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NEWSSTAND PRICE $6.50 

`Toxic' Sound Invades CHR 

Britnetr Spun scores Most Added honors this week with 

"Toxic," the second 

single from her 

current album. In 

the Zone. The 

song picks up 70 

adds this week, 

bringing its total to 

106. "Toxic" also 

moves 45 -37' on 

the CHR/Pop chart. 

JANUARY 16, 2004 

A Metrosexual Media Mogul 
New AT40 host Ryan Seurat is really on a roll. In 

addition to taking the reins at the 

venerable countdown show, 

Seacrest has two TV shows, 

including On Air With Ryan 

Seacrest, which bowed this 

week. R6R's Angela Perelli 

caught up with Seacrest during a 

brief break in his way - hectic 

production schedule. The story 

begins on the next page. 

IMPACTING POP RADIO 1/19! 

t Over 80-9.000 Detections to date! 
Scanning Over 260,000 LPs! 

Check Out These Spins To Date By Market: 
New York 400x 

Philadelphia 1200x 

Wash DC 800x 
Minneapolis 600x 

St Louis 800x Salt Lake City 700x 

Kansas City 1100x Las Vegas 1100x 

Chicago 1200x Honolulu 1800x 

Detroit 1100x Boston 550x 

Cleveland 1000x Providence 500x 

Dallas 750x Albany 2100x 

Houston 700x Buffalo 1000x 

El Paso 1500x Seattle 980x 

Miami 950x Portland 1050x 

Tampa 1200x Orlando 1000x 

Los Angeles 250x 
Atlanta 250x 
Phoenix 2100x 

Denver 760x 

EARLY ADDS: 

WBBO 313x! TOP 5 PHONES! 
WNKS KKRD KRUF WZKL WKRZ 

.-s.. ..w___.__ 
www.americanradiohistory.com
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16 consecutive weeks in Soundscan s Top 35 with over 1.3 million units scanned to date 

Someday is approaching 200.000 cumulative spins, and sits at #3 on the Top 40 chart and Top 10 at Hot and Modern AC charts 
After 11 weeks at radio, Figured You Out is #1 at Mainstream Rock. #1 at Heritage Rock, approaching #1 at Active Rock and 

approaching Top 10 at Alternative 

The Long Road spins total this week is over the 14.000 spin mark 

ROADRUNNER RECORDS AND NICKELBACK 
WOULD LIKE TO THANK RADIO STATIONS 

OF ALL SIZES AND FORMATS 
FOR THEIR SUPPORT. 

ROADRUNNER 

www.americanradiohistory.com
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I N S I D E 

READING THE U.S. 
MALE CONSUMER 
Interep's series of demographic -group 
reports continues in this week's 

Management /Marketing/Sales section with 
interesting findings about 18+ men: their 
advertising responsiveness. shopping habits, 

brand attitudes and format preferences. Also: 

a new. exclusive Paragon Media Strategies 
report on the impact of voicetracking: how to 

seed and grow your online database: why the 
new "do not call" law hurts radio marketing 
efforts: Ronning/Lipsets new online rep firm; 
copywriting risk- taking: and a Bayliss 

Scholarship Spotlight on Dave Gorab. 

Pages 7 -9 

LONG LIVE ROCK 
Classic Rock stations don't have to search 

for hits to play, as evidenced by R&R's 

annual music checkup. Aerosmith's time - 
tested "Sweet Emotion" ranks as the most 

played song of last year as we recap the top 

tracks in Classic Rock for 2003. 

Page 18 

Irej NUMBER ONES 

CHR/POP 

OUTKAET Hey Ya' (Ansta) 

(IUI IYTHMIC 
KEW Milkshake (Star rrak Arista I 

URBAN 
AUCKA KEYS You Dont Know My Name (J) 

US M AC 

ALKaA KEYS You Don't Know My Name (J) 

COUNTRY 

KENNY CHESNEY There Goes My Life (KW 

AC 

TRAIN Calling All Angels (Columbia) 

HOT AC 

3 DOORS DOWN Here Without You (RepubliothwerSa1) 

SMOOTH JAI/ 
DAVE KOZ Honey -Dipped (Capitol) 

ROCK 

NICKELBACK Figured You Out (Roadrunner/MUMS) 

ACTIVE ROCK 

UNKIN PARK Numb (Warner Bros 

ALTERNATIVE 

LINKIN PARK Numb (Warner Bros 

TRIPLE A 

HOWIE DAY Perfect Time Of Day (Epic) 

CHRISTIAN AC 

NARK SCHULTZ You Are A Chid 01 Moe (brdgrWrB) 

CHRISTIAN CHR 

JARS OF CLAY Shaw You Love (EssenbaPPLGI 

CHRISTIAN ROCK 

SKILLET Sapa (Ardent) 

CHRISTIAN INSPO 

STEVEN C. CHAPMAN Moment Made For (Sparrow) 

LA OREJA DE VAN GOGH Rosas i Sony Discos) 

Mir . 

INTOCABLE So; in Novato if Ml laten) 

NORM DE DURANGO Lagrimas De Cristal (DSO 

TROPICAL 
TOROS SACHO Loco Conmigo (Universal) 

ISSUE NUMBER 1538 

THE INDUSTRY'S NEWSPAPER 
www.radictancirecords.com 

Radio Says Ho-Ho-Hurrah! 
Some all- Christmas stations soar in fall ratings 
sr Attn. Ileitis' 
R&R Rada Edna 
a coasoneadardr000rdncorn 

'Taws 13 days past Christ- 
mas, and all was astir, 

For word had got out that 
some big stoves occurred. 

Arbitron had sent out its 
first fall results, 

And the folks at WNEW/ 
New York were doing grand 
somersaults. 

Thanks to a temporary 
change in format to all 
Christmas tunes, the strug- 
gling Infinity Hot AC re- 

erivcd its hest r.,rtlt. in a toll 
ratings survey .untie spring 
1995, climbing 0.9 -1.7 12+ in 
the fall 2003 ratings for 
America's top -ranked radio 
market 

WNEW's impressive im- 
provement in the fall book 
was repeated in two other 
markets released on Jan. 6: 
Middlesex and Westchester. 
Furthermore, Clear Chan- 
nel's top -rated AC W1JW - 
which went all- Christmas in 

RATINGS See Page 19 

Holiday Gains 
These four stations had the biggest share increases Iron summer 
to fall after they adopted al nstmas formats in 2003 
Calla/Market Su 113 Fa '03 Gain 

WNEW/N.Y. (Westchester) O 7 2 2 214 °° 

WNEW/N.Y. (Middlesex) 0.7 2.0 186 °° 

WNEW /New York O 9 1 7 89 °° 

WNIC /Detroit 3 5 5.3 51 °° 

WBEB /Philadelphia 5 0 7 4 48 °° 

WSNI/Philadelphia 2 7 4 0 48 °° 

a-- 
Audio, Video 
Gadgets Galore 
At CES 2004 
Recall attendance marks 
annual trade show 
Its kWh el- 
R6R OgtY jorwr 

adoandrarads CUM 

LAS VEGAS -A record -high 
130,000 executives, inventors, 
buyers and distributors repre- 
senting every branch of the 

410" 
consumertkctmnncs industry 
gathered here at the Consumer 
Electronics Association's In- 
ternational Consumer Elec- 
honks Show from Jan. 8-11 to 
listen in on one-on -one inter- 
views, hear keynote speeches, 
attend high -powered panel 
discussions and - best of all - wander the vast floors of the 

SOS Pap 1S 

JANUARY 16, 2004 

R&R Adds Snow To TRS Lineup 
Fox News personality set to address attendees 

Fox News anchor 
and personality Tony 
Snow has been added 
to the lineup of the up- 
coming R&R Talk Ra- 
dio Seminar in Wash- 
ington, lX. Snow will 
keynote a general ses- 

sion for TRS attendees 
on Friday morning, 
Feb. 27. 

Snow, who will 
launch a daily na- 
tional Talk radio 
show syndicated 
by Fox News Radio this spring, 
is currently the host of Weekend 

Snow 

Liar With Tony Snow, 
which airs Saturdays 
from noon -2pm ET on 
cable TV's Fox News 
Channel. The well-con- 
nected DC insider also 
serves as an INC politi- 
cal analyst and contrib- 
utes to the network's 
political and election 
news coverage. 

Anticipating the de- 
but of his upcom- 
ing radio show, 
Snow recentlyp- 

ped down as host of Fox Neu-. a sae Pap 19 

R&R N/T Industry Achievement 

Award Nominees: Page 15 

Reid Exits As Arista President /CEO 
h Frank Cartels 
R&R Music Edna 
rciwreuaradundreram nun 

Antonio "L.A." Reid on Tuesday stepped 
down as President /CEO of Arista Records. 
Until further notice, executive management at 
Arista will report to BMG COO Michael Smellie. 

"LA. is one of the music industry's top 
record men," BMG Chairman /CEO Rolf 
Schmidt -Holtz. said. "His passion for working 
with and developing some of the world's be,t 
artists is unparalleled. I sincerely wish him thi 
best of luck in all future endea"ir, " 

REID See Page 12 
Reid 

Emmis Q3 Profits Exceed Forecasts 
By Jae Reward 
b.5J. W.mmglun P.u.., 

..u,raradxvndne. . am 

Lmmis Communications 
treated investors to a nice New 
Year's surprise when it re- 
ported fiscal Q3 2004 earnings 
on Jan. 8 that beat the expecta- 
tions of Wall Street analysts. 

The company's net income 
improved from $8.6 million (16 

A Metrosexual Media 
Mogul In The Making 
Ryan Seacrest parlays radio success into 
a multimedia empire 

M Amps Persil' 
R&R ACMdr AC Editor 
dvereaWaaawdrowÓ! corn 

When Jimmy Fal- 
lon parodied Ryan 
Seacrest - his fancy 
shirt, Sat-ironed hair 
and Smiley delivery - on a Satuniay Night 
line bit about Ameri- 
can Idol, I knew 
Seacrest had made it. 
And to me, the 
greater laugh was that the 
whole country was now in on 
the same quirks we had 
teased the then -junior air tal- 
ent about for veers 

I met Seacrest in 1995, 
shortly after I arrived at KYSR 
(Star 98.7)/Los Angeles as 
Asst. 1D. Randy Lane, PL) at 
the time, asked me to call 

..f 
Sesc rest 

Ryan to see it he was 
interested in poescible 

part -time airwork. 
Seacrest had been do- 
ing nights at WSTR 
(Star 94) in his home- 
town of Atlanta and 
had just moved to 
Los Angeles to be 
host of American 
G4afiatas 2000, a kids' 
version of the antes - 

tants-vs:big- scary- wrstkr- 
peopk d-Th(T show. To 
this day Ryan remembers me 
as the fast person to call him 
back in I.os Angeles. 

Lane says about Searnst, 
"I remember when he 
walked into my office as a 20- 

year -old guy. That's a young 
Soo Pap 4 

cents per share) to $9.1 million 
(16 cents). The per -share result 
was 2 cents ahead of the consen- 
sus estimate of analysts polled 
by Thomson First Call. Net rev- 
enue grew 3%, to $160 million. 
Operating income slipped 7%, 
to $41.9 million, as station oper- 
ating income decreased 4%, to 

EMUS =aa pap 19 

Woods To Head 
SBS /New York 

It 
Jackie Madrioal 

rnatinotaradrwdr. roves can 

Spanish Broadcasting System 
has named Clancy Woods Sr. 
VI' /Market Manager of its 
New York sta- 
tions: Spanish 
AC WPAT and 
Tropical WSKQ. 
Woods will be 
responsible for 
the day -to-day 
operations of the 
stations, while 
VP /GM Carey 
Davis will con- 
tinue in his current position 
and report to Woods. 

Woods was previously Sr. 
VP /1Ne_ctem Region for Infinity 
Broadcasting. Prior to that he 
held executive positions with 
AMFM and Nationwide Com- 
munications and worked at 
WHIZ /New York under Sham- 
rock Broadcasting. 

"We are pleased to welcome 
WOODS See Pap 19 

Mboda 

Continuous ratings updates.- www.radioandrecords.com 
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Don't miss the most talked about annual event in 

Talk radio -R &R's Talk Radio Seminar 2004! 
Fill out and submit registration form below. 

For full agenda, or to register online, go to 

www.radioandrecords.com. 

SIM/II, 
I registration 
I 

I 

I 

I 

I 

Tale 

I 

I 

I 

I 

I 

LOOK WHO'S 
COMING TO TRS! 

MORT CRIM PETER JENNINGS 

TONY SNOW MIKE WALLACE 

111111f, #811'! 

FAX THIS FORM BACK TO 310- 203 -8450 
OR MAIL TO: 
R&R Talk Radio Seminar 2004 
P.O. Box 515408 
Los Angeles. CA 90051 -6708 

OR REGISTER ONLINE AT www.radioandrecords.com 
MAILING ADDRESS 

Please print caretully or type in the form below 
Full payment must accompany registration 

form. Please include separate forms for each 
registration Photocopies are acceptable. 

Narro 

Cal LettorsCo pany Name 

Street 

City Stara Zq 

Teiepfana a Fax I 
E-mail 

registration 

SEMINAR FEES 

BEFORE JANUARY 30, 2004 

JANUARY 31 - FEBRUARY 20, 2004 

AFTER FEBRUARY 20, 2004 
ON -SITE REGISTRATION ONLY 

METHOD OF PAYMENT 
PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION 

$399 

$450 

$500 

Amount Enclosed: S 

V,a 4a$UrCard Amen -, Express Discover Caeca 

Account Number I I 

Expiration Date l u 
Month Dele Signature 

Print Cardholder Name Here 

QUESTIONS? Call the R&R Talk Radio Seminar 2004 
Hotline at 310-788-1696 

Renaissance, Washington, DC 

Thank you for requesting reservations at the 
Renaissance Washington, DC. Our staff would like to take the opportunity to 
extend a warm welcome to you during your upcoming meeting. 

To confirm your reservation, your arrival must be guaranteed by charging two 
nights deposit to a major credit card, or you may send payment by mail. Deposits 
will be refunded only if reservation is cancelled by February 6, 2004. 

Reservations requested alter February 6, 2004 or after the room block has been 
filled are subject to availability and may not be available at the Seminar rate. 

Check in time is 3:00 pm; check out time is 12noon. 

TYPE OP ROOK 

Single / Double 

TALK RADIO SEMINAR RATE 

6169/night 

FOR HOTEL RESERVATIONS, PLEASE CALL: 

202- 898 -9000 or 800- 468 -3571 
Or mail to: 

Renaissance Washington, DC 
999 9th Street N.W. 
Washington, DC 20001 
www .renaissanoehotels.corn/wasrb (Group Code radrada) 

, 
I 
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Satcasters Expand Into Local 
Traffic & Weather, Video 
NAB furious with XM; FCC scrutinizes Sirius plans 

Jos Nowt 

Amid the slew of announce- 
ments both companies made at last 

week's International Consumer 
Electronics Show in Las Vegas, the 

plans XM Satellite Radio and 
Sirius revealed to extend beyond 

their national music and talk ser- 

vice into local weather, traffic and 

video caught the most attention - 
and criticism. 

Thanks to partnerships with Mo- 

bility Technologies and the Weather 

Channel, XM on March I will begin 

providing localized traffic and 
weather reports for 15 major metro- 

politan areas, including New York, 

Los Angeles, Dallas, Chicago, Phoe- 

nix and San Francisco. Boston will 
begin receiving "XM Instant Traffic 

& Weather" reports on April 1, and 

five other markets will receive the 

service sometime later in 2004. 

The reports will run continu- 
ously on dedicated individual chan- 

nels for each city serviced, and the 

broadcasts will update every 10 

minutes. XM will air advertising on 

these channels, but it promises the 

spotload will be lighter than what's 
on terrestrial radio. 

Meanwhile, Sirius is readying a 

real -time weather service that's set 

SATCASTERS SM Pep 1 

Liberal Talk Net Signs Franken 
Comedian and author 

Al Franken has inked with 
Progress Media to host a 

weekday show on the 
company's new liberal Talk 

radio network, which is 

scheduled to launch in 
March. 

Franken, who has said 

he hopes to alter the politi- 
cal landscape with his pro- 
gram, was typically sardonic about 

his new job, commenting, "My first 

priority is to get sued by a right - 
wing jerk in order to generate inter- 

est in my new show, The OTrnnken 

Franken 

Factor. Our hope is to do 
drug -free Talk radio, al- 
though I understand it's 
never been done." 

Also signing on with the 

fledgling network is Robed 
Kennedy Jr., who will co- 

host a new show focused 
on informing Americans 
about the inner workings of 
corporations and how they 

influence everyday life. 

Progress has also finalized a deal 
to debut the new network on 

MIRE in Pap 12 

WEPN Taps Thompson As PD 
Veteran Sports radio pnwammer 

Mike Thompson has been tapped as 

PD at ABC's ESPN Radio flagship, 

WEPN/New York. Thompson suc- 

i s:ls Kevin Graham, who exiled the 

station in October 2003 to join Infinity 
Sports /Talker WXYT /Detroit as PD. 

"ESPN 1050 has made great rat- 

ings strides in the past year," said 

WEPN VP /GM Tim McCarthy, to 

whom Thompson reports. "With a 

Sports radio lineup second to none, 

Mike will give Tri-State sports fans 

exactly what they want." 
Thompson was most recently PD 

at Sports /Talk WCNN /Atlanta. 

His Sports radio career has also in- 
cluded programming positions at 

KTCK (The Ticket) /Dallas and 
KXTA (Xtra Sports) /Los Angeles. 
During his tenure in L.A. he also 

oversaw operations for the Dodgers 

and UCLA sports radio networks. 

He also did stints at WABC and 
WMCA in New York. 

"New York Sports radio fans de- 

serve the best," Thompson said. 

"ESPN 1050 has made incredible 
gains, particularly in the newly re- 

leased fall Arbitrnxns, and I hope to 

continue improving and building 
on our powerful listener base." 

`Latinomix' Now On Long Island 
WLIR moves to Riverhead, NY frequency as 'The Box' 

Univision Radio's WCAA /New 
York on Jan 9 began simulcasting its 

Tropical :'latinomix" format on the 

92.7 MHz frequency formerly occu- 

pied by WUR/Nassau- Suffolk The 

Long Island station is now sprung 
the call letters WZAA. 

The addition of a signal serving 

Queens, NY and Long Island puts 
Latinomix on an equal footing with 
Spanish Broadcasting System's 

crosstown WPAT & WSKQ; New 

York, both of which can be heard in 

Nassau County. 
WCAA's 105.9 MHz signal is 

short -spaced on Long Island by 
WBLI /Nassau- Suffolk's 106.1 FM 

signal, and Univision Radio spent 

560 million on WLIR in October 
2003 to give Latinomix the added 

coverage areas. 

LINS m_AN1 Ses Page 12 

.NEWS 

John A. Gambling Mourned 
Legendary radio host 

John A. Gambling, the 

second of three genera- 

tions of his family to 
host WOR /New York's 
long -running Rambling 
With Gambling morning 
show, died on Jan. 8 at a 

Florida hospital, where 

he had been battling an 

infection for several weeks. The 

Hall of Fame broadcaster was 

73. 

Gambling's father, John B. 

Gambling, began Rambling With 

Gambling on WOR in 1925. Fol- 

lowing more than three decades 

as host, in 1959 he turned the 

microphone over to his son, 

John A. Gambling, who contin- 
ued to host the program for an- 

other 30 -plus years before retir- 

ing in 1991. That year his son, 

John R. Gambling, took over the 

1T. 
Gambling 

show and hosted it dur- 
ing the final decade of 
its history- making 75- 

year mil on the Buckley - 

owned radio station. 

"John A. Gambling 
was a professional right 
down to the heels of his 

shoes," WOR VP /GM 
Bob Bruno said. "He 

had real star power. When John 

came into a room, heads turned 
and you heard those whispers. 

He had that kind of presence. 

We are deeply saddened by his 

sudden death, and all of us at 

WOR express our sincere con- 

dolences to the entire Gambling 
family." 

Now the midday host at 
crosstown News /Talk WABC, 

John R. Gambling told ROR, 
"My mother and sisters and I 

1AfhMI Ms Pals 12 

Adriance Returns To CC /Dallas 
Clear Channel has named Brenda Adrian Regional VP /Market Man- 

ager of its Dallas cluster Alternative KDGE, Hot AC KDMX, Active Rock 

KEGL, CHR /Pop KHKS and Classic Rock KIPS. She fills the position 

that has been vacant since Brian curdy exited two months ago. 

Adrian is best known for her role in launching and serving as the first 

GM of KHKS (106.1 Kiss FM) /Dallas, where she remained thrwgh its vari- 

ous owners - Gannett, Evergreen, Chancellor, AMFM and, finally, Clear 

Channel. For the past three years Adriance has remained involved with 
the radio industry but has been out of the day-to-day radio business. 

"We are thrilled to have hired someone like Brenda, who has extensive 

Dallas experience and a proven record of building radio stations," Clear 

Channel Sr. VP /Sunbelt Charlie Rahilly said. "She has amazing entrepre- 

neurial skills and great business savvy and instincts." 

Isaac Appointed KLYY /L.A. OM 

Entravision has transferred 
Roberto Isaac to Cumbia -formatted 
KLYY (Oye 97.51/Los Angeles as 

OM. He replaces Emilio Pastrana, 

who has exited the company. 
Isaac was previously OM of the 

company's KDLD & KDLE /L.A., 
which recently flipped from Dance 

to Alterative. "The company did 
not want to miss out on a talented 

and dedicated person like Isaac," 

KLYY & KSSE /L.A. PD Nestor 
Rocha said. "So now, as KLYY's 
new OM, Roberto is an integral part 

of the station. He will handle all of 

KLYY's daily operations and will 
report directly to me." 

Of his transfer to Spanish -lan- 
guage radio, Isaac said, "Radio is ra- 

dio. The game doesn't change. What 

flanges is the music. I've been a DJ 

for more than 10 years, and I've 
played English- and Spanish -lan- 
guage music, so coming to a Cumbia 
station was natural. I have nxrts in 

cumbia since my early years, when 

I was a DJ at private events. I've also 

done mix shows for KStSE, so I've al- 

ways been involved with Spanish- 

language musk." 
Isaac will also serve as KLYY's 

MD. "Our main focus for KI.l'Y 
now is to play the biggest cumbia 

hits," he said. 

Davenport Leads Sheridan Radio 
Ron Davenport Jr. has been named President of Sheridan 

Broadcasting's radio division. He continues to serve as President of the 

Sheridan Gospel Network. 
Davenport succeeds Alan Lincoln, who has exited that position, as well 

as the GM post at the company's WAMO -AM & FM / Pittsburgh. A search 

for a replacement at those stations is underway. 

Davenport is the son of Sheridan Broadcasting Chairman Ron Daven- 

port Sr., who founded the company in 1973. Sheridan also owns WPGR- 

AM /Pittsburgh and W UFO/ Buffalo. 

January 16. 2004 RaR 3 
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WMLL /St. Louis 
Painted `Red' 

After stunting with a "wheel of 
music" featuring intervals of oldies, 

country and pop songs, Emmis' 
WM11/St. Louis on Jan 8 flipped to 

a modernized Adult Standards pre- 

sentation. WMLL had been '80s be- 

fore going a14Christrnas on Oct. 31, 

2003. 

The new WMLL, which is calling 
itself "Red O 104.1 - Music With 
Class," is billed as "a hipper, 
younger- skewing version" of Adult 
Standards. While Frank Sinatra, 
Dean Martin, Tony Bennett and Ella 

Fitzgerald are core artists, Michael 

Buble, Harry Connick Jr., Norah 
Jones, Diana Krall and Rod Stewart 

will also appear on Red's playlist. 
NM. Sae Pals 12 

R&R Observes 
King Holiday 

RiR's Los Angeles. Nash - 
vile: and Washington. DC offic- 

es ail be dosed Monday. Jan. 
19'n observance of the Martin 
Luther King Jr Day holiday 

www.americanradiohistory.com
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Arbitron Eyes Houston 
For Next PPM Test 
Cites city's large Hispanic populatiod 
By Joe Howard 
k& Washington Bo eau 
ptowardaradprMrecords cam 

ossibly ending one of the industry's biggest mysteries, 
Arbitron confirmed Monday that Houston is the front -run- 
ner to host the next test of the Portable People Meter. 

Arbitron VP /Corporate Commu- 
nications Thom Mocarsky told R&R 
that the-company is in early discus- 
sions with Houston radio, TV and 
cable operators about making the 
nation's seventh- largest radio market 
the next to test the audience -mea- 
surement device, but he said a final 
decision hasn't yet been made. 

"We're just beginning the process," 

Mocarsky said, noting that while the 

early response Arbitron is getting 
from Houston broadcasters has been 
positive, the company won't go for- 
ward without significant support. 

Assuming the broadcasters jump 
on board, Mocarsky said Arbitron 
will run twin panels of 1,050 par- 
ticipants each to measure radio, TV 
and cable usage. He said Houston 
is being considered in part because 

it has a greater Hispanic population 
than Philadelphia, the first PPM test 

market. Arbitron has been under 
intense pressure from Spanish -lan- 

guage broadcasters to work on 
ways to gather more accurate data 
on Hispanic listeners. 

Meanwhile, Arbitron Radio Ad- 
visory Board Past Chairman Tom 

Skinner told R &R that the council 
has been "pushing hand" to make 

Houston the next PPM test market, 
with Univision Radio President and 
council member Mac Tichenor Jr. 

among the idea's key supporters. 
Skinner also said Phoenix had been 

under consideration, but the mar- 

ket's African -American population 
was considered too small. 

At least one Houston broadcast- 
er is on board for the PPM: KHMX/ 
Houston PD Buddy Scott told R&R 
that his station is ready. "We have 
met with Arbitron and are excited 
to move forwan l," he said. "We have 
not yet encoded, but rest assured, 
when the time comes, we'll be fully 
prepared." 

POINT A POINT B 

mar- ket -inR (miirlkiltioR), n. 1. getting the message from point a to point b. 

NOBODY DOES IT BETTER. 

DIRECT MARKETING SOLUTIONS 

GREAT CLIENTS. GREAT MARKETING. 

MARK HEIDEN 970- 472 -0131 
RICK ToRcAsso 972-661-1361 

ELIZABETH HAMILTON 703 -757 -9866 
MARK VERONE 847 -705 -2046 

W W W. PTPMARKETING.COM 

DIRECT MAIL. TELEMARKETING. 

BUSINESS BRIEFS 

FCC's Martin On Regulation, Satellite Radio 

I don't think the commission will do anything with radio in the short 
I run: FCC Commissioner Kevin Martin said about media regula- 
tion during a Jan. 9 conference call hosted by Credit Suisse First 
Boston. While Martin noted that the FCC attempted to stem radio- 
industry consolidation by changing how it defines radio markets. he 
pointed out that only Congress can change the actual limits on how 
many stations a company can own - the current limits were set in 

the Telecommunications Act of 1996 - and said he believes any 
attempt by the FCC to rewrite those limits would be pointless. -In 
the end. we're an implementer of the rules and policies that Con- 
gress makes." he said. -Congress could reconsider their radio rules. 
but I don't think the commission should." 

Martin also said that as long as satellite radio companies don't 
attempt to tailor local content to specific regions through their ter- 
restrial repeaters, plans by both Sirius and XM Satellite Radio to 
offer dedicated channels for traffic and weather in specific regions 
of the country are consistent with the satcasters' authorizations. 1 

don't think there's any prohibition on satellite companies providing 
content that might be of more interest to one location than another." 
Martin said. "The real issue is whether a satellite broadcaster may 
try to use terrestrial transmissions to insert local information into that 
signal. 

The broadcasters said that if they want to do that. they've got to 

meet the same rules we do on the terrestrial broadcast side. But I 

think the commission put a condition on [the satcasters] terrestrial - 
repeater licenses that said they weren't allowed to insert localized 
information. because that would turn the service from a nationalized 
satellite radio service that has terrestrial repeaters into localized terrestrial 
broadcasting. I think the commission will be very careful about that." 

Analysts: No Return To '90s Riches 

For Radio Advertising 

According to two analysts. a "jobless recovery and continued 
competition from cable TV and satellite radio will impact radio 

advertising to the point that it will be unable to return to the strong 
growth rates of the late 1990s, even as the economy turns around. 
RBC Capital Markets analyst David Bank told Reuters this week, 
-What's so unusual is that the economy grew about 7% in 04. and 
radio ad revenue will probably be down slightly." 

Meanwhile. Thomas Wessel Partners analyst Gordon Hodge said 
that while overall economic growth has been strong. employment 
and consumer confidence - key to radio's overall health - remain 
weak. People still like to ding to the glory days, but growth is slower 
in radio now. and this recovery is different than previous ones.' he 
told Reuters. -In a jobless recovery. you'd expect radio to lag." 

Interep Bows Freedom Radio Group, 

Milano Named SW 

Interep this week debuted the new Freedom Radio Group. which 
leverages Interep's independent -station clients into a unified team 

made up of Interep's indie sales divisions: D &R Radio, McGavren 
Guild and Freedom Regional (formerly Interep Regional). The divi- 
sions' group heads will report to Interep co-President/co -COO Mike 
Agovino. who adds duties as FRG President. Dominick Milano. a 

former Clear Channel Exec. VP/Director of National Sales. becomes 
FRG's Sr. VP /Station Operations. -Bringing the independents to- 
gether allows radio groups of all sizes to compete on par with even 
the largest broadcasters.' Agovino said. 

Clear Channel Launches Localism Initiative 
Clear Channel this week debuted a localism initiative and is cre- 

ating advisory boards around the country with the goal of 
strengthening communications between Clear Channel and the 
communities it serves. While the specific makeup of the boards 

Continued on Page 6 

R &R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5% of gross earnings from radio advertising 

I hrnitr since 

Rá&R lodes 225.34 239.012 232_13 +3', -3'; 

Dow Indadrials 8,776.18 10.544.07 10.458.09 +19% -11.0': 

S&P Sell 927.511 1.122.22 1,121.85 +214 -1.03', 
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BUS /NESS BRIEFS 
Continued from Page 4 

will be determined on the local level, managers from the company's radio. entertainment, outdoor and television divisions will participate and will invite representatives of nonprofit and consumer- advocacy groups. local music communities and community and government agencies to take part. Clear Channel President/COO Mark Mays said, By creating standing advisory boards. were expecting to help our local managers identify local market needs, concerns and opportunities earlier so that we can act even more 
swiftly to serve our key local constituencies." 

Satcasters 
Continued from Page 3 

to debut in 2005. Sirius will offer the 
data service as part of a tiered-op- 
tion package that will be compati- 
ble with navigational systems found 
in both OEM and aftermarket appli- 
cations. 

Additionally, the satcaster will 
soon launch "tickers" featuring 
sports scores and financial informa- 
tion that will appear on the displays 
of Sirius receivers. This data will be 
included with select c han nels as part 
of the company's existing program- 
ming package. 

While it didn't criticize Sirius, the 
NAB had harsh words for XM, with 
which it recently signed an agree- 
ment in which XM promised not to 
use its terrestrial repeaters to offer 
localized programming. "XM's an- 
nouncement that it will provide 
weather and traffic reports to select 
major markets represents an appall- 
ing back-door attempt to bypass the 
FCC's intent to limit satellite radio 
to a national service only," NAB 
President /CEO Eddie Fritts said. 

"The announcement also violates 
the spirit of a terrestrial- repeater 
agreement the NAB recently nego- 
tiated with XM barring XM from 
local programming delivery." That 
agreement did not address pro- 
gramming that originates from 
XM's headquarters. 

Fritts said the NAB will explore 
the legality of XM's new service, but 
XM VP /Corporate Communica- 
tions Chance Patterson told R&R 
the service complies with XM's FCC 
authority. "This is consistent with 
what we've always talked about," 
he said. "There are no content re- 
strictions, since the programming 
will be available nationwide." 

FCC Eyes Sirius' 
Video Plans 

Arguably the biggest news at Sir- 
ius' CES booth was that the compa- 
ny could make available to car man- 
ufacturers within 18 months a vid- 
eo- delivery service using its existing 
infrastructure. Sinus has been dis- 
cussing the idea for a while, and it 
had two vehicles equipped with vid- 
eo systems at the show to demon- 
strate how the system will work. 

However, while Sirius believes 
that its current authorization allows 
it to branch out into video delivery, 
the FCC is taking a closer look at Sir 
ius' authorization and has initiated 
talks with Sirius to learn the details 
of the plan'- 

FCC spokesman David Fiske told 
R &R that while the commission 
welcomes new ideas, it has to make 
sure Sirius' plans to offer video con- 
tent don't require a special authori- 
zation. "We have some questions 
about legal arks regulatory issues," 
he said, "but this is at the beginning 
stage. We're at the starting point. 
There need to be discussions about 
whether this is something that re- 
quires a special authorization." 

Meanwhile, Sirius VP /Corporate 
Communications Jim Collins told 
R &R he's confident the video ser- 
vice falls under Sirius' existing au- 
thority to offer ancillary services. 
"We don't believe this requires any 
new approvals," he told R&R, "and 
we plan to fully brief the FCC staff 
and commissioners." 

Indeed, Collins said the video sys- 
tem should be considered ancillary, 
because Sirius still plans to devote 
most of its attention to its core au- 
dio operations. "We will use the vast 
majority of our spectrum for the 
audio services," he said. 

Sirius, XM Gain Subs 
Sirius ended 2003 with 261,061 

subscribers, a nearly eightfold im- 
provement over the roughly 30,000 
customers it had at the end of 2002. 

Close to 110,000 of those subscrip- 
tions were added during Q4. Sirius 
President /CEO Joe Clayton said at 
CES that he expects his company to 
reach the 860,000 -subscriber target 
Wall Street predicts for it in 2004. 

Meanwhile, satellite front- runner 
XM finished 2003 with 1.36 million 
subscribers, adding 1 million new 
customers during the year. XM pre- 
dicts that it will have 2..8 million sub- 
scribers by the end of 2004. 

In other news, starting on Feb. 1, 

XM will drop advertising from all 
of its music channels, stealing away 
one advantage rival Sirius enjoyed. 
Sirius has offered commercial -free 
music since launching, while XM 
has had advertising on some of its 
music channels since its inception. 
By offering commercial -free musk, 
XM could gain an advantage among 
consumers since its $9.99 monthly 
fee is lower than Sirius' $12.95 fee. 

XM also announced that it's tak- 
ing to the skies: JetBlue Airways, 
which already offers 24 channels of 
free DirecTV programming in every 
seat, will begin offering live XM Sat- 
ellite Radio by year's end as part of 
the complimentary offerings on 53 
of its aircraft and will add XM to 190 
more planes in 2005. 

Meanwhile, AirTran Airways will 
begin offering XM free by year's end 

to all passengers flying on its Boe- 
ing 717 and 737 aircraft. XM is also 
now available through TiVo. Users 
of XM's PC-based PCR receiver who 
are also TiVo subscribers can listen 
to XM though their home-entertain- 
ment systems via the TiVo Series2 
digital video recorder. 

Also at the CES, Delphi unveiled 
its new Delphi CD Audio System, 
which provides integration capabil- 
ity for its XM SKYFI system into a 

unit that also has an AM -FM radio 
and a CD player with the ability to 
read CD-Rs, CD-RWs and MP3-en- 
coded discs. The system will be 
available at consumer-electronics 
stores later this month for $199, but 
the XM SKYFi unit will be sold sep- 
arately. The CD Audio System will 
be portable and feature an LCD 
screen that can display song infor- 
mation when users play MP3s. 

Clayton Takes 
On Detractors 

Responding to speculation that 
his company can't catch up to XM, 
Clayton on Jan. 7 at the CES defend- 
ed Sirius' long -term prospects. 
'There are some who say that we're 
not in the game," he said. "But there 
is no doubt that we are not only for 
real, we are in the game big -time. 
We're here, and we're here to stay. 

We will be a successful part of the 
new, emerging industry and this 
new technology called satellite ra- 
dio." 

During the same press conference 
Sirius announced the addition of 
eight new streams to its lineup: "Sir- 
ius Love," featuring soft pop music 
and love songs; "Classic Vinyl," fea- 
turing early classic rock; "Classic 
Rewind," featuring late-70s classic 
rock; "Buzzsaw," featuring hard 
classic rock; "Faction," featuring a 

mix of hard rock, hip -hop and punk; 
"Chill," featuring electronic music; 
"Sirius Pops," offering classical mu- 
sic favorites; and 'Tropical," which 
is dedicated to salsa and merengue. 

Sinus will also add two new com- 
edy streams: "Cracked Up Come- 
dy," featuring family entertainment, 
and "Raw Dog," offering uncen- 
sored comedy from racier acts. Plus, 
Sirius is expanding the lineup on 
"OutQ," itschannel targeted to gay, 
lesbian, bisexual and transgendered 
listeners. Starting Jan. 19, the chan- 
nel will air original programming 
24/7 with the addition of a late -night 
music show; and it will expand some 
of its talk programs. 

To make room, Sirius' "Planet 
Rhyme," "House Party" "Chamber 
Works," "Soundscapes," "Vortex," 

TRANSACTIONS AT A GLANCE 
All transaction information provided by. 
RIl's MEDIA Access Pro, Chantilly, VA. 

KPSH- FM/Coachella (Palm Springs), CA $750.000 
WVOJ- AM/Jacksonville, FL $700.000 
!CUD- FM/Wichita. KS $485,000 
WJTM- FM/Frederick, MD $1.2 million 
WKJF- AM/Cadillac, MI $85,001 
WIPS- AM/Ticonderoga, NY $93,000 
WREV- AM/Reidsville, NC $175,000 
WLYC- AM/Williamsport. PA $55.000 
KRVA- FM/Campbell and KRVF- FM/Kerens, TX $1 million 
KPEB- FM/Huntsville, UT $300.000 
WBWR- FM/Bedford (Roanoke -Lynchburg). VA S6 7 million 
WFNR -AM & WBRW-FM/Blacksburg. WFNR -FM/ 
Christiansburg, WPSK- FM/Puiaski and WRAD -AM & WWBU -FM/ 
Radford, VA Undisclosed 
KGHO- AM/Olympia, WA $300,000 

Full transaction listings. posted daily, can be found at 
www.radtoandrecords.com 

DEAL OF THE WEEK 

Davidson Media/Baker Family 
Multistate Deal 
PRICE: $8.38 million 
TERMS: Asset sale for cash 

BUYER: Davidson Media Group, headed by President Peter 
Davidson. Phone: 212 -813 -6775. It owns no other 
stations. 
SELLER: Baker Family Stations, headed by President 
Vernon H. Baker. Phone: 540 -552 -4252 
STATIONS TRADED: WCXN- AM/Claremont, WTIK -AM/ 
Durham (Raleigh). WSGH- AM/Lewisville (Greensboro), 
N -AN Mint Hill (Charlotte) and WFTK- AM/Wake 
Feast AMMO ), NC and WBK- AM/York, SC 

2004 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter. 

Stations leaded This Year 

Stations leaded This Quarter 

"Radio Mujer," "Radio Amigo," 
"Sirius Entertainment" and "A &E 
Satellite Radio" will shut down, and 
their programming will migrate to 
other channels. The new lineup can 
be found at uu'u sirius.com. 

Sirius also announced plans to ex- 
pand its in-home offerings. It's part- 
nering with Crestron to incorporate 
Sirius receivers into Crestron's home - 
based audio products, and Niles 
Audio Corp. in Q2 will begin manu- 
facturing keypad -controlled multi- 
zone receivers and preamplifiers 
with Sirius capabilities. Additional- 
ly, Sirius is partnering with Tivoli 
Audio to develop in -home satellite 
radios based on Trvoli's Model One, 
Two and Three radios. 

Starting this spring, Blaupunkt 
will begin offering a satellite radio re- 
ceiver that works with its in -car au- 
dio /video systems and in -car stereo 
head units. It will also offer a porta- 
ble plug- and -play unit. 

In related news, Eclipse in-dash 
head units will be Sirius-compatible, 

$24,618,001 
(Last Year S2,445.106 823) 

$24,618,001 
(Last Year $321.441.930, 

29 
(Last Year 912) 

29 
(Last Year 134) 

starting this year. Eclipse will also 
manufacture a dedicated Sirius re- 
ceiver. 

Sirius also introduced two boom - 
box models that are compatible with 
its existing plug- and -play models: 
The Audiovox SIRBBI system is 
available at retail outlets for $99.99 
and works with all Audiovox S.RS. 
plug- and -play receivers, and Pana - 
Pacific now offers a boombox that 
works with the Sirius "Streamer" 
receiver and was designed specifi- 
cally for the commercial trucking 
segment. The Streamer boombox 
retails for $99.95 and is available at 
truck dealers and truck stops. 

Alpine is now playing both sides 
of the satellite radio fence. The ekc- 
trnnies manufacturer will begin man- 
ufacturing receivers for Sirius, mak- 
ing it the first to build receivers for 
both satellite radio broadcasters. It's 
been building receivers for XM since 
XM's launch. Alpine will start devel- 
oping Sirius receivers that %%i l l hit the 
market this year. 
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INTEREP UFESTYLE ANALYSIS: 18+ MEN 

Reading U.S. Male 
Consumer Habits 

s a sales manager or AE, how well you understand 
the attributes of a particular demographic may make 
the difference in presentations to direct accounts and 
agencies. Here's what Interep reports on 18+ men: 

There are about 100 million 
adult men in the U.S. Demo- 
graphically, 33% are 18-34, 41% 

are baby boomers aged 35.54, 
and 26% are 55+. The average 

adult male income is $48,947, 
giving the demo a buying pow- 
er of $4.9 trillion. 

While two out of every three 
adult men work full -time, and 69% 

of primary household wage earners 

holds where both spouses work, men 

are reporting increased participation 
in what once were the "feminine" do- 

mains of housekeeping, shopping 
and child care. The number of house- 

holds in which the principal 
shopper is male almost dou- 
bled, from 13%to22%, between 

1985 and 2003. 

The number of single fa- 
1r2'/ 44"-"""1"I"'" thers has also increased dra- 

matically over the past two 
decades - up 62% from 1990 

and 171% since 1980. Nearly one of 
10 single fathers care for three or 
more children under the age of 18. 

Male Market: 
Shopping Patterns 

We all know the ad categories tar - 
geting men have included a host of 
perennial favorites: beer, cars, finan- 
cial services, computers, athletic 
gear, sports drinks and household 
tools. Here are the percentages of 
men who regularly do the following 
shopping: 

Appliance. hardware 

are still male, the market is chang- 

ing. More men are now choosing to 

stay home while their wives become 

the primary earner. And in houses 

60- SScand Copywriter 

No Risk It, No Biscuit 
By Jeffrey Hedquist 

Every day on the radio you can hear spots that were 
created by committee: politically correct. watered -down, 
automatically written radio that offends no one: commer- 
cials that sound like. well. commercials. They make you 
want to change the station or, at best, ignore them. 

If you want your spots to make it all the way from the ears to the 

brain, you'll need to take a few risks: the possibility that your idea won't 

work. that you'll offend someone. that it might not get immediate 

results. that people will think you're crazy. 

'You'll also need to risk having phenomenal success. that you'll be 

thought of as a visionary. that your clients will bow down at your feet 

(well. maybe I'm dreaming the last one). 

Go ahead. surpnse the listener. Present the unexpected. Turn the 

rules upside down. Try writing a 300 -word :60 or one with only 14 

words. Mix two cuts of music together. Use 56 voices in a spot. Create 

a spot backwards. Use operatic music for a dance club. Have a spot for 

retirees narrated by a child. Cast an ancient voice for a young hip 

audience. 

Go in the opposite direction. If your competition has a Jingle. use 

straight talk without music. If they're listing lots of features (they 
probably are). do a spot on lust one simple one: the way the lettuce is 

chosen at a restaurant. the way a car is washed at a dealership. the 14 

steps a plumber takes to make sure he leaves your house spotless 

after a service call. But make sure you sell the benefit. 

Create a continuing story, and make each spot an episode that 

picks up where the last one left off. Design a quiz that listeners have to 

call or come in to complete. 

Remember, even with a risk- taking approach the goal is to sell. so 

get the listéner's attention and keep it while motivating him or her to 

respond. Go on. take some risks. Safe radio is dull radio, and that's 

only useful as a sleeping aid. 

Jeffrey can often be found out on an audio limb. sawing away at 
Hedquist Productions. P O. Box 1475. Fairfield. IA 52556. Reach him 

at 641-472-6708. via fax at 641-472-7400 or at Jeffrey@hedgwst.com. 

& electronics stores': 77% 

Clothing/department stores": 64% 

Grocery store (four times in 

past month): 57% 

Office /computer supply': 45% 

Convenience stores": 42% 

Catalog. mail. phone and 

Internet' 37% 

Drug stores' 38% 

Furniture stores': 10% 

'Once or more in the past month 

' Twice or more in past month 

' In the past month 

Gender Differences 
In Ad Responses 

Poole- Adamson Research states 

that while women scored a 61 in a 

test measuring their involvement 
with TV advertising (the ability of 
an ad to capture their attention), 
men scored only a 59. In a measure 

of believability and ad persuasive- 
ness, women scored 59 and men 44. 

However, according to the follow- 
ing Media Mark findings for adults 
18+, men may be more accepting of 
advertising messages than one 
might think. They're less brand -by- 
al, less traditional and possibly more 

sensitive to price promotions. Here 

are the percentages of respondents 
who agree or disagree strongly with 
the following statements: 

nx.: Rat 7 

And You Call This Work? 

More than 70 DJs from 40 L A.-area radio stations converged on Disneyland for 

a day. banging in record attendance at the first -ever Radio Day at Disneyland 

Dec. 13 Sponsored by the Southern California Broadcasters Association and 

Disneyland radios ultimate joint ad- venture helped fund the organization and 

promote the Magic Kingdom. SCBA President Mary Beth Garber said. "What 

better way and what better place to put a face on radio? I don't know who had 

more fun - the DJs or the guests. " Disneyland Manager/Promotions Adrian van 

Deudekom added. "When SCBA brought us the idea for a multistation 

promotion. we immediately saw the synergistic opportunities between their vast 

combined local audiences and our target consumers It was a great opportunity 

for everyone involved " Shown clockwise from top left KFI morning personality 

Bill "Hook" Handel on the deck of the Columba: KKBT afternoon personalities 

A -One and Spinderella: KLOSS Brian Phelps of The Mark & Brian Show and 

friend haw a scream in the Haunted Mansion: KFSH personality Lauren 

Kitchens (second from right) stays warm with Disney characters. KABC talk 

host Larry Elder cruises Main Street. USA: and KNX Traffic Reporter Jim 

Thornton and son Sam re- create L.A. freeway fun at Autopa. 

I know the price of what 

I pay for most foods/ 

/Nn Women 

packaged goods . 37% 44% 

I think shopping is a 

great way to relax 14% 25% 

I don't make purchases 

based on advertising 29% 35% 

I like to shop around before 

making a purchase 33% 38% 

I buy brands that 

reflect my style 28% 35% 

I buy brands that I 

grew up with 21% 25 °° 

When I find a brand 

1 like. I stick with it 38% 45% 

However, most media profession- 
als agree that men as a consumer 
group can be difficult to effectively 
target. Here's why: 

Men watch three fewer hours of 

television each week than women 
do. 

Outside of televised sports, few 

programming genres have strong 
male concentrations. 

Only 51% of men read a daily 
newspaper. 

Only 31% of mei r>sad men's 
magazines. 

Radio's Best 
Formats For Men 

Overall, radio reaches 94 "., of all 
men each week, and they spend 21.5 

hours listening each week - that's 
30% of their total weekly media 
time. A lot of radio listening by men 
-67% - is done outside the home. 

Here are the eight formats that in- 
dex highest for men 18 +, according 
to Mediamark Research. 

lee Male Male 
Index Share Format 

Sports 160 83% 

Rock 135 59 % 

Talk 130 53 %' 
Classic Rock 129 61% 

News 125 58% 

Alternative 123 57% 

News/Talk 122 57% 

Smooth Jul 112 52% 

Same k.iroou,urh 'figure is 63e.torFMra& 
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Why The 'Do Not Call' Law 
Hurts Radio Marketing 
Listener list limitations force'rethink of 
outreach strategy 

By RJ Meacham 

espite the on- again, off -again legal wrangling involving the na- 
tional "Do Not Call" register (it's currently on and in effect), the over- 
whelming consensus is - even among the most vocal supporters of 
telemarketing - that the law will stand and the impact on the in- 
dustry as a whole will be profound. 

Interestingly enough, some of the articles re- 
lated to the DNC that have run in radio -related 
trade publications (such as RAM an Sept. 5, 20(11) 

appear to be attempting to put a positive spin on 
this legislation and its effect on telemarketing for 
radio stations. All of those articles point out that 
radio calls aren't selling anything, that people 
like to hear fmm radio and that the legislation 
will increase the consent rates of peo- 
ple contacted. 

While these may be true and valid 
statements, they neglect to address 
the biggest issue of all: Stations and 
marketing companies adhering to the 
DNC legislation when making their 
calls will be missing a significant ma- 
jority of the households being called 
by Arbitron. 

Due to Arbitron's methodology, 
this is already a significant issue even 
before considering the impact of the DNC. The 
disparity between your telemarketing compa- 
ny's list and Arbitmn's stems from the fact that 
Arbitron uses a much more complex and com- 
prehensive approach to generating its calling list 
than simply buying phone numbers fmm a bro- 
ker. 

The reason behind this is that Arbitron must 
be sure that it is getting a calling list that is rep- 
resentative of the market, thereby providing a 

statistically valid sample (which you are paying 
for). To do so, it enhances lists bought from list 
brokers with phone numbers generated by a 

company called Survey Sampling Inc. 
Without delving into the specifics of SSI's ap- 

proach, you need to know that these are not sim- 
ply random numbers, and the end result is a call- 
ing list that allows Arbitron to potentially call 
any and every working phone number in the 
market. 

Where's The Coverage? 
However, the list you're getting for your own 

telemarketing doesn't offer nearly as much cw- 
erage. For example, according to Verzo n llo u- 

da Manager /Media Relations Bob Elek, then 
are approximately 1.7 million active residential 
phone numbers available in the six-county Tam- 
pa Bay area. (Arbitron defines Tampa as a four- 
county metro. However, I used the six-county 
definition to be consistent with figures pnwid- 
ed by Veriz n Florida.) 

Contrast that with the 838,000 records avail- 
able for purchase Pram one of the two largest list 
companies. That's half of what Arbitr n could 

call! In fact, the average for in -tabs coming from 
"unlshd" households - defined by Arbitran as 

phone numbers that cannot be matched to a 

physical address - is 45 °'%. In some states, such 
as California, this percentage is as high as 75%. 

Again, this is Irfore considering the impact of 
the DNC legislation. What happens when you 
factor in the removal of the millions and millions 

of peopk who have signed up and do 
not want telemarketing calLs? 

Consider that in a recent Harris In- 
teractive poll An. of adults surveyed 
had already signed up on the regis- 
ter. Furthermore, Harris projects that 
60% of adults will ultimately sign up. 
Staying with the Tampa example, if 
those numbers prove to be accurate, 
Arbitron will still be pulling from the 
same 1.7 million names. But the ra- 
dio telemarketers' available universe 

will be substantially below 50% of what's out 
there as more and more people sign up on the 
list. And that figure is before targeting using hot 
ZIPs and specific age and gender selections. 

Who's Left To Convert? 
In what is already a game of odds - using 

telemarketing to find potential diarykeepers 
within your market - they are increasingly in 
favor of the house (i.e., Arbitron). And while 
those people not on the Do Not Call list may tru- 
ly be excited to hear from a radio station, the 
question is this Are there enough of them in 
your demos and hot ZIPS to make a difference? 

Increased conversions and higher accept rates 
become relatively meaningless if they're only 
coming from a fraction of the surveyed popula- 
tion. Furthermore, how are those conversion 
rates going to hold up when those not on the 
DNC register begin getting bombarded with 
calls? Imagine the last single woman on the plan- 
et stuck in a nom full of men who have to get 
married or die. Not a pretty sight. 

So is telemarketing still a viable form of mar- 
keting when trying to reach potential diary- 
keepers? The answer depends upon the appli- 
cation. Calling databases of people who have 
recently responded to your station's marketing 
is both legal and, if executed well, effective. But 
the cost of a big telemarketing campaign cou- 
pled with the pitfalls of list coverage and fed- 
eral legislation certainly put a damper on what 
just a few years ago was an extremely effective 
tactic. 

The best thing you can do is to ask lots of ques- 
tions. If you still plan to include telemarketing as 

part of your media mix, find out how many resi- 
dential numbers actually exist in the market. 
Compare that figure ko what your telemarketing 
company will be able to buy. Finally, make abso- 
lutely certain that everyone involved in the cam - 
paign is in compliance with the law (fines can be 
as much as 511,000 per violation). 

RJ M 

RJ Meacham is National Sales Manager 
for Clearwater. FL-based Eagle 
Marketing Services. He can be reached 
a1800 -548 -5858 x161 or via e-mail at 
rl tr eaglemarketing com 
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How To Seed And Grow 
Your Online Database 

By Craig Zimmerman 
So you want to build an online listener database? Not a problem, as long 
as you're prepared to offer an incentive to participate. One of the most 
popular methods is via a loyal- listener club. Since we encourage our 
listeners to listen longer by giving them a reward ( "Listen for your chance 
to win" etc.), we should be applying the same theory to obtain a listener's 

e -mail address and other information. 
The first step is to create a sign -up page on your website where 

listeners can be a part of your exclusive club - terms like these 
help make listeners feel special. especially since you are going to 
provide members with unique benefits not available to the general 
public, such asp 

1) -Win it before you can buy it opportunities 
2) An extra chance to win what you are giving away on the air 
3) A chance to purchase tickets in advance of general sale 
These offers also present sponsor opportunities. either for cash or 

value -added For example, offer club members a 'buy one, get one 
free" coupon at Pizza Hut or 15% off at Home Depot. Of course. the 

objective is to provide a benefit to the club member, your station and the sponsor. The offer 
should be compelling and appear to be exclusive to members 

Harvesting Methods 
Even if you don't do a full -blown listener club. you should be doing contesting on your 

station's website and posting entnes into your online database. While you can certainly 
have separate. online -only contests. run contests that tie in to what you are doing on -air so 
that your website and listener database extend your station brawl. And whenever you plan 
on -air giveaways, there should be a web component too This may be as simple as setting 
aside for online registrations one of the items that you are giving away on -air. or it could be 
as complex as having listeners register online. calling out names on -air and encouraging 
those listeners to call back to win. This will help build both your online database and TSL 

A promotion like the teed- and -true -song of the day' promotion can have a great web 
angle. Post the song -of- the -day calendar on your website so that listeners can find out what 
song to listen for - after they've entered their name and e-mail address. Then you can offer 
to e-mail them the song of the day each morning to help them win. Aside from the daily 
sponsor opportunity, this allows you to reach your listeners' e-mail boxes every morning for 
the duration of the contest. 

If your station is News/Talk and doesn't do on -air or online contests, you can build your 
database in two ways. First. provide the listener with basic news and information online, but 
if they want to see additional information. ask them to register for free. lust as the New York 
Times does 

Your station can also push specifically requested information to their a -mad inbox, such 
as daily weather forecasts (available tree from the National Weather Service) or top 
headlines from your local newspaper partnership. 

What To Ask For, And When 
Numerous times I have left a website without making a purchase because it wanted me 

to put my credit card number in before it would show me the shipping charges. Studies 
show that. in general, people have a limit as to what and how much information they're 
willing to share. especially in the initial stages. So start by posting a pnvacy policy that 
states you won't sell or share their information without their permission 

Next. ask for only their first and last name. home address. phone number. e-mail 
address. birthday (month and day only) and a range of years dunng which they were born 
say. 1970-1980) Explain that the phone number allows you to call them if they've won 

something or to participate in a reward -dnven survey The birth -date information ensures 
that the registrant is at least 14 years old (to comply with the law) and allows you to send 
automatic birthday greetings via e-mail and to establish reasonably useful demographic 
information from your database 

Your database system should be smart enough to recognize and store for your online 
members'visitors the information you already have on them so they never have to resubmit 
any data Following the strategy recommended by permission marketing guru Seth Godin. 
over time you may also be able to gradually collect. especially from younger demos. more 
detailed demographic data and even cell -phone numbers so that you can send text 
messages Remember to always create incentives for listeners to share additional personal 
information 

Gag Zimmerman is VP/ peranons fa PromoSuite and ListenerEmad. com. He oversees 
Ciïent relations and customer support for PromoSuite's promotional information and 
database system and ListenerEmal.can s e-mail and web database service. Previously. 
Zimmerman helped build databases as New York Internet Content Manager for live 
Gear Channel stations and earner was a marketing dinnCbr in New Yak rado. He can b reached af 212. 509.1200 ax1. 210 Of by a mröatcnYrrrnmlanOprarronrM.com. 

Craig Zimmerman 

Direct marketing as a whole is an incredibly 
effective approach to reaching targeted individ- 
uals with the right message, and telemarketing 
will continue to play a role. But the wise mar- 
keter is one who knows the strengths and weak- 

messes inherent in all available media and then 
leverages that information in a mist -effective way 
that is most likely to get results. The informa- 
hon needed to make sound marketing decisions 
is out there. Be the "wise marketer." 
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MANAGEMENT MARKETING SALES 

Spinning A Web Of 
New Revenue 
Ronning/Lipset aim to bring online to bottom line 

If your station is streaming its broadcasts, you may 
want to keep an eye on the new rep firm Ronning/ 
Lipset Radio (www.rlradio.com). Formed by radio ad- 
vertising veterans and longtime colleagues Andy 
Lipset and Eric Ronning, the New York -based firm has 
begun pitching agencies on :30s and :60s, starting first 
with larger pure -play American Internet outlets and 
adding traditional U.S. terrestrial stations' online pro- 
gramming sometime this quarter. 

Ronning and Upset bring consid- 
erable experience from Clear Chan- 
nel, Yahoo!, AOL, lnterep and other 
rep firms to the table, and shortly 
after debuting their company in 
mid -November they signed a joint - 
venture deal with lnterep to land a 

big -league initial client: LAUNCH - 
cast, Yahoo's Internet -only radio ser- 

vice featuring user-created and pro- 
fessionally programmed channels. 
Arbitran reports LAUNCHcast at- 
tracts 2.1 million listeners per 
month, accumulating nearly 16 mil- 
lion listening hours. 

Running tells R&R that that the 
ever -growing online listening com- 
munity has reached the tipping 

Andy Upset Eric Ronning 

point for building a business out of 
representing broadcasters seeking 
revenue from their web broadcast 
content, especially now that Ar- 
bitron is tracking Internet audienc- 
es. Noting that 16% of the US. has 
listened to online radio in the past 
month, he says, 'The ìhe language is fi- 

nally consistent with that of tradi- 

Bayliss 
SpUtlight 

David Gorab 
College: Syracuse University 
Years of Award: 1991, 1992 
Current position: Exec. Producer, Jim Cramer's Real Money; Affiliate Sales 
Representative, WOR Radio Network/New York 
Station Owner. Buckley Broadcasting 

David Gorab 

R &R: What have you hunted about 
the radio industry "in the rnal world" 
since graduation? 

DG: I've often felt that students 
pursuing radio as a career may 
overlook the fact that radio is a 

business. The employee manual at 
my first radio station after gradu- 
ation clearly stated, among other 
company goals, that we were to be 
a "profitable business." The abili- 
ty to embrace this concept as you 
transition from student to profes- 
sional is a large key to achieving 
success. Those who come to work 
with a clear understanding of the 
role they play in helping their cotn- 
pany succeed should be very hap- 

py working in radio today, as I am. 
R&R: What is the most interesting 

aspect of radio .fin. !mu? 

DG: Seeing how effective pro- 
gramming leads to bottom -line 
results. Being immersed in the 
content of a program while hav- 
ing direct responsibility for its 
growth enables me to have a firm 
grasp of the business we're in. 
While a hybrid position like 
mine is not common, I'd recom- 
mend it to others. 

R&R: Wlatare your career goals? 

DG: To be in a position where 
I can have an impact on product 
will always be important to me. 
That said, I've learned that set- 
ting goals that are too specific 
can prevent you from taking ad- 
vantage of unexpected opportu- 
nities that come up along the 
way. I have a wide range of in- 
terests in this business and want 

to be able to explore as many as I 

can But I'm happy to be involved 
in both programming and affiliate 
relations in my current position. 

R&R: What advice would you gin' 
to students who are slaou'ing intent 
in pursuing radio as a cant? 

DG: Don't simply rely on a 

broadcasting major to land you a 

job. Aside from taking an active 
role with your campus station, 
seek part-time positions or intern- 
ships with commercial stations in 
the city where you are attending 
classes - and not just during the 
summer. This provides invaluable 
experience, creates your first group 
of professional contacts and refer- 
ences and sets you apart as a "hun- 
gry" newcomer when potential 
employers review your resume. 

The John Bayliss Broadcast Foundation enables outstanding college juniors. seniors and graduate-level 
students who desire careers in the radio industry to receive $5,000 in financial aid while malonng in broadcast 
communications. Up to 15 awards are given annually, and more than 275 students have received scholarships 
since 1985. For more information, contact Bayliss Foundation Exec. Director Kit Hunter Franke at 831 -655 -5229 
or khtrank @ baybssfoundation.org, or visit www.baylissfoundation.org. 
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tonal radio. The pieces are in place." 
The new firm intends to pitch its 

client audiences as a network buy, 
focusing on the at -work weekday 
audience, and believes it can attract 
"very close" to national network 
CPM rates- ranging from S5 to $22. 

Lipset says, "We'll be aggregating a 
bunch of the online Arbitron -sub- 
scribing broadcasters, selling collec- 
tively, not individually. 

'There's no one online broadcast- 
er out there right now that can stand 
on its own, walk into a traditional 
client and say, 'Here, buy me on a 
30- or 60- second -spot basis.' Wheth- 
er it's a pure-play or traditional 
broadcaster, it's important to ap- 
proach clients with brand names." 

Ronning adds, "We'll be taking 
the average quarter -hour as repre- 
sented by Arbitran against the na- 
tional population, not against the 
online radio listening population. 
We're not going to create a false pop- 

"It's important to 

approach clients 

with brand names." 

Andy Lipset 

ulation base for those buying 
groups." 

Besides the obvious interest from 
computer- and Internet- related in- 

dustries, other categories that ap- 
pear to offer the strongest potential 
for online advertising are automo- 
tive, consumer electronics and bank- 
ing /financial. Says Ronning, 
"Agencies are trying to get their cli- 

ents' message out to the most qual- 
ified, engaged and active user base." 

Upset adds, "We see ourselves as 
a complement to other media buys." 

Voicetracking Still 
Poses Risks, But Fewer 

A Paragon Media Strategies survey conducted last month suggests 
that more than 40°0 of respondents believe voicetracked air personali- 
ties lower the appeal of a radio station. A clear majority wants or finds 
value in talents who live in the station's community and are not 
prerecorded. 

However. before consolidation opponents and radio broadcasters 
nostalgic for the good old days of live and local" start petitioning for a 
rollback, further analysis indicates that the percentage of listeners who 
find radio less appealing due to voicetracking is down from a similar 
survey in 2002. 

And contrary to what many personalities and critics might expect or 
privately wish, the results show that only the "DJ listeners- - the 26% 
of respondents who were defined as active listeners of air personalities 
and find them an important part of the radio experience - feel that 
voicetracking is more a detriment than a nonissue. In fact. a slight 
maiony of the entire sample surveyed doesn't seem to really care one 
way or the other. Moreover. that "no harm. no four constituency has 
actually increased slightly in the past year. 

The survey included 400 respondents between ages 15 and 64 
(60°° male/40°. female) who listen to the radio for music regularly 
(76 ° °) or occasionally (24 °.). 

How Do You Like 
It they knew the station was voicetracked. 
say they would find It' 

2003 

Me Now? 
the following percentages 

2002 al Listeners 
More appealing 2% <1% 2°. 
Less appealing 41 °'° 46 54 °° 

No effect 54% 51% 39% 
Don't know 4% 3% 5 °° 

Base 400 759 102 

How Listeners Feel About 'Live & Local' Talent 
The Paragon study asked the 400 respondents the following 

questions about air talent: "Should radio stations have..." 

Yes No 

DJs or pswanNlisa who We in and 
are part of the community? 77% 16 

DJs and personalities who broadcast five, 
not recorded broadcasts? 74 °° 18 °° 

The most antsrt.inl g DJs or personalities, 
regardless of whether the DJs are live 
or prerecorded? 66 27 

The most entertaining DJs or personalities, 
regardless of where they live? 59°'° 32°0 

www.americanradiohistory.com
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Audio, Video Gadgets 
Galore At Interñational CES 
Continued from Page 1 

Las Vegas Convention Center, trying 
out all the newest and coolest gad- 
gets in stores now or on the way. 

Highlighting the CES sessions 
was Friday's one-on -one between 
Consumer Electronics Association 
President Gary Shapiro and FCC 
Chairman-Michael Powell, at which 
Powell took a decidedly deregulato- 
ry tone. When Shapiro asked about 
the role of government in technolo- 
gy Powell said he considers it to be 
to "help set the vision" for develop- 
ment and explain to the public why 
they should connect technology 
with prosperity. 

He said earlier views of govern- 
ment's role were based on "monop- 
olies and fixed technologies" that 
are no longer in place and added, 
I'll be very disappointed if govern- 

ment can't get past 'deregulatory vs. 

regulatory' and 'monopoly vs. tech- 
nology." 

Powell continued, "The burden 
ought to be on government to prove 
why (a new technology] should be 
regulated, not on the innovator to 
prove why not," drawing an ovation 
from the tech -industry crowd. 

Powell then observed that many 
of the same companies and panel- 
ists are now seen at the CES, the 
NAB convention and the annual 
Comdex event because so many 
companies have interests in mul- 
tiple technologies, making both 
the tech industries' and govern- 
ment's roles more complex. He 
said he'd like to see private indus- 
try handle as many of the issues 
that will inevitably arise as possi- 
ble, adding that when government 
gets involved, "Someone will be a 

winner, and someone will be a los- 
er," making both sides losers in the 
long run. 

Shapiro then asked, to laughter 
from the audience, "So are you a reg- 
ulator or a deregulator ?" Powell's 
good -humored reply: "l refuse to be 
labeled. I consider myself capable of 
a range of things." 

When asked by Shapiro what 
consumer electronics he has in his 
home, Powell responded, "l've fall- 
en in love with my iPod - and var- 
ious other music -playing technolo- 
gies." When Shapiro said, "I'm sure 
you're downloading only autho- 
rized music," Powell smiled but did 
not otherwise reply. 

At RealNetworks Chairman/ 
CEO Rob Glaser's keynote later that 
day, Glaser spoke about his compa- 
ny's "continuous commitment to in- 
novation," particularly as demon- 
strated by its new RealPlayer 10, 

which he said can manage and play 

digital music in any format now 
available and includes Real's first 
digital song store. Glaser said digi- 
tal -rights management is going to be 
critical to prevent the "Napsteriza- 
bon phase" of development for video 
and other digital media but added 
that DRM must work seamlessly for 
consumers to accept it. 

Glaser the; spoke about the re- 
cent "remarkable" traffic drops at 
unauthorized peer -to -peers and the 
concurrent gains at legal music sites - including Real's own Rhapsody, 
through which, he said, members 
streamed 38 million songs in De- 
cember 2003. He also said subscrip- 
tion services like Rhapsody now 
have an "equivalent economic im- 
pact" to non -subscription digital 
song stores like Apple's iTunes Mu- 
sic Store. 

"I've fallen in love 

With my iPod - 
and various other 

music- playing 

technologies." 

Michael Powell 

Music Biz As 
Bad Example 

Glaser's remark about "Napster- 
ization" was one of several men- 
tions at the CES of the music indus- 
try's disastrous experience online 
and the warning it holds for other 
industries. At Friday's content-de- 
livery roundtable, which focused on 
video and high-definition television, 
Time Warner Cable Chairman /CEO 
Glenn Britt said, "1 think digital - 
rights management is a huge issue. 
Once media becomes digital, it's eas- 
ily moved on the 'Net." He contin- 
ued, "We've seen what happened to 
the music business. No one wants 
that to happen Ito video(." 

At the "Digital to Go" session, the 
conversation initially focused on 
wireless development, then moved 
into young consumers' comfort with 
technology and the need to meet 
their expectations. Jeff Hastings, 
President of digital -player manufac- 
turer Rio, said, "Ale of the things 
going on has been availability of 
content. The ability of devices to get 
content that's legal and has the right 
DRM is critical. The expectation is 
that you'll be able to buy it, and it'll 
work anywhere, like a CD." 

The music business' experience 

came up toward the end of the ses- 

sion, as Intel VP /GM, Extended 
Computing Operations Peter Green 
said, "Nobody wants to replicate 
what happened in audio." Referring 
to the RIAA's much criticized in- 
fringement suit against a New York 
girl, he said, "Nobody wants to go 
suing 12- year-olds. That didn't solve 
anything." (Actually, given the huge 
drop in traffic at the outlaw P2Ps 
since the R1AA suits began, it seems 
to have solved things rather well.) 

One of the more entertaining 
events at the show was Saturday's 
"Last Gadget Standing" panel, at 
which the audience voted on which 
of a dozen devices is likely to be 
around in a year. An oversize game 
controller from Kilowatt that re- 
quires full -body pressure to operate, 
a Motorola phone with Windows - 
driven video and e-mail capability, 
a huge multimedia- capable watch 
from Microsoft, new handheld au- 
diovisual players by Archos and 
Zodiac, and XM Satellite Radio were 
among the products presented. Zo- 
diac's Tapwave won the audience 
poll, with XM in second place by a 

hair. 
But it was XM Chief /Program- 

ming Lee Abrams' presentation that 
was most interesting, as he spent his 
four minutes bashing broadcast ra- 
dio - and delighted the crowd by 
doing so. He got laughs and nods of 
recognition throughout his presen- 
tation as he criticized radio's pro- 
gramming, spotloads, playlists and 
general basis for existence. l've seen 
Abrams do this before with non -ra- 
dio-industry crowds, and it's sur- 
prising how well it goes over. He's 
a great showman, but the fact that 
crowds eat it up so readily should 
perhaps give broadcasters pause. 

Out On The Floor 

Video technology dominated the 
CES floor, with high-definition TV 
displays everywhere. And the vid- 
eo boom isn't only in the home: In- 
car video, video-ready handhelds 
and DVD players about the size of 
DVDs mean consumers will soon be 
able to bring their video with them 
into venues where audio was for- 
merly the only choice. 

But the audio side was well rep- 
resented: Countless manufacturers 
of car stereos with spine- dissolving 
power displayed their wares - 
among competition that included 
Porsches, Escalades, Chrysler Cross - 
fires and countless PT Cruisers, ste- 
reo maker MTX's 18- wheeler was 
hands-down. the coolest vehicle on 
the show floor - and XM Satellite 
Radio and Sirius were both on hand 
and pitching. 

The iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading non -subscription digital - 
music service in the U.S. offering a catalog of more than 500.000 
songs from all five major label groups and dozens of independents. 
Here's a snapshot of the top -selling downloads on Tuesday. Jan. 
13.2004. 

Top 10 Songs 
1. OUTKAST Hey Ya! 
2. NO DOUBT It's My Life 
3. BLACK EYED PEAS Where Is The Love'' 
4. DIDO White Flag 
5. KELIS Milkshake 
6. OUTKAST f/SLEEPY BROWN The Way You Move 
7 FOUNTAINS OF WAYNE Stacy's Mom 
8. COLDPLAY Clocks 
9. 3 DOORS DOWN Here Without You 

10. BEYONCE f /JAY -Z Crazy In Love 

Top 10 Albums 
1. THE BENS The Bens (EP) 
2. THE CRYSTAL METHOD Legion Of Boom 
3. CHINGY Hohdae In (single) 
4. HOWARD SHORE The Lord Of The Rings: Return Of The King 
5. NO DOUBT No Doubt The Singles 
6. SARAH McLACHLAN Afterglow 
7. JACK JOHNSON On And On 
8. JOHN MAYER Heavier Things 
9. BLACK EYED PEAS Elephunk 

10. OUTKAST Speakerboxxx/The Love Below 

Live365 is the largest Internet radio network. with thousands of stations 
in a wide variety of formats Programmed by true music tastemakers 
from around the globe. Live365 offers an enthusiastic audience for 
established and up- and -coming artists alike. In a world of consolidated 
playlists. Live365 charts the tastes and preferences of today's most 
vibrant music community. Tracks with the most plays during the seven 
days ended Jan. 8. 2004 are listed below. 
Top Rock 

FOUNTAINS OF WAYNE Stacy's Mom 

STAIND So Far Away 

LIMPBIZKIT Behind Blue Eyes 

JET Are you Gonna Be My Girl 

GOOD CHARLOTTE Hold On 

Top Country 

SARA EVANS Perfect 

TERRI CLARK I Wanna Do It All 

JO DEE MESSINA I Wish 

TOBY KEITH I Love This Bar 

MARTINA MCBRIDE In My Daughter's 

UVE 

Travis Storch 866- 365 -HITS 

Top Blues 

BLUES IMAGE Bide Captain Ride 

BUDDY JEWELL Sweet Southern Comfort 

JIMMY WAYNE I Love You This Much 

ELVIN BISHOP Fooled Around And Fell 

Eyes DENISE STROTHERS Nobody 

XM had a bit more floor space 
and the tiny, attention -grabbing 
Roady receiver, shown installed on 
a gorgeous Harley- Davidson, but 
Sirius got the most buzz by making, 
literally, a lot more noise. Perform- 
ers including 3 Doors Down, LeAnn 
Rimes, Buddy Jewell, Jonny Lang 
and Lynyrd Skynyrd raised the roof 
and brought traffic to the Sirius 
booth throughout the show. 

RealNetworks was also on the 
floor, pitching Rhapsody, the Real - 
Player 10 and the brand -new digi- 
tal song store. Real also demonstrat- 
ed some gadgets now available 
through technology deals with 
Prismiq and other companies to let 
members control Rhapsody's on- 
demand streaming away from the 
computer, by way of a TV remote. 

Gracenote was on the scene to 
promote its CDDB music-identifica- 
tion database and some new wrin- 
kles, including a video -ID service 

and a move into taste -matching to 
help users find new musk. Music - 
match (not in attendance at the CES) 
k still the leader in taste- matching, 
but it's soon going to have many 
more rivals; music suggestions in 
response to customers' demonstrat- 
ed preferences are becoming in- 
creasingly important as a way for 
labels to push new music. 

There were also plenty of makers 
of portable digital -music players on 
hand, but what most had to show 
was disappointing. The flash -mem- 
ory players were too often just plain 
ugly, either garishly colored little lip- 
stick tubes or chrome boxes that are 
grubby the moment they're picked 
up. Even the high -end Dell Digital 
Jukebox is not a handsome device; 
it's simply a gray metal box that 
looks like an oversize pager. Looks 
matter, and in this area market lead- 
ers Rio and Apple would seem to 
have nothing to worry about. 
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Kennedy Adds PD 
Duties At KXOA 

Byron Kennedy, throe -year PD of 
Infinity's CHR /Pop KSFM /Sacra- 

mento, has added 
similar duties for 
Rock clustermate 
KXOA. He re- 
places Steve Gar- 
land, who exited 
last week. 

"Byron wanted 
to take on the chal- 
lenge of growing 
KXOA, and I'm ex- 

cited to let him do it," Infinity /Sac- 
ramento Market Manager Doug 
Harvill told Mkt "Howard Stem is , 

now a big morning show in Sacra- 

mento, and our goal is to get the rest 

of the day to match those ratings." 
In mid -2003 KXOA evolved from 

the "Classic Rock That Really Rocks" 

position to "Sacramento's Hard 
Rock" by adding titles from the '80s 

and '90s and currents /rvcurrents. 
"This is a tremendous opportu- 

nity to branch out," said Kennedy, 
who has also programmed KXME/ 
Honolulu, KTAA /Fresno and 
KPTY /Phoenix. "I'm looking for- 
ward to kicking ass and taking 
names, because I'm a sore loser. I 

don't plan on staying in the toilet 
forever." 

Kennedy 

Marks Returns To 

KKAT /Salt Lake 
KWNR /Las Vegas PD John 

Marks has been named PD of 
KKAT/Salt Lake City, the Country 
station he programmed from its de- 
but in 1985 until late 1997. He re- 
places Eddie Haskell, who left two 
weeks ago and has been named 
OM for Citadel /Albuquerque's 
FMs (see story, page 12). 

Mill Creek /3 Points Media 
bought KKAT from Clear Channel 

MARKS See Page 12 

KSFN & KXNT 
Name Landreth PD 

Jack Landreth, most recently PD 

u Intinity's KTSA /San Antonio, is 

repining the com- 
pany as PD of Talk 

KSFN and News/ 
Talk KXNT in Las 
Vegas, effective jan. 
20. Landreth re- 
plants Gavin Spittle, 
who moved to In- 
finity's Talk KLLI/ 
Dallas as PD last 
fall 

Landreth's 15 -year broadcasting 
career has included stops at KNST/ 
Tucson and WWTN /Nashville. His 
radio resume also includes positions 
with WLS and WLUP in Chicago 
and KFMB /San Diego. 

