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A Metrosexual Media Mogul

New AT40 host Ryaa Seacrest is really on a roll. In
addition to taking the reins atthe |

NEWSSTAND PRICE $6.50

‘Toxic’ Sound Invades CHR

Britney Spears scores Most Added honors this week with
“Toxic,” the second

single from her venerable countdown show,
current album, /n Seacrest has two TV shows,
the Zone. The including On Air With Ryan
song picks up 70 Seacrest, which bowed this
adds this week, week. R&R’s Angela Perelli

bringing its total to caught up with Seacrest during a |
brief break in his way-hectic
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Check Out These Spins To Date By Market:
New York 400x Los Angeles 250x
Philadelphia 1200x Atlanta 250x
Wash DC 800x Phoenix 2100x
Minneapolis 600x Denver 760x
St Louis 800x Salt Lake City 700x
Kansas City 1100x Las Vegas  1100x
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¢ Chicago 1200x Honolulu 1800x
Detroit 1100x Boston 550x

’ Cleveland  1000x Providence 500x
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' Houston 700x Buffalo 1000x
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16 consecutive weeks in Soundscan's Top 35 with over 1.3 million units scanned to date

Someday ' is approaching 200.000 cumulative spins, and sits at #3 on the Top 40 chart and Top 10 at Hot and Modern AC charts

After 11 weeks at radio, ‘Figured You Out " is #1 at Mainstream Rock, #1 at Heritage Rock, approaching #1 at Active Rock and
approaching Top 10 at Alternative

The Long Road spins total this week is over the 14.000 spin mark
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READING THE U.S.

MALE CONSUMER

Interep’s series of demographic-group
reports continues in this week's
Management/Marketing/Sales section with
interesting findings about 18+ men: their
advertising responsiveness, shopping habits,
brand attitudes and format preferences. Also:
a new, exclusive Paragon Media Strategies
report on the impact of voicetracking; how to
seed and grow your online database, why the
new “do not call” law hurts radio marketing
efforts; Ronning/Lipset's new online rep firm;
copywriting risk-taking; and a Bayliss
Scholarship Spotiight on Dave Gorab.

Pages 7-9

LONG LIVE ROCK

Classic Rock stations don't have to search
for hits to play. as evidenced by R&R's
annual music checkup. Aerosmith’s time-
tested “Sweet Emotion” ranks as the most
played song of last year as we recap the top
tracks in Classic Rock for 2003.

Page 18

CHR/POP
« DUTKAST Hey Ya! (Arssta)

CHR/RHYTHMIC
* KELIS Milkshake (Star Trak/Arista)

URBAN
« ALICIA XEYS You Don't Know My Name (.J)

URBAN AC
« ALICIA KEYS You Don't Know My Name {.)

COUNTRY
* KENNY CHESNEY There Goes My Lite (BNA)

AC

« TRAIN Calling Al Angets (Columbia)

HOT AC

*3 DOORS DOWN Here Without You (Republic Universal)
SMOOTH JAZZ

» DAVE KOZ Honey-Dipped {Capitol)

ROCK

* NICKELBACX Figured You Out (Roadrunner/IDJMG)

ACTIVE ROCK
* LINKIN PARK Numb (Warner Bros.)

ALTERNATIVE
* LINKIN PARK Numb (Warner Bros.)

| TRIPLE A
* HOWIE DAY Pertect Time Ot Day (Epic)

CHRISTIAN AC
* MARK SCHULTZ You Are A Chid Of Mine (Word Crty W)

CHRISTIAN CHR
» JARS OF CLAY Show You Love (Essential/PLG)

CHRISTIAN ROCK

* SIOLLET Savior (Ardent)

CHRISTIAN INSPO

» STEVEN C. CHAPMAN Moment Made For... (Sparrow)

SPANISH CONTEMPORARY
* LA OREJA DE VAN GOGH Rosas (Sony Discos)

TEJAND .
* INTOCABLE Soy Un Novato (EM! Latin)

REGIONAL MEXICAN
* MONTEZ DE DURANGO Lagrimas De Cristal (Disa)

TROPICAL
» TOROS BAND Loco Conmigo (Unvversal)

THE INDUSTRY'S NEWSPAPER
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- ington, DC. Snow will

By Adam Jacobsen

R&R Radio Editor
acobson@radioandrecords com

‘Twas 13 days past Christ-
mas, and all was astir,

For word had got out that
some big oves occurnd.

Arbitron had sent out its
first fall results,

And the folks at WNEW/
New York were doing grand
sontersaults.

Thanks to a temporary
change in format to all
Christmas tunes, the strug-
gling Infinity Hot AC re-

Holiday Gains

Radio Says Ho-Ho-Hurrah!

Some all-Christmas stations soar in fall ratings

Caiis/Market
WNEW/N.Y. (Westchester) 0.7
WNEW/MN.Y. (Middiesex) 0.7

WNEW/New York 0.9
WNIC/Detroit 3.5
WBEB/Philadelphia 5.0
WSNUVPhiladelphia 2.7

These four stations had the biggest share increases from summer
to fall after they adopted all-Christmas formats in 2003.
Su ‘03

ceived its best results in a full
ratings survey since spring
1995, climbing 0.9-1.7 12+ in
the fall 2003 ratings for
America’s top-ranked radio
market.

WNEW's impressive im-
provement in the fall book
was repeated in two other
markets released on Jan. 6:
Middlesex and Westchester.
Furthermore, Clear Chan-
nel’s top-rated AC WITW -
which went all-Christmas in

RATINGS » See Page 19
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17 89%
53 51%
74 48%
4.0 48%
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R&R Adds Snow To TRS Lineup
Fox News personality set to address attendees

Fox News anchor
and personality Tony
Snow has been added
to the lineup of the up-
coming R&R Talk Ra-
dio Seminar in Wash-

keynote a general ses-
sion for TRS attendees
on Friday morning,
Feb. 27.

Snow, who will

Snow

Live With Tony Snow,
which airs Saturdays
from noon-2pm ET on
cable TV’s Fox News
Channel. The well-con-
nected DC insider also
serves as an FNC politi-
cal analyst and contrib-
utes to the network’s
political and election
news coverage.
Anticipating the de-

launch a daily na- but of his upcom-
tional Talk radio ing radio show,
shéw syndicated e Snow recently step-

by Fox News Radio this spring,
is currently the host of Weekend

ped down as host of Fox News
SNOW » See Page 19

Reid Exits As Arista President/CEO

By Frank Correia

R&R Musk Ednor
fcorrea@radiandrecords com

Antonio “L.A.” Reid on Tuesday stepped
down as President/CEQ of Arista Records.
Until further notice, executive management at
Arista will report to BMG COO Michael Smellie.

“L.A. is one of the music industry’s top
record men,” BMG Chairman /CEO Rolf
Schmidt-Holtz said. “His passion for working
with and developing some of the world’s best
artists is unparalleled. | sincerely wish him the
best of luck in all future endeavors.”

J

Reid

REID » See Page 12

Emmis Q3 Profits Exceed Forecasts

By Jos Heward
R&R 0n Bureay
thowardar ndrecords com

Emmis Communications
treated investors to a nice New
Year’s surprise when it re-
ported fiscal Q3 2004 eamings
on Jan. 8 that beat the expecta-
tions of Wall Street analysts.

The company’s net income
improved from $8.6 million (16

cents per share) to $9.1 million
(16 cents). The per-share result
was 2 cents ahead of the consen-
sus estimate of analysts polled
by Thomson First Call. Net rev-
enue grew 3%, to $160 million.
Operating income slipped 7%,
to $41.9 million, as station oper-
ating income decreased 4%, to

EMMIS » See Page 19

Audio, Video
Gadgets Galore
At CES 2004

Record attendance marks
annual trade show

By Bride Commolly
R&A Digital Media Editor

3dioandrecords com
LAS VEGAS — A record-high
130,000 executives, inventors,
buyers and distributors repre-
senting every branch of the

consumer-electronics industry
gathered here at the Consumer
Electronics Association’s In-
ternational Consumer Elec-
tronics Show from Jan. 8-11 to
listen in on one-on-one inter-
views, hear keynote speeches,
attend high-powered panel
discussions and — best of all
— wander the vast floors of the

Soe Page 10

a multimedia empire
2 hagela Pecet:

RER AC/Hot AC Edtor
apereltrlrachoandrecords com

When Jimmy Fal-
lon parodied Ryan
Seacrest — his fancy
shint, flat-ironed hair
and smiley delivery
—ona Satuniday Night
Live bit about Ameri-
can Idol, 1 knew
Seacrest had made it.
And to me, the
greater laugh was that the
whole country was now in on
the same quirks we had
teased the then-junior air tal-
ent about for years.

I met Seacrest in 1995,
shortly after | arrived at KYSR
(Star 98.7)/Los Angeles as
Asst. PD. Randy Lane, PD at
the time, asked me to call

A Metrosexual Media
Mogul In The Making

Ryan Seacrest parlays radio success into

Sescrest

Ryan to sce if he was
interested in possible
part-time airwork.
Seacrest had been do-
ing nights at WSTR
(Star 94) in his home-
town of Atlanta and
had just moved to
Los Angeles to be
host of American
Gladiators 2000, a kids’
version of the contes-
tants-vs.-big-scary-wrestler-
people-named-Thor show. To
this day Ryan remembers me
as the first person to call him
back in Los Angeles.

Lane says about Seacrest,
“I remember when he
walked into my office as a 20-
year-old guy. That's a young
Soe Page 49

Woods To Head
SBS/New York

By Jackie Madrigal
RA&R Latin Formats £ drtor
Imadngal@radwandrecords com

Spanish Broadcasting System
has named Clancy Woods Sr.
VP/Market Manager of its
New York sta-
tions: Spanish
AC WPAT and
Tropical WSKQ.
Woods will be
responsible for
the day-to-day
operations of the
stations, while
VP/GM Carey
Davis will con-
tinue in his current position
and report to Woods.

Woods was previously Sr.
VI/Western Region for Infinity
Broadcasting. Prior to that he
held executive positions with
AMI'M and Nationwide Com-
munications and worked at
WHTZ/New York under Sham-
rock Broadcasting.

“We are pleased to welcome

WOO0BS - See Page 19

Continuous ratings updates: www.radioandrecords.com

www.americanradiohistorv.com
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~ LOOK WHO’S
COMING TO TRS!

Don’t miss the most talked about annual event in
Talk radio - R&R’s Talk Radio Seminar 2004!
Fill out and submit registration form below.
For full agenda, or to register online, go to
www.radioandrecords.com.

= 0] =
SEMINE ———

registration

P~ RENAISSANCE HOTEL
o WASHINGTON, DC

BEFORE JANUARY 30, 2004 $399

FAX THIS FORM BACK TO 310-203-8450 JANUARY 31 - FEBRUARY 20, 2004 $450

OR MAIL TO: Please print caretully or type in the form beiow. AFTER FEBRUARY 20, 2004

R&R Talk Radio Seminar 2004 Full payment must accompany registration ON-SITE REGISTRATION ONLY $500
P.O. Box 515408 form. Piease include separate forms for each

Los Angeles, CA 1-6708 registration. Photocopies are acceptable.
OR REGISTER ONLINE AT www.radioandrecords.com

MAILING ADDRESS

METHOD OF PAYMENT
PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

A Enciosed: $
0O Mastercars O Amencan Express O owcovee O check

L
Month Dete  Signature

Print Cardhoider Name Here

Call the R&R Talk Radio Seminar 2004
QUESTIONS? Hotline at 310-788-1696

d—————_--‘--——-—————

Renaissance, Washington, DC

registration

e —~T ST =,

Thank you for requesting reservations at the _TYpEOFROOM || TALK RADIO SEMINAR RATE
Renaissance Washington, DC. Our staff would like to take the opportunity to Single / Double $169/night
extend a warm welcome to you during your upcoming meeting.

|
|
l
i
|
* To confirm your reservation, your arrival must be guaranteed by charging two FOR HOTEL RESERVATIONS, PLEASE CALL: !
nights deposit to a major credit card, or you may send payment by mail. Deposits 202-898-9000 or 800-468-3571 |
will be refunded only if reservation is cancelled by February §, 2084 Or mell to: |

* Reservations requested after February 8, 2084 or after the room block has been Renaissance Washington, DC |
|

|

f

filled are subject to avallability and may not be available at the Seminar rats. 999 9th Street N.W.
Washington, DC 20001

www.renaissanceholels.com/wasrb (Group Code radrada)

h--r-------------------‘--‘----ﬁ-----_---------

» Check in time is 3:00 pm; check out time is 12noon.

il
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Satcasters Expand Into Local |

Traffic & Weather, Video

NAB furious with XM; FCC scrutinizes Sirius plans

By Jos Nowerd
RER Bureay
onarde; ecords com

Amid the slew of announce-
ments both companies made at last
week’s International Consumer
Electronics Show in Las Vegas, the
plans XM Satellite Radio and
Sirius revealed to extend beyond
their national music and talk ser-
vice into local weather, traffic and
video caught the most attention —
and criticism.

Thanks to partnerships with Mo-
bility Technologies and the Weather
Channel, XM on March 1 will begin
providing localized traffic and
weather reports for 15 major metro-
politan areas, including New York,

Los Angeles, Dallas, Chicago, Phoe-
nix and San Francisco. Boston will
begin receiving “XM Instant Traffic
& Weather” reports on April 1, and
five other markets will receive the
service sometime later in 2004.

The reports will run continu-
ously on dedicated individual chan-
nels for each city serviced, and the
broadcasts will update every 10
minutes. XM will air advertising on
these channels, but it promises the
spotload will be lighter than what's
on terrestrial radio.

Meanwhile, Sirius is readying a
real-time weather service that's set

SATCASTERS > Ses Page §

Liberal Talk Net Signs Franken

Comedian and author
Al Franken has inked with
Progress Media to host a
weekday show on the |
company’s new liberal Talk
radio network, which is
scheduled to launch in
March.

Franken, who has said
he hopes to alter the politi-
cal landscape with his pro-
gram, was typically sardonic about
his new job, commenting, “My first
priority is to get sued by a right-
wing jerk in order to generate inter-
est in my new show, The O'Franken

- N

Factor. Our hope is to do
drug-free Talk radio, al-
though | understand it’s
| never been done.”

Also signing on with the

Kennedy Jr., who will co-
host a new show focused
on informing Americans
about the inner workings of
corporations and how they
influence everyday life.

Progress has also finalized a deal
to debut the new network on

FRANKEN > Sos Page 12

WEPN Taps Thompson As PD

Veteran Sports radio programmer
Mike Thompson has been tapped as
PD at ABC’s ESPN Radio flagship,
WEPN/New York. Thompson suc-
ceeds Kevin Graham, who exited the
station in October 2008 o join Infinity
Sports/ Talker WXYT/Detroit as PD.

“ESPN 1050 has made great rat-
ings strides in the past year,” said
WEPN VP/GM Tim McCarthy, to
whom Thompson reports. “With a
Sports radio lineup second to none,
Mike will give Tri-State sports fans
exactly what they want.”

Thompson was most recently PD
at Sports/Talk WCNN/Atlanta.

His Sports radio career has also in-
cluded programming positions at
KTCK (The Ticket)/Dallas and
KXTA (Xtra Sports)/Los Angeles.
During his tenure in L.A. he also
oversaw operations for the Dodgers
and UCLA sports radio networks.
He also did stints at WABC and
WMCA in New York.

“New York Sports radio fans de-
serve the best,” Thompson said.
“ESPN 1050 has made incredible
gains, particularly in the newly re-
leased fall Arbitrons, and | hope to
continue improving and building
on our powerful listener base.”

‘Latinomix’ Now On Long Island
WLIR moves to Riverhead, NY frequency as ‘The Box’

Univision Radio’s WCAA/New
York on Jan. 9 began simulcasting its
Tropical “Latinomix” format on the
92.7 MHz frequency formerly oocu-
pied by WLIR/Nassau-Suffolk. The
Long Island station is now sporting
the call letters WZAA.

The addition of a signal serving
Queens, NY and Long Island puts
Latinomix on an equal footing with
Spanish Broadcasting System’s

crosstown WPAT & WSKQ/New
York, both of which can be heard in
Nassau County.

WCAA’s 1059 MHz signal is
short-spaced on Long Island by
WBLI/Nassau-Suffolk’s 106.1 FM
signal, and Univision Radio spent
$60 million on WLIR in October
2003 to give Latinomix the added
coverage areas.

LONG ISLAND > See Page 12

fiedgling network is Robert |

RX News

radio host
John A. Gambling, the
second of three genera-
tions of his family to
host WOR/New York’s
long-running Rambling
With Gambling moming
show, died on Jan. 8 ata
Florida hospital, where
he had been battling an
infection for several weeks. The
Hall of Fame broadcaster was
73.

Gambling’s father, John B.
Gambling, began Rambling With
Gambling on WOR in 1925. Fol-
lowing more than three decades
as host, in 1959 he turned the
microphone over to his son,
John A. Gambling, who contin-
ued to host the program for an-
other 30-plus years before retir-
ing in 1991. That year his son,
John R. Gambling, took over the

JohnA.Gamblinngmed

show and hosted it dur-
ing the final decade of
il its history-making 75-
year run on the Buckley-
owned radia station.

“John A. Gambling
was a professional right
down to the heels of his
shoes,” WOR VP/GM
Bob Bruno said. “He
had real star power. When John
came into a room, heads tumed
and you heard those whispers.
He had that kind of presence.
We are deeply saddened by his
sudden death, and all of us at
WOR express our sincere con-
dolences to the entire Gambling
family.”

Now the midday host at
crosstown News/Talk WABC,
John R. Gambling told R&R,
“My mother and sisters and 1
SAMBLING - Soe Page 12

' Adriance Returns To CC/Dallas

Clear Channel has named Brenda Adriance Regional VP/Market Man-

| ager of its Dallas cluster: Alternative KDGE, Hot AC KDMX, Active Rock
KEGL, CHR/Pop KHKS and Classic Rock KZPS. She fills the position

| that has been vacant since Brian Purdy exited two months ago.

[ Adriance is best known for her role in launching and serving as the first

; GM of KHKS (106.1 Kiss FM)/Dallas, where she remained through its vari-

[ ous owners — Gannett, Evergreen, Chancellor, AMFM and, finally, Clear
Channel. For the past three years Adriance has remained involved with
the radio industry but has been out of the day-to-day radio business.

| “We are thrilled to have hired someone like Brenda, who has extensive

| Dallas

experience and a proven record of building radio stations,” Clear |

| Channel Sr. VP/Sunbelt Charlie Rahilly said. “She has amazing entrepre-
| neurial skills and great business savvy and instincts.”

Isaac Appointed KLYY/L.A. OM |

| Entravision has transferred
| Roberto Isaac to Cumbia-formatted
KLYY (Oye 97.5)/Los Angeles as
OM. He replaces Emilio Pastrana,
who has exited the company.
Isaac was previously OM of the
company’s KDLD & KDLE/L.A,,
which recently flipped from Dance
to Alternative. “The company did
| not want to miss out on a talented
| and dedicated person like Isaac,”
| KLYY & KSSE/L.A. PD Nestor

Rocha said. “So now, as KLYY’s
| new OM, Roberto is an integral part
| of the station. He will handle all of
KLYY’s daily operations and will
report directly to me.”

Of his transfer to Spanish-lan-
guage radio, Isaac said, “Radiois ra-
dio. The game doesn’t change. What
changes is the music. I've been a Dj
for more than 10 years, and I've
played English- and Spanish-lan-
guage music, so coming to a Cumbia
station was natural. | have roots in
cumbia since my early years, when
I'was a Dj at private events. I've also
done mix shows for KSSE, so I've al-
ways been involved with Spanish-
language music.”

Isaac will also serve as KLYY's

MD. “Our main focus for KLYY |

now is to play the biggest cumbia
hits,” he said.

| Davenpoi't Leads Sheridan Radio

| Ron Davenport Jr. has been named President of Sheridan

Sheridan Gospel Network.

Broadcasting’s radio division. He continues to serve as President of the

| Davenport succeeds Alan Lincoln, who has exited that position, as well

| as the GM post at the company’s WAMO-AM & FM/Pittsburgh. A search
for a replacement at those stations is underway.

Davenport is the son of Sheridan Broadcasting Chairman Ron Daven-

| port St., who founded the company in 1973. Sheridan also owns WPGR-

AM/Pittsburgh and WUFO/Buffalo.

www.americanradiohistorv.com

a
-

January 16, 2004 RaR © 3

NEWS &
FEATURES

| | Radio Business 4
Mansgosmert,
Marketing, Sales
Digital Media
Street Talk
Sound Decisions
Publisher’s. Profile

Opportunities
Marketplace

FORMAT
SECTIONS

S8R

Smooth Jaxz
| | mock

Triple A

| Americans
Christian
Latin Formats

g238888

The Back Pages 86

| WMLL/St. Louis
| Painted ‘Red’

After stunting with a “wheel of
music” featuring intervals of oldies,

Music With Class

country and pop songs, Emmis’
WMLL/St. Louis on Jan. 8 flipped to
a modemized Adult Standards pre-
sentation. WMLL had been '80s be-
fore going all-Christmas on Oct. 31,

| The new WMLL, which is calling
| itself “Red @ 104.1 — Music With
Class,” is billed as “a hipper,
younger-skewing version” of Adult
Standards. While Frank Sinatra,
Dean Martin, Tony Bennett and Ella
Fitzgerald are core artists, Michael
Buble, Harry Connick Jr., Norah
Jones, Diana Krall and Rod Stewart
will also appear on Red’s playlist.
WRLL - See Page 12

R&R Observes
King Holiday

R&R's Los Angeles; Nash-
ville; and Washington, DC offic-
es will be closed Monday, Jan.
19 in observance of the Martin
Luther King Jr. Day holiday.
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Arbitron Eves Houston

For Next PPM Test

Cites city’s large Hispanic populatior

By Joe Howard
R&R Washinglon Bureau
thowarddradoandrecords com

ossibly ending one of the industry’s biggest mysteries,
Arbitron confirmed Monday that Houston is the front-run-
ner to,host the next test of the Portable People Meter.

Arbitron VP/Corporate Commu-
nications Thom Mocarsky told R&R
that the-company is in early discus-
sions with Houston radio, TV and
cable operators about making the
nation’s seventh-largest radio market
the next to test the audience-mea-
surement device, but he said a final
decision hasn't yet been made.

“We're just beginning the process,”
Mocarsky said, noting that while the
early response Arbitron is getting
from Houston broadcasters has been
positive, the company won't go for-
ward without significant support.

Assuming the broadcasters jump
on board, Mocarsky said Arbitron
will run twin panels of 1,050 par-
ticipants each to measure radio, TV
and cable usage. He said Houston
is being considered in part because
it has a greater Hispanic population
than I'hiladelphia, the first PPM test
market. Arbitron has been under
intense pressure from Spanish-lan-
guage broadcasters to work on
ways to gather more accurate data
on Hispanic listeners.

Meanwhile, Arbitron Radio Ad-
visory Board Past Chairman Tom

Skinner told R&R that the council
has been “pushing hard” to make
Houston the next PPM test market,
with Univision Radio President and
council member Mac Tichenor Jr.
among the idea’s key supporters.
Skinner also said Phoenix had been
under consideration, but the mar-
ket's African-American population
was considered too small.

At least one Houston broadcast-
er is on board for the PPM: KHMX/
Houston PD Buddy Scott told R&R
that his station is ready. “We have
met with Arbitron and are excited
tomove forward,” he said. “We have
not yet encoded, but rest assured,
when the time comes, we'll be fully

prepared.”

POINT A

mar-ket-ing (miir'ki'tir’l?z), n. 1. getting the message from point a to point b.

NoBODY DOESsS IT BETTER.

POINT B

POINT

DIRECT MARKETING SOLUTIONS

MARK VERONE

-To-

GREAT CLIENTS. GREAT MARKETING.

MARK HEIDEN 970-472-0133
RICK TORCASSO 972-661-1361
ELIZABETH HAMILTON 703-757-9866

847-705-2046
WWW,PTPMARKETING.COM

DIRECT MAIL. TELEMARKETING.

POINT

BUSINESS BRIEFS

FCC's Martin On Regulation, Satellite Radio

don't think the commission will do anything with radio in the short

run,” FCC Commissioner Kevin Martin said about media regula-
tion during a Jan. 9 conference call hosted by Credit Suisse First
Boston. While Martin noted that the FCC attempted to stem radio-
industry consolidation by changing how it defines radio markets, he
pointed out that only Congress can change the actual limits on how
many stations a company can own — the current limits were set in
the Telecommunications Act of 1996 — and said he believes any
attempt by the FCC to rewnte those limits would be pointiess. “in
the end, we're an implementer of the rules and policies that Con-
gress makes,” he said. “Congress could reconsider their radio rules,
but | don't think the commission should.”

Martin also said that as long as satellite radio companies don’t
attempt to tailor local content to specific regions through their ter-
restrial repeaters, plans by both Sirius and XM Satellite Radio to
offer dedicated channels for traffic and weather in specific regions
of the country are consistent with the satcasters’ authorizations. “I
don't think there’s any prohibition on sateilite companies providing
content that might be of more interest to one location than another,”
Martin said. “The real issue is whether a satellite broadcaster may
try to use terrestnial transmissions to insert local information into that
signal.

“The broadcasters said that if they want to do that, they've got to
meet the same rules we do on the terrestrial broadcast side. But |
think the commission put a condition on [the satcasters’] terrestnal-
repeater licenses that said they weren't allowed to inser localized
information, because that would tum the service from a nationalized
satelite radio service that has terrestnal repeaters into localized temestrial
broadcasting. | think the commission will be very careful about that.”

Analysts: No Return To ’90s Riches -
For Radio Advertising

cecording to two analysts, a “jobless recovery” and continued

competition from cable TV and satellite radio will impact radio
aadvertising to the point that it will be unable to retum to the strong
growth rates of the late 1990s, even as the economy turms around.
RBC Capital Markets analyst David Bank told Reuters this week,
“What's so unusual is that the economy grew about 7% in Q4, and
radio ad revenue will probably be down slightty”

Meanwhile, Thomas Weisel Partners analyst Gordon Hodge said
that while overall economic growth has been strong, employment
and consumer confidence — key to radio’s overall heatth — remain
weak. “People still like to ding to the glory days, but growth is slower
in radio now, and this recovery is different than previous ones.” he
told Reuters. “In a jobless recovery. you'd expect radio to lag”

Intessp Bows Freedom Radio Growp,
Milano Named SVP

nterep this week debuted the new Freedom Radio Group, which

leverages Interep’s independent-station clients into a unified team
made up of Interep’s indie sales divisions: D&R Radio, McGavren
Guild and Freedom Regional (formerty Interep Regional). The divi-
sions’ group heads will report to Interep co-President/co-COO Mike
Agovino, who adds duties as FRG President. Dominick Milano, a
former Clear Channel Exec. VP/Director of National Sales, becomes
FRG’s Sr. VP/Station Operations. “Bringing the independents to-
gether allows radio groups of all sizes to compete on par with even
the largest broadcasters,” Agovino said.

Clear Channel Launches Localism Initiative
lear Channel this week debuted a localism initiative and is cre-
ating advisory boards around the country with the goal of
strengthening communications between Clear Channel and the
communities it serves. While the specific makeup of the boards

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicty traded companies that
derive more than 5% of gross eamings from radio advertising.

Change Siiwe
1oy 504 104 1”03 104 17004
R&R Index 2285.34 239012 23233 +3% 3%
Dow Industrials ~ 8,776.18  10,544.07 1045889 +19% -0.8%
S&P 500 92758 112222 LI2188 +21% -0.03%
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BUSINESS BRIEFS TRANSACTIONS AT A GLANCE

All transaction information provided by-
BIA’s MEDIA Access Pro, Chantilly, VA.

© KPSH-FM/Coachella (Palm Springs), CA $750,000

* WVOJ-AW.Jacksonville, FL $700,000

¢ KZZD-FWWichita, KS $485,000

* WJTM-FM/Frederick, MD $1.2 million

® WKJF-AM/Cadillac, MI $85,001

® WIPS-AM/Ticonderoga, NY $93,000

® WREV-AM/Reidsville, NC $175,000

Continued from Page 4

will be determined on the local level, managers from the company’s radio, entertainment, outdoor and
television divisions will participate and will invite representatives of nonprofit and consumer-advocacy
groups, local music communities and community and government agencies to take part. Clear Channel
President/COO Mark Mays said, “By creating standing advisory boards, we're expecting to help our local
managers identify local market needs, concerns and opportunities earfier so that we can act even more
swiftly to serve our key local constituencies.”

Satcasters
Continued from Page 3

todebut in 2005. Sirius will offer the
data service as part of a tiered-op-
tion package-that will be compati-
ble with navigational systems found
inboth OEM and aftermarket appli-
cations.

Additionally, the satcaster will
soon launch “tickers” featuring
sports scores and financial informa-
tion that will appear on the displays
of Sirius receivers. This data will be
included with select channels as part
of the company’s existing program-
ming package.

Whileitdidn'tcriticize Sirius, the
NAB had harsh words for XM, with
which it recently signed an agree-
ment in which XM promised not to
use its terrestrial repeaters to offer
localized programming. “XM’s an-
nouncement that it will provide
weather and traffic reports to select
major markets represents an appall-
ing back-door attempt to bypass the
FCC's intent to limit satellite radio
to a national service only,” NAB
President/CEO Eddie Fritts said.

“The announcement also violates
the spirit of a terrestrial-repeater
agreement the NAB recently nego-
tiated with XM barring XM from
local programming delivery.” That
agreement did not address pro-
gramming that originates from
XM's headquarters.

Fritts said the NAB will explore
the legality of XM's new service, but
XM VP/Corporate Communica-
tions Chance Patterson told R&R
the service complies with XM’s FCC
authority. “This is consistent with
what we've always talked about,”
he said. “There are no content re-
strictions, since the programming
will be available nationwide.”

FCC Eyes Sirius’
Video Plans

Arguably the biggest news at Sir-
ius’ CES booth was that the compa-
ny could make available to car man-
ufacturers within 18 months a vid-
eo-delivery service using its existing
infrastructure. Sirius has been dis-
cussing the idea for a while, and it
had two vehicles equipped with vid-
€o systems at the show to demon-
strate how the system will work.

However, while Sirius believes
that its current authorization allows
it to branch out into video delivery,
the FCCis taking a closer look at Sir-
ius’ authorization and has initiated
talks with Sirius to leam the details
of theplan.”s

FCC spokesman David Fiske told
R&R that while the commission
welcomes new ideas, it has to make
sure Sirius’ plans to offer video con-
tent don’t require a special authori-
zation. “We have some questions
about legal arid regulatory issues,”
he said, “but this is at the beginning
stage. We're at the starting point.
There need to be discussions about
whether this is something that re-
quires a special authorization.”

Meanwhile, Sirius VP/ Corporate
Communications Jim Collins told
R&R he’s confident the video ser-
vice falls under Sirius’ existing au-
thority to offer ancillary services.
“We don’t believe this requires any
new approvals,” he told R&R, “and
we plan to fully brief the FCC staff
and commissioners.”

Indeed, Collins said the video sys-
tem should be considered ancillary,
because Sirius still plans to devote
most of its attention to its core ay-
dio operations, “We will use the vast
maijority of our spectrum for the
audio services,” he said.

Sirius, XM Gain Subs

Sirius ended 2003 with 261,061
subscribers, a nearly eightfold im-
provement over the roughly 30,000
customers it had at the end of 2002.
Close to 110,000 of those subscrip-
tions were added during Q4. Sirius
President/CEO Joe Clayton said at
CES that he expects his company to
reach the 860,000-subscriber target
Wall Street predicts for it in 2004,

Meanwhile, satellite front-runner
XM finished 2003 with 1.36 million
subscribers, adding 1 million new
customers during the year. XM pre-
dicts that it will have 2.8 million sub-
scribers by the end of 2004.

In other news, starting on Feb. 1,
XM will drop advertising from all
of its music channels, stealing away
one advantage rival Sirius enjoyed.
Sirius has offered commercial-free
music since launching, while XM
has had advertising on some of its
music channels since its inception.
By offering commercial-free music,
XM could gain an advantage among
consumers since its $9.99 monthly
fee is lower than Sirius’ $12.95 fee.

XM also announced that it's tak-
ing to the skies: JetBlue Airways,
which already offers 24 channels of
free DirecTV programming in every
seat, will begin offering live XM Sat-
ellite Radio by year’s end as part of
the complimentary offerings on 53
of its aircraft and will add XM to 190
more planes in 2005.

Meanwhile, AirTran Airways will
begin offering XM free by year's end

to all passengers flying on its Boe-
ing 717 and 737 aircraft. XM is also
now available through TiVo. Users
of XM’s PC-based PCR receiver who
are also TiVo subscribers can listen
to XM though their home-entertain-
ment systems via the TiVo Series2
digital video recorder.

Also at the CES, Delphi unveiled
its new Delphi CD Audio System,
which provides integration capabil-
ity for its XM SKYFi system into a
unit that also has an AM-FM radio
and a CD player with the ability to
read CD-Rs, CD-RWs and MP3-en-
coded discs. The system will be
available at consumer-electronics
stores later this month for $199, but
the XM SKYFi unit will be sold sep-
arately. The CD Audio System will
be portable and feature an LCD
screen that can display song infor-
mation when users play MP3s.

Clayton Takes
On Detractors

Responding to speculation that
his company can't catch up to XM,
Clayton on Jan. 7 at the CES defend-
ed Sirius’ long-term prospects.
“There are some who say that we're
notin the game,” he said. “But there
is no doubt that we are not only for
real, we are in the game big-time.
We're here, and we're here to stay.
We will be a successful part of the
new, emerging industry and this
new technology called satellite ra-
dio.”

During the same press conference
Sirius announced the addition of
eight new streams to its lineup: “Sir-
ius Love,” featuring soft pop music
and love songs; “Classic Vinyl,” fea-
turing early classic rock; “Classic
Rewind,” featuring late-70s classic
rock; “Buzzsaw,” featuring hard
classic rock; “Faction,” featuring a
mix of hard rock, hip-hop and punk;
“Chill,” featuring electronic music;
“Sirius Pops,” offering classical mu-
sic favorites; and “Tropical,” which
is dedicated to salsa and merengue.

Sirius will also add two new com-
edy streams: “Cracked Up Come-
dy,” featuring family entertainment,
and "Raw Dog,” offering uncen-
sored comedy from racier acts. Plus,
Sirius is expanding the lineup on
“OutQ,” its channel targeted to gay,
lesbian, bisexual and transgendered
listeners. Starting Jan. 19, the chan-
nel will air original programming
24/7 with the addition of a late-night
music show, and it will expand some
of its talk programs.

To make room, Sirius’ “Planet
Rhyme,” “House Party,” “Chamber
Works,” “Soundscapes,” “Vortex,”

N
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* WLYC-AM/Wiiliamsport, PA $55,000

¢ KRVA-FM/Campbeil and KRVF-FM/Kerens, TX $1 million

© KPEB-FM/Huntsvilie, UT $300,000

* WBWR-FM/Bedford (Roanoke-Lynchburg), VA $6.7 million

* WFNR-AM & WBRW-FM/Blacksburg, WFNR-FW
Christiansburg, WPSK-FM/Pulaski and WRAD-AM & WWBU-FW

Radford, VA Undisclosed

® KGHO-AM/Otympia, WA $300,000
Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

DEAL OF THE WEEK

© Davidson Media/Baker Family

Multistate Deal
PRICE: $8.38 million
TERMS: Asset sale for cash
BUYER: Davidson Media

Group, headed by President Peter

Davidson. Phone: 212-813-6775. it owns no other

stations.

SELLER: Baker Family Stations, headed by President
Vernon H. Baker. Phone: 540-552-4252

STATIONS TRADED: WCXN-AM/Claremont, WTIK-AM/
Durham (Raleigh), WSEH-AMAswisville (Greensboro),
WNOW-AM/Mint Hill (Charlotte) and WFTK-AM/ Wake
Forest (Raleigh), NC and WB2X-AM/York, SC

2004 DEALS TO DATE

Dollars to Date:

Dollars This Quarter;

Stations Traded This Year:

Stations Traded This Quarter:

“Radio Muijer,” “Radio Amigo,”
“Sirius Entertainment” and “A&E
Satellite Radio” will shut down, and
their programming will migrate to
other channels. The new lineup can
be found at wwnwsirius.com.

Sirius also announced plans to ex-
pand its in-home offerings. It's part-
nering with Crestron to incorporate
Sirius receivers into Crestron‘s home-
based audio products, and Niles
Audio Corp. in Q2 will begin manu-
facturing keypad-controlled multi-
zone receivers and preamplifiers
with Sirius capabilities. Additional-
ly, Sirius is partnering with Tivoli
Audio to develop in-home satellite
radios based on Tivoli’s Model One,
Two and Three radios.

Starting this spring, Blaupunkt
will begin offering a satellite radio re-
ceiver that works with its in-car au-
dio/video systems and in-car stereo
head units. It will also offer a porta-
bie plug-and-play unit.

In related news, Eclipse in-dash
head units will be Sirius-compatible,

$24,618,001

(Last Year: $2,445.106,823)

$24,618,001

(Last Year: $321,441,930)

29

(Last Year: 912)

29

(Last Year: 134)

starting this year. Eclipse will also
manufacture a dedicated Sirius re-
ceiver.

Sirius also introduced two boom-
box models that are compatible with
its existing plug-and-play models:
The Audiovox SIRBBI system is
available at retail outlets for $99.99
and works with all Audiovox SRS,
plug-and-play receivers, and Pana-
Pacific now offers a boombox that
works with the Sirius “Streamer”
receiver and was designed specifi-
cally for the commercial trucking
segment. The Streamer boombox
retails for $99.95 and is available at
truck dealers and truck stops.

Alpine is now playing both sides
of the satellite radio fence. The elec-
tronics manufacturer will begin man-
ufacturing receivers for Sirius, mak-
ing it the first to build receivers for
both satellite radio broadcasters. It's
been building receivers for XM since
XM’s launch. Alpine will start devel-
oping Sirius receivers that will hit the
market this year.
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INTEREP LIFESTYLE ANALYSIS: 18+ MEN

Reading U.S. Male
Consumer Habits

* s a sales manager or AE, how well you understand
the attributes of a particular demographic may make
the difference in presentations to direct accounts and
agencies. Here’s what Interep reports on 18+ men:

* There are about 100 million
adult men in the US. Demo-
graphically, 33% are 18-34, 41%
are baby boomers aged 35-54,
and 26% are 55+. The average
adult male income is $48,947,
giving the demo a buying pow-
er of $4.9 trillion.

* While two out of every three
adult men work full-time, and 69%
of primary household wage eamers

A
/
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are still male, the market is chang-
ing. More men are now choosing to
stay home while their wives become
the primary earner. And in house-

50—566/'0\,721\07 Copywrater
NoRisk It, No Biscuit

By Jeffrey Hedquist

Every day on the radio you can hear spots that were
created by committee: politically correct, watered-down,
automatically written radio that offends no one; commer-
cials that sound like, well, commercials. They make you
want to change the station or, at best, ignore them.

If you want your spots 1o make it all the way from the ears to the
brain, you'll need to take a few nsks: the possibility that your idea won't
work. that you'll offend someone, that it might not get immediate
results, that people will think you're crazy.

YYou'll also need to risk having phenomenal success, that you'll be
thought of as a visionary, that your clients will bow down at your feet
(well, maybe I'm dreaming the last one}.

Go ahead, surprise the listener. Present the unexpected. Tum the
rules upside down. Try writing a 300-word :60 or one with only 14
words. Mix two cuts of music together. Use 56 voices in a spot. Create
a spot backwards. Use operatic music for a dance club. Have a spot for
retirees narrated by a child. Cast an ancient voice for a young hip
audience.

Go in the opposite direction. If your competition has a jingle, use
straight tatk without music. If they're listing lots of features (they
probably are), do a spot on just one simple one: the way the lettuce is
chosen at a restaurant, the way a car is washed at a dealership, the 14
steps a plumber takes to make sure he leaves your house spotiess
after a service call. But make sure you sell the benefit.

Create a continuing story, and make each spot an episode that
picks up where the last one left off. Design a quiz that listeners have to
call or come in to complete.

Remember, even with a risk-taking approach the goal is to sell, so
get the listener's attention and keep it while motivating him or her to
respond. Go on, take some risks. Safe radio is dull radio, and that's
only useful as a sleeping aid.
Jeffrey can often be found out on an audio limb, sawing away at
Hedquist Productions, P.O. Box 1475, Fairfield, IA 52556. Reach him
at 641-472-6708, via fax at 641-472-7400 or at jeftrey @ hedquist.com.

holds where both spouses work, men
are reporting increased participation
in what once were the “feminine” do-
mains of housekeeping, shopping
and child care. The number of house-
holds in which the principal
shopper is male almost dou-
bled, from 13% to 2%, between
1985 and 2003.

The number of single fa-
thers has also increased dra-
matically over the past two
decades — up 62% from 1990
and 171% since 1980. Nearly one of
10 single fathers care for three or
more children under the age of 18.

Male Market:
Shopping Patterns

We all know the ad categories tar-
geting men have included a host of
perennial favorites: beer, cars, finan-
cial services, computers, athletic
gear, sports drinks and household
tools. Here are the percentages of
men who regularly do the following
shopping:

Appliance, hardware
& electronics stores”: 7%

Clothing/department stores**: 64%
Grocery store {four times in

past month): 57%
Office/computer supply*: 45%
Convenience stores”*: 42%
Catalog, mail, phone and

Internet?: 37%
Drug stores**: 38%
Fumniture stores*: 10%

“Once or more in the past month
““Twice or more in past month
A |n the past month

Gender Differences
In Ad Responses

Poole-Adamson Research states
that while women scored a 61 in a
test measuring their involvement
with TV advertising (the ability of
an ad to capture their attention),
men scored only a 59. In a measure
of believability and ad persuasive-
ness, women scored 59 and men 4.

However, according to the follow-
ing Media Mark findings for adults
18+, men may be more accepting of
advertising messages than one
might think. They re less brand-loy-
al, less traditional and possibly more
sensitive to price promotions. Here
are the percentages of respondents
who agree or disagree strongly with
the following statements:

And You Call This Work?

More than 70 DJs from 40 L A -area radio stations converged on Disneyland for
a 0ay, bringing in record attendance at the first-ever Radio Day at Disneyland
Dec. 13. Sponsored by the Southern California Broadcasters Association and
Disneyland, radio’s ultimate joint ad-venture heiped fund the organization and
promote the Magic Kingdom. SCBA President Mary Beth Garber said, “What
better way and what better place to put a face on radio? | don’t know who had
more fun - the DJs or the guests.” Disneyland Manager/Promotions Adrian van
Deudekom agded. “When SCBA brought us the idea for a multistation
promotion, we immediately saw the synergistic opportunities between their vast
combined local audiences and our target consumers. It was a great opportunity
for everyone involved.” Shown clockwise from top left: KFl morning personality
Bill “Hook™ Handel on the deck of the Columbia: KKBT afternoon personalities
A-One and Spinderella: KLOS's Brian Phelps of The Mark & Brian Show and
friend have a scream in the Haunted Mansion; KFSH personality Lauren
Kitchens (second from right) stays warm with Disney characters: KABC talk
host Larry Elder cruises Main Street. USA: and KNX Tratfic Reporter Jim
Thornton and son Sam re-create L.A. freeway fun at Autopia.

Men Women

* Only 51% of men read a daily
| know the price of what

newspaper.
I pay for most foods/ * Only 31% of men read men's
packaged goods > 37%  44% magazines. -

| think shopping is a

great way to relax 14%  25%
I don't make purchases

based on advertising  29% 35%
| like to shop around before

making a purchase 33% 38%

Radio’s Best
Formats For Men

Overall, radio reaches 94% of all
men each week, and they spend 215
hours listening each week — that's
30% of their total weekly media

 buy brands that time. A lot of radio listening by men
refiect my style 8% 3%  —67%— is done outside the home.
| buy brands that | Here are the eight formats that in-
grew up with 21% 25%  dex highest for men 18+, according

to Mediamark Research.
18+ Male Maie

When I find a brand
Ilke, Istick with it~ 38%  45%

Format index Share
However, most media profession- Sports 160 fe
als agree that men as a consumer Rock 1% -
group can be difficult to effectively ., ol ol
target. Here’s why: e o
» Men watch three fewer hours of assic Roc 129 61%
televisior h week than w News 125 58%
deo - e Alternative 123 57%
: News/Talk 122 57%

¢ Qutside of televised sports, few
programming genres have strong
male concentrations.

www.americanradiohistorv.com

Smooth Jazz 112 52%
Source: Scarborough. *Frgure s 63% for FM Tak.
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Why The ‘Do Not Call’ Law
Hurts Radio Marketing

Listener list limitations force rethink of

outreach strategy

By RJ Meacham

espite the on-again, off-again legal wrangling involving the na-
tional “Do Not Call” register (it's currently on and in effect), the over-
whelming consensus is — even among the most vocal supporters of
telemarketing — that the law will stand and the impact on the in-
dustry as a whole will be profound.’

Interestingly enough, some of the articles re-
lated to the DNC that have run in radio-related
trade publications (such as R&R on Sept. 5, 2003)
appear to be attempting to put a positive spin on
this legislation and its effect on telemarketing for
radio stations. All of these articles point out that
radio calls aren’t selling anything, that people
like to hear from radio and that the legislation

the biggest issue of all: Stations and
marketing companies adhering tothe
DNC legislation when making their

will increase the consent rates of peo-
ple contacted.
While these may be true and valid
statements, they neglect to address &
l -
ko

call! In fact, the average for in-tabs coming from
“unlisted” households — defined by Arbitron as
phone numbers that cannot be matched to a
physical address — is 45%. In some states, such
as Califomia, this percentage is as high as 75%.
Agatin, this is before considering the impact of
the DNC legislation. What happens when you
factor in the removal of the millions and millions
of people who have signed up and do
not want telemarketing calls?
Consider that in a recent Harris In-
teractive poll 30% of adults surveyed
had already signed up on the regis
ter. Furthermore, Harris projects that
60% of adults will ultimately sign up.

calls will be missing a significant ma- [ Staying with the Tampa example, if
jority of the households being called those numbers prove to be accurate,

by Arbitron.

Due to Arbitron’s methodology,
this is already a significant issue even
before considering the impact of the DNC. The
disparity between your telemarketing compa-
ny’s list and Arbitron’s stems from the fact that
Arbitron uses a much more complex and com-
prehensive approach to generating its calling list
than simply buying phone numbers from a bro-
ker.

The reason behind this is that Arbitron must
be sure that it is getting a calling list that is rep-
resentative of the market, thereby providing a
statistically valid sample (which you are paying
for). To do so, it enhances lists bought from list
brokers with phone numbers generated by a
company called Survey Sampling Inc.

Without delving into the specifics of SSI’s ap-
proach, you need to know that these are not sim-
ply random numbers, and the end resultis a call-
ing list that allows Arbitron to potentially call
any and every working phone number in the
market.

Where’s The Coverage?

However, the list you're getting for your own
telemarketing doesn't offer nearly as much cov-
erage. For example, acconding to Verizon ori-
da Manager/Media Relations Bob Elek, there
are approximately 1.7 million active residential
phone numbers available in the six-county Tam-
pa Bay area. (Arbitron defines Tampa as a four-
county metro. However, | used the six-county
definition to be consistent with figures provid-
ed by Verizon Florida.)

Contrast that with the 848,000 records avail-
able for purchase from one of the two largest list
companies. That's half of what Arbitron could

] .
RJ Meacham is National Sales Manager |
for Clearwater, FL-based Eagle
Marketing Services. He can be reached
at 800-548-5858 x161 or via e-mail at
1)@ eaglemarketing.com.

RJ Meacham

Arbitron will still be pulling from the
same 1.7 million names, But the ra-
dio telemarketers’ available universe
will be substantially below 50% of what's out
there as more and more people sign up on the
list. And that figure is before targeting using hot
ZIPs and specific age and gender selections.

Who's Left To Convert?

In what is already a game of odds — using
telemarketing to find potential diarykeepers
within your market — they are increasingly in
favor of the house (i.e.,, Arbitron). And while
those people noton the Do Not Call List may tru-
ly be excited to hear from a radio station, the
question is this: Are there enough of them in
your demos and hot ZIPs to make a difference?

Increased conversions and higher accept rates
become relatively meaningless if they’re only
coming from a fraction of the surveyed popula-
tion. Furthermore, how are those conversion
rates going to hold up when those not on the
DNC register begin getting bombarded with
calls? Imagine the last single woman on the plan-
et stuck in a room full of men who have to get
married or die. Not a pretty sight.

So is telemarketing still a viable form of mar-
keting when trying to reach potential diary-
keepers? The answer depends upon the appli-
cation. Calling databases of people who have
recently responded to your station’s marketing
is both legal and, if executed well, effective. But
the cost of a big telemarketing campaign cou-
pled with the pitfalls of list coverage and fed-
cral legislation certainly put a damper on what
just a few years ago was an extremely effective
tactic,

The best thing you can doiis to ask lots of ques-
tions. If you still plan to include telemarketing as
part of your media mix, find out how many resi-
dential numbers actually exist in the market.
Compare that figure to what your telemarketing
company will be abie to buy. Finally, make abso-
lutely certain that everyone involved in the cam-
paign is in compliance with the law (fines can be
as much as $11,000 per violation).

How To Seed And Grow
Your Online Database

By Craig Zimmerman
So you want to build an online listener database? Not a problem, as long
as you're prepared to offer an incentive to participate. One of the most
popular methods is via a loyal-listener club. Since we encourage our
listeners to listen longer by giving them a reward (“Listen for your chance
to win,” etc.), we should be applying the same theory to obtain a listener's
e-mail address and other information.

The first step is to create a sign-up page on your website where
listeners can be a part of your exclusive club — terms like these
help make listeners teel special, especially since you are going to
provide members with unique benefits not avaitable to the general
public, such as:

1) “Win it before you can buy it” opportunities

2) An extra chance to win what you are giving away on the air

3) A chance to purchase tickets in advance of general sale _

These offers also present sponsor opportunities, either for cash or
value-added. For example, offer ciub members a “buy one, get one
free” coupon at Pizza Hut or 15% off at Home Depot. Of course, the
objective is to provide a benefit to the club member, your station and the sponsor. The offer
should be compelling and appear to be exclusive to members.

Harvesting Methods

Craig Zimmerman

Even if you don't do a full-blown listener ciub, you should be doing contesting on your
station’s website and posting entnies into your online database. While you can certainly
have separate, online-only contests, run contests that tie in to what you are doing on-air so
that your website and listener database extend your station brand. And whenever you plan
on-air giveaways, there should be a web component too. This may be as simple as setting
aside for online registrations one of the items that you are giving away on-air, or it could be |
as complex as having listeners register online, calling out names on-air and encouraging
those fisteners to call back to win. This will help build both your online database and TSL

A promotion like the tned-and-true “song of the day” promotion can have a great web I
angle. Post the song-of-the-day calendar on your website so that fisteners can find out what
song to listen for — after they've entered their name and e-mail address. Then you can offer |
to e-mail them the song of the day each morning to help them win. Aside from the dally
sponsor opportunity, this allows you to reach your listeners' e-mail boxes every moming for
the duration of the contest.

it your station is News/Talk and doesn't do on-air or onfine contests, you can build your
database in two ways. First. provide the listener with basic news and information online, but
it they want to see additional information, ask them to register for free, just as the New York
Times does.

Your station can aiso push specifically requested information to their e-mail inbox, such
as daily weather forecasts (available free from the National Weather Service) or top
headiines from your local newspaper partnership.

What To Ask For, And When

Numerous times | have left a website without making a purchase because it wanted me
to put my credit card number in before it would show me the shipping charges. Studies
show that, in general, people have a limit as to what and how much information they're
willing to share, especially in the initial stages. So start by posting a privacy policy that
states you won't sell or share their information without their permission.

Next. ask for only their first and Iast name, home address. phone number, e-mail
address, birthday (month and day only) and a range of years during which they were bormn
(say, 1970-1980). Explain that the phone number allows you to call them if they've won
something or to participate in a reward-driven survey. The birth-date information ensures
that the registrant is at least 14 years oid (to comply with the law) and allows you to send
automatic birthday greetings via e-mail and to establish reasonabty useful demographic
information from your database.

Your database system shouid be smart enough to recognize and store for your online
members/visiors the information you already have on them so they never have to resubmit
any data. Following the strategy recommended by permission marketing guru Seth Godin,
over time you may also be abie to gradually collect, especially from younger demos. more
detailed demographic data and even celi-phone numbers so that you can send text
messages. Remember to always create incentives for listeners to share additional personal
information.

Craig Zimmerman Is VP/Operations for PromoSuite and ListenerEmail.com. He oversees
l chient relations and customer support for PromoSuite’s promotional information and |
wMWWMMI.MBWWMme.M |
Zimmerman helped build databasas as New York internet Content Manager for five
Clear Channel stations and earfier wais & marketing director in New York radio. He can
| be reached at 212-509-1200 ext. 210 or by e-mail at czimmerman @ promosuite.com. 1

Direct marketing as a whole is an incredibly
effective approach to reaching targeted individ-
uals with the right message, and telemarketing
will continue to play a role. But the wise mar-
keter is one who knows the strengths and weak-

nesses inherent in all available media and then
leverages that information in a cost-effective way
that is most likely to get results. The informa-
tion needed to make sound marketing decisions
is out there. Be the “wise marketer.”
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Spinning A Web Of
New Revenue

Ronning/Lipset aim to bring online to bottom line

Lf your station is streaming its broadcasts, you may
want to keep an eye on the new rep firm Ronning/
Lipset Radio (www.rlradio.comn). Formed by radio ad-
vertising veterans and longtime colleagues Andy
Lipset and Eric Ronning, the New York-based firm has
begun pitching agencies on :30s and :60s, starting first
with larger pure-play American Internet outlets and
adding traditional U.S. terrestrial stations’ online pro-
gramming sometime this quarter.

Ronning and Lipset bring consid-
erable experience from Clear Chan-
nel, Yahoo!, AOL, Interep and other
rep firms to the table, and shortly
after debuting their company in
mid-November they signed a joint-
venture deal with Interep to land a
big-league initial client: LAUNCH-
cast, Yahoo's Intemet-only radio ser-

vice featuring user-created and pro-
fessionally programmed channels.
Arbitron reports LAUNCHcast at-
tracts 2.1 million listeners per
month, accumulating nearly 16 mil-
lion listening hours.

Ronning tells R&R that that the
ever-growing online listening com-
munity has reached the tipping

Andy Lipset  Eric Ronning
point for building a business out of
representing broadcasters seeking
revenue from their web broadcast
content, especially now that Ar-
bitron is tracking Internet audienc-
es. Noting that 16% of the US. has
listened to online radio in the past
month, he says, “The language is fi-
nally consistent with that of tradi-

David Gorab

R&R: What have you learned about
the radio industry “in the real world”
since graduation?

DG: I've often felt that students
pursuing radio as a career may
overlook the fact that radio is a
business. The employee manual at
my first radio station after gradu-
ation clearly stated, among other
company goals, that we were to be
a “profitable business.” The abili-
ty to embrace this concept as you
transition from student to profes-
sional is a large key to achieving
success. Those who come to work
with a clear understanding of the
role they play in heiping their com-
pany succeed should be very hap-
py working inradio today, as lam.

R&R: What is the most interesting

aspect of radio for you?

Bayliss
schiflarshilp
SpOtiight

College: Syracuse University
Years of Award: 1991, 1992
Current position: Exec. Producer, Jim Cramer’s Real Money; Affiliate Sales
Representative, WOR Radio Network/New York
Station Owner: Buckley Broadcasting

DG: Seeing how effective pro-
gramming leads to bottom-line
results. Being immersed in the
content of a program while hav-
ing direct responsibility for its
growth enables me tohave a firm
grasp of the business we're in.
While a hybrid position like
mine is not common, I'd recom-
mend it to others.

R&R: What are your career goals?

DG: To be in a position where
I can have an impact on product
will always be important to me.
That said, I've learned that set-
ting goals that are too specific
can prevent you from taking ad-
vantage of unexpected opportu-
nities that come up along the
way. | have a wide range of in-
terests in this business and want

The John Bayliss Broadcast Foundation enables outstanding college juniogs, seniors and graduate-level
students who desire careers In the radio industry to receive $5,000 in financial aid white majoring in broadcast
communications. Up to 15 awards are given annually, and more than 275 students have received scholarships
since 1985. For more Information, contact Bayhss Foundation Exec. Director Kit Hunter Franke at 831-655-5229
or khfrank @ baylisstoundation.org, or visit www.baylissfoundation.org.

T
b BAvriss
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David Gorab

to be able to explore as many as |
can. But I'm happy to be involved
in both programming and affiliate
relations in my current position.

R&R: What advice would you give
to students who are showing interest
in pursuing radio as a career?

DG: Don’t simply rely on a
broadcasting major to land you a
job. Aside from taking an active
role with your campus station,
seek part-time positions or intern-
ships with commercial stations in
the city where you are attending
classes — and not just during the
summer. This provides invaluable
experience, creates your first group
of professional contacts and refer-
ences and sets you apart asa “hun-
gry” newcomer when potential
employers review your resume.

tional radio. The pieces are in place.”

The new firm intends to pitch its
client audiences as a network buy,
focusing on the at-work weekday
audience, and believes it can attract
“very close” to national network
CPM rates — ranging from $5to $22.
Lipset says, “We'll be aggregating a
bunch of the online Arbitron-sub-
scribjng broadcasters, selling collec-
tively, not individually.

“There’s no one online broadcast-
er out there right now that can stand
on its own, walk into a traditional
client and say, ‘Here, buy me on a
30- or 60-second-spot basis.” Wheth-
er it's a pure-play or traditional
broadcaster, it's important to ap-
proach clients with brand names.”

Ronning adds, “We’ll be taking
the average quarter-hour as repre-
sented by Arbitron against the na-
tional population, not against the
online radio listening population.
We're not going to create a false pop-
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“It'’s important to
approach clients
with brand names.”

Andy Lipset

ulation base for those buying
groups.”

Besides the obvious interest from
computer- and Internet-related in-
dustries, other categories that ap-
pear to offer the strongest potential
for online advertising are automo-
tive, consumer electronics and bank-
ing/financial. Says Ronning,
“Agencies are trying to get their cli-
ents’ message out to the most qual-
ified, engaged and active user base.”

Lipset adds, “We see ourselves as
acomplement to other media buys.”

Voicetracking Still
Poses Risks, But Fewer

‘A Paragon Media Strategies survey conducted last month suggests
that more than 40% of respondents believe voicetracked air personali-
ties lower the appeal of a radio station. A clear majority wants or finds
value in talents who live in the station’s community and are not

prerecorded.

However, betore consolidation opponents and radio broadcasters
nostalgic for the good old days of “live and local” stan petitioning for a
roliback, further analysis indicates that the percentage of listeners who
find radio less appealing due to voicetracking is down from a similar

survey in 2002.

And contrary to what many personalities and critics might expect or
prnivately wish, the resuits show that only the “DJ fisteners” — the 26%
of respondents who were defined as active listeners of air personalities
and find them an important part of the radio experience — feel that
voicetracking is more a detriment than a nonissue. In fact, a slight
majority of the entire sample surveyed doesn't seem to really care one
way or the other. Moreover, that "no harm, no foul” constituency has
actually increased slightly in the past year.

The survey included 400 respondents between ages 15 and 64
(60% male/40% female) who listen to the radio for music regularly

(76%) or occasionally (24%).

How Do You Like Me Now?
If they knew the station was voicetracked, the following percentages

say they would find it;

2003 2002 DJ Listeners
More appealing 2% <1% 2%
Less appealing 41% 46% 54%
No effect 54% 51% 39%
Don’t know 4% 3% 5%
Base 400 759 102

How Listeners Feel About ‘Live & Local’ Talent

The Paragon study asked the 400 respondents the following
questions about air talent: “Should radio stations have....”

]

Yes No

DJs or pessonalities who live in and
are part of the community? 7% 16%
DJs and personalities who broadcast live,
not recorded broadcasts ? 74% 18%
The most entertaining DJs or personalities,
regardiess of whether the DJs are live
or prerecorded? 66% 27%
The most entertaining DJs or personatities,

59% 32%

regardless of where they live?

www.americanradiohistorv.com
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; DIGITAL MEDIA

Audio, Video Gadgets
Galore At International CES

Continued from Page 1

Las Vegas Convention Center, trying
out all the newest and coolest gad-
gets in stores now or on the way.

Highlighting the CES sessions
was Friday’s one-on-one between
Consumer Electronics Association
President Gary Shapiro and FCC
ChairmartMichael Powell, at which
Powell took adecidedly deregulato-
ry tone. When Shapiro asked about
the role of govemment in technolo-
gY. Powell said he considers it to be
to “help set the vision” for develop-
ment and explain to the public why
they should connect technology
with prosperity.

He said earlier views of govemn-
ment’s role were based on “monop-
olies and fixed technologies” that
are no longer in place and added,
“I'lt be very disappointed if govem-
ment can‘t get past ‘deregulatory vs.
regulatory’ and ‘monopoly vs. tech-
nology.””

Powell continued, “The burden
ought to be on govemment to prove
why [a new technology]| should be
regulated, not on the innovator to
prove why not,” drawing an ovation
from the tech-industry crowd.

Powell then observed that many
of the same companies and panel-
ists are now seen at the CES, the
NAB convention and the annual
Comdex event because so many
companies have interests in mul-
tiple technologies, making both
the tech industries’ and govern-
ment’s roles more complex. He
said he'd like to see private indus-
try handle as many of the issues
that will inevitably arise as possi-
ble, adding that when government
gets involved, “Someone will be a
winner, and someone will be a los-
er,” making both sides losers in the
long run.

Shapiro then asked, to laughter
from the audience, “So are you a reg-
ulator or a deregulator?” Powell’s
good-humored reply: “1 refuse to be
labeled. 1 consider myself capable of
arange of things.”

When asked by Shapiro what
consumer electronics he has in his
home, Powell responded, “I've fall-
enin love with my iPod — and var-
ious other music-playing technolo-
gies.” When Shapiro said, “1’m sure
you're downloading only autho-
rized music,” Powell smiled but did
not otherwise reply.

At RealNetworks Chairman/
CEO RobGlaser s keynote fater that
day, Glaser spoke about his compa-
ny’s “continuous commitment to in-
novation,” particularly as demon-
strated by its new RealPlayer 10,
which he mjdhcan manage and play

digital music in any format now
available and includes Real’s first
digital song store. Glaser said digi-
tal-rights management is going to be
critical to prevent the “Napsteriza-
tion phase” of development for video
and other digital media but added
that DRM must work seamlessly for
consumers to accept it.

Glaser then spoke about the re-
cent “remarkable” traffic drops at
unauthorized peer-to-peers and the
concurrent gains at legal music sites
— including Real’s own Rhapsody,
through which, he said, members
streamed 38 million songs in De-
cember 2003. He also said subscrip-
tion services like Rhapsody now
have an “equivalent economic im-
pact” to non-subscription digital
song stores like Apple’s iTunes Mu-
sic Store.

“I've fallen in love
with my iPod —
and various other
music-playing
technologies.”

Michael Powell

Music Biz As
Bad Example

Glaser’s remark about “Napster-
ization” was one of several men-
tions at the CES of the music indus-
try’s disastrous experience online
and the waming it holds for other
industries. At Friday’s content-de-
livery roundtable, which focused on
video and high-definition television,
Time Wamer Cable Chairman /CEO
Glenn Britt said, I think digital-
rights management is a huge issue.
Once media becomes digital, it's eas-
ily moved on the ‘Net.” He contin-
ued, “We've seen what happened to
the music business. No one wants
that to happen [to video].”

At the “Digital to Go” session, the
conversation initially focused on
wireless development, then moved
into young consumers’ comfort with
technology and the need to meet
their expectations. Jeff Hastings,
President of digital-player manufac-
turer Rio, said, “One of the things
going on has been availability of
content. The ability of devices to get
content that’s legal and has the right
DRM is critical. The expectation is
that youll be able to buy it, and it‘ll
work anywhere, like a CD."

The music business’ experience

came up toward the end of the ses-
sion, as Intel VP/GM, Extended
Computing Operations Peter Green
said, “Nobody wants to replicate
what happened in audio.” Referring
to the RIAA’s much criticized in-
fringement suit against a New York
girl, be said, “Nobody wants to go
suing 12-year-olds. That didn’t solve
anything.” (Actually, given the huge
drop in traffic at the outlaw P2Ps
since the RIAA suits began, it scems
to have solved things rather well.)

One of the more entertaining
events at the show was Saturday’s
“Last Gadget Standing” panel, at
which the audience voted on which
of a dozen devices is likely to be
around in a year. An oversize game
controller from Kilowatt that re-
quires full-body pressure to operate,
a Motorola phone with Windows-
driven video and e-mail capability,
a huge multimedia-capable watch
from Microsoft, new handheld au-
diovisual players by Archos and
Zodiac, and XM Satellite Radio were
among the products presented. Zo-
diac’s-Tapwave won the audience
poll, with XM in second place by a
hair.

