NEWSSTAND PRICE $6.50

Annual Yeat- End Music Issue

The definitive industry music wrap-up appears this
week. Included are the most-played songs of 2003,

plus overall and format-by-format label-performance
reviews. Interscope/Geffen‘A&M is named the year’s top

label, capturing nearly 10% overall chart share. Coverage
begins on the next page.
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DECEMBER 12, 2003
Jennings To Appear At TRS '04

ABC News veteran Peter Jennings has been added to the
lineup for the ninth annual R&R ’—
Talk Radic Seminar, scheduled

for Feb. 26-28, 2004 at the

Renaissance Washington, DC

Hotel. As previously announced,

CBS News veteran Mike Wallace

will receiva the R&R Lifetime

Achievement Award at TRS

2004. Register now at
www.radioandrecords.com.

Delivering timely and accurate service/with the standard set by Mediabase

Radio Stations Call:
818.377.5300

Music Executives Call:
212.896.5248

Every major Latin station in the top 100 markets
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Experience. Stability. Vision.

And Kelly & Rick!

Kelly West and Rick Sten have shared a 17-year

relationship at WARM-103. It all started when Kelly was
doing mornings “solo” and needed a sidekick. Rick had
been working the overnight shift and was asked to fill in

one day. There was immediate chemistry, and everyone

around them noticed it! “We do a spontaneous, fun show,"

"

says Kelly. “But we're not joke tellers,” adds Rick. “We find
humor in things that happen to us in our own lives, and
listeners really relate to it." As far as their relationship with

Susquehanna Radio?

Rick says, “The support

we get, you just can’t find

anywhere else." Kelly

adds,“I've been able to

have a very involved,
active career. At the same
time, Susquehanna has

3 allowed me the time

" ﬁ to be with my family."

Both agree, “When you

work for Susquehanna,” you find a home.”

Make a Sound Career Choice!

With operations in major markets across the USA,
Susquehanna Radio Corp. offers a number of radio
career opportunities. For more information, visit our
web site or call our Human Resources Department

at (717) 852-2132,

= SUSQUEHANNA

b liRADIO CORP

A subsidiary of Susquehanna Pfaltzgraff Co.

Kelly West
& Rick Sten

Morning Show Personalities
WARM-FM
York, PA

Susquehanna Commerce Center West
221 W. Philadelphia St. B York, PA 17404
(717) 8522132 W Fax (717) 771-1436

www.susquehannaradio.com
Susquehanna Radio Corp. is an Equal Emplorment Opportunity Employer,
an ESOP Company, and mainiains a Drug-Free Work Environment,

Susquehanna People

wWww.americanradiohistorv.com
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PLAN YOUR °04 SALES SUCCESS

It's budget-projection time. That means sales
managers should be talking with their sellers
about not only their overalt goals, but also
accounts ripe for upgrading, long-term target
accounts, areas of improvement, sales-
meeting topics, NTR growth areas, earnings
expectations and much more. In this week’s
Management/Marketing/Sales section, lrwin
Pollack offers 20 questions for managers to
ask their AEs in sales-planning meetings.
Also: Ten reasons why consumers opt in to
(and out of) e-mail marketing programs.

Page 8
ANNUAL REVIEW

It's one of the most anticipated annual R&R
features. This week R&R format editors
present the year in music, complete with top
100 year-end airplay charts, top 15 song
index reports and, of course, label
performance reviews. It all begins with the
story at right.

@{ NUMBER ONES

CHR/POP

* OUTKAST Hey Ya! (Arista)

CHR/RHYTHMIC

* LUDACRIS t/SHAWNNA Stand Up (Def Jam Sout/IDJMG)
URBAN

» OUTKAST The Way You Move (Arista)

URBAN AC

* GERALD LEVERT U Got That Love... (Elektra/EEG)
COUNTRY

* TOBY KEITH | Love This Bar (DreamWorks)

AC

* MATCHBOX TWENTY Unwell (Atlantic)

HOT AC

* 3 000RS DOWN Here Without You (Republic/Universal)
SMOOTH JAZZ

* DAVE KOZ Honey-Dipped (Capitol)

ROCK

*» STONE TEMPLE PILOTS All In The Suit... (Atiantic)
ACTIVE ROCK

* LINKIN PARK Numb (Warner Bros.)
ALTERNATIVE

* LINKIN PARK Numb (Warner Bros.)

TRIPLE A

* SARAH MCLACHLAN Fallen (Arista}

CHRISTIAN AC

* MARK SCHULTZ You Are A Child Of Mine (WordCurtWB)
CHRISTIAN CHR

« CASTING CROWNS It We Are The ... (Beach Street/Reunion)
CHRISTIAN ROCK

« SKILLET Savior (Ardent)

CHRISTIAN INSPO

« WATERMARK. .. There is None. .. (Creative Trust Workshop)
SPANISH CONTEMPORARY

* LUIS MIGUEL Te Necesito (Warner M.L.)

TEJANO

* INTOCABLE Soy Un Novato (EMI Latin)

REGIONAL MEXICAN

* MONTEZ DE DURANGO Lagrimas De Cristal (Disa)
TROPICAL

« JERRY RIVERA Mi Libertad (BMG)
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Peter Jennings Joins TRS Lineup
ABC news anchor will host exclusive interview

By Al Peterson

R&R News/Tall/Sports Editor
apeterson@radioandrecords.com

ABC World News Tonight anchor and senior
editor Peter Jennings has been added to the
lineup of the ninth annual R&R Talk Radio Semi-
nar, to be held Feb. 26-28, 2004 in Washington,
DC. Jennings, who is ABC’s principal anchor for
breaking news, election coverage and special
events, will go one-on-one with a soon-to-be-an-
nounced special guest in an exclusive live inter-
view for TRS 2004 attendees only.

Jennings

JENNINGS > See Page 10

By Frank Correia

R&R Music Editor
fcorreia@radioandrecords.com

Championship teams are
usually built on a deep
bench, and when looking at
the talent roster, A&R and
promotion staff at Inter-
scope/Geffen/A&M, it's
not surprising to find the
label group at the top of the
league when it comes to
year-end chart share for
2003.

It certainly was an inter-
esting year for the label en-
tity: 50 Cent cashed in “In
da Club” and became a rap
superstar, Black Eyed Peas
asked “Where Is the Love?”
and earned it at Pop,
Queens Of The Stone Age
gained loyal subjects as a
breakthrough act, and in
November the industry
learned that DreamWorks
will likely be folded into
Interscope/Geffen/A&M'’s
already formidable lineup.

Add DreamWorks’ AFI,
Toby Keith, Nelly Furtado,
Darryl Worley, Jimmy Eat
World, Floetry, Papa Roach

and more to the Interscope,
Geffen and A&M rosters, not to
mention successful artist im-
prints like Dr. Dre’s Aftermath
(Eve, 50 Cent, Eminem), Fred
Durst’s Flawless (Puddle Of
Mudd) and Eminem’s Shady
(D-12, Obie Trice, G-Unit), and
you’ve got a team full of all-star
talent that could very well re-
peat in 2004.

MOsT PliYéD

After finishing behind Island
Def Jam Music Group last year,
Interscope/Geffen/ A&M inched
up in chart share 9.6%-9.8% to
capture the top slot in 2003. The
label group was No. 1 at four for-
mats — CHR/Pop, CHR/
Rhythmic, AC and Triple A —
but the real increases were at
Rhythmic and Urban, where the
label made massive strides
thanks to the ubiquitous 50 Cent.

At Rhythmic, Interscope/
Geffen/A&M jumped from
8.7% last year to 16.6% chart
share in "03, with 50 Cent ruling

R&R Label Of The Year: Interscope/Geffen/A&M

Earns No. 1 at CHR/Pop, Rhythmic, AC, Triple A
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the roost with the No. 1 song,
“In da Club,” and three other
year-end hits: “21 Questions”
at No. 7, “PIM.P” at 12 and
“Wanksta” at 29.

On the Urban side, the label
more than doubled its share
from last year (5.2%-10.5%), and
50 hit again, with “In da Club”
at No. 2 for the year, “21 Ques-

ICapltoIM 6%|
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|

tions” at 10, "PLM.P.” at 18
and “Wanksta” at 47. Based
on actual plays, 50 Cent was
Urban's top artist of the year.
With MCA folding into
Geffen, the Interscope group
of labels also benefited from
the addition of artists like
Mary J. Blige to the roster.

See Page 17

WKRK Slapped
With Maximum
Indecency Fine

By Adam Jacobson

R&R Radio Editor
afacobson@radioandrecords.com

The FCC on Monday
handed Infinity FM Talker
WKRK/Detroit the largest fi-
nancial penalty allowed for the
broadcast of indecent material
within the commission’s “safe
harbor” hours.

The station received a
$27,500 fine after the commis-
sion received tape of the 4:30-
S5pm segment of the Jan. 9, 2002
Deminski & Doyle afternoon
show, during which station per-
sonnel invited listeners“to call
in to discuss sexual practices

FINE » See Page 12

Casey Kasem, the father
of all countdown shows and
the host of American Top 40
for most of its
33-year run, has N
signed a new
long-term con-
tract with Pre-
miere Radio
Networks that
keeps him in
the host’s chair
for American Top
20. Kasem will continue to
host both the Hot AC and
AC versions of the show,
which feature his signature
“long-distance dedications”
and stories behind the songs.

Kasem

Kasem Strikes New Countdown
Deal As Seacrest Takes On AT40

Terms of the deal were not
disclosed.
Kasem will no longer be
. hosting Ameri-
i can Top 40 as
part of his new
deal with Pre-
miere. Those
duties have
been handed to
one of radio’s
fastest-rising
stars, KYSR/
Los Angeles afternoon host
Ryan Seacrest. Seacrest will
begin hosting the four-hour
program the weekend of
Jan. 10, 2004.

KASEM - See Page 12

Seacrest

Teasons r\*ﬁ(rm»lf/?/z({/d

Salem/L.A. Ups
Fahy To VP/GM

By Rick Welke

R&R Christian Editor
rwelke@radioandrecords.com

Terry Fahy has been pro-
moted to VP/GM
of Salem’s Los
Angeles cluster,
which comprises
Christian AC
KFSH, Christian
Talk KKLA, Talk
KRLA, Talk KTIE
and brokered Eth-
nic KXMX. He
was appointed acting GM of
the cluster in May 2003. Fahy
will report to Salem Exec. VP/
Radio Joe Davis.

