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IMPACTING 
POP RADIO 

NEXT WEEK!!!! 

SEALWAITING FOR YO 
THE DEBUT SINGLE FROM THE ALBUM THAT PEOPLE ARE TALKING ABOUT 

Another 50,000 albums sold this week!! 
New this week: KSTP WMYX WBAM WMGI KMGL WMAS WJKK WAYV 

R &R HOT AC: r , Adult Top 40 Monitor: 28* 
R &R AC: ® Adult Monitor: 29* o 

Main rn itor: 23* 

Most increased at HAC and AC this week!. 
Majors include: WLTW, KYSR, KBIG, KLLC, Q1 2, WQSX, WBMX, WLIT, 
KFMB, WTIC, KQMB, WOMX, WBEB, WASH, PI, WQAL, WLTJ, KBEE, 
KVIL, WLTE, KKLT, KOSI, WJLK, WLNK, KYMX 

TV APPEARANCES: 
TNT, TBS, CNN, USA, FX and Regal 
Cinemas feature "Waiti For You" ii 
their campaign for La Order 
through 10!24 

10/16 ABC The View 

10/8 BET taping of Wá" ' :Fame 
honoring Aretha FrankLi 10/2E1 

Produced by Trevor Horn 
"Waiting For You Co- Produced by Mark Batson 
Management: azoffmusic management - Irving Lzoff, Susan Merkheim, John Baruck, L-m Canne 

MUSIC FIRS' 

moves into 
LARGE ROTATION, warnerbrosrecords.com 
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MARCONI AWARD WINNER 
Network /Syndicated Personality of the Year 

FTU;1ÎI'1 
TUNED IN TO AMERICA 

EMI RADIO NETWORKS 
america listens to abc 

www.abcradio.com 
212-735-1700 
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By Erica Farber 

Loyd Roach is passionate about radio and a 
firm believer that its greatest strength is 

its ability to be local. In fact, his anchor 
station, WCOJ -AM /West Chester, PA, is 

known for "news so local that we even 
report lost dogs," he says. 

Roach's latest venture is the purchase 
of 12 AM and FM stations located in 
Pennsylvania and the lower part of New 

York. Many of the stations currently 
program nationally syndicated 
programming, but it is Roach's plan to 
restore local programming to all of the 

communities he serves. 
Getting into the business: "I got out of the Navy on 

the West Coast and found someone in San Francisco who 
worked at KGO. He told me it was a cool place to work, 

but he said I had to go to college. I attended Emerson 

College in Boston and worked at WHDH /Boston almost 
full -time the entire four years I was there." 

His first job: "I got in on the engineering side. I was 
a transmitter supervisor. I sat and watched the meters. 
Later I was a studio technician and a board op. I was in 

the union, and I got these little jobs. One of them was as 
an announcer on WCAS /Boston, then I did late- nights on 
WJIB /Boston on weekends. I thought I was going to be 

the next Johnny Carson. 

"My wife and I moved back to Philadelphia, and I 

went to work for WFIL as a tech. I then became announcer 
and PD at WIOV /Lancaster, PA. John Tenaglia found me, 

and I went to work at WIFI -FM /Philadelphia, a General 
Cinema station. I worked my way up through that 
company, becoming a salesman, then Local Sales Manager, 
then GSM, then GM." 

Getting into ownership: "I was working for Dan 

Lerner as the Manager of WKSZ (Kiss 100) /Philadelphia. It 
was one of those moments in your career you only get 
once, when the thing just blows out of the box from Day 

One. We couldn't do anything wrong. We put it on from a 

cold start: new building, new frequency. About three years 
later I thought, If I'm going to make a leap, this is the 
time to do it I bought this horrible little AM station, 
WCDN /Philadelphia. The broker said the station was in the 
glove compartment. Four other guys and I bought this 
thing. I had it for 11 years. It was a turning point, 
because I knew I could never go back to working for 
someone after that." 

His latest venture: "I bought WCOJ five years ago, 
and that's done very well. It's the only station in a county 
of about 500,000 people. I thought then, and still feel 
strongly, that this station is the poster child for what 
community radio should be. We play News /Talk in the 
morning. We have a music show in the middle of the day. I 
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rnr a bluegrass show on the weekends. We do 175 -180 

remotes a year from everywhere and anything. We have 

more news people than anybody in Philadelphia except 
for KYW. I want to do something similar with the 12 

stations I just bought. I believe we need to return a lot of 

these stations to the community. I wanted to see if I 

could pull this vision off somewhere else besides here, 
with stations that were not traditional." 

On the name Route 81: "I was driving up and down 

Route 81 looking for stations, and my dear wife, Jackie, 

sail, 'Why don't you stop driving up and down Route 81 

and come home and get a radio station around here?' 

That's how I bought WCOJ. Then I started driving up and 

down Route 81 again. I didn't know that a lot of the 
stations I was looking at were owned by Citadel. I went to 
Wi.kes Barre, Scranton, Hazelton and Harrisburg and 

walked into the stations one by one. The ones in Elmira, 

NY were given to us by a broker when word got out that I 

was looking. Everyone said,'Elmirás not on Route 81; but 
it ',rind of is: You go there and turn left for about an hour." 

Long -term plans: "I don't know. My problem is, I do 

this for fun. People in the investment community say you 

have to have big EBITDA. Yeah, we're going to do that, 
but we're going to have some fun along the way. Maybe 

we'll see if the paradigm actually works. The people I've 

been to see - I go to the Chambers of Commerce before I 

see brokers - are flipping out at this idea. 'You mean 

you're going to do a high school football game again?' 

Wien I was in Chicago the best little local station I ever 
heard was WGN. They run a farm show at 12. They talk 
atout lost dogs and trees that fell over, and they get a 

huge share." 
Biggest challenge: "Most of these stations don't 

have any ratings. Some of the FMs will probably do OK. I 

think we're going to get some ratings in Wilkes Barre. 

We've got to get past that. Fve gotten past that here. 
We've got a suburban AM station here in the Philadelphia 
metro. Everyone says you can't do that. The station is 
profitable, we carry the Phillies, and I don't get any 
ratings. I'm not in the Philadelphia metro book, and we 

do fine." 

Personal involvement in the community "That's 
the other part of the trick. This is just the old 'ascertain 
what the community needs' idea. The FCC used to make 
us do it. I'm not a government freak, but I think it had 

something when it forced the radio business to do this 
stuff. I'm very deep in the community. I have a new 

manager at WCOJ, and Tm getting her involved now. 

That's what helps drive the business. They're not going to 
throw it all at the Clear Channel cluster. They might 
throw you a bone, let you have a piece of the budget. It 
adds up." 

State of the industry: "I've seen a lot since Tye 

gone to these smaller markets. It's not a very happy sight 
in some places. You fmd stations simulcasting stations 
from other markets, complete with their weather 
forecasts and time. It's on the other side of the mountain, 
so one side is snowing, the other is raining. I don't think 
that's very good. Tm interested in making it positive. 
They're not bad guys; they just don't know what to do. 

And I think everyone's given up on AM radio. The five 

bop- billing radio stations in America are on AM. Everyone 
forgets that." 

Thoughts on satellite radio: "They can't out -local 

me. If Tm here doing bridge closings for a flood, there's no 
way any of them are going to bother me. If I ran all tunes, 

all the time on my FM station, I might have some trouble 
with them, but that's not what I do. You can't do super - 
local stuff all the time - I know that - but we can do 

enough of it so people know this is where to turn." 
Most influential individual: "John Tenaglia. He 

had passion. That's why he yelled at everybody. I think 
he got frustrated that they weren't as passionate as he 

was. That rubbed off on me a lot. That may be why we 

got along fairly well. Not to say he never yelled at me - 
he did - but I'm a little nuts anyway. He made me see 

clearly that this is a very special medium. There's nothing 
like it; television can't even approach it. If you're 

passionate about it and do things right all the time, it'll 
be better than anything you can imagine. I really believe 
that." 

The outlook for those wishing to own stations: 
"It's impossible if you want a Class B FM in a market over 

200,000. But it's not impossible if you have the balls to 

go out and get yourself a little AM station someplace and 

do radio. We're seeing some tremendous buys on some of 
these low -end, big- signal AM stations everyone is giving 
up on. They probably think that if they can't have the 
'Soft hits of today and yesterday' or something and they 
can't get a ratings book in two weeks, they can't 
compete. One of my heroes is Jerry Lee in Philadelphia. 

His partner, Dave Kurtz, is an engineer. Those two started 
WBEB cold in 1962, and they never gave up. They still 
have it. They could have sold out a long time ago." 

Career highlight: "I really like what I do. I'm proud 

that I stayed in, and I'm proud that I've become its 

champion. I'm proud of the people I've worked with." 
Career disappointment "I wish I'd done this when 

I was 25, when I had more energy. But no one would 

have paid attention to me then. They would have said I 

was a young nut instead of saying I'm an old nut." 
Favorite radio format: "I like to listen to anything 

as long as it's being done well. If it's being done poorly, I 

get mad at it." 
Favorite television show: "I never watch TV. I know 

that sounds terribly self -serving, but I really hate 
television now. The only thing worse than network 
television is local news. It's just ghastly." 

Favorite song: "Country is my favorite type of 

music. I love Johnny Cash, and he just died, dammit." 
Favorite movie: "In Harm's Way." 

Favorite book: "Anything by Charleton Reese." 
Hobbies: "Amateur radio. I've been a ham radio 

operator for 42 years. I guess I'm radio 24/7. Ham is 

really what got me into this thing. I got most of my good 
jobs in radio through the ham radio connection. Some 
guy I'd meet on the air would connect me to someone at 
a station. That's how I got the job at WHDH " 

E -mail address: "My ham co -sign, w3gt ®an'l.net." 
Advice for broadcasters: "I'd like them to be happy 

about what they do. They're making a tremendous 
contribution, in case they don't know it. My son is a 

musician in New York City. I asked him about music and 
the downloading stuff. He said that, despite what 
everyone says, people still want to get their songs on the 
radio. It's still the strongest thing out there. He says that 
radio's going to be fine as long as you understand the 
power of the medium. On radio, I can start a street riot 
in 30 minutes. You can't do that on TV. It distresses me 

when people talk about the decline of business. They've 
got to stop worrying so much. It's irrelevant. Just be 
happy. No matter what they do, it's going to be fine." 
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URBAN AC 
LW TW 

3 0 LUTHER VANDROSS Dance With My Father (J) 

1 2 TAMIA Officially Missing You (E /ekUaIEEG) 

2 3 KEM Love Calls (Motown /Universal) 

4 4 HEATHER HEADLEY I Wish I Wasn't (RCA) 

7 0 GERALD LEVERT U Got That Love (Elektra /EEG) 

5 6 R. KELLY Step In The Name Of Love (Jive) 

6 7 JAVIER Crazy (Capitol) 

11 O SMOKIE NORFUL I Need You Now (EM /Gospel) 

9 Q OWELE Find A Way (Virgin) 

8 10 JAHEIM Put That Woman First (Divine Mill/Warner Bros.) 

10 11 RUBEN STUDDARD Superstar (J) 

12 RHIAN BENSON Say Flow I Feel (DM 
13 KINDRED Far Away (Epic) 

16 FLOETRY Getting Late (Dream Works) 

18 ANTHONY HAMILTON Comm n' From Where I'm From (So So Del /Arista) 

19 , ISLEY BROTHERS fIRON ISLEY Busted (Dream Works) 

24 ARETHA FRANKLIN Wonderful (Arista) 

17 18 CALVIN RICHARDSON Keep On Pushin' (Hollywood) 

14 19 FLOETRY Say Yes (DreamWorksl 

20 $ JAHEIM Backlight (Divine Mill /WarnerBros.) 

21 VIVIAN GREEN What Is Love? (Columbia) 

15 22 ARETHA FRANKLIN Only Thing Missing Is You (Arista) 

23 WILL DOWNING A Million Ways (GRP/VMGI 

AVANT Read Your Mind (Geffen) 

JOE More & More (Jive) 

26 MANHATTANS Turn Out The Stars (Lave lee) 

22 27 MONICA So Gone (J) 

29 11) IMPROMP 2 Mocha Saul (Big3) 

27 29 BEY ONCE' 1IJAYd Crazy In Love (Co /umbra/ 

28 30 ANN NESBY Make Me Better (VTR Music Group) 

#1 MOST ADDED 
ERYKAH BADU Back In The Day (Motown) 

#1 MOST INCREASED PLAYS 
SMOKIE NORFUL I Need You Now (EM /Gospel) 

TOP 5 NEW & ACTIVE 
EARTH, WIND & FIRE Hold Me (Kalimbal 

ASHANTI Rain On Me (Murderinci /DJMGI 

STEPHANIE MILLS Can't Let Him Go (J &M) 

LJ Fortunately (Cool Joel 

J. SOMMERS FIR. PATTERSON What Am 1 Gonna Do (Gemini/Higher Octave) 

URBAN begins on Page 36. 

ACTIVE ROCK 
LW TW 

1 0 STAIND So Far Away (Flip /Elektra /EEG) 

2 2 LINKIN PARK Faint (Warner Bros.) 

3 © DISTURBED Liberate (Reprise) 

6 o A PERFECT CIRCLE Weak And Powerless (Virgin) 

4 5 NICKELBACK Someday (Roadrunner/IDJMG) 

5 6 AUDIOSLAVE Show Me How To Live (lnterscope /Epic) 

9 O GOOSMACK Serenity (Republic / Universa/) 

8 8 SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

10 0 TRAPT Still Frame (Warner Bros.) 

7 10 SHINEDOWN Fly From The Inside (Atlantic) 

11 WHITE STRIPES Seven Nation Army (Third Man /V21 

14 FUEL Falls On Me (Epic) 

12 TRAPT Headstrong (WarnerBros.l 

17 SEETHER Gasoline (Wind-up) 

15 SEVENDUST Enemy (TVT) 

18 . COLD Suffocate (Flip /Geffen /lnterscopel 

16 17 MUDVAYNE World So Cold (Epic) 

26 Q] P.O.D. Will You (Atlantic) 

13 19 KORN Did My Time (Immortal/Epic) 

19 20 CHEVELLE Send The Pain Below (Epic) 

23 THREE DAYS GRACE (I Hate) Everything About You (Jive) 

21 STATIC-X The Only (Warner Bros.) 

22 CHEVELLE Closure (Epic) 

29 AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

24 SLOTH Someday (Hollywood) 

25 MOTOGRATER Down (NoName /EEG) 

27 27 ILL NINO How Can I Live (Roadrunner / IDJMG) 

30 3 DOORS DOWN Here Without You (Republic /Universal) 

28 29 POWERMAN 5000 Action ( DreamWorks) 

31 0 EVANESCENCE Going Under (Windup) 

#1 MOST ADDED 
KORN Right Now (Epic) 

#1 MOST INCREASED PLAYS 
KORN Right Now (Epic) 

TOP 5 NEW & ACTIVE 
MEMENTO Saviour (Columbia) 

LIMP BIZKIT Behind Blue Eyes (Flip /lnterscopel 

SHINEDOWN 45 (Atlantic) 

HOOBASTANK Out Of Control //s /and / IDJMG) 

40 BELOW SUMMER Self Medicate (Razor & Tie) 

ROCK begins on Page 57. 

THE BACK PAGES 
National Airplay Overview: October 10, 2003 

COUNTRY 
LW tw 

1 1 TIM MCGRAW Real Good Man (Curb) 

5 0 GARY ALLAN Tough Little Boys (MCA) 

3 3 A. JACKSON AND J. BUFFETT Its Five O'Clock Somewhere (Arista) 

6 MARTINA MCBRIDE This One's For The Girls (RCA) 

7 KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 

4 6 BUDDY JEWELL Help Pour Out The Rain (Laceÿ s Song) (Columbia) 

9 TOBY KEITH I Love This Bar (Dream Works) 

8 RASCAL FLATTS I Melt (Lyric Street) 

11 PAT GREEN Wave On Wave (Republic /Universal South) 

10 10 CLAY WALKER A Few Questions (RCA) 

13 BILLY CURRINGTON Walk A Little Straighter (Mercury) 

12 GEORGE STRAIT Cowboys Like Us (MCA) 

14 CHRIS CAGLE Chicks Dig It (Capitol) 

16 MONTGOMERY GENTRY Hell Yeah (Columbia) 

15 15 PATTY LOVELESS Lcvin' All Night (Epic) 

17 16 REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 

18 17 RUSHLOW I Can't Be Your Friend (Lyric Street) 

19 18 LONESTAR Walking in Memphis (BHA) 

20 19 RODNEY ATKINS Honesty (Write Me A List) (Curb) 

22 20 SHERRIE AUSTIN Streets Of Heaven (C4 /BBR) 

23 21 TRACY BYRD Drinkin' Bone (RCA) 

26 22 BROOKS & DUNN Yai Can't Take The Hanky Tonk... (Arista) 

24 23 JO DEE MESSINA I Wish (Curb) 

25 24 BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 

21 25 RACHEL PROCTOR Days Like This (BHA) 

30 ' SCOTTY EMERICK I Can't Take You Anywhere (Dream Works) 

27 DIAMOND RIO Wrinkles (Arista) 

33 TERRI CLARK I Wanne Do It All (Mercury) 

29 ' MARK WILLS And The Crowd Goes Wild (Mercury) 

31 JOSH TURNER Long Elack Train (MCA) 

#1 MOST ADDED 
SHANIA TWAIN She'; Not Just A Pretty Face (Mercury) 

#1 MOST INCREASED PLAYS 
TOBY KEITH I Lave This Bar ( DreamWorks) 

TOP 5 NEW & ACTIVE 
BRIAN MCCOMAS you're In My Head (Lyric Street) 

BLUE COUNTY Good Little Girls (Asylum/Curb) 

VINCE GILL Young Man's Town (MCA/ 

KENNY ROGERS Handprints On The Wall (Dreamcatcher) 

KEVIN DENNEY A Year At A Time (Lyric Street) 

COUNTRY begins on Page 42. 

ALTERNATIVE 
LW TW 

1 1 STAIND So Far Away (gip /Elektra /EEG/ 

3 0 A PERFECT CIRCLE Waak And Powerless (Virgin 

2 3 LINKIN PARK Faint (V/ornerBros.) 

4 4 NICKELBACK Someday (Roadrunner/WDJMG) 

6 Q EVANESCENCE Going :Alder (Wind-up/ 

5 6 AUDIOSLAVE Show Mn How To Live (lnterscope /Epici 

10 TRAPT Still Frame (Warner Bros.) 

12 WHITE STRIPES The Hardest Button To Button (Third Man /V21 

9 DASHBOARD CONFESSIONAL Hands Down (Vagrant) 

11 i GODSMACK Serenity (Republic /Universal) 

13 THREE DAYS GRACE II Hate) Everything About You (Jive) 

7 12 WHITE STRIPES Seven Nation Army (ThirdMan/V2) 

8 13 SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

15 Q FUEL Falls On Me (Epic) 

14 15 TRAPT Headstrong (Warner Bros.) 

22 P.O.D. Will You (Atlantic) 

18 JET Are You Gonna Be My Girl /Elektra /EEG) 

16 18 AFI The Leaving Song Part II ( DreamWorks) 

21 o SWITCHFOOT Meant To Live (Redlnk/Columbial 

20 20 CHEVELLE Send The Pain Below (Epic) 

33 LINKIN PARK Numb (Warner Bros.) 

19 22 311 Creatures For A Whilei (Volcano) 

23 BILLY TALENT Try Honesty (Atlantic) 

27 COLD Suffocate (Flip /Geffen/lnterscope) 

25 STROKES 12:51 (RCA) 

24 26 DISTURBED liberate (Reprise) 

28 YELLOWCARD Way Away (Capitol) 

26 + 3 DOORS DOWN Here Without You (Republic /Universal 

31 ' SEVENDUST Enemy (TYTI 

41 r AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

#1 MOST ADDED 
BLINK -182 Feeling This (Geffen) 

#1 MOST INCREASED PLAYS 
BLINK.182 Feeling This (Geffen) 

TOP 5 NEW & ACTIVE 
ALIEN ANT FARM Glow (Dream Works) 

SOMETHING CORPORATE Space (Drive.Thru /Gelfenl 

ATARIS The Saddest Song (Columbia) 

R.E.M. Bad Day (Warner Bros.) 

HOOBASTANK Ou:Of Control (Island /IDJMGI 

ALTERNATIVE begins on Page 63. 

SMOOTH JAll 
LW 1W 

1 1 PAUL JACKSON, JR. It's A Shame (Blue Note) 

4 CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 

2 KENNY G. Malibu Dreams (Arista) 

3 PRAFUL Sigh (Rendezvous /N-Coded) 

7 URBAN KNIGHTS Got To Give It Up (Narada) 

9 DAVE K 0 Haney-Dipped (Capitol) 

8 MIND/ ABAIR Flirt LGRP /VMG) 

6 8 DAVID SANBORN Comin' Home Baby (GRP /VMG) 

10 9 M. MCDONALD I Heard It Through The Grapevine (Motown /Universal) 

5 10 BRIAN CULBERTSON Say What? (Warner Bros.) 

14 Q RICK BRAUN Green Tomatoes (Warner Bros.) 

11 12 LUTHER VANDROSS Dance With My Father (JI 

13 13 PAUL TAYLOR On The Move (Peak/ 

16 Q DARYL HALL She's Gone (Rhythm & Groove /Liquid81 

12 15 RICHARD ELLIOT Corner Pocket (GRP /VMG) 

15 ' JAllMASTERS Puerto Banus (Trippin 'N' Rhythm) 

18 CHRIS BOTTI Indian Summer (Columbia) 

17 18 CHUCK LOEB eBap ( Shanachie) 

20 CO JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave) 

19 20 ACOUSTIC ALCHEMY No Messin' (Higher Octave) 

23 ® TWIST OF MOTOWN Inner City Blues (GRP /VMG) 

21 22 SIMPLY RED Sunrise (simplyred.com) 

22 STEVE OLIVER Positive Energy (Native Language) 

24 - NICK COLIONNE High Flyin' (3 Keys Music) 

30 MARC ANTOINE Funky Picante (Rendezvous) 

- STEVE COLE Everyday (Warner Bros.) 

25 JEFF GOLUB Boom Boom (GRP /VMG) 

28 PAMELA WILLIAMS Afterglow (Shanachie) 

26 ' RONNY JORDAN At Last (N-Coded) 

27 BLAKE AARON She's So Fine (lnnervision) 

#1 MOST ADDED 
DAVID BENOIT Watermelon Man /GRP /VMG) 

#1 MOST INCREASED PLAYS 
CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 

TOP 5 NEW & ACTIVE 
GREGG KARUKAS Riverside Drive IN- Coded) 

DAVID BENOIT Watermelon Man (GRP /VMG) 

SEAL Touch (Warner Bros.) 

BASS X Vonni (Liquid 8) 

NORMAN BROWN Night Drive (Warner Bros.) 

Smooth Jazz begins on Page 55. 

TRIPLE A 
LW IVI 

2 0 R.E.M. Bad Day (Warner Bros.) 

1 2 JOHN MAYER Bigger Than My Body (Aware /Columbia) 

3 3 BEN HARPER Diamonds On The Inside (Virgin) 

4 4 JACK JOHNSON Wasting Time (Jack Johnson Music /Universal/ 

6 5 STING Send Your Love (A &M /Interscope) 

8 0 JONNY LANG Red Light (A &M /lnterscopel 

7 7 PETE TORN Crystal Village (Columbia) 

12 Q SARAH MCLACHLAN Fallen (Arista) 

9 9 JASON MRAZ You And I Both (Sanctuary/SRG) 

11 10 WALLFLOWERS Closer To You /InterscopeJ 

5 11 EASTMOUNTAINSOUTH You Dance (Dream Works) 

10 12 GUSTER Amsterdam (Gonna Write You A Letter) (Palm /Reprise) 

13 

8 
HOWIE DAY Perfect Time Of Day (Epic) 

14 LOS LONELY BOYS Heaven (Or) 

16 15 BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

23 0 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

15 17 DAVEMATTHEWS Gravedigger (RCA) 

17 DIDO 

When I Look To The Sky (Columbia) 

20 LYLE LOVETT My Baby Don't Tolerate (Curb /Lost Highway) 

21 JOE FIRSTMAN Breaking All The Ground (Atlantic) 

19 22 COLDPLAY God Put A Smile Upon Your Face (Capitol) 

24 ® DAMIEN RICE Volcano (Vector Recordings) 

26 ® JOHN HIATT Circle Back (New West) 

22 25 GRANDADDY Now It's On (V2/ 

- , LIVE Heaven (Radioactive/Geffen) 

27 SANTANA fIALEX BAND Why Don't You & I (Arista) 

29 VAN MORRISON Once In A Blue Moon (Blue Note /EMC! 

- NORTH MISSISSIPPI ALLSTARS Eyes (Tone-Cool /ATO) 

ROBERT RANDOLPH Soul Refreshing (Warner Bros.) 

#1 MOST ADDED 
COLOPLAY Moses (Capitol) 

#1 MOST INCREASED PLAYS 
SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

TOP 5 NEW & ACTIVE 
TRAVIS Re-Offender (Epic) 

ZIGGY MARLEY Dragonfly (Private Music /AALT 

MAVERICKS I Want To Know (Sanctuary/SRGI 

MATCHBOX TWENTY Bright Lights (Atlantic) 

THORNS Blue (Aware /Columbia) 

TRIPLEA begins on Page 69. 
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86 ` 
?THE BACK PAGES, 

o National Airplay Overview: October 10, 2003 

CHR/POP 
IW IW 

1 1 NELLY fIP. DIDDY & MURPHY LEE Shake Ya... (Bad Boy /Universal) 

4 8 3 DOORS DOWN Here Without You (Republic /Universal/ 

5 BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

3 4 CHRISTINA AGUILERA f!LIL' KIM Can't Hold Us Down (RCA) 

2 5 BLACK EYED PEAS Where Is The love? (A &M /lnlerscopel 

6 MAROON 5 Harder To Breathe (Oct ne /J) 

1 8 SANTANA fIALEX BAND Why Don't You & I (Arista) 

8 8 MYA My Love Is Like...Whoa (A &M/lnterscopel 

12 50 CENT P.1 M.P. (Shady /A(termalh/Inlerscope7 

9 10 JASON MRAZ The Remedy It Won't Worry) (£lektro /EEGI 

10 11 BEYONCE' fIJAYZ Crazy In Love (Columbia) 

11 12 CHINGY Right Thurr (DTP /Capitol) 

16 ® TRAPT Headstrong (Warner Bros.) 

13 14 JUSTIN TIMBERLAKE Senorita (Jive) 

14 15 ATARIS The Boys Of Sumter (Columbia) 

20 ' LIL' JON & THE EASTSIDE BOYZ Get Low (TI/T/ 

19 STACIE ORRICO (There's Gotta Bel More To Life (forefront/Virgin) 

15 18 FABOLOUS tITAMIA Into You (Desert Storm /Elektra /EEC) 

18 ' KELLY CLARKSON low (RCA) 

23 I FOUNTAINS OF WAYNE Stacy's Mom lSCurve /EMC) 

21 HILARY DUFF So Yesterday (Buena Vista /Hollywood) 

27 PINK Trouble (Arista) 

26 BABY BASH Suga Suga (Universal) 

24 JOHN MAYER Bigger Than My Body (Aware /Columbia) 

25 LIZ PHAIR Why Can't I? (Capitol) 

30 ' MATCHBOX TWENTY Bright Lights (Atlantic) 

32 PHARRELL fIJAYZ Fronti (Star Trak/Anstal 

34 STAIND So Far Away (flip /Elektra /EEG) 

29 29 LUMIDEE Never Leave You Uh Ooh, Uh Oaoh! (Universal) 

33 CI MARIA I Give, You Take (Dream Works) 

#1 MOST ADDED 
RRITNEY SPEARS FIMADONNA Me Against The Music (Jive) 

#1 MOST INCREASED PLAYS 
FOUNTAINS OF WAYNE Stacy's Mom lSCurve /EMC) 

TOP 5 NEW & ACTIVE 
MOST VALUABLE PLAYAS FISTAGGA LEE Roc Ya Body... (Casablanca) 

RRITNEY SPEARS FIMADONNA Me Against The Music (Jive) 

FUEL Falls On Me (Epic) 

BLAGUE I'm Good (Elektra/EEGI 

MEST Jaded (These Years) (Maverick/Reprise) 

CHR/POP begins on Page 26. 

AC 
LW TV/ 

1 1 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

2 © SHANIA TWAIN Forever And For Always /Mercury /IDJMG/ 

3 © MATCHBOX TWENTY Unwell (Atlantic) 

4 4 CELINE DION Have You Ever Been In Love (Epic/ 

5 5 LUTHER VANDROSS Dance With My Father (J7 

7 0 COUNTING CROWS Big Yellow Taxi (Geften/Interscope) 

6 7 DANIEL BEDINGFIELD If You're Not The One (Island /IDJMG) 

10 SANTANA fIMICHELLE BRANCH The Game Of Love (Arista) 

9 MERCYME I Can Only Imagine 00 /Curb/ 

11 I TRAIN Calling All Angels (Columbia) 

8 11 EAGLES Hole In The World (ERC) 

12 SIMPLY RED Sunrise (simplyred.coml 

14 PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 

13 14 CHRISTINA AGUILERA Beautiful /RCA/ 

16 8 JIM BRICKMAN Peace (Where The Heart Isl (AAL) 

19 MICHAEL BOLTON When I Fall In Love (Passion Group) 

15 17 LEANN RIMES We Can (Asylum /Curb/ 

17 18 CLAY AIKEN This Is The Night (RCA) 

23 CELINE DION Stand By Your Side (Epic) 

18 20 DARYL HALL Cab Driver (Rhythm & Groove /Liquid 8) 

21 a MICHAEL BUGLE Haw Can You Mend A Broken... (143 /Reprise) 

20 22 GLORIA ESTEFAN Wrapped Ífpic) 
26 

' 

SEAL Waiting For You (Warner Bros.) 

24 K. CARLSON OB. MARDONES I Know You By Heart (Kataphonicl 
22 25 KENNY LOGGINS With This Ring (All The Best) 

30 a SHERYL CROW The First Cut Is The Deepest (A &Milnterscopel 

28 27 STEVEN CURTIS CHAPMAN Flow Do I Love Her (Sparrow) 

SARAH MCLACHLAN Fallen (Arista) 

DIDO While Flag (Arista) 

29 I ANNIE LENNOX Wonderful (J) 

#1 MOST ADDED 
JOSH CADRAN Yoe Raise Me Up (143/Reprise) 

#1 MOST INCREASED PLAYS 
PHIL COLLINS look Through My Eyes (Walt Disney /Hollywood)) 

TOP 5 NEW & ACTIVE 
CLAY AIKEN Invisible (RCA) 

BURKE RONEY Let It All Come Down (R World) 

TIM MCGRAW Tiny Dancer (Curb) 

JOHN MAYER Bigger Than My Body (Aware/Co(umbia) 

HALL & OATES Getaway Car (UWatch) 

AC begins on Page 50. 

LW TW 

1 O BEYONCP.' fISEAN PAUL Baby Boy (Columbia) 

2 LIL' JON 5 THE EASTSIDE BOYZ Get Low (TVT) 

7 YOUNGBLODD2 fILIL' JON Damn! (Arista) 

3 4 NELLY fIP. DIDDY & MURPHY LEE Shake Ya... (Bad Boy / Unwersal) 

6 0 BABY BASH Suga Suga (Universal) 

4 6 CHINGY Right Thum (DTP /Capital) 

9 O LUDACRIS fISHAWNNA Stand Up (Bet Jam South/IÜJMC) 

11 8 CHINGY IISNOOP DOGG & LUDACRIS Holidae In (DTP /Capital/ 

10 YOUNG GUNZ Can't Stop, Won't Stop (Del Jam /ID MG) 
5 10 PHARRELLIIJAYZ Fronti (Star Trek/Arista) 

8 11 50 CENT P.I.M.P. (Shady / Aftermath /lnterscope) 

15 a OUTKAST The Way You Move (Arista) 

13 13 FABOLOUS tITAMIA Into You (Desert Storm /E7ek(a /EEG) 

14 OBIE TRICE Got Some Teeth (Shady /Aftermath /lnterscope) 

17 ASHANTI Rain On Me (MurderInc. /IDJMG) 

20 MARY J. BLIGE Doh! (Geffen) 

12 17 BOW WOW Let's Get Down (Columbia) 

16 18 BUBBA SPARXXX Deliverance (Beatclub /lnterscope) 

18 19 50 CENT II I Can't (Shady /Aftermath /lnterscope/ 

21 R. KELLY Thoia Thoing (Jive) 

23 M. LEE 11.1. DUPRI Wat Da Hook Gon Be (Fo'Reel /Uníversall 

26 T.I. 24's 'Grand Hustle /Atlantic) 

19 23 MYA My Love Is Like...Whoa (A &M /lnterscope) 

CI MISSY ELLIOTT Pass That Dutch (Gold Mind /Elektra /EfGI 

24 25 GINUWINE In Those Jeans lEpic) 

29 MARK RONSON International Affair (Elektra /EEG) 

30 213 Fly (Geffen) 

36 : WYCLEF JEAN IIMISSY ELLIOTT Party To Damascus (J) 

34 ' BIG TYMERS This Is How We Do (Cash Money /Universal) 

35 I M. HOUSTON NJ. BURDEN & P. PIPER Clubbiñ (T.U.G. /EEGI 

#1 MOST ADDED 
2PAC FINOTORIOUS B.I.G. Runnin' (Dying To Live) (Death Row /lnterscope) 

#1 MOST INCREASED PLAYS 
MISSY El LIOTT Pass That Dutch (Gold Mind /Elektra LEG) 

TOP 5 NEW & ACTIVE 
BLACK EYED PEAS Shut Up (A &M /lnlerscopel 

TOO SHORT FILll' JON Shake That Monkey (Short/Jive/ 

ELEPHANT MAN Pan De River (VP /At /antic) 

LOON FIMARIO WINANS Down For Me (Bad Boy /Universal) 

ERYKAH BADU Danger...Block On Lock (Motown/Universali 

CHR/RHYTHMIC begins on Page 32. 

HOT AC 
LW TW 

1 o SANTANA fIALEX BAND Why Don't You & I (Arista) 

2 2 MATCHBOX TWENTY Unwell (Atlantic) 

3 3 TRAIN Calling All Angels (Columbia) 

5 ' LIVE Heaven (Radioactive /Geffen) 

6 © JOHN MAYER Bigger Than My Body (Aware /Columbia) 

4 6 JASON MRAZ The Remedy II Won't Worry) (Elektra /EfGI 

7 LIZ PHAIFI Why Can't I? (Capitol) 

9 DIDO White Flag (Arista( 

12 MATCHBOX TWENTY Bright Lights (Atlantic) 

11 I JOSH KELLEY Amazing (Hollywood) 

13 3 DOORS DOWN Here Without You (Republic /Universal) 

10 12 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

8 13 MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 

14 14 EVANESCENCE Bring Me To Life (Wind-up) 

15 15 3 DOORS DOWN When I'm Gone (Republic /Universal) 

16 SARAH MCLACHLAN Fallen (Arista) 

18 BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

23 SHERYL (:ROW The First Cut Is The Deepest (A &M /lnterscope/ 

20 VERTICAL. HORIZON I'm Still Here (RCA) 

19 20 OUSTER Amsterdam (Gonna Write You A Letter) (Palm /Reprise) 

26 ® NICKELBACK Someday (Roadrunner /IDJMG) 

22 22 ATARIS The Boys Of Summer (Columbia) 

24 a STAIND So Far Away Iflip /Elektra /EEGI 

21 24 SALIVA Rest In Pieces (island /IDJMG) 

25 25 FOUNTAINS OF WAYNE Stacy's Mom (SCurve /fMC) 
33 SEAL Wai:ing For You (Warner Bros.) 

30 GAVIN DEGRAW Follow Through (J) 

32 SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 

29 29 SUGAR RAY Is She Really Going Out With Him? (Atlantic) 

28 30 MERCYME I Can Only Imagine (IN0 /Curb) 

#1 MOST ADDED 
NELLY FURTI DO Powerless (Say What You Want) (Dream Works) 

#1 MOST INCREASED PLAYS 
SHERYL CROW The Fast Cut Is The Deepest (A &M /lnterscope/ 

TOP 5 NEW & ACTIVE 
BANGLES Something That You Said (Koch) 

HOOTIE & THE BLOWFISH Space (At /antic) 

EVANESCENCE Going Under (Wind-up) 

MARIA I Give. You Take ( DreamWorks) 

MEAT LOAF I Couldn't Have Said It Better (Sanctuary /SRO) 

AC begins on Page 50. 

URBAN 
LW TW 

2 BEYONCE'fISEAN PAUL Baby Boy (Columbia) 

1 YOUNGBLOODZ fithL' JON Damn! (Arista) 

5 ASHANTI Rain On Me (MurderInc. /IDJMG) 

8 ' LUDACRIS fISHAWNNA Stand Up (Del Jam South /IDJMG) 

6 5 R. KELLY Thoia Thoing (Jive) 

3 6 NELLY TIP. GIDDY & MURPHY LEE Shake Ya,,. (Bad Boy /Universal) 

4 7 PHARRELL fIJAYZ Frontiñ (Star Trek /Arista) 

13 MARY J. BLIGE Ooh! (Gelten) 

12 JAGGED EDGE Walked Outta Heaven (Columbia) 

11 r YOUNG GUNZ Can't Stop, Won't Stop (Del am /IDJMG) 

9 11 LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 

7 12 EABOLOUS I TAMIA Into You (Desert Storm /Elektra /EEG) 

14 

8 
M. HOUSTON 11J. BUDDEN & P. PIPER Clubbiñ 

15 R. KELLY Step In The Name Of Love (Jive) 

10 15 CHINGY Right Thurr (DTP /Capitol) 

19 OUTKAST The Way You Move (Arista) 

16 AVANT Read Your Mind (Geffen) 

22 CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP/Capitol) 

18 ' MONICA Knock Knock (J) 

21 20 ERYKAH BADO Danger...Block On Lock (Motown/Universal) 

24 M. LEE 111 DUPRI Wat Da Hook Gon Be (To'Rael /Universa() 

25 PING YANG TWINS Naggin' (TVTI 

26 BAD BOY'S DA BAND Bad Bay This Bad Boy That (Bad Boy /Universal) 

MISSY .ELLIOTT Pass That Dutch (Gold Mind /Elektra /EEGI 

32 GINUWINE Love You More (Epic) 

33 OB1E TRICE Got Some Teeth (Shady /Aftermath /lnterscope) 

30 27 T.I. 24's (Grand Hustle /Atlantic) 

38 a) WYCLEF JEAN fIMISSY . ELLIOTT Party To Damascus (J) 

23 29 BOW WOW Let's Get Down (Columbia) 

48 112 fILUDACRIS Hot & Wet (Def Saul /IDJMG) 

#1 MOST ADDED 
2PAC FINOTORIOUS B.I.G. Runnin' (Dying To Live) (Death Row /lnterscope/ 

#1 MOST INCREASED PLAYS 
MISSY ELLIOTT Pass That Dutch (Gold Mind /Elektra /EEG) 

TOP 5 NEW & ACTIVE 
RAH DIGGA Party &... (Flipmode/JI 

KELIS Milkshake (Star Trak/Aristal 

LIL' MO 1st Time (E/ektra/EfGI 

ANTHONY HAMILTON Conlin' From Where I'm From (So So Del /Arista) 

TAMIA Officially Missing You (flektro /EEGI 

URBAN begins on Page 36. 

ROCK 
LW 

1 

2 

3 

5 

8 

7 

9 

10 

6 

11 

4 

13 

12 

17 

14 

16 

18 

20 

19 

21 

22 

23 

26 

28 

25 

27 

29 

TW 

STAIND So Far Away (flip /Elektra /EEGI 

NICKELBACK Someday (Roadrunner /IDJMG) 

AUDIOSLAVE Show Me How To Live (Interscope'fpic) 

3 DOORS DOWN Here Without You (Republic /Universal) 

GODSMACK Serenity (Republic /Universal) 

6 FUEL Falls On Me (Epic) 

8 
BLACK LABEL SOCIETY Stillborn (Spitfire) 

A PERFECT CIRCLE Weak And Powerless (Virgin) 

9 LINKIN PARK Faint (Warner Bros.) 

o TRAPT Headstrong (Warner Bros.) 

11 SHINEDOWN Fly From The Inside (Atlantic) 

WHITE STRIPES Seven Nation Army (Third Man /V2) 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 

TRAPT Still Frame (Warner Bros.) 

SEETHER Gasoline (Windup) 

DISTURBED Liberate (Reprise) 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

' JET Are You Gonna Be My Girl (Elektra /EEGI 

COLD Suffocate /flip /Geffen /lnterscope/ 

SEVENDUST Enemy (TVT) 

P.O.D. Will You (Atlantic) 

23 KORN Did My Time (Immortal /Epic) 

MUDVAYNE World So Cold (Epic/ 

LINKIN PARK Numb (Warner Bros.) 

ZZ TOP Piece (RCA) 

27 JANE'S ADDICTION Just Because (Capitol) 

28 LIMP BIZKIT Eat You Alive (flip /lnterscope) 

8 
CHEVELLE Closure (Epic) 

POWERMAN 5000 Action ( DreamWorks) 

#1 MOST ADDED 
SHINEDOWN 45 (Atlantic) 

#1 MOST INCREASED PLAYS 
LIMON PARK Numb (Warner Bros.) 

TOP 5 NEW & ACTIVE 
IRON MAIDEN Wildest Dreams (Columbia) 

THREE DAYS GRACE (I Hater Everything About You (Jive) 

ILL NINO How Can I Live (Roadrunner/1Q/MG) 

LYNYRD SKYNYRO That's Flow I Like It (Sanctuary/SRO) 

BLACK LABEL SOCIETY The Blessed Hellride (Spitfire) 

ROCK begins an Page 57. 
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FEATURES 

/ ®.7 '/ 
"Good Boy" 

Interviews Matthew Broderick, Brittnay Murphy, 
Carl Reiner, Donald Faison , Molly Shannon 

and Kevin Nealon 

www.radiolinkshollywood.com 
Contact Lori Lerner at (310)457 -5358 

(310)457- 9869(Fax) radiolnksGaol.com (e -mai I) 

MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy, Semi -Gloss Paper 

* REQUEST FREE 
CATALOG AND SAMPLES' 

PICTURES 

8/W - 8x10's 
500 - $90.00 

1 000 - $120.00 

5x7 - JOCK CARDS 
F & W 1000 - $100.00 
Color 2000 - $408.00 

PRICES INCLUDE 

TYPESETTING & FREIGHT 
. FAST PROCESSING 

OTHER SIZES AVAILABLE 

MOOS SUB.YCT TO 

Cn>v:,E HITHpUT nOiKE 

Send arto photo. Cneck1A.O. Visa/MC. ,n,tnxirora to 

867 E. Florida Street. Dept. R Spnnglreld, MO 65503 

TOLL FREE: 1- 888526 -6336 
www.abcpictures.com 

VO/CEOVER SERVICES 

NEW iAAA& N& VOICES 
www.MattRawlings.com Download 
www.ThatVoiceGuy.com all 3 DEMOS 
www.JonShults.com NOW! 

Now, any station in any market on any budget 
Can have America's Top Radio Image Voices 
At a fraction of the cost. 

Any Station. 

Any Market. 

Any Budget. 
.PromoVoice.com 

Where talent meets technology 

www.radioandrecords.com 
WHY BLEND IN? STICK OUT. 

image. all formats. 
312.371.6267 

bobdunsworth.com 

MARKETPLACE 

VOICEOVER SERVICES 

voíceoveramericaecom 
888.7 r v I 9 415,388.8101 ISON a MP3 met delivery 

October 10, 2003 R &R 85 

VOICEOVER SERVICES 

As Heard In... 
Toronto, 

Washington D.C., 
Las Vegas 

and Planet -Wide 

DEMO: 
www.samoneil.com 

1-877-4-YOURVO 
(677-488.8786) 

Mike Carta 
VO IMAGING FOR ALL FORMATS 

865 -691 -8989 
www.supersweepers.com 

wwwinrcnbc á a.com Total Radio Imagery 801.88 4878 

the voice.. that cuts through! 
www.CarterDavis.com 901.681.0650 

find Songs About Almast Anything! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 

35,000 songs 

1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!' ('hon U.S. orders) 
Discounted price: $51.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1622 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

www.radioandrecords.com 

MARKETPLACE 
ADVERT /SING 

Payable in advance. Order must be typewritten and accom- 

panied by payment. Visa/MC /AMEx/Discover accepted. One 

irch minimum, additional space up to six inches available in 

increments of one -inch. 

Rates for R &R market- 
place (per inch): 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

Marketplace 
(310) 788-1622 
Fax: (310) 203 -8727 
e -mail: Ilinares @radioandrecords.com 

$95.00 
90.00 
85.00 
75.00 
70.00 

Mark McKay Media 
MALE & FEMALE VOICES AVAILABLE 

ALL FORMATS & MARKET SIZES 

CLUSTER & GROUP RATES 

PHONE DEMO: 913- 345 -2381 
FAX 345 -2351 
WEB DEMO: mckaymedia.net 

DRY TRAX or 

PRODUCED 

AFFORDABLE! 

JOE CIPIIANI 
P R O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.loecipriano.com 

www.americanradiohistory.com
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NATIONAL 

I http://onairjobtipsheet.com J 

Wanted: "History of Rock and Roll" on 

reel to reel, Drake /Chenault version. 3 

or 4 Versions were produced, and 

up- dated. Serious buyer /collector of 

Drake Jingles and "History" series. 

EMIL8500 @aol.com. 

SOUTH 
Position: Director ul Sa les, General 
Sales Manager 
Location: Pt. Walton Beach FL 

Control #: 10197512 
Description: Cumulus Media is 

looking for an experienced DOS/GSM 
to lead our number I cluster in 
beautiful Ft. Walton Beach/Destin, FL. 

Voted best beaches in the U.S. six years 
running. Great compensation for the 
right candidate. Excellent leadership 
skills, ability to train and inventory 
management is crucial for guiding this 
cluster. If you meet these qualifications 
and living in paradise interests you, 
sent) resume and cover letter to: 
Radiotnl(n sol.conl. EUE. 9 /26/03. 

Top Sales People Wanted. Inside/ Outside 
Sales. English /Spanish required. Fax 
Resume to 305 -652 -1334. (10/10) 

CONSERVATIVE 
TALK HOSTS 

Salem Communications is seeking 
sizzling, dynamic Talk Hosts for current 
and future openings at our major 
market News/Talk stations. Successful 

candidates will have a proven track 
record in conservative talk radio...ideally 

in morning drive. Minimum of five years 

ratings success in format (no beginners 

or "send me in, coach" cases need 

apply.)Be ready to prove your unique 
ability to relate major local /national news 

events to 25 -54 men & women. Posi- 

tive team players with solid family 
values, upbeat personality and sales - 

friendly attitude required. 

Want to work with the best in the 
business? Rush T &R (no calls) and 

cover letter outlining why YOU will help 

us win BIG to: 

TOM TRADUP 

National Program Director for News/Talk 

SALEM COMMUNICATIONS 

6400 N. Beltline, 2n° Floor 

Irving, TX 75063 EOE 

OPPORTUN /TIESA 

MIDWEST 

GREAT COMPANY! 
GREAT CITY! 

GREAT STATION! 
GREAT OPPORTUNITY! 

Do you focus people on vision. direction 
and success? Do you match talent to 

task in delegating jobs? Do you set goals 

and implement steps to achieve them? 
Are you great at proactively recruiting 

talented account managers? Do you see 

opportunities or obstacles? Are you 
qualified in building a cLstomer- 
focused organization? Do you 
naturally build trust with people you 
meet and are you driven to help your 
team succeed? Do you have a track 

record that shows you are a winner? 

Bonneville St. Louis (WSSM Smooth Jazz) 

is looking for a sales manager. Minimum 
two years sales management exjerience. 
CSS Certified candidates a plus! 

Send resume /cover letter to: 
Amanda Koeppe. 

Human Resource Director 
11647 Olive Blvd. 

St. Louis, MO 63141 
Must be able to work within the 

policies & procedures outlined by 

Bonneville International Corporation. 
EOE 

CLOSE DATE Octoht'r 24th or w1 eri filled 

DOCMid -West Family y Broadcasting 

Creative Services Director 
You must be a GREAT wrirer that 

can produce GREAT campaigns. 
This is NOT a production director 
job. You work with the sales team 
to help grow our client's busi- 

nesses. You'll be rewarded well 

for your work that sells. We'll 
invest in training for ycu and 
you'll do work your prcud of. 
Mid -West Family Broadcasting is 

an employee -owned radio com- 
pany focused on getting client 
results, located on Lake Michigan 
in Southwest Michigan. Pay 

range30 -50k. $250 fee pa d if we 
hire your referral. Email resume, 

references and salary history to 

rbolak @wirx.com. We're an EOE 

Employer, woman and mi lorities 

are encouraged to apply. 

EAST 

Y102 Reading Pa. needs week- 

end talent & board ops. Contact 

Al Burke, PD. alburke@ 
clearchannel.com. EOE. (10/10) 

POSITIONS SOUGHT 

Eleven year Michigan radio veteran look- 
ing to broaden his horizons. Experience in 

all departments /dayparts with good numbers 
& references. (231) 933 -4195. (10/10) 

Female Pro w/ tons of on air experience 
needs gig near San Diego. Oldies, CH R, Clas- 

sic Rock , Even News!! Call ASAP. Amie 
(760)744 -4771. (10/10) 

Free appendix transplants! Plus creative 

commercial production from 20 year vet with 
over 100 regional, national and international 
awards. kurtkoncepts @cs.com. (10/10) 

Energetic personality with a great voice to 

match, make this male air talent part of your 
radio family. Call Chris 905 -878 -9825. (10/10) 

Major Market Talk Show Host! For Conser- 
vative Style! Opinionated! Hot Topics! Ad- 
vice Talker! Credentials & Experience Guar- 
antee Success! RoyDackerman @verizon.net 
(808)239- 2550.(10/10) 

Talk Host, Available Now, Major Markets, 
Conservative, Female, Opinionated. 
Talkradiotome @aol.com. (10/10) 

7 years Radio/TV traffic experience seeking 
manager position in sports, radio, television 
in NY /NJ. BG at 201 -222 -8795. (10/10) 

Ohio Valley, or weekends in the NY Sub- 
urbs. CHR/Hot AC /ALT. Brian Hunter 718 -236- 
7505 or djbrianhunter@aol.com. (10/10) 

Plymouth, MA. The home of Thanksgiving! 
Live reports Thanksgiving week from Ply- 
mouth Rock! The Mayflower" and More! 
For details GR0VER750 @AOL.COM. (10/10) 

20 Years on air experience dj /md seeks 
on air slot in FT MYERS , FL. Call Don any- 
time at 671 -7110. (10/10) 

Young & energetic looking for position in 

sports talk, on -air, or production. Just out 
of school and willing to relocate. Bobby (405) 
685 -1840. (10/10) 

REM Opportunities 
Free Advertising 

Radio 8 Records provides free (20 words maximums 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST). eight days prior to issue 

date. Free Opportunities listings should be typewritten of 

printed on 812' X 11' company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to 

llinaresC 'radioandrecords.comAddress all 20-word ads to 

R8R Free Opportunities, 10100 Santa Monica Blvd., Third 

Floor. Los Angeles. CA 90067. 

REIR Opportunities 
Advertising 
lx 2x 

$175 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. lt logo. custom 
border or larger heading are required, add 1/2 inch ($60 
tor 1x, $50 for 2x). In addition, all ads appear on R8R's 
website. (vnvw radioandrecords.com /. 

Blind Box: add $50 

The R&R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 

Positions Sought section at the special rate of $50 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by ad- 

vance payment. Ads are accepted by fax: (310 -203- 

8727) or mail. Visa. MC, AmEx or Discover card ac- 

cepted. Include card number, name as it appears on 

credit card. expiration date and phone number. Blind 

box responses are sent to advertisers every Friday by 

first -class mail. 

Deadline 
To appear in the following week's issue. your ad must 

be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:RBR Opportunities. 
10100 Santa Monica Blvd.. Third Floor, Los Angeles, 

CA 90067. 

RADIO Et RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R8R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio 8 Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R8R Directories issues and other special publications. Refunds are prorated based on the actual value of 
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LATIN FORMATS 83 

October 10, 2003 

REGIONAL MEXICAN TOP 25 
FT:ST 

1 INTOCABLE Eso Duele (EM /Latin) 

2 BRONCO "EL GIGANTE DE AMERICA" Estoy A Punto (Fonovisa) 

3 CONJUNTO PRIMAVERA Ave Cautiva (Fonovisa) 

4 MONTEZ DE DURANGO Hoy Empieza Mi Tristeza (Disa) 

5 TIGRES DEL NORTE Cáusame La Muerte (Fonovisa) 

6 HURACANES DEL NORTE Nomás Por Tu Culpa (Univision) 

7 ADOLFO URIAS Amor Bésame (Fonovisa) 

8 MARCO A. SOLIS Más Que Tu Amigo (Fonovisa) 

9 PALOMO Te Metiste En Mi Cama (Disa) 

10 TEMERARIOS Te Regalo Mi Tristeza (Fonovisa) 

11 ARROLLADORA BANDA EL LIMON En Los Puritos Huesos (Bise) 

12 CUISILLOS Corazón (Balboa) 

13 MONTEZ DE DURANGO Lágrimas De Cristal (Disa) 

14 JOAN SEBASTIAN Sentimental (Ba /boa) 

15 LIBERACION Cuánto Me Apuestas (pisa) 

16 BANDA EL RECODO Due Te Ruegue Quien Te Quiera (Fonovisa) 

17 COYOTE Y SU BANDA TIERRA SANTA El Rancho Grande (EM/Latin) 

18 CONJUNTO PRIMAVERA Actos De Un Tonto (Fonovisa) 

19 PEPE AGUILAR Yo La Amo (Univision) 

20 VICTOR GARCIA Otra Vez (SonyDiscos) 

21 JOAN SEBASTIAN Así Te Quiero (Balboa) 

22 NINEL CONDE Callados (Universa /) 

23 JORGE LUIS CABRERA En Realidad (Disa) 

24 TRINY Y LA LEYENDA Dile (Universa /) 

25 CHUY JR. Y SUS JARDINEROS Mr. Party (EM /Latin) 

Data is complied from the airplay week of September 28 - October 4, 

and based on a point system. 

© 2003 Radio & Records. 

Going For Adds 
ADAN CHALINO SANCHEZ Me Cansé De Morir Por Tu Amor (Univision) 

COSTUMBRE Cuánto Te Amo (WarnerM.C.) 
EL AMIGABLE Por Qué No Vienes (Freddie) 

EL COYOTE Y SU BANDA TIERRA SANTA Me Voy A Ir (EM /Latin) 
GRACIELA BELTRAN Qué Difícil Es ( Univision) 

JOAN SEBASTIAN Don Marcos (Balboa) 
JULIO PRECIADO Te Reto A Que Me Olvides (BMG) 
KUMBIA KINGS fIOZOMATLI Mi Gente (EM /Latin) 

LA ONDA wICONTROL Mi Cucu (EM /Latin) 
LOS CADETES DE LINARES El Amor Que Te Doy (Univision) 

NICO FLORES Para Morir Iguales (MG) 
PABLO MONTERO Cuando Calienta El Sol (MG) 
PANCHO BARRAZA Qué Bien Me 'ferias (Ba /boa) 

PAQUITA LA DEL BARRIO Hombres Malvados (Balboa) 

TOTAL 
P0'11'S 

337 

308 

274 

231 

215 

212 

161 

145 

119 

112 

103 

98 

95 

94 

93 

92 

92 

89 

87 

83 

77 

73 

72 

67 

66 

TEJANO TOP 25 
THIS 

WEEK 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

ARTIST TITLE LABEL(S) 

INTOCABLE Eso Duele (EM /Latin) 

BIG CIRCO La Endiahlada (EMILatin) 

DUELO Desde Hoy ( Univision) 

ELIDA REYNA Te Voy A Olvidar (Tejas) 

FRIJOLES ROMANTICOS & BOBBY PULIDO Dónde Está Mi Raza (Universal) 

KUMBIA KINGS fIOZOMATLI Mi Gente (EM/Latin) 

SOLIDO Contando Los Segundos (Freddie) 

JIMMY GONZALEZ & GRUPO MAll Junto A Ti (Freddie) 

JAIME Y LOS CHAMACOS fIBOBBY PULIDO Conjunto No Morirá (Freddie) 

CONTROL Me Quiero Casar (EMlLatin) 

IMAN Amor De Dos Caras ( Univision) 

JAY PEREZ No Me Dejes (Sony Discos) 

COSTUMBRE Cuánto Te Amo (WarnerML.) 

LA ONDA wICONTROL Mi Cucu (EMILatin) 

ALAllAN Cómo Olvidarte (Freddie) 

PALOMINOS Tócame (Fonovisa) 

LA CONTRA Ya Tengo Mi Vida (Univision) 

DANIEL RENE & JENNIFER PEÑA El Deseo De Ti ( Univision) 

RUBEN RAMOS Quiero Una Cita (Revolution) 

ESTRUENDO Conquistar Tu Corazón ( Univision) 

MARCOS OROZCO Río Rebelde (Catalina) 

BOBBY PULIDO Perdóname (Universal) 

VICTOR GARCIA Otra Vez (Sony Discos) 

FRANKIE J. Ya No Es Igual (Sony Discos) 

LA CONQUISTA La Chica Conquista (DZone) 

Data is complied from the airplay week of September 28 - October 4. 

and based on a point system. 
© 2003 Radio 8 Records. 

Going For Adds 
JIMMY GONZALEZ Y EL GRUPO MAll Te Llevo En Mi Alma (Freddie) 

JOSE LEON Promesas (Catalina) 

LA CIMA Amiga ( Univision) 

LOS BRAVIOS Me Tiene Loco (Freddie) 

MARCOS OROZCO Como Dos Adolescentes (Catalina) 

PESADO Mátame (Warner M.L.) 

TIGRILLOS Todo Me Sale Mal (Warner M.C.) 

VARONIL Y Lloré ( Univision) 

263 

157 

154 

144 

128 

127 

109 

99 

96 

87 

86 

82 

79 

72 

64 

58 

54 

52 

48 

43 

41 

32 

32 

27 

26 

We proud._ we coin 
De /Un Rancho A taro 

tot "ë _atin family 

Adding one more hit to their 

"DE UN RANCHO A OTRO" 

T "ES NOVEMBER 4 
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82 ( LATIN FORMATS 
ea October 10, 2003 

CONTEMPORARY TOP 25 
WEEK ARTIST TITLE LABEL(S) 

1 CHAYANNE Un Siglo Sin Ti (Sony Discos) 

2 ALEJANDRO SANZ No Es Lo Mismo (Warner M.L.) 

3 JUANES & NELLY FURTADO Fotografía (Universal) 

4 RICKY MARTIN Asignatura Pendiente (Sony Discos) 

5 LUIS MIGUEL Te Necesito (Warner MO 

6 GLORIA ESTEFAN Hoy (Sony Discos) 

7 OB1E BERMUDEZ Antes (EMI Latin) 

8 MANA Mariposa Traicionera (Warner ML.) 

9 RICKY MARTIN Tal Vez (Sony Discos) 

10 CRISTIAN No Hace Falta (BMW 

11 AREA 305 Vive La Vida ( Univision) 

12 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universal) 

13 RICARDO ARJONA Minutos (Sony Discos) 

14 ALEXANDRE PIRES Quitémonos La Ropa (BMW 

15 TEMERARIOS Te Regalo Mi Tristeza (fonovisa) 

16 MARCO A. SOLIS Tu Amor 0 Tu Desprecio (Fonovisa) 

17 SO RAYA Sólo Por Ti (EMI Latin) 

18 BLACK EYED PEAS Where Is The Love? (A &M /lnterscope) 

19 RICARDO MONTANER Qué Ganas (Warner M.L.) 

20 SIN BANDERA Kilómetros (Sony Discos) 

21 PEPE AGUILAR Me Falta Valor (Univision) 

22 TRANZAS Mori lJ &Ni 

23 CONJUNTO PRIMAVERA Ave Cautiva (fonovisa) 

24 OLGA TAÑON Cuando Tú No Estás (Warner ML.) 

25 INSPECTOR Amargo Adiós (Universal) 

Data is complied from the airplay week of September 28 - October 4, 

and based on a point system. 
© 2003 Radio & Records. 

TOTAL 
POINTS 

131 

127 

113 

100 

83 

76 

75 

59 

58 

53 

48 

47 

46 

45 

40 

36 

35 

35 

34 

33 

33 

32 

30 

29 

29 

Going For Adds 
ALEX UBAGO Qué Pides Tú (WarnerM.L.) 

CHRISTINA VALEMI Absolutamente Todos (Universal) 

DANIEL RENE Jamás ( Univision) 

IMPACTO MC Golosa (Ba /boa) 

LORNA & EL CHOMBO Papi Chulo (Balboa) 

LOS DUEÑOS DEL SOL Que Por Qué Te Quiero (Balboa) 

MANA Te Llevaré Al Cielo (WarnerML.) 

MIA Convencida (Univision) 

OBIE BERMUDEZ Me Cansé De Ti (EMlLatin) 

PEPE AGUILAR Yo La Amo (Univision) 

PUERTO RAICES Enamorados (Sony Discos) 

RICARDO MONTANER Parado De Manos (Warner M.L.) 

TIZIANO FERRO Perverso (EMlLatin) 

TROPICAL TOP 25 
ARTIST TITLE LABEUSI 

1 CELIA CRUZ Ríe Y Llora (Sony Discos) 

2 ELVIS MARTINEZ Así Te Amo (Premium) 

3 OB1E BERMUDEZ Antes (EMI Latin) 

4 KEVIN CEBALLO Tú Volverás (Universal) 

5 GLORIA ESTEFAN Hoy (Sony Discos) 

6 INDIA Soy Mujer (Sony Discos) 

7 HUEY DUNBAR Sin Poderte Hablar (Sony Discos) 

8 CHAYANNE Un Siglo Sin Ti (Sony Discos) 

9 GILBERTO S. ROSA Un Amor Para La Historia (Sony Discos) 

10 ALEJANDRO SANZ No Es Lo Mismo (Warner Mi.) 

11 ANTHONY RIOS El Bolsillo Izquierdo (Premium) 

12 VICTOR MANUELLE Poco Hombre (Sony Discos) 

13 SOPHY Cuéntale A Ella (Premium) 

14 ISMAEL MIRANDA Te Solté La Rienda (Universal) 

15 SON DE CALI Son De Cali (Univision) 

16 CRISTIAN No Hace Falta (BMW 

17 SHALIM Se Me Olvidó Tu Nombre (Crescent Moon) 

18 DANIEL RENE & JENNIFER PEÑA El Deseo De Ti ( Univision) 

19 SON CALLEJERO No Sé (Cutting) 

20 OSCAR D'LEON La Mazucamba (Universal) 

21 RICKY MARTIN Asignatura Pendiente (Sony Discos) 

22 NEGROS Me Cambiaste La Vida (Premium) 

23 AREA 305 Vive La Vida ( Univision) 

24 THALIA fIFAT JOE Me Pones Sexy (EMI Latin) 

25 PAPI SANCHEZ Enamórame (Sony Discos) 

TOTAL 
POINTS 

168 

101 

94 

92 

84 

78 

70 

67 

60 

58 

57 

56 

55 

48 

45 

44 

41 

41 

40 

40 

39 

39 

36 

36 

35 

Data is complied from the airplay week of September 28 - October 4, 

and based on a point system. 
© 2003 Radio & Records. 

Going For Adds 

ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos) 

JHONNY RAFAEL Vivir Sin Ti (Univision) 

OBIE BERMUDEZ Me Cansé De Ti (EMI Latin) 

Rock /A /ternative 
Tw 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

ARTIST Tille 

PLASTILINA MOSH Peligroso Pop (EMI Latin) 

LA LEY Más Allá (Warner M.L.) 

CIRCO La Sospecha (Universal) 

CAFE TACUBA EO (MCA) 

FASE Tania (Universal) 

LOS TETAS Tómala (Universal) 

JUMBO Bajo Control (BMW 

JARABE DE PALO Ying Yang (Warner M.L.) 

LA MOSCA TSE TSE Muchachos, Esta Noche Me Emborracho (EMI Latin) 

PANTEON ROCOCO Tu Recuerdo Y Yo (BM 
MOLOTOV Here We Kum (Universal) 

GUSTAVO CERATI Kafaoke (MG/ 
PASTILLA Comezón (Antidoto) 

JULIETA VENEGAS Andar Conmigo (BMW 

ANA TORROJA El Arte De Llorar (BMW 

Songs ranked by total number of points. 18 Rock/Alternative reporters. 

Record Poo/ 
TIR ARTIST Tale:.::. 

1 FRUKO Y SUS TESOS Gringo Rumbero Pachanguero (Fuentes) 

2 SONORA CARRUSELES La Comay (Fuentes) 

3 ORQUESTA GUAYACAN Vas A Llorar (MP) 

4 GLORIA ESTEFAN Hoy (Sony Discos) 

5 OLGA TAÑON Cuando Tú No Estás (Warner MC.) 

6 CELIA CRUZ Ríe Y Llora (Sony Discos) 

7 FASE Tania (Universal) 

8 MOSA PROJECT Dámelo (Latin/ /aval 

9 OBIE BERMUDEZ Antes (EMI Latin) 

10 JOHNNY VENTURA Allá Se Quedó (MP) 

II OSCAR D'LEON La Mazucamba (Universal) 

12 INDIA Soy Mujer (Sony Discos) 

13 DON DINERO Al Pari (Universal) 

14 RICHIE RAY 40 Años (Combo) 

15 AREA 305 Vive La Vida ( Univision) 

Songs ranked by total number of points. 21 Record Pool reporters. 

www.americanradiohistory.com

www.americanradiohistory.com


LATIN FORMATS, October 10, 2003 R &R 81 

/J JJ\J \J JJVJI 

This Week In Spanish- Language Music 

Radio Y Música News 
PD, Miguel Soler 
WFNO /New Orleans 

On Sept. 21 we celebrated Central American Independence at an event at Six Flags. 

Grupo Manía, Mokuanes from Nicaragua and Five Star Band from Honduras performed. 

We had attendance of over 3,500 people. 

Most of the Hispanics who live in this area are from Central America, predominantly 
from Honduras, but there are also a lot of people 

from Nicaragua and El Salvador. We wanted to 
celebrate their independence with them, and their 
response was wonderful. This is the second festival 

we've done this year. Our audience has responded 

very well, so we're doing it again next year. 

Because our audience is so diverse, our station 
plays a lot of different styles of music. Although we're a contemporary station, we 

include some tropical hits as well as Regional Mexican. The Central American commu- 

nities really enjoy all this music. 

17 

18 

21 

22 

24 

24 

24 

25 

25 

25 

26 

26 

28 

30 

See Them Live 
Maná, TD Waterhouse Center, Orlando 

La Oreja de Van Gogh, Webster Hall, New York 

Gustavo Cerati, JC Fandangos, Anaheim, CA 

Maná, Entertainment Center, Laredo, TX 

Jumbo, Club Monaco, Sunnyvale, CA 

Maná, American Airlines Center, Dallas 

Juanes, Madison Square Garden, New York 

Los Lonely Boys, La Zona Rosa, Austin 

Maná, Cynthia Woods Mitchell Pavilion, Houston 

Los Prisioneros, Gustavo Cerati & Jarabe de Palo, Nations, Washington, DC 

Los Lonely Boys, Concrete Amphitheater, Corpus Christi, TX 

Jumbo, JC Fandangos, Anaheim, CA 

Maná, Cricket, Phoenix 

Maná, Mandalay Bay, Las Vegas 

Nand 

1 Luis Miguel, Smirnoff Music Center, Dallas 

1 Quetzal, Denise Roberge Art Gallery, Palm Desert, CA 

1 Raphael, James L. Knight Center, Miami 

2 Luis Miguel, SBC Center, San Antonio 

4 Luis Miguel, Laredo Entertainment Center, Laredo, TX 

6 Quetzal, Whittier College /Shannon Center for the Arts, 

Whittier, CA 

8 Luis Miguel, United Center, Chicago 

9 El Tri, Sports Arena, Los Angeles 

11 Luis Miguel, Madison Square Garden, New York 

13 Luis Miguel, American Airlines Arena, Miami 

13 Lo MCXIMO De La Música Tour, Verizon Wireless Theater, Houston 

14 Lo MCXIMO De La Música Tour, Hammerstein Ballroom, New York 

15 Lo MCXIMO De La Música Tour, James L. Knight Center, Miami 

22 Quetzal, The Citadel Outlets, Los Angeles 

23 Lo MCXIMO De La Música Tour, Universal Amphitheater, Los Angeles 

24 Enanitos Verdes & Circo, Coliseo Pachins Vicens, Puerto Rico 

25 Jarabe de Palo. Anfiteatro Tito Puente, Puerto Rico 

28 Jaguares, Long Beach Arena, Long Beach, CA 

30 Jaguares, Marquee Theater, Tempe, AZ 

Luis Miguel 

Jaguares 

PIRES AT THE WHITE HOUSE Brazilian singer Alexandre Pires was invited to the White 

House as part of the Hispanic Heritage Month Celebration. He and other artists performed for 

President George W. Bush. Pires is seen here singing " Chica De Ipanema" in his native Portuguese. 

BANDA EL RECODO CELEBRATE Banda ElRecodo, a.k.a. the Mother of All Bands, 

celebrated 65 years in the music business with three shows at Mexico City's Auditorio PJacional (Sept. 

72 -14). El Recodo will also be touring the U.S. and will soon te releasing their new album, Por Ti. 

NEW RECORD AND VIDEO Adán Chalino Sánchez (I) recently filmed the video for "Me Cansé 

De Morir Por Tu Amor, " the first single off the album Un Soñador. The singer is seen here during the 

shoot in Malibu, CA. 

AZUL AZUL ARE UNIVERSAL Bolivian pop band Azul Azul signed with Universal Music 

Latino. The band, who had a major hit with "La Bomba ' released their new album, Apretaito. on 

Universal on Sept. 18. Seen here are (l -r) Universal Music Latino President John Echevarría, 

bandmembe Ricardo Fries, Universal Music Latino A &R VP Eddie Fernández, band leader and 

songwriter Fabio Zambiano, bandmernber Rui Prado and Universal Music Latino Sr. A &R/Marketing 

VP Walter Kohn. 
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..LATIN FORMATS 

Recipes For Success 
PDs talk about what makes a great promotion 

ho doesn't like radio promotions? For the audi- 
ence, there's excitement in trying to win tickets to their 
favorite concert; getting the chance to attend a private 
event and meet their favorite artist; or winning a trip, a 

car or money. Then there are the benefits for the stations: 
higher ratings and TSL, new listeners tuning in, etc. 

Some stations go all -out and give 
away brand -new cars and thou- 
sands of dollars in cash. 
But what about stations 
that don't have the bud- 
gets to do expensive pro- 
motions? Can they corn - 
pete? The answer is yes. 
What I discovered from 
the PDs I spoke with this 
week is that, generally, 
it's not about what the 
station gives away, but 
how it does it. Here are their recipes 
for great promotions. 

Danny Garcia 

KLEY /San Antonio 
The promotion has to be some- 

thing the audience wants. If the 
prize is perceived as something 
people want, it will be a success. 
Cash continues to be the most at- 
tractive prize, but other things, like 
store gift cards or certificates, also 
work well. The big prizes, like cars, 
houses, trips, etc., are attractive, but 
the audience many times thinks 
that if the prize is worth a lot, they 
will never win it. 

Even though a prize may be or- 
d inary, you have to present it as ex- 

traordinary. AT -shirt and 
a few CDs can seem to 
have little value, but if 
you present them as 
must -haves, they will be 
perceived that way. 

The promotion must 
be formulated in such a 

way that it will increase 
your TSL and cume. 
There's no point in doing 

a promotion just to have something 
to talk about during the breaks. The 
main objective of all promotions 
must be to increase rat- 
ings. That's why you 
have to pay a lot of atten- 
tion to the promotion's 
mechanics and find a 

way to get the best out of 
it in regard to TSL and 
come. 

Promotions must be 
fun and entertaining and 
out of the ordinary. An or- 
dinary promotion will 
not get the audience's attention or 
enthusiasm. A promotion that gets 

Danny Garcia 

people talking automatically in- 
creases your audience, because peo- 
ple who normally don't listen to 
your station will tune in out of curi- 
osity if they hear your faithful listen- 
ers talk about your promotion. 

The radio team presenting the 
promotion must be convinced that 
it is great, and they must show this 
whether they are on the air or on the 
street. If they are not convinced that 
the promotion is effective, they will 
not convince anyone else. That's 
why it's important to take your team 
into consideration when planning 
promotions, because their opinions 
can take an ordinary promotion to 
a higher level. And the team will feel 

proud about participating. 

GIRlert Espana 

KEJS /Lubbock, TX 

Whatever you're giving away, 
it must be a must -have. 

The promotion has to 
be convenient: phone reg- 
istrations (this method 
provides me with impor- 
tant data about our listen- 
ers), registration boxes in 
the neighborhoods that 
listen to your station, reg- 
istration boxes in high - 
traffic areas and on -loca- 
tion remotes to increase 
awareness. 

The promotion must be worth 
the effort. I try to think like the lis- 

tener: What's in it for me? 
The promotion must have a 

generous amount of on -air promo- 
tion. 

When possible, cross- promoting 
with other media is a very effective 
technique. 

Try to make the promotions fun 
and easy, because that keeps the lis- 
teners tuning in to find out what else 
the station is giving away or plan- 
ning. 

Richard Tortes 

La Favorita Network /CA 
If you look in the dictionary, the 

definition of promotion is "to con- 
tribute to further growth or prosper- 
ity." I like to run promotions that 
give us as much exposure as possi- 
ble to people who aren't our regu- 
lar listeners. 

Develop and run good, fun con- 
tests. That's what we do. 

Try to encourage the regular lis- 

Gilbert 

MAKING THE ROUNDS Nine, Conde and José Manuel Figueroa recently 

stopped by KZOL/Fresno. Conde is promoting her self- titled debut album on 

Universal Music Latino. Hubby and singer Figueroa was there for support. 

They're seen here with (I) KZOL PO Pepe Reyes. 

Esparza 

R &R October 10, 2003 

SANZ MEETS KOLO While in Los Angeles to promote his very 

successful album No Es Lo Mismo, Alejandro Sanz (I) made an afternoon stop 

at KSSE, where DJ Kolo Barrera asked him the fun and personal questions all 

the fans wanted the answers fo. 

tener or new listener to listen for a 

longer period of time. That will con- 
tribute to your growth. 

When you think promotion, 
think visibility. Get the station out in 

front of people through personal 
appearances, community involve- 
ment, events and advertising on bill- 
boards and TV. 

Juan Carlos Hidalgo 

KLAX /Los Angeles 
First, it is important 

to determine the objec- 
tive. Is it to increase TSL, 

to attract a particular 
demo of listeners, to po- 
sition the station, etc. 

It is very important 
to analyze whether the 
prize or event is some- 
thing the majority of the 
audience that you want 
to attract wants. If not, the promo- 
tion will go on without much atten- 
tion from the audience. 

The contest you develop has to 
be fun and not too complicated. It 
not only has to entertain 
or get a reaction from the 
person trying to win, but 
also from those people 
who don't have time to 
participate or never call 
the station. Contests are 
another tool the DJ uses 
to entertain and attract an 
audience. 

From the moment 
the promotion begins, it is essential 
that the teasers, the liners, the pro- 
mos and all the advertising are clear. 
The DJs must also clearly under- 
stand the concept of the promotion 
so they can explain it to the audi- 
ence. 

If the promotion goes on for 
more than time weeks, it is up to the 
PD to keep it fresh and to motivate 
the DJs to keep up their enthusiasm, 
because, many times, by the time the 
promotion ends, no one cares. 

Some of the most popular and 
effective promotions are those that 
include sound effects, the song of 
the day, mixing songs, "la bomba," 

"the million -dollar machine" or the 
roulette wheel. 

Alicia ZeiWche 

KTXZ/Austin 
First, you have to come up with 

a very creative idea, something that 
people will really get into. 

Then, work on the elements: the 
sponsor, the radio team, the artists, 
etc. Everyone must be in agreement 
and support the promotion. 

It's also very impor- 
tant to create a lot of ex- 
citement around the pro- 
motion. Even if you're 
giving away something 
small, you have to create 
excitement. For example, 
we do lots of promos, re- 
motes, etc., to support our 
promotions. Let people 
know there's something 

great going on. 
People are always interested in 

winning big prizes, like trips, and 
prizes like that really spotlight the 
station. But once someone wins a 

trip there's the matter of 
asking for time off and 
other issues. So, it's best to 
do a local promotion that 
is great but that will be 
easy for the winner to 
claim and enjoy. It's bet- 
ter to do a promotion that 
is more personal and that 
they'll never forget, like 
giving them the chance to 

meet an artist. 
It's also important that every- 

one in the station gets involved in 
the promotion. All the DJs should 
support it and promote it with a lot 
of excitement. 

Juan Carlos Hidalgo 

Alicia Z ertuche 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310-788-1670 
or e-mail: 

jmadrigal@radioandrecords.com 

www.americanradiohistory.com
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INSPO TOP 20 
LAST 

WEEK 
THIS 

WEEK ARTIST - - __ _ -- _ 

TOTAL 
PLAYS 

I - 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 1 JAMIE SLOCUM I Cannot Turn Away (Curb) 372 11 11 2110 

2 2 TWILA PARIS God Of All (Sparrow) 366 4 12 2010 

3 0 JACI VELASQUEZ Jesus is (Word /CurblWarnerBros.) 365 0 9 1910 

7 0 SCOTT KRIPPAYNE You Are Still God /Spring Hill/ 306 +34 6 1810 

5 5 NATALIE GRANT I Desire (Curb) 293 27 12 1710 

4 6 PHILLIPS, CRAIG & DEAN Hallelujah ... (Sparrow) 287 61 14 1510 

9 0 WATERMARK... There ls ... (Creative Trust Workshop) 286 +39 5 2)10 

8 0 CAEOMON'S CALL Hands Of The Potter (Essential) 276 +28 6 1311 

6 9 C.RICE Smile (Just Want To Be With You) (Rocketown) 274 .29 16 1610 

11 0 4HIM Fill The Earth (Word /Curb /Warner Bros.) 253 +33 4 1911 

10 Q RUSS LEE Satisfied In You (Discovery House) 230 +7 7 1510 

12 12 COREY EMERSON Sanctuary (Discovery House) 194 11 B 1410 

15 ® FFH Ready To Fly (Essential) 184 +5 3 1411 

14 14 JIM WITTER You Are The Son (Curb) 171 .13 10 1310 

C' 't> 0 VARIOUS ARTISTS The Gathering (Essential) 155 +20 1 1312 

20 0 DARLENEZSCHECH Pray / /NO) 155 +12 2 1511 

19 m SHANNON WEXELBERG In The Waiting (Doxology) 150 +5 3 1110 

13 18 CHARMAINE All In All (E /evase /lnpop) 149 .50 13 1110 

18 19 JILL PHILLIPS Wrecking Ball (fervent) 148 2 4 E10 

- ' t MERCYME Word Of God Speak NO) 144 +8 21 EIO 

22 Inspo reporters. Songs ranked by total plays for the airplay week of Sunaay 9/28 - Saturday 10/4. 

© 2003 Radio & Records. 

Rhythmic Specialty Programming 
- ARTIST TITLE LABEL S 

1 KJ52 Dear Slim Pt. 2 (BEC /Uprok) 

2 VERBS Live To The Music (Gotee) 

3 T-BONE Still Preachin' (Flicker) 

4 LPG Never Did I (Uprok) 

5 SOULJAHZ Jubilee (Squint /Curb /Warner Bros.) 

6 KJ 52 fHJOHN REUBEN The Choice Is Yours (Uprok) 

7 MARS ILL Breathe Slow (Gotee) 

8 OUT OF EDEN Showpiece (Gotee) 

9 JOHN REUBEN Run The Night ( Gotee) 

10 DJ MAJ The Ringleader (Gotee) 

CHR Most Added 
www-rrindicatorcorn 
ARTIST - "__ _ S. ADDS 

JOY WILLIAMS By Surprise (Reunion) 5 

FM STATIC Crazy Mary (Tooth & Nail) 4 

PLUMB Unnoticed (Curb) 3 

Rock Most Added 
www-rrindicator. corn 
ARTIST TITLE LABEL(S) ADDS 

P.O.O. Will You (At /antic/ 13 

SKILLET Savior (Ardent) 9 

BLEACH Get Up (BEC) 5 

ROCK 'N' ROLL WORSHIP CIRCUS A Beautiful Glow ( /ND/ 4 

KUTLESS Pride Away (BEC) 4 

PLUMB Unnoticed (Curb) 4 

GS MEGAPHONE Venom (Spindust) 4 

Inspo Most Added 
www.rrindicator. corn 

ARTIST TITLE LABEL(S) ADDS 

MARK SCHULTZ You Are A Child Of Mine (Word /Curb /Warner Bros.) 5 

GEORGE ROWE Everlasting (Rocketown) 3 

VARIOUS ARTISTS The Gathering (Essential) 2 

RIVER Glorious (Ingiere) 2 

KATINAS Changed (Gotee) 2 

MICHAEL W. SMITH The Wonderful Cross (Reunion) 2 

MARTINS What Mercy Means (Spring Hill) 2 

SHANE BARNARD & SHANE EVERETT Mercy Reigns (Inpop) 2 

Congratulations to 

R &R Radio station of the year 

From your streaming provider 

Ch ristian Netcast.Com 
Call toll free 866 -NETCAST 

*$199 A MONTH *UNLIMITED LISTENERS *NO POP UP ADS *NO CONTRACTS* 

Casting The Net For Christ 

www.americanradiohistory.com
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CHR TOP 30 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

1 1 SWITCHFOOT Gone (Sparrow) 1035 

2 0 STACIE ORRICO (There's Gotta Be'... /forefront /Virgin/ 995 

3 0 ZOEGIRL You Get Me (Sparrow) 905 

5 0 NATE SALLIE All About You (Curb) 785 

9 0 NEWSBOYS You Are My King lAmazing Love) (Sparrow) 752 

4 6 TODD AGNEW This Fragile Breath (Ardent) 732 

6 7 SEVEN PLACES Everything (BEC) 674 

7 8 EVERYDAY SUNDAY Hanging On (flicker) 660 

8 9 MERCYME Tie Change Inside Of Me (INC) 630 

10 10 JEREMY CAMP I Still Believe (BEC) 534 

12 11 TOBYMAC Love Is In The House (Forefront) 529 

18 ® FM STATIC Crazy Mary (Tooth &Nail) 512 

17 ® CASTING... If We Are The Body (Beach Street /Reunion) 484 

13 14 BIG DISMAL Remember (1.0.W (Windup) 473 

14 ® BY THE TREE Far Away (Fervent) 470 

19 BIG DADDY WEAVE Fields Of Grace (Fervent) 437 

11 17 W. BARFIELD My Heart... (Creative Trust Workshop) 427 

16 18 SIXPENCE NONE... Waiting... (Squint /Curb/Reprise) 419 

15 19 DOWNHERE What It's Like (Word /Curb /WarnerBros.) 388 

20 20 SHAUN GROVES See You (Racketown) 381 

21 21 RELIENT K Getting Into You (Gotee /EMC) 289 

24 22 SWIFT 'Til I Met You (Flicker) 287 

22 23 JEFF DEVO I Give You My Heart (Gotee) 279 

/Debut> ED JARS OF CLAY Show You Love (Essential) 277 

(Debut> e MICHAEL W. SMITH Signs (Reunion) 270 

26 AUDIO ADRENALINE Strong ( ForeFont) 270 

23 27 SONICFLOOD Cry Holy (/ND) 269 

25 28 LIFEHOUSE -ake Me Away (Sparrow /Dream Works) 262 

' Debut> JUMP 5 Why Do I Do (Sparrow) 241 

'Debut> i ACROSS THE SKY Found By You (WordlCurb/WaroerBros.) 234 

ROCK TOP 30 
1- WEEKS ON TOTAL LAST THIS 

PLAYS CHART STATIONS WEEK WEEK ARTIST TITLE LABELIS) 

-15 15 2510 1 1 

+8 12 2610 2 0 
+16 14 2510 3 3 

+30 10 2210 5 4 

+112 0 2012 4 5 

112 20 1810 6 Q 
-30 19 1810 13 0 
22 22 1710 8 0 
15 15 1711 11 0 

-87 23 1510 7 10 

46 17 1510 10 m 
+108 6 1814 9 ® 

+62 5 1712 14 ® 
83 13 1310 12 0 

0 12 1410 16 ® 
+45 3 1610 15 0 
-152 17 910 17 m 

17 9 1410 22 0 
-57 19 1310 18 0 
11 10 1410 23 e 
62 30 810 19 21 

12 5 1110 25 ® 
-28 15 810 28 ® 

+74 1 1512 24 24 

+33 1 1212 21 25 

0 8 1110 27 0 
-32 7 1010 20 27 

36 22 811 'Debut> 

+34 1 1111 'Debut> e 
+52 1 1011 'Debut> ®i 

27 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 9/28 - Saturday 10/4. 

2003 Radio & Records. 

New &Active 
PAUL WRIGHT Your Love Never Changes (Coree) 

Total Plays: 233, Total Stations: 13, Adds: 2 

AMY GRANT Simple Things (Ward /Curb /A &M / /nterscopel 

Total Plays: 199, Total Stations: 6, Adds: 0 

TAIT Lose This life (forefront) 
Total Plays: 197, Total Stations: 10, Adds: 2 

REBECCA ST. JAMES & CHRIS TOMLIN Expressions Of 

Your Love (forefront /Spar/ow/ 

Total Plays: 194, Total Stations: 11, Adds: 2 

AVALON New flay (Sparrow) 

Total Plays: 183, Total Stations: 7, Adds: 0 

FFH Ready To Fly (Essential) 

Total Plays: 180, Total Stations: 9, Adds: 0 

J. MCBRAYER & J. MARIA Never Alone INunca Solol (Sparrow/ 

Total Plays: 178, Total Stations: 9, Adds: 2 

JILL PAOUETTE Not The Only One (Reunion) 

Total Plays: 176, Total Stations: 8, Adds: 2 

JOY WILLIAMS By Surprise (Reunion) 

Total Plays: 175, Total Stations: 12, Adds: 5 

DAKONA Richest Man (Maverick/ Warner Bros.) 

Total Plays: 162, Total Stations: 7, Adds: 1 

FM STATIC Crazy Mary (Tooth & Nail) 

JEREMY CAMP Take My Life (BEC) 

SUPERCHICK Me Against The World (lnpop) 

NATE SALLIE All About You (Curb) 

RELIENT K Forward Motion (Goteel 

BIG DISMAL Reality (Windup) 382 

SKILLET Savior (Ardent) 369 

JONAH33 Faith Like That (Ardent) 355 

THOUSANDFOOTKRUTCH Phenomenon (Tooth &Nail) 350 

SEVENTH DAY SLUMBER Innocence (Crown) 333 

ROCK 'N' ROLL WORSHIP... A Beautiful Glow (/NO) 332 

SKY HARBOR In Stereo (lnpop) 321 

OAKONA Richest Man (Maverick /Warner Bros.) 297 

STEREO MOTION Rise (flicker) 289 

TBONE, M. TAIT & D. LEWIS Raised In Harlem (Meaux) 282 

AUDIO ADRENALINE Worldwide: Two (Forefront) 278 

EVERYDAY SUNDAY Lose It Again (flicker) 269 

KUTLESS Pride Away (BEC) 265 

ANBERLIN Cadence (Tooth & Nail) 265 

SPOKEN Promise (Tooth & Nail) 238 

SWITCHFOOT Ammunition (Red Ink /Columbia) 235 

OLD MAN SHATTERED Sentimental... (Acoustic Live) 220 

SLICK SHOES Now's The Time (SideOneDummy) 216 

RADIAL ANGEL Your Name (Squint /CurblWarnerBros.) 209 

PILLAR Indivisible /MCA) 205 

HANGNAIL I Aspire (Tooth &Nail) 201 

38TH PARALLEL Tum The Tides (Squint/Curb/WarnerBros.) 191 

P.O.D. Will You (Atlantic) 173 

NUMBER ONE GUN On And On (Salvage /floodgate) 162 

COOL HAND LUKE This Is Love (Floodgate) 156 

TOTAL .1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

446 -17 10 3110 

436 +22 10 3310 

403 4 5 3010 

394 -7 15 2310 

394 13 12 3210 

+18 8 3110 

+88 2 3319 

+28 4 3313 

+50 4 3013 

19 12 3010 

+31 7 3614 

0 14 3010 

+21 6 2412 

+2 10 2311 

+18 9 2710 

+7 10 3412 

+15 9 2412 

+37 4 2614 

+20 3 2512 

+11 3 1511 

6 7 2810 

+11 6 1311 

+34 3 1811 

-12 6 1811 

-26 13 2610 

+9 5 1813 

-42 17 2010 

+129 1 25113 

+39 1 1013 

+6 1 1111 

42 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 9/28 - Saturday 10/4. 

© 2003 Radio & Records. 

New &Active 
PLUMB Unnoticed (Curb) 

Total Plays: 155, Total Stations: 18, Adds: 4 

WATASHI WA All 01 Me (Tooth & Nail) 

Total Plays: 120, Total Stations: 9, Adds: 0 

RE:ZOUND Hallelujah (Independent) 

Total Plays: 114, Total Stations: 5, Adds: 0 

BY THE TREE Far Away (Fervent/ 

Total Plays: 111, Total Stations: 6, Adds: O 

TREE63 All Hands (*op) 
Total Plays: 74, Total Stations: 12, Adds: 2 

GS MEGAPHONE Venom (Spindust) 

Total Plays: 72, Total Stations: 10, Adds: 4 

MODERN DAY JOHN Emanate (Independent) 

Total Plays: 72, Total Stations: 5, Adds: 2 

PIVITPLEX Overshaken (Sonic fish) 

Total Plays: 66, Total Stations: 7, Adds: 0 

SWITCHFOOT Meant To Live (Red Ink /Columbia) 

Total Plays: 65, Total Stations: 3, Adds: 0 

BLEACH Knocked Out (Tooth & Nail) 

Total Plays: 54, Total Stations: 3, Adds: 0 

CHUTE BAND DETOUR180 
detour180.com 

crossdriven.com 

Watch for the new single! 
"Beautiful" 

on your desk soon 
Re -mixed by Brian Tankersley 

"Almighty God" 
on your desk now 

ADD IMMEDIATELY 
Mixed by Bryan Lenox 

parachutemusic.com 
worshipextreme.com 

www.americanradiohistory.com
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WEEK ARTIST TITLE LABEL(S) 

CHRISTIAN AC TOP 30 
e October 10, 2003 

ZOEGIRL You Get Me (Sparrow) 

AVALON New Day (Sparrow) 

NEWSBOYS You Are My King (Amazing Love) (Sparrow) 

SONICFL00D Cry Holy (INDI 

MERCYME Word Of God Speak (IND) 

FFH Ready To Fly (Essential) 

ACROSS THE SKY Found By You (Word /Curb /Warner Bros.) 

MICHAEL W. SMITH Signs (Reunion) 

CHRIS RICE Smile (Just Want To Be With You) (Rocketown) 

NEWSONG Life In My Day (Reunion) 

STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 

CASTING CROWNS If We Are The Body (Beach Street/Reunion) 

BIG DADDY WEAVE Fields Of Grace (Fervent) 

CAEDMON'S CALL Hands Of The Potter (Essential) 

JACI VELASQUEZ Jesus is (Word/Curb/Warner Bros.) 

MARK SCHULTZ You Are A Child Of Mine (Word /Curb /Warner Bros.) 

THIRD DAY You Are So Good To Me (Essential) 

DARLENE ZSCHECH Pray (INOI 

TODD AGNEW This Fragile Breath (Ardent) 

JEREMY CAMP I Still Believe (BEC) 

JODY MCBRAYER & JADYN MARIA Never Alone (Nunca Solo) (Sparrow) 

WARREN BARFIELD My Heart Goes Out (Creative Trust Workshop) 

PHILLIPS, CRAIG & DEAN Hallelujah (Your Love Is Amazing) (Sparrow) 

R. ST. JAMES & C. TOMLIN Expressions Of Your Love (forefront /Sparrow) 

SHAUN GROVES See You (Rocketown) 

AMY GRANT Simple Things (Word /Curb /A &M /Interscope) 

4HIM Fill The Earth (Word /Curb /Warner Bros.) 

JAM( SMITH Salt And Light (Integrity) 

VARIOUS ARTISTS The Gathering (Essential) 

PAUL COLMAN TRIO I'll Be With You (Essential) 

TOTAL 
PLAYS 

I- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

1595 77 14 5810 

1425 +19 10 5710 

1396 +85 8 5211 

1381 -11 17 5311 

1318 -77 24 4210 

1281 +77 9 5111 

1241 6 12 4410 

1099 +66 6 5011 

1065 72 22 3611 

1045 8 11 4110 

958 + 11 10 3910 

936 +93 8 3711 

935 +151 7 4213 

806 -67 14 2910 

776 -188 15 3110 

722 +154 2 4018 

693 -4 31 2412 

689 +131 2 3514 

684 +37 10 2410 

660 -14 29 2411 

654 +124 4 3212 

649 157 21 2510 

607 +6 16 2511 

574 +101 4 2711 

564 -245 17 2710 

555 96 12 2410 

503 +20 3 2512 

473 -91 11 2010 

408 +43 1 2112 

388 -33 8 1711 

62 AC reporters. Songs ranked by total plays for :he airplay week of Sunday 9.28 - Saturday 10/4. 

© 2003 Radio & Records. 

New &Active 
SWIFT'Til I Met You (flicker) 

Total Plays: 326, Total Stations: 15, Adds: 1 

NATALIE GRANT Deeper Life (Curb) 

Total Plays: 324, Total Stations: 16, Adds: 0 

ERIN O'DONNELL Wide Wide World (Inpop) 

Total Plays: 319, Total Stations: 17, Adds: 2 

JARS OF CLAY Show You Love (Essential) 

Total Plays: 313, Total Stations: 21, Adds: 9 

JONATHAN PIERCE Still The Love Of My Life (Word /Curb) 

Total Plays: 276, Total Stations: 13, Adds:1 

TAIT Lose This Life (forefront) 

Total Plays: 273, Total Stat ons: 13, Adds: 1 

JOY WILLIAMS I Wonder (Reunion) 

Total Plays: 249, Total Stat ons: 16, Adds: 5 

AUDIO ADRENALINE Strong (Forefront) 

Total Plays: 240, Total Stat ans: 10, Adds: 1 

GEORGE ROWE Everlasting (Rocketown) 

Total Plays: 214, Total Stat ons: 12, Adds: 3 

SCOTT KRIPPAYNE You Are Still God (Spring Hill) 

Total Plays: I78, Total Stations: 9, Adds: 1 

Sangs ranked by total plays 

Most Added 
www. rrindica for. corn 

77 

ARTIST ADDS 

JARS OF CLAY Show You Love (Essen/ml 9 

MARK SCHULTZ You Are A Child Of Mine (Word/Curb/ Warner Bros.) 8 

JOY WILLIAMS I Wonder (Reunion) 5 

DARLENE ZSCHECH Pray (INOI 4 

BIG DADDY WEAVE Fields Of Grace (Fervent) 3 

GEORGE ROWE Everlasting (Rocketown) 3 

DAVID CROWDER BAND D Praise Him... (Sixsteps/Sparrowl 3 

Most 
Increased Plays 
ARTIST - 

TOTAL 
PLAY 

INCREASE 

JARS OF CLAY Shim You Love (Essential/ +151 

M. SCHULTZ You Are A Child Of Mine (Word /Curb /Warnei Bros.) +154 

BIG DADDY WEAVE Fields Of Grace (Fervent) +151 

DARLENE ZSCHECH Pray (l NO) +131 

J. MCBRAYER & J. MARIA Never Alone ( Nunca Solo) (Sparrow) +124 

R. ST. JAMES & C.TOMLIN Expressions... (forefront/Spanow) +101 

CASTING CROWNS If We Are The Body (Beach Street /Reunion) +93 

GEORGE ROWE Everlasting (Rocketown) +86 

NEWSBOYS You Are My King (Amazing Love) (Sparrow) +85 

NATALIE GRANT Deeper Life (Curb) +78 

Christian ACtivity 
by Rick Welke 

Sparrow Perches On Top 

Sparrow Records grab the top three spots at Christian 

AC: ZOEgirl score a fifth week at No. 1 with "You Get 

Me," Avalon are now a solid second with "New Day," and 

Newsboys' You Are My King (Amazing Love)" moves 5- 

3'. 
Meanwhile, Switchfoot remain at No. 1 on the Christian 

CHR chart for a fifth week with "Gone" (Sparrow) - at the 

same time the band reaches the top 20 at Alternative radio 

with "Meant to Live." Newsboys move 9 -5 and FM Static 

score a six -point jump with "Crazy Mary" (Tooth & Nail), 

moving 18 -12'. The track is also on top of the Christian Rock 

chart for a seventh week. 

Most Added this week: Will You" by P.0.0. (Atlantic) at 

Rock, Jars Of Clay's "Show You Love" (Essential) at AC 

and Joy Williams' "By Surprise" (Reunion) at CHR. 

6v 37 r r 

U Íi 

from 

S T A R L 
This is the single that will have your Pl's stopping to listen! 

ADDING NOW! 
For more information, contact christionradio@wbr.com and visit www.wordlabelgroup.com. 

2003 Word Emertainmen ILC. A Wonder /Curb Company 

www.americanradiohistory.com
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The Celli Update 
Christian Retail, Radio & Records Newsweekly 

New Album Spotlight: 
The Katinas 
The brothers return to their Roots 

he Katinas - brothers John, Jesse, Sam, James and 
Joe - are currently in the middle of a promotional tour 
for Roots, released this week. This new project marks 
the group's return to the studio after last year's live 
worship album, Lifestyle. 

A I 7-show fall tour with Joy Will- 
iams and a Christmas tour with Point 

Of Grace and Michael W. Smith 
should boost The Katinas' profile in 

coming months as they introduce 
their new project to audiences across 

the country. Roots is The Katinas' first 

entirely self -produced studio effort, 
and it finds the Gotee artists experi- 

menting sonically with more world 
beats and less studio gloss than on 

past efforts. The record includes a 

handful of songs with themes that 

speak to the its title, reflecting the 

family's roots, John Katina tells THE 

CCM UPDATE. 

Katina recently spoke with CCM 
UPDATE Editor Lizza Connor about 

the new release. 

CCM: What s in the name Roots? 

JK: It was the first title we thought 
of, even before we began to write the 

record. It has several different mean- 

ings. One, obviously, is linked to our 

"Overall, it's a 

funky, soulful rock 

album with The 

Katinas' typical 

power ballads that 

radio has embraced 

in the past." 

heritage. We have strong family ties 

back in the Samoan Islands. Our fa- 
ther is a pastor there, and this record 

encompasses all the music we grew 
up listening to and what we learned 

from our parents. 

The other meaning with Roots is 

that ongoing process, that journey, 
that we should uproot the old habits 

that aren't healthy for us and plant 

Katinas 

new seeds. Most of the bandmembers 

go to the same church here in Nash- 

ville, and our pastor has really been 

speaking new revelation into our 
lives. It's stuff we've always heard, 

but as one matures in God, this truth 
takes on new meaning. 

CCM: Talk a hit about the some of 
the new mots that have taken hold in 

your own life. 
JK: There's a song, "Back to 

Love," that talks about going back 
to the basics of our first love, Jesus 

Christ. There's also a song on the al- 
bum called "Movin- that urges be- 

lievers to be proactive in their faith 
rather than having the mentality of 
"Jesus is coming back soon." That's 
true, but the Bible says to occupy 
ourselves until he comes! We want 
to encourage people to live life to 
the fullest. That song encourages 
people to be excited about their faith 
and to do what they can to impact 
the world. 

CCM: How would you character- 
ize the sound of the album? 

JK: It's got little bits and pieces of 
everything we've grown up with. 
We've grown up listening to black 
gospel and Motown, lots of soulful 
music like that. Our taste for different 
styles has evolved. This record is more 

organic than any other we've ever 
done. All the tracks have live instru- 
mentation, rather than the program- 
ming we did on our previous records. 

It's more guitar-driven, and there's 

more of a rock element that we've 

learned to love and appreciate. There's 

always that soulful beat in our vocals. 

Overall, its a funky, soulful rock album 

with The Katinas' typical power ballads 

that radio has embraced in the past. 

CCM: What's your favorite song 

from the album? 

JK: It changes every day. I have 

been listening to the album quite a bit 
lately, and I guess one of my favor- 

ites is "Faithfully," which my wife 
and I wrote. We had the opportunity 
to work with Tommy Simms, one of 
the most talented musicians in Nash- 

ville, on that song. He played all the 

guitars and sang on the second verse. 

CCM: This is the first album The 

Katinas have produced on their own. 

What was that like? 
JK: It was a great experience in 

the studio. On most of the records 

we've been part of, we would come 

in on the vocal arrangement. This 
time we were there from start to fin- 
ish. When we signed with Gotee 
about six years ago the label heads 

encouraged us to be as creative as we 

wanted to be. It's a unique label in 

that it encourages its artists to get 

involved in all aspects, from the writ- 
ing to the production. It's been like 
baby steps for us. 

On the first record we weren't in- 
volved in any of the production ex- 

cept for some vocal arrangements 
and 65% of the songwriting. On our 
second record, Destiny, we started 

co-producing. With the live worship 
album, Lifestyle, we co- produced as 

well. With Roots, we felt like we 
were ready. I think there's always 
room to grow and learn, but we felt 
like it was time to do the whole thing. 
We were encouraged by the guys 
who co- produced with us as well. 
We're proud of the outcome. There 

are always things you'll want to 

change, but we feel like this was a 

success. 

CCM: Will you take the producer s 

chair on future albums? 

JK: Yes, definitely. We've also 
found more of our sound at this point. 

The challenge for us in the past has 

been to put on record what we do in 

our live performances. There's a lot 
of energy and charisma in the music 
we do live, and it's been a challenge 
trying to record that in the studio. 
Meshing the new technology and the 

The cr,m Update 

Editor 
Lizza Connor 
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GOLF SHIRTS Ten Shekel Shirt recently performed at the chapel during a 

Professional Golfers Association tour event in Farmington, PA. The opportunity 

was set up by PGA tour veteran and Ten Shekel fan Lee Janzen. Seen here are 

(1 -r) Ten Shekel's Austin Morrison, golfer David Gossett. Janzen and the band's 

Lamont Heibert. 

FISHY FUN Point Of Grace recently helped WFSH (104.7 The Fish) /Atlanta 

celebrate its third birthday at the North Georgia State Fair. Over 5,000 Fish 

listeners were in attendance for the quartets performance and autograph 

session. Here, Grace's (I -r) Heather Payne, Terry Jones, Denise Jones and 

Shelley Breen take time out to enjoy some traditional fair goodies. 

LIVING DANGEROUSLY Steven Curtis Chapman recently performed at 

the annual Congressional Angels in Adoption awards banquet. hosted by the 

Congressional Coalition on Adoption Institute. The gala was held at the Ronald 

Reagan Building & International Trade Center in Washington, DC. This year's 

Angel in Adoption awards went to Muhammad and Lonnie Ali and Bruce Willis for 

their work advocating adoption and foster parenting. Steven and Mary Beth 

Chapman received the award in 2001. Here, Chapman (I) picks a fight with Ali. 

live vibe was something we hadn't 
captured until this record. 

CCM: How do you select which 
songs will make it onto a record? 

JK: Everybody contributes equally, 
and we have an understanding that we 

choose the best songs. If the best songs 

come from James, then that's how it is. 

We have a great arrangement, maybe 

unusual, but we all have an equal split. 

It may be unorthodox in the writing 
world, but we feel like, since we are 

brothers, and since everyone contrib- 
utes to the band and we're using this 

ministry as an outlet for the songs, it 
doesn't matter who has written what. 

It motivates us to come to the table with 

the best stuff. On most of the writing, 
we collaborate. 

CCM: What :s it like in the studio 
when there are five strong personali- 
ties turning the knobs? 

JK: It wasn't as difficult or com- 
plicated as you would think. We all 
have our strong say, and even though 
we all have a common style, we all 

bring something different to the table. 

We've learned the art of compromise. 
When it comes to arranging, Sam and 

James take the lead. Jesse and I do 

most of the lead vocals, and the guys 
give us freedom to be creative on our 
own. Then we all come together and 

fall into our places. 

www.americanradiohistory.com
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Voted R &R's #1 New Artist 

ARKErlitin4.4-41 

IMPA C G 1010 

DEBUT ALBUM GARNERS 

"One of Christian music's 
breakthrough artists for 2003!" 

- BILLBOARD MAGAZINE 

#3 single at AC radio 

#5 single at CHR radio 

Debuted at #13 
on Christian Soundscan 

Billboard Critics Pick 

Release Magazine 
Cover Story 

Over 40 cities 
on tour with FFH & 
Big Daddy Weave 
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Smitty Keeps Pressing On 
Two decades of ministry and hits keep Michael W. Smith on top 

`tit, hat kind of stats would Michael W. Smith have 
put up if he had followed his first dream of playing 
professional baseball? With 17 albums and 28 No. 1 

songs on the books, we know that Smith's career was 
meant to be played in the field of music. I sat down 
with this legend to take a look back at a marvelous and 
celebrated calling and to see what this multitasker will 
be up to in the near future. 

Artist. Father. Musician. Hus- 
band. Label owner. Pioneer. So 
many words describe Michael W. 

Smith. And yet so many of those 
words fall short of the magnitude of 
the impact he has had upon the 
music industry and the world at 
large. 

"I was very 

hesitant to do 

that first worship 

record. I didn't 

want anyone to 

think I was just 

jumping on the 

bandwagon." 

Smith began writing songs back 
when he was a keyboard player in 

Amy Grant's band. He remembers 
the beginning of his career quite 
well. "I was writing songs in Nash- 
ville for Amy and the Age to Age al- 
bum," he says. "I was really getting 
the hang of it. I played Amy's man- 
agers a few songs other than the 
ones I had written for her, and they 
actually liked them. 

"Mike Blanton and Dan Harrell 
both told me that if I could come up 
with nine more songs like one of 
them I had already written - 'You 

Need a Savior' - we could start 
putting an album together. After 
that, we tried to get signed by a la- 

bel. Funny thing was, nobody 
would sign me. So Mike and Dan 
said that they would start up their 
own record company and put it out 
themselves." 

Being Different 

Touring with Amy Grant in the 
spring of 1982, Smith began to get 

WHAT STATIONS SHOULD BE ADDING 
(or seriously considering) 

OUT OF EDEN 
Love Peace 6 Happiness 
(CHR) 

PAUL WRIGHT 
Your Love Never Changos 
IACICHR) 

RELIENT K 

Falling Out 
(CHR) 

THE KATINAS 
Changed 
(AC) 

SARAH KELLY 
Take Me Away 
(ALL) 

THE KATINAS 
Freedom 
(CHR) 

MARS ILL 
Braatha Skew 
(RH Y) 

Margin of error 0%. All data compiled ny Ed Placentia at Gotee Records and is based on a survey of 
employees and at Gotee Records. For sets/Ring of the above songs and other fine 

music yo your listeners will love. contact ed,rgotee.tom. 

the reaction that set him on course 
for the rest of his 20 -year career up 
to this point. "After that first record, 

audiences on tour were really start- 
ing to warm up to me," he says. 
"They were very receptive. 

"Thinking back, the Straight 
Ahead tour in 1984 went really well. 
I remember that because I came into 
it wondering if anybody would re- 

member who I was. But people re- 

sponded like they'd known me for 
years. I thought to myself how awe- 
some it was. It really took my breath 
away." 

"The Big Picture 

was a bigger risk 

than I realized at 

the time, and 

even today I 

wonder how we 

got away with it." 

Among the highlights of Smith's 
career were a few projects he put out 
about halfway through his first de- 
cade as an artist. The Big Picture and 
i 2 (EYE) set new industry standards 
when they were released. "On The 

Big Picture I felt I had to do some- 
thing different," Smith says. "That 
third album was very important. 
Getting out of Nashville was also a 

priority. 
"Randomly finding a producer 

for that project wasn't an option ei- 

ther. We hit the jackpot when we 
lined up John Potoker and went to 
the Power Station in New York City. 

We spent a crazy amount of money 
on that album, but we were deter- 
mined to raise the bar and do some- 
thing out of the ordinary. It was a 

bigger risk than I realized at the 
time, and even today I wonder how 
we got away with it." 

If you scrape the dust off The Big 

Picture or i 2 (EYE), you'll hear that 
the sonic resonance of those projects 
matches up nicely with CDs that are 
coming out today. Smith concurs, 
saying, "i 2 (EYE) was a close second 

"Endless stories continue to pour into my 

office about people having miracles 

happen in their lives because of the music 

on Worship. The music seems to connect 

with specific things happening in people's 

lives." 

to The Big Picture in that regard. We 

cut a lot of it at the Bennett House 
in Nashville. We set up all of the gear 
in that large room and took advan- 
tage of its big sound. It was huge. I 

still enjoy listening to that record." 

The Worship Decision 

Putting out a worship project 
wasn't something Smith 
was looking to do. Sure, 
he had thought about it, 
but it wasn't anything he 
wanted to pursue. But a 

specific moment in time 
made his desire and that 
of his Creator come to- 
gether as one. 

"I was very hesitant to 
do that first worship 
record [Worship]," he 
says. "I was fearful of 
what people would think. Most peo- 
ple didn't know that I had led wor- 
ship at my dirndl fora long time be- 
fore that whole experience. At the 

time worship was selling a lot of 
records. I didn't want anyone to 

think I was jumping on the band- 
wagon. 

"But I woke up one morning at 3 

and just knew that God wanted me 
to do that record. It was the first 
project I ever did that I didn't write 
anything on. Getting the right songs 
together was important, not just two 
or three good songs and the rest 
throwaways. We really wanted this 
album to be special." 

The disc hit stores on Sept. 11, 

2001. "It wasn't a coincidence that 
the record came out then," Smith 
says. "Endless stories continue to 
pour into my office about people 
having miracles happen in their 
lives because of the music on that 
album. The music seems to connect 
with specific things happening in 

people's lives. 
"1 just finished reading a letter 

from one of our soldiers in Iraq. He 
commented that with all of the 
shooting and chaos over there, his 
lifeblood is simply listening to that 
CD on his Walkman. That's power- 
ful stuff. He's being comforted by 
that music every single day." 

New Horizons 

son. "It was awesome writing with 
my son," Smith says. "Having him 
involved was incredible. 

"He writes songs all the time, so it 
was great to have him in on this one. 

It didn't happen right away either. It 

took a few times on the lyrics, but he 
nailed it. He also directed the video 

to the song. He's a really great direc- 
tor." 

So, what's next for 
Smith? "An independent 
film is a possibility," he 
says. Vail of the funding 
comes together, I could 
find myself in front of the 
camera for several weeks. 
It's a little bizarre to think 
of me playing a starring 
role in a movie, but I'm 
ready for that challenge if 
it happens." 

He also has a label, Rocketown 
Records, that continues to grow and 
introduce great new artists. In fact, 

two new Rocketown artists are hit- 
ting radio right now: George Rowe 
and Taylor. Both have major possi- 
bilities with totally different audi- 
ences than Rocketown is known for 
reaching. 

"George is creating a buzz out 
there," Smith says. "And Taylor 
could have a lot of legs, with the raw 
rock sound he puts out. But who 
knows? Part of the process of run- 
ning or owning a label is branching 
out and introducing new artists to 
the industry" 

Also on the horizon is a new pop 
record that's set for release some- 
time in 2004. It would be the first 
pop disc from Smith since 1999. 
"We've already started recording 
the new record," he says. "I'm real- 
ly getting into the songs we have on 
hand. It's going to be special. It's 
pretty wild, because you can only 
take it one record at a time." 

The passion of the man behind 
the music is evident in all that he 
does. With 20 years in the business 
and 10 million albums sold, one has 
to wonder what other new ground 
Smitty might be looking to break. 
We wouldn't have it any other way. 

Mich 
W. S 

On Smith's newest record, The 

Second Decade, he offers up several 
hits from the past 10 years and a few 
new tunes. One of them, the current 
R &R AC- and CHR /Pop -charting 
single "Signs," was co-written by his 

ael 
mith 

TALK BACK TO R &R! 
Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 615 -244 -8822 
or e-mail: 

nvelke@radwandrecords.com 
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f 
LAST 

WEEK 
THIS 

WEEK 
THIS WEEK 

ARTIST TITLE LABEL(S) PLAYS 
.I- 

PLAYS 
CUMLATIVE 

PLAYS 

1 0 RODNEY CROWELL Fate's Right Hand (Columbia) 792 +51 4349 

2 2 JOE ELY Streets Of Sin (Rounder) 670 -2 9572 

3 3 TIM 0 BRIEN Traveler (Sugar Hi //) 615 -7 5907 

5 0 WAYNE HANCOCK Swing Time (Bloodshot) 594 +7 4389 

4 5 DWIGHT YOAKAM Population Me (Audium) 583 -6 6603 

8 0 MAVERICKS The Mavericks (Sanctuary/SRG) 579 +97 1383 

6 Q CHRIS KNIGHT The Jealous Kind (Dualtone) 560 +65 2276 

15 0 LYLE LOVETT My Baby Don't Tolerate (Curb /Lost Highway) 556 +155 1379 

10 Q SHELBY LYNNE Identity Crisis (Capitol) 525 +66 2486 

13 ROBERT EARL KEEN Farm Fresh Onions (Audium /Koch) 511 +91 1364 

7 JUNE CARTER CASH Wildwood Flower (Dualtone) 502 +13 3168 

19 ® EMMYLOU HARRIS Stumble Into Grace (Nonesuch) 491 +129 995 

11 ® C. TAYLOR & C. RODRIGUEZ The Trouble... (Lonestarl 480 +26 1699 

14 DEL MCCOURY BAND It's Just the Night (McCoury Music) 417 +13 2388 

9 15 J. LAUDERDALE WI D. THE BUFFALO Wait...(Dua/tone) 415 .53 7:51 

16 DARRELL SCOTT Theatre Of The Unheard (full Light) 404 +17 2272 

20 ADRIENNE YOUNG Plow To The End Of The Row (Addle Belle) 400 +47 1757 

12 18 SCOTT MILLER Upside Downside (Sugar le) 391 -48 11390 

18 19 CHRIS SMITHER Train Home (Hightone) 351 -18 4811 

17 20 DANNY BARNES Dirt On The Angel (Terminus) 332 -43 3120 

!Debut> ® CHIEFTAINS Further Down The Old Plank Road (BMGHeritager 316 +56 682 

IDebut> VARIOUS ARTISTS Just Because I'm A Woman - Songs... (SLgarHib 308 +186 430 

22 23 GILLIAN WELCH Soul Journey (Acony) 298 d0 9312 

21 24 E. SCRUGGS, D. WATSON, R. SKAGGS The Three... (Rounder) 294 .20 4423 

29 VARIOUS ARTISTS Livin, Lovin, Losin- Songs... (Universal South) 286 +24 1157 

24 26 ALLISON MOORER Show (Universal South) 268 -32 4971 

26 27 PO GIRL Po Girl (Hightone) 265 -4 16)2 

25 28 KATE CAMPBELL Twang On A Wire (Large River Music) 261 -9 1558 

/ Debut> JOAN BAEZ Dark Chords On A Big Guitar (Kochi 258 +40 1405 

28 30 K. KRISTOFFERSON Broken Freedom Song: Live ... (Oh Boy) 253 -11 2179 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2003Americana Music Association. 

Americana Spotlight 
by John Schoenberger 

Artist: Chris Knight 

Label: Dualtone 

When Chris Knight came onto the scene in 1998 with his self -titled debut, 

it didn't take long for Americana programmers and music critics alike to 

recognize that his music was something special. Hailing from the small 
Kentucky town of Slaughters - where he still lives today with his family - he presented a true and honest sound that touched upon universal 
themes and emotions without any pretense or contrivance. In short, the 
life and people he was singing about came from experience. Knight 
returned in 2001 with A Pretty Good Guy, which furthered his reputation 

as a songwriter who falls somewhere between the poetic slant of John Prine and hard- knocks 
lessons of Steve Earle. Knight now presents The Jealous Kind. Co- produced by Dan Baird and Joe 

Hardy, the album rocks a bit more, although it is still clearly a roots -driven project. Furthermore, 
Knight reached out a bit this time around and co -wrote some of the material with such composers 

as Gary Nicholson, Chuck Prophet and Matraca Berg. Standouts include the title track, "Banging 
Away," "The Border" and "Me and This Road." 

Americana News 
According to an open letter posted by Natalie Maines on The Dixie Chicks' website, bandmate Martie 

Maguire never said they don't feel like part of the country scene any longer and that it can't be their 
home anymore, as was quoted in Spiegel magazine ... Production on a Carter Family tribute album 

by Dualtone has been temporarily halted due to Johnny Cash's death. Tracks have already been cut 

by Cash and June Carter Cash, Janette and Joe Carter, Willie Nelson, Rosanne Cash, Ricky Skaggs, 

Sheryl Crow and others, with Emmylou Harris next up at bat. Look for the album sometime next 

summer ... Longtime music journalist and historian Alex Tobin has just launched Americana Europe, 

Europe's newest and youngest independent music promotion and publicity company. For more 

information, log on to www.americana- europe.com... Rockabilly guitarist Paul Burlison, best known 
for his work with the Rock 'n' Roll Trio, is dead at 74. He is credited as a major influence on such 

artists as Jimmy Page, Jeff Beck and Eric Clapton ... Ralph Stanley & The Clinch Mountain Boys will 
take their music to Great Britain in November, with dates in Manchester, Glasgow, London and 

Dublin ... Clem Snide is putting the finishing touches on his new Beautiful EP. The project contains 

covers of Christina Aguilera's "Beautiful" and a song by The Velvet Underground, as well as a few 

originals ... Allison Moorer kicked off a 20 -city acoustic tour on Wednesday, Oct. 1. 

Note: If you have Americana news, please forward it to j schoenberger @radioandrecords.com. 

Most Added 
ARTIST TITLE LABEL(S) 

Various Artists Just Becauase l'm A Woman - Songs Of Dolly Parton (Sugar Hill 

Albert Lee Heartbreak Hill (Sugar Hill 

Lyle Lovett My Baby Don't Tolerate (Curb/Lost Hghway) 

Patty Loveless On Your Way Home (Epic) 

Red Stick Ramblers Bring It On Down (Independent) 

Robert Earl Keen Farm Fresh Onions (AudiunVKochl 

ADDS 

24 

12 

9 

8 

7 

7 

J 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

R ftR's INDUSTRY VIP PACKAGE RftR: The Industry's Newspaper 

RftR Today: The Industry's Leading Daily Fax 

REER's Today's News 
E -mail updates of breaking stories 

The RftR Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
REtR'S INDUSTRY VIP PACKAGE IS $445oó 

(Regular rate $595.00) 

e -mail R &R at: FAX Credit Card Payments To: 

moreinfo @radioandrecords.com 310.203.8727 
Call R &R at Subscribe online: 

310.788.1625 www.radioandrecords.com 
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ER 
Michele Williams 

Asst. PD /MD, WBOSBoston 

TRIPLE 

Howie Day is a great young artist for 
WBOS /Boston. He is something of a 

local boy (he's from Bangor, ME) and 
has spent many years on the Boston 
music scene. Day has built a strong 
and passionate following through 
years of memorable, moving perfor- 
mances. So, when his last CD, Austra- 
lia, was released nationally, we readily 
embraced it. Here at the station we 

were instantly excited when his latest song, "Perfect Time 
of Day," hit our desks. The song has lots of dimension, and 
the audience has reacted positively to it. We were all won- 
dering how a major -label signing, new producers and a 
full -band approach would affect Day's music. Well we love 
the results! We were also worried about how longtime 
Howie Day fans would receive his new style. He has been 

known as a one -man (and loop machine) show, but the response to 
his latest incarnation has all been positive. I've heard some people 
say "Perfect Time of Day" sounds like U2. Hearing it play back -to -back 
with "Beautiful Day," I'd have to agree. This song has so much texture 
that it really stands out. It gets better with every listen. 

e have a new No.1 song on the 
monitored airplay chart this week: 

R.E.M's "Bad Day," which is still increas- 
ing dramatically in spins ... Jonny Lang 
is headed for top five at 6*, and Sarah 
McLachlan is now top 10 at 8` ... 
Sheryl Crow had a big jump this week, 
from 23' -16` ( +77 in spins) ... Projects 
showing staying power include Howie 
Day, Los Lonely Boys, Dido and Damien Rice ... Gainers this week 
include Train, Lyle Lovett, Joe Firstman and John Hiatt ... Live are 
starting to show new life ... North Mississippi Allstars and Robert 
Randolph debut ... Keep an eye on Ziggy Marley, Travis, Matchbox 
Twenty and Will Hoge ... On the Indicator chart, Sting jumps up to 
the top slot, John Mayer and R.E.M are top five, and Los Lonely Boys 
and Lang are now top 10 at 6' and 9 ", respectively. Michael Franti & 
Spearhead round out the top 10 at 10" ... Big gainers this week are 
Van Morrison (21' -15`), Crow (27` -16`), Shelby Lynne (25` -181 and 
Lovett (23` -19') ... McLachlan, Josh Rouse and Marley debut ... In 
the Most Added category, the new Coldplay track takes top honors 
with 18 total adds (No. 1 on both panels), Rickie Lee Jones and Ga- 
lactic grab a total of seven adds each, Matthew Ryan has six total 
adds, Norah Jones and Nickel Creek bring in five each, and Nelly 
Furtado starts off with four ... The Thorns, Ryan Adams, The Thrills, 
Warren Zevon and EastMountainSouth close some important holes. 

- John Schoenberger, Triple A Editor 

l.lAßrisr 
OF THE WEEK 

ARTIST: Dave Matthews 

LABEL: RCA 

By JOHN SCHOENBERGER / TRIPLE A EDITOR 

ith their humble origins back in 
1991, Dave Matthews Band are one 

of the best examples of how grass -roots 
marketing can reach astronomical pro- 
portions in just a few short years. The 
band's debut album, Remember Two 
Things, was independently released on 
their Bama Rags label and ultimately 
sold more than a million copies. After 
signing with RCA, the band released 
1994's Under the Table and Dreaming, 
which has since been certified four -times 
platinum. Crash came next, in 1996, and 
Before These Crowded Streets in 1998. 
Both have sold millions of copies and 
catapulted Dave Matthews Band to na- 
tional stardom. They were the top -gross- 
ing touring act in 2000. The Glenn 
Ballard -produced Everyday arrived in 
2001 and has also sold more than 3 mil- 
lion copies; 2002's Busted Stuff kept the 
winning streak going. 

In addition, this 10 -year period saw the 
release of five separate live CDs, a video 
compilation and a couple DVD sets, 
which established Dave Matthews Band 
as one of the most successful and influ- 
ential acts in popular music in several 
years. 

So, what was next? Well, a few years 
ago Dave Matthews became a father, and 
the experience caused him to pause and 
reassess what's important in his life. Cer- 
tainly, he and his band would continue to 
record and tour, but Matthews felt it was 
time to step out on his own with a solo 
project. 

According to Matthews, the songs that 
he was writing seemed to fall outside the 
realm of the band experience. By tackling 
the big themes - life. death. love. loss, 

1 r .. . .. 

faith - the songs on Some Devil explore 
his musical ability to express complex 
emotions while at the same time keeping 
things basic and organic. 

"I have some sort of allegiance to simple 
melodies, but I was trying to be as experi- 
mental as I could," he says. "These songs 
came out of me with a great deal of hon- 
esty. I didn't try to hide behind ambiguity 
as much as I often think I do. This is the 
finest collection of songs that I've written 
since my daughters were born." 

To help him realize his vision for this 
album, Matthews teamed with producer 
Steve Harris, who had worked with him 
on Busted Stuff. Joining them were 
drummer Brady Blade and bassist Tony 
Hall, who form the rhythm section of 
Emmylou Harris' band. In addition, guest 
appearances abound on the album, with 
such diverse players as The Dirty Dozen 
Brass Band and the strings of the Seattle 
Music Group (both arranged by Audrey 
Riley) and guitarists Tim Reynolds and 
Trey Anastasio. And, yes, that's Dave on 
electric and acoustic guitar. 

Some Devil offers 13 new compositions 
that touch on many styles of music. Songs 
such as "Some Devil," "Gravedigger," 
"Trouble," "Oh," "Save Me" and "Too 
High" will give you a good idea of the 
depth and breadth of the project. In ad- 
dition, the limited- edition version of the 
CD features a second disc of five songs 
featuring Matthews and Reynolds in a 
live setting. Look for a tour starting in 
December and lasting into January. 

Can you imagine... 
a world without children? 

At St. Jude Children's Research Hospital, we can't. 

That's why we are working every day to find cures for life- threatening 

diseases that strike children everywhere. Diseases like cancer, 

pediatric AIDS, and sickle cell. And we won't stop until every child 

is cured, and every disease is defeated. 

Because we can't imagine a world 
without children... can you? 

Call l -800- 996 -4100 or log onto www.stjude.org 

to learn how you can help. 

St. Jude Children's 
Research Hospital 

ALSAG OM, Fa.\ott 
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LAT 
WEE K K WE 

3 0 
1 2 

5 0 
2 4 

6 0 
8 0 
7 7 

4 8 

11 O 
9 D 
10 11 

13 a 
14 a 
15 0 
21 ® 
27 

17 D 
25 D 
23 D 
18 20 

LDebut> ® 
26 22 

20 23 

12 24 

30 a 
28 26 

'Debut> e 
29 

16 29 

/Debut> i 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

I- 
PLAYS 

TOTAL 

AUDIENCE 
WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

STING Send Your Love (A &M /lnterscopeJ 275 +12 1507 7 1610 

BEN HARPER Diamonds On The Inside (Virgil) 255 -10 1709 10 1610 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 241 +14 1561 8 1612 

DAVE MATTHEWS Gravedigger (RCA) 239 -25 1462 8 1710 

R.E.M. Bad Day (WarnerBros.) 236 +17 1191 3 1810 

LOS LONELY BOYS Heaven (Or) 223 +22 1405 12 1710 

JASON MRAZ You And I Both (Sanctuary /SRG) 213 -6 1461 15 1310 

JACK JOHNSON Wasting Time (Jack Johnson Music /Universal) 209 -46 1375 14 1410 

JONNY LANG Red Light (A &M /lnterscopeJ 189 +19 1429 5 1511 

MICHAEL FRANTI I SPEARHEAD Everyone Deserves Music /)Music) 188 +6 558 10 1610 

PETE YORN Crystal Village (Columbia) 174 -5 1440 13 910 

HOWIE DAY Perfect Time Of Day (Epic) 170 +19 1280 6 1211 

NORTH MISSISSIPPI ALLSTARS Eyes (Tone Cool /ATO) 151 +7 620 6 1611 

ROBERT RANDOLPH Soul Refreshing (Warner Bros.) 149 +8 778 7 1411 

VAN MORRISON Once In A Blue Moon (Blue Note/EMC) 143 +20 699 2 1612 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 136 +21 850 2 1312 

JOHN HIATT Circle Back (New West) 136 +2 863 8 1410 

SHELBY LYNNE Telephone (Capitol) 128 +12 533 5 1110 

LYLE LOVETT My Baby Don't Tolerate (Curb /Lost Highway) 128 +8 729 2 1411 

MAVERICKS I Want To Know (Sanctuary /SRC) 118 -13 440 4 1210 

SARAH MCLACHLAN Fallen (Arista) 113 +41 497 1 810 

NEIL YOUNG Bandit (Reprise) 112 -4 746 8 1210 

KELLER WILLIAMS Love Handles (Sanctuary/SRGI 111 -15 218 9 1210 

EASTMOUNTAINSOUTH You Dance (Dream Works) 111 -44 818 17 1010 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 109 +4 635 2 911 

WALLFLOWERS Closer To You ( lnterscope) 108 -4 990 9 710 

JOSH ROUSE Come Back (Light Therapy) (Rykodisc) 107 +14 167 1 1110 

TRAIN When I Look To The Sky (Columbia) 107 0 557 3 910 

DAMIEN RICE Volcano (Vector Recordings) 107 -29 722 15 1010 

ZIGGY MARLEY Dragonfly (Private Music /AAL) 104 +5 575 1 1211 

19 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 9/28 - Saturday 10/4. 
© 2003 Radio & Records. 

