, 
NY 

December 
20 - The 

Turning Stone 
Casino I Y 

mlith Benny Mardones 
for his annual Christmas 

tceCOme) 

Borders bookstore 
tour (details 

December 
2003 - 

R &R AC CHART 24 

Monitor Chart 25* 

NEW: 

WLEV /Allentown KKDJ /Bakersfield 

Airplay on "Delilah" 

On 52 R &R Reporters 

KRBB/Wichita 

ALREADY ON: 

WLZW /Utica 

KOST WMJX KOSI WLTJ WDOK 
WRRM KUDL KBAY WLTQ KSNIE 

KKMJ WEAT WRCH WRPAM WTVR 
WHUD KMXZ WYJB WOOD WMGS 
KMGA WJXB KEFM KWAV WJBR 
KTSM WKTK KGFM KJOY WSUY 
KISC KXLY KKLI WLRQ WTFM 
WAJ I WGYL WAHR WRSA WFMK 
KJSN WJKK WMEZ KRNO WHBC 
KVKI KKBA WFPG and many more! 

'I Know You By Heart' is one of the most 
powerful and touching songs I have ever beam. 
The lyrics will grip The heart of anyone who has 
ever really given themselves completely in love. 
Bennys voice mingles with Katrina's in such a 

way as to melt you." 
- DELILAH 

'The duet is incredible! Katrina and Bennie 
sound amazing together! What a great 
summer song!" 
- CHACHI, Operations Manager KBIG /KOST 
Los Angeles 

NATIONAL 'ROMOTION: 

Jack Ashler - Ashton Consulting 
805 -564 -8335 ashtonconsulls.o'aol.com 

LABEL CONTACT: 

Gregg Bell - Kataphonic Records 
310-260-9441 greggbell04 yahoo.com www.katrinacarlsoi.com 
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OM TIME 

I Dave Diamond 
MD, KYMX/Sacramento 

KYMX (MIX 96) /Sacramento is the 
capitol city's Soft Rock station. Sum- 
mertime in Sacramento is a great time 
for outdoor festivals and live concerts - fun events for the entire family. The 
Mix 96 Kitefest, our biggest event of 
the year, is scheduled for Sept. 28. 
This will be our sixth annual Kitefest, 
and the event is becoming more popu- 
lar every year. Imagine a beautiful 

summer afternoon (hopefully with a little breeze), live 
music and the world's largest kite, along with thou- 
sands of Mix 96 listeners enjoying a day in the park. 
This year The Beach Toys, a Beach Boys tribute band, 
and The Rhythm Vandals, a classic rock 'n' roll band, 
will provide music for Kitefest. Last year's event 
brought out more than 12,000 listeners for a day of old - 
fashioned fun. - Michael McDonald's cover of "I 

Heard It Through the Grapevine" has the request lines lighting up and 
sounds as good as the original version by Marvin Gaye. ' Former 
Savage Garden member Daniel Bedingfield is getting great response 
from our listeners with "If You're Not the One." We've had a ton of calls 
from listeners wanting to know the title and who sings the song. We 
have increased the spins on the record and currently have it in power 
rotation. Another record worth increased spins is LeAnn Rimes"We 
Can" from the Legally Blonde 2 soundtrack. Matchbox Twenty and 
Train are also right on track with "Unwell" and "Calling All Angels." 
That'll do it for me. Mom and Dad, your baby boy's coming home! 

Congrats to Alex Coronfly and the 
staff at Reprise for nabbing Most 

Added honors with Barenaked Ladies' 
"Another Postcard (Chimps)" at Hot AC 
this week. The song also enters the 
chart at No. 31 ... Sarah McLachlan is 
second Most Added with "Fallen" 
(Arista), with 16 adds and a strong de- 
but at No. 35 ... Train hold the top spot 
for a second week at Hot AC with "Calling All Angels" (Columbia) ... 

Matchbox Twenty appear to be headed for another chart -topper as 
"Bright Lights" (Atlantic) moves 17 -14* ... Over at AC, Nick Bedding 
and the staff at Hollywood are pretty excited about the big add week 
for Phil Collins' "Look Through My Eyes" (Walt Disney /Hollywood). 
Forty -three stations come on board the first week ... Uncle Kracker 
holds the top spot for a 15th week with "Drift Away" (Lava) ... Shania 
Twain moves into the top five with "Forever and for Always" (Mercury/ 
IDJMG) ... A strong move into the top 15 for Simply Red's "Sunrise" 
(Simplyred.com). 

-Anthony Acampora, Director /Charts 

ARTIST: Barenaked Ladies 

LABEL: Reprise 
By MIKE TRIAS /ASSOCIATE EDITOR 

Chimps. They're everywhere. If you 
don't believe me, take a look at 

R &R's charts, in particular the Hot AC 
and Triple A formats. Canada's Barena- 
ked Ladies have taken their wacky brand 
of humor and, once again. invaded the U.S. 
airwaves. "Another Postcard (Chimps)" 
earned Most Added honors at Hot AC and 
Triple A this week. pummeling the com- 
petition with 40 adds and 14 adds, respec- 
tively. Not only that, "Chimps" also de- 
buted at No. 31* on R &R's Hot AC chart 
while reaching New & Active status on 
R &R's Triple A chart. 

Vocalists- guitarists Steven Page and Ed 
Robertson formed a musical outfit while 
working together as counselors at a sum- 
mer music camp in 1988. The quirky pair 
had humble beginnings, playing small gigs 
in Scarborough (a suburb of Toronto), their 
hometown. Out of the camp also came Jim 
(bass) and Andrew (keyboards) Creeggan, 
alumni who happened to hear the pair per- 
forming one day. Before long Barenaked 
Ladies added drummer Tyler Steward, 
and the five -man outfit was ready to take 
on the world. 

Their first recording was a five -song EP 
that has become known as The Yellow 
Tape by die -hard fans. The boys' fame 
quickly grew, and in 1991 BNL won a 
$100.000 prize in CFNY/Toronto's "Mod- 
ern Music Search" contest. They decided 
to finance the recording of their 1992 full - 
length debut. Gordon, which was released 
by Sire Records. Andrew decided to pur- 
sue other interests in '95. leaving a hole in 
the lineup. Kevin Hearn. who at the time 
was part of another band, filled in on key- 
boards and guitars for BNL's tour and 
never left. The band's 1996 Reprise debut, 

tivit 

Born on a Pirate Ship, was their third al- 
bum, but it wasn't until their fifth CD, 
1998's Stunt, that the Canadian rockers 
truly took America by storm. 

Everything to Everyone, the next album 
in a long line of tongue -in -cheek BNL pro- 
ductions, is slated for release on Oct. 21. 
"Another Postcard (Chimps)" is a light, 
happy -go -lucky lead single with a strange 
stalker twist to it. In the song someone 
sends BNL postcards of chimps dressed in 
swimsuits, wearing hard hats. doing a va- 
riety of tasks and starring in a variety of 
situations. At first amusing, the postcards 
begin to worry BNL, especially when they 
continue to receive them after changing 
their address (hopefully. this song isn't 
based on real -life events). The undeniably 
catchy hook will have you singing this 
song for years to come, especially when 
you see chimpanzees. 

Check out the band's website, www. 
bnlmusic.com, to catch sneak peeks of 
songs. studio footage and lots of clips of 
BNL just monkeying around. Their online 
journal at www.bnlblog.com is impressive 
as well, adding further insight into the 
band's antics during recording. On Oct. 16 
you can tune in to www.t- mobile.com or 
America Online when T- Mobile presents 
an online concert to be broadcast from 
Alcatraz and featuring BNL and Train. If 
keeping up with BNL via the Internet isn't 
enough for you fans, don't worry - Bare - 
naked Ladies will embark on a huge North 
American tour this winter. 

-46PPIENYE 

FREE 

WEEKLY PROGRAM 

VOICE OUT 28:00 

AC music with commentaries about life, 
hosted by Jon Rivers 

Also Available: 
COUNTRY CROSSROADS / Hit Country Music 

MASTERCONTROL / Lifestyle Interviews 
ON TRACK / Contemporary Christian Music 

STRENGTH FOR LIVING / Contemporary Teaching 
AT A GLANCE SPOTS / Variety of Topics 

FamilyNet 
radio 

www.FamilyNetRadio.com 
e -mail: Info @FamilyNetRadio.com 

800.266.1837 

www.americanradiohistory.com

www.americanradiohistory.com


HOT AC TOP 40, 
® September 12, 2003 

LAS 
WEEK WEEK ARTIST TITLE LABELiS) 

1 1 

2 2 

3 0 
4 4 

5 5 

6 6 

8 0 
9 0 
7 9 

11 OD 

10 11 

13 ® 
12 CO 

17 0 
4 ® 

16 16 

19 

20 ED 

18 

21 

22 ® 
24 G 
23 23 

25 

26 a 
2E 

27 27 

30 CD 

29 

31 

(O but> ® 
32 a 
34 33 

36 c 
loebuì> ® 

40 ED 
35 37 

38 CD 

37 (D 
- (; l 

TOTAL 
PLAYS 

.I- TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS AUDIENCE CHART ADDS 

Ioni 

Most Added' 

59 

TRAIN Calling All Angels (Columb(a) 3868 -35 261638 23 9210 www. rradds. corn 

MATCHBOX TWENTY Unwell (Atlantic) 3756 -143 266589 31 9510 ARTIST !.T' -_ ..13E_3.. ADDS 

SANTANA fIALEX BAND Why Don't You & I (Arista) 3396 +119 224501 14 8810 BARENAKED LADIES Another Postcard (Chimps) (Reprise) 40 

MICHELLE BRANCH Are You Happy Now? (Maverick/WarnerBros./ 2860 143 181928 17 9010 SARAH MCLACHLAN Fallen (Arista) 16 

JASON MRAZ The Remedy II Won't Worry) (Elektra /EEG) 2797 -14 184875 30 8310 
HOWIE DAY Perfect Time Of Day (Epic) 13 

NICKELBACK Someday (Roadrunner /IDJMG) 12 
UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 2486 -188 157984 34 8410 

MEAT LOAF I Couldn't Have Said It Better (Sanctuary /SRG) 7 

LIVE Heaven (Radioactive /Geffen) 2442 +153 144053 18 8512 SHERYL CROW First Cut Is The Deepest (A &Mllnterscope) 7 

JOSH KELLEY Amazing (Hollywood) 2263 +36 143336 23 8510 JOHN MAYER Bigger Than My Body lAwarelColumbia) 6 

EVANESCENCE Bring Me To Life (Windup) 2231 -109 154011 26 7311 
EASTMOUNTAINSOUTH You Dance (Dream Works) 6 

STING Send Your Love (A &Mllnlerscopel 5 
LIZ PHAIR Why Can't I? (Capitol) 2229 +51 132567 17 8710 

3 DOORS DOWN When I'm Gone (Republic /Universal) 2087 .100 158458 40 7410 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 2044 +210 144006 5 9016 

DIDO White Flag (Arista) 2041 +108 136621 9 8312 

MATCHBOX TWENTY Bright Lights (Atlantic) 1767 +112 114125 6 8611 

COUNTING CROWS Big Yellow Taxi (Geffen /lnterscopel 1746 -4 115160 40 7110 

KELLY CLARKSON Miss Independent (RCA) 1551 -114 99746 17 4510 

3 DOORS DOWN Here Without You (Republic /Universal) 1466 +209 79798 6 7013 "Forever And For Always" 
SALIVA Rest In Pieces (Island /IOJMGI 1295 +65 60916 9 6010 

ATARIS The Boys Of Summer (Columbia) 

LUSTER Amsterdam (Gonna Write You A Letter) (Palm /Reprise/ 

1289 

1099 

+19 

+86 

73762 

53204 

11 

8 

4812 

6710 

Another Strong week at Hot AC 
and Pop Radio! 

WILSHIRE Special (Columbia) 995 +28 35655 10 6011 Mediabase AC: Top 5 
VERTICAL HORIZON l'm Still Here (RCA) 984 +35 48317 7 5211 

New: WKTI, KMXV, WFLY, WXLO, WLHT 
SUGAR RAY Is She Really Going Out With Him? (Atlantic) 947 -18 62213 11 5110 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve /EMC) 787 +31 43840 9 4012 

MERCYME I Can Only Imagine (INO /Curb/ 697 +43 33761 8 2511 

STAIND So Far Away (Flip/Elektra/EEG) 619 +124 23088 5 3614 

O.A.R. Hey Girl (Lava) 551 -34 14810 8 4210 

STING Send Your Love (A &M /Interscope) 455 +47 27836 3 3715 Most 
GAVIN DEGRAW Follow Through (J) 449 +36 13876 10 4211 Increased Plays 
BEYONCE' fIJAY -Z Crazy In Love (Columbia) 416 +34 29831 5 710 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 369 +303 34276 1 42140 
TOTAL 
PLAY 

ARTIST TITLE LABEL(S INCREASE 
SHANIA TWAIN Forever And For Always (Mercury //DJMG) 357 +20 24401 4 2412 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) +303 
JUSTIN TIMBERLAKE Rock Your Body (Jive) 326 -4 16139 20 1710 SARAH MCLACHLAN Fallen (Arista) +281 

SIMPLY RED Sunrise (simplyredcom) 307 +36 19505 4 2211 JOHN MAYER Bigger Than My Body /Aware /Columbia) +210 

SARAH MCLACHLAN Fallen (Arista) 281 +281 39090 1 16116 3 DOORS DOWN Here Without You (Republic /Universal/ +209 

UNCLE KRACKER Memphis Soul Song (Lava) 266 +66 7719 2 2512 
LIVE Heaven (RadioactivelGeflen) +153 

STAIND So Far Away (fbplElektra /EEG) +124 
SISTER HAZEL Life Got In The Way (Sixth Man) 265 12 12482 7 1611 

MAROON 5 Harder To Breathe (Octone/J) +120 

SEAL Waiting For You (Warner Bros.) 263 +39 14539 3 2113 SANTANA fIALEX BAND Why Don't You & I (Arista) +119 

DAVE MATTHEWS Gravedigger (RCA) 248 +1 15701 3 1710 MATCHBOX TWENTY Bright Lights (Atlantic) +112 

LUTHER VANDROSS Dance With My Father (J) 201 +16 20073 2 1010 
DIDO White Flag (Arista) +109 

95 Hot PC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radi 

of 8/31 -9/6. Ballets appear on songs gaining plays or remaining flat from previous week. If two songs are 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 
number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter 
Company (© 2003. The Arbitron Company). © 2003. R &R. Inc 

o Networks. Songs ranked by total plays for the airplay week 
tied in total plays. the song with the larger increase in plays is 

total number of new adds officially reported to R &R by each 
Total Audience equals Average Quarter Hour Persons times 
Hour Persons used herein with permission from the Arbitron 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

WHY SHOULD YOU SWITCH TO BULLSEYE FOR MUSIC RESEARCH ? 
GOOD QUESTION .. BETTER ANSWER 

ON TARGET ON TIME EVERYTIME 

No excuses 
Bullseye Marketing Research, inc. 

Contact Chuck Dees or John Hart 1- 888 -411 -4395 
email us at bullseye @bullsi.com 

or visit our website at www.Bullsi.com 

www.americanradiohistory.com

www.americanradiohistory.com
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America's Best Testing Hot AC Songs 12 + 

For The Week Ending 9/12/03 

Artist Title (Label) TW LW Familiarity Burn 
Women Women Women 
18 -34 18 -24 25 -34 

3 DOORS DOWN Here Without You (Republic /Universal) 4.22 4.19 79% 9% 4.26 4.28 4.22 

MATCHBOX TWENTY Bright Lights (Atlantic) 4.19 4.24 69% 7% 4.16 4.26 3.9B 

MATCHBOX TWENTY Unwell (At /antic) 4.14 4.21 99% 41% 4.22 4.16 4.35 

SANTANA fIALEX BAND Why Don't You & I (Arista) 4.14 4.23 85% 15% 4.20 4.25 4.09 

JASON MRAZ The Remedy II Won't Worry) (E /ektra /EEG) 4.11 4.18 94% 31% 4.10 4.07 4.17 

VERTICAL HORIZON I'm Still Here (RCA) 4.07 4.03 69% 6% 3.91 3.93 3.87 

LIVE Heaven (Radioactive /Geffen) 3.97 3.99 81% 17% 4.05 4.02 4.11 

ATARIS The Boys Of Summer (Columbia) 3.95 3.89 92% 26% 3.89 4.03 3.57 

LIZ PHAIR Why Can't I? (Capitol) 3.91 3.92 84% 21% 3.91 3.99 3.76 

MICHELLE BRANCH Are You Happy Now? (Maverick/WarnerBros.) 3.88 3.91 96% 38% 3.99 3.90 4.17 

SALIVA Rest In Pieces (Island/1DJMG) 3.88 3.88 67% 12% 3.90 4.04 3.62 

JOHN MAYER Bigger Than My Body (Aware /Co /umbia) 3.85 3.70 76% 15% 3.86 3.95 3.68 

GAVIN DEGRAW Follow Through (J) 3.84 3.76 30% 4% 194 4.22 3.38 

JOSH KELLEY Amazing (Hollywood) 3.83 3.87 72% 17% 3.74 3.88 3.46 

STAIND So Far Away (Flap /Elektra /EEG) 3,83 - 65% 12% 3.79 3.92 3.59 

3 DOORS DOWN When I'm Gone (Republic /Universal) 3.80 3.90 98% 54% 3.95 3.92 4.00 

EVANESCENCE Bring Me To Life (Wind -up) 3.79 3.84 97% 52% 3.84 3.70 4.12 

DUSTER Amsterdam (Gonna Write You A Letter) (Palm /Reprise) 3.79 3.71 45% 8% 3.85 3.88 3.79 

TRAIN Calling All Angels (Columbia) 3.76 3.83 96% 44% 3.79 3.73 3.91 

O.A.R. Hey Girl (Lava) 3.69 3.72 41% 7% 3.52 3.74 3.12 

DIDO White Flag (Arista) 3.67 3.56 66% 16% 3.63 3.72 3.41 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve /EMC) 3.55 3.70 76% 20% 3.35 3.43 3.17 

KELLY CLARKSON Miss Independent (RCA) 3.46 3.58 95% 49% 3.56 3.55 3.60 

UNCLE KRACKER tIDOBIE GRAY Drift Away (Laval 3.37 3.49 96% 54% 3.45 3.53 3.28 

SUGAR RAY Is She Really Going Out With Him? (Atlantic) 3.36 3.49 82% 26% 3.26 3.17 3.43 

JEWEL Intuition (At /antic) 3.20 3.28 96% 53D/. 3.23 3.07 3.58 

WILSHIRE Special (Columbia) 3.20 3.35 37% 11% 2.95 2.83 3.25 

FLEETWOOD MAC Say You Will (Reprise) 3.18 3.24 66% 25% 3.15 3.06 3.32 

Total sample size is 434 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total 

familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of 

hearing the song. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on 

the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 

on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 

818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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New &Active 
BANGLES Something That You Said (Koch) 

Total Plays: 191, Total Stations: 17, Adds: 1 

THIRD EYE BLIND Crystal Baller (E /ektra /EEG) 

Total Plays: 173, Total Stations: 15, Adds: 1 

NICKELBACK Someday (Roadrunner /IDJMG) 
Total Plays: 165, Total Stations: 21, Adds: 12 

JEWEL Stand (Atlantic) 
Total Plays: 161, Total Stations: 16, Adds: 4 

MARIA I Give, You Take (Dream Works) 
Total Plays: 155, Total Stations: 1 8, Adds: 2 

KATY ROSE Overdrive (V2) 

Total Plays: 152, Total Stations: 18, Adds: 1 

HOOTIE & THE BLOWFISH Space (Atlantic) 
Total Plays: 142, Total Stations: 11, Adds: 1 

BLUE OCTOBER Calling You (Universal) 
Total Plays: 137, Total Stations: 17, Adds: 4 

EVANESCENCE Going Under (Windup) 
Total Plays: 122, Total Stations: 1 0, Adds: 1 

HOWIE DAY Perfect Time Of Day (Epic) 

Total Plays: 11, Total Stations: 14, Adds: 13 

Songs ranked by total plays 

Indicator 
Most Added ° 

UNCLE KRACKER f /DOBIE GRAY Drift Away (Lava) 

JOHN MAYER Bigger Than My Body (Aware/Columbia) 

AVRIL LAVIGNE I'm With You (Arista) 

ATARIS The Boys Of Summer (Columbia) 

NORAH JONES Don't Know Why (Blue Note/Virgin) 

CHRISTINA AGUILERA Beautiful (RCA) 

SIMPLY RED Sunrise (simplyred.com) 

STAIND So Far Away (Flip /Elektra/EEG) 

THIRD EYE BLIND Crystal Baller (Elektra/EEG) 

JEWEL Stand (Atlantic) 
J 
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CAROL ARCHER 
carcher@radioandrecords.com 

SMOOTH JAZZ 

Eat To Live, Or Live To Eat? 
Palate- pleasing gustatory delights from the Smooth Jazz 
family's recipe files 

s there anyone who doesn't savor the sensual delight 
of a delicious meal, whether it's simply or elegantly 
prepared? Certainly no one I want to know. Over the 
past 12 years I have had the pleasure of breaking bread 
on so many memorable occasions with compatriots in 
Smooth Jazz that, if those meals were laid end to end, 
they'd probably reach the moon. Novelist Jim Harrison 
once said, "Eat and love, to be sure, but you better eat 
first." We honor his sentiment in this, the first of sev- 
eral columns about food that will appear here from 
time to time. Bon appetit! 

Pesce Venezia 
Whm KJCD /Denver PD Mike Fis- 

cher found himself stranded in Italy 
by the 9/11 terrorist attacks, he did 
what any sane person would do un- 
der the circumstances: He shopped 
and ate. During his stay in Venice, Fis- 

cher ate at the Old Well Pub every 
night. "1 kissed the chef after I tasted 
the dish she prepared for me the first 
time,' he says. 

2 small red potatoes 

1/2 cup sliced carrots 

1/2 cup fresh chopped parsley 

3/4 cup fresh sliced mushrooms 

(preferably oyster or Portobello) 

2 bay leaves 

1/2-1 lb. white fish (such as flounder, 

cod or snapper) 

Pinch black pepper 

Pinch klsher salt 

Juice of one fresh lemon 

Slice potatoes paper -thin, and slice 

carrots it to thin strips. Spray the bot- 
tom of a large piece of aluminum foil 

with Pam. Place a layer of sliced po- 
tato on foil, then place fish fillet on the 

potato. Season to taste with black pep- 
per and kosher salt, then cover with 
carrots, mushrooms, parsley and bay 
leaves. 

Fold foil into a pouch, crimping 
edges tightly, and bake at 350 degrees 
for 45 minutes or until you hear the 
pouch sizzling. Open, and squeeze 
fresh lemon on top. 

Swedish Heirloom 
Cookies 

Brandt Curtiss, founder of the ra- 
dio consultancy Point Out the Obvi- 
ous, says, "This was a recipe actually 
handed down from my mother's side 
of the family, the Carlson." 

In a large bowl, mix one cup of but- 
ter or margarine with one cup of pow- 
dered sugar. Use a fork to break apart 
the butter and mix well. Add a half - 
teaspoon of salt. Mince or dice five 
ounces of almonds or walnuts, and 
add to mixture. Slowly stir in two 
cups flour and mix well. Add one ta- 

blespoon of vanilla extract and mix 
well. The mixture should be moist and 
easy to roll into balls. 

THE PLEASURE IS MINE its good vibes all around when artists and 

broadcas'ers meet. such as on this occasion, when jazz piano legend Bob 

James (r). seen here in the lobby of WQCD (CD101.9)/New York, greeted 

station morning host Steve Harris. 

Using a regular spoon, scoop out 
mixture and roll into medium -sized 
(approx. 1 1/2 inches in diameter) 
ball- shaped cookies by hand. Place on 
an ungreased cookie sheet about one 
inch apart. Bake at 325 degrees for 10 

to 12 minutes or until slightly brown. 
Let cool, then roll in more powdered 
sugar to evenly coat. 

Inhale. 

Bernie's Sausage & 
Chicken Bonanza 

WNWV /Cleveland PD Bernie 
Kimble enjoys a reputation as an ac- 

complished and creative cook. He 
prepared the following recipe on TV 

and won first place in a media cook- 
off. 

1 lb. Andouille sausage 

1 1/2 lbs. chicken thighs 

(boneless), trimmed and in 

2 -inch cubes 

Salt and fresh -ground pepper 
1 large sweet onion, finely 

chopped 
2 large green bell peppers, diced 

1 large red bell pepper, diced 

4 -8 cloves of garlic, chopped 
1 tablespoon fresh thyme, 

finely chopped 
1 tablespoon fresh oregano, 

finely chopped 

1 tablespoon Spanish paprika 

314.5 oz. cans diced tomatoes 
(flavored) 

2 cups chicken stock 
1 cup dry white wine 
1/2 cup sliced green olives 

(almond stuffed) 

Olive oil for cooking 

Sauté sausage in a large Dutch oven 
over medium heat until brown. Use 
enough olive oil to lightly coat bottom 
of pan. Transfer sausage to a large 
bowl. Season the chicken with salt and 
pepper. Add to pot and cook until 
browned, about three to four minutes 
per side. Transfer chicken to bowl 
with sausage. 

Pour off all but about one table- 
spoon of pan drippings. Add onions 
and bell peppers to the pot; the water 
in the vegetables will deglaze the pan. 
Sauté until goldenbmwn. Add garlic, 
oregano, thyme and paprika, and sau- 
té two to three minutes. Return sau- 
sage and chicken to the pan, along 
with any liquid that may have accu- 
mulated in the bowl. Add tomatoes 
with their juices, chicken broth and the 
wine. Bring to a boil. Reduce heat, 
cover and simmer, stirring occasion- 
ally, 30-45 minutes. 

Uncover pot, add olives, and cook 
until chicken is very tender and the 
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WAITER, MORE MAGURO, PLEASE Not long ago MR Smooth 

Jazz Editor Carol Archer joined KJCD /Denver PD Michael Fischer, who 

submitted a delicious fish recipe to this column, and KTWV/Los Angeles VP/ 

Programming Paul Goldstein for a delicious dinner at La Jolla's legendary 

Japango. Seen here (I -r) are Fischer, Archer and Goldstein. 

liquid is reduced to a thin sauce, about 
30-45 minutes, stirring occasionally. 
Season with salt and pepper to taste, 
and serve over rice or noodles. 

Variations: Boneless chuck can be 
used instead of chicken. Pine nuts can 
be added if stuffed olives are not avail- 
able. A teaspoon of ancho chili pow- 
der can be added when cooking the 
beef or chicken. 

Two -Corn Casserole 
This simple and delicious recipe 

was submitted by KTWV /Los Ange- 
les morning co -host Pat Prescott's 
mother, Pat Prescott. 

1/2 cup margarine 

3/4 cup onion, chopped 

1/4 cup green pepper, chopped 

3 eggs, well beaten 

1 17 oz. can cream -style corn 

1 17 oz. can whole kernel corn, 

undrained 

81/2 oz. corn -muffin mix 

Melt margarine in skillet, and sau- 
té onion and pepper until tender. In a 

large bowl, combine corn, eggs and 
corn-muffin mix. Blend well. Add on- 
ion to large bowl and blend well. Put 
in greased two-quart casserole dish. 
Bake at 350 degrees for 50-55 minutes 
or until set. Enjoy! 

Larry's Classic 
Spinach Salad 

Trumpeter and Kool & The Gang 
bandmember Larry Gittens offers a 

tasty salad. 

6 cups torn spinach 
1 cup fresh mushrooms 

1/4 cup thinly sliced green onions 

3 slices bacon (optional) 

1/4 cup Zary's Pomegranate Vinai- 

grette 

1 teaspoon sugar 
1 teaspoon dry mustard 

1 cup sliced strawberries or man- 

darin orange slices 

1 hard -boiled egg 

In a large bowl, combine spinach, 
mushrooms and green onions; set 
aside. For dressing, cook bacon in 12- 

inch skillet until crisp. Remove bacon, 
and reserve two tablespoons of drip- 
pings in the skillet. Crumble bacon; set 

aside. Stir vinaigrette, sugar and dry 

mustard into drippings. Bring to a 

boil; remove from heat. Add the spin- 
ach mixture. Toss mixture in skillet for 
30 -60 seconds. Transfer mixture to 
serving dish. Add the strawberries 
and /or orange sections. Top salad 
with chopped egg and crumbled ba- 
con. Serve immediately. Makes four 
servings. 

Hawaiian Chicken 
All That Jazz's Jason Gorov and his 

wife, Debi, honeymooned in Hawaii, 
which may have inspired this chick- 
en entrée. 

18 oz. jar apricot preserves 

8 oz. bottle Russian dressing 

1 envelope onion -soup mix 

16 oz. can pineapple Chunks 

(in juice) 

1 fryer chicken, cut up 

Combine preserves, dressing, soup 
mix and half -can pineapple juice (no 
chunks). Dip and coat chicken in 
mixture. Place on foil -lined pan, and 
pour remaining mixture over chicken. 
Add pineapple chunks on top of 
chicken. Bake covered at 375 degrees 
for 45 minutes. Remove cover, and 
bake an additional 15 minutes or un- 
til chicken and pineapple reach a light 
golden brown color. Makes three to 
four servings. 

Thai Cucumber Soup 
AMH artist guitarist J. Thompson 

learned this delectable recipe working 
in a Humboldt County, CA Thai res- 
taurant when he was only 16. 

Boil a gallon of water. Add about 
1 /3 pound ground pork made into lit- 

tle meatballs the size of quarters (use 
turkey if you don't like pork). Peel five 
or six cucumbers, then cut into quar- 
ters lengthwise. Cut out the cucumber 
seeds, then cut each quarter into piec- 

es about two to three inches long. Al- 

ter the pork has boiled for 15 minutes . 

put in the cucumbers and boil anoth- 
er 10 minutes, then simmer. Add two 
to three tablespoons of fish sauce, 
which can be found in Asian markets, 
and let it sit for a bit. Spoon some 
meatballs and cucumber into a bowl 
with some broth, and add fresh 
ground pepper and a leaf of cilantro. 
Yummy! 
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SMOOTH JAZZ TOP30. 
e September 12, 2003 

ARTIST TITLE LABELS' 
TOTAL 
PLAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS. 
CHART ADDS 

DAVID SANBORN Comin' Home Baby (GRP/VMG) 964 -44 114906 18 4511 

BRIAN CULBERTSON Say What? (Warner Bros.) 902 -3 109772 22 4210 

PAUL JACKSON, JR. It's A Shame (Blue Note) 803 +66 86922 17 4110 

RICHARD ELLIOT Corner Pocket (GRP/VMG) 703 +7 72387 23 4011 

KENNY G. Malibu Dreams (Arista) 643 +52 78764 10 3611 

URBAN KNIGHTS Got To Give It Up (Narada) 630 +15 65816 17 3710 

M. MCDONALD I Heard It Through The Grapevine (Motown/Universal) 619 5 62551 15 4310 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 612 +32 65929 14 4110 

CHIELI MINUCCI Kickin' It Hard /Shanachie) 576 -23 67949 32 3210 

LUTHER VANDROSS Dance With My Father (J) 566 -3 55019 16 4011 

PRAFUL Sigh (Rendezvous /NCoded) 556 +36 76294 9 4211 

JEFF LORBER Gigabyte (Narada) 517 -54 42886 25 3310 

MIND( ABAIR Flirt (GRP /VMG) 515 + 12 51642 9 3810 

DAVE KOZ Honey- Dipped (Capitol) 491 +79 53000 3 4414 

PAUL TAYLOR On The Move (Peak) 463 -12 47844 14 3611 

DARYL HALL Cab Driver (Rhythm & Groove /Liquid 8) 457 -104 34670 19 3110 

RICK BRAUN Green Tomatoes (Warner Bros.) 388 +19 33186 7 3512 

ACOUSTIC ALCHEMY No Messin' (Higher Octave) 361 5 21255 11 2810 

JAllMASTERS Puerto Banus (Trippin 'N' Rhythm) 348 +33 41192 5 3312 

CHUCK LOEB eBop (Shanachie) 308 +25 39695 7 3015 

SIMPLY RED Sunrise (simplyred.com) 249 +6 10500 5 1911 

JIMMY SOMMERS Take My Heart... (Gemini/HigherOctave) 225 +7 28254 4 2212 

JEFF GOLUB Boom Boom (GRP /VMG) 182 +24 17050 3 1710 

RONNY JORDAN At Last (NCoded) 180 +5 30822 7 1610 

STEVE OLIVER Positive Energy (Native Language) 169 +19 4641 3 1611 

FATTBURGER Sizzlin' (Shanachie) 168 -34 14013 19 1610 

BLAKE AARON She's So Fine (Innervision) 165 +27 5258 1 1310 

MICHAEL LINGTON Off The Hook (3 Keys Music) 160 +15 15505 4 1511 

GREGG KARUKAS Riverside Drive IN-Coded) 156 +12 10485 3 1310 

BRIAN HUGHES Along The Way (A440 Music Group) 138 -5 6247 3 1210 

45 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 8/31 -9/6. Bullets appear on songs gaining plays or remaining flat from previous week. 

If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. 
Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations 
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R. Inc. 

New &Active 
CHRIS BOTTI Indian Summer (Columbia) 

Total Plays: 137, Total Stations: 17, Adds: 3 

CHRIS STANDRING I Ain't Mad Atcha (Mesa Entertainment /Blue Moon) 

Total Plays: 133, Total Stations: 13, Adds: 1 

HIROSHIMA Revelation (Heads Up International) 

Total Plays: 126, Total Stations: 13, Adds: 1 

PAMELA WILLIAMS Afterglow (Shanachie) 

Total Plays: 121, Total Stations: 14, Adds: 1 

MARC ANTOINE Funky Picante (Rendezvous) 

Total Plays: 93, Total Stations: 11, Adds: 2 

BERNIE WILLIAMS IIDAVID BENOIT Just Because (GRP/VMG) 

Total Plays: 92, Total Stations: 7, Adds: 1 

KENNY LOGGINS With This Ring (All The Best) 

Total Plays: 85, Total Stations: 7, Adds: 1 

RIPPINGTONS Bella Luna (Peak) 

Total Plays: 82, Total Stations: 10, Adds: 2 

KIRK WHALUM Another Beautiful Day (Warner Bros.) 

Total Plays: 82, Total Stations: 9, Adds: 0 

BOB JAMES Just One Thing (Warner Bros.) 

Total Plays: 61, Total Stations: 6, Adds: 0 

Songs ranked by total plays 

Most Added 
www.rrindicator.com 
ARTIST = c._,. A. ADDS 

DARYL HALL She's Gone (Rhythm & Groove /Liquid 8) 15 

TWIST OF MOTOWN Inner City Blues (GRP /VMG) 9 

CHUCK LOEB eBop (Shanachie/ 5 

DAVE KOZ Honey Dipped (Capitol) 4 

STEVE COLE Everyday (Warner Bros.) 4 

CHRIS BOTTI Indian Summer (Columbia) 3 

ERIC MARIENTHAL Uptown (Peak) 3 

JEFF LORBER Under Wraps /Narada) 3 

Most 
Increased Plays 
ARTIST - = - _-___ 

TOTAL 

PLAY 
INCREASE 

OAVE KOZ Honey-Dipped (Capitol) +79 

PAUL JACKSON, JR. It's A Shame (Blue Note) +66 

KENNY G. Malibu Dreams (Arista) +52 

PRAFUL Sigh (Rendezvous /N-Coded) +36 

JAllMASTERS Puerto Banus (Trippin'N'Rhythm) +33 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) +32 

BLAKE AARON She's So Fine (Innervision) +27 

CHUCK LOEB eBop (Shanachie) +25 

JEFF GOLUB Boom Boom (GRP /VMS) +24 

NELSON RANGELE Dedication (A440) +24 

Most 
Played Recurrents 
ARTIST . -_. 

TOTAL 

PLAYS 

SPYRO GYRA Getaway (Heads Up) 392 

EUGE GROOVE Rewind (Warner Bros., 377 

PHIL COLLINS Come With Me (Atlantic) 332 

WALTER BEASLEY Precious Moments (N- Coded) 317 

KIM WATERS Waterfall (Shanachie) 218 

RICK DERRINGER Hot And Cool (8i'3) 158 

PIECES OF A DREAM Love's Silhouette (Heads Up) 149 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 134 

J. THOMPSON Tell Me The Truth (AMH) 89 

PETER WHITE Who's That Lady? (Columbia) 74 

GREG ADAMS 'Sup With That (Popa /Blue Note) 74 

MINDI ABAIR Lucÿ s (GRP /VMG) 62 

KENNY G. Paradise (Arista) 54 

BOB BALDWIN The Way She Looked At Me (Narada) 51 

STEVE OLIVER High Noon (Native Language) 51 

CRUSADERS Viva De Funk (Verve /VMGI 44 

NORAH JONES Don't Know Why (BlueNote/Virgin) 44 

NORAH JONES Come Away With Me (Blue Note /Virgin) 41 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Own Your Events 
If no one can see your signs, do they know who staged 
the event? Make sure you claim ownership at all your 
events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. 
Perfect for concerts, events and giveaways. 
Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 

Durable 
Weather- resistant 

1- 800 -231 -6074 
P.O. Box 750250 Houston, Texas 77275 -0250 

713/507 -4200 713/507 -4295 FAX 

ri @reefindustries.com www.reefindustries.com 
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SMOOTH JAZZ 

ME, 
nECOf® 

WIIR 

Sandy Kovach 
MD, WVMV /Detroit 

My 4- year -old son, Joseph, has loved 
smooth jazz from Day One. At 2 he was 
singing our jingle perfectly, and at 3 he 
declared he liked songs with piano best. 
So, it's not surprising that, at 4, his ob- 
session is Urban Knights' stunning ren- 
dition of "Got to Give It Up." f, In the 
car he will ask over and over, "Mommy, 
can you play 'Yes Indeedÿ ?" referring 
to the vocal ending. One of my most 
precious memories will always be hear- 

ing him sing it as we walked through the church parking 
lot one day - happy and oblivious to anyone around him, 
just grooving on one of the best records of the 
year. Yup, it's still mom's favorite too. That's saying a 
lot, because there has been so much awesome music in 
the past few months. I remain transfixed by David 
Sanborn's "Comin' Home Baby," still tear up over Luther 

'dandross "'Dance With My Father" and still crank it up to 11 when I play 
Michael McDonald's "Heard It Through the Grapevine :' And I am al- 
most always excited when we add new material. I love Dave Koz's gotta - 
be- future -No. 1, "Honey- Dipped," and the great new track from Detroit 
homeboy Gene Dunlap, "Hey Na Na :' Another Detroit guy, Kem, has a 
smash - "Love Calls" - that we've been playing for a while. I haven't 
seen reaction on a record like this since the first Down To The Bone 
single. I'll admit we're partial to Detroit music, but I have complete confi- 
cence in recommending these to anyone. Yes, indeedy! 

I had the privilege of catching Manhat- 
tan Records artist Keri Noble's per - 

formance at Los Angeles' House of 
Blues last weekend. It was one of the 
rrost impressive sets by a new artist I've 
seen. She's got the goods - all of them 
-- and is a remarkable talent on every 
level: Young and beautiful, Noble's 
greater gifts are a stunning voice, f irst- 
rate songwriting and emotionally reso- 
nant (and wise) lyrics ... For a sublime 
experience, I recommend Stan Getz's Bossas and Ballads: The Lost 
Sessions (Verve), produced by Herb Alpert. It's transcendent! ... The 
big story is 15 out -of- the -box adds on Daryl Hall's breathtaking remake 
of "She's Gone" (Liquid 8), including WNUA/Chicago, WLVE (Love 94)/ 
Miami and KHJZ/Houston. If I did anything half as well as Hall sings - better now than 30 years ago! - I'd quit my day job and apply to 
Goddess Academy ... Chuck Loeb's "eBop" (Shanachie) takes off earn- 
ing five new adds, including Love 94 ... Chris Botti's "Indian Summer" 
(Columbia) picks up significant new adds at KHJZ, KWJZ/Seattle and 
KSSJ /Sacramento ... Eric Darius' "Love TKO" (Smooth Breeze) added 
at I<TWV (The Wave) /Los Angeles ... As SJ Editor I hear every side of 
every airplay story; as a former MD, PD and promotion person I get 
them too. One central issue is that radio feels labels are releasing new 
tracks too quickly when listeners are still into the tunes the new ones 
are meant to replace, but record execs say radio slowness is "killing 
us! "This conundrum must be resolved. -Carol Archer, Smooth Jazz Editor 

GNOME 
RADIO 

September 12, 2003 R &R 63 

Reporters 

lNZh1R Albany. NY 

OM MdlK]' 
PO ,.nCal:anar 

1 FM WRae1nN 

KAJZJAlbuquerque. NM 
PO: Paul Lavoie 
AID/MO: Jett Young 
Na Adds 

KNIKIAafipraBe AK 
DMOA` 1KIIpIM 
13 nNNYLO4GiNS 
tJ nAw Kw 
13 IAlIWS7FR5 

; T II 
GwGAOAMa 

WJZZJAUaMa, GA 
PO: N F000040 
No Adds 

KSMUBaoels0eld, CA 
OM,ronD: trb TeerbeM 
APO: Matt Kelly 

WNUNChi6ago, IL 
OM: Bob bake 
PD/MD: Slem ames 

CAáY:`A`Mae: 

WNWV/CMYeland, OH 
0M71.0mI0: Swale KImMe 

7 00000100011 
1 MGR MAMAS 
I 0ayn PN 
s TSuwrsi of ú015.N 

WJZA/Columbus, OH 
PO/MD: Bill Hannan 
2 SIM C.AIR 

DARYL. RAIL 

KOAIIDallas, IX 
OM/PD: Karl Jonson 

Mask Boatel 

so.'mIAS 

KVJZ/Oes Moines, IA 
PoMOi Mite elanm mo 
IC DAV ADZ 

WVMV/Deboil, MI 
Ohl/PD: Ton Steelier 
MOpSFMw 

LG 
Kxoncn 

KSEC/FayeNeNille. AR 
PoAIO: Kee Comb 

öAáúwaiwis 
0:001 ak, 

KEZL/FreMlo, CA 
0M: Scoli Keith 
POnO: J. WSI/MMlmw 

1 

maOGnMA 
mrcKIOFB 

WORMS L 
MOM PM Bedew 
MOW Sodom 

2 
kaTM Mt 

Mdn TáWN 

KIULIbuhN, TX 
Olt JWlimbed 
P. Maxim AM P Nina. 

s Suhl 100 

WYJZ/lndianapolis. IN 
DM/P0/140: Cad Frye 

SIEVE COLE 

KOAS/Las Vegas, NV 
PO/MO: Ertl Foy 
No Adds 

KSBR/Lns Angeles, CA 
OM/PO'. Terry Wedel 
MP. Susan Ko hbay 

KTWY/LOS Angeles, CA 
PO'. Paul Goldnein 
APO,MD Kelow a Wiedmann 

BRU: DARIUS 

WELV/Macon, GA 
PO/MD: Risk Smith 
No Adds 

WCJZ/Madison, WI 
OMa'0. Mim Fenis 

17;,11i',,etwo 
Én 

WJZN7MempR1s, TN 
POnO'. None MOW 

DAYIL 
.Mlna.ú M NSOy 

WLVEIMiami, FL 
0M: Rob Roberts 
PO/MO: Rieh McMillan 

CnuCKMOEB 
DARYL 

WJZI/Milwaukee, WI 
OM/PD: Steve Scott 
MO: Jett Peterson 

2 CMI1CKtÓBB 

WOCD/New York, NY 
OM: John Mullen 
P0/110: Morley 

1 WISiOru^l 

WJCOModolk, VA 
OM/PD: Daisy Oa* 
APO/MD: Lang Hollowell 
No Adds 

WLOO/ORando, FL 
PU 0,1.0110100 
MO: P.1004. Jun10. 