“Terry has earned this posi-
tion by doing what he does best

FAHY » See Page 12

Fahy

(410) 740-0250

www.patcomm.com
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WE THANK
OUR ARTISTS AND RADIO
FOR ANOTHER GREAT YEAR

OVERALL LABEL
CHR/POP
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R News

Infinity Is Streaming At Last

WCBS-FM, WUSN go online; other formats to follow

December 12, 2003R&R @ 3

Cruze Named WMGK PD

By Brida Connolly

R&R Di?ital Media Editor
beonnolly@radioandrecords.com

On Wednesday Infinity’s Oldies
WCBS-FM/New York and Country
WUSN (US 99.5)/Chicago began
streaming their signals on AOL's
Radio@AOL and Radio@AOL for
Broadband, becoming the first In-
finity stations ever to have their
programming simulcast online.
AOL and Infinity expect to debut
streaming of Smooth Jazz KTWV/
Los Angeles, CHR/Rhythmic
WPGC/Washington and Triple A
WXRT/Chicago within a few
weeks.

The deal between the U.S.’s lead-
ing Internet provider and Infinity

was announced in April, but the
stations involved weren’t made
public until just before the first two
streams went online Wednesday
morning.

AOL Radio Network GM Jim
VanHuysse said, “The addition of
Infinity’s leading Oldies and Country
stations, along with the upcoming
launches of top Smooth Jazz, Rhyth-
mic and Rock stations from across the
country, provide a perfect comple-
ment to our wide range of best-of-
breed radio programming.” AOL is
already a webcasting power, with its
AOL Radio Network regularly lead-
ing Arbitron’s webcast ratings.

INFINITY - See Page 12

WWRC/Washington Goes Sports

Clear Channel-owned WWRC/
Washington is dropping its CNN
Headline News format, launched
during last spring’s run-up to the
war in Irag, in favor of 24/7 Sports.
The move gives
Clear Channel two
Sports outlets in

gpcr ts 1.14

programming, including coverage
and play-by-play of local high
school teams.”

Following a weekend simulcast
with WIEM, WWRC will officially
launch its own line-
up on Dec. 15 and
offer a mix of local

the market; WTEM personalities and syn-
has been DC’s Sports dicated shows, mostly
station for more than a from Fox Sports Radio.
decade. POX Sports Radle 11 .y [aunched

Clear Channel Regional VP Ben-  station, dubbed "“SportsTalk 1260,”

nett Zier, who will oversee WWRC'’s
management, said, “As part of the
team that launched Sports radio in
Washington in 1992, it gives me
special pleasure to offer Washingto-
nians a greater variety of Sports

will feature FSR’s Mark Patrick
from 5-8am and Tony Bruno from
8am-noon, and Premiere’s Jim
Rome from noon-3pm. Afternoon
drive will be a simulcast with

WWRC » See Page 12

WBOS/Boston Ups Williams To PD

Michele Williams has
been promoted to PD for
Greater Media’s Triple A
WBOS/Boston. Williams
has been Asst. PD/MD
since joining the station in
January 2002 and interim
PD since September 2003.
Williams will report di-

@ find our next WBOS pro-

grammer in-house,” Knight
said. “Michele has demon-
strated to our GM, Matt
8| Mills, and myself that she
is ready to handle the re-
sponsibilities as Program
Director.”

Before joining WBOS Wil-

rectly to Buzz Knight, Op- liams was MD at WIMN/
erations Director for WBOS Williams Boston. She was Sr. Music
& WROR/Boston and Strategist at Coleman Re-
WMGK & WMMR/Philadelphia.  search for three years, having begun

“T am thrilled we were able to

WILLIAMS » See Page 12

Renda Jr. Manages Pittsburgh Trio

Tony Renda Jr., son of Renda
Broadcasting President Tony
Renda, has been named GM of the
company’s Adult Standards WJAS,
Talk WPTT and AC WSHH in
Pittsburgh. The younger Renda was
previously GM — and, before that,
GSM — of the privately held
broadcaster’s WEJZ & WWRR/
Jacksonville.

“Tony's track record of success at
several different levels of our com-
pany has earned him the GM posi-
tion at Renda/Pittsburgh,” said
Renda VP/Corporate Operations

Alan Serena, who has been oversee-
ing the Pittsburgh trio. “It is our
largest radio market and is home to
our corporate offices. At 32, Tony
has had considerable experience in
radio sales and management.”

Renda joined the family business
in 1997 as Director/National Sales
after working for Katz Radio in
New York. “Managing Renda Broad-
casting’s largest market is an excit-
ing new challenge,” he said. “I'm
also looking forward to working in
Pittsburgh, the city I've always con-
sidered home.”

Cruze, formerly Exec. puume
Director/Programming
of the Boston-based
FNX Radio Network,
has been tapped as PD
of Greater Media’s
|| Classic Rock WMGK/
Philadelphia. Cruze will |
join WMGK on Jan. 5 to
take a position that has
been vacant since Rick
{| Strauss departed in
May. Buzz Knight, Operations
Director of Greater Media’s WBOS
& WROR/Boston and WMGK &
WMMR/Philadelphia, has been
| overseeing WMGK’s program-
ming in the interim.

“I'm very excited about this

Cruze

- “It's going to be great
g working for a real radio
company again. Greater
Media has been wonder-
ful to me throughout
this entire process, and 1
have to say that WMGK
is one of the best-sound-
ing Classic Rock stations
I've ever heard. It's a
well fleshed-out, excit-
ing-sounding station
with great air personalities, led
by the legendary John DeBella
in the morning. I can’t wait to
get started.”

Knight said, “The fact that
Cruze comes with an on-air
background gives him valuable

CRUZE - See Page 10

‘ opportunity,” Cruze told R&R.
l

'Oxley Now Bonneville/DC GM

Joel Oxley, GM of Bon- _____
neville’s News simulcast [
WTOP-AM & FM and
Classical WGMS in Wash-
ington, DC, has added f§
similar duties for Hot AC
simulcast WWVZ & WWZZ/
DC and will now oversee
the entire Bonneville/DC
station group, which
also includes WXTR/
Frederick, MD. He replaces
Mark O’Brien, who exited last
week.

“There are a lot of good people
| and a great foundation,” Oxley

Oxley

said. “We should be able to
take a good thing and make
it even better.”

Job one for Oxley will be
to help relocate the WWVZ
& WWZZ studios and of-
fices from Arlington, VA to
the Northwest DC facilities
already being used by
Bonneville’s other Wash-
ington stations.

Oxley started as a sales
representative for WTOP-AM & FM
in 1992. He moved up through the
sales ranks as NSM and GSM and
became GM in 1998.

'Steinmetz Leads Infinity/Phoenix

Mark Steinmetz has
been named Sr. VP/Market
Manager for Infinity /Phoe-
nix — Oldies KOOL, Coun-
try KMLE and Alternative
KZON — effective Dec. 17.
A 27-year radio veteran,
Steinmetz for the past two

“We're very fortunate to have
someone with Mark’s incredible ex-
perience and successful track record
to lead our Phoenix cluster,” said
Infinity Exec. VP/Western Region
Brian Ongaro, to whom Steinmetz
reports.

Steinmetz said, “I'm extremely

excited by the opportunity
to re-enter the operational
side of the business, work-
ing for the best radio
broadcast company in the
United States and Phoenix.
The brands developed by
Infinity Radio in Phoenix

years has been VP/Opera- are well established and
tions & Radio Station Devel- = leaders in their format cat-
opment for American Media ~ Steinmez  egories.”

Services. Steinmetz entered the radio busi-

ness in 1976 and joined ABC
Radio’s KQRS/Minneapolis in
1979, beginning a 17-year career
with ABC. He rose to VP/GM of
KQRS in 1985, to co-Station Presi-
dent of Capital Cities/ABC’s sta-
tions in 1986 and to Group Presi-
dent of ABC Radio in 1996.

Year’s.

'| R&R Sets Holiday Schedule

R&R's offices in Los Angeles; Nashvilie; and Washington, DC will be
closed on Thursday, Dec. 25 and Friday, Dec. 26 in observance of Christ-
mas and on Thursday, Jan. 1 and Friday, Jan. 2 in observance of New

The R&R newspaper will not pubiish the week ending Dec. 26. An
abbreviated issue dated Jan. 2 will be published, but will not contain air-
play charts. Charts will retumn in the issue dated Jan. 9.

R&R's website is always open at www.radioandrecords.com.
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Schloss To Run
Entercom/K.C.

Cindy Schloss has been named
1t-stat1

VP/GM of Entercom’s ei
Kansas City clus- -
ter, effective Jan.
5, 2004. She will
also oversee the
company’s six-
station Wichita
group, starting [#&8
April 1. '

Schioss is cur-
rently Regional
VP for Clear Chan-
nel’s stations in Albuquerque,
Farmington, Gallup and Santa Fe,
NM and Market Manager for the
Albuquerque cluster, but she will
exit the company Dec. 24. Schloss
will succeed Tom Zuroweste in
Kansas City and report directly to
Entercom Regional VP Weezie
Kramer.

“We are delighted to have Cindy
join our team,” Kramer said. “She
is a seasoned pro and a creative
and visionary leader with a great
track record of success. We are ex-
cited about our station lineup and
team and look forward to Cindy
taking the operations to the next
level.”

Schloss told R&R, “I had no in-
tention of moving, but they made
me an offer I couldn’t refuse. Plus,
K.C. was quite a surprise. It looks
like a great city and a terrific clus-
ter, and it’s a great chance to do
some exciting things with radio.”

SCHLOSS » See Page 12

Schloss
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UBS CSFB Conferences
Attract Top Names

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

NEW YORK -— The 31st annual UBS Media Week Con-
ference and the Credit Suisse First Boston Media & Telecom
Week Conference were held here concurrently from Déc. 8-
11, and many of radio’s top executives were on hand for both

events.