Most Added 
www.rrindicator. com 
ARTISTTITLE LABEL(S) ADDS 

COLDPLAY Moses (Capitol) 

RICKIE LEE JONES Second Chance (V2) 

GALACTIC Uptown Odyssey /Sanctuary/SW 

MATTHEW RYAN The Little Things (Hybrid) 

THORNS Blue /Aware /Columbia) 

Most 
Increased Plays 
ARTIST TITLE LABEL'S) 

9 

4 

4 

3 

3 

TOTAL 

PLAY 

INCREASE 

RYAN ADAMS So Alive (Lost Highway /IDJMGJ +59 

WARREN ZEVON Disorder In The House (Artemis) +52 

SARAH MCLACHLAN Fallen (Arista) +41 

ROBERT EARL KEEN Furnace Fan (Audium /Koch) +35 

S. WINW00D Why Can't We Live Together (Wincralt/SC/Fidelity) +27 

COLDPLAY Moses (Capital) 

GALACTIC Uptown Odyssey (Sanctuary/SRG) 

TRAVIS Re. Offender (Epic) 

RICKIE LEE JONES Second Chance (V2) 

THRILLS One Horse Town (Virgin) 

+26 

+25 

+24 

+23 

+23 

Reporters 
WAPS /Akron, OH 
POMP BM Gruber 

KBAC/Albuquerque, NM' 
PD: n Gordon 

Bouc 

KGSR /Austin. TX' 
OM: Jell Carral 
PD: Jod Genberg 
APO: AHI Hershman Ross 
MD: Susan Carne 

WRNR/Baltimore. MD 
OM: Jon Peterson 
PD: Alea Cortrighl 

KRYB/Boise, ID' 
0MPD Dan MCColly 

WOOS/Boston. MA' 
APOiMO_ Michele Williams 

WXRV/Boston, MA' 
Po Nicole Sandler 
MO'. Dana Marshall 

WOGS/Burlington 
POND : Mart Ahuuahab 

WMVY /Cape Cod. MA 
PDAMD. Barbara Duel, 

W000 /Chattanooga. TN' 
OM /PO'. Danny Howard 

WXRT /Chicago. IL' 
PD: N rm Winer 
APO: Jobe Farneda 
,a sisa 

KBXR/Colun bia, MO 
Jack Lawson 

PD/PAD: Lana Pease 
No Adds 

KBCO/Uenver, CO' 
PD Soon ArbougA 
M0: Keeler 

MET/Detroit MI 
PD: Judy Adams 
MD'. Manin Bandyke 

WV00/Elizabeth City. NC 
PO: Man Cooper 
MD Tad Abbey 

WNCW /Greenville, SC 
0M Ellen Plirrmann 
MHO Kim Clark 
APD Manin Anderson 

WTTS/lndianapolis. IN' 
PD: Brad Holla 
MD'. Todd Berryman 

KMTN /Jackson. WY 
OM'. Scolt Anderson 
PD MD Mark Fish Fishman 

KTBG/Kansas City. MO 
Po'. Jon Han 
M0: Byron Johnson 

WOKI/Knoaville, TN' 
PD. lire Ziegler 
MD. Aimee gamer 
'c A;.s 

WFPK/Louisville. KY 
OM. Brian Conn 
PD- Dan Heed 
APORRO. Stacy Owen 

WMMM/Madison. WI' 
PO: Tom Teuber 
MD. Gabby Parsons 

WMPS/Memphis. TN' 
PD: Steve Richards 
MO'. Alexandra Inner 

KTCZ/Minnea olis. MN' 
PD. Lauren MacLeash 
APD MD Mike Walt 

WGVX/Minneapolis. MN' 
0M: Dave Hamilton 
PD: Jell Collins 
No Adds 

WZEW/Mobile. AL' 
0M: Tim Camp 
PD: Brian Hart 
MD: Lee Ann Konik 

226225, 

KPIC/MontereY, CA 
PDMD: LaunEllen Hopper 

APD: Mlaan Macxeary 
e ress'P, c,cKFs 

WRIT/Nashville. TN' 
OM PD Dard Hall 
APaNO. Rev. Keith Caes 

WFUVMew York, NY 
PD: Chuck Singleton 
MO'. Rila Houston 

WKOC/Norlolk, VA' 
Po Paul Simple 
MD Kristen Crool 

KCTY /Omaha, NE' 
OM: Brian Bums 
POND.. limn "Sash" Morton 

AOL n FL6556CÓ 

WXPN/Philaderphia, PA 
PD: Bruce Warier 
APOMD Helen laich 

WYEP /PittSburgh. PA 
PD' Rosemary Welsch 
MO'. Mike Sauter 

WCWPOrtland, ME 
PD: Hera Ivy 
MD'. Brian James 

KINK/Portland. OR' 
PO'. Dennis coast online 
M0. Kevin welch 

WOST/Poughkeepsie. NY 
PD: Greg Canine 
APD: Christine hairlines 
MO; Roer Menel 

viuiaws'.. s s"æ 

KTHX/Reno, NY' 
OM. Rot Brooks 
PD: Harry Reynolcs 
APD/MD: owed Herold 

eorowe 
Con ciea¢s 

KENZSall Lake City. UT' 
OM -PO'. Bruce Jones 
MB: Kan Bushman 

KPRIISan Diego, CA' 
PO/MD: Dona Mien 

6 V42,5615 2,1015 
2 56513, 

KFOG/San Francisco. CA' 
PD: David Demon 
APDMD: Haley Jones 
No Adds 

KOTR -San Luis Obispo. CA 
POMO mew Pi,, 

KTAO /Santa Fe. NM 
OM: Milch Miller 
PD Brad Hockmeyer 
MD: Paddy Mal 

KRSHjSanta Rosa. CA' 
OM -PD: Dean Dalian 
MD. Michelle Marques 

KMTT/Seatlle, WA' 
PO' Chris Mays 
APD,MO,. Shawn Stewart 

r. 

WRNX/Springfield. MA' 
PD Tom Davis 
APO. Donnie Moarlouse 
MD: Lesa Withanee 

' Monitored Reporters 

45 Total Reporters 

26 Tota Monitored 

19 Tota Indicator 

J 

National 
Programming 

Added This Week 

Ali Castelinni 215 -898 -6677 

JILL SOBULE Que Sera Sera 

MATT NATHANSON Suspended 

RYAN ADAMS So Alive 

TWILIGHT SINGERS Teenage Wristband 

ailtili: tilt 
Acoustic Cafe 

Rob Reinhart 734 -761 -2043 

ALISON KRAUSS 9 To 5 

ALISON KRAUSS & JAMES TAYLOR How's The World 

Treating You 

GEOFF MULDAUR Singin' The Blues 

MICHAEL FRANTI Love Invincible 

RANDY NEWMAN Lonely At The Top 

ROBERT EARL KEEN Here In The Middle 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all 
pictured and send them to: 

R &R, c/o John Schoenberger: 
10100 Santa Monica Blvd., 3rd Floor, 
Los Angeles. CA 90067 

Email: jschoenberger©radioandrecords .com 

www.americanradiohistory.com

www.americanradiohistory.com
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THIS 
WEEK 

TR /PLEA TOP 3O,- 
TOTAL 

AUDIENCE 

MD/ 

WEEKS ON TOTAL STATIONS/ 

CHART ADDS 
TOTAL 
PLAYS 

I - 
PLAYS 

LAST 
WEEK 

e October 10, 2003 
ARTIST TITLE LABELiS. 

2 0 R.E.M. Bad Day (Warner Bros.) 568 +64 34412 4 2610 

1 2 JOHN MAYER Bigger Than My Body (Aware /Columbia/ 530 -10 29516 9 2210 

3 3 BEN HARPER Diamonds On The Inside (Virgin) 482 -8 22728 10 2610 

4 4 JACK JOHNSON Wasting Time (Jack Johnson Music /Universal) 449 -18 21637 14 2410 

6 5 STING Send Your Lave (A &M /lnterscope/ 386 .17 22645 7 2310 

8 JONNY LANG Red Light (A &M /lnterscope/ 384 +25 18017 6 2311 

7 7 PETE PORN Crystal Village (Columbia) 370 30 18627 14 2210 

12 0 SARAH MCLACHLAN Fallen (Arista) 346 +18 25450 4 1710 

9 9 JASON MRAZ You And I Both (Sanctuary/SRG) 340 -5 12418 15 2110 

11 10 WALLFLOWERS Closer To You (lnterscope) 327 -2 13279 15 2210 

5 11 EASTMOUNTAINSOUTH You Dance (Dream Works) 319 -92 11993 14 2311 

10 12 LUSTER Amsterdam (Gonna Write You A Letter) (Palm/Reprise) 305 39 18528 20 2210 

13 HOWIE DAY Perfect Time Of Day (Epic) 298 +2 14632 8 2310 

14 0 LOS LONELY BOYS Heaven (Or) 272 +2 8461 10 1910 

16 15 BARENAKED LADIES Another Postcard (Chimps) (Reprise) 245 1 11620 4 1811 

23 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 227 +77 13468 3 1811 

15 17 DAVE MATTHEWS Gravedigger (RCA) 211 43 8193 8 1710 

17 0 DIDO White Hag (Arista) 205 + 11 14070 11 910 

18 0 TRAIN When I Look To The Sky (Columbia) 197 +7 7194 5 1611 

20 LYLE LOVETT My Baby Don't Tolerate (Curb /Lost Highway) 190 +19 10265 3 1310 

21 JOE FIRSTMAN Breaking All The Ground (Atlantic) 181 +23 5516 3 1610 

19 22 COLDPLAY God Put A Smile Upon Your Face (Capitol) 168 8 7257 6 710 

24 DAMIEN RICE Volcano (Vector Recordings) 162 +13 10945 5 1913 

26 JOHN HIATT Circle Back (New West) 141 +7 5380 3 1310 

22 25 GRANDADDY Now It's On (V2) 141 15 6623 11 1110 

- LIVE Heaven (Radioactive /Geffen) 138 +40 6365 14 510 

27 SANTANA fIALEX BAND Why Don't You & I (Arista) 138 +9 9584 9 610 

29 VAN MORRISON Once In A Blue Moon (Blue Note /EMC) 130 +11 6465 2 1613 

Debug II NORTH MISSISSIPPI ALLSTARS Eyes (Tone- Cool /ATO) 127 +18 3529 1 1210 

I®1 ROBERT RANDOLPH Soul Refreshing (Warner Bros.) 120 +10 5973 1 1010 lDebut> 

26 Triple A reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 9/28-10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the 
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds 

officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals 
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons 

used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003. R &R, Inc. 

New &Active 
TRAVIS Re-Offender (Epic) 

Total Plays: 117, Total Stations: 10, Adds: 0 

ZIGGY MARLEY Dragonfly (Private Music /AAL) 

Total Plays: 116, Total Stations: 13, Adds: 1 

MAVERICKS I Want To Know (Sanctuary/SRS) 

Total Plays: 111, Total Stations: 10, Adds: 1 

MATCHBOX TWENTY Bright Lights (Atlantic) 

Total Plays: 108, Total Stations: 2, Adds: 0 

THORNS Blue (Aware /Columbia) 

Total Plays: 101, Total Stations: 9, Adds: 0 

0.A.R. Hey Girl (Laval 

Total Plays: 88, Total Stations: 8, Adds: 0 

3 DOORS DOWN Here Without You [Republic /Universal) 

Total Plays: 87, Total Stations: 3, Adds: 0 

AUDIOSLAVE Like A Stone (lnterscope/Epicl 

Total Plays: 82, Total Stations: 4, Adds: 0 

WILL HOGE Secondhand Heart (Atlantic) 

Total Plays: 70, Total Stations: 6, Adds: 0 

CRACKER Duty Free //Music/ 

Total Plays: 62, Total Stations: 5, Adds: 0 

Songs ranked by total plays 

Most Added 
www. rradds. corn 
ARTIST - -.. ADDS 

COLDPLAY Moses (Capitol) 9 

NICKEL CREEK This Side (Sugar Hill) 4 

DAMIEN RICE Volcano (Vector Recordings) 3 

VAN MORRISON Once In A Blue Moon (Blue Note /EMC( 3 

RICKIE LEE JONES Second Chance (V2) 3 

MATTHEW RYAN The Little Things (Hybrid) 3 

NORAH JONES Turn Me On (Blue Note/Virgin) 3 

THRILLS One Horse Town (Wgin) 2 

WARREN ZEVON Disorder In The House (Artemis) 2 

NELLY FURTADO Powerless (Say What You Want) (DreamWorks) 2 

Most 
Increased Plays 

TOTAL 

PLAY 
ARTIST TITLE LABEL(S) INCREASE 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) +77 

R.E.M. Bad Day (Warner Bros.) 

COLDPLAY Moses (Capitol) 

THORNS Blue (Aware /Co lumbia) 

LIVE Heaven /Radioactive / Gellen) 

DAVE MATTHEWS BAND So Damn Lucky (RCA) 

RICKIE LEE JONES Second Chance Iy2,) 

RYAN ADAMS So Alive (Lost Highway /IDJMGI 

S. WINWOOD Why Can't We Live Together (Wincraft/SClFidelity) 

WARREN ZEVON Disorder In The House (Artemis) 

Most 
Played Recurrents 
ARTIST TITLE LABELS, 

TRAIN Calling All Angels (Columbia) 

COLDPLAY Clocks (Capitol) 

JASON MRAZ The Remedy II Won't Worry/ (Elekua/EEGI 

NICKEL CREEK Smoothie Song (Sugar Hilt 

MATCHBOX TWENTY Unwell (Atlantic) 

MAROON 5 Harder To Breathe /Dctone/J) 

JACK JOHNSON The Horizon... (Jack Johnson Music /Universal) 

TORI AMOS A Sorta Fairytale (Epic) 

COUNTING CROWS Big Yellow Tani (Gerten /lnterscope) 

ZIGGY MARLEY True To Myself (Private Music /AAL/ 

+64 

+42 

+40 

+40 

+37 

+34 

+32 

+29 

+29 

TOTAL 
PLAYS 

254 

236 

236 

197 

164 

157 

147 

139 

135 

132 

Detailed station playlists tor all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

CrowdCruiser 
Looking for the ultimate remote vehicle? The 

CrowdCruiserTM combines a Ford Chassis with 

BPI's custom designing to deliver a vehicle that 

your listeners will look for and your staff will love! 

Create custom graphics that will get noticed! We'll 

build the interior to your specs. Call for more 

information -this vehicle can be completely 

customized for you. 

BROADCAST 

PRODUCTS 
INCORPORATED 

1- 800 -433 -8460 
6528 Constitution Drive 
Fort Wayne, IN 46804 

USA 

(260) 459-1286 

www.americanradiohistory.com
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JOHN SCHOENBERGER 
jschoenberger@radioan drecords. com 

PART TWO OF A TWO -PART SERIES 

.TRIPLE A 

A View From The Top 
More from the Triple A Summit's executive panel 

s you read last week, there was a radio executives 
panel, moderated by R &R's very own Publisher and 
CEO, Erica Farber, at this year's Triple A Summit. This 
week we continue with highlights from that session. 

Last week we covered some of the 
issues facing radio, such as the chang- 
ing role of upper management since 
consolidation, new pressures for in- 

creased revenue and cash 
flow, the needs of pro- 
gramming under the new 
cluster paradigm and the 
challenges both the FCC 

and Congress are throwing 
at broadcasting. 

In this column the pan- 
el addresses accountability 
at the local level, combat- 
ing the public's perception 
of corporate-owned radio, 
expanding the Triple A base of sta- 
tions, competing in an ever -growing 
media landscape and the evolving re- 
lationship between radio and records. 

Once again, the panel comprised 
Susquehanna -owned KFOG /San 
Francisco GM Dwight Walker; Infin- 
ity-owned KINK /Portland, OR GM 
Stan Mak; Entercomowned 'NTT/ 
Seattle Station Manager Chris Mays; 
Clear Channel-owned KBAC /Santa 
Fe- Albuquerque GM Ira Gordon; and 
Shaw Pittman attorney David Oxen - 
ford. 

Gordon said that with only four 
Triple As among the 1,200 -plus sta- 
tions Clear Channel owns, the format 
gets trea ted a little differently than 

some others. "Even 
though we seem like 
somewhat of an anomaly, 
my most immediate boss- 
es also know that we have 
a unique and profitable 
niche," he said. "They ba- 
sically feel like we know 
what we are doing, and 
they try to protect us as 
much as possible. 

"But, by the very nature 
of Triple A radio, we have to be care- 

ful with all this high -profile press 
about corporate radio and consolida- 
tion. It's no secret that Clear Channel 
is perceived by many as the devil in- 

carnate, and we have to try to distance 
our stations from that image." 

Walker agreed and said that, al- 
though Susquehanna is a small com- 
pany compared to Clear Channel, its 
situation is very similar. "We are still 

being painted in that same 'big radio 
is bad' picture," he said. 

"Even in our listeners panels, we 
find that we are perceived as corpo- 
rate, and so we have to be very care- 
ful in the way we present ourselves. 
The best way to combat that has to do 
with what you do on the air and how 
you interface with the community." 

Growing The Format 

A question was raised in the audi- 
ence about how, in the age 
of consolidation, we can go 
about growing the Triple A 

format. Each of the larger 
broadcast groups has a few 
successful Triple A stations 
within its ranks. How do 
we spread the word and 
get the home office to try 

the format in more mar- 
kets? 

Gordon said, "Actually, 
with KBCO /Denver and KTCZ /Min- 
neapolis at the forefront of the format 
for Clear Channel, I would hope that 
they are getting noticed at the home 
office. I guess we need to just keep 
communicating their successes back 
up the chain, so maybe when they are 

considering a format change in anoth- 

Dwight 

Rank And File 

Though the ownership landscape 
continues to evolve, the reality is that 
home-office policies for revenue goals 
and management style are still often 
being influenced by the folks in the 
field. Yet many industry critics would 
have us believe that everything is 

coming down from the top. 
Mak feels that the key to being suc- 

cessful in corporate America these 
days is to do what you say you are 
going to do. How can the home office 
make projections or policy decisions 
if the feedback it is getting from the 

field is unreliable? 
"After all, Wall Street is now in- 

volved, and that, directly or indirectly, 

affects everyone's lives," Mak said. 
"When a company tells the analysts 
what it expects to do quarter by quar- 
ter, that is largely based on what we in 

each market have told the company we 
can do. It is important for the rank and 
file to deliver on their promises as 
much as possible, because what we say 
and do flows up to them but ultimate- 
ly flows back down to us again." 

Walker 
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er market, Triple A will come to 
mind." 

Mays believes thata high profile for 

the format in the trades plays a vital 
role. "Erica's being at the Summitand 
R &R's backing of Triple A in general 
are helping us to get the word out 
about this format to the decisionmak- 
ers," she said. "It is a step in the right 
direction for us on the road to credi- 
bility. 

"We on the radio 

side need to do a 

better job of helping 

to sell music. There 

are plenty of new 

strategic alliances 

we can nurture 

toward that end." 

Dwight Walker 

"But one of the real reasons we 
haven't seen the format grow into oth- 
er markets is because it is seen as a 
long -term proposition, and, frankly, 
most owners can't afford to be that 
patient. If we can find ways to be 
quicker and smarter about developing 
Triple A in a new market - and I be- 
lieve many of us in this room could 
now do that, because we have learned 
enough - then we can demonstrate 

that it doesn't take five to 
10 years to take hold." 

Mak likened the for- 
mat to a restaurant, say- 
ing, "When you think 
about Triple A, we are 
talking about a quality 
radio station that is well 
thought -out and tries to 
do everything well, from 
the selection of music to 

on -air delivery to its 
amazing dedication to the commu- 
nity. It's like running a gourmet res- 
taurant. Why shouldn't a well-run 
gourmet restaurant be successful 
anywhere in America ?" 

Fewet Listeners 

Farber then changed the subject, 

Ira G ordon 

LADIES OF THE SUMMIT This shot was captured during this year's 

Triple A Summit in Boulder CO. Pictured here are (back row, l -r) WMVY/Cape 

Cod, MA's Barbara Dacey; WKZF/Sharon, CT's Christine Zoro; WKVL/Knoxville's 

Sarah McClune; Songlines' Louise Coogan; freelancer Dawn Richardson; (front 

row, l -r) ATO's Alli Groman and KPIG /Monterey's Laura Hooper. 

asking, "Over the past 15 years we 
have seen a gradual decline in radio 
listenership as people's time is being 
divided among more and more ave- 
nues of entertainment. What, if any- 
thing, can radio do about that ?" 

Mak thinks the audience erosion 
from radio is being greatly exaggerat- 
ed. "Sure, we have seen a gradual de- 
cline as the media landscape has be- 
come more diverse and fragmented," 
he said. "I can liken it to the way tele- 
vision changed. However, since many 
of the new channels are premium - 
type channels, the TV networks are 
still one of the most effective ways for 
an advertiser to reach a siz- 
able audience. 

"So, if you parallel radio 
against that scenario, I still 

feel we are in a great posi- 
tion to provide the expo- 
sure and audience an ad- 
vertiser needs to justify the 
cost. Frankly, I firmly be- 

lieve that radio is under- 
valued in terms of what it 

can do for an advertiser. 
After all, we are still a free, over -the- 
air medium that reaches a broad spec - 
tnun of people every single day." 

However, he cautioned, "If all we 
are to certain listeners is a jukebox, we 
will lose out to CDs and MP3 players 
every time. Perhaps, in this day and 
age, we have to find ways to be more 
than just the music to keep them lis- 

tening. The challenge is to find out 
what they want, to prevent audience 
erosion. Are we creating a compelling 
station that the listeners can't wait to 

listen to ?" 

Walker feels that the best way to 
combat all the other media choices is 

to embrace them within your own 
product as best you can. "Each one 
needs to be approached differently, 
and not all of them make sense, but 
many of these new technologies can 
advance the cause of your station and 
add to its hipness," he said. "These are 

just some of the many ways that you 
have to continue to move forward 
with your listeners and to respond to 

their needs." 
Mays feels that the best way terres- 

trial radio can compete is to remain 
local. "That's the one thing we can 
take advantage of that many of them 
can't," she said. "And I know of few 

formats that capitalize on that better 
than Triple A. We can change what we 
do on the air quickly. Take Sept. 11, 

2001, for example, and how fast local- 

ly based media outlets responded to 
the community's needs." 

Label Cooperation 
The music business expands and 

contracts like an accordion, and it is 

currently in a major contraction. Yet at 
a time when the labels are at their 
most vulnerable and when their busi- 
ness is dramatically down, it still 
seems radio stations expect the labels 
to support them at the same level as 

before. What is radio doing to address 
that very real problem? 

Walker said that radio certainly still 
depends on the support of the labels, 

but he also feels there is 

more radio can do to help 
the situation turn around. 
"Part of it goes to the tre- 
mendous pressure stations 
are under to deliver reve- 
nue and cash flow," he 
said. "Individual stations 
are forced to be resourceful 
to pay for things, and that, 
often, is directed to the 
record labels. And I want 

to state for the record that we appre- 
ciate that support. 

"But having said that, I think radio 
is now beginning to understand that 
the labels have limits to how far they 
can go to support us and that those 
limits are tightening. At the same 
time, we put forth that one of the most 
important partnerships out there is 

between radio and artists. 
"It is certainly a benefit for us, but 

we also contend that it is a tremen- 
dousbenefit for the artists we support 
We have to work together, and we are 
perhaps now more willing on the ra- 
dio side to make those partnerships 
work - otherwise, we aren't in busi- 
ness either. 

In that train of thought, and in 
light of the fact that we are seeing a 

decline in the retail sales of music, we 
on the radio side need to do a better 
job of helping to sell music. There are 
plenty of new strategic alliances we 
can nurture toward that end." 

Chris Mays 

TALK BACK TO R &R! 
Do you have questions, 

comments or feedback regarding 

this column or other issues? 

Call me at 310 -788 -1668 

or e-mail: jschoenberger@ 

radioandrecords. com 
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Reporters 
WHRIJAIbaRV. NY' 
OM: Jobe Casasr 
Po: Liu Aiello 

5 KORN 

KTEG/A bugee. oe. NM' 
FO Bill May 
MO: Marc Young 

2 KOHN 
H00BASTANTI 

KRO /AlkeNuerpue, NM' 
PO Senil OoobndO 
MO: DM KeIM? 

8 BLINK -182 
I HOOBASTANK 

1 KORN 

COI DPI AY 

MINX/Atlanta. GA' 
OM' Mho From 
Po. Chis WR. lams 
MD: Jay Munn 
23 HOOBASTANK 

6 BUNK 182 
KORN 
D6AUtT 

i!PLAY 
of II OWCAHN 

WJSE/AIIamE City, NJ' 
PO: M ParI «M 
APDMD. J. mill 

OL OPLAY 

RAPTURE 

AM 
IGGY POP 

RYAN ADAMS 
BLINK:182 
KORN 

KROIVAesIin,TX 
OM: Jell Cams! 
Po. Mewl « 
MD:TOII]M 

BLINK 1A2 

WRAXAIilminglum, AL' 
PO: Mao Comes 
MO: Malm lwse? 

COIDPLAY 
I BLINK-I82 

!AKIN PARR 

KOXR/Bois4ID' 
PO: heed Jaebae 
MD: Kam 

7 BLINK-182 

WBCNIBoslan. IAA' 
OM: Tog BeroMmi 
PO.OMMos 
MOND: SM«e SIrM 
11 BLINK-182 

DARKIleSS 

WFNX103tOn, MA' 
PO MD Paul Duna!! 

P'. M1K ly= 

WEDG/Bultalo. NY' 
PD lennV liana 
MD Ryan 'alibi 

WBTI/Burlmglon' 
OM Mall Grasso 
M0: Mum halal 

1 BLINK 182 
OOBASIANK 

WAVE/Charleston. SC' 
Po: Da« Rossi 

APDMO: Dano? VBlalo «e 
MARIO 
DEIAUII 

WEMO/Chadotle 
OM: MR. «ile1 
PO: Ja« 010101 

APTIM0. Min lMee?MI 
OURMA 

ALIEN ANT FARM 

WKOX/Chicap.IL' 
Po Mike Mom 
MD: MaIY Maims 
13 BLINK-I82 

IIOOBA$IANK 

Willi/Chicago, IL' 
PD Bill Gamble 
APO: Mere LOW 

MO: James Bu00M1 
KID ROCK 

WHIZ/Cincinnati. OH' 
PO/MO: Jell N1,el 
19 KORN 

15 BLINK-182 
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( 
New &Active 

ALIEN ANT FARM Glow (Dream Works) 

Total Plays: 426, Total Stations: 34, Adds: 1 

SOMETHING CORPORATE Space (Drive-Thru /Geffen) 

Total Plays: 421, Total Stations: 38, Adds: 2 

ATARIS The Saddest Song (Columbia) 

Total Plays: 373, Total Stations: 41, Adds: 11 

R.E.M. Bad Day (Warner Bros.) 

Total Plays: 297, Total Stations: 21, Adds: 0 

HOOBASTANK Out Of Control (/s /and / IDJMG) 

Total Plays: 284, Total Stations: 29, Adds: 28 

KINGS OF LEON Molly's Chamber (RCA) 

Total Plays: 284, Total Stations: 25, Adds: 2 

FINGER ELEVEN One Thing (Windup/ 

Total Plays: 266, Total Stations: 20, Adds: 1 

MXPX Everything Sucks When You're Gone) (A &Mllnterscopel 

Total Plays: 219, Total Stations: 18, Adds: 0 

SAVES THE DAY Anywhere With You (Vagrant /Dream Works) 

Total Plays: 195, Total Stations: 18, Adds: 0 

COLDPLAY Moses (Capitol) 

Total Plays: 190, Total Stations: 28, Adds: 22 

Songs ranked by total plays 

Indicator 
Most Added 

BLINK -182 Feeling This (Geffen) 

HOOBASTANK Out Of Control (Island /IDJMG) 

KORN Right Now (Epic) 

COLDPLAY Moses (Capitol) 

IGGY POP Little Know It All (Virgin) 

ADEMA Promises (Arista) 

SHINEDOWN 45 (Atlantic) 

DEFAULT Taking My Life Away (1VT) 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all 

pictured and send them to: 

R &R, c/o Mike Davis: 10100 Santa Monica 
Blvd., 3rd Floor, Los Angeles, CA 90067 

Email: mdavis©radioandrecords.com 
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BaieTheMusic.cam 

81 11U11111SE" 

America's Best Testing Alternative Songs 12 + 

For The Week Ending 10/10/03 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 

18 -34 
Women 

18 -34 

LINKIN PARK Faint (Warner Bros.) 4.21 4.33 99% 27% 4.25 L.20 4.31 

SWITCHFOOT Meant To Live (RedInk/Columbia) 4.06 4.12 67% 11% 4.00 3.90 4.10 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 4.03 4.01 86% 21% 3.89 3.13 4.01 

AFI The Leaving Song Part II (Dream Works) 3.99 3.98 82% 16% 3.94 3.84 4.03 

TRAPT Still Frame (Warner Bros.) 3.91 4.07 89% 18% 3.86 3.84 3.89 

TRAPT Headstrong (Warner Bros.) 3.96 4.00 100% 48% 3.93 3.80 4.04 

THREE DAYS GRACE II Hate) Everything About You (Jive) 3.95 4.03 81% 12% 3.97 3.88 4.06 

STAIND So Far Away (Flip /Elektra /EEG) 3.94 3.98 98% 32% 3.91 3.86 3.96 

ATARIS The Boys Of Summer (Columbia) 3.92 3.98 98% 43% 3.98 3 96 4.00 

NICKELBACK Someday (Roadrunner /IOJMG) 3.90 3.80 93% 18% 3.89 3 73 4.06 

RANCID Fall Back Down (Hellcat/Warner Bros.) 3.89 3.79 76% 14% 3.82 3.69 3.96 

EVANESCENCE Going Under (Windup) 3.88 3.93 98% 35% 3.96 3.85 4.05 

FOUNTAINS OF WAYNE Stacy's Mom (SCurve /EMC) 3.83 - 87% 23% 3.66 188 3.45 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 3.83 3.84 82% 15% 3.71 3.47 3.95 

FUEL Falls On Me (Epic) 3.81 3.95 79% 14% 3.81 3.63 4.00 

311 Creatures (For A While) (Volcano) 3.80 3.86 90% 22% 3.72 3.35 3.78 

COLO Suffocate (Flip /Geffen /Interscope) 3.80 - 57% 9% 3.71 3.70 3.71 

CHEVELLE Send The Pain Below (Epic) 3.79 3.90 91% 46% 3.79 3.33 3.95 

A PERFECT CIRCLE Weak And Powerless (Virgin) 3.76 3.75 74% 13% 3.79 3.35 3.71 

3 DOORS DOWN Here Without You (Republic /Universal) 3.75 3.78 80% 21% 3.80 3.68 3.93 

DISTURBED Liberate (Reprise) 3.70 3.61 83% 23% 3.58 3.67 3.50 

AUDIOSLAVE Show Me How To Live (Interscope /Epics 3.61 3.59 89% 34% 3.79 3.11 3.77 

BILLY TALENT Try Honesty (At /antic) 3.61 3.57 55% 11% 3.58 3.50 3.69 

JANE'S ADDICTION Just Because (Capitol) 3.57 3.54 91% 34% 3.59 3.60 3.58 

JET Are You Gonna Be My Girl (Elektra /EEG) 3.53 3.63 51% 10% 3.50 3.36 3.65 

WHITE STRIPES Seven Nation Army (Third Man /V2) 3.46 3.58 96% 51% 3.62 3.e-6 3.67 

P.0.0. Will You (Atlantic) 3.45 49% 10% 3.44 3.34 3.56 

GODSMACK Serenity (Republic /Universal) 3.44 3.55 82% 28% 3.36 3.31 3.42 

WHITE STRIPES The Hardest Button... (ThirdMan /V2) 3.28 3.27 69% 23% 3.30 3.19 3.44 

STROKES 12:51 (RCA) 3.26 - 41% 10% 3.31 322 3.57 

Total sample size is 427 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much. 

5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn 

represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 

12 +. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to shove opinions of 

participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is 

available for local radio stations by calling 818-377 -5300. RateTheMusic. com data is provided by Mediabase Research, 

a division o! Premiere Radio Networks. 
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TOP2O SPECIALTY ARTISTS 

1. DISTILLERS /Maverick /Reprise/ "Drain The Blood" 

2. IGGY POP (Virgin) "Little Know It All" 

3. RYAN ADAMS (Lost Highway / /DJMG) "So Alive" 

4. THE RAPTURE (Universal) "House Of Jealous Lovers" 

5. CHEMICAL BROTHERS (Astralwerks /EMC) "The Golden Path" 

6. THRILLS (Virgin) "One Horse Town" 

7. SPIRITUALIZED (Sanctuary /SRG) "She Kissed Me (It Felt Like A Hit)" 

8. BELLE & SEBASTIAN (Sanctuary /SRG) "Step Into My Office, Baby" 

9. THURSDAY ( /sland / /DJMG) "Signals Over The Air" 

10. STORY OF THE YEAR (Maverick /Reprise) "Until The Day I Die" 

11. FIRE THEFT (Rykodisc) "Uncle Mountain" 

12. TO MY SURPRISE (Roadrunner /IDJMG) "Get It To Go" 

13. BRONX (White Drugs /Ferret) "White Tar" 

14. MY MORNING JACKET (RCA) "One Big Holiday " 

15. AKAS (Fueled ByRamen) "Generation Vexed" 

16. STRIKE ANYWHERE (Jade Tree) "Infrared" 

17. UNDERWORLD SOUNDTRACK (Lakeshore) "Worms Of The Earth" 

18. NETWORK (Adeline) "Supermodel Robots" 

19. TAKING BACK SUNDAY (Victory) "You're So Last Summer" 

20. MOTOR ACE (Sputnik) "Pieces" 

Ranked by total number of shows reporting artist. 
K._ 

Record Of The Week 

ARTIST: The Chemical Brothers 
TITLE: Singles 93 -03 
LABEL: Astralwerks 

Time flies not only when you're having fun, but also when 

you're creating fun for others. And Tim Rowlands and Ed 

Simmons, collectively known as The Chemical Brothers, have 

blasted out so many good -time grooves for dance music fans that a decade 

has passed in the flash of a glowstick. A chronological two -disc history of the 

Chems' most intoxicating moments, Singles 93 -03 is a must -have for the casu- 

al observer as well as hard -core fans. The latter are rewarded with two new 

songs here, including a collaboration with The Flaming Lips' Wayne Coyne, "The 

Golden Path." Watershed moments like "Block Rockin' Beats" sound as fresh 

as ever, and "Setting Sun," "The Test" and more prove that The Chemical Broth- 

ers rightfully deserve their place as electronica's premier ambassadors. 

- Frank Correia, Rock Specialty Editor 
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nth 

Salmon Rushdie, 
Giant Dead Fish From Alaska 

Well, up until last week it was a great 
summer in Alaska. Then R &R Active 
Rock /Rock Editor Cyndee Maxwell 
paid a visit. The next thing I know, I'm 
freezing my ass off in a duffel bag 
headed for Los Angeles. "Where 
the heck are we going ?" I asked 
Cyndee. She replied, "Alternative Edi- 
tor Max Tolkoff was buggin' me for fish 
the next time I went to Alaska. I need 
to shut him up. Ten pounds of whole 

fresh frozen salmon right from the river should 
do the trick." Then she stuck some noise - 
canceling headphones on me, and I listened to 
CDs for the rest of the trip. Love the new Iggy 
Pop. I also listened to most of the new Distillers 
album, and I gotta say it's gonna be huge. I still 
can't figure out why radio isn't all over that 

B.R.M.C. album - it's fantastic! This band Atmosphere is a completely 
new kind of hip -hop. I hear the kids are really into it. But the band I 

loved the most is from this place called Vermont. I think they spell the 
name of the band "Phish." Could be huge, I'm telling ya! Anyway, don't 
forget to add Hoobastank, Blink -182 and, especially, Three Days Grace - 'cause that's about all I have left in this world. Farewell! 

Well, well, well, what do we have 
here? Staind at No.1? Who 

knew? By the way, the add date for 
"How About You" is Nov. 3. Consider 
yourself warned ... Moving into the No. 
2 spot are A Perfect Circle. Nice job, 
Virginians - or is it Virgin -ites? ... Eva- 
nescence continue to eke out gains, 
going 6 -5 this week ... Warner Bros. still 
has the touch, as Trapt go 10 -7 ... The 
White Stripes are looking to capture the top spot again, with "Hard- 
est Button to Button" rising 12 -8 ... Dashboard Confessional hold at 
No. 9, but the spins keep going up ... Rounding out the top 10 are 
Godsmack right at No. 10, up from No. 11 ... See how great Three 
Days Grace are doing? They're knocking on the top 10's door, going 
13 -11 this week ... In other news, Jet keep pushing forward as a re- 
sult of the good buzz from both radio and the public. They go 18 -17 ... 
Switchfoot are also creeping upward, 21 -19 ... Linkin Park's "Numb" 
is quickly picking up the slack as "Faint" moves down; the new track 
goes 33 -21 ... Keep your peepers on Yellowcard, 3 Doors Down, ;y 

Sevendust, Hot Hot Heat and OutKast. These are the bands that will 
make it through the end of the year in nice shape ... New to the chart: t 

Jane's Addiction, Blink -182 and Korn ... Most Added: Blink -182 (by 
a huge margin - what's up with those of you who didn't add them this 
week? You 10 are on detention), Korn, Hoobastank, Coldplay, Iggy 
Pop ... Most Should Be Added: B.R.M.C., Atmosphere, The Rapture, 
Yellowcard, Distillers, OutKast (I can't believe you haven't figured this 
out yet). 

-Max Talkoff, Alterative Edffa 
ralnyaffelmi 
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LABEL: Immortal/Epic 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

the mention of Korn, they were un- 
doubtedly one of the most important acts 
of the '90s. With the grunge tide receding 
back to Seattle, a new sound was rum- 
bling underneath the weak foundations of 
watered -down alt rock bands playing it 
safe. Leave it to a group from the land of 
earthquakes to shake things up a bit. 

In 1994 Korn sprouted from the under- 
ground with their self -titled debut. While 
it built slowly, Korn was the sound of a 
new movement. Just throw the disc back 
into your player, and you'll hear the mo- 
ment a newer, more violent breed of hard 
rock came rolling down the mountain. 
Quiet cymbals, watery guitars, deeper - 
than-a- mineshaft bass and mortuary -sci- 
ence- student -turned -singer Jonathan 
Davis growling "Are you ready ?" just be- 
fore the whole damn thing collapses into 
an anguished torrent of downtuned, 
seven -string Ibanezes, Richter -scale 
beats and brain -shaking bass. This was 
"Blind," and it opened the eyes and ears 
of a new generation of rock fans. 

For better or worse, the group spawned 
a whole new sound and a host of imita- 
tors. But in an era of bandwagons, Korn 
were the workhorses pulling the carriage, 
slugging it out on the road and convert- 
ing throngs of fans to their sound. With 

TELL US WHAT 
YOU THINK! 

Share your opinion 
about this column - go to 

www.radioandrecords.com and click 
the Message Boards button. 

1996's Life Is Peachy they gained even 
more steam and broke through to plati- 
num sales before 1998's Follow the 
Leader finally established the group at 
radio with hits like "Got the Life" and 
"Freak on a Leash." 

Korn were pretty much a household 
name, even earning the disdain of a Mich- 
igan teacher who suspended a student in 
'98 for wearing a shirt with the group's 
distinctive logo. Not coincidentally, the 
group established the Family Values tour 
the same year with Limp Bizkit, Ice Cube 
and Rammstein. In 1999 Issues brought 
more platinum and more raves, but while 
2002's Untouchables sold more than 1.3 
million copies, it was viewed by many as 
a misstep. 

Now, with Take a Look in the Mirror, 
Korn do exactly what the album title sug- 
gests, reverting to the primal sound that 
cemented their place in fans' hearts. En- 
tirely self -produced, Mirror is first re- 
flected in the lead single, "Right Now," a 
three -minute ball of hate that comes 
crashing down like a rockslide. All the 
angst fans could want is here, as Davis 
whispers psychotically, "You open your 
mouth again, I swear I'm gonna break it." 
Davis' disgust is winning hearts at radio, 
with strong support for the single in the 
top three markets; KNDD /Seattle pound- 
ing it; and solid spins at KXTE/Las Ve- 
gas, WXTM/Cleveland and more proving 
that healthy Alternatives still need a 
steady diet of Korn to succeed. 

The first single from the magical new album 
by Violent J, Wizard Of The Hood 

Shiny Diamonds 
The new single from Violent J, 

presented by Psychopathic Records 
IN TECHNICOLOR 

Impacting 10/13 & 10/14 

Mark Newman, McGathy Promotions (800) 448 -7625 
Teknicolour Marketing (800) 547 -0477 
Psychopathic Records (248) 426 -0800 
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WEEK WEEK 

1 1 

3 0 
2 3 

4 4 

6 0 
5 6 

10 o 
12 0 
9 0 

11 0 
13 m 
7 12 

8 13 

15 Q 
14 15 

22 

18 D 
16 18 

21 

20 20 

33 ® 
19 22 

23 ® 
27 

25 ® 
24 26 

28 ® 
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31 a 
41 a 
29 31 

39 ® 
30 33 

35 34 

43 ® 
(Debut 

45 ® 
37 38 

44 

38 40 

34 41 

40 42 

46 

32 44 

(Debut 

48 46 

1Debut> 

42 48 

36 49 

49 

_ L I 

65 

ARTIST TITLE LABELISI 

STAIND So Far Away (Flip /Elektra /EEG) 

A PERFECT CIRCLE Weak And Powerless (Virgin) 

LINKIN PARK Faint (Warner Bros.) 

NICKELBACK Someday (Roadrunner /IDJMG) 

EVANESCENCE Going Under (Windup/ 

AUDIOSLAVE Show Me How To Live (lnterscope /Epic) 

TRAPT Still Frame (Warner Bros.) 

WHITE STRIPES The Hardest Button To Button (Third Man /V2) 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 

GODSMACK Serenity (Republic /Universal) 

THREE DAYS GRACE 11 Hate) Everything About You (Jive) 

WHITE STRIPES Seven Nation Army (Third Man /V2) 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

FUEL Falls On Me (Epic) 

TRAPT Headstrong (Warner Bros.) 

P.O.D. Will You (Atlantic) 

JET Are You Gonna Be My Girl (Elektra /EEG/ 

AFI The Leaving Song Part II (DreamWorks) 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

CHEVELLE Send The Pain Below (Epic) 

LINKIN PARK Numb (Warner Bros.) 

311 Creatures (For A While) (Volcano) 

BILLY TALENT Try Honesty (Atlantic) 

COLD Suffocate (Flip /Gellen /lnterscope) 

STROKES 12:51 (RCA) 

DISTURBED Liberate (Reprise) 

YELLOWCARD Way Away (Capitol) 

3 DOORS DOWN Here Without You (Republic /Universal) 

SEVENDUST Enemy (TVT) 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

FOUNTAINS OF WAYNE Stacy's Mom (SCurve /EMC) 

CHEVELLE Closure (Epic) 

JANE'S ADDICTION Just Because (Capitol) 

SEETHER Gasoline (Windup) 

HOT HOT HEAT Talk To Me, Dance With Me (Sub Pop /Reprise) 

JANE'S ADDICTION True Nature (Capitol) 

THURSDAY Signals Over The Air (Island/IDJMG) 

BRAND NEW The Quiet Things That No One... (Razor & Tie) 

OUTKAST Hey Yal (Arista) 

RADIOHEAD Go To Sleep (Capitol) 

KORN Did My Time (Immortal /Epic) 

DAVE MATTHEWS Gravedigger (RCA) 

STORY OF THE YEAR Until The Day I Die (Maverick /Reprise) 

RANCID Fall Back Down (Hellcat /WarnerBros.) 

BLINK -182 Feeling This (Gellen) 

B.R.M.C. Stop (Virgin) 

KORN Right Now (Epic) 

EVE 6 Think Twice (RCA) 

LIMP BIZKIT Eat You Alive (Flip /lnterscope) 

STATIC.X The Only (Warner Bros.) 

TOTAL 

P.A'S 

2983 

2713 

2712 

2335 

2224 

2060 

1841 

1724 

1695 

1647 

1600 

1574 

1558 

1490 

1412 

13E7 

1330 

1168 

1167 

1139 

1041 

1038 

1007 

963 

955 

923 

923 

921 

822 

783 

767 

714 

671 

670 

669 

667 

660 

639 

611 

575 

54E 

52E 

523 

517 

501 

499 

483 

466 

451 

442 

-r- 
PLAYS 

-52 

+162 

153 

31 

+ 34 

176 

+180 

+136 

+19 

+52 

+97 

-199 

-135 

+87 

-80 

+362 

+125 

-179 

+72 

-56 

+310 

-162 

+4 

+106 

+41 

.43 

+114 

+54 

+42 

+182 

-35 

+87 

-127 

-6 

+95 

+293 

+123 

-7 

+62 

-63 

-170 

-75 

+3 

-252 

+464 

-3 

+450 

-134 

-215 

+16 

TOTAL 

AUDIENCE 
1001 

208687 

188922 

208604 

155682 

147440 

169469 

103133 

117412 

111947 

97986 

100519 

139740 

108304 

91141 

123225 

96996 

92511 

83211 

60393 

94790 

88684 

63133 

50462 

40114 

74197 

52402 

41788 

56972 

36309 

51400 

47212 

37022 

43740 

31130 

44513 

32732 

38419 

48326 

72856 

37085 

36225 

44967 

21298 

37009 

52567 

22918 

61600 

28688 

17295 

19798 

WEEKS ON 

CHART 

17 

10 

28 

10 

18 

18 

14 

16 

14 

16 

17 

34 

26 

11 

49 

3 

6 

17 

14 

37 

6 

15 

12 

7 

5 

17 

10 

10 

7 

3 

8 

4 

19 

7 

5 

1 

6 

9 

6 

7 

15 

7 

6 

12 

1 

9 

1 

20 

9 

3 

TOTAL STATIONS/ 
ADDS 

7810 

82)0 

79)0 

77)0 

7210 

63)0 

6911 

7610 

70)0 

62)1 

6811 

7410 

6310 

6110 

7210 

7011 

6612 

5910 

5312 

6910 

6217 

6010 

5710 

5210 

5511 

4110 

5612 

3811 

4110 

49/2 

3510 

5012 

4810 

3810 

4212 

5112 

5011 

3510 

2611 

4110 

3310 

3410 

4011 

4910 

73173 

3710 

44130 

2510 

3510 

3210 

Most Added 
www.rradds.com 
ARTIST TITLE LABEL 5 

BLINK-182 Feeling This (Gellen) 

KORN Right Now (Epic) 

HOOBASTANK Out Of Control (Is /and /IDJMG) 

COLDPLAY Moses (Capitol) 

IGGY POP Little Know It All (Virgin) 

ATARIS The Saddest Song (Columbia) 

DEFAULT Taking My Life Away ITVTI 

LINKIN PARK Numb (Warner Bros.) 

ADEMA Promises (Arista) 

RAPTURE House of Jealous Lovers (Strammer /Universal) 

Most 
Increased Plays 

ARTIST 

BLINK-182 Feeling This (Gelten) 

KORN Right Now (Epic) 

P.O.D. Will You (At /antic) 

LINKIN PARK Numb (Warner Bros.) 

JANE'S ADDICTION True Nature (Capitol) 

HOOBASTANK Out Of Control (Island /IDJMG) 

AUDIOSLAVE I Am The Highway (lnterscope/Epicl 

TRAPT Still Frame (Warner Bros.) 

A PERFECT CIRCLE Weak And Powerless (Irrgin) 

COLDPLAY Moses (Capitol) 

Most 
Played Recurrents 

ARTIST -- - 

ATARIS The Boys Of Summer (Columbia) 

AUDIOSLAVE Like A Stone (lnterscope /Epii) 

QUEENS OF THE STONE AGE No One Knows (lnterscopel 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

F00 FIGHTERS Times Like These (Roswell /RCA) 

FOU FIGHTERS All My Life (Boswell /RCA) 

LINKIN PARK Somewhere I Belong (Warner Bros) 

COLD Stupid Girl (Fbp/Gellenl/nterscope) 

EVANESCENCE Bring Me To Life (Windup) 

CHEVELLE The Red (Epic) 

ADDS 

73 

30 

28 

22 

14 

11 

10 

7 

7 

5 

TOTAL 

PLAY 

INCREASE 

+464 

+450 

+362 

+310 

+293 

+243 

+182 

+180 

+162 

+146 

TOTAL 
PLAYS 

1070 

1044 

885 

878 

878 

874 

702 

691 

620 

614 

83 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 9/28 -10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003. 
The Arbitron Company). © 2003. R &R. Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Own Your Events 
If no one can see your signs, do they know who staged the event? Make sure you claim ownership at 
all your events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. Perfect for concerts, events and giveaways. 

Packaged on a roll and easy to use. Weather- resistant 
Up to 3' High 6' Wide '= Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 
p g 713/507 -4200 713/507 -4295 FAX 

ri @reefindustries.com www.reefindustries.com ' 1-800-231-6074 
www.americanradiohistory.com

www.americanradiohistory.com


ratti' Tbe jOtoott" 
Ebe fiat Single from 

comLriiNc 
IN STORES 10/14/03 

KXTE KRZQ! 

Impacting Alternative Radio 10/14! 

#1 Specialty Two Consecutive Weeks! 

Video Added to 

Jimmy Kimmel Live /October 14th 

On tour w/Queens Of The Stone Age 

Meco 

tljeDí5tíllerg.com gírerecorbs.cnm Produced by Gil Norton Mixed by Andy Wallace 
Management: Stu Sobol & Mark Adelman Spivak /Sobol Entertainment 
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MAX TOLKOFF 
mtolkoff@radioandrecords.com 
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Getting Our Bearings 
Is the format on track? A few observations from the crow's nest. 

By Dave Beasing 

he residents of Los Angeles have no idea how lucky 
they are to have a station like KROQ in their fair city. 
But even KROQ has no idea what it has wrought with 
the now -insanely popular Inland Invasion series of an- 
nual concerts that take place, yes, inland, on the edge of 
desert country, miles from the heart of the city. 

Many of the industry types who at- 
tended this year's offering staggered 

away stunned at how well the past, 

present and future blended together. 

There was more post -event chatter for 
this event this year than for the peren- 

nia! favorite Weenie Roast. Most im- 
pressed was Jacobs Media's Dave 
Beasing, who raced home and, in a fit 
of inspiration, wrote a sort of state-of- 

the-format white paper for his client 
stations. 

Data' is good at tracking theaccordi- 

onlike expansions, contractions and gen- 

eral ups and downs of our universe. He 

was kind enough to allow us to share his 

thoughts with our readers, thus sparing 

you more of my insane gibberish. Here's 

Dave. 

Some of the best 

companies in our 

industry obviously 

recognize the 

Alternative 

franchise's value. 

Painting By Numbers 
Allow me to paint a picture for 

you. It's been a two-hour drive on a 

Saturday afternoon into the hot 
desert east of Los Angeles, a trip that 
would have taken half that time in 
good traffic. When you get there, 
you spend $20 for so-called "pre- 
ferred parking" - which puts you 
only a 10- minute walk away instead 
of 20. 

Once inside the outdoor amphi- 
theater you realize that this is prob- 
ably the largest crowd you've ever 
been part of, and it's certainly the 
most dense. You're elbow -to-elbow 

with an estimated 55,000 people, 
from tiny children to people in their 
60s. Lines for the men's room take a 

half-hour or more. (I'll spare you the 
graphic description of what the 
bathrooms look like once you get in- 

side.) Lines for refreshments take 
even longer. Sound like fun? May- 
be not, but trust me, it was a blast! 

As you hear this crowd roar its 
approval, a noise like you've never 
imagined, you get goose bumps and 
realize two things: 1) Alternative is 
back, and 2) it was never dead. 

This year's KROQ Inland Inva- 
sion had a decidedly retro feel, head- 
lined as it was by bands like The 
Psychedelic Furs, The Violent 
Femmes, Duran Duran and The 
Cure. New bands that sound a lot 
like old bands (Jet, Interpol, Hot Hot 
Heat) were sprinkled throughout 
the lineup and were equally well 
received by both young and old. 
Looking beyond their age differenc- 
es, what all these bands have in 
common is obvious: They're not 

played on mainstream Rock radio. 

The Franchise 

Many successful stations like 
KROQ have continued to program 
something called "Alternative" and 
make lots of money doing it. In fact, 
most of the stations that program 
today's Alternative have been hold- 
ing their own in the ratings, too, 
despite the format's bad PR 

If you've been keeping track of 
ratings trends in the format, you'll 
note that the average Alternative 
station is off about a quarter-share 
from a year ago. That's the bad 
news. The good news is that 55 sta- 
tions posted increases from winter 
to spring, with 41 stations showing 
12+ AQH losses. Combine that with 
some good summer trends around 
the country, and it appears that we 
may be turning the ratings comer. 

Some of the best companies in our 
industry obviously recognize theAl- 
temative franchise's value. They're 

waging expensive Alternative turf 
wars in markets like Chicago, San 
Diego, Richmond, Orlando, Boston, 
Washington and Salt Lake City, to 
name a few. 

Smart radio operators have spent 
the years since the gnmge explosion 
building solid radio stations in ev- 
ery daypart. Morning shows like 
KROQ's Kevin and Bean and WXRK/ 
New York's syndicated Howard 
Stem far outpace the rest of the sta- 
tion. So do afternoon shows like The 

Marconi Show on KNRK /Portland, 
OR. On KPNT /St. Louis, where 

As you hear the 

crowd roar its 

approval, a noise 

you've never 

imagined, you get 

goose bumps and 

realize two things: 

1) Alternative is 

back, and 2) it was 

never dead. 

Howard Stem garners a 15 share 18- 

34 in morning drive, Woody Fife has 
been posting a 17 share with a mix 
of talk and music in afternoons. 

Profitable Alternative sales de- 
partments convey the immense 
buying power of the 18 -to-34 demo- 
graphic. Many of these departments 
have matured to the point that 
they're well positioned beyond their 
core demographics, regularly get- 
ting on buys from advertisers as di- 
verse as car dealers, banks and gro- 
cery stores. 

And the tide is turning toward 
Alternative at the agencies. A recent 
Interep study shows that dollars al- 
located to the 25 -54 demographic 
have fallen for the seventh consec- 
utive year, white the fastest- growing 

If some radio owners want to abandon the 

Alternative format in their markets, maybe 

that's not entirely bad. It just means that 

other operators in those markets will 

invest in Alternative. 

target is adults 18-49, putting this 
financial opportunity well within 
reach of most Alternative stations. 

Metamorphosis? 

But while many stations have re- 

mained healthy, no one can deny 
that alternative music itself has been 
losing its uniqueness and, in the pro- 
cess, its passion. This could be 
changing with the success of bands 
like The White Stripes, Coldplay 
and Radiohead. 

While most Alterna- 
tive programmers also 
wisely play harder hits, 
our audiences are becom- 
ing open to a much more 
varied and alternative 
sound - and most Ac- 
tive Rock and main- 
stream Rock listeners are 
not. Therefore, Rock is 
dividing again. 

As in the past, very few of the 
new bands on the horizon will be 
successful, but, just playing the odds 
based on what's being offered by the 
record labels, alternative sounds are 
on their way. 

These include garage bands like 
The Strokes and Thursday; punk 
like Brand New, Yellowcard and this 
year's MTV2Award recipient at the 
Video Music Awards, AFI; and folky 
singer -songwriter, acoustic and emo 
types like Kings Of Leon, Dash- 
board Confessional, Taking Back 
Sunday, Saves The Day and Finch. 

Where are the new hard rock 
bands? They're few and far be- 
tween, leading many Active Rock 
stations to reconsider their current 
percentage. How are new releases 
from established harder bands like 
Metallica and Limp Bizkit doing on 
the radio? Not well, so far. 

Meanwhile, some stations are 
starting to have ratings success by 
combining the new and old, as re- 
flected by KROQ's Inland Invasion 
set list. You'll find older fans of new 
music listening to Little Steven's Un- 

derground Garage on Classic Rock 
stations. Longtime Springsteen side- 
kick and Sopranos star Steven Van 

Zandt hosts the two-hour syndicat- 
ed program. 

"I had quit music entirely in the 
'90s," Van Zandt told the Detroit Free 

Press. "I couldn't relate to what it 
had become, so I just walked away. 
Then I stumbled into the garage 
scene and saw a bunch of kids mak- 
ing music based on the essence of 

the '50s, '60s and '70s, but in a con- 
temporary way. I thought I had died 
and gone to heaven." Van Zandt 
wants to expand the program to a 
24 -hour format and threatens to take 
it to satellite radio if terrestrial radio 
passes. 

A New Alternative? 

In San Diego a new over- the-air 
Alternative station has arrived at 
some of the same conclusions as Van 

Zandt. Although KBZT is 
playing fewer current re- 
leases than some, it is 
playing lots of new mu- 
sic that meshes well with 
the gold library. So, you'll 
hear heavy doses of Hot 
Hot Heat alongside old 
favorites like The Cure, 
co- headlining bands at 
the KROQ show that Dave Beasing 

sound very similar. 
If you want more than mental pic- 

tures to back up my claims, you'll 
find actual ones in any men's fash- 
ion magazine. Pick up Details or GQ 
or watch the reality shows on MTV. 

Notice that retro fashions - the 
same clothes and hairstyles that de- 
fined the early grange years - are 
back. I was recently scolded for 
threatening to throw out a bunch of 
my old promotional T- shirts. "These 
would cost $20 each at the Gap!" 

No one can predict the future, but 
history tells us that rock music - as 
are all mainstays of pop culture - 
is cyclical. If some radio owners 
want to abandon the Alternative for- 
mat in their markets, maybe that's 
not entirely bad. It just means that 
other operators in those markets will 
invest in Alternative, thus spawning 
the next generation of these stations. 
Twenty-plus years into Alternative 
radio, we may be ready for the for- 
mat's next metamorphosis. 

TALK BACK TO R &R! 

Do you have questions, 

comments 

or feedback regarding 

this column or other issues? 

Call me at 310 -788 -1673 

or e-mail: 

mtolkofff radioandrecords. com 
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Over 100,000 pieces scanned of th ;- 
Freddy vs. Jason soundtrack. 

Still selling 4 -5 (MO per wee', 

Confession 
1st week souudsç 

es 811íd d Thr 

"With Confession, Ill Nino has given us the soundtrack 
receiving a tribal tattoo. `How Can'I Live' has 

received top 5 phone reaction and continues to build 
steam: Get on.the bus or get left behind, damnit." 
-Vin y Ferguson/WXDXX- 14x - 80 cume spins 

"f ve had nothing but+luck with III N Nino. 'How !F 

Live' is no exception! Westarted g ttingcalls 
immediately after playing it and still get requests alter 
a hundred spins!" ' 
-Larry McFeelie /KUPD - #14 - 21x 100 cume spins 

"Ill Nino is one of my favoritewbands in the wo. 
They've given us a song that's making our listeners feel 
thejsame way I do." 
Spike/WYSP - #8 - 31 x - 210 çume spinsY 

"Ill Nino is a band that I really liked last time around. 
Ni I love them. They did exactly what they needed 
to...Come with a great second.record." 
-Mistress Carrie/WAAF - #7 -28x - 268 cume spins 
ANN 4 1r 

`;The big surprise at oul 
Scott Jameson/WRZX - 

-PRODUCED Bi BOB NABLETTE 

GO- 3R0DIkkED BY DAVE CHAVARRI j 
MIXED BY BAUMGARDNER 

NardBoy i cóol. NardBoy is playing Ill Ninó.Cool 
peöple pfa! III Nino. Wouldeyou like tó be}cool, too? ; 
-Dom "Nardboy"Nardeila /WXTM - 94 çume spins 

k , 
It's got an infectious tribal beat that grabslyou by the 
ookies! The phones ringevery time we play 

-Valorie Knight & JR Jason Russell - WGIR / #9 - 21x - 
156'cume spins 

KCPX/SLC - #8 - 3,5m -187 cumespins` 
KQRC/KC - 18x -133 cume spins 
WHRL/Alb - 28x- 276 cume spins 

.."*.%ge---04WKRL/Syr 22x 175 Clime ;*ins ;= 
r.' 

ALL THE SIGNS ARE THERE - WE'RE JUST GETTING STARTED 

WWW.I LLN I NO.COM 
.,.'" --.." WWW. ROA D RUN NERRECORDS.COM 
© 2103 ROADRUNNER RECORDS. INC. vnNFRON DIE NEW MINN CONFESSION iNSTaI., NOW 
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ACT /VE ROCK 

®VV ITL! {JE. 

RLyCr©R® 
David McGilvray 

Sr. Director/National Rock Promotion, 
Island Del Jam Music Group 

I would like to go on the record as 
saying it is brutal out there. Radio and 
records are a bit out of sync with what 
moves the kids, what's testing and 
what's selling - save for a handful cf 
artists. What are we doing to invest in 

our future, and what is our role in build- 
ing that future? Does radio even feel 
it has a role in breaking and develop- 
ing artists? I ask, because some days 

I really question if any of the information we pass along 
matters. Are radio stations not the front line for introduc- 
ing new music to people? Don't stations constantly re- 
mind us of that in their slogans each day? Thursday 
and Thrice represent so much more - above and be- 
yond just the current singles we are working from each 

of these young accomplished artists. All the complaining about the shar- 
ing and the burning - let me tell you something: Sales are mostly dowr 
because labels have been slinging crap for so long. If the art is com- 
pelling and the story is real, the kids will share it, burn it, buy it and gc 
to every show and dance. As we work hard to do our part to cre- 
ate a vital future for young artists and to shape what you program to- 
day and tomorrow, everyone needs to recognize their responsibilities. 
Playing yesterday's music for results today is certainly not an invest- 
ment in an audience tomorrow. As ripped off by Arbitron as many of 
us are monthly, quarterly, semi -annually, whatever, how horrible is it 
when similarly archaic music research systems diminish our music and 
our artists? Tossed aside. Disposable. Just inventory. Slots. No! The 
Thursday and Thrice shows many of you will witness this fall will af- 
fect us all. The result will be programmers saying, "I want this room in 

my city with my station. I want this to be my show." Only you can bring 
the feeling back to your desks and radio stations. Don't fall into the 
administrative tasks and meetings that pull us away from why we are 
here. Do not let it be lost. 

Aweek before the box, Hoobastank 
in 27 adds on "Out of Con- 

trol," launching the next stage in their al- 
ready- successful young career ... It's no 
surprise that Korn are Most Added, with 
37 stations and a whopping +331 spins 
giving "Right Now" a solid debut at 34 
... "Promises" by Adema is on its way, 

with 15 adds this week ... Linkin Park's 
"Numb" gets a big shot in the arm with +228 spins, though the chart 
above it is so tight that the song only moves 34 -32 ... 40 Below Sum- 
mer fight the good fight with another handful of adds on "Self Medi- 
cate" ... The countdown continues for "Headstrong" by Trapt, now at 

52 weeks on the chart. MAX PIX: HOOBASTANK "Out of Control" 
(Island /IDJMG) - Cyndee Maxwell, Active Rock/Rock Editor 

Record Of The Week 
ARTIST: Avenged Sevenfold 
TITLE: Waking the Fallen 
LABEL: Hopeless 

Not many bands have attempted to cram the entire his- 

tory of heavy metal and hard rock onto one disc, but 

Avenged Sevenfold nearly accomplish the formidable task 

with Waking the Fallen. Only a quarter of the way through 
the album, you've experienced everything from death metal growls to operatic 
melodies, old- school head- banging speed -metaling to screamo antics, and every- 

thing in between.The only thing you won't find here, thankfully, is rap metal.And 

all of this comes from a band with a gothed -up image, a la AFI, and great stage 

names like Zacky Vengeance (guitarist) and Johnny Christ (bassist). Lead guitar- 

ist Synyster Gates shows his allegiance to old- school metal with blazing guitar 

solos, and the guitar harmonies throughout Waking the Fallen are lovingly cop- 

ied from Iron Maiden's playbook. Unlike too many others in the metalcore genre, 

Avenged Sevenfold are pushing things exciting new directions. 

- Frank Correia, Rock Specialty Editor 
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ARTIST: Adema 

LABEL: Arista 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

Nu- metal. No one's exactly sure when, 
or why, the term was forged. My 

guess is it came into being shortly after 
Korn's eponymous debut in 1994, an al- 
bum that helped shape the face of hard 
rock for the next decade. Nu- metallers 
were pretty much anyone caught in 
Korn's wake, for better or for worse. 

And for Arista rock act Adema, the nu- 
metal tag could have been a particularly 
heavy albatross. Not only do they hail 
from Kom's hometown of Bakersfield, but 
Adema frontman Mark Chavez had some 
particularly big Adidas to fill as the 
younger half- brother of Korn howler 
Jonathan Davis. 

But with Ademá s self- titled debut in 
2001, they proved that they could ditch the 
Davis connection and establish themselves 
on their own sound, which eschewed many 
of the trappings of the nu -metal tag they, 
too, had been labeled with. Singles like 
"Giving In" and "The Way You Like It" 
proved that Adema were a unique entity 
ready to make inroads at both Active Rock 
and Alternative. 

And when it came to touring, Adema 
was like Visa - everywhere you want to 
be. Their onstage resume includes the Mu- 
sic as a Weapon tour with Disturbed and 
Drowning Pool, Linkin Park's Projekt 
Revoltion Tour and, in a rare feat for a 
baby band, a mainstage spot at Ozzfest. 

"We'd all become better players from all 
our touring, and we wanted to use that 
in the writing," bassist Dave DeRoo says 
of the group's new effort, Unstable. One 
listen to the disc reveals that the group 
lives up to the promise, taking giant 
strides from their debut with a focused 
balance of melody and aggression. "Co- 
Dependent" opens the album with an 
adrenalized kick, while tracks like the 
acoustic -driven "Promises" and the atmo- 
spheric "Blame Me" show a band expand- 
ing their horizons. And with vocal train- 
ing three times a week during recording, 
Chavez emerges as an even stronger 
frontman. 

Meanwhile, the title track and lead 
single, "Unstable," has gained support 
from Actives like KHTQ /Spokane, 
WQXA/Harrisburg and WLZR/Milwau- 
kee. With an undeniably hooky chorus 
and guitars that slice like butcher blades, 
the track may be the group's strongest 
effort to date. Just don't call it nu- metal. 
Says drummer Kris Kohls, "We go 
onstage and rock - we don't go onstage 
and ̀ nu- metal. "' 

TOP2O SPECIALTY ARTISTS, 

1. HATEBREED (Universal/ "This Is Now" 

2. STATICX (Warner Bros.l "The Only" 

3. SIX FEET UNDER (Meta /Blade) "Bringer Of Blood" 

4. SEPULTURA (SPV) "Come Back Again" 

5. ILL NINO (Roadrunner /IDJMG) "How Can I Live" 

6. MORBID ANGEL (Earache/ "Beneath The Hollow" 

7. MUSHROOMHEAD (Universal) "Sun Doesn't Rise" 

8. SPINESHANK (Roadrunner / /DJMG) "Violent Mood Swings" 

9. DIMMU BORGIR (Nuclear Blast) "Progenies Of The Great Apocalypse" 

10. CHILDREN OF BODOM (Century Medial "Chokehold" 

11. AVENGED SEVENFOLD (Hopeless) "Eternal Rest" 

12. ARCH ENEMY (Century Media) "Silent Wars" 

13. 40 BELOW SUMMER (Razor & Tie / "Self Medicate" 

14. FIREBALL MINISTRY (Century Media) "Flatline" 

15. PISSING RAZORS (Spitfire / "Hanging On The Cross" 

16. SUPERJOINT RITUAL (Sanctuary/SRC) "Death Threat" 

17. BLEEDING THROUGH (Trustkill) "This Is Love, This Is Murderous" 

18. IRON MAIDEN (Columbia) "Rainmaker" 

19. UNDERWORLD SOUNDTRACK (Lakeshore) "Throwing Punches" 

20. ROB ZOMBIE (Geffen/ /nterscope) "Two Lane Blacktop" 

Ranked by total number of shows reporting artist. 
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In )1RIIIBIR' 

America's Best Testing Active Rock Songs 12 i- 

For The Week Ending 10/10/03 

Men Men Men 
Artist Title (Label) TW LW Familiarity Burn 18 -34 18 -24 25 -34 

DISTURBED Liberate (Reprise) 4.34 4.39 95% 15% 4.26 4.24 4.29 

STATIC-X The Only (Warner Bros.) 4.24 4.19 61% 3% 4.16 4.23 4.03 

MUDVAYNE World So Cold (Epic) 4.23 4.21 86% 11% 4.27 4.38 4.10 

KORN Did My Time (Immortal /Epic) 4.19 4.18 95% 19% 4.13 3.99 4.36 

LINKIN PARK Faint (Warner Bros.) 4.15 4.14 98% 33% 4.18 4.17 4.21 

SEVENDUST Enemy (TVT) 4.15 4.08 69% 8% 4.12 4.15 4.07 

STAIND So Far Away (Flip /Elektra /EEG) 4.12 4.08 99% 30% 3.87 3.87 3.87 

TRAPT Still Frame (Warner Bros.) 4.11 4.09 88% 18% 4.01 3.94 4.11 

COLD Suffocate (Flip /Geffen /lnterscope) 4.11 4.04 78% 11% 4.12 4.23 3.93 

SHINEDOWN Fly From The Inside ,Atlantic) 4.09 4.12 75% 14% 3.93 3.94 3.93 

A PERFECT CIRCLE Weak And Powerless (Virgin) 4.05 4.12 87% 14% 3.98 3.86 4.15 

GODSMACK Serenity (Republic /Universal) 4.04 4.03 94% 25% 3.89 3.62 4.26 

THREE DAYS GRACE 11 Hate) Everything About You (Jive) 4.04 3.90 82% 14% 3.74 3.83 3.61 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 3.94 181 91% 28% 3.75 3.70 3.82 

ILL NINO How Can I Live (Roadrunner / IBJMG) 3.94 3.84 56% 6% 3.95 4.04 3.82 

TRAPT Headstrong (Warner Bros.) 3.89 4.02 98% 50% 3.80 3.65 4.02 

POWERMAN 5000 Action (DreamWorks) 3.87 3.97 63% 9% 3.76 3.64 3.95 

CHEVELLE Closure (Epic) 3.85 3.81 70% 11% 3.74 3.79 3.66 

SEETHER Gasoline /Windup) 3.84 3.97 67% 13% 3.69 3.75 3.60 

AUDIOSLAVE Show Me How To Live (lnterscope /Epic/ 3.82 3.94 96% 36% 3.93 3.83 4.08 

EVANESCENCE Going Under (Windup) 3.82 94% 33% 3.79 3.71 3.92 

FUEL Fal s On Me (Epic/ 3.79 3.81 83% 19% 3.51 3.30 3.84 

CHEVELLE Send The Pain Below (Epic) 3.76 3.91 97% 49% 3.62 3.58 3.69 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 3.73 67% 15% 3.65 3.49 3.86 

NICKELBACK Someday (Roadrunner / IDJMG) 3.72 3.88 96% 28% 3.40 3.43 3.35 

3 DOORS DOWN Here Without You (Republic /Universal) 3.67 79% 21% 3.39 3.39 3.40 

SLOTH Someday (Hollywood) 3.62 3.65 51% 10% 3.46 3.35 3.68 

LIMP BIZKIT Eat You Alive (flipllnterscope) 3.59 3.52 91% 23% 3.65 3.80 3.42 

WHITE STRIPES Seven Nation Army (Third Man /V21 3.30 3.51 97% 50% 3.19 3.09 3.35 

Total sample size is 419 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. 

Sample composition is based on persons 12.. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic 

is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is 

\provided by Mediabase Research, a division of Premiere Radio Networks. 

New & Active 
MEMENTO Saviour (Columbia) 

Total Plays: 93, Total Stations: 22, Adds: 8 

LIMP BIZKIT Behind Blue Eyes (Flip /lnterscope) 

Total Plays: 81, Total Stations: 9, Adds: 6 

SHINEDOWN 45 (Atlantic) 

Total Plays: 70, Total Stations: 18, Adds: 10 

HOOBASTANK Out Of Control (IslandlIDJMG) 

Total Plays: 56, Total Stations: 27, Adds: 27 

40 BELOW SUMMER Self Medicate (Razor & Tie) 

Total Plays: 54, Total Stations: 18, Adds: 5 

ROB ZOMBIE Two Lane Blacktop (Geffen) 

Total Plays: 54, Total Stations: 10, Adds: 9 

DEFAULT Taking My Life Away (TVT) 

Total Plays: 38, Total Stations: 8, Adds: 8 

ADEMA Promises (Arista) 

Total Plays: 14, Total Stations: 16, Adds: 15 

Songs ranked by total plays 

Indicator 
Most Added' 

KORN Right Now (Epic) 

SHINEDOWN 45 (Atlantic) 

ROB ZOMBIE Two Lane Blacktop (Gelten) 

LIMP BIZKIT Behind Blue Eyes (Flip /lnterscope) 

JET Are You Gonna Be My Girl (Elektra/EEG) 

HOOBASTANK Out Of Control (Island /IDJMG) 

LINKIN PARK Numb (Warner Bros.) 

ADEMA Promises (Arista) 

BLINK -182 Feeling This (Geffen) 

SOCIALBURN I'm Happy (Elektra/EEG) 

Reporters 
WORK Alba ml. NY 
PD MD Chi, Wave, 

KZRK km Illo. TX 
POMO for S141er 

WWWX,Ap felon. Wl 
PO MD G.y Dee 

WCHZVAugtlsu. GA' 
SM Kent Dunn 

0M Modes Drew 
POND Chant Williams 

KRABIBakeniield. CA' 
DM Don Cenl, 
PDMD Danny Spanks 

KRFRIeakersüeld. CA' 
OM Bob Len. 
POND Ales Cu,gley 

WIYY,Bammore. MD 
OM Kerry Placimeyer 
PD Dan KHI 

APO MD Rob Heckman 

WCPR5II0si. MS' 
OM Jay taalor 
PD Scot Fm 
MD Mitch C0 

WAAF,Joston. MA' 
PD Keith Hastings 
MD Mistress Came 

WRXRChatlanooga. TN' 
PD Boner 

Dave Spain 

KRORthlco. CA 
DM Ron Woodward 
PO MD C'a-.S-".aal 

WMMStIeveland. OH' 
PO. Jim irapp 
MO Stab 

KILOtoloredo Springs, CO' 
OM Ron Have 
POMP Ross Ford 

APO Man Gentry 

WBZXSolumbus.OH' 
PD Mal Fan 

APOMO Ram Hunler 

KCCG/torpus Christi, TX' 
PO Sol non 
MD Dare Ross 

KEGt¡Dallus. TX' 
PD Max Dugan 
APD Crans Ryan 
MD Cindy Scull 

KBPLDenvel.CO' 
PO Bat Richards 
AMMO Willie B 

KAZR;Des Moines. IA' 
MD Jo M,rnaels 

WRIFDelroit. MI' 
OM PD Doug ?Well 
APO MD Mark Pennington 

WGBF,FMansville, IN 
0M Mtr Sanden 
PO Falaoy 

APO MD Slick Hick 

WWI/Flint, MI' 
DM: Jry Fabek 
PO Bean Beddow 
AMMO .Tony LaBne 

KRZRRresno, CA' 
OMPD E Cutis Johnson 
APO Don De La crut 
MO Risk RMdam 

WROC/R. Myers. R' 
PO Dan Fr. 
MD T,m Savage 

WBYRTI. Wayne, IN 

WRUF4ainesville. FL' 
OMPD Harry Gascon 
APD Brian Lee 
MD Man Irons 

WKLOGrend Rapids. MI 
OM Brent Athens 
PD wallet Soon 

MO Cash Cantle 

WZORIGreen Bay. WI 
PD SID Roxanne Steele 

WXORIGreenville. NC' 
PO Bnan Rickman 
MD Man lee 

WTPTJGheenWlle. 5C 
P0. Mart Hendnc 
MA. Si nad Taylor 

ni,VwSr>v. 

WOXAMamshulg. PA' 
Po Claudine ottoman 
MO Nuon 

WCCQMamord. CT' 
PD Michael PUOm 
MDMD Mike Kathy. 

KPOIMonolulu. HI' 
PD Ryan Sean 

AMMO Fil Slash 

WAMXMuntingIOn 
PD MD Pam Silund 

WRTT/Huntsville. Al' 
OM Rob Hater 
POND : limbo Wuxi 

APO Joe (Liner 

WRXW Jackson. rolo. 
PD Maher Sam 
APO Male Wesl 
MO. Bad Stevens 

KORC/Kansas City. M0' 
PD Bob Edwards 
APoMD. Don JanDen 

XLFXtrilleen. TX 
PM 40 Bob Fenda 

15 .1151151s 
15 1.11051111. 
15 1i1t. ún 
no POD 

WJXQtansing, Ml' 
PD Bob Olson 
MD Kevin Conrad 

KOMPLas Vegas. NV' 
PD 10115 Gnn,n 
MD Bi: Marty 

POND ieml,nnrn 

KIBZrLlncoln. NE 

DM Jim Sled 
PD EJ Marshall 
APO MD Spats 

WTFXLouisville. KY' 
PD Michael Lee 

MD Frank Webb 

KFMXtubbock. TX 
OM PO MD Wes Messmann 

WJJOMadison. WI' 
PD Randy Haohe 

APOMO Blake Patton 

WGIRManchester. NH 
PD V<Mne Knionl 
MD Jason 'JR" Russell 

KFROIMW len. TX' 
Po. Alex Doan 
MO: Spry Taylor 

WL2Rdllilwaukee.Wl' 
PD: Sou Eft* 
MD: Marilynn Ma 
Ho WS 

KXXRMinneapols,MN' 
OM On Hamilton 
PO: Wale bilMen 
APDMD:PaMo 

nORMAIMf 

U,oxà% 

KMRQrModesto, CA' 
SM Gary Halladay 
0M Max Miller 
PO Jack Paper 

APD. Man Foley 

WRATIMonmomh, NJ' 
OMPO Cad eran 
APDMD. Robyn Lane 
So Adds 

WIQOIMyrIle Beach, SC 
PD. °nail Hickman 
APoMD: Charley 

WNORMOrMIk, VA' 
PD 

,MD: lm Fa 
bMMnn APorter 

KArTIDMaholna City. OK' 
OMPO' Chns Baker 
MD. Jake Daniels 

KROC/Omaha. NE' 
OM hm Sleel 
PD Tim Shendan 
MO Jon M,mal' Terry 

WTKX/Pelmcola. R' 
nit Joel Sampson 
APO MO; Man The Shat 

W1XOReoria, IL 
DMPO./AD. Man Sanan 

WYSPRhiladelphia, PA' 
OM PO T,mSaaean 
APO. GH Edwards 
MD R,MDeSrslo 

KUPDRhoenia, AZ' 
PD. JJkenes 
MO. fury WWI* 

an's 

15 w S.wro 

KUFORMIIand, OR' 
OMPD Dave Mumma 

..ra,scwu 

KORBDuad Cities. IA' 
0M Darren Pia 
POMO Save tevora 

WBBBMaleigh. NC' 
PO MD A14,40115 

KDOTMeno. NV' 
OM. Jim McClain 
POMD. lane Pherson 

WNVEaMochester. NY' 
PO: Fmk AMerson 
MD Nick Damai 

KRXQSacramenla. CA' 
OM in Fos 

PO Pal Merin 
MD Paul Mahall 

WKOZSaginaw, MI' 
PD Jerry Tararas 
APDMD. Jar Randall 

WZBHSalisbury, MD 
OMPD. Sham Murphy 
APoMD. Mai Hunter 

KISSISanAmonio,lX' 
OM y,rgitihompson 
PD aerie Vargas 
MO C J CMS 

KIDZSdn Oiego. CA' 
DM. J,m Rcharos 
POND Shaun Moran-Bro. 

KURQSan Luis Obispo. CA 
OM Kelp Royer 
PO Adam Burnes 
MD 51103 e Bell 

WRBRSouth Bend, IN 
AMPO MD Ron SIMe, 

KHTQSpolntne. WA' 
DM Brew Munaels 
PO Ken Richards 

MD Batty Benner 

WOLLSpringheld.IL 
Po Ray /MI< 
MD: Smash 

WLZXS onglield. MA' 
PD Scoff Laudan, 
MD. Berry Pohasey 

WAQXSyracuse.NY' 
OMPD: Torn Mitchell 
Ho Adm 

WXTBITampa FL' 
OMPD. Brad Hardin 
APO MO Bnan Medlin 

KRTOTulsa. OX' 
POMO Chris Kelly 
APO Kelly Garrea 

KICTM1Vichita. KS' 
OM Ron Eric Taylor 
PO D.C. Caner 
MD R,p Thomas 

WBSXWilkes Barre. PA' 
PD Chris Lloyd 
MD Freddie 

*Monitored Reporters 

79 Total Reporters 

63 Total Monitored 

16 Total Indicator 

Did Not Report, Playlist Frozen (1): 
KZRQ /Springfield. MO 
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16 17 
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19 20 
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27 27 

30 

28 29 

31 
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34 

32 

(Debut 

36 ® 
38 

43 

41 

40 

37 40 

35 41 

39 42 

33 43 

50 

46 45 

48 46 

/Debut 

44 48 

45 49 

49 50 

ARTIST -' _ -;3E- b 

STAIND So Far Away (flip /Elektra /EEG) 

LINKIN PARK Faint (Warner Bros.) 

DISTURBED Liberate (Reprise) 

A PERFECT CIRCLE Weak And Powerless (Virgin) 

NICKELBACK Someday (Roadrunner /(DJMG) 

AUDIOSLAVE Show Me How To Live (lnterscope /Epici 

GODSMACK Serenity (Republic /Universal) 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

TRAPT Still Frame (WarnerBros.) 

SHINEDOWN Fly From The Inside (Atlantic) 

WHITE STRIPES Seven Nation Army (Third Man /V2) 

FUEL Falls On Me (Epic) 

TRAPT Headstrong (Warner Bros.) 

SEETHER Gasoline (Wind -up) 

SEVENDUST Enemy (TVT) 

COLD Suffocate (flip /Geffen /lnterscope) 

MUDVAYNE World So Cold (Epic) 

P.D.D. Will You (Atlantic) 

KORN Did My Time (Immortal /Epic) 

CHEVELLE Send The Pain Below (Epic) 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 

STATIC-X The Only (Warner Bros.) 

CHEVELLE Closure (Epic) 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

SLOTH Someday (Hollywood) 

MOTOGRATER Down (No Name /EEG) 

ILL NINO How Can I Live (Roadrunner/IDJMG) 

3 DOORS DOWN Here Without You (Republic /Universals 

POWERMAN 5000 Action (Dream Works) 

EVANESCENCE Going Under (Wind -up) 

LIMP BIZKIT Eat You Alive (flip /lnterscope) 

LINKIN PARK Numb (Warner Bros.) 

FINGERTIGHT Guilt (Hold Down) (Columbia) 

KORN Right Now (Epic) 

JET Are You Gonna Be My Girl (Elektra /EEG) 

JANE'S ADDICTION True Nature (Capitol) 

REVIS Seven (Epic) 

V SHAPE MIND Monsters (Republic /Universal) 

FINGER ELEVEN One Thing (Wind -up) 

JANE'S ADDICTION Just Because (Capitol) 

THRICE All That's Left (Island /IDJMGI 

SPINESHANK Smothered (Roadrunner //DJMG) 

METALLICA Frantic (Elektra /EEG) 

LACUNA COIL Heavens A Lie (Century Media) 

MUSHROOMHEAD Sun Doesn't Rise (Republic /Universal) 

BLACK LABEL SOCIETY The Blessed Hellride (Spitfire) 

ELEMENT EIGHTY Broken Promises (Universal) 

DEFTONES Hexagram (Maverick /Reprise) 

ENDO Simple Lies (DV8 /Columbia) 

ATARIS The Boys Of Summer (Columbia) 

59 

TOTAL 
PLAYi 

.l- 
PLAYS 

TOTAL 
AUDIENCE 

loo 

WEEKS ON 

CHART 

TOTAL STATIONS. 
ADDS Most Added 

2132 + 14 124527 17 6210 www.rradds. corn 
2011 -84 123946 22 6210 

1654 

1733 

+85 

+73 
100686 

99163 

19 

10 

6210 

6310 

ARTIST TITLE LABELS, 

KORN Right Now (Epic) 

ADDS 

37 

1686 -74 83003 10 6010 
HOOBASTANK Out Of Control (/s /and/ /DJMG) 

ADEMA Promises (Arista) 

27 

15 

1650 -29 86317 28 5910 SHINEDOWN 45 (Atlantic) 10 

1446 +14 87934 17 5810 ROB ZOMBIE Two Lane Blacktop (Geilen) 9 

1426 .11 69447 27 6210 MEMENTO Saviour (Columbia) 8 

1404 +149 63708 17 6110 
DEFAULT Taking My Life Away MT 
LINKIN PARK Numb (Warner Bros.) 6 

1318 139 70064 29 6110 LIMP BIZKIT Behind Blue Eyes (flip /lnterscope) 6 

1075 +27 45941 21 5011 40 BELOW SUMMER Self Medicate (Razor & Tie) 5 

989 +87 45215 11 5010 

932 +5 58188 52 5810 

913 +45 29456 9 5811 

912 + 15 35281 8 5910 

853 +38 29590 9 5610 

843 29 35090 22 5210 

814 +257 32797 3 5710 Most 
789 

770 

134 

26 

30547 

40141 

15 

38 

4610 

5410 
Increased Plays 

738 +109 27039 20 5313 
TOTAL 

PLAY 

ARTIST INCREASE 

734 +37 21655 5 5811 

674 +34 24304 5 5311 KORN Right Now (Epic) +331 

615 +99 23554 4 5014 P.0.0. Will You (At /antic) +257 

601 +4 15447 12 5210 
LINKIN PARK Numb (Warner Bros.) +228 

TRAPT Still Frame (Warner Bros.) +149 
565 +7 18309 12 4810 THREE DAYS GRACE II Hate) Everything About You (Jive) +109 

550 -3 21304 10 4410 AUDIOSLAVE I Am The Highway (lnterscopelEpic) +99 

53E +20 18679 10 3311 REVIS Seven (Epic) +97 

527 -2 15350 8 4511 
FUEL Falls On Me (Epic) +87 

DISTURBED Liberate (Reprise) +85 
517 +35 17756 12 2510 JANE'S ADDICTION True Nature (Capitol) +82 

512 -196 17164 9 4810 

497 +228 19461 3 5016 

341 +6 6370 11 3810 

339 +331 20266 1 47137 

318 +63 7576 6 2711 

291 +82 8964 2 3011 

274 +97 8911 2 3411 

223 +34 3570 7 1710 

216 +25 4552 4 2311 Most 
207 .15 9760 19 2310 Played Recurrents 
197 -61 2821 14 2810 TOTAL 

ARTIST PLAYS 
178 -22 3324 4 2311 

168 -166 5306 14 3010 AUDIOSLAVE Like A Stone (lnterscopelEpic) 655 

162 +38 6125 3 1611 
SEETHER Fine Again (Windup) 654 

COLD Stupid Girl (flip /Gellen /lnterscope) 585 
134 -3 4419 6 1510 MUDVAYNE Not Falling (Epic/ 583 

132 -2 4558 5 1310 LINKIN PARK Somewhere I Belong (Warner Bros.) 537 

131 +54 5294 1 1714 3 DOORS DOWN When I'm Gone (RepubliclUniversal) 536 

123 -42 2624 5 1510 
DISTURBED Prayer (Reprise) 509 

CHEVELLE The Red (Epic) 505 
122 -27 975 4 1710 

F00 FIGHTERS All My Life (Roswell /RCA) 471 

109 -20 4050 17 1010 G00SMACK Straight Out Of Line (Republic /Universal) 469 

63 Active Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 9/28-10/4. Bullets appear on songs gaining plays or remaining flat f ,om previous week. If two songs are tied in total plays, the song with the larger 
increase in plays is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total statiols playing a song. Total Audience equals Average 

Quarter Hour Persons tines number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein 

with permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003. R &R, Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 
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58 r f ROCK TOP 3O 
LAST 

WEEK 

October 10, 2003 
ARTIST TITLE LABELS, 

1 o STAIND So Far Away (ELip /Elektra /EEG) 

2 0 NICKELBACK Someday (Roadrunner /IDJMG) 

3 0 AUDIOSLAVE Show Me How To Live (lnterscope /Epic) 

5 0 3 DOORS DOWN Here Without You (Republic /Universal) 

8 © GODSMACK Serenity (Republic /Universal) 

7 6 FUEL Falls On Me (Epic) 

9 0 BLACK LABEL SOCIETY Stillborn (Spitfire) 

10 0 A PERFECT CIRCLE Weak And Powerless (Virgin) 

6 9 LINKIN PARK Faint (Warner Bros.) 

11 TRAPT Headstrong (Warner Bros.) 

4 11 SHINEDOWN Fly From The Inside (Atlantic) 

13 ® WHITE STRIPES Seven Nation Army (Third Man /V2) 

12 ® AUDIOSLAVE Like A Stone (lnterscope /Epic) 

17 D TRAPT Still Frame (Warner Bros.) 

14 ® SEETHER Gasoline (Wind -up) 

16 D DISTURBED Liberate (Reprise) 

18 D SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

20 D AUDIOSLAVE I Am The Highway (Interscope/Epic) 

19 D JET Are You Gonna Be My Girl (Elektra /EEG) 

21 COLD Suffocate (flip /Gellenllnterscope) 

22 ® SEVENDUST Enemy (TVTI 

(Debut ® P.O.D. Will You (Atlantic) 

23 23 KORN Did My Time (Immortal /Epic) 

26 MUDVAYNE World So Cold (Epic) 

¡Debut> LINKIN PARK Numb (Warner Bros.) 

28 ZZ TOP Piece (RCA) 

25 27 JANE'S ADDICTION Just Because (Capitol) 

27 28 LIMP BIZKIT Eat You Alive (flip /lnterscope) 

¡Debut> CHEVELLE Closure (Epicl 

29 a) POWERMAN 5000 Action (DreamWorks) 

TOTAL I- TOTAL WEEKS ON TOTAL STATIONS,. 
PLAYS PLAYS AUDIENCE CHART ADDS 

1001 

729 +36 44823 16 3010 

713 +29 41611 10 2910 

549 +38 28178 17 2710 

412 +40 19344 9 2310 

372 +11 18562 15 2210 

363 -6 13617 11 2210 

355 +4 20696 28 2210 

340 +7 11923 9 2410 

340 -39 23610 16 1510 

337 +40 27096 39 2410 

319 -55 17942 21 2110 

296 +32 15729 9 1711 

291 +15 19819 37 2710 

257 +52 10942 10 2010 

256 +4 8355 6 2310 

236 +13 10444 15 1410 

206 +16 8329 15 1510 

200 +40 8773 3 1911 

188 +16 6326 5 15/1 

172 +28 8456 5 14/0 

159 +27 4064 5 1210 

125 +56 3098 1 19/2 

118 -13 5874 13 710 

108 +6 3225 7 710 

103 +60 4251 1 1413 

101 +10 4486 4 810 

95 -22 5283 18 910 

90 -7 1616 7 1010 

85 +9 3768 1 810 

85 +4 2153 2 810 

31 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 9/28 -10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger 
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 
songs with the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each 

daypart on each station is assignee an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The 

Arbitron Company). © 2003, R &R, Inc. 

New &Active 
IRON MAIDEN Wildest Dreams (Columbia) 

Total Plays: 83, Total Stations: 6, Adds: 0 

THREE DAYS GRACE (I Hate) Everything About You (Jiver 

Total Plays: 80, Total Stations: 7, Adds: 1 

ILL NINO How Can I Live (Roadrunner/ID/MG) 

Total Plays: 79, Total Stations: 9, Adds: 0 

LYNYRD SKYNYRD That's How I Like It (Sanctuary/SRG) 

Total Plays: 71, Total Stations: 9, Adds: 1 

BLACK LABEL SOCIETY The Blessed Heliride (Spitfire) 
Total Plays: 70, Total Stations: 6, Adds: 0 

STATIC -X The Only (Warner Bros.) 

Total Plays: 63, Total Stations: 6, Adds: 0 

FINGER ELEVEN One Thing (Wind -up) 

Total Plays: 58, Total Stations: 8, Adds: 2 

REVIS Seven (Epic) 

Total Plays: 51, Total Stations: 6, Adds: 0 

SLOTH Someday (Hollywood) 

Total Plays: 51, Total Stations: 5, Adds: 0 

PORCUPINE TREE Blackest Eyes (Lava) 

Total Plays: 51, Total Stations: 5, Adds: 1 

Songs ranked by total plays 

Most Added 
www.rradds.corn 
ARTIST TITLE LABELIS 

SHINEDOWN 45 (Atlantic) 

KORN Right Now (Epic) 

DEFAULT Taking My Life Away (7V71 

LINKIN PARK Numb (Warner Bros.) 

RUSH Working Man (Atlantic) 

P.O.D. Will You (Atlantic) 

FINGER ELEVEN One Thing (Windup) 

KIO ROCK Feel Like Makin' Love (Lava /Atlantic) 

HOOBASTANK Out Of Control (Island /IDJMB) 

IGGY POP Little Know It All (Virgin) 

Most 
Increased Plays 
ARTIST T'' -E 

LINKIN PARK Numb (Warner Bros.) 

P.O.D. Will You (At /antic) 

TRAPT Still Frame (Warner Bros.) 

LYNYRD SKYNYRD That's How I Like It (Sanctuary/SRC) 

TRAPT Headstrong (Warner Bros.) 

3 DOORS DOWN Here Without You (Republic /Universal) 

AUDIOSLAVE I Am The Highway (lnterscopelEpic) 

AUDIOSLAVE Show Me How To Live (lnterscope /picl 
STAIND So Far Away (flip /ElektralEEG) 

WHITE STRIPES Seven Nation Army (ThirdMan /V2) 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

F00 FIGHTERS Times Like These (RoswellIRCA) 

3 DOORS DOWN When I'm Gone (RepubliclUniversall 

SEETHER Fine Again (Wind -up) 

CHEVELLE Send The Pain Below (Epic) 

SALIVA Always L/sland /IOJMGI 

F00 FIGHTERS All My Life (Roswell/RCA) 

MUDVAYNE Not Falling (Epic) 

GODSMACK Straight Out Of Line (Republic /Universal) 

GODSMACK I Stand Alone (Republic /Universal) 

ADDS 

5 

4 

4 

3 

3 

2 

2 

2 

2 

2 

TOTAL 
PLAY 

INCREASE 

+60 

+56 

+52 

+44 

+40 

+40 

+40 

+38 

+36 

+32 

TOTAL 
PLAYS 

222 

190 

171 

168 

149 

144 

138 

132 

121 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Reporters 
KIRR/Albuquerque, NM' mnM 
ie.,.wa.. 

KZMZ1Alexandria, LA 
OR 5 ..,,o 
PD Sant 

wnarx 

WZZO/Allenlown, PA' n...i. 
ro..w:,.ni 

KWHAnchorage, AK 

..,.e. 

KLBJ/Auslin, TX' 
MVO 

KOOJ/Baton Rouge, LA' 
PO Pal Go. 

KIOC/Beaumont, TX' 
25 Dr Doa 

WBUF/BuOalo, NY' 
PO MOM 
VOW Poi Rom 

WROK/Canlon, OH' 
PO 0 De 
MO 1,425 Can 

WPXC/Cape Cod, MA 

APO ,.,u c,aa. 

WKL/Charleston, WV 
RAM Me ...., 

WEBN/Cincinnati, OH' 

120 ma 

WVK/Çowmbus, GA 
an 

KNCN//CoopuS Christi, TX' 
DMA PalON2.21 
VOW 112.2.0.2 

KLAO/EI Paso, TX' 
ro wn.m 

P.P12.211 rpm Ora 

WPHO/Elmira, NY 

arou s'.m. a.., 

WRCO/Fayeneville. NC' 
DO In Sare 
PO 06615 5mn 
/PO 621o56 

oKwLeO 
ouslon, TX' ' M 

.m 

WRKRAtalamazoo, MI 
OK I.* 
POW +.u.,m, 

WOBZ/Macon, GA 
PO Ina Dim 
MD 5.26.52.0 

WCLG/Morgantown, WV 
ORPD 
PAD Ono 1.1,0 

WDHA/Monistown, NJ' 
OD 61D 7ern Dan 

WBABMassau, NY' 
120 15561315. 

KrO/a0maha, NE' 

w 
2.2aOV 

WRIWPensacola, FL` rmca.rrara 
} 91.xOVAN Wb 

WWCr` eoda,IL 
PR Yoh rcr,r 
':ro.ma-m,.o 
s qomuvF 

anE 

WMMR/Philadelphia. PA' 

KDKB/Phoenix, AZ' roa.ro 
1101.1.1 

75 smess 

WHEB/Portsmouth, NH' 

wpun'oc... 

W Yrovidence, RI' 
MO 

KCALAIiversida, CA' 
RYe.ati 
MOM aa rr. 

WROVoanoke, VA' w rrr 
WXRXAïocklord, IL 
OK DM Weft rwoxa> 
aan 

KBERBaIt Lake City, UT' 

aSe ñ wcxrr.. 

KSJO/San Jose. CA* .nb 

KI Oan Luis Obispo, CA 

0.D 
aaw 

M0E 
u 

KXFX/Santa Rosa, CA' a.mr ra.ua.a.. 
I MMi1 4 
`ea. 
r+.x,o 

KISWISeaKle, WA' 
Rbalarna or 62222 

Rw(a,Fi-f,n 

KTUXBhreveport. LA' 
rota eñam. 

KXUSpringtield, MO 
OK Ow 9.6or 

WKLT/rraverse City, MI 
115.110 a,RID 

i n óMS own au.vo. 
. O. WOW. 

KLPX/rucson. AZ' 

VD Ds 

KM00/Tulsa. OK' 
rwo..a,,.6 

WZKausau, WI 
Wows 

POD 
.ua 

KATS/Yakima, WA 
uuasMMY 

M`_mx 
PO D 

WNCD/Youngstown, OH' 

AM Opt a 
26, lots 

'Monitored Reporters 
51 Total Reporters 

31 Total Monitored 

20 Total Indicator 

Did Not Report. Playlist Frozen (4): 
WKGB/Binghamton. NY 
KFZX/Odessa- Midland, TX 
KCLB/Palm Springs. CA 
WRQR/Wilmington, NC 

No Longer A Reporter (1): 
WYBB /Charleston. SC 
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CYNDEE MAXWELL 
cmaxwell@radioan drecords. com 

ROCK 

Reporting Criteria 
The whats and whys behind our panels 

ne of the questions most frequently asked of R &R's 
format editors concerns the criteria we use to decide 
which stations gain, keep or lose their reporting status. 
At least, it is in Rock. I have an accordion file five feet 
thick of station applications from my own tenure here - let alone those of Rock editors before me. 

Before I get too far into this, I have 
to make the disclaimer that these cri- 
teria are subject to change based on 
the needs of the industry. We don't 
have grandfather clauses, so all sta- 
tions are subject to the current rules. 
As stations change and evolve, it's of- 

ten necessary for their status to be 
adjusted to reflect those changes. 

The criteria are different for each 
format because each format has its 
own unique challenges and thus its 
own specific needs. There was a time 
when R &R took a lot of flak for this, 
and people perceived that we were in- 

consistent and arbitrary. Several years 
ago we cut down the criteria to the 
basics and applied them across the 
board to correct this widespread no- 
tion, because, let's face it, perception 
is reality. 

However, the real reality is that one 
set of standards does not apply across 
the board. Been there, done that, got 
the T -shirt - and it's faded. It simply 
does not fit. So what follows are the 
criteria for the Active Rock and Rock 
formats only. 

Market -Size Standard 
Stations in markets 1 -140 must be 

monitored by Mediabase to become 
R &R reporters. However, not all sta- 
tions monitored by Mediabase neces- 
sarily qualify as reporters. 

Stations in markets 141 -220 may 
qualify as Indicator reporters. The cut- 
off point for market size is 150,000 per- 
sons in the metro, as determined by 
Arbitron. Stations in smaller markets 
do not qualify at this time. However, 
this policy is under review, and we 
invite your comments on the matter. 

Ratings Requirement 
One of the hallmarks of R &R re- 

porters is that they must achieve a lev- 
el of success in the ratings to qualify 
to be on the panel. 

The following are the minimum 
ratings requirements. The markets are 
grouped based on population break- 
outs. The AQH numbers for our re- 
porting stations in all formats in each 
market-size grouping were evaluated 
to determine attainable median AQH 
numbers. We took into account the 
varying sizes of formats and tried to 

be as inclusive as possible. In other 
words, a sliding scale is in effect. 

Markets Population Aal 
requirotout 

1 -3 7 million -plus 
4 -6 4,000,000- 6.999,000 
7 -14 3,000,000 -3,999,000 
15 -23 2,000,000- 2,999.000 
24 -28 1,500,000- 1,999,000 
29 -40 1,200,000- 1,499,000 
41-48 1,000,000- 1,199,000 
49 -60 750,000- 999.000 
61 -71 600,000- 749.000 
72 -113 400,000- 599,000 

114 -140 300,000- 399.000 

12,000 
17,000 

7,500 
6,000 
5,000 

4,000 

3,500 
3,000 

2,000 
,500 

1,000 

All Indicator reporters must achieve at 

least 1,000 AOH persons 12+ in the metro. 

The Music 
When it comes to music, I think we 

have found a happy medium be- 
tween the warring factions of record 
people who want 100% new music 
and radio people who want 0% new 
music. Stations must be at least 20% 

current to qualify for Rock reporter sta- 

tus and at least 30% current to qualify 
for Active Rock reporter status. Recur- 

SEETHER KEEP PUMPIN' Here's a shot of Seether at KLBJ/Austin. 

Seen here are (I -r) Seether's Kevin Soffera and Dale Stewart, KLBJ's Peggy 

Simmons, the band's Shaun Morgan and Pat Callahan and KLBJ MD Loris 

Lowe. 
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rents are not counted in these equa- 
tions. 

A song is a current as long as it is 

on the R &R chart A24 /7clock is used 
to determine current percentage, be- 
cause a weeklong picture, as opposed 
to any one day or daypart, provides 
the overall feel of a station. 

The real reality is 

that one set of 

standards does not 

apply across the 

board. 

Three hundred and fifty total cur- 
rent spins in one week meets the 20% 
minimum, and 500 total current plays 
in a week achieves the 30% require- 
ment. On average, this comes out to 
two currents per hour to hit 20% and 
three currents o er hour to hit 30°%. 

Naturally, a talk- intensive daypart 
will necessitate making up these num- 
bers in other dayparts. At the present 
time we do not have a requirement 
that current airplay be in any particu- 
lar dayparts. 

With the advent of monitoring, "pa- 
per adds" and falsified reports are 
largely a thing of the past. However, we 
still reserve the right to drop stations 
that consistently misrepresent their re- 
ports in any way, including by adding 
records in a week and not playing them 
during that week. The airplay week 
and add week are both Sunday at mid- 
night to Saturday at 11:59pm. 

Texture Issue 
The days when a hard- rocking sta- 

tion was automatically an Active 
Rocker are long gone. Blame the 
"Classic Rock that really rocks" fan 
club, the "male Alternatives" or who- 
ever or whatever else you'd like. 

For the purposes of a national 
chart, Active Rock stations are deter- 
mined by taking into consideration 
the station's music and its current per- 
centage. R &R does not equate the 
word active with hard music textural- 
ly. Therefore, a station that plays hard 
music but does not meet the mini- 
mum current percentage for Active 
would be classified as Rock, as long 
as it meets that minimum. 

This providesa stable reporter pan- 
el that does not change every time a 

new music tree develops. We main- 
tain the position we established when 

JET ARRIVE ON TIME Put your tray tables up and fasten your seat belts 

for the on -time arrival of Jet in your neighborhood. While "Are You Gonna Be 

My Girl" rises up the charts, the foursome tore apart L.A. one night, then did a 

special gig at Club R &R. Here's a group shot of the band and Elektra promo 
reps mingling with the R &R staff 

GASOLINE FOR KLBJSeether played at KLBJ /Austin's studios recently 

and knocked the socks off the station's staff and audience. Seen here (l -r) are 

the band's Kevin Soltera and Dale Stewart, KLBJ 0M Jeff Carrol and bandmem- 

bers Shaun Morgan and Pat Callahan. 

we first divided the Rock panel, in 
1995: The term Active Rock defines cur- 
rent percentage, not musical style. 

The very reason for the creation of 
the Active Rock panel out of the Rock 
format was because the Active sta- 
tions were very active musically and 
primarily targeted the male 18 -34 
demo. That means they added and 
played a significant amount of new 
music; they gave new music a shot 
based on its merits, not whether it was 
from an established artist or not; and 
they were willing to explore new mu- 
sic trends. 

The days when a 

hard -rocking station 

was automatically an 

Active Rocker are 

long gone. 

Your Subscription 
Reporters are required to maintain 

an active subscription to the R &R 
newspaper for a couple of reasons. 
First, it ensures that the reporter val- 

ues its reporting status with us, is in- 
volved in the business and wants to 
be continually informed of develop- 
ments within the industry. 

We stand behind our product and 
work hard to produce a fair, intelligent 
newspaper that provides an ongoing 
education on the business. Our air- 
play charts are also a part of the pack- 
age, giving you the big picture from 

around the country. Reporters also 
receive a complimentary copy of the 
weekly Rock News Hotfax with ad- 
vance charts. The cost of a subscrip- 
tion is a minimal investment com- 
pared to the value of the editorial 
product. 

Second, radio stations that are re- 
porters receive priority service and 
promotional opportunities from labels 
that they might not otherwise have 
access to. I hear from non -reporting 
stations regularly, bemoaning the sim- 
ple lack of basic service - yes, even 
in this technological day and age. 

In conclusion, R &R has always 
supported the idea that all stations 
need to do what they deem is right 
and appropriate for them. We will 
continue to value and respect that. At 
the same time, we have needs too. Our 
needs are to provide a fair and accu- 
rate national overview, and to do that, 
we have to have a set of guidelines. 

At the risk of looking like hard -ass- 
es, we ask that you please understand 
that it's in the spirit of sharing infor- 
mation that we offer this to you. Eval- 
uating reporting status is a job that 
takes a considerable amount of time 
and effort, and it's one we don't take 
lightly. We will continue to work dili- 
gently to provide the industry with 
timely, credible information, and we 
sincerely thank you for your support. 

For The Record 
In the Sept. 12 Rock column, 

"Active's Spring '03 Ratings: 
the rank for WAQX/Syracuse 
in men 25 -54 was incorrect. 

WAQX ranked No. 2 in the 

demo. 

www.americanradiohistory.com
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56 J SMOOTH JAZZ TOP3O. 
® October 10, 2003 

ARTIST TITLE LABEL(SI 
TOTAL 
PLAYS 

1- 
PLAYS 

TOTAL 
AUDIENCE 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

1 1 PAUL JACKSON, JR. Is A Shame (Blue Note) 819 -15 78882 21 3910 

4 CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 788 +90 95829 18 4210 

2 KENNY G. Malibu Dreams (Arista) 747 +31 97678 14 3810 

3 PRAFUL Sigh (Rendezvous /NCoded) 743 +37 97397 13 4311 

7 URBAN KNIGHTS Got To Give It Up (Nararla) 632 +9 55741 21 3210 

9 DAVE KOZ Honey-Dipped (Capitol) 620 +77 79509 7 4310 

8 O MINDI ABAIR Flirt (GRP /VMG) 581 +17 61372 13 3912 

6 8 DAVID SANBORN Comin' Home Baby (GRP/VMG) 558 -75 50329 22 3510 

10 9 M. MCDONALD I Heard It Through The Grapevine (Motown /Universal/ 508 -24 46666 19 3710 

5 10 BRIAN CULBERTSON Say What? (Warner Bros.) 475 -187 47196 26 3010 

14 RICK BRAUN Green Tomatoes (Warner Bros.) 465 +24 44549 11 3810 

11 12 LUTHER VANDROSS Dance With My Father (J) 462 -38 63228 20 3410 

13 13 PAUL TAYLOR On The Move (Peak) 458 -1 59134 18 3110 

16 DARYL HALL She's Gone (Rhythm & Groove /Liquid 8) 417 +16 35385 4 3010 

12 15 RICHARD ELLIOT Corner Pocket /GRP /VMGI 408 -61 47241 27 2810 

15 JAllMASTERS Puerto Banus (Trippin 'N' Rhythm) 406 +3 52216 9 3410 

18 CHRIS BOTTI Indian Summer (Columbia) 401 +48 37667 4 3611 

17 1E CHUCK LOEB eBop (Shanachie) 387 -4 49476 11 3110 

20 J. SOMMERS Take My Heart ... (Gemini /Higher Octave) 307 +10 43141 8 2713 

19 20 ACOUSTIC ALCHEMY No Messin' (Higher Octave) 285 -40 12925 15 2410 

23 TWIST OF MOTOWN Inner City Blues (GRP/VMG) 271 +86 34981 3 2613 

21 22 SIMPLY RED Sunrise (situp /yied.com) 261 -6 14300 9 1810 

22 ® STEVE OLIVER Positive Energy (Native Language) 202 +5 6363 7 1810 

24 NICK COLIONNE High Flyin' (3 Keys Music) 194 +20 26633 2 2113 

30 MARC ANTOINE Funky Picante (Rendezvous) 178 +42 15276 2 1611 

/Debet) STEVE COLE Everyday (Warner Bros.) 174 +58 21246 1 1912 

25 JEFF GOLUB Boom Boom (SRP/VMG) 168 +6 16933 7 1710 

28 PAMELA WILLIAMS Afterglow (Shanachie) 165 +23 13327 2 1612 

26 RONNY JORDAN At Last IN-Coded) 164 +8 27665 11 1410 

27 BLAKE AARON She's So Fine (Innervision) 161 +5 5362 5 1311 

43 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 9/28 -10/4. Bullets appear on songs gaining plays or remaining flat from previous week. 
If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. 
Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations 
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. 

New &Active 
GREGG KARUKAS Riverside Drive IN-Coded) 

Total Plays: 1E6, Total Stations: 14, Adds: 0 

DAVID BENOIT Watermelon Man (GRP/VMG) 

Total Plays: 143, Total Stations: 17, Adds: 5 

SEAL Touch (Warner Bros.) 

Total Plays: 126, Total Stations: 12, Adds: 3 

BASS X Vona (Liquid 8) 

Total Plays: 79, Total Stations: 8, Adds: 0 

NORMAN BROWN Night Drive (Warner Bros.) 

Total Plays: 75, Total Stations: 7, Adds: 0 

KIRK WHALUM Do You Feel Me (Warner Bins.) 

Total Plays: 67, Total Stations:8, Adds: 1 

BOB JAMES Just One Thing (Warner Bros.) 

Total Plays: 63, Total Stations: 5, Adds: 0 

BERNIE WILLIAMS IIDAVID BENOIT Just Because (GRP /VMG) 

Total Plays: 63, Total Stations: 4, Adds: 0 

KEN NAVARRO Bringing Down The House (Shanachie) 

Total Plays: 56, Total Stations: 5, Adds: 0 

STEVE WINWOOD Why Can't We Live Together (WincraldSC /- fidelity) 
Total Plays: 55, Total Stations: 5, Adds:1 

Songs ranked by total plays 

Most Added 
www. rrindicator. corn 
P S _ _-5eLS 

DAVID BENOIT Watermelon Man (GRP /VMC7 

BRIAN CULBERTSON Serpentine Fire (Warner Bros.) 

JIMMY SOMMERS Take My Heart... (Gemini/Higher Octave) 

TWIST OF MOTOWN Inner City Blues (GRP /VMG) 

NICK COLIONNE High Flyin' (3 Keys Music) 

SEAL Touch (Warner Bros.) 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

Most 
Increased Plays 
ARTIST - 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 

TWIST OF MOTOWN Inner City Blues /GRP /VMG/ 

DAVE KOZ Honey-Dipped (Capitol) 

STEVE COLE Everyday (Warner Bros.) 

CHRIS BOTTI Indian Summer (Columbia) 

KIRK WHALUM Do You Feel Me (Warner Bros.) 

MARC ANTOINE Funky Picante (Rendezvous) 

PRAFUL Sigh (Rendezvous/NCoded) 

ADDS 

5 

5 

3 

3 

3 

3 

3 

TOTAL 
PLAY 

INCREASE 

+90 

+86 

+71 

+58 

+48 

+43 

+42 

+37 

S. WINW00D Why Cant We Live Together IWincraft/SClfidelityl +35 

KENNY G. Malibu Dreams (Arista) +31 

Most 
Played Recurrents 
ARTIST 

CHIELI MINUCCI Kickin' It Hard (Shanachiel 

JEFF LORBER Gigabyte (Narada) 

PHIL COLLINS Come With Me (Atlantic) 

SPYRO GYRA Getaway (Heads Up) 

WALTER BEASLEY Precious Moments (NCoded) 

DARYL HALL Cab Driver (Rhythm & Groove /Liquid 81 

PIECES OF A DREAM Love's Silhouette (Heads Up) 

EULE GROOVE Rewind (Warner Bros.) 

RICK DERRINGER Hot And Cool (Big3/ 

KIM WATERS Waterfall (Shanachie) 

FATTBURGER Sittlin (Shanachie/ 

PETER WHITE Who's That Lady? (Columbia) 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda /Motown /Universal) 

J. THOMPSON Tell Me The Truth (AMH) 

GREG ADAMS 'Sup With That (Ripe /Blue Note) 

STEVE OLIVER High Noon (Native language) 

TOTAL 

PLAYS 

322 

299 

214 

199 

190 

169 

150 

131 

99 

89 

79 

61 

58 

55 

55 

38 

Q doo 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Vit IA3E)A 
"Memphis Under9round1l- 

"It is the perfect "fall book into the 
holidays" tune that will liven up the 
music mix of every Smooth Jazz 
station's broadcast day." 

Norm Miller 
Program Director 
WJZN FM 98.9 
Memphis, TN 

sgoing for adds 10/13 
Contains 1He Smooth Jazz kit 

"Memphis Undet'yt'ound" 
A Tribute to Herbie Mann 

Members of VOODOO 
VILLAGE have recorded 
or toured with such 
Smooth Jazz greats as 
Kirk Whalum. Najee, 
Michael McDonald, and 
Tom Scott, as well as 
Blues and Soul legends 
B.B. King, Etta James, 
Al Green, and Isaac 
Hayes. Special Guest 
appearances by The 
Memphis Horns. 

7 
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CAROL ARCHER 
carch er@radioan drecords. com 

Smooth Jazz 
Meets Its Match 

SMOOTH JAZZ October 10, 2003 R &R 55 

A new program targets upscale wine lovers 

ike chardonnay and sea bass, cabernet with a great 
New York strip or champagne with caviar, there are 
some matches made in heaven. And for "The Wine Ex- 
perience Radio Show," the perfect mate is Smooth Jazz. 

What is "The Wine Experi- 
ence"? Smooth Jazz stations 
around the country are finding it 
to be a unique new programming 
and sales feature that is a natural 
complement to these stations' re- 
lationships with listen- 
ers. 

It is a new one -minute 
daily feature that cele- 
brates wine and brings 
listeners all the impor- 
tant elements of choos- 
ing, buying, serving and 
enjoying wine as a part 
of their lifestyle. From 
matching wine with fa- Kenne 
vorite foods to simple 
tips on tasting, from exploring 
wine varieties to planning wine - 
country travel, every show provides 
reliable and interesting information 
for wine novices and enthusiasts 
alike. 

Perhaps the most unique part of 
this program, though, is that it 
does all this in an easygoing and 
decidedly unsnooty way - no 
wine snobs here! With top -notch 
production that includes appro- 
priate effects and original music, 
it pairs up perfectly with the 
sound and attitude of Smooth 
Jazz. 

eis who live a certain lifestyle, and en- 
joying the nuances and pleasures of 
wines is part of that lifestyle. 

"The Wine Experience' is a vehicle 
through which we can continue to ap- 
prise our listeners about the virtues of 

wine. We can also use the 
program to generate spon- 
sorship revenue from spir- 
its distributors and specif- 
ic wine brands. " 

The feature's compan- 
ion website, www.wineexp. 

cone, adds even more 
station- branding and pro- 
motional considerations. 
It provides listeners with 
more in -depth informa- 

tion about the topics covered on the 
show that day, as well as an archive 
of the shows, which are accessible for 
listening or download after they air. 

It also gives stations content and 
links to add to their individual sites, 
a feature WQCD took full advantage 
of as it packaged an integrated pro- 
gram for a major advertiser. 

Demystifying Wine 
An interest in wine is an indicator 

of an active and social lifestyle that 
includes entertaining, dining out, 
travel and, of course, music. It's no 
surprise that the almost 50 million 
Americans who drink wine are 
among the most sought -after consum- 
ers, considering the wide variety of 
products and services that contribute 
to their highly engaged way of life. 

"The Wme Experience" was creat- 
ed specifically to demystify wine and 
help people get the most from each 
glass or bottle. When you combine 
that with the ever-increasing popular- 
ity and affordability of quality wines, 
it creates the opportunity to build a 

long -term audience relationship. 
"The Wine Experience" takes care 

not to rely on "wine-speak." Instead, 
it puts its great information about 
wine into everyday language. The 
presenter, "Ken," is the personification 
of a knowledgeable wine guy who is 

one of us. 
This character is brought to life by 

radio personality Steve Downes, who, 
when not engaging listeners as "Ken," 
is the successful morning man on 
WDRV (The Drive) /Chicago, as well 

-, 

i 

Upscale Lifestyles 
Chicago-based Corkscrew Produc- 

tions produces and syndicates the 
show as feature programming that 
speaks directly to the interests of 
Smooth Jazz listeners. At the same 
time, the show can be used by sales 
as an ideal sponsorship and nontradi- 
tional- revenue opportunity. 

Stations like WQCD (CD101.9)/ 
New York; WSSM /St. Louis; WJZK/ 
Columbus, OH; KOAS /Las Vegas; 

and KIFM /San Diego have taken on 
the program both as pure program- 
ming and as an advertising- driven 
anchor to create premium -priced sales 
packages. 

"Because of the success of CD101.9's 
Wine Festival last year, we knew we 
had uncovered another key revenue 
category for our radio station," says 
WQCD LSM Michael Novara. "The 
Smooth Jazz format has always been 
conducive to drawing upscale listen- 

th Ohr 

By Kenneth Ohr 

as host of United Stations' syndicat- 
ed weekly offering The Classics. 

The show is not created in a vacu- 
um. Prior to its launch research was 
conducted to identify people's atti- 
tudes and behavior when it comes to 
wine and shopping for wine. Five 
thousand wine drinkers were contact- 
ed, and 650 responded -a pretty im- 
pressive response rate! 

Among the key findings was that 
less than half were willing to ask for 

"The Smooth Jazz 

format has always 

been conducive to 

drawing upscale 

listeners who live a 

certain lifestyle, 

and enjoying the 

nuances and 

pleasures of wines 

is part of that 

lifestyle." 
Michael Novara 

help at the wine store, and two-thirds 
indicated that they were not at all con- 

fident in making a wine selection - 
and these were wine drinkers. Clear- 
ly, there was a window of opportuni- 
ty to bring people usable, interesting, 
fun and nonintimidating radio about 
wine. 

Expert Opinions 
Each "Wme Experience" episode is 

validated by a true wine expert: 
Patrick Fegan. Fegan is the Director of 

the Chicago Wine School and the only 
Chicagoan to have passed the world's 
most rigorous wine- tasting exam, the 
Institute of Masters of Wme in Lon- 
don. 

Fegart s professional background 
and expertise in all areas of wine 
knowledge are unsurpassed. In a ca- 

reer spanning X years, he has penned 
numerous articles about wine for re- 

spected publications and major news- 

papers; authored two books; acted as 
contributing editor on two of the most 
influential reference books on wine, 
The Oxford Companion on Wine and 
Wine for Dummies; and taught more 
than 17,000 students about wine. Fegan 
ensures that all the information pre- 
sented to listeners is as accurate and 
reliable as it can be. 

"The Wme Experience" represents 
a creative approach to syndication for 
a short-form feature. Recognizing that 
features can be interruptive, especial- 
ly in music -intensive formats like 
Smooth Jazz, the show is offered to 

stations with an unbundled national 
barter minute. 

This gives stations the highest de- 
gree of flexibility in scheduling and 
the use of promotional inventory and 
the ability to create sales packages 
with the program adjacency. Cork- 
screw Productions accepts its barter 
units within a broader rotational win- 
dow. It's a smart understanding of the 
difficulties that programmers face 
maintaining the integrity of the listen- 
ing experience. 

A New Company 
Corkscrew Productions is new to 

radio syndication. The company was 
formed by two former advertising 
and media executives - Len Watson 

and myself - whose relationships 
with radio are based on advertising - 
agency creative, media development 
and buying. However, we've assembled 
a team of real radio pros to make each 
episode of "The Wine Experience" 
sound great and to provide contact 
and counsel for stations on sales and 
online opportunities. 

Award -winning production talent 
and current Creative Director for 
WLUP (The Loop) /Chicago Matt Bis- 

bee brings his magic to the studio, 
working closely with Steve Dowries. 
Brad Fuhr, our affiliate -relations con- 

tact, is a radio veteran from Emmis 
and Bonneville /Chicago, where he 
worked on Internet and radio 
initiatives. He handled affiliate rela- 
tions for MJI Broadcasting and is a 

member of the Conclave board of di- 

rectors. 
With wine becoming a key part of 

station events and promotions in 
many markets, creating a long -term 
association with wine is a way to bond 
with listeners. Whether just coming to 

the beverage or true enthusiasts, wine 
drinkers represent precisely the kind 
of highly social, active and influential 
people who can make a station a fo- 
cal point for local dining and enter- 
tainment. 

Whether the market is large or 
small, the growth in interest in all 
things related to food and wine is 

proven by the incredible popularity of 

tastings and festivals. One event web - 
site has counted over 22,000 wine and 
food festivals in the last two years 
alone. 

Great radio taps in to the interests 
and passions of the listener, and smart 
stations can become part of how that 
listener defines his or her taste, hip - 
ness and social experiences. It's the 
same with wine and food. That's why 
we created "The Wine Experience" to 
offer a fun and relatable way for sta- 
tions to further connect with those in- 

terests. 

A Simple Rule 
There's a simple rule when it comes 

to learning about wine: Taste, taste, 
taste. So, for a taste of "The Wine Ex- 

perience," check out the website and 
listen for yourself. Corkscrew would 
love your comments, questions or 
suggestions about the show, certain- 
ly, but we would also like to hear what 
wines you like or want to know more 
about. 

Here's a final word from the show 
host, "Ken:" "Hi, this is Ken with 'The 
Wme Experience.' We think wine is all 

about being with friends, having good 
times, traveling to beautiful places 
and enjoying good food. Mostly it's 
about the fun of exploring and discov- 
ering along the way. 

"It doesn't matter whether you're 
a wine nut or just like an occasional 
glass. Here's our promise to you: none 

Great radio taps into 

the interests and 

passions of the 

listener, and smart 

stations can become 

part of how that 

listener defines his 

or her taste, bigness 

and social 

experiences. 

of that snooty wine- speak! We have 
fun with the how to, where from, 
what if and why not of wine. 

"So, here's your first tip: To kick 
back after a long day, my favorite is a 

peppery Shiraz from Australia. 
They're easy to find, easy to drink and 
easy on your wallet too. Put on Grov- 
er Washington's Winelight,' and pop 
the cork!" 

Some matches are made in heaven. 

Kenneth Ohr is an advertising, sales 

and marketing executive who has held 

fop management positions at J. Walter 

Thompson, Ogilvy & Mather and USA 
Today and is considered an expert in 

multimedia and integrated communica- 
tions. For the past year he has immersed 

himself in the wine business while es- 

tablishing Corkscrew Productions and 

developing "The Wine Experience." 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Phone: 310 -788 -1665 

E -mail: 

carcher@radioandrecords.corn 

Fax: 310-203-9763 
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America's Best Testing Hot AC Songs 12 + 

For The Week Ending 10/10/03 

Women Women Women 
Artist Title (Label) TW LW Familiarity Burn 18 -34 18 -24 25 -34 

MATCHBOX TWENTY Bright Lights (Atlantic) 4.29 4.21 84% 6% 4.21 4.15 4.36 

3 DOORS DOWN Here Without You (Republic /Universal) 4.27 4.20 88% 14% 4.30 4.27 4.38 

SANTANA fIALEX BAND Why Don't You & I (Arista) 4.18 4.26 87% 22% 4.14 4.15 4.11 

NICKELBACK Someday (Roadrunner/ /DJMG) 4.14 - 66% 8% 4.24 4.34 4.08 

MATCHBOX TWENTY Unwell (Atlantic) 4.12 4.18 99% 45% 4.17 4.06 4.42 

JASON MRAZ The Remedy II Won't Worry) (Elektra /EEG( 4.11 4.13 97% 38% 4.13 4.20 3.95 

VERTICAL HORIZON I'm Still Here (RCA) 4.11 4.19 76% 9% 4.12 4.15 4.03 

JOSH KELLEY Amazing /Hollywood/ 3.99 3.96 74% 16% 4.10 4.21 3.87 

LIVE Heaven (Radioactive/Geffen) 3.98 4.10 86% 21% 4.08 4.04 4.16 

ATARIS The Boys Of Summer (Columbia) 3.96 3.94 96% 31% 3.97 4.10 3.67 

SARAH MCLACHLAN Fallen (Arista) 3.94 3.99 56% 7% 4.01 3.98 4.07 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 3.93 3.93 89% 20% 3.95 3.97 3.91 

LUSTER Amsterdam (Gonna Write You A Letter) (Palm /Reprise) 3.93 3.88 57% 10% 3.78 3.94 3.47 

GAVIN DEGRAW Follow Through (J) 3.92 3.83 38% 6% 4.00 4.11 3.84 

LIZ PHAIR Why Can't I? (Capitol) 3.91 3.92 87% 23% 3.88 3.95 3.72 

STAIND So Far Away (flip /Elektra /EEG) 3.89 3.99 78% 18% 3.88 3.90 3.86 

SALIVA Rest In Pieces ( /Slant1/10 MG) 3.89 3.98 70% 15% 3.68 3.73 3.56 

TRAIN Calling All Angels (Columbia) 3.82 3.87 98% 44% 3.69 3.72 3.64 

DIDO White Flag (Arista) 3.82 3.71 76% 16% 3.85 3.87 3.81 

MICHELLE BRANCH Are You Happy Now? (Maverick /Warner Bros.) 3.78 3.99 98% 43% 3.75 3.80 3.64 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 3.73 3.65 50% 9% 3.71 3.63 3.83 

EVANESCENCE Bring Me To Life (Windup) 3.69 3.77 98% 57% 3.68 3.60 3.87 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 3.67 3.85 52% 8% 3.61 3.72 3.38 

FOUNTAINS OF WAYNE Stacy's Mom (SCurve /EMCI 3.56 3.61 88% 29% 3.19 3.21 3.13 

SUGAR RAY Is She Really Going Out With Him? (At /antic) 3.47 3.39 81% 26% 3.26 3.22 3.33 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 3.36 3.34 97% 58% 3.31 3.33 3.26 

KELLY CLARKSON Miss Independent (RCA) 3.34 3.47 96% 58% 3.35 3.52 2.93 

WILSHIRE Special (Columbia) 3.33 3.47 46% 14% 3.28 3.33 3.17 

STING Send Your Love (A &M /lnterscope) 3.32 3.29 40% 10% 3.14 2.83 3.67 

Total sample size is 441 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number f respondents who said they are tired of hearing the song. Sample 
composition is based on persons 12, Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 
RateTheMusic cony results are not meant to replace cahoot research. The results are intended to show opinions of participants on the the Internet only RateTheMusic 
is a registered trademark of RateTheMusic.com The RTM system, is available for local radio stations by calling 818- 377 -5300. RateTheMusic. corn data is provided 
by Mediabase Research, a division of Premiere Radio Networks. 

New&Active 
BANGLES Something That You Said (Koch) 

Total Plays: 259, Total Stations: 22, Adds: 1 

HOOTIE & THE BLOWFISH Space (Atlantic) 

Total Plays: 246, Total Stations: 13, Adds: 0 

EVANESCENCE Going Under (Wind-up) 

Total Plays: 222, Total Stations: 16, Adds: 0 

MARIA I Give, You Take (Dream Works) 

Total Plays: 214, Total Stations: 20, Adds: 1 

MEAT LOAF I Couldn't Have Said It Better (Sanctuary /SRS/ 

Total Plays: 192, Total Stations: 16, Adds: 2 

FUEL Falls On Me (Epic) 

Total Plays: 184, Total Stations: 15, Adds: 2 

EASTMOUNTAINSOUTH You Dance (Dream Works) 

Total Plays: 150, Total Stations: 11, Adds: 0 

R.E.M. Bad Day (Warner Bros.) 