"KXNT and KSFN have grown as 

fast as Las Vegas itself due to the 
dedication of a staff that looks 

LAMM Ise Pass 12 

Landreth 

NEWSBREAKERS 

Camacho Rises To Cumulus Reg. VP 
Marco Camacho has been named Regional VP for Cumulus 

Broadcasting's Western properties. Camacho, who has been a Re- 

gional Director and Market Manager of Cumulus' Oxnard, CA and 
Santa Barbara, CA stations for two years, will relocate to Atlanta and 
take on oversight responsibilities for stations located in 14 markets: 
Oxnard and Santa Barbara; Fayetteville and Ft. Smith, AR; Grand 
Junction, CO; Lake Charles, LA; Eugene, OR; Abilene, Amarillo, Beau- 
mont, Killeen, Odessa and Wichita Falls, TX; and Houston, where the 
company owns KRWP. 

Camacho succeeds the retiring David Noll, who will remain a con- 
sultant to Cumulus from his Taos, NM home. Camacho joined Cu- 
mulus in October 2001 after serving as President /CEO of Hispanic 
Tek vision Network. He also oversaw El Dorado's former five- station 
Houston cluster. CAM= Sot Pose 12 

ORDER NOW for the 
next ratings 
period! 
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EXECUTIVE ACT /ON 
Daniels New Citadel/Birmingham Market Mgr. 

DliDeniers has been named Market Manager for Citadel's stations 
neBirmingham - News/Talk WAPI. Sports Talk WJOX. Alternative 

WRAX. Soft AC WYSF and Classic Rock WZRR - effective Jan 26 He 
succeeds Terry Bond 
A 21 -year radio veteran. Daniels most recently served as GM of Clear 

Channel's Little Rock cluster and as a Clear Channel Regional VP He 
also spent one year as Sydney. Australia Market Manager for Clear Chan- 
nel International. 

`The large number of excellent radio professionals who expressed in- 
terest in this lob has been Impressive. and because Terry Bond has done 
such a tremendous sob, we needed to take our time with our selection." 
Citadel Regional President John King said. -There is no doubt we got the 
best one.- 

STICKER ME, BABY! 
WEIRD? WIRED? WACKY? 

He's a loyal listener with the 
power to help you during 

ratings. Give him a station 
decal from Communication 

Graphics and watch 
your TSL grow. 

'Co munication 
Graphics Inc 

THE DECAL COMPANY 
Preferred by more stations since 1973. 

800.331.4438 - www.cgilink.com 

BRIGHT COLORS. LONG- LASTING. DURABLE WEATHER -RESISTANT. 
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12 UR Jan,n+ry ;o r(>)` NEWSBREAKER.S; 
WQEN /Birmingham 
Appoints Chuck PD 

WKXJ /Chattanooga, TN PD 
Tommy Chuck has been named PD 

at Clear Channel 
CHR /Pop sister 
WQEN (103 -7 
The Q1/Birming- 
ham, effective 

L i k replaces 

Iuhnnv Vincent, 
who exits. 

"Tommy is a 

diamond in the 
rough, an amaz- 
ing young man 
with an incred- 

ible future ahead of him," CC Re- 
gional VP /Programming Doug 
Hamand said. Chuck will also 
handle the afternoon shift at WQEN. 

Chuck grew up in the radio busi- 
ness, working with his father, 
Charles Ray, and his uncle, Jim 
Crawford, in his hometown of 
Erwin, TN at WEMB & WXIS until 
he graduated from high school. He 
moved on to become Asst. PD /af- 
temtxrl driver at WTXM /Knoxvi ee 

and, later, PD of WVSR /Charles- 
ton,WV. 

Chuck 

Max Media Makes 
Mastel Radio Pres. 

Eric Mastel has been named 
President of Virginia Beach, VA- 
based Max Media's radio division. 
He will focus on operating the 
company's 15 stations and an addi- 
tional 17 stations the company op- 
erates via IMAs and JSAs. He will 
also work with former Max Media 
Radio President Larry Saunders, 
who remains with the company in 

Barnstable /Greenville, SC Ups Hendrix 
Mark Hendrix has added OM duties for Barnstable 's 

Oldies WGVC. Classic Rode WROO and Active Rock 
WTPT in Greenville. SC. He continues as PD of WROO 
8 WTPT. Bob McLain remains PD of WGVC. 

-Mark has shown excellent strategic thinking dunng 
our research projects.- Barnstable /Greenville. SC GM 
John Shea told R&R He has been vital in positioning 
our stations successfully in the marketplace. He's also 
given his time and expertise to other stations in the 
Barnstable family and has performed very well. and 
he's well respected. With the challenges were facing. 
it was time that we named an OM. and Mark was the 
obvious choice. - 

Hendnx has been at the Greenville stations for 2 1/2 years. He previously 
spent seven years at KGGO 8 KRKODes Moines. the last three as PD. 

Hsrrbta' 

Cherry Creek Sets Management Team 
Dennis Goodman and Dan Gittings have been named Exec. VP /Di- 

rector ut (Operations and Exec. VP /Director of Sales, respectively, for 
Cherry Creek Radio, a Denver -based radio company 
that i. purchasing San Diego -based Commonwealth 
Communications' 24 stations in nine markets for a re- 
ported 541 million. 

(Kxximan was COO of Commonwealth and will re- 
main based in the TriCilles, WA area. Gittings, who will 
operate from Helena, MT, was most recently Market 
Manager for the six -station Cumulus duster in Odessa, TX. 

Cherry Creek President /CEO Joe Schwartz said, The 
hiring of these two very successful small-market radio 
professionals gives Cherry Creek one of the best small - 
market management teams in the industry. I'm proud Gittings 
and excited to be working with these two gentlemen." 

Financing the Cherry Creek acquisitions is Arlington Capital Partners, 
a Washington, DC -based private equity firm. In addition to Helena and 
Tri- Cities, Cherry Creek's holdings include three stations in Great Falls, 
MT, as well as outlets in Arizona, California, Colorado, Nevada and North 
Dakota. 

a 

a corporate role, assisting with 
mergers and acquisitions. 

Eric has worked with us on and 
off over his 19 years in the business, 
and his record of success is exem- 

plarv" Saunders said. "Whether it's 
growing share or increasing mar- 
gins, we have always been able to 
count on Eric to get the job done 
and deliver outstanding results." 

Reid 
Continued fron Page 1 

Rumors abound as to Reid's next 
endeavor, with some speculating 
that he'll join Edgar Bronfman at 
Warner Music Group or Doug Mor- 
ris at Universal Music Group. 

Throughout the '80s Reid worked 
with Kenneth "Babyface" Edmonds, 
producing more than 100 top 10 hits 

for such artists as Whitney Hous- 
ton, Boyz H Men, Paula Abdul, 
Bobby Brown and The Jacksons and 
winning three Grammy Awards 
along the way. 

In 1989 Reid and Edmonds 
formed LaFace Records as a joint 
venture with Arista /BMG. LaFace 
scored multiplatinum success 
throughout the '90s with TLC and 
Toni Braxton. 

In July 2000 Reid succeeded 
founder Clive Davis and helped 
break such acts as OutKast, Avril 
Lavigne, Pink and Usher. 

Speculation has also arisen about 
Arista and whether it will be folded 
into BMG's other labels, RCA /J and 
Jive, and, if so, whether the move 
will precede or follow the Sony - 
BMG merger, which is awaiting the 
approval of trade regulators. 

Long Island 
Continued from Page 3 

"I am proud to be part of the 
Univision team and to embrace this 
exciting means of broadcasting in 
the New York radio market," 
WCAA PD Bryan Melendez said. 
This station will bring us a corn- 

bined signal strength capable of 
reaching far more listeners." 

Meanwhile, Jarad moved WLIR 
to WBON/Riverhead, NY's 107.1 
MHz facility. WBON had beep si- 
mulcasting WLIR since April 2003, 
and the "new" WLIR takes a decid- 
edly more Alternative approach as 

"The Box," focusing on such artists 
as Linkin Park, Blink -182, The Red 
Hot Chili Peppers, Trapt, Nirvana, 
Maroon 5, Beastie Boys, Audio- 
slave, Korn, No Doubt and Sub- 
lime. Eric Davis is handling PD du- 
ties, while Andre Ferro is Director/ 
Operations. 

Franke" 
Continued from Page 3 

Multicultural Radio's WNTD/Chi- 
cago. "It is an extremely significant 
event for Progress Media to have 
clearance in the third -largest media 
market in the country," said net- 
work Presidgnt Jon Sinton. "Corn- 

-. I. 

Landreth 
Continued from Page 11 

forward to winning consistently," 
Landreth told R &R. "I'm honored 

bined with other markets we are 
close to finalizing, we will have tre- 
mendous reach right out of the 
box." 

to be able to work with such tal- 
ented people. Gavin did a tremen- 
dous job of building the reputation 
of KXNT and KSFN as two of the 
premier Talk stations in Las Vegas. 
I look forward to developing and 
improving on what he has already 
accomplished." 

s 

UPDATE 
Haskell Now 0M Of Citadel /Albuquerque FMs 

Eddie Haskell. most recently PD of KKAT /Salt Lake City. has been 
named to the newly Created position of OM for Citadel's five FMs 

serving Albuquerque and nearby Santa Fe. NM: Classic Rock KBZU. 
Hot AC KKOB -FM. AC KMGA. Country KRST and Alternative KTZO 
He will also serve as PD of KRST. 

"We're ready for Eddie.-Citadel/Albuquerque VP/Market Manager Milt 
McConnell quipped. -Pardon the rhyme. but it's time to boost our FMs to 
higher levels. - 

The appointment reunites Haskell with Citadel Presrdent'Programmmg 
Eric Logan. Both were PDs for Alliance's -Young Country" stations in the 
mid -'90s - Logan in San Francisco and Seattle. and Haskell in Detroit. 
Haskell has also programmed in Denver. 

"Eddie's multiple- format experience in major markets is a great addi- 
tion to an already strong team " Logan said. "I'm confident Eddie's leader - 
ship will further increase our share in the market." 

Nathanson Elected Mapleton President 
Adam Nathanson has been elected President of Mapleton Communi- 

cations, which owns 27 radio stations in California and Oregon. He was 
previously Exec. VP of the company, in charge of operations, acquisitions, 
marketing and programming development. 

"Adam is one of the founders of Mapleton Communications and has 
demonstrated his leadership in moving Mapleton forward," said former 
President Michael Menerey. "It is only appropriate that he will take over 
the reins of the company's ongoing expansion at this critical juncture, mak- 
ing Mapleton one of the West Coast's top radio operators." 

Nathanson is a 12 -year veteran of MTV International and was respon- 
sible for many of MTV's brand -building ancillary businesses, including 
radio syndication and Unlrhrve/. 

Gambling 
Continued from Page 3 

are overwhelmed by the outpour- 
ing of sympathy from so many 
people over the death of my father, 
and we are very grateful. It's a tes- 
tament to just how many people he 

touched during his long and suc- 
cessful career." 

A private funeral service for 
Gambling was held in Florida ear- 
lier this week. A public memorial is 
scheduled for Jan. 22 at 12 :30pm at 
New York's Brick Presbyterian 
Church, located at Park Avenue at 
East 91st Street. 

Marks 
Continued from Page 11 

in mid -December 2003 for $26 mil- 
lion and shortly thereafter returned 
KKAT to "K -Kat," an identity it had 
owned for over 16 years before 
abandoning it in January 2002 in fa- 
vor of "K102,12 -in-a -row Country." 

"KKAT is a heritage Country ra- 

dio station with tremendous mots," 
Mill Creek /3 Points Media VP /Mar- 
ket Manager Randy Rogers told 
R&R. "Country listeners still have 
great memories of what K -Kat was 
when John was here, and we can 
resurrect those. If anyone was going 
to rebuild it, it had to be John 
Marks." 

Continued from Page 3 

"It is very rare in radio nowadays 
to get to launch a brand -new con- 
cept," WMLL PD Jeff Allen said. "We 

are very excited about this format" 
Assisting in Red's launch is 

former Emmis executive Chuck 
Hillier, who serves as President of 
New Standard Communications 
and is consulting. 

Camacho 
Continued from Page 11 

"Marco was the obvious choice 
to oversee the Western region," Cu- 
mulus COO Jon Pinch said. "He 
will also be a great asset in helping 
us recruit top people to fill some 
key market manager openings we 

have in the region and within the 
company." 

Camacho told R &R "Just having 
this added responsibility is great, 
because it will allow me to have a 

greater impact on the company 
overall, which I am thrilled and ex- 
cited about 

FCC ACT IONS 
ikiuse Of Representatives Once Again Targets Media 

The House Commerce Committee's Telecommunications 8 Internet 
subcommittee has scheduled a hearing for Jan. 28 that will focus on 

indecency on the television airwaves But. if history is any indication of 
how things will transpire. indecency on radio will also be discussed. Then. 
on Feb. 4. the subcommittee will tackle the issue of competition in the 
communications marketplace. Witness lists for both hearings have yet 
to be released. but committee Chairman and subcommittee member Billy 
Tauzin has been an outspoken critic of the media.industry 
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212 -584 -5100 
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Kid Kelly 
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HILARY DIRE Come Clean 
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JASON MIME You AM I Both 

Hip Hep Nation 

Geronimo 
ERICK SERMON ' elentiess 
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New Country 
Al Skop 
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The Trend 

Joel Salkowitz 
RYAN ADAMS So Alive 
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Mark Shands 
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COUNTRY 
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KEITH URBAN You a Think Of Me 
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LINDSAY IOHAN Ultimate 72 
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STEVIE BROCK All For Love 63 
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ATOMIC KITTEN Tide Is High (Get The Feeling) 31 
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JUMPS Do Ya 31 
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Nightly Tesh Show 
TIM MCGRAW 

Weekend Tesh Show 
SHERYL CROW 
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DAVE MATTHEWS Ure Me 6 
TRUMAN . 

r 
A Pearl 3 

MARY J SITGE MN Not Today 2 

JOSH GROSAN . RaserMe up 2 

KRIS . e. 2 

R KELLY ,i.p In the Name OF Love 2 

PUDDLE OF WOO MAY F nom Me 2 

Wdeo JMñ~est tot rae reek (Clan S ll. 

X COIINTNY (111112) 

Jessie Scott 
0121( CHICKS lop OE The Wad Tow 
RYAN ADAMS tae is HOP? 2 
GOURDS ,srtn -A Mood Soundtrack 
FROGHOL UR R.rdnTc 

AN AMERICAN STARLET 'Junes Of Hated 
BEANIE l E ADON 

WADE (TOWN 1 WEST 84 !ne S u e ii Leo 
JIMMY 6 DAVID LEE KAISER Spuixi Road 

XM CAFÉ (XM45) 
Bill Evans 
DAMIEN RICE U 

THORNS -.,. 
KEB MO .r n awake 

JONATHA BROOKE 

RYAN ADAMS 

200120 (XM20) 
n.l,rr, 
KELIS'.' 
NICKEL BACK 

LUDACRIS co ut 
BABY SASH ,oga Sega 
NO DOUBT e s M lee 
OUTCAST The Way You More 
OUTKAST Hey Ye. 

TRAPT ..astrrarp 
3 DOORS DOWN Here Wefout You 

SNAKE PIAN Perfect 

DOW Midas r 
CNIWITM ANIMA The Vau WONr 

EMtIMIMNNLb 9- God NA 111 

(M fats On* 
Mad 6ElAW INA Baby Boy _A elle Wm You 

EAR 1' 'k R 

/el1T Skee 191 

17G -YAK/ 1MMS. .. Sit Shaker 

.15 million AwaNlá 
CndJ' NMmsact 

Manic tarografNM.yg 
A Entenammern 

VIDEO PLAYLIST 
R KELLY Sly In The Name 0f Lae 
LUOACRM Starei Up 

KANYE WEST Though The Wee 

JAGGED EDGE Walked Ostia Heaven 

JAY / 11'HIARRELL Change Clothes 

OUTCAST Way You Move 

SEYONCI.' Myselt And I 

TING YANG TWINS IAA JON... San Shaker 

AVANT r end 
G UNIT 

RAP CITY TOP 10 
JAY -t I PHARRELL nes 
LUDACRIS : ,. r -Uns 
CASSIDY LR KELLY 'me. 
YING YANG TWINS Ii LL JON... Sae Shaker 
JUVEMIIE IMMNNE EIIENI In My Lie 
SMITE WEST '' .;, Tne Wee 

JIW2 Fn , 

t1( Ru*b. 
MIRA WMIn 11(316 JAM FOU Slew Jam: 
UMW %Wu You Nees 

NAMAyUNNItt wok 4Via S-II 

TELEVISION 

CAZ T 
CS..?.! Masre TIIIVlslc 

65 9 rotator households 

Snsn Prwies. Sr MGM 
CMS Pnr VP Music A iW nt 

ADDS 
LTMAIIGMAF.sIm 

TOP 20 TW us 
TUT KEITH Ameran Sole* 50 43 
ALAN JACKSON Remember When 30 20 
SMANIA TOWN She s Not Just A Pretty Face 30 20 
MAO PAISLEY l Me Moments 29 26 
SROOKS A DUNK You Cant Take 29 20 
SAIIA EVANS "rfect 28 24 
CHRIS CAGLE .t sky Di It 28 23 
DARYL CROW 'e First Cut Is The Deepest 28 22 
NINNY CHESNEY 1oere Goes My Lee 28 20 
TRACE ADKINS -:.r Mama 27 25 
NIA Mel NT IRE ' ^ate Take That Mountain 27 21 
MONTGOMERY GENTRY sell Yeah 26 28 
GARY ALLAN - ;, About Ram 25 19 
JOE NICHOLS To Be A Fool 17 9 

JOSH TURNER -g Black Tram 16 7 

BUDDY JEWELL O "uthern Comfort 13 8 

M STUART M HAGGARD Farmers Blues 13 8 
ROONEY CROWELL 12 B 

CLINT BLACK : "a My 12 

ROSINELLA 6 THE CC STRING SAND Man It t 

Anplay as montant o< AkosOeae 2E7 
between .Jan 5 -11 

ADDS 

V , rpby, VP.Proprammtng 
79 near households 

EMERSON DRIVE ev One Standing 

TOP 20 
ALAN JACKSON Renumber When 

KENNY CHESNEY Thee Goes J, to 

TORY KEITH :. ,an Sold . 
JOSH TURNER ; Block 

BRAD PAISLEY TTIe Moments 
BUDDY JEWELL Sweet Southern Comfort 
SHANIA TWAIN 5h, s Not Just A Pretty Face 

BROOKS A DUNN 'ou Can Take The Honey Tone 

SARA EVANS 'at 
DIFRKS BENTLEY My Last Name 
WYNONNA ..oven Help Me 

JOE NICHOLS To Be A Fool 

RHONDA VINCENT HearticMs Had Wogs 
BRAIN McCOMAS u re In My Head 

J TAYLOR A KRAUSS How s The Worts Nang You 
TRACE ADAMS +' t Mama 

BILLY RAY CYRUS Always Sateen 
RUSHIOW Can t Be Yow Frets 
GARY ALLAN Songs About Ram 

BLUE COUNTY Good LOW Girls 

Intornuten curveas d .Jan 16 

PIALSTAR. 
CONCERT PULSE 

We Actual 

1 SIMON 6 GARFUNKEL 

2 EAGLES 

3 SMANIA TWAIN 

4 AEROSMIIH 6 KISS 

5 CHER 

6 LUIS MIGUEL 

7 MANA 

8 TOBY KEITH 

9 RED HOT CHIT I PEPPERS 

10 ALAN JACKSON 

11 TONY HAWK S BOON BOOM HUCKJAM 
12 JOHN MAYER 

13 TRANS SIBERIAN ORCHESTRA 

14 KORN 6 LIMP 8121(IT 

15 MATCHBOX TWENTY 

Apr. Grove 
lb 000o) 

AolOng ins Week S new tours 

WLEIMREG LADIES 

RIM KENN 
NOIRE O NUN 
SWIM STOOPN 

52 3954 
51.176 4 

St 060 6 

S981 3 

$794 6 

5641 5 

$550 6 

$414 4 

$374 6 

$305 3 

S264 6 

$258 2 

5222 7 

5207 3 

S206 7 

The CONCERT PULSE r courtesy a 
FbbMr pueeceaan a Pmmroewe' 

an-Lne bongs. 800344-7383. 
Caaarw 271271 "7900 

TELEVISION 
TOP TEN SHOWS 

To Audience 
(105.5 million hpJSeIFolds) 

1 CSI 

2 Fox NFC Playoff 
(Packers vs. Eagles) 

3 AFC Divisional Playoff 
(Titans vs. Patriots) 

4 Friends 

5 E.R. 

6 CS!: Miami 

7 Everybody Loves Raymond 
8 The Apprentice 
9 Without A Trace 

10 Law & Order 

Jan. 5-11 

Adults 1844 

1 Mends 
2 E.R. 

3 Fox NFC Playoff 
(Packers vs. Eagles) 

4 The Apprentice 
5 The Simpsons 
6 AFC Divisional Playoff 

(Titans vs. Patriots) 
7 Simple Life (Wednesday) 
8 CSI 

9 Fear Factor 

10 The O.C. 

Source: Nielsen Meda Research 

COMING NEXT WEEK 

Friday, 1/11 
Mandy Moore. The Sharon 

Osboume Show (check kx06 listings 
for time and channel). 

Dweezil Zappe and Lisa Loeb 
host Dweezil and Lisa, a cooking 
and vanety series debuting on the 
Food Network (10pm ETiPT). 

Puddle Of Mudd, The Tonight 
Show With Jay Lena (NBC. check 
local listings for time). 

Christina Aguilera. Late Show 
With David Letterman (CBS. check 
local listings for time). 

Enrique Iglesias wraps up a 
week as guest co -host on Jimmy 
Kimmel Live (ABC. check local list - 
ings for telle). 

The Bouncing Souls. Late 
Night With Conan O'Brien (NBC. 
check local listings fo time). 

The Bacon Brothers, Late Late 
Show With Craig Kilborn (CBS. 
check local listings tor time). 

Mandy Moore. Gavin DeGraw 
and The Bacon Brothers. Last Cali 
With Carson Daly (NBC. check local 
listings fo time) 

Salmis 1/17 
G-Unit f150 Cent perform and 

Jessica Simpson and Nick Lachey 

TIN, Dtstnbutor 

1 Lord Of The Rings 
2 Big Fish Sony 

3 Cheaper By The Dozen I Fox l 

4 Cold Mountain (MHamax) 

5 Something's Gotta Give (Sony) 
6 My Baby's Daddy IMlramax) 
7 Chasing Liberty I WB) 
8 Paycheck (Paramount) 
9 The Last Samurai (WB) 

10 Mona Lisa Smile Sony) 

host Saturday Night Live (NBC. 
1L30pm). 

Waft 1n1 
Dave Navarro. The View (ABC. 

check local listings for tme). 
Al Green. Jessica Simpson and 

Nick Lachey. David Letterman. 
The Strokes. Conan O'Bnen. 
Death Cab For Cutis. Craig 

Kilbom 

Tuesday, 1/21 
Paula Abdul, The Elen DeGen- 

eres Show (check kcal listings for 
time and charnel). 

Toby Keith. ,fay Lena. 
Yeah Yeah Veahs. Jimmy Kim- 

mel 

The Candy Butchers. Conan 
O'Brien 

Ice Cube Craig Mbar?. 

Wednesday, 1m 
Ice Cut,: Ellen Degeneres. 
Clay Aiken. Jay Lena 

Benin 1//22 

Sheryl Crow, Jay Lena 
Phantom Planet David Letter- 

Mar 
The Thrills. Jimmy Kimmel 

FILMS 
BOX OFFICE TOTALS 

Jan, 9 -11 

Return... (New Line) 

- Julie Giäow 

S WaW1arW $ To Date 

514.20 $312 32 

S13.81 523 38 

$11.75 $101 14 

$7.88 555 34 

$7.72 592 51 

$7.54 57 54 

$6.08 56.08 
$5.14 $46.44 

S4.55 $97.18 

$4 38 S56.88 

'Felt ,eek In release Ai /Nguies e, mehons 
Source. ACNrelsen EDI 

COMING ATTRACTIONS: This 
week's openers include Taque. star - 
nng recording artist Ice Cube. 

Currently n theaters Is Love Don't 
Cost a Thing starmg Nick Cannon. 
Look sharp for KKBT,2os Angeles 
morning man Steve Harvey In a 
supporting role. The film s Holly- 
wood soundtrack sports two tunes 
by Busta Rhymes - Shorty (Put 
It on the Floor)" w/Chingy, Fat Joe 
and Nick Cannon and Pass the 
Courvoisier (Part wiP. Olddy and 

Phenyl! Williams - as well as Jill 
Scott's -Comes to Light IEvery- 
thing). R. Kelly's -Ignition (Realm) 
Joe Budden's -Baby Girl Nivea's 
"ExgirltTlend- and Ginuwine's -Flow 
Far Will You Go' Cuts by Murphy 
Lee. Jazze PHA a Sleepy Brown. 
Melissa Schuman, Mr. Cheeks. 
Nicole Ray. Jeannie Ortega. 
Rama Duke. 3LW, Houston and 
Cash Take a B. Griffin complete 
the ST 

-Juke Gklow 
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AL PETERSON .NEWS/TALK/SPORTS 
aprtrnon®rad(oandrrcords. can 

2004 R &R N/T Industry 
Achievement Award Nominees 
R &R readers to determine winners 

his week we recognize the final nominees for the 2004 R &R News/Talk Indus- 
try Achievement Awards. Voters will undoubtedly have a tough time choosing this 
year's winners because the people and stations nominated represent the very best 
our format has to offer. Ballots have already been mailed to R &R News/Talk sub- 
scribers in good standing with this week's issue. Winners will be announced at our 
awards luncheon at the R &R Talk Radio Seminar, to be held Feb. 26-28 at the Re- 
naissance Washington, DC Hotel. Congratulations to each and every one of our 2004 
nominees! 

January 16, 2004 RAR 15 

Are You Talk Radio's Next 
RisingStar? 
At the 2004 R &R Talk Radio Seminar next month in 
Washington, DC some of the best ears in News/Talk ra- 
dio will be seeking Talk ra- 
dio's next rising star. Six fi- 
nalists will be judged by a 
panel of Talk professionals 
during a special session at 
TRS 2004, with one winner 
receiving a one -hour week- 
end audition on WABC /New 
York and a one -on-one critique from WABC PD /OM Phil 
Boyce. 

To be eligible for consideration. submit your three -to- five -minute 
aircheck on cassette or CD no later than Jan. 23 to: 

R &R Rising Stars Of Talk Radio 

Box 1113 
10100 Santa Monica Boulevard. 3rd Floor 

Los Angeles. CA 90067 -4004 

NEWS/TALK EXECUTIVE OF THE YEAR 

Ed Atsinger III 
Salem Communications 

ry. 

, 1rß 

Greg Ashlock 
KFI /Los Angeles 

John Hare 
ABC Radio 

Joel Hollander John Hogan 
Infinity Broadcasting Clear Channel Radio 

NEWS/TALK GM OF THE YEAR 

,?, jr:/1;1 

Traug Keller Kraig Kitchin 
ABC Radio Networks Premiere Radio Networks 

Bob Bruno 
WOR /New York 

Todd Fisher 
KSTP'Minneapolis 

Ed Kiernan 
WBAL/Baltimore 

Tim McCarthy 

WABC/New York 
David Meszaros 

WSB /Atlanta 

Continued on Page 16 

a SEAN HANNITY 
4475, TUNED IN TO AMERICA 

CONGRATULATIONS 
SEAN HANNITY 
on another amazing year! 
2003 R&R National Talk Host of the Year, 
Marconi Winner, Best Selling Author, 
Award Winning TV Star, and heard on over 
400 of America's most important NewsTalk Stations. 

RADIO NETWORKS 
america listens to abc .rra an.. tskii ..ao 

212 -735 -1700 

EAN 

TUNED IN TO AMERICA 
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16 R&R NEWS /TALK /SPORTS, 

NEWS/TALK PO OF THE YEAR 

Robin Bertolucci 
KFI/Los Angeles 

Phil Boyce 
WABC /New York 

n , 

Steve Butler Ken Charles 
KYW /Philadelphia KTRH /Houston 

NEWS/TALK NATIONAL PERSONALITY OF THE YEAR 

Glenn Beck Dr. Joy Browne 
Premiere Radio Networks WOR Radio Network 

Jim Farley 
WTOP/Washington 

Kipper McGee 

WDBO /Orlando 

` . ¡I '°" !E,3 

Sean Hannity Rush Limbaugh 
ABC Radio Networks Premiere Radio Networks 

NEWS/TALK LOCAL PERSONALITY OF THE YEAR 

Curtis & Kuby 

WABC/New York 
Chris Baker 

KPRC/Houston 
Bill Handel 

KFI/Los Angeles 

Dave Ramsey 
The Lampo Group 

Michael Savage 
Talk Radio Network 

Wait -1.at 
Fred Honsberger 
KDKA/Pittsburgh 

NEWS/TALK STATION OF THE YEAR 

Dave Ross 

KIRO/Seattle 
Jay Severin 

WTKK/Boston 

KFIAM640 
'Marc St/mulaliny Talk Iodio 

71WABC 
WREN 930AM 
MZEMITEIMICIEILILI AM580 WDBO 

rttfr/r 

,., 1Il 
1,ri I .... 

WINS 
,:.: 
I .. 
11 ant .. .,,, 

AU. MEWL ALL ma TIMO 

KFI/ 

Los Angeles 
KG0/ 

San Francisco 
WABC/ 

New York 
WREN/ 

Buffalo 
WDBO/ 
Orlando 

WINS/ 
New York 

e 

s 

r 
a a -..... 

, 

A PENNY SAVED IS 
A PENNY EARNED. 

(;c>,ccI advice. but today it's not as simple. 

Regardless of your market or format, listeners want to know 
the latest financial trends affecting their lives. AP Radio and 

Bankrate.com have teamed up to offer the Personal Finance Minute - audio features perfect for local ad sponsorship. Heard exclusively 
on AP Network News, its just one of many features that can add a 

few Ben Franklins to your paycheck. Learn more today by calling 
us at 800 -527.7234, or visit www.apbroadcast.com. 

Ap RADIO Bankrate.com 
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Congratulations 
Dave!. 

Nominated 3 Years Running 
2004 181 News/Talk National Host of the Year 

SHOW® 
" Where life happens; collet after caller..:' 

Now Heard on 2110 Affiliates and Growing! 

j-Ekq ar/Tn--U.n 200PIKU 

24/7 Iefeeis Available I Ie0 I.r!eez @ 1.111- 411-IAIE 
Listen to Dave online @ www.laverausey.com 

4 
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18 
ADAM JACOBSON 
aNcabsorr®rodhorMrrco ds.can 

CLASS /C ROCK 

Another ̀ Sweet Year 
Aerosmith, Skynyrd remain top acts in 2003 

Chalk up another win for Aerosmith: "Sweet Emo- 
tion," a 28- year-old record that refuses to fade in popu- 
larity, was the most played song at Classic Rock in 2003. 

From jánuary though December 
2003, the song received 18,343 spins at 
Classic Rockets monitored d by Media - 
base. Aerosmith also landed two oth- 
er songs in the top 10 for 2003, as the 
30- year -old "Dream On" finished at 
No. 3 and "Walk This Way" placed at 
No. 7. Clase behind "Sweet Emotion" 
at No. 2 was the Lynyrd Skynyrd clas- 
sic "Sweet Home Alabama." That 
song received 18,122 plays -a feat 
that once again defied the program- 
ming concept of burn. 

Soundtrack Of Life 
Why are these songs still so popu- 

lar, in particular "Sweet Emotion "? 
"It's die epitome of what Classic Rock 
is," says Troy Hauron, Director /Rock 
Programming for Clear Channel/ 
South Florida and I'D of WBGG (Big 
106) /Miami. "I think Sweet Emotion' 
has been No. l at Classic Rock for the 
last 10 years. It just has a sweet, famil- 
iar riff." The track is also the most 
played record at Big 106. 

"I think the movie Diced and l ni- 

fused opens with that song" Hanson 
says. "The '70s are the absolute core 
for Classic Rock When I say that, I'm 
talking about '70s guitar -based rock. 
'Slow Ride' by Foghat comes to 
mind." 

Many of the top 30 songs on Medi- 
abasé s most played list at Classic 
Rock in 2003 came out before 1977. 

This makes perfect sense to Hanson. 

"That is the focus of my station right 
there," he says. 

"If you take the median age of the 
typical Classic Rock listener, you have 
a 35 -to-49- year -old. This was the 
soundtrack of their life. We're really 
talking about 1971 -76. I mean, look at 
the key records. We had Zeppelin 11 

and Frampton Comes Alive and a cou- 
ple of Bob Seger ncords in then. 

"If you take the 

median age of the 

typical Classic Rock 

listener, you have a 

35- to- 49- year -old. 

This was the 

soundtrack of their 

life." 
Troy Hanson 

Feels Like The First Time 
KCBSFM (Arrow 931/Los Angeles 

MD Clark Macy has similar ideas 
about why rock music of the 1970s 
remains popular almost 30 years lat- 

Cr. "These songs - 'Sweet Emotion' 
and 'Sweet Home Alabama' - arc 
obviously the powers, at least for this 
station," he says. 

"I always go back to the movie Al- 

most Famous, where the main charac- 
terdiccovers his sister's record albums 
hidden underneath his bed and starts 
shuffling through them. At the theater 
it was fun listening to the crowd go, 
'I had that ore!'" 

Macy also says that the songs Clas- 
sic Rock seems to play in high rotation 
year after year connect with the audi- 
ence more than anything else because 
its the music of "firsts" for them. 

"Whether it was one's first time 
driving or being with a member of the 
opposite sex, this music was listened 
to at the time," he says. "It's those 
types of things that bring the cormec- 
bon to this music. 

"At Arrowfest, some of the bands 
played some of those songs that I had 
forgotten about. We went back after 
hearing them live and thought about 
putting them on the air as a spice 
thing. The same thing happened with 
the Bruce Springsteen concert, where 
he did some of the old stuff you don't 
hear anymore." 

Live Leaders 
The continued popularity of 1970s- 

era songs by bands such as Boston and 
ZZ Top has also had a profound in- 
fluence on the end -of -year receipts for 
concert tours in the U.S. 

"Look at how Aerosmith still bring 
in the crowds year after year," Macv 
says. "They tour every year, they sell 

RER January 16, 2004 

Classic Rock's Most Played 
Here are the 30 most played songs at Classic Rock. ac- 
cording to Mediabase. Data includes all spins from Janu- 
ary- December 2003. 
AEROSMITH Sweet Emotion 
LYNYRD SKYNYRD Sweet Home Alabama 
AEROSMITH Dream On 
KANSAS Carry On Wayward Son 
ZZ TOP La Grange 
BOSTON More Than A Feeling 
AEROSMITH Walk This Way 
ZZ TOP Tush 
EAGLES Life In The Fast Lane 
BOSTON Peace Of Mind 
STEVE MILLER BAND The Joker 
STEPPENWOLF Magic Carpet Ride 
STEVE MILLER BAND Rock 'N Me 
EAGLES Hotel California 
QUEEN We Will Rock YouWe Are The Champions 
AC/DC You Shook Me All Night Long 
STEPPENWOLF Born To Be Wild 
FREE All Right Now 
DEREK 8 THE DOMINOS Layla 
WHO Who Are You 

BOSTON Foreplay/Long Time 
QUEEN Bohemian Rhapsody 
EAGLES Already Gone 
BACHMAN -TURNER OVERDRIVE You Ain't Seen Nothing Yet 

BAD COMPANY Bad Company 
GEORGE THOROGOOD Bad To The Bone 
HEART Magic Man 
ROLLING STONES Miss You 

DIRE STRAITS Sultans Of Swing 
BOB SEGER Turn The Page 

out their shoots, and they still com- 
mand an audience. 

"Last year The Rolling Stones and 
Boston were touring. Fleetwood Mac 
did, too, after a long absence. And all 
did well. There's now talk of a Yes 
show here in I..A., and maybe the re- 
turn of The Rolling Stones in late sum- 
mer. Cha <hing!" 

The release of greatest -hits CDs 
from The Steve Miller Band and Bob 
Seger & The Silver Bullet Band also 
show that the popularity of some' of 
Classic Rock's core artists remains 
strong. 

So why has there been no burn on 
so many of the songs we've heard so 
often? For Hansen, it's the quality of 
the current rock product -or lack 
thereof - that is leading people to 
Classic Rock. 

"With the state of new rock still in 

a bit of a funk, Classic Rock is that old, 
familiar pair of blue jeans that you 
love to wear," he says. "It's that com- 
fortable T -shirt that you've known 
and worn and that will never die. 

"I can never hear 'You Shook Me 
All Night Long' or 'Sweet Emotion' 
enough. Those are great songs. it's a 
true testament to just how great rock 
was back then - and I program an 
Alternative station as well." 

Macy says, "Those records were 
hot, and they were great at the time, 
and that sound still lives today - and 
not just on the radio. How many times 
do we hear them in commercials and 
in movies? And all those bands are 
touring. It's good old-fashioned rock 
ñ roll, and it's what the artists of to- 

day grew up listening to." 

%7 L L Li 
11 

PARTY ROCK 

It 

GREAT CLASSIC ROCK 

Visit the new website! www.wilburentertainment.com 

ii831-429-2050 
Wilbur en+er.ainment 

MOTORSPORTS 

RADIO, REDEFINED 
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2. 
10100 Santa Moran Blvd, Third Floor Los Angeles CA 90067-4004 

Tel (310) 553-4330 Fax (310) 203-9763 

nun .mf,.rndrecords cam 

EXECUTIVE EDITOR 

MANAGING EDITOR 

ASSOCIATE MANAGING EDITOR 

NEWS EDITOR 

MUSIC EDITOR 

RADIO EDITOR 

ASSOCIATE RADIO EDITOR 

ASSOCIATE EDITOR 

ASSOCIATE EDITOR 

ACMOT AC EDITOR 

ALTERNATIVE EDITOR 

CHRPOP EDITOR 

CHR/RHYTHMIC EDITOR 

CHRISTIAN EDITOR 

COUNTRY EDITOR 

LATIN FORMATS EDITOR 

NEWSTALK/SPORTS EDITOR 

ROCK EDITOR 

SMOOTH JAZZ EDITOR 

TRIPLE A EDITOR 

URBAN EDITOR 

JEFF GREEN j nsoneradkend7mrdacom 
RICHARD LANGE dirgeOraOwnbacvdF.rom 
BRIDA CONNOLLY baX A*Oradnandrscoras rom 

JULIE GIDLOW gWlowOraóoendrecPrds corn 

FRANK CORREIA 'coma Orrorrk corn 

ADAM JACOBSON gacoCea'Oradoandecords corn 

KEITH BERMAN hbermaneradaandrecords coo, 

CARRIE HAYWARD chaywardOradoendrecrords corn 

MICHAEL TRIAS mmasOradwndrecards corn 

ANGELA PERELLI aPMSNrOrad andecords cram 

MAX TOLKOFF mldkollOradoandecnrds mm 

KEVIN CARTER hcaMrOradorMrecrords corn 

DONTAY THOMPSON dMonpsoneradorrdacords can 
RICK WELKE noMkeeradoandrecords corn 

LON HELTON Melton.radoandrscords can 

JACKIE MADRIGAL imadrgNOrsdoand smrds corn 

AL PETERSON .+velersonOradoandecords corn 

CYNDEE MAXWELL rnMSn tOradoaMecords can 
CAROL ARCHER carchereracboandrocords corn 

JOHN SCHOENBERGER /schoonWrywOrticrb-e<mk corn 

DANA HALL v,.,,: .Wnundecords.can 

'.WSIC OPERATIO'.' 

SR VP/EJSIC OPERATIONS 

DIRECTORrOPERATIONS 

SR DIRECTORJDIGITAL INITIATIVES 

CHARTS a MUSIC MANAGER 

PRODUCT a TECH SUPPORT MGR 

PRODUCT MANAGER 

CHART COORDINATOR/LATIN 

COORDINATOR 

KEVIN MCCABE AnccebeOradoarMrecords corn 

AL MACHE RA amacnerallradoandecorOS corn 

GREG MAFFEI gmade,Oradoandrecads can 
ROB AGNOLETTI ragraieltOradoandrecords coo, 

JOSH BENNETT lberneneredaandecads con, 

MIKE THACKER mmackereradwndrecords cam 

MARCELA GARCIA magaraat radoanOrecans corn 

MARK BRO W ER mbrpwrOraóoan *smrds. tom 

EURE AUS 

7900 W,sconsn Avenue 1400 Bethesda. MI -1114 Tel (3011 9519050 Fax (3011 951-9051 

ASSOCIATE EDITOR JOE HOWARD /lawardOradoandrecords corn 

1106 16- Avenue Soule Nashville. TN 37212 Tel (615) 244 -8822 F. (615) 2484655 

BUREAU CHIEF LON MELTON eNBmOradwndecwda.com 
ASSOCIATE COUNTRY EDITOR CHUCK ALY calyeraborNrt(.+ordicorn 

CIRCULATIOI. 

CIRCULATION MANAGER JIM HANSON Manson O radoendrecords.cdm 

ASST CIRCULATION MANAGER CRISTINA RUBIO a ubweradloMldecor0e.mm 

NFRMATIO'. 

DIRECTOR 

LEAD DEVELOPER 

APPLICATION DEVELOPER 

WEB DEVELOPER 

WEB /APPLICATION DEVELOPER 

NETWORK ADMINISTRATOR 

SYSTEM ADMINISTRATOR 

DATABASE ADMINISTRATOR 

DIRECTOR 

MANAGER 

GRAPHICS 

GRAPHICS 

SAE ID IRVANI savamrad andeconds can 
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Ratings 
Continued from Page 1 

2003 for the fast time - fell 4.5%, 

with a 6.6 -6.3 trend. Most of 
WNEW's gains came in weeks 9.12 

of the fall survey, which reflect the 

final two weeks of November and 
the first two weeks of December. 

WNEW altered its playlist on 

Sept. 12, when it moved in a more 
mainstream AC direction and 
downplayed its "102.7 Blink" moni- 
ker. A change to all holiday favor- 

ites came on Nov. 13, and a return 
to AC under a new name - "Mix 
102.7" - came on Dec. 26. 

In Los Angeles, where Emmis 
CHR /Rhythmic KPWR rose 4.8-5.1 

to remain at No. 1, Clear Channel 
AC KOST climbed 3.5 -3.7 with its 

all -holiday presentation. That corn - 

pares to a 3.4 -3.9 move in fall 2002 

with all Christmas music. 
Over in Chicago, WGN -AM re- 

peated 0.Nó. 1 with a 7.2 -5.9 
move, and WGC1 -FM dipped 6.3- 

5.5 to remain at No. 2. AC WLIT, 
one of two Chicago stations to 
adopt a holiday -music format, fin- 
ished in a seventh -place tie with a 

2.9 -4.0 jump -a 40% gain. AC 
competitor W NND dipped 2.0 -1.9 

with its version of all- Christmas 
programming. 

In Philadelphia WBEB returned to 

the top spot with all{7Tristmas pro- 
gramming, rising 48% with a 5.0 -7.4 

move. WSNI also featured all holiday 

music and rose 1740, finishing in 

seventh place 12 +. Detroit's all- 
Christmas station, AC W N IC, soared 

35-5.3 for a 51% gain and fourth - 
place finish. The No. 1 spot went to 

Urban WJLB, which jumped 5.1-6.1. 

San Diego's top station in the fall 

was News /Talk KOGO, while 
News /Talk WBZ continued to lead 

the pack in Boston. 

Los Angeles Chicago 
Station (Format) Su 03 Fa 03 Station (Format) sa 13 Fa 'ai 
KPWR-FM ICHR/Rhythmic) WGN -AM News/Talk) 7.2 59 
KFI-AM (Talk) 42 4 7 WGCI -FM (Urban) 63 55 
KROO-FM (Alternative) 4.7 4.4 WBBM -AM (News) 4.4 50 
KOST-FM (AC) 3.5 3.7 WVAZ FM Urban AC) 4.9 49 
KLVE-FM (Spanish AC) 3.4 3.5 WLS -AMINews/Talk) 4.0 48 
KSCAFM (Reg Mex ) 40 35 WNUA -FM (Smooth Jazz) 3.9 44 
KKBT-FM (Urban) 3.3 3.4 WBBM -FM (CHR/Rhythmlc) 4.1 4.0 

KTWV-FM (Smooth Jazz) 3.5 3.4 WLIT -FM AC) 2.9 40 
KIIStt(WS (CHR/POp) 3.7 3.2 WOJO -FM Reg Met.) 3.0 3.5 

KLAX-FM ( Reg Mex ) 3.0 30 WUSN -FM (Country) 4.4 as 
KRTHFM (OIAIes) 2.9 3.0 

Continuously updated ratings results: www.radioandrecords.corn 

Emmis 
Continued from Page 1 

S65.4 million. On a pro forma basis, 

net revenue slid 1 %. Emmis' radio 
division saw revenue jump 15 %, to 

$755 million; on a pro forma basis, 

it was up 5 %. 

Looking ahead to Q4, Emmis ex- 

pects domestic revenue to grow be- 

tween 4%- 6 %, to $60 million -$61.1 

million. The company also predicts 

total radio revenue (including inter- 

national radio) will range from $63 

million -$64.2 million. For fiscal 
2004, Emmis predicts domestic ra- 

dio revenue of $270.4 million- 5271.5 

million and total radio revenue of 
$284.3 million -$285.5 million. 

Emmis CFO Walter Berger said 

during a conference call last week 

thateffective inventory control by the 

company's managers led to ad -rate 

growth in the low- to mid- single- 

digit range during the quarter, even 

though Emmis' stations were left 

saddled with sonic unsold ad inven- 
tory. "I think that is very, very telling 
about the businesses that we're run- 

ning, and it shows the strength of the 

markets that we're in," Berger said. 

Emmis Radio President Rick 
Cummings said he has seen signs 
that his competitors are also having 
luck driving up ad rates and that 
pacings for the early part of 2004 are 

strong. 

Meanwhile, in a Q &A session 
posted on the company's website, 
Emmis Chairman /CEO Jeff Smul- 
yan bragged that his company's New 
York cluster "has done a wonderful 
job of coming back from a challeng- 

ing period," noting that WQCD & 
WRKS landed in the top 10 among 
adults 25-54 in the fall Arbitron. 

Smulyan also singled out WQHT/ 
New York for its success in battling 
a direct format competitor: Clear 
Channel's WWPR. "New York 
made this comeback because 

rh r thing > working: salt, ratings 
performance, management and a 

sound focus at each of the three sta- 

tions," he said. 

Smulyan also praised KPWR /Los 
Angeles fora No. l finish 12+ and in 
the 18-34 demo during the fall book 
but admitted that Emmis' Chicago 
operations present "more of a chal- 
lenge." However, he said, "We're 
staying ahead of our direct format 
competitor and expecting things to 

turn around with a good team." 

Smulyan also talked up the 
company's recently acquired Austin 
cluster, whose purchase drew the ire 

of Wall Street for adding debt to 
Emmis' balance sheet. "Austin has 

just been textbook," he said. "The 
stations that were doing well are 

doing even better, and the otttcs that 
needed help have gotten it. TlN T keys 

have been buying some great sta- 

tions and inheriting a good staff and 

giving it the tools to do better." 

Sam 
Continued from Page 1 

Sunday, the weekly public -affairs 
program on Fox's broadcast TV net- 

work. As host of the show for the 

past seven years, Snow has inter- 
viewed numerous world and US. 
leaders, including National Security 
Advisor Condoleezza Rice, Secre- 

tary of State Colin Powell, Secretary 

of Defense Donald Rumsfeld, Sen- 

ate Minority Leader Tom Daschle, 

Sen. Joseph Lieberman, Pakistani 
President Pervez Musharraf and 
former Israeli Prime Minister Ben- 

jamin Netanyahu. 
Before joining Fox News in 1996 

Snow was a nationally syndicated 

columnist with the Detroit News. His 
newspaper career also included 
stints at USA Today and the Washing- 

ton Times. In 1991 he took a sabbati- 

cal from journalism to work at the 

White House for President George 
H. W. Bush. Snowfirst served as 

deputy assistant to the president for 
communications and director of 
speechwriting and later became 
deputy assistant to the president for 
media affairs. 

To register for the 2004 R&R Talk 

Radio Seminar, being held Feb. 26- 

28 at the Renaissance Washington, 
DC Hotel, fill out the form on Page 

2orlogon to www.m/filxrrdraods.nlm 
and click on "Conventions /Semi- 
nars." 

Wools 
Continued from Page 1 

Clancy Woods to the SBS family and 

look forward to capitalizing on his 

general- market expertise to execute 

our aggressive sales- growth plan in 
New York," SBS President /CEO 
Raul Alarcon Jr. said. "Clancy's 
proven track record in radio bodes 
well for our ability to effectively 
monetize our New York cluster's 
spectacular ratings performance." 

Woods said, "SBS is a story of pas- 

sion and entrepreneurial spirit that 
has created a leader in Spanish -lan- 
guage media. Our task now is to use 

that same passion to make our phe- 

nomenal audience delivery available 
to more customers." 

www.americanradiohistory.com
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STREETTALK 

Conway Elected Ruler Of Bonneville /S.F. 

Mere seconds before R&R went to press we received 
word that KOIT -AM & FM/San Francisca 
PD/Station Manager Bill Conway had 
been promoted to VP /Sr. PD of 
Bonneville's San Francisco cluster, which 
includes Classical KDFC and Country 
KZBR. According to Bonneville Sr. VP/ 
KOIT GM Chuck Tweedle Conway wiN 

continue to manage KOIT in addition to 
his new responsibilities. 

An easily excitable 
Bill Conway 

City Of8rofhertyLove, My Ass 

Lut week Beasley's new CHR/Rhythmic WLDW (Wild 
96.5)/Philadelphia was on the receiving end of a C &D trove 

note from Clear Channel over the use of the term "Wild." 
Naturally, it took the Clifton -consulted station about eight 
minutes to react. and they turned potential lemons into lem- 
onade: The rocks immediately began to refer to WLDW as 

the station formerly known as 'Wild"' and played an ob- 
noxious buzzer every time the word was used on the air. 

The station also began airing a series of subtle promos 
like this "memo" from Wild GM Dave Donahue: "People, 
the giant conglomerate that's trying to take over the world, 
Clear Channel Communications. owner of WIOQ (Q 102) 
and WUSL (Power 99), is claiming they own the word 'wild.' 
They've also threatened a lawsuit if we don't stop using their 
word. So please turn to page 844 in your Webster's Dic- 
tionary and erase the word 'wild,' and please refrain from 
using it under penalty of law. And keep listening to 96.5, the 
station formerly known as 'Wild,' for other words that are 
owned by the Clear Channel conglomerate. Here are a 
couple of words that we suggest they should own as soon 
as possible: 'Fk you.' Thank you." Stay tuned - this one 
is about to get Wild -er. 

Time Wounds Ali Heels 

Or something like that.... It appears that Brian Wilson 
and Big Don O'Brien have put aside their differences - 
they've now re- teamed in afternoons at Infinity Oldies 
WQSR/Baltimore. It was well documented that both guys 
were less than fond of each other when they did mornings 

O'Brien. left with new best mend 
Bran 

had been running a successful 
Talk radio vacation -relief service. How long the reunion will 
last is anyone's guess - which should make for some great 
radio. 

at the late WBSB (B104)/Bal- 

timore from 1 984 -88. "We're 
calling this our 20th anniver- 

sary, and we haven't spoken 

in 16 years," O'Brien told the 

Baltimore Sun. Most recently 

O'Brien had been doing 
nights at WQSR, while Wilson 

Not Your Average Plain layn 

KLLC (Alice @ 97.3)/San Francisco PD John Peake finally 
hired an Asst. PD /MD: Meet Jayn former Asst. PD /MD/ 
midday talent at KNRK/Portfand, OR. "Thankfully, we sold 
the stick shift!" says Jayn, who replaces The Madden. now 
doing nights downstairs at sister KITS (Live 105). Speaking 
of KNRK, midday guy JC left abruptly last week to finish 
school in the Bay Area. 

The Programming Dept. 

After nearly four years as PD of Bonneville Hot AC si- 

mulcast WWZZ & v% VZ/Washington, Mike Edwards 
exits. Asst. PD /MD /afternoon driver Sean Sellers is handling 

PD duties as GM Joel Oxley heads up the 
search committee. 

WFLY (FLY 92)/Albany, NY PD /after- 
noon driver Donnie Michaels (pictured) 
says so long to snow as he packs his 

[swim] trunks and heads to WHYI (Y- 

I 00)/Miami to become Asst. PD /midday 
talent. FLY MD /night dock John Foxx is 

covering programming duties for now. 

Don Gosselin, PD of Clear Channel 
Rocker WIOT/Toledo. takes on interim 

PD duties at sister AC WRVF, replacing Beth Michaels, who 
steps down to focus on her airshift. "It's a great way to get 
in touch with my feminine side," says Gosselin. 

Former ICI-TB/Minneapolis PD /morning guy Scrap 

Why is this aran 
srnding7 

Rrne;ne 
i YEAR 460 

Thomas Mottola steps down as Chair- 
man /CEO of Sony Music Entertainment 
after 14 years. 
Allen Kepler named VP/Smooth Jazz 
Programming for Clear Channel Radio. 
Maurice Gibb, co- founder of The Bee 
Gees. dies at 53. 
Steve Jones appointed VP /GM for ABC 
News Radio. 

i" 
J YEARS 460 

Dave Allan elevated to VP /GM of WUSL 
Philadelphia. 
Scott Elberg promoted to VP /GM of 
WKTU/New York. 
Mark Snider tapped as head of Top 40 
promotion at V2 Records. 

//J YEARS 460 
Ted Edwards named PD of WNEW /New 
York 

Roger Wimmer rejoins Cox Broadcast- 
ing to start a new research company 
Missy Worth elevated to Sr. VP at Co- 
lumbia Records. 
Ed Scarborough rejoins WMXJ /Miami 
as PD 

r 
J YEARS A60 

014 
Allen Kepler 

Scott Elberg 

Missy Worth 

Rich Piombino promoted to OM at WMMS/Cleveland. 
Joel Salkowitz named Regional VP/Programming and 
OM of WOHT /New York: Steve Ellis promoted to PD. 
Gary Fisher named VP /GM at WHTZJNew York. 

/() 
Tom Casey named OM for Transtar Satellite Network's 
new Country format 
Tom Bigby named PD at KLUV /Dallas. 

.J 

Jim Jeffries named VP /National Promotion at Phono - 
gram/Mercury Records. 
WDRO/Detroit flips to Disco. 
Oulncy McCoy named National Pop Promotion Direc- 
tor for Fantasy Records 
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Jackson resurfaces as PD of Clear Channel CHR/Rhythmic 

WBTT /Ft. Myers. Jackson replaces Ron "JoMama Johnson" 

Shepard. now PD of new CC Urban WBTP/Tampa. 

Stripes are apparently in fashion at WEUP /Huntsville, 

AL, as PD Steve Murry is upped to OM. His old PD stripes 

are passed down to afternoon driver Big Ant. 
Howie Marcus is named Format Manager for Sinus 

Dance channels The Beat and The Rave. 

Tony Cortez, night jock on Clear Channel's KXXM 

(Mix 96.I)/San Antonio. adds MD stripes. 

Formats You71 Flip Over 

Clear Channel Country WRBY (Bob (02.5)/Ude, , 

NY flips to Hot AC as "Mix 102.5." leaving PD Mike Vlhlsh 

on the beach. OM Stew Schantz, who already programs 

clusterbuddies Rocker WOUR and CHR Pop WSKS & 

WSKU, adds Mix PD duties to his already full schedule. New 

call letters are pending. mostly because R, B and Y dont 
come close to spelling "Mix." 

Federated Media relaunches Rocker WBYR /Ft. 
Wayne, IN as "98 -9 The Bear" with a new look and re- 

vamped lineup: Turner Watson and Tommy Collins, who 
did middays and afternoons. respectively. at WXNR/ 
Greenville, NC, join for mornings. Cristi Cande, who did 

nights at WKLQ /Grand Rapids, joins for middays. 

Quick Hits 

WNEW (Mix 102.7) /New York hires Lynn Hoffman 
from VH I and Gregg Daniels from WBMX/Boston for 

mornings. Rick Stacy shifts from 
mornings to afternoons, while 
Yvonne Velasquez will do nights. 

WIOQ /Philadelphia PD Todd 

Shannon writes another chapter in 

the infamous R&R Leap o' the Week 

book by snagging Mo Bounce for 

nights from the night shift at Triad 

CHR/Pop WHTF (Hot 104.9)/Talla- 

hassee, FL. "Mo's first break on Q 102 

offended my wife, the mother of a 
Lynn Hoffman - Daniels 
sold separately 

13- year -old," Shannon tells ST. 'At that point I knew l lad 
my guy." Mr. Bounce will replace The Freak Show. which re- 

cently transferred to mornings at sister WKST/Pittsburgh. 

Speaking of which, former WKST morning jock Pike 
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moves to nights, while some character named Beaver is 

now doing overnights. 

Across the street at Greater Media Hot AC WMWX/ 
Philadelphia, the deck gets shuffled: Joe Mama segues from 
afternoons to mornings, replacing Glenn Kalina. who elated 

Dec. 24 when his contract expired. Charlie Maxx moves 

from nights to middays, and Brian Murphy moves from 

middays to afternoons. Nights remain open, while overnights 

are being handled by bilingual broadcaster "Jose Segue." 

Nights are open at Jefferson -Pilot's WSTR (Star 94) /At- 

lanta as Nikki Nite exits (not to be confused with the other 

Nikki Nite at Entercom/Greenville, SC). 

On the heels of the announcement that Rich Kaminsld 

was returning for middays at WPLJ /New York comes word 

that the artist formerly known as Christine Taylor has 

joined for nights under the name Christine Richie. She re- 

places Jamie Lee, who remains aboard as a part- timer. 

Tom Megalis & Rick Eberhart, a.k.a. The Buzzard 

Morning Show, have gone bye -bye at WMMS/Cleveland. 
The station is focusing on music in the morning until a re- 

placement is named. 

After almost 18 years at WAPE/Jacksonville, afternoon 

driver Trane exits. 

Afternoon guy Ditch and night dude Ricker swap shifts 

at Entercom Active Rocker KISW/Seattle. 

Doc & Tommy exit nights at Emmis CHR/Pop WNOU/ 
Indianapolis, which cites budgetary issues. Doc Miller was 

also MD 

WKCI (KC101) /New Haven, CT midday talent 
Samantha Stevens exits. MD /night jock Kerry Collins is 

filling the shift TFN and is first in line for the gig, according 

to PD Chaz Kelly. Expect the infamous rotating Wheel of 
Meat ' at night for now. 

WPHH (Power I04. I) /Hartford taps Spank for nights 

from sister WKKV (V I00) /Milwaukee. 

Night jock Bruno exits Beasley Classic Rocker KKLZ/ 

Las Vegas after seven years. 

Sybl D'Angelo crosses the country from WD OJ 
Danbury, CT to do mornings at KCDU (101.7 The Beath)/ 

Monterey. She replaces Becca Diaz. 

Congrats to Dick Clark's New Year's Rockin Eve, which 

racked up some nice numbers for its 2003 -04 edition, pick- 

ing up 8% more viewers than the previous airing for a to- 
tal of 20.83 million people. This latest ABC -delivered Rock% 

Eve, the third -most -watched edition ever, was seen by more 

people than the combined audiences of The Tonight Show 

With Jay Leno on NBC, CBS's Lote Show With David 

Letterman and Fox's America's Party that night. Here's to an- 

other year with the ageless Mr. Clark! 

Talk Topics 

Dan Weiner is upped from GSM to Station Manager 

at Clear Channel sports simulcast KXTA/Los Angeles and 

XTRA- AM/Tijuana -San Diego. 

ESPN's Dan Patrick is picked up by WTEM /Washington. 

Premiere's Jim Rome Show, which had been smtrkast on WTEM 

and sister WVVRC, is now heard exclusively on WVVRC. 

Laura Ingraham is now heard on a reported 210 sta- 

tions since moving her daily show from Westwood One and 

re- launching with TRN last September. Ingraham is set to 
appear on the TRS 2004 Roundtable at next month's R&R 

Talk Radio Seminar in Washington, DC. 

WTAM -AM /Cleveland sports -talk host Chuck Galeti 
was found guilty of DUI, drug possession and other assorted 

charges. The Cleveland Plain Dealer reports that Galeti's DUI 

conviction was his third, meaning he could face mandatory 

jail time of up to one year. Galeti, 38. was driving drunk last 

August when he ran off the road. blasted a roadside mail- 

box. slammed into a telephone pole and left the scene. 

What's Your Beef? 

With mad cow disease the talk of the Pacific Northwest, 
leave it to radio to come up with a wacky promotional angle 

to encourage listeners to hang 

with beef. KFFM/Yakima, WA 
crashed the recent Cattlemen's 

Beef Rally in exotic Mabton, WA, 

proud home of America's first 

mad cow! Morning host Reesha 

Cosby, of Reesha & The Morning 

Playhouse, reports that their pro- 

beef T- shirts were all the rage at 

the event, which drew over 
2,600 people, complete with 
protesters who showed up 

dressed as - you guessed it - 
mad cows! Our suggestion: Get 

a life. 

4 

Reesha says. Beef is our 
friend 

Would You like Career Guidance From Some of the Most 
Influential leaders in the Broadcasting Business? 

Radio Ink's Most Influential Women in Radio group ( MIW's) is soliciting inquiries from women throughout the radio industry 
who would like to he mentored for 2004 by this group of 43 dynamic female radio executives. 

If you're interested, please write a letter stating why you would like to be mentored by the MIW's, what your experience in radio is 

to date, where you are presently employed, in what position and any contact info, including your email address. 

The MIW's will review every letter and choose four applicants to be mentored by the group for the year 2004. Each mentee will 
have "all- access" to each of the MIW's throughout the year, as well as several opportunities.to meet with them face to face. 

Deadline for receipt of letters is February 13. 2004 

Letters and any additional information should be emailed to: 

Joan E. Gerberding, President 
MIW Spokesperson 
Radiojoan @aol.com 

FLUENTIAL 

I N RADIO 
For more information on the MIW's, go to: 

www.RadioMIW.com 
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FRANK CORREIA 
hermia@rodloandrecords.com 

SOUND DECISIONS 

The Real Makin g The Video 
Palm hails visionary video directors with new DVDs 

At their worst, music videos come off as nothing 
more than cheap commercials - cheap, in this case, 
having nothing to do with production costs, which can 
soar into the millions for hackneyed efforts that do 
nothing to enhance the songs. We've all seen them - 
the kind of videos that make you welcome that Real 
World/Roud Rules marathon. 

At their best, however, music vid- 
eos are moving canvases that enhance 
the whole experience. Having grown 
up on MTV (I actually saw that famed 
Apollo launch and the subsequent 
Buggies pronouncement ment that "Video 
Killed the Radio Star"), I'm a music 
video junkie. 

I Want My MTV 
Much like today's youth are turn- 

ing to the Internet for new music, 
many music lovers from my genera- 
tion turned on the TV for new music. 
We found Duran Duran s 

adventurous videos and 
discovered an old man by 
the name of Peter Gabriel 
who wowed us with the 
animated "Sledgeham- 
mer" clip. And how far 
would A -Ha have gotten if 
it wasn't for the video to 
"Take on Me." 

Of cause, I was, for lack 
of a better term, pissed 
when reality shows and Hoeseg Style - 

type features nudged videos onto 
MTV's back burner, but in the last year 
or two I've had a handful of options 
thanks to my DirecTV remote: MTV2, 
Fuse and VH1 Classic. And the DVD 
of the latest videos that cones with 
my monthly Cornerstone player is a 

prized potic ssion. 
There has been a cartload of great 

videos since Herbie Hancock's "Roc - 
kit" walked away with the Moorman 
at MTV's first Video Music Awards 
back in '84. This past year alone boast- 
ed a bumper crop: Missy "Misde- 
meanor" Elliott continues to work 
with directors who push the often 
stale hip -hop dip in exciting new di- 
rections. Floetry's "Floetic" was an- 
other great example, and the artist 
collective known as Shynola directed 
amazing videos for Queens Of The 
Stone Age's "Go With the Flaw," The 
Rapture's "House of Jealous Lowers" 
and Junior Senior's "Move Your Fort." 
And let's not forget Mark Romanek's 
lenswork on Johnny Cash's cover of 
"Hurt" - more of a poignant short 
film than a video. 

For this editor at least, video didn't 
kill the radio star. In fact, it continues 

to add a whole new dimension to my 
favorite sings and artists while intro- 
ducing nie to muse: I mat not have 
understood on first listen. 

The Directors Series 
For any fan of music videos, Palm 

Pictures' ongoing Directors label se- 

ries of DVDs is a must. The first three 
installments honor the work of land- 
mark video directors Spike Jonze, 
Chris Cunningham and Michel Gon- 
dry with double-sided DVDs featur- 
ing music videos, shorts and commer- 

cials handpicked by the 
directors, as well as audio 
and video commentaries 
from featured artists and 
collaborators. Each DVD 
also contains a 52 -page 
companion book of photo- 
graphs, shxyboards, treat- 
ments, drawings and inter- 
views. 

Of the three, Jonze is the 
most recognizable name, 

having directed The Beastie Boys' 
'70s- cop -show- inspired "Sabotage," 
Weezer's hip back to Happy Days in 
"Buddy Holly" and Fatboy Slim's en- 
counter with a flying Christopher 
Walken in "Weapon of Choice," 
among many otters. 

Besides directing the films Being 
John Mallamich and Adaptation, Jonze 

also spent time in front of the camera 
as the spaz leading the Torrance Com- 
munity Dance Group in Slim's "Praise 
You" and had parts in films like Three 

Kings and Jackass. - 

Cunningham, on the other hand, is 

perhaps the most underground of the 
three. His dark, nightmarish. videos 
for Aphex Twin are among his most 
visually unsettling work, but he also 
lensed Madonna's gothic "Frozen," 
and his stunning depiction of robot- 
ics in Bjork's "All is Full of Love" is a 

jaw - dropping achievement. 

Raising The Bar 
Gondry may occupy the space be- 

tween Jonze and Cunningham when 
it comes to fame, but his videos work, 
and certainly his DVD, is perhaps the 
most involved. The French director 
started down the video path while in 

Michel Condry 

art school, lensing videos for the band 
he drummed in, Oui Oui. 

him, there he's raised the bar when 
it comes to short-form music videos. 
His work with the Chemical Brothers, 
Bjork, Daft l'unk, Kvlie \linogue, The 
Rolling Stones and others has made 
him one of the most acclaimed and 
sought -after directors in the industry. 

Turn on MTV or Fuse, and you can 
witness his genius in The White 
Stripes' "Hardest Button to Button," 
where he creates a visual echo of Jack 

and Meg White's bash 'n' stomp 
Nues. That cool Lego video for "Fell 
in I.o we With a Girl" was his to. He 
also turned Dave Groh] into a heavy- 
handed hero in the 1997 Foo Fighters 
clip "Everlong." 

"Everbody thinks that's the best 
video we ever made," Grohl notes on 
the DVD. "We've done a lot of music 
videos, and that's the one everybody 
thinks is the best, to this day. We've 
tried to make videos that can top that 
one, but I don't think well ever do it - unless we make another video with 
Michel." 

Video Vs. Film 
Following up on his 2002 feature 

film debut, Human Nature, Gondry is 
currently working on Eternal Sunshine 
of the SfkMless Mind, starring Jim Car- 
ey, Kate Winslet, Kirsten Dunst and 
Elijah Wood. So is the acclaimed di- 
rector abandoning the shod -form 
music video? "No, no, no, no," he 
tells RkR in a French accent thick- 
er than 3- day -old bouillabaisse. "I 
want to do more videos. I like mu- 
sic, and I love to show its relation- 
ship to the band." 

Gondry's passion is apparent 
throughout the DVD, particular- 
ly in the autobiographical 75- 

minute documentary 1'rr Bern 12 

Forcer, which recounts every- 
thing from his childhood to his 
present -day role as director. it 
was very traumatizing in a way, 
but I'm very glad I did it," he 
says of the documentary. 

The videos were less painful 
to assemble. "Putting it all to- 
gether was nice, especially 
seeing how they kind of con- 
nect with each other "Gondry 
says. "When I did the com- 
mentary, I really had a god time cr- 
ating those little animations and find- 
ing the logic behind everything I was 
doing - finding a little bit of what I 

was putting in my work from me." 
Gondrynotes that when he first 

started directing music videos, it was 
very difficult to gain an artist's trust. 

R&R ! 

THEIR LIFE IS BETTER THAN YOURS Not only da Star Trak/Ansta 

artist Kelis sweeten up Sirius' national broadcast studios with her Grammy- 

nominated hit single "Milkshake.- she brought actual milkshakes for the staff 
Shrugging off their New Year's diet resolutions are (t -r) Sirius' Ralph McDaniels. 

Kelis and Sinus' Jay Wright and Geronimo. 

While it's easier now, he believes that 
honesty is the best policy in dealing 
with artists when putting their music 
on video. 

"I was always upfront and told the 
truth," he says of his early work. "I 
was trying to be honest. If I don't like 
an idea that's proposed, I just say no 
and explain why. Then, if something 
is gad, I'll use it. I've generally had 
a really good relationship with people 
I've worked with." 

Serving The Song 
One of Gondry's most enduring 

and fruitful relationships has been 
with Icelandic singer Bjork, with 
whom Gondry has dinr:ted seven vid- 
eos, including "Bachelarette," "Army 
of Me" and her solo breakthrough, 
"Human Behavior." Their under- 
standing of each other seems almost 
telepathic. 

"We have some similarity in our 
upbringing," Gondry says. "We have 
a similar sense of humor with things. 
I remember when she saw one of my 
very first videos she was cracking up. 
Nobody had ever reacted to them be- 

fore, so it was encouraging to see that - maybe I'm funny after all." 

video, but it's very difficult as well, 
because you want to do it better," 
(kindly says. 

"When you have this trust, you 
don't want to disappoint. It's pressure, 
but then you do better work. Con - 
versely, if the record company or the 
band is a control freak, then you kind 
of lose a little hit of motivation or in- 
volvement." 

When it comes to the labels, (n- 
dry is adamant that they not interfere 
with his vision. "I try to resist some 

of the demands of the record compa- 
nies, which don't have a very long- 
term vision," he says. 

"I serve more the purpose of the 
song and the artist. I try to use the 
medium to expand the songs - to 
find what's behind the music. I try 
to use the space for creativity. I real- 
ly need to have contact with the 
singer or the band, because it's them 
that we shoot, not the label. I want 
them to be reflected in the video on 
my terms so I can reflect who I think 
they are." 

The Stuff Of Dreams 
As for his inspiration, that's a sub- 

ject Gondry struggles with through- 
out I've Been 12 Fonat'r. "In doing the 

commentary, I found my an- 
swer," he says. "As I was gmw- 
ing up I was confused by that - what's inspiration and 

what's not? I don't know. Some. 
times I feel good with an idea I 

have. It's about how much you 
pull from yourself as well. It's 
something unconscious. You 
don't want to explain it too 
much." 

If it wasn't evident from hallu- 
cinatory videos like The Chemical 
Brothers' "Let Forever Be," dreams 
are a major influence on Gondry's 
work. "Yeah, I dream vividly," he 

says."' sleep very little, but !dream 
a lot. I've been exploring dreams. I 

try to have a book to write in by the 
bed. It takes a kit of effort to wake 
up, but sometimes it's good to do it." 

When it cares to his music videos, 
I'd have to say that Gondry's work 
with The White Stripes, Biotic and The 
Chemical Brothers is the stuff of 
dreams - inventive, edgy visuals that 
bring a new dimension to the next 
generation of music fans. Asked for 
his favorite, Gondry keeps it simple: 
"Generally, it's the last one where I 

don't fuck up." 

And Gondry doesn't hide his jeal- 
ousy when he sees Bjork working 
with other directors on videos. "Of 
course, I can't stand it," he says. "Ill 
send some hitmen." 

Working with the same artists is 
both satisfying and stressful. "It's very 
rewarding to be asked to do another 
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LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

8 1 JOSH GROBAN Closer 143 /Reprise 107,530 +29% 

5 2 ALICIA KEYS The Diary Of Alicia Keys J 99,062 3% 

1 3 OUTKAST Speakerboxxx /The Love Below Arista 98,547 -34% 

3 4 NO DOUBT The Singles 1992.2003 Interscope 90,888 -12% 

4 5 SHERYL CROW Very Best Of A &M/Interscope 87,313 -15% 

11 6 TOBY KEITH Shock'n Y'all Dream Works 76,708 -3% 

2 7 VARIOUS Now That's What I CaII...VOI. 14 Columbia 71,774 36% 
14 8 RUBEN STUDDARD Soulful J 63,383 -7% 

6 9 EVANESCENCE Fallen Windup 61,963 -31% 

12 10 LINKIN PARK Meteora Warner Bros. 55,113 -25% 

29 11 BEYONCE Dangerously In Love Columbia 52.168 +5% 

7 12 JAY-Z The Black Album RocA Fella /IDJMG 51,312 -40% 

19 13 ALAN JACKSON Greatest Hits Vol.2 Arista 49,298 -13% 

15 14 BRITNEY SPEARS In The Zone Jive 46,842 -30% 

16 15 SARAH MCLACHLAN Afterglow Arista 45,265 -32% 

9 16 G -UNIT Beg For Mercy G Umit/lnterscope 42,575 -49% 

18 17 NICKELBACK Long Road Roed unner /IDJMG 41,488 -33% 

24 18 ROD STEWART Great American Songbook 2 J 39,820 25% 

20 19 WESTSIDE CONNECTION Terrorist Threats Hoo-Bangin/Capitol 37,771 -32% 

10 20 BLINK 182 Blink 182 Geffen 37,693 54% 

13 21 HILARY DUFF Metamorphosis Buena Vista/Hk/ywood 31,394 -48% 

21 22 RED HOT CHILI PEPPERS Greatest Hits Warner Bros. 37,314 32% 

17 23 LUDACRIS Chicken & Beer Del Jam South/IQ/MG 37,295 d2% 
32 24 JESSICA SIMPSON In This Skin Columbia 37,268 -23% 

28 25 DIDO Life For Rent Arista 31,076 -26% 

25 26 COLDPLAY Rush Of Blood To The Head Capitol 35,349 -31% 

39 27 NORAH JONES Come Away With Me Blue Note /Virgin 34,461 .23% 

33 28 CHINGY Jackpot DTP /Capitol 34,028 -30% 

35 29 THE EAGLES The Very Best Of E/ektra/WSM 33,243 -30% 

36 30 JUVENILE Juve The Great Cash Money /Universal 33,148 -30% 

- 31 DARKNESS Permission To Land Atlantic 32,890 - 
37 32 3 DOORS DOWN Away From The Sun Republic /Universal 32,224 -29% 

23 33 TUPAC Tupac Resurrection Interscope 31,582 -41% 

38 34 MICHAEL JACKSON Number Ones Epic 31,445 -30% 

26 35 SIMPLE PLAN No Pads No Helmets... Just Balls Lava 29,758 42% 
22 36 KORN Take A Look In The Mirror Epic 28,323 -47% 

27 37 CLAY AIKEN Measure Of A Man Rca 28,146 d4% 
40 38 SOUNDTRACK Return Of The King Reprise 27,669 -38% 

50 39 HOOBASTANK The Reason lsland/IDJMG 27,563 -18% 

40 JET Get Born Elektra /EEG 26,128 - 
44 41 BIG TYMERS Big Money Heavyweights Cash Money /Universal 26,122 .33% 

45 42 KELIS Tasty Star Trak Arista 25,926 -30% 

30 43 NELLY Da Derrty Versions-Reinvention Fo' Reel /Universal 25,678 -48% 

49 44 AVANT Private Room Geffen 25,625 29% 

31 45 THE OFFSPRING Splinter Columbia 24,556 -50% 

46 COUNTING CROWS Films About Ghosts: Best Of... Geffen 23,965 - 
47 SHANIA TWAIN Up Mercury/IDJMG 23,330 - 
48 MUSIO Soulstar Del Jam//DJMG 23,293 - 
49 AUDIOSLAVE Audioslave Epic/Interscope 23,133 - 

43 50 CHEETAH GIRLS Soundtrack Waft Disney 22,114 -44% 

© HITS Magazine Inc 

J I ALBUMS 

Groban Grabs No. 1 

Its 2004 - do you know where your 
teen idol is? 

143 /Reprise 
cnx)ner Josh Gro- 
ban makes Warner 

Bros.' Tom Whal- 
ley and producer 
David Foster very 

happy men as he 

leapfrogs to the 
No. 1 spot on this 
week's album chart, edging out J's Alicia 
Keys by less than 10,000 units. Groban's to- 

Josh Groban 

tal sales are up 29°,, 

over the previous 
week - due, at least 

in part, to a promo- 
tion with Target - 
for a total of more 
than 107,000. His is 

the only title over 
100,000 this week. 

Last week's leaders, Arista's OutKast, 
drop to No. 3, and a pair of Interscope great- 

est -hits albums, from No Doubt (No. 4) and 
A&M's Sheryl Crow (No. 5), round out the 

top five. 
The rest of the top 10 includes Dream - 

Works Nashville's Toby Keith (Na 6), Co- 
lumbia's Now Vol. 14 (No. 7), HITS cover guy 

Beyoncé 

J's Ruben Studdard (No. 8), Wind -up's Eva- 

nescence (No. 9) and WB's Linkin Park (No. 

