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J Records: Easy As 1, 2, 3 
J Records accomplishes an extremely rare feat this week as 

its acts land in the top three spots on R&R's Urban AC 

chart. Ruben Stud - 

darts "Sorry 2004" 

moves into the top 

spot. succeeding "You 

Don't Know My Name" 

by Alicia Keys. now at 

No. 2. Meanwhile, 

Luther Vandross climbs 

to No. 3 with "Think 

About You.' 
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R &R News/Talk All -Star Players 
Coinciding with the 2004 R&R Talk Radio Seminar being 

held this week in the nation's capital, R&R presents the 

annual News/Talk/Sports special issue. R&R News/Talk/ 

Sports Editor Al Peterson has assembled the definitive 

yearbook of the format's all -star players: From program- 

mers to hometown heroes to network hosts. R&R has it 

all! The lineup begins on the next page. 

16 Grammy Awards 

The most awarded country male artist in history 

He's given us his best for years, 
now let's give him ours... 

"In These Last Few Days 
add date March 8th 

C A 
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N S I D E 

PACKAGING PROGRAMMING 
Consultant Walter Sabo believes radio can 
bring in more revenue if it repackages its 

programming elements in "sections," the 

way newspapers do. Sabo says stations can 

create special sections for women to attract 

those advertisers that will happily pay a 

premium to reach them. In addition, this 
week's Management/MarketingfSales section 
features sales authority Irwin Pollack. who 
overrules objections from fans of the Yellow 

Pages. Plus, the Media Audit shows how 
radio reaches active voters better than other 
media do. 

Pages 10-14 

THE CURB PHILOSOPHY 
This week's R&R Country section features an 

exclusive interview with Curb Records 

Chairman Mike Curb. He offers a new 

perspective on the changing landscape of the 

recorded -music industry and looks at the 

challenges and rewards of his company's 
long -standing investment in country music. 

Page 65 

r7i NUMBER ONES 

CHR/POP 

JESSICA SMPSON With You (Columbia) 

CINRNYTHMIC 
UMBI YUAmtlai... Yeah (Arista) 

MAN 
USER YLUDACN{... Yeah (Arista) 

URBAN AC 

RWBI $TUX*RD Sony 2004 (J) 

COUNTRY 

TOSY KEITH American Soldier (Dream Works) 

AC 

swam TWA N Forever Ñ Fa Atvays (Mercury1D AHG) 

NOT AC 

3 DOORS DOWN Here Without You (Repubkvl/nrversal) 

SMOOTH JAll 
coos eOTTI Indian Summer (Columbia) 

ROCK 

MICE I= Figured You Out (Roadrunner/10JMG) 

ACTIVE ROCK 

NCKHaACz Figured You out (Roadrunner WWI 

ALTERNATIVE 

NOCUOUS Megalomaniac (fpc) 

TRIPLE A 

NORM ARIES Sunrise Out Note/EMC) 

CHRISTIAN AC 

MATTHEW WEST Mon (Universal South/EMI CMG) 

CHRISTIAN CHR 

ANEW CAM- Rips Hen (NCI 

CHRISTIAN ROCK 

EUTLESS Tesson (AEC) 

CHRISTIAN INSPO 

STEVEN C. CIMPI AN Marsa Made For... /Spnosd 

SPANISH CONTEMPORARY 

DMTAI E Codons El Mn. (Say Discos) 

TEJANO 

of uno La Nepe Tomase (EMI Lahr) 

REGIONAL MEXICAN 

Emu DE MAIM Legumes De Costal (Lira) 

TROPICAL 

VICTOR MANUEUE Tengo Ganas (Sony Dictar) 
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News/Talk All-Stars Of 2004 
A yearbook look at some of the format's best 
By Al Menem 
R 6R Ns*UTalk Sports Editor 
apeteraoneral a dremOS corer 

They say that a picture is 
worth a thousand words. As 
someone who had a long ca- 
non in the no- pictures world 
of radio before transitioning 
to the equally picture-free 
world of writing for a living, 
I can't help but take offense 
at that old adage. 

But as this year's R &R 
News /Talk special issue be- 
gan to roll off the presses, I 

cxrnfess to having gained a lot 
more understanding about 
what that old saying truly 
means. So will you as you 
look at the faces of some of 
the format's most successful 
practitioners on the pages 
ahead. The pictures do, in- 

deed, speak volumes about 
how many talented profes- 
sionals there are working in 
News /Talk radio. 

In a recent issue (1/16) we 
saluted the 36 nominees for 
this year's R&R News /Talk 
Industry Achievement Awarels, 
but it seemed there had to be 
a way to recognize even 
more individuals from all 
walks of the industry for 
their contributions to the 
success of News /Talk radio. 
That was the genesis for 
News/Talk NI -Star Players. 

The next time you see or 
speak to any of the individu- 
als featured in this special, I 

hope you'll take the time to 
congratulate them and say 

Sae Pap 2S 

Erickson Official 
As KKSF /S.F. PD 
Br Cava Inks 
RiR Snotty Jar Ediea 
oa_AaáoaaaISatr. can 

Michael Erickson hasofficialty 
added PD duties at Clear 

Channel's heri- 
tageSrnooth Jar, 
KKSF/San Fran- 
cisco. Erickson, 
currently PL) of 
co-owned Urban 
AC KISQ /San 
Francisco, has 
been interim Pt) 
of KKSF since 
Steve Williams' 

departure in November 20CL3. 

"After an exhausting search 
all over the country for the right 
person to program KKSF, I 

found him sitting two doors 
down fmm me," Clear Channel 
Regional VP /Programming 
Michael Martin said. °Michael's 
programming discipline and 
k notvkdge will be a tremendous 

BuCKsON Soo Palo 21 
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Rush: The Teflon Talk Host 
Study shows influence, loyalty remain constant 

A new, independently conducted study by 
Paragon Media Strategies calls Premiere Radio 
Networks talk host Rush Limbaugh the "Teflon 
Talk Host." Results of the recently completed 
pro¡ ct show that most Limbaugh listeners have 
remained loyal and that his influence on the 
American political dialogue has remained re- 
markably consistent in the wake of his admitted 
addiction to prescription painkillers and subse- 
quent legal problems. 

The Paragon study surveyed 405 respondents 
who listen to Limbaugh's daily national radio 
show "regularly" (27 %) and "occasionally" 
(73 %). Male and female participants between the ages of 15-64 
were asked a series of questions to gauge their opinions of 
l.imbaugh's admission, as well as about how the upcoming presi- 
dential election will affect time spent listening to his program and 
how influenced listeners are by his radio show. 

MIAMI See Pap 21 

Limbaugh 

Bubba Beached By Clear Channel 
Controversial host fired by executives in Tampa 

N Aim A AGM= 
RUR Radio Editor _.---._&_-J__ a con 

The ongoing scru- 
tiny of broadcast inde- 
cency by Capitol Hill 
legislators has led 
Clear Channel's Tampa 
management to cut its 
ties with controversial 
morning personality 
Bubba The Love Sponge 
Clem. 

Clem, whose Bubba Radio 
Network was based at Active 
Rock WXTB (98 Rock) /Tampa 
and included WJRR /( blando; 
WPIA /Jadevemvi&. ;and WYNF/ 
Macon, GA as affiliates, was of- 
ficially handed his walking pa- 
pers Tuesday morning. The 
night before, all vestiges of 
Clem and all references to his 
show had already been removed 

LATEST 

Clear Channel Misses Forecasts, 
But Hogan Optimistic About '04 
%Ass Nserot 
Ra wul a .&eau 

trees cam 

Clear Channel on Tues- 
day reported Q4 earnings 
that were below forecasts, 
but company management 
insisted there is reason for 
optimism in 2004. The corn - 
pany's earnings per share 
were flat at 30 cents, 3 cents 
shy of the consensus esti- 
mate of analysts polled by 
Thomson First Call, al- 
though net income grew 
from $184 million to $187 
million. 

Overall company revenue 
increased 4 %, to $2.3 billion, 
while operating income in- 
creased 2%, to $416 million. 
However, the company's ra- 
dio division saw Q4 revenue 
slip 1 %, to $965.8 million - 

Clear Channel attributed the 
dip to weak local ad revenue - and operating income de- 
cline 6 %, to $3643 million. 

For the full year, Clear 
Channel's net revenue grew 
6%, to 58.9 billion, while net 
income increased from $725 
million ($1.18 per share) in 
2002 to $1.5 billion ($1.85). 
For the radio division, 2003 
revenue slipped 1%, to $3.7 
billion, and operating in- 
come fell 2%, to $1.4 billion. 

Diming a Tuesday -morn- 
ing conference call with ana- 
lysts and investors, Clear 
Channel Radio CEO John 
Hogan said that, despite the 
declines, the radio business 
is recovering. "What is en- 
couraging - not just for 

EAB-u lias Pap 

from WXTB's website. 
The decision to part 

ways with the host came 
after Clear Channel last 
month received a record - 
setting $715,000 penalty 
for several 2001 broad- 
cast segments of the 
Bubba The Love Sponge 
program deemed inde- 
cent by the FCC. 

Clem's sudden firing 
came just 48 hours before Clear 
Channel Radio President /CEO 
John Hogan was to appear as a 

witness at a Feb. 26 House Tele- 
communications Subcommittee 
hearing on the Broadcast l- 
cency Enforcement Act of 2004, 
introduced by Subcommittee 
Chairman Fred Upton (see story, 
)'age 4). 

WBBA Si. Pap 21 

Strassell Rises To 

Infinity SVP /Prog. 
Zenner, Preston take 
on new responsibilities 
la KMIN Swum 
R8R A:wc,are Raw row 
eberrna eraao.a«lprmmrn 

Infinity Broadcasting has pro- 
moted Greg Straesell to Sr. VI'/ 
Programming. He succeeds 

StntsssN Winer 
Steve Rivers, who was pnxnoted 
to President /Programming last 
month following the departure 
of Andy Schuon. Straw!! will 
work alongside VP /ß°gram- 
ming and KROQ /t.as Angeles 
15) Kevin Weatherly. 

MINTY Soo Pape 21 

Coming next week: A Country Divided! 
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TALK RADIO AWARDS NOMINEES RADIO & RECO 

NEWS /TALK STATION OF THE YEAR 

KFI /Los Angeles 

NEWS /TALK LOCAL TALK HOST OF THE YEAR 

Chris Baker 
KPRC /Houston 

clear 
r 

Leadership In Talk Programming 
We're proud of your recognition by Radio & Records. 

We salute all Clear Channel Radio personnel, executives 
and talent who are committed to excellence and integrity 
in talk programming 

Your remarkable dedication has established 
Clear Channel as the best radio group in the world. 

:Pd1 CLEARCHANNEL eio 
LEADERSHIP INTEGRITY EXCELLENCE 

www.choreorsers.com 

Bill Handel 
KFI /los Angeles 

NEWS /TALK NATIONAL TALK HOST OF THE YEAR 

Rush Limbaugh 
Premiere Radio Networks 

Glenn Beck 
Premiere Radio Networks 

NEWS /TALK PROGRAMMER OF THE YEAR 

Robin Bertolucci 
KFI/Los Angeles 

NEWS /TALK GENERAL MANAGER OF THE YEAR 

Greg Ashlock 
KFI /los Angeles 

NEWS /TALK EXECUTIVE OF THE YEAR 

Kraig ICitchin 
President /CEO Premiere Rodio Networks 

www.americanradiohistory.com
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Music To Include FBI 
Copyright Warnings 
Same warning will appear on music, videos, 
software 

N Rib Camay 

tco rtnosywadaYtlraro/QS can 

Representatives of the RIAA, the 

Motion Picture Association of 
America, software manufacturers 
and game makers held a press con- 

ference last week at the FBI's Los 

Angeles headquarters to announce 
a new initiative against 
copyright infringement. 
Starting soon, the 
same newly designed 

FBI seal and warning 
will be appearing on 
software, electronic 
games, videocassettes, 
DVDs and - an industry 
first - major -label music. 

The warning reads, "The unau- 
thorized reproduction or distribu- 
tion of this copyrighted work is 

illegal. Criminal copyright infringe- 
ment, including infringement with- 
out monetary gain, is investigated 

by the FBI and is punishable by up 
to five years in federal prison and 
a fine of $250,000." 

That's pretty blunt, but RIAA 
Exec. VP /Anti -Piracy Brad Buckles 

said at the conference that the RIAA 
is looking at the warning primarily 

as an educational tool. "It is our 
hope that when consumers see the 

new FBI warning on the music they 

purchase, both physically and digi- 
tally, they will take the time to learn 

the do's and don'ts of copying and 
uploading to the Internet," he said. 

"As this seal attests, these are se- 

rious crimes, land there are) serious 

consequences - including 
federal prosecution -to 

making unauthorized 
copies or uploading 
music without permis- 
sion, and consumers 
should be aware of 

them. We are very grate- 
ful for. the FBI's dedication 

to helping all copyright owners 
enforce their rights." 

He continued, "We also hope this 
is an attention -grabbing reminder 
to music fans: Piracy is no victim- 
less crime. It affects everyone who 
brings music to the public. It hurts 
not only today's musicians, but the 

up- and -coming artists of tomorrow 
who now might not get signed to a 

contract, as well as thousands of 
less- cekkbrated individuals, like the 

tas Pals 11 

Remington Manages CC /Denver 
Connor now KFMD, KHOW, KOA & KTCL VP /GM 

Mark Remington has been pro- 
moted to Market Manager for Clear 

Channel's Denver cluster, which 
comprises Triple A KBCO, Active 
Rock KBPI, CHR /Pop KFMD, 
News /Talk KHOW, Sports KKZN, 
News /Talk KOA, Classic Rock 

KRFX and Alternative KTCL He 
will also continue as VP /GM of 
KBCO, KBPI, KKZN & KRFX and 

Clear Channel Concerts. 
At the same time, Regional VP/ 

Sales, Rocky Mountain Region Pat 

Connor has added VP /GM duties 
for KFMD, KNOW, KOA & KTCL. 

"These are two seasoned profes- 

sionals who have a passion for this 

Remington Connor 

business and for this community," 
Clear Channel Sr. VP /Rocky Moun- 
tain Region Lee Larsen said. "We 
are excited to have them lead this 
Denver team." 

DENVER Soo Pass le 

KSJL -FM Moves To CHR /Rhythmic 
KSJL- FM/San Antonio on Feb. 20 flipped from an Urban AC simulcast 

with Clear Channel market sister KSJL -AM to CHR / Rhythmic, using the 

moniker "Hot 92 -5 - Where Hip -Hop lives." The station will challenge 

Univision's crosstown KBBT, which is currently No. 1 12+ in the market. 

Jay Shannon will serve as PD of the new station. Shannon, whose ca- 

wer spans over 15 years in the CHR arena, will also remain PD of Clear 
Channel's CHR /Pop KXXM /San Antonio. 

"In a market like San Antonio, one Rhythmic outlet isn't enough," Shan- 

non told R &R. "I have a great support team in (Clear Channel execs) Doc 

Wynter, Steve Smith and Bill Richards. It doesn't get any better than that" 
Hot 92 -5 debuted with 10,000 songs commercial -free, playing such art- 

ists as Jay -Z, OutKast, Missy Elliott, Ludacris, Snoop Dogg and Beyond. 
KXXM Promotions Director Heather Bailey and the KXXM sales team, in- 
cluding Sales Manager Mike Hall, all add similar duties at Hot 92 -5. 

A look at the studio at NYU S Clive Davis Department of Recorded Music 

Davis Goes Back To School 
Record honcho brings studio to NYU classroom 
el rim Cumin working studio designed specifi- 
MR Must Una 
bananadundxaas can cally with students in mind. 

BMG North America Chair- "The idea was to build an edu- 

man /CEO Clive Davis has 

teamed with Troy Germano of 
Studio Design Group to provide 
students at New York Univer- 
sity's Tisch School of Arts with 
hands-on experience in the in- 
ner workings of the music in- 
dustry. The Clive Davis Depart- 
ment of Recorded Music is an 

educational facility featuring a 

cational facility for recording that 
also had a strong emphasis on the 
overall studio process and busi- 
ness," said Germano, who brought 

in longtime colleagues Dave Bell of 
Whitemark LTD in England and 

Dave Malekpour of Professional 

Audio Design to assist in design- 

ing the studio classroom. "We 

BAYS Soo Page 17 

EMI CMG Label Group Formed 
York President of new unit as staff is cut in reorg 

EMI Christian Music Group has 

cut one-tenth of its staff and reorga- 
nized its internal operations in an 

effort to position itself for the new 
music marketplace. Changes in- 
dude the formation of a new EMI 
CMG Label Group, which will in- 
clude Sparrow and ForeFront 
Records and their imprints. 
Forefront employees who were not 

cut in the restructuring have moved 

to the EMI corporate offices in 
Brentwood, TN. 

Peter York, previously Sparrow 
Label Group President, has been 

upped to President of EMI CMG 
Label Group. Former ForeFront 
Records President Greg Ham has 

been named Exec. VP /Business De- 
velopment for EMI CMG, and his 

duties will include supporting joint 
ventures EMI has with Gotee and 

Tooth & Nail Records. York and 
Ham report directly to EMI Chris- 
tian Music Group President /CEO 
Bill Heam. 

York said, "The focus of the new 

label group will be to create the best 

EMI (2111 See Pans le 
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Legendary PD Al Casey Dies 
By Ala Judea 
AIR Rtlo Edda dam 

Al Casey, the first 
person to serve as PD 
for an FM Top 40 radio 
station, died late Mon- 
day at his home in 
Bainbridge Island, WA 
after a lengthy bout 
with cancer. He was 60. 

In March 1971 Casey 

signed on WMYQ -FM/ 
Miami for Bartell, which later 
became Charter Broadcasting. 
The move was historic, as Top 

40 stations until that time had 
been found only on the AM dial. 
The launch of WMYQ influ- 
enced Cecil Heftel to purchase 

Cessa 

WMJR /Ft. Lauderdale, 
FL, which in late 1973 

would become WHYI (Y- 

100) /Miami -a hugely 
successful Top 40 that to- 
day remains a CHR /Pop 
under Clear Channel's 
stewardship. 

Casey also served as 

Pafor KSLQ & KXOK/ 
St. Louis and KCMO & 
WHB /Kansas City and 

from 1981 -82 held National PD 

duties for Charter Broadcasting. 

In 1983 Casey took over as 

OM for KOGO & KPRI /San Di- 
ego, but seven months later he 

CASEY to Pass 1S 
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KPHX /Phoenix 
To Go Comedy 

Hollywood -based All Comedy 
Radio has planted the seed for the 

purchase of its first owned- and -op- 

erated radio station. The comedy - 
programming provider has entered 

into an LMA with Continental 
Broadcasting of Arizona, owner of 
KPHX/Phoenix, that gives ACR the 

option to buy the station at a later 

date. 
ACR will begin operating KPHX, 

which presently airs a Regional 
Mexican format as "Super X," on 
March 1. Jonathan Molina will con- 

tinue as KPHX's GM and will over- 
see the station's flip to all-Comedy. 

ACR co- founder and CEO Mi- 
chael OShea said, "Our 24/7 Corn - 
edy format will provide Phoenix 
radio listeners with a compelling, 
unique and diverse alternative pro- 
gram choice. Plus, it gives All Com- 
edy Radio a wonderful platform 
from which to develop new pro- 
gramming, both for the local mar- 

ket and the ACR international net- 

work" 
ACR co-founder and Chairman 

Kent Fmmons said, "This is an im- 
portant day for All Comedy Radio. 

We've always planned for an 

owned -and- operated station group, 
but to start in Phoenix, the 15th- 
largest radio market, is beyond our 

KPMX See Pass 21 
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House Continues To Tackle 
Broadcast Indecency 
Infinity memo details stern approach 
By Adam Jacobson 

SF Rail kJol r 

wcodsorr aradandlecords tom 

1 he House Telecommunications Subcommittee this week 
kept up its quest to halt the dissemination of indecent ma- 
terial on America's radio and television stations with a new 
hearing that was set to include Clear Channel Radio Presi- 
dent/CEO John Hogan. 

Rep. Fred Upton, who chairs the 
subcommittee, on Tuesday con- 
firmed thatHogan will be a witness 

at the hearing, which was scheduled 
for Feb. 26. Subcommittee members 
were to hear Hogan's views on 

broadcast indecency - and this 
week's dismissal of Bubba The Love 

Sponge Clem by Clear Channel/ 
Tampa (see story, Page 1) may have 
been prompted by Hogan's impend- 
ing trip to Capitol Hill. 

