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NOW IS THE TIME FOR EDI

Faster agency payments, fewer missing
invoices, less paperwork, a more efficient
sales department, elimination of errors,
reduced costs — they add up to a compelling
argument for radio to embrace electronic
invoicing. This week's Management/
Marketing/Sales section focuses on the
benefits of El and features the RAB's Mary
Bennett. Also: Several RAB ED1 Task Force
members discuss El.
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Emmis Turns In Stellar Q2

Profits handily beat the street; radio revenue rises

By Joe Howard
R&R Washington Bureau
ihoward@radfoandrecords.com

While some radio compa-
nies and industry analysts re-
cently began lowering their
financial forecasts, Emmis
Communications gave media
investors reason to smile Tues-
day by reporting earnings that
were well ahead of Wall Street
forecasts.

The company’s fiscal Q2
2004 quarterly earnings per
share reached 14 cents, a nickel
ahead of First Call estimates, as
net income rebounded from a
$6.8 million loss last year to a
profit of $7.5 million. Radio rev-
enue on an as-reported basis
improved 16%, to $81.2 million;
on a pro forma basis, radio rev-
enue improved 10%, to $83.6

EMMIS » See Page 23
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Cagle New WFOX/Atlanta PD |

Cox Radio has hired Lee |
Cagle to head up program-
ming at Urban WFOX {97.1
Jamz)/Atlanta, effective Oct.
13. Cagle replaces Janet G.,
who held the PD position
briefly before resigning ear-
lier this summer due to a
family illness.

Cox/Atlanta VP Tony
Kidd says of the new hire,
“We look forward to Lee’s
commitment to the wonderful new
product and taking it to higher lev-
els.”

Cagle was most recently Director/

s Programming for American l
|| General Media CHR/Rhy-
thmics KPAT/Santa Maria, |
CA and KWWV/San Luis |
Obispo, CA. He has also
been PD for KXHT (Hot
107.1)/Memphis, MD at
KQKS/Denver and Asst.
& MD/Promotions Director at

WEZB/New Orleans.

“f am extremely excited
to be a part of the team at
Cox Radio and to be back home in
the South,” Cagle said. “I also look
forward to programming a station
as unique as 97.1 Jamz.”

KZON/Phoenix Ups Mannion

Infinity ~ Alternative i
KZON (The Zone)/Phoe-
nix has promoted Asst.
PD/MD Kevin Mannion
to PD. He takes over from
Infinity /Phoenix Program-
ming Asst. John Clay, who
has been overseeing KZON,
Country KMLE and Oldies
KOOL in Phoenix since the
departure of Infinity VP/
Oldies and Phoenix programmer
Tim Maranville for KFRC-AM &
FM/San Francisco.

Mannion got his start in radio as
an intern at KYOT/Phoenix in
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Mannion

| December 1994. He joined
The Zone in April 1995 as a
part-timer/sports reporter
and assumed Asst. MD du-
ties shortly thereafter. In
1998 he was promoted to
MD and took on Asst. PD
responsibilities in late 1999.
“I'm excited to be pre-
sented with this opportunity
and look forward to great |
things from KZON,” Mannion told
R&R. “Tim Maranville left me witha |
fantastic staff and an awesome station.
It's a great situation to be stepping into, |
and I'm excited about the challenge.”

Hansen Joins KDKA/Pittsburgh

Twenty-five-year broadcast vet-
eran Steve Hansen has been
named Director/News & Pro-
gramming at legendary News/
Talker KDKA/Pittsburgh, effective
Oct. 6. He replaces I’J. Kumanchik,
who stepped down earlier this
year to return to his previous po-
sition as Asst. PD and Exec. Pro-
ducer of the station.

Hansen is well known to Steel
City radio listeners: He has served
as morning co-host at the city’s
Oldies WWSW, Rock WDVE and
Classic Rock WMYG (now WRRK)
over the past two decades.
Hansen's resume also includes an
on-air stint at KFRC/San Fran-
cisco.

Most recently he was a member
of Woods and Hansen Associates,
a corporate writing and presenta-
tion firm. For the past several
months Hansen has been doing |
on-air fili-in work at KDKA and |
performing some off-air duties for |
the station.

“We talked to a lot of very quali-
fied people about this opening,” In- |
finity /Pittsburgh VP/Program-
ming Keith Clark told R&R. “It was |
a long and grueling search to find
a person who had the right combi- |
nation of market knowledge and
understanding of the history and
idiosyncrasies of KDKA, along with

HBANSEN -See Page 20

Douglas Hops To KFRG As OM

Former Clear Channel/Salt
Lake City OM Lee Douglas has
been appointed OM for Infinity
Country KFRG/Riverside, as well
as simulcast partners KVFG/Victor
Valley, CA and KXFG/Temecula,
CA. He succeeds Ray Massie, who
was recently named PD of new
Country outlet KZBR/San Fran-
cisco.

Infinity Sr. VP/Market Manager
Tom Hoyt told R&R, “We are abso-
lutely delighted to have someone of
Lee's experience and maturity join
us. His personality fits very well

with our team, and his multiformat
knowledge is invaluable.”

Douglas spent four years with |
Clear Channel/Salt Lake City and
was OM for the dluster when he left
abouta year ago. Prior to that he spent
four years as PD of WCKG/Chicago.

"I am really happy — or should I
say 'hoppy’ — to be with this entire
crew who have been doing a greatjob |
here for so long,” Douglas told R&R.
“1 look forward to working with the
K-Frog family in what really is a won-
derful family atmosphere created by |
Tom and his team.”

October 3, 2003 R&R @ 3

yet to be named.

WYCA Flips To Urban AC

After a weekend of stunting, Crawford Broadcasting on Tuesday
flipped Gospel WYCA/Chicago to Urban AC as “Soul 106-3, The | |
Best Mix of R&B.” Crawford /Chicago GM Taft Harris had told the
Chicago-Sun Times that the station would be called “The Groove,”
but that name is trademarked in the market.

Working on the launch were Jay Alan, PD of Urban clustermate
WPWX (Power 92), and consultant Tony Gray. A PD and staff have

The new Soul 106-3 is targeting Clear Channel’s crosstown WVAZ
(V103) and Smooth Jazz WNUA. During its first hour, Soul 106-3 | |
played songs by format mainstays Luther Vandross, Bobby | |
Caldwell, Al Green, LTD, Anita Baker and others. |
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McCarthy told R&R, “There

FORMAT
McCarthy Moves To KMLE PD SECTIONS
WQIK & WROO/Jack- == | mightonly be twosituations |

sonville PD Jay McCarthy P' \\. I’dg?onsider leaving Jack- :::/S;Talk/Sports g;
is leaving Clear Channel af- sonville for, and Infinity’s CHR/H:‘)’dhmic a1
ter four years to become PD | o 1| KMLE/Phoenix is one of

| of Infinity’s Country KMLE/ et B them. Clear Channel has | | UrPan Q
Phoenix. KMLE has been been great to me for over | Cocnitny %0
overseen by Infinity / Phoenix four years and I love the Aduit Contemporary 58
Programming Asst. John beach, but this opportunity | | Smeoth Jazz 54
Clay since Infinity VP/Old- isjust impossible to pass up. | | BOCk 66
ies Tim Maranville, who I look forward to great | | Alternative 72
also programmed coowned ~ MECarthY  ihings iy the future with | | Triple A 7
KOOL and KZON/Phoenix, was ~ [VP/Market Manager] Paul Talbot, l Americana a1
named PD of Infinity’s KFRC-AM  Jeff and the entire ‘Camel’ crew.” Christian 82
& FM/San Francisco in early Sep- McCarthy has only been in Jack- | | Latin Formats ar
tember. Maranville had been in  sonville since early May. He trans- 1 e —
charge of KMLE’s programming  ferred there from the PD posts at | | = The Back Pages 94 _ |
since November 2002, when KMLE  Clear Channel's WWYZ/Hartford | ST
PD Jeff Garrison transferred to the  and WPKX/Springfield, MA. He |

| OM post at KILT/Houston. |

MCcCARTHY - See Page 23 |

Kidd Heads To

Schock, Richards Swap PD Posts

XTRA-FM (91X)/San Diego PD
Bryan Schock and KGB/San Diego
PD Jim Richards have traded pro-
gramming responsibilities. Schock
will program talk-heavy Classic
Rocker KGB, while Richards, who
continues as Regional VP/Pro-
gramming for Clear Channel, will
program Alternative 91X, which the
company operates via a program-
ming, marketing and sales agree-
ment with XTRA Comunicaciones.

“It's deja vu all over again,” said
Schock, who started his radio career
as a 91X ovemight jock in 1982 and
moved to KGB in 1985, first han-

E Baltimore As
| PD Of WSMJ

After a year and a half as PD of
Clear Channel CHR/Pop WKST/
Pittsburgh, Jason Kidd transfers to
the PD post at the [ =
company’s new
Smooth Jazz WSMJ/
Baltimore. Kidd
will be the first
PD of the station,

- | which flipped from

Schock Richards | Classic Rock WXFB

dling ovemights and then nights. “l | only four weeks
have been interested in program- | ago. Kidd

Prior to his stint
at WKST Kidd programmed
WWHT/Syracuse, but he began his
radio career in Baltimore as Music

ming KGB for many years and was |

SAN DIEGO - See Page 23

Kalodner To Sanctuary SVP/A&R

Knowles sells mgmt. firm, will head urban division

Former Columbia Records Sr.
VP/A&R John Kalodner has been
tapped for similar duties at Sanctu-
ary Records Group. The Sanctuary
Group also announced that it is ac-
quiring Mathew Knowles’ Music
World Entertainment management
firm for $7 million in cash and $3
million in Sanctuary stock, with
Knowles becoming President of
Sanctuary’s new urban division.

Regarding Kalodner’s appoint-
ment, Sanctuary Group CEO Merck
Mercuriadis said, “John and | have

Coordinator/night host at WXYV
and as an intern in 1989 at then-
WBSB (B104) — now the station
he’ll be overseeing.

“Jason serves up just the kind of
worked together for close to 20 | energy we need to win huge with
years, and he is arguably the great- | WSMJ,” VP/Market Manager Jim
est rock A&R man of our time. His | Dolan said. “He gets the vibe of the
expertise and deep relationships | format, and he’s been a winner ev-
with artists, producers, writers and | ery place that he’s been. The new
managers will make him an incred- | Kidd in town is someone you'll
ible resource for all of our artists | want to keep your eye on.”
and managers across the entire Kidd told R&R, “I've always
Sanctuary Group of companies.” l been a huge fan of the music they use

Kalodner said, “It's a pleasure to | behind the Local Forecast’ segment on
work with my longtime friend Merck | the Weather Channel, so this is a
Mercuriadis and join a company | dream come true for me. But,
| seriously, to be given the opportunity

SANCTUARY - See Page 23 KIDD - See Page 20
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RADIO BUSINESS _

Karmazin: Radio
Still A Strong Business

Viacom, Salem reduce quarterly estimates

. here’s nothing fundamentally wrong with radio,” Viacom
President/COO Mel Karmazin told attendees at the Goldman
Sachs Communacopia XII conference in New York on Tues-
day. “The radio business is a free-cash-flow machine.”

Karmazin acknowledged that ra-
dio’s ad-revenue growth has been
lagging the overall advertising mar-
ketbut said radio should benefit from
the lack of available advertising slots
on over-the-air TV and from an in-
crease in political advertising.

According to Karmazin, radio saw
a Q3 revenue rise of 3% in July 2003
and August was flat, while Septem-
ber is up about 4%. He expects radio
revenue to grow in the mid- to high-
single-digit percentage range in 2004.

ABC President/COO Bob Iger
told conference attendees that his
company expects ABC's radio oper-
ations to enjoy mid- to high-single-
digit advertising improvement in
fiscal Q4 2003 and said the strong ad-
vertising market is helping both
ABC’s radio properties and its TV

division. Disney’s fiscal 2004 began
Oct. 1.

Infinity Broadcasting parent Via-
com last week lowered its net earn-
ings and earnings-per-share growth
forecasts from its previous predic-
tion of mid-teen percentage growth
to the low- to mid-teen growth
range. The company also trimmed
its revenue-growth forecast from
highssingle digits to mid- tohigh sin-
gle digits and reduced its operating
income forecast from double-digit to
mid- to high-single-digit growth.

Viacom said in a statement that
while national advertising has been
robust, the pace of recovery in local
advertising going into Q4 “is not as
rapid as had been anticipated.” Still,
the multimedia conglomerate ex-
pects to set new highs for revenue,

operating income, net eamings and
EPS in 2003 and forecasts “strong
growth” for 2004, thanks to an im-
proving economy, political advertis-
ing and the Super Bowl on CBS.
Meanwhile, Banc of America’s
Douglas Shapiro upgraded Viacom
from “neutral” to “buy” one day af-
ter the revised Q3 estimates were
released. He explained that the sell-
off of stock after the new forecast
came out was beneficial for those
willing to purchase Viacom shares
and added that the company “is
well-leveraged to an expected eco-
nomic recovery next year, and even
beyond the benefits of an economic
recovery, 2004 should be extremely
strong in almost all segments.”
Salem has also revised its guid-
ance and now expects to see Q32003
net broadcast revenue of $42.5 mil-
lion to $42.8 million, compared toits
previous projections of $42.8 mil-
lion-$43.3 million. Additionally, the
company now anticipates station

BUSINESS BRIEFS

Journal Communications Goes Public
ournal Communications, parent of Joumal Broadcast Group, de-
buted on the New York Stock Exchange late on Sept. 23, trading

as “JRN" and selling 17.25 million shares at an offering price of $15 per

share. Joumal also granted its underwriters the option to purchase up
to an additional 2.6 million shares to cover overallotments. The com-
pany intends to use the proceeds of the IPO to fund a tender offer for
some of its own class B common stock. Joumal owns 38 radio stations
and enjoys a grandfathered monopoly in its hometown of Milwaukee,
where it owns WTMJ-AM & TV, WKTI-FM and the Milwaukee Journal-
Sentinel. JRN stock closed at $16.55 on Tuesday, up 15 cents.

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross eamings from radio advertising.

Change Since

%2602 VI3 w2603 926002 WISN3-N26m3
R&R Index 208.56 209.61 189.29 9% -10%
Dow Industrials  7,997.12 9,644.82 9,313.08 +16% -3%
S&P 500 854.94  1,036.31 99685 +17% 4%

operating income of $14.9 million-
$15.2 million, down slightly from
previous guidance of $15 million-
$15.5 million. Salem retains its EPS
estimate of 6 cents to 7 cents for the
quarter.

The revised guidance came as Sa-
lem’s holding corporation an-
nounced that its $150 million credit
facility, arranged by administrative

agent BNY Capital Markets, now

consists of a $75 million term loan
maturing September 2009 and a $75
million revolver facility maturing
March 2010. The combined facility
provides for a maximum total debt
leverage ratio of 7.25 times. With the
new credit facility, Salem canceled a
contemplated debt offering, result-
ing in a one-time expense of approx-
imately $700,000.

— Adam Jacobson

FCC Diversity Committee
Holds Inaugural Session

By Adam Jacobson
R&R Radio Editor

Anccinn Aoy com

he FCC’s Advisory Committee on Diversity for Commu-
nications in the Digital Age held its first session Monday af-
ternoon at the commission’s Washington, DC headquarters.
The occasion was noteworthy for many reasons, including
the fact that all five FCC commissioners finally agreed on
something: that the committee is of paramount interest to the
FCC and to minority and female broadcasters in the U.S.

The four Commissioners in atten-
dance thanked the committee mem-
bers for their time and their work in
bringing economic empowerment

to women and minorities. “The
advisory committee has a histor-
ic opportunity to advance the
cause of minority participation in

communications companies,” FCC
Chairman Michael Powell said, ex-
plaining that the committee mem-
bers have a chance to “define and
advance diversity on the ground
floor.”

He continued, “The committee
members are an extraordinarily
accomplished group of leaders
with a proven commitment to mi-
nority advancement. [ encourage
them to bring bold and creative so-
lutions to this age-old issue.”

Powell also said that, for many
reasons, this is the first era of eco-
nomic opportunity for many
Americans. “When our children
look back on this era, it'll be proud-
ful, rather than being shameful,”
he said.

Commissioner Kathleen Aber-
nathy noted that the FCC has “the
best minds working on the diver-
sity committee,” while colleague
Michael Copps called diversity an
issue that is “so important for our
country.”

Commissioner Jonathan Adel-
stein offered similar sentiments but
said that while the agency needs the
knowledge of those on the commit-
tee, “The FCC needs to do more of
its own data-gathering. We need to
keep track of the progress we are
making on this issue. It was Ein-

stein who said, ‘In the middle of op-
portunity lies diversity.””

NetCommunications President
Julia Johnson, who chairs the com-
mittee, noted that by 2020, wom-
en will account for 50% of all
workers and said, "This is about
opportunity, but not just opportu-
nity for women and minorities; it
is about opportunity for this na-
tion to be a greater nation.”

Johnson also named the subcom-
mittee chairs: KMC Telecom CEQ
Roscoe Young, New Technologies;
Barrett Group Managing Director
Andrew Bennett, Financial Issues;
Council Tree Communications
President Steve Hillard, Transac-
tional; and National Association for
Multiethnicity in Communications
President Jenny Alonzo, Career Ad-
vancement.

® Import your current song library easily
@ Categorize songs and build clocks quickly
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Have you checked out MusicGen?

; Finally a professional music scheduler at a great price-FREE!
Download MusicGen from our website, and keep it as our contribution to great radio!

It just doesn't get any better than MusicGen, a music scheduler that’s easy to use, yet lets
you create the most complex music rotations.

MusicGen is a standalone system which interfaces to most other digital automation systems.
® Create dynamic themes, multiplays and logs
® Customize vital database screens

www.prophetsys.com/products/MusicGen.asp

PROPHET SYSTEMS
innovations

1-877-774-1010
www.prophetsys.com
sales@prophetsys.com
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Continued from Page 1

“This effort is going to draw tal-
ent from a broad cross section of the
entire communications industry,” he
said, noting that financial and legal
experts will add their input to that
of top management from the media
industry. “In essence, it will be about
everything.”

Powell criticized those who are
already predicting that the commit-
tee will fail. “That defeatist attitude
will make it a self-fulfilling prophe-
cy,” he said. “That attitude will en-
sure that it doesn't [succeed). But it
has everything it needs todo so, in-
cluding the resources, the people
and the commitment of the commis-
sion. It has my personal commit-
ment, and I will stand here before
youand pledge that with every sin-
cere fiber of my being.”

FCC ‘Asleep
At The Wheel'?

FCC Commissioner Jonathan
Adelstein — who voted against ap-
proval of the recent Hispanic Broad-
casting Corp.-Univision merger —
said someone at the commission
“must have been asleep at the
wheel” in letting the deal proceed.
He told the NABOB luncheon
crowd on Sept. 25 that the compa-
nies themselves made the case that
the marriage was bad for the public
interest.

In their merger submissions,
Adelstein said, the two told the FCC
one story and their customers and
the Securities & Exchange Commis-
sion another. Specifically, he said
they provided detailed information
about the Spanish-language market
to clients and the SEC while telling
the FCC they didn't believe the
Spanish-language and English-lan-
guage markets should be treated
separately.

“They talked about the U.S. His-
panic ‘market’ in the title of a bro-
chure they put out,” Adelstein said
of HBC, “and then they argued that
there is no market. Then why was it

g

Go Paperless

What Are You
Waiting For?

RADIO BUSINESS _

the title of their brochure? You don't
have to believe me, just believe
them.”

Further, Adelstein said the com-
panies bragged that once the merg-
er was completed, they would enjoy
a larger reach in the Spanish-lan-
guage marketplace than Clear Chan-
nelenjoys in the general market. “To
me, this merger represented anoth-
er major setback for diversity,” he
said. “It just shows that anything
goes now in the wide-open media
grab of the future.”

He said that anyone who intends
to challenge the merger in court may
face an uphill struggle. “I think that
would be a difficult battle,” Adel-
stein told R&R, adding that a Wall
Street Journal item suggesting that he
supports the notion of a court chal-
lenge to the deal was incorrect. “I
would never advocate someone
spending their scarce resources on
that,” he said. “They have to make
an evaluation.”

He also harbors little hope that the
FCC itself would reconsider the ap-
proval if a challenge was mounted
at the agency, because the commis-
sion’s Republican majority would
likely defend the decision. “The
majority seem pretty set in their
ways on this,” he said. “I tried to see
if there were ways to place condi-
tions on this to make it something I
could live with, but there seemed to
bealot of resistance to that.” Despite
his doubts about a reversal, Adel-
stein said he would be open to re-
considering the decision.

No End In Sight
To Rules Debate

With several efforts underway in
Congress and the courts to revoke
some or all of the FCC’s new me-
dia-ownership rules, Adelstein said
there’s no end in sight to the debate
over the controversial new rules.
“We're still in the middle of battle,”
he said, “and the jury is still out on
where this is going to go.”

Adelstein criticized his Republi-
can colleagues for saying actions by
Congressand the courts forced their

hand in passing the new rules —
which were approved by a party-
line 3-2 vote — and he noted that
the rules have now been stayed by
a federal court and vetoed by the
US. Senate.

Adelstein also called on the mi-
nority broadcasters in the audience
to help him and fellow Democrats
fight for regulations that will better
help minorities enter broadcast
ownership, adding that the FCC’s
new rule that orders owners to sell
clusters that violate the new owner-
ship limits to minority or small-busi-
ness buyers won't do enough.

“This meager exception does lit-
tle,” he said. “Unless these rules are
overturned, small businesses and
minorities will find it harder and
harder to getin.”

Next Review Already Set

FCC Media Bureau Chief Ken
Ferree told NABOB attendees on
Sept. 26 that his bureau is already
working on a notice of the next bi-
ennial media-ownership-rules re-
view, set for February 2004 — even
though the rules adopted by the
commission after the last review are
facing revocation.

The commission has a congres-
sionally mandated responsibility to
conduct the rules reviews every two
years, and Ferree said that whether
the rules are in effect by February
has no bearing on that obligation.
“The markets can change, regardless
of what the rules say,” Ferree told
R&R. “The world can change even
if the rules never go into effect.”

During a panel that featured sev-
eral FCC staffers, Ferree noted that
it's the agency’s job to study the
markets and see if rules already on
the books still serve the public in-
terest. “You look at what the market
looks like, and you determine what
kind of rule you can justify,” he said.
“We can't just say we like a rule be-
cause we like it; we need something
on the record to justify it. If there is
nothing on the record, the rule goes
away.”

Meanwhile, Powell Legal Advi-

sor Paul Gallant pointed out that one
of the reasons the FCC decided
against raising ownership caps in
radio was its recognition that radio
is the easiest media industry for mi-
nority aspiring owners toenter. Gal-
lant said the FCC noticed the trend
when it was gathering data during
the media-ownership-rules review,
especially as it considered the price
disparity between TV stations and
radio stationsin larger markets. “We
found that radio was the best entry
vehicle,” he said.
Keys To Financing

According to private equity lend-
ers appearing on a finance panel,
management and planning are key
toacquiring the financing for station
acquisitions. The lenders said that
for securing small-business financ-
ing, one should assemble a solid
management team, since lenders are
more apt to pony up capital if they
believe in the people who will put
their money to work.

“When you are trying to make it
happen, you've got to have a great
CEO," Wicks Group principal Dan
Black said. That was a sentiment
shared by Opportunity Capital
Partners Managing Partner ]. Peter
Thompson, who said a more expe-
rienced management team is less
likely to make mistakes.

“We're more inclined to give fi-
nancing toa team that covers all the
bases,” Thompson said. “It's also
important that the collective goals
of the management team are consis-
tent with our goals.”

Fleet Development Ventures Part-
ner Francisco de Jesus believes the
primary goal of private equity lend-
ers is simple: to make money. “Our
limited partners give us money so
we can make money for them,” he
said, advising those planning to seek
loans from private equity lenders to

have a strategy to sell out within
three to five years, since private
lendersaren’ttypically interested in
long-term investments. For those
interested in buying a station and
hanging on to it, de Jesus recom-
mended a trip to “your friendly
neighborhood bank.”

Liberal Talk Network

Like Powell, comedian and au-
thor Al Franken paid an unexpect-
ed visit to the NABOB conference
on Sept. 26 and shared, during a lun-
cheon address, some plans of the
AnShell Media-backed left-leaning
Talk network Franken hopes will
serve as an alternative to the conser-
vative personalities who currently
dominate the Talk format.

Franken said the 14-hour-a-day
network is slated to debut in Janu-
ary and that an announcement
should be made in the next few
weeks. “I want to do this very bad-
ly,” Franken said. “I want to do a
hard-hitting, entertaining show.”

He said he hopes the network
will be on the air in time to have an
effect on the 2004 presidential elec-
tion and noted that his current
book, Lies and the Lying Liars Who
Tell Them: A Fair and Balanced Look
at the Right, will serve as a blueprint
for his show.

Indeed, personalities like Bill
O'Reilly — with whom Franken re-
cently gotinto a heated exchange at
an event promoting their respective
books — Rush Limbaugh and Sean
Hannity will be targeted. “Iwant to
hold their feet to the fire,” Franken
said of the conservative talkers.

He also couldn't resist taking a
shot at the media in response to
R&R'’s question about which mar-
kets will debut the network: “I'm not
going to tell you — because [ don’t
trust you.”

— Joe Howard

Radio transactions listings witl return in next week's R&R. For compiete
transactions information, posted daily, visit www.radioandrecords.com.
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Ten Reasons You Need
Electronic Invoicing

Radio still lags TV, cable in adopting new technology

At the RAB'’s spring board meeting three years ago,
radio-industry executives were presented with the first
of a number of compelling presentations from the ra-
dio-vendor and agency communities regarding the sta-
tus of electronic data interchange — the comprehensive
electronic business-communications platform among
stations, agencies and clients — and the fundamental
issue of electronic invoicing for radio.

Since that time the RAB
board of directors has
formed an EDI Task Force
to address the issue of elec-
tronic invoicing first, then
full electronic data inter-
change for the contracting
and avail process. Though
the work of the task force
continues — it is now fo-
cusing on planning and
standards for full EDI transactions —
electronic invoicing is still being un-
derutilized by the radio industry.
Meanwhile, most major traffic ven-
dors in other media now have access
to EL

Stations and traffic vendors give
myriad reasons for radio’s lagging
behind in this area, but the reason
mentioned most often is that clients
are not requesting electronic invoic-

Mary Bennett

7] ing. (In the case of traffic

| vendors, the clients are the

stations; in the case of the

stations, the clients are the

ad agencies.) But the RAB's

| perspective is very differ-
| ent.

At a recent ED1/XML
symposium sponsored by
the American Association
of Advertising Agencies,
agency software vendors pointed out
that, regardless of the hard work of the
RAB EDI Task Ferce, agencies are cur-
rently receiving electronic invoices
from only about 100 radio stations.
But 100% of cable systems and 80% of
TV stations are now El-capable.

The Conditional Buy

The RAB freguently receives calls
and e-mails from agencies requesting

By Mary Bennett

information on the radio industry’s
progress in the area of El — and has
recently begun receiving copies of
national buys where electronic invoic-
ing is either requested or a condition
of the buy. These are not necessarily
top 10-market buys, either. And we
believe you can count on seeing more
of these conditions from agencies in
the future.

But don't just take the RAB's word
for it. At a recent meeting, Diann Sec-
or, Sr. VP/Director, Local Broadcast
Operations at LCI (the spot-buying
agency for General Motors), told RAB
National Marketing:

“Effective April 28, we pulled the
switch forelectronic invoicing for GM.
Dual invoicing — paper and electron-
ic — will be required for a 90-day test
period. After that, no rhore paper in-
voices.

“Radio has always been a very tar-
geted medium, but cable has made
tremendous inroads in that area.
However, when the cable industry
realized that its cumbersome transac-
tion process — including invoicing —
was going to cost billing, it took the
industry about a year to address the
situation. They developed technology
to vastly improve their efficiencies
and began electronic processing of

Can anyone doubt that our industry will lose
revenue to our competitors if we continue to
tum our back on technological innovations
that they have wholeheartedly embraced?

orders and invoicing for GM before
|broadcast] television did. Cable is
now easier to buy, as well as to ac-
count for after the buy has run.”

This is not intended to suggest that
radio is being eliminated from LCl or
GM'’s media strategy. But it’s a heads-
up to our industry that as the bar is
raised, and met, by our media com-
petitors, the expectations for radio are
being raised as well. Radio should be
as persistent as the cable industry has
been in proving the need for our me-
dium and the speed of our responsive-
ness to clients.

Below are 10 important reasons ra-
dioshould adopt electronic invoicing,
drafted by the RAB EDI Task Force’s
Communication Committee. Read
them, then ask your managementand
your vendors, “Where are we with
electronic invoicing?” You'll be hear-
ing and seeing more about El as radio
catches up with its electronic-media
brethren.

Why Use Electronic
Invoicing?

1. Increased accountability and
credibility with advertisers and
agencies. In all areas of business, cus-
tomers and consumers are demand-
ing a higher level of accountability
and integrity from the companies they
do business with, and media and ad-
vertising are no exception.

Increased pressure from advertisers
on their agency and media partners is
rapidly making electronic commerce
the accepted standard for back-room
business functions. This issue is be-
coming increasingly significant to the

advertising, agency and media com-
munities.

2. Competitive pressures. The ra-
dio industry is significantly behind its
competitors in broadcast and cable
television when it comes to the abili-
ty to deliver invoices electronically. It
isestimated that more than 80% of the
roughly 1,200 television stations na-
tionwide are engaging in electronic
invoicing at some level. Virtually all
the major cable networks and thou-
sands of local cable providers have EI
capability.

Meanwhile, radio’s participation in
El s limited to considerably less than
10% of the country’s commercial ra-
dio stations. Given the competitive
nature of the media marketplace, can
anyone doubt that our industry will
lose revenue if we continue to turn our
back on technological innovations
that others have wholeheartedly em-
braced?

3. Agency demand. Our advertis-
ing-agency and media-buying busi-
ness partners are drowning in a sea of
paperwork. They need EL You will be
enhancing the service you provide to
agencies if you opt to do business elec-
tronically. By greatly reducing the
amount of time spent resolving dis-
crepancies, you will also be contribut-
ing to a more productive station-agen-
cy relationship.

Although we are not yet faced with
losing buys, in time stations that are
unable to accommodate agencies’ El
needs may suffer financial conse-
quences. At one time a number of

Continued on Page 12
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The EDI Task

Force Speaks Out

Issues remain, but adoption of EDI is necessary

and will inevitably improve business

L.&R recently spoke with several members of the
RAB EDI Task Force for their comments about the im-
portance of electronic data interchange to their busi-
nesses, the complexities of integrating electronic in-
voicing into their operations and their advice to
broadcasters considering making the transition. Pro-
viding their insights are Clear Channel VP/Enterprise
Yield Management Allan Ginsburg, Clear Channel VP/
Broadcast Revenue Systems Michael Rooney,
Univision Radio VP/Business Processes Justin
Seagraves, Susquehanna Radio Sr. VP/Controller Jo-
seph Barlek and Katz Media Group Chief Information

Officer David Prager.

R&R: How important is
EDI to your company’s busi-
ness, now and over the next
year?

AG: EDIis important to
our business in two critical
areas: accountability toour
clients and the elimination
of human interface errors.
When we are able to gen-
erate electronic work
flows, beginning with the client pro-
posal and through order approvals,
traffic-system entry and scheduling,
confirmations, statements and invoic-
es, everyone benefits.

Manual entry errors, beginning
with the salesperson and traffic man-
ager, are eliminated, and campaigns
are scheduled and aired as ordered.
Stations run fewer make-goods and
generate fewer credits. Agencies re-
ceive statements and invoices on a

Allan Ginsburg

timely basis and earn their
full commissions.

MR: I believe it's critical
not just for our company,
but for the benefit of all
radio now and, increasing-
ly, in the future. The bene-
fits that EDI provides have
already been seen in both
television and cable. For
radio to compete, we must
continue to look for ways to make ra-
dio easier to buy, as well as making the
buy easier to verify. Electronic invoic-
ing can go along way toward provid-
ing better accountability to the cus-
tomer and creating cost efficiencies
and benefits in all areas of the trans-
action.

JS: It's important in the near future
for our organization. Efficiency of bill-
ing the completed schedule is impor-
tant, as is getting the invoices into the

agencies” hands quickly. The sooner
those are reviewed and processed, the
sooner payments will be made or dis-
crepancies discovered and resolved.

JB: Our company is committed to
providing state-of-the-art
service to our clients, as
well as to creating efficien-
cies wherever possible. We
believe EDI has the poten-
tial to significantly reduce
human error and speed up
the spot-verification pro-
cess with our clients. In
fact, we are already finding
this to be the case in sever-
al of our markets. It's very
important.

DP: EDl is a critical element of our
company’s strategic direction. During
the next year there will be some ma-
jor developments, particularly in the
area of electronic invoicing, but also
in other aspects of the transaction pro-
cess, from order through invoice. Use
of technology to replace manual data
entry will increase our efficiency and
reduce discrepancies caused by hu-
man error. That not only saves us
money, it results in better service for
our customers.

R&R: What complications have you
seen or do you expect in implementing
EDl at your stations? Do all your stations
use the same system?

AG: Implementing EDI over an
enterprise requires system standard-
ization and seamless integration. Oth-
erwise, we face the task of training
and supporting multiple system and

Joseph Barlek

technical platforms. Additionally,
whatever systems are chosen for our
stations must offer output compatibil-
ity with our clients’ systems.

MR: The biggest complication has
always had more to do with develop-
ing and agreeing on astan- A
dard for this capability,
which is the focus of the
task force. EDI has been #
available for a long time,
and the issue is not the
ability to send, but rather

quarter. Qur group is standardized on
the Marketron traffic and billing sys-
tem, and thus uses Marketron’s EDI
system.

We have not run into any technical
complications in our implementation
n of EDL in fact, it has gone
| quite smoothly. The only
complicating factor has
{ been getting agencies to
[ accept EDI transactions. In

B most cases, while we send
agencies our invoices via

the ability to have the file EDI, we arestill required to
accepted, verified and read send paper invoices as
by the receiver. B . | well. Some may say this

Developing thecapabil- Justin Seagraves defeats the purpose of EDI,
ity for one agency system and I can'targue with that.

does not necessarily cover the needs
of all. The more standardization that
can be agreed upon, the sooner EDI
can be implemented for
wider use. We are ready,
willing and able to support
any agreed-upon standard.
Froma developmentstand-
point, this makes the most
sense for all.

JS: Our station software
platforms are consistent
across the board. We
would all use the satne sys-
tem in the delivery of elec-
tronic invoices. Our concern is more
on the agency side, in their adhering
toa common platform and getting no-
tification that electronic invoices have
been received and are being processed
for payment.

We have been told that e
agencies are not using EDI |
to speed up collections or |/
payment, nor are they re-
lying solely on EDI. The
word on the street is that
most agencies are still re-
questing faxed or mailed
copies when they are con-
tacted by stations regard-
ing late payments. This de-
feats the purpose of EDI.
Until both sides fully cornmit, the ini-
tiative will not have an impact.

JB: We are using EDI in all our mar-
kets except our York, PA cluster, which
is scheduled to implement EDI this

David Prager

But 1 see it as a necessary step in mov-
ing toward a paperless system.

We are willing to accommodate this
redundant request because we believe
it is all part of the transition process.
In the end, if it will eventually help
our clients feel comfortable with the
process, it is well worth the extra ef-
fort now.

DP: There have been many com-
plications with implementing EDI in
our industry. These include some
technology hurdles, which have re-
cently diminished and been almost
completely resolved due to the wide-
spread use of the Internet and the
adoption of open standards.

Up until now, proprietary solu-
tions have placed vendors in compe-
tition with each other, leaving the
trading-partner community without
== a common approach or di-
rection. The net result has
been that EDI solutions
* ! have been sporadically
adopted, mainly by the
larger players, often leav-
ing out small agencies and
stations altogether.

Today, this has changed.
With the work being done
by the RAB, a standards-
based approach will en-
sure that every buyer and seller
should be able to send or receive elec-
tronic messages using their current
business system. It will not matter

Continued on Page 12
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Electronic Invoicing
Continued from Page 8

agencies threatened to impose a $100-
per-invoice surcharge on TV stations
for the processing of paper invoices.
At some point, such threats could be-
come a reality.

4. Quicker payment. EI greatly re-
duces the time agencies must spend
toaccumulate, consolidate and recon-
cile the data to generate invoices. Your
invoice data is distributed to agencies
via the Internet within a few hours
after you've run billing, If there areno
discrepancies, the invoice is automat-
ically processed by the agency’s stew-
ardship system, then invoiced to the
advertiser. The more quickly the agen-
cy gets paid, the faster you get paid.

In fact, there are a number of agen-
cies that are now guaranteeing pay-
ment within 30 days of all non-dis-
crepant invoices sent electronically.
Turning sales into cash more quickly
means more dollars to your bottom
line.

5. Minimized human error. The
more often human beings have to han-
dle and process paperwork in any
endeavor, the greater the potential for
error. With a paper invoice, every ref-
erence line for every spot on every one
of your invoices must be manually re-
keyed into an agency’s system. EI
eliminates the errors caused by inac-
curate re-keying of invoice data.

Your invoices are delivered elec-
tronically in a standardized format,
and the invoice data is imported di-
rectly into the agency’s billing system.
Fewer opportunities for keying errors
mean fewer discrepancies for your
business and your salespeople to deal
with.

6. Fewer credits and bad debts.
With E, agencies are able to reconcile
spots electronically. Non-discrepant
station invoices are processed into cli-
ent invoices sooner, and problem
items are flagged immediately.

By electronically monitoring the
status of invoices that have been trans-
mitted to agencies, you can identify
potential problems soon after billing.

This allows you to take a more proac-
tive approach to resolving discrepan-
cies much earlier in the receivable cy-
cle, increasing the likelihood that
you'llbe paid. The resulting reduction
in credit memos and bad-debt write-
offs increases your broadcasting cash
flow.

A number of
agencies threatened
to impose a $100-
per-invoice
surcharge to TV
stations for the
processing of paper
invoices. At some
point, such threats
could hecome a
reality for radio.

7. Eliminate missing invoices.
With EL you get timely electronic con-
firmation that agencies have received
your invoices. Since the invoices nev-
er travel through the postal system,
there is no chance of their being lost
in the mail.

Furthermore, if agency personnel
misplace your invoice, additional cop-
ies can simply be printed from the
agency database. Your business and
sales staff will never again need to
spend time copying and faxing dupli-
cate invoices. Even better, you'll nev-
er again have to hear "I never got the
invoice” when following up on out-
standing receivables.

8. Reduce costs and improve uti-

MANAGEMENT MARKETING-SALES

lization of staff. EI saves you money
on postage and materials and elimi-
nates the labor required to print, fold
and stuff invoices. You save money
not only on the initial invoice, but on
followup phone calls and faxes. The
resulting savings should more than
offset the processing charges associat-
ed with EL

In addition, while EI is unlikely to
reduce your head count, it will allow
you to utilize your personnel more
effectively. Employees in the business
and sales departments will spend less
of their time resolving discrepancies
and processing paperwork. This will
allow them to devote more of their
energy to tasks that can more directly
add value to your bottom line.

9. It's the first step toward true
EDI. El is just the beginning — the
first step in a revolution in the way
we do business. Even more exciting
opportunities lie over the horizon, on
the buy side of the revenue cycle. In
time, virtually the entire order-entry
process will take place electronical-
ly. Avail requests and responses, sales
proposals, insertion orders and con-
firmations will all be communicated
electronically.

EI does not eliminate the need for
salespeople. On the contrary, your ac-
count executives will spend less time
on paperwork and more time selling.
El s the first phase of the radio indus-
try’s implementation of a true end-to-
end EDI solution for sales, traffic, bill-
ing and collection. We are on our way
to a truly paperless environment.

10. The radio industry will bene-
fit. If the above hasn’t convinced you
that your stations need to begin plan-
ning for EI, then do it for the greater
good of the radio industry. As the say-
ing goes, size matters, and you can
help us achieve the critical mass nec-
essary to make this important indus-
try initiative a reality by joining in this
effort. EI — it's an excellent idea
whose time has come. Just do it!

Mary Bennett is Exec. VP/National
Marketing for the Radio Advertising
Bureau. Reach her at 248-476-4155 or
mbennett@rab.com.

EDI Task Force

Continued from Page 10

what system they use, because the
vendor community will use the stan-
dard conventions to talk between
systems. The only question that re-
mains is how long it will take for ven-
dors to update their systems with the
new standards.

R&R: What advice do you have for oth-
er broadcasters about EDI technology?

AG: Please support the efforts of
the RAB EDI Task Force. The task
force is working to develop a standard
for packaging, receiving and deliver-
ing information between radio buyers
and sellers. Their efforts offer us a road
map to the technologies we will need
to accomplish these tasks at our sta-
tions and to maintain credibility with
our clients. Let’s not risk the chance
of losing advertising shares to televi-
sion and cable.

MR: I believe this capability will
become a necessary part of our busi-
ness. It is part of the technologjcal and
economic change that will be required
inradio operationsin order to compete
for a larger share of the advertising
dollar. This capability will eventually
happen, and it should be a win-win
solution for all.

JS: With full acceptance, EDI will
make stations more efficient in that
contracts and invoices will, it's hoped,
be matched sooner to help resolve dis-
crepancies and, in the long run, elim-
inate them altogether. We hope the
turnaround time for payment will also
decrease as groups such as Univision
Radio bill contract-end on a weekly
basis, getting the invoice in front of the
agency or advertiser much more
quickly.

Full acceptance of the initiative will
mean upgraded traffic systems for
better execution of customer orders.
OnceEDIis fully adopted by agencies,
stations have to be ready for imple-
mentation. If they are not ready, busi-
ness could be lost.

To convert to EDI, vendors have to
supply an easy, extremely reliable
means of creating and delivering elec-

tronic invoices, plus the ability to give
assurance that invoices were, in fact,
delivered to the agency for payment.
It is going to take cooperation among
software vendors on all fronts to come
together and maintain a solid connec-
tion while each individual vendor
continues to upgrade its individual
software.

1t cannot be advantageous to any-
one if reliability is not there and if it is
a function that continually changes. It
also cannot be a process that has to be
continually monitored to make sure it
is functioning correctly.

JB: EDLis not the way of the future;
itis here today and should be consid-
ered a normal course of business for
radio broadcasters. Implementing EDI
is not technically difficult. The diffi-
culties arise when there is a lack of
communication.

We have found that in order to suc-
cessfully implement EDI, you need to
communicate before, during and after
with agencies in order to ensure that
all parties understand their responsi-
bilities. This means verifying with
agencies that they will accept EDI
transactions, notifying agencies when
you will begin sending EDI files and
following up each month with agen-
cies to make sure they have received
your EDI file.

DP: Broadcasters should no longer
consider this to be a peripheral issue.
It has become vital for radio to prove
itself to its customers not in terms of
the value of the medium, but in terms
of the integrity and the efficiency of
the business process. If other media
are using technology effectively, mak-
ing them easier to purchase, radio will
lose share to them. The greater the
doubt in the minds of agencies and
advertisers as to whether their buys
will be processed as ordered and
whether the invoices will match what
is run, the greater the risk to our busi-
ness.

Broadcasters must get involved
and help implement solutions that
will make radio easy to buy, make it
easy to execute the orders and ensure
that accurate invoices are delivered
electronically to the customers.

Money and living advice for young adults.

Brand new from Sabo Shows. Saturdays live 1-4 PM.
Hear the demo at www.sabomedia.com,
Call to lock up your market.

Get your free copy of David's book
“Smart Couples Finish Rich” when you call.

“The living and money show
young listeners understand”

SABOMEDIA
212.681.8181

-Walter Sabo
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Know The Facts

Clear Channel Radio

MYTH:

MYTH:

MYTH:

Clear Channel Radio sells its stations FACT:
on a "“clustered” basis.

(lear Channel Radio has increased FACT:
the cost of buying radio time.

FACT:
Local rates differ from national rates.

Myth vs. Fact

Better than 90% of Clear Channel radio stations have a
dedicated sales staff whose primary focus is to sell that
station. When demographically or formatically advantageous, our
sellers work collaboratively to offer the best multi-station options for
advertisers.

Rates are a function of the marketplace—it's Economics 101. If
demand increases, rates will likely increase and if demand decreases,
rates will likely decrease. Clear Channel Radio operates in a highly
compefifive marketplace and CANNOT unilaterally “raise rates.”

At Clear Channel Radio, the rate is the rate. Clear Channel
Radio prices inventory the same regardless of who sells it. Our
inventory management program, TradeWinds, provides real-time
pricing and is used by both local and national sellers. There is no
difference in pricing based upon who sells it, but rather the terms,
conditions, and timing of a buy ultimately affects costs.

http://knowthefacts.clearchannel.com

'@, C1LEARCHANNEL

RADIO
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2 003 RADIO INDUSTRY SALARY SURVEY

‘October 3, 2003

By Marker Rank

0Z=2IpIOOIV

2209 9CVH~0TVO

1-10 11-25 25-50 l 51-100 101-150 151-200 Ali Markets | % Chg. '01-'02
General Manager 322,646 (-3%) 236,000 (-2%) 221,368 (+1%) 167,500 (+5%) 212,275 (+3%) 115,370 (+3%) 231,238 +1%
Director 0f Sales 234,442 (-12%) 182,490 (+4%) | 177,500 (+13%) | 111,250 (+14%)} 110,000 (na) 78,500 (+5%) | 168,750 +1%
General Sales Manager 195,052 (-13%}) 142,859 (+2%) 112,625 (nc) | 102,916 (+12%) | 103,000 (-10%) 76,929 (+1%) | 140,047 nc
Program Director 168,191 (-4%) 111,717 (+7%) 88,563 (-2%) 63,829 (+6%) 51,500 (-3%) 46,250 (+1%) 86,261 +12%
Promotion Director 65,133 (-19%) 43,409 (nc) 38,500 (-6%) 34,550 (-4%) 35,250 (+12%) 31,670 (+12%) 44,153 2%
News Director 81,600 (-7%) 48,281 (+7%) 39,516 (-1%}) 32,500 (+2%) 32,000 (na) 31,949 (-2%) 44,067 +5%
Production Director 52,752 (-14%) 47,750 (+6%) 39,400 (-2%) 34,250 (-2%) 31,128 (+4%) 31,875 (+13%) 45,185 +3%
. M;cErec:r/As: l; _I_GB_,O'I_A (- E%) - 45,85_0 (+2%) 1 = . T Ll 53, 1TI3 G +1 5%_ 3
Morning Producer 42,500 (-6%) 37,815 (+11%) 27,100 (+8%) 23,193 ((+1%) 28,500 (+6%) 21,913 (-2%) 31,840 +2%
Merning Drive Team Mzmber 126,292 (-9%) | 100,115 (+17%) 72,550 (+21%) 41,651 (+4%) 67,000 (+12%) 33,023 (-13%) 73,300 +13%
Midday Talent . 72,346 (-8%) 51,628 (+3%) 40,273 (+7%) 30,500 (+5%) 34,000 (+3%) 27,138 (-6%) 45,125 +10%
Afterncen Drive Talent 76,830 (-11%) 64,684 (+4%) 41,901 (+5%) 36,390 (+9%) 35,800 (+4%) 27,773 (-9%) 51,715 +1%
Evening Talent 53,590 (-20%) 36,804 (+5%) 31,000 (-6%) 25,000 (nc) 26,000 (+4%) 21,000 (+5%) 35,000 ne
Late Night Talent 44,100 (-24%) 26,866 (-2%) 24,250 (-5%) 19,890 (nc) ¥ » 28,400 +5%
Local Sales Manager . 177,754 (-3%) | 128,570 (+10%)} 78,700 (-3%) . 101,100 (+12%) . 101,5(;0 (_nc) 1 73,034 (+3%}) i 119,300 +6%
National Sales Manager 171,372 (-8%) 136,509 (+1%) 107,375 (+3%) | 104,160 (+33%) 107,500 (nc}) P 137,186 +1%
New Bus./Retail/Co-0p 164,238 (-8%]) 91,240 (+11%) 97,916 (+26%} 70,000 (na) 35,000 (nc) * 92,500 +9%
AE/Highest Biller 199,097 (nc}) 131,200 (+9%) | 110,875 (+16%) 79,872 (+23%) 92,898 (+2%)} 72,000 (+13%) | 123,859 +13%
AE/2nd Highest Biller 156,750 (+1%) | 107,329 (+13%) 90,101 (+12%) 66,532 (+23%) 65,750 (+8%) 66,250 (+12%) 103,109 +16%
AE/Avg. Others 80,000 (nc) 59,750 (+9%) 51,875 (+7%) 45,000 (+13%) 35,750 (-11%)} 39,091 (+2%}) 57,268 +10%
Promo Assistant 32,500 (-7%) 26,795 (+1%) 23,000 (nc) 20,163 (+4%) 217,500 (-2%) 23,250 (+3%) 26,555 2%
?af_ﬁc Director 50,850 (-4%) 37,229 (+1%} 35,500 (+1%) 32,750 (+1%) 35,250 (+1%) 25,703 (+7%) 36,750 +4%
Continuity Director 40,015 (-4%) 31,000 (+3%) 31,329 (-4%) 26,045 (-7%}) b 30,138 (-7%) 33,652 2%
Chief Engineer 84,600 (-1%) 69,121 (+2%) 62,083 (+5%) 48,748 (-1%) 65,225 (+9%) 45,586 (+1%) 67,377 +4%
Sales Assistant 29,900 (nc) 28,874 (+3%) 24,125 (-11%)}) 24,825 (-3%) 26,875 (-7%) 23,800 (+10%) 28,500 +2%
Data gathered for R&R by Miller, Kaplan, Arase & Co.

Compcensation figures are for calendar year 2002 and include salary plus bonuses and incentives. Many responses include personnel with multiple duties, and many positions cover more than one commonly owned station.
* = Salary information not available. na = previous year's salary not available. nc = a percentage figure change of less than 0.5%.

Click on to a new career

in radio andtelevuslon

Connecticut School of Broadcasting

the nation’s oldest and largest group of communications schools

thousands placed coast-to-coast since 1964
learn-by-deing from radio and TV professionals

- 800 TV
> {1-800- 881-2346)

RADIO

Connecticut School of Broadcasting campuses:
+ Atlanta (coming soon) -
- Stratford - Pawcatuck. CT

Farmington «

Boston * Westbury - New York City - Philadelphia - Washington. DC

Palm Beach - Tampa - Fort Lauderdale, FL

Damone

wwWw americanradiohistorv com
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THE WORLD'S PREMIERE
STANDARDS SHOW

Sinatra, Damone, Basie, Keely, Bennett,
Pizzarelli, Coles, Torme, Krall, Buble’,
and more artists of the American Songbook.
Dick Robinson's American Standards by the Sea
Internationally syndicated two-hour radio show

Originating from the Motor Yacht "Airwaves"
Heard and seen 24/7 on www.yachtamusic.com

sit us at NAB Boqth #513

g 43then


www.americanradiohistory.com

INTRODUCING

,4&»94,#

“Kansas City is hooked on FOX! ... a likable and
unpredictable host like Alan is livening up our nights!”
-Chris Hoffman Program Director, KCMO

“...there is nothing like it in the daypart.
It's thriving on KFMB."”

-Dave Sniff, Program Director, KFMB, San Diego

‘*...aliberal on radio?’ But Fox News Live
really pulls it off in an elegant way.”
-Jason Witmot, Program Director, KALL, Salt Lake City

FOX News Live

with

Alan Colmes
10pm-1am Weeknights

AFFILIATE SALES: 212-301-5439

©2003 FOX News Network, LLC. All rights reserved.
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Stream On: 50 Million Americans
Use Online Media Every Month

Newest Arbitron-Edison study says 'Net access continues to grow

‘ Vhat with all the hoopla over illegal downloading
and attendant lawsuits, it’s easy to neglect that other, en-
tirely legal side of the digital-entertainment business,
streaming media. But Arbitron and Edison Media Re-
search haven’t forgotten, and last week they released
“Internet and Multimedia 11: New Media Enters the
Mainstream,” the latest of the companies’ twice-yearly
reports on how consumers use the Internet and online

entertainment.

In July Arbitron and Edison sur-
veyed 2,005 randomly selected spring
2003 Arbitron diarykeepers aged 12
and older, and they found that stream-
ing audio and video are moving
steadily into the mainstream. An esti-
mated 50 million Americans, about
21%, have used Internet broadcasting
in the past month, and 30 million, or
about 13%, have used streamed audio
or video in the last week. That week-
ly figure is up from just 9% in July
2001

About 108 million Americans (45%)
have now tried streaming audio or
video and thus qualify as what the
people who write these reports like to
call “Streamies” for some reason.
These streamed-media fans cover a
wide age spectrum, with persons 35-
44 showing the largest concentration
using Internet broadcasting every
month, 23%. That's followed by per-
sons 24-34, with 20%, then 12-17s, at
15%, identical to the figures for 45-54s
and 18-24s.

Sixty-seven percent of Americans
now have access to the Internet at
home, and 80% of Americans have
access somewhere, whether that’s at
home, work, school or at a public li-
brary. And they’re all staying online
longer: The average daily time spent
online has risen from 41 minutes in

July 2001 to one hour, three minutes
in July 2003.

But Internet access hasn’t spread
evenly, “Internet 11” found. Ninety
percent of those with four or more
years of college have Internet access,
compared to 61% of those with a high
school education. The racial and eth-
nic divides seen in previous studies
are shrinking but still exist: Eighty-one
percent of white Americans have ‘Net
access from any location, compared to
78% of African Americans and 70% of
Hispanic Americans. Seventy-five
percent of white Americans have In-
ternet access at home or work, com-
pared to 67% of African Americans
and 57% of Hispanics.

Broadband’s expansion is key to
the growth of streaming media, and
fast connections are spreading. Twen-
ty-one percent of Americans now
have high-speed hookups in their
homes — up from 7% just three years
ago. Not surprisingly, the folks who
have broadband at home spend the
most time online — two hours a day
— while home dial-up users spend an
hour and 16 minutes with the ‘Net.

The Adopter Scale

With “Internet 11” Arbitron and
Edison begin applying a new index to
the data: the “adopter scale.” Says the

RIAA Will Begin Waming Lawsuit Targets

RIAA Chairman/CEO Mitch Bainwol on Sept. 30 toid the Senate
Permanent Subcommittee on Investigations that from now on intemet
users the RIAA believes have infringed on label copyrights will get a
waming letter that encourages them to settle before a lawsuit is filed.
The 261 people who were sued last month by the RIAA for peer-to-
peer infringement received no such waming, though they did receive
settlement information with the suits. Bainwol told the subcommittee,
“We are trying to be reasonable and fair and allow these cases the
opportunity to be resolved without litigation.”

He also challenged peer-to-peer operators to help stop such lawsuits
by changing the default settings on their software so files are not shared
autormatically, clearly notifying their users that exchanging copyrighted
material is illegal and filtering out copyrighted works. Bainwol said, “The
law is clear, yet the understanding of the law [among consumers] is
hazy. Why? In large part its because the file-sharing networks like |
KaZaa deliberately induce people to break the law.”

By Brida Connolly
Associate Managing Editor

study, “We have fresh new research
that classified today’s consumers in
five groups, based on when people try
new products and services relative to
their friends and family.” Here’s how
Americans break out:

* Among the first tobuy or try new
products or services: 11%

¢ Buy or try new products or ser-
vices before most but not first: 14%

* Buy or try new products or ser-
vices at the same time as most: 27%

* Buy or try new products or ser-
vices after most but not last: 24%

* Among thelast tobuy or try new
products or services: 20%

The people in that first group are
considered “early adopters,” and
they have rather different habits
than those less infatuated with tech
toys. A full third of early adopters
live in homes with broadband, com-
pared to about a fifth of other folks,
and people who use Internet broad-
casts weekly are 50% more likely to
be early adopters than the total pop-
ulation. That, Arbitron and Edison
point out, could mean ‘Net media is
agood deal for advertisers that want
to reach an upscale and tech-savvy
audience.

Trends & Perceptions

Though many fewer radio stations
stream their signals online than in
‘Net audio’s heyday, listening to the
remaining simulcasts continues to rise
—33% of Americans have tried itout,
compared to 25% just last year, and
10% have listened in the last month.
And, possibly due to advertising
pushes by AOL and Yahoo, listening
to 'Net-only programming in the last
month is right behind, at 9%.

Internet-audio fans seem to under-
stand that advertising is a necessary
evil, and they vastly prefer it to pay-
ing upfront: A full 61% say they fa-
vor free streams with several com-
mercials per hour. Just 14% said
they’d pay a small fee for fewer com-
mercials, and the same number
would pay a higher fee for commer-
cial-free streams.

Do you let advertisers place pop-
ups on your station website? Consid-
er this: Sixty-five percent of Americans
with Internet access consider pops the
most annoying type of Internet adver-
tising. They hate them far more than
spam: Just 9% cited e-mail from adver-
tisers as the most irritating online ads.
Commercials during Internet broad-
casts, however, aggravate only 3% of
‘Net users most, and commercials be-
fore the broadcast seriously annoy just

2%.

There’s lots more of interest to both
radio and online companies in “Inter-
net 11.” Take a look at the whole pre-
sentation at www.arbitron.com or
www.edisonresearch.com.

DIGITAL MIEDIA _

P

y The iTunes Music Store Top _10ﬂ

Apple's iTunes Music Store is the leading non-subscription digitai-
music service in the U.S, offering a catalog of more than 200,000
songs from all five major label groups. Here's a snapshot of the top-
selling downloads on Monday, Sept. 29, 2003.

Top 10 Songs

. SARAH MCLACHLAN Fallen

. SHERYL CROW The First Cut Is The Deepest
. SARAH MCLACHLAN Falien (album version)
OUTKAST Hey Ya

DIDO White Flag

BLACK EYED PEAS Where Is The Love?
R.E.M. Bad Day

JOHNNY CASH Hurt

. BEYONCE #/SEAN PAUL Baby Boy

. BEYONCE #/JAY-Z Crazy In Love

Top 10 Albums

. OUTKAST Speakerboxx/The Love Below

. LIMPBIZKIT Resuits May Vary

. WARREN ZEVON The Wind

JOHNNY CASH American IV: The Man...

VERTICAL HORIZON Go

SEAL Seal IV

SHERYL CROW The First Cut Is The Deepest (single)
VARIOUS ARTISTS Verve Remixed 2

. DASHBOARD CONFESSIONAL A Mark, A Mission..
. ERYKAH BADU Worldwide Underground
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p—4 gracenote.

www.gracenote.com
charts @gracenote.com

If you play CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote's CDDB music-recognition
service supplies artist and track information to more than 1 miflion
people who play music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-
note's charts. Below are last week's 25 most played CDs.

DIGITAL TOP 25°

LW TW ARTIST Album Title Weeks On
— | DUTKAST The Love Below 1
1 2 EVANESCENCE Fallen 30
2 3 NORAH JONES Come Away With Me 1
3 4 EMINEM The Eminem Show n
4 5 50 CENT Get Rich Or Die Tryin' u
§ 6 COLDPLAY A Rush Of Blood To The Head 56
8 7 LINKIN PARK Meteora 27
7 8 JOHN MAYER Heavier Things 3
— 9 LIMP BIZKIT Results May Vary 1
11 10 CHRISTINA AGUILERA Stripped 47
10 11 REDHOT CHILI PEPPERS By The Way 63
9 12 AVRIL LAVIGNE Let Go 87
— 13 QUTKAST Speakerboxxx 1
12 14 JUSTIN TIMBERLAKE Justified 46
~ 15 NICKELBACK The Long Road 1
15 16 AUDIOSLAVE Audieslave 4
= 17 A PERFECT CIRCLE Thirteenth Step 1
13 18  BEYONCE Dangerously In Love 14
14 19 WHITE STRIPES Elephant 26
~ 20 MUSE Absolution 1
19 21 METALLICA St. Anger 17
20 22 VARIOUS ARTISTS 8 Mile 47
16 23 SHANIA TWAIN Up! 4
21 24 ROLLING STONES Forty Licks 51
22 25 ALEJANDRO SANZ No Es Lo Mismo 4

www americanradiohistorv com
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ARBITRON

“PD Advantage Is
the Single Most
Usetul Tool | Have”

“PD Advantage® gives me quick insights into
what is happening on my station—and to
my competitors too. The Cume/TSL grid
takes all the mystery out of what we need

to achieve our longterm ratings goals.

PD Advantage is easy to use and gives me
actionable information in important areas
such as tracking my 100+ QH diary holders

Jimmy Steal and week-by-week diary returns. The Diary
Programming Director
Power 106 .5 -
Los Angeles often entertaining.

Comments are always insightful and

Find out what PD Advantage insight can do for your station—
contact your Arbitron representative or drop an e-mail o
bob.michaels@arbitron.com.

© 2003 Arbitron Inc. PD Advontage® is o registered mark of Arbitron Inc.

(L) advantage

When You Know More, You Program Better i AbironRedio cor
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Elliott Trades One
‘Lazer’ For Another

Sean Elliott has
I been named PD of
Saga Active Rock-
er WLZR (Lazer
4 103)/Milwaukez,
effective Oct. 13.
He is currently PD
of another “Lazer,”
Saga’s Active Rock
KAZR (Lazer 1083/
Des Moines, and replaces Mike
Stern, who is headed to Emmis Al-
ternative WKQX (Q101}/Chicago
as PD.

“Sean is like the [Tampa Bay Buc-
caneers head coach] Jon Gruden of
radio — a young, bright, experi-
enced programmer with a lot of en-
thusiasm and passion,” WLZR
President/GM Tom Joerres told
R&R. “He is definitely someone

ELLIOTT See Page 23

—

Elliott

Bolke Becomes
A-Ware VP/CO0

Twenty-eight-year industry vet-
eran Mark Bolke has been named
! VP/COO for A-
) Ware Software.
He remains based
in the Minneapolis
area and will pre-
|| side over the day-
| to-day operations
8 of A-Ware, devel-
. oper of the Music-
Bolke  Master for Win-
dows music-scheduling system and
other radio-industry software.

A-Ware President Joe Knapp
said, “The new MusicMaster for
Windows rocks, and so does Mark
Bolke. Mark'’s programming and
management skills are well-recog-
nized in our industry, and we
couldn’t have picked a better time

BOLKE  See Page 20

__NE| WSBREAKERS

IN MEMORIAM

By Frank Correia

R&R Muslc Editor
feorreia@radioandrecords.com

Robert Palmer, the [{
sharp-dressed singer of |
such hits as “Addicted
to Love” and “Simply f
Irresistible,” died Sept. 5
26 of a heart attack. He
was 54,

Palmer was found
dead in a Paris hotel,
where he was staying during a
stopover following a promo-
tional tour of Britain for his new
album on Compendia, the blues-
influenced Drize.

Perhaps best known for his
iconic 1986 vid=o for “Addicted
to Love,” Palmer scored a num-
ber of hits after his 1974 solo de-
but, Sneakin’ Saily Through the Al-
ley, including 1978's “Every Kind
of People” and his take on Moon

Robert Palmer, 1949-2003

T " ‘f The Power Station,

Palmer

Martin's “Bad Case of
& Lovin’ You (Doctor,
«f Doctor)” in 1979,
. In 1985 he fronted

g/t which also featured
b& Duran Duran bassist
8 John Taylor and gui-
tarist Andy Taylor
and Chic drummer
Tony Thompson. The
group scored hits with “Some
Like It Hot” and a cover of T.
Rex’s “Get It On (Bang a Gong).”
The Power Station’s guitar-
driven sound influenced Pal-
mer’s next — and most success-
ful — solo record, 1985's Riptide.
The album featured the No. 1
hit “Addicted to Love,” which
earned Palmer a Grammy in

PALMER - See Page 20

station Tucson cluster.

EXECUTIVE ACTION
Wagner Back In Tucson As GC VP/Market Mar.

=bra Wagner has returned to the Southwest after two years in New
England to serve as VP/Market Manager for Clear Channel's seven-

Wagner departed Clear Channel/Tucson in 2001 to become Market

Manager for the company’s Springfielc, MA stations. In August of this
year she reassumed management duties for KNST, KOHT, KOYT,
KRQQ, KTZR, KWFM & KXEW/ Tucson, commuting between Massa-
chusetts and Arizona. She’s now officially given up her duties in Spring-
field.

A 23-year industry veteran, Wagner joined Clear Channel following the
company's acquisition of AMFM in 2000. She reports to Sr. VP Charlie
Rahilly, who said, “Debbie was a tremendous influence on the Tucson
market during her 18-year tenure here. She knows the market, the spon-
sors, our employees and the community. | couldn't ask for a more quali-

Kaufman Now PD At WSIX/Nashville

fied individual to take the helm in Tucson.”

ABC, Premiere Dominate RADAR 78

By Adam Jacobson

R&R Radio Editor
afacobson@iadioandrecords.com

ABC'’s Daytime Direction Net-
work has repeated in the top spot
in Artitron’s RADAR 78 survey.
RADAR surveys measure the audi-
ence size for network-radio com-
mercials within programs aired on
37 radio networks. Daytime Direc-
tion increased its AQH rating from

creased from approximately 8.8 mil-
lion listeners to close to 9.3 million
listeners.

As was the case in RADAR 77
and RADAR 76, ABC scored four of
the top 10 positions. Five of the top
10 slots in RADAR 78 belong to Pre-
miere Radio Networks.

Overall, 75% of US. consumers
12+ heard one or more network-ra-
dio commercials in the course of a

Clear Channel/Nashville Direc-
tor/Marketing & Broadcast Opera-
tions Keith Kaufman has been pro-
moted to PD of WSIX/Nashville.
He succeeds Mike Moore, who re-
cently left for the PD post at
Entercom’s Country KWJJ/Port-
land, OR. The n2ws comes just a
week after Clear Channel Regional
VP/Programming and WUSY/
Chattanooga, TN PD Clay Hunni-
cutt was announced as Director/
Programming for Clear Channel/
Nashville.

Hunnicutt tcld R&R, “Keith
has been an integral part of WSIX
and the Clear Channel/Nashville
organization for a long time. He
knows the market, he knows how
WSIX does business, and he

knows the station and the staff as
well as anybody. It just makes
sense that he would be the one to
have the day-to-day interaction
with and responsibility for
WSIX.”

When asked about the new gig,
Kaufman told R&E, “1'm a man of
few words, but I can't tell you how
excited [ am — and I can’t wait to
meet [WSIX moming legend] Gerry
House.”

Kaufman has spent 11 years in
Naghville, the last nine with Clear
Channel. He was elevated to Mar-
keting & Promoticns Manager for
the company’s five station Music

City cluster five years ago and to |

Director /Marketing & Broadcast
Operations a year ago.

61% of
radio stations are drastically
under-performing in sales”

a 3.7 in RADAR 77, released in
June, to a 3.9 share. Audience in-

RADAR - See Page 20

RADAR 78
(June 2002-June 2003, Persons 12+)
Rank  Network Avudlence AQH
(in thousands)  rating
1 ABC Daytime Direction Network 9,292 39
a Westwood CNN Max Radio Network 7.555 32
3 Premiere Pulse Network 5,440 23
4 ABC Morning News Radio Network 5,264 222)
5 Premiere Morning Drive AM Network 5,038 21
6 ABC Young Adult Radio Network 4,432 1.9
7 Premiere Focus Network 4,103 1.7
8 Premiere Morning Drive FM Network 4,074 1.7
9 Premiere Mediabase Network 3,910 16
10 ABC Prime Reach Radio Network 3,896 1.6
1 Premiere Diamond Network 3,779 16
12 Premiere Evening Network 3,623 1.3,
13 American Urban Pinnacle Network 3,572 15
14 Premiere Action Network 3,557 1.5
15  Westwood Source Max Radio Network 3,298 1.4

*but that probably doesn’t include you.

It's a great time to start your “do differently” plan

Special 2004 rates are in effect if you start NOW!

Mark Ross Enterprises, Inc. « 233 Needham Street « Radio Plaza/5th Floor « Newton, MA 02464

in sales no matter how well you're doing.

Pollacke

(617)928-1910
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Dillard Appointed
Salem Network PD

Salem Communications has
named Vance Dillard PD for two of
I_—“ its Nashville-based

networks, Today’s

_ ¥ Christian Music
T~

1 o

{ and Word in Praise,
| as well as for Chris-

. == [tan CHR simulcast
WFFH & WFFI (The
- fOne)/Nashville. He

succeeds Don Burns,
who exited the com-
pany a few weeks ago.

Dillard previously served as PD for
South Central Communications’ AC
WJXB and Oldies combo WRMX &
WTXM in Knoxville. He was also an
in-house consultant at South
Central's WIKY/Evansville, IN and
WIJXA/Nashville.

“Vance has a very impressive
track record of successfully pro-
gramming major-market AC radio
stations, an intimate knowledge of
the Nashville market and a passion
for Christian music,” Salem Music

Diltard

NEWSBREAKERS

Jones Now CC/Louisville Market Mgr.

Earl Jones, a six-year Clear Channel veteran who serves as GM of
Urban W]LB and Urban AC WMXD in Detroit, has been tapped as
VP/Market Manager for the company’s Louisville cluster. Jones will
oversee Country WAMZ, News/Talk WHAS, Smooth Jazz simulcast
WJZL & WJZO, Talk WKJK, Classic Rock WQMF, Rock WTEX-FM,
Sports WXXA and CHR/Pop WZKF and report to Sr. VP/Central Di-
vision Bill Gentry, who has been overseeing the cluster.

Clear Channel Radio CEO John Hogan said, “Earl has demon-
strated superior leadership and operating skill as a sales manager
and as a GM. He has earned the opportunity to be the Market Man-
ager of Louisville, and ] am confident that he will more than fill the
big shoes left by Bill Gentry.”

Gentry said, “I am proud to tumn the reins over to Earl in Louis-
ville. The extremely talented team here has built a tremendous ra-
dio cluster over the last few years, and I know Earl will arrive with

even more new and exciting ideas for the market.”

Network GM Michael Miller
said. "His mature leadership and
demonstrated ability to grow
highly rated radio stations make
him a perfect fit for our Nashville-
based music-programming opera-
tions.”

Dillard worked in the Tampa mar-
ket in the 1970s and ‘80s with vari-
ous adult AM stations. He was on
staff with Jacor Communications
and then Clear Charnel for 12 years
and has been OM of WLW /Cincin-
nati and PD of then-\WPCH/Atlanta.

Palmer
Continued from Page 18

1986 for Best Rock Male Vocal, and
the No. 2 followup, “I Didn’t Mean
to Turn You On.”

In 1988 Palmer’s Heavy Nova
yielded the hit “Simply Irresistible,”
which brought another Rock Male
Vocal Grammy to Palmer’s mantel.
His albums during the 1990s
showed a return to his eclectic mu-
sical tastes, including Tin Pan Alley

standards and world beat sounds.
In 1996 he teamed again with The
Power Station (with Chic’s Bernard
Edwards on bass in place of John
Taylor) to record the album Living
in Fear, and in 2000 he released a
live album recorded at Harlem,
NY’s famed Apollo Theater.

Palmer is survived by his par- |
ents, Les and Ann Palmer; by Mary 1

Ambrose, his companion of 20
years; and by his children, Jim and
Jane, from a former marriage.

RADAR

Continued from Page 18

week — a statistic consistent with
the last two RADAR surveys.
Among persons 3549, 78% heard at
least one network advertisement
per week.

RADAR 78 marks the second

phase of a sample increase that will
culminate in a sample size of 70,000
diarykeepers in March 2004. The

measured networks in the RADAR |

surveys are operated by ABC Radio
Networks, American Urban Radio
Networks, Dial Communications-
Global Media, Premiere Radio Net-
works and Westwood One.

Bolke

Continued from Page 18

for him to join our company.”
Bolke said, “Joe Knapp, Scott
Wirt and the A-Ware team have
developed an incredible piece of
software in the MusicMaster for
Windows program. It’s the next
[ generation in music-scheduling
| technology, and I'm thrilled to be
joining the company at this exciting
time and to participate in its contin-
ued growth.”
| Before joining A-Ware Bolke
served as co-founder and Exec. Di-
rector of RateTheMusic, the in-
dustry’s No. 1 Internet music-test-
ing product. He also spent many
years in radio programming, most
notably at KRXY and KPKE in Den-
ver and KDWB/Minneapolis.

UPDATE

Levas Names Gamiolo President/Broadcast Ops

hiladelphia radio veteran Art Camiolo has joined Levas Communi-

cations as President/Broadcast Operations. Camiolo will oversee
the company’s three radio stations: Urban Talk WURD/Philadelphia, and
recently purchased Gospel/Talk WLGO/Columbia, SC and block-pro-
grammed/Gospel WZJY/Charleston, SC.

Camiolo was most recently Philadelphia Market Manager for Mega Com-
munications. He has also been GM at Sports/Talk WIP/Philadelphia and
CHR/Pop WiOQ/Philadelphia.

“Art brings a wealth of knowledge in all areas of radio to our fast-grow-
ing company” Levas CEO Michael Thomas said. “His experience with
both large and small stations and group operations will give Levas the
leadership necessary to build a strong broadcast company.”

Levas Communications was formed in 2002 to purchase WURC. The
company plans to continue its expansion into the country’s top Urban
markets.

Johnson Heads To CC/Greenville, SC

Scott Johnson is relinquishing his
duties as Regional VP/Programuming
for Clear Channel’s Mississippi re-
gion and Director/Programming for
the company’s Jackson, MS cluster to
become OM of Clear Channel’s
Greenville, SC stations: Rock WBZT,
Country combo WESC & WSSL, Re-
gional Mexican WGVL and AC
WMYL. He will also serve as PD of
WESC & WSSL when the appoint-
ment becomes effective on Oct. 7.

Johnson succeeds Bruce Logan,
who transferred to Clear Channel/
Charlotte as OM last month but
continues to oversee Greenville as

part of his Regional VP/Program-
ming duties.

“Leaving Clear Channel/Jackson
is like leaving family,” Johnson told
R&R. “But the opportunity in
Greenville is too good to pass up.
[VP/Market Manager] Bill Mc-
Martin and Bruce Logan have as-
sembled a terrific team, and I'm
honored to be joining them.”

Johnson came to the Jackson
cluster of stations, then cwned by
Capstar, as OM in October 1998. His
background includes programming
and operations stints in Phoenix,
West Palm Beach and Mobile.

Hansen
Continued from Page 3

being someone who will also be a |

valuable partner and resource to the
station’s lineup of great personali-
ties. The more we talked to Steve,
the more he just blew us away with
his vision for what KDKA can be-
come and his understanding of
what the station’s heritage means to
its future. In the end, he was the ob-
vious choice.”

Kidd

Continued from Page 3
to come back and work in my
hometown as a programmer is fan-
tastic. Plus, I'm able to remain with
Clear Channel. I feel like I've come
full circle.”

In other station news, host Lori
Lewis, who stayed with the station
through its format flip, becomes
Asst. PD/MD/ afternoon personal-
ity. W]JZ/Philadelphia host Bill
Simpson joins WSM] as middayer.

Ensure radio’s future
by celebrating its past.

Please join us on Saturday November 8 in Chicago, for a night to remember as we welcome the 2003 inductees
into the Radio Hall of Fame. To purchase tickets call: 800-860-9559, or visit our web site: www.radiohof.org. All
ticket proceeds go directly to support the Capital Campaign for the new Radio Hall of Fame.

To be located in the PAuseum of Broadcast Communications on State Street in downtown Chicago, the new home of
America's only Radio Hall of Fame will open in 2005. The 50,000 square foot broadcast shrine will pay tribute to
radio's role in society and salute the men and women who have defined the medium.