But it was XM Chief/Program-
ming Lee Abrams’ presentation that
was most interesting, as he spent his
four minutes bashing broadcast ra-
dio — and delighted the crowd by
doing so. He got laughs and nods of
recognition throughout his presen-
tation as he criticized radio’s pro-
gramming, spotloads, playlists and
general basis for existence. I've seen
Abrams do this before with non-ra-
dio-industry crowds, and it's sur-
prising how well it goes over. He's
a great showman, but the fact that
crowds eat it up so readily should
perhaps give broadcasters pause.

Out On The Floor

Video technology dominated the
CES floor, with high-definition TV
displays everywhere. And the vid-
€0 boom isn’t only in the home: In-
car video, video-ready handhelds
and DVD players about the size of
DVDs mean consumers will soon be
able to bring their video with them
into venues where audio was for-
merly the only choice.

But the audio side was well rep-
resented: Countless manufacturers
of car stereos with spine-dissolving
power displayed their wares —
among competition that included
Porsches, Escalades, Chrysler Cross-
fires and countless PT Cruisers, ste-
reo maker MTX’s 18-wheeler was
hands-down the coolest vehicle on
the show floor — and XM Satellite
Radio and Sirius were both on hand
and pitching.

-
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OUTKAST Hey Ya!
. NO DOUBT It's My Life

DIDO White Flag
KELIS Milkshake

COLDPLAY Clocks

SO®NOU A WN -

-

. THE BENS The Bens (EP)

. CHINGY Holidae in (single)

1

|

-

The iTunes Music Store

. Apple’s iTunes Music Store is the leading non-subscnption digital- 1
| music service in the U.S, offering a catalog of more than 500,000

songs from all five major label groups and dozens of independents.
Here’s a snapshot of the top-selling downioads on Tuesday, Jan.

Top 10 Songs

BLACK EYED PEAS Where Is The Love?

. OUTKAST {/SLEEPY BROWN The Way You Move
. FOUNTAINS OF WAYNE Stacy's Mom

3 DOORS DOWN Here Without You
. BEYONCE f/JAY-Z Crazy in Love

| Top 10 Atbums

. THE CRYSTAL METHOD Legion Of Boom

1

2

3

4. HOWARD SHORE The Lord Of The Rings: Retum Of The King
5. NO DOUBT No Doubt: The Singles

6. SARAH McLACHLAN Afterglow

7. JACK JOHNSON On And On

8. JOHN MAYER Heawvier Things

9. BLACK EYED PEAS Elephunk

0. OUTKAST Speakerboxxx/The Love Below

Toplo |

e

)

Top Rock

FOUNTAINS OF WAYNE Stacy's Mom
STAIND So Far Away

LIMPBIZKIT Behind Blue Eyes

JET Are You Gonna Be My Girl

GOOD CHARLOTTE Hotd On

Top Country

SARA EVANS Perfect

TERRI CLARK | Wanna Do It All
JO DEE MESSINA | Wish

TOBY KEITH | Love This Bar

kMARYINA MCBRIDE In My Daughter's Eyes

Live365 is the largest Intemet radio network. with thousands of stations
in a wide variety of formats. Programmed by true music tastemakers
from around the globe, Live365 offers an enthusiastic audience for
established and up-and-coming artists alike. in a world of consolidated
playlists, Live365 charts the tastes and preferences of today’s most
vibrant music community. Tracks with the most plays during the seven
days ended Jan. 8, 2004 are listed below.

N\

LIVE oM

Travis Storch+ 866-365-HITS

Top Blues

BLUES IMAGE Ride Captain Ride
BUOOY JEWELL Sweet Southem Comfort
JIMMY WAYNE | Love You This Much
ELVIN BISHOP Fooled Around And Fell...
DENISE STROTHERS Nobody J

XM had a bit more floor space
and the tiny, attention-grabbing
Roady receiver, shown installed on
a gorgeous Harley-Davidson, but
Sirius got the most buzz by making,
literally, a lot more noise. Perform-
ersincluding 3 Doors Down, LeAnn
Rimes, Buddy Jewell, Jonny Lang
and Lynyrd Skynyrd raised the roof
and brought traffic to the Sirius
booth throughout the show.

RealNetworks was also on the
floor, pitching Rhapsody, the Real-
Player 10 and the brand-new digi-
tal song store. Real also demonstrat-
ed some gadgets now available
through technology deals with
Prismiq and other companies to let
members control Rhapsody’s on-
demand streaming away from the
computer, by way of a TV remote.

Gracenote was on the scene to
promote its CDDB music-identifica-
tion database and some new wrin-
kies, including a video-ID service

and a move into taste-matching to
help users find new music. Music-
match (not in attendance at the CES)
is still the leader in taste-matching,
but it’s soon going to have many
more rivals; music suggestions in
response to customers’ demonstrat-
ed preferences are becoming in-
creasingly important as a way for
labels to push new music.

There were also plenty of makers
of portable digital-music plavers on
hand, but what most had to show
was disappointing. The flash-mem-
ory players were too often just plain
ugly, either ganishly colored little lip-
stick tubes or chrome boxes that are
grubby the moment they're picked
up. Even the high-end Dell Digital
Jukebox is not a handsome device;
it's simply a gray metal box that
looks like an oversize pager. Looks
matter, and in this area market lead-
ers Rio and Apple would seem to
have nothing to worry about.
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Kennedy Adds PD
Duties At KX0A

Byron Kennedy, three-year PD of
Infinity's CHR/Pop KSFM/Sacra-
B ] mento, has added
similar duties for
Rock clustermate
KXOA. He re-
places Steve Gar-
land, who exited
last week.

“Byron wanted
to take on the chal-
lenge of growing
KXOA, and I'm ex-
cited to let him do it,” Infinity /Sac-
ramento Market Manager Doug
Harvill told R&R. “Howard Stem is
now a big moming show in Sacra-
mento, and our goal is to get the rest
of the day to match those ratings.”

In mid-2003 KXOA evolved from
the “Classic Rock That Really Rocks”

position to “Sacramento’s Hard |

Rock” by adding tities from the "80s
and "90s and currents/ recurrents.

“This is a tremendous opportu-
nity to branch out,” said Kennedy,
who has also programmed KXME/
Honolulu, KTAA/Fresno and
KPTY /Phoenix. “I'm looking for-
ward to kicking ass and taking
names, because I'm a sore loser. |
don’t plan on staying in the toilet
forever.”

Marks Returns To 7
KKAT/Salt Lake

KWNR/lLas Vegas PD John
Marks has been named PD of
KKAT/Salt Lake City, the Country
station he programmed from its de-
but in 1985 until late 1997. He re-
places Eddie Haskell, who left two
weeks ago and has been named
OM for Citadel/ Albuquerque’s
FMs (see story, page 12).

Mill Creek/3 Points Media
bought KKAT from Clear Channel

MARKS See Page 12

KSFN & KXNT
Name Landreth PD

Jack Landreth, most recently PD
at Infinity’s KTSA/San Antonio, is
rejoining the com-
pany as PD of Talk
KSFN and News/
Talk KXNT in Las
Vegas, effective Jan.
20. Landreth re-
places Gavin Spittle,
who moved to In-
finity’s Talk KLLI/
Dallas as PD last
fall.

Landreth’s 15-year broadcasting
career has included stops at KNST/
Tucson and WWTN/Nashville. His
radio resume also includes positions
with WLS and WLUP in Chicago
and KFMB/San Diego.

“KXNT and KSFN have grown as
fast as Las Vegas itself due to the
dedication of a staff that looks

LANDRETH See Page 12

Landreth

_ NEWSBREAKERS.
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Camacho Rises To Cumulus Reg. VP

Marco Camacho has been named Regional VP for Cumulus
Broadcasting's Western properties. Camacho, who has been a Re-
gional Director and Market Manager of Cumulus’ Oxnard, CA and
Santa Barbara, CA stations for two years, will relocate to Atlanta and
take on oversight responsibilities for stations located in 14 markets:
Oxnard and Santa Barbara; Fayetteville and Ft. Smith, AR; Grand
Junction, CO; Lake Charles, LA; Eugene, OR; Abilene, Amarillo, Beau-
mont, Killeen, Odessa and Wichita Falls, TX; and Houston, where the
company owns KRWP.

Camacho succeeds the retiring David Noll, who will remain a con-
sultant to Cumulus from his Taos, NM home. Camacho joined Cu-
mulus in October 2001 after serving as President/CEO of Hispanic
Television Network. He also oversaw El Dorado’s former five-station
Houston cluster. CAMACHO - See Page 12

EXECUTIVE AC TIbN
Daniels New Citadel/Birmingham Market Mgr.

Dendels has been named Market Manager for Citadel's stations
in Birmingham — News/Talk WAPY, Sports Talk WJOX, Alternative
WRAX, Soft AC WYSF and Classic Rock WZRR — effective Jan. 26. He
succeeds Terry Bond.
.A 21-year radio veteran. Daniels most recently served as GM of Clear
Channel's Litde Rock cluster and as a Clear Channel Regional VP. He
aiso spent one year as Sydney, Austrakia Market Manager for Clear Chan-
nel International.

* “The large number of excelient radio professionals who expressed in-
terest in this job has been impressive, and because Terry Bond has done
such a tremendous job, we needed to take our time with our selection,”
Citadel Regional President John King said. “There is no doubt we got the
best one.”

ORDER NOW for the
next ratings
period!

B o

BRIGHT COLORS.

B a@

LONG-LASTING.

STICKER ME, BABY!

WEIRD? WIRED? WACKY?
He's a loyal listener with the
power to help you during
ratings. Give him a station
decal from Communication
Graphics and watch
your TSL grow.

oo munication
g Graphics Inc

THE DECAL COMPANY

Preferred by more stations since 1973
- 800.331.4438 - www.cgilink.com

OURABLE. WEATHER-RESISTANT.

www.americanradiohistorv.com
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WQEN/Birmingham
Appoints Chuck PD

WKX]/Chattanooga, TN PD
Tommy Chuck has been named PD
r=——— at Clear Channel
CHR/Pop sister
WQEN (103-7
TheQ
| ham, effective
g Feb. 1. He replaces
(W] Johnny Vincent,
Rl who exits.
e “Tommy is a
diamond in the
“ rough, an amaz-
ing young man
with an incred-
ible future ahead of him,” CC Re-
gional VP/Programming Doug
Hamand said. Chuck will also
handle the afternoon shift at WQEN.
Chuck grew up in the radio busi-
ness, working with his father,
Charles Ray, and his uncle, Jim
Crawford, in his hometown of
Erwin, TN at WEMB & WXIS until
he graduated from high school. He
moved on to become Asst. PD/af-
ternoon driver at WTXM/Knoxville
and, later, PD of WVSR/Charles-
ton, WV,

Max Media Makes
Mastel Radio Pres.

Eric Mastel has been named
President of Virginia Beach, VA-
based Max Media’s radio division.
He will focus on operating the
company’s 15 stations and an addi-
tional 17 stations the company op-
erates via LMAs and JSAs. He will
also work with former Max Media
Radio President Larry Saunders,
who remains with the company in

Chuck

|

1

|

' Barnstable/Greenville, SC Ups Hendrix

] u-umumswoumueurmu[
WTPT in Greenville, SC. He continues as PD of WROQ
| & WTPT. Bob McLain remains PD of WGVC.

John Shea told R&R. “He has been vital in positioning
our stations successhully in the marketplace. He's also
| given his time and expertise 1o other stations in the
Bamstable family and has performed very well, and
mamm.wmmmwnm
it was time that we named an OM, and Mark was the

obvious choice.” [

wmwnmmmuzmmmm
apent seven years at KGGO & KRKQ/Des Moines, the last free as PD. |

UPDATE
Haskell Now OM Of Citadel/Albuquerque FMs

Ewm.mmmaxxmsmmcw.mm
named 1o the newly created position of OM for Citadel's five FMs
serving Albuguerque and nearby Santa Fe, NM: Classic Rock KBZU,
Hot AC KKOB-FM. AC KMGA, Country KRST and Altarnative KTZO.
He will also serve as PD of KRST.

“We're ready for Eddie.” CitadeV Albuquerque VP/Market Manager Miit
McConnell quipped. “Pardon the rhyme, but it's time to boost our FMs to
higher levels.”
Erchom.BohmPchvAqu‘s'Yothomtry'mhm
mid-'80s — Logan in Sen Francisco and Saattla, and Haskell in Detroit.
Haskell has aiso programmead in Denver.

' “Eddie's multiple-format experience in major markets is a great addi-
| tion 1o an already strong team,” Logan said. “I'm confident Eddie’s leader-
ship will further increase our share in the market.”

Cherry Creek Sets Management Team

Dennis Goodman and Dan Gittings have been named Exec. VP/Di-
morofOPeraﬁonsandExec.VP/DimmrofSales,respecﬁvel)cfor
ChenykaRadlo,aDenver-basedradiocompany
that is purchasing San Diego-based Commonwealth
Communications’ 24 stations in nine markets for a re-
ported $41 million.

Goodman was COO of Commonwealth and will re- |
main based in the Tri-Cities, WA area. Gittings, who will :
operate from Helena, MT, was most recently Market R_;,
Manager for the six-station Cumutus duster in Odessa, TX. 4

Cherry Creek President/CEO Joe Schwartz said, “The ,
hiring of these two very successful small-market radio f
professionals gives Cherry Creek one of the best small-
market management teams in the industry. 'm proud

Gittings

Nathanson Elected Mapleton President

| Adam Nathanson has been elected President of Mapleton Communi-
cations, which owns 27 radio stations in Califomia and Oregon. He was
previously Exec. VP of the company, in charge of operations, acquisitions,
marketing and programming t.

“Adam is one of the founders of Mapleton Communications and has
demonstrated his leadership in moving Mapleton forward,” said former
President Michael Menerey. *It is only appropriate that he will take over
| the reins of the company’s ongoing expansion at this critical juncture, mak-

ing Mapleton one of the West Coast's top radio operators.”

| Nathanson is a 12-year veteran of MTV International and was respon-

sible for many of MTV’s brand-building ancillary businesses, including
radio syndication and Unplugged.

| and excited to be working with these two gentlemen.”
meingﬂ\eCherrykaacqu'miﬁasisAﬂinngapihl Partners,

aWashingtauDC-basedpﬁvateeqimyﬁnn.lnaddiﬁa\bHela\aandl

Tri-Cities, Cherry Creek’s holdings include three stations in Great Falls,

MT, as well as outlets in Arizona, California, Colorado, Nevada and North |

Dakota.

a corporate role, assisting with

“Eric has worked with us on and
off over his 19 years in the business,
and his record of success is exem-

plary,” Saunders said. “Whether it's |

growing share or increasing mar-
gins, we have always been able to
count on Eric to get the job done
and deliver outstanding results.”

Reid
Continued from Page 1

Rumors abound as to Reid’s next
endeavor, with some speculating
that he’ll join Edgar Bronfman at
Wamer Music Group or Doug Mor-
ris at Universal Music Group.

Throughout the 80s Reid worked
with Kenneth “Babyface” Edmonds,
producing more than 100 top 10 hits

for such artists as Whitney Hous-
ton, Boyz Il Men, Paula Abdul,
Bobby Brown and The Jacksons and
winning three Grammy Awards
along the way.

In 1989 Reid and Edmonds
formed LaFace Records as a joint
venture with Arista/BMG. LaFace
scored multiplatinum success
throughout the "90s with TLC and
Toni Braxton.

In July 2000 Reid succeeded

founder Clive Davis and helped |
break such acts as OutKast, Avril |

Lavigne, Pink and Usher.
Speculation has also arisen about
Arista and whether it will be folded
into BMG's other labels, RCA /) and
Jive, and, if so, whether the move
will precede or follow the Sony-
BMG merger, which is awaiting the
approval of trade regulators.

Long isiand
Continued from Page 3

“I am proud to be part of the
Univision team and to embrace this
exciting means of broadcasting in
the New York radio market,”
WCAA PD Bryan Melendez said.
“This station will bring us a com-

bined signal strength capable of
reaching far more listeners.”
Meanwhile, Jarad moved WLIR
to WBON/Riverhead, NY's 107.1
MHz facility. WBON had been si-
mulcasting WLIR since April 2003,
and the “new” WLIR takes a decid-
edly more Alternative approach as

“The Box,” focusing on such artists

as Linkin Park, Blink-182, The Red |

Hot Chili Peppers, Trapt, Nirvana,
Maroon 5, Beastie Boys, Audio-
slave, Kom, No Doubt and Sub-
lime. Eric Davis is handling PD du-
ties, while Andre Ferro is Director/
Operations.

Franken
Continued from Page 3

Multicultural Radio’s WNTD/Chi-

cago. “It is an extremely significant

event for Progress Media to have

clearance in the third-largest media

market in the country,” said net-

work President Jon Sinton. “Com-
Y

Landreth
Continued from Page 11

forward to winning consistently,”

Landreth told R&R. “I'm honored .

bined with other markets we are
close to finalizing, we will have tre-
mendous reach right out of the
box.”

to be able to work with such tal-
ented people. Gavin did a tremen-
dous job of building the reputation
of KXNT and KSFN as two of the
premier Talk stations in Las Vegas.
I'look forward to developing and
improving on what he has already
accomplished.”

Gambiing
Continued from Page 3

are overwhelmed by the outpour-
ing of sympathy from so many
| people over the death of my father,
and we are very grateful. It's a tes-

tament to just how many people he

touched during his long and suc-
cessful career.”

A private funeral service for
Gambling was held in Florida ear-
lier this week. A public memorial is
scheduled for Jan. 22 at 12:30pm at
New York’s Brick Presbyterian
Church, located at Park Avenue at
East 91st Street.

Marks
Continued from Page 11
in mid-December 2003 for $26 mil-
lion and shortly thereafter retumed
KKAT to “K-Kat," an identity it had
| owned for over 16 years before
ing it in January 2002 in fa-
vor of “K102, 12-in-a-row Country.”
“KKAT is a heritage Country ra-

dio station with tremendous roots,”
Mill Creek/3 Points Media VP/Mar-
ket Manager Randy Rogers told
R&R. “Country listeners still have
great memories of what K-Kat was
when John was here, and we can
resurrect those. If anyone was going
to rebuild it, it had to be John
Marks.”

WaLL
Continued from Page 3

“It is very rare in radio nowadays
to get to launch a brand-new con-
cept,” WMLL PD Jeff Allen said. “We

are very excited about this format.”

Assisting in Red’s launch is
former Emmis executive Chuck
Hillier, who serves as President of
New Standard Communications
and is consulting.

Camacho
Continued from Page 11
“Marco was the obvious choice
to oversee the Western region,” Cu-
mulus COO Jon Pinch said. “He
will also be a great asset in helping
us recruit top people to fill some
key market manager openings we

have in the region and within the
company.”

Camacho told R&R, “Just having
this added responsibility is great,
because it will allow me to have a
greater impact on the company
overall, which ] am thrilled and ex-
cited about.”

FCC AcCTIONS
House 0f Representatives Once Again Targets Media

he House Commerce Committee’s Talecommunications & Intemet

subcommittes has schedulad a hearing for Jan. 28 that will focus on
indecency on the television airwaves. But, if history is any indication of
how things will transpire, indecency on radio will also be discussad. Then,
mFeb.4.muboonmﬂtoewitaddeﬂ\eMuedconpoﬁﬁonhm
mmm.wmmmmmmhanm
nummmmmmmmmm
Twmhuboonmmmaiﬂcdmm.iwy.
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Music
CHOICE

30 million homes
27,000 businesses

Available on digital cable and DirecTV
Damon Williams e 646-459-3300

T LIST
Seth Neiman

ENRIUE IGLESIAS Not in Love
TEARS FOR FEARS Closest Thing To Heaven

SOFT ROCK
Seth Neiman

3 DOORS DOWN Here Without You
CHRISTINA AGUILERA The Vosce Within
FIVE FDR FIGNTING 100 Years
WESTLIFE Mandy

R&B & HIP HOP
Damon Williams

G-UMIT (/50 CENT | Wanna Get To Know You
JAY-Z Dart Oft Your Shoulder

MAHOGANY Take A Look Al Me Now

USHER AR JON & LUDACRIS Yeah

RAP
DJ Mecca

ROYCE DA $°9 Hip Hop
SOULJA SLIM LJUVENILE Bootm Up

PROGRESSIVE
Liz Opoka

JONATHA BROOKE Better Atter All
MELISSA ETHERIDGE Bieathe

SMOOTH JAZ
Gary Susalis
RICHARD SMITH Latsimo

AMERICANA
Liz Opoka

ROSIE FLORES Midnight To Moonlight
ALISON KRAUSS The Scariet Tide
LYLE LOVETT In My Own Mind

1221 Ave. of the Amenicas
New York, NY 10020

SIRIUSA/

866-MVTUNES

WEST

21,000 movie theiters

1. ALICIA KEYS You Don't Know My Name
2. HILARY BUFF Come Clean

337 Party Tomgnt

4 TYNISHA KELI Conversation With God
5. MATURAL What i

MIDWEST

212-584-5100

SIRIUS RADIO I o
Steve Blatter m ﬁ’{e”rw

| HBLARY DUFF Come Ciean

TWISTA Siow Jamz

M M' JASON MRAZ You And | Both
Swedish Egil Hip W Mation
. PICOTTO & A. FERRI Praying Footsie Geronimo
VERDEZ Get Loaded | ERICK SERMON Relentiess
RICHARD HUMPTY VIBSION Never L et Me Down [ RED CAFE Fiy As She Wanna Be
FULL INTENTION s Set To Groove | ' [ERkCKSEnNON rm Notthm

| New Couatry

| Al Skop
The Puise | SOMYA I8AACS Mo Regrets Yet
Haneen Arafat The Trend
JOHM MAYER Clartty Joel Salkowitz
SUONE o far, ey RYAN ADAMS So Airve

10 mitiion homes 180,000 businesses
Rick Gillette » 800-494-8863
OMX Fashion Retail Video ALTERNATIVE
David Mihail Dave Sloan

The top music videos shown on DMX Fash-
1on Video, targeted at 18-34 adults.

STARSAILOR Sitence is Easy
FOUNTAINS OF WAYNE Mexican \Wine

NELLY FURTADO Powerless (Say What You Want) |  LIVING END Who's Gonna Save Us
TRAIN When | Look To The Sky
GFFSPRING Hit That ROCK
"EVAKESCENCE My Immorta Stephanie Mondello
3OS DOV VRIS Vou 3DOOAS COWN Away From The Sun
WEW PORNOGRAPHERS Al For Swinging You Around
JACK JOHNSON Taylor
SHANLA TWAIN She's Not Just A Pretty Face ADULT ALTERNATIVE
B2K UFABOLOUS Bacaboom Stephanie Mondello
AL GREEM | Can't Siop TOBY LIGHTMAN Devils And Angets
T
his section features this week's new adds Flask
on DMX MUSIC channels availabie via digi- Leswite Mo
tal cable and direct broadcast satellite. BHSCRL FLATYS M3ybefey
KEITH URBAN You'l Think Of Me
CHR/POP
Jack Patterson el
Danielle Ruysschaert
KYLIE MINOGUE Siow
BRITNEY SPEARS Toxic KYLIE MINOGUE Siow (Synth Crty Rernux)
JANI & LAN Drop Da Vibe (Origmai Mix)
CHA/RHYTHMIC BRITNEY SPEARS Toxic
CHRISTINA AGUILERA The Voice Within (Almsghty Mx)
Mark Shands 0J FIXX | Like It (Original Breaks Mix)
ALICHA KEVS | Wanna Get To Know You
RAPMIP-HOP
SIRES Mark Shands
Jack Patterson
VAN HUNT Second Of Pleasure WESTSIDE CONNECTION Various Tracks

T.). Rubberband Man YING YANG TWINS Various Tracks

1. ALICIA KEYS You Don't Know My Name
2. HILARY DUFF Come Clean

3. JEWEL Intuition

4. 31 Party Torwpht

5. TYMISHA KELI Conversation With God

SOUTHWEST

1. ALICIA KEYS You Don't Know My Name
2. HILARY DUFF Come Clean

3 MATURAL What it

4 JEWEL Intution

5. 37 Party Torgnt

NORTHEAST

1. ALICWA KEYS You Don't Know My Name
2. HILARY DUFF Come Clean

3. TYMSHA KEL) Conversation With God
4. JO$H KELLEY Amanng

S. SARAN MCLACHUAN Faken

SOUTHEAST

1. ALICIA KEYS You Dont Know My Name
2. JEWEL Intution

3. HILARY DUFF Come Clean

4 TYNISHA KELI Conversation With God
§. 3T Party Tonught

Artist/Title

Total Plays
CHEETAH GIALS Cinderella 77
HILARY DUFF So Yesterday 74
D-TENT BOYS Dig It 74
RAVEN Superstition 74
HAMPTON Hampsterdance 2 73
LINDSAY LOHAN Uttimate 72
LIZZE MCGUIRE What Dreams Are Made Of 72
HILARY DUFF Why Not 72
STEVIE BROCK Al For Love 63
JESSE MCCARTNEY Beautitul Soul 46
CLAY ANKEN Inwisible - @7
AVRIL LAVIGNE Complicated R
STACIE ORRICO (There's Gotta Be) More To Life R
ALL-AMERICAN REJECTS Swing. Swing R
AVRIL LAVIGNE SkBer Boi kY}
ATOMIC KITTEN Tide s High (Get The Feeling) i
MICHELLE BRANCH Are You Happy Now? A
KELLY CLARKSON Miss independent 3
STEVIE BROCK If U Be My Baby * 3
JUMPS Do Ya kil

@ Playlist for the week of Jan. 5-11.

AoL Radio@Network |

Ron Nenni

Top Alternative

Cameo

BULMK-182 ! Miss You

JET Coid Hard Bitch

LIVING END Who's Gonna Save Us Now
LINIKIN PARK Lying From You

TRAPT Echo

WHITE STRIPES | iusst Dont Know What To Do With Mysa

Top Country
Lawrence Kay

TRINE TRIGGS Heaver On £arth
EMERSON DRIVE Last One Standing

@ﬁADID NETWORKS

Phil Hall = 972-991-9200

Tom Jeyner Morning Show
Vern Catron

AVANT Read Your Mind
RUBEN STUDDARD Sorry 2004

@

Ken Moultrie » 800-426-9082

Active Rock

Steve Young/Kristopher Jones
SMILE EMPTY SOUL Nowhere Kids
DARKNESS i Beheve In A Thing Cailed Love
Heritage Reck

Steve Young/Kristopher Jones
RUSH Limelight

Steve Young/Josh Hosler/John Fowlkes

MARY J, BLIGE EVE Not Today
Rhythmic CHR

Steve Young/Josh Hosler/John Fowikes

JAY-Z Dirt Oft Your Shouider
RUBEN STUODARD Sorry 2004
PETEY PABLO Freek-A-Leek

Soft AC
Mike Bettelli/Teresa Cook
FIVE FOR FIGHTING 100 Years

Mainstream AC
Mike Bettelli/Teresa Cook
MARTINA McBRIDE This One's For The Garls

The Dave Wingert Show
Mike Bettelli/Teresa Cook
MARTINA McBRIDE This One's For The Girts

Mainstream Country

Ray Randall/Hank Aaron
CRAJG MORGAN Every Fnday Afternoon
BLUE COUNTY Good L ttle Girls
CAROLYN DAWN JOHNSON Simple Lie
REBA McENTIRE Somebody

New Couatry

Hank Aaron

CRAIG MORGAN Every Friday Aftesnoon
CAROLYN DAWN JOHNSON Simpie L ite
CLINT BLACK Spend My Time

RASCAL FLATTS Maybesry

La

Ken Moultrie/Hank Aaron
GARY. ALLAN Songs About Ram
DIERKS BENTLEY by L ast Name

24 HOUR RORMATS
Jon Holiday » 303-784-8700

Aduilt Hit Radie
KELLY CLARKSON The Trouble With Love Is

Adult Cont
SIMPLY RED 100 Years

V.. Country

Penny Mitchell
GEORGE STRAIT Desperately
LEANN RIMES This Love
CLAY WALKER | Can't Sieep

- MUSICSNIPPETCOM

GREAT AMERICAN COUNTRY
Jim Murphy e 303-784-8700
EMERSON DRIVE L 251 One Standing

WESTWOUOD ONE

Charlie Cook » 661-294-9000

Bright AC

Jim Hays

KELLY CLARKSON The Trouble With Love is
MELISSA ETHERIDGE Breathe

Mainstream Country
David Felker

GEORGE STRAIT Desperatety
RASCAL FLATTS Mayberry
REBA McENTIRE Somebody

Het Country

Jim Hays

CRAIG MORGAN Every Friday Atternoon
KELLIE COFFEY Texas Plates

Yeung & Verna
David Felker

GEORGE STRAIT Desperately
RASCAL FLATTS Mayberry

£3
«
WAITT RAIN) NE TWONS

Country Today
John Glenn
KESTM URBAN Unti You Think Of Me
MARK WILLS That's A Woman
RASCAL FLATTS Mayberry
KELLIE COFFEY Texas Piates

Atternative Now!

Chris Reeves * 402-952-7600
3 DOORS DOWN Away From The Sun

JET Coid Hard Bitch

PUDOLE DF MUOD Heel Over Head

ORGY The Obvious

AC Active

Dave Hunter
MELISSA ETHERIDGE Breathe
CLAY AIKEN Invistbie

i

Scott Meyers « 888-548-8637

Nightly Tesh Show
TIM MCGRAW Tiny Dances

Weekend Tesh Show
SHERYL CROW The Fust Cut Is The Deepest

LAUNCH

Jay Frank » 310-526-4247

Audio

CHINGY One Call Away

COURTNEY LOVE Mono

OAMIEN RICE Cannonball

DASHBOARD COMFESSIDNAL Rapst Hope Loss
INCUBUS Megalomaniac

KEITH URBAN You'll Think 0f Me

KID ROCK Cold & Empty

NORAH JOMES Tuin Me On

RASCAL FLATTS Mayberry

Video

AFI Sitves & Cold

DILLY CURRINGTON | Got A Feehin’
SAD BOY'S DA BAND Tonight
DMX Get It On The Hoor

GARY ALLAN Songs About Ramn
G-UMIT Poppm Them Thangs
ICUBUS Megalomaniac

LIL SCRAPPY Head Bussa
LOSTPROPHETS | ast Trasn Home
PAT GREEN Wave On Wave
TRILLWILLE Neva Eva

YOUNG GUNZ No Better Love

Tony Lamptey » 866-552-9118

Hip-Hop

T.0. Rubber Band Man

ROYCE 0A 8% Hip Hop

SOULJA SLIM Lov Me Or Lov Me Not

www.americanradiohistorv.com
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L3
KELIS Metkshaie 18
OLINK-182 Feeling Thes 7
O DOUBT it's My L e 7
JAY-I Change Clothes 17
GOOD CHARLOTTE Hoid On 16
CHRISTINA AGUILERA The Voce Within 15
OUTRAST The Way You Move 15
SIMPLE PLAN Perfect 13
2PAL UNOTORIOUS 8.1.6. Runmin’ (Dying To Lve) 13
TRIUMPH THE INSULT COMIC D0G | Keed 10
BEVONCE Me. Myself And | 9
CLAY AREN Invisiie 8
ALICIA KEYS You Don't Know My Name 8
LINKIX PARK Numb 8
OUTRAST Hey V3! 6
WANYE WEST Through The Wire 6
TWISTA IAANYE WEST & JAMIE FOXX Siow Jamz 6
JET Are You Gonna Be My Gurl 5
NICK LACHEY This | Swear ]
JESSICA SIMPBON W You )

Video playisst for the week of Jan. 5-11

Davd Comn - :
General Manager 2_

NANYE WEST Through The Wire 36
SEAN PAUL 'm St In Love With You 3
JET Are You Gonna Be My Garl 0
OARKNESS | Betreve In A Thing Cailed Love 29
JAY-Z I/PHARRELL Change Clothes 8
KELIS Milkshake 26
QUTKAST The Way You Move 26
ALICLA KEYS Y 1t Know My Name 2
OUTKAST Hey va 2
NO DOUBT 115 My Lde a3
MARY J. BLIGE I£VE Not Today 2
RYAN ACAMS So Alve 20
LINKIN PARK Numb 20
ATMOSPHERE Trying To Find A Batance 19
OFFSPRING Het That 9
BLINK-182 Feeing This 19
2PAC UNOTORIDUS B.LG. Runvw' (Dy - 17
COLDPLAY Moses 17
TWISTA IAANYE WEST & JAMIE £OXX Siow Jarmz 1

HOOBASTANK Out Of Control 15

Video playtist for the week of Jan 5-11

75 million househoids

Lori Parkerson
202-380-4425
DPM (XMS1)
Blake Lawrence

CANDEE JAY If | Were You -
PAUL WAN DYX Homage

THE LOFT (XMS8)
Mike Marrone :

D400 Sand In My Shoes

DOLOREAN The Light Behind My Head
DOLOREAN Morng Watch
DOLOREAN Jennry Place Your Bets
INDIGD GIRLS Pertect Workd

JOHN GORKA Shapes

JOMATHA BROOKE Better Atter All
JOSH RITTER Caidorna

JOSH RITTER The Bag Actress
MATTHEW RYAN Come Home
MATTHEW RYAN Trouble Dot
MELISSA ETHERIDGE Breathe
RICKIE LEE JONES Tree On ABentoro
RICKIE LEE JONES Lap Dog

RICKIE LEE JONES Ughs Man

RYAN ADAMS £ nghsh Gerls Approximately
AYAN ADAMS | See Monsters

RYAN ADAMS Thank You [ outse
TEITUR Josephine

TOR! AMOS Biiss

TORI AMOS Sweet Dreams
TWILIGHT SINGERS Papiion

U-POP (XM29)

Ted Kelly

VICTORLA BECKHAM This Groove
STACIE ORRICD | Promese
LIBERTY X Everybody Cres
RICHARO X 1/JAVINE You Used To

RAW (XM66)

Lleo G.

MOBB DEEP Gangstas Roil
MASTER P Them Jean

WATERCOLORS (XM71)

Trinity

PETER WHITE Tabun' Bout Love

DAN SIEGEL In Your Eves

RICHARD ELLIOT Sty

DAVIO SANBORN 1sn) She L ovety

X COUNTRY (XM12)

Jessie Scott

DIXIE CHICKS Top Of The Worit Tour

RYAN ADAMS [ ove s Heil Pt 2

GOURDS Grown' A Bearts Soundtrack
FROGHOLLER Aadings

AN AMERICAN STARLET Duchess Of Hazard
BERMIE LEADON Murror

WAOE BOWEN & WEST 84 The Bive Light Live
JIMMY & DAVID LEE KAISER Spuriock Road
XM CAFE (XM45)

Bill Evans

DAMIEN RICE O

THORNS Bive

KED' MO" Keep It Simple

JONATHA BROOKE Back in The Circus

Paut Marszaiek RYAN ADAMS ( ove is Hell Pt 2
VPMusxc Programming M (xm’
ADDS Kane
KELIS b
PIMK God Is A DJ NICKELBACK Someday
LUOACRIS Stand Up
RUBEN STUDDARD Sorry 2004 QABY BASH Sugs Suga
WIOELIFE Ai Things (Just Keep Getting Better) NO DOUBT frs My Lde
OUTNAST The Way You Move
Piays OUTRAST Hey Ya!
TRAPY
SHERYL CAOW The First Cut i The Deepest 25 | 3DOORS DOWM Here Without You
3 O0ORS DOWM Here Without You 2 SIMPLE PLAN Perfect
WO DOURT it's My L e 24 | CHINGY Holdae in
MICKELBACK Somedzy 23 | CHRISTINA AGUILERA The Voce Wittun
LI PARK Numb
bt JLAL B e GodisADy
JET Are You Gonna Be My Git 2 RUEL Falts On Me
MAROON § This  ove 2 DEYONCE /SEAN P Baby Boy
G000 CHARLOTTE Hoid On 21 | JESSICA SIPSON With You
ALICIA KEYS You Don't Know My Name 1| [ESMONE KN
OUTKAST The Way You Move 18
JACK JOHNSOM Tayior ”
KID ROCK Foel Like Makir Love ” 36 million househoids
BEYOMCE Me Mysett Ang | 15 Cindy Mataoud,
#IVE FOR FIGHTING 100 Years 15 VPMusic Programming
MATCHBOX TWENTY Bright Lights 15 & Entertainment
JESSICA SIMPSON With You 15 VIDEO PLAYLIST
TRAIN When | Look To The Sky "
CHRISTINA AGUILERA The Vorce Within 13 | R RELLY Step in The Name Of Love
DIDO Wnie Flag 13| LUDACRIS Stand Up
KANYE WEST Though The Wire
FUEL Faits On Me 131 JAGGED EDGE Waiked Outta Heaven
JAY-Z Change Clothes n JAY-Z IPHARRELL Change Clothes
HOWIE DAY Pertect Time Of Day 10 DUTKAST The Way You Move
SARAH McLACHLAN Falen 10 BEYONCE Me Myselt Ang
STAIND So far Away 90 | YING YANG TWINS (ALl JON... Saft Shaker
COUNTING CROWS She DontWankNovody 9| A¥AMT Rexd You: Mg
EVANE SCEMCE My Imimortal 9
JASON MRAZ You And | Botn s _RAPCITY TOP 10 o
KELLY CLARKSOM The Trouble With L ove 6 | JAV-ZUPHARRELL Change Ciothes
OAVE MATTHEWS Save Me 6 | LUDACRIS Spuash Watertaits
TRUMAN Girt With A Pearl 3 CASSIOY IR, KELLY Hote!
MARY J. BLIGE I/EVE Not Today 2 YING YANG TWINS U/ LIL JOM... San Shaker
JOSH GROBAN You RarsqMe Up 2 | JUVEMILE LMANNIE FRESH In My i fe
RELIS Milkshake 2 m:a:s: Though The Wire
R. RELLY Step In The Name Of Love 2|15 Rubber Man
PUDDLE OF MUDD Away From Me 2 TWISTA tAANYE WEST & JAMIE XX Siow Jamz
OUTNAST The Way You Move

Video playiet for e week of Jan 5-11,

TELEVISION _

COUNTRY MUSIC TRELEVISION
65.9 million househoids

8rian Phukps, St. VP/GM
Cheis Parr, VPMusx: & Talent

TELEVISION

Video playtrst for the week of Jan 5-11,

ADDS

BILLY CURRMIGTON | Got A Feelin
Pan

TOP 20 ™
TOBY KETTH American Soidier 50 43
ALAN JACKSON Remember When 30 20
SHAMIA TWAM She's Not Just A Pretty Face 30 20
SRAD PAISLEY L ittie Moments 29 2
BROOXS & DUNN You Cant Take 29 20
SARA EVANS Perfect 28 4
CHAIS CAGLE Chicks Dig It 28 23
SHERYL CROW The First Cut Is The Deepest 28 22
KENNY CHESNEY There Goes My Lde 28 2
TRACE ADKINS Hot Mama a »
REBA McENTIRE I'm Gonna Take That Mountam 27 21
MONTGOMEAY GENTRY Hell Yean 2 28
GARY ALLAN Songs About Rain 25 19
JOE WICHOLS Cool To Be A Fool 179
JOSH TURNER Long Black Train 16
BUDOY JEWELL Sweet Southern Comfort 13 8
M. STUARTM. HAGGARD Farmer's Blues 13 8
ROONEY CROWELL Earthbound 12 8
CLINT BLACK Spena My Time 7 7
ROBINELLA 8 THE CC STAING BAND Man " 8

Axpidy as mondored by Mediatase 247
between Jan §-11.

- . AMERICAN
. .7 COUNTRY.

<
" an®

Jim Murphy, VPProgrammung
19 mithon households

ADDS
EMERSON ORIVE Last One Standing

TOP 20

ALAN JACKSON Remember When

KEMNY CHESNEY There Goes My Life

TDBY KEITH American Soldier

JOSH TURNER [ ong Black Train

BRAD PAISLEY Lrttie Moments

BUDDY JEWELL Sweet Southern Comfort
SHANIA TWAIN She's Not Just A Prefty Face
BROOKS & OUNN You Can't Take The Honky Tonk
SARA EVANS Perfect

DIERKS BENTLEY My Last Name

WYNOMMA Heaven Help Me

JOE MCHOLS Cool To Be A Fool

RHOMOA VINCENT It Heartaches Had Wings
BRAN McCOMAS You're In My Head

J. TAYLOR/A. KRAUSS How's The World Treating You
TRACE ADKINS Hot Mama

BILLY RAY CYRUS Always Sixteen

RUSHLOW | Can't Be Your Friend

GARY ALLAM Songs About Rain

BLUE COUNTY Good Littie Girls

Information current as of Jan. 16,

POLSIAR

CONCERT PULSE
Avg. Groes
Pos. Artist (in 000s)
1 SIMON & GARFUNKEL $23954
2 EAGLES $1.1764
3 SHANIA TWAIN $1.060.6
4 AEROSMITH § KISS $981.3
S CHER $7946
6 LuIS MIGUEL $6415
7 MANA $550 6
& TOBY KEMH $4144
9 RED HOT CHILI PEPPERS $37456
10 ALAN JACKSON $305.3
11 TONY HAWK'S BOOM BOOM HUCKJAM 5264,
12 JOHN MAYER §2582
13 TRANS SIBERIAN ORCHESTRA $222.7
14 KOAN & LIMP BIZXIT $207.3
15 MATCHBOX TWENTY $206.7

Among this week's new tours

BARENAKED LADIES
FINGER ELEVEN
PUDDLE OF MuDD
SUGHTLY $TOOPMO

The CONCERT PULSE s courtesy of
Polstar, @ puticaton of Promoters

TOP TEN SHOWS Jan. 5-11
Total Audience Adults 18-34
(105.5 million househoids)
1 CcS 1 Friends
2 Fox NFC Playoft 2 ER
(Packers vs. Eagise) 3 Fox NFC Playoft
3 AFC Divisional Piayoft (Packers vs. Eagies)
(Titans vs. Patriots) 4 The Apprentice
4 Friends 5 The Simpeons
5 ER. 6 AFC Divisional Playoff
6 CSI: Miami (Thans vs. Patriots)
7 Everybody Loves Raymond 7 Simple Life (Wednesday)
8 The Apprentice 8 Csi
9 Without A Trace 9 Fear Factor
10 Law & Order 10 TheO.C.
Source: Nielsen Media Research
COMING NEXT WEEK b
Friday, 116 host Saturday Night Live (NBC,

* Mandy Moore, The Sharon
Osbourme Show (check local listings
for time and channel).

* Dweezil Zappa and Lisa Loeb
host Dweezil and Lisa. a cooking
and vanety senes debuting on the
Food Network (10pm ET/PT).

¢ Puddle Of Mudd, The Toright
Show With Jay Leno (NBC, check
local iistings for time).

* Christina Aguilera, Late Show
With Davd Letterman (CBS. check
local kstings for time).

* Enrique Iglesias wraps up a
week as guest co-host on Jimmy
Kimme! Live (ABC, check local fist-
ings for time)

e The Bouncing Souls, Late
Night With Conan O'Brien (NBC,

11:30pm).
Menday, 1/19

* Dave Navarro, The View (ABC,
check local listings for time).

« Al Green, Jessica Simpson and
Nick Lachey, David Letterman

« The Strokes, Conan O8nen

* Death Cab For Cutie, Craig
Kitbom.

Tuesday, 1/20

* Paula Abdui, The Ellen DeGen-
eres Show (check local histings for
time and channel).

* Toby Keith, Jay Leno.

* Yeah Yeah Yeahs. Jimmy Kim-
mei.

* The Candy Butchers, Conan
OBrien,

check local listings for time). ¢ lce Cube, Crag Kilbom.

« The Bacon Brothers. Late Late Wn‘way! 174
Show With Craig Ki{born (CBS, + lce Cube, Ellen D
check local listings for time) + Clay Aiken, Jay Leno

*Mandy Moore, Gavin DeGraw
and The Bacon Brothers. Last Call Tharsday, 1/22
With Carson Daly (NBC, check local * Sheryl Crow, Jay Leno.
listings for time). * Phantom Planet. David Letter-

Saturday, 117 R :

+G-Unit %50 Cent perform and * The Thrills. Jmmy Kimme!.

Jessica Simpeon and Nick Lachey — Julie Gidkow
FiLms
BOX OFFICE TOTALS
Jan. 9-11
Title Distributor $ Weskend  $To Date
1 Lord Of The Rings: Return... (New Line) $1420  $312.32
2 Big Figh (Sony) $13.81 $23.38
3 Cheaper By The Dozen (Fox) $11.75 $101.14
4 Cold Mountain (Miramax) $7.88 $55.34
5 Something's Gotta Give (Sony) §7.72 $92.51
6 My Baby's Daddy (Miramax)" $7.54 $7.54
7 Chasing Liberty (WB)* $6.08 $6.08
8 Paycheck (Paramount) $5.14 $46.44
9 The Last Samurai (WB) $4.55 $97.18
10 Mona Lisa Smile (Sony) $4.38 $56.88

“First week in release. AX figures in millions
Source: ACNwisen EDI

COMING ATTRACTIONS: This
week’s openers nclude Torque. star-

Pharrell Williams — as well as Jill
Scott's “Comes to Light (Every-

ring recording artist ice Cube. thing),” R. Kelly's “Ignition (Remix).”
Currently intheaters is Love Dont  Joe Budden's “Baby Ginl” Nivea's
Cost a Thing, stamng Nick Cannon.  “Exgirffriend” and Ginuwine's “How

Look sharp for KKBTAos Angeles
moming man Steve Harvey in a
supporting role. The film's Holly-
wood soundtrack sports two tunes
by Busta Rhymes — “Shorty (Put

Far Will You Go" Cuts by Murphy
Lee, Jazze PHA & Sleepy Brown,
Melissa Schuman, Mr. Cheeks,
Nicole Ray, Jeannie Ortega,
Rama Duke, 3LW, Hous'ton and

It on the Fioor)” w/Chingy, Fat Joe  Cash Take & B. Griffin complete
and Nick Cannon and “Pass the the ST.
Courvoigier (Part 2)° w/P. Diddy and — Juke Gidlow

oo dliobictaorn,
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NEWS/TALK/SPORTS

2004 R&R N/T Industry
Achievement Award Nominees

R&R readers to determine winners

‘ his week we recognize the final nominees for the 2004 R&R News/Talk Indus-
try Achievement Awards. Voters will undoubtedly have a tough time choosing this
year’s winners because the people and stations nominated represent the very best
our format has to offer. Ballots have already been mailed to R&R News/Talk sub-
scribers in good standing with this week’s issue. Winners will be announced at our
awards luncheon at the R&R Talk Radio Seminar, to be held Feb. 26-28 at the Re-
naissance Washington, DC Hotel. Congratulations to each and every one of our 2004

. nalists will be judged by a

Are You Talk Radio’sNext
RisingStar?

At the 2004 R&R Talk Radio Seminar next month in
Washington, DC some of the best ears in News/Talk ra-

dio will be seeking Talk ra- s Bl A
dio’s next rising star. Six fi- s

panel of Talk professionals
duning a special session at
TRS 2004, with one winner
receiving a one-hour week-
end audition on WABC/New
York and a one-on-one critique from WABC PD/OM Phil
Boyce.
To be eligible for consideration, submit your three-to-five-minute

aircheck on cassette or CD no later than Jan. 23 to:

R&R Rising Stars Of Talk Radio

Box 1113
10100 Santa Monica Boulevard, 3rd Floor
Los Angeles, CA 90067-4004

nominees!
NEWS/TALK EXECUTIVE OF THE YEAR
. : l '
/ i |
k. . “ r \ L = é
S ‘
4 A Vow
Ed Atsinger Ill John Hare Joel Hollander John Hogan Traug Keller Kraig Kitchin
Salem Communications ABC Radio Infinity Broadcasting Clear Channel Radio ABC Radio Networks Premiere Radio Networks
= NEWS/TALK GM OF THE YEAR
423 ] - ¥ | ’ I
-~ P » ' [
s 3 | 5 |
1> -b |
L= N I ‘ =y - ;
Greg Ashlock Bob Bruno Todd Fisher Ed Kiernan Tim McCarthy David Meszaros
KF1/Los Angeles WOR/New York KSTP/Minneapolis WBAL/Baltimore WABC/New York WSB/Atlanta

SEAN HANNITY
TUNED IN TO AMERICA

CONGRATULATIONS

Continued on Page 16

SEAN HANNITY

on another amazing year!

2003 R&R National Talk Host of the Year,

Marconi Winner, Best Selling Author,

Award Winning TV Star, and heard on over

400 of America's most important NewsTalk Stations.

RADID NETWORKS

america listens to abc
wvouhomally com wew shoredie.com m
212-735-1700 TUNED IN TO AMERICA

www.americanradiohistorv.com
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Continued trom Page 15

o~ NEWSTTALXPDOFTHEYEAR

Robin Bertolucci Phil Boyce Steve Butler Ken Charles Jim Farley Kipper McGee
KFi/Los Angeles WABC/New York KYW/Philadelphia KTRH/Houston WTOP/Washington WDBO/Orlando
- NEWS/TALK NATIONAL PERSONALITY OF THE YEAR s e
| |
-
P
Glenn Beck Dr. Joy Browne Sean Hannity Rush Limbaugh Dave Ramsey Michael Savage
Premiere Radio Networks WOR Radio Network ABC Radio Networks Premiere Radio Networks The Lampo Group Talk Radio Network
s NEWS/TALK LOCAL PERSONALITY OF THE YEAR s —

Y
| ‘k‘

ai 0O |
= 8
.

Curtis & Kuby Chris Baker Bill Handel Fred Honsberger Dave Ross Jay Severin
WABC/New York KPRC/Houston KFi/Los Angeles KDKA/Pittsburgh KIRO/Seattle WTKK/Boston
NEWS/TALK STATION OF THE YEAR

1819

KFIAM:640 M‘AM-SSO_@_BG

NewsTalkRadio
More Stimulating Talk Radio " WABc [ ] w le
- ——— ALL NEWS. ALL THE TIML
KFY KGO/ WABC/ WBEN/ WDB0/ WINS/
Los Angeles San Francisco New York Buffalo Oriando New York

A PENNY SAVED IS
A PIENNY EARNED.

Good advice. but lmlu) i’s not as simpl«'.

Regardless of your market or format, listeners want to know
the latest financial trends affecting their lives. AP Radio and
Bankrate.com have teamed up to offer the Personal Finance Minute

audio features perfect for local ad sponsorship. Heard exclusively
on AP Network News, it's just one of many features that can add a
few Ben Franklins to your paycheck. Learn more today by calling

us at 800-527-7234, or visit www.apbroadcast.com

Bankrate.com

Ap rapio
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Congratulations
Dave!

Nominated 3 Years Bunniny
2004 R&R News/Talk National Host of the Year

SHOW

“ Where life happens; caller affer caller...”

Now Heard on 200 Affiliates and Growing!
LISTEN WEEK@&V@ LIVIE 2-3RPM/ET

24/1 Refeeds Available 1 Bob Borquez @ 1-877-810-0AVE
Listen te Dave onlize @ www.daveramsey.com
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_CLASSIC ROCK i

Classic Rock’s Most Played

Here are the 30 most played songs at Classic Rock, ac-
cording to Mediabase. Data includes all spins from Janu-
ary-December 2003.

AEROSMITH Sweet Emotion
‘ , LYNYRD SKYNYRD Sweet Home Alabama
nouer ecl Year g
KANSAS Carry On Wayward Son
ZZ TOP La Grange
: . . BOSTON More Than A Feeling
Aerosmith, Skynyrd remain top acts in 2003 AEROSMITH walk This Way
ZZ TOP Tush
- EAGLES Life In The Fast Lane
( . o BOSTON Peace Of Mind
~—halk up another win for Aerosmith: “Sweet Emo-  ¢r. “These songs — ‘Sweet Emotion’ STEVE MILLER BAND The Joker
tion,” a 28-year-old record that refuses to fade in popu- and Sweet Home Alabama’ — are ::m&agg g:c":'NRx
larity, was the most played song at Classic Rock in 2003. ;z‘:“:"{lm:a;’:’“m el s EAGLES Hote! Calfornia
From January through December  “That is the focus of my station right “I always go back to the movie Al- %Nvme e Ro':: mxe e Crahpinns
2003, the song received 18343 spinsat  there,” he says. most Fanious, where the main charac- | Srieou Sh00% e A gt Lang
Classic Rockers monitored by Media- “If you take the median age of the  ter discovers his sister’s record albums FREE All Right Now :

base. Aerosmith also landed two oth-
er songs in the top 10 for 2003, as the
30-year-old “Dream On” finished at
No. 3 and “Walk This Way" placed at
No. 7. Close behind “Sweet Emotion”
at No.2 was the Lynyrd Skynyrd clas-
sic “Sweet Home Alabama.” That
song received 18,122 plays — a feat
that once again defied the program-
ming concept of bum.

Soundtrack Of Life

Why are these songs still so popu-
lar, in particular “Sweet Emotion”?
“It’s the epitome of what Classic Rock
is,” says Troy Hanson, Director /Rock
Programming for Clear Channel/
South Florida and PD of WBGG (Big
106)/Miami. “[ think "Sweet Emotion’
has been No. 1 at Classic Rock for the
last 10years. Itjust has a sweet, famil-
iar riff.” The track is also the most
played record at Big 106.

“I think the movie Dazed and Con-
fused opens with that song,” Hanson
says. “The 70s are the absolute core
for Classic Rock. When | say that, I'm
talking about ‘70s guitar-based rock.
‘Slow Ride’ by Foghat comes to
mind.”

Many of the top 30 songs on Medi-
abase’s most played list at Classic
Rock in 2003 came out before 1977.
This makes perfect sense to Hanson.

typical Classic Rock listencr, you have
a 35-t0-49-year-old. This was the
soundtrack of their life. We're really
talking about 1971-76. [ mean, look at
the key records. We had Zeppelin I
and Frampton Comes Alive and a cou-
ple of Bob Seger records in there.”

“If you take the
median age of the
typical Classic Rock
listener, you have a
35-t0-49-year-old.
This was the
soundtrack of their
life.”

Trey Kaasea

Feels Like The First Time
KCBS-FM (Arrow 93)/Los Angeles
MD Clark Macy has similar ideas
about why rock music of the 1970s
remains popular almost 30 years lat-

hidden underneath his bed and starts
shuffling through them. At the theater
it was fun listening to the crowd go,
‘I had that one!™”

Macy also says that the songs Clas-
sic Rock seems to play in high rotation
year after year connect with the audi-
ence more than anything else because
it’s the music of “firsts” for them.

“Whether it was one’s first time
driving or being witha member of the
opposite sex, this music was listened
to at the time,” he says. “It's those
types of things that bring the connec-
tion to this music.

“At Arrowfest, some of the bands
played some of those songs that | had
forgotten about. We went back after
hearing them live and thought about
putting them on the air as a spice
thing, The same thing happened with
the Bruce Springsteen concert, where
he did some of the old stuff you don't
hear anymore.”

Live Leaders

The continued popularity of 1970s-
era songs by bands such as Boston and
ZZ Top has also had a profound in-
fluence on the end-of-year receipts for
concert tours in the US.

“Look at how Aerosmith still bring
in the crowds year after year,” Macy
says. “They tour every year, they sell

DEREK & THE DOMINOS Layla
WHO Who Are You

BOSTON ForeplayLong Time
QUEEN Bohemian Rhapsody
EAGLES Already Gone

BAD COMPANY Bad Company

HEART Magic Man

ROLLING STONES Miss You
DIRE STRAITS Sultans Of Swing
BOB SEGER Turn The Page

BACHMAN-TURNER OVERDRIVE You Ain't Seen Nothing Yet

GEORGE THOROGOOD Bad To The Bone

out their shows, and they still com-
mand an audience.

“Last year The Rolling Stones and
Boston were touring. Fleetwood Mac
did, too, after a long absence. And all
did well. There’s now talk of a Yes
show here in L.A., and maybe the re-
turn of The Rolling Stones in late sum-

“With the state of new rock still in
abit of a funk, Classic Rock is that old,
familiar pair of blue jeans that you
love to wear,” he says. “It's that com-
fortable T-shirt that you've known
and worn and that will never die.

“I can never hear ‘You Shook Me
All Night Long’ or ‘Sweet Emotion’

mer. Chaching!” enough. Those are great songs. It's a
The release of greatest-hits CDs  true testament to just how great rock

from The Steve Miller Band and Bob  was back then — and [ program an

Seger & The Silver Bullet Band also ~ Alternative station as well.”

show that the popularity of some’of Macy says, “Those records were

Classic Rock’s core artists remains  hot, and they were great at the time,

strong. and that sound still lives today — and

So why has there been no burn on
so many of the songs we've heard so
often? For Hanson, it's the quality of
the current rock product — or lack
thereof — that is leading people to

not just on the radio. How many times
do we hear them in commercials and
in movies? And all those bands are
touring. It's good old-fashioned rock
‘n’ roll, and it's what the artists of to-
day grew up listening to.”

PARTY R(C

Visit the new website! www.wilburentertainment.com

GREAT CLASSIC ROC

MOTORSPORTS
RADI0. REDEFINED

831-429-2050

W“burenferiolnmenf
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Ratings
Continued from Page 1
2003 for the first time — fell 4.5%,
with a 6.6-6.3 trend. Most of
WNEW'’s gains came in weeks 9-12
of the fall survey, which reflect the
final two weeks of November and
the first two weeks of December.
WNEW altered its playlist on
Sept. 12, when it moved in a more
mainstream AC direction and
downplayed its “102.7 Blink” moni-
ker. A change to all holiday favor-
ites came on Nov. 13, and a retum
to AC under a new name — “Mix

In Los Angeles, where Emmis
CHR/Rhythmic KPWR rose 4.8-5.1
to remain at No. 1, Clear Channel
AC KOST climbed 3.5-3.7 with its
all-holiday presentation. That com-
pares to a 3.4-39 move in fall 2002
with all Christmas music.

Over in Chicago, WGN-AM re-
peated at.No. 1 with a 7.2-5.9
move, and WGCI-FM dipped 6.3
5.5 to remain at No. 2. AC WLIT,
one of two Chicago stations to
adopt a holiday-music format, fin-
ished in a seventh-place tie with a
2.9-4.0 jump — a 40% gain. AC

with its version of all-Christmas
programming.

In Philadelphia WBEB retumed to
the top spot with all-Christmas pro-
gramming, rising 48% with a 5.0-74
move. WSNl also featured all holiday
music and rose 2.7-4.0, finishing in
seventh place 12+. Detroit’s ali-
Christmas station, AC WNIC, soared
35-5.3 for a 51% gain and fourth-
place finish. The No. 1 spot went to
Urban W]LB, which jumped 5.1-6.1.

San Diego’s top station in the fall
was News/Talk KOGO, while
News/Talk WBZ continued to lead

102.7" — came on Dec. 26. competitor WNND dipped 2.0-1.9  the pack in Boston.
Los Angeles Chicago
Station (Format) Su'03 Fa'03 Station (Format) Su'03 Fa'03
KPWR-FM (CHR/Rhythmic) 48 51 WGN-AM (News/Talk) 72 59
KFI-AM (Talk) 42 47 WGCI-FM (Urban) 63 55
KROQ-FM (Alternative) 47 4.4 WBBM-AM (News) 44 50
KOST-FM (AC) 35 37 WVAZ-FM (Urban AC) 49 49
KLVE-FM (Spanish AC) 34 35 WLS-AM (News/Talk) 4.0 48
KSCA-FM (Reg. Mex. ) 40 35 WNUA-FM (Smooth Jazz) 39 44
KKBT-FM (Urban) 33 34 WBBM-FM (CHR/Rhythmic) 41 40
KTWV-FM (Smooth Jazz) 35 34 WLIT-FM (AC) 29 40
KIS/KVVS (CHR/Pop) 37 32 WOJ0-FM (Reg. Mex ) 30 35
KLAX-FM (Reg. Mex.) 30 3.0 WUSN-FM (Country) 44 33
KRTH-FM (Oldies) 29 30
Continuously updated ratings results: www.radioandrecords.com

Emmis

Continued from Page 1
$65.4 million. On a pro forma basis,
net revenue slid 1%. Emmis’ radio
division saw revenue jump 15%, to
$75.5 million; on a pro forma basis,
it was up 5%.

Looking ahead to Q4, Emmis ex-
pects domestic revenue to grow be-
tween 4%- 6%, to $60 million-$61.1
million. The company also predicts
total radio revenue (including inter-
national radio) will range from $63
million-$64.2 million. For fiscal
2004, Emmis predicts domestic ra-
dio revenue of $270.4 million-$271.5
million and total radio revenue of
$284.3 million-$285.5 million.

Emmis CFO Walter Berger said
during a conference call last week
that effective inventory control by the
company’s managers led to ad-rate
growth in the low- to mid-single-
digit range during the quarter, even
though Emmis’ stations were left

saddled with some unsold ad inven-
tory. “I think that is very, very telling
about the businesses that we're run-
ning, and it shows the strength of the
markets that we're in,” Berger said.

Emmis Radio President Rick
Cummings said he has seen signs
that his competitors are also having
luck driving up ad rates and that
pacings for the early part of 2004 are

strong.

Meanwhile, in a Q&A session
posted on the company’s website,
Emmis Chairman/CEO Jeff Smul-
yanbragged that his company’s New
York cluster “has done a wonderful
job of coming back from a challeng-
ing period,” noting that WQCD &
WRKS landed in the top 10 among
adults 25-54 in the fall Arbitron.

Smulyan also singled out WQHT/
New York for its success in battling
a direct format competitor: Clear
Channel’s WWPR. “New York
made this comeback because

everything’s working: sales, ratings
performance, management and a
sound focus at each of the three sta-
tions,” he said.

Smulyan also praised KPWR/Los
Angeles for a No. 1 finish 12+ and in
the 18-34 demo during the fall book
but admitted that Emmis’ Chicago
operations present “more of a chal-
lenge.” However, he said, “We're
staying ahead of our direct format
competitor and expecting things to
tum around with a good team.”

Smulyan also talked up the
company’s recently acquired Austin
cluster, whose purchase drew the ire
of Wall Street for adding debt to
Emmis’ balance sheet. “Austin has
just been textbook,” he said. “The
stations that were doing well are
doing even better, and the ones that
needed help have gotten it. The keys
have been buying some great sta-
tions and inheriting a good staff and
giving it the tools to do better.”

Snow
Continued from Page 1

Sunday, the weekly public-affairs
program on Fox’sbroadcast TV net-
work. As host of the show for the
past seven years, Snow has inter-
viewed numerous world and US.
leaders, including National Security
Advisor Condoleezza Rice, Secre-
tary of State Colin Powell, Secretary
of Defense Donald Rumsfeld, Sen-
ate Minority Leader Tom Daschle,
Sen. Joseph Lieberman, Pakistani
President Pervez Musharraf and
former Israeli Prime Minister Ben-
jamin Netanyahu.

Before joining Fox News in 1996
Snow was a nationally syndicated

columnist with the Detroit News. His
newspaper career also included
stints at USA Today and the Wasling-
ton Times. In 1991 he took a sabbati-
cal from journalism to work at the
White House for President George
H. W. Bush. Snow-first served as
deputy assistant to the president for
communications and director of
speechwriting and later became
deputy assistant to the president for
media affairs.

To register for the 2004 R&R Talk
Radio Seminar, being held Feb. 26-
28 at the Renaissance Washington,
DC Hotel, fill out the form on Page
20r log on towiw.radicandrecords.com
and click on “Conventions/Semi-

”

nars.
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Woods

Continued from Page 1
Clancy Woods to the SBS family and

| look forward to capitalizing on his

general-market expertise to execute
our aggressive sales-growth plan in
New York,” SBS President/CEQ
Raul Alarcon Jr. said. “Clancy’s
proven track record in radio bodes
well for our ability to effectively
monetize our New York cluster’s
spectacular ratings performance.”

Woods said, “SBS is a story of pas-
sion and entrepreneurial spirit that
has created a leader in Spanish-lan-
guage media. Our task now is to use
that same passion to make our phe-
nomenal audience delivery available
to more customers.”
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Conway Elected Ruler Of Bonneville/S.F.

Mere seconds before R&R went to press we received
- word that KOIT-AM & FM/San Francisco

l PD/Station Manager Bill Conway had
% been promoted to VP/Sr. PD of
P' Bonneville’s San Francisco cluster, which
)Q" includes Ciassical KDFC and Country
KZBR. According to Bonneville Sr. VP/
KOIT GM Chuck Tweedle, Conway will
continue to manage KOIT in addition to

gglegggx;mable his new responsibilities.
Gity Of Brotherly Love, My Ass

Last week Beasley’s new CHR/Rhythmic WLDW (Wild
96.5)/Philadelphia was on the receiving end of a C&D love
note from Clear Channel over the use of the term “Wild."
Naturally, it took the Clifton-consulted station about eight
minutes to react, and they turned potential lemons into lem-
onade: The jocks immediately began to refer to WLDW as
“the station formerly known as ‘'Wild™ and played an ob-
noxious buzzer every time the word was used on the air.

The station also began airing a series of subtie promos
like this “memo” from Wild GM Dave Donahue: “People,
the giant conglomerate that’s trying to take over the world,
Ciear Channel Communications, owner of wIOQ (Q102)
and WUSL (Power 99), is claiming they own the word ‘wild.’
They've also threatened a lawsuit if we don't stop using their
word. So please turn to page 844 in your Webster’s Dic-
tionary and erase the word ‘wild,’ and please refraln from
using it under penalty of law. And keep listening to 96.5, the
station formerly known as ‘Wild,’ for other wards that are
owned by the Clear Channel conglomerate. Here are a
couple of words that we suggest they should own as soon
as possible: *F**k you.” Thank you.” Stay tuned — this one
is about to get Wild-er.