It appeared that Thursday's House 

session was going to focus primarily 
on TV, as ABC Television Network 
President Alex Wallau, Fox President/ 

Entertainment Gail Berman, NBC 

President /Research & Media Devel- 

opment Alan Wurtzel, Paxson 
Chairman /CEO Bud Paxson and 

PappasChairnan /CEO Harry Pap- 

pas were also called to testify. 

This should be the last hearing on 

Upton's Broadcast Decency Enforce- 

ment Ad, which would increase ten- 

fold the fines the FCC can impose 

for broadcast indecency. Upton 
hopes the bill will soon make its way 

to a floor vote by the full House. 

This week's hearing will come 

two weeks after a daylong hearing 
during which Viacom President/ 

COO Mel Karmazin, all five FCC 

commissioners and NFL Commis- 

sioner Paul Tagliabue were grilled 
about indecency on television and 

radio, particularly the notorious Su- 

per Bowl halftime incident. 
Meanwhile, in light of the mom' 

than 200,000 complaints the FCC 

received about Janet Jackson's 
breast -baring Super Bowl XXXVIII 
performance, the commission has 

decided to suspend its ex parte no- 

tification rules, which normally 
require that all interested parties be 

served with copies of complaints. 
While it is not known if Clear 

Channel is now taking a stricter ap- 

proach to indecency at its radio sta- 

tions, Infinity last week made it clear 

that it will not tolerate any program- 

ming "that could conceivably ht. 

INDECENCY See Page 6 
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BUSINESS BRIEFS 

Broadcasters' Foundation Seeks More Corporate 

Involvement 
Tie Broadcasters' Foundation. which provides financial help to 

radio and television personalities and their famines in times of 

need, is seeking to attract additional corporate involvement with its 

Angel program. launched last week. With a donation. each station 

in a cluster can receive the foundation's On the Air magazine and a 

plaque denoting Angel membership. For more information. contact 
Broadcasters' Foundation PresidenVCEO Gordon Hastings at 203 

862 -8577 or ghastings ®txoadcastersfoundation.org. 

Los Angeles Radio Revenue Tops S1 Billion In 2003 

Los Angeles. the nations No. 2 market as ranked by Arbitron. re- 

mains the world's top market in radio revenue, the Southern 
California Broadcasters Association reported. The SCBA said 
that, according to data compiled by Miller, Kaplan. Arase & Co., the 

58 stations registering in the Arbitron radio metro for L.A. posted 
revenue of $1.04 billion in 2003. marking the first time a single mar- 

ket has exceeded the billion- dollar mark in radio spending. Miller 

Kaplan's George Nadel Rivm said L.A. is the second- fastest -grow- 
ing market among the nation's top 50 markets. right behind Sacra- 
mento. Auto dealers continue to be the leading spenders. the SCBA 

reported, while television is again No. 2 - emphasizing the impor- 
tance of radio in driving TV viewership. Meanwhile. the grocery cat- 

egory moved back into the top 10 for the first time in several years. 

Disney Defends Itself In Conference Call 

Walt Disney Co. board members and executives in a confer- 
ence call on Monday gave a vote of confidence to Disney 

Chairmar/CEO Michael Eisner and said they stand by the company's 

corporate governance. The call came ahead of Disney's annual share- 

holders' meeting. set for March 3 in Philadelphia - the home of 

Comcast, which made an unsolicited takeover bid for Disney on Feb. 

11. The call also served as an opportunity for the company's top 

brass to respond to the efforts of former director Roy Disney, nephew 

Continued on Page 17 

R &R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5 °0 of gross earnings from radio advertising. 
('wane since 

:/VW., YUAN 2/1l104 2/:.1, , : - . N 

R &R Index 191.10 ' 224.09 220.68 +15ní I3 
I)ow Indwî* ils 7,914.96 10,627)15 10,619.13 +34e4 ,1p1% 

S&P 500 837.10 1.145.11 1.144.11 +37% .15ck 

FCC: Third -Adjacent 
Limits Unnecessary 
Says no public- interest reason for LPFM rule 
ffN Jos Nomad 
RiR Ilwrii 6ornords ppm 

n a report delivered to Congress on Feb. 20, the FCC en- 

dorsed the findings of a congressionally mandated study that 

determined that the third- adjacent channel protection Con- 

gress granted to full -power radio stations against low -power 

FMs' interference isn't necessary. The FCC suggested that 

Congress rewrite the regulation. 
"There appears to be no public - nels. Further, the R.0 said it could 

interest reason to retain the third -ad- resolve any interference problems 

jacent minimum -distance separa- that might arise after a rule change 

tion requirement," the FCC said, on a case- by-case basis. 

pointing to the Mitre Corp. study's The agency also suggested that 

conclusion - which mirrored the Congress riecortsider completing the 

FCC's own findings - that LPFMs second phase of the study, which 

pose "no significant risk of causing requires listener tests and an eco- 

interference" to MI -power stations nomic analysis. Mitre and the FCC 

operating on third -adjacent chan- FCC Us Psis 
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NAME THREE 
PEOPLE WHO COULD 

BEST RELATE TO 
YOUR AUDIENCE 

WE BET A 60- SOMETHING YEAR OLD, 
BURNED OUT RADIO TALENT FROM 

BOSTON WAS NOT ONE OF THEM 

The House is dosed. The Party has moved. 

GET THE REAL PARTY, 
GET ThE PARTY UNE° 

Vital Show Information 

Leng t i , 5 Hours / Saturday nights 

Forma CHR 

COmnlerc rriverllOn Lacet 7 minutes' / hour 
National 4 minutes / hour 

Includes one optional tical break each hour (4 minutes) 

Provided Via Satellite 

Broadcast Window Eastern Sandend Time 7 pm - 12 on (live) 
Central Standard Time 6 pm - 11 pm (live) 

Mountain Standard Time 5 pm - 10 pm (ive) 
Pacific Standard Time 4 pn - 9 pm (live) 

First two hours repeat for Masons who wont islet Mat 

Market Exclusi c Yes 

CAL L 1 -800- 959 -1321 ONI INE ZEORADIO. COM 
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Indecency 

Caromed from Pape 4 

considered indecent by the FCC." 
In an internal memo sent by In- 

finity Chairman /CEO John Sykes 
and President /COO Joel Holland- 
er to reinforce topics discussed in a 
Feb. 18 conference call that also in- 
cluded Karmazin, employees were 
asked to "exercise extreme caution 
in making decisions relating to pro- 
gramming." 

In the memo, a copy of which was 
obtained by R &R, Sykes and Hol- 
landerexplaind that both houses of 
Congress "are now vigorously en- 
gaged in the crusade against indecen- 
cy" They continued, "It all adds up 
to an environment in which no In- 
finity stati&or employee can afford 
k take any risks in this area." An In- 
finity representative later called the 

memorandum simply a "reiteration" 
of existing company policy. 

In Los Angeles, Infinity /Los An- 
geles VP /AM Programming David 
Hall instructed staffers at News out- 
lets KFWB and KNX that live inter- 
views and live telephone cal Ls would 
not be permitted orrthe stations un- 
til digital delay equipment could be 
installed. The equipment was ex- 
pected to be in place by the end of 
this week. 

Meanwhile, Infinity's Alternative 
KROQ /Los Angeles reacted to the 
indecency mandate by squelching a 
bit called "Sex U.," featuring morn- 
ing show member Ralph Garman, 
that had run every Thursday for five 
years. 

NextMedia was also said to have 
addressed indecency at its stations: 
A memo reportedly sent by Presi- 

dent /co -COO Skip Weller and 
WEXT & WIIL /Kenosha, WI GM 
Kira La fond stressed to staffers that 
one should not "use any word that 
you wouldn't say in front of your 7- 
year -old child." However, Weller 
told R&R that the memo, which was 
obtained by the Chicago Sun -Times, 
"was something I don't want to put 
out." 

Weller said that while NextMe- 
dia has no official policy regarding 
indecency, his company has discus- 
sions concerning indecency issues 
"all the time." He added that it's 
difficult to create a policy on inde- 
cency and said the NAB and the 
RAB are both working on codes of 
conduct that he thinks could pro- 
vide an equitable solution that 
doesn't infringe on First Amend- 
ment rights. 

FCC 
Continued from Pape 4 

both believe the findings of the 
study's first phase make the second 
phase unnecessary. 

The report met with immediate 
responses both in favor of and op- 
posed to its conclusion, but the most 
significant reaction may have come 
from Sen. John McCain, who prom- 
ised that he will soon introduce leg- 
islation to make the FCC's recom- 
mendations into law. 

"Four years ago broadcasters 
masqueraded their concern about 
competition from new low -power 
FM stations in grossly exaggerated 

claims of thtet k Le," McCain said 
in a statement praising the FCC re- 
port "While it may be too late totum 
back the clock on the radio consoli- 
dation that has occurred, low -power 
FM may be one means of providing 
the public with a locally oriented al- 
ternative to huge national radio net- 
works." 

On the other side of the issue is 
the NAB, which opposes doing 
away with the protection. NAB Sr. 
VP /Corporate Communications 
Dennis Wharton said, "It is unfor- 
tunate the FCC is relying on the 
deeply flawed Mitre study in mak- 
ing its recommendation to Con- 
gress. local radio listeners should 

not be subjected to the inevitable 
interference that would result from 
shoehorning more stations onto an 
already overcrowded radio dial." 

According to the FCC, three par- 
ties that filed comments on the re- 
port supported retaining third -ad- 
jacent channel protection, while 18 
favored elimination or modifica- 
tion of the rule. However, the com- 
mission noted that 10 individuals 
who favored elimination of the pro- 
tection also reported that their lo- 
cal LPFM stations were experienc- 
ing co- channel interference that 
could be eliminated if the stations 
were moved to third - adjacent fre- 
quencies. 

Earnings 
Continued from Page 1 

Clear Channel, but for the entire ra- 
dio industry - is that the viability 
of radio is really pronounced," he 
said, adding that with increased per- 
formance will come advertiser sat- 
isfaction. "As advertisers look for 
greater return and greater value, ra- 
dio's core strengths really shine in 
this envinxhment." 

Looking ahead, Hogan said the 
radio division is seeing increased 
activity across a broad range of re- 
gions and market sizes and that 
he's encouraged by improvements 
in local advertising. it was not our 
best category last year, and to see it 
rebound as we move into Ql is very 
encouraging," he said. "We're also 
seeing increased strength in our 
traffic and nontraditional revenue, 
which tend to be very locally driven, 
and that is encouraging as well." 

Meanwhile, Clear Channel COO 
Mark Mays spent Tuesday's confer- 
ence call resisting demands from an- 
alysts for more details about the 
company's Ql parings, but he re- 
peatedly stated that the company 
has seen sequential monthly im- 
provement since November 2003 
that he expects to continue into 2004. 

While Mays stuck to the compa- 
ny's policy of not offering monthly 
guidance, he quickly fired back 
when Goldman Sachs analyst Rich- 
ard Rosenstein suggested that Jan- 

uary revenue might post a decline 
vs. a year ago but still improve com- 
pared to a wider decline in Decem- 
ber. "1 never said January was 
down," Mays said. He did say that 
Clear Channel expects radio reve- 
nue will improve 3%-5% in Ql. 

Entercom Profit Up 
Entercom's Q4 earnings per share 

of 42 cents were well ahead of the 
consensus estimate of 38 cents from 
analysts polled by Thomson First 
Call, as net income rose from $18.8 
million (38 cents) to $21.8 million 
and revenue grew 3 %, to $104.6 mil- 
lion. While Q4 free cash flow in- 
creased 1%, to $31.8 million, operat- 
ing income slid 1%, to $39.3 million. 
On a same- station basis, revenue 
dipped 1% and operating income 
declined 4%. 

For 2003, Entercom rebounded 
from an $83 million loss ($1.70 per 
share) to post a profit of $71.7 mil- 
lion ($1.41), as net revenue improved 
3%, to S401.1 million; free cash flow 
grew 10% to $115.6 million; and op- 
erating income rose 8%, to $140.2 
million. For Ql 2004 the company 
forecasts same -station net revenue 
will increase 3%5%and predicts net 
income per share of 21 cents -23 cents. 

Whileheexpnesaed some wariness 
about Ql, Entercom CEO David 
Field said radio's outlook improves 
when the industry's long -term pro- 
jections are considered. "Business 
conditions aren't bad for Ql, but 

they aren't terrific either," he said 
during a Monday -morning confer- 
ence call with investors. "I would be 
disingenuous if I didn't share a bit 
of disappointment that we are not 
experiencing a stronger quarter as 
an industry." 

However, Field said that although 
current pacings are disheartening, 
he believes radio's financial picture 
will improve later this year. "More 
encouraging are the underlying eco- 
nomic and political factors that give 
us considerable optimism about Q2 
and the second half of 2004," he said. 

"Our own independent conversa- 
tions with advertisers indicate a 
more positive trend in expectations 
for advertising outlays for the re- 
mainder of this year. The important 
point to be made is that business has 
improved since Q4, and we have 
every reason to believe that as long 
as the economy doesn't go back- 
ward, we will see accelerating 
growth in radio in the near future." 

WW1 EPS 
Matches Forecasts 

Westwood One's Q4 earnings of 
31 colts per share matched the fore- 
cast of analysts polled by Thomson 
First Call, even though net income 
fell from $345 million (33 cents) to 
$31.1 million and net revenue de- 
clined 3%, to $146.1 million. Free 
cash flow declined 9%, to $32.9 mil- 
lion, while operating income slid 
7%, to $52.4 million. The company 

TRANSACTIONS AT A GLANCE 
Neatly baesactlees as Orse'islaI by MA FMaecial Mefwab te/ Mans in ant moat kin MWI. 

FCC ACT IONS 

Ridge Plans Visit To FCC 

Director of Homeland Security Tom Ridge will participate in the 
FCC Media Services and Reliability Council's next meeting. 

which is scheduled for Tuesday, March 2 at 10am ET. The council - created in the wake of the Sept. 11, 2001 attacks to protect the 
reliability and security of the nation's media infrastructure in the event 
of a similar catastrophe - will present its final reports and recom- 
mendations to leaders from the broadcast. cable and satellite indus- 
tries. The meeting will also conclude the council's work under its 
initial two -year charter. 

FCC Hits Emmis With One -Two Punch 
he FCC on Feb. 17 denied Emmis' appeal of a $21.000 fine 
levied against WKOX (0101) /Chicago morning man Mancow 

Muller for three airings of the rap song -Smell My Finger." which 
contains sexually suggestive lyrics that the FCC said violate its in- 
decency rules. The FCC fined the station $7.000 for each of three 
broadcasts of the song in March and May of 2001. The FCC has 
since handed Emmis another $7,000 fine for a fourth broadcast of 
the song on 0101, which also occurred in March 2001. In reaction 
to the fines, Emmis spokeswoman Kate Healey told RBR. 'Emmis 
takes concerns about our content very seriously. We are evaluat- 
ing our options in regard to the FCC's latest actions. 

Saga Loses FCC Battle In Springfield, MA 
The FCC on Feb. 2G handed Saga Communications a $4.000 

fine for the recording and subsequent airing of a telephone con- 
versation on Active Rock WLZX/Springfield, MA without first alert- 
ing the party that the station planned to air the call. Furthermore. 
the FCC denied a complaint filed by Saga against Western Mass 
Radio Co. - the owner of crosstown Triple A WRNX - for what 
Saga said were excessive demands resulting from the unauthorized 
on -air call. 

The trouble started on Jan. 25, 2001. when WLZX air personal- 
ity Christopher Laursen asked WRNX listeners to call him. Laursen 
ended up taking a call from Dave Sears, a WRNX air talent who 
posed as a listener. During the call. Laursen asked Sears if he 

Continued on Page 17 

attributed the declines to weaker 
local ad revenue, partially offset by 
strength on the national side. 

For 2003, Westwood One's net in- 
come slipped from $109.1 million ($1 
per share) in 2002 to $100 million (97 
cents) as net revenue declined 2%, 
to $539.2 million, and operating in- 
come fell 5 %, to $170 million. 2003 
free cash flow dropped 8%, to $107.2 
million. 

"Last year was a difficult one for 
the company," WW1 President/ 
CEO Shane Coppola said during a 
Feb. 18 conference call with inves- 
tors. "Advertisers shifted their 
spending patterns and inserted a 
level of uncertainty and volatility - 
particularly in the local advertising 
marketplace - that we have not 
seen for a long time." 

However, Coppola is bullish 
about WW1's 2004 outlook. "At a 
minimum, we will deliver on our 
2004 revenue projections," he said, 
insisting that the company's finan- 
cial picture is improving and that 
he expects WW1's Ql results to 
start the turnaround. "We now 
know January's and February's 
revenue and assure you that Ql 
revenue will be up," he said. 

"January's revenue was slightly 
better than last year, and February's is 
better than last February. We believe 
that we are well positioned to devel- 
op new business, build advertiser de- 
mand and return to growth in 2004." 

Univision Beats The 
Street 

Univision, which owns 72 radio 
stations in the US. and Puerto Rico, 
beat analysts' predictions by a pen- 
ny as Ql earnings per share came in 
at 17 cents on net income that im- 
proved from $36.4 million (14 cents) 
to $58.9 million. Net revenue rose 
44 %, to 5408.1 million, due in part to 
Univision Radio, which was created 
after Univision completed its Sep- 
tember 2003 acquisition of Hispanic 
Broadcasting. For Q4, the radio divi- 
sion saw revenue of $762 million and 
EBFIDA of $27.4 million. 

Univision's full -year net income 
grew from $86.5 million (34 cents) 
in 2002 to $155.4 million (55 cents) 
in 2003, while net revenue rase 20%, 
to $131 billion. Univision Radio saw 
2003 revenue of $83.6 million and 
EB11DA of S30.9 million. 

Additional reporting by Adam Jacob- 
son. 
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"The Daily Service is one of the most consistent parody services I've ever worked with. Its topical, it's timely, and arrives in time to 
make an impact on morning drive. Overall, The Daily Service is user friendly, it's liked by talent, and its a great addition to the sound 
of morning talk radio." 

I I Program Director Mike Elder. WRKO Boston 

"To my knowledge there is no other comedy service out there that actually deals with that day's hot topics that are right off the front page 
of the newspaper. That's the key to this, ifs so timely. The nice thing about Saturday Night live is the bits that they do when they're 
relating to something that happened big in the news that week. Well this is hot in the news that morning. There's nothing more timely 
that's out there. " 

"This may be the funniest comedy service in the history of radio." 

Program Director Phil Boyce, WABC New York 

Hall of Fame Broadcaster Scott Shannon, WPLJ New York 

"Two bits a day, and you're gonna want more when you sign up with The Daily Service. I've used them. These guys are fun, 
they're great, they're topical, they stay on top of current events and what you get with The Daily Service ... a lot of great talent and 
entertainment for your audience. Call 'em. Sign up with The Daily Service. I promise ya, your audience is gonna love it." 

Hal Jay Morr?ings. WBAP Dallas 

"It's been dear from day one that by using Erik's current event/cultural parodies we have attracted many younger listeners who 
previously thought A.M. stood for the time they wake up. The parodies are key to 'lightening up' the everyday topics." 

Curtis Sliwa. Morning Talkshow Host, WABC -New York 

'Very topical, fast and, most importantly, funny! If something happened last night you can be assured TM's The Daily Service will have 
something useable in the morning." I 

I 

Rusty Humphries, Nationally Syndicated Talk Show H 

"An amazing, topical and funny daily service that all demos and aN market sizes can count on for comedy' 

Ja Towers Host, Ja & Rachael in the Morning, 93.1 WDRQ Detroit M 
r 4 

Y Jay 9 " 

"Erik Hastings has put together some of the best topic-based radio satire to come along in ages. I used his creativity on WLS in 
Chicago, and have added it to the mix at WRKO in Boston. Hastings is a natural. He finds angles in the most sublime ',pry and adds 
greatly to the entertainment elements so desperately needed in great talc radio." 

Mike Elder. Director of Programming and Operations, WRKO Radio -Boston 

"These guys really understand the value of being timely. The parodies are very funny and are a perfect compliment b the big story of the 
day. We couldn't be happier.' 