Total Plays: 147, Total Stations: 13, Adds: 0 

TRAIN When I Look To The Sky (Columbia) 

Total Plays: 119, Total Stations: 11, Adds: 10 

NELLY FURTADO Powerless (Say What You Want) (Dream Works) 

Total Plays: 98, Total Stations: 34, Adds: 34 

Songs ranked by total plays 

Indicator 
Most Added 

MICHELLE BRANCH Breathe (Maverick /Warner Bros.) 

NELLY FURTADO Powerless (Say What You Want) (Bream Works) 
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October 10, 2003 
ARTIST TITLE LABELS) 

TOTAL 
PLAYS 

/- 
PLAYS 

TOTAL 
AUDIENCE 

loo) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

SANTANA fIALEX BAND Why Don't You & I (Arista) 3873 +139 255435 18 8910 

MATCHBOX TWENTY Unwell (At /antic) 3524 -64 256213 35 9510 

TRAIN Calling All Angels (Columbia) 3287 -287 218272 27 9210 

LIVE Heaven (Radioactive /Geffen) 2905 +237 173097 22 8510 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 2692 +98 171790 9 9210 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 2640 -106 178887 34 8410 

LIZ PHAIR Why Can't I? (Capitol) 2549 +17 147451 21 8711 

DIDO White Flag (Arista) 2459 +45 169004 13 8511 

MATCHBOX TWENTY Bright Lights (Atlantic) 2425 +213 154029 10 9010 

JOSH KELLEY Amazing (Hollywood) 239C +104 153182 27 8010 

3 DOORS DOWN Here Without You (Republic /Universal) 2368 +379 138012 10 8112 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 2195 -104 156209 38 8210 

MICHELLE BRANCH Are You Happy Now? (Maverick /Warner Bros.) 2156 291 130373 21 8310 

EVANESCENCE Bring Me To Life (Wind -up) 1803 70 127356 30 7210 

3 DOORS DOWN When I'm Gone (Republic /Universal) 1677 178 118895 44 7310 

SARAH MCLACHLAN Fallen (Arista) 1653 +301 111593 5 8116 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 1397 +97 87282 5 7316 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 1396 +442 94281 3 7919 

VERTICAL HORIZON I'm Still Here (RCA) 1238 +78 58772 11 5711 

LUSTER Amsterdam (Gonna Write You A Letter) (Palm /Reprise) 1130 -35 45177 12 6610 

NICKELBACK Someday (Roadrunner /1DJMG) 973 +262 45941 4 5517 

ATARIS The Boys Of Summer (Columbia) 963 .54 44722 15 4010 

STAIND So Far Away (flip /Elektra /EEG) 962 +65 36770 9 4611 

SALIVA Rest In Pieces (island /IDJMG) 878 195 47125 13 4010 

FOUNTAINS OF WAYNE Stacy's Mom (S- Curve /EMC) 800 .5 44784 13 3910 

SEAL Waiting For You (WarnerBros.) 575 +152 33200 7 3712 

GAVIN DEGRAW Follow Through (J/ 574 +14 17035 14 4210 

SHANIA TWAIN Forever And For Always (Mercury//DJMG) 567 +74 35661 8 3012 

SUGAR RAY Is She Really Going Out With Him? (Atlantic) 539 -51 37933 15 2210 

MERCYME I Can Only Imagine ( /ND /Curb) 538 -75 24682 12 2110 

STING Send Your Love (A &M /lnterscope) 524 +21 27275 7 4310 

HOWIE DAY Perfect Time Of Day (Epic) 434 +90 21609 3 3113 

BEYONCE' fIJAY -Z Crazy In Love (Columbia) 415 +39 31636 9 811 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 414 +216 21576 1 4017 

JASON MRAZ You And I Both (Sanctuary /SRGW 398 +167 18591 1 3512 

JEWEL Stand (Atlantic) 383 +79 17385 4 2812 

UNCLE KRACKER Memphis Soul Song (Lava) 375 +61 12254 6 3012 

KATY ROSE Overdrive (V2) 355 +35 5433 3 1910 

SIMPLY RED Sunrise (simplyred.com) 346 -31 18515 8 2110 

WILSHIRE Special (Columbia) 303 -312 9396 14 3210 

95 Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 9/28 -10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 

is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 

number of plays (times 100). Each daypart on each station is assigned an AQH number Average Quarter Hour Persons used herein with permission from the Arbitron 

Company (© 2003, The Arbitron Company). © 2003. R &R. Inc. 
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Most Added" 
www. rradds. corn 

ARTIST TITLE LA5EL,S) ADDS 

NELLY FURTADO Powerless (Say What You Want) (OreamWorks) 34 

TRAIN When I Look To The Sky /Columbia) 10 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 9 

NICKELBACK Someday (RoadrunnerllDJMG) 7 

MICHELLE BRANCH Breathe LMaverick/WarnerBros.) 1 

SUGAR RAY Chasin' You Around (Atlantic) 7 

SARAH MCLACHLAN Fallen (Arista) 6 

BARENAKED LADIES Another Postcard (Chimps) (Reprisel 6 

miclhèlle branch 
"Breathe" 
MOST ADDED! 

MOST INCREASED! 
R &R Hot AC: Debut J 

Modern AC Monitor: Debut 31* 

Adult Top 40 Monitor: Debut 34* o 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTS' ' __ .. INCREASE 

SHERYL CROW The First Cut Is The Deepest IA &Mllnterscopel +442 

3 DOORS DOWN Here Without You (Repubbc/Universall +379 

SARAH MCLACHLAN Fallen (Arista) +301 

NICKELBACK Someday (Roadrunner//DJMGI +262 

LIVE Heaven (Radioactive/Geffen) 237 

MICHELLE BRANCH Breathe (Maverick/WamerBrs.) +216 

MATCHBOX TWENTY Bright Lights (Atlantic) +213 

JASON MRAZ You And I Both (Sanctuary /SRG) -167 

SEAL Waiting For You (Warner Bros.) +152 

SANTANA 1IALEX BAND Why Don't You & I (Arista) +139 

Detailed station playlists for all R &R 

reporters are available on the weh at 

www.radioandrecords.com. 

WITH A RESEARCH COMPANY ON EVERY CORNER 
WHY ARE SMART RADIO PROGRAMMERS CHOOSING BULLSEYE ? 

ON TARGET ON TIME EVERYTIME 

NO EXCUSES 
Bullseye Marketing Research, inc. 

Contact Chuck Dees or John Hart 1- 888 -411 -4395 
email us at bullseye@bullsi.com 

or visit our website at www.Bullsi.com 

www.americanradiohistory.com
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52 AC , 
October 10, 2003 

BateTheMusic.cum 
Kl II I III III Lat. - 

America's Bes' Testing AC Songs 12 + 

For The Week Ending 10/10/03 

Women Women Women 
Artist Title (Label) TW LW Familiarity Burn 25 -54 25 -34 35 -54 

CLAY AIKEN This Is The Night (RCA) 4.21 4.21 93% 17% 4.37 4.33 4.38 

MATCHBOX TWENTY Unwell (Atlantic) 4.10 4.06 97% 31% 4.13 3.83 4.22 

DANIEL BEDINGFIELD If You're Not The One (Island/ /DJMG) 3.91 3.82 91% 27% 3.95 3.47 4.10 

SIMPLY RED Sunrise (simplyred.com) 3.86 3.74 68% 13% 3.85 3.89 3.84 

TRAIN Calling All Angels (Columbia) 3.84 3.88 91% 31% 3.90 3.50 4.02 

JIM BRICKMAN Peace (Where The Heart Is) (AAL) 3.83 3.79 64% 11% 3.96 3.62 4.04 

PHIL COLLINS Look Through My Eyes (Walt Disney /Hollywood/ 3.82 3.89 70% 15% 3.85 3.58 3.91 

CELINE DION Have You Ever Been In Love (Epic) 3.78 3.81 96% 35% 3.88 3.68 3.93 

EAGLES Hole In The World (ERC) 3.74 3.76 90% 28% 3.80 3.17 3.98 

LUTHER VANDROSS Dance With My Father (J) 3.73 3.79 90% 35% 3.79 3.51 3.86 

SHANIA TWAIN Forever And For Always (Mercury /IDJMG) 3.69 164 94% 37% 3.68 3.33 3.78 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 3.64 3.59 99% 45% 3.67 3.38 3.75 

SANTANA MICHELLE BRANCH The Game Of Love /Arista/ 3.55 3.47 98% 48% 3.54 3.07 3.67 

NORAH JONES Don't Know Why (BlueIlote!Virgin) 3.51 3.46 96% 48% 3.59 3.34 3.66 

MICHAEL BOLTON When I Fall In Love (Passion Group) 3.46 3.54 77% 23% 3.51 3.02 3.62 

DARYL HALL Cab Driver (Rhythm & Groove /Liquid 8) 3.46 60% 18% 3.42 2.86 3.58 

LEANN RIMES We Can (Asylum /Curb) 3.36 3.31 77% 28% 3.35 3.30 3.36 

CHRISTINA AGUILERA Beautiful (RCA) 3.22 3.17 99% 61% 3.22 3.44 3.16 

Totalsample size is 365 respondents. Total average lavorabilityestimates are based on a scale of 1 -5. (1 =dislike very much. 5= like very much). Total familiarity represents the percentage 

of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12A. 

Personsare screened via the Internet. Once passed. they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. 

The results are intended to show opinions of participants on the the Internet only. RateTheMuslc is a registered trademark of RateTheMusic.com. The RTMsystem, is available for local 

radio stations by calling 818- 377 -5300. RaleTheMusic.com data is provided by Mediabase Research, a division at Premiere Radio Networks. 

Indicator 
Most Added' 

CELINE DION Stand By Your Side (Epic) 

CLAY AIKEN Invisible (RCA) 

HALL & OATES Getaway Car (U-Watch) 

Recurrents 
PHIL COLLINS Can't Stop Loving You (At /antic) 1188 

NORAH JONES Don't Know Why (Blue Note /Virgin) 1145 

VANESSA CARLTON A Thousand Miles (A &M /lnterscope) 1121 

SHEAYL CROW Soak Up The Sun (A &Mllnterscopel 1030 

ENRIQUE IGLESIAS Hero (lnterscope) 972 

LONESTAR I'm Already There (BNAI 942 

TRAIN Drops Of Jupiter (Tell Mel (Columbia) 852 

CELINE DION A New Day Has Come (Epic) 745 

FAITH HILL Cry (Warner Bros.) 725 

AVRIL LAVIGNE Complicated (Arista) 700 

CALLING Wherever You Will Go (RCA) 653 

KELLY CLARKSON A Moment Like This (RCA) 643 

Songs ranked by total plays 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all pictured 
and send them to: 

R &R. c/o Mike Davis 
10100 Santa Monica Blvd., 3rd Floor, 
Los Angeles, CA 90067 

Email: mdavis©radioandrecords.com 
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Did Not Report, Playlist Frozen (3): 
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WGNI/Wilmington, NC 
WSWT /Peoria. IL 
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r 
/ 

WEE, 

AC TOP 30 
TOTAL 
PLAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

IDO) 

WEEKS ON TOTAL STATIONS/ 
CHANT ADDS 

LAST 
WEEK 

October 10, 2003 
ARTIST 

1 1 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 2374 -104 209580 32 10710 

2 © SHANIA TWAIN Forever And For Always (Mercury /IDjMG) 2255 +73 185497 24 11212 

3 0 MATCHBOX TWENTY Unwell (Atlantic) 2183 +57 198148 22 10011 

4 4 CELINE DION Have You Ever Been In Love (Epic) 2043 .15 165031 25 11810 

5 5 LUTHER VANDROSS Dance With My Father (JI 1993 -9 174520 18 10810 

7 0 COUNTING CROWS Big Yellow Taxi (Geffen /lnterscopel 1645 +36 144318 23 9110 

6 7 DANIEL BEDINGFIELD If You're Not The One (Island /IDJMG) 1585 111 114002 27 10611 

10 0 SANTANA MICHELLE BRANCH The Game Of Love (Arista) 155: +77 132782 52 10710 

9 0 MERCYME I Can Only Imagine (INO /Curb) 153E +18 94758 23 9110 

11 0 TRAIN Calling All Angels (Columbia) 1427 +83 123357 15 9810 

8 11 EAGLES Hole In The World (ERC) 1427 -180 104246 20 10310 

12 ® SIMPLY RED Sunrise (simplyred.com) 1359 +91 80840 14 9012 

14 ® PHIL COLLINS Look Through My Eyes (WaltDisney /Hollywood) 1131 +231 64725 4 8715 

13 14 CHRISTINA AGUILERA Beautiful (RCA) 1085 -56 92442 42 9210 

16 ® JIM BRICKMAN Peace (Where The Heart Is) (AAL) 846 +3 37662 9 9112 

19 o MICHAEL BOLTON When I Fall In Love (Passion Group) 720 +122 28701 5 6412 

15 17 LEANN RIMES We Can (Asylum /Curb) 709 -145 25926 15 8510 

17 18 CLAY AIKEN This Is The Night (RCA) 694 -13 41392 17 6510 

23 D CELINE DION Stand By Your Side (Epic) 554 +126 27701 3 5215 

18 20 DARYL HALL Cab Driver (Rhythm & Groove /Liquid 8) 546 -54 28225 13 7311 

21 ® MICHAEL BUBLE How Can You Mend A Broken... (143 /Reprise) 488 +34 29205 7 6114 

20 22 GLORIA ESTEFAN Wrapped (Epic) 460 34 26168 9 6410 

26 ® SEAL Waiting For You (Warner Bros.) 397 +91 34790 7 4413 

24 K. CARLSON fIB. MARDONES I Know You By Heart (Kataphonic) 383 +21 12962 11 5311 

22 25 KENNY LOGGINS With This Ring (All The Best) 365 .74 14733 10 5611 

30 SHERYL CROW The First Cut Is The Deepest (A &M /lntecscope) 341 +120 43989 2 3115 

28 27 STEVEN CURTIS CHAPMAN How Do l Love Her (Sparrow) 260 -7 7623 11 4112 

/oebut> SARAH MCLACHLAN Fallen (Arista) 242 +95 31767 1 2717 

- DIDO White Flag (Arista) 237 +44 35247 2 1712 

29 ANNIE LENNOX Wonderful (J) 227 +1 12659 5 3311 

121 AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

9/28 -10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved lo recurrent after 50 weeks on the chart. Most Added 

is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 

Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour 

Persons used herein with permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003. R &R. Inc. 

New &Active 
CLAY AIKEN Invisible (RCA) 
Total Plays: 226, Total Stations: 35, Adds: 10 

BURKE RONEY Let It All Come Down (R World) 

Total Plays: 225, Total Stations: 23, Adds: 2 

TIM MCGRAW Tiny Dancer (Curb) 

Total Plays: 183, Total Stations: 41, Adds: 12 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 
Total Plays: 145, Total Stations: 14, Adds: 1 

HALL & OATES Getaway Car (U-WatchI 

Total Plays: 120, Total Stations: 35, Adds: 11 

MICHAEL MCDONALD A n't No Mountain High Enough (Motown) 

Total Plays: 97, Total Stat ons: 19, Adds: 7 

SIEDAH Man In The Mirror (0mtown) 

Total Plays: 67, Total Stations: 14, Adds: 0 

JOSH GROBAN You Raise Me Up (143 /Reprise) 

Total Plays: 18, Total Stations: 24, Adds: 24 

Songs ranked by total plays 

51 

Most Added 
www. rradds. corn 
A.TrT 

JOSH GROBAN You Raise Me Up 1143 /Repose) 

TIM MCGRAW Tiny Dancer (Curb) 

HALL & OATES Getaway Car (U- Watch) 

CLAY AIKEN Invisible (RCA) 

SARAH MCLACHLAN Fallen (Arista) 

ADDS 

24 

12 

11 

10 

7 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 7 

PHIL COLLINS Look Through My Eyes (WaltOisney /Hollywood) 5 

CELINE DION Stand By Your Side (Epic) 5 

SHERYL CROW The First Cut Is The Deepest (A &Mllnterscope) 5 

MICHAEL RUBLE How Can You Mend A Broken... (143 /Reprise) 4 

SEAL 
"WAITING FOR YOU" 

R &R Hot AC: 0-0 
R &R AC:0 -® 
Adult Top 40 Monitor: 33 * -28* 
Modern Adult Monitor: 31 * -29* 

Mainstream AC Monitor: 26 * -23* 

o New at: WMYX & KSTP 

Most 
In creased Plays 
ARTIST 

TOTAL 
PLAY 

INCREASE 

PHIL COLLINS Look Through My Eyes (Walt Disney /Hollywood) +231 

CLAY AIKEN Invisible (RCA) +148 

CELINE DION Stand By Your Side (Epic) +126 

MICHAEL BOLTON When I Fall In Love (Passion Group) +122 

SHERYL CROW The First Cut Is The Deepest (A &Mllnterscope) +120 

TIM MCGRAW Tiny Dancer (Curb) +117 

HALL & OATES Getaway Car (U-Watch) +107 

SARAH MCLACHLAN Fallen (Arista) +95 

SIMPLY RED Sunrise (simp /yred.com) +91 

SEAL Waiting For You (Warner Bros.) +91 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Suzy K "Gabriel" 
``Gabriel" the emotional new single 

from AC mainstay Suzy K. 

Suzy currently doing Morning TV around the country. 
Cleveland, Memphis, Cincinnati, Denver with more to come. 

Executive Produce,: 
Tom Callahan 
310.318.9006 

Radio: Claire Parr VI 
The Connecticut Navigator Company 

203.226.9939 ,,RUM, 

www.americanradiohistory.com

www.americanradiohistory.com
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aperell i@radioandrecords. com 

Listener Databases: 
We've Come A Long Way 
But do we know what to do with them? 

t wasn't that long ago that radio was asking if data- 
base is one word or two. And how is it pronounced? 
"Day -ta- base" or "dah -ta- base "? 

For radio, building and market- 
ing a listener database became a con- 

sideration in the early '80s. Listener 

databases in those days were built 
mostly through direct - 
mail campaigns and con- 
test entries. The logic was 
that anyone willing to 
take the time to fill out a 

survey about radio 
would also be likely to 

take the time to fill out a 

survey for Arbitron, 
should Arbitron come 
knocking. This logic still 
applies today. 

By the early '90s stations were in- 
stalling interactive phone systems 
and launching telemarketing cam- 
paigns to build databases quickly. 
Using telephone technology to build 
large databases was expensive, and 
following up with personal letters, 
membership cards, birthday cards, 

newsletters, etc., increased the ex- 

pense. Time after time, though, the 

stations that thought it through and 
ran well- executed listener database 
programs also excelled in the rat- 
ings. 

As the idea of having a listener 
database became popular, many sta- 

tions dove in with no commitment 
or real direction. Having a bunch of 
names and addresses was one thing, 
but what to do with them became 

the real question. Many a listener 
database sat on a shelf. But that was 
then, and this is now. 

The Big Question 

Today pretty much every radio 
station in the world has a listener da- 
tabase. With access to the Internet 
now the norm - and a C + +, Perl or 
Java tech geek on every corner - 
building a listener database is not 
the ordeal it once was. What to do 
with it once you have it remains the 

question. And it will still be the 
question 10 years from now, if we 
haven't spammed everyone to 
death. 

If you could talk one to one with 
your best listeners, what would you 
ask? Do you have anything to say or 

offer, or would you just play them a 

promo? Most of the station newslet- 

ters I've seen are nothing more than 

advertising for the station, using the 

web as the post office. 

Because e-mail pro- 
vides free and easy access 

to members of your data- 

base, the temptation is to 

bombard them all the 
lime. Remember, your da- 

tabase is the closest you'll 
ever get to identifying 
likely diarykeepers. For 
this reason, keep it out of 

the clutches of the sales department. 
Which is not to say that you can't 

make money through a listener da- 
tabase. There are many ways to do 

that. But the whole idea of market- 
ing to your listener database is to 

build trust and loyalty. The mission 
is exclusive cume. 

Most stations are still unaware 
how active these people are in terms 
of listening. Other than their names 

and e-mail addresses, what do you 
know about your listeners' charac- 
teristics or lifestyle interests? Have 
you surveyed them lately? Many 
stations pound on their databases in 
a very cold and detached manner. If 
you don't make it personal, fewer 
people will open their mail. And if 
there's no personal benefit, it's 
spam. 

Reg J ohns 

A Friend Indeed 

Building a relationship with po- 
tential diarykeepers, like building 
any relationship, requires attention. 
We want these people to consider us 

friends, so we have to act like their 
friends. Friends don't sell friends, 
friends tell friends about a good 
deal. Friends don't bang on friends 
with useless information, friends 
communicate back and forth about 
mutual interests. Friends don't tell 
each other what to do, friends rec- 

ommend good experiences. 

A well -run listener database pro- 
gram for radio is more than a list of 
names. Call it loyalty marketing or 
relationship marketing, and reach 
out to these people. Track their us- 

By Reg Johns 

age. Reward their usage. Survey 
their interests. Then show them that 
you know who they are and that 
you care about them. Recognize 
them and reward them. Give them 

reasons to bond with, trust and lis- 
ten to your station. 

For you to generate long -term 
revenue through your database, 

there must be trust. If your listeners 
trust you, they'll do whatever you 
tell them. If they think you're trying 
to sell them, they'll go cold on you. 

If you study the model of airline fre- 

quent-flier programs, you'll see that 
airlines wisely match their nontra- 
ditional revenue efforts with com- 
plementary partners. People who 
travel tend to rent cars, stay at ho- 

tels and use long -distance telephone 

service. 
In radio, we have diverse life- 

styles within our listener databases. 

Certainly, entertainment is a com- 
mon lifestyle, but you can and 
should go much deeper. With, say, 

20% of your cume in your database, 

you'll have plenty of potential dia- 
rykeepers in need of products and 
services. Find them deals and op- 
portunities, and not just on concert 
tickets. 

We have to act like 

the listeners' 

friends. Friends don't 

tell each other what 

to do, friends 

recommend good 

experiences. 

Find out who they are: their life- 
style interests, hopes, goals and 
dreams. Have they always wanted 
to learn the accordion? The more de- 

tailed information you have, the bet- 

ter you'll be able to serve them. 
You'll gain further trust and loyalty 
resulting in a higher exclusive come 
and a stronger Pl base. This is not 
an overnight process, by the way. 

R &R October 10, 2003 

Lessons Learned In The Field 
This is a tease ... this is only a tease.... 

Many stations don't like to share their secrets and success- 
es. Can you blame them? A lot of the learning comes with 
time, trial and error, even blood. Below are a few tantaliz- 
ing peeks at some radio sucess stories. The next time 
you're talking to any of these loyalty- marketing masters, 
ask if they'll tell you the whole story ... but then they may 
have to kill you. 

John Peake, KLLC (Alice ®97.3) /San Francisco: By tracking 
listener usage, Peake discovered that the best prizes are not necessar- 

ily cash and cars and things that cost money (www.radioalice.com). 

Greg Strassell, WBMX (Mix 98.5)/Boston: Strassell registered 

10% of his cume in 30 days by changing the approach and a few words 
in the reasons listeners should become Mix Freeloaders (www.mix985oom). 

Tracy Johnson, KFMB (Star 100.7)/San Diego: Johnson 
targeted his database and tracked more than 15,000 people within a 

few days by doing an online music study of 300 songs 
(www.histar.com). 

Bob Walker, WKTUMilwaukee: Walker has cleaned up the value - 

added clutter on the air by funneling it through the database program 
(www.wkti.com). 

Scott Sands, WZPL/Indianapolis: Sands targeted people in his 

database who wanted to upgrade their educations and found a deal for 

over 1,300 database members (www.wzpl.com). 

Dan Persigehl, KRSK/Portland, OR: Twelve hundred database 
members showing up at Nordstrom's for an event is a good thing, yes? 

(www.1051 thebuzz.com). 

Randy McCarten, WRVEJAIbany, NY: Forced listening, 

nontraditional sales opportunities, an added -value mechanism, music 

research, glamorous prizes and fanatical database members all in one 
(www. wive. com). 

Brent Farris, KZST/Santa Rosa, CA: With over 37% of KZST's 
cume in the database, $200,000 a year in nonspot revenue and No. 1 

ratings 25-54, Farris more than knows the power of a loyalty campaign 
(www.kzst.com). 

How Effective 
Is Effective 

A well -run loyalty program fo- 
cuses on the database to provide ef- 

ficiencies toward increased ratings, 

new revenue and greater insights in 
research. With around 17% of your 
cume willing to take the time to fill 
out a survey on radio listening, 
you'll want at least 17% of your 
cume in your listener database. 

When it comes to understanding 
how well your listener database pro- 
gram is performing, ask yourself 
these questions: "What percentage 

of the cume do I have in my listener 
database ?" (Many stations already 
have 25% or more.) "What percent- 

age of my database is active ?" (The 
goal is 80%.) "What kind of nontra- 
ditional revenue am I generating ?" 

(It depends on market size: $200,000 

for small markets, $450,000 for me- 
dium and $700,000 for large.) 

It's not the sales department that 
should be leading the charge for a 

database loyalty program. Only if 
the program director sees database 

marketing as a great approach to get 

closer to his or her diarykeepers 
should the station jump in. As with 
all marketing, a loyalty program 
needs to be programming- based, 
first and foremost. That said, tre- 
mendous opportunities for new rev- 

enue await. 
Astrong database program can be 

your best solution to added -value 
clutter. Who wants to run a dog - 
food promotion on the air just to get 

the buy? But there are people in your 
database who own dogs. These peo- 

ple might be interested in a promo- 
tion involving their pets. These are 

the people you might want to target 
and provide offers to off the air. 

Word Of Mouth 
When you're looking for new 

cume, who better to be spokespeo- 

ple for you than your Pls? Your best 
listeners have friends and family. 
More effective than a billboard, a 

motivated loyal listener helps you 
find new cume by encouraging 
strings of family members or pock- 
ets of co-workers to sign up. Less 

expensive and more effective than a 

telemarketing campaign, a creative 
viral campaign through aggressive 
Pls can extend your cume reach. 

All in all, a database loyalty pro- 
gram is a process. The slower you 
go, the longer it will last. Too much 
too fast will create burnout. You can 

purchase lists of names and address- 

es everywhere for next to nothing. 
Nowhere can you buy a list of your 
listeners. Now that you know who 
they are, when they listen, when 
they don't, what they like and what 
they don't like, the question will al- 
ways be: What will you do with 
them? That, and how do you pro- 
nounce database? 

Reg Johns is founder of Fainuest Di- 
rect, a loyalty -marketing company for 
radio with offices in San Diego, Canada 
and Australia. You can reach him at 
reg@fairwest.com. 
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COUNTRY REPORTERS October 10, 2003 R &R 49 

KEAN /Abilene. TX 

0M: James Cameron 

POND: Rudy Fernandez 

APDShay Hill 

WOMX/Akron, OH' 

0MP0: Kevin Mason 

APB. Ken Steel 

WGNNAIbany, NY' 
Po: Bun Bandle 

M0: Bill Earley 

KBOVAIbuquergue. NM' 
PO Tommy Carrera 

MD. Sammy Croise 

KNST /Albuquerque. NM' 
PO'. John Richards 

MO. Paul Bailey 

KRRVrAlexandria. LA 

OM. Scort Bryant 

PO APO M0: Sieve Casey 

WCTO /Allentown, PA' 
PD: Dave Russell 

APO MD. Sam Malone 

KGNCrAmanllo. TX 

0M: Dan Gorman 

PO. Dm Butler 

APO MD. Patrick Clad 

KBRJ /Anchorage. AK 

PO Man Valley 

MD: Justin Case 

WWWWAnn Arbor, MI 

PO. Barry Mardlt 

MD. Tom Baker 

WNCY /Applelan. WI 

0M: Jeff McCarthy 

PD: Randy Shannon 

MO. Marci Braun 

WKSF /Asheville, NC 

SM Diane Augam 

Po: Jell Davis 

MB Andy Woods 

WKHKAtlanla. GA' 
MO Johnny Gray 

WPUR /Atlantic City. NJ 

PIT MD: Joe Kelly 

WKXC /Augusta. GA 

P0: T Gentry 

MD: Zach Taylor 

KASE/AUSIin, TX' 
OMPO Jason Kane 

APOND: Bob Pickett 

KUZZBakersfield. CA' 

Po: Evan Bndwell 

Mo' Adam Jeffries 

WPOC/Baltimore. MD' 
PO: Scott Lindy 

MD: Michael J. Fon 

WYNKBaIOn Rouge. LA' 
0M. Bob Murphy 

PO: Paul On 

AMMO: Austin James 

WYPY:Baton Rouge. LA' 
OM/PO, Randy Chase 

MO. Jay Bernard 

KYKRBeaumont TX 

PO MO. Mickey Ashworth 

No Accs 

WJLS,Beckley, WV 

OM. Bill O'Bren 

PD :MO. Dave Willis 

WKNN/Biloxi. MS 

OM: Waller Brown 

PO:Kipp,Greggory 

WZKX/Biloxi, MS 

PD Bryan Rhodes 

MD. Gwen Wilson 

WHWKSinghamton. NY 

OM.. Bob Adams 

PO/APO/MD: Ed Walker 

WOXB/Birmingham. AL' 

Pa Tom Hanrahan 

MD. Jay Cmze 

WZZKBirmingham, AL' 
POND: Brian Driver 

WPSKBlacksburg. VA 

OM PD: Scott Stevens 

MO. Sean Sumner 

WBWN Bloomington, IL 

0M P0. Ban Wesiholl 

APO MO. Buck Stevens 

WHKXBIt elield. WV 

OM PO M0: Dave Crosier 

KIZN,Boise. ID 

OMPO. Rich Summers 

APO MD. Spencer Bude 

KT/EC/Boise. ID 

PO: Lance Tidwell 

APO: Jim Miller 

MO: Cory Mikhals 

No Adds 

WKLB;Boston. MA' 

PO: Mike Brophey 

APO MO. Glory Rogers 

KAGG/Bryan. TX 

POND: Jennifer Allen 

WYRKBultalo, NY' 
Po. John Paul 

APO MO Wendy Lynn 

WO KO:Borlingloo 
Po: Steve Pelkey 

MO. Margot St. John 

KHAKCedar Rapids, IA 

0M: Dick Stadlen 

PO Bob James 

MD:Dawn Johnson 

WIXY , Champaign. IL 

OM PO MO' R.W. Smith 

WEZLCharleston, SC' 
P0: Trey Cooler 

MO. Gary Griffin 

WNKT /Chadeston. SC' 
PO: Loyd Font 

APO .MO: Ene Chaney 

WOOL'Charleslon. WV 

OM. Jell Whitehead 

PD Ed Roberts 

MD: Bill Hagy 

WKKT. Charlotte' 
OM. Bruce Logan 

POND: John Roberts 

No Adds 

WSOC Charlotte' 
OM P0: Jell Roper 

MO: Rick McCracken 

WUST /Cha0anooga. TN 

PD: Clay Hunnicutt 

MD: Bill Poindexter 

WUSN,Chicago, IL' 
OM PO. Tom Rivers 

APDND: Evan Kroft 

WUBECincinnati, OH' 

PB im Crosson 

APO: Katy 0-Connor 

MO: Duke Hamilton 

Nc Adds 

WYGY;Cìncinnatt. OH' 

OMPD. TJ Holland 

APO MD. Dawn Michaels 

WGAR!Cleveland. OH' 

PO Meg Stevens 

MD Chuck Collier 

KCCY /Colorado Springs, CO 

PD. Travis Daily 

MO: Valerie Hart 

KKCS/Coloado Spnngs, CO' 
PD: Shannon Slone 

MD: Sex Franklin 

WCOS; Columbia, SC' 
P0: Ron Brooks 

MO. Glen Garten 

WCOLColumbus, OH' 
Po: John Crenshaw 

APO .MO: Dan E. Zuko 

WGSO/Cookeville. TN 

0M: Marry McFly 

PO Gator Harrison 

APO: Philip Gibbons 

MD: Stewart James 

KRYSCorpus Christi. TX 

PO: Frank Edwards 

M0: Lows Ramirez 

KPLXNallas, TX' 
PO: Paul Williams 

APO: Smokey Rivers 

MD: Cody Alan 

KSCS,:Oallas. TX' 

PD: Ted Sleeker 

MD. Chris Huff 

WGNEDaylona Beach. FL' 
POMD. Jeff Davis 

APO'. Big Charlo 

KYGO/Denver. CO' 

POND: Joel Bude 

No Adds 

KHKI/Des Moines. IA' 
0M: Jack O'Brien 

PO MD: Jimmy Olsen 

WYCDADetroit. MI' 
PO: Mac Daniels 

APORAD;Ron Chalman 

WDJR/Dothan. AL 

OM: Jerry Broadway 

POND: Brett Mason 

APO. man 

raWNIOVA 

s arum' - 

KKCBWDululh 

PO: Tan Bishop 

MD: Pat Puchalla 

WAXXEau Claire, WI 
PD. George House 

KHEY/EI Paso. TX' 
PO MO Steve Gamzay 

WRSF/Elizabelh City, NC 

0M: Tom Charity 

POMO Randy Gill 

WXTNEde. PA 

0M: Gary Spurgeon 

PONO: Fred Horton 

Nc This 

KKNU/Eugene, OR 

PO M0: Jim Davis 

WKDOEvanovrlle, IN 

PO MD Jon Hell 

KVOXFargo 

PO Eric Beyer 

MO-. Scott Winston 

KKIX/Fayeffeville, AR 

OMPO: Tom Travis 

APD,MO: Jake McBride 

WKMLFayettewlle, NC 

PO. Paul Johnson 

WFBEFIinI, Ml 

POND: Coyote Collies 

ááei=r Ea xrr, 

=FL/Florence. AL 

PD/hW: GarlMUrdod 

cwo wink 

KSKS /Fresno, CA' 

Po. Mike Peterson 

MD: Steve Pleshe 

'MOAT Collins. CO 

PO: Mad Callaghan 

MO: Brian Gary 

WCKTFI. Myers, FL' 

OM/PD: Steve Aman 

APO MD: Dave Logan 

WWGRFt. Myers. FL' 
PB Mad Phillips 

MD: Sieve Hart 

WYZB,Ft. Walton Beach. FL 

OM Scratch Malone 

PO. Todd Nixon 

MO. Cindy Blake 

WOHKFI. Wayne. IN 

POMD: Rob Kelley 

WOGKGatnesville. FL' 
PO'. Mr. Bob 

MD. Big Red 

WBCT; Grand Rapids. MI' 
PD: Doug Montgomery 

MO Dave Taft 

WTOR /Greensboro. NC' 
OM. Tim Satterfield 

PO. BS Dotson 

APD,MD Angie Ward 

WRNS /Greenville. NC' 
PO. Wayne Carlyle 

MO. Boomer Lee 

WESC /Greenville. SC' 
OM PO Scott Johnson 

APD MD John Landrum 

WSSLuGreenvdle. SC' 

DM PD: Scott Johnson 

APO610. Kix Layton 

WAYZ/Hagerstown 

OM PB:NID: Don Brake 

WCATMarnsburg. PA' 
PD. Sam McGuire 

WRBT /Harrisburg. PA' 

OM: Chris Tyler 

PBXID Shelly Easton 

APO: Newman 

WWYZ/Harttord, CT' 

MD: Tay Thomas 

KILT/Hanlon, TX' 
PO: Jell Garrison 

APORO: Stephen Giuffan 

No Adds 

KKBO/Houslon. TX' 

PO Michael Cruise 

MD. Christi Brooks 

WTCRMuntinglon 

PO:Judy Eaton 

MO_ Gave Poole 

WORMHuntsville. AL 

PD Wes MoShay 

MD: Dan McClain 

WFMSRndianapoOS. IN' 

OM. Eland Wood 

PO. Bob Richards 

MD J O. Cannon 

WMSI /Jackson. MS 

PD: Rick Adams 

MD: Stance Bingham 

No Adds 

WUSJ /Jackson. MS 

OMPDMD _Tom Freeman 

WROO /Jacksonville. FL' 

OMPO. Gail Austin 

MD: Dixie Jones 

WXBO/JOhnson City 

MIME). Bill Nagy 

WMTZ/Johnslown. PA 

OMPG. Steve Walker 

MO Lana Mosby 

KIXO/Joplin, MO 

0M: Ray Michaels 

PORRO: Cody Carlson 

APD Jay McRae 

WNWN/Kalamazoo. MI 

PD: P.J. Lacey 

APO MD. Phil O'Reilly 

KBEB/Xansas City. MO' 
PD: Mike Kennedy 

M0: T.J. McEntire 

KFKF/Xansas City. MO' 
OMPO Dale Carter 

APOMD: Tony Stevens 

WDAF :T(ansas City. MO' 
POMO. Ted Cramer 

Pio a ? ^. 

WIVKKnoxville. TN' 
OM;PD: Mike Hammond 

MO. Colleen Addair 

WKOALatayeOe. IN 

PD: Mad Allen 

MD: Bob Vina 

KMOL/ alayene. LA' 
PO. Mike James 

MD'. T.O. Smith 

KXKCRatayeDe. LA' 
PD. Renee Revell 

MD'. Sean Riley 

WPCV/Lakeland. FL' 

PD Dave Wnghl 

M0: Jens Taylor 

WIOV/Lancaster. PA 

POND: Dick Raymond 

WITL/Lansing. MI 

PD: Jay J. McCae 

APDND: Chris Tyler 

KWNR/Las Vegas. NV' 

PO: John Marks 

APOND: Brooks OBean 

No Aids 

WBBN/Laurel, MS 

PO: Larry Blakeney 

APGNB: Allyson Scott 

WBULALexington, KY 

POND: Ric Larson 

WVLK/Lex ngton. KY 

0M: Robert Lindsey 

PD: John Sebastian 

MD: Kad Shannon 

o, Adds 

KZKX4inooln, NE 

PO: Brian Jennings 

APORRO: Carol Turner 

KSSN/Little Rock. AR' 
POND: Chad Heritage 

No Adds 

KZLALos Angeles, CA' 
OMRO: R J. Curtis 

APOMD: Tonya Campos 

WAMZ/LOoisville. KY' 
POMO: Coyote Calhoun 

KLLLLubbock, TX 

CHARD: Jay Richards 

MD: Kelly Greene 

WOEN:Macon, GA 

PD: Gerry Marshall 

APD.MO: Laura Starling 

WWOM/Madison. WI' 
Po: Mad Granlin 

M0: Mel McKenzie 

KIAtMason City. IA 

PONIO. J. Brooks 

No Adds 

KTEX/McAllen. TX' 

OM. Billy Sanliago 

PO. Join Cerda 

APO Frankie Dee 

MD: Patches 

KRWO Medford. OR 

OM: Keith Lo11is 

PO: Larry Neal 

MD: Scott Schuler 

WGKXNemphis. TN' 
PD: Chip Miller 

MD: Mad Billingsley 

WOKKIMendian, MS 

OMPO NO Scotty Ray 

WKISMiami. FL' 
P0: Bob Bameff 

MD: Darlene Evans 

WMILMilwaukee, WI' 
Po: Kerry Wolfe 

APO: Scott Dolphin 

MO_ Mitch Morgan 

KEEY/Minneapolis, MN' 

OMPO: Gregg Swedberg 

APO Travis Moon 

.Adis 

WKSJ/Mohile. AL' 

0M: Kit Carson 

POND: Bill Black 

orrrx7 

KJLOMonroe. LA 

CARD: Mike Blakeney 

APDND: Carl Bamburg 

KTOMiMonterey. CA' 

POND: Jim Dorman 

WLWI/Monlgomery. AL 

OMPD'. Bill Jones 

MD: Darlene Dixon 

WGTRMydle Beach. SC 

PO'. Johnny Walker 

MO. Joey Dee 

WKDF/Nashville. TN' 

OMPO. Dave Kelly 

MD Eddie Foix 

WSIXMashville, TN' 

Pa Mike Moore 

MO'. Billy Greenwood 

WSMMashville, TN' 
PD: Lee Logan 

APO:Frank Seres 

WCTYMew London, CT 

PD/MD. Jimmy Lehn 

APO: Dave Elder 

WNOE/New Orleans. LA' 
OM. Jim Owen 

APD MO. Casey Caner 

WGII/Nodolk, VA' 
OMPD: John Shomby 

MD. Mad Mckay 

KNFM/Odessa, TX 

PD John Moesch 

MD Dan Travis 

KTST/OMahoma City. OK' 

PO: Crash Meet 

KXXY/Oklahoma City. 0K' 
PO: LI Smith 

APOND: Bill Reed 

KXKTIOmaha. NE' 

PO. Tom Goodwin 

MO'. Craig Allen 

No Adds 

WWIWOrlando, FL' 
PO: Len Shacklefnrd 

MO: Shadow Stevens 

b Ads 

KHAY /Oxnard. CA 

SM Ernie Bingham 

POMMO Mad Hill 

KPLM/Palm Springs. CA 

OM: Todd Mader 
PD: Al Gordon 

MD: Kory James 

WPAPIPanama City. FL 

OMPD. Todd Berry 

MD Shane Collins 

WXBM,Pensacdla. FL 

POMO. Lynn West 

WXCLReona. IL 

POND: Dan Dennody 

WXTU/Philadelphla. PA' 
PO: Bob McKay 

APOND: CadillacJack 

KMLEJPhoenix. AZ' 

PD: Jay McCarthy 

APO: Dave Collins 

MD: Kevin Manion 

KNIXR'hoenix. AZ' 

PD Shaun Holly 

MO Gwen Foster 

WDSY/Pillsburgh, PA' 

Po: Keith Clad 

APOND: Stoney Richards 

WPORPodland. ME 

PD: Rirk Jordan 

MD: Mori Marie 

KUPLPOrtIand. OR' 

P0: Cary Rolle 

MD'. Rick Taylor 

KWJJ Portland, OR' 

P0: Robin Mitchell 

MO: Craig Lockwood 

No Aeds 

WOKOPortsmouth. NH 

PO: Mad Jennings 

MO: Dan Lome 
Adds 

WCTKR'rovsdence. Rl' 
PO: Rick Everett 

MO: Sam Stevens 

WLLR/Ouad Cities. IA 

PD Jim O'Hara 

M0: Ron Evans 

WOON/Haleigh. NC' 
PO lisa Mckay 

APDMD'. Mike'Maddawg' 

Bddle 

KOUTRìapid City, SD 

PORRO: Mad Houston 

KBUL/Reno. NV 

OM/PD. Tom Jordan 

APO: JJ Chesty 

MD Chuck Reeves 

WKHN/Richmond. VA' 
PDMD. Jim Tice 

KFRGRiiverside. CA' 

POND. Gon Jeffrey 

WSLClRoanoke. VA 

FO Brett Sharp 

MD: Robyn Jaymes 

No Reds 

WYYDRloanoke, VA 

POND: Steve Cross 

WBEEIRochester, NY' 

0M. Dave Symonds 

Po: Chns Keyzer 

Mo: Billy Kidd 

WXXO/Rocklord. IL 

OMPO. Jesse Garcia 

MD- Kathy Hess 

KNCISacramenlo. CA' 
OMPO: Mad Evans 

APO: Greg Cole 

MD: Jennder Wood 

WCENSaginaw. MI 

Po: Jim Johnson 

MD: Keith Allen 

No Adds 

WKCWSaginaw. MI 

OMPO: Rick Walker 

WICOSalishury. MD 

OM: Joe Edwards 

POMMO. EJ Fop 

KKATSaIt Lake City. UT' 

OM: Bill Belts 

PD: Eddie Haskell 

MO: Justin Taylor 

KSOPSalt Lake City, UT' 
PO: Don Hilton 

APONID: Debby Turpin 

KUBL/Sall Lake City. UT' 
PB Ed Hill 

MO: Pal Gantt 

KGKLISan Angelo, TX 

POND: David Hollebeke 

KAJASan Antonio, TX' 
OM: Alan Furst 

PDNO: Clayton Allen 

KSONSan Diego. CA' 

OMPO: John [Wick 
APD MD Greg Frey 

KRTYSan Jose. CA' 

PO Julie Stevens 

MD: Nate Deacon 

KKJGSan Luis Obispo, CA 

PO: Pepper Daniels 

APO/MO: Jay Bradley 

KRAZSanta Barbara. CA 

PDMD: Rick Bader 

KSNISana Mana. CA 

0M. Keith Royer 

KIND: Tim Brown 

WCTOSaasota, FL' 
PD Mark Wilson 

WJCLSavannah. GA 

OM. John Thomas 

PO'. Bell West 

KMPS/Sea01e, WA' 
SM. Lisa Decker 

PB Becky Brenner 

MD, Tony Thomas 

KRMD/Shreveporl. LA 

PO MO. James Anthony 

KXKSShreveporl. LA 

OM. Gary McCoy 

PO: Russ Winston 

No Adds 

KSUXSioux City. IA 

PD. Bob Rounds 

APD MD: Tony Michaels 

WBYT/South Bend. IN 

OM/PD: Tom Oakes 

MO:Lsa Kosh 
CAL 

KO .111Y 

KDRKSpokane. WA' 
OMPO: Dm Caner 

APO: Bob Castle 

M0: Tony Trovalo 

KIXLSpokane. WA' 

OM. Rob Harder 

PO: Paul Neumann 

APO. Lyn Daniels 

MO: Jeremy McComb 

WFMBSpringtield. IL 

PD Dave Shepel 

MD. John Spalding 

WPKXSpringfield. MA' 
Po: RI McKay 

APB: Nick Damon 

MD: Jessica Tyler 

KTTSSpringlield. MO 

SM George Demarco 

OMPO -. Brad Hansen 

APB Curly Clad 

KSOSI. Louis. MO' 
PD. Mike Wheeler 

MO: Al Brock 

io Adds 

WIL/St. Louis. MO' 
PO. Greg Mozingo 

MO Dann( Montana 

KATMSIOCkton. CA' 

OM Richard Perry 

PD: Randy Black 

APO. DJ Walker 

M0: Joe Roberts 

WBBS,Syacuse. NY' 

PO: Rich Lauber 

APoRAD: Skip Clad 

WTNT/Tallahassee, FL 

OMPO: Kris Van Dyke 

APO MD: "Big' Woody 

Hayes 

WOYIUTampa, FL' 
OMPO Mike Culotta 

APO: Beecher Martin 

MO: Jay Roberts 

No Adds 

WYUU/Tampa. FL' 
OMPO. Mike Culotta 

APO: Wilt Robinson 

MD: Jay Roberts 

WTHLTerre Haute. IN 

OB PD: Barry Kenl 

MD. Marry Party 

WIBW/ropeka, KS 

OM: Ed O'Donnell 

Po: Rich Bowers 

APORO, Stephanie Lynn 

No Sods 

MGM/Traverse City. MI 

PO: JarA O'Malley 

APOND _Ryan Dobry 

KM/Tucson. AZ' 
OM: Herb Crowe 

Po: Bun Jackson 

MD: John Collins 

KOYT/Tucson, AZ' 
PORRO: Jeff Baird 

KV00/Tulsa, OK' 
PO/M0: Moon Mullins 

No Adds 

WWZD/Tupelo, MS 

OM/PO: Rick Stevens 

No Adds 

KNUE/Fyler. 71 

OMPO/MD: Dave Ashcrall 

WFRGNtica. NY 

OMPO/MO: Tom Jacobsen 

KIUGNisalia. CA 

POND: Dave Daniels 

Accs 

WIRK/W. Palm Beach. FL' 
PO: Milch Mahan 

M0: J.R. Jackson 

WACO/Waco, TX 

OMPDMD: Zack Owen 

WMZOAVashinglon. DC' 

OM. Jell Wyatt 

APO MD: Jon Anthony 

Adcs 

WDEZAVausau. WI 

PD MD: Jas Caffrey 

WOVKAVheeling. WV 

POND: Jim Elliott 

KLURNWiclria Falls, TX 

POND: Brent Warner 

KFDI/Wichita, KS' 

OMPO Beverlee Brannigan 

POND: Pat James 

KZSNNWichita. KS' 

PO: Chuck Geiger 

M0: Dan Holiday 

WGGY/Wilkes Barre, PA' 

PO: Mike Knnik 

MD: Jaymie Gordon 

Nc Ands 

WWOOAVilmington, NC 

OM. Perry Slone 

PO: Paul Johnson 

APD MD: Bngio Banks 

KXDO/Yakima. WA 

Po: Dewey Boynton 

MD: Joel Baker 

WGTY/Yod. PA 

PD: John Pellegnnl 

APO/MO: Brad Austin 

ao Adds 

WOXK/Youngslown. OH 

PO: Dave Steele 

APD: Doug James 

MD Burton Lee 

No Adds 

'Monitored Reporters 

229 Total Reporters 

115 Total Monitored 

112 Total Indicator 

No Longer A Reporter (1): 

WQIK/Jacksonville, FL 
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COUNTRY 
October 10, 2003 

RatelbeMusic.cam 
Ill 111lit1111SF." 

America's Best Testing Country Songs 12 + 

For The Week Ending 10/10/03 

Artist Title (Label) TW LW Familiarity Burn 
Persons Women 
25 -54 25 -54 

Men 
25 -54 

DIERKS BENTLEY What Was I Thinkin'? (Capitol) 4.45 4.32 98% 22% 4.43 4.46 4.40 

ALAN JACKSON AND JIMMY BUFFETT Its Five O'Clock Somewhere (Arista) 4.38 4.32 100% 33% 4.45 4.41 4.49 

GARY ALLAN Tough Little Boys (MCA) 4.35 4.19 96% 18% 4.37 4.51 4.23 

CLAY WALKER A Few Questions (RCA) 4.24 4.16 93% 18% 4.23 4.25 4.20 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 4.16 4.08 93% 19% 4.12 4.22 4.01 

TIM MCGRAW Real Good Man (Curb/ 4.13 4.00 99% 32% 4.11 4.33 3.87 

BUDDY JEWELL Help Pour Out The Rain ILaceÿ s Song) (Columbia) 4.11 4.07 98% 37% 4.19 4.18 4.20 

RASCAL FLATTS I Melt (Lyric Street) 4.11 4.08 96% 22% 4.07 4.22 3.91 

MONTGOMERY GENTRY Hell Yeah (Columbia) 4.10 4.05 94% 17% 4.03 4.11 3.95 

GEORGE STRAIT Cowboys Like Us (MCA) 4.10 4.12 91% 13% 4.14 4.14 4.14 

CHRIS CAGLE Chicks Dig It (Capitol) 4.09 4.02 93% 16% 3.99 4.02 3.96 

TOBY KEITH I Love This Bar (Dream Works) 4.08 4.03 95% 15% 4.11 4.12 4.09 

DARRYL WORLEY Tennessee River Run ( DreamWorks) 4.07 4.11 84% 11% 4.06 3.95 4.17 

SHERRIE AUSTIN Streets Of Heaven (C4 /88R) 4.06 4.02 81% 17% 4.09 4.11 4.07 

BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl (Arista) 4.06 - 67% 6% 4.11 4.11 4.10 

MARTINA MCBRIDE This One's For The Girls (RCA) 4.00 3.93 99% 27% 4.06 4.19 3.93 

TRACY BYRD Drinkin' Bone (RCA) 4.00 3.86 75% 11% 4.00 3.99 4.01 

DIAMOND RIO Wrinkles (Arista) 3.99 4.05 68% 8% 3.95 3.99 3.91 

RODNEY ATKINS Honesty (Write Me A List) (Curb) 3.96 3.94 67% 9% 3.96 4.08 3.84 

BILLY CURRINGTON Walk A Little Straighter (Mercury) 3.95 3.86 93% 23% 3.93 4.03 3.82 

RUSHLOW I Can't Be Your Friend (Lyric Street) 3.95 3.93 81% 15% 3.92 4.05 3.79 

JO DEE MESSINA I Wish (Curb) 3.94 3.94 73% 11% 4.01 4.13 3.89 

PAT GREEN Wave On Wave (Republic / UniversalSouth) 3.93 4.03 86% 24% 3.98 3.95 4.01 

MARK WILLS And The Crowd Goes Wild (Mercury) 3.90 3.81 82% 18% 3.81 3.94 3.68 

BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 3.90 3.90 77% 15% 3.84 3.76 3.92 

SCOTTY EMERICK I Can't Take You Anywhere (01&7117 Works) 3.87 4.01 57% 7% 3.81 3.86 3.76 

PATTY LOVELESS Lovin' All Night (Epic) 3.85 3.79 91% 21% 3.97 3.80 4.14 

REBA MCENTIRE l'm Gonna Take That Mountain (MCA) 3.85 3.77 77% 14% 3.90 3.85 3.95 

LONESTAR Walking In Memphis (BNA) 3.84 3.94 89% 19% 3.76 3.79 3.72 

RACHEL PROCTOR Days Like This (BNA) 3.82 3.78 77% 15% 3.90 3.82 3.97 

Total sample size is 480 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. 

Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only RateTheMusic 

is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is 

provided by Mediabase Research, a division of Premiere Radio Networks. 

7- 1 
New &Active 

BRIAN MCCOMAS You're In My Head (Lyric Street) 

Total Plays: 240, Total Stations: 44, Adds: 7 

BLUE COUNTY Good Little Girls (Asylum /Curb) 

Total Plays: 192, Total Stations: 44, Adds: 14 

VINCE GILL Young Man's Town (MCA) 

Total Plays: 167, Total Stations: 28, Adds: 6 

KENNY ROGERS Handprints On The Wall (Dreamcatcher) 

Total Plays: 131, Total Stations: 21, Adds: 5 

KEVIN DENNEY A Year At A Time (Lyric Street) 

Total Plays: 48, Total Stations: 24, Adds: 21 

Songs ranked by total plays 
J 

Two Up Trends In A Row 
Continued from Page 42 

were up by a fraction. Could it be that soccer moms are sim- 
ply using radio less these days? Now there's a thought sure 
to strike fear into sales departments everywhere. 

Staunch Country competitor Oldies was flat spring '02- 

spring '03 at 5.3. It has hovered between 5.3 -5.5 the last five 
books. Its TSL among men and women remained relatively 
flat vs. one year ago. 

Another music format competing with Country for adults 
is Classic Hits, formerly classified as the '70s format. It was 
flat, 4.2 -4.2, and exhibited a wide range of TSL fluctuations 
in key age /sex cells. For instance, its men 18-24 TSL increased 

4:25 -4:32, but its women 18-24 TSL fell precipitously, 4:28 -2:33. 

TSL among 25-34 men fell even further, 7:174:44. Women 25- 

34 TSL was also off, 5:49 -4:52. 

Classic Rock, a heavy 25-34 and 25-44 format, dipped 6.4- 

5.9 year to year. Its TSL among men 25-34 was off 9:24 -9:04, 

while TSL among women in that demo was down 5:29 -5:13. 

The latter is the lowest TSL in that cell in 17 years, while TSL 
among men was second from the bottom. 

My thanks go to Katz Media Group Sr. VP /Strategic Plan- 
ning Gerry Boehme and Katz Media Group Dimensions VP/ 
Director of Research Lisa Chiljean for allowing us to share 

their extensive research with you. Hopefully, you'll fmd it 
valuable as both a snapshot of how Country is faring on a 

national basis and a tool to get a sense of how your station is 

performing vs. the national Country format averages. 

C _ o 

Ti9 4' 
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No. I :"Somebody Like You" - Keith Urban 

OYEARS AGO 

No. I: "Don't Laugh At Me "- Mark Wills 

10 
YEARS AGO 

No. I : "What's It To You" - Clay Walker 

Cy AGO 

No. I: "Darlene "- T.Graham Brown 

20 YEARS AGO 

No. I : "Lady Down On Love" - Alabama 

@ YEARS AGO 

No. I : "Heartbreaker " - Dolly Parton 

Most Played Recurrents 
TOTAL 
PLAYS 

DIERKS BENTLEY What Was I Thinkin'? (Capitol) 4239 

KENNY CHESNEY No Shoes, No Shirt, No... (RNA) 2472 

BROOKS & DUNN Red Dirt Road (Arista) 2464 

LONESTAR My Front Porch Looking In (BNA) 2297 

TOBY KEITH Beer For My Horses (DreamWorks) 2249 

BRAD PAISLEY Celebrity (Arista) 1737 

SHANIA TWAIN Forever And For Always (Mercury/ILUMDI 1731 

JOE NICHOLS Brokenheartsville (Universal South) 1153 

RASCAL FLATTS Love You Out Loud (Lyric Street) 1014 

MARK WILLS Nineteen Somethin' (Mercury) 1003 

Please Send Your Photos 

R &R wants your best snapshots (color or black & white). 
Please include the names and titles of all pictured and 

send them to: 

R &R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor. 

Los Angeles, CA 90067 
Email: mdavis @radioandrecords.com 
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r COUNTRY CALLOUT AMER /CA. Bralullseve 47 

® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 10, 2003 
Callout America® song selection is based on the top 35 titles from the R &R Country chart for the airplay week of September 15 -21. 

TOTAL 
ARTIST Title (Label) LIKE A LOT POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMERICA 

ALAN JACKSON AND JIMMY BUFFETT Its Five O'Clock Somewhere (Arista) 47.3% 80.0% 11.0% 99.5% 4.3% 4.3% HOT SCORES 
GARY ALLAN Tough Little Boys (MCA) 43.0% 71.3% 14.8% 97.5% 7.3% 4.3% 

TOBY KEITH I Love This Bar (Dream Works) 37.3% 77.3% 13.0% 98.0% 6.3% 1.5% 
assword of the Week: Ettinger. 

BUDDY JEWELL Help Pour Out The Rain (Lacey's Song) (Columbia) 35.3% 71.3% 17.0% 97.5% 5.8% 3.5% Question of the Week: If could 
MARTINA MCBRIDE This One's For The Girls (RCA) 34.8% 71.5% 14.3% 99.0% 6.5% 6.8% 

you 
vote in the Country Music Awards, 

CLAY WALKER A Few Questions (RCA) 34.0% 58.5% 23.3% 99.3% 5.3% 2.3% which of the following groups would 

TIM MCGRAW Real Good Man (Curb) 34.0% 54.8% 19.0% 96.8% 6.0% 7.0% cou select as "Group Of The Year "? 

BILLY CURRINGTON Walk A Little Straighter (Mercury) 32.3% 71.0% 17.5% 98.0% 7.3% 2.3% 
Total 

SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 32.0% 65.3% 21.3% 98.0% 8.5% 3.0% Diamond Rio: 28% 

DIERKS BENTLEY What Was I Thinkin ? (Capitol) 29.8% 75.5% 13.8% 98.3% 4.5% 4.5% Alabama: 26% 

PATTY LOVELESS Lavin' All Night (Epic) 28.5% 64.8% 22.8% 95.5% 5.3% 2.8% I onestar: 23% 

Rascal Flatts: 16% 
RUSHLOW I Can't Be Your Friend (Lyric Street) 27.8% 56.5% 22.8% 85.0% 5.0% 0.8% 

Dixie Chicks: 7% 
DARRYL WORLEY Tennessee River Run (Dream Works) 27.0% 56.3% 23.0% 93.3% 9.8% 4.3% 

RODNEY ATKINS Honesty (Write Me A List) (Curb) 26.8% E6.8% 23.8% 90.0% 6.8% 2.8% Pl 

PAT GREEN Wave On Wave (Republic /Universal South) 26.3% 63.0% 16.0% 91.0% 8.0% 4.0% 
Diamond Rio: 30% 

Alabama: 26% 
GEORGE STRAIT Cowboys Like Us (MCA) 26.3% 59.8% 26.0% 95.0% 7.8% 1.5% Ionestar: 22% 
JIMMY WAYNE I Love You This Much (Dream Works) 26.0% 61.5% 20.3% 92.8% 7.5% 3.5% Rascal Flatts: 15% 

JO DEE MESSINA I Wish (Curb) 25.8% 59.5% 24.0% 93.0% 5.5% 4.0% Dixie Chicks: 7% 

MONTGOMERY GENTRY Hell Yeah (Columbia) 25.8% 63.5% 22.3% 94.0% 6.3% 2.0% 
P2 

LONESTAR Walking In Memphis (BNA) 25.8% 63.5% 19.8% 94.0% 6.0% 4.8% Diamond Rio: 22% 
MARK WILLS And The Crowd Goes Wild (Mercury) 25.5% 43.0% 19.3% 85.3% 15.3% 2.8% Alabama: 27% 

TERRI CLARK I Wanna Do It All (Mercury) 25.3% 60.3% 20.8% 92.3% 8.0% 3.3% Lonestar: 25% 

DIAMOND RIO Wrinkles (Arista) 25.0% 62.5% 21.0% 90.3% 4.3% 2.5% 
Rascal Flatts: 20% 

Dixie Chicks: 6% 
TRACY BYRD Drinkin' Bone (RCA) 25.0% 59.5% 22.3% 90.8% 8.0% 1.0% 

RACHEL PROCTOR Days Like This (BNA) 23.8% 56.8% 27.5% 95.8% 6.0% 5.5% Male 

SCOTTY EMERICK I Can't Take You Anywhere (Dream Works) 23.5% 53.8% 26.0% 89.3% 6.8% 2.8% Diamond Rio: 31% 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 23.5% 62.8% 20.5% 97.8% 9.0% 5.5% Alabama: 24% 

Lonestar: 23% 
CRAIG MORGAN Every Friday Afternoon (BBB) 23.3% 58.5% 20.0% 91.0% 10.0% 2.5% 

Rascal Flatts: 16% 
BRAD PAISLEY Little Moments (Arista) 22.39/o 4E.3% 29.3% 83.3% 7.5% 0.3% Dixie Chicks: 6% 

JOSH TURNER Long Black Train (MCA) 22.0% 53.8% 29.0% 92.0% 8.3% 1.0% 

RASCAL FLATTS I Melt (Lyric Street) 21.3% 57.8% 19.8% 94.3% 10.5% 6.3% 
Female 
Diamond Rio: 24% 

BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 20.8% 52.3% 29.0% 92.8% 6.5% 5.0% Alabama: 28% 
CHRIS CAGLE Chicks Oig It (Capitol) 20.5% 54.8% 30.5% 93.8% 6.0% 2.5% Lonestan 23% 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 19.0% 53.0% 24.5% 89.5% 11.8% 0.3% Rascal Flatts: 17% 

BROOKS & DUNN You Can't Take The Honky Tonk Out Of The G rl (Arista) 18.5% 51.3% 23.8% 82.5% 7.3% 0.3% Dixie Chicks: 8% 

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like It A Lot, In Fact Its One 

Of My Favorites b) I Like It c) It's Okay.Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio f) I Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on 
R &R's Country airplay chart. The sample is composed of 400 25- 54- year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The 

sample is 50% male /female ... 1/310 each in the 25 -34, 35 -44, and 45 -54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market 

selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, 

Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, 
Tucson, Albuquerque, Oklahoma City, Houston -Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside -San Bernardino, Boise, Denver, 

Monterey -Salinas. © 2003 R &R Inc. © 2003 Bullseye Marketing Research Inc.. 

"THEIR IDEA... MY SUCCESS!." 

Choose the decal printer more radio 
stations have relied on for 30 years. 

Call Today! NCO municati0n 
800.331.4438 6.6. Graphics Inc 
www.cgilink.com THE DECAL COMPANY 
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IMPACTING 
POP RADIO 

NEXT WEEK!!!! 

SEALWAI 
I ING FOR YO 

THE DEBUT SINGLE FROM THE ALBUM THAT PEOPLE ARE TALKING ABOUT 

Another 50,000 albums sold this week!! 
New this week: KSTP WMYX WBAM WMGI KMGL WMAS WJKK WAYV 

R &R HOT AC: Adult Top 40 Monitor: 28* _. 

R &R AC: ® .: 4 > t 1t Monitor: 29 
Main ,'r:23* 

Most increased at HAC and AC this week!. 
Majors include: WLTW, KYSR, KBIG, KLLC, 0102, WQSX, WBMX, WLIT, 
KFMB, WTIC, KQMB, WOMX, WBEB, WASH, WTPI, WOAL, WLTJ, KBEE, 
KVIL, WLTE, KKLT, KOSI, WJLK, WLNK, KYMX 

TV APPEARANCES: 
TNT, T13s, CNN, UEA, FX and Regal 
Cinemas feature "Waiting For You" in 
their campaign for Law and Orde- 
through 10í24 

10/16 ABC The View 

1 O /8;'BET taping c= Walk of Fam= 
hoOilrig Aretha Fr =_nklin (airs 10/28) 

Produced by Tr -cr Horn 
"Waiting For Val' :o- Produced by Mark Betsor 
Management: azifmusic management - Irving Atoff, Susan Ma-kheim, John Baruck, Toi- :onsolo 

IMUMC FIRST 

moves into 
LARGE ROTATION warnerbrosrecords.con 

cordsr,Warnep 111sì. Cm. An AOL lime Warner Con par, 
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MARCONI AWARD WINNER 
Network /Syndicated Personality of the Year 

EMI 
l':111 '' 

TUNED IN TO AMERICA 

RADIO NETWORKS 
america listens to abc 

www.abcradio.com 
212-735-1700 
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....= ,... ....i By Erica Farber 

Loyd Roach is passionate about radio and a 

firm believer that its greatest strength is 

its ability to be local. In fact, his anchor 
station, WCOJ -AM /West Chester, PA, is 

known for "news so local that we even 
report lost dogs," he says. 

Roach's latest venture is the purchase 
of 12 AM and FM stations located in 
Pennsylvania and the lower part of New 

York. Many of the stations currently 
program nationally syndicated 
programming, but it is Roach's plan to 
restore local programming to all of the 

communities he serves. 

Getting into the business: "I got out of the Navy on 

the West Coast and found someone in San Francisco who 
worked at KGO. He told me it was a cool place to work, 

but he said I had to go to college. I attended Emerson 
College in Boston and worked at WHDH /Boston almost 
full -time the entire four years I was there." 

His first job: "I got in on the engineering side. I was 

a transmitter supervisor. I sat and watched the meters. 
Later I was a studio technician and a board op. I was in 

the union, and I got these little jobs. One of them was as 

an announcer on WCAS /Boston, then I did late -nights on 
WJIB /Boston on weekends. I thought I was going to be 

the next Johnny Carson. 

"My wife and I moved back to Philadelphia, and I 

went to work for WFIL as a tech. I then became announcer 
and PD at WIOV /Lancaster, PA. John Tenaglia found me, 

and I went to work at WIFI -FM /Philadelphia, a General 

Cinema station. I worked my way up through that 
company, becoming a salesman, then Local Sales Manager, 

then GSM, then GM." 

Getting into ownership: "I was working for Dan 

Lerner as the Manager of WKSZ (Kiss 100) /Philadelphia. It 
was one of those moments in your career you only get 
once, when the thing just blows out of the box from Day 

One. We couldn't do anything wrong. We put it on from a 

cold start: new building, new frequency. About three years 
later I thought, If I'm going to make a leap, this is the 
time to do it. I bought this horrible little AM station, 
WCDN /Philadelphia. The broker said the station was in the 
glove compartment. Four other guys and I bought this 
thing. I had it for 11 years. It was a turning point, 
because I knew I could never go back to working for 

someone after that." 
His latest venture: "I bought WCOJ five years ago, 

and that's done very well. It's the only station in a county 
of about 500,000 people. I thought then, and still feel 

strongly, that this station is the poster child for what 
community radio should be. We play News /Talk in the 
morning. We have a music show in the middle of the day. I 
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run a bluegrass show on the weekends. We do 175 -180 
remotes a year from everywhere and anything. We have 

more news people than anybody in Philadelphia except 
for KYW. I want to do something similar with the 12 

stations I just bought. I believe we need to return a lot of 

these stations to the community. I wanted to see if I 

could pull this vision off somewhere else besides here, 
with stations that were not traditional." 

On the name Route 81: "I was driving up and down 

Route 81 looking for stations, and my dear wife, Jackie, 

said, 'Why don't you stop driving up and down Route 81 

and come home and get a radio station around here?' 

That's how I bought WCOJ. Then I started driving up and 

down Route 81 again. I didn't know that a lot of the 
stations I was looking at were owned by Citadel. I went to 

Wilkes Barre, Scranton, Hazelton and Harrisburg and 
walked into the stations one by one. The ones in Elmira, 

NY were given to us by a broker when word got out that I 

was looking. Everyone said, 'Elmira's not on Route 81; but 
it kind of is: You go there and turn left for about an hour." 

Long-term plans: "I don't know. My problem is, I do 

this for fun. People in the investment community say you 

have to have big EBTTDA. Yeah, we're going to do that, 
but we're going to have some fun along the way. Maybe 

well see if the paradigm actually works. The people I've 

been to see - I go to the Chambers of Commerce before I 

see brokers - are flipping out at this idea. 'You mean 
you're going to do a high school football game again ?' 

When I was in Chicago the best little local station I ever 
heard was WGN. They run a farm show at 12. They talk 
about lost dogs and trees that fell over, and they get a 

huge share." 
Biggest challenge: "Most of these stations don't 

have any ratings. Some of the FMs will probably do OK. I 

think we're going to get some ratings in Wilkes Barre. 

We've got to get past that. I've gotten past that here. 

We've got a suburban AM station here in the Philadelphia 
metro. Everyone says you can't do that. The station is 

profitable, we carry the Phillies, and I don't get any 
ratings. I'm not in the Philadelphia metro book, and we 

do fine." 
Personal involvement in the community: "That's 

the other part of the trick. This is just the old 'ascertain 
what the community needs' idea. The FCC used to make 
us do it. I'm not a government freak, but I think it had 
something when it forced the radio business to do this 
stuff. I'm very deep in the community. I have a new 
manager at WCOJ, and I'm getting her involved now. 

That's what helps drive the business. They're not going to 
throw it all at the Clear Channel cluster. They might 
throw you a bone, let you have a piece of the budget. It 
adds up." 

State of the industry: "I've seen a lot since I've 

gone to these smaller markets. It's not a very happy sight 
in some places. You find stations simulcasting stations 
from other markets, complete with their weather 
forecasts and time. It's on the other side of the mountain, 
so one side is snowing, the other is raining. I don't think 
that's very good. I'm interested in making it positive. 
They're not bad guys; they just don't know what to do. 

And I think everyone's given up on AM radio. The five 

top -billing radio stations in America are on AM. Everyone 

forgets that." 
Thoughts on satellite radio: "They can't out -local 

me. If rm here doing bridge closings for a flood, there's no 
way any of them are going to bother me. If I ran all tunes, 

all the time on my FM station, I might have some trouble 
with them, but that's not what I do. You can't do super - 
local stuff all the time - I know that - but we can do 

enough of it so people know this is where to turn." 
Most influential individual: "John Tenaglia. He 

had passion. That's why he yelled at everybody. I think 
he got frustrated that they weren't as passionate as he 
was. That rubbed off on me a lot. That may be why we 

got along fairly well. Not to say he never yelled at me - 
he did - but rm a little nuts anyway. He made me see 

clearly that this is a very special medium. There's nothing 
like it; television can't even approach it. If you're 

passionate about it and do things right all the time, it'll 
be better than anything you can imagine. I really believe 
that." 

The outlook for those wishing to own stations: 
"It's impossible if you want a Class B FM in a market over 

200,000. But it's not impossible if you have the balls to 

go out and get yourself a little AM station someplace and 
do radio. We're seeing some tremendous buys on some of 

these low -end, big- signal AM stations everyone is giving 
up on. They probably think that if they can't have the 
'Soft hits of today and yesterday' or something and they 
can't get a ratings book in two weeks, they can't 
compete. One of my heroes is Jerry Lee in Philadelphia. 
His partner, Dave Kurtz, is an engineer. Those two started 
WBEB cold in 1962, and they never gave up. They still 
have it. They could have sold out a long time ago." 

Career highlight: "I really like what I do. I'm proud 
that I stayed in, and I'm proud that I've become its 

champion. I'm proud of the people I've worked with." 
Career disappointment "I wish I'd done this when 

I was 25, when I had more energy. But no one would 
have paid attention to me then. They would have said I 

was a young nut instead of saying I'm an old nut." 
Favorite radio format: "I like to listen to anything 

as long as it's being done well. If it's being done poorly, I 

get mad at it." 
Favorite television show: "I never watch TV. I know 

that sounds terribly self -serving, but I really hate 
television now. The only thing worse than network 
television is local news. It's just ghastly." 

Favorite song: "Country is my favorite type of 
music. I love Johnny Cash, and he just died, dammit." 

Favorite movie: "In Harm's Way." 

Favorite book: "Anything by Charleton Reese." 
Hobbies: "Amateur radio. I've been a ham radio 

operator for 42 years. I guess I'm radio 24/7. Ham is 

really what got me into this thing. I got most of my good 
jobs in radio through the ham radio connection. Some 
guy rd meet on the air would connect me to someone at 
a station. That's how I got the job at WHDH." 

E -mail address: "My ham co -sign, w3qt@arrl.net." 
Advice for broadcasters: "I'd like them to be happy 

about what they do. They're making a tremendous 
contribution, in case they don't know it. My son is a 

musician in New York City. I asked him about music and 
the downloading stuff. He said that, despite what 
everyone says, people still want to get their songs on the 
radio. It's still the strongest thing out there. He says that 
radio's going to be fine as long as you understand the 
power of the medium. On radio, I can start a street riot 
in 30 minutes. You can't do that on TV. It distresses me 
when people talk about the decline of business. They've 
got to stop worrying so much. It's irrelevant. Just be 
happy. No matter what they do, it's going to be fine." 
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URBAN AC 
LW TW 

3 0 LUTHER VANDROSS Dance With My Father (JI 

1 2 TAMIA Officially Missing You (Elektra /EEG) 

2 3 KEM Love Calls (Motown /Universal) 

4 4 HEATHER HEADLEY I Wish I Wasn't (RCA) 

7 0 GERALD LEVERT U Got That Love (Elektra /EEGI 

5 6 R. KELLY Step In The Name Of Love (Jive) 

6 7 JAVIER Crazy (Capitol) 

11 O SMOKIE NORFUL I Need You Now (EMI Gospel) 

9 . OWELE Find A Way (Virgin) 

8 10 JAHEIM Put That Woman First (Divine Mill/WarnerBros.) 

10 11 RUBEN STUDDARD Superstar (J) 

12 RHIAN BENSON Say Flow I Feel (OM 
13 KINDRED Far Away (Epic) 

16 FLOETRY Getting Late (Dream Works) 

18 ANTHONY HAMILTON Comin' From Where I'm From (So SoIef /Arista/ 

19 ISLEY BROTHERS fIRON ISLEY Busted (Cream Works) 

24 ARETHA FRANKLIN Wonderful (Arista) 

17 18 CALVIN RICHARDSON Keep On Pushin' (Hollywood) 

14 19 FLOETRY Say Yes (DreamWorks) 

20 

$ 
JAHEIM Backtight (DivineMill /Warner Bros.) 

21 VIVIAN GREEN What Is Love? (Columbia) 

15 22 ARETHA FRANKLIN Only Thing Missing Is You (Arista) 

23 WILL DOWNING A Million Ways (GRP /VMG) 

AVANT Read Your Mind (Geffen) 

JOE More & More (Jive) 

26 MANHATTANS Turn Out The Stars (Loveleel 

22 27 MONICA So Gone (J) 

29 IMPROMP 2 Mocha Soul (Big3) 

27 29 BEYONCE' fIJAY Z Crazy In Love (Columbia) 

28 30 ANN NESBY Make Me Better (U re Music Group) 

#1 MOST ADDED 
ERYKAH BADU Back In The Day (Motown) 

#1 MOST INCREASED PLAYS 
SMOKIE NORFUL I Need You Now (EMI Gospel) 

TOP 5 NEW & ACTIVE 
EARTH, WIND & FIRE Hold Me (Kalimbal 

ASHANTI Rain On Me (Murder Inc. /IDJMG) 

STEPHANIE MILLS Can't Let Him Go (J &M) 

LJ Fortunately (Cool Joe) 

J. SOMMERS FIR. PATTERSON What Am I Gonna Do (Gemini/Higher Octave) 

URBAN begins on Page 36. 

ACTIVE ROCK 
LW Tw 

1 O STAIND So Far Away (Flip /Elektra /EEG) 

2 2 LINKIN PARK Faint (WarnerBros.l 

3 © DISTURBED Liberate (Reprise) 

6 ' A PERFECT CIRCLE Weak And Powerless (Virgin) 

4 5 NICKELBACK Someday (Roadrunner/1DJMGI 

5 6 AUDIOSLAVE Show Me Haw To Live (lnterscope /Epic) 

9 O GODSMACK Serenity (Republic /Universal) 

8 8 SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

10 0 TRAPT Still Frame (WarnerBros.) 

7 10 SHINEDOWN Fly From The Inside (At /antic) 

11 WHITE STRIPES Seven Nation Army (Third Man /V2) 

14 FUEL Falls On Me (Epic) 

12 TRAPT Headstrong (Warner Bros.) 

17 SEETHER Gasoline (Windup) 

15 SEVENDUST Enemy(TVT) 

18 COLD Suffocate (Flip /Geffen /lnterscopel 

16 17 MUDVAYNE World So Cold (Epic) 

26 0 P.O.D. Will You (Atlantic) 

13 19 KORN Did My Time (Immortal /Epic) 

19 20 CHEVELLE Send The Pain Below (Epic) 

23 THREE DAYS GRACE II Hate) Everything About You (Jive) 

21 STATIC -X The Only (Warner Bros.) 

22 CHEVELLE Closure (Epic) 

29 AUDIOSLAVE I Am The Highway (lnterscope /Epic/ 

24 SLOTH Someday (Hollywood) 

25 MOTOGRATER Down (No Name /EEGI 

27 27 ILL NINO How Can I Live (Roadrunner /IDJMG) 

30 3 DOORS DOWN Here Without You /Republic /Universal) 

28 29 POWERMAN 5000 Action (Dream Works) 

31 EVANESCENCE Going Under (Windup) 

#1 MOST ADDED 
KORN Right Now (Epic) 

#1 MOST INCREASED PLAYS 
KORN Right Now (Epic) 

TOP 5 NEW & ACTIVE 
MEMENTO Saviour (Columbia) 

LIMP BIZKIT Behind Blue Eyes /Flip /lnterscopel 

SHINEDOWN 45 (Atlantic) 

HOOBASTANK Out Of Control (Island /IDJMG) 

40 BELOW SUMMER Self Medicate (Razor & Tiel 

ROCK begins on Page 57. 
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National Airplay Overview: October 10, 2003 

COUNTRY 
LW 1W 

1 1 TIM MCGRAW Real Good Man (Curb) 

5 0 GARY ALLAN Tough Little Boys (MCA) 

3 3 A. JACKSON AND J. BUFFETT Its Five O'Clock Somewhere (Arista) 

6 O MARTINA MCBRIDE This Ones For The Girls (RCA) 

1 © KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 

4 6 BUDDY JEWELL Heir Pour Out The Rain (Laceÿ s Song) (Columbia) 

9 TOBY KEITH I Love This Bar ( DreamWorks) 

8 RASCAL FLATTS I Melt (Lyric Street) 

11 PAT GREEN Wave On Wave (Republic /UniversalSouth) 

10 10 CLAY WALKER A Few Questions (RCA) 

13 BILLY CURRINGTON Walk A Little Straighter (Mercury) 

12 GEORGE STRAIT Cowboys Like Us (MCA) 

14 CHRIS CAGLE Chicks Dig It (Capitol) 

16 MONTGOMERY GENTRY Hell Yeah (Columbia) 

15 15 PATTY LOVELESS Levin All Night (Epic) 

17 REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 

18 RUSHLOW I Can't Be Your Friend (Lyric Street) 

19 LONESTAR Walking la Memphis (RNAI 

20 RODNEY ATKINS Honesty (Write Me A List) (Curb) 

22 SHERRIE AUSTIN Streets Of Heaven (C4 /BBR) 

23 TRACY BYRD Orinkin Bone (RCA) 

26 BROOKS & DUNN You Can't Take The Hanky Took... (Arista) 

24 JO DEE MESSINA I Wish (Curb) 

25 BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 

21 25 RACHEL PROCTOR Days Like This (INA) 

30 SCOTTY EMERICK I Can't Take You Anywhere (Dream Works) 

27 DIAMOND RIO Wrinkles (Arista) 

33 TERRI CLARK I Wanra Do It All (Mercury) 

29 ' MARK WILLS And The Crowd Goes Wild (Mercury) 

31 t JOSH TURNER Long Black Train (MCA) 

#1 MOST ADDED 
SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 

#1 MOST INCREASED PLAYS 
TOBY KEITH! Love This Bar (Dream Works) 

TOP 5 NEW & ACTIVE 
BRIAN MCCOMAS You're In My Head (Lyric Street) 

BLUE COUNTY Good Little Girls (Asylum /Curb) 

VINCE GILL Young Man's Town (MCA) 

KENNY ROGERS Hardprints On The Wall (Dreamcatched 

KEVIN DENNEY A Year At A Time (Lyric Street) 

COUNTRY begins on Page 42. 

ALTERNATIVE 
LW NV 

1 1 STAIND So Far Away IFlip /Elektra /EEG) 

3 0 A PERFECT CIRCLE Weak And Powerless (Virgin) 

2 3 LINKIN PARK Faint (Warner Bros.) 

4 4 NICKELBACK Someday (Roadrunned /DJMG) 

6 0 EVANESCENCE Gairg Under (Windup) 

5 6 AUDIOSLAVE Show Me How To Live (lnterscope /Epic) 

10 TRAPT Still Frame (Warner Bros.) 

12 WHITE STRIPES The Hardest Button To Button (ThirdMan/V2) 

9 DASHBOARD CONFESSIONAL Hands Down (Vagrant) 

11 I GODSMACK Serenity /Republic /Universal/ 

13 THREE DAYS GRACE (I Hate) Everything About You (Jive) 

7 12 WHITE STRIPES Seven Nation Army (Third Man /V2) 

8 13 SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

15 Q FUEL Falls On Me (Epic) 

14 15 TRAPT Headstrong (Warner Bros.) 

22 P.O.D. Will You (At /antic) 

18 JET Are You Gonna Ee My Girl [Elektra /EEG) 

16 18 AFI The Leaving Song Part II ( DreamWorks) 

21 SWITCHFOOT Meart To Live (Redlnk/Columbia) 

20 20 CHEVELLE Send The Pain Below (Epic) 

33 ® LINKIN PARK Numb (Warner Bros.) 

19 22 311 Creatures (For A While] (Volcano) 

23 BILLY TALENT Try Honesty (Atlantic) 

27 COLD Suffocate (Flip /Geffen/Interscope) 

25 STROKES 12:51 (RCA) 

24 26 DISTURBED Liberate (Reprise) 

28 YELLOWCARD Way Away (Capitol) 

26 3 DOORS DOWN Here Without You (Republic /Universal) 

31 SEVENDUST Enemy (TVTI 

41 AUDIOSLAVE I Am The Highway /lnterscope /Epic/ 

#1 MOST ADDED 
BLINK-182 Feeling This (Geffen) 

#1 MOST INCREASED PLAYS 
BLINK -182 Feeling This (Geffen) 

TOP 5 NEW & ACTIVE 
ALIEN ANT FARM Glow (Dream Works) 

SOMETHING CORPORATE Space (Drive-Thru /Geffen) 

ATARIS The Saddest Song (Columbia) 

R.E.M. Bad Day (Warner Bros.) 

HOOBASTANF: Out Of Control (/s /and / /OJMG) 

ALTERNITIVE begins on Page 63. 

SMOOTH JAll 
LW TW 

1 1 PAUL JACKSON, JR. It's A Shame (Blue Note) 

4 CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 

2 KENNY G. Malibu Dreams (Arista) 

3 PRAFUL Sigh (Rendezvous/NCodedl 

7 URBAN KNIGHTS Got To Give It Up (blade) 
9 DAVE KOZ Honey-Dipped (Capitol) 

8 MINIM ABAIR Flirt (GRP /VMG) 

6 8 DAVID SANBORN Comm n' Home Baby (GRP /VMS) 

10 9 M. MCDONALD I Heard It Through The Grapevine [Motown /Universal) 

5 10 BRIAN CULBERTSON Say What? (Warner Bros.) 

14 Q RICK BRAUN Green Tomatoes (Warner Bros.) 

11 12 LUTHER VANDROSS Dance With My Father (J) 

13 13 PAUL TAYLOR On The Move (Peak) 

16 0 DARYL HALL She's Gone (Rhythm &Groove /Liquid8) 
12 15 RICHARD ELLIOT Corner Packet (GRP /VMS) 

15 

' 

'N JAllMASTERS Puerto Banus (Trippin'Rhythm) 
18 CHRIS BOTTI Indian Summer (Columbia) 

17 18 CHUCK LOEB eBap (Shanachie) 

20 0 JIMMY SOMMERS Take My Heart... (Gemini /Higher Octave) 

19 20 ACOUSTIC ALCHEMY No Messin' (Higher Octave) 

23 a TWIST OF MOTOWN Inner City Blues (GRP /VMG) 

21 22 SIMPLY RED Sunrise (simplyred.com) 

22 STEVE OLIVER Positive Energy (Native Language) 

24 ' NICK COLIONNE High Flyin 13 Keys Music) 

30 MARC ANTOINE Funky Picante (Rendezvous) 

STEVE COLE Everyday (Warner Bros.) 

25 JEFF GOLUB Baom Boom (GRP /VMG) 

28 PAMELA WILLIAMS Afterglow (Shanachie) 

26 ' RONNY JORDAN At Last IN-Coded) 

27 I BLAKE AARON She's So Fine (lnnerwsion) 

#1 MOST ADDED 
DAVID BENOIT Watermelon Man (GRP /VMS) 

#1 MOST INCREASED PLAYS 
CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 

TOP 5 NEW & ACTIVE 
GREGG KARUKAS Riverside Drive (NCoded) 

DAVID BENOIT Watermelon Man (GRP /VMS) 

SEAL Touch (Warner Bros.) 

BASS X Vonni (Liquid 8) 

NORMAN BROWN Night Drive (Warner Bros.) 

Smooth Jazz begins on Page 55. 

TRIPLE A 
LW TWV 

2 0 R.E.M. Bad Day (Warner Bros.) 

1 2 JOHN MAYER Bigger Than My Body (Aware /Columbia) 

3 3 BEN HARPER Diamonds On The Inside (Virgin) 

4 4 JACK JOHNSON Wasting Time (Jack Johnson Music /Universal) 

6 5 STING Send Your Love (A &M /lnterscopel 

B Q JONNY LANG Red Light (A &M /lnterscopel 

7 7 PETE PORN Crystal Village (Columbia) 

12 0 SARAH MCLACHLAN Fallen (Arista) 

9 9 JASON MRAZ You And I Both (Sanctuary/SRG) 

11 10 WALLFLOWERS Closer To You (lnterscope) 

5 11 EASTMOUNTAINSOUTH You Dance ( DreamWorks) 

10 12 LUSTER Amsterdam (Gonna Write You A Letter) (Palm /Reprise[ 

13 HOWIE DAY Perfect Time Of Day (Epic) 

14 LOS LONELY BOYS Heaven (Or) 

16 15 BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

23 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 

15 17 DAVEMATTHEWS Gravedigger (RCA) 

18 0100 Flag 

Look 18 TRAIN When I Look To The Sky (Columbia) 

20 r LYLE LOVETT My Baby Don't Tolerate (Curb /Lost Highway) 

21 JOE FIRSTMAN Breaking All The Ground (Atlantic) 

19 22 COLDPLAY God Put A Smile Upon Your Face (Capitol) 

24 ® DAMIEN RICE Volcano (Vector Recordings) 

26 ® JOHN HIATT Circle Back (New West) 

22 25 GRANDADDY Now It's On (V2) 

- LIVE Heaven (Radioactive /Geffen) 

27 SANTANA fIALEX BAND Why Don't You &I (Arista) 

29 + VAN MORRISON Once In A Blue Moon (Blue Note /EMC) 

' NORTH MISSISSIPPI ALLSTARS Eyes (Tone.Cool/ATO) 

ROBERT RANDOLPH Soul Refreshing (WarnerBros.) 

#1 MOST ADDED 
COLDPLAY Moses (Capitol) 

#1 MOST INCREASED PLAYS 
SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

TOP 5 NEW & ACTIVE 
TRAVIS Re-Offender (Epic) 

ZIGGY MARLEY Dragonfly (PrivateMusic/AAL) 

MAVERICKS I Want To Know (Sanctuary/SRG( 

MATCHBOX TWENTY Bright Lights (At /antic) 

THORNS Blue (Aware /Columbia/ 

TRIPLEA begins on Page 69. 
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National Airplay Overview: October 10, 2003 

CHR/POP 
LW 1W 

1 1 NELLY 11P. DIDDY & MURPHY LEE Shake Ya... (Bad Boy /Universal/ 

4 © 3 DOORS DOWN Here Without You (Republic /Universal) 

5 © BEYONCE' fISEAN PAUL Baby Boy /Columbia) 

3 CHRISTINA AGUILERA tEIL' KIM Cant Hold Us Down (RCA) 

2 í BLACK EYED PEAS Where Is The Love? (A &M/Interscopel 

6 MAROON 5 Harder To Breathe (Octane /J) 

7 SANTANA VIALE% BAND Why Dan'! You & I (Arista) 

8 MYA My Love Is Like ..Whoa /A &M /lnterscope7 

12 50 CENT P.I M.P. (Shady /Aftermath /lnterscope7 

9 10 JASON MRAZ The Remedy O Won't Worry) (Elektra /EEG) 

10 11 BEYONCE' fIJAY -Z Crazy In Love (Columbia; 

11 12 CHINGY Right Thurr (DTP /Capitol) 

16 le TRAPT Headstrong (Warner Bros.) 

13 14 JUSTIN TIMBERLAKE Senorita (Jive) 

14 15 ATARIS The Boys Of Summex (Columbia) 

20 

8 
LIL' JON & THE EASTSIDE BOYZ Get Low (NI) 

19 STACIE ORRICO (There's Gotta Be) More To Life (forefront /Virgin) 

15 18 FABOLOUS fITAMIA Into You (Desert Storm /Elektra /EEG) 

18 KELLY CLARKSON Low (RCA) 

23 FOUNTAINS OF WAYNE Stacy's Mom (SCurve/EMC/ 

21 HILARY DUFF So Yesterday (Buena Vista /Hollywood) 

27 PINK Trouble (Arista) 

26 BABY BASH Suga Suga (Universal) 

24 JOHN MAYER Bigger Than My Body (Aware /Columbia) 

25 LIZ PHAIR Why Can't I? (Capitol) 

30 MATCHBOX TWENTY Bright Lights (Atlantic) 

32 PHARRELL fIJAY-Z Frontin' (Star Trak/Arista) 

34 STAIND So Far Away (flip /Elektra /EEG) 

29 29 LUMIDEE Never Leave You Uh Ooh, Uh Oooh! (Universal) 

33 MARIA I Give, You Take (DreamWorks) 

#1 MOST ADDED 
BRITNEY SPEARS FIMADONNA Me Against The Music (Jive) 

#1 MOST INCREASED PLAYS 
FOUNTAINS OF WAYNE Stacy's Moor (SCurve/EMC) 

TOP 5 NEW & ACTIVE 
MOST VALUABLE PLAYAS FISTAGGA LEE Roc Ya Body... (Casablanca) 

BRITNEY SPEARS FIMADONNA Me Against The Music (Jive) 

FUEL Falls On Me (Epic) 

BLAOUE I'm Good (Elektra /EEG) 

MESI Jaded (These Years) (Maverick/Reprise) 

CHR/POP begins on Page 26. 

AC 
LW 1W 

1 1 UNCLE KRACKER fIOOBIE GRAY Drift Away (Lava) 

2 © SHANIA TWAIN Forever And For Always (Mercury /IDJMG) 

3 © MATCHBOX TWENTY Unwell (Atlantic) 

4 4 CELINE DION Have You Ever Been In Love (Epic) 

5 5 LUTHER VANDROSS Dance With My Father (J) 

7 0 COUNTING CROWS Big Yellow Taxi (Geflen/Interscopel 

6 7 DANIEL BEDINGFIELD It You're Not The One (Island /IDJMG) 

10 SANTANA MICHELLE BRANCH The Game Of Lave (Arista) 

9 MERCYME I Can Only Imagine (INO /Curb/ 

11 TRAIN Calling All Angels (Columbia) 

8 11 EAGLES Hole In The World (ERCI 

12 SIMPLY RED Sunrise (simplyredcoml 

14 PHIL COLLINS Look Through My Eyes (Walt Disney /Hollywood) 
13 14 CHRISTINA AGUILERA Beautiful (RCA) 

16 JIM BRICKMAN Peace (Where The Heart Is) (441) 

19 MICHAEL BOLTON When I Fall In Lowe (Passion Group) 

15 17 LEANN RIMES We Can (Asylum /Curb) 

17 18 CLAY AIKEN This Is The Night (RCA) 

23 Q CELINE DION Stand By Your Side (Epic) 

18 20 DARYL HALL Cab Oriner (Rhythm & Groove /Liquid 8) 

21 ® MICHAEL BUBLE How Can You Mend A Broken... (143 /Reprise) 

20 22 GLORIA ESTEFAN Wrapped (Epic) 

26 

' 

SEAL Waiting For You (Warner Bros.) 

24 K. CARLSON f1B. MARDONES I Know You By Heart (Kataphonic) 

22 25 KENNY LOGGINS With This Ring (All The Best) 

30 SHERYL CROW The First Cut Is The Deepest (A &M /Interscope) 

28 27 STEVEN CURTIS CHAPMAN How Do I Love Her (Sparrow) 

SARAH MCLACHLAN Fallen (Arista) 

DIDO White Flag (Arista) 

29 ANNIE LENNOX Wonderful (J) 

#1 MOST ADDED 
JOSH GRDBAN You Raise Me Up (143/Reprise/ 

#1 MOST INCREASED PLAYS 
PHIL COLLINS Look Through My Eyes (Walt Disney /Hollywood) 

TOP 5 NEW & ACTIVE 
CLAY AIKEN Invisible (RCA) 

BURKE RONEY Let I All Come Down (R World) 

TIM MCGRAW Tiny Dancer (Curb) 

JOHN MAYER Bigger Than My Body (Aware /Columbia/ 

HALL & OATES Getaway Car (UWatch) 

AC begins on Page 50. 

CHR/RHYTHMIC 
LW 

1 BEYONCE' fISEAN PAUL Baby Boy (Columbia,+ 

2 LIL' JON & THE EASTSIDE BOYZ Get Low (TM 
7 YOUNGBLOODZ fILIL' JON Gavin! (Arista) 

3 4 NELLY lIP. DIDDY & MURPHY LEE Shake Ya... (Bad Boy /Universal) 

6 0 BABY BASH Suga Suga (Universal) 

4 6 CHINGY Right Thurr (DTP /Capitol) 

9 LUDACRIS fISHAWNNA Stand Up (Del Jam South/IDJMG) 

11 CHINGY IISNOOP DOGG & LUDACRIS Holidae In (DIP /Capitol) 

10 YOUNG GUNZ Can't Stop, Won't Stop (De(Jam /IDJMG) 

5 10 PHARRELL WAY-2 Frontin' (Star Trek/Arista) 

8 11 50 CENT P.I.M.P. (Shady /Aftermath /InterscopeJ 

15 a OUTKAST The Way You Move (Arista) 

13 13 FABULOUS fITAMIA Into You (Desert StormiElek(ra /EEG) 

14 OB1E TRICE Got Some Teeth (Shady /Aftermath /Interscope) 

17 ASHANTI Ram On Me (Murderinc. /IDJMG) 

20 MARY J. BLIGE Ooh! (Geffen) 

12 17 BOW WOW Let's Get Down (Columbia) 

16 18 BUBBA SPARXXX Deliverance (Beat clubfinterscopel 

18 19 50 CENT If I Can't (Shady /Aftermath /Jnterscopel 

21 R. KELLY Thoia Thoing (Jive) 

23 M. LEE fIJ. DUPRI Wat Da Hook Gon Be (Fo'Reel/Universall 

26 T.I. 24's (Grand Hustle /Atlantic) 

19 23 MYA My Love Is Like...Whoa (A &M /Interscope) 

- MISSY ELLIOTT Pass That Dutch (Gold Mind /Elektra /EEG) 

24 25 GINUWINE In Those Jeans (Epic) 

29 ' MARK RONSON International Affair (Elektra /EEG) 

30 213 Fly (Geffen) 

36 WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus (J) 

34 BIG TYMERS This Is Flow We Do (Cash Money /Universal) 

35 + M. HOUSTON fIJ. BUDDEN & P. PIPER Clubbin' (T.UGJEEG) 

#1 MOST ADDED 
2PAC FINOTORIOUS B.I.G. Runnin' (Dying To Live) (Death Row /Jnterscope) 

#1 MOST INCREASED PLAYS 
MISSY ELLIOTT Pass That Dutch (Gold Mind /Elektra /EG) 

TOP 5 NEW & ACTIVE 
BLACK EYED PEAS Shut Up (A &M /Jnterscopel 

TOO SHORT FILll.' JON Shake That Monkey (Short/Jive) 

ELEPHANT MAN Pon De River (VP /Atlantic) 

LOON FIMARIO WINANS Down For Me (BadBoy/Universal) 

ERYKAH BADU Danger._ Block On Lock (Motown/Universal) 

CHR/RHYTHMIC begins on Page 32. 

HOT AC 
LW TW 

1 O SANTANA fIALEX BAND Why Don't You & I (Arista) 

2 2 MATCHBOX TWENTY Unwell (Atlantic) 

3 3 TRAIN Calling All Angels (Columbia) 

5 LIVE Heaven (Radioactive /Geffen) 

6 JOHN MAYER Bigger Than My Body (Aware /Columbia/ 

4 6 JASON MRAZ The Remedy II Won't Worry) (Elektra /EEG) 

7 LIZ PHAIR Why Can't I? (Capitol) 

9 DIDO White Flag (Arista) 

12 MATCHBOX TWENTY Bright Lights (Atlantic) 
11 ' JOSH KELLEY Amazing (Hollywood) 

13 3 DOORS DOWN Here Without You (Republic /Universal) 

10 12 UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 

8 13 MICHELLE BRANCH Are You Happy Now? (Maverick/WarnerBros.) 

14 14 EVANESCENCE Bring Me To Life (Windup) 

15 15 3 DOORS DOWN When I'm Gone (Republic /Universal) 

16 SARAH MCLACHLAN Fallen (Arista) 

18 BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

23 SHERYL CROW The First Cut Is The Deepest (A &M /Interscope) 

20 VERTICAL HORIZON I'm Still Here (RCA) 

19 20 CUSTER Amsterdam (Gonna Write You A Letter) (Palm /Reprise) 

26 ® NICKELBACK Someday (Roadrunner /IDJMG) 

22 22 ATARIS The Boys Of Summer (Columbia) 

24 a STAIND So Far Away Iflip /Elektra /EEG) 

21 24 SALIVA Rest In Pieces (ls /and /IDJMG) 

25 25 FOUNTAINS OF WAYNE Stacy's Mom (SCurve /EMC) 

33 SEAL Waiting For You (Warner Bros.) 

30 GAVIN DEGRAW Follow Through (J) 

32 SHANIA TWAIN Forever And For Always /Mercury/IDJMG) 

29 29 SUGAR RAY Is She Really Going Out With Him? (At /antic) 

28 30 MERCY ME I Can Only Imagine (INO /Curb) 

#1 MOST ADDED 
NELLY FURTADO Powerless (Say What You Want) (DreamWorks) 

#1 MOST INCREASED PLAYS 
SHERYL CROW The First Cut Is The Deepest (A &M /Interscope/ 

TOP 5 NEW & ACTIVE 
BANGLES Something That You Said (Koch) 

HOOTIE & THE BLOWFISH Space (Atlantic) 

EVANESCENCE Going Under (Wind-up) 

MARIA I Give. You Take (DreamWorks) 

MEAT LOAF I Couldn't Have Said It Better /Sanctuary /SRG) 

AC begins on Page 50. 

URBAN 
LW i f: 

2 BEYONCE' ASEAN PAUL Baby Boy (Columbia) 

1 YOUNGBLOODZ fILIL' JON Damn! (Arista) 

5 ASHANTI Rain On Me (Murder lnc./IDJMG) 

8 LUDACRIS fISHAWNNA Stand Up (Del Jam South /IDJMG) 

6 .. R. KELLY Thoia Thoing (Jive) 

3 6 NELLY fIP. 0100V & MURPHY LEE Shake Ya... (Bad Boy /Universal) 

4 7 PHARRELL fIJAY-Z Frontin' (Star Trak /Arista) 

13 MARY J. BLIGE Gold (Geffen) 

12 JAGGED EDGE Walked Outta Heaven (Columbia) 

11 YOUNG GUNZ Can't Stop, Won't Stop (DelJam /IDJMG) 

9 11 LIL' JON & THE EASTSIDE BOYZ Get Law (TVT) 

7 12 FABOLOUS fITAMIA Into You (Desert StormlElektra /EEG) 

14 

8 
M. HOUSTON fIJ. BUODEN & P. PIPER Clubbie (T.U.G./fEG) 

15 R. KELLY Step In The Name Of Love (Jive) 

10 15 CHINGY Right Thurr (DTP /Capitol) 

19 OUTKAST The Way You Move (Arista) 

16 AVANT Read Your Mind (Geffen) 

22 CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) 

18 MONICA Knock Krock (J) 

21 20 ERYKAH BADU Danger...Block On Lock (Motown/Universa/1 

24 M. LEE fIJ. DUPRI Wat Da Hook Gon Be (To'Reel /Universal) 

25 YING YANG TWINS Naggin' (TVTI 

26 BAO BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy /Universal) 

- MISSY .ELLIOTT Pass That Dutch (Gold Mind /Elektra /EEG) 

32 GINUWINE Love You More (Epic) 

33 . 0 B1E TRICE Got Some Teeth (Shady /Aftermath /InterscopeJ 

30 27 T.I. 24's (Grand Hustle /Atlantic) 

38 a WYCLEF JEAN MISSY . ELLIOTT Party To Damascus (J) 

23 29 BOW WOW Let's Get Down (Columbia) 

48 © 112 fILUDACRIS Hot & Wet (Del Saul /IDJMG) 

#1 MOST ADDED 
2PAC FINOTORIOUS B.I.G. Runnin' (Dying To Live) (Death Row /Jnterscopel 

#1 MOST INCREASED PLAYS 
MISSY ELLIOTT Pass That Dutch (Gold Mind /Elektra /EEG) 

TOP 5 NEW & ACTIVE 
RAH DIGGA Party &... (Flipmode/J) 

KELIS Milkshake (Star Trek/Arista) 

LIL' MO 1st Time (F/ektra/EEG) 

ANTHONY HAMILTON Comm' From Where I'm From (So So Del /Arista) 
TAMIA Officially Missing You (Elektra /EEG) 

URBAN begins on Page 36. 

ROCK 
LW TW 

1 STAIND So Far Away (Flip /Elektra /EEG) 

2 NICKELBACK Someday (Roadrunner /IDJMG) 

3 AUDIOSLAVE Show Me How To Live (Interscope /Epic) 

5 3 DOORS DOWN Here Without You [Republic /Universal) 

8 GODSMACK Serenity (Republic /Universal) 

7 6 FUEL Falls On Me (Epic) 

9 BLACK LABEL SOCIETY Stillborn (Spitfire) 

10 A PERFECT CIRCLE Weak And Powerless (Virgin) 

6 9 LINKIN PARK Faint (Warner Bros.) 

11 0 TRAPT Headstrong (Warner Bros.) 

4 1 I SHINEDOWN Fly From The Inside (Atlantic) 

13 WHITE STRIPES Seven Nation Army (Third Man /V21 

12 AUDIOSLAVE Like A Stone (Interscope /Epic) 

17 TRAPT Still Frame (Warner Bros.) 

14 SEETHER Gasoline (Wind-up) 

16 ' DISTURBED Liberate (Reprise) 

18 SMILE EMPTY SOUL Bottom Of A Bottle (Laval 

20 AUDIOSLAVE I Am The Highway (Interscope /Epic) 

19 JET Are You Gonna Be My Girl (Elektra /EEG) 

21 COLD Suffocate (flip /Getlen/lnterscopel 

22 SEVENDUST Enemy (TVT) 

P.O.D. Will You (Atlantic) 

23 23 KORN Did My Time (Immortal /Epic.) 

26 MUDVAYNE World So Cold (Epic) 

LINKIN PARK Numb (Warner Bros.) 

28 ZZ TOP Piece (RCA) 

25 27 JANE'S ADDICTION Just Because (Capitol) 

27 28 LIMP BIZKIT Eat You Alive (flip /Interscope) 

CHEVELLE Closure (Epic) 

29 POWERMAN 5000 Action (DreamWorks) 

#1 MOST ADDED 
SHINEDOWN 45 (Atlantic) 

#1 MOST INCREASED PLAYS 
LINKIN PARK Numb (Warner Bros.) 

TOP 5 NEW & ACTIVE 
IRON MAIDEN Wildest Dreams (Columbia) 

THREE DAYS GRACE II Hate) Everything About You (Jive) 

ILL NINO How Can I Live (Roadrunner /IDJMG) 

LYNYRO SKYNYRO That's How I Like It (SanctuaryiSRG) 

BLACK LABEL SOCIETY The Blessed Hellride (Spitfire) 

ROCK begins on Page 57. 
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MARKETPLACE 

FEATURES 

"Good Boy" 

e 

Interviews Matthew Broderick, Brittnay Murphy, 
Carl Reiner, Donald Faison , Molly Shannon 

and Kevin Nealon 

www.radiolinkshollywood.com 
Contact Lori Lerner at (310)457 -5358 

(319)457- 9869(Fae) radiolnks @aol.com (e -mail) 

MARKETING & PROMOTION 

Lithographed On Heavy. Semi -Gloss Paper 

* REQUEST FREE 
CATALOG AND SAMPLES! 

PICTURES 

B/W- 8x10's 
500 - $90.00 

1 000 - $120.00 

5x7 - JOCK CARDS L 1000 - $100.00 
Color 2000 - $408.00 

PRICES INCLUDE 

TYPESETTING & FREIGHT 

FAST PROCESSING 

OTHER SIZES AVAILABLE 

.sr-RAr' ,t 

Send 800 photo. cnedeM.O. V6a.MC..nstnut,ons to 

1867 E. Ronda Street. Dept R Spnngtreld. MO 65803 

TOLL FREE: 1-888-526-5336 
www.abcpictures.com 

VO/CEOVER SERVICES 

NEttli lftntGIN6 VaIcES 
www.MattRawlings.com 
www.ThatVoiceGuy.com 
www.JonShults.com 

Download 
all 3 DEMOS 

NOW! 

Now, any station in any market on any budget 
Can have America's Top Radio Image Voices 
At a fraction of the cost. 

Any Station. 

Any Market. 

Any Budget. 
.PromoVoicecom 

Where talent meets technology 

www.radioandrecords.com 
WHY BLEND IN? STICK OUT. 

image. all formats. 
312.371.6267 

bobdunsworth.com 

VOICEOVER SERVICES 

voiceoveramerica.com 
8883 415388.8101 ISDN a MP3 Mel delivery 

October 10, 2003 R &R 85 

VOICEOVER SERVICES 

SAM O'NEIL 
IHI- VOICE HEARD AROVE THE REST' 

DEMO: 
www.samoneil.com 

As Heard In... 
Toronto, 

Washington D.C., 
Las Vegas 

and Plaret -Wide 

1-877-4-YOURVO 
(977-496$766) 

Mike Carta 
VO IMAGING FOR ALL FORMATS 

865 -691 -8989 
www.supersweepers.com 

Listen New) 
www.mltchcralg.com Total Radio Imagery Call! 

901. 881.4878 

find Soots About Almast Anjtbiug! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,369 jam -packed pages 

86,000 listings 

35,000 songs 

1,300 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ( *on U.S. orders 
Discounted price: $5 I.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1622 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

www.radioandrecords.com 

MARKETPLACE 
ADVERT /SING 

Payable in advance. Order must be typewritten and accom- 

panied by payment. Visa/MC /AMEx/Discover accepted. One 

inch minimum, additional space up to six inches available in 

increments of one -inch. 
Rates for R &R market- 
place (per inch): 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

Marketplace 
(310) 788-1622 
Fax: (310) 203 -8727 
e -mail: Ilinares @radioandrecords.com 

$95.00 
90.00 
85.00 
75.00 
70.00 

Mark McKay Media 
MALE & FEMALE VOICES AVAILABLE 

ALL FORMATS & MARKET SIZES 

C_USTER & GROUP RATES 

PHONE DEMO: 913-345-2381 
FAX 345 -2351 
WEB DEMO: mckaymedia.net 

AFFORDABLE! 

E CIPIIANI 
0 

l0 
R ?PIA 0 S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 
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84 R&R October 10, 2003 OPPORTUNITIES 

NATIONAL 

nttp://onairjobtipsheet.com _f 

Wonted: "History of Rock and Roll" on 

reel to reel, Drake /Chenault version. 3 

or 4 Versions were produced, and 

up- dated. Serious buyer /collector of 

Drake Jingles and "History" series. 

EMIL8500@ool.com. 

SOUTH 
Position: I )i rector fil SnlesiGeneral 
Sales Manager 
Location: Pt. \Milton Beach Fl- 
Control #: IOIr)73R 
Description: (tumulus Media is 

looking for an experienced DOS/GSM 
to lead our number I cluster in 
beautiful Ft. Walton Bcacll/Destin, FL. 

Voted best beaches in the U.S. six years 
running. Great compensation for the 
right candidate. Excellent leadership 
skills, ability to train and inventory 
management is crucial for guiding this 
cluster. If you meet these qualifications 
and living in Paradise interests you, 
send resume and cover letter to: 
Radingnun;1(Lculn. WE. 9/26/03. 

Top Sales People Wanted, Inside/ Outside 
Sales. English /Spanish required. Fax 
Resume to 305 -652 -1334. (10/10) 

CONSERVATIVE 
TALK HOSTS 

Salem Communications is seeking 
sizzling, dynamic Talk Hosts for current 
and future openings at our major 
market News/Talk stations. Successful 
candidates will have a proven track 
record in conservative talk radio...ideally 
in morning drive. Minimum of five years 

ratings success in format (no beginners 
or "send me in, coach" cases need 
apply.)Be ready to prove your unique 
ability to relate major local /national news 

events to 25 -54 men & women. Posi- 
tive team players with solid family 
values, upbeat personality and sales - 
friendly attitude required. 

Want to work with the best in the 
business? Rush T &R (no calls) and 
cover letter outlining why YOU will help 

us win BIG to: 

TOM TRADUP 

National Program Director for News/Talk 

SALEM COMMUNICATIONS 

6400 N. Beltline, 2 "d Floor 

Irving, TX 75063 EOE 

MIDWEST 

GREAT COMPANY! 
GREAT CITY! 

GREAT STATION! 
GREAT OPPORTUNITY! 

Do you focus people on vision, direction 
and success? Do you match talent to 
task in delegating jobs? Do you set goals 

and implement steps to achieve them? 
Are you great at proactively recruiting 
talented account managers? Do you see 

opportunities or obstacles? Are you 
qualified in building a customer - 
focused organization? Do you 
naturally build trust with people you 
meet ana are you driven to help your 
team succeed? Do you have a track 
record that shows you are a winner? 

Bonneville St. Louis (WSSM Smooth Jazz) 

is looking for a sales manager. Minimum 
two years sales management experience. 
CSS Certified candidates a plus) 

Send resume /cover letter to: 

Amanda Koeppe, 
Human Resource Director 

1 1647 Olive Blvd. 

St. Louis, MO 63141 
Must be able to work within the 
policies & procedures outlined by 

Bonneville International Corporation. 
EOE 

Ci ûF OATF October 24th or when filled 

AQ \Mid -West Family "v Broadcasting 

Creative Services Director 
You must be a GREAT writer that 

can produce GREAT campaigns. 
This is NOT a production director 
job. You work with the sales team 
to help grow our client's busi- 

nesses. You'll be rewarded well 

for your work that sells. We'll 
invest in training for you and 
you'll do work your proud of. 
Mid -West Family Broadcasting is 

an employee -owned radio com- 
pany focused on getting client 
results, located on Lake Michigan 
in Southwest Michigan. Pay 

range30 -50k. $250 fee paid if we 
hire your referral. Email resume, 

references and salary history to 
rbolak @wirx.com. We're an EOE 

Employer, woman and minorities 

are encouraged to apply. 

EAST 

Y102 Reading Pa. needs week- 

end talent & board ops. Contact 

Al Burke, PD. alburke@ 
clearchannel.com. EDE. (10/10) 

POSITIONS SOUGHT 

Eleven year Michigan radio veteran look- 
ing to broaden his horizons. Experience in 

all departments /dayparts with good numbers 
& references. (231) 933 -4195. (10/10) 

Female Pro w/ tons of on air experience 
needs gig near San Diego. Oldies, CHR, Clas- 

sic Rock , Even News!! Call ASAP. Amie 
(760)744 -4771. (10/10) 

Free appendix transplants! Plus creative 
commercial production from 20 year vet with 
over 100 regional, national and international 
awards. kurtkoncepts @cs.com. (10/10) 

Energetic personality with a great voice to 
match, make this male air talent part of your 
radio family. Call Chris 905 -878 -9825. (10/10) 

Major Market Talk Show Host! For Conser- 
vative Style! Opinionated! Hot Topics! Ad- 
vice Talker! Credentials & Experience Guar- 
antee Success! RoyDackerman @verizon.net 
(808) 239-2550. (10/10) 

Talk Host, Available Now, Major Markets, 
Conservative, Female, Opinionated. 
Talkradiotome@aol.com. (10/10) 

7 years Radio/TV traffic experience seeking 
manager position in sports, radio, television 
in NY /NJ. BG at 201- 222 -8795. (10/10) 

Ohio Valley, or weekends in the NY Sub- 
urbs. CHR/Hot AC /ALT. Brian Hunter 718 -236- 
7505 or djbrianhunter @aol.com. (10/10) 

Plymouth, MA. The home of Thanksgiving! 
Live reports Thanksgiving week from Ply- 
mouth Rock! "The Mayflower" and More! 
For details GR0VER750 @AOL.COM. (10/10) 

20 Years on air experience dj /md seeks 
on air slot in FT MYERS , FL. Call Don any- 
time at 671 -7110. (10/10) 

Young & energetic looking for position in 

sports talk, on -air, or production. Just out 
of school and willing to relocate. Bobby (405) 
685 -1840. (10/10) 

REtR Opportunities 
Free Advertising 

Radio 8 Records provides tree (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST). eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 81/2- X 11' company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail lo: 

llinares @radioandrecords.comAddress all 20 -word ads to 

R&R Free Opportunities, 10100 Santa Monica Blvd.. Third 

Floor. Los Angeles. CA 90067. 

REM Opportunities 
Advertising 
lx 2x 

$175 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for lx, $50 for 2x). In addition, all ads appear on R&R's 

website. (WW1': radioandrecords. corn). 

Blind Box: add $50 

The R&R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
widuals seeking employment may run ads in the 

psitions Sought section at the special rate of S50 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by ad- 

vance payment. Ads are accepted by lax: (310 -203- 

E727) or mail. Visa, MC, AmEx or Discover card ac- 

cepted. Include card number, name as it appears on 

credit card. expiration date and phone number. Blind 

box responses are sent to advertisers every Friday by 

first -class mail. 

Deadline 
To appear in the following week's issue, your ad must 
be received by Thursday noon (POT) eight days prior 
to issue date. Address all ads to:RBR Opportunities, 
10100 Santa Monica Blvd.. Third Floor, Los Angeles. 

CA 90067. 

RADIO Et RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio 8 Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R8R reserves all rights in material accepted for publication. All letters addressed to R8R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of 

the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

© Radio 8 Records. Inc. 2003. 

POSTMASTER: Send address changes to R &R. 10100 Santa Monica Blvd., Third Floor. Los Angeles. California 90067. 

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 

CIRCULATION: 

hone 

310 -788 -1625 

Fax 

310-203-8727 

E -mail 

moreinfo@radioandrecords.com 

NEWS DESK: 310- 788 -1699 310-203-9763 newsroom@radioandrecords.com 

R&R ONLINE SERVICES: 310 -788 -1635 310-553-4056 kmccabe@radioandrecords.com 

ADVERTISING /SALES: 310 -553 -4330 310-203-8450 hmowry® radioandrecords.com 

WEBSITE: www.radioandrecords.com 

Phone Fax E -mail 
OPPORTUNITIES /MARKETPLACE: 310- 788 -1622 310- 203 -8727 Ilinares @radioandrecords.com 

EDITORIAL, OTHER DEPTS: 310 -553 -4330 310 -203 -9763 mailroom®radioandrecords.com 

WASHINGTON, DC BUREAU: 301- 951 -9050 301 -951 -9051 rrdc ® radioandrecords.com 

NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton@radioandrecords.com 
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LATIN FORMATS 83 

October 10, 2003 

REGIONAL MEXICAN TOP 25 
THIS 

WEEK ARTIST -ITLE LABEL(S 

1 INTOCABLE Eso Duele (EM /Latin) 

2 BRONCO "EL GIGANTE DE AMERICA' Estoy A Punto (Fono visa) 

3 CONJUNTO PRIMAVERA Ave Cautiva (Fono visa) 

4 MONTEZ DE DURANGO Hoy Empieza Mi Tristeza (Dise) 

5 TIGRES DEL NORTE Cáusame La Muerte (fonovisal 

6 HURACANES DEL NORTE Nomás Por Tu Culpa ( Univision) 

7 ADOLFO URIAS Amor Bésame (Fonovisa) 

8 MARCO A. SOLIS Más Que Tu Amigo ( Fonovisa) 

9 PALOMO Te Metiste En Mi Cama (Dise) 

10 TEMERARIOS Te Regalo Mi Tristeza (Fonovisa) 

11 ARROLLADORA BANDA EL LIMON En Los Puntos Huesos (Disa) 

12 CUISILLOS Corazón (Balboa) 

13 MONTEZ DE DURANGO Lágrimas De Cristal (Dise) 

14 JOAN SEBASTIAN Sentimental (Ba /boa) 

15 LIBERACION Cuánto Me Apuestas (Din) 

16 BANDA EL RECODO Que Te Ruegue Quien Te Quiera (Fonovisa) 

17 COYOTE Y SU BANDA TIERRA SANTA El Rancho Grande (EMI Latin) 

18 CONJUNTO PRIMAVERA Actos De Un Tonto (fonovisal 

19 PEPE AGUILAR Yo La Amo ( Univision) 

20 VICTOR GARCIA Otra Vez (Sony Discos) 

21 JOAN SEBASTIAN Asi Te Quiero (Balboa) 

22 NINEL CONDE Callados (Universa /) 

23 JORGE LUIS CABRERA En Realidad (Dise) 

24 TRINY Y LA LEYENDA Dile (Universa /) 

25 CHUY JR. Y SUS JARDINEROS Mr. Party (EMILatin) 

337 

308 

274 

231 

215 

212 

161 

145 

119 

112 

103 

98 

95 

94 

93 

92 

92 

89 

87 

83 

77 

73 

72 

67 

66 

Data is complied from the airplay week of September 28 - October 4, 

and based on a point system. 
© 2003 Radio & Records. 

Going For Adds 
ADAN CHALINO SANCHEZ Me Cansé Ce Morir Por Tu Amor ( Univision) 

COSTUMBRE Cuánto Te Amo (WarnerMC.) 
EL AMIGABLE Por Qué No Vienes (Freddie) 

EL COYOTE Y SU BANDA TIERRA SANTA Me Voy A Ir (EMI Latin) 
GRACIELA BELTRAN Qué Difícil Es (Univision) 

JOAN SEBASTIAN Don Marcos (Ba /boa) 
JULIO PRECIADO Te Reto A Due Me Olvides (BMG) 
KUMBIA KINGS fIOZOMATLI Mi Gente (EMILatin) 

LA ONDA wICONTROL Mi Cucu (EM /Latin) 
LOS CADETES DE LINARES El Amor Que Te Doy ( Univisian) 

NICO FLORES Para Morir Iguales (BMS) 
PABLO MONTERO Cuando Calienta El Sol (BMG) 
PANCHO BARRAZA Qué Bien Me Harias (Balboa) 

PAQUITA LA DEL BARRIO Hombres Malvados (Balboa,' 

TEJANO TOP 25 
THIS 

WEEK ARTIST TITLE LABEL(S) 

1 INTOCABLE Eso Duele (EM /Latin) 

2 BIG CIRCO La Endiablada (EM /Latin) 

3 DUELO Desde Hoy ( Univision) 

4 ELIDA REYNA Te Voy A Olvidar (Tejas) 

5 FRIJOLES ROMANTICOS & BOBBY PULIDO Dónde Está Mi Raza (Universal) 

6 KUMBIA KINGS DOZOMATLI Mi Gente (EMILatin) 

7 SOLIDO Contando Los Segundos (Freddie) 

8 JIMMY GONZALEZ & GRUPO MAll Junto A Ti (Freddie) 

9 JAIME Y LOS CHAMACOS fIBOBBY PULIDO Conjunto No Morirá (Freddie) 

10 CONTROL Me Quiero Casar (EM/Latinl 

11 IMAN Amor De Dos Caras ( Univision) 

12 JAY PEREZ No Me Dejes (SonyDiscos) 

13 COSTUMBRE Cuánto Te Amo (WarnerM.L.) 

14 LA ONDA wICONTROL Mi Cucu (EM/Latin) 

15 ALAllAN Cómo Olvidarte (Freddie) 

16 PALOMINOS Tócame (fonovisal 

17 LA CONTRA Ya Tengo Mi Vida ( Univision) 

18 DANIEL RENE & JENNIFER PEÑA El Deseo De Ti (Univision) 

19 RUBEN RAMOS Quiero Una Cita ( Revolution) 

20 ESTRUENDO Conquistar Tu Corazón (Univision) 

21 MARCOS OROZCO Rio Rebelde (Catalina) 

22 BOBBY PULIDO Perdóname (Universal) 

23 VICTOR GARCIA Otra Vez (Sony Discos) 

24 FRANKIE J. Ya No Es Igual (Sony Discos) 

25 LA CONQUISTA La Chica Conquista (D -Zone) 

Data is complied from the airplay week of September 28 - October 4. 

and based on a point system. 
© 2003 Radio & Records. 

Going For Adds 
JIMMY GONZALEZ Y EL GRUPO MAll Te Llevo En Mi Alma (Freddie) 

JOSE LEON Promesas (Catalina) 

LA CIMA Amiga ( Univision) 

LOS BRAVIOS Me Tiene Loco (Freddie) 

MARCOS OROZCO Como Dos Adolescentes (Catalina) 

PESADO Mátame (Warner M.L.) 

TIGRILLOS Todo Me Sale Mal (Warner MI.) 
VARONIL Y Lloré (Univision) 

263 

157 

154 

144 

128 

127 

109 

99 

96 

87 

86 

82 

79 

72 

64 

58 

54 

52 

48 

43 

41 

32 

32 

27 

26 

We proudly welcome 

to the EMI Latin family 

Adding one more hit to their 
. ...P 

"DE UN RANCHO A OTRO" 

ed:.lvum 
"PE UN RANCHO A OTRO 

IN STORES 6 BER 4 
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CONTEMPORARY TOP 25 
THIS 

WEEK ARTIST TITLE LABEL(S) 

1 CHAYANNE Un Siglo Sin Ti (SonyDiscos) 

2 ALEJANDRO SANZ No Es Lo Mismo (WarnerM.L.) 

3 JUANES & NELLY FURTADO Fotografía (Universal) 

4 RICKY MARTIN Asignatura Pendiente ( SonyDiscos) 

5 LUIS MIGUEL Te Necesito (WarnerM.L.) 

6 GLORIA ESTEFAN Hoy ( SonyDiscos) 

7 061E BERMUDEZ Antes ( fMlLatin) 

8 MANA Mariposa Traicionera (WarnerM.L.) 

9 RICKY MARTIN Tal Vez (Sony Discos) 

10 CRISTIAN No Hace Falta (BMG) 

11 AREA 305 Vive La Vida ( Univision) 

12 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universal) 

13 RICARDO ARJONA Minutos (Sony Discos) 

14 ALEXANDRE PIRES Quitémonos La Ropa (BMG) 

15 TEMERARIOS Te Regalo Mi Tristeza (Ponovisa) 

16 MARCO A. SOLIS Tu Amor 0 Tu Desprecio (fono visa) 

17 SORAYA Sólo Por Ti (EM /Latin) 

18 BLACK EYED PEAS Where Is The Love? (A &M /lnterscopel 

19 RICARDO MONTANER Qué Ganas (WarnerM.L.) 

20 SIN BANDERA Kilómetros (Sony Discos) 

21 PEPE AGUILAR Me Falta Valor ( Univision/ 

22 TRANZAS Morí (J &N) 

23 CONJUNTO PRIMAVERA Ave Cautiva (fonovisa) 

24 OLGA TAÑON Cuando Tú No Estás (WarerML.) 

25 INSPECTOR Amargo Adiós (Universal) 

Data is complied from the airplay week of September 28 - October 4, 

and based on a point system. 
© 2003 Radio & Records. 

Going For Adds 
ALEX UBAGO Oué Pides Tú (WarnerM.L.) 

CHRISTINA VALEMI Absolutamente Todos (Universal) 

DANIEL RENE Jamás (Univision) 

IMPACTO MC Golosa (Ba /boa) 

LORNA & EL CHOMBO Papi Chulo (Ba /boa) 

LOS DUEÑOS DEL SOL Que Por Qué Te Dulero (Balboa) 

MANA Te Llevaré Al Cielo (WarnerM.L.) 

MIA Convencida ( Univision) 

OBIE BERMUDEZ Me Cansé De Ti (EM/ Latin) 

PEPE AGUILAR Yo La Amo ( Univision) 

PUERTO RAICES Enamorados (Sony Discos) 

RICARDO MONTANER Parado De Manos (WarnerML.) 

TIZIANO FERRO Perverso (fMlLatinl 

TOTAL 
POINTS 

131 

127 

113 

100 

83 

76 

75 

59 

58 

53 

48 

47 

46 

45 

40 

36 

35 

35 

34 

33 

33 

32 

30 

29 

29 

TROPICAL TOP 25 
vEÉN ARTIST TITLE LABEL(S) 

1 CELIA CRUZ Rie Y Llora (Sony Discos) 

2 ELVIS MARTINEZ Así Te Amo (Premium) 

3 061E BERMUDEZ Antes (EMI Latin) 

4 KEVIN CEBALLO Tú Volverás (Universal) 

5 GLORIA ESTEFAN Hoy (Sony Discos) 

6 INDIA Soy Mujer (Sony Discos) 

7 HUEY DUNBAR Sin Poderte Hablar (Sony Discos) 

8 CHAYANNE Un Siglo Sin Ti (Sony Discos) 

9 GILBERTO S. ROSA Un Amor Para La Historia (Sony Discos) 

10 ALEJANDRO SANZ No Es Lo Mismo (WarnerM.L.) 

11 ANTHONY RIOS El Bolsillo Izquierdo (Premium) 

12 VICTOR MANUELLE Poco Hombre (Sony Discos) 

13 SOPHY Cuéntale A Ella (Premium) 

14 ISMAEL MIRANDA Te Solté La Rienda (Universal) 

15 SON DE CALI Son De Cali ( Univision) 

16 CRISTIAN No Hace Falta (BMW 

17 SHALIM Se Me Olvidó Tu Nombre (Crescent Moon) 

18 DANIEL RENE & JENNIFER PEÑA El Deseo De Ti ( Univision) 

19 SON CALLEJERO No Se (Cutting) 

20 OSCAR D'LEON La Mazucamba (Universal) 

21 RICKY MARTIN Asignatura Pendiente (Sony Discos) 

22 NEGROS Me Cambiaste La Vida (Premium) 

23 AREA 305 Vive La Vida ( Univision) 

24 THALIA fIFAT JOE Me Pones Sexy (EMI Latin) 

25 PAPI SANCHEZ Enamórame (Sony Discos) 

Data is complied from the airplay week of September 28 - October 4, 

and based on a point system. 
© 2003 Radio & Records. 