10). Interscope, J and Warner Bros. each have 

two records apiece in the top 10. 

The highest -charting newcomers are At- 
lantic's The Darkness, tongue -in -cheek Brit- 

ish metallers who debut at No. 31, and Elek- 

tra/EEG's Aussie 
garage rockers 
Jet, who come in 

at No. 40. 

Columbia's 
Beyoncé is the 
only other sales 

gainer for the 
week, up 5% and 

moving 29-11 on the chart. 

The first big 
release week of 
the new year 
isn't expected 
until next 
month, when 
Epic's Incubus, 

Columbia's Har- 

ry Connick Jr. 

and Five For Fighting and BNA/RCA La- 

bel Group Nashville's Kenny Chesney 
come out on Feb. 3. The year gets off to its 

real start with the Grammys on Feb. 8, fol- 
lowed by the release of Norah Jones' latest, 

Feels Like Home, on Feb. 10. Some retail pun - 
dits predict Jones could go over 600,000 in 
first-week sales. 

Jot 
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mrriasGil radioandheowds.can 

Decisions, Decisions 
Was one of your New Year's resolutions to be more decisive? If 

so, next week you II have the perfect chance to test yourself. The la- 
bels are offering a plethora of titles to all the formats, including nine 
to Smooth Jar../ and more than 20 to Triple A. 

Literally everything is Going - 

for Adds at Pop next week. Three 
Days Grace bless Pop with their 
Rock, Active Rock and Alternative 
hit "(I Hate) Everything About 
You." The boys will embark on a 

Canadiafl'Rur with Nickef+ack on 
Jan. 19 that will last through the 
end of February. Meanwhile, Fefe 
Dobson goes for adds at Pop and 
Hot AC with "Everything," the 
second single from her epony- 
mous debut album. The song also 
appears on the soundtrack to the MTV film The Perfect Score, starring 
Enka Christensen, Scarktt Johanseon, Chris Evans and Darius Miles 
and hitting theaters Jan. 30. Dobson, n, a 19- year -old Canadian, is cur- 
rently opening for Justin Timberlake in the U.K. through the end of 
the month. 

Jay -Z takes on Rhythmic and Urban with "Dirt off Your Shoulder," 
the second single Prat his swan -scrag CD, The Black Album. The Tim - 
baland- produced joint has already climbed to No. 314 and No. 43' on 

R &R's CHR /Rhythmic and Ur- 
ban charts, respectively. The leg- 
endary rapper is up for six Gram- 
my Awards this year. 

Not to be outdoxke, Usher marks 
his ilium to radio with a little help 
from LiI Jon and Ludaais. "Yeah," 
the lead single from his March 26 
',acme, Confessions, officially goes 
Inc adds at Rhythmic and Urban 
next week however, it has already 
rocketed to No. 14 and No. 30' on 
R &R's Rhythmic and Urban 

charts, respectively, after debuting last week. Usher will reportedly be 
getting help on Cortfewirwrs from producers The Neptuns, Jimmy Jam 
& Terry Lewis, )ermine Dupri and R. Kelly. 

III Nino have their own Confession to offer, and "This Time's for 
Real," the latest single from the album, hits Rock, Active Rock and 
Alternative next week. Says vocalist Cristian Machado about the CD, 
"The album is about coming clean with your thoughts, your past ex- 
periences and within yourself. Lt's about telling the truth not only to 
others, but also to yourself." Ill Nino will be opening for Sevendust 
(who happen to be Going for Adds at Rock, Active Rock and Alter- 
native next week with "Broken Down ") on their national tour through 
Feb. 15. 

Blindside come to tackle the three formats as well, with "AB of 
Us," the lead single from their Feb. 24 album, About a Burning Fire. 
Christian I indskog (vocals), limas Naslund (bans), Marcus Dahlstrom 
(drums) and Simon Grenehed (guitar) got their start in Stockholm, 
Sweden, performing as Underfne in 1994. Blindside recently shot the 
video for "All of Us" in Bucharest, Romania, when they destroyed 
moist of the rented equipment for the shoot (in typical Blindside fash- 
ion), including an antique leather-cokat d drum kit that dated back to 
the country's Communist era 

Speaking of video, Fountains 
Of Wayne, the band who brought 
you "Stacy's Mom," an ready to 
bring a smirk to their fans' faces 
with the video for "Mexican 
Wine." Chris Applebaum directed 
the clip, and in it the band spoof 
American Mot, Jay -Z's "Big Pimp - 
in'" video and Duran Duran'. 
"Rio" video. Though "Mexican 
Wine," which is arriving at Alter- 
native and Triple A next week, is 
from the New York -based quar- 
tet's third album, Welcome Interstate Managers, they have been nomi- 
nated for a Grammy for Best New Artist and also for Best Pop Per- 
formance by a Duo or Group. - AN4 Bias 

GOING FOR ADDS R &R January 16, 2004 

1111111Y. 

Usher 

Fountains Of Wayne 
lipR &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info. contact Greg Maffei at 
ymaffeivDradioarrdrecords. corn. 

FEFE DOBSON Everything (Island/IAIMGI 

KELLY OSBOURNE elOZZY OSBOURNE Change. 

Sanctuary/SRG) 

OFFSPRING Hit That (Columbia) 

SARAH CONNOR Bounce /fps) 
THREE DAYS GRACE fl Hated Everything About You )Jive 

CHR/RHYTHMIC 
BABY DREW Disco Lady iUrwversab 

DAVID BANNER Crank It Up (SRC/Universal( 

JAY I Dwt Off Your Shoulder (Roc A Fth,/ILLIMGI 

SARAH CONNOR Bounce *xi 
TIFFANY VILLARREAL You, Yourself & You/Mims/ 
USHER f!LUDACRIS & LIE JON Yeah (Arista) 

URBAN 
20 Eighty' In The Club (Pnonty /Captali 

BABY DREW Disco Lady (Universal) 

DAVID BANNER Crank It Up!SRCUniversal) 

JAY Z Dirt Off Your Shoulder (Roc A fe/al /CUMG) 

KEYSHIA COLE fIEVE Never ( Gellen) 

SLEEPY BROWN fIOUTKAST I Can't Wart (Interscgoel 

TIFFANY VILLARREAL You, Yourself & You (Universal) 

USHER fILUDACRIS & LIE JON Yeah (Arista/ 

URBAN AC 
BEYONCÉ Me, Myself And I (Columbia) 

CARL THOMAS She Is (Bad Boy,Umversall 

GERALD LEVERT Wear It Out (Elektra.EEG( 

HIL ST. SOUL Puces (Shanachee( 

SPOOKS Don't Be Afraid (Koch) 

COUNTRY 
BILLY CURRINGTON I Got A Feely' IMercary/ 

CHRIS LEDOUX Horsepower (Caput& 

DAVID LEE MURPHY Loco /Auburn) 

EMERSON DRIVE Last One Standing (OreamWorks' 

TRINI TRIGGS Heaven On Earth )Curb( 

AC 
KENNY LOGGINS I Miss Us AN The Best, 

SIMPLY RED You Make Me Feel Brand New /swrplyred.cam) 

HOT AC 
FEFE DOBSON Everything (lsland/MOJMGI 

KELLY OSBOURNE wIOZZY OSBOURNE Charges 

(Sanctuary/SRG) 

SMOOTH JAZZ 
EUGE GROOVE Irvin' large (Narada) 

FORTUNE VINSON CRUSE You're The One (FVCI 

JEFF KASHIWA Show Me Love (Native language) 

NORAH JONES Sunrise (Blue Note/EMC) 

PAUL BROWN 247IGRPNMGI 

PAUL JACKSON JR. Walks (Blue Note/fMCI 

PETE BELASCO Deeper (Compendia) 

RONNIE LAWS Everlasting (NON/ 

WILL DOWNING A MAN Ways (GRPVMG) 

AUTOMATIC BLACK Go Your Way Arista, 

BIG HEAD TODD & THE MONSTERS Imaginary Ships 

Sanctuary,SR6) 

BLINDSIDE Al Of Us (flektra/EfGI 

DROPBOX Wishbone (Universal) 

ILL NINO This Toe's For Real !Roadrunner. /Q/MGi 

JOSH TODD Shine (Todd Entertainment) 

LO PRO Sunday (Geffen) 

SEVENDUST Broken Down /TVD 

ACTIVE ROCK 
AUTOMATIC BLACK Go You Way ()Instal 

BLINDSIDE At Of Us (f/ektra/£EGI 

DROPBOX Wishbone (Universal) 

ILL NINO This Toe's For Real (Roadruuned /OJMG) 

JOSH TODD Shme /Todd Entertainment) 

LO PRO Sunday (Geffen) 

SEVENDUST Broken Down (TVTI 

WHITE STRIPES I Just Don't Know What To Do With Myself (V2, 

ALTERNATIVE 
AUTOMATIC BLACK Go Your Way ( Aasaa( 

BLINDSIDE All Of Us /Elektra/EEG) 

BLUE OCTOBER Calling You (Universal) 

DIZZEE RASCAL Fix Up, Look Sharp (XL/Matador) 

DROPBOX Wishbone (Universal) 

FOUNTAINS OF WAYNE Mexican Wine 'S Curve EMCI 

ILL NINO This Trné s For Real (Roadrunner 

LAGUARDIA Holy Ghost (Universal) 

LIVING END Who s Gonna Save Us? (Reprise( 

10 PRO Sunday (Gellen( 

PHANTOM PLANET Big &at /Epic) 

SEVENDUST Broken Down !TVTI 

TRAVIS Love WA Come Though Ifprc) 

ZEBRAHEAD Rescue Me (fgg/Colum ta/Red Ink/ 

TRIPLE A 
AIR Cherry Blossom Gel (Astralwerks/fMC) 

ANI DIFRANCO Educated Guess 'Righteous Babel 

BIG HEAD TODD & THE MONSTERS Imaginary Ships 
(Sanctuary /SRGI 

BRUCE COCKBURN Put It In Your Heart (True North/Rounder) 

BUCHANAN Plans (Ultimatum) 

FOUNTAINS OF WAYNE Mexican Wine ISCurve/fMCI 
IVAN NEVILLE Nothv' Bout Love IConperairal 

JEN CHAPIN Me Be Me (Hybrid/ 

JOHN WESLEY HARDING Negative love (CRT Ent.) 

LISA GERRARD & PATRICK CASSIDY Immortal Memory 
44D /Beggars) 

LOS LONELY BOYS Real Emotions (Oa 

MOUNTAIN GOATS You Steal Al Be Healed 4A0 /Beggars) 

PHIL ROY Amazing /Od 

POLYPHONIC SPREE Light And Day /Hollywood/ 

RYAN ADAMS Burning Photographs (lost Nghway /IOJMG) 

SCOTT MILLER Amtrak Crescent (Sugar R// 
SHANE NICHOLSON Nice To Be Here (Wu 
TEITUR You're The Ocean (Universal) 

TRAVIS Love Wit Come Though (Eps) 

VAN HUNT Dust (Capitol) 

VARIOUS ARTISTS Sidman/ ll *kJ 
WHEAT I Met A Gil (Amr/WCfisr/0 

J 
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Kidd Lets Kids Be Kidds 
A look inside Kraddick's annual trip to Disney World 

For 10 years KHKS (106.1 Kiss FM)/Dallas -based syn- 
dicated morning guy Kidd Kraddick has been taking 
kids with chronic or terminal illnesses and those who 
have suffered catastrophic injuries to Disney World 
through his nonprofit organization, Kidd's Kids, which 
is now in its 13th year of existence. I talked with 
Kraddick about the charity and the trips it puts to- 
gether. 

"It's been at Kiss since '93," Krad- 
dick says. "We took six kids on a plane 
to Sea World in San Antonio and came 
back the same day. It's gone from that 
to being four days and four nights in 

Orlando and traveling on a chartered 
jet. We stay at the Dolphin or the Swan 
hotels on the property, and we do two 
live shows from there. The families get 

everything paid for." 

While many might liken the Kidd's 
Kids hip to something put together by 

the Make -a -Wish Foundation or A 

Wish With Wings, Kraddick says the 
support the kids get by taking the trip 
with a group of people in similar sit- 

uations is what sets his organization 
apart. 

"Those other charities, I think 
they're wonderful, I really do," he 
says. "Our difference is that they get 
to go with other families who are in 

the same situation, and we think that's 
a dynamic that makes it cool. 

"Our trip can be as many as 250 

people, because we take the brothers 
and sisters and Mom and Dad. If the 
family wants to hang with us and go 
with us to the park, that's great. If they 
want, to have their own family vaca- 
tion in Disney World, that's great too. 

"One of the biggest benefits is for 

the kids to be able to see other kids like 

themselves, for the siblings to see oth- 

er siblings like themselves and for the 

mixas and dads to be able to talk to 
other parents who are going through 
the same thing." 

The Selection Process 

Kraddick has removed himself 
hum the process of selecting trip par- 
ticipants, but he does help solicit ap- 
plications. "First, we go on the air and 
let our listeners know that we're ac- 

cepting applications." he says. 'They 
phone, fax or e -mail, and we send an 
application out to them. 

"Just in case they don't listen, we 
actually go to the kcal haspita6 in the 
markets we are in, distribute applica- 
tions there and encourage the nurses 
and doctors to get their patients in- 

volved and see if they fit the criteria. 
"Our selection committee - ex- 

perts in the insurance and medical 
fields -go through between 600 and 
1,500applicationsand choose the kids 
who are sick enough but not too sick 
Then we call the families. In a lot of 

cases I and Ico-hacts1 Kelly Rasberry 

and Big Al get to personally call the 
families, which is cool." 

Every November Kraddick and 
company gather everyone at the Dal - 

las/Ft Worth Airport for the excursion. 

The organizationdiaries a plane from 

American Airlines, and Disney Kirk! 

CHR /Pop Top 10 List 
Now that all the Christmas music is gone. at least until La- 
bor Day, we decided to take a look at the top 10 most 
played songs at the biggest CHR/Pop station in America's 
largest market. WHIZ (Z100) /New York. Here's Z100's top 
10 from Dec. 31, 2003 -Jan. 6. 2004. courtesy of our good 
friends at Mediabase. 

Last This 
Week Week ARTIST /Title p 

1 1 OUTKAST Hey Ya! 82 

3 2 BABY BASH Suga Suga 75 

5 '3 NO DOUBT It's My Life 75 

4 4 LUDACRIS Stand Up 74 

2 5 3 DOORS DOWN Here Without You 70 

7 6 KELIS Milkshake 61. 
8 7 NICKELBACK Someday 

6 8 LASGO Alone 57 

10 9 TRAPT Headstrong 55 
11 10 STACIE ORRICO (There's Gotta Be) More To Life 48 

generously donates some of the tickets 
used by the families. 

Kraddick is quick to point out, 
however, that the trip - which runs 
approximately S4,00455,000 per per- 
son - is completely supported by 
listener donations and that the orga- 
nization does not have corporate 
sponsors. 

Making A Difference 
Kraddick relates an interesting and 

uplifting tradition that has sprung up 
over the years and now takes place at 
the beginning of each trip: "Before we 

get on the plane, we have a huge re- 

ception at the American Airlines ter- 

minal, and everyone forms this receiv- 

ing line on each side, so it looks kind 
of like when you're coming out of the 
tunnel at a football game. 

"We announce each kid's name, 
and the kid and the family go down 
this tunnel of people while everyone 
cheers. It's, without a doubt, the most 
emotional thing you'll ever see. The 

kids who can kind of walk but not 
really, they'll do everything they can 
not to go down that tunnel in a wheel- 
chair. You have kids who take 15 min- 

utes to get from one end of the termi- 
nal to the jetway while everyone is 

cheering them on, and it's unbeliev- 
ably moving." 

As for how Kidd's Kids came 
about, Kraddick says, "My wife was 

pregnant with our first and only child. 
About six months in, she went back 
for her final sonogram, and the OB 

told us she didn't want to alarm us, 

but it was pretty clear to her that our 
baby had a twisted femur, which 
meant the child probably wouldn't 
develop the ability to walk. 

"I can't even describe the way 
our lives changed in the next three 
months. I was buying books on 
how to handle children with dis- 
abilities, and some of the joy was 
zapped out of it. I started to feel 
what an enormous challenge this 
was going to be. 

"By some miracle or whatever, our 
child was born fine, but I remember 
thinking, 'I'll never forget what thaw 
three months felt like; I'll use the ra- 

dio to let people know that I'll never 
forget.' I can't turn a blind eye to it 

anymore; I was living it - for just a 

couple of months, but that was 
enough for me to have a crystal -clear 
picture of what it must be like. 

"This is a stupid job. You goon the 
air, you make a few jokes, you make 
people laugh, and, at 10am, you have 
nothing to show for what you've 
done that day. I can't quantify my ex- 
istence at all. 

January lb. 2004 R&R 25 

Kidd Kraddick and one of his kids. 

"But forme week in November we to do the trip.' It kind of makes us feel 

can quantify our existences and say, 'If like grownups for a week." 
we didn't have the listeners, we 
wouldn't have the money. If we didn't For more information on Kidd's Kids, 

have the money, we wouldn't be able please visit www.kiddskids.com. 

Get To Know ... Dylan Sprague 
Your fancy -ass title: OM PD /afternoon 

driver at WWWO (0100) Atlanta - 

Most recent ratings highlight: -Placing No 

3 18 -34 - behind two Urbans." 

Brief career recap: -WNCI /Columbus. OH, 

1992.94; KJYO /Oklahoma City, 1994 -96: KATT 

ti KYIS/Oklahoma City. 1996-97: KMXV/ 

Kansas City, 1997 -2002; 0100. 2002 -present' 
Whatever possessed you to get into this 

business? -The usual stuff. I love music I 

Dylan Sprague pretended I was a DJ in my bedroom as a kid." 

Early influences, people who helped 

shape yaw destiny: The guy who hired me first and gave me a shot - and now the guy I'm paid to beat up - Dan Bowen Kelly Nash let 

Continued on Page 29 

Kevin Casey: A Reflection 
By Quincy McCoy 
VP /Radio Programming, MTV Radio Interactive 
Veteran broadcaster Kevin Casey passed away Jan. 6 
after a long battle with cancer. He was 50. Casey's distin- 

guished career included stops at the 
legendary WHY! (Y- 100)/Miami, where 
he was known as "Fast Bobby Hart." 
and the late WBJW (8,11051/Orlando. 
Casey's last gig was hosting middays 
at Entercom's '80s simulcast WOLI & 

WOLT /Greenville. SC, but he had to 
leave the station last September due 
to his illness. Quincy McCoy shares his 

thoughts about his friend and mentor. 

Continued on Page 29 

Kevin Casey 
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26 CHR /POP TOP5O. 
January 16, 2004 

UST 
MEEK 

1 

DNS 
MEEK 

0 
ART T TITLE LABEL'S) 

OUTKAST Hey Ya1 (Arista) 

TOTAL 
PLAYS 

9229 

PLAYS 

+450 

TOTAL 

AUa4ENCE 

755941 

WEEKS ON 
CHART 

16 

TOTAL STATIONS 
AOOS 

12510 
2 © BABY BASH Suga Suga (Universal) 7699 +630 632375 19 11311 
5 0 OUTKAST The Way You Move (Arista/ 7130 +1083 546365 8 12110 
4 0 NICKELBACK Someday (Roadrunner/IOJMG) 7013 +667 521310 15 12511 
3 5 3 DOORS DOWN Here Without You (Republic /Universal) 6864 -121 536066 22 12110 
7 Q NO DOUBT Its My Life (lnterscopel 6332 +625 514992 11 12510 
6 SIMPLE PLAN Perfect (lava) 6214 +403 455972 16 12610 
8 Q KELIS Milkshake (Star Trak / Aasta) 5854 +924 458293 6 11511 
9 0 LUDACRIS fISHAWNNA Stand Up (Del Jam South/ /OJMG) 5151 +482 419165 12 11110 
11 ® TRAPT Headstrong (Warner Bros) 4443 +53 373529 24 11310 
10 11 BEYONCE' fISEAN PAUL Baby Boy ( Columbia) 4345 247 293768 20 12310 
12 ® CHRISTINA AGUILERA The Voice Within (RCA) 4331 +358 314500 9 12610 
13 ® JESSICA SIMPSON With You (Columbia) 4291 +662 369779 8 11613 
18 Q LINKIN PARK Numb (Warner Bros.) 3875 +810 259219 7 11112 
14 ® CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) 3185 +245 239822 10 10210 
21 EAMON F 'k It II Don't Want You Back) (Jive/ 3200 +671 242173 10 9514 
15 1 / LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 3187 -136 235488 21 10110 
20 0 STAIND So Far Away (Fllp/Elektra /EEG) 3024 +238 211566 19 9310 
16 19 SANTANA fIALEX BAND Why Don't You & I (Arista) 2999 -142 228410 28 12010 
17 20 CLAY AIKEN Invisible (RCA) 2969 -110 208029 12 11310 
22 ® DIDO White Flag (Arista) 2764 +273 203171 13 8313 
24 ® PINK God Is A DJ (Arista) 2509 +260 156084 5 9515 
30 ® EVANESCENCE My Immortal (Windup) 2455 +591 152898 4 91115 
27 ® BEYONCE' Me, Myself And I / Columbia/ 2407 +462 173210 6 9314 
25 ® FUEL Falls On Me (Epic) 2398 +257 117305 12 10812 
23 26 MICHELLE BRANCH Breathe (Mavenck/WarnerBros.) 2260 89 166244 13 9510 
28 ® GOOD CHARLOTTE Hold On (Epic) 2254 +345 144460 6 10416 
31 ® SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 2208 +363 146513 5 8713 
32 ® KELLY CLARKSON The Trouble With Love Is (RCA) 2138 +470 141516 6 10016 
26 30 MATCHBOX TWENTY Bright Lights (Atlantic) 1919 57 123887 19 8610 
33 ® JAY Z Change Clothes (RocA fe//a/ /OJMG) 1668 +184 77618 5 8711 
29 32 FOUNTAINS OF WAYNE Stacy's Morn (SCurve/EMC) 1622 -255 89484 18 11510 
34 ® MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (Fo'Re9eJUnliversal/ 1579 +196 97643 4 5515 
35 ® JC CHASEZ Some Girls (Dance With Women) (Jive) 1533 +190 84970 3 8416 
36 ® MARY J. BLIGE fIEVE Not Today (Gellen) 1443 +224 60447 2 7412 
38 ® ALICIA KEYS You Don't Know My Name Or 1345 +273 74201 3 8719 
45 ® BRITNEY SPEARS Toxic (Jive) 1297 +559 113183 2 106170 
37 ® MYA Fallen (A &M / /nterscopcl 1231 +142 78467 2 6917 
42 ® NICK CANNON Gigolo (Jive) 1137 +279 72837 2 4119 
41 KILEY DEAN Who Will I Run To? (Beatc /ub/lnterscopel 1110 +104 47833 5 7112 
40 JASON MRAZ You And I Both (Elektra/EEG) 1105 +92 53950 4 7010 
39 ® LIMP BIZKIT Behind Blue Eyes (Flip //nterscope) 1050 +13 36669 3 5413 
43 ® JAGGED EDGE Walked Outta Heaven (Co /umbial 1023 +181 65544 2 4415 

lOebet.. c TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic( 912 +373 61642 1 50115 
48 WIDELIFE WI SIMONE DENNY Al Things (Just Keep Getting Better) (Capitol) 778 +137 36624 2 5215 
49 ® RUBEN STUDDARD Sorry 2004 (J) 772 +133 36911 2 5816 

!Mow. SWITCHFOOT Meant To Live (Redlnk /Columbia) 680 +161 44619 1 60113 
47 ® SARAH MCLACHLAN Fallen (Arista) 672 +20 44474 2 3512 

1Debrt> KYLIE MINOGUE Slow (Capitol) 655 +289 52589 1 63116 
44 50 BRITNEY SPEARS MADONNA Me Against The Music ¡Jive) 638 -195 47493 12 10010 

128 CHR/Pop reporters Monitored airplay data supplied by Mediabase Research a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 1/4 -1/10 Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays the song with the larger increase in plays is placed first Songs below No 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R &R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to -week increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypan on each station is assigned an AQH number Average Quarter Hour Persons used herein with permission from the Arbitron Company (e 2004. The Arhitron Company) 'r, 2004 R &R Inc 

Most Added 
www. rradds. corn 

BRITNEY SPEARS Toxic (Jive/ 

MAROON 5 This Love (Octone.11 

HILARY DUFF Come Clean (Buena Vista/Haifywoad) 

BLACK EYED PEAS Hey Mama (A &Mfinterscopel 

KIMBERLEY LOCKE 8th World Wonder (Curb/ 

KYLIE MINOGUE Slow (Capitol) 

EVANESCENCE My Immortal (Wad rp) 

TWISTA IIKANYE WEST & JAMIE FOXX Slow hint /Atlantic/ 

KID ROCK Cold And Empty (TgpOagrAtlannci 

SWITCHFOOT Meant To Live IRedln&Columbrai 

Most 
Increased Plays 

OUTKAST The Way You Move (Arista( 

KELIS Milkshake (Star Trek/Instal 

IINKIN PARK Numb (Warner Bros 

EAMON F k It il Don't Want You Backl IJrvel 

NICKELBACK Someday (Roadrurv,er /IOJMGI 

JESSICA SIMPSON With You (Columbia) 

BABY BASH Suga Suga (Universal/ 

NO DOUBT It's My Life (Interscgw 

EVANESCENCE My Immortal /Windup) 

BRITNEY SPEARS Toxic (Jive( 

Most 
Played Recurrents 

ADOS 

70 

56 

44 

31 

23 

1/ 
15 

15 

15 

13 

FOOL 
FUN 

Wan 
-1083 

.924 

810 

-671 

-667 

-662 

630 
-625 

-591 

559 

ARTIST TITLE .4 ̂ r. - TOTAL PLAYS 

STACE ONNCO (There's Gotta Bei More To Life /forefront/Kr/ 2784 
LIZ PHAIR Why Can't I? /Capitol/ 2737 
MAROON 5 harder To Breathe (OctoneJ) 2578 
NELLY fit. DOOM & MURPHY LEE Shake Ya... Sad BOyI k versa0 2509 
BLACK EYED PEAS Where Is The Love? lA &M(lntersccpe/ 2365 
50 CENT In Da Club /ShadyiA/termath/lnterscope/ 1918 

CHRISTINA AGUILERA PAIL' KIM Can't Hold Us Down /RCA) 1917 

BEYONCE' fIJAY.Z Crazy In Love 'Columbia( 

JUSTIN TIMBERLAKE Rock Your Body (Jive( 

EVANESCENCE Bring Me To life (Windup) 

MATCHBOX TWENTY Unwell (Atlantic) 

R. KELLY Ignition /Jive/ 

FABOLOUS fITAMIA Into You (Desert StorMfkktra/ffC) 
SEAN PAUL Get Busy (VP /Atlantrcl 

KELLY CLARKSON Miss Independent (RCA) 

CHINGY Right Thurr (DTP,'Capitob 

JASON MRAZ The Remedy II Won't Worry/ Ifkktra EEC 

3 DOORS DOWN When I'm Gone /Republic/Uaversall 

EMINEM lose Yourself (Shady /Interscope) 

UNCLE KRACKER VDOBIE GRAY Drift Away /lava( 

MICHELLE BRANCH Are You Happy Now? (MaEerck/Warn:rams) 

KELLY Not In Herre (Fa'Ree.UnrversaI 

LUMIDEE Never Leave You Uh Ooh, Uh Oooh! (Universal) 

LIL' KIM f150 CENT Magic Stick iûueenBee /Aflame, 

SIMPLE PLAN Addicted (Lava( 

1723 

1622 

1503 

1475 

1343 

1266 

1204 

1154 

1149 

1075 

1010 

798 

781 

755 

674 

647 

647 

642 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.com. 

wergold 
The Leaders in Advanced Music Scheduling Softwam n r Windows 98 ME'NT'2000,XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly The reliability customer service and support that the folks at 

Powergold have provided us have been exactty what any customer could ask for" 

Dan Turner Vice President - 
)t11Á Programming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 Support: 501 -821 -1123 

Download a free trial version at www powergold.com 
infogpowergold corn 
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CHRIPOP TOP 50 INDICATOR , 
January 16, 2004 

R& R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

REEK WEEK 

4 0 
2 0 
1 © 
5 4 
3 5 

6 0 
10 Q 
8 0 
14 Q 
9 10 

7 11 

13 ® 
17 ® 
19 0 
22 0 
12 16 

20 

15 18 

16 19 

23 

24 ® 
21 22 

30 ® 
29 

25 25 

18 26 

32 ® 
27 

28 

35 

31 ® 
33 ® 
26 33 

37 © 
34 35 

40 CD 

38 ® 
(Debut, 

41 

43 G 
47 

46 

50 

45 44 

49 

/Debut> 

Ley 
36 48 

¡tubut> 

Ioe.r> 
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Most Added 
www.rrindicafor corn 

ARM TITLE LABEIIS) 
TOTAL 

PLATS PLATS 

TOTAL 

MACKE 
LOI 

NEEFS ON 

CHART 

TOTAL STATORS 
ADOS 

ARTIST - ' .. AOOS 

NICKELBACK Someday (Road runner /IDJMG) 2839 +306 65525 16 4911 BLACK EYED PEAS Hey Mama (A &M/Interscopel 25 

BRITNEY SPEARS Toxic (Jive) 24 
NO DOUBT Its My Life (lnterscopel 2811 178 66106 11 4910 

KIMBERLEY LOCKE 8th World Wonder (Curb) 17 

OUTKAST Hey Ya! (Arista) 2132 +19 61182 13 4810 EVANESCENCE My Immortal (Wind up) 11 

SIMPLE PLAN Perfect (Lava) 2506 +74 59252 14 4811 KID ROCK Cold And Empty /Top Dag /Atlantic) 11 

3 DOORS DOWN Here Without You (Republic /Universal) 2408 220 54335 23 4810 HILARY DUFF Come Clean (Buena Vista'Hotywoodi 11 

M. LEE fIJ. DUPRI Wat Da Hook Gon Be (fa ReelUnnersab 10 

BABY BASH Suga Suga (Universal) 2391 . 47 57338 17 4510 
MAROON 5 This Love /OctoneJ) 10 

OUTKAST The Way You Move (Arista) 2069 .460 48059 7 4612 MYA Fallen (A &M /Interscapel I 

CHRISTINA AGUILERA The Voice Within (RCA) 2044 + 225 46094 9 4810 TWISTA fIKANYE WEST b JAMIE FOXX Slow Jam' (Adifliti I 
KELIS Milkshake (Star Trak/Ansta) 1769 424 40240 5 4311 GOOD CHARLOTTE Hold On (fpra 7 

ALICIA KEYS You Don't Know My Name (J) 1 

TRAPT Headstrong (Warner Bros.) 1656 41 35263 27 4010 
BEYONCE' Me. Myself And I (Columbia) 7 

BEYONCE' f!SEAN PAUL Baby Boy (Columbia) 1656 -244 36794 19 4211 KYLIE MINOGUE Slow (Capitol) 8 

JESSICA SIMPSON With You (Columbia) 1617 +256 38240 7 4611 EAMON F 'k It il Don't Want You Backl Uwe/ 4 

DIDO White Flag (Arista) 1382 +184 30064 15 4211 SWITCHFOOT Meant To Live (Red Ink/Columbia) 4 

LUDACRIS tISHAWNNA Stand Up (Del Jam South /KUMG) 1369 +191 30856 10 4311 

LINKIN PARK Numb (Warner Bros.) 1339 +410 29044 8 4713 

CLAY AIKEN Invisible (RCA) 1320 -138 31823 10 3711 

STAIND So Far Away (FTrp/Ekktra/EEG) 1211 +92 26389 20 3812 

SANTANA fIALEX BAND Why Don't You & I (Arista) 1141 167 26070 28 3210 

MICHELLE BRANCH Breathe (Maverick /Warner Bros.) 1084 202 23945 14 3510 

PINK God Is A DJ (Arista) 1030 163 26052 5 3812 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 994 - 138 21830 12 3911 

CHINGY fISNOOP DOGG 8r LUDACRIS Holidae In (DTP /Capitol) 926 -117 22744 10 3411 

EVANESCENCE My Immortal (Wind up) 850 229 19044 6 38111 

EAMON Fk It (I Don't Want You Back) (Jive) 

LIE' JON & THE EASTSIDE BOYZ Get Low (TVT) 

MATCHBOX TWENTY Bright Lights (Atlantic) 

828 

788 

149 

201 

40 

444 

18488 

19105 

16193 

6 

15 

20 

2814 

2610 

2411 

Most 
Increased Plays 

GOOD CHARLOTTE Hold On (Epic) 720 .217 16612 4 3717 
TOTAL 
PLAY 

FUEL Falls On Me (Epic) 688 +43 15922 7 3213 
ARTIST' ,.r[, INCREASE 

OUTKAST The Way You Move (Arista) +460 

KELLY CLARKSON The Trouble With Love Is (RCA) 654 +11 14092 6 3011 NEIIS Milkshake /Star TrakAratal +4I4 

ALICIA KEYS You Don't Know My Name (J) 620 +161 15213 3 3517 LINKIN PARK Numb (Warner Bros.) +410 

BEYONCE' Me, Myself And I (Columbia) 601 +71 11727 5 3217 NICKELBACK Someday (Roadrunner/WWI +306 

KILEY DEAN Who Will I Run To? (Beatc/ub / /nterscope) 541 + 40 12772 13 3211 
BRITNEY SPEARS Tout Jive) +258 

JESSICA SIMPSON With You (Columba) +256 
FOUNTAINS OF WAYNE Stacy's Mom (SCurve/EMCI 518 273 12765 17 2110 

EVANESCENCE My Immortal (Windup( +221 

LIMP BIZKIT Behind Blue Eyes (Fhp / /nterscope) 460 + 64 9794 7 2712 CHRISTINA AGUILERA The Voice Within (RCA +221 

JAY Z Change Clothes (RocA Fella //LUMG) 449 -11 8970 7 2710 GOOD CHARLOTTE Hold On /Epic' +217 

MYA Fallen (A &M /Interscope) 444 +135 9541 2 3219 
EAMON F' k It I Don't Want You Back. (Jive( +211 

LUDACRIS fISHAWNNA Stand Up (Del Jam SouthliJMG) +111 
MARY J. BLIGE fIEVE Not Today (Geffen) 425 +61 9257 3 2412 

DIDO White Flag (Arista) +12I 
BRITNEY SPEARS Toxic (Jive) 409 +258 7549 1 37124 NO DOUBT It's My Life dnterscopel +171 

JASON MRAZ You And I Both (Ekktra/EEG) 344 + 55 8030 5 2011 ALICIA KEYS You Don't Know My Name JI +167 

JC CHASEZ Some Girls (Dance With Women) (Jive) 313 + 68 8126 2 1912 
PINK God Is A DJ grata) +163 

SHERYL CROW The Frst Cut Is The Deepest (A &Mlnterscope) +138 
MURPHY LEE fIJERMAINE BUPA' Wat Da Hook Gon Be (fo'Ree Universal 287 +118 6280 2 23110 

MYA FaNen (A &Mdnterscape( +135 

RUBEN STUDDARD Sorry 2004 IX 227 +57 5030 2 1311 M. LEE DJ. DUPRI Wat Da Hook Gon Be do'Ree4Urrversah +118 

JAGGED EDGE Walked Outta Heaven (Columbia) 204 + 50 4887 2 1112 KYLIE MINOGUE Slow (Capitoll +101 

BARENAKED LADIES Another Postcard (Chimps) (Repose) 189 -6 4402 2 910 
TWISTA fIKANYE WEST & JAMIE FOXX Slow Jane Oriente +15 

STMNO So Far Away (RipfleknaffG) +12 
SARAH MCLACHLAN Fallen (Arista) 181 +27 4214 2 1212 

USHER 1ILU0ACRIS & LIE' JON Yeah (Aratal +01 

KYLIE MINOGUE Slow (Capitol) 186 + 109 6609 1 1616 BLACK EYED PEAS Hey Mama (A &M/lnterscope) +71 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jame (Atlantic) 166 + 95 3642 1 2019 SIMPLE PLAN Perfect (Laval +74 

ENRIOUE IGLESIAS Addicted (lnterscopel 163 -253 3103 11 810 
HILARY DUFF Come Clean (Buena Vista/Hollywood) +73 

BEYONCE' Me. Myself And I (Columbia) +71 
WIDELIFE WI SIMONE DENNY AI Things (Just Keep Getting Better) (Capital 158 + 30 5870 1 1213 

JC CHASEZ Some Gods (Dance With Women) awe, +11 

BLINK 182 Feeling This /Geffen) 150 +7 2901 1 1311 LIMP BIZKIT Behind Blue Eyes Ifip/Interscgoe) +04 

MAROON 5 This love (Octone'JI +83 
50 CHR,Pop reporters Songs ranked by total plays tor the airplay week of Sunday 1'4 - Saturday 1/10 MARY J. BEIGE SIEVE Not Today (Geffen) +01 

2004 Radio & Records 

R &R's Year -End Chart Pack 

NOW AVAILABLE! 
Includes year -end charts for all R &R formats from 
1974 through 2003! Call (310)788 -1625 or email 
moreinfo@radioandrecords.com 
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. CHR/POP 

OM VINE 
G:2 C (0) [R 

NMI 

Evan Harley 
MD, KRUF/Shrevepott, LA J 

It's never easy balancing your 
playlist with the right amount of rock. 
pop and hip -hop. but that remains our 
goal here at KRUF /Shreveport, LA. PD 
Chris Callaway (he made sure I men- 
tioned his name this time) and I try to 
pick songs that, for the most part, are 
going to work for our female listeners 
and their daughters. Some songs 

testing well now are Fefe Dobson's "Take Me Away," 
Liz Phair's "Why Can't I," Trapt's "Headstrong;' No 
Doubt's Its My Life" and OutKast's "Hey Ya!" Also, 
Santana's "Why Don't You and I" is still testing well af- 
ter 10 months in rotation. Some new songs that we 
are excited about and which are getting good response 

after short airplay include Sheryl Crow's "The First Cut Is the Deep- 
est" and Kylie Minogue's "Slow." Were getting big phones, especially 
from the younger set, on Baby Bash and Franky J's "Suga Suga," 
Eamon's "Don't Want You Back." Limp Bizkit's "Behind Blue Eyes," Lil 
Jon & The Eastside Boyz's "Get Low" and Chingy's still -strong "Holidae 
Inn." And a record that definitely deserves mention, because it gets 
big phones from every demo even though we haven't tested it yet, is 
Evanescence's "My Immortal." Word! 

Arista's OutKast rule R &R's CHR/ 
Pop chart with two songs in the 

top three - "Hey Ya!" retains No. 1', 
and "The Way You Move" grabs Most 
Increased Plays this week, with 1.083 
additional plays, to jump 5 -3'. Baby 
Bash holds at No. 2' ... Rounding out 
the top 10 are No Doubt and Simple 
Plan, who swap spaces to move 7 -6' 
and 6-7", respectively; Kelis at No. 8'; Ludacris featuring Shawnna 
at No. 9'; and Trapt, who finally break into the top 10 as "Headstrong" 
rises 11-10'... Linkin Park's "Numb" moves up 18 -14' ... Eamon moves 
into the top 20 with "F"k It," which comfortably jumps 21-16" ... Eva- 
nescence score big with "My Immortal," which goes 30 -23' ... All ris- 
ing in the 20s are Beyoncé (27-24"), Good Charlotte (28-27"), Sheryl 
Crow (31 -28') and Kelly Clarkson (32 -29') . Lots of bullets in the 30s, 
with big movers including Brltney Spears, whose "Toxic" rockets 45- 
37', and Nick Cannon, who takes "Gigolo" up 42 -39'. Britney also picks 
up Most Added honors this week for Jive, as her track grabs a remark- 
able 70 adds ... Chart debuts this week come from Twista featuring 
Kanye West & Jamie Foxx, Switchfoot and Kylie Minogue. - Keith lemon. Radio Editor 

ARTIST: Lucky Boys Confusion 

LABEL: Elektra/EEG 
er MIKE TRIAS/ASSOCIATE EDITOR 

Although Lucky Boys Confusion's "Hey 
Driver" sounds more like a summer 

anthem than a mellow midwinter tune. 
that hasn't prevented listeners from show- 
ing their love for the song. "Hey Driver" is 
quickly gaining attention at Pop radio 
with its catchy chorus and hyper attitude. 

Stubhy (frontman, singer, songwriter), 
Adam Krier (guitar. vocals, co-songwriter), 
Joe Sell (guitar). Jason Schultejann (bass) 
and Ryan Fergus (drums) comprise this 
rowdy young bunch of rockers who hail 
from Chicago. Formed in 1997, Lucky 
Boys Confusion released an independent 
EP titled What Gets Me High during their 
first year together and kept things going 
with the EP Growing out of It a year later. 
Like many up- and -coming bands, LBC 
busted their butts on the indie tour circuit, 
quickly gaining notoriety for their live 
shows. Elektra soon caught wind of their 
act, and in 2001 the label released the boys' 
major -label debut, Throwing the Game. 

Last October Lucky Boys Confusion con- 
tinued their growth as a band when they 
released their sophomore album. Commit- 
ment. "I was 19 and Adam was 17 when 
we wrote the songs for Throwing the 
Game," says Stubhy. 'There's a big differ- 
ence in maturity and growth on this 
record. We survived a pretty tough year 
last year. a lot of soul- searching - both 
business and personal. I was never a be- 
liever in adversity bringing out the best in 
you, but it's amazing how a lot of bad stuff 
can make you a better writer." 

Adds Krier about the Michael "Miguel" 
Happoldt -produced Commitment, "The 
title means so many things to us - the 
commitment between us and our fans. our 
commitment to each other. We started out 
so young and have been through so much. 
I think the key to this record is that we 

shed some of our influences and learned 
to trust our instincts more. Were dedicat- 
ing it to the people who stuck with us." 

As for the current single, Stubhy ex- 
plains, it came to me out of a short story 
I was writing. I had a case of writer's 
block, so I took a line from the story and 
put it to a melody I'd written. It reflects 
how I was feeling last year - wondering 
what I would do if I could just hit the road. 
No responsibilities, just pack up my back- 
pack and hit the ground running." 

When it was time to record, Krier be- 
lieved that the song could use some gang 
vocals for effect. He proceeded to contact 
his network of fellow musicians in the Los 
Angeles area, and members of Lit, 
Yellowcard, Long Beach Dub All -Stars 
and Over It answered the call. Strangely 
enough, the result of the collaborative 
chorus is not just a bunch of yelling. Ev- 
eryone is relatively in tune - in other 
words, the usual straggling guy who 
couldn't keep the pitch if his life depended 
on it fails to rear his ugly head in "Hey 
Driver." Despite the shouted, in -tune 
hook (which is a good thing, if you think 
about it). the song still screams "beer 
commercial!" 

Lucky Boys Confusion literally take 
their act on the road in the video for "Hey 
Driver." They perform inside a rolling bus. 
complete with instruments and a disco 
ball. for a busload of rabid fans. As for 
when these road warriors will actually hit 
the road for shows. look for touring to re- 
sume in February. 

Can you imagine... 
a world without children? 

At St. Jude Children's Research Hospital, we can't. 
That's why we are working every day to find cures for lilt- threatening 
diseases that strike children everywhere. Diseases like cancer. 
pediatric AIDS, and sickle cell. And we won't stop until cvcry child 
is cured, and every disease is defeated. 

Because we can't imagine a world 
without children... can you? 

('all l -800 -996 -4l00 or log onto www.stjude.org 
to learn how you can help. 

St. Jude Children's 
Research Hospital 
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( 
America's Best Testing CHR/Pop Songs 12 + 

For The Week Ending 1/16/04 (atelneMISlc.cam 
in Clime- 

Women Women Women 
Artist ',UP t(abel) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

MAROON 5 Harder To Breathe (Ocloße/JI 4.82 3.95 94% 35% 3.81 4.12 4.26 

CHRISTINA AGUILERA The Voice Within (RCA( 4.02 3.90 94% 20% 4.23 197 3.98 

JESSICA SIMPSON With You /Columbia/ 4.N 3.97 89% 17% 4.10 4.29 3.70 

3 DOORS DOWN Here Without You (Republic/Universal) 3.99 3.97 98% 43% 3.81 4.04 4.22 

LINKIN PARK Numb /Warner Bros.) 3.99 4.05 85% 18% 4.20 4.02 3.91 

STACIE ORRICO (There's Gotta Bel More To Life /forefront/Virgin) 317 3.92 95% 33% 4.03 3.98 193 

SIMPLE PUN Perfect (Lava) 3.93 3.92 94% 35% 4.29 3.95 3.87 

TRAPT Headstrong (Warner Bins.) 3.90 3.90 91% 35% 4.02 340 3.79 

NICKELBACK Someday (Roadrunner/101W 3.90 3.92 10% 21% 3.83 4.02 3.111 

MICHELLE BRANCH Breathe fMaveviick/Wamer Bros.) 3.88 3.87 95% 28% 4.00 3.90 180 

GOOD CHARLOTTE Hold On (Epic) 3/6 78% 17% 4.39 3.89 3.31 

OUTKAST The Way You Move (Arista) 3.85 3.95 911% 27% 3.63 3.89 318 

OUTKAST Hey Ya! (Arista) 3.81 3.911 117% 48% 3.86 3.79 3.75 

LIZ PHAIR Why Can't I? (Capitol) 3.78 3.75 911% 38% 3.81 3.77 3.88 

SANTANA fIALEX BAND Why Don't You Si I (Areal 3.77 3.18 92% 3S% 3.82 3.95 412 

MATCHBOX TWENTY Bright Lights (Atlantic) 3.74 3.76 86% 25% 3.59 3.76 4.16 

FUEL Falks On Me (Epic! 3.12 3.88 57% 14% 3.82 190 4.03 

NO DOUBT It's My Lite (Interscgoe) 3.11 3.86 97% 36% 3.55 3.59 3.73 

CLAY AIKEN invisible (RCA) 3.11 3.58 N% 31% 3.60 165 3.78 

STAIN() So Far Away (fkprEntettrafEG) 3.11 3.74 80% 25% 3.54 3.77 3.79 

DIDO White Flag (Arista) 3.02 3.67 79% 24% 3.41 3.81 3.78 

FOUNTAINS OF WAYNE Stacy's Mom ISCrrve/EMCI 3.58 3.58 98% 55% 3.88 3.37 3.29 

LUDACRIS fISHAWNNA Stand Up (Del Jam SoutMWMG) 3.56 3.87 911% 37% 3.55 182 3.68 

PINK God Is A DJ (Arista) 3.53 3.57 74% 17% 3.58 3.59 3.42 

LIL' JON & THE EASTSIDE BOYZ Get Low ITYT) 3.50 3.63 89% 44% 3.55 3.69 3.19 

BABY BASH Suga Suga (Universal) 3.49 3.77 92% 47% 3.41 164 3.85 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 3.40 3.65 98% 64% 3.33 3.24 3.62 

KELIS Milkshake (Star Trak/Anstal 3.26 3.36 93% 45% 3.31 3.31 2.85 

CHINGY IISNOOP DOGG & LUDACRIS Hafidae In (DIP/Copilot 3.24 3.44 91% 43% 3.34 3.48 3.12 

Total sample sin is 416 respondents Total amp tswrabdlly estimates are based on a scale of 1 -5 i 1 =dislike very much. 5 = like my much) Tool lanrilinify 
represents Me percentage of respondents who recognized the song TOW bus represents the number of respondents who said they are fired of hearing the song 

Songs must have 40 °° familiarity to appear on survey Sample composition is based on persons 12. Persons are screened via the Internet Once passed. they can 

take the music test based on the format music preference RafeTheMusic corn results are not meant to replace callout research. The results are intended to show 

opinions of participants on the the Internet onty RateTheMusic is a registered trademark of RateTheMusic corn The RIM system. is available for local radio stations 

`ir alliay 818- 377.5300. RalaTAellisic.asr Bala is provided by Medisbasu Renard. a division of Premiere Radio Networks 

New &Active 
G UNIT Stunt 101 /lnterscope) 

Total Plays: 630, Total Stations: 13, Adds: 0 

YOUNGBLOODZ fILIL' JON Dam! (Arista) 

Total Plays: 601, Total Stations: 21, Adds: 0 

LUCKY BOYS CONFUSION Hey Driver (Ekkna/EEG) 

Total Plays: 458, Total Stations: 34, Adds: 2 

SARAH CONNOR Bounce (Epic) 

Total Plays: 380, Total Stations: 23, Adds: 12 

INLANY DUFF Cane Clean (Buena VistaIHalywoodl 

Total Plays: 329, Total Stations: 59, Adds: 44 

DEFAULT (Taking Myl Life Away /TVTI 

Total Plays: 290, Total Stations: 24, Adds: 0 

BLACK EYED PEAS Hey Mama (A &M/Interugoel 

Total Plays: 277, Total Stations: 45, Adds: 31 

KID ROCK Cold And Empty /Top Dog/AtIantrcl 

Total Plays: 274, Total Stations: 30, Adds: 15 

PING YANG TWINS MIL' JON... Sah Shaker (TM 
To Plays: 242. Total Stations: 17. Adds: 10 

DAVE MATTHEWS Save Me (RCA) 

Total Plays: 232, Total Stations: 24, Adds: 0 

Sogs racked by total plays 

J 

Dylan Sprague 
Continued from Page 25 

me shadow him at WKCI (KC 101)/New Haven. CT one time. I always wanted to rhyme 

like Broadway Bill Lee." 
Most influential radio station growing up: The old WOHT (Hot 103) in New York. 

when they were slammin' wicky-wicky dance music." 
First exciting radio gig: -WNCI. Walking into One Nationwide Plaza to work was a like 

a religious expenence.- 
Family: `Wife, Ali: daughters. Alexis and Abigail' 
What stations are preset in your car right now? -0100. WNNX (99X). WSB -AM, 

WFOX (97.1 Jana) and WSTR (Star 94)." 
What CDs we in your car player right now? -Airchecks.- 
Hobbies: `TiVo' 
Guilty pleasure: "Nick and Jessica ' 
Secret passion: "Sleep." 
Name the one gadget you can't live without: -TiVo 

. 

Wheels: "Chevy Tahoe" 
Favorite sports team: 'Kansas City Chiefs. - 
Favorite food: Pizza." 

Favorite local restaurant: "Ana." 
Favorite cereal: -Fruit Loops." 
Favorite junk food: -Pizza " 

Favorite city in the world: -Las Vegas" 
Favorite vacation destination: Any warm sandy beach sounds good." 
Favorite TV show: 24. Or Without a Trace Or Curb Your Enthusiasm No. wait. 

Arrested Development- 
What's the last movie you saw? "Finding Nemo three times in a row - I have kids' 
Last movie you rented ? -Anger Management.- 
Read any good books lately? "Arbitron fall '03." 

Favorite non -trade publication: -Entertainment Weekly" 
What current radio stations, other than your own, do you admire, and why? 

"KMXV - it sounds amazing every time I'm back. They have the pulse of that city. Also 

KRBE;Houston and WHTZ (Z100)/New York" 

Optional wacky anecdote? -I don't have any anecdotes. Does that make me lame" 

Kevin Casey 
Continued from Page 25 

If it wasn't for Fast Bobby Hart. I never 
would have had a career in radio. Penod. I 

was working 7pm- midnight at WTLB/Utica. 
NY around 1970. Fast. a.k.a. Timothy Hart. 
was a part-timer who was in love with ra- 

dio. 
I was fascinated by it. but I had a lot of 

doubts about my chances of moving up to 
a midsize or major market. I didn't have the 
vision, but Timmy did. We became fnends. 
We hung out on each other's shifts, ex- 
changed airchecks and talked radio. 

One day Timmy got a job at WAVZ/New 
Haven. CT and was gone. A few weeks lat- 

er I left WTLB and became a regular citizen. 
doing a nine -to -five job. About three months 
later. just as the boredom was reaching its 

peak. I got a phone call from John Long, 
then -PD of WAVZ. 

Timmy, who was now known as "Fast 
Bobby, had given him an aircheckpf me 
Long offered me the 10pm -2am shift on 
The New Waves" My self -doubt hadn't im- 

proved. so I thanked him for the offer and 
declined. 

Fast Bobby called and convinced me 
that I should at least meet with John and 
come hear the station. so I packed my lack 

of confidence in the car and went. The first 
voice I heard on the station was Bobby Rich 
doing afternoon drive. He was cookin,' as 
we used to say. He was followed by Mason 
"Lee" Dixon, who was burning hot. My VOJ 

(Voice of Judgment) instantly screamed. 
"You can't work with these guys! You're not 
good enough!" 

I met Bobby at the front door of the sta- 
tion. shaking my head and saying. "Hey, 
these guys are good. I don't belong here. - 
He laughed. took me by the arm and told 
me (lies. probably) how everyone loved my 
aircheck and was excited that I was com- 
ing aboard. 

To make a long story short. I took the 
gig, which led to a boost in my seH- confi- 
dence. self- discovery bigger opportunities 
and other lifelong relationships with people - but none more important then the years 
I spent with Fast Bobby. 

While we were at Y -100. Bobby came to 

live with my family. We continued to men- 
tor each other over the years. then. some- 
how. sadly, we lost touch. But I knew our 
friendship and love for each other remained. 

I have a collage of my life that I have 
been building for years. full of photos, news- 
paper and magazine clippings of people. 
places and things close to my heart In the 
center of the collage is a snapshot of the "Y- 

Guys" circa 1976: Robert W.. Earl The 
Pearl. Mark Shands. Doctor Dave Dunaway. 
Cramer Hass. Bill Tanner. Fast Bobby and 
me. 

I left the "Y in 1977. and I've had a ra- 

dio career that most folks can only dream 
about But I owe it all to my friend Timothy - Fast Bobby - Kevin Casey Hart May 
God rest his soul. Hey, Fast. I'll see you in 

the Invisible City. Save me a good shift! 
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*Monitored Reporters 

178 Total Reporters 

128 Total Monitored 

50 Total Indicator 

Did Not Report, Playlist Frozen (1): 
WIFC/Wausau, WI 
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PART Two OF A TWO -PART SERIES 

Westside Connected 
Ice Cube, WC and Mack 10 put the spotlight on the West 

n last week's column I began my interview with The 
Westside Connection (Ice Cube, WC and Mack 10) by 
discussing some of the reasons for the group's seven - 
year hiatus, their success as solo artists and some of the 
issues they address on their new album, Terrorist 
Threats. This week we discuss the music coming out 
of the West Coast and the lack of support it tends to 
get from radio, and the guys recall the time they spent 
in the studio recording the new album. 

R & R: lV /at ens it like uv rkiig in 

the studio again with each other of this 

album? 

IC It was a ball. It was like old 
times. I always look at myself as the 
quarterback. I look at Dub as my 
tailback and workhorse, and I look 

at Mack as my flossy wide receiver. 
VII be theme to put the plan togeth- 
er. Dub comes in and makes sure its 
gutter enough, and Mack comes in 

and makes sure it's flossy enough. I 

think its the perfect 
blend. 

We argue with each 
over lyrics, topics and 
hooks. We go into the 
studio, and the first four 
or five hours are dedicat- 
ed to work. As the pro- 

ject starts to come to- 
gether and as the lyrics 
get laid down, we break 
out the drinks and hang 
out. We invite the horn - 
ies down to create that 
atmosphere to finish 
these records off. 

WC: It felt good. It's 

working with dudes who already 
know shit. 

R &R: What's your fiwonte track on 

tizealbum, mid do wo1 Ik'liezv'there Will 

h. any West Coast classics on it? 

WC: I think that "So Many Rap- 
pers in Love" will be a classic. 
" Gangsta Nation" will be a classic, 
too, once we give it a little bit more 
time to sink in. 

IC: As far as classics, that is yet to 
be determined. That's an audience 

through some shit, if it don't kill 
you, its going to make you stronger. 

R &R: Do you belie to that this alMinr 

is letter than Bow Down? 
WC It's hand to compare, because 

it's two different times. I wouldn't 
want to do a Bow Down album from 
'96 in today's rap game. It wouldn't 
stick. It was a different sound back 
then, production -wise, and the top- 
ics and issues we rapped about were 
different. 

R &R: You guys have made com- 
ments that there are a lot of hip -hop 

songs that contain R&B being played on 

radio and that's killing hip-hop. Why is 

that? 
IC Hip -hop is a follow- the -lead- 

er type of game. Whoever is doing 
the best record, people will try to 
copy and emulate that. I think a few 
groups were starting to win with the 
slow love rap, and everybody kind 
of jumped on that bandwagon. Ra- 

dio felt that it was easy 
and friendly to play. It all 

started after the death of 
Biggie and 2Pac. That's 
when things started to 
switch. Comical rappers 
like Ludacris, who I like, 

but I'm just saying that is 

the direction the industry 
started to go with. 

There are benefits to 
going pop. Keeping it 

hard and underground 
is definitely the hard 
way to go. It's against 
the grain of what's ac- 
cepted out there on a 

Westside Connection 

like when you ball with 
each other and that's your team. The 
guys went on and got their rings 
and did their solo thing, then they 
call you six or seven years later, and 
you back out on to court. You know 
everyone is coming to see you get 
down, and you got to be on top of 
your game, but you're feeling good, 
because you around guys you know 
can handle the weight. 

Mack l0: It felt good to be back 
in there with dudes who are on the 
same level as you. Recently, I've 
been working with a lot of young 
artists. I love working with young 
artists, because I want to develop 
them and keep this West Coast shit 
going, but I forgot how easy it was 

thing, whether a song is going to 
develop into a hip -hop classic. We 

have songs that stimulate your 
mind, like "Potential Victims," 
where we talk about how we are all 

potential victims of what we call the 
red, black and blue. We have songs 
on there like "Pimp the System" - 
don't pimp a ho, pimp a CEO. "Su- 

perstar" talks about how nowadays 
you got to have a jail record to sell 
records. 

Mack 10: My choice would be 
"You Gotta Have Heart." It's an iíh- 

spirational song. It's a feel -good 
song. What don't kill you should 
only make you stronger, know what 
I mean? That's real. If you go 

mainstream level. Plus, 
people see the success of artists like 
Nelly, and they want that. He's win- 
ning with it, so I can see some art- 
ists seeing that and wanting to 
change their flavor. But still, the ori- 
gin and essence of the music is street 
and spitting straight from the heart. 

WC Some of these records now- 
adays, you don't know if they are 
R&B records or rap records. There's 
nothing wrong with dudes who can 
get down and bring it on that senti- 
mental love tip. Me, personally, I 

don't mind hearing Lt. Cool J and a 
couple of other artists get down, but - goddamn - not song after song 
and every other artist coming. What 
happened to artists like Public Ene- 
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my, Eric B. & Rakim, N.W.A. and 
KRS-One? 

Right now there isn't enough 
originality in the game. I remember 
the times when artists had to have a 

show. If you didn't have a show, 
people wasn't with you, and you felt 

that onstage. You had to bring it. It 

was rebl and competitive. I haven't 
seen a show or heard a rap record 
that's made me want to go home 
and Write. I remember when Run - 
DMC used to perform, they used to 
have everybody on their toes. Back 

then rap music was a movement; 
right now it's just a video and a 

song. 
R&R: l'zr hoard many individuals 

ammumt on the hick of hot new artists 
Making thmgNh and harking it Mg from 

the West Gust. the iìou believe that's 
true? 

WC I think it's true. A lot of it has 
to do with people involved with ra- 

dio, video and the record industry. 
When you have more people with 
open ears at record labels, you'll 
start seeing more new artists corn- 
ing up off the West Coast. They've 
handcuffed the mixers nowadays by 
only giving them a certain amount 
of "gimme" records. 

I also blame the artist on the West 

Coast, because we're so cliqued off, 

and we only hick with people in our 
camp a lot of times. Loyalty is a 
muthafucka in this rap game. It's 
hard for us to get out there and 
spend time breaking in new artists, 
because we really don't know where 
they stand. A lot of artists on the 
West Coast need to start unifying 
and stop being so cliquish. 

Mack lo- There's a lack of new 
West Coast artists because the record 
companies have been acting like ass- 
holes to them. They haven't been 
giving them any light. There hasn't 
been any light on the West Coast We 

haven't been out, and nobody else 
has been really representing. Dudes 
counted us out. It was damn near 
like West Coast rap was dead. 

IC The rest of the country don't 
give West Coast artists a shot. They 
don't even give the artists who have 
been around a shot, let alone the 
new artists. I think it starts with the 
West Coast DJs, Everywhere around 
the country, DJs pump their home- 
town and their hometown artists. 
West Coast DJs don't do that; they 
pump everyone else. If our DJs 
would whoop and holler about our 
new groups and support and play 
them on the radio, it would filter out 
to the rest of the country. You can't 
be hot if you're not hot in your 
hometown. The radio stations, the 
DJs and the industry here are doing 
nothing to make youngsters think 
West Coast artists are hot. That is 
one of the problems, and it goes on 
from there. 

R&R: I'm sure there are a tremen- 
dous number of talented young nippers 

on the West Coast. Why haven't theta 

been able to break through and hold it 

down for the West Cast like ynri guys 
did when you first started rallrierg? 

IC The style we like on the West 

Coast is gangsta. You have a hard 
time cracking LA. or the West Coast 
without being gangsta. That isn't 
necessarily what everybody else 
wants or is looking for in the rest of 
the country. There are West Coast 
influences all over the country, but 
it's just borrowed, not saluted. Em- 

inem and 50 Cent would not be as 
big as they are without that West 

Coast sound. The West Coast is 
strong, but nothing new is coming, 
because it seems like the older 
groups are doing more dominant 
and better musk. There is our crew, 
Dre's clique and Snoop's clique, and 
that's basically it. You have Xzibit up 
in there, too, but for the most part, 
that is it. 

"I always look at 

myself as the 

quarterback. I look 

at Dub as my 

tailback and 

workhorse, and I 

look at Mack as my 

flossy wide 

receiver." 
Ice Cube 

Mack 10: Everyone is brain- 
washed. If you aren't from the South 
or East, your shit isn't happening. 
But with this Westside Connection 
record, we hit everyone in the 
mouth. I think doors will continue 
to open. If the new Westside Con- 
nection continues to do well, doors 
will open. You have to shine the light 
back on the West again. 

R&R: Can ne expect mar albmis an 

the future from Westside Connection, 

and will we have to unit so long again? 
Mack l0: I'm going to keep pour- 

ing gas on this fire. We are going to 
come right back with another West- 

side Connection album. 
MR: Are there any other projects 

you guys are brooked in as a group or 
as individuals that you would like to 

slam with us? 
WC You can grab my DVD, Ban- 

dana Swingin' - All That Glitters 
Ain't Gold. It's about the game. All 

that glitters is gold from the outside, 
but from behind the scenes all that 
glitters ain't gold, and I want to 
show ya'll what goes on behind the 
scenes. 

IC: I got a movie called Torque, a 

motorcycle movie, coming out this 
week. I got Barbershop 2 coming out 
in February, and I star in Triple X, 

which comes out in July. 
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WEEK ARMY ME IABE. .; 

1 0 KELIS Milkshake (Star Trak/Arista) 

2 0 OUTKAST Hey Ya! (Arista) 

4 0 TWISTA fIKANYE WEST & JAMIE FOXX Slaw Jamz (Atlantic) 

3 0 OUTKAST The Way You Move ( Arista) 

5 0 JAGGED EDGE Walked Outta Heaven (Columbia) 

9 0 YING YANG TWINS f!LIL' JON & THE EASTSIDE BOYZ Salt Shaker MITI 

6 1 LUDACRIS fISHAWNNA Stand Up (Del JamSouth//DJMG) 

10 Q ALICIA KEYS You Don I Know My Name (J) 

11 0 NICK CANNON Gigolo (Jive) 

7 10 YOUNGBIODDZ MIL' JON Damn! (Arista) 

13 Q WESTSIDE CONNECTION Gangsta Nations (Capitol) 

8 12 CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) 

14 13 2PAC fINOTORIOUS B.I.G. Runnm' (Dying To Live) (Amarullnterscope) 

25 0 USHER fILUDACRIS & Lit JON Yeah (Arista) 

12 15 LIL' JON & THE EASTSIDE BOYZ Get Low avn 
19 iii KANYE WEST Through The Wire (Roc Afella /IDJMG) 

15 11 MURPHY LEE f /JERMAINE DUPRI Wat Da Hook Gon Be (fo "Reel/Universal) 

16 18 BABY BASH Suga Suga (Universal) 

21 CASSIDY fIR. KELLY Hotel (J) 

20 0 BEYONCE' Me, Myself And I (Columbia) 

17 21 G UNIT Stunt 101 (Interscopel 

28 LUDACRIS Splash Waterfalls Of Jam South/ /Q/MG) 

23 ® MARY J. BLIGE fIEVE Not Today (Gellen) 

22 2.1 JAY] Change Clothes (RocAfel/a //DJMG) 

27 ® B2K IIFABOLOUS Bada Boom (Epic) 

24 26 BOW WOW WAGGED EDGE My Baby (Columbia) 

38 ® J KWON Tipsy (So SoDel /Arista/ 

26 28 BABY BASH Shorty Doowop (Universal) 

32 AVANT Read Your Mind (Gellen) 

29 30 TOO SHORT fILIL' JON Shake That Monkey (Short /Jive) 

34 ® EAMON F k It II Don't Want You Back) (Jive) 

35 ® PETEY PABLO Freek A Leek (Jive) 

33 33 MARQUES HOUSTON Pop That Booty (T.U.G./EEGI 

31 34 R. KELLY Step In The Name Of Love (Jive) 

42 a CHINGY One Call Away (DTP /Capitol) 

37 T.I. Rubber Band Man (Grand Hustle/At /antic) 

30 31 MYA Fallen (A &M / /ntersccpe) 

41 JAY Z Dirt Off Your Shoulder (RocA fella/IDJMG) 

36 39 OBIE TRICE The Set Up (Shady /Aftermath/Interscope) 

39 RYAN DUARTE You (Universal) 

45 0 RUBEN STUDDARD Sorry 2004 (J) 

43 a JUVENILE In My Life (Cash Money /Universal) 

40 43 ASHANTI Rain On Me (MurderIncIDJMG) 

44 c BIG TYMERS fIR. KELLY Gangsta Girt (Cash Money /Uriversall 

46 45 B. RHYMES, F. JOE, CHINGY AND N. CANNON Shorty... (Hollywood) 

48 TRILLVILLE Neva Eva (BME /Warner Bros.) 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

G UNIT Wanna Get To Know You llnterscopel 

CD WARREN G Let's Go (It's A Movement) (MSC') 

BUBBA SPARXXX Back In The Mudd (Beatclub/lnterscope) 

TOTAL 
PLATS 

5254 

4847 

4833 

4277 

4060 

3744 

3647 

3564 

3444 

3056 

3006 

2994 

2653 

2566 

2558 

2437 

2406 

2382 

2290 

2278 

1909 

1677 

1579 

1518 

1509 

1379 

1378 

1354 

1202 

1200 

1187 

1156 

1120 

1094 

1092 

1041 

998 

975 

889 

862 

809 

726 

721 

697 

560 

555 

489 

487 

482 

477 

urS 
TOTAL 

AODRRa 
IRTI 

REEKS O i 
CNART 

TOTAL STATIONS 
ADOS 

+66 582658 14 8010 

+ 75 504827 13 5710 

+ 860 535146 6 8210 

+10 522317 18 7310 

+79 472604 16 7310 

+460 364887 8 7413 

298 441301 20 7810 

+ 361 425161 7 7712 

245 303612 10 7610 

331 384878 25 7610 

+246 327943 11 6813 

293 282593 19 7710 

81 369685 13 62/0 

+ 1143 332341 2 714 

310 322162 35 7610 

+359 246231 6 6614 

230 202441 19 62/0 

41 317586 30 56/0 

+263 294683 11 7116 

+267 228684 9 6214 

-278 256785 11 72/0 

+361 135389 3 7116 

+81 141345 5 6512 

-421 144377 9 6810 

+165 138780 4 5412 

36 174248 10 5210 

+413 134225 2 65163 

10 122293 9 3810 

+52 145712 9 3812 

84 143531 12 2413 

+ 141 94486 7 3115 

+ 152 122530 2 45110 

24 76759 6 5211 

-105 187446 15 5910 

+ 354 95135 2 63125 

+75 83182 3 4516 

219 70656 10 5110 

+202 121765 2 412 

-123 72417 6 52/0 

+ 20 107741 7 3910 

+190 62935 2 4413 

+63 68306 3 2714 

-75 63890 20 5510 

+45 51860 3 3713 

24 58369 3 3110 

+51 49073 5 1711 

74 150672 6 2114 

114 92885 1 26118 

+4 13963 7 3110 

+67 12260 1 3215 

85 CHR/Rtiythmic reporters Monitored airplay data supplied by Medlabase Research a division of Premiere Radio Networks Songs ranked by total plays for the airplay 
week of 1/4-1/10 Buffets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays. the song with the larger increase in plays 
is placed first Songs below No 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R &R by each 
reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to-week 
increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH number 
Average Quarter Hour Persons used herein with permission from the Arbriron Company f© 2004. The Arbdron Company). © 2004. R &R. Inc. 

Most Added' 
www-rradds.com 
ARTIST ADDS 

J KWON Tipsy (So SoDeGAnstal 63 

MISSY ELLIOTT I'm Really Hot IGDNMindfkiktraiffG) 57 

CHINGY One Call Away (DTP/Cgatdl 25 

2PAC fIEMINEM One Day At A Time (AmrwTntarscapd 23 

G UNIT Wanna Get To Know You flmersc40w 11 

BLACK EYED PEAS Hey Mama IA &MOntwsc s 17 

PETEY PABLO Freek A Leek (Jive) 11 

MARIO WINANS I Don't Womb Know 'Independent) 1 

MASTER P T hem Jeans (New No land/Kock 7 

Most 
Increased Plays 
AFT,s- 

TOTAL 

PLAY 
INCREASE 

USHER f!LUDACRIS & ill' JON Yeah !Ansral +1143 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jam: (*lank, +860 

J KWON Tipsy /So So Del /Ante/ +473 

PING YANG TWINS fHUI' JON... Salt Shaker (NT) +460 

ALICIA KEYS You Don't Know My Name iJ .361 
LUDACRIS Splash Waterfalls (Del Jam SoutMDJMG) +361 

KANYE WEST Through The Wire (Roc A feha70JMG) +355 

CHINGY One Call Away (DTP /Capital) +354 

BEYONCE' Me. Myself And I (Columbia) +267 

CASSIDY fIR. KELLY Hotel U/ +213 

New &Active 
MASTER P Them Jeans /New No limit/Kochl 
Total Plays: 451, Total Stations: 27, Adds: 7 

GEMINI Crazy For You (Universal) 
Total Plays: 401, Total Stations: 22, Adds: 1 

YOUNG GUNZ No Better Love (Del JaniIDJMG) 
Total Plays: 391, Total Stations: 32, Adds: 5 

LIl SCRAPPY Head Bussa ME/Reprise) 
Total Plays: 306, Total Stations: 20, Adds: 2 

JIN Learn Chinese (Ruff Ryden/Virgin) 
Total Plays: 302, Total Stations: 26, Adds: 4 

BEENIE MAN VMS. THING Dude (Viigr) 
Total Plays: 268, Total Stations: 10. Adds: 3 

MISSY ELLIOTT I'm Really Hot (Gold Miial/Elektra/EEG) 
Total Plays: 168, Total Stations: 57, Adds: 57 

FEDERATION Hyphy (Vrgin) 
Total Plays: 166, Tots Stations: 18, Adds: 4 

2PAC fIEMINEM One Day At A Time (AnraruInterscopel 
Total Plays: 144, Total Stations: 24, Adds: 23 

DRAGON Bang Bang Boom (RuffRydersNignl 
Total Plays 139, Total Stations: 9, Adds: 0 

Songs ranked by total plays 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

Need it fast? No problem.,' 
fr Custom Production - Callouts, Montages & Video Hooks 
fr Digital, Clear, Consistent fr 70,000+ Song Library 
fr All Formats & International Titles fr On -Time Delivery 

U N l I M 1 TE 

lb i,1A "MOW A1- /id .SALM. 

orr.rtSIb. 

Email: hooks @hooks. corn 
www.hooks.com 

FAX: (770)4524675 

16 Perimeter park Drive, 0109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 
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RHYTHMIC MIX SHOW TOP3O. B 

January ary 16, 2004 

RANI( ARTIST - .4 ARE 

1 KELIS Milkshake (Star Trak/Anstal 

2 YING YANG TWINS Salt Shaker (TVTI 

3 USHER fILUDACRIS Yeah Arista) 

4 LUDACRIS Stand Up (Del Jam South/ /DJMG) 

5 LIL' JON & EASTSIDE BOYZ Get Low (TVT) 

6 TWISTA fIK. WEST & J. FOXX Slow Jam( (Atlantic) 

7 CASSIDY fIR. KELLY Hotel (J/ 

8 ALICIA KEYS You Don't Know My Name (J) 

9 OUTKAST The Way You Move ()instal 

10 WESTSIDE CONNECTION Gangsta Nation (Capitol) 

11 NICK CANNON Gigolo IJivel 

12 YOUNGBLOODZ fILIL' JON Damn! (Arista) 

13 JKWON Tipsy (So So Del/Arista) 

14 JAY -Z Dirt Off Your Shoulder (RocA FeIIa/IOJMG) 

15 OUTKAST Hey Ya (Arista) 

16 KANYE WEST Through The Wire (RocA FeI'a/IOJMGI 

17 G-UNIT Stunt 101 (Intern-opal 

18 2PAC f!NOTORIOUS B.I.G. Runnin' (Dying To live) (Death Row /lnterscopel 

19 TOO SHORT fKLIt' JON Shake That Monkey /Short /Jive/ 

20 MURPHY LEE fIJ. DUPRI Wat Da Hook Gen' Be (Fo'Reel /Universals 

21 JAYZ Change Clothes (Roc-A FeHa /IOJMG) 

22 CHINGY fISNOOP DOGG & LUDCARIS Holidae In (DTP /Capitols 

23 PETEY PABLO Freek A Leek (Jive) 

24 BEYONCE' Me. Myself And I (Columbia) 

25 R. KELLY Step In The Name Of Love./Jivel 

26 JUVENILE In My Life (Cash Money /Universal) 

27 JAGGED EDGE Walked Nita Heaven (Columbia) 

28 BRAVEHEARTS fILIL' JON Quick To Back Down (Columbia) 

29 MARY J. BLIGE fIEVE Not Today (Geffen) 

30 B2K fIFABOLOUS Badaboom /fps) 

Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio 
Networks Songs ranked by total plays for the airplay week of 1 4 -1 10 

02004. R6R. Inc 

P }IÀ'3 **3iK 
J'KWON Tipsy (So So Del Arista) 

MARIO WINANS fIP. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

JAYZ Dirt Off Your Shoulders (Roc-A- fella/ /OJMG1 

USHER tllll JON & LUDACRIS Yeah (Arista) 

PETEY PABLO Freek A -Leek Viva) 

SLEEPY BROWN fIOUTKAST I Can't Wait Unterscope) 

This Week's Hottest Music Picks 

Limas 
Aut MAN, MAIi.Yiiw 

Young Gunz's "No Better Love" (Roc -A- 
Fella /IDJMG): Let me get a little old skool 
on ya and say this one is funky and fresh. 

They surprised everyone with the first sin- 

gle, and this one will prove they are for real. 

Great sound. 

Chingy's One CaU Away" (DTP /Capi- 
tol): This will be a smash and solidify his 

position on Rhythmic radio as a core artist. 

112K's "Bada Boom" (Epic): Feels like 
"Bump, Bump, Bump" part two. 

r Bats 
PL IMM 

Bubba Sparxxx's "Back in the Mudd" 
IBeatclub /Interscope): Like nothing else out 
there right now! like it. it's unique, and that 

hook is infectious. 

Mario Winans featuring P. Diddy's "I 
Don't Wanna Know" (Bad Boy /Universal): 
Pretty hot. Cool to hear the Fugees line re- 

used. 

Usher featuring Li) Jon & Ludacris' 
"Yeah" (Arista): Every girl I know lash is this 

song. Smash! 

J- Kwon's Tipsy" (Arista): I like this one; 

I feel like I'm at a pep rally when I hear this. 

NMI hX , RNAßMt1MM 

Ruben Sfuddard's "Sorry 2004" (J): This 

is the anthem for 2004. He's coming with heat 
in the new year. Play this and watch the re- 

action from your listeners. Gnat hook, gnat 
sound and a stung artist - home run! 

Petty Pablo's "Freek -A -Leek" (Jive): This 

shit is so catchy, it's crazy in the clubs and 

crazy with our nighttime audience. Top five 
phones at night. 

Usher featuring Lil Jon & Ludacris' 
"Yeah ": Usher is one of the core artists for 

this format. You would be crazy insane not 

to place this. Usher, Lucia and Lil Jon - this 

is a no- braiser. 

Jahiem featuring Jadakiss' "Diamond in 

da Ruff" (Divine Mill /WB): We've had ma- 

jor success with Jaheim in the past, and I 

think this is no different. If you are looking 
for 25+, this R&B record is for vou. 