Bob Shomper, Program Director. WBAP Radio -Dallas, TX \ 
You make my life so much easier. Thank you very much for the great material." 

Travis Boxx, Producer,. Kiel Radio- Seattle 

!These parodies are very timely. That is what makes them so valuable. 
Jerry Ager, Afternoon Talkshow Host. WPTF Radio, Raleigh -Durham, NC 

"Yes, we're a 'music station,' but our morning show concentrates on local p -mind topics, and world and national issues. There 
is no better way b end a more serious topic than with a bit of parody! Erik Hasting has his finger on the of these issues, and 
produces great material on a daily basis. I first experienced his wit and wisdom wh filing in for Curtis & Kuby on WABC. I liked it 
so much we brought it to Washirtaon." J 

If 
Jack Diamond, "The Jack Diamond Morning Show" , Mix 107.3, WRQX/Washington, D.0 

Two great bits fresh out of the whacked mind óf Erik Hastings 
in your in -box every morning, plus sing starts and talk beds galore. 
What more can we say? Oh yeah, "market exclusive" ... so contact 

K Kate Delaney today at 972.406.6807 or DelaneyiTMCentury.com. 

Hear the demo now at www.TMCentury.com! 
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EXCELLENCE IN BROADCASTING 

NETWORK 

New York/WABC A 8% Boston/WRKO A 15% 

Los Angeles /KFI 

Chicago/WLS 

Philadelphia/WPHT 

San Francisco /KSFO 

Dallas/WBAP A 13% 

Washington/WMAL A 13% 

Detroit/WJR A 14% 

Houston/KPRC 23% 

and many others 

Source: Arbitron Fall 2003/Summer 2003, Metro Survey Area, AQH, Person 12+ 

/MN MIL GlC 
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Use ̀ Sections To 
Gain New Revenue 
Program to women like newspapers, TV do 

Lince 1970, radio has earned only 7 % -8% of all ad 
money spent. In more than 30 years, that hasn't 
changed. Whenever RAB President /CEO Gary Fries 
gives a speech, he says he wants radio to attract 10% of 
advertising dollars, and at RAB2004, Interep formally 
committed to the 10% mark as a strategic objective for 
the industry by 2010. 

One way to achieve - 
that 10% goal is to take 
money from print, not 
from other radio stations. 
Remember that in every 
single city in America, 
the daily newspaper 
grosses more than all the 
radio stations combined. 
That's the most impor- 
tant statistic in American 
radio. While you're pounding the 
other radio company, the newspa- 
per guys are laughing at you. 

Sure, newspaper circulation is 
declining. You think you have trou- 
ble selling nights? Check newspaper 
circulation figures on Tuesdays. 
Think you have lousy demos? 
Newspapers are primarily 50 -plus. 
So why do newspapers constantly 
pull multipage daily commitments 
from advertisers like Macy's, Bur - 
dines, JCPenney, Sears, Revlon, 
Mavbelline, Kraft and Pfizer? 

Walter Sabo 

The Secret Of 
Newspaper's 

Success 
The retail advertisers 

you seek buy newspa- 
pers first, TV second and 
radio maybe. Yet radio is 
by far the best way to 
reach working women 
during the day. Radio de- 

. livers women of all de- 
mographics, all day, in prodigious 
numbers. Why can't that be more 
effectively sold? Not because of the 
sales department. No salespeople 
work harder than radio salespeople. 
The reason is stations. 

Newspaper advertisers buy sec- 
tions. The lucrative women's -retail 
advertisers - department stores, ca- 
terers, shoe stores, boutiques, bridal 
services and phone companies - 
buy the environment offered by these 
sections. They're usually labeled 
"Style," "Entertainment," "Social," 

4 4know the most powerful people in radio 

By Walter Sabo 

"Family," "Food," "Health" or "Per- 
sonal Money." These sections are tar- 
geted to women, and advertisers pay 
a premium to be placed in that edi- 
torial envircxtment. 

TV Stations Know The 
Secret Too 

Smart TV stations also know the 
power of sections, which means 
they're also getting some of the 
money radio should be earning. 
Think about the TV station in your 
city that has the No. 1 local mom - 
ing show. Go to the website for that 
show. You'll find sections. 

For example, KPRC -TV /Hous- 
ton's website displays the following 
sections that match segments on its 
turning show: "Dr. J Money Man," 
"Fox Food," "Family & Health" and 
"Fashions." See for yourself at 
uuucclick2ltruston.com. KPRC is able 
to attract local, women- targeted ad- 
vertisers to TV and away from print 
by selling sections. 

Now imagine the dilemma of ad- 
vertisers who really believe in radio 
and want to reach women in a wom- 
an- positive environment. What can 
they buy in morning drive? Which 
woman on the radio in your city can 
they support who will read live 
copy to sell a Lexus, Jared jewelry 

R&R February 27, 2004 

60- Socó.na'Copywzztor 

Time To Lose 
The Formula 

By Jeffrey Hedquist 
If and when you find yourself in a creative rut. try forget- 
ting everything you've been taught, heard or learned about 
writing radio spots. Instead, experiment by exposing the 
listener to a dramatic or emotional situation. 

For example, what would you say to someone barricaded 
inside a house it you could only talk to the person using a bullhom? 
How about someone on a ledge, ready to jump? What kind of 
persuasion would you use on your child on the other side of a 
locked bathroom door? How would you talk to someone stuck in 
an elevator? Tethered to you on a sheer rock cliff? Sharing a two - 
person kayak with you in raging rapids? 

Maybe it's more of an intimate situation - where radio often is 
anyway. Imagine someone sitting across from you at the Laundro- 
mat. How about next to you in bed? On the phone from the office 
at 3am? 

If none of those appeals to you, try writing a letter. Start a 
conversation with a friend or explain a complex subject simply. Tell 
a story to someone you really care about. Write someone's last will 
and testament. Eavesdrop on a confession. Draft a final letter from 
a desert island as you wait for a rescue team. Write a poem of 
adoration for a product. Write an angry letter of complaint. 

The less you approach your message as a radio commercial. 
the less it will sound like one. the more attention it will get. and the 
more likely it will actually work 

Send your un- radio, un- commercial -like communications to Jeffrey 
at Hedquist Productions. P.O. Box 1475. Fairfield, IA 52556: 641- 
472 -6708; lax: 641- 472 -7400: Jeffrey @hedquist.com; or 
www.hedquist.com. 

or a first -class seat on British Air- 
ways? Which female host could 
they give their dollars to? 

Yes, radio delivers the numbers, but 
radio does not deliver the environ- 
ment. It needs a woman-positive en- 
vironment with powerful, entertain- 
ing hosts who talk about the same 
things you see on Omit and The View 

The first spot at the end of "20 lite fa- 

orites in a row" is not the environ- 
ment many retailers dream of. 

You are very comfortable airing 
endless sports reports, race results, 
money and stock- market reports 
( "The Nikkei is down! "), and ski 

Continued on Page 12 

You won't find them in the corporate boardrooms and 
they're not on your station's payroll. They may have 
never even seen the inside of a studio. But with a diary in 
hand, they have the power to make you ... or break you. 

Diary Locator was developed to find the people with 
the power and help us deliver your message directly to 
their door. 

Need an introduction? Call Eagle Marketing. Because 
when you know the players, you realize that Tiny here 
enjoys his Smooth Jazz. Now that's not so scary is it? 

www.eaglemarketing.com EAGLE MARKETING SERVICES 
Direct Mail - Diary Locator-- Telemarketing 
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This man is not a psychic. 
Not an astrologer. Not a card reader. 

He doesn't know the future. 

But many believe that through hiiìì 
the Dead speak. 

Steve Godfrey 
Electrifies 

Saturday night TalkRadio. 

le 
Your listeners already 

r3elieve. 
No« cleared on 50+ stations inc ludintg 1<1 1( )\\ I VI) I<I') l 

1{661( 602 -381 -8200 D I.81`TA L 

ext. 201 eastern stations via ABC & Clear Channel 
ext. 211 western stations 
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`We're Using The Yellow Pages' 
According to Yellow Page Consulting President 
Merritt Mattson, the Yellow Pages generates $28.4 
billion in revenue annually, and 72% of that is 
profit. A market the size of Dallas could be worth 
as much as $80 million a year in Yellow Pages ad- 
vertising. Mattson reports that the Yellow Pages is 
the only medium that showed any significant 
growth in 2003, with a 7.2% increase in volume. It's 
taking millions of dollars out of your market un- 
challenged. 

Think of the payoff for the ra- 

dio industry if it could capture 
just 1% of those dollars. 
Mattson says, "Nobody 
ever talks to a busi- 
nessperson about the 
Yellow Pages except the 
Yellow Pages people." 
That's why it's so impor- 
tant to have a solid arse- 

nal of rebuttals ready for 
the objection "We're us- 
ing the Yellow Pages." 

Here are some suggested answers 
from Irwin Pollack. 

1. I can't argue with that. 
They've worked for many other 
businesses just like yours. But do 
you realize all your competitors 
have ads right on hip of yours? 
And many of their ads appear on 
pages ahead of yours. If I in your 
ads back to back with all your 
competitors', you'd be upset, 
wouldn't you? Instead of a big, 
expensive display ad, let's go 
with a listing in the Yelknv Pages 

and invest the savings with us. 

Beres how you can break away 
from the pack with as and really 
stand out from the competition. 

2. Since you can only change Yel- 
low Pages copy once a year, your ad 

has to be fairly generic. 
You're basically stuck with 
that piece of copy. Here's 
how we can promote those 
special sales you have with 
specific price and item 
points. 

3. The Yellow Pages are an 
important reference tool, 
and they're an important 
part of a well- rounded cam- 
paign. Yellow Page Consult- 

ing's research shows that creative 
media such as radio is a big influence 
on driving people to the Yellow Pag- 
es when they need something. Here's 
how we can create impact for you. 

4. Here are several letters from 
businesses like yours that have had 
great success with us, in addition to 
using the Yellow Pages. We can gen- 
erate the same results for you. 

5. Flow many people will see your 
ad next week? On our station, you 
will mach [this many] potential cus- 
tomers. That's too big a group to 
miss, isn't it? 

6. The Yellow Pages are a goad uxC 

of, or substitution for, your print dol- 

10 
Irwin Pollack 

lars. That will save money for 
broadcast backup. Wle can active- 
ly reach business prospects for 
you now. 

7. How much has your Yellow 
Pages expense gone up in the last 
couple of years? Our costs are up 
the least of all the major media. 
,Woe effkient. We make your bud - 
};et p) further - and that's smart 
spending, wouldn't you say? 

8. Why are you buying sudi a 

big ad in the Yellow Pages? Size 
alone doesn't give an advantage - just look at all the big escort- 
service ads. Here's what we rec- 

ommend. 
9. How much of your business 

comes from repeat customers or 
referrals? The Yellow Pages won't 
increase business from those peo- 

ple, but we can. Here's how we 
can help build name awareness 
for your store or senice to keep 
you top-of -mind and generate 
new business. 

Merritt Mattson is President 
of Yellow Page Consulting. 972 
Thomberry Creek Drive. 
Oneida. WI 54155. Reach him 
at 888 -311.8029; memttm 0 
aol.com or via www.yellowpage 
consulting.com. 

New England -based sales 
and management trainer Irwin 
Pollack provides hands -on. 
resultsonented seminars and 
in -house consulting on sales 
and management. He can be 
reached toll -free at 888 -723- 
4650 or via www.irwinpollack. 
coro 

Gain New Revenue 
Continued from Page 10 

and surf conditions. That's partly 
why radio is very good at winning 
dollars from male -targeted advertis- 
ers, such as automotive retailers. 

What Do You Talk About? 
Where are your reports on child 

care? Event planning? Personal 
health? Getting along at work? 
Shopping? Entertainment? (Oh, the 
agony most News station execs ex- 
press about airing entertainment 
reports. But isn't what you're doing 
this weekend important to you? 
Well, you're not alone.) Obviously, 
these reports wouldn't appeal just 
to women, they would also appeal 
to men who have kids, who have 
health issues and who go to work, 
shop and go to the movies. They'd 
appeal to everyone you claim you 
want to reach: people under 50. 

Myriad features that appeal to 
women have been well tested and 
very successful on many stations 
owned by Saga, with a plan created 
by Exec. VP Steve Goldstein. FM 
Talk targeted to women is the obvi- 
ous evolution. 

No Need To Pioneer 
Since you don't want to be first at 

anything, you can follow some suc- 
cessful pioneers. For example, the 
wealthiest person in show business 
isn't Clear Channel's Lowry Mays, 
it's a woman who does a daily talk 
show on TV for women. Talk WKXW- 
FM /Middlesex grosses over $20 
million a year talking to women all 
day. The average target of the station 
is a 38-year-old woman. 

And you can safely follow the 
blueprint of the most successful sta- 
tion in the history of radio, WOR/ 
New York, which was No. I in the 
market in terms of audience and 
billing from 1925 to 1980. Its success 

came from featuring women and 

The first spot at the 

end of "20 lite 

favorites in a row" 

is not the 

environment many 

retailers dream of. 

married couples talking to young, 
family-oriented women. 

In short, the bulk of the ad dol- 
lars that radio is not getting can be 
found in women's retail, which is 

available by taking advertising bud- 
gets away from print and TV. That's 
where the money is that will help 
radio finally rise to that 10% market 
share. Give those advertisers "sec- 
tions" on the radio that appeal to 
women, and you will win their 
money. 

Wafter Sabo has led 
consulting limn Sabomedia 
since 1984. His client list of 
major media companies 
includes Millennium 
Broadcasting, Standard 
Broadcasting and all 100 

Sirius channels. Sabo has 
also served as VP/GM of 
ABC Radio Networks and 
Exec. VP of the NBC -owned 
FM stations. Reach him at 
212 -681 -8181 or 
waiter ®sabomedia. com. 

STYLISH? SPUNKY? STREET -WISE? 
She's a loyal listener with the power to recall your station name 
during the next ratings period. Give her a station decal from 
Communication Graphics and she'll remember you forever. 
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Come Visit Us In Suite 1524 At The Westin Harbour Castle Toronto 

During Canadian Music Week! 

More than 125 stations in over 25 Canadian markets 

IUewfnr 20D4 

lUEi 

Monitors Canadian Music In Real -Time 

The recognized leader in music research is now monitoring Canada. 
Discover why the industry has relied on Mediabase for over 15 years. 

Radio Stations Call: 
416.922.1290 

Music Executives Call: 
212.896.5248 
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The Best Bet For 
Reaching Active 
Voters? Radio 

s the federal elections heat up, astute politicians 
and those organizations promoting political issues, ref- 
erendums and initiatives should be pitched on radio 
as a major part of their advertising arsenal. In a study 
of voting behavior and heavy exposure to the three ma- 
jor media - radio, TV and newspaper - the Media 
Audit found that radio reaches the most active voters. 

Heavy exposure was used to de- 
fine media use because it is the 
prime metric for defining the likeli- 
hood not only of reaching a target 
market, but building some frequen- 
cy against that target. Heavy radio 
listening is defined as three hours a 
day or more, heavy TV use is five 
hours a day or more, and heavy 
newspaper use is defined as one 
hour a day or more. 

Here are the results of 
Media Audit's analysis of 
120,753 adults. 

All political parties 
could be equally served by 
using radio for their adver- 
tising. Evaluated in terms 
of heavy exposure, radio's 
reach among voters is vir- 
tually equal across the po- 
litical parties, at 27% -28%. 
Heavy exposure to any of 
the three media, especially 
TV, tends to lean more 
Democratic. 

25-34 14.8 

18-34 20.9 

35-44 21.6 

45-54 22.6 

55-64 15.4 

65-74 112 

75+ 7.8 

Among people heavily exposed 
to radio, TV and newspaper, radio 

Demographic Reach, By Heavy 
Media Exposure 

a.o %may 
RdioEap . 

+Homy. 
TV bp. 

rw.r 
MwepoprEqi 

18-24 29.8 21.9 9.4 

25-34 29.5 . 17.4 11.3 

3544 303 16.6 14.0 

4554 26.6 18.5 18.6 

56.64 25.2 233 25.1 

65-74 24.0 29.1 38.4 

75+ 20.1 29.6 479 

Adults Reached, By Heavy 
Media Exposure 

aìdrnn %orwwat . 

Radio 27.7 V.6 27.9 

TV 24.8 16.7 19.5 

Newspaper 21.9 20.4 18.2 

Total 74.4 64.7 65.6 

Adults Who Voted In A 
Local /State /National 
Election In Past Year 

Hoary Expowo To Rood, 

Radio 24.7 

Newspaper 24.7 

lry 19.0 

Pad of radio's significant strength 
in reaching active voters is its broad 
demographic delivery across age 
groups. As noted below, the 18-34, 
35-44 and 45-54 age cells represent- 
ed nearly two -thirds of voters in the 
last city, state or national elections. 
About 22% of voters fell into each of 
these age cells. 

Voters From Last Local f 

State /National Election 

6.1 

is the most effective in 
reaching all adult demos up 
to age 64, scoring approxi- 
mately 30% reach in the 18- 

34, 3544 and 45-54 demos. 
In contrast, those people 
who are heavily exposed to 
newspaper and TV are 
skewed more to the 55+ and 
64+ demos. 

Pros On 
The Move 

At Interep's Infinity Radio 
Sales. Julie Fedroff and Stefanie 
Schreiber advance to VPs/ 
Directors of Sales in New York. 
while Nicky Cassidy and Joan 
McNamara move up to the same 
post in Dallas. Meanwhile. Dean 
Canter becomes VP /Director of 

Sales in Los Angeles. Fedroff, 
Schreiber, Cassidy and McNamara 
rise from Director /Sales; Canter 
was previously an AE. 

Irving Der is named Manager/ 
Publicity & Communications at 

Radio Disney. responsible for 

Radio Promotional Calendar 
March is.... 

Deaf History Month 
Habitat for Humanity March 

Gladness 
Health Care Diversity Month 
Honor Society Awareness 

Month 
Humorists Are Artists Month 
International Ideas Month 
International Listening 

Awareness Month 
International Mirth Month 
Irish -American Heritage 

Month 
Mental Retardation 

Awareness Month 
Music in Our Schools Month 
National Athletic Training 

Month 

National Caffeine Awareness 
Month 

National Chronic Fatigue 
Syndrome Awareness 
Month 

National Collision Awareness 
Month 

National Colorectal Cancer 
Awareness Month 

National Craft Month 
National Eye Donor Month 
National Frozen Foods Month 
National Ghostwriters Month 
National Kidney Month 
National Lawnmower Tuneup 

Month 
National March to College 

Month 
National Multiple Sclerosis 

Education and Awareness 
Month 

National Nutrition Month 
National On -Hold Month 
National Prepare Your Home 

to Be Sold Month 
National Talk With Your Teen 

About Sex Month 
National Umbrella Month 
National Women's History 

Month 

National Write a Letter of 

Appreciation Month 

Optimism Month 
Play the Recorder Month 
Poison Prevention Awareness 

Month 
Red Cross Month 
Rosacea Awareness Month 
Save Your Vision Month 
Spiritual Wellness Month 
Vulvar Health Awareness Month 
Youth Art Month 

1 -5 Newspaper in Education 
Week 

1 -5 Read Me Week 
1 -7 Return Borrowed Books 

Week 

1 -7 Universal Human Beings 
Week 

1 -7 National Cheerleading Week 
3 -9 Three -a -Day Week 
7 -13 Celebrate Your Name Week 
7 -13 Girl Scout Week 
7-13 Help Someone See Week 
7 -13 National Professional Pet - 

Sitter Week 
7 -13 Save Your Vision Week 
8 -12 National School Breakfast 

Week 
8 -12 Universal Women's Week 
14 -20 National Agriculture Week 
14 -20 National Animal Poison 

Prevention Week 
14 -20 National Safe Place Week 
14 -20 National Spring Fever 

Week 
14 -21 National Toad Hollow 

Week 

14 -21 Pulmonary Rehabilitation 
Week 

15 -21 International Brain 
Awareness Week 

17 -23 Severe Weather Week 
20-27 Anonymous Giving Week 
21 -27 National Poison Preven- 

tion Week 

21 -27 Pediatric Nurse 
Practitioner Week 

21 -27 RV Lifestyle Week 
28 -April 3 National Cleaning 

Week 
1 National Pig Day 
2 Read Across America Day 

2 Peace Corps founded 
(1961) 

3 I Want You to Be Happy Day 

3 National Anthem Day 

3 Stop Bad Service Day 
4 Hug a GI Day 
4 International Scrapbooking 

Industry Day 
5 National Salespersons Day 
5 World Day of Prayer 

6 Babysitter Safety Day 
7 Monopoly game debuts 

(1935) 
7 Namesake Day 
8 International Working 

Women's Day 
8 Day for Women's Rights and 

International Peace 
8 Uppity Women Day 

9 Barbie debuts (1959) 
9 Organize Your Home Office 

Day 

9 Panic Day 
10 Telephone invented (1876) 
12 Girl Scouts founded (1912) 
13 Genealogy Day 

13 Good Samaritan 
Involvement Day 

14 National Children's Craft 
Day 

15 Act Happy Day 
15 Ides of March 
16 Freedom of Information 

Day 

16 Lips Appreciation Day 
17 Doctor- Patient Trust Day 
17 National Common 

Courtesy Day 
17 Saint Patrick's Day 
18 Forgive Mom & Dad Day 
20 Great American Meat -Out 
20 National Agriculture Day 
20 Proposal Day 

21 First day of spring 

21 Memory Day 
21 National Dance Day 
22 International Goof -Off Day 
22 World Day for Water 
23 American Diabetes 

Association Alert Day 

23 World Meteorological Day 
25 Pecan Day 

developing strategic publicity 
initiatives. He is a former Sr. 
Publicist for the DuVemay Agency. 