Universal McCann Sr. VP/Direc-
tor of Forecasting Bob Coen started
the UBS show with his year-end pre-
dictions for radio advertising and his
2004 forecasts. For local radio, he pre-
dicted that revenue will grow 2.5%
in 2003, to $15.1 billion, and national
radio advertising will grow 6%, to
$4.3 billion. For 2004, he forecast that
local radio spendmg will grow 6%,

to $16 billion, while national spend-
ing willimprove 7%, to $4.7 billion.

Later at UBS, investors chal-
lenged Viacom Exec. VP/CFORich
Bressler about the Infinity radio di-
vision’s disappointing 2003, but he
scoffed at the idea of comparing
Infinity to the industry overall.
“When people say we underper-
form, I'm not sure where that

comes from,” he said. “If you look
how some of the large markets did
compared to how we did, we're sig-
nificantly outperforming.” Bressler
credited Infinity management with
making sure the broadcaster’s sta-
tions and shows remain “individu-
al brands.”

Cox Radio Exec. VP/COO Marc
Morgan also discussed brand-build-
ing during his UBS presentation. Ar-
guing that the industry must destroy
old advertiser notions about radio,
Morgan said, “There is a long histo-
ry of perception that holds radio

UBS = See Page 6

2004 A Time For Change At Arbitron

Customer support key to PPM’s future

Arbitron President/U.S. Media Owen Charlebois kicked
off his company’s annual Consultant Fly-In on Dec. 4 by say-
ing that, although Arbitron remains committed to giving cli-
ents what they want, the ratings provider is investigating
new ways to handle its research.

Akey part of that mission includes
continued development of the Porta-
ble People Meter, and Charlebois said
he’s noticed a shift in how the radio
industry is looking at the technology.

“It's now when, not if, the PPM
will arrive,” he said during the meet-
ing at Arbitron’s Columbia, MD
headquarters. “Now we're hearing
questions about what changes the
PPM will make in the industry, in-
cluding its effects on markets and
revenues.” He added, “We want to
help the radio industry gain confi-
dence to convert to the PPM.”

But Charlebois said Arbitronhasn't

surveys, noting that it is consider-
ing adding competing-media data to
itssmall-market research and updat-
ing its production software.

He also said Arbitron is looking
at new ways to address declining
response rates, though he said there
doesn'tappear tobe anend insight
to the increasing costs of telephone
recruitment. “We are going to chal-
lenge ourselves to see if there is an
alternative,” Charlebois said.
“There used to be a sense that we
didn’t care about response rates.
That’s not true.”

He also said Arbitron plans to

within the next several weeks and
that the market will serve both to con-
firm of the results the earlier Phila-
delphia tests and as the first commer-
cial market for the PPM technology.

It appears the nearness of the next
PPM market introduction may have
ruffled some radio-industry feath-
ers, because on Dec. 5 Arbitron
issued a statement clarifying that it
has no intention of forcing the tech-
nology on its customers. “We do not
expect that the PPM will go forward
without the support of our custom-
ers,” Arbitron VP /Corporate Com-
munications Thom Mocarsky said.

“We will work hard to demon-
strate to our customers that the PPM
isa valid, reliable means of measur-
ing radio and that the service we
design around the PPM will have a
positive impact on the business of

BUSINESS BRIEFS
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Analyst Political Falloff Prime Reason

For Local Ad Weakness

C IBC World Markets analyst Jason Helfstein said this week that
higher political spending in 2002 had a more pronounced impact
on local advertising in 2003 than he — and most investors — had antici-
pated. He said, “We believe this rationalizes much of the current weak-
ness in local advertising.” Helfstein said he believes local advertising
trends will improve by February 2004 and that local trends will exceed
investor expectations. For 2004, he estimates political spending of $300
million, down 10% from 2002 but up 27% compared to 2000. “While we're
likely at the low end of political expectations, we still believe that an in-
cremental $800 million-plus is enough to tighten local markets,” he said.
As a result, Helfstein said radio and entertainment stocks should outper-
form in 2004. Among those companies he believes investors should fo-
cus on: Viacom, Cumulus, Clear Channel and Entercom.

oy

Analyst: Cumulus Gains Dominance
With 15-Station Deal

Credit Suisse First Boston analyst Paul Sweeney said in a report
issued last week that Cumulus’ recent purchase of 15 stations in
Rochester, MN and Sioux Falls, SD will give the company the domi-
nant position in both markets. He noted that Cumulus will be compet-
ing with Clear Channel in Rochester and facing independent operators
in Sioux Falls but said he thinks Cumulus will be able to hold its own.
“In both cases, Cumulus will own the clear No. 1 cluster,” he said. He
also forecast that the two clusters will contribute $14 million-$15 mil-
lion worth of revenue and $5 million-$6 million in station operating in-
come to Cumulus’ bottom line in 2004.

R&R Stock Index

This weighted index consists of all publicly traded companies that

derive more than 5% of gross eamings from radio advertising.
Change Since

12/502 1172803 12/5/03 125002 11728003-12/5/03
R&R Index 219.87 209.43 215.93 -2% +3%
Dow Industrials  8,623.28 9,782.46 9,862.68 +14% +1%
S&P 500 906.55 1,058.20 1,061.50 +17% +0.3%

impression that PPM would ever
happen in spite of our customers.”

Meanwhile, at the Fly-In Arbitron
VP /Domestic Research Dr. Ed Co-
hen said that three forms of an elec-
tronic diary system are being test-
ed, though implementation is still a
long way off.

While he said three tests of the
systems have been completed, he
declined to make details public be-

velopment, saying it could be sev-
eral years before Arbitron makes a
decision about the technology. He
did say that one “e-diary” being con-
sidered closely resembles the tradi-
tional Arbitron diary, converted to a
web-based format.

Cohen also said Arbitron is exper-
imenting with “e-consent,” through
which panelists could enroll online
to participate in surveys.

abandoned its commitment to diary  announce its next PPM test market  radio. We did not intend to give the ~ cause the project is still under de- — Joe Howard

Cumulus Broadcasting, Inc.
g Lew Dickey, Jr., Chairman, President and CEO Z
, has agreed to acquire /

PATRICK COMMUNICATIONS A nine station group in
§ i proud to have served as Sioux Falls, South Dakota
the broker in this transaction .

and Rochester, Minnesota.
f (410) 740-0250, www.patcomm.com for $65’000,000 for StOCk from /
i f/

Southern Minnesota Broadcasting Company
Greg Gentling, President
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Each Weekend, Gasey Kasem
GContinues to Set the Standard!

Casey counts down the top hits for
Hot AC and AC stations along with his
signature *“Long-Distance Dedications”

and the stories behind the songs.

Weekends 3 hours

Hot AGC and
AC versions
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_RADIO BUSINESS

UBs

Continued from Page 4

back in terms of its real value — it's
perceived as being unable to build
brands, and it doesn’t have pictures,
and other stuff. But as these myths
keep getting knocked down, we're
ina much better position to get what
we're worth.”

Morgan also challenged the radio
industry, and the RAB in particular,
to get the word out. “I'm not sure
enough of us are out there talking
about the worth of radio,” he said.
“That, to me, is the role of the RAB:
to grow radio’s perception in the
minds of advertisers.”

Also at UBS, Entercom CEO Dav-
id Field had some pointed remarks
for the record industry, saying its
troubles come from how the indus-
try operates, not its product. “The
issue with the music industry has to
do with the business model,” he told
attendees. “People are as into mu-
sic today as ever.” He said the mu-
sic business’ problems haven't trick-
led down to radio yetbut noted that,
thanks to Talk formats, radio is no
longer as dependent on music as it
once was.

Field also believes consolidation
has helped the radio industry do
away with some destructive practic-
es. He said, “Back in the good old
days — or the bad old days — you
used to have multiple ego-driven
owners gunning for the same turf
in order to be able to crown them-
selves the king of the market. Today
I think the business plans are far
more sophisticated. It's nowhere
near as cannibalizing or as ugly as it
used to be.”

During Clear Channel’s Tuesday
UBS presentation, CFO Randall
Mays said his company is taking a
cautious approach to acquisitions.
“We have very strong positions in
each of our business lines,” he said.
“We don’thave to make acquisitions

if we don’t want to. Because we can
look across three different lines of
business across 50 states and 65
countries, we have enough areas
where we can pick and choose op-
portunities.” He added, “We only do
acquisitions if they’re truly going to
be good investments with good
rates of return.”

While both said they’ve felt no
competitive impact from satellite
radio, Mays and Morgan disagreed
on the sector’s future. Mays — an
XM Satellite Radio board member
—is optimistic. “Itis a business, and
there are going to be people listen-
ing to satellite radio,” he said, not-
ing that eight-track tapes and in-car
CD players were also once consid-
ered threats to radio. “Radio has al-
ways faced challenges, and we can
continue to do well as a business.”

ButMorgan believes radio has lit-
tle to fear from the satcasters.
“Where is the business model?” he
asked. “Where are they going to
make money — ever? They need to
worry about staying in business.”
Citing radio-industry studies on
what listeners want, Morgan said he
doesn’t believe satellite radio’s pro-
gramming variety is enough to sus-
tain the business.

Before its CSFB presentation, Sa-
lem raised its Q4 revenue forecast to
between $44.1 million and $44.6 mil-
lion, up from $43.8 million-$44.3 mil-
lion, and increased its Q4 station op-
erating income prediction to $16.1
million-$16.6 million, up from $16
million-$16.5 million. For Q4 thus far,
Salem reported 12% same-station
revenue growth in October and said
itexpects 10% growth in November.
It's projecting same-station revenue
growth of 10% for the quarter.

At CSFB, Salem President/CEO
Ed Atsinger talked up Salem’s
block-programming business, say-
ing that Salem renews about 95% of
its block business annually while
consistently raising rates. “We get

between 6%-8% increases when eco-
nomic times are good,” he said —
though he noted that the company
raised airtime rates only about 5%
last year and expects to do the same
this year.

Back at the USB show, Westwood
One CEO Shane Coppola said that
Spanish-language content could fit
into his company’s strategy of pur-
suing only new business opportu-
nities that complement its existing
programming. “You will never see
us do anything that is company-
transforming,” he said. “We don’t
want to run a huge conglomerate.”