Time Wounds All Heels

Or something like that.... It appears that Brian Wilson
and Big Don O’Brien have put aside their differences —
they've now re-teamed in afternoons at Infinity Oldies
WQSR/Baltimore. It was well documented that both guys
were less than fond of each other when they did mornings

. \9ss ena Rell - Drinkware - T-Shirts - Parmanent Signage & Postors - MGHB'FIPHII}'MS'".M'm.

Austin « Ky
W
- KBLX

: coyotepromotions
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ABSRI GanPmICS & BESIN C
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at the late WBSB (B104)/Bal-
timore from 1984-88. “We're
calling this our 20th anniver-
sary, and we haven't spoken
in 16 years,” O'Brien told the
Baltimore Sun. Most recently
O’Brien had been doing
nights at WQSR, while Wilson
had been running a successful
Talk radio vacation-relief service. How long the reunion will
last is anyone's guess — which should make for some great
radio.

O7Brien. left, with new best friend
Brian

Not Your Average Plain Jayn

KLLC (Alice @ 97.3)/San Francisco PD John Peake finally
hired an Asst. PD/MD: Meet Jayn, former Asst. PD/MD/
midday talent at KNRK/Portland, OR. “Thankfully, we sold
the stick shift!” says Jayn, who replaces The Madden, now
doing nights downstalrs at sister KITS (Live 105). Speaking
of KNRK, midday guy |C left abruptly last week to finish
school in the Bay Area.

The Programming Dept.

¢ After nearly four years as PD of Bonnevilie Hot AC si-
mulcast WWZZ & WWVZ/Washington, Mike Edwards
exits. Asst. PD/MD/afternoon driver Sean Sellers is handling
PD duties as GM Joel Oxley heads up the
search committee.

* WFLY (FLY 92)/Albany, NY PD/after-
noon driver Donnie Michaels (pictured)
says so long to snow as he packs his
[swim) trunks and heads to WHYI (Y-
100)/Miami to become Asst. PD/midday
talent. FLY MD/night jock John Foxx is
covering programming duties for now.

* Don Gosselin, PD of Clear Channel
Rocker WIOT/Toledo, takes on interim
PD duties at sister AC WRVF, replacing Beth Michaels, who
steps down to focus on her airshift. “it’s a great way to get
in touch with my feminine side,” says Gosselin.

* Former KTTB/Minneapolis PD/morning guy Scrap

Why is this man
smiling?

We do-
& all!

fo-Dannchis and d'zgm;a

)

HmeLine h
/ |

* Thomas Mottola steps down as Chalr-
man/CEO of Sony Music Entertainment
after 14 years.

* Allen Kepler named VP/Smooth Jazz '
Programming for Ciear Channel Radio.

* Maurice Gibb, co-founder of The Bee
Gees, dies at 53.

* Steve Jones appointed VP/GM for ABC
News Radio.

) IR,

* Dave Allan elevated to VP/GM of WUSL/
Philadelphia.

* Scott Elberg promoted to VP/GM of
WKTU/New York.

* Mark Snider tapped as head of Top 40
promotion at V2 Records.

* Ted Edwards named PD of WNEW/New
York.
I * Roger Wimmer rejoins Cox Broadcast-
l ing to start a new research company.
* Missy Worth elevated to Sr. VP at Co-
lumbia Records.
* Ed Scarborough rejoins WMXJ/Miami

as PD.
' Missy Worth

) e

* Rich Piombino promoted to OM at WMMS/Cleveland.
* Joel Salkowitz named Regional VP/Programming and
OM of WQHT/New York; Steve Ellis promoted to PD.

* Gary Fisher named VP/GM at WHTZ/New York.

2 /(45 AGO

* Tom Casey named OM for Transtar Satellite Network's
new Country format. |
» Tom Bigby named PD at KLUV/Dallas.

) EARS 460

* Jim Jeffries named VP/National Promotion at Phono-
gram/Mercury Records.

* WDRQ/Detroit fiips to Disco.

* Quincy McCoy named National Pop Promotion Direc-
tor for Fantasy Records. J

Allen Kepler

Scott Elberg

(.

TOLL-FREE 800-7-COYOTE
126-9683

coyotepromotions
yolepromoliads
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Jackson resurfaces as PD of Clear Channel CHR/Rhythmic
WBTT/Ft. Myers. Jackson replaces Ron “joMama Johnson”
Shepard, now PD of new CC Urban WBTP/Tampa.

o Stripes are apparently in fashion at WEUP/Huntsville,
AL, as PD Steve Murry is upped to OM. His old PD stripes
are passed down to afternoon driver Big Ant.

* Howie Marcus is named Format Manager for Sirus
Dance channeis The Beat and The Rave.

* Tony Cortez, night jock on Clear Channel's KXXM
{Mix 96.1)/San Antonio, adds MD stripes.

Formats You'll Flip Over

¢ Ciear Channel Country WRBY (Bob 102.5)/Utica,
NY flips to Hot AC as “Mix 102.5," leaving PD Mike Waish
on the beach. OM Stew Schantz, who already programs
clusterbuddies Rocker WOUR and CHR Pop WSKS &
WSKU, adds Mix PD duties to his already full schedule. New
call letters are pending, mostly because R, B and Y don’t
come close to spelling “Mix."”

* Federated Media relaunches Rocker WBYR/Ft.
Wayne, IN as “98-9 The Bear™ with a new look and re-
vamped lineup: Turner Watson and Tommy Collins, who
did middays and afternoons, respectively, at WXNR/
Greenville, NC, join for mornings. Cristi Cantle, who did
nights at WKLQ/Grand Rapids, joins for middays.

Quick Hits

* WNEW (Mix 102.7)/New York hires Lynn Hoffman
from VHI and Gregg Daniels from WBMX/Boston for
mornings. Rick Stacy shifts from
mornings to afternoons, while
Yvonne Velasquez will do nights.

* WIOQ/Philadelphia PD Todd
Shannon writes another chapter in
the infamous R&R Leap o’ the Week
book by snagging Mo Bounce for
nights from the night shift at Triad
CHR/Pop WHTF (Hot 104.9)/Talla-
hassee, FL. “Mo's first break on Q102
offended my wife, the mother of a
13-year-old,” Shannon tells ST. "At that point | knew | had
my guy.” Mr. Bounce will replace The Freak Show, which re-
cently transferred to mornings at sister WKST/Pittsburgh.

Lynn Hoffman — Danlels
sold separately.

Speaking of which, former WKST morning jock Pike |
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moves to nights, while some character named Beaver is
now doing overnights.

* Across the street at Greater Media Hot AC WMWX/
Philadelphia, the deck gets shuffled: joe Mama segues from
afternoons to morings, replacing Glenn Kalina, who exited
Dec. 24 when his contract expired. Charfie Maxx moves
from nights to middays, and Brian Murphy moves from
middays to afternoons. Nights remain open, while overnights
are being handled by bilingual broadcaster “jose Segue.”

* Nights are open at Jefferson-Pilot’'s WSTR (Star 94)/At-
lanta as Nilkdki Nite exits (not to be confused with the other
Nikki Nite at Entercom/Greenville, SC).

¢ On the heels of the announcement that Rich Kaminski
was returning for middays at WPL)/New York comes word
that the artist formerly known as Christine Taylor has
joined for nights under the name Christine Richie. She re-
places Jamie Lee, who remains aboard as a part-timer,

* Tom Megalis & Rick Eberhart, ak.a. The Buzzard
Morning Show, have gone bye-bye at WMMS/Cleveland.
The station is focusing on music in the morning until a re-
placement is named.

* After almost |8 years at WAPE/Jacksonville, afternoon
driver Trane exits.

* Afternoon guy Ditch and night dude Ricker swap shifts
at Entercom Active Rocker KISW/Seattle.

* Doc & Tommy exit nights at Emmis CHR/Pop WINOU/
Indianapolis, which cites budgetary issues. Doc Miller was
also MD.

* WKCI (KC101)/New Haven, CT midday talent
Samantha Stevens exits. MD/night jock Kerry Collins is
filing the shift TFN and is first in line for the gig, according
to PD Chaz Kelly. Expect the infamous rotating Wheel of
Meat™ at night for now.

* WPHH (Power 104. | )/Hartford taps Spank for nights
from sister WKKYV (V100)/Mitwaukee.

* Night jock Bruno exits Beasley Classic Rocker KKLZ/
Las Vegas after seven years.

¢ Sybl D’Angelo crosses the country from WDAQ/
Danbury, CT to do momings at KCOU (101.7 The Beach)/
Monterey. She replaces Becca Diaz.

* Congrats to Dick Clark’s New Year's Rockin’ Eve, which
racked up some nice numbers for its 2003-04 edition, pick-
ing up 8% more viewers than the previous airing for a to-
tal of 20.83 million people. This latest ABC-delivered Rockin’

Eve, the third-most-watched edition ever, was seen by more
people than the combined audiences of The Tonight Show
With Jay Leno on NBC, CBS's Late Show With David
Letterman and Fox's America’s Party that night. Here's to an-
other year with the ageless Mr. Clark!

| Talk Topics

* Dan Weiner is upped from GSM to Station Manager
at Clear Thannel sports simuicast KXTA/Los Angeles and
XTRA-AM/Tijuana-San Diego.

¢ ESPN'’s Dan Patrick s picked up by WTEM/Washington.
Premiere’s im Rome Show, which had been simulcast on WTEM
and sister WWRC, is now heard exclusivety on WWRC.

¢ Laura Ingraham is now heard on a reported 210 sta-
tions since moving her daily show from Westwood One and
re-launching with TRN last September. Ingraham is set to
appear on the TRS 2004 Roundtable at next month’s R&R
Talk Radio Seminar in Washington, DC.

* WTAM-AM/Cleveland sports-talk host Chuck Galeti
was found guilty of DUI, drug possession and other assorted
charges. The Cleveland Plain Dealer reports that Galeti's DUI
conviction was his third, meaning he could face mandatory
jail time of up to one year. Galeti, 38, was driving drunk last
August when he ran off the road, blasted a roadside mail-
box, slammed into a telephone pole and left the scene.

What’ Your Beef?

With mad cow disease the talk of the Pacific Northwest,
leave it to radio to come up with a wacky promotional angle
to encourage listeners to hang
with beef. KFFM/Yakima, WA r
crashed the recent Cattlemen'’s
Beef Rally in exotic Mabton, WA,
proud home of America’s first
mad cow! Morning host Reesha
Cosby, of Reesha & The Morning ¢
Playhouse. reports that their pro- oo ey
beef T-shirts were all the rage at \ LS Q
the event, which drew over EAT BEEF / o
2,600 people, complete with
protesters who showed up
dressed as — you guessed it —
mad cows! Our suggestion: Get

| alife.

 JE— » ."
Reesha says, 'Beet is our
friend.

Would You Like Gareer Guidance From Some of the Most

Influential Leaders in the Broadcasting Business?

Radio Ink’s Most Influential Women in Radio group (MIW?’s) is soliciting inquiries from women throughout the radio industry
who would like to be mentored for 2004 by this group of 43 dynamic female radio executives.

If you’re interested, please write a letter stating why you would like to be mentored by the MIW’s, what your experience in radio is
to date, where you are presently employed, in what position and any contact info, including your email address.

The MIW’s will review every letter and choose four applicants to be mentored by the group for the year 2004. Each mentee will
have “all-access” to each of the MIW’s throughout the year, as well as several opportunities-to meet with them face to face.

MOST

FLUENTIAL

Deadline for receipt of letters is February 13, 2004
Letters and any additional information should be emailed to:

. Joan E. Gerberding, President
MIW Spokesperson
Radiojoan@aol.com

IN RADIO

For more information on the MIW’s, go to:
www.RadioMIW.com

www.americanradiohistorv.com
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SOUND DECISIONS

The Real Making The Video

Palm hails visionary video directors with new DVDs

At their worst, music videos come off as nothing

more-than cheap commercials — cheap, in this case,
having nothing to do with production costs, which can
soar into the millions for hackneyed efforts that do
nothing to enhance the songs. We've all seen them —
the kind of videos that make you welcome that Real

World/Road Rules marathon.

At their best, however, music vid-
€os are moving canvases that cnhance
the whole experience. Having grown
upon MTV ([ actually saw that famed
Apallo launch and the subsequent
Buggles pronouncement that “Video
Killed the Radio Star”), I'm a music
video junkie.

I Want My MTV

Much like today’s youth are tum-
ing to the Internet for new music,
many music lovers from my genera-
tion turned on the TV for new music.
We found Duran Duran’s
adventurous videos and
discovered an old man by
the name of Peter Gabricl
who wowed us with the
animated “Sledgeham-
mer” clip. And how far
would A-Ha have gotten if
it wasn't for the video to
“Take on Me.”

Of course, | was, for lack
of a better term, pissed
when reality shows and House of Style-
type features nudged videos onto
MTV’sback burner, but in the last year
or two I've had a handful of options
thanks to my DirecTV remote: MTV?2,
Fuse and VHI Classic. And the DVD
of the latest videos that comes with
my monthly Cornerstone player is a
prized possession.

There has been a cartload of great
videos since Herbie Hancock's “Roc-
kit” walked away with the Moonman
at MTV’s first Video Music Awards
back in "84. This past year alone boast-
ed a bumper crop: Missy “Misde-
meanor” Elliott continues to work
with directors who push the often
stale hip-hop clip in exciting new di-
rections. Floetry’s “Floetic” was an-
other great example, and the artist
collective known as Shynola directed
amazing videos for Queens Of The
Stone Age’s “Go With the Flow,” The
Rapture’s “House of Jealous Lovers”
and Junior Senior’s “Move Your Feet.”
And let’s not forget Mark Romanek’s
lenswork on Jphnny Cash’s cover of
“Hurt” — more of a poignant short
film than a video.

For this editor at least, video didn’t
kill the rafijo star. In fact, it continues

R Y

Michel Gondr&

to add a whole new dimension to my
favorite songs and artists while intro-
ducing me to music | may not have
understood on first listen.

The Directors Series

For any fan of music videos, Palm
Pictures’ ongoing Directors Label se-
nies of DVDs is a must. The first three
installments honor the work of land-
mark video directors Spike Jonze,
Chris Cunningham and Michel Gon-
dry with double-sided DVDs featur-
ing music videos, shorts and commer-
cials handpicked by the
directors, as well as audio
and video commentaries
from featured artists and
collaborators. Each DVD
also contains a 52-page
companion book of photo-
graphs, storyboards, treat-
ments, drawings and inter-
views,

Of the three, Jonze is the
most recognizable name,
having directed The Beastie Boys’
70s-cop-show-inspired “Sabotage,”
Weezer's trip back to Happy Days in
“Buddy Holly” and Fatboy Slim’s en-
counter with a flying Christopher
Walken in “Weapon of Choice,”
among many others.

Besides directing the films Being
Jolm Malkovich and Adaptation, Jonze
also spent time in front of the camera
as the spaz leading the Torrance Com-
munity Dance Group in Slim'’s “Praise
You” and had parts in films like Three
Kings and Jackass.

Cunningham, on the other hand, is
perhaps the most underground of the
three. His dark, nightmarish. videos
for Aphex Twin are among his most
visually unsettling work, but he also
lensed Madonna’s gothic “Frozen,”
and his stunning depiction of robot-
ics in Bjork's “All Is Full of Love” is a
jaw-dropping achievement.

Raising The Bar
Gondry may occupy the space be-
tween Jonze and Cunningham when
it comes to fame, but his video work,
and certainly his DVD, is perhaps the
most involved. The French director
started down the video path while in

artschool, lensing videos for the band
he drummed in, Oui Oui.

From there he's raised the bar when
it comes to short-form music videos.
His work with the Chemical Brothers,
Bjork, Daft Punk, Kylie Minogue, The
Rolling Stones and others has made
him one of the most acclaimed and
sought-after directors in the industry.

Tum on MTV or Fuse, and you can
witness his genius in The White
Stripes” “Hardest Button to Button,”
where he creates a visual echo of Jack
and Meg White’s bash 'n’ stomp
blues. That cool Lego video for “Fell
in Love With a Girl” was his too. He
also turmed Dave Grohl into a heavy-
handed hero in the 1997 Foo Fighters
clip “Everlong.”

“Everbody thinks that's the best
video we ever made,” Grohl notes on
the DVD., “We've done a lot of music
videos, and that's the one everybody
thinks is the best, to this day. We've
tried to make videos that can top that
one, but I don’t think we'll ever do it
—unless we make another video with
Michel.”

Video Vs. Film

Following up on his 2002 feature
film debut, Human Nature, Gondry is
currently working on Eternal Sunshine
of the Spotless Mind, starring Jim Car-
rey, Kate Winslet, Kirsten Dunst and
Elijah Wood. So is the acclaimed di-
rector abandoning the short-form
music video? “No, no, no, no,” he
tells R&R in a French accent thick-
er than 3-day-old bouillabaisse. "]
want to do more videos. I like mu-
sic, and 1 love to show its relation-
ship to the band.”

Gondry’s passion is apparent
throughout the DVD, particular-
ly in the autobiographical 75-
minute documentary I"ve Been 12
Forever, which recounts every-
thing from his childhood to his
present-day role as director. “It
was very traumatizing ina way,
but I'm very glad | did it,” he
says of the documentary.

The videos were less painful
to assemble. “Putting itall to-
gether was nice, especially
seeing how they kind of con-
nect with each other,” Gondry
says. “When I did the com-
mentary, | really had a good time cre-
ating those little animations and find-
ing the logic behind everything | was
doing — finding a little bit of what
was putting in my work from me.”

Gondry notes that when he first
started directing music videos, it was
very difficult to gain an artist’s trust,

-~

THEIR LIFE IS BETTER THAN YOURS Not only did Star Trak/Arista

JTNRT o> 7= —I

artist Kelis sweeten up Sinius’ national broadcast studios with her Grammy-
nominated hit single "Milkshake.~ she brought actual milkshakes for the staff,
Shrugging off their New Year's diet resolubions are (I-r) Sirius' Ralph McDanse’s,
Kelis and Sirius' Jay Wnight and Geronimo.

While it’s easier now, he believes that
honesty is the best policy in dealing
with artists when putting their music
on video.

“I'was always upfront and told the
truth,” he says of his early work. “1
was trying to be honest. If I don't like
an idea that's proposed, 1 just say no
and explain why. Then, if something
is good, I'll use it. I've generally had
a really good relationship with people
I've worked with.”

Serving The Song

One of Gondry’s most enduring
and fruitful relationships has been
with Icelandic singer Bjork, with
whom Gondry has directed seven vid-
eos, including “Bachelorette,” “ Army
of Me” and her solo breakthrough,
“Human Behavior.” Their under-
standing of each other seems almost
telepathic.

“We have some similarity in our
upbringing ” Gondry says. “We have
a similar sense of humor with things.
1 remember when she saw one of my
very first videos she was cracking up.
Nobody had ever reacted to them be-
fore, so it was encouraging to see that

maybe I'm funny after all.”

And Gondry doesn't hide his jeal-
ousy when he sees Bjork working
with other directors on videos. “Of
course, | can’t stand it,” he says. “I'll
send some hitmen.”

Working with the same artists is
both satisfying and stressful. “It's very
rewarding to be asked to do another

video, but it's very difficult as well,
because you want to do it better,”
Gondry says.

“When you have this trust, you
don’t want to disappoint. It's prossure,
but then you do better work. Con-
versely, if the record company or the
band is a contrul freak, then you kind
of lose a little bit of motivation or in-
volvement.”

When it comes to the labels, Gon-
dry is adamant that they not interfere
with his vision. “I try to resist some
of the demands of the record compa-
nies, which don’t have a very long-
term vision,” he says.

“I serve more the purpose of the
song and the artist. | try to use the
medium to expand the songs — to
find what’s behind the music. I try
to use the space for creativity. I real-
ly need to have contact with the
singer or the band, because it’s them
that we shoot, not the label. | want
them to be reflected in the video on
my terms so | can reflect who | think
they are.”

The Stuff Of Dreams
As for his inspiration, that's a sub-
ject Gondry struggles with through-
out I've Beent 12 Forever. “In doing the
commentary, | found my an-
swer,” he says, “As ] was grow-
ing up | was confused by that
— what's inspiration and
what's not? | don’t know. Some-
times | feel good with an idea |
have. It's about how much you
pull from yourself as well. It's
something unconscious. You
don’t want to explain it too

much.”

If it wasn’t evident from hallu-

cinatory videos like The Chemical
Brothers “Let Forever Be,” dreams
are a major influence on Gondry’s
work. “Yeah, | dream vividly,” he
says. “I sleep very little, but | dream
a lot. I've been exploring dreams. |
try to have a book to write in by the
bed. It takes a lot of effort to wake
up, but sometimes it's good todoit.”
When it comes to his music videos,
I'd have to say that Gondry’s work
with The White Stripes, Bjork and The
Chemical Brothers is the stuff of
dreams — inventive, edgy visuals that
bring a new dimension to the next
generation of music fans. Asked for
his favorite, Gondry keeps it simple:
“Generally, it's the last one where |
don’t fuck up.”
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Groban Grabis No. 1

It's 2004 — do you know where your
teen idol is?

143/Reprise
crooner Josh Gro- ;‘s
ban makes Warner 34
Bros.” Tom Whal-
ley and producer
David Foster very
happy men as he
leapfrogs to the
No. 1 spot on this
week’s album chart, edging out J's Alicia
Keys by less than 10,000 units. Groban's to-

Josh Groban

over the previous
week — due, at least
in part, to a promo-
tion with Target — £
for a total of more x
than 107,000. His is
the only title over
100,000 this week.

Last week’s leaders, Arista’s OutKast,
drop to No. 3, and a pair of Interscope great-
est-hits albums, from No Doubt (No. 4) and
A&M'’s Sheryl Crow (No. 5), round out the
top five. e

The rest of the top 10 includes Dream-
Works Nashville’s Toby Keith (No. 6), Co-
lumbia’s Now Vol. 14 (No. 7), HITS cover guy

E 4

Beyoncé

nescence (No. 9) and WB’s Linkin Park (No.
10). interscope, | and Warner Bros. each have
two records apiece in the top 10.

The highest-charting newcomers are At-
lantic’s The Darkness, torigue-incheek Brit-
ish metaliers who debut at No. 31, and Elek-
tra/EEG’s Aussie
garage rockers
Jet, who come in
at No. 40.

Columbia’s
Beyoncé is the
only other sales
gainer for the
week, up 5% and
moving 29-11 on the chart.

Darkness

—Id M7/ 73 ToOP50ALBUMS 2
» THE INDUSTRY'’S NO. 1 RETAIL CHART January 16, 2004
w ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
8 1 JOSH GROBAN Closer 143/Reprise 107,530 +29%
5 2 ALICIA KEYS The Diary Of Alicia Keys J 99,062 -3%
1 3 OUTKAST Speakerboxxx/The Love Below Anists 98,547 -34%
3 4 NO DOUBT The Singles 1992-2003 Interscope 90,888 A2%
4 5 SHERYL CROW Very Best Of A&M/interscape 87,313 -15%
n [ ] TOBY KEITH Shock’n Y'all DreamWorks 76,708 -3%
2 7 VARIOUS Now That's What | Call..VOI. 14 Columina nmna -36%
14 8 RUBEN STUDDARD Soulful J 83,383 %
6 9 EVANESCENCE Fallen Wind-wp 61,963 31%
12 10 LINKIN PARK Meteora Warner Bros. 55,113 -25%
22 1N BEYONCE Dangerously In Love Columixa 52,168 +5%
7 12 JAY-2 The Black Album Roc-A-Fela/IDJMG 51,312 40%
19 13 ALAN JACKSON Greatest Hits Vol.2 Arista 49,298 13%
15 14 BRITNEY SPEARS In The Zone Jive 46,842 -30%
6 15 SARAH MCLACHLAN Afterglow Arista 45,265 -32%
9 16 G-UNIT Beg For Mercy & Unit/Interscope 42,575 4%
18 17 NICKELBACK Long Road Roadrunner/IDJME 41,488 -33%
24 18 ROD STEWART Great American Songbook 2 J 39,820 -25%
20 19 WESTSIDE CONNECTION Terrorist Threats Hoo-Bangin/Capitol nm -32%
10 20 BLINK 182 Blink 182 Geffen 37,693 54%
13 2 HILARY DUFF Metamorphosis Buena Vista/Hollywood 31,394 -48%
21 22 RED HOT CHIL! PEPPERS Greatest Hits Warner Bros. 32,314 -32%
17 23 LUDACRIS Chicken & Beer Def Jam South/IDIMG 37,295 42%
32 24 JESSICA SIMPSON In This Skin Columbia 37.268 -23%
28 25 DiDO Life For Rent Anista 32,076 -26%
25 26 COLDPLAY Rush Of Blood To The Head Capitol 35,349 -31%
3 27 NORAH JONES Come Away With Me Blve Note/Virgin 34,461 -23%
33 28 CHINGY Jackpot DTP/Capitol 34,028 -30%
3B 29 THE EAGLES The Very Best Of Elektra/WSM 33,243 -30%
36 30 JUVENILE Juve The Great Cash Money/Universal 33,148 -30%
- k) | DARKNESS Permission To Land Allantic 32,890 -
37 32 3 DOORS DOWN Away From The Sun Regublic/Universal 32,224 -29%
23 33 TUPAC Tupac Resurrection Interscope 31,582 41%
38 34 MICHAEL JACKSON Number Ones Epic 31,445 -30%
26 35 SIMPLE PLAN No Pads No Helmets... Just Balls lava 29,758 42%
22 36 KORN Take A Look In The Mirror Epic 28,323 47%
27 37 CLAY AIKEN Measure Of A Man Rca 28,146 4%
40 38 SOUNDTRACK Return Of The King Reprise 27,669 -38%
50 39 HOOBASTANK The Reason Island/IDJMG 21,563 -18%
- 40 JET Get Born Flektra/EEG 26,728 -
4 4 BIG TYMERS Big Money Heavyweights Cash Money/Universal 26,122 -33%
45 482 KELIS Tasty Star Trak/Arista 25,926 -30%
30 43 NELLY Da Derrty Versions-Reinvention Fo’ ReelfUniversal 25,678 -48%
49 44 AVANT Private Room Geffen 25,625 -29%
K] 45 THE OFFSPRING Splinter Columbia 24,556 -50%
- 46 COUNTING CROWS Films About Ghosts: Best Of... Geffen 23.965 -
- 47 SHANIA TWAIN Up Mercury/IDJMG 23,330 -
- 48 musia Soulstar Def Jamy/IDIMG 23,293 -
- 49 AUDIOSLAVE Audioslave Epic/interscape 23,133 -
43 50 CHEETAH GIRLS Soundtrack Walt Disney 22,114 -44%
i B ] ©HITS Magazine Inc. - -
0], ALBMMS tal sales are up 29% J's Ruben Studdard (No. 8), Wind-up’s Eva- | The first big

release week of
the new year &
isn’t expected
until next |
month, when
Epic’s Incubus,
Columbia’s Har-
ry Connick Jr.
and Five For Fighting and BNA/RCA La-
bel Group Nashville’s Kenny Chesney
come out on Feb. 3. The year gets off to its
real start with the Grammys on Feb. 8, fol-
lowed by the release of Norah Jones’ latest,
Feels Like Home, on Feb. 10. Some retail pun-
dits predict Jones could go over 600,000 in
first-week sales.

Jet
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Decisions, Decisions

Was one of your New Year’s resolutions to be more decisive? if
s0, next week you'll have the perfect chance to test yourself. The la-
bels are offering a plethora of titles to all the formats, including nine
to Smooth Jazz and more than 20 to Triple A.

Literally everything is Going |
for Adds at Pop next week. Three
Days Grace bless Pop with their
Rock, Active Rock and Alternative
hit “(I Hate) Everything About
You.” The boys will embark on a
Canadiarrtour with Nickelback on
Jan. 19 that-will last through the
end of February. Meanwhile, Fefe
Dobson goes for adds at Pop and
Hot AC with “Everything,” the
second single from her epony-
mous debut album. The song also
appears on the soundtrack to the MTV film The Perfect Score, starring
Erika Christensen, Scarlett Johansson, Chris Evans and Darius Miles
and hitting theaters Jan. 30. Dobson, a 19-year-old Canadian, is cur-
rently opening for Justin Timberlake in the UK. through the end of
the month.

Jay-Z takes on Rhythmic and Urban with “Dirt off Your Shoulder,”
the second single from his swan-song CD, The Blick Albuni. The Tim-
baland-produced joint has already dimbed to No. 38° and No. 43* on
R&R'’s CHR/Rhythmic and Ur-
ban charts, respectively. The leg-
endary rapper is up for six Gram-
my Awards this year.

Not to be outdone, Usher marks
| his return to radio with a little help
from Lil Jon and Ludacris. “Yeah,”
the lead single from his March 26
1 release, Confessions, officially goes
for adds at Rhythmic and Urban
i next week; however, it has already

rocketed to No. 14* and No. 30* on

R&R’s Rhythmic and Urban
charts, respectively, after debuting last week. Usher will reportedly be
getting help on Confessions from producers The Neptunes, Jimmy Jam
& Terry Lewis, Jermaine Dupri and R. Kelly.

1l Nino have their own Confession to offer, and “This Time's for
Real,” the latest single from the album, hits Rock, Active Rock and
Alternative next week. Says vocalist Cristian Machado about the CD,
“The album is about coming clean with your thoughts, your past ex-
periences and within yourself. It's about telling the truth not only to
others, but also to yoursell.” lll Nino will be opening for Sevendust
(who happen to be Going for Adds at Rock, Active Rock and Alter-
native next week with “Broken Down”) on their national tour through
Feb. 15.

Blindside come to tackle the three formats as well, with *All of
Us,” the lead single from their Feb. 24 album, About a Burning Fire.
Christian Lindskog (vocals), Tomas Naslund (bass), Marcus Dahlstrom
{drums) and Simon Grenehed (guitar) got their start in Stockholm,
Sweden, performing as Underfree in 1994, Blindside recently shot the
video for “All of Us” in Bucharest, Romania, where they destroyed
most of the rented equipment for the shoot (in typical Blindside fash-
ion), including an antique leather<oated drum kit that dated back to
the country’s Communist era.

Speaking of videos, Fountains
Of Wayne, the band whao brought
you “Stacy’s Mom,” are ready to
bring a smirk to their fans’ faces
with the video for “Mexican
Wine.” Chris Applebaum directed
the dip, and in it the band spoof
American Idol, Jay-Z's “Big Pimp-
in"” video and Duran Duran’s
“Rio” video. Though “Mexican
Wine,” which is arriving at Alter-
native and Triple A next week, is
from the New York-based quar-
tet’s third album, Welcome Interstate Managers, they have been nomi-
nated for a Grammy for Best New Artist and also for Best Pop Per-
fmmnce\b‘y a Duo or Group. — Mike Trias

et |
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Week Of 1/19/04

CHR/POP

FEFE DOBSON Everything (/siand/IDJMG)

KELLY 0SBOURNE w/02ZY 0SBOURNE Changes
(Sanctuary/SRG!

OFFSPRING Hit That (Coumbra/

SARAH CONNOR Bounce /Eprc/

THREE DAYS GRACE (I Hate} Everything About You (ive/

CHR/RHYTHMIC

BABY DREW Disco Lady Wniversal/

DAVIO BANNER Crank It Up (SRC/Unwversal)

JAY-Z Qirt Ot Your Shoulder (Roc-A-Fela/d0IMG)
SARAH CONNOR Bounce /£pvc/

TIFFANY VILLARREAL You, Yourself & You Unwersal)
USHER f/LUDACRIS & LIL JON Yeah /Arista/

URBAN

1-20 Fightn’ In The Club Priority/Capitol)

BABY DREW Disco Lady Universall

DAVID BAKNER Crank It Up (SRC/Unwversal)

JAY-Z Dt Ot Your Shoulder {Roc-A-Fella/ADIMG)
KEYSHIA COLE {/EVE Never (Geffen/

SLEEPY BROWN H/OUTKAST I Can't Wait finterscape/
TIFFANY VILLARREAL You, Yourself & You fUniversall
USHER f/LUDACRIS & LIL JON Yeah /dnista/

URBAN AC

BEYONCE Me. Myselt And | (Columbia/
CARL THOMAS She Is (Bad Boy/Universal)
GERALD LEVERT Wear It Dut /ElekrraEG)
HIL ST. SOUL Pieces (Shanacive/
SPOOXS Don’t Be Afraid Kock/

COUNTRY

BILLY CURRINGTON | Got A Feslin’ (Mercury/
CHRIS LEDOUX Hor sepower Capital/

DAVID LEE MURPHY Loco (Audium/

EMERSON DRIVE Last One Standing (OreamWorks/
TRINI TRIGGS Heaven On Earth (Curty/

AC

KENNY LOGGINS | Miss Us (AX The Best/
SIMPLY REO You Make Me Feal Brand New /simpiyred.com/

HOT AC

FEFE 0OBSON Everything siand/10/MG)
KELLY OSBOURNE wiOZZY 0SBOURNE Changes
{Sanctuary/SRG)

SMOOTH JAZZ

EUGE GROOVE Livin’ Large Navada/

FORTUNE VINSON CRUSE You're The One /FIT/
JEFF KASHIWA Show Me Love Native Language/
NORAH JONES Sunnise (Bive Note/EML)

PAUL BROWN 247 (GRF/VYMG)

PAUL JACKSON JR. Walkin' Blue Note/EMC)
PETE BELASCO Deeper [Compendtia/

RONNIE LAWS Everlasting (HOH)

WILL OOWNING A Matiion Ways (GRP/VMG/

ROCK

AUTOMATIC BLACK Go Your Way /Ansta)

BIG HEAD TODO & THE MONSTERS imaginary Ships
(Sanctuary/SRG/

BLINDSIDE Al Of Us (Flektra/EEG)

OROPBOX Wishbone (Universall

ILL NINO Thes Tame's For Real (Roadrunner /OJMG)
JOSH TODD Shwne (Todd Entertainment)

LO-PRO Sunday (Geffen)

SEVENDUST Broken Oown (TVT)

ACTIVE ROCK

AUTOMATIC BLACK Go Your Way (Arista)

BLINDSIOE Al Of Us (Flekira/EEG)

DROPBOX Wishbone (Universal/

ILL NINO Thus Time's For Real (Roadrumner/[DJMG)

JOSH TODD Shine (Todd Entertainment)

LO-PRO Sunday /Geffen/

SEVENDUST Broken Down (TVT/

WHITE STRIPES | Just Don’t Know What To Do With Myself 12/

ALTERNATIVE

AUTOMATIC BLACK Go Your Way /drsta)
BLINDSIDE AN Of Us /Elektra/EEG)

BLUE OCTOBER Calling You Umversal)

DIZZEE RASCAL Fix Up, Look Sharp (X/Matador/
DROPBOX Wishbone (Unwersad/

FOUNTAINS OF WAYNE Mexican Wine (S-Curve/EMC)
ILL NINO This Time's For Real (Roadrumner/I0/MG)
LAGUARDIA Holy Ghos! (Unversal)

LIVING END Who's Gonna Save Us? (Repnse/
LO-PRO Sunday (Geffen/

PHANTOM PLANET Big Brat Eoc/

SEVENOUST Broken Down (T¥7)

TRAVIS Love Wil Come Through /£pic/
ZEBRAHEAD Rescue Me [Egg/Cokmbixa/Red ink/

TRIPLE A

AIR Cherry Blossom Girl (Astratwerks/EMC)

AN| DIFRANCO £ducated Guess (Righteous Babe)

BIG HEAD TOOO & THE MONSTERS Imagmnary Ships
(Sanctusry/SRG/

BRUCE COCKBURN Put It In Your Heart (True NortyRounder)
BUCHANAN Plans (Uttmmatumy

FOUNTAINS OF WAYNE Mexican Wine /S-Curve/EMC)
VAN NEVILLE Nothin’ Bout Love /Compendia/

JEN CHAPIN Me Be Me /#ydrid)

JOHN WESLEY HARDING Negative Love (DRT £nt)
LISA GERRARD & PATRICK CASSIDY /mmartal Memory
(4ADYBeggers/

LOS LOMELY BOYS Real Emotions (0v/

MOUNTAIN GOATS You Shal A2 Be Healed (4AD/Beggars/
PHIL ROY Amazing O/

POLYPHONIC SPREE Light And Day (Hollywood/

RYAN ADAMS Burming Photographs Last Highway/IDJMG)
SCOTT MILLER Amtrak Crescent (Sugar Hil

SHANE NICHOLSON Nice Ta Be Here /Vart/

TEITUR You're The Ocean (Unversal

TRAVIS Love Will Come Through Epic/

VAN HUNT Dust [Capital)

VARIOUS ARTISTS Sweetheart (Hear Music)

WHEAT | Met A Gurl (Aware/Colunbia)

Hninnniiniining.

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

gmaffei@radioandrecords.com.
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Kidd Lets Kids Be Kidds

A look inside Kraddick’s annual trip to Disney World

or 10 years KHKS (106.1 Kiss FM)/Dallas-based syn-
dicated moming guy Kidd Kraddick has been taking
kids with chronic or terminal illnesses and those who
have suffered catastrophic injuries to Disney World
through his nonprofit organization, Kidd’s Kids, which
is now in its 13th year of existence. I talked with
Kraddick about the charity and the trips it puts to-

gether.

“It's been at Kiss since '93,” Krad-
dick says. “We took six kids on a plane
toSea World in San Antonio and came
back the same day. It’s gone from that
to being four days and four nights in
Orlando and traveling on a chartered
jet. We stay at the Dolphin or the Swan
hotels on the property, and we do two
live shows from there. The families get
everything paid for.”

While many might liken the Kidd’s
Kids trip to something put together by
the Make-a-Wish Foundation or A
Wish With Wings, Kraddick says the
support the kids get by taking the trip
with a group of people in similar sit-
uations is what sets his organization
apart.

“Those other charities, ! think
they’re wonderful, | really do,” he
says. “Our difference is that they get
to go with other families who are in
the same situation, and we think that’s
adynamic that makes it cool.

“Qur trip can be as many as 250
people, because we take the brothers
and sisters and Mom and Dad. If the
family wants to hang with us and go
with us to the park, that's great. [ they
want to have their own family vaca-
tion in Disney World, that's great too.

"One of the biggest benefits is for
the kids to be able to see other kids like
themselves, for the siblings to see oth-

er siblings like themselves and for the
moms and dads to be able to talk to
other parents who are going through
the same thing,”

The Selection Process

Kraddick has removed himself
from the process of selecting trip par-
ticipants, but he does help solicit ap-
plications. “First, we go on the air and
let our listeners know that we're ac-
cepting applications,” he says. “They
phone, fax or email, and we send an
application out to them.

“Just in case they don’t listen, we
actually go to the local hospitals in the
markets we are in, distribute applica-
tions there and encourage the nurses
and doctors to get their patients in-
volved and see if they fit the criteria.

“QOur selection committee — ex-
perts in the insurance and medical
fields — go through between 600 and
1,500 applications and choose the kids
who are sick enough but not too sick.
Then we call the families. In a lot of
cases | and [co-hosts] Kelly Rasberry
and Big Al get to personally call the
families, which is cool.”

Every November Kraddick and
company gather everyone at the Dal-
las/ Ft. Worth Airport for the excursion.
The organization charters a plane from
American Airlines, and Disney World

CHR/Pop Top 10 List

Now that all the Christmas music is gone, at least until La-
bor Day, we decided to take a look at the top 10 most
played songs at the biggest CHR/Pop station in America's
largest market, WHTZ (Z100)/New York. Here's Z100's top
10 from Dec. 31, 2003-Jan. 6, 2004, courtesy of our good
friends at Mediabase.

Last This
Week Week ARTIST/Title

Plays
1 1 OUTKAST Hey Ya! 82
3 2 BABY BASH Suga Suga 75
5 3 NO DOUBT it's My Life 75
4 4 LUDACRIS Stand Up 74
2 5 3 DOORS DOWN Here Without You 70
7 6  KELIS Milkshake 61,
8 7  NICKELBACK Someday 58
6 8 LASGO Aione 57
10 9 TRAPT Headstrong 55
11 10 STACIE ORRICO (There's Gotta Be) More To Life 48

generously donates some of the tickets
used by the families.

Kraddick is quick to point out,
however, that the trip — which runs
approximately $4,000-85,000 per per-
son — is completely supported by
listener donations and that the orga-
nization does not have corporate
sponsors.

Making A Difference

Kraddick relates an interesting and
uplifting tradition that has sprung up
over the years and now takes place at
the beginning of each trip: “Before we
get on the plane, we have a huge re-
ception at the American Airlines ter-
minal, and everyone forms this receiv-
ing line on cach side, so it looks kind
of like when you’re coming out of the
tunnel at a football game.

“We announce each kid’s name,
and the kid and the family go down
this tunnel of people while everyone
cheers. It's, without a doubt, the most
emotional thing you'll ever see. The
kids who can kind of walk but not
really, they’ll do everything they can
not to godown that tunnel in a wheel-
chair. You have kids who take 15 min-
utes to get from one end of the termi-
nal to the jetway while everyone is
cheering them on, and it’s unbeliev-
ably moving.”

As for how Kidd’s Kids came
about, Kraddick says, “My wife was
pregnant with our firstand only child.
About six months in, she went back
for her final sonogram, and the OB
told us she didn’t want to alarm us,
but it was pretty clear to her that our
baby had a twisted femur, which
meant the child probably wouldn’t
develop the ability to walk.

“I can’t even describe the way
our lives changed in the next three
months. | was buying books on
how to handle children with dis-
abilities, and some of the joy was
zapped out of it. | started to feel
what an enormous challenge this
was going to be.

“By some miracle or whatever, our
child was born fine, but | remember
thinking, Tl never forget what those
three months felt like; I'}l use the ra-
dio to let people know that I'll never
forget.” I can’t turn a blind eye to it
anymore; | was living it — for just a
couple of months, but that was
enough for me to have a erystalclear
picture of what it must be like.

“This is a stupid job. You go on the
air, you make a few jokes, you make
peopie laugh, and, at 10am, you have
nothing to show for what you've
done that day. I can’t quantify my ex-
istence at all.

|
|

todo the trip.’ It kind of makes us feel
like grownups for a week.”

Kidd Kraddick and one of his kids.

“But for one week in November we
can quantify our existences and say, ‘If
we didn’t have the listeners, we
wouldn't have the money. If wedidn’t
have the money, we wouldn’t be able

For more information on Kidd's Kids,
please visit www kiddskids.com.

Get To Know ... Dylan Sprague

Your fancy-ass title: “OM/PDy/afternoon
driver at WWWQ (Q100)/Atlanta.”

Most recent ratings highlight: “Placing No.
3 18-34 — behind two Urbans.”

Brief career recap: “WNCI/Columbus, OH,
1992-94; KJYO/Oklahoma City. 1994-96; KATT
& KYIS/Oklahoma City. 1996-97; KMXV/
Kansas City. 1997-2002; Q100, 2002-present.”

Whatever possessed you {0 get into this
busi ? “The usual stuff. | iove music. |
pretended | was a DJ in my bedroom as a kid.”

Earty infiuences, people who heiped
shape your destiny: “The guy who hired me first and gave me a shot
~ and now the guy I'm paid to beat up ~— Dan Bowen. Kelly Nash let

Continued on Page 29

Dylan Sprague

Kevin Casey: A Reflection

By Quincy McCoy
VP/Radio Programming, MTV Radio Interactive

Veteran broadcaster Kevin Casey passed away Jan. 6
after a long battle with cancer. He was 50. Casey's distin-
guished career included stops at the
legendary WHYI (Y-100)/Miami, where
he was known as “Fast Bobby Hart,”
and the late WBJW (BJ105)/Orlando.
Casey's last gig was hosting middays
at Entercom’s '80s simuicast WOLI &
WOLT/Greenville, SC, but he had to
leave the station last September due
to his iliness. Quincy McCoy shares his
thoughts about his friend and mentor.

Kevin Casey

Continued on Page 29
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| ARTIST TITLE. LABEL(S mars A e S ™ | Most Added”
[ 1 @ OUTKAST Hey Ya! (Arista/ 9228  +450 755941 16 125/0 | wamevrradds.com
: 2 @ BABYBASH Suga Suga (Universal 7699 4630 63375 19 nI | e s s
5 @ OUTKAST The Way You Move drista) 7130 +1083 546365 8 1210 [ oo coeine . »
4 o NICKELBACK Someday (Roadrunner/IDJMG) 7013 +667 521310 15 12511 | MAROON 5 This Love Dctanelt) 56 |
3 5  3DOORS DDWN Here Without You (Republic/Universal 6864 121 536066 22 1210 | HILARY OUFF Come Clean (Buena VistaHolywood) u
7 Q NO DOUBT it's My Life finterscape/ 6332 +625 514992 1 125/0 BLACK EYED PEAS Hey Mama (A&M/nterscape/ k]|
6 @ SIMPLEPLAN Perfect avs) 6214 +403 455972 16 12600 ::f;‘;::;éﬂg"sfof"/:’a:&w°“"” e 2
8 @ KEUS Mikshake (Star Trak/drists) 5854 4924 458293 6 V15/1 | pyANESCENCE My lnmorta (Windup 15
9 © LUDACRIS iSHAWNNA Stand Up (Def Jam South/IDJMG) 5151  +482 419165 12 111j0 | TWISTAtKANYE WEST & JAMIE FOXX Siow Jam: drantic/ 15
11 @ TRAPT Headstrong (Warmer Bros.) 4443 +53 373528 24 113j0 | ¥IDROCK Cold And Emty (Top Dog/Atiant/ "l
| 10 11 BEYONCE fISEAN PAUL Baby Boy (Columbia/ 4345 247 293768 20  123jp | SWICHFOOT Meant ToLive (Red ink/Columbia "
| 12 @ CHRISTINA AGUILERA The Voice Within /ACA/ 4331 4358 314500 9 126/0
| 13 8 JESSICA SIMPSON With You (Columbia) 4291 +662 369773 8 1163 Most
| 18 LINKIN PARK Numb (Warner Bros.) 3875 4810 258218 7 1112 .
' 11 (D CHINGY H/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capitol 3785  +245 239822 10 1020 Increas edPlay - —
21 @  EAMON F**k It (| Don't Want You Back) (ive/ 3200 +671 242173 10 954 .
ARTIST TIE LABES INCREASE
15 17 LI’ JON & THE EASTSIDE BOYZ Get Low (TVT) 3187 136 235488 21 00 | oo P 0
20 @ STAIND SoFar Away (FliyElektra/EEs) 3024 +238 211566 19 8310 | yguus Wikshake [Star Trakidusta) +92 '
’ 16 19 SANTANA f/ALEX BAND Why Don't You & | frista) 2999 142 228410 28 120/ | LINKIN PARK Nomb MWarner Bros, +810 |
17 20 CLAY AIKEN Invisible (RCA/ 2969 110 208029 12 11310 EAMON F° kIt {t Don't Want You Back} L/ve/ +6Nn
22 @ DIDO White Fiag (Arista/ 2768 4213 03N 13 wyz [ QeSO B MG pln. ‘
24 @ PINK God is A DJ /Arista) 2509 +260 156084 5 9585 BABY BASH Suga Suga Unvevsal +630
30 €@  EVANESCENCE My mmortal (Windup) 2455  +591 152898 4 9115 | NODOUBT It's My Lie fnterscope) +625 }
| 27 @ BEYONCE Me, Myself And | (Columbra) 2407  +462 173210 6 934 | EVANESCENCE My immortal (Wind.up/ +581
| 25 @ FUEL Falls On Me i 2338 4257 117305 12 qoj2 | BPTMEYSPEARS Toric Ue/ ad
23 26 MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 2260 89 166244 13 95/0 l
| 28 @ GOODCHARLOTTE Hoid On (Epic) 2254 +345 14460 6 1046 | AMOSt
K] @ SHERYL CROW The First Cut Is The Deepest (A&Myinterscape) 2208 +363 146513 5 873 Pla yed Recurrents l
' 32 @  KELLY CLARKSON The Trouble With Love Is (ACA/ 2138 +470 141516 6 10006
| 26 30 MATCHBOX TWENTY Bright Lights /Adiantic) 1919 57 123887 19 86/0 | ARmST TME Laseus) ToTaL puars |
| 33 €@  JAY-Z Change Clothes (Roc-A-Fela/IDIMG) 1668 +184 77618 5 8N f;‘f; m cﬂ:m';m;ﬂmwe ForefronVrgey £ |
, 23 32 FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC) 1622 255 B94BA 1B NS | Bene P 258 |
3 @ MURPHY LEE f/JERMAINE OUPR! Wat Da Hook Gon Be Fo’ ReelUniversall 1579 +196 97643 4 5515 WELLY f{P. DIDDY & MURPHY LEE Shake Ya... Bad Soy/Unversal 2509
i 35 @ JC CHASEZ Some Girls {Dance With Women) (Jjve/ 1533 +190 84970 3 8416 BLACK EYED PEAS Where Is The Love? (A&M/Interscope/ 2365 |
| 36 €D  MARY J.BLIGE fIEVE Not Today fGeffen) 1443 4224 60447 2 742 | SOCENTInDaChb Shachdermattinterscope o |
38 @  AUCIAKEYS You Don't Know My Name 4/ 1365 4273 74201 3 gye | roeRl I EN L KM e s Down 41917 )
| 45 @ BRITNEY SPEARS Toxic (Jive/ 1297 +559 113183 2 106/70 | ;ySTIN TIMBERLAKE Rock Your Body Uive/ 1622
37 @ MYA Fallen [A&M/interscape) 1231 +142 18467 2 6917 EVANESCENCE Bring Me To Life /Windup/ 1503
| a2 @  NICK CANNON Gigolo Uivey 1137 +279 72837 2 4119 :"‘(Tff’l':‘l”‘m‘m”"we" {Atiantic] :;;:
| 41 @  KILEY DEAN Who Wil l Run To? (Beatclubyinterscope) 10«10 47833 5 e || mmusg';n T N A 1 |
40 m JASON MRAZ You And | Both (Flektra/EEG) 1105 +92 53950 4 700 SEAN PAUL Get Busy VP/Atiantic 1204
39 @ LIMP BIZKIT Behind Blue Eyes (Flip/lnterscape) 1050 +13 36669 3 5413 KELLY CLARKSON Miss Independent /RCA/ 1154 ’
| 43 @®  JAGGED EDGE Walked Outta Heaven (Columbial 023 4181 65544 2 4a)5 | CHINGY Ruht Thun O7FCapitol i)
mess> @) TWISTA IKANYE WEST & JAMIE FOXX Slow Jamz (tiantic/ 912 4373 61642 1 5015 ;‘l‘fo%';;"mL";fmﬁ"off;;;mﬁg:f“’ L
48 (D WIDELIFE W/ SIMONE DENNY AN Things (Just Keep Getmg Better) (Capitof 778 4137 36628 2 525 | EpuNEM Lose Yoursel (Shadylnterscope/ 1%
49 (@ RUBEN STUDDARD Sorry 2004 &) 772 4133 36911 2 586 | UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 71 |
@  SWITCHFOOT Meant To Live (Red nk/Columbrey 680  +161 44613 1 6013 | MICHELLEBRANCH Are You Happy Now? MavenckMarmer Bros) 755 |
a7 @  SARAHMCLACHLAN Fallen f4rista) 672  +20 44478 2 382 ::::.:E“:""::“l" ~ "qu"'_‘;"hm S b g; ,
@ KYLIE MINOGUE Siow (Capitol) 655 +289 52589 1 63/16 LIL" KIM {150 CENT Magic Stick /Oueen Bee/dtiantic) 647
44 50  BRITNEY SPEARS f/MADONNA Me Against The Music Uive/ 638 185 47433 12 100/0 | SWMPLE PLAN Addicted Aava) 642
o VA0 B 99 S Gl st i o e S o et RaoNeneric. Songs eyl nasempovers || Detailed station playlists for all R&R | ’
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart, M_ost Added is the total number of new adds officially reported to R&R by each I’ODOﬂGI’S are available on the web at
reporting station. Songs unreported as adds do not count toward overail total stations playing a song. Most increased Plays fists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. MJH_GIOAMM&&QM
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, inc.
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WEEX  ARTIST TITLE LABEL(S) s PATS ak: TEar TWIoe
) 100) ARTISTTITLE LABEL(S) ADDS
4 @) NICKELBACK Someday (Roadruner/iDJMG) 2839 +306 65525 16 49/ BLACK EYED PEAS Hey Mama (A& Mfinterscope) 2%
2 @ NODOUBT It's My Life fiterscope/ 2811 +178 66106 11 490 :r,;‘a"gl:: fa'c'f“':::m’ ——— "
1 0 OUTKAST Hey Ya! fAristal 2732 +19 67182 13 480 EVANESCENCE My immortal (Windup/ T
5 @ SIMPLEPLAN Perfect lava/ 2506  +74 59252 14 48]\ | KIDROCK Cold Aad Empty (Top Dog/Atiantic) 1"
3 5  3DDORS DOWN Here Without You (Republic/Universal 2408 220 654335 23 4gjp | HILARY DUFF Come Clean (Buens VistaMolywood Al
6 @ BABY BASH Suga Suga Universal 2307 441 51338 N1 ASID | e Vot et Gon e (' feelmersad 40
10 @ OUTKAST The Way You Move /Arista) 2069  +460 48059 7 ° 4612 | py Fallen ASMnterscope 5
8 @ CHRISTINA AGUILERA The Voice Within (BCA/ 2084 4225 46094 9 4B/0 | TWISTAKANYE WEST & JAMIE FOXX Siow Jany Atlantc) 9
16 @ KELS Mikshake (Star Trak/drista) 1769  +424 40240 5 4371 | GOOD CHARLOTTE Hois On /) !
9 10 TRAPT Headstrong /Warner Bros.) 1656 41 35263 27 400 :g‘;‘;g:";!:ﬁ;: pry e id ;
7 11 BEYONCE f/SEAN PAUL Baby Boy (Columbia) 1656 244 36798 19 8210 | yyiE MINOGUE Sow Capital .
13 @ JESSICA SIMPSON With You (Columbial 1617  +256 38240 7 46/1 | EAMON F* kit 0 Don't Want You Back) e/ 4
17 ) DIOD White Fiag /Arista) 1382 +184 30064 15 a2 SWITCHFOOT Meant To Live (Red ink/Columbra] 4
19 D LUDACRIS fiSHAWNNA Stand Up (Def Jam South/iDJMG) 1369  +191 30856 10 43
22 @ UNKIN PARK Numb (Warner Bros.) 1339 +410 29044 8 473
12 16 CLAY AIKEN Invisible (RC4/ 1320 138 31823 10 31
20 @ STAIND So Far Away (Flig/Elektra/EEG) 1n +92 26389 20 3812
15 18 SANTANA f/ALEX BAND Why Don't You & I (Arista) 1141 167 26070 28 320
16 19 MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 1084 202 23945 14 3500
23 @ PINK Godis A DJ Arista) 1030 +163 26052 5 3812
24 @ SHERYL CROW The First Cut Is The Deepest (4&M/interscaope) 994 +138 21830 12 391
21 22 CHINGY fiSNOOP DOGG & LUDACRIS Holidae In (OTP/Capitol) 926 117 22744 10 341
30 @ EVANESCENCE My Immortal (Wind up) 850 +229 19084 6 3811
| 29 €@ EAMON F*"kit (i Don't Want You Back) (ive/ 828 4201 18488 6 28/
25 25 LI’ JON & THE EASTSIDE BOYZ Get Low (7¥7) 788 40 19105 15 . 26/0 Most
18 26 MATCHBOX TWENTY Bright Lights (Arantic) s s w3 u an |IncreasedPlays
32 € GOODCHARLOTTE Hold On /Epic/ 720 +217 16612 4 3 ToIAL
3 ARTIST
27 @  FUEL Falls On Me /Epic/ ' 688 +43 15922~ 7 323 . m;"sﬁ m'jv ke ""1‘4‘;;
28 @  KELLY CLARKSON The Trouble With Love Is /BC4) 654  +11 14092 6 301 KL S e Tty s
35 @ ALICIA KEYS You Don‘t Know My Name (// 620 +167 15213 3 kir) LINKIN PARK Numb /Warner Bros.) +810
K} @ BEYONCE' Me, Myself And | (Columbial 601 +N 11727 5 3217 NICKELBACK Someday (Roadrunner/IDJMG/ +306
33 €  KILEY DEAN Who Will | Run To? (Beatclubiinterscope) 541 +40 12172 13 3N 'J’:'s;'l‘g iﬁi:?iJ‘ii!fh“yﬁ’,cm, :;::
26 33 FOUNTAINS OF WAYNE Stacy’s Mom (S-Curve/EMC) 518 273 12165 17 210 | panescence My inmoal Wnda) e
37 @ LIMP BIZKIT Behind Blue Eyes Fip/interscaope/ 460 +64 9794 7 2712 CHRISTINA AGUILERA The Voice Within (RCA/ +225
34 35  JAY-Z Change Clothes (Roc-A-Fela/\DJMG) 449 A7 8970 7 27)0 | GOODCHARLOTTE Hold On (Gnc/ s217
a0 €D MYA Fallen (A&M/interscope) 444 4135 9541 2 3219 | EAMONF*kitd Dor't Want You Back) e/ 0
| 38 €D MARYJ. BLIGE HEVE Not Today (Geffen/ 425 461 9251 3 2472 :,‘,’::';:‘:e'fm';‘,::x S b s B -
Beswr> )  BRITNEY SPEARS Toxic (ive/ 409  +258 7548 1 37128 | NoODOUBT i's My Lite faterscope) "8
41 € JASON MRAZ You And | Both (Elektra/EEG) 344 455 8030 5 201 AUICIA KEYS You Dorit Know My Name &/ +167
l 43 @ JCCHASEZ Some Girts (Dance With Women) Live/ 313 +68 8126 2 192 gmff“c:u‘:" 0 TL";‘:;’CM e *:::
Y @  MURPHY LEE HJERMAINE DUPRI Wat Da Hook Gon Be (o' ResfUmersa 287 +118 6280 2 23110 | youo oo e e :m
| 46 _ @ RUBEN STUDDARD Somy 2004 4/ 227  +51 5030 2 13 M. LEE fid. DUPR! Wat Da Hook Gon Be fFo Reellimversal  +118
' 50 €D JAGGED EDGE Walked Outta Heaven (Columbia) 204 450 4887 2 112 | KYUEMINOGUE Sow Capitol +109
45 44  BARENAKED LADIES Another Postcard (Chimps) (Reprise/ 189 6§ a2 2 9 TWISTA KANYE WEST & JAMIE FOXX Siow Jamu (driamric/ +35
| 49 @ SARAHMCLACHLAN Falkn rista) W S M § B | g o e ki -4
pees> ) KYLIE MINOGUE Siow (Capital 186  +109 6603 1  16/8 | BLACK EYEDPEAS Hey Mama ASM/nterscape) on
pesv> € TWISTA {IKANYE WEST & JAMIE FOXX Slow Jamz /Atlentic) 186  +95 3642 1 20/ | SIMPLEPLAN Pertect lava/ o
| 36 48  ENRIQUE IGLESIAS Addicted (inferscape) 163 253 3103 11 8® WILARY DUFF Come Clean (Buena VistalHolywood) +n
@  WIDELIFE W) SIMONE DENNY Al Thigs Liust Koep Getting Better Catal 158 +30 5870 1 123 | Soromce Me Misel od) ot o
JC CHASEZ Some Girls (Dance With Women) 4/ve/ +68
ebur> )  BLINK-182 Feeling This (Geffen/ 150 +1 2901 1 1n LIMP BIZXIT Behind Bl Eyes (Fialiterscope) o
1 MAROON § Ths Love (Octanel) 5
50 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 1/4 - Saturday 1/10. MARY J. BUGE HEVE Not Today (Geffen) +81
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It’s never easy balancing your
playlist with the right amount of rock,
| pop and hip-hop, but that remains our
goal here at KRUF/Shreveport, LA. PD
Chris Callaway (he made sure | men-
tioned his name this time) and ! try to
pick songs-that, for the most pan, are
! going to work for our female listeners

and their daughters. ® Some songs
testing well now are Fefe Dobson'’s “Take Me Away,”
Liz Phair's “Why Can't I,” Trapt's “Headstrong,” No
Doubt’s “It's My Life” and OutKast's “Hey Ya!" Also,
Santana’s “Why Don't You and I” is still testing well af-
ter 10 months in rotation. Some new songs that we
are excited about and which are getting good response
after short airplay include Sheryl Crow's “The First Cut Is the Deep-
est” and Kylie Minogue's “Slow.” We're getting big phones, especially
from the younger set, on Baby Bash and Franky J's “Suga Suga,”
Eamon’s “Don’'t Want You Back,” Limp Bizkit's “Behind Blue Eyes,” Lil
Jon & The Eastside Boyz's “Get Low"” and Chingy’s still-strong "Holidae
Inn.” And a record that definitely deserves mention, because it gets
big phones from every demo even though we haven't tested it yet, is
Evanescence's “My Immortal.” Word!

With
Evan Harley
MD, KRUF/Shrevepon. LA

Arista’s OutKast rule R&R’s CHR/
Pop chart with two songs in the
top three — “Hey Ya!" retains No. 1°,
and “The Way You Move” grabs Most
Increased Plays this week, with 1,083
additional plays, to jump 5-3¢ Baby
Bash holds at No. 2° ... Rounding out
the top 10 are No Doubt and Simple
Plan, who swap spaces to move 7-6*
and 6-7°, respectively; Kells at No. 8%, Ludacris featuring Shawnna
at No. 9°; and Trapt, who finally break into the top 10 as “Headstrong”
rises 11-10° .. Linkin Park's "“Numb” moves up 18-14° ... Eamon moves
into the top 20 with “F**k it,” which comfortably jumps 21-16" ... Eva-
nescence score big with “My Immortal,” which goes 30-23° ... Al ris-
Ing in the 20s are Beyoncé (27-24"), Good Charlotte (28-27°), Sheryl
Crow (31-28") and Kelly Clarkson (32-29°) ... Lots of bullets in the 30s,
with big movers including Britney Spears, whose “Toxic™ rockets 45-
37°, and Nick Cannon, who takes “Gigolo™ up 42-39°. Britney also picks
up Most Added honors this week for Jive, as her track grabs a remark-
able 70 adds ... Chart debuts this week come from Twista featuring
Kanye West & Jamie Foxx, Switchfoot and Kylie Minogue.

— Keith Berman, Radio Editor

I
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armist: Lucky Boys Confusion
weeL: Elektra/EEG

8y MIKE TRIAS/ASSOCIATE EDITOR

Ithough Lucky Boys Confusion’s “Hey
Driver” sounds more like a summer
anthem than a mellow midwinter tune,
that hasn't prevented listeners from show-
ing their love for the song. “Hey Driver” is
quickly gaining attention at Pop radio
with its catchy chorus and hyper attitude.
Stubhy (frontman, singer, songwriter),
Adam Krier (guitar, vocals, co-songwriter),
Joe Sell (guitar), Jason Schultejann (bass)
and Ryan Fergus (drums) comprise this
rowdy young bunch of rockers who hail
from Chicago. Formed in 1997, Lucky
Boys Confusion released an independent
EP titled What Gets Me High during their
first year together and kept things going
with the EP Growing out of It a year later.
Like many up-and-coming bands, LBC
busted their butts on the indie tour circuit,
quickly gaining notoriety for their live
shows. Elektra soon caught wind of their
act, and in 2001 the label released the boys’
major-label debut, Throwing the Game.

Last October Lucky Boys Confusion con-
tinued their growth as a band when they
released their sophomore album, Commit-
ment. “ was 19 and Adam was 17 when
we wrote the songs for Throwing the
Game,” says Stubhy. “There's a big differ-
ence in maturity and growth on this
record. We survived a pretty tough year
last year, a lot of soul-searching — both
business and personal. | was never a be-
liever in adversity bringing out the best in
you, but it’s amazing how a lot of bad stuff
can make you a better writer.”

Adds Krier about the Michael “Miguel”
Happoldt-produced Commitment, “The
title means so many things to us — the
commitment between us and our fans, our
commitment to each other. We started out
so young and have been through so much.
I think the key to this record is that we
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shed some of our influences and learned
to trust our instincts more. We're dedicat-
ing it to the people who stuck with us.”

As for the current single, Stubhy ex-
plains, “It came to me out of a short story
I was writing. | had a case of writer's
block, so I took a line from the story and
put it to a melody I'd written. it reflects
how I was feeling last year — wondering
what [ would do if I could just hit the road.
No responsibilities, just pack up my back-
pack and hit the ground running.”

When it was time to record, Krier be-
lieved that the song could use some gang
vocals for effect. He proceeded to contact
his network of fellow musicians in the Los
Angeles area, and members of Lit
Yellowcard, Long Beach Dub All-Stars
and Over It answered the call. Strangely
enough, the result of the collaborative
chorus is not just a bunch of yelling. Ev-
eryone is relatively in tune — in other
words, the usual straggling guy who
couldn’t keep the pitch if his life depended
on it fails to rear his ugly head in “Hey
Driver.” Despite the shouted. in-tune
hock (which is a good thing. if you think
about it). the song still screams “heer
commercial!”