BERME ,^N, x: 
DAIS 

nCTONS 

3AYAII ALLEN 

Jones Smooth Jan/Palm Springs, CA 
PD- Stew Hibbard 
MD: CMrI Marque 

i ii 
km 

xó¡ 
I :: wh070W, 

WJJZJPbiladelphia, PA 
PO: Michael Torn 
MD: Frank Childs 
Near 

KYOT/Phdenia. AZ 
Po Shaun Holly 
APO lap Angie Handa 

KJZSioe o. NV 
0M Rob Brooks 
PP. Harry Reynaln 

APO MD Doug ¡homes 

WJZV/Ridlmond, VA 
Po: Reid snow, 

DAY! KOZ 

KSSJ/Sacramenlo, CA 
PO/MO: Lee Hansen 

APO: Ken Jones 
I CHRIS PAM 

OAR, HALL 

KBZN/SSII Lake City, UT 
OM?OnO: ban Je0O0pp 

Nar MA rra 10001E GRAY 
8 JACK ALLEY 

KIFM/San Diego. CA 
0M John Oimid 
PO Mike Raaeue, 
AMMO: Kelly Cole 
No ABOS 

KKSF/San Francisco. CA 
OM: Michael Martin 
MAD: Stew Williams 
NO 

KMGOISanta Barbara. CA 
ro:wNüIswa 

DARK. RA, 

KJZYISanla Rosa, CA 
Po: Gordon 1101 

APO: RO 5lnnaalel00 
MO: Pal Schaller 
NO Adds 

KWJZISealtle, WA 
Po: Carol Handley 
MO: Dianna 

N x 

R BR;äÄC 

WEIB/Syringfield, MA 
PO: Carol Calling 
MO: 

Juanib 
Shinn 

ERIC 

YA APIEHIRA R 

,ea 

OfLOABnta 

WSSM/St. Louis, MO 
PO: David Mye 

11,510, VOIDIVN 

WSJT/Tampa, FL 
PO: Ross Block 
MDS Kathy gCgns 

IEVE 

IDEB 
13,51 Of MOTOWN 

WJZW/Wasbingmn. DC 
opt Kiley King 
Po Carl An/enon 
MO: 

RiooRof(so, ox 
KNNYG 

45 Total Reporters 

Did Not Report, 
Playlist Frozen (2): 
KJCD /Denver -Boulder, CO 
KRVR /Modesto, CA 

filie Music Testing 

Rate TheMusic. corn 
BROADCAST ARCHITECTIJRE® 818- 461 -8016 

www_broadcastarchitecture_com 

www.americanradiohistory.com

www.americanradiohistory.com


64 

tr) 
CYNDEE MAXWELL 
cmaxwellQradioandiecords. com 

Active's Spring 
'03 Ratings 
18 -34 steady, 25 -54 dumps 

ROCK, R &R September 12, 2003 

t long last here is the rundown of the Active Rock format's per- 
formance in the spring Arbitron. Also included is a five -year spring - 
to- spring demo breakout of rankers. This shows the percentage of sta- 
tions that ranked No. 1, No. 2 and No. 3 in their respective markets. 

With the male 18-34 cell, the format was on 
par with last spring, though still down from 
the previous two years. The bad news was in 

men 25 -54, where the format took a collective 
dump in the No. 1 ranking position. 

I have to point out something that came 
to my attention recently with regard to these 
quarterly ratings review columns. My hus- 
band saw the last one I did and said, "Oh, 
that must have been an easy column to do." 
Stop the presses, please, before any of you 
utter such a callous remark. My husband 
gets off the hook because he's not in the in- 

dusty. And, oh yeah, he's my husband. But 
you're not! 

Hours and hours of intensive labor go into 
laying out this column, downloading the data 
for every single market from Arbitron, upload- 
ing ail that data into Maximiser, then setting 
up the preferences, etc., etc. And don't even 
mention simulcasts to me. WBSX & WCWQ/ 
Wilkes Barre PD Chris Lloyd is among the few 
who appreciates the hassle this entails, espe- 
cially in a market like his. 

I'm done whining now. Next week we'll 
present the Rock side of the format. 

Demo Percentage Trends 
Men 18.34 

Rank Spring '99 Spring '00 Spriig '01 Spring '02 Spring '03 

No. 1 55 67% 72 °° 59% 61% 

No.2 19°° 16% 9% 20% 14% 

No. 3 13 °° 0% 7% 10% 7% 

Men 25 -54 
Rank Spring '99 Spring '00 Spring '01 Spring 02 Spring '03 

No. 1 25% 29% 23% 29% 16% 

No. 2 22% 22% 15% 20% 21% 
No. 3 11% 10% 16% 10% 19% 

Active Rock 
M18 -34 AOH M25 -54 AQH 

Market No. Calls/Market Share (Rank) Share (Rank) 

3 WLLUChicago 1.3 (24) t 0.4 (35) 

5 KEGL/Dallas 5.9(4)1 3.2(11)t 
6 WYSP/Philadelphia 12.9 0 7.5 0 
9 WAAF/Boston 8.0 (3) 3.5 (10) 

10 WRIF/Detroit 12.3 0 9.9 0 
14 KFNK/Seattle 6.3 (3) 2.3 (18) 
15 KUPD/Phoenix 10.2 (2) 6.3 (4) 

16 KXXR/Minneapolis 14.70 6.8(2)t 
17 KIOZ/San Diego 12.3 0 6.9 (2) 

19 WIYY/Baltimore 9.3 (2) 6.8 (3) t 

21 WXTB/Tampa 14.3 0 6.8 (3) 

22 KBPUDenver 12.6 0 6.7 (3) 

24 KUFO/Portland. OR 11.20 6.4(2) 
25 WMMS/Cleveland 12.1 (2) t 7.3 (3) 

27 KRXQ/Sacramento 8.1 0 4.4 (5) 

29 KORC/Kansas City 19.1 0 10.60 
31 KISS/San Antonio 23.5 0 9.6 0 
33 WLZR/Milwaukee 18.60 11.50 
35 WAZU/Columbus, OH 5.6 (6) 1.9 (17) 

35 WBZX/Columbus, OH 16.9 0 8.6 (3) 

40 WNOR/Norfolk 18.50 10.20 

Market No. Calls/Market 
M18 -34 AQH 
Share (Rank) 

M25 -54 AOH 
Share (Rank) 

39 KOMP/Las Vegas 10.2 (2) t 8.2 (2) 

46 WBBB/Raleigh 8.8(3) 6.70t 
49 WCCC/Hartford 14.5 (2) 7.9 (3) 

52 WRAT/Monmouth-Ocean 9.1 (2) t 6.6 (4) t 

54 WNVE/Rochester. NY 16.8 0 6.8 (5) 

53 KATT/Oklahoma City 20.3 0 9.2 (2) 

55 WTFX/Louisville 12.2 0 7.1 (3) t 

59 WTPT/Greenville, SC 13.9 0 5.0 (5) 

61 KPOUHonolulu 7.7 (4) t 4.1 (10) 

63 KFRQ/McAllen 13.2 0 10.0 (3) 

64 WQBJ & WQBK/Albany. NY 21.6 0 9.6 (2) 

65 KRTQlTulsa 5.1 (7) t 3.7 (9) 

66 WKLQ/Grand Rapids 12.1 0 6.3 (4) 

68 KRZR/Fresno 10.401 5.7(3) 
67 WRQC/Ft. Myers 5.2 (7) t 2.1 (15) t 

69 WBSX & WCWQ/Wilkes Barre 13.7 0 7.2 (4) 

74 KRQC/Omaha 10.1 (2) 4.5 (6) 

79 WQXA/Harrisburg 14.2 0 7.4 (3) 

80 WAQX/Syracuse 13.30 10.60 
80 WWDG/Syracuse 6.7 (5) 2.4 (12) 

81 WLZX/Springfield. MA 15.2 0 7.5 (2) 

84 WXQR/Greenville. NC 7.2(4)t 3.6(10)t 
85 KDJE/Little Rock 6.3 (5) t 4.1 (8) t 

86 WRUF/Gainesville 14.70 7.7(2) 
91 KAZR/Des Moines 14.60 8.2(4) 
87 KRAB/Bakersfield 7.5 (3) 6.3 (4) 

87 KRFR/Bakersfield 6.8(4)t 1.8(16)t 
95 KICT/Wichita 17.50 10.70 
92 KHTQ/Spokane 21.30 11.3(2) 

96 KILO/Colorado Springs 21.60 11.80 
97 WJJO/Madison 17.9 0 9.5 (2) 

100 KRXE/Lafayette, LA 1.7 (12) t 1.4 (17) 

102 WXZZ/Lexington, KY 10.4 (2) t 5.6 (4) t 

103 WBYR/Ft. Wayne, IN 16.3 (2) 9.4 (3) 

105 WRXR/Chattanooga, TN 12.8 (4) 6.5 (4) 

109 WCHZ/Augusta, GA 10.8 (2) t 2.8 (10) 

112 WWIZ/Youngstown. OH 3.1 (9) t 1.3 (10) t 

118 WRTT/Huntsville, AL 17.2 0 7.8 (3) 

120 WJXQ/Lansing. MI 12.001 8.5(3) 
122 KMRQ/Modesto. CA 11.70 8.8(2) 
125 WWBN/Flint, MI 16.9 0 7.7 (3) 

123 WRXW/Jackson. MS 9.3 (2) 5.4 (4) t 

124 WTKX/Pensacola, FL 21.60t 9.2(2) 
128 KDOT/Reno, NV 12.9 (2) 6.3 (5) t 

130 WKQZ/Saginaw, MI 25.7 0 13.5 0 
134 KCCG/Corpus Christi. TX 7.0(4) 3.7(11) 
136 WCPR/Biloxi, MS 17.60 8.1 (2) 

137 WWWX & WXWX/Appleton, WI 8.7(3) 12.70 
141 KORB/Quad Cities. IA-IL 15.7 (2) 8.8 (5) 

143 WIXO/Peoria, IL 15.40 6.0(4)t 
144 KZRQ/Springfield. MO 6.5(5)t 3.9(6)t 
155 KLFX/Killeen, TX 16.40 7.8(4)t 
152 WAMX/Huntington, WV 17.30 8.0(3)t 
148 WZBH/Salisbury, MD 16.7(2) 11.90 
157 WGBF/Evansville. IN 14.30 10.6(2)t 
163 WRKW/Poughkeepsie, NY 5.8(5)1 2.9(10)t 
171 WRBR/South Bend, IN 17.10t 11.0(2)t 
167 WKZO/Myrtle Beach. SC 18.6 0 7.2 (5) 

170 KURQ/San Luis Obispo, CA 9.80 5.0(4)1 
176 KIBZ/Lincoln, NE 19.0 0 10.1 (2) t 

182 WZUU/Kalamazoo, MI 2.3(9)1 1.2(11)1 
180 KFMX/Lubbock, TX 31.50 12.40 
187 WZOR/Green Bay. WI 18.00 4.3(11) 
186 WGIR/Manchester, NH 22.2 0 14.1 0 
193 KZRK/Amarillo, TX 14.60t 9.8(2) 
195 KROR/Chico, CA 26.5 0 10.0 (2) 

189 KBRE/Merced. CA 7.3(3) 8.501 
211 KXRX(Tri-Cities, WA 22.2 0 8.9 (2) 

220 KOWB/Fargo, ND 17.90 5.8(7)1 
220 KDAM/Fargo, ND 10.3(3)1 2.9(10)t 
222 WHMH/St. Cloud, MN 13.601 6.9(3)1 
202 KRBR/Duluth. MN 15.8 0 7.9 (3) 

232 KEYJ/Abilene, TX 18.90t 9.7(3)1 
240 KFMW/Waterloo, IA 39.3 0 15.4 (2) 

237 WYYX/Panama City, FL 13.001 5.5(5)1 

Note: WQLZ/Springfield, IL is in an embargoed market, and we are unable to print its 

ratings. 

Ties are noted with a t. © Arbitron. May not be quoted or reproduced without prior written 

permission from Arbitron. Data is Monday -Sunday, Gam- midnight, from Maximiser. 
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THIS 

ROCK TOP 30 
TOTAL 
PLAYS 

I - 
PLAYS 

TOTAL 
AUDIENCE 

loo) 

WEEKS ON TOTAL STATIONS( 
CHART ADDS 

LA 

WEEK 

® September 12, 2003 
ARTIST TITLE LABELS, 

1 STAIND So Far Away (flip /Elektra /EEG) 677 +4 37128 12 2910 

2 1© NICKELBACK Someday (Roadrunner /1DJMG) 611 +4 35029 6 2911 

3 © AUDIOSLAVE Show Me How To Live (lnterscope /Epic) 540 +8 25847 13 2810 

5 4 AUDIOSLAVE Like A Stone (lnterscope /Epic) 418 -7 27233 33 2910 

6 © LINKIN PARK Faint (Warner Bros.) 417 +22 23634 12 1610 

4 6 TRAPT Headstrong (Warner Bros.) 397 50 28905 35 2410 

7 Q BLACK LABEL SOCIETY Stillborn (Spitfire) 358 +10 19323 24 2210 

9 Q FUEL Falls On Me (Epic) 355 +27 13850 7 2110 

R p SHINEDOWN Fly From The Inside (Atlantic) 345 +13 14816 17 2210 

10 0 GODSMACK Serenity (Republic /Universal) 334 +31 13502 11 2410 

12 A PERFECT CIRCLE Weak And Powerless (Virgin) 316 +37 10390 5 2210 

17 3 DOORS DOWN Here Without You (Republic /Universal) 275 +92 12175 5 2311 

13 13 F00 FIGHTERS Times Like These (Roswell /RCA) 254 -15 15858 33 2110 

15 0 WHITE STRIPES Seven Nation Army (Third Man /V2) 235 +31 11872 5 1511 

11 113 JANE'S ADDICTION Just Because (Capitol) 230 -55 11039 14 2010 

1s 0 DISTURBED Liberate (Reprise) 214 +14 10242 11 1510 

20 TRAPT Still Frame (Warner Bros.) 183 +21 6302 6 1812 

19 0 SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 172 +9 6542 11 1310 

23 0 METALLICA Frantic (Elektra /EEG) 164 +10 6185 4 1810 

22 KORN Did My Time (Immortal /Epic) 157 +1 6787 9 1310 

18 21 QUEENSRYCHE Open (Sanctuary /SRGI 149 -15 3857 9 1110 

26 SEETHER Gasoline (Wind -up) 147 +40 4503 2 1814 

25 23 LIMP BIZKIT Eat You Alive (flip /lnterscope) 120 .5 3191 3 1011 

24 24 FOU FIGHTERS Low (Roswell /RCA) 117 28 6549 7 1310 

21 25 VELVET REVOLVER Set Me Free (Decca /immortal) 115 -42 5774 13 1310 

28 JIBE Yesterday's Gone (226) 111 +12 3362 6 710 

¡Debut> JET Are You Gonna Be My Girl (Elektra /EEGI 101 +21 1732 1 1412 

27 28 IRON MAIDEN Wildest Dreams (Columbia) 95 -6 3458 3 810 

!Debut, SEVENDUST Enemy (TVTI 93 +21 3201 1 911 

*but> COLD Suffocate (f(ip /Geflen /lnterscope) 92 +14 2824 1 1011 

31 Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 8/24 -8/30. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger 
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 

songs with the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each 

daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003. The 
Arbitran Company). © 2003, R &R, Inc. 

New &Active 
ILL NINO How Can I Live (Roadrunner /IDJMGI 

Total Plays: 86, Total Stations: 11, Adds: 0 

EVANESCENCE Going Under (Windup) 

Total Plays: 78, Total Stations: 7, Adds: 0 

ZZ TOP Piece (RCA) 

Total Plays: 70, Total Stations: 8, Adds: 2 

POWERMAN 5000 Action (Dream Works) 

Total Plays: 65, Total Stations: 8, Adds: 2 

THREE DAYS GRACE II Hate) Everything About You (Jive) 

Total Plays: 55, Total Stations: 5, Adds: 1 

NICKELBACK fIKID ROCK Saturday Night's... (Columbia) 

Total Plays: 46, Total Stations: 6, Adds: 0 

MANMADE GOD Safe Passage (American / IDJMG) 

Total Plays: 40, Total Stations: 6, Adds: 0 

CHEVELLE Closure (Epic) 

Total Plays: 39, Total Stations: 8, Adds: 2 

PORCUPINE TREE Blackest Eyes (Laval 

Total Plays: 33, Total Stations: 4, Adds: 1 

SLOTH Someday (Hollywood) 

Total Plays: 32, Total Stations: 5, Adds: 1 

Songs ranked by total plays 

65 

Most Added® 
www.rradds.com 

ARTIST - -. _ .ASE_ _ 

AUDIOSLAVE I Am The Highway ( lnterscope /Epic) 

SEETHER Gasoline (Wind-up/ 

STATIC.X The Only (Warner Bros.) 

TRAPT Still Frame (Warner Bros.) 

JET Are You Gonna Be My Girl (Elektra /EEG) 

CHEVELLE Closure (Epic) 

POWERMAN 5000 Action (DroanoWorks) 

ZZ TOP Piece (RCA) 

SPINESHANK Smothered (RoadrunnerldIMG) 

Most 
Increased Plays 
ARTIST .ASE-.S. 

3 DOORS DOWN Here Without You (RepubliclUniversall 

SEETHER Gasoline (Windup) 

A PERFECT CIRCLE Weak And Powerless (Virgin) 

GODSMACK Serenity (Republic /Universal/ 

WHITE STRIPES Seven Nation Army (third Man /V2) 

FUEL Falls On Me (Epic) 

LYNYRO SKYNYRD Red, White & Blue (Sanctuary/SRGI 

ZZ TOP Piece (RCA) 

LINKIN PARK Faint (Warner Bros.) 

Most 
Played Recurrents 
ARTIST TITL_ ;,SEE S. 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

GODSMACK Straight Out Of Line (Republic /Universal) 

CHEVELLE Send The Pain Below (Epic) 

SEETHER Fine Again (Wind -up) 

SALIVA Always (Island /IDJMGI 

MUDVAYNE Not Falling (Epic) 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

3 DOORS DOWN The Road I'm On (Republic /Universal) 

FOU FIGHTERS All My Life (Roswell /RCA) 

PUDDLE OF MUDD Drift & Die (flawless /Geftenllnterscope) 

AODS 

5 

4 

3 

2 

2 

2 

2 

2 

2 

TOTAL 
PLAY 

INCREASE 

+92 

+40 

+37 

+31 

+31 

+27 

+26 

+25 

+22 

TOTAL 
PLAYS 

218 

218 

218 

183 

179 

155 

151 

151 

140 

140 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Reporters 
KZRR/Albuquerque, NM' 

MM 

KZMZ/Alexandria, LA 
A. 
PO .6 r d IN 

WZZO/Allentown. PA' 

stO sees., 

KWHUAnchorage. AK .: .: : ro ..., 

KLBJ/Auslin. TX' 
DINO lee OATS 

MO Lou 1Pal 

KOOJ/Baton Rouge, LA' 
P O hi 

KIOCBeaumonL TX' 

WKGB/Binghamton, NY 
OMPO .00.86 
MONO to. ed. 

WBUFBullalo. NY' 
PO Mu Pls. 
NOVO la liss. 

WROK/Canton, OW 
o.re Ten Peat 
w v,,,m 

WPXC/Cape Cod, MA 
Olt UP Pram 

ols PONS Lon wo+b 

WYBBBharieston, SC' 

WKLC//Charleston, WV 
.c ,4ow 

WEB/Cincinnati, OH' 
110 WAY 

KNCN/Gr us Christi. TX' 
aOlw 

: IVAfF4tYíu' 

KLAWEI Paso, TX' 
ws..oc, 

WPHO/Elmìra. NY 

IiW e 5v 

WRCO/Fayeheville, NC' 

111 41.6 

KLOL/HOUSton,TX' 
MA Ye Wu, t sana 

WRKR/Kalamazoo, MI 

WOBZ/Macon, GA 
PP unw tsrm 

WCLG/TAorgantown, WV 

WDHA/Morristown, NJ' 
POSO Um tan 

WBAB/Nassau, NY' 

NOW loss Pam 

óro 
Odessa, TX 

KEZO/Omaha,NE' 
PO lab 2 Anos 

KCLLB/Palm Springs, CA 
Olt 401,0.1.11 
MOM ea to.. 

WRRX/Pensacola, FL' 
Oa httsnist 

WV/CT/Peoria, IL 
10. 

Y1 
+ 

IMP 

64áU.6f.50Lfty 
6 Zr, 
S bLLVIw[w 

WM hiladelphia, PA' 

wromn., 

KDKB/Phoenix. AZ' 
w,e mo a 

VAti 

WHEB/Portsmouth, NH' 
POW w.affi 
wow.-ms,.: 

WHJY I' MY/Providence, R 

w ruww VS DesPIN. 

KCAL/Riverside, CA' 

MM. ma., 

WROVAIoanoke,VA' 

:ó e. w .6T. 

61111.1 

WWRX/RoocMord, IL 

I0t.LA. 

KBER/Salt Lake City, UT' 
COI 

Pt v rw°, 
unw w..= 

KSJO/San Jose, CA' 
st,m.s 

h' 

KZOZBan Luis Obispo, CA 
POW m.4u.ssi 
NO uws n.. 

KXFX/Santa Rosa, CA' 
POW Peewee> 

KISWBeaKle. WA' 
ARnx¢va vet km SOSO 

KTUXBhrevepoH, LA' 

KXUS/Springlield, MO 

SID Man Pram 

WALT/Traverse City, MI 
pot II! M 

,t'10IS as, 
5 r: a 
S:?'.11. 

, UfY.11 

:ÿcsorr, A2' 
MI 

.Ms 

KMOD/rulsa, OK' 
PM? MOW 

WROAilmington, NC 

wetfnpLw 

KATSw/YPeakma, WA 

WNCD/Youngstown, OW 

ró ó,: POW .p 

'Monitored Reporters 
51 Total Reporters 

31 Total Monitored 

20 Total Indicator 

Did Not Report, Playlist Frozen (2): 
WVRK/Columbus. GA 
WMZKJWausau. WI 
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LAST T.S 
WEEK 

1 o 
2 0 
3 3 

4 0 
5 0 
6 0 
7 0 
8 0 
9 Q 

10 10 

11 11 

12 ® 
13 ® 
16 0 
14 ® 
15 

17 17 

19 0 
18 

21 

24 ® 
27 ® 
25 ® 
20 24 

26 ® 
28 

29 ® 
23 28 

32 e 
31 

30 ® 
33 ® 
22 33 

34 34 

!Debut > 

35 

37 ® 
36 

38 39 

39 40 

fDebut> 

42 el 
40 43 

/Debr> 

46 

43 46 

44 47 

tDebut> 

50 

47 50 

ACTIVE ROCK TOP 5O 
® September 12, 2003 

ARTIST TITLE LABELS) 

LINKIN PARK Faint (Warner Bros.) 

STAIND So Far Away (Flip /Elektra /EEG) 

AUDIOSLAVE Show Me How To Live (lnterscope /Epic) 

NICKELBACK Someday (Roadrunner/IDJMG) 

DISTURBED Liberate (Reprise) 

SHINEDOWN Fly From The Inside (Atlantic) 

A PERFECT CIRCLE Weak And Powerless (Virgin) 

GODSMACK Serenity (Republic /Universal) 

SMILE EMPTY SOUL Bottom Of A Bottle (Laval 

KORN Did My Time (Immortal /Epic) 

CHEVELLE Send The Pain Below (Epic) 

TRAPT Headstrong (Warner Bros.) 

TRAPT Still Frame (Warner Bros.) 

WHITE STRIPES Seven Nation Army (Third Man /V2) 

LIMP BIZKIT Eat You Alive (Flip /Interscopel 

MUDVAYNE World So Cold (Epic) 

COLD Stupid Girl (Flip /Geffen /lnterscope) 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 

FUEL Falls On Me (Epic) 

METALLICA Frantic (Elektra /EEG) 

SEVENDUST Enemy (TVT) 

SEETHER Gasoline (Windup) 

COLD Suffocate (Flip /Geffen /lnterscope) 

JANE'S ADDICTION Just Because (Capitol) 

MOTOGRATER Down (No Name /EEG) 

SLOTH Someday (Hollywood) 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 

ADEMA Unstable (Arista) 

3 DOORS DOWN Here Without You (Republic /Universal) 

ILL NINO How Can I Live (Roadrunner/IDJMG) 

EVANESCENCE Going Under (Windup) 

POWERMAN 5000 Action (Dream Works) 

F00 FIGHTERS Low (Roswell /RCA) 

AFI The Leaving Song Part II ( DreamWorks) 

CHEVELLE Closure (Epic) 

FINGERTIGHT Guilt (Hold Down) (Columbia) 

ATARIS The Boys Of Summer (Columbia) 

PRESENCE Remember (Curb) 

THRICE All That's Left (Island/IDJMG) 

HOTWIRE Not Today (RCA) 

STATIC -X The Only (Warner Bros.) 

JET Are You Gonna Be My Girl (Elektra /EEG) 

SALIVA Raise Up (Island /IDJMG) 

DEFTONES Hexagram (Maverick/Reprise) 

V SHAPE MIND Monsters (Republic /Universal) 

311 Creatures (For A While) (Volcano) 

MUSHROOMHEAD Sun Doesn't Rise (Republic /Universal) 

BLACK LABEL SOCIETY The Blessed Hellride (Spitfire) 

CAVE IN Inspire (RCA) 

METALLICA St. Anger (Elektra /EEG) 

TOTAL + 1- TOTAL WEEKS ON TOTAL STATIONS 
PLAYS PLAYS AUDIENCE CHART ADDS 

Tool 

2131 +22 122665 18 6211 

2069 +118 114468 13 6310 

1883 -8 103680 24 6210 

1766 +87 105763 6 6210 

1599 +92 81789 15 6111 

1584 +100 86876 25 6211 

1508 +73 81804 6 6310 

1497 +129 83742 13 6010 

1352 +104 65453 23 5811 

1211 -13 59827 11 5710 

1104 -82 54461 34 5710 

1068 +14 69286 48 5910 

1045 +56 50001 13 5710 

982 +67 42525 17 4410 

976 +35 45036 5 5710 

961 +31 39984 18 5310 

873 -5 45113 29 4410 

816 +50 51784 35 5910 

809 +25 32769 7 4712 

709 +70 29887 10 5610 

686 +164 27113 4 5014 

674 +182 19680 5 5515 

619 +108 22775 5 5215 

608 153 27367 15 3510 

538 +42 16523 8 4810 

512 +51 13308 8 5010 

493 +63 14864 16 4512 

492 -67 14932 12 4310 

456 +66 17714 6 3110 

425 +34 14579 6 4211 

425 +30 15060 8 2611 

416 +41 11336 4 3914 

404 -179 16078 10 4010 

352 -7 9678 13 3210 

322 +221 13370 1 4519 

315 +35 5230 7 3811 

281 +8 8755 13 1410 

281 +3 3883 8 2510 

245 -4 4338 10 3011 

220 -25 5352 7 2910 

191 +109 9841 1 46130 

171 +17 3554 2 1913 

146 .92 4797 13 1911 

144 +73 3352 1 1513 

135 +13 2164 3 1412 

134 12 3208 3 1110 

119 13 2924 2 1110 

110 +28 3896 1 1012 

110 +8 1785 2 1610 

100 12 2799 15 1410 

Most Added 
www.rradds.com 
ARTIST 'ITLE LABEL(S) 

STATIC.X The Only (Warner Bros.) 

FINGER ELEVEN One Thing (Windup) 

CHEVELLE Closure (Epic) 

SPINESHANK Smothered (Roadrunner/WDJMGI 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

SEETHER Gasoline (Windup) 

COLD Suffocate If liplGeffenfinterscope) 

SEVENDUST Enemy (TIT 
POWERMAN 5000 Action (DreamWorks) 

Most 
Increased Plays 
ARTIST 

CHEVELLE Closure (Epic) 

SEETHER Gasoline (Windup) 

SEVENDUST Enemy (rVr) 

GODSMACK Serenity (RepubliclUniversall 

STAIND So Far Away (FtiplEtektra /EEG) 

STATIC .X The Only (Warner Bros.) 

COLD Suffocate (flip /Geffen /lnterscope) 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

SHINEDOWN Fly From The Inside (Atlantic) 

DISTURBED Liberate (Reprise) 

Most 
Played Recurrents 
ARTIST TITLE LABEL1S1 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

SEETHER Fine Again (Windup) 

MUDVAYNE Not Falling (Epic) 

CHEVELLE The Red (Epic) 

GODSMACK Straight Out Of Line (Republic /Universal) 

DISTURBED Prayer (Reprise) 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

DISTURBED Remember (Reprise) 

SALIVA Always (Island /IDJMGI 

REVIS Caught In The Rain (Epic) 

ADDS 

30 

14 

9 

8 

6 

5 

5 

4 

4 

TOTAL 

PLAY 

INCREASE 

+221 

+162 

+ 164 

+129 

+118 

+109 

+108 

+104 

+100 

+92 

TOTAL 
PLAYS 

725 

680 

626 

562 

547 

545 

527 

513 

492 

487 

63 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 
airplay week of 8/31 -9/6. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger 
increase in plays is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100). Each daypart on aach station is assigned an AOH number. Average Quarter Hour Persons used herein 
with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Extend your on -air image! 

Quick SET 
Inventory Reduction Sale! 

Save $100 
"Thanks. We love using the QuickSETs. Send us another one!" 

- Radio One /Columbus 
Dress up your events Durable Construction 
Maximum Portability Set up in 30 seconds 

BROADCAST 

1)NIP1,1?..URrfE 

1- 800 -433 -8460 
6528 Constitution Drive 

Fort Wayne, IN 46804 
USA (260) 459 -1286 
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,c ACT /VE ROCK 
e September 12, 2003 

BateTheMusic.cum 
B111EIILIHIXE" 

America's Best Testing Active Rock Songs 12 + 

For The Week Ending 9/12/03 

Men Men Men 
Artist Title (Label) TW LW Familiarity Burn 18 -34 18 -24 25 -34 

DISTURBED Liberate /Reprise/ 4.24 4.25 91% 16d/d 4.52 4.44 4.65 

MUDVAYNE World So Cold (Epic) 4.21 4.14 79% 10D/d 4.29 4.33 4.21 

KORN Did My Time /Immortal /Epic/ 4.14 4.06 88% 15e/d 4.15 4.07 4.29 

SHINEDOWN Fly From The Inside (Atlantic) 4.10 4.01 71% 11% 4.00 3.95 4.10 

A PERFECT CIRCLE Weak And Powerless (Virgin) 4.10 4.00 66% 8% 4.16 4.14 4.23 

THREE DAYS GRACE II Hate) Everything About You (Jive) 4.10 3.84 59% 9% 3.91 4.00 3.67 

ADEMA Unstable (Arista) 4.09 3.88 66% 7% 3.93 3.76 4.29 

SEVENDUST Enemy (TVT) 4.08 52% 4% 4.18 4.18 4.19 

TRAPT Still Frame (Warner Bros.) 4.07 4.06 80% 15D/d 3.94 3.81 4.19 

STAIND So Far Away (Flop /Elektra /EEG) 4.04 3.98 96% 27% 3.98 3.94 4.06 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 4.01 3.93 85% 21% 3.88 3.76 4.13 

LINKIN PARK Faint (Warner Bros.) 4.00 4.05 95% 30% 4.03 3.75 4.58 

COLD Suffocate (Flip /Ge / %n /Interscope) 3.98 60% 9% 3.91 3.89 3.96 

CHEVELLE Send The Pain Below (Epic) 3.95 3.80 95% 41% 4.03 3.91 4.28 

GODSMACK Serenity (Republic /Universal) 3.93 4.07 92% 21% 4.01 3.85 4.29 

TRAPT Headstrong (Warner Bros.) 3.91 3.99 96% 42% 3.95 3.78 4.26 

SEETHER Gasoline (Wind -up) 3.90 51% 6% 3.75 3.85 3.53 

AUDIOSLAVE Like A Stone (Interscope /Epic) 3.88 4.08 96% 41% 4.04 4.00 4.12 

COLD Stupid Girl (flip /Geffen /Interscope) 3.87 3.92 96% 36% 3.81 3.70 4.00 

AUDIOSLAVE Show Me How To Live (Interscope /Epic) 3.87 4.07 91% 27% 4.00 3.90 4.17 

FUEL Falls On Me (Epic) 3.83 3.82 70% 12% 3.78 3.80 3.73 

LINKIN PARK Somewhere I Belong (Warner Bros.) 3.B1 3.84 97% 44% 3.95 3.75 4.32 

NICKELBACK Someday (Roadrunner /IDJMG) 3.70 3.71 85% 21% 3.67 3.49 3.97 

SLOTH Someday (Hollywood) 3.67 3.56 37% 7% 3.55 3.63 3.38 

WHITE STRIPES Seven Nation Army (Third Man /V2) 3.65 3.53 91% 36% 3.45 3.51 3.32 

F00 FIGHTERS Low (Roswel1RCA) 3.61 3.65 77% 18% 3.77 3.72 3.86 

JANE'S ADDICTION Just Because (Capitol) 3.58 3.49 90% 28% 3.70 3.62 3.86 

METALLICA Frantic (Elektra /EEG) 3.46 3.37 B0% 25% 3.63 3.46 3.94 

LIMP BIZKIT Eat You Alive (flip /Interscope) 3.31 3.23 76% 23% 3.35 3.29 3.46 

Total sample size is 365 respondents. Total average favorability estimates are based on a scale of 1 -5 (1= dislike very much, 5 = like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said 

they are tired of hearing the song. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can 

take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are 

intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM 

system. is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division 

of Premiere Radio Networks. 
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New &Active 
LACUNA COIL Heavens A Lie (Century Media) 

Total Plays: 96, Total Stations: 9, Adds: 3 

MARILYN MANSON This Is The New S (Nothing /lnterscopel 

Total Plays: 95, Total Stations: 6, Adds: 1 

ENDO Simple Lies (DV8 /Columbia) 

Total Plays: 89, Total Stations: 15, Adds: 2 

SPINESHANK Smothered (Roadrunner /IDJMG) 

Total Plays: 77, Total Stations: 22, Adds: 8 

SWITCHFOOT Meant To Live (Red Ink /Columbia/ 

Total Plays: 59, Total Stations: 7, Adds: 0 

AUDIOSLAVE I Am The Highway (Interscope /Epic) 

Total Plays: 58, Total Stations: 8, Adds: 6 

FINGER ELEVEN One Thing (Wind'up) 

Total Plays: 50, Total Stations: 18, Adds: 14 

Songs ranked by total plays 

Indicator 
Most Added 

STATIC -X The Only (Warner Bros.) 

SEVENDUST Enemy (M) 

AUDIOSLAVE I Am The Highway (Interscope /Epic) 

COLD Suffocate (Flip /Geffen /Interscope) 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 

CHEVELLE Closure (Epic) 

LACUNA COIL Heavens A Lie (Century Media) 
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Bob Olson 
PD, WJXQ/Lansing, MI 

Since Rubber City Radio Group pur- 
chased our four -station cluster in Lan- 
sing, MI in 2000, they've preached one 
thing: Be part of the community. Too 
many stations and clusters have forgot- 
ten one of the prime reasons the FCC 
grants licenses, and that is to provide 
a community service. At WJXQ we 
strive to not only provide community 
service on the air, but many of us are 
also on committees and sit on charity 

boards. On the air, we prominently feature a different 
community organization each month. It may seem like 
there aren't enough organizations in your market, but in 
the Lansing area alone there are literally hundreds of reg- 
istered 501 -C -3 organizations. When we choose the 
organization we'd like to promote, we don't run a tradi- 
tional half -hour "Here's what's happening..." each week 

at 5:30am. Instead, we interview someone from the charity and cut the 
interview into five or six one -minute vignettes. These run every day at 
lam, 8am, 11 am, 2pm, 6pm and 9pm. s This gives the organization 42 
minutes a week when people are actually tuned in to the station. The 
response they receive is incredible, and, coincidentally, the feedback we 
get from the audience is extremely positive. It makes us seem like more 
than just another Rock station. When you become more involved with 
a charity in your market -a golf scramble, a guitar or artist auction, etc. - be sure they do their share of the work. We learned early on that some 
charities are happy to collect the money you raise for them but seem too 
busy to help you with the fundraiser. + Before this burns you, interview 
them. Find out what they are willing to do to help you help them. Do they 
have volunteers to help? Can they plug your event in their newsletter? 
Will they be on hand for a photo op at the end of the event? Ask them 
questions. All you want to do is be sure the money you raise goes to a 
worthwhile, appreciative charity. ' Since we have focused on commu- 
nity service, coordinators of some of the major events in the city have 
left our competitors and asked us to help them. Combine that with a well - 
executed format, and you'll most likely wind up with a station with a loyal 
and passionate base - plus your GM can parlay a great image into sales 
victories. All in all, we keep our gigs! Not a bad deal. 

Five weeks at No. 1 at Active Rock is 
not a bad place for Linkin Park's 

"Faint" to be ... Have you noticed the top 
13 on the chart are exactly as they were 
last week? ... Static -X are the big winner 
for Most Added, with a cool 30 adds. 
Since 16 stations were on board before 
the box, "The Only" makes a nice debut 
at 41 this week ... Finger Eleven get go- 
ing with 14 adds on "One Thing," includ- 
ing WNOR /Norfolk; WNVE /Rochester, New York; KHTQ /Spokane; and 
WJJO /Madison ... "Closure" by Chevelle debuts at No. 35, thanks to a 
hefty +221 spins. The track also picks up nine adds ... Seether's "Gaso- 
line" rises in airplay too, with +182 plays and a chart jump of 27 -22 ... 
Eight more adds come in for Spineshank's "Smothered" this week, in- 
cluding WRIF /Detroit; KQRC /Kansas City; WBZX/Columbus, OH; WKLQ/ 
Grand Rapids; and WQXA/Harrisburg ... Six stations are in the fast lane 
as they add Audioslave's "I Am the Highway" before the official add date 
next week ... Over at Rock. Staind are quite comfortable at No. 1, as 
"So Far Away" retains that position for the sixth week ... Most Added is 
led by Audioslave ( "I Am the Highway "), Seether ( "Gasoline ") and Static - 
X ('The Only "). MAX PIX: R.E.M. "Bad Day" (Warner Bros.) - Cyndee Maxwell, Active Rock/Rock Editor 

.,..-3 

Record Of The Week 
ARTIST: Mondo Generator 
TITLE: A Drug Problem That Never Existed 
LABEL: Ipecac 

As the psychotic id to Josh Homme's controlled cool in 

Queens Of The Stone Age, bassist -vocalist- madman Nick 01- 
iveri is fully unhinged when it comes to side project Mondo 
Generator. On the followup to 2000's Cocaine Rodeo, Oliveri 
teams with Brant Bjork, Dave Catching and other Kyuss /Queens co- conspirators to 
blast out a decidedly inebriated affair that plays like QOTSA's B -sides knife -fighting 
with The Stooges in the parking lot. "Open Up and Bleed for Me" is the drunken bar 

brawl you can't remember from last night, and tracks like "So High, So Low" and "De- 
troit" sound like Rated R outtakes. "Here We Come" bastardizes the guitar riffs of 
The Kinks' "All Day and All of the Night" and "F.Y.I'm Free" tears out of the speakers 
like a speed freak looking for his lost Bic. All in all, the opening thrash title sums it all 

up: "Meth, I Hear You Calling." - Frank Correia, Rock Specialty Editor 

ARTIST: Static -X 

LABEL: Warner Bros. 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

Xappeal. Marketers from here to the 
nearest water park, shopping mall. 

sporting goods store, skate park, movie 
theater or what have you are aware of it. 
It's really a simple equation when you 
think about it. Need to make something 
cool? Add X. Ah, but it's not quite that 
simple. Sure, it worked for X -box, but 
there's nothing really that extreme about 
a Minute Maid Xtreme Coolers juice box, 
is there? So when it comes to product X. 

buyer beware. 
Fortunately, Warner Bros. rock outfit 

Static -X don't suffer from their use of the 
alphabet's hippest letter. In fact. you 
might say that the group was the late '90s 
metal scene's X factor, ushering in a new 
era of industrial electro -metal with their 
1998 debut, Wisconsin Death Trip. Fueled 
by tracks like "Push It" and a road -warrior 
mentality toward touring, the group went 
platinum -plus and soon became a recog- 
nizable force within the hard rock commu- 
nity. Melding old- school industrialism a la 
Ministry with current metal. goth, trance 
and the distinctive growl (and finger -in- 
the- electric- socket mane) of frontman 
Wayne Static. Static -X have a sound all 
their own. 