Coppola also said WW1 is eyeing
regional sports networks to go with
its national sports programming
and mentioned the possibility of ac-
quiring some “second tier” pro-
grammers to complement its weath-
er-reporting operations.

Coppola also boasted that the
WW1-syndicated The Radio Factor,
hosted by Fox News’ Bill O'Reilly,
now hasmore than 400 affiliates but
said heisn’t threatened by Fox’s en-
trance into radio news. “To be in the
radio news business, it takes more
than just slapping your name on
your TV audio and retransmitting
your audio,” Coppola said. “We
make a very serious investment, as
do our partners, in making compel-
ling radio.”

Speaking Tuesday at the UBS
show, Cumulus President/CEO
Lew Dickey said his company wants
to swap its KRWP/Houston to an-
other company because there is no
opportunity for Cumulus to create
acluster in the nation’s seventh-larg-
est market. “We can’t do it without
paying 22-times cash flow,” he said.

However, Cumulus is very inter-
ested in building a cluster in Kan-
sas City, where it recently agreed to
purchase KCHZ-FM & KMJK-FM
from Syncom Radio for $25 million.
Dickey noted that Cumulus is mov-
ing a Topeka, KS FM into the Kan-

RANS/ |

AT [ ANC

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® KZFO-FM/Clovis (Fresno), CA $8 million
o KLKC-AM & FM/Parsons (Pittsburg), KS $250,000
® KRGY-FM/Aurora and KMMJ-AM & KRGI-AM
& FM/Grand Island, NE $2 miltion
® KIJV-AM & KZNC-FM/Huron, SD $400,000
Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

| DEALOFTHEWEEK |

n

® WBQI-FM/Bar Harbor, WBYA-FM/Islesboro
(Bangor), WBQQ-FM/Kennebunk, WQEZ-FM/
Kennebunkport, WBQW-FM/Scarborough
(Portland) and WBQX-FM/Thomaston, ME

PRICE: $18.3 million
TERMS: Asset sale for cash

BUYER: Nassau Broadcasting Partners LP, headed by Pres-
ident/Chairman Louis Mercatanti Jr. Phone: 609-452-9696.
It owns 12 other stations. This represents its entry into

these markets.

SELLER: Mariner Broadcasting LP, headed by President/Trea-
surer Louis Vitali. Phone: 207-967-0993
FREQUENCY: 107.7 MHz; 105.5 MHz; 99.3 MHz; 104.7 MHz;

106.3 MHz; 106.9 MHz

POWER: 12kw at 489 feet; 20kw at 305 feet; 3kw at 328
feet; 6kw at 285 feet; 3kw at 299 feet; 30kw at 633 feet
FORMAT: Classical; Adult Standards; Classical;: Soft Rock;

Classical; Glassical

BROKER: Doug Ferber of Star Media Group

2003 DEALS TO DATE

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

Stations Traded This Quarter:

T—

sas City metro and is purchasing
that station “at a price and terms we
are looking for.” But three FMs aren’t
enough for Dickey, and he ultimate-
ly foresees a five-station cluster in

$2,276,653,822

(Last Year: $5,383,756,206)

$700,868,511

(Last Year: $350,786,135)

832

(Last Year: 810)

224

(Last Year: 148)

market No. 29 — Cumulus’ largest
market, after Houston.

Additional reporting by Adam Jacob-
SoM.
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DIRECT MARKETING SOLUTIONS
GREAT CLIENTS. GREAT MARKETING.

| WDEL 1150AM

News Tolk Radio

CHICAGO, IL
MARK VERONE
PH/847-705-2046
MARKVOPTPMARKETING.COM

WASHINGTON, D.C.
ELIZABETH HAMILTON

PH/703-757-9866
ELIZABETH@PTPMARKETING.COM

DENVER, CO
MARK HEIDEN
PH/970-472-0131
MARKGPTPMARKETING.COM

DALLAS, TX
RICK TORCASSO
PH/O972-661-1361
RICKEPTPMARKETING.COM
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Each week, Ryan will include new features:
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- #1 Web Hit, Inside Scoops, Special AT40

B il

Correspondents from affiliate stations,

Ryan’s e-mail inbox and more!

Weekends 4 hours

Delivered via Starguide
& Internet/FTP for the
most timely charts
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For more information contact your Premiere Radio Networks representative at 818.377.5300
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Planning Tips For Your

2004 Sales Budget

Everyone knows that budgeting starts at the top and
moves down. Owners and corporate executives go to
regional managers for their projections, regional man-
agers rely on market managers, and market managers
request numbers from department heads. Once all the
data is collected, the budget falls into place.

But the not-so-funny
thing is that most sales
managers miss the projec-
tions. They have no idea
what to expect because
they never go to the sales-
people to ask them for
their commitments. Sales
managers are the ones
who do all the guessing!

For 2004, ask sellers to
attend an hourlong budgeting meet-
ing and to come prepared to com-
mit to a revenue number — after
they’ve addressed the 20 questions
below, which will help them make
the number they commit to a reali-
ty. If everyone does this, you'll elim-
inate the guesswork, and your rev-
enue projections are likely to be
more realistic and attainable.

1. The three things I was most
proud of in 2003 were:

2.1canbest enhance my earnings
in 2004 by:

3. My 2003 year-end W2 will
show my earnings were: $

Irwin Pollack

4. 1 want my income

goal for 2004 to be: $
: 5. Assuming an aver-
{ age commission rate of
[%], I'll have to sell or col-
lect [$] to reach my in-
come goal.

6. Assuming I close [%)]
of the business I ask for,
in 2004 I'll have to ask (on
paper) for [$] to reach my

goal.

7. My 10 short-term retail-direct
prospects for Q1 and Q2 2004 are:

8. The 10 accounts [ had in 2003
that present the biggest opportuni-
ty for upgrading inciude:

9. The five long-term target ac-
counts I'm counting on are:

10. The two accounts [ have that
need to be reassigned (they’re not
giving me the ROI I need based on
my income goals) are:

11. Five accounts I lost in 2003 that
need reselling are:

12. The five agency or out-of-
town contacts I have that need bet-
ter local and direct relationships are:

By Irwin Pollack

13. The three categories I need to
invest time in are:

14. The three areas I need to im-
prove in are:

15. On a scale of 1-10 (1 is poor
and 10 is excellent), I feel my bot-
tom-line billing and sales perfor-
mance has been a:

16. On a scale of 1-10 (1, poor; 10,
excellent), I feel my contribution to
the staff has been a:

17. When given the opportunity
to conduct a 45-minute sales meet-
ing for the rest of the sales team, my
topic ought to be:

18. NTR is one of the biggest
buzzes in our industry today. The
NTR area I can improve in (such as
product sampling, recruitment, sig-
nage, e-commerce) is:

19. The ways I can adjust my time
management systems to get more
written presentations and spec ads
out each week include:

20. In order to accomplish my in-
come goal, I'll have to do these three
specific things by March 2004:

New England-based sales and
management trainer Irwin Pollack
provides hands-on, results-
oriented seminars ahd in-house
consulting on sales and
management. He can be reached
toll-free at 888-723-4650 or
through his website at

www.irwinpollack.com.

¢ Sweepstakes or chance to win

¢ Friend’s recommendation

boring.

« E-mails come too frequently

« E-mails generally boring

Why Consumers Opt In To
(And Out Of) E-Mail Programs

Wondering what it will take to increase your station’s e-
mail database? A recent summary report by eMarketer of
a survey conducted by Quris shows that sweepstakes
are a primary motivating factor in getting consumers to
sign up for e-mail marketing campaigns, and your core

audience is the group most likely to participate.

However, the survey of 1,691 U.S. e-mail users (from a panel of 2.4
million who agreed to respond to occasional e-mail surveys) also found
that too much communication can be a big negative with consumers.
Below are the percentages of respondents who cited some positives
and negatives about e-mail programs.

Which factors motivate consumers to sign up for e-mail programs?
« Already customer or favorably predisposed

» E-mail address required to access valued content
 Found site randomly (search engine)

The study found that 68% of e-mail users are tumed off by
messages that come too often. Note that more than 50% say they just
plain lost interest, and over one-third have found e-mail messages

Which factors drive consumers away from e-mail programs?
¢ Lost interest in product, service or topic

« E-mails offered no significant value
 Suspected company of sharing address

41%
40%
38%
37%
24%

68%
51%
35%
34%
30%

Source: Quris, September 2003.

This article appears courtesy of www.centerformediaresearch.com.

Pros On The Move

* American Urban Radio Networks
announces the following appointments:

Jon Krongard is promoted from
Midwest Director/Sales & Marketing
to VP/Sales. He joined the company
in 2001, having previously worked
with Dow Jones Broadcast Services,
Katz Radio Group and SJS
Entertainment.

Mary Ware joins as Regional
Director/Marketing & New Business
Development, based in Chicago. A
20-year industry veteran, Ware most
recently worked as VP/Director for
Katz Urban Dimensions. She earlier
held posts at Young & Rubicam,

Ogilvy & Mather, E Morris Communi-
cations and Burrell.

¢ Joyce Fitch becomes in-house
General Counsel for Beasley Broad-
casting. The firm of Latham & Wat-
kins remains Beasley’s attorney of
record.

« Amy Griesheimer-Mandeau is
the new VP/Sales for Entercom’s
Denver cluster. She has been
Director/Sales for the four stations for
the past year.

« Terry Lieberman, most recently
PD at WKRK/Detroit, joins Clear
Channel/Detroit as Director/NTR &
Events.

We've Taught 24 Hour Formats
a Brand New Trick.