The 2003 Radio Hall of Fame Inductees

i

Michael Jackson

Gene Autry Jim Bohannon

RADIO

HAILOF FnE

@

Mel Karmazin

wwwW americanradiohistorvy com

Orion Samuelson

Induction Gala
Hosted by Larry King

© 2603 Radio Hall of Fame/Museum of Broadcast Communications. The Radlo Hall of Fame and the Museum of
Broadcast Communications are cusrentiy located at 78 East Washington Street, Chicago lllinois 60602-9837.
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Music
CHOICE

23 million homes
27,000 businesses

Available on digital cable and DirecTV
Adam Neiman ® 646-459-3300

R&B & HIP-HOP

Damon Williams
MISSY ELLIOTT Pass That Ouich

RAP

Damon Williams

BEEZEL /BONECRUSHER See About Ya
G-UNIT Gangstashit

JAY-21/50 CENT Reebok

SLEEK LOUCH 2 Guns Up

ROCK
Gary Susalis

LINKIN PARK Numb
P.0.D. Will You

ALTERNATIVE

Adam Neiman

JANE'S ADDICTION True Nature

1GGY POP Little Know It Al

POSTAL SERVICE Such Great Heights
STROKES 12:51

TAKING BACK SUNDAY You're So Last Summer

TODAY’S COUNTRY

Liz Opoka
LONESTAR Walking In Memphis

PROGRESS!VE

Liz Opoka

BARENAKED LADIES Another Postcard (Chimps)
MATTHEW RYAN The Little Things

JOSS STONE The Chokin Kind

STEVE WINWOOD Now That You're Alive

SMOOTH JAZ2

Gary Susalis

TWIST OF MOTOWN Inner City Blues
ERIC MARIENTHAL Sweet Talk

JOE MCBRIDE Adderley Street

AMERICANA

Liz Opoka

JOHN HIATT My Dog And Me
CHRIS KNIGHT Hello Did Man
KELLY JOE PHELPS Rusuing Gate
LUCINOA WILLIAMS Ventura

866-MVTLUNES

21,000 movie theaters

This week's M. Tunes is frozen.
WEST

1. HILARY DUFF So Yeste- fay

2 SEAL Love's Dvine

3. TIM MCGRAW Real Good Man

4. BARENAKED LADIES Another Posicard (Chimps}
5. EVA CASSIDY Drownis,, ... Tne Sea Of Love

MIDWEST
1 HILARY DUFF So Yes!
2. SEAL Love's Dvine
3 BARENAKED LADIES
4. TIM MCGRAW Real &
5. EVA CASSIDY Drowr

Pagicard {Chimps)

Jt Love

SQUTHWES.
1 HILARY BUFF So Yestewav
2. BARENAKED LADIES Ariother Posicard (Chimps)
3. KEITH URBAN Who Wouldn't Wanna Be Me
4, SEAL Love's Drvine
5. SUZY K Gabnel

NORTHEAST
1. HILARY DUFF So Yester 1y
2. SEAL Love's Divine
3. TIM MCGRAW Real Goud Man
4. BARENAKED LADFES A- sther Postcard (Chimps)
5. EVA CASSIDY Drowning In The Sea Of Love

SOUTHEAST
1. HILARY DUFF So Yeste 3y
2. SEAL Love's Divine
3 BARENAKED LADIES Another Posteard (Chimps)
4. SUZY K Gabriel
5. TIM MCGRAW Real Goc.t Man

MUSIC™
10millionhomes 180,000 businesses
Rick Gillette » 800-494-8863

DMX Inflight
Stephen Lama

The hottest tracks in the air on 30 airlines
worldwide, targeted at 25-54 adults.
OWIGHT YOAKAM The Late Great Golden State
OUTKAST Hey Ya!

APERFECT CIRCLE The Package

EMMYLOU HARRIS Here | Am

TIZIANO FERRG Si No Hubiera Nacido

DAVID BOWIE New Kifler Star

R.E.M. Bad Day

DIANNE REEVES What A Little Moonlight Can Do
SEAL My Vision

EDWARD GREGSDN Blazon For Orchestra

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.
CHR/POP

Jack Patterson

MICHELLE BRANCH Breathe

PINK Trouble

NICKELBACK Someday

CHR/RHYTHMIC

Mark Shands

LIL WAYNE Get Something

URBAN

Jack Patterson

CASSIDY /R KELLY Hotel

MYA Falen
2PACHNOTORIOUS B.1.G. Runnin'

G-UNIT Stunt

ALTERNATIVE

Dave Sloan

COLDPLAY Moses

ATARIS The Saddest Song

ROCK

Stephanie Mondello

P.0.0. Will You

REVIS Seven

JANE'S AODICTION True Nature

THREE DAYS GRACE (I Hate) Everything About You
ADULT ALTERNATIVE

Stephanie Mondello

SUSAN TEDESCHI Wrapped In The Arms Of Anather
THORNS Blue

DANCE

Danielle Ruysschaert

CHEMICAL BROTHERS Dne Too Many Morings
MISTI BLU Amillionsons

RUCKUS Bittersweet

ANOY HUNTER Go (Aniillas Remix)

RAP/IP-HOP

Mark Shands

LIL WAYNE Get Something

OAVID BANNER Cadillac On 22's
MISSY ELLIOTT Pass That Dutch
OUTKAST Roses

OUTKAST Dracula’s Wedding
QOUTKAST A Life In The Day Of Benjamin Andre
OUTKAST Tomb DI Doom

OUTKAST Flip Flop Rock

OUTKAST Reset

OUTKAST Last Cail

DA BAND Bad Boy This, Bad Boy That

AT
\'L 1 :_n i ;
Artist/Title e Total Plays
HILARY DUFF So esterday 75
CHEETAH GIRLS Cinderella 7
HILARY DUFF Why Not 7
LIZZIE MCGUIRE What Dreams Are Made Of 72
STEVIE BROCK Al For Love )
LINDSAY LOHAN Uttimate 7
KELLY CLARKSDN Miss Independent 69
BAHA MEN Who Let The Dogs Out 6
ATOMIC KITTEN Tide Is High... 3
AVRIL LAVIGNE Sker 80i 3
HAMPTON Hampsterdance 2 30

ALL-AMERICAN REJECTS Swing, Swing 30

AARON CARTER | Want Candy 30
AVRIL LAVIGNE Complicated 30
JIMMY EAT WORLD The Middle 30
'N SYNC It's Gonna Be Me 30
MICHELLE BRANCH Everywhere 29
BRITNEY SPEARS Lucky 28
VANESSA CARLTON A Thousand Miles 28
*N SYNC Bye Bye Bye i

Playlist for the week of

Sept. 22-29.

SIRIUSH/

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

Planet Dance
Swedish Egil

DJ DERO Revolution 07
KID GORGEDUS Supersonic
PHIL KIERAN Youth

The Pulse

Haneen Arafat

MICHELLE BRANCH Breathe

SHERYL CROW The First Cul Is The Deepest
JASON MRAZ You And | Both

Uv.s.1

Kid Ketly

MICHELLE BRANCH Breathe

MOST VALUABLE PLAYAS. .. Rock Ya Body Mic Check 1.2

Hot Jamz

2PACI/NOTORIOUS B.1.G. Runnin'

DA BANO Bad Boy This, Bad Boy That

MISSY ELLIOTT Pass That Dutch

TIFFANY V Rewind The Time

WYCLEF /MISSY ELLIOTT Party To Damascus

Hip Hop Nation

2PAC /NOTORIOUS B.1.G. Runnin’

BOO YA TRIBE 911

CASSIDY Take )t

CLONES t/SNOOP DOGG It Blows My Mind

MISSY ELLIOTT Pass That Dutch

G UNIT Stunt 10t

LIMP BIZKIT ¥/ SNOOP DOGG Red Light, Green Light

New Country

KELLIE COFFEY Texas Plates

VINCE GILL Young Man's Town

SHANIA TWAIN She's Not Just A Pretty Face
WARREN BROTHERS Sell A Lot Df Beer

Octane
3 DOORS DOWN Here Without You
LIMP BIZKIT Eat You Alive

The Beat
Geronimo

DJ SAMMY Sunlight
JOCELYN ENRIDUEZ Why
MANIJAMA No No No

LIVE .COM

Live365
Travis Storch« 866-365-HITS

Top Hip Hop

50 CENT In Da Club
BUSTARHYMES MARLAH CAREY | Know What You Want
CHINGY Right Thusr

FABOLOUS Can’t Let You Go

SNOOP DOGG Beautitul

Top Latin

CELIA CRUZ Rie Y Lora

JAVIER Crazy

MDENIA En Que Momento
GILBERTO S. ROSA Si Te Dijeron
JOE VERAS Intentalo Tu

Top World

NATACHA ATLAS Close My Eyes
JUNIOR SENIOR Move Your Feet
SEAN PAUL Get Busy
ALEKANDRE PIRES Amame
WAYNE WONDER No Letting Go

@RADID NETWORKS

Phif Hall » 972-991-9200

Touch

Vern Catron

ARETHA FRANKLIN Wonderful

ANTHONY HAMILTDN Comin’ From Where I'm From

Tom Joynet Morning Show

Vern Catron
ARETHA FRANKLIN Wonderiul

[]]

NETWORK «

Music Programming/Consulting
Ken Moultrie » 800-426-9082

Alternative

Steve Young/Kristopher Jones
CHEVELLE Closure

P.0.D. Will You

R.E.M. 8ad Day

STATIC-X The Only

Active Rock

Steve Young/Kristopher Jones
AUDIOSLAVE | Am The Highway

P.0.D. Will You

Hot AC

Steve Young/Josh Hosler
SHERYL CROW The First Cut Is The Deepest
SARAH MCLACHLAN Fallen

SHANIA TWAIN Forever And For Always

CHR

Steve Young/Josh Hosler
BABY BASH Suga Suga

MICHELLE BRANCH Breathe

FEFE DOBSON Take Me Away

LIL JON & THE EASTSIDE BOYZ Get Low
DUTKAST Hey Ya!

PHARRELL /JAY-Z Frontin®

Rhythmic CHR

Steve Young/Josh Hosler

BABY BASH Shorty Doowop

MISSY ELLIOTT Pass That Dutch

JAGGED EDGE Walked Dutta Heaven

LIMP BIZKIT 1/ SNOOP 0OGG Red Light, Green Light
OUTKAST Hey Ya!

Mainstream AC
Mike Bettelli/Teresa Cook
SHERYL CROW The First Cut Is The Deepest

Dave Wingert Show

Mike Bettelli/Teresa Cook
BRYAN ADAMS Here | Am

Alan Kabel Show

Steve Young/John Fowikes
SARAH MCLACHLAN Fallen

Mainstream Country
Ray Randall/Hank Aaron
TRACY BYRD Drinkin’ Bone

New Country
Hank Aaron
BRAD PAISLEY Little Moments

Lia

Ken Moultrie/Hank Aaron
BRODOKS & DUNN You Can't Take The Honky Tonk Out. ..

24 HOUR FORMATS
Jon Holiday » 303-784-8700

Adult Hit Radio

Jon Holiday

KELLY CLARKSDN Low

NICKELBACK Someday

STACIE ORRICD (There's Gotta Be) More To Lite
STAIND So Far Away

Adult Contemporary

Rick Brady
PHIL COLLINS Look Through My Eyes

GREAT AMERICAN COUNTRY

Jim Murphy  303-784-8700

MINDY SMITH Jolene

MARTY STUART /MERLE HAGGARD Farmers Blues

| WESTWOOD ONE |

Charlie Cook * 661-294-9000

Adult Rock & Roll

Jeff Gonzer

LYNYRD SKYNYRO That's How | Like Il
WARREN 2EVON Disorder In The House

Soft AC

Andy Fuller
MICHAEL BOLTON When | Fall In Love

Bright AC
Jim Hays
MICHELLE BRANCH Breathe

Mainstream Country

David Felker
SHANIA TWAIN She's Nol Just A Pretty Face

Young & Verna

David Felker
TERR! CLARK | Wanna Do It All

Gvrv

WAITT RADIO NETWORKS

Alternative

Chris Reeves * 402-952-7600
BLEU Get Up

JANE'S ADOICTION True Nature

Country

John Glenn

BLUE COUNTY Good Little Girls
JIMMY WAYNE | Love You This Much

Weekend Tesh Show

Scott Meyers » 888-548-8637
JIM BRICKMAN Peace (Where The Heart Is)
TRAIN Calling Atl Angels

Nightly Tesh Show

Scott Meyers + 888-548-8637
JIM BRICKMAN Peace (Where The Heart Is)
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JELEVISION _

72 million bavsataids
Lo Pararson TELEVISION
202:380-4425
2mnm(xmm) COUNYIGngﬂ!’Jw:;;WYELEVISION mPTENsHWs M15_21
e Kane sy Brian Philps, . VP/GM Total Audience Adults 18-34
BEYONCE I/SEAN PAUL Baby 8oy % 50 CENTIf |Dcm D Chris Pam, VPMusic & Talent (105.5 million households)
LUDACRIS Stand Up i | NICKLEBACK Someday ADDS -
HILARY DUFF So Yestzrizy ] 1.cst 1 Friends
CR% N ETTHE EASTRIDE V2 AGai , BPM(Xmg1) MARTY STUART / MERLE HAGGARD Farmer's Biuss 2 Friends 2 ER.
SIEBOVZ..Getlow 2 | grake L awrence MINDY SMITH Jolene win
This, Bad : 3 ER. 3 & Grace
DA BAND Bad oy This, Bad S0y That # | CONJURE ONE Center Of The Sun REBA MCENTIRE I'm Gonna Take That Mountain His 2 cs
R. KELLY Thola Thoing 2 | ypop xM29) TRACE ADKINS Hot Mama 4 Law & Order 5 Coupli
CHRISTINA AGUILERA 1LIL KIM CanY Hold Us Down 7 Ted Kell TOP 20 Puays 5 Everybody Loves Raymond ping
FOUNTAINS OF WAYNE Stacy’s Mom I ea Kelly P ™ W 6 Law & Order
. .| MIRAVEDA Tei e A IACKSONY, BUFFETT s e OCoek, %2 2 | O Vil & Grace 7 Survivor: Pearl Islands
JOHN MAYER Bigger Than My Body _1; DUTKAST Ghetto Music RASCAL FLATTS | Melt ! T3 29 7 Survivor: Pearl Islands 88 Slmple' Rules
FABOLOUE VTMIA 1t You S| AW ROWE New Sar e MARTINA MCBRIDE This One's For TheGis 30 32 | 8 Two And A Half Men (tie) NFL Monday Night Football
OUTKAST; Heyi¥a H by, I'm In Love TIM MCGRAW Real Good Man n @
b 0 9 West Wing (Oakland vs. Denver)
SIMPLE PLAN Perfect 5| Raw (XM66) GARY ALLAN Tough Littie Boys 30 29 CSI: Miami .
DASHEDARD CONFESSIONAL HandsDown %2 [ g G. OIERKS BENTLEY What Was | Thinkin' 29 28 |10 CSI:Miam 10 Everybody Loves Raymon
YOUNGBLOODZ {ALIL JON Damn! 41| 2PAG Life Goes On TOBY KEITH ! Love This Bar 9 2 Source: Nielsen Media Research
s b o = N
OUTKAST The Way You Move 1w X Country (XM12) JUNE CARTER CASH Keep On The Sunny Sde 26 40 COMING NEXT WEEK
ASHANTI Rain On Me 0 Jessie Scott BUDDY JEWELL Help Pour Out The Rain 25 23
KELLY CLARKSON Low I0 HANGDOGS Wallace 48 SARA EVANS Perfect 22 . )
YOUNG GUNZ Can' Stop, Won Stop jo  ERIC HISAW Never Could Walk The Line KEITH URBAN Who Woukdn't Want To.. 20 32 Tube Tops cal events as host of the History
ATARIS Boys 0f Summer 1w XM Café (XM45) NORA JONES Wurlitzer Prize 2 13  Channel's new series Extreme His-
- ; PATTY LOVELESS Lovin’ All Night 18 2% Ray Charles, Dave Brubeck, Dr. tory (10:30pm ET/PT)
Bill Evans BILLY CURRINGTON Walk A Littie Straighter 17 12 John, Marcia Ball and others per- § .
Video piaylst for the week of Sept. 22-29 OAVID BOWIE Roaity BRDOKS & DUNN Red Oirt Road 15 18 form and are interviewed by Clint Monday, 10/6
. STEAOMAN Revive MONTGOMERY GENTRY Hell Yeah " 16 orm and are interviewed by Cli
— s LEONA NESS Leona Ness DWIGHT YDAKAM The Back Of Your Hand 14 14 Eastwood, who hosts and directed ¢ Rufus Wainwright, Late Show
| 1/.' XMLM (XM42) RHONDA VINCENT You Can't Take It With You 13 8 this segment of the PBS documen- ~ With David Lefterman (CBS, check
OwdComn T Ward Cleaver ' ) tary The Blues (Saturday, 10/4, check  local listings for time).
e i monitored by Mediatase 24/7
General Manager ::: :::; g::i[: :rm«o' Blood W”bmm 5,:,’ 2177, local listings for time). s Josh Kelley, Late Night With
. Friday, 1073 Conan O'Brien (NBC, check local
Squizz (XMA4S) v, listings for time)
y AUDIDSLAVE Show Me How To Live «Dido, Live With Regis & Kell AEASAILG,
ELEPHANT MAN Pon De River BT OSMs T e L) egis Y« Wilshire, Craig Kilborn.
LUDACRIS Stand Up GOOSMACK Serenity ; (check local listings for time and o Ween, Carson Daly.
AFI The Leaving Song PL. I NICKELBACK Someday Hﬁm i channel). '
EVANESCENCE Going Under KDRN Did My Time and et ¢ Elton John, The Tonight Show Tuesday, 107
WHITE STRIPES Hardest Button To Bution Gt oo Rowress . nm EHI[;AE With Jay Leno (NBC, checklocal ist- ~ » Del McCoury Band, Conan
"E’l’j"":f 'f‘:" Pc": Baby "Wm SMILE ENPTY SOUL Bottom O1 A Botte * : ings for time). O'Brien.
;‘;‘Eﬂ ﬁ’:‘dng:y‘ e Stacys| :Il“nim::“s“‘“y Bt B l:[]l.m“w * Pennywise, Jimmy Kimmel Live « Pete Yorn, Carson Daly.
P 4 - .
YOUNGBLOODZ YLIL JON Dama! TA:?:DJEME' Ll R R (Aagég‘id‘ bﬁ:’gi for hml?l}:.th Wednesday, 10/8
QUTKAST The Way You Move DISTURBED Liberate . forn, Show o
LINKIN PARK Faint Jir 1 i I ot * Dido, Jay Leno.
OASHBOARD CONFESSIONAL Hands Down QUEENS DF THE STONE AGE Go With The Flow iy dyisinig i * Eve is interviewed and Paul
YOUNG GUNZ Can't Stop, Won't Stop DEFTONES Minerva ings for time). Weller sits in with the band on
FUEL Falls On Me TYPE O NEGATIVE | Don't Wanna Be Me o Fuel, Last Call With Carson Daly . .
CHINGY VLUDACRIS & SHOOP DUGG Hofidae In EVANESCENCE Going Under ADDS (NBC, check local listings for time), Ty Kimmei. )
QUTKAST Hey Ya METALUICA Frantic MINDY SMITH Jolene * Gov't Mule, Conan O'Brien.
LIL JON & THE EASTSIDE BOYZ... Get Low ';E#',:ﬁmo M\:x:‘ MARTY STUART t/MERLE HAGGARD Farmer's Blues Saturday, 10/ ¢ Michelle Branch, Carson Daly.
DX Where Da Hood At AFI Leaving Song Part i TOP 10 e Jack Black hosts and John Thursday, 10/9
SMILE EMPTY SOUL Bottom Of A Bottie ILL NIND How Can | Live - Mayer performs on the season pre- ;
FOLOUS VIAMIA I :?E::::g ?sz Without Y f‘?lcﬁ?ﬁ"«ﬁ”ﬁr'&'zmﬁm 0'Clock Somewhere miere of Saturday Night Live (NBC, - Dolly Parton. Jay Leno.
thout You 5 B ve mewher b . : )
APERFECT CIRCLE WiedkiAnd Powriss FOD FIGHTERS Low TOBY KEITH | Love This Bar 11:30pm ET/PT). Merie Haggard, David Letter
40 FOOT ECHO Save Me PAT GREEN Wave On Wave Sunday, 105 man. )
Video playistfor the week of Sept. 22:29 HED PE Crazy Life BILLY CURRINGTON Walk A Little Straighter Daddy ungay, « The Sounds, Jimmy Kimmel.
MARILYN MANSON Mobscene TRACE ADKINS Then They Do « Courtney Love is the subject of « Master P, Conan O'Brien.
EXIES Kickout SCOTTY EMERICK | Can't Take You Anywhere ] -~
WHITE STRIPES Seven Nation Amy TIM MCGRAW Real Good Man anew E! True Hollywood Story (8pm * Dido, Craig Kilborn.
MARILYN MANSDN This Is The New Shit JIMMY WAYNE | Love Voug‘his Much ET/PT). ¢ Kill Hannah, Carson Daly.
SHINEDOWN Fly From The Inside MARTINA MCBRIDE This One's For The Girls . A -
POWERMAN 5000 Acton DIERKS BENTLEY What Was | Thinkin' Roger Daltrey re-enacts histort Julie Gidiow
BLACK LABEL SOCIETY The Blessed Heliid CHRIS CAGLE Chicks Dig It
MOTOGRATER Down KEITH URBAN Who Wouldn't Want To Be Me
ADDS REVIS CaughtIn The Rain ASHLEY GEARING Can You Hear Me When | Talk To You
| OUTSPOKEM Farther BILLY RAY CYRUS Back To Memphis
No Adds DDUBLEDRIVE Imprint DARRYL WORLEY Tennessee River Run F
FROM 2ERD Sor?;p SHERRIE AUSTIN Strasts Of Heaven I LM s
Pars | PILLAR Fireproot MONTGOMERY GENTRY Hell Yeah
RA Rectiiec SARA EVANS Perfect
JOHN MAYER Bigger Than My Body | THREE DAYS GRACE ( Hate) Everything About You MARK WILLS And The Crowd Goes Wild BOX OFFICE TOTALS
JASON MRAZ The Remedy (1 Won't Worry) | coLD Suffocats Sept. 22-28
BLACK EYED PEAS. ., Where Is The Love? 26 | COLD Kill The Music Industry Information current s of Oct. 3 Titte Distributor Sweekend  §To Date
FOUNTAINS OF WAYNE Stacy's Mom 26 | HOTWIRE Not Today 1 The Rundown (Universal)* $18.53 $18.53
NICKELBACK Someday w | VEWEY :.EVT‘::I‘!E'L‘:“' Me Free 2 Under The Tuscan Sun (Buena Vista)® $9.75 $9.75
MATCHBOX TWENTY Bright Lights | s 3 Underworld (Sony) $9.41 $37.02
DAVE MATTHEWS Gravedigger M | ENDD Sinple Lies . 4 Secondhand Lions (New Line) $8.25 $23.46
BEYONCE /SEAN PAUL Baby Boy 43| ALIEN ANT FARM These Days o T PULS 5 The Fighting Temptations (Paramount) $6.38 $20.11
QUTKAST Hey Ya 1 CONCERT PULSE 6 Once Upon A Time In Mexico (Sony) $5.00 $48.96
MARDON 5 Harder To Breathe | 36 million bauseholss Avg. Gross 7 Duplex (Miramax)® $4.61 $4.61
LIZ PHAIR Why Can't 17 15 Cindy Mahmoud, Pos. Artist {in 000s) 8 Cold Creek Manor (Buena Vista) $4.40 $14.64
R.E.M. Bad Day ] VPMusic Programming 1 BRUCE SPRINGSTEEM... $8,411.9 9 Matchstick Men (WB) $4.35 $30.70
SCHOOL OF ROCK School Of Rock 15 & Entertainment 2 SUMMER SANITARIUM TOUR $2,620.8 10 Lost In Transiation (Focus) $3.68 $8.64
STING Send Your Love 5 3 EAGLES $1.824.8 ] )
DIDO Whi a3 VIDEQ PLAYLIST 4 PHISH $1.702.2 *First week in release. All figures in milions.
. cm?x?:op PP . 5 AEROSMITTH &KISS $1.448.6 Source: ACNielsen EDI
FABOLDUS 1TAMIA So Into Y $1.202. )
FUEL Falls On Me 1| A e e COMING ATTRACTIONS: This  T. Rex's “Ballrooms of Mars” and
JEWEL Stand | LUDACRIS Stand Up 8 FLEETWODD MAC $1,108.2 week's openers include School of The Ramones’ “My Brain Is Hang-
DAMIEN RICE Voicano ) ?An"ééb's?&‘m . 1: ?;FDEESAT%M ::;g: Rock, starring Tenacious D frontman  ing Upside Down,” as wel as a cover
SANTANA UALEX BAND Why Don'tYou& 17 4| yapoues noUSTON VUDE BUDDEN Clubbir 11 PEARL JAM $8400 :m%;c; gs‘ea musrl‘cta‘? L3 e Theni:cz:oges T.V. Eye” by
KELLY CLARKSON Low 1| DUTKAST USLEEPY BROWN The Way You Move 12 . TIMBERLAKE & €. AGUILERA $695.5 band NoVacancy,  Wyide Rattz, a supergroup compris-
HOWIE DAY Perfect Time Of Day 1| BEYONCE {/SEAN PAUL Baby Boy 13 CHER $655.3 onlytoendup as a substitute teach-  ing Sonic Youth's Thurston Moore
COLOPLAY God Put A Smile Upon Your Face 7|  YDUNGBLOODZ LI JON Damw! 14 JAMES TAYLOR $606.4 er who schools his students onthe  and Steve Shelley, Mudhoney's
LIVE Heaven 2 | LILJON & THE EASTSIDE BOYZ... Get Low 15 JOHN MAYER & COUNTING CROWS  $591.9 subject of rock music. He and the ~ Mark Arm, Gumbalf's Don Fleming,
MANDY MDORE Have A Litte Faith In Me | RAP CITY TOP 10 students perform The Mooney Suz-  The Minutemen bassist Mike Watt
MYA My Love Is Like .. Whoa ' " this week's new tours: uki-penned title track and a cover of  and The Stooges’ Ron Asheton. The
My ELEPHANT MAN Pon De River Among this woek's e . s .
MELLY (P DIDDY & MURPHY LEE Shake Ya Tafesfer | gy gy 1LUDACRIS & SHOOP DOGG Hofidae In BARENAKED LADIES AC/DCs ttsalong Waytothe Top"  Black Keys' “Set You Free,” The
ROBERT RANDOLPH... | Need More Love 1 LI JON & THE EASTSIDE BOYZ YYING YANG Get Low MARTINA MCERIDE on .the fiilm's Atlantic soundtrack,  Darkness’ “Growing on Me” and two
GAVIN DEGRAW Follow Through £ | OBIETRICE Got Some Teeth m:: which also contains The Who's  cuts by the aforementioned No Va-
NICKEL CREEK Smoothie Song 5 LUDACRIS Stand Up THE RAPTURE “Substitute,” The Doors’“Touch Me”  cancy — “Fight” and “Heal Me, I'm
GUSTER Aexeriun 2 ;z‘)’(m:‘;‘f H’;lo"} :g" Damn! Cream’s “Sunshine of Your Love”  Heartsick” — complete the ST.
RADIOHEAD Go To Sleep 3 YOUNG GUNZ Can't Stop, Won' Stop ImNCEHTPULSEb oowmyol Led Zeppelin’s “Immigrant Song,"
o'»uhn: P““’“’”" °’, ,Pm’_‘ Stevie Nicks' “Edge of Seventeen,” — Julie Gidlow
Video aiplay for Sept 22:29 Video playbst for the week ending Sept. 22:29. Calornia 209-271-7900.
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Emmis
Continued from Page 1

million. Quarterly net revenue attrib-
utable to the company’s Austin clus-
ter was $4.4 million — Emmis closed
on its acquisition of a 50.1% stake in
the six-station cluster during the
quarter. Q2 net revenue for Emmis’
international radio division im-
proved 48%, to $4.6 million.

For the company overall, net rev-
enue improved 9%, to $155.7 million,
while operating income rose 4%, to
$37.2 million. Station operating in-
come rose 5%, to $60.1 million. On a
pro forma basis, net revenue im-
proved 7%, to $158.2 million.

Long-Term Guidance

While many companies through-
out the year have been reluctant to
issue guidance beyond the next quar-
ter, Emmis put a stake in the ground
for the next two quarters and its full
fiscal year (Emmis’ fiscal 2004 will
end Feb. 29, 2004).

For Q3, the company expects to-
tal radio revenue to range from $74.9
million to $76.4 million and overall
company revenue to range from
$157.8 million to $160.2 million. For
Q4, it forecasts total radio revenue of
$64 million-$65.2 million and total
company revenue of $137.2 million-

$139.8 million. And for the year,
Emmis predicts radio revenue in the
range of $284.6 million-$287.3 million
and overall company revenue of
$593.1 million-$598 million.

Noting that there’s been “some
consternation” about the radio busi-
ness in the past 90 days, Emmis
Chairman/CEO Jeff Smulyan stood
up for theindustry during a Tuesday-
morning conference call and cited
reasons he believes the business will
continue to grow, if slowly. “We are
gaining share over time,” he said.
“There may be quarters when we
don't, but this industry over time is
gaining share of local markets.”

As he has in the past, Smulyan in-
sisted that radio should focus most of
its attention on stealing business from
newspapers. “If you look at a con-
tinuum of radio vs. daily-newspaper
shareover a three-year period, a five-
year period and a decade, the fact is,
we are gaining that share,” he said.
“And that’s the best place to gain it,
because that's where more of the dol-
lars have been. You go where the
money is. That's a continuing great
opportunity for our industry. We've
seen that grow steadily, and I don’t
see any erosion of that.”

He also reiterated his position that
Emmis won't spin off its TV business

into a separate company until the
time is right. “Our shareholders
have said they would rather have
two currencies, and we're still try-
ing to do that,” Smulyan said, “but
we know we can't force that on the
market.”

He said that while Emmis is “ab-
solutely focused” on listening to its
shareholders, he believes the com-
pany can best serve shareholders by
running like a well-oiled machine.
“By being the best operators of our
businesses, that will create more
shareholder value than anything else
we can do,” he said, crediting the
company’s TV management staff
with being “as good as anybody in
this business.”

Still, he insisted that if the right
opportunity came along, Emmis
would spin off its TV operations. "If
there’s any question about this com-
pany wanting to make sure that we
do what makes our shareholders
happy and continues to bring share-
holder value, | hope we can put that
to rest forever,” Smulyan said. “We
would like to find a way to have two
separate currencies so we could al-
low people who just want to focus
their attention on radio to do that, but
we won’t do it until we find the
mechanism to do it seamlessly.”

San Diego

Continued from Page 3
thrilled when the opportunity pre-
sented itself. I'll miss working with
the 91X team, but the good thing is
I'm just down the hall.”

After leaving KGB in 1990 Schock
served as PD of such stations as
KNAC/Long Beach, CA; WHVY/
Baltimore; and WLZR /Milwaukee.

Richards said, “I was thrilled
when Bryan approached me regard-
ing programming KGB. | know he
will bring a fresh set of eyes and ears
to the station. As for 91X, we've got
the best staff of people assembled
locally, and I'm looking forward to
working closely with them.”

Richards joined Clear Channel/
San Diego in 2000. He's also pro-
grammed KDGE/Dallas, KTBZ/
Houston, KSJO/San Jose and
WEBN/Cincinnati.

McCarthy

Continued from Page 3

was PD/MD/Promotion Director/
morning personality at WTND/
Poughkeepsie, NY when he was
named WWYZ MD/evening talent
in August 1999. McCarthy was el-
evated to PDin April 2000 and added
PD duties for WPKX 18 months ago.

Elliott

Continued from Page 18
who is going to make a difference
when he gets here.”

Elliott has been at KAZR for seven
years, since Saga purchased it and
flipped the format from Triple A to
Active Rock. He rose to PD after two
years as Marketing & Promotions
Director.

“Working at Lazer/Milwaukee
has been a goal of mine for years,”
Elliott said. “To finally join Tom
Joerres and the Lazer 103 team is like
a dream come true.”

Salary
Continued from Page 1

night talent (down 24%), evening tal-
ent (off 20%) and promotion directors
(down 19%). Several positions made
more in every market group except
the top 10 markets.

R&R uses median salary figures
rather than average owing to the dis-
proportionate number of large-mar-
ket respondents that would other-
wise skew the figures outside the
realm of realistic interpretation.

It should be noted that, in an effort

to improve response rates by short-
ing the survey, several positions —
ranging from traffic reporter to
webmaster to receptionist — were
excluded this year. However, the sur-
vey return rate did not increase,
which Miller, Kaplan CPA George
Nadel Rivin attributes to the lack of
time for staff to complete the form
and the survey’s proximity to the
budgeting season. R&R will work to
address these and related issues with
its participating partners, including
the NAB and major-market broad-
cast associations.

Sanctuary
Continued from Page 3

formed by Rod Smallwood and
Andy Taylor that is the model for
music companies of the future. It'san
honor to join all the great record ex-
ecutives, managers and producers
that Merck, Rod and Andy have had
the foresight to hire and nurture in
this exciting company.”

Kalodner’s career includes guid-
ing the likes of Foreigner, Cher,
Sammy Hagar, Berlin, Whitesnake,
Journey and Aerosmith to the top of
the record charts. He most recently
worked on Bon Jovi’s Bounce and
Iron Maiden’s Dance of Death and
put together the upcoming Journey
DVD with original member Steve
Perry.

Knowles, meanwhile, will enter
into a five-year employment deal
with Sanctuary that can be extended
for a further five years at Sanctuary’s
option. The deal also involves set-
ting up a joint-venture record label
through Sanctuary Records Group/
BMG Distribution to develop urban
and gospel acts, along with music
publishing and the creation of an
urban tour agency in the U.S.

www americanradiohistorv com

Knowles will continue to manage
his roster of artists, which includes
Destiny’s Child, Beyoncé, Kelly
Rowland, Michelle Williams,
Solange Knowles, Blaque and come-
dian Ricky Smiley.

“Mathew Knowles and his team at
MWE have a preeminent reputation
and have had phenomenal success,”
Sanctuary Group Exec. Chairman
Andy Taylor said. "The quality of the
artists managed adds considerable
value to our roster, as well as being
highly and immediately cash-gen-
erative.”

Said Mercuriadis, to whom
Knowles will report, “Sanctuary is
the market leader in every aspect of
the rock business, and we believe
that, in partnership with Mathew,
our expertise and infrastructure can
have a significant impact on the ur-
ban world, which, despite being the
biggest music genre, is still underde-
veloped and lacking the sophistica-
tion of the rock world from the art-
ists’ perspective. Our intention is to
create a strong creative and business
environment for the most important
artists and managers in the urban
community to prosper.”
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AL PETERSON

NEWS/TALK/SPORTS

apeterson@radioandrecords.com

Philly’s News/Talk/
Sports Trio

Infinity AMs cover the format spectrum

To prepare for my trip to the NAB Radio Show in
Philadelphia this week, I decided it would be a good
idea to check in with a few of the city’s leading radio
programmers to get some ideas about what to do and
where to go during my visit to the City of Brotherly

Love.

1 called up KYW's Steve Butler,
WPHT's Grace Blazer and WIP's
Tom Bigby. The three head up pro-
gramming operations at Philly’s lead-
ing News, Talk and Sports radio sta-
tions, respectively. All have deep roots
inand strong emotional ties to the city,
all share a common owner — Infinizy
Broadcasting -— and all program AM
radio stations that have long and sto-
ried histories in the market.

At AM 610 you'll find
Sports/Talk WIP, which
made history as Philadel-
phia’s very first radio sta-
tion when it signed on in
1922. WIP made history
yet again in 1987, when it
became only the second ra- |
dio station in America to
flip to a24/7 sports format.

Scan up to 1060, and
you'll hear one of Ameri-
ca’s most consistently successful radio
stations, all-News KYW. Believe it or
not, those call letters first debuted in
Chicago in 1921 and remained on the

RIVETING
RADIO

Steve Butler

Windy City radio dial for more than
a decade before then-owner Westing-
house Broadcasting moved them to
Philadelphia in 1934.

The KYW call letters were moved
yet again in 1956, to Cleveland, where
they remained until the FCC returned
them to Philly in 1965. That same year
KYW debuted the now legendary 24/
7 News format that has made it the
station of record for radio news in the
_ Delaware Valley for nearly
40 years.

Slide on up to AM 1210
and you'll find “The Big
| Talker,” WPHT. Debuting
just a few weeks after WIP
| did in 1922, the station —
then called WCAU —
went on to be one of the
first stations in the country
to air a format called “tele-
phone talk,” which be-
came a big success with
Philly listeners during the 1950s and
"60s.

Today WPHT is a model of mod-

ern Talk radio and is hoping to write
new chapters in the station’s history
book with a recently revised lineup
that includes local legend Michael
Smerconish anchoring morning drive
and syndicated talkers Glenn Beck,
Rush Limbaugh and Sean Hannity
rounding out the day.

So, order up a cheese steak, slop
some mustard on a soft
pretzel, grab a few packag-
es of Tastykakes, and wash
it all down with a can of
Black Cherry Wishniak (it's
soda pop, and the locals
love it) as we get an insid-
er’s tour of the town from
the people behind the pro-
gramming at Infinity / Phil-
adelphia’s News/Talk/
Sports radio stations.

R&R: What's the mission of your ra-
dio station?

SB: We're the information station
for Philadelphia. Some listeners might
call us the news station, but most be-
come acquainted with us through
weather, traffic and school-closing in-
formation. We're also the place that
has constant updates when war or an-
other crisis breaks out. No talk, no
play-by-play, just live news, weather,
sports and traffic 24/7.

TB: We want to dominate male de-

Tom Bigby

R&R October 3, 2003

erly Love.

best sandwich.

Street.

Tony Bruno’s Philadelphia

Philly native and Fox Sports Radio host Tony Bruno
offers this list of “must do's” when visiting the City of Broth-

* Grab a cheese steak. Pat's and Gino’s get the tourist hype and
are institutions at 9th and Passayunk, but ¥
they're not the same quality sandwiches as 20
years ago. | preter Del'Assandro’s in Roxbor-
| ough or Jim’s on South Street. want a non-

{ cheese-steak option? Go to Tony Luke's on
Oregon Avenue near Front Street and grab a
chicken cutlet or roast pork sandwich. They
make cheese steaks, 100, but that's their third-

* See the Liberty Bell. They moved it out of
its little building where you could see it 24/7
through the glass. Now, thanks to your tax dollars, it’s in the new
Constitution Center located in the Independence Hall area on Market

Tony Bruno

Continued on Page 27

mographics — all male demograph-
ics. We know we need to have astrong
presence in every male demo to give
us the 25-54 numbers we need. To do
that, we're always finding ways to
make Sports radio more
accessible to non-sports
fans and to not limit our-
selves to the cume restric-
tions that being a Sports
radio station brings.

GB: Our mission is to
brand this station as the
place Philadelphians come
to talk about the news of
the day. Now that we've
assembled a team of first-
class talent, we're letting people know
that 1210 AM is here to play in Phila-
delphia.

R&R: What's the biggest challenge or
opportunity you see ahead in the next 12
to 24 months?

SB: The greatest opportunity is to
further imprint the KYW “Newsra-
dio” information image on our region,
branding us as the authoritative infor-
mation utility for Philadelphia. The
biggest challenge will be how to get
the next generation of 25-54s to find
the AM band on the radio.

TB: The biggest challenge for us,
and most stations, will be to find ways
to meet the revenue challenges and
expense goals we'll all face in the com-
ing years. My personal challenge is to
decide when it’s time to park the boat
in the Florida Keys. I don’t know
when that’s going to be yet, but 1 am
looking forward to it.

GB: For the first time since 1've
been PD we have a live, local morn-
ing show that will interface with the
rest of the station. Building The Micha-
el Smerconish Morning Show will be a
big and fun challenge, but I believe
that Michael has the ability and the
drive to do great things in Philadel-
phia radio and in the industry.

R&R: What is it about Philly radio
that makes people working in it never
want to leave?

S$B: It has a big-ity feel in a neigh-
borhood-based town, homes just
blocks away from the central business
district, brawling politics and great
material on every block to tumiinto ra-
dio pictures. Draw a 100-mile circle
around City Hall, and you've includ-
ed the Pocono Mountains, New York

Continued on Page 27

*1 in NY AGAIN!!!"

BATCHELOR“19ALEXANDER

-
-
oy

ACTION AND SUSPENSE ¢ INSIDER INFORMATION ¢ STIMULATING CONVERSATION
MILITARY EXPERTISE ¢ DISTINGUISHED GUESTS

Put John Batchelor and Paul Alexander to work for your station today.
Call 212-735-1700

QbhC'RADID NETWORKS

*Source: Arbitron, Spring 2003, Metro, Persons 25-54, AQH Share, M-F 10p-1a, among all non-music stations.

www americanradiohistorv com

america listens to abc
www.abcradio.com
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They CGalled
..They Listened

...1hey Rallied
..They Listened

..And Listened
-And Kept

LISTENING!

..Am The Ratings Kept mereasing!

\ien 25-50 AQH Share Increases—Sjring 2002 vs. Spring 2003
WEST-AM Atianta 27103.9 VP 44%
KPRE-AIA Homston 311096 UP 81%
WRLA-AM Tampa 55t0 12.1 UP 118%
WTAR-AR Cleveland 27109.0 UP 92%
KFTK-FM St Louis 13109.1 UP 292%
WOAI-AM San Antonic 5510 8.6 UP 56%
WJNO-AVI West Paim 21w 8.4 UP 206%
KTOK-AM Okiahoma City 4.6109.0 UP 96%
WGY-AMAlbany 2810 6.4 UP 129%
KFAQ-AM. Tufsa 1710 7.5 UP 341%
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Philly’s News/Talk....

Continued from Page 24

City, the beautiful Jersey shore and the
Chesapeake Bay.

TB: It's a small town dressed up as
a big city. It's a huge city, but t’s real-
lyjusta bunch of neighborhoods. Peo-
ple here respond to good radio, and
when you do something — right or
wrong — you feel it. It’s ethnically di-
verse, but everybody is a Philadel-
phian. -~

GB:It'sa town of neigh-
borhoods that's very paro-
chial — a small big town
that is just plain special.
Philadelphians are the
most honest people on the
planet. You always know

¢

NEWS/TALKISPORTS,
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to get the best from the station’s talents.

GB: My dad. When I was a little
girl, we use to drive around and lis-
ten to Talk radio together. Now he’s
turned into a liberal, so I know that if
he likes something, it won't get rat-
ings. Sil Scaglione, my GM, and I'm
not just sucking up. He took a chance
on a first-time program director, and
I won't be letting him down. Plus, I
really like the guy. Bill Figenshu. “Fig”
is the best radio teacher I've ever met,
and he really cared about the radio
; station. Bob Kmetz, now
retired from KDKA radio.
He took the time to help
me leamn to write news and
critiqued my work over

and over untill got it right.
4 R&R: Where are your
| three favorite places to eat in

where they stand. They Philly?

love an underdog and will SB: La Famiglia on
runaphonyoutoftownon  Grace Blazer  FrontStreetbelow Market.
arail. Plus, Philly has all of Order the fish of the day

the benefits of a major cosmopolitan
city without the housing and living
costs you find in other northeastern
cities, like Boston or New York.

R&R: Who are some of the people who
inspired your radio career?

SB: My GM, Roy Shapiro. His 40
years with Westinghouse, CBS and
Infinity give him unmatched perspec-
tive about listeners, clients and bud-
gets. I'll miss the ongoing intellectual
debates about all of the above when
he retires later this year after 19 years
at KYW. Also, Scott Herman. We nev-
er met prior to our first discussion
over a breakfast that eventually
turned into an offer to be his News
Director. Scott is the best people man-
ager and motivator in the business
and a great problem-solver.

TB: Gordon McLendon. In Texas
I'd drive my car and sit up on top
of a hill so I could hear what he was
doing on KLIF, then I'd go back to
my little local radio station and try
to re-create everything he did. Ron
Chapman, who is the promotions
genius of modern-day radio and, to
my mind, the best PD we have ever
seen. Mel Karmazin, who taught me
about the business of radio and how

with the lemon sauce and capers and
check out their huge wine cellar. The
Prime Rib in the Warwick Hotel,
where, of course, you should order the
prime rib. And the Reading (say
“RED-ing") Terminal Market, located
underneath the Convention Center.
Have breakfast at the Down Home
Diner or tour the sandwich counters.
Check out those roasted chickens at
the Amish counters and grab dessert
at Bassett's ice cream, where the most
popular flavor 100 years ago was, be-
lieve it or not, tomato!

TB: The Capitol Grill for steak, the
Palm tosee and be seen and any of the
hundreds of neighborhood restau-
rants you'll find all over the city. Walk
into any one of them, and you'll find
something you like. Philly isa go-out-
to-dinner town, and there are tons of
great restaurants here.

GB: The Continental at 2nd and
Market for Rad Na Chickenand a hot-
pepper-infused martini garnished
with a jalapeno and a blue-cheese-
stuffed olive. Panorama Restaurant
for gnocchi and a really good glass of
Cabernet. Sarcone’s Deli in South
Philly for an old-fashioned hoagie
with extra vinegar and a diet coke.

R&R: Where are your three favorite
places to take friends or relatives who vis-
it Philly?

SB: Most of my friends are media
geeks like me, so I point out the me-
dia and movie landmarks. The church
from the movie The Sixth Sense, the
beautiful angel statue at 30th Street
Station that captivated the Amish boy
in Witness, as well as the restroom
where the murder in that film took
place. The porch at the Port of Histo-
ry Museum where the climactic scenes
of John Travolta’s Blowout took place
and the department store window
where Sex and the City's Kim Catrall
posed in Mannequin early in her
career.

In our own building you'll find
Studio A, where The Mike Douglas
Show originated for many years, and
the spot on the floor where John Len-
non stood to guest-host the show. On
the way to my house in South Jersey I
always makea stop at the Camden, NJ
waterfront to point out the old Victor
Talking Machine Company building
— the predecessor to RCA — that is
now being converted to luxury apart-
ments. Enrico Caruso and John Phil-
lip Sousa made their first recordings
there, and you can still see the “Nip-
per Tower,” where the company’s fa-
mous logo of “His Masters Voice” has
been preserved in stained glass.

TB: Well, friends I take to the strip
clubs on Delaware Avenue. Relatives
I take to the Basilica so they can pray
for us.

GB: Boathouse Row on the Schuyl-
kill River, because it’s beautiful and it
reminds me of my childhood. The ra-
dio station, because they all want to
seeitand it's my life. A Phillies game,
because we have really great seats.

Ré&R: Any advice to young broadcast-
ers looking to build a career in radio to-
day?

SB: You have a lot more stuff tak-
ing up your time than I did when I
was your age, but I'm old and I don't
understand. So when I say, “Welcome
toyour first job in broadcasting. You'll
be working the midnight to 8am shift
on weekends,” just swallow hard,
show up for work on time, and don't

Tony Bruno’s Philadelphia

Continued from Page 24

* Check out Philly’s sports complex. No other city has more
arenas and stadiums in a five-square-block area. Get one last look at
the Vet (Veteran's Stadium), because it's coming down in February. Go
see the Rocky statue in front of the old Spectrum next door to the
newer Wachovia Center (formerly the appropriately named “F.U.
Center” for its old sponsor, First Union bank). There's always some-
thing going on in one of the buildings. Hey, maybe you'll get lucky and
find a tractor-pull in town.

* Museums. You'll find great ones on the Ben Franklin Parkway.
See “The Thinker” in front of the Rodin, check out the realiy cool
Franklin Institute and, of course, the world-famous Philadelphia Art
Museum, if only to see the steps where Sylvester Stallone, as Rocky
Balboa, ran to the top. Note: Running the steps not recommended for
most out-of-shape radio guys.

* Downtown food. When you're hungry there are lots of great
restaurants all over the downtown area. Well-known chains like
Morton's, Ruth's Chris Steakhouse and McCormick & Schmick's are all
within walking distance of the Broad Street/Avenue of the Arts area
around City Hall.

« Booze. Not much in the Convention Center area, so | suggest
heading down to Delaware Avenue. Dave and Buster's is one of my
favorite places. Lots of gin joints around the OId City area, too,
including a Coyote Ugly copycat where you just might see women
getting drunk and dancing on bars.

* Booze with a view. No radio person — particularly no tie-wearing
radio execs — can come to any town and not know where the best
strip bars are. Not that | frequent these establishments, but if you want
friendly women, a nice atmosphere and a little pressure to empty your
wallet of that lovely new peach-colored $20, check out Club Risque on

Delaware Ave. near Tasker.

snack.

* Convention break. The best place to wander around during a
midday break from a seminar is located right across from the Conven-
tion Center. It's the legendary Reading Terminal Market. The old train
bam is still a great place to sample from vendors selling fresh fruits,
vegetables, meats and seafood. You can even grab a quick lunch or a

take any vacations from your part-
time job. With the turnover in our
business, you'll probably be working
normal hours in no time.

TB: Learn everything you can
about everything and, please, learn to
understand the financial and sales end
of our business. If you ever have an
opportunity to do sales, do it so that
you'll understand the job and the frus-
trations that salespeople experience.

GB: If you're looking for a 9-to-5
job, don't be a PD; go work in abank.
Listen a lot, not just to the radio, but
also to your talent, your mentors and
those who've been in this business
longer than you. Worry constantly
about your radio station and never
make the same mistake twice. A good
program director gets ratings; a great
program director gets ratings and rev-
enue.

--L.i".'?_ gt

Money and living advice for young adults.

Brand new from Sabo Shows. Saturdays live 1-4 PM.
Hear the demo at www.sabomedia.com.
Call to lock up your market.

Get your free copy of David's book
“Smart Couples Finish Rich” when you call.

“The living and money show
young listeners understand”

SABOMEDIA
212.681.8181

—-Walter Sabo

www americanradiohistorv com
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Live, From New York; It's Tracy TV

Fifteen years after she joined WQHT (Hot 97)/New York
as a promotions intern, Emmis/New York VP/Programming
Tracy Cloherty announces that she's leaving the company
at the end of her contract, which will be Feb. 29, 2004. “It'll
be nice to finally be able to hang up my bulletproof vest,”
== says a laughing Cloherty, whose immediate
f plans include the development of a sitzom
with Queen Latifah and Latifah’s partner,
Shakim Compere. “I'm excited to exglore
| the world of television, although radio will
always be my first love.” Cloherty will zon-
tinue to consult |7 radio stations across the
£ country. “Working at Emmis — and Hot 97
§ in particular — has been an amazing and
rewarding experience, but after |5 years,
it's time for my next challenge,” she says.
“| feel that I've taken this as far as | can.
It’s now time for someone else to pick up where { left off.”
While Cloherty remains involved with her stations — Hot
97, WRKS and WQCD — through the transition, Sr. VP/Mar-
ket Manager Barry Mayo is starting the search for her replace-
ment now.

Tracy takes on ...
v

Across the street, WBLS/New York afternoon driver/force
of nature Wendy Williams just inked a lucrative syndication
deal with Superadio. "Wendy is easily
one of the top air personalities in any
format in the country,” says Gary
Bernstein, President of Superadio
Networks. “She is the very definition
of ‘personality radio.” Williams’ daily
show combines gossip, trash talk, ce-
lebrity interviews, love and career ad-
vice and no-holds-barred commentary.
Bernstein says he already has affiliates
lined up for The Wendy Williams Expe-
rience, which will soft-launch in No-
vember in preparation for a January 2004 rollout. For more
info, call Superadio’s John Campanario at 508-480-900C, Ext.
13, or e-mail johnc@superadio.com.

0Oh, no, you did not just
say that!

You Can Go Home Again

Former WKQX (QI01)/Chicago PD Tim Richards em- |

barks on his triumphant third tour of duty in the desart as
the newly named OM of Clear Channel’s Tucson cluster and

The Nineties Show

day-to-day PD of his former station, CHR/Pop KRQQ. That’s
good news for Richards — but not so good news for cur-
rent KRQQ PD & KOHT OM Steve King, who exits. Reach

T
§ 3

King at 520-891-7625 or stevekingg@
aol.com.

New York radio fixture Jim Kerr
has been inked for mornings at Clear
Channel Classic Rock WAXQ
(Q104.3), teaming with his former
longtime co-host, Shelli Sonstein.
The fim Kerr Rock 'n’ Roll Morning Show
debuts on Oct. 7. It replaces Leslie Gold, a.k.a. The
RadioChick, who exits along with sidekicks Chuck Nice and
producer Butch Brennan. Kerr has been doing weekends at
Q104.3 since November 2001.

“Hi, I'm Jim, she’s Shelli.”

After two years away, Rob Conrad and Shannon
Stevens return to mornings on Clear Channel's WM)J (Magic
96.5)/Birmingham. The duo debuted on Magic in 1993, but
exited two years ago when their contract expired. They
ended up across the street on Oldies WODL — but now
they’re back. Rob and Shannon replace the most recent
morning team of john Stewart and Lisa Mason.

The Programming Dept.

* After five years with Cox CHR/Rhythmic WPYO (95.3
o Party)/Orlando, PD Steve Bartel is pack-
| ing his bags for Dallas as the new Asst.
PD/MD/midday  personality  at
Entravision’s Dance-leaning KKDL (The
Texas Party Station).
Clear Channel AC WSRS/Worcester, MA
Asst. PD/MD Tom Holt (pictured) is
upped to PD, replacing Steve Peck, who
recently transferred to sister Hot AC
WSNE/Providence. Holt previously pro-
grammed Citadel’s WWLI/Providence for
nine years, racking up 22 No. | books before being

Fun? Fup is my
middie name!

| downsized out of a gig last Christmas.

¢ Former WAQX/Syracuse PD Bob O’Delt grabs the va-

| cant PD gig at WRQK (Rock 107)/Canton, OH.

* WZTA (94.9 Zeta)/Miami Asst. PD/MD/afternoon driver
Ryan Castle trades the oppressive fog of Miami for a return
to his sunny hometown of Seattle as Asst. PD of Entercom
Rocker KISW. He replaces Kylee Brooks, who left the industry.

" meLie

| I ——

* Emmis, Infinity lose batties with the FCC over Mancow’s
indecency fines.

* Neil Portnow named president of NARAS.

* Wende Persons promoted to Exec. Director/Program-
ming & National Services at WQXR/New York.

Y ;s o > N

* Janet G (Janet Gilmer-Rowser) promot- |
ed to PD at WMXD-FM/Detroit.

* David Landau and Ken Williams ap-
pointed Exec. VPs for Premiere Radio
Networks.

« Brian Bieler named VP/GM of KTXQ/
Dallas.

* Howard Stern and Infinity Broadcasting
file a $45 million breach of contract suit
against Evergreen Media.

¢ Steve Schnur recruited by Arista
Records as VP/Modern Rock.

* Paul Marszalek becomes PD at KFOG/
San Francisco.

Yol /£4 75 AGO

«Jerry Greenberg and CBS Records unveil WTG
Records.

+ Randy Bongarten joins Emmis Broadcasting as Fegion-
al VP/Operations for New York and Chicago.

» Dave Foster promoted to PD at WYAY/Atlanta.

+ Frank Kabela promoted to President of
Greater Media.

« Bill Burns appointed VP/GM at WWBA/
Tampa.

*Dan Griffin named VP/GM of WRKO/
Boston.

Brian Bieler

Steve Schnur

» Dan Griffin
O%)iArs Ac0 |
» Larkin Arnold moves from Capitol Records tc Arista
Records to become Sr. VP in charge of acquiring and
developing black acts at Arista.

s Storer Broadcasting sells KTNQ/Los Angeles for $8 mil-
\_ lion cash to K-Love Radio Broadcasting.

Nothing captures the ‘90s better

THE HITS * POP CULTURE - FADS - THE EVENTS - THE STARS

Dave Stewart from WPLJ in New York City hosts the
original '90s show, heard on great Hot ACs and CHRs from
coast to coast. To satisfy your listeners' hunger for the
'90s, plug Retro Stars into your weekend schedule.

Custom versions for-Hot AC and CHR

@) : inadcast

4 ludio inc.

wwWwW americanradiohistorv com

(800) 322-3204
www.retrostars.com
info@retrostars.com
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* Jason Barsky steps down as PD of Clear Channe! CHR/
Pop WHKF/Harrisburg to concentrate on hosting mornings.
Michael McCoy, PD of nearby WLAN/Lancaster, PA, is
named OM of both stations and PD of WHKFE WLAN Asst.
PD/MD J.T. Bosch is now PD of WLAN, while WLAN MD
Holly Love adds Asst. PD stripes.

* KFAT/Anchorage, AK PD/night jock Paul Boris has
swapped programming stripes with Asst. PD/morning talent
Counselor.

Available Now!

The budget bug bites PD/afternoon driver Scott Chase
squarely in the ass at Cumulus Hot AC WRQQ (Star 97)/
Nashville as he exits. Former Star morning talent Rob
Michaels returns as Asst. PD/afternoon jock. Cumulus VP/
Programming Jan Jeffries will oversee Star’s programming
until a new PD is named. Chase can be reached at 615-473-
0553 or tallchase@aol.com.

Where's Waldo? PD Brad Waldo exits Clear Channei AC
KGBY (Y92.5)/Sacramento. Waldo, who previously pro-
grammed KKLT/Phoenix and WLTI/Detroit, can be reached
at 916-641-0618 or bradwaldo@aol.com.

PD Darren Stephens exits Citadel CHR/Rhythmic WYIL
(Wild 98.7)/Knoxville. ST speculates that Stephens will re-

turn to his former gig: playing Samantha’s husband on Be- |

witched. Until then, he can be reached at 504-909-7335.

Local Citizens Told To Calm Down

Clear Channel Urban WPHR (Power 106.9)/Syracuse
evolves to Urban AC under current PD Butch Charles, who
also adds PD duties at CHR/Rhythmic sister WWHT (Hot
107). Former Hot PD Erin Bristol will now exclusively over-
see Alternative sister WWDG (The Dog).

In Power jock news, the syndicated Doug Banks Morning
Show gives way to Torn Joyner. Midday hostess Sonja Sayles
exits, replaced by Asst. PD/MD Kenny Dees. Night jock Just
Mike moves to afternoons, and Marty The One Man Party
moves to mornings, replacing Dakota, who exits. PD Butch
Charles will now handle the new Quiet Storm, airing 7pm-mid-
night, while overnighter Maestro moves to nights on Hot [07.

Quick Hits

* WWPR (Power 105.1)/New York night personality Big
Tigger exits after his contract talks went south. He had been
off the air for the past three weeks. Big Tigger continues to
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voicetrack middays on sister WMIB (103.5
The Beat)/Miami and host his own Pre-
miere-syndicated countdown show. He
also has his little fallback TV gig as the host
of BET's Tha Bassment and a fledging rap
L TV career as well,

Big Tigger + Longtime KHKS (106.1 Kiss FM)/Daltas
afternoon driver Domino resigns, effective Oct. 10. Word
has it that he’s headed across the street — possibly to
Entravision Dance outlet KKDL. Kiss PD Brian Bridgman
needs an immediate replacement.

* Now that WEDR/Miami's James T has moved to Ur-
ban AC sister WHQT for afternoons, WEDR morning co-
host fill Tracey and comic Marvin Dixon have exited. WEDR
afternoon guy Rick Party is taking over mornings, teaming
with Tamara G.

* Cox CHR/Pop WBLI/Nassau-Suffolk ups Wendy Wild
to nights, replacing Fester, while Music Coordinator L.J.
Zabielski snags the open MD position.

* WYOK (Hot 104)/Mobile inks Bryan “B-Dub” Wash-
ington for nights; he’s inbound from KKRZ/Portland, OR.

* KHTT/Tulsa MD/night dude Eric Tyler makes the big-
boy leap to nights at Infinity CHR/Pop WNKS/Charlotte.

* Regent AC WLHT (W-Lite)/Grand Rapids has its first
full-time daytime opening in more than six years as MD/mid-
day personality Mary Turner exits to do mornings in a mar-
ket TBA.

Y

That's One Way To Beat The System

Brian Florence, half of the now-infamous “Sex in St.
Patrick’s” couple that brought down Opie & Anthony, has
died just before he was to appear in court to answer charges.
The Associated Press reports that Florence, 38, died on Sept.
25 of a heart attack in Alexandria, VA. Florence and his girl-
1 =T friend, Loretta Lynn Harper,
<58l were arrested Aug. 15,2002, for

N allegedly having sex inside St.

8 Patrick’s Cathedral as part of an
3 Opie & Anthony radio stunt
gone horribly awry. The couple’s
lawyer said her clients had ex-
pected to plead guilty to a lesser
charge and receive a non-jail sentence. O&A's former pro-
ducer, Paul Mercurio, recently pled guilty to disorderly con-
duct and was ordered to perform seven days of community
service.

i !‘

happier times.
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| Caught between The Rock and a ... oh, hell, never mind.
While out promoting his No. |-grossing movie, The Run-
down, The Rock stopped by WWWQ (Q100)/
Atlanta’s The Bert Show. Pictured basking in the post-
| plug afterglow are (I-r) Bert Show producer feff Dauler,

The Rock and Bert Show co-host fenn Hobby and host
; Bert Weiss, starring as Bert.

Talk Topics

* After Clear Channel suspended him for a week, the
company has fired Bob Lonsberry from News/Talk WHAM/
Rochester, NY for referring on the air to Rochester Mayor
William Johnson Jr., who is African-American, as a monkey.
Lonsberry offered a taped apology to fohnson on his Aug.
22 show, which featured a guest host. He apologized again
on Sept. 25 and agreed to undergo diversity training and re-
main off the air indefinitely. However, CC lost its cool after
Lonsberry attacked his critics in an Internet column, saying
that the “liberal and afraid ... seek to dominate society
through threat and intimidation,” AP reports. In a statement,
WHAM management said, “Although Mr. Lonsberry ex-
pressed a willingness to change, it became obvious to us that
he is not embracing diversity.”

* WINO/West Palm Beach afternoon host Randi Rhodes
will begin national syndication on Oct. |.

* Ed Tyll is launching his own syndication effort in con-
junction with Santa Cruz, CA-based Adam Wilbur Entertain-
ment. Tyll's new syndicated talk show will air live from New
York on weekdays from 7-10pm ET, beginning Oct. |. Al-
ready on board: KUGN/Eugene, OR; KNUU/Las Vegas; and
his most recent station, WLIE/Nassau-Suffolk.

* James Crystal Radio Group flagship WFTL-AM/West
Palm Beach is upgraded to 50,000 watts and debuts a
News/Talk format under the moniker “Live 85.” The station

| will carry Miami Dolphins football games, local sports per-
t sonality Jeff DeForrest and the syndicated Alan Colmes, Joey

Reynolds and Michael Savage.

. mm_;;(s across the known univérse have come together in search of a beter 24 Flout fatmrl s,
77ey freve switched fo Jones Radio Networks for researched music, seasoned talent, \otaized content
 and a superior level of service from the Jones Team of radio protessionals.
Jornes Radjo Networks delivers 24 Hour format power to more stations than anyone a\se.

* * K

“Jones Rocks!”
Eric Kaufman GM, KLOA Ridgecrest, CA

Call Pat Crocker, 800.609.5663

email betterservice@jonesradio.net
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Wayne’s World

SOUND DECISIONS

‘Stacy’s Mom’ has got it going on for Fountains Of Wayne

With “Stacy’s Mom,” Fountains Of Wayne have not
only penned the best MILF anthem this side of Paul
Simon’s “Mrs. Robinson,” they’ve scored the biggest
hit of their seven-year career. Add to that a jaw-drop-
ping video starring model Rachel Hunter and the fact
that the song is crossing over from Alternative to CHR/
Pop, and this could be the year that the Fountains flow

into the mainstream.

“I feel like it's the first time we
really got it right with a video match-
ing the song,” says FOW guitaristand
co-songwriter Adam Schlesinger of
the video, where a tween-age boy fan-
tasizes about the song’s titular char-
acter, played by Hunter, pole-dancing
and emerging out of a backyard pool
a la Phoebe Cates in Fast Times at
Ridgemont High.

“Obviously, it's a pretty literal in-
terpretation of the song, but I think it
should be for song like that. Chris
Applebaum, who's the director and
an old friend of ours, totally got it
rightaway when we started talking to
him about it.

“We talked to some other directors
who were pitching us some artier and
more subtle ideas. Chris’ whole thing
was, ‘Fuck that, let’s make this big,
teen-movie-style video.””

“We learned that if
you don’t sell
millions of records,
you might have a
hard time making
another record after
that.”

Comeback Story

But there’s more to Fountains Of
Wayne than teenage fantasies. Load
up the disc player with Welcome Inter-
state Managers — the group’s third
record and first for S-Curve/EMC —
and you'll find some of the finest pop
rock storytelling in recent memory.
Whether it's wistful memories of sum-
mer in “Fire Island” or the hibernation
blues of “Valley Winter Song,” FOW
demonstrate an undeniable knack for
spinning a yarn into the time-honored
fabric of pop music.

“Well, it’s certainly not the preva-
lent form of songwriting that you hear

on the radio, but think there are peo-
ple who arestill good atit,” Schlesing-
er says when asked if storytelling is a
lost art in pop music.

“For a lot of bands, at least Ameri-
can bands, it's expected that you're
going to be writing lyrics by opening
your diary and telling the world how
you feel that day. That's not how we
go about it.”

FOW'’s own tale is a bit of a come-
back story. With their self-titled debut

record. We were working on the mu-
sic for that show simultaneously with
the album. It gave us enough money
to pull it off.

“Thankfully, when it was done we
were able to find a new label contract
fairly quickly. But it was amazing how
many people would tell us before-
hand, ‘We love your band, but we
have to hear your next single.” 1 can’t
say that I don’t understand. It makes
a certain amount of sense, but it's just
kind of depressing.”

Schlesinger doesn’t hold a grudge
against his former label. “First of all,
we didn't have a terrible experience
there,” he says. “We actually got treat-
ed pretty well compared to what hap-
pens to a lot of bands on major labels.

“On the positive side, Atlantic nev-
er meddled creatively in anything we
did. We were able to make the records
exactly the way we wanted. We made
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says of S-Curve. At least we knew
those two guys well and trusted
them.”

The new label also subscribed to
the notion that FOW is a pop band.
“Steve Greenberg at S-Curve is only
interested in pop songs, pop hits and
pop records,” Schlesinger says. “He's
not an Alternative guy or a college
radio guy. He signed Hanson, he
signed The Baha Men.

“He’sall about the pop records. The
fact that he saw us in those terms was
what got us excited about working
with him. That’s what we always
wanted tobe seenas, justa pop band.”

Nowadays, “Stacy’s Mom” can be
heard next to Kelly Clarkson's latest
single on Pop radio. “It's awesome!”
Schiesinger enthuses. “The cool thing
for me is that it’s just because of the
song itself. There’s really no image to
our band.

“We're a bunch of guys in our 30s,
we can’t dance, and we're not partic-
ularly charismatic in any other way.
The only shot we have of getting on
the radio is writing a song that sounds
good on the radio.”

Scratch On The Side

Aside from his duties in FOW,
Schlesinger is also a partner in the Chi-
cago-based indie label Scratchie Rec-
ords, home to bands like The Sounds
and The Blank Theory. “Scratchie now
has a deal through New Line Cinema,
which has a record division called
New Line Records,” he says.

“They've given Scratchie a new

in 1996 and 1999's Utopia Parkaway, the  videos and toured extensively onboth  lease on life. Basically, me, {former
group earned critical praiseand aloy-  records. Smashing Pumpkins/current A Per-
al fan base, which can be fect Circle guitarist] James
found at their capacity Tha and our third partner, Jer-
shows, singing the lyrics emy Freeman, are like an
back to the band. A&R source for them.

Outside of the group, “We look for stuff that
Schlesinger also penned the we're interested in, and we
anachronistic pop ditty “That bring it to their attention. If
Thing You Do” for the Tom they want to put the records
Hanks-directed movie of the out, it comes out witha New-
same name. It afforded him Line/Scratchie logo.”
another income source and What is the climate like for
anOscar nomination for Best an indie label in today’s
Original Song in 1997. tricky economy? “The trick

Fountains Of Wayne's al- . to having an indie label is
bums failed to catc¥\nﬁre at EauniasOiaveS setting m%)dest goals and not
the register, however, and spending too much in any
Atlantic dropped the group from its “They never pulled the plug inthe  one place,” he says.

roster, prompting what FOW's current
bio slyly refers to as a “lengthy hiatus
during which they discovered many
interesting things about the music
business.”

Laughing, Schlesinger clarifies, “To
make a long story short, we learned
that if you don't sell millions of
records, you might have a hard time
making another record after that, We
lost our deal with Atlantic after our
last record, and we just decided to
make this record on our own.”

No Grudges

During said hiatus, the group also
contributed music to a VH1 cartoon
series called Hey Joel, which was slat-
ed to feature animated versions of the
band as well as two songs per episode.
“There were a lot of regime changes
at VH1, and I'm not sure that show is
a priority for whoever’s in charge of
it now,” Schlesinger says.

“The good thing about it is that it
basically financed us making this new

middle of a project or something,
which has happened to friends of
mine. I've had friends on major labels
where the label bails before the record
even comes out. In that sense, we
didn’t walk away from Atlantic feel-
ing like we just got screwed.

“On the other hand, | always felt
that FOW was a pop band, and I'm
not sure Atlantic, or at least certain
people at Atlantic, saw us that way.
They may have viewed us as kind of
left-of-center or some kind of acquired
taste. | always felt that this is a pop
band, and | don't see any reason why
kids wouldn't be able to get it right
away.”

Atlantic Refugees

As luck would have it, another At-
lantic refugee, FOW’s former A&R
man, Steve Yegelwel, landed at S-
Curve Records, a new label started by
another friend of the band’s, Steve
Greenberg. “We felt, already, that it
was a good home for us,” Schlesinger

“You set yourselves up for failure
if you try to compete with the majors
in terms of having monstrous hits. But
if you can do modest deals with peo-
ple, it can be viable. *

Transition Period

When asked for his take on the in-
dustry as a whole, Schlesinger says,
“It's pretty brutal. It's in this weird
transition period where nobody real-
ly knows where it's going to end up.

“I'm involved in it in so many dif-
ferent ways. | have a recording studio,
the label, the band and producing,
and | can tell you that on every end of
it, people don't have as much money
to spend and people are scared to do
things that they might not have been
scared of before. Everybody’s being
very cautious.”

UMG's recent decision to slash
prices at the register sits well with
Schlesinger. “There’s no question that
records need to be cheaper for them
to existat all,” he says. “And that still
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may not save the format. If I was a 12-
year-old kid and I liked a song, I
wouldn’t go out and spend $19 or $20
to get it when I knew that I could get
it for free.”

When it comes to the RIAA suing
file-swappers, Schlesinger has mixed
feelings. “It's not necessarily the best
way to go about it from a PR stand-
point, but I do think that they have to
make it clear to people somehow that
it's stealing and it’s illegal,” he says.
“Just because the technology is there
doesn’t mean the copyright laws don’t
exist. As someone who's pretty depen-
dent on copyrights to earn a living, it
is a scary thing.

“We can’t dance,
and we’re not
particularly
charismatic in any
other way. The only
shot we have of
getting on the radio
is writing a song that
sounds good on the
radio.”

“People don’t realize that it's not
just about taking money that would
go into Lars Ulrich’s pocket. For the
most part, it's about bands that are
sort of midlevel or starting out. If they
don't sell a certain amount of records,
they’re not going to be able to make
another one.”

On The Road Again

With “Stacy’s Mom” getting it on
for a variety of formats, Fountains Of
Wayne are back on the road with a
new album, a new label and, for
Schlesinger, a new baby. “I have a 5-
month-old daughter, and it's really
hard to go away,” he says.

“We didn't tour for a really long
time, so | think everybody’s really en-
joying playing again. We've become a
great live band, and we really love to
get onstage and play. But the traveling
part of it is hard. You dont really sleep
right. You don't really eat right.

“If we were 21 years old, we might
all want to give in to that lifestyle and
have that be our existence, but we're
all older and most of us have families
and stuff, so it's a little bit different.

“The funny thing to me is that
there’s barely any difference between
being in a band and working in an
office. Apart from the writing and re-
cording songs part of it, most of the
time you're doing just what everyone
else is doing: You're getting up, going
to work and trying to sell something.
You're kind of peddling your wares.