Lucky Boys Confusion literally take
their act on the road in the video for “Hey
Driver.” They perform inside a rolling bus,
complete with instruments and a disco
ball, for a busload of rabid fans. As for
when these road warriors will actually hit
the road for shows, look for touring to re-
sume in February.

Can you imagine...
a world without children?
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Because we can't imagine a world
without children...can you?
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me shadow him at WKCI (KC101)/New Haven, CT one time. | always wanted to rhyme

like Broadway Bill Lee.”

Most influential radio station growing up: “The old WQHT (Hot 103) in New York,

when they were slammin’ wicky-wicky dance music.”

First exciting radio gig: “WNCI. Walking into One Nationwide Plaza to work was a like

a religious expenence.”
Family: “Wife, Ali; daughters. Alexis and Abigail”

What stations are preset in your car right now? “Q100, WNNX (99X), WSB-AM,

WFOX (97.1 Jamz) and WSTR (Star 94).°
What CDs are in your car player right now? “Airchecks.”
Hobbies: “Tivo™
Guiity plessure: “Nick and Jessica.”
Secrot passion: “Sieep.”
Name the one gadget you can’t live without: “TiVo™
Wheels: ‘Chevy Tahoe”
Favorite sports team: “Kansas City Chiefs.”
Favorite food: “Pizza.”
Favorite local restaurant: "Ana.”
Favorite cereal: “Fruit Loops.”
Favorite junk food: “Pizza”™
Favorite city in the world: “Las Vegas”

Favorite vacation destination: “Any warm sandy beach sounds good.”
Favorite TV show: “24. Or Without a Trace. Or Curb Your Enthusiasm. No. wait,

Arrested Development.”

What's the last movie you saw? “Finding Nemo three times in a row — | have kids”

Last movie you rented? “Anger Management.”
Read any good books lately? “Arbitron tatt '03.”
Favorite non-trade publication: “Entertainment Weekly.

What current radio stations, other than your own, do you admire, and why?
“KMXV — it sounds amazing every time I'm back. They have the pulse of that city. Also

KRBE/Mouston and WHTZ (Z100)/New York.™

Optional wacky anecdote? I don't have any anecdotes. Does that make me lame?”

- N N
=2 3 Americs’s Best Testing CHR/Pop Songs 12 + 1
( ﬂﬁ/b’//]ﬂ/rflﬂl}ﬁ\fg[{l For The Week Ending 7/15/04 o Sone New & Active
Women Women Women | | 6 UMT Stunt 101 finterscape/

Artist Title (Label) ™ LW Familiarity Burn  12-17 18-24 25-34 Total Plays: 630, Total Stations: 13, Adds: 0
MAROON 5 Harder To Breathe (Octonel// 492 39 4% %% N 412 A8

CHRISTINA AGUILERA The Voice Within /RCA/ 402 319 4% 2% 423 kK 1) 39 YOUNGBLOODZ f/LIL’ JON Damn! (Arista/
JESSICA SIMPSON With You (Cokumbia/ 400 397 8%% 1% 410 429 370 | | Total Plays: 601, Total Stations: 21, Adds: 0

3 DOORS DOWN Here Without You (Repubhc/Universal) 39 1% 9% 2% 3% 404 422

LINKIN PARK Numb Wamer Bros./ 398 4905 85% 1% 428 a2 N -

STACIE ORRICO (There’s Gotta Be) More To Life (Forefront/Virgin/ 397 3% 5% 3% 403 3.9 393 :f‘“ P:Y.;" fm‘m gj" m@;WEEE/
SIMPLE PLAN Porfect Lava/ 383 31m % % 429 % 3w

TRAPT Headstrong /Wamer Bras./ 390 39 NM%  3®% 482 388 379

MICKELBACK Someday /Roadrunner/IUUMG/ 380 382 W% % 383 A2 1w SARAH CONNOR Bounce Epic/

MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 388 387 % 2% AN 3% 38 Total Plays: 380, Total Stations: 23, Adds: 12
GOOD CHARLOTTE Hold On /Faic/ i - % 17% 43 i 33

OUTKAST The Way You Move /Arista) 386 13195 0% ™% 38 3.8 %

OUTKAST Hey Yal Mrista M 3M e% 4% 38 31 3m mﬂ%ﬁ:‘m‘s .’”‘";SW
LIZ PHAIR Why Can't 1? (Capitoll 3 115 %% % I an s ’ ’

SANTANA fIALEX BAND Why Don't You & | (Anista/ 7 31 2% A% 382 3% Am

MATCHBOX TWENTY Bright Lights (Atiantic/ 3 31 8% 25% 159 376 4 DEFAULT (Taking My} Life Away /TVT)

FUEL Falls On Me Epic/ 372 388 ™% 1a% 382 1N Am Total Plays: 290, Total Stations: 24, Adds: 0

N0 DOUBT lt's My Life finterscape/ n s 7% % 31585 5 313

CLAY ANCEN lnvisible (RCA/ 7N IS8 NN 3% 3IW 36 ;s

STAIND So Far Away (Fia/Einktr/EEG) AN 3 % W% IS4 3T 3 wmf':%ﬁs M""s Mams ‘:m”;w
01D0 White Flag (Ariste/ 382 387 1% 4% M 37 3in v ’

FOUNTAINS OF WAYNE Stacy's Mom /5-CurmeEMC) 358 358 0% 55% 388 337 3¢

LUDACRIS {/SHAWNNA Stand Up (Def Jam SoutiIDJME) 356 387 8% 3% 355 332 1M KID ROCK Cold And Empty (Tap Dog/Ariantic)

PINK God Is A DJ (Arista) 383 357 74% 1% 358 359 342 Total Plays: 274, Total Stations: 30, Adds: 15

LI’ JON & THE EASTSIDE BOYZ Get Low (7¥7) 350 383 % M4% 355 389 319

BABY BASH Suga Suga [Unversall 349 377 % A% M 384 388 .

BEYONCE' HSEAN PAUL Baby Boy Cokméia/ 48 365 % eA% 333 324 3s2 m:ﬁ‘:zm"‘s’; “"““:—"s"ui";gm
KELIS Milkshake (Star Trak/Arista) 326 338 3% 4% 3 33N s R

CHINGY {/SNOOP DOGG & LUDACRIS Holidae in (D TP/Capitol) N u 71% 2% Iu 38 312 A

Total sampie size is 416 respondents. Tetal average taverability estimates are based on a scale of 1-5. (1=disike very much, 5 = like very muct). Total tamiliarity DAVE MATTHEWS Save Me RCA/

represents the percentage of respondents who recognized the song. Total barm represents the aumber of respondents who saxd they are tired of hearing the song. Total Plays: 232, Total Stations: 24, Adds: 0

Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can

take the music test based on the formatmusic preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show

opinions of partcipants on the the Internet onty. Rate TheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations Sengs rashed by tetal plays

\iy calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Ressarch, a division of Premiere Radio Networks. AN )
Dylan Sprague Kevin Casey (Voice of Judgment) instantly screamed,
Continued from Page 25 Contitesd fomiPagE2s 0. car T with Shesa guysi Youte not

If it wasn't for Fast Bobby Han, | never
would have had a career in radio. Period. |
was working 7pm-midnight at WTLB/Utica,
NY around 1970. Fast. a.k.a. Timothy Han,
was a part-timer who was in love with ra-
dio.

| was fascinated by it. but | had a lot of
doubts about my chances of moving up to
a midsize or major market. | didn't have the
vision, but Timmy did. We became friends.
We hung out on each other's shifts, ex-
changed airchecks and talked radio.

One day Timmy got a job at WAVZ/New
Haven, CT and was gone. A few weeks lat-
er | left WTLB and became a regular citizen,
doing a nine-to-five job. About three months
tater, just as the boredom was reaching its
peak, | got a phone call from John Long,
then-PD of WAVZ.

Timmy, who was now known as “Fast
Bobby,” had given him an aircheck ,of me.
Long offered me the 10pm-2am shift on
“The New Waves.” My self-doubt hadn't im-
proved, so | thanked him for the ‘offer and
declined.

Fast Bobby catled and convinced me
that | should at least meet with John and
come hear the station, so | packed my lack
ot confidence in the car and went. The first
voice | heard on the station was Bobby Rich
doing aftemoon drive. He was cookin,” as
we used to say. He was followed by Mason
“Lee” Dixon, who was buming hot. My VOJ

good enoughl™

| met Bobby at the front door of the sta-
tion, shaking my head and saying, “Hey,
these guys are good. | don't belong here.”
He laughed, took me by the amm and toid
me (lies, probably) how everyone joved my
aircheck and was excited that | was com-
ing aboard.

To make a long story short, | took_the
glg, which led to a boost in my selt-confi-
dence, selt-discovery, bigger opportunities
and other lifelong relationships with people
— but none more important then the years
| spent with Fast Bobby.

While we were at Y-100, Bobby came to
live with my family. We continued to men-
tor each other over the years, then, some-
how, sadly, we lost touch. But | knew our
fnendship and love for each other remained.

| have a collage of my life that | have
been building for years, fult of photos, news-
paper and magazine clippings of people,
places and things close to my heart. In the
center of the collage Is a snapshot of the “Y-
Guys” circa 1976: Robert W., Earl The
Pearl, Mark Shands, Doctor Dave Dunaway,
Cramer Hass, Bill Tanner, Fast Bobby and
me

I left the “Y™ in 1977, and I've had a ra- ‘
dio career that most folks can only dream
about. But | owe it ail to my fnend Timothy

Fast Bobby — Kevin Casey Hart. May
God rest his soul. Hey, Fast, I'll see you in
the Invisible City. Save me a good shift!

www.americanradiohistorv.com
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PART Two Or A Two-PART SERIES

Westside Connected

CHRIRHYTHMIC

Ice Cube, WC and Mack 10 put the spotlight on the West

i‘n last week’s column 1 began my interview with The

Westside Connection (Ice Cube, WC and Mack 10) by
discussing some of the reasons for the group’s seven-
year hiatus, their success as solo artists and some of the
issues they address on their new album, Terrorist
Threats. This week we discuss the music coming out
of the West Coast and the lack of support it tends to
get from radio, and the guys recall the time they spent
in the studio recording the new album.

R&R: What s it like working in
the studio again with ench other on this
album?

IC: It was a ball. It was like old
times. | always look at myself as the
quarterback. | look at Dub as my
tailback and workhorse, and 1 look
at Mack as my flossy wide receiver.
I'llbe the one to put the plan togeth-
er. Dub comes in and makes sure it’s
gutter enough, and Mack comes in
and makes sure it’s flossy enough. 1

working with dudes who already
know shit.

R&R: What's your favorite track on
the album, and do you believe there will
be any West Coast classics on it?

WC: | think that “So Many Rap-
pers in Love” will be a classic.
“Gangsta Nation” will be a classic,
too, once we give it a littie bit more
time to sink in.

IC: As far as classics, that is yet to
be determined. That's an audience

through some shit, if it don't kill
you, it's going to make you stronger.

R&R: Do you believe that this album
is better than Bow Down?

WC: It's hard to compare, because
it’s two different times. | wouldn't
want todo a Bow Down album from
"% in today’s rap game. It wouldn’t
stick. It was a different sound back
then, production-wise, and the top-
ics and issues we rapped about were
different.

R&R: You guys have made com-
ments that there are a lot of hip-hop
songs that contain R&B being played on
radio and that's killing hip-hop. Why is
that?

IC: Hip-hop is a follow-the-lead-
er type of game. Whoever is doing
the best record, people will try to
copy and emulate that. I think a few
groups were starting to win with the
slow love rap, and everybody kind
of jumped on that bandwagon. Ra-

think it's the perfect
blend.

We argue with each
over lyrics, topics and
hooks. We go into the |4
studio, and the first four
or five hours are dedicat-
ed to work. As the pro-
ject starts to come to-
gether and as the lyrics
get laid down, we break
out the drinks and hang
out. We invite the hom-
ies down to create that
atmosphere to finish
these records off.

WC: It felt good. It's

Westside Connection

dio felt that it was easy
and friendly to play. Itall
started after the death of
| Biggie and 2Pac. That’s
when things started to
switch. Comical rappers
like Ludacris, who I like,
but I'mjust saying that is
the direction the industry
started to go with.

There are benefits to
going pop. Keeping it
hard and underground
is definitely the hard
way to go. It's against
the grain of what's ac-
cepted out there on a

like when you ball with

cach other and that's your team. The
guys went on and got their rings
and did their solo thing, then they
call you six or seven years later, and
you back out on the court. You know
everyone is coming to see you get
down, and you got to be on top of
your game, but you're feeling good,
because you around guys you know
can handle the weight.

Mack 10: It felt good to be back
in there with dudes who are on the
same level as you. Recently, 1've
been working with a lot of young
artists. | love working with young
artists, because 1 want to develop
them and keep this West Coast shit
going, but [ forgot how easy it was

thing, whether a song is going to
develop into a hip-hop classic. We
have songs that stimulate your
mind, like “Potential Victims,”
where we talk about how we are all
potential victims of what we call the
red, black and blue. We have songs
on there like “Pimp the System” —
don’t pimp a ho, pimp a CEO. “Su-
perstar” talks about how nowadays
you got to have a jail record to sell
records.

Mack 10: My choice would be
“You Gotta Have Heart.” It's an in-
spirational song. It's a feel-good
song. What don't kill you should
only make you stronger, know what
| mean? That’s real. If you go

mainstream level. Plus,

people see the success of artists like
Nelly, and they want that. He’s win-
ning with it, so I can see some art-
ists seeing that and wanting to
change their flavor. But still, the ori-
gin and essence of the music is street
and spitting straight from the heart.
WC: Some of these records now-
adays, you don't know if they are
Ré&B records or rap records. There’s
nothing wrong with dudes who can
get down and bring it on that senti-
mental love tip. Me, personally, |
don’t mind hearing LL Cool ] and a
couple of other artists get down, but
— goddamn — not song after song
and every other artist coming. What
happened to artists like Public Ene-

my, Eric B. & Rakim, N.W.A. and
KRS-One?

Right now there isn’t enough
originality in the game. | remember
the times when artists had tohavea
show. If you didn’t have a show,
people wasn't with you, and you felt
that onstage. You had to bring it. It
was real and competitive. | haven't
seen a show or heard a rap record
that’s made me want to go home
and write. | remember when Run-
DMC used to perform, they used to
have everybody on their toes. Back
then rap music was a movement;
right now it’s just a video and a
song.

R&R: I've heard many individuals
contment on the lack of hot new artists
breaking Hirouglt and making it tng from
the West Coast. Do your believe Hat's
true?

WC: I think it's true. A lot of it has
to do with people involved with ra-
dio, video and the record industry.
When you have more people with
open ears at record labels, you'll
start seeing more new artists com-
ing up off the West Coast. They've
handcuffed the mixers nowadays by
only giving them a certain amount
of “gimme” records.

lalso blame the artist on the West
Coast, because we're so cliqued off,
and we only fuck with people in our
camp a lot of times. Loyalty is a
muthafucka in this rap game. It's
hard for us to get out there and
spend time breaking in new artists,
because we really don’t know where
they stand. A lot of artists on the
West Coast need to start unifyving
and stop being so cliquish.

Mack 10: There’s a lack of new
West Coast artists because the record
companies have been acting like ass-
holes to them. They haven’t been
giving them any light. There hasn’t
been any light on the West Coast. We
haven’t been out, and nobady else
has been really representing. Dudes
counted us out. It was damn near
like West Coast rap was dead.

IC: The rest of the country don't
give West Coast artists a shot. They
don’teven give the artists who have
been around a shot, fet alone the
new artists. | think it starts with the
West Coast DJs. Everywhere around
the country, Djs pump their home-
town and their hometown artists.
West Coast DJs don't do that; they
pump everyone else. If our DJs
would whoop and holler about our
new groups and support and play
them on the radio, it would filter out
to the rest of the country. You can't
be hot if you’re not hot in your
hometown. The radio stations, the
DJs and the industry here are doing
nothing to make youngsters think
West Coast artists are hot. That is
one of the problems, and it goes on
from there.

R&R: I'm sure there are a tremen-
dous mumber of talented young rappers
on the West Coast. Wity haven't they
been able to break througlt and hold it
douwn for the West Coast like you guys
did when vou first started rapping?

www.americanradiohistorv.com

IC: The style we like on the West
Coast is gangsta. You have a hard
time cracking LA, or the West Coast
without being gangsta. That isn't
necessarily what everybody else
wants or is looking for in the rest of
the country. There are West Coast
influences all over the country, but
it’s just borrowed, not saluted. Em-
inem and-50 Cent would not be as
big as they are without that West
Coast sound. The West Coast is
strong, but nothing new is coming,
because it seems like the older
groups are doing more dominant
and better music. There is our crew,
Dre’s clique and Snoop’s clique, and
that's basically it. You have Xzibit up
in there, too, but for the most part,
that is it.

“) always look at
myself as the
quarterback. | look
at Dub as my
tailback and
workhorse, and |
look at Mack as my
flossy wide
receiver.”

ice Cube

Mack 10: Everyone is brain-
washed. If you aren’t from the South
or East, your shit isn’t happening.
But with this Westside Connection
record, we hit everyone in the
mouth. [ think doors will continue
to open. If the new Westside Con-
nection continues to do well, doors
willopen. You have to shine the light
back on the West again.

R&R: Can e expect morealbums in
the future from Westside Connection,
and will we have to wait so long again?

Mack 10; I'm going to keep pour-
ing gas on this fire. We are going to
come right back with another West-
side Connection album.

R&R: Are there any other projects
yout guys are involved in as a group or
as individuals that you would like to
share with us?

WC: You can grab my DVD, Ban-

dana Swingin’ — All That Glitters
Ain't Goid. It's about the game. All
that glitters is gold from the outside,
but from behind the scenes all that
glitters ain’t gold, and | want to
show ya'll what goes on behind the
scenes.
IC: [ got a movie called Torque, a
motorcycle movie, coming out this
week. | got Barbershop 2 coming out
in February, and 1 star in Triple X,
which comes out in July.
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WEEK FE ARMST TTLE LABELS) e sus wr%‘nlbt b e
1 o KELIS Milkshake (Star Trak/Arista) 5254 +66 582658 14 80/0
2 6 OUTKAST Hey Ya! (Arista) 4847 +75 504827 13 57/0
4 o TWISTA tIKANYE WEST & JAMIE FDXX Siqw Jamz (Atiantic/ 4833 +860 535146 6 82/0
3 o OUTKAST The Way You Move (Arista/ an +10 522317 18 73/0
5 0 JAGGED EDGE Waiked Outta Heaven (Columbia) 4060 +79 472604 16 7310
9 @  YING YANG TWINS f1LIL’ JON & THE EASTSIDE BOYZ Sait Shaker mn 3144 +460 364887 8 743
6 7 LUDACRIS f/SHAWNNA Stand Up (Def Jam South/IDJMG) 3647 -298 441301 20 78/0
10 o ALICIA KEYS You Don’t Know My Name /) 3564 +361 425161 7 7712
n o NICK CANNDN Gigolo (/wve/ 3444 +245 303612 10 76/0
7 10  YOUNGBLOODZ f/LIL' JON Damn! (Arista 3056 -331 384878 25 76/0
13 m WESTSIDE CONNECTION Gangsta Nations (Capitol/ 3006 +246 327943 n 68/3
8 12 CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/Capitol) 2994 293 282593 19 7710
14 13 2PAC fINOTORIQUS B.1.G. Runnin’ (Dying To Live) (Amarw/interscope) 2653 81 369685 13 62/0
25 m USHER f{LUDACRIS & LIL’ JON Yeah (Arista) 2566 +1143 332341 2 714
12 7715 LI’ JON & THE EASTSIDE BOYZ Get Low (TV7) 2558 310 322162 35 76/0
19 @ KANYE WEST Through The Wire (Roc-A-Fella//DJMG) 2437 +359 246231 6 66/4
15 17 MURPHY LEE flJERMAINE DUPRI Wat Da Hook Gon Be (Fo’ ReedUniversal) 2406 230 202441 19 6210
16 18 BABY BASH Suga Suga (Universal) 2382 41 317586 30 56/0
21 @ CASSIDY f/R. KELLY Hotel L) 2290 +263 294683 " il
20 @ BEYONCE’ Me, Myselt And | (Columbia/ 2278 +267 228684 9 62/4
17 21 G UNIT Stunt 101 finterscope) 1909 2718 256785 1" 7210
28 @ LUDACRIS Spiash Waterfails [Def Jam South/IOJMG) 1677 +361 135389 3 76
23 @ MARY J. BLIGE f/EVE Not Today /Geffen/ 1579 +81 141345 5 65/2
22 24 JAY-Z Change Clothes fRoc-A-Fella/lMG) 1518 421 144377 9 68i0
27 @ B2K {/FABOLOUS Bada Boom /Fpic/ 1509 +165 138780 4 542
24 26 BOW WOW f/JAGGED EDGE My Baby (Columbia)/ 1379 -36 174248 10 5210
38 @ J-KWON Tipsy (So So Def/Arista) 1378 +473 134225 2  65/63
26 28  BABY BASH Shorty Doowop (Universal) 1354 10 122293 9 38/0
32 @ AVANT Read Your Mind (Geffen/ 1202 +52 145712 9 3812
29 30 TOO SHORT f/LIL" JON Shake That Monkey (Short/Jive) 1200 -84 143531 12 243
34 @ EAMON F°°k It {I Don’t Want Yoy Back) (/ive/ 1187 +141 94486 7 315
35 @ PETEY PABLO Freek-A-Leek (/ive/ 1156 +152 122530 2 45110
33 33 MARQUES HOUSTON Pop That Booty (T.U.G/EEG) 1120 -284 76759 6 5211
k]| 34  R.KELLY Step In The Name Of Love (ive/ 1094 -105 187446 15 59/0
42 @ CHINGY One Call Away [OTP/Capitol) 1092 +354 95135 2 63125
37 €D  T.1. Rubber Band Man (Grand Hustie/Atiantic) 1081 +75 83182 3 456
30 37 MYA Fallen (A&M/interscope/ 998 -219 70656 10 5710
4 @ JAY-Z Dirt Off Your Shouider (Roc-A-Fella/IDJMG) 975 +202 121765 2 42
36 39  OBIE TRICE The Set Up (Shady/Aftermathyinterscape) 889 123 124817 6 5210
39 @ RYAN DUARTE You (Unvversal) 862 +20 107741 7 3910
45 @ RUBEN STUDDARD Sorry 2004 4/ 809 +190 62935 2 a3
43 @ JUVENILE In My Life {Cash Money/Universal) 726 +63 68306 3 2714
40 43 ASHANTI Rain On Me (Murder inc /IDJMG) m”m -15 63890 20 55/0
44 @ BIG TYMERS #/R. KELLY Gangsta Girl /Cash Money/Universall 697 +45 51860 3 3113
46 45 B.RHYMES, F. JOE, CHINGY AND N. CANNON Shorty... (Hollywood) 560 -24 58369 3 310
48 @ TRILLVILLE Neva Eva (BME/Warner Bros.) 555 +51 48073 5 17N
- @ SEAN PAUL I'm Still in Love With You (VP/Atlantic/ 489 +74 150672 6 2114
@ G UNIT Wanna Get To Know You /interscope/ 487 +114 92885 1 26/18
50 @ WARREN G Let's Go (It's A Movement) (MSC) 482 +4 13963 7 3110
@ BUBBA SPARXXX Back In The Mudd /Beatciut/Interscope) 477 +67 12260 1 325

85 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airplay
week of 1/4-1/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increass in plays
s placed first. Songs beiow No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

L ]
Most Added
www.rradds.com |
ARTIST TITLE LABEL(S) 400§
JKWON Tipsy /S0 So Det/Anstal 63 |
MISSY ELLIOTT F'm Really Hot (Gokf Mind/Elektra/EEG) 57
CHINGY One Call Away [DTP/Caprtol) 25
2PAC fIEMINEM One Day At A Time /Amaru/interscopel 2
G UNIT Wanna Get To Know You finterscope/ 18
BLACK EYED PEAS Hey Mama (A&M/Interscape/ 17 |
PETEY PABLO Freek-A-Leek {/ve/ 10
MARIO WINANS | Don't Wanna Know (ndependent) 8
MASTER P Them Jeans (New No Lamit/Koch/ 7 '
Most

IncreasedPlays

JOMAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
USHER f/LUDACRIS & LIL’ JON Yeah (Arssta/ +1143
TWISTA HKANYE WEST & JAMIE FOXX Siow Jamu (Atlantx) +860
J-KWON Tipsy (S So DeffAnsts) +413
YING YANG TWINS FLIL" JON... Sait Shaker (TVT) +460 |
ALICIA KEYS You Don’t Know My Name £} +361
LUDACRIS Spiash Watertalls (Def Jam South/IDJMG) +361
KANYE WEST Through The Wire (Roc-A-Fela/lOJME) +359
CHINGY One Call Away [DTP/Capital) +354
BEYONCE' Me, Myself And | Columbra/ +267
CASSIOY fIR. KELLY Hotel L/ +263
New & Active |

MASTER P Them Jeans (New No Limit/Koch/
Total Plays: 451, Total Stations: 27, Adds: 7

GEMINI Crazy For You (Unversal)
Total Plays: 401, Total Stations: 22, Adds: |

YOUNG GUNZ No Better Love [Def JamyIDJMG)
Total Plays: 391, Total Stations: 32, Adds: 5

LIL SCRAPPY Head Bussa /BME/Reprise)
Total Plays: 306, Total Stations: 20, Adds: 2 |

JIN Leam Chinese (Ruff Ryders/Virgi |
Total Plays: 302, Total Stations: 26, Adds: 4

BEENIE MAN {/MS. TRING Dude (Vigin/
Total Plays: 268, Total Stations: 10, Adds: 3

MISSY ELLIOTT I'm Really Hot (Goid Mind/Elektra/EEG)
Total Plays: 168, Total Stations: 57, Adds: 57

FEDERATION Vegw/
Total Plays: 166, Total Stations: 18, Adds: 4

2PAC fEMINEM One Day At A Time (Amaru/Interscope)
Total Plays: 144, Total Stations: 24, Adds: 23

DRAG-ON Bang Boom [Ruff Ryders/Virginj
Total Plays: 139, Total Stations: 9, Adds: 0

Songs ranked by total plays

Detailed stationT)IayIists for all R&R
reporters are available on the web at
www.radioandrecords.com.
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AANK ARTIST TITLE (ABEL

KEUIS Milkshake /Star Trak/Ansta/

YING YANG TWINS Salt Shaker (7V7)

USHER f/LUDACRIS Yeah (Arzsta)

LUDACRIS Stand Up (Def Jam South//DJMG)

LIL’ JON & EASTSIDE BOYZ Get Low (7V7)

TWISTA /K. WEST & J. FOXX Slow Jamz (Atéantic/
CASSIDY f/R. KELLY Hotel &/

ALICIA KEYS You Don’t Know My Name (/

OUTKAST The Way You Move (Anista/

WESTSIDE CONNECTION Gangsta Nation (Capitol/

NICK CANNON Gigolo (/ve/

YOUNGBLOODZ f/LIL' JON Damn! (Arista)

J-KWON Tipsy (So So DeffArista)

JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/iDJMG)
OUTKAST Hey Ya /Ansta/

KANYE WEST Through The Wire /Roc-A-Fela/iDIMG)
G-UNIT Stunt 101 /interscape/

2PAC fINOTORIOUS B.1.G. Runnin’ (Dying To Live) (Death Row/interscope)
TOO SHORT €/LIL’ JON Shake That Monkey (Short/Jive/
MURPHY LEE f/J. DUPRI Wat Da Hook Gon’ Be /Fo’ ReelUnverssl/
JAY-Z Change Clothes (Roc-A-Fella/I[DJMG)

CHINGY {/SNOOP DOGG & LUDCARIS Hohdae In (OTP/Capitol)
PETEY PABLO Freek-A-Leek (ive/

BEYONCE’ Me, Myself And | (Columina)

R. KELLY Step In The Name Of Love Uve/

JUVENILE In My Life (Cash Money/Universal)

JAGGED EDGE Walked Qutta Heaven [Columbva/
BRAVEHEARTS f/LIL" JON Quick To Back Down (Cokunixa/
MARY J. BLIGE t/EVE Not Today /Geffen/

82K {/FABOLOUS Badaboom /Epic/

W DN SN -
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Monitored airplay data supphked by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 1/4-1/10
©2004, R&R., Inc.

PHARWSIK

J'KWON Tipsy (So So Def Arista)

MARIO WINANS £iP. DIDDY | Don’t Wanna Know (Bad Boy/Universal)
JAY-Z Dirt Off Your Shoulders (Roc-A-Feda/IOJMG)

USHER f/LIL JON & LUDACRIS Yeah (Arista)

PETEY PABLO Freek-A-Loek (/ve)

SLEEPY BROWN f/OUTKAST 1 Can't Wait Unterscape)

This Week's Hottest Music Picks

Lucas
Asst PR/MD, WWEKL/Barrisbery

Young Gunz's “No Better Love” (Roc-A-
Fella/IDIMG): Let me get a little oid skool
on ya and say this one is funky and fresh.
They surprised everyone with the first sin-
gle, and this one will prove they are for real.
Great sound.

Chingy’s “One Call Away” (DTP/Capi-
tol): This will be a smash and solidify his
position on Rhythmic radio as a core artist.

B2K’s “Bada Boom” (Epic): Feels like
“Bump, Bump, Bump” part two.

Lac Davis
P9, WBVO/MsibedTus

Bubba Spamxxx’s “Back in the Mudd”
(Beatclub/ Interscope): Like nothing else out
there right now. | like it. It's unique, and that
hook is infectious.

Mario Winans featuring P. Diddy’s “I
Don’t Wanna Know” (Bad Boy/Universal):
Pretty hot. Cool to hear the Fugees line re-
used.

Usher featuring Lil Jon & Ludacris’
“Yeah" (Arista): Every girl I know loves this
song. Smash!

J-Kwon's "Tipsy” (Anista): | like this one;
Ifeel like I'm at a pep rally when [ hear this.

Diane Fox
NS, KWR/Steckion

Ruben Studdard’s “Sorry 2004” (J): This
is the anthem for 2004. He’s coming with heat
in the new year. Play this and watch the re-
action from your listeners. Great hook, great
sound and a strong artist — home run!

Petey Pablo’s “Freek-A-Leek” (Jive): This
shit is so catchy, it's crazy in the clubs and
crazy with our nighttime audience. Top five
phones at night.

Usher featuring Lil Jon & Ludacris’
“Yeah": Usher is one of the core artists for

this format. You would be crazy insane not
to place this. Usher, Luda and Lil Jon — this
is a no-brainer.

Jahiem featuring jadakiss’ “Diamond in
da Ruff” (Divine Mill/ WB). We've had ma-
jor success with Jaheim in the past, and |
think this is no different. If you are looking
for 25+, this R&B record is for you.

Bob Lewis
P8, KiSv/Bakersfieid

Chingy’s “One Call Away™: Acconding
to Tony Monte at Capitol, my add is “One
Call Away.” Another smash from Chingy!

Usher featuring Lil Jon & Ludacris’
“Yeah”: Has 50 spins, is No. 2 phones. An-
other no-brainer from Arista.

Frankie J's “Be Home Soon” (Columbia):
Perfect fit if you're trying to get the ladies,
as | am. What [ lack in good looks, | make
up in great songs. Can | make you a mix
tape, ma‘am?

- Miarle Cristal
MR, WWROPrevidence

Mario Winans featuring P. Diddy’s “ |
Don’t Wanna Know"”: The track is familiar,

" and Mario sounds hot.

J-Kwon's “Tipsy”: This has an eclectic
beat that just makes you wanna move. He's
a new artist who | feel will have staying
power if he continues to break away from

the norm.
Jayars
P, KBMS/Sacramenta

Usher featuring Lil Jon & Ludacris’
“Yeah”: This is bananas! It sounds good and
is already reacting at the club.

J-Kwon's “Tipsy”: Has a lot of potential;
my mixers absolutely love it.

Petey Pablo’s “Freak-A-Leek”: It's smash-
ing hard now, especially with the Latin fe-
males.

Thank You, Radio! Applauding 65 Years of Community Service

The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937

Memphis; Milsankce, Nashville, New York, Philadelphia and
Withiradio’s continuing support, we wll be succesghinl in osir.campaig
defeat prematutity; now affectingumonethan 475,000 babiesevery

The ofDiies Achieyementiniitadio Awardscarriesion ourdiistoric partnership with radio by celebrating
excellence i broadcastings Congratulations o AR Asvards w

March

of Dimes

A.LR.Awards-

Achievement In Radio*

www.americanradiohistorv.com

For more information, contact the A.[.R. Awards at: eschultz@marchofdimes.com or call: (312)596-4701.
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‘Press One To Make Your Request’

Are automated request lines the voicetracking of 20042

We live in a world of convenience — automated
bank machines on every comer, automated phone lines
that help us find the movie we want to see and then
allow us to pre-purchase our tickets, even automated
TV with new features like On Demand that allow us to
watch any show at any time with a click of our remote.

I guess it should come as no sur-
prise, then, that some radio stations
are using an automated request line
service. The question is, with so
many stations already utilizing
voicetracking, are these lines taking
us one step further away from the lis-
teners, or are they a convenient new
tool that can not only gather research
information, but also help program-
mers serve their listeners better?

Thave to admit that this story start-
ed out with a different tone when |
embarked on my interviews. I had a
preconceived idea of what program-
mers would think of this automated
request line service and a precon-
ceived idea of what the service of-
fered. Let me explain why.

One night while trying to track
down some information, I called a
request line hoping to ask the jock a
question about his new gig, Instead
of the jock I got an automated re-
quest line that said, “If you want to
make a request, press one. If you
want to answer our question of the
day, press two.”

VooDoo Magic

This inspired me to investigate
what Urban programmers across
the country thought about the new
service. | was shocked to find that
many were either already using it or
considering implementing it at their
station. | was even more shocked
after | spoke with ]. Scott Hamilton,
CEQ of Radio VooDoo, the compa-
ny that created and provides the ser-
vice to radio, because he made me a
believer.

Explaining the purpose of the ser-
vice and how it works, Hamilton
says, “In most businesses, companies
pay agreat deal of money to have the
opportunity to listen to their custom-
ers firsthand and gather information
about them.

“In radio, you have your custom-
ers, the listeners, calling you and tell-
ing you what they want. For years ra-
dio has, in essence, been ignoring a
large percentage of those customers
simply by not utilizing request lines
to the fullest extent.”

Hamilton walked me through a
demo of the service. My first miscon-
ception was that the line is automat-
ed 24 hours a day. It certainly can be,
but you can also choose to tum it on

only in certain dayparts. Also, it only
kicks in after a specified number of
rings or when all lines are busy, so
your listeners are always getting
through to the station, even when the
jock isn’t picking up the phone or is
busy on other lines.

The prompts can be voiced by
your jocks, or you can have artists
voice them. Hamilton says Alicia
Keys has voiced the prompts for
WVAZ/Chicago. The key is, the sta-
tion totally controls the recording for
the service. It's set up like a voice-
mail box and can be changed at your
command.

Beyond what you can put out on
your automated line is what you can
pull in from it. The amount of re-
search information you can extract is
mind-blowing.

Caller profile programs can give
you everything from name, address,
ZIP code and age to how many times
the person has called in a week or a
month. There are also programs to
pull up most requested songs over
any given period of time, and you
can look at specific song trends in re-
quests.

You can even test a song with
hooks provided by Radio VooDoo
through a quick survey on the auto-
mated line that callers can opt to take
part in. Callers can also record their
requests, which a station can then
pull and play on air. These recorded
requests are pulled by song title by
the jock.

New Services

Hamilton says his company serves
over 100 stations in ali formats and
that the hip-hop audience is the most
responsive. “This demo tends to be
more open to automated programs,
because they’ve grown up with
them,” he says. “They're also very
passionate about the music, so it’s a
very active request audience.”

Hamilton cites WQHT (Hot 97)/
New York, KKBT (The Beat)/Los An-
geles, WVEE (V103)/ Atlanta, WVAZ
(V103)/Chicago and KPRS/Kansas
City as some of his clients currently
using or testing the program.

Now, though, Hamilton has taken”

the service to the next level, hoping
to find ways for stations to utilize it
as an NTR source and not just a re-
search tool or listener service. “It’s a

program that appeals to and can be
used by all parts of the radio station
— programming, sales and promo-
tions,” he says.

He cites several new applications
that some stations have initiated, in-
cluding a sponsored entertainment
and nightclub feature and a ring-
tone-for-purchase feature, the reve-
nue from which Radio VooDoo splits
with the station.

“Why send your listeners to some
other website for those services when
you can send them to your own, and
make money from it?* Hamilton
asks. “You also have the subcon-
scious association of your station ev-
ery time that person’s cell phone
rings.”

Pimpin’ The Phones

Many of the programmers | spoke
with agree that the automated re-
quest line service has merit. WGC1/
Chicago Asst. PD/MD Tiffany
Green says, “I only see the benefits
and positives when using a service
like this. While our jocks love to talk
with the listeners, this way the station
can still listen to those people who
can’t get through on the request lines.

“The biggest complaint we get
from listeners is that they either can’t
get through to the station or the line
is busy. Most listeners just want to be
heard, and they feel like they are get-
ting through, even if it is a voice-mail.

“And if your station is using
voicetracking, this is a great way to
handle the phones. We're testing the
service on [Urban AC] WVAZ /Chi-
cago, but | think there’s an even
greater need for it with the younger
demo, because they are more active
on the phone lines, and they are
probably more open to the whole
automated thing since they’ve
grown up with it.”

Brian Wallace, PD of WHHH &
WTLC/Indianapolis, agrees, adding,
“The pros would include the ability
to actually have an accurate account-
ing of your requests. Your jocks are
often taking care of the business at
hand, and they may not be able to
constantly handle the phones, so
you're losing a large percentage of
the people calling in.

“I probably would not use it for a
daypart such as nights, though, when
listener interaction, at least at my sta-
tion, is at its peak.”

Terry Base, OM of Citadel's
Charleston cluster, admits that he
was not a believer at first. “I was re-
luctant to use this service before | re-
alized its potential,” he says. “|
would rather have this as a backup
to my jocks picking up the phone,

CHILLIN' IN CHI-TOWN J Recoras’ Alicia Keys celebrated the suc-
cess of her No. 1 record “You Don't Know My Name" in Chicago recent-
ly. Seen here (I-r) are WGCI-AM/Chicago PD Sandra Robinson and Asst.
PO/MOD Tiffany Green; Keys; WGC! & WVAZ/Chicago OM Eiroy Smith; J
Records rep Allan Cole; Keys’ manager, Jeff Robinson; and WVAZ Asst.

PO/MD Armando Rivers.
though, than have the listeners hang  listeners who are just calling in to say
up because they can’t get through.  hi and talk. At the same time, the
After all, it can’t be more of a nega-  jock’s first priority is to concentrate
tive than a busy signal. on their show, notsit around and chat
“I've also been able to see all the  on the phone, so | can see the value.”
cool ways to use it and the informa- Williams points out another con-

tion you can pull from it.  don’t think
listeners would be shocked to get this
when they call a station. In fact, most
people are used to it now, because
automated phone service is a way of
life — you get it when you call the
bank, your insurance company, the
phone company, everywhere.

“The only disadvantage or problem
I see with a service such as this is if
you didn’t apply it well from the lo-
cal level. As the PD, you have to get
behind it and explain it thoroughly to
your staff so that they will also believe
in it You don’t want to just tum it on
and use it as a voice-mail; you have
to make it interactive for the listener.”

Possible Pitfalls

Ron “Sugar Bear” Williams ech-
oes those thoughts, saying, “I defi-
nitely see the advantage, but | would
never be totally automated. I like my
jocks to have some kind of interaction
with the listener. | wouldn’t want
them to start relying on this or get
lazy and not pick up the phone be-
cause they know the computer will
do it for them.

“Besides, there are always those

sideration, saying, “While it might be
appealing to have a service like this,
1 also know that these type of things
cost money [Radio VooDoo is actu-
ally available by barter], and I have
tobe very conscious of spending only
when it's necessary, And | have to ask
myself, ‘If we worked a little harder,
could we gather this same informa-
tion ourselves?”

Cost isn't the only concem, Some
PDs wonder if people aren’t more an-
noyed by automation, no matter how
common it is, than accepting of it.
Vinny Brown, PD of WBLS/New
York asks, “Will listeners become
more agitated by the amount of work
they have to do in order to make a
simple request? Will they hang out
on the phone long enough to actual-
ly give their response, or will they
hang up? Will listeners’ patience ex-
pire with these services?

“But it does beg the question:
Could we be doing a better job of
serving our listeners personally?”

For more information on Radio Voo-
Doo, contact |. Scott Hamilton at 413-
458-1222 or sh@radiovoodoo.com.

United Stations Radio Networks presents the

"‘». ,

Business Report

Information is Power!

With market news and personal finance information that maiters
to your listeners, the Black Enterprise Business Report helps
your audience make informed investment and lifestyle decisions

Empower your audience with the
Black Enterprise Business Report

Call 212-869-1111

.bebr@unitedstations.com
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BB W ARTST TITLE LABELS) N e AJ%‘)»‘E: o oo | Most Added’
1t @ ALICIAKEYS You Don't Know My Name 4/ 4117 4225 598589 10 690 |www.rradds.com
3 @ TWISTAHKANYE WEST & JAMIE FOXX Slow Jamz (Atiantic) 3485 4505 456335 7 670 | ..o o ’ i
7 € BEYONCE Me, Myse'lf And | (Columbia) 150 4406 AMB26 10 STIO | Lo el Hot (ol i -
2 @ AVANT Read Your Mind (Geffen) 3065 +56 423593 20 630 | yywom Tosy /S0 Sodefrista ©
4 € OUTKAST The Way You Move (Arista/ - 2987 +52 400950 17 62/0 | 2PAC HEMMNEM One Day At A Time (Amarunterscope) P
6 @ KELIS Mikshake (Star Trak/Arista) 2887  +129 400650 12 53[0 | CHINGY One Cal Away DTPLantol n
§ 7  JAGGED EDGE Walked Outia Heaven (Cokmbva/ 2808 35 423303 22 610 :J‘:E"s'l""’f“mﬁ": s”::::: "w'h':”ﬂ g ::
8 @ JAY-Z Change Clothes fRoc-A-Feda/IDIMG) 2667 +84 376220 9 BBI0 | youwcGUNZ NoBetter Love Dol omIUME) »
11 €@ KANYE WEST Through The Wire (Roc-A-Fela/iDJMG) 2245  +293 250910 7 5812 | FEDERATION Hyphy Vipey 18
9 10 R.KELLY Step In The Name Of Love (ive/ 2023 151 271786 24 68/0 | CASSIY fR. KELLY Hotel 4/ 7 |
12 @ OUTKAST Hey Ya! Mnista/ 2002 +239 274881 6  4g)1 | ULSCRAPPY Head Busss [BME Reprse/ i
10 12 YOUNGBLOODZ f/LIL’ JON Damn! (Arista/ 1833 170 232083 27 610
16 RUBEN STUDDARD Sorry 2004 (/ 1828  +350 216805 3 625 -
14 14 LUDACRIS f[SHAWNNA Stand Up (Def Jam South/iDJMG) 1572 73 202082 19 66/0 Most
15 15  MURPHY LEE flJERMAINE DUPRI Wat Oa Hook Gon Be (Fo’ ReefUnversal 1564 3 13 19 an |IncreasedPlays
17 ) MARY J. BLIGE f/EVE Not Today (Geffen/ 1529 +77 141955 5 630 —
13 17 G UNIT Stunt 101 finterscope/ 1497 210 135760 12 6210 | sanst e v * nomekse
23 @ JUVENILE in My Life /Cash Money/Universall 1495 +226 141548 9 4210 TWISTA HKANYE WEST & JAMIE FOXX Siow Janu (Atantc) +505
[ 22 O LUDACRIS Spiash Watertalls (Def Jam SouthIDJMG) 1477  +201 186414 2 60/3 | BEYONCE Me Myself And | Cotumbia/ +406
‘ 26 €@  YING YANG TWINS flLIL' JON & THE EASTSIDE BOYZ Sait Shaker 7V) 1437 +203 160231 7  52j0 | USHERIILUDACRIS & LI’ JON Yeah iAnsta/ *;:“
18 @  JOE More & More e/ 38 432 15672 15 6aD | e e A 283
25 @ T.1. Rubber Band Man (Grand Hustle/Atlantic/ 1429 +188 131342 4 56/3 YOUNG GUNZ No Better Love (Def Jom/IDJMG) #2713 |
19 23 MUSIQ Forthenight Def SoudlDIMG) 1331 66 133722 11 5500 | OUTKAST HeyYal Arstal +239
20 24 CHINGY fSNOOP DOGG & LUDACRIS Hofidae In (DTP/Capitol 1282 72 117002 17 620 | JUVENILE n MyLite (Cash Money/Uniersal il
21 25  NICK CANNON Gigolo Uive/ 1249 80 120958 13 570 [ ::zm“"g","n'lf"j’;‘"”‘s";"‘;ﬁfm - .
27 @ BOW WOW flJAGGED EDGE My Baby (Columbial 1159 +44 129880 11 4501
29 @ TRILLVILLE Neva Eva (BME/Warner Bros.) 1088 +95 89341 8§ 412
24 28 2PAC fINOTORIOUS B.L.G. Runnin’ (Dying To Live) Amarulinterscope) 1078 168 134485 13 5300
28 29 BIG TYMERS fIR. KELLY Gangsta Girl (Cash Money/Universal) 1055 32 wen s s |ANew&Active
39 € USHER fLUDACRIS & LIL' JON Yeah (Arista) 988  +390 186435 2 10
31 €  GINUWINE Love You More (£pic/ 940 +23 116144 15 34 JAHEIM f1JADAKISS Diamond In The Rutt (Dvane MillWarner Bras.)
| 30 32 MARQUES HOUSTON Pop That Booty (T.U.6/EEG) 934 49 104629 6  44)0 Total Plays: 410, Total Stations: 31, Adds: 7
35 @ B2KHFABOLOUS Bada Boom /Epic/ 898 +78 128538 5  aIp M. BLEEK fT1. AND T. DADDY Round Here fRoc A-FelalDMG/
34 34 OBIE TRICE The Set Up (Shady/Aftermath/interscope) 790 35 77956 7 410 Total Plays: 399, Total Stations: 19, Adds: 1
33 35  MONICA Knock Knock (J/ m 108 93753 18 44/0 JIN Learn Chinese (Rutf RydersiVirgin)
32 36 ASHANTI Rain On Me Murder inc.UMG) 739 453 79178 20 sgp | oo 390 TowStatons 36 Ades 2
38 € WESTSIDE CONNECTION GangstaNations (Capto 729 +103 63629 4 3912 ',’;:';";‘v'ssgs‘{‘)‘,‘:"‘: ;:’,""z:‘s’ng S '
37 €@ PETEY PABLO Freek-A-Leek Uive/ 122 +79 49561 3 467 R |
36 39 MVYA Fallen /A&M/interscope/) 682 -97 64219 8 44/0 Total Plays: 344, Total Stations: 36, Adds: 33
48 @ CASSIDY R KELLY Hotel (/) 666  +111 102763 3 3312 | |y ocanppY Head Bussa (BMERemie
40 41 BRAVEHEARTS f/LIL’ JON Quick To Back Down (Columbia) 546 40 41992 7 390 Total Plays: 331, Total Stations: 37, Adds: 11
a8 @ 112 Right Here For U [Def SoulIDIMG) 529 +65 52926 2 360 CHINGY One Call Away DTP/Capital)
50 @ JAY-Z Dirt Of Your Shoulder Roc-A-Fela/IDIMG) 527 +73 84596 2 OO Total Plays: 307, Total Stations: 49, Adds: 34
42 44 TOO SHORT fiLIL' JON Shake That Monkey (Short/ive/ 506 65 45781 14 46I0 JKWON Tipsy (S0 So DeflArista)
43 45  MISSY ELLIOTT Pass That Dutch (Gokf Mind/Elektra/EEG) 505 61 91846 13 490 Total Plays: 304, Total Starions: 42, Adds: 40
45 46 CEE-LO I'l Be Around flaFace/Ansta) 499 47 49483 8 360 IS Love Angel (DreamMorks)
47 @ GLENNLEWIS Back For More (Epic/ aT6  +8 39607 2 26 | owPers 267 Toul Sutens 21, Aaés 0
49 48 CARLTHOMAS Shels (Bad BoyUniversal 510 @38 5 30 | e e R o
sess> )  YOUNG GUNZ No Better Love (Def JamVIDJMG) 44  +211 64226 1 5420
41 50 JARULE Clap Back (Murder inc /IDIMG) 429 153 36091 13 56/0 " Sengs rasked by total plays
e e e 1t o ptesoeok 1 1o cng' e 1 tot oy, o son o et nresse i pays e cea | | Detailed station playlists for all R&R |
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R&R asks radio DJs for the hottest records jumping off that haven’t charted yel.

tha

DJ Phantom ]
Mixer, WGCI/Chicago

My motive in rocking a party is to first take care of the ladies. If | don't
make the ladies act up, then the party won't pop. Speaking of “Poppin’,”
Marques Houston's “Pop That Booty" (T.U.G/EEG/Elektra) is a sure
play for the ladies in the club. ® My second choice is “Dirt off the Shoul-
ders” by Jay-Z (Roc-A-Fella/Def Jam/IDJMG). | use this track to edu-
cate the newcomers to hip-hop, because Jay-Z is an educator. ® “In
My Lite” by Juvenile & Manny Fresh (Cash Money/Universal) is an-
other club banger for everybody. Last but not least, Bravehearts fea-
turing Lil Jon’s “Quick to Back Down” (Columbia) can set oftf any party
at any point.

Marie Tolsen-Pe
Marketing Director, WPHI/Philadelphia

I'm starting my second week with
WPHI, and everything is falling into
place. Right now we're promoting a couple of events and a new show.
DC Todd, a 17-year veteran of the market, is hosting a new late-night
slow jam show called Love Land. It's a combination music and talk pro-

s gram. DC has a difterent topic or theme for each
show, and listeners are encouraged to call in and take
part. We're cross-promoting the new show in all
dayparts and planning a special event for the
show. ® Our morning show, hosted by Jonesy, is
holding a weekend ski trip in February called Grown
Folks Ski Weekend. Listeners can either purchase
tickets for the weekend or win them on air. The week-
end will include skiing, of course (although a lot of folks who come don't
ski!), a show by Big Daddy Kane, comedy by Mo'Nique and a Pajama
Party hosted by Jonesy’s Pussy Cats. ® Also in 2004 we’ll continue our
Behind the Beats series. These intimate gatherings give listeners the
opportunity to meet their favorité artists in a small venue. You can only
win tickets, and we usually have about 100-150 people take part. In the
past we've had B2K, Musiq, 112, Monica, Bow Wow, Lil Kim, Tyrese,
Damon Dash, The Roots, Marques Houston and .others. We try to hold
at least one per quarter. ® In February we are producing “Black History
Moment” vignettes. Doing them in-house allows us to customize the vi-
gnettes to things that are pertinent to this community and make them
more in-depth. We're also embarking on a voter-registration campaign
and planning a career development workshop for young people. This isn't
something where they just bring in a resume and set up job interviews.
Instead, this is a workshop that can help young people prepare for the
job market by leaming how to write a resume, as well as how to dress
and act for an interview and more. One of my goals in joining the Radio
One team is to help develop more NTR events like this.

ARTIST: Missy Elliott

LABEL: Gold Mind/Elektra/EEG
CURRENT PROJECT: This Is Not A Test
IN STORES: Now

CURRENT SINGLE: “I'm Really Hot”

he Album: On her fifth album in six

years, Elliott joined forces once again
with longtime writing and producing
partner Timbaland. The album features
14 tracks and a number of guest perfor-
mances by Elliott’s friends and past col-
laborators, including Jay-Z (on “Wake
Up"). Mary J. Blige (on “Baby Girl"), R.
Kelly (on “Dat’s What I'm Talking
About”), Elephant Man (on “Keep It
Movin™) and labelmate Fabolous. She
even touches on a gospel sound with the
help of The Clark Sisters on “I'm Not Per-
fect.” Elliott also states that this album
continues her effort to pay homage to the
old-school hip-hop she grew up on, and it
includes several songs that could be con-
sidered more socially conscious than her
past work. But she accomplishes this
while still providing a thumping beat and
hip-hop grind.

Hometown: Portsmouth, VA

Personal Stats: Elliott first made it on
the music scene as one quarter of the girl
group Sista, who were discovered by
Jodeci's DeVante in 1992, But the hip-hop
world stood up and took notice when
Elliott was heard on Gina Thompson's
“The Things You Do,” providing the guest
solo rap, which featured her distinctive
“hee haw.”

Past Successes: Elliott made a name
for herself long before making it as an
artist by producing mega hits for artists
such as 702, Aaliyah. Lil Mo, Janet Jack-
son, Whitney Houston, Christina
Aguilera, Justin Timberlake. Destiny's
Child and more. She took her music to

the business side when she partnered
with Elektra Records to create her own
label, Gold Mind, of which she is Presi-
dent/CEQ. That label has launched the
career of songstress Tweet, and features
Elliott as its marquee star.

Elliott has aiso left her mark as an art-
ist who communicates her creativity vi-
sually: She has earned 17 MTV video
nominations, and her first video. 1997's
“The Rain (Supa Dupa Fly),” ranked No.
15 on MTV's Greatest Videos of All
Time. Other accolades include two
Grammy Awards, two BET awards and
five Lady of Soul/Soul Train Awards,
and she's twice been named Rolling
Stone's Best Female Hip-Hop Artist of
the Year. Since the start of her career as
a solo artist six years ago, Elliott has
sold almost 12 million albums. making
her the best-selling female rap artist of

. all time.

Discography: Supa Dupa Fly (1997):
Da Real World (1999): Miss E ... So Ad-
dictive (2001);, Under Construction (2002),
This Is Not a Test (2003).

See Her: On MTV's Punkd, Jan. 8; On
Air With Rvan Seacrest, Jan. 16; and in an
ad campaign for the Gap with Madonna.
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Country Cares Turns 15

St. Jude and Country radio celebrate a beautiful partnership

his weekend Country radio persgnalities, program-
mers, artists and label staffers are gathering in Mem-
phis to celebrate life, hope and the children of St. Jude.
It’s all part of preparations to carry the message home
as hundreds of Country Cares for St. Jude Kids
radiothons take place in the coming weeks and months.

They’'ll also be celebrating the 15th
anniversary of a partnership unlike
any other in the radio and music
worlds. Together, Country radio, the
country recording industry and St.
Jude have raised millions of dollars.
More importantly, millions of lives
have been touched by the medical ad-
vancements made possible by this
union and by the human stories told
by Country radio during the radio-
thons. It truly has been a match made
in heaven.

It seemed fitting to fete this mile-
stone anniversary by recalling the ra-
diothons’ early days to better appre-
ciate where we are now and put in
perspective what has been accom-
plished.

A Country Radio
Challenge

Although March marks the 15th
anniversary of the Country Radio
Seminar speech by Alabama’s Randy
Owen that galvanized the industry by
turning the radiothons into a concert-
ed effort, the fact is that radio stations
had been holding charity events for St.
Jude for a number of years.

Early radiothons were conducted at
various formats, but the best results
came from Country stations. WWKA
(K92)/Orlando raised almost $500,000
between 1986 and 1989. A Jacksonville
Country outlet, WCR| (now WROO),
collected more than $70,000 in 42
hours one year. And WYAY/ Atlanta
set a record by piling up $534,000 in
its first year and broke that record the
next year by generating more than $i
million.

In fact, WYAY's radiothon was the
catalyst for Owen’s involvement in St.
Jude. In 1987 WYAY personality Rhu-
barb Jones was conducting the sta-
tion’s first radiothon, and he asked his
old buddy and former college class-
mate Owen tojoin him on the air. Lat-
erOwen was atan Atlanta banquet for
St. Jude attended by hospital founder
Danny Thomas and ran the radio:
thorridea past him. Thomas immedi-
ately embiaced the project.

“It's a natural,” wrote Thomas in a
letter soliciting artists’ help, “because
St. Jude kids and country music have
so wuch in common. The music
speaks straight to the heart, remind-

ing us of the importance of love and
laughter in the face of pain, the deep
meaning of simple joys, the value of
courage, the necessity of faith against
huge odds.”

Owen, in a keynote speech at the
1989 CRS, issued a challenge to Coun-
try radio. He said, “Because of our vis-
ibility we have an opportunity to do
a tremendous amount of good for or-
ganizations like St. Jude that really
hetp. For me, it’s more than an oppor-
tunity — it's an obligation.”

The Fantasy Concert

Owen’s wonds set things in motion.
It wasn't long before Alabama om-
budsman Greg Fowler, Jones and
then-WOW/Omaha PD Gene Bridg-
es, who responded to Owen'’s seminar
challenge, started to work in conjunc-
tion with the Russ Reid Company, a
Los Angeles-based production firm
that specialized in fundraising tele-
thons.

Their efforts resulted in a debut ra-
diothon unlike anything that has
come since. The jdea was to present a
Fantasy Concert that affiliated Coun-
try stations would air simultancous-
ly. The 12-hour concert was set to air
Nov. 19, 1989, between 9am and 9pm,
with Jones hosting live from the lob-
by of St. Jude Hospital.

Six other personalities from around
the country acted as virtual MCs,
bringing artists “onstage” and enter-
taining the crowd of radio listeners.
Lending their talents were Coyote
Calhoun of WAMZ/Louisville; Mac
Daniels, then at KPLX/Dallas; Bob
Hooper of WESC/Greenville, SC;
Charlie Douglas, then at TNNR; Jack
Daniels, at WKIS/Miami at the time;
and Ken Cooper, who was doing
momings at KZLLA/Los Angeles.

Bridges acted as the fantasy back-
stage interviewer. The show featured
a couple of celebrity interviews each
hour, and there were a few stories
about parents and children each half-
hour.

Forty-five artists donated concert
tapes to the cause, including Clint
Black, Glen Campbell, Rosanne Cash,
Earl Thomas Conley, The Gatlin
Brothers, Crystal Gayle, Waylon Jen-
nings, The Judds, Patty Loveless, Bar-
bara Mandrell, Reba McEntire, Buck
Owens, Kenny Rogers, Randy Travis,
Conway Twitty and Steve Wariner.

Among the stations carrying the
Fantasy Concert that first year were
WSOC /Charlotte; WUBE /Cincin-
nati; KP1.X/Dallas; KZLA/Los Ange-
les; WKIS/Miami; WCMS/Norfolk;
KXXY/Oklahoma City; WIL/St. Lou-
is; and WTHI/Terre Haute, IN.

The show sounded great, but the
800-plus affiliates raised a relatively
meager $1.2 million. While nothing to
sneeze at, certainly, it was less than
expected from an event of that mag-
nitude.

In the aftermath there was some
talk about abandoning the entire idea
because of a feeling that it just didn’t
work. However, it was decided that
the concept was valid, but perhaps the
national Fantasy Concert wasn't per-
sonal or local enough to generate the
kinds of funds everyone thought pos-
sible,

Hitting Close To Home

It was then that the idea, still in
place today, of a series of local radio-
thons was born. The notion of having
local personalities tell the story of St,
Jude kids under the Country Cares
banner, with recorded interviews with
parents and kids and informational
support from St. Jude, better suited
the bond Country radio enjoyed with
its listeners.

However, by 1991 only about 66
stations held radiothons. At the time
many PDs were skeptical about dedi-
cating 24 or 48 straight hours toa non-
local charity. Some feared that stories
of kids with cancer were just too
heavy for a long stretch of time and
that the event didn't fit the format. But
the concept sure worked for the 66 sta-
tions that held radiothons: They raised
more than $5.4 million in 1991.

Those stations proved that locally
produced radiothons were the way to
0. As the idea took hold, St. Jude’s
role evolved to include holding semi-
nar weekends. Previously, participat-
ing stations had sent their personali-
ties to St. Jude Hospital for two days

~
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Jude kids.

COUNTRY CARES Here's Alabama's Randy Owen with some of the St.

of orientation. The seminar weekends
brought the local Country radio per-
sonalities who would be anchoring
the radiothons to Memphis in a group
for a weekend.

They toured the hospital and talked
to doctors, parents and patients. PDs
overseeing successful radiothons
would share their methods for creat-
ing compelling radio while also out-
lining the mechanics and the logistics
of radiothons for the other PDs.

Records Joins The Cause

Along the way the record compa-
nies joined the partnership. They
weren't heavily involved in the car-
ly years because, quite honestly,
some of the early organizers were
concerned that the labels would
turn the seminar weekend into a
showcase event that would divert
the focus from where it belonged —
on the kids.

But folks also knew that in order to
reach the level everyone knew the
project could and should be at, the la-
bels and artists had to be in. Led by
Bill Mayne, who was then VP /Promo-
tion at Warner Bros., a committee
came up with the guidelines for label
participation. The result was a Friday-
night seminar-weekend reception
with artists and label reps with no
music involved.

As artists and labels became more
involved and more aware of St. Jude
and Country Cares, more and more
artists made themselves available to
join Country stations during the ra-
diothons. Without question, artist in-
volvement helped Country Cares
reach heights it would never have
achieved without them.

Another very special part of the
seminar weckend has been the song-
writer guitar pulls. Randy Owen is
a BMI writer, and, to show the com-
pany’s support of Randy’s efforts,
one year BMI/Nashville’s Roger
Sovine brought a group of songwrit-
ers to Memphis in a van to trade
songs and -quips after Saturday
night's banquet. It's a tradition that
continues to this day. Owen serves
as the MC for the night, and it’s al-

ways a special moment when he
closes the show by singing the Ala-
bama hit “Angels Among Us.”

$200 Million
And Counting

In addition to the vast sums of mon-
ey raised by Country radio over the last
15 years, there is another legacy leftby
the efforts of the many volunteers who
have honed the radiothons into finely
crafted radio programming;: The Coun-
try Cares model is now reaching into
other formats.

St. Jude has a Spanish-language-for-
mat program called Promesa Y Espe-
ranza (Promise and Hope) that began
in "97 and has more than 60 stations
participating. St. Jude also continues
a Radio Cares for St. Jude Kids pro-
gram that encompasses other formats,
including AC, Oldies, Urban, Gospel
and Rock.

A prime example of the potential
for multiformat radiothons came just
last month in Chicago, when Region-
al Mexican WLEY drew in $937815in
pledges, and then, just two weeks lat-
er, WUSN attracted a record-setting
$1.3 million.

We'll end this abbreviated histori-
cal perspective on Country radio’s in-
volvement with St. Jude with a look
at where the effort is today. This year
St. Jude expects about 215 Country
stations to hold radiothons. The goal
is to better last year’s $24 million in
pledges. Or, better yet, to break 2001s
record of $26.2 million.

Everyone involved through the
years should be incredibly proud of
the fact that, since 1989, Country Cares
for St. Jude Kids has raised an amaz-
ing $200 million. That money has been
akey factor in the steep rise in survival
rates among children stricken with
cancer.

So, happy anniversary to everyone
who has ever been part of Country
Cares. The union of Country and St
Jude is truly an amazing story, one
that will hopefully go on at least an-
other 15 years.

If you would like to get involved,
call Teri Watson at Country Cares in
Nashville at 615-320-9466.
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Building The Opry Brand

Gaylord's Pete Fisher steers for growth

The past year was one of significant change for the
Grand Ole Opry, both physically and philosophically.
From major renovations and continued production up-
grades to the syndicated radio show launch and the TV
show's switch to Great American Country, the vener-
able institution continues to evolve. For VP/GM Pete
Fisher, now in his fifth year on the job, the moves re-
veal a broader transition.

The Radio Cornerstone two-hour show. But most of what

“Much of what we’ve done over
the past couple years has been heavi-
ly focused on the content, artist par-
ticipation and production
values,” Fisher says. “Now
we’re in the process of
branching out and really
growing distribution. We
see the Opry brand as cen-
tral to providing value to

you'll hear are performances by to-
day's biggest stars recorded live on the
Opry stage.”

Fisher is aware of the
balance the show must
strike. “The only way for
syndication to work is to
have major-market partic-
ipation. It has to be a show
that a programmer in Chi-

artists, the industry, the cago would play.

city and Gaylord Enter- “To successfully present

tainment.” } I the Grand Ole Opry, there
The Opry has a number Pete Fisher - 2 omethingswehaveto

of distribution channels,
including flagship 650 WSM-AM/
Nashville, which is also carried on Sir-
ius. Westwood One syndicates Amer-
ica's Grand Ole Opry Weekend on 210
stations and Armed Forces Radio, and
GAC now carries the televised portion
of the Opry.

Distribution is what first estab-
lished the Opry as the cormerstone of
country music. Clear channel WSM-
AM was, at the Opry's peak, the best
music-distribution system in the na-
tion. Not surprisingly, Fisher contin-
ues to see radio as a key component.

“The syndicated radio show is a big
step,” he says. “And it seems to be
catching on. We‘re partnering with
Westwood One and working to grow
the affiliate base. It's important that we
properly communicate that the Grand
Ole Opry is refevant in every market.