Introducing ClassicHits, the new breakthrough 24 Hour Format
from Jones Radio Networks. It's upbeat, adult, and packed with rock and pop
hits from the 70's and 80's. Perfect for the money demo of Adults 25 — 44,

CHEEGS

Call now 800.609.5663

Music

Daypart. 24 Hour Programming Research
rmets

Per’sc:ﬁies Fol ﬂ News =s. Talk & cor:ulunq & FIeD
L JONES RADIO NETWORKS JONES &
800.609.5663 jonesradio.com _~NeETwoRa, :%
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WORLD PREMIERE WEEKEND
ONE MOVIE. THREE CHANCES TO WATGH.
FRIDAY, JANUARY 16 TNT |
SATURDAY, JANUARY 17 WE KNOW DRAMA™
SUNDAY, JANUARY 18 S

SONG PRODUCED BY: SPENCER PROFFER
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WKOC/Norfolk
Coasts To Country

Sinclair Communications’ Triple
A WKOC (The Coast)/Norfolk on
Dec. 5 flipped to Country following

two days of stunting with Alan |

Jackson’s “Gone Country.” The
move came in the wake of Barn-
stable’s flip of heritage Country
WCMS-FM/Norfolk to Rock, leav-
ing that company’s WGH-FM (The
Eagle) the market’s only FM Coun-
try signal.

WKOC is positioned as “93-7
Kick FM,” and new calls of WKCK
are pending. Former WCMS-FM
PD Jack Prater is PD/afternoon
driver, the syndicated John Boy &
Billy are in mornings, and WKOC
talent Kristen Croot stays for
‘middays. Kick FM has also re-
cruited 48-year WCMS personality
and Country Music D] Hall of
Famer Joe Hoppel, who will do
noon-1pm with Croot in addition to
his long-running Sunday-morning
bluegrass show.

WKOC owner Bob Sinclair told
R&R that a new FM station his

NE WSBREAKERS

Kelly Partners With All Comedy Radio

Premiere Radio Net- mzg
works co-founder Tim {4
Kelly has joined All Com-
edy Radio as partner and
senior adviser. Kelly left
Premiere in 2002 after 15 &
years, exiting as Exec. VP/
GM.

“This is a milestone day
for All Comedy Radio”
said ACR co-founder/
CEO Michael O’Shea. “Tim Kelly
is literally the guru of what we're
doing. His guidance and experi-
ence in programming, affiliations,
advertising and the technical side
will be of vital importance to our
growth.”

ACR Exec. VP John Storer said,
“Tim brings invaluable experi-
ence and a great reputation, but,
even more importantly, he brings
a fun and inspiring attitude to our

Kelly

7 blossoming company.”

Kelly has also served
as a programmer and ra-
dio personality ata num-
ber of major-market sta-
4| tions, including K1IS/Los

i Angeles.

“This is simply an idea
whose time has come,”
Kelly said. “Premiere was
all-comedy in its early
days, and when I met the All Com-
edy Radio partners I sensed the
same passion, commitment and ex-
pertise that were instrumental in
launching Premiere. I thought
about how much fun it would be
to help put a laugh button on
today’s radio dial and knew I had
to be a part of this. I'm delighted
to become a partner and help ad-
vise this company-slash-group of
lunatics.”

-

EXECUTIVE ACTION

Maria Moves Up To KRTR & KXME/Honolulu OM

ayne Maria, PD of Cox Radio AC KRTR/Honolu- |

lu, has added duties as OM of KRTR and CHR/ |
Rhythmic sister KXME/Honolulu. K.C. remains PD/af-
ternoon driver at KXME.

“I look forward to making positive contributions to
KXME,” Maria told R&R. “! also look forward to the chal- |
lenges that lie ahead. Hopefully, my experience in the |
Honolulu market will help both stations continue to be 4
successful.”

Maria started at KRTR (Krater 96) as morning show
producer and Traffic Director in 1994. He was named ™
PDin 1997.

MacBride: NAB EVP/Legal & Regulatory Affairs

arsha MacBride — fresh from a two-year stint as FCC Chief of

Staff — will join the NAB on Dec. 15 as Exec. VP/Legal & Regula-
tory Affairs, overseeing the group’s legal team and representing NAB mem-
bers on matters before the FCC. She will replace Jeff Baumann, who is
retiring from the NAB in February 2004 after 20 years.

“In Marsha MacBride we have found someone with vast knowledge of
broadcast-related issues who is savvy in the ways of Washington and
who will be sensitive in responding to membership needs,” NAB Presi-
dent/CEO Eddie Fritts said. “Marsha is a superior legal talent, and we're
lucky to have her join the NAB team.”

MacBride’s resume includes a VP stint for Disney, as well as several
high-level FCC jobs, including serving as legal adviser to then-Commis-

Clear Channel Ups Jones To RVP/KY

sioner Michael Powell and Commissioner James Quello. She has also

group has applied for will likely be
Triple A when it debuts in February
or March 2004. “Ratings weren’t
great for The Coast,” he said, “but
it did great business. We'll give the
new signal a different name and
make it a little more eclectic, but
we'll try to use a lot of the same
airstaff.”

Jennings
Continued from Page 1

As one of America’s most distin-
guished journalists, Jennings has re-
ported many of the pivotal events
that have shaped our world. He
was in Berlin in the 1960s when the
Berlin Wall was going up and was
there again in 1989 when it came
down.

The winner of 14 Emmy Awards,
Jennings covered the civil rights

Clear Channel has promoted Louisville VP/Market Manager Earl Jones
to Regional VP/Kentucky. He will work with all the company’s Kentucky
markets, including Louisville and Lexington.

“Earl has already made an impact on the Louisville cluster since arriv-
ing here in October,” Clear Channel Radio Sr. VP/Central Division Bill
Gentry said. “His enthusiasm for the radio business is contagious. I'm look-
ing forward to extending our working relationship to all of Kentucky as

he takes over his new RVP duties.”

Jones, who was previously GM of Clear Channel’s WJLB & WMXD/
Detroit, said, “While I've been in Louisville for only a short time, it already
feels like home. The talented people in our radio stations here have been
a tremendous help and inspiration to me. I can’t wait to get to know the
stations and talent at the rest of our stations throughout Kentucky.”

chaired the FCC’s Homeland Security Policy Council.

Cruze
Continued from Page 3

insight and empathy while work-
ing with on-air talent. Combine that
with his proven track record as a
programmer, and it’s a home run.”

Cruze joined FNX six years ago
and became the morning host for

ENX flagship WENX/Boston last
year, after previously serving as the
station’s afternoon talent. He’s also
served as PD of KTBZ/Houston,
the former WKBQ/St. Louis and
WABB/Mobile. He began his career
at WPFM/Panama City, FL, which
isnow WLHR.

movement in the U.S. during the
1960s and the struggle for equality
in South Africa during the ‘70s and
’80s. He’s worked in every Euro-
pean nation that was once behind
the Iron Curtain and was in Hun-
gary, Czechoslovakia, East Ger-
many, Romania and throughout the
Soviet Union to record first the re-

pression under communism and
then its demise.

One of the first reporters to go to
Vietnam in the 1960s, Jennings
went back to the killing fields of
Cambodia two decades later to re-
mind Americans that unless they
did something, the terror would re-

A well-recognized figure
around the world from his more
than four decades on television,
Jennings is also a frequent con-
tributor to ABC News Radio and
continues to anchor a daily
primetime newscast on the net-
work. His special appearance at
TRS 2004 will take place immedi-

ately after lunch on Friday, Feb. 27.

The ninth annual R&R Talk
Radio Seminar will be held at the
Renaissance Washington, DC Hotel.
To register, see the TRS 2004 agenda
and get hotel-reservation informa-
tion, log on to www.radioandrecords.
com and click on “Conventions/
Seminars.”

Today's level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™ of fers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll off what you need and cut.

$ Durable banners for an af fordable price.
$ UV stabilized plastic won't fade indoors or outdoors.
$ Simply FAX your logo and color separation information

for a free price quote.

©2000 Reef Industries, Inc.

PLASTIC
BANNERS
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Reef Industries
9209 Almeda Genoa
Houston, Texas 77075
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713-507-4200

ri@reefindustries.com
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713-507-4295
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www.reefindusiries. com
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KFMD, WBZZ, WTMP, KFMD,
WPXY, WFLY, KDGS, WHJX,
KKMG, WJFX, KZAP,

and dozens more... and dozens more...

KWNZ, KLUC,
WJIZ, WBTF,
KEDG,

and dozens more...

4 HOURS WEEKLY 4 HOURS WEEKLY 4 HOURS WEEKLY

ALSO
AVAILABLE:

“I no longer worry that I will “I used to use Hot Mix" until I heard
hear a ton of completely Zeo Mix™. Zeo Mix™ is stronger,
unfamiliar music...” and they play more hit music."

Ryan Mill, PD WEZZ-FM Pittsburgh Greg Williams, PD KDGS-FM Wichita

cALL 1-800-959-1321 on.ine ZEOMIX.COM
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Kasem
Continued from Page 1

Premiere President/COO Kraig
Kitchin said, “Casey defined the
genre of countdown programs and
continues to infuse an almost magi-
cal quality into each broadcast. We're
fortunate to have his talents at Pre-
miere and to be able to share them
with hundreds of stations in dozens
of countries each week.”

Speaking of Seacrest, Kitchin
added, “It takes a great talent to mea-
sure up to the standard that Casey
Kasem has set. Ryan brings a vi-
brancy and a consumer connection
to this program the likes of which our
industry has not seen in a long, long
time. Premiere has lots of innovation
in store for American Top 40.”

Kasem explained his desire to fo-
cus his efforts on the Hot ACand AC
countdowns by saying, “I've been

e Solluidulinbad”

working with Premiere over the last
several months to find a way for me
to be with my audience in every mar-
ket in the nation without having to
compete with myself by being on
both CHR stations with American Top
40and AC stations with American Top
20. With this new contract, I'll be
counting down the hits for my listen-
ers into the next decade.”

Seacrest was humble in describing
what it means to take over AT40,
which debuted on July 4, 1970.
“Casey is one of America’s greatest
broadcasters,” he said. “Itis an honor
to take over a show that I have been
a fan of for so many years.”

Kasem first gained fame as an air
personality at then-Top 40 KRLA/
Los Angeles, where he worked from
1963-69. He later gained a whole new
legion of fans as the voice of Shaggy
on the Hanna-Barbera cartoon series
Scooby-Doo, Where Are You?

Fine
Continued from Page 1

and techniques. After reviewing the
broadcast the FCC ruled that the con-
versation included explicit and
graphic sexual and excretory refer-
ences, and it called the material “ex-
tremely lewd and vulgar.” It also said
the material “appeared to have been
used to pander, titillate and shock.”