“Being on tour is basically like an
endless business trip. We spend half
our lives in airports and train stations
and on buses. I don't feel that re-
moved from the everyday working
scenario.”
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¢ THE INDUSTRY’S NO. 1 RETAIL CHART October 3, 2003
w ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 OUTKAST Speakerboxxx/The Love Below Arista 509,745 -
- 2 OAVE MATTHEWS Some Devit RCA 475,612 -
- 3 LIMPBIZKIT Results May Vary Flig/interscope 317,429 -
- 4 0BIE TRICE Cheers Shady/Aftermath/interscope 255,254 -
- 5 R. KELLY The “R.” In R&B Colfection Vol.1 Jive 251,803 -
- 6 NICKELBACK Long Road Roadranner/I0JMG 202,106 -
- 7 MURPHY LEE Murphy’s Law Bad Boy/Universal 154,842 -
1 8 oMX Grand Champ Def Jam/iDJME 135,967 -56%
4 9 JOHN MAYER Heavier Things Aware/Columbia 117,853 8%
5 10 HILARY DUFF Metamorphosis Buena Vista/Hollywood 116,040 -4%
1" ROB ZOMBIE Past, Present & Future Geffen 95,036 -
6 12 BEYONCE Dangerously In Love Columbia 89,600 +5%
2 13 A PERFECT CIRCLE Thirteenth Step Virgin 84,882 -62%
10 14 ALAN JACKSON Greatest Hits Vol.2 Arista 75,945 +18%
- 15 FUEL Natural Selection Epic 71,990 -
3 16 ERYKAH BADU Worldwide Underground Motown 68,765 -53%
13 17 EVANESCENCE Fallen Wind-up 60,459 +8%
12 18 CHINGY Jackpot Dtp/Capitol 58,459 +1%
19 19 3 DOORS DOWN Away From The Sun Republic/Universal 44,567 +10%
14 20 SEAL \) Warner Bros. 43,795 -17%
29 2 SOUNDTRACK The Fighting Temptations Sony Soundtrax 43,225 +50%
- 22 PANTERA The Best Of Pantera-Far Beyond Rhino 36,779 -
17 23 SOUNDTRACK Bad Boys If Bad Boy/Universal 36,260 -19%
7 24 BUBBA SPARXXX Deliverance Beat Club/interscope 35,739 -49%
22 25 LINKIN PARK Meteora Warner Bros. 35,084 +2%
16 26 NEPTUNES The Neptunes Present...Clones Star Trak/Arista 34,189 -25%
18 27 50 CENT Get Rich Or Die Tryin’ Shady/Aftermath/interscope 34,043 -22%
n 28 YING YANG TWINS Me & My Brother wr 33,237 -47%
- 29 BABY BASH Smokin’ Nephew Universal 33,136 -
20 30 COLDPLAY Rush Of Blood To The Head Capitol 32,577 -10%
24 3 NORAH JONES Come Away With Me Blue Note/Virgin 32,068 4%
15 32 MARY J. BLIGE Love & Life Geffen 30,538 -35%
21 33 WARREN ZEVON The Wind Artemis 30,313 -13%
23 34 LIL JON & THE EASTSIDE BOYZ Kings Of Crunk wr 30,263 -10%
8 35 SHEEK LOUCH Walk Witt Me Infversal 29,668 -57%
43 36 MICHAEL MCDONALD Motown Motown/Universal 28,935 +32%
3 %7 ASHANTI Chapter # Murder Inc./IDIMG 28,737 +7%
26 38 YOUNGBLOODZ Drankin’ Patnaz So So DeffArista 28,311 13%
— 39 GLORIA ESTEFAN Unwrapped Epic 28,088 -
3B 4 MATCHBOX TWENTY More Than You Think You Are Atlantic 27,651 +5%
28 4 GOOD CHARLOTTE Young & Hopeless Daylight/Epic 21,214 -6%
42 ANTHONY HAMILTON Comin’ From Where 'm From So So DeflArista 26,720 -
9 43 THURSDAY War All The Time Victory/island 26,685 -61%
u M BLACK EYED PEAS Elephunk Interscope 26,132 1%
36 45 STAIND 14 Shades 0f Grey Flip/Elektra/EEG 25,713 2%
- 46 ARETHA FRANKLIN So Damn Happy Arista 25,533 -
k)| 47 JOHNNY CASH American IV: The Man Comes... American/Lost Highway/lDJMG 24,447 -10%
44 48 SEAN PAUL Dutty Rock VP/Atlantic 24,271 +5%
30 4 MAROON 5 Songs About Jane OctonelJ 23,195 17%
- 50 VARIOUS Totally Country Vol. 3 Curb 22,848 -
© HITS Magazine Inc.
I than 509,000. former chart-toppers in Def Jam/ID]MG's | show gains from [NEGEG—_———=_EG—_—_—__
f_, . J ALBU MS RCA's DMX (No. 8), A\E'Em/Columbia’s John May- | play ofg “Ain’t No - A
Dave Mat- er (No. 9) and Buena Vista/Hollywood's Hi- [ Mountain High
thews is the lary Duff (No. 10). Enough” on the
‘Kaﬂ Aan! runner-up, 1'yGeffen(’s Rob %ombie, with a combination ubiquigtous MCITV
Christmas comes with more CD-DVD greatest-hits package, bowsjustout- | commercial; and
early for the record than 475,000 side the charmed circle, at No. 11. Other new- | Arista Nashville’s
industry this year. sold, follow- comers include Epic’s Fuel (No. 15), Pantera’s | Alan Jackson (No.
The top seven al- ed by Flip/ OutKast Rhino best-of (No. 22), Universal’s Baby Bash | 14-10, +18%).
bums are all new to Interscope’s Limpbizkit (No. 3), Shady/Af- | (No. 29), Epic’s Gloria Estefan (No. 39), So So i '
the charts, topped by termath/Interscope Eminem protege Obie | Def/Arista’s Anthony Hamilton (No. 42), Next  week: Limp Bizkit
Arista rap duo Out- | Trice (No. 4), Jive soul superstar R. Kelly (No. | Arista’s Aretha Franklin (No. 46) and Curb’s | Make way for RCA
Kast's Speakerboxx/ 5), Roadrunner/IDJMG's Nickelback (No. 6) | Totally Country Vol. 3 (No. 50). Nashville’s Martina McBride, Arista’s
The Love Below double + and Universal rapper Murphy Lee (No. 7). Major gains are posted by Sony Sound- | Dido and A&M/Interscope’s Sting, while
CD, which cops No. »~¥ For the first time since late last year, ev- | trax’s The Fighting Temptations soundtrack | Def Jam South’s Ludacris album will street
1 with an impressive  pave Matthews ery album in the top 10 sells more than | (No.29-21, +50%); Michael McDonald’s Mo- | as the first superstar album to boast UMG's
sales total of more 100,000. The list is rounded out by a trio of | town album (No. 48-36, +32%), continuing to | new $12.98 MSRP.
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GOING FOR ADDS

® October 3, 2003

Furtado Not
Powerless

Nelly Furtado makes a trium-
phant return next week as she
amps up radio with "Powerless
(Say What You Want),” the lead sin- [
gle from her forthcoming sopho-
more album, Folklore. The CD,
which is due in stores on Nov. 25,
is the followup to her multi-Plati-
num debut, Whoa, Nelly!, and will
feature guest appearances by Mike
Einzinger of Incubus and Bela
Fleck. Furtado, a native of Canada,
recently gave birth to a baby girl,
but she somehow found the time to
serve as co-producer on the CD along with Track And Field (Gerald
Eaton and Brian West). You can check out “Powerless” at Pop, Hot AC
and Triple A outlets starting next week.

Mark Hoppus (vocals/bass), Tom Delonge (vocals/guitar) and Travis
Barker (drummer) also invade the airwaves once again as San Diego’s
own Blink-182 present “Feeling This” to Alternative. This is the lead
single from the trio’s upcoming self-titled album, reaching the masses
on Nov. 18. Blink-182 will also appear on the holiday CD Santa Clause
‘03 with “I Won't Be Home for Christmas.” The album, which also fea-
tures The Mighty Mighty Bosstones, New Found Glory, Something Cor-
porate and many others, will benefit the Pediatric AIDS foundation.

Josh Groban took the music world by storm thanks to high-profile
appearances on both Ally McBeal and Opral. His self-titled debut album
went on to sell 4 million copies on the strength of its lead single, “To
Where You Are.” Next week Groban tries to repeat his success as he
goes for adds at AC with “You Raise Me Up,” our first look at his soph-
omore album, Closer. David Foster
returns to serve as producer and
arranger on Closer, which is due to
arrive on store shelves on Nov. 11.
Groban will be singing songs in
English, Spanish, French and Ital-
ian on this album, and the young
artist also co-wrote three of the
songs.

Rob Zombie, former lead singer
of White Zombie, has had an illus-
trious career that continues to this
day. In celebration of his longevity
in the music business, Greatest Hits:
Past, Present & Future has just been released, featuring two brand-new
singles. Next week he goes for adds at Active Rock with “Two Lane Black-
top,” one of the new songs. Zombie will also release a new comic series
titled Rob Zombie’s Spook Show International on Oct. 29 in conjunction with
MVCreations and CrossGen Enter- §
tainment.

Brian Culbertson prepares to
heat up Smooth Jazz once again,
with “Serpentine Fire,” the latest
single from his Warner Bros. al- |
bum Come on Up. Produced and
arranged by Culbertson, “Serpen- | _
tine Fire” is a cover of Earth, Wind |
& Fire’s classic tune. Says Culbert-
son about Come on Up, his seventh
solo effort, “I was ready for some-
thing a little different. People will
still recognize that it's my work, but this CD is definitely more con-
temporary. There’s more pop, more R&B influence, with a bit of ur-
ban mixed in.” Culbertson will be playing in the Bay Area Oct. 10-12
with special guests Michael Lington on sax and Culbertson’s father,
Jim Culbertson, on trumpet.

Boston native Kye Evan has been a songwriter for Danny Wood and
Julio Iglesias Jr., among others, and next week he goes for adds at Pop,
AC and Hot AC with “So Wrong.” This is the first single from his solo
CD Let Things Go, due in November. A radio promo tour is also in the
works for Evan.

As we reach the end of this column, we also reach the “End of the
Road.” Me First And The Gimme Gimmes take on the classic Boyz Il

3

Nelly Furtado

Josh Groban

Kye Evan
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CHR/POP

KYE EVAN So Wrong [Bandwerks)
LILLIX Tomorrow (Maverick/Reprise)
LUDACRIS Stand Up [Def Jam South/IDJMG)

ME FIRST AND THE GIMME GIMMES End Of The Road |
(Fat Wreck)

MISSY ELLIOTT Pass That Dutch (Elektra/FEG)

NELLY FURTADO Powerless (Say What You Want)
{DreamWorks/

SEAN PAUL I'm Still In Love With You (VP/Atlantic)
THALIA Baby, 'm in Love (Virgin/

CHR/RHYTHMIC

BLU CANTRELL Make Me Wanna Scream (4rista/

BOW WOW flJAGGED EDGE My Baby (Columbial
DANNII MINOGUE | Begin To Wonder /Utra)

DOWN SOUTH GEORGIA BOYS D.S.G.B. (Universal)
NICK CANNON Gigolo (ive/

PAUL VAN DYK Time Of Our Lives (Mute/EMC)

RZA We Pop (Sanctuary/SRG)

SEAN PAUL I'm Still In Love With You (VP/Atlantic/

THA" RAYNE Didn't You Know (Remix) (Divine MiljArista)

URBAN

2PAC fINOTORIOUS B.L.G. Runnin’ (Dying To Live}
{Death Row/Interscope)

BOW WOW f/JAGGED EDGE My Baby (Columbia)
DOWN SOUTH GEORGIA BOYS D.S.G.B. (Universal)
RZA We Pop (Sanctuary/SRG)

SMOKIE NORFUL | Need You Now (EM/ Gospel)

T.1 Be Easy (Grand Hustle/Atlantic)

THA’ RAYNE Didn't You Know (Remix} (Divine Mill/Arista)

URBAN AC

ASHANTI Rain Gn Me (Murder Inc./IDJMG)
DONNIE Do You Know (Universall
ERYKAH BADU Back In The Day Motown/

FREDDIE JACKSON Natural Thang
{Martland Entertainment)

COUNTRY

JEFF & SHERI EASTER My Country (Spring Hill
KEVIN DENNEY A Year At A Time {Lyric Street/

LORRIE MORGAN Do You Still Want To Buy Me That
Drink (Frank) fimage/Quarterback)

OAK RIDGE BOYS Glory Bound (Spring Hilf
SHANIA TWAIN She’s Not Just A Pretty Face (Mercury)

AC
JOSH GROBAN You Raise Me Up (743/Reprise)
KYE EVAN So Wrong (Bandwerks/

HOT AC

KYE EVAN So Wrong (Bandwerks)

NELLY FURTADO Powerless {Say What You Want}
{DreamWorks)

SUGAR RAY Chasin’ You Around /Atfantic)

SMOOTH JAZZ

BRIAN. CULBERTSON Serpentine Fire (Warner Bros.)
NORAH JONES Turn Me On (Blue Note/Virgin)
WALTER BEASLEY Brother (¥-Coded/

ROCK

ADEMA Promises (Arista/

KDRN Right Now (Epic/

LIVING COLOUR Sacred Ground (Sanctuary/SRG)
RUSH Waorking Man (Live) (At/antic)
SHINEDOWN 45 (Atlantic)

ACTIVE ROCK

ADEMA Promises (Arista)

KORN Right Now (Epic/

ROB ZOMBIE Two Lane Blacktop (Geffen/
RUSH Working Man (Live) fAt/antic/
SHINEDOWN 45 (Atlantic/

ALTERNATIVE

ADEMA Promises (Arista)

BLINK-182 Feeling This (Geffen/

KORN Right Now (Epic/

LIVING COLOUR Sacred Ground (Sanctuary/SRG/

ME FIRST AND THE GIMME GIMMES End Of The Read
{Fat Wreck)

THE RAPTURE House Of Jealous Lovers (Strummer/Universal)
SHINEDOWN 45 (At/antic/)

TRIPLE A

ALBERT LEE Hearthreak Hill (Sugar Hil)

BETH GIBBGNS & RUSTIN MAN Tom The Mode!
{Sanctuary/SRG)

BLUE OCTOBER Calling You (Brando/Universal)
COLDPLAY Moses (Capitol)

LIMITS Twin Girls L axary/

LIVING COLOUR Sacred Ground (Sanctuary/SRG/
MATTHEW RYAN The Little Things /Hybrid)

NELLY FURTADO Powerless {Say What You Want)
(DreamWorks)

NICKEL CREEK This Side (Sugar Hill)
NORAH JONES Turn Me On (Blue Note/Virgin)

STEVE EARLE Just An American Boy
(E-Squared/Artemis)

VARIOUS ARTISTS Just Because I'm A Woman:
Songs Of Dolly Parton (Sugar Hill)

i,

Men R&B cut by adding their own twist to the tune and giving it the
punk feel they are famous for. The single goes for adds at Altemative,
and the band will be appearing on The Jimmy Kimmel Show on Hallow-
een and on Last Call With Carson Daly in November.

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radic and record executives. For more info, contact Greg Maffei at

gmaffei@radioandrecords.com.

— Mike Trias

www americanradiohistorv com
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KEvIN CARTER

CHR/POP

kcarter@radioandrecords.com

October 3, 2003 R&R ® 33

Is Music Radio Playing
It Too Safe?

Ten suggestions to shake up your station

Wlen was the last time your radio station took a
chance, did the unexpected and thrilled your listeners?
Most music radio stations today do an adequate job of
meeting listener expectations, but rarely do they exceed
them. Is the increasing conservatism in programming
due to consolidation and corporate radio’s risk-aver-
sion, or have we just failed to teach the current gen-
eration of programmers some of radio’s most valuable
programming wisdom? Regardless, many music radio
stations today are not any fun to listen to.

Sure, I believe in music
research, tight playlists |
and high rotations to
maximize market share. | |
also believe in strategy, 1 .
owning a unique music |
position and meeting lis- |-
tener expectations. But
when did we decide that
we could no longer devi-
ate from our formats?

Many radio stations are so safe
and predictable that they are boring
their listeners to tears. We have all
heard the phrase “Variety is the
spice of life.” Why doesn't this con-
cept apply to radio programming?

Vivid Snapshots

When it comes to winning in the
Arbitron game, it's still about top-of-
mind recall. To win in the ratings we
need to create vivid snapshots in our
listeners” memories so that if and
when they receive that coveted dia-
ry in the mail, they write down our
call letters.

Successful prog.  mdirectors and
music directors spend hours each
day reviewing their research, record
sales and request data in an attempt
to craft the perfect music log. Unfor-
tunately, listeners don’t remember

Ken Benson

perfection; listeners only
remember the unique
and special things that
| youdo. Today's listeners
crave fun and spontane-
ity, yet most stations rare-
ly offer anything out of
the ordinary.

An important lesson |
learned very early in my
radio career is that all the
truly great radio stations shared one
important trait: They were predict-
ably unpredictable. Sure, these sta-
tions would deliver on their re-
quired promises, but they would
also constantly seek opportunities to
take calculated risks and delight
their audiences with the occasional
unexpected but welcome surprise. It
sounds so simple, yet many pro-
grammers don’t know how to veer
from the script or when to do it.

Most programmers are much
more comfortable using a regularly
scheduled feature to showcase an
aspect of their music. While such
benchmark features can be effective
tools to highlight an important im-
age or music element of your strat-
egy, the element of surprise has the
greatest impact.

In the future the competition to

We have all heard the phrase “Variety is the
spice of life.” Why doesn’t this concept apply

to radio programming?

By Ken Benson

attract people back to the radio in-
stead of TV, the Internet, an MP3
player, PlayStation 2 or any other
distraction is only going to intensi-
fy. If you think you can survive just
by playing “10in arow” or “the per-
fect blend of favorites,” you are se-
riously mistaken.

Meaningful Surprises

I have worked with hundreds of
radio stations over the past few
years, both as a group programmer
and a researcher. I've also reviewed
many research projects and moder-
ated many focus groups. The one
common theme among listeners,
regardless of age or format prefer-
ence, is a craving for more music
variety from their favorite stations.

In Canada the new JACK format
is built on the concept of variety,and
it is taking market after market by
storm. The JACK format's repertoire
plays between 800 and 1,000 unique
titles in a week.

Now I am are not here to advocate
expanding your playlist. Consistent-
ly delivering and meeting listener
expectations is crucial to ratings success.
However, as long as we're playing
the top-of-mind-recall game, a few
meaningful surprises strategically
tossed in along the way can go a
long way toward driving passion,
loyalty and, most important, ratings.

Here are 10 examples of predict-
ably unpredictable music features
that are guaranteed to cut through
the clutter and stick in your listen-
ers’ minds.

1. Chase’s Calendar of Events
designates “One-Hit Wonder Day”
in September. Have your moming
show play nothing but one-hit won-
ders all morning long. It's a four-
hour party that your listeners will
love. You can even have listeners
bring their old 45s and albums to the
station for you to play.

2. From noon Christmas Eve un-
til noon Christmas Day my station
would play continuous Christmas
music. Why? Because on the 24th
and 25th of December, Christmas
music is the most mass-appeal mu-
sic. Sure, the AC and Country sta-

THE POPULAR NON-SIMPSONS DUFF peopie began lining up at
the Carisbad Company Stores in San Diego 17 hours before KHTS (Channel 93-
3) brought Hilary Duff around for an autograph-signing session and on-air
interview. Seen here after dealing with more then 3,000 screaming Duff fans are
(I-r) Channel 93-3 Promotions Director Cabana Boy Geoff, Duff and Channel 93-
3 Asst. PD Hitman Haze and Promotions Coordinator Rob “zilla” Hanna.

tions and other competitors were
playing Christmas music, too, but
we played a unique mix of contem-
porary pop and classic Christmas

"songs targeted to our listeners and

their families, complete with fun
imaging and production.

Two In A Row

3. I can still remember some years
ago driving to Seattle to see The Roll-
ing Stones, and KJR-FM/Seattle, the
Classic Hits station, was playing
nothing but Rolling Stones music for
the day. Once my seek button found
it, I never left — and I've never for-
gotten they did it either. KUBE/Se-
attle changed its name to MJ93 and
played all Michael Jackson and Jack-
son 5 the day Michael’s Dangerous
album was released. Guess what?
KUBE listeners loved it!

4. was in Toronto this summer
for that giant Molson Rocks Cana-
da Concert. More than 450,000 peo-
ple attended the one-day event to
see The Rolling Stones, AC/DC,
Rush, The Guess Who, Justin Tim-
berlake and many more. Heritage
Classic Rocker CILQ (Q107)/Toron-
to was not only broadcasting live
from the concert all day, it also broke
format to feature wall-to-wall mu-
sic from the performers.

5. Which reminds me: When
was the last time you went a little
crazy and played two in a row
from a superstar artist? People
thought I was nuts when I played
two in a row on a CHR from Ma-
donna or another superstar artist
— but they loved it!

6. When was the last time you
premiered an important new re-
lease? Before the era of download-
ing, we would often arrange to have
one of the jocks pick up a new CD
from the FedEx office at the airport.
We would send him in the station
vehicle with a mobile phone to re-
port on his progress. It allowed us
to create a real theater-of-the-mind
moment and let us premiere the
song at 7 or 8 in moming drive in-
stead of waiting around for FedEx
to deliver it after 10.

On another occasion we played
Mariah Carey’s new release for an
hour straight in afternoon drive be-
cause we told the audience that Co-
lumbia Records would be sending
a cease-and-desist order at any mo-

www americanradiohistorv com

ment and we would have to stop
playing it for another week.

Pull The Plug

7. Have youever played a Christ-
mas song during the first snowfall
of the season just because it made
you think about Christmas? Have
you ever played a fun, upbeat sum-
mertime song on that first great
spring day or the first day of sum-
mer?

8. Have you ever had a DJ lock
him- or herself in the studio and play
the same song over and over again?

9. WhenIwas PD of KKRZ/Port-
land, OR in the early "90s, artists
were all recording “unplugged” al-
bums. To capitalize on that concept,
we promoted an Unplugged Week-
end. We ran promos telling the au-
dience that, after 10 years of broad-
casting, KKRZ was “pulling the
plug” on Friday at S5pm.

You can imagine our listeners’
reaction when they thought their
favorite station was about sign off
the air. We even had the local TV sta-
tions broadcasting live from our studio
for the big announcement. Much to
their dismay, we announced that we
would be playing nothing but un-
plugged tracks from the listeners’
favorite stars all weekend long.

10. You know how listeners com-
plain that you never play their re-
quests? Well, here’s their chance —
plus, the station gets to raise a bunch
of money for charity. Throw your
format out the window for a week-
end and charge your listeners X
amount of money to hear whatever
they want. The station raises lots of
money for a great cause, and listen-
ers will have a blast hearing just
how outrageous the requests are.

These 10 examples are only the
beginning. Let your creativity flow.
Remember, variety is the spice of
life. Surprise your listeners occasion-
ally, and you will be delighted with
the results,

Former radio programmer Ken Ben-
son is VP/International for Pinnacle
Media Worldwide, specializing in
music research, on-air content analysis
and programming seminars for stations
in the U.S., Canada, Europe and
Australia. Reach Ken at 360-883-0092,
kenbradio®aol.com or www.
pinnaclemediaworldwide.com.
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1 | MY CHR/IPOP TOP50

h/ ® October 3, 2003
VWK ARTST TITLE LeBeL) R e w%‘o"ce T Y | Most Added”
1 1 NELLY /P.DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) 7772 82 595228 16 1150 | pevinrradds.com
2 2 BLACK EYED PEAS Where Is The Love? (A&M/interscape) 7161 634 630474 20 12210
ARTIST TITLE LABEL(S} ADDS
3 € CHRISTINA AGUILERA fLIL’ KIM Can’t Hold Us Down (RC4/ 6959  +80 569692 12 1110 | o\ a aeN invise LW ”
4 @ 3DOORS DOWN Here Without You (Republic/Universal 6207  +964 456526 9 116/1 | pINK Trouble frists 2
12 @ BEYONCE fiSEAN PAUL Baby Boy (Columbia/ 5828 +1101 556141 7  119/1 | MICHELLE BRANCH Breathe Maverick/Wamer Bros.) 17
6 @ MAROON 5 Harder To Breathe (Dctane/d) 5607  +516 393173 15  123f0 | MICKLACHEY ThisiSwear Universal 1
8 @ SANTANA f/ALEX BAND Why Don't You & (rists) B0 4342 404203 15 112 | RS e GO "
10 € MYA MyLovels Like..Whoa (A&M/interscape) 4999 +145 375017 9 118)2 | BLACKEYED PEAS Shut Up /A&Minterscape) 12
1 9 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 4637 205 348717 24 1170 | BLAQUE 'm Good [lektraE5) 12
5 10 BEYONCE' fiJAY-Z Crazy InLove {Columbia) 4636  -594 348425 19 125{0 | MISSYELLIOTY Pass That Dutch Golf Mind/ElcktralEEG) 12
9 11 CHINGY Right Thurr (OTP/Capital 4429 521 268343 16  qogyp | UVVONSTHEEASTSIDE BOYZ GetLow 7V 10
14 (D 50 CENT PLMP. (Shady/Aftermathinterscope) 4366 +133 309113 11 104/
7 13 JUSTIN TIMBERLAKE Senorita (ive/ 437 622 MEEES 13120 | pyocg
13 14 ATARIS The Boys Of Summer {Columbia) 4195  -308 301565 13  113j0
16 FABOLOUS fITAMIA Into You (Desert Storm/Elektrs/EEG) 3662 +1 298477 12 91/0 Increased Pl ays
19 @ TRAPT Headstrong (Warner Bros.) 3481 +338 209578 11 104/0 [
15 17 MATCHBOX TWENTY Unwel (Adantic) 3382 353 288018 32 1100 | e T LmS . e
BEYONCE' f/SEAN PAUL Baby Boy {Columbia/ +1101
18 @ KELLY CLARKSON Low (RCA/ 3300 +118 286453 8 110/0 3DOORS 0OWN Here Without You (Republic/Universal +964
21 @ STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin) 3262 +385 226096 10 1122 | PINK Trouble Arista} +875
23 €@ LI JON & THE EASTSIDE BOYZ Get Low (7V7) 3074 4510 209318 8  87/10 | FOUNTAINS OF WAYNE Stacy's Mom (S Cunve/EMC) +640
28 @  HILARY DUFF So Yesterday Buena Vstatholywood) 2868  +385 228864 10 11206 mf::;:“:::r;‘;'}f;:;':e";’;;”;w merfios) e
17 22 MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 2768 -619 195518 20 11810 | 11’ JON & THE EASTSIDE BOYZ Get Low (7VT) +510
32 @ FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 2363  +640 158318 5  107/13 | BABY BASH SugaSuga (Universsl +425
27 @  JOHN MAYER Bigger Than My Body (Aware/Columbia) 2343 +203 153600 6 893 | HILARY DUFF So Yesterday Buens Vistaolywood) +385
29 @ LIZ PHAIR Why Can't1? (Capital) 2212 +136 102232 g 837 STACIE ORRICO {There’s Gotta Bel... fForeFront/Virgin/ +385
31 @ BABYBASH Suga Suga Universal 2191 +425 164754 6 6719
a1 @  PINK Trouble (Aristal 2148 4875 172688 2 11328 | AMOSE
22 28 GOOD CHARLOTTE Girls & Boys /Daylight/Epic) 1935 635 158852 15 11600 | Pfay yed Recurrents
28 29  LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universal) 1918 184 172514 16 93/0 -’
33 € MATCHBOX TWENTY Bright Lights /Atfantic) 1907  +187 121406 6  B86[3 | ARTST TME weE) TOTAL PLAYS
30 31 LI KIM 50 CENT Magic Stick /Oueen Bee/Atlantic) 188 190 129212 18  106/0 :‘éﬂ‘:gﬁ::::;“am:;m:’m% g:g:
35 @ PHARRELL flJAY-Z Frontin’ (Star TrakiArista) 1801 +156 132566 5 7044 SIMPLE PLAN Addicted favs) 2366
38 @ MARIA | Give, You Take [OreamWorks/ 1491 +68 85513 5 91)2 ASHANTI Rock Wit U (Awww Baby) (Murder Inc.I0JME) 2069
40 € STAIND SoFar Away [Flip/Elektra/EEG) 1450  +125 57973 6  80/1 | UNCLEKRACKER fIDOBIE GRAY Drift Away flava) 2020
34 35  TRAIN Calling All Angels (Columbia) . 1434 254 100518 20  76/0 | 5O CENTInDaClub (Shach/Attermettinterscopel 1839
39 @  LIVE Heaven (Radivactive/Geffen) S oum e ser n sy | GAvEede oy -
42 @ BUBBA SPARXXX Deliverance (Beatclubyinterscope) 1378 +127 76802 5 6717 SEAN PAUL Get Busy (VP/Atlantic/ 1619
50 € FEFE DOBSON Take Me Away isiand//DJME) 1248 +244 43045 3 88/4 | 3DOORS OOWN WhenI'm Gone (Aepubli/Uiniversal 1406
a8 €D  NICKELBACK Someday (Roacrunner/IDIMG) 1224 +208 52114 2 816 | JEWEL Intuiton Atlamic/ ) 1050
47 @ SIMPLEPLAN Perfect (Lava/ 1222 +152 117337 3 786 :’H“"‘::;:‘ﬂgE:‘l:‘::e;i‘g":e%:/f”’””" o
49 @ OUTKAST Hey Ya! (Arista) 1207 +202 88835 3 67/6 AVRIL LAVIGNE I'm With You (Arista) 382
37 42 THALIAf/FAT JOE | Want You (EM! Latin/Virgin) 1200 315 84418 18 113j0 | BUSTARHYMES fIMARIAH CAREY | Know What You Want £ 840
46 @ BOWWOW Let's Get Down (Columbia) 1185  +115 72656 2  59)2 [ FRANKIEJ. Don't Wanna Try (Columbia) 835
a5 (D MANDY MOORE Have A Little Faith In Me /Epic/ 1188 +97 49748 3 9073 i;"::fx;f:?g’;,‘ff Lyl - s
26 45  JENNIFER LOPEZ Baby | Love U (Epic/ 1178 -1047 55609 8 104/0 DANIEL BEDINGFIELD Gotta Get Thru This /siand/i0uMG/ 650
@  BLACK EYED PEAS Shut Up /A&M/interscope) 1116 +200 84387 1 72112 | NIVEA Don'tMess With My Man (ive/ 637
43 47 MERCYME | Can Only imagine fNG/Curb) 1056 1133 57438 19 57)0 JDHN MAYER Your Body Is A Wonderland (Aware/Columbia) 626
35 48  SEANPAUL Like Glue (VP/Adantic 1021 505 80160 11 760 :;;t'fn}'c‘;‘:“c'::]:ﬁfxz’l’:ﬂ”‘;f’”” o
44 49 SARAI Ladies /SWEﬂf/pr'L'/ 838 284 58671 16 88’0 NO DDUBT fiLADY SAW Underneath It Al finterscope/ 592
@ EVANESCENCE Going Under (Wind-up) 785 +97 32902 1 47 EMINEM Sing For The Moment (Shady/Aftermatf/interscope) 592
010123 027 Bulets ot o oo, By o oA o o i ek I s s s U ot e, e congwin e rge mesasempves || Detailed station playlists for all R&R
g bonsSonge unaparics s s ooy Sout oera Cveelh o St laving 50mp, Mot Inrease Pys st songomit e reaest ek ok || EPOFLErs are available on the web at
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each staticn is assigned an AQH number. WWW. ndr
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitror Company). © 2003, R&R, Inc.
Featuring hits from leading contemporary christian artisis
e FREE ; and backstage interviews
Also Available:
* WEEKLY PROGRAM POWERLINE FamilyNet
; : MASTERCONTROL I'CIC“O
0 | ° VOICE OUT 28:00 - COUNTRY CROSSROADS R o
Tr '-l(‘k STRENGTH FOR LIVING e-mail: Info@FamilyNetRadio.com
av AT A GLANCE SPOTS 800.266.1837
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LILL]

“tomorrow’’

From their debut aloum Falling Uphill

Girlz Garage Band Tour Oct 20th - Nov 22nd

10/20
10/24
10/28
11/01
11/06
11/11
1115
11/20

LILLIX.COM

Boston, MA

New York, NY
Atlanta, GA
Austin, TX

Santa Ana, CA
Portiand, OR
Denver, CO
Minneapolis, MN

10/21
10/25
10/29
11/02
11/07
1112
A7
/21

Produced by Linda Perry Mixed by Chris Lord-Alge
Managed by Jonathan Simkin for Simkin Artist Management, Vancouver, B.C., Canada

Asbury Park, NJ
Norfolk, VA

New Orleans, LA
Dallas, TX
Sacramento, CA
Boise, ID
Lawrence, KS
Milwaukee, W1

10/22
10/26
10/30
11/04
11/08
1113
11/18
11/22

Check out the new video
on LILLIX.COM!

Philadelphia, PA
Jacksonville, FL
Houston, TX
Phaenix, AZ

San Francisco, CA
Salt Lake City, UT
St. Louis, MO
Detroit, Mi

Y TRL

www americanradiohistorvy com

10/23
10/27
10/31
11/05
11710
11/14
1119

Pittsburgh, PA

St. Petersburg, FL
San Antonio, TX
Los Angeles, CA
Seattie, WA
Bozeman, MT
Chicago, L

MAVERICK,

© 2003 Maverick Recording Company
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3 WP CHR/IPOP CALLOUT AMERICA. By @Bullseye

-u

e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 3, 2003
Carout Americae SONg selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of September 7-13.

HP) = Hit Potential ®
WOMEN  WOMEN  WOMEN MID-

§ CALLOUT AMERICAs
i EERE BEEISEN | /07 SCORES
g £

ARTIST TITLE LABEL(S) 12-17 18-24 25-34 | EAST SOUTH WEST WEST BY ANTHONY ACAMPORA
BEYONCE' f/SEAN PAUL Bahy Boy (o) ¥ -TowT390 385 949 260 | 419 385 398 4.27 395 395 3.86 B
. ‘eyoncé holds on to the top spot
NELLY iP. DIDDY & MURPHY LEE Shake Ya...Bad Boy/Universsll 389 380 380 382 934 326 | 395 389 381|393 396 384 382 | i 0o o ora third con-
HE) LUDACRIS fISHAWNNA Stand Up (Def Jom StuthithME! 148 - - -~ 834 240 418 376 370389 372 395 387 | secutive week with “Baby Boy” (Co-
| lumbia). The song tests first with
MVYA My Love Is Like... Whoa (A&M/interscope) 387 388 383 3'.au 90.9 35.7 400 388 3.72 3fu 392 387 3 | erth 1824 and first with
ELACK EYED PEAS Where s The Love? (4 &M ntarscone 187 382 3827384 sBe 3177|347 377 388|408 371 392 379 | women25-34,
FABOLOUS fTAMIA Into Yau (esert StormyElektra/EEC) 386 382 378 382 866 257 | 387 389 371|378 384 383 388 BETESCEN TR
i from Ludacris. A consistently strong
CHINGY Right Thurr (0 TP Capital 180 274 3887378 95.1 326 | 484 382 354|387 383 369 382 | Callout America performer, he is
50 CENT P.LM.P. (Shady/Aftermathiinterscope) 380 373 379 384 960 429 | 390 365 385|372 383 383 3g3 | back with "Stand Up” (Def Jam
South/IDJMG). The song ranks
HE) BOW WOW Let's Get Down (Calmbia/ 377 3B5 385 384 87 300 | 404 363 364|373 385 391 382 | third overall, second with teens,
EVANESCENCE Bring Me To Life (Windu/ 372 377 378 379 911 383 | 376 365 375] 377 373 381 357 | eighth among women 18-24 and
11th 25-34.
BEYONCE' flJAY-Z Crazy In Love (Cokenbiy/ 368 373 377 178 sad 430 | 362M377M368 | 384 344 376 373 Mya places fourth overall this
ATARIS The Bays 0f Summer (Columbia) 369 374 375 371 817 317 357 376 373) 382 368 377 348 | weekwith“Mylovels Like.Whoa”
: T 2 3 (A&M/Interscope). “Whoa” ranks
KELLY CLARKSON Miss Independent (7C4) 167 358 357 358 9.1 443 373 361 368369 384 370 376 | o it teens, third 18-24 and ninth
3 DOORS DOWN Here Without You (Republic/Universal 367 370 368 354 751 206 | 343 375 378|359 359 383 367 | amongwomen25-34.
. Still testing well across the board
9 - )
ASHANTI Rock Wit U (Awww Baby) (Murder inc.iDJMG) ¥ 3607 364 366 971 449 | 383 360 357|370 361 364 373 .. You" by Fabolous f/Ashan-
MATCHBOX TWENTY Unwell (Atéantic/ 360 359 371 373 891 399 | 345 358 374|372 349 361 356 | ti (Desert Storm/Elektra/EEG). It

ranks sixth overall and with teens,
No. 1 with women 18-24 and 10th
JUSTIN TIMBERLAKE Senorita (Jive/ 360 357 344 347 809 243 | 3.75 348 355 383 334 371 350 among women 25-34.

We're seeing solid demo scores
for “Here Without You” by 3 Doors
CHRISTINA AGUILERA f{LIL' KIM Can’t Hold Us Down (RCA/ 358 366 369 364 863 297 | 372 364 337|376 341 369 347 Down (Republic/Universal); the
song ranks No. 10 with women 18-

UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 360 366 364 354 860 36.0) 341 370 367|356 3.71 348 3.66

TRAPT Headstrong (Wamer firas./ 358 - -] - 81.1 323 | 357 357 3.61} 358 351 3.66 3.58

KELLY CLARKSON Low (RC4) 353 ~ - -~ 789 283 352 360 348|357 354 355 346
24 and a strong No. 5 among wom-
STACIE ORRICO {There's Gotta Be) Mare To Life fForeFront/Vigin) 352 —  — -  80.3 289 | 362 3.44 351|374 340 348 347 | eno5-34
MICHELLE BRANCH Are You Happy Now? MaverickWarmer Bros) 351 357 470 373 843 38.3 | 356 3.46 351 | 3.60 356 341 345 Each week you can view Callout
America information via the web at
GOOD CHARLOTTE Girls & Bays (Daylight/Epic) 350 354 356 358 826 334 | 370 329 352|352 339 365 345 | piicicom thanks to R&R's
SANTANA f/ALEX BAND Why Don't You & | (Arista) 342 360 360 350 731 294 ] 320 340 365) 350 341 332 345 | partnership with Bullseye Re-
, search. Take a look at songs by
JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) 341 356 365 365 823 345 | 339 338 345|343 338 339 342 | e and region. This week's pass-
MAROCON 5 Harder To Breathe (Octonel)) 138 340 350 345 671 27.1 | 349 346 3.22 | 326 350 344 3.31 word: bouchard.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musica!
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los
Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson.

CrowdCruiser | L HODC

INCORPORATED

1-800-433-8460

CrowdCruiser™ combines a Ford Chassis with
BPI's custom designing to deliver a vehicle that
your listeners will look for and your staff will love!

Create custom graphics that will get noticed! We'll 6528 Constitution Drive
build the interior to your specs. Call for more Fort WaYS;IN 46804

information—this vehicle can be completely

: (260) 459-1286
customized for you. °
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~ CHR/POPTOP50 INDICATOR .. el

& e October 3, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’
LasT THIS ToTL I TOML  WEEKSON TOTAL STATIORS! -rrindicator.com
T +f- Al
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AUDIENCE CHART ADDS ARTISTTITLE LABEL(S) A008
2 @ CHRISTINA AGUILERA fiLIL KIM Can't Hold Us Down (RCA/ 2477 +11 59028 12  agjp | PINKToubleidrists/ 10
3 @ NELLYfiP.DIDDY & MURPHY LEE Shake Ya Tailfeather /Bad Boy/Universal) 2457 +6 57929 14 agjo | BABYBASH Suga Suga niersal 10
. W KILEY DEAN Who Will | Run To? (Beatclubinterscope/ 8
1 3 BLACKEYED PEAS Where Is The Love? /A &M/interscope) 2442 -110 52356 19 am FUEL Falls On Me /£pic/ 7
5 € 3DOORS DOWN Here Without You (Republic/Universal 2025  +322 56852 10 50J0 | PHARRELLIJAY-Z Frontin’ (Star Trakidristal 6
4 @ SANTANAf/ALEX BAND Why Don't You & | Arista) 2218 +91 60788 15 46)0 ;‘:":‘JE‘STE :‘;:"""g:'g ’”z"”j'm’, R :
rea| laverick/warner oros.
9 @ MAROON 5 Harder To Breathe [OctanelJ) 200 +176 48041 13 AT | ecrio e 5
8 7 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 1924 151 43458 24 43/1 | wASHA Broken Rearted fParall 5
n ©  MYA My Love Is Like..Whoa (A&M/nterscape) 1835  +108 45688 9 450 FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC) 4
8 9 BEYONCE flJAY-Z Crazy In Love [Columbia) 1770 272 39626 18 420 :h::';:::zm: ﬁ"“" l':’P /ﬁ‘h’/’gﬂmﬁj A :
B . e Hirst Cut Is The Ueepes! lerscope;
7 10 JUSTIN TIMBERLAKE Senorita Wive/ 1768 284 38839 12 A0 | e o e huch (6ol MidEbkraEED) .
14 m BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 1664 +315 42936 6 45]1 STACIE ORRICO {There’s Gotta Be} More To Life (ForeFrant/Vigin) 3
10 12 CHINGY Right Thurr (OTP/Capital) 1585 168 32160 13  39/0 | TRAPT Headstrong Warner Bros) 3
13 13 ATARIS The Boys Of Summer (Columbial 1554 29 36844 10 41N {‘I'f'(;l:gcr"ugo::sd;; I’g:admef/'wml 3
15 D 50 CENT P.LM.P. (Shady/Aftermathinterscope) 1371 +113 31874 8 450 Pw:m et Ll A ey ;
12 15  MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 1339 350 34299 19 3710 | ByAQUE I'm Good [ElekualEl) 3
16 ) KELLY CLARKSON Low (RC4) 1322 +133 29808 7 420 | CLAY AIKEN Invisible ;3C4/ 3
18 m JOHN MAYER Bigger Than My Body /Aware/Columbia) 1218 +57 29357 7 LYi]]
20 @ STACIE ORRICO {There's Gotta Be) More To Life (ForeFront/Virgin) 1161 +106 31913 10 393
19 @ FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 1102 +46 29302 11 33)0
24 @ TRAPT Headstrong (Warner Bros.) 1072 +201 25571 14 3943
21 €@ MATCHBOX TWENTY Bright Lights /Atlantic) 1021 +1 26153 7 401
23 @D  HILARY DUFF So Yesterday (Buena Vista/Hollywood) 1000 +104 26322 9 35
17 23 MATCHBOX TWENTY Unwell (Atfantic) 986 170 22834 33 3200
31 @ FOUNTAINS OF WAYNE Stacy's Mom (S-CurvelEMC) g93 +272 g9 4 s | Most
@  PINK Trouble rista) 15«41 1204 1 s | IncreasedPlays
29 €D LZPHAIR Why Can'ti? (Capitol . 749 71 23824 9 280 . oL
32 @ NICKELBACK Someday (Roadrunner/i0JME) 740 +147 19643 3 383 | armsrime e SChEAt
30 @ MARIA | Give, You Take (DreamWorks/ ‘ 648  +19 15858 8 41 TRy 91
25 29 600D CHARLOTTE Girls & Boys /Daylight/Epic) 596 -262 12817 15 23/0 MICHELLE BRANCH Breathe (Maverick/Wamer Bros.) +328
28 30  TRAIN Caliing All Angels (Columbia) §53 131 13714 20  16/0 | 3DOORS DOWN Here Without You RepubliciUniversall  +322
38 €D BUBBA SPARXXX Deliverance /Beatclulylnterscape) 548  +123 14320 5  29)0 ?Sﬂﬂfﬁfugii“xffﬂé sﬂ:hv P‘z mﬂgﬂgﬂf/w - +:;g
R acy's Mom /S-Cun +
35 @ BABY BASH Suga Suga (Universall 540 +65 13560 4 29/10 TRAPT Headstrong Warmer Bros) 201
37 €D  BLACKEYED PEAS Shut Up A&M/interscope) 515 +86 num 2 364 MAROON 5 Harder To Breathe /Octoneld! +176
€  MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 511 +328 14504 1 375 NICKELBACK Someday (RoadrunneriDIME) +147
33 35  LUMIDEE Never Leave You - Uh Ooh, Uh Gooh! [Universal 501 39 13284 13 18)0 :E;l;:sl:::::;‘ [l}:rf 1AL} P +:g
. iverance tclulyinterse: +
33 @ LUUJON&THE EASTSII.‘.)EI BOYZ Get Low (7V7) 180 488 NET3 2 263 | g e et it
41 @ PHARRELL f{JAY-Z Frontin /Star Tra/(/Anstal 458 +83 14570 2 24,6 MYA My Love Is Like..Whoa /A&M/lﬂfmﬂﬂe/ +108
a0 €D  STAIND So Far Away (Fli/Elektra/EEG) 426 +39 10980 7 2201 STACIE DRRICO {There's Gotta Be)... ForeFrontfVigi) ~ +106
34 39 THALIA fIFAT JOE | Want You /EM/ Latin/Virgin) 408 -105 9944 18 16/0 ::t::;g:rws;zzﬁr;av fl;e;'; Wsw/’mﬂ:‘; +:::
0 0 o un [o? (Beatclutiintersc +
45  €I) MANDYMOORE Have ALittle Faith InMe /Epic 38 455 13770 4 230 | o BAND Wy Dont You & 1 o Jos
27 4 JENNIFER LOPEZ Baby | Love U fEpic/ 397 -338 10584 8 1710 FUEL Falls On Me f£pic/ +89
42 @ LIVE Heaven (Radioactive/Geffen) 395 +20 9808 10 18/0 LIL’ JON & THE EASTSIDE BOYZ Get Low (7V7/ +88
44 (D FEFEDOBSON Take Me Away fIsland/Ii0JMG) 392 +40 10379 4 2900 BLACK EYED PEAS Shut Up /4&M/interscape] +86
43 @ STEPHANIE RICHARDS Get Used To It findegendent) 81 +15 7958 5 130 [;ﬁ';“;ﬂ:y‘;;t’;";;‘;% L] :;:
47 @ ALL-AMERICAN REJECTS Time Stands Stll (Doghouse/DreamWorks) 377 +43 10863 3 30/1 BABY BASH Suga Suga (Universal 65
46 @ KK All The Pieces {lndependent) 360 +23 7619 5 13/0 JOHN MAYER Bigger Than My Body /Aware/Columbia/ +57
36 47 LI KIM{{50 CENT Magic Stick (Queen Bee/Atlantic) 33 17 7611 17 160 MANDY MDORE Have A Little F;ilhl;Me 1Epic) +58
. CONTACT Working Girl /Ragin’ Grace, +52
L g LRI — +A4 T8 2 62 S ATAMIA ot You Wesert StamBekualEl +46
SIMPLE PLAN Perfect lava/ 322 +42 7282 1 190 | A AMERICAN REJECTS Te. MogfouseDreanitrks)  +43
— @ DIDO White Flag Arista) : 276 +35 7482 2 130 SIMPLE PLAN Perfect (Lava) +42
PLUMB Real {Curb/ +42
50 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 9/21 - Saturday 9/27. BOW WOW Let's Get Down /Columbia) +81
© 2003 3adio & Records.
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Never say never. My careless over-
use of that word has caused me re-
peated pain and embarrassment.
Statements like “We will never play
that song” and “That artist will never
have a hit” always come back to me
like a rotten piece of yeliowtail from the
sushi bar. | proudly make these proc-
lamations with the authoritative confi-
dence of a 20-year broadcaster, only
to later find myself revealed as a giant clueless lummox
given to making idiotic statements. ® But I'm getting
better at shutting my pie hole. For instance, when |
heard the band Fountains Of Wayne, 1 thought, “Wow!
Smart, capable musicians; clever songs — it'll never
work on CHR.” Luckily, | kept my worthless opinion to
myself as the song blew up big. & | also caught my-
self about to bellow, “Jewel will never have another CHR hit,” just as |
heard the monster hit “Stand.” Now | did claim “We will never play music
by artists under 9 years of age,” but we just added Hilary Duff. Damn
it. # Being a program director is kind of like being a meteorologist who
confidently predicts clear, sunny weather, cnly to later see flying mon-
keys hit his windshield.

Witk
Jeff McHugh
PD, WKZL/Greensboro

o movement in the top four of this

week’s R&R CHR/Pop chart —
Nelly featuring P. Diddy & Murphy
Lee are still on top with “Shake Ya
Tailfeather” (Bad Boy/Universal) ...
Beyoncé featuring Sean Paul score
Most Increased Plays honors with “Baby |
Boy” (Columbia), which rockets 12-5*
and picks up 1,101 additional plays ...
50 Cent’s “P.1.M.P” (Shady/Aftermath/Interscope) continues its chart
rise, moving 14-12* ... Lil Jon & The Eastside Boyz's “Get Low” (TVT)
moves up 23-20*, followed by Hilary Duff's “So Yesterday” (Buena
Vista/Hollywood), which jumps 24-21* ... Fountains Of Wayne vault
32-23* with “Stacy’s Mom” (S-Curve/EMC) ... Last week's Most Added
song, Pink’s “Trouble” (Arista), shoots up 41-27* ... Maria has chart
success, with “l Give, You Take” (DreamWorks) climbing 38-33*. She’s
followed by Staind, whose “So Far Away” (Flip/Elektra/EEG) rises 40-
34* ... Big moves at the bottom of the chart: Bubba Sparxxx’s “De-
liverance” (BeatClub/Interscope) rolls up 42-37*, FeFe Dobson’s “Take
Me Away” (Island/IDJMG) vaults 50-38*, Nickelback’s “Someday”
{Roadrunner/IDJMG) runs up 48-39*, Simple Plan’s “Perfect” (Lava)
jumps 47-40*, and OulKast’s “Hey Ya!” (Arista) climbs 49-41*. Clay
Alken grabs Most Added honors this week, and chart debuts come
from Black Eyed Peas and Evanescence.  _ xeith Berman, Radio Editor

ON::

l\“
|||.~

o=

a2
ER e
= =N
W= 2
Eal 3

2
ff

ﬁﬁwﬁ’//fﬁﬂ;ﬂ;ﬁ—ﬁ

armist: Josh Kelley
taseL: Hollywood

By MIKE TRIAS/ASSOCIATE EDITOR

osh Kelley’s star has been rising since

“Amazing” — the lead single from his
major-label debut album, For the Ride
Home — hit the airwaves at Hot AC. This
week the singer-songwriter’s upbeat
single climbs to No. 11* on R&R’s Hot AC
chart while it prepares to take Pop radio
by storm. I recently was able to catch
Kelley’s live show at the House of Blues
in Los Angeles, when he opened for The
Goo Goo Dolls.

“It’s crazy to see somebody who you've
followed for your whole life, and the next
thing you know, you're playing with them
— it’s unbelievable,” said the 23-year-old
Augusta, GA native. His live show con-
sisted of a five-piece band — drums, bass,
lap steel guitar, keyboards — and Kelley
himself on acoustic guitar.

During his set, he performed many
songs from his album, including “Every-
body Wants You,” a song that reminds
him to stay grounded and not let his
newfound celebrity go to his head. Be-
sides mixing popular tunes within the
chord structures of his own music (some-
thing he has become known for doing),
Kelley also performed his single, and a
crowd favorite, “Amazing.” Of his grow-
ing popularity and the way fans receive
him during his live show, Kelley says, “At
first, I would come out and they would be
like, ‘What’s up here? Now they all know
the song. Sometimes I feel like it's my
own show, even though I'm opening up.

“The main thing that has been driv-
ing me along is the kids who keep com-
ing up to me, and fans in general. A 47-
year-old woman told me, ‘Your album
has really helped me through some
tough times.’ Some teenagers have told
me that as well.”

Many of Kelley's diehard fans have
been keeping up with him since his days
at the University of Mississippi in Oxford,
MS, where he was discovered by Holly-
wood Records through Napster. Of the
current downloading controversy, Kelley
says, “I'm kind of torn. For independent
music and the way I was discovered, it’s
beautiful. When I look back at my
playlist, it's all artists who were undiscov-
ered. On the downside, with a Picasso,
you can’t download the original. With
music, you can download it, and it’s pretty
much the original.

“I've been noticing, just on my account,
that as prices go down, kids are buying
more. That may have been the solution in
the first place. We need a cheaper way of
doing things. As long as artists are mak-
ing good records and not putting in filler
songs, kids are gonna buy albums. In the
end this situation is just gonna make art-
ists create better records.”

Surprisingly, music wasn't Kelley’s
only shot at becoming a celebrity — he
was also a golf standout while attending
college as an art major. In light of some
recent victories by virtual nobodies on the
golf circuit this year, he doesn’t regret
choosing music over the sport. “It’s the
year of recycling in golf,” says Kelley, who
recently shot a 73 (one over par) during
a round in New York. “Every 10 years,
like in many sports, there's a big boom of
new blood that takes over. I wasn't gonna
do that though. Music is pretty much
what I always wanted to do, music and art.
Golf was just something I was good at.”
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America’s Best Testing CHR/Pop Songs 12 + 1
@ For The Week Ending 305303 LS A SIS —————
HT MFMIRESE™
Women Women Women | | MICHELLE BRANCH Breathe Maverick/Warner Bros.

Artist Title (Label) TW LW Familiarity Bun 12-17 18-24 25-34 Total Plays: 730, Total Stations: 73, Adds: 17
MAROGN 5 Harder To Breathe (Octanel) 431 427 80% 1% 442 435 430
SANTANA fIALEX BAND Why Don't You & | Arists) 416 415 77%  10% 424 409 419 | | GAVIN DEGRAW Follow Through L
3 DOGRS DOWN Here Without You (Republic/Universal) 415 413  81% 1% 402 412 431 Total Plays: 720, Total Stations: 59, Adds: 2
TRAPT Headstrong (Warner Bros.) 412 399  69% 1% 424 416 397
BLACK EYED PEAS Where Is The Love? (A&M/interscope) 400 411  96% 41% 404 398 3.92 . .
JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 399 401  90% 29% 413 395 386 | | DIDO WhiteFlag drista)
EVANESCENCE Bring Me To Life (Wind-up/ 396 388 9% 5% 358 385 4.22 | | TotalPlays: 636, Total Stations: 35, Adds: 1
MATCHBOX TWENTY Unwell (Atfantic) 39 404 95% 41% 389 387 4.2
STACIE ORRICO {There's Gotta Be} More To Life (ForeFront/Virgin) 385 388 77% 14% 414 388 356 )
CHRISTINA AGUILERA HLIL' KIM Can't Hold Us Down (8CA/ 395 394 95% 28% 397 414 401 #E:”IEPLI s‘?"gu’g"’:””f’s‘ -
ATARIS The Boys Of Summer (Columbia/ 395 386 91% 26% 417 403 356 Galiayeiiuia Saton L ice
KELLY CLARKSON Low (RC4/ 392 407 81% 6% 390 339 377
GOOD CHARLOTTE Girls & Boys (Daylight/pic) 391 380 91% 32% 417 390 362 .
NELLY #/P. DiDDY & MURPHY LEE Shake Ya Tailfeather (Bad Soy/Universall 388 370  95%  33% 384 387 402 #g:rp:zﬂ.m Amazig MWM '

. ys: 589, Total Stations: 35, Adds: 3
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner 8105.) 380 391 9% 40% 352 392 378
BEYONCE' fISEAN PAUL Baby Boy (Columbia) 379 365 82% 21% 398 380 374
KELLY CLARKSON Miss Independent (RCA) 376 395 100% 58% 350 31 39 MOST VALUABLE PLAYAS... Roc Ya Body Mic Check 1, 2 (Casabianca/
JUSTIN TIMBERLAKE Senorita (five) 369 349  94%  35% 363 389 360 | | Toral Plays: 535, Total Stations: 29, Adds: 2
HILARY DUFF So Yesterday (Buena VistaHollywsod) 366 - 8% 23% 358 369 359
BEYONCE' fJAY-Z Crazy In Love (Columbia) 359 370 97% 55% 325 358 3.88
JOHN MAYER Bigger Than My Body (Aware/Columbis) 358 — 66% 18% 386 368 322 | | OBIE TRICE Got Some Teeth (Shady/Aftermathiinterscope)
UNCLE KRACKER f/DOBIE GRAY Drift Away fLava/ 354 362 91% 4% 322 357 382 | | TotalPlays: 533, Total Stations: 23, Adds: 1
LIL* JON & THE EASTSIDE BOYZ Get Low (7V7/ 353 - 68% 2% 388 360 352
FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 347 329 69% 2% 356 344 372
50 CENT P.LM.P. (Shady/Aftermath/interscope) 344 333 91% 46% 347 348 349 | | MEST Jaded (These Years) Moverick/Reprise/
CHINGY Right Thurr (0TP/Capitol! 340 328 91% 42% 362 336 337 Total Plays: 376, Total Stations: 32, Adds: 0
MYA My Love Is Like...Whoa (A&M/nterscape) 339 347 9% 4% 355 324 33
ASHANTI Rock Wit U (Awww Baby) (Murder Inc.A0JMG) 314 323 93% 55% 292 303 340
LUMIDEE Never Leave You - U Och, Uh Gooh! Universal 310 332 76% 4% 284 312 336 | | ALL-AMERICAN REJECTS Time Stands Stil (Doghouse/DreamWorks/
JENNIFER LOPEZ Baby I Love U (Epic/ 289 302 7% 35% 288 283 234 | | rotal Plays: 352, Total Stations: 35, Adds: 4

Total sample size is 485 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Tolal
familiarity represents the percentage of respondents who recognized the song. Tolal bum represents the number of respondents who said they are tired of | | LUDACRIS fISHAWNNA Stand Up (Def Jam Seuth/IDJMG)
hearing the song. Sample composition is based on persons 12+. Persons are screened via the Infermet. Once passed, they can take the music test basedon the | | 101l Plays: 273, Total Stations: 26, Adds: 7
format/music preference. RateTheMusic.com results are not meant to replace cailout research. The results are intended to show opinions of participants on the
the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-
Lssaa. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

Songs ranked by total plays

WANT TO GI VE HER A KISS7 WKSS (Kiss 95.7)/Hartford PD Rick
Vaughn looks a little sad in this picture — possibly because his beloved Red Sox
are continuing to suffer under the curse of the Bambino. But it's 2 good thing he
has Kiss MD JoJo Brooks and DreamWorks artist Maria to cheer him up. Seen here
(I-r) are Brooks, Maria and Vaughn.

THE GOATEE TICKLES Seit-prociaimed “Hug Guy” & WBFA/Columbus, GA PD/MD Wes Carrolf shares a recent
addition to his “pretty good collection” of photos of him hugging female artists. Our lawyers have told us not to
comment further, other than to say that he is seen here with Jewel.

Please Send Your Photos
\
| \
R&R wants your best snapshots ! ‘\
. ] 2 \‘
(color or black & white). / / ol A
. . . STATE PHAIR Capitol artist Liz Phair recent/y made the rounds in the Northeast
Please include the names and titles of ali pictured and send them to: and, for reasons unknown 1o us, decided to stop by WBLI/Nassau-Sutfolk. Hanging
. . out are (I-r) WBLI OM Nancy Cambino, Phair, WBLI MD L.J. and Capitol rep Joe
! R&R, c/o Keith Berman: kberman@radioandrecords.com ) Rainey, 4 proe

www americanradiohictorvy com
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dthompson@radioandrecords.com

Do More With Less
And Survive

The crazy world of record promotion

In a world of mergers and downsizing, some may ar-
gue that job security in record promotion is nonexist-
ent. For those individuals looking to someday be pro-
motion executives, the road to the top will be long, and
there will be fewer positions available when they ar-

rive.

Promotion execs at record compa-
nies are finding that the smaller pro-
motion field staffs that are the norm
today not only mean that they have
more responsibility, but also that
they have less and less of
a personal life. Atlantic
Records’ John McMann
is one of those individu-
als. He got his start in the
record biz in 1994 doing
mix-show promotions for
Jive Records and quickly |
worked his way up toSr. |
Director/Crossover Pro- !
motions.

"Idid mix shows for about a year,
until the crossover gig opened up,”
he says. “It was incredible working
with hip-hop legends like A Tribe
Called Quest, Too Short and KRS-
One. And, after becoming Sr. Direc-
tor/Crossover Promotions, being
there for the launches of R. Kelly,
Mystikal, The Backstreet Boys and
Britney Spears was a stellar educa-
tion.”

McMann was hired by Atlantic
Exec. VP/Promotion Andrea Ganis
tohead the crossover departmentin
2000, and he advanced to Sr. VP/
Pop & Crossover Promotion in 2002.
“I honestly could not ask for a bet-
ter place to work, a better boss or
better artists to work with,” Mc-
Mann says.

“You have to
love the music. If
not, get another
job.”

John McMann

“Sean Paul, Lil Kim, Brandy, Fat
Joe, Trick Daddy, Trina, Nappy
Roots — and now T.I. and Elephant
Man are blowing up.”

Now that he’s overseeing both
the pop and crossover
departments with a
smatler field staff, not to
mention the fact that he
just became a father, I
/| spoke to McMann about
how he has adapted to
the changes and how to
survive the record pro-
motion game in today’s
environment.

R&R: What qualities do you look for
inan individual trying to get his or her
first promotion gig?

JM: Passion and intelligence.
They have to have the fire. It's not
easy being told no every day, but
you can't be discouraged. And you
have to love the music. If not, get
another job. It’s not just selling the
records, it's feeling them. And smart
people make smart decisions —
about spending money, prioritizing,
being organized and getting busi-
ness done.

R&R: Wiat does it take to get to the
level you're on?

JM: it's really about putting 100%
of yourself into your job. It's not
only about partying with Sean Paul
all night and the ego and all that, it's
about being humble, taking direc-
tion from the stars in your compa-
ny, being proactive, not having tobe
told to do everything and leaming
what makes each of your stations
tick. You've got to know exactly
what is going on at each station.
WHQT (Hot97)/New York is much
different from WPOW (Power 96)/
Miami — they're all different. Focus
on building relationships, not just
phoning in to ask about your
records.

R&R: What are some of the duties
that separate a promotion person start-
ing out in the field from someone with
Yyour title and experience?

JM: The field staff members are as
important in what they do as the na-
tional staff. They are the front line;
it's their market. They've got to have
rock-solid relationships. If not them,
who? They have to cover a hell of a
lot more shows and deal with the
details on the ground.

My job is to help coordinate
things on a wider scope. First, I back
the staff up with my relationships at

“It’s more and more
about not just
promoting to
programmers, but
finding creative
ways to market your
artists and songs in
the marketplace.”

radio. I look at the charts and every
station’s spins and strategize how to
bring songs up the charts and
spread the story. Dealing with man-
agers, shows and putting out fires
of all kinds also fills up my day. I'm
on the mothership with the rest of
the crew, looking down at the land-
scape. Our field staff is beamed
down on a mission, looking for
signs of life.

R&R: How has your job in record
promotion changed in the last few years?
Have these changes made it harder or
easier todo your job effectively?

JM: The era of the joint venture
hasadded anew dynamic. We have
a partnership with VP Records that
is unlike anything I've experienced
before. They have total credibility

“If a smaller staff’s relationships are
strong and the records are hot, you can
still be celebrating when that first week’s

Soundscan debuts.”

when it comes to dancehall and reg-
gae. They do A&R and set up acts
like Sean Paul, Wayne Wonder and
Elephant Man, and Atlantic acts as
a partner in taking those artists to a
wider audience. '

They make our jobs easier, be-
cause as we are working radio and
MTYV, they are setting up the next
singles in the streets and in the
dancehall community. The other
change is that mixers have their
hands tied a little more than they
used to. You have to really build a
story to get the green light in mix
shows.

R&R: Most record companies’ pro-
motion departments are using smaller
promotion staffs. Do you believe that
hurts communication between radio and
the record label?

JM: It certainly is more effective
to have a bigger team to take on the
competition with, especially when
you have a broad spectrum of for-
mats and releases like Atlantic does.
Mergers are forcing labels to get the
job done with fewer bodies. It would
be more challenging to go into our
fourth quarter — Sean Paul, Lil Kim,
Nappy Roots, Elephant Man, PO.D.,
Stone Temple Pilots, T.1., Rush, Bran-
dy, The Darkness, Kid Rock — if we
had a smaller team. But if a smaller
staff’s relationships are strong and
the records are hot, you can still be
celebrating when that first week's
Soundscan debuts.

Like everyone, Atlantic has suf-
fered from downsizing, but we've
actually had our best year at Pop
and Rhythmic radio since I've been
here, thanks to a monster year for
Sean Paul, Lil Kim, Matchbox 20,
Wayne Wonder, Jewel and Kid Rock.
It's all about two little things: rela-
tionships and records.

R&R: What can an individual do to
be successful at his job when he has a
smaller promotion team to help hint out?

JM: I hope I don’t have to experi-
ence that again anytime soon. For
those who do, I'd say look at the
team you have. Where are the
strengths? Can you build on them?
Get the stars on the team to do more,
the leaders in the department. But
also get the artists on the phone with
radio. You'd be amazed at how ef-
fective it is to have Sean Paul, T.I,
Fat Joe or Lil Kim on the homn with
aPD or MD. And don't forget to find
ways to better manage your time.
Come in earlier. It's amazing what
you can accomplish between 8 and
10am.

R&R: What will the future of record

www americanradiohietorv com

promotion be? Will it get better or
worse?

JM: We‘ve had our budgets cut
significantly to adjust to the new
economy in the business. We've still
been able to develop stars like Sean
Paul in that environment. Do labels
still do the quarter-million-dollar
promo tour? Probably not. In fact, by
default we were not able to do a Lil
Kim "Magic Stick” video — we
couldn't get singles rights. Butit was
still a No. 1 single for five weeks,
and she sold about a million units
off that airplay.

Also, it’s more and more about
notjust promoting to programmers,
but finding creative ways to market
your artists and songs. Getting a
song added is just the first step.
What can you do outside of radio—
with radio’s help, in many cases —
to fuel the fire? It's not about getting
better or worse, it's just different.
Those who adapt, survive.

R&R: Anywords of advice for some-
one who wants a career in record pro-
motion?

JM: Play Lotto. Seriously, it's
about giving 100% and trying to
have fun with it. I didn’t know that
I'd move up from mix-show promo
to running crossover the way I did
at Jive, but I worked hard for a great
team and had great artists to work
for. Since then Atlantic has been the
dream place to work. I never expect-
ed to get the opportunities I've had
here.

The moral is “Don’texpect things;
work hard for them.” They’ll come
if you put in the work and are pa-
tient. Be willing to work your ass off
and not have a lot of free time. Tim-
ing is everything. Being in the right
place at the right time is even more
important. I'm living proof.

Go to college first so that you
have an education to fall back on.
Never be afraid to ask questions,
and always be willing to take advice.
Any young bucks who are interest-
ed can e-mail me with any questions
or ideas at john.mcmann@atlantic-
recording.cont.

TALK BACKTO R&R!

Do you have questions,

comments or feedback

regarding this column
or other issues?

Call me at 310-788-1665

or e-mail:
dthompson@radioandrecords.com
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VEX W ARNST TITLE LABEL(S ity s .J%“u‘es Yo s | Most Addec!:.___.._.
1 @ BEYONCE fiSEAN PAUL Baby Boy [Columbia) 5139 +210 669997 9 840 |www.rradds.com
2 @ LIl JON & THE EASTSIDE BOYZ Get Low (V7 5481 +32 548814 22 7610 | anmstme e AnS
3 3 NELLYf/P.DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Bay/Universal) 4718 -253 480939 17 80) MISSY ELLIOTT Pass That Dutch (Gokd Mind/Elektra/EE6) "
4 4 CHINGY Right Thurr (OTP/Capitol 4234 399 451636 23 780 | V2fILUDACRIS Hot & Wet Def SoullMG) u“
5 5  PHARRELL flJAY-Z Frontin' (Star Trak/Arista) 4170 269 417166 17 83j0 | LNRAVITZP.DIDDY & LOON & PHARRELL Show.. Bad Boylisbersa] 31
7 @ BABY BASH Suga Sugs (Universal 95 137 32 1T B | e thotanene o — -
9 @ YOUNGBLOODZILIL' JON Damn! Arista) 3768  +444 368089 12 7B/2 | ELEPHANT MAN Pon De River (WPiAtiantic) 9
6 8 50 CENT P.LM.P. (Shady/Aftermathinterscope) 3593 419 393049 18 80/0 | MARY J.BLIGE Ooh! (Geffzr/
11 € LUDACRIS fSHAWNNA Stand Up (Def Jam South/iDJMG) 3439 4566 379957 7 79j2 | VINGVANGTWINS Naggin' 7V7) 7
10 @ YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDIMG) 32 .24 B0 15 7an | g e N :
13 @ CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capital) 3089  +400 298591 6 820
8 12 BOW WOW Let's Get Down (Columbia) 2987 585 218209 14  75)0
12 13 FABOLOUS flTAMIA into You (Desert Storm/Elektra/EEG) 2581 215 296674 23 720
14 g OBIE TRICE Got Some Teeth (Shady/Aftermath/interscope/ 2339 +95 197873 6 790 Most
19 OUTKAST The Way You Move /Arista) 2249 +388 188731 5 712
16 ) BUBBA SPARXXX Deliverance (Beatclulyinterscope) 2119 +66 149267 10 610 IncreasedPIay s"“’:
23 @ ASHANTI Rain On Me (Murder fnc.I0JMG) 1939 4243 200576 7 643 |, o
20 @ 50 CENT If | Can't /Shady/Aftermath/interscope) 1923 +86 192488 12 18/0
15 19 MYA My Love Is Like...Whoa (A&M/interscope/ 1767 396 164261 18  63j0 | LUDACRISHSHAWNNA Stand Up (Def Jam SouthIDJMG)  +566
28 @  MARY.J. BLIGE Ooh! (Geffen) 1763 4320 67771 5 6ap [ ggne e BRSO P s e
%5 @ RKELLY Thoia Thoing wive/ 1718 +83 234430 13 68/0 | cyiNGYHSNOOP 0OGG & LWOACRIS Holdaen DTPLapito) +400
18 22 BEYONCE' f/JAY-Z Crazy In Love [Columbis) 1643 221 173849 20 80/0 OUTKAST The Way You Move /Arista/ +388
26 €  MURPHY LEE flJERMAINE DUPRI Wat Da Hook Gon Be fFo'Ree/lniversa 1632  +111 125522 6  G6/1 | MARY J.BLIGE Ooh (Gefien) , +320
17 24 GINUWINE In Those Jeans (Epic) 1619 378 148105 19 620 rl'::;:tl“""g Dd"‘(;;;'r‘:}f';‘g,”' e ::1:
21 25 LUMIDEE Never Leave You - Uh Qoh, Uh Qooh! [Universai) 1594 -199 ) 148181 20 74)0 ASHANTI Rain On Me Murder Inc/IDJMG) +243
27 @ T.1. 24's (Grand Hustle/Atlantic) 1592 +126 114178 9 631 MARK RONSON International Affair (Elektra/EEG) +222
24 27 BLACKEYED PEAS Where Is The Love? A&M/interscope) 1546 121 127651 20 4700
22 28 DMX Where The Hood At? (Buff Ryders/iDJMG) 1430 315 136636 8  63)0
32 @ MARK RONSON international Affair (Elektra/EEG) 1360  +222 100867 4 435
3 @ 213ry Gerten 128 w2 w2z 5 3z (New&Active
30 31  FATJOE &P.DIDDY # DRE Girl I'm A Bad Boy (Bad Boy/Universal 04 20 71261 5 SAD | e )
29 32  CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA/ 1071 -307 67899 1" 42/0 Total Plays: 427, Total Stations: 33, Adds: 0
31 33 FRANKIE J. We Stili [Columbia) 1039 -167 84805 10 aifn BLACK EYED PEAS Shut Up /A&M/interscape)
38 €D BIG TYMERS This s How We Do (Cash Money/Universal) 1009 +132 54972 3 392 | TotalPlays: 332, Total Stations: 30, Adds: 0
35 € MARQUES HOUSTON fJOE BUDDEN & PIED PIPER Cuubbin’ (7.L/6./£E6/ 1003 +88 82008 7 333 ELEPHANT MAN Pon De River (VP/Atiantic)
Total Plays: 374, Total Stations: 29, Adds: 3
€D  WYCLEF JEAN fiMISSY ELLIOTT Party To Damascus (/) 903 +499 73687 1 6113 | )
37 37 GEMINIfINB RIDAZ Crazy For You (Catalyst 872 24 55 8 9 [ o0 paniol Ak Sheke Toa Meske Shordfve
34 38 MONICA Getit Off /) 863 86 59948 5 44D | e en e e On 22' Uniersal
40 @ JAGGED EDGE Walked Outta Heaven /Columbia) 778 +134 60931 3 434 Total Plays: 332, Total Stations: 22, Adds: 0
39 40  SEAN PAUL Like Glue (VP/Atlantic) 121 -134 78096 20 51j0 AVANT Read Your Mind (Geffen/
36 41  BUSTARHYMES Light Your Ass On Fire (Star Trak/Arista) 693 205 66540 12  59j0 | Total Plays: 318, Total Stations: 10, Adds: 0
41 (D  YING YANG TWINS Naggin' 7V7) 664  +42 67846 3 307 | MISSY ELLIOTT Pass That Dutch (Gokd Mind/Elektra/cEG)
43 @® TECH NINE mma Tel fndapendent) 612 +69 21197 3 ggyp | o Pys 315 ot Statons: 11 Adds: 71
22 @  SASHA DatSexy Body V7 572 +8 6ote2 6 o4 | SHKAH BATH Danoer Block On ook MetownfUniersal
@  KEUS Mikshake (Star Trak/Arista) 525 +173 82198 1 3UD |\ 0w Mamio WINANS Down For M (Bad Boytversal
47 @ R. KELLY Step in The Name Of Love /Jve/ 520 +79 84723 2 1211 Total Plays: 278, Total Stations: 21, Adds: 1
@ BLAQUE 'm Good (Elektra/EEG) 508 +249 20875 1 4212 OQUTKAST Hey Ya! (Arists)
44 48  JACKI O Nookie Real Good (Poe-Bay/Sobe/ 497 24 315144 4 27j0 | Total Plays: 268, Total Stations: 10, Adds: 7
@  112/LUDACRIS Hot & Wet (Def SoullDIMG) 482  +115 58879 1 4944
@ BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universall 454 +99 56973 1 356 Songs ranked by total plays
O Bl Ao o oongS AT T e e o oG etk i s s o v, (e song Wit s mrasmis & psi Tt sonueiow | | - Detailed station playlists for all R&R
No. 20 are moved to recurrent after 20 wesks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds reporters are available on the web at
do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Audience equals Average +
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from ‘H.I'ﬂ'f.ﬂ.ﬂ [ﬂ.a.llﬂ.l'_“ﬂl:ﬂi.ﬂﬂl
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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RANK ARTIST THTLE LABEL

LIL' JON & EASTSIDE BOYZ Get Low (T¥/7/

BEYONCE' f/SEAN PAUL Baby Boy (Columbia)

YOUNGBLOODS f{LIL' JON Damn! {Arista/

LUDACRIS Stand Up (Def Jam South/IDJMG)

YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG)/

CHINGY Right Thurr (Priority/Capitol)

NELLY f{P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Universal)
PHARRELL fIJAY-Z Frontin’ (Star Trak/Anista)

50 CENT fINOTORIOUS B.I.G. P..M.P. (Shady/Aftermath/interscope]
MURPHY LEE £/J. DUPRI Wat Da Hook Gon’ Be (Fo’ Reel/Universal)
CHINGY f/SNOOP DOGG & LUDCARIS Holidae In (07P/Capitol)
BEYONCE' f{JAY-Z Crazy In Love (Columbia)

R. KELLY Thoia Thoing (/ive/

LUMIDEE Never Leave You... (Straight Face/Universall

BOW WOW Let's Get Down (Columbia)

BUSTA RHYMES Light Your Ass On Fire (Star Trak/Arista/

213 Fly/Geffen/

50 CENT If | Can't (Shady/Aftermath/interscape/

MARY J. BLIGE Ooh! (Geffen/

DMX Where The Hood At (Ruff Ryders/IDJMG)

T.\. 24's (Grand Hustle/Atiantic)

DBIE TRICE Got Some Teeth (Shady/Aftermath/interscope)
OUTKAST The Way You Move /Arista)

TOO SHORT f/LIL JON Shake That Monkey (Jive/

MARK RONSON International Affair (Elektra/EEG)

WYCLEF JEAN Party To Demascus £//

YING YANG TWINS Naggin' (7V7)

BABY BASH Suga Suga /Universal)

FABOLOUS Into You (Elektra/FEG)

SEAN PAUL Like Glue /¥/P/Atlantic)

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 9/28-10/4/03.
©2003, R&R, inc.
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MISSY ELLIOTT Pass That Dutch {Elektra/EEG)
SNOOP DOGG It Blows My Mind {Star Trak/Arista)
G-UNIT Stunt 101 {G-Unit/interscope)

112 f{LUDACRIS Hot & Wet (Def Jam/IDJME)

2PAC f/NOTORIOUS B.).G. Runnin’ (4maru/interscope)
RAH DIGGA Party & ... 1/

This Week’s Hottest Music Picks

0DM
i, KGGIRiverside

Missy Elliot’s “Pass That Dutch” (Elek-
tra/EEG): [ will pass dat dutch rightinto the
mix. Bangin”!

Youngbloodz £/Lil Jon's “Damn!” (Aris-
ta): Put it in and watch your phones light up
at night!

The Isley Brothers’ “Busted” (Dream-
Works): Classic, contagious record all over again.

Zac Davis
PD. WEVD/Meloume
112 featuring Ludacris’ “Hot & Wet” (Def
Soul/IDJMG): I'm feelin’ this record. Goodish!
Sasha’s “Dat Sexy Body” (VP): Bangin’ for
us here! Great sound for the station, and the
ladies love this record.

Preston Lowe
WD, KOBT/Austin
Limp Bizkit featuring Snoop Dogg's
“Red Light, Green Light” (Interscope): It's all
green lights for this track.
Kelis' “Milkshake” (Star Trak/Arista):
This one’s shaking.