With 2001's aptly titled Machine, the 
group continued its mechanized mayhem 
on tracks like "Cold" and "Get to the 
Gone." With the new album, Shadow 
Zone, the group looks to take their sound 
to new heights. "I hate it when bands keep 

making the same record over and over, so 

we're pushing ourselves to try new things 
and experiment in our writing approach," 
Static says. "I feel these are the strongest 
songs we've ever written." 

Along the way, the group modified its 
structure with favorable results. Following 
the departure of original guitarist Koichi 
Fukuda, Static -X soldiered on with ex- 
Dope fiend Tripp Eisen. who contributes 
more to the group's new effort. Original 
drummer Ken Jay departed earlier this 
year, and A Perfect Circle's Josh Freese 
was hired to provide the perfect backbeat. 
After auditioning more than 30 drummers, 
Static found the right guy in former 
Seether stickman Nick Oshiro. 

"Finding the right drummer to nail the 
old songs and cop the feel for the groove 
of the new songs was tricky, but Nick com- 
pletely mastered the task," Static says. 
Shadow Zone shows a tighter and more 
focused group. "Destroy All" recently did 
just that at Rock Specialty. claiming the 
No. 1 spot, and the lead single, "The Only;' 
is the type of track to take the group to a 
whole new audience. with recent adds at 
WAAF /Boston, WJJO/Madison, KXXR/ 
Minneapolis, WXTB /Tampa and many 
more, providing the kind of X appeal that 
can truly benefit Active Rock. 

TOP2O SPECIALTY ARTISTS, 

1. STATIC.X (Warner Bros.) "Destroy All" 

2. SUPERJOINT RITUAL (Sanctuary/SRG) "Death Threat" 

3. SPINESHANK (Roadrunner/IDJMG) "Violent Mood Swings" 

4. FREDDY VS. JASON (Roadrunner /IDJMG) "The Waste" 

5. METAL BLADE: UNCORRUPTED STEEL 2 (Metal Blade) "Amerika The Brutal" 

6. SEPULTURA (SPV) "Come Back Alive" 

7. UNDERWORLD SOUNDTRACK (Lakeshore) "Baby's First Coffin" 

8. SICK OF IT ALL (Fat Wreck Chords) "Relentless" 

9. ARCH ENEMY (Century Media) "Silent Wars" 

10. PRO -PAIN (Spitfire) "Iron Fist" 

11. KILLING JOKE (Redlnk /Epic) "Asteroid" 

12. NORA (Trustkil/) "I Should Have Sent Flowers" 

13. GOATWHORE (Rotten) "Sky Inferno" 

14. DOPE (Reran /Artemis) "I Am" 

15. ZYKLON (Candlelight) "The Prophetic Method" 

16. DIMMU BORGIR (Nuclear Blast) "For The World To Dictate Our Death" 

17. CHIMAIRA (Roadrunner /IDJMG) "Cleansation" 

18. MOTOGRATER (Elektra /EEG) "Down" 

19. INHUMAN (AFRecords) "Uprising" 

20. ALEXISONFIRE (Equal Vision) ".44 Caliber Love Letter" 

Ranked by total number of shows reporting artist 
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MAX TOLKOFF 
m tolko flgrad ioa n drecords. com 

ALTERNATIVE 

It's Not Too Late! 
Ten songs you may have been a little too hasty in dismissing 

Come on, be a hero today. Be a hero to your 
station, the format and yourself. Play some- 
thing different. There's still time. The music 
is still fresh - your audience has probably 
never heard these songs. Don't you trust my 
judgment even a teensy -weensy little bit? 

Don't ask me why I'm so gung -ho about this. I understand the 
pressures programmers are under. I, too - like Caesar, like you - have stood high in the Coliseum and gestured thumbs -up or 
thumbs -down at the CDs doing baffle in the arena below. 

Ah, how easy it is to dismiss with a snort or a snicker the ef- 
forts of an artist or label. Arbitrary decisions are understandable 
in the extreme hustle and bustle of station life. The piles on a pro- 
grammer's desk grow exponentially every day, with new prod- 
uct flowing into the office like water. 

For whatever reason, songs get missed. Period. And if you don't 
admit you've been wrong, occasionally, about a song, you're not 
being honest with yourself or us. But I digress. Back to my en- 
thusiasm. 

I just feel that there's been some worthy music this year, and 
the format has missed a lot of it. That's all. And now I'd like you 
to take another look at some tunes that there's still time to load 
into the back of your little bandwagon. Some of these songs are 
new releases, and some have been out since early spring. Some 
are actually charting but need a little extra help. 

No doubt by the time you get to the end of this column, if you 
get that far, you will, as usual, shake your head sadly at the folly 

of your humble Alternative Editor. That's OK. I can take it. 

P4C MCI InLLlnlllC!CRC 

Black Rebel Motorcycle Club 
Track: "Stop" 

Label: Virgin 

Why ?: The format needs a band that sounds like a mutant cross 

between The Catherine Wheel and T -Rex. It's hard, which is what 
the format is all about right now, and it's melodic. Plus, the entire 
album is full of well- written songs. BRMC's last album impressed 
a lot of people, and the new one, Take Them On, On Your Ow,,, has 
blown away nearly everyone. "Stop" is slowly climbing the charts, 
but more programmers need to take this band seriously. 

The few, the proud, the brave: Thirty-three of you have com- 
mitted. The real fans include KTBZ /Houston; KHRO /El Paso; 
KITS /San Francisco; WFNX /Boston; WHFS /Washington; 
WRAX /Birmingham; WWDX /Lansing, MI; and WKQX /Chica- 
go. New adds continue to come in each week. lt's time to dive in 
and help the cause. 

Killing Joke 
Track: "Seeing Red" 

Label: Red Ink/Epic/Zuma 

Why ?: Even harder than BRMC, and even more melodic. Per- 
fect for the Alternative world as it exists today. Killing Joke al- 

most border on metal no and these guys have the Alternative 
pedigree that's missing from many of today's upstarts. Although 
they made their bones at the end of the '80s, Killing Joke can be 
taken as is, without prior knowledge. In fact, I think part of the 

problem here is that some programmers do remember the '80s 
Killing Joke and now dismiss them as retreads. You have no idea 

what you're missing if you do that. I swear, this song grabs you 
after about three spins. "Seeing Red" is a classic radio-ready tune. 
And it doesn't hurt that Dave Grohl is the drummer on the song. 
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The few, the proud, the brave: "Seeing Red" is going for adds 
as we speak The early adopters indude WEDG/Buffalo;WNNX/ 
Atlanta; WKRL /Syracuse; and WJSE /AtlanticCity, NJ. You need 
to step it up, people. 

The Dandy Warhols 
Track: "We Used to Be Friends" 

Label: Capitol 

Why ?: Why is this band bigger in the U.K. than here? You re- 

alize, of course, that "Bohemian Like You" from their last album 
is an anthem in England. But the Dandys can barely get arrested 
in the States. Yes, the new album, Welcome to the Monkey House, is 

a tad softer, but this song is so friggin' hooky, I can't believe pro- 
grammers in this format missed it. You're letting Triple A steal 
the thunder. "Big deal," you say. Well, why not play something 
that stands out from all the KomLinkinParkTraptAPerfectCircle 
wannabe bands? (Wait till we get to OutKast.) 

The few, the proud, the brave: Only eight of you? KITS; 

KWOD /Sacramento; W WCD /Columbus, OH; WZZI /Roanoke, 
VA; WJSE; WHIG /Asbury Park, NJ; WBTZ /Burlington, VT; and 
WFNX. Is the hipster doofus in you sleeping? 

o ur, 

E WAY YOU MOVE NET Y0. 

1. OutKast 
Track: "Hey Ya" 

Label: Arista 

Why ?: OK, so you refused to play Junior Senior. Now you can 
redeem yourself by playing OutKast. For some reason this song 
has struck a chord with a few of the smarter tastemakers in our 
little world. True, "Hey Ya" is catchy as all hell, but it amazes me 

that some of you actually figured out that this could work next 
to, say, Foo Fighters. Who cares about segues, anyway? This is a 

perfect example of the format stretching itself a little. 

The few, the proud, the brave: Not a bad little group so far - 
enough of you to chart this song and so issue the wakeup call. 

KROQ /Los Angeles; KITS; WNNX; KRZQ /Reno, NV; CIMX/ 
Detroit; KKQX; WOCL /Orlando; WZTA /Miami; and WFNX are 
among the supporters. 

Longwave 
Track: "Tidal Wave" 

Label: RCA 

Why ?: Texture. It's that simple. Well, that and the song stays 
with you after only one listen - just like the offerings from The 
Leaves and Paloalto and Sense Field that you didn't play. What 
if Dave Matthews joined Oasis? Wait, here's a better question: At 
what point did you finally decide to give in to Coldplay? Hmm, 
remember that? 

The few, the proud, the brave: Yes, the very few - only KITS; 

WLUM /Milwaukee; WXTW /Ft. Wayne, IN; WZZI; and WJSE. 

The label really is working it, I swear. 

.tia 
r I Sloth 

Track: "Someday" 

Label: Hollywood 

Why ?: Are you really going to let Active Rock take credit for 
this? They're way ahead of us, and this is a song our format 

could own. Everyone screams about not enough good rock 
music out there. What happened when this disc landed on your 
desk? Were you out booking your radio fest? Make up your 
mind: Rock? Or not? 

The few, the proud, the brave: This apparently works well in 
the East, as nice spins on WWRX /Providence, WJSE, WEDG, 
WKRL, WJSE, WEND /Charlotte, WPBZ /West Palm Beach and 
WXEG /Dayton will testify. Add in KPNT /St. Louis, KEDJ /Phoe- 
nix, KCXX /Riverside and KTBZ, and you have the start of some- 
thing cool. Keep going. 

Motion City Soundtrack 
Track: "The Future Freaks Me Out" 

Label: Epitaph 

Why ?: Because when I went to see them at the House of Blues 
at a super-early 7pm show as openers on a bill with some other 
bands I don't remember, they packed the freakin' house, and ev- 
eryone in the crowd knew every song. Oh, and they sell records. 
Oh, and they get practically nothing as far as radio play. Now 
that's scary. 

The few, the proud, the brave: Looks like mostly test spins so 
far. Maybe specialty shows too. You're all chicken, aren't you? 
Except for WHFS, WPLY /Philadelphia, WXRK /New York, 
WEDG, WZTA, WOCL, WPLA /Jacksonville and KKND /New 
Orleans, among a small handful of others. 

Dashboard Confessional 
Track: "Hands Down" 

Label: Vagrant/Interscope 

Why ?: Everyone loves a good emo adventure, don't they? 
Another artist who sells a boatload of records and packs in the 
kids without a lot of radio help. Until now. Currently sitting at 
No. 16 on the old R &R chart, this guy is finally getting the air- 
play he deserves. But you stragglers need to hop on to put some 
real wind into the sails. 

The few, the proud, the brave: In this case it's the few, the 
scared and the left-out Sixty-seven of you are on; the rest need to 
get a clue. If you try, this song will go top 10 in a few more weeks. 

Brand New 
Track: "The Quiet Things That No 

One Ever Knows" 

Label: Razor & Tie 

Why ?: 'Cause the video is causing quite a stir; MTV2 is spin- 
ning it enthusiastically. 'Cause radio is actually picking up on this. 

'Cause it's all happening on a small label with limited resources, 
and people are still paying attention. Pick a reason. The song is 

great, and Brand New turned a lot of heads with their first al- 

bum, Your Favorite Weapon. 

The few, the proud, the brave: A third of the format, with 
standouts like WKQX, CIMX, KDGE /Dallas, WBCN /Boston, 
WPLY, WXRK (banging it!), WBRU /Providence, KNND /Se- 
attle and KROQ. Excellent pedigree so far, and it's No. 34 and 
climbing. 

Ill Nino 
Track: "How Can I Live" 

Label: Roadrunner 

Why ?: I'll never forget that moment during the Alterna- 
tive "Rate -a- Record" at this year's R &R Convention when, 
about halfway through, KPNT PD Tommy Mattem said to 
no one in particular, "So where's the rock ?" Ill Ninó s was 
the next song up, thus soothing the savage beast. "How Can 
I Live" also did really, really well at Cyndee Maxwell's Rock 
"Rate -a- Record." Another song that Active Rock is beating 
us on. Wake up, will ya? 

The few, the proud, the brave: Only 22 so far, but this could 
chart in the next week or two if more stations get choppin'. So 

far WXDX /Pittsburgh, WROX /Austin, KHRO, KCPX /Salt 
Lake City, WXTM /Cleveland and WLUM are among the few 
leading the charge. Elias Chios and Doug Ingold are on the 
case, so pay attention. 
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ALTERNATIVE TOP 50.. 
® September 12, 2003 

ARTIST TITLE LAEEL(S) 

LINKIN PARK Faint (Warner Bros.) 

TOTAL 
PLAYS 

3184 

/ - 
PLAYS 

-64 

TOTAL 

AUDIENCE 

1001 

242979 

WEEKS ON 

CHART 

24 

TOTAL STATIONS' 
ADDS 

8310 

Most Added' 
www rradds. com 

STAIND So Far Away (Nip /Elektra /EEG) 3137 +166 214438 13 8010 ARTIST TITLE LABEL(S) ADDS 

A PERFECT CIRCLE Weak And Powerless (Virgin) 2344 +100 157913 6 8210 STROKES 12:51 (RCA) 26 

AUDIOSLAVE Show Me How To Live (lnterscope /Epic) 2277 +106 166774 14 7111 
ATARIS The Saddest Song (Columbia) 16 

SOMETHING CORPORATE Space (Drive-Thru /Geffen) 13 
311 Creatures (For A While) (Volcano) 2252 68 143668 11 7910 

MXPX Everything Sucks When You're Genel (A &M) 12 

ATARIS The Boys Of Summer (Columbia) 2073 -214 152872 17 7010 CHEVELLE Closure (Epic) 11 

NICKELBACK Someday (Roadrunner /IDJMG) 2071 +75 131014 6 7910 ALIEN ANT FARM Glow (Dream Works) 11 

EVANESCENCE Going Under (Windup) 2066 +102 150500 14 7511 
STATIC-X The Only (Warner Bros.) 11 

JET Are You Gonna Be My Girl (Elekta /EEG) 10 
SMILE EMPTY SOUL Bottom Of A Bottle (Cava) 2029 -8 131947 22 6810 

FINGER ELEVEN One Thing (Windup) 9 

WHITE STRIPES Seven Nation Army (Third Man /V2) 1925 +43 172059 30 8010 COLD Suffocate (flip /Geffen /lnterscope) 7 

CHEVELLE Send The Pain Below (Epic) 1832 -75 136487 33 7610 

TRAPT Headstrong (Warner Bros.) 1698 -91 139315 45 7710 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 1524 +192 114888 10 7013 

EVE 6 Think Twice (RCA) 1523 -95 84012 16 5810 

RANCID Fall Back Down (Hellcat /Warner Bros.) 1509 -14 103865 8 7110 

FUEL Falls On Me (Epic) 1366 +120 82649 7 6410 

GODSMACK Serenity (Republic /Universal) 1355 +124 84530 12 6112 

AFI The Leaving Song Part II (Dream Works) 1309 +55 88158 13 6210 Most 
WHITE STRIPES The Hardest Button To Button (Third Man /V2) 1299 +117 97577 12 6613 Increased Plays 
AUDIOSLAVE Like A Stone (lnterscope /Epic) 1293 -1 104487 36 8210 TOTAL 

PLAY 

LIMP BIZKIT Eat You Alive (Flip /lnterscope) 1286 +54 71299 5 6410 INCREASE 

TRAPT Still Frame (Warner Bros.) 1267 +129 76603 10 6612 STROKES 12:51 (RCA) +204 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve /EMC) +197 
JANE'S ADDICTION Just Because (Capitol) 1242 -133 103773 15 6210 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) +192 
KORN Did My Time (Immortal /Epic) 1163 -104 68346 11 5710 JET Are You Gonna Be My Girl (E /ektra /EEG) +170 

THREE DAYS GRACE II Hate) Everything About You (Jive) 1138 +121 60870 13 5514 STAIND So Far Away IfhplElektra /EEG) -166 

FOO FIGHTERS Low (Roswell /RCA) 1043 -215 62412 10 6710 SEVENDUST Enemy (TVT) -137 

DISTURBED Liberate (Reprise) 1002 -8 51164 13 4611 
CHEVELLE Closure (Epic) 

TRAPT Still Frame (Warner Bros.) 

+133 

+ 129 

THRICE All That's Left (Island /IDJMG) 975 -19 47984 11 6910 GODSMACK Serenity (RepubliclUniversal) + 124 

BILLY TALENT Try Honesty (Atlantic) 876 +55 43952 8 5814 THREE DAYS GRACE II Hotel Everything About You (Jive) 121 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 827 +65 38217 10 4915 

FOUNTAINS OF WAYNE Stacy's Mom (SCurve /EMC) 754 +197 61016 4 3312 

JET Are You Gonna Be My Girl (Elektra /EEG) 678 +170 61015 2 50110 

3 DOORS DOWN Here Without You (Republic /Universal) 648 +8 30358 6 3411 

YELLOWCARD Way Away (Capitol) 640 +52 26686 6 5314 

SEVENDUST Enemy (TVTI 611 +137 27976 3 3713 

RADIOHEAD Go To Sleep (Capitol) 610 +85 46521 3 4412 

COLD Suffocate (flip /Geffen /lnterscope) 600 +118 23299 3 4517 

BRAND NEW The Quiet Things That No One... (Razor & Tie) 

DAVE MATTHEWS Gravedigger (RCA) 

SEETHER Gasoline (Wind -up) 

591 

571 

554 

+50 

+64 

+104 

50357 

47329 

25864 

5 

3 

3 

3511 

3413 

3811 

Most 
Played Recurrents 

METALLICA Frantic (Elektra /EEG) 438 +12 28951 4 3311 TOTAL 
ARTIST -_ PLAYS 

B.R.M.C. Stop (Virgin) 436 +31 22383 5 3512 

LESS THAN JAKE The Science Of Selling Yourself Short... (Warner Bros.) 396 -50 29893 9 2610 
F00 FIGHTERS Times Like These (Roswell/RCA) 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

1037 

984 
THURSDAY Signals Over The Air (Island /IDJMG) 394 +47 25497 2 3713 QUEENS OF THE STONE AGE No One Knows (lnterscope) 924 

OUTKAST Hey Ya! (Arista) 389 +36 51940 2 2416 F00 FIGHTERS All My Life (Roswell /RCA) 907 

LINKIN PARK Numb (Warner Bros.) 376 +54 54586 2 1516 COLD Stupid Girl (Flip /GeffeNlnterscope) 884 

STROKES 12:51 (RCA) 369 +204 40561 1 36126 
EVANESCENCE Bring Me To Life (Wind-up) 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

834 

826 
HOT HOT HEAT Talk To Me, Dance With Me (Sub Pop /Reprise) 350 +95 41626 1 2614 QUEENS OF THE STONE AGE Go With The Flow (lnterscope) 710 

ADEMA Unstable (Arista) 329 -126 9189 9 3110 CHEVELLE The Red (Epic) 697 

STORY OF THE YEAR Until The Day I Die (Maverick/Reprisel 322 +36 11136 2 3014 SEETHER Fine Again (Wind-up) 606 

85 Alternative reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 8/31 -9/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company l©2003, 
The Arbitran Company). © 2003, R &R, Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

The R &R Annual Subscription Package Delivers The Most For Your Money 

e-mail R&R at: 

/;3-.imo i3O '£ Si Tg 
51 weeks of R &R PLUS 2 semi- annual R &R Directories 

($330 value) ($150 value) 

Call R &R at: FAX Credit Card Payments To: Subscribe online: 

moreinfo.radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com THE INDUSTRY'S NEWSPAPER 
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With 

Jeff Appleton 
VP /Promotion. 

Razor & Tie Records 

So Max comes all the way to NYC, 
and I think he really wants to spend 
some quality time with me. But n000. 
He wants me to write something be- 
cause he is too lazy to call a program- 
mer to do it. Actually, I think it's be- 
cause he can't find a PD who will take 
his call. 1 just got back from traveling 
3,000 miles on my motorcycle which, 
being equipped with a CD player-radio- 

CB, afforded me a great chance to listen to a lot of radio 
and some great CDs. I want to thank WLUM /Milwaukee 
for playing my Brand New record. The song is amazing, 
but when you are cruising down I -94 at 80 mph it sounds 
even more incredible. Beer, bikes, brats (as in bratwurst) 
and Brand New - Milwaukee was never better! Other 

great tunes I enjoyed: Fountains Of Wayne (Jersey rules!), Dave 
Matthews and OutKest. And can I mention that I was diggin' on this 
Black Eyed Peas record? Oh, and Lenny Diana? I tried to shove Max 
down the stairs per your suggestion, but he threatened to call radio 
on my behalf, so I thought it best just to let the man travel down our 
Elevator From Hell and let fate take its course. 

ey, whattaya know? Linkin Park's 
IA "Faint" is at No. 1 again! The War - 
ner Bros. team dumps Gatorade over 
Rob Goldklang to celebrate ... Three 

l' 
records are eyeing that spot, however, 
as Staind's "So Far Away" (No. 2), A 
Perfect Circle's "Weak and Powerless" 
(No. 3) and Audioslave's "Show Me 
How to Live" (No. 4) all enjoy healthy 
spin increases ... The White Stripes' "The Hardest Button to Button" 
is now in the top 20 at No. 19. Could it blaze the same path as "Seven 
Nation Army "? It should - wait till you see the video ... Blue -light spe- 
cial on bullets from Nos. 29 -42 ... Nice spin increases for Fountains 
Of Wayne ( +197, 33 -31), Dashboard Confessional ( +192, 16 -13) and 
Jet ( +170, 36 -32) ... Alternative still likes it heavy, as Sevendust pick 
up 137 spins and move 39 -35 with "Enemy" ... Debuts this week: The 
Strokes' "12:51" at No. 47 and Hot Hot Heat's "Talk to Me, Dance With 
Me" at No. 48. The Strokes also put their dirty Chuck Taylors to good 
use, kicking ass with Most Added (26 stations) and most increased 
plays ( +204) ... Most Added: The Strokes, The Ataris. Something 

' Corporate, MxPx, Chevelle, Alien Ant Farm, Static -X, Jet. Most 
should be added: Outkast. B.R.M.C., Ima Robot, Kings Of Leon, 
Thursday, Brand New. - Frank Correia. Music Editor 

cominoll 
RIGHT . 

ARTIST: Thursday 

LABEL: Island /IDOMG 

By FRANK CORREIA /ROCK SPECIALTY EDITOR 

If you build it, will they truly come? In 
an era of faking- the -band "reality" 

shows and American Idolatry, will the 
fans truly come flocking with passion, 
snatching up T- shirts and packing the 
clubs? And if they do, will they stay? 
Throw all the marketing muscle behind 
it you want, but the old adage holds: You 
can't polish a turd. 

Which is precisely why credible bands 
like Thursday can't be cooked up in a 
think tank. From the very start, these 
five friends from New Brunswick, NJ 
built an honest sound upon a deft blend 
of hardcore and emo, releasing their de- 
but in 1999 on New York indie label Eye- 
ball Records. With Full Collapse, the 
group's accomplished 2001 debut for Vic- 
tory Records, the underground buzz on 
Thursday was undeniable. 

Constant touring alongside acts like 
Sparta, Boy Sets Fire and Saves The 
Day, not to mention a prime main -stage 
slot on Warped Tour 2002, helped raise 
the group's profile as word -of -mouth be- 
tween fans spread quicker than hoof - 
and -mouth disease. Thursday became a 
staple of specialty radio playlists, and 
MTV2 even threw support behind the 
video for "Understanding in a Car 
Crash." In the end, Full Collapse sold 
more than 230,000 copies domestically 
without commercial radio support or a 
major label. 

Now aligned with Island/IDJMG (free 
slap to anyone saying "sellout "), Thurs- 
day's influence will undoubtedly grow 
with War All the Time. Upon signing 
with the major, Thursday immediately 
began work on the new album, writing 

P 

songs over the Christmas holidays. And 
while a major -label deal often means 
major A &R interference, Thursday stuck 
with the team that helped get them there - producer Sal Villanueva and mixer 
Rumble Fish. 

The first taste of War All the Time is 
the brilliantly crafted "Signals Over the 
Air," a 3 1 /2- minute emo rock gem that 
shimmers with adventurous guitar 
leads and singer Geoff Rickly 's cathar- 
tic vocals exploring modern -day sexual- 
ity. "In our culture gender and sexual 
identity are hidden or can be used to 
alienate you instead of being the natu- 
ral, pure things they were meant to be," 
he says. "It's like our version of PJ 
Harvey's 'Mansize."' 

And while most nu- metallers or neo- 
grungers are pretending to feel their 
audience's pain, Rickly is taking the 
pulse of young America, singing, "Is this 
how it feels/When you don't even fit into 
your own skin/And it's getting tighter 
every day/ I'm getting smaller/If I keep 
holding my breath/I'm going to disap- 
pear." 

Rickly says of his group's approach, "A 
lot of what we do is about our youth and 
the burn of being a certain age. These 
are snapshots that can never be taken 
again." Get the picture? 

CALLOUT IS CALLOUT IS CALLOUT ...RIGHT? 
WRONG!!! 

GET IT RIGHT... GET BULLSEYE 

ON TARGET' ON TIME EVERYTIME 

NO EXCUSES 
Bullseye Marketing Research, inc. 

Contact Chuck Dees or John Hart 1- 888 -411 -4395 
email us at bullseye©bullsi.com 

or visit our website at www.8ulisi.com 
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RateTheMusic,com 
Ot 11FIIItIIt1F". 

America's Best Testing Alternative Songs 12 + 

For The Week Ending 9/12/03 

Persons Men Women 
Artist Title (Label) TW LW Familiarity Burn 18 -34 18 -34 18 -34 

LINKIN PARK Faint (Warner Bros.) 4.19 4.19 99% 29% 4.15 4.13 4.17 

SWITCHFOOT Meant To Live (Redlnk /Columbia] 4.05 - 54% 8% 3.96 3.89 4.07 

TRAPT Still Frame (Warner Bros.) 4.01 4.114 85% 16% 4.06 4.07 4.05 

TRAPT Headstrong (Warner Bros.) 4.00 3.98 99% 47% 3.99 3.88 4.09 

STAIND So Far Away (F /ip/E /ektra/EEC) 3.98 3.92 97% 25% 4.00 4.07 3.93 

EVE 6 Think Twice (RCA) 3.98 3.95 91% 18% 3.94 3.81 4.06 

THRICE All That's Left (island /IBJMG) 3.96 4.00 58% 7% 3.89 3.81 3.97 

SMILE EMPTY SOUL Bottom Of A Bottle (Laval 3.95 3.92 88% 23% 3.81 3.16 3.86 

ATARIS The Boys Of Summer (Columbia) 3.92 3.98 99% 35% 3.89 3.89 3.89 

AFI The Leaving Song Part II (DreamWorks) 3.91 3.87 81% 18% 3.82 3.78 3.86 

FUEL Falls On Me (Epic) 3.91 3.83 63% 11% 3.95 3.75 4.17 

CHEVELLE Send The Pain Below (Epic) 3.90 3.83 97% 44% 3.94 3.85 4.03 

A PERFECT CIRCLE Weak And Powerless (Virgin) 3.88 3.82 60% 10% 3.96 3.90 4.01 

THREE DAYS GRACE ÍI Hate) Everything About You (Jive) 3.86 3.68 66% 13% 3.73 3.66 180 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 3.85 3.80 74% 13% 3.76 3.57 3.93 

EVANESCENCE Going Under (Windup) 3.83 3.90 97% 35% 3.81 3.92 3.71 

AUDIOSLAVE Like A Stone (lnterscope/Epic) 3.77 3.83 98% 49% 3.89 3.97 3.81 

RANCID Fall Back Down (Hellcat/Warner Bros.) 3.73 3.76 76% 17% 3.69 3.49 3.87 

F00 FIGHTERS Low (Roswe /URCA) 3.71 3.80 77% 17% 3.68 3.70 3.66 

311 Creatures For A While) (Volcano) 3.67 3.75 90% 23% 3.56 3.39 3.73 

AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 3.66 3.73 89% 32% 3.73 3.81 3.66 

WHITE STRIPES Seven Nation Army (Third Man /V2) 3.65 3.46 97% 48% 3.79 3.68 3.89 

JANE'S ADDICTION Just Because (Capitol) 3.61 3.63 93% 33% 3.60 3.61 3.60 

DISTURBED Liberate (Reprise) 3.60 3.65 78% 21% 3.50 3.59 3.40 

NICKELBACK Someday (Roadrunner/aD/MG) 3.59 3.53 78% 18% 3.61 3.65 3.58 

BILLY TALENT Try Honesty (Atlantic) 3.52 3.40 42% 9% 3.55 3.44 3.64 

GODSMACK Serenity (Republic /Universal) 3.47 3.42 81% 25% 3.54 3.57 3.52 

KORN Did My Time (Immortal /Epic) 3.43 3.40 82% 22% 3.39 3.43 3.35 

WHITE STRIPES The Hardest Button ToButton/TWA/A/V1) 3.25 3.24 60% 20% 3.35 3.35 3.35 

LIMP BIZKIT Eat You Alive /Flip /lnterscope) 2.92 2.96 67% 26% 2.91 2.96 2.86 

Total sample size is 404 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number 

of respondents who said they are tired of hearing the song. Sample composition is based on persons 12 +. Persons are screened via 

the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not 

meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic 

is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818. 377.5300. 

RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 

TOP2O SPECIALTY ARTISTS, 

1. SAVES THE DAY (DreamWorks) "Anywhere With You" 

2. STEREOPHONICS (V2) "Maybe Tomorrow" 

3. SPIRITUALIZED (Sanctuary/SRG) "She Kissed Me" 

4. CHEMICAL BROTHERS (Astra/werks) "The Golden Path" 

5. UNDERWORLD SOUNDTRACK (Lakeshore) "Worms Of The Earth" 

6. FAGS (Idol) "Truly, Truly" 

7. JET (Elektra /EEG) "Are You Gonna Be My Girl" 

8. MXPX (A &M /lnterscope) "Everything Sucks" 

9. TRAVIS (Epic) "Re-of fender" 

10. BLACK REBEL MOTORCYCLE CLUB (Virgin) "Stop" 

11. THURSDAY (Island / /DJMG) "Signals Over The Air" 

12. OUTKAST (Arista) "Hey Ya!" 

13. DANDY WARHOLS (Capitol) "We Used To Be Friends" 

14. KILL HANNAH (Atlantic) "Kennedy" 

15. MANDO DIAO (Mute) "Sheepdog" 

16. KINGS OF LEON (RCA) "Molly's Chambers" 

17. KILLING JOKE (Red Ink /Epic) "Seeing Red" 

18. BOUNCING SOULS (Epitaph) "Kids And Heroes" 

19. GUIDED BY VOICES (Matador) "The Best Of Jill Hives" 

20. RANCID (Epitaph) "Indestructible" 

Ranked by Iota /number of shows reporting artist. 
J 

Record Of The Week 
ARTIST: Pretty Girls Make Graves 
TITLE: The New Romance 
LABEL: Matador 

On their Matador debut, The New Romance, Seattle quin- 

tet Pretty Girls Make Graves offer a delirious delicacy that's 
simultaneously sweet and sour, mixing indie rock, pop, goth 
and more into a compelling Iisten.The opening track, "Something Bigger, Some- 
thing Brighter" winds along dark corridors with gothic atmospheres and ethe- 
real vocals before heading next door to the new wave club to dance out the 
gloom. Andrea Zollo's confident vocals will have the indie rock boys swoon- 
ing, particularly on the neurotic "Blue Lights," where she wants to take the 
listener to her apartment, lock the doors and forget the reasons to go out- 
side. On the title track, off -kilter keyboards and angular guitars collide with 
Zollo's manic vocals, while songs like "This Is Our Emergency," " "A Certain Cem- 
etery" and "The Grandmother Wolf" are too good to ignore. Anyone with a 

pulse will undoubtedly be wooed by The New Romance. - Frank Correia. Rock Specialty Editor 

Fast Hooks...No Snags 

Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 

70,000+ Song Library 

All Formats & International Titles 

On -Time Delivery 

Featuring: ä GoldDisc and HitDis I 

U N L I M I T E D 

The World's Premier Music Hook Service 

Email: hooks @hooks.com 
www.hooks.corn 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 

Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770) 452 -HOOK (4665) 
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Reporters 
WHRt/Mbauty, NY 
OM: NM CNN, 
PO. L. I4e00 

1 FINGER ELEVEN 
I STATIC % 

KTEG/Albuguelgue.NM 
P( NO Mm 
MD: Mart Yong 
IC DISTURBED 

COLO 

IMO/Albuquerque. NM' 
ro: Sall Sxhata 
MO: Ox Kelley 

BASIC 

WNNX/AOaMa, GA' 
OM: Usk Fer 
ro: CIA WNEMma 
N D: Jam Nma 
No AOA 

WAN/ Atlantic Cm, NJ' 
PD 
APOMO: Jama Wand 

V SHAPE MINO 
ATARIS 

FINGER ELEVEN 
CHEMICAL BROTHERS 

ALIEN ANT (ARM 
MIDA 
SOMETHING CORPORATE 
STROKES 
GEL SET GO 

MIOIUNsön, TX' 
0N M Canal 

N O: TAW 
No Adds 

WRAX/Ni mingham. AL' 
PD Susan Groin 
MD Mark Lindsey 

KOXR/BDise. ID' 
PO: JORO Jackie. 
MD: Kallx 

I SAVES THE OAY 

I STATIC% 
LIMP SIMKIT 
THURSDAY 

HOT HOT HEAT 

DASHBOARD CONFESSION:: 
SELLOWCARO 
JET 

WICNJBosten. MA' 
0M: Temy Mn1111 
PO: Mow 
APOMO: Swam old 
16 STROKES 

OUEEN5 OF THE STONE AGE 

KINGS OF LEON 

HOT 1100 HEAT 

THREE DAYS GRACE 
QUTKIST 
(LIEN ANT FARM 

WFNX/Boson, MA' 
PO : Cina 
ND: Kee. Nays 

5 RAPTURE 

3 ATARES 

VIP% 
DAVE MATTHEWS 

WED G,Bmalo. NY' 
PD lernyMana 
MO:OYx PAWKY 

1 AU)IOSLAVE 
M%P% 

WBTZMudIIqIWI' 
OM: Mx Grasso 
NO'tlAIMe Wreak 

BRMC 
STROKES 
DAVE MATTHEWS 

WAYF/COadeslOn, SC' 
PO: One Rosai 
APDMO: Dow Yillabbt 

WHITE STRIPES 
DASHBOARD CONFESSIONAL 

JOHN MAYER 
WILL HOGE 

WENO/dlado0e 
ON: NM earM 
PO: MAY DAMN 
APOMO: Okla INaRyrin 

1 COLD 

WKOXANow 
Roowü' 

1ro~ ROKES 
AUDIOSLAVE 

JET 

WIINICIIeyo, IL' 
PO: NI Swift 
APO: Now Lam 
NO: JMxa Yp00MN 
12 CHEVILLE 

1 QUEENS Of THE STONE AGE 

POWERMAN 5000 

WAOLCIediluU. OH' 

Pro S 
16 OITKAST 
lo TAKING BACK SUNDAY 

5 THURSDAY 

WXTM'Cleveland. 0H' 
PO'. Kim Monroe 
APE Dom N1Nella 
MD. Pete Schlehe 

WAROColumbia. SC' 
PO Odre Stewart 
MD Oave Farn 

WWCD /Columbus, OH' 
OM Randy Mailer, 
AD Andy Owls 

MD'. elk OeVan 
STROKES 
RAPTURE 

KILL HANNAH 

STORY Of THE YEAR 

JET 

CHEMICAL BROTHERS 

KDGEJDaIIas. TX' 
PO Duane Doherty 
APO,MD Alan Ayo 

WAEGNaYIo e, 0N 
PD Sly. ll m 

MO Boomer 
M1: Artas 

KTCLJDenrar, CO' 
PO: Mks O'COmwm 
APO: Rid Ruble 
MD: RAI Madan 

6 YELLOWCARD 

CIMXNe00il,MI' 
PO: limy IlnaWaw 
APD. Vino Camara 
MD: Md Franklin 

MAP% 

IGGY POP 

KHRO/El Paso, TX' 
OM: Nit. PRAM 
PORNO: JAM Corti. 

STROKES 
V SHAPE MINO 

CHEVELLE 
COUNT THE STARS 
ALARM 

FINGER ELEVEN 
KILLING JOKE 
SEREODASt 
ALIEN ANT FARM 

MOP% 

STATIC-I( 

KXNAAayeNeWIM,AR 
roMO: Don Jxlw 

9 BILLY TALENT 

B STAIIC.% 
7 CHEVELLE 

6BRMC 
6 MJIP% 

JANE'S ABOICTION 

KFRR/Fresno,CA' 
ro: CIrN Maims 
M0: Renan 
A AUOIOSLAVE 

R M. 

WJBXIFI. Byers, FL' 
OPRO: John Now 
APO: FN MYrl 
NO: JO 21M 

3 SWITCHFOOT 

STATIC% 

WXTWIFI. Wayne. IN' 
Om JJ Famnl 
PD'. Dan Mallet 
APO Man Jericho 
MO Greg Travis 

WGROIOrand Rapids. MI' 
PD Bobby Donon 
MD Michael Grey 

JET 

2 GODSMACK 

WXNR/Greenville,NC' 
PO: kW Swiln 
APOMO. Tenm WNap 
A SEVEN)UST 

WEEOAIag1NON. 
APOMD: Owe MMM 

2 STROKES 
I FINGER ELEVEN 
I SEVENOOST 
1 ALIEN ANT FARM 

MOP% 

WMROMOdMN, CT' 
PO: Tail Wows 
WOW: Ow boy 
No ACA 

Stations and their adds listed alphabetically by market 

KUCOHonolulu, HI' 
Po'. Jamie Nyall 

SOMETHING CORPORATE 

KTBZ/HOONOn,TX' 
POM). Allen MIaNs 
APO Erie Schmidt 

S OUTKAST 
CHEVELLE 

ATARIS 

WRZIOIndiaOIDDlis, IN' 
PO: Sad Juni 
N O WAN r 

1 ALIEN MIT FARM 

RADIOMEN) 

WPIMJaetr0MMIM, FL' 
ON: MM WIN 
PM M NM1ra 
APO/11O: COW UamYy 

1 BILLY TALENT 
1 DASHBOARD CONFESSIONAL 

RADIONTAO 

WRZILIJOMSOR City' 
PO: Mall M0%Maay 

KILL HANNAH 

ALIEN AMT FARM 

SOMETHING CORPORATE 
STATIC -% 

STROKES 

KRBLXansas City, MO' 
PO: Greg Bergen 
MD Lazio 

NO AMJs 

WNFLXIOOYOle, TN' 
PD. Prellin 
MO. Dabs MOOM, 

6 CHEVELLE 

STORY Of THE YEAR 

KFTE/Lalayelle, LA' 
Po. Soon Penen 
MD: Chris Olivier 

WWDXlansinq. MI' 
PO'. John Bayle 
MO. %MIN Bradley 

KATE/Las Vegas. NV' 
PD. Wellington 
*POND Chris Ripley 

1 POWERMAN 50)) 
WHITE STRIPES 
LINKIN PARK 

KLECAEOie Rock, AR' 
ORSO Ham 
MO Mims 

PE': VORN 

STORY On THE YEAR 

JET 

CORPORATE 

MIOORoglge, CA' 
PO: KMa 
APO: GM SaWxm 
N D: LM Wain 

STROKES 

WMFSIMempAls. TN' 
PO'. Rob Grossman 
NO Mo Killebrew 
No Adds 

WZIP 1r1: ml. FL' 
PO Trormrscr 
APDMG. RYar ,l=. 

2 STROAís 
VELLO',. 1 A= 

STATIC _I 

WLUMMilwaukee, WI' 
PD' Tommy Wilde 
NO Kenny Neumann 
15 LINKI'I P. . 