“Contrary to what people’s percep-
tions might be, the syndicated radio
show is primarily contemporary. Like
everything we do, we try to have an
eye toward the tradition of country
music, so we have a couple of Opry
Classics performances during the

GOT GOO GOOS? e new, 2,400-square-foot Grand
Ote Opry.gift shop.

pay attention to, like pre-
serving the tradition. But we have to
do that on a platform that attracts the
18-54-year-old audience.”

Great American Opry

Perhaps the biggest Opry headline
of 2008 was when the shows televised
segment left CMT for GAC. “The con-
tract for Grand Ole Opry Live came
to a close on Sept. 30, Fisher says.
“GAC approached us with an oppor-
tunity to continue as a weekly series.
We continued our discussions with
CMT, but we needed that weekly fre-
quency. It'simportant to the artists, the
Opry, the industry and the city.”

Moving to GAC preserved that 52-
week presence and also doubled the
weekly airings to six, including a
primetime slot on Tuesdays. At the
same time, the Opry was able to ex-
tend its relationship with CMT Cana-
da. Nevertheless, the television show
has experienced a marked decrease in
the number of homes in which it is
available.

“Currently, we're in 34 million
homes,” Fisher says. “Historically, the
Opry TV proggram has
beena catalyst for dis-
tribution growth.
* When we moved
from TNN toCMT we
went from 78 million
to 48 million homes,
but when we left
CMT it was up to 68
million homes. GAC
is beginning to see
that same growth cy-
cle happen. A lot of
viewers are calling
their cable systems

and satellite providers saying, ‘l want
my '

“GAC is really taking advantage of
having country music’s most famous
brand on the network, and we are
committed to helping that network
grow. We have a great relationship
with CMT, but for country music to
have a second television platform that
we project will reach 50 million homes
in two to three years, that will be a
very strong position for us and coun-
try music as a whole.”

LET'S GO BUNGEE Litte simmy
Dickens invites Trace Adkins to join the
Opry cast and reportedly contracts a case
of altitude sickness in the process.

Career Waypoint

Furthering the Opry’s success
means providing value to listeners,
viewers and patrons, but also to the
artists who drive those
customers’ interest.
Fisher says the approach
is twofold. First, enova-
tions, expansion and
technical improvements
continue to make the
Opry a world-class ex-
perience for fans and
artists. Second, it is cru-
cial thatan Opry perfor-
mance be a key compo-
nent inbuilding a career.

“We're continuing to

_ NASHVILLE

Connecting The Dots

Opry Live links country's generations

With less than four weeks to prepare for the first GAC in-
stalliment of Grand Ofe Opry Live, production company
High Five Entertainment had two choices: sink or swim.
But with a clear vision for the Opry’s televised portion, High
Five and its President, Martin Fischer, embraced the chal-
lenge of bringing new vitality and a greater sense of real-
ism to the program.

“We were brougiht on by Pete Fisher and Gaylord because we saw a
potential direction that made sense 10 them,” Fischer says. "And that was
10 bring the audience closer 10 experiencing what the Opry is really iike.”

Bringing that texture 10 viewers meant .
shifting the youth-centered philosophy of CMT,
"The idea of looking back, in the show’s
previous incamation, was not as interesting as
looking forward,” Fischer says. “if we've
changed anything, i's bringing the very viable
new artists and superstars up onstage, but not
10 the exclusion of the legends.”

The first manifestation of that philosophy
was the creation of a two-minute Opry
Spotlight segment. “Iit can be as diverse as &
piece on Jean Shepard right down 10 &

Martin Fischer

R&R January 16, 2004

SPEEDING TICKETS e new Opry box office was
added last year.

Theatre

historical look at all the places the Opry has been,” Fischer says. "A lot
of people aren't aware that it once emanated from the Beicourt

Another strategy has been to give viewers a greater sense of what
happens in and around the Opry. “We recently started a show at
Tootsie's and led in to the back door of the Ryman,” Fischer says.
“When Del McCoury was inducted we started in his dressing room as
he was rehearsing. If we're telling the story of a legend, we try to do it in
the voice of a contemporary artist. There's that connection point.”

Fischer has aiso been encouraged by the working relationship with
Pete Fisher and the Opry staff. “Their commitment to giving the artist a
fun but safe place to perform is what impresses me,” he says. “They're
upgrading everything, and that challenges us as weli.”

GRAND OLE TIME Martina McBride taughs with Grand Ofe Opry Live
host Nan Kelley during the televised portion of the Opry.

:

reinforce production
values, because we recognize how im-
portant it is for the artist to have a
great performance environment,”
Fisher says. Improvements include a
new JBL VerTec house sound system,
a new broadcast console with total re-
call, a new lighting system, a total-re-
call monitor console and a new front-
of-house console.

More significant, perhaps, than the
technology is the expertise that has
been retained to create an unparalleled
audio envifonment. World-renowned
producer and engineer George Mas-
senburg was brought in last year as an

-

audio consultant, and just this week the
Opry announced the hiring of Steve
Gibson as Musical Director, as well as
Steve Marcantonio as audio engincer

An Authentic
All-American

Fisher hopes that the improve-
ments to the environment, presenta-
tion and distribution will up the in-
centive for artists playing the Opry.
“It's no secret that the Opry’s heyday
was when it was the best thing artists
could do for their careers,” he says.
“We have to grow the value proposi-
tion to the artist, because we're com-
peting with Friday- and Saturday-
night paychecks on the road.”

Ultimately, these efforts are aimed
at bolstering the relevance of a singu-
larly American icon. “We invested a
great deal in research last year and dis-
covered that the Grand Ole Opry

for Grand Ole Opry Live. brand has 92% aided awareness across

Physical improvements include the  the nation,” Fisher says. “And that
addition of a 2,400-square-foot retail  awareness is spread very evenly
store, a 2,000-square-footbox officeand  throughout the country.
renovation of all concession stands and “Those surveyed also view it in terms
bathrooms. Exterior and lobby lighting  of very high-quality attributes, like Jeg-
have also been upgraded. Fisherpoints  endary,” “all-American’ and ‘authentic.’
out that in the past five years “asmuch  That represents a great opportunity not
capital has been invested in the Opry-  anly for the Opry, but also for the art-
house as it took to build the building  ists, the industry and, through our syn-
— $13 million in 1974.” dicated show, Country radio.”
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19 17 JOSH TURNER Long Black Train (MCA/ 2675 a4 2022 4 §9924 387 26 918
21 @ GARY ALLAN Songs About Ran (MCA/ 2630 351 1965 +235 56630 6835 8 1055
23 @ KEITH URBAN Youll Think Ot Me /Caprtol/ 2328 393 1749  +302 51074 8681 10218
22 @ JOE NICHOLS Cool To Be A Fool (Universal South/ 2311 155 1797 +122 48094 2700 17 810
25 @ CLINT BLACK Spend My Time /Equity Music Group/ 2037 204 1468 +136 48721 4437 11 %02
17 22 LONESTAR Walking In Memphis (BNA/ . 2018 1243 1374 -852 43374 ‘23574 23 148
28 @ OIERKS BENTLEY My Last Name (Capitol/ 1848 160 1805 +129 39611 3164 11 827
29 @ BLUE COUNTY Good Little Girts (Asy/um/Curb) 1836 187 1357 +139 41474 3975 13 848
26 @ CRAIG MORGAN Every Friday Aftemoon /B5R/ 1805 28 1298 +14 39617 71 22 8012
30 @ CAROLYN OAWN JOHNSON Simple Life (Arista/ 1837 316 1254 +227 35477 6522 85/6
36 @ RASCAL FLATTS Mayberry ynic Street/ 1414 598 1078 +449 31931 13819 90/36
3 @ BRIAN MCCOMAS You're in My Head /Lyric Street) 1394 9 995 +55 31660 2170 15 631
32 @ KELLIE COFFEY Texas Plates (BNA/ 1182 70 828 +49 24301 1397 14 673
33 @ CLAY WALKER | Can’t Steep (RCA/ 1133 107 812 +80 25936 2622 5 625
K @ TRACY LAWRENCE Paint Me A Bimingham (DreamWorks/ 1121 202 818 +13 23835 3500 N 59/9
37 @ PATTY LOVELESS On Your Way Home (Epic/ 943 166 736 +114 20021 2806 60/8
39 @ PAT GREEN Guy Like Me /Republhic/Unrversal South) Mg 312 698 +245 19666 6398 2 6824
35 @ JAMES OTTO Days Of Our Lives (Mercury/ 828 19 668 +13 17201 7 13 492
40 @ MARK WILLS That's A Woman (Mercury/ 641 45 518 +35 12934 4 7 an
38 36 KENNY ROGERS Handprints On The Wall (Dreamcatcher) 593 29 480 -88 12824 1397 12 an
41 @ SONYA ISAACS No Regrets Yet /Lyric Street/ 578 103 409 +89 12439 1845 7 3812
47 @ REBA MCENTIRE Somebody /MCA/ 469 245 N 9 9547 4985 2 228
24 @ LEANN RIMES This Love (Asybm/Curt) 468 118 365 +81 9543 2810 4 343
46 @ BIG & RICH Wild West Show (Warner Bros./ mn m +3 77152 2226 2 318
45 m LORRIE MORGAN Do You Still Want To Buy Me... Aimage/Ouarterback/ 384 23 300 +13 8714 0 8 260
50 @ RACHEL PROCTOR Didn't | /BNA/ 305 117 7 +687 6523 2879 3 2k
® EMERSON DRIVE Last One Standing /Drearm Works/ 232 180 202 112 6100 3885 1 2213
[ 49 44 CHAO BROCK You Are (BBR/ 12 4 193 -6 4489 -149 3 15/0
| = @ MEMARIE Leave Me Alone (Cupit Music/ 206 35 182 +27 3378 630 2 16/0
' @ BILLY CURRINGTON | Got A Feelin’ (Mercury) 153 32 152 +29 2374 500 1 15/8
I @ DAVID LEE MURPHY Loco (Audium/ 149 98 120 +78 2862 1687 1 1219
@ GEORGE STRAIT Desperately (MCA/ 133 122 115  +105 2289 2028 1 1413
@ RHONDA VINCENT (f Heartaches Had Wings (Rounder) 130 50 87 +27 2577 101 1 812
@ JEFF BATES | Wanna Make You Cry (RCA/ (Fa] 56 103 +41 2548 10N 1 12n

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 1/4 - Saturday 1/10.

© 2004 Radio & Records.

Most Added"’
www.rrindicator.com

ARTIST TITLE LABEL(S)

RASCAL FLATTS Mayberry /Zymic Street/

NEBA MCENTIRE Somebody MCA/

PAT GREEN Guy Like Me Mapediic/Universal South/
BIG & MICN Wild West Show Warner Sros/
EMERSON DAIVE Last One Standing [Dreamiorks/
GEONGE STRAIT Desperatsly AKCA/

CUNT BLACK Spend My Time /Fquity Masic Growp/

TRACY LAWRENCE Paint Me A Birmingham Drasmiorts/

DAVID LEE MURPHY Loce /Audfim/

Most

Increased Points

ARTIST TITLE LABEL(S)

TOBY KEITH American Soldier (DreamWorks)
RASCAL FLATTS Mayberry ({ymic Street/
TERRS CLARK | Wanna Do it AN (Mercury/
SARA EVANS Pertect /RCA/

ALAN JACKSON Remember When (Arsta/
T MCGRAW Watch The Wind Blow By (Curt/
KEITH URBAN You'll Think 0f Me (Capitol)

BROOKS & DUNN You Can’t Take The Honky Tonk... fAnsta/

GARY ALLAN Songs About Ramn #CA/
PAY GREEN Guy Like Me (Republic/Unversal Sovth/

Most
IncreasedPlays

ARTIST TITLE LABEL(S}

TOBY KEITH American Solder (Dream Works/
RASCAL FLATTS Mayberry {yric Street/
TERRI CLARK | Wanna Do 1t AR (Mercury/
SARA EVANS Perfect (RCA/

TIM MCGRAW Watch The Wind Biow By /Curt/
KEITH URBAN You'l Think Of Me [Caprtol
ALAN JACKSON Remember When /Arsta/

BROOKS & DUNN You Can’t Take The Honky Tonk... /Arsta/

PAT GREEN Guy Like Me (Repubiic/Unwversal South/
GARY ALLAN Songs About Ram MCA/

u
1)

L}
9

TOTAL

POINT
IMCRAEASE|

+604
+598
+453
+442
+435
+415
+396
+385
+351
+34

TOTAL

PLAY
INCREASE

+460
+449
+353
+3
+32
+302
+2719
+262
+245
+235

R&R’s Year-End Chart Pack
~ |NOW AVAILABLE

Includes year-end charts for all R&R Iart;wéts from
1974 through 2003! Call (310)788-1625 or email

“565

moreinfo@radioandrecords.com
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[/ COUNTRY CALLOUT AMERICA. sy @ullseye 4

'""/ o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES J'anuary 18, 2004
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of December 7-13, 2003.

ARTIST Title (Labe¥) LIKE A LOT PB%IYA#IE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMERICAe
TOBY KEITH | Love This Bar Dressmi¥arks) 4a1S%  785%  125%  985% % A3%
KENNY CHESNEY Thers Goes My Life (BAA/ 0% TII% T 17.0%  918% 55%  20% HOT SCORES
MARTINA MCBRIDE In My Daughter's Eyes (7C4) MUO%  GE%  17.3% A% 3% 1% )
JIMMY WAYNE | Love You This Much DrssmWorks/ 38% 730%  185%  97.8% 50%  13% assword of the Week: Baldrica.
TERR! CLARK | Wanna Do tt AN (Mercury/ 3% GASN  220%  913% A% Ag% | Questionofthe Weck MRl kind 4 TS
GEORGE STRAIT Cowboys Like Us MCA/ 325% 71.0%  200%  sa0%  s3%  28% | o J°F »
TRACY BYRD Orinkin' Bone (RCA/ 325% TI0%  180%  983% 53%  40%
CHRIS CAGLE Chicks Dig It (Capital) 323%  863%  203%  89.0% 78% 3g% | Toul
BROOKS & DUNN You Can't Take The Honky Tonk Out Of The 6irl /rista/  32.3%  63.3%  200%  978% 1% amx | Irimme T
TOBY KEITH American Soldier (DrsamWorks/ 320% 700%  170%  %80% 13% W% | noney,gif cortfcates 26%
SHANIA TWAIN She's Not Just A Pretty Face ercury/ 310%  685%  188%  975% 80%  33% | Electromics, CD players, computers: 9%
ALAN JACKSON Romember When (Arista/ 310%  693%  153%  92.3% 63%  1.5% | Clothing 2%
DIAMOND RSO Wrinkles (Arista) 303%  680%  223%  95.8% so%  25% |
BLUE COUNTY Good Littie Girls (AsykumyCurt/ 298%  675%  200%  96.3% 13%  15% | qoys/games 26%
JO DEE MESSINA | Wish (Curty) 0% 678%  203%  958% B3%  25% | Musc (Ds, cassettes: 7%
BRAD PAISLEY Little Moments Arista/ 280%  715%  180%  95.8% 55%  0.8% | Money, giftcertificates: 24%
SHERYL CROW The First Cut Is The Deepest (4&M/interscope) 278%  635%  205%  835% 80%  15% m;:_‘;f‘” PN, co U T
TIM MCGRAW Watch The Wind Blow By (Curt)/ 275%  640%  195%  920% 75%  1.0% a
BUDDY JEWELL Sweet Southern Comfort (Cokumés/ 273%  635%  205%  905% A 1% | m
TRACE ADKINS Hot Mama (Capitol 220%  618%  178%  96.8% 135%  38% | Toys/pames 37%
JOSH TURNER Long Black Train (MCA/ 268%  63.3%  190%  923% B0% 2% | MuicCuases e
CRAIG MORGAN Every Friday Aftemoon (B8/ 263%  688%  208%  965%  43%  28% | g S T e 10%
TRACY LAWRENCE Paint Me A Birmingham (DreamWorks/ 25.8% 60.8% 238% 95.3% 9.8% 10% | Clothing 21%
CLINT BLACK Spend My Time (Equity Music Group) 250%  608%  223%  90.8% 63%  15%
BRIAN MCCOMAS You're In My Head (Lyric Street) 248%  583%  230%  B89.3% 65%  1.5% 'T""'f aab
DIERKS BENTLEY My Last Name (Caprtol 200%  618%  208%  87.5% 83%  08% | i CDs casettes: 5%
KELLIE COFFEY Texas Plates BNA/ 235%  635%  260%  96.3% 3%  0.5% | Money, gitt cerntificates: 29°
JOE NICHOLS Cool To Be A Fool (Universal South/ 225%  623%  208%  92.8% 85%  1.3% | Electronics, CDplayers, computers: 7%
RODMEY ATKINS Honesty (Write Me A List) (Curty 220%  655%  195%  915% 50%  15% | Cothins 2
SARA EVANS Perfect (RCA/ 220%  58.0%  248%  838% 90%  20% | Femate
CAROLYN DAWN JOHNSON Simgle Lite (Arista) 213%  S05%  235%  8A8% 88%  20% | Toys/games 27
PATTY LOVELESS On Your Way Home [Enrc/ 208%  525%  193%  788% B.5%  -0.5% | Music CDs. cassettes 6%
GARY ALLAN Songs About Rain (MCA/ 203%  523%  253% 85.0% 85%  1.0% Z‘m‘?..‘:f fg‘fﬁ ’f;"“ _——
JAMES OTTO Days Of Ou Lives (Mercury/ 1B8%  S55%  218%  BA3%  53%  18% | Comeren
KEITH URBAN You'll Think 0f Me (Capito 158%  488%  19.0%  740% 55%  0.8%
KENNY ROGERS Handprints On The Wal (Dreamcatcher) 155%  533%  240%  87.0% 8.3%  15% | 33
LEANN RIMES This Love (Asykmy/Curt/ 8%  453%  188%  715% 5% 0% | T /e
SONYA ISAACS No Regeets Yet /Lyric Street) 190%  428%  235%  71.0% A5%  03% | yioney gift coriicates: 1%
CLAY WALKER | Can't Sieep /RCA/ 135% MAI%  168%  720% 88%  1.3% | Electronics, CD players, computers: 6%
PAT GREEN Guy Like Me /Repubdic/Universal South/ 130%  455%  188%  685% 40%  03% | Clothing 37%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) ! Like It A Lot, In Fact It's One o My
Favorites b) | Like It ¢) It's Okay. Just So-So d) | Don't Like It e) I'm Tired Of Hearing It On The Radio f) 1 Don't Recognize It . To be Included in the weekly callout songs must enter the top 40 positions on R&R's Country
alrplay chart. The sample is composed of 400 25-54-year-old persons who identity Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/temaie

173 each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Caliout is conducted in these regions and markets. Market selection is determined by Bullseye.
NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springtield, MA, Hartford, Portiand, ME, Portsmouth, NH. SOUTHEAST: Chariotte, Atlanta. Tampa. Nashvilte, Chattanooga, Mobile, AL, Charleston.
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL. Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston.
Phoenix, Latayette, LA, San Antonio. WEST: Portland, OR, Sait Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2004 R&R Inc. © 2004 Buliseye Marketing

Hit country music, interviews with-fop
entertainers and inspirational commentaries
by Grammy winner Bill Mack

Also Available:

POWERLINE / Adult Contemporary Music
MASTERCONTROL / Lifestyle Interviews

Res'ean:h Inc.
ON TRACK / Contemporary Christian Music

STRENGTH FOR LIVING / Contemporary Teaching

e FREE | AT A GLANCE SPOTS / Variety of Topics

- WEEKLY PROGRAM FamilyNet
* VOICE OUT 28:00 radio

www.FamilyNetRadio.com
e-mail: Info@FamilyNetRadio.com

800.266.1837

www.americanradiohistorv.com
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s (vl ) COUNTRY
J o Janusry 168, 2004
e N _
ﬂafﬂ”@ Fox The Ween Endiag iene » " Mow & Activie
KY NEBISE ™
T C v iy s (g Y AT [ | EMERSONDANE L e S iy
ALAN JACKSON Remember When (Arista) | 439 440  98%  15% 443 439
KENNY CHESNEY There Goes My Life (BNA/ 430 425  98%  19% 438 416 ::f: :‘:stm”;:::s':;m“g’l gg"z"
BRAD PAISLEY Littie Moments (Arista/ 422 423 97%  16% 422 425 42
TOBY KEITH American Soldier (DreamWorks/ 421 433 95% 16% 422 428 419 RHONDA VINCENT If Heartaches Had Wings (Rounder/
TOBY KEITH | Love This Bar (Dream#orks/ 412 411 100% 4% 415 414 416 Total Plays: 26, Total Stations: 11, Adds: 10
BROOKS & DUNN You Can’t Take The Honky Tonk Out Ot The Gl (Arista) 407 407 9%  27% 08 47
GEDRGE STRAIT Cowboys Like Us (NCA) 407 409 9% 26% a4 415 mgmm‘rﬁm:f%’%& .
TERRI CLARK | Wanna Oc It Al Mercury) 403 407 96% 25% 403 402 404 ) T
MARTINA MCBRIDE In My Daughter's Eyes (RCA/ 403 406 82% 1% 488 418 397
JIMMY WAYNE | Love You This Much (DresmWorks) 402 395 82% 21% 402 424 388 Songs ranked by total plays
KEITH URBAN Youl Think Of Me [Capital 4N - % ™™ AN 4 3
BUDDY JEWELL Sweet Southem Comfort Cokmbia/ 388 404 B0% 12% 480 403 398
TRACY BYRD Drinkin’ Bone (3CA/ 397 395 8% 2% 395 387 3Mm
SARA EVANS Perfect (RCA/ 397 A4 % 2% i Im
RODNEY ATKIES Honesty (Write Me A List) (Corty/ i 399 % 4% 35 AW Im Please Send Your Photos
DIAMOND RIO Wrinides (Arista) 395 40 8%  23% 383 4n M
TIM MCGRAW Watch The Wind Blow By Corty/ 395 39 % 2% 3IM 419 1
CLT BLACK Spend My Tima (Equity Music Groug/ 395 1M 7% 1% 3M 39 3am
GARY ALLAN Songs About Rain CA/ 34 3% % 1% 32 3m 3Im R&R wants your best snapshots
JOE RICHOLS Cool To Be A Fool Unvarsal Sostly 333 185 5% 15% i im (color or black & white).
JO DEE MESSINA | Wish Carty 392 395 8% % 383 Am AW
SCOTTY EMERICK | Can't Take You Anywhere DrsamWorks/ I 40 Mm% 1% an 30
BLUE COUNTY Good Little Gits /AsykeyCor/ I 3% 6% 8% 38 3 3m Please include the names and titles of
OIERKS BENTLEY My Last Name [Capitol) 389 402 5% H% s 388 all pictured and send them to:
CRAIG MORGAN Every Friday Aftemoon B8/ 389 401 70%  15% 380 A5 380
CHRIS CAGLE Chicks Dig It (Capitol) 385 390 8% M% 318 38 I
JOSH TURNER Long Biack Train /MCA/ 383 382 A% 2% 383 389 380 R&R, c/0 Keith Berman:
LONESTAR Walking In Memphis (BAA/ 377 381 99% 3% 373 I IW 10100 Santa Monica Blvd., 3rd Floor,
TRACE ADKINS Hat Mama (Caprtol) 377 388 1% 1% 318 397 388 Los Angeles, CA 90067

Total sample size is 529 respondents. Tolal average taverablliiy estimales are based on a scake of 1-5, (1=dislike very much, 5 = like very much). Tets! familiarity
represents the percentage of respondents who recognized the song. Total bera represents the number of respondents who said they are tired of hearing the song.
Songs must have 40% famikanty to appear on survey. Sample composition is based on persons 12+. Persons are scréened via the Internet. Once passed. they can
take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intendied to show
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio

Email: kberman@radioandrecords.com

kslaﬁons by calling 818-377-5300. RateTheMusic.com data is provided by Medisbase Research, a division of Premiere Radio Nelworks. )
r ) )
| C- 0 U N T R .Y Most Played Recurrents
TOTAL
~ FLASHBACK -~
1 el TOBY KEITH | Love This Bar (DreamiWorks) 2855
YEAR AGO .
. i = GEORGE STRAIT Cowboys Like Us ACA/ F1]k]
* No. |:“19 Somethin™ — Mark Wills
@Yms e CHRIS CAGLE Chicks Dig t (Capitol 2%
* No. |:“Spirit Of A Boy, Wisdom Of A Man” — Randy Travis KEITH URBAN Who Wouldn't Wanna Be Me [Capital 2236
@ YEARS AGO __&
- : - o DIERKS BERTLEY What Was | Thinkin'? (Capital 2074
* No. I:“] Want To Be Loved Like That” — Shenandoah
MONTGOMERY GENTRY Hell Yeah [Cokwnida/ 2025
@Yms AGO . .
* No. ..usa‘g Of The South” — Alabama PAT GREEN Wave On Wave (Repubic/Universal South) 1860
YEARS AGO
@' = o e e . RASCAL FLATTS | Melt 2ync Street) 1850
* No. 1:“The Sound Of Goodbye” — Crystal Gayle
ALAN JACKSON AND JIMMY BUFFETT It's Five 0"Clock Semewhere /Anista/ 17%
YEARS AGO
—— B e — e - — R s =, _%-. "]
P 1m
« No. I: “Tulsa Time" — Don Williams SETALN o By
s _J
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A Metrosexual Media Mogul In The Making

Continued from Page 1

guy. | remember when | was 20, [ was
nowhere near as focused. Even then
Rvan knew what he wanted to do. He
had a plan.”

The Guy In Charge

Seacrest calls me from home as he's
packing for a trip to Vegas to tape Fox-
TV's New Year’s Eve show. He com-
ments right away on how weird this
whole thing is, our paths crossing
again in a different time with us indif-
ferent capacities. His
other phone rings. It'sa
Fox producer wamning
him that it’s snowing in
Vegas. Alot. Seacrest in-
structs them to shoot
footage of the snow. He
isnow the guy in charge,
not the talent worried
about freezing during the broadcast.

We hired Seacrest at KYSR 10 years
ago for weekend nights, and he was
quickly promoted to weeknights. In
1997 1 paired him with co-host Lisa
Foxx in afternoon drive, where they
dominated the ratings for over five
years. As the show began to grow, we
hired Lane, who had left the station
and subsequently become well
known for coaching talent, to help
develop their characters.

“Ryan has always had a strong de-
sire to succeed, and he grew very
quickly,” Lane says. “We worked a lot
on building the show around Ryan'’s
character. He started spoofing himself
as this somewhat superficial guy who
was charming and exceedingly likable
primarily because he didn’t take him-
self too seriously.”

Seacrest describes his character:
“For the last six years my bit on the
radio has been my highlights, my
eyebrows, my tanning. Now there’s
aname for it that people recognize:
metrosexual. The lesson for any tal-
ent is that you have to figure out
who you are and then pick stories to
tell that reinforce your character to
people. That's what people will re-
member.”

Ryan At The Bat

Seacrest sounds remarkably calm,
considering the month he’s having,
Not only is he debuting as Casey
Kasem’s replacement as host of Anier-
ican Top 40, but the nationally syndi-
cated TV show he produces and hosts,
On Air, debuted this week, and the
pop culture phenomenon American
Idol, which he hosts, begins its thind
season Jan. 19.

Seacrest is fully aware that the real
challenge is just beginning. “I've al-
ways wanted to be that guy — you
know, that guy who gets to host the
New Year’s Eve show on TV or the
Billboard Music Awards,” he says.
“My drive was always ‘Give me the
opportunity!”

“Well, now | have the opportunities
I've always wanted, but now | have to
prove that | cando it. Like with Amer-
ican Top 40, | feel the pressure to make
itcompelling for another 30 years. I still
don’t feel like I've made it.”

Seacrest has always believed that
radio is a great place to hone the nec-
essary hosting skill of being able to
talk off the cuff, but he’s never felt ra-
dio is the stepchild of television.

“It has been the catalyst for all my
success,” he says of radio. “I view it

UN-AIR

RYAN SEACREST

not just as a steppingstone to other
things. I'm extremely proud to have
AT40 cleared on KIIS/Los Angeles.
PD John Ivey paved the way for the
show to be cleared in all of the top 25
markets.

“And Casey Kasem could not have
been any sweeter. He is entrusting me
with the brand that he has built, and
to have his support — one of the big-
gest pop personalities in radio ever —
is huge. He's happy because he knows
that he is passing the show on to
someone who takes it seriously and
wants fo see it continue for 30 more

years.”

A Cross-Promotion
Bonanza

At Hollywood & Highland, the
Hollywood entertainment complex
where Seacrest's new live TV show,
On Arr, will shoot daily, Clear Channel
is building a brand-new radio studio
from scratch, where Ryan will pro-
duce AT40. The television and radio
shows will synergize as often as pos-
sible through cross-promotions with
local affiliates.

“It’s so great now, with the credi-
bility of American ldol behind me, to
have executives in the meetings open
to my ideas,” he says. “I’'m really
proud of the way we're going to in-
corporate fundamental things from
radio into TV.

“For instance, on a Friday TV show
Il say, ‘Check out American Top 40 this
weekend to win tickets when Brad Pitt
is a guest on the show.’ And then on
AT401"1l do a radio segment that's lo-
calized to have listeners call in to win
tickets.

“We're also talking about tying the
top five songs of the week in to Mon-
day’s show, featuring the chart and
maybe doing some kind of call-in eon-
test. Fox could easily have said, ‘We
don’t do it that way.” At AT40, too,
they’ve adopted the attitude of ‘We're
making the change. Let's go for it.’
And it's all going to happen together,

with radio and television supporting
each other.”

The Fox people and the Clear
Channel people — specifically, Clear
Channel CEO John Hogan, Sr. VP/
Programming Tom Owens and VP/
Programming Sean Compton, as well
as Premiere Radio President/COO
Kraig Kitchin — are all very enthusi-
astic about Seacrest’s cross-promotion
ideas.

“Ryan is an extraordinary talent
who has worked hard to eam the op-
portunities he has gotten,” Hogan
says. “He’s a radio guy who is poised
to use the talent, energy and person-
ality that have worked so well in radio
in his new TV show. He is amazing in
his ability to balance the workload, the
acclaim and the ability to stay ground-
od”

Feet On The Ground

And how do you stay grounded
when you're host of one of the biggest
shows on TV, American ldol, as well as
its spinoff, American Juniors; you're
named one of the 50 Most Beautiful
People by People magazine; you guest-
host for legendary KilS moming tal-
ent Rick Dees; you're a cormespondent
for The Tonight Show With fay Leno; and
you've got hosting and production
credits on your new brainchild, a na-
tionally syndicated infotainment and
variety show? Well, you aim higher,
at building a new brand of television
show.

“If the opportunity
ever arises to do a
moming drive radio
program, you'd
better believe I'll
have a big sign that
reads ‘Pick me! Pick
me!””

Ryan Seacrest

Seacrest seems proud that his name
is not in the title of On Air. This is not
the Seacrest | know, but he’sa produc-
er now. He wants the On Air brand to
exist beyond him, like Entertainment
Tonight. He is genuinely thrilled that
he has a full “Ryan Seacrest Produc-
tions” card in the end-of-show cred-
its, a first for him,

Fox obviously believes in the show
and in Seacrest. It shelled out the

“The lesson for any talent is that you have to
figure out who you are and then pick stories to
tell that reinforce your character to people.
That's what people will remember.”

Ryan Seacrest

money to build a full studio for him
at photo-op-friendly Hollywood &
Highland, which houses shops,
clubs, restaurants and the Kodak
Theatre, home of the Academy
Awards.

The studio will have windows onto
the street, and the complex features a
plaza that will hold 5,000 for free con-
certsby A-listers like Enrique Iglesias,
who will perform live on the first
show.

We joke that this marks a big im-
provement for the tourists wandering
around Hollywood, whose only star
sighting up to now has been the guy
dressed like Superman who charges
you a dollar to take his picture,

A ‘Fan-Centric’ Show

On Air is an entertainment news-
magazine with live interviews and
performances, and it incorporates a lot
of elements of radio — specificaily, el-
ements of Seacrest’s popular radio
show. Forsaking the standard talk-
show monologue, the show will open
with the top entertainment news sto-
ry of the day — the “water-cooler top-
ic.” There is one main entertainment
news correspondent, former Telenun-
do entertainment reporter and Eden'’s
Crush member Rosanna Tavares, as
well as several other reporters around
the country.

Seacrest admits that it's not World
News Tonight. “It will air around 5pm
as counterprogramming to local news,
and for a culture that's into the life-
style of celebrity, it will be compel-
ling,” he says. “It will be a very ‘fan-
centric’ show, using radio’s contesting
model. Each week we'll give away
something money can’t buy, like the
opportunity to be the backstage cor-
respondent for On Air at a Sting con-
cert.

“We will have viewers and the stu-
dio audience as an integral part of the
show, asking guests questions and
doing some of the interviews. Itbrings
a more organic feel to the show. We'll
even take live phone calls and text
messages. | don’t feel that | have toask
all the questions myself anymore.
Something | leamed from radio is how
and when to ge into and get out of a
phone call.”

Premiere’s Kitchin believes that it's
this casual confidence that attracts
people to Seacrest. “Ryan has an ex-
temporaneous style and an honest,
self-effacing personality that listeners
and viewers find refreshing,” Kitchin
says.

“His youth is buoyed by his profes-
sionalism. His excitement for enter-
tainment is balanced by his apprecia-
tion for what's been accomplished by
others before him.”

www.americanradiohistorv.com

Turning The Page

As overexposed as he may seem
right now, Seacrest has said no to oth-
er opportunities. “My priority has to
be the syndicated show, where | have
to prove myself every day,” he says.
“Ihave to be accepted into people’s
homes. I'm intense. I'm hard on my-
self. Even though it's just entertain-
ment, the stakes are extremely high.
If the show fails, it’s not off the radar.
I want it to be the best.”

Due to this intense commitment and
focus, Seacrest has given up his plum
afternoon drive gig at Star 98.7. Bruce
James, the station’s Traffic Manager
and one of the few emplovees who re-
members when the 20-year-old bushy-
haired college kid was hired, remi-
nisced at Seacrest’s going-away party
about the days when Ryan would
sneak his books into the studio and do
his homework during music sweeps.

The part of his radio gig that Sea-
crest will miss most is the relation-
ships, especially with co-host Lisa
Foxx, with whom he laughed day af-
ter day for years. “She is not just a co-
worker,” he says. “We became great
friends.

“But she’s not just a friend either;
she is the most generous, thoughtful
person | know. It was tough for me to
turn the page, butit was time. And it's
a great opportunity for her to figure
out what she wants. Il definitely help
her any way I can.”

One More Goal

His duties as permanent fill-in host
for KItS's Rick Dees also had to be put
aside, but doing moming radio is still
a goal. “If the opportunity ever arises
to doa morning drive radio program,
you better believe I'll have a big sign
that reads ‘Pick me! Pick me!”” Sea-
crest says.

“As a radio guy at heart, [ would
do everything to make it work. There
would be nothing more exciting for
me, after following Casey Kasem,
than to step into a big morning gig.
When 1 was 12 | was already practic-
ing being a DJ by imitating Casey:
‘And the countdown rolls on....””

Seacrest’s mom, Connie, bought
him his first mixer from Radio Shack
after a DJ at a party explained how to
cross-fade. And how proud of her son
is she? “Oh, she cries all the time,”
Seacrest says.

And I am proud that my very last
piece of business at Star 98.7, with the
station manager hovering in my door-
way, was to send Seacrest and his staff
acongratulatory note on the phenom-
enal job he did handling a live broad-
cast, interview and performance with
Elton John — flat-ironed hair and fan-
¢y shirt notwithstanding.
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The Seattle radio market may be the
wildest in the country, with four stations
undergoing huge format flips. In De-
cember KNDD and KYPT both flipped
to Classic Alternative. KLSY changed
its entire airstgff last year, and KISW
became a true Active Rock. @ In Sep-
tember our station, KPLZ (Star 101.5),

made an equally radical change with-
" out fanfare. The airstatf and 70% of the
music remained the same, but the texture and ap-
proach on the station is radically different for Hot
AC. For years KPLZ has been a top-five biller and has
finished top five in most female demographics. Now the
goal is to be top five in aduit demographics and top
three in billing. @ To do this, we worked with FMR Re-
search to rethink the Hot AC format and bring it back
to its roots. The new textural approach was tested in
two markets | consult and saw 50% growth over a six-month period.
In September we launched on KPLZ with the hope of seeing 20%
growth-—& Will it work? We started with a 3.0 adults 25-54; if we fin-
ish fall with a 3.6 or higher and top two in women, it worked! My first
thought whenever | make a change is, how this will affect my staff and
play better to their strengths? From the music director to the air
talent, your people are the key to programming a great radio station
— not music, not branding, not research. (Since | am half of The Kent
& Alan Morning Show, this approach is in my best interest toot) The
new textural approach to Hot AC may be the next phase in our
format, and the beauty is, you don’t have to fire people or blow up
a station to see growth.

] THE!
RECORD!

Kent iIIips
PD, KELZ/Seame

 — e

At AC, Coftumbia’s Elaine Locatelli
can cross one New Year's reso-
lution off her list, as Train goes all the
way to No. 1 this week with “Calling All
Angels,” bumping Shania Twain and
Uncte Kracker to Nos. 2 and 3, respec-
tively ... Aware/Columbia’s Five For
Fighting gets Most Added with 20 sta-
tions, inching out RCA's Martina
McBride, whose new single, “This
One's for the Girls” came in with 19 ... And Michael McDonaid's
“Ain’'t No Mountain High Enough” climbs 17-16° (+298) ... On the
Hot AC side, 3 Doors Down (Republic/Universal) continue their
reign, holding on to No. 1 with a bullet for the fifth week, +124 spins
... Matchbox Twenty climb 3-2*, and Sheryl Crow persists with
“The First Cut Is the Deepest,” moving 5-4° ... The Most Added race
was neck and neck this week. Maroon 5 (Octone/J) had 42 stations
add “This Love,” giving them the edge over John Mayer's new

single, “Clarity,” which had 41. — Angela Pevelli, AC/Wot AC Editor

e

artist

amist: Nelly Furtado

weeL: DreamWorks
By MIKE TRIAS/ASSOCIATE EDITOR

Besides the music, the other thing that
amazes me about some of today’s
most successful artists is their work ethic.
I recently had a chance to talk with Nelly
Furtado about her album Folklore, which
came out just two months after she gave
birth to Nevis (pronounced Nee-vis), her
daughter with bandmember DJ Lil Jaz.
Apparently, the life-changing experience
enhanced her artistry in ways she did not
expect.

“I was pregnant for a lot of the recording
of the album,” she says. “It definitely made
me a little more reflective and more chilled
out. When you have something that big go-
ing on in your personal life, the music is
more like an afterthought, so all that sopho-
more pressure [of following up her debut
album. Whoa, Nelly!] totally floated away.”

Folklore was co-produced by Furtado
and Track And Field — the producers be-
hind her successful debut — with Mike
Elizondo and Lil Jaz contributing their
talents on certain tracks. Of her musical
growth on this project Furtado says,
“There’s a musical fluidity to Folklore.
There's musical maturity. The sound is a
lot warmer and smoother, and the album
plays down better from top to finish. It's
more like a mood record. My voice also
sounds a lot better — textured and ma-
ture.”

On Folklore Furtado continued to draw
upon her various cultural and ethnic back-
grounds to produce a sound that is fresh
and unique. She hopes the result will help
people open their ears to different styles of
music. “For people who don't really listen
to world music or anything sung in another
language, Folklore is like a safe introduc-
tion to that world.” she says. “It's obviously

not world music. per se, but it is influenced
by a lot of things, and it has that sensibil-
ity and diversity about it. It's an interna-
tional pop album.”

The album is filled with Furtado’s.usual
mix of upbeat and midtempo tracks. and
“Explode,” featuring Mike Einziger of In-
cubus on guitars, is one song in particu-
lar that she is especially proud of. “1 feel
like I brought a sense of urgency to the
track. and the music really takes on a
vibe.” she says. “It’s really high-octane.”
Other highlights on the album include “Is-
land of Wonder,” featuring Brazilian folk
legend Caetano Veloso, and the CD's lead
single, “Powerless (Say What You Want).”

“Powerless’ is all about how [ felt grow-
ing up-in Victoria. BC as a Portuguese-
Canadian girl,” she says. “It's about your
experience in the world; your personatl
identity; how you identify with images you
see in magazines, television, biliboards,
etc.; and trying to make sense of it all. It's
about celebrating who you are and mak-
ing diversity your strength. It’s about in-
spiring people to not look at the world so
pessimistically.

“I think people feel like they are grains
of sand and that their pain doesn’t really
matter or count in the greater good. In
‘Powerless’ I'm saying that it does.”

“Try” is a leading contender to be the
next single from Folklore, and it would
mark the first time Furtado has gone to
radio with a ballad. In the meantime, she
will continue to test the song and raise her
family on the road. “Like the family Von
Trapp!” she laughs.

Marie 1s coming to

AC Afternoon Drive

She is an enduring superstar and onc.of the nation's most beloved personalities.
Now, Marie Osmond is bringing all of her talent, credibility and personality to radio,
2-7PM in all time zones...giving you the power to dominate AC afternoon drive.

Marie is AC's Afternoon Superstar.
Be the Marie station in your market.

800.426.9082
Hear the demo: jonesradio.com/marie
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[ J+/ "HOT AC TOP40
o January 18, 2004
45 RS msr e e B i e EN e MosT Added’
1 @ 3DOORS DOWN Here Without You (Repubkic/Universal) 3952  +128 269505 22 940 |www.rradds.com
3 o MATCHBOX TWENTY Bright Lights (Atlantic/ 36N '+93 254040 22 95/0 ARTIST TITLE LABELIS) A0S
2 @ SANTANA f/ALEX BAND Why Don't You & | (Arista) 3638 0 264938 30  94/0 | MAROONS This Love (Ocraner @
5 @ SHERYL CROW The First Cut Is The Deepest (A&Minterscope/ 3525  +139 242522 15 96N JOHN MAYER Clarity AwareColomira) a
s @ 0100 White Flag (Arista/ 445 +56 258640 25  g1p | NELSSAEREROSE e "’;‘:S"‘m,‘"’ -
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8 @ NICKELBACK Someday (Roadrunner/IOJMG) 2764  +163 173874 16 B88/3 | EVANESCENCE My knmortal (Windp/ 10
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| 17 @  JASON MRAZ You And1 Both (Elektra/EEG) 1503  +85 88456 13 670 “EVERYTHING”
| 18 (D EVANESCENCE My immortal (Wind-up) 1428 +96 66490 7 63110 S
| 21 (D OUTKAST Hey Ya! Aristal 1M1 +115 81746 6 298 GOING FOR ADDS
| 20 €@ COUNTING CROWS She Don’t Want Nobody Near /Geffen) 1043 +38 53758 9 6213
l 29 @ MELISSA ETHERIDGE Breathe (/sland/I0JMG) 891  +275 62449 3 7229 NEXT WEEK! ! ! !
| 22 22 HOWIE DAY Perfect Time Of Day fEpic/ 854 51 41287 15 5003
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26 @ CLAY AIKEN Invisible JRCA/ 817 +44 51770 8 2910 o A DAY LA A P & A S SRy
| 30 @ UZPHAIR Extraordinary (Capitol 680 +86 38911 3 54012
28 € DAVEMATTHEWS Save Me (RCA/ 639 +5 3308 9 43N
27 27  NELLY FURTADO Powerless (Say What You Want) (DreamWorks/ 625 48 31068 12 4410
31 @ SIMPLEPLAN Perfect Lava/ 589 +84 18222 5 3N Most
26 29 SEAL Waiting For You (Warner Bros.) 567 113 23169 19 39/0
| 33 € KELLY CLARKSON The Trouble With Love Is (RCA/ 416 +36 - 13181 5 2800 /. Lok eased P Iay o .
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34 33 STACIE ORRICO (There's Gotta Be) More To Life fForefront/Virgin/ 283 58 16943 8 1410 | WCKELBACK Someday (RaaduumeriBUMG) o163 |
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@ MAROON 5 This Love (Octonel) m +69 12102 1 46/a2 | JOHNMAYER Clarty idware/Cobmbral +88
58 ot AC rportes. Monkored ape dtasuppli by MediabaseRessarch & thsion Pt e o e ot v e ver mrense mpaye s | | - Dfailed station playlists for all R&R
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the fotal number of new adds officially reported to R&R by each reporters are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equais Avera_qe Quarter Hour Persons l!mes w .rad i a ﬂdf rds.com.
number of plays (times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permission from the Arbitron _!_W—Q_M
L[:,ognpany (© 2004, The Arbitron Company). © 2004, R&R, inc.
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- America’s Best Testing Hot AC Songs 12 + New & Active
( RatelheMusic.com For The Week Ending 1/16/04
- Women Women Women [ | TOBY LIGHTMAN Devils And Angels Lava/
Artist Title (Label) - TW LW Familiarity Burn  18-34 18-24 25-34 Total Pleys: 83, Total Stations: 20, Adds: 18
MATCHBOX TWENTY Bright Lights (Atientic/ h 497 418 % % AM 4 4w
3 DOORS DOWN Here Without You /Repudic/Univer sl 405 417 % 4% A3 413 Aa13
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MICHELLE BRANCH Breathe (Mavenick/Warner Bres.) 395 404 8% 25% 3 378 397 | | KIDROCK Coid And Empty (Top Dog/Atisntic/
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TRANI When | Look Te The Sky Colmbia/ 383 A % 1% 313 m 11w
LIVE Heaven (Rackaac ive/Geflen) I 3 W% 2% 3 M AM Sangaranhod Ry tutalpioys
SARAN MCLACHLAN Fallen (Arista/ 352 3183 M% 2% 3 ANl 1M
DIDO White Fleg /Anista/ i an M% % 13 4w m' mr
SHERYL CROW The First Cut Is The Despest (A &M/ nterscope/ izZe 119 2% % e iss 18 lnd Most Added‘
JOHN MAYER Bigger Than My Body (Aware/Cokenixa) 14 3183 W I I N in
HOWIE DAY Perfect Time 0f Dey &pic/ 72 n % 1% i i n OUTRAST Hey Ya! (Aristal
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COUNTING CROWS She Den't Want Nebedy Neer (Geffan/ 7 18 % " 193 M EVANESCENCE My Inwwartal Windap/
OUTKAST Hey Ya! (Arista/ 387 388 8% A% am N s
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UZ PHAIR Extraordinary Capited i - % 1% M 37 15
NELLY FURTADO Powerless {Say What You Want) Drsemiorks/ i N % 2% 3 51
DAVE MATTREWS Save Me SSCA/ 383 177 8% 1% iss 3 1 CALLING Wherever You Wil Go CU
CLAY ANCEN lwisible /(RCA/ 348 350 % 1% 13s 1% 345
SEAL Waiting For Yeu /Warner Bres) 347 38 % % 137 M JESSICA SBAPSON With You (Cokembis/
Total sampie size is 484 respondents. Telal sverage foversbiilly estimates are based on 8 scaie of 1-5. (1=diskke very much. 5 = like very much). Tetsl lemiliarily
epresents the percentage of who recognized the song. Tetal burs represents the number of respondents who said they are tired of hearing the song. Songs LUK PARN Numb Warner Bres)
must have 40% famikarity 0 appear on survey. Sampie composition is based on p 12+ Py via the Internet. Once passed, they can take the music
test hased on the format/music preference. Rate ThelMusic.com results are not meant to repiace callout research, The results are intended to show apinions of participants RORAN JORES (Be NotaMC)
on the the internet only. Rate TheMusic is 8 registered trademark of Rate TheMusic.com. The ATM systesm, is svelisbie lor lecai radie siztiens by calling 818-377-5308.
\_ RaleThollusic.com dota is provided by Medisbese Resserch, a divisien of Promiers Radie Netwerks. L
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A Comeback For Streaming

Rethinking practical possibilities for Internet

product distribution

Online radio may be young, but Internet broadcast-
ing is entering the mainstream, and online radio lis-
tening is growing dramatically. According to the most
recent Arbitron/Edison Media study (July 2003),
Internet radio already has a weekly cume of 19 million
listeners 12+ — 8% of Americans — and approximately
631,000 people are listening at any given time. Typi-
cally, listeners spend five hours and 35 minutes a week
listening to online audio. Even after most radio stations
dropped their streams because of added costs and red

tape, listening to online
steadily.

Today 75% of Americans have In-
ternet access. The study revealed that
over the last three years the number
of Americans listening to
Internet audio during the
previous month jumped
from 5% to 17% of the
population.

Fifty million Americans
have used Intemmet audio
or video in the past month
— 21% of the population.
Ten percent of Smooth
Jazz P1s have gone to a
station website in the past
month. A lot of listening is going to
Internet-only radio stations, too, but
in this column we'll focus on terres-
trial radio streaming,

Steve Hi

Explosive Growth

Jones Radio Networks Smooth
Jazz OM Steve Hibbard observes
that streaming is becoming more im-
portant for radio because of two re-
alities. “The first is radio’s reliance on
listening in the workplace,” he says.
“The second is the rapidly increasing
use of computers and high-speed In-
ternet connections, especially by
more affluent people. Computer ac-
cess at work has grown from 17% to
31% in four years.

“Many listeners may not have In-
ternet connections and sound cards
on the job — not yet, anyway — but
there are other people who probably
can’t get your on-air signal in their
building. Streaming increases the
chance that a core listener can hear
you at work. By being more avail-
able, you're allowing someone who
loves vour station to listen as much
as possible. Some of your P2s will
become Pls.

“Meanwhile, the use of the Inter-
net only continues to grow. The num-
ber of Americans with some access to
the Internet increased by 50% over

radio continued to rise

the last four years, to 75% of the pop-
ulation. Homes with broadband have
risen from 7% to 18% of households
in just the last two years.

“The Internet is the
most competitive of radio
dials, where stations can
be heard around the
world. But if you choose
not to be on that dial at
all, you will be giving up
listeners by default. AM
and FM broadcasters al-
ready are.”

bbard
Being Local Counts

"You're a local station, and that
should be of value to listeners in your
market, no matter how they receive
your signal,” Hibbard continues.
“Forty-six percent of Internet-audio
users listen online to local stations
most. Two years ago that number
was even higher, at 56%, before many
stations discontinued streaming.

“Research shows that weekly In-
ternet-audio users like the job that
terrestrial radio is doing nearly as
much as the general population does.
Still, radio competition on the Inter-
net — as well as from satellite radio
— should make us look hard at what
we’re doing on the air. Internet
streams range from good to terrible,
and they come in every musical fla-
vor, but for many Internet-only sta-
tions, lack of commercials is the main
hook.

“How do you compare? Is your
station distinguished mainly by be-
ing the only Country or Oldies sta-
tion in town? Do you bond with the
community? Even better, is your sta-
tion highly skillful or unique in pro-
gramming and presenting your fof-
mat’s music?

“Infinity Broadcasting recently an-
nounced that they would begin
streaming some of their stations for

the very first time. They’re looking
first at the company s stations that of-
fer the most unique programming,
The big companies have the added
opportunity of selling Internet radio
inventory nationally, or even target-
ing different spots to listeners in dif-
ferent areas.”
At-Work Listening

Hibbard says that among the first
stations to add streaming will be
those with formats that are most suit-
ed to at-work listening, as well as
those with signal problems. “These
stations have the most to gain — in
workplace listening and in holding
core listeners throughout the day,” he
says.

“Four of JRN’s 24-hour Smooth
Jazz format affiliates, each of them in_
this very situation, are streaming
their audio online now, and each says
the practice is beneficial and cost-ef-
fective. More reasonable rates for the
digital rights to stream music are ar-
riving, and the technology is here to
replace a station’s spots with separate
commercials on the Internet, if de-
sired or requirad.

“It’s true that streaming isn’t CD-
quality — actually, neither are MP3
audio, IBOC or even FM or satellite
radio. We've all noticed plenty of
ugly audio on Intemmet streams, but
that will change.

“With the growing demand for In-
ternet radio, the sound quality will
continually improve. Streams will be
upgraded, and far more Internet us-
ers will have high-speed connections.
Sixteen percent of them plan to add
broadband service this year.”

“Streaming was once

a novelty, but we in
radio need to be right

there as technology
advances, because
at this point
streaming is product
distribution.”

Allon Kepler
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“Streaming is the perfect complement to a
station's website. The site is a visual ad for

the station, and the audio stream greatly
increases the number of hits. An easfier study
found that the most desired website feature is
being able to listen to the station online.”

Stove Nidbard

Quality Audio

“Right now audio quality is an
area where a station can really gain
an advantage over other Internet-
radio outlets,” Hibbard continues.
“Streaming can already sound very
good.

“One way to maximize your lis-
teners’ experience is to offer two
streams, one optimized for dialup
connections and the other for broad-
band users. The Intemet-only station
smoothjazz.com does this well, actu-
ally offering four options with two
different players.

“With all music radio, technical
quality is always an important issue,
one that has even been overlooked by
quite a few FMs. Sound quality
should be a critical issue in ¢hoosing
a provider and getting your stream
set up.

“Of course, streaming is the perfect
complement to a station’s website.
The site is a visual ad for the station,
and the audio stream greatly increas-
s the number of hits. An earlier study
found that the most desired website
feature is being able to listen to the sta-

“Some stations have tied their
stream in with a ‘What's Playing
Now’ display. Some sites even let vis-
itors click on the song to buy the CD
from a retailer, with the station get-
ting a piece of the action on every
sale.

“Just as satellite radio is making
inroads mainly in cars, Internet radio
is moving into the workplace, as well
as into homes. Terrestrial broadcast-
ers still have the opportunity to get
in on the ground floor of this new
medium.”

Group Decisions

Streaming is the subject of great
scrutiny by group owners. Indeed,
several of the most successful
Smooth Jazz stations — Infinity’s
KTWYV (The Wave)/ Los Angeles and
Clear Channel’s"WNUA/Chicago,
KKSF/San Francisco, WLVE (Love
94)/Miami and KYOT/Phoenix —
stream, presumably because they can
afford to, or perhaps because they
can't afford rot to.

Jefferson-Pilot leaves the decision
to stream up to individual stations,
along with development of a mone-
tary model to pay for it, says KJCD/
Denver PD Mike Fischer. “Stream-
ing has become more affordable, but
it’s still a cost,” he says.

www.americanradiohistorv.com

“The question is whether the po-
tential of streaming is worth the cost
and from what source you pull that
money. It's certainly cheaper for Talk
stations, because they don’t have to
pay royalties on songs like music for-
mats do.

“Right now streaming is a luxury,
and it seems that right now radio
isn’t operating in the sphere of juxu-
ry. But streaming is great for punch-
ing buildings if your signal can’t pen-
etrate or employees aren’t aliowed to
listen to radio, but they have comput-
ers and headphones.”

“The Internet is the
most competitive of
radio dials, where
stations can be
heard around the
world. But if you
choose not to be on
that dial at all, you
will be giving up
listeners by default.”

Stove Nibbard

According to the Arbitron/Edison
study, the number of Americans with
residential broadband Internet access
has tripled since January 2001. Fur-
thermore, one out of six plans to con-
vert from dialup access tobroadband
during the coming year.

Broadcast Architecture President
Allen Kepler views the emergence of
broadband as highly significant. He
says, “Compared to overall radio lis-
tening, Internet listening is still spot-
ty, except in high-density buildings,
like downtown Chicago, where you
can’t pick up WNUA.

“But as more and more offices
get high-speed Internet connec-
tions, the usage will continue to
grow online. Streaming was once a
novelty, but we in radio need to be
right there as technology advances,
because at this point streaming is
product distribution.”
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WK W ARTIST TIE LABELS) Y svs AJ;:!?CE Bar > | Most Added”
f 1 1 DAVE KOZ Honey-Dipped /Capitol) N 21 118015 19 39/1 | www.rrindicator.com )
2 @ JIAZZMASTERS Puerto Banus (Triapin W’ Rhythm) 868 +43 105858 21 oz [TV o
3 3 PRAFUL Sigh Rendezvous/N-Coded 782 14 90874 25 382 ::mm ‘sj':;n‘,’;u"";' a;f“"'""" f:
4 4 MIND! ABAIR Fuq (GRPIYME) ' 642 -7 51704 25 331 HIL ST. SOUL For The Love 0f You (Shanschie s
5 € CHRIS BOTTI Indian Summer (Columbia) 622 +40 84990 16 412 | payy BROWN 247 BRPYAG) 9
7 @ NICK COLIONNE High Fiyin® (3 Keys Music/ 562 +36 70886 14 3113 RICHARD ELLIOT Sty (GRP/VMG) 4
6 @€ CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 554 +21 52817 30 3112 MICHAEL MCDONALD Ain't No Mountam High Enough Morown/ 4 |
9 @ RICK BRAUN Green Tomatoes (Warner Bros.) 501 +7 63595 23 34 | STEVE °°l:;':vlﬂ*‘! ';""l""’"%ww :
8 9 DARYLHALL She's Gone (Rhythm & Groove/Liquid 8) 495 .10 4733 16 3601 :m“s";;s"s iy s .
n g JIMMY SOMMERS Take My Heart... /GEMI.III/M?/'EI Octave) 466 +22 54170 20 3312 DAN SIEGEL #/BOMEY JAMES In Your Eves WNative Language] 't
13 KIM WATERS The Ride /Shanachie) 448 +46 52495 8 3m |
10 12 KENNY G. Malibu Dreams /Arista) 434 25 44931 26 26)2 |
12 13 SEAL Touch (Warner Bros.) 399 10 31820 12 3013 Most
14 ) LEE RITENOUR Inner City Biues (GRPVMG) 382 +3 4522 15 3001 IncreasedPlays
17 @ MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 37 +22 30658 10 314 _—
187 )  RICHARO ELLIOT Siy (GRP/VME) m +22 54423 LI NN F—— ali
15 @ DAvIO BENOIT W?Iermfalon Man (GRP/YMG) 358 +3 36832 12 3N PETER WINTE Taki” Bout Love ot _
16 18 SIMPLY RED Sunrise fsimplyred.com) 381 A2 27985 21 2412 | o) WATERS The Fide (Shanacher 6
19 @ STEVE COLE Everyday (Warner Bros.) 323 +7 35176 13 314 JAZZMASTERS Puerto Banus (Trigpin N’ Rhythm/ +43
20 @ MARC ANTOINE Funky Picante Rendezvous) 287 +14 20849 14 283 | CHRIS BOTTI indian Summer Cokmbia/ +40
21 @) PAMELA WILLIAMS Afterglow (Shanachie) 269 422 32123 14 211 | WICKCOUONNE High Fiyn' (3 Keys Music -
23 @  BASS X Vonni (Liguid § 235 +22 13005 9 202 | PAULTAYLOR Stesour Out (st +3
22 €D OOWN TO THE BONE Cellar Funk Narads/ 228 +5 18805 6 21
24 @ KIRK WHALUM Do You Feel Me (Warner Bros.) 218 +12 22550 9 19/0 Most
25 25 RICHARD SMITH Sing A Song /A440) 196 1 8475 5 1911 / t d
21 €@ HIROSHIMA Revelation (Heads Up International 165 o w3 s en |Played Recurrents f
26 27 BRIAN CULBERTSON Serpentine Fire (Warner Bros.) 164 26 11828 10 1610 |, oo o Ly 4
28 28 GREGG KARUKAS Riverside Drive (¥-Coded) 146 4 22034 18 130
29 €D  NAJEE Eye 2 Eye N-Coded) 115 +1  Mn 3 153 :M'l JA:“SM R m?m vaﬂ:v ::'Z ;;:
UTHER VANDROSS ith a /)
30 € RIPPINGTONS Bella Luna (Peak/ 104 +6 4712 5 80 CHUCK LOES eBop A s
41 Smooth Jazz reporters. Songs ra ked by total plays for the airplay week of 1/4-1/10. Buliets a ining pla ing fiat fr S week larRoy L
0th Jazz reporters. Songs ran otal plays for the airpl of 1/4-1110. appear on songs gaining plays o remaming fiat from previous we MCOONALD Through. ownUniversal
It two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. - {eird i :‘7
Mast Added is the total number of new adds officially reported to R&R by each reparting station. Songs unreported as adds do not count toward overall total stations | PAUL TAYLOR On The ””" Poot) 4
playing a song. Total Audience equais Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station Is assigned an AQH number. | DAVID SANBORM Comin’ Home Baby (GRPYVMG) 130
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. JEFF LORBER Gigabyte Aarads/ 127
; MCHARD ELLIOT Comer Pocket /GAP/YMG/ 10
New & Active CHIEL) MINUCC] Kickin' It Hard (Shanachie/ 109
SPYRO GYRA Cape Town Love fHeads Ui intevnational PETER WINTE Talkin' Bout Love [Cokemsa/ URBAN KNIGHTS 6ot To Give h Up Vorade/ n
| R e e Total Plays: 80, Tota Statons: 22, Adds: 20 WALTER BEASLEY Pecieus Moments ¥ oded 9
. BRIAN BROMBERS Bobblshead /4440 YULARA City O Joy (Higher Octave) STEVE OLAVER Fusiie Enongy sche Lagomge! 5
| Total Plays: 84, Total Stations: 11, Adds: 2 Total Plays: 54, Total Stations: 4, Adds: 0 EUGE GROOVE Rewnd Warner Bros.) 62
' JEFF GOLUB Pass h On (GRPVMG/ IMPROMP 2 Mocha Soul (8¢:3/ SPYRO GYRA Getaway Hoads U 50
Total Plays: 81,.7.:1] Stations: 12, Adds: 3 Total Plays: 51, Total Stations: 6, Adds: 0 MICXK DERRINGER Froe Ride ByJ/ [ X]
! SPECIAL EFX Ladies Man (Shanache/ JEFF LORBER Under Wraps Novads/ e = m
| Total Pays: 81, Total Stations: 10, Adds: 2 Total Plays: 42, Total Stations: 5, Adds: 1 Detailed station playlists for all R&R '
VOODOO VILLAGE Mempiis Underground /40 West) ERIC MARIENTHAL Uptown (Peat) reparters are available on the web at |
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Boy, 2004 couldn't get here quick Reporters
enough! | had virtually canceled
1 WNUA's music meetings as of mid- |
October due to lack of interest. @ | WIMRUA bany, NY WELYMacon, GA | rorehoenis, a2 [
Two Pauls were easy first adds to the P2 Cevm Catanan DU Bl S 1o oo |
{ playlist this year: Paul Taylor's “Step- e ’ J
pin’ Out” is a terrific second single from KAJZAIbUgueraue, KM KIZ5 Beno. WV |
Steve Stiles _the CD of the same name. A new art- ﬁ,’:;‘;,,“',__
PD, WNUA/Chicago ist, but not a new name, Paul Brown 00w 10 1 son
. —— shows he can deliver from both sides KNIl Anchorage. AK
of the glass — as both producer and TR, dure Welender
performer — with his brilliant first single, “24/7". It's WIS, G o
Benson meets Norman Brown. C'mon! @ Luther Van- POMD: Nick Framcs . Az
dross & Beyoncé's duet covering “The Closer | Get to -y 0 b
You” (on both artists’ latest albums) is familiar, comfort- KSMBakersiis. CA 3 Ao DnoaN "
able and sexy without feeling contrived or sappy. It ,, .,,".,.‘!," —— RIS VA
doesn’t hurt to say “Beyoncé” on-air either — she's a | e .
multicrossover superstar! @ Atop the stack waiting to | WNUAChicago L WaZN Memphis TH KS848scramento, CA [ |
challenge some of the currents is David Sanborn — love o -1 Tp - - RETN APYE ShaJenss
the laid-back re-work of the Stevie Wonder classic “Isn't She Lovely™ | -1 ' RS ki O, 6T
Smells like Euge Groove could have a big hit on his hands with “Livin’ WNWV/Cleveland. OH O
Large.” Peter White's “Talkin' Bout Love™ could be a nice relief tune sy e Suieasant 1L 0o
between the uptempo tracks. | like the latest from Dido, “White Flag.” - [ ’
She works well in adult formats and currently has a Pop hit on her WIZAColumbus. OH ligioac Lo g
hands. Good crossover potential. ® I'm on the lookout for new music e W e W [ ot keiyeme
from Joyce Cooling, from whom | expect good things in '04. I'm also == [ty AN
looking forward to new music from Boney James, George Benson and YoMDaitas TX ih-vatl +
Diana Krall. Woo-hoo! It's gonna be a great spring! L -m!{n:w' KSF San Francisco, CA
i mkuonmo, A PO Michaei Erchson
At last Smooth Jazz radio is back on e Al = :
the ball — for a refreshing New _ Asor WZYiSanta Rosa, CA
Year's change of pace! — with a slew Smooth Jaz . | o hak Simiten _
of new adds this week. Peter White's [ Fagy : \ NuewDstch M | ol |
sensational track “Talkin’ Bout Love” ) P—— | Gt
(Columbia) from his forthcoming CD, FoNg iy oy
Contfidential, is No. 1 Most Added. its 20 RO e
new adds include many of the format’s
biggest guns, like KTWV (The Wave)/ E?ix,l‘ﬂ‘! B gw;f%é?m:: m,,?,w,.,,, -
Los Angeles, KKSF/San Francisco, k= 0. Rant caman R o
WJJ2Z/Philadelphia, WJZW/Washington, HA ’ | .
WLVE (Love 94)/Miami, KIFM/San Diego, KJCD/Denver (with 12 plays), S o kR e
WSJT/Tampa and KSSJ/Sacramento ... Two great tracks tie for sec- P8 werine Tota' ﬂn"f;‘,!,".f::?..... x‘gﬁ? Loifs M8
ond Most Added with 10 adds each: Paul Taylor’'s “Steppin’ QOut” ,_m':_:'" o 3 D0 Sarpon
(Peak), which went on KTWV, WNUA/Chicago, KOAI/Dallas and KJCD, WY jihndariapalls, I WsJ1/Tampa, AL
among others; and Hil St. Soul's fantastic cover of “For the Love of ORI Cort T ' nmﬁ."c?»._
| You" (Shanachie), whose adds include WQCD/New York, WJJZ, KYOT/ e WL000rando. 1L i
Phoenix, KIFM and KWJZ/Seattle ... Four more tremendous records P ngg_-_wzgn WZWWashingion. 0C
earned four new adds each. Paul Brown’s fabulous debut, “24/7" (GRP/ sl el PO Cort Rtarien
VMG), was embraced by The Wave, WNUA and KKSF. The other stars 2’&5’.}7“:." eA ey ot O oo
were Norah Jones' “Sunrise” (Blue Note), Dan Siegal featuring Boney T Shm -
James’ “In Your Eyes” (Native Language) and David Sanborn's “Isn’t e
|| She Lovely” (GRP/VMG) ... Congratulations to Dave Koz, whose KTW¥iLea Aqpefux, CA i “Monitored Reporters
| “Honey-Dipped” (Capitol) is in its eighth consecutive week at No. 1. ?:&G;';"“"‘" g';-:_-'_'-; 41 Total Reporters
| Wouldn't it be totally cool if Capitol crossed this wonderful saxophonist S tanon 3 e
! 1o AC, for starters, and sold a jillion units of Saxophonic? Tk oo £ Wowst om0 —
— Carsl Archer, Smooth Jazz Editer g == ey )
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PART ONE OF A Two-PART SERIES

Christian-Rock
Specialty Shows

Tapping into an ‘invisible’ marketplace for
underserved rock listeners

(}f all the demographic data that Rock program di-
rectors typically search through, how many seek an-
swers to questions of listeners’ faith? While some
might assume that rock fans don’t have religious lean-
ings, unless the question is asked of the demo, there
isn’t any way to know for certain.