11 Lewis 
ro, ! M inster:fleld 

Chingy's "One Call Away ": According 
to Tony Monte at Capitol, my add is "One 

Call Away." Another smash from Clingy! 
Usher featuring Lil Jon Sr Ludacris' 

"Yeah ": Has 50 spins, is No. 2 phones. An- 
other no- brainer from Arista. 

Frankie J's "Be Home Soon" (Columbia): 

Perfect fit if you're trying to get the ladies, 

as I am. What I lack in good looks, I make 

up in great songs. Can I make you a mix 
tape, ma'am? 

X113 Cristal 
11111111UPiNIINCO 

Mario Winans featuring P- Diddy's " I 

Don't Wanna Know": The track is familiar, 
' and Mario sounds hot. 

J- Kwon's "Tipsy ": This has an eclectic 
beat that just makes you wanna move. He's 

a new artist who I feel will have staying 
power if he continues to break away from 
the norm. 

Afars 
Pe. O1111/fsaeI 

Usher featuring Lil Jon & Ludacris' 
"Yeah ": This is bananas! It sounds good and 

is already reacting at the club. 

J- Kwon's 'Tipsy ": Has a lot of potential; 
my mixers absolutely love it. 

Petey Pablo's "Freak- A- Leek": It's smash- 

ing hard no especially with the Latin fe- 

males. 

Thank You, Radio! Applauding 65 Years of Community Service 
The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937 

e March of Dimes Achievement in Radio Awards carries on our histo 
Hence in broadcasting. Congratulations to A.I.R. Awards winners, 

Memphis, Milwaukee, Nashville, New York, Philadelphia a ittsburg i. 
With radio's continuing support, we will be successful in o 

defeat prcmatuaaffccting m 

National Sponsors: Arbitron, R &R, Westwood One /Metro Netwo 

rs partnership with radio by celebrating 
nalists and participants in Atlanta, Houston, 

Local Sponsors: Adams Mark Hotel. Associated Puss, Atlantic Magazine, Beasley 

Broadcast Group, Cama, Carl Black Chevrolet. Comcast, Curb Records. Edelman Public 

Relations, Ford, Georgia Association of Broadcasters, Greater Philadelphia Radio Group, 

- Haley Productions, Interep, Katz Media Group, Max Productions, Miller- Kaplan. Miller 
Lite, Muriel Hons Media Consultants, Potawatomi Bingo Casino. Quality Plus Ford Dealers, 

Radio One, RCS Productions, Kal Rudman, Sara Lee Co ration, Viacom Outdoor 

March 
of Dime .. 

A.I. R. Awards... 
Achievement In Radio- 

For more information, contact the A.I.R. Awards at: eschultzmarchofdimes.com or call: (312)596 -4701. 
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34 CHR/RHYTHM/C 
January 16, 2004 

America's Best Testing CHR/Rhythmlc Songs 12 + 

For The Week Ending 1/16/04 

Artist Title (Label) TW 

Persons Persons Persons 
LW Familiarity Burn 12 -17 18 -24 25 -34 

OUTKAST The Way You Move (Anita) 4.28 4.29 98% 

OUTKAST Hey Ya! (Arista) 4.16 4.18 s8% 

LUDACRIS fISHAWNNA Stand Up Mel Jam South'IDJMGI 3.0 4.16 98% 

ill' JON & THE EASTSIOE BOYZ Get Low (TVTI 3.97 4.00 96% 

BABY BASH Suga Suga (Umvsall 3.96 4.00 93% 

MYA Fallen(A &M /lnterscopel 3.92 3.95 81% 

CASSIDY flit KELLY Hotel/di 3.92 3.78 54% 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jam/ (Atlantic) 3.90 3.89 51% 

BEYONCE fISEAN PAUL Baby Boy (Ctkkmbial 3.89 3.80 99% 

JAGGED EDGE Walked Outta Heaven (Cm,) 3.83 3.91 73% 

MURPHY LEE f!JERMAINE DUPRI Wat Da Hook Gon Be Ifo' RatifUniversse 182 3.92 75% 

CHINGY USNOOP DOGG & LUDACRIS Hokdae In /DTP /Capitdl 181 3.96 96% 

MARY J. BLIGE fIEVE Not Today (Geffen) 3.78 3.71 61% 

KANYE WEST Through The Wire (Roc cA Fe1WIDJMGI 3.78 3.99 49% 

2PAC fINOTORIOUS B.I.G. Rumin' (Dying To live) /Anlau/Interscgoel 3.77 3.91 72% 

YOUNGBL00DZ MIL' JON Darn! (Arista' 3.78 3.82 75% 

AVANT Read Your Mind /Geller) 3.76 - 51% 

BOW WOW WAGGED EDGE My Baby /Columbia' 3.73 3.83 58% 

ALICIA KEYS You Don't Know My Name kV 3.70 3.97 82% 

BEYONCE' Me. Myself And I /Colunbwl 3.68 3.67 82% 

NICK CANNON Gigolo /Jive/ 3.68 3.76 72% 

KELIS Milkshake IStar Trak/Arrstal 3.67 3.79 98% 

WESTSIOE CONNECTION Gangsta Nations /Capitol/ 3.66 3.93 58% 

G UNIT Stunt 101 anterscope/ 3.60 3.80 75% 

MAROUES HOUSTON Pop That Booty (T.U.GJEEGI 3.57 - 45% 

R. KELLY Step In The Name Of Love (Jive/ 3.56 3.61 76% 

YING YANG TWINS MIL' JON & THE EASTSIDE BOYZ Sah Shaker (7V7 3.52 3.68 62% 

25% 4.15 4.25 4.43 

37% 3.98 4.19 4.30 

36% 3.99 3.99 3.93 

40% 4.11 3.93 3.82 

33% 4.03 197 3.80 

13% 3.97 194 3.73 

10% 194 4.86 3.18 

9% 3.83 4.09 3.41 

56% 3.75 182 3.88 

20% 3.80 3.87 3.77 

21% 3.88 3.72 3.72 

39% 4.04 3.81 3.42 

10% 3.58 3.82 3.83 

10% 3.79 3.99 3.43 

21% 3.92 3.78 3.47 

25% 3.78 3.87 3.62 

12% 3.62 3.85 3.58 

12% 3.88 3.65 3.40 

24% 3.41 3.74 3.75 

18% 3.64 3.67 3.56 

18% 3.64 3.83 3.32 

41% 3.77 3.54 3.70 

11% 3.61 3.76 3.56 

26% 3.63 3.58 3.47 

9% 3.70 3.58 3.45 

29% 3.46 3.46 3.64 

16% 3.70 3.51 3.33 

Total sample sue is 595 respondent Total average Iat aàii ty estimates are based on a scale of 1 -5 11 =drshke very much. 5 = Irke very much) Total Iamillal4' 
represents the percentage of respondents who recognized the song NM represents the number of respondents who said they are tired or hearing the song Songs 

must have 40°. famdunfy to appear on survey Sample composúron rs based on persons 12. Personage screened via the Internet Once passed they can take the music 

test based on the fornatmusrc preference Rate TheMusrc corn results are not meant to replace callout research The results are intended to show opinions ofparticapants 

on the the Internet only RalelheMusrcrsa registered trademarkof Rate rheMusrccorn TMRTMsystem. s available la local ladle stollens by milky l/í377.53N. 
nalennl sele.ael Me Is M /.Naga Rewards. a NMsIM of Premiere Mlle Nerworas. 

H 
ARTIST: Jin 
LABEL: Ruff Ryders/Virgin 
ar )riff 1111ALASSrctar, f ann, 

At the start of every new year 

people like to try something 

new and different. In the case 

of Ruff Ryders and Virgin, it 

looks like they're ready to introduce a fresh new face to the 

rap game. Enter Jin, a Chinese -American rapper who has 

earned a reputation as a vicious freestyler. "Learn Chinese" 

is Jin's first foray into written rhymes and is already creating 

a buzz at Rhythmic and Urban. 

The 21- year -old Jin Aeyeung is different from many rap- 

pers not only because of his ethnicity. but also his Upbring- 

ing. Born in Miami to hard -working middle -class parents 

who immigrated to the U.S.. Jin grew up working in his 

family's Chinese restaurant. not on the streets. In his pre- 

teen years he discovered hip -hop and quickly began slaying 

opponents in rap battles. Jin then decided to save up money 

and fly to New York on the weekends to take his rhymes to 

the big boys' playground. Soon he appeared on Freestyle 

Friday on BET's 106 and Park He won seven weeks in a 

row, earning him both induction to the show segments Hall 

of Fame and a record deal with Ruff Ryders. 

Produced by Wyclef Jean and Jerry "Wonder" Duplessis. 

"Learn Chinese" borrows its beat from James Brown's 

"Blind Man Can See It." a sample first popularized by Das 

EFX with their hit "They Want EFX." The single is our first 

look at Jin's debut album. The Rest Is History. slated for 

release on March 23. Jin will be hitting the road on a promo 

tour this February, as well as attending the NBA All -Star 

Weekend in Los Angeles. 

Reporters 
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`Press One To Make Your Request' 
Are automated request lines the voicetracking of 2004? 

We live in a world of convenience - automated 
bank machines on every comer, automated phone lines 
that help us find the movie we want to see and then 
allow us to pre- purchase our tickets, even automated 
TV with new features like On Demand that allow us to 
watch any show at any time with a click of our remote. 

I guess it should come as no sur- 

prise, then, that some radio stations 

an using an automated request line 

service. The question is, with so 

many stations already utilizing 
e.oicetracking, are these lines taking 
us one step further away from the lis- 

teners, or are they a convenient new 

tool that can not only gather research 

information, but also help program- 
mers serve their listeners better? 

I have to admit that this story start- 

ed out with a different tone when I 

embarked on my interviews. I had a 

preconceived idea of what program- 

mers would think of this automated 

request line service and a precon- 
ceived idea of what the service of- 

fered. I.et me explain why. 
One night while trying to track 

down some information, I called a 

request line hoping to ask the jock a 

question about his new gig. Instead 

of the jock I got an automated re- 

quest line that said, if you want to 

make a request, press one. If you 
want to answer our question of the 

day, press two." 

VooDoo Magic 

This inspired me to investigate 
what Urban programmers across 
the country thought about the new 

service. I was shocked to find that 
many were either already using it or 
considering implementing it at their 
station. I was even more shocked 
after I spoke with J. Scott Hamilton, 
CEO of Radio VooDoo, the compa- 

ny that created and provides the ser- 

vice to radio, because he made me a 

believer. 

Explaining the purpose of the ser- 

vice and how it works, Hamilton 
says, In most businesses, companies 

pay a great deal of money to have the 

opportunity to listen to their custom- 

ers firsthand and gather information 
about them. 

in radio, you have your custom- 

ers, the listeners, calling you and tell- 
ing you what they want. For years ra- 

dio has, in essence, been ignoring a 

large percentage of those customers 

simply by not utilizing request lines 

to the fullest extent." 
Hamilton walked me through a 

demo of the service. My first miscon- 

ception was that the line is automat - 

ed 24 hours a day. It certainly can be, 

but you can also choose to turn it on 

only in certain dayparts. Also, it only 
kicks in after a specified number of 
rings or when all lines are busy, so 

your listeners are always getting 
through to the station, even when the 

jock isn't picking up the phone or is 

busy on other lines. 

The prompts can be voiced by 
your jocks, or you can have artists 
voice them. Hamilton says Alicia 
Keys has voiced the prompts for 
WVAZ /Chicago. The key is, the sta- 

tion totally controls the recording for 
the service. It's set up like a voice - 
mail box and can be changed at your 
command. 

Beyond what you can put out on 

your automated line is what you can 

pull in from it. The amount of re- 

search information you can extract is 

mind-blowing. 
Caller profile programs can give 

you everything from name, address, 

ZIP code and age to how many times 
the person has called in a week or a 

month. There are also programs to 
pull up most requested songs over 
any given period of time, and you 
can look at specific song trends in re- 

quests. 

You can even test a song with 
hooks provided by Radio VooDoo 
through a quick survey on the auto- 

mated line that callers can opt to take 

part in. Callers can also record their 
requests, which a station can then 

pull and play on air. These recorded 

requests are pulled by song title by 

the jock. 

New Services 

Hamilton says his company serves 

over 100 stations in all formats and 

that the hip -hop audience is the most 

responsive. 'This demo tends to be 

more open to automated programs, 

because they've grown up with 
them," he says. "They're also very 
passionate about the music, so it's a 

very active request audience." 
Hamilton cites WQHT (Hot 97)/ 

New York, KKgr (The Beat)/ Los An- 
geles, WVEE (V103) /Atlanta, WVAZ 
(V103) /Chicago and KPRS /Kansas 
City as some of his clients currently 
using or testing the program. 

Now, though, Hamilton has taken 
the service to the next level, hoping 
to find ways for stations to utilize it 
as an NTR source and not just a re- 

search tool or listener service. "It's a 

program that appeals to and can be 

used by all parts of the radio station - programming, sales and promo- 
tions," he says. 

He cites several new applications 
that some stations have initiated, in- 

cluding a sponsored entertainment 
and nightclub feature and a ring - 
tone- for -purchase feature, the reve- 

nue from which Radio VooDoo splits 
with the station. 

"Why send your listeners to some 

other website for those services when 

you can send them to your own, and 

make money from it ?" Hamilton 
asks. "You also have the subcon- 
scious association of your station ev- 
ery time that person's cell phone 
rings." 

Pimpin' The Phones 
Many of the programmers I spoke 

with agree that the automated re- 

quest line service has merit. WGCl/ 
Chicago Asst. PD /MD Tiffany 
Green says, "I only see the benefits 

and positives when using a service 

like this. While our jocks love to talk 
with the listeners, this way the station 

can still listen to those people who 
can't get through on the request lines. 

"The biggest complaint we get 
from listeners is that they either can't 
get through to the station or the line 

is busy. Most listeners just want to be 

heard, and they feel like they are get- 

ting through, even if it is a voice -mail. 

"And if your station is using 
voicetracking, this is a great way to 

handle the phones. We're testing the 

service on [Urban AC] WVAZ /Chi- 
cago, but I think there's an even 
greater need for it with the younger 
demo, because they are more active 
on the phone lines, and they are 

probably more open to the whole 
automated thing since they've 
grown up with it." 

Brian Wallace, PI) of WHHH & 
WTLC / India na poi is, agrees, adding, 
"The pros would include the ability 
to actually have an accurate account- 

ing of your requests. Your jocks are 

often taking care of the business at 

hand, and they may not be able to 

constantly handle the phones, so 

you're losing a large percentage of 
the people calling in. 

"1 probably would not we it for a 

daypart such as nights, though, when 

listener interaction, at least at my sta- 

tion, is at its peak" 
Terry Base, OM of Citadel's 

Charleston cluster, admits that he 

was not a believer at first. "1 was re- 

luctant to use this service before I re- 

alized its potential," he says. "1 

would rather have this as a backup 
to my jocks picking up the phone 

CHILLIN' IN CHI -TOWN J Records' Alicia Keys celebrated the suc- 

cess of her No. 1 record "You Don't Know My Name - in Chicago recent- 

61. Seen here (I -r) are WGCI -AM/Chicago PD Sandra Robinson and Asst 
PD/MD riffany Green: Keys: WGCI S WVAZ'Chicago OM Elroy Smith: J 
Records rep Allan Cole: Keys' manager Jeff Robinson: and WVAZ Asst. 

PD/MD Armando Rivers. 

though, than have the listeners hang 

up because they can't get through. 
After all, it can't be more of a nega- 

tive than a busy signal. 

"I've also been able to see all the 

cool ways to use it and the informa- 
tion you can pull from it. I don't t think 
listeners would be shocked to get this 
when they call a station. In fact, most 
people are used to it now, because 

automated phone service is a way of 
life - you get it when you call the 

bank, your insurance company, the 
phone company, everywhere. 

"The only disadvantage or problem 
I see with a service such as this is if 
you didn't apply it well from the lo- 

cal level. As the Pl), you have to get 

behind it and explain it thoroughly to 

your staff so that they will also believe 

in it You don't want to just tomiton 
and use it as a voice -mail; you have 

to make it interactive for the listener." 

Possible Pitfalls 

Ron "Sugar Bear" Williams ech- 

oes those thoughts, saying, "I defi- 
nitely see the advantage, but I would 
never be totally automated. I like my 
jocks to have some kind of interaction 
with the listener. I wouldn't want 
them to start relying on this or get 

lazy and not pick up the phone be- 

cause they know the computer will 
do it for them. 

"Besides, there are always those 

listeners who are just calling in to say 

hi and talk. At the same time, the 
jock's first priority is to concentrate 

on their show, not sit around and chat 
on the phone, so I can see the value." 

Williams points out another con- 

sideration, saying, "While it might be 

appealing to have a service like this, 

I also know that these type of things 
cost money !Radio VooDoo is actu- 

ally available by barter¿ and I have 

to be very conscious of spending only 
when it's necessary. And I have to ask 

myself, 'If we worked a little harder, 

could we gather this same informa- 
tion ourselves?"' 

Cast isn't the only concern. time 
PDs wonder if people anr't more an- 

noyed by automation, no matter how 

common it is, than accepting of it. 

Vinny Brown, I'D of WBLS /New 
York asks, "Will listeners become 
more agitated by the amount of work 
they have to do in order to make a 

simple request? Will they hang out 

on the phone long enough to actual- 
ly give their response, or will they 
hang up? Will listeners' patience ex- 

pire with these services? 

"But it does beg the question: 
Could we be doing a better job of 
serving our listeners personally?" 

for more inár ttatitnr on Radio Voo- 

Doo, contact I. Scott Hamilton at 413- 

458-1222 or ph4tradiovoodoo.com. 

United Stations Radio Networks presents the 

BLACK 
ENTERPRISE 

Information is Power! 
With market news and personal finance tnfornuuon that matters 

to your listener, the Black Enterprise Business Report helps 

your audience tnaóc inhirmcd une +nui nt anal ófe +n lc decro nt+ 

Empower your audience with the 
Black Enterprise Business Report 

Ca11212 -869 -1111 Mi 
bebr4unitedstations.com 
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ARTIST TITLE LABEUSI 

ALICIA KEYS You Don't Know My Name (JI 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jam (Atlantic) 

BEYONCE' Me, Myself And I (Columbia) 

AVANT Read Your Mind (Geffen) 

OUTKAST The Way You Move (Arista) 

KELIS Milkshake (Star Trak/Aristal 

JAGGED EDGE Walked Outta Heaven (Columbia) 

JAY Z Change Clothes (RocA- Fe/aa/ /Q/MG) 

KANYE WEST Through The Wire (RocA Fella/IDJMG) 

R. KELLY Step In The Name Of love (Jive) 

OUTKAST Hey Ya! (Arista) 

YQUNGBLOODZ MIL' JON Damn! (Arista) 

RUBEN STUDDARD Sorry 2004 (J/ 

LUDACRIS fISHAWNNA Stand Up (Del Jam South/IDJMG) 

MURPHY LEE 11JERMAINE DUPAI Wat Da Hook Gon Be (Fo "Refill rversal) 

MARY J. BLIGE f /EVE Not Today (Geffen) 

G UNIT Stunt 101 /lnterscope) 

JUVENILE In My Life !Cash Money /Universal/ 

LUDACRIS Splash Waterfalls (Del JamSouth/ID/MG) 

PING YANG TWINS full' JON & THE EASTSIDE BOYZ Salt Shaker (TVT) 

JOE More & More (Jive) 

T.I. Rubber Band Man (GrandHustk /Atlantic) 

MUSID Forthenight (Del Sou// /DJMG) 

CHINGY fISNOOP DOGG & LUDACRIS Hol,dae In (DTP Capitol( 

NICK CANNON Gigolo (Jive) 

BOW WOW WAGGED EDGE My Baby (Columbia) 

TRILLVILLE Neva Eva (BME /Warner Bros.) 

2PAC fINOTORIOUS B.I.G. Rummn' (Dying To Live) (Amaru /lnterscope) 

BIG TYMERS fIR. KELLY Gangsta Girl (Cash Money /Universal) 

USHER fILUDACRIS & LPL' JON Yeah (Arista) 

GINUWINE Love You More (fpicl 

MARQUES HOUSTON Pop That Booty (T U.G. /EEGI 

82K I!FABOLOUS Bada Boom (Epic) 

OBIE TRICE The Set Up (Shady /A Jtermath/lnterscopel 

MONICA Knock Knock (J) 

ASHANTI Rain On Me (MurderInc. /IDJMGl 

WESTSIDE CONNECTION Gangsta Nations (Capitol) 

PETEY PABLO Freek A Leek (Jive) 

MYA Fallen (A &M / /nterscope/ 

CASSIDY fIR. KELLY Hotel (J/ 

BRAVEHEARTS fILIL' JON Quick To Back Down (Columbia) 

112 Right Here For U (Del Sou // /DJMG) 

JAY -Z Dirt Off Your Shoulder (Roc-AFel /a / /OJMG) 

TOO SHORT fILIL' JON Shake That Monkey (Shat /Jive/ 

MISSY ELLIOTT Pass That Dutch (Gold Mind/Elektra/EEGI 

CEE LO I'll Be Around ((at-ace/Arista) 

GLENN LEWIS Back For More (Epici 

CARL THOMAS She Is (Bad Boy /Universal) 

YOUNG GUNZ No Better Love (DelJam/IDJMGI 

JA RULE Clap Back (MurdertncJIDJMGI 

TOTAL 

PLAYS PLAYS 
TOTAL 

AUDIENCE 
lei 

WEEKS ON TOTAL STATIONS 

CWT ADOS 

4117 + 225 598589 10 6910 

3485 .505 456335 1 6710 

3150 +406 444826 10 5710 

3065 .56 423599 20 6310 

2987 +52 400950 17 6210 

2887 +129 400650 12 5310 

2808 -35 423303 22 6110 

2667 +84 376220 9 6810 

2245 +293 250910 7 5812 

2023 -151 271786 24 6810 

2002 +239 274881 6 4811 

1833 -170 232093 27 6110 

1828 +350 216805 3 6215 

1572 -73 202082 19 6610 

1564 -3 151843 19 4610 

1529 +77 141955 5 6310 

1497 .210 135761 12 6210 

1495 +226 141548 5 4210 

1417 +201 186414 2 6013 

1431 +203 160231 7 5210 

1434 +32 156672 15 6410 

1429 +188 131342 4 5613 

1331 66 133722 11 5510 

1282 72 117002 17 62(0 

1249 80 127958 13 5710 

1159 44 129840 11 4511 

1088 95 89341 9 4112 

1078 168 134485 13 5310 

1055 32 100471 6 5010 

988 - 390 186435 2 110 

940 23 116144 15 3411 

934 49 104629 6 4410 

898 78 128534 5 4111 

790 35 77955 7 4110 

771 108 93753 18 4410 

739 153 79178 20 5910 

729 + 103 63629 4 3912 

722 +79 49561 3 4617 

682 -97 64219 8 4410 

666 -111 102763 3 33112 

546 -40 41992 7 3910 

529 -65 52926 2 3610 

527 73 84596 2 010 

506 65 45781 14 4610 

505 61 91646 13 4910 

499 17 49483 8 3610 

476 +8 39607 2 2510 

451 10 42314 5 3010 

444 +271 64226 1 54120 

429 153 36091 13 5610 

70 Urban reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 

1,4-1/10 Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays. the song with the larger increase in plays is placed 
first Songs below No 20 are moved to recurrent atter 20 weeks on the chart Móst Added is the total number of new adds officially reported to R &R by each reporting 

station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to-week increases 

in total plays Total Audience equals Average Quarter Hour Persons times number of pays (times 100) Each daypart on each station is assigned an AOH number Average 

Quarter Hour Persons used herein with permission from the Arhitron Companv ( 2004 The Arbdron Company) 2004 R &R. Inc 

Most Added' 
www.rradds.corn 

ARTIST' AIN 

MISSY ELLIOTT I Realy Hot (Gold Mrnd/fkkna/fEGi 57 

JKWON Tipsy So So Del /Arista/ 

2PAC fIEMINEM One Day At A Tine IAmani /ntescope/ N 
CHINGY One Cap Away /OTP,'Caprtoh 34 

MASTER P Them Jeans /New No twrut'Kochi 33 

DJ KAY SLAY fITHREE 6 MAFIA Who Gives A F' OW* 25 

YOUNG GUNZ No Better love IDe/Jan/IQ/MGR 

FEDERATION Hyphy ¡Wm, 

CASSIDY HR. KELLY Hotel iJ, 

Lll SCRAPPY Head Bussa /BME Repnse, 

Most 
Increased Plays 
ARTIST 

zt 

1110// 
. IRA' 

IPCMASE 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Janv !Atlantic( 

BEYONCE' Me Myself And I ¡Columbia) 

USHER fILUDACRIS & LIl' JON Yeah (Arista) 

RUBEN STUDDARD Sorry 2004 /J) 

KANYE WEST Through The Wke /Roc A Fe4¡IOJMGI 

YOUNG GUNZ No Better Love (DelJam/IDJMGI 

OUTKAST Hey Yai Aram, 

JUVENILE In My Life ¡Cash Money /Universal) 

ALICIA KEYS You Dont Know My Name U¡ 

YING YANG TWINS MIL' JON... Salt Shaker'TVTI 

New &Active 

+505 

+406 

+390 

+350 

+33 
+273 

+239 

+726 

+225 

+203 

JAHEIM fIJADAKISS Diamond In The Ruff ¡Dime Md4Warnee Bros 

Total Plays: 410. Total Stations: 31, Adds: 7 

M. BLEEK fill. AND T. DADDY Round Here ¡Roc A fella -IDJMG 

Total Plays: 399. Total Stations: 19. Adds: 1 

JIN Learn Chinese (Rut( Ryders/Virgin' 

Total Plays: 390, Total Stations: 36 Adds: 2 

BAD BOY'S DA BAND Tonight /Bad Boy /Universal, 

Total Puys. 360. Total Stations: 26, Adds: 0 

MASTER P Them Jeans (New No Lrnrt /Koch) 

Total Plays 344. Total Stations: 36. Adds: 33 

UL SCRAPPY Head Bussa SW/Reprise/ 

Total Plays 331. Total Stations: 37, Adds: 11 

CHINGY One Call Away IOTP /Caprtdi 

Total Plays 307, Total Stations: 49, Adds: 34 

J.KWON Tipsy ¡So So Del,Arista) 

Total Plays: 304, Total Stations: 42, Adds: 40 

JS Love Angel !OreamWorksi 

Total Plays: 267, Total Stations: 21, Adds: 0 

DRAG -ON Bang Bang Boom ¡Ruff Rp ,/Vvgn1 

Total Rayz 265, Total Stations: *Adds: 0 

Sues rooked by total plays 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

OW/V ENTS 
FAA, 

A: 

If no one can see your signs, do they know who staged the event? Make sure you claim 
ownership at all your events with cost -effective, disposable plastic banners. 

-We print your logo using up to four spot colors. - Packaged on a roll and easy to use. - Weather -resistant 

,1-800-231-6074 

- Perfect for concerts, events and giveaways. 
-Up to 3' High and 6' Wide - Durable 

Pa Boot 750250 Houston, Texas 7727517250 Tel 713/5074200 Fax 713/5074295 
riPreehndustries.corn wwwreefirdustnes.com 
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IelheMusc.com 
Ht YF)IIFI ' 

America's Best Testing Urban Songs 12 + 

For The Week Ending 1/16/04 

Persons Persons Persons 
Artist Title (Label) 1W LW Familiarity Burn 12 -17 18 -24 25 -34 

OUTKAST The Way You Move (Arista) 4.24 4.18 99% 30% 4.32 4.37 4.20 

LUDACRIS fISHAWNNA Stand Up /Gel Jam South/10JMG1 4.20 4.16 98°6 35% 4.18 4.22 4.00 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jams (At/ante 4.13 4.15 73% 11% 4.13 4.09 4.21 

LUDACRIS Splash Waterfalls (Del Jam South /!DJMG) 4.12 -- 56% 7% 4.12 4.09 4.17 

YOUNGBLOODZ fILIL' JON Dann! (Anstal 4.09 3.98 92% 27% 4.00 3.99 4.01 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be Ifo'Reel /Universal) 4.08 3.92 90% 22% 3.92 3.93 3.89 

JAGGED EDGE Walked Outta Heaven (Columbia/ 4.03 4.01 89% 22% 4.03 4.09 3.88 

CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Caprol) 4.02 4.05 99% 39% 3.91 3.95 3.80 

GINUWINE Love You More /Epic/ 4.01 3.95 65% 10% 3.97 4.01 3.87 

KANYE WEST Through The Wire (Roc A fella/IDJMG) 4.00 4.10 66% 13% 3.96 3.92 4.05 

2PAC fINOTORIOUS B.I.G. Runnn (Dying To live) (Amaru/nterscopel 3.99 4.00 86% 24% 3.93 3.94 3.92 

OUTKAST Hey Ya! (Arista) 3.98 4.07 98% 39% 3.99 4.03 3.89 

AVANT Read Your Mind /Geffen/ 3.92 4.03 70% 14% 3.98 4.11 3.66 

MUSIO Forthenight (Def SouUIDJMG) 3.92 3.89 55% T% 4.02 4.14 3.76 

ALICIA KEYS You Don't Know My Name (J) 3.91 4.04 90% 24% 4.05 4.15 3.81 

PING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVTI 3.87 - 19% 15% 3.10 3.64 3 84 

MARY J. SLICE SIEVE Not Today ( Geffen) 3.86 3.81 74% 14% 3.88 3.99 3.62 

RUBEN STUDDARD Sorry 2004 (J/ 3.85 - 57% 10% 3.86 3.89 3.79 

KELIS Milkshake (Star Trak/Ansta) 3.84 3.89 99% 39% 3.82 3.88 3.65 

G UNIT Stunt 101 (lnterscope) 3 84 3 82 88% 32% 3.73 3.68 3.84 

BOW WOW WAGGED EDGE My Baby (Columbia/ 3.84 3.86 76% 15% 3.76 3.87 3.52 

NICK CANNON Gigolo (Jive( 3.82 3.79 87% 20% 3.76 3.87 3.49 

BIG TYMERS SIR. KELLY Gangsta Girl (Cash Money. /Universal) 3.81 3.73 66% 11% 3.72 3.75 3.66 

JOE More & More (Jive) 3.76 3.89 60% 14% 3.81 3.85 3.73 

BEYONCE' Me, Myself And I (Columbia( 3.75 3.69 84 °b 22% 3.73 3.82 3.49 

MAROUES HOUSTON Pop That Booty (TU.G./EfGI 3.10 - 56 °. 11% 3.52 3.55 3.43 

JAY-Z Change Clothes /Roc-A- Fe/a4Ll/MG/ 3.67 3.67 89% 30% 3.69 3.71 3.64 

JUVENILE In My Lite (Cash Money /Univversall 3.60 - 47% 11% 3.61 3.67 3.48 

Tod sample size s 444 respondents Total average (notability estimates are based on a sale of 1.5 f 1_drshke very much, 5 . kke very much' Tats/ dmilurrfy represents the 

percentage of respondents who recogm ed the song Nil bans represents the number of respondents who said they are Wed of he. nng tie song Songs must have 40°0 famdanty to 

appear on survey Sample composrt on rs based on persons 12.. Persons are screened via the Internet Once passed they ran take me muse test based on the format muse preference 

RateTheA4mc corn results are not meant to replace callout research The results are intended to show opn'o .... lternet onA RateTfeMuse's a registered 

trademark of RafeTheMusrc coo TM RT I g7Yw, s aalMN be Had rides debleaa by Why III. 3775300. Raie rheMus,c coo data is Nadld by Aladlalaae Ratan* a 

division of Premiere Radio Netwolt. 

Indicator 
Most Addt;cr 

J -KWON Tpsy (So So Det /Ansral 

CHINGY One Call Away (DP/Capitol/ 

SEAN PAUL I ro Still In love With You (VP /Arlanticl 

SKATTERMAN Block Party /MSC/ 

DJ KAY SLAY fITHREE 6 MAFIA Who Gives A F "k Where You 

From / Colmba) 

I-21 Ethic' In The Club (Pndnty /Cpitoli 

Songs ranked by total plays 

Recurrents 
Ell' JON & THE EASTSIDE BOYZ Get Low (TVTI 

BEYONCE' fISEAN PAUL Baby Boy /Columbia) 

CHINGY Right Tlurr (DTP/Capitol) 

YOUNG GUNZ Can't Stop, Won't Stop eel Jarrv/DJMGI 

PHARRELL fIJAY Z Fronten' (Star TtaklAasta) 

AALIYAH EITANK Come Over BlackGround/Umersall 

M. HOUSTON fIJ. BUDDEN & P. PIPER Clubton' (T UGffG) 

NELLY SIP. DIDDY... Shake Ya Taateather (BadBey/Universal) 

50 CENT In Da Club /ShadyAltermadvInterscopel 

R. KELLY Thoa Thoirg ijrvel 

FABOLOUS MANIA Into You (Desert Stcan/ElekrraÆEGI 
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SEAN PAUL Get Busy /VP / Atlanta/ 

MONICA So Gone /J) 

50 CENT 11 Questions (Shady /Ahermat4'Interscopel 
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38 Rail January 16, 2004 R.R. uReanr 
R&R asks radio DJs for the hottest records jumping off that haven't charted yet. 

tha 
di J 

DJ Phantom 
Mixer, WGCl/Chicago 

off. 

My motive in rocking a party is to first take care of the ladies. If I don't 
make the ladies act up, then the party won't pop. Speaking of -Poppin'," 
Marques Houston's "Pop That Booty" (T.U.G /EEG /Elektra) is a sure 
play for the ladies in the club. My second choice is "Dirt off the Shoul- 
ders" by Jay -Z (Roc- A- Fella/Def Jam /IDJMG). I use this track to edu- 
cate the newcomers to hip -hop, because Jay -Z is an educator. in 
My Life" by Juvenile & Manny Fresh (Cash Money /Universal) is an- 
other club banger for everybody. Last but not least. Bravehearts fea- 
turing Lil Jon's "Quick to Back Down" (Columbia) can set off any party 
at any point. 

Marie Tolsen -Perry 
Marketing Director, WPHI/Philadelphia 

I'm starting my second week with 
WPHI, and everything is falling into 
place. Right now we're promoting a couple of events and a new show. 
DC Todd, a 17 -year veteran of the market, is hosting a new late -night 
slow jam show called Love Land. It's a combination music and talk pro- 

i 

gram. DC has a different topic or theme for each 
show, and listeners are encouraged to call in and take 
part. We're cross -promoting the new show in all 
dayparts and planning a special event for the 
show. Our morning show, hosted by Jonesy, is 
holding a weekend ski trip in February called Grown 
Folks Ski Weekend. Listeners can either purchase 
tickets for the weekend or win them on air. The week- 

end will include skiing, of course (although a lot of folks who come don't 
ski!), a show by Big Daddy Kane, comedy by Mó Nique and a Pajama 
Party hosted by Jonesy's Pussy Cats. Also in 2004 we'll continue our 
Behind the Beats series. These intimate gatherings give listeners the 
opportunity to meet their favorite artists in a small venue. You can only 
win tickets, and we usually have about 100 -150 people take part. In the 
past we've had B2K, Musiq, 112, Monica, Bow Wow, Lil Kim, Tyrese, 
Damon Dash, The Roots, Marques Houston and others. We try to hold 
at least one per quarter. In February we are producing "Black History 
Moment" vignettes. Doing them in -house allows us to customize the vi- 
gnettes to things that are pertinent to this community and make them 
more in- depth. We're also embarking on a voter- registration campaign 
and planning a career development workshop for young people. This isn't 
something where they just bring in a resume and set up job interviews. 
Instead, this is a workshop that can help young people prepare for the 
job market by learning how to write a resume, as well as how to dress 
and act for an interview and more. One of my goals in joining the Radio 
One team is to help develop more NTR events like this. 

Urban AC Reporters 

S704-0 STANTS 
ARTIST: Missy Elliott 

LABEL: Gold Mind/Elektra/EEG 

CURRENT PROJECT: This Is Not A Test 

IN STORES: Now 

CURRENT SINGLE: "I'm Really Hot" 

The Album: On her fifth album in six 
years. Elliott joined forces once again 

with longtime writing and producing 
partner Timbaland. The album features 
14 tracks and a number of guest perfor- 
mances by Elliott's friends and past col- 
laborators. including Jay -Z (on "Wake 
Up"), Mary J. Blige (on "Baby Girl"), R. 
Kelly (on "Dat's What I'm Talking 
About "), Elephant Man (on "Keep It 
Movin") and labelmate Fabolous. She 
even touches on a gospel sound with the 
help of The Clark Sisters on "I'm Not Per- 
fect." Elliott also states that this album 
continues her effort to pay homage to the 
old -school hip -hop she grew up on. and it 
includes several songs that could he con- 
sidered more socially conscious than her 
past work. But she accomplishes this 
while still providing a thumping heat and 
hip -hop grind. 

Hometown: Portsmouth. VA 
Personal Stats: Elliott first made it on 

the music scene as one quarter of the girl 
group Sista. who were discovered by 
Jodeci s DeVante in 19W2. But the hip -hop 
world stood up and took notice when 
Elliott was heard on Gina Thompson's 
"The Things You Do." providing the guest 
solo rap. which featured her distinctive 
"het. haw." 

Past Successes: Elliott made a name 
for herself long before making it as an 
artist by producing mega hits for artists 
such as 702, Aaliyah. Lil Mo. Janet Jack- 
son, Whitney Houston, Christina 
Aguilera, Justin Timberlake, Destiny's 
Child and more. She took her music to 

the business side when she partnered 
with Elektra Records to create her own 
label. Gold Mind. of which she is Presi- 
dent/CEO. That label has launched the 
career of songstress Tweet. and features 
Elliott as its marquee star. 

Elliott has also left her mark as an art- 
ist who communicates her creativity vi- 

sually: She has earned 17 MTV video 
nominations, and her first video. 1997's 
"The Rain (Supa Dupa Fly)." ranked No. 
15 on MTV's Greatest Videos of All 
Time. Other accolades include two 
Grammy Awards. two BET awards and 
five Lady of Soul/Soul Train Awards, 
and she's twice been named Rolling 
Stone's Best Female Hip -Hop Artist of 
the Year. Since the start of her career as 
a solo artist six years ago, Elliott has 
sold almost 12 million alhums. making 
her the best -selling female rap artist of 
all time. 

Discography: Supo Dupa FTv (19971: 
Da Real World (1999); Miss E ... So Ad. 
cliches. (2001): Under Construction (2002): 
This Is Not Test (2003). 

See Her On MTV's Punk'd, Jan. 8: On 

Air min Ryan Seaerest, Jan. 16: and in an 
ad campaign for the Gap with Madonna. 
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'Monitored Reporters 

46 Total Reporters 

42 Total Monitored 

4 Total Indicator 

Did Not Report, Playlist Frozen (1): 
WRBV/Macon, GA 
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1 1 

3 2 

2 3 
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5 © 
6 0 
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9 0 
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15 ® 
17 0 
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18 0 
20 e 
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24 e 
23 

22 24 

25 25 

- 

27 e 
26 
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MIST TITLE LABEUS) 

ALICIA KEYS You Don't Know My Name /J/ 

R. KELLY Step In The Name Of Love !Jive/ 

GERALD LEVERT U Got That Love (Cal It A Night) (Ebktrs/EEG) 

JOE More & More /Jive) 

AVANT Read Your Mind (Gellen) 

KEM Love Calls (Motown/Universal) 

MUSIO Forthenight (Del Sou/WWI 

LUTHER VANDROSS Think About You 01 

SMOKIE NORFUL I Need You Now (EMI Gospel) 

RUBEN STUODARD Sorry 2004 (J/ 

WILL DOWNING A Million Ways (GRP/VMGI 

DWELE Find A Way (Virgin) 

LUTHER VANDROSS Dance With My Father 0) 

ARETHA FRANKUN Wonderful (Arista) 

ERYKAH BADU Back In The Day (Motown) 

OUTKAST The Way You Move (Arista) 

MICHAEL JACKSON One More Chance (Epic) 

JAGGED EDGE Walked Outta Heaven (Columbia) 

ASHANTI Rain On Me (Murder lncJ/OJMG) 

JAHEIM Backtight (Divine Mill/Wainer &os.) 

VAN HUNT Seconds Of Pleasure (Capitol) 

JAVIER Beautiful U R (Capitol) 

KEM Matter Of Time (Motown) 

ANTHONY HAMILTON Comin' From Where I'm From (So So Del /Arista! 

AL GREEN I Can't Stop (Blue Note/EMCI 

SILK Side Show (Liquid81 

MANHATTANS Turn Out The Stars (Love-lee) 

KINDRED THE FAMILY SOUL Stars (Hidden Beach) 

BRIAN MCKNIGHT Back Seat (Gettií Down) (Motown) 

FLOETRY Getting Late (DieamWaks) 

STATIM TOTAL 
pu ys PLAYS AIA NACE Li A*TT 

TOTAL 
005 

Iss, 

1232 17 153914 10 42/0 

1082 20 149715 35 2110 

1056 58 143010 19 3910 

944 +49 112849 13 4010 

876 +135 88021 13 3811 

167 +27 122032 49 3210 

682 -40 8282 9 3310 

676 +90 73702 8 3911 

616 42 60841 39 3410 

597 +133 66486 3 3214 

563 +33 40557 15 3311 

563 +17 62396 26 4010 

515 5 75688 35 3910 

505 +12 71233 14 2910 

484 +11 40585 11 2712 

417 +18 67446 5 710 

379 -70 44631 11 2310 

363 +31 34105 7 2110 

340 +25 47450 12 1710 

285 42 27185 18 2310 

263 +2 15881 1 2513 

251 +53 18909 2 2210 

229 +18 25357 9 1810 

212 -17 19656 20 2210 

199 .5 10209 4 1710 

198 +25 10849 4 2111 

193 +8 7920 17 1010 

192 +5 17048 4 1410 

175 +2 10865 2 1611 

172 +7 29445 20 1310 

42 Urban AC reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 

of 1 4 -110 Bullets appear on songs gaining plays or remaining Ilat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed host Songs below No 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each 

reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH number 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (O 2004 The Arbitron Company) 2004. R &R Inc 

New & Active 
FREDDIE JACKSON Natural Tharp Worthily', 

Total Plays: 110, Total Stations: 10, Adds: O 

BABYFACE The Loneness (Arista) 

Total Plays: 87, Total Stations 27, Adds: 27 

MARY MARY Dance, Dance, Dance (Integrity) 

Total Plays: 76, Total Stations: 12, Adds: 2 

MONTER JORDAN Bottom Lire (Koch( 

Total Plays: 14, Total Stations: 1, Adds: 3 

Songs ranked by total plays 

39 

Most Added' 
www.aTaadds.coeaa 

ARTIST TITLE LABELIs, 

BABYFACE The Laminas /Ansttl 

MNEA sT000ARD Sorry 2004 UI 

YAM HUNT Seconds 01 Pleasae (Cgeita0 

MONTEU JORDAN Bottom Line Ode 
NYKAH BA00 Back In The Day (Motown) 

MARY MARY Dana, Dance, Dana (Integrityl 

Most 
Increased Plays 
ARTIST TITLE LABELS, 

AVANT Read Tow Mod (GeRe t 

RUBEN STUDOAIID Sorry 20041Jì 

LUTHER VANDROSS Think About You (J) 

OUTKAST *Ye (Amts) 

JENNIFER LOPEZ Ant h Fumy (Ede) 

BEYONCE' Me, Myself And I (Columba) 

HEATHER HEADLEY I Wish I Wasn't (RCA) 

MAURICE MAHON Closer To You ilndgoendent) 

JAVIER Beaubtul U R (Capita') 

JOE More & More Owe) 

Most 
Played Recurrents 
APTIST 

. 

£005 

27 

4 

3 

3 

2 

2 

TOTAL 

KAY 
aEpuAss 

135 
+133 

.!1 

+75 

+73 

+71 

+58 

+5B 

+53 

+49 

TOTAL 
PLAYS 

HEATHER HEADLEY I Wish I Wasn't (RCA/ 48$ 

TAMIA Officially Missing You (flektraffG) 387 

JAHEIM Put That Woman First (Donne Mti !faint Bvos l 349 

FLOETRY Say Yes (aea nWwksr 258 

BRIAN MCKNIGHT Shoulda, Woukta. Coulda (Motown'Unnersab 257 

KINDRED far Away (EEc) 

LUTHER VANDROSS Take You Out JI 

RUBEN STUDDARD Superstar (JI 

YOLANDA ADAMS The Battle Is The Lads ( Ventri 

R. KELLY TI Neve+ leave (Jive! 

240 

225 

225 

191 

190 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

R&R's INDUSTRY VIP PACKAGE RErR: 

u RFrRTDdaInd Indy'syNLwsLeading DrryFax 

RftR's Today's News 
E mail updates of breaking stories 

The RftR Directory 
The most comprehensive resource guide available 

SAVE OVER 25°/e! 
RftR'S INDUSTRY VIP PACKAGE IS S44500 

(Regular rate S595.00) 

e-mail R&R at 

moreinfo@radioandrecords.com 
Call R&R at 

3107881625 U. S. only 

FAX Credit Card Payments To 

310.203.8727 
Subscribe online 

www.radioandrecords.com 
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Country Cares Turns 15 
St. Jude and Country radio celebrate a beautiful partnership 

his weekend Country radio personalities, program- 
mers, artists and label staffers are gathering in Mem- 
phis to celebrate life, hope and the children of St. Jude. 
It's all part of preparations to carry the message home 
as hundreds of Country Cares for St. Jude Kids 
radiothons take place in the coming weeks and months. 

They'll also be cl orating the 15th 

anniversary of a partnership unlike 
any other in the radio and music 
worlds. Together, Country radio, the 
country recording industry and St. 

Jude have raised millions of dollars. 
More importantly, millions of lives 
have been touched by the medical ad- 
vancements made possible by this 
union and by the human stories told 
by Country radio during the radio - 

thons. It truly has been a match made 
in heaven. 

It seemed fitting to fete this mile- 
stone anniversary by recalling the ra- 

diothonti early days to better appre- 
ciate where we are now and put in 

perspective what has been accom- 
plished. 

A Country Radio 
Challenge 

Although March marks the 15th 

anniversary of the Country Radio 
Seminar speech by Alabama's Randy 
Owen that galvanized the industry by 
turning the radiothons into a concert- 

ed effort, the fact is that radio stations 
had been holding charity events for St 
Jude for a number of years. 

Early radiothons were conducted at 
various formats, but the best results 

came from Country stations. WWKA 
(K92) /Orlando raised almost $500,000 

between 1986 and 1999. A Jacksonville 
Country outlet, WCRJ (now WROO), 

collected more than $70,000 in 42 

hours one year. And WYAY /Atlanta 
set a record by piling up $534,000 in 
its first year and broke that record the 

next year by generating more than $1 

million. 
In fact, WYAY's radiothon was the 

catalyst for Owens involvement in St. 

Jude. In 1987 WYAY personality Rhu- 

barb Jones was conducting the sta- 
tions first radioth n, and he asked his 
old buddy and former college class- 

mate Owen to join him on the air. Lat- 

er Owen was atan Atlanta banquet for 
St. Jude attended by hospital founder 
Danny Thomas and ran the radio - 
thon idea past him. Thomas immedi- 
ately embtaced the project. 

"It's a natural," wrote Thomas in a 

letter soliciting artists' help, "because 
St. Jude kids and country music have 
so much in commun. The music 
speal{s straight to the heart, remind- 

ing us of the importance of love and 
laughter in the faxe of pain, the deep 
meaning of simple joys, the value of 
courage, the necessity of faith against 
huge odds." 

(aven, in a keynote speech at the 
1909 CRS, issued a challenge toCoun- 
try radio. He said, "Because of our vis- 

ibility we have an opportunity to do 
a tremendous amount of gond for or- 
ganizations like St. Jude that really 
help. For me, it's more than an oppor- 
tunity - it's an obligation." 

The Fantasy Concert 
Cavern's words set things in motion. 

It wasn't long before Alabama om- 
budsman Greg Fowler, Jones and 
then- WOW /Omaha I'D Gene Bridg- 
es, who responded toOhwe n's seminar 

challenge, started to work in conjunc- 
tion with the Russ Reid Company, a 

Los Angeles -based production firm 
that specialized in fundraising tele- 

thons. 

Their efforts resulted in a debut ra- 

diothon unlike anything that has 

come since. The idea was to present a 

Fantasy Concert that affiliated Coun- 
try stations would air simultaneous- 
ly. The 12 -hour concert was set to air 
Nov. 19, 19/39, between9am and 9pm, 

with Jones hosting live from the lob- 

by of St Jude Hospital. 
Six other personalities from around 

the country acted as virtual MCs, 
bringing artists "onstage" and enter- 
taining the crowd of radio listeners. 
Lending their talents were Coyote 
Calhoun of WAMZ /Louisville; Mac 
Daniels, then at KPLX /Dallas; Bob 

Hooper of WESC /Greenville, SC; 

Charlie Douglas, then at TNNR; Jack 

Daniels, at WKIS /Miami at the time; 
and Ken Cooper, who was doing 
mornings at KZLA /ins Angeles. 

Bridges acted as the fantasy back- 
stage interviewer. The show featured 

a couple of celebrity interviews each 

hour, and there were a few stories 
about parents and children each half - 
hour. 

Forty -five artists donated concert 
tapes to the cause, including Clint 
Black, Glen Campbell, Rosanne Cash, 

Earl Thomas Conley, The Gatlin 
Brothers, Crystal Gayle, Waykn Jen- 

nings, The Judds, Patty Loveless, Bar- 

bara Mandrell, Reba McEntire, Buck 

Owens, Kenny Rogers, Randy Travis, 

Conway Twitty and Steve Warmer. 

Among the stations carrying the 
Fantasy Concert that first year were 
WSOC /Charlotte; WUBE /Cincin- 
nati; KPLX /Dallas; KZLA /Los Ange- 
les; WKIS /Miami; WCMS /Norfolk; 
KXXY /OklahomaCity; WII. /St Lou- 
is; and WTHI /Terre Haute, IN. 

The show sounded great, but the 
800 -plus affiliates raised a relatively 
meager $1.2 million. While nothing to 
sneeze at, certainly, it was less than 
expected from an event of that mag- 

nitude. 
In the aftermath there was some 

talk about abandoning the entire idea 

because of a feeling that it just didn't 
work. However, it was decided that 
the concept was valid, but perhaps the 

national Fantasy Concert wasn't per- 

sonal or local enough to generate the 

kinds of funds everyone thought pos- 

sible. 

Hitting Close To Home 
It was then that the idea, still in 

place today, of a series of local radio- 
thorn was born. The notion of having 
local personalities tell the story of St. 

Jude kids under the Country Cares 

banner, with recorded interviews with 
parents and kids and informational 
support from St. Jude, better suited 
the bond Country radio enjoyed with 
its listeners. 

However, by 1991 only about 66 

stations held radiothons. At the time 
many PDs were skeptical about dedi- 
cating 24 or 48 straight hours to a non- 
local charity. Some feared that stories 

of kids with cancer were just too 
heavy for a long stretch of time and 
that the event didn't fit the format But 

the concept sure worked for the 66 sta- 

tions that held radiothons They raised 

more than $5.4 million in 1991. 

Those stations proved that locally 
produced radiothons were the way to 
go. As the idea took hold, St. Jude's 

role evolved to include holding semi- 

nar weekends. Previously, participat- 
ing stations had sent their personali- 
ties to St. Jude Hospital for two days 

COUNTRY CARES Here s Alabamas Randy Owen with some of the St. 

Jude kids 

of orientation. The seminar weekends 
brought the local Country radio per- 

sonalities who would be anchoring 
the radiothons to Memphis in a group 
fora weekend. 

They toured the hospital and talked 
to doctors, parents and patients. PDs 

overseeing successful radiothons 
would share their methods for creat- 

ing compelling radio while also out- 
lining the mechanics and the logistics 
of radiothons s for the other PDs. 

Records Joins The Cause 
Along the way the record compa- 

nies joined the partnership. They 
weren't heavily involved in the ear- 
ly years because, quite honestly, 
some of the early organizers were 
concerned that the labels would 
turn the seminar weekend into a 

showcase event that would divert 
the focus from where it belonged - 
on the kids. 

But folks also knew that in order to 

reach the level everyone knew the 
project could and should be at, the la- 

bels and artists had to be in. Led by 
Bill Mayne, who was then VP/Promo- 
tion at Warner Bros., a committee 
came up with the guidelines for label 

participation. The result wasa Friday - 
night seminar -weekend reception 
with artists and label reps with no 
music involved. 

As artists and labels became more 
involved and more aware of St. Jude 

and Country Cares, more and more 
artists made themselves available to 
join Country stations during the ra- 

diodxrts. Without question, artist in- 
volvement helped Country Cares 
reach heights it would never have 
achieved without them. 

Another very special part of the 
seminar weekend has been the song- 
writer guitar pulls. Randy Owen is 

a BM1 writer, and, to show the com- 
pany's support of Randy's efforts, 
one year BMI /Nashville's Roger 
Sevin brought a group of songwrit- 
ers to Memphis in a van to trade 
songs and quips after Saturday 
night's banquet. It's a tradition that 
continues to this day. Owen serves 

as the MC for the night, and it's al- 

ways a special moment when he 

closes the show by singing the Ala- 
bama hit "Angels Among Us." 

$200 Million 
And Counting 

In addition to the vast sums of mon- 

ey raised by radio over the last 

15 years, them is another legacy left by 

the efforts of the many volunteers who 

have honed the radidtxms into finely 

crafted radio programming The Coon- 

try Cares model is now reaching into 

other formats. ats. 
St. Jude has a Spanish-language-for- 

mat program called Promesa Y Espe- 

ram (Promise and Hope) that began 

in '97 and has more than 60 stations 

participating. St. Jude also continues 

a Radio Cares for St. Jude Kids pro- 

gram that encompasses other formats, 

including AC, Oldies, Urban, Gospel 

and Rock. 

A prime example of the potential 

for multiformat radiothorts came just 

last month in Chicago, when Region- 

al Mexican WI.EI' drew in $937,815 in 

pledges, and then, just two weeks lat- 

er, WUSN attracted a record- setting 

$13 million. 
We 'll end this abbreviated histori- 

cal perspective on Country radio's in- 

volvement with St. Jude with a look 

at where the effort is today. This year 

St. Jude expects about 215 Country 
stations to hold radiothons. The goal 

is to better last year's $24 million in 

pledges. Or, better yet, to break 2001's 

record of $262 million. 
Everyone involved through the 

years should be incredibly proud of 

the fact that, since 1989, Country Cares 

for St. Jude Kids has raised an amaz- 

ing $200 million. That money has been 

a key factor in the steep rise in survival 

rates among children stricken with 
cancer. 

So, happy anniversary to everyone 

who has ever been part of Country 
Cares. The union of Country and St. 

Jude is truly an amazing story, one 

that will hopefully go on at least an- 

other 15 year. 
If you would like to get involved, 

call Teri Watson at Country Cares in 

Nashville at 615-320-9466. 
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Building The Opry Brand 
Gaylord's Pete Fisher steers for growth 

The past year was one of significant change for the 
Grand Ole Opry, both physically and philosophically. 
From major renovations and continued production up- 
grades to the syndicated radio show launch and the TV 
show's switch to Great American Country, the vener- 
able institution continues to evolve. For VP /GM Pete 
Fisher, now in his fifth year on the job, the moves re- 
veal a broader transition. 

The Radio Cornerstone 
Muth led what we've donc over 

the past couple years has been hca k i - 

Iv focused on the content, artist par- 

ticipation and production 
value," Fisher says. "Now 
we're in the process of 
branching Out and really 
growing distribution. We 

see the Opry brand as cen- 

tral to providing value to 
artists, the industry, the 
city and Gaylord Enter - 
tainment." 

The Opry has a number 
of distribution channels, 
including flagship 650 WSM -AM/ 
Nashville, which is also carried on Sir- 
ius. Westwood One syndicates Amer- 
ica's Grand (Ne Opry Weekend on 2111 

stations and Armed Forces Radio, and 
GAC now carries the televised portion 
of the Opry. 

Distribution is what first estab- 
lished the Opry as the cornerstone of 
country music. Clear channel WSM- 
AM was, at the Opry's peak, the best 
music -distribution system in the na- 
tion. Not surprisingly, Fisher contin- 
ues to see radio as a key component. 

"The syndicated radio show usa big 
step," he says. "And it seems to be 

catching on. We're partnering with 
Westwood One and working to grow 
the affiliate base. It's important that we 
prperly communicate that the Grand 
Ole Opry is relavant in every market. 

"Contrary to what people's percep- 
tion' might be, the syndicated radio 
show is primarily cntemporary like 
everything we do, we try to have an 
eye toward the tradition of country 
musk, so we have a couple of Opry 
Classics performances during the 

two-hour show. But most of what 
you'll hear are performances by to- 
day's biggest stars recorded live on the 
l )pry stage." 

Fisher is aware of the 
balance the show must 
strike. "Tux only way for 
syndication to work is to 
have major -market partic- 
ipation. It has to be a show 
that a programmer in Chi- 
cago would play. 

"To successfully present 
the Grand Ole Opry, there 

are some things we have to 
pay attention to, like pr- 

serving the tradition. But we have to 
do that on a platform that attracts the 
18-54- year -old audience." 

Great American Opry 
Perhaps the biggest Opry headline 

of 2U13 was when the show's televised 
segment loft CMT fiwGAC. "The con- 
tract for (;rand Ole Opry Live came 
to a close on Sept. 307 Fisher says. 

"GAC approached us with an oppor- 
tunity to continue as a weekly series. 

We continued our discussions with 
CMT, but we needed that weekly fre- 
quency. It's important to the artists, the 
Opry, the industry and the city" 

Moving to GAC preserved that 52- 

week presence and also doubled the 
weekly airings to six, including a 

primetime slot on Tuesdays. At the 
same time, the Opry was able to ex- 
tend its relationship with CMT Cana- 
da. Nevertheless, the television show 
has experienced a marked decrease in 
the number of homes in which it is 
available. - 

"Currently, we're in 34 million 
homes," Fisher says. "Historically, the 

Pete F fisher 

GOT G00 COOS? The new. 2.400- square -loot Grand 

Ole OpR' -0rn shop 

()pry TV Program has 

been a catalyst for dis- 
tribution growth. 
When we moved 
from TNN to CMT we 
went from 78 million 
to 48 million homes, 
but when we left 
CMT it was up to 68 

million horns. GAC 
is beginning to see 

that same growth cy- 
cle happen. A lot of 
viewers are calling 
their cable systems 

and satellite providers saying, 'I want 
my 

"GAC is really taking advantage of 
hiving country music's most famous 
brand on the network, and we are 
committed to helping that network 
grow. We have a great relationship 
with CMT, but for country music to 
have a second television platkxm that 
we project will reach 50 million borne' 
in two to three years, that will be a 

very strong position for us and coun- 
try music as a whole." 

LET'S GO BUNGEELave Jimmy 
Dickens invites Trace Adkins to loin the 

Opry cast and reportedly contracts a case 

of altitude sickness in the process. 

Career Waypoint 
Furthering the Opry's success 

means providing value to listeners, 
viewers and patrons, but also to the 
artists who drive those 

customers' interest. 
Fisher says the approach 
is twofold. First, renova- 
tions, expansion and 
technical impnnemenls 
continue to make the 
Opry a world -class ex- 

perience for fans and 
artists. Second, it is cru- 
cial that an Opry perfor- 
mance be a key compo- 
nent in building a career. 

"We're continuing to 
reinforce production 

RER January 16, 2004 

Connecting The Dots 
Opry Live links country's generations 
With less than four weeks to prepare for the first GAC in- 
stallment of Grand Ole Opry Live, production company 
High Five Entertainment had two choices: sink or swim. 
But with a dear vision for the Opry's televised portion, High 
Five and its President, Martin Fischer, embraced the chal- 
lenge of bringing new vitality and a greater sense of real- 
ism to the program. 

We were brought on by Pete Fisher and Gaylord because we saw a 

potential direction that made sense to them; Fischer says. And that was 
to bring the audience closer to expenencing what the Opry is really Ike.- 

Bringing that texture to viewers meant 
shifting the youth-centered philosophy of CART. 

"The idea of looking back, in the show's 
previous incamation. was not as interesting as 
looking forward,- Fischer says. 9f we've 
charged anything. it's bringing the very viable 
new artists and superstars up onstage, but not 
to the exclusion of the legends." 

The first manifestation of that philosophy 
was the creation d a two- minute Opry 
Spotlight segment. It can be as diverse as a Martin Fischer 
piece on Jean Shepard right down to a 

historical look at all the places the Opry has been," Fischer says. 'A lot 
of people aren't aware that it once emanated from the Be'court 
Theatre. - 

Another strategy has been to give viewers a greater sense of what 
happens in and around the Opry. "We recently started a show at 

Tootsre's and led in to the back door of the Ryman.- Fischer says. 
'When Del McCoury was inducted we started in his dressing room as 
he was rehearsing. If were telling the story of a legend, we try to do it in 

the voice of a contemporary artist. There's that connection point." 
Fischer has also been encouraged by the working relationship with 

Pete Fisher and the Opry staff. "Their commitment to giving the artist a 

fun but safe place to perform is what impresses me.- he says. They're 
upgrading everything. and that challenges us as well. - 

[lïr 
;;r16 

t 
GRAND OLE TIME Martina McBride laughs with Grand Ole Opry Live 

host Nan Kelley during the televised portion of the Opry 

SPEEDING TICKETS The new Opry box office was 

added last year . 

values, because we ncogni a how im- 
portant it is for the artist to have a 

great performance environment," 
Fisher says. Improvements include a 

new RM. VerTec house sound system, 
a new bnoadeast console with total re- 

call, a new lighting system, a total-re- 
call monitor console and a new front- 
of-house console. 

More significant, perhaps, than the 
technology is the expertise that has 

been nand to crate an unparalleled 
audio environment. Wodd-renowned 
producer and engineer George Mas- 
senburg was brought in last year as an 

audioconwltant and just this week the 

()pry announced the hiring of Steve 

Gibson as Musical Director, as well as 

Steve Marcantonio as audio engineer 
for Grand Ole Opry live. 

Physical improvements include the 
addition of a 2,400-square-foot retail 

store, a 2,000-square-foot box office and 
renovation of all avicessin stands and 
battuuxms. Exteriorard kobby lighting 
have also been upgraded. Fisher points 
out that in the past five years "as much 
capital has been invested in the Opry- 
house as it took to build the building - $13 million in 1974." 

An Authentic 
All- American 

Fisher hopes that the improve- 
ments to the environment, presenta- 

tion and distribution will up the in- 

centive for artists playing the Opry. 

"It's no secret that the Opry's heyday 
was when it was the best thing artists 

could do for their careers," he says. 

"We have to pow the value proposi- 

tion to the artist, because we're com- 

peting with Friday- and Saturday - 
night paychecks on the mad." 

Ultimately, these efforts are aimed 

at bolstering the relevance of a singu- 

larly American icon. "We invested a 

great deal in research last year and dis- 

covered that the Grand Ole Opry 
brand has 92% aided awareness across 

the nation," Fisher says. "And that 
awareness is spread very evenly 
throughout the country. 

"Those se surveyed also view it in terms 

of very hip-quality attributes, like 'kg- 
endarv" 'aU- American' and 'authentic.' 

That represents a great optxrrtunity not 

only for the Opry, but also for the art- 

ists, the industry and, through our syn- 

dicated show, Country, radio." 

www.americanradiohistory.com
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___RNCOUNTRY TOP 5O 
January 16, 2004 

LAST Tw., 

NEEA NO,;. ARTIST . -::. 

1 0 KENNY CHESNEY There Goes My life /BMA) 

2 0 ALAN JACKSON Remember When ()instal 

3 0 BROOKS & DUNN You Can't Take The Honky Tonk... IAnstai 

5 0 TERRI CLARK I Wanna Do It All (Mercury) 

7 0 TOBY KEITH American Soldier (DreamWmks) 

8 0 TIM MCGRAW Watch The Wind Blow By (Curbs 

6 0 RODNEY ATKINS Honesty (Write Me A List) /Crab 

10 0 TRACY BYRD Dnnkiii Bone (RCA) 

11 0 BRAD PAISLEY Little Moments (Arista) 

9 0 SHANIA TWAIN She's Not Just A Pretty Face 'Mercury/ 

14 Q MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

15 ® JIMMY WAYNE I love You This Much (DreamWaks) 

16 0 TRACE ADKINS Hot Mama (Capital 

18 to SARA EVANS Perfect (RCA) 

17 0 JO DEE MESSINA I Wish (Curb) 

19 JOSH TURNER Long Black Train (MCA) 

20 BUDDY JEWELL Sweet Southern Comfort (Columba) 

22 0 CLINT BLACK Sped My Time (Equity Music Group) 

21 Q .10E NICHOLS Cool To Be A Fool (Universal South) 

23 KEITH URBAN You'I Think Of Me Capital 

24 a GARY ALLAN Songs About Rain (MCA) 

25 ® BLUE COUNTY Good little Gids (Asylum/Curb) 

26 a CRAIG MORGAN Every Friday Afternoon (B8R) 

27 WERKS BENTLEY My Last Name (Caserta) 

28 0 CAROLYN DAWN JOHNSON Simple life (Arista) 

39 0 RASCAL FLATTS Mayberry (Lyric Street) 

29 KELLIE COFFEY Texas Plates (BMA) 

30 0 BRIAN MCCOMAS You're In My Head (Lyric Street) 

32 0 TRACY LAWRENCE Paim Me A Birmingham /DreamWakst 

b..., 0 PATTY LOVELESS On Your Way Home /Epcl 

34 a SHERYL CROW The First Cut Is The Deepest (A &M /lnterscgpe'lMercuryi 

'ctu 
oars 

14566 

14254 

12786 

10531 

10451 

10181 

9599 

9225 

8825 

8627 

7741 

7323 

7035 

6726 

6701 

5600 

5326 

4908 

4123 

4394 

4346 

4004 

3880 

3223 

3046 

2933 

2815 

2577 

2211 

1803 

1771 

1741 

1897 

1275 

1111 

1063 

1015 

846 

839 

802 

740 

527 

524 

444 

412 

365 

340 

309 

292 

33 32 

a...A.. ® 
37 (I) 

43 ® 
38 0 
40 ® 
44 (/) 

lore.ly (I) 

41 40 

42 (1) ® (I) 
45 ® 

(1;) ® 
47 0 

JAMES OTTO Days Of Our Lives (Mercury) 

CLAY WALKER I Can't Sleep )RCA) 

PAT GREEN Guy Like Me (Repub*c/UrrversalSouth) 

BIG & RICH Wild West Show (Warner Bros.) 

SONYA ISAACS No Regrets Yet (Lyric Street) 

LEANN RIMES This Love (Asylum/Club) 

RACHEL PROCTOR Didn't I )BMA) 

REBA MCENTIRE Somebody (MCA) 

KENNY ROGERS Handprints On The Wal (Dreamcatcher) 

MARK WILLS That's A Woman (Mercury) 

DAVID LEE MURPHY Loco 'Audnrmi 

GEORGE STRAIT Honk If You Honky Tonk (MCA/ 

GEORGE STRAIT Desperately (MCA) 

WYNONNA Flees On The Butter 1You..l (Curb) 

CROSS CANADIAN RAGWEED Constantly (UaversalSouth) 

46 47 CHAD BROCK You Are (BBR) 

48 REBECCA LYNN HOWARD I Need A Vacation )MCA) 

49 MERCYME I Can Only Imagine I/MD'Curb) 

50 LORNE MORGAN Do You Sts Want To Buy Me... (bnege/Ouarterback) 270 

112 Country reporters Mondored airplay data supplied by Medrabase 
Research. a division of Premiere Radio Networks Songs ranked by total points for the airplay week 

of 1/4.1/10 Bullets appear on songs gaining points and/or plays or remaining flat from previous week If two songs are teed in total points. the song wdh the larger Increase 

m points is placed first Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds 

officially reported to R8R by each reporting station Songs unreported as adds do 
not count toward overall total stations playing a song Most Increased 

Points lists the 

songs with the greatest week -to -week increases in total 
points Station Weight = AOH Persons ( Market rank X 10) divided by 4180 Total Audience equals Average Quarter 

Hour Persons times number of plays (times 100) Each daypart on each station 
is assigned an AOH number Average Quarter Hour Persons used herein with permission 

from the Arbdron Company (C 200k The Arbdron Company) G 2004 R8R Inc 

0C;oiz 

1080 

1617 

1784 

1223 

1366 

1162 

343 

1050 

713 

438 

795 

891 

817 

B06 

335 

271 

735 

480 

234 

601 

740 

404 

324 

188 

328 

1926 

91 

12 

320 

256 

153 

17 

139 

116 

433 

47 

111 

263 

758 

38 

45 

404 

76 

247 

233 

30 

19 

4 

30 

62 

IOTA. 
q.A'S plA1s 

TOT kg) AJC INKS 
z 4e 

4712 +331 438955 15868 12 

4506 +510 429146 38835 10 

4103 -498 362290 28040 16 

3339 +314 314515 30912 19 

3237 .460 319645 30886 8 

3168 -389 306172 26179 11 

3080 +71 265135 1246 29 

3158 +308 247687 22990 23 

2822 +190 266720 17910 17 

2191 .145 252141 8448 13 

2444 +241 230240 20063 8 

2466 +276 201753 13115 20 

2346 +191 190006 6381 16 

2111 +192 192221 12070 17 

2075 +42 190507 160 25 

1861 +101 143634 1357 30 

1118 +241 146111 16892 11 

1534 +146 134188 9438 11 

1463 +106 121836 1478 17 

1362 +116 125111 15810 4 

1350 +178 119643 19571 8 

1211 +96 109829 10097 12 

1252 +91 114515 8889 22 

1042 +82 92928 7691 11 

980 +76 85691 9974 8 

886 +552 81874 53970 2 

929 +25 67151 1320 14 

835 +23 64805 3642 12 

731 +64 58050 9680 10 

661 +70 40316 3884 9 

485 +42 49337 2470 11 

619 56 40635 1851 14 

552 +59 38345 2278 4 

362 +48 34234 5605 9 

319 +164 28629 7935 2 

395 +15 22746 1457 8 

334 +38 25647 3352 3 

315 +80 17873 1705 3 

271 +235 19438 17017 1 

350 23 18546 452 12 

296 +21 13876 833 6 

140 +96 12786 9435 1 

114 +38 13625 2317 3 

90 +45 10404 4419 1 

108 +81 6082 1814 1 

42 +4 9876 1402 4 

132 .1 6325 1423 3 

124 +8 7429 191 6 

57 +10 10587 351 3 

128 +32 4890 -1246 2 

TOTAL 

AOCS 

11210 

11210 

11110 

11210 

11211 

11110 

11010 

11010 

10910 

11010 

10811 

10910 

10812 

10913 

10610 

10311 

10614 

10211 

9413 

100111 

9216 

92/6 

8611 

89111 

8114 

92115 

8412 

7211 

6013 

7015 

3411 

6314 

6819 

3719 

53130 

4513 

4113 

4218 

44134 

4013 

4216 

1016 

611 

1018 

4713 

311 

1812 

910 

510 

1411 

43 

Most Added ° 
wwwrradds. cam 
ART'S. . .. F:. 

REBA MCENTIRE Somebody (MCA) 

BIG & RICH Wild West Show (Warner Bras.) 

JEFF BATES I Wanna Make You Cry (RCA) 

RASCAL FLATTS Mayberry (Lyric Streets 

KEITH URBAN You'll Think Of Me (Capitol) 

DIERKS BENTLEY My Last Name (Capitd+ 

EMERSON DRIVE last One Standing (OreacnWaksl 

RHONDA VINCENT If Heartaches Had Wings /Amide/ 

CLAY WALKER I Can't Sleep /RCA)) 

PAT GREEN Guy Lie Me /RepuókJUarersal South) 

Most 
Increased Points 
ARTIST ' T:f LABELS, 

ADDS 

34 

38 

21 

15 

11 

11 

11 

11 

9 

9 

TOTAL 

POINT 

INCREASE 

MUM FLATTS Mayberry lyric Shirt/ +1911 

BROOKS 8 DUN You Can't Take The Honky Tai... (Arstal + 1712 

ALAI JACKSON Renwria When (Anstal +1117 

TOBY KEFTH American Soldier (rewnWaks) +1361 

TERM CLANK I Ware Do It Al (Mercury) +1223 

TVA MCGRAW Watch The wad Blow By /Curb) +1159 

KENNY CHESNEY There Goes My life /BMA) +1988 

TRACY BYNI Dram Bone /RCA) +1I56 

AMR WAYNE I Love You Thes Much (DreamWakst +982 

MARTNIA MCBRIDE In My Daughter's Eyes (RCA) +795 

Most 
increased Plays 
ARTIST .:Eí. 

RASCAL PLATYS Mayberry (Lyra- Street) 

ALAN JACKSON Remember When f Arista' 

BROOKS & DUNN You Can't Take The Honky Tonk_ 

TOBY KEITH American Soldier rDreamWaks) 

TIM MCGRAW Watch The Wind Blow By (Curb) 

KENNY CHESNEY There Goes My Life (BMA) 

TERRI CLARK I Wanna Do It Al /Mercury/ 

TRACY BYRD Durkin Bone (RCA) 

JIMMY WAYNE I lore You This Much (O esalrnls1 

Breakers 

TOTAL 

PLAT 

INCREASE 

+552 

+510 

(Arista' +490 

+460 

+311 

+331 

+314 

+398 

+270 

PATTY LOVELESS 

On Your Way Home (Epic) 

5 Adds Moves 3530 
CLAY WALKER 

I Can't Sleep (RCA) 

9 Adds Moves 36-33 

imp raalted BV NW 11M 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandreçords om. 
1 

EXPOSE11"0110 
;l02 9 Zt:C kwe 

ELr arSMar 
.n Pelldeoe 

KINUeB.l:lllaly 

Fh,stFlash! 
ISESlNse111eNfM1>r 

FM MoN. hams MSS 
Est (2OM 4344131 
wainillsdsm 

14110-21 RANI 
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± 
N' COUNTRY TOP 50 INDICATOR.. 

January 16, 2004 

R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

rrEd ARTIST TITLE LABE4S, 

1 0 KENNY CHESNEY There Goes My Life (BNA) 

2 0 ALAN JACKSON Remember When (Arista) 

3 0 BROOKS & DUNN You Cwt Take The Honky Tank../ (Arista) 

4 0 ROONEY ATKINS Honesty (Write Me A List) (Curb) 

5 0 BRAD PAISLEY Little Moments (Arista) 

7 0 TERRI CLARK I Wanna Do It Al (Mercury) 

8 0 TIM MCGRAW Watch The Wind Blow By (Curb/ 

10 Q TOBY KEITH Amencan Soldier (DreamWorks) 

6 0 TRACY BYRD Dunkin' Bone (RCA) 

9 0 SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 

14 Q JIMMY WAYNE I Love You This Much (DreamWorks) 

13 ® TRACE ADKINS Hot Mama (Capitol) 

15 0 MARTINA MCBRIDE In My Daughter's Eyes /RCA( 

18 0 SARA EVANS Perfect IRCA) 

16 15 JO DEE MESSINA I Wish (Curb) 

20 0 BUDDY JEWELL Sweet Southern Comfort (Columbia) 

19 17 JOSH TURNER Long Black Train (MCA) 

21 o GARY ALLAN Songs About Rain (MCA/ 

23 0 KEITH URBAN You'll Think Of Me (Capitol) 

22 JOE NICHOLS Cool To Be A Fool (Universal South? 

25 ® CLINT BLACK Spend My Time (Equity Music Group) 

17 22 LONESTAR Walking In Memphis (BNA) 

28 ® DIERKS BENTLEY My Last Name (Capitol) 

29 BLUE COUNTY Good Little Girls (Asylum Curb) 

26 ® CRAIG MORGAN Every Friday Afternoon (88R) 

30 0 CAROLYN DAWN JOHNSON Simple Life (Arista) 

36 ® RASCAL FLATTS Mayberry (lyric Street? 