Natalie DiPtetro is named 
Director/Marketing 8 Promotions 
for Emmis Alternative WKOX/ 
Chicago. She was most recently 
Director/Marketing 8 Promotions 
for Entercom's WXSS/Milwaukee 
and previously worked in Chicago 
at WRCX. WLIT and WKSC. 

Patrick Fitzgerald is named 
LSM at WLS/Chicago. A 17 -year 
Chicago radio veteran. he 
previously worked in the market as 
GSM of WVAZ, Director/New 
Media for One -On -One Sports 
Radio (now Sporting News Radio) 

and Director /Sales Operations for 
Cumulus Broadcasting. 

Steve Keeney exits as Infinity/ 
Denver VP/Market Manager. 
leaving radio after more than 30 
years. 

Ed Kennedy loins Clear 
Channel as GSM of Oldies WSHE/ 
Orlando. A 17 -year radio veteran. 
Kennedy was previously the LSM 
at Cox's crosstown WDBO. 

Tom O'Brien is named 
Regional Director/National Sales at 

Clear Channel Traffic, based in 

Detroit. He was formerly Regional 
Manager for Traffic Pulse 
Networks and Metro Networks. 

Howell O'Rear joins Country 

Radio Broadcasters as Event 
Support Director /Assistant to the 
Exec. Director. Howell. who was 
previously employed by the 
Nashville law firm King & Ballow. 
replaces Chastity Crouch, who 
has been promoted to CRB's 
Business Manager. 

Karen Porter is promoted from 
Director /Sales to Station Manager 
at Top Communications' WRJH R 

WJXN /Jackson. MS 
Marie Tolsen -Perry is the new 

Marketing Director at Radio One's 
CHR/Rhythmic WPHI /Philadelphia. 
She is a former Director/Marketing 
& Promotions at Clear Channel's 
crosstown WDAS 8 WUSL. 

www.americanradiohistory.com

www.americanradiohistory.com


(If You Think This Ad Is Busy, You Should See Us!) 

specialty cards 
. p, 

holiday T- shirts contest boxes lanyards 

ther 'stoc*' holiday designs 
vailable on our website! 

loo Soa 000 :5x 

IONb ISMS* 
I1/1 /o I110 Sp 

LARGE BOX ti MAI I RUX 

1.9 Pot 14.M EA 

100.149 P. 
150. 491 In 

111111111m Fs cis 

phone cards 

17S 6 

1049 P. 4.75 Es 

100749 b 
730-499b 7amoroud /1.11 I.49 I.N .h .1f 

1M-1ME14 

life size cut -outs 

Int. 7W Wd Cobs IW. 4444 Mow. Soso Sloe 

mic flags 

111 

e!nrTrA41 iF..^1 rQ71R7171tIL7 

E41iC7tti'lILI it© 
L7G.7E'_'1R.7ELI 
0111"1@11B7i}57 
t}"1t14111£1[TIM 

=13113MINM EIIty71C.7 E7 @J 
C IIit's.11W7F7E'l Crrit 7E41R7Q11Blái r1===1l tt"11E1 i741 i1£1 t1171 

CMIT=IIMIK7L1IC.7i}1áfELl 

permanent banners 

r 11 WABC 
Your Deem s 

voice prompt 
message 

addetl FREE! 
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Check our website for 
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OR CALL FOR QUOTE! 
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XSURF /San Diego 
Readies Oldies Flip 

Mt. Wilson FM Broadcasters on 
Feb. 28 will flip XSURFTjuana -San 
Diego to "Oldies 540." XSURF, 
which currently airs Adult Stan- 
dards as part of a simulcast with 
KSUR /Los Angeles, will focus on 
top 40 titles from the 1950s and early 
1960s. Mt. Wilson President /owner 
Art Astor told R&R that a new PD 
and dedicated airstaff for XSURF 
will be hired won. 

Astor explained that, despite 
good ratings, XSURF has not been 
profitable as an Adult Standards sta- 
tion. "There has not been support 
[in San Diego/ for the Adult Stan- 
dards format," he said. it has also 
proven very difficult to have a 55+ 
format on a standalone station. By 
switching to Oldies 540, we're very 
much assured that we'll be able to 
drop our demographics by about 20 
years." 

Astor said he has no plans to 
change KSUR's programming. 
"We're 

quite happy with the Adult 
Standards format here in L.A." he 
said. "We are very dedicated to it." 

NEWSBREAKERS 

WMPS /Memphis Goes Classic Hits 
Flinn Broadcasting's WMPS (The Memphis Pigl/Memphis on Sat- 

urday ended its 31 /2 -year tenure as a Triple A by switching to Clas- 
sic Hits. I'D Steve Richards is overseeing the flip. 

"Managementmade the decision that a Classic Hits approach 
would make more sense for the station at this point in time." Richards 
told R &R. The station will focus on music from the 1980s and 1990s, 
with five or six currents crossing over from AC put into the mix. 

Interestingly, WMPS's music mix features many gold titles that 
could have been featured on the station's Triple A format. On Tues- 
day afternoon the station played such artists as The Alarm, The Po- 
lice, R.E.M., The Fabulous Thunderbirds, Del Amitri and Melissa 
Etheridge. 

Flinn launched the Memphis Pig in August 2000, when it relocated 
the station from a class A facility located in Tunica, MS to the 107.5 
MHz frequency. 

Continued from Page 3 

relocated to the nation's capital, tak- 
ing the PD post at WPGC -AM & 
FM /Washington. The legendary ra- 
dio programmer had also worked at 
W)QA (99X) /New York and WDRQ/ 
Detroit and operated his own 
consultancy. Most recently, Casey 
assisted in the production of R&R's 

30 Years of Radio & Records, an audio 
accompaniment to R &R's 30th an- 
niversary special. 

Casey is survived by his wife, 
Janie; his daughter, Kelli; his brother 
Bob; and three granddaughters. A 
memorial service will be held 
March 6 in Bainbridge Island. For 
details, contact Janie Casey at 
¡anie®caseydecorate.com or longtime 
friend Bob Shannon at 206-855-2881. 

Mort Crim 
The power of positive radio 

Mort Crim speaks to listeners with optimism, humor, wit, and insight. 
Never political or controversial, Mort is a winning broadcaster who can be 
heard on over 1,300 stations including major markets, such as Los 
Angeles, Philadelphia, Boston, Dallas, and Detroit. 

"My friend Mort Crim refuses to be one of those prophets of 
gloom and doom. His message of hope carries power" 

Charles Osgood, CBS News 

Increase your listeners with Mort Crim and his 
daily inspiration of positive radio. 

You Care About - Live 7:30 AM (ET, 

Second Thoughts - A 2- minute uplifting message from 
lives of everyday Americans 

An Amnon Spirt - A 9O- secon1 series profiling real 
Americans who make a difference every day. 

Satellite Feeds' 8'30 AM in 9 30 AM (ET) 10 30 AM (ET) 

ILibert 
BROADCASTING 

Passion Insight. Listeners. 

Contact information: 
Bruce Wernick 
(bwern is kOlibertybroadcasting.com) 

Michael Levine 
( mfevine(Iibertybroadcasting.com) 

John Clark 
(jclark@libertybroadcasting.com) 

Tel : 888.727.8629 (toll free) 
Fax : 973.438.1727 
Website: Iibertybroadcasting.com 

EXECUTIVE ACTION 
Dunkin Joins Journal As Tucson OM, KZPT PD 

Ioumal Broadcast Group has named Greg Dunkin OM of its four - 
tation Tucson cluster - Sports KFFN. Rhythmic Oldies KCMG. AC 

KMXZ and Not AC KZPT - and PD of KZPT. He replaces Buddy Van 
Arsdale as cluster OM and Carey Edwards as KZPT PD. both exited 
several months ago. 

Dunkin previously spent nine years at Emmis/Indianapolis. serving as 
OM of the cluster and OM/PD of Hot AC WENS and Soft AC WYXB. His 
programming experience also includes a stint at KYSR'Los Angeles. 

`I know this will sound cliched. but Journal is a company that I have 
always admired and wanted to work for' Dunkin told R &R. its a class 
organization and a company that is very people -oriented. Tucson is an 
amazing city. and this is an exciting opportunity- 

Helmand Heads CC/Albuquerque & Santa Fe, NM 

uck Hammond has been named VP/Market Manager for Clear 
Channel's dusters in Albuquerque and Santa Fe. NM. Formerly 

Director /Sales of the clusters. Hammond replaces Cindy Schloss. who 
became VP/Market Manager for EntercorvKansas City in December 

-1 interviewed a large number of great broadcast managers over a six - 
week period and offered the lob to one " Clear Channel Radio Sr. VP. 
Rocky Mountain Region Lee Larsen said. ̀ Chuck's leadership and knowl- 
edge of these local markets are two attributes that convinced me he was 
the best person to operate these stations and serve our listeners in the 
Albuquerque and Santa Fe markets." 

A 20 -year sales veteran. Hammond has been GM of Albuquerque sta- 
tions KMGA. KOLT -FM and KRST and has held GSM and NSM posts 
for Citadel. He also held GSM and Director /Sales positions for Trumper 
Radio and Clear Channel Radio. 

cc/Harrisburg's DeLorenzo Rises As WCPP Bows 

Caudine DeLorenzo has been upped to Director, Programming for 
Citaders three-station Harrisburg cluster: Country WCAT. newly 

launched CHRPop WCPP and Active Rock WOXA. She will continue 
as PD of WOXA. 

DeLorenzo had also served as PD of '80s WRKZ. but that station no 
longer exists: WCAT last week moved from the 106.7 frequency to 
WRKZ's 102.3 dial positron and changed its posnioner from -Cat Coun- 
try 106.7- to -Red 102.3." 

Meanwhile. WCPP debuted on WCAT's old frequency as "Cod Pop 
106.7. the Pop Music Channel." The flip came after several days of stunt- 
ing with the children's tune -Pop Goes the Weasel" Citadel executives 
are describing Cod Pop as a female -targeted format that is more than 
just music - it is all things pop culture." 

Will Robinson, who was named PD at WCAT last week, adds pro- 
gramming duties for the new WCPP. He said. "I'm extremely excited to 
be part of such an innovative format. and l'm further excited to debut this 
brand in the Capitol Region.. 

The only air talent announced so far for Cod Pop is the morning show: 
markket veterans Michele Cruz and Dennis Mitche«, whose O die* and 
Mitchell wakeup show was last heard on the otd Cat Country. 

Continued from Page 3 

Remington is a 20 -year broad- 
caster who started as a salesperson 
at KOSI /Denver before becoming 
GSM at KBPI in 1987. He was 
named GSM for KRFX in 1989 and 
moved up to GSM for the cluster of 
FM stations before taking on his 
most recent role. Connor, a 20 -year 
veteran of Clear Channel, started as 

a promotions intern in 1983 and has 
limbed the ranks through sales and 
sales management. 

"Pat and I are very honored to 
cary on the tradition of excellence 
set forth by Lee Larsen and [Clear 
Channel Advantage President/ Don 
Howe," Remington told R &R. "I 
look forward to working with Lee, 
Pat and our wonderful staff in the 
ongoing challenge of redefining and 
growing radio in the Denver 
market. It is a huge task with big 
shoes to fill, but I find great comfort 
in the caliber of people we have and 
the incredible talent that they 
possess. These are the things that 
great radio is made of." 

CAN 
Continued from Page 3 

music possible, develop artists, ex- 
pand production and song resources 
and explore innovative partnerships 
with artists to build their brands, as 

opposed to label identities." 
Meanwhile, Chordant Distribu- 

hon has become EMI CMG Distri- 
bution, with Chordant co-President 
Richard Peluso becoming President. 
Chordant's other co-President, Rod 

Huff, will exit the company on 
April 1 to pursue other opportuni- 
ties. Chordant Distribution VP/ 
Marketing David Crace has been 
promoted to Sr. VP for EMI CMG 
Marketing. 

Also, EMI Christian Music Pub- 
lishing changes to EMI CMG Pub- 
lishing, with Eddie DeGarmo re- 
maining at the helm. EMI Gospel 
remains unchanged in the transi- 
tion. 
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Radio 
WORLDWIDE MULTIMEDIA intro- 

duces -BeetleBreak.- a series of daily 
Beatlemania- themed vignettes hosted 
by Ron Harper. The program is avail- 
able via barter. For more information. 
visit wwwronharpercombeatIbreak. 
htm. 

T.J. HESS is upped to VP/Operations 
of Zeo Radio Networks' Select Mix re- 
mix service. Hess continues as Affili- 
ate Relations Associate for the net- 
work. 

CHRONICLE 
CONDOLENCES 

Longtime Cincinnati -based ra- 

dio sales executive John David 
Bush. 62. Feb 20. 

NEWSBREAKERS 

Records 

LENNY SANTIA- 
GO is appointed Sr. 
Director /A8R at Vir- 
gin Records. San- 
tiago comes to Vir- 
gin after seven years 
as an A8R repre- 
sentative at Roc -A- 
Fella Records. 

Products & Services 

MEDIABAY announces the Jackie 
Mason Collection of Old Time Radio 
Classics. For more information, con- 
tact John Levy at 973 -539 -9528. 

Changes 
Industry: ie lunes forms an 
alliance with UnpueScreen Media 
to extend Movie Tunes' pre-show, 
on -screen programming to more 

than 4,000 screens nationwide ... 

Mark Mclntiie rises to Sr. VP/ 
Sponsorship Development & Inte- 
grated Marketing at VH1 ... Elise 
Brown is named Sr. Public Rela- 
tions Manager at Sirius. 

BUSINESS BRIEFS 
Continued from Page 4 

of company founder Walt Disney, and Shamrock Holdings partner Stanley 
Gold to unseat Eisner. Roy Disney and Gold have pleaded with sharehold- 
ers not to reelect Eisner to the Disney board at the March 3 meeting. argu- 
ing that he has with the board's approval. mismanaged the company. 

On the subject of Comcast. Disney execs and directors said they turned 
down the takeover offer from the nation's largest cable TV operator be- 
cause it undervalued Disney and wasn't in shareholders' best interests. 
Nonetheless. Disney Presiding Director George Mitchell said that if 

Comcast or any other company were to make an offer that raised share- 
holder value in Disney. We would consider that" Mitchell also revealed 
that every Disney board member was aware that an offer from Comcast 
might be on the way before the offer was made on Feb. 11. 

On Tuesday a Philadelphia law firm launched a class action proceed- 
ing against the Walt Disney Co. and Eisner on behalf of all investors who 
sold Disney shares on Feb. 9 and 10 - the days immediately before 
news of Comcasts takeover bid was made public. The complaint alleges 
that Disney and Eisner violated federal securities laws when they failed 
to disclose sooner that Comas! had approached Disney with the $47 
billion merger offer. which Disney ultimately rejected. Once the news of 
the bid was made public. Disney's stock price rose significantly. 

Clear Channel Creates Executive-Level Planning Post 
Clear Channel Exec. VP /CFO Randall Mays announced this week 
that John Tippit has taken on duties as Sr. VP /Strategic Develop- 

ment for the company. The newly created position puts Tippit in charge of 

Clear Channel's corporate development and strategic- planning initiatives 
Tippit arrives from Clarke American. where he served as VP/Finance 8 
Strategic Planning. 

In other Clear Channel news. the company's board of directors has 
declared a quarterly cash dividend of 10 cents per share on Clear Chan- 
nel common stock. The dividend will be payable April 15 to shareholders 
of record as of March 31. 

Continued from Page 3 

wanted the students to get a good 
cross -reference of what goes on in 

the record industry, from how an 

artist is signed by an A &R person 
to the technical aspect of engineer- 
ing, as well as day-to-day studio 
life." 

Solid State Logic's 24- channel XL 
9000 K Series SuperAnalogue Se- 

ries console made the most sense, 

because NYU wanted SSL quality, 
without overwhelming the stu- 
dents with an intimidating 96.dran- 

nel console. The idea of the school 
is to have a hybrid of both analog 
and digital," Germano said. "The 
marriage of ProTools HD with the 
SSL console is the right combination 
for enabling students to acquire 
practical experience." 

Malekpour and his team aided 
with the equipment selection, pro- 

vided all of the gear (with the ex- 

ception of the SSL console, which 
was supplied by SSL), installed'it 
and provided some training on the 
ProTools setups. PAD continues to 
service and support the facility as it 
begins its operation. 
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FCC ACT IONS 
Continued from Page 6 

thought WRNX's news director was -hot- and if she was a -lesbo' The call ended up on the air. and WLZX GM and 
Saga VP Lawrence Goldberg later contacted Western President Thomas Davis to apologize for the incident 
Western felt that a private apology was inadequate and instead offered to settle the matter rf Laursen would record 
an apology written by Davis that would air five times a day at times selected by Davis - who also wanted the 
apology to appear multiple times in two local newspapers. Additionally, he wanted Saga to make a $1,000 donation 
to the chanty of the WRNK news director's choice. 

Saga responded to Davis' demands by filing a complaint with the FCC alleging extortion. blackmail and abuse of 
process on the part of Western. arguing that its demands amounted to an attempted unauthorized transfer of 
control of WLZX. The FCC didn't buy Saga's arguments, saying that Western's proposed settlement did not involve 
the commission's licensing process. The FCC also said that Western's request that Saga contribute to a charity of 
the news director's choice appears only to serve as a redress for the damage done by statements potentially 
impugning its employee's sexual orientation' rientation" 

Cumulus Fined For Airing Call To Compettort Station 
Cumulus WSEA -FM /Myrtle Beach. SC was fined $4.000 by the FCC after station host Dan Hackett aired a call 

between himself and Anne Crutchman - the receptionist at a competing station - without Crutchman's 
knowledge. As part of a stunt. Hackman sent a WSEA contest winner. whom he called -Emily: over to the rival 
station. He then called Crutchman. confirmed Emily was there and asked to speak to her. After Crutchman obliged. 
Emily - at Hackman 's urging - loudly announced in the station's lobby that she had won a contest sponsored by 
WSEA. leading Crutchman to contact her station's PD. The PD recorded the broadcast. a tape of which was 
attached to a complaint Crutchman sent to the FCC. While Cumulus admitted that the broadcast took place, it said 
it has since instructed its Myrtle Beach staff to strictly follow the FCC's telephone notification rules. However. the 
FCC doesn't give consideration to remedial efforts taken after an alleged violation, and it issued the fine. Cumulus 
has 30 days to respond to the commission. 

Arizona AM Fined For Nighttime Power Violations 
North American Broadcasting Co. was fined $4.000 in January 2003 for failing to reduce KFNX/Cave Creek 
(Phoenix). AZ's 50kw operating power to 1kw at night. as required by the commission. The FCC received no 

response from North American to its initial notice of apparent liability, but the company filed a petition for reconsid- 
eration of the FCC's forfeiture order, in which North American sought a reduction or cancellation of the fine based 
on the company's poor financial health. While North American said it had filed for bankruptcy, the FCC did not 
receive any tax forms to back up the company's claim. The FCC also refused to consider North American's asser- 
tion that the violation was not -willful.' 