Faith has crossed over into music to
a greater degree than ever before. |
spoke with programmers of five radio
stations that have Christian-rock spe-
cialty programs to leam more about
what they do and why they do it. The
first twoare featured here; the rest will
appear in next week’s column.

WXLO/Grand Rapids

Listen In,
Sundays, 7:30-9am

In addition to hosting Listen ln,
Frank Jenks is an all-around swing
player inCitadel’s Grand Rapids clus-
ter. His outlook on life was the impe-
tus for Listen I, which has been run-
ning on WKLQ for 10 years.

WKLQPD Darrin Arriens explains:
“Frank’s programming philosophy for
the show is that it'sabout life more than
anything else. His angle is that too
many people are down on life; too
many people think that life sucks; tov
many people think that rock music is
angry and dark. Sure, some of it is, but
he finds tracks from many bands on
our regular playlist that have positive
motivation and truth in them.”

Jenks had a “can do” attitude
about being able to make a differ-
ence, and that was the reason the
show got started. “It was a personal
goal of his, because he had seen that
negative mind-set so often,” says
Arriens. “It motivated him to find a
solution. His thought process was,
‘What can | do as someone who has
access to a radio station and an audi-
ence every day to send out a positive
message or optimistic thinking?""

Besides the music, Jenks airs inter-
views with the artists discussing the
lyrics. “He makes the show topical,”
Arriens says. “For example, last week
his topic was “What are you going to
do in a positive manner for the year?’
The next topic is ‘Wishing your life
away, where hie'l] advise that, instead
of just wishing for something, you
should actually make a plan and take

action. *

“Sometimes he'll doa show based on
callers, and hell either play a phone call
or read ane-mail from a listener, like the
guy who e-mailed him and said, ‘Man,
that Staind song you played just nailed
me in the chest, and | am going to
change my life and tum it around.” He
uses listener interaction to show an ac-
tion plan that works for people.”

An Easygoing Attitude

Fear not, Jenks steers clear of any-
thing that might make him sound like
motivational guru Tony Robbins. “1t's
very listener-friendly on both the
music side and in Frank'’s delivery,”
says Arriens. “It's not a pushy show.
It’s very non-threatening to listen to.”

Listen In attracts more than just Pls,
according to Arriens. “We definitely
pull in different people, as well as our
normal audience,” he says. “There are
so many people who are into spiritu-
ality or inspiration or Christianity
who would never call your radio sta-
tion normally, but if they hear some-
thing that’s positive, it brings them
out of the woodwork. I'd say these are
people who probably do listen to the
station somewhat, but this is their par-
ticular niche.”

On the other side of the coin, are
there any negatives? “That's what has
been so incredible about this show,”
says Arriens. “When 1 was here the
first time, 10 years ago, the show was
on. Then and now I've never heard a
single complaint about it. It's amaz-
ing. I think a lot of that has to do with
the music content.”

Here is the playlist reported on Jan.
2: 3 Doors Down’s “Away From the
Sun,” Shinedown’s “Fly From the In-
side,” Trapt’s “These Walls,” Revis’
“Your Wall,” Blindside’s “Caught a
Glimpse,” Evanescence’s “Every-
body’s Fool,” Staind’s “How About
You,” Metallica’s “Invisible Kid” Slick
Shoes’ “Now’s the Time,” Dakona’s
“Richest Man,” Thousand Foot
Krutch’'s “Phenomenon,” R.EM.’s
“Bad Day,” PO.D.’s “Will You,” Neal

Morse’s “Oh Lord My God,” Tait's
“Numb,” Sleeping At Last’s “Say,”
Kutless” “Treason,” Live’s “Sanctity of
Dreams,” MXPX's “Well Adjusted,”
Living Colour’s “Song Without Sin,”
Yellowcard's “Believe,” Good Char-
lotte’s “Movin’ On,” Vertical Horizon's
“Echo,” Linkin Park’s “Easier to Run”
and Smile Empty Soul’s “Silhouettes.”

Clearly, Jenks does his homework.
Arriens says, “From all of these bands,
you can find one song — or five songs
— off a CD that has a message witha
deeper meaning for the band and, in
tum, probably the audience as well.
Frank-ikes to say, ‘At Listen In, we
rock on purpose.” It's a play on words
and a cool slogan.”

“One reason the
show has been here
for a decade is
because it is mass-
appeal. Frank Jenks
spends a lot of time
putting together a
great show and does
a nice job with it.”

Darrin Arriens

Jenks does the show with the mind-
set of using music as a life application,
not just a string of songs. “The show
touches on all facets of life,” Arriens
says. “When The Matrix came out
Frank aired a clip from the movie
where Keanu Reeves had to choose
between the red pill or the blue pill,
each representing a different life de-
cision. Frank is able to connect some-
thing like that to a message on the air.

“He uses examples from movies,
sports, the Super Bowl. One reason the
show has been here for a decade is
because it is mass-appeal. He spends
a lot of time putting together a great
show and does a nice job with it.”

-

“For me, the biggest compliments come
from listeners who aren’t Christians. They
say, ‘Hey, I'm not a Christian, | don't go to
church, but | heard your show, and a lot of
the bands were really good.””

Jamie Markiey

WWCT/Peeria, L
Set It Off, Sundays, 7-8am

WWCT PD Jamie Markley pro-
grams and hosts Set It Off, which was
named after the PO.D. song, “Set It Off”
is still just a baby, having debuted last
Scptember.

“One of the features of the show
that people seem to like is the inclu-
sion of secular artists,” says Mark-
ley. “It could be a Creed song, ‘Pres-
ence of the Lord” by Blind Faith or
songs that sometimes may not have
a Christian meaning, such as ‘Light
My Way’ by Audioslave.
When | read the lyrics to
that song, I thought,
‘Whoa, Chris, where are
you coming from?’ And
though | don’t know
where Chris Cornell was
coming from when he
wrote that song, | can
adapt it to what it means
to me and my own faith.
1 got a good reaction to it
on the air.”

Markley explains how he makes a
song like that work: *During the show
I said, ‘I'm not saying that Chris Cor-
nell is a professing Christian, but
when you read the lyrics, you can take
what you want from them, and this is
what [ take.”

Despite Rock being a format of
rebels — or maybe because of it — the
Christian moniker doesn’t open many
doors. Markley spells it out: “There
are bands signed to Christian labels
that a lot of people will turn a deaf ear
to because they’re on a Christian la-
bel. But if you put ‘Savior’ by Skillet
on an Active Rock station, | know it'd
do very well. It's a great song.

“There area lot of bands out there
who people don’t know are Chris-
tians and who have crossed over:
Chevelle, PO.D., Switchfoot, etc. On
Set It Off 1 try to play bands that
have crossed that fit the regular for-
mat of the radio station along with
some bands that you won't hear
anywhere else.

“ A lot of towns have a Christian ra-
diostation, but it's Talk or AC, and it’s
not going to play the rock bands. This
show gives an outiet for these bands,
and if a P1 is tuning in on a Sunday
moming, hell still hear music that he
recognizes and is familiar with.”

A Better Choice
For Listeners

For years Markley had wanted to
puta Christian-rock show on WWCT,
but he was concerned that members
of the staff or management would

Jamie Markley

think that it was a personal issue and
not beneficial for the station. That all
changed when he realized that the
program could generate revenue.

“It occurred to me that a show like
this would certainly be better for the
Pls than the infomercials we were seli-
ing on Sunday mornings,” he says. “1
was able to find clients who thought
it was a great concept and would sup-
portit. L had three sponsors within the
first two weeks of the show.” Those
clients were an auto-glass store, an
athletic club and Acme Books and
Comics, which sells used books, CDs,
DVDs, etc.

Not limiting the playlist
to Christian artists allows
for a wider base of music.
“Sometimes I’ll explain
why I'm playing a partic-
ular song, sometimes 1
don‘t,” Markley says. “I
call the show ‘the positive
rock radio show,’ and that
allows me to play whatev-
er | want that fits, regard-
less of whether a band says they're a
Christian band or not.”

As for listener reaction, Markley
says, "When | get feedback, those who
listen to the show like it and say it's
great to finally have something like it
on. For me, the biggest compliments
come from listeners who aren’t Chris-
tians. They say, ‘Hey, I'm not a Chris-
tian, | don’t go to church, but | heard
your show, and a lotof the bands were
really good.” Also, at the church | go
to a lot of the parents tell their kids to
listen to my show, so a lot of compli-
ments come from there too.”

Here’s a recent Set It Off playlist:
Stereo Motion’s “Tip of My Tongue,”
Skillet’s “Savior,” PO.D.’s “Find My
Way,” Switchfoot’s “Meant to Live,”
12 Stones’ “Broken,” Third Day’s
“Nothin’ at All,” Sanctus Real’s “Say
It Loud,” Lifehouse’s “Hanging by
a Moment,” Leaderdogs’ “Polli-
nate,” Kutless” “Tonight,” Pillar’s
“Further From Myself,” Big Dis-
mal’s “Reality” and King’s X's
“Over My Head.”

“My dream would be to have a
radio station programmed like this
full-time,” says Markley.

| TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1668
or e-mail:
cmaxwell@radioandrecords.com

L
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24 25 KIDROCK Fesl Like Makin' Love (Top Dog/Atisntic/ 148 5 G456 11 100 | e i up ACu o
27 @ KORN Right Now (Epic/ 132 +5 3213 9 100
30 @ HOOBASTANK Out Of Control /Isiand/10/MG)/ 132 0 2915 9 10
29 28  P.0.D. Will You /Atiantrc) 130 4 2931 13 150
- 29  SHINEDOWN 45 (Atisntic/ 117 -1 5365 4 121
- 30  SEVENDUST Enemy /TVT) 114 5 2350 16 10 Most
| 25 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay PlayEd R ecurr ents
. week ot 1/4-1/10. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially | sansy 1ms Lseus) e
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the
s0ngs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each | VTRAPT Headstrong /Wamer Bros) W
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The | WHITE STRIPES Seven Nation Army (Third Man/V2) 209
Arbitron Company). © 2004, R&R, inc. BLACK LABEL SOCIETY Stilborn (Sprtfire/ 186
& 3 DOORS DOWE When I'm Gone (Repuliic/Unversal) 179
New & Active AUDIOSLAVE Like A Stone (imerscope/Eaic/ s
FOO FIGNTERS Times Like These /RoswelRCA/ 181
A PERFECT CIRCLE The Outsider Vigin SKRAPE Stand Up (RCA/ J000RS DN s Wiboot T Myntieloboyd 18
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COURTNEY LOVE Mono (Vigw/ 3 DOORS DOWN Away From The Sun (Republic/Universal) www.radioandr rds.com
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| SHINEDOWN 45 (Adianic/ 407 386 54% 5% 418 407 433 Tou Moy 15; To Sttt 1.1, A 1
TRAPT Stil Frame (Waroer Bros.) 404 385 9a% 29% 391 379 408 99300 rackes by 16int plave
HOOBASTANK Out Of Control fIsland/i0JMG) 403 403 85% 13% 3.96 3.90 404
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- .ACTIVE ROCK

What has happened to the rock
star? Remember him? A bigger-than-
life character who drank and drugged
too much, got arrested too much and
had sex witlf as many borderiine un-

ON THE

With

Doug Palmieri
Asst. PD, WHJY/Providence

derage girls as humanly possible. A
creature of such yvoracious appetites
he would make Caligula blush. Some-
one whose photos from Creem, Ker-
rang and Circus magazines would plaster the walls of
both high school girls and boys. You know who | mean

the Robert Plants, Diamond David Lee Roths, Micks
and Keiths and Aerosmiths. It seems that in the last

' I G'
- 4

i 10 years they have become rare. Rap and hip-hop own

s the rock-star image. Rock hasn’'t had icons due such

adulation since Axl Rose and Slash. Instead, rock seems to have im-
age-conscious destined-to-be-crossover artists. The average fan
wouldn't even recognize most bands if they were sitting on his
head. In the '80s and early '90s bands like AC/DC, The Scorpions,
Metallica and Dio were selling out the local arena in 15 minutes, and
all of the shows were over-the-top extravaganzas. Now bands with four
hits on one record can only sell out if they do shed tours with four other
bands. Where is the flash? Most musicians look like the kid pump-
ing unleaded at the local Gas and Gulp. Kid Rock has certainly stepped
up, and, let’s face it, getting smooth up in Pamela Anderson grants in-
stant rock stardom. But it's not enough. ® Don’t get me wrong. Musi-
cally, there are plenty of talented bands out there. But who is the next
Morrison, Hendrix or Clapton? | want to hear about TVs being thrown
out hotel windows, groupies with Great Danes and such psychotic in-
fighting that the police are called to the recording studio. The genre
needs to step up and give us the rock gods of tomorrow.

I-Inkln Park’s fourth week at No. 1 on
“Numb” boosts Warner Bros.’ plan
for world domination ... Godsmack rally
as “Re-Align” edges up to No. 13 ...
“Megalomaniac” by Incubus hits top 10
... 3 Doors Down aren’t through with
the format, as “Away From the Sun” is
No. 1 Most Added ... Thirteen early adds
each for Sevendust and Damageplan make a great impression ...
Active Rock is not messing around, as four additional bands get early
nods: Trapt (“Echo”), Lo-Pro (“Sunday”), Thousand Foot Krutch
(“RawkFist™) and Sloth (“Dead Generation™) ... On the Rock side, 3
Doors Down take the Most Added lead, followed by Fuel (“Million
Miles™) and Tesla (“Caught in a Dream”). The favorable early reac-
tion to Tesla brings good news for the format. MAX PIX: LO-PRO
“Sunday” (413/Geffen)

Rock/Active Rock

— Cyndoe Maxwell, Active Reck/Reck Editer

( Record Of The Week

ARTIST: Amazing Device
TITLE: The Quiet Room
LABEL: Tribunal Records

Don't ignore them cause they're indie — New York City- |
based Amazing Device have a 2002 TV appearance on t
Farmclub.com, opening dates for David Lee Roth and a street ¥
team that has more than 100 members. But, more impor-
tantly, the band has songs. Formed in 1999 under the moniker Further, Amazing
Device have built up a solid following in the Tri-State Area, and the indie release
The Quiet Room shows why. Solid, straightforward riffs that ring clean soar hand
in hand with the accomplished vocals of Aaron Wilson. We recommend checking
out the album opener, “Secret,” where Wilson tag teams with Lostprophets front-
man larr Watkins to deliver an energetic blast of post-hardcore pop metal. It's al-
ready pulled No. 1 phones at college heavyweight WSOU in Jersey, it just might
do the same at commercial radio, given the chance.

— Frank Correia, Rock Specialty Editor
>

iﬂil J[i'
e

arnist: Blindside
waeeL: Elektra/EEG

8y FRANK CORREIA /ROCK SPECIALTY EDITOR

f the devil is the most popular muse for

rock musicians, fire is a close second.
Dokken rocked out with “Into the Fire,”
Def Leppard had Pyromania, and
Firehouse.... OK, bad example. Either
way, the hottest chemical reaction going
has a longstanding relationship with all
things rock, be it lyrical inspiration,
onstage pyrotechnics or an arena full of
raised Bic lighters.

So when it came time for Swedish rock-
ers Blindside to follow up their excellent
2002 Elektra debut, Silence, what better
title than About a Burning Fire? After 11
months on the road supporting the
sounds of Silence, you know that they
were just, ahem. burning to record new
material. And if you've seen the group
live, you know they ean light it up. At a
House of Blues show here in LA, | saw
guitarist Simon stage dive into the crowd,
six-string and all. to be caught by a
throng of devoted fans. He didn’t miss a
note.

With Fire, Blindside continue to bring
that type of passion. Producer Howard
Benson (P.0.D.) returns to helm the ef-
fort, and ex-Smashing Pumpkin Billy
Corgan turns in a searing guitar perfor-
mance on “Hooray, It's L.A.” Fire shows
the group spreading into exciting new di-
rections, like the edgy “Swallow,” where
the group channels the post-hardcore
rhythms of groups like Quicksand. Mean-

while, the title track is a crushing affair
of screamo vocal antics. disjointed
rhythms and brimstone guitars.

“All of Us” is radio’s first taste of Fire.
Simon punctuates his subtle guitar lines
with solid hits of distortion, while the
rhythm section — drummer Marcus and
bassist Tomas — dynamically builds to
the chorus. And at a time when every
whiny wimp with access to Pro Tools is
flying that emo banner, vocalist Christian
shows ‘em how it's done with the aching
tones of the chorus — so much so that his
emotions got the better of him during the
recording process.

“We had this super-expensive micro-
phone not designed for hands-on, if you
know what | mean,” he says. “But, sud-
denly, | was just holding it like I do live,
and | kind of went into my own world.
We're very proud of that song. It's about
how everyone searches for a safe place in
this world, but a lot of people end up look-

ing in all the wrong places.” Shouldn't be
long before this one catches fire.

—

KORN /Epic/ “Y'all Want A Single”
HATEBREED (Unversal) “This Is Now”
SEVENDUST (7¥7) “Enemy”

© W NS e W N

-t
(=

SOIL &) “Cross My Heart”

- b ab ab s

FIVE FOOT THICK (Ec/ipse) “Ducked Out”

- . as
o o

BLINDSIDE /Elektra/EEG) “All Of Us”

N e
o w

,:/ TOP 20 SPECIALTY ARTISTS _

DAMAGEPLAN (Elektra) “New Found Power”
DEVILDRIVER /Aoadrumner//DJMG) *) Could Care Less™

VADER /Metal Blade) “When Darkness Calls”
MASTADON (Relapse) “March Of The Fire Ants”
MY RUIN [Century Media) “Made To Measure”
DREAM THEATER /Elektra/fEG) “As | Am™

. ILL NINO (Roadrunner/I0.JMG) “This Time's For Real”
ELEMENT EIGHTY (Republic/Universal) “Broken Promises”
SOILWORK Nuciear Blast) “Light The Torch”

MORBIO ANGEL (£arache/ “Cleansed In Pestilence”

APARTMENT 26 /At/antic/ “Give Me More”
. MOST PRECIOUS BLOOD (Trustki) “The Great Red Shift”

. MOONSPELL (Century Medial “The Southern Oeathstyle”
. CROWN /Metal Blade) “Face Of Destruction”
Ranked by total number of shows reporting artist.
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The Architect

ALTERNATIVE

Jacobs Media’s Dave Beasing goes deep to explain

the winds of change

! n the movie The Matrix: Reloaded there is a point
when Neo finally comes face to face with the dude re-
sponsible for creating the Matrix. He is known simply
as the Architect. No need for guns, black sunglasses or
a menacing appearance of any kind, just a neatly
bearded man dressed in white quietly sitting in a chair
in an empty room. As that image appeared on the
screen | inadvertently screamed, “My God! It's Dave
Beasing!” and was promptly escorted from the theater.

Just over a year and a half ago the
brain trust at Jacobs Media helped
the brain trust at Jefferson-Pilot de-
velop a new approach to the Alter-
native format — at least for San Di-
ego.
Thanks to XTRA-FM
(91X) and the city’s prox-
imity to Los Angeles, San
Diego’s populace had
been exposed to, and ed-
ucated in the ways of, left-
of-center broadcasting for
more than 20 years. In
that time a number of
competitors to 91X have
come and gone.

Most notable was XHRM (The
Flash), which tried a sort of greatest-
hits-of-91X approach back in the ear-
ly "90s. It worked for a little while,
whittling away at 91X’s ratings just
enough to make The Flash annoying,
but it never even came close to beat-
ng XTRA,

But [ digress. The Jacobs Media/
Jefferson-Pilot Manhattan Project
was designed to be something differ-
ent. Did any of the principals assume
that this new design would be a
slam-dunk out of the box? Not real-
Iv. But everyone had kept an eye on
what market veteran Mike Halloran
(ex-91X, ex-Flash D) did with a lit-
tle peashooter up the road in Carls-
bad, way north of San Dicgo, KFSD.

With only a handful of watts,
aimed mostly at north San Diego
County, it made quite an impact in
the San Diego book overall and cre-
ated huge street buzz and word of
mouth. It was Alternative in its pur-
est form: eclectic, broad, diverse,
and you never knew what to expect
next — the hallmark of the early
years of 91X.

KFSD also took a more adult ap-
proach to the format. Was it Triple A?
No. Was it backward-baseball-cap, on-
the-verge-of-Active Alternative? No.
It was something no one had a name
for, but it resonated with listeners.

Dave Beasing

It referred to itself on the air as in-
dependent radio, and, naturally, for
various reasons too numerous to
mention here, it was too good to last.
However, the effort did not go unno-
ticed by others in the mar-
ket.

The Stage Is Set

Fast forward to the fu-
ture. Jefferson-Pilot want-
ed to make a move with
KBZT, a struggling, all-
over-the-place “80s outlet.
They brought on Jacobs
Media as consultant and
hired Garett Michaels as
PD and Mike Halloran as Asst. PD/
MDY/ afternoon guy, and the next
thing you know, ratings started to
happen. Not an instant ground swell
like the first explosion of 91X in the
winter book of 1983, but nice steady
growth with each trend.

Now, more than a year later, the
fall 12+ numbers for KBZT are 2.8, up
from 2.6 in the summer. At 91X 12+
is 2.5, up from 2.3 in the summer. Nei-
ther station is setting the market on
fire, but you can see where the battie
lines are being drawn.

And it looks like the upstart KBZT
has staying power, which has not
gone unnoticed by the rest of the in-
dustry. Now, a few words from the
Architect himself, who, by the way,
tells me that the term “neo-Alterna-
tive” is what everyone would like to
Uuse NOW.

R&R: Let’s talk philosophically about
what is clearly going to be a shift in the
format this year. Can you start with the
big picture?

DB: Altemative is at a crossroads.
I hate to say it, but there is a lack of
passion for a lot of the new music out
there in this format. There is passion
for some of it, but not for a lot of the
stuff. | think the capper for me was
when | was moderating a focus
group, and 1 had an 18-year-old

preach to me that Puddle Of Mudd
is a cheap Nirvana rip-off and |
should just play Nirvana. This was
coming from an 18-year-old. He was
then cheered by his peers in the room.

Some stations may choose to go
more Active, while others may need
to reclaim Alternative gold, but we
are reassessing everything, station by
station, market by market. And that
includes the messages and delivery
between songs. I've conducted doz-
ens of focus groups to nail down the
language of the audience, and I've
written more station imaging in the
past year than in all my previous
years in this business put together.

R&R: What makes this viable in mar-
kets other than ones where there's been a
heritage Alternative station? Can this be
replicated in the Midwest or the East in
markets that don’t go any farther back
than the mid-'90s?

DB: Gold-based Alternative is go-
ing to be difficult in a market that
doesn’t have a history for the mu-
sic. If a market has not been playing
this music since the ‘80s, as in Seat-
tle, as in San Diego, | think it's go-
ing to be difficult for there to be
enough familiar gold for a station to
really lean on it.

“They want more
variety. ’'m hearing
more demand for
greater breadth and
depth in the format
than | heard a few
years ago from all
m”

However, there’s more to this than
just a shift in the gold percentage. A
Mediabase monitor only gives you
part of the story. These stations have
a vibe between the records that says

. “Alternative,” in that they don’t
sound like other stations up the dial.
These stations represent a change in
values —being willing to take chanc-
es, respecting the music, not hyping
the presentation.

&

-
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The writing that’s required so as
not to set off an Alternative listener s
bullshit detector is pretty tricky. Most
Alternative stations haven't sound-
ed like an alternative to the rest of
FM for a long time now.

R&R: Altiough if we consider that
we're now 10 years removed from the
early "90s and that a lot of stations start-
ed up in 91, 92, we are mining mostly
from the "90s, so maybe it can work in
most of those markets.

DB: Maybe it can in some mar-
kets. There’s not room in most mar-
kets for both a current-based and a
gold-based Alternative station. In
fact, even in markets that have a lot
of Alternative heritage, it may be de-
batable whether there’s really
enough room for both long-term.
We'll see.

What may end up happening in a
lot of markets is that the current-
based station will reconsider its
current/recurrent/gold ratio and
decide whether being 60% or 70%
recurrent is truly the best way to
serve even its existing audience. At
the same time, though, they need to
figure out how to stop sounding like
Top 40 between the records and start
representing the values of their core
audience.

R&R: Why do you think there’s a
warmer reception for this idea now than
there was a couple of years ago, when
people were fooling around with ‘80s-
based Alternative formuats?

DB: A lot of things h.)ppmeﬂ. The
current music has probably, on aver-
age, gone downhill. Also, there is a
real problem getting younger people
to use radio. There’s a lot of compe-
tition for the attention of the young-
er audience. And, let’s face it, our
industry has taken some public-rela-
tions knocks for being consolidated,
commercialized and out of touch
with the young people on the streets.
You can disagree with that, but that’s
a common perception out there.

When you do a hit-based Rock
format in that environment, there’s
a tendency for some people to think
you're not really playing genuine
hits, but that you're playing what
someonc up some corporate ladder
wants you toplay and that they have
less-than-honorable reasorss for you
to play those songs.

R&R: Have the mainstream Alterna-
tive stations in this country been too
current and too unfamiliar? Is this a
backlash? Why do they want to lear re-
currents and golds for the most part, or
do they just want a more eclectic mix?

DB: They want more variety. I'm
hearing more demand for greater
breadth and depth in the format than
I heard a few years ago from all ages.
They want to hear us branch out
again, experiment with some new
sounds and take Some risks — and
that also means taking risks with the
gold. But you have to be very care-
ful. You still have to play your share
of familiar music — we know that—
but they’re asking us to surprise
them now and then. Ina careful way,
there’s an opportunity to do that.

What | hear in market after mar-
ket when  ask them to describe what
the big Alternative stations are in

www.americanradiohistorv.com

their town is that they’re Alternative,
but they’ll qualify it somehow by say-
ing it’s mainstream Alternative or Al-
ternative hits or pop Alternative or
semi*Alternative. They’ve become
disillusioned with these radio sta-
tions and think they are not truly out-
side the mainstream anymore.

R&R: Are the good ratings raising a
few eyebrows? Has everybody been
watching what's been going on down in
San Diego?

“It’s not just that
beer companies are
thwveatening not to
buy radio stations
with high underage
audiences, it’s also
that we’ve not found
a good way of
convincing more
advertisers who want
to reach under-21s
that radio is the way
todoit.”

DB: Absolutely. Because | consult
KBZT (FM 94-9)/San Diego and
KNDD (The End)/Seattle, I've had
phone calls from everywhere about
gold-based Alternative — including
from a market that is so small thatit's
not Arbitron-rated — asking wheth-
er they could and should do it. I told
that station no, by the way. So it has
now officially acquired format du
jour status.

R&R: Finally, is this a beer-dollar
thing? The FTC cap on the number of
teens that stations have, is that having
an impuact as well? Are people moding be-
cause they're afraid to lose the beer non-
ey and now they want to skew older?

DB: That's definitely a factor, but
it’s not just beer money. Let’s face it:
Radio has not done a good job, as an
industry, of positioning itself as a
great medium with which to reach
younger people. There are exceptions
to that, but for the most part radio is
still thought of by way too many ad
agencies as an add-on medium aimed
at 25-54 or even older.

Where MTV and many other chan-
nels and magazines and other media
are making lots of money reaching a
younger audience, radio is way be-
hind as an industry in positioning it-
self that way. It's not just that beer
companies are threatening not to buy
radio stations with high underage au-
diences, it’s also that we've not found
a good way of convincing more ad-
vertisers who want to reach under-
21s that radio is the way to do it.
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| ARTIST TITLE LABEL(S) g TS A«Pai‘:cs e T Most Added’
| 1 € LINKIN PARK Numb (Warner Bros.) 3138 +65 228341 18 750 | WWWradds.com '
1 4 @ JET Are You Gonna Be My Girl (Elektsa/EEG) 2574 +95 198117 18 771 | aemsTimE weeus ) 005
2 3 OFFSPRING Hit That (Columbia) - 2567 27 165366 9 810 | STROKES Reptiia ;RCA 2%
| 3 4  THREE DAYS GRACE (I Hate) Everything About You Live) 2507 50 169283 29 72N :‘:};’g‘;’;;&l‘:‘&?ﬁ:’ﬁ ;";’S"Zr"";;f”"m - :g ;
7 @ INCUBUS Megalomaniac (Epic/ ’ 2205 4200 185252 2 BOB | guwiss iviss v ot =
5 6  BLINK-18B2 Feeling This (Geffen/ 2089 111 140153 13 740 | TRAPT Echo Warmer Bras) i
6 7 SWITCHFOOT Meant To Live fRed lnk/Columbia) 2061 120 106584 26  65/0 | APARTMENT 26 Give Me More (Atlanti) 15
8 € AUDIDSLAVE | Am The Highway finterscope/Epic) 1905  +50 127966 15  73/0 | WMITESTRIPES | Just Don't Know What To Do... (Thed ManV2) 13
10 9 REDHOT CHILI PEPPERS Fortune Faded Warner Bros.) 28 1 s 9 gpp | TEUUOWCARD Dueenene Cod * |
9 10  PUDDLE OF MUDD Away From Me (Geffen/ 1674 157 88879 12 66/0 |
[ 12 @) CHEVELLE Closure (Epic/ 1627 +5 108150 16  66/0
11 12 TRAPT Still Frame (Warner Bros.) 1579 127 81150 26 5700
13 13 HOOBASTANK Out Of Control fsland/iDJMG) 1553 12 84185 12 66/0
16 D NICKELBACK Figured You Out (Roadrunner/IDJMG) 1458 +139 73974 7 5601
14— D) STAIND How About You (Fiio/Elektra/EEG) 1432 +20 91878 8 T
18 (D LOSTPROPHETS Last Train Home (Columbia) 1324  +150 103798 4 693
15 17 STAIND So Far Away (Fig/Elektra/EEG) 1213 112 92997 29 70i0 .
20 @ FINGER ELEVEN One Thing (Windup) 1206 +91  MMs1 1 s83 Most
19 @ STORY OF THE YEAR UnilThe Oay | Oi (Maverick/Reprise) 1198 +41 69187 18 50 | pacreased Plays
21 @ FO0 FIGHTERS Oarling Nikki (Roswel/RCA) 1194  +103 80464 10  45[6 —
i 26 @ DARKNESS | Believe In A Thing Called Love Must... Destroy/Atlantic/ 1092 +162 70257 17 5716 ARTST TE LAGELS ,&'ﬁ
23 @ AFI Sitver And Cold (DreamWorks/ 1003 +44 63279 8 5713 COURTNEY LOVE Mono (Vagin/ 30 i
25 @ LIMP BIZKIT Behind Biue Eyes (Flip/interscope/ 983 +51 45334 6 4313 INCUBUS Megalomaniac (Epve/ +200
27 @  APERFECT CIRCLE The Outsider (Virgin/ 974  +77 43389 6 626 | WHITESTRIPES | Just Don't Know What ToDo.. Thed Man¥2  +169
22 25 OUTKAST Hey Ya! trista 890 79 65211 18 370 g:]"“';"":zsi"ﬁ‘f;:" Ig;;:”‘f Niowt..Boeboy Mot :::f
24 26  KORN Right Now /Eprc/ 875 68 53348 13 430 | |0cTonoPHETS Last Teai Home Coumbia et
28 @ SMILE EMPTY SOUL Nowhere Kids L ava/ 826 +30 29269 8 50/0 NICKELBACK Figured You Out (Roadtunner/{0JMG) +139
29 @ CRYSTALMETHOD Born Too Slow V2 775  +53 38899 5  50/0 | FOOFIGHTERS Darkog Nikki (Raswell ACA/ +103
4 @ COURTNEY LOVE Mono Vigid 694  +301 48605 2 59/ | JET Ae YouGonma BeMy Gl Elraflly o
30 30 P.0.D. Wil You Atlantic/ 668 44 35665 15 A | "CLOWCARD Ocean hreme Eopial e
37 @ BUNK-182 I Miss You (Geffen) 649  +161 88092 3 4419
32 €D GODSMACK Re-Align (Repubkic/Universa) 624 +14 26108 6 3712
38 @ YELLOWCARD Ocean Avenuve (Capitol 570 +82 31841 2 528
31 34  DISTILLERS Drain The Biood (Sie/Reprise/ 555 80 18038 9 440
36 € NODOUBT i's My Lite finterscope) 540 +32 51113 8 191
35 36  IGGY POP Little Know It All (Virgin) 530 42 26413 10 370
34 37 STRDKES 12:51 (RCA/ 516 68 41790 17 3P
33 38 CDLDPLAY Moses (Capitol 497 99 32097 11 360 M
30 39 RANCID Red Hot Moon (Hedcat/Warmer Bros.) 465 9 28534 7 350 ost
41 @ DASHBOARD CONFESSIONAL Rapid Hope Loss (Vagrant/ a0 +5 w3 s |PlayedRecurrents
45 @  FUEL Milion Miles /Epic/ 426  +42 1730 2 304 TomaL
ARTISY TITLE LABEL(S) PLAYS
40 42 DEFAULT (Taking My) Life Away (TVT) 384 47 25884 10 2310 e 1%
43 43 THRICE Stare At The Sun /istand/IOIMG) 378 26 12048 5 3N WONTE STNPED Sove faeo Ay 1A Mo et
42 44  JACK JOHNSON Taylor Llack Johnson Music/Universal) 372 -37 15827 4 281 AUDIOSUAVE Show Me How To Live finterscape/Epic/ 1006
48 @ BRAND NEW Sic Transit Gloria...Glory Fad (Triple Crown/Razor & Tie 356 +40 19607 3 25/2 A PERFECT CIRCLE Weak And Powerless /Vign/ 946
@  WHITE STRIPES | Just Don't Know What To Do With Myself (Thid Man¥2) 352  +169 52745 1 37113 TRAPT Headstiong (Wamer Bros) 509
47 47  EVANESCENCE My kmmortal (Wind'uy/ 293 30 M1 5 180 m:’.m’ ‘ml:;::,‘,i":g:':o"m e ;:;
@ KORN Y'Al Want A Single immortal/fpic/ 270 +38 14696 1 1910 CHEVELLE Send The Pain Below (Ea/ 754
@ 10 MY SURPRISE Get It To Go /Roadrunner/IDJMG) 232 +15 7144 1 20 FOO FIGHTERS All My Life (RoswedRCA/ 683
50 50 SEVENDUST Enemy (T¥7) 220 37 9725 18 150 | FOOFIGHTERS TimesLike These RoswedRC4/ 067
B e s, Moo sty s uppes ] Wedas st o of s v, Stogs e s e || Detalled station playlists for all RSR
placed first. Songs below No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting reporters are available on the web at
station. Songs unreported as adds do not coum_loward overalf total stations playing a song. Total Audience equa'Is Average (J.ua‘ner Hour Persons times number of plays WWW.I l ndr rds.com.
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission trom the Arbitron Company (© 2004, =
The Arbitron Company). © 2004, R&R, Inc.
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. ALTERNATIVE

ON THE
RECORD

Wow, Max, you must be scraping the
bottom of the barrel if you're soliciting
On the Records from a station in mar-
ket No. 2,567. Forget Arbitron. Forget
Zagat. We aren't even rated in this

; year's Who's Who in American Ham-

Joe Don “Baker” lets, Shantytowns & Wide Spots in the

Thurmond Road. & Music that's getting great re-

PD, KLGE/'wannahawkaloogie, HI ) action from both our listeners (hey,

I T Ma)) right now s anything from

Mantovani Plays Nirvana and my entire Bachman-Turner

Overdrive bootlegs collection, which | threw in the changer

for a few days last month when | had to run into town for

booze. ® Stuff we're looking forward to is the new Under-

pants Machine record, the first release from The Jehovah's Waitresses

and indoor plumbing. We did a charity event over at the Hard Rock

Cate.with local metal band Soiled Fraulein that raised over $17.50 for

the lead singer’'s legal defense fund. (He was totally framed — that

could have been anybody'’s ass in the surveillance footage!) ¢ Let's

see ... what else usually goes into these things? Ah, yes: Max, you are
rather corpulent, and | do not respect you.

Is this the way it's going to be all year?
Linkin Park at No. 1? OK, fine ...
Wow, Jet slide into the No. 2 siot this
week. Fantastic job by both radio and
Elektra for not letting up on the pres-
sure. This is what sets us apart from
other formats, boys and girls! ... Incu-
bus go 7-5 after only three weeks ...
Audioslave’s “| Am the Highway" is the
only other song in the top 10 still climbing, which opens up the field
for a great Lord of the Rings-type battie in the weeks to come ... The
rest of the action is in the mid-teens to low 20s ... Nickelback really
take charge in the beginning of the year, moving 16-14 ...
Lostprophets continue to climb, going 18-16 ... Have you noticed
the quiet rise of Finger Eleven? Up from 20 to 18 this week ... Right
on their heels are Story Of The Year, Foo Fighters, AFI, Limp Bizkit
and A Perfect Circle ... Keep an eye on: Brand New, Yellowcard,
No Doubt, Blink-182 and the new Dashboard Contessional track.
They're all going up ... New to the chart this week: The White Stripes,
Korn and To My Surprise ... Most Added: The Strokes, Phantom
Planet, 3 Doors Down, Blink-182, Trapt ... Most Should Be Added:
Lo Pro, Atmosphere, Courtney Love, Blue October, The Thrills,

Michael Andrews featuring Gary Juels.
— Max Tolkotf, Alternative Editor

arnist: Courtney Love
wseL: Virgin

by FRANK CORREIA/ALTERNATIVE SPECIALTY EDITOR

t's been said that even bad publicity is

good, as long as they spell your name
right. And it's probably safe to say that
former Hole frontwoman and widow of
Kurt Cobain Courtney Love has never
seen her name misspelled in the
10.324,864,016 news articles she's ap-
peared in. Wait, that number just went
up by 214 articles. The old adage is more
of a religion to Ms. Love.

With a rap sheet longer than those of
most gangsta rappers, Love winds up in
the spotlight even when she'’s not court-
ing it. And the recent headlines have
proven that you can’t spell Courtney
without “court.” Let’s look at the past few
months in Love's life:

* October: Love is arrested on Oct. 2
for being under the influence of a con-
trolled substance. Hours after posting
bail she is rushed to a Los Angeles-area
hospital for a drug overdose. On Oct. 10
she loses custody of Frances Bean
Cobain, her daughter with Kurt, and has
to appear in court to regain custody. A
warrant is issued for her arrest on Oct.
22 for felony possession of substances
stemming from the Oct. 2 incident. That
week she turns herself in and is released
on her own recognizance.

TALK BACK TO R&R!

Do you have questions, comments or feedback
regarding this column or other issues?

Call me at 310-788-1658
or e-mails

fcorreia@rronline.com

- o 2,
me;’ﬁm r'd

¢ November: Love posts a strange dia-
tribe on her website regarding her love
life, her ex-boyfriends and missing money
from Frances Bean’s account. The rant is
quickly removed. Love soon after appears
in court to plead not guilty to felony
charges

¢ December: Love’s attorney reveals
that Love has been in rehab for two
weeks. The singer is then spotted at two
separate L.A. clubs and joins one local
band onstage for a few songs before rush-
ing back to rehab.

Quite a holiday season. no? Oh, yeah,
and let’s not forget what happened in
January: “Mono.” the first single from
Love’s upcoming album, America's
Sweetheart, soundly infected the Alter-
native panel. Some 53 Alternative sta-
tions added the track out of the box. and
Love's comeback single Ianded at No. 44
its first week out. Is it any wonder,
really? Listen to the guitar crunch, the
rallying cries. the filth and fury that is
Courtney Love. The New York Times
sums it up thusly: “In short, it's
Courtney Love at her best.”

Whether or not Love pulls her personal
life together remains to be seen, but one
thing's for certain: When it comes to mu-
sic, Courtney Love's back in the game.
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. ®
Artist Title (Label) TW LW Familiarity Burn P:;sgr;s 1%?;4 V\ilggzn 1. MIGHTY SIX NINETY /Unsgned) “With You"
2. STARSAILOR (Capitoll “Sience Is Easy”
LINKIN PARK Numb (Warner 8ros./ 426 430 9% 2% [AL) [R)] 418 3. THEY WALK IN LINE (Unsigned) “All Mine"
LINKIN PARK Fant (Wavner Bros./ 425 423 0% 3% 423 42 4.29 4. BLINDSIDE (Elektra/EEG) “AN Of Us™
STy prps— . S NENY | P IRSR] |G- 5. DECEMBERISTS (Kif Rock Stars) “The Bachelor & The Bride”
THREE DAYS GRACE (I Hate) Everythang About You Live/ 415  4.03 % 2% 398 19 403 6. THE SHINS /Sub Pag) “Kissing The Lipless™
SWITCHFOOT Meant To Live (Rad ink/Columina/ AL A P M% 1% 480 9 482 7. NOMOTIV va” “Into The Darkness”
HOOBASTANK Out Of Control //stend/0/AG/ 413 485 0% 1% i n N 8. THE STILLS f¥ice/ ~Still In Love Song”
PREA U ORI W S, N 9. THE WHITE STRIPES (V2 “The Hardest Button To Button”
FIRGES SLEVEN (s Tia OV -, an - AR AR = 10. DEATH CAB FOR CUTIE (Barsuk/ “The New Year"
TRAPTEM e s hpnd in = - = In = 11. JET [Elektra/EEG) “Are You Gonna Be My Girt”
OFFSPRING Hit That [Catmiva/ i w 7% 1% 713 3W 385 12. EARL SLICK /Sanctuary/SRG/ “Believe”
STAIRD So Far Away (Fip/ElekirafEEG) in 3n 7% 4% i s 13. COURTNEY LOVE (Virgin/ “Mono”
BLINK. 182 Fealing This (Geffon/ N 38 0% % 3 30 I 14. ANTI-FLAG /Fat Wrack Chords) “Tumcoat”
STAIND How About You (Fin/Elek ra/FEG) 389 31 MM W% s 312 . 15. APARTMENT 26 (Atlantic) “Give Me More”
LOSTPROPHETS Last Train Home (Cokmiva/ 38 - 4% "~ 3 3 3am 16. COHEED & CAMBRIA (Fqual Vision/ “A Favor House Atlantic”
INCUBUS Megalomaniac Epic/ 386 - 0% ™ 15 3 3n 17. THE DARKNESS /4tiantic) ) Believe In A Thing Called Love”
CHEVELLE Closure (Epxc/ 383 3713 % 1% 30 315 3Im 18. THE STROKES /RCA/ “Reptilia”
SMILE EMPTY SOUL Nowhere Kids Lava/ k) 3 - 5% % 383 338 375 19. HIM [Unwversal) “Join Me in Death”
A PERFECT CIRCLE Weak And Powerless /Virga/ ‘380 372 M% 23% 382 316 385 20. CELLDWELLER (Posttion/ “ Believe You™
NICKELBACK Figured You Out (Roadrunner/I0JMG) 380 365 2% 1% 34 384 380 Ranked by total number of shows reporting artist.
FOO FIGHTERS Dacling Nikki (Roswel/RCA/ 3719 31M 57% 10% 385 390 383 ~ —/
PUOOLE OF MUOD Away From Me (Geffen/ 315 3n 1% 2% 3686 359 369 (" N
JET Are You Gonna Be My Gul (Flektra/EEG/ kR L) 3.70 1% 30% 365 3.38 378 Reco’-d Of rhe week
A PERFECT CIRCLE The Outsider (Virgin/ in - % 8% n 3.65 376 ARTIST: South . w ™
REO HOT CHILI PEPPERS Fortune Faded (Warner Bros.)  3.68 3 86% 2% 361 361 360 TITLE: With the Tides | 1 !
P.0.0. Wi You (Atlantic/ 368 361 M% 2% 358 353 360 LABEL: Kinetic |
LIMP BIZKIT Behind Bhe Eves (Finterscape/ 366 - 8% 2% 38 33 3m H:r‘;"g:i;‘: b S_’:f';r:g'z:::j:z:gg:l: f:l‘:r'nrxi’l': i
OUTKAST Hey Yal (Ansta/ 360 360 96% 4% 368 355 in an album as big as an ocean: With the Tides. The songs
AUGIOSLAVE | Am The Highway interscape/Enk/ 355 353 82%  26% 384 344 3715 32.-,2’3,; z:;alc:e;"g:::""’t"h:"':‘s' : ;z:‘r 'm':";:“::“o':
KORN Right Now fEp/ i 33 7% % i 3 3w magical ebb ‘n’ flow, where soft harmonics and delicate atmospheres lift and
Total sample size s 492 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like sway against the inviting vocals of loet Cadbury. "Motiveless Crime” brims with
very much). Total ramiiarity represents the percentage of respondents who recognized the song. Total bumn represents the number lush string arrangements, while “Same Old Story” displays a beautiful tension
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sampie composition with U2-like dynamics. “Loosen Your Hold" is a shimmering gem that manages
is based on persons 12+ Persons are screened via the Internel. Once passed. they can take the music test based on the formatmusic to wrap both banjo and harpsichord around a gripping melody. South may find
preference. Rate TheMusic.com results are not meant 1o replace callout research. The results are inlended 10 show opinions of the calm waters between Radiohead's weighty art rock and Coldplay’s pop sen-
participants on the the imternet qnly RateTheMusic s 2 Iegisleredllrademark o( RarenpeMusic.com.A The RTM system, is qp{lable sibilities, but With the Tides shows a unique band ready to sail into the main-
k;:J'r' :7:1’3 r;z::' :t;z:wn: ’:sy calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division :3 Ls"e,,m under their own steam. — Frank Correla, Rock Speciatty Editor )
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New & Active Indicator
Most Added
DAVE MATTHEWS Save Me (RCA) RYAN ADAMS So Alive [Lost Highway/IDJMG/ 3 DOORS DOWN Away From The Sun (Repubic/Universal
Total Plays: 216, Total Stations: 21, Adds: 1 Total Plays: 123, Total Stations: 9, Adds: 2
Y . e BLINK-182 | Miss You (Geffen/
LD-PRO Sunday (Geffen/ STROKES Reptilia (RCA/ NO MOTIV Into The Darkness /Vagrant/
Total Plays: 198, Total Stations: 20, Adds: 5 Total Plays: 122, Total Stations: 30, Adds: 26 )
COURTNEY LOVE Mono (Vargim/
TRAPT Echo (Warner Bros.) METALLICA The Unnamed Feeling (Elektra/EEG) DARKNESS | Believe In A Thing Called Love /Must...Destrop/Atiantic)
Total Plays: 195, Total Stations: 22, Adds: 17 Total Plays: 104, Total Stations: 11, Adds: 0
TRAPT Echo /Warner Bres./
S.T.UN. Annihdation Of Thg Generations (Geffen/ PHANTOM PLANET By &al (Daylght/Epic) APARTMENT 26 Give Me More /Aantic
Total Plays: 185, Total Stations: 17, Adds: 0 Total Plays: 92, Total Stations: 24, Adds: 20
STROKES Reptilia /RCA/
JET Cold Hard Bitch (Elektra/EEG) 3 DOORS DOWN Away From The Sun (Repubic/Universal MICHAEL ANDREWS IGARY JULES Mad Workl own Up Dowy
: : ord Down Up Down
Total Plays: 153, Total Stations: 11, Adds: 5 Total Plays: 88, Total Stations: 22, Adds: 20
- LO-PRO Sunday (Geffen/
Songs ranked by total plays
= J o
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The GFA Pecking Order

This shows you the total number of songs that went for adds at
each format (based on R&R's weekly Going for Adds e-mails) in
2003, as well as how many reached top 30, top 15 and No. 1. |

Format Total Top 30 Top 15 No. 1
i Triple A 561 137 75 1 1
Alternative 305 130 73 1"
Rock 277 130 61 15 |
Active Rock 261 123 62 15
® CHR/Pop 256 132 85 14
2 Smooth Jazz 198 109 56 13
Or Proving Ground T A A
[ ] Country 168 136 88 22 |
AC 125 84 57 7 |

Alook at the amount of product promoted to Triple A radio

tis often said that if a label isn’t sure where to chase
a certain project, it can always service it to Triple A ra-
dio. Although there may be a kernel of truth in that,
the fact is that many of the contemporary music formats
on the dial today are very narrow in the type of music
they program, while Triple A remains, by and large,
much more open-minded to a broader variety of musi-

cal styles.

Vanguard VP/Promotion & Mar-
keting Art Phillips asked me to do a
bit of research for him at the end of last
year for a company presentation he
was preparing. In the process, [ dis-
covered that approximately 560 differ-
ent songs officially went for adds at
Triple A in 2003. Of those, 137 chart-
ed on the monitored top 30 airplay
chart, 75 cracked the top 15, and 11
reached No. 1.

I began to wonder how this com-
pared to other contemporary music
formats that Triple A shares artists or
audience with. | took a look at the
CHR/Pop, Country, AC, Hot AC,
Smooth Jazz, Rock, Active Rock and
Alternative formats.

lonly compared information on the
monitored side, because several of
these formats do not currently have an
Indicator chart. It is also important to
note that many of these formats have
weekly airplay charts that are larger
than top 30; however, | compared Tri-
ple A to them based on the top 30 slots
of each chart.

The Raw Data

To get started, | grabbed copies of
all the R&R Going for Adds docu-

ments from last year and started
counting. Based on this, 256 songs
went for airplay at CHR/Pop in 2003,
Country had 168, AC had 125, Smooth
Jazz had 198, Hot AC had 195, Rock
had 277, Active Rock had 261, and
Alternative had 305, compared to Tri-
ple A's 561.

On average, CHR/Pop had 5.12
songs going for adds weekly, Coun-
try had 3.36, AC had 2.5, Smooth Jazz
had 396, Hot AC had 39, Rock had
554, Active Rock had 5.22, Alternative
had 6.1,and Triple A had a whopping
11.2 songs per week.

Next, [looked at the weekly charts.
Of the 256 songs that went for adds at
CHR/Pop, 132 reached top 30, 85
made it to top 15, and 14 were No. 1.
At Country, 136 of 168 songs reached
top 30,88 went top 15, and 22 hit No.1.
AtAC, 84 of 125 songs reached top 30,
57 made top 15, and seven went to
No. 1. At Smooth Jazz, 109 of 198
songs reached top 30, 56 cracked the
top 15, and 13 went No. 1. These are
the contemporary music formats that
Triple A has the least in common with.

At the formats that can be consid-
ered close cousins to Triple A, Hot AC
saw 114 of 195 songs reach top 30, 47

Chart Percentages

These percentages were derived by dividing the total number of
songs going for adds into the number of songs that reached cer-
tain plateaus on each format's weekly airplay charts in 2003.

Format Top 30
Country 82%
AC . 67%
Hot AC 58%
Smooth Jazz 55%
CHR/Pop 51%
Active Rock 47%
Rock 47%
Alternative 43%
Tripie A 24%

1

Top 15 No. 1
52% 13%
45% 6%
24% 3%
28% %
33% 5%
24% 6%
22% 5%
24% 4%
13% 2%

-

gotop 15and only five reach the top
slot. Rock had 277 songs going for
adds, with 130 reaching top 30, 61
achieving top 15, and 15 going to
No. 1. At Active Rock, 123 0f 261 songs
went top 30, 62 broke top 15, and 15
went to No. 1. And, finally, of Alter-
native’s 305 songs, 130 achieved top
30 status, 73 reached top 15, and 11
went to No. 1.

It's hard to draw any conclusions
from this raw data, other than the fact
that considerably more songs went for
adds at Triple A radio than at the oth-
er contemporary music formats. Inter-
estingly, of the four formats most

Regardless of the
total number of
songs chased at
each format, Triple A
comes out on top or
close to the top
when you look at the
actual number of
songs that reach
certain chart

plateaus.

closely related to Triple A, Alternative
had the most songs going for adds,
with 305, while Hot AC had the least,
with only 195. .
Now let’s get a little more specific.

Just The Stats

Going beyond these raw numbers,
I decided to see if we could learn any-
thing by comparing total songs going
for adds to charted songs. As you can
see from the “Chart Percentages” side-
bar, by far the most efficient format in
terms of song performance was Coun-
try, with 82% reaching top 30, 52%
going top 15, and 13% reaching No. 1.

Clearly, the people in the country
music community are in sync with
each other. A similar argument can be
made for Smooth Jazz, with 55% of
songs going top 30, 28% reaching top
15, and 7% hitting No. 1. 1 believe this
is mainly due to fact that these two
formats play music that is largely ex-
clusive.

The next three formats that
showed impressive percentages for
adds converting to chart action were
CHR/Pop, AC and Hot AC, which
rely heavily on songs that cross over
from other formats, such as Triple A,
to supplement their core artists.
More than half the songs achieved
top 30 status at these formats, and
more than a quarter of them reached
top 15.

Rock, Active Rock and Alternative
were very close in performance, dif-
fering by a only a percentage point or
two in the categories of top 30 (47%/
47%/ 43%), top 15 (22%/24%/24%)
and No. 1 (5%/6%/4%). But what of
Triple A? A song’s chance of charting
at all, let alone reaching top 15 or
No. 1, was much slimmer there than
atany of the other contemporary mu-
sic formats. Why?

I can explain this in a number of
ways. First, many more songs are of-
ficially chased at Tripie A than at any
of the other formats cited here. This is
due to the fact that many smaller and
independent labels feel they have a
better shot at Triple A than at the oth-
er contemporary music formats,
which jacks up the total number of
songs worked at the format.

Second, there is broad program-
ming diversity at Triple A— not only
among commercial stations, but also
between commercial and noncom-
mercial — which allows a greater
number of different styles of music a
chance atairplay. This also adds to the
total number of songs going for adds
at the format.

Lastly, Triple A is often viewed as
an artist-development format, so
charting is not always at the center of
the game plan. Sometimes a label has
a more long-term goal in mind, which
can also add to the number of songs
going for adds.

Apples To Apples

Regardiess of the total number of
songs chased at each format, Triple A
comes out on top or close to the top
when you look at the actual number
of songs that reach certain chart pla-

www.americanradiohistorv.com

teaus. More songs reached top 30 at
Triple A than at any of the other for-
mats: 137. Country had. 136, CHR/
Pop had 132, Alternative and Rock
had 130, Active Rock had 123, and Hot
AChad 114.

Triple A was third in the number of
songs that reached top 15, with 75.
That put the format behind Country
(88) and CHR/Pop (85) but way
ahead of the other contemporary mu-
sic formats (which ranged from 47 to
62), except for Alternative (73). Triple
A was also ahead of most of these for-
mats in songs that went all the way to
No. 1.

What is perhaps most telling,
though, is that Triple A was second
only to CHR/Pop in the number of
different artists who charted in 2003.
Numerous artists were given the
chance to get airplay at Triple A radio,
and, in broad terms, Triple A was still
the best format for getting a new song
on the air.

Furthermore, as has been demon-
strated in countless articles in this sec-
tion in the past, many of the artists
Tripie A supports owe the format a
debt of gratitude. Either they are her-
itage artists who can thank Triple A
radio for any airplay support, or they
are newer artists who can thank Tri-
ple A for their start,

In next week’s column we'll take a
closer look at these artists — those
who are exclusive or near-exclusive to
the format and those Triple A shares
with other contemporary music for-
mats.

Different
Folks

This chart shows you the
number of different artists
who reached the top 30 or
higher in 2003 at each con-
temporary music format.