31 BRIAN MCCOMAS You're In My Head (Lyre Street) 

32 KELLIE COFFEY Texas Plates (BNA) 

33 CLAY WALKER I Can't Sleep (RCA) 

34 a TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 

37 ® PATTY LOVELESS On Your Way Home (Epic) 

39 ® PAT GREEN Guy Like Me (Republic /UtrversaI South) 

35 JAMES OTTO Days Of Our Lives /Mercury) 

40 a MARK WILLS That's A Woven (Mercury) 

38 36 KENNY ROGERS Handprints On The Wall (Dreamcatcherl 

41 SONYA ISAACS No Regrets Yet (Lync Street) 

47 0 REBA MCENTIRE Somebody (MCA) 

44 LEANN RIMES This Love (Asylum/Curb) 

46 BIG & RICH Wild West Show (Warner Bros.) 

45 Q LORRIE MORGAN Do You Still Want To Buy Me 

50 RACHEL PROCTOR Didn't I (BNA) 

EMERSON DRIVE last One Standing /Dream Works) 

49 44 CHAD BROCK You Are (BBR) 

MEMARIE Leave Me Alone (Cupnt Music) 

11 0 BILLY CURRINGTON I Got A Fee IW (Mercury) 

e DAVID LEE MURPHY Loco (Audrm) 

Afa> 0 GEORGE STRAIT Desperately (MCA) 

O RHONDA VINCENT It Heartaches Had Wings (Rounder) 

l*rbu> JEFF BATES I Wanna Make You Cry (RCA) 

TOTAL 

rows 

5923 

5772 

5690 

4923 

4520 

4490 

4388 

4303 

4221 

4074 

3766 

3757 

3568 

3419 

3138 

2907 

2675 

2630 

2328 

2311 

2037 

2018 

1848 

1836 

1805 

1637 

1414 

1394 

1182 

1133 

1121 

943 

918 

828 

641 

593 

578 

469 

468 

377 

(lmageJUuarterback/ 364 

305 

292 

212 

206 

153 

149 

133 

130 

121 

SON TS 
TOTAL 

PATS Kin 
TOTAUO * .. *4 

IMI 
VIEW VI 

OR 

TOTAL 

AOOs 

187 4329 +147 131219 3967 12 11110 

435 4252 +279 127379 10343 10 11110 

385 4218 +262 125375 8935 17 10910 

198 3842 +160 108047 3732 27 10910 

293 3301 +195 1000M 6592 18 11110 

453 3376 +353 98700 8980 19 11011 

415 3282 +322 97556 9074 11 11010 

604 3239 +460 93659 12633 7 10912 

156 3172 +84 93092 3945 22 106(0 

132 3070 +123 89702 2937 13 10911 

252 2757 +174 83948 5916 20 109(0 

118 2715 +130 82839 4047 17 10912 

288 2682 +222 77804 5571 8 10812 

442 2481 .324 74043 8669 16 10811 

55 2273 105 70641 1510 24 9610 

294 2105 +208 64204 5842 12 10517 

.44 2022 4 59924 387 26 9118 

351 1965 .235 56630 6635 8 10515 

393 1749 +302 51074 8681 5 10218 

155 1797 +122 48094 2700 17 8710 

204 1468 +136 46721 4437 11 90112 

1243 1374 852 43314 23574 23 7410 

160 1405 .129 39611 31M 11 8211 

187 1357 139 41474 3975 13 8418 

28 1298 14 39617 471 22 8012 

316 1254 +227 35477 6522 6 8516 

598 1078 +449 31931 13819 2 90136 

91 995 +55 31660 2170 15 6311 

70 928 +49 24301 1391 14 6713 

107 812 +80 25936 2622 5 6215 

202 819 .131 23935 3590 11 5919 

166 736 +114 20021 2806 9 6018 

312 696 +245 19666 6398 2 68124 

19 668 .13 17201 7 13 4912 

45 519 .35 12934 946 7 4311 

89 440 66 12624 1391 12 4111 

103 409 +69 12439 1945 7 3612 

245 371 +197 9547 4985 2 42126 

116 365 +61 9543 2810 4 3413 

121 271 +94 7752 2226 2 32118 

23 300 +13 6714 404 9 2610 

117 227 +67 6523 2679 3 2116 

180 202 +112 6100 3885 1 22113 

4 193 -6 4489 149 3 1510 

35 182 +27 3378 630 2 1610 

32 152 +29 2374 500 1 1515 

98 120 + 78 2862 1687 1 1219 

122 115 +105 2289 2029 1 14113 

50 97 +27 2577 1101 1 812 

56 103 +41 2548 1031 1 1217 

112 Country reporters Songs ranked by total plays for the airplay week of Sunday 1/4 Saturday 1/10 

G 2004 Radio & Records 

Most Added' 
wtwtw.rrindlratar.clwn 
ARTIST '',E :ABE. S. 

RASCAL FLATTS Mayberry dyne Street? 

REBA MCENT1wE Somebody (MCA) 

PAT GREEN Guy Like Me /R«.Ikll/rnrsa/South? 
BIG & RICH Wild West Show (Warner Bros.) 

EMERSON NNE last One Standing (DreamWorksi 

GEORGE STRAK Desperately (MCA) 

CLINT BLACK Spend My Tone faro Music Grovel 

TRACY LAWRENCE Pant Me A B,nwgharn (DreamWorks) 

DAVE LEE MURPHY loco (AuáiN 

Most 
Increased Points 
ARTIST 'iLE LABES/ 

TOBY KEITH America Saiier dMWWohl 
RASCAL FLATTS Mayberry (Lyric&reet) 

TERRI CLARK I Warty Do It AI Illercriryl 

SARA EVANS Perfect (RCA) 

ALAN JACKSON Remember When (Arista) 

TIM MCGRAW Watch The Wind Blow By ?Curb? 

KEITH URBAN You'll Ttnk Of Me /Capitol) 

BROOKS & DUNN YOU Can't Take The Honky Tonk 

GARY ALLAN Songs About Ran /MCA) 

PAT GREEN Guy Lie Me /Repubk /UnnersalSouth? 

Most 
Increased Plays 
ARTIS' ' 4tE. S 

TOBY KEITH Amencan Saber (DreamWorks) 

RASCAL FLATTS Mayberry (Lyre Street 

TERRI CLARK I Warn Do It AI (Mercury) 

SARA EVANS Perfect (RCA) 

TIM MCGRAW Watch The Wind Blow By 'Curb/ 

KEITH URBAN Youll Think Of Me (Capitol) 

ALAN JACKSON Remember When (Arista) 

BROOKS & DUNN You Cant Take The Honky Tonk.. 

PAT GREEN Guy Like Me (Repubhalmersal South) 

GARY ALLAN Songs About Rain (MCAT 

R &R's 

11001 

38 

21 

24 

18 

13 

13 

12 

TOTAL 

PONT 
INCREASE 

+604 

+590 

+453 

+442 

+435 

+415 

+398 

?Arista? +385 

+351 

+314 

TOTAL 

KAT 
INCREASE 

+450 

+449 

+353 

+324 

+322 

+302 

+279 

(Arafat +282 

+245 

+235 

Year-End Chart Pack x$65 
Now AVAILABL! 

Includes year -end charts for all R &R formats from 
1974 through 2003! Call (310)788 -1625 or email 
moreinfo@radioandrecords.com 
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Rs/ COUNTRY +Y 
EXCLUSIVE NATIONAL MUSIC 

CALLOUT 
RESEARCH ESTIMATES JAMER 

/CA e 
anuary 16, 

Y - 
2004 

Callout America song selection is based on the top 35 titles from the MR Country chart for the airplay week of December 7- 13.2003. 

45 

ARTIST TII (Lake LIKE A LOT 

TOTAL 

POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN 

TOBY KEITH I Love This Bar (OreamWorks) 41.5% 79.5% 12.5% 99.5% 3.3% 4.3% 

KENNY CHESNEY There Goes My Life (BNA) 37.0% 73.3% 17.0% 97.8% 5.5% 2.0% 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 34.0% 88.8% 17.3% 94.3% 7.3% 1.0% 

JIMMY WAYNE I Love You This Much (DreamWorks) 33.8% 73.0% 18.5% 97.8% 5.0% 1.3% 

TERRI CLARK I Warn Do It AI (Mercury/ 33.0% 69.8% 22.0% 97.3% 3.8% 1.6% 

GEORGE STRAIT Cowboys Like Us (MCA) 32.5% 71.0% 20.0% 99.0% 5.3% 2.8% 

TRACY BYRD Niacin* Bone (RCA) 32.5% 71.0% 18.0% 98.3% 5.3% 4.0% 

CHRIS CAGLE Chicks Dig It (Capital) 32.3% 66.3% 20.3% 98.0% 7.8% 3.8% 

BROOKS & DUNN You Can't Take The Honky Tortk Out Of The Girl (Arista) 32.3% 89.3% 20.0% 972% 7.8% 0.8% 

TOBY KEITH American Soldier (DreamWoiksl 32.0% 70.0% 17.0% 96.0% 7.3% 1.8% 

SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 31.0% 88.5% 18.8% 97.5% 9.0% 3.3% 

ALAN JACKSON Remember When (Arista) 31.0% 69.3% 15.3% 92.3% 6.3% 1.5% 

DIAMOND RIO Wrinkles (Arista) 30.3% 88.0% 22.3% 95.9% 5.0% 2.5% 

BLUE COUNTY Good Little Girls (Asy/um/Curbl 29.8% 67.5% 20.0% 96.3% 7.3% 1.5% 

JO DEE MESSINA I Wish (Curb/ 28.0% 67.8% 20.3% 95.8% 5.3% 2.5% 

BRAD PAISLEY Little Moments (Arista) 28.0% 71.5% 18.0% 95.8% 5.5% 0.8% 

SHERYL CROW The First Cut Is The Deepest (A &M/Interscopel 27.8% 83.5% 20.5% 93.5% 8.0% 1.5% 

TIM MCGRAW Watch The Wind Blow By (Curb) 27.5% 64.0% 19.5% 92.0% 1.5% 1.0% 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 27.3% 63.5% 20.5% 90.5% 4.8% 1.8% 

TRACE ADKINS Hot Marna (Capitol) 27.0% 61.8% 17.8% 96.8% 13.5% 3.8% 

JOSH TURNER Long Black Train (MCA) 26.8% 63.3% 19.0% 92.3% 8.0% 2.0% 

CRAIG MORGAN Every Friday Afternoon /BBR) 26.3% 68.8% 20.8% 96.5% 4.3% 2.8% 

TRACY LAWRENCE Paint Me A Birmingham (OreamWoks) 25.8% 60.8% 23.8% 95.3% 9.8% 1.0% 

CLINT BLACK Spend My Time (Equity Music Group) 25.0% 60.8% 22.3% 90.8% 6.3% 1.5% 

BRIAN MCCOMAS You're In My Head (Lyric Street) 24.8% 58.3% 23.0% 89.3% 6.5% 1.5% 

DIERKS BENTLEY My Last Name (Capitol) 24.0% 61.8% 20.8% 87.5% 4.3% 0.8% 

KELLIE COFFEY Texas Plates (BNA) 23.5% 63.5% 26.0% 96.3% 6.3% 0.5% 

JOE NICHOLS Cool To Be A Fool (Universal South) 22.5% 62.3% 20.8% 92.8% 8.5% 1.3% 

RODNEY ATKINS Honesty (Write Me A List) (Curb) 22.0% 65.5% 19.5% 91.5% 5.0% 1.5% 

SARA EVANS Perfect (RCA) 22.0% 58.0% 24.8% 93.8% 9.0% 2.0% 

CAROLYN DAWN JOHNSON Simple Life (Arista) 21.3% 50.5% 23.5% 84.8% 8.8% 2.0% 

PATTY LOVELESS On Your Way Home (Epic) 20.8% 52.5% 19.3% 78.8% 6.5% 0.5% 

GARY ALLAN Songs About Rain (MCA) 20.3% 52.3% 25.3% 85.0% 6.5% 1.0% 

JAMES OTTO Days Of Our Lives (Mercury) 18.8% 55.5% 21.8% 84.3% 5.3% 1.8% 

KEITH URBAN Yoú I Think Of Me (Capitol) 15.8% 48.8% 19.0% 74.0% 5.5% 0.8% 

KENNY ROGERS Handprints On The Wall (Dreamcatcher) 15.5% 53.3% 24.0% 87.0% 8.3% 1.5% 

14.8% 45.3% 18.8% 11.5% 6.5% 1.0% 
LEANN RIMES This Love (Asylum/Curb) 

SONYA ISAACS No Regrets Yet (Lyric Street) 14.0% 42.8% 23.5% 71.0% 4.5% 0.3% 

CLAY WALKER I Can't Sleep (RCA) 13.5% 44.3% 18.8% 72.0% 9.8% 1.3% 

PAT GREEN Guy Like Me (Republic /Universal South) 13.0% 45.5% 18.8% 68.5% 4.0% 0.3% 

CALLOUT AMERICA. 

HOT SCORES 

l assurord of the Week: Bddrica. 
Qerstioe of the Werk: What kind of gifts 

did you give the most of this past Christ- 

mas? 

Total 

Tons /games: 

Music, CUs, cassettes: 6% 

Money, gift certificates: 26% 

Electronics, CD players, computers: 9°° 

Clothing: 29% 

PI 

Toys /games 26% 

Music, CDs, cassettes: 7% 

Money, gift certificates 24% 

Electronics, CI) players, computers: 9% 

Clothing: 34% 

H 
Toys /games: 37% 

Music, CDs, cassettes: 2% 

Money, gift certificates: 30% 

Electronics, CD players, computers: IO".. 

clothing: 21% 

Male 

Toys /games: 32% 

Music, CDs, cassettes: 5% 

Money, gift certificates: 29°.. 

Electronics, CD players, computers: 7 

Clothing: 27% 

Ratak 
Toys /games: 27% 

Music, CDs, cassettes: 6% 

Morey, gift certificates 22% 

Electronics, CD players, computers: 11 " 
Clothim 34% 

2534 
Toys /games: 34°., 

Music, CDs, cassettes: 3% 

Money, gift certificates: 

EJec tunics, CD players, computers: W. 

Clothing: 37% 

Total sample sizes 400 persons weekly with a .r 5% margin of error Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are a) I Lrke It A Lof. In Fact its One Ot My 

Favorites b) I Like It c) Its Okay.. Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio I) I Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R &R's Country 

airplay chart The sample is composed of 400 25.54 -year -old persons who identity Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 

1ß" each in the 25.34, 35 -44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye 

NORTHEAST: Washington. DC.. Harrisburg. PA.. Providence. Rochester. NY. Springfield. MA. Hartford. Portland. ME. Portsmouth. NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga. Mobile. AL. Charleston. 

SC. Jackson. MS MIDWEST: Milwaukee, Cincinnati. Cleveland. Kansas City. Lansing. MI. Ft Wayne. IN. Rockford. IL. Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson. Albuquerque, Oklahoma City. Houston -Galveston. 

Phoenix. Lafayette, LA. San Antonio WEST: Portland. OR. Salt Lake City. Fresno. Bakersfield. Spokane. WA. Riverside -San Bernardino. Boise. Denver. Monterey -Salinas r"Ñ 2004 R &R Inc 'J 2004 Bullseye Marketing 

Research Inc 

&3AD s 
Hit country music, interviews with lop 

entertainers and inspirational commentaries 
by Grammy winner Bill Mack 

FREE 

WEEKLY PROGRAM 

VOICE OUT 28:00 

Also Available: 

POWERLINE /Adult Contemporary Music 
MASTERCONTROL / Lifestyle Interviews 

ON TRACK / Contemporary Christian Music 

STRENGTH FOR LIVING Contemporary Teaching 

AT A GLANCE SPOTS Variety of Topics 

FamilyNet 
radio 

www.FamilyNetRadio.com 

e-mail: Into@FamilyNetRadio.com 

800.266.1837 
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A 
America's Best Testing Country Songs 12 + 
For The Week Ending 1/16/04 

Persons Women Men 
Artist libe iidheli r W i_W Familiarity Burn 25 -54 25-54 25.54 

ALAN JACKSON Remember When (Ansia) 4.39 4.40 98% 15% 4.41 4.43 4.39 

KENNY CHESNEY There Goes My Lite (BNAI 4.30 4.25 98% 19% 4.25 4.38 4.16 

BRAD PAISLEY Little Moments (Aratal 4.22 4 23 97% 16% 4.22 4.25 4.21 

TOBY KEITH American Soldier /Dream Works) 4.21 4.33 95% 16'/. 4.22 4.28 4.19 

TOBY KEITH I Love This Bar /DreamWarksl 4.12 4.11 100% 34% 4.15 4.14 4.16 

BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl /Aostai 4.07 4.07 99% 27% 4.07 4.08 4.07 

GEORGE STRAIT Cowboys like Us (MCAT 4.07 4.09 96% 26% 4.11 4.04 4.15 

TERRI CLARK I Wanna Do It AN /Mercury/ 4.03 4.07 96% 25% 4.03 4.02 4.04 

MARTINA MCBRIDE In My Daughter's Eyes (RCA/ 4.03 4.06 92% 19% 4.06 4.18 3.97 

JIMMY WAYNE I Love You This Much (DreamWorksl 4.02 3.95 92% 21% 4.02 4.24 3.86 

KEITH URBAN Yoú N Think Of Me /Capitol) 4.02 - 62% 7% 4.00 4.20 3.86 

BUDDY JEWELL Sweet Southern Comfort /Columbia/ 3.98 4.04 80% 12% 4.00 4.03 3.98 

TRACY BYRD Donlon' Bone (RCA) 317 3.99 98% 28% 3.95 3.97 3.94 

SARA EVANS Perfect (RCA) 317 4.04 90% 20% 3.97 316 3.98 

RODNEY ATKINS Honesty (Write Me A List) /Curb/ 3.96 3.99 91% 24% 3.95 4.14 3.82 

DIAMOND RIO Wrinkles (Arista/ 3.95 4.00 88% 23% 3.93 4.11 181 

TIM MCGRAW Watch The Wind Blow By /Curb/ 195 3.08 88% 20% 3.04 4.10 3.78 

CLINT BLACK Spend My Time /Equity Musk Group/ 195 190 79% 11% 3.98 3.97 3.98 

GARY ALLAN Songs About Ran (MCA) 194 3.98 78% 11% 312 3.93 3.91 

JOE NICHOLS Cool To Be A Fool /Urrversa/Sourhl 313 3.95 85% 15% 312 3.98 3.89 

JO DEE MESSINA I Wish (Curb/ 312 3.95 89% 22% 3.93 4.01 3.87 

SCOTTY EMERICK I Can't Take You Anywhere /OreamWorks) 3.90 4.01 84% 19% 3.88 4.00 3.80 

BLUE COUNTY Good Little Girls /Asyban(Curbl 310 3.96 62% 9% 3.86 3.97 3.79 

DIERKS BENTLEY My last Name /CapitoI 3.89 4.02 75% 11% 3.88 3.88 3.88 

CRAIG MORGAN Every Friday Afternoon (BBR) 3.89 4.01 70% 15% 3.90 4.05 3.80 

CHRIS CAGLE Chicks Dig It (Capitol) 3.85 3.90 98% 34% 3.79 3.87 3.74 

JOSH TURNER long Black Train (MCA/ 3.83 3.92 84% 23% 183 3.89 3.80 

LONESTAR Walking In Memphis (BNAI 3.77 3.81 99% 36% 3.73 3.91 3.60 

TRACE ADKINS Hot Mama iCaptd) 3.77 3.88 91% 22% 3.78 3.97 3.66 

Total sample size is 529 respondents Total average favorabildy estimates are based on a scale of 1 -5 i 1 =dislike very much. 5 . hike 

represents the percentage of respondents who recognized the song Taal an represents the number of respondents who said they 

Songs must have 40% familiarity to appear on survey Sample composition is based on persons 12. Persons are screened rya the In 

the music test based on the format music preference RaferheMusit corn results are not meant to replace callout research The 

opinions of participants on the the Internet onh, RateTheMusic is a registered trademark of RateTheMus c corn The RIM system. 

stations by calling 819- 377.53RA. RaMTbeMusic. com data á Named by MNiabase Research, a division a Premiere Radio 

very much) Total familiarity 
are tired of hearing the song 

nternet Once passed. they can 

results are intended to show 

is available for lead radio 

Networks. 

New &Active 

EMERSON DRIVE last One Standing (DreamWorks) 

Total Plays: 16, Total Stations: 15, Adds: 10 

JEFF BATES I Wanna Make You Cry (RCA) 

Total Plays: 61, Total Stations: 27, Adds: 21 

RHONDA VINCENT If Heartaches Had Wings /Rounder) 

Total Plays: 26, Tots Stations. 11, Adds: 10 

CHRIS LEDOUX Horsepower /Capitol) 

Total Plays: 19, Total Stations: 10, Adds: 0 

8M8s rooked by total plays 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of 

all pictured and send them to: 

R &R, cio Keith Berman: 
10100 Santa Monica Blvd.. 3rd Floor. 

Los Angeles, CA 90067 

Email: kberman@radioandrecords.com 

FsHScK 
OYEAR AGO 

No. I: "I9 Somethin " - Mark Wills 

OYEARS AGO 

No. I :"Spirit of A Boy, Wisdom Of A Man" - Randy Travis 

toYEARS AGO 

No. 1:"I Want To Be Loved Like That" - Shenandoah 

® YEARS AGO 

No. I : "Song Of The South" - Alabama 

® YEARS AGO 

No. I : "Tire Sound Of Goodbye" - Crystal Gayle 

YEARS AGO 

No. I: 'Tulsa Time" - Don Williams 

J 

Most Played Recurrents 
ARTI$T TITLE LABELS 

TOTAL 

PLATS 

TOBY KEITH I Love This Bar iDreamWorks) 2855 

GEORGE STRAIT Cowboys like Us ¡MCA, 2413 

CHRIS CAGLE Chicks Dig It iCap oil 2294 

KEITH URBAN Who Wouldn't Wanna Be Me iCaprdl 2236 

DIERKS BENTLEY What Was I Thinker, ICapudl 2074 

MONTGOMERY GENTRY Hel Yeah ¡Colombia, 2025 

PAT GREEN Wave On Wave IRepublitUniversal South, 1860 

RASCAL FLATTS I Melt der Street) 1850 

ALAN JACKSON AND JIMMY BUFFETT h's Five O'C1ock Somewhere Marta) 1735 

GARY AUAN Ti ag Little Boys (MCA) 1702 

J 

www.americanradiohistory.com
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BRYAN FARRISH 
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ANGELA PERELLI ADULT CONTEMPORARY 
epNNN @radIoandrecof ds. cure 

A Metrosexual Media Mogul In The Making 
Continued from Page 1 

guy. l remember when I was 20. I was 
nenvhere near as focused. Even then 
Ryan knew what he wanted to do. He 
had a plan." 

The Guy In Charge 
Seacrest calls me from home as he's 

packing for a trip to Vegas to tape Fox - 

TV's New Year's Eve show. He com- 
ment; right away on how weird this 
whole thing is, our paths crossing 
again in a different time with us in dif- 
ferent capacities. His 
other phone rings. ht's a 

Fox producer warning 
him that it's snowing in 

Vegas. A lot. Seacrest in- 

structs them to shoot 
footage of the snow. He 
is now the guy in charge, 
not the talent worried 
about freezing during the broadcast. 

We hired Seacrest at KYSR 10 years 
ago for weekend nights, and he was 
quickly promoted to weeknights. In 

1997 I paired him with co-host Lisa 

Foxx in afternoon drive, when they 
dominated the ratings kw over five 
years. As the show began to grow, we 
hired Lane, who had left the station 
and subsequently become well 
known for coaching talent, to help 
develop their characters. 

"Ryan has always had a stung de- 
sire to succeed, and he grew very 
quickly," Lane says. "We worked a lot 
on building the show around Ryan's 
character. He started spoofing himself 
as this somewhat superficial guy who 
was dunning and exceedingly Woable 

primarily because he didn't take him- 
self too seriously." 

Seacrest describes his character: 
"For the last six years my bit on the 
radio has been my highlights, my 
eyebrows, my tanning. Now there's 
a name for it that people recognize: 
metrosexual. The lesson for any tal- 
ent is that you have to figure out 
who you are and then pick stories to 
tell that reinforce your character to 
people. That's what people will re- 
member." 

Ryan At The Bat 

Seacrest sounds remarkably calm, 
considering the month he's having. 
Not only is he debuting as Casey 
Kasem's replacement as host of Amer- 

ican Top 40, but the nationally syndi- 
cated TV show he produces and hosts, 
On Air, debuted this week, and the 
pop culture phenomenon American 
Idol, which he hosts, begins its third 
season Jan. 19. 

Seacrest is fully aware that the real 
challenge is just beginning. "I've al- 
ways wanted to be that guy - you 
know, that guy who gets to host the 
New Year's Eve show on TV or the 
Billboard Music Awards," he says. 
"My drive was always 'Give me the 
opportunity!' 

"Well, now I have the opportunities 
l've always wanted, but now I have to 
prove that I can do it. Like with Amer- 

ican Top 40, I feel the pressure to make 
it compelling for another 30 yens. I still 

don't feel like l've made it" 
Seacrest has always believed that 

radio is a great place to hone the nec- 
essary hosting skill of, eing able to 
talk off the cuff, but he's never felt ra- 
dio is the stepchild of television. 

it has been the catalyst for all my 
success," he says of radio. "I view it 

('1L1I;1 
RYAN SEACREST 

not just as a steppingstone to other 
things. I'm extremely proud to have 
AT40 cleared on KIIS /Los Angeles. 
PD John Ivey paved the way for the 
show to be cleared in all of the top 25 

markets. 
"And Casey Kasem could not have 

been any sweeter. He is entrusting me 
with the brand that he has built, and 
to have his support - one of the big- 
gest pop personalities in radio ever - 
is huge. He's happy because he knows 
that he is passing the show on to 
someone who takes it seriously and 
wants to see it continue for 30 more 
years." 

A Cross -Promotion 
Bonanza 

At Hollywood & Highland, the 
Hollywood entertainment complex 
where Seacrest's new live TV show, 
On Air, will shit daily, Clear Channel 
is building a brand -new radio studio 
from scratch, where Ryan will pro- 
duce AT40. The television and radio 
shows will synergize as often as pos- 
sible though cross-promotions with 
local affiliates. 

"It's so peat now, with the credi- 
bility of American Idol behind me, to 
have executives in the meetings open 
to my ideas," he says. "I'm really 
proud of the way we're going to in- 
corporate fundamental things from 
radio into TV. 

"For instance, on a Friday TV show 
Ill say, 'Check out American Top 40 this 
weekend to win tickets when Brad l'i'lt 

is a guest on the show.' And then on 
AT40 1'lI do a radio segment that's lo- 

calized to have listeners call in to win 
tickets. 

"We're also talking about tying the 
top five songs of the week in to Mon- 
day's show, featuring the chart and 
maybe doing some kind of call -in eon- 
test. Fox could easily have said, 'We 
don't do it that way.' At AT40, too, 
they've adopted the attitude of 'We're 
making the change. Let's go for it.' 
And it's all going to happen together, 

with radio and television supporting 
each other." 

The Fox people and the Clear 
Channel people - specifically, Clear 
Channel CEO John Hogan, Sr VP/ 
Programming Tom Owens and VP/ 
Programming Sean Compton, as well 
as Premiere Radio President /COO 
Kraig Kitchin - are all very enthusi- 
astic about Seacrest's doss -promotion 
ideas. 

"Ryan is an extraordinary talent 
who has worked hard to earn the op- 
portunities he has gotten," Hogan 
says. "He's a radio guy who is poised 
to use the talent, energy and person- 
ality that have worked so well in radio 
in his new TV show. He is amazing in 

his ability to balance the workload, the 
acclaim and the ability to stay gro u d- 
ed." 

Feet On The Ground 
And how do you stay grounded 

when you're host of one of the biggest 
shows on TV, American Idol, as well as 
its spinoff, American Juniors; you're 
named one of the 50 Most Beautiful 
People by People magazine; you guest- 
host for legendary KILS morning tal- 
ent Rick Dees; you're a correspondent 
for The Tonight Show With Jay Roam; and 
you've got hosting and production 
credits on your new brainchild, a na- 
tionally syndicated infotainment and 
variety show? Well, you aim higher, 
at building a new brand of television 
show. 

"If the opportunity 

ever arises to do a 

morning drive radio 

program, you'd 

better believe I'll 

have a big sign that 

reads `Pick me! Pick 

me!" 
Ryan Seacrest 

Sea rest seems proud that his name 
is not in the title of On Air. This is not 
the Seacrest I know, but he'sa produc- 
er now. He wanly the On Air brand to 
exist beyond him, like Entertainment 
Tonight. He is genuinely thrilled that 
he has a full "Ryan Seacrest Produc- 
tions" card in the end -of -show cred- 
its, a first for him. 

Fox obviously believes in the show 
and in Seacrest. It shelled out the 

January 16. 2004 RIM 49 

"The lesson for any talent is that you have to 

figure out who you are and then pick stories to 

tell that reinforce your character to people. 

That's what people will remember." 

Ryan Seacrest 

money to build a full studio for him 
at photo-op- friendly Hollywood & 

Highland, which houses shops, 
clubs, restaurants and the Kodak 
Theatre, home of the Academy 
Awards. 

The studio will have windows onto 
the street, and the complex features a 
plaza that will hold 5,000 for free con - 
certs by Misters like Enrique Iglesias, 
who will perform live on the first 
show. 

We joke that this marks a big im- 
provement for the tourists wandering 
around Hollywood, whose only star 
sighting up to now has been the guy 
dressed like Superman who charges 
you a dollar to take his picture. 

A 'Fan- Centric' Show 
On Air is an entertainment news- 

magazine with live interviews and 
performances, and it incorporates a lot 
of elements of radio - specifically, el- 
ements of Seacrest's popular radio 
show. Forsaking the standard talk - 
show monologue, the show will open 
with the top entertainment news sto- 
ry of the day - the "water -corder top- 
k." There is one main entertainment 
news correspondent, former To'4mnun- 

do entertainment reporter and Eden's 
Crush member Rosanna Tavares, as 
well as several other reporters around 
the country. 

Seacrest admits that it's not World 

News Tonight. "It will air around 5pm 
as munterpnogramming to local news, 
and for a culture that's into the life- 
style of celebrity, it will be compel- 
ling," he says. "It will be a very 'fan - 
centric' show, using radio's contesting 
model. Each week we'll give away 
something money can't buy, like the 
opportunity to be the backstage cor- 
respondent for On Air at a Sting con- 
cert. 

"We will have viewers and the stu- 
dio audience as an integral part of the 
show, asking guests questions and 
doing some of the interviews. It brings 
a more organic feel to the show. Well 
even take live phone calls and text 
messages. I don't feel that] have to ask 
all the questions myself anymore. 
Something 1 learned from radio is how 
and when to go into and get out of a 

phone call." 
Premiere's Kitchin believes that it's 

this casual confidence that attracts 
people to Seacrest. "Ryan has an ex- 
temporaneous style and an honest, 
self -effacing personality that listeners 
and viewers find refreshing," Kitchin 
says. 

"His youth is buoyed by his profes- 
sionalism. His excitement for enter- 
tainment is balanced by his apprecia- 
tion for what's been accomplished by 
others before him." 

Turning The Page 
As overexposed as he may seem 

right now, Seacrest has said no to oth- 
er opportunities. "My priority has to 
be the syndicated show, where I have 
to prove myself every day," he says. 
"I have to be accepted into people's 
homes. I'm intense. I'm hard on my- 
self. Even though it's just entertain- 
ment, the stakes are extremely high. 
If the show fails, it's not off the radar. 
I want it to be the best." 

Due to this intense commitment and 
focus, Seacrest has given up his plum 
afternoon drive gig at Star 98.7. Bruce 

James, the station's Traffic Manager 
and one of the few employees who re- 

members when the 20 -year -old bushy- 
haired college kid was hired, remi- 
nisced at Seacrest's going -away party 
about the days when Ryan would 
sneak his books into the studio and do 
his homework during music sweeps. 

The part of his radio gig that Sea - 
crest will miss most is the relation- 
ships, especially with co-host Lisa 
Fou, with whom he laughed day af- 
ter day for years. She is not just a co- 
worker," he says. We became great 
friends. 

"But she's not just a friend either, 
she is the most generous, thoughtful 
person I knew. It was tough for me to 
turn the page, but it was time. And it's 
a great opportunity for her to figure 
out what she wants. I 'lI definitely help 
her any way I can." 

One More Goal 
His duties as permanent fill -in host 

for KIIS's Rick Dees also had to be put 
aside, but doing morning radio is still 

a goal. "If the opportunity ever arises 
to a morning drive radio program, 
you better believe Ill tore a big sign 
that reads 'Pick me! Pick me!'" Sea - 
crest says. 

"As a radio guy at heart, I would 
do everything to make it work. There 
would be nothing more exciting for 
me, after following Casey Kasem, 
than to step into a big morning gig. 
When I was 12 I was already practic- 
ing being a DJ by imitating Casey: 
'And the countdown rolls on....'" 

Seacrest's mom, Connie, bought 
him his first mixer from Radio Shack 
after a DJ at a party explained how to 
cross -fade. And how proud of her son 
is she? "Oh, she cries all the time," 
Seacrest says. 

And I am proud that my very last 
piece of business at Star 98.7, with the 
station manager hovering in my door- 
way, was to send Seacrest and his staff 
a congratulatory note on the phenom- 
enal job he did handling a live broad- 
cast, interview and performance with 
Elfin John - flat-ironed hair and fan- 
cy shirt notwithstanding. 
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January 10, 2004 
ARTIST TITLE LABELS; 

TRAIN Caling AI Angels (Columbia) 

SHANIA TWAIN Forever And For Always (Mercury/IL11MG) 

UNCLE KRACKER fIDOBIE GRAY Dritt Away (lava) 

MATCHBOX TWENTY Unwell (Atlantk) 

PHIL COLLINS Look Through My Eyes (Walt Disney /Hollywood/ 

SIMPLY RED Sunrise (si p/yred.co+n) 

COUNTING CROWS Big Yelow Taxi (Ge/fsNlnterscgpel 

CELINE DION Have You Ever Been In Love (Epic) 

LUTHER VANDROSS Dance With My Father /J) 

JOSH GROBAN You Raise Me Up (143/Reprise) 

MERCYME I Can only Imagine (INO/Curbl 

SHERYL CROW The First Cut Is The Deepest (A &ht nterscgpe) 

CLAY AIKEN Invisible (RCA) 

DIDO White Flag (Arista) 

SARAH MCLACHLAN Falen (Arista) 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/ 

TIM MCGRAW Tiny Dancer (Curb) 

ROD STEWART fICHER Bewitched. Bothered And Bewildered (J) 

FIVE FOR FIGHTING 100 Years (Aware/CcIwndial 

CHRISTINA AGUILERA The Voice Within (RCA) 

SANTANA fIALEX BAND Why Don't You & I (Arista) 

CELINE DION Stand By Your Side (Epic) 

HALL & OATES Getaway Car (LI.Watch) 

BURKE RONEY Let It AN Come Down (R WoriWRykol 

SEAL Waiting For You (Warner Bros.) 

3 DOORS DOWN Here Without You (RepubicNmversall 

BANGLES Something That You Said (Koch) 

ELTON JOHN The Heart Of Every Girl (Epic) 

JOHN MAYER Bigger Than My Body (Aware/Columdial 

SUZY K. Gabriel (Vain) 

TOTAL 

PLAYS 
I- 

PLATS 
TOTAL 

AUDIENCE 
11.1 

WEEKS ON TOTAL STATNDNV 
CHART AM 

2326 +132 201107 27 10812 

2290 -6 218972 36 11510 

2250 +40 218492 44 10410 

2125 22 220101 34 9910 

1758 +36 149941 18 10011 

1644 82 114422 26 9012 

1618 20 149448 35 9310 

1519 7 131364 37 10810 

1516 +38 154023 30 9910 

1402 5 117976 11 9514 

1402 24 82331 35 8811 

1318 +121 159769 14 1917 

1254 +6 118095 12 8612 

1205 +134 141800 14 7519 

1075 +74 94188 13 5812 

917 +298 69233 10 6112 

724 +36 26841 12 7215 

531 +18 41566 10 6613 

499 +205 47222 2 40120 

459 +40 21308 1 5518 

425 +35 67296 9 2914 

413 -19 22232 15 3910 

402 +18 13374 11 60110 

302 -61 3797 10 4114 

273 -35 14320 19 2510 

260 +77 52576 3 1714 

221 .13 6500 3 2812 

206 5 10896 5 2913 

157 +24 6606 5 810 

150 +17 2016 1 3015 

120 AC reporters Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays tor the airplay week of 

1/4 -1/10 Bullets appear on songs gaining plays or remaining flat from prevous week I1 two songs are tied in total plays. the song wrth the larger increase in plays is 

placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart Songs below No 10 are moved to recurrent after 50 weeks on the chart Most Added 

Is the total number of new adds officially reported to RSA by each reporting station Songs unreported as adds do not count toward overall total stations playing a song 

Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH number Average Quarter Hour 

Persons used herein with permission from the Arbdron Company (() 2004. The Arbdron Company) 2004. R &R. Inc. 

New &Active 
ABENAA Song 4 U /Nkunml 
Total Plays 100 Total Stations: 22, Adds: 2 

MARTINA MCBRIDE This Ones For The Girls (RCA) 

Total Plays: 99, Total Stations: 29, Adds: 19 

RUBEN STUDDARD Sorry 2004 (J) 

Total Plays: 96, Total Stations: 20, Adds: 4 

Songs ranked by total plays 

Most Added' 
www.aradds.own 
ARM TILE LABELS: ADDS 

FIVE FOR FIGHTING 100 Years lAwanriCaMartlral 26 

MARTINA MCIRIDE This One's For The Girls (RCA) 19 

HALL & OATES Getaway Car 4 W4rchl 10 

NAIYFACE The Lord= t4i ty 10 

INN M. Flag (Amta) I 
CINNSTNlA AGUILERA The Vice Within MRCAI 6 

SHERYL CROW The Fist Cut Is The Deepest (A8thantstscepe 7 

TIM MCGRAW Toy Dance Kuhl 5 

SUZY L Gahriel (Velanl 5 

Most 
Increased Plays 

ARTIST T T, APE: .ì 

TOTAL 

PLAY 
MCKEANE 

M. MCDONALD AO No Mountain High Enough IMotownl +215 

FIVE FOR FIGHTING 100 Years (Aware/Columbia' +205 

DIDO White Flag (Anatol + 134 

TRAIN Calling Ai Angels (COMar ial +132 

SHERYL CROW The Forst Cut Is The Deepest rA &Milnterscope! +121 

REGIE HAMM Babies (Re(ugee/Unwecu/South! +84 

3 DOORS DOWN Here Without You (Repukk/Umrversali +77 

GABRIELLE Out Of Reach Go &aULb',rS.)I +76 

SARAH MCLACHLAN Fallen ( Anstal +74 

MARIAN CAREY Through The Ran (MonarC/IWMG. +65 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

THE NEW SINGLE 

I MISS US 

FOR IMMEDIATE AIRPLAY CONSIDERATION 

Contact Jerry Lembo 201 -840 -9980 jerry@lemboentertainment.corn 
All THE 61ST' 

www.kennyloggms corn W.F. Leopold Management RECORDS 
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Artist Title (Label) 

America's Best Testing AC Songs 12 + 

For The Week Ending 1/16/04 

Kawrr 

Women Women Women 
TW l.W Familiarity 'Burn 25 -54 25 -34 35 -54 

CLAY AIKEN Invisible /RCA) 

MATCHBOX TWENTY Unwed (Atlantic) 

JOSH GROBAN You Raise Me Up (143/Re rrsel 

SANTANA fIALEX BAND Why Don't You & I (Arista) 

SARAH MCLACHLAN Fallen (Arista( 

TRAIN Caving AM Angels (Columbia) 

CELINE DION Have You Ever Been In Love lEpicl 

PHIL COLLINS Look Through My Eyes (Wa/IOrsney /Hollywood) 

SHANIA TWAIN Forever And For Always (Mercury/IOJMG/ 

LUTHER VANDROSS Dance With My Father IJ) 

DIDO White Flag /Arista/ 

SIMPLY RED Sunrise /sirnplyrtdcom) 

TIM MCGRAW Tiny Dancer /Curb/ 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

CHRISTINA AGUILERA The Voice With (RCA) 

UNCLE KRACKER fIDOBIE GRAY Drift Away (lava) 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscgoel 

ROD STEWART fICHER Bewitched. Bothered And Bewildered 41) 

COUNTING CROWS Bp Yellow Taxi (GdAela7nterscopel 

4.28 4.27 92% 16% 4.39 4.47 4.38 

4.03 4.02 96% 38% 4.06 3.96 4.09 

4.02 4.05 86% 15% 4.09 317 4.13 

3.84 3.85 13% 21% 3.84 3.88 3.82 

3.80 3.81 U% 21% 3.75 3.83 3.73 

3.79 3.76 94% 42% 3.77 3.66 3.80 

3.76 3.81 95% 40% 3.78 3.52 186 

3.75 3.86 84% 26% 3.77 3.54 3.83 

3.74 3.88 97% 42% 3.75 3.65 3.78 

3.74 3.73 92% 38% 3.73 3.43 3.82 

3.74 3.84 85% 28% 3.72 3.68 3.73 

3.70 316 78% 24% 3.68 3.75 3.66 

3.62 3.88 111% 28% 3.72 3.74 3.71 

3.58 3.64 91% 21% 3.62 3.55 3.64 

- 77% 27% 3.49 3.48 3.50 

3.45 97% 52% 3.50 3.41 3.53 

3.54 83% 38% 3.47 3.45 3.47 

3.28 3.14 84% 24% 3.31 3.00 3.40 

3.20 3.17 92% 53% 3.26 3.12 3.22 

3.50 

3.49 

3.45 

rota) sample sue is 586 respondents TON merge imeraNlity estimates are based on a scale of I -5 ¡ I = drshke very much 5 . Ike very much, Tuaai UASaLwly represents the 

Percentage of respondents who recognized the song TMN am represents the number of respondents who said they are tired of hearing the song Songs must have 40. IarrW anry 
to appear on survey Sample composition is based on persons 12. Persons are screened vu the Internet Once passed. they can We the music test based on Me format'mitt 
preference RafelheMusic.com results are not meant to rep4ce callout research The results are intended to show opinions of participants on the Me Internet only RatefheMusrc is 

aregrttered trademark ofRaelheMusiccorn Me RIM nibs. is msaMNM Neal wNg station lyaMbyll$-$ 715AM.MM/kMale.aNdaMiöputiM/aiB ism 
Aasearet a evisi e M PL._Use ANN Maarwae. 

Indicator 
Most Added' 

MARTINA MC8RIDE Ths One's For The Girls (RCA) 

FIVE FOR FIGHTING 100 Years (AwarelCo mbia) 

LUTHER VANDROSS Dance With My Father Ui 

CELINE DION Have You Ever Been In Love (Epic) 

CHRISTINA AGUILERA Beautiful RCA) 

CHRISTINA AGUILERA The Voice With (RCA) 

KORAN JONES Don't Know Why Slue Note Virgo 

Recurrents 
SANTANA flMICHELLE BRANCH The Game Of Love ( Arata) 1121 

PHIL COLLINS Can't Stop Loving You (Atlantic) 1088 

DANIEL BEDINGFIELD It You're Not The One (Island/DJMGI 1080 

NORAH JONES Don't Know Why Ode NoteNugni 1066 

ENRIQUE IGLESIAS Hero ,Intersct eI 1037 

CHRISTINA AGUILERA Beautiful (RCA) 993 

FAITH HILL Cry (Warner Bras.) 928 

SHERYL CROW Soak lip The Sun IA &AIAMersctpel 881 

VANESSA CARLTON A Thousand Mies (A &AUlnterscopei 896 

LONESTAR I'm Akeady There BMA( 889 

CELINE DION A New Day Has Come OK/ I1I 

EAGLES Hole In The World (ERCI 816 

Saes reeked by total plays 

Please Send Your Photos 

PAR wants your best snapshots (color or black & white) 

Please include the names and Mies of all pictured and 
send them to 

R &R c/o Keith Berman: 
10100 Santa Monica Blvd 
3rd Floor. Los Angeles. CA 90067 
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Kent Phillips 
PD, KPLZ/Seattle { 

RR AC /HOTAC 

The Seattle radio market may be the 
wildest in the country, with four stations 
undergoing huge format flips. In De- 
cember KNDD and KYPT both flipped 
to Classic Alternative. KLSY changed 
its entire airstaff last year. and KISW 
became a true Active Rock. In Sep- 
tember our station. KPLZ (Star 101.5), 
made an equally radical change with- 
out fanfare. The airstaff and 70 °° of the 

music remained the same, but the texture and ap- 
proach on the station is radically different for Hot 
AC. For years KPLZ has been a top -five biller and has 
finished top five in most female demographics. Now the 
goal is to be top five in adult demographics and top 
three in billing. To do this. we worked with FMR Re- 
search to rethink the Hot AC format and bring it back 
to its roots. The new textural approach was tested in 

two markets I consult and saw 50 °, growth over a six -month period. 
In September we launched on KPLZ With the hope of seeing 20% 
growth. Will it work? We started with a 3.0 adults 25 -54: if we fin- 
ish fall with a 3.6 or higher and top two in women, it worked! My first 
thought whenever I make a change is, how this will affect my staff and 
play better to their strengths? From the music director to the air 
talent. your people are the key to programming a great radio station - not music, not branding, not research. (Since I am half of The Kent 
& Alan Morning Show, this approach is in my best interest too!) The 
new textural approach to Hot AC may be the next phase in our 
format. and the beauty is. you don't have to fire people or blow up 
a station to see growth. 

At AC. Columbia's Elaine Locatelli 
can cross one New Year's reso- 

lution off her list. as Train goes all the 
way to No. 1 this week with "Calling All 
Angels." bumping Shania Twain and 
Uncle Kracker to Nos. 2 and 3. respec- 
tively ... Aware /Columbia's Five For 
Fighting gets Most Added with 20 sta- 
tions. inching out RCA's Martina 
McBride. whose new single. This 
One's for the Girls" came in with 19 ... And Michael McDonald's 
"Ain't No Mountain High Enough" climbs 17 -16' ( +298) ... On the 
Hot AC side. 3 Doors Down (Republic /Universal) continue their 
reign. holding on to No. 1 with a bullet for the fifth week. +124 spins 
... Matchbox Twenty climb 3 -2'. and Sheryl Crow persists with 
"The First Cut Is the Deepest." moving 5 -4' ... The Most Added race 
was neck and neck this week. Maroon 5 (Octone /J) had 42 stations 
add This Love." giving them the edge over John Mayer's new 
single. "Clarity.' which had 41. - Angela Perelli, AC/Hot AC War 

artist 
ARTIST: Nelly Furtado 

LABEL: DreamWorks 
By MIKE TRIAS. ASSOCIATE EDITOR 

tlVlt' 

Besides the music, the other thing that 
amazes me about some of today's 

most successful artists is their work ethic. 
I recently had a chance to talk with Nelly 
Furtado about her album Folklore, which 
came out just two months after she gave 
birth to Nevis (pronounced Nee -vis), her 
daughter with bandmember DJ Lil Jaz. 
Apparently, the life -changing experience 
enhanced her artistry in ways she did not 
expect. 

"I was pregnant for a lot of the recording 
of the album," she says. "It definitely made 
me a little more reflective and more chilled 
out. When you have something that big go- 

ing on in your personal life, the music is 
more like an afterthought, so all that sopho- 
more pressure [of following up her debut 
album. Whoa, Nellyl totally floated away." 

Folklore was co- produced by Furtado 
and Track And Field - the producers be- 

hind her successful debut - with Mike 
Elizondo and Lii Jaz contributing their 
talents on certain tracks. Of her musical 
growth on this project Furtado says. 
"There's a musical fluidity to Folklore. 
There's musical maturity. The sound is a 
lot warmer and smoother. and the album 
plays down better from top to finish. It's 
more like a mood record. My voice also 
sounds a lot better - textured and ma- 
ture." 

On Folklore Furtado continued to draw 
upon her various cultural and ethnic back- 
grounds to produce a sound that is fresh 
and unique. She hopes the result will help 
people open their eats to different styles of 
music. "For people who don't really listen 
to world music or anything sung in another 
language. Folklore is like a safe introduc- 
tion to that world," she says. it's obviously 

' 4 
not world music. per se, but it is influenced 
by a lot of things. and it has that sensibil- 
ity and diversity about it. It's an interna- 
tional pop album." 

The album is filled with Furtado'susual 
mix of upbeat and midtempo tracks. and 
"Explode," featuring Mike Einziger of In- 
cubus on guitars. is one song in particu- 
lar that she is especially proud of. 1 feel 
like I brought a sense of urgency to the 
track, and the music really takes on a 

vibe." she says. "It's really high -octane" 
Other highlights on the album include Is- 
land of Wonder." featuring Brazilian folk 
legend Caetano Veloso, and the CD's lead 
single. "Powerless (Say What You Want)." 

Powerless is all about how I felt grow- 
ing up in Victoria, BC as a Portuguese - 
Canadian girl." she says. It's about your 
experience in the world; your personal 
identity: how you identify with images you 
see in magazines. television, billboards, 
etc.; and trying to make sense of it all. It's 
about celebrating who you are and mak- 
ing diversity your strength. It's about in- 
spiring people to not look at the world so 

pessimistically. 
"I think people feel like they are grains 

of sand and that their pain doesn't really 
matter or count in the greater good. In 
'Powerless I'm saying that it does" 

"Try" is a leading contender to be the 
next single from Folklore, and it would 
mark the first time Furtado has gone to 
radio with a ballad. In the meantime. she 
will continue to test the song and raise her 
family on the road. "Like the family Von 
Trapp!" she laughs. 

Marie is coming to 
AC Afternoon Drive 

She is an enduring superstar and one of the nation's most beloved personalities. 
Now, Marie Osmond is bringing all of her talent, credibility and personality to radio, 

2 -7PM in all time zones...giving you the power to dominate AC afternoon drive. 

Marie is AC's Afternoon Superstar. 
Be the Marie station in your market. 

800.426.9082 
Hear the demo: jonesradio.com /marie 
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HOTAC TOP 40, 
January 16, 2004 

ARTIST TITLE LASE. 

TOTAL 
PLAYS 

i - 
PLAYS 

TOTAL 
AUDIENCE 

MRS ON TOTAL STATiO$S 
CIIAAT ADDS 

3 DOORS DOWN Here Without You (Republic/Universal) 3952 + 124 269505 22 9410 

MATCHBOX TWENTY Bright lights (Atlantic) 3671 +93 254040 22 9510 

SANTANA fIALEX BAND Why Don't You & I (Arista) 3638 0 264938 30 9410 

SHERYL CROW The First Cut Is The Deepest (A &M /Mterscopel 3525 +139 242522 15 9611 

DIDO White Flag (Arista) 3445 +56 258640 25 9110 

SARAH MCLACHLAN Fallen (Arista) 3034 +45 214484 17 9310 

NO DOUBT Its My Life (lnterscopel 2951 +42 218475 11 9311 

NICKELBACK Someday (Roadrunner /IOJMG) 2764 +163 173874 16 8813 

TRAIN When I Look To The Sky (Columbia) 2438 +97 155537 11 9612 

MATCHBOX TWENTY Unwell (At /antic) 2088 -119 159763 47 9610 

TRAIN Calling All Angels (Columbia) 1944 -122 138663 39 9110 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 1787 +118 110189 8 8112 

BARENAKED LADIES Another Postcard IChimpsl (Reprise) 1750 -101 95413 17 7810 

MICHELLE BRANCH Breathe (Maverick /Warner Bros.) 1672 +21 76946 13 7510 

LIVE Heaven (Radioactive/Gellen) 1645 -62 110871 34 1111 

STAIND So Far Away (fip/Elektra/EEGI 1558 +21 69073 21 5310 

JASON MRAZ You And I Both (Elektra/EEG1 1503 +85 88456 13 6710 

EVANESCENCE My Immortal (Wind -up) 1428 +96 66490 7 63110 

OUTKAST Hey Ya! (Arista) 1111 +115 81746 6 2918 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 1043 +38 53758 9 6213 

MELISSA ETHERIDGE Breathe lls/and./IOJMG) 891 - 275 62449 3 72129 

HOWIE DAY Perfect Time Of Day (Epic) 854 51 41287 15 5013 

FUEL Falls On Me (Epic) 830 - 63 27085 9 3911 

CLAY AIKEN Invisible /RCA) 817 -44 51770 8 2910 

LIZ PHAIR Extraordinary (Capitol) 680 - 86 38911 3 54112 

DAVE MATTHEWS Save Me (RCA) 639 5 33208 9 4311 

NELLY FURTADO Powerless (Say What You Want) (Dream Works) 625 48 31068 12 4410 

SIMPLE PLAN Perfect (lava) 589 -84 18222 5 3211 

SEAL Waling For You (Warner Bros.) 567 113 23169 19 3910 

KELLY CLARKSON The Trouble With Lave Is (RCA) 416 -36 13181 5 2810 

SHANIA TWAIN Forever And For Always (Mercury /IDJMGI 371 20 22758 20 1910 

JEWEL 2 Become 1 (Atlantic) 304 +26 10945 5 2512 

STACIE ORRICO (There's Gotta Be) More To Life (ForeFront /Virgins 283 58 16943 9 1410 

BEN HARPER Diamonds On The Inside (Virgin) 250 3 5488 7 2210 

JOHN MAYER Clarity (Aware/Columbia) 235 +89 17125 1 46/41 

DEFAULT (Taking Myl Life Away (UT) 230 + 12 6438 2 2214 

TRAPT Headstrong (Warner Bros.) 227 +14 9150 8 610 

CHRISTINA AGUILERA The Voice Within (RCA) 220 +4 20771 2 1211 

JACK JOHNSON Taylor (Jack Johnson Music /Universal) 212 0 6164 4 1610 

MAROON 5 This Love (Octane(J/ 211 +69 12102 1 46142 

98 Hot AC reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1/4 -1/10. Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays. the song with the larger increase in plays is 

placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R &R by each 

reporting station Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 

number of plays (times 100) Each daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from the Arbdron 

Company (C 2004. The Arbdron Company) O 2004. R &R. Inc. 
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Most Added' 
www.rradds.corn 

ARTIST ".F :A&LiSI ADDS 

MAROON 5 This Love (OctolA'J) 42 

JOHN MAYER Clarity (Aware /Cobras! 41 

MELISSA ETHERIDGE Breathe (Island/I0JM6) 29 

TOBY IIGHTMAN Devis And Angels /Lavai 18 

KID ROCK Cold And Enyty (Top Dog/Aflame 15 

LIZ PHAIR Extraordinary (Caption 12 

EVANESCENCE My Immortal /Wnl.çi 10 

BOB GUINEY Girlfriend (WndLpl 10 

OUTKAST Hey Ya! (kraal 8 

FIEF JOI3SON 
"EVERYTHING" 
GOING FOR ADDS 

NEXT WEEK!!!! 

Most 
Increased Plays 
ARTIST 

TOTAL 
PLAY 

INCREASE 

MELISSA ETHERIDGE Breathe ilslandlOJMGi .215 

NICKELBACK Someday íRoadrumenlDJM6i +113 

SHERYL CROW The First Cut Is The Deepest (A &M'lnterscupel +135 

3 DOORS DOWN Here Without You 'Republic/Universal) +124 

FIVE FOR FIGHTING 100 Years (Aware /Columbia, +115 

OUTKAST Hey Ya! (Aosta) +115 

TRAIN When I Look To The Sky 'Cambial +97 

EVANESCENCE My Immortal And up) +5i 
MATCHBOX TWENTY Bright lights IAtla.Kd +53 

JOHN MAYER Clanty (Aware/Columbia) +p 

- Detailed station playlists for all R&R 

reporters are available on the web at 
www.radioandrecords.com. 

H 

yipsM a MI litlrrro -Taft !wrsat are aPaws MUM- Fan Pain SenreiNlrisi 
REFRENCES: 

Westwood One 
Z -100 New York City. 
WKYS Washington DC 

KOXX Houston 
KNIX Phoenix WUSN 
Chicago wPt1 New 
York City WPHI 
Philadelphia KIAK 
Anchorage WSCR 
Chicago WWPR New 
York City IKSCS Dallas 

KLBJ Austin KYGD 
D WPEG 
Charlotte KLUX San 
Francisco WALK Long 
Island WABC New 
York (SPIV Wilt 
New York City KR7H 
Los Angeles CNN 
ions Radio Network 

KPRS Kansas City 

I 

WWRL New York City 
KKDA Dallas WSM 
Nashville WJFK 

Q 

Washington DC 
United Stations Hot 
97 New York City 

COInn Nov.,. e1 . Sum 176 C NAT NICK. NY. 11021 PO Not 1712. G*T NICK, NY 11022 SIG 48736 % r 5164827425 CUSIOMt/ OVKII COYOTIMOMOfO I XOM C0,0,1 POOTSON1 Is DMN06 o Anou C,1 Ot ocN moo 

ß,1w smug. sasp_1.NU U *MN inpip ßy7 S s1 d spill* 

OFFERING OVER 25,000 DIFFERENT PRODUCTS! 

TOLL -FREE 800 -7- COYOTE 
(726 9683) 
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14tRfi HOTAC. 
January 11, 2004 

r 
America's Best Testing Hot AC Songs 12 + 

For The Week Ending 1/16/04 

Women Women Women 
18 -24 25.34 Artist Title (Label) TW LW Familiarity Burn 18 -34 

MATCHBOX TWENTY Bright Lights (Maned 4.07 4.11 95% 21% 4.04 

3 DOORS DOWN Here Without You (Republic/Universal 4.05 4.17 99% 43% 4.13 

MATCHBOX TWENTY Unwell (Atlanta/ 4.03 4.00 99% 41% 4.00 

NICKELBACK Someday (Roadrunner/WWI 4.01 4.17 97% 27% 3.99 

EVANESCENCE My kmlortal (Windup/ 4.01 4.03 78% 11% 417 
JASON MRAZ You And I Both (Ekktra/EEGI 3.91 3.90 79% 11% 194 
SANTANA fIALEX BAND Why Don't You & I (Arista/ 3.10 411 95% 40% 199 
MICHELLE BRANCH Breathe (Mncaick/Wamer &os.) 3.95 4.04 95% 25% 3.84 

FUEL Falls On Me (Epa) 3.95 4.11 66% 14% 411 

SIMPLE PLAN Perfect ( Laval 3.93 3/9 96% 23% 3.92 

TRAIN When I Look To The Sky (Columbia) 113 415 74% 11% 3.93 

LIVE Heaven /Radioactive/Geffen/ 3.10 3.97 83% 29% 3.91 

SARAH MCLACNLAN Fin (Arista) 312 313 ti% 22% 315 
DIDO White Flag (Anima) 3.79 3.01 94% 32% 3.93 

SHERYL CROW The First Cut Is The Deepest (A&AIAotwsarpe 3.70 3.79 92% 31% 312 

JOHN MAYER Bi9ger Than My Body (Aware/Columbia) 3.74 3.03 96% 37% 3.14 

HOWIE DAY Perfect Tine Of Day /Epic/ 3.72 3.01 59% 13% 3.11 

NO DOUBT It's My Life /Ihrarscapel 3.70 3.84 17% 34% 3.67 

COUNTING CROWS She Don't Want Nobody New Ifieffisl 3.79 311 45% 9% 3.03 

OUTKAST Hey Ya! (Arista) 3.17 3.80 93% 43% 3.81 

TRAIN Going AI Angels /Calk sisal 3.16 3.74 98% 47% 3.71 

STAIND So Far Away (Ei field/ EEGI 311 313 89% 31% 3.61 

FIVE FOR FIGHTING 100 Years Uwar.Calanid 312 313 52% 12% 3.40 

LIZ PHAIR Extraordinary (Cartel 3.10 40% 11% 3.14 

FOUNTAINS OF WAYNE Stacy s Mom IS-Curve/MCI 3.50 3.55 98% 51% 3.19 

NELLY FURTADO Powerless (Say What You Want) (ArwnWaks) 3.54 3.81 14% 21% 3.68 

DAVE MATTHEWS Save Me (RCA) 3.53 3.77 52% 13% 310 

CLAY AIKEN Invisible (RCA) 3.41 3.50 98% 31% 3.39 

SEAL Waiting For You AYanw&os.) 3.41 3.50 72% 21% 3.37 

4.02 4.01 

4.13 4.13 

3.99 425 

3.97 4.03 

4.14 4.14 

195 3.93 

4.00 311 

3.76 3.97 

3.11 4.25 

3.17 4.02 

190 3.90 

3.91 4.04 

4.11 3.N 
4.00 3.11 

3.18 319 

3.11 312 

3.74 310 

3.60 3.79 

3.94 3.21 

3.98 3.52 

311 310 
3.58 117 

3.52 3.19 

3.67 3.58 

3.15 320 

3.65 3.51 

3.13 3.32 

138 3.45 

3.31 3.47 

Total sample size is 484 respondents Teel aware fileealMRy estimates re based on a scale of 1.5 (1= drsbke very much. 5 . tike very much / TiW kleMtadly 
represents the percentage of respondents who recognized the song Total bent represents Me number of respondents who said they are tired 01 hearing the song. Sores 

must have 40. lamrkardy Mapper. on survey Sample composmon is based on persons 12. Rersonsare screened Kafir Internet. Once passed they can take the musk 

test based on the format'musrpreference RateThe4l risk. com results are not meafto replace cahoot research The results a, 'Mended to show croutons ofpancopants 

on the the Internet only RaterheMusl crsa registered hadem arh of Rate lheMusa.can 1WRTMepM.isawRatio iscaustmessoyas abb. $/a-377SiN- 
RaMiMMtek.awalb Is Ilev+eat by M disbase Rasexch. a NMsien el halve AWN MMewls. 

New &Active 

TOBY LIGHTMAN Devils And Angels (Laval 

Total Plays: 63, Total Stations: 20, Adds: 18 

BOB GUINEY Girlfriend IWid -yol 

Total Plays: 24, Total Stations: 11, Adds: 10 

K10 ROCK Cold And Empty /top Oog/At(antal 

Total Plays: 8, Total Stations: 15, Adds: 15 

Seep melded by Mai plays 
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CAROL ARCHER SMOOTH JAZZ 
concb«ernd/o.ndtico.ds. cwn 

A Comeback For Streaming 
Rethinking practical possibilities for Internet 
product distribution 

nline radio may be young, but Internet broadcast- 
ing is entering the mainstream, and online radio lis- 
tening is growing dramatically. According to the most 
recent Arbitron /Edison Media study (July 2003), 
Internet radio already has a weekly cume of 19 million 
listeners 12+ - 8% of Americans - and approximately 
631,000 people are listening at any given time. Typi- 
cally, listeners spend five hours and 35 minutes a week 
listening to online audio. Even after most radio stations 
dropped their streams because of added costs and red 
tape, listening to online radio continued to rise 
steadily. 

Today 75% of Americans have In- 

ternet access. The study revealed that 
over the last three years the number 
of Americans listening to 
Internet audio during the 

previous month jumped 
from 5% to 17% of the 
population. 

Fifty million Americans 
have used Internet audio 
or video in the past month - 21% of the population. 
Ten percent of Smooth 
Jazz Pls have gone to a 

station website in the past 
month. A lot of listening is going to 

Internet-only radio stations, too, but 
in this column we'll focus on terres- 
trial radio streaming. 

Explosive Growth 
Jones Radio Networks Smooth 

Jazz OM Steve Hibbard observes 
that streaming is becoming more im- 

portant for radio because of two re- 

alities. "The first is radios reliance on 
listening in the workplace," he says. 

"The second is the rapidly increasing 
use of computers and high -speed In- 

ternet connections, especially by 
more affluent people. Computer ac- 

cess at work has gmwn from 17° to 
31"%, in four years. 

"Many listeners may not have In- 

ternet connections and sound cards 
on the job - not yet, anyway - but 
there are other people who probably 
can't get your on -air signal in their 
building. Streaming increases the 
chance that a core listener can hear 
you at work. By being more avail- 
able, you're allowing someone who 
loves your station to listen as much 
as possible. Some of your l'2s will 

become Pls. 
"Meanwhile, the use of the Inter- 

net only continues to grow. The num- 
ber of Americans with some access to 
the Internet increased by 50% over 

the last four years, to 75% of the pop- 
ulation. Homes with broadband have 
risen from 7% to 18% of households 

in just the last two years. 
"The Internet is the 

most competitive of radio 
dials, where stations can 
be heard around the 
world. But if you choose 
not to be on that dial at 
all, you will be giving up 
listeners by default. AM 

and FM broadcasters al- 

ibbard ready are." 

Being Local Counts 
"You're a local station, and that 

should be of value to listeners in your 
market, no matter how they receive 
your signal," Hibbard continues. 
"Forty -six percent of Internet -audio 
users listen online to local stations 
most. Two years ago that number 
was even higher, at 56".., before many 
stations discontinued streaming. 

"Research shows that weekly In- 

ternet- audio users like the job that 
terrestrial radio is doing nearly as 
much as the general population does. 
Still, radio competition on the Inter- 

net - as well as from satellite radio - should make us look hard at what 
we're doing on the air. Internet 
streams range from good to terrible, 
and they come in every musical fla- 

vor, but for many Internet-only sta- 
tions, lack of commercials is the main 
hook. 

"How do you compare? Is your 
station distinguished mainly by be- 
ing the only Country or Oldies sta- 
tion in town? Do you bond with the 
community? Even better, is your sta- 

tion highly skillful or unique in pro- 

gramming and presenting your fof- 

mat's musk? 
"Infinity Broadcasting recently an- 

nounced that they would begin 
streaming some of their stations for 

Steve H 

the very first time. They're looking 
first at thecompany's stations that of- 
ter the most unique programming. 
The big companies have the added 
opportunity of selling Internet radio 
inventory nationally; or even target- 
ing different spots to listeners in dif- 
terent areas." 

At -Work Listening 
Hibbard says that among the first 

stations to add streaming will be 
those with formats that are most suit- 
ed to at -work listening, as well as 
those with signal problems. "These 
stations have the most to gain - in 
workplace listening and in holding 
core listeners throughout the day," he 
says. 

"Four of JRN's 24 -hour Smooth 
Jazz format affiliates, each of them in 

this very situation, are streaming 
their audio online now, and each says 
the practice is beneficial and cost-ef- 
fective. More reasonable rates for the 
digital rights to stream music are ar- 
riving, and the technology is here to 
replace a station's spots with separate 
commercials on the Internet, if de- 
sired or required. 

"It's true that streaming isn't CD- 
quality - actually, neither are MI'.3 

audio, IBOC or even FM or satellite 
radio. We've all noticed plenty of 
ugly audio on Internet streams, but 
that will change. 

"With the growing demand for In- 

ternet radio, the sound quality will 

continually improve. Streams will be 
upgraded, and far more Internet us- 
ers will have high -speed connections. 
Sixteen percent of them plan to add 
broadband service this year." 

"Streaming was once 

a novelty, but we in 

radio need to be right 

there as technology 

advances, because 

at this point 

streaming is product 

distribution." 
Allen Kepler 
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"Streaming is the perfect complement to a 

station's website. The site is a visual ad for 

the station, and the audio stream greatly 

increases the number of hits. An earlier study 

found that the most desired website feature is 

being able to listen to the station online." 
Stew Hibbard 

Quality Audio 
"Right now audio quality is an 

area where a station can really gain 
an advantage over other Internet- 
radio outlets," Hibbard continues. 
"Streaming can already sound very 
good. 

'Ohre way to maximize your lis- 

teners' experience is to offer two 
streams, one optimized for dialup 
connections and the other for broad- 
band users. The Internet-only station 
smoothjazz.com does this well, actu- 
ally offering four options with two 
different players. 

"With all music radio, technical 
quality is always an important issue, 
one that has even been overlooked by 
quite a few FMs. Sound quality 
should be a critical issue in choosing 
a provider and getting your stream 
set up. 

"Of course, streaming is the perfect 
complement to a station's website. 
The site is a visual ad for the station, 
and the audio stream greatly increas- 
es the number of hits. An earlier study 
found that the most desired website 
feature is being able to listen to the sta- 

bon online. 
"Some stations have tied their 

stream in with a 'What's Playing 
Now' display. Some sites even let vis- 

itors click on the song to buy the CD 
from a retailer, with the station get- 
ting a piece of the action on even 
sale. 

"Just as satellite radio is making 
inroads mainly in cars, Internet radio 
is moving into the workplace, as well 
as into homes. Terrestrial broadcast- 
ers still have the opportunity to get 
in on the ground floor of this new 
medium." 

Group Decisions 
Streaming is the subject of great 

scrutiny by group owners. Indeed, 
several of the most successful 
Smooth Jazz stations - Infinity's 
KTWV (The Wave)/ Los Angeles and 
Clear Channel's4VNUA /Chicago, 
KKSF /San Francisco, WLVE (Love 
94) /Miami and KYOT /Phoenix - 
stream, presumably because they can 
afford to, or perhaps because they 
can't afford nor to. 

Jefferson -Pilot leaves the decision 

to stream up to individual stations, 
along with development of a mone- 
tary model to pay for it, says KJCD/ 
Denver PD Mike Fischer. "Stream- 
ing has become more affordable, but 
it's still a cost," he says. 

The question is whether the po- 

tential of streaming is worth the L ost 

and from what source you pull that 
money. It's certainly cheaper tor Tall. 

stations, because they don't have to 

pay royalties on songs like music tor- 

mats do. 
"Right now streaming is a luxury, 

and it seems that right now radio 
isn't operating in the sphere of luxu- 
ry. But streaming is great for punch- 
ing buildings if your signal can't pen- 
etrate or employees aren't allowed to 
listen to radio, but they have comput- 
ers and headphones." 

"The Internet is the 

most competitive of 

radio dials, where 

stations can be 

heard around the 

world. But if you 

choose not to be on 

that dial at all, you 

will be giving up 

listeners by default." 
SIM flNftftard 

According to the Arbitron /Edison 
study, the number of Americans with 
residential broadband Internet access 
has tripled since January 2001. Fur- 

thermore, one out of six plans to con- 
vert from dialup access to broadband 
during the coming year. 

Broadcast Architecture President 
Allen Kepler views the emergence of 
bnx dband as highly significant. He 
says, "Compared to overall radio lis- 

tening, Internet listening is still spot- 
ty except in high - density buildings, 
like downtown Chicago, where you 
can't pick up WNUA. 

"But as more and more offices 
get high -speed Internet connec- 
tions, the usage will continue to 
grow online. Streaming was once a 

novelty, but we in radio need to be 
right there as technology advances, 
because at this point streaming is 

product distribution." 
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NOWT TITLE LABEL S 
ToTu 
PLAYS 

. - 
PLAYS 

TOTAL 
AUDIENCE 

001 

WEEKS ON TOTAL STATIONS, 
CHART ADDS 

DAVE KOZ Honey Dipped (Capitol) 871 -21 114015 19 3911 
JAllMASTERS Puerto Banus (Trippin 'N' Rhythm) 868 +43 105859 21 4012 
PRAFUL Sigh (Rendervous /NCoded) 782 14 90874 25 3812 
MINDI ABAIR Flirt /GRP /VMGI 642 .1 51704 25 3311 
CHRIS BOTTI Indian Summer (Columbia) 622 +40 84990 16 4112 
NICK COLIONNE High Flyin' (3 Keys Music) 562 +36 70886 14 3713 
CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 554 +21 52817 30 3112 
RICK BRAUN Green Tomatoes (Warner Bros.) 501 + 7 63595 23 3411 
DARYL HALL She's Gone (Rhythm & Groove /Liquid8) 495 .10 47363 16 3611 
JIMMY SOMMERS Take My Heart... (Gemini /Nigher Octave) 466 +22 54170 20 3312 
KIM WATERS The Ride (Shanachiel 448 +46 52495 8 3711 
KENNY G. Malibu Dreams (Arista) 434 25 44931 26 2612 
SEAL Touch /Warner Bros.) 399 10 31820 12 3013 
LEE RITENOUR Inner City Blues IGRP /VMGI 382 +3 45242 15 3011 
MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 372 +22 30658 10 3114 
RICHARD ELLIOT Sly /GRP /VMG) 371 +22 54423 6 3414 
DAVID BENOIT Watermelon Man (GRP /VMG) 358 +3 36832 12 3211 
SIMPLY RED Sunrise (simplyred.com) 341 .12 27985 21 2412 
STEVE COLE Everyday (Warner Bros.) 323 +7 35176 13 3114 
MARC ANTOINE Funky Picante (Rendezvous) 287 +14 20849 14 2813 
PAMELA WILLIAMS Afterglow (Shanachiel 269 +22 32123 14 2111 
BASS X Vonni (liquid 8) 235 +22 19005 9 2012 
DOWN TO THE BONE Cellar Funk (Naradal 226 +5 18805 6 2311 
KIRK WHALUM Do You Feel Me (Warner Bros.) 218 +12 22550 9 1910 
RICHARD SMITH Sing A Song (A440) 196 -1 8475 5 1911 
HIROSHIMA Revelation (Heads Up International) 165 0 16843 9 1611 
BRIAN CULBERTSON Serpentine Fire (Warner Bros.) 164 -26 11828 10 1610 
GREGG KARUKAS Riverside Drive /N- Coded) 146 -8 22034 16 1310 
NAJEE Eye 2 Eye INCoded) 115 +7 17171 3 1513 
RIPPINGTONS Bella Luna (Peak) 104 +6 4712 5 810 

41 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 1/4.1/10 Bullets appear on songs gaining plays or remaining hat from previous week 
It two songs are tied In total plays. the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart 
Most Added is the total number of new adds officially reported to R &R by each reporting station Songs unreported as adds do not count toward overall total stations 
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 1001 Each daypart on each station is assigned an AOH number 
Average Quarter Hour Persons used herein with permission from the Arbrtron Company (C 2004. The Arbitron Company) 2004. R8R. Inc 

New &Active 
SPYRO GYRA Cape Town Love (Heeds Up tnternervAnall 

Total Plays: 96. Total Stations: 12, Adds: 2 

BRIAN BROMBERG Babblehead (4440) 
Total Plays 84. Total Stations: 11. Adds. 2 

JEFF GOLUB Pass It On ftRP/NNG) 
Total Plays: 81. Total Stations- 12. Adds: 3 

SPECIAL EFX ladies Man /Shanachr) 
Total Plays: 81, Total Stations: 10. Adds: 2 

VOODOO VILLAGE Memphis Underground (40 West) 
Total Plays: 74, Total Stations: 6, Adds: 0 

PETER WHITE Take' Bout Love (Cairn òa 
Total Plays: 60, Total Stations: 22, Adds: 20 

YULARA City Of Joy (Higher Octave) 

Total Plays: 54, Total Stations: 4, Adds: 0 

IMPROMP 2 Mocha Sod /Bg3) 
Total Plays: 51, Total Stations: 6, Adds 0 

JEFF UMBER Under Wraps (Ueda) 
Total Plays: 42, Total Stations: 5, Adds: 1 

ERIC MARIENTHAL Uptown (Peak) 

Total Plays 41. Total Stations: 5. Adds: 1 

Seep rushed N trw phN 

Most Added' 
www.rrindicator.com 
ARTIST - ._. 

PETER WHITE Take' Bout Love (Columba) 

PAUL TAYLOR Steppe Out (Peak) 

NIL ST SOUL For The love Of You (Shanachiel 

PAUL BROWN 24.7 (GRP, -VMG) 

RICHARD ELLIOT Sty (GRP /VMG) 

MICHAEL MCDONALD Ain't No Mountam High 

STEVE COLE Everyday (Warner Bros.) 

DAVID SANBORN Isn't She lovely (GRP/VMG) 

NORAH JONES Sunrise (Blue Note(MC? 

ADDS 

20 

10 

10 

9 

4 

Enough Motown/ 4 

4 

4 

4 

DAN SIEGEL fIBONEY JAMES In Your Eyes /Natirelanguage) 4 

Most 
Increased Plays 
ARTIST 

PETER WHITE Talkin' Bout Love (Columba) 

KNET WATERS The Ride 1Shanachie) 

JAllMASTERS Puerto Baraus (Trppn N'Rhythm) 

CHRIS BOTTI Indian Summer (Cobmbiai 

NICK COLIONNE High Flyin (3 Keys Muse 
PAUL TAYLOR Stepperi Out (Peak/ 

Most 
Played Recurrents 
ARTIST 

PAUL JACKSON. JR. It's A Shame (Baue Note) 

LUTHER VANDROSS Dance With My Father u) 

CHUCK LOEB eBop (Shanache) 

RONNY JORDAN At Last ( *Coded) 

M. MCDONALD I Heard It Through (MotownOvversad 

PAUL TAYLOR On The Move (Peak) 

DAVID SANBORN Comm Harne Baby (GRPYMGI 

JEFF LOWER Gigabyte /Naradal 

RICHARD ELLIOT Corner Pocket (GRPNMGI 

CHIELI MIUUCCI Kitkm H Hard /Shaoachel 

URBAN KNIGHTS Got To Give It Up (Naradal 

WALTER BEASLEY Preuous Moments IN Coded 

STEVE OLIVER Positive Energy (Native language) 

FUGE GROOVE Rewind (Warner Ekes.) 

SPYRO GYRA Getaway (Herds Up) 

RICK DERRINGER Free Ride (Bq3) 

TOTAL 
PLAY 

INCREASE 

Detailed station piaylists for all R &R 
reporters are available on the web at 

www. radioandrecords. corn. 

55 
.46 

43 

40 

-36 

-31 

TOTA. 
7.Aç 

292 

278 

239 

184 

147 

113 

130 

127 

110 

109 

97 

93 

77 

62 

50 

43 
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Steve Stiles 
PD, WNUA/Chicago 

. SMOOTH JAZZ 

Boy. 2004 couldn't get here quick 
enough! I had virtually canceled 
WNUA's music meetings as of mid - 
October due to lack of interest. 
Two Pauls were easy first adds to the 
playlist this year: Paul Taylor's "Step - 
pin' Our is a terrific second single from 
the CD of the same name. A new art- 
ist. but not a new name, Paul Brown 
shows he can deliver from both sides 
of the glass - as both producer and 

performer - with his brilliant first single. "24/7 ". It's 
Benson meets Norman Brown. C'mon! Luther Van - 
dross & Beyoncé's duet covering The Closer I Get to 
You" (on both artists' latest albums) is familiar. comfort- 
able and sexy without feeling contrived or sappy. It 
doesn't hurt to say "Beyoncé" on -air either - she's a 
multicrossover superstar! Atop the stack waiting to 
challenge some of the currents is David Sanborn - love 

the laid -back re -work of the Stevie Wonder classic "Isn't She Lovely "! 
Smells like Euge Groove could have a big hit on his hands with "Livin' 
Large" Peter White's "Talkin' Bout Love" could be a nice relief tune 
between the uptempo tracks. I like the latest from Dido, "White Flag." 
She works well in adult formats and currently has a Pop hit on her 
hands. Good crossover potential. I'm on the lookout for new music 
from Joyce Cooling, from whom I expect good things in '04. I'm also 
looking forward to new music from Boney James, George Benson and 
Diana Krall. Woo -hoo! It's gonna be a great spring! 