Heloise is the world's most trusted name in household advice, currently 
airing on 400 stations nationwide. Her full - length show Ask Heloise, and her 
90- second feature, Hints From Heloise, provide household tips that will have 
your listeners tuning in faithfully. She is. in fact, the best way for you to reach 
women 25 -54 years of age. 

Just look at Heloise's credentials: 
Hints From Heloise appears seven days a week in over 500 newspapers 
across the US and in 20 countries 

Contributing editor and columnist for Good Housekeeping magazine 

Author of 8 books, Including Get Organized With Heloise (2004) 

Build your audience with Heloise, the most trusted 
name in household advice. 

Iliberty 

BROADCASTING 
Passion. Insight. Listeners. 

Contact information: 

Bruce Wernick 
( bwerntck @libertybroadcasting.com) 

Michael Levine 
(mlevine@libertybroadcasting.com) 

John Clark 
Qclark@libertybroadcasting.com) 

Tel : 888.727.8629 (toll free) 
Fax : 973.438.1727 
Website: libertybroadcasting.com 
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Music To Include FBI 
Copyright Warnings 
Same warning will appear on music, videos, software 

Continued from Page 3 

songwriter, musk -store clerk, CD- 
plant worker or sound engineer - 
in other words, everyone who 
works hard to bring musk to the 
fans." 

The warning should certainly be 
attention -grabbing, but as it is, it 
doesn't communicate anything oth- 
er than a warning. It doesn't refer 
consumers to a source for more in- 
formation where the,' could find out 
those "dó s and don'ts" and what 
the industry wants them to know 
about the people who are hurt by 
piracy. 

But encouraging consumers to 
read more about it may be part of the 
overall RIAA plan: Buckles referred 
in his remarks to the Music United 
(luau musicunitedorK) education ini- 
tiative - launched in September 
2002 by the RIAA and a couple of 

doien other music -industry groups 
and rarely mentioned since - so per- 
haps there's a revitalization in the 
works for that neglected campaign. 

The warning program is volun- 
tary for RIAA member labels, 
though Buckles said, "Our member 
companies are committed to includ- 
ing it as part of the industry's con- 
tinued educational and enforcement 
efforts across the country." 

Exactly how they'll include it is 
not yet clear. It will certainly appear 
on CD packaging and perhaps on 
CDs themselves, and it will be part 
of the legal- download process in 
some way, either by placement on 
legal sites or, perhaps, a splash- 
screen warning before downloads 
begin. 

Are NET Act Cases 
On The Way? 

Buckles joined the RIAA in De- 

EON Sus Axle. Vlases1 er Iiiimpood 
Eminems publisher, Eight Mile Style. has sued Apple Computers. 
Viacom and ad agency Chxat/Day over Apple's use of the hip -hop 
superstar's hit -Lose Yourself' in a commercial for its iTunes Music 
Store without permission and without paying for it. In the ad. which 
aired on MTV for three months last year - that's why MTV parent 
Viacom is named in the suit -a 10- year -old boy sings -Lose Yourselr 
as he bounces along with an Apple Pod. The suit says Eminem has 
never endorsed a product and would expect to receive upward of $10 
million if he were to do so 

iiILisols Ideas' Ratings Again ill Jaw 
As it has done every month since foining the ratings. AOL's 
Radioit Network topped the network numbers in Arbitron's Internet 
Broadcast Ratings for January. with 25.2 million hours of programming 
streamed to a monthly cume of 4.5 million listeners. Yahoo's Launch 
streams ranked second. with 15.6 million hours. and Music-match's 
subscription streams came in third. with 9.7 million hours streamed. 
Music-match's ArtistMatch topped the channel ratings, with 3.6 million 
hours streamed in January. followed by London -based broadcast 
stream Virgin Radio U.K., with 1.3 million hours. Taking third was 
Contemporary Chnstian radio network K -Love s webcast. which picked 
up 1.2 million hours of listening. The leading U.S. -based single- station 
Stream: University of Pennsylvania -owned noncommercial Triple A 

VVXPN/Phladelphka, in 26th place with 407,957 hours. 

DII Vhs iii* hods RIM Sii 
The RIAA's website has been hacked dozens of times since the Zabel 
organization sued Napster back in 1999. and a new threat may be in 
the works: The latest variant of the MyDoom virus is designed to 
launch a deniald- service attack against www.riaa.org. A DOS attack 
floods the targeted website with data requests, overloading servers and 
biodkirg legitimate traffic. The MyDoom variants that caused problems 
worldwide last month targeted the SCO Group, which relocated Its 
website in response, and Microsoft, which had We difficulty deflecting 
the attack. According to computer- security experts, the variant targeting 
the RIM site is spread -irg loo slowly to be of much concern as yet. 

cember 2003, after 30 years at the 
federal Bureau of Alcohol, Tobacco, 
Firearms & Explosives, including 
four years as Director, and his ap- 
pointment to the RIAA's top anti - 
piracy post was widely understood 
as a sign that the label group intends 
to step up the criminal side of its 
anti-piracy efforts. On that theme, 
Buckles told reporters, "This debate 
is often cast as high-tech vs. low-tech 
or digital vs. plastic. It's really about 
legal vs. illegal." 

Despite more than 1,000 civil law- 
suits against alleged online infring- 
en, there's another item in the anti - 
piracy arsenal that the RIAA has 
never taken advantage of: the No 
Electronic Theft Act. That's the 1997 

law that clarified that infringement 
without monetary gain, as on P2Ps, 

is just as illegal as infringement for 
sale. It also upped the infringement 
penalties to federal prison time and 
a $250,000 fine, as cited in the new 
FBI warning. 

The statute of limitations on in- 
fringement was also bumped up to 
five years (so the many who tried 
Napster once or twice back in 1999 

and never again are almost off the 
hook). The criminal fine is separate 
from the maximum civil judgment 
of $150,000 per violation that the 
RIAA cites in its civil suits; a NET 
Act fine would be imposed in addi- 
tion to any civil judgment. 

Everybody prosecuted under the 
NET Act so far has been a software 
pirate, but the RIAA has long point- 
ed out that there could be criminal as 

well as civil penalties for stealing its 
members' music, and this warning 
initiative could be a move in that di- 
rection. Despite a traffic bounce at 
outlaw P2Ps in the last few weeks, 
the lawsuits against individuals have 

been the first thing to slow online in- 
fringement even a little since P2P 

trading began, though music theft is 

still rampant. Could criminal prose- 
cutions slow it down more? It may 
be time to find out. 

Especially since record sales are 
going up. There has been no sales 
backlash after any of the rounds of 
suits against P2P users so far, despite 
enormous bad press. (It turns out 
people who pay for their music 
don't have a lot of sympathy for 
people who steal it. Who'd have 
thought ?) The way things are work- 
ing out may be giving the RIAA con - 
fidence that it could send a pirate to 
prison without damaging its public 
image any further, and without 
harming sales. 

The iTunes Music Store Top 10 

Apple's tTunes Music Store is the leading non -subscription digital - 
music service in the U.S. offering a catalog of more than 500.000 
songs from all five major label groups and dozens of independents. 
Here's a snapshot of the top -selling downloads on Tuesday. Feb. 
24, 2004. 

Top 10 Songs 
1. MAROON 5 This Love 
2. BRITNEY SPEARS Toxic 

3. OUTKAST Hey Ya! 
4. GREEN DAY I Fought The Law (And The Law Won) 
5. NICKELBACK Someday 
6. THE DARKNESS I Believe In A Thing Called Love 
7. OUTKAST NSLEEPY BROWN The Way You Move 
8. FIVE FOR FIGHTING 100 Years 
9. BLACK EYED PEAS Where Is The Love 

10. WHITE STRIPES Seven Nation Army 

Top 10 Albums 
1. NORAH JONES Feels Like Home 
2 MAROON 5 Songs About Jane 
3. INDIGO GIRLS All That We Let In (limited edition) 
4 WIDESPREAD PANIC New Year's Vacation Shows 
5. JC CHASEZ Schizophrenic 
6 JOSS STONE The Soul Sessions 
7 WHITE STRIPES Elephant 
8 NICKELBACK The Long Road 
9 SIGURROSBaBaT,K,DiDoIEPI 

10. JET Get Born 

r 
Live365 is the largest Internet radio network, with thousands of stations in 

a wide variety of formats. Programmed by true music tastemakers from 
around the globe. Live365 offers an enthusiastic audience for established 
and up- and -coming artists alike. In a world of consolidated playlists. 
Live365 charts the tastes and preferences of today's most vibrant music 
community. Tracks with the most plays during the seven days ended Feb. 
5. 2004 are listed below. 

Top RapMip -Hop 

USHER ULUDACRIS & LIL JON Yeah 

OUTKAST Hey Ya' 

TWISTA f/ ANYE WEST Slow Jamz 

OUTKAST... The Way You Move 

BLADUE 1/f. BILLIONAIRE I'm Good 

Top Latin 

DAVID BISBAL Bultria 

GLORIA ESTEFAN Hoy 

SIN BANDERA Mientes Tan Bien 

PAULINA RUBIO Te Quise Tanto 

CAFE TACUBA Eres 

Travis Storch 866- 365 -HITS 

Top World 

CESARIA EVORA Bego Roubado 

KEVIN JOHANSEN Sur 0 No Sur 

DAHMANE EL HARRACHI Ya Rayah 

DAVID BISBAL Bulero 

ABYSSINIA INFINITE Aba Alem Lemenea 

J 

Of course, since the FBI warning 
will be seen only by honest people, 
it may itself create a consumer back- 
lash, particularly if it's glued to dig- 
ital downloads as a splash serail. 
People who have followed all the 
rules and handed over their99 cents 
may not be amused to be presented 
with a threat instead of a thank you. 
Whether it's worth the risk of alien- 
ating the still -small number of peo- 
ple who buy legal downloads is 
something the RIAA is doubtless 
considering as it figures out how to 
use this new enforcement tool. 

The FBI's Baby 

This announcement wasn't real- 
ly a surprise: The RIAA said back 
in June of last year that it was go- 
ing to ally more closely with the FBI 

and that the program might in- 
dude warning labels. But this is not 
an RIAA or entertainment- industry 

initiative: It's the FBI's baby, under 
the aegis of the 18- month -old Cy- 
ber Division, which was created to 
respond to the tremendous eco- 
nomic damage being done by intel- 
lectual- property crimes (that being 
the chilling law -enforcement term 
that covers what P2P fans call 
"sharing "). 

Whatever the RIAA and other 
entertainment -industry folks have 
in mind, the warning's primary pur- 
pose for the FBI is to aid prosecution 
by making it more difficult for hard - 
copy and online pirates to plausibly 
plead ignorance. As FBI Special 
Agent Chris Dowd said at the press 
conference, "It helps us with the 
prosecution and investigation. We 
need to articulate that these people 
did know the law. By having this 
widely spread and advertised, it is 
a great way to say, 'How could you 
not know?" 
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MUSÍC 
CHOICE 

30 million homes 
27.000 businesses 

Available on digital cable and DirecTV 

Damon Williams 646- 459 -3300 

HIT LIST 

Seth Neiman 
JENNIFER LOPE/ WI. KELLY Bao, I i ove it 

SOFT ROCK 

MELISSA ETHERIDGE ' -,' 
KENNY LOGGINS 

R88 8 HIP -HOP 

Damon Williams 
CASSIDY M. KELLY Hotel 

WILL I AM UFERGE l ar Me Le, 

RAP 

DJ Mecca 
JAY -Z 99 Problems 

JAY-3 lucder 

ALTERNATIVE 

Adam Neiman 
CORAL he Eskimo lament 
DESCENDENTS *Mon Wry, You 

TODAY'S COUNTRY 

Li: Opoka 
GEORGE STRAIT Desperately 

RHONDA VINCENT It Heartaches Had Wings 

PROGRESSIVE 

l , ncr.1 
RANDALL BRAMBLE TT 'r , .,an Re the Rain 

CATIE CURTIS -.ble You Bung 

MAI1 NATHANSON ,.i 
FINLEY OUAYE 

AMERICANA 

r Opoka 
ANNE MCCUE Gs. BrAutrIo Cold 

MY MORNING JACKET 

Iron weeks Aloi Tunes rs 'roan, 

WEST 
' NILART DUFF Cone Clean 

LUTHER VAMDROSS Dana Wan kM fame! 

AIICIA KEYS ya Don !Know My Man 

LAMONT DOZER I Fear A Symphony 

MIDWEST 
' HILARY DUFF :Han 

LUTHER VANOROSS Dance WO Mr tao - 

AL ICIA KEYS rou Don t Know My Nane 

COLDPIAY kicks 

MUSK) Whoknows 

SOUTHWEST 
' MUM DUFF Come Clean 

ALICIA I1V$ YOU Dont Know My Nam. 
i MUSIO Whnknows 

4 POLITIIOMIC SPREE Lige And Day 

cOLDPLAY o «i, 

NORTHEAST 
' HILARY DUFF Corn, Clean 

ALICIA KEYS you Dont Know M, Name 

LUTHER VAMOMSS Dana WO My Father 

J LAMONT DOTER I hew A Synplaey 

5 37 Parry lomfl 

SOUTHEAST 
' ALICIA KEYS ' I Know My Name 

. LUTHER VAMOIIOSS gana Wrth My FUN, 
HILAR OWE .une Cean 

3T Jnt 

LAMONT DOZEN 1 Hear A Symphony 

SIRIUSt 
SIRIUS RADIO 

Stale Blatter 

Planet Bone 
Swedish Egil 
ALPMAZONE Rockm ,Mat Silver A tom Burt Reno i 

JUIIKE XL MAMA Breen, 
TAUCIER The Mor. +,, W .v 'fir Rem. 

JOHN ASKEW A,r 

WARPED Forviar r. 

The Pulse 

Haueau Arafat 
NELLY FURTADO Lt/ 

U.S. 1 

Kid Kelly 

KANYE WEST rhrough The Wee 

CHINGY ..dl may 
JOSS STONEru In love Wrth A Boy 

G UNII CJOE Warty Get To Know You 

H00BASTAMK The Reason 

Not Jam: 

Geronimo 
OUTKAST Roses 

TAMIA Oreshons 

MAMA Oveneght Celebrity 

P (HOOT Victory 1001 

1221 Ave. of the Americas 
New York. NY 10020 

212- 584 -5100 

Hip -Hop Ratios 
Geronimo 
LLOYD BANKS 

GANG SIARR ' . .. . 

PITCH BLACK t SUSTA RHYMES R You Read. 4 Inn 

YOUNG GUN! I JAY-2 4e n, Take Me Alrye 

ROYCE DA 5' 9' t Hop 

New Country 
Al Skop 
LOMESTA t el s Be Us Ao. 

JUT If ROBERTS Break P. 

Octane 

Jose Mangin 
UPO F,ee 

MARS VOLTA leieiato,s 

MOSSBACK Cold 

AUDIOS AVE What You Are 

JET Cold Hard Bitch 

LO-PRO Sunday 

The Beat 
Geronimo 
KYLE MINIM Red Blooded Woman 

ASHIVA ' ,nose 
.1 COSTA How Am l Supposed To Live Wdout yU.. 

Heart A Soul 

B J Stone 
RNIAN BENSON Skimp My Peace 01 Mind 

DWELT on 

ANTHONY HAMILTON ',merle 

The Trend 

Joel Salkowitz 
HOwtl DAY <re St, 

12W 
10 million homes 180.000 businesses 

Rick Gillette 800 -494 -8863 

DMX Fashie. Retail 
Michael Griffin 

The hottest tracks at DMX Fashion Retail 

targeted at 18 -34 adults. 

GEORGE MICHAEL Amang 
NO DO1.1e7 Its Ay Lite 

LEAC M. U2 Take Me To The Clouds Above 

BEILE B SEaASTIAM Stay loose 
JOHN MAYER Come Back To Bed 

BF YONCE Me. Myserl S I 

JIM ..t ARrde 

TRAIN art The Day 

NORAH JONES `.o rnr 
CF ORCE BENSON -.7.1y To Icon 

i his section features this week s new adds 

on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite 

ROCK 

Stephanie Mondello 
SON Redefine 

ADULT ALTERNATIVE 

Stephanie Mondello 
STILLS in - 

JEM Th, 

INTERNATIONAL HITS 

Mark Shands 
JAMBA More Than Fantasy 

MORAN JONES Sunose 

RHYTHMIC DANCE 

Danielle Ruysschaert 
KELM loü ha. 

MONICA ',er .r M 

DJ RUSS HARRIS Dance WrM Me 

DIDO r e,r Per., 1. sn Mn 

RAP/MP-110p 

Mark Shands 
THAT CAVALRY Yung In The Gance 

TECH NAME Here Comes Teo (Ana 

Artist Titk 

HILARY DUFF Come Clean 

JESSE MCCARTNEY Beautiful Soul 

CHEETAH GIRLS Cinderella 

D -TENT BOYS Dig It 

CLAY AIKEN Invisible 

HILARY DUFF Why Not 

HILARY DUFF So Yesterday 

HAMPTON Hampsterdance 2 

RON STOPPABLE 8 RUFUS Naked Mole Rap 

SIMPLE PLAN Perfect 

RAVEN Superstition 

CHRISTY CARLSON ROMANO Teachers Pet 

BOWLING FOR SOUP Punk Rock 101 

AVRIL LAVIGNE Complicated 

STEVIE BROCK All For Love 

LINDSAY LORAN Ultimate 

STEVIE BROCK Zip -A -Dee Doo -Dah 

JUMPS Do Ya 

MICHELLE BRANCH Are You Happy Now? 

AVRIL LAVIGNE Sk8er Bot 

POwingDcp 

MEII;IIUSE 
Playlisr for the wee* of Feb 17 -23. 

Total Plays 

77 

74 

74 

73 

72 

70 

70 

70 

70 

33 

32 

32 

32 

32 

32 

31 

31 

30 

30 

29 

ORADIO NETWORKS 

Phil Hall 972- 991 -9200 

Gantry Coast To Cent 
Dave Nicholson 
BROOKS B OUNN' ' ., 

Bit TY CURRINGTON 

Real Country 
Richard Lee 
LEE MN WOMACK The Wrong GM 

MDNTGOIËIIY MANY t von Ever Stop I oing Me 

Ken Moultrie 800 - 426 -9082 

Alternative 
Steve Young/Kristopher Jones 
OFFSPRING ,. t (,et Mv Head Around You 

YEAH YEAH YE AHS Maps 

Active Rock 
Steve Young/Kristopher Jones 
PUODLE Of &TWO Heel Over (lead 

LIMA PALM Lying Nom You 

PD.D. Charge The World 

Heritage Rock 
Steve Young/Knstopher Jones 
TESLA Caught In A Dream 

3 ODORS DOWN Away From The Sun 

Not AC 

John Fowlkes 
BAENAKED LADIES ieshng 1 2 i 

CNN 

Steve Young Josh Hosier John Fowlkes 
CLAY AMEN Wa. 

FIVE FOR FIGHTING' '.n 

Rhythmic CNN 

Steve Young Josh Hosier John Fowikes 
MURPHY LEE U JAllE PHA . t u Me Bab, 

OUTKAST Roses 

Soft AC 

Mike Bettelli/Teresa Cook 
WYNONNA I Want To Know What Love Is 

Mainstream AC 

Mike Bettelk/Teresa Cook 
WYNONNA Want To know What lova Is 

The Dane Mewl Shaw 
WYNONNA Want Iu KIN. What E oye Is 

The Alan Newt Show 
Steve Young /John Fowlkes 
MORAN JONES Somme 

TORY LEGMAN Lems And Angels 

Lia 
Ken Moultrie /Hank Aaron 
SHEDAISY Passenger Seat 

24 HOUR FORMATS 
Jon Holiday 303 - 784 -8700 

Adult Nit Radio 
Jon Holiday 
3 DOORS DOWN Away From The Sul 
MORAH JONES units' 

Adult Contemporary 
Rick Brady 
MARTINA MdSIDE 1Is Ones Foe The Girls 

U.S. Country 
Penny Mitchéll 
MOMnOMERY SEIITRY II You Ever Stop Lump Me 

SNEOAMY Passenger Sea 

IONE STA Lets Be Us Agan 

BILLY DEA Thane God I m A Counter Boy 

GREAT AMRMCAR Cu., OBr 
Jim Murphy 303 - 784 -8700 
TRACY L TEnü Pat lee A Beem jIMN 
NNW aESKI a LORI/ ImANBIVMen The Stn_. 