Format Artists
CHR/Pop 62
Triple A 55
Altemative 51
Smooth Jazz 49
Country 43
Active Rock 4
Rock 38
Hot AC 37
AC 35
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| S s me e B ke e "ER 3| Most Added
1 1 HOWIE DAY Pertect Time Of Oay (Epic/ 408 21 18296 20 20/0 www.rradds.com
2 2 COUNTING CROWS She Don’t Want Nobody Near (Geffen/ 403 21 M3 10 23 SIS T DACEL ) ) A0
3 3 SARAHMCLACHLAN Fallen (drista/ e 375 21 2318 16 mr'g i b e ind .
. DAMIEN RICE Cannonball Vector Recordings/Warner Bros.) 13
4 4 DAVE MATTHEWS Save Me (RCA/ 360 21 19261 M1 220 | STING Sacred Love (A&Minterscape! 3
7 6 GUSTER Caretul (Paim/Reprise/ . 318 +12 11584 9 2110 KEB' MO' Let Your Light Shine Epic/ 8
5 6  SHERYL CROW The First Cut Is The Oeepest (A&M/interscope/ n 53 20010 15 2210 JOHN MAYER Clanty (Aware/Columbial 5
9 @ TRAIN When| Look To The Sky (Columbial 301 +2 120 17 170 ;‘:ﬁ:::l‘::: ‘Se‘"zelz': ‘”‘";c‘ "‘,’;”s"””'/f”c’ :
ifel t N apil
8 8  STEREOPHONICS Maybe Tomorrow (V2/ ' 299 -3 13789 10 211 STRING CHEESE INCIDEHTyVaI:y 0f The Jig SCIFielty) s
13 @ FIVEFOR FIGHTING 100 Years (Aware/Columbial 290 +34 12037 5 1610 | \aROON 5 This Love Cctovel) N
6 10 JONNY LANG Red Light (A&M/interscope/ 283 -29 16267 18 20/0
10 0 JACK JOHNSON Taylor Lack Johnson Music/Universall 2719 +9 12906 7 22i0
" @ INDIGO GIRLS Perfect World /Epic/ 265 +1 14618 3 2211
18 @ THRILLS One Horse Town fVirgin/ 262 +45 8859 6 18/0 l
14 ) JOE FIRSTMAN Breaking All The Ground (Atlantic/ 250 +11 8489 15 190 Most
12 15  MELISSA ETHERIDGE Breathe fIsiand//0JMG) 249 3 1561 2 190 | JncreasedPlays ,
16 @ COLDPLAY Moses (Capitol) 238 +8 14388 12 1510 Tflm
15 17 THORNS Blue (Aware/Columbia) 226 5 98570 10 170 | asmsr e weass  moease |
20 @ JET Are You Gonna Be My Girl (Elektra/FEG) 210 +23 8873 3 1211 NORAH JONES Sunrise (Bke Note/EMC) +150
17 19 REM. Bad Day (Warner Bros.) 196 25 9411 16 180 | THRILLS One Horse Town egn -
i 19 20 VANMORRISON Once in A Bhe Moon (Bl NotelEMC) 192 25 4762 14 1ap | AR EORFEARS D T ;;*;f;;;‘;’:;’,‘:,’ ag 3 |
22 21 MATCHBOX TWENTY Bright Lights (Atiantic/ 175 10 11859 8 6 FIVE PR HGHTINB 100 Tears HwareCobatie <28
d P2 22  JOKN EDDIE If You're Here When | Get Back (Thril Show/Lost Highway) 119 12 3226 5 2n JONATHA BROOKE Better After AR Bad Dog/ +13
| mesa> €@  NORAW JONES Sunrise /Blue Note/EMC) 150  +150 13730 1 19019 | JET Are You Goona Be My Gl (ElekraEEG) +23
25 24 ROONEY I'm Shakin' (Geffen) 139 3 5164 3 KEB"MO" Let Your Light Shine (Epic/ 17
21 25  MAVERICKS | Want To Know (Sanctuary/SRE) 120 6 4108 10 10/ | JOMNNYA. VHad ToLaugh Favored NationsiRed int S8
24 26 STING Send Your Love /A&Minterscope) 120 30 3136 19 gp | PASHBOARDCONFESSIONAL Raid Hope loss flagrant)  +15
28 27  SANTANA fIALEX BAND Why Don't You & | fArista) 116 2 6930 15 710
| 26 28  LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Highway/ 116 15 6098 15 120
| Debut> @ JOKN MAYER Clarity [Aware/Columbial 114 +10 7184 1 115
; 29 ) EASTMOUNTAINSOUTH Rain Come Down (DreamWorks/ 14 +2 2183 2 8@ Most l
20T & rptc, Mokt bty s semoed 15 odbbme Posant. s iy o Fmion (s Sitvats. o i v s i © 32 | PRy el Recurrents — |
larger increase in plays is placed first. Songs below-No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds TOTAL
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals ARTIST TITLE LABELIS) PLAYS
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons | WALLFLOWERS Closes To You finterscopel b
| used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. DIDO White Flag (Arista/ 24 |
' New & Active BEN HARPER Diamonds On The Inside (Vg 193
| JACK JOHNSON Wasting Tame Wack Johnson Mussc/Unversall 176
‘ DAMIEN RICE Cannonball (}’eclnr Recordings/Warner Bros.) RICKIE LEE JONES Second Chance V2 LOS LONELY BOYS Heaven (Or/ 175
Total Plays: 108, Total Stations: 19, Adds: 13 Total Plays: 76, Total Stations: 8, Adds: 0 COLDPLAY Clocks /Capitol) 159
| 3 DOORS DOWN Here Without You (Repubbic/Universal) OWSLEY Be With You fLakeview/ JOHN MAYER Bigger Than My Body (Aware/Columbial 151
Total Plays: 107, Total Stations: 4, Adds: 0 Total Plays: 73, Totai Stations: 5, Adds: 0 JASON MRAZ You And | Both /Elektra/EEG) 140
STING Sacred Love (A&M/Interscope) JOSS STONE Fell in Love With A Boy (S-Curve/MC) TRAW Calting AN Angels (Coumdna) 135
Total Plays: 106, Total Stations: 12, Adds: 9 Total Plays: 88, Total Stations: 9, Adds: § MATCHBOX TWENTY Unwell (Atiantic/ 123
DGGY MARLEY Dragonfly (Private Music/AAL) COLDPLAY God Put A Smee Upon Your Face (Capitol/
:«;t::m:z gt: ::.m: S, ms:/;u o Total Plays: 64, Total Stations: 4, Adds: 0 Detailed station playlists for all R&R {
Total Plays: 85, Total g RS ﬁ?m?é'z"}:.mﬂm”ﬁ"” reporters are avaitable on the webal |
- ndrecords.com. |
Soags rasked by total plays — J

R&R Triple A: @

New Add at: KENL

Shakin’ At:

KFOG KMTT KBCO KTCI WB0S
WIPN WITS WGVX WRNR WMMM
KBXR KCTY WDOD WOKI & more

TV, Press & Scanning Well Too (160,000)

www.rooney-band.com <http://www.rooney-band.com/>

Produced by Jimmy lovine

RﬂﬂNEY I'm Shakin”

FHHM THEIR SELF-TITLED DEBUT ALBUM ROONEY." N STORES NOW. Executive Producer: Jordan Schur

Management: The Firm

INTERSCOPE
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R&R’'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added"
www.rrindicator.com
N T LABELS) o ﬂﬁ. A:.'u‘a T T | et e LABELS) 008
1 €D DAVEMATTHEWS Save Me /ACA/ 334 416 8009 11 2000 | WORAHJOWES Suwise Bue NotaTMC) "
2 2 COUNTING CROWS She Don't Want Nobody Near (Geffer/ 318 10 4298 9 200 | DAMSENINCE Comonbal ictor Recordigsiamer Brus) 16
3 3 COLOPLAY Moses (Capiol 287 8 4928 11 g7 | STARSAROR Shece s ary Capter s
sl KES' MO" Let Your Light Shine Eai/ 12
4 GUSTER Caretul (Paim/Reprise/ 286 +10 3841 9 180 | STING Sacred Love USMerscope/ "
7 STEREOPHOMICS Maybe Tomorrow (V2 281 +33 3938 6 1800 | MDY SMITH Come To Jesus Vanpuord) 1
5 JACK JOHNSON Taylor Liack Johnson Mussc/Universsi) m +15 3088 7 16/0 | HOLMES BROTHERS We Most. We Part, We Remember Aligator) 9§
21 JOHN MAYER Clarity (Awara/Cokmiss) 233 72 4701 2. g3 [ JOSSSTOME FelinLove With A Boy (S CanefMC/ 7
9 8 HOWIEDAY Ptf:t"Tm d‘:ﬁy Eoic) m s 24 18 I:,Ill SANRATUINE Wt Al S ! 4
6 9 JONNYLANG Red Light /A8M/nterscope) 228 3 8 17 10 e s
Interscape, -
1N @ THRILLS One Horse Town Vipiy 226 +25 985 9 10
2% MELISSA ETHERIOGE Breathe /Isiand//0JMG/ 210 +61 N0 2 204
20 INDIGO GIRLS Perfect World /Enic/ 208 +46 3939 2 190
| 13 JOHN EODIE If You're Here When | Get Back (Thll Show/Lost Highway) 193 +3 M%7 1m
12 14 VANMORRISON Once In A Blue Moon [Blve Note/EMC) 187 9 3763 14 150
[ 10 15 R.EM. Animal (Warner Bros./ 187 23 2768 3 1
14 16 SARAH MCLACHLAN Fallen /drista) 180 13 3209 13 110
8 17 SHERYL CROW The First Cut Is The Deepest (A&M/interscape) 179 84 17 14 120
| 24 @ FIVEFORFIGHTING 100 Years Aware/Columbva) 172 +17 2043 3 100
22 @ EASTMOUNTAINSOUTH Rain Come Down (DreamMorks) 169 +20 24710 5 160
15 20 AL GREEN I Can't Stop (Blue Note/EMC) 169 -10 4233 7 16l0 Most
23 @ CRASH TEST DUMMIES Fiying Feeling (Cha-Ching/ 168 +1 2351 5 16/0 Increa sed Plays
16 22 JOEFIRSTMAN Breaking All The Ground (Atiantic) 147 -29 1696 11 110 —
18 23 RYANADAMS So Alive (Lost Highway/IIMG) 145 -16 2338 10 10 | st e o " .
17 24 RICKIE LEE JONES Second Chance /V2) 145 17 3215 12 20 [ Soic i e
19 25  MAVERICKS | Want To Know (Sanctuary/SRG) 1L)) 21 33714 16 1210 | joMATHA BROOKE Better Atter A1 Bad Dog/ +84
@ JOSS STONE Fell in Love With A Boy (S-Curve/EMC) 131 +36 3965 1 1617 OAMIEN RICE Cannonball (Vector Recordings Warner Bros)  +B1
28 @ JET Are You Gonna Be My Girt (Elektra/EEG) 131 +4 1037 2 1110 JOHN MAYER Clarity (Aware/Columbial +12
27 28 JOE STRUMMER Cama Girl tHellcat/Epitaph) 130 5 3294 4 12)0 | MELISSA ETHERIDGE Breathe (standI0L/MG)/ +61
29 @ THORNS Blue (Aware/Columbia) 126 +2 2084 5 3 ;’I:gj‘s';'::nsm 'r’ ‘J"V ";’y""”” . ':7’
" . 0 Jesus Vanguar +
26 30  LYLELOVETT My Baby Don't Tolerate (Curtylost Highway) 126 -2 2368 14 10/0 INDIGO GIRLS Perfect Workd (Epi/ 46
KEB' MO' Let Your Light Shine fEpnc/ +&41
25 Triple A reporters. Songs ranked béto;g(l)glgysdg &thg airp:;y week of Sunday 1/4 - Saturday 1/10. STING Sacred Love (A&M/nterscope/ +40
a ecords.
==
fReporters
WAPS/Akron. OH WCBE Columbus, ON WMMMMadizon, W) XCTY/Omaha, KPRUSae Diego, CA *Monitored Reporters
POMD: 81l Groder 00 Tammy Alion P5: Tom Touber “Stash” Merten POAD Shaied
14 )00 WAVER PD Bon Mashehs .m. !QWT(J 0% Mavin
s f"’..:.‘. ‘.'ﬁ': . g fromn :: s u‘ o s 49 Total Reporters
WORA» JOME S (X4 3 4 NORAN JONS!
: :L”goﬂﬁ o iﬁ'{:ﬁ,""‘“ W..me phis. TH ':{::-::?::I:. " gﬁuw c 24 Total Monitored
KGSAAutin, TX { Emlienea [ yrarlore % oo o )
L ded e XBCODenver, CO° !5t § ome omes 1 e 25 Total Indicator
o s s 78 tead rvowin o s i e )
WO Sasen Costie W9 Kester H - XBAC/Santa Fe, N0
EsA S B =y~ { homc et psee
WRNRBaitimore, MO WOET Detreit, M1 APRAID. ke Wot ,moﬁls CoEnt -
T 2 2 { e X = National
& NORAN NS CAMEN AE RO -
= | s - 3 o i, i Programming
i S~ R e 8 _ hi
luo&uxﬁlm 3 o ST o S me w?" :; &M"s “" s "eek
T [EEETTT e pmeew |5 N oo
SRS st S ek i —
Shdseha 0. VW Grrendile. 80 BT ety W e $ A Ko All Castelinni 215-898-6677
'imﬁ’ h’mﬁm nl.l_‘ #&M S ROBED FORD
| mooms Yy dorsan 5 ou Raggo Poiiad O IRSHSanta Resa. CA AIR Cherry Blossom Girl
) EE’.E""'? on e sees E &'&‘.‘.’:‘.m 79, Summis Cominaton D tebcts Gemss DAMIEN RICE Cannonball
WBOSSocien. MA* el ’ ¢ b s | s o JONATHA BROOKE Better After All
3 E':'.‘:' :—.‘ TS dndianspots, 4 | g i w—e S monens KEB' MO’ Let Your Light Shine
WHCS/Burti ﬂl"gl-'v—- 7 tn Sen WXRV/Poctsmouth. W nsmuna KINKY The Headphonist
70U M eranan 10180 e 1 Ealaoon P8 Scai Sondier stz MELISSA ETHERIDGE Breathe
13 A\ RCH KTBGXansas City. MO DS At 40 Bomo Mershon WWYV/Savannah, GA
| s gLy M s s WY 30 eumens STARSAILOR Silence Is Easy
} S oo s, s Woners e " STING Sacred Love
Cod. MA 13 a0y L s 'm"" Hi ” WHEAT | Met A Girl
b ST KPIG/Moaterey. CA G
’?:i‘:-’:s Oacey % ?ri:gm oo ?':Lﬁ:‘-::'.m ‘;‘u‘?:?‘ l;-nml " o '
3 Stamshxoa m_cm L] ] i oot o | — g P8 Cirs Moy Acoustic Cafe
™ :%I‘u_.m;:lu HOLMES SROTERS KTHXMene, NV :W Sewe Sewart
mre ﬂ‘“ Towsity WRLI Mashvilie, TH g:ﬂm -
eyl Fot SnTE. =S it Rob Reinhart 734-761-
B gy =3 o oo L e Rob Reinhart 734-761-2043
TSN e B, TN } 3o iy 0 L0 Wihonee ALISON KRAUSS You Will Be My Ain True Love
maswr - i, B 2 e o s AN DIFRANCO Biss Like This
- gy - s mwg“ LOS LONELY 80YS STRMG O€ESE MCIDENT
RS hers PP asterts, KY S i o Py BRENDA WEILER Biue
L et eyl =i Qi s, 0 HOLMES BROTHERS Hey Baby
SR Caiamti. 40 U S o TR 1= ol s KEB' MO Let Your Light Shine
PO L Terne S e s FR——" = NORAH JOMES Sunrise
! B iR = S g S, OF LT RYAN ADAMS | See Monsters
o — = T J REDBIRD Patience
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Perhaps you could describe The
} Thrills as one part Beach Boys, one
part Byrds, a dash of Burt Bacharach
and a bit of brogue. Ireland has given
us a wealth of great music, from leg-
endary artiss like U2 and Van Morri-
son to newcomers like Damien Rice.
. They've all got something distinctly
Irish about them, which is what | ex-
pected on my first listen to Ireland’s lat-
est export. @ Instead, the opening
strains of “One Horse Town™ had me
fondly recalling The Supremes’ “You Can't Hurry Love,”
grabbing my attention immediately. And while Jack
Johnson has seemingly redefined the term “surf music”
for a new generation, The Thrills — with songs like “Santa
Cruz,” “Big Sur,” “Don't Steal Our Sun” and “Hollywood
Kids” — threaten to steal some of his surf turf. ® Don't

~ get me wrong! The Thrills are one of the most original new
bands I've heard in a while. They just seem to be able to take the best
of what the '60s had to offer and merge it with something entirely new
and different. Their first Boston gig, a River Rising Star showcase, was
a huge success, and they retumn for their second highly anticipated Bos-
ton engagement this week. © Filled with great harmonies and uplift-
ing songs, So Much for the City has occupied one of the six slots in
my car's CD changer since the day | got it. The Thrills are the real deal
and should be one of the breakout bands of 2004.

RECORD

Nicole Sandler |
Dir./Programming,
Northeast Broadcasting

As you look at the charts this week,
please keep in mind that several
stations on both the monitored and In-
dicator side are in the middie of, or have
just completed, A-Z promotions that
have dramatically affected the airplay
charts. On the monitored side, Howie
Day remains at No. 1 for the second
week, Guster, Train, Five For Fight-
ing, Indigo Girls, The Thrills, Joe
Firstman, Coldplay, Jet and EastMountainSouth show spins gains
in spite of the overall spins decline ... Norah Jones and John Mayer
debut ... On the Indicator chart, Dave Matthews remains at 1° for the
fourth week, Mayer and The Thrills move into the top 10, Melissa
Etheridge and Indigo Giris take huge jumps, and Joss Stone debuts
What a week for new music! The new Norah Jones comes in No. 1
Most Added overall (and on both panels) with an impressive 36 first-
week adds. However, several other tracks also had a great week, in-
cluding Damien Rice, with 29 total adds (No. 2 on both panels); Keb’
Mo, with 20; Sting, with 19; Starsallor, with 18; Joss Stone and Mindy
Smith, with 12 each; and The Holmes Brothers and Maroon 5, with
10 each. Also making a showing this week are String Cheese Inci-
dent, Robben Ford, Ani Difranco and Earl Slick ... Jonatha Brooke,

Etheridge and Mayer close some important holes.
— John Schoenberger, Triple A Editor

A Arnist

[ OF THE WEEK |

arnist: Thea Gilmore

weeL: Compass
8y JOHN SCNOENBERGER / TRIPLE A EDITDR

f you have yet to spend any time with

Thea Gilmore’s new album — her
fourth, by the way — you are missing out
on one of the most exciting new releases
to come across your desk in the last six
months. Her music is intelligent, mature
and original — the perfect combination for
Triple A radio to embrace and champion.

Gilmore. who hails from Oxford. En-
gland, was discovered at the age of 18
while doing odd jobs at the studios of U.K.
folk legends Fairport Convention. The
daughter of Irish immigrants. she had al-
ready been writing poetry and songs for
several years and had even won local
awards and recognition for her talent. To
preserve her creative freedom, Gilmore
passed on label offers and decided to start
her very own record label. Shameless
Records. In 1997 she released Burning
Dorothy, and in "99 she put out The Lip-
stick Conspiracies. Both albums were fa-
vorably received by critics, and soon a
strong word-of-mouth buzz began to build
around this young artist with an emotive
voice and deeply insightful lyrics

“The industry can and will try to limit
output, to make it all controllable and regi-
mented,” says Gilmore. “But that just
stems creativity at the source, and, unfor-
tunately, stagnates music across the
world. That's really why 1 started by re-
leasing my own records on my own label.
It gave me an opportunity to do things as
I wanted to, so I could establish myself as
me and not a Barbie doll.”

Gilmore’s reference to Barbie dolls
comes from her desire to position herself
as far away from the Britneys and
Christinas of the world as she possibly
can. Rather than being all show and little
substance, she opted to present herself as

a creative, thinking and feeling artist who
wanted to address the deeper aspects of
soctal and personal relationships.

In 2002 Gilmore’s music reached
American shores with the release of Rules
for Jokers, and soon the buzz that had al-
ready taken hold in the U.K. began to
spread in the U.S. Rules for Jokers re-
venled a quickly maturing sound from
Gilmore and displayed her substantial
ability to create honest and compelling
music. It was clear that she was blossom-
ing into an important songwriter with
something legitimate to say.

Now Gilmore returns with Avalanche,
which, by all accounts, should be the one
to break her through. Under the guidance
of producer Nigel Stoner, she has taken
her songs of self-examination, political in
trigue and honest love and added a new
wealth of musical color to give them ani
mation and warmth.

ve had two big phobias.” says Gilmore,
now 24, “keyboards and hairdressers. This
is the album where | overcome my fear of
keyboards.” But the added dimensions of
sound and texture in no way detract from
the power and directness of her songs. “I
always wrote, played around with words.
t was brought up to have a high regard for
language, but there’s something special
about hearing those words reinforced by
music.

Strong contenders include “Rags and
Bones,” “Mainstream.” “Juliet.” “Pirate
Moon” and “God Knows.” A U.S. tour for
2004 is imminent.

DOUGH. BUCKS.
MOOI.AH.

CASH. DINERO.

No matter what you call it, here’s a way to get it.

BREAD.

Regardless of your market or format, listeners want to know

the latest financial trends affecting their lives. AP Radio and

Bankrate.com have teamed up to offer the Personal Finance Minute

audio features perfect for local ad sponsorship. Heard exclusively

on AP Network News, it’s just one of many features that can help

you bring home a few more clams in your paycheck. Learn more today

by calling us at 800-527-7234, or visit www.apbroadcast.com.

Ap ravio

Bankrate.com
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W WE aamer e e W s W | Americana Spotlight

t t ROBERT EARL KEEN Farm Fresh Onions (Audivm/X och) 704 51 9467 by John Schoenberger
5 @  CTAYLORSC. RODRIGUEZ The Troube With Homars orestar) 653 +24 8165 | Artist: Austin Lounge Lizards
2 3 VARIOUS ARTISTS Just Because I'm A Woman... (Sugar Hili 641 -15 7696
3 . LELOVETT My Baby Don't T st W i Since forming in Austin in 1980, The Austin Lounge Lizards
LYLE LOVETT My Baby Don't Torate (Cutlost Hghway) 614 . have created their own special brand of folk, country and ,
4 5 MAVERICKS The Mavericks (Sanctuary/SRE) 602 -36 8980 bluegrass. Guided over the past two decades by three founding
8 8 OONEY CROWELL Fate's Right Hand IMZEnc/ - % o members — Hank Card (vocals, guitar), Conrad Deisler {vocals, |
: e . 3 L gultar, mandolin) and Tom Pittman (vocals, banjo, dobro) —
9 0 BOTTLE ROCKETS Bive Sky /Sanctusry/SRE) 544 +33 3262 AAL have dazzled fans around the world with their musical |
3 AsEWE . To The Ed 0f The Ak Bodel §27 » —_ artistry and lyrically twisted view of the world. With Strange |
s kel l iificaagpn. : Noises in the Dark — the band's ninth studio outing — the |
7 9 EMMYLOU HARRIS Stumble Into Grace Nonesuch/ 518 n 773 three are joined by Eamon McLoughlin (violin, Mandolin) and |
AT LEE : - - 3 a7 Boo Resnick (guitar, bass, oboe). In addition, several guests |
10 10 ALBERT LEE Heantbreak Hil (Sugar | loined the band for the sessions, including Lioyd Maines (who |
13 11 HOT CLUB OF COWTOWN Continental Stomp (Hightone/ 415 -1 3601 | also produced the project) and Kelly Willis. In support of the new release, the Lizards have a |
2 2 OARRELLSCOTT T - i g » - number of special concerts lined for the first few months of the new year. They were also recently
. ! ARRELL SCOTT Theatre Of The Unheard (Ful Light » k 1208 1 1ne subjects of an NPR spotlight on Morning Edition. Highlights include the title track, “We Always
n 13 VARIOUS ARTISTS Livw', Lovin', Losin’... (Unversal South) 383 59 5753 | Fight When We Drink Gin™ and “Tastes Like Chicken
14 14 SHELBY LYNNE Identity Crisis (Capitol) 3713 -39 7488 .
15 15 OELBERT MCCLINTON Live New Wes/ 364 -30 2567 Amencana News
. Americana L ive has a new address: 602 Autumn Lane Ashland, MO 65010 ... The American Civil
16 16 MARTY STUART . Country Music [Columbral 348 42 4991 : : o= ) - sl
CERE Liberties Union recently honored The Dixie Chicks with its annual Bill of Rights Award .. Guitarist
18 17 CHRIS KNIGHT The Jealous Kind (Dualtone/ 338 2 7801 | Doc Watson has received the Lifetime Achievement Award from the Recording Academy and will be
8 18 PATTY LOVELESS On You Way Home (xt/ 3% 2 79 acknowledged at the Grammy geremony onFeb. 8 ... Earl Scruggs has ]ust' turned 80 years old.and,
to honor that, the Country Music Hall of Fame and Museum held a celebration on Jan. 6. In addition, .
A @ PAUL BURCH Fool For Love (Bloodshot) 3 +21 2453 | there will be a series of Hall of Fame tributes to Scruggs, a new exhibit at the museum and a special
2 20 KARL SHIFLETT AND BIG COUNTRY Wories On My Mind /et 330 18 2671 DYD pro'duced from hlg Flatt & Scruggs syndicated TV ghow . Alabama will be hor!ored March 2 at
this year's Country Radio Seminar with the Country Radio Broadcasters Career Achievement Award
Vs 21 TIM O BRIEN Traveler (Sugar il 292 12 10503 Willie Neison has written a new anti-war song entitled “What Ever Happened to Peace on Earth.” |

” 22 CHIEFTAINS Further Down The Oid Plank Road Wictor/AAL) 283 92 4902

24 SE DAYTON Ta Texas Tales /S| n 21 205
2 = Wi e ey - died in his hometown of Ft. Pierce, FL on Dec. 16 from an apparent self-inflicted gunshot wound. He
2 25 THAD COCKRELL Warmth & Besuty (Yep floc/ 7% N 3274 | was 58 ... Dave Dudley (“Six Days on the Road') died of a heart attack on Dec. 23,
@  ROSIE FLORES Single Rose findepencent/ e 1238 : :
Note: If you have Amenicana news. please forward it to jschoenber; r@radioandrecords.com. '
27 21 WANDA JACKSON Heart Trouble A4 b X} 22 283 L P e ; y
2% 28 JOE ELY Streets Of Sin /Rounder/ 258 -29 1 Most Added.
s> Q@ VANOUS ARTISTS Cold Mourtain Soundvack ONCSoy Mai/ 258 +208 Ll [ —————— p—
28 30 DELMCCOURY BAND t's Just The Night McCowy Mosic) 249 2 sees | Veriews Artiets Cold Mountain Seundtrack (OMZSary M/ z
= = " s = =S MIMS*TMMM »
mmrumumwmnrmmmmmmmmms.mﬁomwsymuw Mark Erolli Hibly Pilyrim Sipeotare Sound 19
radiosnows,sammerzdioauhtmsumuum;omdtosubmﬂmmspheoums. Mindy Semith One Mommant Mere (Vanpuard 13
Formofeiwomuﬁonmasevisnwww.micmtsk.w. uuwm&mw s
© 2004 Americana Music Assoclation. J

e

Vi 23 VARIOUS ARTISTS Beautiful: Tribute... Boreakiséorther) 279 42 1985 | performing at the Grand Ole Opry in Nashiile on Valentine’s Day with the Nashvilie Chamber Orchestra

Look for a recording of it sometime soon. In other Nelson news, Willie showed up onstage at a Willie
Nelson look-alike contest on Dec. 30 in Owensboro, KY .. Alison Krauss & Union Station will be

... 1970s country and Americana artist Gary Stewart (“She’s Actin’ Single {I'm Drinkin' Doubles])”

- . | 71 4200 Fax 71 4
1-800-231-6074 ..2.713/507-4200 Fax 713/507-4295

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable Pplastic banners.

~— We print your logo using up to four spot colors.
~— Perfect for concerts, events and giveaways.

~— Packaged on a roll and easy to use.

— Up to 3’ High and 6 Wide

— Weather-resistant

~ Durable

.

~_PO. Box 750250 Houston, Texas 77275-0250

ri@reefindustries.com www. reefindustries.com
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Happy, Happy, JoyFM

Florida radio network continues to strengthen

l t's been fun to sit back and watch The Joy FM net-
workgrow. I have vacationed in the Sarasota-Tampa
Bay area for many years, since my in-laws live there,
and while other Christian stations have come and gone
in the region, Joy affiliate WJIS/Sarasota has remained

a solid institution for Christian music lovers.

When an army is focused and all its
members are heading in the same di-
rection, it can do alot of damage. The
same is true in radio: When your ra-
dio team converges on one common
goal, great things can be accom-
plished. Such is the case
with The Joy FM in West
Central Florida.

The people leading
WIJIS are highly regarded
as some of the best in the
industry. This week GM
Jeff MacFarlane, PD Steve
Swanson and new promo-
tions superchick Andrea
Kleid share some of their
insights on how The Joy
FM does such a fabulous job reaching
the community.

R&R: What was the one thing that
The Jov FM did in 2003 that seemed to
work or made the most impact in the
community

$S: The No. 1 thing we did was fo-
cus on a consistent on-air product. We
spent a lot of time making sure our
music mix was at its best. We let go of
some songs that had been around for-
ever. We also continued to reinforce

- |

Steve Swanson

our image as the source for positive,
uplifting music.

The second emphasis was and con-
tinues to be on connectedness. We
strive to serve the community with
positive music, real and relevant peo-
ple on the air and events
and information that are as
relevant as we can make
them. We have annual
events in the community,
like our Blood Drive and
the Baby Shower to bene-
fit loca! Crisis Pregnancy
Centers, but being connect-
od to the communities we
serve is an ongoing and
daily challenge. The goal is
to move at the speed of our listening
family — not to be in front of them or
behind them, but in step with their
lives.

R&R: What are your plans for the
team it 2004? What action steps will you
take to grow your listener base?

$S: We have specific goals for rat-
ings and revenue growth and look
forward to reaching them. In addition,
we're taking a hard look at how we
let people know we're here. We have
done some billboard advertising for a

“SING A SONG”

.’

THIRDDA

number of years now, but the cost of
getting adequate coverage can be-
come prohibitive.

So, as part of our action plan, we're
investigating new ways to get the word
out and looking for new places to tell
people we're here. We want toshow up
and cross paths with people  pae——x
in places that may be unex-
pected.

R&R: What does your
team look at when selecting
music to air?

JM: Music selection in-
volves trying to hear the
songs through the ears of
our target listener first and
playing the tunes that are
most relevant to her life.
We will also look at whether or nota
song is by a core artist or an artist who
has built a relationship with our au-
dience through a promotion or concert
that we are or have been involved
with.

Other considerations that are typi-
cally included in most decisions in-
volve the makeup of the current play-
list. How is it textured? If we are
heavy on acoustic-guitar-driven,
gutsy male vocalists, we may look at
a female pop song to add balance.
Sensitivity to research is important,
and it's always worthwhile to look at
what the other stations in the market
and across the format are playing.

It's encouraging to hear many of
the current singles that are being of-
fered right now. They are bringing
some attention to new singer-song-
writers. The continuing release of
worship-focused music is good too.

Playing songs that ask questions is
good, in that those questions and feel-
ings are often reflected in the lives of
our listeners. Playing some straight-
ahead pop songs is fine, too, as long
as we realize that, ultimately, it is the
consistent content of Christian AC
music that makes us distinctive as a
station and as a format.

R&R: I terms of promotions, what
were some of your biggest events during
2003?

AK: For 17 years we have held a
promotion during the holidays that has
become a time-honored tradition with
our listeners. Each year we ask our lis-
teners to fill one-gallon freezer bags
with small toys and hvgiene items for
children in need, similar to Operation
Christmas Child’s shoebox campaign.
This year we set a goal to collect 2,000
freezer bags. We have received over
5,000 so far, and we're still counting.
We're seeing them in our dreams!

Realizing that the individuals that

___CHRISTIAN .

“We strive to serve the commumity with
positive music, real and relevant people on
the air and events and information that are as
relevant as we can make them.”

Steve Swanson

we're reaching will bless over 5,000
orphans in faraway countries every
day is exciting. We look forward to
sharing pictures and stories with our
listeners to remind them that they
were the ones who made a difference.

The Joy FM’s biggest on-air promo-
tion was our fall Positive Music
Flyaways. We gave our listeners an
opportunity to win one of
six different all-expense
paid weekend flyawaysall
over the US. to see their
favorite Christian artists in
concert. This promo was
created tobe a TSL builder
and togive our listeners an
emotional experience with
the music and artists they

Andrea Kleid love.

R&R: What are you look-
ing to do promotionally for 2004?

AK: We're looking forward to pro-
motions and events that will meet our
target listener and her best friends in
their daily lives. Whether that means
sponsoring women's health summits,
giving away an SUV or two or send-
ing listeners to a day spa, we will be
working harder to create focused pro-
motions that help the ladies in our lis-
tening audience have that emotional
experience with the station that will
keep them coming back for more.

R&R: What advice can you share to
help a medium- or small-market Christian
station succeed?

S§S: Pray for each team member, the
listeners and your community. Almost
every day we gather as a staff and
prav. It is the source of power avail-
able for the purposes God
has designed for us. Before
inviting others to listen it is
also imperative to offer an
excellent on-air product.

At some stations I've
been part of, we were so fo-
cused on getting people to
find us and listen that we
neglected to be sure that we
were offering listeners the
absolute best product we
could create and doing so consistently.

You have a mission at your station.
Whatis it? Is your core motivation for
being on the air understood? A mis-
sion statement provides a wonderful
guide to help you chart your short-
and long-term courses. Our mission
statement is hanging in several prom-
inent places in our building as a re-
minder to us and as a commitment to
our listeners. It simply says this: "Our
purpose is to encourage people and
strengthen the church through Con-
temporary Christian music.”

Two other things: Will what you're
thinking of — adding a song, airing a

Jeff MacFarlane

promotion or putting on an event —
pass the “who cares?” test? Does your
target listener care about it? Find
events, concerts and locations in the
community you serve, and let people
know you're there. Be a servant to the
local church, and remain distinctly
family-focused. Never despise small
beginnings. Use the resources that you
have. God will use you to touch lives
as you seek Him.

R&R: You have something hardly any
other AC station has — a rock specialty
shoto. How does that work in the scope of
things?

$S: Saturday nights have been
rocking here for many years. Lightforce
is on the air Saturday nights from
8pm-lam and provides a place to get
some great rock and altermative mu-
sic into the hearts, ears and minds of
anothet generation of listeners.

Itis an anomaly in terms of the rest
of our format, but we've kept the same
host, Michelle Tellone, who has a heart
for the music and a loyal listenership.
I believe the show will continue as
long as Michelle wants to continue.
Ligitforce is focused, covered in prayer
and reaches many teens and young
adults each week.

R&R: Wit are some of your strate
gies? What other wisdom can you offer to
other stations?

§S: One of the things we constantly
wrestle with here is a goal of doing fr-
er things well. It's very easy to do more
and more things. However, not all of
the opportunities that come along are
things your listeners care about or
things your station should be investing
time and energy in. Take the
time necessary to prayerful-
ly evaluate cach opportuni-
ty. Cultivate a good sense of
your resources and on-air
inventory, as well as your
schedule and promotional
commitments, before say-
ing ves.

It's also valuable, espe-
cially at the beginning of
another year, to evaluate
how you are measuring your station’s
success. That will shape vour focus and
help direct your energies and resourc-
s as well. Ask for help when needed.
Determine to do what you do with ex-
cellence. The goal is not perfection, it's
excellence. That is attainable.

Finally, take care of your staff. We
have an amazing team of people
here and know that we need to in-
vest in them, spend time with them
and take care of them. Affirm them,
encourage them and pray for them.
At The Joy FM, we believe it is a
privilege to be where we are and to
do what we get to do.
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Easy On The Eyes

. Christian music in pictures

"n an effort to display all those lovely photos you sent in to The
CCM Urparte over the holidays and to make room for more recent
snapshots, we’re giving you the full gallery this week. Please con-
tinue to send in your pics — the more recent, the better — to
lizza@salempublishing.com.

KSBJ GETS CC FOR CHRISTMAS while out on a promotional tour, Casting Crowns performed
for the KSBJ/Houston Christmas party. Pictured here are (front row, I-r) Casting Crowns' Melodee
DeVevo, Hector Cervantes, Juan DeVevo, Andy Williams, Megan Garrett, Chns Hutfman and Mark Hall:
(back. I-r) Provident Label Group's Steve Strout: and KSBJ PD Jon Hull and MD Jim Beeler.

MEET CROWDER & COMPANY wJsS (The
Joy FMV/Sarasota and WPOZ (Positive Hits 788.3Y
Orfando recently welcomed more than 5,000
: - worship music fans to the first Worship Florida
— r— gathening, leatuning MercyMe, The Passion Tour
THE PERKS OF BEING THE GM’S KID Young  and SonicFlood. The three-day event was held at
Ryan MacFariane had the chance to meet jots of great  Carpenter's Home Church in Lakeland. it was an
artists at WJIS (The Joy FMVSarasota and WPOZ incredible weekend full of passionate praise,
(Positive Hits 288.3)/Orlando’s recent Worship Florida  worship music and speakers. Seen here (ir) are
gathering. He's seen here with (I-r) his dad. Joy FM Ryan Macfariane, Sparrow recording artist David
GM Jeff MacFarlane, and Sparrow artist Chris Tomlin.  Crowder and Joy FM GM Jeff MacFarlane.

i
a

e 1A
‘ i ‘\ - ! -
DON'T LET HIM NEAR THE STAPLE GUN! KJiS (The Joy FMySarasota weicomed Warren Barfield
into the Bill & Friends studio last month to help promote Bartieid's upcoming concert with Petra and
Superchick in Clearwater, FL Let's just say Warren got a litie carnied away after playing the Secret Sound
game. Pctured are (I-r} Barfield and Bil & Friends ' Bill Martin, Dan Brodie and Laura Chase

Andy Argyrakis

HOW SWEET IT IS! WrsH (The FishyAtianta recently took first place in the Celebrity Gingerbread
House Decorating Contest at Children s Healthcare of Atlanta’s Festival of Trees. Fish staffers decorated
the house to resemble the game Candy Land. going with the festival's “Wonders of Toyland” theme
WFSH also took home honors for Best Audience Participation. Pictured here (I-r) are The Fish's Joy
Presley. Dan Ratcliffe, Lauren McClellan and Chad Davrs.

| FEVLT

l i .
COMING UP ROSES word Labe! Group's newest signing to its Squint Entertairment roster, Building
429, were courted by several record labels after a very successtul independent release. They uftimately
announced their choice Bachelor -style. presenting every Word employee. including label President Barry
Landis. with a red rose. Seen here are (I-r} Building 429's Jason Roy and Paul Bovuden, Landis and the
band's Scotty Beshears and Michael Angerson.

LIFE 100,3 HOSTS AN AIR RAID CJLF (Lite 100.3)/Barrie, Ontario packed the house for its recent
Air Raid 11: Phenomenon show featuring Tooth & Nail recording artists Thousand Foot Krutch, Hawk
Nelson and FM Static. The Air Raid concert series was started by Lite 100.3 to showcase local bands in
Central Ontario. Seen here backstage are Life 100.3 air talent Mark In The Dark (I} with Thousand Foot
Krutch.
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o January 16, 2004 .
| Wi Wic  ARMST TILE LABEL(S) g s G wnos | Most Added’
1 € MARKSCHULTZ You Are A Child Of Mine (Word CurtyWarner Bros. 1678 +75 1 91 | ww.rrindicator.com
2 2 DARLENE ZSCHECH Pray /ND) 1517 -1 14 58/0 ANTIST TITLE LABEL(S) : 4008
5 o STEVEN CURTIS CHAPMAN Moment Mede For Worshipping (Sparmow/ 1408 +96 9 55/0 AVALON Al (Sparrow/ 14
3 4  NEWSBOYS You Are My King (Amazing Love) (Sparrow/ 1367 -62 20 45/0 Auoio AMMlll! Leaving 9 (Forefront) L]
7 @ THIRD DAY Sing A Song (EssentiabPLG) 1325 +173 8 52/4 :‘.‘r?:lﬁlm;';" 'ﬁ’:’e’:"”c 2 ;
4 6  CASTING CROWNS If We Are The Body (Beach Street/Reunion/PLG) 1321 -3 20 45/0
SOMICFLOOD Shetter /iND) 5
8 o JARS OF CLAY Show You Love [Essential/PL G/ 1130 +38 12 441 TREES3 Blessed Be Your Name /inpag/ 5
10 o MATTHEW WEST More (Sparrow/Universal South) 1125 +153 6 4914 THIRD DAY Sing A Song (EssentiafPt 1"7 4
6 9  BIGDADDY WEAVE Fields Of Grace (Fervent) 1034 a3 19 4100 r:mm’:mﬁ .’m‘“’“m""’ v :
] 11 JODY MCBRAYER & JADYN MARIA Never Aione (Nunca Solo) /Sparrow/ 960 -24 16 34/0
13 (@ JEREMY CAMP Right Here (BEC) 859 +95 8 mn
12 @ ERIN O'DONNELL Wide Wide World dnpag/ 840 +38 12 3512 Most
16 @ WARREN BARFIELD Mistaken (Creative Trust Workshap/ 722 +90 7 o |Increased Plays
14— @ TAIT Lose This Life fForeFront) - 681 +18 8 323 e ]
| 18 ) JOY WILLIAMS | Wonder (Reunion/PLG) 663 +61 1 2m MRLISY. TITLE | LABEL{®) BRREASE
17 ) NATALIE GRANT Oeeper Life (Curt) 630 +14 1 2801 AVM:: Al %gf - . . *:;;
THIRD DAY Sk ng (Essential/Pl +
23 @ NATE SALLIE Whatever Take% IC@/ _ . ' 613 +119 3 28/5 AUOID ADRENALINE {eavig 99 ForeFront o162
20 @ DAVID CROWDER BAND 0 Praise Him (Al This For A King) (Sixsteps/Sparrow) 559 +54 5 2713 DELIRIOUS? Rain Down /Sparrom/ +160
21 @ GEORGE ROWE Evertasting (Rocketown/ 527 +27 5 2110 | MATTHEW WEST More (SparrowilUnversal South/ +153
15 21 MICHAEL W. SMITH Signs /Reunon/PLG) 517 -132 18 250 NATE SALLIE Whatever I Takes Curt/ +19 |
@  AUDIO ADRENALINE Leaving 93 (Fovefran/ 482 +162 1 2519 jig‘i’:?sc:m': A 2‘;“* ety et -
25 @ STACIE ORRICO (There’s Gotta Be) More To Life /Farefmnt/l’lym) 481 +29 22 2212 WARREN BARFIELD Mistaken (Creative Trust Workshop) +90
19 24 FFH Ready To Fly /Essential/PLG) 452 120 21 20/0 SONICFLODD Shelter (¥0/ +79
@ POINT OF GRACE The Love Of Christ (Word/CurtyWarner Bros.) 433 +74 1 2112
@  AVALON Al (Sparrow) 421  +218 1 26/14 o 2. B
22 27 R.ST.JAMES & C. TOMLIN Expressions Of Your Love (ForeFrant/Sparrow) 421 68 16 w | Christian ACtivity
28 @ AMY GRANT Qut in The Open (Word/CurtyWarner Bros.) 414 +1 2 19/0 by Rick Welke
| 29 @ NICHOLE NORDEMAN Even Then (Sparrow/ a1 +31 2 201 .
27 30 SONICFLOOD Cry Holy /iNO) 374 -36 29 1410 Flve In A nnw
: ] Mark Schultz continues to solidify his place on the
63 AC reporters. Songs ranked by t@ota; g(l;y; ;(ér' éh: :ergfrydsweek of Sunday 1/4 - Saturday 110. Christian AC chart, as he's now held down the No. 1 position
) ' for five consecutive weeks with “You Are a Child of Mine.” |
New & Active Artists who will try to pull Schultz off the top of the mountain |
include Steven Curtis Chapman, Third Day and Darlene |
SCOTT RIGGAN | Love You Lord (Spiung Plates) DELIRIOUS? Ram Down (Sparrow/ Zschech, aithough Zschech will need a boost next week to l
Total Plays: 355, Total Stations: 15, Adds: 1 Total Plays: 282, Total Stations: 15, Adds: 8 stay within reach of the perch.
PLUS OME B \ove duedf TODD AGNEW Grace Like Ram (Ardient/ Other songs that picked up huge momentum over the |
Total Plays: 333, Total Stations: 15, Adds: 0 Total Plays: 255.‘Tolal Stations: 14, Adds: 4 holidays and the first couple of weeks of January are from
KRISTY STARLING Something More Word/CurlyWarner Bros./ CHRIS RICE Untitled Hymn {Come To Jesus) /Rocketown/
: 6 the manly group of Matthew West (10-8, +153), Nate Sallie |
Total Plays: 312, Total Stations: 16, Adds: 1 Total Plays: 247, Total Stations: 10, Adds: 0 (23-28, +119) and Audio Adrenaiine (22°, +162). Audio A
PHILLIPS, CRAIG & DEAN Here | Am To Worship (Sparrow/ MICHAEL GUNGOR Move Me Vertical/ e 'e 0 blow up at AC and CHR outlets' :
Total Plays: 306, Total Stations: 14, Adds: 2 Total Plays: 225, Total Stations: 10, Adds: 0 Poi lt101 6 p7 4) and Aval 21 8. d out th I
SARAH KELLY Take Me Away /Gotee/ JILL PHILLIPS God Believes In Yo (Fervent/ olat OF Grace (+74) and Avalen (+218) round out the
Total Plays: 292, Total Stations: 13, Adds: 0 Total Plays: 173, Tatal Stations: 9, Adds: 3 new tunes in this week's chart. gving both groups a great |
shot at the top five in the weeks to come.
Sengs ranked by total plays ]

req lon
gred BORNAGAIN

{Radlo History:
\ 8 #1 Radio Singles
| 6 more Top 10 Singles

Radio Promotions: Eddie Christy 615/403-9739
Radio Servicing: 615/468-2060 x200
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“BORN AGAIN” going for immediate adds on AC!
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'CHRTOP30 ROCK TOP 30
WX Witk ARTST TITLE LABEL(S) iy SR - LR LT B WS aamst e waseus R ks ERRYY ToTAL
2 ” JARS OF CLAY Show You Love (EssentislPLG) 979 +21 13 2600 1 1 SKILLET Savior (Ardent/ 459 B 14 3510
1 @ CASTING.. It We Are... (Beach Stroet/ReunionPLG) 963 +3 1”20 3 @ SANCTUS REAL Beautifu Day (Sparrow/ 57 45 1
4 0 JEREMY CAMP Right Here (B£C) 859 +85 9 20 2 3 PILLAR Further From Myseli /Fiicker/ 420 -9 7 30/0
3 4 NEWSBOYS You Are My King (Amazing Love) Sparow) 762 -28 20 10 4 TAIT Numb (Farefront) 398 +9 7 N
5 o THIRD DAY Sing A Song /EssentialPLE) §93 +23 ] 28 6 P.0.0. Wil You (Atiantic/ 358 +29 13 an
7 o PAUL WRIGHT Your Love Never Changes (Goree/ 688 +58 12 190 9 I THE WAY Hallehgah (Fiicker/ 338 +48 7 2512
6 0 TAIT Lose This Life ForaFront/ m +32 1" 1% 7 KUTLESS Treason (BEC) 330 +18 (] 333
8 8 FMSTATIC Crazy Mary (Tooth & Nad) (7] -3 19 150 5 8 JONAN33 Faith Like Thet (Ardent/ 34 -4 18 %0
9 9 JOYWILLIAMS By Surprise ResnionPL6) (1)) 10 12 178 16 0 SEVEN PLACES Landsiide /B£() 302 +50 ? 2512
13 @ SIILLET Savior /Ardient/ 545 20 ] 10 n @ PLUMS Unnoticed Curl 2% +7 12 251
10 11 STACIE ORMICO (There's Gotta Be)... Farefrant/Vinpiy/ 542 -28 u 18 8 11 BLEACH Get Up (Tooth § Nadl 2% 11 " 2%
16 8 MATTHEW WEST Mere (Soavow/Universsl Sosth 539 +68 4 153 13 g FALLING UP Broken Heart BEC/ b A +N [} 23R
4 TODD AGNEW Grace Liks Rain /Arsent/ 537 +u (] 1712 10 THOUSAND FOOT KRUTCH Phenomenon /Toorh 8 Nad 290 +1 18 310
n 14 SWITCHFOOT Gone (Sparow/ 522 -23 b4 1 15 0 DOWRHERE Bresking Me Down Saax/CurtyWamer Ses) 257 0 9 2N
15 @ PLUS ONE Be Love pay/ 512 +35 (] 1}/ ) 4 15  GSMEGAPHONE Venom Saindvst/ 250 10 10 150
12 16 BIG DADDY WEAVE Fislds Of Grace /Farvent/ 452 8 15 130 12 16 SUPERCHICK Me Against The World finpap/ ]} -38 17 260
18 3 J. MCBRAYER & J. MANA Never Alene... Sparow) 414 +21 [ ] 1 18 0 STRANGE CELEBMITY Rise /Souint/CurtyWarner Bros) 242 +9 [ ] 253
29 AUDIO ADRENALINE Leaving 39 /Forefront/ W0 +119 2 218 22 @ LAST TUESDAY Retaistion UG/ 238 +28 2 w03
2 g TELECAST The Way BEC/ N +58 4 131 17 19 SPOKEM Promise (Tooth & Nadd 235 7 15 150
25 SANCTUS REAL Beautitul Day /Sparrow) 372 +57 3 131 20 @ INSYDERZ Calt To Arms /Floodgate/ 28 +8 5 21
2 @ SARAN KELLY Take Me Away (Gotee/ k)] +45 3 12 19 21 SUCK SHOES Now's The Time (SideGne0ummy/ m 14 15 1910
23 @ PLUMB Unnoticed /[Curty x 360 +82 5 140 2 22 G DISMAL Reaiity Wind sy 25 -7 20 19/0
26 @@ D0.CROWDERBAND OPrasetim.. SistpsSparow/ 358 +44 4 2% €D TWMANJONES Say Goodbye (Cross Driven 03 07 : 24
30 8 DOWNHERE Breaking Me... (Squint/CurlyWarner Bros) 340 +58 2 140 23 24 SWITCNFOOT Ammunition (Red ink/Cokunbia) 188 -9 19 18/0
22 JONAN33 Faith Like That (4rdent/ 340 +12 9 % 25 25  NUMBER ONE GUN On And On (Salvage/Floodgate) 115 -7 12 151
, 19 26 BIG DISMAL Remember (1.0.U.} /iind o/ 335 21 25 80 28 8 BARLOWGIRL Harder Than The First Time Fervent/ 174 +5 2 2213
20 27 MERCYME The Change inside Of Me /M0 319 -28 i 120 - MODERN DAY JOHN Emanate (independent) 173 +30 7 N
27 28  PILLAR Further From Myself (Ficker) 302 4 2 130 24 28_ . ANBERLW Cadencs (Tooth & Nad) . m -23 15 1810
@ BARLOWGIRL Harder Than The First Time Ffarent/ 300 +29 1 1ue 30 DISCIPLE One More Time (Siain/ 167 +14 2 "
- @ MERCYME Word Of God Speak (/AQ) 9 +42 3 8 [Debut> HOLLAND Shine Like Stars (Tooth & Nad) 180 ~48 1 144
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 1/4 - Saturday 1710, 39 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 1/4 - Saturday 1/10.
© 2004 Radio & Records. © 2004 Radio & Records.
New & Active New & Active
R ST.JAMES & C. TOMLIN Expressions .. /Foref rant/Sparrow! SNANE BARNARD & SHANE EVERETT Mercy Reigns inpgp/ PLUS ONE Poor Man /inpap/ SKY HARBOR Weicome /ipag/
Total Plays: 255, Total Stations: 9, Adds: 0 Total Plays: 223, Total Stations: 6, Adds: 1 Total Plays: 158, Total Stations: 19, Adds: & Tolal Plays: 93, Total Siations: 7, Adds: 3
OELIMIDUS? Ramn Down Sparrow/ OUT OF EOEN Love, Peace & Happiness (Gotee/ RE-ZOUNO Great | Am Wrinkke Free/ JOHN REUBEN Move /Goree/
Total Plays: 248, Total Stations: 15, Adds: 7 Toltal Plays: 214, Total Stations: 10, Adds: | Total Plays: 148, Total Stations: 12, Adds: 1 Total Plays: 90, Total Stations: 8, Adds: 1
M. SCHULTZ You Are A Child Of Mine Ward CurtyWarner Bros)  SEVEN PLACES Landshde (BEC/ EAST WEST Seven Floodgate/ LUCERIN BLUE Chorus Of The Brds (Tooth & Nad)
Totat Plays: 236, Total Stations: 7, Adds: 0 Total Plays: 208. Total Stations: 10, Adds: | Total Plays: 134, Total Stations: 15, Adds: 2 Total Plays: 89, Total Stations: 5, Adds: 1
WARREN BARFIELD Mistaken (Craative Trust Workshap/ S. CURTIS CHAPMAN Moment Made For Worstapping (Sparrow/ APOLOGETIX Look Yourself (Parodudes/ MANNAFEST You At Last independent/
Total Plays: 227, Tota Stations: 9, Adds: 1 Total Plays: 109, Total Stations: 4, Adds: 0 Total Plays: 113, Total Stations: 9, Adds 0 Total Plays: 85, Total Siations: 6, Adds: 2
SUPERCHICK | Bedong To You inpag/ JILL PHILLIPS God Believes in You (Fervent/ MENDING POIIT In Transit (Independent/ THOUSAND FOOT KRUTCH RawkFist (Tooth & Nad)
Total Plays: 223, Total Stations: 8, Adds: 1 Total Plays: 98, Total Stations: 4, Adds: 1 Total Plays: 108, Total Stations: 7, Adds: 1 Total Plays: 83, Total Stations: 3, Adds: 1 J

Would You Like Career Guidance From Some of the Most

Influential Leaders in the Broadcasting Business?

Radio Ink’s Most Influential Women in Radio group (MIW’s) is soliciting inquiries from women throughout the radio industry
who would like to be mentored for 2004 by this group of 43 dynamic female radio executives.

If you’re interested, please write a letter stating why you would like to be mentored by the MIW’s, what your experience in radio is
to date, where you are presently employed, in what position and any contact info, including your email address.

The MIW’s will review every letter and choose four applicants to be mentored by the group for the year 2004. Each mentee will
have “all-access” to each of the MIW’s throughout the year, as well as several opportunities t¢ meet with them face to face.

M O s T Deadline for receipt of letters is February 13, 2004
MIW Spokesperson For more information on the MIW'’s, go to:

Letters and any additional information should be emailed to:
FLUENTIAL . : :
& Joan E. Gerberding, President
Radiojoan @aol.com www.RadioMIW.com
IN RADIO -
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INSPO TOP20 CHR Most Added
M wiRC  ARTIST TE LABEL(S) MR i TBaMT sToms mmmm —_—
5 @ S.CUNTISCHAPMAN Moment Made... Sparow) 334 +68 8 219 | DELNIOUS? Rain Down Sparrow/ ?
‘ _ AUDI0 ADRENALINE Leaving 99 Farafrany [
4 @ ComEmowEtwimPacioon 3 488 I | avion i e 5
1 @ N FR The Earth WerdCurtyWarner Bros 39 43 18 19 | MATTHEWWEST Mars (Spsrowlinversal South 3
TEN SHEKEL SUIRT Risk N0/ 3
8 @ MSOMIZYuAnA ModCuWanwBes) 317 61 0 U8 | oeruamy DRLOR Beeuti Sparew 3
3 @ OAMENEZSCHECH Pray WO/ 8 +37 4 1ae | TODBAGEW Grace Like Rain (Ardent 2
SOMICFLOOD Shekter M) 2
2 @ WATEMANC Teskiow. OwsielasrWksiy 305 +22 17 180
7 @ VAMOUS ARTISTS TheGathwring ExsamiatPLG) 245 +08 13 158
10 @  ComeS MCE Unitied Hyow (Come To Josus) (Rockarown239  +81 1
9 © CASTING WeAu. Banch ScecBmmonPls) 234 +84 s 150
8 D ron ooty ToRy Essminirts) | m . 5 18
11— @  POMT_. TheLove Of Cvist WordCutWomw Bras) 228 +51 7 1.
12 @ MARTING Waat Marcy Means (Sing 10 m @ e
M @  MVER Gloneus grace m  +% 12 1.
. - w .u s ue | ROckMost Added
www.rrindicator.com
17 @ xATMAS Changed Gorse/ 152 @ CRRR T ity ks
13 16 CAEDMONSCALL HendsOf ThePortr EssntfL/ 127 20 18 108 | pyus ONE Poar Man fipaw r
i - : TREES3 The Answar T The Ouestion e/ 5
9 @ cecEwWANS ThistfuYou Arespings 121 +28 ‘ 2 e gt s :
B> @  WICHOLE NORDEMAN Even Then (Sparrow/ 10 M 1 89 | HOLLAND Shne Like Stars (Tooth & Aad) .
©  C.BNUNGSLEY You Love... Porperual Enmartanment/ 113 +39 1 12 | MABITED Rescue Me findepencent/ 4
0 @ WISDOM'SCRY URY. Missio House/ 105 +22 « w
1 21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 1/4 - Saturday 1/10.
\ © 2004 Radio & Records
Rhythmic Specialty Programming
AN ARTIST TITLE LABEL(S)
1 T-BONE Stil Preachin’ (Fhcker/ Inspo Most Added
2 JOHN REUBEN Move (Gotee) www.rrindicator.com
3 LA.SYMPHONY Gonna Be Alright (Gotee/ AR MRSy -
4 MARS ILL Breathe Slow /Goree/ NEWSONG For The Glory Of Cheist (Rewmon/PLG/ []
. DAVID PHELPS Arms Open Wide Word/CurtyWorner Bros .
: ::’IS:BEDES“"ILI?!&ZP;;;Z'/ZHZ; i PHILLIPS, CRAIG & DEAN Here | Am To Worship (Sparrow/ 3
e JAMIE SLOCUM By Your Side (Curt) 3
7 APT. CORE No Such Thng As Time (Rocketown/ WISDOM'S CRY UR.Y. Mission House/ 2
8  PROPAGANDA Move With Me (Uprok/ WAYNE WATSON Somebody Sing (Sprang il 2
9 DJMAJ Under Presswre (Gotee/ AVALDN Al (Sparrow/ 2
10 APOLOGETIX Look Yourself (Parodudes) DAMARLS CARBAUGH The Call (iscovery House/ 2
\— _J
D D D
D : D
51 weeks of R&R pius
$325 ($330 valve)
[ 4 [ [ 4
155, S 2 semi-annual R&R Directories
(S150 valve) "
e-mail R&R at: Call R&R at: FAX Credit Card Payments To: Subscribe online: THe INDUSTRY’S NEWSPAPER
moreinfo.radioandrecords.com 310-788-1625 310:203-8727 www.radioandrecords.com
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This Week In Spanish-Language Music
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Premio Lo Nuestro

Nominees

)

" he nominees for Premio Lo Nuestro A La Masica
Latina have been announced, and for the first time in
the history of these prestigious awards, produced by
Univision Television Network, the list of nominees
was determined from the charts compiled by Radio Y
Muisica and R&R. The winners will be selected through
the public’s votes. To cast your vote, visit www.
univision.com, keyword: Premio Lo Nuestro.

POP

Album of the Year
Almas Del Silencio, Ricky Martin
Santo Pecado, Ricardo Arjona

Los Tres
Daniel René
Mia

David Bisbal
Nadia

Erika
Roselyn Sanchez
Frankie |
Tiziano Ferro
Héctor

Yahir

ROCK

Album of the Year

Dance And Dense Denso, Molotov
El Primer Instinto, Jaguares
Stiper Riddim Internacional Vol. 1,

Ricardo Arjona

Estrella Guia, Alexandre Pires
Millie, Millie Corretjer

Rojo Relativo, Tiziano Ferro E! Gran Silencio
Male Artist of the Year Alma En Fuego, Inspector
Ricky Martin Libertad, La Ley
Ricardo Arjona Best Vocal
Alexandre fires Performance
Juanes Molotov
Female Artist of the A Café Tacuba
Year | § Jaguares
Thalia 2 El Gran Silencio
Shakira ‘ 4 \' Best New Artist
Millie Corretier : Alessandra
Soraya \ ‘ * Circo
Group or Duo of the : lm‘P(‘fc'('r
Year Jorge Correa
Mans T La Zurda
Sin Bandera Las Ninas
fuanes & Nelly Furtado Natalia [afourcade

y AV vi
La Oreja De Van Gogh TROPICAL

Song of the Year

“Mariposa Traicionera,” Mand
“No Me Ensenaste,” Thalia
“Tal Vez,” Ricky Martin

“Que Me Quedes T4,” Shakira
“El Problema,” Ric¢ardo Arjona
Best New Artist

Alex Ubago

Juan Fernando Velasco

Ana Cristina

Julio Iglesias Jr.

Axe Bahia

Linda Bandry

Contagious

Album of the Year
Le Preguntaba A La Luna,
Victor Manuelle

Inspector

Café Tacuba

Mi Alma Y Corazon, India

Esciichame, Joseph Fonseca

A Puro Fuego, Olga Taion

Estilo Propio, Son De Cali

Male Artist of the Year

Gilberto Santa Rosa

Victor Manuelle

Marc Anthony

Jerry Rivera

Female Artist of the Year

India

Olga Tanon

Celia Cruz

Sophy

Group or Duo of

the Year

Son De Cali

Limi-T 21

El Gran Combo

Bacilos

Song of the Year

“Si Te Dijeron,” Gilberto
Santa Rosa

“El Tonto Que No Te

India
REGIONAL MEXICAN

Album of the Year

Situaciones, Palomo

Soy Asl, Limite

Imperio, Tucanes De Tijuana

Tu Amor O Tu Desprecio, Marco A.
Solis

Afortunado, Joan Sebastian

Male Artist of the Year

Marco Antonio Solis

Joan Sebastian

Pepe Aguilar

Jorge Luis Cabrera

Female Artist of the Year

Jennifer Pena

Ninel Conde

Graciela Beltran

Marisela

Group or Duo of the Year

Conjunto Primavera

Palomo

Kumbia Kings f/Juan Gabrief & EI
Gran Silencio

Intocable

Song of the Year

“Una Vez Mas,” Conjunto Primavera

“De Uno Y De Todos Los Modos,”
Palomo

“No Tengo Dinero,” Kumbia Kings
f/Juan Gabriel & El Gran Silencio

“Muy A Tu Manera,” Intocable

“Suena,” Intocable

Best Banda Vocal

Performance

Coyote Y Su Banda
Tierra Santa

Joan Sebastian

Montéz De Durango

Banda El Recodo

Best Grupero Vocal

Performance

Limite

Los Temerarios

Olvidé,” Victor Gilberto Santo Roso Bronco “El Gigante De
Manuelle América”
“Barco A La Deriva,” Marc Anthony  Socios del Ritmo

“Sediiceme,” India
“Herida Mortal,” Jerry Rivera
Best Merengue Vocal Performance
Joseph Fonseca
Olga Tanon
Limi-T 21
Grupo Manfa
Best Salsa Vocal Performance
Gilberto Santa Rosa
Victor Manuelle
Marc Anthony
India
Best Traditional Vocal
Performance
Monchy Y Alexandra
Elvis Martinez
Nueva Era
Aventura
. Best New Artist
Daniel
Puerto Raices
Sexappeal
Son Callejero
Son De Cali

Best Norteio Vocal Performance
Conjunto Primavera

Palomo

Intocable

Tucanes De Tijuana

Best Ranchero Vocal Performance
Pepe Aguilar

Vicente Ferndndez

Marco A. Solis

Best Tejano Vocal Performance
Control -

lLaOnda

PPalominos

Limite

www.americanradiohistorv.com

Best New Artist

ATM

La Onda

Adén Cuen

La Sombra De Malverde
Angel Garay

Pepito

Banda Alameda

Punto Y Aparte

Big Pepe

Sandra

Conjunto Pirdmide ].
Santos Diablitos

Erika

Talismén |
Hermanos Higuera
Temblor Del Norte
Isabela

Universales Del Norte
Ivdn Diaz

Ursula Sol

Jimena

Intocable

Victor Garcia

Joel Higuera Con Su Nuevo Grupo
Violento

K-Paz De La Sierra

Zuly

Album of the Year

La Prueba, Magic Juan

Dr Fiesta, El General

El Abayarde, Tego Calderon
Proyecto Akwid, Akwid
iTomala!, Los Tetas

Best Vocal Performance

Magic Juan
gt 1L PR
o

\

3h3

Vico €
El General
VicoC
Tego Calderén
VIDEO

Video of the Year

Alcjandro Sanz, “No Es Lo Mismo”
(Jaume de Laiguana)

Alexandre Pires, “Quitémonos [.a
Ropa” ().1.. Massa)

Bajafondo, “Perfume” (Miguel
Kohan)

David Bisbal, “Digale” (Rita Clip)

Gloria Estefan, “Hoy” (Gloria Este-
fan & Emilio Estefan Jr.)

fJarabe de Palo, “Bonito” (Andre
Cruz)

Juanes, “Fotografia” (Picky Talarico)

Ricardo Arjona, “Minutos” (Simon
Brand)

Ricky Martin, “Jaleo” (Kacho Lépez
& Carlos Pérez)

Roselyn Sanchez, “Amor Amor”
(Pablo Croce)
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Omar Aguilera:

A Radio Pioneer

WRYM/Hartford PD celebrates 35 years in radio

]
\~ hat was Spanish-language radio like 35 years ago?
Did it even exist? And how has it changed? WRYM/
Hartford PD Omar Aguilera can tell us all about it. On
Nov. 28, 2003, Aguilera celebrated his 35th anniversary

at WRYM.

He began his radio career in 1968 at
the station with only a half hour of
Spanish-language music
programming a week. He
has lived through the birth
and development of the
Spanish-language formats
and the changes in the mar-
ket population. He's also
seen firsthand the evolution
of the Tropical format.

| recently spoke with
Aguileraabout his 35 years
in radio and the station
that he developed. Cheers to a Span-
ish-language radio pioneer!

R&R: Tell me about your 35 years in
radio and how it all started.

OA: | began with this station on
Nov. 28, 1968. The station’s story is a
beautiful one. We began with only a
half an hour on the air. Within a week
we had an hour, two weeks later we
had two hours, and a month later we
had the weekends. Together, Walter
Martinez and | started this station.
Walter remained with us for 20 vears,
then he left to Argentina, and | contin-
ued on. This station has grown from
nothing, little by little, to what it is now,
The Latin community in the area began
togrow, and there was a need for a sta-
tion to serve that audience.

R&R: With all your years in radio, you
must have nuny fond memories. Share
some with us.

OA: Among the accomplishments
that I remember fondly is winning the

Omar Aguilera

Radio Y Miisica Tropical Station of the
Year, Small Market award in 1990 in
Los Angeles. It was
[former RYM owner] Al-
fredo Alonso’s father, An-
gel Alonso, who handed us
the award. Those awards
were given during the Ra-
dio Y Miisica conventions. |
have great memories from
that time, because we all
got to meet our colleagues
and share experiences with
them. All of Latin radio
came together. | hope thatcan happen
again, because those conventions
really helped us. Those were great
times.

I've had a lot of satisfaction through-
out the 35 years ['ve been in radio.
When | celebrated 25 years in radio, |
had the honor of being invited to the
White House and meeting with Presi-
dent Clinton. A picture of us together
was published all over the country, in-
dudingin Radio Y Miisica, and in South
America. Now that it's been 35 years,
we celebrated with several large events
in the summer of 2003. It was difficult
to celebrate during November, because
it was too cold.

R&R: What are some of the main
changes radio has gone through during
your vears in the business?

OA: Nowadays, everyone has con-
solidated. Thank God we're still inde-
pendent. Qur coverage area is Con-
necticut, Massachusetts and part of
Long Island, NY. We have CNN’s

“The station’s story is a beautiful one. We
began with only a half an hour on the air.
Within a week we had an hour, two weeks
|ater we had two hours, and a month later we

had the weekends.”

T

news coverage via satellite, so we
have an accurate source for news on
a daily basis for our public.

Through the years [ have seen how
technology has changed. Having
news instantly was not possible be-
fore. New technology has allowed us
to work in radio in a much faster and
more effective way. I've seen and
learned a lot throughout these 35
years. It wasn't as easy when | start-
ed. Now, you just press a button and
anyone can listen to you, even as far
away as Japan, if you're streaming.
Radio has come a long way.

R&R: Wiat changes have you seen in
your market population-wise?

“Having news
instantly was not
possible before. New
technology has
allowed us to work in
radio in a much
faster and effective
way.”

OA: Connecticut is a small state,
and when | started there must have
been about 65,000 Hispanics. Now
we're talking about 650,000 Hispan-
ics, and it’s still growing. Back then
the market makeup was Puerto Rican,
Cuban and South American. That be-
gan tochange with many Dominicans
settling here, and now the market is
Puerto Rican and Dominican, because
the Cubans left.

Now it’s changing even more, with
the Central Americans and Mexicans
moving to the area. We now havea lot
of Mexican restaurants and some Sal-
vadorian. Those communities are en-
trepreneurial; they open business
right away, like stores and restaurants.
In fout or five years the market will
be half Puerto Rican and half Mexican
or Central American. I've seen it all in
the 35 years I've been here.

LATIN FORMATS

THE NEXT

GENERATION 0mar Aguilera shares his wisdom with
singing sensation David Bisbal, a newcomer to Latin music.

R&R: And changes in the format?

OA: The formats have ailso
changed. When we began years ago
the music that dominated in this area
was by artists like Trio Los Panchos,
fohnny Ventura, Joseito Mateo, El
Gran Combw, etc. Merengue was be-
ginning to make its way, and salsa was
in diapers, because it didn’t really be-
come a phenomenoen until the mid-
70s. In those days all those artists sold
alot of records. Many of them released
a record every month, so you can
imagine what that was like.

In the 70s came salsa, and later me-
rengue began its strong run, and the
format changed again. Nowadays the
craze in the market is bachata. Meren-
gue is not as strong, although salsa has
maintained itself; the classics are still
strong. But bachata is what is strong,
because it's good music, and ifs lyrics
are great. [t reminds me of the old days
when | started, when the songs were
romantic and all about love. | think
there are more bachata artists now than
merengue artists.

Another thing that is beginning to
sneak in is Mexican music, with
rancheras and nortenas. We need to
program some of that music, because
the new population demands it. I'd
say that in the coming years the for-
mat will have to change and make
adjustments.

People who come to the station are
amazed, because this is the only sta-
tion that still has 10,000 LPs, We have
all the good old stuff stored. We also
have the equipment to play those al-
bums, so if at some point we want to
play an album that is not available on
CD, we can do it. This radio station
has a very rich history.

R&R: How has the art of making ra-
dio changed, and have you followed any
of the trends?

OA: There are some stations in the
area that use strong language, but not
us. We have maintained a high stan-
dard. That whole thing of getting an
audience by using bad words or sex
topics is not our thing. All of our Djs
are professional and serious. Those
tactics are used more in the larger
markets to get ratings. All of their
shows are E! Vacilon de la Maana, EI
Vacilén de la Tarde and so on. | think
it's tasteless and not for our audience.

“Connecticut is a
small state, and
when | started there
must have been
about 65,000
Hispanics. Now we’re
talking about
650,000 Hispanics,
and it’s still
growing.”

For me, radio has always been an
educational tool, with material the
audience can learn from. Radio is the
educational base for those who listen
to it. Even knowing how to use the
language properly is important, be-
cause the people listening are leam-
ing from you. That has always been
our goal.