6 A RGEiS 
6 ALIEN ANT FARM 

SOMETHING CORPORATE 
ATARIS 
HOI HOT HEAT 

WHTG/Monmoulh. NJ' 
PO: Dama Smith 

LINKIN PARK 

KILL RARNAs 
R EN 
HOWIE DAY 

KMBYJMonterey, CA' 
POMO'. Kenny Alen 

SEE;hin 

COL - 
LINKIN PARK 

MARS VOLTA 
OUTRAST 

SEVONDAST 

WBUZMashville, TN' 
DM Jim Paula 
PDT10 Russ Schenk 

h.PL V.NO 

ATARrì 

KKNO/ New Orleans, LA' 
OMRO' Rob Summers 
APOMO. Sig 

WXRKMew York. NY' 
PO. Stevie Kingston 
MD. Mike Peer 

SAACI 

WRAY/Newburgh, NY 
POND Andrew Bons 

AP, 

WROIIModolk. VA' 
PD. Michele Diamond 
MD Mite Powers 

HArI',, 
YWK 

SO! THNG C'OAV1PATI 
SAT -K 

SPOKE 
,INKLN PARK 

KORXNdessa, TX 
PDMD 11100e1 Todd 

24 SARAH MCLACHLAN 
17 WS 
17 WTMS7 

7 ALIEN ANT FARM 

7M 
7 MARLS 
71 MA R0B0' 
7 STATICO 

KHBZ/Oklahoma City, 0K' 
OM: MII Nwhy 
PD: Amy Aram 
34 STROKES 

ATARES 

ROGER ELEVEN 
ALIEN NO FARM 

WJRRiOrlando. FL' 
OM. Adam Coon 

PD: Pal Lynch 
APO. Rich Farrell 
MO Brian Drherma^. 
No AA, 

WOCLJOrlando. FL' 
P0. Alan Smith 
MD. Bobby Smith 

RAG. 
5 FOUNTAINS OF NAY'.E 

ALARM NIT FARM 

WPLYIPhiladelplia. PA' 
PO: Jim McGoien 
N0: Ox FM 
12 STROKES 

1 THREE DAYS GRACE 

KEDJ/Phoenix, AZ' 
OM Lion Harn 
PO'. Nancy Simms 
APO. Seid Air Dare 
NO Robin Nash 

N'% =% 

KZONIPhoeni%. AZ' 
PD. Tim Maranrille 
MO. Kevin M Manton 

W%DKIPiNSburgh.PA' 
PO. John Moschlna 
MO. v,nn,e F 

WCYYIPorlland. ME 
SM. Mike Sambrook 
PD Herb ivy 
MO. Brian James 

KNNK/Podland,DR' 
PD. Mark Hamilton 
MO Ja n 

d-E, .,. 

WARD/Providence, RI' 
PO. Seth Resler 
MD. Aody Yen 

WWRX,Pmvudence, RI' 
Po: Crine 

MOM: Alma 
SWITCHFOOT 
ALIEN ANT FARM 

KOZO/Reno,Nv' 
OM: Bra moat 
PO: Amoy MIM 
AT 

STROKES 

ON1M 
ATARKE$ 
ATARIS 

SOMETHING CORPORATE 

WDYL/Richmond, VA' 
PD'. Mite Mumtiy 
MO Kelm Dal,n 

WRXLJRichmond, VA' 
OM: BILI Cahill 
POMO Casey NAM. 

Bit:',':LEri. 

KCXXMirerside, CA' 
oM. BIII McNulty 
PD: Kalb CAque 
APDMO. Daryl James 

QUEENS OF THE STONE AGE 

WUIMoanoke, VA' 
DM. Bob Tans 
PD Greg Trara 
MD: Rob RaMMMm 

ATARIS 
FINGER ELEWN 

,D1VIE DAY 
01x "r1 

'PR': K Y.NG CORPORATE 
STROKES 

WZNE/ROgesler, NY' 
ON/PD: MIN Nerax 
23 WHITE STRIPES 
2 KILLING JOKE 
t LONGWAVE 

STROKES 
UTAR IS 

MOD Sacramento, CA' 
OM Curino Johnson 
PO Bon Bunco 
MD' Marta Collins 
No Aids 

KCPA/Sall Lake City. UT' 
ON. Kelly Abrams 
PO: Ian McCain 

CC O 

ADLLOWCARO 

THURSDAY 

KKR KISaIt Lake City. UT' 
OM Alan Hague 
Pp Todd Note, 
MD Mie Fui 

KBZT /San Diego. CA' 
PD. Gann Michaels 
APO MO. Memel Halloran 

RE K1 

XTRIVSan Oiego, CA' 
PO. Iron sF1W 
MO: OWN Noddel 

3 HOT INT HEAT 

2 PETE TORN 
1 auolosuvE 

KITS/San Francisco, CA' 
PO: 5m. Omar 
APO: Spe 
M0: Awn AseAea 

JET 
COLOPLAY 
TRAFT 

KILL HANNAH 

KCNL/San Jose, CA' 
PWMO: AY NMR 
T9 STROKES 

1 SWITCNFOOT 
1 ATARES 

1 SOMETHING CORPORATE 

KJEE/Santa Barbara. CA 
P3: Eddie Gmienx 
MO 011011 

MARIS 
STORY OF THE YEAR 

SOMETHING CORPORATE 

KNOD/SeaOle, WA' 
PO Phil Manning 
APO Jim Keller 
15 AUDIOSLAVE 

6 MID% 
2 QUEENS OF THE STONE AGE 

XSYRIShrerepdrt, LA' 
DM: Howard Clark 
PD: Rod -The Human Tripod' 

STROKES CHEVE LL 
CHEVELLE 
N%P% 

KPNTISt. Leeb, MO' 
PO: Tory WMINN 
APO: Wooly FMe 

NO: WA Flew 
COLD 
BRUCIO NEW 
IMA ROBOT 

WKRLJSyracose, NY' 
ON: NNW 600OlM 
POMO: Artie Weber 

FINGER ELEVEN 

CHEMICAL BROTHERS 

SOMETHING CORPORATE 

STATIC-% 

STROKES 

WXSR/Tallahassee, FL 
OM: Kris Rl. Oyb 
P0: Dale FEIN 

APAMO: M. M IO 
ID GET SET GO 

1 ROONEY 

I BLEU 
I MOOR WK. 
I MIPS 

I STATIC-% 

Wasp, Ft' 
rOi 
VD M LNp 

ATAR6 
GOOSMACK 
BO NI MIG CORPORATE 

KFM/Ureoia,AZ' 
PO: LANK CmMmw 
MO: YAP Spy 

5 PENNYWISE 
SWITCHfOOT 

ANSI/Tulsa, OK' 
Mt Lyra balm 
N O: CmIM Pima 

SWITCHf00T 
KM_ HANNAH 

WPBLW. Palm Beach, FL' 
PD John OConnell 
MD: Eric Krimensen 

1 MAN ANT FARM 

t STPO'.ES 
ATAR IS 

SOMETHING CORPORATE 

WHFS,Washinglon. DC' 
MAKE Bob Waugh 
MO. Pal Feriae 
ID OuoKAST 
6 LINON PARK 

2 STROKES 

WWDCAYashinglan. DC' 
ON: An & Wacoua 

9 STROKES 

3 CHEVELLE 

3 DOORS DOWN 

METALLICA 
DAVE MATTHEWS 

WSFM,4WIm1Btr, NC 
PO: baud 
N D: NM 

2 FOUNTAINS 0 WAYNE 

2 MAP% 
1 LINKIN PARK 

*Monitored Reporters 

94 Total Reporters 

85 Total Monitored 

9Total Indicator 

Did Not Report, Playlist Frozen (1): 
KNRO/Eugene- Springfield, OR 

New &Active 

ILL NINO How Can I Live (Road runner /IDJMG) 

Total Plays: 297, Total Stations: 23, Adds: 1 

MUDVAYNE World So Cold (Epic/ 

Total Plays: 252, Total Stations: 13, Adds: 0 

CHEVELLE Closure /Epic) 

Total Plays: 248, Total Stations: 33, Adds: 11 

KILL HANNAH Kennedy (At /antic) 

Total Plays: 240, Total Stations: 27, Adds: 6 

SLOTH Someday (Hollywood; 

Total Plays: 195, Total Stations: 13, Adds: 0 

AUDIOSLAVE I Am The Highway (lnterscope /Epic/ 

Total Plays: 186, Total Stations: 10, Adds: 4 

IMA ROBOT Dynamite (Virgin) 

Total Plays: 171, Total Stations: 17, Adds: 1 

SAVES THE DAY Anywhere With You (Vagrant /DreamWorks) 

Total Plays: 168, Total Stations: 17, Adds: 1 

ALIEN ANT FARM Glow (DreamWorks) 

Total Plays: 161, Total Stations: 21, Adds: 11 

KINGS OF LEON Molly's Chamber (RCA/ 

Total Plays: 142, Total Stations: 9, Adds: 1 

Songs ranked by total plays 

N 

IIndicator 
Most Added' 

MXPX Everything Sucks (When You're Gone) (A &M) 

STATIC -X The Only (Warner Bros.) 

ATARIS The Saddest Song (Columbia) 

FOUNTAINS OF WAYNE Stacy's Mom (S -Curve /EMC) 

CHEVELLE Closure (Epic) 

SEVENDUST Enemy (1VT) 

FINGER ELEVEN One Thing (Wind-up) 

STROKES 12:51 (RCA) 

ALIEN ANT FARM Glow (DreamWorks) 

SOMETHING CORPORATE Space (Drive -Thru /Geffen) 

Please Send Your Photos 

R &R wants your best snapshots (color or black & white). 

Please include the names and titles of all pictured and 
send them to: 

R &R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd 
Floor, Los Angeles, CA 90067 

Email: mdavis @radioandrecords.com 

www.americanradiohistory.com
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JOHN SCHOENBERGER 
jschoenbergerpradioan drecords. com 

PART TWO OF A TWO -PART SERIES 

j-R/PLE A R &R September 12, 2003 

Looking Deeper Into 
The Triple A Crystal Ball 
Programmers continue to examine the format's future 

Last week this column dealt with some of the most 
immediate concerns of Triple A radio - new competi- 
tion, the growing impact of public radio and changing 
sales pressures - as discussed during the "Triple A 
Crystal Ball" session at the recent R &R Triple A Sum- 
mit in Boulder, CO. This week the panelists address 
the rapidly evolving landscape of radio and the poten- 
tial for a brighter future for the Triple A format. 

The session was moderated by 
KINK /Portland, OR PD Dennis Con- 
stantine, and the panel included 
KBCO /Denver PD Scott Arbough, 
KTCZ /Minneapolis PD Lauren Mac - 
Leash, KFOG /San Francisco PD 
Dave Benson, WXRT /Chicago VP/ 
Programming Norm Winer, WBOS/ 
Boston PD Chris Herrmann, WXPN/ 
Philadelphia PD Bruce Warren and 
KGSR /Austin PD Jody Denberg. 

Research Realities 

Constantine steered the panel to- 

ward more long -term sub- 
jects by saying, "We all 
know it is important to 
have your evangelists out 
there, and we also know 
that Triple A can generate 
very passionate and loyal 
listeners who will vote for 
you, so to speak, when 
Arbitron calls. But we are 
also aware of the shrink- 
ing response rate. 

"In addition, the Arbitron Adviso- 
ry Council has officially declared the 
diary dead and emphasized the need 
to forge ahead with the Personal Peo- 
ple Meter, although they acknowledge 
that there are some bugs to be worked 
out with the system. However, this 
still doesn't really address the falling 
response rate." 

Arbough began the discussion by 
saying, "We now all have to deal with 
the do-not -call list. The way I see it is, 

my audience is on that list. And even 
though the list may not apply to a 

company like Arbitron, my listeners 
have already expressed that they are 
not interested in being bothered by 
anyone by making the effort to add 
their names to it. In fact, if they get a 

call, they'll probably be upset by it." 
But does this unwillingness to par- 

ticipate in surveys go further? Benson 
felt the trend was also affecting call - 

out research. "Fewer and fewer peo- 
ple are willing to participate in call- 

and I believe it is beginning to 
undermine the validity of our results," 
he said. 

"We are as guilty as Arbitron - or 
anyone else - of pestering people in 

our target demographic. Taking the 
time to take a survey or to listen to song 
hooks is a pain in the butt. I mean, the 
average call takes 30-40 minutes." 

A member of the audience suggest- 
ed saying on the air, in a general way, 
that a ratings survey was happening 
and instructing listeners to vote for 
their favorite station, but Benson said 

that the Arbitron Advisory 
Council has been resistant 
to that idea. 

"They did something 
like that in Atlanta several 
years ago, and Arbitron 
wasn't happy with the way 
it panned out," Benson 
said. "It's a very entrenched 
organization. Besides, Ar- 
bitron has to position itself 
within the larger polling 

and survey arena, and that is strictly 
taboo in that world." 

"We are very much at the mercy of 
Arbitron," said MacLeash. "The vast 
majority of the media buyers are to- 
tally locked into Arbitron, and that is 

all they make their decisions by. We 

need a campaign to get them to adopt 
a new method of buying radio. 
Whether Arbitron is accurate or not, 
it still rules the roost." 

Chris He errmann 

The New Bigger Picture 
While Arbitron and the ratings sys- 

tem remain important to commercial 
radio - and to noncommercial radio, 
according to Warren - there are oth- 
er concerns that are becoming just as 
vital in the new radio-ownership par- 
adigm. 

"We absolutely look at Arbitron 
numbers, but, as with any research, 
you have to put it into perspective 
with your gut and other sources of 
data," Warren said. "Fortunately, it is 

not as big a factor for me as it is for 

my commercial counterparts. ButI do 
want more market share, and I need 
to know how I stack up against the 
other stations in the market too. 

"Certainly, fundraising and other 
initiatives in that area provide us with 
quite a bit of insight as to what our 
audience wants, but we also do quite 
a few perceptual studies, focus groups 
and music testing, just like commer- 
cial stations do." 

Under the new radio ground rules, 
Winer said, we need to look at things 
like Arbitron from a new perspective. 
"Ratings are not the be -all and end -all 
for us either," he explained. "Ratings 
are important, yes, but it is revenue 
that really acts as the measure of our 
success. 

"Establishing consistency and lon- 
gevity in the market, regardless of 
your ratings fluctuations, can go a 

long way toward helping you reach 
your revenue goals." 

The Younger End 

This brought the discussion to an 
important point Should we gradual- 
ly grow older with our audience, or 

should we find ways to attract young- 
er adults, even at the expense of los- 
ing listeners on the top 
end? 

Winer said, "We abso- 
lutely need to do [the lat- 
ter], not only for the con- 
tinued importance of the 
station, but also because 
advertisers are becoming 
more and more interested 
in reaching younger 
adults these days. If we 
can demonstrate that we 
reach a certain segment of the young- 
er adult demo, it will ensure our fu- 

ture revenue." 
Arbough agreed, saying, "Fueling 

the younger end is the most important 
thing for the future of this format. The 
key is finding the right music that ap- 
peals to younger adults while still be- 
ing interesting enough to hold the 
upper end. It's hard to predict what 
the future trends will be, so the key is 
to stay on top of what's happening out 
there and to mix it in." 

MacLeash suggested that there are 
a lot of things outside of music that 
you can do to keep your station hip 
for that 25-34 crowd, and even 18 -34s. 

"Being on the college campuses with 

IT WAS THRILLING After Virgin artists The Thrills performed at the 

Friday -afternoon Triple A Summit cocktail party, a few folks gathered for a 

photo. Seen here are (l -r) WXPN/Philadelphia's Helen Leicht; bandmembers 

Daniel Ryan, Ben Carrigan and Conor Deasy; Virgin's Ray Gmeiner; R &R's Erica 

Farber; and bandmembers Padraic McMahon and Kevin Horan. 

events and having a presence in oth- 
er ways makes a big difference," she 
said. 

"Right now many of the 
singer -songwriters are 
very young and have es- 
tablished a strong follow - 
ing with the college crowd, 
but they still fit nicely with 
the library of artists we 

Play. 
"Supporting young lo- 

cal bands is also a great 
way to stay in touch with 
the street. Plus, listen to 
your interns and find out what they 
like. They can be valuable sources of 
information for you if their musical 
tastes lean toward the younger artists 
you play." 

Format Future 
The final question concerned the 

future of the format. Several of the 
panelists work for large 
corporations, and many of 
them have great success 
stories. Is there anything 
they can do to convince 
their bosses to try the for- 
mat in markets where 
there are no Triple A sta- 
tions? 

"The biggest difficulty 
in presenting this format 
to the corporate types is 

our inability to show revenue possi- 
bilities in a relatively short time," 
Benson said. "Plus, when you show 
perceptual studies to a group of na- 
tional programmers, this format 
looks bizarre: There is no center, no 
simple distillation for them to focus 
on and attack with traditional meth- 
ods. 

"The format, by and large, has a 

strange and greatly varied coalition of 
listeners, and this is hard to quantify 
and specify to the big guys making the 
decisions. They often see us as an 
anomaly that they can't understand. 
They leave us alone because we are 
doing well, but they would never 
think of replicating the format in an- 
other market." 

However, we might have a new 
crusader, in the person of Norm Win- 
er, who was recently named VP /Rock 
Programming for Infinity. "We all 
know that it is extremely hard to ex- 
plain what we do," Winer said. 
"When we are in Boulder, we can 
wear our sandals, but when we are 
home in our offices, the tap shoes 
come out. 

"In Infinity's case, they have placed 
John Sykes and Andy Schuon in a 

position to encourage the rest of us to 
be creative and innovative. It is my 
hope that I will be able to take some 
of the underperforming stations we 
have out there and convince my boss- 
es that we should maybe try some- 
thing new and daring. 

"Perhaps they will be willing to 
look past the general conception of 
Triple A as a unique and unusual for- 
mat that is limited in its growth po- 
tential and say, 'Go for it, Norm. Take 
some chances, and let's see what hap- 
pens in some other markets.' It's good 
news for the inmates." 

Scott A 

Motivating Your People 
As the session began to wind 

down, Warren offered up the next 
question: "We are all talking about 
making our stations better, about tak- 
ing more risks and about being more 
innovative. Ultimately, it comes down 
to how well we are doing at motivat- 
ing the people who work for us and 
with us. 

"People on the music side 
right now are completely 
stressed out. On the radio 
side we are all working 
much harder than ever be- 
fore, and it is difficult to let 
the job alone and get back to 
having a life too. How do 
you pump up your staff, 
who deliver for you book 

Jody Denberg after book ?" 

"I say thank you as much 
as I can," Benson replied. 

"The only time you hot -line the stu- 
dio is when they do something great," 
MacLeash said. "You have to ac- 
knowledge and accentuate what they 
do well even more than what they 
need to improve" 

"If they have risen to being a suc- 
cessful member of the staff, they are 
probably very self- motivating al- 
ready," Denberg said. "They love their 
jobs and want to do great radio. They 
want you to help them to get even 
better." 

"I try to find real time to spend v, ith 
the staff - quality, uninterrupted time - one on one and as a group," Herr- 
mann said. 

rbough 
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BLUE NOTE 

WELC OMES 

RECORDS 

VAN 

VAN 

MORRISON TO THE FAMILY 

WHAT'S WRONG 

MORRISON 
WITH THIS PICTURE? 

FEATURING THE SINGLE "ONCE IN A BLUE MOON" 
ADD DATE: Sept 22 

M RRISON 
WHAT'S WRONG 

WITH THIS PICTURE? 

PRODUCED BY VAN MORRISON FOR 
EXILE PRODUCTIONS, LTD 

What's wrong with this picture? 
Nothing! The unmistakeable voice joins 
the legendary label and the results are 
killin'. Featuring a slew of new Van 

originals, WHAT'S WRONG WITH 

THIS PICT URE is a fitting addition to 

an amazing career. 

AND COMING IN NOVEMBER...AL GREEN'S BLUE NOTE DEBUT... 

,2003 Exile Productions Ltd. under exclusive license to Blue Note Records 

,.FIEVAI; 11121111 

BLUE NOTE, 
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76 r TRIPLE TOP 30 
® September 12, 2003 

LAST 
WEEK 

'N6 
WEÉn ARTIST TITLE LABELS, 

TOTAL 
PLAYS 

/- 
PLAYS 

TOTAL 
AUDIENCE 

MD/ 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

1 1 LUSTER Amsterdam (Gonna Write You A Letter) (Palm /Reprise) 489 -35 23339 16 2310 

4 0 JACK JOHNSON Wasting Time (Jack Johnson Music /Universal) 470 +13 20823 10 2410 

3 PETE YORN Crystal Village (Columbia) 465 +1 23866 10 2210 

2 4 JOHN MAYER Bigger Than My Body (Aware /Columbia) 459 -11 25863 5 2110 

5 0 EASTMOUNTAINSOUTH You Dance (Dream Works) 431 +3 16746 10 2410 

6 0 BEN HARPER Diamonds On The Inside (Virgin) 429 +12 24985 6 2510 

9 0 STING Send Your Love (A &M /Interscope) 395 +28 24720 3 2310 

7 8 DAVE MATTHEWS Gravedigger (RCA) 392 -4 20142 4 2310 

8 9 NICKEL CREEK Smoothie Song (Sugar Hill) 336 -34 18601 18 2210 

11 10 JASON MRAZ You And I Both (Elektra /EEG) 335 3 11659 11 2110 

12 0 WALLFLOWERS Closer To You (Interscope) 295 +19 16138 11 2111 

10 12 TRAIN Calling All Angels (Columbia) 287 -77 23402 23 2310 

14 13 COLDPLAY Clocks (Capitol) 247 -7 16500 41 2410 

22 0 JONNY LANG Red Light (A &M /Interscope) 243 +77 15135 2 1910 

13 15 ANNIE LENNOX Pavement Cracks (J) 228 -26 9461 14 1710 

15 16 DIDO White Flag (Arista) 206 -28 11610 7 1110 

16 17 LOS LONELY BOYS Heaven (Or) 205 -10 6000 6 1713 

18 0 HOWIE DAY Perfect Time Of Day (Epic) 196 +4 10398 4 2011 

23 COLDPLAY God Put A Smile Upon Your Face (Capitol) 192 +33 10138 2 713 

17 20 BLUES TRAVELER Let Her & Let Go (Sanctuary /SRG) 179 -18 5203 7 1610 

20 21 GRANDADDY Now Its On (V2) 170 -8 9392 7 1310 

LDebut> TRAIN When I Look To The Sky (Columbia) 155 +54 6323 1 1311 

21 23 JAYHAWKS Tailspin (American /Lost Highway /IDJMG) 155 -19 5327 9 1510 

19 24 FLEETWOOD MAC Say You Will (Reprise) 153 -26 5958 12 1510 

29 ® SANTANA fIALEX BAND Why Don't You & I (Arista) 140 +12 9296 5 610 

30 F00 FIGHTERS Times Like These /Roswell /RCA) 129 +5 10929 2 410 

24 27 O.A.R. Hey Girl (Lava) 123 -32 4939 12 1210 

Lnebut> ( LUCINDA WILLIAMS Real Live Bleeding Fingers... (Lost Highway) 121 +10 4583 1 1011 

28 29 WARREN ZEVON Knockin' On Heaven's Door (Artemis) 120 -10 4554 5 1310 

27 30 DAVID GRAY Caroline (A TD /RCA) 119 -12 3308 7 1110 

26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by tota plays for the 
airplay week of 8/31 -9/6. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the 
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds 
officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals 
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an ACTH number. Average Quarter Hour Persons 
used herein with permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003, R &R, Inc. 

New &Active 
LIVE Heaven (Radioactive /Geffen) 

Total Plays: 115, Total Stations: 5, Adds: 0 

STEELY DAN Things I Miss The Most (Reprise) 

Total Plays: 112, Total Stations: 11 Adds: 1 

RADIOHEAD Go To Sleep (Capitol) 

Total Plays: 109, Total Stations: 9, Adds: 0 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

Total Plays: 105, Total Stations: 14, Adds: 14 

WIDESPREAD PANIC Fishing (Widespread /SRG) 

Total Plays: 96, Total Stations: 9, Adds: 0 

NEIL YOUNG Bandit (Reprise) 

Total Plays: 95, Total Stations: 9, Adds: 1 

MATCHBOX TWENTY Bright Lights (Atlantic) 

Total Plays: 84, Total Stations: 3, Adds: 0 

NORTH MISSISSIPPI ALLSTARS Eyes (ToneCeol /ATO) 

Total Plays: 81, Total Stations: 10, Adds: 0 

JOE FIRSTMAN Breaking All The Ground (Atlantic) 

Total Plays: 74, Total Stations: 11 Adds: 3 

COUNTING CROWS If I Could Give All My Love... (Geffen//nterstope) 

Total Plays: 73, Total Stations: 4, Adds: 0 

Songs ranked by total plays 

Most Added` 
www. rradds. corn 
ARTIST TITLE UBELISI 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

WILL HOGE Secondhand Heart (Atlantic) 

LOS LONELY BOYS Heaven (Or) 

JOE FIRSTMAN Breaking All The Ground (Atlantic) 

COLDPLAY God Put A Smile Upon Your Face (Capito /l 

ADDS 

14 

5 

3 

3 

3 

MICHAEL FRANTIISPEARHEAD Everyone Deserves Music ( iMusic/ 2 

ROBERT RANDOLPH Soul Refreshing (Warner Bros.) 2 

STRING CHEESE INCIDENT Who Am I? (SO-Fidelity) 2 

SARAH MCLACHLAN Fallen (Arista) 2 

SCOTT MILLER The Way (Sugar Hill) 2 

Most 
Increased Plays 
ARTIST 

" 
'__ 

BARENAKED LADIES Another Postcard (Chimps) /Reprise) 

JONNY LANG Red Light (A &M /lnterscope) 

SARAH MCLACHLAN Fallen (Arista) 

TRAIN When I Look To The Sky (Columbia) 

LYLE LOVETT My Baby Don't Tolerate (Curb/iost High:var 

JOE FIRSTMAN Breaking All The Ground (Atlantic) 

TORI AMOS A Sorta Fairytale (Epic) 

COLDPLAY God Put A Smile Upon Your Face (Capitol) 

TORI AMOS Strange (Epic) 

STING Send Your Love (A &Mllnterscope) 

Most 
Played Recurrents 
ARTIST T.T E L4/r_i5 

TOTAL 

PLAY 
INCREASE 

JASON MRAZ The Remedy II Won't Worry) (Elektra/EEG) 

MATCHBOX TWENTY Unwell (At /antic) 

ZIGGY MARLEY True To Myself (Private Music /AAL) 

JACK JOHNSON The Horizon... (Jack Johnson Music /Universal) 

COUNTING CROWS Big Yellow Taxi (Geffen /Interscope) 

COLDPLAY The Scientist (Capitol) 

MAROON 5 Harder To Breathe (Octone/J) 

TORI AMOS A Sorta Fairytale (Epic) 

DAVE MATTHEWS BAND Grace Is Gone (RCA) 

JACK JOHNSON Flake (Enjoy /Universal) 

+79 

+77 

+65 

-54 
+37 

+34 

+33 

+33 

+29 

+28 

TOTAL 
PLAYS 

217 

168 

161 

157 

149 

149 

148 

143 

128 

109 

Detailed station playlists for all P&R 

reporters are available on the web at 

www.radioandrecords.com. 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

We print your logo using up to four 
spot colors. 

Perfect for concerts, events and 
giveaways. 

Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 

Durable 

Weather- resistant 1 -800- 231 -6074 

P.O. Box 750250 Houston, 
Texas 77275 -0250 

713/507 -4200 713/507 -4295 FAX 

ri@reefindustries.com 
www.reefindustries.com 

, "":r 
, 

PLASTIC PLASTIC 
BANNERS 
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R&R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added 
www.rrindicator coin 
ARTIST TITLE EASEuiS; ADDS WE 

THIS 

WEEK ARTIST TITLE LABEL/S) 
TOTAL 

?LAYS 
. I - 

PLAYS 

TOTAL 
AUDIENCE 

IMI 

WEEKS ON 

CHART 

TOTAL STATIONS' 
ADDS 

1 1 JACK JOHNSON Wasting Time (Jack Johnson Music /Universal) 290 -11 1704 10 1710 COLDPLAY God Put A Smile Upon Your Face ICapitoll 8 

2 0 BEN HARPER Diamonds On The Inside (Virgin) 287 +18 1580 6 1810 
BARENAKED LADIES Another Postcard (Chimps) (Reprise) 8 

SCOTT MILLER The Way (Sugar HO 5 

3 0 DAVE MATTHEWS Gravedigger (RCA) 248 +17 1417 4 1710 
ZIGGY MARLEY Dragonfly (Private Music /A411 3 

4 0 EASTMOUNTAINSOUTH You Dance (Dream Works) 238 +10 1256 13 1710 ERIC BIBB Too Much Stuff (Earthbeat) 3 

8 0 LOS LONELY BOYS Heaven (Or) 231 +28 1216 8 1810 MAVERICKS I Want To Know /Sanctuary/SSG/ 2 

5 G PETE YORN Crystal Village (Columbia) 219 -6 1537 9 1110 JOSH ROUSE Come Back (Light Therapy) (Rykodisc) 2 

7 0 JASON MRAZ You And I Both (£lektra/EEG) 217 +3 1303 11 1310 
RUFUS WAINWRIGHT I Don't Know What It Is (DreamWorks) 2 

10 0 STING Send Your Love (A &M /lnterscope) 213 +37 1133 3 1610 
LYLE LOVETT My Baby Don't Tolerate (Curb /Cast Highway) 2 

9 0 JOHN MAYER Bigger Than My Body (Aware /Columbia) 213 +28 1320 4 1410 

12 0 DAVID GRAY Caroline (A TO /RCA) 187 +14 964 9 1410 

6 11 OUSTER Amsterdam (Gonna Write You A Letter) (Palm /Reprise) 185 -40 1246 16 1210 

13 WARREN ZEVON Knockin' On Heaven's Door (Artemis) 184 +15 916 6 1610 

11 13 BLUES TRAVELER Let Her & Let Go (Sanctuary/SRO 170 -3 921 8 1310 

16 0 STEELY DAN Things I Miss The Most (Reprise) 158 +3 767 6 1410 

15 15 MICHAEL FRANTI I SPEARHEAD Everyone Deserves Music (,Music) 153 -5 431 6 1410 

17 16 DAMIEN RICE Volcano (Vector Recordings) 146 -3 586 11 1411 

18 17 ROBERT RANDOLPH Soul Refreshing (Warner Bros.) 137 -2 687 3 1210 

'9 18 NEIL YOUNG Bandit (Reprise) 136 -2 871 4 1310 

21 JOHN HIATT Circle Back (New West) 133 +4 738 4 1410 

14 20 JAYHAWKS Tailspin (American /Lost Highway /LDJMGI 131 -38 714 9 1110 

20 21 KELLER WILLIAMS Love Handles (SCI Fidelity) 129 -1 290 5 1310 

JONNY LANG Red Light (A &M /lnterscope) 124 +52 733 1 14/1 Most )Debug 

24 HOWIE DAY Perfect Time Of Day (Epic) 122 +12 715 2 10/0 Increased Plays 
30 NORTH MISSISSIPPI ALLSTARS Eyes (ToneCool /ATO) 120 +31 318 2 14/0 TOTAL 

26 WALLFLOWERS Closer To You (lnterscope) 112 +3 880 5 811 
PLAY 

ARTIST - _E L4BEL.S, INCREASE 

25 26 CASH BROTHERS Shadow Of Doubt (Zoe /Rounder) 108 -1 406 4 14/0 
JONNY LANG Red Light (A &Mllnrerscopei +52 

27 WIDESPREAD PANIC Fishing (Widespread /SRC) 105 +4 463 3 10/0 STING Send Your Love (A &Mllnterscopel +37 

23 28 ANNIE LENNOX Pavement Cracks (J) 103 -9 678 15 810 NORTH MISSISSIPPI ALLSTARS Eyes (Tone Cool /ATO) +31 

22 29 ROBERT CRAY Back Door Slam (Sanctuary /SRGI 99 -16 378 9 910 LOS LONELY BOYS Heaven (OH +28 

lK SHELBY LYNNE Telephone (Capitol) 97 +20 347 1 1111 JOHN MAYER Bigger Than My Body /AwarelColumbial +28 rebuL> 
JOSH ROUSE Come Back (Light Therapy) (Rykodisc) +27 

STEADMAN No Big Deal (E /ektra /EEG/ +23 
19 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 8/31 - Saturday 9/6. 

© 2003 Radio & Records. 
EDIE BRICKELL Rush Around (Universal) +21 

Reporters 
WAPS /Akron. OH 
PD MD Bill Gruber 

KBAC /Albuquerque. NM' 
PO Ira Gordon 

KGSR /Austin, TX' 
0M Jell Carrot 
PD Jody [letter.' 
AP, Jyl Hershm,mRoss 
MO. Susan Castle 

WPNR/Baltimcre, MO 
OM. Jon Peterson 
PO'. Alex Conllghl 

Oman Bowe 

KRVB/Bdite.l0' 
0M: Dan MetolN 
PD: Dae akOr 

WE áay 
MRBNM,OSabAS 

WBOS/Soslon, MA' 
PO: Chris Herrmann 
APOMO Michele Witham 

POPO Nicole Sandler 
MO: Dana Marshau 

WNCS/Barlingloo 
POND: Mart Abueaa nxb 

WMVY /Cape Cod, MA 
POND Barbara Dacey 

elf .c reuenJan 
r BEN derten ELM 

WDOOthattanooga, TN' 
OwPD Dann, Howard 

WXRT/Chtcago, IL' 
PO Maim Wirer 

APO lohn Famed. 
No MOs 

KBXR /Columbia, MO 
OM' Jack Lawson 
PD /MD. Lana Clears, 

KBCOIDenver. CO' 
Po Scan Arbough 
MD. Keeler 

WDET/Detroit, MI 
Po'. Judy Adams 
MD Marlin Bandyke 

WV00/Eliaabeth City. NC 
Po Man Cooper 
MD Tad Abbey 

WNCW/GreenvDle. SC 
OM Ellen Mimmann 
PDIXPClark O Kim CI. 

FOE WU[ll 

sec 

ni 

POwbiO 1 
Willy 
SYNONYM 

WTTSAndiana pol is. IN' 
PO Brad Hotta 
MD Todd Berryman 

KMTN /Jackson, WY 
0M Senn Anderson 
POMO. Mar Fish Fishman 

KTBGRIansas City, MO 
PD Jon Man 
MD. Byron Johnson 

WOKI/KnoOVIlle, TN' 
PD Jim Maier 
MD. Aimee hum r 

yaE 

WFPK/LOuisville, KY 
Oka Brien Conn 
PO'. Dan Reed 
APOMO: Stacy Owen 

WMMM/Madison. WI' 
PO Tom Tuber 
MO'. Gabby Parsons 

WMPS/Memphis, TN' 
PD Sieve Richards 
MD. Alexandra Inter 

KTCZJMinneapolis, MN' 
PD Lauren MacLeash 
APD TAO'. Mike wan 

WGVXJMinneapola, MN' 
OM. Dave Hamilton 
PO'. Jeff Collins 
No Adds 

WZEWIMOhile, AL' 
OM'. Tim Camp 
PD Brian Han 
MO. lee Ann Konik 

KPIG/Monlerey, CA 
POND'. lauraEllen Hopper 

APO. Aileen MacNeary 

WRLT/Nashvllle. TN' 
OMPO. Daurd Hau 
APO /MO Rey. Keith Coes 

WFUV/New York, NY 
PO Chita SLnglelon 
M0 Rote Houston 

WKOCM0rlolk. VA' 
Po Pam Shugrue 
MO'. Kristen Croat 

KCTY /Omaha, NE' 
OM Brian Bums 
POND Ryan "Slash" Morton 

WXPN/Philrlladelphia, PA 
PO Bruce 
APOMD- Helen Leicht 

WYEP/PitCsburgh, PA 
PD. Rosemary Welsch 
MO'. Mite Sauter 

WCLZ/Parlland, ME 
Po. Herb Ivy 
MO. Brian James 

KINK/Portland. OR' 
PD. Dennis Constantine 
MO Kevin Welch 

WDST/Poughkeepsie, NY 
PO: Greg Galling 
APO. Christine Martinet 
NO Roger Menell 

KTHX/Renc, NV' 
OM. Rob Brooks 
PD Harry Reynolds 
APOMO oayid Herold 

'Monitored Reporters 
45 Total Reporters 

26 Total Monitored 

19 Total Indicator 

KENT/Salt Lake City, UT' 
OMIPO: Bruce Jones 
MD_ Rio Bushman 

KPRI/San Diego, CA' 
POMO: Dona Shaieb 

KFOG/San Francisco. CA' 
PO: Oanid Benson 
APO/MO'. Haley Jones 

PóTNDesOhispo, 

CA 
POW, Drew 

5C0'v. r 
1 ü°ú`. 

,=H;,w... 

ERIC ei9B 

KTAO/Santa Fe, NM 
OM: Mitch Miller 
PO: Brad Hockmeyer 
M0: Paddy Mac 

i ÌAÑFBRa.00 uC ES 

ERIC BBB 

KRSH/Sanla Rosa, CA' 
OM/PO: Dean Canal/ 
MO Michelle Marquis 

KMTT/Seatle. WA' 
PD Chris Mays 
APONO: tShauwn Stewart 

WRNX Speinglield, MA' 
PO. Davis 
APO. Donnie Moomouse 
MD. Lesa Withanee 

National 
Programming 

Added This Week 

Ali Castelinni 215 -898 -6677 

JOHN GORKA Dogs And Thunder 

LYLE LOVETTA My Baby Don't Tolerate 

MY MORNING JACKET Mahgeeta 

Rob Reinhart 734 -761 -2043 

WILLY PORTER Jesus On The Grill 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all 

pictured and send them to: 

R &R, c/o John Schoenberger: 

10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067 

Email: jschoenberger @radioandrecords.com 
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with 

Ira Gordon 
GM /PD, KBAC/ Santa Fe 

In the early '90s my program direc- 
tor at a certain Boulder, CO Triple A 
radio station asked me to host a Blues 
Traveler Studio C interview and per- 
formance. My memory is a little hazy 
on the particulars, but I can remember 
the boys imbibing some alcoholic bev- 
erages befcre, during and probably 
after the session, and that I marched 
into the PD's office vowing never to be 

stuck in a live session with the band ever again. Well 
that was many years, many pounds and possibly several 
rehab stints ago. The new Blues Traveler disc, Truth Be 
Told, shows off a more muscular sound than we're used 
to from the group - like the heavyweight champ coming 
back to the ring leaner, meaner and faster with the punches 

after a lifestyle change. The first track being worked, "Let Her & Let 
Go," was welcomed to the format immediately and is already nestled 
in the top 20. John Popper's voice is in great shape, the production is 

crisp and clear, and the band has never sounded finer. Other standouts 
include "My Blessed Pain," "Stumble and Fall" and "Thinnest of 
Air." All is forgiven BT. Is it too late to take back my vow? 

Chart Note: The spins are off a little 
on the monitored chart this week 

j due to special programming at WXRV/ 
Boston. Nevertheless, Guster manage 
to hold on to No. 1 for the fifth straight 
week, Jack Johnson moves back up to 
2* and is threatening to take over, Pete 
Yorn holds at 3`, John Mayer is at No. 
4, EastMoutainSouth are at 5`, Ben 
Harper's at 6`, Sting moves up to 7`, and Dave Matthews is at No. 8 

... The Wallflowers are knocking on the top 10 at 1 1 `, Jonny Lang 
leaps 22` -14`, Howie Day remains at 18*, and Coldplay's new one 
goes 23` -19 ... Train and Lucinda Williams debut ... On the Indica- 
tor chart, Johnson holds at No. 1 for the eighth week, Harper remains 
right behind him at 2*, Matthews is at 3*, EastMountainSouth hold at 
4`, and Los Lonely Boys are now top five at 5` ... Jason Mraz, Sting, 
Mayer and David Gray (12` -10`) round out the top 10 ... Other gain- 
ers include Warren Zevon (13` -12`), Steely Dan (16` -14`), John Hiatt 
(21` -19`) and North Mississippi Allstars (30` -24`) ... Lang and 
Shelby Lynne debut ... In the Most Added Category, Barenaked La- 
dies come in on top with 22 total adds (No. 1 on both panels), and 
the new Coldplay grabs 11 new adds ir. addition to the stations that 
came in early (No. 1 Indicator, No. 3 mcnitored) ... Scott Miller, Will 
Hoge and Eric Bibb also have good fi-st weeks. In addition, Ziggy 
Marley, Lyle Lovett and Sarah McLachlan get some early adds. - John Schoenberger, Triple A Editor 

ARTIST: North Mississippi 
Allstars 

LABEL: Tone -Cool /ATO 

By JOHN SCHOENBERGER /TRIPLE A EDITOR 

The North Mississippi Misters have 
had their eyes on Polaris, their third 

album, for a long time. "The first two 
records were building blocks," says gui- 
tarist- singer Luther Dickinson of 2000's 
51 Phantom and 2001's Shake Hands 
With Shorty, both of which received 
Grammy nods and critical praise. "We 
were on a three -record plan, and we al- 
ways knew that No. 3 would be our most 
ambitious album." 

Luther and his brother, NMA drum- 
mer- pianist -singer Cody, are sons of 
famed Memphis producer Jim Dickinson. 
who's played for and produced acts like 
The Rolling Stones, Big Star, Ry Cooder, 
The Replacements and more. Growing 
up, the siblings would watch their dad 
work his magic at Ardent Studios. 

Spending their teenage years in the 
punk -influenced trio DDT. the Dickin- 
sons explored their Southern musical 
heritage with an acoustic version of DDT 
called Gutbucket before forming The 
North Mississippi Allstars with bassist 
Chris Chew in 1996. Since then, the band 
have been known to throw everything 
from blues. gospel and roots -rock to jam 
band, psychedelic pop and alt -rock into 
their new brand of Southern rock. 

NMS have also become one of the hard- 
est- working touring acts on the circuit. 
They have slowly evolved from being the 
opening act in small clubs to participat- 
ing in major concert tours and festival 
events year- round. 

In September 2001 Duwayne Burn- 
side, son of blues legend R.L. Burnside, 
joined the band. " Duwayne and I were al- 
ready really good friends when we came 

together." says Cody. "His arrival opened 
the door to a more collaborative approach 
that would lead to Polaris." 

Indeed, this new album represents 
much more of a group effort on the 
band's part, with each member contrib- 
uting to the process on a variety of lev- 
els. In fact. this is the first time the two 
Dickinson brothers have ever shared 
lyrical duties on a song. Although much 
growth is represented on this album. the 
band seem to have come full circle in 
other respects by working at Ardent Stu- 
dios and recording Polaris mostly live on 
16 -track analog tape. 

"That mostly comes from all the tour- 
ing we've done." Luther explains. "When 
we recorded our first two albums, we 
didn't have nearly the experience we 
have now. We are geared mainly to do- 
ing live shows. and that came through on 
Polaris." 

In the process, these young men have 
taken their deep respect for their musi- 
cal roots and synthesized a new sound. 
"This was supposed to be our most 'out' 
album." Luther says. "In the end we took 
everything we can do and used it to nail 
down a whole new sound for us. And we 
don't feel bashful about it at all. This is 
the best stuff we've ever done. This record 
is honest and from the heart." 