Charlie Cook 661 -294 -9000 

Soft AC 

Andy Fuller 
MARTINA McSRIO( !Mrs Ones For ¡In- 

Mainstream Country 
David Felker 
MONTGOMERY GENTRY r rou Ever Slop Loving Me 

Hot Country 
Jun Hays 
EMERSON ORM t.i .' 'olden 
JOHN MICHAEL MONTGOMERY Letters From Home 

Young & Verna 
David Felker 

L ONE STAR .ls be Us Agam 

LEANN RUMS This Love ll rNaóeo iwc :r rr. 

After Midaite 
Sam Thompson 
MONTGOMERY GENTRY H You Ever Slop Long Me 

REBA McENTNE Somebody 

wR/V 
Country Today 
John Glenn 
CLAY WALKER I Cant Sleep 

MONTGOMERY GENTRY It You bet Slop Loving Me 

AC Active 
Dave Hunter 
JOSH KELLEY I verybody Wants You 

Alternative Now! 
Chris Reeves 402 -952 -7600 
OFFSPRING an t Gel Myl Head Around You 

CYPRESS HILL What s Your Number 

THREE DAYS GRACE Just Ure You 

BURDEN BROTHERS HeaAMANght 

Scott Meyers 888 -548 -8637 

Nightly Tesh Show 
MICHAEL McOONAI D.Urr t No Mutan High Enough 

LAUNCH 
Music on yAEic)OT 

Jay Frank 310 - 526 -4247 

Audio 
COURT NE LOVE Mono 

JUNKIE XL ar h Up To My Step 

MADONNA ..e Prolosio n 

MINDY SMITH Joker 
STACIE ORRICO I Proms. 
SIARSAIL OR `aen e Is Easy 

LIVING END ,rhos Gao Save Us 

OFFSPRING .an I Get My) Head Around You 

Video 
FEDERICO AUBEIE a osdes 
NIL NINO a or Real 

MARQUES HOUSTON Because 01 You 

TAMA uuestvrs 
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POSTAL SERVICE Such Great Heights 
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KMYE WEST Through Th Wee 
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XII Adds 
Lori Parkerson 
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Cliatlir' Logan 
OFFSPRING In I Get WI Hod Around You 

NATIBREEO ',In Is Now 
ATOMSHIP Peril Fight 
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A STATIC LULLAIT L wgesss And Letdown 

U-lv (DM 
Ted Kelly 
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HILARY DUff Corne Dean 
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Mike Marrone 
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CLARE BURSON Wtlee YpII A 
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CLARE BURSON 

CLARE BURSON 

GLEN PHILLIPS 

GRAHAM PARKER 

GRAHAM PARKER . 

GRAHAM PARKE R 

JACK WHITE '. 

JANIS IAN 

JANIS 1811 

JANIS AN 

JONAIHA BROOK, 

JONAIHA BROOKE 

JONATHA BROOKI 

JONAIHA BROOK! 

JONAIHA BROOKE 

LLOYD COLE :' 
LLOYD COLE !'. kb, 
LLOYD COLE More Love Sores 
LLOYD COLE to NIgM Early Town 

PATRICK PARK 'our Smile s A Drug 
PATRICK PARK something Pretty 

PATRICK PARK 'hurderboll 
VICTOR KRAUSS Big Log 

RAW (XM66) 

Lynn G 
RASHEEDA Chop Em Down 

X COUNTRY ()01112) 

Jessie Scott 
JAMES McMURTRY ':Ww Bongo 

CRTC BROWN 

CROSS CANADIAN RAGWEED Sck A Teed 

ANNE Mc.CIE Stupid 

X511 CAFÉ (xNI5 
Bill Evans 
MOUNTAIN 110428 We Sh MBs INAINI 
JEM Woken 

SANDALE MURPHY F lapppy From TIM SLY 

XMLM (XM42) 

Ward Cleaver 
BOARS Of TOMORROW Rope Ted To The Trigger 

STEMTI E The Fundamental Component 

Nei Jazz OWN 
Maxx Myrick 
JOEL FRAHM I MAO MEHLGAU Sn* 
ONAJf ALLAN GUAM I -' Right 

9110 GOULD W'Y. 

CHRISTY DMA 
.. 

KENDRICK OLIVER 

GERAT O WILSON ORCHESTRA Blue For The Calve 
ELMER GIBSON TRIO .,' ,,ends 

36 million INMONI ell 

itlanrnJml 
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MOT One Cal' A. 

WIVE WFST - - Wee 

CASSIDY I R KELLY "I 

RUSINSIUDDARD 

LUDACRIS .. 

OUTCAST I SLEEPY BROWN Way Toe )love 
SITONCE Me Myself A I 

TING YANG MAIM Y LA JON vR Shaker 

JAY -I ' m Your Shoulder 
ALICIA KEYS You Don 1 Know My Name 

RAP CITY TOP 10 
CRINGE one Gomm 
IUOACRIS SAW Walert 

CASSIDY Ir R KELLY Hotel 

YNIG YANG TWINS E LIE AU... SIK SIWN 
JUVENILE E MANNA FRESH In My Lim 
KMYE WE SI I SYLEFNA JOHNSON M FEY Dam 
J KWON 

11 

IWIS TAI KANIF WEST tibWLnIY 
JAY -J irr 

VUeo Naylor Mr The wet d Feb 1I -21 

T T 
COUNTRY MUSIC IIIIVISION 

65 9 minion households 

Brun Phelps. Sr VPVIA 
Chris Parr. W Now Talent 

ADDS 
MORAN JONES Sunnse 
KENNY CITESMET Lw, Those Songs Ilrel 

TOP 20 
Rip 

RI LW 

TOBY Kflle a- nencan Soldier 

ALAN JACKSON Remember When 

JOSH TURNER Long Black Train 

BUDDY JEWELL Sweet Southern Comfort 
BRAD PAISLEY 1dtle Moments 
MINDY SMITH Jolene 

KEITH URBAN You II Think Of Me 

SARA EVANS Perfect 

JIMMY WAYNE Love You This Much 
BIWDAISY .senger Seat 

GARY ALLAN songs About Ram 

CLINT BLACK -pend My Line 
KENNY CHESNEY There Goes My rite 
CLAY WALKER Can Sleep 

TRACE ADKINS Hot Mama 

DIANA TWAIN She s Not Just A Pretty Face 

JOE NICHOI S col To Be A Fool 

25 28 

28 29 

26 28 

25 21 

26 16 

25 22 

21 19 

25 25 

22 15 

20 6 

24 29 

11 11 

29 16 

26 18 

23 25 

24 27 

13 II 

Mpüy as monitored by AAOaebee 14 7 

,tinw.+m Feb 16-21 

ADDS 
K CHESNEY Ill CRACKER When The Sun Goes Down 
TRACY LAWRENCE t Me A Bummgnam 

TOP 20 
JOSH TURNER , irlg Black Tram 

KENNY CHESNEY There Goes My Lae 

TOBY KEITH : ercan Soldie, 

AIM JACKSON Remember When 

INKY CURRIMGTON I Gol A Feeles 

MAO PAISLEY Ole Mnment. 
JOE NICHOLS -- 

MODYJEWELL _. fur! 
GARY ALLAN rJSrAbout Rain 

KEITH URBAN r <, II Punk 01 Me 

SILLY RAY CYRUS AIways S,uIeen 

SARA EVANS - -tact 
DIERKS BENTLEY My last Name 

RHONDA VINCENT II Heartaches Had Wings 
CUY WALKER iv! Sleep 

A. KRAUSS I J TAYLOR How s The World Treating Yoc 

TRACE ADKINS : rna 

JIMMY WAYNE . -: .e You Thn Much 
EMERSON DRIVE Last One Standing 
RUE COUNTY .good Large Gins 

inlormakon current es or Feb 27 

CONCERT PULSE 

Pos Arbsl 

SIMON A GARFUNKEL 

BETTE MIDLER 

SMARM TWAIN 

AEROSMITH a KISS 

DAVE MATTHEWS a FRIENDS 

DAVID BOWIE 

TOST KEITH 

MAN BRIGHTMAN 

MAN RANK 

1 MANNHEIM STEAMROLLER 

I JOHN MAYER 

1 ANY GRANT VINCE GILL 

1 BILL GAITHER A FRIENDS 

1 HARRY CONNICK JR 

1 TRAMS SIBERIAN ORCHESTRA 

Avg plow 
My MON 

Among this week s new leer. 

DECEMNRMTI 
FOUR TUT 

DIDO 

PHIL ROY 

RUBEN STUDDARD 

12.543 8 

S11090 
$964 2 

$9170 

$7176 
5533 3 

$484 9 

SA10 6 

$396 7 

$368 6 

5311 5 

5311 1 

$277 9 

$226 5 

$222 7 

NW CONCERT PULSE s oourYay or 
PoSIew prAek'aearr d PnarrloMrs' 

on-Line lnnnp,. 904344-7389. 
Ca/...se 104271.7905 

TEL 
TOP TEN SHOWS 

Total Audience 
(106.5 million households) 

1 CS! 
2 American Idol (7L1esdiy) 
3 Friends 
4 E.R. 
5 Survivor: All -Stars 
6 American Idol (Wednesday) 
7 Without A Trace 
8 The Apprentice 
9 Everybody Loves Raymond 

10 CSI: Miami 
Source: Nielsen 

Feb. 16-22 

Adults 25-54 

1 CSI 
2 E.R. 
3 American Idol (Tuesday) 
4 Friends 
5 Survivor All -Stars 
6 The Apprentice 
7 American Idol (Wednesday) 
8 Will & Grace 
9 Fear Factor 

10 CSI: Miami 
Media Research 

COMING NEXT WEEK 

Ms TIN 
These artists are slated to perform 

the Best Song nominees at the 76th 
Annual Academy Awards Annie 
Lennox ("Into the West," from The 
Lord of the Rrrlgs: The Retum of the 
King): Sting and Alison Krauss 
( "You Will Be My Ain True Love" 
from Cold Mountain): Alison Krauss. 
Elvis Costello and Tone Burnett 
("Scarlet Tide: from Cold Mountain): 
and Eugene Levy and Catherine 
O'Hara ( "A Kiss at the End of the 
Rainbow," from A Mighty Wind). At 
press time no artist had been se- 
lected to perform the fifth =rime - 
"Believille Rendez-vous." from The 
Tnplets of Belleville (ABC. Sunday. 
229.8:30pm ET/5:30prn PT). 

FTWX Vn 
Harry Connick Jr., The Ellen 

DeGeneres Show (check local list- 
ings for time and Channel). 

JC Chasse. The Sharon Os- 
boume Show (dlede local listings fa 
time and channel). 

Los Lonely Boys, The Tonight 
Show With Jay Leno (NBC. check 
'aced listings to time). 

Hanson. Late Late Slaw With 
Crag Kilbom (CBS. check local W- 
ings for time). 

Joss Stone. Last Call With Car- 
son Daly (NBC. check local listings 
for lime). 

Saturday, 2/28 
Black Eyed Peas. Saturday 

Nagtet Live (NBC. 11:30pm ETPT) 

Michelle Williams and Reek - 
won. Showhore at the Apollo (check 
local listings for time and channel). 

may, 311 

Michelle Branch. Sharon Os- 
bourne 

Cee -Lo. Late Show With David 
Letterman (CBS. check local )stings 
fa time) 

Thursday. Late Night With Co- 
flan O'Bnen (NBC. check local list- 
ings for time) 

Dido. Carson Daly 

3Ìt 
Sheryl Crow performs on One 

Tree Hill (WB. 9pm ET/PT). 
Jessica Simpson. David Let- 

terman 
Snoop Dogg and Wheat. Co- 

nan O'Brien. 
Blondie C iron OOt l 

Wednesday, 3F3 

Prince, Ellen DeGeneres. 
Train, Sharon Osbourn. 
Rie* Sambora. Crag Kborn. 
The Sounds. Carson Daly 

Thursday, 3l4 

Burt Bacharach and Ronald 
Islay. Ellen DeGeneres 

Sting. David Lettemlan 
Torn Jones. Conan Q Bnen 
Three Days Grace. Craig Kit- 

born 
The Von Bondies. Carson Daly 

-Julie Gidlow 

Title D,stnbutor 

1 50 First Dates (Sony) 
2 Confessions Of ATeenage... (Buena Vista)' 
3 Miracle (BuenaVlsta) 
4 Welcome To Mooseport (Fox) 
5 Eurotrip (DreamWoriks)' 
6 Barbershop 2: Back In Business (MGM/UA) 
7 Mystic River (WB) 
8 Against The Ropes (Paramount)* 
9 The Butterfly Effect (New Line) 

10 Lord Of The Rings: Rerum... (New Line) 

FILMS 
BOX OFFICE TOTALS 

Feb. 20 -22 
S W«Nww S To 17814 

520.42 $71.73 
59.35 $9.35 
57.80 $50.35 
56.77 $6.77 
56.71 $6.71 

56.28 $53.22 
53.09 $7920 
53.03 $3.03 
52.97 $53.20 
52.85 $361.11 

'F nst Reek in release All Figures n rl*olris Sarre ACN,e4sen Ent 

COMING ATTRACTIONS: This 
weeks openers include Dirty Danc- 
ing: Havana Nights. staffing Diego 
Luna. Recording artist Mya. who 1s 

featured in the movie in a support- 
ing role, contributes 'Do You Only 
Wanna Dance- to the film's J 
soundtrack, which also sports En- 
glish and Spanish versions of 
Santana f/Jorge Moreno's Satel- 
lite" as well as Wyclef Jean f/ 
Claudette Ortiz 's Dance Lake This.' 
Black Eyed Peas' -Dill Dancing." 
`Verbs Buena's Guajira (I Love U 2 

Much): Jazze Pha flllonica's "Can 

I Walk By," Christina Aguileera's'EI 
Beso Del Final. Orishas f/Healier 
Headley's "Represent. Cuba and 
more. 

Also opening this week is Club 
Dread. starring Bill Paxton. The film's 
Trojan soundtrack Includes cuts by 
Toots & The Maytals. Lee Perry & 
The Soulettes. Bob Marley & The 
Wailers, Yellowman. Derrick 
Harriott, Dillinger. Leo Graham, 
The Pioneers. Angie Angel, Little 
Lenny. Desmond Dekker & The 
cher", Pine ,r lot nre.nnn Ie--soue- 
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Continued from Page 1 

Clear Channel /Tampa VI' /Mar- 
ket Manager Dan Dil.oreto said, 
"We recognize the importance of 
understanding and airing content 
that is consistent with the standard. 
and sensibilities of the local commu- 
nities we serve. After conducting a 

review of the Bub* The Love Sow ge 

show, we concluded the show will 
no longer be carried in our mar- 
kets." 

Those sentiments were echoed by 
Hogan, who said his company 
"supports the decisions of our local 
managers in Horida to end their 
contractual relationship" with Clem 
and those associated with his show. 
"After conducting an internal inves- 

tigation, we concluded that Bubba's 
show will no longer be carried on 
any Clear Channel radio station," 
Hogan said. "This type of content is 

inappropriate and not reflective of 
the way we run our local stations." 

The Bubba The Love Sponge pro- 

gram has received an abundance of 
media attention over the last three 
years. The FCC's January fines shed 

light on broadcasts made by Ckm in 

July, November and December 2001 

in which show members, in various 
skits, portrayed well- known cartoon 
characters discussing sex and drugs, 
participated in a feature involving a 

man calling a model- search hotline 
and graphically describing his Own 
physical attributes and held a gen- 

eral discussion of masturbation. 
Clem also received negative pub- 

licity for a 2001 incident in which 
two Bubba listeners castrated and 
killed a wild boar live on the air. 

Clem, his producer and the listeners 
were tried and acquitted on animal - 
cruelty charges in that matter. 

The complaints about the program 
that led to the FCC fines were submit- 
ted by WPLA listener Douglas 
Vanderlaan. In an interview with 
R &R, Vanderlaan agreed with 
Hogan's assessment that the content 
of the Bub* program did not meet the 

community standards of the cities in 

Florida where Clem's show aired. 

"A lot of people in Florida were 
unhappy and alarmed by what was 

said," Vanderlaan said. "This was an 
effort that went on for 2 1 /2 years, 

and its objective was to put an end 
to this content, which was harmful 
toward young people. We'll see 

what they replace Bubba with, but 
this goes a long way toward meet- 
ing our objective." 

Vanderlaan said the first time he 

heard the Bub* The love Sponge pro- 
gram was by accident His 15 -year- 
old son left the car radio tuned to 
WPLA, and Vanderlaan began lis- 

tening to the show. That morning I 
heard a wild desorption of a porno- 
graphic website, which included the 

URL of the site being given out over 
the air," Vanderlaan said. "It's just 
not healthy to tell teenage boys this." 

Vanderlaan said he normally lis- 
tens to NPR's Morning Edition on his 
ride in to work and enjoys listening 
to another Clear Channel station, 
Urban AC WSOL. 

Additional nportilit by toe Howard 
and Kevin Carter. 

Continued from Page 1 

Strasser most recently held the 
titles of VP /Programming for Hot 
AC WBMX, Oldies WODS and 
Classic Rock WZLX in Boston; PD 

of WBMX & WODS; and VP /Hot 
AC Programming for Infinity. He re- 

linquishes his day -today PD duties 
as a result of his new position and 
passes his VP /Hot AC Program- 
ming stripes to Jon Zehner. As a 

result, Zenner - VP /CHR -Top 40 

Programming, Kansas City VP/ 
Programming and PD of KMXV & 
KSRC /Kansas City - transfers his 
VP /CHR -Top 40 Programming du- 
ties to KBKS /Seattle OM / PD Mike 
Preston. 

About Strassell's promotion, Riv- 
ers said, "I'm excited and thrilled to 
see Greg advance in the company. 
He is a tremendous asset and was a 

formidable competitor when I 

worked in Boston. Greg will do ex- 
tremely well in making sure our sta- 

tions stay focused and are aligned to 
maximize ratings and revenue." 

Strassell has spent 13 years as PD 
of WBMX and before joining Infinity 
was VP /Programming & Product 
Development for American Radio 
Systems. His previous programming 
experience includes terms at WLOL/ 
Minneapolis and WROK & WZOK/ 
Rockford, IL. 

"Working side by side with Steve 
Rivers and Kevin Weatherly and be- 

ing a resource to the great Infinity 

format VPs and PDs is dream come 
true," Strassell told R &R. "Infinity 
will set a new standard for doing ra- 

dio that is innovative, strategic, fun 
and very successful. 

"Steve and I have discussed work- 
ing together for years, but this op- 
portunity was finally the right one 
to give up the day-to-day at WBMX 
and WODS. I've spent nearly one- 
third of my life as PD of WBMX. It's 
an amazing radio station, and I will 
miss the beam." 

Zenner told R &R, "I'm excited 
about the opportunity to be in- 
volved with more properties. lnftn- 
ity has an abundance of winning 
adult CHR stations, and I look for- 
ward to working with their respec- 

tive programmers and staffs." 

Limbaugh 
Continued from Page 1 

More than 80% of respondents 
reported they were listening "the 
same amount" or "more" to Lim - 
baugh since his return from a rehab 
program last fall. Additionally, 
nearly 90% of all respondents said 
their opinion of the talk host re- 
mained favorable, with 78% saying 
it had "remained the same" and 
10% reporting it had "improved "af - 
ter Limbaugh's admission. 

As for presidential politics, 23% 

of respondents said they will be 

"listening more" to Limbaugh in 
the months leadinguptoNovember's 
election, while 63% reported 
they'll listen "the same amount." 
And despite critics' claims that 
Limbaugh exerts undue influence 
on the voting public with his con - 
servative point of view, 67% of 
respondents said they are "not in- 
fluenced" by the talk host when it 
comes to their presidential -elec- 

ENckm 
Continued from Page 1 

asset, and once we team him up 
with just the right music director, 
there's no doubt in my mind the 
KKSF brand will continue to be a 

strong one locally and around the 

country" 
Erickson's experience in the San 

Francisco market includes six years 

on-air at KSOL; nine years on -air at 

CHR KMEL, where he was also 
Asst. PD; and seven years as PD of 
K Q 

"What excites me so much is that 

tion decisions. Thirty percent said 
they are. 