Infinity did not dispute that the
material was indecent but instead
challenged the definition of inde-
cency used by the FCC. In its attempt
to have the penalty lowered or even
rescinded, the company argued that
the agency’s definition of indecency
is unconstitutional.

“The blatant broadcasting of filth
of this extreme nature has no place
on our nation’s airwaves,” FCC
Chairman Michael Powell said.

“Broadcasters should take this latest
action as yet another sign that the
commission will continue to rigor-
ously enforce our indecency regula-
tions.”
While Powell fully supported the
ruling against Infinity, Commissioner
Michael Copps blasted the verdict. In
a fiery statement issued with the
FCC’s announcement of the fine,
Copps said he dissented from the
commission’s decision because the
amount of the fine given to WKRK
was simply “inadequate to address
the serious nature of this station’s
actions.” He wrote, “A fine of $27,500
is not even a slap on the wrist to In-
finity for airing what can only be de-
scribed as vulgar and disgusting in-
decency. This commission should
have conducted a hearing on revoca-
tion of this station’s license.”
Commissioner Kevin Martin also
expressed disappointment with the

NEWsS

Fahy

Continued from Page 1

— selling radio and leading those
who do,” said Salem Exec. VP/Ra-
dio Joe Davis, to whom Fahy re-
ports. “Under his leadership, we
look forward to the continued
growth of Salem’s largest station
cluster.”

Fahy told R&R, “With the most
recent Arbitron information herald-
ing the strongest ratings in the 18-
year history of Salem/Los Angeles,
we are now poised for unprec-
edented impact. We are in a market
where our unique strength lies in the
ability of our programming to cap-
ture not only the ears of listeners, but
their hearts and minds as well.
Based on our new lineup and the
response of our listeners, we're en-
tering the most impacting, exciting
period in our broadcast history. lam
thrilled and blessed to be part of the
opportunities before us.”

Fahy began his tenure with Salem
in 1982 as GM of KDAR & KGFT/
Oxnard, CA. With the acquisition of
KKLA by Salem in 1985, he became
VP/GSM of Salem/Los Angeles.

fine, saying that because the broad-
cast included conversations with
nine callers over a half-hour period,
the station should have received the
statutory maximum fine for each
call, which would have resulted in
a $247,500 total penalty.

Commissioner Jonathan Adel-
stein, meanwhile, sided with Powell
for the most part, saying that he was
dismayed by Infinity’s desire to
challenge the FCC rather than accept
responsibility “for such an extreme
violation of our rules.”

The FCC initially proposed the
fine against WKRK in April 2003.

Williams
Continued from Page 3

her career 10 years ago at WDCG/
Raleigh.

“I'm really excited to be given the
opportunity as PD,” Williams said.
“Working with Buzz to move WBOS
forward is an exciting challenge. To-
gether, we are developing a great
team and product, and our goal is to
build ratings and revenue by deliv-
ering a more compelling radio sta-
tion.”

Schloss
Continued from Page 3

Schloss became Market Manager
of Clear Channel/Albuquerque in
February 2000 after serving ina simi-
lar position for Infinity’s Las Vegas
stations. Prior to that she was West-
ern Region VP for American Tower
Systems. She was GM of KRST &
KRZY/Albuquerque and KOLT/
Santa Fe until 1995, when Crescent
Communications sold the three sta-
tions to Citadel.

Infinity

Continued from Page 3

Infinity was the lone major broad-
caster to resist the streaming boom of
the late '90s. The policy appeared
wrongheaded at the time, but it ulti-
mately spared Infinity from having
to disappoint listeners, as so many
other broadcasters did, by taking sta-
tion streams offline over royalty dis-
putes and other issues.

WWRC
Continued from Page 3

WTEM of popular local sports pro-
grams: The John Thompson Show from
3-5pm and The Sports Reporters from
5-7pm. FSR’s Steve Czaban will hold
down 7-10pm, followed by ].T. “The
Brick” from 10pm-2am and Fox
Sports Overnight from 2-5am.

Programming at WWRC & WTEM
will be overseen by current OM Tod
| Castleberry.

FCC ACTIONS
FCC Pleads Its Case For Media Rules

n Monday the FCC filed with the Philadelphia Circuit Court of Appeals a

126-page opposition to the Prometheus Radio Project's appeal that
asked the court to repeal the FCC’s new media-ownership rules. Arguing that
the rules released on June 2 were the result of “a responsible exercise of the
agency’s expansive authority to regulate television and radio broadcasting in
the public interest,” the commission was dismissive of Prometheus’ challenge
and defended the rules it crafted as being responsive to the marketplace. “The
commission’s revised rules do not, by any stretch of the imagination, ‘eviscer-
ate the system of media-ownership regulation,” as Prometheus contends,” the
FCC said. “The revised rules leave in place a comprehensive set of owner-
ship limitations that continue to restrain multiple ownership of broadcast sta-
tions in local markets, regulate cross-ownership, and cap the national reach
of national television station groups.” The commission added, “The abundance
of media voices in today’s information society has not yet eliminated the need
for protections against undue domination of the media marketplace.”
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Rush Limbaugh Is Back

Talk radio celebrates the return of its biggest star

eems like only yesterday these pages were filled
with comments from Talk radio programmers and
other industry executives about Rush Limbaugh’s stun-
ning announcement that he was hooked on prescrip-
tion painkillers and was voluntarily leaving his radio
program for a month to check himself into rehab.

With that month and a
few more weeks now be-

minutes back on the air. “I
came to realize a number

hind him, it’s a down-
right jubilant-sounding
Limbaugh who has
emerged from treatment
and returned to hosting
his daily Premiere Radio
Networks show. “I can-
not tell you how excited
I am, how happy I am to
be back,” an exuberant Limbaugh
told listeners during his first few

B

“l think it’s safe to
say that hundreds of
radio program
directors breathed a
sigh of relief when
he hit the airwaves
again.”

Phil Boyce

www.abcradio.com

Rush Limbaugh

of things while I was
away, and at the top of the
list is how much Ilove all
of you, how much I ap-
preciate all of you and
how much this and other
aspects of my life mean to
me.”

Over the past few
weeks bits and pieces of what Lim-
baugh learned about himself during
his intensive experience in the drug-
treatment program have continued
to surface both during conversations
with callers and in his monologues.
"I can’t depend on other people to
make me happy,” he told listeners.
“I have to do that myself. I'm the
only one who has control over that.”

Limbaugh also openly acknowl-
edged just how strong the monkey
on his back has been, saying, “] am
powerless over this addiction that [
have. I used to think I could beat it
with force of will. [used to think that
I would be different, but I'm not. [
have to continue to recognize that
and make sure that the things that
I've learned continue to be prac-

“Aside from the
obvious interest in
his return from his
core audience, the
curiosity factor was
huge.”

Sue Trecasse

ticed. It's a challenge, but it's excit-
ing.”

This week I asked a cross section
of News/Talk programmers and oth-
er industry notables to share their re-
actions to Rush’s return to his radio
show. Not surprisingly, all are more
than happy to have “El Rushbo” back
in the saddle and express confidence
that the format’s most listened-to talk
show host is back in charge and may-
be even better than ever for the whole
ordeal. As Limbaugh himself wryly
expressed upon returning, “A notice
to you liberals out there: The party’s
over. ['m back!”

Phil Boyce
WABC/New York

I would not be surprised to learn
that on his first day back the audi-
ence was triple our normal size. ]

Gallup: Limbaugh
Familiar But Polarizing

A new Gallup poll, taken just as Rush Limbaugh was
scheduled to return to hosting his daily radio show after
a month in rehab, reports that the Premiere Radio Net-
works talker remains a well-known but highly polarizing
media figure.

Not surprisingly, the opinion gap between liberals and conservatives
about Limbaugh remains wide: Galtup reports that 51% of conservatives
polled hold a favorable opinion of Limbaugh, but only 12% of liberals do.
In fact, 75% of those identifying themselves as politically liberal hold an
unfavorable view of the talk host.

Among other highlights of the poll: Limbaugh remains the best-
known figure of all political commentators tested. While his success has
certainly carved out a market for increased political commentary in the
media, others have yet to achieve Limbaugh's recognition among
average Americans.

Following are a few highlights of the poll's results, based on
telephone interviews with a randomly selected national sample of 1,004
adults, 18 years and older, conducted Nov. 10-12. Based on this sample,
Gallup reports with 95% confidence that the maximum error attributable
to sampling and other random effects is plus or minus three percentage

u

points.
Rush Limbaugh 34%
Ann Coulter 1%
Al Franken 16%
Dr. Phil McGraw 48%
Oprah Winfrey 73%
Dennis Miller 41%

Copyright 2003 the Gallup Organization, Princeton, NJ. All rights reserved.

Never Heard Of  No Opinion

51% 9% 6%
10% 69% 10%
22% 49% 13%
16% 26% 10%
20% 1% 6%
20% 30% 9%

think his fans are still incredibly loy-
al and are even more appreciative of
him now, knowing all that has hap-
pened. His naysayers were always
there and still are, but they are a
small minority.

Rush sounds great. I don't sense
that this experience has changed his
message. Obviously, it has changed
him greatly on a personal level, and
I 'am sure we will continue to hear
more about that in the weeks to
come. But I think he’s still doing
great radio. When he first returned
I thought he might be a bit rusty on
current events, but he didn’t sound
like he had missed a beat.

Frankly, [ hope this thing soon
becomes a distant memory. It will al-
ways be there, but I hope that the
events of the day combine to push
this episode to the back burner. Rush
is the best there ever was, and [ am
enjoying having him back. I think
it’s safe to say that hundreds of ra-
dio program directors breathed a
sigh of relief when he hit the air-
waves again.

Robin Bertolucci
KFI/Los Angeles

We're thrilled to have Rush back
on KFI. He sounds strong, and I'm
glad to see him taking an aggressive

NOW 160 STATIONS ON THE MANHUNT!