TOTAL 
POINTS 

168 

101 

94 

92 

84 

78 

70 

67 

60 

58 

57 

56 

55 

48 

45 

44 

41 

41 

40 

40 

39 

39 

36 

36 

35 

Going For Adds 

ANDY ANDY Voy A Tener flue Olvidarte (Sony Discos) 

JHONNY RAFAEL Vivir Sin Ti ( Univision) 

OBIE BERMUDEZ Me Cansé De Ti (EMI Latin' 

Rock /Alternative Record Poo/ 
TW ARTIST':m TW ARTIST Tille :::- 

1 PLASTILINA MOSH Peligroso Pop (EMlLatinl 1 FRUKO Y SUS TESOS Gringo Rumbero Pachanguero (Fuentes) 

2 LA LEY Más Allá (WarnerM.L.) 2 SONORA CARRUSELES La Comay (Fuentes) 

3 CIRCO La Sospecha (Universal) 3 ORQUESTA GUAYACAN Vas A Llorar (MP) 

4 CAFE TACUBA EO (MCA) 4 GLORIA ESTEFAN Hoy (Sony Discos) 

5 FASE Tania (Universal) 5 OLGA TAÑON Cuando Tú No Estás (WarnerML.1 

6 LOS TETAS Tómala (Universal) 6 CELIA CRUZ Rie Y Llora (Sony Discos) 

7 JUMBO Bajo Control (BMG) 7 FASE Tania (Universal) 

8 JARABE DE PALO Ying Yang (WarnerML.) 8 MOSA PROJECT Dámelo (Latin/ lava) 

9 LA MOSCA TSE TSE Muchachos, Esta Noche Me Emborracho (EMlLatin) 9 OB1E BERMUDEZ Antes (EMI Latin) 

10 PANTEON ROCOCO Tu Recuerdo Y Yo (BMG) 10 JOHNNY VENTURA Allá Se Quedó (MP) 

11 MOLOTOV Here We Kum (Universal) 11 OSCAR D'LEON La Mazucamba (Universal) 

12 GUSTAVO CERATI Karaoke (BMG) 12 INDIA Soy Mujer (Sony Discos) 

13 PASTILLA Comezón (Antidotal 13 DON DINERO Ahí Parí (Universal) 

14 JULIETA VENEGAS Andar Conmigo (BMGI 14 RICHIE RAY 40 Arios (Combo) 

15 ANA TORROJA El Arte De Llorar (BMG) 15 AREA 305 Vive La Vida ( Univision) 

Songs ranked by total number of points. 18 Rock/Alternative reporters. Songs ranked by total number of points. 21 Record Pool reporters. 
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This Week In Spanish- Language Music 

Radio Y Música News 
PD, Miguel Soler 
WFNO /New Orleans 

On Sept. 21 we celebrated Central American Independence at an event at Six Flags. 

Grupo Manía, Mokuanes from Nicaragua and Five Star Band from Honduras performed. 

We had attendance of over 3,500 people. 

Most of the Hispanics who live in this area are from Central America, predominantly 
from Honduras, but there are also a lot of people 

from Nicaragua and El Salvador. We wanted to 

celebrate their independence with them, and their 
response was wonderful. This is the second festival 
we've done this year. Our audience has responded 

very well, so we're doing it again next year. 

Because our audience is so diverse, our station 

plays a lot of different styles of music. Although we're a contemporary station, we 

include some tropical hits as well as Regional Mexican. The Central American commu- 

nities really enjoy all this music. 

See Them Live 
October 

17 Maná, TD Waterhouse Center, Orlando 

18 La Oreja de Van Gogh, Webster Hall, New York 

21 Gustavo Cerati, JC Fandangos, Anaheim, CA 

n Maná, Entertainment Center, Laredo, TX 

24 Jumbo, Club Monaco, Sunnyvale, CA 

24 Maná, American Airlines Center, Dallas 

24 Juanes, Madison Square Garden, New York 

25 Los Lonely Boys, La Zona Rosa, Austin 

25 Maná, Cynthia Woods Mitchell Pavilion, Houston 

25 Los Prisioneros, Gustavo Cerati & Jarabe de Palo, Nations, Washington, DC 

26 Los Lonely Boys, Concrete Amphitheater, Corpus Christi, TX 

26 Jumbo, JC Fandangos, Anaheim, CA 

28 Maná, Cricket, Phoenix 

30 Maná, Mandalay Bay, Las Vegas 

Maná 

1 Luis Miguel, Smirnoff Music Center, Dallas 

1 Quetzal, Denise Roberge Art Gallery, Palm Desert, CA 

1 Raphael, James L. Knight Center, Miami 

2 Luis Miguel, SBC Center, San Antonio 

4 Luis Miguel, Laredo Entertainment Center, Laredo, TX 

6 Quetzal, Whittier College /Shannon Center for the Arts, 

Whittier, CA 

8 Luis Miguel, United Center, Chicago 

9 El Tri, Sports Arena, Los Angeles 

11 Luis Miguel, Madison Square Garden, New York 

13 Luis Miguel, American Airlines Arena, Miami 

13 Lo MCXIMO De La Música Tour, Venzon Wireless Theater, Houston 

14 Lo MCXIMO De La Música Tour, Hammerstein Ballroom, New York 

15 Lo MCXIMO De La Música Tour, James L. Knight Center, Miami 

22 Quetzal, The Citadel Outlets, Los Angeles 

23 Lo MCXIMO De La Música Tour, Universal Amphitheater, Los Angeles 

24 Enanitos Verdes & Circo, Coliseo Pachins Vicens, Puerto Rico 

25 Jarabe de Palo, Anfiteatro Tito Puente, Puerto Rico 

28 Jaguares, Long Beach Arena, Long Beach, CA 

30 Jaguares, Marquee Theater, Tempe, AZ 

Luis Miguel 

Jaguares 

October 10, 2CC3 R &R 81 

PIRES AT THE WHITE HOUSE Brazilian singer Alexandre Pires was invited to the White 

House as part of the Hisparic Heritage Month Celebration. He and other artists performed foi 
President George W Bush. Pires is seen here singing "Chica De Ipanema "in his native Portuguese. 

BANDA EL RECODO CELEBRATE Banda El Recodo, a.k.a. tire Mother of A/I Bands, 

celebrated 65 years in the music business with three shows at Mexico City's Auditorio Nacional (Sept. 

12 -14). El Pecodo will also be touring the U.S. and will soon be releasing their new album. Por Ti. 

G' y V: "' 
ir .íT.. 

`1' e 
. ..r 

ér a' ,:_ !' 

NEW RECORD AND VIDEO Adán Chakno Sánchez (I) recently filmed the video for "Me Cansé 

De Morir Por To Arm' the first single off the album Un Soñador. The singer is seen here during the 

shoot in MfIfb!.t CA. 

AZUL AZUL ARE UNIVERSAL Bolivian pop band Azul Azul signed with Universal Music 

Latino. The band. who had a major hit with 'Ya Bomba." released their new album, loreta to. on 

Universal on Sept. I8. Seen here are (I -r) Universal Music Latino President John Echevarría, 

bandmember Ricardo Fries, Universal Music Latino A &R VP Eddie Fernández, band leader and 

songwriter Fabio Zambrano, bandmember RU Prado and Universal Music Latino Sr. A &R/Marketing 

VP Walter from. 

www.americanradiohistory.com
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LATIN FORMATS 

Recipes For Success 
PDs talk about what makes a great promotion 

ho doesn't like radio promotions? For the audi- 
ence, there's excitement in trying to win tickets to their 
favorite concert; getting the chance to attend a private 
event and meet their favorite artist; or winning a trip, a 
car or money. Then there are the benefits for the stations: 
higher ratings and TSL, new listeners tuning in, etc. 

Some stations go all -out and give 
away brand -new cars and thou- 
sands of dollars in cash. 

But what about stations 
that don't have the bud- 
gets to do expensive pro- 
motions? Can they com- 

pete? The answer is yes. 

What I discovered from 
the PDs I spoke with this 
week is that, generally, 
it's not about what the 

station gives away, but 
how it does it. Here are their recipes 

for great promotions. 

Danny Garcia 

KLEY /San Antonio 
The promotion has to be some- 

thing the audience wants. If the 
prize is perceived as something 
people want, it will be a success. 

Cash continues to be the most at- 
tractive prize, but other things, like 
store gift cards or certificates, also 
work well. The big prizes, like cars, 

houses, trips, etc., are attractive, but 
the audience many times thinks 
that if the prize is worth a lot, they 
will never win it. 

Even though a prize may be or- 
dinary, you have to present it as ex- 

traordinary A T -shirt and 
a few CDs can seem to 
have little value, but if 
you present them as 

must -haves, they will be 

perceived that way. 
The promotion must 

be formulated in such a 

way that it will increase 

your TSL and cume. 
There's no point in doing 

a promotion just to have something 
to talk about during the breaks. The 
main objective of all promotions 
must be to increase rat- 
ings. That's why you 
have to pay a lot of atten- 

tion to the promotion's 
mechanics and find a 

way to get the best out of 
it in regard to TSL and 
cume. 

Promotions must be 

fun and entertaining and 
out of the ordinary. An or- 

dinary promotion will 
not get the audience's attention or 
enthusiasm. A promotion that gets 

Danny Garcia 

people talking automatically in- 
creases your audience, because peo- 
ple who normally don't listen to 

your station will tune in out of curi- 
osity if they hear your faithful listen- 

ers talk about your promotion. 
The radio team presenting the 

promotion must be convinced that 
it is great, and they must show this 
whether they are on the air or on the 

street. If they are not convinced that 
the promotion is effective, they will 
not convince anyone else. That's 
why it's important to take your team 

into consideration when planning 
promotions, because their opinions 
can take an ordinary promotion to 

a higher level. And the team will feel 

proud about participating. 

Gilbert Esparza 

KEJS /Lubbock, TX 
Whatever you're giving away, 

it must be a must -have. 

The promotion has to 

be convenient: phone reg- 
istrations (this method 
provides me with impor- 
tant data about our listen- 

ers), registration boxes in 
the neighborhoods that 
listen to your station, reg- 
istration boxes in high - 
traffic areas and on -loca- 

tion remotes to increase 

awareness. 

The promotion must be worth 
the effort. I try to think like the lis- 
tener: What's in it for me? 

The promotion must have a 

generous amount of on -air promo- 
tion. 

When possible, cross- promoting 
with other media is a very effective 
technique. 

Try to make the promotions fun 
and easy, because that keeps the lis- 

teners tuning in to find out what else 

the station is giving away or plan- 
ning. 

Richard Torres 

La Favorita Network/CA 
If you look in the dictionary, the 

definition of promotion is "to con- 
tribute to further growth or prosper- 
ity." I like to run promotions that 
give us as much exposure as possi- 
ble to people who aren't our regu- 
lar listeners. 

Develop and run good, fun con- 
tests. That's what we do. 

Try to encourage the regular lis- 

Gilbert 

MAKING THE ROUNDS Ninel Conde and José Manuel Figueroa recently 

stopped by KZOUFresno. Conde is promoting her self- titled debut album on 

Universal Music Latino. Hubby and singer Figueroa was there for support. 

They're seen here with (I) KZOL PD Pepe Reyes. 

Esparza 

R &R October 10, 2003 

SANZ MEETS KOLO While in Los Angeles to promote his very 

successful album No Es Lo Mismo. Alejandro Sanz (I) made an afternoon stop 

at KSSE, where DJ Kolo Barrera asked him the fun and personal questions all 

the fans wanted the answers to. 

tener or new listener to listen for a 

longer period of time. That will con- 

tribute to your growth. 
When you think promotion, 

think visibility. Get the station out in 
front of people through personal 
appearances, community involve- 
ment, events and advertising on bill- 
boards and TV. 

Juan Carlos Hidalgo 

KLAX /Los Angeles 
First, it is important 

to determine the objec- 
tive. Is it to increase TSL, 

to attract a particular 
demo of listeners, to po- 
sition the station, etc. 

It is very important 
to analyze whether the 
prize or event is some- 
thing the majority of the 

audience that you want 
to attract wants. If not, the promo- 
tion will go on without much atten- 
tion from the audience. 

The contest you develop has to 
be fun and not too complicated. It 
not only has to entertain 
or get a reaction from the 
person trying to win, but 
also from those people 
who don't have time to 
participate or never call 
the station. Contests are 

another tool the DJ uses 

to entertain and attract an 

audience. 
From the moment 

the promotion begins, it is essential 

that the teasers, the liners, the pro- 
mos and all the advertising are clear. 

The DJs must also clearly under- 
stand the concept of the promotion 
so they can explain it to the audi- 
ence. 

If the promotion goes on for 
more than three weeks, it is up to the 
PD to keep it fresh and to motivate 
the DJs to keep up their enthusiasm, 
because, many times, by the time the 
promotion ends, no one cares. 

Some of the most popular and 
effective promotions are those that 
include sound effects, the song of 
the day, mixing songs, "la bomba," 

"the million -dollar machine" or the 

roulette wheel. 

Alicia Zerluche 

KTXZ /Austin 
First, you have to come up with 

a very creative idea, something that 
people will really get into 

Then, work on the elements: the 

sponsor, the radio team, the artists, 

etc. Everyone must be in agreement 
and support the promotion. 

It's also very impor- 
tant to create a lot of ex- 

citement around the pro- 
motion. Even if you're 
giving away something 
small, you have to create 

excitement. For example, 
we do lots of promos, re- 

motes, etc., to support our 
promotions. Let people 
know there's something 

great going on. 

People are always interested in 
winning big prizes, like trips, and 
prizes like that really spotlight the 
station. But once someone wins a 

trip there's the matter of 
asking for time off and 
other issues. So, it's best to 

do a local promotion that 
is great but that will be 

easy for the winner to 
claim and enjoy. It's bet- 
ter to do a promotion that 
is more personal and that 
they'll never forget, like 
giving them the chance to 

meet an artist. 
It's also important that every- 

one in the station gets involved in 
the promotion. All the DJs should 
support it and promote it with a lot 
of excitement. 

Juan Carlos Hidalgo 

Alicia Z ertuche 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310-788-1670 
or e-mail: 

jmadrigal@radioandrecords.com 
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INSPO TOP 20 
LAST THIS 

WEEK WEEK ARTIST T -_ _SEE.c 

JAMIE SLOCUM I Cannot Turn Away (Curb) 

TWILA PARIS God Of All (Sparrow) 

JACI VELASQUEZ Jesus is (Word /Curb /Warner Bros.) 

SCOTT KRIPPAYNE You Are Still God (Spring Hill) 

NATALIE GRANT I Desire (Curb) 

PHILLIPS, CRAIG & DEAN Hallelujah ... (Sparrow) 

WATERMARK... There Is... (Creative Trust Workshop) 

CAEDMON'S CALL Hands Of The Potter (Essential) 

C.RICE Smile (Just Want To Be With Youl (Rocketown) 

4HIM Fill The Earth (Word /Curb /Warner Bros.) 

RUSS LEE Satisfied In You (Discovery House) 

COREY EMERSON Sanctuary (Discovery House) 

FFH Ready To Fly (Essential) 

JIM WITTER You Are The Son (Curb) 

lneb.t> VARIOUS ARTISTS The Gathering (Essential) 

DARLENE ZSCHECH Pray (M0) 

SHANNON WEXELBERG In The Waiting (Doxology) 

CHARMAINE All In All (Elevate/lnpop) 

JILL PHILLIPS Wrecking Ball (Fervent) 

- MERCYME Word Of God Speak / /NO) 

1 1 

2 2 

3 0 
7 0 
5 5 

4 6 

9 0 
8 0 
6 9 

11 

10 Q 
12 12 

15 ® 
14 14 

20 0 
19 Q 
13 18 

18 19 

TOTAL .1- WEEKS ON TOTA. 
PLAYS PLAYS CHART STATIONS 

372 .11 11 2110 

366 -0 12 2010 

365 0 9 19,0 

306 +34 6 181 

293 -27 12 17'0 

287 61 14 1510 

286 +39 5 2010 

276 +28 6 1611 

274 29 16 1610 

253 +33 4 1E11 

230 +7 7 1.E10 

194 .11 8 1t10 

184 +5 3 1411 

171 .13 10 1310 

155 +20 1 1312 

155 +12 2 1511 

150 +5 3 1110 

149 -50 13 1110 

148 -2 4 810 

144 +8 21 810 

22 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 9/28 - Saturday 10/4. 

© 2003 Radio & Records. 

Rhythmic Specialty Programming 
ARTIST TITLE LABEL(SI 

1 KJ -52 Dear Slim Pt. 2 (BEC /Uprokl 

2 VERBS Live To The Music (Gotee) 

3 T -BONE Still Preachin' /flicker) 

4 LPG Never Did I (Uprok) 

5 SOULJAHZ Jubilee (Squint /Curb /WarnerBros.) 

6 KJ52 fIJOHN REUBEN The Choice Is Yours ( (tprok) 

7 MARS ILL Breathe Slow (Gotee) 

8 OUT OF EDEN Showpiece (Sorbet 

9 JOHN REUBEN Run The Night (Gotee) 

10 DJ MAJ The Ringleader (Gotee) 

CHR Most Added 
www- rrindicator corn 
ARTST - __ _ 451L5, ADDS 

JOY WILLIAMS By Surprise (Reunion) 5 

FM STATIC Crazy Mary (Tooth & Nail) 4 

PLUMB Unnoticed (Curb) 3 

Rock Most Added 
www.rrindicator corn 
AP'IÇ' ' ADDS 

P.O.D. Wdl You (Atlanuçl 13 

SKILLET Savior (Ardent) 9 

BLEACH Get Up (BEC) 5 

ROCK 'N' ROLL WORSHIP CIRCUS A Beautiful Glow (NO) 4 

KUTLESS Pride Away (BEC) 4 

PLUMB Unnoticed (Curb) 4 

GS MEGAPHONE Venom (Spindust) 4 

Inspo Most Added 
www.rrindicator corn 
ARTIST TITLE LABEL(S' ADDS 

MARK SCHULTZ You Are A Child Of Mine (Word /Curb /Warner Bros.) 5 

GEORGE ROWE Everlasting (Rocketown) 3 

VARIOUS ARTISTS The Gathering (Essential) 2 

RIVER Glorious (Ingrace) 2 

KATINAS Changed (Gotee) 2 

MICHAEL W. SMITH The Wonderful Cross (Reunion) 2 

MARTINS What Mercy Means (Spring Hill) 2 

SHANE BARNARD & SHANE EVERETT Mercy Reigns (lnpop) 

Congratulations to 

R &R Radio station of the year 

From your streaming provider 

ChristianNetcast.Com 
Call toll free 866 -NETCAST 

*$199 A MONTH *UNLIMITED LISTENERS *NO POP UP ADS *NO CONTRACTS* 

Casting The Net For Christ 
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CHR TOP3O 

1 1 

2 0 
3 0 
5 0 
9 0 
4 6 

6 7 

7 8 

8 9 

10 10 

12 11 

18 0 
17 0 
13 14 

14 ® 
19 ED 
11 i 7 

16 18 

15 19 

20 20 

21 21 

24 22 

22 23 

ARTIST TITLE i.AuEL,S1 
TOTAL 
PLAYS 

SWITCHFOOT Gone (Sparrow) 1035 

STACIE ORRICO (There's Gotta Bel... (forefront /Virgin,' 995 

ZOEGIRL You Get Me (Sparrow) 905 

NATE SALLIE All About You (Curb) 785 

NEWSBOYS You Are My King (Amazing Love) (Sparrow) 752 

TODD AGNEW This Fragile Breath (Ardent) 732 

SEVEN PLACES Everything (BEC) 674 

EVERYDAY SUNDAY Hanging On (flicker) 660 

MERCYME The Change Inside Of Me (INO) 630 

JEREMY CAMP I Still Believe (BEC) 534 

TOBYMAC Love Is In The House (forefront) 529 

FM STATIC Crazy Mary (both & Nail) 512 

CASTING... If We Are The Body (Beach Street /Reunion) 484 

BIG DISMAL Remember (1.0.U.1 (Windup) 473 

BY THE TREE Far Away (Fervent) 470 

BIG DADDY WEAVE Fields Of Grace (fervent) 437 

W. BARFIELD My Heart... (Creative Trust Workshop) 427 

SIXPENCE NONE... Waiting... (Squint /Curb /Reprise) 419 

DOWNHERE What It's Like (WordlCurb /Warner Bros.) 388 

SHAUN GROVES See You (Rocketown) 381 

RELIENT K Getting Into You (Gotee /EMC) 289 

SWIFT 'Tit I Met You (flicker) 287 

JEFF DEYO I Give You My Heart (Gotee) 279 

/Debut> JARS OF CLAY Show You Love (Essential) 277 

/ Debut> e MICHAEL W. SMITH Signs (Reunion) 270 

26 a AUDIO ADRENALINE Strong (forefront) 270 

23 27 SONICFLOOD Cry Holy (INO) 269 

25 28 LIFEHOUSE Take Me Away (Sparrow/OreamWorks) 262 

[Debut> JUMP 5 Why Do I Do (Sparrow/ 241 

/ Debut> ACROSS THE SKY Found By You (Word/Curb/WamerBras) 234 

ROCK TOP 30 
.1- WEEKS ON TOTAL LAST 

PLAYS CHART STATIONS '!SEEK 

THIS 

WEEK ARTIST 
' 

15 15 2510 1 1 

+8 12 2610 2 0 
+16 14 2510 3 3 

+30 10 2210 5 4 

+112 8 2012 4 5 

-112 20 1810 6 0 
.30 19 1810 13 0 
22 22 1710 8 0 
.15 15 1711 11 0 
87 23 1510 7 10 

.46 17 1510 10 

+108 6 1814 9 ® 
+62 5 1712 14 ® 

-83 13 1310 12 0 
0 12 1410 16 ® 

+45 3 1610 15 0 
-152 17 910 17 a) 

17 9 1410 22 e 
-57 19 1310 18 0 
11 10 1410 23 e 
62 30 810 19 21 

12 5 1110 25 ® 
-28 15 810 28 ® 

+74 1 1512 24 24 

+33 1 1212 21 25 

0 8 1110 27 e 
.32 7 1010 20 27 

36 22 811 (Debra> 

+34 1 1111 /Debut > e 
+52 1 1011 /Debut> ®I 

27 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 9/28 - Saturday 10/4. 
5) 2003 Radio & Records. 

New &Active 
PAUL WRIGHT Your Love Never Changes ( Gatee) 

Total Plays: 233, Total Stations: 13, Adds: 2 

AMY GRANT Simple Things (Word /Curb /A &M / /nterscope) 

Total Plays: 199, Total Stations: 6, Adds: O 

TAIT Lase This Lire (Forefront) 

Total Plays: 197, Total Stations: 10, Adds: 2 

REBECCA ST. JAMES & CHRIS TOMLIN Expressions Of 

Your Love /Forefront /Sparrow/ 

Total Plays: 194, Total Stations: 11, Adds. 2 

AVALON New Day (Sparrow/ 

Total Plays: 163, -otal Stations: 7, Adds: 0 

FFH Ready To Fly (Essential) 

Total Plays: 180, Total Stations: 9, Adds: 0 

J. MCBRAYER & J. MARIA Never Alone ( Nunca Solol (Sparrow) 

Total Plays: 178, Total Stations: 9, Adds: 2 

JILL PAQUETTE Not The Only One (Reunion) 

Total Plays: 176, Total Stations: 8, Adds: 2 

JOY WILLIAMS By Surprise (Reunion) 

Total Plays: 175, Total Stations: 12, Adds: 5 

DAKONA Richest Man (Maverick/Warner Bros.) 

Total Plays: 162, Total Stations: 7, Adds: 1 

FM STATIC Crazy Mary (Tooth & Nail) 

JEREMY CAMP Take My Life (BEC) 

SUPERCHICK Me Against The World (Inpop) 

NATE SALLIE All About You (Curb) 

RELIENT K Forward Motion ¡ Gotee) 

BIG DISMAL Reality (Windup) 

SKILLET Savior (Ardent) 

JONAH33 Faith Like That (Ardent) 

THOUSAND FOOTKRUTCH Phenomenon (Tooth &Nad) 350 

SEVENTH DAY SLUMBER Innocence (Crown) 333 

ROCK 'N' ROLL WORSHIP... A Beautiful Glow ((NO) 332 

SKY HARBOR In Stereo (Inpop) 321 

DAKONA Richest Man (Maverick /Warner Bros.) 297 

STEREO MOTION Rise (flicker) 289 

T-BONE , M. TAIT & D. LEWIS Raised In Harlem (Meaux) 282 

AUDIO ADRENALINE Worldwide: Two (forefront) 

EVERYDAY SUNDAY Lose It Again (Flicked 

KUTLESS Pride Away (BEC) 

ANBERLIN Cadence (Tooth & Nail) 

SPOKEN Promise (Tooth & Nail) 

SWITCHFOOT Ammunition (Redlnk /Columbia) 

OLD MAN SHATTERED Sentimental... (Acoustic Live) 220 

SLICK SHOES Now 's The Time (SideOneDummy) 216 

RADIAL ANGEL Your Name (Squint, /Curb /WarnerBros.) 209 

PILLAR Indivisible (MCA) 

HANGNAIL I Aspire (Tooth & Nail) 

38TH PARALLEL Turn The Tides (SquintJCurb/WarrurBros) 191 

P.O.D. Will You (Atlantic) 

NUMBER ONE GUN On And On (Salvage /floodgate) 162 

COOL HAND LUKE This Is Love (floodgate) 156 

TOTAL .1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

446 -17 10 3110 

436 +22 10 3310 

403 .4 5 3010 

394 -7 15 2310 

394 .13 12 3210 

382 -18 8 3110 

369 +88 2 3319 

355 -28 4 3313 

-50 4 3013 

.19 12 3010 

+31 7 3614 

0 14 3010 

+21 6 2412 

+2 10 2311 

+18 9 2710 

278 +7 10 3412 

269 +15 9 2412 

265 +37 4 2614 

265 +20 3 2512 

238 +11 3 1511 

235 .6 7 2810 

+11 6 1311 

+34 3 1811 

.12 6 1811 

205 26 13 2610 

201 +9 5 1813 

-42 17 2010 

173 +129 1 25113 

+39 1 1013 

+6 1 1111 

42 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 9/28 - Saturday 10/4. 

© 2003 Radio & Records. 

New &Active 
PLUMB Unnoticed rCurb) 

Total Plays: 155, Total Stations: 18, Adds: 4 

WATASHI WA All Of Me (Tooth & Nail) 

Total Plays: 120, Total Stations: 9, Adds: 0 

RE:ZOUNO Hallelujah (Independent) 

Total Plays: 114, Total Stations: 5, Adds: O 

BY THE TREE Far Away (Fervent) 

Total Plays: 111, Total Stations: 6, Adds: 0 

TREE63 All Hands (Inpop) 

Total Plays: 74, Total Stations: 12, Adds: 2 

GS MEGAPHONE Venom (Spindust) 

Total Plays: 72, Total Stations: 10, Adds: 4 

MODERN DAY JOHN Emanate (Independent) 

Total Plays: 72, Total Stations: 5, Adds: 2 

PIVITPLEX Overshaken (Sonic fish) 

Toral Plays. 66, Total Stations: 1, Adds: 0 

SWITCHFOOT Meant To Live (Redlnk /Columbia/ 

Total Plays: 65, Total Stations: 3, Adds: 0 

BLEACH Knocked Out (Tooth & Nash 

Total Plays: 54, Total Stations: 3, Adds: 0 

CHUTE BAND 
A 

DETOUR180 
detour180.com 

crossdriven.com 

Watch for the new single! 
"Beautiful" 

on your desk soon 
Re -mixed by Brian Tankersley 

"Almighty God" 
on your desk now 

ADD IMMEDIATELY 
Mixed by Bryan Lenox 

parachutemusic.com 
worshipextreme.com 

www.americanradiohistory.com
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CHRISTIAN AC TOP 30 
o October 10, 2003 

LAST 
WEEK ARTIST TITLE LABELS 

1 1 ZOEGIRL You Get Me (Sparrow) 

2 0 AVALON New Day (Sparrow) 

5 © NEWSBOYS You Are My King (Amazing Love) (Sparrow) 

4 4 SONICFLOOD Cry Holy (INO) 

3 5 MERCYME Word Of God Speak (INO) 

7 Q FFH Ready To Fly (Essential) 

6 7 ACROSS THE SKY Found By You (Word/Curb/Warner Bros.) 

10 O MICHAEL W. SMITH Signs (Reunion) 

8 9 CHRIS RICE Smile (Just Want To Be With You) /Rocketown) 

9 10 NEWSONG Life In My Day (Reunion) 

12 Q STACIE ORRICO (There's Gotta Be) More To Life (forefront /Virgin) 

14 ® CASTING CROWNS If We Are The Body (BeachStreebReunion) 

17 ® BIG DADDY WEAVE Fields Of Grace (Fervent) 

13 14 CAEDMON'S CALL Hands Of The Potter (Essential) 

11 15 JACI VELASQUEZ Jesus is (Word /Curb /WarnerBros.) 

23 D MARK SCHULTZ You Are A Child Of Mine (Word/Curb/WarnerBros.) 

18 17 THIRD DAY You Are So Good To Me (Essential) 

25 DARLENE ZSCHECH Pray (INO( 

21 D TODD AGNEW This Fragile Breath (Ardent) 

19 20 JEREMY CAMP I Still Believe IBEC) 

26 ® JODY MCBRAYER & JADYN MARIA Never Alone (Nunca Solo) (Sparrow) 

16 22 WARREN BARFIELD My Heart Goes Out (Creative Trust Workshop) 

22 ® PHILLIPS, CRAIG & DEAN Hallelujah (Your Love Is Amazing) (Sparrow) 

28 R. ST. JAMES & C. TOMLIN Expressions Of Your Love (Forefront/Sparrow) 

15 25 SHAUN GROVES See You (Rocketown) 

20 26 AMY GRANT Simple Things (Word /Curb /A &M / /nterscope) 

27 ® 4HIM Fill The Earth (Word/Curb/Warner Bros.) 

24 28 JAMI SMITH Salt And Light (Integrity) 

/Debut. VARIOUS ARTISTS The Gathering (Essential) 

29 30 PAUL COLMAN TRIO I'll Be With You (Essential) 

-OTAL 
PLAYS 

1595 

1425 

1396 

1381 

318 

281 

'241 

099 

1065 

1045 

958 

936 

935 

806 

776 

722 

693 

689 

684 

660 

654 

649 

607 

574 

564 

555 

503 

473 

408 

388 

77 

+19 

+85 

11 

77 

-77 

'b 

66 

72 

-8 

+11 

+93 

+151 

-67 

.188 

+154 

-4 

+131 

+37 

-14 

+ 124 

-157 

+6 

+101 

-245 

96 

+20 

-91 

+43 

-33 

77 

WEEKS ON TOTA. 
CHART STATIONS 

14 5810 

10 5710 

8 5211 

17 5311 

24 4210 

9 5111 

12 4410 

6 5011 

22 3611 

11 4110 

10 3910 

8 3711 

7 4213 

14 2910 

15 3110 

2 4018 

31 2412 

2 3514 

10 2410 

29 2411 

4 3212 

21 2510 

16 2511 

4 2711 

17 2710 

12 2410 

3 2512 

11 2010 

1 2112 

8 1711 

62 AC reporters. Songs ranked by total plays for the airplay week of Sunday 9/28- Saturday 10/4. 

© 2003 Radio & Records. 

New &Active 
SWIFT '7d I Met You (flicker) 

Total Plays: 326, Total Stations: 15, Adds: 1 

NATALIE GRANT Deeper Life (Curb) 

Total Plays: 324, Total Stations: 16, Adds:O 

ERIN O'DONNELL Wide Wide World (Inpop) 

Total Plays: 319, Total Stations: 17, Adds: 2 

JARS OF CLAY Show You Love (Essential) 

Total Plays: 313, Total Stations: 21, Adds: 9 

JONATHAN PIERCE Still The Love Of My Life (Word /Curb) 

Total Plays: 276, Total Stations: 13, Adds: 1 

TAIT Lose This Life (forefront) 

Total Plays: 273, Total Stations: 13, Adds: 1 

JOY WILLIAMS I Wonder (Reunion) 

Total Plays: 249, Total Stations:16, Adds: 5 

AUDIO ADRENALINE Strong (Forefront) 

Total Plays: 240, Total Stations: 10, Adds: 1 

GEORGE ROWE Everlasting (Rocketown/ 

Total Plays: 214, Total Stations: 12, Adds: 3 

SCOTT KRIPPAYNE You Ate Still God (Spring NO 

Total Plays: 178, Total Stations: 9, Adds: 1 

Songs ranked by total plays 

Most Added 
wWW. rrindicator. com 
APT ST-- ... 

JARS OF CLAY Show You Love (Essential) 

MARK SCHULTZ You Are A Child Of Mine (Word/Curb/WarnerBras.) 

JOY WILLIAMS I Wonder (Reunion) 

DARLENE ZSCHECH Pray (1Nû1 

BIG DADDY WEAVE Fields Of Grace (fervent) 

GEORGE ROWE Everlasting (Rocketown) 

DAVID CROWDER BAND D Praise Hirn... (Sixsteps/Sparrow) 

Most 
Increased Plays 
ARTIST TITLE LABELIS, 

ADDS 

9 

8 

5 

4 

3 

3 

3 

TOTAL 
PLAY 

INCREASE 

JARS OF CLAY Shim You Love (Essential) +157 

M. SCHULTZ You Are A Child Of Mine (Word /Curb/WarnerBros./ +154 

BIG DADDY WEAVE Fields Of Grace (Fervent) +151 

DARLENE ZSCHECH Pray (/NO) +131 

J. MCBRAYER & J. MARIA Never Alone INunca Solo) (Sparrow) +124 

R. ST. JAMES & C.TOMLIN Expressions... (forefront /Sparrow/ +101 

CASTING CROWNS If We Are The Body (Beach Street/Reunion) +93 

GEORGE ROWE Everlasting (Rocketown) +86 

NEWSBOYS You Are My King Amazing Love) (Sparrow) +85 

NATALIE GRANT Deeper Life (Curb) +78 

Christian ACtivity 
by Rick Welke 

Sparrow Perches On Top 

Sparrow Records grab the top three spots at Christian 

AC: ZOEgirl score a fifth week at No. 1 with "You Get 

Me," Avalon are now a solid second with "New Day," and 

Newsboys' ' You Are My King (Amazing Love)" moves 5- 

3- 

Meanwhile, Switchfoot remain at No. 1 on the Christian 

CHR chart for a fifth week with "Gone" (Sparrow) -at the 

same time the band reaches the top 20 at Alternative radio 

with "Meant to Live." Newsboys move 9 -5", and FM Static 

score a six -point jump with "Crazy Mary" (Tooth & Nail), 

moving 18 -12 ". The track is also on top of the Christian Rock 

chart for a seventh week. 

Most Added this week: "Will You" by P.O.D. (Atlantic) at 

Rock, Jars Of Clay's "Show You Love" (Essential) at AC 

and Joy Williams' "By Surprise" (Reunion) at CHR. 

II/ 

from 

rAi 

S T A R L 
This is the single that will have your P1 's stopping to listen! 

ADDING NOW! 
For more information, contact christianradio@wbr.com and visit www.wordlabelgroup.com. 

` ." C/ i3 Word EnIeno nmenl ILC A Warner /Curb Compony. 
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The CCITI Update 
Christian Retail, Radio & Records Newsweekly 

New Album Spotlight: 
The Katinas 
The brothers return to their Roots 

he Katinas - brothers John, Jesse, Sam, James and 
Joe - are currently in the middle of a promotional tour 
for Roots, released this week. This new project marks 
the group's return to the studio after last year's live 
worship album, Lifestyle. 

A I 7-show fall tour with Joy Will- 
iams and a Christmas tour with Point 

Of Grace and Michael W. Smith 
should boost The Katinas' profile in 

coming months as they introduce 
their new project to audiences across 

the country. Roots is The Katinas' first 

entirely self -produced studio effort, 
and it finds the Gotee artists experi- 

menting sonically with more world 
beats and less studio gloss than on 

past efforts. The record includes a 

handful of songs with themes that 

speak to the its title, reflecting the 

family's roots, John Katina tells TIIE 

CCM UPDATE. 

Katina recently spoke with CCM 
UPDATE Editor Lizza Connor about 

the new release. 

CCM: What's in the name Roots? 

JK: It was the first title we thought 

of, even before we began to write the 

record. It has several different mean- 

ings. One, obviously, is linked to our 

"Overall, it's a 

funky, soulful rock 

album with The 

Katinas' typical 

power ballads that 

radio has embraced 

in the past." 

heritage. We have strong family ties 

back in the Samoan Islands. Our fa- 
ther is a pastor there, and this record 
encompasses all the music we grew 
up listening to and what we learned 

from our parents. 

The other meaning with Roots is 

that ongoing process, that journey, 
that we should uproot the old habits 

that aren't healthy for us and plant 

Katinas 

new seeds. Most of the bandmembers 

go to the same church here in Nash- 

ville, and our pastor has really been 

speaking new revelation into our 
lives. It's stuff we've always heard, 

but as one matures in God, this truth 

takes on new meaning. 

CCM: Talk a bit about the some of 
the new roots that hare taken hold in 
your own life. 

JK: There's a song, "Back to 
Love," that talks about going back 

to the basics of our first love, Jesus 

Christ. There's also a song on the al- 
bum called "Movin "' that urges be- 
lievers to be proactive in their faith 
rather than having the mentality of 
"Jesus is coming back soon" That's 
true, but the Bible says to occupy 
ourselves until he comes! We want 
to encourage people to live life to 

the fullest. That song encourages 
people to be excited about their faith 
and to do what they can to impact 
the world. 

CCM: How would you character- 
ize the sound alike album? 

JK: It's got little bits and pieces of 
everything we've grown up with. 
We've grown up listening to black 
gospel and Motown, lots of soulful 
music like that. Our taste for different 
styles has evolved. This record is more 

organic than any other we've ever 
done. All the tracks have live instru- 

mentation, rather than the program- 
ming we did on our previous records. 

It's more guitar-driven, and there's 

more of a rock element that we've 

learned to love and appreciate. There's 

always that soulful beat in our vocals. 

Overall, it's a funky, soulful rock album 

with The Katinas' typical power ballads 

that radio has embraced in the past. 

CCM: What's your favorite song 

from the album? 

JK: It changes every day. I have 

been listening to the album quite a bit 
lately, and I guess one of my favor- 

ites is "Faithfully," which my wife 
and I wrote. We had the opportunity 
to work with Tommy Simms, one of 
the most talented musicians in Nash- 

ville, on that song. Ile played all the 

guitars and sang on the second verse. 

CCM: This is the first album The 

Katinas have produced on their own. 

What was that like? 

JK: It was a great experience in 

the studio. On most of the records 

we've been part of, we would come 
in on the vocal arrangement. This 
time we were there from start to fin- 
ish. When we signed with Gotee 
about six years ago the label heads 

encouraged us to be as creative as we 

wanted to be. It's a unique label in 

that it encourages its artists to get 
involved in all aspects, from the writ- 
ing to the production. It's been like 
baby steps for us. 

On the first record we weren't in- 
volved in any of the production ex- 

cept for some vocal arrangements 
and 65% of the songwriting. On our 
second record, Destiny, we started 
co- producing. With the live worship 
album, Lifestyle, we co- produced as 

well. With Roots, we felt like we 

were ready. I think there's always 

room to grow and learn, but we felt 
like it was time to do the whole thing. 
We were encouraged by the guys 
who co- produced with us as well. 
We're proud of the outcome. There 
are always things you'll want to 
change, but we feel like this was a 

success. 

CCM: Wi ll you take the producer's 
chair on future albums? 

JK: Yes, definitely. We've also 
found more of our sound at this point. 

The challenge for us in the past has 

been to put on record what we do in 

our live performances. There's a lot 

of energy and charisma in the music 
we do live, and it's been a challenge 

trying to record that in the studio. 

Meshing the new technology and the 

The CCrUpdat; 
Editor 

Lizza Connor 

The ((N U_oan ís Published weekly in R8R 
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Ph: 615/386.3011 fax: 615/386.3380 
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GOLF SHIRTS Ten Shekel Shirt recently performed at the chapel during a 

Professional Golfers Association tour event in Farmington, PA. The opportunity 

was set up by PGA tour veteran and Ten Shekel fan Lee Janzen. Seen here are 

(l -r) Ten Shekel's Austin Morrison. golfer David Gossett. Janzen and the band' 
Lamont Heibert. 

.S ! T «a 
. 

FISHY FUN Point Of Grace recently helped WFSH (104.7 The Fish) /Atlanta 

celebrate its third birthday at the North Georgia State Fair Over 5,000 Fish 

listeners were in attendance for the quartets performance and autograph 

session. Here, Grace's (1 -r) Heather Payne, Terry Jones, Denise Jones and 

Shelley Breen take time out to enjoy some traditional fair goodies. 

t 
r 

LIVING DANGEROUSLY Steven Curtis Chapman recently performed at 

the annual Congressional Angels in Adoption awards banquet. hosted by the 

Congressional Coalition on Adoption Institute. The gala was held at the Ronald 

Reagan Building & International Trade Center in Washington, DC. This year's 

Angel in Adoption awards went to Muhammad and Lonnie Ali and Bruce Willis for 

their work advocating adoption and foster parenting. Steven and Mary Beth 

Chapman received the award in 2001. Here. Chapman (I) picks a fight with Ali. 

live vibe was something we hadn't 
captured until this record. 

CCM: How do you select which 
songs will make it onto a record? 

JK: Everybody contributes equally, 
and we have an understanding that we 

choose the best songs. If the best songs 

come from James, then that's how it is. 

We have a great arrangement, maybe 

unusual, but we all have an equal split. 

It may be unorthodox in the writing 
world, but we feel like, since we are 

brothers, and since everyone contrib- 
utes to the band and we're using this 

ministry as an outlet for the songs, it 
doesn't matter who has written what. 

It motivates us to come to the table with 

the best stuff. On most of the writing, 
we collaborate. 

CCM: What's it like in the studio 
when there are five strong per:conali- 
ties turning the knobs? 

JK: It wasn't as difficult or corn - 

plicated as you would think. We all 
have our strong say, and even though 

we all have a common style, we all 

bring something different to the table. 

We've learned the art of compromise. 
When it comes to arranging, Sam and 

James take the lead. Jesse and I do 
most of the lead vocals, and the guys 
give us freedom to be creative on our 
own. Then we all come together and 

fall into our places. 

www.americanradiohistory.com
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DEBUT ALBUM GARNERS 

1OW 1011 

O axo RE All 

OR 

1%0011311 
SU pOPTI 

"One of Christian music's 
breakthrough artists for 2003!" 

- BILLBOARD MAGAZINE 

#3 single at AC radio 

#5 single at CHR radio 

Debuted at #13 
on Christian Soundscan 

Billboard Critics Pick 

Release Magazine 
Cover Story 

Over 40 cities 
on tour with FFH & 
Big Daddy Weave 

4jir rTRUST CPt'8t;11eTRU$T... www.warrenbariield.com 
s. 
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RICK WELKE 
rwerkeQrad i oandrecords. com 

CHRISTIAN R &R October 10, 2003 

Smitty Keeps Pressing On 
Two decades of ministry and hits keep Michael W. Smith on top 

What kind of stats would Michael W. Smith have 
put up if he had followed his first dream of playing 
professional baseball? With 17 albums and 28 No. 1 

songs on the books, we know that Smith's career was 
meant to be played in the field of music. I sat down 
with this legend to take a look back at a marvelous and 
celebrated calling and to see what this multitasker will 
be up to in the near future. 

Artist. Father. Musician. Hus- 
band. Label owner. Pioneer. So 
many words describe Michael W. 

Smith. And yet so many of those 
words fall short of the magnitude of 

the impact he has had upon the 
music industry and the world at 
large. 

"I was very 

hesitant to do 

that first worship 

record. I didn't 

want anyone to 

think I was just 

jumping on the 

bandwagon." 

Smith began writing songs back 
when he was a keyboard player in 

Amy Grant's band. He remembers 
the beginning of his career quite 
well. "I was writing songs in Nash- 
ville for Amy and the Age to Age al- 

bum," he says. "I was really getting 
the hang of it. I played Amy's man- 
agers a few songs other than the 
ones I had written for her, and they 
actually liked them. 

"Mike Blanton and Dan Harrell 
both told me that if I could come up 
with nine more songs like one of 
them I had already written - 'You 

Need a Savior' - we could start 
putting an album together. After 
that, we tried to get signed by a la- 

bel. Funny thing was, nobody 
would sign me. So Mike and Dan 
said that they would start up their 
own record company and put it out 
themselves." 

Being Different 

Touring with Amy Grant in the 
spring of 1982, Smith began to get 

WHAT STATIONS SHOULD BE ADDING 
(or seriously considering) 

OUT OF EDEN 
Love Peace 6 Happiness 
ICHR) 

PAUL WRIGHT 
Your Love Never Changes 
(ACICHR) 

RELIENT K 
Falling Out 
(CNR) 

THE KATINAS 
Changed 
(AC) 

SARAH KELLY 
Take Me Away 
(ALL) 

THE KATINAS 
F eedom 
(CHR) 

MARS ILL 
Breathe Shaw 
(RHV) 

'Margin of error 0%. All data compiled by Ed Placentia at Gotee Records and is based on a survey of 
musiemployees and artists at Gotee Records. For servicing of the above songs and other fine 

c your listeners will love. contact edúgotee.com. 
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the reaction that set him on course 
for the rest of his 20 -year career up 
to this point. "After that first record, 
audiences on tour were really start- 
ing to warm up to me," he says. 
"They were very receptive. 

"Thinking back, the Straight 
Ahead tour in 1984 went really well. 
I remember that because I came into 
it wondering if anybody would re- 

member who I was. But people re- 

sponded like they'd known me for 
years. I thought to myself how awe- 
some it was. It really took my breath 
away." 

"The Big Picture 

was a bigger risk 

than I realized at 

the time, and 

even today I 

wonder how we 

got away with it." 

Among the highlights of Smith's 
career were a few projects he put out 
about halfway through his first de- 
cade as an artist. The Big Picture and 
12 (EYE) set new industry standards 
when they were released. "On The 

Big Picture I felt I had to do some- 
thing different," Smith says. "That 
third album was very important. 
Getting out of Nashville was also a 

priority. 
"Randomly finding a producer 

for that project wasn't an option ei- 
ther. We hit the jackpot when we 
lined up John Potoker and went to 
the Power Station in New York City. 

We spent a crazy amount of money 
on that album, but we were deter- 
mined to raise the bar and do some- 
thing out of the ordinary. It was a 

bigger risk than I realized at the 
time, and even today I wonder how 
we got away with it." 

If you scrape the dust off The Big 

Picture or i 2 (EYE), you'll hear that 
the sonic resonance of those projects 
matches up nicely with CDs that are 
coming out today. Smith concurs, 
saying, "i 2 (EYE) was a close second 

"Endless stories continue to pour into my 

office about people having miracles 

happen in their lives because of the music 

on Worship. The music seems to connect 

with specific things happening in people's 

lives." 

to The Big Picture in that regard. We 

cut a lot of it at the Bennett House 
in Nashville. We set up all of the gear 
in that large room and took advan- 
tage of its big sound. It was huge. I 
still enjoy listening to that record." 

The Worship Decision 

Putting out a worship project 
wasn't something Smith 
was looking to do. Sure, 
he had thought about it, 
but it wasn't anything he 
wanted to pursue. But a 

specific moment in time 
made his desire and that 
of his Creator come to- 

gether as one. 
"I was very hesitant to 

do that first worship 
record [Worship]," he 
says. "I was fearful of 
what people would think. Most peo- 
ple didn't know that I had led wor- 
ship at my church for a long time be- 
fore that whole experience. At the 
time worship was selling a lot of 
records. I didn't want anyone to 
think I was jumping on the band- 
wagon. 

"But I woke up one morning at 3 

and just knew that God wanted me 
to do that record. It was the first 
project I ever did that I didn't write 
anything on. Getting the right songs 
together was important, not just two 
or three good songs and the rest 
throwaways. We really wanted this 
album to be special." 

The disc hit stores on Sept. 11, 

2001. "It wasn't a coincidence that 
the record came out then," Smith 
says. "Endless stories continue to 
pour into my office about people 
having miracles happen in their 
lives because of the music on that 
album. The music seems to connect 
with specific things happening in 
people's lives. 

"I just finished reading a letter 
from one of our soldiers in Iraq. He 
commented that with all of the 
shooting and chaos over there, his 
lifeblood is simply listening to that 
CD on his Walkman. That's power- 
ful stuff. He's being comforted by 
that music every single day." 

New Horizons 

On Smith's newest record, The 

Second Decade, he offers up several 
hits from the past 10 years and a few 

new tunes. One of them, the current 
R &R AC- and CHR /Pop-charting 
single "Signs," was co-written by his 

son. "It was awesome writing with 
my son," Smith says. "Having him 
involved was incredible. 

"He writes songs all the time, so it 

was great to have him in on this one. 

It didn't happen right away either. It 

took a few times on the lyrics, but he 
nailed it. He also directed the video 
to the song. He's a really great direc- 

tor." 

So, what's next for 
Smith? "An independent 
film is a possibility," he 
says. "If all of the funding 
comes together, I could 
find myself in front of the 
camera for several weeks. 
It's a little bizarre to think 
of me playing a starring 
role in a movie, but I'm 
ready for that challenge if 
it happens." 

He also has a label, Rocketown 
Records, that continues to grow and 
introduce great new artists. In fact, 

two new Rocketown artists are hit- 
ting radio right now: George Rowe 
and Taylor. Both have major possi- 
bilities with totally different audi- 
ences than Rocketown is known for 
reaching. 

"George is creating a buzz out 
there," Smith says. "And Taylor 
could have a lot of legs, with the raw 
rock sound he puts out. But who 
knows? Part of the process of run- 
ning or owning a label is branching 
out and introducing new artists to 
the industry." 

Also on the horizon is a new pop 
record that's set for release some- 
time in 2004. It would be the first 
pop disc from Smith since 1999. 
"We've already started recording 
the new record," he says. "I'm real- 
ly getting into the songs we have on 
hand. It's going to be special. It's 
pretty wild, because you can only 
take it one record at a time." 

The passion of the man behind 
the music is evident in all that he 
does. With 20 years in the business 
and 10 million albums sold, one has 
to wonder what other new ground 
Smitty might be looking to break. 
We wouldn't have it any other way. 

Mich 
W.S 

ael 
mith 

TALK BACK TO R &R! 
Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 615 -244 -8822 
or e-mail: 

rwelke@radioandrecords.com 
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AMERICANA TOP 30 ALBUMS BY 
c, October 10, 2003 

AST 
IYEEK ARTIST TITLE LABELIS) TRPLAYS PLAYS CUMLATP'E 

PLAYS 

1 RODNEY CROWELL Fates s Right Hand (Columbia) 792 +51 4349 

2 2 JOE ELY Streets Of Sin (Rounder) 670 2 9572 

3 3 TIM 0 BRIEN Traveler (Sugar Hi* 615 -7 5907 

5 0 WAYNE HANCOCK Swing Time /Bloodshot/ 594 +7 4389 

4 5 DWIGHT YOAKAM Population Me (Audium) 583 -6 8003 

8 0 MAVERICKS The Mavericks (Sanctuary/SAG) 579 +97 1883 

6 Q CHRIS KNIGHT The Jealous Kind (Dua/tone) 560 +65 2276 

15 0 LYLE LOVETT My Baby Don't Tolerate (Curb/Lostlghway) 556 +155 1379 

10 0 SHELBY LYNNE Identity Crisis (Capitol) 525 +66 2486 

13 ROBERT EARL KEEN Farm Fresh Onions (Audium/Koch) 511 +91 1364 

7 JUNE CARTER CASH Wildwood Flower (Dualtone) 502 +13 3168 

19 ® EMMYLOU HARRIS Stumble Into Grace (Nonesuch) 491 +129 995 

11 C. TAYLOR & C. RODRIGUEZ The Trouble... ((wester) 480 +26 1699 

14 0 DEL MCCOURY BAND It's Just the Night (McCouryMusic) 417 +13 2388 

9 i5 J. LAUDERDALE WI D. THE BUFFALO Wait...(Dualtone) 415 -53 7351 

16 DARRELL SCOTT Theatre Of The Unheard (Full Light) 404 +17 2272 

20 ADRIENNE YOUNG Plow To The End Of The Row (Addle Be /k) 400 +47 1757 

12 18 SCOTT MILLER Upside Downside (Sugar Hill) 391 -48 11390 

18 19 CHRIS SMITHER Train Home (Hightone) 351 -18 4811 

17 20 DANNY BARNES Dirt On The Angel (Terminus) 332 -43 3120 

)Debut> 
(111 CHIEFTAINS Further Down The Old Plank Road (BM Heritage)316 +56 882 

'Debut> VARIOUS ARTISTS Just Because I'm A Woman Songs... (Sugar IN308 +186 430 

22 23 GILLIAN WELCH Soul Journey (Amy) 298 -10 9312 

21 24 E. SCRUGGS, D. WATSON, R. SKAGGS The Three... (Rounder) 294 -20 4423 

29 ® VARIOUS ARTISTS Livin, Lovin, LosinSongs._ (Universal South) 286 +24 1157 

24 26 ALLISON MOORER Show (Universa'Soutln 268 -32 4971 

26 27 PO GIRL Po Girl (Hi-Orono) 265 -4 1602 

25 28 KATE CAMPBELL Twang On A Wire 'Large River Music/ 261 -9 1558 

'Debut> e JOAN BAEZ Dark Chords On A Big Guitar (Koch) 258 +40 1405 

28 30 K. KRISTOFFERSON Broken Freedom Song: Live ... (Oh Boy) 253 .11 2179 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndica:ed 
radio shows, satellite radio and intemet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2003Americana Music Association. 

Americana Spot light 
by John Schoenberger 

Artist: Chris Knight 

Label: Dualtone 

73 

When Chris Knight came onto the scene in 1998 with his self- titled debut, 
it didn't take long for Americana programmers and music critics alike to 
recognize that his music was something special. Hailing from the small 
Kentucky town of Slaughters - where he still lives today with his family - he presented a true and honest sound that touched upon universal 

themes and emotions without any pretense or contrivance. In short, the 

life and people he was singing about came from experience. Knight 
returned in 2001 with A Pretty Good Guy, which furthered his reputation 

as a songwriter who falls somewhere between the poetic slant of John Prine and hard -knocks 

lessons of Steve Earle. Knight now presents The Jealous Kind. Co- produced by Dan Baird and Joe 

Hardy, the album rocks a bit more, although it is still clearly a roots -driven project. Furthermore, 

Knight reached out a bit this time around and co -wrote some of the material with such composers 

as Gary Nicholson, Chuck Prophet and Matraca Berg. Standouts include the title track, "Banging 

Away," "The Border" and "Me and This Road." 

Americana News 
According to an open letter posted by Natalie Maims on The Dixie Chicks' website, bandmate Martie 

Maguire never said they don't feel like part of the country scene any longer and that it can't be their 
home anymore, as was quoted in Spiegel magazine ... Production on a Carter Family tribute album 

by Dualtone has been temporarily hatted due to Johnny Cash's death. Tracks have already been cut 

by Cash and June Carter Cash, Janette and Joe Carter, Willie Nelson, Rosanne Cash, Ricky Skaggs, 

Sheryl Crow and others, with Emmylou Harris next up at bat. Look for the album sometime next 

summer ... Longtime music journalist and historian Alex Tobin has just launched Americana Europe, 

Europe's newest and youngest independent music promotion and publicity company. For more 

information, log on to www.americana- europe.com... Rockabilly guitarist Paul Burlison, best known 

for his work with the Rock 'n' Roll Trio, is dead at 74. He is credited as a major influence on such 

artists as Jimmy Page, Jeff Beck and Eric Clapton ... Ralph Stanley & The Clinch Mountain Boys will 

take their music to Great Britain in November, with dates in Manchester, Glasgow, London and 

Dublin ... Clem Snide is putting the finishing touches on his new Beautiful EP. The project contains 

covers of Christina Aguilera's "Beautiful" and a song by The Velvet Underground, as well as a few 

originals ... Allison Moorer kicked off a 20 -city acoustic tour on Wednesday, Oct. 1. 

Note: if you have Americana news, please forward it to jschoenberger@radioandrecords.com. 

Most Added® 
ARTIST TITLE LABELS! 

Various Artists Just Becauase I'm A Woman Songs Of Dolly Parton (Sugar Hill) 

Albert Lee Heartbreak Hill (Sugar Hill) 

Lyle Lovett My Baby Don't Tolerate (Curb /Lost Highway) 

Patty Loveless On Your Way Home (Epic) 

Red Stick Ramblers Bring It On Down (Independent) 

Robert Earl Keen Farm Fresh Onions (Audium /Koch) 

ADDS 

24 

12 

9 

8 

1 

7 

J 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

R ftR's INDUSTRY VIP PACKAGE REtR: The Industry's Newspaper 

REtR Today: The Industry's Leading Daily Fax 

REiR's Today's News 
E -mail updates of breaking stories 

The REtR Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
RftR'S INDUSTRY VIP PACKAGE IS $445oó 

(Regular rate $595.00) 

e -mail R &R at: FAX Credit Card Payments To: 

moreinfo @radioandrecords.com 310.203.8727 
Call R &R at: 

310.788.1625 
Subscribe online: 

www.radioandrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com
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Michele Williams 
Asst. PD /MD, WBOS /Boston 

Howie Day is a great young artist for 
WBOS /Boston. He is something of a 

local boy (he's from Bangor, ME) and 
has spent many years on the Boston 
music scene. Day has built a strong 
and passionate following through 
years of memorable, moving perfor- 
mances. So, when his last CD, Austra- 
lia, was released nationally, we readily 
embraced it. Here at the station we 

were instantly excited when his latest song, "Perfect Time 
of Day," hit our desks. The song has lots of dimension, and 
the audience has reacted positively to it. We were all won- 
dering how a major -label signing, new producers and a 
full -band approach would affect Day's music. Well we love 
the results! We were also worried about how longtime 
Howie Day fans would receive his new style. He has been 

known as a one -man (and loop machine) show, but the response to 
his latest incarnation has all been positive. I've heard some people 
say "Perfect Time of Day" sounds like U2. Hearing it play back -to -back 
with "Beautiful Day," I'd have to agree. This song has so much texture 
that it really stands out. It gets better with every listen. 

We have a new No.1 song on the 
monitored airplay chart this week: 

R.E.M's "Bad Day," which is still increas- 
ing dramatically in spins ... Jonny Lang 
is headed for top five at 6`, and Sarah 
McLachlan is now top 10 at 8* ... 
Sheryl Crow had a big jump this week, 
from 23 * -16` ( +77 in spins) ... Projects 
showing staying power include Howie 
Day, Los Lonely Boys, Dido and Damien Rice ... Gainers this week 
include Train, Lyle Lovett, Joe Firstman and John Hiatt ... Live are 
starting to show new life ... North Mississippi Allstars and Robert 
Randolph debut ... Keep an eye on Ziggy Marley, Travis, Matchbox 
Twenty and Will Hoge ... On the Indicator chart, Sting jumps up to 
the top slot, John Mayer and R.E.M are top five, and Los Lonely Boys 
and Lang are now top 10 at 6" and 9 ", respectively. Michael Franti & 
Spearhead round out the top 10 at 10' ... Big gainers this week are 
Van Morrison (21' -15 *), Crow (27' -16'), Shelby Lynne (25 " -181 and 
Lovett (23' -19") ... McLachlan, Josh Rouse and Marley debut ... In 
the Most Added category, the new Coldplay track takes top honors 
with 18 total adds (No. 1 on both panels), Rickie Lee Jones and Ga- 
lactic grab a total of seven adds each, Matthew Ryan has six total 
adds, Norah Jones and Nickel Creek bring in five each, and Nelly 
Furtado starts off with four ... The Thorns, Ryan Adams, The Thrills, 
Warren Zevon and EastMountainSouth close some important holes. 

- John Schoenberger, Triple A Editor 

ÓNTH.E 
D10 

ARTIST 
ARTIST: Dave Matthews 

LABEL: RCA 

By JOHN SCHOENBERGER / TRIPLE A EDITOR 

ith their humble origins back in 
1991, Dave Matthews Band are one 

of the best examples of how grass -roots 
marketing can reach astronomical pro- 
portions in just a few short years. The 
band's debut album, Remember Two 
Things, was independently released on 
their Bama Rags label and ultimately 
sold more than a million copies. After 
signing with RCA, the band released 
1994's Under the Table and Dreaming, 
which has since been certified four -times 
platinum. Crash came next, in 1996, and 
Before These Crowded Streets in 1998. 
Both have sold millions of copies and 
catapulted Dave Matthews Band to na- 
tional stardom. They were the top- gross- 
ing touring act in 2000. The Glenn 
Ballard -produced Everyday arrived in 
2001 and has also sold more than 3 mil- 
lion copies; 2002's Busted Stuff kept the 
winning streak going. 

In addition, this 10 -year period saw the 
release of five separate live CDs, a video 
compilation and a couple DVD sets, 
which established Dave Matthews Band 
as one of the most successful and influ- 
ential acts in popular music in several 
years. 

So, what was next? Well, a few years 
ago Dave Matthews became a father, and 
the experience caused him to pause and 
reassess what's important in his life. Cer- 
tainly, he and his band would continue to 
record and tour, but Matthews felt it was 
time to step out on his own with a solo 
project. 

According to Matthews, the songs that 
he was writing seemed to fall outside the 
realm of the band experience. By tackling 
the big themes - life, death, love, loss, 

-'# IC / 

-1111k 

faith - the songs on Some Deuil explore 
his musical ability to express complex 
emotions while at the same time keeping 
things basic and organic. 

"I have some sort of allegiance to simple 
melodies, but I was trying to be as experi- 
mental as I could," he says. 'These songs 
came out of me with a great deal of hon- 
esty. I didn't try to hide behind ambiguity 
as much as I often think I do. This is the 
finest collection of songs that I've written 
since my daughters were born." 

To help him realize his vision for this 
album, Matthews teamed with producer 
Steve Harris, who had worked with him 
on Busted Stuff. Joining them were 
drummer Brady Blade and bassist Tony 
Hall, who form the rhythm section of 
Emmylou Harris' band. In addition, guest 
appearances abound on the album, with 
such diverse players as The Dirty Dozen 
Brass Band and the strings of the Seattle 
Music Group (both arranged by Audrey 
Riley) and guitarists Tim Reynolds and 
Trey Anastasio. And, yes, that's Dave on 
electric and acoustic guitar. 

Some Deuil offers 13 new compositions 
that touch on many styles of music. Songs 
such as "Some Devil," "Gravedigger," 
"Trouble," "Oh," "Save Me" and "Too 
High" will give you a good idea of the 
depth and breadth of the project. In ad- 
dition, the limited -edition version of the 
CD features a second disc of five songs 
featuring Matthews and Reynolds in a 
live setting. Look for a tour starting in 
December and lasting into January. 

Can you imagine... 
a world without children? 

At St. Jude Children's Research Hospital, we can't. 

That's why we are working every day to find cures for life -threatening 

diseases that strike children everywhere. Diseases like cancer, 

pediatric AIDS, and sickle cell. And we won't stop until every child 

is cured, and every disease is defeated. 

Because we can't imagine a world 
without children... can you? 

Call l -800 -996 -4100 or log onto www.stjude.org 

to learn how you can help. 

St. Jude Children's 
Research Hospital 

.u)Al nana, Ilonu. reunan. 
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R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

LAST THIS 

WEEK WEEK 

3 0 
1 2 

5 0 
2 4 

6 0 
8 0 
7 7 

4 8 

11 0 
9 0 
10 11 

13 0 
14 0 
15 D 
21 ® 
27 

17 m 
25 0 
23 0 
18 20 

Debut> 

26 22 

20 23 

12 24 

30 a 
28 26 

/Debut 

29 

16 29 

' Debut> 

Most Added ̀ 

ARTIST TITLE LABEL(S) 

STING Send Your Love (A &M /lnterscopel 

BEN HARPER Diamonds On The Inside (Virgin) 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 

DAVE MATTHEWS Gravedigger (RCA) 

R.E.M. Bad Day (Warner Bros.) 

LOS LONELY BOYS Heaven (Or) 

JASON MRAZ You And I Both (Sanctuary/SRG) 

JACK JOHNSON Wasting Time (Jack Johnson Music /Universal) 

JONNY LANG Red Light (A&M/Interscope) 

MICHAEL FRANTI I SPEARHEAD Everyone Deserves Music ( iMusic) 

PETE PORN Crystal Village (Columbia) 

HOWIE DAY Perfect Time Of Day (Epic) 

NORTH MISSISSIPPI ALLSTARS Eyes (Tone- Cool /ATO) 

ROBERT RANDOLPH Soul Refreshing (Warner Bros.) 

VAN MORRISON Once In A Blue Moon (Blue Note/EMCI 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 

JOHN HIATT Circle Back (New West) 

SHELBY LYNNE Telephone (Capito /I 

LYLE LOVETT My Baby Don't Tolerate (Curb /Lost Highway) 

MAVERICKS I Want To Know (Sanctuary/SRG) 

SARAH MCLACHLAN Fallen (Arista) 

NEIL YOUNG Bandit (Reprise) 

KELLER WILLIAMS Love Handles (Sanctuary/SRG) 

EASTMOUNTAINSOUTH You Dance (Dream Works) 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 

WALLFLOWERS Closer To You (lnterscopel 

JOSH ROUSE Come Back (Light Therapy) (Rykodiscl 

TRAIN When I Look To The Sky (Columbia) 

DAMIEN RICE Volcano (Vector Recordings) 

ZIGGY MARLEY Dragonfly (Private Music /AAL) 

TOTAL N I - TOTAL WEEKS ON TOTAL STATIONS 
PLAYS PLAYS AUDIENCE CHART ADDS 

f) 

275 +12 1507 7 1610 

255 -10 1709 10 1610 

241 +14 1561 8 1612 

239 -25 1462 8 1710 

236 +17 1191 3 1810 

223 +22 1405 12 1710 

213 -6 1461 15 1310 

209 -46 1375 14 1410 

189 +19 1429 5 1511 

188 +6 558 10 1610 

174 -5 1440 13 910 

170 +19 1280 6 1211 

151 +7 620 6 1611 

149 +8 778 7 1411 

143 +20 699 2 1612 

136 +21 850 2 1312 

136 +2 863 8 1410 

128 +12 533 5 1110 

128 +8 729 2 1411 

118 -13 440 4 1210 

113 +41 497 1 810 

1 2 -4 746 8 1210 

111 -15 218 9 1210 

111 -44 818 17 1010 

109 +4 635 2 911 

1C8 -4 990 9 710 

107 +14 167 1 1110 

107 0 557 3 910 

107 -29 722 15 1010 

104 +5 575 1 1211 

19 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 9/28 - Saturday 10/4. 
© 2003 Radio & Records. 

www-rrindica toc com 
ARTIST 

Moses (Capitol) 

RICKIE LEE JONES Second Chance (1121 

GALACTIC Uptown Odyssey (Sanctuary/SRG) 

MATTHEW RYAN The Little Things (Hybrid) 

THORNS Blue (Aware /Columbia) 

Most 
Increased Plays 
ARTIST VILE LABELESI 

COLDPLAY Moses (Capitol) 

GALACTIC Uptown Odyssey (Sanctuary/SRG) 

TRAVIS Re-Offender (Epic) 

RICKIE LEE JONES Second Chance (112) 

THRILLS One Horse Town (VÜgir 

ADDS 

9 

4 

4 

3 

3 

TOTAL 

PLAY 

INCREASE 

RYAN ADAMS So Alive (Lost Highway //DJMD) +59 

WARREN 2EVON Disorder In The House (Artemis) +52 

SARAH MCLACHLAN Fallen (Arista) +41 

ROBERT EARL KEEN Furnace Fan (Audium/KOch) +35 

S. WINW00D Why Can't We Live Together (Wincra/VSCIFidelny) +27 

+26 

+25 

+24 

+23 

+23 

( Reporters 
WAPS /Akron, OH 
POMO: BAI Gruber 

KBAC /Alhuquereue. NM' 
PO IN 

MATTHEWS BAND 

KGSR/Auslin, TX' 
OM: Jeff Carrot 
PO: Jody Denberg 
APO: JylHershmen-Rm 
MO: Susan Castle 

WRNRBaINmore, MD 
OM: Jon Peterson 
PO Alex CumM lu 

3 
I 

MATTTHEW RYAN 

KRVBBoise, ID' 
OIM Dw,nirxMewóaly 

I wNMORRIsoN 

WBOSBoston, MA' 
APDMO: Michele Williams 

OiDVUY 
SEAL 

WXRVBoslon, MA' 
PO: Nicole Sandler 
MOBDana 4MrsMNl 

? 

tp;Y RMRLE. 

WNCSBudinpton 
POND: Mart Aboa.Mb 

WMVY/Cape Cod, MA 
PD/MD: Barbara 

55 

JOAN IMET 

WOOD/Chattanooga, TN' 
OMp Danny Noora 

WXRT/Chicapo, IL' 
PO: Norm Winer 
APO:John Famed. 
76 STING 
1 COLDOLAY Me BOWLE 

!!ABEAM.' 
BOB MARLEY 

KBXR/Columhta, MO 
oM: Jack Leon 
POMO: Lana Trials. 
No Adds 

KBCOBenver, CO' 
PO: Soon AEt000h 
MOitúeHNIATSCa, 

WDETBetroit. MI 
PO: Judy Mams 
MD +Manin Bas dyke 

eRAH 

s SHERYL" ROW 

WVOD/tlizabeth City. NC 
PO: Mn Cooper 
MO: Tod Abbey 

Loo 

UNDDOLT. 

WNCWBreenville, SC 
0M: Ellen Pnrrmenn 
PGMO: Kim Clark 
MO: Martin Anderson 

AN 

RORY BLOCK 

ODDMAA, 
IOENCE MISSION 

RANDY NEWMAN 

W1TSAndlanapolis, IN' 
PO Bred 11010 
MO: Todd Berryman 
No Adds 

KMTN/Jaldlsun, WY 
OM: Scott Mlerson 
POMDMalt "Fish" Fishman 

I 

I THORN 
I C Rü.: OCKBURN 
T 

NELLE ÁLACJ 

KTBG/Kansas City, MD 
PO: Jon Han 
MO: BtrwnLJMlman 

DAY 

E{M5 JONES 

WOKI/Ilnosville. TN' 
PO: Jim Ziegler 
MO: Aimee humor 
to Adds 

WFPKILOuisville, KY 
OM: Man Conn 
PO: Dan Reed 

Mpg OL Owen 

SPIRITUALIEEO R1 LEE JONES 

FOSTER 
JOE KNITS 

WMMMAMadison, WI' 
PD: Tom Tenter 
MO: CiPanem 

50,015 0,5 
NES 

WMPS/IAemphis, TN' 
PO: Stem Ridmrds 
MO: Alexandra Inver 

N15.KEL CREEK 

KTCZ/Minneapyolls, MN' 
PD: Lauren MacLeaso 
APO/MO: Mike Wolf 

WGVX/Minneapolis, MN' 
OM: One Hamilton 
PO: Jeff Collins 
No Adds 

WZEWAMobile. AL' 
OM: Tim Camp 
PO: Brian Nad 
MO: Lee Kara RAnn Kan 

TMRIELSY 

KPIGIMonterey, CA 
POMO: Lour-Ellen Hopper 

,303CKE TS E .CS 
APO :IAlle0' McHenry 

5 EASI'MOUNTALNSOUTR 

l LO ñ OSBORNE 

STEW EARLE 

WRLTMashville, TN' 
OM/PD: David Nall 
APOIMD: Ree.. welnlç oes 

mTv5 FEN 

WFUV/New York, NY 
PO: Chuck Singylelon 
ND_ Rill Houston 

CALA TICu55 

RIANE 
MLLE 

SARA NORA 

WKOC/Noddik, VA' 
PD' Paul Shugrue 
MD: Mialen drool 

maMORRISON 

JORAN JONES 

KC Y/OntB 
has NE 

POMD: Ryan.' Stash Moron 

WXPN/Philadelphia, PA 
PO: Buce Waren 
APO/MOpel.n LOAM 

7 JAW 
vEV.lúrA 

vRE EROICO 
I emSDJItDS 
I JOE STRUMMIR 
I 

i IIIWRi6BT 

,-N A.ÑS Ji wAYNE 

WYEP/PiNSbongh, PA 
PO' Rosemary Welsch 
MO: Mite Sault r 

5351 9 IT G 

WCLZJPOdland, ME 
POI Nera Ivy 
MO: Brian James 

:ó;D19:.. 

RiCNIÉLOE JONES 

KINKIPortlana, OR' 
PO: Dennis CalmoMine 
MD: Kevin WeInS 

MAVEiS 
ROOF LEE JOSS 

WOST/Pouphteepsie. NY 
PO: Greg Canine 
APO: Christine Martinet 
MO'. Roger Meni II 

KTH X. Reno, NV' 
OM. Ron Blaaks 
PD Ha, Reynolds 
APO MO David herald 

KENT/Salt Lake City. UT' 
OMTO: Bruce Janes 
MDCOL n Bushman 

KPRI San Diego. CA' 
PO MD D n Si 

KFOG /San Francisco, CA' 
PO' David Benson 
APD/MO: Haley Jones 
No Adds 

KOTR. San Luis ObiSpO. CA 
PO TM Drew ROLE 

HAL 

KTAOBanla Fe, NM 
OM: Milch Miller 
PO: Brad Nockmeyer 
MD: Paddy Mac 

KRSH/Santa Rosa, CA' 
ONJPO: Dean Kanari 
MO: Michelle Marques 

DM/Seattle, WA' 
PD: Chris Mars 
AMMO: Shawn Stewart 

WRNX/Springlield. MA' 
PO: Tom Davis 
APO: Donnie MoOmouse 
MO: ILem %tharen 

NORAE JOLI? 

NORM JONES 
NEELY DO 

LESLIE MILLS 

'Monitored Reporters 

45 Tota Reporters 

26 Tota Monitored 

19 Total Indicator 

National 
Programming 

Added This Week 

Ali Castelinni 215 -898 -6677 

JILL SOBULE Que Sera Sera 

MATT NATHANSON Suspended 

RYAN ADAMS So Alive 

TWILIGHT SINGERS Teenage Wristband 

Rob Reinhart 734 -761 -2043 

ALISON KRAUSS 9 To 5 

ALISON KRAUSS & JAMES TAYLOR How's The World 

Treating You 

GEOFF MULDAUR Singin' The Blues 

MICHAEL FRANTI Love Invincible 

RANDY NEWMAN Lonely At The Top 

ROBERT EARL KEEN Here In The Middle 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all 
pictured and send them to: 

R &R, do John Schoenberger: 
10100 Santa Monica Blvd., 3rd Floor, 
Los Angeles, CA 90067 

Email: lschoenberger @radioandrecords .com 

www.americanradiohistory.com
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TRIPLE TOP30 
o October 10, 2003 

ARTIST TITLE LABEL(S, 
TOTAL 
PLAYS PLAYS AUDIENCE 

001 

WEEKS ON TOTAL STATIONS( 
CHART ADDS 

R.E.M. Bad Day (Warner Bros.) 568 +64 34412 4 2610 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 530 -10 29516 9 2210 

BEN HARPER Diamonds On The Inside (Virgin) 482 -8 22728 10 2610 

JACK JOHNSON Wasting Time (Jack Johnson Music/Universal) 449 -18 21637 14 2410 

STING Send Your Lave (A &M /Jnterscope) 386 -17 22645 7 2310 

JONNY LANG Red Light (A &M /Jnterscopel 384 +25 18017 6 2311 

PETE VORN Crystal Village (Columbia) 370 .30 18627 14 2210 

SARAH MCLACHLAN Fallen (Arista) 346 +18 25450 4 1710 

JASON MRAZ You And I Both (Sanctuary /SRG) 340 -5 12418 15 2110 

WALLFLOWERS Closer To You (Jnterscopel 327 -2 13279 15 2210 

EASTMOUNTAINSOUTH You Dance (Dream Works) 319 92 11993 14 2311 

GUSTER Amsterdam (Gonna Write You A Letter) (Palm /Reprise) 305 .39 18528 20 2210 

HOWIE DAY Perfect Time Of Day (Epic) 298 +2 14632 8 2310 

LOS LONELY BOYS Heaven (Or) 272 +2 8461 10 1910 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 245 11620 4 1811 

SHERYL CROW The First Cut Is The Deepest (A &M /Jnterscope) 227 +77 13468 3 1811 

DAVE MATTHEWS Gravedigger (RCA) 211 43 8193 8 1710 

DIDO White Flag (Arista) 205 +11 14070 11 910 

TRAIN When 1 Look To The Sky (Columbia) 197 +7 7194 5 1611 

LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway) 190 +19 10265 3 1310 

JOE FIRSTMAN Breaking All The Ground (Atlantic) 181 +23 5516 3 1610 

COLDPLAY God Put A Smile Upon Your Face (Capitol) 168 8 7257 6 710 

DAMIEN RICE Volcano (Vector Recordings) 162 +13 10945 5 1913 

JOHN HIATT Circle Back (New West) 141 +7 5380 3 1310 

GRANDADDY Now It's On(Y2) 141 15 6623 11 1110 

LIVE Heaven (Radioactive /Geffen) 138 +40 6365 14 510 

SANTANA UALEX BAND Why Don't You & I (Arista) 138 +9 9584 9 610 

VAN MORRISON Once In A Blue Moon (Blue Note/EMC) 130 +11 6465 2 1613 

NORTH MISSISSIPPI ALLSTARS Eyes (Tone- Cool /ATO) 127 +18 3529 1 1210 

ROBERT RANDOLPH Soul Refreshing (Warner Bros.) 120 +10 5973 1 1010 

26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 
airplay week of 9/28 -10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the 
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds 

officially eported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals 
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons 
used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003. R&R, Inc. 

New &Active 
TRAVIS Re Offender (Epic) 

Total Plays: 117, Total Stations: 10, Adds: 0 

ZIGGY MARLEY Dragonfly /Private Music /AAL) 

Total Plays: 116, Total Stations: 13, Adds: 1 

MAVERICKS I Want To Know (Sanctuary/SRG) 

Total Plays: 111, Total Stations: 10, Adds: 1 

MATCHBOX TWENTY Bright Lights (Atlantic) 

Total Plays: 108, Total Stations: 2, Adds: 0 

THORNS Blue (Aware/Columbia) 

Total Plays: 101, Total Stations: 9, Adds: 0 

O.A.R. Hey Girl (lava) 

Total Plays: 88, Total Stations: 8, Adds: 0 

3 DOORS DOWN Here Without You (Republic /Universal) 

Total Plays: 87, Total Stations: 3, Adds: 0 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 

Total Plays: 82, Total Stations: 4, Adds: 0 

WILL HOGE Secondhand Heart (Atlantic) 

Total Plays: 70, Total Stations: 6, Adds: 0 

CRACKER Duty Free (Music) 

Total Plays: 62, Total Stations: 5, Adds: 0 

Songs ranked by total plays 

Most Added 
www.rradds.com 
ARTIST TITLE LABELISI ADDS 

COLDPLAY Moses (Capitol) 9 

NICKEL CREEK This Side (Sugar Hill) 4 

DAMIEN RICE Volcano (Vector Recordings) 3 

VAN MORRISON Once In A Blue Moon (Blue Note /EMC) 3 

RICKIE LEE JONES Second Chance (V2) 3 

MATTHEW RYAN The Little Things (Hybrid/ 3 

NO RAH JONES Turn Me On (Blue NotelVirgin) 3 

THRILLS One Horse Town (Virgin) 2 

WARREN ZEVON Disorder In The House (Artemis) 2 

NELLY FURTADO Powerless (Say What You Want) (Dream Works) 2 

Most 
Increased Plays 

TOTAL 

PLAY 
ARTIST 7.i LE L..ir. S INCREASE 

SHERYL CROW The First Cut Is The Deepest (A &M /Interscope) +77 

R.E.M. Bad Day (Warner Bros.) +64 

COLOPLAY Mases (Capitol) +42 

THORNS Blue (Aware /Columbia) +40 

LIVE Heaven (RadioactivelGeffenl +40 

DAVE MATTHEWS BAND So Damn Lucky /RCA) +37 

RICKIE LEE JONES Second Chance /V2) +34 

RYAN ADAMS So Alive /Lost Highway /ILUMG) +32 

S. WINWOOD Why Can't We Live Together (WincraftISCIErdelity) +29 

WARREN ZEVON Disorder In The House (Artemis) +29 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TRAIN Calling All Angels (Columbia) 

COLOPLAY Clocks (Capitol) 

JASON MRAZ The Remedy II Won't Worry) (Elektra /EEG) 

NICKEL CREEK Smoothie Song (Sugar Hill) 

MATCHBOX TWENTY Unwell (Atlantic) 

MAROON 5 Harder To Breathe (Octane /J) 

TOTAL 

254 

236 

236 

197 

164 

157 

JACK JOHNSON The Horizon... (Jack Johnson Music /Universal) 147 

TORI AMOS A Sorta Fairytale /Epic) 

COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 

ZIGGY MARLEY True To Myself (PrivateMusic /AAL) 

139 

135 

132 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

CrowdCruiser 
Looking for the ultimate remote vehicle? The 

CrowdCruiserTM combines a Ford Chassis with 

BPI's custom designing to deliver a vehicle that 

your listeners will look for and your staff will love! 

Create custom graphics that will get noticed! We'll 

build the interior to your specs. Call for more 

information -this vehicle can be completely 

customized for you. 

BROADCAST 

PRODUCTS 
INCORPORATED 

isou- ass -saw 
6528 Constitution Drive 
Fort Wayne, IN 46804 

USA 

(260) 459 -1286 

www.americanradiohistory.com
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JOHN SCHOENBERGER 
jscho enbergerQradioan drecords. com 

PART Two OF A TWO-PART SERIES 

TRIPLE A 

A View From The Top 
More from the Triple A Summit's executive panel 

s you read last week, there was a radio executives 
panel, moderated by R &R's very own Publisher and 
CEO, Erica Farber, at this year's Triple A Summit. This 
week we continue with highlights from that session. 

Last week we covered some of the 
issues facing radio, such as the chang- 
ing role of upper management since 
consolidation, new pressures for in- 

creased revenue and cash 
flow, the needs of pro- 
gramming under the new 
cluster paradigm and the 
challenges both the FCC 

and Congress are throwing 
at broadcasting. 

In this column the pan- 
el addresses accountability 
at the local level, combat- 
ing the public's perception 
of corporate -owned radio, 
expanding the Triple A base of sta- 
fions, competing in an ever -growing 
media landscape and the evolving re- 
lationship between radio and records. 

Once again, the panel comprised 
Susquehanna -owned KFOG /San 
Francisco GM Dwight Walker; Infin- 
ity- owned KINK /Portland, OR GM 
Stan Mak; Entercom -owned KMTI'/ 
Seattle Station Manager Chris Mays; 
Clear Channel -owned KBAC /Santa 
Fe- Albuquerque GM Ira Gordon; and 
Shaw Pittman attorney David Oxen - 
ford. 

Gordon said that with only four 
Triple As among the 1,200 -plus sta- 
tions Clear Channel owns, the format 
gets treated a little differently than 

some others. "Even 
though we seem like 
somewhat of an anomaly, 
my most immediate boss- 
es also know that we have 
a unique and profitable 
niche," he said. "They ba- 
sically feel like we know 
what we are doing, and 
they try to protect us as 
much as possible. 

"But, by the very nature 
of Triple A radio, we have to be care- 
ful with all this high -profile press 
about corporate radio and consolida- 
tion. It's no secret that Clear Channel 
is perceived by many as the devil in- 

carnate, and we have to try to distance 
our stations from that image." 

Walker agreed and said that, al- 
though Susquehanna is a small com- 
pany compared to Clear Channel, its 
situation is very similar. "We are still 
being painted in that same 'big radio 
is bad' picture," he said. 

"Even in our listeners panels, we 
find that we are perceived as corpo- 
rate, and so we have to be very care- 
ful in the way we present ourselves. 
The best way to combat that has to do 
with what you do on the air and how 
you interface with the community" 

Growing The Format 
A question was raised in the audi- 

ence about how, in the age 
of consolidation, we can go 
about growing the Triple A 

format. Each of the larger 
broadcast groups has a few 

successful Triple A stations 
within its ranks. How do 
we spread the word and 
get the home office to trey 

the format in more mar- 
kets? 

Gordon said, "Actually, 
with KBCO/ Denver and KTCZ /Min- 
neapolis at the forefront of the format 
for Clear Channel, I would hope that 
they are getting noticed at the home 

office. I guess we need to just keep 
communicating their successes back 
up the chain, so maybe when they are 
considering a format change in anoth- 

Dwight 

Rank And File 

Though the ownership landscape 
continues to evolve, the reality is that 
home-office policies for revenue goals 
and management style are still often 
being influenced by the folks in the 
field. Yet many industry critics would 
have us believe that everything is 

coming down from the top. 
Mak feels that the key to being suc- 

cessful in corporate America these 
days is to do what you say you are 
going to do. How can the home office 
make projections or policy decisions 
if the feedback it is getting from the 
field is unreliable? 

"After all, Wall Street is now in- 
volved, and that, directly or indirectly, 
affects everyone's lives," Mak said. 
"When a company tells the analysts 
what it expects to do quarter by quar- 
ter, that is largely based on what we in 

each market have told the company we 
can do. It is important for the rank and 
file to deliver on their promises as 
much as possible, because what we say 
and do flows up to them but ultimate- 
ly flows back down to us again." 

Walker 
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er market, Triple A will come to 
mind." 

Mays believes that a high profile for 

the format in the trades plays a vital 
role. "Erica's being at the Summit and 
R&R's backing of Triple A in general 
are helping us to get the word out 
about this format to the decisionmak- 
ers," she said. `It is a step in the right 
direction for us on the road to credi- 
bility. 

"We on the radio 

side need to do a 

better job of helping 

to sell music. There 

are plenty of new 

strategic alliances 

we can nurture 

toward that end." 

Dwight Walker 

"But one of the real reasons we 
haven't seen the format grow into oth- 
er markets is because it is seen as a 

long -term proposition, and, frankly, 
most owners can't afford to be that 
patient. If we can find ways to be 
quicker and smarter about developing 
Triple A in a new market - and I be- 
lieve many of us in this room could 
now do that, because we have learned 
enough - then we can demonstrate 

that it doesn't take five to 
10 years to take hold." 

Mak likened the for- 
mat to a restaurant, say- 
ing, "When you think 
about Triple A, we are 
talking about a quality 
radio station that is well 
thought -out and tries to 
do everything well, from 
the selection of music to 
on -air delivery to its 

amazing dedication to the commu- 
nity. It's like running a gourmet res- 
taurant. Why shouldn't a well-run 
gourmet restaurant be successful 
anywhere in America ?" 

Fewer Listeners 
Farber then changed the subject, 

Ira G ordon 

L 
Fir V 

i lw 

/ 

LADIES OF THE SUMMIT This shot was captured during this year's 

Triple A Summit in Boulder CO. Pictured here are (back row, I -r) WMVY /Cape 

Cod, MA's Barbara Dacey; WKZEJSharon, CT's Christine Zoro; WKVL/Knoxville's 

Sarah McClune; Songlines' Louise Coogan; freelancer Dawn Richardson; (front 

row, l -r) ATO's Alli Groman and KPIG/Monterey's Laura Hooper 

asking, "Over the past 15 years we 
have seen a gradual decline in radio 
listenership as people's time is being 
divided among more and more ave- 
nues of entertainment. What, if any- 
thing, can radio do about that ?" 

Mak thinks the audience erosion 
from radio is being greatly exaggerat- 
ed. "Sure, we have seen a gradual de- 
cline as the media landscape has be- 
come more diverse and fragmented," 
he said. "I can liken it to the way tele- 
vision changed. However, since many 
of the new channels are premium - 
type channels, the TV networks are 
still one of the most effective ways for 

an advertiser to reach a siz- 

able audience. 
"So, if you parallel radio 

against that scenario, I still 
feel we are in a great posi- 
tion to provide the expo- 
sure and audience an ad- 
vertiser needs to justify the 
cost. Frankly, I firmly be- 
lieve that radio is under- 
valued in terms of what it 

can do for an advertiser. 
After all, we are still a free, over -the- 
air medium that reaches a broad spec - 
tnun of people every single day." 

However, he cautioned, "If all we 
axe to certain listeners is a jukebox, we 
will lose out to CDs and MP3 players 
every time. Perhaps, in this day and 
age, we have to find ways to be more 
than just the music to keep them lis- 

tening. The challenge is to find out 
what they want, to prevent audience 
erosion. Are we creating a compelling 
station that the listeners can't wait to 

listen to ?" 

Walker feels that the best way to 
combat all the other media choices is 

to embrace them within your own 
product as best you can. "Each one 
needs to be approached differently, 
and not all of them make sense, but 
many of these new technologies can 
advance the cause of your station and 
add to its hipness,' he said. "These are 
just some of the many ways that you 
have to continue to move forward 
with your listeners and to respond to 

their needs." 
Mays feels that the best way terres- 

trial radio can compete is to remain 
local. "That's the one thing we can 
take advantage of that many of them 
can't," she said. "And I know of few 
formats that capitalize on that better 
than Triple A. We can change what we 
do on the air quickly. Take Sept. 11, 

2001, for example, and how fast local- 

ly based media outlets responded to 
the community's needs." 

Label Cooperation 
The music business expands and 

contracts like an accordion, and it is 

currently in a major contraction. Yet at 
a time when the labels are at their 
most vulnerable and when their busi- 
ness is dramatically down, it still 
seems radio stations expect the labels 
to support them at the same level as 
before. What is radio doing to address 
that very real problem? 

Walker said that radio certainly still 
depends on the support of the labels, 

but he also feels there is 

more radio can do to help 
the situation turn around. 
"Part of it goes to the tre- 

mendous pressure stations 
are under to deliver reve- 
nue and cash flow," he 
said. "Individual stations 
are forced to be resourceful 
to pay for things, and that, 
often, is directed to the 
record labels. And I want 

to state for the record that we appre- 
ciate that support. 

"But having said that, I think radio 
is now beginning to understand that 
the labels have limits to how far they 
can go to support us and that those 
limits are tightening. At the same 
time, we put forth that one of the most 
important partnerships out there is 

between radio and artists. 
"It is certainly a benefit for us, but 

we also contend that it is a tremen- 
dous benefit for the artists we support. 
We have to work together, and we are 
perhaps now more willing on the ra- 

dio side to make those partnerships 
work - otherwise, we aren't in busi- 
ness either. 

"In that train of thought, and in 
light of the fact that we are seeing a 

decline in the retail sales of music, we 
on the radio side need to do a better 
job of helping to sell music. There are 
plenty of new strategic alliances we 
can nurture toward that end." 

Chris Mays 

TALK BACK TO R &R! 
Do you have questions, 

comments or feedback regarding 

this column or other issues? 

Call me at 310 -788 -1668 

or e-mail: jschoenberger@ 

radioandrecords.com 
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Ì 
Reporters Stations and their adds listed alphabetically by market 

WHRLiA.hany, NY' 
OM Jahn Cooper 
PD l na Della 

KTEG,iAlbuquerque. NM' 
PD Bril May 

MO Mars Young 

KTZO/Altuquerque,NM' 
PO Scott Scuhrada 
MD. Don Kelley 

9 NM( 182 

I 

AOOSASIANK 
KORN 

.!It CP_AV 

MINX/Atlanta. CA' 
OM Leslie Fram 
PD. Chris Williams 
MD Jay Harmn 

eullYASTArIK 
N1 iris -'E2 

WJSE/Allanlic City, NJ' 
PO Al Parnello 

APO!MO. Jason Ulanel 

KROX/AUSIin, TK 
OM Jell Carral 
PD Melad lee 
MO Toby 

Meads 

AL' 
Po Susan Groves 
MD. Mark Lindsey 

wr 

KOXRIBoise, ID' 
PD laceri JOCOSO, 

MO Kallao 
!R INK 'S 

WBCN/BOSton, MA' 
OM. Tony BenNinl 
PO. oedipus 
APD,MD. Mimeo Sind 
1' Y'.',GK-162 

DAPKIIESS 

WFNXIBoston, MA' 
PDMD Paul Driscoll 

r H' A'! yJtAN'S 
P INK'S: 

( ;I.'P.A, 

WEOGIButlalo. NY' 
PD lenny drama 

MD Ryan PMnck 
t6 HLOBASIASK 

?IFAULI 
: HIINK-122 

WBTLeurlington' 
OM Mall Grasso 
MO Chnsline Pawlak 

WAVF /Charleslon. SC. 
PO Dave Rossi 
APO MD Danny Villalabos 

WENO /Cbarlotle 
OM Mrke Berla! 
PO Jack Daniel 
APD MD Kristen Haneyeutl 

WKOX;Chilago. IL' 
PD Mike $lem 
MO Mary Stimulas 

WZZN/Chicago. IL' 
PO Bid Gamble 
APO. Steve Levy 
MO James Vanosdo! 

WAOZ Cincinnati. BH' 
PO MD Jell Nagel 

WXTMrCleveland. OH' 
PO Kim Monroe 

APO Oom Nardella 
MO Pete Schreie 

WARO/Columbia. SC' 
PD Dave Simian 
MD. Dave Farn 

ni'I N 

WWCD/COIJmbus. OH' 
OM Randy Malloy 
10 Andy Davis 
MD'. lark Deems 

BIN PAP' :H 
;als 

run Jill 

KDGE/Oallas. TX' 
PD Duane Daierry 
APD. MD Alan Aya 

XOSieD Kra 
OH 

Kramer 
MD Boomer 

mil. !Nr. 

KTCLOenver. CO' 
PO Mlle 0- Connor 
APO Arch RUlmn 

MD. Hill Jordan 

CIMXOetroit, MI' 
PO Murray Brookshaw 
APD'. Vince Cannova 
MO. Man Franklin 
t' Si INK 162 

` IAllll 

A ff!:0S'. AV! 

KHRO,EI Paso. TX' 
DM Mike Preston 
PDND. Joto Garcia 

KNRO Eu ene. OR 
SM Mike Groshong 
DM Russ Davidson 
PD Chris Crowley 
APO MD Slu Allen 

KXNAIFayegeville, AR 
POMO Duo Jackson 
19 HIIOOASIAIIK 
IS RI INK -192 

POD 
`.IIIIII IIAVS GRACE 

1NIA011 

KFRRTresno. CA' 
PO' Chris squires 
MD. Reverend 

mK 1,2 
,..i rn 

WJBXTI. Myers. FL' 
DM PO. John Rea 
APO Fm Madrid 
M0. Jell irlo 

? 

6115, in? 

WKTW /Ft. Wayne. IN' 
OM JJ Fabinl 
PD. Son Walker 
APD Man Jericho 
MO Greg Travis 

AK TANK 

01N'A 

WORD /Grand Rapids. MI' 
PD Bobby Duncan 
MD Michael Grey 

!:l.A..IA,,K 
ri1AI.I 

WKNRiGreenville. NC' 
PD Jell Sanders 
APD MO Turner Watson 

WEEO/Hagerstown 
APOMD: Dare Roberts 

.111KI5 PARK 

D'EM NI? 

í:l'_i 
FO. NK ,5 

1 KORN 

KUCO/Nonolulu.HI' 
Po Jamie Hyan 

. mI!IK192 

KTBLHouston. TX' 
POMP Vince Rnhards 
APO. Eric Schmidt 

2'iK 

WRZXlndianapolis. IN' 
PD Scott Jameson 
MO. Michael Young 

:!051. N- 

I:riKle; PARK 

WPLAUacksanville. FL' 
OM Gail kiln 
PD. Ba Mannewa 
APO,MO ehartenumley 

WADI/Johnson City' 
PO Mah McKinney 

008Z;Kansas Cily. MO' 
PO Greg Bergen 

MD Lazio 

WNFZALnoeville. TN 
PO Anthony Proffitt 
MO Dustin Mathews 

KFTE/Lataye0e. LA' 
PO' Scoli Penn 
MO: Clots Obvier 

BLINK.162 
/JARS 

KATE/Las Vegas. NV' 
PO. Wellington 
APOMD: Gru Ripley 
15 BLINK -I82 
13 HOOBASTANK 

CHEVELLE 
ROB ZOMBIE 

KLEC/LRIle Rock. AR' 
OM/PD' Hour 
MD: Ann 
29 EVANESCENCE 
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9Total Indicator 

New & Active 

ALIEN ANT FARM Glow IDreamWorks) 

Total Plays: 426, Total Stations: 34, Adds: 1 

SOMETHING CORPORATE Space (Drive- Thru /Ge /fen) 

Total Plays: 421, Total Stations: 38, Adds: 2 

ATARIS The Saddest Song (Columbia) 

Total Plays: 373, Total Stations: 41, Adds: 11 

R.E.M. Bad Day (Warner Bros.) 

Total Plays: 297, Total Stations: 21, Adds: 0 

HOOBASTANK Out Of Control (island /IDJMG) 

Total Plays: 284, Total Stations: 29, Adds: 28 

KINGS OF LEON Molly's Chamber (RCA) 

Total Plays: 284, Total Stations: 25, Adds: 2 

FINGER ELEVEN One Thing (Windup) 

Total Plays: 266, Total Stations: 20, Adds: 1 

MXPX Everything Sucks (When You're Gone) (A &M/Interscopel 

Total Plays: 219, Total Stations: 18, Adds: 0 

SAVES THE DAY Anywhere With You IVagrant1DreamWorks) 

Total Plays: 195, Total Stations: 18, Adds: 0 

COLDPLAY Moses (Capitol) 

Total Plays: 190, Total Stations: 28, Adds: 22 

Songs ranked by total plays 

Indicator 
Most Added' 

BLINK -182 Feeling This (Geffen) 

HOOBASTANK Out Of Control (Island /IDJMG) 

KORN Right Now (Epic) 

COLDPLAY Moses (Capitol) 

IGGY POP Little Know lt All (Virgin) 

ADEMA Promises (Arista) 

SHINEDOWN 45 (Atlantic) 

DEFAULT Taking My Life Away (TVT) 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all 

pictured and send them to: 

R &R, c/o Mike Davis: 10100 Santa Monica 
Blvd., 3rd Floor, Los Angeles, CA 90067 

Email: mdavis @radioandrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com


ALTERNATIVE, 
a October 10, 2003 

611IEOL1R1S8" 

America's Best Testing Alternative Songs 12 + 

For The Week Ending 10/10/03 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 

18 -34 
Women 

18 -34 

LINKIN PARK Faint (Warner Bros.) 4.21 4.33 99% 27% 4.25 4.23 4.31 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 4.06 4.12 67% 11% 4.00 3.93 4.10 

SMILE EMPTY SOUL Bottom Of A Bottle (lava) 4.03 4.01 86% 21% 3.89 3.73 4.07 

AFI The Leaving Song Part II (OreamWorks) 3.99 3.98 82% 16% 3.94 3.84 4.03 

TRAPT Still Frame (Warner Bros.) 3.91 4.07 89% 18% 3.86 3.84 3.89 

TRAPT Headstrong (Warner Bros.) 3.96 4.00 100% 48% 3.93 3.80 4.04 

THREE DAYS GRACE II Hate) Everything About You (Jive) 3.95 4.03 81% 12% 3.97 3.88 4.06 

STAIND So Far Away (Flip /Elektra /EEG) 3.94 3.98 98% 32% 3.91 3.86 3.96 

ATARIS The Boys Of Summer (Columbia) 3.92 3.98 98% 43% 3.98 3.96 4.00 

NICKELBACK Someday (Roadrunner /IOJMG/ 3.90 3.80 93% 18% 3.89 3.73 4.06 

RANCID Fall Back Down (He //cat/WarnerBros.) 3.89 3.79 76% 14% 3.82 3.69 3.96 

EVANESCENCE Going Under (Windup) 3.88 3.93 98% 35% 3.96 3.85 4.05 

FOUNTAINS OF WAYNE Stacys Mom (S.Curve /EMC) 3.83 87% 23% 3.66 3.88 3.45 

DASHBOARD CONFESSIONAL Hands Down (Vagrant) 3.83 3.84 82% 15% 3.71 3.47 3.95 

FUEL Falls On Me (Epic) 3.81 3.95 19% 14% 3.81 3.63 4.00 

311 Creatures For A While) (Volcano) 3.80 3.86 90% 22% 3.72 3.65 3.78 

COLD Suffocate (Flip /Gelfen/lnterscope) 3.80 57% 9% 3.71 3.70 3.71 

CHEVELLE Send The Pain Below (Epic) 3.79 3.90 97% 46% 3.79 3.63 3.95 

A PERFECT CIRCLE Weak And Powerless (Virgin) 3.76 3.75 74% 13% 3.79 3.85 3.71 

3 DOORS DOWN Here Without You (Republic /Universal) 3.75 3.78 80% 21% 3.80 3.E8 3.93 

DISTURBED Liberate (Reprise) 3.70 3.61 83% 23% 3.58 3.E7 3.50 

AUDIOSLAVE Show Me How To Live (Interscope /Epic) 3.61 3.59 89% 34% 3.79 3.E1 3.77 

BILLY TALENT Try Honesty (Atlantic) 3.61 3.57 55% 11% 3.58 3.E0 3.69 

JANE'S ADDICTION Just Because (Capitol) 3.57 3.54 91% 34% 3.59 3.E0 3.58 

JET Are You Gonna Be My Girl (Elektra/EEG) 3.53 3.63 51% 10% 3.50 3. :6 3.65 

WHITE STRIPES Seven Nation Army (ThirdMan/V2) 3.46 3.58 96 % 51% 3.62 3.56 3.67 

P.O.D. Will You (Atlantic) 3.45 49% 10% 3.44 3.34 3.56 

GODSMACK Serenity (Republic /Universal) 3.44 3.55 82% 28% 3.36 3,31 3.42 

WHITE STRIPES The Hardest Button... (Third Man /V2) 3.28 3.27 69% 23% 3.30 3.'9 3.44 

STROKES 12:51 (RCA) 3.26 41% 10% 3.31 3.02 3.57 

Total sample size is 427 respondents. Total average favorability estimates are based on a scare of 1 -5. (1= dislike very much. 

5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn 

represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 

12 +. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 

participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is 

available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research. 

a division of Premiere Radio Networks. 
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TOP 2O SPECIALTY ARTISTS 

1. DISTILLERS (Maverick /Reprise) "Drain The Blood" 

2. IGGY POP (Virgin) "Little Know It All" 

3. RYAN ADAMS (lost Highway /LDJMG) "So Alive" 

4. THE RAPTURE (Universal) "House Of Jealous Lovers" 

5. CHEMICAL BROTHERS (Astralwerks /EMC) "The Golden Path" 

6. THRILLS (Virgin) "One Horse Town" 

7. SPIRITUALIZED (Sanctuary /SRG) "She Kissed Me (It Felt Like A Hit)" 

B. BELLE & SEBASTIAN (Sanctuary/SRG) "Step Into My Office, Baby" 

9. THURSDAY (ls /and /IDJMG) "Signals Over The Air" 

10. STORY OF THE YEAR (Maverick /Reprise) "Until The Day I Die" 

11. FIRE THEFT (Rykodisc) "Uncle Mountain" 

12. TO MY SURPRISE (Roadrunner /IDJM6) "Get It To Go" 

13. BRONX (White Drugs /Ferret) "White Tar" 

14. MY MORNING JACKET (RCA) "One Big Holiday" 

15. AKAS (fueled By Romeo) "Generation Vexed" 

16. STRIKE ANYWHERE (Jade Tree) "Infrared" 

17. UNDERWORLD SOUNDTRACK (Lakeshore) "Worms Of The Earth" 

18. NETWORK (Adeline) ' Supermodel Robots" 

19. TAKING BACK SUNDAY (Victory) "You're So Last Summer" 

20. MOTOR ACE (Sputnik) "Pieces" 

Ranked by total number of shows reporting artist. 
J 

Record Of The Week 

ARTIST: The Chemical Brothers 
TITLE: Singles 93 -03 
LABEL: Astralwerks 

Time flies not only when you're having fun, but also when 

you're creating fun for others. And Tim Rowlands and Ed 

Simmons, collectively known as The Chemical Brothers, have 

blasted out so many good -time grooves for dance music fans that a decade 

has passed in the flash of a glowstick. A chronological two -disc history of the 

Chems' most intoxicating moments, Singles 93 -03 is a must -have for the casu- 

al observer as well as hard -core fans. The latter are rewarded with two new 

songs here, including a collaboration with The Flaming Lips' Wayne Coyne, "The 

Golden Path." Watershed moments like "Block Rockin' Beats" sound as fresh 

as ever, and "Setting Sun, " "The Test" and more prove that The Chemical Broth- 

ers rightfully deserve their place as electronica's premier ambassadors. 

- Frank Correia, Rock Specialty Editor 

PERSONALIZATION 
TOOLS 

ListenerEma ¡l.com 
The Email Solution with ALL the Answers! 

ListenerEmail.com Internet Tools Include... 

> Ability to Send Colorful HTML Email Newsletters 

> Customized Email Club & Web Contesting 
Registration Pages 

> Automatically Triggered E- Birthday Cards 
> Audience Research & Surveys 

> Real -time Listener Polls 

> Web -based Song Request Tracking 
> "Tell A Friend" Viral Marketing Feature 

> Integration with PromoSuite off -line 
database tool 

ListenerEmail.com's Wireless Text Messaging Includes... 
> Quick Delivery of Contest, Concert and 

New Programming Announcements 
> Ability to send Wireless Text Messages to Your 

Listeners Mobile Phones 

Learn More:1 -800- 318 -0390 
,opyrgnt .2003 Broadcast Manager. Inc. A:' Rights Reservea 
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OM úaE 
Rep! 

Salmon Rushdie, 
Giant Dead Fish From Alaska 

Well, up until last week it was a great 
summer in Alaska. Then R &R Active 
Rock /Rock Editor Cyndee Maxwell 
paid a visit. The next thing I know, I'm 
freezing my ass off in a duffel bag 
headed for Los Angeles. "Where 
the heck are we going ?" I asked 
Cyndee. She replied, "Alternative Edi- 
tor Max Tolkoff was buggin' me for fish 
the next time I went to Alaska. I need 
to shut him up. Ten pounds of whole 

fresh frozen salmon right from the river should 
do the trick." Then she stuck some noise - 
canceling headphones on me, and I listened to 
CDs for the rest of the trip. Love the new Iggy 
Pop. I also listened to most of the new Distillers 
album, and I gotta say it's gonna be huge. I still 
can't figure out why radio isn't all over that 

B.R.M.C. album - it's fantastic! This band Atmosphere is a completely 
new kind of hip -hop. I hear the kids are really into it. But the band I 

loved the most is from this place called Vermont. I think they spell the 
name of the band "Phish." Could be huge, I'm telling ya! Anyway, don't 
forget to add Hoobastank, Blink -182 and, especially, Three Days Grace - 'cause that's about all I have left in this world. Farewell! 

Well, well, well, what do we have 
here? Staind at No.1? Who 

knew? By the way, the add date for 
"How About You" is Nov. 3. Consider 
yourself warned ... Moving into the No. 
2 spot are A Perfect Circle. Nice job, 
Virginians - or is it Virgin -ites? ... Eva- 
nescence continue to eke out gains, 
going 6 -5 this week ... Warner Bros. still 
has the touch, as Trapt go 10 -7 ... The 
White Stripes are looking to capture the top spot again, with "Hard- 
est Button to Button" rising 12 -8 ... Dashboard Confessional hold at 
No. 9, but the spins keep going up ... Rounding out the top 10 are 
Godsmack right at No. 10, up from No. 11 ... See how great Three 
Days Grace are doing? They're knocking on the top 10's door, going 
13 -11 this week ... In other news, Jet keep pushing forward as a re- 
sult of the good buzz from both radio and the public. They go 18 -17 ... 
Switchfoot are also creeping upward, 21 -19 ... Linkin Park's "Numb" 
is quickly picking up the slack as "Faint" moves down; the new track 
goes 33 -21 ... Keep your peepers on Yellowcard, 3 Doors Down, 
Sevendust, Hot Hot Heat and OutKast. These are the bands that will 
make it through the end of the year in nice shape ... New to the chart: 
Jane's Addiction, Blink -182 and Korn ... Most Added: Blink -182 (by 
a huge margin - what's up with those of you who didn't add them this 
week? You 10 are on detention), Korn, Hoobastank, Coldplay, Iggy 
Pop ... Most Should Be Added: B.R.M.C., Atmosphere, The Rapture, 
Yellowcard, Distillers, OutKast (I can't believe you haven't figured this 
out yet). - Max Tolkotr, Alternative Editor 

comino 
RIGHT 

ARTIST: Korn 

LABEL: Immortal/Epic 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

While many music snobs may sniff at 
the mention of Korn, they were un- 

doubtedly one of the most important acts 
of the '90s. With the grunge tide receding 
back to Seattle, a new sound was rum- 
bling underneath the weak foundations of 
watered -down alt rock bands playing it 
safe. Leave it to a group from the land of 
earthquakes to shake things up a bit. 

In 1994 Korn sprouted from the under - 
ground with their self- titled debut. While 
it built slowly, Korn was the sound of a 
new movement. Just throw the disc back 
into your player, and you'll hear the mo- 
ment a newer, more violent breed of hard 
rock came rolling down the mountain. 
Quiet cymbals, watery guitars, deeper - 
than-a- mineshaft bass and mortuary -sci- 
ence- student -turned -singer Jonathan 
Davis growling "Are you ready?" just be- 
fore the whole damn thing collapses into 
an anguished torrent of downtuned, 
seven- string Ibanezes, Richter -scale 
beats and brain -shaking bass. This was 
"Blind," and it opened the eyes and ears 
of a new generation of rock fans. 

For better or worse, the group spawned 
a whole new sound and a host of imita- 
tors. But in an era of bandwagons, Korn 
were the workhorses pulling the carriage, 
slugging it out on the road and convert- 
ing throngs of fans to their sound. With 

TELL US WHAT 
YOU THINK! 

Share your opinion 
about this column - go to 

www.radioandrecords.com and click 
the Message Boards button. 

P 

1996's Life Is Peachy they gained even 
more steam and broke through to plati- 
num sales before 1998's Follow the 
Leader finally established the group at 
radio with hits like "Got the Life" and 
"Freak on a Leash." 

Korn were pretty much a household 
name, even earning the disdain of a Mich- 
igan teacher who suspended a student in 
'98 for wearing a shirt with the group's 
distinctive logo. Not coincidentally, the 
group established the Family Values tour 
the same year with Limp Bizkit, Ice Cube 
and Rammstein. In 1999 Issues brought 
more platinum and more raves, but while 
2002's Untouchables sold more than 1.3 
million copies, it was viewed by many as 
a misstep. 

Now, with Take a Look in the Mirror, 
Korn do exactly what the album title sug- 
gests, reverting to the primal sound that 
cemented their place in fans' hearts. En- 
tirely self -produced, Mirror is first re- 
flected in the lead single, "Right Now," a 
three -minute ball of hate that comes 
crashing down like a rockslide. All the 
angst fans could want is here, as Davis 
whispers psychotically, "You open your 
mouth again, I swear I'm gonna break it." 
Davis' disgust is winning hearts at radio, 
with strong support for the single in the 
top three markets; KNDD /Seattle pound- 
ing it; and solid spins at KXTE/Las Ve- 
gas, WXTM/Cleveland and more proving 
that healthy Alternatives still need a 
steady diet of Korn to succeed. 

The first single from the magical new album 

441111"r-1''' 

"Id by Violent J, Wizard Of The Hood 
t,l 

Shiny Diamonds 
The new single from Violent J, 

presented by Psychopathic Records 
IN TECHNICOLOR 

Impacting 10/13 & 10/14 

Mark Newman, McGathy Promotions (800) 448 -7625 
Teknicolour Marketing (800) 547 -0477 
Psychopathic Records (248) 426 -0800 
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ARTIST TITLE LABEL'S) 

STAIND So Far Away (Flip /Elektra /EEG) 

TOTAL 

PLAYS 

2983 

I- 
PLAYS 

-52 

TOTAL 

AUDIENCE 

(SOI 

208687 

WEEKS ON 

CHART 

17 

TOTAL STATIONS 

ADOS 

7810 

Most Added 
www.rradds.corn 

A PERFECT CIRCLE Weak And Powerless (Virgin) 2713 +162 188922 10 8210 ARTIST TITLE LABELS ADDS 

LINKIN PARK Faint (Warner Bros.) 2712 -153 208604 28 7910 BLINK-182 Feeling This (Gellen) 73 

NICKELBACK Someday (Roadrunner /1DJMG) 2385 -31 155682 10 7710 
KORN Right Now lEpic) 30 

EVANESCENCE Going Under (Wind-up) 2224 +34 147440 18 7210 
HOOBASTANK Out Of Control (/s /and //DJMG) 

COLDPLAY Moses (Capitol) 

28 

22 

AUDIOSLAVE Show Me How To Live (lnterscope /Epic) 2060 -176 169469 18 6310 IGGY POP Little Know It All (Virgin) 14 

TRAPT Still Frame (Warner Bros.) 1841 +180 103133 14 6911 ATARIS The Saddest Song (Columbia) 11 

WHITE STRIPES The Hardest Button To Button (ThirdMan/V2) 1724 +136 117412 16 7610 DEFAULT Taking My Life Away (TVT) 10 

LINKIN PARK Numb (Warner Bros.) 7 
DASHBOARD CONFESSIONAL Hands Down (Vagrant) 1695 +19 111947 14 7010 

ADEMA Promises (Arista) 7 

GODSMACK Serenity (Republic /Universal) 1647 +52 97986 16 6211 RAPTURE House of Jealous Lovers (Strummer /Universal) 5 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 1600 +97 100519 17 6811 

WHITE STRIPES Seven Nation Army (Third Man /V2) 1574 -199 139740 34 7410 

SMILE EMPTY SOUL Bottom Of A Bottle (lava) 1558 -135 108304 26 6310 

FUEL Falls On Me (Epic) 149C +87 91141 11 6110 

TRAPT Headstrong (Warner Bros.) 1412 -80 123225 49 7210 

P.O.D. Will You (Atlantic) 1367 +362 96996 3 7011 

JET Are You Gonna Be My Girl (Elektra /EEG) 1339 +125 92511 6 6612 

AFI The Leaving Song Part II (Dream Works) 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

CHEVELLE Send The Pain Below (Epic) 

116E 

1167 

1139 

-179 

+72 

-56 

83211 

60393 

94790 

17 

14 

37 

5910 

5312 

6910 

Most 
Increased Plays 

TOTAL 

LINKIN PARK Numb (Warner Bros.) 1041 +310 88684 6 6217 PLAY 

ARTIST INCREASE 

311 Creatures (For A While) (Volcano) 1038 -162 63133 15 6010 
BLINK-182 Feeling This (Geffen) +464 

BILLY TALENT Try Honesty (Atlantic) 1007 +4 50462 12 5710 
KORN Right Now (Epic) +450 

COLD Suffocate (Flip /Geffen /lnterscope) 963 +106 40114 7 5210 P.O.D. Will You (At /antic) +362 

STROKES 12:51 (RCA) 955 +41 74197 5 5511 LINKIN PARK Numb (Warner Bros.) +310 

DISTURBED Liberate (Reprise) 928 -43 52402 17 4110 
JANE'S ADDICTION True Nature (Capitol) +293 

HOOBASTANK Out Of Control (tsland/a /M6) +243 
YELLOWCARD Way Away (Capitol) 923 +114 41788 10 5612 

AUDIOSLAVE I Am The Highway (loterscope/Epic) +182 

3 DOORS DOWN Here Without You (Republic /Universail 921 +54 56972 10 3811 TRAPT Still Frame (Warner Bros.) +180 

SEVENDUST Enemy (TVT) 822 +42 36309 7 4110 A PERFECT CIRCLE Weak And Powerless (Virgin) +162 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 783 +182 51400 3 4912 
COLDPLAY Moses (Capitol) +146 

FOUNTAINS OF WAYNE Stacy s Mom (S- Curve /EMC/ 767 -35 47212 8 3510 

CHEVELLE Closure (Epic) 714 +87 37022 4 5012 

JANE'S ADDICTION Just Because (Capitol) 671 -127 43740 19 4810 

SEETHER Gasoline (Wind-up) 67] -6 31130 7 3810 

HOT HOT HEAT Talk To Me, Dance With Me (Sub Pop /Reprise) 669 +95 44513 5 4212 

JANE'S ADDICTION True Nature (Capitol) 667 +293 32732 1 5112 

THURSDAY Signals Over The Air (island /IDJMG) 660 +123 38419 6 5011 

BRAND NEW The Quiet Things That No One... (Razor& Tie) 

OUTKAST Hey `la! (Arista) 

RADIOHEAD Go To Sleep (Capitol) 

639 

611 

575 

.7 

+62 

-63 

48326 

72856 

37085 

9 

6 

7 

3510 

2611 

4110 

Most 
Played Recurrents 

KORN Did My Time (Immortal /Epic) 546 -170 36225 15 3310 TOTAL 
PLAYS 

DAVE MATTHEWS Gravedigger (RCA) 529 -75 44967 7 3410 
ATARIS The Boys Of Summer (Columbia) 1070 

STORY OF THE YEAR Until The Day I Die (Maverick/Reprise) 523 +3 21298 6 4011 
AUDIOSLAVE Like A Stone (lnterscopelEpic) 1044 

RANCID Fall Back Down (Hellcat/Warner Bros.) 517 -252 37009 12 4910 QUEENS OF THE STONE AGE No One Knows (lnterscope) 885 

BLINK-182 Feeling This (Geffen) 501 +464 52567 1 73173 RED HOT CHILI PEPPERS Cant Stop (Warner Bros.) 878 

B.R.M.C. Stop (Virgin) 499 -3 22918 9 3710 F00 FIGHTERS Times Like These (Roswe /URCA) 878 

KORN Right Now (Epic) 483 +450 61600 1 44130 
FOO FIGHTERS All My life (Roswell /RCA) 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

874 

702 

EVE 6 Think Twice (RCA) 4E6 134 28688 20 2510 COLD Stupid Girl IFlip /Ge / %n /lnterscope) 691 

LIMP BIZKIT Eat You Alive (Flip /lnterscope) 4H -215 17295 9 3510 EVANESCENCE Bring Me To Life (Windup) 620 

STATIC -X The Only (Warner Bros.) 442 +16 19798 3 3210 CHEVELLE The Red lEpicl 614 

83 Alternative reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 9/28 -10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. MostAdded is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, 

The Arbitron Company). © 2003, R &R. Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Own Your Events 
If no one can see your signs, do they know who staged the event? Make sure you claim ownership at 
all your events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. e Perfect for concerts, events and giveaways. 

Packaged on a roll and easy to use. e Weather- resistant 
Up to 3' High and 6' Wide Durable 

P.0. Box 750250 Houston, Vexas 77275 -0250 
713/507-4200 713/507-4295 FAX 

ri@reefindustries.com www °` .reefindustries.com "' 1- 800 -231 -6074 
www.americanradiohistory.com
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IN STORES 10/14/03 

1511T KXTE KRZQ! 

Impacting Alternative Radio 10/14! 

#1 Specialty Two Consecutive Weeks! 

Video Added to 

Jimmy Kimmel Live /October 14th 

On tour w /Queens Of The Stone Age 

i 

tpebtgttYterg.tom 5irerecorbs.com Produced by Gil Norton Mixed by Andy Wallace 
Management: Stu Sobol & Mark Adelman Spivak /Sobol Entertainment 

www.americanradiohistory.com
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MAX TOLKOFF 
mtolkoffQradioandrecords. com 
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Getting Our Bearings 
Is the format on track? A few observations from the crow's nest. 

By Dave Beasing 

he residents of Los Angeles have no idea how lucky 
they are to have a station like KROQ in their fair city. 
But even KROQ has no idea what it has wrought with 
the now -insanely popular Inland Invasion series of an- 
nual concerts that take place, yes, inland, on the edge of 
desert country, miles from the heart of the city. 

Many of the industry types who at- 
tended this year's offering staggered 

away stunned at how well the past, 

present and future blended together. 

There was more post -event chatter for 
this event this year than for the peren- 

nial favorite Weenie Roast. Most im- 
pressed was Jacobs Media's Dave 
Beasing, who raced home and, in a fit 
of inspiration, wrote a sort of state-of- 

the-format white paper for his client 
stations. 

Dave is good at tracking the accordi- 

onlike expansions, contractions and gen- 

eral ups and downs of our universe. He 

was kind enough to allow us to share his 

thoughts with our readers, thus sparing 

you more of my insane gibberish. Here's 

Darn. 

Some of the best 

companies in our 

industry obviously 

recognize the 

Alternative 

franchise's value. 

Painting By Numbers 
Allow me to paint a picture for 

you. It's been a two-hour drive on a 

Saturday afternoon into the hot 
desert east of Los Angeles, a trip that 
would have taken half that time in 
good traffic. When you get there, 
you spend $20 for so- called "pre- 
ferred parking" - which puts you 
only a 10- minute walk away instead 
of 20. 

Once inside the outdoor amphi- 
theater you realize that this is prob- 
ably the largest crowd you've ever 
been part of, and it's certainly the 
most dense. You're elbow -to -elbow 

with an estimated 55,000 people, 
from tiny children to people in their 
60s. Lines for the men's room take a 

half -hour or more. (I'll spare you the 
graphic description of what the 
bathrooms look like once you get in- 
side.) Lines for refreshments take 
even longer. Sound like fun? May- 
be not, but trust me, it was a blast! 

As you hear this crowd roar its 
approval, a noise like you've never 
imagined, you get goose bumps and 
realize two things: 1) Alternative is 

back, and 2) it was never dead. 
This year's KROQ Inland Inva- 

sion had a decidedly retro feel, head- 
lined as it was by bands like The 
Psychedelic Furs, The Violent 
Femmes, Duran Duran and The 
Cure. New bands that sound a lot 
like old bands (Jet, Interpol, Hot Hot 
Heat) were sprinkled throughout 
the lineup and were equally well 
received by both young and old. 
Looking beyond their age differenc- 
es, what all these bands have in 
common is obvious: They're not 

played on mainstream Rock radio. 

The Franchise 

Many successful stations like 
KROQ have continued to program 
something called "Alternative" and 
make lots of money doing it. In fact, 
most of the stations that program 
today's Alternative have been hold- 
ing their own in the ratings, too, 
despite the format's bad PR 

If you've been keeping track of 
ratings trends in the format, you'll 
note that the average Alternative 
station is off about a quarter -share 
from a year ago. That's the bad 
news. The good news is that 55 sta- 
tions posted increases from winter 
to spring, with 41 stations showing 
12+ AQH losses. Combine that with 
some good summer trends around 
the country, and it appears that we 
may be turning the ratings corner. 

Some of the best companies in our 
industry obviously recognize the Al- 

ternative franchise's value. They're 

waging expensive Alternative turf 
wars in markets like Chicago, San 
Diego, Richmond, Orlando, Boston, 
Washington and Salt Lake City, to 
name a few. 

Smart radio operators have spent 
the years since the grunge explosion 
building solid radio stations in ev- 
ery daypart. Morning shows like 
KROQ's Kevin and Bean and WXRK/ 
New York's syndicated Howard 
Stern far outpace the rest of the sta- 
tion. So do afternoon shows like The 

Marconi Show on KNRK /Portland, 
OR. On KPNT /St. Louis, where 

As you hear the 

crowd roar its 

approval, a noise 

you've never 

imagined, you get 

goose bumps and 

realize two things: 

1) Alternative is 

back, and 2) it was 

never dead. 

Howard Stem garners a 15 share 18- 

34 in morning chive, Woody Fife has 
been posting a 17 share with a mix 
of talk and music in afternoons. 

Profitable Alternative sales de- 
partments convey the immense 
buying power of the 18 -to-34 demo- 
graphic. Many of these departments 
have matured to the point that 
they're well positioned beyond their 
core demographics, regularly get- 
ting on buys from advertisers as di- 
verse as car dealers, banks and gro- 
cery stores. 

And the tide is turning toward 
Alternative at the agencies. A recent 
Interep study shows that dollars al- 
located to the 25-54 demographic 
have fallen for the seventh consec- 
utive year, while the fastest -growing 

If some radio owners want to abandon the 

Alternative format in their markets, maybe 

that's not entirely bad. It just means that 

other operators in those markets will 

invest in Alternative. 

target is adults 18-49, putting this 
financial opportunity well within 
reach of most Alternative stations. 

Metamorphosis? 
But while many stations have re- 

mained healthy, no one can deny 
that alternative music itself has been 
losing its uniqueness and, in the pro- 
cess, its passion. This could be 
changing with the success of bands 
like The White Stripes, Coldplay 
and Radiohead. 

While most Alterna- 
tive programmers also 
wisely play harder hits, 
our audiences are becom- 
ing open to a much more 
varied and alternative 
sound - and most Ac- 
tive Rock and main- 
stream Rock listeners are 
not. Therefore, Rock is 

dividing again. 
As in the past, very few of the 

new bands on the horizon will be 
successful, but, just playing the odds 
based on what's being offered by the 
record labels, alternative sounds are 
on their way. 

These include garage bands like 
The Strokes and Thursday; punk 
like Brand New, Yellowcand and this 
year's MTV2 Award recipient at the 
Video Music Awards, AH; and folky 
singer -songwriter, acoustic and emo 
types like Kings Of Leon, Dash- 
board Confessional, Taking Back 
Sunday, Saves The Day and Finch. 

Where are the new hard rock 
bands? They're few and far be- 
tween, leading many Active Rock 
stations to reconsider their current 
percentage. How are new releases 
from established harder bands like 
Metallica and Limp Bizkit doing on 
the radio? Not well, so far. 

Meanwhile, some stations are 
starting to have ratings success by 
combining the new and old, as re- 
flected by KROQ's Inland Invasion 
set list. You'll find older fans of new 
music listening to Little Steven's Un- 
derground Garage on Classic Rock 
stations. Longtime Springsteen side- 
kick and Sopranos star Steven Van 

Zandt hosts the two-hour syndicat- 
ed program. 

"I had quit music entirely in the 
'90s," Van Zandt told the Detroit Free 

Press. "I couldn't relate to what it 
had become, so I just walked away. 
Then I stumbled into the garage 
scene and saw a bunch of kids mak- 
ing music based on the essence of 

the '50s, '60s and '70s, but in a con- 
temporary way. I thought I had died 
and gone to heaven." Van Zandt 
wants to expand the program to a 
24 -hour format and threatens to take 
it to satellite radio if terrestrial radio 
passes. 

A New Alternative? 

In San Diego a new over- the-air 
Alternative station has arrived at 
some of the same conclusions as Van 

Zandt. Although KBZT is 

playing fewer current re- 
leases than some, it is 
playing lots of new mu- 
sic that meshes well with 
the gold library. So, you'll 
hear heavy doses of Hot 
Hot Heat alongside old 
favorites like The Cure, 
co-headlining bands at 

Dave Beasing the KROQ show that 
sound very similar. 

If you want more than mental pic- 
tures to back up my claims, you'll 
find actual ones in any men's fash- 
ion magazine. Pick up Details or GQ 

or watch the reality shows on MTV. 

Notice that retro fashions - the 
same clothes and hairstyles that de- 
fined the early grunge years - are 
back. I was recently scolded for 
threatening to throw out a bunch of 
my old promotional T- shirts. "These 
would cost $20 each at the Gap!" 

No one can predict the future, but 
history tells us that rock music - as 
are all mainstays of pop culture - 
is cyclical. If some radio owners 
want to abandon the Alternative for- 
mat in their markets, maybe that's 
not entirely bad. It just means that 
other operators in those markets will 

invest in Alternative, thus spawning 
the next generation of these stations. 
Twenty-plus years into Alternative 
radio, we may be ready for the for- 
mat's next metamorphosis. 

TALK BACK TO R &R! 

Do you have questions, 

comments 

or feedback regarding 

this column or other issues? 

Call me at 310-788-1673 

or e-mail: 

mtolkoft@radioandrecords.com 
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Over 100,000 pieces scanned of the 
Freddy vs. Jason soundtrack. 

Still selling 4-5,000 per week 

40. ' 

"With Confession, III Nino has given us the SO undtrack 
receiving a tribal tattoo. 'How Card:Live' has 

received top 5 phone reaction and continues to build 
stA7CG-ef onTthe-buSYti-g-et left-beet% darnnit." 

- -mo= 
-Vinny Fergus'on/VVXDX - 14x - 80 cume spins 

"We've had nothing butiluck with IH Nino. 'How Do I 1.54 
L i Le is no exception! Warted ,. 

immediately immediately after playing it and still get requests after 
a hundred spins!" 
-Larry McFeelie/KUPD - #14 - 21x 100 cume spins 

N 

; 

"Ill Nino is one of my favoilte bands in the worla:t- 
They've given us a song that's making our listeners feel 
thAsome way I do." 