Alast Smooth Jazz radio is back on 
the ball - for a refreshing New 

Year's change of pace! - with a slew 
of new adds this week. Peter White's 
sensational track "Talkin' Bout Love" 
(Columbia) from his forthcoming CD. 
Confidential, is No. 1 Most Added. Its 20 
new adds include many of the format's 
biggest guns, like KTWV (The Wave)/ 
Los Angeles, KKSF /San Francisco, 
WJJZ/Philadelphia, WJZW/Washington, 
WLVE (Love 94) /Miami, KIFM /San Diego, KJCD /Denver (with 12 plays), 
WSJT/Tampa and KSSJ /Sacramento ... Two great tracks tie for sec- 
ond Most Added with 10 adds each: Paul Taylor's "Steppin' Out" 
(Peak), which went on KTWV, WNUA/Chicago. KOAI /Dallas and KJCD, 
among others: and HiI St. Soul's fantastic cover of "For the Love of 
You" (Shanachie), whose adds include WQCD /New York, WJJZ, KYOT/ 
Phoenix. KIFM and KWJZ/Seattle ... Four more tremendous records 
earned four new adds each. Paul Brown's fabulous debut, "24/7" (GRP/ 
VMG). was embraced by The Wave. WNUA and KKSF. The other stars 
were Norah Jones' "Sunrise" (Blue Note). Dan Siegal featuring Boney 
James' "In Your Eyes" (Native Language) and David Sanborn's "Isn't 
She Lovely" (GRP /VMG) ... Congratulations to Dave Koz, whose 
"Honey -Dipped" (Capitol) is in its eighth consecutive week at No. 1. 
Wouldn't it be totally cool if Capitol crossed this wonderful saxophonist 
to AC, for starters, and sold a jillion units of Saxophonic? - Carol Archer. Smooth Jazz Editor 
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41 This Reponeos 

At RAW I1MM:a1or 

Fast Hooks... No Snags 
Digital, Clear, Consistent 
Custom Production - Callouts, Montages & Video Hooks 
70,000+ Song Library 
All Formats & International Titles 

On -Time Delivery 

Call Michael Pelaia (770)452 -HOOK (4665) 
Email: hooks @hooks.com www.hooks.corn 
16 Perimeter Park Drive, #109 Atlanta, GA 30341 -1324 FAX: (770)452 -4675 Venturing 

HCfirKS 
U N L I M I T E D 

The Wedí'J Amin-Mask HeeJi SerriJio 
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CYNDEE MAXWELL 
anauw&l eradfoandrecords. com 

PART ONE Or A Two-PART SERIFS 

Christian -Rock 
Specialty Shows 
Tapping into an `invisible' marketplace for 
underserved rock listeners 

f all the demographic data that Rock program di- 
rectors typically search through, how many seek an- 
swers to questions of listeners' faith? While some 
might assume that rock fans don't have religious lean- 
ings, unless the question is asked of the demo, there 
isn't any way to know for certain. 

Faith has caused over ink music to 
a greater degree than ever before. I 

spoke with programmers of five radio 
stations that have Christian -rock spe- 
cialty programs to learn more about 
what they do and why they do it. The 
first two are featured hen; the rest will 
appear in nest work's column. 

mamma iniis 
Listen In, 

Sundays, 7:30.9am 
In addition to hosting Listen In, 

Frank Jenks is an all -amund swing 
player in Citadel's Grand Rapids dus- 
ter. His outlook on life was the impe- 
tus for Listen In, which has been run- 
ning on WKLQ for Id years. 

WKLQ PD Darin Arden' explaim 
"Frank's programming phikxsophy for 
the show is that it's about life more than 
anything else. His angle is that tar 
many people are down on life; too 
many people think that life sucks to 
many people think that nick musk is 

angry and dark. Sure, some of it is, but 
he finds tracks from many bands on 
our regular playlist that have positive 
motivation and truth in them." 

Jenks had a can do" attitude 
about being able to make a differ- 
ence, and that was the reason the 
show got started. It was a personal 
goal of his, because he had seen that 
negative mind -set so often," says 
Amiens. it motivated him to find a 
solution. His thought process was, 
'What can I do as someone who has 
across to a radio station and an audi- 
ence every day to send out a positive 
message or optimistic thinking ? " 

Besides the musk, Jenks airs inter- 
views with the artists discussing the 
lyrics. He makes the show topical," 
Amiens says. "For example, last week 
his topic was 'What are you going to 
do in a positive manner ftw the year ?' 

The next topic is 'Wishing your life 
away,' where he'll advise that, instead 
of just wishing for something, you 
should actually make a plan and take 
action. 

"Sometimes he'll doa show based on 
callers, and he'll either play a phone call 

or madam mailfromalistener,likethe 
guy who c'-maikd him and said, 'Man, 
that Staind sting you played just nailed 

me in the chest, and I am going to 
change my life and turn it around.' He 
MS lisle: sit interaction to show an ac- 

tion plan that works for people." 

An Easygoing Attitude 
Fear not, Jenks steers clear of any- 

thing that might make him sound like 
motivational guru Tony Robbins. it's 
very listener -friendly on both the 
music side and in Frank's delivery," 
says Arriens. "It's not a pushy show. 
It's very non-threatening to listen to." 

Wen In attracts mono than just Pls, 
according to Amiens. "We definitely 
pull in different people, as well as our 
normal audience," he says. "There are 
so many people who are into spiritu- 
ality or inspiration or Christianity 
who would never call your radio sta- 
tion normally, but if they hear some- 
thing that's positive, it brings them 
out of the woodwork. I'd say these are 
people who pnibably do listen to the 
station somewhat, but this is their par- 
ticular niche." 

On the other side of the coin, are 
there any negatives? "That's what has 
been so incredible about this show," 
says Amiens. "When I was here the 
first time, I0 years ago, the show was 
on. lhen and now I've never heard a 

single complaint about it. lt's amaz- 
ing. I think a lot of that has to do with 
the music content." 

Hen is the playlist reported on Jan. 
2: 3 Doors Down's "Away From the 
Sun," Shindown's "Fly From the In- 

side," Trapt's "These Walls," Revis' 
"Your Wall," Blindside's "Caught a 

Glimpse," Evanescencé s "Every- 
body's Fool," Staind's "How About 
You," Metallica's "Invisible Kid" Slick 
Shoes' "Now's the Time," Dakona's 
"Richest Man," Thousand Foot 
Krutch's "Phenomenon," R.E.M.'s 
"Bad Day," P.O.D.'s "Will You," Neal 

ROCK 

Morse's "Oh Lord My God," Tait's 
"Numb," Sleeping At Last's "Say," 
Kutless' "Treason," Dive's "Sanctity of 
Dreams," MXPX's "Well Adjusted," 
Living Colour's "Song Without Sin," 
lellowcard's "Believe," Good Char - 
kitte's "Moir On," Vertical Horizons 
"Echo," Rankin Park's "Easier to Run" 
and Smile Empty Soul's "Siixmettes." 

Clearly, Jenks does his homework. 
Arriens says, "From all of those bands, 
you can find one song - or five songs - off aCD that has amessage with a 

deeper meaning for the band and, in 

turn, probably the audience as well. 
Frank likes to say, 'At Listen In, we 
reckon purpose.' It's a play on words 
and a cool slogan." 

"One reason the 

show has been here 

for a decade is 

because it is mass - 

appeal. Frank Jenks 

spends a lot of time 

putting together a 

great show and does 

a nice job with it." 
*writr Arrien 

Jenks does the show with the mind- 
set of using music as a life application, 
not just a string of songs. "The show 
touches on all facets of life," Amens 
says. "When The Matrix came out 
Frank aired a clip from the movie 
where Keanu Reeves had to choose 
between the red pill or the blue pill, 

each representing a different life de- 
cision. Frank is able to connect some- 
thing like that to a message on the air. 

"He uses examples from movies, 
sports, the Super Howl. One reason the 
show has been here for a decade is 

because it is mass -appeal. He spends 
a lot of time putting together a great 
show and does a nice job with it." 

R&R January 16, 2004 

"For me, the biggest compliments come 

from listeners who aren't Christians. They 

say, `Hey, I'm not a Christian, I don't go to 

church, but I heard your show, and a lot of 

the bands were really good. "' 
Jamie Markley 

I. 
Set It Off, Sundays, 7 -8am 

WWCT i'D Jamie Markley pro- 
grams and huts Set It t yJf, which was 
named after the PO. 1. D. song. "Set It Off" 

is still just a baby, having debuted last Sc. 
"One of the features of the show 

that people seem to like is the inclu- 
sion of secular artists," says Mark- 
ley. "It could be a Creed song, 'Pres- 
ence of the Lord' by Blind Faith or 
songs that sometimes may not have 
a Christian meaning, such as 'Light 
My Way' by Audioslave. 
When I read the lyrics to 
that song, I thought, 
'Whoa, Chris, where are 
you coming from ?' And 
though I don't know 
where Chris Cornell was 
coming from when he 
wrote that song, 1 can 
adapt it to what it means 
to me and my own faith. 
I got a good reaction to it 

on the air." 
Markley explains how he makes a 

song like that work "During the show 
I said, 'l'm not saying that Chris Cor- 
nell is a professing Christian, but 
when you read the lyrics, you can take 
what you want from them, and this is 

what I take. "' 
Despite Rock being a format of 

rebels -or maybe because of it - the 
Christian moniker doxsrí t open many 
doors. Markley spells it out "There 
are bands signed to Christian labels 
that a kit of people will turn a deaf ear 
to because they're on a Christian la- 

bel. But if you put 'Savior' by Skillet 
on an Active Rock station, I know it'd 
do very well. It's a great song. 

"There are a lot of bands out there 
who people don't know are Chris- 
tians and who have crossed over: 
Chevelle, PO.D., Switchfoot, etc. On 
Set It Off I try to play bands that 
have crossed that fit the regular for- 
mat of the radio station along with 
some bands that you won't hear 
anywhere else. 

"A kit of towns have a Christian ra- 

dio station, but it's Talk or AC, and it's 
not going to play the rock bawds. This 

show gives an outlet for these bands, 
and if a PI is tuning in on a Sunday 
morning, he'll still hear music that he 
recognizes and is familiar with." 

A Better Choice 
For Listeners 

For years Markley had wanted to 
put a Christian -nick show on WWCT, 

but he was concerned that members 
of the staff or management would 

think that it was a personal issue and 
not beneficial for the station. That all 

changed when he realized that the 
program could generate revenue. 

it occurred to me that a show like 

this would certainly be bear for the 
PI s than tlw infom rcials we were sell- 

ing on Sunday mornings," he says. "1 

was able to find clients who thought 
it was a great concept and would sup- 
port it. I had three sponsors within the 
first two weeks of the show." Those 
clients were an auto-glass store, an 
athletic club and Acme Books and 
Comics, which sells used books, CDs, 

DVDs, etc. 
Not limiting the playlist 

to Christian artists allows 
for a wider base of music. 
"Sometimes I'll explain 
why I'm playing a partic- 
ular song, sometimes I 

don't," Markley says. "I 
call the show 'the positive 
rock radio show,' and that 
allows me to play whatev- 
er I want that fits, regard- 

less of whether a band says they're a 
Christian band or not." 

As for listener reaction, Markley 
says, "When I get feedback, those who 
listen to the show like it and say it's 
great to finally have something like it 
on. For me, the biggest compliments 
come fain listeners who aren't Chris- 
tian. They say, 'Hey, I'm not a Chris- 
tian, I don't t go to church, but I heard 
your show, and a lot of the bands were 
really good.' Also, at the church 1 go 
to a kit of the parents tell their kids to 

listen to my show, so a lot of compli- 
ments cone from there too." 

Here's a recent Set It Off playlist: 
Stereo Motion's "Tip of My Tongue," 
Skillet's "Savior," P.O.D.'s "Find My 

Way," Switchfoot's "Meant to l.ive," 
12 Stones' "Broken," Third Day's 
"Nothin' at All," Sanctus Real's "Say 
It Loud," Lifehuse's "Hanging by 
a Moment," Leaderdogs' "Polli- 
nate," Kutless' "Tonight," Pillar's 
"Further From Myself," Big Dis- 
mal's "Reality" and King's X's 
"Over My Head." 

"My dream would he to have a 

radio station programmed like this 
full- time," says Markley. 

Jamie Markley 

TALK BACKTOR&M 

Do you have questions, comments 

or feedback regarding this column 

or other issues' 

Call me at 310 -788 -1668 

or e-mail: 

cmaxwell @radioandrecords. corn 
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ROCK TOP 30, 
January 16, 2004 

ARTIST TIT-_ ,AEE- S 

1 0 
5 0 
3 0 
2 4 

4 5 

6 0 
7 1 

9 8 

10 9 

8 10 

11 11 

13 ® 
15 ® 
12 14 

14 15 

17 16 

16 17 

19 0 
21 Q 
18 20 

25 

22 a 
26 a 
28 

24 25 

27 

30 ® 
29 28 

29 

30 

TOTAL 

PLAYS 

59 

TOTAL WEEKS ON TOTAL STATIONS 
SLATS AUDIENCE CmART ADDS 

LOO, 

2311 

2211 

2410 

1810 

2210 

2010 

2210 

1710 

1510 

1610 

1511 

1410 

1611 

1910 

1610 

1610 

1810 

1310 

1811 

1610 

810 

1410 

1512 

1210 

1010 

1010 

1110 

1510 

1211 

1110 

NICKELBACK Figured You Out (Roadrunner /I0.1MG) 574 +29 31784 9 

AUDIOSLAVE I Am The Highway (lnterscope/fpx) 437 +31 21213 15 

PUDDLE OF MUDD Away From Me (Geffen) 434 +2 19171 12 

STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 418 .34 19527 11 

STAIND So Far Away (flip /E/ektra /ffGI 416 .35 26478 28 

LINKIN PARK Numb (Warner Bros.) 397 +1 21477 13 

AUDIOSLAVE Show Me How To live ( /ntersccpe/fpic) 339 24 19706 29 

TRAPT Stil Frame (Warner Bros.) 332 -11 18397 22 

THREE DAYS GRACE II Hate) Everything About YOU (Jive) 328 .3 14271 12 

A PERFECT CIRCLE Weak And Powerless (Virgin) 325 -32 19377 21 

OFFSPRING Hit That (Columbia) 255 -27 18103 8 

GODSMACK Re -Align (Rep 1sk/Unrvers 1 236 +5 9863 6 

JET Are You Gonna Be My Girl (Elektr /EEG) 234 +3 11448 17 

NICKELBACK Someday (Roadrunner /IOJMG) 231 -39 13724 22 

GODSMACK Serenity (Repubkt/Umversal) 229 -9 15977 27 

DEFAULT (Taking My) Life Away MITI 220 -8 8626 10 

STAIND How About You (flp/ElektrWfEGI 216 -7 12579 7 

SEETHER Gasoline (WAaxcup) 211 0 7755 18 

TANTRIC Hey Now (Maverick/Regisel 209 +29 10627 2 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 206 -12 7397 7 

LIMP BIZKIT Behind Blue Eyes (ap/ /nterscopel 166 +15 7077 2 

INCUBUS Megalomaniac /Epic) 163 +18 6956 2 

DARKNESS I Believe In A Thing Caled Love (Must...Destroy /Atlantic) 151 +6 7803 4 

CHEVELLE Closure (Epici 149 +14 5290 12 

KID ROCK Feel Like Makin' Love (Too Dog/Atlantici 148 -5 5456 11 

KORN Right Now (Epic/ 132 +5 3213 9 

HOOBASTANK Out Of Control ( /s/and/ /Q/MG) 132 0 2915 9 

P.O.D. Wi8 You (Atlantic) 130 4 2931 13 

SHINEDOWN 45 (Atlantic) 117 -1 5365 4 

SEVENDUST Enemy (TVT) 114 -5 2350 16 

25 Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay 
week of 1/4 -1/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger 
increase in plays is placed first. Songs below No 15 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds oficialy 
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 
songs with the greatest week -to -week increases in total plays Total Audience equals Average Ouarter Hour Persons times number of plays (times 100). Each 
daypart on each station is assigned an AOH number Average Ouarter Hour Persons used herein with permission from the Arbitron Company (() 2004. The 
Arbitron Company)- (L) 2004. R&R. Inc 

New &Active 
A PERFECT CIRCLE The Outsider (Virgin) 

Total Plays: 101. Total Stations: 11. Adds: 0 

FUEL Million Miles (Epic/ 

Total Plays: 94, Total Stations: 14, Adds: 5 

BLINK. 182 Feeling This (Geffen) 

Total Plays: 54, Total Stations: 4, Adds: 0 

CHEAP TRICK My Obsession (B0) 
Total Plays: 42, Total Stations: 6, Adds: 1 

COURTNEY LOVE Mono (Virgin/ 

Total Plays: 41, Total Stations: 4. Adds: 2 

Reporters 
l:rriw. 
w wary a .. Y. 

WZZOdIleMown. PA' wr.. l r 

R111 

iaBa ellkTX !rr 
i MOM 
Nana 
.A 

wNOeßIAMU Rlnrp. LA 

MIIF&ittab. NY 

. b 

WROKCanlon. OH' 

WPXCCape Cod. MA 

SKRAPE Stand Up (RCA) 

Total Plays: 38, Total Stations: 4. Adds: 1 

SMILE EMPTY SOUL Nowhere Kids (Laval 

Total Plays: 36, Total Stations: 3. Adds: 0 

ELEMENT EIGHTY Broken Promises /Universal) 
Total Plays: 30, Total Stations: 3. Adds: 0 

LOSTPROPHETS Last Train Home (Columbia, 

Total Plays: 23, Total Stations: 3, Adds: 1 

3 DOORS DOWN Away From The Sun ,Republic'Unrversal) 

Total Plays: 20, Total Stations: 8. Adds. 6 

Saga mil W toMMFlays 

WKLCtThaneston. WV 

MI .OH irr 1Ra 
la rvan Ar 

KNNrCareis Camel!. TX' a.w ma row. 
! LalwO.rO 
M 

KLAt1YB Paw. TK r......r e1l.ear 

WPHD£Imrra. NY 

WRCOhayettevule, NC' 

M ! .a1Z- 
1/1lSRR 
r s 

NINON 
alma UN 

womksoomsimk ir 

KRINIO eses, TK 
Nao ae.... 

lKCIrBEP Skims, CA 

A.1rr 10 
1 AOM 

WRRXPensacola. FL' 

RaNa L 
11al! Mal= 

SI 

PA. 
Is Awl..w. r 

a.w.,r..wr.At 
!la11/ 

WBB8Ralergh. NC' 

A awlh. C A' 
New 

WROVAla__ab. vA 
N irr !irr 

110111KOWIrd. laRrr .rfar 

Most Added` 
twtww.rradds.cwrs 

ARTIST 
' r.. ADDS 

3 DOORS DOWN Away From The Sun iRepublrannersab 

FUEL Milan Miles (Epa 

TESLA Caught In A Dream (Saxtuary/SRGi 

DARKNESS I Believe In A Thing Cared Love (Must... Destroy Ar1,rtrI 

COURTNEY LOVE Mono /Virgin) 

SEVENDUST Broken Down (TYTI 

APARTMENT 26 Give Me More (Atlantic) 

Most 
Increased Plays 
ARMY ",TiF ;4PEE.5, 

AUOIOSLAVE I Am The Highway (Intencape fprl 
NICKELBACK Figoaed You Out (Roath'wikr/IDJMG) 

TAITIIC He Now (AFaenck/RepXsel 

A PERFECT CNICIE The Outsider Wept) 

COURTNEY LOVE Mono Mtge 
OFFSPRING The Worst Hangover Ever (Coimbra) 

INCUBUS Megalomarrac Ore 
3 DOORS DOWN When lam Gone (RepuM Gwrsal) 

WHITE STRIPES Seven Nation Army (Tlyd ManV r 

SKRAPE Stand Up !RCA/ 

Most 
Played Recurrents 
MINT ",i .45E. i 

TRAPT Headstrong (Warner &os.) 

WHITE STRIPES Seven Nation Amy (Third Man/VP 

BLACK LABEL SOCIETY Stillborn /Sparer 

3 DOORS DOWN When 1m Gone IRepubleUnnersall 

AUDIOSLAVE like A Stone (Intrscgdefpc) 

F00 FIGHTERS Tmes like These (RosweiRCA) 

3 DOORS DOWN Here Without You (RepußNc/Uraversal 

LINKIN PARK Faint (Warm &os.) 

F00 FIGHTERS AI My Lite (RosweIVRCAl 

FUEL Falls On Me /1Z) 

iaaRwMa, G !iw 
I, Palm la.ar. 

w 

!Ka`/SM Lab City. UT* wir. 1Y..Aae. 

8 

5 

5 

2 

2 

2 

2 

TOTAL 

PLAT 
INCREASE 

.31 
+28 

+ 28 

+ 28 

.25 
+23 

.18 
+17 

.18 

. 18 

TOTAL 
PLAYS 

247 

209 

186 

179 

175 

161 

156 

150 

131 

118 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.com. 
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Monitored Reporters 

37 Total Reporters 

25 Total Monitored 

12 Total Indicator 
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60 ACTIVE ROCK TOP 5O . 
, January 16, 2004 

st AarST _ tt. 

1 O LINKIN PARK Numb (Warner Bros) 

2 © PUDDLE OF MUDD Away From Me (Geffen) 

3 0 THREE DAYS GRACE II Hate) Everything About You /Jive/ 

4 0 NICKELBACK Figured You Out (Roadrunner / /OJMG) 

5 5 TRAPT Stiff Frame (Warner Bras) 

1 0 OFFSPRING Hit That (Columbia) 

8 0 AUDIOSLAVE I Am The Highway (lntersccpdfpicl 

6 8 SEETHER Gasoline fWiili of 

9 9 LIMP BIZKIT Behind Blue Eyes (Flip/Interscgael 

12 0 INCUBUS Megalomaniac (Epic) 

10 11 SEVENDUST Enemy MT 
14 ® CHEVELLE Closure (Epic) 

18 a GODSMACK Re-Align bRepubk/UniversaD 

16 m STAIND How About You (flplEkktrafEGI 

11 15 KORN Right Now (Epic) 

1 7 0 HOOBASTANK Out 0f Contrd 1. &. d/ /DJMG) 

13 11 STAIND So Far Away (filp/fkktra/EEG) 

20 0 JET Are You Gonna Be My Girl (Ekktra/EEGI 

15 19 A PERFECT CIRCLE Weak And Powerless (Virgin) 

23 A PERFECT CIRCLE The Outsider (Virgin) 

24 a TANTRIC Hey Now (Marefick/Rgome) 

21 22 RED HOT CHILI PEPPERS Fortune Faded (Warner &os.) 

22 23 P.O.D. Wi You (Atlantic) 

25 D SHINEDOWN 45 ( Atlantic) 

27 a METALLICA The Unnamed Feei g (Ekktra/EEGI 

28 SMILE EMPTY SOUL Nowhere Kids (Lava) 

30 ® FUEL Million Mies (Epic) 

29 LOSTPROPHETS Last Train Home (Columbia) 

26 29 STONE TEMPLE PILOTS All In The Suit That You Wear (Atlantic) 

31 C) SKRAPE Stand Up (RCA( 

35 ® AFI Silver And Cold (DreamWorks) 

36 ® DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 

33 33 ELEMENT EIGHTY Broken Promises (Universal) 

40 0 KORN Y'All Want A Single (Immortal/Epic) 

34 35 40 BELOW SUMMER Self Medicate (Razor& Tie) 

32 36 KID ROCK Feel Like Makin' love (Top Dog/Atlantic) 

38 a BLINK 182 Feeling This (Geffen) 

37 38 DEFAULT (Taking Motile Away (TVT) 

39 39 STATIC -X The Only (Warner Bros.) 

41 THRICE Stare At The Sun (Island/la/MG) 

43 (D LO-PRO Sunday (Geffen) 

44 42 SWITCHFOOT Meant To Live (RedInk/Columbia) 

(Deer) DAMAGEPLAN SaveMe (Elektra/EEGI 

loeeer> CD SEVENDUST Broken Down (TM 

46 JET Cold Hard Bitch (Ekktra/EEGI 

49 0 FINGER ELEVEN One Thing (Windup) 

50 CD FOOFIGHTERS Darling Nikki (RosweiRCA) 

42 48 MEMENTO Saviour (Columbia) 

47 49 MUSHROOMHEAD Sun Doesn't Rise (Repubk/Universal) li IGGY POP Little Know It Al (Virgin) 

Powered By 

rOTA. 
PLATT 

2146 

1959 

1926 

1823 

1487 

1471 

1467 

1449 

1273 

1243 

1080 

1040 

1032 

1027 

975 

970 

941 

921 

863 

852 

786 

776 

710 

706 

594 

582 

582 

537 

483 

396 

362 

357 

339 

330 

325 

319 

276 

271 

230 

229 

202 

138 

133 

132 

126 

118 

115 

114 

95 

90 

aim 
TOTAL 

AUpENDe 
!NI 

MUM 
CHART 

TOTk ST* O 
ADOS 

+39 103470 15 6311 

+44 88365 12 6211 

+23 82208 32 6111 

+81 85150 9 6111 

31 67531 29 6011 

+96 56333 9 6213 

+93 66633 16 6312 

-19 60767 21 5811 

48 55541 12 5012 

+157 48034 2 6315 

-82 44105 20 5012 

+33 38453 17 5811 

+114 42688 8 6112 

+58 40692 9 6112 

147 35614 13 5611 

+ 3 34708 12 5410 

90 43174 29 6111 

+64 34576 18 5414 

140 45916 22 5211 

+78 28848 6 5911 

+ 108 26424 3 51(5 

-81 26040 8 5011 

85 25278 15 4510 

+53 25288 12 43(1 

+27 15832 4 5712 

+51 13322 9 4911 

+79 17798 3 4215 

+35 12073 4 502 

.114 21125 11 3611 

+19 6209 10 3712 

+44 7169 6 2811 

+56 8613 7 2813 

3 7969 13 3510 

+ 106 13883 2 3618 

7 5598 11 2611 

35 7209 11 2810 

+ 20 4070 7 1910 

29 9813 12 2310 

9 12372 17 1510 

+ 18 4080 5 1910 

+42 6268 2 2819 

4 4116 2 1110 

+63 5900 1 17113 

+112 6634 1 22113 

+ 3 15332 2 713 

+13 4106 16 1111 

+24 2682 2 311 

61 1140 12 1210 

22 2186 17 1410 

0 1892 1 710 

64 Active Rock reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 

of 1/4 -1/10. Bullets appear on songs gaining plays or remaining flat horn previous week If two songs are tied in total plays the song with the larger increase in plays is placed 

first. Songs below No 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R&R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100) Each daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from the Arbitron Company (® 2004. 
The Arbitron Company). U 2004. R &R. Inc. 

Most Added, 
www.rradds.com 
ARTIST -'_' ._. 

3 DOORS DOWN Away From The Sun (Republic Universal 

APARTMENT 26 Give Me More (Atlantic) 

SEVENDUST Broken Down (TVT) 

DAMA6EPLAN Save Me (flektralffC) 
TRAPT Echo (Warner Bros.) 

LO-PRO Sunday (Geffen) 

KORN Y'All Want A Single (Immortal /Eprc) 

ILL NINO This Time's For Real /Roadrunner /IOJMGi 6 

ADDS 

22 

16 

13 

13 

11 
j 

9 

B' 

Most 
Increased Plays 
ARTIST ,,PE.... 

TOW 
ITUR 

KAM 

INCUBUS Megalomaniac /fpic) +157 

GODSMACK Re Align (Republic /Universal) +114 

SEVENDUST Broken Down (PVT) +112 

TANTRIC Hey Now (Maverick/Reprisel +1N 
KORN Y'All Want A Single (Immortal /fprcl +1N 

OFFSPRING Hit That (Columbia) +N 
AUDIOSLAVE I Am The Highway (lnterscope,fpic) +13 

NICKELBACK Figured You Out (Roadrunner /IUJMGI +17 

FUEL Million Miles (Epic) +7, 
A PERFECT CIRCLE The Outsider (Virgin) +71 

Most 
Played Recurrents 
ARL!ST 

" 
PLAYS 

DISTURBED Liberate (Reprise) 851 

LINKIN PARK Faint (Warner Bros.) 799 

AUDIOSLAVE Show Me How To lire /lnterscope /Epic. 760 

TRAPT Headstrong !Warner Bros.) 703 

CHEVILLE Send The Pain Below (Epic) 622 

GODSMACK Serenity (Republic /Universals 621 

SHINEDOWN Fly From The Inside (Atlantic) 568 

MUOVAYNE Not Falling (Epic) 550 

AUDIOSLAVE tike A Stone (Interscope.)fpic) 539 

LINKIN PARK Somewhere I Belong (Warner Bros.) 531 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.corm. 

:. 
:. ' ALL 

OF US :. Tn.. 7orcigCir2n,¡ß ;nrfccryruFIR NIGHfyN'TIDrtrltFwtl! ABOUT A BURNING FIRE 

GOING FOR ADDS now 

gt New this week: WAQX WZBH 

Already on KLFX WZOR KRQR 

DON T MISS BLINOSIDE S CONCERT SPECIAL "LIVE AT 110 DEGREES. 

AIRING ON MUSIC CHOICE FEBRUARY 16 - 29 
A 

+N STORES FEBRUARY 24 . . + kV MAW !Rri nterAlR OHM tULpAAiWIAfiIRIID 

AA N 1- V ANrI".lr'AI""tr 
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_fa, ACT /VE ROCK 61 

W 1r January 16, 2004 

(te1fteMllsic. cam 
k1 NINIIGIu' 

America's Best Testing Active Rock Songs 12 + 

For The Week Ending 1/16/04 

Men Men Men 
Artist Title (Label) TW l W Familiarity Burn 18 -34 18 -24 25 -34 

LINKIN PARK Numb (Warner Bros.) 4.23 4.16 99% 26% 4.05 4.01 4.11 

DISTURBED Liberate (Reprise/ 4.20 4.22 93% 25% 4.11 3.93 4.35 

THREE DAYS GRACE 11 Hatel Everythmg About You (Jive) 4.17 4.14 95% 24% 3.90 3.89 3.91 

LINKIN PARK Faint (Warner Bros.) 4.13 4.01 99% 34% 4.06 3.92 4.25 

KORN Right Now (Epic/ 4.11 4.17 88% 16% 4.05 3.90 4.25 

SEVENDUST Enemy (M) 4.09 4.09 81% 15% 4.15 4.14 4.17 

GOOSMACK Re Akgn (Republic/Universal) 4.09 4.12 80% 10% 4.02 3.90 4.18 

SHINEDOWN 45 (Atlantic) 4.07 3.84 54% 5% 418 4.07 4.33 

TRAPT Still Frame (Warner Bros.) 4.04 3.85 94% 29% 3.91 3.79 4.08 

HOOBASTANK Out Of Control ( /s /and/WMG/ 4.03 4.03 85% 13% 3.96 3.90 4.04 

A PERFECT CIRCLE Weak And Powerless (Virgin) 4.00 4.04 87% 22% 3.85 3.83 3.88 

SMILE EMPTY SOUL Nowhere Kids (lava/ 3.98 3.82 60% 8% 3.92 4.09 3.73 

A PERFECT CIRCLE The Outsider (Virgin) 3.98 4.05 59% 8% 4.02 4.09 3.94 

STAIND So Far Away (fhp'Elektra/EEGI 3.93 3.90 97% 41% 3.63 3.43 3.89 

SEETHER Gasoline (Wind up 3.93 3.91 81% 17% 3.87 3.76 4.02 

STAIND How About You /flip /fkkua /EEGl 3.93 3.79 81% 16% 3.72 3.61 3.85 

NICKELBACK Figured You Out (Roadrunner /(QIMGI 3.87 3.78 84% 19% 3.77 3.46 4.12 

PUDDLE OF MUDO Away From Me (Gellenl 3.86 3.84 92% 20% 3.70 3.46 4.00 

AUDIOSLAVE I Am The Highway ilnterscope /Epic) 3.84 3.74 89% 28% 3.98 3.81 4.19 

CHEVEIIE Closure (Epic) 3.84 3.75 85% 21% 3.73 3.77 3.67 

OFFSPRING Hit That (Columbia+ 3.82 3.80 90% 21% 3.80 3.74 3.87 

INCUBUS Megalomaniac (Epic+ 3.77 - 61% 8% 3.74 3.69 3.83 

NICKELBACK Someday (Roadrunner/IOJMGl 3.76 3.77 98% 40% 3.51 3.20 3.91 

P.O.D. Will You (Atlanucl 3.14 3.68 89% 26% 3.61 3.75 3.44 

LIMP BIZKIT Behind Blue Eyes (flip /Mterscopel 3.66 3.65 90% 28% 3.51 3.56 3.45 

STONE TEMPLE PILOTS All In The Suit That You Wear /Atlantic/ 3.57 3.61 76% 21% 3.70 3.48 3.96 

METALLICA The Unnamed Feeling (Elektra/ffG) 3.47 3.60 62% 16% 3.54 3.51 3.51 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 3.45 3.48 85% 28% 3.55 3.27 3.90 

Total sample size rs 486 respondents Total average /amiability estimates are based on a scale of 1.5 (1= dishke very much. 5= like very much ( Total lamiliarity 

represents the percentage of respondents who recognized the song Total burn represents the number of respondents who said they are tired of hearing the song 

Songs must have 40 °° familiarity to appear on survey Sample composition is based on persons 12+ Persons are screened via the Internet Once passed they can 

take the music test based on the format/music preference. RateTheMusic corn results are not meant to replace callout research The results are intended to show 

opinions of participants on the the Internet only RateTheMusic is a registered trademark of RateTheMusic corn The ATM system. is available for local radio 

\stations by calling 818- 377.531W. RatemeMusic.com dab is provided by Mediabase Research, a division of Premiere Radio Networts. 

New&Active 
APARTMENT 26 Give Me More (Atlantic) 

Total Plays: 86, Total Stations: 21, Adds: 16 

COURTNEY LOVE Mono (Virgin) 

Total Plays: 75, Total Stations: 13, Adds: 5 

ILL NINO This Tine's For Real /Roadrunner /IUJMGI 

Total Plays: 44, Total Stations: 12, Adds: 6 

3 DOORS DOWN Away From The Sun (Republic /Unwersall 

Total Plays: 35, Total Stations 25, Adds: 22 

TRAPT Echo (Warner Bros.) 

Total Plays: 16, Total Stations 11, Adds: 11 

Songs ranked by total plays 

Indicator 
Most Added' 

SEVENDUST Broken Down (TVT 

APARTMENT 26 Give Me More (Atlantic/ 

1.0 PRO Sunday (Geffen) 

TRAPT Echo (Warner Bros.' 

TANTRIC Hey Now iMaverick/Repose+ 

FUEL Million Mies (Epic/ 

3 DOORS DOWN Away From The Sun (Repubk /Unrversall 

ILL NINO This Tune's For Real (Roadrunner /IOJMG) 

Please Send Your Photos 

R&R wants your best snapshots 

(odor or black 8 whde) 

Please include the names and titles of all pictured and send 

them to 

MR. c/o Cyndee Maxwell: 

10100 Santa Monica Blvd . 3rd Floor. 

Los Angeles. CA 90067 

Email cmaxwellarad oandrecords corn 
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64 Total Monitored 

20 Total Indicator 

Did Not Report, Playlist Frozen 
(1): 
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62 R&R 

Doug Palmieri 
Asst. PD. WHJY /Providence 

ACTIVE ROCK 

What has happened to the rock 
star? Remember him? A bigger -than- 
life character who drank and drugged 
too much. got arrested too much and 
had sex with' as many borderline un- 

derage girls as humanly possible. A 

creature of such voracious appetites 
he would make Caligula blush. Some- 

one whose photos from Creem. Ker- 

rang and Circus magazines would plaster the walls of 

both high school girls and boys. You know who I mean - the Robert Plants, Diamond David Lee Roths, Micks 

and Keiths and Aerosmiths. It seems that in the last 

10 years they have become rare. Rap and hip -hop own 

the rock -star image. Rock hasn't had icons due such 
adulation since Axl Rose and Slash. Instead, rock seems to have im- 

age- conscious destined- to -be- crossover artists. The average fan 

wouldn't even recognize most bands if they were sitting on his 

head. In the '80s and early '90s bands like AC /DC. The Scorpions, 
Metallica and Dio were selling out the local arena in 15 minutes, and 

all of the shows were over- the -top extravaganzas. Now bands with four 

hits on one record can only sell out if they do shed tours with four other 

bands. Where is the flash? Most musicians look like the kid pump- 
ing unleaded at the local Gas and Gulp. Kid Rock has certainly stepped 
up, and, let's face it, getting smooth up in Pamela Anderson grants in- 

stant rock stardom. But it's not enough. Don't get me wrong. Musi- 

cally. there are plenty of talented bands out there. But who is the next 

Morrison. Hendrix or Clapton? I want to hear about TVs being thrown 

out hotel windows. groupies with Great Danes and such psychotic in- 

fighting that the police are called to the recording studio. The genre 

needs to step up and give us the rock gods of tomorrow. 

Inkin Park's fourth week at No.' 1 on 

"Numb" boosts Warner Bros.' plan 
for world domination ... Godsmack rally 

as "Re- Align" edges up to No. 13 ... 

"Megalomaniac" by Incubus hits top 10 

... 3 Doors Down aren't through with 
the format. as "Away From the Sun" is 

No. 1 Most Added ...Thirteen early adds 
each for Sevendust and Damageplan make a great impression ... 

Active Rock is not messing around, as four additional bands get early 

nods: Trapt ("Echo "), Lo -Pro ( "Sunday "). Thousand Foot Krutch 
("RawkFist ") and Sloth ( "Dead Generation ") ... On the Rock side. 3 

Doors Down take the Most Added lead. followed by Fuel ("Million 
Miles ") and Tesla ( "Caught in a Dream "). The favorable early reac- 

tion to Tesla brings good news for the format. MAX PIX: LO -PRO 
"Sunday" (413 /Geffen) - Cnrlse Maxwell, Active Rsck/gsck Miter 

Record Of The Week 
ARTIST: Amazing Device 
TITLE: The Ouiet Room 
LABEL: Tribunal Records 

Don't ignore them cause they're indie - New York City - 
based Amazing Device have a 2002 TV appearance on 

Farmclub.com, opening dates for David Lee Roth and a street 

team that has more than 100 members. But, more impor- 

tantly, the band has songs. Formed in 1999 under the moniker Further, Amazing 

Device have built up a solid following in the Tri -State Area, and the indie release 

The Quiet Room shows why. Solid, straightforward riffs that ring clean soar hand 

in hand with the accomplished vocals of Aaron Wilson. We recommend checking 

out the album opener, "Secret," where Wilson tag teams with Lostprophets front - 
man Ian Watkins to deliver an energetic blast of post -hardcore pop metal. It's al- 

ready pulled No. 1 phones at college heavyweight WSOU in Jersey, it just might 

do the same at commercial radio, given the chance. 

- Frank Correia. Rock Specialty Editor 

e 

ARTIST: Blindside 

LABEL: Elektra /EEG 

By FRANK CORREIA /ROCK SPECIALTY EDITOR 

If the devil is the most popular muse for 
rock musicians, fire is a close second. 

Dokken rocked out with 'into the Fire." 
Def Leppard had Pyromania. and 
Firehouse.... OK, bad example. Either 
way, the hottest chemical reaction going 
has a longstanding relationship with all 
things rock, be it lyrical inspiration, 
onstage pyrotechnics or an arena full of 
raised Bic lighters. 

So when it came time for Swedish rock- 
ers Blindside to follow up their excellent 
2002 Elektra debut. Silence. what better 
title than About a Burning Fire? After 11 

months on the road supporting the 
sounds of Silence, you know that they 
were just. ahem, burning to record new 
material. And if you've seen the group 
live, you know they can light it up. At a 

House of Blues show here in L.A., I saw 
guitarist Simon stage dive into the crowd, 
six -string and all. to be caught by a 

throng of devoted fans. He didn't miss a 

note. 
With Fire, Blindside continue to bring 

that type of passion. Producer Howard 
Benson (P.O.D.) returns to helm the ef- 

fort. and ex- Smashing Pumpkin Billy 
Corgan turns in a searing guitar perfor- 
mance on "Hooray. It's L.A." Fire shows 
the group spreading into exciting new di- 
rections. like the edgy "Swallow." where 
the group channels the post -hardcore 
rhythms of getups like Quicksand. Mean- 

while, the title track is a crushing affair 
of screamo vocal antics, disjointed 
rhythms and brimstone guitars. 

"AU of Us" is radio's first taste of Fire. 
Simon punctuates his subtle guitar lines 
with solid hits of distortion, while the 
rhythm section - drummer Marcus and 
bassist Tomas - dynamically builds to 
the chorus. And at a time when every 
whiny wimp with access to Pro Tools is 
flying that emo banner, vocalist Christian 
shows 'em how it's done with the aching 
tones of the chorus - so much so that his 
emotions got the better of him during the 
recording process. 

"We had this super- expensive micro- 
phone not designed for hands -on. if you 
know what I mean," he says. "But, sud- 
denly, I was just holding it like I do live. 
and I kind of went into my own world. 
We're very proud of that song. It's about 
how everyone searches for a safe place in 
this world. but a lot of people end up look- 
ing in all the wrong places." Shouldn't be 

long before this one catches fire. 

ti? T11DP20 SPEC/A[TYARTIST3, 

1. DAMAGEPLAN (flektral New Found Power" 

2. DEVILDRIVER (Roadrunner / /OJMG) "I Could Care Less" 

3. KORN (Epic) "Y'all Want A Single" 

4. HATEBREEO (Universal) "This Is Now" 

5. SEVENDUST (TM "Enemy' 

6. VADER (Metal Bade) "When Darkness Calls" 

7. MASTADON (Relapse) "March Of The Fire Ants" 

8. MY RUIN (Century Medal 'Made To Measure" 

9. DREAM THEATER ffkktrarfEG) "As I Am" 

10. SOIL /J/ "Cross My Heart" 

11. ILL NINO /Roadrunned/UJMGI "This Time's For Real" 

12. ELEMENT EIGHTY (Republic /Universal( "Broken Promises" 

13. SOILWORK (Nuclear Blast) "Light The Torch" 

14. MORBID ANGEL (Earache) "Cleansed In Pestilence" 

15. FIVE FOOT THICK (Eclipse) "Ducked Out" 

16. APARTMENT 26 (Atlantic) "Give Me More 

17. MOST PRECIOUS BLOOD (Trustkill) "The Great Red Shift" 

18. BLINDSIDE /E/ektra/EEGI "All Of Us" 

19. MOONSPELL (Century Medial "The Southern Deathstyle" 

20. CROWN (Metal Blade) "Face Of Destruction" 

Ranked by total number of shows reporting artist. 
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The Architect 
Jacobs Media's Dave Beasing goes deep to explain 
the winds of change 

n the movie The Matrix: Reloaded there is a point 
when Neo finally comes face to face with the dude re- 
sponsible for creating the Matrix. He is known simply 
as the Architect. No need for guns, black sunglasses or 
a menacing appearance of any kind, just a neatly 
bearded man dressed in white quietly sitting in a chair 
in an empty room. As that image appeared on the 
screen I inadvertently screamed, "My God! It's Dave 
Beasing!" and was promptly escorted from the theater. 

Just over a year and a half ago the 
brain trust at Jacobs Media helped 
the brain trust at Jefferson -Pilot de- 
velop a new approach to the Alter- 
native format - at least for San Di- 

ego. 
Thanks to XTRA -FM 

(91X) and the city's prox- 
imity to Los Angeles, San 
Diego's populace had 
been exposed to, and ed- 
ucated in the ways of, left- 

of-center broadcasting for 
more than 20 years. In 
that time a number of 
competitors to 91X have 
come and gone. 

Most notable was XI-IRM (The 
Flash), which tried a sort of greatest- 
hits-of-91X approach back in the ear- 
ly '90s. It worked for a little while, 
whittling away at 91X's ratings just 
enough to make The Flash annoying, 
but it never even came close to beat- 
ing XTRA., 

But I digress. The Jacobs Media/ 
Jefferson -Pilot Manhattan Project 
was designed to be something differ- 
ent. Did any of the principals assume 
that this new design would be a 

slam-dunk out of the box? Not real- 
ly. But everyone had kept an eye on 
what market veteran Mike Halloran 
(ex -91X, ex -Flash PD) did with a lit- 

tle peashooter up the road in Carls- 
bad, way north of San Diego, KFSD. 

With only a handful of watts, 
aimed mostly at north San Diego 
County, it made quite an impact in 

the San Diego book overall and cre- 
ated huge street buzz and wood of 
mouth. It was Alternative in its pur- 
est form: eclectic, broad, diverse, 
and you never knew what to expect 
next - the hallmark of the early 
years of 91X. 

KFSD also took a more adult ap- 
proach to the format. Was it Triple A? 

No. Was it backward-baseball-cap, on- 
the-verge-of-Active Alternative? No. 
It was something no one had a name 
for, but it resonated with listeners. 

It referred to itself on the air as in- 

dependent radio, and, naturally, for 
various reasons too numerous to 
mention here, it was too good to last. 
However, the effort did not go (um- 

(iced by others in the mar- 
ket. 

The Stage Is Set 

Fast forward to the fu- 
ture. Jefferson -Pilot want- 
ed to make a move with 
KBZT, a struggling, all- 
over-the-place '80s outlet. 
They brought on Jacobs 
Media as consultant and 
hired Garett Michaels as 

PD and Mike Halloran as Asst. PD/ 
MD /afternoon guy, and the next 
thing you know, ratings started to 
happen. Not an instant ground swell 
like the first explosion of 91X in the 
winter book of 1983, but nice steady 
growth with each trend. 

Now, more than a year later, the 
fall 12+ numbers for KBZT are 2.8, up 
from 2.6 in the summer. At 91X 12+ 

is 25, up from 23 in the summer. Nei- 
ther station is setting the market on 
fire, but you can see where the battle 
lines are being drawn. 

And it looks like the upstart KBZT 

has staying power, which has not 
gone unnoticed by the rest of the in- 
dustry. Now, a few words from the 
Architect himself, who, by the way, 

tells me that the term "neo- Alterna- 
tive" is what e' iron would like to 
use now. 

Dave Beasing 

R &R: Let's talk philosophically about 
what is clearly going to be a shift in the 

format this year. Can you start uvth the 

big picture? 
DB: Alternative is at a crossroads. 

I hate to say it, but there is a lack of 
passion for a lot of the new music out 
there in this format. There is passion 
for some of it, but not for a lot of the 
stuff. I think the capper for me was 
when I was moderating a focus 
group, and I had an 18- year -old 

preach to me that Puddle Of Mudd 
is a cheap Nirvana rip -off and I 

should just play Nirvana. This was 
coming from an 18-year-old. He was 
then cheered by his peers in the room. 

Some stations may choose to go 
more Active, while others may need 
to reclaim Alternative gold, but we 
are reassessing everything, station by 
station, market by market. And that 
includes the messages and delivery 
between songs. I've conducted doz- 
ens of focus groups to nail down the 
language of the audience, and I've 
written more station imaging in the 
past year than in all my previous 
years in this business put together. 

BIER: What makes this viable in mar- 

kets other than one. where there's been a 

heritage Alternative station? Can this be 

nplkatnl in tia' Midwest or the East in 

markets that don't go any farther back 

than the mid -'90s? 
DB: Gold -based Alternative is go- 

ing to be difficult in a market that 
doesn't have a history for the mu- 
sic. If a market has not been playing 
this music since the '80s, as in Seat- 
tle, as in San Diego, I think it's go- 
ing to be difficult for there to be 
enough familiar gold fora station to 
really lean on it 

"They want more 

variety. I'm hearing 

more demand for 

greater breadth and 

depth in the format 

than I heard a few 

years ago from all 

ages." 

However, there's more to this than 
just a shift in the gold percentage. A 

Mediabase monitor only gives you 
part of the story. These stations have 
a vibe between the records that says 
"Alternative," in that they don't 
sound like other stations up the dial. 
These stations represent a change in 

values - being willing to take chanc- 
es, respecting the musk, not hyping 
the presentation. 
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The writing that's required so as 
not to set off an Alternative listener's 
bullshit detector is pretty tricky. Most 
Alternative stations haven't sound- 
ed like an alternative to the rest of 
FM for a long time now. 

B&B: Although if we consider that 

we're comp 10 years removed from the 

early '90s and that a lot erf stations start- 
ed up in '91, '92, ur are mining mostly 
from the '90s, so maybe it can work in 
most of those markets. 

DB: Maybe it can in some mar- 
kets. There's not mom in most mar- 
kets for both a current-based and a 

gold -based Alternative station. In 

fact, even in markets that have a lot 

of Alternative heritage, it may be de- 
batable whether there's really 
enough room for both long -term. 
Well see. 

What may end up happening in a 

lot of markets is that the current - 
based station will reconsider its 
current /recurrent /gold ratio and 
decide whether being 60% or 70% 
recurrent is truly the best way to 
serve even its existing audience. At 
the same time, though, they need to 
figure out how to stop sounding like 
Top 40 between the records and start 
representing the values of their core 
audience. 

R &R: Why do you think there's a 

wanner reeeptkm for this idea now than 

there teas a couple of years ago, when 

pnwle were fiolinv around with '80s- 
based Alternative fi rnuts? 

DB: A lot of things happened. The 
current music has probably, on aver- 
age, gone downhill. Also, there is a 

real problem getting younger people 
to use radio. There's a lot of compe- 
tition for the attention of the young- 
er audience. And, let's face it, our 
industry has taken some public -rela- 
tions knocks for being consolidated, 
commercialized and out of touch 
with the young people on the streets. 
You can disagree with that, but that's 
a common perception out there. 

When you do a hit -based Rock 
format in that environment, there's 
a tendency for some people to think 
you're not really playing genuine 
hits, but that you're playing what 
someone up some corporate ladder 
wants you to play and that they have 
less- than -honorable reasons for you 
to play those songs. 

R &R: Haw the mainstream Alterna- 
tive stations in this country been too 

urrent and too unfamiliar? Is this a 

backlash? Why do they recent to hear re- 
currents and golds tier tIr most part, or 
do they just aunt a more eclectic mix? 

DB: They want more variety. I'm 
hearing more demand for greater 
breadth and depth in the format than 
I heard a few years aso from all ages. 
They want to hear us branch out 
again, experiment with some new 
sounds and take 'some risks - and 
that also means taking risks with the 
gold. But you have to be very care- 
ful. You still have to play your share 
of familiar music - we know that - 
but they're asking us to surprise 
them now and then. In a careful way, 
there's an opportunity to do that. 

What I hear in market after mar- 
ket when 1 ask them to describe what 
the big Alternative stations are in 

their town is that they're Alternative, 
but they'll qualify it somehow by say- 
ing it's mainstream Alternative or Al- 

ternative hits or pop Alternative or 
semi -Alternative. They've become 
disillusioned with these radio sta- 
tions and think they are not truly out- 
side the mainstream anymore. 

R &R: Are the good ratings raising a 

few eyebrows? Has everybody been 
watching what's been going on ihnen in 

San Diego? 

"It's not just that 

beer companies are 

threatening not to 

buy radio stations 

with high underage 

audiences, it's also 

that we've not found 

a good way of 

convincing more 

advertisers who want 

to reach under -21s 

that radio is the way 

to do it." 

DB: Absolutely. Because I consult 
KBZT (FM 94 -9) /San Diego and 
KNDD (The End) /Seattle, I've had 
phone calls from everywhere about 
gold-based Alternative - including 
from a market that is so small that it's 
not Arbitran -rated - asking wheth- 
er they could and should do it. I told 
that station no, by the way. So it has 
now officially acquired format du 
jour status. 

R &R: Finally, is this a beer- dollar 
thing? The FTC cap on the ,,ender er' 

hens that stations laze, is foal laving 
an impact any well? Are pxtrpde molefng be- 

eau.e they're afraid to lose the her mon- 

ey aced cone Ay uanf to skew older? 

DB: That's definitely a factor, but 
it's not just beer money. Let's face it 

Radio has not done a good job, as an 
industry, of positioning itself as a 

great medium with which to reach 
younger people. There are exceptions 
to that, but for the most part radio is 
still thought of by way too many ad 
agencies as an addon medium aimed 
at 25-54 or even older. 

Where MTV and many other chan- 
nels and magazines and other media 
are making lots of money reaching a 

younger audience, radio is way be- 
hind as an industry in positioning it- 
self that way. It's not just that beer 
companies are threatening not to buy 
radio stations with high underageau- 
diences, it's also that we've not found 
a good way of convincing more ad- 
vertisers who want to reach under- 
21s that radio is the way to do it. 
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R,RALTERNATIVE TOP 50. 
January 16, 2004 

wELAST ER IVES mm un LAI R/S: 

1 o LINKIN PARK Numb (Warner Bros.) 

4 0 JET Are You Gonna Be My Girt (E/ektra/EEGI 

2 3 OFFSPRING Hit That (Columbia) 

3 4 THREE DAYS GRACE II Hate) Everything About You (Jive) 

7 0 INCUBUS Megalomaniac (Epic) 

5 6 BUNK 182 Feeling This (Geffen) 

6 1 SWITCHFOOT Meant To Live (Red Ink/Columbia) 

8 0 AUDIOSLAVE I Am The Highway (lnterscope/Epic) 

10 9 RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

9 10 PUDDLE OF MUDD Away From Me (Geffen) 

12 a CHEVELLE Closure (Epic) 

11 12 TRAPT Still Frame (Warner Bros.) 

13 13 HOOBASTANK Out Of Control ( /s /and/IDJMG) 

16 0 NICKELBACK Figured You Out (Roadrunner /IDJMG) 

14 ® STAIND How About You (flip /flektra/EEGI 

18 0 LOSTPROPHETS Last Train Home (Columbia) 

15 17 STAIND So Far Away (Flip /fkktra /EEG) 

20 0 FINGER ELEVEN One Thing (Windup) 

19 Q STORY OF THE YEAR Until The Day I Die (Mavenck/Repnsel 

21 F00 FIGHTERS Darling Nikki (Roswell /RCA) 

26 ® DARKNESS I Believe In A Thing Called Love (Must... Destroy /Aflanlicl 

23 ® AFI Silver And Cold (DreamWorks) 

25 ® LIMP BIZKIT Behind Blue Eyes (flip /Interscope) 

27 c A PERFECT CIRCLE The Outsider (Virgin) 

22 25 OUTKAST Hey Ya! (Arista) 

24 26 KORN Right Now (Epic) 

28 ® SMILE EMPTY SOUL Nowhere Kids (lava) 

29 CRYSTAL METHOD Born Too Slow (V2) 

44 0 COURTNEY LOVE Mono (Virgin) 

30 30 P.O.D. Will You (Atlantic) 

37 ® BLINK182 I Miss You (Geffen/ 

32 ® GODSMACK Re Align (Repubkc /Universal) 

38 ® YELLOWCARD Ocean Avenue (Capitol) 

31 34 DISTILLERS Drain The Blood (Sire/Reprise) 

36 ® NO DOUBT Its My Life (Interscopel 

35 36 IGGY POP Little Know It All (Virgin) 

34 37 STROKES 12:51 (RCA) 

33 38 COLDPLAY Moses (Capitol) 

39 39 RANCID Red Hot Moon (Hellcat /Warner Bros.) 

41 DASHBOARD CONFESSIONAL Rapid Hope Loss (Vagrant) 

45 0 FUEL Million Miles (Epic) 

40 42 DEFAULT ITaking My) Life Away (TVI) 

43 43 THRICE Stare At The Sun (lsland/IDJMG) 

42 44 JACK JOHNSON Taylor (Jack Johnson Musk/Universal) 

48 BRAND NEW Sic Transit Gloria...Glory Fad (Triple Crown/Razor & Tie) 

/ae.J 0 WHITE STRIPES I Just Don't Know What To Do With Myself (ThirdMa'V1) 

47 47 EVANESCENCE My Immortal (Windup) 

KORN Y'AII Want A Single (lmmortaUfpic) 

tD TO MY SURPRISE Get It To Go (Roadrunner/iDJMG) 

50 50 SEVENDUST Enemy (TM 

TOTAL 
PLAYS 

3138 

2574 

2567 

2507 

2245 

2089 

2061 

1905 

1129 

1674 

1627 

1579 

1553 

1458 

1432 

1324 

1213 

1206 

1198 

1194 

1092 

1003 

983 

974 

890 

875 

826 

775 

694 

668 

649 

624 

570 

555 

540 

530 

516 

497 

465 

430 

426 

384 

378 

372 

356 

352 

293 

210 

232 

220 

ID.b.t> 

IeNb.(i 

PLAYS 

TOTAL 

AUDIENCE 
*lai 

WEEKS ON 

MAI 
TOTAL STATIONS 

ADOS 

+65 228341 18 7510 

+ 95 198117 18 7711 

27 165366 9 8110 

50 169283 29 7211 

« 200 185252 2 8013 

111 140153 13 7410 

120 106544 26 6510 

+ 50 127966 15 1310 

-11 107570 9 7610 

-157 88879 12 6610 

+5 104150 16 6610 

127 87150 26 5710 

12 84185 12 6610 

+ 139 73974 7 5611 

+ 20 91878 8 7211 

+ 150 103798 4 6913 

112 92997 29 7010 

.91 77151 11 5813 

+47 69187 18 5310 

+ 103 80464 10 4516 

+ 162 70257 7 5716 

+44 63279 8 5713 

+51 45334 6 4313 

+77 43399 6 6216 

-79 65211 18 3710 

-68 53348 13 4910 

+30 29269 8 5010 

+ 53 38899 5 5010 

+301 48605 2 5916 

44 35665 15 4410 

+161 88092 3 44119 

+14 26109 6 3712 

+92 31941 2 5218 

.80 18038 9 4410 

+32 51113 8 1911 

-42 26419 10 3710 

-68 47790 17 3110 

-99 32097 11 3610 

-9 28534 7 3510 

+15 15101 3 3310 

+42 17390 2 3014 

47 25884 10 2310 

-26 12048 5 3211 

-31 15827 4 2811 

+40 19607 3 2512 

+169 52745 1 31113 

-30 11721 5 1810 

+38 14696 1 1910 

+15 7144 1 2011 

37 9725 18 1510 

81 Alternative reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 

of 1/4-1/10. Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays. the song with the larger increase in plays is 

placed first Songs below No 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R&R by each reporting 

station Songs unreported as adds do not count toward overall total stations playing a song Total Audience equals Average Ouarter Hour Persons times number of plays 

(times 100) Each daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from the Arbitron Company () 2004. 

The Arbitron Company) C) 2004. R&R. Inc. 

Most Added 
www.rradds.com 
ARTIST ADDS 

STROKES Reptdia (RCA) 26 

PHANTOM PLANET Bg Brat (Daylight/OK) 20 

3 DOORS DOWN Away From The Sun (Reptdlfr /Urrversall 20 

BLINK 182 I Miss You (Geffen) 19 

TRAPT Echo (Warner Bros .I 17 

APARTMENT 26 Give Me More Ar /antru 15 

WHITE STRIPES I Just Don t Know What To Do (ThrdMa(V2) 13 

YELLOWCARD Ocean Avenue ,Captal,1 

Most 
Increased Plays 
APIS` 

TOTAL 

Puy 
SCREAM 

COURTNEY LOVE Mono (Virgin) .301 

INCUBUS Megalomaniac (Epic) -200 

WHITE STRIPES I Just Don't Know What To Do_. (Third ManY2 -169 

DARKNESS I Believe In A Thing.. (Must...DestrorAtlantic' .162 

BLINK-182 I Miss You (Geffen) -161 

LOSTPROPHETS last Tran Home (Columbia) -150 

NICKELBACK Figured You Out (Roadruriner/DJMG) .139 

F00 FIGHTERS Darling Nikki (RoswelLRCA.I .103 

JET Are You Gonna Be My Girl (fkktraiEEG+ .95 

YELLOWCARO Ocean Avenue (Capitol' -92 

Most 
Played Recurrents 
ARTIST 

-OTAL 
P,AYS 

LINKIN PARK Faint Warner &os.I 1190 

WHITE STRIPES Seven Nation Army (Thad Man'V21 1073 

AUDIOSLAVE Show Me How To Live ilnterscapeEpic 1006 

A PERFECT CIRCLE Weak And Powerless (Virgo 946 

TRAPT Headstrong (Warner Bros I 
909 

AUDIOSLAVE like A Slone I /nterscc ieEpicl 781 

QUEENS OF THE STONE AGE No One Knows (Interscgoe. 775 

CHEVILLE Send The Pan Below Or) 754 

F00 FIGHTERS Al My life (Rosw4WRCA) 683 

F00 FIGHTERS Times like These /Rotswed'RCAI 887 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Powergold 
The Leaders III Acr . iii Software for Windows 98 1ME'NT,2000 XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 

other systems seamlessly The reliability customer service and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for " 

a 
Dan Turner Vice President 

Programming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 í Support: 501- 821 -1123 

Download a free trial version at www powergold corn 
infoipowergold corn 
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R A Z O R 

JIMMY FRANK: 

"HIM IS THE GREATEST BAND ON EARTH!" 
-RAI MARGERA of MTV's Jackass fi Vi v Kun 

111M has SOLD 
over 

2 MILLION 
albums outside 

THE U.S. 

TOURING 
TRE U.S. 

SIRING 2004 

"JOIN ME" 
was a 

#1 SMASH 
across EUROPE 

«WW.3iI;A RTA(:RAM.('()\í 

ItAZOR.BLADE 
ROMANCE 

Total U.S. Orders: 
Over 75,000 (with rio video play, official allay or touring) 

PRESS COVERAGE 
In Outburn, 
Alternative 

Press, Revolver, Metal Edge, Rerrang & .MORE, 
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Joe Don "Baker" 
Thurmond 

PD, KLGEAwannahawbloogie, II 

RR. ALTERNAT /VE, 

Wow, Max, you must be scraping the 
bottom of the barrel if you're soliciting 
On the Records from a station in mar- 
ket No. 2,567. Forget Arbitron. Forget 
Zagal. We aren't even rated in this 
year's Who's Who in American Ham- 
lets, Shantytowns & Wide Spots in the 
Road. .. Music that's getting great re- 
action from both our listeners (hey, 
Ma!) right now is anything from 

Mantovani Plays Nirvana and my entire Bachman -Turner 
Overdrive bootlegs collection. which I threw in the changer 
for a few days last month when I had to run into town for 
booze. Stuff we're looking forward to is the new Under- 

pants Machine record, the first release from The Jehovah's Waitresses 
and indoor plumbing. We did a charity event over at the Hard Rock 
Cafe with local metal band Soiled Fraulein that raised over $17.50 for 
the lead singer's legal defense fund. (He was totally framed - that 
could have been anybody's ass in the surveillance footage!) Let's 
see ... what else usually goes into these things? Ah, yes: Max, you are 
rather corpulent, and I do not respect you. 

lithos the way it's going to be all year? 
Llnkin Park at No. 1? OK, fine ... 

Wow, Jet slide into the No. 2 slot this 
week. Fantastic job by both radio and 
Elektra for not letting up on the pres- 
sure. This is what sets us apart from 
other formats. boys and girls! ... Incu- 
bus go 7 -5 after only three weeks ... 

Audioslave's "I Am the Highway" is the 
only other song in the top 10 still climbing. which opens up the field 
for a great Lord of the Rings -type battle in the weeks to come ... The 
rest of the action is in the mid -teens to low 20s ... Nickelback really 
take charge in the beginning of the year. moving 16 -14 ... 
Lostprophets continue to climb, going 18 -16 _ Have you noticed 
the quiet rise of Finger Eleven? Up from 20 to 18 this week . Right 
on their heels are Story Of The Year, Foo Fighters. AFI. Limp Bizkit 
and A Perfect Circle ... Keep an eye on Brand New. Yellowcard, 
No Doubt. Blink -182 and the new Dashboard Confessional track. 
They're all going up ... New to the chart this week: The White Stripes. 
Korn and To My Surprise ... Most Added: The Strokes, Phantom 
Planet. 3 Doors Down. Blink -182, Trapt ... Most Should Be Added: 
Lo Pro. Atmosphere. Courtney Love. Blue October, The Thrills, 
Michael Andrews featuring Gary Juels. - Max 11001, Mammal, Mar 

C o m,JinD 
Ri 01)Hi T p 

ARTIST: Courtney Love 

LABEL: Virgin 
.FRAM CORREIA /ALTERNATIVE SPECIALTY EDITOR 

It's been said that even bad publicity is 
good, as long as they spell your name 

right. And it's probably safe to say that 
former Hole frontwoman and widow of 
Kurt Cobain Courtney Love has never 
seen her name misspelled in the 
10.324,864,016 news articles she's ap- 
peared in. Wait, that number just went 
up by 214 articles. The old adage is more 
of a religion to Ms. Love. 

With a rap sheet longer than those of 
most gangsta rappers, Love winds up in 
the spotlight even when she's not court- 
ing it. And the recent headlines have 
proven that you can't spell Courtney 
without "court," Let's look at the past few 
months in Love's life: 

October: Love is arrested on Oct. 2 

for being under the influence of a con- 
trolled substance. Hours after posting 
bail she is rushed to a Los Angeles -area 
hospital for a drug overdose- On Oct. 10 
she loses custody of Frances Bean 
Cobain, her daughter with Kurt, and has 
to appear in court to regain custody. A 
warrant is issued for her arrest on Oct. 
22 for felony possession of substances 
stemming from the Oct. 2 incident. That 
week she turns herself in and is released 
on her own recognizance. 

TALK BACK TO MR! 

Do you have questions. comments or feedback 

regarding this column or other issues? 

Call me at 310 -788 -1658 

or e-mail: 

fcorreia @rronline.com 

kaør: qZY 

r` r rt'r/7r71" 

November: Love posts a strange dia- 
tribe on her website regarding her love 
life, her ex- boyfriends and missing money 
from Frances Bean's account, The rant is 
quickly removed. Love soon after appears 
in court to plead not guilty to felony 
charges 

December: Love's attorney reveals 
that Love has been in rehab for two 
weeks. The singer is then spotted at two 
separate L.A. clubs and joins one local 
band onstage for a few songs before rush- 
ing back to rehab. 

Quite a holiday season. no? Oh, yeah, 
and let's not forget what happened in 
January: "Mono," the first single from 
Love's upcoming album, America's 
Sweetheart, soundly infected the Alter- 
native panel. Some 53 Alternative sta- 
tions added the track out of the box, and 
Love's comeback single landed at No. 44 
its first week out. Is it any wonder, 
really? Listen to the guitar crunch, the 
rallying cries, the filth and fury that is 
Courtney Love. The New York Times 
sums it up thusly: "In short, it's 
Courtney Love at her beat." 

Whether or not Love pulls her personal 
life together remains to be seen, but one 
thing's for certain: When it comes to mu- 
sic, Courtney Love's back in the game. 

EXPOSE 
YOURSELF 

EventTape°' 
BunchaBannerel 
FlashBags`M 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

LAVA 
t2ÓK 

FirstFlash! 
L I N E 

(B) 

6528 Constitution Drive Fort Wayne, Indiana 46804 
Fax: (260) 436 -6739 www.firstflash.com 

1- 800 -21 FLASH 
1-800 -213 -5274 
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January 16, 2004 

(Ñ1eIftc.dom 
K1 11I UI11116' 

America's Best Testing Alternative Songs 12 

For The Week Ending 1/16/04 

Artist title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 

18 -34 
Women 

18 -34 

IINKIN PARK Numb (Warner Bros.r 4.20 4.30 09% 20% 4.14 4.11 4.16 

LINKIN PARK Faint /Warner &os.i 4.25 4.23 90% 31% 4.23 4.12 4.29 

STORY OF THE YEAR Unta The Day I De iMav rra/ s** 421 4.N 71% 11% 3.99 3.97 4.00 

THREE DAYS GRACE II Hate) Everything About You Oro 4.15 4.03 97% 26% 188 3.90 4.03 

SWITCHFOOT Meant To Live Mee ArtCakarbal 4.14 4.12 N% 21% 419 317 4.02 

HO08ASTANK Out Of Control Inland/CMG' 4.13 416 86% 13% 3.96 311 3.99 

AH Silver And Cold I0reamWarks7 416 311 62% 7% 414 3.90 4.12 

FINGER ELEVEN One Thing (Wed yol 414 3.95 48% 5% 4.05 3/0 4.20 

TRAPT Stil Frame /Wrner&asJ 411 4.02 95% 38% 105 3.94 3.95 

OFFSPRING Hit Thal ICakmba/ 3.93 3.17 12% 21% 3.73 3.90 315 

STAINO So Fr Away IfywfkktrafEGI 312 3.79 17% 41% 312 3.05 311 

BLINK 182 Feeling This (Geffen) 3.91 3.88 93% 24% 3.74 310 3.72 

STAIN() How About You (FyrfleknáffG/ 3.89 3.71 77% 14% 3.0 3.72 3.118 

LOSTPROPHETS last Tram Home Columba) 3.89 - 45% 4% 3.74 3.61 3.81 

INCUBUS Megabnranac /fpcl 315 - 60% 0% 3.75 3.80 3.73 

CHEVELLE Closure/4w( 3.83 3.73 82% 21% 3.80 3.75 3.82 

SMILE EMPTY SOUL Nowhere Kids tiara/ 3.82 - 54% 9% 3.63 3.38 3.75 

A PERFECT CIRCLE Weak And Powerless (Vigni 3.80 3.72 84% 23% 3.82 3.76 3.85 

NICKELBACK Figured You Out (Roadunner/ICUMGI 3.80 3.65 82% 11% 3.74 3.64 3.80 

F00 FIGHTERS Darting Nikki iRoswe4RCA/ 339 3.94 57% 10% 3.85 3 90 3 83 

PUDDLE OF MUDO Away From Me /Gellen) 3.75 3 12 91% 22% 3.66 3.59 3.0 

JET Are You Gonna Be My Gel (fkktra/EEG) 3.74 3.10 91% 30% 3.65 3 38 3.78 

A PERFECT CIRCLE The Outsider (Vega/ 3.72 48% 8% 3.72 3.65 3.76 

RED HOT CHILI PEPPERS Fortune Faded /Warner Bros.l 3.68 174 86% 22% 3.61 3 61 3.60 

P.0.0. WIN You (Atlantic/ 3.68 3.61 84% 22% 3.58 3.53 3.60 

LIMP BIZKIT Behind Blue E yes rFkp/rnterscope 3 66 86% 23% 3 63 3 37 3.77 

OUTKAST Hey Ya! nInsta' 3.60 3.60 N% 44% 3.68 3.55 3.74 

AUDIOSLAVE I Am The Il ghway dnterscope/fpc) 3.55 3.53 82% 26% 3.64 3.44 3.75 

KORN Right Now (fprl 3.30 3.38 75% 24% 3.34 3.21 3.38 

Total sample size is 492 respondents Total average lavorability estimates are based on a scale of 1 -5 11= dislike very much. 5 = like 

very much) Total familiarity represents the percentage of respondents who recognized the song Total km represents the number 

of respondents who said they are tired of hearing the song Songs must have 40 °° familiarity to appear on survey Sample composition 

is based on persons 12. Persons are screened via the Internet Once passed they can take the music test based on the format music 

preference RafeTheMusic corn results are not meant to replace fallout research The results are intended to show opinions of 

parD .pants on the the Internet only RaterheMusic is a registered trademark of Rate TheMusic. corn The RTM system. is available 

for local radio stations by allies 818.377.53. RadonoMpk.am data is provided by Afediabase Research. a division of 

Premiere Radio Networks. 

TOP2O SPECIALTY ARTISTS, 

1. MIGHTY SIX NINETY (Unsigned/ With You 

2. STARSAILOR /Capitall "Silence Is Easy" 

3. THEY WALK IN LINE (Unsgnedl "All Mine" 

4. BLINDSIDE (Elektra/EEGI "All Of Us' 

5. DECEMBERISTS (Kill Rock Stars/ "The Bachelor 8r The Bride" 

8. THE SHINS (Sub Popl "Kissing The Lipless" 

7. NO MOTIV (Vagrant/ into The Darkness" 

8. THE STILLS (Vice) 'Still In Love Song" 

9. THE WHITE STRIPES (V2) The Hardest Button To Button" 

10. DEATH CAB FOR CUTIE (Barsukl "The New Year" 

11. JET (Ekktra/EEGI "Are You Gonna Be My Girl" 

12. EARL SLICK (Sanctuary /SRGI "Believe" 

13. COURTNEY LOVE (Virgin) "Mono" 

14. ANTI -FLAG (fat Wreck Chords) "Turncoat" 

15. APARTMENT 26 (Atlantic) "Give Me More" 

16. COHEED & CAMBRIA (Equal Vision) "A Favor House Atlantic" 

17. THE DARKNESS (At /antic) "I Believe In A Thing Called Love" 

18. THE STROKES (RCA) "Repttlta" 

19. HIM (Universal/ "Join Me In Death" 

20. CELLDWELLER (Positron) "I Believe You 

Ranked by total number of shows reporting artist. 
J 

Record Of The Week 
ARTIST: South 
TITLE: With the Tides 
LABEL: Kinetic 

Following up their impressive 2001 debut. From 
Here On In, the U.K. trio known as South return with 
an album as big as an ocean- With the Tides. The songs 
on this 12 -track expedition don't just ring through the 
headphones, they engulf the listener with an almost 
magical ebb 'n' flow, where soft harmonics and delicate atmospheres lift and 
sway against the inviting vocals of Joel Cadbury. "Motiveless Crime" brims with 
lush string arrangements, while "Same Old Story" displays a beautiful tension 
with U2 -like dynamics. "Loosen Your Hold" is a shimmering gem that manages 
to wrap both banjo and harpsichord around a gripping melody. South may lind 
the calm waters between Radiohead's weighty art rock and Coldplay's pop sen- 

sibilities, but With the Tides shows a unique band ready to sail into the main- 
stream under their own steam. _ Frank Correia. Rock Specialty Editor 

NG- YO UR ß(QOß 
TO RADIO PROGRAMMERS V/A,,, 

xarfax 

UDDfliE 

ELECTRONIC PROMOTION KITS 

FOR MORE INFORMATION CONTACT: 

REG ' AFFE! (310) 788 -1656 
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Monitored Reporters 

89 Total Reporters 

81 Total Monitored 

8 Total Indicator 

i 
New & Active 
DAVE MATTHEWS Save Me /RCA) 

Total Plays: 216, Total Stations: 21, Adds: 1 

LO PRO Sunday (Geffen) 

Total Plays: 198, Total Stations: 20, Adds: 5 

TRAPT Echo (Warner Bros.) 

Total Plays: 195, Total Stations: 22, Adds: 17 

S.T.U.N. Annihilation Of The Generations (Geffen) 

Total Plays: 185. Total Stations: 17, Adds: 0 

JET Cold Hard Bitch LElektra/EEGI 

Total Plays: 153, Total Stations: 11, Adds: 5 

RYAN ADAMS So Alive (Lost Nghway//OJMGI 

Total Plays: 123, Total Stations: 9, Adds: 2 

STROKES Reptha IRCAI 

Total Plays: 122, Total Stations: 30, Adds: 26 

METALLICA The Unnamed Feeling If(ektra;EEG, 

Total Plays: 104, Total Stations: 11, Adds: 0 

PHANTOM PLANET Bg Brat (Daylight /Epic) 

Total Plays: 92, Total Stations: 24, Adds: 20 

3 DOORS DOWN Away From The Sun (Repuh*æ Un,versal) 

Total Plays: 88, Total Stations: 22, Adds: 20 

1 

Sags rooked by total plays \ J 

Indicator 
Most Added' 

3 DOORS DOWN Away From The Sun /ß400Á6k /Um'nsaL) 

BLINK 182 I Miss You (Geffen) 

NO MOTIV Into The Darkness (Vagrant) 

COURTNEY LOVE Mono (Virgin' 

DARKNESS I Behave In A Thing Caked Love IMust...0estroy /Adantic) 

TRAPT Echo (Warner Bros . 

APARTMENT 26 Give Me More (Atlantic! 

STROKES Repuka !RCA; 

MICHAEL ANDREWS fIGARY JULES Mad World /Gown Up Down) 

LO-PRO Sunday (Geleni 
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JOHN SCHOENBERGER 
Ischoonberger@ractioandmcords.com 

,TRIPLE A 

Dumping Ground 
Or Proving Ground? 
A look at the amount of product promoted to Triple A radio 

t is often said that if a label isn't sure where to chase 
a certain project, it can always service it to Triple A ra- 
dio. Although there may be a kernel of truth in that, 
the fact is that many of the contemporary music formats 
on the dial today are very narrow in the type of music 
they program, while Triple A remains, by and large, 
much more open- minded to a broader variety of musi- 
cal styles. 