WABC, WLS, WRKO, WBAP, WDBO, WMAL, KXL, WHP and WOOD

AMERICA'S MOST WANTED

AMERICA FIGHTS BACK WITH THE POWER OF RADIO

Daily One-Minute Reports - Monday-Saturday
Make Your Listeners Part of America's Manhunt. Call 212-735-1700
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and proactive approach to all the
accusations against him. I very
much appreciate that Rush is speak-
ing out and giving his side of the
story. His struggle has highlighted
his humanity, and I believe the fall
ratings will show that the audience
still admires and respects the hell
out of him. Everyone in Rush'’s au-
dience has dealt with adversity of
one form or another in their lives,
and the fact that Rush is owning up
to his failures and attempting to
improve himself shows him for
what he is: a human being just like
all the rest of us.

Michael Packer
WLS/Chicago

The WLS audience has been very
positive about Rush’s return. Our
Internet streaming doubled from its
normal levels on the Monday he
came back, and [ expect to find that
listening to the station that day in-
creased similarly. We are very
pleased that Limbaugh is back,
healthy and sounding great.

Jack Swanson
KSFO/San Francisco

[ think Rush sounds great. If any-
thing, I think he has a stronger bond
with the audience now than he did
before all this. By dealing with his
problem forthrightly, by keeping his
listeners informed of what he was
going through, I believe he actually
drew closer to all of his listeners.
Nothing brings people closer than

_NEWS/TALKISPORTS
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standing together during the rough
times of life, and that’s just what
Rush and his listeners have done.

Bob Shomper
WBAP/Dallas

The response to Rush’s return
here in Dallas-Ft. Worth was noth-
ing short of remarkable. Our Inter-
net streaming was three times high-
er than normal on the day he came
back.

Rush sounds like he’s having a lot
of fun, and [ know I am enjoying the
return of some of the updates he’s
used in the past. There is no doubt
in my mind that Rush will be big-
ger than ever after all this. There is
an even higher level of sincerity to
his show now.

Obviously, our listeners are anx-
ious to know the rest of the story and
the details about this latest chapter
in Rush’s history. On the day when
Rush s able to divulge that informa-
tion, you can be sure that those rat-
ings will also be enormous.

Ken Charles
KPRC/Houston

The audience reaction to Rush'’s
return was, as expected, loyal and
loud. Our local hosts Pat Gray and
Chris Baker had talked about Rush’s
ordeal on their shows during his
absence and also talked about him
on the day of his return. Ninety-nine
percent of our callers and e-mail
writers thanked us for supporting
Rush during this time and for mak-

“His struggle has highlighted his humanity,
and | believe the fall ratings will show that the
audience still admires and respects the hell

out of him.”

Robin Bertolucci

ing sure his seat was still warm and
there when he got back.

After Rush’s return the comments
were about how good he sounded
and how, as expected, he was still
himself — confident, opinionated
and right on the important issues of
the day. Before he left, and then
again in the opening segment of his
first show back, Rush said exactly
what needed to be said. He took re-
sponsibility for what happened, he
discussed the experience, and then
he moved on to what people expect
from him: topical, entertaining Talk
radio.

I was especially impressed with
how [Clear Channel VP /News, Talk
& Sports Programming] Gabe

“If anything, | think
he has a stronger
bond with the
audience now than
he did before all
this.”

Jack Swanson

Hobbs and all the people at Pre-
miere Radio Networks handled
Rush'’s absence. They kept the Excel-
lence in Broadcasting Network fran-
chise alive and let our listeners
know that what they have come to
expect during the last 15 years
would continue even in Rush’s ab-
sence. They reminded the audience
that Rush is Rush, that his view of
the world as expressed on his show
would remain consistent and that
everything would continue to be
just as they expected when he re-
turned.

“He took responsibility for what happened, he
discussed the experience, and then he moved
on to what people expect from him: topical,
entertaining Talk radio.”

Ken Charles

Sue Trecasse
WFLA/Tampa

There was almost an audible sigh
of relief on the part of Rush’s core
audience upon his return. WFLA
has carried his program since the
late 1980s, and he is a fixture on the
radio station. His audience — even
the detractors — were rooting for
him. Aside from the obvious inter-
est in his return from his core audi-
ence, the curiosity factor was huge.

I think Rush sounded phenome-
nally prepared for his return. I sus-
pect that getting behind that golden
EIB microphone is about as natural
and automatic as breathing for him.
Yes, he sounded a bit nervous — for
about five whole minutes — but
then it was business as usual.

Overall, I don’t think his presen-
tation has changed, and that is a re-
lief. However, his expressions of his
long-held views and convictions
will now be informed by an ongo-
ing, life-changing event, and I am
sure it will, over time, add a new
dimension to his monologues and
commentary. The audience will be
listening intently for these glimps-
es, because everyone wants to know
exactly what happened without
actually asking him.

Holland Cooke
McVay Media Alliance

Not surprisingly, Rush’s first-

day-back opening monologue was
littered with recovery lingo. In his
first 30 minutes — sounding like
every ex-drunk who's ever button-
holed you to explain life through his
new prism — Limbaugh told us that
conciliatory gestures from Presi-
dents Bush senior and junior toward
Ted Kennedy were doomed to fail.
“We can’t change Kennedy’s politi-
cal behavior,” Rush recited, “be-
cause you can’t change anyone
else’s behavior,” and, “Kennedy
doesn't like himself.”

As to how he’s been handling
things, I think he’s playing it like a
Stradivarius, making himself the
center of attention. Events that are
still unfolding enable, indeed force,
him to do so. Until such time as var-
ious law-enforcement investiga-
tions that are in progress potentially
result in another hiatus, Lim-
baugh’s legal problems serve to
keep him newsworthy, and smart
affiliates promote accordingly. P.T.
Barnum would love it!

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?

Call me at 858-486-7559

or e-mail: apeterson@
radioandrecords.com

call 831-429-2050.

o

Sign up David Bach's brand new show now, then your host
will be on America's Number 1 daytime show: Oprah Winfrey.
David Bach, produced by Sabo Shows, is about money and life
for people starting out. Moves fast. Caller driven. Fun. Yes,
fun. Live Saturday's 1-4 PM EST. Start writing the promos:
“See our Saturday host on Oprah!"” Affiliate immediately,

“The living and money show
young listeners understand”

SABOMEDIA

—Walter Sabo
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Ain’'t No Mountain High Ehough
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B ast Friday, Clear Channel flipped KOYT/Tucson from
Country to Triple A as “92.9 The Mountain.” OM Tim
Richards, who also programs sister CHR/Pop KRQQ), adds
PD duties for The Mountain, while Alan Cook, PD of News/
1 Talk sister KNST-AM and
Rhythmic Oldies KWFM,
adds Mountain Asst. PD du-
b ties.

; * Nearly a year after that
Caut/on Mountainous terrain ahead. deadly Rhode Island night-
club fire that claimed the
lives of 100 people, indictments were handed down against
Jeffrey and Michael Derderian, owners of the Station
nightclub, and Great White’s tour manager, Dan Biechele.
Each were indicted on 200 counts of involuntary man-
slaughter — two for each death. Officials say that Biechele
was responsible for setting up the controversial pyrotech-
nics, which ignited the flammable soundproofing on the
walls. The nightclub was engulfed in flames in a matter of
minutes.

People, Places & Stuff

* Twenty-five-year Nashville radio personality Carl P.
Mayfield exits Sports/Talk WGFX/Nashville.

* Mark Landis, last seen as VP/Pro- :
motion for Big3 Records, returns to ra-
dio as MD/afternoon driver of Infinity’s
new “102.7 K-Rock™ in San Antonio, the
former KTFM. Back at Big3, CEO
Qadree El Amin exits. Chairman Bill
Edwards and COO David Leach will
now handle all day-to-day label opera-
tions.

* Renee Taylor is now permanent
afternoon personality on Clear Channel
Hot AC KIOI (Star 101)/San Francisco — albeit through
the magic of voicetracking. Taylor, who replaces Melissa Erin,
continues to work her regular 1-4pm shift at sister KHHT/
Los Angeles.

* Outgoing KHOP/Modesto, CA night jock Rico Garcia
is headed to Denver as Director/Affiliate Relations for Zeo
Radio Networks.

Classic Landis: Mullet
sold separately.
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The Programming Dept.

* Twenty-year Norfolk vet Heart Attack exits his three
gigs: He was PD of Urban WBHH and Urban AC WSVY
and MD of Urban WOW!I/Norfolk.

* WRVW/Nashville night jock Jet Black adds MD stripes.

* Just 48 hours after Krash Kelly was brought in as in-
terim PD and temporary morning guy at Infinity CHR/Rhyth-
mic KQBT/Austin, the honeymoon is over. Kelly says Infin-
ity informed him that they had no budget to bring in some-
one from outside and would have to use in-house person-
nel to operate the station. Kelly continues to do weekends
down the hall at sister Hot AC KAMX.
QuickHis ~  ~ - - %

* Scott Miller joins WALK/Nassau-Suffolk as midday guy,
replacing Rick Martini, the new Asst. PD of WNEW/New York.

* Wayne Coy exits mornings at Cumulus CHR/Pop
WYOK/Mobile.

* Bo Reynolds, last seen as morning co-host at KALC/
Denver, returns to Emmis Country KZLA/Los Angeles for
afternoons.

* A hot rumor out of the Steel City suggests that outgoing
WIOQ/Philadelphia nighttime knuckleheads The Freak Show are
headed to mornings at CC sister WKST/Pittsburgh; hence, last
week’s budget-loosening housecleaning that took out WKST
Asst. PD/MD Dino Robitaille, afternoon driver/imaging guy
Chris Mann and Production Director David Jaye.

* Night jock Fletch exits Ciear Channel Active Rock
WXTB (98 Rock)/Tampa.

* Clear Channel’s Classic Hits WDTW/Detroit grabs mar-
ket vet Dave Fuller for mornings. Market vet Jimmy Drago,
ak.a. Jim Verros, also joins as Program Coordinator.

* Night jock Napp 1 exits Emmis CHR/Rhythmic KDHT
(Hot 93-3)/Austin.

* Night jock Kannon exits Cox CHR/Rhythmic WBTS/
Atlanta.

* KQRC/Kansas City Asst. PD/MD Don Jantzen joins
KTBZ (The Buzz)/Houston as Asst. PD/afternoon driver.
KLOL/Houston overnighter Zak United segues to nights
at The Buzz, while Imaging Director Jerry Rohira will hold
down middays.