Mark Adams
PO, KXJMPoriland, OF

Mary J. Blige featuring Eve’s “Not Today”
(Geffen): Love this cut from the CD. It's al-
ready spiking on the air, along with “Ooh.”

Mark Ronson featuring Saigon’s “Di-
duntdidunt” (Elektra/EEG): “International
Affair” is a hit for us, and we’re feelin’ this
album cut too.

Beyoncé’s “Naughty Girl” (Columbia):
The girl is everywhere, and we're planning
on hitting this in addition to the airplay on
her other singles.

Baby Bash’s “Shorty Doowop” (Univer-
sal). Following in the steps of “Suga Suga,”
this one is gonna happen too.

Lucas
WD, WWKLHarrisharg

Mya'’s “Fallen” {A&M/Interscope): This
will be another smash for Mya. She is show-
ing a lot of staying power in the format.
Eamon’s “F**k It” (Jive): I can't stop listen-
ing to this one. Every pissed-off guy will be
asking for it.

Scott on harmonica.

LADIES AND GENTLEMEN... Atter tearning that just about anyone can form a good
band with the right members, the staff at WZHT/Greenvitle-Spartanburg decided to form their
own little quartet with Arista Records recording artist Bonecrusher. Seen here (i-r) you have
WZHT PD and lead pianist Fisher, WZHT MD and lead armpit Murph Dawg, Bonecrusher as lead
vocalist/drummer (bare hands and belly used for drumlike sound) and WZHT middayer Taylor
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~ = _ N [ A
3 e o America’s Best Testing CHR/Rhythmic Songs 12 +
EE!’-EI Mﬂﬁ{ﬁ:ﬁq@ For The Week Ending 10/3/03
! = v Persons Persons Persons eah
Artist Title (Label) ™ LW Familiarity Burn  12-17 - 25-34 -
BEYONCE' f/SEAN PAUL Baby Boy (Columbia/ 420 413 94%  18% 433 412 4 artist: Nick Cannon
NELLY £/P. DIDDY & MURPHY LEE Shake Ya Taitfeather (Bad Boy/Universal) 414 422 97% 3% 439 381 413 LABEL: Jive
CHRISTINA AGUILERA fjLIL' KIM Can't Hold Us Down (RCA/ 406 4.09 95% 25% 403 4.06 4.07 By MIKE TRIAS/Assistant Editor
BLACK EYED PEAS Where Is The Love? /A&M/interscope) 4.05 4.07 97% 4% 3.99 3.95 4.15 L L R
FABOLOUS HTAMIA Into You Desert Storm/Elektra/EEG) 39 408  88% 25% 415 381  3.99 though Nick Cannon founded
50 CENT if | Can't (Shady/Aftermath/interscope) 394 390 61% 13% 429 3.84 3.78 .
LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG) 391 388 658% 8% 428 385 372 LS T e
PHARRELL fJAY-Z Frontin’ (Star Trak/Arista) 387 364 85% 25% 405 390 367 Da Bom Squad, who opened up
BEYONCE' f/JAY-Z Crazy In Love (Columbial 385 381 99% §3% 367 3.67 a1 for such artists as Will Smith and
;'nl'c‘é':";i IT:;EPE(AS:T:'/:;“YZMF/;: Low ”}’77 :-g: ;-“5 ;;;‘ 2:: 4-“: :-;5 :-:; Montell Jordan, itwas his acting career that made him famous.
| M.P. (Shady/Aftermath/Interscope, . .90 4 3.9 .79 A . . " "
BOW WOW Let's Get Down (Cokmbia) 378 382 78% 0% 403 362 374 | | [eoainednotorietyashost of The Nick Cannon Showon Nick
CHINGY Right Thurr (O7P/Capitol 377 389 9% 38% 411 363 348 elodeon and took the next logical step by starring in the major
MYA My Love Is Like...Whoa (A&M/interscope) 376 3.8 97%  38% 3.97 370 374 motion picture Drumfine. Now Cannon is coming full circle as
DMX Where The Hood At? (Ruff Ryders/IDJMG) 373 381 65% 1% 417 3.62 3.37 he prepares to release his seif-titled sofo debut on Nov. 18.
FAT JOE & P. DIDDY f{ DRE Girl I'm A Bad Boy /Bad Boy/Universal) 373 401 39% 6% 4.02 3.87 341 o " . .
BABY BASH Suga Suga (Universal 371 380 ag% % 418 360 331 Gigolo, featunng.R. Kelly, is the Iate'st cut from the album.
OUTKAST The Way You Move (Arista) 368 371 63% 9% 348 375 378 However, Kelly contributed more than just vocals — he co-
YOUNGBLOODZ f{LIL’ JON Damn! /Arista) 368 376 50% 11% 399 364 345 wrote the song with Cannon and served as arranger and pro-
czm:g:;;‘ g“ Mes’M"’::” /"‘SJ/W%""f M) :-:2 :-:; ;x ‘:: iﬁ ::: ::; ducer. The album boasts some of the top talent n the industry,
an't Stop, Won't Stop /De, X . 1 3 ¥ . N . .
CHINGY fISNOOP DOGG & LUDACRIS Holidae in (0TP/Capitol 360 382 5% 1% 4t 364 33g | | WithTheNeptunes, Trackmasters and L.E.S. handing produc
BUBBA SPARXXX Deliverance (Beatclubynterscape) 361 356 52% 10% 372 379 3.3 tion duties on various tracks and artists such as B2K, Petey
MARY J. BLIGE Och! /Geffen/ 3.60 - 46% 9% 365 330 376 Pablo, 3LW and Biz Markie contributing.
MURPHY LEE flJERMAINE DUPRI Wat Da Hook Gon Be (0’ ReelUniversall 354  —  36% 7% 411 329 3.6 While his careerin music s just starting to take off, Cannon's
LUMIOEE Never Leave You - Uh Och, Uh Ogoh! (Universal) 351 364 87% % 357 344 353 ) . . "
T\ 24's (Grand Hostle/Atintic) 350 341 4%  12% 387 a3 326 | | N careeris wellon s way. He recentl fimed scenes for
GINUWINE in Those Jeans (Epic/ 348 334 84% 33% 374 346 330 Jennifer Lopez's upcoming flick Shall We Dance? and will be
R. KELLY Thoia Thoing (fve/ 338 337 84% 3% 375 320 322 co-starring as a nerd opposite Christina Milian in Love Don't
DBIE TRICE Got Some Teeth (Shady/Aftermatb/interscape) 325 348 40% 8% 357 333 2.98 Costa Thing, a remake of the '80s comedy Can’t Buy Me Love.
Total sample size is 457 respondents. Total average favorabillly estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Totsl famillarity Cannon then goes from nerd to cool guy when he piaysa rookie
P thep of. dents who ized the song. Total burn rep the number of who said they are tired of hearing the song. Sample inU ich begins shooti n.0
composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. copin inderclassman, which £gins shooting next month. On
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic top of that, he has been enlisted for a role in Garfield, doing the
is aregistered trademark of RateTheMusic.com. The RTM system, is avaliiable for local radio stations by cailing 818-377-5300. RateTheMusic.com data Is provided 0 0 q
\_ by Mediabase Research, a division of Premlere Radio Netwarks. Yy, voice of one of the famous cartoon cat's furry friends.
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The Specialists:
Production And Imaging

Secrets for between the songs from behind the scenes

In radio you often hear people say, “What goes on be-
tween the records is just as important as the music it-
self.” They're not just referring to the station’s air per-
sonalities. These days people are also referring to a
station’s overall personality, or “stationality,” which is
created in part by imaging and staging. Elements such
as the station nickname, positioners, promos, inserts
and even commercials can all dictate how a listener
perceives the station and help draw the listeners you

want most.

In this installment of our series
The Specialists, R&R talks to Al
Twitty of Qsounds Radio L T
Production about pro- -j j
duction and imaging se- L‘
crets that can help you i
better represent your sta-
tion and create an overall
stationality that fits the
lifestyle of your listeners |
and the music you play.

A veteran of radio *
since the mid-"80s, Twit-
ty started his radio production ca-
reer in 1997, when he trained with
Mitch Faulkner at On Mic Produc-
tions. He started Qsounds a few
years later using the voice and pro-
ducing talents of Faulkner, Mickey
Hunter, Andrea l’crry and Otis
Tillman.

His clients include Clear Channel,
AURN, Cumulus, Inner City and
Perry Broadcasting. “We also service
broadcasters internationally, includ-
ing clients in Toronto, Bermuda and
Trinidad,” he says. “Overall, we're
heard in 35-40 markets worldwide.”

Simple Solutions

Having traveled 10 many of the
markets he serves, * itty says he’s
heard a lot of good 1. dio production
— and some bad. He says one of the
most common mistakes in radio im-
aging is not making sure the voice
and the imaging fit the format. "I
always ask myself, ‘Does this voice
sound like a perso1  ho would lis-
ten to this station?’” | says. “Every-
thing from the spots to the promos
has to speak to the ..stener in a lan-
guage they understand.”

Stations can somw iimes be a vic-
tim of their own pr. duction talent.
“Overproducing is more common
thanever,” Twitty says. “As produc-
ers, we often create things that we
hope will impress our peers, when

Al Twitty

actually we should only be trying to
impress the listeners.
T “When [ first started, it

.~— Was important to me that
I had a sound that said,
“This is Al Twitty’s work,’
so that radio people
would know it was mine.
{ Now I'm more concerned
with creating production
that listeners are comfort-
able with.

“Some of the best pro-
duction pieces are simple, direct and
powerful. A sweeper should be a
burst of energy for a few seconds,
telling the listener what and who
they are tuned in to. If it sounds too
big or too long or has a lot of effects
and stuttering in it, you can lose the
message or listeners won’t under-
stand what you're saying.

“It's the difference between say-
ing, ‘Power 106, where hip-hop
lives,” and, ‘PPPPPPPower 1066666."
In programming 101 you learn the
most important thing to get across to
your listener is who you are. You
want to make sure they have it right.”

Girl Talk

When asked about diversity in
imaging voices, Twitty recalls a
question he got from a female pro-
grammer several years ago ata con-
vention: “She asked, ‘Why is radio
production today so aggressive and
hard when most stations are trying
to attract female listeners?’ The
question made me think that, for the
most part, women are controlling
the radio, so maybe we should be
creating more imaging that would
appeal to them.”

That includes using more female
voices on air. “I work with Andrea
Perry, who is a great voice talent,”
Twitty says. “] have a woman who
writes some of my copy as well,

which gives the work a different
perspective. I also have listened to
and enjoy Traci Latrelle [XM Ra-
dio], Jennifer Vaughn and Lynn
Briggs, in Dallas.

“It's proven that female listeners
like to hear female voices on the air.
They can identify with them. And
that's true for both Urban AC and
hip-hop formats. Artists like Lil
Kim have made the female pres-
ence in the format more acceptable.
They can be hard, yet still be a
woman.

“Definitely in the Urban AC and
Gospel formats there is room to use
more female voices in the imaging.”

Hip-Hop Hooray

In recent years, hip-hop has be-
come the dominant musical force on
Urban radio. Therefore, Twitty says,
imaging and production have had
tochange as well. “It’s the same con-
cept as trying to please your female
listener,” he says. “If you're playing
hip-hop, then you have to be able to
incorporate the lingo of the listen-
ers in your imaging.

“But if you're going to do that,
you have to understand it yourself.
Some vets have been able to adapt
to the format, like Mitch Faulkner
and Pat Garrett. Then you have new
cats who grew up in the lifestyle,
like Rick Party.”

Overall, Twitty feels that the in-
crease in hip-hop-friendly produc-
tion and imaging has helped the in-
dustry. "It's brought more diversity
in the kinds of voices you hear on
the radio,” he says. “It's no longer
just the big, booming voice.

“Many programmers are looking
for imaging guys who bring their
personality to the production. If
you're the kind of voice talent who
can be both personality-driven and
straight-ahead, you have the most
marketability.

“The other thing I've seen change
with hip-hop radio is that we hear
alot more regional differences in im-
aging. The way a station in New
York images itself — like WQHT
(Hot 97), with its distinctive voice
and energy — can be very different
from a station in the Dirty South.
Even the slang is different.

“It's one of the only things that
makes radio sound unique when
you go from city to city and region

to region, since everyone is playing
the same songs.”

Shop Talk

Production has also become more
sophisticated in recent years, with
new equipment and tools available
to individuals and stations. Twitty
says that while he probably has as
much as $35,000 invested in his stu-
dio, you don't have to have all the
newest equipment to get the job
done. “Most stations or individuals
who want to get a basic production
facility can invest as little as 53,000
$5,000,” he says.

“I choose to use Cool Edit Pro, but
there are a lot of good programs
available — Pro Tools, and Adobe
has a new one called Adobe Audi-
tion. It's the same type of software
a music producer might use.

“If you're the kind of
voice talent who can
be both personality-
driven and straight-

ahead, you have the
most marketahility.”

“A lot of radio guys use Cool Edit
Pro because it's simple, yet it can be
as sophisticated as you want it to be.
It has built-in effects. I choose to use
outboard gear instead of using just
my computer. That means I use a
mixing board and voice processor.”

In fact, Twitty stresses that the
two most important things you can
have at a station or as a producer are
a quality mike and processor. “Any
agency that considers hiring you
will first ask what kind of mike and
processor you use, because that can
say a lot about the quality of your

sound,” he says. Another secret: “I
have two mikes — one I use for
commercials, and the other exclu-
sively for imaging. It gives a differ-
ent sound to each.”

Twitty suggests that old-school
equipment can also be effective. “I
still have two Technics turntables
that I use for some work, for the feel
it gives,” he says. He also knows of
some stations that still have an 8-
track reel-to-reel and splice tape
with a razor. “Quite frankly, while
everyone raves about digital sound,
analog has a warmth to it that you
can't recreate with our new technol-
ogy,” he says.

Trust Issues

While each production and imag-
ing pro has his or her own style,
Twitty says there are some tech-
niques he chooses not to employ. “1
don’t use reverb atall, or sampling,”
he says. “It gives my production a
cleaner, more professional sound.”

Along the way, Twitty’s work eth-
ic has earned him the support of in-
fluential people like Faulkner, Bob-
by Wonder, Melvin Jones, Bruce
Demps and Mike Jeffries. He advis-
es aspiring production pros to be
consistent.

“Most advertisers, agencies and
programmers are looking for some-
one they can trust to be around in
six months or six years,” he says. “If
they choose you, they want to feel
that they won't have to look for a
new voice and change the entire
sound of their station or campaign
because you've gone out of business
or can’t be found.

“The more time you have under
your belt, the more work you will get,
because they feel confident that you're
not a fly-by-night operation. And
when you add a new station or com-
pany, in a way you have to become
part of their team. You don‘tjust work
for yourself, you work for them.”

You can reach Al Tuwitty and hear his
work at www.concertpromo.com.

AL

United Stations Radio Networks presents the

ENTERPRISE

Information is Power!

With market news and personal finance information that matters

to your listencrs, the Black Enterprise Business Report helps

your audience make informed investment and lifestyle decisions.

Empower your audience with the
Black Enterprise Business Report _

Call 212-869-1111

bebr@unitedstations.com
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W B ARTIST TILE LABELSS) s e AJ%?%: Vs i | Most Addeg}__..
1 0 YOUNGBLOODZ f/LIL' JON Damn! (Arista) 3613 +254 422372 14 63/0 www.rradds.com
2 @ BEYONCE fiSEAN PAUL Baby Boy (Columbia/ 3/18 4162 491073 9 &AM [ oo aoos
3 3 NELLY f/P.DIDDY & MUR!’HY LEE Shake Y.a Tailfeather (Bad Boy/Universal] 2885 -249 346526 15 59/0 MISSY ELLIOTT Pass That Outch /Gold Mind EekralEEG)
4 4 PHARRELLflJAY-Z Frontin' (Star TrakiArista) 2656 176 334790 19 6510 | 4020\ uDACRIS Hot & Wet (e SodlMG) e
9 6 ASHANTI Rain On Me (Murder Inc IDJMG) 2652 +351 332981 7 611 NICK CANNON Gigolo (Vickelodeon/ive) 37
6 e R. KELLY Thoia Thoing (/ive/ . 2611 +86 35721 13 68/0 P. DIDDY Show Me Your Soul (Bad Boy/Universal) 26
5 7 FABOLOUS fTAMIA Into You (Desert Storm/Elektra/EEG) 2542 172 302081 16 650 | CASSIDVIRKELLY Hotl ) ) &
11 @ LUDACRIS fISHAWNNA Stand Up (Def Jam Soutt/IIMG) 2438 4358 290980 6 G5/1 | oy e (At “
7 9  LIL' JON & THE EASTSIDE BOYZ Get Low (TV7) 2306 110 315233 24 58/0 MONTELL JORDAN Superstar (Koch/ 7
8 10 CHINGY Right Thurr (OTF/Capitol) 2183 -176 300074 25 67/0
10 11 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG) 2161 68 251142 16 52/0
14 @ JAGGED EDGE Walked Outta Heaven (Columbia) 2062 +177 245160 9 58/0
15 @ MARY J. BLIGE Ocoh! (Geffen/ 2049 +228 201831 7 6611
12 @ MARQUES HOUSTON f/.JOE BUDDEN & PIED PIPER Clubbin’ [7.L.6/E£6) 1949 +8 215587 10 5011 MOSt
21 @  RKELLY StepInThe Name Of Love (ive) w68 28 262 u e |INcreasedPpP. Ia!s
19 @ AVANT Read Your Mind (Geffen/ 1598 +221 176121 7 60/0 | EA'L
13 17 50 CENT P.LM.P. (Shady/Aftermath/Interscope) 1575 -351 169901 22 64/0 ARTIST TILE LABEL(S) INCREASE
18 @ MONICA Knock Knock ./ 1549 +138 153586 5 59/1 LUDACRIS fiSHAWNNA Stand Up (Def Jam SouthIDJME)  +358
23 (@ OUTKAST The Way You Move Arista/ 1406  +325 131252 4 533 SS'T'::;IT RTain 34""? Muder e IDIMG) +;s;
17 20 AAUIYAH STANK Come Over (BlackGround/Universal 06 270 20558 22 S0 | bty s e orien e e
20 @ ERYKAH BADU Danger...Block On Lock (Motown/Universall 1385 +37 100130 $ 5500 YOUNGBLOODZ fiLIL' JON Damn! (4vista) +254
22 @ CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (0TP/Capitol) 1372 +232 144323 4 61/2 LOON f/MARIO WINANS Down For Me (Bd BoyfUniversal] ~ +252
16 23 BOW WOW Let's Get Down (Columbis) 1121 578 111077 16 64j0 | WYCLEF JEAN IMISSYELLIOTT Party ToDamascus &) +234
20 @ MURPHYLEEfJERMAINE DUPRI WatDatookGonBe Fo'ReelUniersa) 1065 +98 86781 6 40D | ' it Does S SOACRS Hokaeln ORCapte) +292
27 @ YING YANG TWINS Naggin’ (TV7) 1004 +21 68040 10 3210 AVANT Read Your Mind (Geffen] +2
34 @ BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy/Universal) 882 +206 86191 3 30/2
26 27  DMX Where The Hood At? (Ruff Ryders/IDJMG) 863 152 60138 7 5010
25 28  SEAN PAUL Like Glue (VP/Atlantic) 833 213 78060 18 56/0
3 29  BEYONCE flJAY-Z Crazy In Love (Columbia) 800 77 104821 20 68j0 =
24 30 T\ 24's (Grand Hustle/Atiantic) 800 -259 72940 18 4200 New & Active
32 31 ATL Calling All Girls Epic/ 772 -82 54753 10 a1 .
338 € GINUWINE Love YouMore [Epic/ 740 +167 63387 2 3801 o al“,,“’a;;f {;;{i’ff;’ffﬂ o
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42 @ BIG TYMERS This Is How We Do (Cash Money/Universal) 583 +70 37194 2 38)2 MONTELL JORDAN Superstar Koch/
33 @ FLOETRY Getting Late [DreamWorks) 565  +23 61315 3 3400 Total Plays: 284, Total Stations: 20, Adds: 7
41 @ T00SHORT ﬂFIL’JO.N' Shake That Monkey /Short/Jive) 541 +19 35438 4 300 %':' ngmgswm 2,40
43 @  JAHEIM Backtight (Divine MilWarner Bros.) 491 +6 41116 3 3600 - i ,
3% 43 MYAMyLovelsLike..Whoa (A&Minterscope) a9 124 57866 17 4l | ey !
48 @ ELEPHANT MAN Pon De River (VP/Atlantic) an +41 88645 2 4023 DWELE Find A Way (Vigit
45 45 R KELLY I'll Never Leave (ive/ 466 -1 69607 15 50 Total Plays: 263, Total Stations: 20, Adds: 1
46 46  JAY-Z La-La-la (Excuse Me Again} (Bad Boy/Universal) 443 13 52878 18 35/0 NICK CANNON Gigolo (NickelodeonJive)
@ LOON f/MARIO WINANS Down For Me (Bad Boy/Universal 420 +252 34574 1 30/0 Total Plays: 242, Total Stations: 37, Adds: 37
@ 112 f/LUDACRIS Hot & Wet [Def SoullDJMG) 410 +174 48516 1 54/53 KELIS Mitkshake (Star Trak/Arista)
@ DAVID BANNER Caditac On 22's (Universal) 384 +51 19625 1 22j0 Total Plays: 234, Total Stations: 20, Adds: 4
40 50  LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! Universal) 379 -151 46380 20 49j0 Songs ranked by total plays
e sobea oo o ape e e o e week N st o8 ol ey, s songwih o gt reuse v paced | | Detailed station playlists for all R&R
first. Songs befow No. 20 are moved to recurrent after 20 weeks on the chart. Most Added s the total number of new adds officially reported to R&R by each reporting reporters are available on the web at
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7 - o= N 7 R ™
E f m IIH : iy America’s Best Testing Urban Songs 12 + Indlcator
-~ NdlEIE, ﬁ:ﬁ.ﬁqﬂr For The Week Ending 10/3/03 —————"  Most Added"
L o Persons Persons Persons ELEPHANT MAN Pon De River (VP/Atiantic)
Artist Title (Label) ™ LW Familiarity Burn  12-17 18-24 -
CASSIDY {/R. KELLY Hotel (J)
NELLY f/P. DIDDY & MURPHY LEE Shake Ya Talfeather (Bad Boy/Universall 424 429 99% 3% 448 4.22 4.02 iss 0 G .
BEVONCE' flSEAN PAUL Baby Boy (Columbia/ 822 428 98% 3% 497 422 383 MISSY ELLIOTT Pass That Duich (Giold Mind/Elektra/EEG)
LI’ JON & THE EASTSIDE BOYZ Get Low (TV7/ 422 415 93% 26% 413 414 an 112 {/LUDACRIS Hot & Wet (Def Sout/IDJMG)
LUDACRIS fISHAWNNA Stand Up (Def Jam South/{IDJMG) 422 422 80% 8% 421 422 417 a
P. DIDDY Show Me Your Soul (Bad Boy/Universal
FABOLOUS fTAMIA Into You (Desert Storm/ElektralEEG) 415 412 95%  30% 413 418 391 0 oul Bad Boy 4
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol 408 -  74% 10% 399 404 383 GERALD LEVERT U Got That Love (Elektra/EEG)
50 CENT P.LM.P. /Shady/Aftermath/interscope} 407 409 100% 48% an 413 4.06
JAGGED EDGE Walked Outta Heaven (Columbia) 407 399 61% 7% 411 416 390 Songs ranked by total plays
DUTKAST The Way You Mave (Arista/ 405 393 66% 8% 4.05 4.02 416
CHINGY Right Thurr (DTP/Capitol) 403 420 99% 39% 398 3.99 394
DMX Where The Hood At? (Ruff Ryders/IDJMG) 402 408 87% 15% 4.03 404 400 Recurrents
AALIYAH fITANK Come Over (BlackGround/Universal) 400 393 7% 19% 4.01 4,02 30
YOUNGBLOODZ fILIL’ JON Damn! (Arista) 396 400 76% 19% 387 381 3N MONIGA So Gone (.} Lid
PHARRELL fIJAY-Z Frontin’ (Star Trak/Arista) 394 396 93% 3% 392 3.98 367 TYRESE Signs Of Love Makin’ (J) 915
AVANT Read Your Mind /Geffen/ 393 377 36% 5% 391 394 3.78 GINUWINE In Those Jeans (Epic) 885
BOW WOW Let's Get Down (Columbia) 392 409 93% 31% 3.82 3.86 3.66 , . . .
MARQUES HOUSTON flJOE BUDDEN & PIED PIPER Clubbin’ (TULG/EEG) 392 387  60% 9% 386 391 369 DAVID BANNER ILIL’ FLIP Like A Pimp (Universal) 652
GINUWINE In Those Jeans {£pic/ 386 3.87 95% 3% 381 3.87 3.57 SEAN PAUL Get Busy (VP/Atiantic) 526
ASHANTI Rain On Me (Murder Inc./IDJMG) 385 385 81% 20% 3.77 3.84 347 y o .
NAPPY ROOTS Roun'The Glabe (Atéantic 383 374 5% 10% 379 373 400 LELLIE-DE VU EEIRRIEN A TE) . )
R. KELLY Step In The Name Of Love (five/ 381 375 64% 15% 3.80 3.81 3.7% BONE CRUSHER Never Scared (Arista) 439
SEAN PAUL Like Glue (VP/Atlantic) 380 3.80 97% 45% 3.81 3.82 374 50 CENT In Da Club (Shady/Aftermattvinterscope) 6
MARY J. BLIGE Och! (Geffen/ 379 384 60% 1% 376 372 3.93 §
YOUNG GUNZ Can't Stap, Won't Stap (Def Jam/IDJMG) 378 384 84% 26% 372 373 366 ASHANT! Rack Wit U (Awww Baby) (Murder Inc./IDJMG) 407
R. KELLY Thoia Thoing (ive/ 375 379 93% 28% 365 362 375 50 CENT 21 Questions (Shady/Aftermatfinterscope) 397
TYRESE Signs Of Love Makin’ L}/ 374 369 2% 20% 3.70 3.80 3.25 . . )
MONICA So Gane 4/ 360 367 89% 42% 359 373 349 LA T T A S 2T el
ERYKAH BADU Danger...Block On Lock Motown/Universall 356 347 51% 15% 347 338 377 JAHEIM Put That Woman First (Divine Milamer Bros.) 3
MONICA Knock Knack £/ 346 360 51% 15% 346 3.39 373 B. RHYMES /M. CAREY | Know What You Want (J) 338
T.1. 24's (Grand Hustle/Atlantic) 345 3.58 68% 24% 329 3.26 3.42 .
— — — - - HEATHER HEADLEY | Wish | Wasn't (RCA) 335
Total sample size is 396 respondents. Total average favorability estimates are based on a scale of 1+5. (1=dislike very much, 5 = like very much). Total familiarily represents
the percentage of respondents vho recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Sample composition FABOLOUS Can't Let You Go (Desert Storm/Elektra/FEG) 317
is based on persons 12+. Persons are screened via the Infernet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results 2 ' A
are not meant to replace callout research. The resulls are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of JAY-Z Excuse Me Miss (Roc-A-Fella/iDJMG) 302
RateTheMusic.com. The RTM system. is available for local radio stations by calling 818-377-5300. RaleTheMusic.com dala is provided by Mediabase Research, a division RUBEN STUDDARD Superstar (J) 298
of Premiere Radio Networks.
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R&R asks radio DJs for the hottest records jumping off that haven’t charted yel.

DJ Kut

Mix Show Coordinator
WWPR (Power 105.1)/New York

OutKast's “The Way You Move” (Arista): It's about time that some-
body put out something totally different. OutKast have changed the game
once again. Add this record; don’t sleep on it ® Chingy’s “Holidae Inn”
(DTP/Capitol): Two words: perfect combination. You have Snoop on the
hook and Chingy and Ludacris on the lyrics. It's crazy-hot and definitely
music to your ears. # Wyclef Jean Featuring Missy Elliott's “Party
to Damascus” (J): Follow these instructions: 1) Get in your ride and get
on the closest highway. 2) Pop in this CD. 3) Drive as fast as you can!
This is feel-good music to ride to — the perfect cruising CD. ® Tha
Rayne’s “Didn’t You Know” (Divine Mill/Arista): To all DJs: If you play
this record, the ladies will love you.

Daisy Davis
OM, Clear Channel/Norfolk

We recently survived
Hurricane Isabel here in
Norfolk. Despite the millions of dollars of damage in the area, and the
severity of the storm, all four Clear Channel stations — WBHH, WJCD,
WOW!I and WSVY — were up and running most of the time. We were
off for only a short period on the day of the storm.  We tied in with

R the local TV station, WAVY (Channel 10), and went wall
to wall with coverage on all four radio stations once the
storm hit. The following day we did hourly updates from
Channel 10 and ran tips on what to do after a
F| hurricane. ® Before the storm we had a mandatory meet-
% ing with programming to brief them on hurricane-prepared-
ness procedures — not just for the station, but also for
themselves. We went over evacuation routes and things to do before,
during and after the storm. We also went over things to do around the
house. By understanding what to do, we were able to speak intelligently
to our listeners. ® We stocked food and water for personalities who
might get stuck at the station. We also reserved a couple of rooms for
personalities who couldn’t get back over to the Hampton/Newport News
area. | let my jocks know that in no way should they place themselves
in danger to get to the station. # A week after the storm a lot of people
are still without power, and there are still a lot of school closings. People
are happy to be safe, but annoyed. | was one of the luckier ones — |
was only without power for 24 hours and only three trees fell in my yard
and patio, nothing on my roof. We actually had an employee who lost
the side of his house. #® Right now we’re just trying to inform people
where to go for help and services. I'd rather be in a snowstorm, and,
believe me, I've been in a lot of them living in the Northeast and Chi-

cago. This was worse than any natural disaster I've ever experienced.

= ——

TRPLO STATS

ARTIST: Goapele

LaBeL: Skyblaz/Red Distribution
CURRENT PROJECT: Even Closer

IN STORES: Now

CURRENT SINGLE: “Closer”

In her bio, Goapele (pronounced “qua-
pah-lay”) says, “What I really appreci-
ate about the music that I grew up with
is that I feel like I can put it on now and
still hear something new. It’s still rel-
evant. That’s how I want my music to be
perceived. It's what I strive for.” Even
Closer has been described as “urban
soul,” although it doesn’t quite fit into any
one genre.

This is evident in the number of artists
Goapele has worked with on both this al-
bum and other projects, including Digital
Underground’s DJ Fuze, Amp Live from
Zion 1 (Mystic, Linkin Park), Eric Krasno
of Soulive, Mike Tiger (The Coup, Martin
Luther) and Pep Love of The Hieroglyph-
ics. She wrote or co-wrote all 14 songs on
the album, which has sold more than
30,000 units independently to date.
Goapele has also completed performances
on upcoming albums by E-40 and
Aceyalone.

Influences: Goeple has been influenced
by a wide range of artists, including Stevie
Wonder, Etta James, Nina Simone, Billy
Holiday, Aretha Franklin, Bob Marley,
Prince, Sade and Portishead, as well as
African artists Miriam Makeba, Zulu
Spears and Hugh Masekela.

Hometown: San Francisco

Personal stats: Goapele was born to
a South African political-activist father
and a New York-born Jewish mother.
They met and married in Nairobi, where
Goapele’s father was living in exile. Her
name means “to go forward” in Sitswana,
the native language of her African-born
grandmother. Goapele, like her parents,

became politically active and community
conscious at a young age. By age 10 she
had formed the first pre-teen peer-led
support group for the Bay Area Black
Women’s Health Project.

At 15 she served on the national board
of Be Present, alongside her mother, and
was active in the group Empowered
Youth Educating Society. After graduat-
ing from high school, Goapele attended
the prestigious Berklee College of Music
in Boston.

Past successes: In 2001 Goapele
opened for the critically acclaimed
Michael Franti And Spearhead on their
world tour, including an appearance on
Late Show With David Letterman. She's
also opened for artists such as IndiaArie,
Alicia Keys, Erykah Badu, The Roots and
Meshell N'Degeacello. MTV2 made
Goapele one of the Urban artists on its
2003 Top Ten Artists to Watch For.

See her: Oct. 11 in Los Angeles at
KHTT (Hot 92)’s Platinum Live and Oct.
17in Atlanta at Georgia State University.
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Most Added’,
www.rradds.com

ARTIST TITLE LABEL(S) A00S
JOE More & More (ive/ 20
AVANT Read Your Mind (Geffen/ 18
STEPHANIE MILLS Can't Let Him Go (/M/ "
JEFF BRADSHAW flJILL SCOTT Side /4idden Beach! 4
RHIAN BENSON Say How | Feel (0KG/ 3
SMOKIE NORFUL | Need You Now (EM/ Gospelf 3
ARETHA FRANKLIN Wonderful (4ristal 3
TONY RICH PROJECT Red Wine (Compendial 3

Most
Increased Plays

: TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
ARETHA FRANKLIN Wonderful /Arista/ +123
JAVIER Crazy (Capitol) +119
GERALD LEVERT U Got That Love [Elektra/EEG) +85
MARY J. BLIGE Ooh! (Geffen/ +76
WILL DOWNING A Mikiion Ways (GRP/VMG/ +66
KALVIN BISHOP Tell Me It's Alright (Makah/ +61
EARTH, WIND & FIRE Hold Me alimba/ +58
R. KELLY Step In The Name Of Love (ive/ +54
KEM Love Calls (Motown/Universalf +40

A HAMILTON Comin’ From Where |'m From S0 So Def/Arista)  +38

S 4
: e October 3, 2003
W WX ARTIST TITLE LABEL(S) S sLirs AuT%'so';‘aLcs T HO
1 1 TAMIA Officially Missing You (Flektra/FFG/ 1059 -4 98012 21 3an
2 o KEM Love Calls (Motown/Universall 1034 +40 125907 36 31i0
3 o LUTHER VANDROSS Dance With My Father (J/ 991 +15 113609 22 41/0
4 4  HEATHER HEADLEY | Wish | Wasn't (RCA/ 961 -2 106467 29 36/0
5 e R. KELLY Step In The Name Of Love {ive/ 855 +54 104138 22 16/0
7 e JAVIER Crazy (Capitol 814 +119 81429 20 33/0
8 0 GERALD LEVERT U Got That Love (Elektra/EEG) 732 +85 75670 6 38/0
6 8  JAHEIM Put That Woman First (Divine MilyWarner Bros.) 643 -65 70098 30 2910
9 0 OWELE Find A Way (Virgin/ 632 +15 61729 13 36/0
10 @ RUBEN STUDDARD Superstar (// 623 +25 68478 17 32/0
n 11 SMOKIE NORFUL ! Need You Now (EM/ Gospel) 557 -8 52693 26 3313
13 12 RHIAN BENSON Say How | Feel (OKG/ 461 -19 35000 12 3313
15 13 KINORED Far Away (£pic/ 448 17 51415 30 26/0
14 14 FLOETRY Say Yes (OreamWorks/ 416 53 34667 35 330
12 15  ARETHA FRANKLIN Only Thing Missing Is You (Arista) 407 -155 34445 16 330
16 16 FLOETRY Getting Late (OreamWorks/ 400 15 35878 8 2710
17 17 CALVIN RICHARDSON Keep On Pushin’ (Hollywood) 386 21 31257 12 241
19 @ ANTHONY HAMILTON Comin’ From Where I'm From (Se So Def/Arista) 385 +38 27215 7 28j2
18 19 ISLEY BROTHERS f/RON ISLEY Busted [DreamWorks/ ’ 385 -14 41069 10 20/0
20 @ JAHEIM Backtight (Divine MilyWarner Bros.) 336 +29 23618 5 25/0
21 21 VIVIAN GREEN What Is Love? (Columbia) 288 -10 29551 6 1810
22 22 MONICA So Gone (J/ 260 -26 39954 16 3/0
24 @ WILL DDWNING A Million Ways (GRP/VMG) 251 +66 19581 2 231
@ ARETHA FRANKLIN Wonderful (Arista) 249 +123 30341 1 2913
30 @ MARY J. BLIGE Ooh! (Geffen/ 207 +76 25229 3 40
23 @ MANHATTANS Turn Out The Stars {Love-Lee/ 207 +14 13986 4 12/0
27 @ BEYONCE' flJAY-Z Crazy In Love {Columbia) 172 +21 33642 10 2/0
25 28 ANN NESBY Make Me Better (/TR Music Group) 168 -13 6551 1" 12/0
29 @ IMPROMP 2 Mocha Soul (Big3/ 147 +8 7890 3 140
28 30  TYRESE Signs Of Love Makin' (J/ 133 17 11830 17 10/0
44 Urban AC reporters. Monitored airplay data lied by Mediabase R adivision of Premiere Radio Networks. Songs ranked by total plays for the airplay week

of 9/21-9/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Totat Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

New & Active

EARTH, WIND & FIRE Hold Me (Kafimba/
Total Plays: 119, Total Stations: 18, Adds: 1

JOE More & More (Ulive/
Total Plays: 117, Total Stations: 22, Adds: 20

AVANT Read Your Mind (Geffen/
Total Plays: 110, Total Stations: 21, Adds: 18

INCOGNITO Can't Get You Dut Of My Head /Warada/
Total Plays: 66, Total Stations: 6, Adds: 1

SILK Silktime (Liguid 8/
Total Plays: 62, Total Stations: 9, Adds: 2

KALVIN BISHOP Tell Me it's Alright (Mokah)
Total Plays: 61, Total Stations: 5, Adds: 2

STEPHANIE MILLS Can't Let Him Go UM/
Total Plays: 43, Total Stations: 13, Adds: 11

Songs ranked by total plays

Most
Played Recurrents
TOTAL
ARTIST TITLE LABEL(S) PLAYS
R. KELLY I'll Never Leave (ive/ 356
TYRESE How You Gonna Act Like That L/ 320
BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 308
SYLEENA JOHNSON Guess What (Jive/ 254
JAHEIM Fabulous (Divine MiyWarner Bros. 252
RON [SLEY f/R. KELLY What Would You Do? /Dream#orks/ 243
LUTHER VANDROSS Take You Out £/ 230
VIVIAN GREEN Emotional Rollercoaster /Columbia) 221
MUSIQ Dontchange (Def SoulIDJMG/ 225
GERALD LEVERT Funny (Elektra/EEG) 191

Detailed station playlists for all R&R
reporters are available on the web at
www.radipandrecords.com.

BIG Library —FAST Hooks

> Custom Production - Callouts, Montages & Video Hooks

> Digital, Clear, Consistent

> 70,000+ Song Library

> All Formats & International Titles

> On-Time Delivery
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The World’s Premier Music Hook Service
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Email: hooks@hooks.com
hooksunlimited@compuserve.com
www.hooks.com
FAX: (770)452-4675

16 Perimeter Park Drive, #1089
Atlanta, GA 30341-1324

For The Best Auditorium
Test Hook Tapes

Michael Pelaia
(770)452-HOOK (4665)
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Dixie Chicks Are

Flyin’ The Coop

Continued from Page 1

the most immediate link between
the listener and the artist, must
make some immediate decisions.
The most critical of which is: “What
do [ do with their music?”

My phone rang off the hook the
day news of the Spiegel interview
broke, with PDs asking what other
PDs were going to do in both the
short and the long term. Unfortu-
nately, as [ polled a variety of pro-
grammers, the picture I got back
wasn’t very pretty from either view-
point.

Scott Lindy

OM, WPOC/Baltimore

We have not stopped playing
their music at all; it’s way too pop-
ular. We sometimes forget that
most of the audience really doesn't
care about or know about the
Chicks’ politics —they
just know what they '
like when it comes to
music. Of course, more
people are probably
aware of the Chicks’
politicsnow that they've
given country music
the big goodbye in
public.

Until [ have concrete
proof that the Chicks’
music is no longer de-
sired, I'll play them like
any other act. We're not
apolitical clearinghouse
for the opinions and
images of artists, we're

sons. We put this story on the air and
got one phone call and one e-mail
about it. Really. They'll get no more
time from us unless it's WPOC play-
ing a song. I just don't think anyone
cares that much anymore.

That they would come outand say
something like this is kind of absurd.
I mean, who asked them? These ex-
tremely talented and, at one time,
very approachable ladies have posi-
tioned themselves as anti-American
(no matter what you and I think,
that's the vibe on them), hostile (in the
ABC-TV interview with Diane Saw-
yer), spoiled and having an attitude
of “Who cares what the rest of the
world thinks? We'll say whatever we
want.”

Does anyone really have to
scratch their head and wonder why
the country music community has

The Dixie Chicks

“Pm not stupid.
People still like their
music — a lot —so
we’ll keep playing it.
But other than that,
'm out of The Dixie

Chicks husiness.”
Scott Lindy

good graces of coun-
try’s radio, record and
fan bases. We were sup-
posed tojust let time go
by, and then it would be
OK. While they contin-
ue to talk smack all over
the place?

[ defended the
Chicks’ right to be
played on the air when
they had their flap back
in March. I had person-
al conversations with
their [former) label Pres-
ident and manager, Si-
mon Renshaw, and was

a radio station trying to
play the very best music for the big-
gest audience.

I'm s0 sick of the Chicks taking
the spotlight on-air for negative rea-

not forgiven and re-embraced them
as the world-class musicians and
singers that they are? They have
done nothing to get back into the

“The last time they were in town — before
the March incident — I couldn’t even get
them to call for an interview. | think what
happened is that they left us first.”

John Dimick

www americanradiohistorv com

promised many things
for continuing to play them. Then
they came here and wouldn’t even
allow me backstage to say hello.
Hollow promises and lip service is
what it turned out to be. And I can-
celed a family vacation to take calls
and answer e-mails and be on-air in
the days after the March incident.
Fool me once....

I'm not stupid. People still like
their music — a lot — so we’ll keep
playing it. But, other than that, I'm
out of The Dixie Chicks business.

Johin Dickey

Exec. VP, Cumulus

Our stations are playing the
Chicks as each local market sees fit.
Iamnot sure what stations are play-

R&R October 3, 2003

Spiegel Interview Excerpts

Dixie Chick Martie Maguire’s interview with Joerg
Schallenberg for Spiegel Online, titled “Good Girls, Bad
Girls,” is excerpted below. The translation is by CMA staffer
Kelly Randall.

SO: Miss Maguire, when exactly was this sentence spoken: “I'm
ashamed to be from the same state as the President of the U.S.A." —
and why?

MM: That was at a concert in London in March. The Iraq war
seemed like it was imminent, and it seemed foolish to us to ignore it.

artists, to be against the war.

disheartening.

openly didn't care.

band with your own opinion?

play old stuff.

Springsteen.

leagues....

Perhaps Natalie Baines' {sic], our singer's, word choice was a little
unfortunate, but it came from the heart. | wouldn't have said it that
way, but | stand behind her. The audience cheered.
SO: Did you understand the vehement reactions of the U.S.A.?
MM: Unfortunately, | understand it best, above all because of the
way our genre functions. Country music is still always regarded in the
U.S.A. as very, very conservative. Therefore, it hit us much harder, as

With rock musicians and actors, it is expected publicly that they
are more liberally opinionated. Anyhow, with us such openness is
held as ungrateful. But why should we, of all people, have no opinion
on such an important topic? 1t is all somewhat frustrating and

SO: What hit you the hardest?

MM: The worst was the death threats. That is totally crazy! On our
U.S. tour we had to take extreme security measures. ! find it actually
very un-American that some radio stations banned our records from
their programs. The U.S.A. is a country where the right to free speech
is regarded more than anywhere else — at least | thought so. But the
atmosphere was so heated that the people at the radio stations

SO: Do your fans then accept, meanwhile, that you are at least a

MM: Oh, the majority of our fans have understood for a long time.
We have had, despite all the calls to boycott, a very successful year
with our sold-out tour. The new CD, Home, has also sold well.

SO: Are all the radio stations playing your songs again?

MM: Oh, no, by no means! Many don't play us at all. Others only

SO: From the time when you were the good girls?

MM: Yes — keep harping on that cliché. But I'm afraid you are
right. The people at these radio stations, above all in the South, think
that way: good girls, bad girls. That, naturally, doesn't help us much
when we want to promote a new CD.

SO: Have other musicians, in view of the agitation or smear
campaign against you, joined you in solidarity?

MM: In the country scene, as good as no one. These people all
disappear quickly into the mountains when there is trouble — they
don't stand up for each other. That was disappointing.

Well, a couple of weeks ago Merle Haggard had a couple of nice
words to say about us, but that was about all then. We have only
received support from other areas — for example, from Bruce

SO: You sound bitter when you talk about your country col-

MM: Yes, | think we also feel that we are no longer a part of the
country scene, that it is no longer our home. You see, this year we
had the most successful tour in the country and westem genre in the
U.S.A. — also the best-selling album. The song “Travelin’ Soldier”
was at the top of the Billboard charts.

However, we are nominated in only two categories for the next
country awards. This year we didn't get a single one, and at the
awards ceremony we were.booed off. That says everything. Instead,
we won three Grammys against a lot of competition. No, we see
ourselves now more as a part of the large rock 'n’ roll family.

ing their music and in what quanti-
ties. All of our stations are making
that decision on an individual basis
based on the feedback they are get-
ting from their listeners. It’s totally
up to them.

Alan Shedge

Regional VP/
Programmin
Clear Channel

What [ find puzzling is that our
company took a stand not to ban
Chicks airplay after the statements

made in London, yet the few stations
that decided to ban their songs are
being touted as the norm for the for-
mat, which is too bad. I'm not certain
why this is continuing, but for the
Chicks to now thumb their collective
nose at their core customer base is just
bad business. I'm suggesting that sta-
tions continue to check the Chicks’
songs with their local audiences
through the usual channels and
make their dedisions on airplay based
on the data collected.

The real damage caused by this


www.americanradiohistory.com

_ COUNTRY ___.

nonsense is at the perceptual level,
with those who do not listen to
Country radio. The backwoods,
barnyard stuff is an insult to every
man, woman and child who loves
this music, and it's sad that we have
these women advancing this rheto-
ric for their own personal gain.

John Dimick

OM, KSON/San Diego

We're still playing the few songs
that came back testing well in the
auditorium music test. [ don’t have
any plans to remove The Dixie
Chicks from the playlist. What they
said about country bothers me. To
be honest, the last time — before the

March incident — they were in
town, I couldn’t even get them to
call for an interview. I think what
happened is that they left us first.

Victor Sansone

President, WKHX &
WYAY (Eagle 106.7)/
Atlanta

1. Neither WKHX nor Eagle 106.7
is playing any Chicks music.

2. We have continually asked
about the Chicks in e-mail blasts di-
rected to our core listeners through
this whole series of events. The re-
sults continue to be overwhelming-
ly against the Chicks and, frankly,
too large for us to fly in the face of.

of
i &PO(,E}'&

The Dixie Ghmks(}ome blean
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PAINTED BIRDS Dixie Chicks (I-r) Emily Robison, Natalie Maines and
Martie Maguire posed nude on the May 2 cover of Entertainment Weekly.

“The hackwoods,
barnyard stuff is an
insult to every man,
woman and child
who loves this
music, and it’s sad
that we have these
women advancing
this rhetoric for their

own personal gain.”
Alan Sledge

In fact, we have taken the position
that the listeners’ opinion of the
Chicks is not changing dramatical-
ly and we are becoming a nuisance
with the question, so we will poll no
more in the near term.

3. Unfortunately, public opinion
of the Chicks is not even driving our
decisions at this point. Their music
issimply not testing like it has in the
past. It seems that the public’s im-
age of them has influenced their
likes and dislikes when it comes to
the music. MD Johnny Gray indi-
cates that the bellwether “Wide
Open Spaces,” which always tested
strong, is now one of our worst-test-
ing records. Ultimately, they are like
any group or artist we test, and their
music doesn’t make the cut. WYAY
PD Steve Mitchell said it best the
other day: "They just quit a job they
got fired from!”

Radio has notbanned the Chicks,
the listeners have simply voted
them off the island. While some
would like to profess that our
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“The scores in the
auditorium music
tests show that
people have not
forgiven them. | have
to do what my
research tells me,
which is take their
music off WMIL.”

Kerry Wolfe

freedoms are at stake, we strongly
disagree. In fact, this is freedom in
action here. The listeners have the
freedom to embrace or reject any
artist. They have exercised that right.

It's been said too much, but it’s
true: There are implications and ac-
countability for anybody who pub-
licly puts their spin on any of a va-
riety of potentially polarizing issues.
It'sno different from your neighbor-
hood cookouts. If at the first one you
have been invited to you make pub-
lic your feelings on religion, politics
or morality and they are contrary to
the views of the rest of the people
there, it will be your last cookout.

Finally, on the Chicks going rock:
They cross over from the platform
Country gave them in making their
songs hits. Will Pop MDs gamble on
the average Chicks song? It seems
hard to believe that they will be out
of the box on Chicks product after
they have waited for Country to
show them what songs had legs in
the prast,

Kerry Wolie
OM, WMIL/Milwaukee

My first reaction to their com-
ments was, “There they go again.
Why do they keep doing that? I'm
going to have to pull their music off.”

Actually, [justhad an auditorium
music test come back, and the neg-
atives were so high that [ was going
to have to pull the music anyway.
The scores in the tests show that
people have not forgiven them —
they just haven’t. When the negative
scores are much higher than the fa-
vorite scores, you have a huge prob-
lem. I have to do what my research
tells me, which, in this case, is take
their music off.

[ stuck with them through the
hard times back in March and nev-
er gota thank you for that. But now
the phone calls and e-mails are com-
ing in again saying, "If they don’t
want to be in country music, then I
don’t want them here, and [ don't

Letter From Natalie Maines
Posted Sept. 24 on www.dixiechicks.com

Dear Reader:

| am taking the time out of my very busy rock 'n’ roll life to write you
this letter. As | am sure you can understand, being me is a full-time job.
| can't just drop everything every three days because someone needs
a quote or statement about a quote or statement we may or may not
have said. It's just draining me of time and effort | need to put toward
other things. For one, | as a taxpayer have to get busy earning money
to help pay off the latest $87 billion to the national debt! Also, | have a
huge list of phone calls to retum.

I'llist a few just so you get the idea.

Message 1: Saddam Hussein called and wants to know where his
weapons of mass destruction are. Listen, Saddam, | already told you, |
don't know. You're going to have to call the White House on that one.

Message 2: Country radio called and wants to know if it's true that
you're leaving country music. This one must be a prank call. | mean,
how can you leave a party now when the hosts had shown you to the
door six months ago?

Message 3: Sheryl Crow and Lenny Kravitz called to see if you
could come to their party Friday night. Oh, that one’s easy. | can't, I'm
already going to Ashton and Demi's party.

Message 4: G. Gordon Liddy, Rush Limbaugh and Don Imus all
called again to ask about the plane crash. Listen, guys, this is really
getting old. I'm sorry, but, no, we did not die in a plane crash. But look
on the bright side ... we fly all the time.

Message 5: Arnold Schwarzenegger called to see if we wanted to
“verk” out with him at “zee gym” next week. Hmmm, that's both weird
and scary. He must not have heard what Emily said about him or know
that we're married!

See, can you understand now why 1 don't have time to constantly
defend my partners and myself? Oh, speaking of partners, Martie did
want me to clear up two things that she absolutely did not say in any
shape, form or fashion. She wants it to be known that she never
complained about not winning any ACM awards. | told her nobody who
has ever seen what an ACM award looks like is going to believe she
said any such thing, but, nevertheless, she wanted to clear that up.

The second thing was that she never said we were a part of the
rock 'n’ roll family now. | once again told her that | didn't think it was
necessary to clear that up. | mean, as of yet, | wasn't aware we had
made a rock album. As a matter of fact, | think | recall our last album
being bluegrass. So, there you have it. Do with it what you will....

Oh, | have to go. Keith and Mick are in the limo waiting for me. The
five of us have started getting together every Tuesday night. | must tell
you, Keith is really getting into his fiddle lessons with Martie. He can
already play “Faded Love.” And Mick, well, he gets faster at “Dueling
Banjos” with Emily every week. | think they are really going to blow
everyone away at the rock 'n’ roll family reunion next week.

But it's not just about them leaming from us. Nope, they help me
every week think up new controversial rock ‘n’ roll things to say.
Thanks, guys — you're the greatest!

— Love, Natalie

P.S.: | will also be posting this in German, so if you don't like what |

really said, you can just translate it into what suits your agenda.

“It’s no different from your neighborhood
cookouts. If you make public your feelings on
religion, politics or morality and they are
contrary to the views of the rest of the people
there, it will be your last cookout.”

Victor Sansone

want them on your radio station.” TALK BACK TO R&R!
They‘ve stirred up another bees’ -

nest. I really wanted this thing to Do you have qutestlons,

calm down, but it hasn’t. I'm a big o feeg(t))gl:mggsarding

fan, and [ wish that wasn't the case. this column

or other issues?
Call me at 615-244-8822
or e-mail:

Noonefrom The Dixie Chicks’ record,
management or publicity companies

would comment for this article. com
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W WK ARTIST TILE LABELES) s s ms s e e 'R W | Most Added’
3 @ TIMMCGRAW Real Good Man (Curt/ 16749 343 6204 +146 480972 6705 22 153/0
2 2 DIERKS BENTLEY What Was | Thinkin'? (Capitol 16168 789 5928 268 469559 -20064 26 153/0 :':.s: “":‘::"sd"“”"
R TITLE /] A00S
1 3 A.JACKSON AND J. BUFFETT It's Five 0'Clock Somewhere Ari 15349 -1634 5485 587 445044 .50626 17
s Five 0 Clock Somewhere 4rste 163 1715300 { o)\ COUNTY Good Lt Gis (AsylumCurt a0
4 4 BUDDY JEWELL Help Pour Out The Rain (Lacey's Song) (Columbia) 14884 -1168 5640 447 422923 -25615 21 15210 | KenNY RDGERS Handprints On The Wall (reamcatcher) 21
5 € GARY ALLAN ToughLittle Boys MCA/ 14492 12984 5388 +414 397224 38427 16 152/0 | SARA EVANS Perfect RCA/ 17
7 @) MARTINA MEBRIDE This One's For The Girls (RCA/ 13624 923 5033 +309 380073 32483 17 152/0 | JOENICHOLS Cool ToBe A Fool Universal South/ 16
6 @ KEITHURBAN Who Wouldn't Wanna Be Me (Capital 13302 460 4903 +133 365849 22427 17 qszip | NELLIE COFFEY TexasPiates (BHA) L
8 € RASCALFLATTS | Melt iLyric Street) 12400 660 4620 +221 352571 20606 14 153/1 VINGE G Young Mar's Town (MCA "
elt Lync Street & 1] SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 14
3 € TOBY KEITH | Love This Bar (DreamMWarks) 12234 774 4316 +270 345680 22691 7 153/0 | BROOKS & DUNN You Can't Take The Honky Tonk... (rista) 13
10 10 CLAY WALKER A Few Questions (RCA/ 11204 156 4287 -39 308141 160 24 152/p | TRACE ADKINS Hot Mama (Capitol 13
11 Q) PAT GREEN Wave On Wave (Repubiic/Universal South/ 10064 282 3556 +112 275649 9140 20 1521 | VRACY BYRD Drinkin' Bone {ACA/ n
12 (@ GEORGE STRAIT Cowboys Like Us (MC4) 8862 412 3189 +171 241643 19329 10 14611
13 @ BILLY CURRINGTON Walk A Little Straighter (Mercury/ 8666 747 3357 238 231981 26834 23 14| UMOSTE
15 @ CHRIS CAGLE Chicks Dig It (Capital 7820 430 3015 +169 194966 13558 15 14912 | oy e~praased] POiNts
14 15 PATTY LOVELESS Lovin' All Night (Egic/ 7811 -39 2986 67 196765 3707 18 14801 oy
16 (D MONTGOMERY GENTRY Hell Yeah (Columbia) 7379 240 2739 +102 181508 7464 12 14810 | ,onsr me wses A
17 @ REBAMCENTIRE I'n Gonna Take That Mountain (MCA/ 7046 486 2599 +219 187748 14547 6 145/0 | GARY ALLAN Tough Little Boys MCA/ +1294
18 @ RUSHLOW I Can't Be Your Friend iLyric Stree 6442 451 2435 4116 159444 12042 22 1401 | BROOKS &DUNN You Cant Take The Honky Tonk.. Ariste/ +1264
21 ) LONESTAR Walking In Memphis (834/ 5765 692 2094 +242 153944 23359 9 135/ | MARTINAMCBRIDE This One's For The Gis (L4 +9B
9 @ . . TOBY KEITH | Love This Bar (DreamWorks/ +714
0 RODNEY ATKINS Honesty (Write Me A List) (Curty 5360 207 1956 +49 132075 4577 16 12708\ gy\y cyURRINGTON Wak A LittleStaighter Mercury/ 4747
19 21 RACHEL PROCTOR Days Like This (844 5253 188 2047 14 116099 -11207 22 141j0 | LONESTAR Waking InMemphis (BA4/ +682
22 €3 SHERRIE AUSTIN Streets Of Heaven (C4BBR) 5121 383 2000 +141 129433 8896 17 128/5| RASCALFLATTS IMelt dyric Street/ +660
L TRACY BYRD Drinkin' 8one (RC4/ +497
23 TRACY BYRD Drinkin’ Bone /AL, 4618 509 1492 +166 113591 13337 10
® bttty * V18T | e A MCENTIRE ImGonna Toke That Moniin MC4) +480
25 € JoDEEMESSINA | Wish (Curly 4166 227 1571 69 104195 8627 12 11302 | yp))r CORFEY Texas Plstes (BY4) w47
20 € BLAKE SHELTON Playboys Of The Southwestem World (Wamer Bros.) 4044 4 1552  +11 94708 255 14 122i8
31 € BROOKS & DUNN You Can't Take The Honky Tonk... (rista/ 3522 1271 1244 454 100699 33449 3 11113
28 € DIAMOND RIO Wrinkles (Arista/ 3427 365 1344 +87 849 7755 11 nw1| SMIOSTE
26 € DARRYL WORLEY Tennessee River Run [DreamWorks/ 3397 88 138 +51 84158 -2714 13 s6o | fpcreased Pla_ys
27 29 MARK WILLS And The Crowd Goes Wild (Mercury! 3138 10 1301 .25 78563 4821 11 108N TOTAL
Broaker @ SCOTTY EMERICK | Can't Take You Anywhere (DreamWorks/ 2979 11 980 +25 72758 2267 12 92/4 | ARTIST TITLE LABEL(S) chnLE:st
Broaker &) JOSH TURNER Long Black Train (MCA/ 2771 86 1082  +12 65983 4072 17  93/3 | BROOKS & DUNN You Can't Take The Honky Tonk... Mrista/  +454
Breaker €8} JIMMY WAYNE | Love You This Much (DreamWorks) 2485 370 950 +155 60338 8485 7  9g/7 | GARYALLAN Tough LitleBoys MCA/ cHk
n @ CLARK | Dol A a7 75 | VAARTINA MCBRIDE This Oné's For The Girls (ACA/ +309
TERRI Wanna Do It All Mercury/ 2470 855 +175 63286 13993 6 15 | ToBY KENTH | Love This Bar (DreamWarks) w270
32 @ CRAIG MORGAN Every Friday Aftemoon (BBR/ 2226 98 832 440 52045 2476 9  97/5| LONESTAR Walking In Memphis BA4/ +242
36 €D BRADPAISLEY Little Moments /Arista/ 2094 462 787 +136 51882 9446 4  71/4| BILLY CURRINGTON Walk A Little Straighter (Mercury/ +238
39 €D SARAEVANS Perfect /ACA) 1777 411 502 4104 50761 11809 4 G117 | RASCALFLATTS |Melt dyric Strect) ) el
T o \ Q . s s ) 6 7gi | REBAMCENTIRE I'm Gomna Take That Mountain MCA  +219
RYAN TYLER Run, Run, Run /Arista/ 1616 -1 - 32152 75 V8 | TERRI CLARK | Wanna Dot Al Mercury) 176
38 @ RICK TREVINO In My Dreams (Warner Bros.) 1606 129 526 +50 34920 2492 13 6312 | GEORGE STRAIT CowhoysLike Us MCA/ +171
35 39 JENNIFER HANSON Half A Heart Tattoo (Capitol) 1590 58 611 18 37179 518 10 71/0
40 @ HANKWILLIAMS, JR. I'm One Of You (Asylum/Curt) 1314 52 602 +33 26238 1002 6 622
43 @) TRACE ADKINS Hot Mama (Capitol : 1287 245 513 117 3997 4296 3 63| Breakers
41 @ JOENICHOLS Cool To Be A Fool (Universal Soutt/ 1196 164 282 456 29030 585 4 45[16 | setetm——————
44 (® WYNONNA Heaven Help Me fsylum/Curb) 1035 126 388 +26 18511 1260 3 608 __ SCOTTY EMERICK
25 @ - , ) T o . 052 3 608 | Can't Take You Anywhere (DreamWorks)
AMY DALLEY 1 Think You're Beautiful (Curd/ +23 18293 - 4 Adds * Moves 2930
42 45 JEFF BATES Rainbow Man (RCA/ 966 93 403 6 18957 2487 4  56/0 JOSH TURNER
46 (@ RANDY TRAVIS Pray For The Fish (Curb/Warner Bros.] 807 38 355 +7 21113 3476 7 3500 Long Black Train (MCA)
3 Adds * Moves 30-31
47 WARREN BROTHERS Sell A Lot Of Beer (BN4/ 796 69 258 +17 18220 657 4 240 SNNANRHI AYAE
@ KELLIECOFFEY Texas Plates (BNA/ 682 478 226 +156 19375 13276 1 4414 I Love You This Much (DreamWorks)
@ JAMES OTTO Days 0f Our Lives Mercury/ 626 171 275 +62 11905 2478 1 4014 7 Adds * Moves 33-32
49 - €I BILLY DEAR I'mIn Love With You (View2/ 574 .36 218 +13 11106 3175 2 2513
= Songs ranked by total plays
153 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplaylweek
of 9/21-9/27. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger . < A
increase in points is placed first. Songs below No. 1.and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of Detailed station ']_'ay"s‘s for all R&R
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Points reporters are available on the web at
lists the songs with the greatest week-to-week increasesin total points. Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Www joandrecords.com
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with _Lﬂﬁ_LLﬂ__ : P
permission from the Arbitron Company (© 2003, The Arbitron Company). @ 2003, R&R, Inc.
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LAST THIS TOTAL + TOTAL - TOTAUD. +- AUD, WEEKS  TOTAL wwvv.n'indicatoncom
WEEK  WEEK ARTIST TITLE LABEL(S) PONTS  POWTS  PLAYS  PuAYS ] ) O AODS |\ amist TME LABEL(S) ADDS
2 @ TIMMCGRAW Real Good Man (Curty 3|3 21 2805 4 63040 458 13 T30 gyanin TN she'sNot ust A Pretty Face My -
3 @ MARTINA MCBRIDE This One's For The Girls (RC4/ 3529 60 2779 462 62421 1063 16 75/0| TRACE ADKINS Hot Mama Caitol g
5 € GARY ALLAN ToughLittle Bays MCA) 3480 186 2757 +156 61453 2981 15  74/0 | KENNY ROGERS Handprints On The Wal (Drzamcatcher 7
4 4 BUDDY JEWELL Help Pour Out The Rain [Lacey's Song} (Calumbial 3264 179 2527  -182 58412 3182 19 71/0 m‘:“;;m": :::'eﬁel’”";" P :
6 @ KEITHURBAN Who Wouldn't Wanna Be Me (Capital 3258 29 2691 420 57926 580 16 TSO| .o Y:ung Man’,’s Tzwn gy :
7 @ CLAY WALKER AFew Questions (RCA/ 3087 88 2432  +69 53973 1469 22 731 | KELLIE COFFEY Texas Plates (BVA/ §
17 DIERKS BENTLEY What Was | Thinkin? (Capitol 2991 636 2347 -850 52789 -11222 24  G7/0 | BLUECOUNTY Good Little Girls Msylum/Curt) §
8 €@ TOBY KEITH I Love This Bar (DreamMWorks) 2955 159 2349 +114 54000 3202 7 750 | B- SHELTOR Playboys Of The Southwestern Word amer Bros) &
9 @ RASCALFLATTS I Melt (yric Street) 2843 120 2256 499 51430 1853 14  74i0
10 @ PATGREEN Wave On Wave (Repubiic/Universal South/ 2724 99 2168 +78 47602 1786 18 740
12 ) GEORGE STRAIT Cowboys Like Us (MCA/ 2528 165 1996 4123 44508 3320 9 7500
11 (D CHRIS CAGLE Chicks Dig It (Capital 2383 24 1905 +11 42732 385 15 740
14 @B BILLY CURRINGTON Walk A Little Straighter (Mercury/ 2355 117 1873 +100 42317 2086 22 710
13 14 PATTY LOVELESS Lovin® All Night Epic/ 2258 35 1783 28 39811 516 16 7200
15 B REBAMCENTIRE 'm Gonna Take That Mountain (MCA/ 2087 138 1650 +106 36706 2106 6 750
16 D' MONTGDMERY GENTRY Hell Yeah (Coumbia/ 1929 125 1524 +100 34318 2271 11 690
17 @ RUSHLOW I Can't Be Your Friend fLyric Street 1884 120 1483 4117 33692 2039 22 682
18 @ LONESTAR Walking In Memphis (BN4/ 1775 198 1432 +165 31726 3158 10 7113
20 @ SHERRIEAUSTIN Streets Of Heaven (C4BBR) 1635 88 1237 +77 27605 1850 15 622 Most .
22 €D TRACY BYRD Drinkin’ Bone (7CA/ 1435 83 1134 +57 24883 1557 9  G69)0 Increased Points o
21 €@ DIAMDND RIO Wrinkes fArista) 1924 61 1185 450 25543 1209 2GS, oo WL
23 €D BLAKESHELTON Playboys Of The Southwestem World Wamer ros) 1418 107 1083 +64 25042 1373 14 GE/5 | BROOKS & DUNN You Can't Take The Honky Tonk... rita) +345
19 23 DARRYLWORLEY Tennessee River Run (Dreamiorks/ 1361 83 1113 70 24332 -1308 15  56/0| LONESTAR Walking In Memphis N4/ +198
24 @ RDDNEY ATKINS Honesty (Write Me A List) (Curty 1325 53 1051 +56 24312 907 14  5gy1 | GARVALLAN Tough Litte Boys MLA/ +186
28 €D BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) 1288 345 1046 +287 23823 6325 4 594 gﬁgsﬁﬁﬂ"ﬂ:vm:;:}m:ﬂ’x% ::::
25 26 RACHEL PROCTOR DaysLike This (BNA/ 1210 48 952 63 207844 437 17 523 | gapa EVANS Perfect RCA/ a1
27 € JoDEE MESSINA | Wish (Curty 1187 103 947 478 22088 1824 11  GOJ1 | REBAMCENTIRE I'm Goma Take That Mountain (MCA/  +138
26 28 MARKWILLS And The Crowd Goes Wild Mercury) 1011 180 840 128 18730 3101 9  4gjo | SHANIATWAIN She's Not Just A Pretty Face (Hercury)  +137
30 €@ BRADPAISLEY Little Moments (Arista) 968 128 791 +107 17478 2207 5 554 ‘B':::f;gll:f::'“?':: "i:g"(:zs.”;:}m"s"”w ::::
29 €D JIMMY WAYNE [Love You This Much [DreamWorks) 9256 76 775 +74 17042 1126 7 512
31 €D TERRICLARK | Wanna Do It All (Mercury) 825 71 679 +66 15775 1408 6 4872
32 €D JoSH TURNER Long Black Train MCA/ 818 68 650 +50 15045 1456 13  44f
33 €B) SCOTTY EMERICK | Can't Take You Anywhere (CreamWorks) 721 18 610 +5 13048 419 12 41
36 € JOENICHOLS Cool To Be A Fool (aiversal South) 682 133 581  +87 12882 2348 4 414
34 35 JENNIFER HANSON Half A Heart Tattoo (Capital 619 53 523 47 11001 636 10 360
38 €D TRACEADKINS Hot Mama (Capitaf 600 86 505 479 11035 1316 4 418
37 €D CRAIG MORGAN Every Friday Aftemoan (B8R 599 50 512 +56 10584 863 9 414
35 38 RANDY TRAVIS Pray For The Fish CurtyWarner Bros) 564 36 445 18 10754 998 10 31
41 € SARAEVANS Perfect (RCA/ 475 141 387 +106 8872 2795 3 316
39 40 HARKWILLIAMS, JR. I'm One Of You (Asylum/Curt) 1 8 308 6 743 41 71 220
40 41 RICK TREVINO In My Dreams (Warer Bros.) @ 2% oz a  sun am 12 ap| /MOSE
42 @ RYANTYLER Run, Run, Run rists) m w0 m o« wmm w s 2p|/ncreasedPlays
43 (B JEFF BATES Rainbow Man (3CA) 222 4 206 +3 4044 A5 5 152 B
ARTIST TITLE LABEL(S) INCREASE
@ VINCE GILL Young Man's Town (MCA/ 222 13 166 +74 4336 2289 1 166
@ WYNONNA Heaven Help Me Asylum/Curt) 183 69 163 +60 3462 1350 1 17/ | BROOKS &DURN You Can't Take The Honky Tork.. Arita) +287
46 (@ WARREN BROTHERS Sell A Lot Of Beer (BAA/ 175 17 153  +19 3303 338 2 130 ;ﬂ';ﬁf&:’;'::;l'wm: f%’, ::::
47 @ BRIAN MCCOMAS You're In My Head {yric Street/ 173 30 174 +32 2892 508 2 1713 | GEORGE STRAIT Cowboys Like Us MCA/ 123
@ KELUIECOFFEY Texas Plates (BAA/ 156 44 147  +39 2762 1080 1  15/5 | SHANIATWAIN She's Not Just A Pretty Face Mercur)  +123
45 49 SUSAN ASHTON Shels (Capitol 196 96 118 10 2601 330 3 101 | RUSHLOW ! Can't Be Your Friend dymic Street) 17
50 @) AMY DALLEY I Think You're Beautiful (Curt/ 14 7 106 +8 2851 15 3 100 ;::; ::méﬂmmoﬁ;ﬁmg’m ::;;
75 Country reporters. Songs ranked bgo;?)loglagz dfi%’ éh; :iv:rlg)s/-week of Sunday 9/21 - Saturday 9/27. :i:ﬁ ':‘f :":ST I:: rfle:; (;;Ea/ UL I A ::::

YOU RADIO!

2003 NAB Marconi Award Nominee
%’WM Network/Syndicated Personality of the Year.

| BLAIR GARNER

| Country Radio’s #1 Overnight Program
L TR

www americanradiohistorv com


www.americanradiohistory.com

s« NP COUNTRY CALLOUT AMERICA. sy @Buliseye

!

e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 3, 2003
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of September 8-14.

ARTIST Title (Label) LIKE A LOT pégmbe NEUTRAL  FAMILIARITY  DISLIKE BURN | CALLOUT AMERICAe

ALAN JACKSON ANO JIMMY BUFFETT It's Five 0'Clock Somewhere (Arista) 43.8% 71.8% 11.5% 99.3% 6.3% 3.8% Hor SCO RES

GARY ALLAN Tough Little Boys MCA/ 40.3% §7.3% 15.5% 96.0% 8.5% 4.8%

TOBY KEITH | Love This Bar (DreamWorks/ 70% 72.5% 17.5% 97.8% 5.8% 2.0% stord of the Week: Risser

TIM MCGRAW Real Good Man (Curd) 34.3% 60.3% 18.0% 95.8% 8.0% 9.5% Question of the Week: If you coulci

MARTINA MCBRIOE This One’s For The Girls /RCA4/ M B5.5% 16.8% 88.5% 110% 6.3% | vote in the Country Music Awards,

BUOOY JEWELL Help Pour Out The Rain (Lacey's Song) (Columbia/ 328%  685%  18.3% 97.0% 7.3%  3.0% | which of the following nominees

BILLY CURRINGTON Walk A Little Straighter (Mercury) Ne%  6N0%  210%  983% % 3oy | nould you choose for Best New

ountry Artist of the Year (The Hori-

CLAY WALKER A Few Questions fRCA/ 29.8% §7.8% 23.5% 99.3% 7.0% 1.0% | zon Award)?

PATTY LOVELESS Lovin' All Night (Epic/ 2B.0% 63.3% 21.8% 93.3% B.0% 2.3%

SHERRIE AUSTIN Streets Of Heaven [C4/BBR) 21.8% 64.5% 20.3% 96.8% 9.0% 3.0% gf;:i Shelton: 31%

JIMMY WAYNE [ Love You This Much (OreamWorks) 27.8% 61.3% 18.8% 9300 9.3% 25% Gary Allen: 2%

PAT GREEN Wave On Wave (Republic/Universal South) 218%  62.5% 15.5% 91.0% 8.8%  43% | JoeNichols:18%

TRACY BYRD Drinkin' Bone (RCA/ 275%  G15%  223%  8A0%  7.0%  23% Ej;;y; S

DIERKS BENTLEY What Was | Thinkin‘? (Capitol/ 21.3% 72.3% 14.3% 96.8% 5.0% 5.3%

GEORGE STRAIT Cowboys Like Us (MCA/ 26.8% 58.3% 24.5% 94.8% 9.6% 258% | P

RODNEY ATKINS Hanesty (Write Me A List} (Curby 263%  558%  215%  895%  85%  3.8% g‘:f;ﬁ:?;‘l?/

LONESTAR Walking In Memphis (BA4/ 2548% 62.3% 18.5% 91.9% 6.0°% 45% 1} Joe Nichols: 16%

0IAMONO RIO Wrinkles (Arista/ 253%  61.5% 20.5% 90.0% 43%  3.8% | Darryl Worley: 22%

TERRI CLARK | Wanna Do It Al (Mercury) 203%  ST8%  220%  923% oo 35% | Duddylewel:&%

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol/ 24.3% 60.3% 20.3% 96.8% 108% 5.5% P2

DARRYL WORLEY Tennessee River Run (DreamWorks/ s 3% Sﬂﬂ 21.0% 93.3% 11.0% 6.8% | BlakeShelton: 27%

SCOTTY EMERICK | Can't Take You Anywhere (DreamiWorks) 200%  505%  255%  88.0%  80%  40% %%:ﬂz;‘s o

MONTGOMERY GENTRY Hell Yeah (Co/umbia) 24.0% 64.0% 19.5% 93.0% 6.0% 35% Darryl Worley: 14%

JO DEE MESSINA | Wish {Curby) 24.0% 54.5% 25.3% 90.3% 6.0% 45% | Buddy Jewell: 12%

RACHEL PROCTOR Days Like This (BNA/ 230% 55.3% 21.0% 94.3% 6.6% 5.3% Male

JOSH TURNER Long Black Train (MCA) 22.8% 52.5% 26.8% 89.8% 9.0% 15% | Bjake Shelton: 33%

REBA MCENTIRE I'm Gonna Take That Mountain /MC4) 22.B% 53.8% 23.8% 91.5% — 130%  1.0% Gary Allen: 23%

RUSHLOW | Can't Be Your Friend (Lyric Street) 225%  558%  21.5% 84.5% 65%  0.8% {S’:Nil‘wﬁ ‘?"/;’90/

CRAIG MORGAN Every Friday Afternoon 354) 20% W W3 93 ns% 2% | g e

MARK WILLS And The Crowd Goes Wild (Mercury) 21.3% 46.8% 16.8% 82.3% 178% 1.0%

BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 20.8% 53.0% 24.8% 92.0% 8.0% 6.3% gletalseh M

CHRIS CAGLE Chicks Dig It (Capito) 0%  S25%  270%  910%  78%  38% | oo

RASCAL FLATTS | Melt {Lyric Street/ 18.0% 53.8% 20.5% 93.3% 133% 5.8% | Joe Nichols: 18%

JENNIFER HANSON Half A Heart Tattoo /Capito) 165%  38.8% 24.8% 78.5% 133%  1.8% | Darryl Worley: 22%

BROOKS & OUYN You Can't Take The Honky Tonk Out Of The 6 drsta)  145%  445%  235%  76.5%  80%  osw | Duddyleweltize
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One
Of My Favorites b) | Like It c) it's Okay..Just So-So d) | Don't Like It e} I'm Tired Of Hearing It On The Radio f} | Don't Recognize It . To be included in the weeKly callout songs must enter the top 40 positions on
R&R’s Country airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The
sample is 50% maleAfemale ... 1/3" each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market
selection is determined by Bullseye. NORTHEAST: Washington, OC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa,
Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIOWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, M1, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth,
Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Oenver,
Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc..