`liardtoy is cool. NardBoy is playing Ill Nino. Cool 
ibse.14114 '1 

people play, III Nino. Wouldnjjyou like hi beidool, 
-Dom "Narillity"Nardella /WXTM - 94 cume spins 

41! ft 

"Ill Nino is a band that I really liked last tim around. 
Now I love them. They did exact thy ey tided 
to...Come with a great second.record." 
-Mistress Carrie/WAAF - #7 - 217- 268 cume spins 

4 if 
;The big ,prise at 
-Scott Jameson/WM 

-'1?-00UtEil BY BOB MARIETTE 

:0-PROOl4ED BY DAVE CHAVARRI 

MIXED BY pRAUt#,GARLINER 
_,- 

4". 
7 

- - 

KCPXALC - #8 - 3p5X - 187 Cunié spins 
MIR= - 18x - 133 cline spins 
WHRL/Alb - 28x - 276 cume spins 
WKRI./Syr - 221,7.176 ctime.spihs4 

'It's got an infectious tribal beat that grabslyou by the 
cookies! The phones 
-Valorie Knight & JR 
156.cume glens 

rinwevery time we play it" 
Jason Russell - 21x - 

1 

ALL THE SIGNS ARE THERE - WERE JUST GETTING STARTED 

WWW. I L LN I NO.COM 
ROADRUNNER WWW. ROAD RU N N E RRECO RD S.COM 

e 2003 ROADFIIMER ANDROS /C. 

ill niño 

TAKEN FROM TIE CON F ESS I 0 N IN STONES NOW 
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ACTIVE ROCK 

RECORD 
With 

David McGilvray 
Sr. Director/National Rock Promotion, 

Island Def Jam Music Group 

I would like to go on the record as 
saying it is brutal out there. Radio and 
records are a bit out of sync with what 
moves the kids, what's testing and 
what's selling - save for a handful of 
artists. What are we doing to invest in 

our future, and what is our role in build- 
ing that future? Does radio even feel 
it has a role in breaking and develop- 
ing artists? I ask, because some days 

I really question if any of the information we pass along 
matters. Are radio stations not the front line for introduc- 
ing new music to people? Don't stations constantly re- 
mind us of that in their slogans each day? Thursday 
and Thrice represent so much more - above and be- 
yond just the current singles we are working from each 

of these young accomplished artists. All the complaining about the shar- 
ing and the burning - let me tell you something: Sales are mostly down 
because labels have been slinging crap for so long. If the art is corn - 
pelling and the story is real, the kids will share it, burn it, buy it and go 
to every show and dance. As we work hard to do our part to cre- 
ate a vital future for young artists and to shape what you program to- 
day and tomorrow, everyone needs to recognize their responsibilities. 
Playing yesterday's music for results today is certainly not an invest- 
ment in an audience tomorrow. As ripped off by Arbitron as many of 
us are monthly, quarterly, semi -annually, whatever, how horrible is it 

when similarly archaic music research systems diminish our music and 
our artists? Tossed aside. Disposable. Just inventory. Slots. No! The 
Thursday and Thrice shows many of you will witness this fall will af- 
fect us all. The result will be programmers saying, "I want this room in 

my city with my station. I want this to be my show." Only you can bring 
the feeling back to your desks and radio stations. Don't fall into the 
administrative tasks and meetings that pull us away from why we are 
here. Do not let it be lost. 

Aweek before the box, Hoobastank 
in 27 adds on "Out of Con- 

trol," launching the next stage in their al- 
ready- successful young career ... It's no 

surprise that Korn are Most Added, with 
37 stations and a whopping +331 spins 
giving "Right Now" a solid debut at 34 
... "Promises" by Adema is on its way, 

with 15 adds this week ... Linkin Park's 
"Numb" gets a big shot in the arm with +228 spins, though the chart 
above it is so tight that the song only moves 34 -32 ... 40 Below Sum- 
mer fight the good fight with another handful of adds on "Self Medi- 
cate" ... The countdown continues for "Headstrong" by Trapt, now at 

52 weeks on the chart. MAX PIX: HOOBASTANK "Out of Control" 
(Island /IDJMG) - Cyndee Maxwell, Active Rock/Rock Editor 

Record Of The Week 
ARTIST: Avenged Sevenfold 
TITLE: Waking the Fallen 
LABEL: Hopeless 

Not many bands have attempted to cram the entire his- 

tory of heavy metal and hard rock onto one disc, but 
Avenged Sevenfold nearly accomplish the formidable task 

with Waking the Fallen. Only a quarter of the way through 
the album, you've experienced everything from death metal growls to operatic 
melodies, old- school head -banging speed -metaling to screamo antics, and every- 

thing in between.The only thing you won't find here, thankfully, is rap metal. And 

all of this comes from a band with a gothed -up image, a la AFI, and great stage 

names like Zacky Vengeance (guitarist) and Johnny Christ (bassist). Lead guitar- 

ist Synyster Gates shows his allegiance to old- school metal with blazing guitar 

solos, and the guitar harmonies throughout Waking the Fallen are lovingly cop- 

ied from Iron Maiden's playbook. Unlike too many others in the metalcore genre, 

Avenged Sevenfold are pushing things exciting new directions. 

- Frank Correia, Rock Specialty Editor 

October 10, 2003 R &R 61 

ARTIST: Adema 

LABEL: Arista 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

Nu- metal. No one's exactly sure when, 
or why, the term was forged. My 

guess is it came into being shortly after 
Korn's eponymous debut in 1994, an al- 
bum that helped shape the face of hard 
rock for the next decade. Nu- metallers 
were pretty much anyone caught in 
Korn's wake, for better or for worse. 

And for Arista rock act Adema, the nu- 
metal tag could have been a particularly 
heavy albatross. Not only do they hail 
from Korn's hometown of Bakersfield, but 
Adema frontman Mark Chavez had some 
particularly big Adidas to fill as the 
younger half- brother of Korn howler 
Jonathan Davis. 

But with Adema's self- titled debut in 
2001, they proved that they could ditch the 
Davis connection and establish themselves 
on their own sound, which eschewed many 
of the trappings of the nu -metal tag they, 
too, had been labeled with. Singles like 
"Giving In" and "The Way You Like It" 
proved that Adema were a unique entity 
ready to make inroads at both Active Rock 
and Alternative. 

And when it came to touring, Adema 
was like Visa - everywhere you want to 
be. Their onstage resume includes the Mu- 
sic as a Weapon tour with Disturbed and 
Drowning Pool, Linkin Park's Projekt 
Revoltion Tour and, in a rare feat for a 
baby band, a mainstage spot at Ozzfest. 

"We'd all become better players from all 
our touring, and we wanted to use that 
in the writing," bassist Dave DeRoo says 
of the group's new effort, Unstable. One 
listen to the disc reveals that the group 
lives up to the promise, taking giant 
strides from their debut with a focused 
balance of melody and aggression. "Co- 
Dependent" opens the album with an 
adrenalized kick, while tracks like the 
acoustic -driven "Promises" and the atmo- 
spheric "Blame Me" show a band expand- 
ing their horizons. And with vocal train- 
ing three times a week during recording, 
Chavez emerges as an even stronger 
frontman. 

Meanwhile, the title track and lead 
single, "Unstable," has gained support 
from Actives like KHTQ /Spokane, 
WQXA/Harrisburg and WLZR/Milwau- 
kee. With an undeniably hooky chorus 
and guitars that slice like butcher blades, 
the track may be the group's strongest 
effort to date. Just don't call it nu- metal. 
Says drummer Kris Kohls, "We go 
onstage and rock - we don't go onstage 
and 'nu- metal. "' 

r TOP2O SPECIALTY ARTISTS, 

1. HATEBREED (Universal) "This Is Now" 

2. STATIC -X (Warner Bros.) "The Only" 

3. SIX FEET UNDER (Meta /Blade) "Bringer Of Blood" 

4. SEPULTURA (SPV) "Come Back Again" 

5. ILL NINO (Roadrunner /IDJMG) "How Can I Live" 

6. MORBID ANGEL (Earache) "Beneath The Hollow" 

7. MUSHROOMHEAD (Universal) "Sun Doesn't Rise" 

8. SPINESHANK (Roadrunner //DJMG/ "Violent Mood Swings" 

9. DIMMU BORGIR (Nuclear Blast) "Progenies Of The Great Apocalypse" 

10. CHILDREN OF BODOM (Century Media) "Chokehold" 

11. AVENGED SEVENFOLD (Hopeless/ "Eternal Rest" 

12. ARCH ENEMY (Century Media) "Silent Wars" 

13. 40 BELOW SUMMER (Razor & Tie/ "Self Medicate" 

14. FIREBALL MINISTRY (Century Media/ "Flatline" 

15. PISSING RAZORS (Spitfire) "Hanging On The Cross" 

16. SUPERJOINT RITUAL (Sanctuary/SRG) "Death Threat" 

17. BLEEDING THROUGH ( Trustkilt) "This Is Love, This Is Murderous" 

18. IRON MAIDEN (Columbia) "Rainmaker" 

19. UNDERWORLD SOUNDTRACK (Lakeshore) "Throwing Punches" 

20. ROB ZOMBIE (Geffen /Interscope) "Two Lane Blacktop" 

Ranked by total number of shows reporting artist. 
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America's Best Testing Active Rock Songs 12+ 
For The Week Ending 10/10/03 

Men Men Men 

Artist Title (Label) TW LW Familiarity Burn 18 -34 18 -24 25 -34 

DISTURBED Liberate (Reprise) 4.34 4.39 95% 15% 4.26 4.24 4.29 

STATIC .X The Only (Warner Bros.) 4.24 4.19 61% 3% 4.16 4.23 4.03 

MUDVAYNE World So Cold (Epic) 4.23 4.21 86% 11% 4.27 4.38 4.10 

KORN Did My Time /Immortal /Epic) 4.19 4.18 95% 19% 4.13 3.99 4.36 

LINKIN PARK Faint (Warner Bros.) 4.15 4.14 98% 33% 4.18 4.17 4.21 

SEVENOUST Enemy (TVT) 4.15 4.08 69% 8% 4.12 4.15 4.07 

STAIND So Far Away (Flip /Elektra /EEG) 4.12 4.08 99% 30% 3.87 3.87 3.87 

TRAPT Still Frame (Warner Bros.) 4.11 4.09 88% 18% 4.01 3.94 4.11 

COLD Suffocate (Flip /Geffen//nterscopel 4.11 4.04 78% 11% 4.12 4.23 3.93 

SHINEDOWN Fly From The Inside (At /antic) 4.09 4.12 75% 14% 3.93 3.94 3.93 

A PERFECT CIRCLE Weak And Powerless (Virgin) 4.05 4.12 87% 14% 3.98 3.86 4.15 

GODSMACK Serenity (Republic /Universal) 4.04 4.03 94% 25% 3.89 3.62 4.26 

THREE DAYS GRACE II Hate) Everything About You (Jive) 4.04 3.90 82% 14% 3.74 3.83 3.61 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 3.94 3.81 91% 28% 3.75 3.70 3.82 

ILL NINO How Can I Live (Roadrunner/IDJMG) 3.94 3.84 56% 6% 3.95 4.04 3.82 

TRAPT Headstrong (Warner Bros.) 3.89 4.02 98% 50% 3.80 3.65 4.02 

POWERMAN 5000 Action (Dream Works) 3.87 3.97 63% 9% 3.76 3.64 3.95 

CHEVELLE Closure (Epic) 3.85 3.81 70% 11% 3.14 3.79 3.66 

SEETHER Gasoline (Windup) 3.84 3.97 67% 13% 3.69 3.75 3.60 

AUDIOSLAVE Show Me How To Live /lnterscope /Epic) 3.82 3.94 96% 36% 3.93 3.83 4.08 

EVANESCENCE Going Under (Wind -up) 3.82 - 94% 33% 3.79 3.71 3.92 

FUEL Falls On Me /Epic) 3.79 3.81 83% 19% 3.51 3.30 3.84 

CHEVELLE Send The Pain Below (Epic) 3.76 3.91 97% 49% 3.62 3.58 3.69 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 3.73 67% 15% 3.65 3.49 3.86 

NICKELBACK Someday (Roadrunner/IDJMGI 3.72 3.88 96% 28% 3.40 3.43 3.35 

3 DOORS DOWN Here Without You (Republic /Universal) 3.67 - 79% 21% 3.39 3.39 3.40 

SLOTH Someday (Hollywood) 3.62 3.65 51% 10% 3.46 3.35 3.68 

LIMP BIZKIT Eat You Alive (F /ip / /nterscope) 3.59 3.52 91% 23% 3.65 3.80 3.42 

WHITE STRIPES Seven Nation Army (Third Man /V2) 3.30 3.51 97% 50% 3.19 3.09 3.35 

Total sample size is 419 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1 =dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song Total burn represents the number of respondents who said they are tired of hearing the song. 

Sample composition is based on persons 12 +. Persons are screened via the Internet Once passed. they can take the music test based on the formaVmusic preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only RateTheMusic 

is a registered trademark of RateTheMusic com. The RTM system. is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is 

provided by Mediabase Research, a division of Premiere Radio Networks. 

New & Active 
MEMENTO Savicur (Columbia) 

Total Plays: 93, Total Stations: 22, Adds: 8 

LIMP BIZKIT Behind Blue Eyes /F /ip //nterscopel 

Total Plays: 81, Total Stations: 9, Adds: 6 

SHINEDOWN 45 (Atlantic) 

Total Plays: 70, Total Stations: 18, Adds: 10 

HOOBASTANK Out Of Control (/s /and /IDJMG) 

Total Plays: 56, Total Stations: 27, Adds: 27 

40 BELOW SUMMER Self Medicate (Razor & Tie) 

Total Plays: 54, Total Stations: 18, Adds: 5 

ROB ZOMBIE Two Lane Blacktop (Geffen) 

Total Plays: 54, Total Stations: 10, Adds: 9 

DEFAULT Taking My Life Away (TVT) 

Total Plays: 38, Total Stations: 8, Adds: 8 

ADEMA Promises (Arista) 

Total Plays: 14, 'votai Stations: 16, Adds: 15 

Songs ranked by total plays 

Indicator 
Most Added 

KORN Right Now (Epic) 

SHINEDOWN 45 (Atlantic) 

ROB ZOMBIE Two Lane Blacktop (Geffen) 

LIMP BIZKIT Behind Blue Eyes (Flip /lnterscope) 

JET Are You Gonna Be My Girl (Elektra/EEG) 

HOOBASTANK Out Of Control (Island /IDJMG) 

LINKIN PARK Numb (Warner Bros.) 

ADEMA Promises (Arista) 

BLINK -182 Feeling This (Geffen) 

SOCIALBURN I'm Happy ( Elektra/EEG) 

J 

Reporters 
WOBKUIbany, NY' 
Po Mo Chili Wain 

KZRX Amanllo, TX 
P9 MD IncSlaeler 

WWWXAp selon. Wl 
PDMD Guy Dad 

WCHLAugwia GA' 
SM Merl Dunn 

OM Harley Drew 
PD. MO Chuck Williams 

KRAB,BakerslleId, CA' 
ont Don Cmli 
POMO Danny Spanks 

KRFR/Bakerslield. CA' 
OM Bobleim 
POND Mel Coo ey 

WIYYSallimore. MO' 
OM Kerry Plackmeyer 
PD Dave Hill 
APO MD Rob Heckman 

WCPRBdoai. MS' 
OM Jay Taylor 
Po Scat Fay 

MO Milch Cry 

WAAF/Hmlua, MA' 
PO Keith Haatinos 
MO MrstreMCinn 

WRXRChatlanooga. TN' 
PD Boner 
MD Dave Spain 

KRORJChico. CA 
0M. Ron Woodward 
Po MO Oiin Sandwal 

WMMSCIeyeland, OW 
PO JimTraep 
MD Slats 

KILOColoedo Spnngs. CO' 
0M Rich Howl 
PO MD Ross Ford 

APO Mal fenny 

WBZXRolrmbus. OH' 
PO Hal Fish 

APDMD Room Hunter 

KCCGCorpus Chrnt. TX' 
PO Soon Ron 
MO Dave Ross 

KEGLOcI as. TX' 
PD Max Dugan 
APO Chris Ryan 
MO Cindy Scud 

KBPIDenier. CO' 
PO Bat Richards 

AMMO. Willie B. 

KAZBaDes Moines. IA' 
MO. Jo Michaels 

WRIF/DeDoB. MI' 
OMPO Doug Podell 

APO/A10. Mark Pemingbn 

WOOF/Evansville. IN 
OM MM Sanders 
PO Father, 
APO MD Slick Nick 

WWBN/Flint. MI' 
OR Jay Patrick 
PO Olean Beddow 
APOMO Tom Laarie 

KRZRrFresno. CA' 
O *PO E. Curas Johnson 
APO Don De La Cru/ 
MD Rick Roddam 

WROC/Fl. Myers. FL' 

MO 

Dame into 
° rim Savage 

WBYRFI. Wayne. IN 

WRUFOamesville. FL' 
OM PO Harry Cusco!! 
APD Brian Lee 
MD Man Irons 

WKLO/Crand Rapids. MI' 
OM:&enlAlberts 
Po Heider UM 
MO Dish CaritM 

WZOROreen Bay. WI 
PO MD Roanne Steele 

WXOR)Greenville, NC' 
PO Brun Bachman 

MD Man lee 

WPTOreenyille, SC' 
PO Mark Headna 
MD. Smack Taylor 

WOXMlamsburg. PA' 
PD Claudine Delom¢o 
MD Noon 

WCCC/Nadlom. CT' 
PD Michael Pam 
APO MD Mate Aaron! 

KPOI Honolulu. HI' 
PO Ryan Sean 

APO MO Fil Slash 

WAMKMutIlD ton 
PD,M0 Pam °shine 

WRTTMuldsdlle. AL' 
OM Rob Harder 

PO MO limbo Wood 
APO Joe Hurler 

W BW:Jackson. 
MS' 

APO'. Nale Wes! 
MO- Brad Stearns 

KORCKansas City. MO' 
PO'. Bob Edwards 
APO MD Don Jantren 

KLFXMilleen. TX 
POMO. Bob Fonda 

WJXOAaming, MI' 
PO Bob Olsen 

MD KenIn Conrad 

KOMPAas Vegas. NV' 
PO John Griffin 
MO Big Many 

WXI¿Lexinglon.KY' 
PO MO Jerome Ficher 

KIBLtincoln, DIE 

0M Jim Steel 
PC E J Mwshall 

AFOMO' Spany 

WTFXA.ouisville. KY' 
PD Michael Lee 
MD Frank Webb 

KFMXlubbock, TX 
OM ?ONO Wes Nessmann 

WLOAAadison. WI' 
PD Randy Hawke 
APD Mo Blake Patton 

W'GIRManchester. NH 
PD Valone Knight 
MD Jason JR Russell 

KFRQaMuDlen.TX' 
Po Ain Won 
AMI. Macy laylbr 

WLZRiMihvaukee, WI' 
PO Sean FlIOt 
MD Marilynn Mee 

IOOW/MinneapoIis. MN' 
OM. Dave Hammon 
PO Wade Linder 
APO VO Pablo 

KAMRQModeoto, CA' 
SM Gary Hallanay 

OM. May Miler 
POMP. Jack Paper 
APB Man Foley 

WRAT/Monmoulh. NJ' 
DMPO Can Cray 

APDMD. Robyn Lane 

WK OJMyrI e Beach. SC 
PO Bnan canon 
APO MO Charley 

WNORModolk. VA' 
PD Harvey Rolan 

APDTID. Trm Parser 

KATT/Oklahoma City. OK' 
OM PO Chn :Baker 
VO Jake Daniels 

CROC Omaha. NE' 
Old tim Steel 
PD'. Tim Shendan 
MD' Jon Mmral Terry 

WTKXPensacola. FL' 
PO Joel Sampson 
APOMO: Mh me Shark 

WIXO/Peona. IL 
DMPOM0. Mall Batan 

WYSP/PNIIadelphia, PA' 
OMPO Tim Sateen 
APO Gil Finchs 
MO Rich De51Mo 

KUPOrPhoenix. AZ' 
PO 1l leones 
MD Larry MCreele 

KUFOIPodland, OR' 
OM PO Dave Nomme 

KORB /Thad Cities. IA' 
0M Damn Pira 
POMO Dave Levan 

WBBBAialeigh. NC' 
Po TAD Jay baches 

KOOTMeno, NV' 
0M' Jim McClain 
PO ND Jaye Patterson 

WNVEAIocheser.NY' 
Po Frick 011011300 

MO NiöOJam 

KRXQSacmmemta. CA' 
OM Jim Foy 

PD Pal Manin 
MD Paul Marshall 

WKOLSaginaw. MI' 
PD Jetty Taunts 
APD MD Jay Randall 

WZBRSalisbury. MO 
OMPD 5hxn Murphy 
APOMD Mar Bonier 

KISS/San Antonia. TX' 
DM 011511 Thompson 
PO Nenn Vargas 
MOC.J Cnla 
lia A3ks 

KIOZ/San Diego, CA' 
0M Jim RNhaws 
PO M0. Shama Moran.Bmcm 

KUROLSan Luis Obispo, CA 
OM. Keith Royer 
P0: Adam Burnes 
MD'`OHylane Bell 

WRBRSouth Bend. IN 

DM PO MO Ron slrater 

KHTQSpokane, WA' 
OM'. Blew Michaels 
Po- Ken Rlpljrds 
MO'. Dahl Bennet 

COM 

WOLLSpnnglield. IL 
PO Ray Fylle 

Mo Smash 

PVpll4pn g^ield. MA' 

MO By PoAwsky 

WAUXSymcuse.NY' 
OM Po Tom MACnell 

WXTB7atopa. FL' 
OM PD Brad Hardin 

AMMO Brian Medlin 

KRTQnulsa. OK' 
POMO. Chris Nelly 

APO Kelly Gam. 

KICTAVichia, KS' 
ON Ron Eno Taylor 
PO DC Caner 
Mo Rid Thomas 

WBSXAViIkes Bane. PA' 
PO Chrrs 11010 

MO Freddie 

`Monitored Reporters 

79 Total Reporters 

63 Total Monitored 

16 Total Indicator 

Did Not Report. Playlist Frozen (1): 
KZRQ /Springfield. MO 

www.americanradiohistory.com
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o 

5 

o 
o 

ACTIVE ROCK TOP SO. 
October 10, 2003 

ARTIST TITLE LABEL (S) 

STAIND So Far Away (Flip /Elektra /EEG) 

LINKIN PARK Faint (Warner Bros.) 

DISTURBED Liberate (Reprise) 

A PERFECT CIRCLE Weak And Powerless (Virgin) 

NICKELBACK Someday (Roadrunner //DJMG) 

AUDIOSLAVE Show Me How To Live (lnterscope /Epics 

GODSMACK Serenity (Republic /Universal) 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

TRAPT Still Frame (Warner Bros.) 

SHINEDOWN Fly From The Inside (Atlantic) 

WHITE STRIPES Seven Nation Army (Third Man /V2) 

FUEL Falls On Me (Epic) 

TRAPT Headstrong (WarnerBros.) 

SEETHER Gasoline (Windup) 

SEVENDUST Enemy (TVT) 

COLD Suffocate (Flip /Geffen /fnterscopel 

MUDVAYNE World So Cold (Epic) 

P.O.D. Will You (Atlantic) 

KORN Did My Time (Immortal /Epic) 

CHEVELLE Send The Pain Below (Epic) 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 

STATIC -X The Only (Warner Bros.) 

CHEVELLE Closure (Epic) 

AUDIOSLAVE I Am The Highway (Interscope/Epic) 

SLOTH Someday (Hollywood) 

MOTOGRATER Down (No Name /EEG) 

ILL NINO How Can I Live (Roadrunner/IDJMG) 

3 DOORS DOWN Here Without You (Republic /Universal) 

POWERMAN 5000 Action (Dream Works) 

EVANESCENCE Going Under (Wind -up) 

LIMP BIZKIT Eat You Alive (Flip /fnterscopel 

LINKIN PARK Numb (Warner Bros.) 

FINGERTIGHT Guilt (Hold Down) (Columbia) 

KORN Right Now (Epic) 

JET Are You Gonna Be My Girl (Elektra /EEG) 

JANES ADDICTION True Nature (Capitol) 

REVIS Seven (Epic) 

V SHAPE MIND Monsters (Republic /Universal) 

FINGER ELEVEN One Thing (Wind-up) 

JANE'S ADDICTION Just Because (Capitol) 

THRICE All That's Left (island //DJMG) 

SPINESHANK Smothered (Roadrunner //DJMG) 

METALLICA Frantic (Elektra /EEG) 

LACUNA COIL Heavens A Lie (Century Media) 

MUSHROOMHEAD Sun Doesn't Rise (Republic /Universal) 

BLACK LABEL SOCIETY The Blessed Hellride (Spitfire) 

ELEMENT EIGHTY Broken Promises (Universal) 

DEFTONES Hexagram (Maverick /Reprise) 

ENDO Simple Lies (DV8 /Columbia) 

ATARIS The Boys Of Summer (Columbia) 

TOTAL 
PLAYS 

2132 

2011 

1854 

1733 

1686 

1650 

1446 

1426 

1404 

1318 

1075 

9E9 

932 

913 

912 

858 

848 

B14 

189 

770 

738 

734 

674 

615 

601 

565 

550 

536 

527 

517 

512 

497 

341 

339 

318 

291 

274 

223 

216 

207 

197 

178 

168 

162 

134 

132 

131 

123 

122 

109 

PLAYS 

+14 

-84 

+85 

+73 

-74 

-29 

+14 

-11 

+ 149 

-139 

+27 

+87 

+5 

+45 
+15 

+38 

-29 

+257 

-134 

-26 

+109 

+37 

+34 

+99 

+4 

+7 

-3 

+20 

-2 

+35 

-196 

+228 

+6 

+331 

+63 

+82 

+97 

+34 

+25 

-15 

-61 

-22 

-166 

+38 

-3 

.2 

+54 

-42 

-27 

-20 

TOTAL 
AUDIENCE 

/SOI 

124527 

123946 

100686 

99163 

83003 

86317 

B7934 

69447 

63708 

70064 

45941 

45215 

58188 

29456 

35281 

29590 

35090 

32797 

30547 

40141 

27039 

21655 

24304 

23554 

15447 

18309 

21304 

18679 

15350 

17756 

17164 

19461 

6370 

20266 

7576 

8964 

8911 

3570 

4552 

9760 

2821 

3324 

5306 

6125 

4419 

4558 

5294 

2624 

975 

4050 

WEEKS ON 

CHART ADDS 
TOTAL STATIONS' 

17 62)0 

22 6210 

19 6210 

10 6310 

10 6010 

28 5910 

17 5810 

27 6210 

17 6110 

29 6110 

21 5011 

11 5010 

52 5810 

9 5811 

8 5910 

9 5610 

22 5210 

3 5710 

15 46)0 

38 5410 

20 5313 

5 5811 

5 5311 

4 5014 

12 5210 

12 48/0 

10 4410 

10 3311 

8 45/1 

12 2510 

9 4810 

3 5016 

11 3810 

1 47137 

6 2711 

2 3011 

2 3411 

7 1710 

4 23/1 

19 2310 

14 2810 

4 2311 

14 30/0 

3 1611 

6 1510 

5 1310 

1 1714 

5 1510 

4 1710 

17 1010 

63 Active Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 9/28 -10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If twc songs are tied in total plays. the song with the larger 
increase in plays is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH lumber. Average Quarter Hour Persons used herein 
with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003. R &R, Inc. 

59 

Most Added 
www.rradds. corn 

ARTIST TITLE LABELISI 

KORN Right Now (Epic) 

HOOBASTANK Out Of Control (Is /and / /DJMG) 

ADEMA Promises (Arista) 

SHINEDOWN 45 (Atlantic) 

ROB ZOMBIE Two Lane Blacktop (Geffen) 

MEMENTO Saviour (Columbia) 

DEFAULT Taking My Life Away «VT) 

LINKIN PARK Numb (Warner Bros.) 

LIMP BIZKIT Behind Blue Eyes (Flipllnterscope) 

40 BELOW SUMMER Self Medicate (Razor& Tie) 

Most 
Increased Plays 
ARTIST 

KORN Right Now (Epic) 

P.O.O. Will You (Atlantic) 

LINKIN PARK Numb (Warner Bros.) 

TRAPT Still Frame (Warner Bros.) 

THREE DAYS GRACE II Hate) Everything About You (Jive) 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

REVIS Seven (Epic) 

FUEL Falls On Me (Epic) 

DISTURBED Liberate (Reprise) 

JANE'S ADDICTION True Nature (Capitol) 

Most 
Played Recurrents 
ARTIST TITLE LABELIS; 

AUDIOSLAVE Like A Stone /lnterscope /Epic) 

SEETHER Fine Again (Windup) 

COLD Stupid Girl (Flip /Gellen /fnterscopel 

MUDVAYNE Not Falling (Epic) 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

3 DOORS DOWN When I'm Gone (RepubliclUniversal) 

DISTURBED Prayer (Reprise) 

CHEVELLE The Red (Epic) 

F00 FIGHTERS All My Life (Roswell /RCA/ 

GODSMACK Straight Out Of Line (Republic /Universal) 

ADDS 

37 

27 

15 

10 

9 

8 

8 

6 

6 

5 

TOTAL 
PLAY 

INCREASE 

+331 

+257 

+228 

+ 149 

+ 109 

+99 

+97 

+87 

+85 

+82 

TOTAL 
PLAYS 

655 

654 

585 

583 

531 

536 

509 

505 

471 

469 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

CUSTOM PRINTED 

T-SKIE TS 
map Tom 

or LESS! 

:Printed 

or 50/50 

-Printed 
up to 3 Colors 

-No SetuP Charges/ 

-No Art Charges'. 

500 WHITE 
T- SHIRTS 

-Heavy t 00% 
or 50/50 

-printed up to 3 Colors 

'No Setup Charges! 

-No Art Charges'. 

He ; 0% or 50150 
- 

-Printed up to 4 Colors 

-No Setup Charges. 

-No Art ChargQes! 

(800) 34 -EMKAY 
PHONE MI/ fl.)l7% FAX rain 777-3168 

www.tmktydtsigns.com iniogemktydeslgns.com 

FREE CATALOG! 
CALL NOW! 

www.americanradiohistory.com
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58 r ROCK TOP 3O 
TOTAL 
PLAYS 

1 - 
PLAYS 

TOTAL 
AUDIENCE 

tool 

:ïiS ON TOTAL STATIONS, 
.." ADDS 

LAST 
WEEK 

W October 10, 2003 
ARTIST TITLE LASEL,S; 

1 STAIND So Far Away (Flip /Elektra /EEGI 729 +36 44823 16 3010 

2 © NICKELBACK Someday (Roadrunner /IÛJMG) 713 +29 41611 10 2910 

3 © AUDIOSLAVE Show Me How To Live /lnterscope /Epic) 549 +38 28178 17 2710 

5 Q 3 DOORS DOWN Here Without You (Republic /Universal) 412 +40 19344 9 2310 

8 © GODSMACK Serenity (Republic /Universal) 372 +11 18562 15 2210 

7 6 FUEL Falls On Me (Epic) 363 6 13617 11 2210 

9 tp BLACK LABEL SOCIETY Stillborn (Spitfire) 355 +4 20696 28 2210 

10 Q A PERFECT CIRCLE Weak And Powerless (Virgin) 340 +7 11923 9 2410 

6 9 LINKIN PARK Faint (Warner Bros.) 340 -39 23610 16 1510 

11 0 TRAPT Headstrong (Warner Bros.) 337 +40 27096 39 2410 

4 11 SHINEDOWN Fly From The Inside (Atlantic) 319 -55 17942 21 2110 

13 WHITE STRIPES Seven Nation Army (ThirdMan /V2) 296 +32 15729 9 1711 

12 ® AUDIOSLAVE Like A Stone (lnterscope /Epic) 291 +15 19819 37 2710 

17 0 TRAPT Still Frame (Warner Bros.) 257 +52 10942 10 2010 

14 ® SEETHER Gasoline (Wind-up) 256 +4 8355 6 2310 

16 0 DISTURBED Liberate (Reprise) 236 +13 10444 15 1410 

18 © SMILE EMPTY SOUL Bottom Of A Bottle (Laval 206 +16 8329 15 1510 

20 0 AUDIOSLAVE I Am The Highway (Interscope/Epic) 200 +40 8773 3 1911 

19 0 JET Are You Gonna Be My Girl /Elektra /EEGI 188 +16 6326 5 1511 

21 m COLD Suffocate (Flip /Geffen/lnterscopel 172 +28 8456 5 1410 

22 SEVENDUST Enemy (TVT) 159 +27 4064 5 1210 

(Debut> P.O.D. Will You (Atlantic) 125 +56 3098 1 1912 

23 23 KORN Did My Time (Immortal /Epic) 118 -13 5874 13 710 

26 MUDVAYNE World So Cold (Epic) 108 +6 3225 7 710 

/Debut> LINKIN PARK Numb (Warner Bros.) 103 +60 4251 1 1413 

28 t ZZ TOP Piece (RCA) 101 +10 4486 4 810 

25 27 JANE'S ADDICTION Just Because (Capitol) 95 -22 5283 18 910 

27 28 LIMP BIZKIT Eat You Alive (Flip /lnterscopel 90 -7 1616 7 1010 

/Debut> CHEVELLE Closure (Epic) 85 +9 3768 1 810 

29 POWERMAN 5000 Action (DreamWorks) 85 +4 2153 2 810 

31 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 9/28-10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger 
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 
songs with the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each 

daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The 

Arbitran Company). © 2003. R &R, Inc. 

New &Active 
IRON MAIDEN Wildest Dreams (Columbia) 

Total Plays: 83, Total Stations: 6, Adds: 0 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 

Total Plays: 80, Total Stations: 7, Adds: 1 

ILL NINO How Can I Live (RoadrunneriIDJMG) 

Total Plays: 79, Total Stations: 9, Adds: 0 

LYNYRD SKYNYRD That's How I Like It (Sanctuary/SRG) 

Total Plays 71, Total Stations: 9, Adds: 1 

BLACK LABEL SOCIETY The Blessed Hellride (Spitfire) 

Total Plays. 70, Total Stations: 6, Adds: 0 

Reporters 
KZRRIAlbuquerque, NM 
o.aa1 MM., M Nffh 

KZMLAlexandria, LA 
PM SO ., PO n 

WZZO/Allentown, PA' 
fr11. 

7 KAPOK POP 

KWHUAnchorage, AK 
nuwaa M 1W 

w.swucro 

KLBMAustin, TX' rr.. 
MOP 

KOOJIBaton Rouge, LA 
re Meal 
/Ma Om.. 

ç++1a 
POON 

WM/ 

KIOC/BeaumonL TX- 

STATIC-X The Only (Warner Bros.) 

Total Plays: 63, Total Stations: 6, Adds: 0 

FINGER ELEVEN One Thing (Wind -up) 

Total Plays: 58, Total Stations: 8, Adds: 2 

REVIS Seven (Epic) 

Total Plays: 51, Total Stations: 6, Adds: 0 

SLOTH Someday (Hollywood) 

Total Plays: 51, Total Stations: 5, Adds: 0 

PORCUPINE TREE Blackest Eyes (Laval 

Total Plays: 51, Total Stations: 5, Adds: 1 

Songs ranked by total plays 

Most Added 
www- rradds.com 

or'11- 

O P 

ARTIST TitE LABELS( ADDS 

SHINEDOWN 45 (Atlantic) 5 

KORN Right Now (Epic) 4 

DEFAULT Taking My Life Away íNri 4 

LINKIN PARK Numb (Warner Bros./ 3 

RUSH Working Man (Atlantic) 3 

P.O.D. Will You (At /anoc) 2 

FINGER ELEVEN One Thing .Windup) 2 

KID ROCK Feel Like Makin' Love (Lava;At /anncl 2 

H00BASTANK Out Of Control /Island /IDJM6) 2 

IGGY POP Little Know It All (Virgin) 2 

Most 
Increased Plays 
ARTIST .. 

TOTAL 
PLAY 

INCREASE 

LINKIN PARK Numb (Warner Bros.) +60 

P.O.D. Will You (At /antic) +56 

TRAPT Still Frame (Warner Bros.) +52 

LYNYRD SKYNYRD That's How I Like It (Sanctuary/SRC( +44 

TRAPT Headstrong (Warner Bros.) +40 

3 DOORS DOWN Here Without You (Republic/Universal) +40 

AUDIOSLAVE I Am The Highway pnterscope/Epic) +40 

AUDIOSLAVE Show Me How To Live Bnterscope/Epic) +38 

STAIND So Far Away (Flip /Elektra /EEG) +36 

WHITE STRIPES Seven Nation Army Mid ManlV2) +32 

Most 
Played Recurrents 
ARTIST .._ 

TOTAL 

PLAYS 

FOU FIGHTERS Times Like These (RoswelliRCA) 222 

3 DOORS DOWN When I'm Gone (Republic /Universal) 190 

SEETHER Fine Again (Windup) 171 

CHEVELLE Send The Pain Below (Epic) 168 

SALIVA Always I/s /and //DJMG) 149 

FOU FIGHTERS All My Life (Roswe///RCA) 144 

MUDVAYNE Not Falling (Epic) 138 

GODSMACK Straight Out Of Line (Republic /Universal) 132 

GODSMACK I Stand Alone (Republic/Universal) 121 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 
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'Monitored Reporters 
51 Total Reporters 

31 Total Monitored 

20 Total Indicator 

Did Not Report, Playlist Frozen (4): 
WKGB/Binghamton, NY 
KFZX/Odessa- Midland, TX 
KCLB/Palm Springs. CA 
WRQR/Wilmington. NC 

No Longer A Reporter (1): 
WYBB /Charleston, SC 
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ROCK, October 10, 2003 R &R 57 

Reporting Criteria 
The whats and whys behind our panels 

ne of the questions most frequently asked of R &R's 
format editors concerns the criteria we use to decide 
which stations gain, keep or lose their reporting status. 
At least, it is in Rock. I have an accordion file five feet 
thick of station applications from my own tenure here - let alone those of Rock editors before me. 

Before I get too far into this, I have 

to make the disclaimer that these cri- 
teria are subject to change based on 

the needs of the industry. We don't 
have grandfather clauses, so all sta- 

tions are subject to the current rules. 

As stations change and evolve, it's of- 
ten necessary for their status to be 

adjusted to reflect those changes. 

The criteria are different for each 

format because each format has its 
own unique challenges and thus its 
own specific needs. There was a time 
when R &R took a lot of flak for this, 

and people perceived that we were in- 
consistent and arbitrary. Several years 

ago we cut down the criteria to the 
basics and applied them across the 

board to correct this widespread no- 
tion, because, let's face it, perception 
is reality. 

However, the real reality is that one 
set of standards does not apply across 

the board. Been there, done that, got 
the T -shirt - and it's faded. It simply 
does not fit. So what follows are the 

criteria for the Active Rock and Rock 

formats only. 

Market -Size Standard 
Stations in markets 1 -140 must be 

monitored by Mediabase to become 
R &R reporters. However, not all sta- 

tions monitored by Mediabase neces- 

sarily qualify as reporters. 

Stations in markets 141 -220 may 
qualify as Indicator reporters. The cut- 
off point for market size is 150,000 per- 

sons in the metro, as determined by 
Arbitron. Stations in smaller markets 
do not qualify at this time. However, 

this policy is under review, and we 
'nvite your comments on the matter. 

Ratings Requirement 
One of the hallmarks of R &R re- 

porters is that they must achieve a lev- 

el of success in the ratings to qualify 
to be on the panel. 

The following are the minimum 
ratings requirements. The markets are 

grouped based on population break- 

outs. The AQH numbers for our re- 

porting stations in all formats in each 

market -size grouping were evaluated 

to determine attainable median AQH 
numbers. We took into account the 
varying sizes of formats and tried to 

be as inclusive as possible. In other 
words, a sliding scale is in effect. 

Mabfa Population AQH 

requirement 

1 -3 7 million -plus 12.000 

4-6 4,000.000- 6,999,000 10.000 

7 -14 3,000.000- 3,999,000 7,500 

15 -23 2,000,000- 2,999,000 6,000 

24 -28 1,500,000 -1,999,000 5,000 

29 -40 1,200.000 -1,499,000 4,000 

41 -48 1,000,000 -1,199,000 3,500 

49 -60 750.000- 999.000 3,000 

61 -71 600,000- 749.000 2,000 
72 -113 400.000- 599.000 1,500 

114 -140 300,000 -399,000 1,000 

All Indicator reporters must achieve at 

least 1.000 AQH persons 12+ in the metro. 

The Music 
When it comes to music, I think we 

have found a happy medium be- 
tween the warring factions of record 

people who want 100% new music 
and radio people who want 0% new 
music. Stations must be at least 20% 

current to qualify for Rock reporter sta- 

tus and at least 30% current to qualify 
for Active Rock reporter status. Recur- 

SEETHER KEEP PUMPIN' Here's a shot of Seether at KLBJ/Austin. 

Seen here are (I -r) Seether's Kevin Soffera and Dale Stewart, KLBJ's Peggy 

Simmons, the band's Shaun Morgan and Pat Callahan and KLBJ MD Loris 

Lowe. 

rents are not counted in these equa- 
tions. 

A song is a current as long as it is 

on the R &R chart. A24 /7clock is used 

to determine current percentage, be- 

cause a weeklong picture, as opposed 
to any one day or daypart, provides 
the overall feel of a station. 

The real reality is 

that one set of 

standards does not 

apply across the 

board. 

Three hundred and fifty total cur- 

rent spins in one week meets the 20% 

minimum, and 500 total current plays 
in a week achieves the 30% require- 
ment. On average, this comes out to 
two currents per hour to hit 20% and 
three currents per hour to hit 30%. 

Naturally, a talk- intensive daypart 
will necessitate making up these num- 
bers in other dayparts. At the present 

time we do not have a requirement 
that current airplay be in any particu- 
lar dayparts. 

With the advent of monitoring, "pa- 
per adds" and falsified reports are 

largely thing of the past. However, we 

still reserve the right to drop stations 

that consistently misrepresent their re- 

ports in any way, including by adding 
records ina week and not playing them 

during that week. The airplay week 
and add weekare bothSundayat mid- 
night to Saturday at 11:59pm. 

Texture Issue 
The days when a hard- rocking sta- 

tion was automatically an Active 
Rocker are long gone. Blame the 
"Classic Rock that really rocks" fan 

club, the "male Alternatives" or who- 
ever or whatever else you'd like. 

For the purposes of a national 
chart, Active Rock stations are deter- 
mined by taking into consideration 
the station's music and its current per- 

centage. R &R does not equate the 
word active with hard music textural- 
ly. Therefore, a station that plays hard 
music but does not meet the mini- 
mum current percentage for Active 
would be classified as Rock, as long 
as it meets that minimum. 

This provides a stable reporter pan- 
el that does not change every time a 

new music trend develops. We main- 
tain the position we established when 

JET ARRIVE ON TIME Put your tray tables up and fasten your seat belts 

for the on -time arrival of Jet in your neighborhood. While "Are You Gonna Be 

My Girl" rises up the charts, the foursome tore apart L.A. one night, then did a 

special gig at Club R &R. Here's a group shot of the band and Elektra promo 

reps mingling with the R &R staff. 

GASOLINE FOR KLBJ Seether played at KLBJ/Austin's studios recently 

and knocked the socks off the station's staff and audience. Seen here (l -r) are 

the band's Kevin Soffera and Dale Stewart, KLBJ DM Jeff Carrot and bandmem- 

bers Shaun Morgan and Pat Callahan. 

we first divided the Rock panel, in 
1995: The term Active Rock defines cur- 
rent percentage, not musical style. 

The very reason for the creation of 
the Active Rock panel out of the Rock 

format was because the Active sta- 

tions were very active musically and 
primarily targeted the male 18 -34 

demo. That means they added and 
played a significant amount of new 
music; they gave new music a shot 
based on its merits, not whether it was 

from an established artist or not; and 

they were willing to explore new mu- 
sic trends. 

The days when a 

hard -rocking station 

was automatically an 

Active Rocker are 

long gone. 

Your Subscription 
Reporters are required to maintain 

an active subscription to the R &R 
newspaper for a couple of reasons. 

First, it ensures that the reporter val- 
ues its reporting status with us, is in- 
volved in the business and wants to 
be continually informed of develop- 
ments within the industry. 

We stand behind our product and 
work hard to producea fair, intelligent 
newspaper that provides an ongoing 
education on the business. Our air- 
play charts are also a part of the pack- 
age, giving you the big picture from 

around the country. Reporters also 
receive a complimentary copy of the 
weekly Rock News Hotfax with ad- 
vance charts. The cost of a subscrip- 
tion is a minimal investment com- 
pared to the value of the editorial 
product. 

Second, radio stations that are re- 

porters receive priority service and 

promotional opportunities from labels 

that they might not otherwise have 

access to. I hear from non -reporting 
stations regularly, bemoaning the sim- 
ple lack of basic service - yes, even 
in this technological day and age. 

In conclusion, R &R has always 
supported the idea that all stations 
need to do what they deem is right 
and appropriate for them. We will 
continue to value and respect that. At 
the same time, we have needs too. Our 
needs are to provide a fair and accu- 

rate national overview, and to do that, 
we have to have a set of guidelines. 

At the risk of looking like hard -ass- 

es, we ask that you please understand 
that it's in the spirit of sharing infor- 
mation that we offer this to you. Eval- 

uating reporting status is a job that 
takes a considerable amount of time 
and effort, and it's one we don't take 

lightly. We will continue to work dili- 
gently to provide the industry with 
timely, credible information, and we 

sincerely thank you for your support. 

For The Record 
In the Sept. 12 Rock column, 

"Active's Spring '03 Ratings," 

the rank for WAQX/Syracuse 

in men 25 -54 was incorrect. 

WAQX ranked No. 2 in the 

demo. 
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56 / SMOOTH JAZZ TOP3O, 

LAST 
WEEK 

THIS 

WEEK 

,, October 10, 2003 

ARTIST TITLE LABEL(SI 
TOTAL 
PLAYS 

/ - 
PLAYS 

TOTAL 
AUDIENCE 

1001 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

1 1 PAUL JACKSON, JR. It's A Shame (Blue Nate) 819 15 78882 21 3910 

4 © CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 788 90 95829 18 4210 

2 KENNY G. Malibu Dreams (Arista) 747 +31 97678 14 3810 

3 Q PRAFUL Sigh (Rendezvous /N- Codedl 743 +37 97397 13 4311 

7 URBAN KNIGHTS Got To Give It Up (Narardai 632 +9 55741 21 3210 

9 DAVE KOZ Honey -Dipped (Capitol) 620 +77 79509 7 4310 

8 tp MIND/ ABAIR Ehrt (GRP /VMG' 581 +17 61372 13 3912 

6 8 DAVID SANBORN Conlin' Home Baby (GRP,NMG) 558 -75 50329 22 3510 

10 9 M. MCDONALD I Heard It Through The Grapevine (Motown /Universal) 508 -24 46666 19 3710 

5 0 BRIAN CULBERTSON Say What? (Warner Bros.) 475 -187 47196 26 3010 

14 RICK BRAUN Green Tomatoes (Warner Bros.) 465 +24 44549 11 3810 

11 2 LUTHER VANDROSS Dance With My Father (J) 462 -38 63228 20 3410 

13 3 PAUL TAYLOR On The Move (Peak) 458 -1 59134 18 3110 

16 (1) DARYL HALL She's Gone (Rhythm & Groove/Liquid 8) 417 +16 35385 4 3010 

12 '5 RICHARD ELLIOT Corner Pocket (GRP /VMG) 408 61 41241 27 2810 

15 JAllMASTERS Puerto Banus (Trippin N' Rhythm) 406 +3 52216 9 3410 

18 CHRIS BOTTI Indian Summer (Columbia) 401 +48 37667 4 3611 

17 8 CHUCK LOEB eBop (Shanachie) 387 -4 49476 11 3110 

20 J. SOMMERS Take My Heart ... (Gemini /Higher Octave) 307 +10 43141 8 2713 

19 20 ACOUSTIC ALCHEMY No Messin' (Higher Octave) 285 -40 12925 15 2410 

23 TWIST OF MOTOWN Inner City Blues (GRP /VMG) 271 +86 34981 3 2613 

21 22 SIMPLY RED Sunrise (simplyred.coml 261 6 14300 9 1810 

22 ® STEVE OLIVER Positive Energy (Native Language) 202 +5 6363 7 1810 

24 NICK COLIONNE High Flyin' (3 Keys Music) 194 +20 26633 2 2113 

30 ® MARC ANTOINE Funky Picante (Rendezvous) 178 +42 15276 2 1611 

/Debut> STEVE COLE Everyday (Warner Bros.) 174 +58 21246 1 1912 

25 JEFF GOLUB Boom Boom (GRP /VMG) 168 +6 16933 7 1710 

28 PAMELA WILLIAMS Afterglow (ShanachieL 165 +23 13327 2 1612 

26 RONNY JORDAN At Last (N- Coded) 164 +8 27665 11 1410 

27 BLAKE AARON She's So Fine (Innervision/ 161 +5 5362 5 1311 

43 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 9/28 -10/4. Bullets appear on songs gaining plays or remaining flat from previous week. 
If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.15 are moved to recurrent atter 20 weeks on the chart. 
Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations 
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

New &Active 
GREGG KARUKAS Riverside Drive IN-Coded) 

Total Plays: 156, Total Stations: 14, Adds: O 

DAVID BENOIT Watermelon ManIGRP /VMG/ 

Total Plays: 143, Total Stations: 17, Adds: 5 

SEAL Touch (WarnerBros.) 

Total Plays: 126, Total Stations: 12, Adds: 3 

BASS X Vonni (Liquid 8) 

Total Plays: 79, Total Stations: 8, Adds:O 

NORMAN BROWN Night Drive (Warner Bros) 

Total Plays: 75, Total Stations: 7, Adds: 0 

KIRK WHALUM Do You Feel Me (Warner Bros.) 

Total Plays: 67, Total Stations: 8, Adds: 1 

BOB JAMES Just One Thing (Warner Bros.) 

Total Plays: 63, Total Stations: 5, Adds: O 

BERNIE WILLIAMS fIDAVID BENOIT Just Because (GRP /VMG) 

Total Plays: 63, Total Stations: 4, Adds: 0 

KEN NAVARRO Bringing Down The House (Shanachie) 

Total Plays: 56, Total Stations: 5, Adds: 0 

STEVE WINWOOD Why Can't We Live Together (Wincraft/SC /Fidelity) 

Total Plays: 55, Total Stations: 5, Adds: 1 

Songs ranked by total plays 

Most Added 
www. rrindica tor. corn 
ART ST - . FEL,S; 

DAVID BENOIT Watermelon Man (GRP /VMG) 

BRIAN CULBERTSON Serpentine Fire (Warner Bros.) 

JIMMY SOMMERS Take My Heart... (Gemini/HigherOctave) 

TWIST OF MOTOWN Inner City Blues (GRP /VMG) 

NICK COLIONNE High Elvin' (3 Keys Music) 

SEAL Touch (Warner Bros.) 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

Most 
Increased Plays 
ARTIST 

ADDS 

5 

5 

3 

3 

3 

3 

3 

TOTAL 
PLAY 

INCREASE 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) +90 

TWIST OF MOTOWN Inner City Blues (GRP/VMG) +86 

DAVE KOZ Honey Dipped (Capitol) +77 

STEVE COLE Everyday (WarnerBros.) +58 

CHRIS BOTTI Indian Summer (Columbia) +48 

KIRK WHALUM Do You Feel Me (WarnerBros.) +43 

MARC ANTOINE Funky Picante (Rendezvous) +42 

PRAFUL Sigh (Rendezvous/N-Coded) +37 

S. WINWOOD Why Can't We Live Together (Wincraft /SC/FIdelity) +35 

KENNY G. Malibu Dreams (Arista) +31 

Most 
Played Recurrents 
ARTIST TITLE LABELIS) 

TOTAL 

PLAYS 

CHIELI MINUCCI Kickin' It Hard (Shanachie/ 322 

JEFF LORBER Gigabyte (Narada) 299 

PHIL COLLINS Come With Me (Atlantic) 214 

SPYRO GYRA Getaway (Heads Up) 199 

WALTER BEASLEY Precious Moments IN-Coded) 190 

DARYL HALL Cab Driver (Rhythm & Groove /Liquid 81 169 

PIECES OF A DREAM Love's Silhouette (Heads Up) 150 

EUGE GROOVE Rewind (Warner Bros.) 131 

RICK DERRINGER Hot And Cool (Big3/ 99 

KIM WATERS Waterfall (Shanachie) 89 

FATTBURGER Sizzlin' (Shanachie) 79 

PETER WHITE Who's That Lady? (Columbia) 61 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 58 

J. THOMPSON Tell Me The Truth (AMR/ 55 

GREG ADAMS 'Sup With That (Ripa /Blue Note) 55 

STEVE OLIVER High Noon (Native Language) 38 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

01100 

VillA3EA 
A 

'Memphis Un4ergroun4"- 

"It is the perfect "fall book into the 
holidays" tune that will liven up the 
music mix of every Smooth Jazz 
station's broadcast day." 

Norm Miller 
Program Director 
WJZN FM 98.9 
Memphis, TN 

going for adds 10/13 
Contains the Smooth Jazz hit 

"Memphis Underground" 
A Tribute to Herbie Mann 

Members of VOODOO 
VILLAGE have recorded 
or toured with such 
Smooth Jazz greats as 
Kirk Whalum. Najee, 
Michael McDonald, and 
Tom Scott, as well as 
Blues and Soul legends 
B.B. King, Etta James, 
Al Green, and Isaac 
Hayes. Special Guest 
appearances by The 
Memphis Horns. 

w./bRDS 

Radio 'remotion and Marketing contact ALL THAI JAll, Inc. FH: 702.4536995 Fax: 702 -4535505 Email: mfo @allthatlazzInc. corn 40 West Records: 901.388 -1190 or Email info@seleclohits cam 
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SMOOTH JAZZ. October 10, 2003 R &R 55 

Smooth Jazz 
Meets Its Match 
A new program targets upscale wine lovers 

j 
ike chardonnay and sea bass, cabernet with a great 

New York strip or champagne with caviar, there are 
some matches made in heaven. And for "The Wine Ex- 
perience Radio Show," the perfect mate is Smooth Jazz. 

What is "The Wine Experi- 
ence"? Smooth Jazz stations 
around the country are finding it 
to be a unique new programming 
and sales feature that is a natural 
complement to these stations' re- 
lationships with listen- 
ers. 

It is a new one -minute 
daily feature that cele- 
brates wine and brings 
listeners all the impor- 
tant elements of choos- 
ing, buying, serving and 
enjoying wine as a part 
of their lifestyle. From 
matching wine with fa- 
vorite foods to simple 
tips on tasting, from exploring 
wine varieties to planning wine - 
country travel, every show provides 
reliable and interesting information 
for wine novices and enthusiasts 
alike. 

Perhaps the most unique part of 
this program, though, is that it 
does all this in an easygoing and 
decidedly unsnooty way - no 
wine snobs here! With top -notch 
production that includes appro- 
priate effects and original music, 
it pairs up perfectly with the 
sound and attitude of Smooth 
Jazz. 

ers who live a certain lifestyle, and en- 
joying the nuances and pleasures of 
wines is part of that lifestyle. 

"'The Wine Experience' is a vehicle 
through which we can continue to ap- 
prise our listeners about the virtues of 

wine. We can also use the 
program to generate spon- 
sorship revenue from spir- 
its distributors and specif- 
ic wine brands. " 

The feature's compan- 
ion website, www.wineexp. 

corn, adds even more 
station -branding and pro- 
motional considerations. 
It provides listeners with 
more in -depth informa- 

tion about the topics covered on the 
show that day, as well as an archive 
of the shows, which are accessible for 
listening or download after they air. 

It also gives stations content and 
links to add to their individual sites, 
a feature WQCD took full advantage 
of as it packaged an integrated pro- 
gram for a major advertiser. 

Demystifying Wine 
An interest in wine is an indicator 

of an active and social lifestyle that 
includes entertaining, dining out, 
travel and, of course, music. It's no 
surprise that the almost 50 million 
Americans who drink wine are 
among the most sought -after consum- 
ers, considering the wide variety of 
products and services that contribute 
to their highly engaged way of life. 

"The Wine Experience" was creat- 
ed specifically to demystify wine and 
help people get the most from each 
glass or bottle. When you combine 
that with the ever -increasing popular- 
ity and affordability of quality wines, 
it creates the opportunity to build a 

long -term audience relationship. 
"The Wme Experience" takes care 

not to rely on "wine- speak." Instead, 
it puts its great information about 
wine into everyday language. The 
presenter, "Ken," is the personification 
of a knowledgeable wine guy who is 

one of us. 
This character is brought to life by 

radio personality Steve Downes, who, 
when not engaging listeners as "Ken," 
is the successful morning man on 
WDRV (The Drive) /Chicago, as well 

Kenne 

Upscale Lifestyles 
Chicago-based Corkscrew Produc- 

tions produces and syndicates the 
show as feature programming that 
speaks directly to the interests of 
Smooth Jazz listeners. At the same 
time, the show can be used by sales 
as an ideal sponsorship and nontradi- 
tional- revenue opportunity. 

Stations like WQCD (CD101.9)/ 
New York; WSSM /St. Louis; WJZK/ 
Columbus, OH; KOAS /Las Vegas; 
and KIFM /San Diego have taken on 
the program both as pure program- 
ming and as an advertising- driven 
anchor to create premium -priced sales 
packages. 

"Because of the success of CD101.9's 
Wine Festival last year, we knew we 
had uncovered another key revenue 
category for our radio station," says 
WQCD ISM Michael Novara. "The 
Smooth Jazz format has always been 
conducive to drawing upscale listen- 

th Ohr 

By Kenneth Ohr 

as host of United Stations' syndicat- 
ed weekly offering The Classics. 

The show is not created in a vacu- 
um. Prior to its launch research was 
conducted to identify people's atti- 
tudes and behavior when it comes to 
wine and shopping for wine. Five 
thousand wine drinkers were contact- 
ed, and 650 responded -a pretty im- 

pressive response rate! 
Among the key findings was that 

less than half were willing to ask for 

"The Smooth Jazz 

format has always 

been conducive to 

drawing upscale 

listeners who live a 

certain lifestyle, 

and enjoying the 

nuances and 

pleasures of wines 

is part of that 

lifestyle." 
Michael Novara 

help at the wine store, and two-thirds 
indicated that they were not at all con- 

fident in making a wine selection - 
and these were wine drinkers. Clear- 
ly, there was a window of opportuni- 
ty to bring people usable, interesting, 
fun and nonintimidating radio about 
wine. 

Expert Opinions 
Each "Wine Experience" episode is 

validated by a true wine expert: 
Patrick Fegan. Fegan is the Director of 

the Chicago Wme School and the only 
Chicagoan to have passed the world's 
most rigorous wine- tasting exam, the 
Institute of Masters of Wme in Lon- 

don. 
Fegart s professional background 

and expertise in all areas of wine 
knowledge are unsurpassed. In a ca- 
reer spanning 30 years, he has penned 
numerous articles about wine for re- 

spected publications and major news- 

papers; authored two books; acted as 
contributing editor on two of the most 
influential reference books on wine, 
The Oxford Companion on Wine and 
Wine for Dummies; and taught more 
than 17,000 students about wine. Fegan 

ensures that all the information pre- 
sented to listeners is as accurate and 
reliable as it can be. 

"The Wine Experience" represents 
a creative approach to syndication for 
a short -form feature. Recognizing that 
features can be interruptive, especial- 
ly in music -intensive formats like 
Smooth Jazz, the show is offered to 
stations with an unbundled national 
barter minute. 

This gives stations the highest de- 
gree of flexibility in scheduling and 
the use of promotional inventory and 
the ability to create sales packages 
with the program adjacency. Cork- 
screw Productions accepts its barter 
units within a broader rotational win- 
dow. It's a smart understanding of the 
difficulties that programmers face 
maintaining the integrity of the listen- 
ing experience. 

A New Company 
Corkscrew Productions is new to 

radio syndication. The company was 
formed by two former advertising 
and media executives - Len Watson 
and myself - whose relationships 
with radio are based on advertising - 
agency creative, media development 
and buying. However, we've assembled 
a team of real radio pros to make each 
episode of "The Wine Experience" 
sound great and to provide contact 
and counsel for stations on sales and 
online opportunities. 

Award -winning production talent 
and current Creative Director for 
WLUP (The Loop)/Chicago Matt Bis- 

bee brings his magic to the studio, 
working closely with Steve Downes. 
Brad Fuhr, our affiliate- relations con- 
tact, is a radio veteran from Emmis 
and Bonneville /Chicago, where he 
worked on Internet and radio 
initiatives. He handled affiliate rela- 
tions for MJI Broadcasting and is a 
member of the Conclave board of di- 
rectors. 

With wine becoming a key part of 
station events and promotions in 
many markets, creating a long-term 
association with wine is a way to bond 
with listeners. Whether just coming to 
the beverage or true enthusiasts, wine 
drinkers represent precisely the kind 
of highly social, active and influential 
people who can make a station a fo- 

cal point for local dining and enter- 
tainment. 

Whether the market is large or 
small, the growth in interest in all 
things related to food and wine is 

proven by the incredible popularity of 
tastings and festivals. One event web - 
site has counted over 22,000 wine and 
food festivals in the last two years 
alone. 

Great radio taps in to the interests 
and passions of the listener, and smart 
stations can become part of how that 
listener defines his or her taste, hip - 
ness and social experiences. It's the 
same with wine and food. That's why 
we created "The Wine Experience" to 
offer a fun and relatable way for sta- 
tions to further connect with those in- 
terests. 

A Simple Rule 
There's a simple rule when it comes 

to learning about wine: Taste, taste, 
taste. So, for a taste of "The Wine Ex- 

perience," check out the website and 
listen for yourself. Corkscrew would 
love your comments, questions or 
suggestions about the show, certain- 
ly, but we would also like to hear what 
wines you like or want to know more 
about. 

Here's a final word from the show 
host, "Ken:" "Hi, this is Ken with 'The 
Wine Experience.' We think wine is all 
about being with friends, having good 
times, traveling to beautiful places 
and enjoying good food. Mostly it's 
about the fun of exploring and discov- 
ering along the way. 

"It doesn't matter whether you're 
a wine nut or just like an occasional 
glass. Here's our promise to you: none 

Great radio taps into 

the interests and 

passions of the 

listener, and smart 

stations can become 

part of how that 

listener defines his 

or her taste, hipness 

and social 

experiences. 

of that snooty wine -speak! We have 
fun with the how to, where from, 
what if and why not of wine. 

"So, here's your first tip: To kick 
back after a long day, my favorite is a 

peppery Shiraz from Australia. 
They're easy to find, easy to drink and 
easy on your wallet too. Put on Grov- 
er Washington's Wmelight,' and pop 
the cork!" 

Some matches are made in heaven. 

Kenneth Ohr is an advertising, sales 

and marketing executive who has held 

top management positions at J. Walter 
Thompson, Ogilvy & Mather and USA 
Today and is considered an expert in 

multimedia and integrated communica- 

tions. For the past year he has immersed 

himself in the wine business while es- 

tablishing Corkscrew Productions and 

developing "The Wine Experience." 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Phone: 310 -788 -1665 

E -mail: 

carcher@radioandrecords.com 

Fax: 310-203-9763 
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America's Best Testing Hot AC Songs 12 + 

For The Week Ending 10/10/03 

Women Women Women 
Artist Title (Label) TW LW Familiarity Burn 18 -34 18 -24 25 -34 

MATCHBOX TWENTY Bright Lights (Atlantic/ 4.29 4.21 84% 6% 4.21 4.15 4.36 

3 DOORS DOWN Here Without You /Republic /Universal) 4.27 4.20 88% 14% 4.30 4.27 4.38 

SANTANA tIALEX BAND Why Don't You & I (Arista) 4.18 4.26 87% 22d 4.14 4.15 4.11 

NICKELBACK Someday /Roadrunner /IDJMG) 4.14 66% 8% 4.24 4.34 4.08 

MATCHBOX TWENTY Unwell (At /antic) 4.12 4.18 99% 45% 4.17 4.06 4.42 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 4.11 4.13 97% 38% 4.13 4.20 3.95 

VERTICAL HORIZON I'M Still Here (RCA) 4.11 4.19 76% 9% 4.12 4.15 4.03 

JOSH KELLEY Amazing (Hollywood) 3.99 3.96 74% 16% 4.10 4.21 3.87 

LIVE Heaven (Radioactive /Gel /en) 3.98 4.10 86% 21% 4.08 4.04 4.16 

ATARIS The Boys Of Summer (Columbia) 3.96 3.94 96% 31% 3.97 4.10 3.67 

SARAH MCLACHLAN Fallen (Arista/ 3.94 3.99 56% 7% 4.01 3.98 4.07 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 3.93 3.93 89% 20% 3.95 3.97 3.91 

LUSTER Amsterdam (Gonna Write You A Letter) (Palm/Reprise) 3.93 3.88 57% 10D/D 3.78 3.94 3,47 

GAVIN DEGRAW Follow Through MI 3.92 3.83 38% 6% 4.00 4.11 3.84 

LIZ PHAIR Why Can't I? (Capitol) 3.91 3.92 87% 23% 3.88 3.95 3.72 

STAIND So Far Away /flip /Elektra /EEG) 3.89 3.99 78% 18D/o 3.88 3.90 3.86 

SALIVA Rest In Pieces //stand /IDJMG) 3.89 3.98 70% 15d/o 3.68 3.73 3.56 

TRAIN Calling All Angels (Columbia) 3.82 3.87 98% 44% 3.69 3.72 3.64 

DIDO White Flag (Arista) 3.82 3.71 76% 16% 3.85 3.87 3.81 

MICHELE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 3.78 3.99 98% 43% 3.75 3.80 3.64 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 3.73 3.65 50% 9% 3.71 3.63 3.83 

EVANESCENCE Bring Me To Life (Windup) 3.69 3.77 98% 57% 3.68 3.60 3.87 

BARENAKED LADIES Another Postcard (Chimps) /Reprise) 3.67 3.85 52% 8% 3.61 3.72 3.38 

FOUNTAINS OF WAYNE S;acy's Mom (SCurve /EMC) 3.56 3.61 88% 29% 3.19 3.21 3.13 

SUGAR RAY Is She Really Going Out With Him? (Atlantic) 3.47 3.39 81% 26% 3.26 3.22 3.33 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 3.36 3.34 97% 58% 3.31 3.33 3.26 

KELLY CLARKSON Miss Independent (RCA/ 3.34 3.47 96% 58% 3.35 3.52 2.93 

WILSHIRE Special (Columbia) 3.33 3.47 46% 14% 3.28 3.33 3.17 

STING Send Your Love (A &M/Interscope) 3.32 3.29 40% 10% 3.14 2.83 3.67 

Toral sample size is 441 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample 
ccmpositron is based on persons 12.. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 
Rate TheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic 

is a registered trademark of Rate TheMusic,com. The RTMsystem, is available for local radio stations by calling 818- 377 -5300. RafeTheMusic. coon data is provided 
by Mediabase Research, a division of Premiere Radio Networks. l 

New &Active 
BANGLES Something That You Said (Koch) 

Total Plays: 259, Total Stations: 22, Adds: 1 

HOOTIE & THE BLOWFISH Space (Atlantic) 

Total Plays: 246, Total Stations: 13. Adds: 0 

EVANESCENCE Going Under (Wind upl 

Total Plays: 222, Total Stations: 16, Adds: 0 

MARIA I Give, You Take (DreamWorksl 

Total Plays: 214, Total Stations: 20, Adds: 1 

MEAT LOAF I Couldn't Have Said It Better (Sanctuary /SRGI 

Total Plays: 192, Total Stations: 16, Adds: 2 

FUEL Falls On Me (Epic) 

Total Plays: 184, Total Stations: 15, Adds: 2 

EASTMOUNTAINSOUTH You Dance (Dream Works) 

Total Plays: 150, Total Stations: 11. Adds: 0 

R.E.M. Bad Day (Warner Bros.) 

Total Plays: 147, Total Stations: 13, Adds: 0 

TRAIN When I Look To The Sky (Columbia) 

Total Plays: 119, Total Stations: 11, Adds: 10 

NELLY FURTADO Powerless (Say What You Want) (Dream Works) 

Total Plays: 98, Total Stations: 34, Adds: 34 

Songs ranked by total plays 

Indicator 
Most Added ° 

MICHELLE BRANCH Breathe (Maverick /Warner Bros.) 

NELLY FURTADO Powerless (Say What You Want) (Dream Works) 
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HOT AC TOP 40, 
TOTAL 
PLAYS 

.1- 
PLAYS 

TOTAL 
AUDIENCE 

1001 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

October 10, 2003 
ARTIST TITLE LAREUSI 

SANTANA fIALEX BAND Why Don't You & I (Arista) 3873 +139 255435 18 8910 

MATCHBOX TWENTY Unwell (At /antic) 3524 .64 256213 35 9510 

TRAIN Calling All Angels (Columbia) 3287 -287 218272 27 9210 

LIVE Heaven (Radioactive / Gellen) 2905 +237 173097 22 8510 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 2692 +98 171790 9 9210 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 2640 106 178887 34 8410 

LIZ PHAIR Why Can't I? (Capitol) 2549 +17 147451 21 8711 

DIDO White Flag (Arista) 2459 +45 169004 13 8511 

MATCHBOX TWENTY Bright Lights (Atlantic) 2425 +213 154029 10 9010 

JOSH KELLEY Amazing (Hollywood) 2390 +104 153182 27 8010 

3 DOORS DOWN Here Without You (Republic /Universal) 2368 +379 138012 10 8112 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 2195 104 156209 38 8210 

MICHELLE BRANCH Are You Happy Now? (Maverick /WarnerBros.) 2156 .291 130373 21 8310 

EVANESCENCE Bring Me To Life (Wind-up) 1803 -70 127356 30 7210 

3 DOORS DOWN When I'm Gone (Republic /Universal) 1677 .178 118895 44 7310 

SARAH MCLACHLAN Fallen (Arista) 1653 +301 111593 5 8116 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 1397 +97 87282 5 7316 

SHERYL CROW The First Cut Is The Deepest (A &Mltnterscope) 1396 +442 94281 3 7919 

VERTICAL HORIZON I'm Still Here (RCA) 1238 +78 58772 11 5711 

DUSTER Amsterdam (Gonna Write You A Letter) (Palm /Reprise) 1130 -35 45177 12 6610 

NICKELBACK Someday (Roadrunner /IDJMG) 973 +262 45941 4 5517 

ATARIS The Boys Of Summer (Columbia) 963 -54 44722 15 4010 

STAIND So Far Away /flip /Elektra /EEG) 962 +65 36770 9 4611 

SALIVA Rest In Pieces (island /IDJMG) 878 195 47125 13 4010 

FOUNTAINS OF WAYNE Stacy's Morn (S- Curve /EMC) 800 -5 44784 13 3910 

SEAL Waiting For You (Warner Bros.) 575 +152 33200 7 3712 

GAVIN DEGRAW Follow Through (J) 574 +14 17035 14 4210 

SHANIA TWAIN Forever And For Always (Mercury /IDJMG) 567 +74 35661 8 3012 

SUGAR RAY Is She Really Going Out With Him? (At /antic) 539 -51 37933 15 2210 

MERCYME I Can Only Imagine (INO /Curb) 538 75 24682 12 2110 

STING Send Your Love (A &M /lnterscope) 524 +21 27275 7 4310 

HOWIE DAY Perfect Time Of Day (Epic) 434 +90 21609 3 3113 

BEYONCE' fIJAY -Z Crazy In Love (Columbia) 415 +39 31636 9 811 

MICHELLE BRANCH Breathe /Maverick /Warner Bros.) 414 +216 21576 1 4017 

JASON MRAZ You And I Both (Sanctuary /SRG) 398 +167 18591 1 3512 

JEWEL Stand (Atlantic) 383 +79 17385 4 2812 

UNCLE KRACKER Memphis Soul Song (Lava) 375 +61 12254 6 3012 

KATY ROSE Overdrive (1/2) 355 +35 5433 3 1910 

SIMPLY RED Sunrise (simplyred.com) 346 31 18515 8 2110 

WILSHIRE Special (Columbia) 303 312 9396 14 3210 

95 Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays tor the airplay week 

of 9/28 -10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If hvo songs are tied in total plays. the song with the larger increase in plays 

is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 

number of plays (times 100). Each daypart on each station is assigned an AQH number Average Quarter Hour Persons used herein with permission from the Arbitron 

Company (© 2003. The Arbitron Company). © 2003. R&R. Inc. 

53 

Most Added 
www. rradds. corn 
ARTIST TITLE LABEL(S) ADDS 

NELLY FURTADO Powerless ISay What You Want) (DreamWorks) 34 

TRAIN When I Look To The Sky (Columbia) 10 

SHERYL CROW The First Cut Is The Deepest (A &Mltnterscope) 9 

NICKELBACK Someday (RoadrunnerlIDJMG/ 1 

MICHELLE BRANCH Breathe /Maverick /WarnerBros.) 7 

SUGAR RAY Chasil You Around (Atlantic) 7 

SARAH MCLACHLAN Fallen (Arista) 6 

BARENAKED LADIES Another Postcard (Chimps) (Reprise) 6 

micFFèlle branch 
"Breathe" 
MOST ADDED! 

MOST INCREASED! 
R &R Hot Ac: Debut ED 

Modern AC Monitor: Debut 31 * 

Adult Top 40 Monitor: Debut 34* 

Most 
Increased Plays 

TOTAL 
PLAY 

nTói INCREASE 

SHERYL CROW The First Cut Is The Deepest (A &Mltnterscope) +442 

3 DOORS DOWN Here Without You (Republic /Universal) +379 

SARAH MCLACHLAN Fallen (Arista) +301 

NICKELBACK Someday (RoadrunnerlIDJMG) +262 

LIVE Heaven (Radioactive /Geflenl +237 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) +216 

MATCHBOX TWENTY Bright Lights (Atlantic) +213 

JASON MRAZ You And I Both (Sanctuary /SR5) +167 

SEAL Waiting For You (Warner Bros.) +152 

SANTANA IIALEX BAND Why Don't You & I (Arista) +139 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

WITH A RESEARCH COMPANY ON EVERY CORNER 
WHY ARE SMART RADIO PROGRAMMERS CHOOSING BULLSEYE ? 

ON TARGET ON TIME EVERYTIME 

No EXCUSES 
Bullseye Marketing Research, inc. 

Contact Chuck Dees or John Hart 1- 888 -411 -4395 
email us at bullseye@bullsi.com 

or visit our website at www.Bullsi.com 
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52 AC 
October 10, 2003 

BaleTheMusic.cam 
BI III:IIIIIIISE" _ 

America's Best Testing AC Songs 12 + 

For The Week Ending 10/10/03 

Women Women Women 
Artist Title (Label) TW LW Familiarity Burn 25 -54 25 -34 35 -54 

CLAY AIKEN This Is The Night (RCA) 4.21 4.21 93% 17% 4.37 4.33 4.38 

MATCHBOX TWENTY Unwell (Atlantic) 4.10 4.06 97% 31% 4.13 183 4.22 

DANIEL BEDINGFIELD If You're Not The One (Island /IDJMG) 3.91 182 91% 27% 3.95 3.47 4.10 

SIMPLY RED Sunrise (simp /yred.com) 3.86 3.74 68% 13% 3.85 3.89 3.84 

TRAIN Calling All Angels (Columbia) 3.84 3.88 91% 31% 3.90 3.50 4.02 

JIM BRICKMAN Peace (Where The Heart Is) (AAL) 3.83 3.79 64% 11% 3.96 3.62 4.04 

PHIL COLLINS Look Through My Eyes (Walt Disney /Hollywood) 3.82 3.89 70% 15% 3.85 3.58 3.91 

CELINE DION Have You Ever Been In Love (Epic) 3.78 3.81 96% 35% 3.88 3.68 3.93 

EAGLES Hole In The World (ERC) 3.74 3.76 90% 28% 3.80 3.17 3.98 

LUTHER VANDROSS Dance With My Father (J) 3.73 3.79 90% 35% 3.79 3.51 3.86 

SHANIA TWAIN Forever And For Always (Mercury /IDJMG) 3.69 3.64 94% 37% 3.68 3.33 3.78 

UNCLE KRACKER 1IDOBIE GRAY Drift Away (Lava) 3.64 3.59 99% 45% 3.67 3.38 3.75 

SANTANA MICHELLE BRANCH The Game Of Love (Arista) 3.55 3.47 98% 48% 3.54 3.07 3.67 

NORAH JONES Don't Know Why (Blue Note /Virgin) 3.51 3.46 96% 48% 3.59 3.34 3.66 

MICHAEL BOLTON When I Fall In Love (Passion Group) 3.46 3.54 77% 23% 3.51 3.02 3.62 

DARYL HALL Cab Driver (Rhythm & Groove/Liquid8) 3.46 - 60% 18% 3.42 2.86 3.58 

LEANN RIMES We Can (Asylum /Curb) 3.36 3.31 77% 28% 3.35 3.30 3.36 

CHRISTINA AGUILERA Beautiful (RCA) 3.22 3.17 99% 61% 3.22 3.44 3.16 

Totalsample size is 365 respondents. Total average lavorabilityestimates are based ona scale of 1 -5. h= dislike very much, 5= like very much). Total familiarity represents the percentage 

of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition Is based on persons 12 +. 

Perscnsare screened via the Internet. Once passed they can take the music test based on the formaUmusic preference. RateTheMusic.com results are not meant to replace callout research. 

The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for local 

radio stations by calling 818- 377 -5300. RaleTheMusic. corn data is provided by Mediabase Research, a division of Premiere Radio Networks. 

Indicator 
Most Added' 

CELINE DION Stand By Your Side (Epic) 

CLAY AIKEN Invisible (RCA) 

NALL & OATES Getaway Car (UWatch) 

Recurrents 
PHIL COLLINS Can't Stop Loving You (Atlantic) 1188 

NORAH JONES Don't Know Why (Blue Note /Virgin) 1145 

VANESSA CARLTON A Thousand Miles (A &M /lnterscopel 1121 

SHERYL CROW Soak Up The Sun (A &M /lnterscopel 1030 

ENRIQUE IGLESIAS Hero (lnterscopel 972 

LONESTAR I'm Already There (BNAl 942 

TRAIN Drops Of Jupiter (Tell Mel (Columbia) 852 

CELINE DION A New Day Has Come (Epic) 745 

FAITH HILL Cry (Warner Bros.) 725 

AVRIL LAVIGNE Complicated (Arista) 700 

CALLING Wherever You Will Go (RCA) 653 

KELLY CLARKSON A Moment Like This (RCA) 643 

Songs ranked by total plays J 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all pictured 
and send them to: 

R &R. c/o Mike Davis 
10100 Santa Monica Blvd., 3rd Floor, 
Los Angeles. CA 90067 

Email: mdavis@radioandrecords.com 
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139 Total Reporters 

122 Total Monitored 

17 Total Indicator 

Did Not Report, Playlist Frozen (3): 
WPEZ/Macon, GA 
WGNI/Wilmington. NC 
WSWT/Peoria, IL 
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001 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

October 10, 2003 
ARTIST TITLE LABEUS. 

UNCLE KRACKER f(DOBIE GRAY Drift Away (Lava) 2374 -104 209580 32 10710 

SHANIA TWAIN Forever And For Always (Mercury /IDJMG) 2255 +73 185497 24 11212 

MATCHBOX TWENTY Unwell (Atlantic) 2183 +57 198148 22 10011 

CELINE DION Have You Ever Been In Love (Epic) 2043 15 165031 25 11810 

LUTHER VANDROSS Dance With My Father (J) 1993 -9 174520 18 10810 

COUNTING CROWS Big Yellow Taxi (Geffen /lnterscope) 1645 +36 144318 23 9110 

DANIEL BEDINGFIELD If You're Not The One (Island /10JMG) 1585 .111 114002 27 10611 

SANTANA fIMICHELLE BRANCH The Garne Of Love (Arista) 1553 +77 132782 52 10710 

MERCYME I Can Only Imagine (IN0 /Curb) 1539 +18 94758 23 9110 

TRAIN Calling All Angels (Columbia) 1427 +83 123357 15 9810 

EAGLES Hole In The World (ERG/ 1427 .180 104246 20 10310 

SIMPLY RED Sunrise (simplyred.com) 1359 +91 80840 14 9012 

PHIL COLLINS Look Through My Eyes (Walt Disney /Hollywood) 1131 +231 64725 4 8715 

CHRISTINA AGUILERA Beautiful (RCA) 1085 -56 92442 42 9210 

JIM BRICKMAN Peace (Where The Heart Is) (AAL) 846 +3 37662 9 9112 

MICHAEL BOLTON When I Fall In Love (Passion Group) 720 +122 28701 5 6412 

LEANN RIMES We Can (Asylum /Curb) 709 .145 25926 15 8510 

CLAY AIKEN This Is The Night (RCA) 694 13 41392 17 6510 

CELINE DION Stand By Your Side (Epic) 554 +126 27701 3 5215 

DARYL HALL Cab Driver (Rhythm & Groove /Liquid 8) 546 .54 28225 13 7311 

MICHAEL BUBLE How Can You Mend A Broken... (143 /Reprise) 488 +34 29205 7 6114 

GLORIA ESTEFAN Wrapped (Epic) 460 34 26168 9 6410 

SEAL Waiting For You (Warner Bros.) 397 +91 34790 7 4413 

K. CARLSON fIB. MARDONES I Know You By Heart (Kataphonic) 383 +21 12962 11 5311 

KENNY LOGGINS With This Ring (All The Best) 365 .74 14733 10 5611 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 341 +120 43989 2 3115 

STEVEN CURTIS CHAPMAN How Do I Love Her (Sparrow) 260 -7 7623 11 4112 

SARAH MCLACHLAN Fallen (Arista) 242 +95 31767 1 2717 

DIDO White Flag (Arista) 237 +44 35247 2 1712 

ANNIE LENNOX Wonderful (J) 227 +1 12659 5 3311 

121 AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

9/28 -10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved :o recurrent after 50 weeks on the chart. Most Added 
is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour 

Persons used herein with permission from the Arbitron Company (© 2003. The Arbitron Company). (D 2003. R &R. Inc. 

New &Active 
CLAY AIKEN Invisible (RCA) HALL & OATES Getaway Car (1 Watch) 
Total Plays: 226, Total Stations: 35, Adds: 10 Total Plays: 120, Total Stations: 35, Adds: 11 

BURKE RONEY Let It All Come Down (R World) MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 
Total Plays: 225, Total Stations: 23, Adds: 2 Total Plays: 97, Total Stalons: 19, Adds: 7 

TIM MCGRAW Tiny Dancer (Curb) SIEDAH Man In The Mirrcr (0mtown) 
Total Plays: 183, Total Stations: 41, Adds: 12 Total Plays: 67, Total Stations: 14, Adds: 0 

JOHN MAYER Bigger Than My Body /Aware /Columbia/ JOSH GROBAN You Raisa Me Up (143 /Reprise) 
Total Plays: 145, Total Stations: 14, Adds: 1 Total Plays: 18, Total Stations: 24, Adds: 24 

Songs ranked by total plays 

51 

Most Added 
www.rradds.colr» 
ARTIST TITLE LABEL(5) ADDS 

JOSH GROBAN You Raise Me Up (143 /Reprise) 24 

TIM MCGRAW Tiny Dancer (Curb) 12 

HALL & OATES Getaway Car (11-Watch) 11 

CLAY AIKEN Invisible (RCA) 10 

SARAH MCLACHLAN Fallen (Arista) 7 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 7 

PHIL COLLINS Look Through My Eyes (Walt GisneylHollywood) 5 

CELINE DION Stand By Your Side (Epic) 5 

SHERYL CROW The First Cut Is The Deepest (A &Mllntetscope) 5 

MICHAEL BUBLE How Can You Mend A Broken... (143 /Reprise) 4 

SEAL 
"WAITING FOR YOU" 

R &R Hot AC: a)-(1) 
R &R AC:0 -e 
Adult Top 40 Monitor: 33 * -28* 
Modern Adult Monitor: 31 * -29* 

Mainstream AC Monitor: 26 * -23* 

o New at: WMYX & KSTP 

Most 
Increased Plays 
ARTIST TITLE UFF. 

TOTAL 
PLAY 

INCREASE 

PHIL COLLINS Look Through My Eyes (Walt Ursney /Hol /ywood) +231 

CLAY AIKEN Invisible /RCA/ +148 

CELINE DION Stand By Your Side (Epic) +126 

MICHAEL BOLTON When I Fall In Love (Passion Group) +122 

SHERYL CROW The First Cut Is The Deepest (A &Mllnterscope) +120 

TIM MCGRAW Tiny Dancer (Curb) +117 

HALL & OATES Getaway Car (Match) +107 

SARAH MCLACHLAN Fallen (Arista) +95 

SIMPLY RED Sunrise (simplyred.coml +91 

SEAL Waiting For You (Warner Bros.) +91 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Suzy K "Gabriel" 
"Gabriel" the emotional new single 

from AC mainstay Suzy K. 

Suzy currently doing Morning TV around the country. 
Cleveland, Memphis, Cincinnati, Denver with more to come. 

Executive Producer: 
Tom Callahan 
310.318.9006 

Radio: Claire Parr V 
The Connecticut Navigator Company 

203.226.9939 VtLUM 
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ANGELA PERELLI ADULT CONTEMPORARY/ R8R October 10, 2003 

aperelli@radioandrecords. com 

Listener Databases: 
We've Come A Long Way 
But do we know what to do with them? 

t wasn't that long ago that radio was asking if data- 
base is one word or two. And how is it pronounced? 
"Day -ta- base" or "dah -ta- base "? 

For radio, building and market- 
ing a listener database became a con- 
sideration in the early '80s. Listener 
databases in those days were built 
mostly through direct - 
mail campaigns and con- 
test entries. The logic was 
that anyone willing to 
take the time to fill out a 
survey about radio 
would also be likely to 
take the time to fill out a 

survey for Arbitron, 
should Arbitron come 
knocking. This logic still 
applies today. 

By the early '90s stations were in- 
stalling interactive phone systems 
and launching telemarketing cam- 
paigns to build databases quickly. 
Using telephone technology to build 
large databases was expensive, and 
following up with personal letters, 
membership cards, birthday cards, 
newsletters, etc., increased the ex- 
pense. Time after time, though, the 
stations that thought it through and 
ran well -executed listener database 
programs also excelled in the rat- 
ings. 

As the idea of having a listener 
database became popular, many sta- 
tions dove in with no commitment 
or real direction. Having a bunch of 
names and addresses was one thing, 
but what to do with them became 
the real question. Many a listener 
database sat on a shelf. But that was 
then, and this is now. 

The Big Question 

Today pretty much every radio 
station in the world has a listener da- 
tabase. With access to the Internet 
now the norm - and a C + +, Perl or 
Java tech geek on every corner - 
building a listener database is not 
the ordeal it once was. What to do 
with it once you have it remains the 
question. And it will still be the 
question 10 years from now, if we 
haven't spammed everyone to 
death. 

If you could talk one to one with 
your best listeners, what would you 
ask? Do you have anything to say or 

offer, or would you just play them a 

promo? Most of the station newslet- 
ters I've seen are nothing more than 
advertising for the station, using the 

web as the post office. 

Because e-mail pro- 
vides free and easy access 
to members of your data- 
base, the temptation is to 
bombard them all the 
time. Remember, your da- 
tabase is the closest you'll 
ever get to identifying 
likely diarykeepers. For 
this reason, keep it out of 

the clutches of the sales department. 
Which is not to say that you can't 

make money through a listener da- 
tabase. There are many ways to do 
that. But the whole idea of market- 
ing to your listener database is to 
build trust and loyalty. The mission 
is exclusive cume. 

Most stations are still unaware 
how active these people are in terms 
of listening. Other than their names 
and e-mail addresses, what do you 
know about your listeners' charac- 
teristics or lifestyle interests? Have 
you surveyed them lately? Many 
stations pound on their databases in 

a very cold and detached manner. If 
you don't make it personal, fewer 
people will open their mail. And if 

there's no personal benefit, it's 
spam. 

Reg J ohns 

A Friend Indeed 

Building a relationship with po- 
tential diarykeepers, like building 
any relationship, requires attention. 
We want these people to consider us 
friends, so we have to act like their 
friends. Friends don't sell friends, 
friends tell friends about a good 
deal. Friends don't bang on friends 
with useless information, friends 
communicate back and forth about 
mutual interests. Friends don't tell 
each other what to do, friends rec- 
ommend good experiences. 

A well -run listener database pro- 
gram for radio is more than a list of 
names. Call it loyalty marketing or 
relationship marketing, and reach 
out to these people. Track their us- 

By Reg Johns 

age. Reward their usage. Survey 
their interests. Then show them that 
you know who they are and that 
you care about them. Recognize 
them and reward them. Give them 
reasons to bond with, trust and lis- 

ten to your station. 
For you to generate long -term 

revenue through your database, 
there must be trust. If your listeners 
trust you, they'll do whatever you 
tell them. If they think you're trying 
to sell them, they'll go cold on you. 
If you study the model of airline fre- 

quent-flier programs, you'll see that 
airlines wisely match their nontra- 
ditional revenue efforts with com- 
plementary partners. People who 
travel tend to rent cars, stay at ho- 
tels and use long -distance telephone 
service. 

In radio, we have diverse life- 
styles within our listener databases. 
Certainly, entertainment is a com- 
mon lifestyle, but you can and 
should go much deeper. With, say, 

20% of your cume in your database, 
you'll have plenty of potential dia- 
rykeepers in need of products and 
services. Find them deals and op- 
portunities, and not just on concert 
tickets. 

We have to act like 

the listeners' 

friends. Friends don't 

tell each other what 

to do, friends 

recommend good 

experiences. 

Find out who they are: their life- 

style interests, hopes, goals and 
dreams. Have they always wanted 
to learn the accordion? The more de- 
tailed information you have, the bet- 
ter you'll be able to serve them. 
You'll gain further trust and loyalty, 
resulting in a higher exclusive cume 
and a stronger Pl base. This is not 
an overnight process, by the way. 

Lessons Learned In The Field 
This is a tease ... this is only a tease.... 

Many stations don't like to share their secrets and success- 
es. Can you blame them? A lot of the learning comes with 
time, trial and error, even blood. Below are a few tantaliz- 
ing peeks at some radio sucess stories. The next time 
you're talking to any of these loyalty- marketing masters, 
ask if they'll tell you the whole story ... but then they may 
have to kill you. 

John Peake, KLLC (Alice@97.3)/San Francisco: By tracking 
listener usage, Peake discovered that the best prizes are not necessar- 

ily cash and cars and things that cost money (www.radioalice.com). 

Greg Strassell, WBMX (Mix 98.5)/Boston: Strassell registered 

10% of his cume in 30 days by changing the approach and a few words 
in the reasons listeners should become Mix Freeloaders (www.mix985.com). 

Tracy Johnson, KFMB (Star 100.7)/San Diego: Johnson 
targeted his database and tracked more than 15,000 people within a 
few days by doing an online music study of 300 songs 
(www.histaccom). 

Bob Walker, WKTI/Milwaukee: Walker has cleaned up the value - 
added clutter on the air by funneling it through the database program 
(www. wkti.com). 

Scott Sands, WZPL/lndianapolis: Sands targeted people in his 

database who wanted to upgrade their educations and found a deal for 

over 1,300 database members (www.wzpl.com). 

Dan Persigehl, KRSK/Portland, OR: Twelve hundred database 
members showing up at Nordstrom's for an event is a good thing, yes? 

(www.105I thebuzz. com). 

Randy McCarten, WRVE/Albany, NY: Forced listening, 

nontraditional sales opportunities, an added -value mechanism, music 

research, glamorous prizes and fanatical database members all in one 
(www.wrve.com). 

Brent Farris, KZST/Santa Rosa, CA: With over 37% of KZST's 
cume in the database, $200,000 a year in nonspot revenue and No. 1 

ratings 25 -54, Farris more than knows the power of a loyalty campaign 
(www.kzst.com). 

How Effective 
Is Effective 

A well -run loyalty program fo- 

cuses on the database to provide ef- 

ficiencies toward increased ratings, 
new revenue and greater insights in 
research. With around 17% of your 
cume willing to take the time to fill 

out a survey on radio listening, 
you'll want at least 17% of your 
cume in your listener database. 

When it comes to understanding 
how well your listener database pro- 
gram is performing, ask yourself 
these questions: "What percentage 
of the cume do I have in my listener 
database ?" (Many stations already 
have 25% or more.) "What percent- 
age of my database is active ?" (The 
goal is 80%.) "What kind of nontra- 
ditional revenue am I generating ?" 
(It depends on market size: $200,000 

for small markets, $450,000 for me- 
dium and $700,000 for large.) 

It's not the sales department that 
should be leading the charge for a 
database loyalty program. Only if 

the program director sees database 
marketing as a great approach to get 
closer to his or her diarykeepers 
should the station jump in. As with 
all marketing, a loyalty program 
needs to be programming -based, 
first and foremost. That said, tre- 
mendous opportunities for new rev- 
enue await. 

A strong database program can be 
your best solution to added -value 
clutter. Who wants to run a dog - 
food promotion on the air just to get 

the buy? But there are people in your 
database who own dogs. These peo- 
ple might be interested in a promo- 
tion involving their pets. These are 
the people you might want to target 
and provide offers to off the air. 

Word Of Mouth 
When you're looking for new 

cume, who better to be spokespeo- 
ple for you than your Pls? Your best 
listeners have friends and family. 
More effective than a billboard, a 
motivated loyal listener helps you 
find new cume by encouraging 
strings of family members or pock- 
ets of co-workers to sign up. Less 
expensive and more effective than a 

telemarketing campaign, a creative 
viral campaign through aggressive 
Pls can extend your cume reach. 

All in all, a database loyalty pro- 
gram is a process. The slower you 
go, the longer it will last. Too much 
too fast will create burnout. You can 
purchase lists of names and address- 
es everywhere for next to nothing. 
Nowhere can you buy a list of your 
listeners. Now that you know who 
they are, when they listen, when 
they don't, what they like and what 
they don't like, the question will al- 
ways be: What will you do with 
them? That, and how do you pro- 
nounce database? 

Reg Johns is founder of Fairwest Di- 
rect, a loyalty -marketing company for 
radio with offices in San Diego, Canada 
and Australia. You can reach him nt 
reg@fairwest.com. 
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KEAN /Abilene, TX 

0M: James Cameron 

POND. Rudy Fernandez 

APO. Shay Hill 

WOMX/Akmn. OH' 

OMPD: Nevin Mason 

APO: Ken Steel 

WGNA/Albany, NY' 
PD: Bun Brindle 

MO:Bill Earley 

KBOVAIbuquergue, NM' 
PO: Tommy Carrera 

MD: Sammy Croise 

KRST /Albuquerque, NM' 
PO: John Richards 

MD: Paul Bailey 

KRRV /Alexandria. LA 

OM: Scott Bryant 

PD APD MD: Steve Casey 

WCTOAIIentown. PA' 

PO -. Dave Russell 

APO MD: Sam Malone 

KGNC /Amarillo. TX 

OM: Dan Gorman 

PD: tim Butler 

APOMD: Patrick Clad 

KBRJ /Anchorage, AK 

PO: Matt Valley 

MD: Justin Case 

WWWW /Ann Arbor, MI 

PD: Barry Mardit 

MD: Tom Baker 

WNCY /Applelon. WI 

OM: Jett McCarthy 

PO: Randy Shannon 

MO Marti Braun 

WKSF /Asheville, NC 

SM: Diane Augram 

PO: Jeff Dans 

MD: Andy Woods 

WKHX/Allanla. GA' 

MO:JdmyGray 

WPUR /Atlantic City. NJ 

PO/MD' Joe Kelly 

WKXC /Augusta, GA 

PO: T Gentry 

MO: Zach Taylor 

KASE/Austin. TX' 
OMPLL Jason Kane 

APO.MO: Bob Pickett 

KUZZ/Bakerslield, CA' 
PD: Evan Bndwell 

MD: Adam Jetfries 

WPOCBaltimore, MO' 
PO: Scoff Lindy 

MD: Michael J. Fon 

WYNKBaton Rouge. LA' 
0M: Bob Murphy 

P0: Paul On 

APD/MD: Austin James 

WYPYBaton Rouge, LA' 
OMPD: Randy Chase 

MD: Jay Remand 

KYKRBeaumonl. TX 

POND: Mickey Ashworth 

Na Adds 

WJLSBeckley, WV 

OM: Riti O 'den 
POND: Dave Willis 

WKNN:Blloxi, MS 

OM: Waller Brown 

PD: Kipp Greggory 

WZKXBiloxr. MS 

PO: Bryan Rhodes 

MO: Gwen Wilson 

WHWKBinghamton, NY 

0M: Bob Adams 

PD /APOMO. Ed Walker 

WDXBBirmingham. AL' 
PO: Torn Hanrahan 

MD: Jay Guru 

WZZKBinninghem, AL' 
PD/MD: Brian (Inver 

WPSKBlacksburg. VA 

OM PO Scoff Stevens 

MD. Sean Sumner 

WBWN:Bloomington, IL 

OM PD- Dan Westhoff 

APOMO. Buck Stevens 

WHKXBluelield, WV 

OM PO M0 Oave Crosier 

KIZN/Boise, 10 

WOO. Rich Summers 

APOMO. Spencer Bude 

KOFC/DOise. ID 

Po: Lance Tidwell 

APO: Jim Miller 

MD: Cory Milmals 

WKLBBoston. MA' 
PO: Mike Brophey 

APOMO: Ginny Rogers 

KAGGBryan. TX 

POND: JennilerAllen 

WYRKBunato, NY' 
PO. Jahn Paul 

APD MD. Wendy Lynn 

WOKOBurlington 
PD: Steve Pelkey 

MD. Margot St. John 

Ad, 

KHAKCedar Rapids. IA 

OM. Dick Stadien 

PO : Bob James 

MO Dawn Johnson 

WIXY. Champaign. IL 

OM PO R.W. Smith 

WEZL'Charleston. SC' 
PD Trey Cooler 

MO Gary Griffin 

WNKT. Charleston, SC' 

PD. Loyd Ford 

APD ND. Eric Chaney 

WOBECharleslon. WV 

0M: Jeff Whitehead 

PO: Ed Roberts 

MO: Bill Hagy 

WKKT / Charlotte' 
OM: Brace Logan 

POND: John Robert 

WSOC /Charlotte' 
OM PD: Jeri Roper 

MD: Rick McCracken 

WUSY/Chatlanooga, TN 

PO: Clay Hunnicutt 

MO. Bill Poindexter 

WUSN /Chicago, IL' 
OMPD: Tom Rivers 

APO.MO Evan Icon 

WUBE/Cincinnati, OH' 
PO: Tim Closon 
APO: Kathy O'Connor 

MD: Duke Hamilton 

Adds 

WYGY/Cincinnali, OH' 

OM/PO: TJ Holland 

AFORAD: Om Michaels 

WGAFUCIeveland. 0H' 
PO: Meg Stevens 

MO: Chuck Collier 

KCCY /Colorado Springs, CO 

PO: Travis Daily 

MO: Valerie Han 

KKCS/Colorado Springs. CO 

PO: Shannon Stone 

MO: SIS Franklin 

WCOS /Columbia, SC' 

PD. Ron Brooks 

MO: Glen Garret 

WCOIJColumbus. OH' 

PO: John Crenshaw 

APORRO: Dan E. Zuko 

WGSQ/Cookeville. TN 

OM: Marry MoFly 

PO: Gale( Hanson 

APO: Philip Gibbons 

MO: Stewart James 

KRYS/Corpus Christi, TX 

PO: Frank Edwards 

MD: Lours Ramine: 

KPLXBallas. TX' 
PO: Paul Williams 

APO: Smokey Rivers 

MD: Cor Alan 

KSCSBallas, TX' 
PO: Ted Sleeker 

MD: Chris Huff 

WGNEBaylona Beach, FL' 
P0/MD: Jett Davis 

APD: Big Charlie 

KYGOBenver. CO' 

PO/MO: Joel Bude 

No Adds 

KHKUDes Moines. IA' 

OM: Jack O'Brien 

POND: Jimmy Olsen 

Aids 

WYCD/Detroit, MI' 
PO: Mac Daniels 

APO/MD: Rm Chatman 

WDJMDothan. AL 

0M: Jerry Broadway 

PO MD: Brett Mason 

APD: Frogman 

KKCGDuluth 
PO: Tom Bishop 

MD:Pat Puchalla 

WAXXEau Claire. WI 

PD: George House 

KHEY:EI Paso. TX' 
PO MD: Sieve Grammy 

WRSFBIizabelh Cile. NC 

OM: Tom Charity 

PD/MD: Randy Gill 

WXTAPrie. PA 

OM. Spurgeon 

POMO. Fred Horion 

Na Adds 

KKNU/Eugene, OR 

POMD. Jim Davis 

WM/Cl/Evansville, IN 

PD MD. Jon Prell 

KVOXTargo 
PO'. Eric Beyer 

MO Scott Winston 

KKIX/Fayeneville, AR 

0MPO. Tom Travis 

APD/MD: Jake McBride 

WKML/Fayetteville, NC 

PO: Paul Johnson 

V A ^riss 

WFBE/FIint, MI 

POND: Coyote Collins 

WXFL/Florence, AL 

POMO. Gary MurdOd 

KSKS/Fresna, CA' 

PD: Mike Peterson 

MO: Steve Pleshe 

KUADTt. Collins. CO 

PD Mark Callaghan 

MD: Bnan Gary 

WCKT/FI. Myers, FL' 
OMPD: Steve Amari 

APOMD: Dave Logan 

WWGR/Ft. Myers. FL' 
PO : Mad Phillips 

MO: Steve Hart 

WYZB/FI. Walton Beach. FL 

0M: Scratch Malone 

PD: Todd Nixon 

MO. Cindy Blake 

WOHKPt. Wayne. IN 

POND: Rob Kelley 

No Adds 

WOGKGainesville. FL' 
PO: Mr. Bob 

MD: Big Red 

WBCT/Grand Rapids, MI' 
PD: Doug Montgomery 

MD: Dave Tan 

WTOR/Greensboro, NC' 

OM: Tim Satterfield 

PD: Bill Dotson 

APO/MO: Angie Ward 

WRNS /Greenville. NC' 
PD: Wayne Carlyle 

MD: Boomer Lee 

Adcs 

WESC/Greenville. SC' 

OMPO: Scott Johnson 

APO MO: John Landrom 

WSSL/Greenville. SC' 

OM,PO: Scott Johnson 

APDIAO: Kix Laylon 

WAYZRIagerstown 

OMPDMD: Dan Brake 

WCATManisburg. PA' 
PO: Sam McGuire 

WRBT/Hanisburg. PA' 
OM: Chris Tyler 

POND: Shelly Easton 

APO: Newman 

WWYLHartlod, CT' 

M0: Jay Thomas 

KILLHouston. TX' 
PO Jeff Garrison 

APOMO. Stephen Glunan 

KKBO/Houslon, TX' 
PD: Michael Cmise 

MO Christi Brooks 

WTCR /Huntington 
PO: Judy Eaton 

MD: Dave Poole 

WORM/Huntsville, AL 

PO: Wes McShay 

MD: Dan McClain 

No Adds 

WFMSRndianapalis. IN 

OM: Eland Wood 

PD: Bob Richards 

MD: J.D. Cannon 

WMSI /Jackson, MS 

PO: Rick Adams 

MD: Stance Bingham 

l/ Adis 

WUSJ /Jackson, MS 

OMPD/MD: Tom Freeman 

WROO /Jacksonville, FL' 
OMPD: Gail Austin 

MO: Dixie Jones 

WXBOJJohnson City 

POND: Bill Hagy 

WMTLJohnslown. PA 

OMPD: Steve Walker 

MD: Lara Mosby 

KIXO/Joplin. MO 

OM: Ray Michaels 

PDRAO: Cody Carlson 

APO: Jay McRae 

WNWN/Kalamamo, MI 

PD: P.J. Lacey 

APO MO Phil ORetlly 

KBEO/Kansas City. MO' 
PO. Mike Kennedy 

MO. S.J. McEntire 

KFKF/Kansas City, MO' 
OMPO: Dale Carter 

APDMD: Tony Stevens 

WDAF/Kansas City. MO' 
POMO: Ted Cramer 

No Adds 

WIVKKnoxville. TN' 
OMPD: Mike Hammond 

MD: Colleen Addair 

WKOArlalayene. IN 

PO: Mark Allen 

MD: Bob Vizza 

KMDLLatayene. LA' 
PO Mike James 

MD: T.D. Smith 

KXKCRalayene, LA' 

PD: Renee Revers 

MO: Sean Riley 

Nc Adds 

WPCV/Lakeland. FL' 
PD. Dave Wright 

MD: Jeni Taylor 

WIOV/Lancaster, PA 

PORAO:DickRaymond 

WDL2ansing. MI 

PO: Jay J. Mdse 
APD/MO Chris Tyler 

KWNR/Las Vegas. NV' 
PO: John Maria 

APD/NO: Brooks Olden 
No Adds 

WBBN/Laurel, MS 

PO: Larry Blakeney 

APDRAD: Allysm Scott 

WBUL/Lexington, KY 

PDRAD:Ric Larson 

WVLK/Lexinglon. KY 

OM: Robert Lindsey 

PO: John Sebastian 

MO. Karl Shannon 

Ands 

KZKX/Lincoln. NE 

PD: Brian Jennings 

APDRAD: Carol Timer 

KSSN/Litne Rock. AR' 
PORMD: Chad Heritage 

No Adds 

KZlAILos Angeles, CA' 
WARD: R.J. Cutts 

AM AMI Tmrya Campos 

WAMZ/louisville. KY' 
PDiMD:COypte Calhoun 

KLLLA.ubbock.TX 
OMPD:JayRichards 
M0: KellyGreene 

WDEN/Macon. GA 

PD: Gerry Marshall 

APOMD_ Laura Starling 

WWOM/Madison. WI' 
P0: Mark Grantin 

MD: Mel McKenzie 

KMUMason City, IA 

PDMID: J. Brooks 

No Adds 

KTEX/McAIIen, TX' 
OM: Billy Santiago 

PO: JoJo Cede 

APO: Frankie Dee 

M0: Patches 

KRWO/Medford, OR 

OM: Keith Lollis 

PD: Larry Neal 

M0: Scott Schuler 

WGKXRMemphis, TN' 
P0: Chip Miller 

MD. Mark Billingsley 

WOKKRAendian. MS 

OMPORAO: Scotty Ray 

6:1.[ÓR, 1.0 

`sb. m mceia 
2 museau 

WKISRAiami. FL' 
PD: Bob Bornent 

MD: Darlene Evans 

WMIL/Trlilwaukee. WI' 
PD: Kerry Wolfe 

APO: Scott Dolphin 

M0: Mitch Morgan 

KEEYRAinneapolis, MN' 
OMPO: Gregg Swedherg 

APO/ MD: Trays Moon 

WKSJRMobile. AL' 
OM: Kil Carson 

POND: Bill Black 

KJLO/MOnroe. LA 

OMPD: Mike Blakeney 

APOND: Cad Bamhurg 

KTOM/ Monterey. CA' 

PINO: Jim Doman 

WLWIRMontgomery. AL 

OMPD: Bill Jones 

MD: Darlene Oison 

WGTR/Myrtle Beach. SC 

PO: Johnny Walker 

MD: Joey Dee 

WKOFMashville. TN' 
OMPD: Dave Kelly 

MD: Eddie Fon 

WSIXMashville, TN' 

PO: Mike Moore 

MB: Bill Breelwrood 

WSMMashville, TN' 
PD: Lee Logan 

APO: Frank Seres 

WCTYMew London. CT 

P0/MD: Jimmy Lehn 

APO: Dave Elder 

WNOEMew Orleans. LA' 
OM: Jim Owen 

APORAD: Casey Carier 

WGHModolk, VA' 
OM/PD: John Shomby 

MD: Mark Mckay 

KNFM,Odesa. TX 

PO: John Moesch 

MD: Dan Travis 

KTST,Oklahoma City, OK' 

PO. Crash Poleet 

MY ; Oklahoma City. OK' 
PO: W Smith 

APOMO. Bill Reed 

KXKT/Omaha. NE' 

PD: Tom Goodwin 

MD: Craig Allen 

M_s 

WWKA/Orlando. FL' 
PD: Len Shacklelord 

MD. Shadow Stevens 

No Adds 

KHAY /Oxnard. CA 

SM: Ernie Bingham 

POND: Mad Hill 

KPLMPaIm Springs. CA 

OM: Todd Mader 

PD: Al Gordon 

MD. Kory James 

WPAPPanama City, FL 

DM/PD: Todd Berry 

MD Shane Collins 

WXBM Pensacola. F I 

PDRAD: Lynn West 

Na Adds 

WXCLZPeoria, IL 

POND: Dan Dennody 

WXTU/Philadelphia. PA' 

PO: Bob McKay 

APO/MD: Cadillac Jack 

KMLE/Phoenix, AZ' 
PD: Jay McCarthy 

APO: Dave Collins 

MO: Kevin Manion 

KNIXRhoenia. AZ' 
PO: Shaun Holly 

MD Gwen Foster 

WDSY;Pittsburgh. PA' 

PD: Keith Clark 

AMMO: Stoney Richards 

WPORPOnland. ME 

PD: Rlrk Jordan 

MD: Glen Marie 

KUPLPorlland. OR' 
Po: Cary Rolfe 

MD: Rick Taylor 

KWJJ.Porlland. OR' 
PO: Robin Mitchell 

MO: Craig Lockwood 

No Adds 

WOKO/Porlsmouth, NH 

PO: Mad Jennings 

MO: Dan Lonnie 

No Adds 

WCTKProvidence, RI' 

PO: Rick Everett 

MD: Sam Stevens 

WWI/Quad Cities, IA 

PO: Jim O'Hara 

MO: Ron Evans 

WOOR/Raleigh, NC' 

PD: Usa McKay 

APO/MD: Mike'Maddawg 

Biddle 

KOUTBapid City, SD 

POND: Mark Hausfon 

KBULMeno, NV 

OMPD: Tom Jordan 

APO: JJ Christy 

MO Chuck Reeves 

WKHKBichmond, VA' 

POND: Jim Tice 

KFRGHiverside, CA' 
POND: Don Jeffrey 

Fa e22. i 
v7ü ñ; 

WSLCBoanoke, VA 

PO: Brett Sharp 

MD: Robyn Jaymes 

No Adds 

WYYD/Roanoke, VA 

PDrMD: Steve Cross 

WBEE/Flochesler, NY' 

0M: Dave Symonds 

PD: Chris Neyzer 

MD: Billy Kidd 

WXXOBockford, IL 

(HUD: Jesse Garcia 

MD: Kathy Hess 

KNCl/Sacramento. CA' 

OMPO: Mad Evans 

APD: Greg Cole 

MD. Jennifer Wood 

WCENSaginaw. MI 

PD: Jim Johnson 

MD:Keith Allen 

Adds 

WACO/Saginaw, MI 

OMPD: Rick Walker 

WICOBalisbury. MD 

OM:JoeEdwards 

POMO. EJ Fon 

KKAT/Sall Lake Cile. UT' 

OM: Bill Betts 

PD: Eddie Haskell 

MD: Justin Taylor 

KSOPBalt lake City. UT' 
PO: Don Mon 
APORAO: Debby Turpin 

KUBL/Salt Lake City, UT' 
PO: Ed Hill 

MD: Pal Garrett 

KGKL/San Angelo. IX 
PORAD_Dand H011ebeke 

KAIASan Antonio, TX' 
OM: Alan Furst 

POMD: Clayton Allen 

KSONBan Diego, CA' 

OMP 0: John !Timid; 

APO,MO: Greg Frey 

KRTY/San Jose. CA' 

RD:Julie Stevens 

MO: Nate [Melon 

KKJGBan Luis Obispo, CA 

PO: Pepper Daniels 

APO MD: Jay Bradley 

KRAZBanla Barham, CA 

POND. Rick Bader 

KSNIBanla Maria. CA 

0M: Keith Rayer 

POND: Tim Brown 

WCTO/Sarasota, FL' 
POND: Mark Wilson 

WJCLSevannah, GA 

DM: John Thomas 

PO: Bill West 

KMPS/Seaale. WA' 

SM. Lisa Decker 

PD. Becky Brenner 

MD, Tony Thomas 

KRMOShrevepori, LA 

PDMD. James Anthony 

KXKSShrevepon. LA 

OM. Gary McCoy 

PO : Rus Winston 

No Adds 

KSUXBioux City, IA 

PO: Bob Rounds 

APO/MO: Tony Midraels 

WBYTBouth Bend. IN 

OMPD: Tom Oakes 

M0: Lisa Kong 

KDRIVSpokane, WA' 
OMPD. TIM Cotter 

APO: Bob Castle 

MD: Tony Trovata 

KIXLSpokane. WA' 
OM: Hob Hamer 

PD: Paul Neumann 

APO: Lyn Daniels 

MD: Jeremy McComb 

No Adds 

WFMB/Springfield, IL 

PD: Dave Shepel 

MO. John Spalding 

WPKX. Springheld, MA' 
PD: RI McKay 

APD: Nick Damon 

MD: Jessica Tyler 

KTTS/Springlield. MO 

SM. George Demarco 

OMPD: Brad Hansen 

APO: Curly Clad 

KSDBt. Louis. MO' 
PO: Mike Wheeler 

MO: Al Brock 

WILBt. Louis, MO' 
PO: Greg Moringo 

MD: Danny Montana 

KATMStocklon. CA' 

OM: Richard Perry 

PD. Randy Black 

APIT 0J Walker 

MD: Joe Robert 

WBBS/Syracuse, NY' 

PO Rich Lauber 

APO/MO: Skip Clark 

WTNT/Tallahassee, FL 

OMPD: Kris Van Dyke 

APO MD, "Big" Woody 

Hayes 

WOYKTampa. FL' 

OM PD: Mike Culotta 

APO: Beecher Martin 

M0: Jay Roberts 

'/c Adds 

WYUU/Tampa. FL' 
OMPD: Mike Culotta 

APO:Will Robinson 

M0: Jay Roberts 

WTHI/rerre Haute. IN 

OMPD: Barry Kent 

MD: Many Parry 

1 
WIBW/Topeka, KS 

OM: Ed O'Donnell 

PD: Rich Bowers 

APO/MD: Stephanie Lynn 

Na Adds 

WTCM/Traverse City. MI 

PD: Jack O'Malley 

APORAO. Ryan Dobry 

KIIM/Tucson, AZ' 
OM: Herb Crowe 

PO: Bur/Jackson 

MD: John Collins 

KOYT/TUcson. Al' 
POND: Jeff Baird 

KV00/Tulsa. OK' 
PO MD: Moon Mullins 

WWZD/Tupelo, MS 

OM/PD: Rick Stevens 

No Adis 

KNUE/Tyler, TX 

OMPORAD: Dave Ashman 

WPRGNfica. NY 

OM/PO/MO: Tom Jacobsen 

ie =BM. 

KIUGMSaIia, CA 

PO/MD: Dave Daniels 

No Adds 

WIRKIW. Palm Beach. FL' 
PD: Mitch Mahan 

MD: J. R. Jackson 

WACO/Waco, TX 

OMPOle Zack Owen 

WMZO/Washinglon, DC' 

OM: Jeff Wyatt 

APOND: Jon Anthony 

ndde 

WOELWausau. WI 

POND: Jas Caffrey 

WOVK/Wheeling, WV 

PO MD Jim Ellion 

NLURM1Vichita Falls, TX 

POND: Brent Wanner 

KFDI/Wichila, KS' 

OMPD: Beverlee Brannigan 

APORRO: Pat James 

KZSN/Wichita. KS' 

PD: Chuck Geiger 

MD: Dan Holiday 

WGGY/Wilkes Barre. PA' 

PD: Mike Krinik 

MD: Jaymie Gordon 

Adds 

WWOOAVilmington, NC 

OM: Perry Slone 

PO: Paul Johnson 

APO Bngin Banks 

KXDD/Yakima. WA 

PO: Dewey Boynton 

MO: Joel Baker 

WGTY/York. PA 

PO:John Pellegrini 

APDRAD: Brad Austin 

No Adds 

WOXK/Youngstown. OH 

PD: Dave Steele 

APO: Doug James 

MD: Burton lee 

'Monitored Reporters 

229 Total Reporters 

115 Total Monitored 

112 Total Indicator 

No Longer A Reporter (1): 

WQIK/Jacksonville, FL 
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RatelheMusic.cum 
B1.11LLL1NISE" 

America's Best Testing Country Songs 12 + 

For The Week Ending 10/10/03 

Persons Women Men 

Artist Title (Label) TW LW Familiarity Burn 25 -54 25 -54 25 -54 

DIERKS BENTLEY What Was I Thinkin'? (Capitol] 4.45 4.32 98% 22% 4.43 4.46 4.40 

ALAN JACKSON AND JIMMY BUFFETT It's Five O'Clock Somewhere (Arista) 4.38 4.32 100% 33% 4.125 4.41 4.49 

GARY ALLAN Tough Little Boys /MCA) 4.35 4.19 96% 18% 4.37 4.51 4.23 

CLAY WALKER A Few Questions (RCA) 4.24 4.16 93% 18% 4.23 4.25 4.20 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 4.16 4.08 93% 19% 4.12 4.22 4.01 

TIM MCGRAW Real Good Man (Curb) 4.13 4.00 99% 32% 4.11 4.33 3.87 

BUDDY JEWELL Help Pour Out The Rain (Lacey's Song) (Columbia) 4.11 4.07 98% 37% 4.19 4.18 4.20 

RASCAL FLATTS I Melt (Lyric Street) 4.11 4.08 96% 22% 4.07 4.22 3.91 

MONTGOMERY GENTRY Hell Yeah (Columbia) 4.10 4.05 94% 17% 4.03 4.11 3.95 

GEORGE STRAIT Cowboys Like Us (MCA) 4.10 4.12 91% 13% 4.14 4.14 4.14 

CHRIS CAGLE Chicks Dig It (Capitol) 4.09 4.02 93% 16% 3.99 4.02 3.96 

TOBY KEITH I Love This Bar (Dream Works) 4.08 4.03 95% 15% 4.11 4.12 4.09 

DARRYL WORLEY Tennessee River Run (Dream Works) 4.07 4.11 84% 11% 4.06 3.95 4.17 

SHERRIE AUSTIN Streets Of Heaven (C4 /BBR) 4.06 4.02 81% 17% 4.09 4.11 4.07 

BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl (Arista) 4.06 - 67% 6% 4.11 4.11 4.10 

MARTINA MCBRIDE This One's For The Girls (RCA) 4.00 3.93 99% 27% 4.06 4.19 3.93 

TRACY BYRD Drinkin' Bone (RCA) 4.00 3.86 75% 11% 4.00 3.99 4.01 

DIAMOND RIO Wrinkles (Arista) 3.99 4.05 68% 8% 3.95 3.99 3.91 

RODNEY ATKINS Honesty (Write Me A List) (Curb) 3.96 3.94 67% 9% 3.96 4.08 3.84 

BILLY CURRINGTON Walk A Little Straighter (Mercury) 3.95 3.86 93% 23% 3.93 4.03 3.82 

RUSHLOW I Can't Be Your Friend (Lyric Street) 3.95 3.93 81% 15% 3.92 4.05 3.79 

JO DEE MESSINA I Wish (Curt) 3.94 3.94 73% 11% 4.01 4.13 3.89 

PAT GREEN W Wave On Wave (Republic /Universal South) 3.93 4.03 86% 24% 3.98 3.95 4.01 

MARK WILLS And The Crowd Goes Wild (Mercury) 3.90 3.81 82% 18% 3.81 3.94 3.68 

BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 3.90 3.90 77% 15% 3.84 3.76 3.92 

SCOTTY EMERICK I Can't Take You Anywhere (Dream Works) 3.87 4.01 57% 7% 3.81 3.86 3.76 

PATTY LOVELESS Lovin' All Night (Epic) 3.85 3.79 91% 21% 3.97 3.80 4.14 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 3.85 3.77 77% 14% 3.90 3.85 3.95 

LONESTAR Walking In Memphis (BNA) 3.84 3.94 89% 19% 3.76 3.79 3.72 

RACHEL PROCTOR Days Like This (BNA) 3.82 3.78 77% 15% 3.90 3.82 3.97 

Total sample size is 480 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. 

Sample composition is based on persons 12 +. Personsare screened via the Internet. Once passed. they can take the music test based on the formatmusic preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic 

is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by calling 818 - 317 -5300. RateTheMusic.com data is 

provided by Mediabase Research, a division of Premiere Radio Networks. 

New &Active 
BRIAN MCCOMAS You're In My Head (Lyric Street) 

Total Plays: 240, Total Stations: 44, Adds: 7 

BLUE COUNTY Good Little Girls (Asy lum /Curb) 

Total Plays: 192, Total Stations: 44, Adds: 14 

VINCE GILL Young Man's Town (MCA) 

Total Plays: 167, Total Stations: 28, Adds: 6 

KENNY ROGERS Handprints On The Wall (Dreamcatcher) 

Total Plays: 131, Total Stations: 21, Adds: 5 

KEVIN DENNEY A Year At A Time (Lyric Street) 

Total Plays: 48, Total Stations: 24, Adds: 21 

Songs ranked by total plays 

Two Up Trends In A Row 
Continued from Page 42 

were up by a fraction. Could it be that soccer moms are sim- 
ply using radio less these days? Now there's a thought sure 
to strike fear into sales departments everywhere. 

Staunch Country competitor Oldies was flat spring '02- 

spring '03 at 5.3. It has hovered between 5.3 -5.5 the last five 
books. Its TSL among men and women remained relatively 
flat vs. one year ago. 

Another music format competing with Country for adults 
is Classic Hits, formerly classified as the '70s format. It was 
flat, 4.2 -4.2, and exhibited a wide range of TSL fluctuations 
in key age /sex cells. For instance, its men 18-24 TSL increased 

4:25-4:32, but its women 18-24 TSL fell precipitously, 4:28 -2:33. 

TSL among 25-34 men fell even further, 7:174:44. Women 25- 

34 TSL was also off, 5:49 -4:52. 

Classic Rock, a heavy 25-34 and 25-44 format, dipped 6.4- 

5.9 year to year. Its TSL among men 25-34 was off 9:24 -9:04, 

while TSL among women in that demo was down 5:29 -5:13. 

The latter is the lowest TSL in that cell in 17 years, while TSL 

among men was second from the bottom. 
My thanks go to Katz Media Group Sr. VP /Strategic Plan- 

ning Gerry Boehme and Katz Media Group Dimensions VP/ 
Director of Research Lisa Chiljean for allowing us to share 

their extensive research with you. Hopefully, you'll find it 
valuable as both a snapshot of how Country is faring on a 

national basis and a tool to get a sense of how your station is 

performing as. the national Country format averages. 

OYI'.AR FAG (7:, 

N T R Y 

No. I : "Somebody Like You" - Keith Urban 

OYEARS AGO 

No. I: "Don't Laugh At Me "- Mark Wills ® YEARS AGO 

No. I : "What's It To You" - Clay Walker 

15 
YEARS AGO 

No. I : "Darlene" - T. Graham Brown 

QY EARS AGO 

No. I : "Lady Down On Love" - Alabama 

1 

YERRS AGO 

No. I: "Heartbreaker " - Dolly Parton 

Most Played Recurrents 
ARTIST TITLE LABELrS) 

TOTAL 

PLAYS 

DIERKS BENTLEY What Was I Thinkir ? (Capitol) 4239 

KENNY CHESNEY No Shoes, No Shirt, No... (RNA) 2472 

BROOKS & DUNN Red Dirt Road (Arista) 2464 

LONESTAR My Front Porch Looking In (BNA) 2291 

TOBY KEITH Beer For My Horses (Cream Works) 2249 

BRAD PAISLEY Celebrity (Arista) 1737 

SHANIA TWAIN Forever And For Always (Mercury//DJMC) 1731 

JOE NICHOLS Brokenheartsville (Universal South) 1153 

RASCAL FLATTS Love You Out Loud (Lyric Street) 1014 

MARK WILLS Nineteen Somethin' (Mercury) 1003 

Please Send Your Photos 

R &R wants your best snapshots (color or black & white). 

Please include the names and titles of all pictured and 

send them to: 

R &R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles. CA 90067 

Email: mdavis @radioandrecords.com 

www.americanradiohistory.com
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COUNTRY CALLOUT AMERICA® Br u1 47 

® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 10, 2003 

Callout America song selection is based on the top 35 titles from the R &R Country chart for the airplay week of September 15 -21. 

ARTIST Tale (Label) 

TOTAL 

LIKE A LOT POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMERICA -. 

ALAN JACKSON AND JIMMY BUFFETT Its Five O'Clock Somewhere (Arista) 47.3% 80.0% 11.0% 99.5% 4.3% 4.3% HOT SCORES 
GARY ALLAN Tough Little Boys (MCA) 43.0% 71.3% 14.8% 97.5% 7.3% 4.3% 

TOBY KEITH I Love This Bar (Dream Works) 37.3% 77.3% 13.0% 98.0% 6.3% 1.5% 
assword of the Week: Ettinger. 

BUDDY JEWELL Help Pour Out The Rain (Lacey's Song) (Columbia) 35.3% 71.3% 17.0% 97.5% 5.8% 3.5% 
Question of the Week: If you could 

MARTINA MCBRIDE This One's For The Girls (RCA) 34.8% 71.5% 14.3% 99.0% 6.5% 6.8% vote in the Country Music Awards, 

CLAY WALKER A Few Questions (RCA) 34.0% 68.5% 23.3% 99.3% 5.3% 2.3% which of the following groups would 

TIM MCGRAW Real Good Man (Curb) 34.0% 64.8% 19.0% 96.8% 6.0% 7.0% you select as "Group Of The Year "? 

BILLY CURRINGTON Walk A Little Straighter (Mercury) 32.3% 71.0% 17.5% 98.0% 7.3% 2.3% 
Total 

SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 32.0% 65.3% 21.3% 98.0% 8.5% 3.0% Diamond Rio: 28% 

DIERKS BENTLEY What Was I Thinkin'? (Capitol) 29.8% 75.5% 13.8% 98.3% 4.5% 4.5% Alabama: 26% 

PATTY LOVELESS Lavin' All Night (Epic) 28.5% 64.8% 22.8% 95.5% 5.3% 2.8% Lonestar: 23% 

Rascal Flatts: 16% 
RUSHLOW I Can't Be Your Friend (Lyric Street) 27.8% 56.5% 22.8% 85.0% 5.0% 0.8% 

Dixie Chicks: 7% 

DARRYL WORLEY Tennessee River Run (Dream Works) 27.0% 56.3% 23.0% 93.3% 9.8% 4.3% 

RODNEY ATKINS Honesty (Write Me A List) (Curb) 26.8% 56.8% 23.8% 90.0% 6.8% 2.8% Pl 

PAT GREEN Wave On Wave (Republic /UniversalSouth) 26.3% 63.0% 16.0% 91.0% 8.0% 4.0% Diamond Rio: 30% 

Alabama: 26% 
GEORGE STRAIT Cowboys Like Us (MCA) 26.3% 59.8% 26.0% 95.0% 7.8% 1.5% Ionestar: 22% 

JIMMY WAYNE I Love You This Much (Dream Works) 26.0% 61.5% 20.3% 92.8% 7.5% 3.5% Rascal Flatts: 15% 

JO DEE MESSINA I Wish (Curb) 25.8% 59.5% 24.0% 93.0% 5.5% 4.0% Dixie Chicks: 7% 

MONTGOMERY GENTRY Hell Yeah (Columbia) 25.8% 63.5% 22.3% 94.0% 6.3% 2.0% 
P2 

LONESTAR Walking In Memphis (BNA) 25.8% 63.5% 19.8% 94.0% 6.0% 4.8% Diamond Rio: 22% 

MARK WILLS And The Crowd Goes Wild (Mercury) 25.5% 48.0% 19.3% 85.3% 15.3% 2.8% Alabama: 27% 

TERRI CLARK I Wanna Do It All (Mercury) 25.3% 60.3% 20.B% 92.3% 8.0% 3.3% Lonestar: 25% 

DIAMOND RIO Wrinkles (Arista) 25.0% 62.5% 21.0% 90.3% 4.3% 2.5% 
Rascal Platts: 20% 

Dixie Chicks: 6% 
TRACY BYRD Drinkin' Bone (RCA) 25.0% 59.5% 22.3% 90.8% 8.0% 1.0% 

RACHEL PROCTOR Days Like This (BNA) 23.8% 56.8% 27.5% 95.8% 6.0% 5.5% Male 

SCOTTY EMERICK I Can't Take You Anywhere (Dream Works) 23.5% 53.8% 26.0% 89.3% 6.8% 2.8% Diamond Rio: 31% 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 23.5% 62.B% 20.5% 97.8% 9.0% 5.5% Alabama: 24% 

Lonestar: 23% 
CRAIG MORGAN Every Friday Afternoon (BBB) 23.3% 58.5% 20.0% 91.0% 10.0% 2.5% 

Rascal Platts: 16% 

BRAD PAISLEY Little Moments (Arista) 22.3% 46.3% 29.3% 83.3% 7.5% 0.3% Dixie Chicks: 6% 

JOSH TURNER Long Black Train (MCA) 22.0% 53.8% 29.0% 92.0% 8.3% 1.0% 

RASCAL FLATTS I Melt (Lyric Street) 21.3% 57.8% 19.8% 94.3% 10.5% 6.3% 
Female 

Diamond Rio: 24% 
BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 20.8% 52.3% 29.0% 92.8% 6.5% 5.0% 

Alabama: 28% 

CHRIS CAGLE Chicks Dig It (Capitol) 20.5% 54.8% 30.5% 93.8% 6.0% 2.5% Lonestar: 23% 

REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 19.0% 53.0% 24.5% 89.5% 11.8% 0.3% Rascal Flatts: 17% 

BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl (Arista) 18.5% 51.3% 23.8% 82.5% 7.3% 0.3% Dixie Chicks: 8% 

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a)/ Like It A Lot. In Fact It's One 

Of My Favorites b) I Like It c) It's Okay..Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio t) I Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on 

R &R's Country airplay chart. The sample is composed of 400 25- 54- year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The 

sample is 50% male /female ... 1/3'd each in the 25 -34, 35 -44, and 45 -54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is corducted in these regions and markets. Market 

selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisblrg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME. Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta. Tampa. 