¢ Music promotion “Godfather” Moe Preskell dies at 90.

¢ D. Scott Karnedy joins Infinity at Sr. VP/Director of Na-
tional Sales.

¢ |DJMG named the top label of 2002, ranking No. 1 in
Urban, Rhythmic, Rock and Active Rock.

¢ Bob Lawrence becomes Program Di- |
rector of KIOI/San Francisco.

* Columbia Records named R&R Label of
the Year for 1998. N

* Carl Gardner elected at President/Ra-
dio at Journal Broadcast Group.

7: -Ffi'ilf?ﬁ‘ A6l

Carl Gardner

* Harvey Leeds and Barbara Seltzer el- |
evated to VPs/Promotion at Epic.
¢ Jason Berman named RIAA Chairman/
CEO. '

G
?y

¢ Dale Parsons named PD of WLTW/New
York.

* Terry Wood becomes PD of WLTI/De-
troit. A

« Bill Clark named President of Shamrock
Broadcasting.

Bill Clark

) 5175 /v

« KDWB-FM/Minneapolis flips from AOR to CHR.

¢ Cortez Thompson upped to VP/Black Music Promotion
at Warner Bros.

* Bob Werner is appointed GSM of KLAC/Los Angeles.

* Nick Verbitsky named VP/GM of WHN/New York.

* WBUZ/Fredonia, NY DJ Dave Belmondo breaks the
world’s record for continuous disc-spinning by going 2,016
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R&R Label Of The Year:
Interscope/Geffen/A&M

Continued from Page 1

No. 1 at CHR/Pop with 13.1%
chart share, Interscope executives
Chris Lopes, Mark Neiter and Don
Ceddington hit big with a No. 3 year-
end finish for Black Eyed Peas’
“Where [s the Love.” Right behind it
is “Inda Club,” and Eminem, Puddle
Of Mudd and No Doubt continued
their ‘02 momentum into the 03 year-
end chart.

AtAC, the label earned the top spot
with 12.6% share thanks to No. 4 fin-
isher “A Thousand
Miles” by Vanessa Carl-
ten, Sheryl Crow’s
"Soak Up the Sun”
(9), Enrique Iglesias’
“Hero” (11)and Count-
ing Crows’ cover of
“Big Yellow Taxi.”

“Taxi" also kept the

A, where Interscope/ BrendaRo
Geffen/A&M remains in the top slot
as the Crows’ cover finishes at No. 4
for the year, followed by Beck's “Lost
Cause” (11) and The Wallflowers
“How Good It Can Get” (12).

While the label dipped in both
share and rank at Hot AC, Rock, Ac-
tive Rock and Alternative, there were
certainly bright spots at those formats
with new acts. Working with Epic,
Interscope took Audioslave to the
masses, and “Like a Stone” rolled to
an impressive No. 2 year-end finish at
Alternative, Active Rock and Rock.
Other singles from the band — “Show
Me How to Live” and “Cochise” —
also helped bolster the label at the
Rock formats.

Meanwhile, Queens Of The Stone
Age enjoyed a breakout year thanks
to the single “No One Knows,” which
finished No. 5 at Alternative, 11 at
Rock and 20 at Active Rock. Add
Cold, Puddle Of Mudd and a posthu-
mous Nirvana release, and Interscope
rocked the charts this year.

At Hot AC, Counting Crows’
“Taxi,” (6), No Doubt's “Underneath
It All” (11) and Carlton’s “ A Thousand
Miles” (20} enjoyed strong airplay.

IDJMG Wants Nickelback

Last year’s No. 1, the Island Def
Jam Music Group, was down in both
rank and share across the board except
at Urban, where Def Jam/Def Soul
ruled the school with 13% chart share,
and AC, where IDJMG finished at No.
7 with 6.8% after not finishing in
2002’s top 10.

In 2002, IDJMG nearly doubled its
overall chart share to 10.1%, thanks to
an alliance with Roadrunner, which
brought Nickelback and their cross-

mano

over success to the table and helped
bolster the group at the Rock formats.
IDJMG also scored big with newcom-
er Ashanti last year and had backup
support from Ja Rule. This year the
group drops to 6.7% chart share to fin-
ishat No. 2.

Despite a small slip from 15.9% to
13.0% chart share, Def Jam/Def Soul
hit hard at Urban this year, landing in
the No. 1 spot at the format for the
third consecutive year. Jay-Z's “Ex-
cuse Me Miss” finished at No. 14 for
the year at the format. The label also

Ken Lane

had hits from Ashanti (solo and with
Ja Rule), as well as Young Gunz and
Ludacris.

AtUrban AC, IDJMG dipped 6.2%-
5.7% but held at No. 8, thanks to Mu-
siq’s “Dontchange,” which finished at
No. 8 for the year.

IDJMG finished up at AC, thanks
to Dangel Bedingfield's “If You're Not
the One” (No. 10 for the year) and
Shania Twain’s “Forever and for Al-
ways” (No. 12). At Hot AC, however,
the label group dropped out of the top
10 after a strong 2002 powered by
Nickelback’s “How You Remind Me.”

The absence of a smash like “"How
You Remind Me"” also affected IDJMG
at Alternative (11.4%-7.4%), Active
Rock (14.5%-9.3%), Rock (17.3%-
13.2%) and Pop (11.2%-6.4%). Despite
the slip, IDJMG had strong showings
at the format with efforts from Saliva,
Sum 41 and Stone Sour. The label
fared best at Rock, where Saliva’s “ Al-
ways” finished No. 4 for the year,
Stone Sour’s “Bother” landed at 13,
and Nickelback’s “Never Again” and
“Someday” wound up at Nos. 16 and
20, respectively.

At Pop, where “How You Remind
Me” was No. 1 last year, IDJMG
slipped from No. 3 to No. 9 (11.2%-
6.4%}) and had carryover hits from ‘02
thatincluded songs by Ashanti and Ja
Rule f/Ashanti. It's the same deal at
Rhythmic, where IDJMG dips from
No. 1 to No. 2 (11.2%-6.4%). At Triple
A, IDIMG moved from No. 4 to No.
9, dropping in share 7.2%-4.2%.

RCA Music Group
Doubles Its Power

Combined strength was the name
of the game for the RCA Music Group

» Richard Palmese

as RCA and ] Records tag-teamed this
year o lift their respective individual
‘02 chart shares of 2.6% and 2.5% to a
combined 6.5% for ‘03, putting them
in third place. The group made big
gains pretty much across the board,
particularly in the Pop, Urban AC and
Rock realms.

RCA Music Group more than dou-
bled its chart share at CHR/Pop
(35%-9.0%), thanks in no small part
to the girl power of Kelly Clarkson
and Christina Aguilera. Clarkson’s
“Miss Independent” finished at No. 9

on the year-end Pop
chart, while Aguilera
4 hit No. 11 with “Beau-
tiful,” No. 21 with
1 "“Fighter” and No. 23
with “Can’t Hold Us
Down.”

Over at Rhythmic, |
Records ranked No. 9
last year with 4.8%.
Combined with RCA it
slips in rank but grows
in share 4.8%-5.4%, thanks to Monica,
Tyrese and a Busta Rhymes duet with
Mariah Carey.

The same three artists assured RCA
Music Group’s No. 4 presence at Ur-
ban, growing from J's 6.3% in 2002 to
this year’s 8.5% share. Monica’s “So
Gone” finished at No. 1, Busta
Rhymes f/Mariah Carey’s “I Know
What You Want” was at No. 7, and
Tyrese’s “How You Gonna Act Like
That” was at No. 8 on the year-end
chart.

At Urban AC the label’s presence
was massive, with a No. 1 finish and
17.8% chart share (No. 2 was Jive,
with 8.9%). Chalk this up to Heather
Headley’s year-end No. 1, “I Wish 1
Wasn't,” “How You Gonna Act Like
That” at No. 5 and Luther Vandross’
“Dance With My Father” at No. 9,
among others.

The RCA/J combo also pays off at
Alternative, Active Rock, Rock and
Triple A, where the label increased
across the board in both rank and
share. Foo Fighters are the reason at
the Rock formats. “Times Like These”
and “All My Life” finished at Nos. 8
and 11, respectively, at Alternative, 28
and 16 at Active, and 6 and 9 at Rock.

AtTriple A, Dave Matthews Band’s
“Grey Street” earned an 8th-place fin-
ish, while “Grace Is Gone” hit No. 22
on the year-end chart, and David
Gray’s “Be Mine” landed at No. 14.

While neither RCA nor ] finished in
AC's top 10 labels last year, this year
they jump to No. 2 with 11.2%, thanks
to Aguilera’s “Beautiful” (No. 5 for the
year), Clarkson’s “A Moment Like
This” (13) and Luther Vandross’
“Dance With My Father” (19).
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OVERALL LABEL SHARE

Interscope/Geffen/A&M 9.8%

\Island Def Jam Music Group 6.7% |

'RCA Music ‘Group {(RCA/J) 6.5%|

|Universal 6.4% |

[Epic 6.4%]

'Atlantic 6.1% |

'Columbia 6.0% |

Arista 5.2%|

| warner Bros. 5.0%|

| Capitol 4.6% |

Jive 4.53»/.,'|

'Elektra Entertainment Group 4.2%]

'DreamWorks 3.6%]|

[Arista/Nashville 2.0%|

[Wind-up 2.0% ]

At Hot AC, however, the new tan-
dem slips slightly from RCA’s 8.9%
last year to 8% this year.

Universal Rocks

With the exception of the AC for-
mat, Universal enjoyed both rank and
chart-share increases across the board,
but the real gains were made in the
Rock arena, where the label made gi-
ant leaps at Active Rock, Rock and
Alternative.

At Rock, Universal more than dou-
bled its chart share from last year,
moving 4.2%-10.3%. At Active, the la-
beljumped nicely 4.4%-8.6%. Further-
more, after not placing in the top 10
at Alternative last year, Universal this
year rises to No. 8 with 4.7%.

The heroes here are Godsmack and
3 Doors Down. Godsmack’s “Straight
out of Line” landed year-end spots at
Active Rock (No. 3), Rock (No. 7) and
Alternative (No. 31), while the fol