The R&R Annual Subscription Package
Delivers The Most For Your Money

SBSERIBEY CaSAVE

51 weeks of R&R pPrLus

$325 (5330 valve)
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LR America’s Best Testing Country Songs 12 + 1
Ratel ﬁﬂ'ﬂ{r’l {{f; EFFJ’{F i For The Week Ending 51,0/3/03 y=one New & Active
PO BRIAN MCCOMAS You're In My Kead Lyri Street
Atist Title (Label) TW LW Familiarity Burn  25-54 25-54 25-54 Total Plays: 280, Total Stations: 51, Adds: 10
ALAN JACKSON AND JIMMY BUFFETT (s Fv O'Clock Somewhere il 433 434 3% 3% 445 445 44 T
DIERKS BENTLEY What Was | Thinkin'? (Cagitol 432 435 98%  25% 430 429 432 Tota Plys: 202, Total Statons: 33, Ads:
GARY ALLAN Tough Little Boys (MCA/ 419 430 4% 16% 420 423 417
CLAY WALKER A Few Ouestions (RCA/ 416 422 2% 18% 417 429 403 )
GEORGE STRAIT Cowboys Like Us MCA/ a12 414  88% 10% 415 404 426 ?;:I",!I:mg‘ ?::als ;:;.Ju::t :‘;’m;:‘:e (Mercury!
DARRYL WORLEY Tennessee River Run (Dreamiorks) 411 408  80% 1% 413 415 411
RASCAL FLATTS | Melt 2yric Straet) 408 402 9% 21% 404 421 385 ,
KEITH URBAN Who Wouldn't Wanna Be Me (Capitol 408 406 94% 21% 405 403 401 ¥::‘::$;tlr ;;" %:f;"ssm{m: g(lf:/dds: -
BUDDY JEWELL Help Pour Out The Rain (Lacey’s Song) (Columbia) 406 402 9% 3% 412 414 4N
MONTGOVERY GENTRY Hell Yo Columbi 405 409 9% 17% 395 404 385 TGRS S
DIAMOND RID Wrinkles (Arists) 404 410 60% 6% 408 416 401 TotalPlys: 70, Tota Stations: &2, Adds- 40
PAT GREEN Wave On Wave (RepublicUniversal Soutt) 403 385 86% 0% 408 405 411
TOBY KEITH | Love This Bar (Dreamiorks/ 402 401 95% 18% 408 407 409 .
CHRIS CAGLE Chicks Dig It (Capitol 402 403 91% 17% 387 3981 383 'T(E:INPYI ;;f%"ﬁﬂ:fds?::".ﬁif"zym' g’”’”‘m"”’
SHERRIE AUSTIN Streets Of Heaven (C4/B8R/ ap2 403 7% 13% 406 403 404
SCOTTY EMERICK | Can't Take You Anywhere (BreamWorks/ 401 - 4% 6% 393 404 393
TIM MCGRAW Real Good Man (Curb/ 400 405 99% 33% 399 414 382 Songs ranked by total plays J
JO DEE MESSINA | Wish (Curty 384 394 0% 12% 392 412 372
RODNEY ATKINS Honesty (Write Me A List) (Curd/ 394 394 61% 10% 396 413 377
MARTINA MCBRIOE This One’s For The Girs (RC4/ 393 391  98% 3% 395 398 394 Please Send Your Photos
LONESTAR Walking In Mempkis (BNA/ 393 389 &% 14% 385 395 373
RUSHLOW | Can't Be Your Friend (Lyric Street) 393 400 6% 13% 391 403 379
BLAKE SHELTON Playboys Of The Southwestern World (Warmer Bras./ 390 394 74% 14% 383 378  3.89 R&R wants your best snapshots
BILLY CURRINGTON Walk A Little Straighter (Mercury/ 387 393 8B% 23% 384 391 377 (color or black & white).
TRACY BYRD Drinkin’ Bone (RCA/ 38 403  64% 1% 386 389 382
MARK WILLS And The Crowd Goes Wild (Mercury! 381 386 4% 15% 374 391 358 Please include the names and titles of
PATTY LOVELESS Lovin’ All Night (Epic/ 379 385 81% 2% 394 380 409 all pictured and send them to:
RACHEL PROCTOR Days Like This (BN4/ 378 37 7%  16% 378 375 380
REBA MCENTIRE 'm Gonna Take That Mountain (MCA/ 377 385  68% 13% 382 377 386 R&R, c/o Mike Davis:
JOSH TURNER Long Black Train /MCA/ 370 - 4% 9% 378 373 383

Total sample size is 551 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = fike very much). Tolal familiarity
represents the percentage of respondents who recognized the song. Total bum represents the number of respondents wha said they are tired of hearing the song.
Sample composition is based on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
Rate TheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Intemet only. RateTheMusic
is a registered trademark of RateTheMusic.com. The RTM system, is available for focal radio stations by calling 818-377-5300. Rate TheMusic.com data is

10100 Santa Monica Blvd., 3rd Floor,
Los Angeles, CA 90067

Email: mdavis@radioandrecords.com

\pmvided by Mediabase Research, a division of Premiere Radio Networks. J
e N 7 N
C.- 0 -U N T -R Y Most Played Recurrents
FLASHBACK
ARTIST TITLE LABEL(S) PLAYS
=5 - s KENNY CHESNEY No Shoes, No Shirt, No.. (BA4/ 3789
1 YEAR AGO - N
< } ' LONESTAR My Front Porch Looking In (BN4) 3042
* No. |:“Somebody Like You” — Keith Urban
BRODKS & DUNN Red Dirt Road (drista) 3020
TOBY KEITH Beer For My Horses [Dreamiorks/ 2991
* No. I:“Where The Green Grass Grows” — Tim McGraw -
SEARS ACO BRAD PAISLEY Celebrity 4rista) 2676
* No. |:“One More Last Chance” — Vince Gill SHANIA TWAIN Forever And For Always Mercury/IDIMG) un
@ YEARS AGO
TRACE ADKINS Then They Do (Capitol 1654
* No. |:“Gonna Take A Lot Of River” — Oak Ridge Boys E——
@ YEARS AGO JOE NICHOLS Brokenheartsville (Universal South! 1654
* No. I:“You Don’t Know How Much | Love You” — Ronnie Milsap RANDY TRAVIS Three Wooden Crosses (Word/CurtyWarner Bros.) 1482
@YEABS AGO
MARK WILLS Nineteen Somethin’ Mercury/ 1459
* No. I: “Heartbreaker” — Dolly Parton -
- _ J
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%R?R. COUN T!?Y REPORTERS
—

-
KEAN/Abilene, TX ; L
OM: James Cameron WZIOUBiloxi, MS*
POMD: Rudy PD: Biyan Rhodes :"Gwmm. onr WFBE/Flint, Mi*
e Femandez WO Gwen Wikson IM/PD: TJ Holland POAD: g WMSUJackson, MS*
P L] LE oY : Dawn oo M Coyth Collins P: Fick Adams WAMZ/Louisville, KY* e
e e MD: Stance Bingham PO/MD: Coyote Cathoun P0; AL WKHKRichmond, VA® ~N
WHWK/Binghamton, NY Y ot No Adds No Adds : John Moesch POMD: i mm'“ KXKS/Shroveparl, LA*
WaMXAon, OH* O Bob Adams gt WO, 0an fs oo OM Gary MeCoy e
OWPD: Kevin Mzson o : £ Walker [ rsd WXFL/Florence, AL PO Rugs Wiagion . oy
APD:Ken St b i POAD: Gary Mok WUSJ/dackson, M* Mihatbock KTST/Oahoma Gty DK° | Rie AFOND B oy
No Adds 1 S OO 0 PG %Mﬁmm - : Jay Richards P?’ngw KFRG/Miverside, CA* RE 10 WELLE COFFEY
WO 5 L) s ol 1 OOS & PO/MD: Don Jelirey
m;’r:..mmm'“ KCEY/Colorado Springs, C0° WaiKa i s %mngl: | are KSUX/Sioux City, 1A KIIM/Tucson, AZ*
WONA/AIGany, NY* WD: Jay Crze P0: Travis Daly KSKS/Fresno, CA* e Tl Broum #0: Bob Rounds OM: Hert Crowe
PD; Buzz Bindle No Adds MO, Ve Har PO: Mike Peteson pes WDENMacan, GA ] NN Ty Wiaeks | (500 B
MD:BuE — MO Steve Pleste Wm PO: Gerry Marshall PO: L Smith ity 0K 3 R06 Cony MD; John Colins
1 W0l L No/Adds MPONG: taeraStting APOD: Bl eed e R ows
WZZK/Birmingham, AL* W""’Wm- e | Rk s Shap WBYT/South Bend, IN
o il i tpmtonsd it WWDMMazon, WI* | oy " Wt | oy
: p : fomaha, NE* ] : Jel Baird
e i DRSS mueec | Smgm b oo | = T B
L PD: Jay McCarty i '?M WYYD/Roanoke, VA* i
KRST/AI WPSK/Blacksburg, VA WO Disie Josss shsee i wea POMD: Steve KVOOTaisa, OK*
P So NM® | OMPD: WCDS/Columba, SC* ) Ly 1R B0 KORKSpokane, Wi | | emdiogn Makles
WMR':'IW(!S ?h PO: WCKT/R. Myers, FL* Hf—a-t KIAIMason City, 1A e el A T ENOLS
o o 1 Panue MO: Slen Gamen OM/PD: Stove Armari FOMD: . Srooks K WBEEochester, NY* APD: Bob Castie o
e APRAD: Do Logan o) Ol v Sy 0, T ot Vet 7K
WEWNB o PO/MD: B3l Hagy 2 WELLE COPFEY WWKADriando, FL* : Cheis Keyzer 1 e 2
KRRV/Alexandria, LA | OMPD: joomingion, 1L | WODL/Cotumbus, OH° e i WARADrands, FL sl Bl 4 Asheralt
OM: Scort Dan Westholt PD: John Crenshaw | D g ] e KEDOREY WRAD PASILEY
POAPOAR, S B T - KTEXMcAllea, TX* o, Shdon Sieves T, B
: Steve Cazey ARG MORGAN T B0 OM: Bil 0 s
ot - WWGRTL Myers, FL* | OWPD i et g LAY
WHIGBluefiold, wy | WOSQCookerd PO: Mark Pl froge Al KHAY/Dmard, CA* WXQRockdort, L OM: ob Hader WFRG/tca, NY
i e, TN MO o] OMPD: PO; Pasl Neumamn OMPOMD:
WCTO/Allentown, PA* : Dave Crosi oM d : Steve Harl 2 800S4 0 gk : Jesse Gartia : Tom Jacobsen
’ , PA 0 DA TR or Marty MeFly 3 RAE BETN : Paithes POMD: s APD: Lyn Daviels 1 B0 WL
PD: Dave Russefl 16 BROCKS & DU PD: Galor Harmison | o 2 CRAG MORGAY ,Mwmm m'h priy ety
0:Sam Malone b APD: Phiip Gibbons o s KXQoplin, MO el (s MeComb
ST Bl WO: Stewart James OM: Ray Michasis KRWQ/Medford, OR KPLMPal oMo KJUGVisalia, CA*
oS KIZNBoise, 10* BOPRSEY WYZBFL POMO: Cody Carison OM: Keith Lotis m Springs, CA | KNCUSacramento, CA® POMD: Dave Danists
s OMPD: Walton Beach, FL OM: Todd Marker , CA WFMB'S
: Rich Summers OM:SerabhMalone. APD: Joy Mefee P0: Lamy Neal e OM/PO: Mark Evang anﬁmﬁeu, L NoAdds
XGNC/Amarilio, TX mmm'wm KRYS/Corpus Chisti, Tx+ | 0 Todd Nison it i s MD: Scot Schuter o Wm APD: Greg Cole e ]
OM: Dan Goman PO: Frank Edwarts WO Gy Biaks o L) LI e swe
£0: Tim Butler MD: Louts Ramirez No Adds - S m’m Paim Beach, FL®
Ll B (et R, POy | WoOMemptie, T ow gnan ™| Woesagi, M- felieriveoaal hoe
Lo onre | T B | | S
g . ’ BN 4 :
. wiwe ||V £ e i Vo s
g K| Noadds el e VBEQ/Kansas City, MO* i el WACOMaco, TX
5o iy ;Wi Koy WXBMPe OMPOME: Zack Owen
Py W 0SS WOGK/Gal WO T MeEatire WOKKMerkdia neacola, FL* ® owns
 Soveis WILBBo o WockSaiesdle, FL* | ¥ iide® e POMO: Lym WKC(/Saginaw, Mi* KTTS/Springfiold, MO
wass ston, MA® : M. Bob Sme e NoAdds OM/PD: Rick Walker SM: George Demarco WMZQ/Washington, DC*
: Wiéke Brophey KSCS/Dallas, TX* MO: Big Red BR00IS 4 0N OM/PD: Brad n, DC
WWWWiAnn Arbor, M | APDIMD: Giy Rogers #0: Ted Slecker No Adds - AR s b Ot Jofl Wt
P0: Barry Martit Swmos 40 Chris Helf ansas City, M0* Wi WICO/Salisbur No Adds - Jon Anory
0. Tom B 2 JOGUESSA OMPD: Dale Carter WKIS/Miami, FL* CM;::&:, L OM:doe ry, MD No Adds
KAGG/Bryan, TX WGNE/Daylana Beach, FL* WECT and Raphs, W1 ol et e PO, Bl Fox
menousew | TG | (o [rstesce o e it T
2 AN WE P 3 4 L,
N:Mmmm LRl 2 i WOAFKarsas Giy, M0+ | WMILMitwankoe, Wi+ WXTUPhiladelphia, phe | 'ATSaM Lake City, UT* MO N Breck PO Jxs Cafirey
Ll ] WYRKatialo, NY* KYGOenver, C0° WIOR/Greenshor, HC* POMG: T Cram PO: ey Wolla itk Pesiovbein -
e i POMD: Jos Bre O T APL: Scik Dolpin s e et WOVKAWhesling, WY
DA Wendy Ly 5 P0: Bl Dotson W¥Kfoorele, T WD ek Margen 1 KEwoas WILSH. Louis, MO* POMD: Jom ot
WKSF/Asheville, NC NTIQRD. e Ward MD: Collesn i) PO b KMLE/Phoenix, AZ* KSOP) PD: Greg Mazingo VacE G
34 Diane ko R Lot e P0: Tim Maranwile B 0 Doy Mortana
: efl Gavis WOKO/Burlingion® OM: Jack O'Brien L] AENO OGERS KEEYMinneapolis, MN* APD; Dave Collins g SRS KLURMichita F
terdy PO: Steve Pelkey POMOD: Simany FELE COEY OMPD: Gregg Swedbery MD: Kavin Monwion APO/MD: Debby Turpin POMD: Bt alls, TX
1 eus MO: Margot SL. Jotn A e Dsea WRNS/Groenvile, NC* APO/MD: Tavis Moon - e e KATM/Stockion, CA* 15 9 G
S BT GarTRY § iz s Lo a\'lmw ' wwmmumm' N SoLBnS S ity g")'tnimmmq —
Boomur Loe 4 en : Randy Black
WK . WYCODetrit, MI* o MD: Bob Viza KUBLS:2 .| el KFDVWichita, KS*
WX, A KHAKCodar Rapids, 1A | F:Mac Daniets -t o Adds WKSJMabile, AL KNDPhoeni, A2* KUBLSatLaa Gy, UT* |y e it
0 doboy Gray OM: Dick: g APDMD: Ron urous OM: Kit Carson PO: Shaun Holly O: L APOMVD: Pat
1 i : : Ron Chatman N POMD: B3 MO Gwen : Pl Gamett : Pat James
i P0:Bob James No Adds 0 A Bk S pesr e e
e W o ok WESeit,5c- | P Wb L ; y
/Atiantic City, NJ* 1 o OWPD: Brce g : Mike James WDSY, . KGKLSa P0: Rich Lauber
POME: Joe Kelly =) : Bruce Logan MO: 1.0, Smith [Pittshurgh, PA' in Angelo, TX APDME Sup Cark
2 S KKCB/Duluth POMD: Join Landrum Zmas KJLOMonroe, LA PO: Keith Clark PO/MD: David Hollebeke KZSNMWichita, KS*
R P o i s | § EE L | oo
OWPOM ! 00 Rt e[ AR gty 5 ass WINT R
WIO(C/Augusta, GA* — OMPD: Bruce Logan s it S R WPOR/Portiand, ME KAWSan i
0:TGenkry WAXUEau Claire, Wi APD/MD: Kix Layton : Soan Riley P0: Ritk Jordan Antonio, TX* APOMD: “Big" Dye WGGY/Wilkes Bamre, PA®
MD: Zach Talor P Ho Adds 2 e KTOMManderey, CA* MOD: Glor Marie OM: Alan Furet : “Big” Woady P Mk K
Ho Adds mm-;,., et ? § Ptione POV Jon Doran No Adds B N MD: Jaymie Gordon
) WPCV/Lakeiand, FL* ] LD
M G KHEV/E| Pasp, T WAYZMagersown ety wea WaYKTampa, FL*
KASE/Austin, TX* BLUFCOUNTY 4 o KUPL/Portiand, OR* OMPOD:
NP e e POAD. e runcay wrueimis | Vi WiMartyome G oty | W | SO
APOIMD: Bob Pcket WNKT/Charleston, SC* 2 RATSRIN TRCE AP ONPD: Bl Jower v, AL MD: Rick Taylor OM/PD: Joho Difmick 0o s mm;:';wm NC
90 GRS P0: Loyd Ford WRSF/Elizzbeth Wi MO: Darlons Dixin API/MD. Grog Frey ST BRRE P0: Paul
City, NG | WCATMa 0V/Lancaster, PA® s e $chmon
NPT Erc Chaney O Tom Charty istarg, PA® | POD:Cick Ry § e e APUMD: gt Banks
ersfield, CA* R PN handyGA PO Sam MeGuire 2 wonar § - WYUU/Tampa, FL* N B
ED B £ i e He KWi/Portiand, OR* KRTY/San Juse, CA* OWPD: Mk Culota
;;.."'?-""'-"-""’ &m&chww'm WXTAErie, PA WRE o W :l’rgh :‘;m :"? Wmnwm il
a : TMari . GTRMyrtie Bea : Craig Lockwood : Nate Deaton PO: D ’
= el OW: G Sppesn et e g te? R o o ch SC | hosgts No Adds ¢ ot mg.ﬂm
POVMD: Fred Horton : JayJ. MeCrae : AR
wrocnsn | T = I Aares e,
iorion 90 - KKNUEugene, OR e WOKPortsmouth, N+ | e c/oan Lt Obispa, CA ln..;,';."p::," WG sk, PAe
Nohdts WKKT/Chariotte* POMD: Jin Davis WWYZHa KWNR/Las Vegas, NV* WIDFNestnille, TN gmm LU Fopoer Donicy | Suoou Licta Pt
DM Bruce 6 W rord, CT* PD: Joha Marks: OMPD: Dave Kelly AG: Dan Lunnie APD/MD. Jay Bradiey | ST aex APOMAD: Brad Austin
PR ot Wy Thgmas ot | MM i * A
: § SHERPRE AT UDESTIR WIBW/ oL
WYNKaton Rouge, LA+ | A% il W | - WCTKProvidonce, RI* | FoAsarts Barbara, CA flesai
OB Bob Mrply POMD: Jon ol LT Houston, TX* {54 e PO: Rk Evoet POMD: Rk Baer . ich v oungstown, OH*
PD: Paul On Blec PD: Jeft Garrison RONTAER WSDUNashvil "ft"s:-m -4 W“‘l‘ " PO:DaveStesle.
e NPT atipr KVOXForo W00, Sooben G| WBULAsxinglon, Y- ot - . TR | i
e WO, ik WeCraken PO: Erc eyer POIMD: A Larstn’ WO, B Cresewood WL i, W KSHUSanta Marla, CA 7 s Vo
[ N o Wik KKBQ/Houston, TX* No Adds | Buohssy m-_::n'lm OM: Keith Royer
OMPD: Rouge, LA* PN ) B s PO: Michael Cruise e 1 mu;a"«' mtu’mm
""ﬁz':"m;‘"‘ TR - Ky | WSMMsshi =
3 1 iz KY* ille, TN
WSV Chatancoga, TH® o b OM: RobeLindery il WODRRsiigh, NC*
FO: Clay Hoonicut KIIXF: spmisess PO: Jobn Sobastan APD: Fraok Seres P0: Lisa Mokay
KYKRBeaumont, Tx* | M ioupindertzr OWPD. T AR MD: Karl Skamnon No Adds APDMD: Mike Maddawg' | PO/MD: AL “Monitored
POMD: Mickey Astworth oo s Lon NoAdds Biode ARD:Mark Wikson ored Reporters
Sk oy POMD: Jake WeBride gmm No Adds Rty 29T
) WUSN/Chicage, IL* 0 o WCTY/New London, S ‘otal Repo
s OWPD: Tom Rivers WO e, G -t KL, WE PLMD: ey ot cr B o —prters
: Evan Krot : Pl bvson : : Dave Eider X 154 .
WJLS/Becid Y Y0 2 B9 . PO) WJCY GA Total M
WL ki, WY ot T WOl AL APUND: Caro) Tumer No Adds =%M,gt_m frerielicticn onitored
POAMD: Dave Willis : Vies MeShay b PO: Bl West 7
POAD: Dy MD: Don McCtala e LOESTA 5 Total Indicator
1 s WUBE/ oH° KAFFfFiagstaf, 177 N/Little Rock, AR WNOEMNew Orleans, LA® [ e
%€ P T Coe 5 N3 Lo L POMD: Chad Horitage OM: Jim Owen oW mm. NV - Did Not Report, Pl
APD: Kathy 0'Connor o : : Tom Jordan PS/Seattie, WA* aylist Fro: q
| SR | |Rm SR [T (Daew. | D Do AL
¥ ] p seves : Becky Bremner wwz
P s iR PO; B lcar KZLMLos Agles, CA* | WeHMorol, VA - g 0T Thomas DfTupelo, MS
- § R § Mo ass 010, Caman OMPD: R.J. Cortis ety , VA et £y
CLNT LA it APD/MD: Tonya Campot. : John Shomby RLY OB
Ho MO Mark Mckay i)
No Adds b KAMD/Shreveport, LA*
Foree-2 POMD: James Anthony
_J
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7 - - N
5 R v America’s Best Testing AC Songs 12 + Indic -ator W
ﬁ&fﬂﬂﬂﬁfﬁ%{ﬁﬂﬂ For The Week Ending 10/3/03 Most Added"
™ METRIRISE™
~ Women Women Women SARAH MCLACHLAN Fallen (Arista/
Artist Title (Label) Tw LW Familiarity Bumn  25-54 25-34 35-54
CELINE 0ION Stand By Your Side /pic/
CLAY AIKEN This Is The Night (7CA/ 420 422 90 16 4.38 439 437
s e hooTER SHERYL CROW First Cut Is The Oeepest /A&M/nterscope)
MATCHBOX TWENTY Unwell (4t/antic/ 406 4.16 96% 30% 4.10 398 413 o - T
PHIL COLLINS Can’t Stop Loving You /Atlantic/ 399 3.87 96% 33% 4.03 400 4.0 Recurrents
NORAH JONES Oon't Know Why (Blue Note/Virgin) 1286
PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 388 - 51% 7% 384 374 398 i e
PHIL COLLINS Can't Stop Loving You /Atlantic/ 1264
TRAIN Calling AR Angels (Columbial 387 390 92% 28% 3.94 390 395 ENRIQUE IGLESIAS Hero finterscape/ 1094
DANIEL BEDINGFIELD f You're Not The One fsiand/JMG) 382 386 89% 21% 386 381 387 VANESSA CARLTON A Thousand Miles (4&M/nterscopel 1081
CELINE DION Have You Ever Been In Love (Epic/ 381 374 95% 35% 391 383 393 SHERYL CROW Soak Up The Sun (4&M/nterscope/ 997
LUTHER VANDROSS Dance With My Father () 378 388 88% 28% 385 365 390 = A 535
FAITH HILL Cry (Warner Bros.) 820
JIM BRICKMAN Peace (Where The Heart is) (44L) 377 381 59% 12% 392 375 3.96 TRAIN Drops Df Jupiter (Tell Me} (Catumbis) 811
EAGLES Hole [n The World (£AL/ 376 373 B88%  25% 379 351 387 CELINE OION A New Day Has Come £aic/ 764
SIMPLY RED Sunrise (simplyred.com/ 374 363 60% 13% 374 3N 315 AVRIL LAVIGNE Complicated (4rista/ 695
SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 360 364 91% 3% 363 333 369 SALONGIserer Y WG Pt 657
KELLY CLARKSON A Moment Like This (704 627
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 359 3.62 98% 1% 3.60 361 359 -
Songs ranked by totai plays
MICHAEL BOLTON When | Fali In Love (Passion Group/ 3.53 - 66% 18% 3.62 338 3.67 - ~
SANTANA f/MICHELLE BRANCH The Game Of Love (4rista/ 347 351 96% 50% 348 333 351 Pl e a se se n d YO ur Ph 0108
NORAH JONES Don’t Know Why (Blue Note/Virgin/ 346 338 95% 47% 3.56 356 3.56
R&R wants your best snapshots
LEANN RIMES We Can (Asylum/Curb) 331 338 1% 31% 33 335 33 (color or black & white).
CHRISTINA AGUILERA Beautiful (RC4/ 316 315 99% 63% 326 345 320 Please include the names and titles of all pictured
and send them to:
Total sample size is 461 respondents. Total average lavorability estimates are based ona scale of 1-5. (1=dlislike very much, § = like very much), Tolal familiarity represents the percentage R&R. ¢/o Mike Davi
of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+. 101 dOCSOan till ’a OnaizlasBIV d.. 3rd Floor,
Persons are screened via the internet. Once passed, they can take the music test based on the formal/music preference. Rate TheMusic.com results are not meant to replace callout ressarch. Los Angeles, CA 90067 ” !
The results are intended to show opinions of participants on the the Internet only. R: ic is 3 regi of RateTheMusic.com. The RTM syslem, is available lor local . ' .
radio stations by calfing 818-377-5300. RaleTheMusic.com data is provided by Mediab 2 division of Premisre Radio Networks. ) Email: mdavis@radioandrecords.com !
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R&R October 3, 2003

Part Two Or A Two-ParT SERIES

Hometown Hero Celebrates
20 Years At KLSY/Seattle

Connection with community boosts show’s popularity

Last week we began a look at the success of Bruce
Murdock, part of The Murdock, Hunter & Alice Show
on AC KLSY/Seattle. Murdock believes that it’s real
people and real stories that solidify the connection
between an AC morning show and its audience. That
connection has driven his show to No. 1 with women
35-54. Being a native of the city where your station is

located also doesn’t hurt.

R&R: You don't get tired of all the rain
in Seattle?

BM: I'm a Northwest boy, born
and bred, and although there are
some other fabulous parts of the
country, this is the one I love, from
the rainy winters to the rainy sum-
mers to the rainy springs. The people
and the outdoors, the developing
cities and the beautiful oceanfront—
Ilove it all. It's a great privilege to
have this job in this city.

R&R: Tell me about your most mem-
orable on-air moment, the one you still
hear from listeners about.

BM: The one that comes to mind
is 9/11 a couple years ago, which
came down while we were on the
air. We were watching the whole
thing. Our news guy was doing up-
dates. Since we're part of a cluster,
he was covering the tragedy on both
stations and was live on our sister
station when the towers came
down. It fell to us to describe what
was going on.

I"'m a real old-school radio guy. I
always heard, “Describe what
you’re seeing as succinctly as you
can. Paint a picture.” So that’s what

“| tend not to worry
about the ratings
too much, because
if you believe them
when they’re good,
you have to believe
them when they’re
bad.”

we did. We watched the buildings
come down. It was such a horrify-
ing moment, and the sense of loss
was just so immense that as soon as
I said, "It’s all gone. They’re all
gone,” I went back in time to Cath-
olic school for a second and recited
the Lord’s Prayer. To this day I have
no idea where that came from.

R&R: I'm sure it was so honest and
spontaneous that the reaction from the
audience must have been even more emo-
tional.

BM: It was. As part of our focus
and our promise to KLSY listeners,
we connect frequently with that
emotional side. We've been collect-
ing teddy bears here for 16 years
with the Teddy Bear Patrol. We give
them to police officers and firefight-
ers. When a child gets lost, scared or
hurt, the cops and medics have ted-
dy bears to hand out.

Being part of that, you hear sto-
ries over the years. We're into the
third generation of kids who have
gotten teddy bears. When we visit
schools and talk about the Teddy
Bear Patrol, we ask, “Has anyone
here ever gotten a teddy bear in an
emergency?” All these hands goup.
It's amazing, It’s amazing that with
just a little bit of thought and a little
bit of effort on a grown-up’s part,
you can put yourself in position to
help a child, a child you'll never
know.

We dolots of stuff like that. Onan
ongoing basis we hand out ID kits
at fairs and other events so parents
can have DNA samples and finger-
prints of their kids. We really do care
for kids a lot. We also do the Komen
Race for the Cure for breast cancer
research every year. We do the
wacky stuff, but when community
involvement is a comnerstone of the
station, you tend to connect on a se-
rious level frequently.

www americanradiohistorv com

R&R: That demo wants to connect
on that level. That's what they're look-
ing for.

BM: It is such an amazing privi-
legetobe apart of everyday lives for
so many years and to have an op-
portunity to implement so much
good in the community. The com-
munity has really given back to us.
We're trying to do our part and be
good stewards of that.

R&R: How are your ratings?

BM: The ratings are fabulous. I
tend not to worry about the ratings
too much, because if you believe
them when they're good, you have
to believe them when they’re bad.
That’s Tony’s job. Tony worries
about the ratings.

“The morning show
is like a quarterback.
He gets too much
credit when the
game goes well, and
it’s a convenient
place to look when
it’s not going well.
But it’s a team
sport.”

Blocking out the ratings is part of
doing what I do. There’s a lot of
pressure ona morming show. It's like
the quarterback. The quarterback
gets too much credit when the game
goes well, andit'sa convenient place
to look when the game isn't going
well. It’s a team sport, and, frankly,
I work as hard when the ratings are
good as any other time, since that's
the only way I know how to do it.
The diary method is a report of
memories, not an actual measure-
ment of listening.

Ré&R: You mentioned earlier that you
like to stay focused in the present, so it

s i d
RIDING IN CARS WITH BEARS Seen here coltecting teddy bears and
broadcasting live from a school in Tacoma, WA are (I-r) KLSY/Seattle’s The
Murdock, Hunter & Alice Show co-host Tim Hunter, the school’s principal and
show co-host Alice Porter and host Bruce Murdock .

o "‘

makes sense that you'd dismiss ratings
as a reflection of past events.

BM: It's the only way to maintain
any sanity. The only possible way to
stick is to have a product that is con-
sistent and well positioned. And
then you have to matter, to touch
them, to get on their radar screen.

The only way to move the needle
is to matter. That requires energy. It
requires commitment. It requires a
little bit of imagination to find dif-
ferent ways to do the same thing.
And it requires honesty. You have to
be honest and authentic on the air.

That's one of the reasons it's so
great for me to be the voice of rea-
son on a station that talks to people
who have the same values I do. It's
easy for me to be authentic. When 1
talk about kids, my passion is real.
My wife is a teacher. My interest in
public education has gone back for
years. I ran for school board 10 years
ago. When I talk about education
and kids, my Boys and Girls Club
experiences come up, and you know
I care about it in a very real way, not
just because the research said to care.

R&R: Sounds like radio has been a
true calling for you.

BM:It's all I ever wanted to do. I
was one of those kids fooling
around in the garage, playing radio.
Thad my mom's turntable out there.
I did all of that. Then one day I took
a Cub Scout tour of a TV station in
Portland, OR that had aradio station
in it. It was the old KGW, in fact.
They were rushing us through the
radio station to get to the TV part,
but I saw the guy in the booth, talk-
ing. I looked through those three
windows and saw him talking and
heard his voice through the speak-
er, and I said, “That’s it. That’s what
Ineed to do.” I was 10.

Just as I began high school my
family moved from Vancouver to
Portland. The Portland public
schools own a radio station — they
have since 1923. As it turns out, you
could see the radio tower from the
freeway. I said, “I have to go there.”
And so that's where ] went — Ben-
son High School. I started there asa
freshman in 1967, and within a cou-

ple weeks I was up at the school ra-
dio station, KBPS, hanging around
and asking to be on the radio. I've
been plugging headphones into
something every day since.

R&R: Any advice for PDs on how to
deal with talent?

“Air talent want
the same things
from their PDs that
the listeners want
from us: honesty
and respect.”

BM: If you know what you want,
tell them. If you don’t know what
you want, work with them. Meet
people halfway. Air talent want the
same thing from their managers that
the listeners expect from us: hones-
ty and respect.

T have always been met more than
halfway. The PDs I've worked with
have uniformly believed that I was
there because I had some talent. And
I think my work ethic and consisten-
cy have earned me their respect. |
could pick up the phone right now
and call any of my old managers
and go out for dinner.

R&R: Anything else you'd like to
add?

BM: It's great working for
Sandusky. It’s always attracted fun
people. It’s fun in the hallways here.
I hear that radio isn't like that every-
where anymore, but at Sandusky it's
still the way it used to be.

And one favor, I'd like to get a
copy of this issue. R&R disappears
around here. I haven't seen one in
five years.

R&R: Maybe that's why you're so
optimistic about radio. You haven't seen
a trade magazine in five years. Have you
heard about consolidation?

BM: What's that?

(Ot 4 63 g0
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BURKERQ

let it all come down

Now On:

KQOSl/Denver
WLTJ/Pitisburgh
KUDL/Kansas City
KBEE/Salt Lake
WWDE/Norfolk
WLMG/New Orleans
WRVR/Memphis
WRMM/R@@%S&@W

WTFM/Johnson City
WAJI/Fort Wayne
WRSA/Huntsyille |
WFMK/Lansing
VJKK/Jackson

KV _4Shreveport

New This Week:
'KGFM/Bakersfield

| KKLI/Colorado Springs
KRNO/Reno

R Worid Records
Sin-Drome/Ryko/WEA (BMi) BRYAN FARRISH

www.burkeroney.com
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THIS
WEEK  ARTIST TITLE LABEL(S)
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UNCLE KRACKER f/DOBIE GRAY Drift Away fLava/

SHANIA TWAIN Forever And For Always (Mercury//I0JMG)
MATCHBOX TWENTY Unwell (Atiantic/

CELINE DION Have You Ever Been In Love (Epit/

LUTHER VANDROSS Dance With My Father {/

DANIEL BEDINGFIELD If You're Not The One f/siand//0JMG)
COUNTING CROWS Big Yellow Taxi (Geffen//mersmpe}
EAGLES Hole In The World (£RC)

MERCYME | Can Only Imagine (IV0/Curb)

SANTANA f/MICHELLE BRANCH The Game Of Love fAnista/
TRAIN Calling All Angels (Columbia)

SIMPLY RED Sunrise {simplyred.com)

CHRISTINA AGUILERA Beautiful (RC4/

PHIL COLLINS Look Through My Eyes /Walt Disney/Hollywood)
LEANN RIMES We Can (Asylum/Curb)

JIM BRICKMAN Peace (Where The Heart Is) (4AL/

CLAY AIKEN This Is The Night (RC4)

DARYL HALL Cab Driver (Rhythm & Groove/Liquid 8/
MICHAEL BOLTON When | Fall In Love {Passion Group)
GLORIA ESTEFAN Wrapped (Epic/

MICHAEL BUBLE How Can You Mend A Broken... (743/Reprise/
KENNY LOGGINS With This Ring (4/ The Best)

CELINE DION Stand By Your Side (£pic/

K. CARLSON f/B. MARDONES | Know You By Heart (Kataphonic)
AMY GRANT Simple Things (Word/Curb/A&M/interscope)
SEAL Waiting For You (Warner Bros.)

FLEETWOOD MAC Say You Will (Reprise)

STEVEN CURTIS CHAPMAN How Do | Love Her (Sparrow)
ANNIE LENNOX Wonderful (/)

SHERYL CROW First Cut Is The Deepest ([A&M/interscope)

TOTAL
PLAYS

2478
2182
2126
2058
2002
1696
1609
1607
1521
1476
1344
1268
1y
900
854
843
107
600
598
494
454
439
428
362
320
306
305
267
226
N

4l
PLAYS

+33
+157
-33
-103
113

13
-38
+111
-83
+104
+41

+230
31
+48
718

-1
+14
3
+58
+102
+204
17
113
+28
139
-30
+23
+95

TOTAL
AUDIENCE
(00)

218956
176953
194475
170445
167689
123851
140495
114189
90468
12127
114216
79140
97258
53972
31596
3no
45324
31276
23514
22785
33891
16945
19826
12385
9300
30320
14774
6666
12158
29862

WEEKS ON TOTAL S'Il')AsTIONSI

CHART

3
23
21
24
17
26
22
19
22
51
14
13
4

3
14

8
16
12

4

R — i P O — I ORI 3= N

— =

10710
11013
99/0
118/0
108/0
105/0
912
104/0
922
107/0
9813
881
9210
825
90/0
89/2
66/0
1312
625
66/1
5812
5112
47120
5211
46/0
aun
54/0
41j0
3412
26/8

121 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
9/21-9/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Sengs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

New & Active .

DIDO White Fiag (4rista/

Totai Plays: 193, Total Stations: 17, Adds: 3

SARAH MCLACHLAN Fallen fAnista)

Total Plays: 147, Total Stations: 20, Adds: 7

BURKE RONEY Let It All Come Down (R World)

Total Plays: 145, Total Stations: 21, Adds: 5

JOHN MAYER Bigger Than My Body (Aware/Columbia)
Total Plays: 129, Total Stations: 13, Adds: 1

CHRIS EMERSON Baby's Gone (Monomoy/

Total Plays: 121, Total Stations: 24, Adds: 1

LAURA TURNER Souf Deep (Curt/
Total Plays: 112, Total Stations: 22, Adds: 0
CLAY AIKEN Invisible (RCA/

Total Plays: 78, Total Stations: 25, Adds: 22
TIM MCGRAW Tiny Dancer (Curb/
Total Plays: 66, Total Stations: 30, Adds: 15
SIEDAH Man In The Mirror (Omtown)

Total Plays: 52, Total Stations: 14, Adds: 4
MICHAEL MCDONALD Ain’t No Mountain High Enough (Motown/
Total Plays: 45, Total Stations: 13, Adds: 8

Songs ranked by total plays

[ Powered By
®

Most Added —
www.rradds.com

ARTISTTITLE LABEL(S) ADDS
HALL & OATES Getaway Car {U-Watch) 26
CLAY AIKEN Invisible (2C4) 22
CELINE DION Stand By Your Side (Epic/ 20
TIM MCGRAW Tiny Dancer (Curb) 15

SHERYL CROW First Cut Is The Deepest (4&M/interscape) 8
MICHAEL MCDONALD Ain't No Mountain High Enough (#atown/ 8
SEAL Waiting For You (Wamer Bros.) 7
SARAH MCLACHLAN Fallen (Arista) 7

Sﬁmql'm’mﬁf'\

“Forever And For Always”
Hew Adds This Week:

WIPL KSTP WLIT WKMX WSUY
R&R Hot AC: €] Aud 2.4 Million

R&R AC: 0

Most
lncreasedPlah
ARTIST TITLE LABEL(S) IN:#:XSE

PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood! +230

CELINE DION Stand By Your Side (pic/ +204
SHANIA TWAIN Forever And For Always MercuryIDJMG)  +157
MERCYME | Can Only Imagine /N0/Curb) 111
TRAIN Calling All Angels (Columbia) +104
KENNY LOGGINS With This Ring /A/ The Best) +102

FAITH HILL There You'll Be (Warner Bres.) +97
SHERYL CROW First Cut Is The Deepest (A&M/interscape/ +95
ISRAEL KAMAKAWIWO'DLE Over The Rainbow... fiadependent) +78
GABRIELLE Out Of Reach (Go Best/Universal] +1

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecards.com.

Music & Intelligence For Your Life

Q

AC's New Answer For Compelling Daily Programming

QvwW

Contact: Scott Meyers

We welcome our newest daily Tesh show affiliates:

Toll Free: (888) 548-8637 or 516-829-0964
TheRadioSyndicator.com ¢ scott@meyers.net

45 Daily Show Affiliates in Less Than 5 Months!!

WSPA-Greenville, KMXZ-Tucson, WDDV-Sarasota, WBBE-Baton Rouge, WBBQ-Augusta, WSLQ-Roanoke,

WRSA-Huntsville, WMJY-Biloxi, CKLH-Hamilton/ONT, CHRE-St. Catharines/ONT

www americanradiohistorv com

Weekend Show
on over 150+ Affiliates!!
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WK WEB  ARTIST TITLE LABEL(S) A oLats Al}l?t;!?&léi e T o Most Added
3 €  SANTANA fIALEX BAND Why Don't You & | (Arista/ 3734 +53 246047 17 891 www.rradds.com
1 2 MATCHBOX TWENTY Unwell (Atiantic) 3588 -155 257283 34 950 ARTISTTITLE LABEL(S) ADDS
2 3 TRAIN Calling All Angels (Columbia) 3574 110 250922 26  92/0 SHERYL CROW First Cut Is The Deepest (A&Miinterscapel 16
4 @) JASONMRAZ The Remedy {l Won't Worry) (Elektra/EEG) 2746 +12 183933 33 8573 MICHELLE BRANCH Breaths (Maverick/Warner Bros.) 1
68 @  LIVE Heaven (Radivactive/Geffen) 2668  +60 151085 21 850 ;:::: ::ﬁc‘:"’&‘;‘"‘:znﬁ;"; A’ﬁ:’;”m’ ‘:
7 0 JOHN MAYER Bigger Than My Body (Aware/Columbia) 2594 +167 167398 8 21 FRANKY PEREZ Cecilia (lava/ 9
8 0 LIZ PHAIR Why Can't |? (Capitol) 2532 +139 142667 20  86/0 JEWEL Stand /Atlantic/ 8
5 8  MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 2447 -185 150840 20  83/0 NICKELBACK Someday (Roacrunner/{0JMG) 7
3 @ DIDO WhiteFlag (Arista) 2414 +80 166461 12 840 | SEAL Waiting For You MWomer Bros/ 6
10 ) UNCLEKRACKER HDOBIE GRAY Drift Away (Lave) 289 47 1S9 37 BUD | g i .
n m JOSH KELLEY Amazing (Hollywaad) 2286 0 151499 26  81/0
12 @ MATCHBOX TWENTY Bright Lights (Atlantic/ 2212 +162 141093 9 90
15 @ 3 DOORS DOWN Here Without You (Republic/Universal) 1989 +117 114644 9 794
14 14 EVANESCENCE Bring Me To Life (Wind-up/ 1873 -75 136346 29  73)0
13 15 3 DOORS DOWN When 'm Gone (Republic/Universal) 1855 120 131352 43 74{0 gffﬁ '
22 @ SARAH MCLACHLAN Fallen (Arista) 1352 +432 101406 4 7589 = i P 7
16 &; KELLY CLARKSON Miss Independent (3C4/ 1350 102 84593 20 440 New Adds:
21 BARENAKED LADIES Another Postcard (Chimps) (Reprise/ 1300 +292 85802 4 672
18 @ GUSTER Amsterdam {Gonna Write You A Letter) {Paim/Reprise) 1165 +29 46264 " 66/0 wz F L w LN H WPLJ
20 @ VERTICAL HORIZON I'm Still Here (RCA) 1160 +109 52939 10  56(3 WZPT WTI c KMXP
17 21 SALIVA Rest In Pieces (Island/iDJMG) 1073 -160 49738 12 490 1=t Week Sales Over
19 22 ATARIS The Boys Of Summer {Columbia) 1017 -115 44156 14  45/0
29 @ SHERYL CROW First Cut Is The Deepest (A&M/interscope/ 954 +411 62778 2 70/16
24 @  STAIND SoFar Away (Flin/Elektra/EEG) 897  +82 34233 8 453 » Qf-m x R ;
25 @ FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC) 805 0 45836 12 4113
3 @ NICKELBACK Someday (Roadrunner/IDJMG) m +200 30547 3 487
23 27  WILSHIRE Special ({Columbia) 615 -295 19268 13 490
26 28  MERCYME | Can Only Imagine ING/Curb) 613 ;76 28895 11 2210 Most
27 29  SUGAR RAY Is She Really Going Out With Him? /Atiantic) 590 -91 43810 14 270
30 @ GAVIN DEGRAW Follow Through 4/ 560 +40 19583 13 430 IncreasedPIay &)
28 31  STING Send Your Love (A&M/nterscape) 503 4 280 6 a3 ...Té’ETQAXLsE
32 @ SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 493 +63 31624 7 29/2 SARAH MCLACHLAN Falln drista/ 432
35 @ SEAL Waiting For You (Warner Bros.) 423 +70 21220 6  36/6 SHERYL CRDW First Cut Is The Deepest /A&M/interscape) ~ +811
33 34  SIMPLY RED Sunrise {simplyred.com) 377 -32 19446 7 2210 BARENAKED LADIES Another Postcard (Chimps) fReprisel ~ +292
34 35 BEYONCE f/JAY-Z Crazy InLove (Columbia) 376 3 23426 8 70 NICKELBACK Someday (RoadrumerlBJMG) +200
40 @ HOWIE DAY Perfect Time Of Day (Enic) M4 491 14580 2 281 :A“A“T"cm:;mg:;’g:“gmyh:::‘: If’g’gf"’”’”""” :::;
37 @  KATYROSE Overdive (V2 30  +32 5185 2 80 | ycyei ¢ BRANCH Breathe MaverickWamer Bros)  +151
36 38  UNCLE KRACKER Memphis Soul Song (Lava/ 34 -3 9613 5 2913 LIZ PHAIR Why Can't I? {Capito +139
39 @ JEWEL Stand At/antic) 304 +50 12604 3 2718 JASON MRAZ You And | Both (Elektra/EEG) +13
38 () BANGLES Something That You Said (Koch/ 276 +18 10111 3 2211 | 3DOORS DOWN Here Without You (Repubfciniversal  +111
T/S1757 Bl Apeironsongs snin iy remanin Tt o peioLsweek Il o Song ate o o, 1 Son wih e enger nirsse s piays | | DAailed station playlists for all R&R |
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reponers are available on the web at
reporting station. $ongs unreported as adds do not cqunt'towa(d overall fotal stations playing a song. Total Audience equals Ayerqge Ouaqer'Hour Persons times ﬁmﬁﬂiﬂm&ﬂm&m-
number of plays (times t00). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron
Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

CALLOUT IS CALLOUT IS CALLOUT ...RIGHT?
WRONG!!!
GET IT RIGHT... GET BULLSEYE

ON TARGET * ON TIME * EVERYTIME

NO EXCUSES

Bullseye Marketing Research, inc.
Contact Chuck Dees or John Hart 1-888-411-4395
email us at bullseye@bullsi.com
or visit our website at www.Bullsi.com
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o R/ HOTAC 63
e October 3, 2003
-~

-
2 L, T America’s Best Testing Hot AC Songs 12 + W New & Acti Ve
faleThemusic. com For The Week Ending 10/3/03
.. W IR, JASON MRAZ You And | Both (Elektra/EEG)
Women Women Women Total Plays: 231, Total Stations: 33, Adds: 13
Artist Title (Label) ™w LW Familiarity Burn  18-34 18-24 25-34
SANTANA fIALEX BAND Why Don't You & | (4rista) 426 425 89% 16% 436 436 435 | | THIRD EYE BLIND Crystal Baller [lektra/EEG)
MATCHBOX TWENTY Bright Lights (Atfantic/ 421 428 81% 7% 414 412 417 | | Total Plays: 216, Total Stations: 20, Adds: 1
3 DOORS DOWN Here Without You (Republic/Universal) 420 414 87% 15% 428 ' 425 434 .
) EVANESCENCE Going Under /Windup)
MATCHBOX TWENTY Unwell (Atiantic/ 418 4.09 98% 39% 4.26 412 4.56 Total Plays: 214, Total Stations: 17, Adds: 4
VERTICAL HORIZON I'm Still Here (RCA) 418 404 3% % 420 413 431
JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 413 412 97% 32% 408 408 395 | | MARIAIGive, You Take Dreamorks)
LIVE Heaven (Radivactive/Geffen) 410 4.0 83% 16% 4.12 407 423 Total Plays: 202, Total Stations: 19, Adds: 1
MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 399 393 97% 3% 399 3.90 418
SALIVA Rest In Pieces f/sland/IDJMG) 399 387 0% 1% 394 387 407 MEAT LOAF | Couldn't Have Said It Better (Sanctuary/SRG/
SARAH MCLACHLAN Fallen (Arista) 399 392 46% 6% 4.08 4.06 41 Total Plays: 199, Total Stations: 14, Adds: 1
STAIND So Far Away (Flip/Elektra/FEG) 398 3.82 75% 13% 4.01 4.01 4.00 .
JOSH KELLEY Amazing (Hollywood) 3% 391 7% 7% 399 o0 agg | | MICELLEGRANGH Beathe everick/Mamer ros)
ATARIS The Boys Of Summer (Columbia/ 384 380 95% 31% 388 399 363 | | 'otolPlays: 198, Total Stations: 33, Adds: 14
o
LIZ PHAIR Why [?ant 1? {Capitol) . 393 384 85% 22%  3.86 387 3.84 HOOTIE & THE BLOWFISH Space (Atiantic)
JOHN MAYER Bigger Than My Body (Aware/Calumbial 392 386 8% 17% 382 390 396 | | 7ouiprae 191 Total Stations: 15, Adds:
3 DOORS DOWN When I'm Gone (Republic/Universall 388 382 96% 45% 389 3.87 3.92
TRAIN Calling All Angels (Coumbia) 387 384 97% 42% 390 379 4N R.E.M. Bad Day (Warner Bros,)
GUSTER Amsterdam (Gonna Write You A Letter) (Paim/Reprisel 3.87 386 56% 9% 3.86 386  3.86 Total Plays: 139, Total Stations: 13, Adds: 0
BARENAKED LADIES Another Postcard (Chimps) (Reprise) 385 3.76 a471% 6% 3.84 3.77 392
GAVIN DEGRAW Follow Through (/ 384 376 28% 5% 3.70 3.68 3.75 EASTMOUNTAINSOUTH You Dance (DreamWorks)
EVANESCENCE Bring Me To Life Windup) 377 38 9% 52% 380 366 408 | | TotalPlays: 131, Total Stations: 12, Adds: 1
DIDO White Flag (Arista) 3711 385 4% 17% 373 370 3.80 EL Falls On Me (Esi
SHERYL CROW First Cut Is The Deepest /A&M/aterscape) 365 - 38% 7% 371 356 397 :’tallplz : 9'; Tit’al”é‘é fons: 14, Adds: &
. J0, ons: 14, .
FOUNTAINS OF WAYNE Stacy’s Mom /S-Curve/EMC) 362 370 85% 25% 342 3.36 354 y
KELLY CLARKSON Miss Independent /RCA/ 347 3.38 95% 52% 3.65 3.59 3.79
WILSHIRE Special (Columbiaj 347 335 40% 11% 356 338 3.82 Songs ranked by total plays
SUGAR RAY Is She Really Going Out With Him? {At/antic) 339 346 B81% 28% 333 325 349 Indicator
UNCLE KRACKER f{DOBIE GRAY Drift Away Lava) 333 325 . 96% 54% 334 329 344 Most Added’
STING Send Your Love (A&M/interscope) 3.29 353  38% 9% 333 313 369 MICHELLE BRANCH Breathe (Maverick/Warner Bros.)
Total sample size is 470 respondents. Tolal average favorabllity estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity "
P thep 98 of resp who ized the song. Total burn the number of who said they are tired of hearing the song. Sample SEAL Waiting For You (Warner Bros.
composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com resulls are not meant fo replace callout research. The results are intended to show Opinions of participants on the the Internet only. Rate TheMusic MASHA Broken Hearted (Parofi
is aregistered trademark of RateTheMusic.com, The RTM system, is available for local radio stalions by calling 818-377-5300. RateTheMuslc.com data is provided =
\_ by Mediabase Research, a division of Premiere Radio Networks. J L
4 I
Reporters
ou* WALC/Charesion, SC* [ | KA CA° Cly, MO KSTP N KBBY/Omasd, CA* o, CA* KKVASL Logis, MO* usa, 0K
iR (WRSEOM (SHERRRT \Rebma PR R Ty R peRi | RERE
MICHELLE BRANCH SHERYL CROW 7 SYRUPS MO: Eloa M Rows %1. Love m PN
SARMH 1 SARNH MCLACHUN APO/MD: Darron McPosin
YRYE Ay WY - u'"“m"‘“" . Myers, FL* o i : Ma ::E"“" ur WRMEA_ Palm Beach, FL*
Tt o g e Stz Ix %I:G—- e S KHOP) ,CA® WAOPertacols, A* DI Sk ey BIYEURS Lo, W0° ity T
0 Trod Holse NICKEL BACK MO; Lisa Thomas EVANESCENCE 9 TRAN [1 3 OM: Jon Mabanay UNCLE KRACKER G- SARAH LAN
1 SARAN MCLACHLAN f %W %mounwsoum SEAL mmw mﬂ MICHELLE BRANCH 172 g&ﬁw "
JEWEL UNCLE KRACKER FRANKY PEREZ JASON
KPEX! NN WINXChicago, L.* VERTICAL HORLZON . XY ROW . | STAND .00°
Y e N0 ey s Ginme R HMESA W, I m‘ E"ﬂl N #m". Wu W
iy M4 wosly s Kostgen. e s Ko oog e
1 MCHELLE BRANGH WO St WeDormetl | 2 JOHN MAYER M WC: Do Ml § 4 CROW Ag'"lﬂ
45 QUAY AIKEN FO-RendyColn . WoAdds
KMXS/Ancharage, AK W Ciocinat, OH 1 fro W | . KNP Phosais, AZ° KMYVSan Diego, CA® .
e Wi ST K| BTN o ongn,
No hdds O Brian OH* R, T MO Deb bizsila 1 SN CA HoAdds . 100 Sean Sellers:
Ty e Qarion Ariaw: iy NGEBICK YW Toedo, O i
> R i SEIGAos Angetes, TA° e
oo e wo o (mpmesc | mgsrmocBENRL |
b i 5 WOZN/Greenshoro, NC* m Lo PORD: e APD: Jonsy Hartwell 40: Jomes Baket FRANKY PEREZ Ks
JASON MRA - [} . d ND: A P Baury
MIGHELLE BRANCH WYMKCincinnay, OH PO:8J Hamis I&ﬁll'u'h KELLY CLARKSON NORELBACK L3
B, Wil | R . Wisweace | mech M | st
KADAssin, TX: LD £ AURMEREAN REECTS ﬁ%""‘"- L WXew Orteaes. LA ACXPrtond. NE 2, T D tr ot
G CiyCabee . ATOMD: Cars Pk . APOND: s Mtoa 1 ST GO WICHELLE BAANCH
MICHELLE BRAACH W Cevstand, O mm_mu-' HIEBM W AR i e -
[ A m M0: Jef! Rolessan " PO: Joses
KLLY/Bakerstield, CA® ol L) SHERY. CROW WXMALouisitle, KY* P KSZR/Tucson, AZ 10 SHAYL CROW,
UL 13- oo Lty Yp e Yore KRSKPortand. OR* i C T  SLNTANS 0 WA
"“Q‘:“,Em e & owrs [ FO:Goa Pemigah]. el il e 0 i s e
mi R e | EESD - g e it o oo
o WOAL/Cleveland, OH o . K . Wy oH
M s iy WIAD Madison, W1 MSEPawtenn R QUZSatabartaca, G | IZPUTwson, A7 o
o il 0 o WPTEMoriolt, VA ot Tt B A e o
OM: Jogh Medleck fering WOVD/Debroid, W W‘ CT Ho Adas PD: Sav '3 DODRS COWN MO Mandye Thomas EVANESCENCE SR AW
POAGD: Seve Mowr PD: Grog Acthamt : Sieve Salhony 1STIG forss
L3 MO: At Debisi MO: Jodmning Jersey THAD EVE BLAND WRFY Pa
ot 1 HDELBCC Az Menpts, TN s Ry Roadig
WBMX/Boston, MA 1YW Cokorado Springs, CO B A [ . SRR L KOS anta osa, CA
E‘Em WMM‘E? e WX Dolkan, AL nlﬂrm S Ly KT Db iy, OK SoelfEnc mﬁ”@:’?“ “Monitored Reporters
No. 3
i ez i Eiu: o o %nm'ﬁu [ =
7 S cesan PO G Toyr o PRt WEAT/Savamah, GA 105 Total Reporters
PO: Sun 0Nk . s WO Toul 61 tanes BARENNGED LADES W ey [t -
AN foed WBNS/Colembs, OH HOWE DAY X X MEAT LOWF SANTAN VALEX BAND AASON MRAZ BARENAKED LADES
L] 7 S b g peapois, IN LT 95 Total Monitored
MO Robl Cote m n O lew Corong i “m we : ha, NE' W KPLZ/Seattle, WA'
WEOD/Cape Cod, MA e " 0:Coutoey fton LI #D; S0 Walkr 0, oy Dokt FOARD: Tin Soowls’ A1 ooy s 10 Total Indicator
-3 Cassidy 7 EVANESCENCE Mo Ads Wo Adds e WAl Hashincly
LLE BRANCH CONTACT LLE BRANCH . .
Chwist, TX* WP diasaguts, - e ) Did Not Report, Playlist Frozen (1);
P e 6 e i NC | g %{'ﬂ%&:’n gum%'"’& YVOR Rocheser, Y ol el WNKVEImira-Corning, NY
i i -t R o T - S e
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CAROL ARCHER

carcher@radioandrecords.com

WaveFest 2003

R&R October 3, 2003

SMOOTH JAZZ.

Highlights of KTWV (The Wave)/Los Angeles’ 16th-

anniversary extravaganza

oy

fjouthem California Smooth Jazz fans flocked to UCLA’s Tennis Center on Sept.
13 to celebrate KTWV (The Wave)/Los Angeles’ Sweet Sixteen. The annual event,
Mercedes-Benz WaveFest, which featured Wave Discovery Artist of the Year Praful,
Chris Botti, Brian Culbertson, Natalie Cole, George Benson and Down To The Bone,
sold out the 7,500-seat venue in a matter of days. Here are just a few highlights.

CALL THE BRILLIANCE POLICE! and arrest these two on
sighi: Weve VP/P-ogramming Paul Goldstein (1) and trumpeter Chris
Bodi {whc spent hours signing CDs after his stunning set). These dudes
are armed and dangerous.

WHY IS THIS MAN SMILING? Trat’s iike asking why the chicken crossed the road. Wave morning
show host Dave Koz is seen here surrounded by (I-r) KTWV morning newsperson and overnight personality
Sandy Kelly, Sunday Smooth Jazz Brunch host Barbara Blake and morning show producer Rosemary Jimenez.

- ALY

THE BIG GUNS OF DAYTIME Seen tere are the personalities
wio anchor daytimes on The Wave — (I-r) morning drive host Dave
Koz, middayer Taiaya, morning co-host Pat Prescolf, No Stress Express
afternoon driver Don Burns — and R&R Smooth Jazz Editor Carol
Archer, who was merely basking in their glory.

PRSTF-E B

S-B

EPIEMBER 13 d’

FRIENDS FOREVER, AT LEAST raizya Trigueros (1), The Wave's midday
personalily since Day One, and veteran Smooth Jazz programmer and air talent and
Wave part-timer Lawrence Tanter (who manned the remote booth at WaveFest) have
been close friends since the mid-'78s, when L.T. was PD for the legendary KUTE/Los
Angeles and Talaya worked for him on-air.

REUNION OF SGULS Ksr/San Francisco PD Steve Williams (1)
joined the merrimerr at WaveFest with oid friends like Rencezvous
Music Pres. Hyman Katz, with whom he’s seen here sharing a libation at
the Absolut bar — make mine raspberry, no citron, no tangerine, no
vanifia, no fychee — in The Wave's V.I.P. green room.

b [ NS e |
ON A VISIT FROM MT. OLYMPUS Sezn here are 2 faw Wave

on-air goddesses with great ratings, (I-r) Talaya, evening host Keri
Tombasian and Pat Prescolt.

www americanradiohistorv com

A SHOW OF COLORS it was a tamily attair for Wave staffers (I-r) Talaya, VP/Prog. Paul Goldstein,
engineer Charles Madrid, Asst. FO/MD Samantha Wiedmann, part-time air taleat Lawrence Tanter. Pat
Prescott, Sandy Kelly, Prod. Asst. Barry Funkhauser, Dave Koz and Barbara Blake.

ANYWHERE /N THE WORLD! KJco/Denver PD Mike Fischer,
who was in Los Angeles for WaveFest and to celebrate the anniversary
of his being stranded in Tuscany with Chris Botli ana Carol Archer after
a concert at Sting’s villa on Sept. 10, 2001, shot this striking full-color
Wave outdoor piece at the beach. Incidentally, the word “anywhere” is in
chrome yellow.
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Total Plays: 116, Total Stations: 17, Adds: 6
DAVID BENGIT Watermelon Man (GRP/VMG)
Total Plays: 116, Total Stations: 12, Adds: 0
MARION MEADOWS Treasures (Heads Up/
Total Plays: 102, Total Stations: 6, Adds: 0

Total Plays: 74, Total Stations: 7, Adds: 0
KENNY LOGGINS With This Ring /44 The Best/
Total Plays: 68, Total Stations: 6, Adds: 0

BOB JAMES Just One Thing (Warner Bros.)
Total Plays: 63, Total Stations: 5, Adds: 0

Songs ranked by total plays

SMOOTH JAZZ TOP30 0
o October 3, 2003
WK WERC  ARTIST TITLE LABEL(S) W ks .J%‘;‘ks e e | ost Added”
1 0 PAUL JACKSON, JR. It's A Shame {Blue Note) 834 +37 83407 20 391 www.rrindicator.com
3 @ KENNY G. Malibu Dreams /Arista) 716 +32 95223 13 3gjz [ A°neTTme el _ Apos
6 €© PRAFUL Sigh (Rendezvous/N-Coded) 706 +90 98206 12 4201 ;‘;‘E"SIET ":’;l’:‘?“":" "}"WE':;V:,:“S (GRAVME é
5 @ CANDY DULFER Finsbury Park, Cafe 67 (Eagle Aock) B98  +57  8TSAB 17 A2 | pueporn i d o ;
4 5  BRIAN CULBERTSON Say What? {Warner Bros.) 662 -9 87480 25  35/0 KIRK WHALUM Do You Feel Me (Warmer Bros.) Il
2 6  DAVID SANBORN Comin’ Home Baby (GRP/VMG) 633 122 72803 21 3710 DARYL HALL She’s Gone fRhythm & GroovelLiquid 8/ 3
7 © URBAN KNIGHTS Got To Give It Up (Narada) 623 +43 61687 20 34/0 RICHARD SMITH Sing A Song /4440 3
10 0 MINDI ABAIR Flirt (GRP/VMG) 564 +35 60961 12 311
12 0 DAVE KOZ Honey-Dipped (Capitol) 543 +24 66646 6 43j0 MOSt
9 10 M. MCDONALD 1 Heard It Through The Grapevine (Motown/Universaf) 532 -4 48828 18 38/0 Increa sed Plays
1 11 LUTHER VANDROSS Dance With My Father (J/ 500 24 67218 19 36/0 o
8 5 RICHARD ELLIOT Corner Pocket (GRP/VMG/ 469 .76 53656 26 31J0 ARTiST TILE LABELLS) e
13 PAUL TAYLOR On The Move (Peak/ 459 +10 53493 17 3140 ) .
15 @  RICK BRAUN Green Tomatoes (Warmer Bros.) a1 +28 38871 10 382 2:::5:';;; ey oo & s
16 @ JAZZMASTERS Puerto Banus /Trippiﬂ N ﬁ/ly”lﬂl/ 403 +20 51992 8 34’0 CANDY DULFER Finsbury Park, Cafe 67 /Eagle Rock) +57
19 @ DARYL HALL She's Gone (Rhythm & Groove/Liquid 8/ 401 +93 33963 3 313 CHUCK LDEB eBop /Shanachie/ +54
17 Q CHUCK LOEB eBop /Shanachie) 391 +54 51099 10 3111 SEAL Touch (Warner Bros.) +54
20 @ CHRIS BOTTI Indian Summer (Columbia) 353  +48 35051 3  36/5 | CHRISBOTTI Indian Summer [Columbia) +48
18 19 ACOUSTIC ALCHEMY No Messin’ fHigher Octave) 325 1 14646 14 250 mfs';‘:‘“;:":::fs“g:ﬂi"élz I’:’J‘ %%’, :::
21 @ JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave) 297 +24 38665 7 2411 PAUL JACKSON, JR. It's A Shameplslue Note/ +37
22 21 SIMPLY RED Sunrise /simplyred.com) 267 -4 15215 8 2011 MINDI ABAIR Fit (GRP/VMG) +35
23 @ STEVE OLIVER Positive Energy (Native Language) 197 +14 6450 6 18/1
25 @ TWIST OF MOTOWN Inner City Blues (GRP/VMG) 185 +25 28708 2 237 Most
@ NICK COLIONNE High Flyin' (3 Keys Music/ 174 +44 24814 1 182 O.
28 25  JEFF GOLUB Boom Boom (GRP/VME) 162 2 wume s up |PlayedRecurrents
27 @ RONNY JORDAN At Last (V-Coded) 156 +3 28092 10 14j0 ARTIST TIE LABELS) Lre
26 @D BLAKE AARON She's So Fine finervision) 156 0 5305 4 12/0
@) PAMELA WILLIAMS Afterglow (Shanachie) 142 +18 15797 1 14j0 | CHIELIMINUCCI Kickin' it Hard (Shanachie/ 32
-~ @ GREGG KARUKAS Riverside Drive (¥-Coded) 138 +7 13/ 5 14) ::f[ égfﬁ;’;%':;:“v;{m”z i -
@ MARC ANTOINE Funky Picante (Rendezvous) 136 +18 14233 1 15/2 WALTER BEASLEY Preciaus Moments (N-Coded) 219
SPYRO GYRA Getaway Head's U/ 204
43 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 9/21-9/27. Bullets appear on Songs gaining plays or remaining flat from previous week. | DARYL HALL Cab Oriver (Rhythm & Groove/Liguid 8 198
If two songs are tied in total plays, the song wit.h‘the larger increase in plays is placeq first. Spngs below No. 15 are moved to recurrent after 20 weeks on the c{lan. PIECES OF A DREAM Love's Silhovette fHeads U/ 167
Most Added is the total nqmber of new adds officially reported to R&R _by each reporting station. Songs unreported as adds do not count towa(d overall total stations EUGE GROOVE Rewind Warner Bros) 151
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. "
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. ::::‘Kv;:;::‘:li:l:tﬁukﬁh;::lﬂg ; '::J;
New & Active FATTBURGER Sk (Starchél %
i X SEAL Touch Warner 6ro. J. THOMPSON Tell Me The Truth (AMH/ ) 62
e et 2 TR o s 1
RIPPINGTONS Bella Luna /Peak/ BASS X Vo (Liguid 8) MCI(HIl?HT Shoulda, Wuu_lda. Coulda (Motown/Universall 59
Total Plays: 125, Total Stations: 3, Adds: 0 Total Piays: 75, Total Stations: 8, Adds: 1 :;JI:IEI[I;IAADBA A'IJ : lf: p:%;;}l;;’gmfﬂlﬂe Hote :;
STEVE COLE Everydey Mamer Gros./ NORMAN BROWN Night Drive (Warmer Bras) ey “

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

-

s
Reporters
KA.lZIAlhuquzrqua NM KJCD/Denver, CO KOAS/Las Vegas, NV VIJZIMIInma wi KJISIH:M NV KKSF/San Francisco, CA WSSM/SI Louis, MO
it Your Roag e Fcs g gy o o Hmyﬁmlli nmmmwm"uu [
12 SEAL W PRARL APD/MD: Thomas 1 BRIAK CLA BERTSON
e s R g
St 3 orown KSBIB/L#: A‘r:’uulus cA
L "" 55./" n.!.‘ﬁm“ S edS L WSJT/Tampa, FL
8 jH HALL 3
KVJZID 3| Moma: 1A PO: i By i ;l;; m l::ou:‘ .
K'll“/""-‘"'":’! Laurence 11 CHUCK LOEB W2V No Adds
ilender SRS soth 10 GAEG ADAMS anta Rosa, CA
el KTWLos Angeles, CA sarr RPb: o St
Fo. pael olgston Jones Smooth Jazz/Netwark Baus forn AP0 Rob Simpleten
APOMD: Sumenthe Wiedmana PO: Steve Hibbard e e
WJZZ/A-I;M: GA e T Ne Adds ll‘Ws%lil Marquant 2 kBN G
Fraacls etroit,
2SR oo O L
m:mm RS
Vl CD; WJZW/Washington, DC
KSMJ/Bakersfield, CA ) WACDMaw York, NY Kssdsacramento. CA il g
OM/PD/MO: Chwis Townshend PD/MD: Rick Smith n Mq Connolly )
e STEVE GOLE L No Adds MD; Rienes Depay
MARC ANTOS KEZL/Fresno, CA TR KWJ2/Seattle, WA CHRIS BOTTI
ROGER SAUSE OM: Scott Kaih PD: Carol Handley
! n&gmmw e "?Mm ;'Ag'tv
WHUA/Chicago, IL 1 TWIST 0F WOTCwN WedzMadison, wi NacoMadol. VA § Repcions A
%lillf:‘s“v.:.smu AP, Synl etirs APDMD; Lamy Hallownl KBINSaltLata City. UT o owes 45 Total Reporters
4 O{RIS 80T Jassop e e
vmnnm Myers, FL g Reported Frozen Playlist (1):
wuwwmlam o WZMR/Albany, NY
): aro Kiva 5 el WAZNMemphi. TH WLOWOtando, FL L4
uusanco # it oo KIRK WHALUM i m'"::u:u Did Not (3):
SPECWLEFX |WLI h,“l Tozen
JIEN/San Diego, CA W Springfiols. MA WJZA/Columbus, OH
MO: Jusnits Shavers i
mmm““ " EpHzmanshs WLVEMiami, FL KYOTPhoenix, &2 ”m i Vi WYJZAndianapoI.ls, IN
un '#. Kurt Johnson e POALG: Rich Mclillan Amm it Haata 5 e R St WdJJZ/Philadelphia, PA J
T OF oW 8w STEVE COLE POMCHO SANCHEZ VANEESE M
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ROCK ¢

The Impact Of Imaging

Cementing the music, personalities and promotions

I n radio-station battles, there are few secrets anymore.
Everyone knows what everyone else is playing. You can
copy the playlist of a successful station title for title and
set up your clocks in the same manner. But what you
can't easily duplicate is the glue that holds it all to-
gether. That glue is a station’s production values. The
stations with the best production are the most success-

ful in a market.

Who better todescribe the parties, phones in requests
ingredients in effective imag- and attends your func-
ing and production than a pro tions.
in the field? I went to Scot Compelling imaging —
Kirk, co-owner and Chief theater of the mind, beat
Sound Designer for Pure Ra- matching, clever copywrit-
dio, a boutique image produc- ing, humor, parody — gets
tion shop in Seattle. your listeners’ attention.

Before he went entrepre- Imaging is more than an
neurial last year, Kirk was identifier for your spot on
Production Directorat Triple  Scott Kirk the dial. The magic lies be-
A KMTT/Seattleand did im- fween the songs. Give them

age production for market sisters Alter-
native KNDD and Rock KISW. He also
worked at then-Alternative KXPK/Den-
ver. Here are his pearls of wisdom.
Imagine Good Image

Image production — every station
does it. Imagine this: Not every sta-
tion does it right.

We all understand the goals of im-
age production: helping listeners
identify who youare and what you're
all about. When executed effectively,
however, imaging becomes the driv-
ing force that creates and defines the
character of your station. It stirs emo-
tions and influences listeners. It im-
pacts your audience in ways that
nothing else can. Imaging can be the
most important weapon in your ar-
senal because it is persistent. It repre-
sents your station 24/7 and defines
your frequency.

Imaging affects listener loyalty,
retention and overall numbers, yet
it is often underutilized. Why? One
reason is that image production
costs are a line-item expense that is
not directly tied to a source of reve-
nue. Superb radio-station imaging
separates the good stations from the
great stations, but it's difficult to as-
sign a specific revenue value to it.
Strong imaging ensures that your
message is not just delivered, but
received. And this increases your
numbers.

What Imaging

Accomplishes
* Imaging is effective. Greatimage
production engages your listeners,
and this, in turn, gets them interest-
ed in being participants. Effective im-
aging develops an audience that lis-
tens all day at work, tunes you in at

something substantial to chew on,
and you'll get active participation, not
passive listening.

* Imaging is potent. Imaging is an
investment in your product and an
ongoing advertisement for you. Don’t
underestimate its power. Unique im-
aging created specifically for your
audience is a building block of suc-
cess.

Watch MTV for great examples of
how self-promotion imaging rein-
forces the station’s stature. Its imag-
ing is creative — sometimes even
weird —and it works. Don’tbe afraid
to try something new. It’s the unusu-
al stuff that grips people’s imagina-
tions.

* Imaging is leverage. Use it to
capture listeners’ attention, tease
them through breaks and keep them
listening longer. It should be clever,
smartand creatively produced. Imag-
ing needs to engage your listeners. If
done right, it will motivate. Imaging
reinforces your listeners’ dedication
to you. It helps solidify the fact that
you are the Rock specialist, the aficio-
nado.

Imaging Belongs Up Front

While direct ad clients tend to get
the most attention from production
teams because they are direct revenue
generators, PDs who arent given the
tools of a solid imaging team wind up
selling the product — the very thing
AEs so diligently sell — short. It's an
ugly cycle.

Imaging can help improve your
numbers, and this, in turn, offers your
advertisers what they want: more
pairs of ears. Bigger numbers serve
your clients better by increasing the
value of your station. Free up your
production director’s time, and he or
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By Scot Kirk
she will make better, more effective
commercials for your clients —which
proves that radio works. The bottom
line is that imaging is too important
to be on the back burner.

The best imaging has little to do

- with a big, beefy voice. Many sound

designers have good production
chops, but there are more ingredients
to consider. Is your copy solid and
engaging? Writing effective copy is
not easy; in fact, it's downright diffi-
cult. Yet so many PDs write all the
imaging and promo copy themselves
or delegate it to someone who also
wears many hats. Ask yourself if this
is in the best interest of your station.