More in-depth results of these and 
other questions, along with tracking 
of listeners' views of Limbaugh's 
show from 1996, 1999, 2001 and 
2004, are available at Paragon's 
website atuatw.para rstntt astmte,gies. 

mm. - Al Peterson 

I'm such a fan of music - it's part 
of my soul, of who I am - and jazz 
is music in its purest form," Erickson 
told R&R. "I feel as tho I'm re- 

connecting to something deep inside 
that I haven't been able to tap in to 
for many years. There is something 
about the Smooth Jazz format, with 
its instrumentation being the focal 
point, that draws a lot of passion out 
of me. The staff of KKSF is a phe- 
nomenal team that has been sup- 
portive and informative during this 
transition." 

APIA' 
Continued from Page 3 

All Comedy Radio offers a con- 
tinuous stream of stand -up comedy 
routines, interview segments with 
top comedians and morning show - 
type radio comedy that includes 
parody songs, phony phoneys and 
topical bits. ACR programming is 

offered in a 24/7 -format presenta- 
tion, for selected daparts and in a 

short -form platform-. 
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he show consistently 
holds the great overnight 
numbers delivered by 
'Coast to Coast' and gets 
our show off to a great 
start with a great 
audience share. 
Doug and crew deliver a 
Major Market morning 
show ". 
tern Connelly, KTSM, El Paso TX 

Where to find us 
on Starguide 

Radio America 
GE -8 

Transponder 23 
Service: RADIOA/TRN 1 

Audio: Left Channel 
ABC ID #42 

(800) 872-1121 
radioamerica.org 

Liberty Broadcasting 
GE -8 ' 

Transponder 17 
Provider: ABC NY 

Service: TLKAM 1 /TLKAM3 
Audio: Lett Channel 

ABC ID: #28 
(888) -727 -8629 

libertybroodcasting. c om 

Liberty Broadcasting 
GE -3 

Provider: TVRO 

Channel: 9 
Audio: 

6 8MHz Wideband (honzontd)8 
(973) 438 -8242 

hbertybroadcasting.coF 

Free 
WITH 91/2 MINUTES OF 

LOCAL AVAILS PER HOUR 

Monday - Friday 
12a -1 p (ET) 

DEMO: 

DOUGSTEPHAN.COM AFFILIATE 

"Good Day' 

2004: The end of business -as -usual in Radio 
Every station is making tough choices. Here's an easy one. 

Here's the morning drive show you wish you could afford to produce in- house. 
And this show is FREE, a straight barter. 

Or maybe you'd like an early morning show that's not all- about- business, 
but makes lots of business sense. 

Or a LIVE overnight show that doesn't gobble up inventory in other dayparts? 

Choose the show that's helping management meet bottom line goals in 425 
markets, and has been for 15 years, Doug Stephan's Good Day. 

From WBZ to KABC, Doug's resume qualifies him to be your morning host. 

Doug Stephan has been one of Talkers Magazine's 100 Most Important 
Talk Show Hosts in America every year there's been such a list. Talkers also 
Good Day among The Top Ten Syndicated Morning Shows in radio today. 

ranks 

"I have never been happier with any decision I've made in broadcasting." 
Steve Hexum, KBKB, Burlington /Fort Madison, IA 

Welcome Doug to your on -air family...and to your Sales staff! 
Need local spots voiced? Promos? Just Ask! 

Need Doug in your market, to meet listeners and schmooze clients? 
Can Do! And he's a real charmer. 

Bottom line? Your Bottom Line. 
You've got a problem. Too much to do and too few dollars to do it. 
You manage multiple stations, but there's only one YOU. 
If you've got two AM stations, this should be one of your morning shows. 

Doug Stephan's Good Day is a great show that can save you money. 
And THAT can help you save your butt. 

AIN 

Here's the answer... 

...to Good Day FAQ: 

It's FREE, a straight barter. 
Sell 9 ' 2 local minutes per hour. 
You DO have the equipment to receive it. The show is fed by several networks, digital 
and analog. 

"The show sounds great and putting it on KHBZ 
was absolutely one of our best decisions." 

Paul Wilson, KHBZ, Honolulu, HI 

For more information on adding Good Day to your Line -up 
Contact Wilbur Entertainment (831) 429 -2050 or Call (508) 877 -8840 
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thanks for the contribution of their talent and cre- 
ativity to News /Talk radio. 

And while we've managed to give a nod to 
many of the format's best and brightest this week, 
them are still many others who are just as deserv- 
ing. I guess that means I'd better start planning the 
next News/Talk All -Star Players special tomorrow! 

Holland Cooke 

Team: McVay Media 

Position: News/Talk Specialist 
Carver Highlights: -My biggest thrall, Making radio his- 
tory. In 1991 - years before anyone had heard 'dot-com' - my partners and I bounced a 56k bitstream off G -Star3 

to 453 Delta. United and Northwest Airlines jets For the 

first time ever, passengers heard live news. talk and 

spats programming on USA Today Sky Radio - 

Team: Moceri Media 
Position: President 
Career Highlights: 'Taking WSB- AM/Abanta from 12th 

to first and helping rebuild the station into that rare AM 
property that dominates 25-54 numbers Helping launch 

Cox Radio Syndication with the Neal Boortz and Clark 
Howard shows And being able to go home to Michi- 

gan while still being able to contnbute in radio - 

Team: Geller Media International 

Position: President 
Career Highlights: 'My time spent as PD of WABC/ 
New York and as a member of the original team that 
set up KFI /Los Angeles. Since then I've coached hun- 
dreds of air personalities to help them grow. develop 
and keep audiences and get ratings I ve also au- 
thored Creating Powerful Radio- A Communicator's 
Handbook and The Powerful Radio Workbook. The 

Prep. Performance & Post - Production Planning A 

third Powerful Radio book is slated from Focal Press 
for spring 05 - 

Team: The Irwin Pollack Company 

Position: President 
Career Highlights: Our in -house sales and manage- 
ment consultancy firm helps dnve radio's News. Talk 

and Sports sales teams toward explosive sales growth 
Were proud to represent those broadcasters who are 
committed to providing their markets with some of the 
highest qualitative formats on the radio dial 

Team: McVay Media 

Position: News/Talk/Sports Consultant 
Career Highlights: Glass specializes in news. talk and 
sports programming strategic planning; and revenue 
development in the U.S . Canada and New Zealand A 

former GM, OM and PD in Detroit. Cleveland. Cincin- 
nati. and Columbus. OH, he's also managed NFL and 

NBA networks Glass guided WKNR/Cleveland to be- 

ing the highest rated Sports station in Amenca for four 

straight years 

Team: Sabo Media 

Position: President 
Career Highlights: Sabo started in New York City ra- 

dio doing a talk show for young adults on WXLO and 
WNBC -FM. As Director of the ABC FM Radio network, 
he developed the news and entertainment package for 
FM Rock affiliates. In 1979, when he was Exec VP of 
NBC FM Radio, he put Dr Ruth Westheimer on WYNY/ 
New York. As VP /ABC Radio Networks. Sabo built talk 

programming for young adults. He started Sabo Media 
in 1983 In 1990 he launched the first 24/7 FM Talk sta- 

bon aimed at young adults. WKXW (New Jersey 101 5y 
Trenton. NJ He launched the second, WTKS/Ortando, 
in 1992 

CONSUl7N784SORS 
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All-Star 
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Team: KOGO /San Diego 
Position: PD 
Career Highlights: As PD at KOGO since 1997. Al- 
bert has overseen the rebirth of one of San Diego's 
hentage stations KOGO has become the No. 1 -rated 
station in the market and in 2001 received a Marconi 
for Large Market Station of the Year Before coming to 
KOGO Albert served as News Director and on -air per- 
sonality at crosstown KFMB and has won several Gold- 
en Mikes for his daily news commentaries. 'Cliff Notes 
on the News.- 

Team: Clear Channel Radio 
Position: VP /News, Talk & Sports 
Programming 
Career Highlights: Segueing from a successful ca- 
reer in CHR radio where he was the programmer be- 
hind Tampa's infamous -Power Pig' (WFLZ), Hobbs 
moved to News/Talk where he built another Tampa 
success at WFLA -AM. After nsing through the ranks 
of Jacor and Clear Channel. Hobbs is arguably the 
most influential programmer in the format, overseeing 
more than 260 of the company's News/Talk stations in 

181 markets 

Team: WTMJ /Milwaukee 
Position: VP /Operations 
Career Highlights: An admitted radio addict since 
childhood. Belcher programmed a number of notable 
News/Talkers - including WSGW /Saginaw. MI and 
WHAS /Louisville - before joining WTMJ He says 
highlights of his career have included winning two Mar- 
coni awards since coming to WTMJ and one while at 
W HAS. 

Team: Clear ChanneUNorthem 
California 
Position: Director/News 
& Talk Programming 
Canar Highlights: -My proudest moments were when 
AMFM appointed me National Director/News. Talk & 

Sports Programming g and the launches of KFI/Los An- 
geles as a Taker in 1988 and KNEW/San Francisco in 
2003. I love malóng radio, and I love it when dal works. 
The California recall effort. KOMO/Seattle's 1986 broad- 
cast from the cockpit of the Concorde on its maiden flight 
to the West Coast, KFBK/Saaamerto's 1997 83 -hour 
kve flood coverage and our fomrers amazing response 
to 9/11 are aN moments I know 17 be bragging about to 
the folks at the radio retirement home.' 

Team: Clear Channel /Colorado Region 
Position: Director /AM Programming 
Career Highlights: After seven years in radio sales 
Cooper took an unusual route and gave up the big 
bucks and fancy cars for a life in programming Join- 
ing legendary WJBCBloomington. IN as Exec. Produc- 
er for the morning show in 1996. Cooper quickly rose 
to become a co-host. talk show host and PD. She was 
brought to Denver as KHOW PD in February 2001 and 
named to her current position in June of 2003. 

Team: Infinity Broadcasting, 
WINS/New York 
Position: VP/News Programming 
and WINS Exec. Editor/PD 
Career Highlights: -I started my career as the mid- 
day jock at the least listened -to station in the nation. 
500 -watt daytime WVOX/New Rochelle. NY, and loved 
every minute of it. I'm now programming the most lis- 
tened-to station in the nation. the legendary 1010 
WINS, and sbll loving every minute of it. 'You give us 
22 minutes, well give you the world!' 

Continued on Page 26 
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I1%ITUE G EAT TRAS ITI4TN1 
OF FOX NEWS iV STARS 

Sean Bill Alan Ramify O'Reilly, and 

INTRODUCING 

Torty Snovie*- 
Bringing Loyal 
Audiences 
to Radio 

Tony Snow 
9am -12pm ET Weekdays 

FOXE 
NEWS 

ir a d i 46,o 

AFFILIATE SALES: 212 -301 -5439 

30"r 

BECOME A PART OF AMERICA'S NEWS PHENOMENON 
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Continued from Page 24 

Team: WLS /Chicago 

Position: OM /PD 
Career Highlights: Michael Packer Joined WLS in 2002 
as Operations Director He's spent over 25 years in 

News /Talk. holding programming positions at KABC/Los 
Angeles. WXYZ 8 WXYT /Detroit and KTRH /Houston 
In both Houston and Detroit Packer led teams that took 
the stations' ratings to histonc highs 

Team: Clear Channel /Cincinnati 

Position: Director /AM Programming 
Career Highlights: 'I am living the dream right now 
Being associated with some of the best air talent in 

the country, like Mike McConnell. Bill Cunningham. 
Gary Burbank. Jim Scott and The Truckm' Bozo, 
makes this a dream Job Memorable moments? Cre- 
ative Services guy Scott Stanley and I carne up with a 

tongue -in -cheek contest. the Last Contest You'll Ever 
Need. It is now a question in Tnvial Pursuit's 20th an- 
niversary editron.- 

Team: WBAP /Dallas 

Position: OM /PD 
Career Highlights: In more than 23 years as a News 
Talk PD. Shomper has guided two different stations 
back to No 1 in less than two years after taking over 
as PD KKOB /Albuquerque in 1998 and WBAP in 2001 

Team: KGO & KSFO Radio 

Position: Operations Director 
Career Highlights: Twice named R&R s News/Talk 
Programmer of the Year. Swanson has led KGO /San 
Francisco through most of its 102 consecutive No 1 

Arbitron books KGO is the winner of seven Marton. 
Awards and two Crystal Awards for outstanding com- 
munity service KSFO /San Francisco was turned over 
to Swanson when it ranked 36th in the market Its nov, 

the fifth- ranked station in San Francisco and the third - 
ranked station in nearby San Jose 

Team: WGN /Chicago 

Position: Director /Programming 
Career Highlights: 'My mini-bro. WIST. WBCY 8 WBT/ 
Charlotte: WIBC /Indianapolis; and WGN /Chicago. As 
a single parent. I took a pay cut to accept my first job in 
radio, at a 1.000 -watt station. My patronizing boyfriend 
told me, 'You're crazy! But if you're serious. Just know 
that it doesn't count unless you're at WBT Getting the 
job at WBT one year later - sans boyfriend - was. 
without a doubt, my proudest moment.' 

rim 
Wenger 

Team: WBEN /Buffalo 

Position: Program Director 
Career Highlights: Wenger is a Buffalo native who has 
spent most of his professional broadcast career at 
WBEN He mamed a hometown girl who is now morn- 
ing co-anchor at WBEN but was once his co-anchor in 

afternoon dnve Wenger programs Buffalo 's No 1 ra- 
dio station. which includes afternoon host Sandy Beach. 
one of Wenger's early radio heroes as part of the leg- 
endary WKBW/Buffalo airstaff 
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THER'S 4TINE 
SU'CCi_SSFUL, LIBIERAL 
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Hers a 
good guy 
and he's 
not nuts. 
FOX News Live with Alan Colmes 
lOpm-lam ET Weeknights 

NEWS\* S\ 
r 

AFFILIATE SALES: 212 -301 -5439 

BECOME A PART OF AMERICA'S NEWS PHENOMENON 
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RATINGS 
REVENUE 

&IMA GA 
#r1 WITH 

WOMEN LISTENERS 
WTN Nashville 4.7 

KEBC Oklahoma City 2.6 
WTKG Grand Rapids 4.1 

MALE LISTENERS 25 -54 
Nashville WTN 12.4 

BEST IN MARKET! 
Charlotte WBT 3.2 - 4.9 

Green Bay WNGB 3.9 

Jackson, TN WNWS 9.1 - 14.3 

Lincoln. NE KFOR 7.7 

Memphis WREC 3.6 - 6.6 

Milwaukee WTMJ 6.4 - 16.4 

Midland - Odessa KCRS 5.6 - 8.1 

Oklahoma City KEBC 0.9 - 1.2 

ADULT LISTENERS 25 -54 
Charlotte WBT 2.1 - 3.9 

Erie, PA WET 0.9 - 5.9' 
Lincoln, NE KFOR 4.4 

Midland - Odessa KCRS 2.7 - 7.8 " 

24/7 REFEEDS AVAILABLE 
SYNDICATION: BOB BDRQUEZ 

1- 877 -410 -DAVE [3283] 

rust 
R &R 2004 News/Talk National Host of 

(4. 

.: . 

s 

11! 

*Imo 
-Dave Ramsey makes pro active listeners.. people who will 
actually DO something because he has shown them a better 
way... and those pro- active listeners are good for my radio 
station. because the tell other people to listen..." 

lear Channel-Midland Odessa `,CRS 
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Radia! 
e Year Nominee - THREE YEARS RUNNING 

f 

The Daily Money 
MakenvQr 

A 90 -SECOND DOSE OF 
FINANCIAL REALITY 

I 

A :90 SECOND 
vignette featuring... 

No nonsense advice on everything 
from how to deal with creditors. the 

best types of mortgages. trouble 
with credit cards and even calls 

about how to handle money 
in a marriage. 

°Each :90 second feature contains 
network :15 plus :75 seconds of 

produced content followed by your 
own LOCAL :30. Available every 

day via MP3 download. 

Listen to a demo 

To Affiliate. Call Joe Leavitt 
1- 877 -410 -DAVE (3283) 
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Team: WMAL/Washington 

Position: President/GM 
Career Highlights: Berry joined WMAL following sev- 
en years as VP /ABC News Radio. Twice nominated 
as R8R's News/Talk Executive of the Year. winning in 
2002. Prior to joining ABC in 1996 Beny spent 14 years 
at CBS Radio as Director/News 8 Programming for 
WBBM/Chicago and Exec. Producer for CBS Radio/ 
Washington. His first radio job was at KNX/Los Ange- 
les in 1982 Berry began his broadcast career in the 
newsroom of WHBO -TV in Memphis. 

Team: WLS /Chicago 

Position: President/GM 
Career Highlights: Jones' broadcast career spans 27 
years, 21 of those as GM or GSM He was recognized 
as R&Rs News/Talk General Manager of the Year in 
2003, one of the Best GMs in Radio by Radio Ink and 
one of the top 25 Most Successful Afncan Americans 
rn Radio. An active community member, Jones also 
mentors young people and students who are new to 
the business of broadcasting 

Team: KABC /Los Angeles 
Position: President/GM 
Career Highlights: A lifelong broadcast unttwsia. 
Davison has had a distinguished career in both telev- 
sion and radio His current position with ABC Radio in 
Los Angeles and his recent election as Chairman of 
the Southern California Broadcasters Association add 
to his track record of leadership in the broadcasting 
industry. 

Team: KMOX/St. Louis 
Position: VP /GM at KMOX and VP 
News/Talk Programming for Infinity 
Broadcasting 
Career Highlights: Langmyer started at WBENBuf- 
falo and worked as PD, air talent and traffic pilot/reporter 
at WGRBuffaio. He worked on -air at WTAE/Pittsburgh. 
was OM of WSYR 8 WYYY /Syracuse. pined KMOX 
in 1992 and was named VP/GM in 2003. 

earn: CFRB/Toronto 

Position: GM 
Career Highlights: Ajock during Top 40's golden era 
it CKLW/Windsor- Detroit . Holiday is now GM of a tno 
of Standard radio stations in Toronto including hugely 
Successful News/Talk CFRB He has programmed and 
managed on both sides of the border, leading him to 
conclude that Americans and Canadians are more 
alike than they are different. 

Team: Clear Channel /Denver 

Position: Sr. VP 
Career Highlights: -Managing KOA/Denver for 20 
years and watching the staff be rewarded with Edward 
R Murrow Awards for Station of the Year and Legend- 
ary Station Working for Jacor and. now. Clear Chan- 
nel building a duster from two to eight stations, includ- 
ing KHOW and KKZN: and seeing people grow and 
move on to bigger fobs in the industry - 
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America Listens. 

Exclusively from 
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Team: KGO & KSFO /San Francisco 

Position: President/GM 
Career Highlights: Luckoff has been at the helm of 
KGO since 1975. presiding over the station as it scored 
an unprecedented 102 No 1 Arbitron books in a row, 
a feat unmatched by any other radio station in a top 10 
market A well -respected and involved member of the 
San Francisco community. Luckoff was honored with 
R &R's first -ever News/Talk Radio Lifetime Achieve- 
ment Award in 1999 

Team: WFLA/Tampa 

Position: Regional VP /Market 
Manager 
Career Highlights: I started in radio as a Top 40 jock 
in the 60s and '70s Saw the N/T light in the '80s and 
accepted the challenge of programming WLW /Cino 
nab Thanks to Randy Michaels for that opportunity I 

became GM of WFLA and have enjoyed having such 
talents as Lionel. Jay Marvin. Glenn Beck and Todd 
Schnitt on my team As Regional VP. I'm now respon- 
sible for 25 Clear Channel stations in Florida .' 

Team: WTOP/Washington 

Position: VP /GM 
Career Highlights: Oxley began his media career at 
the Chicago Tribune before moving to rada His first job 
in radio was doing sales for WAVA/Washington. He 
moved to WASH/Washington and WTOP, where he 
waked his way up to National Sales Manager He made 
WTOP his permanent home. moving up the ranks from 
Local Sales Manager to General Sales Manger to, in 

1998, GM. He added GM responsibilities for sister sta- 
tions WGMS in 2001 and WWZZ in December 2003, 
making him VP /GM of Bonneville's entire DC cluster. 