Nashville. Chattanooga, Mobile, AL, Charleston. SC, Jackson, MS. MIDWEST Milwaukee, Cincinnati, C:eveland, Kansas City. Lansing, MI. Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, 
Tucson. Albuquerque, Oklahoma City, Houston -Galveston. Phoenix, Lafayette. LA, San Antonio. WEST: Portland, OR. Salt Lake City, Fresno, Bakersfield, Spokane, WA. Riverside -San Bernardino. Boise. Denver. 

Monterey -Salinas. © 2003 R &R Inc. © 2003 Bullseye Marketing Research Inc . 

\A n. BULK 
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46 COUNTRY TOP 50 INDICATOR 
® October 10, 2003 

R& R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

WEEK WEEK ARTIST TITLE LABEL(S) 

1 1 TIM MCGRAW Real Good Man (Curb) 

3 0 GARY ALLAN Tough Little Boys /MCA) 

5 0 KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 

2 0 MARTINA MCBRIDE This Ones For The Girls (RCA) 

9 0 RASCAL FLATTS I Melt (Lyric Street) 

8 0 TOBY KEITH I Loue This Bar ( DreamWorks) 

6 7 CLAY WALKER A Few Questions (RCA) 

10 0 PAT GREEN Wave On Wave (Republic/Universal South) 

11 Q GEORGE STRAIT Cowboys Like Us (MCAT 

4 10 BUDDY JEWELL Help Pour Out The Rain (Lacey's Song) (Columbia) 

12 Q CHRIS CAGLE Chicks Dig It (Capitol) 

13 ® BILLY CURRINGTON Walk A Little Straighter (Mercury) 

15 ® REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 

14 14 PATTY LOVELESS Lovin' All Night (Epic) 

16 ® MONTGOMERY GENTRY Hell Yeah (Columbia) 

18 LONESTAR Walking In Memphis (BNA) 

17 RUSHLOW I Can't Be Your Friend (Lyric Street) 

19 CO SHERRIE AUSTIN Streets Of Heaven /C4 /BBR) 

22 

21 

20 ® 
24 

27 

25 

29 

32 

26 27 

BLAKE SHELTON Playboys Of The Southwestern World (WarnerBros.) 

DIAMOND RIO Wrinkles (Arista) 

TRACY BYRD Drinkin' Bone (RCA) 

RODNEY ATKINS Honesty (Write Me A List) (Curb) 

JO DEE MESSINA I Wish (Curb) 

BROOKS & DUNN You Can't Take The Honky Tank... (Arista) 

BRAD PAISLEY Little Moments (Arista) 

JOSH TURNER Long Black Train (MCA) 

RACHEL PROCTOR Days Like This (BNA) 

30 JIMMY WAYNE I Love You This Much (Dream Works) 

23 29 DARRYL WORLEY Tennessee River Run (Dream Works) 

28 30 MARK WILLS And The Crowd Goes Wild (Mercury) 

31 ® TERRI CLARK I Wanna Do It All (Mercury) 

33 ® SCOTTY EMERICK I Can't Take You Anywhere (Dream Works) 

36 ® TRACE ADKINS Hot Mama (Capitol) 

37 © CRAIG MORGAN Every Friday Afternoon (BBR) 

34 JOE NICHOLS Cool To Be A Fool (Universal South) 

39 a SARA EVANS Perfect (RCA) 

38 37 RANDY TRAVIS Pray For The Fish (Curb /Warner Bros.) 

42 38 RYAN TYLER Run, Run, Run (Arista) 

40 CI HANK WILLIAMS, JR. I'm One Of You (Asylum /Curb) 

41 RICK TREVINO In My Dreams (Warner Bros.) 

/oebut> SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 

35 42 JENNIFER HANSON Half A Heart Tattoo (Capitol) 

47 (D BRIAN MCCOMAS You're In My Head (Lyric Street) 

45 a WYNONNA Heaven Help Me /Asylum/Curb/ 

44 VINCE GILL Young Man's Town (MCA) 

48 KELLIE COFFEY Texas Plates (BIM) 

50 (D AMY DALLEY I Think You're Beautiful (Curb) 

[Debut > el BLUE COUNTY Good Little Girls (Asylum/Curb) 

'Debut> JAMES OTTO Days Of Our Lives (Mercury) 

49 50 SUSAN ASHTON She Is (Capitol) 

TOTAL 
POINTS 

.b 
POINTS 

TOTAL 
PLAYS 

d. 
PLAYS 

TOT.AUD. 

(00) 

d. AUG. 

(00) 

WEEKS 

ON 

TOTAL 
ADDS 

5813 .32 4206 .66 122730 1775 20 11010 

5636 218 4170 +145 116748 7472 16 11010 

5463 302 4038 +198 114460 9015 17 11210 

5409 51 4014 +51 112455 4779 17 11110 

4954 244 3632 +214 104749 5333 15 11110 

4906 341 3632 +263 103804 8203 8 11210 

4457 .342 3227 .293 91752 4681 23 10610 

4287 211 3183 +152 88166 7270 19 11010 

4094 297 3030 +231 84600 7296 10 11210 

4009 1383 2826 1021 86121 25895 20 9610 

3854 176 2822 +102 80762 5431 16 11211 

3704 261 2823 +195 75819 8066 23 10711 

3317 191 2425 +139 69433 6664 7 11110 

3248 -165 2385 -148 66873 .215 17 103)0 

3180 198 2356 +161 66294 7729 12 10511 

2954 343 2228 +262 60495 8634 11 10711 

2883 82 2150 +80 59386 3983 23 10211 

2555 262 1912 +177 53419 7678 16 10115 

2257 120 1606 +86 47655 6608 15 9810 

2229 244 1665 +171 45414 6192 13 10317 

2202 179 1668 +177 43712 4432 10 10115 

2158 80 1602 +82 46303 4434 15 8710 

2043 106 1494 +92 44343 3560 12 8810 

2025 407 1559 +298 41359 9697 5 99117 

1618 388 1231 +273 33169 9353 6 7813 

1557 169 1090 +107 33532 4733 14 7111 

1525 497 1073 .395 32640 5988 18 7510 

1465 165 1097 +103 31286 6280 8 7613 

1319 .690 897 571 28774 10531 16 5710 

1301 -307 987 -202 28266 3596 10 6710 

1269 143 970 +110 27303 3592 7 7012 

1195 147 913 +95 24878 4604 13 6213 

1157 300 857 +206 24093 7049 5 7317 

1018 87 776 +48 21120 4138 10 6912 

960 172 786 +142 18696 4054 5 64113 

823 169 631 +140 16957 4054 4 58112 

699 -84 526 .50 14907 1141 11 4311 

684 .15 468 8 15477 1835 7 4410 

659 31 506 +23 14534 2298 8 4311 

563 39 447 +18 10669 2748 13 3911 

544 365 476 +320 11083 7696 1 51130 

532 374 432 256 10536 -5581 11 4710 

473 149 352 +85 10468 5498 3 3918 

431 87 356 +75 9853 3741 2 4014 

422 151 327 +123 8900 3339 2 4519 

388 182 326 +139 7503 3374 2 41113 

381 6 247 +6 9370 1758 4 2910 

361 169 266 +136 7510 3405 1 37114 

270 88 227 +78 5723 2553 1 2916 

226 -4 177 -1 4648 1090 4 2011 

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 9/28 - Saturday 10/4. 

© 2003 Radio & Records. 

Most Added 
www. rrindicator. corn 
ARTIST 

- -.r r -, ADDS 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 30 

BROOKS & DUNN You Can't Take The Honky Took... (Arista) 17 

BLUE COUNTY Good Little Girls (Asylum /Curb) 14 

JOE NICHOLS Cool To Be A Fool (Universal South) 13 

KELLIE COFFEY Texas Plates (MA) 13 

SARA EVANS Perfect (RCA) 12 

VINCE GILL Young Man's Town (MCA) 9 

KENNY ROGERS Handprints On The Wall (Dreamcatcher) 9 

KEVIN DENNEY A Year At A Time (Lyric Street) 9 

BRIAN MCCOMAS You're In My Head (Lyric Street) 

Most 
Increased Points 
ARTIST - -. 

TOTAL 

POINT 
INCREASE 

BROOKS & DUNN You Can't Take The Honky Took... (Arista) +407 

BRAD PAISLEY Little Moments (Arista) +388 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) +365 

LONESTAR Walking In Memphis (BNA) +343 

TOBY KEITH I Love This Bar (DreamWorks) +341 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) +302 

TRACE ADKINS Hot Mama (Capitol) +300 

TRAVIS TRITT It's A Great Day To Be Alive (Columbia) +298 

GEORGE STRAIT Cowboys Like Us (MCA) +297 

FAITH HILL The Way You Love Me (Warner Bros.) +292 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 

BROOKS & DUNN You Can't Take The Honky Took... (Arista) 

BRAD PAISLEY Little Moments (Arista) 

TOBY KEITH I Love This Bar (DreamWorks) 

LONESTAR Walking In Memphis (BNA) 

GEORGE STRAIT Cowboys Like Us (MCA) 

RASCAL FLATTS I Melt (Lyric Street) 

TRACE ADKINS Hot Mama (Capitol) 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 

BILLY CURRINGTON Walk A Little Straighter (Mercury) 

TOTAL 
PLAY 

INCREASE 

+311 

+298 

+273 

+263 

+262 

+231 

+214 

+206 

+198 

+195 

Complete 
7 

Classified 
Advertising 

REAR Packages The Reach & Frequency You Need! 

radioandrecords.com: Radio's Premiere Web Site 

The Industry's Newspaper with the 
largest help wanted section 

Contact USA.LINARES at Ilinares@radioandrecords.com or 310.788.1622 for information. 
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, COUNTRY TOP50 (J 
® October 10, 2003 

?. ARTIST TITLE LABELS; 

1 1 TIM MCGRAW Real Good Man (Curb) 

5 0 GARY ALLAN Tough Little Boys (MCA) 

TOTAL 
POINTS 

13775 

13747 

3 3 A. JACKSON AND J. BUFFETT Its Five O'Clock Somewhere [Arista /12924 

6 O MARTINA MCBRIDE This One's For The Girls (RCA) 12231 

7 0 KEITH URBAN Who Wouldn't Wanne Be Me (Capitol) 12025 

4 6 BUDDY JEWELL Help Pour Out The Rain (Laceÿ s Song) (Columbia) 11670 

9 0 TOBY KEITH I Love This Bar (DreamWorks) 11655 

8 0 RASCAL FLATTS I Melt (Lyric Street) 10979 

11 0 PAT GREEN Wave On Wave (Republic /Universal South) 8992 

10 10 CLAY WALKER A Few Questions (RCA) 8795 

13 Q BILLY CURRINGTON Walk A Little Straighter (Mercury) 8346 

12 ® GEORGE STRAIT Cowboys Like Us (MCA) 8253 

14 ® CHRIS CAGLE Chicks Dig It (Capitol) 7135 

16 ED MONTGOMERY GENTRY Hell Yeah (Columbia) 6764 

15 15 PATTY LOVELESS Lavin' All Night (Epic) 6258 

17 0 REBA MCENTIRE I'm Gonna Take That Mountain (MCA) 6143 

18 RUSHLOW I Can't Be Your Friend (Lyric Street) 5776 

19 LONESTAR Walking In Memphis (BNA) 5702 

20 ID RODNEY ATKINS Honesty (Write Me A List) (Curb) 4852 

22 SHERRIE AUSTIN Streets Of Heaven (C4/BBR) 4690 

23 ® TRACY BYRD Drinkin' Bone (RCA) 4527 

26 BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) 4056 

24 ® JO DEE MESSINA I Wish (Curb) 3755 

25 IT BLAKE SHELTON Playboys Of The Southwestern World (Warner Bros.) 3741 

21 25 RACHEL PROCTOR Days Like This (BMA) 3241 

30 SCOTTY EMERICK I Can't Take You Anywhere (OreamWorksl 3131 

27 ® DIAMOND RIO Wrinkles (Arista/ 3124 

33 TERRI CLARK I Wanna Do It All (Mercury) 2677 

29 a MARK WILLS And The Crowd Goes Wild (Mercury) 2627 

31 ED JOSH TURNER Long Black Train (MCA) 2473 

32 ® JIMMY WAYNE I Love You This Much (DreamWorks) 2297 

34 ® CRAIG MORGAN Every Friday Afternoon (BBR) 2167 

28 33 DARRYL WORLEY Tennessee River Run (DreamWorks) 2098 

35 BRAD PAISLEY Little Moments (Arista) 2051 

36 ® SARA EVANS Perfect (RCA) 1950 

42 JOE NICHOLS Cool To Be A Fool (Universal South) 1524 

38 ® RICK TREVINO In My Dreams (Warner Bros.) 1516 

41 OD TRACE ADKINS Hot Mama (Capitol) 1384 

37 a RYAN TYLER Run, Run, Run (Arista) 1376 

40 40 HANK WILLIAMS, JR. I'm One Of You (Asylum /Curb) 1078 

KELLIE COFFEY Texas Plates (BNA) 1028 

WYNONNA Heaven Help Me (Asy /um /Curbl 992 

JENNIFER HANSON Half A Heart Tattoo (Capitol) 985 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 978 

AMY DALLEY I Think You're Beautiful (Curb) 841 

WARREN BROTHERS Sell A Lot Of Beer (BNA) 785 

JAMES OTTO Days Of Our Lives (Mercury) 697 

CLEDUS T. JUDD Martie, Emily & Natalie (Audium/ 618 

RANDY TRAVIS Pray For The Fish (Curb /Warner Bros.) 586 

50 er) BILLY DEAN I'm In Love With You (View1) 566 

48 

43 

39 43 

)Debut 

44 

47 CD 

49 

Debut (I) 
46 49 

.1. TOTAL d. TOTAUD AUD. WEEKS TOTAL 
POINTS PLAYS PLAYS îì AD/ ON ADDS 

609 4578 -126 394181 .27064 23 11510 

1204 4469 +354 394024 44788 17 11510 

358 4087 .158 384034 7950 18 11510 

423 397] +124 346448 11785 18 11410 

694 3813 +190 339187 22635 18 11410 

1128 3851 438 331995 35571 22 11410 

1097 3660 +394 343028 40550 8 11510 

453 3668 +216 320280 15929 15 11510 

288 2878 +192 249789 7589 21 11510 

730 2966 -230 245906 19620 25 113(0 

776 2827 +228 234952 28562 24 11112 

667 2573 +190 231785 23092 11 11012 

610 23E9 +192 181368 19156 16 11210 

444 2215 +150 176624 19518 13 11311 

-388 2161 78 160742 8691 19 11010 

145 2005 +46 167852 6377 7 10911 

258 1959 +104 144332 6754 23 10711 

779 1785 +228 155608 21954 10 10817 

254 15,0 +87 127461 13153 17 10013 

333 1619 +120 118208 7066 18 9511 

503 1317 +186 114334 15305 11 99110 

868 1303 +274 120638 27678 4 106118 

348 1132 +79 94823 9518 13 8614 

423 1253 +141 89306 10758 15 9011 

1240 1150 378 62948 35112 23 10310 

484 916 -146 78431 12999 13 7714 

265 1090 +97 80735 10225 12 9119 

495 845 +173 66669 11419 7 6719 

70 963 +13 66857 1526 12 7410 

285 855 +108 58712 6583 18 7012 

194 802 +73 54780 2506 8 7915 

305 722 +107 50430 4847 10 7212 

673 764 226 53681 15349 14 6210 

292 705 +87 52681 7266 5 6016 

353 517 +119 51277 4447 5 5317 

436 346 +127 43612 16342 5 4518 

105 425 +49 32116 77 14 4813 

364 492 +125 33634 7646 4 4817 

135 397 +42 28647 3846 7 5712 

2 404 22 22874 1497 7 4310 

433 316 +130 23604 5596 2 4218 

124 316 +48 19311 3450 4 4413 

329 331 115 21667 10396 11 5010 

583 317 +152 28550 15925 1 52140 

105 318 +43 17280 3748 4 4211 

52 226 +13 17749 426 5 2011 

169 272 +52 14871 4209 2 3315 

618 182 +170 22549 20873 1 010 

8 218 -6 14936 883 8 2211 

21 192 -7 12048 1210 3 2211 

115 Country reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 

of 9/28 -10/4. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points. the song with the larger 

increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks aroo moved to recurrent. Most Added is the total number of 

new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points 

lists the songs with the greatest week -to -week increases in total points.Station Weight =AOH Persons (Market rank X 10) divided by 4180. Total Audience equals Average 

Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with 

permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003 R &R. Inc. 
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Most Added 
www.rradds -corn 
ARTIST TITLE LABEL(S) ADDS 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 40 

KEVIN DENNEY A Year At A Time (Lyric Street) 21 

BROOKS & DUNN You Cant Take The Honky Tonk (Arista) 18 

BLUE COUNTY Good Little Girls (AsylumlCurb) 14 

TRACY BYRD Drinkin Bone (RCA) 10 

DIAMOND RIO Wrinkles (Arista) 9 

TERRI CLARK I Wanna Do It All (Mercury) 9 

JOE NICHOLS Cool To Be A Fool (Universal South) 8 

KELLIE COFFEY Texas Plates (BNA) 8 

Most 
Increased Points 
ARTIST _. 

GARY ALLAN Tough Little Boys (MCA) 

TOBY KEITH I Love This Bar (DreamWorks) 

BROOKS & DUNN You Can't Take The Honky Tank...Arista) 

LONESTAR Walking In Memphis (BNA/ 

BILLY CURRINGTON Walk A Little Straighter (Mercury) 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 

GEORGE STRAIT Cowboys Like Us (MCA) 

CHRIS CAGLE Chicks Dig It (Capitol) 

CLEDUS T. JUDD Martie, Emily & Natalie (Audium) 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 

Most 
Increased Plays 

TOTAL 

POINT 

INCREASE 

+1204 

+1097 

+864 

+779 

+776 

+694 

+667 

+610 

+610 

+541 

ARTIST - -._ _ S 

TOTAL 
PLAY 

INCREASE 

TOBY KEITH I Love This Bar (DreamWorks) +394 

GARY ALLAN Tough Little Boys (MCA) +354 

BROOKS & DUNN You Can't Take The Honky Tonk... (Arista) +274 

BILLY CURRINGTON Walk A Little Straighter (Mercury) +228 

LONESTAR Walking In Memphis (BNAI +222 

RASCAL FLATTS I Melt (Lyric Street) +216 

PAT GREEN Wave On Wave (RepubliclUniversa /South) +192 

CHRIS CAGLE Chicks Dig It (Capitol) +192 

KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) +190 

GEORGE STRAIT Cowboys Like Us (MCA) +190 

Breakers 

No Songs qualify for Breaker Status this week. 

Songs ranked by total plays 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

Ìer 
IN THE MORNING National Broadcast Personality 

Of The Year 

www.benondbrion.com 

Nominated For 

PRamrorl- rcTAL,ENT Pr-1ErviicRETALENT ?Ft'cWERETALENT ?t1ENBEl4ETALENT ?REìviicFi ETALENT 
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CHUCK ALY 
caly@radioandrecords.com 

Full Circle 

NASHVILLE 

Capitol presents historic recording series in one package 

ne of the beautiful things about music is its pro- 
pensity to defy expectations. Case in point: Will the 
Circle Be Unbroken, the 1972 convergence of The Nitty 
Gritty Dirt Band and venerable country performers 
ranging from Mother Maybelle Carter to Roy Acuff. 
The improbable combination of longhaired Southern 
Californians and country legends was an unqualified 
triumph that eventually spawned two more Circle re- 
cordings. 

Last week Capitol Nash- 

ville released Will the Circle 

Be Unbroken: The Trilogy, a 

six -disc set featuring the 
music from all three Circle 

albums, as well as a bonus 
DVD of the PBS concert 
special Farther Along. The 
collection is a tribute to the 

unbridled power of music 
and is an expansive histor- 
ical document. But the first 
album's platinum- certified success 
and broader cultural impact were 
completely unforeseen. 

Fletche 

"To have Mother 

Maybelle and Roy 

Acuff together was 

history. We felt that 

at the time, but they 

didn't, I don't think. 

It was just what they 

do." 
John McEuen 

r Foster 

The Beginning 
"The significance to me 

was being given the op- 
portunity to play with our 
heroes," says the Dirt 
Band's Jeff Hanna. "Once 
the paint was dry and you 

could step away and look 
at it, it became obvious 
that it meant more than a 

bunch of young hippies 
from Southern California playing 
music with the founders of country 
music. 

"It was a big rush of adrenaline 
even meeting Mother Maybelle Cart- 
er, but getting a chance to sing and 
play music with her was terrific. And 
that goes for everyone else on the 
project - Doc Watson, Earl Scruggs, 

Merle Travis, Roy Acuff. As far as the 
record itself becoming an icon, I don't 
think any of us understood the signifi- 
cance until years later." 

"I'm blessed with the arrogance to 
think I'm making a historical contri- 
bution every time I record," laughs the 
Dirt Band's John McEuen. "I felt that 
way when I was 18 and recording a 

one -track tape interview with some- 

body about the rain. 'We're here at the 

corner where the street's flooding, 
talking to the neighbor.' No, we didn't 
think it would have the impact it did." 

McEueñ s brother, William, who 
produced the first record, saw the big 

DIRT BAND The Nitty Gritty Dirt Band: Jeff Hanna, John McEuen, Jimmy 
Ibbotson. Bob Carpenter, Jimmie Fadden. 

picture. "He realized the importance 
of not only putting one generation 
with another, but also of putting the 

icons of that older generation togeth- 
er in a studio," McEuen says. "To have 
Mother Maybelle and Roy Acuff to- 

gether was history. We felt that at the 

time, but they didn't, I don't think. It 
was just what they do." 

McEuen further illustrates the ex- 
tent to which these seminal artists un- 
derestimated their contribution. 
"Marty Stuart and I went over to May- 
belle's house when that first Circle al- 

bum went gold," he recalls. "She said, 

'Well, I never thought people would 
like those old songs that much.' She 

was blown away. That was her first 
gold record. Not that she hadn't 
earned some previously, but nobody 
kept track." 

Reluctant Revisiting 
Originally released on United Art- 

ists Records, the first Circle album sur- 
prised the label. "When my brother 
and I went to the company to con- 

vince Mike Stewart to put up the mon- 
ey, his comment was, 'I don't know if 
I'm going to sell any of these, but you 
guys are so passionate about it, I'll do 
it,'" McEuen says. "The money he put 
up, $22,000, wouldn't pay for the food 

budget on some albums. 
"Mike told me years later that he 

had three platinum albums in his of- 
fice. He certainly had a pile of them, but 
he only chose to put three up. One was 

a John Lennon album, one was Tina 
Turner, whose career he turned around, 
and the other was the Circle album." 

Despite that success, 17 years 
passed before the second project was 
recorded. Hanna resisted. "I looked at 
the first record as being a free- stand- 
ing project," he says. "I felt like we 
were messing with something sacred. 
But I came around to the understand- 
ing that the evolution of country mu- 
sic is a living, breathing thing." 

A nudge from June Carter Cash 
helped. "We had a conversation with 
June and Johnny while we were on a 

European tour with them in 1988," 
Hanna recalls. "June said, 'Would you 
boys ever consider doing another Cir- 
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CIRCLE TWO Gathered during the recording of the second album are (l -r) 

Jimmy Ibbotson, Earl Scruggs, Jeff Hanna, Bob Carpenter, Johnny Cash and 

Roy Acuff 

de record ?' We were like, whoa. 

"She said, 'If you did, Johnny and I 
would really be proud to take part.' 
That made us realize that it was a val- 
id idea to do more than one. Once we 

got started it was so much fun. It was 

like, 'Well, I guess we're going to be 

doing more of these. "' 
The third Circle effort was released 

in 2002. "It fell together in very simi- 
lar fashion," Hanna says. "It was mak- 
ing some calls and going through 
some lists. It was a little more difficult 
as years went by, because of people's 

schedules. We were dealing with 
record companies, different managers, 

lawyers. 
"There was a simple, more innocent 

approach on the first record, because 
the business was a little more inno- 
cent. But, generally speaking, people 
love to get together and play music 
they love. That's the common thread." 

Closed Circle 
The idea to combine the three al- 

bums was an outgrowth of marketing 
the third project, but it came with a 

few hurdles. "Putting together a con- 

cept album is difficult for any major 
label to understand," McEuen says. 

"The idea of putting three of them 
together is a concept in and of itself. 
'Let's make it twice as hard and three 

times as expensive.' And volume two 
is from a different record company. 
But the set is a better deal and includes 
the DVD of the Farther Along special." 

That PBS concert special, taped in 
January of this year, started Capitol's 
Fletcher Foster thinking about unit- 
ing the three albums. "When it aired 
we were looking at value -added prod- 
ucts, whether that was posters or vol- 
umes one and two," says Foster. 

"So we licensed the second record 
from Universal and bundled them as 

something PBS could give to contrib- 
utors. Then we realized that this is a 

pretty amazing project when you put 
all three together and that we should 
really do it up right. 

"Luckily, Chet Hippo, who'd 
chronicled the first Circle sessions for 
Rolling Stone, was able to do the liner 
notes. That really meant something. 
And then it was a matter of finding a 

unique way of packaging them to- 
gether. We decided on a brick. Boxed 
sets aren't being carried in a lot of re- 

tail outlets these days." 
Five CDs and a DVD, with exten- 

sive liner notes, fit neatly in a stacked 
configuration, adding unique style 

"Generally speaking, 

people love to get 

together and play 

music they love. 

That's the common 

thread." 

Jeff Hanna 

and function to the set. "One of the 
good things is that this is going to 
come out in the fourth quarter and the 

price is under $40," Foster says. "It's 
really a reasonable price for somebody 
who loves music, and it's an amazing 
Christmas gift." 

Circle Four? 
Hanna and McEuen are noncom- 

mittal on whether this trilogy marks 
the end of the Circle saga. "There is a 

certain air of completeness," Hanna 
says. "The third project does that for 
me. Musically, the first was very true 
to our roots. On the second album we 
got a little more into singer- songwrit- 

CIRCLE THREE Randy Scruggs and 

Willie Nelson record during sessions for 
the third album. 

er land, which was very appealing, 
too, in its own way. With the third 
record we came back around to the 
more traditional stuff. It was kind of 
a homecoming for us, musically." 

"Never say never," McEuen adds. 
"But I, personally, think it should sit 
for a while. We've captured a 30 -year 
span of artists and musicians and 
made a key to the history of Ameri- 
can music. I don't include The Nitty 
Gritty Dirt Band in that necessarily, 

although we may be a vehicle. It's a 

nice car, but the passengers are much 
more important." 

www.americanradiohistory.com

www.americanradiohistory.com


WO be Ike s me 
go-nl hoss4 

GAY A OT ADAMS 

FROM YOUR 

RCA LAPJ[I LAPEL GROUP 
IAMTI4Y & VRU[NDS 

RCA LABEL GROUP RLG /NASHVILLE 

A R I S T A B N A R C A 

www.americanradiohistory.com

www.americanradiohistory.com


42 

LON HELTON 
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COUNTRY R &R October 10, 2003 

Two Up Trends In A Row 
Katz study shows Country audience composition, 
TSL and share trends 

or the second consecutive major Arbitron ratings pe- 
riod, we're able to bring you the news that Country has 
shown a year -to -year increase. As the Katz Media 
Group says of the spring -to- spring increase in its re- 
port on the spring '03 national format averages, "This, 
combined with the trend seen last fall, seems to indi- 
cate a change in fortunes for the Country format." 

From their report to God's ear, eh? 
I thought we could all use a little good 
news. 

The spring -to -spring uptick came 
amid fears that the war with Iraq 
would derail the upward ratings track 
for many music -oriented adult for- 

mats, including Country. While 
News /Talk's year -to-year shares did 
increase from 5.8 -6.4, its time spent lis- 

tening showed a minimal 8:16 -8:22 

blip. That suggests that N/T did get 
a cume bump as people sought to stay 

informed, but those people didn't 
camp out on the N/T stations as they 
might have previously. 

Conversely, Country's 131-13.3 
spring -to- spring share increase, com- 
bined with slightly declining TSL of 
8.205:14 for FM Country and a 4.15 -8:34 

drop at AM Country, suggests that more 
people are coming the format than did 
so a year ago. Again, combined with 
similar results from the fall, there's a 

good chance that Country is starting to 

gain a little traction out there. 

Weekly Time Spent Listening 
25 -54 25 -34 35 -44 45 -54 45 -64 

Sweep Men Women Men Women Men Women Men Women Men Women 

Sp '03 8:47 7:52 7:47 6:42 9:12 8:08 9:13 8:48 9:29 9:22 
Sp '02 8:45 8:40 7:38 6:46 9:40 8:18 9:23 9:06 10:20 9:28 

Sp '01 9:12 8:18 7:55 7:12 9:49 8:37 9:35 9:00 10:30 9:52 

Sp '00 9:27 8:36 8:15 7:05 9:21 8:20 9:42 9:12 9:28 9:55 

Sp '99 9:29 8:48 8:05 7:45 9:06 9:02 10:08 9:00 9:07 9:16 

Sp '98 9:38 8:48 8:41 8:04 10:03 8:31 9:34 8:55 8:58 9:29 

Sp '97 9:58 9:19 9:12 8:31 10:18 9:15 10:14 10:09 10:31 9:47 

Sp '95 10:16 9:13 9:22 8:37 10:27 9:11 10:21 9:30 9:51 9:48 

Sp '93 10:52 10:09 10:11 9:43 10:39 9:55 10:45 10:39 9:35 9:52 

Sp '91 11:12 10:37 10:14 9:50 11:29 9:59 11:26 11:19 11:18 10:20 

Sp '89 11:45 11:06 10:39 9:58 11:36 10:54 12:13 12:04 11:17 10:57 

Sp'87 10:58 11:04 10:50 9:57 10:36 10:44 10:56 11:37 9:53 9:54 

Weekly time spent listening figures show, in hours and minutes, the 
amount of time (on a national average) a person spends with Country 
stations. 

FM Audience Composition 
Sweep 12-17 18-24 25 -34 35 -44 45 -54 55 -64 65+ 

Sp 53 4.9 9.5 16.1 21.8 19.5 15.0 12.9 

Sp '02 4.3 9.4 15.9 21.8 20.0 15.4 13.3 
Sp '01 4.0 9.0 16.9 23.1 19.7 14.7 12.5 
Sp '00 3.4 9.7 18.0 21.0 19.1 14.8 12.6 

Sp '99 3.9 9.7 18.8 21.4 18.7 13.6 11.7 
Sp '98 4.6 11.0 19.1 21.2 18.1 13.7 11.3 
Sp '97 5.3 11.8 20.6 20.9 18.1 12.7 10.6 
Sp '95 5.7 13.6 2' .0 20.4 17.2 11.4 10.7 

Sp'93 4.9 12.4 22.6 21.0 16.9 11.3 11.0 

Sp '91 2.7 10.9 21.6 20.2 20.0 13.1 11.4 

Sp '89 2.3 10.4 21.4 20.7 20.8 13.7 10.7 

Sp '87 2.6 12.4 21.3 22.1 19.1 12.0 10.5 

Sp '86 2.9 11.6 22.0 22.7 18.6 12.0 10.2 

Audience composition figures show what percentage (on a nafiona 
average) of a Country station's listenership falls within particular cells. 

Country Overview 
Another reason to suspect that 

Country come is growing at a decent 
rate is the fact that eight of 10 TSL age/ 
sex cells showed decreases. The only 
cells showing increases from last year 
were men 25-54 (8:45-8:47) and men 
25-34 (7:38 -7:47). As you can see in the 
accompanying box ( "Weekly Time 
Spent Listening "), every other cell 
showed declining TSL from the spring 
2002 Arbitron. 

The most disturbing dropoff, al- 
though not the biggest, came among 
women 25 -54, where TSL levels 
dumped 48 minutes, from 8:40 to 7:52. 

(The steepest decline was among men 
55 -64, which saw a 51- minute de- 
crease of 10:20- 9:29.) 

The TSL among women 25-54 is at 
its lowest point since Katz began these 
studies in spring 1986. Listening in 
that cell was off 3:14 since its high in 
spring 1989. And, despite its ever-so- 
slight increase from last spring, TSL 

among men 25-54 was only two min- 
utes above its 17 -year low. In fact, as 
you can see in the TSL box, almost 
every cell was at or near its 17 -year 
low. 

Yet the format's total shares were 
up from spring 2002 to spring 2003. 

That could only come from cume 
growth, which will also, hopefully, act 
as a springboard for future AQH in- 
creases. That, of course, will ultimate- 
ly be tied to the quality of the prod- 
uct - both radio and music. 

R's also interesting to note the au- 
dience composition figures, which 
saw some growth - albeit slight - 
among the younger demos, while the 
45 -54, 55 -64 and 65+ cells showed 
slight decreases. The spring '02 audi- 
ence comp numbers, when graphed, 
showed the typical demo bell curve 
usually delivered by Country. 

More good news on the young end: 
This was the third straight spring that 
12 -17s increased and the second con- 
secutive spring that 18 -245 increased. 

Multiformat Overview 
As you compare shares and TSL 

from prior years, it's important to re- 
member that we must all look at 
Country shares relative to the shares 
of all formats. The compression of 
shares produced by consolidation and 
by the geometric increase in competi- 
tion for consumers' attention from 
outside sources has resulted in small- 
er shares for almost all radio formats. 

Some examples: AC's spring '03 

National Format Averages 
These are the average format shares for the top 20 formats 
in the spring 2003 Arbitran, MSA 12+ Total Week (spring '02 
averages shown in parentheses). Average '03 TSL is also 
shown for each format (spring '03 TSL in parentheses). Of 
all formats, Easy Listening leads TSL with 11:50. 

Avg. Share '93 ('02) Avg. TSL '03 (112) 

Country 

Urban 

CHR 

Hispanic 

AC 

Urban AC 

News/Talk 

Soft Rock 

Rock 

Classic Rock 

Soft AC 

Hot AC 

Full Service 

CHR/Rhythmic 

Oldies 

Easy Listening 

Classic Hits 

Alt/Modern Rock 

Modern AC 

Rhythmic AC 

13.3 (13.1) FM8:14(8:20) 
AM 8:34 (9:15) 

9.8 (9.7) 7:49 (7:59) 

8.1 (8.8) 5:18 (5:38) 

7.8 (7A) FM 8:34 (9:00) 
AM 9:33 (9:56) 

6.9 (6.8) 7:25 (7:41) 

6.5 (6.5) 9:19 (9:17) 

6.4 (5.8) 8:22 (8:16) 

6.1 (6.4) 7:22 (7:35) 

6.0 (6.5) 6:55 (7:19) 

5.9 (6.4) 6:44 (7:00) 

5.7 (5.7) 7:53 (8:20) 

5.7 (5.8) 5:45 (5:51) 

5.6 (5.1) 7:56 (8:15) 

5.3 (5.2) 6:10 (6:14) 

5.3 (5.3) 7:08 (7:18) 

4.9 (4.4) 11:50 (9:07) 

4.9 (4.3) 6:40 (7:52) 

4.2 (4.8) 5:51 (6:11) 

3.8 (4.5) 5:19 (5:15) 

35 (5.0) 6:31 (5:55) 

Country 
Average Market 
Format Shares 

Sp'03 13.3 

Sp'02 13.1 

Sp'01 13.5 
Sp'00 14.1 

Sp '99 14.2 

Sp'98 16.1 

Sp '97 17.5 

Sp'96 155 
Sp'95 15.4 
Sp'94 16.6 

Sp'93 16.9 
Sp'92 17.3 
Sp'91 14.5 

Sp'90 13.4 
Sp '89 11.9 
Sp'88 115 
Sp'87 12.3 

Sp '86 132 

showing of 6.9 was just 01 above its 

lowest figure since KMG began com- 
piling these stats in 1986. Its 6.8 -6.9 

move was its first uptick since 1998, 

but KMG points out, "AC shares have 
stabilized since last spring's low, but 
levels remain below where AC shares 
have been in the past." For compari- 
son's sake, AC had a 19.7 in 1985, a 

12.3 in 1990 and a 9.7 in 1993. To be 
sure, increased fragmentation - 
Modern AC, Hot AC, Rhythmic AC 

and Soft AC - has contributed to 
AC's share erosion over the years. 

AC's TSL also showed decreases - 
and large drops among women. Al- 
most every cell was at its low point for 
TSL, and four cells hit historic lows. 
I.ike Country, listening among wom- 

en was off across the board. Women 
25-54 was down :12 spring to spring, 
women 18-24 was off :36, women 25- 

34 was down :31, women 35-44 de- 
creased by :1, and women 45 -54 
dropped by :36. The combined falloff 
in AC and Country listening by fe- 

males begs the question, "Where have 
all the women gone ?" 

The answer seems to be "nowhere." 
Looking at women's numbers at the 
most popular formats, CHR was 
down dramatically; Rock, Classic 
Rock, Full Service, Hot AC and 
Smooth Jazz were down; News /Talk, 
Modern AC, Oldies, '80s and Soft AC 
were flat; and FM Talk and Soft Rock 

Continued on Page 48 

25 -54 Recycling 
From/To % Sp'03 (Sp '02) 
6- 10am/10am -3pm 61.8 (61.6) 
6- 10anV3 -7pm 69.6 (70.0) 
6- 10am/7pm- midnight 29.0 (28.5) 

10am- 3pm/6 -10am 65.3 (661) 
10am -3pm/3 -7pm 70.9 (70.9) 
10am- 3prW7pm- midnight 30.1 (29.6) 

3- 7pm/6 -10am 63.8 (65.2) 
3- 7pm/10am -3pm 61.4 (60.9) 
3- 7pm/7pm- midnight 33.6 (33.1) 

7pm -midnight/6- 10am 60.3 (60.7) 
7pm-midnight/10am-3pm 59.1 (58.2) 
7pm-midnight/3-7pm 76.2 (75.7) 

Median Age of FM 

Country Listeners 

Sp '03 43 

Sp '02 43 

Sp'01 43 

Sp '00 43 

Sp '99 42 

Sp '98 41 

Sp '97 40 

Sp'95 39 

Sp '93 39 

Sp'91 42 

Sp '89 42 

Sp '87 41 
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URBANAL TOP 3O 
October 10, 2003 

ARTIST TITLE LABEL(S) 

LUTHER VANDROSS Dance With My Father (J) 

TAMIA Officially Missing You (Elektra /EEG) 

KEM Love Calls (Motown /Universal) 

HEATHER HEADLEY I Wish I Wasn't (RCA) 

GERALD LEVERT U Got That Love (Elektra /EEG) 

R. KELLY Step In The Name Of Love (Jive) 

JAVIER Crazy (Capitol) 

SMOKIE NORFUL I Need You Now (EM /Gospel) 

DWELE Find A Way (Virgin) 

JAHEIM Put That Woman First (DivineMill /Warner Bros.) 

RUBEN STUDDARD Superstar (J) 

RHIAN BENSON Say How I Feel (DKG) 

KINDRED Far Away (Epic) 

FLOETRY Getting Late (Dream Works) 

ANTHONY HAMILTON Comin' From Where I'm From (So So Del /Arista) 

ISLEY BROTHERS fIRON ISLEY Busted (Dream Works) 

ARETHA FRANKLIN Wonderful (Arista) 

CALVIN RICHARDSON Keep On Pushin' (Hollywood) 

FLOURY Say Yes (Dream Works) 

JA HEIM Backtight (Divine Mill/Warner Bros.) 

VIVIAN GREEN What Is Love? (Columbia) 

ARETHA FRANKLIN Only Thing Missing Is You (Arista) 

WILL DOWNING A Million Ways (GRP /VMG) 

AVANT Read Your Mind (Gellen) 

JOE More & More (Jive) 

MANHATTANS Turn Out The Stars (Lovedee) 

MONICA So Gone (J) 

IMPROMP 2 Mocha Soul (BIg3) 

BEYONCE' ffJAY -Z Crazy In Love (Columbia) 

ANN NESBY Make Me Better (1/TR Musk. Group) 

TOTAL I- TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

(o0) 

1007 +16 119814 23 4110 

987 -72 90912 22 3410 

973 -61 112141 37 3110 

916 -45 101343 30 3610 

840 +108 90483 7 3810 

817 -38 94128 23 1610 

788 -26 72911 21 3310 

728 +171 77197 27 3411 

686 +54 68241 14 3913 

563 80 66941 31 2910 

546 77 53794 18 3210 

529 +68 40976 13 3512 

459 +11 56859 31 2610 

428 +28 37383 9 2710 

411 +26 30042 8 3113 

404 +19 39717 11 1910 

400 +151 47574 2 3113 

382 4 28716 13 2511 

377 39 33448 36 3310 

34E +9 25371 6 2611 

334 +46 31014 7 1911 

305 -102 28621 17 3010 

256 +5 22563 3 2311 

240 +130 32751 1 2514 

231 +114 23022 1 2716 

218 +11 14040 5 1311 

215 -45 35658 17 310 

163 +16 7144 4 1410 

162 -10 33714 11 210 

156 12 7301 12 1210 

44 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 9/28 -10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

New &Active 
EARTH, WIND & FIRE Hold Me (Ka/imba) 

Total Plays: 135, Total Stations: 19, Adds: 1 

ASHANTI Rain On Me (Murderinc. /IDJMG) 

Total Plays: 125, Total Stations: 10, Adds: 8 

STEPHANIE MILLS Can't Let Him Go (J &M) 

Total Plays: 108, Total Stations: 10, Adds: 1 

U Fortunately (Cool Joel 

Total Plays: 106, Total Stations: 9, Adds: 0 

J. SOMMERS fIR. PATTERSON What Am I Gonna Do (Gemini/HigherOctave) 

Total Plays: 105, Total Stations: 14, Adds: 0 

I GOAPELE Even Closer (Sky/Jaz) 

Total Plays: 89, Total Stations: 6, Adds: 0 

JEFF MAJORS Heard My Cry (Music One) 

Total Plays: 80, Total Stations: 7, Adds: O 

KALVIN BISHOP Tell Me It's Alright (Mokahl 

Total Plays: 72, Total Statiois: 4, Adds: 0 

SILK Silktime (Liquid 81 

Total Plays: 63, Total Stations: 10, Adds: 1 

TONY RICH PROJECT Red Wine (Compendia) 

Total Plays:47, Total Stations:6, Adds: 3 

Songs ranked by total plays 

41 

Most Added 
www. rradds. corn 
ARTIST TITLE LABEL(S) 

ERYKAH BADU Back In The Day (Motown) 

FREDDIE JACKSON Natural Thang (Maitland) 

ASHANTI Rain On Me (Murde, /nc. /IOJMG) 

DONNIE Do You Know (Universal) 

JOE Mare & More (Jive) 

AVANT Read Your Mind (Geffen) 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

SMOKIE NORFUL I Need You Now (EMI Gospel) 

ARETHA FRANKLIN Wonderful (Arista) 

AVANT Read Your Mind (Gel /en) 

JOE More & More (Jive) 

GERALD LEVERT U Got That Love (Elektra/EEG) 

RHIAN BENSON Say How I Feel (DKG) 

STEPHANIE MILLS Can't Let Him Go (J &M) 

DWELE Find A Way (Virgin) 

VIVIAN GREEN What Is Love? (Columbia) 

PH ARRELL fIJAY-Z Frontin' (Star Trak/Aristal 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

ADDS 

17 

12 

B 

8 

6 

4 

TOTAL 

PLAY 
INCREASE 

+171 

+151 

+ 130 

+114 

+ 108 

+68 

+59 

+54 

+46 

+40 

TOTAL 
PLAYS 

R. KELLY l'll Never Leave (Jive) 376 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 332 

315 

267 

240 

236 

220 

216 

202 

197 

TYRESE How You Gonna Act Like That (J) 

SYLEENA JOHNSON Guess What (Jive) 

RON ISLEY fIR. KELLY What Would You Do? (Dream Works) 

LUTHER VA MOSS Take You Out (J) 

VIVIAN GREEN Emotional Rollercoaster (Columbia) 

JA H EIM Fabulous (Divine Mr /NWarnerGros.) 

MUSIC) Dontchange (DelSoul/IDJMG) 

GERALD LEVERT Funny (Elektra /EEG) 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

WHY SHOULD YOU SWITCH TO BULLSEYE FOR MUSIC RESEARCH ? 
GOOD QUESTION .. BETTER ANSWER 

ON TARGET ON TIME EVERYTIME 

No EXCUSES 
Bullseye Marketing Research, inc. 

Contact Chuck Dees or John Hart 1 ..888 -411 -4395 
email us at bullseye @bullsi.com 

or visit our website at www.Bullsi.com 
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n URBAN 

R &R asks radio DJs for the hottest records jumping off that haven't charted yet. 

tha 

DJ Bee 
Night jock/mixer, WOWI /Norfolk 

A Tribe Called Quest's "I.C.U." (Jive): I'm so glad they're back to- 
gether. When you hear this record you get that feeling - that ATCQ 
feeling, you know? Musiq's "Forthenight" (Def Soul /IDJMG): Our 
positioning statement at WOWI /Norfolk is "Representing hip -hop and 
R &B." and we truly do with this record. It's a great uptempo R &B record. 
Musiq and music are back. Cassidy featuring R. Kelly's "Hotel" 
(J): A good look and sound for Philly again. Cassidy, with his punch 
lines, and the "Pied Piper" make this record a radio and club banger. 
All my DJs should have this in their crates next to the R. Kelly section, 
which has been in there for years. Kayne West's "Through the 
Wire" (Roc- A- Fella/IDJMG): This is that lam record you play in the club, 
even with the tempo at only two BPM. It's the hottest song in the streets 
right now, and he's not even talking about gunning. 

Barbara McDowell 
Asst. MD, WPWX 
(Power 92) /Chicago 

For the fall book, WPWX (Power 92) /Chicago is running the 
$500,000 Power 92 Birthday Game. Every day through the end of the 
fall ratings period listeners have a chance to win $500,000 cash. Four 
times each day they have to listen to be the ninth caller, who auto- 
matically wins $250. Then the Power 92 computer spits out a birth- 

day, and if the caller's birthday matches, they 
win the $500,000. It's a great way to get people 
involved, because everyone has a birthday - 
they don't have to get a key or card or anything 
like that. It's simple: Just be the right caller and 
match your birthday! Chicago is a big town 
for live shows. Here at Power 92, we try to bring 

I 

some of the hottest acts to town, but we try to do them in more inti- 
I mate, exclusive settings. We have a show with Youngbloodz coming 

up, and on Oct. 20 we are hosting an exclusive record -release party 
for Ludacris. He'll be on hand to perform, along with Shawna, who is 
featured on his current single and is a Chicago native. You can only 
win tickets on Power 92. Over the summer we hosted the city's 

If annual Bud Billiken Festival. It's the largest parade in the country, after 
Macy's Thanksgiving Day parade. More than a million people were 
on hand to see more than 100 high school marching bands from 
around the country. It's really like one big school- spirit event. Invited 
by Power 92 to take part in the day's events were B2K, 112, Lil Mo, 
Wayne Wonder and Avant. 

77771 iwwWWWww. 

SKAA2 $w$ 
ARTIST: Montell Jordan 

LABEL: Koch 

CURRENT PROJECT: Life After Def 

IN STORES: Oct. 21 

CURRENT SINGLE: "Supastar" 

Jordan's sixth album, released on his 
own label and distributed by Koch, is 

a combination of hip -hop, R &B and even 
an inspirational cut or two. The album's 
title, Life After Def, is clearly a statement 
that the multiplatinum- selling artist has 
moved on from his former label, Def Soul, 
but without any hard feelings, he says. 
Jordan left the Def Soul/Def Jam label, 
where he had released four U.S. albums 
and his last, Montell Jordan, internation- 
ally. 

Jordan's new label (The Enterprise/tbc 
Inc.) is co -owned by his wife and man- 
ager, Kristin Hudson, making this truly 
a family affair. The album was co -pro- 
duced and written by JorJa Black - the 
trio of Jordan, James Earl Jones (not the 
actor) and Percell Black Holmes. Life Af- 

ter Def features a duet with gospel singer 
Tonex on "Yes," an inspirational track of 
which Jordan says, "It reaches out to 
those who are very spiritually minded, 
but also to those who don't really have a 

relationship with God at all." 
Hometown: South Central Los Angeles 
Personal stats: With 6- year -old 

daughter Sydney and the birth of their 
second child last month, Jordan and his 
wife have reprioritized their lives in re- 
cent years. Jordan says, `There was a 
time in my life when music came first. It 
came before my wife and church. Now I 

put God first, I put my wife right behind 
that, I put my family after that, and then I 
put the music." A graduate of Pepperdine 

University, Jordan has added acting to his 
list of career credits. He recently appeared 
in the film The Fighting Temptations with 
Cuba Gooding Jr. and Beyoncé Knowles. 
He also appears on the movie's sound- 
track as a guest singer on Angie Stone's 
"Rain Down." 

Past successes: In addition to his past 
albums - including his 1995 debut, This 
Is How We Do It; 1996's More; 1998's Let's 
Ride; 1999's Get It On,..Tonight; and 
2002's Montell Jordan - the singer - 
songwriter- producer has a history of suc- 
cesses with other artists. He co -wrote and 
produced Deborah Cox's 1998 chart-top- 
per "Nobody's Supposed to Be Here," and 
he wrote "Incomplete" for Sisqo. Jordan 
has also arranged songs for Whitney 
Houston, Lil Mo and pop quartet 98 De- 
grees. 

See him: Jordan has taped appear- 
ances for Soul Train, BET's The Center, 
Showtime at the Apollo and The Wayne 
Brady Show. Check your local listings for 
airdates. 

Urban AC Reporters 

WWIHBallhnore. MD' 
PO Tim Watts 

APOMO Keith Fisher 

KOXLBaton Rouge. LA' 
POMD MyVemnn 

WBHKBirmingham, AL' 
PO'. Jay Olson 

APDMO Daryl Johnson 

WMGL Charleston. SC' 
OMPO Terry Base 

APDMO Belinda Parker 

WBAV /ChadoIl ' 
PO/MD Tern Avery 

WVArfChicago, IL' 
OMPD. Elroy Smith 
APOMD Anna.Rinra 

WZAK/Cleveland, OH' 
OMO?0.. Kim Johnson 
YOµaobH! 

..v 
mriïHw,óú ̀ r 

WLXCiCoIJmbia. SC' 
Po Doug Williams 

WWDM,Colnnlhia. SC' 
PD. Mike love 

WAGHJCOIumbos. GA 
OM Brian Wafers 
PD APO- Queen Hanneeda 
MD Ed Lewis 

KRNB/Dallas, TX' 
OMPO. Sam Weaver 

WMXDMetod. MI' 
PD Jamillah Muhammad 
APD Oneil Stevens 
MD Sheila Lille 

WOKS /fu etteville. NC' 
PO Garrett Davis 
MO Calvin Pee 

Stations 

WOZIhIinl. MI' 
PO Jerold Jackson 

WFLM/Ft. Pierre. FL' 
OM. Mike James 
KIM Tony Bear 

WOMG/GreenShoro. NC' 
PD MD AC Slone 

KMJOAlouSton. TX' 
PD Carl Conner 
MD. Sam Chorre 

WTLCAndianapolls. IN' 

PD Brian Wallace 
APOMO. Garth Adams 

W100/Jackson. MS' 
OMPOMD Stan Branson 

WSOLJacksonville, Ft.' 
P0. Mike Williams 
MD NJ Brooks 

and their adds fisted 
KWIC/Kansas City. MO' 
PO Greg Love 
MO Trey lobaels 

KNEKlalayetle. LA' 
PD hm inn Kmnill 

KVGS/Las Vegas. NV' 
PDMO, Tony Rankin 

KOKYrtittle Rock. AR' 
OM Joe Booker 
PO. Mark Dylan 
MD Jamal Quarles 

KHHT4os Angeles. CA' 
PD: Michelle Sanlowosso 
MO Rick Huhn 

KILN/Los Angeles. CA' 
POiStS Bundme Russell 

WRBVMWcon, GA 
PO,MO. Lisa Charin 

alphabetically 

KIMSJMemphis, TN' 
Po. Kale Bell 
APOMD. Eileen Collier 

WHOTMIami, FL' 
PO. Snook Brown 
APOMD. Karen Vaughn 

WJMR/Milwaukee. WI' 
POMO Lauri Jones 

WMCS.Milwaukee. WI 
SM: Penelope Slewarl 
0M: Steve Scott 
PDMO. Tyrene Jackson 

WDLTJMohile, AL' 
PO Steve Cmmbley 
M0: Kathy Barlow 

WOOKMashvñle, TN' 
PD/PAO: Derrick Corbett 

WYBCMew Haven. CT' 
OM. Wayne Schmidt 
PO: Joan Cedilla 
APO. Malefa 

by market 

WYLD/New Orleans, LA' 
OM. Carla Boalner 
Po.A1000leberry 

WRKS/New York. NY' 
OM. John Mullen 
PD laya Beasly 
MD'. Julie Gusunes 

WSVYMadolk. VA' 
Ohl. Dairy Davis 
PD MD. Head Allack 

WVKLModolk. VA' 
OM. Dick Lamb 

POWDl ooh London 

WCFB /O ando, FL' 
Po: Men Holbrook 
MO: Joe Davis 
No Adds 

WDASJPhiladelphia, PA' 
ow Ten Mechem 
PD: Joe Timhmo 
APDMO : Jo MM 

WNW. 
Ga 

WFXCAIaleigh. NC' 
Po: Cy ¡mg APo: Berry 

WKJS/Aichmond. VA' 
DM PD MD. Kenn Gandner 

WVBEiloanoke. VA' 
PD MO Wau Fond 

WLVH/Savannah. GA 
0M Brad Kelly 
PD MD Gary young 

KMJM/St. Louis. MO' 
OM. Chuck Atkins 
PD: Eric Mychaels 
MD. Tayla J 

tao Add 

WIMXTaledo. OH' 
PD. Rocky Love 

WHUR Washington. DC' 
POMO David A. Dickman 

WMMLWashinglon. DC' 
PD Kathy Brown 
MD. Mike Chase 

'Monitored Reporters 

49 Total Reporters 

45 Total Monitored 

4 Total Indicator 
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America's Best Testing Urban Songs 12 + 

For The Week Ending 10/10/03 

Persons Persons Persons 
Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

BEYONCE' fISEAN PAUL Baby Bay (Columbia) 4.27 4.22 99% 25% 4.20 4.27 3.94 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 4.21 4.21 96% 28% 4.04 4.01 4.15 

LUDACRIS fISHAWNNA Stand Up (Del am South /IDJMGI 4.19 4.22 86% 9% 4.17 4.08 4.51 

NELLY f /P. DIDDY & MURPHY LEE Shake Ya Tailieather (Bad Boy /Universal) 4.11 4.24 99 °k 38% 4.02 4.09 3.77 

FABOLOUS fITAMIA Into You (Desert Storm /Elektra /EEG) 4.09 4.15 98% 34% 4.06 4.15 3.73 

DMX Where The Hood At? (Ruff Ryders /IDJMG) 4.09 4.02 90 °A 14% 4.08 4.06 4.15 

JAGGED EDGE Walked Outta Heaven (Columbia) 4.08 4.07 65% 8% 4.07 4.06 4.08 

50 CENT P.I.M.P. (Shady/A ftermath/Interscope) 4.07 4.07 100% 48% 4.07 4.13 3.87 

MURPHY LEE f1JERMAINE DUPRI Wat Da Hook Gan Be (Fo'ReellUniversal) 4.06 60% 6% 3.97 4.00 3.90 

OUTKAST The Way You Move (Arista) 4.05 4.05 77% 10% 4.09 4.03 4.29 

YOUNGBL000Z fILIL' JON Damn! (Arista) 4.03 3.96 83% 17% 3.95 3.93 4.00 

CHINGY fISNOOP DOGG & LUDACRIS Halidae In (DTP /Capitol) 4.03 4.08 82 °/e 13% 3.95 3.96 3.94 

CHINGY Right Thurr (DTP /Capitol) 4.02 4.03 99 °/3 41% 3.83 3.90 3.62 

MARQUES HOUSTON fIJOE BUDDEN & PIED PIPER Clubbin' (TUG./EEG) 4.02 3.93 67% 10% 3.92 4.02 3.60 

AALIYAH 11TANK Come Over (BlackGround /Universal) 3.99 4.00 83% 26% 4.02 4.06 3.91 

ASHANTI Rain On Me (Murder Inc./IDJMG) 3.97 3.84 88% 21% 3.88 3.96 3.62 

BOW WOW Let's Get Down (Columbia) 3.91 3.92 93% 30% 3.76 3.81 3.62 

PHARRELL fIJAY-Z Frontin' (Star Trak /Arista) 3.89 3.93 95% 39% 3.96 4.01 3.78 

BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy /Universal) 3.86 52% 6% 3.89 4.04 3.53 

AVANT Read Your Mind (Geffen) 3.86 3.93 44% 6% 3.84 3.90 3.66 

SEAN PAUL Like Glue (VP /Atlantic) 3.83 3.79 96% 47% 3.81 3.84 3.72 

YOUNG GUNZ Can't Stop, Won't Stop (Delam /IDJMG) 3.81 3.78 89% 28% 3.63 3.65 3.59 

PING YANG TWINS Naggin' (TVT) 3.81 53% 11% 3.70 3.77 3.50 

MARY J. BLIGE Doh! (Geffen) 3.78 3.79 67% 15% 3.79 3.79 3.79 

R. KELLY Step In The Name Of Love (Jive) 3.77 3.81 71% 19% 3.71 3.74 3.64 

ERYKAH BADU Danger...Block On Lock (Motown /Universal) 3.75 3.56 54% 12% 3.75 3.68 3.97 

R. KELLY Thoia Thoing (Jive) 3.72 3.75 97% 34% 3.66 3.69 3.55 

TYRESE Signs Of Love Makin' (J) 3.72 3.75 83% 28% 3.60 3.66 3.39 

T.I. 24's (Grand Hustle /Atlantic) 3.69 3.45 73% 21% 3.53 3.51 3.59 

MONICA Knock Knock (J) 3.55 3.46 56% 14% 3.54 3.56 3.47 

Total sample size is 409 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 

represents the percentage of respondents who recognized the song. Total burn represents the number of responders who said they are tired of hearing the song. 

Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed. they can take the music test based on the f orma e musicpreference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic 

is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818 -377 -5300. RateTheMusic.com data is 

provided by Mediabase Research, a division of Premiere Radio Networks. 
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Indicator 
Most Added 

T.I. Be Easy (Grand HustlelAtlantic) 

BOW WOW WAGGED EDGE My Baby (Columbia) 

2PAC f'NOTORIOUS B.I.G. Runnin' (Dying To Live) (Death Rowllnterscope) 

DWELE Fad A Way (Virginl 

BIZ MARKIE Let Me See U Bounce (Tommy Boy) 

Sangs ranked by total plays 

Recurrents 
AALIYAH fhTANK Come Over (BlackG,ound /Universal) 1315 

50 CENT P.I.M.P. (ShadylAltermathllnterscope) 1220 

MONICA So Gone (J) 831 

TYRESE Signs Of Love Makin' (J) 817 

GINUWINE In Those Jeans (Epic) 719 

BEYONCE' fIJAYZ Crazy In Love (Columbia) 694 

DAVID BANNER fILIL' FLIP Like A Pimp (Universal) 618 

SEAN PAUL Get Busy (VP /Atlantic) 476 

LIL' KIM 1150 CENT Magic Stick (Queen Bee /Atlantic) 463 

50 CENT In Da Club (Shady /A/termath//nterscope) 420 

BONE CRUSHER Never Scared (Arista) 390 

ASHANTI Rock Wit U IAwww Baby) (Murderinc. /IDJMG) 372 

SNOOP DOGG Beautiful (Doggystyle/PrioritylCapitoll 360 

BUSTA RHYMES fIMARIAH CAREY I Know What You Want IS 337 

50 CENT 21 Questions (Shady /Aftermathllnterscope) 333 

FABOLOUS Can't Let You Go (Desert Storm /Elektra/EEG) 331 

NAPPY ROOTS Roun'The Globe (Atlantic) 330 

' Reporters 
WAJLAIbany. N' 
OM: MNIMI Neaps 
PO: Rae -Spar dear Williams 
19 

IWNtMAN10WINANS 
I 2PAC (NOTORIOUS BIG 

BIZ ASSIDVt 
KELLY 

BOW WOW WAGGED EDGE 

KEDG/uenndlia. LA 
011A9: Jw Menem 
MD: Wade Hampm 

BIZ MARNE 

WHENAtlama,GA 
PO Jerry Smelia B 

APO: DnWln Owns 
MD Ransom Dsbnau 
67 TRIIIWILE 
29 2PACLNOTORIODSBIG 
25 ELEPHANT MAX 

5 1121'LLxUCRIs 
2 nSSYELLIDTI 

NEASIItY W DIODE B MURPHY LEE 

WVEE/Atlanta, GA' 
PO: Tbp Blows 
YO Teda Low 

R 6OWwOSVI:iAGGES F['GE 

5 MISSY I. . .. 

WFXNAUgusta. GA' 
OMTOMO' Ron llamas 

6 2PAC (NOTORIOUS B IG 
MURPHY LEE IJERMAINE [MOM 
BAO BOYS DA BANC 

WPRW /Auuusla, GA' 
Po: Tim Snell 
M0: NWWaln 
11 2PAC IMOTORIOUSBIG 

1 BOW WOW PJAGGIO EDGE 

THREE 6 MAFIA 

WEAWBawrmre, MD' 
PO: view Barn 
MD NW Hunan 

3 WYCIEE JEAN (MISSY ELLIDr- 
MTKASI 
BAO POP'S DA RAN0 

WEMXRaIOn Rouge, LA' 
PD J.Tweery 
MD SOCI DJ Supa MIEI 

KTCX/Beaumonl. TX' 
PO: A 

S EHRE 6MAla 
4 ELEPHANT MAN 
1 2FACLN010F 

BOW WOW (JAG ::. . 

WJZDJBiloxl, MS' 
PO: MA Neal 

5 SMOKIE NOREUI 
3 0WELE 

JNENE 
BOW WON LUGGED EOM 
THREE 6 MOM 

BOO VA TRIBE 

2PAC (NOTORIOUS B IG 

WBOTJBoston, MA' 
PO/MD: LEI= 'JOT (MOM m 

6 2PACINOTORIOUS BIG 
GRAMM 
BAD BOYS DA BAND 

WBLIOBUNBIO, NY' 
PDM CarA 

I 2PAD: CLNOIO 
Retaba 

IWSBIG 
DWELL 
ELEPHANT MAN 

BUVW01Vt',WGGEDEDGE 
hIM44113 1EEIJER'AAINEDMPFI 

WSSP/Chadeslon. SC' 
ON Jon Robbins 
Po Mychal Maguire 
APUMD. Root Dal BO Shear( 

..Y.MY t t' .C._ 

WWWZ/Chadeston. SC' 
0M PO'. Terry Base 
MD Yonm RUOe 

SMNE RI4_ 
OWE LE 

1, 

11 

BOW WOW WAGGED EDGE 

WPEG/CharlOUe 
PO: Tani Awry 
MO. Dem Cole 
15 BOW WOW TJAGGED EDGE 
9 2PAC (NOTORIOUS B IG 
911 

W ITT/Chattanooga. TNT 
PO. Keith Landeder 
MD Magic.:'. 

EE 

N. :I.10140IF'.A'.. ,. 

SAVIA 

WGCIRhirago, IL' 
OM PD'. Elroy Smith 
A!OMO. Tiffany Green 

WPWXIChicago. IL' 
PO: Jay Alan 
MO: Barban McDowell 

WIZF/Cincinnati. OH' 
PD: Tem Thomas 
MD Greg Whams 

DAÚPDKm Johnson 
OH' 

MO' Eddie Bauer 

WHXT/Columbia, SC' 
APD. Harold Banks 

MO :TShan* Mincie 
1 

5 
OPACWNOTORIOLISB IG 
MONTELL.0wOAN 

A BOW WOWOJAGGEDEDGE 
DWELE 
L KRAVITZ W D.8 LOON 6 PHARRELL 

WFXEJEOIumbus, GA 
SM: Me: 
OM: 

geb 
Dw" arb 

PD. Miek5ha N Seel 
ID 2PAC 4MOTOR OU1mU5BIG 
5 SMDME NORMA 
5 BOW WOW LJAGGE0 EDGE 

WCKX/Columbus, OH' 
PO, Paul Strong 
Mo' Warren Elevens 

A. r N'.E :,P9. 
IO OPA.! JO'CRIC.:S BIG 

BAP BOY S DA BAND 

KKDMDOII,s, TX' 
POMD,. Skip Cheatham 

E1 
E MC 

BOW WOW( JAGGED EDGE 

2 PAC LNYIOFIUISN I 

R KELLY 

WOTJ/Deboil. MI' 
PD: 550ád Mad 

': 

B- .. II,Liç61G 
VNG1'!l'a'IGrEDGE 

RAD 5OY3 :'a SF'.1' 

WJLO/DehoiL MI' 
PO: KJ Holiday 
APDMD. MS Kelley 
No ,mes 

WJJN/Dothan. Al. 
OMPDMO: JR Wilsm 

f /0W WOWO..IAGGED EDGE 

5 ZPAC(NOTORICUS61G 

WR/Fayetteville. NC 
OM Mac Edwards 
PD. Jeff Anderson 
APO: Mike tech 
MO. Taylor Morgan 

RiL.L 

_- ILAY':.Y.GiD IDGE 

WrMG /Gainesville. FL' 
Po MO. Sue Hods 

APO. Terence Brown 

O SMOKE 1400FU. 
2 OPAL (NOIORIOUS e IG 
I BOW WOWUJAGGEO MG( 

BIZ hurKIE 

WINS/Greenville, NC' 
po TAD B K Kirkland 

WJMZ/Creenville. SC' 
OM: Tony Fields 
POMO: Doug Davis 

5 JOE 
5 DROWSE 
1 CHINGY (SNOOP 000G 6 LUDACFIS 

WEUPMunörille, AL' 
OM Tory Jmlm 

CRINGE 
Shan Ulan 

3B CNINGYLSNOO 0*00SUUDALRIS 
rTI 

WJMWJadMon, MS' 
OM/P0/110: Sbn Wawa 
APD: AIM Ohm 
23 TPAC INOTDm B 0US G. 

Erz MARK!E 
BOW WOW (JAGGED EDGE 

WRHWaclaon, MS' 
POMO: Stew Poston 

C 2PAC',04DR ors e G 

WYUFF...N I R1 SSV ELLIOTT 
BOW W OW IJAGGEO EDGE 

WJBT/Jack0Omille, FL' 
OM: Gall Ann 
PO: Min Williams 
MO: G-WO 

4 OPAL INOIOROUS B IG 
1 MONTELLJORDAN 

BOW WOW WAGGED EDGE 

KPRSAIansas City, MO' 
OM: Men Carson 

O POM: Myron F 

O RIOUPAL INNGTOees S B IG 

BOW WOW WJAGGED EDGE 

IUILXilleen, TX 
OM Tim inmö 
POMD: The BantSNle, 
17 ELM TRY 

17 LENNY (REVITZ (m OIDOR A LOONS 
PIURRELI 

5 BAD BOYS OA BAND 

KRRILTatayofe, IA' 
POMO: John Kinnar 
29 112,JDACRIS 
26 MISSY 5111000 
1 2PAC 4NOTORIOUSBIG 

3 NICK CANNON 
BOW WOW IJAGGEC EDGE 
CASSIDVIR KELLY 
1'i 

WOHHAaMing, Ml' 

MoD: 
Brant Amason 

UI 

WAFA 
BOW 

NOTORIOUS 
FAGGED 

MOTE/Lexington. KY' 
POMO: Jay Alexander 
47 ANANIL 
33 M HOUSTON IJ OLDEN a PIED P'IPEG 

11 TPACINCTORIOUS BIG 

BOW WOW WAGGED EDGE 

KIWI/Lite Rork, AR' 
OMTDMD: Joe man 

9 2PACLNOTORICUS B G 

3 H(C UDC CUR 
1 SMOKIE NORFUL 

11 

BOW BOW OW LJAGGEO EDGE 

KKBT/LOS Angeles. CA' 
SM: Nancy LOW., 
PD: Rob Scorpio 

MONTELLJORO 
PAC GN07011 0E1 B I G 

P KELLY 

WGZB/touisville, KY' 
PO: NOCK Gann 
MD: Gerald Harem 

I I2 MUDACRIS 
BAD BOYS DA BAND 
MOMEII JORDAN 
BLAGUE 

WFXR1RAacon, GA 
OMmOMU. Ralph *Wm 

s BIZMARKIE 

WIBWMacon, GA 
OM: Rick Humphrey 
POMD: CNA W lliam, 

WHRKMemphM, TN' 
PD Nab Bell 
APDMD:Oenn Neel 

9 2PAC uN010R10US B G 

BOW WOW VJI/6GEDEOGA 
CASSIDVW.KELLY 

WEDNMiamr, FL' 
PO/MD: Cedric NM 

2 2PAC LNOTOROLIS BIG. 

SASIM 
BOW WOW WAGGED EGGE 

WMIBMiami, FL' 
OM: Rob Rated, 
PD San Semmes 

9 2PACLGI010R10U5 6 I G 

TI 
BAO BOYS DA BANC 

WIO(VMihraukee. WI' 
POND: Doc Low 
17 2PAC INOTORIOUS B ' 
2 WICIEFJEAN mA155Y ELLIOTT 
1 SMOKIE NOREUI 
I RAH DIGGA 

BOW WOW I J.AGG'^1 3: 

WBLX/IAobile, AL' 
DM: Jim Mann' 
POMS: MMnwddqq Reuten 
3 2PACLMOTORIOIü I'. 

1 11 

(ONTELLJORDAI: 
BOW WOW 
ICON EAA. 
m'E1E 

WZHTMIOntaaomery, AL 
SM Amessa Maddox 
CIM MO Michael Long 

PO Darryl Elliott 

6 B015 WGW LJAGGEO I D6E 
6 GINMWN4 

EE,W-LE 

MON./Nashville, TN' 
Po: Darrell JOhns5n 
APO: DJ Taal 
MD: Rick Wailer 

ì WYCIEF JEAN GUlOS,/ ELLIOTT 
4 2PALI'OTORIOUS B IG 

2 ELFBUNT MAID 

2 LOON !MARIO WINANS 
NICK CANNON 
BOW WOW (JAGGED EDGE 

WUBTMashvllle, TN' 
0M KM Xaulmae 
POMD: Pamela Miese 

3 M HOUSTON 1J BUDDEN 8 PIED PAPER 
1 2PAC (NOTORIOUS B :G 

BOW WOW (JAGGED EDGE 

CASSIDY IN KELLY 

KNOU/New Orleans, LA' 
PO: ¡Amok WilWms 
19 2PAC !NOTORIOUS B I 

BOW WOW (JAGGED EDGE 

WOUE7New Orleans, LA' 

Ó Mgela Waöon 

WBLS/New York, NY' 
PO. VInny Brown 
MO. Deneen Womack 

WWPNRJew York. NY' 
PO: Michael Saunders 
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43 2PAC MRIOD$BIG. 
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Po: Andre Marts 
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IOW WOW( ;AGGO EDGE 
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WTLLSaginaw, MI' 
POMO. Eugene Brown 

3 SMOKIE NOREUL 
I ELEPHANT MAN 

OTOR'. OUSB IG 
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PO: Sam Nelms 
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MD: Jewel Caner 

2 DWLE 
2 2PAC rNCTOP CGS 9 1 3 
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KDKS/Shreveporl, LA' 
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DUTKAI 
M0NTELL JORDAN 
MUFF JEAN IM155Y ELLIOT 
LOON OMAllO WINANS 
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KMJJ/Shreveporl. LA' 
P0: John /On 

ROW WOW EJAGGED EDGE 

ERYMH9ADU 
2PACI,NmOmOUSBIG 

KAR/St. Louis, MO' 
OM: Chuck Atkins 
PO: Dwight Slone 
MD: Tayn J 

35 
üRIMRE 

3 11 

2 M1'.55'ELl10TT 

A^ 
CTORIOUSBIG .. I 

BCYS DA BAND 

WFUN/St. Louis, MO' 
POMO: Crag Nark 

3 2PACUNOTORIpUSBIG 

BJOE AD BOYS (MEMO 

WIMP/rampa6 FL 
oleo WM MWwmaO 
APO/MO: Bb Morey CN 
15 LI 

WJUC/roledo, OH' 
PO: Ckarlle Mack 
12 2PAC4NOTpRIDJSBIG 

SMDaENORRUL 
TI 
BOW WOW VJAGGEOEDGE 

KIMIMuIa, OK' 
PO: Terry YaadaE' 
/20/110: Aalm MmW 
12 2PACLNmOmG11S B G 

10 BOW WOW WAGGED EDGE 

3 11 
I SM0101NORFUL 

WESEn"upelo. MS 
out Rick Elevens 
PO: Jell Lee 
1A VOMNGB.000Z11.5. !.11 

3 TI 

WKYSMJashinglon, DC' 
PO: Daryl! wckaq 
MD. ben Waller 
19 OPAC( NOT CRIDUSBS 

BAO BOY 50A BAND 
MURPHY LEE (JERMANE CAPRI 

WJKSWilmingMn, DE' 
MD: Manuel Mena 

SMOaENORNL 
1HARAYNE 
BOW WOW UJAGGEDEDGE 
CASS10V51 KELLY 
2PAC (NOTORIOUS BIG 

*Monitored Reporters 
81 Total Reporters 

70 Total Monitored 

11 Total Indicator 

Did Not Report. Playlist Frozen (1): 
KBCE/Alexandria, LA 

No Longer A Reporter (1): 
WPHR/Syracuse. NY 
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38 URBAN TOP 50, 
v, October 10, 2003 

LAST 'wS 
WEEK ARTIST 

2 0 BEYONCE' //SEAN PAUL Baby Boy (Columbia) 

1 0 YOUNGBL00DZ fILIL' JON Damn! (Arista) 

© ASHANTI Rain On Me (Murderinc. /IDJMG) 

Q LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) 

5 R. KELLY Thoia Thoing (Jive) 

6 NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailreather (Bad Boy/Universal) 

7 PHARRELL fIJAY -Z Frontin' (Star Trak /Arista) 

Q MARY J. BLIGE Ooh! (Geffen) 

Q JAGGED EDGE Walked Outta Heaven (Columbia) 

YOUNG GUNZ Can't Stop, Won't Stop (DefJam /IDJMG) 

11 LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 

12 FABOLOUS fITAMIA Into You (Desert Storm /Elektra /EEG) 

® M. HOUSTON fIJ. BURDEN & P. PIPER Clubbin' (T.U.G. /EEG) 

® R. KELLY Step In The Name Of Love (Jive) 

5 CHINGY Right Thurr (DTP /Capitol/ 

OUTKAST The Way You Move (Arista) 

e AVANT Read Your Mind (Geffen) 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) 

MONICA Knock Knock (J) 

20 ERYKAH BADU Danger...Block On Lock (Motown /Universal) 

5 

8 

6 

3 

4 

13 

12 

11 

9 

1 

14 

15 

10 

19 

16 

22 

18 

21 

24 

25 

26 

(Debut: 

32 

33 

30 

38 

23 

48 

31 

37 

39 

28 

36 

[Debut> 

40 

27 

41 

34 

44 

42 

47 

45 

46 

(Debut> 

43 

(Debut> 

49 

(Debut> 

TOTAL 
PLAYS 

3632 

3565 

2888 

2834 

2510 

2396 

2384 

2233 

2140 

2137 

2112 

2068 

2045 

1932 

1901 

1794 

1718 

1587 

1547 

1356 

® MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (fo'Reel /Universal) 1165 

e PING YANG TWINS Naggin' (TVT) 1062 

e BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy /Universal) 1008 

MISSY ELLIOTT Pass That Dutch (Gold Mind /Elektra /EEG) 895 

e GINUWINE Love You More (Epic) 886 

OBIE TRICE Got Some Teeth (Shady /Aftermath/9nterscope) 851 

27 T.I. 24's (GrandHustle /Atlantic) 769 

WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus (J) 732 

29 BOW WOW Let's Get Down (Columbia) 722 

e 112 fILUDACRIS Hot & Wet (DefSoal /IDJMG) 719 

31 ATL Calling All Girls (Epic) 706 

JOE More & More (Jive) 682 

® BIG TYMERS This Is How We Do (Cash Money /Universal) 676 

34 SEAN PAUL Like Glue (VP /Atlantic) 629 

35 ISLEY BROTHERS fIRON ISLEY Busted (Dream Works) 621 

2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Death Row /lnterscope) 596 

38 

40 

e 
44 

45 

47 

49 

o 

FLOETRY Getting Late (Dream Works) 593 

DMX Where The Hood At? (BuffRyders /IDJMG) 579 

TOO SHORT MIL' JON Shake That Monkey (Short /Jive) 564 

JACKI 0 Nookie Real Good (Poe-Boy /Sahel 564 

ELEPHANT MAN Pon De River (VP /Atlantic) 543 

JAHEIM Backtight (Dike Mill/Warner Bros.) 499 

LOON fIMARIO WINANS Down For Me (Bad Boy /Universal) 466 

R. KELLY I'll Never Leave (Jive) 464 

JAY -Z La-La-La (Excuse Me Again) (Bad Boy /Universal) 401 

JA RULE Clap Back (Murderinc. /IDJMG) 379 

MYA My Love Is Like...Whoa (A &M /Interscope) 370 

MONTELL JORDAN Superstar (Koch) 369 

DAVID BANNER Cadillac On 22's (Universal) 367 

NICK CANNON Gigolo (Jive) 364 

o j/- 
C-'Lílt/LC LI 2i#'Ì r' 

ó4 
Fp P`P 

PLAYS 
TOTAL 

AUDIENCE 
1001 

WEEKS ON TOTAL STATIONS 

CHART ADOS Most Added 
+168 505865 10 6410 www. rradds. corn 

0 420163 15 6210 
ARTIST TITLE LABELISI ADDS 

+282 382988 8 6212 
2PAC //NOTORIOUS B.I.G. Runnió... (Death Rowllnterscope) 56 

+427 353270 7 6410 
BOW WOW fIJAGGED EDGE My Baby (Columbia) 41 

-48 346575 14 6710 T.I. Be Easy ¡Grand Hustle /Atlantic) 36 

-451 302959 16 5911 BAD BOY'S DA BAND Bad Boy This Bad... (Bad Boy /Universal) 16 

-219 299679 20 6410 
SMOKIE NORFUL I Need You Now (EM /Gospel) 14 

WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus (JI 7 
+218 220011 8 6510 

ELEPHANT MAN Pon De River (VP /Atlantic) 7 

+108 254620 10 5811 MONTELL JORDAN Superstar (Koch) 7 

+12 260313 17 5110 DWELE Find A Way (Virgin) 6 

-165 306378 25 5710 
BIZ MARKIE Let Me See U Bounce (Tommy Boy) 6 

-443 239411 17 6410 

+138 224336 11 5213 

+323 282641 12 6413 Most 
-260 282507 26 6610 Increased Plays 

+406 185388 5 5513 
TOTAL 

+145 185162 8 5910 PLAY 

ARTIST ' INCREASE 

+234 170619 5 6212 
MISSY ELLIOTT Pass That Dutch (Gold MindlElektra /EEG) +737 

+22 142622 6 5810 2PAC fINOTORIOUS B.I.G. Ronnie... (Death Rowllnterscope) +468 

-2 100470 10 5410 LUDACRIS f /SHAWNNA Stand Up (Def Jam South/IDJMG) +427 

+107 100895 7 4315 
OUTKAST The Way You Move (Arista) +406 

R. KELLY Step In The Name Of Love (Jive) +323 
+58 66042 11 2910 

112 fILUDACRIS Hot & Wet (DelSoul/IDJMG) +317 

+144 106093 4 44116 ASHANTI Rain On Me (Murderinc. /IDJMG) +282 

+737 110060 1 6115 CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) +234 

+156 79941 3 3912 
MARY J. BLIGE Ooh! (Geffen) +218 

JA RULE Clap Back (Murderinc. /IDJMG) +217 
+124 58698 4 4510 

-17 75320 19 3810 

+165 62995 2 5317 

-374 

+317 

64462 

66475 

17 

2 

5810 

5815 
New &Active 

-58 46572 11 3910 

+105 61674 3 4913 
RAH DIGGA Party Sc.. (flipmodelJ) 

Total Plays: 347, Total Stations: 27, Adds: 1 

+93 43996 3 3610 
KELIS Milkshake (Star Trak /Arista) 

-187 63879 19 5410 Total Plays: 323, Total Stations: 20, Adds: 1 

-10 70992 11 2810 
LIL' MO 1st Time /f /ektralffG) 

+468 68987 1 57156 Total Plays: 318, Total Stations: 27, Adds: 2 

+38 61227 4 3210 A. HAMILTON Comió From Where I'm From (So So Del /Arista) 

-275 33048 8 4610 Total Plays: 315, Total Stations: 18, Adds: 0 

+23 37528 5 2910 TAMIA Officially Missing You (Elektra /EEG) 

-99 34097 7 4110 
Total Plays: 312, Total Stations: 24, Adds: 0 

+102 92171 3 4117 DRAG-ON Put Your Drinks Down (Ruff Ryders /Virgin) 

Total Plays: 307, Total Stations: 25, Adds: 0 
+18 43600 4 3914 

+65 51581 2 3415 
KEM Love Calls (MotownlUniversal) 

Total Plays: 296, Total Stations: 15, Adds: 0 

-1 69922 16 510 
DWELE Find A Way (Virgin) 

-38 45184 19 3210 Total Plays: 232, Total Stations: 24, Adds: 6 

+217 51038 1 111 
CASSIDY fIR. KELLY Hotel (J) 

-118 37108 18 3710 Total Plays: 207, Total Stations: 30, Adds: 5 

+93 30388 1 3317 T.I. Be Easy (Grand Hustle /Atlantic) 

-17 19906 2 2210 Total Plays: 202, Total Stations: 37, Adds: 36 

+124 33958 1 3612 Songs ranked by total plays 

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
9/28 -10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R8R by each reporting 
station. Songs unreported as adds do not count toward overall total Stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 
Quarter Hour Persons used herein vdTlr permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003_ R &R. Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

ExposENEW PRODUCTS AVAILABLE! CALL TODAY FOR A CATALOG! 

= 

`.... . . _ , .. ,.. . 

EventTape 
BunchaBanners'" 
FlashBags' 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

FirstFlash! 
L 1 N E 

6528 Constitution Drive 
Fort Wayne, Indiana 46804 

Fax: [2601 436-6139 
www.firstflash.com 

1- 800 -21 FLASH 
1 -800- 213 -5214 
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"Big Tigger adds Hip -Hop credibility 
and street saw to my radio station... 

DION SUMMERS 

PROGRAM DIRECTOR 

WMIB -FM, MIAMI, FL 

"In addition to Tigger's enticing 
and very credible personality, 
Live in the Den gives our listeners 
the hot music they expect and 
the starpower they love!" 

CHRIS TYLER 

MUSIC DIRECTOR 

urr 

"This is a great show...the phones 
have been blazin' for Big Tigger... 
The Show is... a ratings monster." 

MINNESOTA FATTZ 

DIRECTOR OF URBAN PROGRAMMING 

.I libi -rni, tluaiVJll4,l:. 

in the 

2 HOURS 

For More Info Call 818.377.5300 

Delivered via Starguide 
411111111110 

.4 RAO10 NETWORKS 

> > > IT'S THE INTERVIEWS AND THE ARTISTS THAT WILL KEEP YO t ' STE " RS LOCKED IN < < < 
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36 
DANA HALL 
dharr@radioandrecords. com 

URBAN 

Industry Vets On The Bench 
Out of work, but not out of luck 

(most everyone in this industry - both on the ra- 
dio and record sides - has been out of work at least 
once during their career. There are just a lot more of 
us on the sidelines today. But being out of work doesn't 
mean that your career is over, even in these difficult 
economic times. While there are fewer jobs due to con- 
solidation, there are ways you can help yourself be one 
of the lucky ones to get back in if you're out of work. 

Even if you are employed, it 
doesn't hurt to prepare yourself, both 

mentally and financially, for the pos- 

sibility of one day being laid off. This 

week I talked with three out-of -work 
industry professionals about how 
they're dealing with their job search- 

es, the challenges and frustrations of 
being unemployed and what they've 
learned from their experiences. 

Be Proactive 

KJ Carson has been in radio for 

almost 10 years. His on -air stints in- 

cluded WJMH and WQMG in 
Greensboro, WPEG /Charlotte, 
WILD/ Boston and KPRS /Kansas 
City. He's been out of work for nine 

months. 

"I don't think a lot of people who 
are out of work have a realistic view 
of the industry right now," he says. 

"I've talked with some people who 
are also out of work, and they are bit- 
ter. But you can't take it personally. 

You have to understand that you're 
not on people's priority list, but that 

shouldn't keep you from trying." 
Carson, who recently moved him- 

self from Kansas City back to his 
New Jersey hometown, 
says his biggest frustra- 
tion is "not having any- 
one say yes." He contin- 

ues, "You keep getting a 

lot of nos and rarely even 

a maybe." And that's as- 

suming that the PD even 

takes the time to respond. 

"I used to get frustrat- 
ed when people didn't 
call me back, but now I don't," Car- 

son says. "Sometimes what's more 
important are the one or two people 
who are returning your calls or re- 

sponding to your package. I have a 

handful of high- quality PDs - big- 
ger- market guys - who will call me 

back. These PDs have been very help- 
ful in giving me advice and passing 

my name along, even when they 
can't offer me a job." 

Carson says that sometimes you 
have to be willing to take active steps 

to change your situation. "I moved 
back to Jersey because I was feeling 

very isolated in Kansas," he says. "I 

felt like I wasn't close to where them 
were more opportunities, like the 

East Coast. 

"Here, I'm 30 minutes from New 
York, two hours from Hartford, an 

hour and 15 minutes from Philly. I've 

contacted all the stations in these ar- 

eas and told them I'm available for 
swing and part -time shifts. If a PD 
wanted to meet with me, I could 
drive them the same day. I couldn't 
do that in Kansas City." 

Why Me? 

Azim Rasheed was National Di- 
rector/R&B Promotion for MCA 
Records before being laid off in the 
company's merger with Geffen four 
months ago. "I feel like it's a little 
harder on the label side," he says. 

"With radio guys, if you were a 

PD, you can also probably be an on- 

air jock or production guy. With us, 

basically you're looked at as a pro- 
motion guy and that's it. It's a little 
more difficult for us to reinvent our- 
selves in the eyes of the industry. 

"The higher up the ladder you 
were, the harder it is to get back in, 

because so many companies are 
downsizing and merging. 

l've found that if you were 
a VI' or national, most peo- 

ple assume you won't con- 

sider being a regional. And 
even when you am open to 

that, if you're based at the 

label's main office - New 
York - there are fewer re- 

gional jobs here, because at 

so many labels the nation- 

al also handles the Northeast ." 

Programming veteran Gerod 
Stevens had been OM at Clear Chan- 
nel's New Orleans cluster when he 

was laid off in July 2001. "I had been 

with the company and WQUE for 12 

years," he says. "I had survived five 
management changes and helped to 

bring the station to No. 1, and the fact 

that I had to leave the situation un- 
der some duress was upsetting. 

"That's difficult for anyone, in any 
business. You feel like you give your 
life to a situation, and then you feel 

like you're discarded despite all your 
hard work. You start to think, 'Is 

Azim R asheed 

someone after me ?' It really plays 
games with your head. 

"In this business, your reputation 
is everything. All it takes is one bad 

rumor to destroy that. All it takes is 

one person to say something nega- 

tive, and it takes off. The industry 
thrives on those rumors. You don't 
find out how much it affects you un- 
til you start to look for work again." 

Stay In The Mix 

While these vets each have their 
own stories about being laid off, they 

all agree on the key ways to stay in the 

mix. Carson says you have to make 

sure that people don't forget you. "I 
send out about 40 packages a month," 
he says. "Over the nine months l've 

been out, that's 360 packages. 

"Many of those are repeats, but 
that's the point. At least one PD has 

received seven of my packages. He 

hasn't called me back yet, but I know 
he knows who I am. I also send out 
an e-mail every 10 days to all my con- 

tacts. Consistency is key when you 
are out of work." 

"The higher up the 

ladder you were, 

the harder it is to 

get back in, 

because so many 

companies are 

downsizing and 

merging." 

Azim Rasheed 

Stevens takes time each day to 

check out industry websites to stay 

in the loop. "It's important to keep up 
with news, to find out about new job 

openings," he says. "I also have my 
own network of people, jocks I've 
trained over the years and program- 
mers I've worked with. People like 
IWEA VP /Marketing] Helen Little, 
[WBLS /New York PD] Vinny Brown 
and IKKDA /Dallas PD] Skip 
Cheatham. 

"[WGCI & WVAZ /Chicago OM] 
Elroy Smith helped me to see that this 

happens to everyone. He helped me 

through the process of the phone 
calls: At first everyone calls, and 
gradually the phone stops ringing 

R &R October 10, 2003 

"I've talked with some people who are also 

out of work, and they are bitter. But you can't 

take it personally. You have to understand 

that you're not on people's priority list, but 

that shouldn't keep you from trying." 
KJ Carson 

after a couple of weeks. You quickly 
learn who your friends are." 

Rasheed says that when he was 

first laid off, "I was shell -shocked, 

and I wasn't being very ag- 

gressive about finding a 

new gig. But in the last 
month I've been making 
sure my network is tight. 
There are people who have 

helped me in my career in 

the past, and they're still 
my strongest supporters, 
even if they don't have a 

job for me. 

"I also make sure I make 

the rounds at industry events, to let 

people see me. The old saying is so 

true: 'Out of sight, out of mind.' If 
people don't see you around, they 
forget you pretty quickly. 

"I try to keep in touch both with 
label folks and radio people, because 

in the end my connections on both 

sides are what will help me land a 

new gig. The first thing a prospective 

employer will ask you is, 'Who [at ra- 

dio) can you get on the phone ? "" 

Maintain Your Sanity 

For Stevens, being laid off "was the 

break I needed for a long time." He 

continues, "For the first month I did 
absolutely nothing except relax and 

enjoy myself. In all the years I'd been 

working in radio I'd generally only 
take a one -week vacation per year. So, 

for me, it was a long- overdue vaca- 

tion. It gave me the chance to really 

reflect on my life, my goals, my fami- 

ly and my career. 

"But after that you start to get a lit- 
tle bored. I was lucky because I was 

offered a job with Cash Money, so I 

was working not long after. The thing 
is, when you love radio, it gets in 
your blood, and you can't get it out." 

That's why Stevens eventually 
twice took short-term jobs at KBCE/ 
Alexandria, LA. "You have to make 

sure when you do take a job to get 

back in, that it's the right one," he says. 

"When I first got laid off I was still 
calling programmers every day," 
Rasheed says. "It was like I was still 
working. I had to learn to deprogram 

myself. I had always worked, from the 

time l was 15, so it was a different kind 

of experience for me. 

"I eventually learned to focus on 

other things. I read a lot more now. 

I'm getting in shape physically. I have 

personal projects now that I never 
had time for before. I've truly learned 

how to relax." 
Carson stays sane by keeping his 

sense of humor. "If you can't laugh at 

things, then you should move on," he 

says. "I realize there are bigger issues 

in the industry and that it's not me. 

"Even so, I wouldn't give up on ra- 

dio just yet. If it gets to 
that point, I have skills 
that l've learned in radio, 
like my knowledge of 
Scarborough research, 
that could take me to oth- 
er industries or other jobs 

in broadcasting. 

"I'll also consider oth- 

er formats. I already sent 

my package out to Top 40 

programmers, asking for 
feedback." 

Gerod Stevens 

Keep Your Options Open 

Rasheed says that, with labels, "It 
helps to have good relationships on 

the Rhythmic side; that can only 
make you more valuable to a compa- 

ny. I've been lucky in that I've had re- 

lationships with people like 
[WQHT /New York's] Ebro, [WMIB/ 
Miami PD] Dion Summers when he 

was at WERQ /Baltimore and [Clear 

Channel /Philadelphia Director /Ur- 
ban Programming] Thea Mitchem 
when she was at WPGC/ Washing- 
ton. I spent the first part of the sum- 
mer asking, 'Why did this happen to 
me ?' Now I'm looking at what I have 

to offer and where I can go from 
here." 

"My advice is to always have 
something to fall back on," says 
Stevens. "It's just common sense. l've 
also become more of a believer in 
owning your own business. I look at 

someone like [On Top Communica- 
tions President] Steve Hegwood and 

truly admire what he has accom- 
plished. He put together the inves- 

tors and has his stations up and run- 
ning. I would love to be able to do 
that, and in fact I'm in the process of 
hying to make it happen. 

"l've also learned that you have to 
increase your skills in all areas. I've 
been working for a video /televi- 
sion /audio production company as 

OM, and it has taught me a whole 
new set of skills in terms of produc- 
tion and equipment and, to an extent, 
in managing people and selling a 

product. 
"I'm responsible for growing this 

company and overseeing the em- 
ployees. Sure, I did that in radio as 

well, but now I can see that business 

is business, regardless of where 
you're at. It's really helped me to 
mature and realize that the most im- 
portant thing in the end is having 
your family and your happiness." 

www.americanradiohistory.com
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Artist Title (Label) 

America's Best Testing CHR /Rhythmic Songs 12 + 

For The Week Ending 10/10/03 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya Tailfeather /Bad Boy /Universal) 

LUDACRIS fISHAWNNA Stand Up (Del JamSoutIi/IDJMG) 

LID' JON & THE EASTSIDE BOYZ Get Low (TV1 

50 CENT If I Can't /Shady /Aftermath /Interscope) 

CHINGY Right Thurr (DTP /Capitol) 

FABOLOUS fITAMIA Into You (Desert Storm/Elektra/EEG) 

BLACK EYED PEAS Where Is The love? (A &M /Interscope) 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) 

YOUNGBLOODZ fILIL' JON Damn! (Arista) 

BABY BASH Suga Suga (Universal) 

BEYONCE' fIJAYZ Crazy In Love (Columbia) 

MARK RONSON International Affair /flektra /EEG) 

FAT JOE & P. DIDDY fl DRE Girl I'm A Bad Boy (Bad Boy /Universal) 

50 CENT P.I.M.P. (Shady /Aftermath /Interscope) 

ASHANTI Rain On Me (MurderincJIOJMG) 

BOW WOW Let's Get Down (Columbia) 

YOUNG GUNZ Can't Stop, Won't Stop (De!Jam/IOJMG) 

PHARRELL f!JAYZ Frontin' /Star Trak/Adstal 

OUTKAST The Way You Move (Arista) 

MYA My Love Is Like...Whoa (A &M /Interscope) 

DMX Where The Hood At? (Ruff Ryders/IDJMG) 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (fo'Reel /Universal) 

GINUWINE In Those Jeans (Epic) 

R. KELLY Thoia Thoing (Jive) 

LUMIDEE Never Leave You Uh Ooh, Uh Oooh! (Universal) 

MARY J. BLIGE Doh! (Geffen) 

BUBBA SPARXXX Deliverance (Beatclub/ /nterscope) 

T.I. 24's (Grand Hustle /Atlantic) 

OBIE TRICE Got Some Teeth /Shady /Aftermath //nterscope! 

TW LW Familiarity Burn 
Persons Persons Persons 

12 -17 18 -24 25 -34 

4.29 4.20 97% 21% 4.39 4.27 4.20 

4.07 4.14 99% 37% 4.11 195 4.13 

4.04 3.91 73% 10% 4.40 3.74 4.21 

4.02 3.85 83% 23% 4.28 3.79 4.01 

4.00 3.94 72% 17% 4.32 3.95 3.83 

3.96 3.77 97% 39% 4.22 3.93 3.78 

3.96 3.96 91% 30% 3.97 4.02 3.93 

3.92 4.05 95% 40% 3.77 3.75 4.13 

3.89 3.64 70% 12% 4.28 3.80 3.80 

3.87 3.68 61% 13% 4.15 3.61 3.96 

3.87 3.71 55% 11% 4.10 3.84 3.74 

3.86 3.85 99% 54% 3.66 3.75 4.01 

3.86 27% 4% 4.07 3.71 4.00 

3.84 3.73 45°/e 7% 4.33 3.62 3.76 

3.81 3.80 99% 50% 3.99 3.67 3.86 

3.81 3.65 77% 15% 3.79 3.82 3.77 

3.80 3.78 86% 27% 4.03 3.65 3.75 

3.79 3.65 710/, 16% 4.13 3.42 3.92 

3.76 3.87 87% 33% 3.68 3.68 3.97 

3.76 3.68 61% 10% 3.62 3.57 4.06 

3.70 3.76 98% 35% 3.80 3.65 3.79 

3.68 3.73 79% 17% 3.93 3.46 3.79 

3.63 3.54 47% 9% 4.07 3.38 3.49 

3.62 3.48 87% 35% 3.80 3.57 3.56 

3.60 3.38 90% 30% 3.83 3.51 3.63 

3.60 3.51 90% 44% 3.63 3.61 3.38 

3.53 3.60 55% 13% 3.26 3.25 3.84 

3.52 3.61 60% 13% 3.41 3.43 3.85 

3.52 3.50 51% 17% 3.69 3.44 3.58 

3.40 3.25 49% 13% 3.75 3.29 3.39 

Total sample size is 404 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 

represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Sample 

composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic 

is a registered trademark of RateTheMusic.com. The RTMsystem, is available for local radio stations by calling 818 -:775300. RatenheMusic.com data is provided 

by Mediabase Research. a division of Premiere Radio Networks. 

ARTIST: Missy Elliott 
LABEL: Gold Mind /Elektra /EEG 

By MIKE TRIAS /Assistant Editor 

Since she first emerged in the 

mid -'90s, Missy "Misdemean - 

or" Elliott has been a force to 

reckon with as a producer, writer 

and solo artist. Like her music, 

her videos are always on the cutting edge, and this time around 

it's no different. "Pass That Dutch" is the latest bomb from Elliott's 

vast musical arsenal, and it exploded on R &R's charts this week, 

debuting at No. 24* at both CHR/Rhythmic and Urban. 

"Pass That Dutch" is our first look at This Is Not a Test, 

Elliott's forthcoming Nov. 25 release. Thumpin' bass serves as 

the engine that drives the cut forward, while percussive claps 

steer the listener through the song. Occasional accents pro- 

vided by horns, alarms and even a whinnying horse turn the 

tune into another one of Elliott's instant classics. Still not con- 

vinced? Go to the clubs and check out the dance floor once 

"Pass That Dutch" starts pumpin' through the speakers. 

This Is Not a Test is Elliott's fifth solo project, and guests 

this time around include Jay -Z, Monica, Fabolous, Elephant 

Man and The Clark Sisters. Timbaland and Elliott team up once 

again as producers on the album, with help from Craig 

Brockman, Nisan Stewart and Soul Diggaz. 

Elliott recently won Best Video of the Year and Best Hip -Hop 

Video for "Work It" at the MTV Video Music Awards, and there 

may be many more awards to come. She was nominated for a 

Radio Music Award for Artist of the Year: Hip -Hop Radio, and 

the ceremony will air Oct. 27 on NBC. In addition, Elliott will be 

competing in the categories of Rap /Hip -Hop: Favorite Female 

Artist and Rap/Hip -Hop: Favorite Album (Under Construction) 

at this year's American Music Awards, airing Nov. 16 on ABC. 
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34 RHYTHMIC MIX SHOW TOP 30 
October 10, 2003 

RANK ARTIST TITLE LABEL 

1 YOUNGBLOODS MIL' JON Damn! (Arista) 

2 BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

3 LW JON & EASTSIDE BOYZ Get Low (TVT) 

4 LUDACRIS Stand Up (De/ Jam South/IDJMG) 

5 YOUNG GUNZ Can't Stop, Wont Stop (Del Jam / IDJMG) 

6 CHINGY Right Thurr (Priority /Capitol) 

7 NELLY f /P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Universal) 

8 MISSY ELLIOTT Pass That Dutch (Gold Mind /flektra /EEG) 

9 CHINGY fISNOOP DOGG & LUDCARIS Holidae In (DTP /Capitol) 

10 R. KELLY Tlioia Thoing (Jive) 

11 MARY J. BLIGE Ooh! (Geffen) 

12 PHARRELL fIJAY -Z Frontin' (Star Trak/Arista) 

13 50 CENT fINOTORIOUS B.I.G. P.I.M.P. (Shady /Aftermath /lnterscope) 

14 MURPHY LEE fIJ. DUPRI Wat Da Hook Gon' Be (Fo'Reel/Universal) 

15 T.I. 24's (Grand Hustle /Atlantic) 

16 OBIE TRICE Got Some Teeth (Shady /Aftermath /Interscopel 

17 KELIS Milkshake (Star Trak /Arista) 

18 WYCLEF JEAN Party To Demascus (J) 

19 50 CENT If I Can't (Shady /Aftermath /Interscopel 

20 OUTKAST The Way You Move (Arista) 

21 BAD BOY'S DA BAND Bad Boy This, Bad Boy That (Bad Boy /Universal) 

22 2PAC fINOTORIOUS B.I.G. Runnin' (Death Row /Interscope) 

23 213 Fl y(Geffen) 

24 R. KELLY Step In The Name Of Love (Jive) 

25 TOO SHORT fILIL' JON Shake That Monkey (Jive) 

26 YING YANG TWINS Naggin' (MT) 

27 BABY BASH Suga Suga (Universal) 

28 FABOLOUS Into You (flektra /EEG) 

29 G UNIT Stunt 101 (lnterscope) 

30 BOW WOW Let's Get Down (Columbia) 

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 10/5- 10/11/03. 
02003, R &R, Inc. 

2PAC TITHE NOTORIOUS B.I.G. Runnin' (Amaru /lnterscope) 

MISSY ELLIOTT Pass That Dutch (Gold Mind /flektra /EEG) 

JA RULE Clap Back (MurderInc. /IDJMG) 

G UNIT Stunt 101 (Interscope) 

SNOOP DOGG It Blows My Mind (Star flak/Arista) 

112 fILUDACRIS Hot & Wet (DefJam / IDJMG) 

This Week's Hottest Music Picks 

Karen Wild 
MD, KUBE/Seattle 

Capone -N- Noreaga featuring Wayne 

Wonder & Lexxus' "Anything Goes" (Roc - 

A -Fella /IDJMG): In the spirit of hot -ass 
dancehall music, this track is an instant 
record in the club in my world. 

Jagged Edge's "Walked Outta Heaven" 
(Columbia): I love it, I love it, I love it! 

have always been a diehard fan of Jodeci, 

and for some people Dru Hill filled that 
Jodeci void. For me, it's Jagged Edge, a tru- 
ly soulful, sexy R &B group. The song is 

spiritual and beautiful. 

D Rock 
P0, KXHT /Memphis 

Missy Ell iott's "Pass That Dutch" (Gold 

Mind /Elektra/ EEG): A hot -ass hit! 

Nelly's "Iz U" (Fo' Reel /Universal): 
He's got another hit! 

Jagged Edge's "Walked Outta Heaven ": 

A huge hit for the fall. 

Rob Tyler 
MD, WQSX/Boston 

Amuka's "Appreciate Me" (Star 69): 

Huge in the Boston clubs right now, and it 
sounds amazing on WQSX (Star). One of 
the best- sounding dance tracks available. 

Mary J. Blige's "Ooh!" (Geffen): We just 
opened an all -day new -music slot for this 
one, 'cuz we're sure it's gonna be a Star 
smash. 

Tarralyn's "Up Against All Odds" (Cas- 

ablanca): The secret weapon of the fall 

book. Top 10 phones, and it's only been on 

the air a week! 

Mark Median 
P0, KZZP/Phoenix 

Drag -On featuring Eve's "You Had Me" 
(Ruff Rvders /Virgin): Hot female record. 

Lenny Kravitz featuring P. Diddy, Loon 
& Pharrell's "Show Me Your Soul" (Bad 

Boy /Universal): Interesting record. I like it 

though - definitely one to keep an eve on. 
Ryan Duarte's "You" (Independent): 

Good Latin female record. Keep an eye on 

this one, especially on the West Coast. 
2pac featuring The Notorious B.LG.'s 

"Runnin "' (Death Row /Interscope): KZZP 

(Kiss) is breaking this in Phoenix, and it's 
an absolute no bramer. Two huge hip -hop 
stars - you gotta hit it. 

112 featuring Ludacris' "Hot & Wet" 
(Def Jam / IDJMG): We're almost 300 spins 
in, and it sounds great on the air. 

Lucas 
MD, WWKL/Harrisburg 

DMX's "Get It on the Floor" (Ruff Ryders/ 
IDJMG): This is the next big party anthem. 

Blu Cantrell's "Make Me Wanna 
Scream" (Arista): Blu has one of the sexiest 
voices I have ever heard. 

Blaqué s "I'mGood" (Elektra /EEG): Let 

me be blunt: I like the title of this song and 

think they are the next TLC. 

Please Send Your Photos 

R &R wants your best snapshots (color or black R. white). 

Please include the names and titles of all pictured and send them to: 

R&R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067 
Email: mdavis @radioandrecords.com 

R&R'S Year -End Chart Pack 

NOWAVAILABLEN X65. 
Includes year -end charts for all R &R 
formats from 1974 through 2002! 

Call (310) 788 -1625 or email 
moreinfo@radioandrecords.com 

www.americanradiohistory.com
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CHR /RHYTHMIC TOP 5O 
October 10, 2003 

ARTIST _ 

1 0 
2 0 
7 0 
3 4 

6 O 
4 6 

9 0 
11 0 
10 0 
5 10 

8 11 

15 ® 
13 13 

14 0 
17 ® 
20 

12 17 

16 18 

18 19 

21 e 
23 ® 
26 ® 
19 23 

¡ Debut> 

24 25 

29 

30 ® 
36 

34 a 
35 (1) 
28 31 

39 ® 
37 ® 
32 34 

33 35 

¡Debut> 

TOTAL 
PLAYS 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 6427 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 5548 

YOUNGBL00DZ MIL' JON Damn! (Arista) 4426 

NELLY fUP. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy /Universal) 4399 

BABY BASH Suga Suga (Universal) 4135 

CHINGY Right Thug (DTP /Capita() 3999 

LUDACRIS f!SHAWNNA Stand Up (De / Jam South /IDJMG) 3968 

CHINGY f /SNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) 3739 

YOUNG GUNZ Can't Stop, Won't Stop (Deliarn /IDJMG 3578 

PHARRELL f!JAY -Z Frontin' (Star Trak/Arista) 3548 

50 CENT P.I.M.P. (Shady /Aftermath /lnterscopel 2953 

OUTKAST The Way You Move (Arista) 2688 

FABOLOUS fITAMIA Into You (Desert Storm /Elektra /EEG) 2514 

OBIE TRICE Got Some Teeth (Shady /Aftermath /)nterscope) 2486 

ASHANTI Rain On Me (Murder Inc. /IDJMG) 2284 

MARY J. BLIGE Doh! (Geffen) 2122 

BOW WOW Let's Get Down (Columbia) 2018 

BUBBA SPARXXX Deliverance (Beatclub /lnterscopel 1997 

50 CENT If I Can't (Shady /Aftermath /lnterscopel 1912 

R. KELLY Thoia Thoìng (Jive) 1841 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (To'Reel /Universal) 1815 

T.I. 24's (Grand Hustle /Atlantic) 1681 

MYA My Love Is Like...Whoa (A &M /lnterscopel 1649 

MISSY ELLIOTT Pass That Dutch (Gold Mind /Elektra /EEG) 1598 

GINUWINE In Those Jeans (Epic) 1481 

MARK RONSON International Affair (Elektra /EEG) 1436 

213 Fly (Gellen) 1277 

WYCLEF JEAN fIMISSY ELLIOTT Party To Damascus (J) 1117 

BIG TYMERS This Is How We Do (Cash Money /Universal) 1051 

M. HOUSTON f /J. BUDDEN & P. PIPER Clubbin' (TUG. /EEG) 103C 

DMX Where The Hood At? (RuffRyders /IDJMG) 971 

JAGGED EDGE Walked Outta Heaven (Columbia) 954 

GEMINI fINB RIDAZ Crazy For You (Catalyst) 891 

CHRISTINA AGUILERA faLIL' KIM Can't Hold Us Down (RCA) 887 

FRANKIE J. We Still (Columbia) 883 

2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Death Row / lnterscope) 787 

42 ® YING YANG TWINS Naggin' (TVT) 772 

49 c 112 fILUDACRIS Hot & Wet (DefSoul /IDJMG) 741 

45 KELIS Milkshake (Star Trak /Arista) 70B 

43 0 TECH N9NE Imma Tell (Independent) 695 

46 a) R. KELLY Step In The Name Of Love (Jive) 646 

50 0 BAD BOY'S DA BAND Bad Boy This Bad Boy That (Bad Boy /Universal) 619 

47 O BLAINE I'm Good (Elektra /EEG) 616 

31 44 FAT JOE & P. DIDDY fl DRE Girl I'm A Bad Boy (Bad Boy /Universal) 590 

44 SASHA Oat Sexy Body (VP) 588 

38 46 MONICA Get It Off (J) 514 

RAH DIGGA Party &... (flipmode /J) 491 

41 48 BUSTA RHYMES Light Your Ass On Fire (Star Trak /Arista) 484 

0 LIMP BIZKIT Red Light Green Light (Flip /lnterscopel 473 

OUTKAST Hey Ya! (Arista) 473 

Lebut> 

¡ Debut> 

/Debut> 

(- 
PLAYS 

TOTAL 

AUDIENCE 

1001 

WEEKS ON 

CHART 

TOTAL STATIONS 
ADOS 

+288 696116 10 8410 

+67 536983 23 7610 

+658 421846 13 7711 

-319 411922 18 8111 

+190 332165 18 61/0 

-235 432345 24 7810 

+529 439132 8 8011 

+650 371625 7 8210 

+251 395472 16 7810 

-622 329766 18 8110 

-640 324226 19 8010 

+439 223979 6 7211 

-67 283911 24 7210 

+147 222161 7 7910 

+345 249273 8 6612 

+359 193986 6 6910 

-969 153959 15 7010 

-122 139275 11 6010 

-11 184145 13 1810 

+123 239871 14 6810 

+183 139054 7 6713 

+89 118079 10 6512 

-118 147116 19 6110 

+1283 161928 1 7918 

-138 131695 20 6210 

+76 102736 5 4613 

+51 144597 6 1310 

+214 80816 2 6216 

+42 62580 4 4214 

+27 79543 8 3210 

-469 79760 9 6110 

+176 71233 4 4613 

+19 54369 9 910 

-184 67759 12 3810 

-156 75636 11 3510 

+639 95826 1 64145 

+108 77071 4 2910 

+259 66430 2 5215 

+183 102226 2 3615 

+83 23986 4 2913 

+126 93887 3 15/3 

+165 72068 2 45110 

+108 27444 2 4513 

-514 51677 6 4910 

+16 68112 7 2310 

-349 34441 6 4210 

+64 27052 1 3110 

-209 50317 13 5610 

+279 26808 1 3312 

+205 59786 1 1313 

89 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radia Networks. Songs ranked by total plays for the airplay week cl9/28- 
10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below 

No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds 

do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Total Audience equals Average 

Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission tram 

the Arbitran Company (© 2003, The Arbitron Company). © 2003. R &R. Inc. 
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Most Added 
www. rradds. corn 

ARPST _- 
_ 

__ 

2PAC fINOTORIOUS B.I.G. Runnin'... (Death Rowllnterscope) 

BOW WOW WAGGED EDGE My Baby (Columbia) 

NICK CANNON Gigolo (Jive) 

SEAN PAUL I'm Still In Love With You (VP/Atlantic) 

CASSIDY (IR. KELLY Hotel (J) 

BLU CANTRELL Make Me Wanna Scream (Arista) 

BRITNEY SPEARS MADONNA Me Against The Music (Jive) 

BAD BOY'S DA BAND Bad Boy This Bad... (Bad Boy /Universal) 

WESTSIDE CONNECTION Gangsta Nations (Capitol) 

MISSY ELLIOTT Pass That Dutch (Gold Mind /ElektralEEGI 

Most 
Increased Plays 
ARTIST TITLE LABEL IS) 

ADDS 

45 

30 

24 

24 

17 

14 

11 

10 

10 

8 

TOTAL 
PLAY 

INCREASE 

MISSY ELLIOTT Pass That Dutch (Gold Mind /E/ektralEEG) +1283 

YOUNGBL000ZfILIL'JON Damn! (Arista) +658 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) +650 

2PAC fINOTORIOUS B.I.G. Runnin'... (Death Raw /lnterscopel +639 

LUDACRIS IISHAWNNA Stand Up (Del Jam South/ADJMG) +529 

OUTKAST The Way You Move (Arista) 

MARY J. BLIGE Ooh! (Gel /en) 

ASHANTI Rain On Me (Murderinc.IIDJMG) 

BEYONCE' f /SEAN PAUL Baby Boy (Columbia) 

LIMP BIZKIT Red Light Green Light /F lipllnterscope) 

New &Active 

+439 

+359 

+345 

+288 

+279 

BLACK EYED PEAS Shut Up (A &Mllnterscope) 
Total Plays: 458, Total Stations: 30, Adds: 0 

TOO SHORT MIL' JON Shake That Monkey (Short/Jive) 
Total Plays: 435, Total Stations: 11, Adds: 1 

ELEPHANT MAN Pon De River (VP /At /antic) 
Total Plays: 415, Total Stations: 30, Adds: 4 

LOON fIMARIO WINANS Down For Me (Bad Boy /Universal) 
Total Plays: 389, Total Stations: 24, Adds: 4 

ERYKAH BADU Danger...Block On Lock (Motown /Universal) 

Total Plays: 362, Total Stations: 15, Adds: O 

AVANT Read Your Mind (Geffen) 
Total Plays: 319, Total Stations: 10, Adds: O 

MONTELL JORDAN Superstar (Koch) 

Total Plays: 244, Total Stations: 15, Adds: O 

WESTSIDE CONNECTION Gangsta Nations (Capitol) 

Total Plays: 234, Total Stations: 15, Adds: 10 

L. KRAVITZ fIP. DIDDY... Show... (Bad Boy /Universals 
Total Plays: 214, Total Stations: 28, Adds: 2 

CASSIDY f /R. KELLY Hotel (J) 

Total Plays: 175, Total Stations: 42, Adds: 17 

Songs ranked by total plays 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

BIG Library -FASI Hooks 
-0- Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent . 70,000+ Song Library 

0.- All Formats & International Titles 
HCf116 

U N L I M I T E D 

On-Time Delivery .WWI , 

IZ=ZI 4=0 um.... Mob., 

Email: hooks@hooks.com 
h o oksunlimited @com puserve. com 

www.hooks.com 
FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 

www.americanradiohistory.com
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DONTAY THOMPSON 
dthompson@radioandrecords.com 

CHR /RHYTHM /Ç 

A Short -Term Fix For A 
Long -Term Problem? 
Music Forecasting's Ron Gregory discusses the RIAA attack 
on illegal downloading 

ooking at the RIAA's civil lawsuits against file trad- 
ers who have been illegally distributing substantial 
amounts of copyrighted music on peer -to -peer net- 
works, many argue that these suits aren't a long -term 
fix for the problem of illegal downloading. 

"I'm fearful for the record indus- 
try right now," says Music Forecast- 
ing President Ron Gregory, whose 
company recently conducted a sur- 
vey on consumer reaction to the 
lawsuits. "The piracy issues and il- 

legal downloading are having a tre- 

mendously negative impact on sales 
and artists' careers, but at the same 
time I'm not sure that suing your 
customers is necessarily the best 
way to go." 

A record- industry vet who's held 
promotion positions at both Warn- 
er Bros. and Elektra Records, Grego- 
ry formed Music Forecasting seven 
years ago, and the company now 
provides market research to most of 
the major record labels from tele- 
phone perceptual studies, national 
perceptual studies, consumer pan- 
els and music testing. 

"I spent 10 years of my career 

with Warner Bros. and another 10 

with Elektra doing promotions," 
says Gregory. "I held positions from 
local to regional to national to being 
in the New York home office at Elek- 

tra." 
He says he grew frustrated with 

record promotion due to the lack of 
resources provided to help him do 
an effective job. He says, "Particu- 
larly in the latter years of my record - 
industry career, I became increasing- 
ly frustrated, as many promotion 
people have been, with the fact that 
you could go into a station, and they 
seemed to know more about your 
artists and what was going on with 
their songs than you were able to 
learn through the research process. 

"It created antagonistic situations, 
because you had no way to defend 
the information you were being giv- 
en; you had to take it at face value. 

HOW CAN I BE A GIGOLO? That's the question R&R CHR/Rhythmic 

Editor Dontay Thompson asked Jive recording artist Nick Cannon (r) recently 

With his new single, "Gigolo," produced by labelmate R. Kelly out now, the 

young superstar had no problem offering tips to the gameless Thompson. 

In frustration I decided to put to- 
gether my own market research 
company that would be able to help 
the music industry to understand 
their artists' positions and profiles 
and to eventually understand the 
whole music -testing system." 

Finding Solutions 
With record companies and art- 

ists being adversely affected by the 
illegal downloading of copyrighted 
material, companies such as Music 
Forecasting have shifted their atten- 
tion to finding solutions to that 
problem. 

Given the recent RIAA lawsuits, 
Gregory and the staff at Music Fore- 

casting conducted a survey to find 

out if consumers would be down- 
loading less in the future as a result 
of the lawsuits. According to the 
survey, the RIAA's tactics seem to be 
working. 

"For the moment, the action, 
based on what our research is tell- 
ing us, has driven some fear into the 
consumer," says Gregory. "Right 
now it's a hot subject, and certainly 
there's a tremendous amount of vis- 
ibility. Pick up any newspaper, 
and there's an article about illegal 
downloading and what's going on 
with the RIAA. Our goal was to see 
the immediate reaction of consum- 
ers to the RIAA bringing lawsuits 
against people for downloading. 

"Some 92%of the people we picked 
for the survey were aware of the 
RIAA lawsuits. That's a huge num- 
ber, and that's consumers 12 -54 
years old. It says that however the 
RIAA went about making the law- 
suits public knowledge, they did it 
quite well. 

"Interestingly, 60% of the con- 
sumers who admitted that they had 
downloaded music from the Inter- 
net in the past said they'd be down- 
loading less in the future, which I 

think is again an impactful number. 
Does that 60% change a few weeks 
from now and drop or go up? That's 
yet to be seen. 

"Once interest from the press dies 
down, I wonder if we'll see a return 
to illegal downloading at similar 

R &R October 10, 2003 

Highlights From Music 
Forecasting's Consumer Survey 

Percentage of consumers aware of RIAA lawsuits: 92 %. 

Percentage of consumers who said they will download less in the 

future in response to the RIAA's actions: 60%. 

Percentage of consumers who have downloaded less music this 

month than last month in response to the RIAA's actions: 58%. 

levels, or will the RIAA have really 
changed the consumer's attitudes 
about it ?" 

Changing Attitudes? 

Changing consumers' attitudes 
will be a task in itself, especially the 
attitudes of teenagers who believe 
that they aren't breaking any laws 
by downloading copyrighted mate- 
rial off the Internet. "It's a matter of 
what you've been exposed to all 
your life," explains Gregory. 

"Some 92% of the 

people we picked for 

the survey were 

aware of the RIRA 

lawsuits. That's a 

huge number." 

"For younger consumers who are 
comfortable with computers and 
downloading and using the Internet 
to accomplish whatever they want, 
it seems like a natural thing for them 
to get music over the 'Net without 
paying for it. The information, mu- 
sic or whatever they are seeking is 

there for the taking. 
"In order to download you have 

to pay for software for KaZaa. I saw 
an article where someone was say - 
ing, 'Well, I paid for the KaZaa soft- 
ware, so what's the big deal ?' Again, 
there is no knowledge of what all the 
pieces of that mean. It's just, 'There's 
music available, I paid KaZaa for the 
software, and, therefore, I'm doing 
everything that I'm supposed to be 
doing." 

Another figure from Music Fore- 
casting's survey of consumer reac- 
tion to the lawsuits shows that 58% 
of consumers who had download- 
ed previously said that they had 
downloaded less music this month 
than last month. 

That number looks promising, 
but will the RIAA's actions eventu- 
ally pay off in the elimination of il- 
legal downloading over the 'Net, 
especially with legal websites such 
as Apple's !tunes coming online? 

"I don't know what the solution 
is," Gregory says. "All of us in the 
industry are trying to figure that out. 
At least the legal sites give the re- 

cording industry a moment to come 
up with different solutions to the 
problem. 

"With more legal sites offering 
fairly priced product, the consumer 
will go there to buy their music. We 

are going to have to accept the fact 
that our business model and the 
way that music is distributed to con- 
sumers have changed. What's real- 
ly needed is a solution, not the threat 
of a lawsuit." 

Other Findings 

Other findings in the survey in- 

dicate that 40% of consumers who 
downloaded from the Internet did 
so to aid their music -purchasing 
decisions. Additionally, 35% of con- 
sumers polled in the survey say they 
object to paying full price for a CD 
that may contain only one song they 
like and that they use the Internet as 
a way to obtain that song. 

"There has clearly been a down- 
turn in people's activity as far as 
downloading music over the Inter- 
net, but I believe that if artists put 
good music in the store and the mes- 
sage gets out that it's going to be 
priced more fairly, there could be 
some increase in sales," says Grego- 
ry "If you can stop the bleeding at 
all, you're ahead of the curve." 

Ultimately, the government must 
pass some laws to better protect 
copyrighted material. Just like ev- 
eryone else, artists and record com- 
panies deserve to be compensated 
for their work. Bottom line, when 
software is made available that al- 
lows a teenager to illegally down- 
load music for free, it doesn't help 
the financial growth of the artist or 
the country's economy. 

Not only do the retailers suffer, 
but sales tax is also lost, making our 
economy suffer more than it already 
has. If services such as KaZaa, 
Grokster, Morpheus and LimeWire 
continue to provide young teenag- 
ers the ability to file share without 
constraint, the music industry will 
continue to get worse, making all of 
our jobs more challenging. 

TALK BACK TO R &R! 
Do you have questions, 

comments or feedback 

regarding this column 

or other issues? 

Call me at 201 -459 -0750 

or e-mail: 

dthompson@radioandrecords.com 
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/ 1 
Stations and their adds fisted alphabetically by market 

WFLY /Alban . NY' 
PO'. Oonme Michaels 

MD. Jahn Fon 

WKKF /Albany. NY' 
POND. Rob Dawes 

KOID /Alesandria, LA 
POND Ron Roberts 

WAEB /Allentown. PA' 
PD: Laure M. James 

Mke Kelly 

KPRF /Amarillo. TX 
OM. In Montgomery 
POMO Marshal Bienios 

KGOT/Anchomge.AK 
0M Mark Murphy 
PD BJI Stewart 

WIXX/Appleton. WI' 
PDMD David Bums 

WSTR/Atlanla. GA' 
DM Clarke Bmwn 
PD: Dan BOeen 
APO: J.R. Amason 
MD: MOW Cam PS IVAnv:a ti fmm 

WWWO/Atlanta, GA' 
OMPO Dylan Sprague 
MD Joy Millo 

AILEVüfi.A., 

WAYV/AIIanIT Cry NJ' 
Kelly 

WZNY /Augusta; GA' 

KHFVAustln. TX' 
PoMD. Sammy Audin 

WFMFBaton Rouge. LA' 
PB Kenn Campbell 

KOXY/Beaumom. TX' 
PDMD Brandin Shaw 
APO Paid Sanders 

WXYKBilosi. MS' 
PD Kyle Curley 
MO lutas, 

WMRVBinghamton, NY 
0M. Jim Free 

POND Bobby D 

WOENBimtingham. AL' 
PO Johnny V. 

MD. Madison Reeves 

KSASBoise,ID' 
Po. Moss 

amoMM 
Misi3OmsWkF.wm'utYn 

KZMGBoise. ID' 
PD'. Jim µr 

wARs an!: lavmuM 

SOCOMAAw 
Mao (usurp 

WXKS/BOSton, MA' 
ON Dale Dorman 
PO Cadillac Ja McCartney 
APÓAtD: Raid Caey 

saer ia6s IMArohra 

WKSEJBudala, NY' 
PO- Dave unisersal 
MO: Brian Wilde 

i Eati cn,ar. ... 

D 

1á115 nneóPUa 
^A55 WTiInI55 

WXXXlaurlinglon 
POMD- Ben Hamilton 
APD :PIee &ué 

WZALJCanlen. OW 
POND JohnFW on 

3 PR 

2 an 

WRZE/Caye Cod. MA 
OM. Steve MSVie 

POND Shane Blue 

KZIAiCedar Rapids. IA 
OM. Rob NOkon 

POND Eric Hanson 

WSSXJCharleslon, SC' 
PD Mike Edwards 
APOMD Karen Paim 

WVSR/LAadeslon. WV 
DM Jon WABekad 
PD Clins Caesidrael 
MO'. Apollo 

WNKSiChariofe 
SM. Rob WAnelead 
PO. John Reynolds 
M0'.n0elvAetnd,Ips, 

..- 

WKXJ/Chatiangoga.TN' 
OM: Clay Hummel 
PD Tommy Cluck 
MO6Ñm[YSÆY61M1DCMM 

WKSC/ChìagO, IL' 
PO. Rod P01111M 

MO: R Mumy 

a Mü`BvurrEl. iiúl.ma T 

KLRSJChMO, CA 
POND DM Bowe 

WKFS/Cincinnali. OH' 
0M. Sonn Rekhan 
PD. Donna Wester 
AMMO Eddie Rupp 

WAKS:Cleveland. OH' 
ON Kenn Meiheny 
PD'. Dan Mason 
AMMO Kasper 

KKMG /Colorado Springs. CO' 
OM PO Bobby Irwin 

WNOK/COlumbia. SC' 
OM. Can Balla 
PO: TJ McKay 

APD. Sammy Owens 
MO. Parch] 

WBFA/Columbus. GA 
0M Nan Waleis 
POND. Wes Carroll 
APO'. Amanda latter 

WCGO/Columbus. GA 
ORINO. Bob gunk 

issmsism 

MCl/Columbus. OW 
PO:JimmyMeele 
APO.MO: be Kelly 

KHKS/Dallas, TX' 
P0. Brim Bsdgmwl 
APOMO: FemmM WNa 

W.V6OV. 

KRBV/Dallas, TX' 
PD Dan Meley 
APO'. Alex Valenhm 
MO: Bethany Paris 

WGTZ/Daylon. OH' 
ON J Kran 

Sharp POMPOM Sall 
3 

IN. 
55.E 

WVYB/Daylona Beach. FL' 
P0: Rann 

KFMD/Denver, CO' 
P6: Jim Law 

MO: óe Dine 
55,.,,nu 

323.3 26. 