One listen through Polaris will con- 
firm that analysis. The diversity is clear 
in songs such as "Eyes," "Meet Me in the 
City," "Otay," "Kids These Days" and 
"Polaris." 

What Are You 
Waiting For? 

JÓX 
scNevuLe 

G Paper1ss! 

W 

t XcuSes No 
Radio's Only "Paperless" Promotion Information System 

PromoSuite® Software Tools Include... 

> ListenerSync® Listener Database System 
> Integrated Web Collection & Email Capabilities 
> Contest Tools w /Prize Closet Manager 
> Liner, PSA & Promo Scheduling 
> Event, Remote & Appearance Coordination Tools 

> Sales Promotion & Client Affidavit Management 
> Promotional Calendars 

PromoSuite's "Paperless" In- Studio Link Includes... 

> All Promo, Liner, PSA and Contest Copy Sent 
Directly to Your Studio 

> Winner Eligibility Automatically Checked 
by Name & Household 

> Weather, Traffic Report, Concert Listings 
and Links to Important Websites 

> Song Request & Storm Closing Tracking 

LIVE DEMO cali 212. 509.1200 or visit www,PromoSuite.com 
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AMERICANA TOP 3O ALBUMS BY 
a September 12, 2003 

LAST 
WEEK 

THIS 
WEEK 

THIS 
ARTIST TITLE LABEL(S) 

WEEK 
PLAYS 

i - 
PLAYS 

CueLATIVE 
PLAYS 

1 1 JOE ELY Streets Of Sin (Rounder) 778 .20 6764 

2 0 DWIGHT YOAKAM Population Me (Audium) 666 +24 6184 

3 0 TIM 0 BRIEN Traveler (Sugar Hill) 629 +43 3428 

10 0 WAYNE HANCOCK Swing Time (Bloodshot) 558 +145 2034 

4 5 SCOTT MILLER Upside Downside agar Hill) 556 -11 9534 

11 0 RODNEY CROWELL Fate's Right Hand (Columbia) 530 +131 1506 

5 7 J. LAUDERDALE WIDONNA THE BUFFALO Wait... ( Dualtone) 528 16 5438 

6 8 GILLIAN WELCH Soul Journey (Acony) 469 12 7954 

7 9 CHRIS SMITHER Train Home (Hightone) 456 18 3271 

9 m E. SCRUGGS, D. WATSON, R. SKAGGS The Three... (Rounder) 432 +12 3039 

12 a JAY FARRAR Terroir Blues (Ac(/Resrsr 401 +6 2542 

17 ® JUNE CARTER CASH Wildwood Homer (Duo /tone; 396 +65 1288 

8 13 ALLISON MOORER Show (universal South) 388 .43 3738 

18 O DANNY BARNES Dirt On The Angel (Terminus) 379 +48 1650 

13 15 ROBINELLA... Robinella And The CC String Band (Columbia) 347 36 5208 

15 16 JOHN HIATT... Beneath This Gruff Exterior (New West) 338 33 10444 

16 17 RHONDA VINCENT One Step Ahead (Rounder) 329 36 8583 

30 O DEL MCCOURY BAND Its Just The Night (McCouryMusic) 320 +74 781 

21 O YONDER MOUNTAIN STRING... Old Hands (Frog Pad Records) 315 +3 3961 

26 e DARRELL SCOTT Theatre Of The Unheard (Ful/Light) 315 +45 760 

20 21 DRIVE BY TRUCKERS Decoration Day (New West) 306 14 3292 

32 ® SHELBY LYNNE Identity Crisis (Capitol) 306 +71 744 

19 23 EASTMOUNTAINSOUTH Eastmountainsouth (Dream Works) 305 22 4189 

23 24 PAT GREEN Wave On Wave (Republic) 277 10 3227 

25 25 RECKLESS KELLY Under The Table & Above The Sun (Sugar Hill) 269 -7 7192 

28 VARIOUS ARTISTS Johnny's Blues (Northerußlues) 266 2 1601 

[Debut> CHRIS KNIGHT The Jealous Kind (Dua /tone) 259 +178 392 

14 28 GREG TROOPER Floating (Sugar Hill) 255 126 8110 

22 29 BIG Al DOWNING One Of A Kind (Hayden's Ferry) 255 -42 2335 

(Debut) ®i KRIS KRISTOFFERSON Broken Freedom Song (Ch Boy) 249 +29 1092 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated radio 

shows, satellite radio and intemet stations that have agreed to submit weekly spin counts. For more information 

please visit www.americanamusic.org. 

© 2003Americana Music Association. 
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Americana Spotlight 
by John Schoenberger 

Artist: Rodney Crowell 

Label: DMZ /Columbia 

Acclaimed songwriter Rodney Crowell formed his first band, The 

Arbitrators, when he was just a teen. After moving from his 

hometown, Houston, to Nashville in the early '70s, Crowell went 

on to tour the world as a member of Emmylou Harris' legendary 

Hot Band before launching his own successful career. Over the 

years Crowell has crafted 10 solo albums and produced efforts 

by Guy Clark and Rosanne Cash, his ex -wife. His songs have 

been covered by everyone from Waylon Jennings to The Grateful 

Dead, Willie Nelson to Foghat, and Bob Seger to George Strait. 

and he's received the Lifetime Achievement Award from ASCAP. In '94 Crowell went into semi- 

retirement to spend time with his four daughters, only occasionally playing writers' nights at 

Nashville's Bluebird Cafe. The hiatus allowed him not only to form a deep connection with his kin, 

but also to reinvent himself as a songwriter. When he re- emerged with The Houston Kid in 2001, 

he financed the album himself. "Spending my own money is how I learned to make Rodney 

Crowell records," he says. With his new mind -set firmly in place, Crowell delivers his impressive 

11th release, Fate's Right Hand. Standouts include the title track, "Still Learning How to Fly," 

"Earthbound" and "The Man in Me." 

Americana News 
An ailing Johnny Cash was unable to attend MTV's Video Music Awards on Aug. 28, but he was on 

the minds of those attending the event at New York's Radio City Music Hall. Nominated for six 

VMA awards, Cash won in the best cinematography category for "Hurt" ... Robert Earl Keen's 10th 

album, Farm Fresh Onions, is slated for an Oct. 7 street date. The CD features 11 new Keen songs 

and one penned by James McMurtry, "Out Here in the Middle," which features Shawn Colvin on 

vocals ... Delbert McClinton will release a live album on Oct. 21. The project was recorded for 

Norwegian radio at the Bergen Blues Festival ... Beginning Sept. 15, the Country Music Hall of 

Fame and Museum will exhibit 20 black- and -white photographs by Henry Horenstein, taken from 

his new book Honky Tonto Portraits of Country Music 1972 -1981. Photos in the gallery include 

many Hall of Fame members ... The Mavericks will kick off their 2003 reunion tour in Nashville on 

Sept. 17, followed by dates in Austin; Philadelphia; Boston; New York; Washington, DC; and 

Baltimore. The band will tour the United Kingdom beginning Oct. 18 ... The Red River Tribute set 

for Sept. 19 -20 at Saengerhalle in New Braunfels, TX will feature like- minded musicians honoring 

legendary outlaw Waylon Jennings. Among those booked for the occasion are Cross Canadian 

Ragweed, Billy Joe Shaver and Ray Wylie Hubbard. 

Note: If you have Americana news, please forward it to jschoenberger @radioandrecords.com. 

Most Added* 
ARTIST" aduE:S, 

Chris Knight The Jealous Kind ( Duahone) 

Chip Taylor & Carrie Rodriguez The Trouble With Humans (Innestar) 

ADDS 

15 

13 

J 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

RftR's INDUSTRY VIP PACKAGE RftR: The Industry's Newspaper 

RJR R Today: The Industry's Leading Daily Fax 

RítR's Today's News 
E -mail updates of breaking stories 

The RftR Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
RH'S INDUSTRY VIP PACKAGE IS $445oó 

(Regular rate S595.00) 

e -mail R &R at: FAX Credit Card Payments To: 

moreinfo @radioandrecords.com 310.203.8727 
Call R &R at: Subscribe online: 

310.788.1625 www.radioandrecords.com 
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PART Two OF A TWO -PART SERIES 

Marketing To 
The Masses 

CHRISTIAN R &R September 12, 2003 

What attracts listeners and maximizes interest in contests? 

ast week we shared information from a Point -to- 
Point Marketing survey of people in the top 50 markets 
regarding how well they recalled radio -station market- 
ing techniques. This week we continue with a look at 
how the average listener discovers a new station and 
what piques their interest in contests. 

Point- to-Point's study, conducted 
earlier this year, dissected informa- 
tion from 600 people regarding dif- 
ferent elements of interest to local 
radio stations. Last week we exam- 
ined how to grow TSL and cume 
through various marketing methods 
and also shared what behaviors the 
average listener displays in response 
to each method. 

This week we ask these questions: 
What does a potential listener listen 
for when checking out a new fre- 
quency, and what type of contest is 

suited best for the radio audience? 
According to the information 

Point -to-Point received, how an in- 
dividual discovers a new radio sta- 
tion isn't complicated. As it has been 
for many years, hearing about it 
from a friend is by far the most com- 
mon way. 

The best way to create a buzz that 
gets people talking about your sta- 
tion, however, is through a television 
spot. Next, in order, are outdoor ad- 
vertising, a TV /print news story and 
direct mail. E -mail campaigns and 
telemarking calls are not preferred 
methods. 

Focusing on Christian-radio lis- 
teners in the survey, the numbers 
move in a different direction. Sixty - 
three percent of the sample said that 
direct mail was very influential in 
getting them to listen to a new sta- 
tion for the first time. This was just 
below the number of those who 
were influenced by a friend to listen. 

Direct Mail 

Now that we know that Christian- 
radio listeners pay a lot of attention 
to direct -mail pieces, what is the 

e+zs v. G'`LI. 

HAVE YOU MET ?"21. WRIGHT?? 

Looking for the perfect song towrap up your summe 

SWM Paul Wright from Oregon ISO ACJCHR stations t 

add torrent single Your love Never Changes Paul enjoys 

being added to playlists, spinning on the beach, and spin- 

ning in regular on -air rotation. 4 mixes avail. ind. album mix, 

vocals up, no EFX, no drums. For radio servicing contact Ed 

àtGotee Records. 615-370-2980x 206 or ed@gotee.com 

ADDING AT RHYTF C!! t 

going for The new Mars Ill 
adds at Rhythmic radio. 

From their new album. Baelsbreak2nemlic.i. 
Manchild and Dust are beating up the airwaves 

Hearing about it 

from a friend is still 

by far the most 

common way of 

discovering a new 

station. 

most effective way to present direct 
mail to them? Here are the answers 
given by survey participants: 

Mail that comes from a station 
they already listen to. 

Mail that comes from a mom - 
ing show they've heard of. 

Mail that includes a colorful 
foldout with pictures of artists. 

Mail that includes the station 
lineup. 

Mail that invites the reader to 
take an opinion survey. 

Mail that includes an insert, 
such as a U.S. flag, personalized ad- 
dress labels, a list of the top 100 songs 
of the year, a refrigerator magnet, a 

program guide or a sports schedule. 
Looking at this list, it is easy to see 

that the consumer expects a great 
piece that is informative and eye - 
catching and that includes useful 
inserts. 

What doesn't work in a direct - 
mail piece? A personalized letter 
from a station tops the list of things 
listeners said they can do without. 
Next comes a colorful flyer from a 
morning show, a foldout with pic- 
tures of sexy women or men and in- 
serts including a dime or small gift 
of thanks and a station bumper stick- 
er. Who knew? 

Contests That Work 

The survey also asked people for 
the best contests they had heard on 
the radio. The answers are not real- 
ly surprising, but they do shed some 
light on what the radio listener is 

looking for from local contesting. 

Preferred Method Of 
Contest Registration 

Telephone 21 °0 

Online 44% 

Fax 1 

Postage -Paid 

Reply Card 29% 

Don't Know 5% 

Contests on a station that people 
are familiar with always beat out 
those on stations they hadn't listened 
to previously. More chances at win- 
ning smaller prizes beat out fewer 
chances to win a larger prize. 

And, contrary to the trend at sta- 
tions owned by large companies, 
where one large national contest is 

run over many stations, a local con- 
test was hands -down more popular 
than any national contest. 

Some of the most compelling priz- 
es that respondents thought radio 
could offer to listeners were: 

Cash, but $10,000 buys as much 
bang as $100,000 

Brand -new vehicles 
Vacations 
A kitchen- remodeling package. 

They also listed the prizes that 
really don't interest them, which in- 

clude: 
Meeting their favorite artist 

backstage 
Having an exclusive concert 

with an artist 
An ultimate night out with 10 of 

their friends 
Front -row concert tickets. 

It's interesting to note that many 
Christian stations use several of 
these promotional ideas to support 
various artist- and label- driven mar- 
keting plans. Those surveyed who 
listed Christian radio as their favor- 
ite format were asked which prizes 
they would like to win. Their an- 
swers were a bit different from those 
mentioned earlier: 

An ultimate kitchen or garage 
makeover with all appliances in- 
cluded 

A brand -new car 
$1,000 in cash (more people said 

this than said $10,000 or $100,000) 
In the area of contest registration, 

the overall sample said they would 
rather register for contests online 
than any other way. Online registra- 
tion won out by a large margin over 
the next -ranked method, which is 
via prepaid response cards. See the 
chart above for all responses. 

Wrap -Up 

Christian- format fans had differ- 
ent responses than fans of other for- 
mats. That's to be expected, as a 

unique part of the population listens 
to each type of radio station in each 
market. The most eye -opening part 
of the survey was how Christian-ra- 
dio listeners fill out their Arbitron 
diaries. 

Christian- format fans admitted to 
filling out a diary for someone else 
in their family. They also confessed 
to writing down information when 
it was convenient for them and not 
when actual listening occurred. Nei- 
ther of these helps in terms of diary- 
keeping accuracy. 

So, what are the top five things to 
remember out of all of this informa- 
tion? 

1. TV is most effective at attract- 
ing trial listeners, while direct mail 
is best at stimulating TSL. 

2. Two -thirds of recipients say 
they read or look over mail from ra- 
dio stations. 

Contrary to the 

trend at stations 

owned by large 

companies, where 

one large national 

contest is run 

over many 

stations, a local 

contest was 

hands -down more 

popular than any 

national contest. 

3. Direct mail works best from a 
familiar source, but it has to be in- 
formative and eye- catching with 
useful inserts. 

4. Contests that have more chanc- 
es and smaller prizes are better than 
fewer chances and big prizes. Local 
always beats national. 

5. Direct -mail recipients are more 
apt to be diarykeepers than listeners 
who saw a station advertised on TV 

or listeners who receive radio 
telemarketing calls. 

The complete survey results can be 

found by visiting www.pointtopoint 
marketing.com. Point -to-Point Mar- 
keting can be reached at 972- 661 -1361. 
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The Celli Update 
Christian Retail, Radio & Records Newsweekly 

Artist Spotlight: Shaun Groves 
Rocketown singer- songwriter defies sophomore slump with Twilight 

By Lizza Connor 
ne of Christian music's favorite brooding, intro- 

spective singer- songwriters, Shaun Groves, released 
his second CD on Rocketown last month, and he has, 
by any standard, bypassed the much -feared sopho- 
more slump. Twilight, a balanced collection of well - 
written tunes and astutely engineered pop rock, has 
garnered Groves favorable reviews, noteworthy air- 
play and increased admiration from his loyal young - 
adult audience. 

The Monroe Jones -produced Twi- 

light was penned by Groves during a 

period when he was experiencing the 
growing pains of a new artist and the 
challenges of balancing his work with 
his duties as a husband and 
father. The project is, he 
says, an accurate representa- 
tion of his place in life at 
present. According to 
Groves, he's swung with the 
pendulum to both extremes 
throughout the last year and 
has now landed somewhere 
near the center. 

At a coffee shop near his 
home in Brentwood, TN, 
Groves fills in CCM Ui'onrE readers 
on his musical beginnings, the evolu- 
tion from his 2001 debut to his current 
project and the challenges that helped 
inspire his latest release. 

My wife's sister listened to Chris- 
tian music as well, so I heard people 
like Steven Curtis Chapman and 
Michael W. Smith for the first time 
through her. Michael W. Smith's song 

"Rocketown" stuck out to 
me at the time, and I think 
his earlier music - not to 
write off what he does to- 
day - but his earlier stuff, I 

really gravitated toward be- 
cause it had sort of a rebel- 
lious thing to it. So I played 
that song about a million 
times. 

CCM: What other types of 

music influenced you as n de- 

veloping songwriter? 

SG: When I was 19 I met my wife, 
who had moved to town with her fa- 

ther, the youth pastor at our church. I 

thought he was the typical Southern 
Baptist minister, but when I walked 
into their house he was on his exer- 
cise bike with Elton John cranked up 
as loud as it could go. He was really 
into pop music, so I kind of got a crash 
course. 

CCM: How long have you been writ- 
ing as n creative outlet? 

SG: I was always really into poet- 
ry. I always laugh when I admit it, but 
whenever I would hurt my parents or 
do something wrong growing up, I 

couldn't necessarily tell them to their 
face that I messed up or that I loved 
them, but I could write it down. I re- 

member writing these four -page let- 

ters on why my sister was actually 
wrong in a fight or why I was actual- 
ly right. I just really like to write out 
my feelings. 

CCM: What was the first instrument 

you picked up, and when did you write 

your first tune? 

SG: I've been playing piano by ear 
since I was about 6.1 started as a sax 
player. My wife really loved people 
like Richard Marx and Chicago, so I 

wrote her a couple of love songs, and 
those were like the first songs I ever 

Shaun 

CCM: Tell nie about how you got into 

music. What inspired you to write? 

SG: I didn't listen to Christian mu- 
sic; it was never a part of my life. We 

didn't have music in our house all 
that much. Not for religious reasons - my parents just weren't into mu- 
sic. By my senior year of high school, 
the Nirvana stuff started blowing up 
and the grunge thing started happen- 
ing. I had a car with a tape player in 

it, and I could actually choose my 
own music. We didn't have a Chris- 
tian music station in my town that 
played the kind of music I listened to 

on mainstream radio. There was noth- 
ing close to Nirvana. 

CCM: What was your introduction to 

Christian music? 

SG: The first Christian music I got 
into was The Choir. A friend of mine 
went to Dallas to see The Choir in 

concert and brought back Circle Slide, 

and I just thought that was the great- 
est thing ever. But I didn't even know 
that was Christian music. I just 
thought it was really cool that it could 
be. 

Groves 

wrote. I would just write these really 

cheesy piano monster -ballad -type 
things that sounded like complete rip - 
offs of all the hair bands. I never real- 
ly had my own thing. 

When I went off to college I stud- 
ied music composition. I learned the 
whole what you would call "legit" 
side of music and composing. 

CCM: How does that play in to your 

songwriting today? 

SG: It made me a faster writer, but 
I knew pretty quickly it wasn't some- 
thing I wanted to do with the rest of 
my life. I started at Baylor University 
in Texas as a church music major, and 
the guy who was head of the church 
music department at the time said I 

needed to switch instruments, that I 

couldn't be a sax player because "it 
wasn't a worship instrument." That 
really ticked me off, so I quit the 
church music thing. 

"I realized that 

there's always been 

a part of me that 

wants God. It comes 

down to feeding that 

part and starving the 

other part. That idea 

of being torn runs 

through the whole 

record." 

At the time the school was so con- 
servative and had this narrow view 
of worship. I knew I didn't fit into 
that. There were some guys, David 
Crowder and Chris Seay, who were 
starting a church. I was an early vol- 

unteer, and I played percussion and 
sax in Crowder's band. One week 
they were doing this coffeehouse, and 
different members of the church band 
would play their own music. It was 
kind of a way of getting the name of 

the church out there, as in "This isn't 
your daddy's church." 

I got asked to do the coffeehouse 

thing, and I didn't have any songs. I 

wrote four or five songs that week. I 

had never written songs about my 
faith. I had tried, but I hadn't really 
tried to make it artistic or unique. I 

just went for what Michael W. Smith 
would do. This was the first time any- 
one said, "Write some of your own 
stuff," so I wrote what I really liked. 

CCM: How did that first gig go? 

SG: That was really my first taste 
of getting in front of people and sing- 
ing my music, and I hated it. I loved 
making the crowd laugh and think, 
and I liked the interaction, but I was 
scared to death. I only knew four 
chords on the guitar, and I decided I 

would never do that again, that what 
I would do was move to Nashville 
and write songs for other people. 

So that's what I did. In the sum- 
mers and between semesters I'd make 
trips to Nashville and save up 80 

bucks and spend the night in a seedy 
hotel over on Harding. I just called 
record companies and publishing 
companies and said, "I've got three 
songs. Would you tell me if I'm any 
good at this or how I can do it better ?" 

CCM: In your Ho, you make this 

statement: "In this time in between I'm 
torn between God's way and my urry, I'm 
in between the midnight and the dawn of 
the soul, in the twilight. The darkness is 

not completely covering my heart, but the 

sun hasn't come up yet." Can you explain 

what you meant? 

SG: I read a book by Dwight Ed- 
wards as I was going through a Bible - 

study class. He took basic theology 
and unpacked it in a way I had never 
seen. By the end of class, it started 
kicking my tail. One of the things I 

believed when I became a Christian 
was that the old selfish ways and de- 
sires were gone and that the new, 
God- centered ways replaced them. 

That's true, but I assumed that in 

the wrestling between good and evil, 
good should win all the time. I be- 
lieved that it was like going through 
a car wash, and God replaced the en- 
tire car. But He didn't. He didn't nec- 
essarily clean up the outside, but He 
put a new engine beside the old en- 
gine. 

I realized that there's always been 
a part of me that wants God. It comes 
down to feeding that part and starv- 
ing the other part. That idea of being 
torn runs through the whole record. 
It's the struggle between the old na- 

ture and the new nature - I just pre- 
fer to say the midnight and the dawn. 

CCM: What do you taint people to get 

out of this record? 

SG: I want people to get that it's 
OK. I want people to understand that 
it's not that you didn't pray hard 
enough, that you missed a chapter in 
the Bible, that you didn't go to Sun- 

"Whenever I would 

hurt my parents or 

do something 

wrong growing up, 

I couldn't 

necessarily tell 

them to their face 

that I messed up 

or that I loved 

them, but I could 

write it down." 

day school enough as a kid, etc. This 
is just the arrangement God has 
made. We will be torn between Him 
and ourselves all the days of our lives. 

CCM: Finnish the sentence "The best 

five singer-songwriters today are...." 

SG: I'm not going to put them in 

order. Sting, Elton John, Billy Joel, Pat- 
ty Griffin, Rufus Wainwright. Is that 
five? 

CCM: Three of the best songs ever 

written are.... 

SG: This is a weird one, but I think 
Billy Joel's "Scenes From an Italian 
Restaurant" is pretty amazing, and 
"The Greatest Discovery" by Elton 
John and Bernie Taupin is as well. I 

know they're not very well -known 
songs, but I tend not to like the radio 
songs. Oh, and Lucinda Williams' "1 

Envy the Wind." That's a beautiful 
song. 
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ARTIST 1T -E L45EL,S: 
TOTAL 
PLAYS PLAYS 

WEEKS ON 

CHART 
TOTAL 

STA -IONS 

ZOEGIRL You Get Me (Sparrow) 1672 +62 10 6710 

CHRIS RICE Smile (Just Want To Be With You) (Rocketown 1655 +4 18 5910 

MERCYME Word Of God Speak (INO) 1629 -78 20 5310 

SONICFLOOD Cry Holy (INO) 1461 +60 13 5412 

WARREN BARFIELD My Heart Goes Out (Creative Trust Workshop) 1256 -117 17 4610 

AVALON New Day (Sparrow) 1199 +100 6 5011 

JACI VELASQUEZ Jesus is (Word /Curb /Warner Bros.) 1088 +26 11 4110 

NEWSBOYS You Are My King (Amazing Love) (Sparrow) 1049 +121 4 4513 

SHAUN GROVES See You (Rocketown) 999 +33 13 3911 

ACROSS THE SKY Found By You (Word /Curb /WarnerBros) 990 +88 8 4010 

NEWSONG Life In My Day (Reunion) 915 +75 7 3712 

FFH Ready To Fly (Essential) 909 +89 5 3911 

CAEOMON'S CALL Hands Of The Potter (Essential) 894 +12 10 3611 

STEVEN CURTIS CHAPMAN How Do I Love Her (Sparrow) 877 -112 17 3310 

PHILLIPS, CRAIG & DEAN Hallelujah (Your Love Is Amazing) (Sparrow) 865 +6 12 3412 

AMY GRANT Simple Things (Word /Curb /.4 &M /lnterscope,' 860 +1 8 3110 

THIRD DAY You Are So Good To Me (Essential) 818 -73 27 2610 

JEREMY CAMP I Still Believe (BEC) 801 -80 25 2910 

STACIE ORRICO (There's Gotta Be) More To Life (forefront /Virgin) 795 +72 6 3211 

MICHAEL W. SMITH Signs (Reunion) 703 +138 2 3713 

JAMI SMITH Salt And Light (Integrity) 668 +51 7 2811 

TODD AGNEW This Fragile Breath (Ardent) 650 +26 6 2710 

POINT OF GRACE Day By Day (Word /Curb /Warner Bros.) 626 -74 23 2311 

NICHOLE NORDEMAN Legacy (Sparrow) 576 30 26 2110 

BIG DADDY WEAVE Fields Of Grace (fervent) 569 +61 3 3015 

CASTING CROWNS If We Are The Body (Reunion) 543 +62 4 2412 

PAUL COLMAN TRIO I'll Be With You (Essential) 442 -5 4 2110 

JEFF DEYO I Give You My Heart (6otee) 428 -10 9 2210 

BY THE TREE Root Of It All (Fervent) 401 +35 2 1811 

KRISTY STARLING I Need You (Word /Curb /WarnerBros.) 372 +6 2 1211 

62 AC reporters. Songs ranked by total plays for the airplay week of Sunday 8/31 - Saturday 9/6. 
© 2003 Radio & Records. 

New &Active 
VARIOUS ARTISTS The Gathering (Essential) 

Total Plays: 366, Total Stations: 19, Adds: 1 

R. ST. JAMES & C. TOMLIN Expressions Of Your Love (Forefront /Sparrow) 

Total Plays: 336, Total Stations: 18, Adds: 3 

CHRISTINE DENTE Summer (Rocketown) 

Total Plays: 269, Total Stations: 12, Adds: 1 

4HIM Fill The Earth (Word /Curb /WarnerBros.) 

Total Plays: 253, Total Stations: 14, Adds: 2 

JODY MCBRAYER & JADYN MARIA Never Alone (Nunca Solo( (Sparrow) 

Total Plays: 225, Total Stations: 16, Adds: 9 

AUDIO ADRENALINE Strong (forefront) 

Total Plays: 224, Total Stations: 10, Adds: 0 

JAMIE SLOCUM Top Of The World (Curb) 

, Total Plays: 213, Total Stations: 10, Adds: 0 

TAIT Lose This Life (Forefront) 

Total Plays: 181, Total Stations: 9, Adds: 0 

JONATHAN PIERCE Still The Love Of My Life (Word /Curb) 

Total Plays: 177, Total Stations: 9, Adds: 0 

KATINAS Changed (Gotee) 

Total Plays: 136, Total Stations: 6, Adds: 0 

Songs ranket by total plays 

Most Added' 
www.rrindicator corn 
ARTEST -.-' -i _. 

J. MCBRAYER & J. MARIA Never Alone (Nunca Solo) (Sparrow) 

BIG DADDY WEAVE Fields Of Grace (fervent) 

DARLENE ZSCHECH Pray (INC) 

NEWSBOYS You Are My King (Amazing Love) (Sparrow/ 

MICHAEL W. SMITH Signs (Reunion) 

R. ST. JAMES & C. TOMLIN Expressions Of.. (forefront/Sparrow) 

Most 
Increased Plays 
ART- _ . 

ADDS 

9 

5 

5 

3 

3 

3 

TOTAL 

PLAY 

INCREASE 

J. MCBRAYER & J. MARIA Never Alone (Nunca Solo) (Sparrow) +148 

MICHAEL W. SMITH Signs (Reunion) +138 

NEWSBOYS You Are My King (Amazing Love) (Sparrow) +121 

AVALON New Day (Sparrow) +100 

DARLENE ZSCHECH Pray (INC) +97 

FFH Ready To Fly (Essential) +89 

ACROSS THE SKY Found By You (WardlCurb /Warner Bros.) +88 

NEWSONG Life In My Day (Reunion) +75 

STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Uirgin) +72 

Christian ACtivity 
by Rick Welke 

They Got It 

After a 10 -week rise. ZOEgirl bring MercyMe's record - 

setting run at the top to an end. You Get Me" also leapfrogs 

over Chris Rice to squeak out the ladies' very first No. 1 at 

Christian AC by a mere 17 plays. They also sit at No. 8 at 

Christian CHR. 

Newsong and FFH roll up six spots each to grab big -mover 

kudos this week. Newsong (17 -11, +75) are just a hop from 

the top 10 with their first radio release off More Life. FFH 

( +89) zoom up to No. 12 after only five weeks on the chart. 

Across The Sky enter the top 10 for their first ever presence 

there with "Found By You," up a solid 88 plays over last 

week. Jody McBrayer & Jadyn Maria take the top add prize, 

gaining nine new stations and making their debut on the 

New & Active list. 

öü re 
,debut .rirl * efrnnt Iris tories & Songs 

For more i tt ristianradioCwbr.com 
www.wordrecords.com / www.marksch-dtzmusic.cgm 

At gm op ©2003 Word Entertainment I.I If vv;cner /Curb Company. 
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CHR TOP3O 
LAST THIS 

WEEK WEE, ARTIST 
TOTAL I- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

2 0 SWITCHFOOT Gone (Sparrow) 1076 

3 0 JEREMY CAMP I Still Believe (BEC) 946 

1 3 TODD AGNEW This Fragile Breath (Ardent) 912 

6 0 STACIE ORRICO (There's Gotta Bel... (foreFront /Virgin) 837 

4 5 EVERYDAY SUNDAY Hanging On (flicker) 818 

7 0 SEVEN PLACES Everything (BEC) 803 

5 O W. BARFIELD My Heart... (Creative Trust Workshop) 801 

8 0 ZOEGIRL You Get Me (Sparrow) 789 

10 0 MERCYME The Change Inside Of Me (/NG) 670 

11 0 DOWNHERE What Its Like (WordlCurb /WarnerBros.) 650 

14 Q NATE SALLIE All About You (Curb) 621 

9 12 TOBYMAC Love Is In The House (forefront) 554 

22 ® BY THE TREE Far Away (Fervent) 496 

21 0 NEWSBOYS You Are My King (Amazing Love} (Sparrow) 465 

12 15 RELIENT K Getting Into You (Gotee/EMC) 

15 16 SIXPENCE NONE... Waiting... (Squint /Curb /Reprise) 

18 m BIG DISMAL Remember (1.0.U.1(Wind-up) 

17 0 SHAUN GROVES See You (Rocketown) 

13 19 LIFEHOUSE Take Me Away (Sparrow /OreamWorks) 

19 ED JEFF DEYO I Give You My Heart (Gotee) 

20 21 THIRD DAY You Are So Good To Me (Essential) 

16 22 JOY WILLIAMS Every Moment ( Reunion) 

23 23 BEBO NORMAN Falling Down (Essential) 

27 0 FM STATIC Crazy Mary (Tooth & Nail) 

25 25 SONICFLOOD Cry Holy (lN0) 

26 a AUDIO ADRENALINE Pierced (forefront) 

(Debut> ® CASTING CROWNS If We Are The Body (Reunion) 

30 a AUDIO ADRENALINE Strong (forefront) 

(Debut> 0 SWIFT 'Til I Met You (flicker) 

24 30 PLUMB Free (Curb) 

457 

443 

438 

436 

432 

414 

376 

368 

332 

322 

284 

270 

268 

257 

236 

236 

+83 11 2610 

+21 19 2210 

-88 16 2210 

+54 8 2610 

-10 18 2110 

+24 15 2210 

+2 13 2110 

+37 10 2510 

+30 11 1711 

+24 15 1910 

+139 6 1911 

-112 13 1610 

+116 8 1311 

+71 4 1711 

.47 26 1310 

-6 5 1610 

+13 9 1310 

+3 6 1610 

-52 18 1310 

+10 11 1210 

19 26 1410 

-73 20 1110 

-16 24 910 

+58 2 1111 

-5 3 1110 

+5 17 610 

+146 1 1215 

+14 4 1110 

+11 1 1111 

76 15 710 

27 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 8/31 - Saturday 9i6 
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New &Active 
CHRIS RICE Smile (Just Want To Be With You) (Rocketown) 

Total Plays: 221, Total Stations: 8, Adds:O 

SALVADOR Can't Keep It In (Word /Curb /P /arnetBros.) 

Total Plays: 207, Total Stations: 8, Adds: 1 

SOULJAHZ Let Go (Squint /Curb /Warner Bros) 

Total Plays: 206, Total Stations: 8, Adds: 0 

STRANGE CELEBRITY Free (Squint /Curb /Warner Bros.) 

Total Plays: 204, Total Stations: 4, Adds: 0 

CAEDMON'S CALL Hands Of The Potter (Essential) 

Total Plays: 197, Total Stations: 9, Adds: I 

BIG DADDY WEAVE Fields Of Grace (Fervent) 

Total Plays: 196, Total Stations: 9, Adds: 1 

JUMP 5 Why Do I Do (Sparrow) 

Total Plays: 169, Total Stations: 9, Adds: 1 

AVALON New Day (Sparrow) 

Total Plays: 141, Total Stations: 7, Adds: 0 

KJ-52 Dear Slim Pt. 2 (BEC /Uprok) 

Total Plays: 134, Total Stations: 6, Adds: 1 

STEVEN CURTIS CHAPMAN How Do I Love Her (Sparrow) 

Total Plays: 133, Total Stations: 5, Adds: 0 

ROCK TOP 30 

1 1 

3 0 
4 © 
6 0 
2 5 

8 Q 
5 7 

9 0 
7 9 

10 10 

11 11 

19 ® 
13 ® 
21 0 
12 15 

18 0 
17 17 

20 18 

15 19 

(Debut> ®I 

16 21 

22 22 

28 ® 
27 0 
26 ® 
24 ED 
(Debut> (0 
- 0 
29 29 

(Debut> 30 

ARTIST TITLE LABEL(S 
TOTAL 
PLAYS 

FM STATIC Crazy Mary (Tooth & Nail) 419 

RELIENT K Forward Motion (Gotee) 409 

JEREMY CAMP Take My Life (BEC) 376 

SEVENTH DAY SLUMBER Innocence (Crown) 366 

EAST WEST For Every Wish (floodgate) 345 

NATE SALLIE All About You (Curb) 338 

SKY HARBOR In Stereo (Inpopl 331 

STEREO MOTION Rise (Flicker) 316 

38TH PARALLEL Turn... (Squint /Curb /Warner Bros.) 300 

PAX217 PSA (Forefront/ 282 

BIG DISMAL Reality (Wind -up) 273 

EVERYDAY SUNDAY Lose It Again (Flicker) 264 

T -BONE, M. TAIT & D. LEWIS Raised In Harlem (Meaux) 259 

SWITCHFOOT Ammunition (Redlnk /Columbia) 244 

PILLAR Indivisible (MCA) 243 

POOR MAN'S RICHES Motions (Independent) 238 

ROCK 'N' ROLL WORSHIP... A Beautiful Glow (INC) 225 

BENJAMIN GATE Need (Forefront) 220 

AUDIO ADRENALINE Worldwide: Two (Forefront) 220 

SUPERCHICK Me Against The World (Inpopl 217 

MODERN DAY JOHN Disdain (Independent) 208 

FURTHER SEEMS... The Sound (Tooth & Nail /EMC) 192 

OLD MAN SHATTERED Sentimental Tirne (Acoustic live) 190 

RADIAL ANGEL Your Name (Squint/Curb /Warner Bros.) 189 

DISCIPLE Wait (Slain) 187 

DAKONA Richest Man (Maverick/WarnerBros.) 179 

HANGNAIL I Aspire (BEC) 176 

DOWNHERE What It's Like (Word /Curb/WarnerBros.) 169 

SANCTUS REAL Audience Of One (Sparrow) 165 

PETRA Jekyll And Hyde (Inpopl 150 

i- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

-28 6 3010 

+33 8 3210 

+2 6 3410 

+41 8 3311 

39 12 3011 

+20 11 2210 

-2 10 3211 

+32 6 2411 

-21 13 2511 

-2 14 2411 

-6 4 2911 

+40 5 21/2 

+ 11 5 2612 

+28 3 2913 

-13 9 3011 

+10 9 1911 

-3 3 2913 

-2 14 1710 

23 6 2813 

+ 102 1 1415 

-28 12 1610 

-8 5 1110 

+22 2 1211 

+20 2 1513 

+14 2 1413 

+1 2 1911 

+32 1 1412 

+35 15 1210 

-1 19 1611 

4 1 1911 

42 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 8/31 - Saturday 9/6. 
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New &Active 
LUCERIN BLUE Monday In Vegas (Tooth & Nail) 

Total Plays: 147, Total Stations: 10, Adds: 1 

NUMBER ONE GUN On And On (Salvage /floodgate/ 

Total Plays: 141, Total Stations: 11, Adds: 1 

ANBERLIN Cadence (Tooth & Nail) 

Total Plays: 140, Total Stations: 14, Adds: 2 

KUTLESS Pride Away (BEC) 

Total Plays: 117, Total Stations: 11, Adds: 5 

THOUSAND FOOT KRUTCH Phenomenon (BEC) 

Total Plays: 109, Total Stations: 13, Adds: 8 

SPOKEN Promise (Tooth & Nail) 

Total Plays: 109, Total Stations: 8, Adds: 3 

JONAH33 Faith Like That (Ardent) 

Total Plays: 106, Total Stations: 17, Adds: 8 

TAYLOR Follow Me (Rocketown) 

Total Plays: 106, Total Stations: 11, Adds: 2 

RE:ZOUND Hallelujah (Independent) 

Total Plays: 103, Total Stations: 6, Adds: 0 

KJ-52 Dear Slim Pt. 2 (BEC /Uprok) 

Total Plays: 93, Total Stations: 9, Adds: 0 

REPORTING STATION PLAYLISTS 
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84 CHRISTIANS 
`J s September 12, 2003 

INSPO TOP 20 
WEE 

1 1 

4 0 
2 0 
5 

6 0 
8 0 
3 7 

7 8 

10 0 
11 10 

12 11 

9 12 

14 13 

15 

17 0 
(Debut> 

18 

16 0 
20 0 
13 20 

ARTIST i'__ -co_ 
TOTAL .1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

CHRIS RICE Smile (Just Want To Be With You) (Rocketown)389 11 12 2111 

JAMIE SLOCUM I Cannot Turn Away (Curb) 380 +34 7 2211 

PHILLIPS, CRAIG & DEAN Hallelujah... (Sparrow) 374 +10 10 1810 

TWILA PARIS God Of All (Sparrow) 321 +22 8 2010 

NATALIE GRANT I Desire (Curb) 317 -37 8 1811 

JACI VELASDUEZ Jesus is (Word /Curb /Warner Bros.) 301 +35 5 1810 

MERCYME Word Of God Speak (INO) 294 -70 18 1710 

AL DENSON Trusting You Alone... (Spring HIV 271 .5 15 1510 

CHARMAINE All In All (E /evate /lnpop, 251 +1 9 1710 

MICHAEL W. SMITH The Wonderful Cross (Reunion) 237 .9 12 1310 

C. BILLINGSLEY A Loss... (Perpetual Entertainment) 214 -23 17 1110 

NEWSBOYS He Reigns (Sparrow) 204 -52 19 1010 

JIM WITTER You Are The Son (Curb) 186 .7 6 1510 

COREY EMERSON Sanctuary (Discovery House) 180 +13 4 1310 

SCOTT KRIPPAYNE You Are Still God (Spring Hill) 175 +31 2 1511 

WATERMARK... There Is... (Creative Trust Workshop) 170 +74 1 1514 

RUSS LEE Satisfied In You (Discovery House) 168 +26 3 1311 

CAEDMON'S CALL Hands Of The Potter /Essential) 167 +19 2 1312 

SCOTT RIGGAN I Love You Lord (Spinning Plates, 149 +11 6 1111 

POINT OF GRACE Day By Day (Word /Curb /WarnerBros.)148 .55 20 1010 

22 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 8/31 - Saturday 9/6. 
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Rhythmic Specialty Programming 
RANK 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

ARTIST TITLE LABEL(S) 

VERBS Live To The Music (Gotee) 

KJ52 fIJOHN REUBEN The Choice Is Yours (Uprok) 

OUT OF EDEN Showpiece (Gotee) 

KJ -52 Dear Slim Pt. 2 (BEC /Uprokl 

SOULJAHZ Jubilee (Squint /Curb /Warner Bros.) 

CROSS MOVEMENT Forever (BEC) 

LPG Never Did I (Uprok) 

STACIE ORRICO (There's Gotta Bel More To Life (forefront /Virgin) 

MARS ILL Breathe Slow (Gotee) 

JOHN REUBEN Run The Night (Gotee) 

CHR Most Added 
www.rrindicatorcom 
ARTIST "'T_E LABEL(S¡ 

CASTING CROWNS If We Are The Body (Reunion) 

FFH Ready To Fly (Essential) 

REBECCA ST. JAMES & CHRIS TOMLIN Expressions Of Your Love (Forefront /Sparrow) 

TAIT Lose This Life (Forefront) 

DAVID CROWDER BAND 0 Praise Him All This For A King) (Sixsteps /Sparrow) 

Rock Most Added 
www.rrindicator. com 
ARTIST TITLE LABEL(S) 

JONAH33 Faith Like That (Ardent) 

THOUSAND FOOT KRUTCH Phenomenon (BEC) 

SUPERCHICK Me Against The World (Inpop) 

KUTLESS Pride Away (BEC) 

SLICK SHOES Now's The Time (SideûneDummy) 

Inspo Most Added 
www.rrindicator. coin 
ARTIST T'TLE LABEL'S.. 