If you feel that you truly have a
good copywriter in-house, consider
yourself lucky. But don't hesitate to
get copywriting into the hands of a
professional writer. Even the most
seasoned producer can't save a poor-
ly written script, and if the copy be-
ing delivered is weak, the piece will
fizzle.

Strong imaging
ensures that your
message is not just
delivered, but
received.

Combine clever, well-constructed
copy with creative energy and out-
standing production, and you'll un-
lock the door to effective imaging.
Many outside image providers are
also seasoned copywriters, which
leads us to the next item: outsourcing,

When It's Time To Go Out

You have specific ideas about how
you want your station tosound. Does
your image production comumunicate
this on-air? If the ideas you have for
your station and what you're actual-
ly broadcasting don't jibe, you need
to rethink your strategy. You simply
may not have the resources in-house
to get the quality imaging that your
station deserves, but you can get the
best for your station by outsourcing.

YYou may have a great commercial-
production guy, but thatdoes not nec-
essarily translate into being a strong
image producer. Outsourcing gives
you direct access to major-market tal-
ent. It's usually less hassle and can be
less expensive in the long run than

You tell your ad clients that frequency is the
key to reaching a larger listener hase, so why
not hold yourself to the same standard?

hiring a permanent employee when
you consider not only the salary in-
volved, but the cost of benefits, vaca-
tion time, sick days, production tools
and music libraries, etc.

More important, outsourcing your
imaging will free up your producer’s
time so he or she can make better
quality, more effective spots for your
direct clients.

Imaging is very personal, so find
someone who's flexible and willing
to work within your parameters. Try
to find an image provider who
matches up well with the style that
you're going for and can sound like
the ideas you have in your head.
There are lots of talented people out
there, and one of them is perfect for
your station.

You can always improve on the
quality of what you're currently
broadcasting, so don’t get compla-
cent. Always strive for more, and
you'll succeed.

Personality Equals
Stationality

Every station has its own personal-
ity, and this is broadcast every hour of
every day. The personality of your sta-
tion is its “stationality.” Stationality is
a big package made up of smaller
parts, and these different elements
must be tied together effectively and
consistently if you want to reach —
and hold — a dedicated audience.
Image production can accomplish this.

The key elements that make up
your stationality are:

* Your music. Listeners tune in to
hear the music they love. They iden-
tify on an emotional level, and they
feel at home.

* Your DJs. Jocks are the personal-
ities on your station, not the person-
ality of your station. Don’t confuse the
two. Your audience connects with
yourjocks ona friendly, personal lev-
el, but your station is the brand.

* Your events. The types of events
you host help define who you are.
Promotions are the real, human con-
nection to your audience.

Image production is the one thing
that ties these elements together to
make up your stationality. Stationali-
ty is embodied by your station voice
and presented through the copy that’s
delivered, but it's brought to life by
imaging. Craft an image that defines
your stationality. It is the most effec-
tive tool you have to differentiate
yoursel.f, connect to your demo and
define your brand.

Other Offerings
* Specialty programming: Get
your listeners to tune in, and aim for

aperfect attendance record. Let's say
you have a special feature that airs
Monday-Friday at 10am, 2pm and
Spm. Listeners may be familiar with
the feature, but, believe it or not,
most don’t know that it actually airs
at the same time every day. Use a
promo or sweeper to reinforce this.
With effective imaging in place, you
can actually entice people to tune in
at specific times, just like TV.

* Bug through stopsets: Some sta-
tions believe this is not a good idea.
They don’t want listeners to associ-
ate their station with commercials.
Well, guess what: Your listeners
know you're a commercial station.
The ads are expected; it’s part of the
deal.

Put one or two quick bugs in the
middle of your stopset, or try putting
in a quickie before the last spot in a
break, something like: “We're back
to more new rock in 60.” It's enough
to entice them to sit tight and to let
them know that their favorite station
will be right back. If a listener is with
you at that point, you have an excel-
lent chance of keeping them for the
final 60 seconds.

* Music positioners: Use these
music-heavy sweeps to define your
playlist. Listeners appreciate a great
music montage. Are yours solid? Are
yours well edited or beat-matched?
Make sure, because you are the mu-
sic authority in your market. Your
image had better show it.

* Frequency: Use image more of-
ten, even if it means adding one
more sweep per hour. You tell your
ad clients that frequency is the key
to reaching a larger listener base, so
why not hold yourself to the same
standard? And update your image
regularly. This stuff burns fast.

Imagine Your Image

Every station uses image produc-
tion in one way or another, but ask
yourself: Is my imaging serving my
station as well as it could? When exe-
cuted properly, your imaging will
serve as a revenue creator, albeit in-
directly.

Chew on this: When strong sta-
tionality driven by superior image
production is in place, listener re-
tention, TSL and listenership can
all increase. It will rededicate your
P1s and might even lure listeners
away from the station across the
street.

Don't underestimate the impact of
imaging — and shoot for the stars.

Scot Kirk can be reached at scot@
pure-radio.com, 1-866-478-PURE or
on the web at www.pure-radio.com.
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#1 or #2 in Over 75 Markets Across America

STATION/MARKET TARGET DEMO RANK
AQH SHARE/MEN*
KSHE/SI. Louis 25-54 #1
WOFX/Cincinnati 18-49 #2
KBER/Salt Lake 18-49 #1
WFBQ/Indianapolis 25-54 #
WBUZNashwvill 25-54 #1
WKGR/MWest Palm 25-54 #2
WOMF/Louisville 18-34 #2
WTUE/Dayton 25-54 #
WBFX/Grand Rapids 18-49 #2
WARO/Fort Myers 25-54 #2
KJFX/Fresno 25-54 #2
KBZU/Albuguerque 25-54 #2
WIOT/Toledo 25-54 #2
KDFO/Bakersfield 5-54 #1
WRFQ/Charleston 2554 #2
KRKQ/Des Moines 5-54 #2
KRZZ/Wichita 5-54 #1
WIBA/Madison 18-49 #1
WKQQLexinglon 2554 M
WFW)/Fort Wayne 25-54 #1
WJXQ/Lansing 18-49 #1
WNCD/Youngstown 18-34 #
KKGL/Boise 2554 #1
KHKK/Modesto 25-54 #1
WWBN/Flint 25-54 #1
WILZ/Saginaw 25-54 #2
KIOC/Beaumont 25-54 #1
KTUX/Shreveport 25-54 #2
WOZZ/Appleton 25-54 #]
WMGM/Atlantic City 25-54 #1
WGLO/Peoria 2554 #1
KXUS/Springfield 25-54 #1
WXRX/Rockford 25-54 #1
WGBFE ill 25-54 #1
WOUR/Utica 25-54 #1
WQHZ/Erie 25-54 #2
WEEO/Hagerstown 18-34 #1
KURQ/San Louis Obisp 18-34 #1
WRBR/South Bend - 2554 ¥
KTGL/incoln 25-54 #1
WKLC/Charleston 18-34 #1
KFMX/Lubbock 25-54 #1
WFAT/Kalamazoo 18-49 #2
WOQKK/Johnstown 18-34 #1
KFZX/Odessa 5-54 1
WGFN/Traverse City 5-54 #1
KXDG/Joplin 5-54 #
KZRK/Amarillo 25-54 1
WWVR/Terre Haute 5-54 LA}
KRBR/Duluth -34 #1

WZZP/Clarksville 18-34
WCVS/Springfield 25-54

5-54
KTHK/Tri-Cities 5-54 #2
KBOY/Medford 5-54 #1
WNGZ/Eimira-Corning 25-54 #1
WF2X/Bangor 18-34 #2
KZMZ/Alexandria 18-49 #1
KRRX/Redding 5-54 #2
KRCH/Rochester 5-54 #1
KXGE/Dubuque 5-54 #1
WSHP/Lafayette 25-54 #1
WIHN/Bloomington 18-49 #1
WFBX/Panama City 18-34 #2
KCRR/Waterloo 25-54 #1
WHBR/Parkersbur 25-54 #1
WMEQ/Eau Claire 25-54 2
KCMQ/Columbia 25-54 i
WGMR/Altoona 18-34 #1
KMHK/Billings 18-49 1 =D = — S n — = —
WZXRMilliamsport 25-54 #1
KXLPMMankato 2554 H ELA DO E DA R =
= WHBZ/Sheboygan 25-54 #1
Mornings WZNX/Decatur 2554 H Call Marty Lambert
Source: Artitron Spring 03, AOH Share. £xact Time, M-F, MSA %z%pld CIW 25:34 :1 at 704- 7 1 4-9544

(sex TARGET DEMO on i) Vatertoun, 34 1
KBYZ/Bismark -49 #1
KLKKMason City 5-54 #1
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WX W ARTIST TITLE LABEL(S) B ek AI}%%!LCE Y I Most Added:
1 € STAIND SoFar Away (Fli/Elektral/EEG) 699 +2 4051 15 310 |www.rradds.com
2 @ NICKELBACK Someday (Roacrumner/IDJMG) 691  +33 37223 8 30N | i e aons
3 3 AUDIOSLAVE Show Me How To Live finterscope/Epic/ 516 -39 24931 16 28/0 LINKIN PARK Numb (Warner Bras.) 8
5 4  SHINEDOWN Fly From The Inside /Atiantic/ 381 A6 20830 20 220 | pop. Wil Yoo Hrianti .
7 6 3 DOORS DOWN Here Without You (Republic/Universal) 380 +11 15404 8 24/0 JANE'S ADDICTION True Nature (Capitol [}
4 6  LINKIN PARK Faint (Warner Bros.) 379 -22 24558 15 15/0 LYNYRD SKYNYRD That's How | Like It (Sanctuary/SRG) 3
9 @  FUEL Falls On Me (Epic/ 374 +15 16213 10 23jp | SHINEDOWN 45 fAdantic 2
6 8  GODSMACK Serenity [Republic/Universall 368 .27 18961 14 24{0
8 9 BLACK LABEL SOCIETY Stillborn (Spitfire) 352 -8 18025 27 23/0
12 @ A PERFECT CIRCLE Weak And Powerless (Virgin/ 340 +1 11668 8 25{1
10 11 TRAPT Headstrong (Warner Bros.) 298 -45 24067 38 24/0
1" 12 AUDIOSLAVE Like A Stone /interscope/Epic) 276 -64 19075 36 28/0
13 @ WHITE STRIPES Seven Nation Army (Third Man/V2) 264 +6 11754 8 1611
15 ) SEETHER Gasoline Windup) %5 +18 ssas 5 2o | MOst
14 15  FOO FIGHTERS Times Like These fRoswell/RCA) 236 2 wms 3 20 |Increased Plays Jp—
16 ) DISTURBED Liberate (Beprise/ 224 1 o10a7 w0 | T e m::%?iss
17 17 TRAPT Stilt Frame (Warner Bros.) 210 -5 7433 g 21n ) )
18 D SMILEEMPTY SOUL Bottom Of A Bottle (Lava/ 180  +11 7553 14 1501 :';";“ﬁﬂ‘ J ;’l“h;"‘;,"'g'"’“ WinterscopelEpic] *:g
19 @  JET Ave You Gonna Be My Gil (ElckrralEEG) 9 421 5198 4 150 | yedeieac Sonadey Moadumen BMG o
27 @ AUDIOSLAVE | Am The Highway finterscope/Epic) 160 +56 7068 2 181 JET Are You Gonna Be My Girl (Elektra/Es) +27
21 @ COLD Suffocate /Fiip/Geffen/interscope) 144 +7 6750 4 141 NICKELBACK How You Remind Me (Roacrunner/DJMG) +26
25 €D  SEVENDUST Enemy /7VT) 132 +18 3800 4 120 | ALCECOOPER Novocane (Spifiel +25
22 @ KORN Did My Time fimmortaliEpic) 131 +3 6811 12 8 [‘f""x::"’;::':ll'“::‘:';;“s C’;:.:;"P (Worner Bros) +§’3‘
20 24  METALLICA Frantic [Elektra/EEG) 124 21 5111 7 14)0 REVIS Seven (Egic armer :23
23 25 JANE'S ADDICTION Just Because /[Capitol 118 -3 6691 17 110
28 @ MUDVAYNE World So Cold /Epic/ 102 +3 2962 6 7i0
26 27  LIMP BIZKIT Eat You Alive (Flip/Interscope) 99 ] 2531 6 11
29 28  ZZTOP Piece (RCA/ 98 -1 4675 3 8j0
29 POWERMAN 5000 Action (DreamWorks) 84 -1 1945 1 I
24 30  QUEENSRYCHE Open (Sanctuary/SRG/ 84 31 2590 12 8/0 Most
31 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Played Recurrents
week of 9/21-9/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the Song with the larger | wessessss = s
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially | sansr nme uses) oL
o e i o o s o WSS e Y | oot 0
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The | CHEVELLE Send The Pain Below (Epic/ 174
Arbitron Company). © 2003, R&R, Inc. SEETHER Fine Again (Wind-up/ m
H MUDVAYNE Not Falling (Epit mnm
Ne w & A Ctl!g/ FOO FIGHTERS All M:QLH:’;’HJSWWHCA/ 162
THREE DAYS GRACE (I Hate) Everything About You f/ive/ SLOTH Someday (Hollywood! SALIVA Abways fIsland//DJMG) 14
Total Plays: 70, Total Stations: 7, Adds: 1 Total Plays: 51, Total Stations: 5, Adds: 0 NICKELBACK How You Remind Me (Roadrunner/iDJMG! 132
P.0.D. Will You (Atiantic) FINGER ELEVEN One Thing /Wind-up/ GODSMACK Straight Out Of Line /Republic/Universall 132
Total Piays: 69, Total Stations: 17, Adds: 5 Total Plays: 49, Total Stations: 7, Adds: 1 PUDDLE OF MUDD Blurry (FimfessSeffondimermoopel 122
BLACK LABEL SQOCIETY The Blessed Heliride (Spitfire/ STATIC-X The Only (Warner Bros.) GODSMACK 1 Stand Alone (Republic/Universal) 116
Total Plays: 64, Total Stations: 7, Adds: 0 Total Plays: 49, Total Stations: 6, Adds: 0
i L S e ottt l
F:)NaGER'IYIGHT’G:iIta(Ho;I;:\sn'm)'/[.'ollllnbhl LINKIN PARK 'Nunh (Wamerﬂrn’al reporters are _avallable on the web at
Total Plays: 51, Total Stations: 6, Adds: 0 Total Plays: 43, Total Stations: 11, Adds: 8 www.radioandrecords.com.

Songs ranked by total plays

Reporters -
a———
KZRR/Albuquergue, NM* KIOC/Beaumont, TX* WEBN/Cincinnati, OH* WRKR/Xalamazoo, MI WRRX/Pensacola, FL* WROV/Roanoke, VA* KISwW/Seattle, WA* KMOD/Tulsa, OK*
e 0 ey PRASE Ml Doviy' CRNPS: Sut ulubent 0N MBa Mckoly PO Bun MeChunt O Aswe Rkt Py =r=— PRAD: A ot
5 P Maheany 1 L T L POM: Jay oan 1 IO P M Mo Rt Tl WHTE STRIES. POD.
MO Ak Ghars. SHREDOWN T THAEE DAYS GRACE (L] 1 LYNARD SO0 ALICE COOPER POWERMAN SO0
L L3 LI AR POD. 1 LOSON PRAK
WMZK/Wausau, Wi
W0BZ/Macon, GA .
KZMZ/Alexandria, LA WKGB/Binghamton, NY | WVRKTolumbus, GA Ristw WMMRPHIadelphia, PA* | WXRX/Rockiord, IL XTUKShroveport, LA "o
ey - XL 7 30008 DOWN e PR S Mo o o vt [ ntand Hero
PO Swwe Casey 1 RS $ TP APOAD: e Dpots PRAD: 2w Tone LT
N Pl it Mo Ao T P00
oot { i
WBUF/Buftalo, NY* KNCN/Corpus Christ, TX* | - WOLGMorgantown, W Socam WKLY/Traverse City, MI WRORMWilmingtoa, NC
5 Juhe Pl ! m’:_ MO Do Moch . ::—. m~
WZZ0/Alientown, PA* 000 s e i KDKB/Phoenix, AZ
N e e R KBER/Sah Lake City, UT*
e WOHAMoristown, NJ " e e A2 bl Ll
WROK/Canton, OH KLAQ/EI Paso, TX* PR s o 1 eS0TI oow Fose: ot Pk
e g o :
KWHL/Anchorage, AK -l [T WHEB/Portsmouth, NH*
PR Lawy St PRMD: Nows s
O L e N 2ttt *Monitored Reporters
L WPXC/Cape Cod, MA WPH paanooa WY = Knifgan Jose, CA'
um':-.-!’ ' n_'l.lil_ﬂ-mim. LY/ a1 5 51 Total Reporters
) R‘;;‘—" - AR ol T ———
KLBJ/Austin, TX evs mv_/"“"’iﬂ'ﬂ“ Rl KZ0Z/San Luis Obispo, CA 31 Total Monitored
D Lo Lowe WD Sute Lasvnsth PR Dvid A —_—_—m—

PETEN FRAPTON
JOE BONANASSA

KOOUtn oo, I

L P
LNOYRO SKYIYRD
000N SMMER

WRCQ/Faysttevilie, NC*
00 Powy Soms

KE20/Omaha, NE*
P Laier R Juvut
Lz 11

20 Total Indicator

Did Not Report, Playlist Frozen (4):
KCLB/Palm Springs, CA
WWCT/Peoria, IL

KAUSSpringhisld, MO
KATS/Yakima, WA
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/;; ACTIVE ROCK ToOP50 _ _ B rovicred

» October 3, 2003
VK W ARTSTTTLE LABEL(S) h sLkTs AJI?IG%LCE Ve TOTAL SO Most Added ®
2 € STAIND SoFar Away (Flj/Elektra/EEG) 2018 +39 125096 16 G20 | e com
1 2 LINKIN PARK Faint (Warner Bros.) 2095 36 127671 21 620
5 € DISTURBED Liberate (Reprise/ 1769 456 88864 18 621 | e LA oo
3 @ NICKELBACK Someday (Roadruner/iDJMG) 1760  +17 85731 8 6200 b‘l’i‘m""r‘;"g "‘.““"’ﬁ”’; ‘l”"‘J :;
4 5 AUDIOSLAVE Show Me How To Live interscape/Epic) 1679 57 83334 21 B0 |y piow SUMMER Sof Medicote fazar & Tl o
6 @ APERFECT CIRCLE Weak And Powerless (Vigin/ 1660  +45 95168 9 6310 | KoRN Right Now /Gpic 10
7 7 SHINEDOWN Fly From The Inside (Atiantic/ 1457 78 74608 28 61/0 | P.0.D.WillYou Athnric) 7
g9 @ SMILEEMPTY SOUL Bottom Of A Bottle Lava/ 1437 +42 69489 26 6200 iﬁﬁ'ﬁémﬁ’ﬁ” ety (oo .
8 9 GODSMACK Serenity (Republic/Universal 1432 B2 82088 16 B0 | e ,’é;ﬁ;””” .
10 @ TRAPT Still Frame (Warner Bros.) 1255 +89 54207 16 61/1 SHINEDOWN 45 (Atiantic/ 4
12 11 WHITE STRIPES Seven Nation Army (Third Man/V2) 1048 3 4326 20 5001
14 (B TRAPT Headstrong (Warner Bros.) 827 +3 63156 51 580
1M 13 KORN Did My Time fimmortalfEpic) 823  -150 40645 14 510
16 O FUEL Falls OnMe (i) 802  +18 39803 10  50/1
19 (D SEVENDUST Enemy (7V7) 897 +101 32M17 7 5973
13 16 MUDVAYNE World So Cold (£pic/ 877 59 36473 21 521
17 (D  SEETHER Gasoline (Windup) 868  +25 26717 8 571
20 @ coLD Suffocate Fin/Geffentinterscope) 820 +45 29508 8 561 Most
18 19 CHEVELLE Send The Pain Below (Epic/ 796 39 40198 37 550
15 20 LIMP BIZKIT Eat You Alive (Flipdinterscope) 708 185 25413 8  55/0 IncreasedPlays
21 @ STATICX The Only (Warner Bros.) 697  +B80 19628 4 5700 I
24 @ CHEVELLE Closure £pic/ 640  +55 24656 4 50 | Mo e wES HoREASE
22 @  THREE DAYS GRACE (I Hate) Everything About You (ive/ 629  +29 21329 19 5013 | P.0.D. Wil You Atlantic +376
25 @  SLOTH Someday Hollywood) 597  +26 16088 11 520 | AUDIOSLAVE | Am The ighway iterscopelic +154
23 25 MOTOGRATER Down (Vo Name/EEG) 558 3 17278 11 asp ;‘E‘\’,‘fsss“""'/cf;:;" True Nature (Capitod *:::
a1 € P.OD. Wil You Atlantic) 557 +376 27658 2 STT | 1w PARK N (Wamer Bas) s
26 27 ILLNINO How Can | Live (Readrunner/IDJMG) 553 6 22582 9 45{1 | SEVENDUST Enemy 7V7) +101
28 @ POWERMAN 5000 Action (DreamWorks/ 529 +9 16318 7 4511 | TRAPT StilFrame Wamer Sros.) +8
31 @  AUDIOSLAVE | Am The Highway finterscope/Epic) 516 +154 21426 3 464 ;TS“TTJ:';‘ETD“;:"'Y"’:';;ZSZ’"‘J *gg
29 € 3DOORS DOWN Here Without You (Republic/Universal) 516 46 16715 9 323 | Curveire Cosre e
30 31 EVANESCENCE Going Under (Windup) 482 20 17110 11 2600
32 32 FINGERTIGHT Guilt {Hold Down) [Columbia) 335 27 6842 10 400
27 33 METALLICA Frantic (Elektra/FEG) 334 223 11642 13 440
43 €  LINKIN PARK Numb (Warner Bros.) 268  +106 8681 2 443
38 35  THRICE All That's Left /istand/iDJMG) 258 43 3850 13 2900
37 €  JET Are You Gonna Be My Girl (Flektra/EEG) 255  +30 5966 5 262
33 37  JANE'S ADDICTION Just Because (Capitol 222 83 12579 18 2400
€  JANE'S ADDICTION True Nature (Capitol 208 +139 4813 1 294
39 @  SPINESHANK Smothered (Roadrunner/i0JMG) 200 +14 3816 3 220 Most
42 @ FINGER ELEVEN One Thing Wind-up) 191 +12 a3 3 21 | Played Recurrents
40 @ v SHAPE MIND Monsters (Republic/Universal) 189 +6 208 6 170 —
35 42 AFI The Leaving Song Part Il fDreamWorks) 181 68 4834 16 280 | \MTTEURS FLats
@®  REVIS Seven pic 177 +108 7728 1 337 | AUDIOSLAVE Lie A Stone finterscopelEpic 8%
46 @ DEFTONES Hexagram (Maverick/Reprise) 165 +28 3251 4 160 g:ﬂ“s‘t" E;"E.‘r‘lg/;'; ’l’;”’;,"%’ _— :f:
a8 @  ENDO SimpleLies (V& olumbia) M8 421 1678 3 1T | (hhpARK Somatar | b e B/ 678
47 @ MUSHROOMHEAD SunDoesnt Rise (Republic/Universal) 137 +8 3168 5 150 | MUDVAYNE Not Faling (i 561
38 47  PRESENCE Remember (Cury/ 137 60 2335 11 19/0 | 3DOORS DOWN WhenI'm Gone (AapublirUniversal 535
45 48 BLACK LABEL SOCIETY The Blessed Hellide (Spitfire/ 134 8 4238 4 130 g:s‘;‘x\‘c;"&"%“h’fﬁ"i 01t Fomslitnosal ::1:
44 49 ATARIS The Boys Of Summer (Columbia) 129 28 NB 16 120 | perusem R::;M"Wﬁ'::, st o
50 @ LACUNACOIL Heavens A Lie (Century Media) 124 +14 4856 2 152 | DISTURBED Prayer fepise 488
63 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the A A "
airplay week of 9/21-0/27. Bullets appear on songs gaining plays o remaining flat from previous week. I two songs are tied in total plays, the Song with the larger Detailed station playlists for ait R&R
Topot6d 10 RER by s raporing o, Songs ey red o6 a0 o n L vt o St Do e o ooy || eOrters are available on the web at
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein www.radipandrecords.com.
with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
>~ k& LACUNA COIL F™
» . i
—— “Heaven’s A Lie” i'ns 4
R&R Active Rock @ ‘
Over 30,000 Soundscanned!
New: WRIF! WAQX WKZQ WQLZ [ﬂ;l]@
d
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i T America’s Best Testing Active Rock Songs 12 + 1
( RatelteMusiccom e New&Active ——
. TERGE™
— V4 i ELEMENT EIGHTY Broken Promises (Universal)
Artist Title (Label) TW LW Familiarity Bum  18-34 1824 25-34 Total Plays: 77, Total Stations: 13, Adds: 2
DISTURBED Liberate (Reprise/ 439 418 % 13% 44 437 444
MUDVAYNE World So Cold (Epic/ 421 424 83% 10% 425 438 409 SWITCHFOOT Meant To Live (Red ink/Columbia)
STATIC-X The Only (Warner Bros.) 4.19 = 50% ™ 412 4.24 4.00 Total Plays: 53' Total Stations: 7, Adds: 2
KORN Did My Time immortallEpic/ 418 415 92% 16% 4.17 4.12 4.22 X
LINKIN PARK Faint (Warner Bros.) 414 398 8% 30% 410 4.28 3.92
A PERFECT CIRCLE Weak And Powerless (Virgin/ 412 410 79% 10% 405 418 390 SHINEDOWN 45 (Atiantic/
SHINEDOWN Fly From The inside /At/antic/ 412 400 7% 12% 418 427 490 Total Plays: 25, Total Stations: 8, Adds: 4
TRAPT Still Frame (Warner Bros.) 409 401 85% 17% 4.02 4.08 3.95
STAIND So Far Away (Flip/Elektra/EEG) 408 41 97% 28% 390 3.98 3.82
SEVENDUST Enemy (7¥7) 408 397 6% % 414 435 392 MEMENTO Saviour [Columbia)
COLD Suffocate (Flip/Geffen/interscope) 405 396 72% 12% 395 409 378 Total Plays: 23, Total Stations: 14, Adds: 13
TRAPT Headstrong (Warner Bros.) 402 395 98% 42% 4D 394 4.08
GODSMACK Serenity (Republic/Universall 402 4.02 93% 2% 399 3.80 4.19
SEETHER Gasoline (Wind.up) 398 392 68% 9% 401 411 390 KORN Right Now /Epic/
POWERMAN 5000 Action (DreamWorks) 397 388 60% 8% 390 398 3.80 Total Plays: 8, Total Stations: 10, Adds: 10
COLD Stupid Girl (Flig/Geffen/Interscope) 395 3.88 97% 36% 3.87 4.06 3.67
AUDIOSLAVE Show Me How To Live finterscope/Epic) 394 406 94% 2% 399 3.88 4.12
AUDIOSLAVE Like A Stone finterscope/Epic) 392 405 98% 4% 392 388 397 40 BELOW SUMMER Seif Medicate (Razor & Tie)
CHEVELLE Send The Pain Below (£pic/ 392 388 96% 43% 3.83 391 375 Total Plays: 5, Total Stations: 13, Adds: 13
THREE DAYS GRACE (I Hate) Everything About You (ive/ 390 393 2% 15% 3.82 414 3.47
NICKELBACK Someday (Roadrunner/[DJMG) 388 376 91% 22% 384 3.98 N
ILL NINO How Can 1 Live (Roadrumnen/iBIME) 384 - 50% 8% 368 405  3.26 Songs ranked by total plays
SMILE EMPTY SOUL Bottom Of A Bottle fLava/ 382 393 86% 2% 3159 382 3
CHEVELLE Closure (Epic) 382 370 67% 13% an 4.00 3.38 o
FUEL Falls On Me (Epic) i 3m wx ww s sm | | Indicator -
SLOTH Someday (Hollywood) 265 360 4% 8% 355 362 349 Most Added
LIMP BIZKIT Eat You Alive (Fiip/Interscope) 352 342 86% 25% 345 353 337
WHITE STRIPES Seven Nation Army (Thid Man/V2) 351 385 9% 45% 962 369 355 AL SLS T (L A
METALLICA Frantic (Elektra/EEG) 333 333 8% 32% 337 348 327 P.0.D. Will You (Atlantic)

Total sample size is 476 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total familiarily represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said
they are tired of hearing the song. Sample composition is based on persons 12+, Persons are screened via the Intemet. Once passed, they can
take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are
intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM
system, is available for local radio stations by calling 816-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division

WHITE STRIPES Seven Nation Army (Third Man/V2)
LACUNA COIL Heavens A Lie (Century Media)
JANE'S ADDICTION True Nature (Capitol)

REVIS Seven (Epic)

MEMENTO Saviour (Columbia)
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Some of the biggest things I'm seeing
here in central Wisconsin are Lynyrd
Skynyrd featuring Kid Rock’s “Gimme
Back My Bullets” and Iron Maiden. Dis-
turbed are always big too. However, the
local audience is not satisfied with
Metallica. At WMZK/Wausau, W| we're
still pounding it pretty good, but the lis-
teners aren’t into it. Mudvayne and
Powerman 5000 are doing very well for
us, and every Audioslave track is huge.
But Jet is really the one to watch for in this market. ® I'm
a jukebox watcher. At our different events and club gigs |
pay attention to the songs being played. Most of them mir-
ror our playlist, but certain titles are played more, and
those that I've mentioned are the biggest ones. & Harley-
Davidson’s 100th anniversary in Milwaukee was awe-
some. We broadcast live in the Milwaukee Mile, right next
to the Full Throttle Saloon. Mike Ballard and Jesse James Dupree helped
set it up for us. it was the most amazing time we've ever had. But what |
want to know is, who was the clown who booked Elton John? We were
with the hundreds of thousands of bikers who ran for the gate. ® The
highlight of the event was Kid Rock onstage with Tim McGraw. The first
thing out of Rock's mouth when he got onstage was, “Let's turn this
motherfucker up,” which was followed by 150,000 bikers screaming at
the top of their lungs. Kid Rock did “Cowboy,” “Bawitdaba” and the theme
from Dukes of Hazzard. It was hilarious, and everyone had a blast. Kid
Rock also did an acoustic rendition of “If | Were President” e The bands
there, like Ted Nugent and Jackyl, were perfect for the bikers. We had
all of them in our broadcast tent, along with Peter Fonda. It was an amaz-
ing experience. John Paul Mitchell was there riding a chopper, and his
hair looked greasy! ® Being part of the 100th anniversary, and being the
only radio station broadcasting live at the Milwaukee Mile's Fuil Throttle
Saloon, was an amazing experience. House of Harley sponsored Mil-
waukee Mile, so that was quite an honor for us.

ON THIE

RECORD

Wi

Nick Summers
PD, WMZK/Wausau, W

fter seven weeks at No. 1, Linkin
Park’s “Faint” is toppled by Staind's
“So Far Away”" at Active Rock ... Dis-
turbed take a nice leap 5-3. Good to see
that cool research story at RateThe-
Music.com translate to more airplay on
“Liberate” ... Don’t let the lack of a bullet
blind you to The White Stripes’ 12-11
move. “Seven Nation Army” lost only 3
plays ... in a topsy-turvy move, Trapt's
“Headstrong” goes back up the chart 14-12. Apparently 51 weeks (hello,
that's a year!) on the chart is not a problem for the 58 stations still pound-
ing it ... Fuel (“Falls on Me”) scoot up 16-14, while Sevendust (“Enemy”)
take a bump 19-15 ... Still duking it out are Powerman 5000 (“Action”),
Jet (“Are You Gonna Be My Girl"), Jane’s Addiction (“True Nature”) and
Deftones (“Hexagram”) ... New to the scene: Lacuna Coil (“Heaven's a
Lie™) with new adds from WRIiF/Detroit and WAQX/Syracuse, plus solid
poundage at WAAF/Boston ... Linkin Park’s “Numb” tops the Most Added
list, with 24 stations ... Memento (“Savior”) and 40 Below Summer (“Self
Medicate”) tie for second Most Added, with 13 stations each ... Korn get
10 before-the-box adds on “Right Now” ... | admit | had to give Iggy Pop
another listen when WJXQ/Lansing, Mi and KQRC/Kansas City added
“Little Know It Ali* (along with Sum 41) this week. WRIF added it two
weeks ago, and it's now up to 11 spins. The track is definitely worth an-
other listen, but I'll add this caveat: Play it loud for full effect ... Thurs-
day move some 74,000 units in their first week’s sales of War All the Time.
Not bad, eh? MAX PIX: KORN “Right Now” (Epic)
— Cyndee Maxwell, Active Rock/Rock Editor

Hnnk,-‘nnhue Hnnk

( Record Of The Week

ARTIST: KMFDM
TITLE: Wwill
LABEL: Sanctuary/SRG

Since 1984 the industrial assault known as KMFDM has
launched a host of campaigns against the mainstream.And while
the only constant in KMFDM's lineup is mastermind Sascha Ko-
nietzko, the ever-shifting collective is steady behind the controls "
of its mechanized attack. Following up on 2001's Attak, the Sascha- |ed warriors drop
the aptly titled WWiil. Tracks like "From Here on Out” and "lihad” live up to KMFDM’s
legacy, but the real deal here is the title track. Opening the album with a minute’s worth
of slide guitar and banjo, the machine kicks into gear with a surgical strike of drill-press
guitars, a 140-BPM beat that sounds like the choppers are bearing down on your posi-
tion and industrial vocal rants that declare war on MTV, CNN, McDonald’s, Walt Dis-
ney, Christina, Britney and Eminem, among others. KMFDM don't reinvent their gears

here, they just give them a good oiling.
K — Frank Correia, Rock Speclalty Editor
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armist: Lacuna Coil
waeeL: Gentury Media

By FRANK CORREIA /ROCK SPECIALTY EDITOR

f a tree falls in a forest, but there’s no

one there to hear it, does it make a
sound? While you settle into a moment of
Zen to contemplate, consider this ques-
tion as well: If a relatively unknown band
makes a great record, but it’s on an indie
label known for hard-edged metal, will
commercial radio hear the sound?

Before you answer, scroll down to the
bottom of R&R’s Active Rock chart,
where you'll find your answer in an Ital-
ian sextet by the name of Lacuna Coil.
After toiling for weeks in the purgatory
of New & Active, these Century Media
players have managed to chart on the
strength of “Heaven’s a Lie,” the first
single from their third full-length album.
Comalies.

The sound? Dramatic, atmospheric
hard rock that plays like the darker side
of Evanescence flirting with old-school
metal. Two singers: one male (Andrea
Ferro), one female (Cristina Scabbia).
Ferro provides the strength with clarion
melodies that are a welcome respite from
the typical testosterone, cookie-monster
approach of many metalheads, while
Scabbia casts an enchanting spell with
her gothic tones. Add to that the fact that
Scabbia could probably find side work as
a runway model, and you've got a winning
combination.

The buzz? Well, Lacuna Coil have
wound up a handful of Active Rockers

without the benefit of a major label. Sta-
tions such as WJJO/Madison and WKLQ/
Grand Rapids have given “Heaven's a
Lie” a shot, while Rock outlets like
WYBB/Charleston, SC and KISW/Seattle
have also come aboard. Up at WAAF/Bos-
ton, Lacuna Coil are gaining their stron-
gest support, as the single spins more
than 20 times a week alongside acts like
Linkin Park and Trapt.

“I'm so proud of what’s happening with
Lacuna Coil; this is how it’s supposed to
be.” says WAAF MD Mistress Carrie.
“Mike Hsu, the host of our specialty metal
show, Harder Faster, brought me the CD
and said I'd like it. He was right. I took
Lacuna Coil into our weekly music meet-
ing and played it for Keith, and he heard
what I heard — a great band. We took a
chance on a long shot, and I wouldn’t
have it any other way. The numbers
speak for themselves.

“This is a hit. They even sounded great
playing acoustic in our studio. This band
has more street cred than 10 other bands
combined, even with a girl lead singer! It
makes me feel great that even with all
the ‘business’ in the music business, this
kind of thing is still possible.”

Hear that? It's the sound of your audi-
ence falling for a new act.

-

STATIC-X /Warner Bros.) *Destroy All”

HATEBREED (Universal) “This |s Now"
SEPULTURA /SPY/ “Bullet The Blue Sky”

O 0 NS G wN

[
-

. DOPE (Recon/Artemis) “| Am”

S S S S Sy
meoumm.auN

. NEBULA {Liguor & Poker) “More”
. SKRAPE /RCA/ “Up The Dose”

]
(=]

Ranked by total ber of si

_ R/ TOP20 SPECIALTY ARTISTS

SIX FEET UNDER /Metal Blade/ “Amerika The Brutal®

MUSHROOMHEAD (Universal) “Sun Doesn't Rise”
ILL NINO (Roadrunner/IDJMG) “How Do | Live”
IRON MAIDEN (Columbia) “Wildest Dreams”
DIMMU BORGIR (Nuclear Blast) “Death Cult Armageddon”
ARCH ENEMY (Century Media) “We Will Rise"™
. SPINESHANK (Roadrunner//0JMG) “Violent Mood Swings”

. CHILDREN OF BODOM (Century Media) “Chokehold”

. MORBID ANGEL /Farache/ “Beneath The Hollow"

SUPERJOINT RITUAL (Sanctuary/SRG) “Death Threat”

. FROM AUTUMN TO ASHES (Vagrant) “The After Dinner Payback”
. FREDDY VS. JASON (Roadrunner/IDJMG) “When Darkness Falls”

. PISSING RAZORS (Spitfire) “Hanging On The Cross”

. BURNT BY THE SUN /Relspse/ “Battleship”

N\

reporting artist.

www americanradiohietorv com


www.americanradiohistory.com

72

Max TOLKOFF

mtolkoff@radioandrecords.com

PART Two OF A Two-PART SERIES

The Last Of The Dinosaurs

IATIVE _

ALTERN.

More reasons to bring back the card box

Last week I gave you some background and history
on music-scheduling software and the many ways tech-
nology has enriched our lives. I also made a very strong
case for having me committed to an institution for the
seriously unhinged. This week we get down to the
nitty gritty: the promises and realities of computer

scheduling.

As I've mentioned before, no one
would go on record for this topic.
Off the record, though, quite a few
programmers who dared to take my
call on this secretly agreed with
much of the logic of my argument.

They remembered the card box as
being an integral part of learning
how to be not just a good jock, buta
serious broadcaster who under-
stood the “flow” of the station. And
as an air talent, if you were paying
attention and had aspirations to
move into management, under-
standing music flow gave you fun-
damental knowledge of the princi-
ples of programuming,

You're expecting a punch line
here or some snide remark, right?
But this is no joke. Part of being a
jock used to mean frequent airstaff
meetings (wow, what a concept)
where the PD would go over the
categories, the sequence sheet and
the philosophy behind the rotations.

Here's the big Zen mantra/gold-
en rule/prime directive that PDs
tried to instill in their fledgling air-
staffs: The card box can work you,
or you can work the card box. Some
stations actually had that slogan

The card box can
work you, or you can
work the card box.

posted in the studio. Could you just
follow the sequence sheet and pick
the first card in each category? Yeah,
if you were lazy and didn’t care how
your show sounded.

It was the most rudimentary kind
of automation, but the jocks who
were into creating a show for the next
four hours commandeered the card
box 15 minutes or so before their
shift and pulled two hours’ worth of
music based on that station’s rules
of rotation. They worked the system.

Did this lead to inequities be-
tween airshifts? If the entire airstaff
played by the rules, no. But, as we
know, jocks will be jocks. Which is
why computer scheduling was seen
as the answer to a lot of perceived
problems with this kind of system.

GIRL ON FILM Actual photographic evidence of R&R News Editor Julie
Gidlow crashing KJEE/Santa Barbara, CA's meet-and-greet with the reunited
Duran Duran. See, wetold you she was stalking them! The band'’s John Taylor

didn't seem to mind, h

, as he kept pr
Love” while steering her toward the tour bus. Posing with Julie as she struggles
to maintain her composure are (I-r) KJEE Promotions Asst, Bill Adams and Duran
Duran’s John Taylor, Nick Rhodes, Simon LeBon, Andy Taylor and Roger Taylor.

ing Julie’s last name “Good

www americanradiohistorv com
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Hogwash! Let's look at some of the
promises of music scheduling by
machine.

Promises, Promises

Promise: Having the computer
schedule music would free up the
PD so he or she could do other
things, like devote more quality time
to getting yelled at by the GM or
consultant or regional PD or nation-
al PD or market manager (post-con-
solidation). Or, perhaps, all of them
at once,

Reality: I asked a programmer
last week to guesstimate how many
actual hours were spent each week
at his station editing logs and deal-
ing with music-scheduling mainte-
nance. He told me it was easily eight
hours a week, sometimes more.
That’s more than an hour a day to
make sure the computer got it right.

I realize that some of this work is
laid on the back of the MD, but that’s
alot of time policing asystem that's
supposed to save time. Which
means that MD has less time to
spend arguing with Epic’s Jacque-
line Saturn over Chevelle spins, less
time to hear Matt Smith or Ross Za-
pin from DreamWorks wax poetic
on the reasons Alien Ant Farm
should be most added next week.

With the card box, a smart PD
takes about 15 minutes a day to scan
the filled-out sequence sheets and to
check the cards to see what's piling
up at the front or to check the grids
to see in what shift a song needs to
have more or less exposure.

He spends maybe another five or
10 minutes writing a memo to the
airstaff or an individual jock about
a particular point, then it's done.
Music scheduling is not rocket sci-
ence, although it's threatening to
become that as more and more PDs
sit at their desks fiddling and did-
dling.
The card box is also a sort of per-
petual-motion machine that almost
keeps an eye on itself. With a week's
supply of sequence sheets always at
the ready, you never have to worry
about your printer screwing up and
not having the next day’s log ready
to go.

I realize thatin the highly technol-
ogized air studios of the 21st centu-
ry this is less of a concern, as print-
ed logs are becoming a thing of the
past. More and more stations throw

WHETE
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the flow right up there on one of the
many in-studio monitors. More au-
tomation?

Lies! All Lies!

Promise: The computer is better
at balancing the music and keeping
track of things like artist separation,
texture and tempo.

Reality: Nothing beats a well-
trained airstaff. As a PD, that's a
major part of your job description.
Why cede that territory to a comput-
er? Did you ever calculate how
much open-mike time a jock actual-
ly has in an hour? During the
aircheck meeting, after you've ex-
plained to your talent how you want
those precious few seconds to
sound, what else are you gonna chat
about?

Well, we used to use that time to
reinforce the rules of rotationand to
go over the flow of the show. Once
again, it's better than spending an
hour going over the music log page
by page, correcting the mistakes the
computer made because there were
too many conflicting codes. Garbage
in, garbage out. Right?

Promise: Jocks can’t cheat.

Reality: Do [ really need to spend
a paragraph debunking that myth?
Dude, jocks can still cheat. In fact,
they can still cheat even if all your
music is on a hard drive. They just
can’t cheat as easily as in the past.

Promise: Jocks can better prepare
for their breaks, since they’re not
running around trying to figure out
what to play next.

Music scheduling
is not rocket
science, although
it’s threatening to
become that as
more and more
PDs sit at their
desks fiddling
and diddling.

Reality: Lies! All lies! Your aver-
age jock can often sit around play-
ing solitaire on the spare monitor for
up to 15 minutes before having to
open the mike. Yep, and there’s also
more yapping it up on the phone
going on. Less prep is what's really
happening these days. Jocks have
become lazy and distracted. It real-
ly does beg the question: What's the
big deal about voicetracking? We're
almost at that point anyway with
live shifts.

FTF N W Lo

If you were paying
attention and had
aspirations to move
into management,
understanding music
flow gave you
fundamental
knowledge of the
principles of
programming.

Final Point

The card box was a fairly low-main-
tenance system if operated properly,
thus giving programumers more time
to concentrate on the big picture or to
spend withjocks, instructing them on
the big picture — more time to get
everyoneon the same page so that the
station, on the air, sounded like one big
happy family.

Consider history for a moment.
Think of the legendary stations we
all admired and grew up with,
whatever the market. It wasall done
manually. Great ratings happened
with very low-tech music-rotation
systems.

Look, I know we can’t go back-
ward. Progress happens. Stations
become more high tech every day (re-
member when the big fight at a ra-
dio station was for a board in the
main air studio that did not date back
to Marconi?), and it’s nearly impos-
sible to stop our march into the fu-
ture. But I ask you not to forget the
training that you received, assuming
you received any, and to try to pass
it on to the next generation.

Wanna know the real reason I
spent two weeks winding you up on
this? I look at the ratings of most of
the stations in this format today, and
I worry that we are not capable of
doing great radio, of creating that
vibe where the station really con-
nects with the local audience. I'm
worried that the proper program-
ming skills were not passed on to
this generation.

And, yes, I realize it's not all just
about the music. Believe me, there’s
another two weeks’ worth of col-
umns about all the stuff around the
music that’s lacking, and it warms
my loins to think that we'll be get-
ting to those too.

Look, if ratings are the name of
the game and you're not getting
them, then you're not creating a sta-
tion your audience really wants to
listen to, are you?
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ALTERNATI VE TOP50 S . rawered By | "'M[L
e October 3, 2003 } 3 f .
W WEX  ARTST TE LABELS) { ¥ S ;gf ,,‘_f‘- - SRR R Most Added®
1 @ STAIND SoFar Away (Flip/Elektra/EEG) 3035 0 221347 16 780 |wwwirradds.com
2 2 LINKIN PARK Faint (Warner Bros.) , 2865 %4 224877 77 80j0 | ARmsTTTE LAsELS) AnDS
3 € APERFECT CIRCLE Weak And Powerless (Vigin/ 2551 +44 183679 B % 8210 | LINKIN PARK Numb (Wamer Bros) 23
5 @ NICKELBACK Someday (Roadrunner/i0JMG) 2416 +146 149499 5 780 | KORN RightNow i) . 14
. , 7 AUDIOSLAVE | Am The Highway finterscape/Epic) n
4 5  AUDIOSLAVE Show Me How To Live /interscape/Epic) Q 2236 93 180866 17 6410 THURSDAY Signals Over The At isond/BMG) 8
6 e EVANESCENCE Going Under /Wind-up/ i 2190 +54 150769 17 72{0 JANE'S ADDICTION True Nature (Capitol 7
8 7 WHITE STRIPES Seven Nation Army (Third Man/V2) 1773 137 163805 33 76/0 | ALIEN ANT FARM Glow (Dreemiorks/ 7
7 8 SMILEEMPTY SOUL Bottom Of A Bottle fLava/ 1693 231 114703 25  66/0 | RYANADAMS So Aive (Last Hghway/DIME) 1
9 @ DASHBOARD CONFESSIONAL Hands Down (Vagrant/ 1676 +66 113287 13 700 | CMEVELLE Closure uid 6
12 @ TRAPT Still Frame (Warner Bros.) 1661  +165 95256 13  68]2
11 @ GODSMACK Serenity (Republic/Universall 1595 +84 93471 15 611
15 ) WHITE STRIPES The Hardest Button To Button (Third Man/V2) 1588  +140 105244 15 7614
18 @  THREE DAYS GRACE (! Hate} Everything About You (ive/ 1503  +142 92725 16 672
13 14 TRAPT Headstrong (Warner Bros.) 1492 4 123472 48 720
16  FUEL Falls On Me (Epic/ 1403 +13 87537 10 630
17 @ AFI The Leaving Song Part | (Oreamorks) 1347 -37 90168 16 60/0
14 17 ATARIS The Boys Of Summer (Calumbia) 1242 247 94153 20 5900
21 B JET Are You Gonna Be My Girl (Elektra/EEG) 1205 +173 86453 5 645 Most
10 19 311 Creatures {For A While) (Volcano/ 1200 314 73561 14 67/0
19 20 CHEVELLE Send The Pain Below (Epic/ nes 10 wss % 7 | /mereasedPl. AYS o
25 € SWITCHFDOT Meant To Live (Red Ink/Columbi) 1095 +123 55555 13 512 i
50 €@ P.0.0. Wil You Atiantic) 1005 +653 86668 2  70/5 mm ;‘”Z’/ , '“:‘:
23 @  BILLY TALENT Try Honesty (Atfantic/ 1003 +16 50535 11 5710 | e ADD”;,':“",;”'T’f:e Neture Capitol :zm
22 24  DISTURBED Liberate (Reprise) 971 -59 57228 16 43)3 AUDIOSLAVE | Am The Highway dinterscope/Epic/ +186
27 @ STROKES 1251 (RCA/ 914 +89 64508 4 544 | JET AreYouGomnaBe My Gir (ElektralEEG) +173
30 € 3000RS DOWN Here Withaut You (Republic/Universal) 867  +56 49805 9 3701 ;';:"’E‘T::ﬂgm ;’:;(::’E”s’::fe P ::::
34 @ COLO Suffocate (Fljp/Geffen/interscope) 857 +101 32881 6 52/3 NICKELBACK Someday (Rasdrumner/i0UMG) 15
33 @ YELLOWCARD Way Away (Capitol 809 +45 33611 9 541 THREE DAYS GRACE (I Hatel Everything About You (e}  +142
32 @ FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 802 +29 45912 7 350 | WHITE STRIPES The Hardest Button To Button (Thid Mav¥2) +140
26 30 JANE'S ADDICTION Just Because (Capital) 798 102 61085 18  52j0 | LINKINPARK Numb Wamer Bros) +131
35 €D SEVENDUST Enemy (7V7) 780 +47 36320 6 411
20 32 RANCIO Fall Back Down (Hellcat/Wamer Bros.) 769 318 56149 11 590
40 €D LINKIN PARK Numb (Warner Bros.) . 731 +131 68541 5  56/29
31 34 KORN Did My Time immorta)Epic) 716 85 48339 14 3500
39 € SEETHER Gasoline Windup) 676 +67 31153 6 3900
24 36  LIMP BIZKIT Eat You Afive (Flig/interscope/ 666 313 26596 8  52i0
36 @ BRANO NEW The Quiet Things That No One... (Razor & Tie/ 646 ‘0 47353 8 351
37 38 RADIDHEAD Go To Sleep (Capitol 638 7 42317 6 440
42 @ CHEVELLE Closure (£nic/ 627 +121 39180 3  48/6 Most
38 40  DAVEMATTHEWS Gravedigger (7CA) 0 a s 5 3o |PlayedRecurrents
47 @ AUDIOSLAVE | Am The Highway (interscape/Epic) 60V +186 44787 2 AT | e o,
29 42 EVEG Think Twice (CA/ 600 213 35314 19 3400 i )
41 @ HOTHOT HEAT Talk To Me, Dance With Me (Sub Paa/Reprise) 574 +61 39961 4 405 | potoirile ﬁiﬁﬁmﬁ%w o
44 @ OUTKAST Hey Ya! (Arista) 548 +59 61084 5 2511. | REDHOTCHILIPEPPERS Car't Stop Wamer Bros. 903
45 @ THURSOAY Signals Over The Air island/i0JMG) 537 +66 30810 5  49/8 FOO FIGHTERS All My Life (RoswellACA/ 898
46 () STORY OF THE YEAR Until The Day | Die (Maverick/Reprise) 520 +16 24121 5 394 QUEENS OF THE STONE AGE No One Knows finterscope) 834
28 47 THRICE All That's Left (is/and/i0JMG) 513 304 2304 14 50 | oo sLRGH ﬁi‘f}""amﬁim sos) -
43 @ B.R.M.C. Stop (Virgin) 502 +4 24802 8 3710 EVANESCENCE Bring Me To Life /Wind-up/ 659
49 (D  STATIC-X The Only (Warner Bros.) 426 +67 20224 2 324 CHEVELLE The Red (Epic/ 611
€D  ALIEN ANT FARM Glow (DreamWarks) 401 +57 213719 1 3377 3DOORS BOWN When I'm Gone (Republic/Universal 533
B s ot ey o s ey | [ Detailed tation playlists for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting reporters are available on the web at
?lt'ant:g:1 (S)g;\gEsalé:rggone: as add: dt:tpot cou m'tov;aard overall total stations playing a song. Total Audience equals Average Quarter Hour Persor)s times number of plays www.radipandrecords.com.
b ypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003,
The Arbitron Company). © 2003, R&R, Inc.
NEW PRODUCTS AVRILABLE! - CALL TODAY FOR A CATALOG! g sl '
[ 2|
El(PIISE E -: | FirstHlash!
Ca k L 1 N e
- i i 328 Gonstitution Drive
B <SR | '|  rortWayne, indiana 46804
’ * FlashBags™ ' : Fat: [360) 436-6738
0 i VSRS s 1-800:21FLASH
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So I'm fresh off a hot, hot weekend
- of 100+ temperatures and three kick-
ass Hot Hot Heat shows. | must say
that among a veteran lineup at KROQ/
Los Angeles' Inland Invasion, including
The Cure, Duran Dyran, The Psyche-

Lvnn McDonneII
VP/Aiternative Promotion,
Reprise Records

my boys rose to the occasion. ¥ Itwas
very humorous watching lan 'McCul-
lough bitch and moan through his
whole set such mumbled phases as
“We should have closed the show,” “We.are the best band
on this bill” and, as the stage turned to reveal the next
band, “Let's see you follow that!” Out came Hot Hot Heat
in front of 50,000 people, opening with “Bandages”! The
crowd went insane — it was priceless. Anothe," recent
activity of mine was lunch with Max. Let’s just say he ate and | talked.
We listened to the new Distillers record, Coral Fang. It's packed with
a plethora of killer tunes, including the forthcoming single “Drain the
Blood.” I hope all you peeps in radioland are prepared for the chick-
mafia takeover. On another note, Story Of The Year are appropri-

ately named: They’ve scanned 10,000 units out of the gate. They blew:

up on the Warped tour and will blow through your town sometime soon.
Better yet, save a slot on your Christmas show for them. OK, so,
after shamelessly pumping Reprise product, | have great love for the
new Primus EP. Other great sounds include Jet, Outkast, B.R.M.C.,
Kings Of Leon (Southern-fried country punk rock) and anything that
Chris Cornell touches.

es, Staind remaind No. 1 this week

.. Linkin Park hang on to No. 2 ...
A Perfect Circle stay at No. 3 ...
Nickelback go 5-4, just waiting for those
above to give it up ... Third week at No.
6 for Evanescence ... Note the upward
action on Three Days Grace — 18-13
this week. Most of you are on this; you
stragglers need to come on in now ...
AF1 still want to move up, 17-16 this week ... And check out Jet. The
critical darlings are now drawing huge numbers of radio fans. They go
21-16 this week. Not bad for newcomers ... The rest of the action is
down below, as a number of bands are fighting their way up:
Yellowcard, 33-28 ... Fountains Of Wayne, 32-29 ... Seether, 39-35
..Chevelle, 42-39 ... New to the chart: Alien Ant Farm ... Most Added:
Linkin Park, Korn, Audioslave, Thursday, Jane’s Addiction, Alien
Ant Farm ... Most Should Be Added: R.E.M., OutKast, Motion City
Soundtrack, Brand New, Something Corporate, Jet, Kings Of
Leon, Coldplay, Ryan Adams.

Alternative

— Max Tolkoff, Alternative Editor
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armist: The Rapture

uaeeL: Strummer/Universal
By FRANK CORREIA /ROCK SPECIALTY EDITOR

‘ N Tay back in 1980 when Blondie's
Debbie Harry cooed and rapped her

way through the aptly titled “Rapture,” it
wasn’t just a song. it was a moment. Se-
ductively singirig atop a disco-funk back-
ing track, Harry winds up the song by slip-
ping into a rap, name-checking Fab Five
Freddy and Grandmaster Flash well be-
fore anyone outside of the Big Apple had
taken a bite of the genre. The three-way
collision between New Wave, disco and
hip-hop was many people’s introduction to
the nascent art known as rap.

More than 20 years later the same kinds
of musical collisions are happening, offer-
ing music lovers a taste of what may be-
come a favorite flavor. Whether or not the
band The Rapture are Blondie enthusi-
asts, their sound clash is on a par with the
song of the same name. Everything from
punk and funk to house, disco and pop
makes it into The Rapture’s weird and
wonderful universe, which can be found on
their Universal debut, Echoes.

But this isn’t some random mishmash
of all things cool — The Rapture have had
plenty of time to merge everything under
the sun into the next big thing. The group
played their first gig in 1998 in San Fran-
cisco, where native San Diegans Luke
Jenner (vocals. guitar) and Vito Roccoforte
(drums) had relocated in order to broaden
their horizons. They cut a single on their
self-financed Hymnal label later that year
before releasing 1999’s Mirror EP on
Gravity Records. A year later they relo-

mine
IGHT

H

~

cated to Seattle, picking up a fourth
bandmember, and then ended up in New
York at the end of a tour.

More touring ensued, and the group’s
lineup solidified with the addition of
bassist/keyboardist Mattie Safer and
saxophonist/keyboardist/percussionist
Gabe Andruzzi. Working with James
Murphy and Tim Goldsworthy, the pro-
duction team known as Death From
Above, The Rapture honed their sound
and incorporated dance elements into
their groove. From 2001 to 2002 they cut
a full-length, but it was the 12-inch
single of “House of Jealous Lovers” that
raised the group’s profile, when it blew
up in the U.K.

Flash-forward to today, and that single
is carrving The Rapture’s buzz through
the U.S. Tastemaker stations like KROQ/
Los Angeles; KITS/San Francisco; and
WWCD/Columbus, OH jumped on early.
The sonic equivalent of a Jackson Pollock
painting, “House” brings punk and funk
together in a delirious cacophony punctu-
ated by dance beats, handclaps and, of
course, cowbell. With other Echoes tracks
like “Olio.” “I Need Your Love” and “Open
up Your Heart,” The Rapture prove
they’re not just a band, they’re part of a
movement.
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B o S America’s Best Testing Alternative Songs 12 +
RaleTheMusic.com For The Week Ending 10/3/03 | : TOP20 SPECIALTY ARTISTS
: BY MERIARASE™ S,
V ) P M Wi I
ersons  Men omen | |
Artist Title (Label) TW LW Familiarity Burn 18-34 18-34 18-34 | 1. SPIRITUALIZED (Sanctuary/SRG) " She Kissed Me (It Felt Like A Hit)"
2. 1GGY POP (Virgin/ “Little Know It All”
LINKIN PARK Faint (Warmer Bros.) 433 4.22 98% 26% 434 4.22 4.45 3. THURSDAY (sland/0JMG) “Signals Over The A
SWITCHFOOT Meant To Live (ed ink/Columbia) a12 416 65% 9% 392 383 401 ‘ 4' FIRE THEFT /Aykodisc) “Chain”
. ykodisc) “Chain
TRAPT Still Frame (Warner Bros./ 407 403 88% 15% 4.02 3.91 an 5. RAPTURE (Strummer/Universal M Of Jealous Lovers”
A T 7 . ouse Of Jealous
EVE 6 Think Twice /RCA/ 4.05 393 85% 19% 4.10 4.05 413 ‘
6. UNDERWORLD SOUNDTRACK /Lakeshore/ “Worms Of The Earth”
THREE DAYS GRACE (| Hate) Everything About You Ui/ 4.03 386 78%  13% 385 373 396 N s
. stralwerks, e Golden Pa
THRICE All That's Left {istand/iDJME! 402 398  57% % 397 400 394 e
; ‘apitol) “True Nature
SMILE EMPTY SOUL Bottom Of A Bottle flava/ 4.01 3.91 84% 22% 3.85 370 3.98 3 P
) 9. KILL HANNAH (Atlantic/ "Kennedy”
TRAPT Headstrong /Warner Bros.) 400 395  99%  47% 386 383 406 /
| 10. MXPX (A&Myinterscope/ “Everything Sucks (When You're Gone)”
ATARIS The Boys Dt Summer {Columbia) 3.98 3.92 99% 36% 3.92 3.87 3.96 1 Adel S del Rob
. leline) “Supermodel Robots”
STAIND So Far Away (Fiip/ElektralEEG) 3.98 3.86 97% 30% 3.95 3.76 4.12 NETRARN o) P b
4 F verick/Reprise “Unti ay | Die”
AFI The Leaving Sung Part Il DreamWorks/ 39 389 8% 1% 38 372 483 12 RSN Sandl By o el b g (U
4 i “Whi [
FUEL Falis On Me £pic/ 395 395 74%  12% 400 398 403 T2, BRI (hitecirggs el Whim Taf
EVANESCENCE Going Under (Windup) 393 3w e 3% 3w ass g | | 14 KMFDM{Sanctuary/SRG) "Wl A
CHEVELLE Send The Pain Below (£pic 390 382 96%  45% 396 385 406 | 15. BELLE & SEBASTIAN (Rough Trade) "Step Inta My Dffice
311 Creatures (For A While) Voicano/ 386 3.72 87% 31% 3.86 3.76 394 | 16. THE STROKES /7C4) "12:51
DASHBOARD CONFESSIONAL Hands Down (Vagrant/ 388 374 79%  16% 367 370 363 17. MY MORNING JACKET /RCA) “One Big Holiday
NICKELBACK Someday (Roactunner/(DJMG) 380 373 s 20% 374 age  3es | | 18 TS.D.L{Mtro) Serious
RANCID Fall Back Down (Hellcat/Warner Bros.) 379 376 7% 1% 361 343 373 | | 13. AKAS fFueled By Ramen) “Generation Vexed
3 DOORS DOWN Here Without You (Republic/Universal) 3.8 - 9% 2% 380 373 386 20. FROM AUTUMN TO ASHES fVagrant) "Miligram Smile |
A PERFECT CIRCLE Weak And Powerless (Virgin/ 375 383 1% 14% 380 387 374 Ranked by total number of shows reporting artist. )
JET Are You Gonna Be My Girl (Elektra/EEG) 363 343 41% 9% 346 321 368
: . G N
DISTURBED Liberate (Reprise/ 361 376 81%  21% 358 349 366
AUDIOSLAVE Show Me How To Live finterscope/Epic/ 359 353 87% 33% 3.65 374 3.57 Record Of The Week
WHITE STRIPES Seven Naton Awmy (Third Man/V2) 358 359 97%  51% 364 350 376 ARTIST: The 88 )
BILLY TALENT Try Honesty /Atlantic/ 357 345  43% 9% 357 360 354 TITLE: Kind of Light
GOOSMACK Serenity (Republic/Universal 355 353 80%  26% 352 338 370 RATRRATUCE I
JANE'S ADDICTION Just Because (Capital 354 360 92% 3% 364 373 387 th;;‘:'rg:‘:g d':c:‘ig; /?)Tjgte:;re_olf:e?::nb:oat istc'srze;folm ?)rf Br
KORN Did My Time fimmortal/Epic/ 339 336 8% 2% 336 320 351 transplants who should have stayed home in the first place. -
WHITE STRIPES The Hardest Bution To Button (Thid Maa¥2) 327 339 67%  22% 315 304 320 Local act The 88 needn’t worry about the lack of a label deal for long, given
- the bevy of twisted pop gems found on their self-released debut, Kind of Light.
0; O
LIMP BIZKIT Eat You Alive (Fliz/interscape) 310 299 73%  26% 287 284 300 Musically bridging the gap between '60s-era Kinks and The Beatles with to-
day’s Flaming Lips and Radiohead, The 88 serve up one of this year's in-
Total sample size is 446 responaents. Tolal average favorability estimates are based on a scale of 1-5. (1=qislike very much, 5 = like tezesting 5 ogi'c_ 50 cktails, with tracks like “Ell: 5 wuglu es.” the bizz r: o K‘fg:iife"
very much). Total lam:{ranlyreprefents Ihept.arcentage of respondents who'/.ecognlzedlhesong. Total burn represents the number and "How Good It Can Be,” which is the track Weezer fans really want to
of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via hear. Elliott Smith and Kiefer Sutherland number among their fans, and the group
the Internet. Once passéd, they can lake the music test based on the format/music preference. RateTheMusic.com results are not was honored as Best Pop/Rock Band in L.A. at the L.A. Weekiys fifth annual
meant {o replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic music awards. Unsigned in L.A., yes, but for how fong? Play ‘em today for brag-
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. ging rights later.
RaleTheMusic.com dala is p by Mediabase R h, a division of Premiere Radio Nelworks. — Frank Correia, Rock Specialty Editor )
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R&R’s Year-End Chart Pack

NOW AVAILABLE!
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Includes year-end charts for all R&R
formats from 1974 through 2002!

Call (310)788-1625 or email
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Stations and their adds listed alphabetically by market
Reporters
YUy, Y- WBTZBuringion KTcLDenver C0° KTEZBouton T WZIAMami, L SRRIOriando L KR20Rena, WY XIRA'SanDisgo, A WASHTalahasse, FL
PD: Lisa Bletie MD: Chriskine Pawiak APD: Rich Avbin S No Adds rn rm.m PD: Jeremy Smith MD: Cheis Mackiey 20: Dale Flisl
SANE'S ADDICTION 1 JANE'S ADDICTION D: Hil Jordan 4 AUDIOSLAVE APO: Rick Everett POMD: Not Mo Adds : Masthead
THURSDAY 16 COLO N MD: Briae Dickerman KINGS OF LEON 1 LINKIN PMK
8 SWITCHFOOT LINKIN PARK 1
& SKRAPE 1 OYTKAST
LINKIN PARK 1 ALIEN ANT FARM
KTEG) e
5 Mt Towmg O peestan. SC* e O et 1. W LU Miaukes, Wi WOYLRichmand, VA*
g‘f&[krlg Wmﬂm mxﬁm ln Ilaul v‘?ﬁwﬁ sm m- WDCLIONIIM e P:Jﬂ: Marphy E’lg:sﬁa‘ilmmn, CA* %SUS:: /nhmﬂi. FLe
Rm“vt DAY RVAN ADAMS IIW lollv lllll :oﬂ‘s;u Azeisen A;F‘u??u F:Ml
I’(g&lhme, NM* KHHE f" Pasa, TX ;l.!ﬂls:#:‘- nville, FL* ) ’f:"u%‘\%
TR T WENO/Chaote” MO: Joj Gor %’TD& g WHTGManmaeh, b* ovﬁw%rm'"
Ao, Katen Honean 7o, v 0T WPLYPhiladelphia, PA* s o LT AT b G
WA, GA FoRrerTE SHINEDOWN PO Jim e Ay W
OM: Leslie Fram KNRQ/Eupene, OR M0: Daa Fein 2 018
PD: Chis Willlams SH: Mike 1 LINKIN PARK U
o o ) . 70 thes ooty . KMBY/Monlerey, CA* GEELE oA o KORN
eaxticago, L D o K WAZKidohnson ity O Haly KJEE/Santa Barbara, CA
coLonsy 11 EVANESGENCE uo'&l r:'o; ;:&A 1 3{.‘&"?’;‘ ™ :,ﬂw";g’l‘:%;‘-h PD; Eddie Gatierrez
11 ATARS KEDJ/Phoeniz, AZ* f MYZ/Tulsa, OK*
::s":w City. W 2 P BIZKT NS ADOX KRR o g:"&-’- e WA ROBOT EI;::I. 'ﬂ%—:
GOOD CHARLOTTE APD: Dead Air Dave 2 STORY OF THE YEAR
LIHKIN PABK NN un:c m Nash TLwn PARK
£ Bl amie KiAFayetixile, AR KRBZjKansas City, MO Sy, T BT KND/Seatte, WA* DS
S bl e Berpes PIME: fess Seton = Wmlﬂm’?‘h- VA PO: Phil Monniag
KROX/Austin, TX* /AT A HOY HEAT 1 RYAN ADAMS £0:so Tove 12 KDAN
00 o o XORN Spyun paRk Teksato o SIS WPRZW. Pim Beach FL
MD: T KFRR/Fresno, CA* LINKIN PARK XZON/Phoeniz, AZ* F0: Jokn I Conawl
NDUST PO: Chris Squirss KILLING JOKE PD: Tim Maraeville AYAN ADAMS
R et = i T
WA Cnconat,OH° No ko WNFZ/Knoville, TH® ALEN AT FAR o
33 “"'“" PAR) “PEA:!‘:-:T'“M KKNO/New Orleans, LA® . "1': u".".a.]'?m”n""' Triped"
!lub:iw;lmham. AL m H's:"" OWPD: M Semmers %Tglﬁﬂ. NY %A‘r':c Alx(T FARM mfwlﬂmﬂ oce
oy ! ﬂg?osuvs wxnmm-mn PA* 2 SAVES THE DAY ROONEY m
KINGS OF LEON wnn/l:lmland oH° W.IBX/FI Mxen FL* coLo o —
P0: (im Mosrss m Fitz Madrid KORN
APD: Oom Nardella vt 55’&?',’.’.2“ La R
KOXR/Baise, [0* 21 LINKIN PARK | THURSDAY D ClIC e WK Mew York, Y KWOO/Sacramento, CA* el e WWOG/Washingon, 0C*
;‘,',‘:‘.:'.,"I""‘"' Yo Aot ¥ G P - e WCYY/Purland, ME . m::%m "" e e
3 LINKIN PARK 7 KORN SM: Mike Sambrook MO: Marce Collins 1
STORY OF THE YEAR GOOD CHARLOTTE m;m}z 10 AUDIOSLAVE
ALIEN ANT FARM MD: Brian James g gﬂ‘"ﬂ FARM
WARQ/Columbia, SC* WXTWEL Wayoe, IN® LR fa 5 o —— ATARSS
5 e b P0: Don Watte A tuag et WRRY/Newburgh, HY Albsune L Spacuse, wv*
jon, 11GGY POP APO: Mall Jesicho 1 THURSDRY PO/MD: Andrew Boris PDAD; Abble Weber
ON: Tory Serardai Dy STROKES T URNPARC WSEMWiiminglon, NC
ipes ]
wﬁég-*"'— e s KRR Porta, OR- KcPXSalt ke City, T s "‘n '“w'w
AN ADRMS S e OH* KLEEA Mo Rk, AR" WROXMarllk, VA" iMoo
WD fack Deess 4 mm W s Fomes o i : gnls;'u‘meo SOMETHMG CORPORATE
st WEROGrand Ragits, M- LR eeven GEHIoNeS $ancx
WFNK/Boston, MA” MD: Mickaei Grey o £.0D. .-
FOMD: Fot ry CHEVELLE Monitored Reporters
5 SAVES THE DA KDGE/Daflas, TX* D e c- U1 94 Total Reporters
3 ATARIS PO: Duane Dokerty . KORX/Ddessa, TX VIBRUIanlIlnce RI* 20 Tedd oy
1 QUEENS OF THE STONE AGE APOMMD: Alae Ayo KROO/Los Angoles, CA P ik oot un M e :
" S0 oF Toe veR * Lo MR Greenvike, NC* 1P e Sonurn onSuxd o ,';"f‘,f‘,;f‘ PARK 85 Total Monitored
ROOKEY TAKING BACK SUNDAY T O — 10 TACHE BAfk suvoaY T NG CORPORNTE
T UKP BT 7 oeEwwx STROES 9Totat Indicator
7 LINKIN PARX
WEnG utala, NY° WXEGDayton, OH - Did Not Report, Playlist Frozen (1):
oo e sme e | 3 ‘m“"‘ oot 1 oo KHBZDKiahama Giy, 0K - KBZI/San Diego, CA" WEEO/Hagerstown, PA
1 KINGS OF LEON 00 = D it . it PD: Garel Michaot
uuxm PARK l WNITE STRIPES STROKES LINKIN PARK & JET 10: Michael Hatiorsa
KORN LINKIN PARK e HRPER R P » H friep FINGER ELEVEN T RYAN ADAMS
N J
4 I W
New & Active Indicator
Most Added’
JANE'S ADDICTION True Nature (Capitol KINGS OF LEON Molly's Chamber (RCA/ LINKIN PARK Numb (Warner Bros.)
Total Plays: 374, Total Stations: 49, Adds: 7 Total Plays: 226, Total Stations: 23, Adds: 4 J
Please Send Your Photos
SOMETHING CORPORATE Space (Urive-Thru/Geffen/ MXPX Everything Sucks (When You're Gone) /A&M/
Total Plays: 368, Total Stations: 36, Adds: 4 Total Plays: 214, Total Stations: 18, Adds: 1
R&R wants your best snapshots
(color or black & white).
ATARIS The Saddest Song (Cokimbial IMA ROBOT Dynonmite {Virgin/
Total Plays: 319, Total Stations: 30, Adds: 2 Total Plays: 187, Total Stations: 17, Adds: 0
Please include the names and titles of
all pictured and send them to:
R.EM. Bad Day (Warner Bros.) SAVES THE DAY Anywhere With You {Vagrant/OreamWorks)
Total Plays: 296, Total Stations: 21, Adds: 2 Total Plays: 179, Total Stations: 18, Adds: 2
R&R, c/o Mike Davis: 10100 Santa
Monica Blvd., 3rd Floor, Los Angeles,
FINGER ELEVEN One Thing {Wind'up/ TRAVIS Re-Offender (Epic/ 0
Total Plays: 240, Total Stations: 19, Adds: 3 Total Plays: 153, Total Stations: 12, Adds: 1 CA 90067
Sengs rankes by total plays Email: mdavis@radioandrecords.com
. J
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ParT ONE OF A Two-PART SERIES

The View From The To

Triple A radio executives speak out

ast year’s Triple A Summit featured a panel of
record-company senior executives who told it like it
was. This year we got the radio perspective from some
key Triple A radio executives.

When we talk about the issues fac-
ing radio — especially in regard to
music and programming — we blame
general managers for a lot of the prob-
lems. So, the idea for this session was
to bring in those who sit in executive
chairs and have them give us their
views on the business.

As you'll read over the
next two weeks, the radio
exccutive panel, moderat-
ed by R&R’s very own
Publisher and CEO, Erica
Farber, delved into today’s
big radio issues — issues
not only pertinent to the
future health of the Triple
A format, but that also
translate to the radio
broadcasting industry at
large.

Sitting on the panel were Susque-
hanna-owned KFOG/San Francisco
GM Dwight Walker; Infinity-owned
KINK/Portland, OR GM Stan Mak;
Entercom-owned KMTT/Seattle Sta-
tion Manager Chris Mays; Clear
Channel-owned KBAC/Santa Fe-Al-
buquerque GM Ira Gordon; and
Shaw Pittman LLP’s David Oxen-
ford.

Times Of Change

Farber got things started by asking
how cach radio panelist’s job is chang-
ing in the new world order of radio.
Ordinarily, a GM would hold one po-
sition and sit in the executive office,
but in Gordon’s case, he is also PDand
holds down an airshift.

“When it comes to blaming the
GM, I guess [ just have to look at my-
selfin the mirror,” he said. “ have had
to learn how to structure my time for
each of the roles I have. The hardest
part is keeping people out of the con-
trol room when I'm on the air.”

Mak is in a more traditional upper-
management role, although in the
new cluster structure he does oversee
more than one station. “1 liken the old
way to being like a bunch of pirates
who were out there to rob, steal and
plunder all we could get,” he said.

“Now we have more of a navy and
must act like a team of professionals.
One of the most important things
when operating as a cluster is learn-

Erica Farber

ing how to trust people who were
once your enemies.”

As the management structure at
Entercom has evolved, so has the role
Mays plays within the Seattle cluster.
“I have been with KMTT since we
signed onover 12 years ago,” she said.
“l was the PD at that time, and | was
promoted to GM right
about the time Entercom
consolidated to the eight-
station maximum.

“We recently realigned
upper management again,
and I am now Station Man-
ager of KMTT. We now
have a cluster manager
who oversees all eight sta-
tions. Then we have an op-
erations manager who
oversees each building — we have
two buildings with four stations in
each. Then we have a PD or station
manager directly responsible for each
radio station.”