KKOM/Des Moines, W 
POND: Gm ,°MS 

`,A,, invia 

BA. ESTOM.IS 

W0R0/Detroil. MI' 
PP. Mel Tear 

APO'. Jay lowers 
MO. Kenn Curry 

WKOEDelroit. MI' 
PO. Dom Theodore 

MD'. Beau Damien 

XHTO/EI TX' 
POND Franccamo Aguirre 

WLVY/ilmire, NY 
OUPOMD. Mie 500001 

MO: Brian M011 

WRTS/Fne. PA 
DM: Rick AambaWO 
PO An Hurley 

APD,MD. Karen Mad 

KDUK/Eugene. OR 
OM. Cors Sargent 
PD: Vaktk Steele 

ixm nN: 

WSTO/EVansville, IN 
PO' Ke0h Alken 

APD'. end Booker 
MD Josh Sbiddese 

5 Pine. 5ÆN0 !V Doma 
2 

PwPRnlr1140. 
BOY nit 3,7N 

Wan AJ0 
WAR 

KMCK/FayeKevIlle, AR 
OM'. Jay Phillips 
PO: Brad Newlin 
MO ILryRyañDÆAs 

4uvnkn4V0 

KMXF/Fayedeville, AR 
OM PD tom ova 
AMMO O 

WWCK/Flini MI' 
PO'. Scots Foe 

WJMX/Florence. SC 
OM-. Dave Allan 

PO MO: Scotty G. 

APO Kldd Pimps 

KWYEffresn0. CA' 
PD'. *he Yeager 

APO Ryder 

MO'. MMi Thomas 

KSMEffI Collins. CO' 
PD'. oared Can 
MO Jo Jo Tumbeabh 

WXKB/FI. Myers, FL' 
PO. Cnns Cue 

AROND. Randy! Sherry,. 

A 4/155v 1160MAVm' EUOn 

FR SPEARS IWOSMM 

KISRáI. Smdh, AM 
ON Rick Hayes 
PD Fred Bahr. Jr 

APONO. Michael Oldham 

5 BaMY5P5iFA161raaOQF'ÌÑ 

KZBB/FR, Smith, AR 
OM: Lee Maligns P MOB 

mn1YG 

WANT/R. Wayne, IN' 
OMPO Dme EuOatk 
MD mi Seiko 5l 

ÉFin 

A 
PEARSrNAIxnaM 

MISSY MAVm'It1gn 
1 51MOOOIIli1.464 

WYKS/Gainesville, FL' 
POND. Jul B 

APO. 

Mda 

Min Me 
Mat. 

- 1 SPeeR51WN.'.: 
'93 5611nrin 

WSNXBrend Rapids, MI' 
PD APO MD Eno D -Roen 

WKZLHireensboro. NC' 
PO'. Jen MtHUgn 

API urne Knrgm 
MD'. Marcia Gan 

WERG /Greenville, NC' 
PO- Tony Banks 

APD MO Chris Mann 

WMHT /Greenville. NC' 
DMPD' bn Aedp 
NO Blake Larson 

WFBCGreenville, SC' 
PD NiüiNde 
APOTIO Oas SchuYes,,,, 

WHKFMamsbor9 PA' 
OMPO. Michael McCoy 

WKSSMarltord. CT' 
Po R ink Vaughn 

MO Jo JA Bnooks 

KRBEHOUston. TX' 
PO Tracy Amin 
MO:leelnwk Á ,ha 

WKEEMumington 
PO Jim Days 
APDMO. Gary Miller 

WZYP/Humsville,AL' 
PD' Bill Wed 
MD AIN( "lm-Ellion . . ... .. 

WNOU Indianapolis, IN' 
DAM David Edgar 
MD'. Doc Miller 

tt 

WOBT/Jackson. MS' 
PDMD'. Jwablan Reed 

APO. Twee 

t N,SPtARltV [^tad 

WYOY /Jackson. MS' 
PO: lam Fineman 
MO' Iles Sober 

WYE, 2riavd 

WAPE/JacksonviIle. FL' 
OMPO. GI Thomas 

MD _Toney Mann 

WF%S/Jacksomille, FL' 
PR Do Miinulurs 
MO PWtl -r,. 1 

r.. . 5F5.A45I4U.,h'a 

WAEZJJohnson City' 
PO Jay Patras 

APDMD Real 

WGLU /Johnstown. PA 
PO. HIM Edwards 

APDND. /Nathan Reed 
14 nin 

sran Cum 

5 Md 
Sa .M.66 

alma! ESSO RAS 
e11Y Max 

WKFR/Kalamazoo, MI 
0M MkeM[Kelp 
POMO woodyHOUSbn 

KCHZ/%ansas City, M0' 
PO: Dava Johnson 

APO: Ers Talla 
MD'. Jacqui W4v 

61 u b 0W 
±SrrVADRMAVJP' _n 

KMXVJXansas CM. MO' 
PDMD: Jon Meer 

aurcasr 
11 0/45 MAS 

1 Mam,ty9XN5rkTCCD, 
A611m F, 

MLL ÑÁL'00 

WWSTMno0Ville. TN' 
P0. Pith Bailey 
MD Sine Bohannon 

KSMBAataye6e, LA' 
PD BobeyNmPsad 
MO Aaron Sat ni 

WLANAanraMer. PA' 
OM Michael McCoy 
PO 10 10550 

APDMO HOINl0re 

WHILtansin , MI' 
PO. Dang. cAnde 
NO Stacey Sun 

WLKT/Lesilglon. KY' 
PO MO'. Wes McCain 

KFRX4incoln, NE 
DM: Cady Math 
PO. Sonny va lenlne 
APO. Larry Freue 
MD'Adam Mckae1s 

'cumin/. Rock. AR' 
Po. Randy Cain 

APO. Ed JOnmm 
MD Sydney Taylor 

KIIS/Los Angeles, CA' 
PO'. John Net 
APOrND: Jule Piled 

21 

(MFinnEv.?FARSrwmow 

WOJXAou isville, KY' 
PO: Slane Call m 

WZKFAouisville, ICY' 
PRIMO : CAns Randolph 

KZIVLubback, TX 
OM'. Wes Nesmann 
POMD'. Kidd Carson 

WMGB/Macon. GA 
OM: JIM Slbers 
POW_ Hack Brgnond 

WZEEMBdison. WI' 
OM. Mike Elms 
Po MO: Tommy Rodean 

WJYY/Manchester, NH 
P0: Many Nmowatl row AJ. UWIA 

KBFM/MaAllen, TX' 
0M: Bllp ean0ago 
PD Tony FVnm 

APOMO Jen DeWm 

2 332. 
PYRIADD 

Wine 5.205 3.3.1.5090, 
Oar 

WAOAMelboume, FL' 
POMO_ Bau Richards 

WHYVMami, FL' 
P0: Roh Roberts 

APO'. CMS Marion 
MD'.23,6 r 

iRÁ351407M 

:any 
as RV. 

WXSS/rAilwaukee, WI' 
ONTO: Bnan Kelly 
APOMiE. PJ 

mimE3Y4N }Lb.tiá' R s 
65Ymlm él 

Yoa°00'sa5loo°s54Oalte .uN 

KOWBMIIKMapolis, MN' 
Po: RdIMeans 
M : 

enMWm i>s1NAmaM 
1 mbee RPONSON 

rsC1AU: m ca 

WABB Mobile. AL' 
PO Jay Failing 
'AO Pablo 

WBBOJMOnmoulh. NJ' 
PG Gregg Aaor Thomas 
APO Eno Kd u1 :001 

WHHY/MOntgomery. AI. 
OM. Bill Jones 
PB Kaon Rik 
APOMD: KeiN Boon 

WVAO/BAorgantown, WV 
OM: Heppy Kelchent 
PO'. Lary Nell 

WI/AM/Myrtle Beach, SC 
POND'. Wally Berongen 
APO JIIlfleddetln 

WRVWNashville, TN' 
POND Rich Davis 

WBLI,Nassau. NY' 
OM Nancy Cambino 

PO 11Rice 
APO Al Levine 
MO LS nuklski 

WKCINew Haven, CT' 
Mo Kerry Comm 

WOGNMew London. CT 
PD Kevin Palana 

MO,Shawn Muryhy 

5 i:.ós 
SV n.v 

sP, 
5 MvrORl:,ro 
5 mmrl WARSSWOMrM 

WEZB1New Orleans, LA' 
OMPO Jon Roberts 

APD. Michael Bryan 
MO: Web 

6 Mine WIS MACWaM 
I a$l Of WOW 
annal DID 

'l EM MISSY an " Endart 

WHTZ/New York. NY' 
PD Tom Polenar 
MO: Sharon Dastur 
MO: Paul'Cobby - Bryan! 

SUN 1316. 

KBAT /Odessa. TX 
oM. John Moesoh 
PO MD' lep Cam 

KCBS /Odessa. TX 
APO TAD Kalny Redwine 

KJYO/OklaAOma City, OK' 
PO MkeMcCo 
MD Rod 

K0K0/Omaha, NE' 
ON Man Bum 
MO: Loos 

emrTPMy SPEARS IAMDOMM 
iMR wAN 
M6Sa51600.EAVm'H0071 

WXIOJOdando.FL' 
OMPD' Adam Conk 

APOMÚ:Pek deGv'axrwu. 

i 6BrXVS 
I ...Few. 

WPPY/Peoda, IL 
POMO: Mike Stedman 

+ BFYÓNR"1'siwPMx 
a SrMhRCep* 

5 

SAW eICIJOe/x 
mmeYSPEARS OMOmM 

WI00Nhiladelphia, PA' 
PO' Todd Shannon 
APDMO. MSNEMe 

6 fMM 
2 51211. 

WA ma 
MAW 

WBII/P6Mhurgh. PA' 
OM: Kais Clic 
PD: RkaeMie 
PAM Ig 
IO COW 

ldRMe 

MST/Pittsburgh, PA' 
P0: Mark Andarson 

MOMO: DM axone 
39 

mrtidYWAR55MINh.v. 

WJBO/Ponland. ME 
OMPo. Tim Moore 

MD Mike Mama 

KKRZ/Podland,OR' 
PB: MAR60 Flynn 

líIfJfA6 51-NwÑtú 
xz 

WERZRorismoulh. NH' 
DMPD Mile O'Donnell 
AROMO Jay Michaels 

WSPKPoughkeepsie. NY 
PD'. RAH. 
APO. Sky Walker 
Mo. Paulo Coa 

MIA/Providence. RI 
PO James Reit 
MD'. Orvd Duran 

WPRO/Pmvidence, RI' 
OMPO. Ioni Bn0Ol 
POND Davey Moms 

KBEA/Ouad Cities. IA' 
MO Brandon 
26 0,051 

r yAlifY161.1351NA,?nt 

WHISBuad Cities, u' 
PO Tow Wades 
YDíMysPEAisr 

mnw0WaM I 

WOCGMaleigh, NC' 
OM Chris 5heCel 
POND Chris Edge 

APO: Chase 

1 éwiMVSVE.kcslavndraw 

MAIM inAlol 
COMM 

KNEVBenO NV' 
0MP6 NwTmdwaE 

APNMÓ. Maveeiw 
. 5ÆA45MbSM BY 

H. LL WOO 

WRVOBiMUnond, VA' 
PO IOW sn1 
MO: 1tCAR! 

1 ml'6fY5PEN5rVAl0N:. 

WJJS/Roaooke, VA' 
PD'. Darm lee Michaels 
MO Cago 

WXLKMOanoke, VA' 
PO Kevin Soon 
APO: Danny Mayen 

WKGSMochesler. NY' 
PD End Anderson 
MO Hick OiTuw1 

WPXYMochesler, NY' 
Po Mike Danger 

APMÓ-aM 

i úiBÆ51MO0w ó1úmA5a 
Y 

lo`wn 
i Mar naí 

WZOK/NOUdord, IL 
PD DaJOnnson 
APD:TMdChance 
MU: Nona Wed 
i5 CREED 

mRlyngtAx 

KONDISacmmento, CA' 
PO'. Sade WeN 
MO:CAmpW 

ne1MO 
K. 

T M1LV 
a p YsÆAU ka000aM 

WIOG/Saginaw. Ml' 
PO. Brent Carey 
MO. Mason 

SPINE, SÆ55) 

KUODSalt Lake City. UT' 
DMPD MD'. Bran Noe 

mipeY5N.1rtMMOWaM 

KZHTSan Lake City, UT' 
PD Jeff McCartney 
MO:Mik"J mwmaa 

_ _ ewstv4-av 

KXXMSan Antonio, TX' 
ON Alan Furst 

PDMD Jay SA non 

KHTSSan Diego, CA' 
PO: Diana Laird 
MD: Hemm Ha 

; SSWTBYWADSrNYO!.M 

i 11üKRarswwMu 
Mäu QErli.vcns:ll,' 

KSLYJSan Luis Obispo. CA 
ON KeiM Royen 

PD'. Adam Nee 
MO Crap Maritoll 

00110 15600RSIWOWm 
PAY ni: 

WAEVSavannah. GA 
D M. Brad Kelly 
PO MD'. CAns Alan 

APO Russ Francis 

KBKS/Seatlle, WA' 
PO MN Reston 
NO Martos O. 

KAUF;Shrevepoil LA' 
PO. Roos Callaway 
MD Evan Haley 

WNDVSoulh Bend, IN 

DMPD Gsm nreà 

APDIL41SGro 
0 

FUR,: 
':... 

KZZUSpokane. WA' 
OM: New Michaels 
POMO Casey Chmdopher 

fï á,B51..5 
CLby NOM 
AY AMY 

Mun 0.9111 
mnMY SÆY6 nw50Fl. 

WDBRSpdngheId, 0. 
OMPO: Michelle Moan 
APO 000 LIMO; 
MD: Bob Posh 

12 

NMI FORT. 
0R115EY 9WIS31MJ0N.W 

KSLZ/SI. Louts, MO' 
mi. Dorm 
Mo: 

SISHNwww 
A 

A 

W1 n5Er5ÆNSIwmFM 

WNTNSyracuse, NY' 
PO -. Tom Mitchell 
MO. Jimmy Olsen 

WWHUSymcuse, NY' 
PO: Nikb Charles 
MO: JNW 

.n.TMS v0.AV:06.030AS 

WHTF/Tallahassee. FL 
PO MD. Bran O' Conner 
APO Kahm 

WFLZITamppad. FL' 
DMPD: Jen Kapugi 

APO: Toby Knapp 

MO Stan '10w tun' Pried 
9331., 5131,3 

WMGI/Tene Halle, IN 

PIP. Mew Smith 
MD: PLaetlnB 

6 

0111 WOO 
Mini SRAM MOWN 
SIH 
MKT 

WVXS/Toledo, OH' 
OMPS: Bill Michaels 
AMMO. PAM Andrews 

b".v'ASW 
wain: 

p53544 . ̂Ceda 

WKHO/Treverse City, MI 
OM Brian Bracher 
PO MD Ron Pmchard 

WPST/Trenlen, NJ' 
OWN: Owe MpKgy 
APOMO:DMSPm1m 

l b WAn51Me1Cü 
GOB 

KROO/Tucson. AZ' 
OMPO'. rim McCann 
APO Can 

KHTT/TUlsa, OK' 
OM PD' Tod Tuait 
APO' Man -The ere- Demck 
MD Man Rider. 

WWKZ/Tupelo, MS 
KIM/ RHt Meyers 

KISX/ryler. TX 
OM One Ashenn 
POND LanyThompson 

WSKSNIica. NY 
OMPOMD Slew Schant 

WLDIIW Palm Beach. FL' 
OM One Denver 
PD. CAM Mann 
MD Dare Vayan 

KWTX/Waco, TX 
OM. Zack Owen 
PO Darren Taylor 

APDMO. John Oakes 

WIHTAVasIölglql,DC' 
P6: Jewq WO 
M0: AIM Dm 
15 WwGY1907O0C636:03Y 6 

PAC/ mrAnsrW^, 

WIFCAVausau.WI 
PD. Chin Dicken 

APOMD.eeny 

KKRDAVichita, KS' 
POMO. PJ 

5 mm5inéyWAR51N:..TMM 

WBHTAVilkes Barre, PA' 
PO: Mark McKay 
MD: A.J. Pw:a:Ia: 

WKRZAVilkes Barre. PA' 
Po. Jerry Padden 
MO Kelly K. 

WSTWAVilminglon. OE' 
PO John WJSOn 

MO. Mire Rossi 

KFFM/Yahima, WA 
ON Ron Hams 
P0500: 50m Roda 

ra,0,O wn5. 

WYCWYmk, PA' 
P6: MdrM 

wn Y9eVKlwdmM 

W SY alddf IE.NÚR"Blerl 
MLLeRmtAm 

WW1/Youngstown, OH' 
OMM:MaJRmMyn 

P6MRRImly 
WY51W.2Maa 

WHOT/YOUngstown. OH' 
PO John Nut 
MD Lisa Reynolds 

DiX 

BnmmTm EEYVain rNAOpfu 

*Monitored Reporters 
180 Total Reporters 

126 Total Monitored 

52 Total Indicator 

www.americanradiohistory.com
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0RateiheMusic.cáM 
81 gLUtlalSt:" 

America's Best Testing CHR /Pop Songs 12 + 

For The Week Ending 10/10/03 

Women Women Women 

Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

MAROON 5 Harder To Breathe(OclonelJI 4.26 4.31 89% 14% 4.25 4.33 4.19 

3 DOORS DOWN Here Without You (Republic /Universals 4.21 4.15 87% 14% 4.21 4.31 4.23 

SANTANA fIALEX BAND Why Don't You & I (Arista) 4.10 4.16 86% 18% 4.15 4.24 4.00 

TRAPT Headstrong (Warner Bros.) 4.06 4.13 75% 17% 4.21 4.11 3.94 

STACIE ORRICO (There's Gotta Be) More To Life (Forefront/Virgin) 3.97 3.96 82% 15% 4.26 3.87 3.87 

MATCHBOX TWENTY Unwell (Atlantic) 3.95 3.97 96% 42% 3.73 3.86 4.30 

JASON MRAZ The Remedy 11 Won't Worry) (Elektra /EEGI 3.94 3.99 94% 33% 4.00 3.94 3.94 

GOOD CHARLOTTE Girls & Boys (Daylight /Epic/ 3.91 3.91 96% 33% 4.06 4.06 3.69 

BLACK EYED PEAS Where Is The Love? IA &M /lnterscope) 3.90 4.00 98% 46% 3.92 3.75 3.86 

ATARIS The Boys Of Summer (Columbia) 3.90 3.96 91% 28% 4.15 3.95 3.57 

KELLY CLARKSON Low (RCA) 3.85 3.92 89% 19% 3.91 3.88 3.83 

CHRISTINA AGUILERA raw KIM Can't Hold Us Down (RCA) 3.84 3.96 96% 33% 4.00 3.72 4.00 

FOUNTAINS OF WAYNE Sfacÿ s Mom (SCurve /EMC) 3.83 - 82% 19% 4.09 3.73 3.32 

EVANESCENCE Bring Me To Life (Windup) 3.80 3.96 98% 55% 3.57 3.81 4.01 

MICHELLE BRANCH Are You Happy Now? (Maverick /Warner Bros.) 3.80 3.80 98% 43% 3.83 3.70 3.81 

LIZ PHAIR Why Can't I? (Capitol) 3.79 - 73% 18% 3.98 3.77 3.62 

NELLY fIP. BIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy /Universal) 3.71 3.88 96% 38% 3.86 3.53 3.79 

HILARY DUFF So Yesterday (Buena Vista /Hollywood) 3.61 3.66 91% 27% 3.64 3.75 3.67 

JUSTIN TIMBERLAKE Senorita (Jive) 3.56 3.69 96% 38% 3.71 3.72 3.46 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 3.52 3.80 93% 34% 3.76 3.47 3.55 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 3.49 3.54 67% 23% 3.71 3.60 3.40 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 3.46 3.58 72% 21% 3.41 3.53 3.48 

BEYONCE' fIJAY.Z Crazy In Love (Columbia) 3.45 3.59 99% 57% 3.34 3.41 3.63 

BABY BASH Suga Suga (Universal) 3.35 - 44% 16% 3.61 3.52 3.54 

MYA My Love Is Like...Whoa (A &M /lnterscopel 3.34 3.39 93% 39% 3.46 3.29 3.33 

PINK Trouble (Arista) 3.34 - 52% 13% 3.07 3.35 3.52 

50 CENT P.I.M.P. (Shady /Aftermath /Interscope) 3.33 3.44 95% 46% 3.52 3.20 3.41 

FABOLOUS fITAMIA Into You (Desert Storm /Elektra/EEGI 3.27 3.47 78% 33% 3.42 3.16 3.47 

CHINGY Right Thurr (DTP /Capitol) 3.21 3.41 94% 45% 3.50 2.88 3.35 

ASHANTI Rock Wit U (Awww Baby)(Murderinc. /IDJMGI 3.04 3.14 96% 61% 3.05 2.93 3.24 

Total sample size is 442 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents 

who said they are tired of hearing the song. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, 

they can take the music test based on the formaVmusic preference. RateTheMusic.com results are not meant to replace callout research. The 

results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic. com. 

The RTM system, is available for local radio stations by calling 818- 377 -5300. RateTheMusic. com data is provided by Mediabase 

Research, a division of Premiere Radio Networks. 

New & Active 
MOST VALUABLE PLAYAS... Roc Ya Body Mic Check 1, 2 /Casablanca) 

Total Plays: 587, Total Stations: 27, Adds: 0 

BRITNEY SPEARS fIMADONNA Me Against The Music (Jive) 

Total Plays: 52C, Total Stations: 109, Adds: 109 

FUEL Falls On Me (Epic) 

Total Plays: 506, Total Stations: 50, Adds: 3 

BLAQUE I'm Good (Elektra /EEG) 

Total Plays: 495, Total Stations: 36, Adds: 5 

MESI Jaded (These Years) (Maverick/Reprise) 

Total Plays: 412, Total Stations: 32, Adds: 0 

LUDACRIS fISHAWNNA Stand Up (DefJam South /IDJMG) 

Total Plays: 411, Total Stations: 39, Adds: 13 

ALL -AMERICAN REJECTS Time Stands Still (Doghouse /Dream Works) 

Total Plays: 394, Total Stations: 34, Adds: 0 

O.A.R. Hey Girl ((aval 

Total Plays: 354, Total Stations: 34, Adds: 5 

CLAY AIKEN Invisible (RCA) 

Total Plays: 352, Total Stations: 47, Adds: 11 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) 

Total Plays: 296, Total Stations: 14, Adds: 5 

Songs ranked by total plays 

J 

MUCH LOVE, MON We've run an awful lot of pictures of WKSE /Buffalo PD Dave Universal because you people 

aren't sending us any pictures of your own! So send us some. Here's (l -r) Atlantic rep Gary Gorman. Sean Paul and 

Universal. 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured and send them to: 

R &R, c/o Keith Berman: kberman@radioandrecords.com 

WE JUST GOT PROMOTED! what better way to celebrate a nice salary 

bump than to party with Capitol artist Liz Phair? Out for a night on the town are (l -r) 

Capitol's Joe Rainey, new WLAN /Lancaster PA OM Michael McCoy. Phair newly 

anointed WLAN PO J. T Bosch and Capitol's Ed Green. 

WALL OF FUNK Bad Boy's Da Band swarmed over WHTZ (2100) /New York, 

where they took a moment out of roaming around the building to pose for a picture 

in front of a large 2100 banner Seen here are (I -r) Universal rep Paul Munsch: 

bandmember Sarah; Z100 MD /afternoon guy Paul "Cubby" Bryant; bandmembers 

Babs. Chopper and Ness: Bad Boy Entertainment's Mel Smith; and Z100 night host 

Romeo. 

www.americanradiohistory.com
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CHR /POP TOP 50 INDICATOR 
October 10, 2003 

R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 
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29 

ARTIST TITLE LABELS) 

3 DOORS DOWN Here Without You (Republic /Universal) 

CHRISTINA AGUILERA MIL' KIM Can't Hold Us Down (RCA) 

NELLY f /P. DADDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy /Universal) 

MAROON 5 Harder To Breathe (Octone /J) 

BLACK EYED PEAS Where Is The Love? (A &M /fnterscope) 

SANTANA fIALEX BAND Why Don't You & I (Arista) 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

MYA My Love Is Like...Whoa (A &M /fnterscope) 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 

BEYONCE' fIJAY -Z Crazy In Love (Columbia) 

50 CENT P.I.M.P. (Shady /Aftermath /fnterscope) 

JUSTIN TIMBERLAKE Senorita (Jive) 

KELLY CLARKSON Low (RCA) 

CHINGY Right Thurr (DTP /Capitol) 

STACIE ORRICO (There's Gotta Be) More To Life (forefront /Virgin) 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 

MATCHBOX TWENTY Bright Lights (Atlantic) 

TRAPT Headstrong (Warner Bros.) 

FOUNTAINS OF WAYNE Stacy's Mom (S- Curve /EMC) 

ATARIS The Boys Of Summer (Columbia) 

HILARY DUFF So Yesterday (Buena Vista /Hollywood) 

FABULOUS fITAMIA Into You (Desert Storm /Elektra /EEG) 

PINK Trouble (Arista) 

NICKELBACK Someday (Roadrunner /IDJMG) 

LIZ PHAIR Why Can't I? (Capitol) 

BABY BASH Suga Suga (Universal) 

MICHELLE BRANCH Breathe (Maverick /Warner Bros.) 

MARIA I Give, You Take (DreamWorks) 

LIL' JON & THE EASTSIDE BOYZ Get Low (Ti/T) 

PHARRELL fIJAY Z Frontin' (Star Trak /Arista) 

BUBBA SPARXXX Deliverance (Beatclub /fnterscope) 

BLACK EYED PEAS Shut Up (A &M /fnterscope) 

GOOD CHARLOTTE Girls & Boys (Daylight /Epic) 

STAIND So Far Away (Flip/Elektra/EEG) 

LIVE Heaven (Radioactive /Geffen) 

LUMIDEE Never Leave You - Uh Doh, Uh Oooh! (Universal) 

FEFE DOBSON Take Me Away (Island /IDJMG) 

MANDY MOORE Have A Little Faith In Me (Epic) 

ALL-AMERICAN REJECTS Time Stands Still (Doghouse /Dream Works) 

STEPHANIE RICHARDS Get Used To It (Independent) 

KK All The Pieces (Independent) 

JEWEL Stand (Atlantic) 

DIDO White Flag (Arista) 

SIMPLE PLAN Perfect (Lava) 

THALIA fIFAT JOE I Want You (EMI Latin /Virgin) 

OUTKAST Hey Ya! (Arista) 

LIL' KIM 1150 CENT Magic Stick (Queen Bee /Atlantic) 

SALIVA Rest In Pieces (island /IDJMG) 

JOSH KELLEY Amazing (Hollywood) 

KILEY DEAN Who Will I Run To? (Beatclub /fnterscope) 

TOTAL 
PLAYS 

2732 

2462 

2399 

2360 

2333 

2277 
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+3 

+21 

25 
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+9 

+37 
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0 
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TOTAL 
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lao) 

63609 

59342 

54377 
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52018 
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30873 
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24771 
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16687 
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16951 
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11117 

12267 
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www. rrindicator. com 

ASTIS:" ? ADDS 

NELLY FURTADO Powerless (Say What You Want) (DreamWorks) 31 

BRITNEY SPEARS MADONNA Me Against The Music (Jive) 23 

FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC/ 7 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 6 

MISSY ELLIOTT Pass That Dutch (Gold Mind /Elektra /EEG) 6 

THALIA Baby, I'm In Love (Virgin/ 6 

LIZ PHAIR Why Can't I? (Capitol) 5 

CONTACT Working Girl (Rage Grace) 5 

LUDACRIS fISHAWNNA Stand Up lad Jam SouthllDJMG) 5 

SHERYL CROW The First Cut Is The Deepest (A &M/lnterscope) 5 

SEAN PAUL I'm Still In Love With You (VP /At /antic) 5 

KILEY DEAN Who Will I Run To? (Beatc /ub//nterscope/ 4 

STAIND So Far Away (Flip /Elektra /EEG) 4 

OUTKAST Hey Ya! (Arista) 4 

BLAQUE I'm Good /f /ektra /EEG) 4 

LILLIX Tomorrow (Maverick/Repose) 4 

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 3 

PLUMB Real (Curb) 3 

MASHA Broken Hearted /Parolil 3 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST INCREASE 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) +443 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve /EMC) +308 

3 DOORS DOWN Here Without You (RepubliclUniversall +307 

PINK Trouble (Arista) +301 

MAROON 5 Harder To Breathe (Octane /J) +259 

MICHELLE BRANCH Breathe (Maverick/WarnerBras.) +256 

BABY BASH Suga Suga (Universal) +230 

MATCHBOX TWENTY Bright Lights (Atlantic) +206 

S. ORRICO (There's Gotta Bel More To Life (forefront /Virgin) +191 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) +165 

NICKELBACK Someday (Roadrunner/ /DJMG) +151 

TRAPT Headstrong (Warner Bros.) +132 

PHARRELL fIJAY Z Frontin' (Star Trak / Aastal +132 

HILARY DUFF So Yesterday (Buena VistalHollywoodl +130 

SHERYL CROW The First Cut Is The Deepest (A &Mllnterscopel +120 

NELLY FURTADO Powerless (Say What You Want) (DreamWorks) +115 

50 CENT P.I.M.P. (ShadylAftermathllnterscopel +106 

BLAQUE I'm Good (Elektra /EEG) +98 

OUTKAST Hey Ya! /Arista) +95 

KELLY CLARKSON Low (RCA) +92 

MYA My Love Is Like...Whoa (A &Mllnterscope) +81 

BRITNEY SPEARS MADONNA Me Against The Music (Jive) +75 

FUEL Falls On Me (Epic) +74 

MISSY ELLIOTT Pass That Dutch (Gold MindlE /ektra /EEG) +68 

STAIND So Far Away (Flip /ElektralEEG) +64 

LIZ PHAIR Why Can't I? (Capitol) +63 

MARIA I Give, You Take (DreamWorks) +61 

JOHN MAYER Bigger Than My Body (Aware /Columbia/ +60 

SANTANA fIALEX BAND Why Don't You & I (Arista) +59 

KILEY DEAN Who Will I Run To? (Beatclub//nterscope) +58 50 CHR /Pop reporters. Songs ranked by total plays for the airplay week of Sunday 9/28 - Saturday 10/4. 

© 2003 Radio & Records. 

"At Zimmer Radio group, Powergold has made our Program Directors' lives so much 

easier in regards to achieving the balance and flow we want in our music product, 

on -air. Powergold's features are flexible, user -friendly and the product support is 

awesome! I'm glad that Powergold is in our programming arsenal of weapons!" - Tony Richards, Regional Director Of Operations/Zimmer Radio Group 

2002 
w.m.:mrntrrmonw 

THE LEADERS IN ADVANCED MUSIC SCHEDULING SOFTWARE FOR WINDOWS 

Call us and we'll make it EASY for you to switch. 
Sales: 1-800-870-0033 Support: 501-821-1123 

Download a free trial version at www.powergold.com email: info @powergold.com 
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e October 10, 2003 
ARTIST TITLE LABELS) 

TOTAL 
PLAYS PLAYS 

TOTAL 

AUDIENCE 

(00) 

WEEKS ON 
CHART 

TOTAL STATIONS 
ADOS Most Added 

NELLY fIP. BIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy /Universal) 7488 -284 588672 17 11510 www. rradds. corn 
3 DOORS DOWN Here Without You (Republic /Universal) 6988 +781 522805 10 11913 

ARTIST - -. ADS 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 6944 +1016 611674 8 12011 
BRITNEY SPEARS EIMADONNA Me Against The Music (Jive/ 109 

CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 6941 -18 577057 13 11910 NELLY FURTADO Powerless (Say What You Wantl (Dream Works) 67 

BLACK EYED PEAS Where Is The Love? (A &M /lnterscope) 6638 -523 590113 21 12210 MISSY ELLIOTT Pass That Dutch (Gold Mind /ElektralEEG) 21 

MAROON 5 Harder To Breathe (Octone/J) 5972 +365 422634 16 12310 LILLIX Tomorrow (Maverick /Reprise) 16 

SEAN PAUL I'm Still In Love With You (VP /At /antic/ 15 

SANTANA f1ALEX BAND Why Don't You & I (Arista) 5688 +388 440937 16 12013 
THALIA Baby, I'm In Love (Nilgin) 14 

MYA My Love Is Like...Whoa (A &M /lnterscope/ 5146 +147 384125 10 11910 LUOACRIS IISHAWNNA Stand Up (Del Jam SouthlIDJMG) 13 

50 CENT P.I.M.P. (Shady /Aftermath /lnterscope) 4404 +38 311621 12 10511 CLAY AIKEN Invisible (RCA) 11 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 4281 356 318189 25 11510 

BEYONCE' f(JAY -Z Crazy In Love (Columbia) 4189 .447 300574 20 12410 

CHINGY Right Thurr (07P /Capitol) 3875 -554 227030 17 10910 Most 
TRAPT Headstrong (WarnerBros.) 3854 +373 232356 12 10410 Increased Plays 
JUSTIN TIMBERLAKE Senorita (Jive) 3831 -526 309194 14 12210 

TOTAL 

ATARIS The Boys Of Summer (Columbia) 3625 -571 260260 14 11110 PLAY 

ARTIST INCREASE 

LIL' JON & THE EASTSIDE BOYZ Get Low (TNT/ 3580 +506 232225 9 8912 
FOUNTAINS OF WAYNE Stacy's Mom (S-Curve /EMC) +1020 

STACIE ORRICO (There's Gotta Be) More To Life (forefront /Virgin) 3580 +318 246040 11 11412 BEYONCE' ((SEAN PAUL Baby Boy (Columbia) +1016 

FABOLOUS fITAMIA Into You (Desert Storm /Ellektra /EEG) 3431 -231 292889 13 9010 3 DOORS DOWN Here Without You (Republic /Universal +781 

KELLY CLARKSON Low (RCA) 3421 +121 272074 9 11414 PINK Trouble (Arista) +736 

FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EMC) 3389 +1020 240475 6 11619 
MICHELLE BRANCH Breathe (Maverick /WarnerBros.) +617 

BRITNEY SPEARS MADONNA Me Against The Music (Jive) +520 

HILARY DUFF So Yesterday (Buena Vista /Hollywood) 3269 +401 255663 11 11412 LIL' JON & THE EASTSIDE BOYZ Get Low ITVT) +506 

PINK Trouble (Arista) 2884 +736 216878 3 11916 BABY BASH Suga Suga (Universal) +437 

BABY BASH Suga Suga (Universal) 2628 +437 191802 7 7417 MATCHBOX TWENTY Bright Lights (Atlantic) +404 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 2502 +153 161836 7 9011 
HILARY DUFF So Yesterday (Buena Vista /Hollywood) +401 

LIZ PHAIR Why Can't I? (Capitol) 2322 +110 120596 10 9815 

MATCHBOX TWENTY Bright Lights (Atlantic) 2311 +404 146328 7 9014 

PHARRELL fIJAY -Z Frontin' (Star Trak /Arista/ 2047 +246 156389 6 7212 Most 
STAIND So Far Away (flip /Elektra /EEG) 1678 +228 71000 7 8111 Played Recurrents 
LUMIDEE Never Leave You - Uh Ooh, Uh Oooh( (Universal) 1677 -242 154105 17 8810 

MARIA I Give, You Take (DreamWorks) 1645 + 154 84969 6 9312 AR- ST ' TOTAL PLAYS 

LIL' KIM f150 CENT Magic Stick (Queen Bee /Atlantic) 1632 -252 118836 20 10610 MATCHBOX TWENTY Unwell (Atlantic) 2974 

EVANESCENCE Bring Me To Life (Wind-up) 2753 
OUTKAST Hey Ya! (Arista) 1557 +350 122661 4 7619 

KELLY CLARKSON Miss Independent (RCA) 2294 
BUBKA SPARXXX Deliverance (Beatclub /lnterscope) 1524 +146 81282 6 6811 M. BRANCH Are You Happy Now? (Maverick/ Warner Bros.) 2276 

SIMPLE PLAN Perfect (Cava) 1516 +294 146198 4 7911 SIMPLE PLAN Addicted (lava) 2153 

NICKELBACK Someday (Roadrunner /IDJMG) 1494 +270 78142 3 8413 UNCLE KRACKER fIDOBIE GRAY Drift Away /Lava) 1884 

ASHANTI Rock Wit U lAwww Baby) (Murder /nc.lIDJMG) 1876 
LIVE Heaver (Radioactive /Geffen) 1367 -25 88962 12 5110 

50 CENT In Da Club (Shady /Aftermath /lnterscope) 1836 

MICHELLE BRANCH Breathe (Maverick /Warner Bros.) 1347 +617 110632 1 8219 JUSTIN TIMBERLAKE Rock Your Body (Jive) 1820 

FEFE DOBSON Take Me Away (IslandlIDJMG) 1347 +99 51394 4 9012 R. KELLY Ignition (Jive) 1815 

GOOD CHARLOTTE Girls & Boys (Daylight /Epic) 1298 637 96017 16 10810 SEAN PAUL Get Busy IVP /Atlantic) 1539 

BLACK EYED PEAS Shut Up (A &M /lnterscope) 1287 +171 94506 2 7414 
TRAIN Calling All Angels (Columbia) 1399 

3 DOORS DOWN When I'm Gone (Republic/Universal) 1323 

BOW WOW Let's Get Down (Columbia) 1239 +54 79830 3 5910 JEWEL Intuition (Atlantic) 990 

MANDY MOORE Have A Little Faith In Me (Epici 1213 +29 45830 4 9515 CHRISTINA AGUILERA Fighter (RCA) 987 

MERCYME I Can Only Imagine (INO /Curb) 971 -85 53342 20 5410 WAYNE WONDER No Letting Go (VP /At /antic) 914 

THALIA fIFAT JOE I Want You (EMI Latin /Virgin) 965 .235 64962 20 11310 
AVRIL LAVIGNE I'm With You (Arista) 863 

EMINEM Lose Yourself (Shady /lnterscope/ 840 
SEAN PAUL Like Glue (VP /Atlantic) 855 166 75696 12 7410 BUSTA RHYMES fIMARIAH CAREY I Know What You Want (J) 745 

GAVIN DEGRAW Follow Through (J) 754 +34 19008 1 6314 DANIEL BEDINGFIELD Gotta Get Thru This (IslandlIDJMG) 691 

JEWEL Stand (Atlantic) 712 +109 35607 1 4712 FRANKIE J. Don't Wanna Try (Columbia) 679 

JOSH KELLEY Amazing (Hollywood) 701 +112 38550 1 4015 
DJ SAMMY & YANOU Heaven Robbins) 675 

NIVEA Don't Mess With My Man (Jive) 672 
EVANESCENCE Going Under (Wind -upl 699 -86 28245 2 4610 JENNIFER LOPEZ fILL COOL J All I Have (Epic) 646 

DIDO White Flag /Arista/ 672 +36 52515 1 3814 AVRIL LAVIGNE Complicated (Arista) 617 

126CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 9/28 -10/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission troni the Arbitron Company (0 2003. The Arbitron Company). © 2003. R &R. Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

michelle branch 
R &R CHR /Pop: Debute 
R &R Hot AC: Debut e 
Most Increased at all formats! 

Top 40 Monitor: Debut 37* 
Modern AC Monitor: Debut 31* 
Adult Top 40 Monitor: Debut 34* 
Greatest Gainer at all formats! 

TV Appearances: 
10/8 TRL Premiere 
10/8 Last Call with Carson Daly 
10/9 The View 
10/27 Radio Music Awards 

#2 Promosquad /Hitpredictor @ Top 40 Radio Headlining through the end of the year 
RR Produced by John Shanks Mixed by Chris Lord -Alge !t lY 
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,c CHR /POP CALLOUT AMER /CA. BY Bullseye 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 10, 2003 

CALLOUT AMERICA® song selection is based on the top 25 titles from the R &R CHR/Pop chart for the airplay week of September 14 -20. 

27 

Hp*. Hit Potential ® 

ARTIST TITLE LABEL(S) 

CHR/POP 
TOTAL AVERAGE 

FAVORABILITY ESTIMATE (1 -5) 

TW LW 2W 3VJ 

DEMOGRAPHICS 

WOMEN WOMEN WOMEN 

12 -17 18 -24 25 -34 

REGIONS 

MID- 

EAST SOUTH WEST WEST 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 4.07 4.01 3.96 3.90 95.7 26.0 4.20 4.02 4.00 4.14 3.92 4.06 4.19 

CHINGY Right Thurr /DTP /Capitol/ 3.96 3.80 3.74 3.69 97.1 33.4 4.02 4.06 3.81 4.07 3.86 3.84 4.08 

BLACK EYED PEAS Where Is The Love? (A &M/lnterscopel 3.95 3.87 3.82 3.82 98.0 36.0 4.08 3.86 3.92 4.01 3.78 4.00 4.02 

50 CENT P.I.M.P. /Shady /Altermathllnterscopel 3.92 3.80 3.73 3.79 97.4 43.4 4.03 3.74 4.00 3.86 3.88 3.85 4.09 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya... (BadBoy /Universal/ 3.91 3.89 3.90 3.90 94.3 32.3 3.97 4.03 3.73 3.86 4.06 3.78 3.95 

FABOLOUS fITAMIA Into You (Desert Storm /Elektra /EEG) 3.89 3.86 3.82 3.78 89.7 27.4 3.93 4.00 3.73 3.86 3.71 3.85 4.16 

HP) LUDACRIS fISHAWNNA Stand Up (De Jain So01170JMGl 3.88 3.88 82.9 22.0 4.10 3.79 3.77 3.88 3.71 3.88 4.08 

MYA My Love Is Like...Whoa (A &M /lnterscopel 3.88 3.87 3.88 3.83 92.6 28.6 3.93 3.96 3.74 3.79 3.89 3.89 3.94 

Hp), BOW WOW Let's Get Down (Columbia) 3.84 3.77 3.85 3.85 93.7 31.4 4.01 3.83 3.68 3.86 3.68 3.82 4.01 

BEYONCE' IIJAY.Z Crazy In Love /Columbia) 3.77 3.69 3.73 3.77 98.3 42.9 3.70 3.77 3.85 3.77 3.54 3.91 3.88 

EVANESCENCE Bring Me To Life (Windup) 3.76 3.72 3.77 3.78 53.7 38.9 3.74 3.72 3.83 3.67 3.80 3.76 3.81 

ASHANTI Rock Wit U IAwww Baby) (Murder lnc./10MG) 3.74 3.67 3.64 3.64 £8.3 46.0 3.77 3.72 3.74 3.60 3.72 3.73 3.93 

JUSTIN TIMBERLAKE Senorita (Jive( 3.74 3.60 3.57 3.44 E4.3 23.7 3.78 3.76 3.67 3.77 3.56 3.86 3.77 

CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 3.73 3.58 3.66 3.69 E4.6 26.9 3.86 3.72 3.59 3.67 3.59 3.91 3.75 

ATARIS The Boys Of Summer (Columbia) 3.71 3.69 3.74 3.75 81.7 30.3 3.62 3.74 3.78 3.74 3.71 3.81 3.59 

MATCHBOX TWENTY Unwell (At /antic) 3.70 3.60 3.59 3.71 87.7 39.1 3.59 3.72 3.77 3.71 3.62 3.74 3.72 

MICHELLE BRANCH Are You Happy Now? (Maverick/Warner Bros.) 3.66 3.51 3.57 3.70 89.7 35.7 3.64 3.61 3.74 3.77 3.58 3.52 3.77 

3 DOORS DOWN Here Without You (Republic /Universal) 3.63 3.67 3.70 3.68 73.4 21.4 3.57 3.56 3.74 3.75 3.49 3.70 3.56 

TRAPT Headstrong (Warner Bros.) 3.60 3.58 85.4 32.9 3.66 3.64 3.51 3.45 3.64 3.56 3.74 

HILARY DUFF So Yesterday (Buena Vista /Hollywood) 3.54 89.4 28.6 3.62 3.45 3.56 3.60 3.38 3.61 3.58 

MAROON 5 Harder To Breathe (Octone /J) 3.54 3.38 3.40 3.50 70.0 21.7 3.69 3.62 3.33 3.32 3.68 3.53 3.59 

GOOD CHARLOTTE Girls & Boys (Day light /Epic) 3.51 3.50 3.54 3.56 87.7 33.4 3.70 3.46 3.38 3.51 3.51 3.53 3.49 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 3.50 3.41 3.56 3.65 83A 34.0 3.47 3.50 3.53 3.58 3.42 3.48 3.51 

STACIE ORRICO (There's Gotta Bel More To Life (Forefront /Virgin) 3.49 3.52 30.6 29.4 3.58 3.37 3.51 3.55 3.43 3.61 3.36 

KELLY CLARKSON Low (RCA) 3.46 3.53 3.62 3.63 79.7 30.3 3.45 3.54 3.40 3.47 3.39 3.48 3.51 

SANTANA fIALEX BAND Why Don't You & I (Arista) 3.38 3.42 3.60 3.60 74.3 31.1 3.27 3.25 3.60 3.41 3.49 3.26 3.37 

CALLOUT AMERICA 

HOT SCORES 
B Y ANTHONY ACAMPORA 

eyoncé remains on top of Call - 
out America for a fourth consecutive 
week with her multiformat hit "Baby 
Boy" (Columbia). The song tests first 
with teens, third among women 18-24 

and first with women 25-34. 

50 Cent climbs up to No. 4 this 
week with "P.I.M.P." (Shady /After- 
math/lnterscope). It ranks fourth with 
teens and is No. 1 with women 25-34. 

Fabolous has been a strong tester 
since Day One, and this week "Into 
You" (Desert Storm /Elektra /EEG) 
ranks sixth overall, eighth with teens 
and fourth with women 25-34. 

Ludacris scores another good 
week in Callout America with "Stand 
Up" (Def Jam South /IDJMG), featur- 
ing Shawnna. The song ranks seventh 
overall, second with teens and eighth 
in both the 18-24 and 25-34 cells. 

Bow Wow pulls off another week 
in the top 10 with "Let's Get Down" 
(Columbia). "Let's" ranks sixth with 
teens and seventh among women 1ß- 

24. 

The division between the 12 -24 

and 25-34 audience continues to be 
significant. Among the top 10 testers 
in the 25-34 cell that are not top 10 

overall are "Here Without You" by 3 

Doors Down (Republic /Universal), 
Michelle Branch's "Are You Happy 
Now ?" (Maverick / Wamer Bros.) and 
The Ataris' "The Boys of Summer" 
(Columbia) - showing a lean much 
more to the pop rock side of things. 

You can view detailed Callout 
America data each week online at 
a vw.bullsi.con, thanks to R &R's part- 
nership with Bullseye Research. This 
week's password: neiter. 

Total sample size is 350 respondents with a +/ -5 margin of error. Total average favorability estimates are based on a scale of 1 -5 (1= dislike very much, 5 =like very much). Total familiarity represents the total 

percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in 

print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R &R's CHR/Pop chart. Sample composition is based on females aged 12 -34, who respond favorably to a CHR/Pop musical 

montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau -Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte, 

Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los 

Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson. 

Own Your Events 
If no one can see your signs, do they know who staged 

the event? Make sure you claim ownership at all your 
events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. 

Perfect for concerts, events and giveaways. 

Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 

Durable 

Weather- resistant 

1- 800 -231 -6074 
P.O. Box 750250 Houston, Texas 77275 -0250 

713/507 -4200 713/507 -4295 FAX 

ri @reefindustries.com www.reefindustries.com 
PLASTIC 
BANNERS r,í\I 
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A Life On The Radio 
Remembering Don Cox 

R &R October 10, 2003 

By Bill Tanner 
SBS Exec. VP /Programming 

The radio world lost a dear friend and an incredible 
personality recently zohen Don Cox died. Best known for 
his stints at legendary Top 40 stations like KHJ /Los An- 
geles, CKLW/Detroit, WEFM/ Chicago, WKTQ (73Q)/ 
Pittsburgh and WZGC (Z93) /Atlanta, "Cox On The Ra- 
dio" passed away in his sleep in mid- September at his 
mother's house in suburban Atlanta, where he had been 
living. 

Bill Tanner, a longtime friend of Cox's, 

asked sei'eral of his friends and former co- 

workers to slam some of their stories about 

Don - from his wild antics to his deep 

love of radio. 

In the end, Don Cox did 
not die a happy man. He 
hadn't been "Cox On The 

Radio" for about a year, 

and I think that killed him, 
cutting short the life of a 

memorable, unique talent; 

a loyal friend; and a devot- 
ed father. 

I worked with Cox at 
WHYI (Y -100) /Miami - 
three times, actually - 
13Q in Pittsburgh and WPOW (Pow- 

er %) /Miami. When I was hired at Y- 

100 in 19741 wasn't allowed to be the 

actual PD for about five months be- 

cause I was fresh from being fired 
from a job in Jackson, MS, and it was 

presumed that I was too green to han- 

dle a big -time talent like Don. He and 

I then proceeded to have a great 29- 

year relationship. 

One of my favorite Cox lines was 

also one of the last I heard him do on 
Power %: "Here's Jennifer Lopez with 
the No. 1 song in the country. If you 
had an ass like that, you'd have the No. 
1 song in the country!" 

Don Cox, Superstar 

Cox lived, breathed, slept, enjoyed 
and endured radio. Consultant Jerry 
Clifton says, "About a month ago Cox 

called me, and we had a great conver- 

salon reminiscing about some of the 

good of days. The conversation had 
the feeling of a goodbye talk. 

"The story we laughed most about 
was the night I got up at 3am to visit 
the restr om, and when I turned the 

radio in the bathroom on, 

Cox was on the phone 
from the emergency room, 

letting his fans know that 

even though he had driv- 
en his car under a semi and 

sheared the top off, he was 

all right and would be on 

the air as usual that after- 
noon. 

"I told him later that day 

that it was OK to make up 
stories to tell on the radio, that he 

didn't have to almost kill himself to 

have content for his show -a concept 
he, admittedly, never quite got. 

"Cox was a star. Having him on 
your station was like having Babe 

Ruth on your staff. Every day when 

he came in he had a new episode in 

the adventure that was his life. He had 

what listeners want: He did and said 

the things that everyone wishes they 

could get away with." 

The Cox Magic 

Cox's over- the -top personality 
drove some people crazy. Jo Maeder, 
a brilliant personality, voiceover art- 
ist and writer who worked at WHYI 
and New York's WHIZ (Z100) and 

WXRK and was unforgettable as The 

Madame on Y -100, shares her experi- 
ences with Cox. 

"My first full -time DJ job was do- 
ing middays at Y- 100," she says. "I 
was the first female. Cox followed me 

at 3pm. I couldn't stand him. When I 

would arrive to do my show, the tele- 
phone would still reek of cologne 
from his being there the day before. 

"When he came into the studio just 
before 3 he would first take off all of 
his rings and necklaces and then pro- 
ceed to tell me about the latest deal 

that was making him very rich. I 

learned a very valuable lesson: If you 
don't believe you are larger than life, 
no one else will. 

"He would do bits that were so un- 

Bill Tanner 

"Cox was a star. 

Having him on your 

station was like 

having Babe Ruth on 

your staff." 
Jerry Clifton 

Top 40 - more like cosmic musings 

-and that allowed me the freedom 

to do the same. In fact, it motivated all 
of us at Y -100. It was a magical time 

in large part because of his outrageous 

behavior." 

Making An Impact 

MTV Radio VP /Programming 
Quincy McCoy recalls, "When I left 
Y -100 to program Z93 in Atlanta, I 

needed someone there to watch my 
back. Tanner suggested I hire Cox, 
who had just lost his gig at KHJ. Don 
was thrilled to be home in Georgia. 

For 10 weeks - that's how long the 

gig lasted -we lived together outside 

of Atlanta on lake Lanier. 

"Cox's stunts and 

crazy actions were 

really driven by a 

deep love of life and 

of the business. He 

was the 

personification of a 

business that we all 

got into many years 

ago." 

Colleen Cassidy 

"Cox was determined to make an 

impact during his first afternoon on 

the air. I told him, 'As soon as you 
open your mouth, you will make an 

impact. Just have fun.' Sure enough, 
the phone lines were hot for his entire 
show. Folks from his hometown called 

to welcome him back. 

"At the end of the show Cox played 

a piece of tape he'd been working on 
for four hours. The bit had 30 little 
girls, all saying in the sweetest voic- 

es, spliced back- to-back, 'Good night, 
Cox.' At the end Don tagged on, 
'Good night, you little Cox lovers.' 
The phone lines dumped! The GM 
burst into my office hollering, 'He's in- 
sane. He's got to go!' 

"After I cooled off the GM, Cox, 
with his chest puffed out like a roost- 
er, strolled into the office oblivious of 
any wrongdoing and said, 'I think I 
shook 'em today, don't you ?' I told 

him that he did exactly what he had 

hoped to do - he'd made an impact. 

"One night, sitting around a fire at 

the lake house, I mentioned to Cox 

that my father was from Bonaire, GA. 
Don cocked his famous eyebrow, wid- 
ened his devilish grin and said, 'No 
shit! That place is right next door to 

my hometown of Cumming. Hell, 
when I was a little boy, I'm sure I 

threw rocks at yo' daddy while I was 

walking down a country road.' We 

laughed until we cried." 

The Personification 
Of Radio 

Mark "Mark In The Dark" Shands, 

now a programmer with DMX Music, 

worked with Cox at Y -100, 13Q and 

Miami's old I -95 

(now WZI'A). "Back 

in the '80s Cox did 
afternoon drive at 

1 -95," he says. "I 
was the Asst. PD/ 
MD. Cox was Cox; 
we were used to 
him being occa- 
sionally late for his 

show and even 
calling inwitha tall 
tale about why he 

couldn't make it in 
that day. 

"One afternoon 
he called and be- 

Cox worked with Robert Walker 
first at WMYQ /Miami (now Power 
96) in the early '70s, then as PD of Y- 

100 in the mid -'70s and '80s and, fi- 

nally, at Power %. He is one of the best 

program directors I've ever known. 
"A large part of Don's success, I 

believe, was that 'Cox On The Radio' 
was the same as 'Cox Off The Radio,- 
Walker says. "He was the real thing. 
Something in Cox's personality drove 
him to want to please you - in his 
personal friendships and on the air. 

He was driven to make you laugh, 
and with his wit and creative imagi- 
nation, it wasn't hard for him to do." 

Good Night, Cox 

"Those same qualities made him 
easy to direct too," 
Walker continues. 
"He was wild. You 

would try to 
nudge him two 
degrees to the 
right, and he 

would do a 360, a 

back flip and 10 

cartwheels and 
land 20 degrees to 

the right. 
"But it wasn't 

out of malice, spite 

or anything else 
malevolent; he 

was just exuberant - to a fault. He 
was always the kid who thought, 'If a 

spoonful of ice cream tastes good, eat- 

ing the whole gallon ought to be great!' 

"There was not an ounce of prima 
donna in the guy. Ego, to be sure, but 
he never complained about weekend 

work, appearances, meetings, schmooz- 

ing clients or anything else you asked 

him to do. Once again, if it meant 
pleasing the PD, he was more than 
willing to do something. I have 
known lesser talents who would have 

done well to learn Cox's dedication to 

the cause without bitching. 
"I remember countless car rides, lis- 

tening, marveling and guffawing at 

Cox's on -air antics. I'm thankful that 
l told him privately more than once 

over the years that he was a big influ- 
ence on me, and listening to Cox made 

me much better than I ever would 
have been without him. 

"He was a case -in -point study that 
every break could be special; that 
brevity made quick wit that much 
better; and that bringing joy, laughter 
and fun into people's lives is returned 
a thousand times over." 

Cecil Heftel, the great pioneering 
owner of Y-100, 13Q WXKS /Boston, 
W LUP /Chicago and, later, the Spanish - 

language radio chain that bore his 
name, often laughed and said, "Every 
time Cox turns on the mike, it's critical!" 

In his eulogy of Cox at a memorial 
service in Miami on Sept. 21, longtime 
Power 96 VP /GM Greg Reed said, 

"In those early days Power 96 was far 
from a sure thing. I don't know if we 
would have made it without Cox's 
star power." What a great tribute to a 

great entertainer. 

Cox had it, that "radio magic" we 
all cherish and envy, the reason so 

many of us got into this business. I 

expect he's back "On The Radio" now 
in radio heaven. Rest well, old friend, 
and "Good night, Cox." 

Don Cox 
gan telling me why 
he didn't think he would be able to 

broadcast. I thought quickly and 
asked, 'Cox, what about the ratings ?' 

He growled, 'OK, Dark, I'm on my 
way- 

Colleen Cassidy (now Mrs. Mark 
Shands) is currently Jerry Clifton's 
Music Director at New World Radio. 

She served as MD of Y -100, WASH/ 
Washington and WHQT (Hot 105) 

and Power 96 in Miami. Cassidy saw 

a different side of Cox. 

"As outrageous as he was, Cox 
really was a kind and caring person 
who would do just about anything for 
his friends and co-workers," she says. 

"His stunts and crazy actions were 
really driven by a deep love of life and 

of the business. He was the personifi- 
cation of a business that we all got into 
many years ago." 

Shands adds simply, "Cox was a 

perfect example of what radio used to 

be." 

The Real Thing 
Frank "Funk E" Walsh, PD of 

WRTO /Miami, knew Cox when 
Walsh was Asst. PD and then PD at 

Power 96. "The news of Cox's pass- 

ing was not a shock," he says. "It 
could have happened 10 years ago, 

and it would not have surprised me. 

But it was still very painful to know 
that someone with so much talent and 
a person who made me laugh as much 
as anyone on this planet was gone 
way too soon. 

"I was happy to hear that he died in 
his sleep. I was always afraid that Don 
would die a painful death -a car ac- 

cident, etc. Now he can finally rest in 
peace and make the angels laugh. May- 
be he will once again follow Cramer's 
midday shift [Cramer Haas, legendary 
midday host at Y -100, Hot 105 and 
Power 96, who died in 19901. The two 
of them up there together - wow!" 
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FCC fell short of the mark with these 
new rules," he said. 

Dickey pointed out that the new 
Arbitron -based radio-marketdefutf- 
tion rules will allow companies to 
build clusters in adjacent markets, 
whereas the old service- contour- 
based regulations prevented such 
cluster building. "There is a silver lin- 
ing," Dickey said, telling R &R that 
his company is already looking at a 

few markets where it could take ad- 
vantage of the new regulations. 

He also noted that since a Phila- 
delphia court has stayed the FCC's 
new ownership rules and tempo- 
rarily reinstated its old regulations, 
some of Cumulus' long- pending 
deals that don't complywith thenew 
Hiles may now go through. 

Meanwhile, Radio One Presi- 
dent /CEO Alfred Liggins believes 
the new rules could restart some deal 

flow, noting that the commission's de- 
cision to include joint sales agleeinents 
in companies' station counts in mar- 
kets may inspire some owners to sell. 

Liggins believes the new rules may 
be "problematic" for larger players 
that have built market power based on 
nonattributablejoint sales agreements. 
But he said the rule could also result 
in a "leveling of the playing field" for 
small and midsized operators to com- 
pete with larger duster operators. 

Dickey also predicted that over the 
next five years two major operators 
will rise up to dominate markets No. 
50 -250, while four companies will 
ultimately wield majority control 
over the top 50 markets. "I think that 
would be an efficient consolidation of 
our industry," he said. 

However, Dickey believes that in- 
dependent station owners can con- 
tinue to thrive and compete as long 
as their operations are well run. 
"They usually run very good local 
businesses," he said of the industry's 
remaining independent operators. "I 

MB 
Continued from Page 1 

conference that his remark was 
meant to criticize the industry a bit 
for focusing too much on results as a 

measurement of success. 
"Failure is good," he said. "An en- 

ergetic person should receive 
acknowledgement for stepping up, 
trying to innovate and getting out of 
the safe zone. It's the only way to 
move from a cookie-cutter approach. 
If only psychologically, it's good to 

reward someone for being entrepre- 
neurial and working with advertis- 
ers in a more aggressive manner." 

Fries emphasized during the press 
conference that end -to-end electronic 
documentation is necessary for 
broadcasters to provide better veri- 
fication and overall accountability - 
including embracing everything 
from the Portable People Meter to 
electronic invoicing. He said, "I have 

never seen this much concern be- 
tween radio and agencies to make 
sure the advertiser gets what they 
expect to meet their goals and sell 
products. All market sizes will be af- 
fected. It's essential that radio stay in 

front of this; the issue is not going 
away." 

Calling the RAB's new glossary of 
terms a first step, he added, "Adver- 
tisers have a mandate to see how their 
dollars have been spent." 

Fries also noted that the RAB will 
begin tracking and reporting promo- 
tional and marketing revenue stream 
numbers in 2004. Asked about declin- 
ing salaries being posted for station 
promotion staff, he said, "I'm 
troubled whenever radio doesn't 
understand promotional aspects and 
marketing support as essential ele- 
ments; [otherwise] we're back to sell- 

ing spots. We have to get from trans- 
actions to getting results." 

think those companies will be 
around for a long time. They can con- 
tinue to flourish and prosper." 

Broadcast Tax 
During the show's annual Con- 

gressional Breakfast, Rep. Rob 
Andrews said that legislation intro- 
duced by Sen. John McCain that 
would charge broadcasters a fee to 
finance a fund that politicians could 
use to pay for political advertising 
flies in the face of fair business prac- 
tice. "I don't think any American 
business should be required to give 
away its assets without fair compen- 
sation," he said, garnering applause 
from the audience. 

Rep. Elliot Evers added that while 
some members of Congress are mo- 
tivated by their own interests, "some 
of us in Congress are only interested 
in doing what we think is the right 
thing to do." 

This year's NAB Radio Show 
boasted attendance of about 4,000, on 
par with last year's show in Seattle. 

More NAB Radio Show coverage 
available on Page 4 and at www. 
radioandrecords.com. 

Curtin 
Continued from Page 3 

Curtin's high school internship at 
Columbia Records in 1983 led to a 

full -time position at the company. She 
became an A &R administrator in 
1984 and relocated to Epic Records in 
1988, moving into promotion. 

Over the next decade Curtin held 
positions of increasing responsibility 
in the department, advancing from 
assistant to Manager /National Al- 
bum Promotion, then Assoc. Director 
and Director. In 1995 she was 
promoted to VP /Rock & Triple A 

Promotion, a post she held until join- 
ing Dream Works. 

"I am so happy to beat Arista with 
the best team in the business," Curtin 
said. "All I can say is, thank you, 
Steve Bartels, for believing in me." 

BUSINESS BRIEFS 
Continued from Page 6 

House to pass the veto resolution, which has already been passed in the Senate. "There is substantial and 
growing support for the congressional veto resolution," Dorgan said. "I remain hopeful and confident that the 
House members, not the House Republican leaders will work their will on this issue." 

Smulyan: Despite Skeptics' Concerns, Austin Deal Good For Emmis 
e couldn't be more pleased with the performances of our stations in Austin" Emmis Chairman/CEO Jeff 
Smulyan said in a CAA posted this week on the company's website. When we announced the deal, there 

certainly was some skepticism on Wall Street. Our people did their homework very well. We knew that this was 
an excellent group of stations, and if the second quarter is any indication, it was a great acquisition." He added 
that the irtegration of the stations into Emmis' corporate fold has been "among the smoothest I have ever wit- 
nessed" and credited the ease of the transition to the company's radio management. Smulyan added. "I think 
the people in Austin are happy, and we couldn't be happier" 

WW1 Makes AccuWeather Agreement, USRN Disputes Deal 
Westwood One last week announced an agreement with AccuWeather that will enable W W 1 to exclusively 
syndicate the weather -info provider's content to radio, starting Nov. 10. AccuWeather offers customized 

local forecasts and other programming to more than 200 radio stations nationwide. The day the deal was an- 

nounced, United Stations Radio Networks President/CEO Nick Verbitsky issued a release saying the WW1 - 

AccuWeather deal constitutes a breach of AccuWeather's contract with USRN. According to a USRN spokes- 

man, the company and AccuWeather in May 2001 extended a contract giving USRN exclusive syndication and 
representation rights for AccuWeather. Verbitsky said USRN will "vigorously defend" the agreement and will "le- 

gally pursue any competitor that chooses to interfere with it" AccuWeather representatives could not be reached 
for comment by R &R's press time. 

Potter To Head RTNDF 
Deborah Potter, a former network correspondent for CBS Radio and CNN who has also been a news an- 

chor for KYW -AM /Philadelphia and a reporter for the Voice of America in Washington, DC, has been named 

Exec. Director of the Radio and Television News Directors Foundation. She replaces Rosalind Stark, who is 

set to retire later this month. 
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Me Against The Music 
First they caused a stir when they locked lips at the MTV Video 

Music Awards. Now Britney Spears and Madonna are at it again, 

but this time they're out to get your attention through music. "Me 

Against the Music," Spears' latest 

single, featuring Madonna, hits 
Pop and Rhythmic outlets next 
week. This is the lead track from 
Spears' fourth album, Cet in the 

Zone, arriving in stores Nov. 18. 

The upbeat "Me Against the Mu- 
sic" was produced by Redzone, 

and the video will premiere on 
MTV on Oct. 13. Spears will then 

appear on Saturday Night Live on 

Oct. 18. 

Enrique Iglesias will also be 

giving his fans a fix of new mu- 

sic as he presents "Addicted" to Pop radio next week. "Addicted" 
is the lead single from Iglesias' upcoming album, due this fall. The 

CD follows Iglesias' 2002 Spanish -language album, Quizas, as well 
as his most recent English effort, Escape. Currently, the youngest son 

of Julio Iglesias can be seen in his first-ever big -screen appearance 

in the film Once Upon n Tinte in Mexico with Antonio Banderas and 

Salma Hayek. 
Radford, led by Englishman Jonny Radford Mead, are prepared 

to take over the airwaves at Pop, Hot AC and Alternative with "Fake 

a Smile," the latest from their second album, Sleepwalker. Mead formed 

the band in 1995, two years after he moved to Los Angeles from Lon- 

don. "I felt that I had to make the move to Los Angeles, because En- 

gland's music at the time had become a little insular and self- impor- 
tant," says Mead. "In America I hoped to find a more open musical 
home." Guitarist Chris Hower, bassist Ric Markman (Chris Cornell) 

and drummer Josh Freese (A Perfect Circle) all lent their skills to the 

recording of Sleepwalker. Mead is 

currently in the process of putting 
together a touring version of Rad- 

ford that will hit the road starting 
in January. 

At Rhythmic and Urban, Ja 

Rule goes for adds with "Clap 
Back," the latest from his upcom- 
ing November release, Blood in My 
Eye. Not too much is known about 
the project yet, because Rule and 

his label have been pretty secre- 

tive; however, the CD gets its 
name from one of Rule's favorite books, written by activist George I. 

Jackson. Rule will perform at the 2003 Source Hip -Hop Music Awards, 
taking place in Miami on Oct. 13. 

After coming clean with Come Clean, Puddle Of Mudd return 
for Round Two with Life on Display. "Away From Me" is the first 
blow to be delivered from the band's sophomore album, which is 

slated for release Nov. 25. Beginning Oct. 23 in Chicago, Puddle 
Of Mudd will embark on a small-club tour that promises to an in- 
timate experience for fans. Smile Empty Soul will join the band 
for the 14-city jaunt, which will wrap up Nov. 10 in Philadelphia. 
"Away From Me" is Going for Adds at Rock, Active Rock and Al- 
ternative next week. 

Also Going for Adds at the three formats is Kid Rock with "Feel 
Like Makin' Love." The song is a cover of the Bad Company classic 

and is also our first look at Rock's upcoming self- titled album. Rock 

has been nominated for Favorite Male Artist: Pop or Rock 'n' Roll Mu- 
sic and Favorite Album: Pop or 

Rock 'n' Roll Music (Cocky) at this 

year's American Music Awards. 
He will be performing at the cere- 

monies as well. 
There's even more excitement 

at Rock, Active Rock and Alterna- 
tive as Hoobastank take control 
with "Out of Control," the lead 
track from their new album, The 

Reason. Hoobastank are on the 
road right now as part of the 
Nokia tour, along with All -Amer- 
ican Rejects, Ozomatli and Diffuser. After making a name for them- 
selves with "Wasting My Time," Default also return to the three for- 
mats with "Taking My Life Away." This is our first look at Default's 
sophomore album, Ehs.nlion, slated for release Nov. 25. 

-Mike Trias 

Britney Spears 

Ja Rule 

Hoobastank 

lipR &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmaffeiaradioandrecords. com. 

Week Of 10/13/03 

BRITNEY SPEARS EIMADONNA Me Against 

The Music (Jive) 

ENRIQUE IGLESIAS Addicted (lnterscope) 

GOOD CHARLOTTE Hold On /Epic) 

NODESHA Get It While It's Hot (Arista) 

RADFORD Fake A Smile /Cherry/Universal/ 

SEAL Waiting For You (Warner Bros.) 

CHR/RHYTHMIC 

BRITNEY SPEARS fIMADONNA Me Against 

The Music (Jive) 

JA RULE Clap Back (Murderinc. /!DJMG) 

JS Love Angel (OreamWorks) 

LIL WAYNE Get Something (Cash Money /Universal) 

NAPPY ROOTS Sick & Tired (Atlantic) 

NODESHA Get It While It's Hot (Arista) 

TIMBALAND & MAGOO Indian Flute 

(BlackGroundlUniversal) 

URBAN 

JA RULE Clap Back (Murder lnc. / /DJMG) 

JS Love Angel (Dream Works) 

Ill WAYNE Get Something (Cash Money /Universal) 

NAPPY ROOTS Sick & Tired (Atlantic) 

TIMBALAND & MAGOO Indian Flute 

(BlackGround /Universal) 

URBAN AC 

KEM Matter Of Time (Motown) 

COUNTRY 

BILLY RAY CYRUS Always 16 (Word) 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 

CLINT BLACK Spend My Time (Equity) 

MARTINS I Can't Help Myself (Spring Hill) 

REBECCA LYNN HOWARD I Need A Vacation (MCA) 

RODNEY CROWELL Earthbound /DMZ /Epic) 

TRACY LAWRENCE Paint Me A Birmingham 

(Dream Works) 

AC 

ROD STEWART fICHER Bewitched, Bothered 

And Bewildered (J) 

HOT AC 

CHEAP TRICK Too Much (Big3) 

RADFORD Fake A Snide (Chevy /Universal) 

TRAIN When I Look To The Sky (Columbia) 

SMOOTH JAZZ 
AMEDEO Dusty Roads (KMM) 

DARRON MCKINNEY Shift Change (Shield) 

SPECIAL EFX Ladies Man (Shanachie) 

VOODOO VILLAGE Memphis Underground (40 West) 

ROCK 
DEFAULT Taking My Life Away (TVT) 

GARY HOEY Frankenstein (Sur(dog) 

HOOBASTANK Out Of Control ( /sland/ /DJMG/ 

KID ROCK Feel Like Makin' Love (Lava /Atlantic) 

MUSHROOMHEAD Sun Doesn't Rise (Universali 

PUDDLE OF MUDD Away From Me (Geffen) 

ACTIVE ROCK 

DEFAULT Taking My Life Away (TVT) 

GARY HOEY Frankenstein (SurfJog) 

HOOBASTANK Out Of Control (ls /and //DJMG) 

KID ROCK Feel Like Makin' Love (Lava /At /antic) 

MUSHROOMHEAD Sun Doesn't Rise (Universal) 

PUDDLE OF MUDD Away From Me (Geffen) 

ALTERNATIVE 
DEFAULT Taking My Life Away (TVTI 

DISTILLERS Drain The Blood (Sire /Reprise) 

EVE 6 At Least We're Dreaming (RCA) 

HOOBASTANK Out Of Control (island //DJMG) 

KID ROCK Feel Like Makin' Love (Lava /At /antic) 

PUDDLE OF MUDD Away From Me (Geffen) 

RADFORD Fake A Smile (Cherry /Universal) 

VENDETTA RED Seconds Away (Epic) 

TRIPLE A 
DAVE MATTHEWS Save Me (RCA) 

KATHLEEN EDWARDS Hockey Skates (Zoe /Rounder) 

NATALIE MERCHANT The House Carpenter's Daughter 

(Myth America) 

SISTER HAZEL Come Around (Sixth Man) 

STEREOPHONICS Maybe Tomorrow (V2) 

VARIOUS ARTISTS Live At The W.C. Handy Blues Awards 

(Tone Cool( 

WAIFS London Still (Compass) 
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THE INDUSTRY'S NO, 1 RETAIL CHART October 10, 2003 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 1 OUTKAST Speakerboxxx!The Love Below Arista 213,079 -58% 

- 2 BAD BOY'S DA' BAND Too Hot For TV Bad Boy /Universal 204,571 - 
3 DIDO Life For Rent Arista 190,352 - 
4 STING Sacred Love A &M /lnterscope 176,303 - 

2 5 DAVE MATTHEWS Some Devil RCA 145,297 -69% 

3 6 LIMP BIZKIT Results May Vary flip /lnterscope 118,465 -63% 

7 MARTINA MCBRIDE Martina RCA 108,957 - 
5 8 R. KELLY The "R." In R &B Collection Volt Jive 108,889 -579/o 

4 9 OBIE TRICE Cheers Shady /Aftermath /lnterscope 99,780 -61% 

9 10 JOHN MAYER Heavier Things Aware /Columbia 95,254 -19% 

6 11 NICKELBACK Long Road Roadrunner /IDJMG 95,019 -53% 

10 12 HILARY DUFF Metamorphosis Buena Vista /Hollywood 94,301 -199/o 

8 13 BMX Grand Champ Def Jam /IDJMG 86,642 -36% 

12 14 BEYONCE Dangerously In Love Columbia 74,258 -17% 

15 BETTE MIDLER Bette Sings The Rosemary... Columbia 70,322 - 
18 16 CHINGY Jackpot DTP /Capitol 62,369 +7% 

7 17 MURPHY LEE Murphy's Law Universal 58,034 -63% 

13 18 A PERFECT CIRCLE Thirteenth Step Virgin 56,594 -33% 

19 GARY ALLAN See If I Care MCA 54,814 - 
19 20 3 DOORS DOWN Away From The Sun Republic /Universal 50,109 + 12% 

17 21 EVANESCENCE Fallen Wind-up 49,396 -189/o 

14 22 ALAN JACKSON Greatest Hits Vol.2 Arista 49,377 -35% 

11 23 ROB ZOMBIE Past, Present & Future Geffen /lnterscope 45,419 -52% 

16 24 ERYKAH BADU Worldwide Underground Motown /Universal 40,098 -42% 

20 25 SEAL IV Warner Bros. 36,419 -17% 

34 26 LIL JON & THE EASTSIDE BOYZ Kings Of Crunk TVT 36,349 +20% 

27 ILL NINO Confession Roadrunner /IDJMG 34,742 - 
31 28 NORAH JONES Come Away With Me Blue Note /Virgin 32,529 +1% 

30 29 COLDPLAY Rush Of Blood To The Head Capitol 30,880 -5% 

27 30 50 CENT Get Rich Or Die Tryin' Shady /Aftermath /lnterscope 30,878 -9% 

15 31 FUEL Natural Selection Epic 29,716 -59% 

25 32 LINKIN PARK Meteora Warner Bros. 28,621 -18% 

26 33 NEPTUNES The Neptunes Present...Clones Star Trak /Arista 28,241 -17% 

23 34 SOUNDTRACK Bad Boys II Bad Boy /Universal 27,340 -25% 

21 35 SOUNDTRACK Fighting Temptations Sony Soundtrax 26,945 -38% 

40 36 MATCHBOX TWENTY More Than You Think You Are Atlantic 26323 -5% 

38 37 YOUNGBLOODZ Nankin' Patnaz So So Def /Arista 25,761 -9% 

36 38 MICHAEL MCDONALD Motown Motown /Universal 25,274 -13% 

32 39 MARY J. BUGE Love & Life Geffen 24,883 -19% 

37 40 ASHANTI Chapter II Murderinc. /IDJMG 24,137 -16% 

39 41 GLORIA ESTEFAN Unwrapped Epic 23,916 -15% 

41 42 GOOD CHARLOTTE Young & Hopeless Daylight /Epic 23,543 -13% 

45 43 STAIND 14 Shades Of Grey Fhp /Elektra /EEG 23,456 -9% 

24 44 BUBBA SPARXXX Deliverance Beat Club/nterscope 22,789 -36% 

22 45 PANTERA The Best Of Pantera -Far Beyond Rhino 22,412 -39% 

44 46 BLACK EYED PEAS Elephunk Interscope 21,986 -16% 

47 CHRISTINA AGUILERA Stripped RCA 21,892 - 
48 AUDIOSLAVE Audioslave Epic /lnterscope 21,310 - 

46 49 ARETHA FRANKLIN So Damn Happy Arista 21,040 -18% 

49 50 MAROON 5 Songs About Jane Octone/J 21,035 -9% 

© -lITS Magazine Inc. 

ALBUMS 

Out Are Still In! 
It was no time to 

think out of the 
Boxxx this week. 

Arista rap duo 
OutKast's Speakei- 

boxxx /The Love Be- 

low hangs on to the 
top spot for the sec- 
ond week in a row, 
holding off a deter- 
mined bid by P. 

Diddy to grab his 

Martina McBride 

second 
straight No. 1 

album at Uni- + r 

versal with 
Bad Boy's Da 
Band, who 
finish at No. 2. 

It's pretty 
close, but Big Sting 

Boi- and- Andre 3000 double their pleasure 
this week as three other newcomers crash 
the top 10 in addition to Da Band: Arista 
U.K. thrush Dido (No. 3), A &M /Inter- 
scope Jaguar pitchman Sting (No. 4) and 
RCA Nashville cowgirl Martina McBride 
(No. 7). 

The rest of the holdovers are RCA's 

Dave Matthews (No. 5), Flip /Interscope's 
Limpbizkit (No. 6), Jive's R. Kelly (No. 8), 

Shady /Aftermath /Interscopé s Obie Trice 

(No. 9) and Aware/Columbia's John May- 
er (No. 10). 

While you're at it, tip your hat to Inter- 
scope's Jimmy Iovine for scoring three in 
the top 10 with Sting, Limpbizkit and Obie 
Trice. 

Columbia's Bette Midler is the other big 
winner of the week as her tribute to the late 
song stylist Rosemary Clooney lands a No. 
15 debut. Other newcomers to the top 50 

include MCA Nashville's Gary Allan (No. 

19) and Roadrunner /IDJMG's Ill Nino 
(No. 27). 

Double-digit gains are registered by Uni- 

versal's 3 Doors 
Down (+12 %) and 
TVT Kings of 
Crunk Lil Jon and 
the Eastside Boyz 
(34 -26, +20%). 

Next week Def 
Jam South /ID- 
JMG rapper Lu- 
dacris' Chicken and 

Beer hits the streets. Look for an impressive 
debut for the first major release under 
UMG's new pricing policy. Also on tap, 

Elvis: 2nd to None, yet another BMG Heri- 
tage disc featuring more of the King's 
greatest hits; it should nail the No. 2 slot. 

www.americanradiohistory.com

www.americanradiohistory.com


22 

FRANK CORREIA 
fcorreia@radioandrecords.com 

SOUND DECISIONS 

Lessons From The Long Road 
Nickelback from the ground up 

ook into the not -too -distant past of Canadian rock- 
ers Nickelback, and it's no mystery where the title of 
their latest record, The Long Road, came from. Since 
1996, when vocalist -guitarist- songwriter Chad Kroeger 
borrowed $4,000 from his stepdad to relocate from the 
small Alberta town of Hanna to Vancouver, the group 
has been pounding the pavement, building their brand 
one piece at a time. 

"I borrowed $4,000 and took him 
with me," says Krueger, gesturing to 

guitarist Ryan Peake. "He was going 
through a tough time trying to get his 
girl back, and he couldn't. We said, 
'Fuck it, we're outta here " 

"We both had nothing to 
lose at that point," Peake 

says. "It's amazing what 
nothing to lose can get 
you." 

Nowadays, Nickelback - consisting of Koeger, his 

brother Mike on bass, Peake, 

and Ryan Vikedal on drums - have plenty to lose. With 
2001's breakthrough Silver 

Side Up, Kroeger and crew 
became one of the most - 
played acts at Active Rock, Rock and 
Alternative thanks to such hits as 

"How You Remind Me." Approach- 
ing 5 million in sales in the U.S. alone, 

Silver Side Up has attained gold or 
platinum status in 10 countries, earn- 
ing a Juno Award and four Grammy 
nominations. 

Nickelback's success also allowed 
Krueger to start his own label with en- 

tertainment attorney Jonathan Sim - 
kin. A co-venture with Roadrunner, 
Kroeger and Simkiñ s Vancouver- 
based 604 Records scored big with 
"Hero," Kroeger's hit duet with Sali- 

va's Josey Scott for the Spiderman 
soundtrack. 

Not that Nickelback are in danger 
of losing any of this. The Long Road 

scanned over 200,000 records its first 
week at retail. Lead single "Someday" 
scored a perfect Most Added trifecta 

them to wait until January, rather than 

launching in the crowded fourth quar- 
ter. "He said we'd get swept under the 

carpet," Kroeger says. 

"He told us to do a mail-out to all the 

Rock radio stations across Canada in 
January. 'Start in the first quarter,' he 

said. 'Things are going to be light, and, 

due to the 35% Canadian Content rule, 

you're going to geta lot more attention " 

Off To The Races 

With "Leader of Men," Nickelback 
were off to the races and on the road, 

playing over 200 shows. The group 
had turned into their own lit- 
tle industry, with Mike 
Kroeger handling distribu- 
tion, Vikedal handling book- 
ing and Chad Kroeger calling 
radio. 

"I had previously done 
door -to-door seafood sales, 

and before that I'd done 
telemarketing," Chad Kroeger 
says. "Suddenly, I had no 
problem talking to people on 

the phone; my sales skills were 
top -notch. And I was hungry - literally hungry. This sell was go- 

ing to be the most important sell of my 
life, because I was selling myself. 

"I got on the phone and started us- 

ing every tip 1 had learned in telemar- 

keting. I'd talk about anything I could 
at first to get us to be buddy- buddy. 
I'd talk about the weather, the mov- 
ies they'd seen. I'd ask them about 
hockey games they'd seen. I'd make 
them my friend before I asked them 

about the music. 

"It was great, because I made a lot 
of relationships with those people. 
And they respected me because I 

didn't hound them. I spoke to them 
professionally. I didn't tell a lot of 
them I was in the band. I'd say, 'Hi, 
this is Chad from the Nickelback 
camp. " 

"That was a problem we had with 
the old managers," Peake says. "Peo- 
ple from radio would say, 'Your man- 
ager phones me every fuckin' day, and 
I can't stand that. "' 

"Yeah, harassment," Kroeger con- 
tinues. "They were doing more harm 
than good. Every time I'd get an add, 
I'd tell Mike, and we'd press another 
1,000 CDs and start distributing them 
everywhere. 

"Mike learned a ton about that. It 
was very easy to put them on consign- 
ment. We sold 10,000 records quick - 
really quick. At $12.75 a CD, minus 
$2.75 to press each one, that's $100,000 

in four months for four kids who 
didn't have a fucking clue what they 
were doing. 

"And then the record companies 
started calling. Either there's a swarm 

Nickelback 

"We wanted to 

introduce ourselves 

to the world, and I 

think that's what 

Silver Side Up did. 

Now we're going to 

see how many of 

those fans we're 

going to keep." 

Chad Kroeger 

at Active Rock, Rock and Alternative 
in its add week and is currently top 
five at the three formats. It's also cross- 

ing over to CHR /Pop, cracking the 
top 40 last week. 

The Starting Line 

Nickelback's road to fame is prac- 

tically a how -to guide for young rock 
bands - or at least young bands with 
songs as catchy as Kroeger's. After 
relocating to Vancouver, the group cut 
a demo and found a mentor in Rob 

Robson, who was MD at CFOX/ Van- 

couver at the time. 

"He was a very, very kind man, not 

the typical guy you'd think you'd 
meet going into a radio station - the 

guy with the DJ voice who was all 
about business," Kroeger says. "He 
was willing to give anybody a chance 
whom he thought had potential. 
Thank God he saw some in us. He 
started playing our songs." 

With the group's second record, The 

State, Nickelback fired their managers 
and handled promotion, marketing 
and distribution all on their own. Rob- 

son was there to guide Kroeger. "He 
took me under his wing and started 
teaching me a lot about radio and how 
to play the game," Kroeger says. 

"Once we did The State, he said, 
'OK, now that you're out from under- 
neath your managers, I have no prob- 
lem telling you all kinds of things that 
you're going to need to know to help 
promote your own career. "" 

While Nickelback wanted to re- 
lease the record in time to cash in on 

Christmas sales, Robson convinced 
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Kickin' BackWith Nickelback 
Favorite movie? 
Peake: "Big Lebowski and Fear & Loathing in Las Vegas." 

Kroeger: "Almost Famous. It reminded me so much of our first tour. 
It was great. I was jumping off my buddy's roof into his pool long before 
I saw that movie. I don't know if I was a Golden God, but I was stoned 
on mushrooms." 

Worst day job? 
Peake: "Painting for this company. We were painting this 14 -story 

building, and we had to pressure wash it first. I went up on the spider 
scaffolding with a pressure washer. There was no front railing. The 
whole scaffolding was swaying from the building when I used the 

washer, and I didn't have a harness. I quit that afternoon." 
Kroeger: "Probably the gig that Ryan got me, working at a 

warehouse. It was just the fucking shiftiest gig. That gig sucked, that 
whole 9 -5 thing. I had more fun being a roofer. You had to fill so many 
boxes with movies, and just the constant counting and climbing 
shelves. I'd rather have shingles on my back." 

Favorite sports team? 
Both: "[Vancouver] Canucks!" 
What's your poison? 
Peake: "Scotch." 

Kroeger: "My new poison is Jack. A double Jack and coke." 
Who makes the worst smells on the tour bus? 
Kroeger: We each have our own tour bus now, but I remember 

back in the day it was Mike." 
Peake: "Definitely Mike ... old man ass." 

of A&R guys around you begging you 
to sign a record deal or you're going 
to have to sell so many records on 

your own that they're not going to 

care what kind of band you are, 
they're just going to want a piece of 
it. We figured out the hard way that 
we were going to be the latter. And so, 

away we went." 

From The Road To 
Roadrunner 

When it came to a deal in the U.S., 

Roadrunner was the ideal home, "be- 

cause they had the most passion," 
Kroeger says. 

"We wondered why they were 
even interested, because it was a real- 

ly weird fit until we met them," Peake 

explains. 
"We were worried about the size of 

the company and how much money 
they could put behind the band," 
Kroeger says. 

The realignment of Roadrunner's 
radio department helped convince the 

band of the label's commitment. 
"They stole a bunch of guys from RCA - Dave Loncao being the head guy," 
Peake says. "He fully believed in us. 

That was really nice, because that's all 
they had to do - believe in us. 

"And because it was a small com- 
pany, they had to make it work. That 
was a good thing for us and a good 
draw for us, because we knew they'd 
bust their balls to make this work. 
They were the little record company 
that was going to by to take it on in a 

major style." 
Both label and band proved them- 

selves with Silver Side Up and the 
group's Roadrunner debut, the gold - 
certified The State. "Now we want to 
prove ourselves again, but in a differ- 
ent way," says Kroeger. "We wanted to 

introduce ourselves to the world, and 
I think that's what Silver Side Up did. 
Now we're going to see how many of 
those fans we're going to keep." 

Kroeger and Peake say that record- 
ing the self- produced The Long Road 

was a very relaxed process. "With Sil- 

ver Side Up, there's not enough layers 
there," Kroeger says. "We could have 

done a far better job of adding more 
textures to the record. With this one, 
we got a chance to do that. We got to 

experiment with things and give 
songs some flavors they never would 
have had had we been rushed. 

"There's a lot of stuff on the record 
about relationships that I think a lot 
of people can identify with. With Sil- 

ver Side Up I definitely needed to get 

some shit off my chest, and I did that. 
But I don't think there's anything on 

that album with as global a theme as 

a song like 'Believe It or Not' from the 
new record. I'm singing about themes 
that I think the whole world can iden- 
tify with, and I hope they do. We're 
anxious to see what people think." 

Stepping outside of his own expe- 

riences and exploring more universal 
themes was a natural transition for 
Krueger, given his hit "Hero." "'Herb 
was a very globally thematic anthem, 
and I really liked it," he says. "I liked 
the way I didn't say she or he or them 
or we or whatever in that song. It was 
very much a song that the whole 
world could sing. Once again, one 
more little door was unlocked." 

When it comes to inspiration, 
Kroeger's not looking to today's mu- 
sic scene. "There's hardly anything 
new that I listen to," he says. "I most- 
ly listen to classic stuff. I find that the 
songwriting is far superior in classic 

material. 
"I'm learning so much about song - 

writing right now. It's such an amaz- 
ing process. Learning how to affect 
somebody with melody, it's a wonder- 
ful tool. There are people who have 
perfected the craft and have been writ- 
ing songs for other people for decades. 

It's not this magical thing that you 
stumble into; it's a learning process." 

Given all the lessons Kroeger and 
company have learned in their ca- 
reers, The Long Road seems like the 
only title they could have chosen. 
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for nights at Infinity CHR/Pop WNKS /Charlotte. 
Former programmer Steve Wall has landed at Jones 

Radio Networks in Denver, where he can now be enjoyed 
on over 100 stations across America, doing afternoons on 

Jones' Adult Hit Radio format. 
Our best wishes for a speedy recovery go out to WZEE 

(Z104) /Madison PD Tommy BoDean. who underwent 
emergency surgery for a ruptured appendix. 

Quick Hits 

Emmis CHR/Rhythmic KDHT (Hot 93.3) /Austin morn- 
ing feline Miss Kitty exits. To replace her, PD Jay Michaels 
inks TJ Mac. formerly in nights at Citadel CHR/Pop KLAL/ 
Little Rock. 

Yo Sunny Joe (ex -WKTU /New York) is the new morn- 
ing guy at Citadel AC WXLM (Mix I 02)/New London, C. 
PD Kevin Palana, who also programs CHR/Pop sister WQGN 
(Q I05), also hires WXXP (Parry I 05)/Long Island, NY per- 

sonality Bernardo for nights at Q I05 under the name "Brian 
Martinez." He replaces Mike McKenzie. who left a few 
months ago to do nights at WDCG /Raleigh. 

WSIX/Nashville restructures its airstaff: Of course, 
Gerry House remains in mornings. Former WSIX afternoon 
driver Billy Greenwood is now voicetracking middays from 
his new home in St. Louis. The syndicated Big D & Bubbo 

Show moves from its WYNK/Baton Rouge home to do af- 

ternoons live from Nashville, and former WSIX night talent 
Hollywood Hendrix returns to evenings. 

Sandusky Hot AC KLSY (Mix 92.5) /Seattle inks market 
vet Lisa Foster as afternoon co -host. 

Jeff Shamrock is the new Exec. Producer for The Jack 

Diamond Morning Show at ABC Hot AC WRQX (Mix 107.3)/ 

Washington. 

A few years ago Michael Moxey and Kit Missile did 
mornings at Alternative KTEG /Albuquerque. Three years ago 

they went their separate ways, with Moxey landing in morn- 
ings at crosstown Alternative KTZO and Missile pairing with 
Mike Parsons in mornings at Hot AC KPEK. Parsons and Mis- 

sile exited KPEK in July, and Citadel has now wisely decided 

to hire Missile at KTZO to re- create the magic that was 

Moxey & Missile. Missile replaces Leah Black, now doing af- 

ternoons at sister Hot AC KKOB. 

Clear Channel /Portland, OR GM Ron Saito exits. 

The last vestige of the Network Magazine Group, 
Networkmags.com, has ceased operations. VP /Editorial Op- 
erations Jeff Silberman exits. 
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Charlie Maxx is now permanent as night host at 
Greater Media Hot AC WMWX (Mix 95.7) /Philadelphia. Ms. 

Maxx has been covering the shift purely out of the goodness 
of her heart since June. 

Wedded Bliss 

Congrats to Geffen VP /Promotion Greg Marella and his 

longtime sweetheart, Amy Child, on their Sept. 26 nuptials 

on Maui. 

Congratulations also to New World Communications/ 
Clifton Radio VP Rick Thomas on his impending nuptials to 
the lovely Theresa Cruz. The happy couple met last year 
in San Diego and will be wed on Nov. 28 in Honolulu. 

Dio Misplaces His Green Thumb 

Veteran rocker /amateu- gardener Ronnie James Dio ac- 

cidentally severed his thumb in a tragic 
gardening accident several weeks ago. 

While the circumstances don't exactly ce- 

ment his rep as a leather -clad tough guy, 

Dio did have the presence of mind to 
drive h mself to the hospital, where doc- 
tors were, fortunately, able to reattach the 
thumb, which is already up and around 
and answering reporters' questions. 

May not be Dio's 
actual thumb. 

Formats You'll Flip Over 

Clear Channel flips KVJZ/Des Moines from Smooth 
Jazz to CHR/Rhythmic as the somewhat wordy "106.3 The 

Beat, Des Moines' No. I for Hip -Hop and R &B." Special ex- 
tended bumper stickers a-e being special -ordered. The Beat 

is being operated by PD Greg Chance and MD Jared 
Goldberg of sister CHR/Pop KKDM. 

Cumulus flips WUSX/Huntsville, AL from Country to 
Urban as "Power 93.3, Where Hip -Hop & R &B Live" under 

the direction of Cumulus Dir. /Urban Programming Ken 
Johnson and new PD /afternoon driver Phillip March, who 
slides in from the same position at sister WMNX/Wilmington, 
NC. Former WKQB /Fayetteville, NC midday personality 

Olympia rejoins the company for middays, and the syndi- 

cated Doug Banks Morning Show debuted earlier this week. 

The former Country staffers have been relocated to higher 

ground for their own safety. 

Clear Channel's new Urban outlet, "Power 104.1" in 

Hartford, changes calls from WMRQ to WPHH, because if 

ST Shot O' The Week 
When Capitol recording 
artist Liz Phair recently 

paid a visit to WHTZ 
(ZI00) /New York, she 

was worried about 
spreading her cold to Sr. 

VP /Programming Tom 
Poleman (I) and MD /af- 

ternoon guy Paul 
"Cubby" Bryant (r). 
Thinking quickly, the con- 

siderate Phair - thanks 

to some NTR dollars 
from Coca -Cola - was hermetically sealed inside a 

cooler, from which she blew kisses to the crowd as she 

was wheeled around the station. 

you pound five beers, spin around rapidly 10 times and really 

squint hard enough, "PHH" does indeed spell "Power" - 
well, it's a lot closer than "MRQ," you must admit. 

On Oct. 4, Michigan State University's Dept. of Telecom- 
munication dedicated the Dick Purtan Stu- 

dio, named in honor of Detroit radio legend 

Dick Purtan, morning guy on local Oldies 
WOMC. Purtan apparently made a donation 

years ago to MSU's Dept. of Telecommuni- 

cation, and the money had been sitting 
around accruing interest. Using that dona- 
tion and some additional year -end funds, the 

school was able to rebuild MSU's Studio A, 

which hadn't changed much since 1981, 

when it first opened. The studio was com- 
pletely gutted and rebuilt as a state -of- the -art facility boast- 
ing a new digital console, ISDN capability, ProTools, etc. Since 

five of Gail and Dick Purtan 's daughters attended MSU, the 
university thought the name was very appropriate. 

MSU: Better living 
through Dick. 

Talk Topics 

Superadio Networks has signed to syndicate Doug 
Stephan's Good Day and Talkradio Countdown shows. Good Day, 

co- hosted by Nancy Skinner, is now in its 16th year, making it 

the longest- running syndicated morning show in any format. 

10 Ways To Screw Up An Ad Campaign 
by Barry H Cohen 

Learn how your clients can out -advertise their competitors -even when they can't outspend 
them! This book shows how you can create the best ad campaign possible. 

How to write copy that sells 

How to devise promotions that drive traffic 
How to properly measure ad campaign results (and get proper attribution for the results you deliver) 
How to stay on the right side of advertising law and regulations 

"In an age when the real 'ad people' have largely been replaced by film school grads, Barry Cohen's 

combination of experience, imagination, and just plain good sense offers a welcome reminder that, yes, 

the right ad can do the right job." Ray Hoffman, ABC Radio Networks /Business Week magazine 

"Don't miss 'Ten Ways to Screw Up an Ad Campaign' if you 

want a no- nonsense, simple guide to avoiding common and 

costly advertising campaign mistakes." 

Ken & Daria Dolan, WOR Radio Network 

"It's great; I used it for talking points at a barbecue with my staff." 
Joe Pedicino, Sales Mgr, WCOH /Clear Channel, Newnan, Ga. Call R &R at 310 -788 -1625 to order. 
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Baseball Cards In The Wheels Of Justice 

Several weeks after Bob Dumas and Madison Lane 
made derogatory comments about bicyclists on Clear Chan- 

nel CHR/Pop WDCG (G105) /Raleigh's Bob & Madison 

Showgram, the effects are still being felt. ST learned that the 

longtime morning team was suspended following comments 
they made on the air on Sept. 22 & 23 about how annoying 

bicyclists were and their on -air solicitation of various creative 

suggestions on how to run them off the road, such as "hit- 
ting them with Yoo Hoo bottles." 

Who would have guessed how powerful the bicycle lobby 

could be? Area cyclists, alerted by bicycling industry website 

CyclingNews.aom, mobilized and protested Clear Channel's 

"advocating violence against cyclists" in front of the station 
last week, receiving TV coverage. And, as it turns out, TV 
repeatedly used G I OS's call letters as opposed to the usual 

"a local radio station." 
Bob & Madison were back on the air Monday, and from 

what we were able to piece together, the duo's suspension 

did not come as a direct result of their comments; it hap- 

pened because they failed to stop talking about the already 

inflamed situation when asked to do so by management. 

Truth Hurts, Doughnut? 

Given the circuslike atmosphere surrounding California's 
recall election, KHOP (Planet 95- I) /Modesto, CA decided to 

treat the occasion with all of the 
pomp and gravity that the 
wacky circumstances dictated. 

Using the resources of a local 

Krispy Kreme doughnut shop, 

morning team Geno & Jordan 
conducted an extremely unsci- 

entific "Doughnut Poll" to de- 

termine California's next gover- 
nor. Here's PD Chase Murphy 
to tell us more: "They were 
broadcasting live from the park- 

ing lot of the Red Lion Inn near 

a local polling center. Listeners were encouraged to cast their 
vote by choosing a designated doughnut. Arnold 
Schwarzenegger was represented by glazed, current Gov. 

Gray Davis was plain - which is perfect casting - Lt. Gov. 

Cruz Bustamante was apple cinnamon, Rep. Tom McClintock 
was chocolate, and diminutive actor Gary Coleman was rep- 

Mmmm ... Homer meets the 
Governator 

resented by half of a doughnut - Krispy Kreme doesn't sell 

doughnut holes!" 

Now, the results: "Well over 100 doughnut -votes were 

cast, and the election was considered a landslide victory for 
Arnold!" says Murphy, who reports that Geno only voted for 
McClintock because he likes chocolate doughnuts. Jordan, 

who is on a diet, abstained. 

You may recall the antics of Kenny Holland. formerly a 

jock at KRBZJKansas City, who was fired in July after his ill - 

advised bit involving a midget, a hooker and some alleged sex 

in OM Mike Kaplan's vacant office. Last month, looking for a 

quick way to get his name back in the news, Holland auc- 

tioned himself off on eBay - and was sold for a bargain price 

of $91.00. 

Holland has now taken the next logical step to get himself 

back on the radio: He's announced his intention to run for 
president in 2004, using the president's weekly radio address 

as his own personal vehicle to get in front of a mike again. 

"Each week during the president's weekly address, we'll give 

away a trip to DC aboard Air Force One and a night's stay 

in the Lincoln Bedroom," says Candidate Kenny, now accept- 

ing "campaign contributions" through his website, 
www.kenny2004.com. However, when we pressed him for 
details, Holland caved, admitting that most or all of any funds 

raised would more than likely be diverted to the purchase 

of DirecTV's NFL Sunday Ticket package rather than to an 

actual campaign. 

The Programming Dept. 

Kevin Mays, fairly new PD of Phoenix Alternative 
WWRX (103.7 FNX)/ 
Providence, makes one 

of his first official PD- 
esque decisions by up- 

Slater 
ping night jock Bryan 

8 

y 
to MD. 

Bryan Slater: The early years. After 13 years with 
Three Eagles Communications' CHR/Pop KFRX/Lincoln, NE, 

PD Sonny Valentine resigns. 

KHTT/Tulsa Dir. /Programming Tod Tucker taps Matt 
Ryder, inbound from the swing shift at WSTR (Star 94) /At- 
lanta, as MD /night guy. He replaces Eric Tyler, who is headed 

r/' 

frmee n 
/ YEAR AGO 

R &R adds Spanish- language format 
section; Jackie Madrigal becomes 
Spanish Format Editor. 
Geordie Gillespie joins Hollywood 
Records as VP /National Promotion. 
Michael Fischer joins KJCD /Denver as 

PD. 

Beau Duran fired from KUPD /Phoenix 
following a stunt involving the widow of 
St. Louis Cardinals pitcher Darryl Kile. 

Geordie 
Gillespie 

YEARS AGO 

Bill Figenshu named Sr. VP at CBS Radio. 
Tripp Eldredge named Executive VP /COO of Direct 
Marketing Results. 
Dusty Hayes becomes PD of WXPT/Minneapolis. 

1'J YEARS AGO 

Sony's 550 Music unveiled: Polly Anthony will serve as 
GM. 
Robert Hall promoted to Sr. VP /Programming of ABC 
Radio Networks. 
Ron Gregory elevated to VP /Pop Promotion at Elektra 
Entertainment, 

/J YEARS A60 

Dave Urso appointed VP /Promotion at 
WTG. 
Hal Fish named PD of WMGG /Colum- 
bus, OH. 
Ted Cramer named PD of WSM -AM/ 
Nashville. 

Y.() 

R &R celebrates its 10th anniversary. 
Howard Rosen named National Promo- 
tion Director /Pop Music at Motown 
Records. 
John Patton resigns as Chairman /CEO 
of Bonneville Broadcasting System. 
Jay Michaels named PD of WZZK/Bir- 
mingham. J 

Dave Urso 

Howard 
Rosen 

Al Teller becomes President of Windsong Records. 

Starring ADULT CONTEMPORARY, ADULT HIT RADIO, CLASSIC HIT COUNTRY, CD COUNTRY, 
ROCK CLASSICS, GOOD TIME OLDIES, MUSIC OF YOUR LIFE, US COUNTRY & SMOOTH JAZZ. 

swi;;ii Fuu. 
IS "Listeners re- energized!" 

firif Dale Hendry, Big 106.3, 

Merced, CA. 

This is 24 Hour Formats like you've never seen before... researched music, seasoned talent, 
localized content and a superior level of service from the Jones team of radio professionals, 

Jones Radio Networks delivers 24 Hour Format power to more stations than anyone else. 

Call Pat Crocker, 800.609.5663 L 
24 Hour 
Formats 

Mons 
ROOKIOCCh 

Prep 

JONES RADIO NETWORKS email betterservice @jonesradio.net :ONES 
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Washington's 
Golden Voice 
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WBIG's Johnny Dark marks 50 years in radio 
By Joe Howard 

n this day and age, it's hard to find someone who spends a life- 
time in one business. But 2003 marks Johnny Dark's 50th year in 
radio. For the past 10 years Dark's den in the nation's capital has 
been Clear Channel's Oldies WBIG (Big 100)/Washington. 

To mark Dark's golden anniversa- 
ry in the business, WBIG recently put 
together a gala party that featured re- 
flections by those whose lives and ca- 
reers he's touched and special messag- 
es from the music stars who have lit 

up the airwaves throughout his half 
century in radio. 

Dark's career highlights include 
being just the second person to in- 
troduce a Beatles concert 
in the U.S. and convinc- 
ing a Maryland diner 
owner to allow a then - 
unknown country singer 
named Clint Black play a 

few songs for the pa- 
trons. 

The black -tie gala was 
held on a warm summer 
evening at the elegant 
Strathmore Hall in Rock- 
ville, MD, just a few 
miles down the road 
from WBIG's studio. The 
tony surroundings led 
Big 100 night jock Goldy to quip, 
"You know this guy must rate if 
Clear Channel sprang for shrimp." 

Baltimore Record -Breaker 

While Dark has spent 50 years as an 
on -air talent, he told R &R, "I've never 
really worked a day in my life." He also 
insists that the radio business is still a 

great place to pursue a career. "Some 
say the business isn't as personable as 
it once was," he said. "That's just not 
so." Dark also sang the praises of his 

current group of co-workers, saying, 
"This is a real group of pros." 

Dark was also quick to emphasize 
that he's far from ready to hang up the 
headphones. "This is obviously my 
last stop, but this is not a retirement 
party" he said. 

After spending eight months at the 
Northeast School of Broadcasting, 
Dark got his first broadcasting job in 

A DARK NIGHT Seen here celebrating WBIG/ 

New York Johnny Dark's 50 years in radio are (l -r) 

WBIG Promotions Director Nelissa Okamoto and 

Marketing Director Brendan Hurley, Dark and 

WBIG Promotions Coordinator Kathy Lenhoft 

May 1953, joining WH1L /Medford 
MA, where he hosted two shows a 

day and also served as the station's 
sportscaster. In 1957 Dark joined the 
Army and was assigned to the post ra- 

dio station at Fort Belvoir, VA, where 
he became PD after just three months 
on the job. 

In 1958 Dark landed at 1390 
WEAM, a Top 40 station serving 
Washington, DC, as host of The Tops 

Tele -Quest Team, a request show that 
aired live from various Tops Drive -In 

locations across the metropolitan area. 
Six months after he took over the 
show it became the No. 1-rated night- 
time radio program in the market. 

Dark parlayed that success into a 

job at big Top 40 WMEX /Boston, 
home to such well -known jocks as 
Arnie "Woo -Woo" Ginsburg. The 
move to WMEX in December 1960 

proved to be a mistake, however, and 
after just five months at the station 
Dark departed. 

His next stop: WCAO /Baltimore, 
another successful Top 40 station. 
Dark enjoyed close to 30 years of suc- 
cess at "Radio 60." During his tenure 
at the station, which stretched from 
1961 -65 and 1967 -91, his popularity 
was unfathomable by today's stan- 
dards. In fact, he still holds the record 
for the highest ratings ever recorded 
by a radio host in Baltimore: a 68.3 

share. In 1983 Dark rose to PD at 
WCAO, which, by that time, had 
changed to Country. 

Dark's long run at WCAO ended in 

July 1991, when the station's owner, 
Summit Communications, decided to 

change the station's format to Gospel. 
That didn't silence Dark, however. In 
1992 he reemerged as host of '70s Sat- 

urday Night on WWMX (Mix 106.5). 
After three months on the air, his show 
rose to No. 1 in its time slot. 

A Capital Classic 
In June 1993, when WBIG signed 

on the air as "Oldies 100," Dark liked 
what he heard and thought a return 
to DC was in his best interest. One 
week after submitting his tape he was 
hired. He's presently on in nights and 
hosts the station's 6pm- midnight Sat- 

urday all -request program. 

pCAST 
LIVE. BROA 

rnUNOATiON 
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BACK IN THE DAY Johnny Dark on the air at WCAO /Baltimore, where he 

spent most of the '60s. 70s and '80s. 

At the gala saluting Dark, each 
member of WBIG's airstaff praised 
him, including then -GM Catherine 
Meloy and the station's founding PD, 
Steve Allan. In between remarks from 
Dark's colleagues, WBIG afternoon 
jock Tom Kelly - who hosted the 
event - received prerecorded "calls" 
from music -industry legends who 
shared their memories of Dark with 
those in attendance. 

Peter Noone, lead singer of 1960s 

pop act Herman's Hermits, said 
Dark's support of the group's song 
"Mrs. Brown, You've Got a Lovely 
Daughter" helped the track become a 

No. l record. 
Calls also came in from "Stand by 

Me" and "There Goes My Baby' croon- 
er Ben E. King, "Mashed Potato lime" 
singer Dee Dee Sharp, "Angel of the 
Morning" songstress Merrilee Rush, 
"Down in the Boondocks" singer Billy 

Joe Royal, "Tallahassee Lassie" and 
"Palisades Park" singer Freddy "Boom 
Boom" Cannon and "Hey! Baby" sing- 
er- songwriter Bruce Channel. 

"Mr. Big Stuff" singer Jean Knight 
sent a note of congratulations, as did 
Randy Owen of the group Alabama, 
a student of Dark's at Towson State 
University, where Dark was a visiting 
faculty member from 1976 -82. 

Dark was also honored for his work 
throughout the years with the Chil- 
dren's Cancer Foundation. The 
evening's most tender moment came 

The Band's from Robbie Robertson 
whose son, Robby, died of cancer 
Robertson recalled how his son idol 
ized Dark, even writing a report abou 
him in the fifth grade. "To me, Johnny 

"I didn't get into this 

business to become 

a living legend; I got 

into it because 

I love radio." 

Johnny Dark 

Dark is about kids," Robertson said. 
"He's the best player we've got." 

The station presented Dark with 
several gifts, including a Boston Celt- 
ics jersey autographed by former 
coach Red Auerbach to mark Dark's 
years -long devotion to the team. He 
was also given a restored 1953 radio, 
and Clear Channel's Country 
WMZQ /Washington chipped in with 
an autographed cardboard standup of 
Clint Black. 

As the evening drew to a close Dark 

tearfully thanked his family and 
friends for their tributes. "I didn't get 
into this business to become a living 
legend," he said. "I got into it because 
I love radio." 

A Shining Star Of The Southwest 
Continued from Page 18 

Third Peak The Highest 
Today, in his seventh decade in ra- 

dio, Laboe still rules the roost. The Art 
Laboe Sunday Night Special ranks sec- 

ond 12+ in Los Angeles, where it airs 
on Clear Channel's Urban AC KHHT, 
and earned a 6.5 in the spring 2003 

Arbitrons. it's No. l with an 8.518 -34 

and No. 2 in the 12 -24 demo. 
In nearby Riverside, Laboe's ratings 

are unprecedented: In teens, his show 
grabbed a 49 share (locally based KGGI 

earned a 43 share, while KHHT scored 
a 6.0). Success stories can also be found 
at KZZP /Phoenix, where the show is 

No. 1 18-34 and No. 212 +. At XHRM 
(Magic 92.5) /San Diego the Sunday 

Night Special is No. 212+ and No. 125- 
54. In Las Vegas KWID's ratings soar 
to No. 1 12+ and 18-34 when Laboe's 
show airs. 

The host himself is stunned at how 
well his show does. "Twelve years ago 
I debuted my first 'Killer Oldies' 

show," Laboe says of the Sunday Night 
Special, which began on KGGI. "I 
hadn't been on the air in 10 years." 

As Laboe tells it, the head of KGGI 
at the time called him, said he had lis- 

tened to KRLA in the 1970s and want- 
ed to take the programming philoso- 
phy used then and apply it to KGGI. 

The station proceeded with this plan 
and subsequently went from a 5.0 to 
a 9.0 in the ratings. 

KGGI then called Laboe again and 
asked him to do a Sunday -night old- 
ies show. He says, "I thought about it, 
since it was Riverside, and I said, 
'Well, let's throw the ego out the win- 
dow and test it out. " 

Halfway through the fall 1991 Ar- 
bitrons, Laboe returned to the air. "The 
Arbitrons came out, and the show got 
a 19 share," he recalls. "That pattern 
has pretty much held. It's been No. l 
without missing any books." With 
that success, Laboe's program wound 
up in syndication, something he says 
happened by accident. 

"I did some work for KRLA, and 
my show had a 5.0 share when the rest 
of the station had a 2.0 share," he says. 
"PD Mike Wagner consulted KDES/ 
Palm Springs, CA at the time, and he 
suggested putting the show on there, 
since it was so close to Riverside. 

"I sent the Maximiser information 
to the owner of the station, and he 
didn't believe the numbers." Al- 
though unconvinced, KDES's then - 
owner approved the show. In its first 
book in Palm Springs Laboe's show 
earned more than a 30 share. 

Good Chemistry 

Interestingly, Laboe refrains from 
pre- programming each week's show. 
"We have about 2,500 songs in the li- 
brary, and a good 100 songs that we 
regularly play," he says. "When I walk 
in there Sunday nights, there's noth- 
ing in front of me at all except an al- 

phabetical list of songs." 
About 20% of the titles are "currents" - songs from artists such as Mary J. 

Blige, Brandy and Monica. "I am play- 
ing some stuff that older people like, but 

we have a lot of English-dominant His- 
panics who were brought up on the old- 
er music," Laboe says. 

"In these Western markets we have 
lots of second - and third -generation 
Hispanics who have grandmothers 
who listen to me. The thing that ex- 

cites me the most are the really young 
kids who listen and discover the show. 
There was one young girl who 
thought I was just starting out." 

While the music mix sets his show 
apart, that isn't what Laboe believes 
makes his Sunday -night show special. 
"I don't think it's the music," he says. 
"Remember, I tried this format when 
I wasn't on the air, and having me on 
the air makes a big difference. It's the 
connection with the audience. It's the 
chemistry. Everyone is treated with re- 

spect. I don't talk down to the listen- 
er. I have fun." 

For the first-time listener, and espe- 
cially for someone not raised in the 
Southwest, Laboe's show may be dif- 
ficult to understand. That doesn't sur- 
prise Laboe. "The only people who 
understand my show are me and my 

listeners," he says. "I've heard that my 
show is terrible. 

"When Bob Bernstein became GM 
at KGGI in 1995, the first thing he sug- 
gested was getting rid of my show. 
The sales department gasped and im- 
mediately gave him printouts of my 
ratings. Every time a new PD would 
come in, they'd try to take the show 
off. But the PD is not the listener, and 
the research is only data." 

While many syndicators are always 
looking for ways to land more affiliates, 
Laboe says he only wants a few more. 
"This kind of show doesn't lend itself 
to being on nationally and to being on 
more than 20 stations," he says. 

"As far as the East Coast is con- 
cerned, I wouldn't just transplant this 
show there. I would have to do some 
research." For those unable to hear the 
program, Laboe suggests they go on 
the Internet and visit his 24/7 Internet- 
only radio station, Killeroldies.com. 

"I'm where I want to be," Laboe 
says. "I don't have any wives anymore 
to nag me, my health is good, I've got 
three cats at home, and I'm happy." 
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A Shining Star Of The Southwest 
Continued from Page 1 

Other stage visits saw Laboe don an 

Elvis -style gold lamé suit. The audi- 
ence howled, and I.aboc loved every 
minute of it. Not bad fora man who's 
been in radio since the 1940s. In fact, 
I aboe says his career has just now hit 
a new plateau. 

"My ratings are higher than they've 
ever been, and I've got more money," 
he told R &R during an interview at 
his Original Sound Recordings in Hol- 
lywood, CA. "It's just the record busi- 
ness that's doing lousy. I'm at the peak 
of my career right now." 

In a wide -ranging discussion, L iboe 
this week talks about his experience 
programming KRLA /Los Angeles 
in the 1970s, his groundbreaking 
Oldies but Goodies compilations and 
the success of The Art Laboe Sunday 
Night Special, which airs on 14 sta- 
tions throughout the Southwest. 

We also salute WBIG (Big 100)/ 
Washington's Johnny Dark for his 50 

years in the radio business. 

The Radio Bug 

Laboé s story begins in the mid - 
1930s, while America suffered during 
the Great Depression. At age 9 he de- 
parted Salt Lake City with his fami- 
ly and made the trek to Los Angeles. 
After moving back to Utah for four 
years, he returned to Southern Cali - 
fomia to stay in 1939. He attended 
Stanford University, where he was a 

radio engineer, but World War II led 
him to leave school and join the 
Navy, where he ended up in air trans- 
port. 

Following the war, in 1946, the 20- 

year-old Laboe landed his very first 
radio job, at the former KXLA /Los 
Angeles. "I first got into radio because 

of engineering, but I then got the bug 
to be on the air," he says. "They need 

a first -class radio engineer at KSAN/ 
San Francisco, so I did that and was 
an announcer for a fill -in show. This 
was in 1946. The radio bug bit me, and 
it's still biting." 

In 1948 Laboe scored his first PD 
position, at KOLO /Reno, NV, where 
he spun tunes by such artists as Patti 
Page. "I think I also played records by 
Les Paul, who was the best man at my 
wedding," he says. "He was a very 
good friend of mine. Did you know 
that he used his bathroom as an echo 

chamber? He wrote a song for me, 
'Walkin' and Whistlin' Blues,' which 
was the flip side to his biggest record, 
'How High the Moon. "' 

In the mid -1950s Laboe jumped 
over to the former KPOP /Los Ange- 
les, which competed neck- and -neck 
with KFWB for rock 'n' roll listeners 
during the genre's earliest days. In 
fact, much like Alan Freed back East, 

I aboe helped give L.A. its first on -air 
doses of rock 'n' roll. 

Many Firsts 
"There was a guy named Hunter 

Hancock who was playing straight 
R &B," Laboe says, referring to the first 
white disc jockey to play rhythm and 
blues records in Southern California, 
at KPOP predecessor KFVD. "When I 

came in to KPOP I was doing a show 
from a drive -in, where Ricky Nelson 
and Buddy Holly would come and 
visit. 

"I was the first to play Elvis out 
here, I'm pretty sure. That was in 1955. 

We're talking early Elvis: 'Blue Moon 
of Kentucky' and such. He's really 
what turned rock 'n' roll into a phe- 
nomenon. 

"In 1956 there was one time I was 

playing 15 minutes of Elvis at noon on 
KPOP. The station didn't want me to 
do it, but I did it anyway. They got 
some complaints, but they liked me, 

and I continued to do it. They had even 

put on these announcements warning 
people that the next 15 minutes would 
contain subversive material that was 
bad for children to listen to!" 

Laboe refuses to take credit for 
helping launch the careers of the 
many artists he's played on the air 
throughout the years; however, there 
are two artists he was closely associ- 
ated with just before they broke on a 

national scale. 

"Sam Cooke recorded 'You Send 
Me,' and I started playing it before it 
became a hit," he says. The song be- 

"In 1956 I was 

playing 15 minutes of 

Elvis at noon on 

KPOP/Los Angeles. 

The station didn't 

want me to do it, but 

I did it anyway. They 

got some 

complaints, but they 

liked me, and I 

continued to do it." 

came a No. 1 smash in 1957. "I don't 
like to take credit for launching his ca- 
reer because I was a DJ, but his record 
did break here in L.A.," Laboe says. 

"It was the same story with Barry 
White, who recorded here at Original 
Sound." 

The Record Business 

Laboe also gained exposure on TV 

as host of The Art Laboe Show. He ad- 
mits that he stole the concept from 
friend Dick Clark, who hosted ABC - 
TV's American Bandstand from studios 
in Philadelphia. Laboe's show aired 
on KTLA- TV /LosAngeles from 1958- 

60. 

Laboe's first career peak came in 
1956, when his KPOP show earned a 

34 share in the Pulse ratings, a record 

that stands to this day. In 1960 Laboe 

departed KPOP for on -air duties at 

crosstown KDAY, where he stayed un- 
fil 1961. He then decided to say good- 
bye to radio and focused his efforts on 
the "golden oldies" of the 1950s, the 
hallmark of his fledgling record busi- 
ness. 

At the time oldies were songs that 
were four or five years old. While at 
KPOP the thought occurred to Laboe 
to compile the favorite oldies of the 
teenagers he met during his daily ra- 

dio show and put them on a single 
album. 

"I put out a list at the drive -ins, ask- 

ing people for their top 20 songs and 
a few oldies," he says. "The oldies at 
the time were from The Penguins and 
Big Joe Turner. Then I started getting 
more and more requests for the old- 
ies but goodies." 

Laboe's first collection, Oldies but 

Goodies, Volume 1, was initially intend- 
ed for release only in Los Angeles. The 

record was given national distribu- 
tion, however, and ended up spend- 
ing 31 /2 years on Billboard's Top 100. 

With the success of that release, 

Laboe concentrated on his record 
company and subsequent volumes of 
what was the world's first compila- 
tion album. He also opened his own 
studio, Original Sound, where Frank 
Zappa produced many of his early re- 

cordings. 

A Return To Radio 

With the end of the British Invasion 
and the emergence of funk and soul 
in the early 1970s, Laboe once again 
found himself on the radio - albeit 
on tape. "In the early 1970s I taped a 

show that ran from midnight to 3am 
on XPRS out of Mexico, right after 
Wolfman Jack's show," he says. 

He opened a club on the Sunset 
Strip that featured many oldies acts 
performing live, and back at Original 
Sound he worked with a young film- 
maker named George Lucas to place 
music in a movie about 1950s teen cul- 
ture called American Graffiti. Laboe's 
Hollywood club and the success of 
Lucas' film helped spur a revival of 
1950s music, style and culture. 

"I had that nightclub from 1972 -76, 

and I did a show then on K -Earth 
IKRTH /Los Angeles]," Laboe says. 

"Hal Rosenberg, who ran KRTH from 
1972 -74 and was a big RKO guy, want- 
ed to take the station, which was KHJ- 
FM in 1972, and make it compete 
against KPPC, which was the under- 
ground Rock station in town. 

"He came to my club and said he 

was going to make the change. He 
even had the name: Since we would 
be 'underground,' he came up with 
'K- Earth.' Get it? Well, he saw all of 
those people in my club, saw the dem- 
os there and loved it. He asked, 'How 

"I've heard that my 

show is terrible. 

Everytime a new PD 

would come in, 

they'd try to take it 

off. But the PD is not 

the listener, and the 

research is only 

data." 

do you do it ?' In 1972 he decided to 
make K -Earth a total Oldies station." 

Live, From Los Angeles 
In 1976, 15 years after hosting his 

final live airshift, Laboegotbehind the 
mike live again, at K- Earth. Original 
Sound was still going strong, and he 
soon found himself juggling a myri- 
ad of responsibilities. 

"At the time KRLA was going out 
of business," Laboe says. "They had 
an interim license, as they had been 
owned by Jack Kent Cooke, but in 
1964 the FCC took the license away 
from Cooke, so everybody wanted 
it. 

"Bob Hope and Art Linkletter were 
among those who wanted it. They 

fought over it until 1977, and until tha 
time the station was in a trusteeship 
owned by a company set up by KCET- 
TV, the public station. All of the prof- 
its were given to this company, and I 

came in there and put some money 
into it. 

"I had a contract to run the sales de- 

partment and program the station. In 
less than one year we beat everybody 
except KABC, which was the big Talk 
station in town. We were the ones that 
started [crosstown Top 40 rival] KHJ's 
slide, and that was done with a for- 
mat that mixed oldies and currents - 
something that I do today on my Sun- 
day show. 

"We played all of the ballads from 
the black groups: The Stylistics, Blood- 
stone, Delfonics. All of the Motown 
stuff. Everything that was big before 
disco." 

Laboe did play disco at KRLA, but 
all-Disco KUTE, an FM station, dom- 
inated after -dark radio listening in 
L.A. "Our nighttime numbers went to 
hell," Laboe says. "I did mornings and 

nights for six months, so I started tap- 
ing mornings and doing nights live. 
And remember, I was still running 
Original Sound. 

"Finally, I put another guy on 
KRLA at night. He was good and he 

played the same music as me, but 
KUTE wiped us out at night." 

The eventual solution to KRLA's 
nighttime listener exodus came from 
a fan of Laboe's who asked for his 
autograph at a parade. Laboe says, "I 
asked the girl, 'If you could play any- 
thing on KRLA, what would you 
do ?' She said, 'Put disco and oldies 
together.' So we did it. We actually 
put disco and oldies together. We 

took KUTE out of Disco in two 
books. 

"I do the same thing now. It's a mix 
of recurrents, currents and oldies, all 
carefully done. But it was interesting 
to see that the same show with a dif- 
ferent personality didn't do well at 
KRLA. It says a lot about the success 

that I have now with my Sunday - 
night show." 

Continued on the next Page 
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Laura Ingraham 
Continued from Page 15 

the overall tone of the show -what 
we call "laugh and learn" - has 

changed with the move to daytime. 
R &R Have you noted any change in 

your audience with the move to day- 
time? 

LI: It's sort of early to tell, but just 
in these first several weeks I have 
noticed quite a few more women on 
the phone. It also seems like every- 
one I talk to now is going someplace 
in their car - dropping kids off or 
running around doing stuff. 

R &R: Describe the show for us in 

your own words. 

LI: This is not an inside- the -belt- 
way talk show. That's boring, and 
it's never been the show that I do. 

It's a combination of my experienc- 

es in politics and my political views 
mixed with cultural analysis. It's 
substantive but has a lot of humor. 

It's for the real people - the av- 
erage people - in our country, be- 

cause that's whom I feel most 
comfortable with. It's where I came 

from. I'm just somebody who likes 
to talk politics, go mountain biking 
and listen to music. And I can be 

mildly amusing at times. 

R &R What are some topics you've 
discussed lately? 

LI: Why I get so many calls from 
parents of teenage girls complaining 
that they can't find any clothes to buy 
for them that don't make them look 
like prostitutes. Why flying the flag 
on a cable news channel somehow 
sends out a biased and wrong mes- 

sage, or whysayinga prayer ata high 

school football game is wrong and 
victimizes some group or another. 

I feel like so many of our society's 

"victims" get so much attention and 
their leaders and defenders get so 

much airtime that the average guy 
out there who's working two jobs 

and just trying to keep his family 
safe is sitting there saying, "What 
about me ?" They feel that the 

"elites" in Hollywood and the me- 
dia are not listening to them on a 

whole host of issues. 

R &R: Speaking of "elites," tell me a 

little about your new book. 

LI: The book is called Shut Up and 

Sing: How the Elites From Hollywood, 

Politics and the UN Are Subverting 
America. It's really kind of a primer 
for the radio show. It's not a short 
read; it's extremely substantive. 

It's focused on this whole idea that 
there is a rather small but influential 
segment of society that considers it- 

self to be the last word on wisdom 
and common sense in our country. 
They're all looking for and have of- 

ten found ways to circumvent the 

average American voter out there. 

By using the court system and 
non -elected judges to overturn our 
laws or to create rights that don't 
exist in the Constitution, they're al- 
ways looking to get around the av- 
erage person. But they get frustrat- 
ed when they find that the average 

American- who mostly has a pret- 
ty traditional outlook on life and 
what America's role in the world 
should be - isn't budging. 

"I'm a commentator, 

and I don't pretend to 

be objective. That's 

not my role." 

This book is about exposing that 
elite's agenda and laying out a way 
that average people can keep them 

from dramatically altering our 
American way of life. There is also, 

of course, plenty of humor, which I 
think you'd expect from me. 

R &R What's harder for you to do, 

radio or TV? 

LI: Definitely radio. It's much 
harder to do than TV. TV is a piece 

of cake. Radio, you really have to 

work at, but the payoff is much big- 
ger. You have a chance to actually 
hear people react to what you say, 

and you get to talk about it with 
them directly. The trouble with TV 
is that it can be so cookie-cutter. 

One of the things I learned from 
hosting a show on MSNBC for a year 
and a half is that TV doesn't allow 
you to get outside of your box. It's 
hard on TV to move out of the "Oh, 
well, she's a right -wing commenta- 
tor" box. Whenever I tried to do that, 

I always felt I was pushed back, and 

I don't like that. On the radio, it's my 
own blank slate, and I can write on 

that slate whatever I want. 

R &R Give us your take on Talk ra- 

dio's ongoing lot topic, the war in Iraq. 

LI: The real story is the difference 
between perception and reality. The 
reality is that there has been enor- 

mous progress made and there are 

positive stories to report. From the 

northern territory to the south, 
things like schools and hospitals are 

open, and people there have free- 

dom they have not known for de- 

cades. In the middle of the country 
things are still pretty dicey, and there 

are still forces there who want to try 
to ensure that we fail. 

The same naysayers and pessi- 
mists that we see in politics today 
have been around for decades. 
Ronald Reagan dealt with them 
when he was fighting the Cold War. 

There were protests across Europe, 

and everyone said he shouldn't 
have called the Soviet Union an "evil 
empire." 

They said he was shortsighted 
and that he wasn't sophisticated 
enough to handle world affairs. Alot 
of that same convenient pessimism 
exists today, and America's abilities 
and promise are routinely underes- 

timated by some. 

That said, clearly the administra- 
tion did not perfectly anticipate 

what was going to happen in post- 
war Iraq. So, when you build your 
whole administration - as some 
believe this administration has come 

close to doing - on Iraq and Iraq 
doesn't look good to the American 
people in a year, that's going to be a 

pretty tough situation. 

"Listeners are so 

smart, and they're so 

tuned in. I learn 

something new from 

the audience every 

day. Average 

Americans have such 

innate common 

sense and such a 

good sense of what 

America's 

possibilities are." 

There's a lot of political sniping 
out there because there's an election 

next year. There's a lot of Monday - 
morning quarterbacking going on. 

At the same time, this administra- 
tion had better do a better job of con- 

fronting its critics, selling the success 

stories and being honest with the 

American people about what it's 
going to cost and where the money 
is going to come from. 

R &R: If asked, what would you sug- 

gest they do? 