Vanguard VP /Promotion & Mar- 
keting Art Phillips asked me to do a 

bit of research for him at the end of last 
year for a company presentation he 
was preparing. In the process, 1 dis- 
covered that approximately 560 differ- 
ent songs officially went for adds at 
Triple A in 2003. Of those, 137 chart- 
ed on the monitored top 30 airplay 
chart, 75 cracked the top 15, and 11 

reached No.1. 
I began to wonder how this corn- 

pared to other contemporary music 
formats that Triple A shares artists or 
audience with. I took a look at the 
CHR /Pop, Country, AC, Hot AC, 
Smooth Jazz, Rock, Active Rock and 
Alternative formats. 

I only compared information on the 
monitored side, because several of 
tkse fommatsdo not currently have an 
Indicator chart. It is also important to 
note that many of these formats have 
weekly airplay charts that are larger 
than top 30; however, I compared Tri- 
ple A to them based on the top 30 stols 
of each chart. 

The Raw Data 
To get started, I grabbed copies of 

all the R&R Going for Adds docu- 

ments from last year and started 
counting. Based on this, 256 songs 
went for airplay at CHR /Pop in 2003, 

Country had 168, AC had 125, Smooth 
Jazz had 198, Hot AC had 195, Rock 
had 277, Active Rock had 261, and 
Alternative had 305, compared to Tri- 
ple A's 561. 

On average, CHR /Pop had 5.12 
songs going for adds weekly, Coun- 
try had 3.36, AC had 2.5, Smooth Jazz 
had 3. %, Hot AC had 3.9, Rock had 
554, Active Rock had 5.22, Alternative 
had 6.1, and Triple A had a whopping 
11.2 songs per week. 

Next, l to oked at the weekly charts. 
Of the 256 songs that went for adds at 
CHR /Pop, 132 reached top 30, 85 
made it to top 15, and 14 were No. 1. 

At Country, 136 of 168 songs reached 
top 30,88 went top 15, and 22 hit No.l. 
At AC, 84 of 125 songs reached top 30, 

57 made top 15, and seven went to 
No. 1. At Smooth Jazz, 109 of 198 

songs reached top 30, 56 cracked the 
top 15, and 13 went No. 1. These are 
the contemporary music formats that 
Triple A has the least in common with. 

At the formats that can be consid- 
ered close cousins to Triple A, Hot AC 
saw 114 of 195 songs reach top 30, 47 

Chart Percentages 
These percentages were derived by dividing the total number of 
songs going for adds into the number of songs that reached cer- 
tain plateaus on each format's weekly airplay charts in 2003. 

Format Top 30 Top 15 No. 1 

Country 82% 52% 13% 
AC 67% 45% 6% 
Hot AC 58% 24% 3% 
Smooth Jazz 55 °° 28% 7% 
CHR/Pop 51% 33% 5% 
Active Rock 47°o 24% 6% 
Rock 47% 22% 5% 
Alternative 43° %° 24% 4% 
Triple A 24% 13% 2% 

go top 15 and only five reach the top 
slot. Rock had 277 songs going for 
adds, with 130 reaching top 30, 61 

achieving top 15, and 15 going to 
No. 1. At Active Rock, 123 of 261 songs 
went top 30, 62 broke top 15, and 15 

went to No. 1. And, finally, of Alter- 
native's 305 songs, 130 achieved top 
30 status, 73 reached top 15, and 11 

went to No. 1. 

It's hard to draw any conclusions 
from this raw data, other than the fact 
that considerably more songs went for 
adds at Triple A radio than at the oth- 
ercontemporary musk formats. Inter- 
estingly, of the four formats most 

Regardless of the 

total number of 

songs chased at 

each format, Triple A 

comes out on top or 

close to the top 

when you look at the 

actual number of 

songs that reach 

certain chart 

plateaus. 

closely related to Triple A, Alternative 
had the most songs going for adds, 
with 305, while Hot AC had the least, 
with only 195. 

Now let's get a little more specific. 

Just The Stats 
Going beyond these raw numbers, 

I decided to see if we could learn any- 
thing by comparing mal songs going 
for adds to charted songs. As you can 

'see from the "Chart Percentages" side- 
bar, by far the most efficient format in 
terms of song performance was Coun- 
try, with 82% reaching top 30, 52% 
going top 15, and 13% reaching No. 1. 
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The GFA Pecking Order 
This shows you the total number of songs that went for adds at 
each format (based on R&Rs weekly Going for Adds e- mails) in 
2003. as well as how many reached top 30, top 15 and No. 1. 

Format Total Top 30 Top 15 No. 1 

Tnple A 561 137 75 11 
Alternative 305 130 73 11 

Rock 277 130 61 15 
Active Rock 261 123 62 15 
CHR/Pop 256 132 85 14 
Smooth Jazz 198 109 56 13 
Hot AC 195 114 47 5 
Country 168 136 88 22 
AC 125 84 57 7 

Clearly, the people in the country 
music community are in sync with 
each other. A similar argument can be 
made for Smooth Jazz, with 55% of 
songs going top 30, 28% reaching top 
15, and 7% hitting No. 1.1 believe this 
is mainly due to fact that these two 
formats play music that is largely ex- 
clusive. 

The next three formats that 
showed impressive percentages for 
adds converting to chart action were 
CHR /Pop, AC and Hot AC, which 
rely heavily on songs that cross over 
from other formats, such as Triple A, 
to supplement their core artists. 
More than half the songs achieved 
top 30 status at these formats, and 

- more than a quarter of them reached 
top 15. 

Rock, Active Rock and Alternative 
were very close in performance, dif- 
fering by a only a percentage point or 
two in the categories of top 30 (47%/ 
47%/43%), top 15 (22%/24 % /24 %) 
and No. 1 (5 %/6 %/4 %). But what of 
Triple A? A song's chance of charting 
at all, let alone reaching top 15 or 
No. 1, was much slimmer there than 
at any of the other contemporary mu- 
sic formats. Why? 

I can explain this in a number of 
ways. First, many more songs are of- 
ficially chased at Triple A than at any 
of the other formats cited here. This is 
due to the fact that many smaller and 
independent labels feel they have a 

better shot at Triple A than at the oth- 
er contemporary music formats, 
which jacks up the total number of 
songs worked at the format. 

Second, there is broad program- 
ming diversity at Triple A - not only 
among commercial stations, but also 
between commercial and noncom- 
mercial - which allows a greater 
number of different styles of music a 

chance at airplay. This also adds to the 
total number of songs going for adds 
at the format. 

lastly, Triple A is often viewed as 
an artist -development format, so 
charting is not always at the center of 
the game plan. Sofletimes a label has 
a more long-term goal in mind, which 
can also add to the number of songs 
going for adds. 

Apples To Apples 
Regardless of the total number of 

songs chased at each format, Triple A 
comes out on top or close to the top 
when you kmok at the actual number 
of songs that reach certain chart pla- 

teaus. More songs reached top 30 at 
Triple A than at any of the other for- 
mats: 137. Country had. 136, CHR/ 
Pop had 132, Alternative and Rock 
had 130, Active Rock had 123, and Hot 
AC had 114. 

Triple A was third in the number of 
songs that reached top 15, with 75. 
That put the format behind Country 
(88) and CHR /Pop (85) but way 
ahead of the other contemporary mu- 
sic formats (which ranged fman 47 to 
62), except for Alternative (73). Triple 
A was also ahead of most of these for- 
mats in songs that went all the way to 
No.1. 

What is perhaps most telling, 
though, is that Triple A was second 
only to CHR /Pop in the number of 
different artists who charted in 2003. 

Numerous artists were given the 
chance toget airplay at Triple A radio, 
and, in broad terms, Triple A was still 
the best format for getting a new song 
on the air. 

Furthermore, as has been demon- 
strated in countless articles in this sec- 

tion in the past, many of the artists 
Triple A supports owe the format a 

debt of gratitude. Either they are her- 
itage artists who can thank Triple A 
radio for any airplay support, or they 
are newer artists who can thank Tri- 
ple A for their start. 

In next week's column well take a 

closer look at these artists - those 
who are exclusive or near -exclusive to 
the format and those Triple A shares 
with other contemporary music for- 
mats. 

Different 
Folks 
This chart shows you the 
number of different artists 
who reached the top 30 or 
higher in 2003 at each con- 
temporary music format. 

Format 
CHR/Pop 
Triple A 

Alternative 
Smooth Jazz 
Country 
Active Rock 
Rock 
Hot AC 
AC 

Artists 
62 

55 
51 

49 

43 
41 

38 
37 

35 
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NTRIPLE TOP30 
January 16, 20014 

WEEK 1 ÉÉ t /AMU TITLE IMO) 

1 1 HOWIE DAY Perfect Time Of Day (Epic) 

2 2 COUNTING CROWS She Don't Want Nobody Near (Geffen) 

3 3 SARAH MCLACHLAN fallen (Arista) 

4 4 DAVE MATTHEWS Save Me /RCA) 

7 0 LUSTER Careful (Palm/Reprise) 

5 6 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

9 (D TRAIN When I Look To The Sky IColumbial 

8 8 STEREOPHONICS Maybe Tomorrow (V2) 

13 0 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

6 10 JONNY LANG Red Light (A &M /lnterscope) 

10 Q JACK JOHNSON Taylor (Jack Johnson Music /Universal) 

11 ® INDIGO GIRLS Perfect World (Epici 

18 ® THRILLS One Horse Town (Virgin) 

14 Q JOE FIRSTMAN Breaking All The Ground (Atlantic) 

12 15 MELISSA ETHERIDGE Breathe /Lsland/IDJMGI 

16 COLDPLAY Moses (Capitol/ 

15 17 THORNS Blue (Aware/Co lumbia) 

20 0 JET Are You Gonna Be My Girl (E /ektra/EEG) 

17 19 R.E.M. Bad Day (Warner Bros.) 

19 20 VAN MORRISON Once In A Blue Moon (Blue Note/EMCI 

22 21 MATCHBOX TWENTY Bright Lights (At /antic) 

21 22 JOHN EDDIE It You're Here When I Get Back (Thrill Show /Lost Hghway) 

Web,' t_ ® NORAH JONES Sunrise (Blue Note/EMCI 

25 24 ROONEY I'm Shakin' (Geffen) 

27 25 MAVERICKS I Want To Know (Sanctuary/SRG) 

24 26 STING Send Your Love /A &M /lnterscopel 

28 27 SANTANA fIALEX BAND Why Don't You & I (Arita) 

26 28 LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway) 

lD.bvt> JOHN MAYER Clarity (Aware/Columbia) 

29 ® EASTMOUNTAINSOUTH Rain Come Down (DreamWorks) 

TOTAL 

,LAYS RLATS 
TOTAL 

AUDIENCE 
TO, 

aIEEKS ON TOTAL STATIONS 
CNAN? ADOS 

408 -21 18296 20 2010 

403 -21 21173 10 2310 

375 27 23118 16 1810 

360 21 19261 11 2210 

318 +12 11584 9 2110 

311 53 20010 15 2210 

301 2 12560 17 1710 

299 3 13789 10 2111 

290 34 12037 5 1610 

283 29 16267 18 2010 

279 + 9 12906 7 2210 

265 1 14618 3 2211 

262 +45 8859 6 1810 

250 +11 8489 15 1910 

249 8 15561 2 1910 

238 +8 14388 12 1510 

226 5 9570 10 1110 

210 +23 8873 3 1211 

196 -25 9411 16 1810 

182 25 4762 14 1410 

175 10 11859 8 611 

175 12 3226 5 1211 

150 - 150 13730 1 19119 

139 3 5164 3 1211 

120 -6 4108 10 1010 

120 -30 3136 19 910 

116 2 6930 15 110 

116 -15 6098 15 1210 

114 +10 1184 1 1115 

114 +2 2183 2 810 

24 Triple A reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 1/4 -1/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the 

larger increase in plays is placed first Songs below -No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds 

officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals 

Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons 

used herein with permission from the Arbitron Company (© 204, The Arbitron Company). 0 2004. R &R. Inc. 

New &Active 
DAMIEN RICE Cannonball /Vector Recordigs/Warner Bros/ RICKIE LEE JONES Second Chance (V2) 

Total Plays. 108 Total Stations: 19, Adds: 13 Total Plays: 76, Total Stations: 8, Adds: 0 

3 DOORS DOWN Here Without You (Republic/Universal) OWSLEY Be With You (Lakeview) 

Total Plays 107. Total Stations: 4. Adds: 0 Total Plays: 73, Total Stations: 5. Adds: 0 

STING Sacred love (A &MmIntersci Tel JOSS STONE Fell In Love With A Boy (SCmve/EMC/ 

Total Plays: 106, Total Stations: 12. Adds: 9 Total Plays: 68. Total Stations 9. Adds: 5 

ZIGGY MARLEY Dragonfly (Private Muni /AAU COLDPLAY God Put A Smile Upon You Face (Capitol) 

Total Plays: 93. Total Stations: 9, Adds: 0 Total Plays: 64, Total Stations: 4, Adds: 0 

RYAN ADAMS So Ave /Lost llgiAway /IUJMG) MATTHEW RYAN The Little Things (Hybrid/ 

Total Plays: 85. Total Stations: 6, Adds: 0 Total Plays: 62, Total Stations: 4, Adds. 0 

Songs ranked by total plays 

Most Added" 
www.rradds.corrs 
ARTIST - ADDS 

NORAH JONES Sunrise (Blue Nofe/fMC) 19 

DAMIEN RICE Cannonball (Vector Recordmgs(Wamer Bros.) 13 

STING Sacred rove (48Mlnterscope( 9 

KEB' MO' Let Your Light Shine (fpici I 
JOHN MAYER Clarity ,Aware.Columbrai 5 

JOSS STONE Fell In love With A Boy (SCurveJ'EMC/ 5 

STARSAILOR Silence Is Easy (Capitol) 5 

STRING CHEESE INCIDENT Valley Of The Jog iSClfdekty) 4 

MAROON 5 This Love lOctoneJi 4 

Most 
Increased Plays 
ARTIST 

NORAN JONES Sunrise (BkAe Noted-MC) 

THRILLS One Horse Town (Virgin) 

TEARS FOR FEARS Closest Thing To Heaven (Arista) 

DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

JONATHA BROOKE Better After All (Bad Dog) 

JET Are You Gonna Be My Girl iflektraEEC' 

KEB' MO' Let Your Light Shone Epic 

JOHNNY A. I Had To Laugh (FavoredNations'Red Ink) 

DASHBOARD CONFESSIONAL Rapid Hope Loss (Vagrant) 

Most 
Played Recurrents 

TOTAL 

PLAT 

INCREASE 

+150 

+45 

+39 

+37 

+34 

+33 

+23 

+17 

+17 

+15 

ARIST .,- 

WALLFLOWERS Closer To You ilnterscope 

DIDO White Flag ?Arista) 

BEN HARPER Diamonds On The Inside (Virgo 

JACK JOHNSON Wasting Time !Jack Johnson Music/Udwsal 

LOS LONELY BOYS Heaven (Or) 

COLDPLAY Clocks (Capitol) 

JOHN MAYER Bigger Than My Body (Aware/Columbia 

JASON MRA2 You And I Both (Bektra/ffG) 

TRAIN Calling Al Angels (Columbia) 

MATCHBOX TWENTY Unwd (Atlantic) 

TOTAL 
Pun 

244 

224 

113 

170 

175 

159 

151 

140 

135 

123 

Detailed station playtists for all R &R 

reporters are available on the web at 

Www.radioandrecords.com. 

/4 

HOO -ei'mShakin'' 
FROM THEIR SELF TIRED DEBU1 ARUM "ROONEY." IN STORES NOW. 

R &R Triple A: 

New Add at: KENT 

Shakin' At: 

Kí06 KMTT KBCO KTCl WBOS 

WXPN WTTS WGYX WRNR WMMM 

KBXR KCTY WOOD WOK( & more 

TV, Press & Scanning Well Too (160,000) 

www.rooney-band.com <http: //www.rooney-band.com /> 

Produced by Jimmy lovine 
Mixed by Andy Wallace 

Executive Producer: Jordan Schurr 
Management: The Firm 
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TRIPLE A TOP 30 INDICATOR, 
January 16, 2004 

/MR'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 
LAS' 
NEE. ARTIST E .42E - S 

1 DAVE MATTHEWS Save Me (RCA) 

2 COUNTING CROWS She Don't Want Nobody Near (Geffen) 

3 COLDPLAY Moses (Capitol) 

O LUSTER Careful (Pa n/Reprisel 

© STEREOPHONICS Maybe Tomorrow (V2) 

O JACK JOHNSON Taylor (Jack Johnson Music/Uryversa/) o JOHN MAYER Clarity (Aware/Columbia) 

8 HOWIE DAY Perfect Time Of Day (Epic) 

9 JONNY LANG Red Light (A &M /lnterscgoei 

THRILLS One Horse Town (Virgin) 

MELISSA ETHERIDGE Breathe (Island/IOJMG) 

® 
INDIGO GIRLS Perfect World (Epic) 

JOHN EDDIE If You're Here When I Get Back (ThniShow /Lost Highway) 
14 VAN MORRISON Once In A Blue Moon (Blue Note/fMCI 
15 R.E.M. Animal (Warner Bros.) 

16 SARAH MCLACHLAN Fallen (Arista) 

17 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

EASTMOUNTAINSOUTH Rain Come Down (Dream Works) 

20 AL GREEN I Can't Stop (Blue Note/EMC) 

® CRASH TEST DUMMIES Flying Feeling (Cha'Ching) 

22 JOE FIRSTMAN Breaking All The Ground (Atlantic) 

23 RYAN ADAMS So Alive (Lost Highway /IDJMGI 

24 RICKIE LEE JONES Second Chance (V21 

25 MAVERICKS I Want To Know (Sanctuary/SRG) 

JOSS STONE Fell In Love With A Boy (S'Curee/EMC) 

28 ® JET Are You Gonna Be My Girl (E/ektra/EEG) 

27 28 JOE STRUMMER Coma Girl (Hellcat /Epitaph) 

29 THORNS Blue (Aware /Columbia) 

26 30 LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway) 

2 

3 

4 

1 

5 

21 

9 

6 

11 

25 

20 

13 

12 

10 

14 

8 

24 

22 

15 

23 

16 

18 

17 

19 

Deb ut 

fOTAL - TOTAL 
.LASS PLAYS AuOEMCE 

i1 

334 +16 6009 

319 -10 4298 

287 -8 4926 

286 +10 3841 

281 +33 3936 

277 +15 3088 

233 +72 4701 

229 -5 2244 

228 .33 3185 

226 +25 4985 

210 +61 3190 

208 +46 3939 

193 +3 3125 

187 9 3763 

187 23 2768 

180 -13 3209 

179 -64 1744 

172 +17 2043 

169 +20 2470 

169 -10 4233 

168 +11 2351 

147 .29 1696 

145 -16 2338 

145 -17 3215 

141 -21 3374 

131 +36 3965 

131 +4 1037 

130 5 3294 

126 +2 2094 

126 2 2368 

WEEKS CO 
MART 

TOTAL MOM 
KOS 

11 2010 

9 2010 

11 1710 

9 1610 

6 1810 

7 1610 

2 1813 

18 1110 

17 1610 

9 1710 

2 2014 

2 1910 

7 1711 

14 1510 

3 1710 

13 1110 

14 1210 

3 1010 

5 1610 

7 1610 

5 1610 

11 1110 

10 1110 

12 1210 

16 1210 

1 1617 

2 1110 

4 1210 

5 1311 

14 1010 

25 Tnple A reporters. Songs ranked by total plays for the airplay week of Sunday 1/4 - Saturday 1 10 
© 2004 Radio & Records. 
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Most Added` 
wtww-rrlindkcator -coral 
ARTIST' .r .4Et: 

NORAH JONES Sunrise (Blue lloterfMCI 

DAMIEN RICE Cannonbal (Vector Recordings/Warner Bros.l 

STARSAILOR Silence Is Easy lCAaadl 

KEN MO' Let Your Light Shine OK) 
STING Sacred tore (A &WMterscgoe/ 

MINOY SMITH Come To Jesus (Vanguard) 

HOLMES BROTHERS We Meet. We Part. We Remember íAAgaror 

JOSS STONE Eel In love With A Boy IS Curve' MC) 

JONATHA BROOKE Better After Al /Bad Dap' 
MAROON 5 This love (Octone'J/ 

Most 
Increased Plays 
ART'ST 

NORAH JONES Sunrise (Blue Note/EMC) 

JONATHA BROOKE Better After AI (Bad Dog) 

DAMIEN RICE Cannonbal (Vector RecodngsiVarner Bros 

JOHN MAYER Clarity (Aware/ColunIral 

MELISSA ETHERIDGE &eathe Rsland1DJMG. 

STARSAILOR Silence Is Easy (CapnoI 

MINDY SMITH Come To Jesus (Vanguard) 

INDIGO GIRLS Perfect World 

KEB' MO' Let Your Light Shine (fpr/ 
STIMG Sacred Love to &M'Ini rscopel 

Reporters 
MMA:NYRMs. ON 

If eleRr m°. 
, rD 

^ rf MOMa3 44 ails 
e 

4.11 
11~IrUT 

e MOM MOWN 
s rfor fr,. 

Nor 
Is IOW MIS 
4 1.1 YAM 

WeMAiiaroMrre MO 
me M e.P ET ` 
ro AM, ame, eNt M 

rl 10a. ~RM11 
Pala Cal . Ae=ro. * . Ìr:.a 
Mal Man 
Was WM 

wAPS Akron. OH 
ro s. rm WaeeT 

!MkM 
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'Monitored Reporters 

49 Total Reporters 

24 Total Monitored 

25 Total Indicator 

17 

16 

13 

12 

10 

10 
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7 

6 

6 

National 
Programming 

Added This Week 

to)it 
Ali Castelinni 215 -898 -6677 
AIR Cherry Blossom Girl 
DAMIEN RICE Cannonball 

JONATHA BROOKE Better Atter All 

KEB' MO' Let Your Light Shine 
KINKY The Headphonist 

MELISSA ETHERIDGE Breathe 

STARSAILOR Silence Is Easy 

STING Sacred Love 

WHEAT I Met A Girl 

Acoustic Cafe 

Rob Reinhart 734 -761 -2043 
ALISON KRAUSS You Will Be My Am True Love 
ANI DIFRANCO Bliss Like This 

BRENDA WEILER Blue 

HOLMES BROTHERS Hey Baby 

KEB' MO' Let Your Light Shine 

NORAH JONES Sunrise 

RYAN ADAMS I See Monsters 
REDBIRD Patience 
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Nicole Sandler 
Dir./Programming, 

LNortheast Broadcasting 

'-J . TR/PLEA 

Perhaps you could describe The 
Thrills as one part Beach Boys, one 
part Byrds, a dash of Burt Bacharach 
and a bit of brogue. Ireland has given 
us a wealth of great music, from leg- 
endary artists like U2 and Van Morri- 
son to newcomers like Damien Rice. 
They've all got something distinctly 
Irish about them, which is what I ex- 
pected on my first listen to Ireland's lat- 
est export. Instead, the opening 
strains of "One Horse Town" had me 

fondly recalling The Supremes' You Can't Hurry Love" 
grabbing my attention immediately. And while Jack 
Johnson has seemingly redefined the term "surf music" 
for a new generation, The Thrills - with songs like "Santa 
Cruz." "Big Sur," "Don't Steal Our Sun" and "Hollywood 
Kids" - threaten to steal some of his surf turf. Don't 
get me wrong! The Thrills are one of the most original new 

bands I've heard in a while. They just seem to be able to take the best 
of what the '60s had to offer and merge it with something entirely new 
and different. Their first Boston gig, a River Rising Star showcase. was 
a huge success. and they return for their second highly anticipated Bos- 
ton engagement this week. Filled with great harmonies and uplift- 
ing songs. So Much for the City has occupied one of the six slots in 
my car's CD changer since the day I got it. The Thrills are the real deal 
and should be one of the breakout bands of 2004. 

As you look at the charts this week. 
please keep in mind that several 

stations on both the monitored and In- 
dicator side are in the middle of, or have 
just completed. A -Z promotions that 
have dramatically affected the airplay 
charts. On the monitored side. Howie 
Day remains at No. 1 for the second 
week. Guster. Train. Five For Fight- 
ing. Indigo Girls. The Thrills. Joe 
Firstman. Coldplay. Jet and EastMountainSouth 
in spite of the overall spins decline . . Norah Jones and John Mayer 
debut ... On the Indicator chart. Dave Matthews remains at 1 for the 
fourth week, Mayer and The Thrills move into the top 10. Melissa 
Etheridge and Indigo Girls take huge jumps. and Joss Stone debuts 
... What a week for new music! The new Norah Jones comes in No. 1 

Most Added overall (and on both panels) with an impressive 36 first - 
week adds. However. several other tracks also had a great week, in- 
cluding Damien Rice, with 29 total adds (No. 2 on both panels): Keb' 
Mo'. with 20: Sting, with 19; Starsailor. with 18: Joss Stone and Mindy 
Smith. with 12 each: and The Holmes Brothers and Maroon 5. with 
10 each. Also making a showing this week are String Cheese Inci- 
dent. Robben Ford, Ani Difranco and Earl Slick ... Jonatha Brooke. 
Etheridge and Mayer close some important holes. 

show spins gains 

L_ 
- Joke Sch000korpor, Triple A Editor 

OF THE WEEK 

ARTIST: Thea Gilmore 

LABEL: Compass 
By JOHN SCHOENBERGER / TRIPLE A EDITOR 

If you have yet to spend any time with 
Thea Gilmore's new album - her 

fourth. by the way - you are missing out 
on one of the most exciting new releases 
to come across your desk in the last six 
months. Her music is intelligent. mature 
and original - the perfect combination for 
Triple A radio to embrace and champion. 

Gilmore. who hails from Oxford. En- 
gland. was discovered at the age of 18 
while doing odd jobs at the studios of U.K. 
folk legends Fairport Convention. The 
daughter of Irish immigrants. she had al- 
ready been writing poetry and songs for 
several years and had even won local 
awards and recognition for her talent. To 
preserve her creative freedom, Gilmore 
passed on label offers and decided to start 
her very own record label. Shameless 
Records. In 1997 she released Burning 
Dorothy, and in '99 she put out The Lip- 
stick Conspiracies. Both albums were fa- 
vorably received by critics. and soon a 
strong word- of-mouth buzz began to build 
around this young artist with an emotive 
voice and deeply insightful lyrics. 

"The industry can and will try to limit 
output, to make it all controllable and regi- 
mented," says Gilmore. "But that just 
stems creativity at the source, and. unfor- 
tunately. stagnates music across the 
world. That's really why I started by re- 
leasing my own records on my own label. 
It gave me an opportunity to do things as 
I wanted to. so I could establish myself as 
me and not a Barbie doll." 

Gilmore's reference to Barbie dolls 
comes from her desire to position herself 
as far away from the Britneys and 
Christinas of the world as she possibly 
can. Rather than being all show and little 
substance, she opted to present herself as 

a creative, thinking and feeling artist who 
wanted to address the deeper aspects of 
social and personal relationships. 

In 2002 Gilmore's music reached 
American shores with the release of Rules 
for Jokers, and soon the buzz that had al- 
ready taken hold in the U.K. began to 
spread in the U.S. Rules for Jokers re- 
vealed a quickly maturing sound from 
Gilmore and displayed her substantial 
ability to create honest and compelling 
music. It was clear that she was blossom- 
ing into an important songwriter with 
something legitimate to say. 

Now Gilmore returns with Avalanche. 
which, by all accounts, should be the one 
to break her through. Under the guidance 
of producer Nigel Stoner. she has taken 
her songs of self -examination, political in- 
trigue and honest love and added a new 
wealth of musical color to give them ani- 
mation and warmth. 

"I've had two big phobias," says Gilmore. 
now 24, "keyboards and hairdressers. This 
is the album where I overcome my fear of 
keyboards." But the added dimensions of 
sound and texture in no way detract from 
the power and directness of her songs. "1 

always wrote, played around with words. 
I was brought up to have a high regard for 
language, but there's something special 
about hearing those words reinforced by 
music" 

Strong contenders include "Rags and 
Bones," "Mainstream." "Juliet," "Pirate 
Moon" and "God Knows." A U.S. tour for 
2004 is imminent. 

DOUGH. BUCKS. BREAD. 
CASH. D Ir ERO. MOOLAH. 

No matter what you call it, here's a way to get it. 

Regardless of your market or format, listeners want to know 

the latest financial trends affecting their lives. AP Radio and 

Bankrate.com have teamed up to offer the Personal Finance Minute 

- audio features perfect for local ad sponsorship. Heard exclusively 

on AP Network News, it's just one of many features that can help 

you bring home a few more clams in your paycheck. Learn more today 

by calling us at 800 527 -7234, or visit www.apbroadcast.com. 

Ap RADIO Bankrate.com 
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OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim ownership at all your events with cost -effective, disposable plastic banners. 

1-800-231-6074 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 
-Up to 3' High and 6' Wide - Weather -resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 
Tel 713/507 -4200 Fax 713/507 -4295 ri@reefindustries. corn www. reefindustries. corn 
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1 1 ROBERT EARL KEEN Farm Fresh Onions thulium/Koch) 704 

5 0 C TAYLOR & C. RODRIGUEZ The Trouble With Humans ilmesyan 653 

2 3 VARIOUS ARTISTS Just Because I'm A Woman... (Sugar Hill 641 

3 4 LYLE LOVETT My Baby Don't Tolerate (CurhiostHghway) 614 

4 5 MAVERICKS The Mavericks /Sanctuary /SR67 602 

6 6 RODNEY CROWELL Fate s Right Hand 1041Z/Epic) 598 
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8 8 

7 9 

10 10 

13 11 

12 12 

11 13 

14 14 

15 15 

16 16 

19 17 

18 18 

24 Q 
20 20 

25 21 

17 22 

21 23 

23 24 

22 25 

(1) 

27 27 

26 28 

28 

m 
30 

tuYLAnvE 
.LAYS 

-51 9467 

24 8165 

75 7696 

78 9031 

36 8980 

22 12278 

544 +33 

ADRIENNE YOUNG Plow To The End Of The Row PAaldeBelel 527 34 

EMMYLOU HARRIS Stumble Into Grace /Nonesuch) 518 77 

ALBERT LEE Heartbreak Hill (Sugar lid) 468 33 

HOT CLUB OF COWTOWN Continental Stomp /Hghtonei 415 11 

DARRELL SCOTT Theatre Of The Unheard Ifiilght) 402 36 

VARIOUS ARTISTS Lim', Love, lose'... (Universal Soak 383 59 

SHELBY LYNNE Identity Crisis (Capitoli 373 39 

DELBERT MCCLINTON Live New West) 364 30 

MARTY STUART... Country Music /Columbia) 348 42 

CHRIS KNIGHT The Jealous Kind ( Dualtone) 338 22 

PATTY LOVELESS On Your Wai Home (Epic) 336 25 

PAUL BURCH Fool For Love 69/oadshoti 331 +27 

KARL SHIFLETT AND BIG COUNTRY Worms On My Mond ,Revu 330 18 

TIM 0 BRIEN Traveler (Sugar Hi) 292 12 

CHIEFTAINS Further Down The Old Plank Road ,VictorAA1) 283 92 

VARIOUS ARTISTS Beautiful: Tribute... Noreaks/Nwthern7 279 42 

JESSE DAYTON Tall Texas Tales ,Stag) 277 27 

THAD COCKRELL Warmth & Beauty (Yep Roc) 275 31 

ROSIE FLORES Sc gle Rose /independent) 266 +34 

WANDA JACKSON Hext Trouble /CMHI 263 -22 

JOE ELY Streets Of Sin (Rounder) 258 -29 

VARIOUS ARTISTS Cakl *wan Settlie6 ittigrameksd 251 +208 
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The Americana Akrphy chart represents the reported play of terrestrial radio stations. nationally syndicated radio shows. satellite radio and Internet stations that have agreed to submit weekly spin counts. 
For more information please visa www.amerlcanamusic.org 

O 2004 Americana Music Association 

Americana Spotlight 
by John Schoenberger 

Artist: Austin Lounge Lizards 

Label: Blue Corn 

Since forming in Austin in 1980. The Austin Lounge Lizards 
have created their own special brand of folk. country and 
bluegrass. Guided over the past two decades by three founding 
members - Hank Card (vocals. guitar). Conrad Deisler (vocals. 
guitar. mandolin) and Tom Pittman (vocals. banjo. dobro) - 
AAL have dazzled fans around the world with their musical 
artistry and lyrically twisted view of the world With Strange 
Noises in the Dark - the band's ninth studio outing - the 
three are joined by Eamon McLoughlin (violin. mandolin) and 
Boo Resnick (guitar. bass. oboe). In addition. several guests 
joined the band for the sessions. including Lloyd Maines (who 

also produced the project) and Kelly Willis. In support of the new release. the Lizards have a number of special concerts lined for the first few months of the new year. They were also recently 
the subjects of an NPR spotlight on Morning Edition. Highlights include the title track. We Always 
Fight When We Drink Gin" and "Tastes Like Chicken." 

Americana News 
Americana Live has a new address: 602 Autumn Lane. Ashland. MO 65010 ... The American Civil 
Liberties Union recently honored The Dixie Chicks with its annual Bill of Rights Award Guitarist 
Doc Watson has received the Lifetime Achievement Award from the Recording Academy and will be 
acknowledged at the Grammy ceremony on Feb. 8 ... Earl Scruggs has just turned 80 years old and. 
to honor that. the Country Music Hall of Fame and Museum held a celebration on Jan. 6. In addition. 
there will be a series of Hall of Fame tributes to Scruggs. a new exhibit at the museum and a special 
DVD produced from his Flatt & Scruggs syndicated TV show .. Alabama will be honored March 2 at this year's Country Radio Seminar with the Country Radio Broadcasters Career Achievement Award 
... Willie Nelson has written a new anti -war song entitled What Ever Happened to Peace on Earth." 
Look for a recording of it sometime soon. In other Nelson news. Willie showed up onstage at a Willie 
Nelson look -alike contest on Dec 30 in Owensboro. KY ... Alison Krauss 8 Union Station will be performing at the Grand Ole Opry in Nashville on Valentine's Day with the Nashville Chamber Orchestra 
... 1970s country and Americana artist Gary Stewart ( "She's Actin' Single 1l'm Drinkin' Doublesj)" 
died in his hometown of Ft. Pierce. FL on Dec.16 from an apparent self- inflicted gunshot wound. He 
was 58 ... Dave Dudley ( "Six Days on the Road') died of a heart attack on Dec. 23. 

Nee: If you have Americana news. please forward it to jschoenbergernradioandrecords .corn. J 
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Happy, Happy, Joy FM 
Florida radio network continues to strengthen 

is been fun to sit back and watch The Joy FM net- 
work grow. I have vacationed in the Sarasota -Tampa 
Bay area for many years, since my in -laws live there, 
and while other Christian stations have come and gone 
in the region, Joy affiliate WJIS /Sarasota has remained 
a solid institution for Christian music lovers. 

lyhcn an army is focused cd and all its 

members are heading in the same di- 
rection, it can do a lot of damage. The 

same is true in radio: When your ra- 

dio team converges on our common 
goal, great things can be accom- 
plished. Such is the case 

with The Joy FM in West 

Central Florida. 
The people leading 

WJIS are highly regarded 
as some of the best in the 
industry. This week GM 
Jeff MacFarlane, PD Steve 

Swanson and new promo- 
tions superchick Andrea 
Kleid share some of their 
insights on how The Joy 

FM does such a fabulous job reaching 
the community. 

our image as the source for positive, 
uplifting music. 

The second emphasis was and con- 

tinues to be on connectedness. We 

strive to serve the community with 
positive music, real and relevant peo- 

ple on the air and events 
and information that areas 
relevant as we can make 
them. We have annual 
events in the community, 
like our Blood Drive and 

the Baby Shower to bene- 

fit local Crisis Pregnancy 
Centers, but being connect- 

ed to the communities we 
wanson serve is an ongoing and 

daily challenge. The goal is 

to move at the speed of our listening 
family -not to be in front of them or 
behind them, but in step with their 
lives. 

R &R: What are your plans for the 
team in 2004? What actin steps will you 

take to grew your listener tribe? 

SS: We have specific goals for rat- 
ings and revenue growth and look 
forward to reaching therm. In addition, 
we're taking a hard look at how we 
let people know we're here. We have 

done some billboard advertising for a 

Steve S 

R &R: What was the one thing that 
The Joy FM did in 2003 that seemed to 

work or made the most impact in the 

community? 
SS: The No. 1 thing we did was fo- 

cus on a consistent on-air product. We 

spent a lot of time making sure our 
music mix was at its best. We let go of 
some songs that had been amund for- 
ever. We also continued to reinforce 

number of years now, but the cost of 
getting adequate coverage can be- 

come prohibitive. 
So, as part of our action plan, we're 

investigating new ways to get the word 

out and kxoking for new places to tell 

people we're here. We want to show up 

and cress paths with people 

in places that may be unex- 

pected. 
What does your 

team look at when selecting 

music to air? 

JM: Music selection in- 

volves trying to hear the 
songs through the ears of 
our target listener first and 

playing the tunes that are 

most relevant to her life. 
We will also look at whether or not a 

song is by a core artist or an artist who 
has built a relationship with our au- 

dience through a promotion or concert 

that we are or have been involved 
with. 

Other considerations that are typi- 
cally included in most decisions in- 
volve the makeup of the current play - 
list. How is it textured? If we are 
heavy on acoustic- guitar -driven, 
gutsy male vocalists, we may look at 

a female pop song to add balance. 

Sensitivity to research is important, 
and it's always worthwhile to look at 

what the other stations in the market 

and across the format are playing. 
It's encouraging to hear many of 

the current singles that are being of- 
fered right now. They are bringing 
some attention to new singer -song- 
writers. The continuing release of 
worship- focused music is good too. 

Playing songs that ask questions is 

good, in that those questions and feel- 

ings are often reflected in the lives of 
our listeners. Playing some straight - 
ahead pop songs is fine, too, as long 
as we realize oat, ultimately, it is the 

consistent content of Christian AC 
music that makes us distinctive as a 

station and as a format 
R&R: In terms of promotions, what 

were some of your biggest events during 
2003? 

AK: For 17 years we have held a 

promotion n during the holidays that has 

become a time-honored tradition with 
our listerer3. Each year we ask our lis- 

teners to fill one-gallon freezer bags 
with small toys and hygiene items for 

children in reed, similar to Operation 
Christmas Child's shoebox campaign. 

This year we set a goal to collect 2.000 

freezer bags. We have received over 
5,000 so far, and we're still counting. 
We're seeing them in our dreams! 

Realizing that the individuals that 

R&R .Lun,aty In utr. 

"We strive to serve the community with 

positive music, real and relevant people on 

the air and events and information that are as 

relevant as we can make them." 

Steve Swanson 

we're reaching will bless over 5,0011 

orphans in faraway countries every 
day is exciting. We look forward to 
sharing pictures and stories with our 
listeners to remind them that they 
were the ones who made a difference. 

The Joy FM's biggest on-air promo- 
tion was our fall Positive Music 
Flyaways. We gave our listeners an 

opportunity to win one of 
six different all- expense 
paid weekend flyaways all 
over the U.S. to see their 
favorite Christian artists in 
concert. This promo was 

created to be a TSE. builder 
and to give our listeners an 

emotional experience with 
the music and artists they 
love. 

R &R: What are you look- 

ing to do promotionally for 2004? 

AK: We're kxoking forward to pro- 
motions and events that will meet our 
target listener and her best friends in 
their daily lives. Whether that means 

sponsoring women's health summits, 
giving away an SUV or two or send- 

ing listeners to a day spa, we will be 

working harder to create focused pro- 

motions ns that help the ladies in our lis- 

tening audience have that emotional 

experience with the station that will 
keep them coming back for more. 

R &R: What advice can you Dare to 

help a medium- or small-market Christian 
station succeed? 

SS: Pray for each team member, the 

listeners and yourcommunity. Almost 
every day we gather as a staff and 
pray. It is the source of power avail- 
able for the purposes God 
has designed for us. Before 

inviting others to listen it is 

also imperative to offer an 

excellent on-air pndtct. 
At some stations I've 

been part of, we were so fo- 

cused on getting people to 

find us and listen that we 

neglected to be sure that we 

were offering listeners the 

absolute best product we 

could create and doing so consistently. 

You have a mission at your station. 

What is it? Is your core motivation for 

being on the air understood? A mis- 

sion statement provides a wonderful 
guide to help you chart your short - 
and long -term courses. Our mission 
statement is hanging in several prom- 
inent places in our building as a re- 

minder to us and as a commitment to 

our listeners. It simply says this: "Our 
purpose is to encourage people and 

strengthen the church through Con- 
temporary Christian music." 

Two other things: Will what you're 
thinking of - adding a song, airing a 

Andrea Kleid 

promotion Lion ox putting on an event - 
pass the "who cares?" test? Does your 
target listener care about it? Find 
events, concerts and locations in the 

community you serve, and let people 

know you're there. Be a servant to the 

local church, and remain aistinctly 
family -focused. Never despise small 

beginnings. Use the resources that you 

have. God will use you to touch lives 
as you seek Him. 

R&R: You have something hardly any 

other AC station has -a rock specialty 

shout How does that uvrk in the scope of 

things? 
SS: Saturday nights have been 

rocking here for many years Light force 

is on the air Saturday nights from 
Spm -lam and provides a place to get 

some great rock and alternative mu- 

sic into the hearts, ears and minds of 

anothet generation of listeners. 

It is an anomaly in tents of the rest 

of our format, but we've kept the sane 

hast, Michelle Tell n, who has a heart 

for the music and a loyal listenership. 
I believe the show will continue as 

long as Michelle wants to continue. 

Ughdforce is focused, covered in prayer 

and reaches many teens and young 
adults each week. 

R &R: What are some of your strate- 

gies? What other wisdom can you eof jer to 

other stations? 

S& One of the things we constantly 
wrestle with here is a goal of doing f w- 

er things well. ht's very easy to do more 

and more things However, not all of 

the opportunities that come along are 

things your listeners care about or 
things your station should be investing 

time and energy in Take the 

time necessary to prayerful- 

lyevaluate each opportuni- 
ty.Cultivate a good sense of 

your resources and on -air 
inventory, as well as your 
schedule and promotional 
commitments, before say - 

ing Yes. 
It's also valuable, espe- 

cFarlane orally at the beginning of 
another year, to evaluate 

how you are measuring your station's 

success That will shape your focus and 

help direct your energies and resourc- 

es as well. A.- k for help when needed. 

Determine to do what you do with ex- 

cellence. TIe goal is not perfection, it's 

excellence. That is attainable. 

Finally, take care of your staff. We 

have an amazing team of people 
here and know that we need to in- 
vest in them, spend time with them 

and take care of them. Affirm them, 
encourage them and pray for them. 
At The Joy FM, we believe it is a 

privilege to be where we are and to 
do what we get to do. 

Jeff Ma 
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CCM UPDATE GALLERY 

Easy On The Eyes 
Christian music in pictures 

n an effort to display all those lovely photos you sent in to Tilt 
CCM Ui'u . ri over the holidays and to make room for more recent 
snapshots, we're giving you the full gallery this week. Please con- 
tinue to send in your pics - the more recent, the better - to 

saIL'I l!ntblisltittg.cnnt. 

THE PERKS OF BEING THE GM'S KID Young 

Ryan MacFarlane had the chance to meet lots of great 

artists at WJIS (The Joy FM)/Sarasota and WPOZ 

(Positive Hits 28831/Orlando's recent Worship Florida 

gathering Hes seen here with (l -r) his dad. Joy FM 

GM Jeff MacFarlane. and Sparrow artist Chris Tomlin. 

MEET CROWDER & COMPANY WJIS (The 

Joy FM)ìSarasota and WPOZ (Positive Hits Z88 3)/ 
Orlando recently welcomed more than 5.000 

worship music fans to the first Worship Florida 

gathering. featuring MercyMe. The Passion Tour 

and SonicFlood The three -day event was held at 

Carpenter's Home Church in Lakeland It was an 

incredible weekend full of passionate praise 

worship music and speakers Seen here (1 -r) are 

Ryan MacFarlane. Sparrow recording artist David 

Crowder and Joy FM GM Jett MacFarlane 

KSBJ GETS CC FOR CHRISTMAS While out on a promotional tour Casting Crowns performed 
for the KSBJ,Houston Christmas parry Pictured here are (front row. l -r) Casting Crowns' Melodee 

DeVevo. Hector Cervantes. Juan DeVevo. Andy Williams. Megan Garrett. Chris Huffman and Mark Hall 
(back. l -r) Provident Label Groups Steve Strout: and KSBJ PD Jon Hull and MD Jim Beeler 

DON'T LET HIM NEAR THE STAPLE GUN! US (The Joy FA Sarasota welcomed Warren Barfield 
into the Bill E. Friends studio last month to help promote Barfield's upcoming concert with Petra and 
Superchick in Clearwater FL Let's lust say Warren got a little carried away after playing the Secret Sound 
game. Pictured are (l -r) Barfield and Bill 8 Friends Bill Martin. Dan Brodie and Laura Chase 

HOW SWEET IT IS! WFSH (The Fish )/Atlanta recently took hrst place in the Celebrity Gingerbread 
House Decorating Contest at Children' Healthcare of Atlantas Festival of Trees Fish staffers decorated 
the house to resemble the game Candy Land. going with the festival's "Wonders of Toyland theme 
WFSH also took home honors for Best Audience Participation. Pictured here (l -r) are The Fishs Joy 
Presley. Dan Ratcliffe. Lauren McClellan and Chad Davis 

COMING UP ROSES Word Label Groups newest signing to its Squint Entertainment roster. Building 
429. were courted by several record labels after a very successful independent release They ultimately 
announced their choice Bachelor-style. presenting every Word employee. including label President Barry 

Landis. with a red rose Seen here are (I -r) Building 429's Jason Roy and Paul Bowden. Landis and the 

band's Scotty Beshears and Michael Anderson. 

LIFE 100.3 HOSTS AN AIR RAID CJLF (Life 100.31/Barrie. Ontario packed the house for its recent 
Air Raid 11 Phenomenon show featuring Tooth & Nail recording artists Thousand Foot Krutch. Hawk 

Nelson and FM Static The Air Raid concert series was started by Life 100.3 to showcase local bands in 

Central Ontario Seen here backstage are Life 100.3 air talent Mark In The Dark (I) with Thousand Foot 
Krutch. 
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76 : CHRIST/AN AC TOP30, 
w January 16, 2004 

it Mt M1114 TITLE IA&i 
TOTAL 
PLATS 

i- 
KAIS 

WEEKS ON 

CHANT 
TOTAL 

STATIONS 

1 0 MARK SCHULTZ You Are A Child Of Mine (Word/Curb/Warner Bros.) 1678 +75 14 5911 

2 2 DARLENE ZSCHECH Pray (INOI 1517 -1 14 5810 

5 0 STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparrow) 1408 +96 9 5510 

3 4 NEWSBOYS You Are My King (Amazing Love) (Sparrow) 1367 62 20 4510 

7 0 THIRD DAY Sing A Song (Essential/PIG) 1325 + 173 8 5214 

4 6 CASTING CROWNS If We Are The Body (Beach Street /Reun,on'PLG) 1321 -3 20 4510 

8 0 JARS OF CLAY Show You Love (EssentiaUPLG) 1130 +38 12 4411 

10 0 MATTHEW WEST More (Sparrow/Universal South) 1125 + 153 6 4914 

6 9 BIG DADDY WEAVE Fields Of Grace (fervent) 1034 -131 19 4110 

11 ® MERCYME Word Of God Speak (1NO) 976 - 8 36 3210 

9 11 JODY MCBRAYER & JADYN MARIA Never Alone NNunca Solo) (Sparrow) 960 24 16 3410 

13 JEREMY CAMP Right Here (BEC) 859 +95 B 3712 

12 ERIN O'DONNELL Wide Wide World (/npop) 840 +38 12 3512 

16 WARREN BARFIELD Mistaken (Creative Trust Workshop) 722 +90 7 27/0 

14 TAIT Lose This Life (forefront) ' 681 + 18 8 3213 

18 JOY WILLIAMS I Wonder (Reunion/PLG) 663 . 61 11 2711 

17 NATALIE GRANT Deeper Life (Curb) 630 - 14 11 2811 

23 NATE SALLIE Whatever It Takes (Curb) 613 +119 3 2815 

20 DAVID CROWDER BAND 0 Praise Him (All This For A King) (Sixsteps/Sparrowl 559 +54 5 2713 

21 GEORGE ROWE Everlasting (Rocketown) 527 +27 5 2110 

15 21 MICHAEL W. SMITH Signs (Reunion/PLGI 517 132 18 2510 

Webrr AUDIO ADRENALINE Leaving 99 (forefront) 482 +162 1 2519 

25 ® STACIE ORRICO (There's Gotta Bel More To Life (forefront /Virgin) 481 +29 22 2212 

19 24 FFH Ready To Fly (ESsentiaUPLG) 452 -120 21 2010 

/Dbut> POINT OF GRACE The Love Of Christ (Word/Curb/Warner Bros.) 433 +74 1 2112 

Iabur> AVALON All (Sparrow) 427 +218 1 26114 

22 27 R. ST. JAMES & C. TOMLIN Expressions Of Your Love (ForeFront /Sparrow/ 427 -88 16 1911 

28 AMY GRANT Out In The Open (Word/Curb/Warner Bros.) 414 +11 2 1910 

29 NICHOLE NORDEMAN Even Then (Sparrow) 411 +31 2 2011 

27 30 SONICFLOOD Cry Holy 1/N0) 374 38 29 1410 

63 AC reporters Songs ranked by total plays for the airplay week of Sunday 1/4 - Saturday 1/10 
2004 Radio 8 Records 

New &Active 
SCOTT RIGGAN I Love You Lord (Spinning Plates) DELIRIOUS? Rain Down (Sparrow) 
Total Plays: 355, Total Stations: 15, Adds: 1 Total Plays: 282, Total Stations: 15. Adds: 8 

PLUS ONE Be Love (Mpop) TODD AGNEW Grace Like Rain (Ardent) 
Total Plays: 333. Total Stations: 15, Adds 0 Total Plays: 255, Total Stations: 14, Adds: 4 

MUSTY STARLING Something More /WordrurA/Warner Bros CHRIS RICE Untitled Hymn (Come To Jesus/ (Rocketowni 
Total Plays: 312, Total Stations 16, Adds: 1 Total Plays: 247, Total Stations: 10, Adds: 0 

PHILLIPS, CRAIG & DEAN Here I Am To Worship (Sparrows MICHAEL GUNGOR Move Me (Vertical) 
Total Plays: 306, Total Stations: 14, Adds: 2 Total Plays: 225, Total Stations: 10, Adds: 0 

SARAH KELLY Take Me Away (Gomel al PHILLIPS God Bekeves In You (fervent) 
Total Plays: 292. Total Stations: 13, Addy 0 Total Rao: 173, Total Stations: 9, Adds: 3 

S.qs ranked by mg Om 

Most Added 
wwrw.rrindicattor.com 
ARTIST T.T,E ,46ELS ADO{ 

AVALON AI (Sparrow) 14 

AUDIO ADRENALINE leaving 99 (forefront) 

DELIRIOUS? Ran Down (Sparrow) 1 

NATE SALLIE Whatever It Takes (Curb) 5 

SONICFLOOD Shelter TWO/ 5 

TREE63 Blessed Be Your Name (hoop) 5 

THIRD DAY Sig A Song (Essential/PIG) 4 

MATTHEW WEST More (Sparrow'UnwersalSouth) 4 

TODD AGNEW Grace like Rain (Ardent, 4 

DAVID PHELPS Arms Open Wide (Word'Cmb,Warner Bros' 4 

Most 
Increased Plays 
AP' g 

AVALON AN (Sparrow) 

THIRD DAY Sing A Song ifssenna4'P16! 

AUDIO ADRENALINE Leaving 99 (forefront) 

DELIRIOUS' Rain Down (Sparrow) 

TOTAL 
PLAT 

OrcllsAR 

+211 

+173 

+112 

+IN 
MATTHEW WEST More (,Sparrow /Unwersa/South) +153 

NATE SALLIE Whatever It Takes /Gib( +111 

S. CURTIS CHAPMAN Moment Made For Worshipping (Sparrow) +N 
JEREMY CAMP Right Here SEC) +15 

WARREN BARFIELD Mistaken (Creamy Trust Workshop) +N 
SONICFLOOD Shelter (INDI +71 

Christian ACtivity 
by Rick Welke 

Five In A Row 
Mart Schultz continues to solidify his place on the 

Chnstian AC chart, as he's now held down the No. 1 position 

for five consecutive weeks with -You Are a Child of Mine." 

Artists who will try to pull Schultz off the top of the mountain 

include Steven Curtis Chapman. Third Day and Darlene 

Zschech. although Zschech will need a boost next week to 

stay within reach of the perch. 

Other songs that picked up huge momentum over the 

holidays and the first couple of weeks of January are from 

the manly group of Matthew West (10-8. +153). Nate Sallie 
(23 -28. +119) and Audio Adrenaline (22'. +162). Audio A 

continue to blow up at AC and CHR outlets. 

Point Of Grace ( +74) and Avalon ( +218) round out the 

new tunes in this week's chart. giving both groups a great 

shot at the top five in the weeks to come. 

"BORN AGAIN" 

greg long 
AGAIN BORN 

Radio History: 
8 #1 Radio Singles 
6 more Top 10 Singles 

Radio Promotions: Eddie Christy 615/403 -9739 
Radio Servicing: 615/468 -2060 x200 

CHRISTIAN 

going for immediate adds on AC! 
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CHR /ST /AN, » 
January 16, 2004 

i 
CHR TOP 30 : 

WEE 

2 

1 

4 

3 

5 

7 

6 

8 

9 

13 

10 

16 

14 

11 

15 

12 

18 

29 

21 

25 

24 

23 

26 

30 

22 

19 

20 

27 

/twerp 

ARTIST ' _ . ... TOTAL 
PLAYS PLAYS CHANT STATIONS 

O JARS OF CLAY Show You Lore (Essential/PIG) 979 

© CASTING... If We Are._ )Beach Street /Rerwuon/P(G/ 969 o JEREMY CAMP Right Here KC) 859 

4 NEWSBOYS You Are My Keg (Amazing Lovel (Sparrow 762 

© THIRD DAY Sing A Song Ifss ,t /P W 693 

o PAUL WRIGHT Your Love Never Changes ( Gotee) 688 

O TAIT Lose This Life /forefront/ 671 

8 FM STATIC Crazy Mary (Tooth & Neil 628 

JOY WILLIAMS By Surprise (Reewlo fiG) 617 

SKILLET Savior (Ardent) 545 

11 STACIE ORRICO (There's Gotta 8e1... fa therK/ iy l 542 

® MATTHEW WEST More (Sparrow /Universal Sash) 539 

® TODD AGNEW Grace Like Rain (Aruba) 537 

14 SWITCHFOOT Gone (Sparrow/ 522 e PLUS ONE Be Love / 512 

16 BIG DADDY WEAVE Fields Of Grate (Fervent) 452 

J. MCBRAYER & J. MAMA Noel Alone-.. (Sparrow) 41542 

o AUDIO ADRENALINE Ieavng 99 (forefront) 406 

0 TELECAST The Way/BEC/ 384 

0 SANCTUS REAL Beautiful Day (Sparrow) 372 

® SARAH KELLY Take Me Away ( Gotee) 361 e PLUMB Unnoticed /Curb/ . 360 e D. CROWDER BAND 0 Praise Him.- (SQstgas/Sp Crow/ 358 

OD DOWNHERE Breaking Me .. rSqutaCurA'Warntc Bros) 340 e JONAH33 Faith Like That (Ardent) 340 

26 BIG DISMAL Remember (1.0.U.) IH`niupl 335 

27 MERCYME The Change Inside CH Me RNO/ 319 

PILLAR Further From Myself (fkker/ 302 

BARLOWGIRL Harder Than The First Tire (fervent) 300 

t<' MERCYME Wad Of God Speak (INC) 297 

9 

28 

+21 

+3 

+15 

21 

+23 

+51 

13 

17 

9 

20 

8 

12 

2610 

2310 

2411 

2110 

2210 

1910 

+32 11 1911 

.3 18 19/0 

11 12 1710 

+21 8 16/0 

-21 24 19/0 

+68 4 1513 

+34 I 1712 

23 27 1411 

+35 6 1710 

88 15 1310 

+21 11 1211 

+119 2 2116 

+56 4 1311 

+57 3 1311 

+45 3 1211 

+42 5 1410 

+44 4 1211 

+58 2 1411 

+12 9 910 

-21 25 810 

-26 27 1210 

4 2 1310 

+29 1 1110 

+42 3 611 

28 CHR reporters Songs ranked by total plays for the airplay week of Sunday 1'4 - Saturday 1110 

2004 Radio 8 Records. 

New &Active 
IL ST. JAMES & C. TOMUN Expressions (forefrontSparow) 
Total Plays. 255, Total Stations. 9. Adds. 0 

OMINOUS? Ran Down )Sparrow) 

Total Plays 249. Total Stations 15. Adds' 7 

M. SCHULTZ You Are A Child Of Mine /WddC,b/Waner &os.) 
rota Plays 236. To Stations: 7. Adds 0 

WARREN BARFIELD Mistaken (Creanye Trust Workshop) 

Total Plays. 721 Total Stations. 9, Adds I 

SUPERCHICK I Belong To You lived( 
Total Plays 273 Total Stators 8. Adds 1 

SHANE BARNARD & SHANE EVERETT Mercy Reps damp) 

Total Plays. 223, Total Stators 6. Adds I 

OUT OF EDEN Love. Peace 8 Happness (Goree) 

Total Plays. 214. Total Stations 10, Adds I 

SEVEN PLACES landslide BEG, 

Total Plays 208. Total Stations 10. Adds 1 

S. CURTIS DIAPMAN Moment Made For Worshiping (Sparrow 
Total Plays. 109. Total Station 4. Adds. 0 

JILL PHILLIPS God Believes kI You (fervent, 

Total Plays 98. Total Stations 4. Adds. 1 

ROCK TOP 30 
WEEK WEÉ ARTIST ' 

1 1 SKILLET Savior (Ardent) 

3 0 SANCTUS REAL Beautiful Day (Sparrow/ 

2 3 PILLAR Further From Myself (fkker) 

4 0 TAIT Nab (Forefront) 

6 © P.O.D. WA You /ANantra: 

9 0 KIDS IN THE WAY Haldtiah (Fkker/ 

7 0 KUTLESS Treason (BfC) 

5 8 JONAH33 Faith Like That (Arent/ 

16 0 SEVEN PLACES Landslide (BED 

11 a PLUMB INraticed (Curb/ 

8 11 BLEACH Get lip (Tooth & Nadi 

13 O FALLING UP Broken Heart /BfC/ 291 

10 ® THOUSAND FOOT KRUTCH Phenomenon (Tooth & Hai 290 

15 m DOWMBIE Bloo igMeDirm Copi*CsiVIVienerBrosJ 257 

14 15 GS MEGAPHONE Venom (&pndust/ 250 

12 16 SUPERCHICK Me Against The World Arpop/ 244 

18 m STRANGE CELEBRITY Rise (S4rartt /CrwáMamef &os.7 242 

22 0 LAST TUESDAY Reukation (DUG/ 236 

17 19 SPOKEN Promise :Thoth &Nail 235 

20 0 INSYDERZ Cal To Arms (Fkrodjate/ 221 

19 21 SLICK SHOES Now's The Tene (SAdeOneOumry) 211 

21 22 81G DISMAL Reality (Wintupl 205 

26 ® TINMAN JONES Say Goodbye Crass Dawn) 203 

23 24 SWITCHFOOT Annimetion (RedInk/Coiwrah'a) 188 

25 25 NUMBER ONE GUN On And On iSalvage/fktodgate, 175 

28 0 BARLOWGIRL Harder Than The Fist hue (Fervent) 174 

e MODERN DAY JOHN Emanate (Independent) 173 

24 28 ANBERLIN Cadence :Tooth &Nadi . 171 

30 a DISCIPLE One More Time (Slane) 167 

e HOLLAND Sure lie Stars (Tooth & Nail 

TOTAL 
PLAYS 

459 

457 

420 

398 

358 

336 

330 

304 

302 

2% 

295 

ffiwbrp ISO 

I - 
KAIS 

wfIAS ON 
CHART 

TOTAL 
STATIONS 

7 14 3510 

.57 7 3211 

9 1 3010 

+8 7 3711 

+ 29 13 3211 

+ 46 7 2512 

+ 16 6 3313 

.74 15 2610 

+50 7 2512 

+7 12 2511 

11 11 2910 

+30 4 2312 

+ 1 18 3110 

0 9 2411 

10 10 1910 

-3/ 17 28N 

+9 6 2513 

+21 2 an 
-7 15 1910 

+1 5 2211 

.14 15 1910 

-7 20 1910 

+17 2 2214 

-9 19 19/0 

.17 12 1511 

+5 2 2213 

30 7 911 

23 15 1810 

+14 2 1411 

+41 1 1444 

39 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 1'4 
2004 Radio 8 Records 

New &Active 
PLUS ONE Poor Man (ATOSpi 

Total Plays. 158, Total Stations: 19, Adds. 6 

REZOUND Great 1 Am (Wrinkle free) 
Total Plays. 148. Total Stations. 12, Adds. I 

EAST WEST She (floodgate) 

Total Plays 134. Total Stators 15, Adds 2 

APOLOGETIK Look Yourself /Para/od s/ 

Total Plays 113, Total Stators 9. Adds 0 

MENDING POINT in Transit (Independent. 

Total Plays 108, Total Stators 1. Adds 1 

Saturday 110 

SAY HARBOR Welcome thaw) 
Total Plays 93, To Stations 7, Adds 3 

JOHN REUBEN Move (Gomel 

Total Plays 90. Total Stations. 8, Adds. I 

LUCERIN BLUE Chorus Of The Birds (room & Ned 
Total Plays 89, Total Stations 5. As 1 

MANNAFEST You At Last (IadeprrioMti 
Total flays 85, Total Stators 6, Adds 2 

THOUSAND FOOT KRUTCH Rawkfst (Tooth & Haw) 

Total Plays 83. Total Stators 3 Adds 1 

Would You Like Career Guidance From Some of the Most 
Influential Leaders in the Broadcastin i Business? 

Radio Ink's Most Influential Women in Radio group ( MIW's) is soliciting inquiries from women throughout the radio industry 
who would like to be mentored for 2004 by this group of 43 dynamic female radio executives. 

If you're interested, please write a letter stating why you would like to he mentored by the MIW's, what your experience in radio is 
to date, where you are presently employed, in what position and any contact info, including your email address. 

The MIW's will review every letter and choose four applicants to be mentored by the group for the year 2004. Each mentee will 
have "all- access" to each of the MIW's throughout the year, as well as several opportunities td meet with them face to face. 

FLUENTIAL 

I N RADIO 

Deadline for receipt of letters is February 13, 2004 

Letters and any additional information should be emailed to: 

'Joan E. Gerberding. President 
MI11' Spokesperson 
Radiojoan(a aol.con1 

For more information on the \11W \. !n 
www.RadioMl.conl 
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F CHRISTIAN 
January 16, II004 

r 
INSPO TOP 20 

AS' 

MEEK 

5 

4 

WEEK 

o 
o 
o 

ARMY TIT.E :A6E1 S 

s. CURTIS CHAPMAN Moment Made... (Sparrow.) 

GEORGE 11oWE Evwlastnp (Rockets.* 

4HIM Fi The Earth fWwd'Cwt'Wxnr Bros.) 

TOTAL ' - RERS OR 
PLATS PUTS MART 

334 +88 

324 +54 

320 +33 

TOTAL 
STATIONS 

1 2110 

18 IM 

16 1M 

6 0 M. SCNULTZ You Are A... llPand/CEedWanrrBaJ 317 +51 11 17N 

3 0 DARLENE ZSCHECH Pray ( /NO) 315 +37 14 1818 

2 ® WATEINAAINL. TIwbNErtl IOMhTiESrNYRE1*V 385 +22 17 1110 

7 0 VARIOUS ARTISTS The Gatherng (fstenballiG/ 245 

10 o MENU ins Hymn (Cana Te Jowl fRodenossw231 

9 0 CASTS- H We Are... Booth StnrURru iaaR 6/ 234 

+40 

+11 

+44 

13 

7 

1 

1510 

1710 

1518 

8 e FEN Reedy Ta Fly lEssrrtiEN°161 . 233 +28 15 1618 

11 e POINT_ The Love Ot Christ (Wwd'C,NWarnr& cad 221 +51 7 1510 

12 e MAR NE Whet Mercy Marx (Sp* Hp 2N +48 11 1501 

14 0 RIVER Gbraus (Ingrxel 

15 m BIG DADDY WEAVE Compbtdy km IFrnrr) 

17 0 HANES Changed (Goreiel 

172 

187 

152 

+3i 12 

+32 8 

+42 6 

1310 

1210 

1011 

13 16 CAEDMOWS CALI Hads Of The Pottw istaeilPE6f 127 27 11 1818 

19 CECE WINANS Thirst For You (PweSpnrgr'1VO) 121 +25 ® 0 NICHOIE NORDEMAN Even Then (Sparrow) 128 

o (Debt] 

+44 

C. BILLINGSLEY You Love.. (Perpetualfntetarsnenr) 113 +35 

20 a WISOOM1lilt UAY. A6itsseHwsrtf 105 +22 

2 

1 

4 

21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 1/4 - Saturday 1'10 

2004 Radio d Records 

Rhythmic Specialty Programming 
ARTIST - APE. 

1 T-BONE Still Preachin' !Acker) 

2 JOHN REUBEN Move (Goteel 

3 L.A. SYMPHONY Gonna Be Alright ( Gotee) 

4 MARS ILL Breathe Slow (Gotee) 

5 OUT OF EDEN Love, Peace & Happiness (Gotee) 

6 KJ -52 Dear Slen Pt. 2 (BEC /Uprok) 

1 APT. CORE No Such Thing As Time (Rocketown) 

B PROPAGANDA Move With Me (Uprok) 

9 DJ MAJ Under Pressure l6cieel 

10 APOLOGETIX Look Yourself (Paroobdes) 

\ 
CHR Most Added 
www.ntindfcator.cam 
ARIST TITLE .ABE. S. AOOa 

D(MOUS? Ran Down ( Sparrow) 7 

AUDIO ADRENALINE laving 99 (farofronfl 5 

AVALON AI (Sparrow) 5 

MATTHEW WEST More (Sprrow/UnterrarSoMAI 3 

TEN SHEKEL SAMT Rd 0/0) 3 

BETHANY ORLON BaatAihrl / Sparrow) 3 

TO00 AGNEW Gran Lau Rain (Aidtm/ 2 

SONIC/1000 Shaw NO) 2 

Rock Most Added 
neununindfcatorcana 
ARTIST TuLE LADE. S 

PLUS ONE Poor Man Brawl 

TREE63 The Answer To The Weston (Neap) 

TN816AN JONES Say Goodbye ¡Cross Driven) 

HOLLAND Slone lie Stan (Tooth & NO 
INHABITED Rescue Me /Independent, 

/nspo Most Added 
www.rrindicator. corn 
ARTIS' ".' 

NEWSONG For The Glory Of Christ IRewraPLGi 

DAVID PHELPS Arms Open Wide ¡Wa&CwtWrne«Bros.' 

PHILLIPS, CRAIG & DEAN Here I Am To Worship ( Sparrow 

JAMIE SLOCUM By Your Side 'Curb¡ 

WISDOM'S CRY U R Y. *awn House) 

WAYNE WATSON Somebody Sing Spring H 

AVALON All Sparrow) 

DAMARIS CARBAUGH The Call 'Discovery Housei 

ADOS 

6 

5 

4 

4 

4 

ADDS 

6 

4 

3 

3 

2 

2 

2 

2 

The R &R Annual Subscription Package 
Delìvers The Most For Your Moue y 

s3cOg siO U7igt 
51 weeks of R &R PLUS 

(5330 value) 

2 semi - annual R &R Directories 
($150 value) 

e-mail R&R at: Call R &R at: FAX Credit Card Payments To: Subscribe online: THE INDUSTRY'S NEWSPAPER 

moreinfo.radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com 
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LATIN FORMATS January 16, 2004 RaR 79 

This Week In Spanish- language Music 

Premio Lo Nuestro 
Nominees 

The nominees for Premio Lo Nuestro A La Música 
Latina have been announced, and for the first time in 
the history of these prestigious awards, produced by 
Univision Television Network, the list of nominees 
was determined from the charts compiled by Radio Y 
Música and R &R. The winners will be selected through 
the public's votes. To cast your vote, visit www. 
univision.com, keyword: Premio Lo Nuestro. 

POP 

Album of the Year 
Alunas Del Silencio, Ricky Martin 
Santo Pecado, Ricardo Arjona 

Ricardo Adam 

Estrella Guía, Alexandre Pires 
Millie, Millie Corretjer 
Rojo Relativo, Tiziano Ferro 
Male Artist of the Year 
Ricky Martin 
Ricardo Arjona 
Alexandre ires 
Juanes 

Female Artist of the 
Year 

Thalia 
Shakira 
Millie Corretjer 
Soraya 

Group or Duo of the 
Year 

Maná 

Sin Bandera 

Juanes & Nelly Furtado 
La Oreja De Va.' n Gogh 
Song of the Year 
"Mariposa Traicionera," Maná 
No Me Enseriaste," Thalia 

"Tal Vez," Ricky Martin 
"Que Me Quedes Tú," Shakira 
"El Problema," Ricardo Arjona 
Best New Artist 
Alex Ubago 
Juan Fernando Velasco 

Ana Cristina 
Julio Iglesias Jr. 

Axe Bahía 

Linda Bandry 
Contagious 

IAs Tres 

Daniel René 

Mia 
David Bisbal 

Nadia 
Erika 
Roselyn Sánchez 
Frankie J 

Tiziano Ferro 
Hector 
Yahir 

(1 
Album of the Year 
Dance And Dens' Denso, Molotov 
El Primer Instinto, Jaguares 
Súper Riddim Internacional Vol. 1, 

El Gran Silencio 
Alma En Fuego, Inspector 

Libertad, La Ley 
Best Vocal 
Performance 
Molotov 
Café Tacuba 
Jaguares 

El Gran Silencio 
Best New Artist 
Alessandra 
Circo 
Inspector 
Jorge Correa 
La Zurda 

Las Niñas 
Natalia Lafourcade 

UNPICK 

Album of the Year 
Le Preguntaba A La Luna, 

Víctor Manuelle 

.l ,e1"11* 
Pig 

Inspector 

Cold Tacuba 

Mi Alma Y Corazón, India 
Escúchame, Joseph Fonseca 
A Puro Fuego, Olga Tañcin 
Estilo Propio, Son De Cali 
Male Artist of the Year 
Gilberto Santa Rosa 

Victor Manuelle 
Marc Anthony 
Jerry Rivera 
Female Artist of the Year 
India 
Olga Tañan 
Celia Cruz 
Sophy 
Group or Duo of 
the Year 

Son De Cali 
limi -T 21 

El Gran Combo 
Bacilos 

Song of the Year 

"Si Te Dijeron," Gilberto 
Santa Rosa 

"El Tonto Que No Te 

Olvido," Victor 
Gilberto 

Manuelle 
"Barco A la Deriva," Marc Anthony 
"Sedúceme," India 
"Herida Mortal," Jerry Rivera 
Best Merengue Vocal Performance 
Joseph Fonseca 

Olga TAM 
I.ími -T 21 

Grupo Mania 
Best Salsa Vocal Performance 
Gilberto Santa Rosa 

Víctor Manuelle 
Marc Anthony 
India 
Best Traditional Vocal 
Performance 
Monchy Y Alexandra 
Elvis Martínez 
Nueva Era 

Aventura 
Best New Artist 
Daniel 
Puerto Raíces 

Sexappeal 

Son Callejero 
Son De Cali 

Indio 

REIBORAL MEXICAN 

Album of the Year 

Situaciones, Palomo 
Soy Asi, Limite 
Imperio, Tucanes De Tijuana 
Tu Amor O Tic Desprecio, Marco A. 

Solis 
Afortunado, Joan Sebastian 
Male Artist of the Year 
Marco Antonio Solis 
Joan Sebastian 
Pepe Aguilar 
Jorge Luis Cabrera 
Female Artist of the Year 
Jennifer Peña 

Ninel Conde 
Graciela Beltrán 
Marisela 
Group or Duo of the Year 
Conjunto Primavera 
Palomo . 

Kumbia Kings f /Juan Gabriel Sr El 
Gran Silencio 

Intocable 
Song of the Year 
"Una Vez Más," Conjunlo Primavera 
"De Uno Y De Todos Los Modos," 

Palomo 
No Tengo linero," Kumbia Kings 

f /Juan Gabriel & El Gran Silencio 
"Muy A Tu Manera," Intocable 
"Sueña," Intocable 

Best Banda Vocal 
Performance 

Coyote Y Su Banda 
Tierra Santa 

Joan Sebastian 

Montéz De Durango 
Banda El Recodo 

Best Grupera Vocal 
Performance 

Limite 
Los Temerarios 
Bronco "El Gigante De 

América" 
Socios del Ritmo 
Best Norteño Vocal Performance 
Conjunto Primavera 
Palomo 
Intocable 
Tucanes De Tijuana 
Best Ranchero Vocal Performance 
Pepe Aguilar 
Vicente Fernández 
Marco A. Solis 
Best Tejano Vocal Performance 
Control 
La Onda 
Palominos 

Sato Rosa 

Limite 

Best New Artist 
A.T.M. 
La Onda 
Adán Cuen 
La Sombra De Malvende 
Angel Garay 
Pepito 
Banda Alameda 
l'unto Y Aparte 
Big Pepe 

Sandra 

Conjunto Pirámide 
Santos Diablitos 
Erika 
Talismán 
Hermanos Higuera 
Temblor Del Norte 
Isabela 

Universales Del Norte 
Iván Diaz 
Ursula Sol 
Jimena 

Intocable 

Víctor García 
Joel Higuera Con Su Nuevo Grupo 
Violento 
K -Paz De La Sierra 
Zuly 

Album of the Year 
La Prueba, Magic Juan 
De Fiesta, El General 
El Abayarde, Tego Calderon 
Proyecto Akwid, Akwid 
¡Tómala!, Los Tetas 
Best Vocal Performance 
Magic Juan 

EI General 
Vico C 

Tego Calderon 

Vito C 

VIDEO 

Video of the Year 
Alejandro San', "No Es Lo Mismo" 

(Jaume de laiguana) 
Alexandre Pires, "Quitémonos La 

Ropa" (J.L. Massa) 
Bajafondo, "Perfume" (Miguel 

Kohan) 
David Bisbal, "Dígale" (Rita Clip) 
Gloria Estefan, "Hoy" (Gloria Este - 

fan & Emilio Estefan Jr.) 

Jarabe de Palo, "Bonito" (Andre 
Cruz) 

Juanes, "Fotografía" (Picky Talarico) 
Ricardo Arjona, "Minutos" (Simon 

Brand) 
Ricky Martin, "Jaleo" (Kacho Lopez 

& Carlos Pérez) 
Roselyn Sánchez, "Amor Amor" 

(Pablo Croce) 
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Omar Aguilera: 
A Radio Pioneer 
WBYM /Hartford PD celebrates 35 years in radio 

'Vhat was Spanish -language radio like 35 years ago? 
Did it even exist? And how has it changed? WRYM/ 
Hartford PD Omar Aguilera can tell us all about it. On 
Nov. 28, 2003, Aguilera celebrated his 35th anniversary 
at WRYM. 

He began his radio career in I%8 at 

the station with only a half hour of 
Spanish -language music 
programming a week. He 

has lived though the birth 
and development of the 
Spanish -language formats 
and the changes in the mar- 

ket population. He's also 

seen firsthand the evolution 
of the Tropical format 

I recently spoke with 
Aguilera about his 35 years Omar 
in radio and the station 
that he developed. Cheers to a Span- 

ish- language radio pioneer! 

Radio Y Mtissica Tropical Station of the 

Year, Small Market award in 19911 in 
Los Angeles. It was 
/former RYM owner/ Al- 
fredo Al nso's father, An- 
gel Alonso, who handed us 

the award. Those awards 
were given during the Ra- 

dio Y Música conventions. I 

have great memories from 
that time, because we all 
got to meet our colleagues 

Aguilera and share experiences with 
them. All of Latin radio 

came together. I hope that can happen 
again, because those conventions 
really helped us. Those were great 
times. 

I've had a lot of satisfaction through- 

out the 35 years l've been in radio 
When I celebrated 25 years in radio, I 

had the honor of being invited to the 

White Horne and meeting with Presi- 

dent Clinton. A picture of us together 

was published all over the country, in- 

cluding in Radio Y Música, and in South 

America. Now that it's been 35 years, 

we celebrated with several large everts 
in the summer of 2003. It was difficult 
to celebrate during November, because 

it was too cold. 

R&R: What are some of the main 

changes radio has tone through during 
your years in the business? 