WATERMARK fISHANE & SHANE There Is None Like You Iln The Garden) (Creative Trust Workshop) 

MICHAEL CARD A Fragile Stone (INO) 

DARLENE ZSCHECH Pray (IND; 

4HIM Fill The Earth (Word /Curb /Warner Bros) 

FFH Ready To Fly (Essential) 

DEREK WEBB Take To The World (IND) 

CAEDMON'S CALL Hands Of The Potter (Essential) 

BONNIE KEEN God Of Many Chances (Reborn) 

SOVEREIGN GRACE You Heavens Adore Him /Sovereign Grace) 

ADDS 

5 

3 

2 

2 

2 

ADDS 

8 

8 

5 

5 

5 

ADDS 

4 

4 

4 

3 

3 

3 

2 

2 

2 

J 

Prai seDi sc (): 
Every Christian format... Every Christian station... 

Every other week... Only from TM Century! 
Service your singles to every Christian radio station 

in the nation with one phone call. 

Contact: 
Amy Wilken, PraiseDisc Manager 972 -406 -6822 awilken @tmcentury.com 
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LATIN FORMATS 

This Week In Spanish- Language Music 

Who Didn't Catch 
The Latin Grammys? 

tor those of you who didn't catch the fourth annual 
Latin Grammys, here's a brief recap. The ceremony, 
which took place Sept. 3 in Miami's American Airlines 
Arena, was all about pop and rock, because most of the 
performances were by artists from those genres. 

Most impressive was Alexandre 
Pires and Kelly Clarkson's duet on 
the song "Amame," which they 
did in Spanish and English. Juanes 
and Black Eyed Peas also rocked 
the house. But the performer who 
stole the night and had people on 
their feet and cheering was David 
Bisbal. With extraordinary energy 
and a great voice, the Spaniard 
captivated the audience - and 
also won the Latin Grammy for 
Best New Artist. 

Having Molotov onstage was a 

triumph, because it means the Lat- 

in Academy is showcasing Latin 
music's true diversity. 

On a sour note, Miami's audi- 
ence doesn't seem to appreciate 
Regional Mexican acts, despite 
the fact that it's the best -selling 
genre. Banda El Recodo gave a 

stellar performance but received 
a less -than- stellar response from 
the audience. This isn't the first 
time that Regional Mexican has 
suffered from a lack of apprecia- 
tion in this city. 

On the other hand, the opening 

TIGRES DEL NORTE IN SPAIN Los Tigres Del Norte are so popular in 

Spain that they recently gave several concerts in that country. They are seen 

here with Artuto Pérez- Reverte (holding the bottle), author of the novel La Reina 

Del Sur, which he based on the band's songs. 

tribute to Celia Cruz was sad and 
happy all rolled into one. While 
our hearts wept as we faced the 
fact she is no longer with us, our 
souls rejoiced at the sounds of the 
music she made. 

The record labels that went 
home happiest were Universal 
Music Latino - with Juanes' vic- 
tories - and Warner Music Lati- 
no - with wins by Bacilos, Olga 
Tañón and Maná. 

Juans took home all five Latin 
Grammys he was nominated for: 
Record of the Year and Song of the 
Year ( "Es Por Ti "), Album of the 
Year and Best Rock Solo Vocal Al- 

bum (Un Dia Normal), and Best 
Rock Song ( "Mala Gente "). 

Bacilos won Best Pop Album by 
a Duo or Group With Vocal (Car - 
aluna) and Best Tropical Song ( "Mi 
Primer Millón," songwriters Ser- 
gio George and Jorge Villamizar). 
Olga Tañón took the Latin Gram- 
my for Best Female Pop Vocal Al- 

bum (Sobrevivir), and Maná took 
home awards for Best Rock Album 
by a Duo or Group With Vocal and 
Best Engineered Album (Revolu- 
ción de Amor, engineers Benny Fac- 

cone and Paul McKenna). 
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YAHIR MAKES HIS WAY NORTH Mexican singer Yahir, winner of 

Mexico's TVAzteca's reality show La Academia, has had enormous success in 

Mexico and in the U.S. He's seen here during a visit to KSSEJLos Angeles. 

LOS TEMERARIOS WIN GOLD Los Temerarios received a gold 

record from the RIM for selling more than 500,000 units of their record "Una 

Lágrima No Basta. "Here we see (l -r) bandmember Gustavo Angel Alba, U.S. 

manager Willy Miranda, Univision Music Group President/CEO José Behar, 

bandmembers Adolfo Angel Alba, Mexican manager Mayra Alba and bandmem- 

bers Fernando Angel, Karlo Vidal and Jonathan Amabiliz. 

:oan Sebastian 

Of the four nominations that 
Molotov received, they took home 
only Best Music Video ( "Frijole- 
ro"). Cuban band Orishas took the 
Latin Grammy for Best Rap /Hip- 
Hop Album (Emigrante). 

Best Ranchero Album went to 
Vicente Fernández for 35 Aniversa- 
rio - Lo Mejor De Lara. Joan Sebas- 
tian won the two Latin Grammys 
he was nominated for: Best Banda 
Album ( Afortunado) and Best Re- 
gional Mexican Song ( "Afor- 
tunado"). The Latin Grammy for 
Best Grupero Album went to Atra- 

pado ( ¿Qué Sentirás ?); Best Tejano 
Album went to Jimmy González Y 

Grupo Mazz (Si Me Faltas Tú); and 
Best Norteño Album went to Los 
Terribles Del Norte (La Tercera Es 

La Vencida ... ¡Eso!). 

In the Tropical categories, Best 
Salsa Album went to El Gran 
Combo De Puerto Rico (40 Aniver- 

sario En Vivo), and Milly Quezada 
took the Latin Grammy for Best 
Merengue Album (Pienso Así...). A 

complete list of the winners is 
available at www.latingrammy.com. 

Ninny González 
Y Grupo Más 
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X i 
e6ional Mexican Iinpacts The U.S. 

Continued from Page 1 

Grito, here's a bit of history: On Sept. 16, 1810 Miguel 

Hidalgo y Costilla, a Catholic priest now known as the 

Father of Mexican Independence, rang the church bells as 

he normally did to call the indios (Indians) and mestizos (Mexi- 

can- Spanish mix) to mass. 

His message to them that morning was that they should retaliate 

against the hated gachopines (native Spaniards) who had exploited and op- 

pressed them for generations. In the early morning hours of that day, in the town 

cf Dolores in the state of Guanajuato, Hidalgo y Costilla's passionate declaration of 

i'dependence, " Mexicanos, viva México" - now known as El Grito de Independencia 

or E Grao de Dolores (the Cry of Independence or the Cry of Dolores) - changed the 

course of the battle for independence. 

To commemorate this, every Sept. 15 thousands of people gather in El Zócalo, Mexico City's 

largest plaza. A: the stroke of midnight, Mexico's president, standing on a balcony of the presiden- 

tial palace that overlooks the plaza, gives El 

Grito - " Mexicanos, viva México" - then 

says "Viva" for Hidalgo y Costilla and other 

independence heroes. Networks like Univision 

and Telemundo broadcast the ceremony live. 

EI Grito happens in cities all over Mexico, 

and it is now an adopted tradition in the United 

States. In cities like Los Angeles, San Diego, 

Phoenix, Houston, Dallas and Chicago, Mexi- 

can and U.S. political figures join the Mexi- 

can community to celebrate Mexican Inde- 

pendence with EI Grito, and radio stations 

across the country host related events where 

Mexican music and food are the main attractions. 

What follows is a sampling of events being hosted by various radio stations to celebrate Mexican 

Independence Day. 

Meuco City `s Zócalo 

MARIA NAVA 
KLVE /Los ANGELES 

Our event is called Festival de Independencia and will take 

place on Sunday, Sept. 14, at Whittier Narrows Park in South EI 

Monte, CA. All our Los Angeles stations - KLVE, KSCA & KRCD - are involved. 

Artists performing witl be Juanes, Cristian Castro, El Origi- 

nal De La Cierra, Julio Jr. Jenni Rivera, La Original Banda El 

Limón, German Lizárraga, Banda Cuisillos, La Revolución De Emiliano Zapata, Grupo Venus and Axe 

Bahía. This is a one -day festival, completely free to the public. 

107.5 1.'N1 

DAVID FUENTES 
KQVO /CALEXICO, CA 

The Department of Commerce of Calexico, CA produces a Sept. 

91.7 
16 celebration every year, and we are the official station. Unlike in 

years past, when the event took place at a park, this year it's taking 

KO / /O -F 1 place in the city's commercial area. The streets will be closed, and J r FYI 
the stages will go up on Tuesday, Sept. 16. 

The Mexican consul will be stopping by, as well as other political figures. Artists will be perform- 

ing, and we'll have the traditional Grito de Independencia. 

MARTIN ORTIZ 
KZTS & KYXE /YAxIMA, WA 

Our event is called Fiesta del Grito, and it's happening on Saturday, Sept. 13, and Sunday, Sept. 14, 

at the Topenish Fairgrounds. This is a special place for us, because many Yakama Indians live here, and 

they speak Spanish. It's gcing to be a multicultural event. Los Humildes De Los Hermanos Ayala, Mercedes 

Castro, B Morro, Grupo Sistema and Banda Comala will be performing, as well as local acts. 

JOSE Luis HIGH 
KWLN /WENArcHEE, WA 

Our event will take place on Sunday, Sept. 14, at Lincoln Park. It will start at noon, and we will have 

lots of Mexican food and live music by local bands. Well also have the ceremony of El Grito with 

Mexican General Consul Jorge Medrazo, Wenatchee Mayor Dennis Johnson, East Wenatchee Mayor 

Steven Lacey and other pclitical figures. 

JUAN CARLOS HIDALGO 
KLAX /Los ANGELES 

What we are doing is highlighting the various events going on in the market. We're working with the 

organizations that are producing them. KLAX supported the East L.A. parade and the Sabor a México Festival. 

which took place Sept. 6 -7. The artists who performed were Graciela Beltran, Jenni Rivera, Alberto Y Roberto, 

Montéz De Durango, Pablo Montero and Los Razos. 

KLAX, KXOL/Los Angeles and KZAB & KZBNLos Angeles are also sup- 

porting the Telemundo Fiesta 16 de Septiembre event as the official radio 

stations. KXOL will be there on Friday, Sept. 12; KZAB & KZBA on Saturday 

the 13th; and KLAX on the 14th. The event will feature some of Telemundo's 

soap opera stars, like José Angel Llamas and Bárbara Mori. Performing will be Los Tucanes De Tijuana plus 

some local bands. 

During the weekends of Sept. 20 -21 and 27 -28 and Oct. 4 -5 we're supporting Fiesta Latina at Disneyland. 

There will be a lot of international talent performing, like Rogelio Martinez, German Lizárraga and Banda Limón. 

This is also part of the celebration of Mexican Independence, but it takes place after the fact, because there are 

too many events going on the weekend of the 16th. 

107.9 FM 

ESTEREO 

PEPE REYES 
KZOL /FeESNo 

KZOL's celebration will be at the Palace Casino in Lemoore, CA on 

Sunday, Sept. 14. This event will start at noon and end at 1 Opm. Ramón 

Ayala, Little Joe Y La Familia and others will be performing. We'll also 

give a presentation on the meaning of El Grito and a bit of Mexican 

history, and a member of the Mexican consulate will be invited to give a speech. 

PACO JACOBO 
KTZR/ TUCSON 

Our event will take place on Sunday, Sept. 14, at Casino Del Sol. Mexico's general consul will be present. 

This will be a big festival. We'll have everything from mariachis to Mexican food and rides for kids. We'll also 

have about six local bands performing so people get to know them. Then the consul will give El Grito. 

All of the community is invited, including the governor and the mayor. Together with the Mexican consul, it 

will make for a huge event. 

NORMA AYALA 
KINT /EL PASO, TX 

We're going to have the traditional Grito on Sunday, Sept. 14, at the Chamizal National Park. We're 

putting together a festival with the Mexican consulate, and we're going to have food and drinks, includ- 

ing the traditional beer! Many local bands, like Conjunto Esplendor De Efrén Silva (ex- member of 

Los Rieleros De Norte), will be performing. Los Descendientes De Chihuahua will also perform. 

All the station's DJs and Univision's Channel 26 anchors will be there to host the Grito 

ceremony, and Mexican General Consul Carlos Cue Vega will give El Grito. 

CHAYAN ORTUÑO 
KLNO /DALLAS 

The Mexican Independence celebration 

will take place at Texas Stadium, home 

of the Dallas Cowboys, on Sunday, 

Sept. 14. KDXX, KESS, KHCK & 

KLNO /Dallas' Fiestas Patrias 

Festival is a free event for 

the whole family. There will be rides for the kids, lots of 

Mexican food, product sampling and much more in 

the stadium's parking lot. 

Artists scheduled to perform are Bronco 

"El Gigante De América," Los Tucanes De 

Tijuana, Los Palominos, Los Angeles De 

Charlie, Aroma, Beto Y Sus Canarios, 

Trini Y La Leyenda, Oro Norteño, 

Grupo Dezaztre, Michael 

Salgado, Elida, Albert 
Zamora and Shelly 

Lares. 

Continued on 

Page 96 
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Reionl Mexican Grows Up 
A look behind the scenes at how the format got where it is todatj 

By Juan Carlos Hidalgo 

Looking back over several decades. it is clear that the most popular music format in the West 

Coast and Central regions of the United States has been the one made up of the many styles of 

Mexican music. Not too long ago this music was known as grupero, or popular, music. and it 

dominated radio all the way from the southern U.S. border to the Arizona desert to the Great 

Lakes in Michigan and Illinois. Later, a few music -industry publications decided to name the 

format Regional Mexican. 

Juan Carlos Hidalgo 

Regional Mexican is made up primarily of four traditional Mexican 

music styles: norteño, which is most popular in the northern states 

of Mexico; ranchero, which is popular in all of Mexico and was born 

in the state of Jalisco; grupero, also popular in the whole country; 

and banda, which has a rich history that spans more than 50 years, 

going back to when Don Cruz Lizárraga created a sound with a band 

that used only wind instruments. Nowadays, banda, together with 

mariachi (ranchero music), has come to represent Mexico all over 

the world. 

As Mexican music began to expand and grow, many small record 

companies started to pay attention to the Mexican artists who were 

crossing the southern border of the U.S. and achieving success in 

this country. 

Those artists were satisfying a demand, because millions of Mexi- 

cans, who are proud of their folklore, bought concert tickets and 

sold out venues when their favorite artists or bands performed. They supported them and made them 

musical idols, even though, at the time, many weren't getting airplay. 

THE FIRST WAVE 
First came the era of bands like Los Freddys, Los Solitarios and Los Muecas and the explosion of 

norteño music led by artists who made musical history, like Los Relámpagos Del Norte and, later, Los 

Cadetes De Linares and Los Invasores De Nuevo León. 

Then there was the undeniable success of Los Tigres Del Norte and Ramón Ayala and the unforget- 

table caravans of ranchero artists like Vicente Fernández, Gerardo Reyes and Yolanda Del Rio, who per- 

formed al! over the United States. 

Later came the yearly tours by bands like Los Temerarios, Los Bukis and Bronco - who, after break- 

ing up, have regrouped to continue their legacy and success and will once again take their place at the top 

of the charts and record sales. 

Multinational record labels began to sign these Mexican artists, who now generate a large percentage 

of these companies' yearly revenue. At the same time, radio- station owners, most of whom were Ameri- 

More and more stations on the East Coast are going Regional Mexican, 

even in cities where we never thought Mexican music 

would be accepted. 

can, decided to flip their less successful stations to Regional Mexican formats. Surprisingly, many of these 

stations surpassed English- language stations in the ratings. 

Later, in cities like Los Angeles - the No. 1 market for Spanish -language radio- Mexican music moved 

from AM to FM stations. In 1993 a Spanish -language station went No. 1 in Los Angeles. That station was 

KLAX, known at the time as "La X" (now "La Raza ") and owned by Spanish Broadcasting System. 

The same phenomenon occurred in other cities, and the end result has been the enormous success of 

the Regional Mexican format not only on the West Coast, but also on the East Coast. More and more 

stations on the East Coast are going Regional Mexican, even in cities where we never thought Mexican 

music would be accepted. 

GEOGRAPHICAL DIFFERENCES 
The incredible growth of the Latin community and the constant migration of Mexicans to states other 

than California - like Arkansas, Oklahoma, Utah, Georgia, North and South Carolina and Florida - has 

expanded the musical territory of Regional Mexican. 

However, Mexican music is so broad that not all the markets can use the same programming style. 

What works in Los Angeles may not work in Chicago or Atlanta. Why? Because the diversity of Mexican 

music is influenced by the different geographical regions Mexican people come from. This dictates which 

Mexican artists are more successful in which parts of the U.S. 

For example, the Hispanic community in Texas is made up primarily of Mexicans who come from the 

northern states of Mexico, like Nuevo León or Tamaulipas. California is populated mainly by Mexicans 

from the states of Michoacán, Jalisco and Sinaloa. 

In Arizona there are more Mexicans from Sonora. New Mexico and Colorado have more Mexicans from 

Chihuahua and Durango. That's why not all Regional Mexican stations sound the same -and they shouldn't. 

There are different needs and musical tastes in different markets. It's up to the programmer to know the ins 

and outs of the music and its audience. 

STRONG IMPACT 
Furthermore, corporations that understand the needs of the growing Hispanic community have driven 

the growth and success of Regional Mexican music. According to Arbitron, most U.S. cities have at least 

As Mexican music began to expand and grow, many small record companies 

started to pay attention to the Mexican artists who were crossing 

the southern border of the U.S. and achieving 

success in this country. 

two Regional Mexican stations, which is a clear indication that Mexican music is extremely successful and 

has become even more so in the last years. 

Another sign of the strong impact that Mexican music has on the media is the number of shows on the 

two Spanish -language television networks that feature Regional Mexican artists. They have realized that 

they get better ratings when they showcase superstar Regional Mexican artists who command attention 

and generate sales. 

And so the format continues to grow and evolve, and the Mexican community, along with other His- 

panic communities, continues to support the music. Now that the format is growing on the East Coast, 

there's no stopping it. However, California will continue to be its greatest supporter. Let's look back in 10 

years and see how the format has grown and what new heights it has reached. 

Juan Carlos Hildalgo is PD of KLAX/Los Angeles. He can be reached at 310- 229 -3229 or juan 

carlos1@massradio.com 

Mexican Traditions 
The Mexican National Anthem 
Chorus: 
Mexicanos al grito de Guerra 
El acero aprestad t' el bridón, 
y retiemble en sis centros la tierra. 

Al sonoro rugir del cañón. 

Ciña ¡Oh patria tus sienes de oliva! 

De la paz el arcángel divino, 
Que en el cielo tu eterno destino 
Por el dedo de Dios escribió. 

Mas si osare un extraño enemigo 

Profanar con su planta tu suelo 

Piensa ¡Oh patria querida! Que el cielo 

Un soldado er cada hijo te dio. 

(Chorus) 

¡Guerra, guerra sin tregua al que intente 
De la patria rranchar los blasones! 

¡Guerra, guerra! Los patrios pendones, 
En las olas de sangre empapad. 

¡Guerra, guerra! En el monte, en el valle 

Los cañones :sorrísonos truenen, 

Y los ecos sonoros resuenen 

Con las voces de ¡Unión! ¡Libertad! 

(Chorus) 

Antes, patria, que inermes tus hijos 
Bajo el yugo su cuello dobleguen 
Tus campiñas con sangre se rieguen 

Sobre la sangre se estampe su pie. 

Y tus templos, 

palacios y 

torres 

Se derrumben 
con hórrido 
estruendo, 

Y sus ruinas 

existan 

diciendo: 

De mil héroes 

la patria aquí 

fue. 

(Chorus) 

¡Patria! ¡Patria! 

Tus hijos te 

juran 

Exhalar en tus 

aras su aliento, 
Si el clarín con 

su bélico acento 

Los convoca a 

lidiar con valor. 

¡Para ti las 

guirnaldas de 

oliva! 

¡Un recuerdo para ellos de gloria! 
¡Un laurel para ti de victoria! 

¡Un sepulcro para ellos de honor! 

The Angel of 
Independence 
Monument in 
Mexico City. 
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Balboa Always bringing you the best 
in Regional Mexican music. 

IIALBOA 
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Bi6 Stations In Small Packabes 
The impact of small stations on Regional Mexican 

Mexican music and its artists have always had an impact on the Latin music world. For in- 

stance, the songs of José Alfredo Jiménez and Agustin Lara are still heard all over Latin America 

and recorded by new artists. Lola Beltrán, Javier Solis. Jorge Negrete and Pedro Infante left 

legacies that are unforgettable, both in music and cinema. 

Current greats like Vicente Fernandez, Joan Sebastian. Juan Gabriel, Tigres Del Norte, Tucanes De 

Tijuana, Intocable and Marco Antonio Solis, to name a few, will leave a mark on future generations of 

musicians and tans. 

All these artists, past and present, have one thing in common: The pueblo loves them. 

Mexican music sells so much and Regional Mexican is the most popular radio format in the United 

States because Mexicans make up the largest Hispanic population group in the U.S. But it also has to do 

with the simplicity and honesty of the music. 

Simple doesn't mean it lacks quality, but that it speaks to the heart and soul of the majority of the 

Mexican population that comes to this country from small towns - pueblos - in Mexico to work to 

support their families. They long for that which brings them fond memories of their homeland. 

A LIFE OF ITS OWN 
And the demand for Mexican music continues to grow. Here in the U.S., the Regional Mexican radio 

format has taken a life of its own, regularly scoring at or near the top in large markets like Los Angeles, 

Chicago, Houston, San Diego. San Francisco and Dallas and now making a 

strong move on the East Coast. 

But small markets and small stations are incredibly important to the 

development of Mexican artists and music. This is true in all areas of the 

country, but particularly in California, which remains the most important 

state for Mexican music because it has the largest Mexican population out- 

side of Mexico. If you travel up and down California, you'll find a number of 

small stations, some of which have low or no Arbitron ratings. 

How important are these stations? Univision Music Group VP /Promo- 

tion, Southwest & Central Regions John Ortiz says, "Every station is impor- 

tant, no matter how small, no matter whether it is in California, Texas or 

Illinois. because even if that station reaches 20 people, that's 20 people that 

we can reach with our product." 

"We still have a lot of campesinos [people from small towns who are farm workers] listening to small radio 

stations, and they are the ones buying Regional Mexican music," says 7 Rivers Music President José Rosario. 

"Yes, the big markets are important, but a big chunk of the listenership listens to the small stations in 

the small towns. The campesinos don't have the money to live in the large markets like Los Angeles or 

Houston, so they move out to the small towns." 

A STRONG FORCE 
Small stations are definitely important, says BMG U.S. Latin Marketing & Promotion Manager, West 

Coast Region Miguel Garrocho. He explains, "There are stations in Hispanic -populated areas that some 

don't pay attention to, but they are important because they are located in areas of Hispanic growth. They 

are stations in areas where the Hispanic population has increased by 40%-50% in the last few years." 

Small stations help develop new talent, says Balboa Records VP /Operations & Promotion Frank White. 

"Major- market stations are used to programming what works for them, which are the established artists," 

he says. "But all these artists have to start on the smaller stations. 

"Eventually, the larger stations see the demand and program them. I really believe in the small stations. 

I also believe that x amount of small stations is equivalent to one larger station. A bunch of them together 

become a strong force." 

Garrocho agrees, saying that small sta- 

tions are helpful in developing new artists 

because they're very supportive. "Those 

stations create volume or a block, which 

in turn draws enough attention that the 

large stations notice that something is go- 

ing on with the new artist," he says. "When 

people ask to hear a certain artist and 

there's a demand for him or her, it creates 

interest." 

Frank White 

More Small Regional Mexican 

Stations In California 
KUNA -FM /Palm Springs 

KWRP -FM /Riverside 

KWRM -AM /Corona 

KURS -AM/ San Diego 

KMPG -AM /Hollister 
KIDI -FM /Santa Maria 

KRQK -FM /Santa Maria 

KXEX -FM /Fresno 
KZSF -AM /San Jose 

KXTS -FM/ Santa Rosa 

KHDC -FM /Salinas 

KCAL -AM /San Bernardino 

KGEN -FM /Tulare 
KCHJ -AM /Bakersfield 

BUILDING 
A FOUNDATION 

Small stations also contribute to record 

sales for the labels and ticket sales for the 

bands. "When you take an artist to a small 

town all the campesinosgo, because that's 

their only chance to see them," says 

Rosario. "They spend a lot of money - 
we're talking about $30 -$40. That's the only 

outlet they have, and they pay money to 

go to the dances and buy records." 

The major markets are stil the powerhouses, but it Is important to have the artist heard everywhere. 

"The major markets are key to the success of the artists, but artists and companies can survive on small 

stations and mom -and -pops," says Rosario. 

As artists in any genre do, Regional Mexican artists need to build a foundation, and small stations can 

help them do this. "Once you have a really good foundation and a really good following, like Tucanes, Lupillo 

"Every station is important, no matter how small, because even if that 

station reaches 20 people, that's 20 people that we can 

reach with our product." 

John Ortiz 

Rivera or Vicente Fernández no matter what you release, it is going to sell and get airplay," says Rosario. 

"Those artist have names, aid, more important, they have a following. 

"For the artists starting gut, the small stations help them build that foundation. The pueblo has to like 

them." 

MISSING INFORMATION 
What about the record sales that small stations help generate? "What we're finding is that even 

the small markets usually have a Kmart or Wal -Mart," says Ortiz. That's 

where people are buying the music we're promoting on the small radio 

stations. If they don't have those stores, there are always mom -and- 

pop shops." 

Rosario believes that mom- and -pops sell a lot of records that are not 

registered by Soundscan, and small stations have a direct impact on that. 

"Small stations, even if not rated by Arbitran, are important for the same 

reason that the mom -and -pop shops matter: They help sell anywhere from 

50%-60% of Regional Mexican music," he says. 

"There's a big chunk Hissing out of Soundscan, because those stores 

probably don't even have computers to report their sales. It's going to take 

a few years before monitored radio or Soundscan really come online with 

the reality of Regional Mexican music. There's still a lot of information missing, especially when it comes 

to sales." 

"Something that has led us to Radio y Música is that it has always featured small- and medium- market 

stations, which some of the other charts don't," Ortiz says. "That has a positive effect, because it has 

allowed us to see the airplay we're getting in those markets." 

A SPIRITUAL NEED 
The fact is, small stations serve a community of Mexicans that may otherwise not be able to hear their 

favorite music. "Mexicans in the United States have a need to identity spiritually with their native country," 

Garrocho says. 

"Unfortunately, not all the immigrants have the opportunity to go back to Mexico. Many don't go back 

for many years. So this type of music, or message in the music, becomes something they need to live, to 

succeed and. many times, to survive in this country. It's a spiritual need." 

José iosa rio 

Mexican Traditions 
The Mexican Flag 
The Mexican flag was created in 1821, after 
the independence movement ended 
victoriously. The green on the flag symbolizes 
hope, the white purity, and the red the blood 
shed during the struggle for independence. 
On Feb. 24 Mexicans celebrate Flag Day. 

The national shield on the flag symbolizes 
the country's 
Aztec heritage. According to legend, the god 
Huitzilopochtli told the Aztecs to establish their 
new city where they saw an eagle perched on a 

prickly pear tree, or papal, devouring a serpent. The 
Aztecs found the eagle just as Huitzilopochtli had 
said, in the middle of Lake Texcoco. It was there 
that they founded the city of Tenochtitlán. Mexico 
City's Zink is located in the center of the ancient 
city. 

The Mexican flag 

The Mexican national shield 
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Reionl a Mexican oves East 
How Regional Mexican is growing on the East Coast 

By Aleksis Ruiz 

Regional Mexican stations in North and South Carolina are beginning to have an enormous 

impact not only on music, but on entertainment as a whole. They are important for the record 

labels as they release new material and begin to develop promotions, and national and inter- 

national artists are now taking a closer look at these markets and their stations. 

Only four years ago Spanish -language stations in the Carolinas were ignored. and few people believed 

that this area needed Spanish -language media, much less Regional Mexican stations. They didn't believe 

that our community needed media in its own language to communicate and express our culture, a culture 

full of richness from the diversity of the Hispanic population living in the area. 

No one paid much attention to the lack of Spanish -language media because they were used to living 

without it. But as the years went by and the Hispanic community continued to grow - particularly the 

Only four years ago Spanish -language stations in the Carolinas were 

ignored, and few people believed that this area needed 

Spanish -language media, much less 

Regional Mexican stations. 

Mexican community - the Spanish -language radio stations that were already here gained strength, so 

much so that they have now become an indispensable medium. They are also bridging the gaps between 

Hispanic groups. 

Now that Spanish -language radio has made its mark on the East Coast. we find that more and more 

Regional Mexican stations are popping up. Why? Because the Mexican community has started to grow. 

DIRECT IMPACT 
The East Coast was once known mostly for its Caribbean communities - Puerto Rican, Dominican 

and Cuban - but that has changed. Not only are Mexicans moving to the East Coast, so are Colombians 

and other Hispanic groups. However, the Mexican commtnity is growing at the fastest rate. As a result, 

Regional Mexican's growth can also been seen in Florida; Washington, DC; and other East Coast markets. 

Many of the Mexicans living here came from cities like Los Angeles or Chicago or directly from Mexico. 

The Mexican population in East Coast cities has grown so much that stations that only had weekend 

shows of Mexican music are now full -time Regional Mexican stations. 

However, we can't and shouldn't forget the other Hispanic communities listening to the radio. Some 

stations try to vary their programming to cater to the other Hispanic groups that also live in the area and 

to cover their needs and news interests. 

Regional Mexican stations have been so successful in the Carolinas that large companies are now 

interested in the market. They want to promote their products to the Mexican community. This has a direct 

impact on the states' economies, because businesses like travel agencies, restaurants and supermarkets 

benefit and, in turn, participate in community sporting or cultural events. 

SUCCESSFUL EVENTS 
One of the most important events in North Carolina is Carnaval Carolina, produced by my station, 

WNOW (Radio Líder) /Charlotte. This event began in 1998 in Concord, NC, and we haven't missed a year 

yet. Every year it breaks its previous attendance record. This year more than 47,000 people attended from 

every comer of the United States. 

Mexican Traditions 
Los Corridos 
Corridos are Mexican folk songs or stories that are sung. They reflect important 
events and tell the stories of the main characters of the songs, touching on their 
accomplishments, suffering and life experiences. 

Thanks to corridos, Mexicans have been Lble to know tf e feelings, experiences and 
anecdotes of the people who fought the Mexican Revolution. Most of these corridos 
were composed by anonymous musicians and poets who went from town to town 
singing them. They left Mexicans a rich history of the revc.lution and its protagonists. 

Corridos have become part of Mexico's rich musical hustory. Some of the most 
famous corridos are "Adelita, ` Siete Leguas," "Caballo Prieto Azabache" and 
"Valentina." 

Records like Corridos of the Mexican Ream i nion (Para Music) and Mexican Revolution: 

Corridor 1910 -20 (Arhoolie Records) contain a selection of the most popular corridos. 

Many international artists lave participated in the event, and that makes us very proud, but the main 

purpose of the Carnaval is to promote Mexican - and Hispanic - culture. 

The Carnaval has been so successful that Univision's and Telemundo's entertainment shows cover it 

every year. Mexican television networks Televisa and TV Azteca also 

send important entertainment journalists to cover it. 

All the attention the event has received and the good reputation 

it has are very important not only for the community, but also for 

the talented and hard -working people who put the event together 

and strive to reach a greater goal every year. 

Another important event is La Chica Líder, which focuses on 

Hispanic youth. This event not only highlights the beauty of Latina 

women, but also their culture and way of life. Young ladies of all 

Latin American countries participate in this event because they 

are interested in supporting and promoting unity among all His- 

panics. 

COMMUNITY SERVICE 
Radio on the East Coast also supports and helps people in the 

Hispanic community who need assistance. Many Hispanics find themselves in difficult situations with no 

one to turn to. Radio's role is to help answer some of their questions and guide them, whether it's with 

Aleksis Ruiz 

The introduction of Regional Mexican radio on the East Coast is 

something to be very proud of. It not only benefits Regional Mexican 

stations, but Spanish -language media in general, which helps 

the whole Hispanic community. 

immigration issues, finding a lost relative or giving them economic assistance when there's a death in the 

family. 

The community's response to these kinds of situations is incredible. They not only provide monetary 

support, but also food, furniture and whatever we ask them for. Radio supports them, and they support 

radio. This kind of support is seen in all genres of Spanish -language radio. 

We also do an event called Soy Tu Amigo (I'm Your Friend). The purpose is to gather funds to help 

members of the community with serious illnesses or those who need organ transplants. 

Through events like these we are reminded that radio is not only a means of communication or enter- 

tainment, but also a way to keep people informed, to help local merchants and, most of all, to bring 

together all the Hispanic communities that live here. Our role is to unite Hispanics who have the same 

needs and goals. We are all about friendship. 

The introduction of Regional Mexican radio on the East Coast is something to be very proud of. Not 

only is the format growing, but Mexican music and culture continue to flourish in an area they had not 

existed in previously. This not only benefits Regional Mexican stations, but Spanish -language media in 

general, which helps the whole Hispanic community. 

Aleksis Ruiz is PD 91 WNOW/Charlofte. He can be reached at 704- 517 -3496 oralex@wnow.com. 

Mexican Traditions 
Lotería 
Lotería is a traditional card game of Mexico. It can be 
compared to bingo, but instead of numbers or letters, it 

has pictures of characters like El Borracho (the drunk), 
El Catrín (the beau), La Dama (the lady), El Valiente (the 
valiant), La Rosa (the rose), La Bandera (the Flag), El 
Gallito (the little rooster), La Luna (the moon) and El Sol 

(the sun), to nane a few. 

Lotería is pla "ed at fairs or at home. Each player 
chooses a card, which has nine squares. One person is 

selected to call out the pictures - there are 52 total - 
and the players use coins, beans or other items to mark 
the pictures that have been called out on their cards. The 
first person to fill a whole card wins. Lotería 
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Can You Idear Its 
A list of Regional Mexican stations 

According to Arbitron's "Hispanic Radia Today 2003" report, the Regional Mexican format is the most listened -to format in the following regions: Pacific (California, Oregon, Washington), 

Mountain (Montana, Idaho, Nevada. Arizona, New Mexico, Colorado, Wyoming, Utah). South Central (Oklahoma, Arkansas, Louisiana. Mississippi, Alabama, Tennessee, Kentucky, Texas) and 

East North Central (Wisconsin. Illinois, Indiana, Michigan, Ohio). But the format is expanding even more and has reached the South Atlantic region (Maryland, Virginia. West Virginia. South 

Carolina, North Carolina, Georgia and Florida). 

Here's a list of some of the Regional Mexican stations that serve these regions. They're in alphabetical order according to call letters. 

Pacific 
KAZA -AM /San Jose 
PD: Nestor Daniel 
P.O. Box 1290 

San Jose, CA 95108 
Phone: 408-881-1290 
Fax: 408-881-1292 
E -mail: e412203Colyahoo.com 

KDIF -AM /Riverside 
PD: Gilberto Esquivel 
2030 Iowa Ave. Ste. A 

Riverside, CA 92507 
Phone: 909-784-4210 
Fax: 909 -784 -4213 
E -mail: kdifgm@yahoo.com 

KHJ -AM /Los Angeles 
PD: Alfredo Rodríguez 
1845 W. Empire Ave. 

Burbank, CA 91504 -3402 
Phone: 818-729-5300 
Fax: 818-729-5678 
Email:arodriguez@ 
Ibimedia.com 

KIWI -FM /Bakersfield 
PD: Napoleón Sanchez 
5200 Standard St. 

Bakersfield, CA 93308 
Phone: 661-327-9711 
Fax: 661-327-0797 
E -mail: napo @radiolobo.com 

KLAX -FM /Los Angeles 
PD: Juan C. Hidalgo 
10281 W. Pico Blvd. 

Los Angeles, CA 90064 
Phone: 310-229-3229 
Fax: 310-843-4961 
E- mail:juancarlosl@ 
massradio.corn 

KLNV -FM /San Diego 
PD: José Gadea 
600 W. Broadway, Ste. 2150 
San Diego, CA 92101 -3356 

Phone: 619-235-0600 
Fax: 619-744-4300 
E -mail: jgadea® 
hispanicbroadcasting. corn 

KLOQ -FM /Merced, CA 

PD: Yolanda Navarro 
1020 W. Main St. 

Merced, CA 95340 
Phone 209-723-2191 
Fax: 209-383-2950 
E -mail: ynavarro(' 
radiomerced.com 

KMLA -FM/ 

Oxnard- Ventura, CA 

PD: Gerardo Cela 

355 S. A St., Ste. 103 

Oxnard, CA 93030 
Phone: 805-385-5656 
Fax: 805-385-5690 
E -mail: gerardo @lam1037.com 

KSCA -FM /Los Angeles 
PD: José Santos 

655 N. Central Ave., Ste. 2500 

Glendale, CA 91203 
Phone: 818-500-4500 
Fax: 818 -500 -4552 

E -mail: jsantos® 
hispanicbroadcasting.com 

KTTA -FM /Sacramento 
PD: Juan Gonzalez 
1401 El Camino Ave., Ste. 330 
Sacramento, CA 95815 
Phone: 916-443-1049 
Fax: 916 -441 -6480 

E -mail: juanglz @aol.com 

KWBY- AM /Partland, OR 

PD: Gil Galván 
1665 James St. 

Woodburn, OR 97071 

Phone: 503-981-9400 
Fax: 503 -981 -3561 

E -mail: gil radio- fiesta.ccm 

KWLN- FM/Wenatchee, WA 
PD: José Luis High 
P.O. Box 79 

Wenatchee, WA 98801 

Phone: 509-663-5186 
Fax: 509-663-8779 
E -mail: joseluishigh® 
lanuevaradio.com 

KWWX -AM/Wenatchee, WA 
PD: Elsa Esparza 

231 N. Wenatchee Ave. 

Wenatchee, WA 98801 

Phone: 509-665-6565 
Fax: 509-663-1150 
E -mail: elsa ®lasuperzcorn 

KZHR- FM/Tri- Cities, WA 
PD: Willy Contreras 
2823 W. Lewis St. 

Pasco, WA 99301 

Phone: 509 -546 -0313 
Fax: 509-546-2678 
E -mail: willy ®kzhr.corr 

KZOL -FM /Fresno 
PD: Pepe Reyes 

1981 N. Gateway Blvd., Ste. 101 

Fresno, CA 93727 
Phone: 559-456-4000 
Fax: 559-251-9555 
E -mail: pepereyes@ 
hispanicbroadcasting. corn 

KZTZ & KYXE/Yakima, WA 

PD: Martín Ortiz 
706 Butterfield Road 

Yakima, WA 98901 

Phone: 509-457-1000 
Fax: 509-452-0541 
E -mail: martin ®radiozorro.com 

La Favorita 
PD: Ricardo Torres 
4043 Geer Road 

Hughson, CA 95326 
Phone: 209-883-8760 
Fax: 209-883-8769 
E -mail: rtorres@lafavorita.net 

Maquina Musical 
PD: Yesenia De Luna 

1200 W. Venice Blvd. 

Los Angeles, CA 90006 
Phone: 213-745-6224 
Fax: 213-745-6877 
E -mail: ydelunaCWJ 

moonbroadcasting. corn 

Radio Tricolor 
PD: Manuel Sepúlveda 
655 Campbell Technology Pkwy., 

Ste. 200 

Campbell, CA 95008 
Phone: 408-540-5633 
Fax: 408-540 -5587 
E -mail: msepulveda@ 

entravision.com 

Vaquera 
PD: Krystina De Luna 
1200 W. Venice Blvd. 

Los Angeles, CA 90006 
Phone: 213-745-6224/213-745- 
7577 
Fax: 213-745-5477 
E -mail: krysmoon ®aol.com 

Zorro 
PD: Martín Ortiz 

706 Butterfield Road 

Yakima, WA 98901 

Phone: 509-457-1000 
Fax: 509-452-0541 
E -mail: martinaradiozorro.com 

Mountain 
KBNO -AM /Denver 
PD: Gina Leyva 

600 Grand St., Ste. 600 
Denver, CO 80203 
Phone: 303-733-5266 
Fax: 303-733-5242 
E -mail: gina @kbno.net 

KDOX -AM /Las Vegas 
PD: Roberto Ibarra 

5000 W. Oak, Ste. B -2 

Las Vegas, NV 89146 
Phone: 702-258-0039 
Fax: 702-258-0556 
E -mail: ribarra ®kb1r39.com 

KEVT- AM/Tueson 
PD: Mauricio Gallardo 
2919 E. Broadway, Ste. 230 

Tucson, AZ 85716 
Phone: 520-889-8904 
Fax: 520-889-8573 
E -mail: mgallardo@ 
kevtradio.com 

KHOT -FM /Phoenix 
PD: Elvis Del Valle 
4745 N. 7th St., Ste. 140 

Phoenix, AZ 85014 
Phone: 602-308-7900 
Fax: 602-308-7979 
E -mail: evallec 

hispanicbroadcasting.com 

KISF -FM /Las Vegas 
Interim PD: José E. Cruz 

6767 W. Tropicana Ave., Ste. 102 

Las Vegas, NV 89103 
Phone: 702-284-6400 
Fax: 702 -284 -6403 

E -mail: jcruz® 
hispanicbroadcasting. corn 

KJME -AM /Denver -Boulder 
PD: William Neidig 
930 W. 7th Ave. 