LI: They need to remind people 
that the war on terror is being fought 
in a continuum, that it's not a snap- 

shot process, and I don't think 

they've been great at doing that. 
Sometimes they are so concerned 
with changing the tone in Washing- 
ton and coming across as compas- 
sionate conservatives that they don't 
confront their critics harshly 
enough. 

Sometimes you need to do that. 

You can do it with a smile and a 

good -natured response, but you've 
got to do it -and sometimes you've 
got to name names. 

Give me a break. We've been over 
there for what, five or six months 
now? The place was a shambles of 
torture chambers and rape rooms 
and people were petrified to go out- 
side their own homes, and we're 
supposed to turn that into a demo- 
cratic paradise in just a few months? 

That's just not going to happen, 
and I think the Bush administration 
has to be more realistic about getting 
the American people ready for that. 
Of course, most of the media report- 
ing isn't exactly on their side these 

days, so that makes it even harder. 

R &R Speaking of media bias, what 

do you think about the idea that a liber- 

al Talk radio network is needed to coun- 
terbalance hosts like you who are right 

of center? 
LI: I think its pretty funny. The left 

has captured most of the main- 
stream media. They have the major 
television networks, the universi- 
ties, much of the court system, some 

of the mainline churches and most 

of the newspapers. With all that, 
now they're complaining about Talk 

radio and Fox News Channel? OK, 
why don't they just go ahead and 
take it all. 

At least with a conservative Talk 

radio host, people know what 
they're getting. It's the news report- 
ers and White House reporters who 
have a liberal bent that the average 
person is maybe not so clear on, be- 

cause they're supposed to be report- 
ers, not commentators. I'm a com- 
mentator, and I don't pretend to be 

objective. That's not my role. 

-David Bach. Star of "Live Rich" 
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Laura Ingraham 
Sees The Light Of Day 
Talk host makes the move to middays on TRN 

n the Talk radio business it's rare for a talent to get 
even one shot at the proverbial brass ring of hosting a 

national radio show. Getting a second shot is even more 
rare, but talk host Laura Ingraham is proof positive that 
lightning can strike twice. 

Just a couple of years ago Ingra- 
ham - then known primarily for 
her frequent guest appearances on 
Don Imus' morning show and as a 

cable TV news pundit - 
was tapped by Westwood 
One to host a new night- 
ly syndicated radio show. 
The acknowledged con- 
servative talker's fresh- 
man effort ultimately 
cleared on more than 175 

stations and established 
Ingraham as one of Talk 

radio's rising stars. 
Last spring Ingraham 

inked a deal to move her syndicat- 
ed program to Oregon -based Talk 
Radio Network for the chance to air 
in a new 9am -noon ET weekday 
time slot. TRN reports that since its 
launch this past Labor Day, Ingra- 
ham's program is already on some 
200 -plus affiliates nationwide, with 
WABC /New York and KRLA /Los 
Angeles included among them. 

With the relaunch of her daily ra- 
dio show and the recent release of 
her second best -selling book, Shut 
Up and Sing (Regnery Publishing), 

Ingraham once again ap- 
pears poised to climb a 
few more rungs on her 
personal ladder of success. 

Laura I ngraham 

R &R: What have you 
learned about the radio busi- 

ness since your first big 
break a ferro years back? 

LI: The number one 
thing I learned is to just be 
myself and go with the 

flow on the air. We try to make the 
show accessible to a lot of listeners. 
If you like to follow the "entertain- 
ment elite," as I like to call them, we 
have it. 

If you're consumed with what's 
happening militarily or politically 
out there, we've got that. If you want 
to know what good new music there 
is to listen to this week, we'll give 

you that as well. The show runs the 
gamut of subject matter. I know it 

sounds cliched, but I'm just hying 
to keep it real and be me. 

The other thing I learned from ra- 
dio is how to be a better listener. The 
reason I wrote my new book is be- 
cause I heard what listeners were 
saying to me. Listeners are so smart, 
and they're so tuned in. I learn 
something new from the audience 
every day. Average Americans have 
such innate common sense and such 
a good sense of what America's pos- 
sibilities are. 

Most of them feel like nobody is 

paying attention to them, and they 
feel their views and values are being 
routinely scoffed at, and they're sick 

of it. What makes America great are 
those people out there who go to 
work every day, take care of their kids 
and live their lives. They have such a 

wonderful sense of where America 
should be and where it's going. 

R &R: So, despite the fact that your 
early media exposure was mostly on Tv, 

you've learned to like the world of radio? 

LI: Absolutely. Radio is a listen- 
ing medium for me, whereas on TV 

you're talking at the screen. That has 
its place, and I certainly still do it, 

but I really like radio, because I like 

TRS 2004 Online 
Registration Now Open 
Mark your calendar now! The annual R &R Talk Radio 
Seminar returns to our nation's capital in 2004 and will 
be held Feb. 26 -28 at the Renaissance Washington, DC 
Hotel. 

Online early -bird registration and hotel reservation information for 

TRS 2004 is now available at www.radioandrecords.com. Save over 
$100 on registration and take advantage of 
our special room rates now as R &R 

continues to make it affordable for you to 
attend the one News/Talk radio event you 

can't afford to miss. 

As you plan your 2004 budgets this fall, OR WRY 2004 
don't miss the opportunity to join us in 

Washington next February for News/Talk radio's most influential and 

informative event, TRS 2004. 

hearing what's on people's minds. 
It's fascinating to hear how different 
parts of the country react to different 
issues. Radio allows you to connect 
with people directly in a way that is 

so much more intimate than TV. 

R &R: What prompted the recent 
move to Talk Radio Network? 

LI: I felt that there was room out 
there in the 9am -noon slot for the 
kind of show we do, and TRN want- 
ed to give me that opportunity. It 
gives me the chance to jump right 
out of the gate with the news of the 
day first thing in the morning so I 

can review what the "pundit - 
ocracy" and media mavens are say- 
ing. We're also doing an additional 
live hour every night that allows me 
to digest all that's gone on during the 
day and wrap it up for the listeners. 

It's your classic split shift, and it's 
a lot of work, but I exercise a lot and 
drink a lot of Diet Coke to keep me 
going. It's a chance to reach a whole 
new audience, and it's a really great 
challenge. 

It's a real testament to the show 
we've developed that even when 

Westwood One made me sit out the 
summer before we relaunched with 
TRN on Labor Day, we were still 
able to keep almost all of the affili- 
ates we'd had previously. Sure, we 
lost a few here and there, and I 

would sit around and obsess and 
wont' about whether I had done the 
right thing. The answer to that is, 

"Absolutely, yes, I did the right 
thing." 

R &R Any adjustments or changes 

to the show with the move from nights 

to middays? 

LI: Not really, although I'm sure 
there are things that will come up as 
we go along. It's different insofar as 
being on at night meant culling all 

the stuff that happened that day and 
distilling it down into three hours at 
the end of the day. 

Now we're following up on the 
latest developments from events 
that happened on the previous day 
and also keeping listeners ahead of 
the curve on new issues that are 
developing today. But I don't think 

Continued on Page 17 
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awn/ Cohn 

General Manager 

2 
LUDACRIS Stand Up 

WHITE STRIPES Hardest Button To Button 

ELEPHANT MAN Pon De River 

BEYONCE I/SEAN PAUL Baby Boy 

AFlteasng Song Pt II 

OMX W'' .r Da Food At 

DASHBOARD CONFESSIONAL Hands Down 

CHINGY I LUDACRIS 8 SNOOP D000 Holidae In 

FOUNTAINS OF WAYNE Stacys Morn 

YOUNG GUNZ Gaol Stop. Won't Slap 

DUTNAST tISLEEPY BROWN The Way You Move 

A PERFECT CIRCLE Weak And Powerless 

PETE YORN Crystal Village 

YOUNGBL00DZ IAA JON Damn' 

OBIE TRICE Got Some Teeth 

LIL JON 8 THE EASTSIDE BOYZ... Gel Lc :. 

JET Are You Gonna Be My Girl 

OUTKAST Hey Var 

NICKELBACK Someday 

HOWIE DAY Perfect Time Of Day 

Video pdryhst for the Peek of Sept 29 -Oct 7 

25 

25 

25 

24 

23 

22 

21 

20 

19 

18 

13 

12 

11 

10 

10 

9 

9 

9 

75 million households 

Paul Marszalek 

VP/Music Proçmmmng 

ADDS 
No Adds 

Plays 

MAROON 5 Harder to Breathe 

BEYONCE ASEAN PAUL Baby Boy 

BLACK EYED PEAS... Where Is The Love 

JOHN MAYER Boger Than My Body 

FOUNTAINS OF WAYNE Stacy s Morn 

OUTKAST Hey Ya' 

MATCHBOX TWENTY Bright lights 

PINK !outs 
SHERYL CROW The First Cut Is The Deepest 

3 DOORS DOWN Here Without You 

LIZ PHAIR Why Can I I? 

STING Send Your Love 

DAVE MATTHEWS Gravedigger 

SCHOOL OF ROCK School 01 Rock 

JEWEL Stand 

R E M. Bad Day 

DIDO White Flag 

DIXIE CHICKS Top 01 The World 

FUEL Falls On Me 

NICKELBACK Someday 

HOWIE DAY Perfect Time 01 Day 

ROBERT RANDOLPH... I Need More Love 

DAMIEN RICE Volcano 

SANTANA I/ALEX BAND Why Don't You Al' 
MYA My lore Is Like.. Whoa 

COLDPLAY God Put A Smile Upon Your Face 

LIVE aleases 

MANDY MOORE Have A bile Faith In Me 

NELLY IN. DIOOY... Shake Ya Todlealher 

SEAL Wagong for You 

DARKNESS r Believe In A Thmg Called Love 

GAVIN DEGRAW Follow Through 

NICKEL C REEK Smoothie Song 

Video airplay for Sept. 29 -Oct 6 

2J 

19 

19 

19 

18 

16 

16 

15 

15 

14 

14 

13 

13 

13 

13 

10 

10 

10 

10 

8 

7 

7 

Lori Parkerson 

202 -3804425 

200n20 (XM20) 

Kane 
LUDACRIS Stand Up 

MICHELLE BRANCH Breathe 

YOUNGBL000Z MIL JON Damn, 

BUBBA SPARXXX Deliverance 

BPM (XM81) 

Blake Lawrence 
MOTORCYCLE As The Rush Comes 

PAUL OAKENFOLD Hypnotised 

JUNIOR JACK E Samba 

squiu (XM48) 
Charlie Logan 

AUDIOSLAVE I Am The Highway 

The Loft (XM50) 
Mike Marrone 

MATTHEW RYAN Come Home 

MATTHEW RYAN Skylight 

MATTHEW RYAN Nails 

RUTH GERSON Lu Watt 

RUTH GERSON I Mona Know 

RACHAEL YAMAGATA Collide 

RACHAEL YAMAGATA Worr Me Down 

RACHAEL YAMAGATA The Reason Why 

GARY JULES Mad World 

GARY JULES No Poetry 

GARY JULES Something Else 

GARY JULES Lucky 

Raw (XM66) 
Leo G. 

GUNIT Stun: 171 

2PAC I/NOTORIOUS B.I.G. Rom' 

Real Jau (XM70) 
Maxx Myrick 
CASSANDRA WILSON Crazy 

DIANNE REEVES What A Little Moonlight 

ABBEY LINCOLN They Call It Jazz 

AARON NEVILLE The Very Thought 01 You 

BRANFORD MARSALIS Seabreeze 

TAYLOR EIGSTI TRIO Oleo 

JOE CHAMBERS Soft As Ir A Morning Sunrise 

GRADY TATE Don t Misunderstand 

RON CARTER Autumn Leaves 

JEAN -MICHEL PILO Fred's Walk 

DON FRIEDMAN Waltz For Debby 

TERENCE BLANCHARD Footprints 

LM PAGANO This Cant Be Love 

MICHAEL THOMAS QUINTET No Time To Wail 

Watercolors (XM71) 
Trimly 

MARC ANTOINE Cubanova 

MARC ANTOINE Mediterraneo 

MARC ANTOINE Senor Groove 

MARC ANTOINE Lady 

X Country (XM12) 

Jessie Scott 
ROBERT EARL KEEN Out Here In The Middle 

CHIP TAYLOR I /CARRIE RODRIGUEZ Laredo 

PATTY LOVELESS Draggi My Heart Around 

JESSE DAYTON Never Turned My Back On You 

BEN ATKINS BAND The Same 

RODNEY HAYDEN Oet On Your Mule And Ride 

OH SUSANNA Carr e Lee 

RUSTY TRUCK Candy 

XM Café (XM45) 
Bill Evans 

ROBBEN FORD Keep On R.nnxa 
BEULAH Yoko 

RACHAEL YAMAGATA P.r ' : - :;.: 
XMLM (XM42) 
Ward Cleaver 

BETWEEN THE BURIED 8 ME 

BLEEDING THROUGH - ss -_._ uo .,.r,. 

U -POP (XM29) 
RACHEL STEVENS S. -.ee'. P-eama .11; t A Ix 
ROB ROBBIE WILLIAMS ; n,. iu fu' 

THALIA 

36 million households 

Candy Mahmor.d. 
VP Music Programming 

B Entenammen( 

VIDEO PLAYLIST 
FABULOUS I/TAMIA So Into You 

ASHANTI Rain On Me 

LUDACRIS Stand Up 

R. KELLY Thera Thoing 

JAGGED EDGE Walk Outta Heaven 

MARQUES HOUSTON I /JOE BUDDER Dubbin' 

OUTCAST I/SLEEPY BROWN The Way You More 

BEYONCE I /SEAN PAUL Baby Boy 

YOUNGBL0002 6LIL JON Dann' 
LIL JON 8 THE EASTSIOE BOYZ VYING YANG Get Low 

RAP CITY TOP 10 
ELEPHANT MAN Pcn De Rwer 

CHINGY I/LUDACRIS 8 SNOOP OOGG Hohdae In 

LIL JON & THE EASTSIDE BOYZ IfYING YANG Set Low 

OBIE TRICE Got Some Teeth 

LUDACRIS Stand Up 

YOUNGBL000Z IILILJON Damn, 

OM% Where Da Hood Al? 

YOUNG GUNZ Can't Stop. Wont Stop 

Video playlrsf for the week endmg Sept 22-29 

c T 
COUNTRY MUSIC TELEVISION 

65 ninon nous holds 

Btu Phalrps. Sr VP,/GM 

Chris Parr VP /Music 8 Talent 

ADDS 
JOSH TURNER Long Black Train 

RECKLESS KELLY Nobody's Girl 

TOP 20 
Plays 

TW LW 

A. JACKSON f /J. BUFFETT Its Five O'Clock... 32 

RASCAL FLATTS I Melt 31 

MARTINA MCBRIDE This Ones Fcr The Girls 30 

TIM MCGRAW Real Good Man 30 

GARY ALLAN Tough Little Boys 30 

DIERKS BENTLEY What Was I Thinkin 29 

TOBY KEITH Lave This Bar 29 

CHRIS CAGLE Chicks Dig It 29 

PAT GREEN Wave On Wave 27 

JUNE CARTER CASH Keep On The Sunny Side 26 

BUDDY JEWELL Help Pour Out The Rain 25 

SARA EVANS Perfect 21 

KEITH URBAN Who Wouldn't Want To 20 

NORAH JONES Wurlitzer Prize 20 

PATTY LOVELESS Lavin All Night 18 

BILLY CURRINGTON Walk A Little Straighter.. 17 

BROOKS 8 DUNN Red Dirt Road 15 

MONTGOMERY GENTRY Hell Year 14 

DWIGHT YOAKAM The Back Of Your Hand 14 

RHONDA VINCENT You Cant Take It With You 13 8 

32 

29 

32 

32 

29 

28 

29 

24 

27 

40 

23 

20 

32 

13 

26 

12 

13 

16 

14 

Playact as frozen. 

GREAT 

AMERICAN 

COUNTRY. 

Jun Adurplr,: VP Progranmurig 

191nllhon households 

ADDS 
RODNEY ATKINS Honesty (Write Me A Lisll 
REBA MCENTIRE Fm Gonna Take That Mountain 

SHANE SELLERS Matthew. Mark. Luke And Earnhardt 

JOSH TURNER Long Black Train 

TOP 10 
GARY ALLAN Tough Little Boys 

A. JACKSON I /J. BUFFETT Its Five O'Clock Somewhere 

TOBY KEITH I Love This Ear 

PAT GREEN Wave On Wave 

BILLY CURRINGTON Walk A Little Straighter Daddy 

TRACE ADKINS Then They Do 

SCOTTY EMERICK I Cant Take You Anywhere 

TIM MCGRAW Real Good Man 

JIMMY WAYNE I Love You This Much 

MARTINA MCBRIDE This Ones For The Girls 

DIERKS BENTLEY What Was I Thinkin' 

CHRIS CAGLE Chicks Dig It 

KEITH URBAN Who Wouldn't Want To Be Me 

ASHLEY GEARING Can You Hear Me When I Talk To You 

BILLY RAY CYRUS Back To Memphis 

DARRYL WORLEY Tennessee River Run 

SHERRIE AUSTIN Streets 01 Heaven 

MONTGOMERY GENTRY Hell Yeah 

SARA EVANS Perfect 

MARK WILLS And The Crowd Goes Wild 

Pl.rdrst rs fro:en 

PQLISTAR 
CONCERT PULSE 

Pos. Art's! 
BRUCE SPRINGSTEEN... 

SUMMER SANITARIUM TOUR 

EAGLES 

PHISH 

AEROSMITH 8 KISS 

JIMMY BUFFETT 

DAVE MATTHEWS BAND 

FLEETWOOD MAC 

DIXIE CHICKS 

1 PEARL JAM 

1 DEAD 

1 OZZFEST 2003 

1 J. TIMBERLAKE 8 C. AGUILERA 

1 CHER 

1 JAMES TAYLOR 

Avg. Gross 
(in 000s) 

57.037.9 

52.620 8 

51.902.0 
$1.702 2 

51.542.6 

51.302.1 
51.241.9 

51.107 5 

61.084.1 

5999.9 

5955.9 

5902.7 

5677.8 

$665.1 

5614 8 

Among this week's new tours: 

GEORGE STRAIT 

HANSON 

KINGS OF LEON 

LONESTAR 

PEOPLE UNDER THE STAIRS 

The CONCERT PULSE is courtesy of 
Pollster. a publrcahon of Promoters 

Ondone Lohngs. 800.344-7383: 
Callornla 209. 271 -7900. 

TEL 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

1 CSI 

2 Friends 

3 E.R. 

4 Everybody Loves Raymond 

5 Survivor: Pearl Islands 

6 NFL Monday Night Football 
(Green Bay vs. Chicago) 

7 Law & Order 

8 CSI: Miami 

9 Scrubs 

10 Will & Grace 

Sept. 29 -Oct. 5 

Adults 25 -54 

1 CSI 

2 Friends 

3 E.R. 

4 Survivor: Pearl Islands 

5 Will & Grace 

6 Scrubs 

7 Everybody Loves Raymond 

(tie) Law & Order 

9 NFL Monday Night Football 
(Green Bay vs. Chicago) 

10 CSI: Miami 

Source: Nielsen Media Research 

COMING NEXT WEEK 

Friday, 10/10 

Joe Henry. The Tonight Show 
With Jay Leno (NBC, check local list- 

ings for time). 

John Mayer. Late Show With 

David Letterman (CBS, check local 

listings for time). 
Anthony Hamilton. Jimmy 

Kimmel Live (ABC. check local list- 

ings for time). 

Simply Red, Late Late Show 
With Craig Kilborn (CBS, check lo- 

cal listings for time). 

Super Furry Animals, Last Call 
With Carson Daly (NBC. check local 

listings for time). 

Lil Romeo. The Wayne Brady 
Show (check local listings for time 

and channel). 

Saturday, 10/11 

Justin Timberlake, Saturday 
Night Live (NBC. 11:30pm ET /PT). 

Monday, 10/13 

Clay Aiken. JayLeno. 
David Sanborn. David Letter- 

man. 

Dierks Bentley. Jimmy Kimmel. 
Jesse Harris. Late Night With 

Conan O'Brien (NBC, check local 
listings for time). 

Paul Weller, Craig Kilborn. 
Leona Naess, Carson Daly. 

Tuesday, 10/14 

Barenaked Ladles 

Barenaked Ladies. JayLeno. 
Hot Hot Heat. David Letterman. 
The Distillers. Jimmy Kimmel. 
Dashboard Confessional. 

Conan O'Brien 
Nappy Roots. Carson Daly 

Wednesday, 10/15 

Jonny Lang. David Letterman. 
The String Cheese Incident. 

Craig Kilborn. 
Stereophonics. Carson Daly. 

Thursday, 10116 

Luciano Pavarotti. Jay Leno. 

Switchfoot. Carson Daly 

- Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

Oct. 3 -5 
Title Disinbutor 

1 School Of Rock (Paramount)' 

2 Out Of Time (MGM /UA)' 

3 The Rundown (Universal) 

4 Under The Tuscan Sun (Buena Vista) 

5 Secondhand Lions (New Line) 

6 Underworld (Sony) 

7 Lost In Translation (Focus) 

8 The Fighting Temptations (Paramount) 

9 Once Upon A Time In Mexico (Sony) 

10 Cold Creek Manor (Buena Vista) 

S Weekend S To Date 

$19.62 S19.62 

$16.18 516.18 

$9.68 $32.64 

$7.68 $20.74 

$5.18 $30.62 

$5.06 $44.80 

$4.16 $14.01 

$3.38 $24.57 

$2.62 $53.06 

$2.51 $18.34 

'First week in release. Ad figures in millions. 

Source: ACNielsen EDI 

COMING ATTRACTIONS: This 
week's openers include MBA star- 
ring Uma Thurman. The film's Mav- 

erick soundtrack sports tunes by 

The RZA, Isaac Hayes, Quincy 
Jones, Nancy Sinatra, Santa 
Esmerelda and more. 

Also opening this week is Intoler- 

able Cruelty, starring George 
Clooney. The film's Hip -O sound- 
track contains several cuts by Colin 
Linden, as well as songs by Elvis 
Presley, Tom Jones, Edith Piaf, 
Melissa Manchester, Chuck Man - 
gione and Big Bill Broonzy. - Julie Gidlow 
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MUSIC 
CHOICE 

23 million homes 
27,000 businesses 

Available on digital cable and DirecTV 
Adam Neiman 646- 459 -3300 

HIT LIST 

Seth Neiman 
JEWEL Stand 

NICK LACKEY This I Swear 

JASON MRAZ You And I Both 

NO DESHA Get It While It's Hot 

R &B & HIP -HOP 

Damon Williams 
JOE More And More 

MONTELL JORDAN Supa Star 

RAP 

Damon Williams 
BAD BOY'S DA BAND Bad Boy This, Bad Boy Thai 

SPOOKS Crazy 

ROCK 

Gary Susalis 
ILL NINO Hon Can I Loe 

TODAY'S COUNTRY 

Liz Opoka 
TERRI CLARK I Wanna Do It All 

SARA EVANS Perfect 

TOBY KEITH Love This Bar 

PROGRESSIVE 

Liz Opoka 
RYAN ADAMS So Aloe 

FOUNTAINS OF WAYNE No Better Place 

EMMYLOU HARRIS Here I Am 

MOJAVE 3 Starlight No. 1 

SMOOTH JAll 
Gary Susalis 
CHRIS BOTTI Indian Summer 

STEVEN LEE GROUP Double PL 

AMERICANA 

Liz Opok 
MERLE HAGGARD That's The News 

WAYNE HANCOCK Thunderstorms And Neon Signs 

ROBERT EARL KEEN All I Have Is Today 

866- MVTUNES 

merit 
T ri e r s 21.000 movie theaters 

IThis week's Movie Tunes s frozen( 

WEST 
t HILARY DUFF So Yesterday 

2 SEAL Love's Divine 

3 TIM MCGRAW Real Good Man 

4 BARENAKED LADIES Another Postcard (Chimps) 

5 EVA CASSIDY D''.'. m The Sea Of Love 

MIDWEST 
1. HILARY DUFF i...- :e.day 

2 SEAL Love's Or- , 
3 BARENAKED LADIES Another Postcard (Cramps 

4 TIM MCGRAW Real Good Man 

5 EVA CASSIDY Drowning In The Sea Of Lore 

SOUTHWEST 
1 HILARY DUFF So Yesterday 

2 BARENAKED LADIES Another Postcard (Chimps' 

3. KEITH URBAN Who Wouldn't Wanna Be Me 

4 SEAL Loves Dime 
5 SUZY K Gabriel 

NORTHEAST 
1. HILARY DUFF So Yesterday 

2 SEAL Loves Divine 

3 TIM MCGRAW Real Good Man 

4. BARENAKED LADIES Another Postcard (Chimps) 

5. EVA CASSIDY Drowning In The Sea Of Love 

SOUTHEAST 
1. HILARY DUFF So Yesterday 

2 SEAL Love's Dorne 

3 BMENAKED LADIES Another Postcard (Chimps) 

4 SUZY K Gabriel 

5 TIM MCGRAW Real Good Man 

D X- 
10 million homes 180000 businesses 

Rick Gillette 800 -494 -8863 

DMX Hospitality 
David Sader 

The hottest tracks at DMX Hospitality, 
which includes restaurants, bars, hotels 

and cruise ships, targeted at 25 -54 adults. 

JOHN MAYER Bigger Than My Body 

JASON MRAZ You & I Both 

ALAN JACKSON I /JIMMY BUFFETT Its Five O'Clock. 

CLAY AIKEN Invisible 

SHERYL CROW The First Cut Is The Deepest 

SANTANA f /ALEX BAND Why Don't You 8 I 

SHANIA TWAIN Forever And For Always 

JOSH KELLEY Amazing 

JONNY LANG Red Light 

PAT GREEN Wave On Wave 

This section features this week's adds on 

DMX MUSIC channels available via digital 

cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
BABY BASH Suga Suga 

FUEL Falls On Me 

CHR /RHYTHMIC 

Mark Shands 
WIN MARCINAK In My Heart (Elekirostatic Mixe 

URBAN 

Jack Patterson 
DAVE HOLLISTER Never Gonna Change 

MISTA NAKED Keep Hinen 

ALTERNATIVE 

Dave Sloan 
DISTILLERS Dram The Blood 

ROCK 

Stephanie Mondello 
LINKIN PARK Numb 

BLACK LABEL SOCIETY The Blessed Helltide 

ADULT ALTERNATIVE 

Stephanie Mondello 
ZIGGY MARLEY Dragonfly 

SHERYL CROW The Prot Cut Is The Deeoes' 

ADULT CONTEMPORARY 

Jason Shift 
CLAY AIKEN Invisible 

SUGAR RAY Chasid You !round 

INTERNATIONAL HITS 

Mark Shands 
WIN MARCINAK In My Heart lElektrostatic Mix) 

BRITNEY SPEARS UMADONNA Me Against The Musk 

DAVID BOWIE Nery Killer Star 

DAVID BOWIE Pablo Picasso 

DAVID BOWIE Never Get Old 

DAVID BOWIE The Loneliest Guy 

DAVID BOWIE Looking For Water 

DAVID BOWIE She'll Drive The Big Car 

DAVID BOWIE Days 

DAVID BOWIE Fall Dog Bombs The Moon 

DAVID BOWIE Try Some, Buy Some 

DAVID BOWIE Reality 

DAVID BOWIE Bring Me The Disco King 

0100 Stoned 

DIDO Sand In My Shoes 

DIDO Do Vorm Have A Little Time 

DIDO Lrfe For Rent 

DIDO See The Sun 

DIDO See You When You're 40 

DANCE 

Danielle Ruysschaert 
HYBRID Morning Sci -Fi 

HOLLY PALMER Just So You Know (Mig Tight Misr 

KREO Burning For You 

RAP/HIP -HOP 

Mark Shands 
2PAC !NOTORIOUS B.I.G. Runnin 

WARREN G tIKRS -ONE 8 LIL AI Lets Go... 

LUDACRIS Blow It Out 

LUDACRIS Stand Up 

LUDACRIS Splash Watertalls 

LUDACRIS Hard Times 

LUDACRIS Diamond In The Back 

LUDACRIS Screwed Up 

LUDACRIS P- POppio 

LUDACRIS Hip Hop Oaotables 

LUDACRIS Hoes In My Room 

LUDACRIS Teamwork 

LUDACRIS We Got 

LUDACRIS Eyebrows Down 

SIRIUSt 
1221 Ave. of the Americas 

New York. NY 10020 
212- 584 -5100 

Planet Dance 

Swedish Egil 
FERRY CORSTEN Rock Your Body. Rock 

DJ DAN That Phone Track (Side A Mix) 

DJ DAN That Phone Track (Side B Mix) 

FATBOY SLIM We Don't Care 

GREEK I /STEPHANIE VEZINA Alive (Original Mix) 

KOOL KEITH Don't Crush It (Hakan Lidbo Club Mix 1) 

OUTKAST Ghetto Musick (Benny B Semis) 

The Pulse 
Haneen Arafat 

SENSE FIELD I Rebase 

TRAIN When I Loos To The Sky 

U.S. 1 

Kid Kelly 
LIMP BIZKIT f/ SNOOP DOM Red Light -Green light 

Hot Jamz 

Geronimo 
BELLY Iz U 

Hip Hop Nation 
Geronimo 
RZA We Pop 

T.I. Be Easy 

New Country 
Al Skop 
REBECCA LYNN HOWARD Need A vacation 

Octane 
Jose Mangio 
KORN isst 

The Beat 
Geronimo 
ROBBIE RIVERA Ghlfrlend 

Heart & Soul 
B.J. Stone 
EARTH. WIND 8 FIRE Hold Me 

The Trend 

Joel SalkovItz 
BARENAKED LADES Another Postcard 

BIG BAD VOODOO DADDY You Know You Wrong 

SHERYL CROW The First Cut Is The Deepest 

LOS LONELY BOYS' Heaven 

SARAH MCLACHLAN Fallen 

VAN MORRISON Once In A Blue Moon 

WARREN ZEVON Disorder In The House 

AOL Radio @Network 
Ron Nenni 415- 934 -2790 

Top Country 
Lawrence Kay 
JOE NICHOLS Cool To Be A Fool 

JIMMY WAYNE I Love You This Much 

Top Pop 

Mark Hamilton 
DIDO White Flag 

JEWEL Stand 

SIMPLE PLAN Pedell 
TRAPT Headstrong 

Top Alternative 
Cameo 
BLINK -182 Feeling This 

KORN Right Now 

OUTKAST Hey Ya' 

STONE TEMPLE FILOTS All In The Sud... 

Smooth Jazz 
Stan Dunn 
MARK ANTOINE Funky Picante,,, 

NICK COLIONNE ligh Flyirì 

PAMELA WILLIAMS Afterglo.. 

Top Jams 

Davey D 
BLACK EYED PEAS Shut Up 

M. LEE 1/NELLY F old Up 

OB1E TRICE 1/EMNEM Lady 

Travis Storch 866 -365 -HITS 

Top Pop 
MICHELLE BRANCH Are You Happy Now 

DIDO White Flag 

JEWEL Intuition 

NORAH JONES Coot Know Why 

BEYONCÉ f /JAY- Crazy In Love 

Top Christian 
BIG DISMAL Remember (I.O.U.) 

KUTLESS Tonight 

DONNIE MCCLURKIN We Fall Down 

SWITCHFOOT Meant To Live 

THIRD DAY Your Love Oh Lord 

Top Folk 
BIC RUNGA Sway 

DUTCH I/CRYSTAL WATERS My Time 

HOLLY Naughty 

TOM LEMAY Brought To My Knees 

UNTO ASHES Allu Mari (Burning Times) 

( WESTWOOD ONE) 

VALANCE Girl Charlie Cook 661- 294 -9000 

Soft AC 

Andy Fuller *RADIO NETWORKS MICHAEL BUBLE How Can You Mend A Broken... 

GLORIA ESTEFAN Wrapped 

Phil Hall 972 -991 -9200 
Bright AC 

Jim Hays 
Hot AC SEAL Waiting For You 

Steve Nichols SUGAR RAY Chapin' You Around 

VERTICAL HORIZON I vr Still Here 

Hot Country 
Country Coast To Coast Jim Hays 
Kris Wilson TRACY BYRD Drinkio Bone 

SARA EVANS Perfect TERRI CLARK I Wanna Do It All 

JIMMY WAYNE I Love You This Much 

Q 
JONES 
NETWORK 

Music Programming /Consulting 
Ken Moultrie 800 -426 -9082 

Alternative 
Steve Young/Kristopher Jones 
JANE'S ADDICTION True Nature 

Heritage Rock 

Steve Young/Kristopher Jones 
JET Are You Gonna Be My Girl 

CHR 

Steve Young /Josh Hosier 
BRITNEY SPEARS ',MADONNA Me Against The Music 

Rhythmic CHR 

Steve Young /Josh Hosler 
112 I/I.UDACRIS Hot & Wet 

2PAC (/NOTORIOUS B.I.G. Rumen' 

KELIS Milkshake 

LIMP BIZKIT I/ SNOOP 000G Red Light - Green Light 

Soft AC 

Mike Bettelli/Teresa Cook 
MERCYME I Can Only Imagine 

Delilah 
Mike Beltel/i 
PHIL COLLINS Look Through My Eyes 

MERCYME I Can Only Imagine 

Dave Wingert Show 
Mike Bettelli/Teresa Cook 
PHIL COLLINS Look Through My Eyes 

The Alan Kabel Show 
Mike Bettelli/Teresa Cook 
SHERYL CROW The First Cut Is The Deepest 

Mainstream Country 
Ray Randall /Hank Aaron 
TRACE ADKINS Hot Mama 

SHANIA TWAIN She's Not Just A Pretty Face 

New Country 
Hank Aaron 
RODNEY ATKINS Honesty (Write Me A Usti 

TRACE ADKINS Hot Mama 

SARA EVANS Perfect 

24 HOUR FORMATS 
Jon Holiday 303 - 784 -8700 

Adult Hit Radio 

Jon Holiday 
SHERYL CROW The First Cut Is The Deepest 

SARAH MCLACHLAN Fallen 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
RODNEY ATKINS Honesty (Write Me A List) 

REBA MCENTIRE I'm Gonna Take That Mountain 

SHANE SELLERS Matthew, Mark, Luke And Earnhardt 

JOSH TURNER Long Black Train 

rJr- r- 
N I- TW( 

! ; RADIO -ln'ri., r 

After Midnite 
TERRI CLARK I Wanna Do It All 

Scorre EMERICK I Can't Take You Anywhere 

////rA //// I 
Chris Reeves 402- 952 -7600 
Alternative 
BLINK -182 Feeling This 

HOOBASTANK Out Of Control 

KORN Right Now 

Country 

John Glenn 
JAMES OTTO Days Of Our Lives 

AC 

Dave Hunter 
SEAL Waiting For You 

MUSICSNIPPET.COM 
Tony Lamptey 866 -552 -9118 

Hip Hop 
NICK CANNON Gigolo 

DRAG -ON Put Your Drinks Down 

JEAN OBE Haters Anthem 

RASCO Put Your Hands Up 

MARK RONSON International Affair 

SHEEK LOUGH Don't Mean Nothing 

WYCLEF !/MISSY ELLIOTT Party To Damascus 

R &B 
DWELE Fmd A Way 

GOAPELE Even Closer 

ANTHONY HAMILTON Comity From Where I'm From 

RASHAD Sweet Misery 

Artist/Title 

CHEETAH GIRLS Cinderella 

HILARY DUFF Why Not 

HILARY DUFF So Yesterday 

STEVIE BROCK All For Love 

LINDSAY LOHAN Ultimate 

Total Plays 

74 

72 

71 

71 

71 

KELLY CLARKSON Miss Independent 71 

LIZZIE MCGUIRE What Dreams Are Made Of 70 

BAHA MEN Who Let The Dogs Out 67 

JUMP5 Do Ya 37 

ATOMIC KITTEN Tide Is High... 32 

HAMPTON Hampsterdance 2 

ALL -AMERICAN REJECTS Swing, Swing 

AVRIL LAVIGNE Complicated 

AVRIL LAVIGNE SkBer Boi 

'N SYNC Bye Bye Bye 

MICHELLE BRANCH Everywhere 

VANESSA CARLTON A Thousand Miles 

PINK Get The Party Started 

STEVIE BROCK If U Be My Baby 

'N SYNC It's Gonna Be Me 

Playlist for the week of 

Sept 30.Oct. 7 

31 

30 

30 

30 

30 

28 

28 

28 

28 

27 
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NAB 
Continued from Page 1 

broadcast. And he ignored the New 

York Daily News front -page story that 

claimed he's under investigation 
"for allegedly buying thousands of 
addictive painkillers from a black - 

market drug ring." 
Still, other show participants did 

tackle Rush's woes. Clear Channel 
Radio CEO John Hogan suggested 

that ESPN got "more than it bar- 

gained for" in hiring Limbaugh and 

said during the show's Radio 
Group Executives Super Session 
that, while Limbaugh's comments 
were the sort of thing that have 
made his radio show popular, they 
may have crossed a line in the con- 

text of the sports network's TV pro- 
gramming. 

Hubbard Radio President Ginny 
Morris pointed out that Limbaugh's 

comments wouldn't have raised an 

eyebrow on his radio show, but In- 

finity President /COO Joel Hol- 
lander predicted that the contro- 
versy won't fade anytime soon. 

NEWSBREAKERS 

"We've got a while to go before we 

put this to bed," he said. 

`Good Programming Is 
Good Business' 

Limbaugh wasn't the only per- 

son on the hot seat, as Hogan faced 

aggressive questioning during his 

panel. An audience member called 

on him to account for Clear 
Channel's news operations in the 

Winchester, VA market, alleging 
that the lack of local news staff at 

the company's stations there has re- 

sulted in a dearth of coverage of lo- 

cal issues - including a failure to 

alert citizens of a late -night accident 

at a nearby plant that resulted in a 

work stoppage. 
Moderator Sean Hannity of ABC 

Radio Networks stepped in after 
the questioner, radio veteran Pat 

Clawson, called Clear Channel "ut- 
terly shameless" for claiming to 
serve local communities while ob- 

taining local news from its Balti- 
more operations. For his part, 
Hogan offered to meet with 

SUPER SESSION Sean Hannity moderates as John Hogan, Ginny Morris, David Kennedy, Mary Ouass and Joel 

Hollander debate radio's challenges. 

Clawson after the panel to have a 

"mature conversation rather than 
an argument in front of 500 or 600 

people." The two were indeed seen 

talking after the panel. 

ABC Takes Top Honors At 2003 Marconis 
PHILADELPHIA -ABC took home five NAB Marconi Radio Awards last week, as comedian 
and Radio One -syndicated morning host Steve Harvey hosted the awards ceremony during 
the NAB Radio Show. Here's a complete list of the winners: 

Legendary Station: WABC /New York (ABC Radio) 

Network/Syndicated Personality: Sean Hannity, 

ABC Radio Networks 

Major Market Station: KGO /San Francisco (ABC 

Radio) 

Large Market Station: WMJI /Cleveland (Clear Channel) 

Medium Market Station: WIBC /Indianapolis (Emmis) 

and WIVK/Knoxville (Citadel) 

Small Market Station: KLVI /Beaumont, TX (Clear 

Channel) and WCRZ/Flint, MI (Regent) 

Major Market Personality: Ronn Owens, KGO /San 
Francisco (ABC Radio) 

Large Market Personality: Preston Westmoreland, 

KTAR /Phoenix (Emmis) 

Medium Market Personality: Greg Garrison, WIBC/ 
Indianapolis (Emmis) 

Small Market Personality: Jim Kerr, KNCO -AM /Grass 
Valley, CA (Nevada County Broadcasters) 
AC Station: KOIT /San Francisco (Bonneville) 

Classical Station: KDFC /San Francisco (Bonneville) 

CHR Station: WSTR /Atlanta (Jefferson -Pilot) 

Country Station: KPLX/Dallas (Susquehanna) 
Oldies Station: KCMO- 
FM /Kansas City (Susque- 

hanna) 

Religious Station: 
KNOM -AM & FM /Nome, 
AK (Catholic Bishop of 

Northern Alaska) 

Rock Station: KQRS/ 

Minneapolis (ABC Radio) 

News/Talk/Sports 
Station: WTMJ /Milwau- 

kee (Journal) 

Urban Station: WVAZ/ 

Chicago (Clear Channel) 

Steve Harvey 

AB 
WABC PD Phil Boyce 

ABC's John McConnell accepts 
on behalf of KGO/San Francisco, 
Ronn Owens. 

Sean Hannity 

Hogan also said that while his 

company is expected to be profit- 
able, he believes the best way to do 
that is to provide listeners with a 

quality product. "It's big business, 

and with that comes responsibili- 
ties," Hogan said. "But good pro- 

gramming is good business." 
Clear Channel later provided this 

statement: "While we respect the 
rights of others to have their own 
opinions, we are proud of the work 
our local managers are doing to 
serve their local communities and 
provide their listeners with great 
radio." 

`We Save Lives' 

When R&R Publisher /CEO Erica 

Farber was presented with the 
NAB's National Radio Award at the 

show's Radio Luncheon on Oct. 3, 

she thanked her first boss in radio, 
Chuck Martin, who, she said, in- 
spired her to succeed by telling her, 

"Little girls don't do this." 
Turning serious, an emotional 

Farber also thanked her mother for 
always encouraging her to do any- 
thing she wanted to do, and she 

credited the broadcasting commu- 
nity with contributing to her suc- 
cess. "To me, this award is so much 
more about all of you than it is 

about me," Farber said. "Without 
all of you, I wouldn't be standing 
here today." 

After commenting on how much 
she learns from those she talks with 
in every facet of the industry, she 

continued, "Every day I am so 

blessed, because I get to hear about 
what's working and what's not 
working, and I get to speak with 
people in all kinds of positions. I 

have a fantastic vantage point." 
Farber also called on broadcasters 

to tackle the challenges facing the ra- 

dio business today, including the 
need to defend radio against increas- 

ing scrutiny. "I fiercely defend our 
business and our airwaves, and, like 
many of you, it troubles me when 
other forms of consumer media give 
their take on what they believe is 

going on in our business. Why are 

we allowing that to happen? 

"I firmly believe it is the job of 
every local radio station to set the 

standard. As outrageous as some of 
our programming is across the 
country - and that can be good 
and bad - we do an awful lot of 
things right, but we also take a lot 
of it for granted. Remember, we 

educate, we entertain, we inform, 
and we save lives." 

Higher Standards 

Responding to a question about 
why broadcasters are held to 
tougher standards than other media 

by both Congress and the FCC, 
Commissioner Kathleen Abernathy 
said during the show's FCC Break- 

fast that broadcasters must be 

treated differently because of the 

uniqueness of their business. "You 
hold a public trust because you 
have access to these airwaves," she 

said. "And if you don't like it, you 
should not be in this line of work." 

While she said station owners 
shouldn't abandon financial con- 
cerns in running their stations, she 

noted that broadcasters must re- 

member how influential stations 
can be. "This is a different business 
than almost any other business," 
she said. "What you do is just too 
important for us to walk away 
from." 

As for how the commission will 
ultimately define non- Arbitron- 
rated markets, Abernathy said that 

despite possible solutions offered 
by the commission, no decision has 

been made, and she implored 
broadcasters to speak up with their 
own suggestions. "You need to 
come back to us and let us know 
what you've found," she said. 

In a separate session, FCC Media 
Bureau Chief Ken Ferree said that 
the commission is planning to re- 

lease a decision on how to define 
non -Arbitron -rated markets by 
January. 

FCC `Fell Short' 
Cumulus Chairman/CEO Lew 

Dickey said during a panel devoted 
to how the FCC's new ownership 
Hiles will affect the radio industry 
that the commission "completely 
defeated the purpose" it intended 
to achieve with the new rules. 'The 

NAB See Page 25 
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Anderson Appointed 
Kiss /Pittsburgh PD 

Mark Anderson, who has spent 
five years as PD of Citadel's CHR/ 
Pop WIOG /Saginaw, MI, has 
joined Clear Channel's CHR /Pop 
WKST (96.1 Kiss -FM)/Pittsburgh 
for similar duties. He replaces Jason 
Kidd, who recently moved to Clear 
Channel's Smooth Jazz WSMJ /Bal- 
timore as PD. 

Anderson's experience includes 
stints as PD of WYSS /Sault Ste. 
Marie, MI; Asst. PD of WKFR/ 
Kalamazoo, MI; and an on -air per- 
sonality at WHYT, WPLT and 
WDRQ in Detroit. He began his ra- 
dio career at WIOG in 1991 as a 

board op. 
WKST GM John Rohm said, 

"Mark has developed a strong track 
record that reflects a pattern of con- 
sistent success and has clearly dem- 
onstrated that he's well prepared 
for the next step in his career." 

Clear Channel Sr. VP /Program- 
ming Gene Romano said, "WKST is 

about to beat direct competitor 
WBZZ in persons 18 -34 for the 
fourth consecutive book. Mark will 

help develop our nonmusic at- 
tributes in order to continue Kiss' 
evolution." 

Thomas 
Continued from Page 3 

like Brian who knows the Bay Area 

market well in a position to play to 

our strengths," Clear Channel /San 
Francisco Market Manager & VP/ 
GM Joe Cunningham said. "We see 

tremendous opportunity for growth 
in the South Bay cluster, and Brian 

is the man to make that happen." 
Regional VP /Programming 

Michael Martin said, "We are 
pleased to have an experienced and 
successful programmer at the helm 

of our important heritage stations. 
Brian's track record is second to 
none." 

/VEWSBREAKERS, 

WLAC Gives Peace A Chance As PD 

Tom Peace has been 
promoted from interim 
PD to PD of Clear 
Channel's News /Talk 
WLAC/Nashville. Peace 
replaces Bruce Collins, 
who exited earlier this 
year to become PD at co- 

owned News/Talk WGST/ 

Atlanta. 
Peace began his broad- 

cast career at WERC & WKXX/ 

Birmingham in 1977. He also 
worked at WTBC /Tuscaloosa, AL 

before returning to Birmingham 

for a stint at WSGN. In 1985 he 
moved to Nashville, where he 
spent more than a decade and a 

half at WYHY and WGFX. Prior 

Peace 

to joining WLAC as Pro- 

motions Director and 
Asst. PD in January 
2003, Peace was Asst. 
PD at Clear Channel's 
WRVW /Nashville. 

"Tom has been a big 
contributor to our suc- 

cess, serving in many 
different roles, includ- 
ing stepping up very 

ably over the last several weeks 

as interim PD for WLAC," Clear 
Channel Radio Regional VP 
Tom Schurr said. "Tom's hard 
work and success over the years 
make him the very best choice to 

lead the WLAC programming 
team." 

Mediabase 
Continued from Page 1 

Those are the essential product 
traits that separate Mediabase from 
all the others in this field." 

Mediabase's format expansion 
will result in an increased flow of 

data to hundreds of radio program- 
mers and participating label execu- 

tives. The processed data and 
analyses will soon be integrated 
into a full line of Mediabase prod- 
ucts and services, including Media - 
base 24/7 at radio and Musiclnfo- 
Systems at record companies. 

In March 1999 R &R and Media - 

base inked an exclusive partnership 
arrangement under which most 
R &R formats were converted to 

Mediabase monitoring. The new 
Mediabase -powered charts first ap- 

peared in the June 25, 1999 issue of 

R &R. In June 2001 the two compa- 
nies further solidified their relation- 
ship by pairing Mediabase 24/7 and 
R &R Music Tracking at a single web 

address, ruww.musicinfosystems. 
Corn. 

R &R currently generates re- 
ported- airplay charts for Smooth 
Jazz and four Latin and four Chris- 
tian format. Through its partner- 
ship with Mediabase 24/7 and the 
MIS service, R &R will transition 
those formats to Mediabase moni- 

toring at a soon -to-be- determined 
date in 2004. 

Mediabase currently monitors 
more than 1,100 radio stations in 15 

formats in the top 140 U.S. markets 
24 hours a day, seven days a week. 
As part of its ongoing growth strat- 
egy, the company has also an- 
nounced plans to expand its service 

to select markets in Canada. 

Clay 
Continued from Page 3 

"Here's the cool thing," Clay told 
R&R about his new duties. "EKOOL 

has] a veteran staff -a legendary 
veteran staff. Our midday guy, Tom 

Peake, has been there for 24 years. 
And it's a heritage station. This sta- 
tion is the original model for all of 

the 'Cool' Oldies stations around 
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An Edge In Programming For WNOU 

Chris Edge has been 
named PD of Emmis' 
CHR /Pop WNOU (Radio - 
Now 93.1)/Indianapolis, ef- 

fective Nov. 3. He will re- 

place David Edgar, who 
was upped to OM of WNOU 
in July and OM /PD of co- 

owned Hot AC WENS and 
Soft AC WYXB in Septem- 
ber. 

Edge has spent four years as PD 

of Clear Channel CHR /Pop WDCG 

(G105) /Raleigh. He has been with 
G105 since 1994 and has also served 
as air talent, Imaging Director, Mar- 

keting Director and Asst. PD. Prior 
to his stay in Raleigh, Edge was 

Asst. Promotions Director 
and, later, morning show 
producer at Clear Channel 
CHR /Pop WKSS (Kiss 
95.7) /Hartford. 

"We're excited to wel- 
come Chris to RadioNow 
93.1 and the Emmis family. 

He's a strategic thinker and 
a great motivator," Edgar 
said. "I can't wait to watch 

as he injects his creative juices into 
the station." 

Edge told R &R, "I'm very ex- 
cited to be moving on to a fabulous 
new opportunity and to have the 
chance to work with some great 
people-and Dave Edgar." 

Limbaugh 
Continued from Page 3 

Limbaugh has been through detox 
twice. 

Limbaugh did not comment on 
the allegations at the Radio Show, 

though he released a brief state- 
ment through Premiere that said, "I 

am unaware of any investigation by 
any authorities involving me. No 

governmental representative has 
contacted me directly or indirectly. 

If my assistance is required in the 
future, I will, of course, cooperate 
fully." 

Limbaugh did, however, address 
the matter briefly when he returned 
to the air on Oct. 3. Saying, "I really 

don't know the scope of what I'm 
dealing with," he didn't go into any 

detail or even deny the allegations, 
though he twice seemed close to 

saying something, then said, "No, 
I'm not even gonna go there." He 

then promised listeners that they 

will be "among the first to know" 
when he has more information and 
is ready to make a statement. 

On Monday's program Lim - 
baugh still declined to address the 
specifics of the allegations, but he 
did respond to the criticism of his 
remarks, saying, "When I said Fri- 

day that I didn't yet know what I 

was dealing with and that when I 

did I would tell you everything, I 

meant exactly that. 
"People are saying that I'm being 

Clintonesque, that I'm waiting un- 
til I know everything I have to deal 
with so that I can figure out what I 

have to lie about. That's what I said 

that Bill Clinton always did when 
we were waiting for him to come 
forth. 

"Ladies and gentlemen, that's 
not what is going on here at all. I 

am waiting to find out just exactly 
what I am facing legally." He then 

reiterated that he will tell listeners 
more when it is "permissible." 

the country. I'm happy to be work- 

ing for a great company like Infin- 

ity, which is visionary in that these 
days it still wants one PD for one 

station." 

Clay has also programmed KKLQ- 

AM & FM /San Diego, KGGI /River- 

side and WRBQ /Tampa and has 
served as Asst. PD of KHMX /Hous- 
ton. 

Thank You, Radio! Applauding 65 Years of Community Service 
The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937 
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KaZaa Traffic Hits The 
Floor, Record Sales Bounce 
Aren't we supposed to be having a backlash? 

omewhere about now, music consumers should be 
filled with fury over the sad plight of the newly sued 
file -trading suspects being victimized by the evil 
record labels. They should be defying the RIAA and 
refusing to buy any more records from the "pigopoly." 
Meanwhile, pirates should be trading away, secure in 
the belief that there's nothing wrong with sharing 
music with their friends, and, anyway, the labels can't 
sue everybody. 

Such were the predictions of peer - 

to-peer activists for the days after the 

RIAA finally sued some individuals it 
believed were trading copyrighted 
music on P2Ps. A number of writers 
in the mainstream press also predict- 
ed a backlash, saying that consumers 

disgusted by the suits would express 

their disdain by buying fewer records. 

But record sales are no worse than 
before Sept. 8, when the first suits 
were filed. In fact, at the moment 
they're rather better. According to the 

HITS Top 50, last week each of the top 
10 CDs sold more than 100,000 units 
for the first time in more than a year. 

Nobody's done any research yet on 

whether consumers as a whole are 

angry, alarmed or bothered at all by 
the P2P lawsuits, but it appears that 

few are annoyed enough to skip buy- 
ing CDs they want. 

Meanwhile, traffic on KaZaa, the 

leading P2P, fell a remarkable 41% 

between June 29 -just after the RIAA 
announced plans to sue individual 
file -traders - and Sept. 21. So says 

respected Internet- measurement out- 
fit Nielsen /NetRatings, which also 

reports that Morpheus traffic fell 4% 

over the same stretch, while BearShare 

and the Mac -based iMesh's numbers 
dipped below the ratings threshold. 
Apparently, "They can't sue all of us!" 
is not nearly as inspiring a battle cry 
as "Music should be free!" 

None of which is to say that every- 

thing's just dandy now that, after 
nearly five years of playing "You do 
that just one more time...." with file - 
traders, the RIAA has finally sued 
somebody. It's too soon to tell if the 

suits will have any long -term effect 
either way on record sales, and some 
portion of the file -traders who have 

abandoned the big -name sites are 

doubtless finding less visible P2Ps to 

patronize. But the instant -reprisal 
sales backlash predicted by so many 
simply didn't happen. If anything is 

going to fulfill the activists' hopes of 
crushing the labels and "freeing" the 

music, it isn't going to be these law- 
suits. 

P2P United Debuts 

Meanwhile, the peer -to- peers' 
struggle to be taken seriously as an 

F.-gum 
Rhapsody Sees Usage Bump In September 
The RIAA began tiling suits against individuals on Sept. 8, and 

RealNetworks -owned stream -and -burn service Rhapsody says it saw 
an increase of more than 30% in on- demand listening during the 

month. RealNetworks VP /Music Services Sean Ryan credited the 

subscription service's similarity to the P2P experience for its steady 
gains since April: "Rhapsody offers the unrestricted access that file - 

sharing consumers are used to, enabling them to legally listen to 
hundreds of songs or hundreds of albums for the same low price. That 
flexibility is helping make Rhapsody the leading online music service 
for consumers." Rhapsody also has a deal to give away free -trial 
software in Best Buy stores, and it's still the only legal digital -music 
service to have an arrangement with a retailer. 

MusicMatch Makes Indie Deals 

MusicMatch said when it launched its by -the -song digital sales last 

month that it would be expanding its catalog soon, and now it has 
followed through, adding tracks from Beggars Group, V2 and Koch. 
MusicMatch now offers more than 240,000 songs for purchase. The 

company, which also operates popular subscription webcasts, sells 99- 
cent downloads in rights -managed Windows Media format through the 
non -subscription MusicMatch Downloads service. 

By Brida Connolly 
Associate Managing Editor 

industry continues. Late last month 

saw the official launch of the trade and 

lobbying group P2P United, whose 

membership includes Grokster, Mor- 
pheus, BearShare, LimeWire and a 

couple of lesser -known sites and con- 

spicuously does not include KaZaa. 

The group's website, at www.p2p 

united.org, features a code of conduct. 

Here's the part about copyright law: 

"The user of a member's software 
shall be prominently informed that 
the use of the software for illegal ac- 

tivities, including particularly in- 
fringement of intellectual property 
laws, is strictly forbidden and may 

subject the user to civil and/or crimi- 
nal penalties. 

"Appropriate online links to one or 

more responsible sources of informa- 
tion regarding the nature and scope of 

applicable copyright law shall be 

prominently provided to users." 

Despite that purported respect for 
the law, for public relations purposes 
the P2Ps have long found it expedi- 
ent to attack the record labels and, 
now, the lawsuits the P2Ps have made 

so necessary. In the release announc- 
ing P2P United's launch, Exec. Direc- 

tor Adam Eisgrau said, "It's long past 

time for the 'Tyrannosaurical' record- 

ing industry to stop blaming - and 

suing - its customers to cover up the 

industry's own glaring failure to 
adapt yet again to a new technology - one that should already have been 

making millions for it and for the av- 

erage artist whom it still hypocritically 
claims to speak for." He also urges 

Congress to "shut down Jurassic 
Park." 

Those lawsuit defendants Eisgrau 
is so concerned about are not the la- 

bels' customers, but the customers of 
P2P United's members. And the rea- 

son those people are being sued is be- 

cause the P2Ps carefully set up their 
businesses so they would be. The in- 
dustry's own code of conduct, as cit- 
ed above, clearly implies it "If you 
get sued, buddy, don't come crying 
to us." 

The P2Ps doubtless hoped after the 

Grokster-StreamCast decision that le- 

gitimized them (for now) that the la- 

bels would lose their nerve before su- 
ing individuals. But there was no real 

reason to think that would happen, 
and watching the businesses that 
fought so hard in court to protect 
themselves at their customers' ex- 

pense complaining about the resulting 
lawsuits is an unpleasant spectacle 
even by this industry's standards. 

The P2Ps want to keep their place 

as scavengers of a legal industry, gob- 
bling up music they didn't create, 
grabbing customers they didn't earn 
and dropping those customers in 
harm's way when they get too heavy 
to carry Who's the dinosaur again? 

rThe 
iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading non -subscription digital- 

j music service in the U.S, offering a catalog of more than 200,000 

{ songs from all five major label groups. Here's a snapshot of the top - 

selling downloads on Monday, Oct. 6, 2003. 

Top 10 Songs 
1. FOUNTAINS OF WAYNE Stacÿ s Mom 

2. SARAH McLACHLAN Fallen 

3. OUTKAST Hey Ya! 

4. SHERYL CROW The First Cut Is The Deepest 
5. BLACK EYED PEAS Where Is The Love? 

6. BEYONCÉ f /SEAN PAUL Baby Boy 

7. SARAH MCLACHLAN Fallen 

8. DIDO White Flag 

9. R.E.M. Bad Day 

10. BEYONCÉ f /JAY -Z Crazy In Love 

Top 10 Albums 
1. STING Sacred Love (U.S.) 

2. SEAL Seal IV 
3. DIDO Life For Rent 
4. BEN FOLDS Sunny 16 (EP) 

5. LYLE LOVETT My Baby Don't Tolerate 

6. JIMMY BUFFETT Live In Auburn, WA 

7. FOUNTAINS OF WAYNE Welcome Interstate Managers 
8. OUTKAST Speakerboxxx/rhe Love Below 
9. LIMPBIZKIT Results May Vary 

10. MARTINA MCBRIDE Martina 

. 
411110 

gracenote- 
If you play digital music or CDs on an Internet -connected computer or 
other device', you're probably using Gracenote CDDB, the industry stan- 
dard for music recognition. Gracenote provides artist and track informa- 
tion to millions of online music listeners every day. Statistics from those 
users are collected and anonymously aggregated to determine popular- 
ity ratings for Gracenote's digital charts. 

Gracenote Top 25 Rock Currents 

1 A PERFECT CIRCLE Weak And Powerless 

2 NICKELBACK Someday 

3 STAIND So Far Away 

4 COLD Stupid Girl 

5 JOHN MAYER Bigger Than My Body 

6 LIZ PHAIR Why Can't I? 

7 SMILE EMPTY SOUL Bottom Of A Bottle 

B THREE DAYS GRACE 11 Hate) Everything About You 

9 A PERFECT CIRCLE The Package 

10 A PERFECT CIRCLE The Outsider 

11 A PERFECT CIRCLE Pet 

12 LIVE Heaven 

13 A PERFECT CIRCLE Blue 

14 STAIND Price To Play 

15 A PERFECT CIRCLE The Noose 

16 A PERFECT CIRCLE Gravity 

17 A PERFECT CIRCLE Lullaby 

18 A PERFECT CIRCLE Vanishing 

19 JACK JOHNSON Holes To Heaven 

20 JACK JOHNSON Times Like These 

21 MICHELLE BRANCH Are You Happy Now? 

22 A PERFECT CIRCLE A Stranger 

23 JACK JOHNSON The Horizon Has Been Defeated 

24 A PERFECT CIRCLE The Nurse Who Loved Me 

25 DEFTONES Minerva 

Data for the week of Sept. 22 -28. 

Please visit www.gracenote.comfor more detailed chart information 
or contact charts gracenote.com for access to customized reports. 

For a list of Gracenote -enabled products, visit www.gracenote.com / 
partners. 
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MANAGEMENT MARKETING SALES 

The Latest Street -Smart 
Sales Secrets 

By Irwin Pollack 

hat are some of the traits of America's best salespeople? Here are my favorites. 

1. My top time- manage- 
ment secret: Use the "one 
more" rule. When you 
think you've done all you 
can do for the day, don't 
go home until you call one 
more person, write one 
more proposal or make 
one more sale. 

2. Rules to gain more 
influence with your adver- 

tisers: 
Let the clients know you. Don't 

be afraid to share yourself. 
Know who the advertisers are. 

Find out their likes, dislikes, hobbies, 

birthdays, anniversary, strengths, 

Irwin Pollack 

weaknesses, everything 
you can. Clients are your 
partners in success. 

Know the money 
source. If it's a direct ac- 

count, gain influence with 
the owner. If it's an agen- 

cy, gain influence with the 

client. If it's a product, 
gain influence with the 
manufacturer's rep. 

3. Don't be distracted by station 
rumors. Slow times breed rumors - 
lots of them. But dwelling on those 
rumors can devastate your job per- 
formance. It takes up valuable time, 
drains mental energy and prevents 

Ask The Experts: 
Finding The Format Hole 
How do you research your market for a format hole that 
doesn't appear to be there? Here's what some research 
experts have to say. 

Bruce Fohr: The idea is to project the degree of interest in and 
preference for a generic format concept - measured ideally, in two or 
three independent ways. Members of the presumed or intended target 
audience should be asked if they perceive the format to exist in the 
market and, whether they believe it exists or not, the degree of tune -in 

appeal a new station that offered that type of programming would have 
for them. 

The competitive stations in the market that potential listeners 
perceive to be associated with the test format's description should be 

evaluated for their perceptual and programming vulnerabilities, as well 

as for fan loyalty. Format -share projections should be created to 
provide broadcasters with an understanding of the likely range of 

potential share available to a new station programming the test format. 
This analysis should also include the likely sources of new cume to 

a new station so the broadcaster can identify the nature and relative 
strength of its potential new competitors. Just because a format is 

being programmed in a market does not mean its audience would not 
be attracted to a new alternative. 

Moves Research Associates: A format hole is typically defined as 
a format that 1) has a good amount of appeal to a significant segment 
of the market and 2) is widely seen as unavailable. Of course, a format 
hole also exists if the market leader in the format is doing a poor job of 

satisfying that audience segment. 
In executing a format search, it is important to measure the overall 

appeal of and lack of satisfaction with the incumbent stations in any 
format you are considering. It's also crucial to look at the perceptual 
health of each of the incumbents to see if any of them might be 
vulnerable to attack. A format space that appears to be filled may, in 

fact, not be. 
Furthermore, to make sure you're not missing anything, it's often 

helpful to expose respondents to montages of many different types of 
music and to analyze their responses through cluster analysis. This is 

how new or less obvious format opportunities emerge. 
Mark Kassof: One of the misconceptions about research is that 

you cannot test a format that doesn't exist in the market. Not true! 
However, the wrong way to research is to describe a format and ask 
listeners how often they would listen to it. As Trout & Ries once said, 
consumers don't know what they're going to do, so don't ask them! 

Here's what consumers do know: 

They know what they do. 

They know what they like and want. 

They know what they perceive. 
By lining up what listeners like and want vs. what they perceive, it is 

quite possible to find holes - that is, needs that are not being satisfied. 

Have a question or want to contribute? Contact Jeff Green at 
jgreen H radioandrecords.com. 

you from putting your full effort into 
making more money. 

4. Be willing to walk away if a 

prospect refuses to be honest with 
you or if meeting the prospect's de- 

mands would be unprofitable for 
your company. 

5. Call on old prospects you didn't 
sell. People, processes and needs con- 

stantly change. Some people who 
weren't ready to buy back then might 
be ready now. 

6. Understand that negotiating is 

a two-way affair, and the negotiation 
itself is at stake if you ignore the 
needs of the customer. Desire to cre- 

ate a win -win situation, which is not 
only key to success, it makes future 
deals possible. 

7. Avoid setting vague deadlines 
such as "first thing in the morning" 
or "by the end of the day." Those 
terms are open to interpretation and 
create misunderstandings. 

8. Desire to become a better nego- 

tiator. Constantly evaluate daily ne- 

gotiations and determine how you 
can improve them. 

9. To become a better prospector, 

study your current client base. Deter- 
mine which products your custom- 
ersbuy from you and study what the 

clients may have in common. The 
idea is to find out the specific area in 
which to look for new customers. 

10. The truth about advertiser ob- 
jections: First, determine the reason 

the customer is resisting. Offer a free 

consultation to prospects who are 

trying to get rid of you. If prospects 

quote an unrealistically low price, ex- 

plore what they are getting for their 
money. If a prospect says someone 

else must approve a purchase, probe 
to see if this is merely an excuse or if 
you should include the other person 

in your negotiation. 
11. If you lose your job, take these 

three steps: 

Deal with the emotional aspect. 

Don't ignore or by to mask the emo- 

tional pain. 

React rationally. Don't think 
about revenge against the company 
that let you go. 

Look at unemployment as a 

business challenge. 

12. To do a better job of collections, 

think about these strategies: 

Don't wait 60 days before call- 

ing your client. If you gave your 
product or service on time, you de- 

serve to be paid on time. 

Suteu each box in the account - 

aging section of your invoice a little 
darker as the aging gets longer. That 
way the bill will stand out to the 

prospect. 
Endose a self -addressed, stamped 

envelope with your statements. 

13. Watch for this big sales mis- 
take: Don't compete on your station's 
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Janet LePorin 
College: Long Island University, Brentwood, NY 

Year of award: 2001 (graduate degree) 
Current position: Controller 
Stations: WBAB, WBLI & WHFM/Long Island 
Station owner: Cox Radio 

R &R What motivated you to ap- 

ply for n Bayliss radio scholarship? 

JP: Let's face it, edu 

cation is very expensive 

these days. I was always 

looking for scholarship 

opportunities and was 

very excited to see that 

there was such a great 

program dedicated to 

students in the broad- 
cast industry who 
wished to pursue an ad- 

vanced degree. The pur- 

suit of higher education 
has always been very important to 

me, and I hope other students in the 

industry will be able to take advan- 

tage of this program. 

R &R: What was your reaction 

when you learned you'd been chosen 

for a scholarship? 

JP: I was shocked to open the let- 

ter and see I had been selected. Af- 
ter the good news settled in, I real- 

ized how honored I was to have 

been a recipient of such a presti- 
gious scholarship. Winning this 
scholarship really helped ease the 

financial burden of completing my 
master's degree. 

R &R: What are your career goals 

now? 

JP: I'm currently the Controller 
fora group of three stations owned 

by Cox Radio. I've worked in radio 
for over 10 years and have devel- 

oped such a passion for 
the industry that I nev- 

er want to leave. I love 

my job and feel very 
lucky to work for such 

a great company. 

While career ad- 
vancement is based on 

many qualities, educa- 

tion is a large factor. I 

believe my advanced 
degree, coupled with a 

true love of the indus- 
try, will allow me to advance with- 
in Cox Radio. Ideally, I would like 

to take on a more regional role and 

perhaps help and coach other con- 

trollers within our company. One 

thing is for sure: My career will al- 

ways be in radio. 

R &R: What advice would you give 

other students interested in a radio ca- 

reer? 

JP: This is a great industry. My 
best advice would be to get an in- 

ternship and really make the most 

of it. There are so many aspects to 

the business of radio, and an intern- 

ship is a great way to get exposed 

to all the different facets. I have seen 

many students offered their first job 

in radio as the result of a successful 

internship. 

Janet LePorin 

The John Bayliss Broadcast Foundation awards $5,000 in financial aid 
to outstanding college juniors, seniors and graduate students who are 
majoring in broadcast communications and desire a career in the radio 
industry. Up to 15 awards are given annually, and more than 275 
students have received scholarships since 1985. For more information, 
contact Bayliss Foundation Exec. Director Kit Hunter Franke at 831- 
655-5229 or khfrank@baylissfoundation.org, or visit 
www.baylissfoundation.org. 

low price. When you lower your fee 

to attract new business, you under- 
mine your credibility, because clients 
conclude your services were not 
worth what they previously paid. 
Moreover, the cost of attracting a lot 
of new business is often greater than 
the profit you can earn from those cli- 
ents. 

14. Some closing magic: Silence is 

an important closing tool. Once 
you've asked for the order, don't pro- 
vide any distractions. Silence creates 

some stress. You'll feel it, no doubt, 
but so will your prospect - and that 

stress is what pushes the prospect to 

make a choice to buy or not to buy. If 
the choice is not to buy, reply to the 

question or objection, then ask for the 

order again. 

Boston -based radio sales and 
management trainer Irvin 
Pollack provides hands -on, 

results -oriented seminars and 
in -house consulting for clusters 
and individual stations. He can 
be reached toll -free at 888- 
723 -4650 (RADIO 50) or 
Through his website at 
www.irwinpollack.com. 

www.americanradiohistory.com
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Ad Agencies: EI Is Part Of A 
Larger E- Business Approach 

he American Association of Advertising Agencies 
is playing a key role in the RAB EDI Task Force's pro- 
motion of electronic invoicing, electronic data inter- 
change and a broader e- business consciousness. The 
group, known as the 4As, is working particularly with 
trade associations, encouraging them to take owner- 
ship in developing and maintaining EDI standards. 

MindShare Director /Strategic 
Technology Harold Geller, who 
serves as Chairman /Media Tech- 

nology Committee for the 4M, says, 
"The first thing we've been pushing 
heavily in the industry is 

using the term 'e- business 
for media.' A lot of the ver- 
tical ascnciations are using 
this terminology now, and 
it's a good thing to perpet- 
uate this through the radio 
business." 

Asked how long it will 
take for standards and 
broad acceptance to ap- 
pear for EDI and electron- 
ic invoicing, Geller predicts, "I 
would hope in the next 12 to 18 

months, depending on the individ- 
ual industry. Television is ready to 
go now, and there are some conver- 
sations going on in terms of creat- 
ing a common registry for trading 
partners. Once that common regis- 
try is established, it's a matter of 
each of the vertical associations de- 
ciding which transactions they want 
to start with." 

With television and cable moving 
aggressively into electronic invoic- 
ing, will radio be last to commit? 
Maybe not, says Geller. "The RAB, 

in conjunction with the 4M and the 
media -buying community, needs to 
put pressure on broadcasters. The 
RAB is clearly ready. It's a question 
of the 4As continuing to canvas the 
vertical trade associations and, over 
the next short period of time, say- 
ing, 'We're reads'. We're all on the 

same boat and agree we're going to 
move forward. "' 

Displacement Fears 
Unfounded 

Geller says the motiva- 
tion behind the shift to 
e- business isn't to displace 
workers through increased 
efficiency. "It's sort of my 
rallying cry that we don't 
want to disintermediate 
anybody, either at the sta- 
tion level or at any place in 

the transaction process," he 
says. "It's about getting rid 

of the low -value clerical 
work being done by professionals 
who instead should be promoting 
radio as a medium. 

"Everybody says, 'Well, if I'm 
going to send you my proposal elec- 
tronically, why do you need a sales 
rep ?' People need to get over that 
and realize that the role of the sales 
rep is to do a better job of packag- 
ing and adding value instead of just 
bringing out a piece of paper that 
says, 'This is the number of spots 
and what it's going to cost you.' 
There's a real fear, but it's an un- 
founded one." 

Geller doesn't envision any one 
vendor dominating the market for 
EDI software. "We're talking about 
building an organization of provid- 
ers of hub services," he says. "The 
idea is that e- business transactions 
will move from an agency system to 
a station traffic system through some 
sort of hub, or several hubs. It will be 

Harold Geller 

interesting to see how the traffic sys- 

tems jump on the bandwagon and 
whether they're going to need seri- 

ous amounts of pressure to enhance 
their systems to do e- business." 

The pressure to adopt e- business 
practices will likely come from the 

agency side, says Geller, who adds, 

"I don't think that anybody's going 
to apply penalties, but some agen- 
cies have already taken a 'paperless 
pledge' - that is, if an electronic in- 
voice is provided, the agency will 
not ask for paper." 

"We don't want to 

disintermediate 

anybody, either at 

the station level or at 

any place in the 

transaction process. 

There's a real fear, 

but it's an unfounded 

one." 

Geller, whose company's clients 
include IBM, American Express, 
Burger King and Gillette, says there 
are agencies and clients that would 
appreciate the upside of doing busi- 
ness electronically, including not 
having to wait until the month is 

over for an affidavit. "There are ad- 
vantages if we have an opportunity 
for midflight correction of our cam- 
paigns," he says. "There are clients 
that are on the air for short periods 
of time that need it." 

When Change Is In The Air 
Ihe prophet wanders in from the desert, crying, "I 

have seen. I have seen. We must change." And as the 
people listen with mounting interest, leadership plots 
to kill him. This is the way it has always been. Vision- 
aries often die of wounds to the back, their grand ideas 
murdered in the night by the very people they were 
hoping to help. 

Change management is the riski- Have you ever had a revolution - 
est of enterprises. It is the visionary ary idea stonewalled by the people 
who cries, "Some men see things as you were hoping would implement 
they are and ask, 'Why ?' I dream it? Stonewalling occurs when you're 
things that never were and ask, trying to lead people faster than 
'Why not ? " And it is the guardian they're willing to follow. 
who responds, "If it ain't broke, If you want things to be different 
don't fix it." in your company, if you want your 

By Roy Williams 

revolution to take root and spread, 
you must start at the beginning, 
with the guardians. While visionar- 
ies see guardians as regimented and 
unimaginative sticks -in- the -mud, 
guardians see visionaries as flighty 
and unstable dreamers. 

On the surface the guardian may 
seem like an uptight killjoy, a wet 
blanket, a little man with a badge. 
But the guardian is also your stron- 
gest ally. Guardians are the most 
practical, dependable and serious of 
people. Guardians believe in author- 
ity and organization. They value 
structure and belonging. They con- 

Ring Up Cash 
With Holiday NTR 

By Sylvia Allen 

During the months of November and December there are 
some wonderful holiday NTR opportunities on which to 

capitalize. As you know, much of your inventory will be 

sold out during that time, so you'll need other revenue - 
generating opportunities. Below are 
some suggestions for holiday NTR 
partnerships. 

Check with local civic groups - Rotary, 
Kiwanis, Lions Club, Chamber of Commerce, etc. - to find out what their charitable activities will be 
during the season. If a group is giving away 
turkeys or hams, approach local supermarkets as 
donation drop -off locations. This is not only NTR, 
it's good cause- related marketing; civic groups are 
often registered charitable organizations. 

Do a remote at a supermarket to increase 
donations, and get the store to promote your station's participation by 
including the promotion and the names of your NTR partners in its 

weekly flyers. Additionally, you should produce promotional posters 
and flyers that can be given to the civic group for distribution throughout 
the community. Make sure your station identification is on all this 
material to give you additional marketing value in the community you 

serve. The total NTR offering consists of on -site exposure, posters, 
flyers, Internet promotion, newspaper and other print ads and radio. 

Everyone does tree lightings and Santa arrivals. Go to a local 

coffee or doughnut shop and tie it in to the event by allowing the store 
to pass out samples during the festivities. Keep in mind that Dunkin' 
Donuts, Starbucks and Krispy Kreme always like sampling opportuni- 
ties. 

Provide the stores with collateral material to display highlighting 
your participation and that of other NTR partners. Sponsors should be 

offered space on all this material, as well as opportunities to get 
customers to try their products. Make sure they also do bounce -backs 
so the promotion can be measured for effectiveness. 

Don't forget the other events that occur in November and 
December: menorah lightings, Kwanzaa, Posada processions, piñata 
parties - the list goes on and on. You can also do New Year's tie -ins: 
a New Year's Resolution party, a Polar Bear dip (for the northern 
climates), a parade of boats at a marina (for southern climes), a gym 
promotion for the "new you in the new year" or an ice -carving contest 
(or, if by the shore, a sand- sculpting contest) with company logos 
incorporated into sculptures. Let your imagination go wild! 

If you need additional resources for events and ideas, check out the 
RAB Promotional Calendar (also published seasonally in this section in 

R &R). The calendar uses Chase's Calendar of Events, a day -by -day 
directory of special days, weeks and months: holidays; historical 
anniversaries; and fairs and festivals. Each annual edition of Chase's 
has more than 12,000 listings, and it's a great resource for ideas. 

Other sources include Festivals.com, local and state travel and 
tourism offices and the International Festivals & Events Association's 
website (www.ifea.com). Or you can just use a good Internet search 
engine to look for events in your area. 

Even when you have low inventory, you can generate NTR over the 
holidays by being creative and using existing events and ideas as 
starting points. You don't have to reinvent the wheel - it's only a 

matter of thinking up new ways to use it! 

Sylvia Allen 

Sylvia Allen is President of Allen Consulting, a Holmdel, NJ -based 
sponsorship and event -marketing organization. She is the author of the 
RAB's How to Be Successful at Sponsorship Sales book and video. 
Reach her at 732 -946 -2711 orsylviarëallenconsulting.com. 

sider work and service to be high 
virtues. They arrive early and stay 
late, their shoulders to the wheel 
and their hands ready to lift and car- 
ry. And guardians are the people 
most resistant to change. 

The secret to winning their sup- 
port is to seek their counsel early: 
"This is the problem I believe we 
must correct. But in our attempt to 
correct it, what must we safeguard 
at all costs? What is working well for 
us? What must not be changed ?" 

If you have the patience to win 
the guardians instead of trying to 
steamroll over them, you will have 

gained the power of implementa- 
tion and guaranteed the success of 
your reorganization. 

Do you have the patience? 

Roy Williams is President of 
Wizard of Ads, a teaching 
organization with offices in the 
U.S., Canada and Australia. The 

company offers partner services, 
marketing strategies, message 
development and media planning, 
Wizard Business Seminars and 
the free Monday Morning Memo. 

Reach Williams at 800- 4254769 
or via www.wizardacademy.com. 
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GMs Like EDI But Await 
Industry Commitment 

ou won't find radio -station general managers resist- 
ing the idea of electronic data interchange and elec- 
tronic invoicing. They'd love to see the invoicing pro- 
cess speeded up and to eliminate extra paperwork. 
However, you also won't find any real sense of urgency - mainly because no one is pressuring GMs to make 
the transition. 

Chip Ehrhardt 
GM /DOS, Gold Coast 

Broadcasting/Ventura, CA 
We're all for anything we can do to 

get our invoices out faster, get 
paid faster and cut expenses. 
I prefer a paperless office en- 
vironment anyway. We 
spend upward of $500 per 
month just mailing our in- 
voices, plus the cost of the 
paper, employee costs to stuff 
the envelopes, etc. We'd re- 

coup the cost of conversion 
pretty quickly and become more effi- 

cient in other areas to boot. 

A few years ago there were some 
rumblings from some agencies tell- 
ing us we had to start invoicing them 
electronically, so we did some re- 
search on what we needed to 
do in order to accommodate 
them. Since then we only 
hear about it toward the end 
of each year, then nothing 
again. From our standpoint, 
we're ready to make the 
commitment once we see a 

few of the major agencies 
asking us to move forward and that 
they're set up to handle it. 

However, since we use a Wicks 
Broadcast Solutions DARTS system 
that also supports CBSI, we'd prefer 
to wait awhile for now. We're wait- 
ing to see if we can get by without 

making a change now and 
then having to make anoth- 
er one if or when 
our DARTS system 
becomes obsolete. 
Wedoplanonmak- 
ing the switch 
sometime. If I had 
to put a date on 

when we'll make the move, 
I'd say 2005. 

Vance Harrison 
VP /GM, Renda/Oklahoma 

City 
We hope to have El in place in the 

next couple of months, but 
we have some software is- 

sues that we have to work 
through concerning how to 
interface it with our traffic 
system. 

The appeal is to try to get 
your money faster. If you're 
dependent on snail mail and 

people opening things, there's a lot 
of float going on. If you could elimi- 

Chip Ehrhardt 

nate just the mailing float, you could 
speed up your receivables 10%. It's 
estimated that we could probably 
move our cash flow six to seven days 
faster, plus save on lost invoices and 
postage. 

The ad agencies are going to drive 
it. They want fewer people in their bill- 

ing departments, and they want every- 
thing faster, cheaper and smarter. 

Tom Skinner 
VP /GM, Redwood 

Empire /Santa Rosa, CA 
We're not doing EDI; it's still all on 

paper. There's been no heat or pres- 
sure from any agencies about 
it, but I know it's coming. I 
think the RAB knows the 
pulse of the buying commu- 
nity pretty well, and we 
should take notice. 

Although I'm not being 
pitched by any of the sof t- 

Bailey ware companies to invest in 

making the change, if I knew 
it could save me money and time, I'd 
certainly look at it. 

Judy Bailey 
VP/Market Manager, 

Clear Channel/ 
Tallahassee, FL 

We're still using printed invoices. 
I haven't felt any outside pressure yet 
from agencies or advertisers, either 
nationally or locally. Internally, we've 
looked at some software, although I 
haven't been pitched by any compa- 
nies. I wouldn't have any problem 
with using EDI. 

Judy 

Vance H anison 
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Time To Increase 
Our Productivity 

By Kim Vasey 

As a senior -level executive for one of the largest media 
companies in the U.S., I am faced daily with the chal- 
lenge of multitasking - ad infinitum. I am not alone in 
this challenge. 

As consolidation encroaches on both the 
station and the agency sides of the business and 
downsizing becomes a reality, we have all had to 
adjust to doing more with less. The tasks we are 
charged with on a daily basis often seem 
incompatible with current staffing realities. Finding 
new solutions to issues that regularly impact my 
time, the buyers' time and the stations' time is an 
important step in keeping productivity high for all 

parties. 
Additionally, economic instability, reduced spending and sluggish 

revenue growth paint an unclear view of what lies ahead. It is essential 
that we foster new ideas and embrace new technologies that will 

increase productivity, maximize efficiency and reduce stress. 
Staffing issues are of key concern in most businesses today. 

Reduced staffing affects morale and job performance and can cost 
companies millions in lost revenue from underperformance, increased 
sick time and uncollected debt. Electronic data interchange is one of 

the tools that can help. 
EDI can reduce the number of billing input errors, decrease 

requests for faxing of lost invoices and cut down the number of calls 
made for collections. 

Payment can be processed more quickly and received in a more 
timely fashion with EDI. Commissions can be paid to the sales team 
without their having to spend time on collections. 

Accounts receivable staffs can be more productive, have a higher 
success rate in collections and increase monthly receivables to the 
bottom line. 

Reduced man -hours dedicated to collections leaves more time for 
buyers and sellers to dedicate to the real business at hand: implement- 
ing schedules, growing business and creating unique and powerful 
marketing solutions for our clients. 

All that said, please note that no technology will solve the problem 
when schedules are not run as ordered. Accountability issues still loom 
large in the radio industry. 

However, EDI is a solution that is right at hand. It can increase 
productivity and save time and money. Are you ready to lead the 
charge? In the war of time and money, you only stand to win! 

Kim Vasey 

Kim Vasey is Sr. VP/Director of Radio at Mediaedge:cia, whose clients 
include, among others, Campbell Soup, AT &T, Wrangler, Pizza Hut, 
Gallo Winery, MetLife and Payless Shoes. She can be reached at 212- 
474 -0655 orkim.vasey @mecglobal.com. 

What AreYou o 0 
Waiting For? ó 

Now 
Available for 

Cas 
h 

Sorter! 

N o Excuses 

Radio's Only "Paperless" Promotion Information System 

PromoSuitee Software Tools Include... 

> ListenerSync® Listener Database System 
> Integrated Web Collection & Email Capabilities 

Contest Tools w /Prize Closet Manager 
> Liner, PSA & Promo Scheduling 
> Event, Remote & Appearance Coordination Tools 

> Sales Promotion & Client Affidavit Management 
> Promotional Calendars 

PromoSuite's "Paperless" In- Studio Link Includes... 

All Promo, Liner, PSA and Contest Copy Sent 
Directly to Your Studio 

> Winner Eligibility Automatically Checked 
by Name & Household 

> Weather, Traffic Report, Concert Listings 
and Links to Important Websites 

> Song Request & Storm Closing Tracking 
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BUSINESS BRIEFS 
Continued from Page 4 

Katz Takes Over As Citadel Rep 

Katz Media Group has signed Citadel Communications for representation, taking over the company's 

211 stations from Interep. Interep severed ties with Citadel last week, citing "business issues that were 

essential to the continuation" of the relationship. 

HD Radio Now On More Than 280 Stations 

eiquity said this week that more than 280 stations have licensed its HD Radio technology and have ei- 

Ither begun broadcasting in digital or are in the process of converting. iBiquity now believes it will easily ex- 

ceed its goal of licensing 300 stations in 2003. It's looking to introduce HD Radio to consumers at the 2004 

Consumer Electronics Show, set for January in Las Vegas. 

Dorgan Confident House Will OK Media -Rules Veto 

Sen. Byron Dorgan last week clarified comments he made at a Senate Commerce Committee hearing 

on media ownership that left some with the wrong impression of his prognosis for the House version of a 

resolution to strike down the FCC's new broadcast- ownership rules. While some interpreted Dorgan's com- 

ments as giving up on the effort, Dorgan said he remains confident that there are the necessary votes in the 

Continued on Page 25 

Fines 
Continued from Page 1 

the involvement of many Infinity 
employees and managers in plan- 

ning the marketing event and Infin- 
ity's recent history of the airing of 
indecent or apparently indecent 
broadcasts, including The Opie & 
Anthony Show, over station WNEW/ 
New York." 

That "history," says the commis- 

sion, includes broadcasts in Novem- 

ber 2000 and January 2001, but the 

fine is based on the more than 500 

complaints the FCC received about 

the Aug.15, 2002 "Sex for Sam" pro- 

motion, in which a couple allegedly 
had sex in public in locations 
throughout New York- including, 
infamously, inside St. Patrick's Ca- 

thedral. Gregg "Opie" Hughes and 

Anthony Cumia lost their jobs over 

the stunt, while WNEW later 
dropped its FM Talk format. 

Meanwhile, the FCC issued Clear 

Channel the maximum $55,000 pen- 

alty for two May 2002 broadcasts on 

WWDC (DC101) /Washington in 
which morning host Elliot Segal and 

his co-hosts questioned two high 
school girls who phoned their show 
about sexual activities at their 
school. Segal and the co-hosts also 

made "repeated and graphic refer- 

ences to oral sex," the FCC said. 

Copps, Martin: 
Fines Too Low 

Commissioners Michael Copps, 
Jonathan Adelstein and Kevin Mar- 

tin issued statements on the fines, 

with Copps saying the forfeitures are 

"no more than a slap on the wrist." 
Instead, he suggested, a license-revo- 

cation hearing against WNEW 
should have been scheduled. 

Copps and Martin thought the 

fine against WWDC was too low, 

and Martin noted that he'd like to 
see each new topic of discussion in 
such cases be treated as a separate 

incident of indecency with a possi- 

ble separate fine. Adelstein, mean- 

while, said the fines' message is un- 

mistakable but that it took the com- 

mission far too long to impose 

them. Infinity and Clear Channel 

have 30 days to appeal their respec- 

tive fines. 

Meanwhile, Sandusky on Mon- 

day was fined $4,000 for an Oct. 3, 

2002 stunt at its KUPD /Phoenix in 

which then -morning host Beau Du- 
ran phoned Flynn Kile, the widow 
of St. Louis Cardinals pitcher Darr- 

yl Kile, and asked whether "she had 

a date for Thursday's game" be- 

tween the Cardinals and the Arizo- 
na Diamondbacks. 

While Duran received a firestorm 
of criticism for the exchange with 
Kile, the FCC focused its fine on the 

fact that Duran did not inform her 

that the conversation would be 

broadcast on the Active Rocker. Du- 

ran's conversation with Kile, which 
Sandusky said lasted "less than 25 

seconds," aired live. 

- Adam Jacobson 

Radio Unica 
Continued from Page 1 

Unica's previously announced 
bankruptcy, under which the station 
sale will be effected, holders of those 

notes will receive approximately 
$700 in cash per $1,000 owed, while 
the company's other creditors will 
get 100% of their claims. Stockhold- 

ers will get what's left over, expect- 

ed to range from 47 cents to $1.03 

per share. 

Founded in 1972, Multicultural 
owns 34 radio stations across the 

U.S. that feature programming in 
more than 22 languages, including 
Mandarin, Cantonese, Korean, Rus- 

sian, Spanish and Vietnamese. It is 

headed by President Arthur Liu. 
Radio Unica CFO Steve Dawson 

told R &R in an exclusive interview 
that the deal had been in the works 
"for some time" (discussions began 

in late 2002), but he noted that his 

company also held talks with nu- 
merous other suitors before it settled 

on the $150 million offer from Mul- 
ticultural. "The board of directors 

had to select the highest and best 

offer," he told R &R, "and the high- 
est and best offer was from Multi- 
cultural." 

When the deal closes, New York - 

based Multicultural will boast a six - 

station cluster in Los Angeles as it 
adds Radio Unica's KBLA -AM to 

the five (KALI -AM & FM, KAZN- 
AM, KMRB -AM & KYPA -AM) it 
already has in the nation's No. 2 

market. It will also enjoy the added 

reach of a quartet of stations in the 

nation's top radio market as it picks 
up WWRU -AM /New York to go 
with its own WNSW -AM, WPAT- 

AM & WZEC -AM. 
The deal will also give Multicul- 

tural a three station cluster in Mi- 
ami, where it will add WJCC -AM & 
WNMA -AM to WEXY -AM, bought 
by Multicultural just last year. It will 
also have a trio in San Francisco, 

adding Radio Unica's KATD -AM 
and KIQI -AM to KEST -AM. Multi- 
cultural will have pairs in both Dal- 
las and San Antonio: It will add Ra- 

dio Unica's KAHZ -AM to its own 

KDFT -AM in Dallas and combine 

Radio Unica's KZDC -AM with its 

own KFNI-AM in San Antonio. 
Since Multicultural won't be buy- 

ing the Radio Unica network, some 

format changes could be in the 

works for the stations. And while 
Dawson noted that Multicultural 
will interview Radio Unica employ- 

ees and decide whether to keep 

them on, he said the deal doesn't 

afford current Radio Unica employ- 
ees any protection. "Our employees 
are a priority to us," he said, "and 
we want to treat them fairly." 

As for Radio Unica's efforts to sell 

its radio network and promotions 
company, Dawson declined to com- 

ment on the status of any negotia- 
tions or to say what the future might 
hold for him or for Radio Unica 
Chairman /CEO Joaquin Blaya. 
"Right now we are focused on get- 

ting this deal closed, and it will be a 

while before we can do that," he 

said. The deal is expected to close in 
Q2 2004. - Joe Howard 

TRANSACTIONS AT A GLANCE 
All transaction information provided by 

BIA's MEDIA Access Pro, Chantilly, VA. 

Multistate Deal 
KCHZ -FM /Ottawa (Kansas City), KS and KMJK- FM/Lexington 

(Kansas City), MO $25 million 

State -By -State Transactions 
KLMZ -FM /Fouke, AR S500,000 
KPTI -FM /Alameda (San Francisco), CA $30 million 

KCEL -FM /California City, CA S500,000 
KTPI -AM /Mojave, KOSS- FM /RosamOnd and KTPI -FM/ 

Tehachapi (Lancaster), CA $13.6 million 

KOBO- AM/Yuba City, CA S200,000 
KDTA -AM /Delta, CO S88.000 
WTSH -FM /Rockmart, GA S5.4 million 

WZOT -AM /Rockmart and WTSH -AM /Rome, GA S346.804 

KHWI -FM /Hilo, HI $350,000 
KAOY -FM /Kealakekua (Kailua), HI $500.000 
KCHE -AM & FM /Cherokee, IA S600.000 
WCKW -FM /Laplace (New Orleans). LA $14.25 million 

KMLB -AM. KRJO -AM & KLIP -FM /Monroe, LA S3 million 

WRUP -FM /Bayboro (Morehead City), NC S800.000 

WWOW -AM /Conneaut. OH $270.000 
KEUG -FM /Cottage Grove (Eugene -Springfield). OR S1 million 

WHOL -AM /Allentown, PA $940,000 
WZNA -AM /Moca, PR $950,000 
WHZQ -FM /Cross Hill, SC $475,000 
WCRS -AM /Greenwood, SC $310,000 
WABN -AM /Abingdon, VA $50,000 
WLSA -FM /Louisa, VA $550,000 
WJMA -FM /Orange (Charlottesville), VA S6.25 million 

KHAT -FM /Laramie. WY $775,000 

Full transactions listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 

WLIR -FM /Garden City 
(Nassau- Suffolk), NY 
PRICE: $60 million 
TERMS: Asset sale for cash 
BUYER: Univision Radio, headed by President Mac Tichenor 
Jr. Phone: 310- 556 -7676. It owns 70 other stations. This 

represents its entry into the market. 
SELLER: Jarad Broadcasting Co., headed by President John 

Caracciolo. Phone: 516 -228 -6570 
FREQUENC Y: 92.7 MHz 
POWER: 2kw at 522 feet 
FORMAT: Hot AC 

BROKER: Peter Handy of Star Media Group Inc. 

2003 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$1,733,889,756 
(Last Year 55.385.718.206) 

$166,708,000 
(Last Year: 5350.388.135) 

630 
(Last Year: 813) 

33 
(last Year: 149) 

Analyst 
Continued from Page 4 

Warner are the top investment picks 

at the moment, based on current val- 
uations and fundamental growth. 
"We believe that an appropriately 
conservative strategy is to concen- 

trate on companies with unique 
growth opportunities," he wrote. 

Russell believes Clear Channel 
can expect to see 8% growth in 2004 

from its radio division and a "return 
of outperformance vs. the industry 

and strong operating leverage to 

help drive double -digit broadcast 
cash flow growth going forward." 
He also noted that Tribune "should 
be an important beneficiary of a re- 

covering advertising market in 
2004," thanks to its TV and print 
holdings and WGN -AM /Chicago. 

"Radio is a medium stealing 
share on a secular basis from other 
local media, and CCU is well posi- 

tioned to benefit on a relative basis 

in the radio space," Russell wrote. 

www.americanradiohistory.com
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COUSIN BRUCIE ELVIS MITCHEL FELIX HERNANDEZ AMY GOODMAN HAL JACKSON 

HIL BOYCE 
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JOHN RICHARDS DON K. REED KURT ANDERSEN LAURA CANTRELL 

GLEN JONES PETER BOCHAN 
C:ì:4; 

STA3E SHADOWS MYSTERY THEATRE RITA HOUSTON NORM N. NRE NIC HARCOURT 

RAD1') Oc tober 
2003 

FESTIVAL 
Devoted to the Creativity and 
the Community of Radio! 

* SEMINARS * LIVE RADIO DRAMA * 
* LIVE BROADCASTS FROM THE MUSEUM * 

The Rock with Carol Miller 
SI RII Ss \ I Ei.I.ITV RADIO 

Coco, Celines, and Boriqua Kid 
1\'C:A:\ -:=)1 lATINU SIIX. NEW YORK. 105.9 FM 

U -Pop - XM 29 
NM SATELLITE RADIO 

The Family Friendly Afternoon Show 
with Keith Stevens 

Z-FM. NI: \1 IFRSFY 99.1 FM 

Studio 360 with Kurt Andersen 
11'NYC -AM /FM'S NATIONALLY SYNDICATED. 
NEW YORK, 820 AM /93.9 FM 

Morning Show 
N'WRI: ANL NEW YORK. 1000 AM 

John Gambling 
WANI..\SI. NEW YORK. 770 AM 

The Treatment with Elvis Mitchell 
KCRW -FM'S NATIONALLY SYNDICATED. 
SANTA MONICA. 89.9 FM 

All Mixed Up with Peter Bochan 
WBAI -I M, NEW YORK. 99.5 FM 

John in the Morning 
KEXI' -FM, SEATTLE, KEXRORC'. -These broadcasts: are 
held in conjunction with the CMJ Music Marathon 

The Global Village with Dahved & Ann 
411.1B-AM. NEW YORK, 1190 AM 

KEXP in the Afternoon 
KEXP -FM, SFATTLE, KEXP.ORC These broadcasts are 
held in conjunction with the CMJ Music Marathon 

Morning Becomes Eclectic 
KCRW -FM, SANTA MONICA, 89.9 FM -These broadcasts 
arc held in conjunction with the CMJ Music Marathon 

The Whole Wide World with Rita Houston 
WFUV -FS1! NB% YORK. 90.7 FM 

Radio Thrift Shop 
WFNIL-FM, JERSEY CITY 91.1 FM 

Hal Jackson's Sunday Classics 
20th Anniversary 
\1ltl S -F \I. \L\1 \I1Rh I1'7.-. EM 

Funding for this Festival is generously provided by 

WO 
CLEARCHANNEL 

The Mel Karmazin Foundation 

Additional support provided by 

SIRIUS 
Special thanks to the Festival's media partners for their in -kind support 

BROAOCASTIR6B urrRR Rotdia Warld. 

THE MUSEUM OF TELEVISION & RADIO 
25 WEST 52 STREET, NEW YORK, NY 10019 Festival Hotline 212/621 -6709 Complete schedule: www.mtr.org 

www.americanradiohistory.com
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`Modest Recovery' 
Seen For 2003 

RADIO BUSINESS 

Analyst expects strong recovery for local radio in '04 
By Adam Jacobson 
MR Radio Editor 
aiacobsonæradioandfecords corn 

organ Stanley analyst Michael Russell predicted this 
week that the 2003 growth rate for both print and electronic 
media will be roughly 3.5 %, flat with 2002. Radio, however, 
remains "attractive," according to Russell, who said it is the 
lone media segment to show such positive growth projec- 
tions. 

In a report issued last week, Rus- 

sell wrote that radio /outdoor "has 
lagged the stock -price recoveries in 

the other segments" and finds its 
valuation at the lower end of radio's 
historical range of 13- to 38 -times free 

cash flow. 
"Atypically weak performance in 

2003 has prompted concerns that ra- 

dio is losing share to other media in 
a new secular manner," he wrote. 
"We disagree. We believe the under - 
performance of radio /outdoor is due 
to the typical pattern of an economic 

recovery, in which local advertising 
growth lags that of national adver- 
tising, even with tough national 
comparisons." 

Because radio /outdoor is about 
80%, local, Russell reasons that lo- 

cal ad growth will naturally accel- 

erate in 2004. In fact, he said the 

drivers of his radio advertising 
sales leading indicator - including 
retail sales, industrial production 
and the U.S. Index of Leading In- 
d icàtors - are all pointing to a pick- 
up iqt ad sales. 

He also expects national and larg- 

er- market advertisers to creep out- 

side the top 25-50 markets and into 
midsized and smaller markets as 

budget constraints begin to loosen. 

Helping that, he said, will be in- 
creased mobile -phone competition, 
a shift in automobile advertising to 

the local level and a recovery in "re- 
cently battered areas such as travel 
and hotels." Radio can also look for- 
ward to "very easy comparisons," 
he said, as local will likely be up only 
1.4% in 2003. 

Russell also singled out several 

media companies as having the best 

investment potential. In his opinion, 
Clear Channel, Tribune, Fox Enter- 
tainment Group and AOL Time 

ANALYST See Page 6 

ARBITRON 

"PD Advantage Is 

the Single Most 
Useful Tool I Have" 

Jimmy Steal 

Programmi sg Director 
Power 106 Los Angeles 

'PD Advantage, gives me quick insights 

into what is happening on my station - 
and to my competitors too. The Cume/TSL 

grid takes all the mystery out of what we 

need to achieve our long-term ratings goals. 

"PD Advanksge is easy to use and gives me 

actionable information in important oreas 

such as tracking my 100+ QH diary 
holders and week -by -week diary returns. 

The Diary Comments are always insightful 

and often entertaining." 

Find out what PD Advantage insight can do for your 

station -- contact your Arbitran representative or drop 
an email to bob.michoels @arbitron.com. 

i 2003 Arb.ron Inc PD Advomoga' .e o,ag;re,ed mark of A.b.ron Inc 

I'D advantage 
When You Know More, You Program Better www. ArbitronRadio.com 

BUSINESS BRIEFS 

Arbitron /Edison: In -Car Listening 

Sees Biggest -Ever Gain 

According to a new Arbitron /Edison Media Research study detailed 
at the NAB Radio Show, in -car listening has increased to 34% of 

all radio listening - the biggest improvement in share ever seen. In fact, 

radio was used by 96% of Americans who drove or rode in a car in the 
last month. The results were tempered, however, by the finding that, 
thanks to CDs and cell phones, only 49% of persons 12 -24 chose radio 
as the most essential item in the car. On average, people are spending 
more than 15 hours per week on the road, and they spend as much 

time in the car on weekends as they do during the week. Additionally. 

the study found that men use in -car radios more often than women do. 

Zogby Poll: Americans Love Their Radio 

The latest findings of an NAB -commissioned Zogby survey of 1,203 
likely voters show that 76% of Americans are either "very satis- 

fied" or "somewhat satisfied" with the job local radio does of providing 
news, information and entertainment. A strong majority (74 %) said their 
favorite local stations play the music they like "always" or "most of the 

time," and 93% believe radio would be important in the event of a ma- 

jor catastrophe. "These numbers parallel the results we saw in April 
and once again demonstrate Americans' strong appreciation for local 
radio,' said pollster John Zogby. 

Will Radio One Move Into New Formats? 

Radio One President/CEO Alfred Liggins said at an NAB Radio 
Show session that his company is rethinking its position in sev- 

eral markets and could venture into formats other than Urban, but he 
admitted that moving into unfamiliar territory presents some challenges. 
In particular, he noted that while Spanish -language formats are tempt- 
ing - especially in markets such as Los Angeles, Houston and Dal- 
las, where his company already has stations - running a station in a 

Spanish -language format is something Radio One would have to learn 
how to do. its something we clearly don't understand. We've never 
done it before," he said. "But it's a huge, huge part of those markets" 
He noted that while Urban formats are very popular among Hispanics, 
the company could benefit from reaching those listeners in Spanish 
as well. 

Execs: Smaller Operators Can Compete 

Iis not hard for the little guys to compete;' NewRadio Group Presi- 
dent/COO Mary Ouass said during the NAB Radio Show's group 

executives session, noting that startup companies like hers can offer 
programming equal in quality to that of larger competitors. Indeed, 
Quass credited companies like Clear Channel with making radio better 
by increasing the competitive challenge. Hubbard Broadcasting's 
Ginny Morris said at the same session that while she has in the past 
been "terrified" by the prospect of competing with large, integrated 
groups, she now believes independent broadcasting is alive and well. 

At the NAB's "Small Market Ownership Success. Realistic or a Pipe 
Dream" panel, Commonwealth Broadcasting President/CEO Steve 
Newberry said one key to succeeding in small- market radio is mak- 
ing sure the market offers a strong sense of community. He recom- 
mended that potential buyers inspect every account on a radio 
station's books to see what kind of relationships clients have with the 
station and the community. 

Omni Broadcasting President/CEO Lou Buron said at the same 
panel that while there may be fewer radio stations available to buy 
now compared to 1988, when he started buying stations, lenders are 
now more willing to provide funds. To increase the likelihood of find- 
ing the right opportunity, Buron recommended "networking, network- 
ing, networking." 

At a session devoted to the differences between public and private 
ownership, Equity Communications President/CEO Gary Fisher said 
the efficiency experts typically hired by public companies to trim costs 
would "have a field day" if they saw how his company is run. Fisher 
said he believes private companies have an advantage, because they 
can invest in infrastructure without being concerned about reaction 
from stockholders and Wall Street. 

Continued on Page 6 

R &R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5% of gross earnings from radio advertising. 
Change Since 

)W.IA)2 44MI3 1143Á1 VRM)2 4/1".0.I.W1M0, 

R &Rlndex 196.49 189.29 205.60 +5% +9% 

Dow Industrials 7,717.61 9,313.08 9,572.31 +24% +3% 

S &P 500 818.95 996.85 1,029.85 +26% +3% 

www.americanradiohistory.com
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R NEWS 

Limbaugh Under Investigation 
Talk host addresses issue on -air, not at NAB show 
By Brida Connolly 
R&R Assoc Managing Editor 
Cconnolly4 radmandrecords.com 

On Oct. 2, as Rush 
Limbaugh was deliver- 
ing the keynote address 
at the NAB Radio Show, 
everyone was talking 
about the National En- 
quirer's claim that the 
Premiere -syndicated host 
illegally purchased pre- 
scription painkillers from his house- 
keeper. The day before, the New 
York Daily News had devoted its 
front page to the Enquirer report 
and confirmed that Limbaugh is be- 

ing investigated by 
Florida law enforcement. 

Wilma Cline told the 
Enquirer that Limbaugh 
used her as his drug sup- 
plier for large quantities 
of OxyContin, hydro - 
codone and Lorcet, begin- 
ning in 1999 and continu- 
ing into 2002, even after 

Limbaugh she'd quit her job as his 
housekeeper. She also said she wore 
a recording device - without po- 
lice authorization - during two of 
their transactions and claimed 

LIMBAUGH I. See Page 11 

CC Taps Thomas In Bay Area 
Brian Thomas, most re- 

cently PD of Infinity's Old- 
ies KFRC -AM & FM /San 
Francisco, has been ap- 
pointed OM of Clear 
Channel's Hot AC KIOI 
and Urban AC KISQ in 
San Francisco and of the 
company's San Jose duster. 
In San Jose he will oversee 
Alternative KCNL, which 
is owned by Chase Broad- 
casting and run by Clear Channel 
via an LMA; Rock KSJO; and Clas- 
sic Rock KUFX. 

The announcement came after a 

whirlwind 48 hours that first saw 
Thomas named Clear Channel /San 
Jose OM. That was followed by se- 

Thomas 

nous rumblings that he had 
changed his mind and 
would instead fill the va- 
cant PD position at Infini- 
ty's Hot AC WNEW (102.7 

Blink) /New York. 

"There were a lot of op- 
portunities out there," Tho- 
mas told R &R, "but Clear 
Channel created the perfect 
scenario for me." 

A 20 -year radio veteran, 
Thomas' background includes stints 
at KMGG /Los Angeles, WBSB /Bal- 
timore, WRBQ (Q105) /Tampa and 
WBJW and WOMX in Orlando. 

"It's important to have someone 

THOMAS See Page 11 

Holiday Elevated At CC /Detroit 
WJLB /Detroit PD KJ Holiday 

has been promoted to Director /Ur- 
ban Programming for Clear 
Channel's Urban duo in the Motor 
City, adding oversight of Urban AC 
WMXD. WMXD PD Jamillah 
Muhammad remains on board and 
reports to Holiday, who reports to 
Market Manager Dave Pugh and 
cluster OM Darren Davis. 

Holiday joined WJLB in summer 
2001 after several years as Direc- 
tor /Programming for Clear 
Channel's Urban WBHH, Smooth 
Jazz WJCD, Urban WOWI and Ur- 
ban AC WSVY in Norfolk. In fact, 

he was instrumental in the winter 
2001 launch of WBHH, one of the 

a1111ks..,-v±_v::r 

company's first stations to play 
hip -hop exclusively. 

Prior to that Holiday did two PD 
stints at WOWI, from 1990 to 1995 

and from 1996 to 2000. In between he 
was Asst. PD /MD for Infinity's Ur- 

ban WXYV (V103) /Baltimore and 
also worked at nearby CHR /Rhyth- 
mic sister WPGC -FM /Washington. 

"I love working for Clear Chan- 
nel, because the company is willing 
to give you the opportunity to 
prove yourself," Holiday said. 
"When [Clear Channel VP /Urban 
Programming] Doc Wynter asks, 
'What are you ready to do ?' you'd 
better be ready to step up to the 
plate, and I am." 

WGKA /Atlanta Goes News /Talk 
Salem Communications' WGKA/Atlanta has flipped from Gospel to 

News /Talk. The move puts WGKA in competition with Cox Radio's mar- 
ket- leading News /Talker, WSB, and Clear Channel Talker WGST. 

WGKA, with 10,000 watts at 1190 AM, now features a lineup that in- 

cludes Salem Radio Network -syndicated talk hosts Dennis Prager, Michael 

Medved and Hugh Hewitt. Talk Radio Networks' Laura Ingraham and 
the Lampo Group's Dave Ramsey Show round out the day. 

"We are proud to bring to WGKA such an influential and talented lineup 
of personalities," WGKA VP /GM Allen Power said. "With the growth in 
listener demand for news and talk information during these changing eco- 

nomic and political times, we felt this was a natural programming choice 
and a great complement to our Atlanta cluster." 
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IN MEMORIAM 

R&R Vet Kardashian Dies 
Rober. Kardashian, an influen- 

tial attoney who served on O.J. 

Simpson s defense team and was 
one of the original own- 
ers of R &R, died at his 
suburban Los Angeles 
home on Sept. 30, eight 
weeks after being diag- 
nosed will ancer of the 
esophagus. He was 59. 

Kanashisn was most 
recently the founder/ 
Chairman of Movie - 
Tunes L7c., a Studio 
City, CA -based music- content 
provider for movie screens 
across be nation. Kardashian 
will be fondly remembered for 
his entrepreneurial spirit and 
ability to start and manage 

businesses of varying natures. 
In 1973 Kardashian and his 

brother Tom financed the launch 
of R &R. Kardashian 
left the business when 
R &R was sold to 
Harte Hanks in 1979. 

"Robert was a 

wonderful friend who 
shared my vision and 
helped found R &R," 
founding Publisher/ 
CEO Bob Wilson said. 
"He will be missed by Ka dashlan 

Funeral services were held in 
Inglewood, CA on Oct. 4. He is 
survived by his wife, Ellen; 
daughters Kourtney, Kimberly 
and Khloe; and son Robert. 

Curtin Joins Arista As VP 
Arista Records has 

named Laura Curtin VP/ 
Rock & Alternative Promo- 
tion. Based in Los Angeles, 
she reports to Arista Exec. 

VP /Promotion Steve Bar- 
tels. 

Curtin was the first wo- 
man to take a rock promo- 
tion post at a major label 
(Epic Records), in the late 
'80s. She comes to Arista from 
DreamWorks, where she developed 
and led that label's national alterna- 
tive rock promotion department 
from 1998 to 2002. In each of those 

Cu 

years she won an R &R In- 
dustry Achievement Award 
for Promotion Executive of 
the Year. 

"Laura brings immediate 
contribution, perspective, 
skill and passion to our 
team in delivering our art- 
ists at radio," Bartels said. 
"Laura loves music and has 
strong relationships and 

leadership skills, and I am thrilled 
to have her be part of the national 
promotion leadership of the Arista 
team." 

CURTIN See Page 25 

Spittle Named PD At KLLI /Dallas 
Gavin Spittle has been named 

PD of Infinity's FM Talk KLLI (Live 
105.3)/Dallas. He comes from a 

similar position at the company's 
KSFN & KXNT /Las Vegas and suc- 
ceeds Bob McNeil, who exited KLLI 

earlier this month. 
"Gavin is one of the rising stars 

in Talk Radio, and we're delighted 
to have him take the helm at Live 
105.3," said Infinity/Dallas Sr. VP/ 
Market Manager Dave Siebert, to 
whom Spittle reports. "He'll help 
the station realize its enormous po- 
tential in the market." 

Nat,, 

Before joining Talk KSFN and 
News /Talk KXNT in 1999, Spittle 
spent two years as PD at WWKJ & 
WXTK /Cape Cod, MA. Prior to 
that he was PD of WCRN /Worces- 
ter, MA from 1994-1997. Spittle's ra- 
dio resume also includes early -ca- 
reer stints as a producer at both 
WEEI and WRKO in Boston. 

"This station has great things 
ahead," Spittle said of KLLL "I'm glad 
that Infinity is a company that gives its 

employees opportunities to step up to 
new challenges. We're going to have 
some serious fun at live 1053." 

KOOL /Phoenix Casts Clay As PD 
John Cay has risen to PD for 

Infinity's Oldies KOOL/Phoenix. 
Clay joined Infinity in 1998 as a part- 
timer at Alternative KZON /Phoenix 
and in 2002 was promoted to Pro- 
gramming Asst. for KOOL, KZON 
and Country KMLE /Phoenix. 

Clay takes duties previously held 
by former cluster PD Tim Maran- 
ville, now PD of Infinity's KFRC- 

AM & FM /San Francisco. Clay 
moved to Phoenix in the early 1990s 

for programming duties at the 
original KEDJ and departed that 
station in 1996 following its sale to 
New Century Arizona. He later 
joined Infinity after working with 
the Zapoleon Media Strategies 
consultancy. 

CLAY See Page 11 
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Ashwood VP 
At Fox Sports 
Radio Network 

KTKR Sr WOAI /San Antonio 
OM /PD Andrew Ashwood has 
been appointed to the newly cre- 
ated VP /Manager post at Fox 
Sports Radio Network, effective 
Nov 3. Ashwood will oversee the 
programming and operations of the 
network. 

"I welcome Andrew and his en- 
thusiasm to Fox Sports Radio Net- 
work, which has attracted an in- 
credible roster of talented sports 
broadcasters and created a founda- 
tion of strong, consistent program- 
ming," said Premiere Radio Net- 
works President /COO Kraig 
Kitchin, to whom Ashwood will re- 
port. "I know, with Andrew joining 
this group, we will continue seeing 
the impact of the brand and program- 
ming success of Fox Sports Radio." 

Before his stint in San Antonio 
Ashwood was OM /PD of Sports 
WQAM /Miami. He will relocate 
from San Antonio to the Los Ange- 
les area and work out of FSRN's 
Sherman Oaks, CA headquarters. 

"It's a great time to be in the 
Sports radio business, especially at 
Fox Sports Radio," Ashwood said. 
"I'm excited about this opportunity 
and look forward to working with 
a team that understands the impor- 
tance of taking our overall customer 
experience to a new level." 
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THE 
of Bob & Tom 

#1 or #2 in Over 75 Markets Across America 
STATION/MARKET TARGET OEMO RANK 

AGH SHARE/MEN' 

KSHE/St. Louis 

WOFX/Cincinnati 

KBER/Sah Lake 

WFBO/Indianapolis 

WBUZ/Nashville 

WKGRN/est Palm 

WOMF/Louisville 
WTUE/Dayton 

WBFX/Grand Rapids 

WARO/Fort Myers 

KJFX/Fresno 
KBZU/Albuquerque 

WIOT/TOledo 

KDFO/Bakersfield 

WRFO/Chadeston 

KRKQ/Des Moines 

KRZZNJichita 

WIBA/Madison 

WKQQ/Lexington 
WFWI/Fort Wayne 
WJXO/Lansing 

WNCDNoungstown 

KKGL/Boise 

KHKK/Modesto 

WWBN/Flint 
WILUSaginaw 

KIOC/Beaumont 

KTUXBhreveport 

WOZZ/Appleton 

WMGWAtlantic City 

WGLO/Peoria 

KXUSBpringfield 

WXRX/Rockford 

WGBF/Evansville 

WOUPJUtica 

WOHZ/Erie 
WEEO/Hagerstown 

KURO/San Louis Obisp 

WRBR/South Bend 

KTGL/Lincoln 

WKLC/Chadeston 

KFMX/Lubbock 

WFAT/Kalamazoo 

WOKK/Johnstown 

KFZX/Odessa 

WGFN/rraverse City 

KXDG/Joplin 

KZRK/Amadllo 

WWVR/Terre Haute 

KRBR/Duluth 

WZZP/Clarksville 

WCVS/S r rin field 

25-54 #1 

18-49 #2 
18-49 #1 

25-54 #1 

25-54 N1 

25-54 #2 
18-34 M2 

25-54 #1 

18-49 #2 
25-54 #2 
25-54 #2 
25-54 #2 
25-54 #2 
25-54 #1 

25-54 2 
25-54 M2 

25-54 #1 

18-49 #1 

25-54 #1 

25-54 #1 

18-49 +1 
18-34 #1 

25-54 #1 

25-54 #1 

25-54 #1 

25-54 (r2 
25-54 #1 

25-54 #2 
25-54 #1 

25-54 #1 

25-54 #1 

25-54 #1 

25-54 #1 
25-54 01 

25-54 #1 

25-54 #2 
18-34 #1 

18-34 #1 

25-54 ei 
25-54 #1 

18-34 #1 

25-54 #1 

18-49 #2 
18-34 M1 

25-54 01 

25-54 #1 

25-54 #1 

25-54 #1 

25-54 #1 

18-34 #1 

18-34 #2 
25-54 K1 

Mornings 
Source. Mitron Spring 03. ADM Share. Exact Tine. M -F MSA 

lue TARGET DEMO on lisp 

KKR.Y edar Rapids 

KTHK/Tri- Cities 

KBOY/Medtord 

WNGZ/Elmira- Corning 

WFZX/Bangor 

KZMZ/Alexandria 

KRRX/Redding 

KRCH/Rochester 

KXGE/Dubuque 

WSHP/Latayette 

WIHNBloomington 
WFBX/Panama City 

KCRRNVaterloo 

WHBR/Parkersburg 

WMEO/Eau Claire 

KCMO/Columbia 

WGMR/Altoona 

KMHK/Billings 

WZJ(R/Williamsport 

KXLP/Mankato 

WHBZBheboygan 

WZNX/Decatur 

KFXS/Rapid City 

WOTT/Watertown 

KBYZ/Bismark 

KLKK/Mason City 

25-54 1 

25-54 #2 
25-54 *1 
25-54 #1 

18-34 #2 
18-49 #1 

25-54 #2 
25-54 #1 

25-54 1 
25-54 #1 

18-49 #1 

18-34 #2 
25-54 #1 

25-54 #1 

25-54 #2 
25-54 #1 

18-34 #1 

18-49 #1 

25-54 #1 

25-54 #1 

25-54 #1 

25-54 #1 
25-54 #1 
18-34 #1 

18-49 #1 

25-54 #1 

RAOIO NETWOFRI<S 
Call Marty Lambert 

at 704.714.9544 
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I N S I D E 

RADIO ON EDI: GET READY, 

BE WILLING 
Comments from GMs in this week's 
Management/Marketing /Sales section 
suggest they like electronic invoicing and its 

broader e- business platform, but they're not 

feeling the heat to embrace it, despite 
encouragement from Mindshare Director 
Harold Geller and Mediaedge: cia Sr. VP Kim 
Vasey, who present compelling arguments. 
Also this week: Sylvia Allen's ideas for 
holiday NTR, insights from advertising guru 
Roy Williams, Irwin Pollack's sales secrets, 

how to find the format hole in the market 

and more. 

Pages 7 -9 

REMEMBERING DON COX 

Don Cox was a Miami radio legend. With 
stints at both WHY' (Y100) and WPOW 

(Power 96), he was a familiar voice in 

afternoons that radio will forever miss. In 

this week's CHR/Pop column, SBS Exec. VP/ 
Programming Bill Tanner presents a 

memorial of Cox with fond remembrances 
from the people who worked with him 
through the years. 

Page 26 

CHR/POP 

NELLY UP.DIDDY & M. LEE Shake Ya... (Bad BoyAlnieersa0 

CHR/RHYTHMIC 

BEYONCÉ 1/SEAN PAUL Baby Boy (Columbia) 

URBAN 

BEYONCÉ I/SEAN PAUL Baby Boy (Columbia) 

URBAN AC 

LUTHER VANDROSS Dance With My Father (J) 

COUNTRY 

TIM MCGRAW Real Good Man (Curb) 

AC 

UNCLE KRACKER 1/DOBIE GRAY Drin Away (Lava) 

HOT AC 

SANTANA I /ALEX BAND Why Don't You 8 I (Arista) 

SMOOTH JAll 
PAUL JACKSON JR. Its A Shame (Blue Note) 

ROCK 

STAIND So Far Away (Flìp/Elektra/EG) 

ACTIVE ROCK 

STAIND So Far Away (Flip/Elektra,FEG) 

ALTERNATIVE 

STAIND So Far Away (Flip/Elektra EEG) 

TRIPLE A 

R.E.M. Bad Day (Warner Bros.) 

CHRISTIAN AC 

ZOEGIRL You Get Me (Sparrow) 

CHRISTIAN CHR 

SWFTCHFOOT Gone (Sparrow) 

CHRISTIAN ROCK 

FM STATIC Crazy Mary (Tooth & Nail) 

CHRISTIAN INSPO 

JAMIE SLOCUM I Cannot Turn Away (Curb) 

SPANISH CONTEMPORARY 

CHAYANNE Un Siglo Sin Ti (Sony Discos) 

TEJANO 

INTOCABLE Eso Duele (EMI Latin) 

REGIONAL MEXICAN 

INTOCABLE Eso Duele (EMI Latin) 

TROPICAL 
CELIA CRUZ Rie Y Llora (Sony Discos) 
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OCTOBER 10, 2003 
Mediabase 24/7 To Expand 
Will monitor SJ, Latin, Christian formats by Jan. 
By Kevin McCabe 
MR Sr. VP/Music Operations 
kmccabeN'radioandrecords.cwn 

Mediabase 24/7, the indus- 
try's No. 1 airplay- monitoring 
system, has announced plans to 
expand its air- 
play- recogni- 
tion service to 
indude Smooth Jazz, as well as 
Latin and Christian formats. It 
expects to have monitoring in 
place by January 2004. 

Mediabase President Rich 

Meyer said, "As with every 
format Mediabase monitors, the 
intense focus will be on the 
quality of the data. Accuracy, 

reliability and data 
integrity have 

always been the hall- 
marks of this com- 

pany. After that, it's all 
about intelligent presentation of 
data, analyses and dissemination. 

Rush To Judgment At NAB Radio Show 
Group heads talk Limbaugh; rules debated; R &R's Farber honored 
By Joe Howard 
MIR Washington Bun au 
jhowardNradioandrecords.com 

PHILADELPHIA - No stranger to contro- 
versy, Rush Limbaugh was embrof ed in two 
high -profile media storms 
when he delivered this year's 
NAB Radio Show keynote ad- 
dress. While his Oct. 2 appear- 
ance generated a lot of buzz at the show, the 
three -day event also featured informative 
sessions and the presentation of the National 

Radio Award to R &R CEO /Publisher Erica 
Farber. 

Limbaugh spoke at the convention as his 
resignation as an ESPN football analyst and 

reports of a prescription -drug 
scandal were becoming news. 
But he didn't elaborate beyond 
an earlier statement on his 

ESPN departure, which came after some con- 
troversial comments he made on a Sept. 28 

NAB See Page 12 

Rush address 
on -air: 

Marconi Aw 
Pag 

es allegations 
Page 3 
and winners: 
e 12 

Friends, family and R &R staffers were on hand in Philly when R &R Publisher /CEO Erica Farber was presented 

with the NAB National Radio Award, which each year is given to an outstanding leader in the radio industry. 

Congratulating Farber as she showcases her award are (front row, l -r) R &R's Jeff Green and Joe Howard; 

Farber's best friend, Barbara Goldman of BG Productions; R &R's Brooke Williams, Anthony Acampora, (back 

row, l -r) Henry Mowry, Michelle Rich and Al Peterson; Farber's sister, Penny; and R &R's Jacqueline Lennon and 

Frank Commons. 

Radio Unica Sells 
15- Station Stable 
To Multicultural 

Ending months of specula- 
tion, struggling broadcaster Ra- 
dio Unica announced late on 
Oct. 3 that it is selling all 15 of 
its radio stations to privately 
held Multicultural Radio 
Broadcasting for $150 million in 
cash in a deal that will nicely fill 
out several of Multicultural's 
existing dusters. 

While the transaction is just 
for Radio Unica's radio sta- 
tions, the company also said 
it's holding discussions with 
other parties to sell its radio 
network and its promotions 
company, Mass Promotions. 

The deal will provide a 
much -needed cash infusion for 
Radio Unica, which has $158 
million worth of debt out- 
standing to holders of its U 3/ 
4% senior discount notes. Ac- 
cording to the terms of Radio 

RADIO UREA See Page 6 

AShining Star 
Of The Southwest 
At 77, Art Laboe hits a new career peak 
By Adam Jacobson 

MR Radio Editor 
aracobson Nradioandrecords. corn 

On a balmy Saturday night 
one month ago at the 
Hyundai Pavilion near San 
3ernardino, CA, 14,000 
screaming fans both youn 
and old enjoyed perfor- 
mances by a 
wide array of art- 
ists, including 
Barbara Lewis ( "Hello 
Stranger "), Zapp, GQ and 
Rosie & The Originals. 

People drove from as far 
away as Las Vegas and Albu- 
querque to see not just a con- 
cert, but an event: For the 
first time in more than a de- 
cade, Art Laboe had put to- 
gether a live show just for 
them. 

The concert, which also 
featured performances by 
such acts as The Escorts, 
Sly Slick And The Wicked, 
N.B. Ridaz and Lil Rob, 
went off without a hitch 
and ended on time. But 
perhaps the most ap- 

plause went to Laboe 
himself, who greeted the 
audience by pretending 
that he was so busy put- 
ting everything together, 
he hadn't had enough time 
to properly put on his suit - hence the smiley face 
boxer shorts and dishev- 
eled look. 

Sea Page 10 

MEDIABASE See Page 11 

RAB: August 
Sales Flat, Q4 
Improving 
By Jeff Green 

MR Executive Editor 

1greenCradioandrecords com 

PHILADELPHIA - Although fi- 
nal figures aren't ready yet, ra- 
dio revenue was essentially flat 
in August compared to a year 
ago. That's according to RAB 
President /CEO Gary Fries, who 
delivered his semi -annual "State 
of the Industry" address at the 
NAB Radio Show last week. 

However, Fries predicted 
that September and October 
will see year -to-year growth of 
between 2.5 % -3 %. He added 
that visibility for November 
and December is difficult to 
track, but said he believes that 
the final two months of the year 
could go up as much as 4 %, 
giving radio a possible 3% lift 
overall for 2003. Fries expects 
midrange single -digit growth 
for 2004. 

In his speech, Fries told 
broadcasters, "Reward the ef- 
fort as well as the result," and 
he explained later at a press 

RAB .See Page 25 

Opie & Anthony 
Cost Infinity 
$357k In Fines 

As industry leaders gathered 
in Philadelphia at the annual 
NAB Radio Show, the FCC 
played tough in letting two of 
the nation's biggest broadcasters 
know that bad judgment and 
questionable behavior by their 
air personalities would not be 
tolerated by the regulatory 
agency. 

On Oct. 2 the commission is- 
sued two fines. First, Infinity 
was socked with a stiff $357,000 
penalty for broadcasts aired in 
2000, 2001 and August 2002 on 
the Opie & Anthony afternoon 
program, which was based at 
the company's WNEW /New 
York and aired on a total of 13 

stations nationwide. 
In issuing its fine against 

Infinity, the FCC imposed the 
statutory maximum, due to the 
"egregious nature of the material, 

FINES s See Page 6 

Coming Next Week: The Rock Survey 
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Britney Locks Down Most Added 
8ri?ney Spears is back 

with a bang. scoring 

Most Added honors at 

CHR /Pop this week with 

"Me Against the Music." 

The single, which 

features Madonna, 

grabs 109 adds this 

week. Spears' next 

album, Get in the Zone, 

hits stores Nov. 18. 

OCTOBER 10, 2003 

Shining Star Of The Southwest 
The inimitable Art Laboe is the focus of this week's 

expanded R &R Oldies section. R &R Radio Editor Adam 

Jacobson profiles Laboe's storied career, which includes 

music compilations, radio programming, syndication 

and, most notably, The Art Laboe Sunday Night Special. 

It all begins on the next page. 

4 -Hour formats ObCRADD NETWORKS 

CALL NOW 1 -866 -4 FORMAT abc RADIO NETWORKS www.abcradionetworks. corn 

11 Formats - Over 20 Years of Programming Excellence 
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10/18 Saturday Night Live 

11/13 PrimeTime Live 
interview with Diane Sawyer 

11/13 Jimmy Kimmel Live 

11/16 American Music Awards 

11/17 The Tonight Show With Jay Leno 

11/21 Today Show Concert Series 

11/24 Live With Regis And Kelly 

Hi:JhIF! J'r läí' 

In The Zone 
Album In Stores 
November 18th 

Madonna appears courtesy of Warner Bros. Records Produced by Trixster 

for Redzone Entertainment Co- Produced Dv Penelope Magnettor Redzone 

Entertainment Video Mix by Marc "Spiee" Scent Mixed by Saban Ghenea 

Remix Procuced by Rishi Rich Video Erected by Paul Hunter 

Management: Larry Rudolph for Reindeer Management, Ltd. 

Management Representative: Dan Dymtn w 

=JIVE= 

www.britner.cor 
www.britneyspears.com 
www.jiverecord s.com 
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