OA: Nowadays, everyone has con- 

solidated. Thank God we're still inde- 
pendent. Our coverage area is Con- 
necticut, Massachusetts and part of 
I.ong Island, NY. We have CNN's 

R &R: Tell me about your 35 years in 

radio and /note it all started. 

OA: I began with this station on 
Nov. 28, 1968. The stations story is a 

beautiful err. We began with only a 

half an hour on the air. Within a week 

we had an hour, two weeks later we 

had two hours, and a month later we 

had the weekends. Together, Walter 

Martinez and I started this station. 
Walter remained with us for 20 years, 

then he left to Argentina, and I contin- 
ued on. This station has grown from 
nothing, little by little, to what it is now. 

The Latin community in the area began 

ttgrow, and there was a need for a sta- 

tion to serve that audience. 

R&R: With all your years in radio, you 

must have many fond memories. Share 

some with us. 

OA: Among the accomplishments 
that I remember tondh is winning the 

"The station's story is a beautiful one. We 

began with only a half an hour on the air. 

Within a week we had an hour, two weeks 

later we had two hours, and a month later we 

had the weekends." 

news coverage via satellite, so we 
have an accurate sun a for news on 

a daily basis for our public. 
Through the years I have seen how 

technology has changed. Having 
news instantly was not possible be- 

fore. New technology has allowed us 

to work in radio in a much faster and 

more effective way. I've seen and 
learned a lot throughout these 35 

years. It wasn't as easy when I start- 

ed. No you just press a button and 

anyone can listen to you, even as far 

away as Japan, if you're streaming. 
Radio has come a king way. 

R&R: What changes have you sent in 

your market population -wise? 

"Having news 

instantly was not 

possible before. New 

technology has 

allowed us to work in 

radio in a much 

faster and effective 

way." 

OA: Connecticut is a small state, 

and when I started there must have 

been about 65,000 Hispanics. Now 
we're talking about 650,000 Hispan- 
ics, and it's still growing. Back then 
the market makeup was Puerto Rican, 

Cuban and South American. That be- 

gan to change with many Dominicans 
settling here, and now the market is 

Puerto Rican and Dominican, because 

the Cubans left. 

Now it's changing even more, with 
the Central Americans and Mexicans 

mooing to the area. We now have a lot 
of Mexican restaurants and some Sal- 

vadorian. Those communities are en- 

trepreneurial; they open business 
right away, like stores and restaurants. 

In four or five years the market will 
be half Puerto Rican and half Mexican 

or Central American. l've seen it all in 

the 35 years l've been here. 

THE NEXT GENERATION Omar Agudera shares his wisdom with 

singing sensation David Bisbal a newcomer to Latin music. 

R&R: And changes in the format? 

OA: The formats have also 
changed. When we began years ago 

the music that dominated in this area 

was by artists like Trio Los Panchos, 

Johnny Ventura, Joseito Mateo, El 

Gran Combo, etc. Merengue was be- 

ginning to make its way, and salsa was 

in diapers, because it didn't really be- 

come a phenomenon until the mid - 
705. In those days all the artists sold 

a lot of records. Many of them released 

a record every month, so you can 

imagine what that was like. 

In the '70s came salsa, and later me- 

rengue began its stung run, and the 

format changed again. Nowadays the 

craze in the market is bachata. Meren- 

gue is not as strong, although salsa has 

maintained itself; the classics are still 

strong. But bachata is what is stain;_ 

because it's good music, and ids lyrics 

are great It reminds me of the old days 
when I started, when the songs were 

romantic and all about love. I think 
there are more bachata artists now than 

merengue artists. 

Another thing that is beginning M 

sneak in is Mexican music, with 
rancheras and norteñas. We need to 

program some of that musk, because 

the new population demands it. I'd 
say that in the coming years the for- 
mat will have to change and make 

adjustments. 

People who come to the station are 

amazed, because this is the only sta- 

tion that still has 10,000 LPs. We have 

all the good old stuff stored. We also 

have the equipment to play those al- 

hums, so if at some point we want to 
play an album that is not available on 

CD, we can do it. This radio station 
has a very rich history. 

R &R: Hoer las the art of nakir,s ra- 

dio changed, and hate you frlIcnoed any 

of the trends? 

OA: There are some stations in the 

area that use strong language, but not 

us. We have maintained a high stan- 

dard. That whole thing of getting an 

audience by using had words or sex 

topics is not our thing. All of our DJs 

are professional and serious. Those 

tactics are used more in the larger 
markets to get ratings. All of their 
shows are EI Vacilón de la Mariana, EI 

Vaciló,, de la Tarde and so on. I think 
it's tasteless and not for our audience. 

"Connecticut is a 

small state, and 

when I started there 

must have been 

about 65,000 

Hispanics. Now we're 

talking about 

650,000 Hispanics, 

and it's still 

growing." 

For me, radio has always been an 

educational tool, with material the 

audience can learn from. Radio is the 

educational base for those who listen 

to it. Even knowing how to use the 

language properly is important, be- 

cause the people listening are learn- 

ing from you. That has always been 

our goal. 

Our station is creative and has its 

audience because it's not an ordinary 
or vulgar station. We have to watch 
what we say on the air, because there 

are young kids listening. What kind 
of example is radio setting by using 
vulgarities? I don't know who came 

up with that whole concept. When I 

go to New York and listen to radio, I 

want to turn it off. It's so vulgar. I 

don't think our Hispanic audience de- 

serves that kind of radio. 

TALK BACK TO R &R! 

Do you have questions. comments 

or feedback regarding this column 

or other issues? 

Call me at 310 -788 -1670 
or e -mail: 

jmadrigalL radioandrecords.corn 
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AL X UBAGO 
FANTASÍA O REALIDAD 

fisten for the hit single 
"Aunque No Te Pueda Ver" 

already playing in 
New York, Miami, Chiccigo, 

Texas & Puerto Rico 

ALEX UBAGO 
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CONTEMPORARY TOP 25 
APTi$T ' - 

1 LA OREJA DE VAN GOGH Rosas ISo' y 

2 SIN BANDERA Merles Tan Bien LSayL161cosl 

3 CHAYANNE Cuidarte ElAlma (Sony Discos) 

4 MANA Te Llevaré Al Cielo (Warner Ml.l 

5 LUIS FONSI Quién Te Dip Eso (Universa(I 

6 CRISTIAN TeLlamé RAG/ 

7 JUANES LePage (UrweTsail 

8 RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 

9 DAVID BISBAL Ouiero Perderme En Tu Cuerpo /Lhrvensa9 

10 LUIS MIGUEL Un Te Ano (W.witerM.l.) 

11 OBIS BERMUDEZ Me Cerise De Ti (EMI LBW 

12 OBIE BERMUDEZ Antes (EMI Lanni 

13 LUIS MIGUEL Te Necesilo (Warner ML.) 

14 JUAN GABRIEL Inocente DeTi (BMG) 

15 EDNITA NAZARIO Si No Me Asnas (SonyOccar) 

16 ENRIQUE IGLESIAS Adicto (Universal) 

17 CHAYANNE Un Siglo Sin Ti (Sony Discos) 

18 LA FACTORIA Todavia (Universal) 

19 OUTKAST Hey Ya! (Arista) 

20 MARCO A. SOLIS Más Due Tu Amigo (Ftwiosal 

21 NO DOUBT It's My Lite (/ntersaçel 

22 GILBERTO S. ROSA (in Amor Para La Historia (Son ',Discos) 

23 NOELIA Enamorada i nnnsa7 

24 ALEJANDRO SANZ Regálase la Silla Dade Te Espesé (Warner MI.) 

25 GLORIA ESTEFAN Hoyle 
Data Is complied from the airplay week of January 4.10. 

and based on a point system. 
Q 2004 Radio & Records. 

TOTAL 

>onlTs 

92 

85 

83 

17 

75 

74 

68 

66 

63 

62 

59 

58 

52 

51 

51 

50 

50 

40 

38 

36 

35 

34 

33 

31 

29 

Going For Adds 

ALEX UBAGO Aunque No Te Pueda Ver (WarnerML.) 

LU Duele (Warner M.L.) 

MARIANA Me Equivoqué (Unrvision' 

VICTOR SOLEIL Adónde Vas (Catalina, 

TROPICAL TOP 25 
ARTIST " _ -4 55, 

1 TOROS BAND Loca Conmigo lawcrsa'l 

2 JERRY RIVERA Mi Libertad MG) 

3 NG2 Quitémonos La Ropa (Sony Discos) 

4 ANDY ANDY Voy A Tener Due Olvidarte (Sony Discos/ 

5 OBIE BERMUDEZ Me Cise De Ti (Milburn 

6 HUEY DUNBAR A Dende Iré 'Sony Discos) 

7 LOS LONELY BOYS La Contestación (OR Music LLC) 

8 GLORIA ESTEFAN Hoy (Sony Discos) 

9 TITO NIEVES wICONJUNTO CLASICO Vecunna (Warner ML.! 

10 PUERTO RICAN POWER Doctor /J &N) 

11 AVENTURA Hennannta (Premium) 

12 CHAYANNE Cudarte El Alma (Sony Discos) 

13 TONO ROSARIO fITEGO CALDERON Asigo Mio (Wainer Ml.) 

14 MARIO FELICIANO A Tu Manera No (NH) 

15 SIN BANDERA Mientes Tan Been (Sony Dacus) 

16 JUANES La PagaWaive/sa0 

11 PAPISANCHEZ Enanerame J &NI 

18 GRUPO MANIA Sube Sube Nrrversadl 

19 TONNY TUN TUN La Paga (Karen) 

20 TITO ROJAS El Gab No Divida (MP) 

21 CRISTIAN Te Uwe MG) 

22 LUIS FONSI Omen Te Dijo Eso (Universal)) 

23 JENNIFER PEÑA A Fuego Lento (Urivisiarl 

24 VICO -C fIEDDIE DEE & TEGO CALDERON El Bueno, El Mao Y El feo (EMI lam) 

25 KAKOTEO MIX ffOJ NELSON & VALERIE Te Exitaré ( Cuttrg) 

Deb 1s Complied from the airplay week of January 4 -10 

and based on a point system 
D 2004 Radio & Records 

Going For Adds 
BANDA GORDA Sueña IMP) 

BIG BOY & ANGEL LOPEZ Dónde Está El Amor (MP) 

CELIA CRUZ Ella Tiene Fuego (Sony Discos) 

LOS TRIO Canciones Del Alma De Marco A. Solis IMedleyl (Sony Discos) 

SALSA FEVER Due le Den Barn Barn IMP) 

SON CALLEJERO Dame la Draga (Cutting) 

SON DE CALI Y Entonces (Univrsionl 

SONORA KALIENTE Llegaste Demasiado Tarde (Balboa) 

WILLIE GONZALEZ & EDDIE SANTIAGO Solamente Ela IMP) 

'CTAL 
DCINT$ 

171 

143 

131 

125 

102 

94 

88 

81 

81 

81 

72 

72 

60 

64 

64 

63 

62 

54 

53 

52 

49 

49 

46 

42 

40 

RULE # 1 

"Always treat the customer 
right, because if you don't, 

someone else will. 

RULE 2 
Don't forget rule #1. 

COYOTEPROMOTIONS.COM, 

a division of Adobe Graphics & design, Inc. 

started in 1989 in Sante Fe, New Mexico. 
(We've grown since then.) 

We now serve over 2,500 clients 
in radio, television and 
the recording industry. aO ;11 1w 

lumi o0,wm áoeñ.Re 
t u w YanlceRn9 

We carry over 25,000 different items! 

PH 1 -800- 726 -9683.516- 4875696 Ex: 516 -482 -7425 CUSTOMERSERVICE (RCOYOTEPROMOTIONS.COM 300 NORTHERN Bii., SUITE *26 GREAT NICK. NV,11021 PO Box 2212. GREAT NECK. NV 11022 
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January 10, 2004 

REGIONAL MEXICAN TOP 25 
ARTIST - -_: _4E_- 

TOTAL 

POINTS 

1 MONTEZ DE DURANGO Lágrimas De Cristal (Visa) 375 

2 HURACANES DEL NORTE Nomás Por Tu Culpa (Univaion) 288 

3 BANDA EL RECODO Que Te Ruegue Owen Te Quiera If aroma) 275 

4 CONJUNTO PRIMAVERA Ave Cautiva (Fonovisal 235 

5 INTOCABLE Soy Un Novato (EMI Latin) 167 

6 JOAN SEBASTIAN Sentimental (Balboa) 153 

7 TIGRES DEL NORTE Cáusame La Muerte (Fono visa) 148 

8 MARCO A. SOLIS Más Que Tu Amigo (Fonovisal 142 

9 KUMBIA KINGS fIOZOMATLI MI Gente (EMI Latin) 140 

10 TUCANES DE TIJUANA Amor Descarado (Universal) 123 

11 NINEL CONDE Callados (Universal) 113 

12 BRONCO "EL GIGANTE DE AMERICA" Estoy A Punto (Fonovisal 82 

13 RIELEROS DEL NORTE Aquí En Cortito ( Fonovisal 80 

1 K PAZ DE LA SIERRA Jumbalaya (Procan) 78 

15 GERMAN LIZARRAGA Más Terco Que Una Mula (Visa/ 77 

16 

17 

18 

19 

20 

PEPE AGUILAR A Pierna Suelta (Umvisioni 

INTOCABLE Eso Duele (EM /Latin) 

CUISILLOS Corazón (Balboa) 

CARDENALES DE NUEVO LEON Pasd A La Reina (Disa) 

ANA BARBARA Bandido (Fonovisal 

76 

74 

71 

70 

68 

21 BRYNDIS Abrázame (Visa) 60 

22 JOAN SEBASTIAN Don Marcos (Balboa) 57 

23 BRISEYDA Por Qué Me Haces Llorar (Platino) 57 

24 YOLANDA PEREZ Estoy De Ti Enamorada (fonovisal 57 

25 JUAN GABRIEL Inocente De Ti (BMGI 54 

Data Is complied from the airplay week of January 4 -10. 
and based on a point system 
C 2004 Radio & Records 

Going For Adds 
ADAN CHALINO SANCHEZ Y Dicen ( Univision) 

ALEGRIJES Y REBUJOS Alegrifes Y Rebujos (WarnerML.) 
CAÑA REAL fINIURKA Vale la Pena (BMGI 

CUISILLOS Vanidosa (Balboa) 

DJ KANE La Negra Tomasa ( fMlLatin) 
EMILIO NAVAIRA fIJOSE LUIS AYALA Antic* (MG) 

GRACIELA BELTRAN Tienes Razón ( Univision) 

JULIO PRECIADO El Palanito (BMGI 

LA FRECUENCIA La Oportunidad (Balboa) 

LA ONDA Agárrame La Cintura (fM/ Latin) 

LOS CADETES DE FELIX GALLEGOS Me Cansé De Quererte (Balboa) 

RAZA OBRERA Md Botellas ( Univison) 

VOCES DEL RANCHO Camarón Petá o (EMILatin) 

TEJANO TOP 25 
.. ARTIST 

1 INTOCABLE Soy Un Novato (EMI Latins 

2 JAIME Y LOS CHAMACOS fIBOBBY PULIDO Con into No Morirá (Freddie) 

3 KUMBIA KINGS fIOZOMATLI Mi Gente (EMI Latin) 

TOTAL 
POSITS 

208 

162 

142 

4 SOLIDO Contando Los Segundos (Fredde) 142 

5 BIG CIRCO Una Vez Más (EMlLatin) 134 

6 MARCOS OROZCO Como Dos Adolescentes (Catalina) 121 

7 JIMMY GONZALEZ & GRUPO MAll Te Llevo En Mi Alma (Freddie) 118 

8 JENNIFER PEÑA A Fuego Lento (Univisionl 96 

9 PALOMINOS Callejón Sin Salida (Urbana) 94 

10 RAM HERRERA Muchachita Color Canela (Teas) 89 

11 LA TROPA F Me Dieron Ganas De Llorar (Freddie) 81 

12 FRIJOLES ROMANTICOS & BOBBY PULIDO Dónde Está Mi Raza (Universal) 75 

13 DUELO Un Minuto Más (Univision) 10 

14 COSTUMBRE Cuánto Te Amo (WamerM.L.) 64 

15 IMAN Ya No /Umvision/ 56 

16 JAY PEREZ Mi Destino (Ca Voice) 54 

17 CONTROL Me Ovvero Casar (EM / Latin/ 54 

18 ATM Nadie (Univisionl 48 

19 ELIDA REYNA Te Voy A Olvidar (Tejas) 

20 LA ONDA *CONTROL Mi Cucu (EMlLatin) 

21 DESPERADOZ Ella (Telas) 

46 

45 

41 

22 DUELO Desde Hoy ( Univision) 38 

23 NINEL CONDE Callados (Universal) 30 

24 HURACANES DEL NORTE Nomás Por Tu Culpa ( Umvision) 27 

25 SOLIDO Tal Ver ( Freddie/ 

Data is complied from the airplay week of January 4 -10. 
and based on a point system. 

2004 Radio & Records. 

Going For Adds 

ALBERT FLORES Y LA JUVENTUD Te Digo Adiós (Jury/ 

DJ KANE la Negra Tomasa (FMiLatin) 

IMAN Ya No (Umvision/ 

JESSE MARRODUIN Vives En Mi Pensamiento (JLMI 

LA ONDA Agárrame La Cintura (EMILatin) 

VOCES DEL RANCHO Camarón Pela'o (EMlLatinl 

26 

Rock /Alternative 
Tw ARTIST TVA L. s' 

1 CONTROL MACHETE Bien, Bien (Universal) 

2 KINKY Presidente (Nettwerk) 

3 SUPERLITIO Qué Vo'Hacer (BMGI 

4 CURANDEROS Dolores (OMPMusic) 

5 PLASTILINA MOSH Peligrosa Pop (EM /Latin) 
6 CAFE TACUBA Eres (MCAI 

7 MOLOTOV Hit Me (Universal) 

8 GUSTAVO CERATI Karaoke (BMGI 

9 JULIETA VENEGAS Andar Conmigo (BMGI 

10 DON CIKUTA Bla, Bla, Bla (KoolArrow) 

11 ILL NINO How Can I Live (Roadrunnec /IDJMG) 

12 HOJA SECA Vagabundo ( Respekt 

13 LUIS A. SPINETTA Agua De La Miseria (Universal) 

14 ILL NINO Parte De Mi (Roadrunaer /RUMG) 

15 JUANES La Paga (Universal) 

Songs ranked by total number of points. 18 Rock/Alternative reporters. 

Record Pool 
TTi MTV Tar Joe. 

1 JERRY RIVERA Mi Libertad (BMW 

2 PUERTO RICAN POWER Doctor LJ &N) 

3 TOROS BAND Loca Conmigo (Universal) 

4 VICO -C fIEDDIE DEE & TEGO CALDERON El Bueno, El Malo Y El Feo (EM /Latin) 
5 GRUPO MANIA Sube Sube (Universal) 

6 NUEVA ERA We Belong Together (Ole Music' 
1 AZUL AZUL Apretaito (Universal) 

8 TITO NIEVES wICONJUNTO CLASICO Vecinita (Warner M.C.) 

9 YANI CAMARENA Noche De Estrellas (Ole Music) 

10 081E BERMUDEZ Me Cansé De Ti (EM /Latin) 
11 SALSA FEVER Razones IMP) 

12 CELIA CRUZ In The House (Remixes) (Universa/) 

13 GLORIA ESTEFAN Hoy (Sony Discos) 

14 BANDA GORDA Suena (MP) 

15 FRUKO Y SUS TESOS Pura Candela (fuentes/ 

Songs ranked by total number of points. 23 Record Pool reporters. 
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NATIONAL 

nttp://onairjobtipsheet.com J 

SMOOTH JAZZ 
LIBRARY WANTED 

Consultant looking for library 
with the top 150 Smooth jazz 
hits of the last 7 years. 
BOSSRADIOGUY @aol.com. 

Are You Talk Radio's 
Next Rising Star? 

At the 2004 R&R Talk Radio Seminar next 
month in Washington, DC some of the best 
ears in News/Talk radio will be seekingTalk 
radio's next 'Rising Star.' Six finalists will be 
Judged by our panel of Talk radio profes- 
sionals during a special session at TRS 2004 
with one winner receiving a one -hour 
weekend audition on WABC /Newyork and 
a one -on -one critique from WABC PD /OM 
Phil Boyce! 

To be eligible for consideration submit 
your 3 -5 minute aircheck on cassette or 
CD by NO LATER than January 23, 2004 

to: 
R &R Rising Stars Of Talk Radio 

Box #1113 
10100 Santa Monica BI 1 3rd Fl 

Los Angeles, CA 90067 -4004 
Note: No phone calls or e-mails please. 
Winner responsible for all transportation, 
accommodations and expenses. Winner's 
critique and audition shall not be consid- 
ered an offer of employment by WABC 
Radio, ABC Radio Inc. R &R or any other 
company or individual associated with this 
promotion. Employees of R&R are not par- 
ticipants in selection of final winner and all 
decisions of judges is final. EOE. 

SOUTH 
Promotion Director, Cox Radio, 
Greenville, S.C. (WJMZ -FM /107.3 
JAMZ 8 HOT 98.1/WHZT-FM). Are 
you on experienced, take charge, 
creative, detail oriented, strategic 
thinker who enjoys a fast paced envi- 
ronment? 2 great stations, o great 
facility and tools in beautiful Market 
#59. Send your best stuff now. This 
won't last long. Benefits include health, 

dental, 401K, and more! For details 
click on http://1073¡amz.com/ 
about_us/coreer.html. 
Cox Radio Greenville is an equal 
opportunity employer. Send applications 
to: 

HR Department 
Cox Radio Greenville 

220 North Main Street, Suite 402 
Greenville, SC 29601 

CoxGreenvilleJobs@Cox.com 

OPPORTUNITIES 

MIDWEST 

Program Director 

Smooth Jazz WJZI, owned and op- 
erated locally by the Milwaukee 
Radio Alliance, has an immediate 
opening for a Program Director. 
With ownership roots over 25 years 
deep in Milwaukee, this is indeed 
an excellent and rare opportunity. 
We're looking for an individual with 
a proven Smooth Jazz track record. 
This individual must have the abili- 
ties to motivate and direct a ma- 
ture staff, lead by example with 
your air work, effectively image o 
mainstream Smooth Jazz station, 
and deliver great ratings. WJZI is a 
Broadcast Architecture client and 
has been in the format over 7 years. 
It's time for you to take us to the 
next level if YOU have these quali- 
ties. Send your resume to: 

Bill Hurwitz 
Milwaukee Radio Alliance 

2979 N. Mayfair Road 
Milwaukee, WI 53222 

or email 
hurwitz a milwaukeeradio.com 

EOE 

EAST 

Rock 1 07-WEZX/WPZX has a rare open- 

ing for our next Program Director NEPAs 

Heritage Classic Rock Station seeks an in- 

dividual. who can motivate and direct a 

mature staff. If you can effectively image 

an adult Classic Rock Radio Station, are 

talented with Selector. can effectively in- 

terpret and implement research. work 
with our consultants to keep us sound- 

ing great, lead by example with your Air 

work, deliver great ratings and have ex- 

cellent organizational skills we would like 

to hear from you We are a family owned 
company in the radio business since 

I922. Perhaps this is the opening you 

have been waiting for. Were focused on 

Main Street not Wall Street. We offer a 

professional working environment, a 

great staff of real radio people, and a 

competitive package. If your career 
history has you poised for the 
opportunity to program this Heritage 

Rock Station. send us a composite of your 

work and your resume. Times- Shamrock 

is an equal opportunity employer. 

Packages should be received prior to 
I -30-04 and sent to 

Jim Loftus. Chief Operating Officer 

Shamrock Communications, Inc 

149 Penn Ave 

Scranton, Pa 18503 

EAST 

1 
XMSATELLITE 
RADIO 

XM Satellite Radio. Inc. is seeking: 

Producer (NASCAR) Must be a master of digi- 
tal editing. create and execute daily news 8 
talk show. Must have flexible schedule and 

thrive in a deadline -driven environment. 

On -air position: (NASCAR) Proficient with digi- 
tal audio. Must have a passion and work well 
in a high- pressure. deadline- driven environ- 
ment. Must have flexible schedule. 

Program Director: (Caliente/Caricia) Manage 

two channels targeted to Hispanic Listeners. 
Previous on -air experience develops. refine 
imaging 8 develop special programming for 
both channels. 

Music Director: (The Rhyme) Classic Hip -Hop 

channel. Candidate must have extensive 
knowledge of hip hop (classic and current day). 
previous On -Air experience. have previous DJ 

(cut. scratch. mix) experience. 

National Trafic Reporters for all shifts for 
various traffic channels covering major met- 
ropolitan areas in the US. Must have prior on- 
air experience (TV /Radio). and an upbeat/posi- 
tive attitude. Knowledge of a major metropoli- 
tan area market is a plus. 

All interested candidates should send samples 
of your work and resumes to 

XM Satellite Radio Inc.. Attn: Recruitment. 
Job # RRNAS 1500 Eckington Place. NE. 

Washington, OC 20002 or email 
lobs @xmradio.com. No phone calls please. 
EOE 

WBQB/WFVA seeks Production Di- 

rector /Swing Announcer. Superior 

benefits, competitive salary. 

T&R to: 1914 Mimosa Street, 

Fredericksburg VA, 22045, or 

search @b1015.com. EOE. 

REtR Opportunities 
Free Advertising 

Radio IS Records provides free 120 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought 

Deadline 
To appear in the fallowing week's issue your ad must be 

received by TIIurNey NM (PST) eight days poor to issue 

date Free Opportunities listings should be typewritten or 

printed on 812' X 11' company. station letterhead and are 

accepted only by marl or fax 3W- 203 -8727 Only free po- 

sitions sought ads are accepted by e-mail to 

rbnareserradraandrecords corn Address all 20 -word ads to 

R&R F ree Oppoitisxties. 10100 Santa Monica Blvd Third 

Floor Los Angeles. CA 90067 

RFtR Opportunities 
Advertising 
lx 2x 

$200 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading) Includes generic border If logo custom 
border or larger heading are required. add 12 inch 1$60 

for 1x $50 for 2x 1 In adddion all ads appear on RAR s 
website (mew radroandrecords come 

Blind Box: add $50 

The R&R address and your box number adds 12 words 

to your ad Regular Opportunities rates apply to Blind 

Box ads but a S50 service charge is added for ship- 
ping and handling 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 

Positions Sought section at the special rate of 550,inch 

Payable In Advance 
Opportunities Advertising orders must be typewritten 

on company station letterhead and accompanied by 

advance payment Please submit ad copy & logos via 

email to Ihnaresaradioandrecords tom Ads are also 

accepted by fax 1310- 203 -8727) or mail Visa. MC. 

AmEx or Discover card accepted Include card num- 

ber. name as it appears on credit card. expiration date 

and phone number Blind box responses are sent to 

advertisers every Friday by first -class mail 

Deadline 
To appear in the following week's issue. your ad must 

be received by Thursday sew (PDT) eight days prior 

to issue date Address all ads to R&R Opportunities. 

10100 Santa Monica Blvd Third Floor. Los Angeles 

CA 90067 

RADIO ft RECORDS 
10100 Santa Monica Blvd.. Third Floor. Los Angeles. CA 90067 

PAR is published weekly except the week of December 25 Subscriptions are available for $325 00 per year 1 plus applicable 

sales taxi in the United States. $330 00 in Canada and Mexico and 5495 00 overseas I U S funds only) from Radio A Records 

Inc.. at 10100 Santa Monica Blvd 3rd Floor. Los Angeles California 90067 Annual subscription plan includes the weekly 

newspaper plus two R&R Directones issues and other special publications Refunds are prorated based on the actual value of 

issue received prior to cancellation Nonrefundable guartery rates available All reasonable care taken but no responsibility 

assumed for unsolicited material R&R reserves all rights in material accepted for publication All letters addressed to R&R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose Letters may be edited 

to space and clarity and may appear in the electronic versions of R&R The writer assumes all lability regarding the content of 

the letter and its publication in R &R Nothing may be reproduced in whole or in part without written permission from the 

Publisher 

Radio & Records. Inc 2004 

POSTMASTER Send address changes to R&R 10100 Santa Monica Bl u 1 hurl Floor t os AniW . California 90067 

WEBSITE: www.radioandrecords.com 

OPPORTUNITIESIMARKETPLACE: 310-788-1622 310- 203 -8727 Ilinares @ radioandrecords corn 

EDITORIAL, OTHER DEPTS: 310 -553 -4330 310 -203 -9763 mailroom @radioardrecords.com 

WASHINGTON, DC BUREAU: 301-951-9050 301-951-9051 rrdeOradioandrecords corn 

NASHVILLE BUREAU: 615-244-8822 615-248-6655 It :1ton@radroandrecords corn 

www.americanradiohistory.com

www.americanradiohistory.com


FEATURES 

"Big Fish" 
Interviews Ewan McGregor, Albert Finney. 

Billy Crudup, Danny DeVito. Jessica Lange and 

Director Tim Burton 

www.radiolinkshollywood.com 
Contact Lo. Lem« at (310)457 -5358 

,710)457- 9a69(Fax) radtolnkaa sol corn (e-mail) 

METEOROLOGIST 
DOCTOR DAVE 

Internet Delivered CD- Quality 

MP3 Weather Forecasts 

724. 654.8164 

www. doctordaveweather.com 

MARKETPLACE 
ADVERTISING ' 

Payable in advance Order must be typewritten and accompanied by pay- 

ment Visa MC AMEX. Discover accepted One Inch minimum. additional 

space up to six inches available in 

increments of one -inch Rates fox 

R&R marketplace (per inch) 

1 thee 
6 hxartione 

13 ittleertlene 
Marketplace 261neertierre 
(310) 788-1622 51 needless 
Fax: (310) 203-8727 
e-mail: Ilinares@radioandrecords.com 

$95.00 
59.00 
65.00 
75.IN 
75.55 

EAST 

MARKET MANAGER - 

SYRACUSE, NY 
To oversee all Radio operations within 

the Syracuse, NY Market. Responsible 

for delivering top line and EBITDA 

results as laid out in the annual budget. 

Strong history of performance (revenue/ 

EBITDA) and experience running 

multiple business units. Highly collabo- 

rative leader with excellent communica- 

tion skills. Knowledge of broadcasting 

sales and programming as well as FCC 

rules and regulations. Bachelor Degree 

in Business Adnünistration, Accounting 

and /or equivalent level of experience. 

Reports to RegionalVice- President. Send 

resumes by fax 716- 888 -9715, email to 

bev.aduddle0 citcomm.com or to 

Citadel Broadcasting, 50 lames E. Casey 

Drive, Buffalo, NY 14206. 

MARKETPLACE January 16, 2004 tta 85 

VO /CEO VER SERVICES 

voiceoveramericaecom 
888.79 415 3138 8701 ISBN a MP3 inet delivery 

www.radioandrecords.com 

NEW Ifl AAGINC, VolcE 
www JonShults.com Download 
www MattRawlings.com all 3 DEMOS 
www ThatVoiceGuy.com NOW! 

MARKETING & PROMOTION 

PUBLICITY PRINTS 

* REQUEST FREE 
CATALOG AND SAMPLES' 

PICTURES 

sm 11x10's 

500 - $90.00 
1000 - $120.00 

517-JOCK CARDS 
B& W 1000 - $100.00 
Color 2000 - $405.00 

PRICES IMMIX 
TYPESETTING a FREIGHT 
FAST PROCESSING 

OTHER SIZES AVAILABLE 

.MCIf M.aRCt t0 
cttaau wntovt tqttCr 

Send ea 10 polo c1rM O VnaA1C .tru[tona 
tar E cbAa St,eet Owl R Speb.eH ran 

TOLL FREE: 1499-526-5336 
www abcplctures corn 

VOICEOVER SERVICES 

Calll vivavinterg.gs. Total Radio Imagery 81.8111.411711 

PRODUCTION SERVICES 
i 

BRAND BUILDER Ifs working for KLOS IRA WRKS 
IKISS/NY) WBCN )Boston 1 WSM AM/FM 1 Nashville) Microsoft Time 
Warner Perrier, and many, many more. Affordable rolls of plastic that repeat 
your message over and over again. For event planning help, call Susan V. 

1- 800 -786 -7411 rr@bannersonaroll.com 

OPPORTUNITIES_ 
EAST 

PROGRAM DIRECTOR 

WWZZ /WWVZ, a Bonneville 
station, is looking for an 
experienced Program Director 
to help generate excellent 
ratings. Prefer a minimum of 
three years experience as a 

successful program director in 

a major market. Knowledge of 
special events, marketing and 

promotions required. Passion- 
ate and inspiring with the 
ability to teach and lead a staff 
to the next level a must. 

Fax resume to 703-526 -4981 

or e-mait 
ccruz©moremusic104.com 

No phone calls, please. 
Equal Opportunity Employer. 

WEST 

MORNING SHOW 

KSON FM 97.3 and 92.1 has an im- 

mediate opening for our next great 
morning show. We're looking for indi- 

viduals or team to propel our mornings 

to the top. You don't have to have 

country format experience (we can give 

you that). You need an intense drive to 

win, a high work ethic, and not be 

afraid to press the flesh! San Diego's 

o beautiful place to live and it's one of 

the most competitive morning show 

markets in the country. We have the 

company, the tools and the staff to sup- 

port you! If you're interested in seeing 

just how good you can be send your 

materials to John Dimick, Director of 

Programming and Operations, 
Jefferson Pilot Communications San 

Diego, 1615 Murray Canyon Road, 

Suite 710, San Diego, CA 92108. 
EOE. 

POSITIONS SOUGHT 

I need a PD who will believe in me. fin a 

hardworking male air talent. with all the 
things your looking for Call me please.905- 
878- 9825.(1/16) 

Attorney's seek to purchase 30- minutes of 
live weekday air time on Southern Califor- 
nia station for legal talk shorn 
Park806aao1 corn. (1 /16) 

Seeking on -air work b voiceover work Call 
Raya 240- 832 -1871 1 161 

Seeking Radio PBP/Sales Position Jot 1- 

888- 327 -4996.(1/16) 

Agnostic a political commanding pontifi- 
cating non -traditional talk show host Your 
market or ISDN. The Mouth of Truth. 818- 
207 -6730 ellmartin «yahoo.com. Demo. 
(1/16) 

Opportunity Knocks 
in the pages of 
RER every Friday 

Call: 310- 553 -4330 

www.americanradiohistory.com

www.americanradiohistory.com


THE BACK PAGES 
National Airplay Ov.rvbw: January 141. 2004 

CHR/POP 
LW 1W 

1 OUTKAST He Ya! (Arstal 

2 BABY BASH Suga Suga ?Universal/ 

5 OUTKAST The Way You Move (Arta) 
4 NICKELIACK Someday (Roadrunner/VAC 
3 5 3 DOORS DOWN Here Without You (Repudir/Umwsa0 
7 NO DOUBT It s My 1de /Mterscopel 

6 SIMPLE PLAN Perfect floral 
8 KELIS Milkshake 'Star Trak/Ansta 

9 LUDACRIS fUSHAWNNA Stand Up (Del Jam SoutWIOJMG( 

11 i TRAPT Headstrong 'Warner Bros.) 

10 11 BEYONCE' fISEAN PAUL Baby Boy leakunbwl 

12 CHRISTINA AGUILERA The Voice Within /RCA/ 

13 JESSICA SIMPSON With You (Co/umber 

18 LINKIN PARK Numb (Warner Blasi 
14 CHINGY fISNOOP DOGG & LUDACRIS Hokdae In /DTP/Captdl 
21 EAMON F "k It d Don't Want You Back) Uwe) 

15 17 LIl' JON & THE EASTSIDE BOYZ Get Low (TVTI 

20 el STAIND So Fat Away ifFpflettrafEGI 
16 19 SANTANA fIALEX BAND Why Don't You & I (Arta 
17 20 CLAY AIKEN Invisible (RCA) 

22 DIDO White Flag (Arta) 
24 PINK God Is A DJ (Anatol 

30 EVANESCENCE My kmwtat (Ward up) 

27 BEYONCE' Me. Myself And I (Columbia( 

25 FUEL Falls On Me (for/ 
23 16 MICHELLE BRANCH Breathe (MaverrkWrner Bras.I 

28 GOOD CHARLOTTE Hold On /four/ 

31 SHERYL CROW The First Cut Is The Deepest (AMOIwiesctp/ 
32 KELLY CLARKSON The Trouble With love Is OCR 
28 30 MATCNINA TWENTY in. liglt4p1Ysld 

#1 MOST ADDED 
BRITNEY SPEARS Tor . Jnel 

#1 MOST INCREASED PLAYS 
OUTKAST The Way You Move ( Ansie' 

TOP 5 NEW & ACTIVE 
G UNIT Stunt 101 Ilwarscgoel 

YOUNGBL00DI F ILK' JON Dann! (Arch/ 
LUCKY BOYS CONFUSION Hey Driver IfWdnaffól 

SARAH CONNOR Bonnie (Toil 
HILARY DUFF Come Clean OwnsVisiWHdywoèd) 

Calle IIIMIarNIP IB 

AC 
lW 1W 

3 0 TRAIN Caine AI kph ICakosli i 
1 2 SHAMA TWAIN Forcer And Fer Always /AALrrsrl 0 UNCLE KRACKER NOME (NAY Drift Away Bard 
4 4 MATCHIOX TWENTY Unwd (Akkad 
6 PILL COWIN Lash Tam jt My Eves Nell Aar wfielet eodl 

5 6 SMIPEY NEO Saris* /sangs nticson 
7 7 COUNTING CHOWS Big Yokes Tao /6/Me krrsneve 
8 8 CELIA( DION Have You Ever Been In Lave (Eprl 
9 0 LUTHER VANDNOSS Derr With My Facer U) 

11 10 JOSH MASAN You Raw Ms Up (TLT'Aapisel 
10 11 MERCYME I Can Only Imagine /WLCrCub) 

13 SHERYL CROW The Fast Cut Is The Deepest (A&ABWWSrscgxl 

12 CLAY AMEN Wank (RCAI 

14 DIDO White Flag (Arsral 

15 SARAH MCLACHLAN Fain /Atria) 
17 MICHAEL MCDONALD Amt No Montan Hogh Enough thdaown) 
16 TIM MCGRAW Tiny Dantec (Coral 

19 ROO STEWART fICHER Brunched, Bothwell And 8swidsred U) 
26 FIVE FOR FIGHTING 100 Yeas /Awa efCaowleal 

21 CHRISTINA AGUILERA The Vance Within (RCA) 

22 SANTANA }ALEX BAND Why Don't You & I /Aerate/ 

20 22 GUNK MON Stand By Your Side (for) 
23 HALL & DATES Getaway Cr (l( Wank( 

24 24 NIMBE RNNEY Lot It AI Came Down IR WoWWReftee 

25 25 SEAL kiting Fer Ya Warne &as.) 
30 3 NINO DOWN Here Without You (Raweär liweese0 
27 27 BANNLES Sntsthng That You Sad Mock 
28 28 ELTON JINN The Heart 0f Eeer Girl (r) 

ANN MAYEN Biggar Than My Body 4i.w*Cakarhw 
MOIL Gird IIiAwI 

#1 MOST ADDED 
FIVE FOR EIGHTH), 

#1 MOST INCREASED PLNTa 
MICHAEL MCDONALD Air, t Nei roun" Motown 

TOP NEW & ACTIVE 
ABENAA Sn^)14II brur,:r 

MARTINA MCBRIDE th, Ore ,hir hnG 
RUBEN STUDDARD Sol r .'L'(ì4 . 

AC helm M Pap M. 

CHR/RHYTHMIC 
LW TW 

1 KELIS IMIshelm Aar TAAYMifr 
2 OUTKAST Hey Ye! O&M 
4 TWISTA IIKANYE WEST I JAMIE FOXX Slow Jane poltre1 
3 OUTKAST The Way You Move (Anstal 

5 JAGGED EDGE Walked Outta Heaven (Colimnb al 

9 YING YANG TWINS fall' JON... Sah Shaker (TV/7 

6 7 IUDACRIS fISHAWNNA Stand Up IDe JamSoutMDJMG) 
10 O ALICIA KEYS You Don't Know My Name 01 

11 O NICK CANNON Gigolo /Jrvel 

7 10 YOUNGBL0002 full' JON Damn! (Arista/ 

13 Q WESTSIDE CONNECTION Gangsta Nations ?Captdl 

8 17 CHINGY ',SNOOP D06G & LUDACRIS Hokdae In (0IP'Captal1 

14 13 2PAC fINOTORIOUS B.I.G. Runnel' (Demo To Level tAmarwlnterscgoe 

25 USHER fILUDACRIS 8 LIl' JON Yeah /,Instal 

12 15 LIE' JON & THE EASTSIDE BOY2 Get Low (TVI) 

19 tQ KANYE WEST Through The Wire (Roc A feL IDJMG) 

15 11 M. LEE IIJ. DUNN Wat Da Hook Gon 8e (fa'ReeOUnwersafl 

18 18 BABY BASH Suga Suge'/heversWi 

21 

8 
CASSIDY DIR. KELLY Hotel U/ 

20 INVOICE' Me. MyseH And I (Columba' 

17 11 G UNIT Stunt 101 Ilnterscapel 

28 S LUDACRIS Splash Waterfalls (Del Jam SoutMOJMG) 

23 MARY J. BLIGE fuEVE Not Today ¡Geffen) 

22 24 JAY.2 Change Oinks (Roc A ferbrlaIMG) 

27 a B2K MAMMA Bode Boom (fpel 
24 26 BOW WSW WAGGED EDGE My Baby /Columbia/ 

3e 111 J KWIN Tipsy Aif o 0N /Ants) 
28 28 BABY SUN arty Oaawq Warr r 
32 AVANT LadTarMidMOW 
2S 30 TOO NNW IILWJM SitiTV Wiry (S1ert4AW/ 

#1 MOST ADDED 
JKWON T.psv (So So Del /Ansla, 

#1 MOST INCREASED PLAYS 
USHER FILUDACRIS 8 HL' JON Yeah ,Ansra, 

TOP 5 NEW & ACTIVE 
MASTER P Them Jeans 'New No loot/Kock 

GEMINI Crary For You 'Uaversall 

YOUNG GUN( No Better Love (Del Jam/70.1M6) 

LIL SCRAPPY Head Bussa 8Mf Rennse, 

JIN 

pBNNFV/INr<bB4 N Pep 31. 

HOT AC 
LW 1W 

1 3 DOOMS DOWN Hera MGM Yoe A#rsifidlhrrnsaip 
3 MATC SSXTWENTYBrij1LijiltOtt tc/ 
2 SANTANA (ALEX SAUD Why Omit Yen 81(Ansta) 
5 SHERYL CROW The First Cut Is The Ootpat IA &W hwerscape' 

4 DIDO White Flag (oasts/ 

6 SARAH MCLACHLAN Fin LAmöW 

7 NO DOUBT It's My Lib *asap* sap* 
8 NICKELBACK Swanky fie itsaser7MLMNi1 

9 TRAIN When I Look To The Sky Kale alb l 
IO 10 MATCHBOX TWENTY Unwell pdaere/ 
1 1 1 1 TRAIN Caine AI Argils ICel stud 
14 FIVE FON FFGNTTNG 100 Yarn 44rareekwW 
12 13 BARENAKED LADIES Another Postcard (Chapel Omit/ 
15 MICHELE BRAWN Breathe /Alaeurcialfe rr&aeJ 
13 15 LIVE Hawn /RaafiaarnesiGaellml 

16 STAIND So Fat Away /fWOvflaktna 6) 

17 JASON MRAZ You And I Both dawn/EEO 
18 EVANESCENCE MY kmmrtal (Wkd ato/ 

21 OUTKAST Hey Ya! (Ansta) 

20 r COUNTING CROWS She Don't Want Nobody Near (Grua* 
29 MEUSSA ETHERIDGE Breathe OslradllJMGI 
22 22 NOMME DAY Perfect Time 01 Day (Epcl 

25 FUEL Fab On Me Apr) 
24 CLAY AMEN Invisible /RCA) 

30 LIZ MINN Extraordinary (C4sirdl 

28 DAVE MATTNEWS Save Me (RCA) 

27 27 RALLY FINTADO Powerless (Say What You Want),U'wtrWw*W 
31 SIMPLE PUS Parka Rawl 
28 29 SEAL WMiIFr Yew /Warm' &ad 
33 KELLY MEMO Tlr Talk With Low Is /RCA) 

#1 MOST ADDED 
MAROON 5 This love (Octw+eJ' 

#1 MOST INCREASED PLAYS 
MELISSA ETHERIDGE BMX' 

TOP NEW & ACTIVE 
TOBY LIGHTMAN Devils And Angels (Laval 

BOB GUINEY Girlfriend Nod ur, 
KID ROCK Cold And Empty (Top D 

ACMNna Pap aA 

URBAN 
LW 1W 

1 ALICIA KEYS You Don't Know My Na ne UI 

3 TWISTA IIKANYE WEST 8 JAMIE FOXX Slow Jana (Atlantic, 

7 BEYONCE' Me. Myself And I (Cabmbal 

2 AVANT Read Your Mond (Geffen) 

4 OUTKAST The Way You Move (Arta! 
6 KELIS Milkshake (Star Tia4/Amta) 

5 7 JAGGED EDGE Waked Butte Heaven (Columba) 

8 JAY -2 Charge Clothes (Roc AifdwlOJMGI 
11 8 KANYE WEST Through The Wee (Roc A feila4GLIMGI 

9 10 R. KELLY Step In The Name Of love Owl 
12 al OUTKAST Hey Ya!'Anstal 

10 1? YOUNGBL000Z f /LII' JON Dorm! (Arta) 
16 RUBEN STUDDARD Sorry 2004 ¡Jr 

14 14 LUDACRIS fISHAWNNA Stand Up ODe/Jam South/JO-1W( 

15 15 M. LEE IIJ. DUPRI Wat Da Hook Gon Be 'Fo' Reeithnersah 

17 MARY J. BEIGE fIEVE Not Today (Geffen/ 

13 ' 7 G UNIT Stunt 101 Unterscopei 

23 JUVENILE In My Life (Cash Maney1/rrversall 

22 LUDACRIS Splash Waterfalls (Del Jam South/WMGI 

26 r YING YANG TWINS flUl.' JON... Salt Shaker (TVTI 

18 JOE Mae & More Uwe( 

25 T.I. Rubber Band Man (Gird Hustle Atlantic' 

19 23 MUSIC Forihenight (Del Soul/WW1 
20 24 CHINGY IISNOOP DOGG 8 LUDACRIS Hokdae In (OTP'Captoll 

21 25 RACK CANNON Gemlo Dive 
27 BOW WOW WAGGED EDGE My By (Co/umber 

29 TRILLV1LLE Neva Eva (ME/Warne Bros.) 

24 28 2PAC fINOTORIOUS BIG. Reran' Dying To Live) rAmmeheNtUalei 

28 29 BIG TYMERS Ill. KELLY SBKpa Girl ( Casi' Murry /(Mwwa/ 
39 e USHER IILUDACRIS Ilk &I al Tab /MOW 

#1 MOST ADDED 
MISSY ELLIOTT I Really Hot (Gokl Mrrd flelnaE(6) 

#1 MOST INCREASED PLAYS 
TWISTA FIKANYE WEST & JAMIE FOXX Slow Jans iAt/antr/ 

TOP 5 NEW & ACTIVE 
JAHEIM FIJADAKISS Diamond In The Run Over 'araw&ws./ 

MEMPHIS SLEEK Fil 1. AND TRICK DADDY Round Here (Roc A fellallaMICI 
JIN Learn Chinese (Ruff RydersNrgnl 

BAD BOY'S OA BAND Tonight (Bad Boy /Diners// 
MASTER P' h- . New law/Koch) 

ARM b/ia M /MBi 

ROCK 
LW 1W 

1 ItIACK Figorsd Yee IM neee meneflRTI 
5 AUDIOSLAVE I Am The Highway Akvwae4rrf me 
3 PUDDLE OF MUDO Away From Me (Geffen) 

2 4 STONE TEMPLE PILOTS AI In The Sul Thai You Weer (Adartrcl 

4 5 STAIND So Fr Away (f 'ENeuaffGI 
6 Q LINKIN PARK limb Memel Bros) 
7 7 AUDIOSLAVE Show Me How To Live (Wrrscaps'fpr) 
9 B TRAPT Sti Freese (Wartew&ros) 

10 9 TIMEE DAYS GRACE II Hate) Everything About You ¿five 

8 10 A PERFECT CIRCLE Weak And Powerless Warr) 
1 1 1 1 OFFSPNNG Fit Thal Odua se 

13 GODSMACK R e-Ai n RFyaui /Usnef e 
15 AT Are You Game Bo My Girl IEWMIrayffGl 

12 14 NICKELBACK Someday /ReletweaelalMG/ 
14 15 GODSMACK Saukty (Rgoriic/üaiwsaO 
17 18 DEFAULT (Taking My1 Life Away (TVT) 

16 17 STAIND How About You (fipfleAtrafE6) 
19 SEETIIER Quire (Nkdspr 
21 TANTNC Eby Now (Ala vercA/Rryrce 

18 20 NED NOT MU PEPPERS Fortune Faded /Warner Bros.) 

25 LIMP BEZKIT Behind Blue Eyes (fip/Intrscapel 
n RNCINUS Megeloma sac Or) 
28 DANRRASB I Belem In A Thing CaLed Low Akct...DestrerAtientel 
28 CNEVEUE Clean Epri 
24 25 MD NICK Fall Lie Make' low (Tele DeflAtkatscl 

27 it KIN Right Now Ex) 
30 NIIIAtTANN OM Of Control t1aYa/OAIATit 

29 2B P.I.I. Wl Ya (AAartr) 
- 29 GIMAI OWI 45 Marne 
- 30 SEVENSMT (rimy (1VT1 

#1 MOST ADDED 
3 DOORS DOWN Away horn The Sun 'Repubhc'Unnerseh 

#1 MOST INCREASED PLAYS 
AUDIOSLAVE I Am The Highway 'lnterscopvfpc) 

TOP 5 NEW & ACTIVE 
A PERFECT CIRCLE The Outsder (Yarn) 

FUEL MJhai Miles (fox, 
BLINK 182 f eeIng Th6 Gellerr 

CHEAP TRICK My Obsesswe 13,0 
COURTNEY LOVE Mona /V'rpnr 

ROCK M81rurn. N. 
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URBAN AC 
LW TW 

1 1 ALICIA KEYS You Don't Know My Nwe L// 

3 2 R. KELLY Step In The Name 01 Lowe Orel 
2 3 GERALD LEVERT U Got That Love (Cal It A Neghtl Night bttrdfEG/ 
4 Q JOE More & Mare Over 

5 8 AVANT Read Your Mid (Cellml 
6 KEM love Cals (MolownUmersal) 
7 7 MUSIO Forthenght (Del SO4IOJMGI 

9 0 LUTHER VANDROSS Think About You U) 

8 9 SMOKIE NORFUL I Need You Now (1M7 Gospel) 

14 RUBEN STUDOARD Sorry 2004 U/ 
11 WILL DOWNING A Milan Ways (GRP'VMGI 

10 DWELL Ind A Way (Vegnl 

12 13 LUTHER VANDROSS Dance With My Father (JI 

13 ARETHA FRANKLIN Wonderful (Arista 
15 ERYKAH BAOU Back In The Day (Motown) 

17 OUTKAST The Way You Move (Antis) 
16 17 MICHAEL JACKSON One More Chance (E / 

18 

8 
JAGGED EDGE Walked Duna Heaven (CoAvnh/aI 

20 ASHANTI Rain On Me (Mader lnc.,10JMG) 

19 20 JAHEIM Backtght Ovine M*L'Warner&os.( 

21 VAN HUNT Seconds Of Pleasure (Captor) 

24 JAVIER Beautiful 11 R (Camel) 

23 KEN Matter Of Time (Motown) 

22 24 ANTHONY HAMILTON Conn' From Where I'm NM (So SoOel /Anstal 

25 25 AL GREEN I Cant Slop (84eNotrfMC) 
SILK Side Show 11pal &l 

27 MANHATTANS Turn Out The Stars dove-lee) 

26 KINDRED THE FAMILY SOUL Stars (Hakim Beach) 

30 BRIAN MCKNIGHT Back Sir ( Gettai Down) (Motown) 

- FLOETNY Getting Late /A'twitreftL 

#1 MOST ADDED 
BABYFACE The Loneliness /Arist 

#1 MOST INCREASED PLAYS 
AVANT Hera 

TOP NEW & ACTIVE 
FREDDIE JACKSON Natural Thing (Martiaand) 

BABYFACE The Loneliness (Marat 
MARY MARY Dance, Darce, Dana Ibtegrdyl 

MONTELL JORDAN Bottas one (Koch) 

fABAN Mpsu M P. JS. 

ACTIVE ROCK 
LW TW 

1 LINKIN PARK Numb (WarrrBrosl 
PUDDLE OF MUDO Away From Me (Geffen) 

3 THREE DAYS GRACE II Hate! Everything About You Uwe) 

4 . NICKELBACK Figured You Out (RoadrurWAV/MGI 

5 5 TRAPT Si il Frame (Warner BrasJ 

OFFSPRING Hit That (Cal.ebal 
a AUDtOSLAVE I MI The Highway aiwwxprfpc) 
6 8 SEETHER Gamine Mal pl 
9 9 LIMP S UT Behind Blue Eyes /FiryMrscepe 
12 Q INCUBUS MgeaeMUe Aeir/ 
10 11 SEVENDUST Enemy /7177 

14 CHEVELLE CYer. geid 
18 000IMACK Re -ALpo (NgaBk/Wwwsd/ 
16 STAIN How About You (FIltffWMtraiffG) 
11 15 KOIIN R Now Ifesc/ 
17 Q H000ASTANN Out Of Centre MiaAd'7OJAIG/ 

13 17 STAND So Fr Away lFFvfbktra/EEGI 

20 JET Art You Coma Bt My Girl 7ektriÆEG) 
15 19 A PERFECT CHICLE Walk Md Powerless LYryN 
23 A PERFECT CACHE The Outsider 

24 TANTMIC Hey Now IAlwwickAworse/ 
21 22 RED NOT MU PEPPERS Fortune Faded Name &ac/ 
n 23 PILO. WI Tow ¿Muwid 
25 SHNEDOWU 45 Mlbiw / 
27 METALLICA T) ))stand Feting (fb kiriífG) 
28 SMILE EMPTY SOUL Nowhere Kids (Laval 

30 FUEL Milo MïmEpic) 
29 LOSTPISPIETS Last Train Ham (Cel wltiel 
28 29 STONE TEMPLE PILOTS MY The Set That You Woe pdmtcl 
31 fIWE Mud UpPEI( 

#1 MOST ADDED 
3 DOORS DOWN Away From The Sun (Republell . 

#1 MOST INCREASED PLAYS 
INCUBUS Mil, .:a or, r( 

TOP 5 NEW & ACTIVE 
APARTMENT 26 Give Me More Ar/aor, 

COURTNEY LOVE Mono Titgon, 

ILL NINO This Time's For Real (RMadiunneriDJM 

3 DOORS DOWN Away From The Sun (Republic, Un'. 

TRAPT Echo (War 

NOCIFMOLrNhpDi. 
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National Airplay Overview: January 16, 2004 w 

COUNTRY 
LW 1W 

1 

2 

3 

5 

7 

8 

6 

10 

11 

9 

14 

15 

16 

18 

17 

19 

20 

22 

21 

23 

24 

25 

26 

27 

28 

39 

29 

30 

32 

35 

1 

2 

3 

4 

5 

6 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

21 

23 

24 

25 

26 

27 

28 

KENNY CHESNEY There Goes My lice ANA) 
ALAN JACKSON Remember When ( Ansia) 

BROOKS & DUNN You Can't Take The Harty Toni... (Arista) 
TERRI CLARK I Wanna Do It Al (Memory) 

T08Y KEITH American Solder (OreemWats) 

TIM MCGRAW Watch The Wind Blow By /Garb) 

RODNEY ATKINS Honesty ,Write Me A list) (Cub) 
TRACY BYRD Drink. Bone (RCA) 

BRAD PAISLEY Lntle Moments (Arista) 

SHANIA TWAIN She s Not Just A Pretly Face Mercury) 
MARTINA MCBRIDE In My Daughter's Eyes /RCA) 

JIMMY WAYNE I Love You This Much (Orean,Warksl 

TRACE ADKINS Hot Mama (Captor) 

SARA EVANS Perfect /RCA/ 

JO DEE MESSINA I Wish (Curb] 

JOSH TURNER long Black Train /MCA) 

BUDDY JEWELL Sweet Southern Comfort (Columba) 

CLINT BLACK Spend My Time (Equity Music Gior it 

JOE NICHOLS Cool To Be A Fool (Ursversal South) 

KEITH URBAN You'll Tdnk Of Me (Capitol) 

GARY ALLAN Songs About Ran (MCA) 

BLUE COUNTY Good Little Girls /Asyham'Cubl 

CRAIG MORGAN Every Friday Afternoon (8B8) 

DIERKS BENTLEY My Last Maine (Captive 

CAROLYN DAWN JOHNSON Simple Lite (Ansia) 

RASCAL FLATTS Mayberry (Lyric Street! 
KELLIE COFFEY Texas Paw lilt 
BRIAN MCCOMAS Yafm BIM, Mod gym Street) 

TRACY LAWRENCE Paid Me A I millIlm aBeamWarksl 
PATTY LOVELESS On Yew War lbw &el 

#1 MOST ADDED 
REBA MCENTIRE Somebody (MCA) 

#1 MOST INCREASED PLAYS 
RASCAL FLATTS Mayberry /LyncStreet) 

TOP NEW & ACTIVE 
EMERSON DRIVE last One Standing (Dream Works) 

JEFF BATES I Wanna Make You Cry ¡RCA) 

RHONDA VINCENT It Heartaches Had Wings (Rounder, 

CHRIS LEDOUX Horsepower (Caudal 

cowman' ammo whose. 

ALTERNATIVE .µ 

LW 1W 

I LINKIN PAN Nemb (Warm Bros 

4 JET Are YM emus Be My Girl (fkktrdffGI 
2 3 OFFSPNIM HNTbat (Cakimbral 

3 4 THREE DAYS MACE 11 Hate) Everything About You ¡Jive' 

7 INCUBUS glopinnsrim (E 

5 6 BLINK-112 Ftlllag This /Geffen/ 

6 7 SWITCHFOST Meant To live (Red ink'Ca a,òj) 
8 AUDIOSLAVE I Am The Highway (Intersccpe/Epvc) 

10 9 REO NOT CSI PEPPERS Fortune Faded (Warner Bros) 
9 10 PUENIEOVIIIIMM Away From Me a effwl 
12 CHEVELU Closure /Ep ) 

11 12 TRAPT Sti Frame (Warner Bros./ 

13 13 NOOBASTANK Out Ot Control RsrandVJMG) 
16 NICKELBACK Figured You Out (Roadunr lath16l 
14 STAMMI How About You 1710/Ektirdff6I 
18 LOSTPROPIIETS Last Tram Hone (Cabaaiwd 

15 17 STAND So Fr Away tF;rfittrmff6/ 
20 FINGER ELEVEN One Ting (Miafgd 
19 STORY OF TIE YEAR Unt7 The Day I Die Aprwick/Ream' 
21 F00 FIGHTERS Daring t kki I1gLUwe lle.41 

28 DAIAESS I Brim In A Thing Cad Love flAsst...Aestroy /Aries sic/ 

23 AR are And Ceti lawewltlbdrd 
25 LOAF OMIT Boil Bin) Eyes riptrxapd 
27 A PERFECT CAGLE The Outadr /(STN 
22 25 OUTKAST Hay Yal/Anstd 

24 26 KORN Fight Now Oil 
28 SMILE EMP1Y SOU I. Kids Oval 
29 CRYSTAL SWUM INN TMOva re 
44 COINTEY LOVE NMI Raw 
X 70 Pia OE Yw 

#1 MOST ADDEO 
STROKES Rept.l:, RC41 

#1 MOST INCREASED PLAYS 
COURTNEY LOVE Mono Virgin 

TOP 5 NEW & ACTIVE 
DAVE MATTHEWS Save Me (RCA) 

LO-PRO Sunday (Getlenl 

TRAPT Echo (Warner Bros.) 

S.T.U.N. Annihilation Of The Generations (Geffen) 

JET Cold Hard Bitch /EkktrdtfG) 

kM/sMrHlEOyr.Awn 

SMOOTH JAll 
Lw Tw 

1 1 DAVE KOZ Honey Dipped (C pdd 
2 0 JAZZMASTERS Reno Banes (Tnppnr N' Rhythm, 

3 3 PRAFUL Sgh ¡RenÁrvass/NCoded, 

4 4 MINDI ABAIR Flirt (GRP/VMG) 

5 CHRIS BOTTI Indian Sumer (Columbia) 

7 , NICK COLIONNE Hsi OE,in (3 Keys Uuc) 
6 CANDY DULFER Finsbury Pali, Cafe 67 (fsgeRock) 
9 RICK BRAUN Green Tomatoes (Waaer &os.) 
8 9 OARYL HALL She's Gone (Rhyrhm&Groov'L, mi8) 

1 I 

I 

JIMMY SOMMERS Take My Heart (GemavlkgherOctave) 

13 KIM WATERS The Ride (Shanachiel 

10 12 KENNY G. Malibu Dreams (Arista, 

12 13 SEAL Tnuch ,WarrerBros.r 

14 LEE RITENOUR Inner City Blues (GRPVMG) 

17 MICHAEL MCDONALD Ain't No Mountain High Enough (Morownl 
18 RICHARD ELL10T Sly (GRP!VMG) 

15 DAVID BENOIT Watermelon Man (GRP/IIMG) 
16 8 SIMPLY REO Sunrise (ssgolyredcaml 

19 ' STEVE COLE Everyday (WarnerB,os I 

20 i MARC ANTOINE Funky Picante ¡Rendezvous) 

21 PAMELA WILLIAMS Afterglow (Shanachel 

23 BASS X Vona MOM, 
22 DOWN TO THE MIME Cd. Funk ,Naradal 

24 KIRK W H A L U M De You Fall) Me (Warner Bros i 

25 25 RICHARD SMITH M g SMq (A440) 

27 HIROSHIMA Reveille NM* Up International( 
26 77 BRIAN CULBERTSON St mwein Fn (Miner &os.l 
28 28 GREGG KARUKAS RiwliMOMeAMa0 
29 NAJEE Eye 2 Eye INCaMe/ 
30 i RIPMNATOMS Bela Late /Amid 

#1 MOST ADDED 
PETER WHITE Talk. Bout love (Co/umbra) 

#1 MOST INCREASED PLAYS 
PETER WHITE Talk. Bout Love IColum/,al 

TOP 5 NEW & ACTIVE 
SPYRO GYRA Cape Town Love (Heads Up International 

BRIAN BROMBERG Bobb elead (44401 

JEFF GOLUB Pass It On (GRP!VMCI 

SPECIAL EFX lades Man (Shanacfre) 

V00000 VILLAGE Memphis Underground (40 West) 

lrerJw Mika M Poo U 

TRIPLE A 
LW TW 

1 I HOWIE DAY Perfect Time Of Day (Eprd 

2 2 COUNTING CROWS She Don't Want Wm Ilur M3eflenr 

3 3 SARAH MCLACHLAN Felon Ants, 
4 4 DAVE MATTHEWS Senile (RCA) 

7 DUSTER Creed /Palm/Reprise 

5 6 SHERYL CROW The First Cut Is The Deepest /A&AGMferscapeu 

9 TRAIN When I look To The Sky (Caáwrbul 

8 8 STEREOPHONICS Maybe Tomorrow WI 
13 FIVE FOR FIGHTING 100 Years /Aware/CakwAea) 

6 10 JONNY LANG Red Lght (A&M'inrerscoper 

10 JACK JOHNSON Tailor Uwe Johnson Mwx threbu8 
11 INDIGO GIRLS Perfect Wort (Ept) 
18 THRILLS One Horse Town (Vag.) 
14 JOE FNSTMAN Breaking Al The Ground fAt/ ntec) 

12 15 MELISSA ETHERIDGE Breathe Rsirsd'FO/MG) 

16 COLDgwAY Moses ( Cptab 
15 17 THORNS Blue (AwanCMaiaW 
20 Q JET An You Gores Be My Girl Ækt4naftG) 
17 19 R.E.M. Bad Day /Wnw Bros.) 

19 20 VAN MAMMON Ono In A Blue Moon Blue NofdEAEC) 

22 21 MATCHBOX TWENTY Bright lights (Atlantic) 

21 22 JOIN EDGE II You're Here When I Get Back (TiriSiowfosi# 4wey) 

MOAN JOSS Suisse Shoe MowsfMCl 

25 24 ROONEY I'm Shtkó (6ai1141 

27 25 MAVEMCKS I Want T. Kam &actutary/SRGI 
24 26 STING Send You Love /AAM /We scpe/ 
28 27 SANTANA fIALEX 1AM Mgr Don't You 8 I Marta) 
26 2B LYLE LOVETT My Barg Ogg ft Time Wed/lost *Away) 

JMMMAYENamity d Alwaset id) 

29 EASTMOSRAMOMINN BC=OSU.Osa,Warks) 

#1 MOST ADDED 
NORAH JONES Sunrise (SkieNoteIMC' 

#1 MOST INCREASED PLAYS 
NORAH JONES Sunrise (BleNote'fMC) 

TOP 5 NEW & ACTIVE 
DAMIEN RICE Cannonball 'Vector. 7ecordug &WarrrerBros.l 

3 DOORS DOWN Here Without You /Repubk/Urwersah 

STING Sacred Love (A &M,4nrerscope) 

ZIGGY MARLEY Dragonfly (Pnvan,Music/AA7) 

RYAN ADAMS So Alee ilostHghwey /IOJMC! 

flELEA Make .e Pop N. 

i 
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By Erica Farber 

ay Clark has an extensive background in radio 
programming and management stretching 
back over 30 years. His name has been 

associated with many legendary call letters 
and successes. 

Less than two years ago he joined Sinus to 
oversee all of its entertainment and 

information (Talk) streams. This includes 
working with talent, production, engineering 
and Sirius' partners to create innovative 
programming designed to attract subscribers. 

Since joining the company, Clark has also been 

given overall responsibility for programming 
on all of its 100 -plus channels. 

Getting into the business: When I was a kid in 
Pittsfield, MA, I ended up with abscessed ears, ear 

infections. I had to go see a doctor. We picked up the bus at 
Park Square. downstairs from WBRK, the local radio station. 
We were standing outside on one of those windy days - 
wind chill was about 20 below. This guy Dan Healy saw us 

standing there and said, 'Come up to the station. You can 
look out the window and see when the bus is coming: That 
was my first experience with radio. 

"Then. my parents used to have a night out. Every 

once in a while they couldn't get a baby sitter, so they 
would bring me. Their favorite place to go was the Sheraton 
Hotel. There was a guy named Al Forest who played organ 
there, and he had a 15- minute radio show. I went one time 
and played the first note of his show. 

"last but not least, I was the class musician. I was 

pretty good. I played drums and sang We had a radio show 

on WBRK on Saturday mornings produced for and by 
teenagers. I sounded a lot like Ricky Nelson. and girls used 

to stand in the balcony and scream. It was fun. The guy 
operating the control board was graduating, and they were 

looking for someone to replace him. As I grew older, I got 
into the music scene. I rolled back into radio because I had 

dyslexia. People didn't know what dyslexia was then. I 
figured if I got on the radio, because everything was live . 

copy, rd be too embarrassed to make mistakes, and I could 
learn how to read. 

"I was always very goal -oriented. I took a full -time job 
at WSBS /Great Barrington, MA. I said I would be there foi 
three years then go to WIRY /Albany. NY, where I would be 

for six years; then to WBZ /Boston, where I would be until I 
was too old to be on the air; then to WPRO /Providence. 
where rd be the Program Director. What actually happened 
is, I went to WSBS, and just about three years later I went 
to WTRY. I became the PD. I outlived everybody, and so I 

stayed. I was PD for about two years and brought the 
station up to No. 2. 

" CapCities noticed what happened and offered me the 
PD job at WPRO. Then I had to make a decision. Do I want 
to be on the air or a PD? I asked myself. if I were in a top 
10 market, would I hire me to be on the ait? It came back a 
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resounding no. Shortly after that I was offered a weekend 

on -air gig on WBZ. I didn't take it. I'm a big believer that if 
you can picture things, you can get there." 

joining Sirius: "Walter Sabo and I have been friends 
for years and have worked together a long time. I was with 
WinStar and Sports Fan Radio Network. my first network 
experience. Walter said. I've got these guys in California 
doing this comedy thing that's perfect for you. Wouldn't 
you like to be back in Los Angeles?' I was traveling a lot 
with WinStar. I love L.A., and so I decided Why not?' 

When the dot -corn thing crashed, the money got pulled 

away. All of a sudden I found myself out of work and took a 

job with Entercom at WRKO /Boston. It's a great company. but 
somewhere along the line Walter was consulting here. I got 

the call one day. tan you be in New York tomorrow? This 

might be something you want to look at: I came and just fell 

in love with Joe Clayton, who is my boss." 

Structure of Ms department "I am responsible for 

everything that goes on the air. Fm also responsible for 

looking at strategic programming moves as we go forward. 
Then we have VP /Music Steve Blatter; VP /Talk, News 8 

Entertainment Jeremy Coleman; and VP /Operations Joel 
Salkowitz. Under them are the directors of programming. 
Each format category has a director. Under the director 
come the programmers. Each programmer has one or two 
channels or streams. The programmers are basically in 
charge of making sure that the music is right. that the 
rotations are correct, that the personalities sound good 

and that this place sounds wonderful. fun and all that 
other good stuff." 

Programming philosophy: The customer is king. 
and were here to serve the customer. The most important 
thing we can do is give out subscribers a wonderful audio 
experience. We research them. We care about them. We 

take their suggestions very seriously. The other side of that 
is taking a look at underserved groups. A good example of 

that is OutO, our gay and lesbian Talk stream. Here's a 

group of people who have not been served audio -wise at 

all. And there ate other underserved groups that we're 

planning to superserve as we go forward." 
How Sirius differentiates itself from the 

competition: "We have play -by -play sports in hockey, 

basketball and. now, football, thanks to our new partner. 

the NFL. If you want to listen to these games, you can hear 

them across the country on our platform. We have 

exclusive contracts with NPR. We have an exclusive 
contract with Public Radio International. Our music 

philosophy may be a little different from theirs, but we're 

both trying to superserve different categories. Because we 

have 60 to 70 streams for music. we can afford to do that." 
Biggest challenge: "Sirius is the most amazing place, 

and the most amazing things are happening. We do have 

the pressure of our listeners. We want to make sure our 

channels are right, but nobody knows yet. As long as we 

keep our finger on that pulse. were going to be successful 

with the listeners. We're doing programming that's going to 

drive subscriptions because its good and interesting." 
Is he a friend or foe of terrestrial radio? "I'm a 

friend. My entire career. except for the last year and a half, 
has been in terrestrial radio. We will allow terrestrial 
stations to do what they do best: to be local. What were 
doing is giving somebody who travels a platform. Someone 

who's displaced. who mows from New York to Florida. is 

getting something they can't get otherwise. A Buffalo Bills 
fan who moves to Houston now has the ability to stay with 
his team and get good, solid delivery of that product. Its 
not dropping in and out." 

State of the industry: "Radio's healthy. rd like to see 

a little more localism. The bigger companies would say 

they ate local, but the reality is that there's not as much of 
it as there used to be. There is some dissatisfaction with 
terrestrial radio right now. It comes with the 
overcommercialization of many stations. Look at the 

number of units and minutes running on music stations. 
That's got to change." 

Something about Sirius that might surprise our 
readers: We have people who are really excited about 
coming to work and who are working long hours. There's a 

team here. We have our own emergency broadcast system. 

When something happens, we are immediately on the air 
with it, and we tell people where to go for information. 
The day of the big blackout we went on the air and said. 

There's a major blackout in the Northeast. To find out 
more, go to stream 101 -105: Nobody will ever miss 

anything. We were the only stations in the city that stayed 

up completely. The NPR station in town actually came up 

and used our studios for three days because we had 

electricity and they didn't." 
Career highlight: "There are so many. Turning WPRO- 

AM around and having WPRO -FM turn into a CHR station 
and making those stations No. 1 and 2 in the market. We 

had the same experience at WTIC /Hartford and had the 

same results. 'Hot Hits' became a national format. rm 
proud of what we did at WTKS /Orlando. We took a Talk 

format, and, with Walter Sabo's and Harry Valentine's help, 

were able to prove that you could do a young Talk format 
that would be viable both financially and in the ratings for 
a long time." 

Career disappointment: When we converted WABC/ 

New York. I wish we had done that differently. We would 
have saved the company millions, because it took a long 

time for that thing to catch on. Making the change was 

exactly right. If you take a look at WABC today, it's one of 

the premier Talk stations in the country, and Phil Boyce 

has done an extremely good job. rm not saying it 
shouldn't have gone Talk; I just don't think we did it the 
way we should have done it." 

Most influential individual: "There are a number. 
In the CapCitjes days. Joe Somerset was very influential 
and a good person. I would be remiss if I didn't mention 
Walter Sabo and the help, friendship and guidance he's 

given me over the years. My career would be very 
different if it weren't for Walter. Dick Rakovan is another 
one. He saved my job. I was getting ready to quit and 

become a professional musician, and he talked me down 

from the ledge. There are so many wonderful people who 

have helped me, believed in me and been my work 

associates." 

Favorite radio format "I'm a News /Talk junkie. I 

love young personalities. I look at Howard Stern and have 

to say, 'Here's a guy who is one of the best radio 

communicators rve ever run across: 1 also low Jazz." 
Favorite song: "'Mood Indigo:" 
Favorite movie: "Right now, it's Master and 

Commander. &oing back, I love Singin' in the Rain. 1 love 

Bogie movies. and I've always admired Orson Welles." 

Favorite book: "Leadership Techniques of Attila the 

Hun." 
Favorite restaurant: "Chez Jay's in Santa Monica, 

Beverage of choice: "Beer. I'm liking the small, 

locally brewed ales." 

Hobbies: "1 sail. I have a captain's license. It's been a 

dream of mine, and I think rm going to live on a boat here 

in Manhattan. rm looking at a 45 -foot catamaran. It 'll 
allow me to sail on the weekends and live the way I want 

to live. Another hobby is my family. There's my wife, Cathy. 

and Alex, my 6- year -old, who is the light of my life. I have 

three children from my first marriage, Joanne, Michelle and 

Jay. Now I have two grandchildren. It's a little strange, 

because I live in New York. and my immediate family lives 

down in Florida. rm still commuting. Its working, and I 

couldn't do it without Cathy." 

E-mail address: "jclork @siriusradio.com." 
Advice for broadcasters: `Follow your dream, and 

don't be afraid to work at it." 
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GERALD LEVERT 
Wear It Out 
The next single from his acclaimed new album 

STROKE OF GENIUS 
and the follow -up to the #1 smash 
U Got That Love (Call It A Night) 
Produced by: Gerald Levert & Edwin 'Tony' Nicholas 
Management: Leonard Brooks for LB Management 

www.gerald-levert.com 

11 

` s t rf fol o 11 
single to 'U of That L v 
Put it in and watch your nigh 
time numbers explode... 
- Kathy Brown, W J 

' ` 'J. it. L)e 
Whdt s-- : sa' . 

i - Johns " 
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.111MINIIssshr :' 
Last Spring, 3 different Boston stations, owned by 3 different 
companies, representing 3 different formats all agreed on one thing: 
Bill Aydelott should create and produce their TV campaigns. 

On July 18th, they were also all smiling. 

WQSX, Star 93.7 (Rhythmic AC) Entercom, Tom Baker, VP & Market Manoger 
I've worked with Bill for years in several different markets. WQSX has seen steady growth since we 

launched the Leeza campaign, reaching its best 12+ number yet this past spring at 3.2'. He has o 

particular knock for getting the most out of on-air talent, combined with a great strategic sense for. 

how to reach the listeners you want to reach. Frankly, it's hard to say which he knows better - 
tv or rodio. Fortunately, we can benefit from both. 

WTKK, 96.9 FM Talk, Greater Media, Matt Mills, Generol Manager 
Establishing FM Talk in Boston was no small challenge. Original TV was a big part of our strategy, 

and Waverly has done all of it from the start. The subsequent steady rise in ratings took us from #17 
to #7, with P12+ numbers up to 4.1'. This guy quite simply understands the medium, the format and 

the listeners were seeking. 

WXKS, KISS 108 (CHR/Pop), Clear Channel, Cadillac Jock McCartney, Program Dir. 

A year ago we did an original Patriots football TV spot with Waverly that helped vault the station to 

#1." (P25 -54) for the first time in 10 years, while the morning show moved into equally dominant 

numbers (5.1 to 7.6, P25 -54). We came bock for more this past spring, and with the new KISS Cash 

Cow spot, our key demo W25-34 numbers jumped 8.7 to 12.3', and for the morning show, an 

astounding 9.8 to 16.8 "!! Yeah, Aydekm knows how to make tv spots that REALLY do impact Arbitron. 

When the programming's right, it's amazing what a creative, hands -on TV director 
with 25 years of experience can contribute. 
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