Denver, CO 80204 
Phone: 303-623-1390 
Fax: 303-595-0131 
E -mail: aven007C47aol.com 

KTZR- AM/Tucson 
PD: Paco Jacobo 
3202 N. Oracle Road 

Tucson, AZ 85705 
Phone: 520-618-2100 
Fax: 520-618-2170 
E -mail: pacojacobo@ 

clearchannel. corn 

South Central 
KELG -AM /Austin 
PD: Miguel Angel Lozano 
7524 N. Lamar 

Austin, TX 78752 
Phone: 512-453-1491 
Fax: 512-458-0700 
E -mail: mlozano® 
austintejas.com, amixelmike@ 
austin.rr..com 

KGBT -FM /McAllen- 
Brownsville- Harlingen 
PD: Hugo De La Cruz 

200 S. 10th St., Ste. 600 

McAllen, TX 78501 

Phone: 956-631-5499 
Fax: 956-994-9195 
E -mail: hdelacruz® 
hispanicbroadcasting. corn 

KINT -FM /EI Paso 
PD: Norma Ayala 

5426 N. Mesa St. 

El Paso, TX 79912 -5442 

Phone: 915-581-1126 
Fax: 915-585-4611 
E -mail: normayala@ 

yahoo.com 

KLEY -FM/San Antonio 
PD: Danny García 
7800 W.1-10 Hwy., Ste. 330 

San Antonio, TX 78230 
Phone: 210-340-1234 
Fax: 210-340-1775 
E -mail: dgarcia® 
sbssantonio.corn 

KLNO -FM /Dallas -Ft. 

Worth 
PD: Chayan Ortuño 

7700 John Carpenter Freeway 

Dallas, TX 75247 
Phone: 214-525-0442 
Fax: 214-631-1196 
E -mail: hortuno@ 
hispanicbroadcasting. corn 

KOYE- FM/Tyler- 

Longview, TX 

PD: Jessie Duron 

402 S. Ragsdale 

Jacksonville, TX 75766 

Phone: 903-939-1065 
Fax: 903-589-0677 
E-mail: jessied@ 

wallerbroadcasting. corn 

Continued on Page 96 
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Can You Hear It? 
Continued from Page 94 

KQFX -FM /Amarillo, TX 

PD: Israel Salazar 
3639 Wolf lin Ave. 

Amarillo, TX 79102 
Phone: 806-355-1044 
Fax: 806-352-6525 
E -mail: bsalazar@ 
amigobroadcasting.com 

KOLM -FM /Odessa- 
Midland, TX 

PD: Benjamin Velásquez 
1100 S. Grant 

Odessa, TX 79761 

Phone: 915-333-1227 
Fax: 915-333-3044 
E -mail: benjaminv @kq /m.com 

KOQA -AM /Austin 
PD: Kike Mejorado 
1707 N. Mays 

Round Rock, TX 78664 
Phone: 512-218-0111 
Fax: 512-218-0129 
E -mail: production@ 
kgjzaustin.com 

KROM -FM /San Antonio 
PD: Rogelio Leal 
1777 NE Loop 410, Ste. 400 
San Antonio, TX 78217 

Phone: 210- 829 -1075/210 -821- 
6548 
Fax: 210-804-7820 
E -mail: rleal@ 
hispanicbroadcasting. com 

KSAH -AM /San Antonio 
PD: Danny Garcia 

7800 W.1-10 Highway, Ste. 330 
San Antonio, TX 78230 -4768 
Phone: 210-340-1234 
Fax: 210-340-1775 
E -mail: dgarcia@ 
sbssantonio.com 

KTAM -AM /Bryan -College 

Station, TX 

PD: Carolina Benavides 
1240 E. Villa Maria Road 

Bryan, TX 77802 
Phone: 979-776-1240 
Fax: 979-776-6074 
E -mail: sweetc@ 
equicomradio.com 

WEZG -FM /Knoxville 
PD: Bianca Baker 
415 Middle Creek Road 

Sevierville, TN 37862 
Phone: 423 -485- 8987,x117 
Fax: 423 -485 -8946 

E -mail: bianca931 @bellsouth.net 

WHEW -AM /Nashville 
PD: Bianca Baker 

503 A Ligon Drive 

Nashville, TN 37204 
Phone: 615-254-9439 
Fax: 615 -244 -7847 

E -mail: biaaca931 @bellsouth.net 

WOCE-FM/Chattanooga, TN 

PD: Bianca Baker 
5312 Raingold Road 

Chattanooga, TN 37412 
Phone: 423-485-8994, x117 
Fax: 423-490-0449 
E -mail: bianca931 @bellsouth.net 

East North Central 

WLEY -FM /Chicago 
PD: Margarita Vázquez 

150 N. Michigan Ave. 

Chicago, IL 60601 

Phone: 312-621-5459 
Fax: 312-920-9515 
E -mail: nrvazquez@ 

sbschicago.com 

WOJO -FM /Chicago 
PD: Rafael Bautista 

625 N. Michigan Ave., Ste. 300 

Chicago, IL 60611 

Phone: 312-981-1800 
Fax: 312-981-1840 
E -mail: rbautista@ 
hispanicbroadcasting. corn 

South Atlantic 
WAFZ- AM /Ft. Myers - 

Naples -Marco Island 
PD: David Hernández 

2105 Immokalee Drive 
Immokalee, FL 34142 
Phone: 239-658-1490 
Fax: 239-658-6109 
E -mail: david @gladesmedia.com 

WAMA- AM/Tampa -St. 

Petersburg- Clearwater 
PD: Norberto Vallejo 

402 N. Reo St. 

2nd Floor, Ste. 218 

Tampa, FL 33609 
Phone: 813-289-1552 
Fax: 813- 289 -1554 

E -mail: mextiesta @aol.com 

WAZX -FM /Atlanta 
PD: Javier Macias 
2460 N. Atlanta Rd. 

Smyrna, GA 30080 
Phone: 770-436-6171 
Fax: 770-436-0100 
E -mail: aztecapromo@yahoo.com 

WDAB -AM /Greenville- 
Spartanburg, SC 

PD: Juan J. Castro 

830 Old Buncombe Road 

Travelers Rest SC 29690 
Phone: 864 -834 -2899 
Fax: 864-834-2997 
E -mail: juansabancuy @aol.com 

WETC- AM/Wake Forest, NC 

PD: Victor Sánchez 

5028 Upchurch Lane 

Wake Forest, NC 27587 

Phone: 919-261-8550 
Fax: 919- 261 -8662 

E -mail: lasupermexicana@ 

aol.com 

WKDL -AM/Washington 
PD: Rafael Grullón 

8121 Georgia Ave., 9th Floor 

Silver Spring, MD 20910 
Phone: 301-588-6200 
Fax: 301-588-6368 
E -mail: radioson @aol.corn 

WLCC- AM/Tampa -St. 

Petersburg- Clearwater 
PD: Rafael Grullón 
1915 N. Dale Mabry, Ste. 200 
Tampa, FL 33607 
Phone: 813-871-1819 
Fax: 813-871-1155 
E -mail: radioson @aol.com 

WNOW -AM /Charlotte- 
Gastonia -Rock Hill, NC -SC 

PD: Aleksis Ruiz 
4201 J Stuart Andrew Blvd. 

Charlotte, NC 28217 
Phone: 704 -517 -3496 
Fax: 704-665-9205 
E -mail: alex @wnow.com 

WWCL- AM /Ft. Myers - 
Naples -Marco Island 
PD: Joel Sánchez 

7573 NW 1st St. 

Lehigh Acres, FL 33972 
Phone: 239-337-1440 
Fax: 239-369-3386 
E -mail: abejorro ? @aol.com 

Bli The Numbers 
Here are some statistics 
about the Regional Mexican 

format from Arbitron's 
"Hispanic Radio Today 

2003" study. 

It is the favorite format 
among Hispanics, with a 

17.7% AQH share 12 +. 
Among 12+ listeners, the 

Regional Mexican format had 
a 3.1% AQH in spring '02, 
compared to Contemporary's 
2.5% and Tropical's 1.2 %. 

Among 18 -34 listeners, 
Regional Mexican had a 5.2% 
AQH in spring '02, 
compared to Contemporary's 
3.6% and Tropical's 1.5 %. 

Among 25 -54 listeners, 
Regional Mexican had a 3.3% 
AQH in spring '02, 
compared to Contemporary's 
2.9% and Tropical's 1.4 %. 

WWRF -AM/West Palm 
Beach -Boca Raton 
PD: Everardo Morales 
2326 S. Congress Ave., Ste. 2A 

West Palm Beach, FL 33406 
Phone: 561-721-9950 
Fax: 561-721-9973 
E -mail: everardo@ 
gladesmedia.com, everardo® 
radiofiesta.com 

La Favorita 
PD: Samuel Zamarrón 
5815 Westside Road 

Austell, GA 30106 
Phone: 770-944-0900 
Fax: 770-944-9794 
E -mail: sammy@ 
radiolafavorita.com 

Regional Mexican Impacts The U.S. 
Continued from Page 87 

WILLY CONTRERAS 
KZHR /TRI -CITIES, WA 

We'll be celebrating Sept. 16 at an event in Pasco, WA on Saturday, Sept. 13. The festival will start 

around 3pm, and it will be completely free to the public. There will also be free food and drinks for 

everyone, and some of the city's businesses will be present. Up- and -coming artist Aurora will be perform- 

ing, as well as local bands. 

MARGARITA VAZQUEZ 
WLEY/ CHICAGO 

We're the official radio station for the Fiestas Patrias Festival produced by the 

Firm. The event will be held Sept. 14 at Plaza Garibaldi. Among the artists perform- 

ing are Casimiro and Los Rehenes. There will be Mexican food and drinks. 

On the 15th, WLEY, along with Univision, will be covering El Grito ceremony 

produced by La Sociedad Cívica Mexicana. The Mexican consul will be present, 

and other political figures are invited. This will take place at Grant Park, and 

more than 15,000 people attend each year. 

In addition, WLEY DJ Carlos Rojas de Morelos will be covering El Grito live from Dolores, Guanajuato, 

Mexico, the city where Miguel Hidalgo y Costilla gave El Grito in 1810. 

JUAN JOSE CASTRO 
WDAB /GREENVILLE, SC 

La Poderosa 1580 AM is hosting its fifth Mexican (and Central American) Independence Day Festival 

on Sept. 14 at Travelers Rest Speedway. The celebration will run from 11 am to 11 pm. Artists scheduled to 

perform are Grupo Mandingo, Los Caminantes, Los Capos De México, Los Greeys, Banda Blanca, Grupo 

Algodón, Sonora Antillana, Caballo Dorado, Carlos Alberto "El Alazán De Huetamo," Yolanda Pérez "La 

Potranquita,' Carlos Jiménez, Dueto Frontera and Perlita Buendía, plus six local bands. 

We'll also have traditional Mexican dances, fireworks, and we'll crown the festival's queen. A represen- 

tative from the Mexican consulate will be here to give the traditional Grito de Independencia. 

VICTOR SANCHEZ 
WETC /RALEIGH 

We'll celebrate Mexican Independence with an event on Sunday, Sept. 14, at Raleigh's Municipal Fair- 

grounds. We're having all sorts of activities, like horse races, pony rides for the kids, fireworks and much 

more. There will also be a rodeo and live music, with performances by El Morro, Los Cariñosos Del Norte, 

Alberto Y Roberto, La Banda 007, Mariachi Los Galleros and, of course, the traditional Mexican dances. 

The Mexican consul will be here for the traditional Grito de Independencia. 
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Thinking of Changing your 
Radio Station format to Spanish? 

... .. r ï1471 Ail i+1 lr 
The Latin Entertainment Network is the leading syndicator 

of Hispanic radio programming worldwide. 

"EL Cucuy de la Tarde" 
America's #1 Hispanic Radio Show 

"Viva La Raza" is the fastest growing 
Mexican Top 40 Music format in the country 

"Oyeme!" is the future in Latin radio 
(Spanish CHR) 

Subscribe to the most comprehensive and up- to- the -minute coverage 

of radio business news...at a special VIP package rate! 

REtR's INDUSTRY VIP PACKAGE 
SAVE OVER 25 %! 

REIR'S INDUSTRY VIP PACKAGE IS $445oó 
(Regular rate $595.00) 

R&R: The Industry's Newspaper 

RftR Today: The Industry's Leading Daily Fax 

RftR's Today's News 

E -mail updates of breaking stories 

The RFtR Directory 

The most comprehensive resource guide available 

E-mail R &R at: FAX Credit Card Payments To: 

moreinfo @radioandrecords.com 310.203.8727 

U. S. Only 

Call R &R at 

310.788.1625 
Subscribe online: 

www.radioandrecords.com 
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98 c LATIN FORMATS 
® September 12, 2003 

CONTEMPORARY TOP 25 
WEEK ARTIST TITLE LABELS, 

TROPICAL TOP 25 
MF.TIST .- 

TOTAL 
POINTS 

1 CHAYANNE Un Siglo Sin Ti ( SonyDiscos) 165 1 CELIA CRUZ Rie Y Llora (Sony Discos) 186 

2 JUANES & NELLY FURTADO Fotografía (Universal) 121 2 INDIA Soy Mujer (Sony Discos) 108 

3 GLORIA ESTEFAN Hoy (Sony Discos) 101 3 VICTOR MANUELLE Poco Hombre (Sony Discos) 108 

4 OBIE BERMUDEZ Antes (EMILatin) 99 4 DANIEL RENE & JENNIFER PEÑA El Deseo De Ti (Univision) 97 

5 RICKY MARTIN Asignatura Pendiente ( SonyDiscos) 90 5 ELVIS MARTINEZ Así Te Amo (Premium) 88 

6 AREA 305 Vive La Vida ( Univision) 86 6 OBIE BERMUDEZ Antes (EMI Latin) 82 

7 ALEJANDRO SANZ No Es Lo Mismo (Warner 441.1 84 7 EDDIE DAVIS La Buena Vida (Silva Line) 82 

8 CRISTIAN No Hace Falta (BMG) 83 8 SON DE CALI Son De Cali ( Univision) 81 

9 ALEXANDRE PIRES Quitémonos La Ropa (BMG) 82 9 CHAYANNE Un Siglo Sin Ti (Sony Discos) 72 

10 RICARDO ARJONA Minutos (Sony Discos) 73 10 GLORIA ESTEFAN Hoy (Sony Discos) 66 

11 MARCO A. SOLIS Tu Amor 0 Tu Desprecio (Fonovisa) 70 11 KEVIN CEBALLO Tú Volverás (Universal) 64 

12 DAVID BISBAL Lloraré Las Penas (Universal) 69 12 GILBERTO S. ROSA Si Te Dijeron (Sony Discos) 62 

13 RICARDO MONTANER Qué Ganas (Warner ML.) 67 13 AREA 305 Vive La Vida ( Univision) 62 

14 LA OREJA DE VAN GOGH Puedes Contar Conmigo ( SonyDiscos) 63 14 OLGA TAÑON Cuando Tú No Estás (Warner M.L.) 58 

15 MANA Mariposa Traicionera (WarnerM.L.1 62 15 ALEJANDRO SANZ No Es Lo Mismo (Warner Mi.) 53 

16 RICKY MARTIN Tal Vez (SonyDiscosl 57 16 ORO SOLIDO Tu Mamá Y Tu Papá (24K) 52 

17 AXE BAHIA Beso En La Boca (Balboa) 47 17 JUNNY Bella Idiota (MP) 49 

18 FRANKIE J. Ya No Es Igual ( SonyDiscos) 45 18 HUEY DUNBAR Sin Poderte Hablar (Sony Discos) 47 

19 TEMERARIOS Te Regalo Mi Tristeza (Fonovisal 44 19 SOPHY Cuéntale A Ella (Premium) 47 

20 INSPECTOR Amargo Adios (Universal) 43 20 ANTHONY RIOS El Bolsillo Izquierdo (Premium) 45 

21 MILLIE CORRETJER Suéltalo (BMG) 42 21 FRANKIE J. Ya No Es Igual (Sony Discos) 44 

22 MOENIA En Qué Momento (BMG) 39 22 FRANKIE RUIZ Que Siga La Fiesta (Universal) 44 

23 ANGELES DE CHARLY Déjenme Si Estoy Llorando (Fonovisa) 38 23 JUANES & NELLY FURTADO Fotografía (Universal) 43 

24 SHALIM Se Me Olvidó Tu Nombre (Crescent Moon) 38 24 GILBERTO S. ROSA Un Amor Para La Historia (Sony Discos) 42 

25 A.5 Supervisor De Tus Sueños (Latin World) 35 25 EDDY HERRERA El Idiota (Sony Discos) 42 

Data is complied from the airplay week of August 31- September 6. 

and based on a point system. 

Datais complied from the airplay week of August 31- September 6. 

and based on a point system. 

O 2003 Radio & Records. © 2003 Radio & Records. 

Going For Adds Going For Adds 
OLGA TAÑON Cuando Tú No Estás (WarnerMt.) 

SORAYA Sólo Por Ti (EM /Latin) 
ALEX UBAGO Qué Pides Tú (Warner MI.) 

CABAS La Caderona (EMl Latin) 
FRANKIE NEGRON Hasta Due Te Enamores (Warner ML.1 

LA LEY Más Allá (Warner M.L.) 
GUILLERMO PLATA Contigo Y Sin Ti (Balboa) MIGUEL ANGEL Un Amor Casi Perfecto (Sony Discos) 

YAHIR Déjame (V/arnerM.L.) 
PUERTO RAICES Enamorados (Sony Discos) CHARLIE CRUZ Te Voy A Dar (Warner M.L.) 

BODEGA SONICA Ametralladora (Balboa) 
MYRIAM Sin Ti No Hay Nada (EMILatin) 
BACILOS Odio El Silencio (Warner Mi.) 

JARABE DE PALO Ying Yang (Warner M.L.) J 

GOOD INE ,nrcs 

E=r- i 
7.9w WIBB 

gp cv,rrir cod. sr,rio 

TH 

CUSTOM PRINTED T- SHIRTS in 10 DAYS or LESS! 

%;:trzorT 

Heavy 
or 50/50 

-printed 
- 

up to 3 Colors 

-No Setup Charges! 

-No Art Charges'. 

100% or 50/50 

-printed up to 3 Colors 

-No Setup Charges! 
-No Art Charges. 

$ 2.99 ea. 

eavY 
or 50150 

- 

-Printed uP to 4 Colors 

-No Setup Charges! 

-No Art Charges. 

(800) 34-EMKAY 
PHONS (6111 777-3175 

FAX (631) 77r-3168 
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LATIN FORMATS 99 
.J 

September 12, 2003 

REGIONAL MEXICAN TOP 25 
ARTIST ' 

1 BRONCO "EL GIGANTE DE AMERICA" Estoy A Punto (Fonovisa) 

2 INTOCABLE Eso Duele (EMlLatin) 

3 MONTEZ DE DURANGO Hoy Empieza Mi Tristeza (Disal 

4 JOAN SEBASTIAN Así Te Quiero (Ba /boa) 

5 CONJUNTO PRIMAVERA Actos De Un Tonto (Fonovisa) 

6 CONJUNTO PRIMAVERA Ave Cautiva (Fonovisal 

7 ADOLFO URIAS Amor Bésame (Fonovisa) 

8 TEMERARIOS Te Regalo Mi Tristeza (Fonovisa) 

9 TUCANES DE TIJUANA El Sinvergüenza (Universal) 

10 HURACANES DEL NORTE Nomás Por Tu Culpa ( Univision) 

11 PALOMO Te Metiste En Mi Cama (Disa) 

12 MARCO A. SOLIS Tu Amor 0 Tu Desprecio (Fonovisal 

13 COYOTE Y SU BANDA TIERRA SANTA El Rancho Grande (EMlLatin) 

14 ARROLLADORA BANDA EL LIMON En Los Puritos Huesos (Disal 

15 GERMAN LIZARRAGA La Pila De Agua (Disal 

16 LIMITE Soy Así (Universal) 

17 LA ORIGINAL BANDA EL LIMON Ya No Te Vayas (Universal) 

18 LIBERACION Cuánto Me Apuestas (Disal 

19 ADOLFO URIAS Serán Sus Ojos (Fonovisal 

20 TIGRES DEL NORTE Cáusame La Muerte (Fonovisal 

21 ORIGINALES DE SAN JUAN La Motosierra (EMlLatin) 

22 CONTROL Pequeña Y Frágil (EMlLatin) 

23 CUISILLOS Corazón (Balboa) 

24 ANGELES DE CHARLY Déjenme Si Estoy Llorando (Fonovisa) 

25 BANDA EL RECODO Acá Entre Nos (Fonovisal 

TOTAL 
PO NTS 

317 

278 

230 

181 

167 

155 

148 

135 

105 

102 

102 

96 

92 

91 

85 

81 

78 

73 

70 

65 

64 

59 

54 

53 

52 

Data is complied from the airplay week of August 31- September 6, 

and based on a point system. 

© 2003 Radio & Records. 

TEJANO TOP 25 
ARTIST - __ 

1 INTOCABLE Eso Duele (EMlLatin) 

2 DUELO Desde Hoy ( Univision) 

3 BIG CIRCO La Endiablada (EM /Latin) 

4 KUMBIA KINGS Insomnio (EMlLatin) 

5 FRIJOLES ROMANTICOS & BOBBY PULIDO Dónde Está Mi Raza (Universal) 

6 MARCOS OROZCO Rio Rebelde (Catalina) 

7 ELIDA REYNA Te Voy A Olvidar (Tejas) 

8 PALOMINOS Tócame (Fonovisal 

9 JIMMY GONZALEZ & GRUPO MAll Junto A Ti (Freddie) 

10 RUBEN RAMOS Quiero Una Cita (Revolution) 

11 JAY PEREZ No Me Dejes (SonyDiscos) 

12 IMAN Amor De Dos Caras ( Univision) 

13 LA CONTRA Ya Tengo Mi Vida ( Univision) 

14 CONTROL Me Quiero Casar (EMlLatin) 

15 FRANKIE J. Ya No Es Igual (Sony Discos) 

16 ALAllAN Cómo Olvidarte (Freddie) 

17 LIMITE Soy Así (Universal) 

18 SOLIDO Contando Los Segundos (Freddie) 

19 JAIME Y LOS CHAMACOS fIBOBBY PULIDO Conjunto No Morirá (Freddie) 

20 CHENTE BARRERA Ya No Ries Como Ayer (Ammo) 

21 DANIEL RENE & JENNIFER PEÑA El Deseo De Ti ( Univision) 

22 COSTUMBRE Cuánto Te Amo (Warner ML.1 

23 JIMMY GONZALEZ & GRUPO MAll Dame Un Minuto (Freddie) 

24 JIMMY GONZALEZ & GRUPO MAll Yo Te Voy A Amar (Freddie) 

25 ESTRUENDO Conquistar Tu Corazón ( Univision) 

Data is complied from the airplay week of August 31- September 6, 

and based on a point system. 

© 2003 Radio & Records. 

TOTAL 
POINTS 

231 

158 

140 

127 

87 

87 

86 

86 

81 

72 

67 

67 

67 

60 

57 

48 

48 

47 

42 

39 

38 

36 

34 

30 

30 

Going For Adds 
PEPE AGUILAR Yo La Amo / Univision) 

BANDA MACHOS Las Isabeles (Warner MC.) 
JOEL ELIZALDE De Punta A Punta (Univision) 
EL JILGUERO Nos Pertenecemos ( Univision) 

TIGRILLOS Sueltecito (Warner M.L.) 
CHUM VEGA Página Blanca ( Univision) 

GRACIELA BELTRAN Qué Difícil Es (Univision) 
PESADO Mátame (Warner M.L.) 

EL APOMENO Cada Quien lUnivisionl 
DEULO Desde Hoy (Univision) 
NADIA La Duda (Warner M.L.) 

DANIEL RENE & JENNIFER PENA El Deseo De Ti (Univision) 
AREA 305 Vive La Vida (Univision) 

COSTUMBRE Cuánto Te Amo (Warner M.L.) 
VARONIL Y Lloré ( Univision/ 

LA CONTRA Ya Tengo Mi Vida (Univision) 

Going For Adds 
SIGGNO Prefiero (Crown) 

EL COYOTE Y SU BANDA TIERRA SANTA El Rancho Grande /EMlLatin) 

FLACO JIMENEZ En El Cielo No Hay Cerveza (Seven Rivers) 

VARONIL Y Lloré ( Univision) 

LIDIA SAN MIGUEL Tal Vez (Seven Rivers) 

JESSE MARROQUIN Preciosa Y Bonita QM) 
ORIGINALES DE SAN JUAN La Motosierra (EM /Latin) 

LOS HURACANES DEL NORTE Nomás Por Tu Culpa (Univision) 

PAUL VIDAL & DYAMANTE Boom Boom Boom (Seven Rivers) 

PESADO Mátame (Warner M.L.) 

AKWID No Hay Manera (Univision) l 

Rock /Alternative 
TW ARTIST rIlle :.1Pe 

1 PLASTILINA MOSH Peligroso Pop (EM /Latin) 

2 MOLOTOV Here We Kum (Universal) 

3 CAFE TACUBA ED (MCA) 

4 PANTEON ROCOCO Tu Recuerdo Y Yo (BMG) 

5 LA LEY Más Allá (Warner ML.) 

6 FASE Tania (Universal) 

7 CIRCO La Sospecha (Universal) 

8 T.E.T.A.S. Tómala (Universal) 

9 MUNDO APARTE Jamás (Access Denied Productions) 

10 LA LEY Amate Y Sálvate (Warner ML.) 

11 LA MOSCA TSE TSE Muchachos, Esta Noche Me Emborracho (EMI Latin) 

12 YERBA BUENA Guajira (I Love U 2 Much) (Razor & Tie) 

13 FITO PAEZ Nuevo (Circo Beat) 

14 LA BARRANCA Denzura (MW) 

15 JUMBO Bajo Control (BMG) 

Songs ranked by total number of points. 18 Rock/Alternative reporters. 

Record Pool 
TW 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

ARTIST Tifle' ?^ 3: 

CELIA CRUZ Ríe Y Llora (Sony Discos) 

SONORA CARRUSELES La Comay (Fuentes) 

JOHNNY VENTURA Allá Se Quedó (MP) 

RICKY MARTIN Jaleo (Sony Discos) 

FRUKO Y SUS TESOS Gringo Rumbero Pachanguero (Fuentes) 

ORQUESTA GUAYACAN Vas A Llorar (MP) 

DON DINERO Ahí Parí (Universal) 

NICHE Salao (PPM) 

SON CALLEJERO No Sé (Cutting) 

OB1E BERMUDEZ Antes (EMI Latin) 

INDIA Soy Mujer (Sony Discos) 

AREA 305 Vive La Vida (Univision) 

TITO ROJAS Cuídala (MP) 

VICTOR MANUELLE Poco Hombre (Sony Discos) 

EL GRINGO DE LA BACHATA Cómo Duele (Mock & Roll) 

Songs ranked by total number of points. 21 Record Pool reporters. 
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MIDWEST 

lOO R R September 12, 2003 OPPORTUNITIESA 

NATIONAL 

http://onairjobtipsheet.com J 

EAST 

MORNING SHOW PRODUCER 

The Big Talker 1210 AM, Philadelphia 
is searching for an experienced pro- 
ducer for Philadelphia's hottest new 
morning talk show...The Michael 
Smerconish Show. Must have 3 -5 
years major market experience and 
strong knowledge of show produc- 
tion (digital experience preferred). 
Must be well read on current events, 
and have ability to motivate talent 
and book big national and local 
guests. Qualified applicants should 
mail resume and demo tape to: 

Grace Blazer Program Director 
WPHT -AM 10 Monument Road 

Bala Cynwyd, PA 19004 
No phone calls please. 

WPHT -AM is an Infinity 
Broadcasting radio station and an 

EEO. 

Prime Morning Drive Opening at 
Salem's 106.7 The Fish WZFS -FM 

Contemporary Christian Music Lovers! 
Chicago's leading Contemporary Christian 

Music station (Salem Communications) 
106.7 The Fish has a rare opening in our 

Chicago cluster for a Morning Drive Host. 
Interested candidates will demonstrate a 

passion for our CCM format, possess the 
talent for being natural, transparent and 

real on -air with a proven track record of 
building and holding an audience in a 

competitive environment. Morning show 
experience is desirable but not required! 
Additionally, leading candidates will have 

knowledge of radio automation systems, 
ability to engage listener's on- location and 
integrate with our rapidly expanding client 

base. 

You will use your passion for family -safe 

values in our mission while becoming a 

powerful voice for Chicago's Christian 
community! 

RUSH your resume and tapes/CD's for 
consideration to: 

106.7 The Fish WZFS -FM 
25 Northwest Point Boulevard 
Elk Grove Village, Illinois 600)7 

ATT: Kevin Robinson 
No calls please 

Salem Communications is an 

Equal Opportunity Employer 

MIDWEST 

Y -106 needs energetic PD. 
Contact John Foster at jfoster@ 
wcsiradio.com. EEO. (9/12) 

White River Broadcasting 
seeks ND. Contact John Foster 
at jfoster@wcsiradio.com. EEO. 
(9/12) 

Sales executive wanted for 
talk radio. Evansville, in 25% 
comm to start www.wgab.com. 
(9/12) 

WEST 

SPORTS PD 
Citadel /Salt Lake City Sports 
Combo, K -FAN and ESPN are 
engaged in a heated battle for 
sports dominance in this highly 
competitive market. We are the 
Flagship of the Utah Jazz, the 
state's only major league team. 
We are looking for an experi- 
enced Sports Program Director 
who can develop a fresh, winning 
strategy that will help us to capi- 
talize on our seven year heritage 
and our Jazz partnership. The 

ability to host a strong show is a 
plus. Send resume, tape and a 
"snapshot" of your sports 
programming strategy to: Eric 

Hauenstein, G.M., 434 Bearcat 
Drive, Salt Lake City, Utah 84115. 

Citadel is a M/F EOE employer. 

Portland, OR Active Rock KUFO seeks FT 

air talent/APD -MD apply to Numme 2040 

SW First, Portland, OR 97201. (9/12) 

Chief Execution Specialist 

US: Unique music marketing 

agency in Venice, CA. 

YOU: Top client "wrangler "and 

manager, fun events and pro- 

motions. Music experience 

mandatory, project management 

excellence, all office skills, biz 

acumen, flexible, some travel. 

sracddir @marketingfactory.com 

marketingfactoryinc. 

POSITIONS SOUGHT 

Mornings or Drive home, on west coast. 
Done all types of Rock. Contact Greg James 
at 780- 421 -0549 or email j. Krause @shaw.ca. 
(9/12) 

Bill Elliott Hot new format available. 3DSJ 
Request & Dedication Radio. Listen: 
www.3DSJ.com. BILL ELLIOTT: (813) 920- 
7102, billelliott@3DSJ.com. (9/12) 

Personality with Major, Medium Market, 
& National exp; Anchor, Artist 

Interviews, Production Director seeks simi- 
lar position; http: / /community.webtv.net/ 
dandavdd /DanOSeasonedPro; 615 -391- 
0275. (9/12) 

I may be just the man your looking for, great 
voice with personality and energy to match. 
Call Chris at 905 -878 -9825. (9/12) 

7 years Radio/fV traffic experience seeking 
manager position in sports, radio, television 
in NY /NJ. BG at 201 -656 -5202. (9/12) 

Thanksgiving week! Live reports from Ply- 
mouth, Ma, Land of the Pilgrims! For info 
GROVER750 @AOL.COM. (9/12) 

Classic country AT. Cool edit experience. 
Program director aspirations. Music direc- 
tor experience. Owns music. Contact: Dave 
Lee martin @abcs.com. (9/12) 

Weekends /NY Suburbs LI, Jersey, 
Upstate. CHR/Hot AC /ALT. Brian Hunter 718- 
236 -7505 or djbrianhunter @aol.com.(9 /12) 

Female pro w/ TONS Of On air exp needs 
gig near San Diego. Oldies, CHR, Classic 
Rock , Even News!! Call ASAR Amie (760) 
744-4771. (9/12) 

Experienced Pro. On- Air / OM / Webmaster 
with right attitude looking for stable radio 
position. Paul (630)365 -3792. Aircheck: 
http: / /members.aol.com /RadioAircheck. 
Email: MrRockAndRoll @aol.com. (9/12) 

Major Market Advice Talker Seeking 
Opportunity Helping Listeners with Prob- 
lems! Credentials & Experience Guarantees 
Success! leroy.dackerman ®verizon.net. 
(9/12) 

REtR Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 8 1/2' X 11' company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

llinares ®radioandrecords.comAddress all 20 -word ads to 

R &R Free Opportunities. 10100 Santa Monica Blvd., Third 

Floor. Los Angeles. CA 90067. 

REM Opportunities 
Advertising 
lx 2x 

$175 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for lx, $50 for 2x). In addition, all ads appear on R &R's 
website. (wvne radioandrecords. corn). 

Blind Box: add $50 

The R &R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50/inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by ad- 

vance payment. Ads are accepted by fax: (310 -203- 
8727) or mail. Visa, MC, AmEx or Discover card ac- 

cepted. Include card number, name as it appears on 

credit card, expiration date and phone number. Blind 
box responses are sent to advertisers every Friday by 

first-class mail. 

Deadline 
To appear in the following week's issue. your ad must 

be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R &R Opportunities, 
10100 Santa Monica Blvd., Third Floor, Los Angeles, 

CA 90067. 

RADIO Et RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R &R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R &R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R &R reserves all rights in material accepted for publication. All letters addressed to R &R or its 

Editors will be assumed intended for publication reproduction and may therefore be used fortis purpose. Letters may be editeo 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content cf 

the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

*Radio & Records, Inc. 2003. 

POSTMASTER: Send address changes to R &R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067. 

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES. CA 90067 WEBSITE: www.radioandrecords.com 

CIRCULATION: 

hone 

310- 788 -1625 

Fax 

310-203-8727 

E -mail 

more info® radioandrecords.com 

hone Fax 

310- 203 -8727 

E -mail 

Ilinares@radioandrecords.corn OPPORTUNITIES /MARKETPLACE: 310- 788 -1622 

NEWS DESK: 310- 788 -1699 310- 203 -9763 newsroom @radioandrecords.com EDITORIAL, OTHER DEPTS: 310 -553 -4330 310- 203 -9763 mailroom @radioandrecords.coin 

R&R ONLINE SERVICES: 310 -788-1635 310-553-4056 kmccabe@radioandrecords.com WASHINGTON, DC BUREAU: 301 -951 -9050 301- 951 -9051 rrdc@radioandrecords.com 

ADVERTISING /SALES: 310 -553 -4330 310-203-8450 hmowry@radioandrecords.com NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton e radioandrecords.ccm 

www.americanradiohistory.com

www.americanradiohistory.com


FEATURES 

'!o o , 5 ® _ A i 

"THE FIGHTING TEMPTATIONS" 
Interviews with Cuba Gooding Jr., 

Beyonce Knowles 

www.radiolinkshoilywood.com 
C »nlacl Lod Lerner at (310)457 -5358 

(310 457- 9869(Fax) ratlrolnks r aol. corn (e -mail) 

MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy. Semi -Gloss Paper 

* REQUEST FREE 
CATALOG AND SAMPLES! 

PICTi'KI;S 

BAN - 8x10's 
500 - S90.00 

1000 - S120.00 

5x7- JOCK CARDS 
E3 &W 1000 - S100.00 
Color 2000 - S408.00 

A. PRICES INCLUDE 

TYPESETTING & FREIGHT 

* FAST PROCESSING 

* OTHER SIZES AVAILABLE 

PRICES cTiO 
cH.NGE WITHOUT MOTO[ 

Seno 8x10 phulo. UrccWM.O. V8AIC.IrKlrutYmns , 
,G] E Fbndp Berne! Dopl R Spnn96nld, MO 85803 

TOLL FREE: 1-888-526-5336 
www.abcpictures.com 

VO/CEOVER SERVICES 

Marty Moran 
Voice- Imaging 

Great Rates- Fast Turnaround 
Demo CD 

(860) 563 -1555 

www.martymoran.com 

I 

MARKETPLACE 
ADVERTISING 

Payable in advance. Oreer must be typewritten and accompanied 

by payment. Visa'MC /FMEx/Discover accepted. One inch mini- 

mum, additional space ap 

to six inches available in in- 

crements of one- inctl. 
Rates for R &R market- 
place (per inch): 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

Marketplace 
(310)788 -1622 
Fax: (310) 203 -8727 
e -mail: Ilinares @radioandrecords.com 

$95.00 
90.00 
85.00 
75.00 
70.00 

MARKETPLACE September 12, 2003 R&R 101 

VOICEOVER SERVICES 

"A truly brilliant idea" 
"Groundbreaking" 

"It works" 
Any Station. 
Any Market. 
Any Budget. 

www.PromoVoice.com 

Where talent meets technology 

www.mltc 

VOICEOVER SERVICES 

THE VOICE HEARD ABOVE TI IL REST 

DEMO: 
www.samoneil.com 

Versatile Vocals. 

True Sammyisms. 

1-877-4-YOURVO 
(877ß96-8786) 

sPs 

Dunsworth 
radio image voice 

bobdunsworth.com 
ÇI 

Cralg.com CNR IMAGING THAT SMOKES! 
Calli 

901.881.4878 

NEW 'AMONG VOICES 
www.ThatVojceGuy.com Download 
www.JonShults.com all 3 DEMOS 

www.MattRawlings . com NOW! 

DAVE PACKER 
V O I L F O V f. R S 

Imaging Illul bríug out your station's personality! 

our sound on .our butlgeI. 

www.davepacker.com 609- 290 -3333 

alto the vcz. 

www.CarterDavis.com 901.681.0650 
rough! 

Find Songs About Almast Anything! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 

1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ( *on U.S. orders) 
Discounted price: $5 I.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1622 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

www.radioandrecords.com 

JOE CIPRIANO 
P R O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 

Mike Carta 
VO IMAGING FOR ALL FORMATS 

865 -691 -8989 
www.supersweepers.com 

Mark McKay Media 
MALE & FEMALE VOICES AVAILABLE 

ALL FORMATS & MARKET SIZES 

CLUSTER & GROUP RATES 

PHONE DEMO: 913-345-2381 
FAX 345 -2351 
WEB DEMO: mckaymedia.net 

AFFORDABLE! 

www.americanradiohistory.com

www.americanradiohistory.com


102 JJTHEBACKPAGES, 
® National Airplay Overview: September 12, 2003 

CHR/POP 
LW P,V 

1 1 BLACK EYED PEAS Where Is The Love? (A &M /lnterscopel 

2 Q NELLY fIP. DIDDY & MURPHY LEE Shake Ya... (BadBoy /Universal) 

4 © CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 

3 4 BEYONCE' fIJAY -Z Crazy In Love (Columbia) 

6 JUSTIN TIMBERLAKE Senorita (Jive) 

5 CHINGY Right Thurr (DTP /Capitol) 

9 JASON MRAZ The Remedy II Won't Worry) (Elektra /EEG) 

7 8 MICHELLE BRANCH Are You Happy Now? (Maverick/WarnerBros.) 

8 9 MATCHBOX TWENTY Unwell (At /antic) 

14 MYA My Love Is Like...Whoa (A &M /lnterscope) 

15 SANTANA fIALEX BAND Why Don't You & I (Arista) 

19 ATARIS The Boys Of Summer (Columbia) 

11 13 GOOD CHARLOTTE Girls & Boys (Daylight /Epic) 

10 14 KELLY CLARKSON Miss Independent (RCA) 

17 MAROON 5 Harder To Breathe (Octone/J) 

24 . 3 DOORS DOWN Here Without You (Republic /Universal) 

22 50 CENT P.I.M.P. (Shady /A ftermath/lnterscopel 

13 18 EVANESCENCE Bring Me To life (Windup) 

23 J FABOLOUS fITAMIA Into You (Desert Storm /Elektra /EEG) 

16 20 ASHANTI Rock Wit U (Awww Baby) (MurderInCJID MG) 
18 21 LIL' KIM f150 CENT Magic Stick (OueenBee /Atlantic) 

21 22 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

12 23 THALIA fIFAT JOE I Want You (EM /Latin /Virgin) 

20 24 LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universab 

25 SIMPLE PLAN Addicted (Laval 

33 BEYONCE' fISEAN PAUL Baby Boy (Co /umbial 

27 KELLY CLARKSON Low (RCA) 

28 STACIE ORRICO (There's Gotta Bel More To Life (Forefront /Virgin) 

32 JENNIFER LOPEZ Baby I Love LI (Epic) 

30 I TRAPT Headstrong (Warner Bros.) 

#1 MOST ADDED 
BLACK EYED PEAS Shut Up (A &M /lnterscopel 

#1 MOST INCREASED PLAYS 
BEYONCE' FÌSEAN PAUL Baby Boy (Columbia) 

TOP 5 NEW & ACTIVE 
FEFE DOBSON Take Me Away (island/ /LJMG) 

SIMPLE PLAN Perfect (Laval 

OUTKAST Hey Ya! (Arista) 

BT Simply Being Loved (Somnambulist) (Nett werk) 

MANDY MOORE Have A Little Faith In Me (Epic) 

CHR/POP begins on Page 28. 