But, as roles change and the divi-
sions between stations within a clus-
ter begin to blur, Walker advises that
we, within the group consciousness,
maintain the brand identity of each of
our stations.

"I manage two stations, and it's a
balancing act to do the things you
need to for the common good of the
cluster while remaining focused on
the needs of each individual station,”
he said.

Revenue Pressures

Everyone in radio-sta-
tion management is
charged to grow revenue
these days. That includes
the programming depart-
ment. What it all comes
down to is Wall Streetand |
the company’s stock value.
Virtually everything a sta-
tion does these days has to
be done with that in mind.

From Walker’s perspec-
tive, it is the station’s programming
that gives him and the sales staff the
ammunition to reach their billing
goals. “There is still no question, for a
station such as KFOG, that it all has
to do with ratings,” he said. “If you
don’t have ratings, you are not going

David Oxenford

to have the revenue you are looking
for.

“That means we have to defer as
much as possible to the programming
department so they can get those rat-
ings for us. But this does not exclude
them from the revenue-seeking pro-
cess by any means. They have to part-
ner with us in as many ways as they
can without compromising the prod-
uct or brand.”

Mays said that one has to learn to
look at things from the management
perspective. “You have to realize that
you can’t have everything you want
as a programmer and still expect the
radio station to reach its revenue
goals,” she said.

“You have to realize
that you can’t have
everything you want
as a programmer
and still expect the
radio station to
reach its revenue

goals.”
Chris Mays

“I came up through programming,
so | had the goal for many years of get-
ting all I possibly could from manage-
ment to achieve the ratings goals we
all wanted. Having been
more active in the overall
decision process, I now un-
derstand that you can't
have everything you want,
especially in a cluster situ-
ation, where you have to
pass it around.

“So, the first thing you
have to dois pick your bat-
tles. You have to decide
which things that you
want for your station are the most im-
portant. You have to step back and ask
yourself how much it really matters.”

A Cash Cow

Farber directed her next question to
Mak. “We've recently heard about the

changes made at the top of Infinity
coupled with the statement that the
radio division is not meeting corpo-
rate’s expectations,” she said. “What
happens at your radio station when
that kind of edict comes down?”

“ think the standpoint
of not meeting the compa-
ny’s expectations is main- |
ly due to the fact that Infin-
ity radio is the cash cow for }
Viacom,” Mak replied.
"When they feel we aren’t
reaching our real potential,
they make it known. This
general attitude stems
from the fact that our com-
pany — and most compa-
nies, | might add — feel that radio in
general is very undervalued in thead-
vertising marketplace.

“So, when the first-quarter earnings
were down 2% compared to this time
last year, those kinds of statements
were made. But you also have to be
realistic and consider how soft the en-
tire economic environment has been.
In that context, it hasn’t been too bad.
Having said that, Infinity is one of
those companies that has high stan-
dards and goals.”

This kind of pressure forces stations
to look for ways to improve. It comes
down to growing revenue — which is
top-line growth — and at the same
time cutting expenses 5o the cash flow
— or bottom-line growth — also im-
proves. Most of radio has cut many
expenses already over the past few
years, so what is really going to drive
things now is improving the revenue.

“If may piggyback on what Chris
said, there is no question that there is
more financial discipline today, but
that is not necessarily a bad thing,”
Mak continued. “It causes people to
be more resourceful and more respon-
sible. You look for different ways to
get things done. Now, more than ever,
the most effective way to effect change
is by being out on the street and in
front of the public as much as possi-

le.”

Legal Eagle

Farber next turned her attention to
our legal expert on the panel, saying,
“Weread a lot in the trades about con-
solidation and all kinds of actions go-
ing on in Congress with the changes
the FCC has attempted to implement.
What is really going on in Washing-
ton these days, and what do you see
happening next in the areas of consol-
idation and ownership?”

“Everybody knows, generally,
what the FCC wants to do in terms of
ownership changes,” Oxenford said.
“It will really affect TV and other ar-
eas of broadcasting more than it will
affect radio. But what people really
want to know is how it is going to af-
fect their day-to-day lives.

“The real impact all of this has on
the day-to-day life of radio broadcast-
ersis the focus it has put on the broad-
cast industry. For Triple A, it is really
amazing, because everybody hasbeen
yelling on Capitol Hill about how the
radio formats are restricting the kinds
of music that is played and how the
consumers want to hear a broader
variety of music. That's exactly what
Triple A delivers for an adult audi-

www americanradiohistorv com

Stan Mak

ence, and we need to somehow get the
word out that there is a format that
pushes the boundaries and tries new
things.”

Because of fear of consolidation in
Washington, there have been efforts to
bring back some of the old
regulations. Things such as
ascertainment are back on
the table, as well as short-
ening the licensing period
| to three years, reinstating
| stronger public-service re-
q quirements and much
more.

“We'll have to see how
itall shakes out in theend,
but it's clear there is a
rocky road ahead for all types of
broadcasters, including radio,” Oxen-
ford said. "But let’s be honest: The
thing that has created the most nega-
tive sentiment in Congress isn't the
public outcry. It is much more self-
serving than that: Many of our law-
makers feel like they can't get on the
radio anymore.

“There is more
financial discipline
today, but that is not
necessarily a bad
thing. It causes
people to be more
resourceful and more
responsible. You
look for different
ways to get things
done.”

Stan Mak

“They always knew the locally
owned station would allow them to
come and discuss issues that con-
cerned them on the air. They don’t feel
that same kind of welcome from the
major owners these days. They feel
there is less access, especially when
key dayparts such as morning drive
may be syndicated shows or some-
thing that originates from a different
market.”

Next week the panel addresses radio-
record label relations, managing from the
bottom up, combating the overall decline
in radio listening and spreading the Tri-
ple A format to new markets.

TALK BACK TO R&R!

Do you have guestions,
comments or feedback regarding
this column or other issues?
Call me at 310-788-1668
or e-mail: jschoeberger@
radioandrecords.com
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W WS ARTIST TITLE LABELE) o Pl AJ%‘;&: weson v sinons| lJost A dded
1 1 JOHN MAYER Bigger Than My Body fAware/Columbia) 540 3 31814 8 220 |www.rradds.com
EM. . ARTIST THTLE LABEL(S) 2008
g ? :ENN:I AB::E[::{)( Wam:l%m.;‘.:' inside Virai 22: + :: :0:;: : :::(: SHERYL CROW First Cut Is The Deepest (A&M/interscope/ [
iamonds On The inside Alrgin) ‘ 5 RICKIE LEE JONES A Second Chance V2 §
3 ©  JACK JOHNSON Wasting Time (ack Johnson Music/Universal 467 0 22857 13 250 | wARREN ZEVON Disorder in The House /Artemis) 4
5 5 EASTMOUNTAINSOUTH You Dance (OreamWorks) an -9 15470 13 23/0 RYAN ADAMS So Alive Last Highway/l0JMG! [
[ 6  STING Send Your Love (A&M/interscape) 403 13 24524 6 23/0 S. WINWOOD Why Can't We Live Tomher (Wincraft/SC!-Fidefity) 3
4 7 PETE YORN Crystal Village (Columbia) 400 36 19654 13 22/0 | ROBERT EARLKEEN Fumace Fan (AudumiKoch/ 3
10 € JONNY LANG Red Light (A&M/hnterscapey 359 429 19671 5 291 | SALACTIC Uptown Odyssey (Sanctuery/SAGI .
9 0 JASON MRAZ You And | Both fFlektra/EEG) 345 +4 12150 14 22)0
7 10 GUSTER Amsterdam (Gonna Write You A Letter) (Paim/Reprise) 344 -62 19186 19 22j0
12 m WALLFLOWERS Closer To You finterscope) 329 +25 13375 14 221
14 @ SARAH MCLACHLAN Fallen (Arista) 328 +49 23651 3 17/0
13 @ HOWIE DAY Perfect Time Of Day /£pic/ 296 +14 15208 7 20 Most
16 @ LOS LONELY BOYS Heaven (0r/ 270 +10 8697 9 1911
" 15  DAVE MATTHEWS Gravedigger (RC4/ 254 -67 8077 7 220 / ncreasedplay S oL
18 @ BARENAKED LADIES Another Postcard {Chimps) /Reprise/ 246 +39 11460 3 1710 PLAY
21 @  DIDO White Flag (Arista) 198 413 12873 10 g0 | Aer TTE UeE HeRERsE
9 ) R.EM. Bad Day (Warner Bros. +114
23 @ TRAIN When | Look To The Skv /L‘D/l/”lblﬂ/ 190 +17 7820 4 15’2 SARAH MCLACHLAN Fallen (Arista/ +49
20 19 COLDPLAY God Put A Smile Upon Your Face {Capitol) 176 14 7818 5 70 VAN MORRISON Once In A Blue Moon (Blue Note/EMC) +47
26 @)  LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway) 17 +3 9555 2 132 BARENAKED LADIES Another Postcard (Chimps) (Reprise/ +39
28 @ JOEFIRSTMAN Breaking Al The Ground (Atiantic) 158 +39 3652 2 16/0 !&iﬂfﬁﬂ"ﬁﬁ:ﬁ?’:"‘“ |A;l\| T';;er"d M/"’W/ +§:
. ere | Am (Nonestc) +
22 22 GRANDADDY NO\.N it's On (V2 156 -18 8476 10  12)0 LYLE LOVETT My Baby Don't Toerate (Curost ighway!  +31
27 @ SHERYL CROW First Cut Is The Deepest (4A&Mjinterscape) 150 +30 9774 2 1716 JASON MRAZ The Remedy (| Won't Worry) Elektra/EEG) +30
25 @ DAMIEN RICE Volcano (Vector Recordings) 149 +1 8758 4 16/2 SHERYL CROW First Cut Is The Deepest (A&M/interscope) ~ +30
19 25  ANNIE LENNOX Pavement Cracks &/ 139 51 5960 17 15/0
29 @ JOHN HIATT Circle Back /Vew West/ 134 +15 4677 2 1312
26 @ SANTANA fJALEX BAND Why Don't You & | (Arista) 129 +4 9472 8 6/0
- @ LUCINDA WILLIAMS Real Live Bleeding Fingers... {Lost Highway/ 126 +8 3470 2 10/0
@ VAN MORRISON Once In A Blue Moon (Blue Note/EMC) 119 +47 6116 1 13)2
@ ZIGGY MARLEY Dragonfly fPrivate Music/AAL) 19 +29 an 1 1210 Most
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the Played Recurrents
airplay week of 9/21-9/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the -
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds TOTAL
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals | ARTISTTTLE LABELS) ) o)
Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons | TRAIN Caling All Angels Columbia) 252
used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. - COLDPLAY Clocks (Capitol/ 231
New & A Cti ve JASON MRAZ The Remedy (| Won't Worry) Elektra/EEG) 230
———? NICKEL CREEK Smoothie Song (Sugar Hilf 216
MAVERICKS | Want To Know (Sanctuary/SRG/ RADIOHEAD Go To Sleep (Capitoll MATCHBOX TWENTY Unwell (Atlantic/ 178
Total Plays: 114, Total Stations: 8, Adds: 0 Total Plays: 97, Total Stations: 10, Adds: 1 JACK JOHNSON The Horizon... ack Johnson Music/Universall 154
ROBERT RANDOLPH Soul Refreshing (Warner Bros.) LIZ PHAIR Why Can't |2 [Capitol TORI AMOS A Sorta Fairytale (Epic/ 146
Total Plays: 110, Total Stations: 10, Adds: 0 Total Plays: 87, Total Stations: 6, Adds: 0 MAROON 5 Harder To Breathe (Octone/s} 140
NORTH MISSISSIPPI ALLSTARS Evyes (Tone-CoofATO) MICHAEL FRANTI { SPEARHEAD Everyone Deserves Music /i#fusic/ COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 134
Total Plays: 109, Total Stations: 12, Adds: 1 Total Plays: 85, Total Stations: 8, Adds: 0 COLDPLAY The Scientist (Capitall 129
TRAVIS Re-Offender (Epic/ TORI AMOS Strange (Epic/
S e Dol el 18D
leaven (Radioactive/Geffe round (Universa f
Total Plays: 98, Total Stations: 5, Adds: 0 Total Plays: 74, Total Stations: 7, Adds: 1 reporlers are available on the web at
www.radipandracords.com.
Songs ranked by total plays

ONNY N0 -rog tiope

MOST ADDED! on tour this fall

BDS Monitor Debut 7*
R&R Triple A Debut @

KBCO KFOG KTCZ KMTT WXRT WXPN
WBOS WTTS KPRI KINK WGVX & More
LONG TIME COMING in stores 10/14!
Produced by Ron Fair for Faircraft and Jonny Lang :ﬁ

ProTools and Recorded by Tal Herzberg ',:
Mixed by Chris Lorg-Alge &

-------
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www.rrindicator.com
WEOWS aamst Tme Lsag i ks Al}%:uli:s e TOMLSTARONS! | s mmsTIE LABELYS) a005
2 1 BEN HARPER Diamonds On The Inside (Virgin/ 265 4 1705 9 g0 | WARRENZEVON Disorder in The House drtemis/ 13
3 @ DAVEMATTHEWS Gravedigger (3CA) 264 +4 1668 7 181 | FYAWADAMS So Aive Lost HghwayIDJMG) g
RICKIE LEE JONES A Second Chance 2/ 7
4 0 STING Send Your Love (A&M/interscope/ 263 +18 1418 6 16/0 THRILLS One Horse Town Virgin 3
1 4  JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 255 -18 1580 13 1710 STEVE WINWDOD Why Can't We Live Together (WincraftSCHisekty! 3
5 5  JOHN MAYER Bigger Than My Body (Aware/Columbia) 227 8 1475 7 14j0 SARAH MCLACHLAN Fallen /drista/ 3
12 @ REM.BadDay (Warner Bros) 219 +53 1126 2 18n GALACTIC Uptown Odyssey (Sanctuary/SRG/ 3
6 @ JASONMRAZ You And | Both (Elektra/EEG) 219 +#1 1524 14 130 | ROBEATEARL KEEN Fumace Fan MudimiKock/ g
7 8  LOS LONELY BOYS Heaven (07 201 5 1253 11 170
14 @ MICHAEL FRANTI| SPEARHEAD Everyone Deserves Music (iusic) 182 +26 553 9 16/0
8 10 PETE YORN Crystal Village (Cofumbial 179 14 1476 12 90
11 @) JONNY LANG Red Light (A&Minterscope) 170 +2 1193 4 14i0
g 12 EASTMOUNTAINSOUTH You Dance (DreamWorks) 155 37 109 16 130
21 @  HOWIE DAY Perfect Time Of Day (£nic/ 151 +20 1175 5 10
19 ) NORTHMISSISSIPPI ALLSTARS Eyes (Tone-CoolATO) 144 412 600 5 150
20 (D ROBERT RANDOLPH Soul Refreshing (Wamer Bros.) 14 +9 773 6 130
15 16 DAMIEN RICE Volcano (Vector Recordings) 136 2 893 14 130
17 17 JOHN HIATT Circle Back fNew West/ 134 2 764 7 1400
23 ) MAVERICKS | Want To Know (Sanctuary/SRG) 131 +13 4712 3 120
13 19 DAVID GRAY Carofine /4 TO/RCA) 130 .28 550 12 8j0 Most
22 20 KELLER WILLIAMS Love Handles (SCHFidelity) 126 2 279 8 130
@ VAN MORRISON Once in A Biue Moon (Blue Note/EMC) 123 +56 628 1 1401 IncreasedP. If-’_(f/——
16 22 GUSTER Amsterdam {Gonna Write You A Letter} (Palm/Reprise) 123 14 926 19 10/0 Tﬂv'"
€  LYLE LOVETT My Baby Don't Tolerate (CurtyLost Highway) 120 450 65 1 130 | EuEe HeREASE
10 24  WARREN ZEVON Knockin' On Heaven's Door (Artemis) 119 51 578 9 110 | EMMYLOUHARRIS Here | Am iNonesuch/ +59
27 €  SHELBY LYNNE Telephone (Capitol 116 +4 52 4 110 :’;"MMg::Lsa‘:':w‘:'”ir";fafj"e Moon (Blue Note/EMC/ :::
26 @ NEILYOUNG Bandit (Reprise 116 +1 833 7 120 | gurav) CROW Fist Cutls The Deegest A&Minterscops]  +52
€D  SHERYL CROW First Cut Is The Oeepest (A&M/interscope) 115 +52 692 1 1110 | BRUCE COCKBURN Tried And Tested (True North/Rounder)  +5%
29 @ WALLFLOWERS Closer To You {/nterscope) 112 +6 972 8 710 LYLE LOVETT My Baby Don't Tolerate {CurtiLost Highway/ ~ +50
28 @  TRAIN WhenLook To The Sky (Calumbial 107 0 633 2 90 | WARRENZEVON Disorder In The House (Artemis/ +38
€)  BARENAKED LADIES Another Postcard (Chimps} (Reprise) 105  +23 586 1 gjo | STEVEWINWOOD WhyCar't We live Together MivaftSCHfikdty) +38
SARAH MCLACHLAN Fallen (drista/ +38
] _ DAVID BOWIE New Kills Star (S0/Cofumbic) +35
19 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 9/21 - Saturday 9/27.
© 2003 Radio & Records.
- ~
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RACHAEL YAMAGATA Wear Me Down
RICKI LEE JONES A Second Chance

Acoustic Cafe

Rob Reinhart 734-761-2043

DAN ZANES Wabash Cannonball

ELLIS PAUL & VANCE GILBERT Comes A Time
JOHN GORKA Riverside

JOHNNY CASH Wichita Lineman

JOSH ROUSE 1972

*Monitored Reporters

45 Total Reporters

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all
pictured and send them to:
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| approached this review with some
trepidation. Asking someone to review
Edie Brickell's Volcano who has Kid
Rock’s Cocky and Creed's Weathered
in high rotation .... Well, you do the
math. So | gave myself a break and
skipped the first song, “Rush Around,”
since we have it in rotation here at
WRNX. # Expecting to cringe at every
song, | have to admit that | was pleas-
antly surprised at the soft, intimate
sound of the album. Maybe it was my mood. Maybe it was
the rainy weather. Maybe | just have to admit that Edie has
| an incredible talent for songwriting. ® | liked “Once in a
Blue Moon” a lot and want to meet the guy with “eyes like
faded jeans.” “The One Who Went Away” is a departure
for Brickell into a New Age sound with Cuban-influenced
percussion. Add to that her haunting lyrics and her lilting
vocals, and you've got a song that will torment you all day by persis-
tently replaying in your head. ® With this album Edie Brickell has
evolved into a different genre than is normal for her. | must admit | was
predisposed to dislike it or at least view it with some disdain, and now |
have to admit that, yeah, Edie is all right. ® The third time | listened to
the CD | didn’t skip “Come Around.” Then | didn't bring the CD back to
the station; | stuck it in my personal collection. Just don't tell my friends.

ON THE

Lesa Withanee
MD, WRNX/Springfield, MA

John Mayer holds on to the top moni-
tored airplay slot for the third week,
however R.E.M. are coming on strong —
now at 2* in just three weeks. The rest
of the top 10 is relatively stable, with
Jack Johnson, Jonny Lang and Jason
Mraz holding their bullets ... The Wall-
flowers (11*), Sarah McLachlan (12%),
Howie Day (13*) and Los Lonely Boys
(14*) are on deck ... Other gainers this
week include Barenaked Ladies (18*-16*), Dido (21*-17*), Train (23*-
18"), Lyle Lovett (24*-20*), Joe Firstman (28*-21*), Sheryi Crow (27*-
23*) and John Hiatt (29*-26*) ... Lucinda Williams, Van Morrison and
Ziggy Marley debut ... After patiently waiting at No. 2 for many weeks,
Ben Harper is now No. 1 on the Indicator chart, Dave Matthews moves
up to 2%, and Sting is now 3*. R.E.M. jump to 6*, and Michael Franti
& Spearhead are now top 10 at 9* ... Big gainers include Day (21*-
13*), North Mississippi Allstars (19*-14*), Robert Randolph (20*-15%),
The Mavericks (23*-18*) and Shelby Lynne (27*-25*) ... Morrison,
Lovett, Crow and Barenaked Ladies debut ... In the Most Added Cat-
egory Warren Zevon grabs 17 total adds (No. 1 Indicator, No. 2 moni-
tored), Rickie Lee Jones gets 13 total (No. 1 monitored, No. 3 Indica-
tor), and Ryan Adams gains 12 total adds (No. 2 on both panels) ...
Galactic, Libby Kirkpatrick, Robert Earl Keen and Rachael
Yamagata are off to a good start ... Damien Rice, Morrison, Emmylou
Harris, Bruce Cockburn, Steve Winwood, Rufus Wainwright, David
Bowie and The Thrills close some important holes.

— John Schoenberger, Triple A Editer

A Armist

armist: Howie Day

LaseL: Epic
By JOHN SCHOENBERGER / TRIPLE A EDITOR

Like so many of the young singer-
songwriters out there these days,
Howie Day was able to build a substan-
tial grass-roots following, allowing him to
sell over 30,000 copies of his self-released
album, Australia. But Day took the idea
of self-sufficiency to whole new level in
terms of his stage presence: With the help
of looping technology, he developed a
whole new twist on the idea of a one-man
band that ultimately proved to be as
much of a crowd pleaser as the songs
themselves.

1t all began for Day as a local performer
in his native Bangor, ME at the age of 16.
After high school graduation he became
a permanent fixture in the active coffee-
house scene of Boston. From there his
touring spread throughout New England,
then the Eastern Seaboard and eventu-
ally across the country. As his following
built, so did the buzz on this talented
young artist, and that eventually led to
a contract with Epic Records.

Epic picked up the distribution of Aus-
tralia, and over the next year or so
“Ghost” and “Sorry So Sorry” garnered
considerable radio airplay, beginning, of
course, with Triple A radio. This led to a
more extensive touring schedule, culmi-
nating with an extended world tour with
Tori Amos. When it was all said and done,
Australia had sold well over 100,000
units and Day was primed to take his ca-
reer to the next level with his sophomore
effort.

Back at home in Bangor, Day began to
write the songs that would become Stop
All the World Now. When he was ready
he relocated to London for a time to
record with famed producer Youth, who

has worked with such diverse artists as
U2, Crowded House and Dido. The expe-
rience proved to be an exciting one for
Day, especially since this time around he
was being backed by a full complement of
musicians: guitarist Jay Clifford, bassist
Simon Jones, keyboardist Les Hall and
drummer Laurie Jenkins. In fact, a few
songs even feature strings.

“Watching how hard Tori works and
seeing how she carries herself as an art-
ist was an education for me,” says Day.
“She gave a lot of advice, but one thing
kept coming back to me in the studio: She
said it is crucial to stay true to your ar-
tistic vision when you record or you'll re-
gret it the rest of your life. She reaffirmed
that the biggest mistake I could make
would be to ignore my instincts.”

It would seem that the advice stuck
during the recording process, for even
though Day was surrounded by a tal-
ented team of people, his new album is
clearly a direct extension of his own cre-
ative process. As you listen to “Perfect
Time of Day,” “Brace Yourself,” “Collide,”
“Sunday Morning” and “She Says,” you'll
quickly realize how much this young art-
ist has grown as a songwriter and a
singer.

Day is already back out on the road in
support of Stop All the World Now — this
time with a full band backing him up.

Fast Hooks.. Vo Snags
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Wi W armsT THLE LaBELS) R s R | Americana spotllght
2 Q) RODNEY CROWELL Fate's Right Hand (Columbial LY %57 | by John Schoenberger
1 2 JOEELY Streets Of Sin (Rounder 672 32 8902 | Artist: Danny Barnes
3 3 TIM O BRIEN Traveler (Sugar Hilf 622 5 5232 | Label: Terminus
. . Most folks know Danny Bames as a founding member of the Austin-
4 4 DWIGHT YOAKAM Population Me {Auium) 589 13 2020 based trio The Bad Livers, which released six albums during the '90s. In
[ 5  WAYNE HANCOCK Swing Time (Bloodshot/ 587 8 3745 1997 he moved to Seattle and soon established himself within the then-
) burgeoning country-jazz scene there with artists such as Bill Frisell, Wayne
9 O  CHRIS KNIGHT The Jesous Kind (uttone 4% +50 1716 Horvitzand Keith Lowe. Infact, those three great players formed the musical
8 o JUNE CARTER CASH Wildwood Flower Dualtoee) 480 30 9566 backbone for Bames' “official” debut offering in 2001, Things / Done Wrong;
. he released two limited-edition discs prior to that. Bames now returns with
12 @ MAVERICKS The Mavericks (Sanctuary/SRE) 482 498 1304 Dirt on the Angel, where he expands his musical horizen to include elements
6 9 J.LAUDERDALE W/ DONNA THE BUFFALO Wait... Mhesfanel 48R Al gags | Of bluegrass, rock and old-time music, in addition to the country and jazz slant he has a love for. The new
) ) album features 11 original songs, a collaboration with Darol Anger and three choice covers. The sessions
165 D SHELBY LYNNE identty Crsis (Capitol L 1961 | 2150 boast the musical contributions of guitarist Frisell, fiddle player Anger, keyboardist Chuck Leavell,
15 @ C.TAVLOR® C. RODRIGUEZ The Trouble... Lonestar 454 +83 1219 | bassist Garey Sheiton and drummer Cariton Jackson, and Dirk Powell on banjo, accordion and guitar.
Togetherthey pay homage to many musical styles while twisting and tuming them in new and unexpected
7 12 SCOTT MILLER Upside Downside (Sugar Hil) 439 64 10989 | girections. Have fun with the title track, as well as “Life in the Country,” "Get It While You Can,” “Bluegrass
31 (D  ROBERT EARL KEEN Famm Fresh Osicns iAusiun 420 <160 geg | Svicide" and aunique take on Beck's “Loser.”
10 14 DELMCCOURY BAND s Just the Night (McCoury Music) 404 A0 wn | Americana News
23 @ LYLE LOVETT My Baby Don't Tolerate [CurbyLast Highway! 401 +116 Rk Congratulations to all the folks at the Americana Music Association for organizing a great conference
i this year. One of the highlights was the second annual awards ceremony, which featured performances
1 D OARRELL SCOTT Theate OF The Unheard ul Lght el il 1868 | v Kris Kristofferson, Jim Lauderdale, Kathieen Edwards, Ricky Scaggs, Allison Moorer and Rodney
13 17 DANNY BARNES Dirt On The Angel (Terminus/ 178 4 2788 | Crowell. The awards this year went to Jerry Douglas, Instrumentalist of the Year; Johnny Cash's “Hurt,”
. ) Song of the Year; Johnny Cash's American IV: The Man Comes Around, Album of the Year; Jehnny Cash,
il 18 CHRIS SMITHER Train Home fiightone/ g 22 8360 | artist of the Year; Levon Helm, Lifetime Achievement Award for Performer; John Prine, Lifetime
@ EMMYLOU HARRIS Stumble Into Grace Nonesuch! 362 +220 504 | Achievement Award for Songwriter, Sam Phillips, Lifetime Achievement Award for Executive; Gram
D ) Parsons, President's Award; and Kris Kristofferson, Spirit of Americana Free Speech Award ... The newest
u ADRIENNE YOUNG Plow To The End Of The Row /Addle Belle) 353 +69 1357 | nominees have been announced for the Nashville Songwriters Hall of Fame. There are two categories in
18 21 E.SCRUGGS, D. WATSON, R. SKAGGS The Three... (fawnsar’ 314 41 4179 | this year's competition: songwriters and songwriter-artists. Two will be inducted from the first group and
one from the second. For a list of nominees log on to www.nashvillesongwritersfoundation.com ...
1722 GILLIAN WELCH Soul Journey Acony) 308 54 9014 { wilgo, among other artists, will contribute a 0ng to the third volume of the charity compilation Séries
19 23 JAY FARRAR Terroir Blues (Act/Resist) 07 38 50z | TheAmos House Collection, which benefits Amos House, a nonprofit organization dedicated to providing
food, shelter and heaith benefits to Rhode Island's homeless population.
20 24 ALLISON MOORER Show {Universal South) 300 -24 4703
Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com.
29 €D  KATECAMPBELL Twang On A Wire farge Aiver Musi) 270 +10 1287 I you hav p QSRR
0 @  POGIRL PoGil Mightone) % 9 uw | Most Added’
21 27 JOHN HIATT... Beneath This Gruff Exterior (New iast/ 268 A8 11328 ARTIST TITLE LABEL(S) ADDS
Emmylou Harris Stumble Into Grace IVanesuch/ 20
25 28 KRIS KRISTOFFERSON Broken Freedorn Song... (Oh Boy) 264 -18 1926 Patty Loveless On Your Way Home (Epic/ 13
VARIOUS ARTISTS Livin, Lovin, Lisin-Senus.. (Universal South) 262 0 it Various Artists Just Becauase I'm A Woman - Songs of Dolly Parton (Sugar Hilj 13
® et s Lyle Lovett My Baby Don't Tolerats (CurbLost Highway! 12
26 30 PAT GREEN Wave On Wave (Republic/ 261 21 4051 Robert Earl Keen Farm Fresh Onions (udium/Koch/ 10
T - - - - " — Trailer Bride Hope Is A Thing With Feathers [Bloodshot) 10
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 0 q a
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. s c”f" Radriguez The Trouble With Humans (Lonesta/ 1
For more information please visit www.americanamusic.org. Rory Block Last Fair Deal (Talarc/ 7
Y © 2003Americana Music Association. Mavericks The Mavericks (Ssnctuary/SRG) 7)
10 Ways To Screw Up An Ad Campaign
hv Rarrv H "..."-a_-
Learn how your clients can out-advertise their competitors—even when they can't outspend
them! This book shows how you can create the best ad campaign possible.
* How to write copy that sells
* How to devise prometions that drive traffic
* How to properly measure ad campaign results (and get proper attribution for the results you deliver)
* How to stay on the right side of advertising law and regulations
“In an age when the real ‘ad people’ have largely been replaced by film school grads, Barry Cohen’s
combination of experience, imagination, and just plain good sense offers a welcome reminder that, yes,
the right ad can do the right job.” — Ray Hoffman, ABC Radio Networks/Business Week magazine
“Don’t miss ‘Ten Ways to Screw Up an Ad Campaign’ if you

want a no-nonsense, simple guide to avoiding common and
costly advertising campaign mistakes.”
- Ken & Daria Dolan, WOR Radio Network

“It's great; | used it for talking points at a barbecue with my staff.”
- Joe Pedicino, Sales Mgr, WCOH/Clear Channel, Newnan, Ga.

Call R&R at 310-788-1625 to order.
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Christian AC Spring 03 Ratings
12+ Persons w25-54
Mit. AQH  25-54 AQH AQH Share
No. Calls/Market Share Share (Rank)
2 KFSH/Los Angeles 0.7 0.8 0.9 (321)
3 WZFS/Chicago 08 1.1 1.3(22)
® ® 5 KLTY/Dallas 35 40 57(2)
7 KSBJ/Houston 2.9 34 5.0 (31)
8 WPER/MWashington 02 03  0.3(38)
11 WFSH/Atlanta 25 2.8 379
[ , ) 9)
11 WVFJ/Atlanta 08 0.9 1.3(24)
rln a ln S 12 WMCUMiami 13 1.7 20(17)
14 KCMS/Seattle 27 34 5.8(2)
_ . _ 20 KHZR/St Louis 0.3 03  04(4)
Format shows eye-opening growth among women 25-54 2 KFSParion, OR v 25 ss
25 WFHM/Cleveland* 23 23 29(13)
W 26 WAKWI/Cincinnati 14 1.7 22(141)
ith the large number of noncommercial stations 27 KKFS/Sacramento 15 20 24(15)
carrying the torch in Christian radio, I decided to take | ™ 10%';:::;"2?_'2:"3" . 33 WFZHMilwaukee LR S 2R C.(13)
on a research project. It took me weeks to complete, but SSERWCNOICCIUmbusOH 20NN S 27
it was well worth the effort. Here in your hands are the | 1 KLRGCFayetteville, AR 11.5 36 WAWZMiddlesex 1622 4009
spring 2003 Arbitron numbers for Christian AC radio. | 2 K0BGWoplin MO 102 S WAL s 33 42 s56(®)
Spring is the biggest and most comprehensive ratings 2: \gxlglfr/rBllrmmgham g'z €D UGRHRELIED B 46 6509
q q . ; ulsa I . d )
period of the year, and here, for the first time ever in . ) DRI 22 1 16 26(11)
s . . 5 WLFJ/Greenville, SC 76 44 WBSN/New Orleans 13 17 19(14Y
print, is a complete look at where Christian AC radio 6 WCORAohnson City, TN 73
q . . q . ! : 54 WDCZ/Rochester, NY 0.5 0.6 0.9(181)
is and how it stacks up against other stations in the 7 WMHK/Columbia, SC 72 5 WalE/Lousvil 0 12 T
format’s target of women 25-54. 8 WP0Z/Orlando 6.5 —— ' ’ X
9 KTLI/Wichita 6.2 57 WDJC/Birmingham 5.2 6.5 8.3(3)
Looking at online forums and  tinues to churn upward. Howmuch, | 10t kTSY/Boise, ID 6.1 59 WLFJGreenville, SC 4% 69 7.6(3)
message boards, you would think  you ask? For spring ‘03, the format | 10t wJiS/Sarasota- 61 KAIM/MHonolulu 32 41 5.1 (6t)
the.AC format wéa.s going t}kl: way }(‘)f b}:)a.sts 19 ilation.? }1:1 thi top five 13 Bradenton, FL 6.1 6 KXOJTulsa 46 5.7 83()
me.unstr.eam.ra .IO. You know the  their mar gts within this covete 66 WJQK/Grand Rapids 40 49 5.5(6)
drill: splintering into several subfor- ~ demographic. Not bad for one of the
mats within a format. But from what  newest kids on the block. OO I T 77 W.iS/Sarasota 22 4.0 6.1(2)
I have heard and seen, Christian AC Some of you may be seeing rat- € :ers:ns 25_24 i 83 WQCK/Baton Rouge 26 31 3.9 (8t)
has a formidable presence in every  ings information for the first time, 90 WMHK/Columbia, SC 44 57 7.2 (41)
market it covers. Christian radio  while some of you know your own S
/ 7 95 KTLVWichita 2.8 3.5 6.2 (51)
overall continues to evolve intosub-  station’s numbers and possibly those 1 KLRG/Fayetteville, AR 8.4 e ———— v 37 s6M)
formats seemingly on a daily basis, of a few others. But you've never 2 KOBC/Joplin, MO 8.1 olorado Springs ) ’ :
but AC has been and continuestobe  seen a comprehensive look at the 3 WCQR/Johnson City, TN 6.6 101 WCQRAohnson City, TN 45 6.6 7.3 (41
the most stable and balanced of all  format all in one place. R&R is 4 WDJC/Birmingham 6.5 103 WLAB/Ft. Wayne, IN 29 3.7 5.1 (8t)
Christian formats. proud to bring it to you in one easy- 5 WLFJ/Greenville, SC 6.0 105 WBDX/Chattanooga, TN 1.8 1.8 1.9 (11t)
The Numbers to-understand synopsis, followed by | 6t Kx0J/Tuisa, OK 57 110 WRXT/Roanoke, VA 28 39 39(M
demo breakouts of the top-rated 6t WMHK/Columbia, SC 5.7 .
. G ' 121 KTSY/Boise, ID 29 4.4 6.1(5)
While the 12+ numbers are not  Christian ACs. 8 WCTUErie, PA 5.1 .
spectacular for most Christian ACs, Intwoweekswe'll takea look at full- 9t KWND/Springfield, MO 4.9 134 KBNJ/Corpus Christi, TX 17 22 3002
listening among women 25-54 con-  time CHR, Rock and Inspo stations. 9t WJQK/Grand Rapids 49 143 WCIC/Peoria, IL 3.2 45 5.9 (5
144 KWND/Springfield, MO 37 49 6.0 (5t)
148 WXPZ/Salisbury, MD 0.4 0.8 0.9 (181)
K- d I Th W The 10 Top-Rated Christian ACs, 151 KLRC/Fayetteville, AR 6.0 8.4 11.5(2)
l s n e a 12+ 152 WTCR-AM/Huntington-
? “Halleluja 1] Ashland, WV-KY 0.6 06 1.3 (13)
EF‘ Impacting CHR Oct 17th 1 KOBCAoplin, MO 70 164 WCTL/Erie, PA 41 51 56t
r~ : Impacting Rock Oct 24th 2 KLRCFFayetteville, AR 6.0 171 WHPZ/South Bend, IN 07 06  1.3(13y
=R 3 WOJC/Birmingham, AL 5.2 180 KOFR/Lubbock, TX 09 12 1203
S 4 WLFJ/Greenville, SC 49 193 KAEZ/Amarillo, TX 22 25 387
=
235 5 KX0J/Tulsa, 0K 46 206 WIBVSpringfield, IL 29 42 4.2 (8t)
Es 0 WS Eip ] - A 208 WCVK/Bowling Green,KY 29 41  47(5)
28 e 216 WBGL/Champaign, IL a1 40  60(5
BE 8 WCTErie, PA o PS Beach,FL 26 27 6.0 (4t
g8 9 WJOK/Grand Rapids 40 A el AU AL L2 : : 0 (4
2y 10 WPOZ/Orlando 38 234 KOBC/Joplin, MO 7.0 8.1 10.2 (2t)
Z= 258 WGRC/Williamsport, PA 14 12 26(M)
23 267 KSLT/Rapid City, SD 25 3.0 2.9 (@Y
g8 TALK BACK TO R&R!
u 3 T': L Copyright Arbitron; may not be quoted or reproduced without prior
E 0o § Do you have questions, comments written permission from Arbitron.
SE 9 or feedback regarding this column *Covers more than one Arbitron-ranked market; figures shown are
E uE or other issues? for the home market only. All data is Monday-Sunday, 6am-midnight;
2 ﬁ =] Call me at 615-244-8822 ties are designated with a t. WBGL/Jacksonville; WXHL/Wilmington,
':‘ = or e-mail: DE; and WJTULancaster, PA are in Arbitron-embargoed markets, so
E % g rwelke@radioandrecords.com we are unable to print their ratings information.
- 4574
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The GG Update

Christian Retail, Radio & Records Newsweekly

Opening Act:
Across The Sky

Get to know this duo with good humor and
a bad sense of direction

ast year around this time, Ben Kolarcik and Justin
Unger were mulling over names for their nascent act
and preparing to sign their first label deal, with Word
Records. The Arizona-bred Unger and Kentucky native
Kolarcik were tossing around names like Twicetold,
Likewise and The Longing before settling on their cur-
rent moniker, Across The Sky.

They chose the name because, says
Kolarcik, it reflects the goals of the
two musicians. He explains, “There’s
a scripture in Matthew that talks
about how the Lord is going to gath-
er his angels from one end of the sky
to the other when he returns. We
wanted a name that reflected what
our music and ministry are about —
that being to point people’s attention
to the coming hope of Christ's re-
turn.”

The twenty-something Kolarcik
and Unger connected through their
work at Word, where Kolarcik was
honing his songwriting with staff
writers and Unger was working as a
temp in the office of the label head.
The two soon began writing together
and penned more than 50 songs be-
fore cutting the final 12 for their self-
titled July label debut.

“It’s kind of funny,
because after |
came to the
realization that |
didn’t need a
record label to do
this, | started
getting calls from
labels.”

Over the last few whirlwind
months, ATS have been touring
Christian radio and playing dates
across the United States — the latest
as part of a mini-tour with labelmate

Mark Schultz. In November the ATS
guys will continue the road trip,
opening up concerts for Canadian
pop rockers Downhere. “We told the
label to work us todeath,” Unger tells
Tee CCM Urpate Editor Lizza Con-
nor. “We're young.”

Getting started: Unger began
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Across The Sky

playing piano at 10 years old and was
writing music by the time he was a
freshman in high school. His first col-
laborative effort was a family affair:
He set his grandfather’s poetry to
music. Later, his band Emmaus qual-
ified for the GMA Seminar in the
Rockies competition — but they
broke up just months before the event.
Unger went on as asolo artist, wowed
the crowd and took home the presti-
gious grand prize. He also met his
now-fiancée, with whom he'll be ty-
ing the knot over the holidays.

“Wedefinitely took different paths,”
says Kolarcik of he and Unger. “After
high school I began working with a
producer in Louisville and just tried to
make an impact where [ was.”

He hooked up with the Australian
indie band Alabaster Box and trav-
eled overseas for three months, open-
ing shows for the band. It's kind of
funny, because after I came to the re-
alization that [ didn‘t need a record
label to do this, [ started getting calls
from labels,” he says.

Vocation of choice (if not a Chris-
tian artist): Unger says he'd planned
to be a meteorologist: “I wanted to
study tornadoes and chase severe
weather. My favorite channel is the
Weather Channel.” But before signing
the record deal, he worked for Star-
bucks. “The seasonal gingerbread
latte is like Christmas in your mouth,”
he says. “Later I was hired as a temp
at Atlantic Records, and I was stuff-
ing Plus One press kits for their Obvi-
ous record.”

Kolarcik says he can't imagine doing
anything outside the realm of music.
“T'd be doing music ministry in some

facet,” he says. “Whether that's play-
ing guitar for five people somewhere
or being a worship pastor.”

“We toid the label to
work us to death.
We’re young.”

Justin Unger

First memory of Christian music:
Unger says he remembers going to
Michael W. Smith concerts and notes,
“I'loved his style. His music is so en-
couraging.”

Kolarcik cites another CCM heavy-
weight, Steven Curtis Chapman, as
having a huge impact on him. “I re-
member going to a Steven Curtis
Chapman concert in 1992, he says.
"It was the first time | saw a guy on-
stage performing Christian music
with agood message. Steven incorpo-
rated everything [ believed and liked
to do. I thought, ‘I could really see
myself doing this.””

On becoming Across The Sky:
“We weren't even thinking of a duo
thing until somebody mentioned it,”
Unger says. “We were recording a
demoone day, and this guy at the stu-
dio said, “You guys just need to do it
as the two of you.”

In October of 2002, after Kolarcik
made Nashville his permanent resi-
dence, he and Unger officially signed
their record deal as Across The Sky.

Studio buzz: Within two months,

The GG Update
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Across The Sky

ATSsigned a deal, recorded an album
and set off on their first tour. A large
chunk of the record was produced by
the team of Jim Cooper and Kenny
Lamb, with Jeremy Boze and Pete
Kipley sharing some production cred-
its as well. “We had a lot of names
tossed up, but we chose this team
[Boze and Kipley] with a fresh per-
spective, and we’re breaking this
team,” Unger says.

Not-so-secret admirers: Unger
says Michael W. Smith, who inspired
him to pursue the artist gig, still ranks
No. 1 on the list of artists he respects.
“Tome, it haslittle to do with the suc-
cess he’s won, but rather how he’s
held himself,” Unger says. “It's being
beyond reproach. He's a family man.
He’s just cool.”

Kolarcik cites late folk rock artist
Jeff Buckley as his favorite. “He had
this phenomenal voice and was a
really good guitarist,” he says. “But
The Beatles, The Police and Steven
Curtis Chapman are up there as well.
I also admired Keith Green for his tes-
timony, his piano playing and his
stand of ‘No compromise.’ That's
something I desire in my own life.”

One year ago: “I was jobless,” Un-
ger says. Kolarcik cuts in, “And we
were still nameless, and we were just
getting ready to sign the deal.”

Road rules: Running out of gas
and frequent bad directions, includ-
ing some that recently landed the
guys at the wrong end of Missouri,
arejusta few mishaps from the black-
top. “We're convinced that the Lord
puts funny people and events in our
lives every day just to help us laugh,”
Kolarcik says. “And we thank the
Lord for those.”

Ideal tourmates: “We did a show
with Michael W. Smith in Louisville,
and I think that was a good mix,”
says Kolarcik.

Unger says, “We also opened a
show recently at Rock the Universe
in Orlando and went on before Mer-
cyMe. That seemed to flow really well
with our styles.” Switchfoot and
Third Day would also be great to
share a stage with, say the guys.

What they spin: “The new records
from Seal and John Mayer are in my
CD player right now,” Kolarcik says.
Unger is listening to the new Micha-
el W. Smith and Maroon 5.

The Wire: Oct. 3, 2003

opportunities God has provided.”

11,

® Flicker Records launches Big House Kids, a new children’s initiative

headed by label GM Troy Vest.

» The Christian Network will cease operating the Praise TV video
network in the near future. The company says it has decided to give more
attention and resources to its Worship Network and ETCtv. Christian
Network VP/Programming Tim Brown says, “America’s appetite for worship
music and purpose-driven content has grown tremendously over the past
two years, As a network, we felt as though our focus must be on the

* James Riley rejoins Word Label Group as Sr. Manager/National
Promotions. He returns to Word from the radio promotions department at
Inpop Records, where he has served for the past year and a half.

® Vertical Music has signed Kathryn Scott and Michael Gungor to new
recording contracts. Both artists are set to release new projects on Nov.
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LLY MINTER
RESTLING THE ANGELS (AC/CHR/INSP)
7

~ 84 (} CHRISTIAN AC TOP 30
=)
‘/ e October 3, 2003
VR WK ARTIST TLE LaBELS) TR sLS Vo stanoks Most Added:
1 1 ZOEGIRL You Get Me (Sparrow/ 1672 27 13 601 www.rrindicator.com
5 o AVALON New Day (Sparrow/ 1506 +221 ] 5713 ARTISTTITLE LABEL(S) A008
3 3 MERCYME Word Of God Speak N0/ 1395 45 23 44/0 MARK SCHULTZ You Are A Child Of Mine /Word/Curb/Warner Bros.J11
2 4  SONICFLOOD Cry Holy /iNG) 1392 -62 16 54)2 DARLENE ZSCHECH Pray /0) _ 10
6 € NEWSBOYS You Are My King {Amazing Love) (Sparrow) 1311 +70 7 5112 é:g:::m; Simm';;;’zx"w:}’” ‘:
8 e ACROSS THE SKY Found. By You /Word/Curb/Warner Bros.) 1247 +133 1" 44)2 J. MCBRAYER & J. MARIA Never Alone (Nunca Solo) (Sparrow) 6
7 a FFH Ready To Fly Essential) 1204 +53 8 5012 R.ST. JAMES & C. TOMLIN Expressions... (Forefront/Sparrow) 6
4 8  CHRIS RICE Smile (Just Want To Be With You) (Rocketown/ 137 -241 21 3710 NATALIE GRANT Deeper Life /1-'{”’7/ ]
10 @ NEWSONG Life In My Day (Reunion/ 1063 +37 10 43P ::L";';g:’:;{ ”;zmmm - :
12 @ MICHAEL W. SMITH Signs (Reunion) 1033 +65 5 50/3 "
9 11 JACI VELASQUEZ Jesus is (Word/Cur/Warner Bros.) 864 73 14 3710
15 @ STACIE ORRICO (There's Gotta Be) More To Life (ForeFront/Virgin) 947 +69 8 3912
14 13 CAEDMON'S CALL Hands Df The Potter (Essential g3 13 ap | Most
18 D CASTING CROWNS If We Are The Body Beach Street/Reunion/ 843 +91 7 w3 |/IncreasedPlays
13 15 SHAUN GROVES See You (Rocketown) 809 -153 16 3511 o
n 16 WARREN BARFIELD My Heart Goes Qut (Creative Trust Workshap) 806 -169 20 290 | ARTST TME LABELS) NCREASE
20 D) BIG DADDY WEAVE Fields Of Grace fFervent) 784 +40 6 3912 ;‘v:f:'l"l"" V;" A;Sep: c'"“: Of Mine (WordCurt/Warner Bros.) +::f
. ew Day (Sparrow) +
17 18 THIRD DAY You Are So Good To Me (Essential) 697 -93 30 23{0 DARLENE ZSCHECH Pray (N0) 215
21 19 JEREMY CAMP | Still Believe (BEC/ 674 -46 28 2310 JOY WILLIAMS | Wonder /Reunion) +154
16 20  AMY GRANT Simple Things (Word/CurlyA&Miinterscope/ 651 -7 H 26/0 JARS OF CLAY Show You Love (Essentiall +135
23 € TODD AGNEW This Fragile Breath (Ardent/ 647 +46 ] 2402 :::‘ﬂgi ;:: Esl'{'v;:"u ::Lw"%mmmmf +:3:
q q de 0 +
19 22 PHILLIPS, CRAIG & DEAN Hallelujah (Your Love Is Amazing) /Sparrow/ 601 148 15 26{1 GEORGE ROWE Everasting (Rocketown) +109
@ MARK SCHULTZ You Are A Child Of Mine (Word/Curty/Warner Bros.) 568 +245 1 m CASTING CROWNS If We Are The Body /Beach Street/Reunion) +91
2 24 JAMI SMITH Salt And Light fintegrity) 564 113 10 23j0 J.MCBRAYER & J. MARIA Never Alone (Nunca Solo} /Sparrow/ +87
@  DARLENE ZSCHECH Pray (INO/ 558 +215 1 30
27 @ JODY MCBRAYER & JADYN MARIA Never Alone {Nunca Solo) (Sparrow/ 530 +87 3 30/6
30 @ 4HIM Fill The Earth /Ward/L‘urb/Wame.r Bros.) 483 +52 2 24)2 Ch ristian A Ctivity
28 @ R.ST. JAMES & C. TOMLIN Expressions Of Your Love (Forefront/Sparrow) 473 +38 3 26/6 = ‘4
29 29 PAULCOLMAN TRIO Il Be With You (Essential an 13 7 190 | by Rick Welke
— 30  BY THE TREE Root Of It Al fFervent/ 389 11 4 160 [ Mark Makers
62 AC reporters. Songs ranked by total plays for the airplay week of Sunday 9/21 - Saturday 9/27. Mark Schultz leaps onto the AC chart this week with “You
© 2003 Radio & Records. Are a Child of Mine,” the debut tune from the forthcoming
New & Active project Stories & Songs, landing all the way up at No. 23.
The song gains 245 plays and 11 new station adds, giving it
SWIFT “Til | Met You (Flicker) AUDIO ADRENALINE Strong (FareFront) the force to make the top 10 within just a couple of weeks.
Total Plays: 304, Total Stations: 15, Adds: 2 Total Plays: 226, Total Stations: 10, Adds: 0 Not to be °“‘d9ne: 0?"9"9 Zsc'hec‘!‘ makfs her way onto
CHRISTINE DENTE Summer (Racketown/ JONATHAN PIERCE Stil The Love Of My Life (Word/Curt) the chart, debuting this week with “Pray.” As one of the
Total Plays: 304, Total Stations: 13, Adds: 1 Total Plays: 225, Total Stations: 12, Adds: 1 world’s most renowned worship leaders, she steps up with
ERIN 0'DONNELL Wide Wide World finpop/ MICHAEL W. SMITH Step By StepiForever We Will Sing /Reunion/ her first pop offering and seems to be hitting it off with
Total Plays: 266, Total Stations: 15, Adds: 5 Total Plays: 218, Total Stations: 8, Adds: 0 programmers in a big way.
TAIT Lose This Life (Forefront) SALVADOR Can't Keep It In (Word/CurlyWarner Bros.) As predicted last week, Avalon jump up to No. 2, right
Total Plays: 254, Total Stations: 12, Adds: 1 Total Plays: 193, Total Stations: 8, Adds: 0 behind the ZOEgirl ladies and positioning themselves for a
NATALIE GRANT Deeper Life /Curb/ SCOTT KRIPPAYNE You Are Still God /Spring Hill} top-spot takeover in the next week or two. Other strong
Total Plays: 246, Total Stations: 16, Adds: 6 Total Plays: 188, Total Stations: 9, Adds; 0 movers in the top 10 include Newshoys, Michael W. Smith
and Across The Sky.
Songs ranked by total plays
THE TITLE TRACK TO KELLY'S NEW RELEASE
IN STORES {0.07.03
"SPINWORTHY?” - CCM UPDATE/R &R 8.22.03
«..COMFORTABLE AND CONFIDENT,
DISTINCTLY FEMININE, PASSIONATE & 4
AND HONEST." - CHRISTIAN RETAILING
FROM HOUSE OF PRAISE,
CARMAN'S FIRST STUDIO
RELEASE IN OVER 3 YEARS!

© 2003 Cross Driven Rocords ®. a division of Here Yo Him Music Group, LLC.

-

A

"STAND UP" (AC/CHR) "ALWAYS WILL" (|N$P/P8V

CARMAN.ORG CROSSDRIVEN.COM 4

CARMAN.ORG CROSSDRIVEN.COM DIRIVEN
-
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'CHRTOP30

WK PR ARTIST TITLE LABEL(S) WS ekis  Camr staoNs
1 o SWITCKFOOT Gone (Sparrow/ 1050 +12 14 26/0
2 e STACIE ORRICO (There's Gotta Be)... fForefrony/Virgin) 987 +38 1" 26/0
4 o ZOEGIRL You Get Me (Sparrow/ 889 +19 13 25/0
3 4 TODD AGNEW This Fragile Breath (Ardent/ 844 13 19 21j0
9 6 NATE SALLIE All About You {Curb) 755 +51 9 2212
7 6 SEVEN PLACES Everything /BEC/ 704 -1 18 18/0
6 7 EVERYDAY SUNDAY Hanging On (Fiicker) 682 -66 21 1710
10 o MERCYME The Change fnside Of Me #V0) 645 +1 14 1710
n o NEWSBQYS You Are My King {Amazing Love} (Sparrow/ 640 +59 7 1810
b 10 JEREMY CAMP | Still Believe (B£C/ 621 132 22 16/0
8 11 W.BARFIELD My Heart... (Creative Trust Workshop) 579 -126 16 14{0
12 @ TOBYMAC Love Is In The House (Forefront) 575 +21 16 170
13 @ BIG DISMAL Remember {1.0.U.) /Wind.up/ 556 +48 12 140
14 14 BY THE TREE Far Away (fervent/ 470 -29 1 15/0
15 15 DOWNHERE What It's Like (Word/Curt/Warner Bros.) 445 -32 18 1410
17 @ SIXPENCE NONE... Waiting... (Squint/Curb/Reprise) ~ 436 +20 8 15/0
19 m CASTING... if We Are The Body (Beach Street/Reunion) 422 +45 4 150
21 @ FM STATIC Crazy Mary (Tooth & Nail) 404 +53 5 14i0
29 @ BIG DADDY WEAVE Fields 0f Grace (Fervent/ 392 +137 2 1612
16 20 SHAUN GROVES See You (Rocketown/ 392 -32 9 1501
18 21 RELIENT K Getting Into You (Gotee/EMC) 351 -48 23 90
20 22 JEFF DEYQ | Give You My Heart (Gotee/ 307 51 14 910
23 23 SONICFLOOD Cry Holy /V0) 301 -5 6 1110
24 @ SWIFT ‘Til1 Met You (Flicker/ 299 +6 4 12/0
22 25  LIFEHOUSE Take Me Away (Sparrow/DreamWorks) 298 49 21 9/0
30 @ AUDI0 ADRENALINE Strong (Forefront) 270 +21 7 1110
26 @ BEBD NORMAN Falling Down (Essential) 270 +2 27 81
25 28 SOULJAHZ Let Go (Squint/Curb/Warner Bros.) 264 23 2 90
@ CAEDMON'S CALL Hands Df The Potter (Essentia) 230 +9 1 9/0
28 30 THIRD DAY You Are So Good To Me /Essential) 238 23 29 810
27 CHR reporters. Songs ranked by tota! plays for the airplay week of Sunday 9/21 - Saturday 9/27.
© 2003 Radio & Records.

New & Active

MICHAEL W. SMITH Signs (Reunion/ ACROSS THE SKY Found By You (Word/Curb/Wamer Bros.)

Total Plays: 237, Total Stations: 10, Adds: 2 Total Plays: 182, Total Stations: 9, Adds: 2

GRITS HJENNIFER KNAPP Believe /Gotee/ AVALON New Oay /Sparrow/

Total Plays: 220, Yotal Stations: 7, Adds: 0 Total Plays: 177, Total Stations: 7, Adds: 0

JUMP 5 Why Do | Do /Sparrow) KJ-52 Dear Slim Pt. 2 (BEC/Uprok)

Total Plays: 207, Total Stations: 10, Adds: 1 Total Plays: 175, Total Stations: 7, Adds: 0

PAUL WRIGHT Your Love Never Changes /Gotee/ R.ST.JAMES & C. TOMUIN Expressions... (ForeFrontSparrow/

Total Plays: 205, Total Stations: 11, Adds: 2 Total Plays: 164, Total Stations: 9, Adds: 1

JARS OF CLAY Show You Love /Essentiall TEN SHEKEL SHIRT Cheer Up (VD)

Total Plays: 203, Total Stations: 13, Adds: 7 Total Plays: 163, Total Stations: 9, Adds: 1

S

ROCKTOP30

WK Wi ARTIST TMLE LABEL(S) MRS s ERRTY stoioks
1 o FM STATIC Crazy Mary (Tooth & Nail) 463 +22 9 310
4 e JEREMY CAMP Take My Life (BEC) M4 +21 8 3410
8 o SUPERCHICK Me Against The World (inpop/ 407 +85 4 313
3 4 RELIENT K Forward Motion (Gotee/ 407 4 1 320
2 d NATE SALLIE All About You (Curb/ 401 12 14 2312
6 0 BiG DISMAL Reality (Wind.up) 364 +21 7 3
5 1 SEVENTH DAY SLUMBER Innocence (Crowne/ 352 -16 n n
9 o JONAH33 Faith Like That (Ardent/ 3217 +42 3 3002
7 9 SKY HARBOR InStereo finpop/ kY| -20 13 320
18 @ ROCK ‘N’ ROLL WORSHIP... A Beautiful Glow /¥0) 301 +58 6 3an
14 m THOUSAND FOOT KRUTCH Phenomenon (Tooth & Naif 300 +35 3 2714
15 @ STEREQO MOTION Rise {Flicker/ 287 +22 9 231

@ SKILLET Savior (Ardent/ 281 +120 1 2417
12 @ DAKONA Richest Man /Maverick/Warner Bros.) 216 +1 5 21
11 15 AUDIO ADRENALINE Worldwide: Two (Forefront) 271 -6 9 3312
10 16 T-BONE,M.TAIT & D.LEWIS Raised in Harlem (Meawr) 264 -19 8 2
17 m EVERYDAY SUNDAY Lose It Again /Flicker) 254 +3 B 21
25 @ ANBERLIN Cadence (Tooth & Nail) 285 +45 2 234
18 @ SWITCHFOOT Ammunition (Red Ink/Columbia) P23 +3 ] 290
13 20 38THPARALLEL Turn... [Squint/CurbyWarner Bros.) 233 -34 16 221
20 21 PILLAR Indivisible (MCA/ 231 -6 12 2810
22 @ KUTLESS Pride Away (BEC/ 228 +18 3 2213
21 @ SPOKEN Promise (Tooth & Nail) 221 +17 2 1413
26 @ RADIAL ANGEL Your Name (Squint/CurlyWarner Bros.) 221 +21 5 1712
21 @ OLD MAN SHATTERED Sentimental... fAcoustic Live) 209 +16 5 131
16 26 EAST WEST For Every Wish (Floodgate/ 205 -60 15 2410
29 @ HANGNAIL | Aspire (Tooth & Nadl) 192 +17 4 151

30 @ SLICK SHOES Now's The Time /SideOneDummy) 182 +9 2 1973
23 29 DISCIPLE Wait (Slain) 172 -38 5 1501
- 30 MODERN DAY JOHN Disdain findependent) 161 -10 14 m

42 Rock reporters. Songs ranked by tota! plays for the airplay week of Sunday 9/21 - Saturday 9/27.

© 2003 Radio & Records.
New & Active

TAYLOR Follow Me (Rocketown/

Total Plays: 142, Total Stations: 17, Adds: 2
PLUMB Unnoticed /Curd)

Total Plays: 140, Yotal Stations: 14, Adds: 10
GRAND PRIZE | Wait For The Lord findependent)
Total Plays: 131, Total Stations: 12, Adds: 0
KJ-52 Dear Slim Pt. 2 (BEC/Uprok!

Total Plays: 114, Total Stations: 10, Adds: 1
LUCERIN BLUE Monday In Vegas (Tooth & Nailf
Total Plays: 86, Total Stations: 8, Adds: 0

BY THE TREE Far Away (Fervent/

Total Plays: 80, Total Stations: 7, Adds: 1

EMISSARY You Take My Breath Away findependent)
Total Plays: 66, Total Stations: 4, Adds: 1

LIFEHDYSE Take Me Away (Sparrow/DreamWorks/

Total Plays: 65, Total Stations: 8, Adds: 1

SWITCHFOOQT Meant To Live fRed Ink/Columbial

Total Plays: 63, Total Stations: 3, Adds: 0

SLOW COMING DAY Watching It Fall Apart (Tooth & Nail)
Total Plays: 62, Total Stations: 3, Adds: 0

PraiseDisc iR

Every Christian format... Every Christian station...
Every other week... Only from TM Century!

Service your singles to every Christian radio station

in the nation with one phone call.

"After listening to all of the TM Century PraiseDisc series so far, | have now decided to ONLY use
TM Century's compilations! The editing and song selections are unmatched by any in the industry
that | have used in the past. | would encourage all Christian DJjs and any others that are looking
into adding high quality Christian music to their library to consider TM Century first. This music
is changing the way we feel and live our daily lives. Track #3 on PraiseDisc 004 tells it all by
Avalon, it's a "New Day".. TM Century does it again!"

~ Paul Shupe, Solid Gold Entertainmnet, Indianapolis, IN

Amy Wilken, PraiseDisc Manager
972-406-6822 m awilken@tmcentury.com
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INSPOTOP20 CHR Most Added —_—
I R W e EAY M, | wwwrrindicator.com

1 1 JAMIE SLOCUM | Cannot Tum Away (Curb) |29 10 2210 | JARSOF CLAY Show You Love (Essential 7
0 : NATE SALLIE All About You [Curl/ 2
5 LA PARS God Of Al ipamaw 7 AT M M| g6 pADDY WEAVE Fields Of Grace Fervent 2
3 ©  JACIVELASOUEZ Jesusis (WordCurtyWamer Bros) 365 +18 8 190 PAUL WRIGHT Your Love Never Changes (Gotee/ 2
: MICHAEL W. SMITH Signs (Reunion) 2
4 PHILLIPS, CAAIG & DEAN Halwhish... Spwvrow! 348 13 13 1M | achoss THE SKY Found By You (WordCurtyWarer Bros) 2
[ 5 NATALIE GRANT | Desire /Curd) 320 11 11 1811 JODY MCBRAYER & JADYN MARIA Never Alone {Nunca Solo} (Sparromw/ 2
SKILLET Savior (Ardent) 2
4 i CHRAISRICE Smile... Mctripsn 03 32 15 1710
7 @  SCOTTKRIPPAYNE You fre St God /Sprig Al 272 +30 5 182
8 ° CAEDMON'S CALL Hends O The Potter Emmamnall 248 +10 5§ 150
10 0 WATERMARK... There ls... (Creative Trust Workshop) 247 +30 4 2012
13 m' RUSS LEE Satistied In Yo Dércawary Movo! 223 +18 (] 1510
15 m 4HIM Fill The Earth (Word/CurlyWarner Bros.) 220 +17 3 191
g3 12 COREY EMERSON Sanctuary (Discovery House) 205 -14 7 140
12 13 CHARMAINE Al In All (Flevate/inpog) 199 12 12 13i0
Rock Most Added
1 14 JIMWITTER You &re The Som ok 184 21 | 150 wwwrrindicatorcom
18 @ FFH Ready To Fly (Essentiall 179 +19 2 13/0 ARTIST TITLE LABEL(S) ADDS
PLUMB Unnoticed (Cur) 10
14 16 NEWSBOYS He Amgre (Seamo 176 - 2 a0 P.0.D. Wil You (Atlntic 10
17 17 ALDENSON Trusting You Alone... (Spring Hill 151 13 18 90 SKILLET Savior /Ardent) 7
<A D L PHILLIPS Wrecking Bal fFervent 150 +2 1m :;EI:CEG" f::'g:f‘ff:m st :
20 @ SHANNON WEXELBERG In The Waiting (Doxology) 145 +10 2 110 TREEG3 All Hands ffapap/ 5
e THOUSANG FOOT KRUTCH Phenomenon (Tooth & Nai) 4
megats @) DARLENEZSCHECH Frey MO 193+ MR RN Cudence Moot & N .
22 Inspo reporters. Songs ranked by total pfays for the airplay week of Sunday 9/21 - Saturday 9/27.
© 2003 Radio & Records.
Rhythmic Specialty Programming
e

AANC  ARTIST TITLE LABEL(S)

1 VERBS Live To The Music (Gotee/

2 KJ-52 Dear Skm Pt. 2 (BEC/Uprok) .

3 KJ521|JOHN REUBEN The Choicels Yours (Uprok) Inspo Most Added .

4 DJMAJ The nglead.er {Gotee) T IT clie S TO T COrs

5  OUTOF EDEN Showpiece (Gotee/ ARTIST TITLE LABEL(S) ADDS
6  JOHNREUBEN .Hun The !ﬂlght (Gotes) GEORGE ROWE Everlasting (ocketown/ 6
7 SOULJAHZ Jubilee (Squint/Curb/Warner Bros.) RIVER Glorious fingrace) 5
8  STACIE ORRICO (There’s Gotta Be) More To Life (ForeFront/Virgin/ CASTING CROWNS If We Are The Body (Beach Street/Reunion) 4
9 LPG Never Did | Uprok/ MARK SCHULTZ You Are A Child Of Mine (Word/CurtyWarner Bros.) 3
10 CROSS MOVEMENT Forever (BEC) MARTINS What Mercy Means /Spring Hi) 3 )

N

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

— Up to 3' High and 6' Wide

— Weather-resistant
— Durable
- P.O. Box 750250 Houston, Texas 77275-0250 ROUINra |
Tel 713/507-4200 Fax 713/507-4295 m&\_ l
1'800‘2 3 1'6074 ri@reefindustries.com  www. reefindustries.com maukChs u
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LATIN FORMATS

October 3, 2003 R&R ® 87

Pancho Pistolas Comes
Out Shooting

KHCK PD Frank Gonzalez talks about Tejano

’].:jano and Regional Mexican have long been adver-
saries, although their musical roots are very close. In
the ratings, sales and format races, Regional Mexican
is winning. Long gone are the days when Tejano art-
ists like Selena and La Mafia ruled the airwaves. The
question is, can Tejano survive when its stations are
programming Regional Mexican to stay in the fight?

I spoke with one of Te-
jano’s stronger advocates,
KHCK/Dallas PD Frank
“Pancho Pistolas” Gon-
zilez. He is Tejano and
“speaks from the heart,”
he says, about the music
he feels is not getting due
recognition. Hold on to

a band call themselves
“Whatever Del Norte,”
right there they're telling
you they are not Tejano.

R&R: Why is there a lack
of Tejano artists now?

FG: When the Tejano
boom came the big labels
starting signing Tejano

your hats, because he’s
got a lot to say.

R&R: What are Tejano music and the
Tejano format?

FG: The Tejano format will always
be part of Texas, because this is
where it comes from. Many say that
Mexican music influences Tejano
music — and, sure, it does — but
Tejano also influences Mexican. Te-
jano is also influenced by other mu-
sic, like R&B and country, and that's
what makes it special.

R&R: Give me a few exanples of art-
ists you consider to be Tejano.

FG: Jay Pérez, Jaime Y Los Cha-
macos, Rubén Ramos, Elida Reyna,
David Lee Garza, Desperadoz. There
are a lot of bands, but they just
haven't been given a chance.

R&R: You agree that there area lot of
Tejano stations programming Regional
Mexican?

FG: There are a lot of stations that
say they are Tejano, and they aren‘t. I
have no idea how they can say that
or where they’re getting that. When

Frank Gonzilez

bands because they liked
the sound and saw the
potential to make money.
Then they changed the bands’ style.
They got greedy and wanted to cross
over to Regional Mexican, so they
changed their sound to fit that style
of music. The large labels came, took
our music and used it to make mon-
ey. They helped some artists cross
over to Regional Mexican but left
other artists without anything,

Now the big labels are gone, and
who's left? The same smaller or in-
dependent labels that started every-
thing, like Freddie Records, Hacien-
da Records, etc.

R&R: Are you saying that artists who
were Tejano changed their sound to a
more Regional Mexican sound because
of the record companies’ influence?

FG: Absolutely. If there's more
money to be made, they’re going af-
ter it. And you can’t blame the artists
for doing that. If you look back to
Grupo Mazz, they were doing really
well, and all of a sudden they re-
leased a banda album that didn‘t do

“There are a lot of stations that say they are
Tejano, and they aren’t. | have no idea how
they can say that or where they’re getting

that.”

well at all in the Tejano market; I
don’t think it did well in the Mexi-
can market either. They were trying
to cross over because the label was
asking them to.

A lot of bands won't tell you that,
and a lot of people are afraid tosay it.
They say that Regional Mexican is the
format that’s hot right now, and they
sell lots of records. Sowhat? You can’t
fool a true Tejano, because we know
our sound and what we're about.
When those bands figure out they
aren’t going to make it in Regional
Mexican, they're going to have to
come back to where they started,
which is Tejano.

R&R: Isn't a problem for Tejano mu-
sic that it is limited to Texas?

FG: I don’t think it is limited. We
just haven't been introduced to oth-
er markets. There are places like Chi-
cago and Michigan where they do
events with Tejano artists, and peo-
ple pay lots of money to see them.
They’re dying for that music over
there. In Monterrey, Mexico, La Tro-
pa F are hot. Stations are playing
their old stuff, and it’s a hit. Home-
town Boys and Albert Zamora are
other examples of artists who are a
hit in Monterrey. That’s why Disa
signed Zamora — because he’s got
a large following in Mexico. The la-
bels should have focused as much
effort on taking our Tejano music to
other markets as they did on cross-
ing it over by changing it. Tejano
would be everywhere without
changing the music. People are hun-
gry for Tejano.

R&R: Is Tejano about the music, about
being born in Texas or about culture?

FG: It’s a bit of all of that. It's got
to do with the sound, with the cul-
ture. Don’t get me wrong: Others can
do Tejano music. Primavera have a
song that, if you played it for any-
body who understands the Tejano
market and did not tell them who
the band was, they would say, “That
song is Tejano.” Mexican groups can
play Tejano. Just because the band
isn't from Texas doesn’t mean they
can’t do Tejano music. La Sombra
were from Chicago.

R&R: You told me you were making
some changes to your station and going
pure Tejano. How's that coming?

FG: I'm doing it slowly but sure-

“Why would | program Regional Mexican
music on my station when we have stations for
that music? | don’t want to shoot myself in the
foot by losing my core audience.”

ly. I'm focusing on my demograph-
ic, which is an older crowd. The
younger kids are confused, because
they think Control are Tejano or Pod-
er Del Norte and Pesado are Tejano.
They’ve been influenced by so-
called Tejano stations. Whatever you
teach kids, that’s what they believe.

R&R: Won't you hurt your ratings
if you don’t go after that younger demo-
graphic?

FG: No. In fact, I think it's going
to help, because now I'm going af-
ter my core audience, who will con-
tinue to listen to my station because
they are Tejano. They understand
Tejano. The younger demographic
will switch over to English-language
stations, Regional Mexican stations
and Rock stations. If I focus on my
25-54 core audience, their hearts are
in Tejano music.

R&R: Will that younger audience
you're losing now eventually come back
to Tejano music?

FG: Absolutely, because it’s some-
thing they can call their own, some-
thing that is theirs. And the new gen-
erations coming to the US., their kids
will be born here. And they will listen
to Tejano, even if their parents didn't.

R&R: Do your air personalities speak
Spanglish on the air?

FG: We speak both languages on
the air. We go back and forth, be-
cause that’s how we were brought
up. That what makes us Tejano, even
though we're proud of our Mexican
roots. I love listening to Vicente
Ferndndez. Listening to mariachi is
me, but I also like George Strait and
Kiss.

R&R: Looking at the Dallas market
ratings, you're competing with at least
four Regional Mexican stations, and
your ratings are suffering.

FG: Yes, they are, but I'm able to
continue to sell the station because

we are a unique format. We are the
only Tejano station in Dallas. We
have our Regional Mexican stations
in the No. 1 and No. 2 positions. I'm
not competing with them, because
I'm part of that family.

R&R: But speaking generally about
the Tejano format, it is suffering in the
ratings.

FG: Yes, ratings are important.
That's why I don’tcompete with the
Regional Mexican stations and 1 go
after my core audience. Why would
I program Regional Mexican music
on my station when we have stations
for that music? ] don’t want to shoot
myself in the foot by losing my core
audience, because they want to hear
Tejano, not Regional Mexican.

Ré&R: What do stations need to do to
bring back Tejano and have it compete
equally with Regional Mexican?

FG: If stations are calling them-
selves Tejano, then be Tejano. If they
want to compete, they are going to
have to program Regional Mexican.
Fine, but don’t call yourselves Te-
jano. Is Regional Mexican what
you're best at? Because, if it's not,
you're not going to win against sta-
tions that are pure Regional Mexi-
can.

R&R: Can the format survive now
that the large labels are not involved?

FG: Yes. It survived before they
were involved. They fed off of us,
and now theyre gone. Intocable got
their start in Tejano before crossing
to Regional Mexican; so did Kumbia
Kings. The Tejano format will be
back. It will come around. Every-
thing does. No one thought our kids
would be wearing the bell-bottoms
and platform shoes our parents were
wearing in the 70s. No one thought
the boy bands would come back,
and look at ‘N Sync. Everything gets
another chance.

Mexican singer Ana Barbara (r_) recently stopped by Cumbia-formatted KLYY/
Los Angeles and was interviewed by air talent Luz Maria Bricefio.
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LaLeyOn Libertad

Superstar Chilean band La Ley, one of Latin rock’s
most commercially successful groups, have just fin-
ished a successful U.S. tour in support of their latest
album, Libertad. They are now headed for Mexico and
Central and South America.

Libertad is a poignant and social-
ly conscious collection that touch-
es on issues ranging from the im-
portance of freedom of expression
and equality to suicide. Frontman
Beto Cuevas opened up in a recent
conversation and talked about the
album’s message of hope and
what inspired it; the first single,
"Amate Y Salvate,” a song about
the irony of the freedoms that we
believe are God-given rights; and
the second single, “Mas All4,”
about a fan who committed sui-
cide.

This is Beto Cuevas’ take on Lib-
ertad.

R&R: “Mds Alld" was just re-
leased. Tell me about this song.

BC: This song is based on a true
story about a fan who committed
suicide. She had severe depression
and admired and worshiped us
uncontrollably. I think this has
helped us to touch on a very seri-
ous problem: depression. It has
also given us a chance to tell our
fans that it is important for them
not to idolize us, because we're
human beings just like them, with
good qualities and faults.

The video was filmed in Las
Vegas. I had the idea for it and co-
directed it with Simon Brand. The
video is set in Vegas because this
city seems like a ghost town. Al-
though it is full of lights and nev-
er sleeps, there’s a feeling of lone-
liness that can be associated with
the loneliness our fan felt when
she made the decision to take her
life. She made a big decision; it
was a gamble. The video is sort of
an analogy of that gamble she took
when betting on taking her life.

R&R: Speaking of videos, the one
for “Amate Y Salvate” is very artis-
tic. You start off with tape on your
mouth, and it's shot in black and

white. Little by little, things open up,
and the images begin to have color. It's
like a freeing experience.