Our station is creative and has its
audience because it’s not an ordinary
or vulgar station. We have to watch
what we say on the air, because there
are young kids listening. What kind
of example is radio setting by using
vulgarities? | don't know who came
up with that whole concept. When |
go to New York and listen to radio, |
want to turn it off. It's so vulgar. |
don’t think our Hispanic audience de-
serves that kind of radio.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1670
or e-mail:
Jjmadrigal@radioandrecords.com
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CONTEMPORARY TOP25

TROPICAL TOP25

i WEEK  ARTIST TITLE LABEL(S) i WG ARTIST TITLE LABELS) Ao
1 LA OREJA DE VAN GOGH Rosas (Sany Discas/ 92 1 TOROS BAND Loca Conrmego (Unversall m
2 SINBANDERA Mentes Tan Bien (Sany Discos/ - 85 2 JERRY RIVERA MiLibertad (BMG/ 143
3 CHAYANNE Cudarte 8 Aima (Sony Discos/ 83 3 NG2 Quitémonos La Ropa (Sany Discos/ 131
4 MANA Te Llevaré Al Cielo (Warner M.L) n 4 ANDY ANDY Voy A Tener Que Olwdarte (Sany Discos/ 125
| 5  LUISFONSI Quén Te Do Eso Unmversa) 15 5 0BIE BERMUDEZ Me Cansé De Ti /EM/ Lati/ 102
6 CRISTIAN TeLlamé BMG) L 6 HUEY OUNBAR A Donde Iré /Sony Descos/ 94
7 JUANES LaPaga Unversall 68 7 LOS LONELY BOYS La Contestacion /08 Musx LLC) 88
8  RICKY MARTIN Y Todo Queda En Nada (Sony Discos/ 66 8 GLORIA ESTEFAN Hoy /Sany Discos/ 81
9  DAVID BISBAL (Quwero Perderme En Tu Cuerpo Unnversall 63 9  TITO NIEVES w/CONJUNTO CLASICO Vecinita (Wamer M.L) 81
10 LUIS MIGUEL Un Te Amo Wamer M.L) 62 10 PUERTO RICAN POWER Doctor L&V 81
11 0BIE BERMUDEZ Me Cansé De Ti EM/ Latiy 59 11 AVENTURA Hermanita (Premium/ 72
12 OBIE BERMUDEZ Antes (EM) Latin/ 58 12 CHAYANNE Cuadarte El Ama (Sony Discos/ 72
13 LUIS MIGUEL Te Necesito Warner M.L) 52 13 TONO ROSARIO fTEGO CALDERON Amigo Mio (Warner M.L) 68
14 JUAN GABRIEL Inocente De Ti (BMG/ 51 14 MARIO FELICIANO A TuManera No AVH) 64
| 15 EDNITA NAZARIO SiNoMe Amas (Sany Discos/ 51 15 SIN BANDERA Mientes Tan Bien (Sany Discos/ 64
16 ENRIQUEIGLESIAS Adicto (Uniersal 50 16 JUANES LaPaga (Unversal 63
17 CHAYANNE Un Siglo Sin Th (Sany Discas) 50 17 PAPISANCHEZ Enambrame (/&N 62
| 18  LAFACTORIA Todavia (Unversal 40 18 GRUPO MANIA Sube Sube Unversal) 54
5 19  OUTNAST HeyYa! (Amsta/ 38 19 TONNY TUN TUN La Paga (Karen/ 53
| 20  MARCOA.SOUS Mas Que Tu Amigo FFonovisa/ 36 20  TITOROJAS El Galto No Oiwda /MF/ 52
{21 NODOUBT tt's MyLife dnterscape/ 35 21 CRISTIAN Tellamé BMG/ 49
22 GILBERTO S. ROSA Un Amor Para La Histona (Sony Drscos/ k. 2 LUIS FONS! Quién Te Do Eso (Universall a9
23 NOELIA Enamorada (Fonovisa/ 33 23 JENNIFER PENA A Fuego Lento Unvision/ 46
24 ALEJANDRO SANZ Regslame La Sila Donde Te Esperé (Wamer ML) 3 24 VICOL f/EDDIE DEE & TEGO CALDERON E Bueno, EI Malo Y E Feo M/ Lati/ 42
| 25  GLORIA ESTEFAN Hoy (Sany Descos/ 29 25 KAKOTEQ MIX f/DJ NELSON & VALERIE Te Exitaré (Curting/ 40
Data is compfied from the airpldy week of January 4-10, Data is compiied from the airplay week of January 4-10,
and based on a point System. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records. S —
| Going For Add's Going For Add's
BANDA GORDA Sueria (MP)

|
|
ALEX UBAGO Aungue No Te Pueda Ver (Warner M.L.)
LU Ovele (Warner ML)
MARIANA Me Equivoqué {Unwision)
VICTOR SOLEIL Adonde Vas {Catafina)

RULE # 1

“Always treat the customer
right, because if you don’t,

someone else will.

RULE #2
Don’t forget rule #1.

.

BIG BOY & ANGEL LOPEZ Oonde Esta El Amor (MP)
CELIA CRUZ ENa Tiene Fuego (Sony Discos/
LOS TRI-0 Canciones Del Alma De Marco A. Solis (Medley) [Sony Discos/
SALSA FEVER Que Le Den Bam Bam /MP/
SON CALLEJERO Dame La Droga /Cutting/
SON DE CALI Y Entonces (Unwision/
SDNORA XALIENTE Liegaste Demasiado Tarde (Balboa/
WILLIE GDNZALEZ & EDDIE SANTIAGO Solamente ENa (MP/

COYOTEPROMOTIONS.COM,
a division of Adobe Graphics & design, Inc.
started in 1989 in Sante Fe, New Mexico.
(We’ve grown since then.)
We now serve over 2,500 clients
in radio, television and
the recording industry.

——

|
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WEE  ARTIST TMLE LABEL(S) PSS WEEC  ARTST TTLE LABELIS) oo
1 MONTEZ DE DURANGO Ligrimas De Cristal (Disa/ 375 1 INTOCABLE Soy Un Novato (FM/ Latin/ 208
2 HURACANES DEL NORTE Nomas Por Tu Culpa [Univision/ 288 2 JAIME Y LOS CHAMACOS {/8B0BBY PULIOO Conjunto No Moriré /Freddie/ 162
3 BANDA EL RECODO Que Te Ruegue Ouien Te Quera Fanovisa) 275 3 KUMBIA KINGS /0ZOMATLI Mi Gente (EM/ Latin/ 142
4 CONJUNTO PRIMAVERA Ave Cautiva fFonovisa/ 235 4  SOLIDO Contando Los Segundos (Freddie/ 142
5  INTOCABLE Soy Un Novato (EM/ Latin/ 167 5  BIG CIRCO Una Vez Més /FM! Latin/ 134
6  JOAN SEBASTIAN Sentimental (Babos) 153 6  MARCOS OROZCO Como Dos Adolescentes (Catalinal 121
7 TIGRES DEL NORTE Causame La Muerte /Fonovisa/ 148 7 JIMMY GONZALEZ & GRUPO MAZZ Te Lievo En Mi Alma (Freddbe/ 118
8  MARCO A. SOLIS Mis Que Tu Amigo (Fonoviss/ 142 8  JENNIFER PENA A Fusgo Lento (Univision/ 96
9 KUMBIA KINGS /020MATLI Mi Gente EM/ Latin/ 140 9 PALOMINGS Callejon Sin Salida (Urbana/ 94
10 TUCANES DE TIJUANA Amor Descarado Universall 123 10 RAM HERRERA Muchachita Color Canela (Teias/ 89
11 NINEL CONDE Callados Universa) 113 11 LATROPA F Me Dieron Ganas De Liorar (Fredike/ 87
12 BRONCO “EL GIGANTE DE AMERICA" Estoy A Punto (Fonovisa/ 82 12 FRIJOLES ROMANTICOS & BOBBY PULIDO Donde Estd Mi Raza (Universal) 75
13 RIELEROS DEL NORTE Aqui En Cortito Fonovisa/ 80 13 DUELO Un Minuto Mas WUnivision/ 70
14 K-PAZ DE LA SIERRA Jumbalaya /Procan/ 78 14 COSTUMBRE Cuanto Te Amo (Warner M.L.) 64
15  GERMAN LIZARRAGA Mis Terco Que Una Mula (Disa/ 7 15 IMAN YaNo {Univision/ 56
16 PEPE AGUILAR A Pierna Suelta fUnivision/ 76 16 JAY PEREZ Mi Destino /La Voice) 54
17 INTOCABLE Eso Duele /EM/ Latin) 74 17 CONTRDL Me Quiero Casar (EM/ Latin/ 54
18 CUISILLOS Corazén (Balboa) n 18 ATM Nadie (Univision/ 48
19 CARDENALES DE NUEVO LEON Pasd A La Reina /Disa/ 70 19 EUIDA REYNA Te Voy A Otvidar (Tejas/ 46
20  ANA BARBARA Bandido fFonovisal 68 20 LA ONDA wiCONTROL Mi Cucu /EM/ Latin/ 45
21 BRYNDIS Abrazame (Disa) 60 21 DESPERADOZ ENa (Tejas/ 4
22 JDAN SEBASTIAN Don Marcos /Batboa) 57 22 DUELO Desde Hoy {Univision) 38
23 BRISEYDA Por Qué Me Haces Llorar (Plating/ 57 23 NINEL CDNDE Catlados {Unwersal) 30
24 YDLANDA PEREZ Estoy De Ti Enamorada fFonovisa) 57 24 HURACANES DEL NORTE Nomas Por Tu Culpa (Univision) 27
25  JUAN GABRIEL Inocente De Ti /BMG) 54 25  SOLIDO Tal Vez fFreddie/ 26
Data is complied from the airplay week_of January 4-10, ] Daia ;s complied from the airplay week of January 4-10,
and based on a point system and based on a point system,
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Add's Going For Add's
AOGAN CHALING SANCHEZ Y Dicen (Univision/
ALEGRIJES Y REBUJOS Alegrijes Y Rebujos (Warner M.L.)
CANA REAL f/NIURKA Vale La Pena /BMG/ B
CUISILLOS Vanidosa Baibaa ALBERT FLORES Y LA JUVENTUO Te Digo Adids L/uvy/
DJ KANE La Nogra Tomasa (EM/ Latin/ DJ KANE La Negra Tomasa /EM! Latin)
EMILIO NAVAIRA f1JOSE LUIS AYALA Ambicitn (BMG/ IMAW Ya No (Univision)
o Moot e JESSE MARROQUIN Vives En Mi Pensamiento LY
LA FRECUENCIA La Oportunidad /Baboa/ LA ONDA Agarrame La Cintura /EM/ Latin/
LA ONDA Agérrame La Cintura (AN Latin) VOCES DEL RANCHO Camarén Pela’o (EM/ Latin/
LOS CAOETES DE FELIX GALLEGOS Me Cansé De Quererte (Baibos/
RAZA OBRERA Mil Botellas Uniison/
VOCES DEL RANCHO Camaron Pela’o (EM/ Latin/ )
e — )
Rock/Alternative Record Pool
™  AATIST Thie Ladels) TW  ARTIET Tile Ladeys/
1 CONTROL MACHETE Bien, Bien (Universal/ 1 JERRY RIVERA Mi Libertad /BMG/
2 KINKY Presidente Nettwert/ 2 PUERTO RICAN POWER Doctor (/&A)
3 SUPERLITIO Oué Vo'Hacer (BMG) 3 TOROS BAND Loca Conmigo (Universal/
4 CURANDEROS Dolores (OMP Music) 4 VICO-C {/EDDIE DEE & TEGO CALDERON El Buenc, El Malo Y El Feo /EM Latin)
5 PLASTILINA MOSH Peligroso Pop /EM Latin/ 5 GRUPO MANIA Sube Sube (Universal)
6 CAFETACUBA Eres /MCA/ 6 NUEVA ERA We Belong Together (Ol Musk/
7 MOLOTOV Hit Me Universal) 7 AZUL AZUL Agretaito (Universall
8 GUSTAVO CERATI Karaoke /BMG/ 8 TITO NIEVES w/CONJUNTO ELASICO Vecinita (Warmer M.L/
9 JULIETA VENEGAS Andar Conmigo /GMG) 9 YAMICAMARENA Noche De Estrallas (Db Music/
10 DON CIKUTA Bla, Bia, Bla /Kool Arrow/ 10 OBIE BERMUDEZ Me Cansé De Ti (EM/ Latin/
11 ILL NINO How Can | Live (Raadrunner/IDJMG/ 11 SALSA FEVER Razones P/
12 HOJA SECA Vagabundo (Respek/ 12 CEUA CRUZ In The House (Remixes) (Uinwarsalj
13 LUIS A. SPINETTA Agua De La Miseria (Universal) . 13 GLORIA ESTEFAN Hoy (Sony Discas)
14 ILL NINO Parte De Mi (Roadrumer/I0/MG/ 14 BANDA GORDA Suedia /MP/
15  JUANES La Paga (Universall 15 FRUKO Y SUS TESOS Pwa Candela (Fuentes)
Songs ranked by total number of points. 18 Rock/Altemnative reporters. Songs ranked by total number of points. 23 Record Pool reporters. )
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| hllp://onairioblipsheel.com_;_J

SMOOTH JAZZ
LIBRARY WANTED

Consultant looking for library
with the top 150 Smooth jazz
hits of the last 7 years.

BOSSRADIOGUY@aol.com.

Are You Talk Radio’s
Next Rising Star?

At the 2004 R&R Talk Radio Seminar next
month inWashington, DC some of the best
ears in News/Talk radio will be seeking Talk
radio’s next 'Rising Star. Six finalists will be
judged by our panel of Talk radio profes-
sionals during a special session at TRS 2004
with one winner receiving a one-hour
weekend audition on WABC/New York and
a one-on-one critique fromWABC PD/OM
Phil Boyce!

To be eligible for consideration submit
your 3-5 minute aircheck on cassette or
CD by NO LATER than January 23, 2004

to:
R&R Rising Stars Of Talk Radio
Box #1113
10100 Santa Monica 81/ 3rd Fi
Los Angeles, CA 90067-4004

Note: No phone calls or e-mails please.
Winner responsible for all transportation,
accommodations and expenses. Winner's
critique and audition shafl not be consid-
ered an offer of employment by WABC
Radio, ABC Radio Inc, R&R or any other
company or individual associated with this
promotion. Employees of R&R are not par-
ticipants in selection of final winner and all
decisions of judges is final. EOE.

SourTH

Promotion Director, Cox Radio,
Greenville, S.C. (WIMZ-FM/107.3
JAMZ & HOT 98.1/WHZT-FM). Are
you an experienced, take charge,
creative, detail oriented, strategic
thinker who enjoys a fast paced envi-
ronment? 2 great stations, a great
facility and tools in beautiful Market
#59. Send your best stuff now. This
won't last long. Benefits include health,
dental, 401K, and more! For details
click on http://1073jamz.com/
about_us/career.html.

Cox Radio Greenville is an equal
opportunity employer. Send applications
fo:

HR Department
Cox Radio Greenville
220 North Main Street, Suite 402
Greenville, SC 29601
CoxGreenvilleJobs@Cox.com

_OPPORTUNITIES

MIDWEST

Program Director

Smooth Jazz WJil. owned and op-
erated locally by the Milwaukee
Radio Alliance, has an immediate
opening for a Program Director.
With ownership roots over 25 years
deep in Milwaukee, this is indeed
an excellent and rare opportunity.
we're looking for an individual with
a proven Smooth Jazz track record.
This individual must have the abili-
ties to motivate and direct a ma-
ture staff, lead by example with
your air work, effectively image a
mainstream Smooth Jazz station,
"and deliver great ratings. Willis a
Broadcast Architecture client and
has beenin the format over 7 years.
It's time for you to take us to the
next level if YOU have these quali-
ties. Send your resume to:

Bill Hurwitz
Milwaukee Radio Alliance
2979 N. Mayfair Road
Milwaukee, Wi .53222
or email
hurwitz@milwaukeeradio.com
EOE

EAST

Rock 107-WEZX/WPZX has a rare open-
ing for our next Program Director. NEPAs
Heritage Classic Rock Station seeks an in-
dividual, who can motivate and direct a
mature staff. If you can effectively image
an adult Classic Rock Radio Station. are
talented with Selector. can effectively in-
terpret and implement research, work
with our consultants to keep us sound
ing great. lead by example with your Air
work, deliver great ratings and have ex-
cellent organizational skills we would like
to hear from you. We are a family owned
company in the radio business since
1922. Perhaps this is the opening you
have been waiting for. Were focused on
Main Street not Wall Street. We offer a
professional working environment, a
great staff of real radio people. and a
competitive package. If your career
history has you poised for the
opportunity to program this Heritage
Rock Station, send us a composite of your
work and your resume. Times-Shamrock
is an equal opportunity employer.

Packages should be received prior to
1-30-04 and sent to:

Jim Loftus, Chief Operating Officer
Shamrock Communications, Inc
149 Penn Ave
Scranton, Pa 18503

_

.y
m SATELLITE
RADIO
Vg

h
XM Satellite Radio, Inc. is seeking:

Producer: (NASCAR) Must be a master of digi-
tal editing, create and execute dally news &
talk show. Must have flexible schedule and
thrive in a deadline-driven environment.

On-air position: (NASCAR) Proficient with digi-
tal audio. Must have a passion and work well
in a high-pressure, deadline-driven environ-
ment. Must have flexible schedule.

Program Director: (Caliente/Caricia) Manage
two channels targeted to Hispanic Listeners.
Previous on-air experience develops, refine
Imaging & develop special programming for
both channeis.

Music Director: (The Rhyme) Classic Hip-Hop
channel. Candidate must have extensive
knowledge of hip hop (classic and current day),
previous On-Air experience, have previous DJ
(cut. scratch, mix) experience.

National Traffic Reporters for all shifts for
various traffic channels covering major met-
ropolitan areas in the US. Must have prior on-
air experience (TV/Radio), and an upbeat/posi-
tive attitude. Knowledge of a major metropoli-
tan area market is a plus.

All interested candidates should send samples
of your work and resumes to:

XM Sateilite Radio Inc., Attn: Recruitment,
Job # RRNAS 1500 Eckinglon Place, NE,
Washington, DC 20002 or email
jobs@xmradio.com. No phone calis please.
EOE

WBQB/WFVA seeks Production Di-
rector/Swing Announcer. Superior
benefits, competitive salary.
T&R to: 1914 Mimosa Street,
Fredericksburg VA, 22045, or
search@b1015.com. EOE.

R&R Opportunities

Free Advertising

Radio & Records provides free (26 words maximum)
listings 10 radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

To appear in the following week's 1ssue. your ad must be
recerved by Thursday noon (PST), eight days prior to issue
date. Free Opportunities hstings should be typewritten or
prmted on 8 1/ X 11" companyistation letterhead and are
accepted onty by mail or fax: 310-203-8727. Only tree po-
sitions sought ads are accepted by e-mail to
Hinares@vadioandrecords.com. Address all 20-word ads to
RA&R Free Opportunities, 10100 Santa Monica Bivd.. Third
Floor, Los Angeles. CA 90067.

R&R Opportunities

Advertising
1 2x
$200/inch $150/inch

Rates are per week (maximum 35 word pef inch includ-
Ing heading). Includes generic border. it logo, custom
border or largef heading are required. add 1/2 inch ($60
for 1x, $50 for 2x). In addttion, all ads appear on R&R'S
website. (www radicandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box_ads. but a $50 service charge is added for ship-
ping and handhng.

Positions Sought: $50/inch

Individ! g employ t may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to Hinares@radioandrecords.com. Ads are also
accepted by fax: {310-203-8727) or mail. Visa, MC
AmEx or Discover card accepted. Include card num-
> ber, name as it appears on credit card, expiration date
and phone ber. Blind box resp are sent to
advertisers every Friday by first-Class mail

To appear in the following week’s issue, your ad must
be received by Thursday noon (PDT) eight days prior
10 issue date. Address ail ads to:R&R Opportunities.
10100 Santa Monica Bivd., Third Floor, Los Angeles.
CA 90067

RADIO & RECORDS

10100 Santa Monica Blvd.. Third Floor. Los Angeles, CA 90067

Publisher.

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd.. 3rd Floor, Los Angeles California 90067, Annual subscription plan includes the weekly
newspapef plus two R&R Directones issues and other special publications. Refunds are prorated based on the actual value of
issue recerved prior to cancellation. Nonretundable quarterty rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R& R reserves all 1ights in matertal accepted for publication. Al letters addressed to RAR or its
Editors will be assumed intended for publication reproduction and may theretore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all fiability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in pant without written permission from the

© Radio & Records. inc. 2004.
POSTMASTER: Send address changes to R&R. 10100 Santa Monica Bivd., Third Floor, Los Angeles. Calitornia 90067

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067

CIRCULATION: 310-788-1625

310-203-8727 moreinto @ radicandrecords.com

OPPORTUNITIES/MARKETPLACE: 310-788-1622

310-203-8727  llinares @ radioandrecords.com

NEWS DESK: 310-788-1699

310-203-9763 newsroom @ radicandrecords.com

EOITORIAL, OTHER DEPTS:

310-553-4330

310-203-9763 mailroom @ radioandrecords.com

R&R ONLINE SERVICES: 310-788-1635

310-553-4056  kmccabe @ radioandrecords.com

WASHINGTON, DC BUREAU:

301-951-9050

301-951-9051 rede @ radioandrecords.com

ADVERTISING/SALES: 310-553-4330

310-203-8450

hmowry @ radioandrecords.com

NASHVILLE BUREAV:

615-244-8822

615-248-6655  thelton @ rachoandrecords.com
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_MARKETPLACE _

FEATURES VOICEOVER SERVICES MARKETING & PROMOTION

GIR8 - (ives
“Big Fish”

Lithographed On Heavy, Semi-Gloss Paper

# REQUEST FREE

Interviews Ewan McGregor, Albert Finney, CATALOR AND SANFUER! Ir BW - 8x10's
Billy Crudup, Danny DeVito, Jessica Lange and - 500 = GRA.5G

1000 — $120.00

5x7 - JOCK CARDS
Baw 1000 $100.00
Color 2000 -~ $408.00

Director Tim Burton
www.radiolinkshollywood.com

Contact Lori Lerner at (310)457-5358
(310)457-9869(F ax) redicinks @ aol.com (e-mail)

METEOROLOGIST
DOCTOR DAVE

voiceoveramerica. com
HoWDAY 415.388.8701 ISON & MP3 inet delivery

www.radioandrecords.com

NEw IanAGING VOICES

www.JonShults.com

& PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

#* OTHER SIZES AVAILABLE

i WBNCT TO
CHANGE w1 THOUT mOTICE

Send Bu10 phow. checM O VieaMC, nstructions o

Download 1867 € Flonde Street, Dapl R Sprngheld. MO 65803
www MattRawlings.com all 3 DEMOS S TOLL FREE: 1-888-526-5336
Int:drggtv?lglan{ggﬁ (())rD Oé:éhty www ThatVoiceGuy com  NOW! PICTURES www a0cpitures com

724-654-8164

www.doctordaveweather.com

VOICEOVER SERVICES

MARKETPLACE

ADVERTISING

space up to Six inches available in

increments of one-inch. Rates for 1 thme
R&R marketplace (per inch): § insertions
13 insertions
Marketplace 2§ insertions
(310) 788-1622 51 insertions

Fax: (310) 203-8727
e-mail: llinares@radioandrecords.com

RR

Tt bour 1373 Mrwieerts

Payable in advance. Order must be typewritten and accompanied by pay-
ment. Visa/MC/AMEx/Discover accepted. One inch minimum, additional

Wil Gl GG

PRODUCTION SERVICES

T “4«,.

&m‘la;';ﬂ.-

3
Gous & Lamy, Lovy B0y

BRAND BUILDER . o 0 005 w1y s

(KISS/NY) e WBCN (Boston) e WSM AM/FM (Nashville) ¢ Microsoft e Time
Warner e Perrier, and many, many more. Atfordable rolls of plastic that repeat
your message over and over again. For event planning help, call Susan V.

amee=  1-800-786-7411 rr@bannersonaroll.com

’ - EAST

MARKET MANAGER -
SYRACUSE, NY

To oversee all Radio operations within
the Syracuse, NY Market. Responsible
for delivering top line and EBITDA
results as laid out in the annual budget.
Strong history of performance (revenue/
EBITDA) and experience running
multiple business units. Highly collabo-
rative leader with excellent communica-
tion skills. Knowledge of broadcasting
sales and programming as well as FCC
rules and regulations. Bachelor Degree
in Business Adniinistration, Accounting
and/or equivalent level of experience.
Reports to RegionalVice-President. Send
resumes by fax 716-888-9715, email to
bev.aduddle@citcomm.com or to
Citadel Broadcasting, 50 James E. Casey
Drive, Buffalo, NY 14206.

OPPORTUNITIES

 EAST

WWZZ/WWVZ, a Bonneville
station, is looking for an
experienced Program Director
to help generate excellent
ratings. Prefer @ minimum of
three years experience as a
successful program director in
a major market. Knowledge of
special events, marketing and
promotions required. Passion-
ate and inspiring with the
ability to teach and lead a staff
to the next level a must.

Fax resume to 703-526-4981
or e-mait
ccruz@moremusic104.com
No phone calls, please.
Equal Opportunity Employer.

WESsT

MORNING SHOW

KSON FM 97.3 ond 92.1 has on im-
mediate opening for our next great
morning show. We're looking for indi-
viduols or team 1o propel our mornings
to the top. You don’t have to hove
country format experience {we con give
you that). You need on intense drive to
win, o high work ethic, and not be
afroid to press the fleshl Son Diego’s
o beautiful place to live and it’s one of
the most competitive morning show
markets in the country. We hove the
company, the tools and the staff to sup-
port you! Hf you're interested in seeing
just how good you con be send your
materials to John Dimick, Director of
Programming and Operotions,
Jefferson Pilot Communications Son
Diego, 1615 Murroy Conyon Road,
Suite 710, San Diego, CA 92108.
EOE.

POSITIONS SOUGHT

| need a PD who will believe in me. I'm a
hardworking male air talent, with all_the
things your looking for. Call me please,905-
878-9825. (1/16)

Attorney’s seek to purchase 30-minutes of
live weekday air time on Southern Califor-
nia station for legal talk show.
Park806@aol.com. (1/16)

Seeking on-air work & voiceover work. Call
Ray@ 240-832-1871. (1/16)

Seeking Radio PBP/Sales Position. Joe 1-
888-327-4996. (1/16)

Agnostic a political commanding pontifi-
cating non-traditional talk show host. Your
market or ISDN. The Mouth of Truth. 818-
207-6730 elimartin@yahoo.com. Demo.
(116)

Opportunity Knocks

inthepages of
R&R every Friday

Call: 310-553-4330



www.americanradiohistory.com

'THE BACK PAGES —

o National Alrplay Overview: January 16, 2004 .

%

™w

OUTRAST Hey Ya! /Ansta/

BABY BASH Suga Suga Uwversal) e

OUTKAST The Way You Move /Arsta)

WICKELBACK Someday (Aoscuner/ii/MG) ,

5 3 DOORS DOWN Here Without You /Republc/Universal)

NO DOUBT it's My Life finterscape/

SIMPLE PLAN Perfect /lava/
KELIS Milkshake (Star Trak/Ansta)
LUOACKIS {/SHAWNNA Stand Up Def Jom SouthAOIMG)
TRAPT Headstrong (Warner Bros.}

BEYONCE' {/SEAN PAUL Baby Boy Cokmbna/

CHRISTINA AGUILERA The Voice Within (RCA/

JESSICA SIMPSTN With You (Cokwmbia/

LINKIN PARK Numb (Warner Bros./

CHINGY 1/SNOOP DOGG & LUDACALS Holdae In [DTPCaprtol)

EAMON F* "k It {1 Don't Want You Back) Uve/

LIL* JON & THE EASTSIDE BOYZ Get Low /7VT)

20 O STAIND SoFar Away FlnEktra®EG) .

SANTANA fIALEX BAND Why Don't You & | (Ansta/

CLAY ANEN Invisible (RCA/

22 DIOG White Flag /Ansta)

2 P God Is A 0J drsta)

30 EVANESCENCE My immortal (Wind-up/

27 BEYONCE' Mo, Myselt And | (Cokembia/

2% FUEL Falis On Me Zpc/

MNICHELLE BRANCH Breathe (Moverck/Worner Bres.)

GOOD CHARLOTTE Hold On Eaxc/

SHERYL CROW Ths First Cut Is The Deepest (48A¢Mwrarscape/

KELLY CLARKSON The Troubls With Love Is /2CA4/

MATCHNBOX TWENTY Bright Lights (Adisweic/

#1 MOST ADDED

BRITNEY SPEARS Toxic Wwe

#1 MOST INCREASED PLAYS

DUTKAST The Way You Move /Ansta/

TDP 5 NEW & ACTIVE

T Stunt 101 nrerscope/

@O M~NWEU N -

AN o =t e
- o wN

-

~

< -~
=990

VDUNGBLDDDZ Fllll' JON Damﬂl (Ansta)
LUCKY BOYS CONFUSION Hey Driver [Elek1ra/f£6)
SARAH CONNDR Bounce /£pw

RILARY DUFF Come Clean Buena Vista/Hollywodd)

CHR/POP boging en Page 25.

™

© TRAM Calling Al Angsis Cotmbia/

2 SHANIA TWAN Foraver And For Always MdarcanylONG)
© UNCLE KRACKER HDOBIE GRAY Drift Away dave/

4  MATCNOOX TWENTY Unwell (tiantic/

@ UK COLURS Losk Through My Eyes (Wt Disseptialyweed
6 SIMPLY RED Sunrise /sinpiyred.com/

7 COUNTING CROWS Big Yelow Tasi (GetfonMnterscape)

8 CELWVE DIOW Have You Ever Boon in Leve fpic/

© LUTHER YANDROSS Dance With My father L/

110 JOSH GROBAN You Raise Me Up /743 Remnize/

10 11 MERCYME | Can Only imagine MOCul

13 SNERYL CROW The First Cut ks The Doupest (AS4rarscape/
12 CLAY ANKEN Invisible RCA/

1 DIDO White Flag (Ansta/

15 SARAN MCLACNHLAN Fallen (Avista/

” MICHAEL MCDONALD Ain't No Meuntain High Eneugh MMerewry

OB AN W

18 TIM MCGRAW Tiny Dancer Card/
19 ROD STEWART HCHER Bewitched, Bothersd And Bewildersd U/
% FIVE FOR FIGNTING 100 Yoars (Aware Cotenisa/
2 CHRISTINA AGUILERA The Voice Within RCA/
p] SANTANA HALEX BAND Why Don't You & | (Arsta/
20 22 CELMIE DIOW Stand By Yow Side Eac/
23 €D WALL& OATES Getoway Cas 1-Watch/
24 24 BURKE RONEY Let it Al Come Down 47 WarkdRyte/
75 25 SEAL Waiting Fer You Warmer Bres.)
30 @ 3000RS DOWN Hore Without You /Repubdc/Unversal
21 27 BANGLES Semething That You Said Mack/
28 28 ELTON JOUN The Heart 01 Every Gil Epic/
- s JONN MAVER Biggar Then My Body Aware/Cokumisa)
- SUZY K. Gobrial Vol
#1 MOST ADDED

FIVE FOR FIGHTING 100 Years (dware/Columiba/

#1 MOST INCREASED PLAYS

MICHAEL MCDONALD Ain't No Mountain High Enough iMotowsn/

TOP NEW & ACTIVE
ABENAA Song 4 U Wkwnum!
BAARTINA MCBRIDE Thus One's For The Girls (RCA/
= RUBEN STUDDARD Sorry 2004 4//

- AC bogins en Page 49.
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KELIS Mikshoke (Star Trab/Ansta)
OUTNAST Hey Ya! /Anista/
TWISTA IMANYE WEST & JAMIE FOXX Sow Jam:z (Aristic/
OUTNAST The Way You Move (Ansta/
JAGGED EDGE Walked Dutta Heaven /Cokunbia/
YING YANG TWIS AN’ JON... Sait Shaker (TVT)
7 LUDACNS HSHAWNNA Stand Up Def Jam SowthI0IMG)
ALICIA KEYS You Don't Know My Name &/
ICK CANNON Gigolo Live/
YOURGBLOOOZ fLIL" JON Damn! (Arista/
13 @ WESTSIDE CONNECTION Gangsta Nations (Capital/
CHINGY f/SNOOP DOGG & LUDACRIS Holdae In (DTP/Capital)
2PAC {MOTORIOUS B.1.G. Runnin’ {Dying Te Live) idmanylinterscape
25 (@ USHERLUDACKIS & LIL* JON Yesh rista)
L0’ JON & THE EASTSIOE BOYZ Get Low (TVT)
19 D KANYE WEST Through The Wire /Roc A-FelaIDJMG)
M. LEE /.. DUPRI Wat Da Heok Gon Be Fo’ ReetUniversal
BABY BASH Sugs Suga (Unversall
21 CASSIOY I, KELLY Hotel 4/
2 BEYONCE' Me, Myselt And | (Columbia/
€ UMHT Stunt 101 dintarscape
28 LUDACRIS Splash Waterfalls Def Jam Sowth10JMG/
23 MARY J. BLIGE HEVE Not Today (Geffan/
22 24 JAY-Z Change Clathes (Rec-A-Fole/0MG/
21 @ B2K1FABOLOUS Bade Boom Eac/
24 26 BOW WOW {lJAGGED EDGE My Baby /Cokundia/
38 @ JEWON Tipsy So Se Def/Anstal
26 28 BABY BASN Sherty Deswep Uinvwrsal
32 @ AVANT Roed Your Mind eftan/
29 30 TOO SNORT AL’ JON Shake Thet Menkey (Shertiive/

#1 MOST ADDED

J-KWON Tipsy (So So Delidnstal

#1 MOST INCREASED PLAYS

USHER FILUDACRIS & LIL’ JON Yeah (Arista/

TOP 5 NEW & ACTIVE
MASTER P Them Jeans New No Lim/Koch)
GEMINI Crazy For You (Unersal/
YOUNG GUNZ No Better Love /Def JomADIMG)

LIL SCRAPPY H

e | Oaft Bidasei
Jif Leaint Liunese [nulf ryoers/vigm/

CHRARHYTHAIC boging on Page 31.
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3 D00RS DOWN Here Withewt You Reputic/Unversal)
MATCHBOX TWENTY Bright Lights (Attantic/

1

®

13

®

15

NIZSoowrnwan= ¥

DI wam—

SANTANA HALEX BAND Why Don't You & | (Ansta/
SHERYL CROW The First Cut is The Dospest (484¢Mererscape/
DIDS White Flog (riste/
SARAN MCLACNLAN Fallen (viste/
N8 DOUBT It's My Lite Mterscape/
MICKELBACK Semedey /Roadrunnec/i0/MG)
TRAN When | Lesk To The Sty Cahwmbia/

0 MATCHSOX TWENTY Unwell (dtleenic/

11 TRAMI Calling Al Angais (Cabwmbie/
FIVE FOR FIGNTING 100 Years (Awara/Cokmina/
BARENAKED LADIES Anether Pestcard (Chimps) /Raprrse/
MICHELLE BRANCH Breathe Adsvenci/Warner Sros)
LIVE Heoven (Radicacive/Ge!fen/

18 STAMID So Far Away (Fip/EleitrafEG/

17 JASON MRAZ You And | Beth (ElattrafEG)

18 EVANESCENCE My lnwnortal Mind' s/

21 OUTKAST Hey Ya! (Anista/

20 COUNTING CROWS She Don't Want Nebody Near /Ge/fon/

29 MEUSSA ETNENDGE Brosthe Zsind 06/

n NOWAE DAY Porfuct Toms 4 Day £/

%

%

covaasnnw—=F

FUEL Falls On Me £/
CLAY ANKEN Invisie (RCA/
| UZ PHAIR Exiraerdinery Capstad
P DAVE MATTNEWS Seve M BRCY/
27 27 WELLY FURTADO Poweriess (Szy What Yeu Wart) Ormemifarks/
kil Q SIMPLE PLAN Parfoct Lo/
26 29 SEAL Waiting For You MWarnw Sres)
33 @ KELLY CLARKSON The Treubie With Love Is ACA)

#1 MOST ADDED

MAROON 5 Thes Love /OctonerJ)

#1 MOST INCREASED PLAYS

MELISSA ETHERIDGE Breathe (Is/and/I0JMG/

TOP NEW & ACTIVE
TOBY LIGHTMAN Devils And Angels /Lava/
BOB GUINEY Giritriend /Wind ug/

KID ROCK Coid And Empty mww

AC bogins 0a Page 49.

ALICIA KEYS You Don't Know My Name L/
TWISTA {KANYE WEST & JAMSE FOXX Slow Jamz (Atisntic/
BEVONCE' Mo, Mysetf And | /Cokumba/
AVANT Read Your Mind (Geffen)
OUTKAST The Way You Move /Ansta)
NELIS Mikshake /Star Trak/Arsta)
7 JAGGED EDGE Waked Outta Heaven (Cokmia/
JAY-Z Change Clothes /Roc-A-Fela/10JMG)
KANYE WEST Through The Wire (Roc-A Fela10JMG)
10 R KELLY Step in The Name Ot Love Une/
@ oUTKAST Hey Ya! iArista/
12 YOUNGBLOODZ HLIL' JON Damn! (Arste/
@ RUBEN STUDDARD Sorry 2004 U/
14 LUDACRIS {fSHAWNNA Stand Up (Def Jam South/i0JMG)
15 M. LEE 11J. DUPRI Wat Da Hook Gon Ba Fo’ Reedlinersal
@ MARY J. BUGE HEVE Not Today /Geffen
17 € UNIT Stunt 101 /interscape/
JUVENRE in My Life (Cash Money/Universsl
LUDACNIS Spiash Waterfalls (Def Jam SouthyI0IMG)
YING YANG TWINS f/LIL’ JON... Sah Shaker 7¥T)
JOE More & Mors Uive) .
T.4. Rubber Band Man (Grand Mustle/Atisntic)
MUSIQ Forthenight Def Sou10JMG)
CHINGY fSNOOP DOGG & LUDACMES Holidae In (0TP/Capitol
INCK CANNGN Gigolo Live/
BOW WOW 11JAGGED EDGE My Baby (Cokwmisa/
TRILLVLLE Neva Eva (BME/Warmer Bros)
2PAC {MOTORIOUS B.).G. Runnin’ (Dying Te Live) (Amsrwinterscape/
81C TYMERS /. KELLY Gangsta Girl (Cash Meney/Unvwrsal
@ USHERHLUDACIIS & L' JON Yosh (Arista/

#1 MOST ADDED

2 I'm Really Hot {Gokd Mir 5/

#1 MOST INCREASED PLAYS

TWISTA FIKANYE WEST & JAMIE FOXX Siow Jamz /Atlantsc;

TOP 5 NEW & ACTIVE
JAHEIM FIJADAKISS Diamond In The Rutt Drine MiléWarner Bros.
MEMPHIS BLEEK F(T.I. AND TRICK DADDY Round Here /Roc-A-FellalIMG)
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MASTER P Them Jeans New No Lamwt/Koch/

URBAN boging en Page 35.

MICKELBACK Figured You Out /Roadrarner/20JMG/
AUDISSLAYE | Am The Highway Serarscepa/ipic/
PUDOLE OF MUDD Away From Me /Geffon/

STONE TEMPLE PILOTS AllIn The Suit That You Weer /Atkentic/
STAND Se Far Away FipElvitrafEG/

LONCIN PARK Numb Warmer Sres./
AUDIOSLAVE Show Me How To Live Mwarscapatpc/
TRAPT Still Frams (Warner Bres)

THREE DAYS GRACE |l Hate) Everything About Yeu Uve/
A PERFECT CHICLE Weak And Powerless (Vipsv/
OFFSPRING Hit That Colembia/
GODSMACK Re-Align Fepabic/Unrversall

JET Are You Gonne Be My Girl ElstrrafE6/
MICKELBACK Semaday Roadrunner/10/MG/
GODSMACK Serenity (Republic/Universal)

DEFAULT (Taking My) Lits Away (TVT)

STANND How About You /Fiin/ElektrafFEG)

SEETHER Gaselin /Windap/

TANTRIC Hey Now (Mavericik/Reprise/

RED NOT CILI PEPPERS Fortune Faded Warner Bres)
LIMP BIZKIT Behind Biue Eves (Fiinterscape/
MCUBYS Megaiomaniac /Eaic/

DARKNESS | Balieve in A Thing Called Leve /Ast... Destrey/Atiantic/
CHEVELLE Closwre £/

KID ROCK Fosl Like Makin' Love (Tap Dag/Atisoc)
KORN Right Now Lo/
NOBBASTANK Owt Ot Centrel Astand MG/
P.0.D. Wil You (Arientic/

SHINEDOWN 45 (Acisntic/

:n SEVEIWSTEnm

#1 MOST ADDED

I DDORS DOWN Away From The Sun (Repubkc/Universal)

#1 MOST INCREASED PLAYS

AUDIDSLAVE | Am The Highway /interscape/Epec/

TOP 5 NEW & ACTIVE
A PERFECT CIRCLE The Outsider Vargin/
FUEL Million Miles (Epxc/
BLINK-182 Feeling Thns (Geffen/
CHEAP TRICK My Obsession (Bag3/
COURTNEY LOVE Mono (Virpw/
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ROCK bogins on Page 58.



www.americanradiohistory.com

= — == == - —_—w -

__THE BACK PAGES. Ia./ e

National Alrplly Ovorvlow. Jnnuary 16, 2004

URBAN AC COUNTRY SMOOTH JAZz

w w W Tw w W

1 1 ALICIA KEYS You Don't Know My Name L/ 1 KEMNY CHESNEY Thers Goes My Lite (BA4/ 11 DAVEKOZ Honey Dipped (Caprtoll
3 2 R KELLY Step In The Name Of Love Live/ 2 ALAN JACKSON Remember When (Ansta/ 2 @ JAZZMASTERS Pusrto Baruss (Trippin W' Rhyth)
2 3 GERALD LEVERT U Goi That Love (Call 1t A Neght) EiektraFEG) 3 BROOKS & DUNN You Can't Take The Honky Tonk .. (drista 3 3 PRAFUL Sigh (Rendesvous/N-Coded)
4 JOE More & More Uve/ 5 TERM CLARK | Wanna Do It Al (Mercury/ 4 4 MINDI ABAM Flirt (GRP/YMG/
5 AVANT Read Your Mind (Geflen/ 7 TDBY KEITH American Soldver (OrsamWorks/ .5 CHRIS BOTT! Indian Summer /Cokamina/
6 KEM Love Calls /Abotown/ Unversal 8 TiM MCGRAW Watch The Wind Blow By (Curt/ 7 MICK COLIONNE High Fiyin’ (3 Keys Music/
7 1 MUSHK Forthenight Def Sou/10JMG/ 8 RODNEY ATKINS Honesty (Write Me A List) (Corty/ 6 CANDY DULFER Finsbury Park, Cate 67 /fagle Rock/
9 @ LUTHER VARDROSS Think About You (// 10 TRACY BYRD Orinkin' Bone /RCA/ 9 RICK BRAUN Green Tomatoes (Warner Bros.)
8 9 SMOKIE BORFUL | Need You Now [EM/ Gospel n BRAD PAISLEY Little Moments /Arista) 8 8 DARYL HALL She's Gone Rbythm & Groove/Liwd 8
1 RUBEN STUDDARD Sorry 2004 4/ 9 SHANIA TWAIN She's Not Just A Pretty Face Mercury/ n JIMMY SOMMERS Take My Heart... (Gemnitgher Octave)
H WILL DOWNING A Million Ways (GRP/YMG) 14 MARTINA MCBRIDE in My Daughter's Eyes (RCA/ 13 KIM WATERS The Ride (Shanacive!
10 DWELE Find A Way (Vigin/ 15 JIMMY WAYNE | Love You This Much [DreamWorks/ 10 12 KEMNY G. Makbu Dreams /Arista/
12 13 LUTHER YANDROSS Dance With My Father L/ 18 TRACE ADKINS Hot Mama (Capitalt 12 13 SEAL Touch (Warner Bros./ 1
13 ARETHA FRANKLIN Wondertui /nistal 18 SARA EVANS Pertect (RCA/ 14 LEE RITENOUR inner City Blues (GRP/VMG/
15 ERYKAH BADU Back In The Day (Motown/ 17 JO DEE MESSINA | Wish (Curty 17 MICHAEL MCOONALD Ain't No Mountain High Enough (Motown/
17 OUTKAST The Way You Move /Arista/ 19 JOSH TURNER Long Black Train (MCA/ 18 RICHARD ELLIOT Sty (GRPYMG/
16 17 MICHAEL JACKSON One More Chance (Epic/ 20 BUDDY JEWELL Sweet Southern Comfort [Columiva/ 15 DAVIO BENOIT Watermelon Man (GRP/YMG)
18 JAGGED EDGE Walked Outta Heaven (Cokumiva/ 22 CLINT BLACK Spend My Time /Equity Musx Group) 16 18 SIMPLY RED Sunrise /simplyred.com/
20 ASHANTI Rain On Me (Murder Inc.10IMG/ 2 JOE NICHOLS Cool To Be A Fool Unwersal South/ 19 STEVE COLE Everyday (Warner Bros.)/
19 20 JAHEIM Backiight [Drvme Ml/Warner Bros.) 23 KEITH URBAN You'tl Think Ot Me /Capital 20 MARC ANTOINE Funky Picante /Rendervous/
il YAN HUNT Seconds 01 Pleasure (Capitol 24 GARY ALLAN Songs About Rain (MCA/ il PAMELA WILLIAMS Afterglow (Shanachue/
24 JAVIER Beautiful U R (Caprtol) 25 BLUE COUNTY Good Little Girls (Asyhm/Curd) 23 BASS X Vonni /Lieed 8
23 KEM Matter Of Time Wotown/ 26 CRAIG MORGAN Every Friday Afternoon (B8A) 22 DOWN TO THE BOME Cellar Funk Narada/
22 24 ANTHONY HAMILYON Comin’ From Where I'm From /So So Def/Arstal | 27 DIERKS SENTLEY My Last Name (Capitol) 4 KIRK WHALUM Oo You Feel Me (Warner Bros.)
25 25 ALGREEN | Can't Stop /Bive Nota/EML) 28 CAROLYN DAWN JOHNSON Simple Lite /4risza/ 25 25 RICHARD SNITN Sing A Song (4440/
- SILK Side Show /Ligud & 39 RASCAL FLATTS Mayberry /2ynic Stroet) 27 € WIROSHIMA Revelation (Heads Up international)
27 MANHATTANS Turn Out The Stars Zove Lo/ 2 KELLIE COFFEY Texas Plates /BNA/ 26 27 BMANCULBERTSON Serpentine Fire (Warner Bros./
2% NINDRED THE FANILY SOUL Stars (Hadclen Beach/ 30 BRIAN MCCOMAS You're in My Head (2yric Straet) 28 28 GREGG RARUKAS Riverside Orive /.Coded/
X BRIAN MCXMIGHT Back Sest (Gettin' Down) Motown/ 32 TRACY LAWRENCE Paint Me A Barningham (DresmWorks) 29 NAJEE Eve 2 Eys /N-Coded)
- FLOETRY Getting Late DreamWorks/ 35 PATTY LOVELESS On Your Way Home /Epic/ 30 RIPPING TONS Bella Luna Paat/
#1 MOST ADDED #1 MOST ADDED #1 MDST ADDED !
BABYFAC A MCENTIRE Somebody al '_
#1 MDST INCREASED PLAYS #1 MDST INCREASED PLAYS #1 MDST INCREASED PLAYS ’,“
N RASCAL FLATTS M
TOP REW & ACTIVE TOP NEW & ACTIVE TOP 5 NEW & ACTIVE
YRO GYRA
BRI 1 (4440
J
URSAN begins on Page 35. COUNTRY bagins on Page 48. Smooth Jazz begins on Page 55.

ACTIVE ROCK ALTERNATIVE TRIPLE A

W W W Tw W TW
1 LIS PARK Numb /Warner Sros.) 1 LINICN PARK Numb /Warner Bros/ 1 1 MOWIE DAY Pertect Time Of Day /Epec/
2 PUDDLE OF MUDO Away From Me /Gef/an/ 4 JET Are You Gonna Be My Girl FintrrafEG) 2 2 COUNTING CROWS She Don't Want Nobody Near (Geffen)
3 THREE DAYS GRACE () Hate) Everything About You (ive/ 2 3 OFFSPRING Hit That Cokembes/ 3 3 SARANMCLACHLAN Fallen /Arstal
4 MICKELBACK Figured You Out (Raadrumer/0/MG) 3 4 TNREE DAYS GRACE (1 Hate) Everything About You L/ive/ 4 4 DAVE MATTNEWS Save Me /RCA/
5 5 TRAPT Stll Frame Warner ros) 7 @ WCUBUS Megalomaniac /Eic/ 7 @ GUSTER Carehul PainvReprisei
7 OFFSPRING Hit That /Cokembsa/ 5 6 BLNK-182 Fesling This /Geffen/ 5 6 SHERYL CROW The First Cut Is The Despest /4&M/Interscope/
8 AUDIGSLAVE | Am The Highway finterscopettas/ 8 7 SWITCHFOOT Meant Te Live /Sed int/Cakwmbis/ ] . TRANS When | Lesk Te The Sky Zokemisa/
8 8 SEETHER Gaseling Mindap/ 8 . AUDIGSLAVE | Am The Highway /interscopepic/ 8 STEREOPNORICS Maybs Tomorrow /V2)
9 9 LIMP BIZXIT Behind Bus Eyes (Fin/interscape/ 10 9 RED NOT CIILI PEPPERS Fortuns Faded (Warner Sres) 13 . RVE FOR FIGNTING 100 Yoars (Awara'Coumbia/
12 @ WCUBUS Megalomaniac i/ 8 10 PUDDLE OF MUDD Away From Me [Geffew/ 8 10 JONNY LANG Red Light (ASA¢Marscope/
10 11 SEVENSUST Enemy /7V7) 12 0 CMEVELLE Closurs £pic/ 10 JACK JOHRSON Tayler Uack Johnsan Music/Unversal
4 CNEVELLE Clasure £pic/ 11 12 TRAPT Still Frame /Warner Bres./ n NDIGO GIRLS Porfect Werld £pxc/
18 GODSMACK Re-Align Rupublic/Uinvarsal 13 13 NOOSASTANK Out Of Contrel AsiandiOMAG/ 18 THRILLS One Horse Town (Vrpiv/
16 STAIND How Abeut You (Fip/ElektrafEG) 16 NICKELBACK Figured You Out Resdrwmer0MNG) 14 JOE FAIRSTMAN Brosking Al The Ground (Atissnic/
1115 KORM Right Now Eaic/ 14 STAIND How Absut You FinElattratEG/ 12 15 MEUSSA ETNEMDGE Broathe AsiandfOMG/
17 @ WOOBASTANK Out Of Contrel /isised 0IMG/ L[] LOSTPROPHETS Last Train Heme Calmbia/ 18 COLDPLAY Meses Capitad
13 17 STAND SeFas Away FinElkiraEEL) 15 17 STAMD Se Far Away Fip/Elnktra/EES) 15 17 THORNS Blue (AweraTobmisy/
20 . JET Ace You Gonna Be My Girl EltrrafE6) 20 FINGER ELEVEN One Thing /Wieran/ 2 ‘ JET Are You Gonna Be My Girl EletirafE6)
15 19 A PERFECT CIRCLE Weok And Powariess /Vipin/ 19 STORY OF THE YEAR Until The Doy | Die Mdoverich/Raprise/ 17 18 REM. Bad Doy Warner Bres)
b«] A PERFECT CIRCLE The Outsider Virpi/ 2 FOO0 FIGNTERS Darfing Nikki MaswaliCA/ 19 20 VAN MORRISON Oncs in A Blus Meon Sibw AsroEMC/
b7} TANTRIC Hey Now Movench/Raprise/ 28 OARKNESS | Befieve in A Thing Called Love Adsr...Destray/Atisntic/ 22 21 MATCHBOX TWENTY Bright Lights (Arisnrc/
21 22 RED WOT CILI PEPPERS Fortune Faded /Waraer Bres) 23 AR Siver And Cold Droam Works/ 21 22 JOMN EDDIE If You're Hers When| Get Back (Thnill Shewrl ast Highway!
22 23 PAL. VAl You At/ % LIMP BIZXIT Bokind Bius Eves FipMnverscape/ - . NORAN JONES Surwiss B NoraFMC)
-3 SHINEDOWN 45 Athntic/ 27 A PERFECT CIRCLE The Owtsider Mipie/ 25 24 ROGNEY I'm Shekin' (Geten/
27 METALLICA The Unnamed Fesling Elattra €56/ 22 25 OUTKAST Hey Ya! AAnsta/ 21 25 MAVERNICKS | Wam To Know SanctaerySRG!
28 SMILE EMPTY SOUL Newhere Kids Lo/ b KORN Right Now Fpic/ 24 28 STING Send Your Leve /ASAdiwterscape/
2 FUEL Milion Mites £aic/ 2 i SMILE EMPTY SOUL Nowhers Kids Love/ 28 27 SANTANA HALEX BAND Wiy Don't You & | (Ansta/
o] LOSTPROPNETS Last Train Home Lahwmbia/ 2 CRYSTAL METNO® Bem Toe Slew V2 r] LYLE LOVETT My Baby Den't Telerate LurdvLost Highwey!
26 29 STONE TEMPLE PILOTS Allin The Suit That You Weer (Attestic/ “ COURTREY LOVE Mene Vipiv/ - JOUN MAYER Clarity (Awave/Cokeniia)
N . msuuu.m 30 0 POB. WA You Athetic/ 2 EASTMOUNTAMSSUTN Rain Come Down OreamiVerts/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
fc/l STROKES Reptika (RCA/ a NORAH JONES Sunrise [Bive Note/EMC)
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
INCUBUS Megalomamac Epwc/ COURTNEY LOVE Mono Vargm NORAH JONES Sunrise /Bive Note/t ML/
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
APARTMENT 26 Give Me More (Atlantic/ OAVE MATTHEWS Save Me (RCA DAMIEN RICE C ’
COURTNEY LOVE Mano /Vargw/ ’ LO-PRO Sunday (Geften) 3 00ORS OOWN He b/ &
7 TRAPT Echo /Warmvﬂmxl 3
3 / STUN lation ) 216 M
TRAPT a)

AOCK bagiss sn Page 53. ALTERNATIVE boging ea Page 63. TRIPLE A boping on Page 89.



www.americanradiohistory.com

- gl - %
‘ :‘
.' |
| 4

4

..~ By Erica Farber

ay Clark has an extensive background in radio
programming and management stretching
back over 30 years. His name has been
associated with many legendary call letters
and successes.

Less than two years ago he joined Sirius to
oversee all of its entertainment and
information (Talk) streams. This includes
working with talent, production, engineering
and Sirius’ partners ta create innovative
programming designed to attract subscribers.
Since joining the company, Clark has also been
given overall responsibility for programming
on all of its 100-plus channels.

Getting into the business: “When I was a kid in
Pittsfield, MA, 1 ended up with abscessed ears, ear
infections. I had to go see a doctor. We picked up the bus at
Park Square, downstairs from WBRK. the local radio station.
We were standing outside on one of those windy days
wind chill was about 20 below. This guy Dan Healy saw us
standing there and said. ‘Come up to the station. You can
look out the window and see when the bus is coming. That
was my first experience with radio.

“Then, my parents used to have a night out. Every
once in a while they couldn’t get a baby sitter, so they
would bring me. Their favorite place to go was the Sheraton
Hotel. There was a guy named Al Forest who played organ
there, and he had a 15-minute radio show. I went one time
and played the first note of his show.

“Last but not least, I was the class musician. [ was
pretty good. I played drums and sang. We had a radio show
on WBRK on Saturday mornings produced for and by
teenagers. I sounded a lot like Ricky Nelson, and girls used
to stand in the balcony and scream. It was fun. The guy
operating the control board was graduating, and they were
looking for someone to replace him. As I grew older. I got
into the music scene. I rolled back into radio because 1 had
dyslexia. People didn’t know what dyslexia was then. 1
figured if I got on the radio. because everything was tive
copy. I'd be too embarrassed to make misakes, and I could
learn how to read.

“1 was always very goal-oriented. [ took a full-time job
at WSBS/Great Barrington, MA. I said I would be there for
three years. then go to WTRY/Albany, NY, where I would be
for six years; then to WBZ/Boston, where I would be until I
was too old to be on the air; then to WPRO/Providence.
where I'd be the Program Director. What actually happened
is, I went to WSBS, and just about three years later I went
to WTRY. I became the PD. I outlived everybody, and so |
stayed. I was PD for about two years and brought the
station up to No. 2.

“CapCities noticed what happened and offered me the
PD job at WPRO. Then I had to make a decision. Do I want
to be on the air or a PD? [ asked myself, if I were in a top
10 market, would I hire me to be on the air? It came back a

88 + R&R January 16, 2004

JAY CLARK

Executive VP/Programming, Sirius

tesounding no. Shortly after that I was offered a weekend
on-air gig on WBZ. I didn't take it. 'm a big believer that if
you can picture things, you can get there.”

Joining Sirius: “Walter Sabo and I have been friends
for years and have worked together a long time. I was with
WinStar and Sports Fan Radio Network, my first network
experience. Walter said, Tve got these guys in California
doing this comedy thing that’s perfect for you. Wouldn't
you like to be back in Los Angeles? I was traveling a lot
with WinStar. [ love L.A., and so I decided ‘Why not?”

“When the dot-com thing crashed, the money got pulled
away. All of a sudden I found myself out of work and took a
job with Entercom at WRKO/Boston. It's a great company, but
somewhere along the line Walter was consulting here. [ got
the call one day: ‘Can you be in New York tomorrow? This
might be something you want to look at. I came and just fell
in love with Joe Clayton. who is my boss.”

Structure of his department: “I am responsible for
everything that goes on the air. I'm also responsible for
loaking at strategic programming moves as we go forward.
Then we have VP/Music Steve Blatter; VP/Talk. News &
Entertainment Jeremy Coleman; and VP/Operations Joel
Salkowitz. Under them are the directors of programming.
Each format category has a director. Under the director
come the programmers. Each programmer has one or two
channels or streams. The programmers are basically in
charge of making sure that the music is right, that the
1otations are correct, that the personalities sound good
and that this place sounds wonderful, fun and all that
other good stuff.”

Programming philosophy: “The cust: is king,
and we're here to serve the customer. The most important
thing we can do is give our subscribers a wonderful audio
experience. We research them. We care about them. We
take their suggestions very seriously. The other side of that
is taking a look at underserved groups. A good example of
that is OutQ, our gay and lesbian Talk stream. Here's a
group of people who have not been served audio-wise at
all. And there are other underserved groups that we're
planning to superserve as we go forward.”

How Sirius differentiates itself from the
competition: “We have play-by-play sports in hockey,
basketball and, now, football, thanks to our new partner,
the NFL. If you want to listen to these games, you can hear
them across the country on our platform. We have
exclusive contracts with NPR. We have an exclusive
contract with Public Radio International. Our music
philosophy may be a little different from theirs, but we're
both trying to superserve different categories. Because we
have 60 to 70 streams for music, we can afford to do that.”

Biggest challenge: “Sirius is the most amazing place,
and the most amazing things are happening. We do have
the pressure of our listeners. We want to make sure our
channels are right, but nobody knows yet. As long as we
keep our finger on that pulse. we're going to be successful
with the listeners. We're doing programming that’s going to
drive subscriptions because it's good and interesting.”

Is he a friend or foe of terrestrial radio? “Tm a
friend. My entire career, except for the last year and a half,
has been in terrestrial radio. We will allow terrestrial
stations to do what they do best: to be local. What we're
doing is giving somebody who travels a platform. Someone
who's displaced. who moves from New York to Rorida. is
getting something they can't get otherwise. A Buffalo Bills
fan who moves to Houston now has the ability to stay with
his team and get good, solid delivery of that product. It's
not dropping in and out.”

State of the industry: “Radio’s healthy. I'd like to see
a little more localism. The bigger companies would say
they are local, but the reality is that there’s not as much of
it as there used to be, There is some dissatisfaction with
terrestrial radio right now. It comes with the
overcommercialization of many stations. Look at the

number of units and minutes running on music stations.
That's got to change.”

Something about Sirius that might surprise our
readers: “We have people who are really excited about
coming to work and who are working long houss. There's a
team here. We have our own emeigency broadcast system.
When something happens, we are immediately on the air
with it. and we tell people where to go for information.
The day of the big blackout we went on the air and said,
‘There’s a major blackout in the Northeast. To find out
more, go to stream 101-105 Nobody will ever miss
anything. We were the only stations In the city that stayed
up completely. The NPR station in town actually came up
and used our studios for three days because we had
electricity and they didn't.”

Career highlight: “There are so many. Turning WPRO-
AM around and having WPRO-FM turn into a CHR station
and making those stations No. 1 and 2 in the market. We
had the same experience at WTIC/Hartford and had the
same results. Hot Hits' became a national format. I'm
proud of what we did at WTKS/Orlando. We took a Talk
format, and. with Walter Sabo’s and Harry Valentine’s help,
were able to prove that you could do a young Tatk format
that would be viable both financially and in the ratings for
a long time.”

Career disappointment: “When we converted WABC/
New York. I wish we had done that differently. We would
have saved the company millions, because It took a long
time for that thing to catch on. Making the change was
exactly right. If you take a look at WABC today, it's one of
the premier Talk stations in the country, and Phil Boyce
has done an extremely good job. I'm not saying it
shouldn't have gone Talk: I just don't think we did it the
way we should have done it.”

Most influential individual: “There are a number.
In the CapCitjes days, Joe Somerset was very influential
and a good person. | would be remiss if I didn't mention
Walter Sabo and the help, friendship and guidance he’s
given me over the years. My career would be very
different if it weren't for Walter. Dick Rakovan is another
one. He saved my job. I was getting ready to quit and
become a professional musician, and he talked me down
from the ledge. There are so many wonderful people who
have helped me, believed in me and been my work
associates.”

Favorite radio format: “T'm a News/Talk junkie. I
love young personalities. I look at Howard Stern and have
to say, Here's a guy who is one of the best radio
communicators I've ever run across. [ also love Jazz.”

Favorite song: “Mood Indigo.”

Favorite movie: “Right now, it's Master and
Commander. Going back, I love Singin’ in the Rain. 1 love
Bogie movies, and I've always admired Orson Welles.”
Favorite book: "Leadership Techniques of Attila the
Hun.”

Favorite restauramt: “Chez Jay's in Santa Monica,
CA”

Beverage of choice: “Beer. I'm liking the small,
locally brewed ales.”

Hobbdes: “I sail. I have a captain’s license. It's been a
dream of mine, and I think I'm going to live on a boat here
in Manhattan. I'm looking at a 45-foot catamaran. It
allow me to sail on the weekends and live the way I want
to live. Another hobby is my family. There's my wife, Cathy,
and Alex, my 6-year-old. who is the light of my life. I have
three childien from my first marriage, Joanne, Michelle and
Jay. Now I have two grandchildren. It's a little strange.
because I live in New York, and my immediate family lives
down in Florida. I'm still commuting. It's working, and 1
couldn’t do it without Cathy.”

E-madl address: “jclark@siriusradio.com.”

Advice for broadcasters: “Follow your dream, and
don't be afraid to work at it.”
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GERALD LEVERT
Wear It Out

The next singie from his acclaimed new album

STROKE OF GENIUS

and the follow-up to the #1 smash

U Got That Love (Call It A Night)

Produced by: Gerald Levert & Edwin “Tony” Nicholas
Management: Leonard Brooks for LB Management

www.gerald-levert.com
\/\/\
IMPACTING 4

URBAN AC

NOW!!} J_S |

smgle to" U!ot fHat |

time numbers explode’
- Kathy\Brown, WM
' it. Love this} ¢ .';‘0 1 . .
Whatbls gff?](?" |

Great song, one of my favorites
on the cd.”
- Steve Crumbley, WDLT

“Its a smash. Going right id at 4:15"
’A | - Rocky Love, WIMX

This one’s got staying power. ..

www.americanradiohistorv.com
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Last Spring, 3 different Boston stations, owned by 3 different
companies, representing 3 different formats all agreed on one thing:
Bill Aydelott should create and produce their TV campaigns.

On July 18th, they were also all smiling.

WQSX, Star 93.7 (Rhythmic AC) Entercom, Tom Baker, VP & Morket Manoger

I've worked with Bill for years in several different markets. WQSX has seen steady growth since we

launched the Leeza campaign, reaching its best 12+ number yet this past spring at 3.2°. He has a

particular knack for getting the most out of on-air talent, combined with a great strategic sense for,
how to reach the listeners you want to reach. Frankly, it's hard to say which he knows better —

tv or radio. Fortunately, we can benefit from both.

WTKK, 96.9 FM Talk, Greater Media, Matt Mills, General Manager

Establishing FM Talk in Boston was no small challenge. Original TV was a big part of our strategy,
and Waverly has done all of it from the start. The subsequent steady rise in ratings took us from #17
to #7, with P12+ numbers up to 4.1°. This guy quite simply understonds the medium, the format and
the listeners we’re seeking.

WXKS, KISS 108 (CHR/Pop), Clear Chonnel, Cadilloc Jack McCartney, Program Dir.

A year ago we did an original Patriots football TV spot with Waverly that heiped vault the station to
#1°* (P25-54) for the first time in 10 years, while the moming show moved into equally dominant
numbers (5.1 to 7.6, P25-54). We came back for more this past spring, and with the new KISS Cash
Cow spot, our key demo W25-34 numbers jumped 8.7 to 12.3°, and for the moming show, an z
astounding 9.8 to 16.8™!! Yeah, Aydelott knows how to make tv spots that REALLY do impact Arbitron. <t

Cash Cow

When the programming’s right, it's amazing what a creative, hands-on TV director
with 25 years of experience can contribute.

WAVERLY

MOTION PICTURES

Waverly Motion Pictures, 95 Federal St., Salem, MA 01970
Telephone: 978-745-5727, Cell 978-590-6500 Email: B.Aydelott@waverlymopic.com

*Spring 2003 Arbiron, M-Su, 60-12m **M-£ 6-10am “**Spring 2002 Arbitren, M-Su, be-12m
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