AC 
LW TW 

1 1 UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 

2 2 CELINE DION Have You Ever Been In Love (Epic) 

4 LUTHER VANDROSS Dance With My Father (J/ 

3 MATCHBOX TWENTY Unwell (Atlantic) 

6 SHANIA TWAIN Forever And For Always (Mercury / /CJMG) 

5 6 DANIEL BEDINGFIELD If You're Not The One (/sfandi1DJMG) 

7 7 EAGLES Hole In The World (ERG) 

8 8 COUNTING CROWS Big Yellow Taxi (Gellen /lnterscopel 

9 9 SANTANA 1/MICHELLE BRANCH The Game Of love (Arista) 

10 PHIL COLLINS Can't Stop Loving You (At /antic) 

11 11 NORAH JONES Don't Know Why (Blue Note /Virgin) 

13 3 MERCYME I Can Only Imagine ( /NO /Curb) 

12 13 CHRISTINAAGUILERA Beautiful (RCA) 

15 

8 
TRAIN Calling All Angels (Columbia) 

18 SIMPLY RED Sunrise (simplyred.coml 

14 16 CLAY AIKEN This Is The Night (RCA) 

17 17 LEANN RIMES We Can (Asylum /Curb) 

16 18 FLEETWOOD MAC Say You Will (Reprise) 

19 19 JIM BRICKMAN Peace (Where The Heart Is) (AAL) 

20 20 DARYL HALL Cab Driver (Rhythm & Groove/Liquid dl 

21 21 AMY GRANT Simple Things (Ward /Curb /A &M /lnterscopel 

23 GLORIA ESTEFAN Wrapped (Epic) 

22 KENNY LOGGINS With This Ring (All The Best) 

24 - K. CARLSON f16. MARDONES I Know You By Heart (Kataphonicl 

26 MICHAEL BUBLE How Can You Mend A Broken... (143 /Reprise) 

25 . STEVEN CURTIS CHAPMAN How Do I Love Her (Sparrow) 

- MICHAEL BOLTON When I fall In Love (Passion Group) 

29 PAUL CARRACK Happy To See You Again (SLGI 

' ANNIE LENNOX Wonderful (J) 

28 r SEAL Waiting For You (Warner Bros.) 

H I iviU . a QED 
PHIL COLLINS Look Through My Eyes (Walt DisneyHollywcòd 

#1 MOST INCREASED PLAYS 
SIMPLY RED Sunrise s'mplyred.cem) 

TOP NEW & ACTIVE 
PHIL COLLINS Look Through My Eves Walt Disney /Hollywood 

LAURA TURNER Seul Deep 'Curb! 

BURKE RONEY Let It All Come Down rR World, 

AC begins on Page 53. 

CHR/RHYTHMIC 
LW TW 

4 O NELLY fIP. DIDDY & MURPHY LEE Shake Ya... (Bad Boy / Universal 

2 © LIL' JON & THE EASTSIDE BOYZ Get Low (TVTI 

1 3 CHINGY Right Thurr (DTP /Capitol) 

3 4 50 CENT P.I.M.P. (Shady /Aftermath /lnterscopel 

6 BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

5 PHARRELL fIJAYZ Frontin' (Star Trak/Arista) 

9 BOW WOW Let's Get Dawn (Columbia) 

10 BABY BASH Suga Suga (Universal) 

8 9 FABOLOUS fITAMIA Into You (Desert Storm /Elektra /EEG) 

7 10 GINUWINE In Those Jeans (Epic) 

11 11 LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universal) 

12 12 MYA My Love Is Like...Whoa (A &M /lnterscopel 

14 

8 
YOUNG GUNZ Can't Stop, Won't Stop (Del Jam / IDJMG) 

15 YOUNGBLODDZ fILIL' JON Damn! (Arista) 

13 15 BEYONCE' fIJAYZ Crazy In Love (Columbia) 

17 16 BLACK EYED PEAS Where Is The Love? (A &Mllnterscope) 

18 17 LIL' KIM 1150 CENT Magic Stick (OueenBee /At /antic) 

16 18 R. KELLY Thoia Thoing (Jive) 

22 ' BUBBA SPARXXX Deliverance (Beatclub //nterscope) 

27 I CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) 

20 CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 

23 DMX Where The Hood At? (Rolf Ryders/IDJMG) 

21 23 BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista) 

19 24 ASHANTI Rock Wit U lAwww Baby) (Murderinc. /IDJMG) 

28 OBIE TRICE Got Some Teeth (Shady /A ftermathllnterscopel 

31 LUDACRIS fISHAWNNA Stand Up (Del Jam South/IDJMG) 

30 50 CENT If I Can't (Shady /Aftermath /nterscope) 

29 ASHANTI Rain On Me (Murderinc. /IOJMG) 

24 29 JS Ice Cream (DreamWorks) 

26 30 SEAN PAUL Like Glue (VP /At /antic) 

#1 MOST ADDED 
DAVID BANNER Cadillac On 22's (Universal) 

#1 MOST INCREASED PLAYS 
BEYONCE' FISEAN PAUL Baby Boy (Columbia) 

TOP 5 NEW & ACTIVE 
PING YANG TWINS Naggin' ?VP 

TECH N9NE imma Tell (Independent) 

HI.0 FIDJ DUIK Let Me Know (Independent) 

ELEPHANT MAN Pon De River (VP) 

TOO SHORT FILL' JON Shake That Monkey (Short/Jive) 

CHR/RHYTHMIC begins on Page 35. 

HOT AC 
LW TW 

1 1 TRAIN Calling All Angels (Columbia) 

2 2 MATCHBOX TWENTY Unwell (Atlantic) 

3 0 SANTANA fIALEX BAND Why Don't You & I (Arista) 

4 4 MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 

5 5 JASON MRAZ The Remedy II Won't Worry) (Elektra /EEGI 

6 6 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

8 LIVE Heaven (Radioactive /Geffen) 

9 JOSH KELLEY Amazing (Hollywood) 

7 9 EVANESCENCE Bring Me To Life (Wind-up! 

11 LIZ PHAIR Why Can't I? (Capitol) 

10 1i 3 DOORS DOWN When I'm Gone (Republic /Universal) 

13 JOHN MAYER Bigger Than My Body (Aware /Columbia) 

12 DIDO White Flag (Arista) 

17 MATCHBOX TWENTY Bright Lights (Atlantic) 

14 COUNTING CROWS Big Yellow Taxi (Gellen/Interscopel 

16 16 KELLY CLARKSON Miss Independent (RCA) 

19 3 DOORS DOWN Here Without You (Republic /Universal) 

20 SALIVA Rest In Pieces (island /IDJMG) 

18 ' ATARIS The Boys Of Summer (Columbia) 

21 i DUSTER Amsterdam (Gonna Write You A Letter) (Palm /Re2nse) 

22 WILSHIRE Special (Columbia) 

24 VERTICAL HORIZON I'm Still Here (RCA) 

23 23 SUGAR RAY Is She Really Going Out With Him? (Atlantic; 

25 

- 
FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 

26 MERCYME I Can Only Imagine (/NO /Curb) 

28 STAIND So Far Away (Flip /Elektra /EEGI 

27 27 O.A.R. Hey Girl (Laval 

30 STING Send Your Love (A &M /lnterscopel 

29 ' GAVIN DEGRAW Follow Through (J) 

31 I BEYONCE' fIJAYZ Crazy In Love /Columbia) 

#1 MOST ADDED 
BARENAKED LADIES Another Postcard (Chimps) ( Reprse) 

#1 MOST INCREASED PLAYS 
BARENAKED LADIES Another Postcard (Chimps) (Reprise/ 

TOP 5 NEW & ACTIVE 
BANGLES Something That You Said (Koch) 

THIRD EYE BLIND Crystal Baller /Elektra/EEGI 

NICKELBACK Someday (Roadrunner/IDJMG) 

JEWEL Stand (Atlantic) 

MARIA I Give, You Take (DreamWorks) 

AC begins on Page 53. 

URBAN 
LW TW 

2 0 NELLY fIP. DIDDY & MURPHY LEE Shake Ya... (BadBoylUniversall 

1 2 PHARRELL fIJAYZ Frontin' (Star Trak/Arista) 

6 0 YOUNGBLOODZ fILIL' JON Damn! (Arista) 

3 4 FABOLOUS fITAMIA Into You (Desert Storm /Elektra /EEGI 

4 0 LIL' JON & THE EASTSIDE BOYZ Get Low (TIlT) 

5 6 CHINGY Right Thum (DTP /Capital) 

10 O BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

8 O R. KELLY Thoia Thoing (Jive) 

7 rn9 50 CENT P.I.M.P. (Shady /Aftermath /lnterscopel 

11 

W 
YOUNG GUNZ Can't Stop, Won't Stop (Del Jam /IDJMG) 

13 BOW WOW Let's Get Down (Columbia) 

14 12 AALIYAH fITANK Come Over (B /ackGround /Universal/ 

9 13 GINUWINE In Those Jeans (Epic) 

12 14 MONICA So Gone (J) 

19 ASHANTI Rain On Me (MurderInc. /IDJMG) 

20 MARQUES HOUSTON fIJOE BUDDEN & PIEDPIPER Clubhin' (T.U.G.) 

22 MARY J. BLIGE Doh! (Geffen) 

24 JAGGED EDGE Walked Outta Heaven (Columbia) 

18 ' ERYKAH BADU Danger...Block On Lock (Motown /Universal/ 

15 20 SEAN PAUL Like Glue (VP /Atlantic) 

16 21 BEYONCE' fIJAYZ Crazy In Love (Columbia) 

17 22 TYRESE Signs Of Love Makin' (J) 

26 T.I. 24's (Grand Hustle /At /antic) 

46 ' LUDACRIS fISHAWNNA Stand Up (Del Jam South /IDJMG) 

23 25 MYA My Love Is Like...Whoa (A &M /lnterscopel 

30 AVANT Read Your Mind (Geffen) 

25 27 LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universal) 

47 ED MONICA Knock Knock (J) 

21 29 112 fISUPERCAT Na, Na, Na, Na (Del Soul / IDJMG) 

39 0 R. KELLY Step In The Name Of Love (Jive) 

#1 MOST ADDED 
GINUWINE Love You More (Epic) 

#1 MOST INCREASED PLAYS 
LUDACRIS F!SHAWNNA Stand Up (Del JamSouth/IOJMG) 

TOP 5 NEW & ACTIVE 
FLOETRY Getting Late (DreamWorks) 

ELEPHANT MAN Pon De River (VP) 

JAHEIM Backtight (DivineMill/WarnerBros.) 

OBIE TRICE Got Some Teeth (Shady /Aftermath /lnterscope) 

LIL' MO ist Time (Elektra/EEGI 

URBAN begins on Page 40. 

ROCK 
LW TW 

1 O STAIND So Far Away (Flip /Elektra /EEG) 

2 NICKELBACK Someday (Roadrunner/IDJMG) 

3 AUDIOSLAVE Show Me How To Live (Jnterscope /Epic) 

5 4 AUDIOSLAVE Like A Stone (Jnterscope /Epic) 

6 0 LINKIN PARK Faint (Warner Bros.) 

4 6 TRAPT Headstrong (Warner Bros.) 

7 BLACK LABEL SOCIETY Stillborn (Spitfire) 

9 FUEL Falls On Me (Epic) 

8 SHINEOOWN Fly From The Inside (Atlantic) 

10 ' GODSMACK Serenity (Republic /Universal) 

12 A PERFECT CIRCLE Weak And Powerless (Virgin) 

17 3 DOORS DOWN Here Without You (Republic /Universal) 

13 13 F00 FIGHTERS Times Like These (Roswell /RCA) 

15 Q WHITE STRIPES Seven Nation Army (Third Man /V2) 

11 15 JANE'S ADDICTION Just Because (Capitol) 

16 DISTURBED Liberate (Reprise) 

20 TRAPT Still Frame (Warner Bros.) 

19 ; SMILE EMPTY SOUL Bottom Of A Bottle (Laval 

23 ' METALLICA Frantic (E /ektra/EEGI 

22 ' KORN Did My Time (Immortal /Epic) 

18 21 OUEENSRYCHE Open (Sanctuary/SRG) 

26 ® SEETHER Gasoline (Windup) 

25 23 LIMP BIZKIT Eat You Alive (Flip /Jnterscope/ 

24 24 FOO FIGHTERS Low (Roswell /RCA) 

21 25 VELVET REVOLVER Set Me Free (Decca /immortal) 

28 

' 

JIBE Yesterday's Gone (226) 

JET Are You Gonna Be My Girl (Elektra /EEG) 

27 28 IRON MAIDEN Wildest Dreams (Columbia) 

SEVENDUST Enemy (TVTI 

COLD Suffocate (Fl/p/Geffen/Io(erscopel 

:1 MOST ADDED 
AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

#1 MOST INCREASED PLAYS 
3 DOORS DOWN Here Without You iRepublidUniversall 

TOP 5 NEW & ACTIVE 
ILL NINO How Can I Live (Roadrunnen7DMG) 

EVANESCENCE Going Under (Wind -up) 

ZZ TOP Piece (RCA) 

POWERMAN 5000 Action (DreamWorks) 

THREE DAYS GRACE d Hatel Everything About You (Jive) 

ROCK begins on Papi 64. 
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THE BACK PAGESNR03 
National Airplay Overview: September 12, 2003 

URBAN AC 

2 Q LUTHER VANDROSS Dance With My Father (JI 

3 © HEATHER HEADLEY (Wish (Wasn't /RCAI 

1 3 KEM Love Calls (Motown /Universal) 

4 4 TAMIA Officially Missing You (E /ektra /EEG) 

9 © JAVIER Crazy (Capitol) 

7 o R. KELLY Step In The Name Of Love (Jive) 

5 7 JAHEIM Put That Woman first (Divine Mill/Warner Bros.) 

6 8 ARETHA FRANKLIN Only Thing Missing Is You (Arista) 

8 RUBEN STUDDARD Superstar (J) 

12 OWELE Find A Way (Virgin) 

11 FLOETRY Say Yes (Dream Works) 

10 12 KINDRED Far Away (Epic) 

18 RHIAN BENSON Say How I Feel (DKG) 

13 SMOKIE NORFUL I Need You Now (EMI Gospel) 

25 GERALD LEVERT U Got That Love (E /ektra /EEG) 

17 ' ISLEY BROTHERS fIRON ISLEY Busted ( DreamWorks) 

16 17 CALVIN RICHARDSON Keep On Pushin' (Hollywood, 

14 18 R. KELLY I'll Never Leave (Jive) 

23 

8 
MONICA So Gone (J) 

22 FLOURY Getting late (Dream Works) 

19 21 TYRESE Signs Of Love Makin (J) 

20 22 JEFFREY OSBORNE Rest Of Our Lives (JayOr /Koch) 

24 

8 
ANTHONY HAMILTON Cumin' From Where I'm From (So So De//A osta) 

26 VIVIAN GREEN What Is Love? (Columbia) 

21 25 SYLEENA JOHNSON Faithful To You (Jive) 

30 JAHEIM Backtight (Divine Mill/Warner Bros.) 

27 ANN NESBY Make Me Better (UTR Music Group) 

29 BEYONCE' IIJAY-1 Crazy In Love (Columbia) 

28 29 ASHANTI Rock Wit U (Awww Baby) (Murderinc. /IDJMG) 

- MANHATTANS Turn Out The Stars (Love-Lee) 

#1 MOST ADDED 
WILL DOWNING A Million Ways (GRP /VMG) 

#1 MOST INCREASED PLAYS 
GERALD LEVERT U Got That Love (Elektra /EEG) 

TOP 5 NEW & ACTIVE 
IMPROMP 2 Mocha Soul /Big3) 

J. SOMMERS FIR. PATTERSON What Am I Gonna Do (GeminUHigher Octave) 

MARY J. BLIGE Ooh! (Gellen) 

GOAPELE Even Closer (Skyb/ar) 

VICKIE WINANS Shook (Verity /Jive) 

URBAN begins on Page 40. 

ACTIVE ROCK 
LW Tw 

1 LINKIN PARK Faint (Warner Bros.) 

2 STAIND Su Far Away (flip /Elektra /EES) 

3 3 AUDIOSL AVE Show Me How To Live (lnterscope/Epic) 

8 

4 NICKELBACK Someday (Roadrunner /IDJMG) 

5 DISTURBED Liberate /Reprise/ 

6 SHINEOOWN Fly Freni The Inside (Atlantic/ 

7 A PERFECT CIRCLE Weak And Powerless (WO) ) 
GODSMACN Serenity (Republic /Universal) 

9 SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

10 1U KORN Did My Time (Immortal /Epic) 

11 11 CHEVELLE Send The Pain Below (Epic) 

12 TRAPT Headstrong (Warner Bros.) 

13 TRAPT Still Frame (Warner Bros.) 

16 WHITE STRIPES Seven Nation Army (ThhdMan /V21 

14 LIMP BIZKIT Eat You Alive (flip /lnterscope) 

15 ' MUDVAYNE World So Cold (Epic) 

17 17 COLD Stupid Girl /Flip /Geffen /lnterscope) 

19 AUDIOSLAVE Like A Stone (late/nape/Epic/ 

18 ' FUEL Fails On Me (Epic) 

21 ( METALLICA Frantic (flektra /EEG) 

24 SEVENDUST Enemy (TVT) 

27 SEETHER Gasoline (Windup) 

25 COLD Suffocate (flip /Gellen /Lmerscope) 

20 24 JANE'S ADDICTION Just Because (Capitol) 

26 MOTOGRATER Down (NoName/EEG) 

28 SLOTH Snmeday (Hollywood) 

29 THREE DAYS GRACE II Hater Everything About You (Jive) 

23 28 ADEMA Unstable (Arista) 

32 

8 
3 DOORS DOWN Here Without You (Republic /Universal) 

31 ILL NINO How Can I Live (Roadrunner/LDJMG) 

#1 MOST ADDED 
STATIC X The Only (Warner Bros.) 

#1 MOST INCREASED PLAYS 
CHEVELLE Closure (Epic/ 

TOP 5 NEW & ACTIVE 
LACUNA COIL Heavens A Lie (Century Media( 

MARILYN MANSON This Is The New S ' (Nothing /lnterscope) 

ENDO Simple Lies (DVB/Columbia) 

SPINESHANK Smothered (Road 'runner /IDJMG) 

SWITCHFODT Meant To Live (RedlnklColumbia.) 

ROCK begins on Page 64. 

COUNTRY 
LW TW 

I 1 A. JACKSON AND J. BUFFETT Its Five O'Clock Somewhere (Arista) 

3 0 OIERKS BENTLEY What Was I Thinkin'? (Capitol) 

2 3 KENNY CHESNEY No Shoes, No Shirt, No... (BNA) 

4 TIM MCGRAW Real Good Man (Curb) 

5 BUDDY JEWELL Help Pour Out The Rain (Laceÿ s Song) (Columbia) 

7 MARTINA MCBRIDE This One's For The Girls /RCA) 

8 KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 

10 GARY ALLAN Tough Little Boys (MCA) 

9 CLAY WALKER A Few Questions (RCA) 

12 RASCAL FLATTS I Melt (Lyric Street) 

15 TOBY KEITH I Love This Bar ( DreamWorks) 

13 PAT GREEN Wave On Wave (Republic /Universal South) 

11 13 TRACE ADKINS Then They On (Capitol) 

17 14 BILLY CURRINGTON Walk A Little Straighter (Mercury) 

16 15 PATTY LOVELESS Lovin' All Night (Epic) 

19 16 GEORGE STRAIT Cowboys Like Us (MCA) 

18 17 CHRIS CAGLE Chicks Dig lt (Capitol) 

20 18 RACHEL PROCTOR Days Like This (BNAI 

23 19 MONTGOMERY GENTRY Hell Yeah (Columbia) 

22 20 RUSHLOW I Can't Be Your Friend (Lyric Street) 

26 21 REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 

24 22 RODNEY ATKINS Honesty (Write Me A List) (Curb) 

21 23 EMERSON DRIVE Only God (Could Stop Me...) ( DreamWorks) 

25 0 SHERRIE AUSTIN Streets Of Heaven (C4 /BBR) 

14 25 JOE NICHOLS She Only Smokes When She Drinks (Universal South) 

29 ' LONESTAR Walking In Memphis (BNAI 

27 BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 

30 JO DEE MESSINA I Wish (Curb) 

32 ' TRACY BYRD Drinkin Bone (RCA) 

28 ( DARRYL WORLEY Tennessee River Run (Dream Works) 

#1 MOST ADDED 
TRACE ADKINS Hot Mama (Capitoli 

#1 MOST INCREASED PLAYS 
TOBY KEITH I Love This Bar ( DreamWorks) 

TOP 5 NEW & ACTIVE 
AMY GALLEY I Think You're Beautiful (Curb) 

SUSAN ASHTON She Is (Capitol/ 

WARREN BROTHERS Sell A Lot Of Beer (BHA) 

BRAD WOLF Strictly Business (Warner Bros.) 

WYNONNA Heaven Help Me (Asylum/Curb) 

COUNTRY begins on Page 45. 

ALTERNATIVE 
LW TW 

1 1 LINKIN PARK Faint (Warner Bros.) 

2 © STAIND So Far Away (flip /flektra /EEG) 

5 A PERFECT CIRCLE Weak And Powerless (Virgin) 

6 AUDIOSLAVE Show Me How To Live (lnterscope /Epic) 

3 5 311 Creatures For A While) (Volcano) 

4 6 ATARIS The Boys Of Summer (Columbia) 

8 O NICKELBACK Someday (Roadrunner /IDJMG) 

9 o EVANESCENCE Going Under (Windup) 

7 9 SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

11 10 WHITE STRIPES Seven Nation Army (Third Man /V2) 

10 11 CHEVELLE Send The Pain Below (Epic) 

12 12 TRAPT Headstrong (Warner Bros.) 

16 ® DASHBOARD CONFESSIONAL Hands Down (Vagrant) 

13 14 EVE 6 Think Twice (RCA) 

14 15 RANCID Fall Back Down (Hellcat /Warner Bros.) 

21 FUEL Falls On Me (Epic) 

23 GODSMACK Serenity (Republic /Universal] 

20 AFI The Leaving Song Part II (Dream Works) 

24 WHITE STRIPES The Hardest Button To Button (Third Man /V2) 

17 20 AUDIOSLAVE Like A Stone (/nterscape /Epic) 

22 LIMP BIZKIT Eat You Alive (Flip /lnterscope/ 

25 TRAPT Still Frame (Warner Bros.) 

15 23 JANE'S ADDICTION Just Because (Capitol) 

18 24 KORN Did My Time (Immortal /Epic) 

26 ® THREE DAYS GRACE (I Hater Everything About You (Jive) 

19 26 FOO FIGHTERS Law (Roswell /RCA) 

27 27 DISTURBED Liberate (Reprise) 

28 28 THRICE All That's Left (island /IDJMG) 

29 

' 

BILLY TALENT Try Honesty (At /antic) 

30 t SWITCHFOOTMeantToLive (RedInk/Columbia) 

#1 MOST ADDED 
STROKES 12:51 (RCA) 

#1 MOST INCREASED PLAYS 
STROKES 12:51 (RCA) 

TOP 5 NEW & ACTIVE 
ILL NINO How Can I Live (RoadrunnerlID MG) 

MUDVAYNE World So Cold (Epic) 

CHEVELLE Closure (Epic) 

KILL HANNAH Kennedy /At /antic) 

SLOTH Someday (Hollywood) 

ALTERNATIVE begins on Page 69. 

SMOOTH JAll 
LW 1W 

1 1 DAVID SANBORN Comm n' Home Baby (GRP /VMG) 

2 2 BRIAN CULBERTSON Say What? (Warner Bros.) 

3 PAUL JACKSON, JR. It's A Shame (Blue Note) 

4 RICHARD ELLIOT Corner Pocket (GRP /VMS) 

8 KENNY G. Malibu Dreams (Arista) 

6 URBAN KNIGHTS Gat To Give It Up (Ueda) 
5 7 M. MCDONALD I Heard It Through The Grapevine (Motown /Universal) 

9 0 CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 

7 9 CHIELI MINUCCI Kickin' It Hard (Shanachiel 

11 10 LUTHER VANDROSS Dance With My Father (J) 

13 Q PRAFUL Sigh (Rendezvous /N-Coded) 

10 12 JEFF LORBER Gigabyte /Narada) 

14 

8 
MIND( ABAIR Flirt (GRP'VMGI 

16 DAVE KOZ Honey -Dipped (Capitol) 

15 15 PAUL TAYLOR On The Move (Peak) 

12 16 DARYL HALL Cab Driver (Rhythm &Groove /Liquid 8) 

17 RICK BRAUN Green Tomatoes (Warner Bros.) 

18 18 ACOUSTIC ALCHEMY No Messin' (Higher Octave) 

21 ' JAllMASTERS Puerto Bonus (Trippin 'N' Rhythm) 

22 t CHUCK LOEB eBop (Shanachiel 

23 SIMPLY RED Sunrise (simplyred.com) 

24 JIMMY SOMMERS Take My Heart... (Gemini /Higher Octave) 

27 JEFF GOLUB Boom Boom (GRP /VMS) 

26 RONNY JORDAN At Last IN-Coded) 

28 STEVE OLIVER Positive Energy (Native Language) 

25 26 FATTBURGER Sizzlin' (Shanachie) 

BLAKE AARON She's So Fine (lnnervision) 

29 : MICHAEL LINGTON Off The Hook (3 Keys Music) 

30 ' GREGG KARUKAS Riverside Drive (N-Coded) 

- 30 BRIAN HUGHES Along The Way 01440 Music Group) 

#1 MOST ADDED 
DARYL HALL She's Gone (Rhythm & Groove /Liquid 8) 

#1 MOST INCREASED PLAYS 
DAVE KOZ Honey -Dipped ( Captol) 

TOP 5 NEW & ACTIVE 
CHRIS BOTTI Indian Summer (Columbia) 

CHRIS STANDRING I Ain't Mad Atcha (Mesa Entertainment/Blue Moon) 

HIROSHIMA Revelation (Heads Up International) 

PAMELA WILLIAMS Afterglow (Shanachiel 

MARC ANTOINE Funky Picante (Rendezvous) 

Smooth Jazz begins on Page 61. 

TRIPLE A 
LW 

1 

4 

3 

5 

6 

9 

7 

8 

11 

12 

10 

14 

22 

13 

15 

16 

18 

23 

17 

20 

21 

19 

29 

30 

24 

28 

27 

Ty/ 

8 

8 

9 

10 

12 

13 

15 

16 

17 

8 
20 

21 

23 

24 

8 
27 

29 

30 

GUSTER Amsterdam (Gonna Write You A Letter) (Palm /Reprise( 

JACK JOHNSON Wasting Time (Jack Johnson Music /Universal) 

PETE PORN Crystal Village (Columbia) 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 

EASTMOUNTAINSOUTH You Dance (DreamWorks) 

BEN HARPER Diamonds On The Inside (Virgin) 

STING Send Your Love (A &M /lnterscope) 

DAVE MATTHEWS Gravedigger (RCA) 

NICKEL CREEK Smoothie Song (Sugar Hill) 

JASON MRAZ You And I Both (flektra /fEGL 

WALLFLOWERS Closer To You (lnterscope) 

TRAIN Calling All Angels (Columbia) 

COLDPLAY Clocks (Capitol) 

JONNY LANG Red Light (A &M /lnterscope) 

ANNIE LENNOX Pavement Cracks (J) 

DIDO White Flag (Arista) 

LOS LONELY BOYS Heaven (Or) 

HOWIE DAY Perfect Time Of Day (Epic/ 

COLOPLAY God Put A Smile Upon Your Face (Capitol) 

BLUES TRAVELER Let Her & Let Go (Sanctuary/SW) 

GRANDAODY Now It's On (V2) 

TRAIN When I Look To The Sky (Columbia) 

JAYHAWKS Tailspin (American /Lost Highway /IDJMG) 

FLEETWOOD MAC Say You Will (Reprise) 

SANTANA IIALEX BAND Why Don't You & I (Arista) 

F00 FIGHTERS Times Like These (Roswell /RCA) 

O.A.R. Hey Girl (Lava) 

LUCINDA WILLIAMS Real Live Bleeding Fingers... (Lost Highway) 

WARREN ZEVON Knockin' On Heaven's Door (Artemis) 

DAVID GRAY Caroline (ATO /RCA) 

#1 MOST ADDED 
BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

#1 MOST INCREASED PLAYS 
BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

TOP 5 NEW & ACTIVE 
LIVE Heaven (Radioactive/Geffen) 

STEELY DAN Things I Miss The Most (Reprise) 

RADIOHEA0 Go To Sleep (Capitol) 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

WIDESPREAD PANIC Fishing (Widespread/S176) 

TRIPLE A begins on Page 74. 
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red Jacobs is one of iadiós living legends. 
After early career experiences in research, he 

gravitated to the prcgramming side of radio. 
Then, 20 years ago tnis month, he made the 
decision to leave the station side 
permanently and found what has become 
one of the most successful radio 
consuttancies, Jacots Media. 

Jacobs Media works with many of the 
leading broadcast companies in America. It 

specializes in stations that program all 

genres of Rock and Alternative. 
Getting into the business: "I came in 

from the research side. I was always fascinated by the idea 
of programming being married to asking the audience what 
they wanted and creating radio that way. At the time I got 

the research bug Frank Magid was the only company doing 
research like we know it today. I moved pretty quickly 
through that organization and eventually got hired by 

ABC. I worked there for a number of years in research and 
programming capacities. Then I started Jacobs Media, so I 

haven't had to send out a resume in a long time." 

The founding of Jacobs Media: "I reached that 
career fork in the road that a lot of program directors come 
to while I was at WRIF /Detroit. While I did well there, it 
dawned on me that programming was not the way I wanted 
to spend my entire career. The cnly other option was to 
become a GM, and I knew that was not a good choice for 

me. The research and consulting thing was very 
reminiscent of the lifestyle pace I had with Magid. In many 
ways it really wasn't all that great a leap. The hardest part 
was getting over that barrier of finding out if you really 
have what it takes to be an entrepreneur. After having 
worked for big companies for a number of years, the next 
thing you know you're all alone in your dining room, 
trying to figure out whether tt.is is really a business." 

Realizing it was a business: "I was lucky. Ed 

Christian, who's now the CEO of Saga, got to me not long 

after I resigned from WRIF. I did a lot of work with Saga in 
the interim period, and between Ed and my father, who 
was a Lifelong entrepreneur, they both pushed me along 
into this. Ed threw enough business at me the first year 
that I had a financial foundat.on. It wasn't until Classic 

Rock took off for me, though, that it became clear this 
really was a viable business." 

Creating the Classic Rock format: "Classic Rock was 

both a blessing and a curse. I_ was great to be associated 
with something like that, alt sough it actually took several 
years before the industry recognized that it was not just 
another two -year format. It was also a bit of a stereotype 
too. One of my early clients was XTRA -FM (91X) /San Diego, 

and I really fell in love with :he Alternative format. That's 
where I met Max Tolkoff. 91X in those days was a marriage 
of Rick Carroll's invention ard Max's creativity with some 
of my basic radio sense. I really came to enjoy the format. 
The Edge was born out of that experience. 

"When consolidation came to pass, we were well 

positioned as a company - as a result of having expertise 

By Erica Farber 

FRED JACOBS 
President, Jacobs Media 

104 + R&R September 12, 2003 

in Classic Rock, Alternative and, ultimately, Active Rock - to work with clusters of stations. Today we work for 

two and sometimes three Rock stations in the same 

market under common ownership." 

Goals of the company: "To help our stations maximize 

ratings and research. One of our primary missions, 
especially as the business has become so fixated on profit 

and ROI, is to make sure operators and owners don't take 
their eye off the programming ball and make sure that they 
realize that it is still an important product. There's been so 

much emphasis on sales - and understandably so - but 
you still have to pay attention to the programming side. 

When I first got into consulting I heard all those terrible 
things about consultants, all the jokes. I want to try to 

change the image of consultants in a lot of people's minds. I 

want them to see that we really do provide a valuable 
service and that we are partners with the stations we work 

with." 
Biggest challenge: "Everyone who has joined us has 

brought a different set of skills to the table. The thing 
that's interesting and challenging is incorporating those 
skills into what we do. Tim Davis came in, and the 
company turned in much more of an Internet direction. 
When my brother Paul came in, we added the whole sates 
aspect to what we do. Ralph Cipolla is our newest 
employee. Between his programming experience and the 
time he spent working for RCS, he brings an analytical 
angle to the company that it really hadn't had before. It's 
interesting to incorporate new people and watch what the 
company can do. It's been the people we've brought in 
who have allowed us to move in different directions. 

"Sometimes the biggest challenge is to keep things 
entertaining for us inside the company and to remain 
excited by what's going on out there. The other part is 

helping our stations look beyond the day -to -day rigors 
they go through. I have a tremendous amount of respect 
for what people on the station side go through. It's more 
difficult for them to look outside of their own markets. A 

big part of what we do is to be their early warning system 
and make them aware of new things going on and to 
synthesize all the things we see in terms of research and 
the great ideas we come across." 

On celebrating 20 years in consulting: "I still don't 
believe it's happened. I'm almost stunned by it, more than 
anything. It's gone by so quickly. I almost feel that I have 
to put on the brakes for a short period of time to reflect 
on what's happened. I've worked with some tremendous 
people and had an opportunity to do things that so many 
people in the industry don't get to do. I'm nothing but 
thankful for all the people we've worked with and all the 
people who have helped out, especially in the early years. 
You just never know who's going to support a new 
business. I'm especially appreciative of the people who 

had faith in the beginning years." 
State of the industry: "It's hard not to think that it's 

at a crossroads right now. It's still a great business. During 

a bizarre event like the power outage - and, Living in 
Detroit, I experienced it firsthand - once again you see 
radio stepping up and providing a valuable service. 

"I have a great deal of concern about outside factors 
beginning to impact the way people entertain themselves. 
My immediate concern is that everyone is so focused on 
quarterly results that it's difficult to understand that 
there are larger cultural forces at work here that will have 
an impact on our business. I'm concerned where new 
listenership is going to come from, given how involved 
pre -teens and teens are with new media. Radio has done a 

nice job of meeting the challenges presented by television 
and many other entertainment options, but the next 10 

years are going to be more challenging than any time 
we've been through before." 

Response to the idea that radio's become over - 
researched: "Perhaps what may have happened is that 
some stations have allowed research to become so 

important that they've stopped thinking creatively. 
There's no substitute for research. It is the radar 

programmers need in order to navigate through the 
competitive storms. To me, it's never research's fault; it's 

the way the research is implemented and, in some cases, 

the overreliance on research when it comes to crafting a 

station. 
"You can't research things that don't exist. ICs still 

about taking risks and creativity and people really thinking 
in terms of what is compelling and entertaining. All 

research does is confirm those decisions or send you off in a 

different direction. I don't think it's research that's stifling 

the business as much as it is fear of taking that big risk." 
Something about his company that might surprise 

our readers: "Flow messy the office is? No one ever visits. 

In everyone's mind it's many different things. We're really 
very agile. New things happen at any time. Sometimes 

they're planned way in advance, other times something will 

come up on a Monday, and by Wednesday or Thursday it's 

out. That really is the way the company operates. We're 

really loose when it comes to what direction we want to 

take the company in next. Obviously, there's the core 
business, but within that there's a lot of agility to be able 

to move in different directions." 
Most influential individual: "My dad. He always 

owned his own businesses and spoke about how being an 
entrepreneur was the way to go. The other part was, in 
spite of having his own businesses, he wasn't always doing 
what he wanted. He pushed the importance of finding a 

career path that you really enjoy." 
Career highlight: "Clearly, the Classic Rock format has 

to be first and foremost for me. It's exciting to have 
invented a format that's not only lasted as long as it has, 

but that has actually gotten stronger. It was fortuitous that 
the demographics of Classic Rock fell right in to the 25 -54 

crescendo of the advertising business. The early years of 

Classic Rock also coincided with the development of the CD. 

In a not -so- coincidental way, that played a role in all of it, 
too, with so many rockers out there wanting to replace 
their record collections with clean CDs." 

Career disappointment: "I miss New York City. I only 
lived there for a year when I worked for ABC. Just as I was 

beginning to get into the rhythm of living in Manhattan, I 

came back to program WRIF. I realize I'm never going to go 

back there as a resident. It's a lifestyle disappointment. I 

would have liked to have stayed there a few more years." 
Favorite radio format: "I enjoy listening to NPR, any 

form of Rock, Alternative, and I still get excited hearing a 

great Classic Rock station." 
Favorite television show: "Besides sports, The 

Sopranos and Boomtown." 
Favorite song: "The theme from Local Hero by Dire 

Straits." 
Favorite artist: "Anything that Donald Fagen, Mark 

Knopfler or Bruce Springsteen does." 
Favorite book: "Lonesome Dove." 

Favorite movie: "Blade Runner and Local Hero." 

Favorite restaurant 'The Lark in West Bloomfield, MI." 

Beverage of choice: "I have a Starbucks card. It's 
almost a joke among my clients. Before the day begins, we 
have to find a Starbucks. I get the same thing every day: a 

grande coffee." 
Hobbies: "I'm a major sports fan, and I love to hike. I 

work out a pretty fair amount. And, believe it or not, 
traveling. Even in my off time I love getting on an 
airplane and going somewhere." 

E -mail address: fredjacobs@jacobsmedia.com." 
Advice for broadcasters: "Not so much advice, but 

maybe a reminder: Don't forget it's still show business. 
There's no question that we have to be focused on 
performance, but we also can't lose sight of the fact that 
we are in the entertainment business. That's the unique 
thing we do. Sometimes, especially in the last few years, 
when it's become so much more difficult and challenging, 
it's easy to forget that it really is show biz. That's why we 

all got into it in the first place. We really do provide a 

wonderful form of entertainment that everyone relies on 
at one time or another." 
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Wednesday, October 1 

E uper Session 

John Walsh 
America's Most Warted 
ABC Radio Networks 

Soonsored by dVí'.it!irjí 
1t:cr> t ,t. 

Tiursday, October 2 

FCC Breakfast 

Commissioner 

Kathleen Abernathy 

Moderator 

Bruce Reese 
Bonneville Corporation 

Sponsored by A9Mtyresm. 

Thursday, October 2 

Keynote Address 

Rush Limbaugh 
Premiere Radio Networks 

Sponsored by 
RODIO 

Thursday, October 2 

Group Executive Session 

Moderator 

Sean Hannity 
ABC Radio Networks 

Group Executives Including: 

n 
N riti 
ill 

John Hogan 
Clear Channel Radio 

Joel Hollander 
Infinity Broadcasting 

David Kennedy 
Susquehanna Radio Co- oration 

Ginny Morris 
Hubbard Radio 

Mary Quass 
NewRadio Group, LLC 

Sponsored by: //1OEREp 

October /1-3 / 2003 
Pennsylvania Convention Center, Philadelphia 

MARCONI 

AWARDS 

Thursday, October 2 
NAB Marconi Radic Awards 

Reception, Dinner & Show 

Master of Ceremcnies 
Steve Harvey 
Comedian & Host 

KKBT -FM, Los Angeles 
Syndicated by Radic One 

Sponsored by: 

Friday, 0_tober 3 

Congress oval Breakfast 

Moderator 
Carl Gardner 
Radio Jourral Broadcas: Group 

Sponsored by 
RBC 

Rei 
Ca : itai 
Me -kets 

Friday, October 3 

Radio Luncheon 

NAB National Racio 
Award Recipient 

Erica Farber 
Radio & Records 

Sponsored by: 
ur.me 
°`FSdIP 

THE NAB 

140W 
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`la can'E Lmo&ine 5o many monkeys in the daik1 mail 

All of Ehem comma anonymafiky 50 they leave no Erail 

I never thouokt I'd have an atimver from overseas 

But someone i5 sendin9 me StaEionary fLNed with 

chimpanzees Some chumps Ln swim'uiL5, some chimps 

are Swin9in9 from a vine Same chimps in :jackEooLS, 

Some chumps Eha. wish they could be mine. SEm%ky and 

Hutch chimps, q chimp who's 5LEEin9 on the can A pair 

of Dutch chimps who send Ultra love kw Amsterdam. 

Another poSE.card with chimpanzees And every one i5 

add'eSSed Lo me. If I had Lo quess, I'd soy the ma,keu,- 

5ender Eholts .E'S 
u 
cxeaL He's send,no me, maybe She's 

5endin9 me dust Eo see me get irate I'm bsin9 sleep - 

and it's ocnna be keepino me up all ni3hE I thought it woS 

fv,wy, b k now I've oat money on a monkey fi9hE. 

Some chimps .r, I-ard haLs, chumps a- r.:orkin9 on a chain Dc 9 

Fcnxd bi Rr,.. Aot 

\rt. ,Nottn7° 
limed by Mu,e 5Fi,x Mmm9une>E Tercy Mc&:0, ad Pee TreMiaj - Neei.th Hororut 

kid AC: t m 

Some chimps who love cats, ;amino 

rubber in a Mu5EAn9 ,A birthday-,.1.511in2 chimp, a chimp in black 

kke a oath A 9oin' fiShLn chimp, a British chimp in the bath. 

Another posEcard with chimpanzees AM every one is addressed Lo 

me. Somehaa they followed me even Lama I packed and moved my 

home No matter whaE, Ebel.) come and Ehey come Ehey won't. kart me 

able AroEhe1 matey in Ehe mail could make me lose mt.) mind But 

look aE me Shuffling tkouh the stack unL I I f,nalky fund Some 

chimps in svdtrnsuLL.s Some chimps Ln fackbooiS Some chimps in hard 

hob Some chimps who love cats I've gaE some Shaved chimps; east's 

chimps devoid of any hair I've got. depraved chimps dressed up in 

women s underwear. Another postcard wuEh chimpanzees AM every one i5 

addressed Lo me. Every one is every one is every one i5 o0e55ed Lo me. 

Another postcard with chimpanzees AM every one u5 addressed Lo me. 

rncludin9: 
1.04l.J/n/ew YorK u7Mx/Cf,c;.Ce90 KFOC/San Fi^anCc:3Co K,I.LC/54n FY'anct;mo 

KDMX /bdlcs uJ1.5MX/25o3t0n uJ,B05/,iSo.Sf.on u1X2/baÑ,on 
u1b/D/beÚ^o[.t Korl./5e4ttle KMxo/FiioenCA KTCt/Mtnnegpo[i.45 
KFM,5/5an bt;eyo uJUJMX / tia6;more KYKY/St ,L.ouc;3 UN2d/5t ,L.out;3 

14J55g_/raisttp4 KALC/bcnwa^ K,5CO/Denver- KrA/K/Forttand 
uhMVx/Glewland 
KaM,5/5alt L.aKe City 

uJ4AL/ Mevdand 

and ma,we more/ 
KE12/54n Jo3e KEAh/5dlt Lake Cetl 

barenakedladie5.com reprLSerecord5.com 
%2003 Rept.se R.eoes. tdra r:e Gap, An ACA T warne copay. 
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