BC: What I wanted to point to
in this video were those things
that alienate us and make us just
another number, like religion, pol-
itics, etc. — everything that keeps
us from the union and commun-
ion we could experience as human
beings. As we remove the tape

Gandhi, and even from Jesus’ ex-
ample — leaving behind the pure
religious aspect of it. They fought
for causes without violence. They
left a deep impression on many
people, including myself. Going to
war can never bring peace, which
is what we are ultimately looking
to achieve.

My daughter isin school here the
U.5., and at some point she voiced
her opinion on the war. She said
she is against any war. Many of her
classmates responded by telling
her to shut up and that if she didn’t
like it, she should go back to her
country, because the president had

La Ley

from our mouths and we remove
the black and white of hostility
and violence, we begin to find col-
or and our own personality and
we're able to make this a better
world. The song has a high degree
of hope, as does the whole album.
R&R: This album does seem to
have more of a social message. Is there
a particular reason? Did recent world
events have anything to do with it?
BC: As a songwriter, I am a re-
flection of everything that hap-
pens in my life and in the world. I
was really affected when the war
with Iraq began, because I am a
pacifist, and I don't justify fight-
ing violence with violence. I have
read about and learned from peo-
ple like Martin Luther King Jr. and

www americanradiohictorvy com

made the decision to go to war, and
she had to support him.

It was then in that [ realized that
liberty is not a guaranteed right; it
is a struggle, just like peace. We
see it and sometimes practice it,
but when it comes time to voice an
opinion, there are people who will
fry to silence you. That particular
anecdote influenced me to make
this record, and by covering my
mouth with tape, even on the al-
bum cover, [ pointed to how iron-
ic the word liberty can be.

R&R: Because what kind of liber-
ty or freedomt can we have if we don't
have the right to express ourselves?

BC: The powers that be try to
cover our mouths in very subtle
ways, and that’s why we have to

-,

Everardo Morales

Beach.

™

Radio News

Our station is very community oriented. I've always

| believed in participating in community-oriented events and
activities. I saw the need for a show to
help the community, and I started one in
the afternoons to help people. It's like a
talk show within the musical format of the
station, and it's called Comunidad en
Accién. We have doctors and other experts
to help discuss and solve any issue. There
was a great need for a show like this to
help out the community in West Palm

t We have wonderful people hosting the show, like Dr.
German Moreno and our News Director, Helman Ruiz. The
great news is that we've just been notified that Planned
| Parenthood has nominated the show as one of the best
community-oriented shows in the West Palm Beach area. Itis |
very satisfying to know that this show has helped the |
| community and that they enjoy having it. We'll find out soon

if we win, but the most important thing is to be nominated.

Even if we don’t win, we'll get the recognition of other media
outlets. That's a win for us already. J

PD, WWRF/West Palm Beach

Everardo Morales

fight for our rights. We’ve lived
through many situations in this
country —and in the whole world
— where we have not been al-
lowed to express ourselves. In a
world where there’s so much me-
dia, we, as artists and musicians,
have to use our own media outlet,
which is music, to express our
thoughts openly, even if we risk
disapproval. We’re not political or
proright, left or middle. We're just
talking about issues that are com-
mon sense, like liberty and peace,
which ultimately benefit every-
one.

R&R: Is this why you joined Rock
the Vote to register people to vote dur-
ing your U.S. concerts?

BC: Yes, that’s why we joined
organizations like Rock the Vote.
They are a nonprofit entity that
wants to motivate young people to
take part in the electoral process.
Their message is that the only way
to express yourself is by participat-
ing in the process. It's also impor-
tant to know who you are voting
for. It's important to educate your-
self, and it's important to put pres-
sure on that candidate to fulfill his
or her promises once in office.

In California, for example, His-
panics were the first to arrive in
the state, and we have rights and
deserve the same respect that ev-
ery other human being does. We
have to find out which candidate
really respects us.

R&R: You recently finished a very
successful U.S. tour. Where are you
headed next?

BC: We finished a 26-city U.S.
tour. Now we're starting a tour
through Mexico and Central and
South America that will keep us
on the road until the end of the
year. We have important dates in
Mexico City, Guadalajara, Monte-
rrey and other cities in Mexico.
We're also performing in Hondu-
ras, Nicaragua, El Salvador and
other countries.

We're performing in our country,
Chile, in November at the Nation-
al Stadium, and it will be a historic
event. The stadium has a painful
history because of Victor Jara,
[a singer-songwriter and teacher
who was tortured and killed there
in 1973]. Many people were tor-
tured and killed there.

I've read that there are plans to
change the stadium'’s name to Vic-
tor Jara, and I agree withit. He was
a victim of abuse against human
rights. He was a person who ex-
pressed himself through his ideas
and music and was cowardly si-
lenced. It is going to be very spe-
cial to perform there for our coun-
try. We will probably also visit
Spain very soon to support the al-
bum's release.

TALK BACKTO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1670
or e-mail:

Jjmadrigal@radioandrecords.com
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4 N
WEBC  ARTIST TITLE LABEL(S) PO WES  ARTIST TITLE LABELIS) Poms
1 ALEJANDRO SANZ No Es Lo Mismo (Warner M.L) 152 1 CELIA CRUZ Rie Y Llora (Sony Discos/ 232
2 CHAYANNE Un Siglo Sin Ti (Sony Discos) 182 2 HUEY DUNBAR Sin Poderte Hablar (Sony Jizcas! 120
3 LUIS MIGUEL Te Necesito (Warner M.LJ 118 3 OBIE BERMUDEZ Antes (EM) Latin/ 120
4 RICKY MARTIN Asignatura Pendiente (Sony Discos/ 109 4 INDIA Soy Mujer (Sony Discirs) 120
5  JUANES & NELLY FURTADO Fotografia (Universal) 168 5  ELVIS MARTINEZ Asi Te Amo Premium/ 108
6  OBIEBERMUDEZ Antes /EM) Latin/ 97 6  GLORIA ESTEFAN Hoy (Sony Discaz) 98
7 GLORIA ESTEFAN Hoy (Sony Discos/ 82 7 SONDE CALI Son De Cali (Univision/ 91
8 MANA Mariposa Traicionera (Warner M.L./ 68 8  VICTOR MANUELLE Paco Hambre (Sany Qéscos/ 91
9 CRISTIAN No Hace Faita /BMG/ 67 9 KEVIN CEBALLO Tii Volvers (Universal) 89
10  JORGE CORREA “TERESO" Carmelina (Universal) 66 10 CHAYANNE Un Siglo Sin T1 Sy Qiscms/ 79
" ALEXANDRE PIRES Quitémonos La Ropa /BMG/ 65 " GILBERTO S. ROSA Un Amor Para La Historia (Sony Discos/ 75
12 RICARDO ARJONA Minutos (Sony Discos/ 62 12 DANIEL RENE & JENNIFER PENA Ei Deseo De Ti /Univision/ 68
13 RICKY MARTIN Tal Vez (Sony Discos/ 57 13 ORO SOLIDO TuMamé Y Tu Papa 24K/ 68
14 SORAYA Sélo Por Ti (EM/ Latin) 51 14 ALEJANDRO SANZ No Es Lo Mismo (Wamer M.L/ 66
15 AREA 305 Vive La Vida (Univision) 50 15 SOPHY Cuéntale A Ella (Premium/ 61
16 MARCO A. SOLIS Tu Amor 0 Tu Desprecio (Fonovisa/ a9 16 ANTHONY RIDS El Balsilo lzquierde (Fremwim 57
17 DAVID BISBAL Quiero Perderme En Tu Cuerpo /Universal) 48 17 OLGA TANON Cuando Tii No Estas (Warner M.L.) 52
18 JULIO Déjame Volar (Warner M.L/ a7 18 GILBERTO 5. ROSA Si Te Dieron (Sany Discos/ 51
19 TRANZAS Mori (Sony Discos/ a2 19 ISMAEL MIRANDA Te Solté La Rienda (Universal) 50
20  TIZIANO FERRO Perdona (EM/ Latin/ 42 20  SEXAPPEL Meneando La Cola (/&N 49
21  TEMERARIOS Te Regalo Mi Tristeza (Fonovisa) 4 21 THALIA fIFAT JOE Me Pones Sexy /EM/ Latin) 49
22 BLACK EYE PEAS Where s The Love? (A&Minterscope/ 39 22 AREA 305 Vive La Yida /llniwizion) 49
23 PEPE AGUILAR Me Falta Valor WUnivision/ 35 23 JOE VERAS Inténtalo T /&N 42
24 SIN BANDERA Mientes Tan Bien (Sony Discos/ 34 24 MONCHY & ALEXANDRA Polo Opuesto (/&N 40
25  JUANES La Paga (Universal 34 25  OSCAR D'LEON La Mazucamba Universal 39
Data is complied from the airplay week of September 21-27, Data is complied from the airplay week of September 21-27,
and based on a point system, and based on a point system,
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Adds
GUILLERMO PLATA Contigo Y Sin Ti (Balboa)
REAL CHICAND El Gusanito [Balboa)
PUERTO RAICES Enamorados (Sony Discos)
IMPACTO MC Golosa (Balbos)
CABAS La Caderona (EM/ Latin)
BENNY Liveve Luz (Warner M.L.)
viLMA f f lL.EAYAMLg: Eﬁz"{swg;':e‘,lﬂ‘}"/m"/bm ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos/
BACILOS Odio El Silencio (Warner M.L.)
LORNA & EL CHOMBO Papi Chulo Balboa) L LA PRl LA
RICARDO MONTANER Parado De Manos (Warmer M.L.)
4 EN DO Pirata (Balboa)
ALEX UBAGO Qué Pides Tii (Warner M.L)
DUENOS DEL SOL Que Por Qué Te Quiero (Bakboa/
MYRIAM Sin Ti No Hay Nada (EM/ Latin/
\_ YAHIR Déjame (Warner M.L.) W,

D

‘ol '"“E N\ \E

Dancer, Model, Actress

and NOW reveals her
hidden talent in
“Borinquefia”as a singer ...

Features the 31}2y[e

7 a7
“Amor Amor ... ” 4
A duo with Tego Calderon

ALBUM IN STORES

BMAG

LS LATIN

SEPTEMBER 30th
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REGIONAL MEXICAN TOP 25,...._. TEJANO TOP 251
W ARTIST TILE LABEL(S) SO W ARTIST TITLE LABEL(S) s
1 INTOCABLE Eso Duele (£M/ Latin) 340 1 INTOCABLE Eso Duele (EM/ Latin) 241
2 BRONCO “EL GIGANTE DE AMERICA” Estoy A Punto (Fonovisa) 320 2 BIGCIRCO La Endablada (M) Latin) 172
3 CONJUNTO PRIMAVERA Ave Cautiva (Fonovisa) 302 3 DUELO Desde Hoy (Univision/ 166
4  MONTEZ OE DURANGO Hoy Empieza Mi Tristeza (Disa/ 241 4  ELIDAREYNA TaVoy A Ohndar (Tees) 117
5 HURACANES OEL NORTE Nomas Por Tu Culpa (Univision) 1“&3} 5 FRIJOLES ROMANTICOS & BOBBY PULIDO Dénde Esta Mi Raza (Universal) 105
6  TIGRES OEL NORTE Céausame La Muerte (Fonovisa) 179 6 JMMY GONZALEZ & GRUPO MAZZ Junto A Ti (Frecioia/ 100
7 AOOLFO URIAS Amor Bésame fFonovisa) 160 7 SOLIOO Contando Los Sequndos (Freddie) 92
8  TEMERARIOS Te Regalo Mi Tristeza fFonovisa) 135 8  CONTROL Me Ouiers Casar (EMY Lann/ 88
9 PALOMO Te Metiste En Mi Cama (Disa/ 129 9 MARCOS OROZCO Rio Rebelde (Catalina) 78
10 JOAN SEBASTIAN Asi Te Quiero (Baiboa) 121 10 JAY PEREZ No Me Dejes (Sany Discos/ 78
1 CUISILLOS Corazén ‘Balboa) 104 " COSTUMBRE Cuénto Te Amo (Warner M.L.) 76
12 LIBERACION Cuanto Me Apuestas (Disa/ 102 12 IMAN Amor De Dos Caras {Univision) 69
13 COYOTE Y SU BANDA TIERRA SANTA El Rancho Grande /S8 Latin 93 13 RUBEN RAMOS Quiero Una Cita fRevolution) 69
14 NINEL CONOE Callados {Universal) 91 14  KUMBIA KINGS fl0ZOMATLI Mi Gente (£ Lasan! 67
15 ARROLLADORA BANDA EL LIMON En Los Puritos Huesos (s 85 15 LACONTRA Ya Tengo Mi Vida (Univision) . 66
16 CONJUNTO PRIMAVERA Actos De Un Tonto (Fonoviss) 81 16 JAIMEYLOS CHAMACOS fIBOBBY PULIDO Carjurto No Morid (Fradde) - = sy
17 TUCANES OE TIJUANA E| Aguils Blanca (Linewersall 79 17 KUMBIA KINGS Insomnio M/ Latin) 64
18 TRINY Y LA LEYENOA Dile {Universal) 75 18 ALAZZAN Ciome Olvidarte Freddel B0
19 LA ORIGINAL BANOA EL LIMON Ya No Te Vayas (Universal! 75 19 PALOMINOS Técame (Fonovisa) 56
20  MARCO A. SOLIS Més Que Tu Amigo (Fonovisa) 72 I DANIEL REME & JENNIFER PENA El Deseo De Ti jlfmikmian/ 53
21 PEPE AGUILAR Yo La Amo [Univision) 72 21 LA ONOA wiCONTROL Mi Cucu (EMi Latin/ 49
22 VALENTIN ELIZALOE EI Huizache {Universal) Al 22 ESTRUENDO Conguestar Tu Corazén (Uieision M
23 VICTOR GARCIA Otra Vez (Sony Discas/ 87 23 FRANKIE J. Ya No Es Igual (Sony Discos) 40
24 ORIGINALES OE SAN JUAN La Motosierra (EM/ Latin) 66 24 VICTOR GARCIA Otra Vez (Suny Discins/ 3z
25  TUCANES OE TIJUANA El Sinvergiisnza /lhwierss) B4 25 VIOA Muévelo, Bilalo (Tejas/ 26
Data is comptied from the airplay week of September 21-27, Data is complied from the airplay week of September 21-27,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Add's
ALFREDO RIVERA 500 Novillos (Sony Discos) JENNIFER PENA A Fuego Lento (Univision)
JENNIFER PENA A Fuego Lento Univision) PAUL VIDAL & DYAMANTE Boom Boom Boom (Seven Rivers!
BIG PEPE Big Pepe Con Fries (Sony Discos/ MARCOS OROZCO Como Dos Adolescentes Catalina)
LOS MISMOS Como Te Dejo De Amar WUnivision) FLACO JIMENEZ En EI Cielo No Hay Cerveza (Seven Rivers)
COSTUMBRE Cuante Te Amo (Warner M.L) PESADO Matame (Warner M.L.)
TONITA De Mi No Te Vas A Burlar (BMG) LOS BRAVIOS Me Tiene Loco (Freddie)
EL POLY Y SU BANDA CICLON E{ Angel De Mis Anhelos (Sony Discos) ATM Nadie Univision/
GRUPO LABERINTO E} Perdedor (Balboal AKWID No Hay Manera (Univision)
JUNIOR KLAN EI Solterito (Balboa) LOS HURACANES DEL NORTE Nomas Por Tu Culpa (Univision)
JOSE JULIAN Enamorado De Ti (Balboa) CELSO PINA Oye Cantinero (Warner M.L.)
PESADO Méatame (Warner M.L.) SIGGNO Prefiera (Crown)
COYOTE Y SU BANDA Me Voy A Ir (EM/ Latin) JOSE LEON Promesas (Catalina)
LA ONDA wiCONTROL Mi Cucu (EM/ Latin) RAMON AYALA Y SUS BRAVOS DEL NORTE Titere En Tus Manos (Freddis)
ALACRANES MUSICALES Si Me Recuerdas (Univision) TIGRILLOS Todo Me Sale Ma! ("falﬂel ML)
JULIO PRECIADO Te Reto A Que Me Olvides (BMG/ VARONIL Y Lloré (Univision)
BIG CIRCO Una Vez Mas (EM/ Latin) JESSE MARROQUIN Preciosa Y Bonita (/LM/ J
-
Rock/Alternative . Record Pool .
TW  ARTIST Tite Labels) TW  ARTIST Title Labeks)
1 PLASTILINA MOSH Peligroso Pop (EM/ Latin) 1 FRUKO Y SUS TESOS Gringo Rumbero Pachanguero (Fuentes)
2 CAFETACUBA EO MCA) 2 CELIA CRUZ Rie Y Liora (Sony Discos/
3 CIRCO La Sospecha (Universal) 3 SONORA CARRUSELES La Comay (Fuentes/
4 PANTEON ROCOCO Tu Recuerdo Y Yo (BMG) 4 ORGUESTA GUAYACAN Vas A Llorar (MP/
5 MOLOTOV Here We Kum (Universal/ 5 OON OINERO Ahi Pari (Universal)
6 LALEY Mas Alla (Warner M.L) 6 JOHNNY VENTURA Alla Se Quedd /MP)
7 FASE Tania (Universall 7 OLGA TANON Cuando Tii No Estas (Warner M.L)
8 LA MOSCA TSE TSE Muchachos, Esta Noche Me Emborracho (EM Latin) 8 FASE Tania (Universal)
9 GUSTAVO CERATI Karaoke /BMG/ 9 GLORIA ESTEFAN Hoy (Sony Discos/
10 MUNOO APARTE Jamés (Access Denied Productions) 10 OBIE BERMUOEZ Antes (EM/ Latin)
11 LOS TETAS. Tomala (Universal) 11 INOIA Soy Mujer /Sony Discas)
12 JUMBO Bajo Control /BMG/ 12 NICHE Salao (PPM)
13 LA OREJA DE VAN GOGH Puedes Contar Conmigo (Sony Discos) 13 TITO ROJAS Cuidala /MP/
14 JARABE OE PALO Ying Yang (Warner M.L.) 14 RICKY MARTIN Jaleo (Sony Discos)
15 LOS TETAS Cémo Quisiera Decirte (Universal/ 15 OSCAR O'LEON La Mazucamba (Universal)
Songs ranked by total number of points. 18 Rock/Altemative reporters. Songs ranked by total number of points. 21 Record Pool reporters.

s
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Susquehanna Atlanta is looking for a

Director of Sales whose mission is to
achieve revenue goals by leading a
sales team with customer focused so-
lutions. The focus of the DOS is to ac-
complish goals by building client part-
nerships with strong, resourceful sales
Major responsibilities
include growing local. national and

organizations.

non-air revenue. The DOS is respon-
sible for recruiting and training sales
managers and upper tier account
managers. They should have general
familiarity of NAB advertising guide-
lines and inventory management.
Candidates must have at least six years
of successful local and general sales
management experience in a top 25
market. They should have at least two
years experience in multi-station sales
management. They must be strategic
thinkers with exemplary communica-
tions and people skills. They must have
track records of hiring and developing
sales staffs and managers. Their back-
grounds must include non-traditional
revenue successes in event, internet
and/or database programs.

Contact Mark Renier, Market Manager,
Susquehanna Radio Corp., 780
Johnson Ferry

Rd., 5" floor, Atlanta GA 30342 or E-
mail mrenier@atiradio.com or fax 404-
407-4730.

Susquehanna Radio is an ESOP com-
pany. an EOE. and maintains a drug-
free workplace. Applicants must be efi-
gible the U.S.
www.susquehannaradio.com

to  work in

HOW TO REACH US

OPPORTUNITIES >

October 3, 2003 R&R @ 91

SOUTH

Senior Manager, Membership
& Industry Relations

Country Music Association Responsibilities
include membership recruitment/
retention and industry relations. The suc-
cessful candidate shouid have extensive
music industry contacts, experience with
membership/ sales development, ability
to work in a fast-paced goal-oriented
team setting, supervisory experience and
financial management/budgeting skills.
Send resumes to:
Rick Murray
Senior Director of Strategic Marketing
Country Music Association
1 Music Circle South
Nashville, TN 37203
Email: rmurray@cmaworld.com

NO PHONE CALLS

EAST

Traffic Reporter Needed
Traffic Pulse Networks, a division of
Mobility Technologies. Inc., is look-
ing for a great Traffic Reporter for
a major market opportunity in the
East. We want reporters who LOVE
traffic! Opportunity to use Traffic
Pulse’s state-of-the-art technol-
ogy. E-mail: careers@traffic.com,
fax: 610.725.0530 or mail: Human
Resources, Mobility Technologies,
851 Duportail Road, Suite 220,
Wayne, PA 19087. Please, no
phone calls. EOE. M/F/D/V.

R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

To appear in Ihe following week's issue, your ad must be
received by Thursday noon {PST), eight days prior to issue
date. Free Opportunities listings should be typewntten or
printed on 8 172" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to,;

i i comAddress all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067.

MARKET LEADING CLUSTER IN NORTH
CAROLINA IS SEARCHING FOR ON-AIR
TALENT FOR MULTIPLE PROPERTIES.
RUSH PACKAGE, INCLUDING PHOTO
TO: RADIO & RECORDS @ 10100 SANTA
MONICA BLVD. #1108, 3% FLOOR, LOS
ANGELES, CA 90067. EQE.

EAST

MORNING SHOW CO-HOST/
NEWS, NEW YORK. This is a rare
opening at STAR 99.1, WAWZ FM.
We're looking for a family friendly
person to co-host and do news
updates. A passion for the contempo-
rary Christian music format is desired.
5+ years on-air experience required.A
background in promotions and/or
production is a ptus. Send mp3 and
resume to johnnystone123@aol.com,
or send tapes and resume to lohnny
Stone, Program Director, PO Box 9058,
Zarephath, NJ 08890. EOE.

Program Director
FNX Radio Network.

We're looking for a PD to oversee
our heritage alternative rock station,
WEFNX-FM (101.7 FNX} in the
BOSTON market as well as our
Portsmouth, NH station, WPHX-FM
(92.1 FNX). FNX - one of the last
independently owned major market
radio stations in America - needs a
creative, musically knowledgeable
programming leader with strong
management skills that can thrive
within a multi-media environment
(FNX is part of the Phoenix Media
Communications Group). You must
have at least 5 years of PD experi-
ence. Please send your resume to:
FNX Radio Network, Atin: HR
126 Brookline Ave. Boston, MA
02215
jobs@fnxradio.com
fax: 617-425-2615
EOE

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, Califomia 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its

Editors will be

R&R Opportunities

Advertising
1x 2x
$175/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition. ail ads appear on R&R’s
website. (www. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads. but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on i and ied by ad-
vance payment. Ads are accepted by fax: {310-203-
8727) or mail. Visa. MC, AmEx or Discover card ac-
cepted. Include card number, name as it appears on
credit card. expiration date and phone number. Blind
box resp are sent to s every Friday by
first-class mail.

Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (POT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Bivd., Third Floor, Los Angeles,
CA 90067.

be used for this purpose. Letters may be edited

intended for publication rep

Publisher.

© Radio & Records, Inc. 2003.
PDSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Floor, Los Angeles, California 90067

and may
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and #ts publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

AADIO & AECORDS INC. / 10100 SANTA MONICA BLVD.. THIRD FLOOR, LOS ANGELES, CA 00067 NS SR Al Enle ey Xeel ]

310-788-1625
310-788-1699
310-788-1635

CIRCULATION: 310-203-8727
NEWS DESK:

R&R ONLINE SERVICES:

310-203-8727 OPPORTUNITIES/MARKETPLACE: 310-788-1622
EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-951-3050

NASHVILLE BUREAU: 615-244-8822

moreinfo@ radioandrecords.com linares @ radioandrecords.com

310-203-9763 mailroom @radioandrecords.com
301-951-9051

310-203-9763 newsroom®@radioandrecords.com
310-553-4056

kmccabe @ radioandrecords.com rrde @radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450 615-248-6655

hmowry @radioandrecords.com

Ihelton @radioandrecords.com

www americanradiohictorvy com
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WEsT

Business Manager

Radio Campesina is seeking a talented
Business Manager who is responsible for
management and staff coordination of daily
operations.

* Help Vice-President in determination of
network strategies

* Help set priorities for stations

* Motivate staff and build an environment
fostering teamwork

* Monitor weekly reports and results
management

* Assist Vice-President in the integration of
plans with Research Funds

* Participate in the training of new station
managers to run radio stations and
supervise staff

* Assist Vice-President in the development
and implementation of department policies

* |dentify, evaluate and develop leaders
within the network

* Assist in the selection, design and devel-
opment of training programs and training
infrastructure

* Resolve staff conflicts within the bound-
aries of Radio Campesina’s HR policies.

* Assist Vice-President to make and adminis-
ter operational plans which meet Radio
Campesina strategic and operational objectives

* Assist with the design of strategies for
major buyers

* Assistwithalignment of resources forcampaigns

* Assist station managers with quarterly and
annual planning

* Assist Vice-President in the design and facili-
tation of national and regionai planning sessions

= Compile fund reports.

Bachelor’s degree (B. A.) or equivalent and
five years experience in radio industry; or
four to ten years related experience and/or
training; or equivalent combination of
education and experience. Interested candi-
dates send resumes via fax (661) 823-6177
or email fwmrecruiter@hotmail.com

WEST :

PROGRAM DIRECTOR
WANTED!

Southern California Hot AC CHR is look-
ing for a Program Director.

Person must be able to build, maintain
and motivate air talent, be a forward
thinker, live the lifestyle of the market,
have knowledge of the format and have
the desire to win. PD. must also be able
to carry daily air-shift.

This is the Top Hot AC station in the
market. Very high visibility, very
promotionally oriented and very well
respected in the community. This is a
great opportunity to work for a winning
organization in a beautiful market.

Send t&r and any programming philoso-
phies to Radio & Records at 10100 Santa
Monica Blvd. #1109, 3 Floor Los An-
geles, CA 90067.

EOE.

MIDWEST

Mainstream A/C WLHT.
Rare opening for Middays/
Music Director. Substantial
experience in radio and
knowledge of Selector,
a plus. Airchecks and
resumes to:

Human Resources, Regent
Communications, WLHT,
50 Monroe, Grand Rapids,
MI 49503. EOE.

VOICEQOVER SERVICES
S ENTERPRISES

FREESEMTS

o TSI
p—

-~ (" fhelsreen
€

fia ziba

iliricey

" _ﬁ__; OLIFS.
TGHistias

Holiday Specials for Every Format
800-231-6100 kriserikstevens.com

QPPOﬂ' UNITIES

POSITIONS SOUGHT

National show host seeks return to local
radio. Talk, Full Service, Country, A/C. 28
years experience, reasonable salary
demands. ducknbear@msn.com. (10/3)

Attn Tampa Bay PD’s/ Major Market
talent in search of PT/ or Full time in the
Tampa Bay Area. Call for Gene at
813.966.7179. (10/3)

Bill Elliott Hot new format available. 3DSJ
Request & Dedication Radio. Listen:
www.3DSJ.com. BILL ELLIOTT: (813) 920-
7102, billelliott@3DSJ.com. (10/3)

Michigan, 14 Yrs - Overnights/weekends!
Board op/dj/promotions djmartin88@
hotmail.com. (10/3)

7 years Radio/TV traffic experience
seeking manager position in sports,
radio,television in NY/NJ. BG at 201-222-
8795. (10/3)

Plymouth, MA “The home of Thanksgiving!
Live reports Thanksgiving week! Interviews
from Plymouth Rock, The Mayflower and
more! GROVER750@AO0L.COM. (10/3)

Major Market Talk Show Host! For
Conservative Style! Opinionated! Hot Top-
ics! Advice Talker! Credentials &
Experience  Guarantee  Success!
RoyDackerman@verizon.net (808) 239-
2550. (10/3)

If you need an energetic, people-person
for your team, here | am! Sportscasting,
on-air, and copy writing. ABS graduate.
Tomah (405) 732-7086. (10/3)

Newly minted anchorman seeks position to
hone broadcasting and preduction skills /
gain experience in Oklahoma. Working to-
ward degree in 2004! Steven (405) 732-
1722. (10/3)

POSITIONS SOUGHT

Ohio Valley, or weekends in the NY
Suburbs. CHR/Hot AC/ALT. Brian Hunter
718-236-7505 or djbrianhunter@aol.
com. (10/3)

PD/MD 4 Hire CHR or CHR/RHY. knows
Selector, RCS and Prophet, Station
Imaging Pro. Works well with sales. Can
market a station with limited resources!
breathsleepradio@Bellsouth.Net. (10/3)

| am a 20 year veteran seeking broadcast
gig in FORT MYERS, FL....have worked all
formats, and a great md....call Don anytime
671-7110. (10/3)

Seeking Sports Director/PBP/Sales
position. Joe 1-888-327-4996. (10/3)

Eleven year Michigan radio veteran look-
ing to broaden his horizons. Experience in
all departments/dayparts with good numbers
& references. (231) 933-4195. (10/3)

Female Pro w/ tons of on air experience
needs gig near San Diego. Oldies, CHR, Clas-
sic Rock , Even News!! Call ASAP. Amie
(760)744-4771. (10/3)

Free appendIx transplants! Plus creative
commercial production from 20 year vet with
over 100 regional, national and international
awards. kurtkoncepts@cs.com. (10/3)

Opportunity
Knocks

inthe pages of
RER every Friday

Call: 310-553-4330

MARKETPLACE .

86,000 listings

35,000 songs

317.513.4853

BILLY " MOORE

LOG ON FOR DEMOS ANE INFORMATION
wWwWw.billymoore.com

1,800 subjects
All music formats
100 years of music

www.radioandrecords.com

New! 5th Edition Green Book Of Songs By Subject: g _

The Thematic Guide To Popular Music
1,569 jam-packed pages

wwWwW americanradiohistorvy com

CARTER DAVIS

Look into the voice... that cuis through!
www.CarterDavis.com 901.681.0650

Instant
Delivery
Zephyr-MP3+« CD

Find Songs About Almost Anything!

Order via R&R: Save 20% and get free UPS shipping!™® (*on U.S. orders) ™ e '*j
Discounted price: $51.96 softcover/$63.96 hardcover
(CA residents add sales tax)
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o MARKETPLACE

AIR CHECKS VOICEOVER SERVICES

== AUDIO & VIDEO AIRCHECKS ===

+CURRENT #279. KTTB/Tone E. Fly. KORS/Tom Barnard, WRTH, WWSW/Merkel
& Dickson, KPWR/Felli Fel. WZPL/Kelly McKay, KDES/Russ O'Hara. $10.
+CURRENT #278. KVIL/Miller& Dixon, KRTH/Shotgun Tom Keily, KYLD/St. John,
WKQI/Buckhead. WKTU/Baltazar & Goumba. WWW(Q/Bert & more $10.
+PERSONALITY PLUS #PP-187. WJMK/John Landecker, WMLL/Steve & DC.
KDKB/Tim & Mark. WFBQ/Bob & Tom. $10 cassette. $13 CD.

+PERSONALITY PLUS #PP-186. B36/Eddie & JoBo. KSTP-FMAan & Cheryl,
WMGC/Jim Harper, WKOX/Mancow.§10 cassette, $13 CD.

+PERSONALITY PLUS #PP-185, KDW8B/Dave Ryan, WRIF/Drew & Mike, KNIX/
Tim & Willy, WTMX/Eric & Kathy $10 cassette, $13 CD

R s B § s b M:lﬂlmﬂﬂll com
+ALL CHR #CHR-104, KSLZ, WDRO. WKST, WNOU,. $10.00.
e T T 5 88/&188.2[]49 A15.389.8701 o (SN &MP3 et telvery

+PROFILE #5-490, PHOENIX! CHR AC AOR Gold Ctry $10.00.

G0’ NEIL =R

vOiCE IMAGING Las Vegas
THE VOICE HEARD ABOVE THE REST 3 JEENLEGFELEIE L 1)

DEMO: 1-87 7-4-YOURVO
www.samoneil.com N Cra Lt 2:y4:1:5]

NEw IMAGING VOICES

www. ThatVoiceGuy.com  pownload
www.JonShults.com all 3 DEMOS
www.MattRawlings.com Now!

+PROFILE #5-491, DETROIT! CHR AC UC AOR Gold Ctry $10.00.

+AAA-1 (T
ALTERNA

CHN-34 (CHR NIGHTS), +#0-25 (ALL OLDIES), +#MR-10
F-28 (ALL FEMAIL T-10 (TALK). at $10.00 each Listen Newl

A)

Dave Diamond-1968, WOLF/Bob Reynolds-1978! $13.50
VIDEQ #95, Chicago” WJM%AJohn Howell, WUSN/Lisa Dent, Delroit's WOMC/

Tom Ryan, Phx's KDKB/Tim, Bev & Bad Dog, Atlanta's WVEE/Toss Swaid. 2 hrs, "A truly b rilliant idea A

VHS $30. DVD 835

+Tapes marked viith + may be ordered on CD for $3 additional. "G’roundb reaki rlg"
www.californiaaircheck.com "It works" .
"% CALIFORNIA AIRCHECK @< Any Station.
Box 4408 - San Diego, CA 92164 - (619) 460-6104 Any Market.

Any Budget.

where talent meets technology
PUBLICITY PRINTS r
Mike Carta

REre— VO IMAGING FOR ALL FORMATS
CATALOG AND SAMPLES! 865-691-8989
BW - 8x10's WWW.Supersweepers.com

500 ~ $90.00
1000 ~ $120.00

5x7 - JOCK CARDS

e oo-ooecll| |Mark McKay Media

PRICES INCLUDE
el o MALE & FEMALE voices AvaiLABLE AL LYY Q0T

* FAST PROCESSING  ALL FORMATS & MARKET SIZES PRODUCED

# OTHER SIZES AVAILABLE
e o CLUSTER & GROUP RATES
CHANGE WTHOUT NOTICE AFFORDABLE!

«f
KCBX
PHONE DEMO: 913-345-2381
y FAX 345-2351
WEB DEMO: mckaymedia.net
' S0nQ 610 poto. choGUM O, VisaMC., s

1867 E. Flonda Streot, Dept. R Springfieid, MO 65803

- TOLL FREE: 1-888-526-5336 O
PICTURES wwwabcpictures.com www.radioandrecords.com

PRODUCTION SERVICES

+PROMO VAULT #PR-54, promo samples - alt formats, all market sizes. .1 y -3 l = J ’
Cassette $12.50. i r

+SWEEPER VAULT #8V-40, Sweeper & Legal IO samples, all formats. T

Cassette $12.50.

9 E A . i
+GLASSIC #C-271, KERG/Dr. Don Rose- 1976, KALA/Rege Cordic-1981, KFWB www.mitchcralg.com Tﬂﬂll nﬂdlﬂ |l|la[|3|'y‘ 501.881

aVav g, »‘"“" i,

/ N BRAND BUII.DEB It's working for KLOS {LA) « WRKS
u“ Ens wm {KISS/NY) » W_BCN(Boston)-WSMAM/FM(Nashv;lle) Microsoft e Time

Warner e Perrier, and many, many more. Affordable rolls of plastic that repeat
your message over and over again. For event planning help, call Susan V.

phumtone, - smmee  1-.800-786-7411 rr@bannersonarolf.com

Goes A Lang {09 Woy

Imagine your linage P~ "Give us your production probiems.”
mll[hil /t”{ll“ puné RADIO GANGSTAD PRODUCTIONS
1-866-478-PURE (7873) J ) 425-865-9365

s AAA
CHECK OUT THE DEMO sADR
www.PURE-RADID.com *ALT/MOD
*AC/HOT AT

-CLREST RSex www.creativeoasis.com

www americanradiohistorv com

ID'S—LINERS—~PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

Imaging that brings oul vour station's personality!
Your sound on your budget.

B

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

The busrers Nowseiret

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and accom-
panied by payment. Visa/MC/AMEX/Discover accepted. One
inch minimum, additional space up to six inches available in
increments of one-inch.

Rates for R&R market- 1 time $95.00
place (per inch: 6 insertions 90.00

13 insertions 85.00
26 insertions 75.00
Marketplace 51 insertions 70.00
(310) 788-1622

Fax: (310} 203-8727

e-mail: llinares@radioandrecords.com
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o National Airplay Overview: October 3, 2003

w

NELLY f{P. DIOOY & MURPHY LEE Shake Ya... (Bad Boy/Universal/
BLACK EYED PEAS Where Is The Love? /A&M/interscope!
CHRISTINA AGUILERA fILIL' KIM Can’t Hold Us Down (RCA/
3 DOORS DOWN Here Without You (Republic/Universal)
BEYONCE' f/SEAN PAUL Baby Boy {Calumbia)

MARODN 5 Harder To Breathe {Octane/s/

SANTANA fIALEX BAND Why Don't You & ) /Anista/

MYA My Love Is Like...Whoa /A&M/interscope)

JASON MRAZ The Remedy {| Won't Worry) /Elektra/EEG/
BEYONCE' flJAY-Z Crazy In Love /Columbia)

CHINGY Right Thurr (0TP/Capitol)

oew N =
= 2 -« 000000~ ~ 2

woalgwoon

14 50 CENT P.\.M.P. (Shady/Aftermath/interscapel

7 JUSTIN TIMBERLAKE Senorita (ive/

13 ATARIS The Boys Of Summer (Columbia)

16 FABOLDUS fITAMIA Into You (Desert Storm/Elektra/FEG)

19 TRAPT Headstrong (Warner Bros.)

15 MATCHBOX TWENTY Unwell (Atlentic/

18 KELLY CLARKSON Low /RCA/

21 STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin)
23 LIL' JOK & THE EASTSIDE BOYZ Get Low (7V7/

RILARY DUFF So Yesterday {Buena Vista/Hollywood)

MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.)
FOUNTAINS OF WAYNE Stacy’s Mom /S-Curva/EMC)

JOHN MAYER Bigger Than My Body /Awars/Columbial

LIZ PHAIR Why Can't 12 {Capitol)

NN W
@ =R
N GO — —_ -
GO0~ 0000<00=x6

31 BABY BASH Suga Suga Universall
41 PINK Trouble (Aristal
22 28 GOOD CHARLOTTE Girls & Boys (Dayfight/Epic)

28 29 LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! (Universal)
33 @ MATCHBOX TWENTY Bright Lights /Atlantic/

CHR/RHYTHMIC

w ™

8 BEYONCE' f/SEAN PAUL Baby Boy (Columbia/
LIL' JON & THE EASTSIDE BOYZ Get Low (7V7}
3 NELLY f{P. DIDDY & MURPHY LEE Shake Ya... /Bad Boy/Universal)
4 CHINGY Right Thurr (OTP/Capitel/
5 PHARRELL flJAY-Z Frontin' /Star Trak/Arista)
8 BABY BASH Suga Suga (Universall
YOUNGBLOODZ f/LIL' JON Damn! (Arista/
8 50 CENT P.\.M.P. (Shady/Aftermatb/Interscape/
LUDACRIS fISHAWNNA Stand Up (Def Jam South/i0JMG)
10 YOUNG GUNZ Can't Stop, Won't Stop /Def Jam/IDJMG/
13 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (07P/Capitol)

SO N SN —

8 12 BOW WOW Let's Get Down (Columbia)

12 13 FABOLOUS TAMIA Into You (Desert Storm/Elektra/EEG/
14 OBIE TRICE Got Some Teeth (Shady/Aftermathiinterscope/
19 DUTKAST The Way You Move fAristal

16 BUBBA SPARXXX Deliverance (Beatciublinterscops/

23 ASHANTI Rain On Me (Murder lnc/IDJMG)

20 50 CENT If | Can't (Shady/Aftermathiinterscopel

15 19 MYA My Love s Like...Whoa (A&M/interscope/

23 3 MARY J. BLIGE Ooh! (Geffen)

25 R. KELLY Thoia Thoing &/ive/

18 22 BEYONCE' f{JAY-Z Crazy In Love (Columbia/

26 @ M. LEE f/J. DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universal)
17 24 GINUWINE In Those Jeans /Epic/

21 25 LUMIDEE Never Leave You - Uh Ooh, Uh Oooh! Universall
21 @ .1 24 (Grand Hustle/Atlantic)

24 27 BLACK EYED PEAS Where s The Love? (A&M/interscope/
22 28 DMX Where The Hood At? (Ruff RydersADJMG)

32 8 MARK RONSON International Affair [Eloktra/EEG)

33 213 Fly (Geffen)

URBAN

w ™

8 YOUNGBLOOOZ fiLIL' JON Damn! /Arista)

BEYONCE' f/SEAN PAUL Baby Boy /Columbia/

3 NELLY f/P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy/Universal]

4  PHARRELL flJAY-Z Frontin’ (Star Trak/Arista)

ASHANTI Rain On Me /Murder Inc.IOJMG)
R. KELLY Thoia Thoing &ive/

7 FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG)
n o LUDACRIS fiISHAWNNA Stand Up /0ef Jam South/IDJMG)
7 9 LIL"JON & THE EASTSIDE BOYZ Get Low (7TV7]

8 10 CHINGY Right Thurr (OTP/Capitol)

16 11 YDUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDJMG)
14 JAGGED EDGE Walked Outta Heaven /Columbial

15 MARY J. BLIGE Qoh! (Geffen/

12 M. HOUSTON f1J. BUDDEN & P. PIPER Clubbin’ (7.U/.6/E£6/
21 R. KELLY Step In The Name Of Love &/ive/

19 AVANT Read Your Mind (Geffen/

50 CENT P.I.M.P. (Shady/Aftermath/interscope/

18 MONICA Knock Knock 4/

23 OUTKAST The Way You Move (Arista/

0 AALIYAH fITANK Come Dver (BlackGroundfUniversall

20 8 ERYKAR BADU Danger...Block On Lock (Motown/Universal)
22

CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (07P/Capitol/
29 % M. LEE f/J. OUPRI Wat Da Hook Gon Be (Fo’ Reel/lUniversal)

DO W —

~
[~

BOW WOW Let's Get Down (Columbia/

YING YANG TWINS Naggin' (7V77

BAD BOY'S DA BAND Bad Boy This Bad Bay That /Bad Boy/Universal/
DMX Where The Hood At? (Ruff Ryders/IDJMG/

SEAN PAUL Like Glue (VP/Atlantic)

BEYONCE' flJAY-Z Crazy In Love {Columbial
T.1. 24's (Grand Hustie/Atlantic)

#1 MOST ADDED

CLAY AIKEN Invisible /RCA/

#1 MOST INCREASED PLAYS
BEYONCE' FISEAN PAUL Baby Bay (Columbia/

TOP 5 NEW & ACTIVE
MICHELLE BRANCH Breathe (Mavenick/Warner Bros.)
GAVIN DEGRAW Follow Through 4/

DIDO White Flag (Arista/

JEWEL Stand fAtiantic/

JOSH KELLEY Amazing (Hollywood/

CHR/POP beglns on Page 33.

UNCLE KRACKER f{DOBIE GRAY Drift Away /ava/
SHANIA TWAIN Forever And For Always (Mercury//OJMG)
MATCHBOX TWENTY Unwell (At/antic/
CELINE DION Have You Ever Been In Love (Epic/
LUTHER VANDROSS Dance With My Father &/
DANIEL BEDINGFIELD If You're Not The One ds/and/i0/MG/
COUNTING CROWS Big Yellow Taxi {Geffen/Interscope/
EAGLES Hole In The Worid (£RC)
MERCYME | Can Dnly Imagine INO/Curt/
SANTANA fIMICHELLE BRANCH The Game Df Love /Arista/
TRAIN Calling All Angels {Columbial
SIMPLY RED Sunrise /simplyred.com/
CHRISTINA AGUILERA Beautiful (RCA/
PHIL COLLINS Look Through My Eyes (Wait Disney/Hollywood!
15 LEANN RIMES We Can (Asylum/Curb)
(O JIM BRICKMAN Peace (Where The Heart Is) 441/
17 CLAY AIKEN This Is The Night /RC4/
18 DARYL HALL Cab Driver (Rhythm & Groove/Liguid 8)
®
20

2@r s @Q2

MICHAEL BOLTON When ! Fall In Love (Passion Group/
GLORIA ESTEFAN Wrapped (Epic/
MICHAEL BUBLE How Can You Mend A Broken... (143/Reprise/
KENNY LOGGINS With This Ring (4# The Best)
CELINE DION Stand By Your Side (pic/
24 K.CARLSON f/B. MARDONES | Know You By Heart fKataphonic/
25 AMY GRANT Simple Things (Word/CurtyA&M/Interscape!
€ SEAL Waiting For You (Warmer Bros.)
27 FLEETWOOD MAC Say You Wikl (Reprise/
28 STEVEN CURTIS CHAPMAN How Do | Love Her (Sparrow/
30 8 ANNIE LENKOX Wonderful 4/
- SHERYL CROW First Cut Is The Deepest (A&M/interscope/

NR B NN N N N AN b o b ot b — -
LURNBEUNEBERNEesSsasrR g N®ahNwG =

#1 MOST ADDED
MISSY ELLIOTT Pass That Dutch (Goid Mind/Elektra/EEG)

#1 MOST INCREASED PLAYS
LUDACRIS FISHAWNNA Stand Up (07 Jam South/iDJMG/

TOP 5 NEW & ACTIVE
RAH DIGGA Party &... (Fpmodel.)
BLACK EYED PEAS Shut Up (ASMlnterscope/
ELEPHANT MAN Pon De River (VP/Atlantic)
T00 SHORT FILIL’ JON Shake That Monkey (Shortive/
DAVIO BANNER Cadillac Dn 22's Wniversal

CHR/RHYTHMIC begins on Page 41.

W ™

3 a SANTANA fIALEX BAND Why Don't You & | (Arista)

1 2 MATCHBOX TWENTY Unwell (At/antic/

2 3 TRAIN Calfing All Angels [Columbia)

4 JASON MRAZ The Remedy (| Won't Worry) (Flektra/EEG)
6 LIVE Heaven /Radivactive/Geffen/

7 JOHN MAYER Bigger Than My Body /Aware/Columbia/

8 LIZ PHAIR Why Can't|? (Capitol/

§ 8 MICHELLE BRANCH Are You Happy Now? (Maverick/Wamer Bros.]
9 DIDD White Flag (Arista)

10 UNCLE KRACKER 1/DOBIE GRAY Drift Away /Laya)

1 JOSH KELLEY Amazing (Haflywood/

12 MATCHBOX TWENTY Bright Lights (Atlantic/

18 3 DOORS DOWN Here Without You (Republic/Universall
14 14 EVANESCENCE Bring Me To Life (Wing-up/

13 15 3 OOORS 0OWN When I'm Gone (Republic/Universall

22 @ SARAHMCLACHLAN Fallen (Arista)

16 17 KELLY CLARKSON Miss Independent (RCA/

21 @) BARENAKED LADIES Another Postcard {Chimps) /Reprise/
18 @) GUSTER Amsterdam {Gonna Write You A Letter) (Palm/Reprise/
20 @) VERTICAL HORIZON I'm Still Here /RCA/

17 21 SALIVA Rest In Preces fsland/IDJMG)

1S 22 ATARIS The Bays Of Summer /Columba/

28 SHERYL CROW First Cut Is The Deepest (A&M/interscape/
24 STAIND So Far Away (Flip/Elektra/EEG)

25 FOUNTAINS OF WAYNE Stacy’s Mom /S-Curve/EMC)

3 NICKELBACK Someday (Roadrunner/|0JMG)

23 27 WILSHIRE Special {Columiva/

26 28 MERCYME | Can Only Imagine /NO/Curb)

27 29 SUGARRAY Is She Really Going Out With Him? (Atientic/
30 €D GAVIN DEGRAW Folow Through &/

#1 MOST ADDED
MISSY ELLIOTT Pess That Dutch (Gok Mind/Elektra/EEG)

#1 MOST INCREASED PLAYS
LUDACRIS FISHAWNNA Stand Up (D6f Jam SouthIDJMG)

TOP 5 NEW & ACTIVE
LIL' MO 1st Time (Elektra/EEG)

RAH O1GGA Party &... {Fipmode/)
ORAG-ON Put Your Drinks Down (Ruff Ryders/Virgin)
KEM Love Calls (Motown/Universall
MONTELL JORDAN Superstar {Koch/

URBAN begins on Page 45.

™

8 STAIND So Far Away (Flip/Elektra/EEG/
NICKELBACK Someday fRoadrunner//{0JMG/

3 AUDIOSLAVE Show Me How To Live fnterscope/Epic/

4  SHINEDOWN Fly From The Inside (Atlantic/

e 3 DOORS DDWN Here Without You (Republic/Universal)

6 LINKIN PARK Faint /Warner Bros.)

@ FUEL Falls On Me Epic/

8 GODSMACK Serenity (Republic/Universal)

9 BLACK LABEL SOCIETY Stillborn /Spitfire/

@ A PERFECT CIRCLE Weak And Powerless /Virgin/

11 TRAPT Headstrong (Warner Bros.)

12 AUDIOSLAVE Like A Stone dinterscape/Epic/
WHITE STRIPES Seven Nation Army (Third Man/V2)
SEETHER Gasofine (Wind-up/

FOO FIGHTERS Times Like These {Roswed/RCA/
@ DISTURBED Liberate /Reprise/

TRAPT Still Frame (Warner Bros.

SMILE EMPTY SOUL Bottom Of A Bottle £ava/
JET Are You Gonna Be My Girl /Elektra/FEG)
AUDIOSLAVE | Am The Highway finterscape/Epic/
COLD Suffocate (Flip/Geffen/interscope)
SEVENDUST Enemy /TV7]

KORN Did My Time fimmortalEpic/
METALLICA Frantic (Elektra/EEG)

JANE'S ADDICTION Just Because (Capitol)
€ MUDVAYNE Warkd So Cold (Epic/

LIMP BIZKIT Eat You Alive /Flig/interscape/

2Z TOP Piece (RCA/

POWERMAN 5000 Action (OreamWorks)
QUEENSRYCHE Dpen (Sanctuary/SRG)
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#1 MOST ADDED
HALL & DATES Getaway Car (U-Watch!

#1 MOST INCREASED PLAYS
PHIL COLLINS Lok Through My Eves (Walt Disney/Holirwood)

TOP 5 NEW & ACTIVE
DIDOD White Flag /Arista)
SARAH MCLACHLAN Fallen (Anista/
BURKE RONEY Let It All Come Down /R Worid/
JOHN MAYER Bigger Than My Body (Aware/Columbia)
CHRIS EMERSON Baby's Gone (Monomay/

AC begins on Page 57.

#1 MOST ADDED
SHERYL CROW First Cut Is The Deepest (4&M/Interscope/

#1 MOST INCREASED PLAYS
SARAH MCLACHLAN Fallen (Ariste/

TOP 5 NEW & ACTIVE
JASON MRAZ You And | Both (Elektra/EEG)
THIRD EYE BLIND Crystal Baller (Elektra/EEG)
EVANESCENCE Going Under /Wind-up/
MARIA | Give, You Take /OreamWorks)
MEAT LOAF | Coutdn't Have Said It Better (Sanctuary/SRG/

AC beglns on Page 57.
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#1 MOST ADDED
LINKIN PARK Nub (Wamer Bras.)

#1 MOST INCREASED PLAYS
AUDIDSLAVE | Am The Highway interscope/Epic/

TOP 5 NEW & ACTIVE
THREE DAYS GRACE () Hate) Everything About You {Jive/
P.0.0. Will You {Atlentic/
BLACK LABEL SOCIETY The Biessed Hellride (Spitfire/
R.E.M. Bad Day (Warner Bros.)
FINGERTIGHT Guilt {Hold Down) (Columbial

ROCK begins on Page 66.


www.americanradiohistory.com

URBAN AC

__THE BACK PAGES.

National Airplay Overview: October 3, 2003

w W w W w W
11 TAMIA Officially Missing You /Flekira/EEG) 3 @ TIMMCGRAW Real Good Man /Curty 1 PAUL JACKSON, JR. I1's A Shame (Blue Note/
2 8 KEM Love Calls Motown/Universalj 2 2 DIERKS BENTLEY What Was | Thinkin'? (Capitol 3 KENNY G. Malibu Dreams /Arista/
3 LUTHER VANDROSS Dance With My Father 4/ 13 A.JACKSON AND J. BUFFETT It's Five 0"Clack Somewhere fArista/ 6 PRAFUL Sigh (Rendezvous/N-Coded/
4 4 HEATHERHEAOLEY | Wish | Wasn't [RCA/ 4 4 BUODY JEWELL Help Pour Out The Rain {Lacey's Song) /Columbia) 5 CANDY OULFER Finsbury Park, Cafe 67 (Fagle Rock/
5 R. KELLY Step In The Name Of Love (ive/ 5 @) GARY ALLAN Tough Little Boys /MCA/ 4 5 BRIAN CULBERTSON Say What? (Warner Bros.)
7 JAVIER Crazy (Capitol) 7 &) MARTINA MCBRIDE This One's For The Girls /RCA/ 2 6 DAVIO SANBORN Comin’ Home Baby (GRP/VMG/
8 GERALD LEVERT U Got That Love /Flektra/EFG/ 6 @ KEITH URBAN Whe Wouldn't Wanna Be Me (Capitolf 7 URBAN KNIGHTS Got To Give It Up /Narada/
6 8 JAHEIM Put That Woman First [Divine Mil/Warner Bros.) 8 @) RASCALFLATTS I Meit Lyric Street/ 10 MINDI ABAIR Flirt (GRP/VMG)
9 8 DWELE Find A Way (Virgin/ 9 &) TOBY KEITH | Love This Bar (DreamWorks/ 12 DAVE KOZ Heney-Dipped (Capitol)
10 RUBEN STUODARD Superstar (J/ 10 10 CLAY WALKER A Few Questions /RCA/ 9 . 10 M.MCOONALD | Heard It Through The Grapevine (Motown/Universal)
11 11 SMOKIE NORFUL | Need You Now /EMI Gospel) 1 PAT GREEN Wave On Wave /Regublic/Universal South) 11 11 LUTHER VANOROSS Dance With My Father 4//
13 12 RHIAN BENSON Say How | Feel (DKG/ 12 GEORGE STRAIT Cowboys Like Us /MCA/ 8 12 RICHARD ELLIOT Corner Packet /GRP/VMG/
15 13 KINOREO Far Away /Epic/ 13 BILLY CURRINGTON Walk A Little Straighter Mercury/ 13 &) PAUL TAYLOR On The Move /Peak/
14 14 FLOETRY Say Yes (DreamWorks) 15 CHRIS CAGLE Chicks Dig It /Capitolf 15 ) RICK BRAUN Green Tomataes /Warner Bros.)
12 15 ARETHA FRANKLIN Only Thing Missing Is You /Arista/ 14 15 PATTY LOVELESS Lovin' All Night /pic/ 16 &) JAZZMASTERS Puerto Banus (Trippin ‘N’ Rhythm/
16 16 FLOETRY Getting Late {DreamWorks/ 16 ) MONTGOMERY GENTRY Hell Yeah [Columbia/ 19 ) OARYL HALL She’s Gane /Rhythm & Groove/Liquid 8/
17 17 CALVIN RICHAROSON Keep On Pushin’ (Holywood/ 17 @) REBA MCENTIRE I'm Gonna Take That Mountain /MCA/ 17 @) CHUCKLOEB eBop /Shanachie/
19 (D ANTHONY HAMILTON Comin’ From Where 'm From (SoSo Def/drista) | 18 (&) RUSHLOW I Can't Be Your Friend dyric Street/ 20 &) CHRIS BOTTI Indian Summer (Columbia)
18 19 ISLEY BROTHERS fIRON ISLEY Busted /DreamWorks/ 21 ) LONESTAR Walking In Memphis (BNA/ 18 19 ACOUSTIC ALCHEMY No Messin’ Higher Dctave/
20 €@ JAHEIM Backtight [Divine MilfWarner Bros) 20 1) ROONEY ATKINS Honesty (Write Me A List) Curty 21 €@ JIMMY SOMMERS Take My Heart... (GeminifHigher Dctavel
21 21 VIVIAN GREEN What Is Love? (Columbia/ 19 21 RACHEL PROCTOR Days Like This /BNA/ 22 21 SIMPLY REO Sunrise (simplyred.com/
22 22 MONICA So Gone 4} 22 SHERRIE AUSTIN Streets Df Heaven (C4/B8R) 23 STEVE OLIVER Positive Energy Native Language/
2 WILL DOWNING A Millon Ways (GRP/VMG/ 23 TRACY BYRD Drinkin’ Borie /ACA/ 25 TWIST OF MOTOWN Inner City Blues /(GRP/VMG/
- ARETHA FRANKLIN Wonderful /Arista/ 25 JO DEE MESSINA | Wish (Curty - NICK COLIONNE High Flyin' (2 Keys Music/
30 MARY J. BLIGE Dah! Geffen/ 24 BLAKE SHELTON Playboys Of The Southwestem World /Wamer Bros) | 24 25 JEFF GOLUB Boom Boom (GRP/VMG/
23 MANHATTANS Tuen Out The Stars Zove-Lee/ 31 BROOKS & DUNN You Can't Take The Honky Tonk... (Anista/ 27 @) RONNY JORDAN At Last /¥-Coded)
27 BEYONCE' 11JAY.Z Crazy In Love (Cokumbia/ 28 DIAMOND RID Wrinkles /Arista/ 26 €4) BLAKE AARON She’s So Fine flanervision/
25 28 ANN NESBY Make Me Better (UTR Music Group/ 26 DARRYL WORLEY Tennessee River Run (DreamiWorks/ — ) PAMELA WILLIAMS Afterglow (Shanachie/
23 @ IMPROMP 2 Mocha Sout Big/ 27 29 MARK WILLS And The Crowd Goes Wild Mercury/ — &) GREGG KARUKAS Riverside Drive /¥-Coded/
28 30 TYRESE Signs Ot Love Makin’ {/ 29 @ SCOTTY EMERICK I Can't Take You Anywhere (DreamiWorks/ — €1} MARC ANTOINE Funky Picante /Rendezvous/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
JOE More & More (ive/ BLUE COUNTY Good Little Girls Asykm/Curd/ TWIST OF MOTOWN Inner City Blues /GRP/VMG/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
ARETHA FRANKLIN Wonderful (Arista) BROOKS & OUNN You Can‘t Take The Honky Tonk Out Of The Girl /Arista/ DARYL HALL She's Gone (Ritythm & Groove/Liguid 8/
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
EARTH, WIND & FIRE Hold Me /Xakmba/ BRIAN MCCOMAS You're In My Head (Lyric Street/ HIRDSHIMA Revelation /Hesds Up jonal)
JOE More & More (ive/ SUSAN ASHTON Shels /Capitol] RIPPINGTONS Bella Luna /Peak/
AVANT Read Your Mind (Geffen/ SHANIA TWAIN She's Not Just A Pretty Face (Mercury/ STEVE COLE Everyday (Warner Bros)
INCOGNITO Can't Get You Dut Of My Head Warada) VINCE GILL Young Man's Town /MCA/ DAVIO BENDIT Watermedon Man (GRP/VMG)
SILK Silktime (Liguid 8 BLUE COUNTY Good Little Girls /Asyfum/Curt! MARION MEADOWS Treasures (Heads Up)
URBAN begins on Page 45. COUNTRY begins on Page 50. Smooth Jazz begins on Page 64.
ACTIVE ROCK ALTERNATIVE e CTHPEER o
woTw w W W W
2 0 STAIND So Far Away (Flig/Elektra/FEG) 1 0 STAIND So Far Away (Flip/Elektra/EEG) 11 JOHN MAYER Bigger Than My Body (Aware/Columbial
1 2 LINKIN PARK Faint /Warner Bros.) 2 2 LINKIN PARK Faint (Warner Bros.) 8 0 R.E.M. Bad Day /Warner Bros.)
5 DISTURBED Liberate /Reprise/ 3 8 A PERFECT CIRCLE Weak And Powerless /Virgin/ 2 3 BENHARPER Diamonds On The inside Virgin/
3 NICKELBACK Someday (Roadrunner//OJMG) 5 NICKELBACK Someday (Roadrunner/!0JMG/ 3 o JACK JOHNSON Wasting Time (ack Johnson Music/Universal)
4 5 AUDIOSLAVE Show Me How To Live finterscope/Epic/ 4 5 AUDIOSLAVE Show Me How To Live dnterscope/Epic/ 5 5 EASTMOUNTAINSOUTH YouDance (Dreamiorks/
8 o A PERFECT CIRCLE Weak And Powerless fVirgin/ [ o EVANESCENCE Going Under /Wind-up/ 6 6 STING Send Your Love /A&M/interscapel
7 7 SHINEDOWN Fly From The Inside fAt/antic/ 8 7 WHITE STRIPES Seven Nation Army (Third Man/V2} 4 7 PETE YORN Crystal Village (Columbis/
g 0 SMILE EMPTY SOUL Bottom Df A Bottle Zava/ 7 8 SMILE EMPTY SOUL Bottem Df A Bottle Lava/ 10 8 JONNY LANG Red Light /4 &M/interscape/
8 9 GODSMACK Serenity (Rapublic/Universal) 9 DASHBOARD CONFESSIONAL Hands Down Vagrant/ 9 JASON MRAZ You And | Both /Elektra/EEG)
10 @ TRAPT Still Frame /Warner Bros.) 12 TRAPT Still Frame (Warner Bros.) 7 10 GUSTER Amsterdam (Gonna Write You A Letter) /Paim/Reprise/
12 11 WHITE STRIPES Seven Nation Amy (Third Man/V2) " GODSMACK Serenity (Republic/Universalf 12 WALLFLOWERS Closer To You finterscape)
14 @ TRAPT Headstrong (Warner Bros.) 15 WHITE STRIPES The Hardest Button To Button (Third Man/V2) 14 SARAHMCLACHLAN Fallen /Arists)
11 13 KORN Did My Time fmmortal/Epic/ 18 THREE DAYS GRACE (I Hate) Everything About You (ive/ 13 HOWIE DAY Perfect Time Of Day /Epic/
16 8 FUEL Falls On Me (Epic/ 13 14 TRAPT Headstrony (Warner Bros.) 16 LOS LONELY BOYS Heaven O/
19 SEVENOUST Enemy (7¥7/ 16 FUEL Falts On Me (Epic/ 11 15 DAVE MATTHEWS Gravedigger /RCA/
13 16 MUDVAYNE World So Cold /Epic/ 17 AF| The Leaving Song Part Il (Dreamilorks) 18 § BARENAKED LADIES Another Postcard (Chimps} (Reprise/
17 SEETHER Gasoline (Windup/ 14 17 ATARIS The Boys Of Summer (Columbis/ 21 DIDO White Flag fArista/
20 8 €OLD Suffocate (Flip/Geffen/interscape) 21 @ JET Are You Gonna Be My Girl /Elektra/EEG) 23 TRAIN When | Look To The Sky /Columbia/
18 19 CHEVELLE Send The Pain Below (Epic/ 10 19 313 Creatures (For A While) (Volcano/ 20 19 COLDPLAY God Put A Smile Upon Your Face /Capitoll
15 20 LIMP BIZKIT Eat You Afive (Fiip/Interscape/ 19 20 CHEVELLE Send The Pain Below /£pic/ 24 8 LYLE LOVETT My Baby Don‘t Tolerate (CurtvLast Highway)
2 STATIC-X The Only (Warner Bros.) 25 % SWITCHFOOT Meant To Live (Red Ink/Columbia} 28 JOE FIRSTMAN Breaking All The Ground /At/antic/
24 CHEVELLE Closure /gpic/ 50 P.0.0. Will You /Atiantic) 22 22 GRANDADDY Now it's On /V2/
22 THREE DAYS GRACE (I Hate) Everything About You (/ive/ 23 BILLY TALENT Try Honesty /Atiantic/ 27 8 SHERYL CROW First Cut Is The Deepest /A&M/Interscope/
25 SLOTH Someday iHollywood) 22 24 DISTURBED Liberate (Reprise/ 25 DAMIEN RICE Volcano Vector Recordings/
23 25 MOTOGRATER Down Vo Name/FEG) 27 €& STROKES 12:51 (RCA/ 19 25 ANNIE LENNOX Pavement Cracks i/
41 @ P.0.D. Will You (Atlantic 30 €D 3000RS DOWN Here Without You (Republic/Universal 29 € JOHN HIATT Circle Back Wew West/
26 27 ILL NINO How Can | Live fRoadrunner/\BJMG) 34 €@ COLD Suffocate (Fip/Geffen/interscope) 26 €2) SANTANA fIALEX BAND Why Don't You & | fArista/
28 €D POWERMAN 5000 Action (DreamWorks/ 33 € YELLOWCARD Way Away (Capitol} — €4) LUCINDA WILLIAMS Real Live Bleeding Fingers... fLost Highway/
31 €2 AUDIOSLAVE | Am The Highway fnterscope/Epic/ 32 €4) FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC) — € VAN MORRISON Once In A Blue Moon /Bjue Note/EML)
29 €[) 3 DDORS DOWN Here Without You (Republic/Universall 26 30 JANE'S ADOICTION Just Because /Capitoll — &) 21GGY MARLEY Dragonfly /Private Music/AAL
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
LINKIN PARK Numb (Warner Bros. LINKIN PARK Numb (Warner Bros./ SHERYL CROW First Cut Is The Deepest /4&M/Interscape/

#1 MOST INCREASED PLAYS

P.0.0. Will You /Atlantic/

TOP 5 NEW & ACTIVE
ELEMENT EtGHTY 8roken Promises (Universall
SWITCHFOOT Meant To Live /Red Jak/Columbial
SHINEQOWN 45 /Atlantic)
MEMENTD Saviour (Cofumbial
KORN Right Now (Epic/

ROCK begins on Page 66.

#1MOST INCREASED PLAYS
P.0.D. Wil You Ariantic

TOP 5 NEW & ACTIVE
JANE'S ADDICTION True Nature Capitol)
SOMETHING CORPORATE Space (Drive-Thru/Geffen
ATARIS The Saddest Song {Columbial
R.E.M. Bad Day Warner Bros.)
FINGER ELEVEN Ore Thing (Windus/

ALTERNATIVE begins on Page 72.
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#1 MOST INCREASED PLAYS

R.EM. Bad Day (Warner Bros./

TOP 5 NEW & ACTIVE
MAVERICKS ! Want To Know (Sanctuary/SRG/
ROBERT RANDOLPH Soul Refreshing (Warner Bros.)
NORTH MISSISSIPPI ALLSTARS Eyes (Tone-Cool/ATO/
TRAVIS Re-Offender (£pic/

LIVE Heaven (Radioactive/Geffen/

TRIPLE A begins on Page 77.
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By Erica Farber

ean Hannity is doing it all. He is host of The
Sean Hannity Show, the fastest-growing
syndicated radio talk show, now heard on
more than 200 stations in the country. He
is host of the No. 1 nightly debate show on
cable TV, Fox News Channel’s Hannity &
Colmes. He is an author, and his newest
book, Deliver Us From Evil: How to Defeat
Terrorism, Despotism and Liberalism, is due
out early next year. And he also travels
across the country, bringing his radio show
to live audiences, doing book tours and
making speeches and public appearances.

This week Hannity touches down in the City of
Brotherly Love to moderate the group executives session at
the NAB on Thursday. That same day, Fox News Channel is
taping Hannity & Colmes in front of a live audience at the
Forest Theater at 5pm.

Getting into the business: “I was drawn to the radio
from the time I was very young in New York. My mom, every
single, solitary moming, had Rambling With Gambling on in
our kitchen. In my teens I used to turn on late-night Talk
radio from WMCA/New York, The Good Guys. Later it became
'WABC with Barry Gray and Barry Farber and, later, Bob
Grant. I'd stay up late at night listening, to Barry Farber in
particular. It influenced the conservative thoughts I have
today. I love music, but I wasn't drawn to it.

“For different reasons I was traveling around the
country. I spent some time in Rhode Island, more time in
California. I never found the kind of passionate, issue-
oriented, caller-interactive Talk radio I had become
accustomed to. I knew there was a void out there. During
the middle of the Iran-Contra hearings, when I was out in
Santa Barbara, CA, I stopped going to work, put my life on
hold and watched them. I'd turn on the local Talk station,
and there was a guy who couldn’t generate a phone call
because he didn’t have an opinion. I'd call in every day and
give my updates on what I thought had happened with the
Iran-Contra affair. People started responding more to me
than him. I began to believe that it was possible, that I
could be on the radio. Then someone told me that guy got
paid a lot of money.”

First job in radio: “1 started at the University of
California, Santa Barbara college station. I was the sole
conservative voice on an extremely left-wing station. I was
pretty much thrown out after 40 on-air hours. I put an ad in
R&R. I said I was the most talked-about, written-about host
in college history. I was. It was a big controversy when they
fired me. I got a call from Huntsville, AL. I was hired over
the phone. I drove across country with everything I owned,
not knowing a single soul in the state, and a career began.”

Returning home to New York: “T've been very
blessed and fortunate. I spent two years in Huntsville.
When I left, the local paper editorialized a goodbye. I got
hired in Atlanta at WGST. I worked there four years, I
started doing a lot of TV — I had been doing some in
Huntsville. I'd do a lot of CNN. I'd fly up and do the
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SEAN HANNITY

ABC Radio Networks syndicated talk host and Fox News personality

daytime shows in New York, like Donahue, Geraldo and
Sally Jessy Raphael. I got to know Roger Ailes, and he gave
me an opportunity to host a CNBC program called Talk Live
on the Weekend. He told me not to sign another contract
until I talked to him. I called him when my contract was
coming up. He brought me to New York. I met with him,
and he hired me for the Fox News Channel before it went
on the air.”

On his success: “I don't ever think about it. Every
day I focus on putting on the best shows I can possibly
put on. I'm very passionate about politics and cultural
issues. I think we found a unique way to do it. I leave
plenty of time for interaction between me and the caller,
plenty of time for monologues. We bring in the top
newsmakers of the day, and we also have a lot more
opposition than anybody else I know of in syndicated
radio. I do it my way, the way I've been doing it pretty
much most of my career.

“The formula is not that complicated: the top news
and the top issues of the day presented in the most
entertaining way with the biggest names we can get. I
prepare all the time, Whether I'm on TV or radio or not,
my passion is politics, issues, reading newspapers and
magazines and talking to people. If I didn't have a radio
show every day, I'd be traveling around in the car doing
monologues to myself.”

Biggest challenge: “The challenge is consistently
staying on the game, not having a good show on Monday,
then dipping on Tuesday, then coming back on Wednesday
and Thursday. I want to put on a good show every day. It's

ppointment listening and viewing for our audience. I
want them to know they can count on their expectations
being met every day.”

State of the radio industry: “It’s very strong. There’s
plenty of diversity, plenty of choices. I know some people
are concerned about consolidation. It hasn't hurt my
efforts in the syndication arena at all. If you put on good
programming and make it available to stations, theyre
going to find a way to pick it up. There are more choices
available now than have ever been available. Add XM and
Sirius into the mix, and you've got a lot of choices. I know
the industry has had a couple of slow years, but with the
economy pretty much on a rebound, I think radio will
come around too.”

On his political aspirations: “What does Hillary
Clinton say? I am not considering a run at this time. I
never could have planned all the good things that have
happened to me in terms of my career. I could not have
planned the success of the Fox News Channel. I couldn’t
have contemplated that we’d have the second-largest Talk
radio show in the country in two short years on the air. I
don’t make plans for my life, but when I'm given
opportunities, I make the most of them and I work hard at
them. Nothing can replace hard work as the best weapon
to achieve success.”

Thoughts on the recall in California: “It's
democracy in action. I know that the left has been saying
that it’s unfair, that it's not democratic and whatever else.
It is the rule of law in California. Democrats have tried it a
number of times over the years; it just didn’t work. I was
looking at the number of absentee ballots sent in already.
They're looking at an interest level in this race higher
than they have seen in any other race outside a
presidential race for 50 years. The fact that people in
California are interested in politics is a great thing. Gray
Davis clearly has not done a good job in the state. A
majority of Democrats want him out. I don’t think there’s
anything undemocratic, immoral or unethical about recall,
especially when it is done legally. If they don't like the
law, they can change it. The funny thing is, most people
are more interested in that race than in the 10 guys who
want to take over George W. Bush's job.”

www americanradiohistorvy com

On a Democratic presidential front-runner: “If it
were to happen today, it would be Howard Dean. Whether
or not he can maintain that momentum, time will tell. I
don’t think Wesley Clark is going to be the star that many
think he is going to be. I also think there’s an outside
possibility that Hillary Clinton will get into this race. That
would change the dynamic.”

Something about him that would surprise our
readers: “That my 5-year-old can beat me at most
PlayStation games. Outside of my work life, my life is very
subdued, very quiet. I'm just a homebody.”

Most influential individual: “T've been very blessed
and fortunate all throughout my career that people have
taken a chance on me. From my very first job I had people
who cared enough to work with me and teach me the
ropes. Roger Ailes took the biggest chance with me. He put
me on a TV news channel when I had little experience and
was very supportive and patient, helping me develop my
skills. Rush Limbaugh was instrumental. He let me fill in
for him. He’s a good friend and big support system for me.
The guys at ABC Radio, Mitch Dolan, Traug Keller, John
McConnell and Phil Boyce — these guys all believed in me
and the show.”

Career highlight: “That every step of the way, with
every new thing I tried, from the college station, driving
across the country to Huntsville, driving in to Atlanta,
trying television for the first time — everything — there
was a part of me that was scared to death to doit, and I
just plowed through and dug down deep and did it
anyway. I didn’t walk into a studio and feel comfortable;
it was just the opposite. I didn't give my first speech and
feel comfortable. I didn't feel comfortable being on
television the first time. I would break through that
comfort zone every time. Making it look easy is part of
growing in your profession. Had I let my fear consume me
at any point along the way, I wouldn’t be where I am
today.”

Career disappointment: “I have no disappointments.
I feel like I've been blessed and had a lot of very good
fortune. When I first got on WABC in New York, I stood
back and realized that very few people grow up listening
to a radio station and then get to be on it when they're
older. That was pretty cool.”

Favorite radio format: “I love to listen to Rush. I
don’t think there’s anyone in the industry better than
him. I can’t imagine a day not hearing him.”

Favorite television show: “Hannity & Colmes. I love_
to watch all the Sunday programs. One political show I like
to catch every night is Brit Hume's show on Fox.”

Favorite Music: “T'm a big country music fan,
although I listen to everything. It drives me crazy that
there’s not a Country station in New York. We did a concert
with Sara Evans, who is going to be a huge superstar. She’s
incredible. Darryl Worley’s a friend, Charlie Daniels is a
friend. Martina McBride is tenrific; we play her at the
beginning of every show. Tim McGraw and Faith Hill are
doing terrific. Toby Keith is fun; I like him.”

Favorite book: “The book I've learned the most from
is The Road Less Traveled.”

Favorite movie: “It's a Wonderful Life and anything
from Alfred Hitchcock. I love epics like Ben Hur.”

Favorite restaurant: “Del Frisco’s and Ruth’s Chris
Steakhouse,”
B ge of choice: “S le Lemon Iced Tea.”

Hobbies: “I play tennis twice a week and work out
every day.”

E-mail address: “Go to www.hannity.com and e-mail
me there.”

Advice for broadcasters: “Don’t be lazy. If you want
to reach the highest levels of your career, you have to
work hard. There are some talented people who don't put
their full heart into it.”



www.americanradiohistory.com

I or wrt, and msnght Never
ste E;jvho can be heard

m | n efuses to be one of
- .‘r- m wdoom Hls

tehead‘:f' a
5 world events "
! ;houghts A2-m|nut ‘.
everyday Amencans Two epis
can Spmb A 90- second s

Feed

930% LM. (ET),1030AM (ED)

rucc Y
Michael Levine
www.talkamé
Tel. 888.727.8
Fax 973.438.1

Passionate
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