+1111116 

Team: WPHT /Philadelphia 

Position: VP /GM 
Cancer Highlights: Scaglione is also VP /GM for co- 
owned WOGL/Philadelphia and has had the same ti- 
tle at crosstown WIOO, WLCE and WJJZ. His broad- 
casting sales and management career spans over 20 
years and includes stints at WQHT /New York, WNUN 
Chicago, WYXR/Philadelphia. WXKS/Boston and 
Chnstal Radio/New York. 

Team: Regent Communications/ 
Bloomington, IL 

Position: GM 
Career Highlights: 'I have many highlights. including 
working in a variety of radio markets with many talented 
people across all formats In particular, I enjoy the con- 
tinued evolution of WJBCBIoomington, a hentage Talk/ 
Full Service station that will celebrate its 80th anniver- 
sary next year. To be part of a station that is so impor- 
tant to the community is a blessing few can count - 

Team: WIBC /Indianapolis 

Position: VP /Market Manager 
Career Highlights: In my 30 -year career in radio one 
of my proudest moments occurred on a day that was 
one of Amenca's most tragic Following the alert that 
a second plane had struck the World Trade Center 
tower on 9/11, the staff of WIBC responded in a re- 
markably organized and professional manner As the 
City and country reeled in the aftermath and informa- 
bon was cnbcal. WIBC performed at a level only well- 
trained, responsible and Professional joumaists caild 

www.americanradiohistory.com

www.americanradiohistory.com


Real Life. 
Real People. 
Real Talk Radio. 

Dr. Joy Browne 
Relationship Doc 

Dr. Ronald 
Hoffman 

Health Talk 

Jim Cramer's Lionel 
RealMoney Today's Topics 

i 

Joey 
Reynolds 

Late Nights 

For more than 10 years, the WOR Radio Network has informed and 
entertained audiences across the nation with our World Class Talk. 

Our recognized and experienced hosts are tops in their fields, 
talking the issues that matter most. Winning weekday programs 
captivate listeners and drive ratings success for your station. 
Weekends offer lifestyle programs that create responsible, upfront 
environments for your advertisers. Your advertisers get results, 
and you get ratings and revenue! 

Experience first -hand Real Life...Real People...Real Talk Radio 
from the WOR Radio Network! 

212.642.4533 
worradionet.com 
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The Real America 
...and REAL Increases 

Fall To Fall \QH Listener: \ -Ien 25 -54 

KNEW San Francisco ,Fns! Book) +766% 

KLIF Dallas +150% 

WTNT Washington. D.C. +71% 

K R P C Houston +13% 

WFLF Orlando +328% 

WXNT Indianapolis +175% 

WJNO West Palm Beach +43% 

And More! 

THE 
GLENN BECK 
PROGRAM 

For more information call 212.445.3935 

..,, t !Imes MSA, M-F Men 25-54 
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thro tj with mat big clutch hit 

Team: Wall Street Journal Radio 
Network 

Position: Director /Affiliate Relations 
Career Highlights: -My first job was as a DJ at WLIR/ 
Long Island. where we launched one of the first Alter- 
native stations. In the early '90s I was part of the ABC 
Radio Networks team that created the first morning 
show prep service. Now at Dow Jones. I'm proud to be 
part of building a lineup of radio stations that is truly the 
best in the business." 

Team: The Dave Ramsey Show 

Position: Exec. VP 

Career Highlights: Hampton Joined Ramsey in March 
1999 as Director /Syndication and was promoted to 
Exec. VP in June of the same year The operation has 
seen significant growth under his direction increasing 
affiliates from 30 to over 200 and network revenues 
from $800.000 to over 53 5 million in 2003 

Team: Jones Radio Networks 

Position: VP /GM News/Talk & Pro- 
gramming Services 
Career Highlights: Not counting attending conventions 
in four -inch heels while nine months pregnant, rd have 
to say coming back to work with Ron Hartenbaum and 
Gary Schonfeld and earning my VP stripes at Jones. In 

addition to shows by Ed Schultz. Clark Howard, Neal 
Boortz and Bill Handel. I also oversee Radio VooDoo 
and BDS. Combined. my lineup of talk and program - 

Lhing services reaches over 2,000 radio stations." 

Team: Talk Radio Network 

Position: CEO 
Career Highlights: Masters was born into the radio 
industry . Growing up with a father who has been a ra- 
dio personality for over 40 years gave him a unique 
perspective on the competitive world of radio syndica- 
tion. He signed Michael Savage. who is now heard on 
over 350 stations, to TRN in 1999 Recently, he signed 
and relaunched Laura Ingraham. who is now on over 
210 stations. and Rusty Humphnes, who is heard on 
over 200 stations. 

. 4'.'fr 
Paul Nu las 

Team: Cox Radio Syndication 

Position: Managing Director 
Career Highlights: Douglas is a 30 -year programming 
and news veteran. His resume includes stints at WAVZ 
& WKCI /New Haven. CT and WTIC /Hartford. He was 
also Exec. VP of SBI Broadcasting in Newport Beach, 
CA. the *company that onginally launched Dr. Laura 
Schlessmger nationally He now oversees the distnbu- 
tion of Cox-onginated shows. including those featunng 
Neal Boortz. Clark Howard, Lex & Terry and The Dream 
Doctor. 

Team: ABC Radio 

Position: Sr. VP /Programming 
Career Highlights: 'I currently oversee ABC's network 
programming and ESPN Radio. and I am Corporate 
PD for the ABC News/Talk stations Proudest moment? 
The number of young people I have helped get into 
the business who are now fully employed in either 
broadcasting or journalism " 
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Team: Westwood One 

Position: Syndicated host 
Caner Highlights: Bohannon s nightly show airs on over 
300 stations and has onginated from Moscow during the 
Reagan -Gorbachev summit. Pans during the 200th anni- 
versary of Bastille Day. Tokyo dunng Emperor Hirohito's 
funeral and from several national political conventions. 
Callers have spoken with presidents. noted athletes and 
entertainers and even astronauts in orbit A member of 
the Radio Hall of Fame. Bohannon is the onginator of 
Freedom of Information Day. observed each March 16, 

on the birthday of James Madison. father of the Consti- 
tution. 

Team: Cox/Jones Radio Networks 

Position: Syndicated host, consumer 
warrior" 
Career Highlights: Building on the popularity he de- 
veloped at WSB /Atlanta, which he continues to enjoy 
today. Howard took his consumer crusade nationwide 
a few years back Today his spirit, optimism and plain- 
spoken advice resonate with a reported 3 5 million lis- 
teners on 150 -plus stations across the country 

Team: Liberty Broadcasting 

Position: Syndicated host, author, 
political analyst 
Career Highlights: A recent addition to the national 
radio scene. Chavez -a liberal- turned -conservative - 
btdngs her inside- the -Beltway expenence and knowledge 
to a daily caller -dnven discussion of the issues and 
events of the day 

Team: Premiere Radio Networks 

Position: Syndicated host, "Man of a 
thousand voices" 
Career Highlights: Hendne is the only national radio 
personality who is both host and guest simultaneously 
on his own show His unique radio theater offers listen- 
ers a cast of diverse and often outrageous characters 
who parody Talk radio as they have real -time conver- 
sations about every conceivable topic 

Ø0jng Sea 
Sea to 

Team: Salem Radio Network 

Position: Syndicated host 
Career Highlights: Gallagher is entering his sixth year 

of national syndication He recently signed with Fox 

News Channel as a contributor and guest host, frequent- 
ly subbing for Sean Hannity on Hannrty and Colmes 
He also just signed to publish his first book. Surround- 
ed by Idiots' Fighting Liberal Lunacy in America. 

.111=11111111 

Team: Talk Radio Network 

Position: Syndicated host 
Career Highlights: The youngest broadcaster ever to 

be inducted into the Nevada Broadcasters Hall of 
Fame, Humphries now calls KVI /Seattle home. A pas- 

sionate supporter of veterans' issues. he uses his mi- 

crophone to help those in need and his quick wit to 

cnticize both wasteful government and those who cheat 
the system 

Continued on Page 38 
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No matter how you cut ft 

BOORTZ IS BIG 
Neal Boortz wins with Adults, younger and older. 

5.9 12.4 12.5 

9.8 

Pil 03 

2554 
I L 

WSB Atlanta 

10.1 

15.4 8.1 

25-54 3.554 

KRMG Tulsa 

9.4 7.8 
6.4 

35-54 

WOKV Jacksonville 

25 -54 35_54 1 

WDBO Orlando 

Call Ramona Rideout 212.556.9477 

M` ,. r... -,_._ ,.. 

L JONES RADIO NETWORKS 
Ionw.dIo.ap m ....... 
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i 
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Putting your listeners on the Road to the White House 
RADIO NETWORKS 

amenca listens to abc 

212-735-1700 

www.americanradiohistory.com

www.americanradiohistory.com


38 Raft Fenny 27, 2004 

Alle Sta 
Continuad from Paga 36 

.:r.:i 
Team: Talk Radio Network 

Position: Syndicated host, political 
commentator 
Career Highlights: Smart, funny and ahead of the 
curve, Ingraham s daily show takes listeners on a wild 
ride through the colliding worlds of politics. the news 
media and Hollywood. Afrequent TV commentator and 
columnist, Ingraham has authored two best -selling 
books. The Hillary Trap and Shut Up and Song: How 
the Elites in Hollywood. Politics and the U N Are Sub- 
verting America. 

Off 

Team: ABC Radio Networks 

Position: Weekend hosts 
Career Highlight: What better story could there be 
for five sisters from Connecticut than the saga of Mar- 
tha Stewart? We can't stencil or sponge -paint. but that 
doesn't stop us from loving all things Martha. The ac- 
cusations. the feisty denials and, now. the trial. She's 
the gift that keeps on giving. Long live Martha!- 

- 

Team: WestStar Talk Radio Network 

Position: Syndicated host, columnist, 
WestStar co- founder 
Career Highlights: We started nine years ago with only 
three affiliates. Today my show has over 450 affiliates. 
8 million listeners weekly and close to 3 million news- 
letter subscribers. We have no debt, and we now syn- 
dicate seven other shows. I am also now the answer to 
a question in Trivial Pursuit. Who s the Digital God - 
dess'7- 

Team: Radio America 

Position: Syndicated host 
Career Highlight: -Being the only talk show host in 

America to go to Shanksville. PA on the first anniver- 
sary of 9/11 and tell the story of United Flight 93 and 
how the men and women of that flight fought the first 
battle of the war on terrorism and won. God bless them 
and their families - 

Team: Premiere Radio Networks 

Position: Syndicated host, author 
Career Highlights: From its roots at KFI /Los Angeles. 
Dr Laura s daily radio show became a national phe- 
nomenon, and it is now heard on more than 240 affili- 
ates and has been in syndication for nearly a decade 
The author of seven best -selling books. Schlessinger 
is also founder and President of the Dr. Laura Founda- 
tion, which helps thousands of abused and neglected 
kids every year 

Team: Stephan Productions 

Position: Independently syndicated 
host 

Career Highlights: Each weekday since 1988. Stephan 
has hosted Good Day, which is now fed by four net- 
works and heard in 425 markets His weekly Talk Ra- 
dio Countdown airs weekends in 266 markets. Unless 
he's remote -broadcasting from an affiliate or visiting a 

news hot spot somewhere the world. Stephan broad- 
casts daily from his Massachusetts dairy farm. 
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ChickChat is a contemporary, relevant, stylish, unique, non -political, entertaining, 

not for -women -only syndicated daily radio show hosted by two women with 
no loss for words...or opinions. 

"ChickChat fits right in with what we're doing and 
who we're trying to reach. We're excited about 
having Heidi and Lara on our lineup." 

Pat Johnston, GM 
KJLL AM 1330 The Jolt 

"You can immediately hear they are 
having fun... which is contagious." 

Holland Cooke, Talk Radio consultant 

r 

Naøi'18.3 Million Out °Mort 
AMERICA CONSUMER w. RECORD DEFICITS 

SHOW 

Household Income Down 
l 
t 

A sluggish economy assaults our lifestyles and our wallets. Clark Howard talks about 
the realties of Nving, sunl*Mlg and thriving in troubled times. 

WSB Atlanta 
A 25 -54 9.9 share #1 
M25- 5411.1 share #1 

WOKV Jacksonville 
M25 -54 6.3 to 7.5 

WM Orlando 
A 25-54 3.7 to 5.5 
M25-54 4.4 to 5.3 

WTMJ Milwaukee 
A 25 -54 5.9 to 6.9 

WICC Bridgeport, CT. 
A 25-54 2.9 to 3.6 
M25-54 4.0 to 4.2 

i 
Clark Howard 

Now. When we need him most. 

East 800.611.5663 
West 877.438.5663 

..m..r . . 
L JONES RADIO NETWORKS 

Mum, 

6 Crs17 ., 

ionssredio. corn 

JONES 
NA OSO 

Get ChickChat today! 
Contact Skip Joeckel, Affiliate Sales (719) 579 -6676 skip @chickchatradio.com www.chickchatradio.com 
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Team: WSB /Atlanta and Jones Radio 
Networks 

Position: Talk host 
Career Highlights: A confirmed Libertanan and true 
patnot. Boortz has been an Atlanta Talk radio power- 
house for 30 years. the last 10 of them at WSB Con- 
servatives call him too liberal and liberals think he's too 
conservative. but listeners in Atlanta and now. across 
the nation count on Boortz for a hard dose of daily re- 
ality. solid information and infallible logic 

Team: WBAP /Dallas 

Position: Talk host 
Career Highlights: Davis has been the No 1 local talk 
host since among in Dallas -Ft. Worth in 1994. The win- 
ner of numerous awards. he is also a featured colum- 
nist for the Ft Worth Star- Telegram. His show blends 
politics and pop culture in a most unique and compel- 
ling fashion 

Team: KABC /Los Angeles 

Position: Afternoon drive and host of 
the nationally syndicated Larry Elder 
Show 
Career Highlights: Elder, the 'Sage from South Cen- 
tral hosts the longest-running afternoon drive talk show 
in Southern California. Nationally syndicated radio host. 

television personality. lawyer and author of the best -sell- 
ing The Ten Things You Can't Say in America and Show- 
down. Elder calls himself a "Republitanan. a member 
of the Republican Party who is also a Libertanan. 

i 

r 

Team: WOR /New York 

Position: Midmorning host 
Career Highlights: Hamburg is known for her award - 

winning consumer affairs reporting and celebrity inter- 
views For nearly 30 years WOR listeners have tuned 
in for shopping, dining. travel and entertainment ad- 
vice Hamburg is a best- selling author and television 
personality and is heard weekdays and Saturdays from 
10am -noon. 

Team: KOGO /San Diego 

Position: Afternoon drive talk host 
Career Highlights: For the last 18 years Hedgecock 
has been San Diego's No. 1 local radio talk show host 
Before that he served as Mayor and County Supervi- 
sor in San Diego Now a'recovenng politician,' Hedge - 
cock's daily 'Community Forum' regularly leads suc- 
cessful on -air action campaigns. such as that for the 
recall of California's governor Hedgecock is also a pri- 
mary guest host for Rush Limbaugh. 

Team: KFI /Los Angeles 

Position: Afternoon drive co-hosts 
Career Highlights: John & Ken speak for the voice- 
less. nght wrongs and seek the truth. These talk show 
hosts -turned -activists have unseated a governor. 
squashed an SUV tax, stopped a 2-cent soda tax. ex- 
posed a cardinal in the Catholic church's child-abuse 
scandal and fought to get cop killers extradited from 
Mexico They've become No. 1 25-54 in afternoons by 
taking no pnsoners The John & Ken Show is a straight - 
shooting, fast -paced. high -energy program that seeks 
common -sense answers in the relentless pursuit of truth 
and justice 

Continued on Page 42 
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The Debate 
For 15 years talk radio has been dominated by one voice. 

Now, Ed Schultz goes toe -to -toe with conservatives to energize mainstream talk radio. 

Ed is a #1 rated talent with 15 years of 20+ shares. He cuts through the boring sameness 

with razor sharp views on life, politics and people in America. 

Ed Schultz delivers straight talk from the heartland. 

ËdSCHULTZ 

Call Jones Radio Networks 
800.611.5663 

.,._..,.. 
. 1) 

JONES RADIO NETWORKS 
dio. corn 

JONES 
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2 
/ 

/ 
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4. 
America's only weekday show dedicated to 

entrepreneurs - and those who want to be -is 
now available 24/7 on ABC Starguide Ill. Saturday 

and Sunday broadcasts are different. 

6 5 
\ 

I I 

Jim Blasingame is ... 

An award - winning talk show host since 1997 

A syndicated newspaper columnist 
A 35 -year marketplace veteran 

SBA's 2002 Small Business Journalist of the Year 

Author of "Small Business Is Like A Bunch Of Bananas" 

Syndicated exclusively by Small Business Network. Inc. 
Contact Skip Joeckel. Director of Affiliate Relations 

888 -382 -2366 skipDjbsba.com www.jbsba.com affiliates 

t 
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Team: WGN /Chicago 

Position: Morning host 
Career Highlight: -This may be an obvious answer 
to the question. but my proudest moment in radio was 
being hired by WGN When I was in broadcasting 
school WGN was always held up as the Mecca of ra- 
dio: it was the station at the top of the heap. It didn't 
get any better in this bz than if you worked there. As 
morning host. I work hard to maintain that reputation 
Ifs true. it gets no better than this I sometimes have 
to pinch myself.' 

Team: KXNT /Las Vegas 

Position: Morning host 
Career Highlights: Stock was named one of the six 
top local Talk radio personalities in 2002 by R&R and 
Best Local Talk Show in 2000 and 2003 by the Elec- 
tronic Media Awards He was inducted into the Nevada 
Broadcasters Association's Hall of Fame in 2003 

Team: KGO /San Francisco 

Position: Midday host 
Career Highlight: Winning the 2003 Marconi Award 
as Major Market Personality of the Year 

w 

Team: KFBK/Sacramento 
Position: Talk Host and Business 
Editor 
Career Highlights: Sullivan has been Sacramento's 
No 1 midday host since his program began in 1988. 

He has also received national exposure and recogni- 
bon as a regular fill-in host for Rush Limbaugh 

Team: WPHT /Philadelphia 

Position: Morning host 
Career Highlights: A lawyer- turned -talk show host. 

Smerconish served in the George H W Bush adminis- 
tration at age 29 He also produces a daily commen- 
tary for co -owned KYW/Phitadelphia and writes a weekly 
column for the Philadelphia Daily News that's now na- 

tionally syndicated. A regular contributor to CNN, Smer- 
conish was featured in Bernard Goldberg's bestseller 
Arrogance and has also guest -hosted Bill O'Reilly's ra- 

dio show. 

7 

/ / 

Pon Wade & Roma 

Team: WLS /Chicago 

Position: Morning drive co-hosts 
Career highlights: The team was created by pairing a 

rock n roll funnyman with an English professor-yogi- 
home remodeler Their politics are as diverse as their 
backgrounds As a married radio couple. they have one 
rule: No arguing at home: save all disagreements for on 
the air. Their two kids provide riveting on -air radio mo- 
ments: They made frantic calls on 9/11 to their daugh- 
ter. who was trapped 1 1 /2 blocks from the World Trade 
Center, and their Manne son was in the first wave of 
fighting in Iraq and went all the way to Baghdad 
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STREETTALK 

Bartel Bartel: Gone Too Soon 

our thoughts and prayers go out to the entire Cox/Bir- 

mingham family following the untimely death of Bartell 
Coleman, a.k.a. Bartel Bartel, the popular afternoon jock 

on WBHJ (95.7 Jamz) /Birmingham. Coleman, who had been 

with the station since 1997, was killed Feb. 22 when his mo- 

Bartell Coleman 

torcycle struck a car. He was only 33. That 

night Jamz staffers went on the air to break 

the news of his death and share their grief 

with listeners. "Cassandra, his wife of only 

11/2 years, is just crushed, as is the entire 

Jamz family," PD Mickey Johnson tells ST. 

"His family is from Orlando. where he got 

his radio start at NA/NM. He was lust a popu- 

lar there as he was here. In the last ratings 

book, he was No. 112 +. 18-34 and 25 -54." 

A memorial service was held Feb. 24 at a local Baptist 

church in Birmingham, while funeral services will be held in 

Orlando on Feb. 28. An emotional Johnson adds. "Bartel was 

not just my co- worker. he was a true friend, and I'm going 

to miss him." 

El (ucuy'Says Bad Words In Spanish 

After launching a few choice expletives toward Univision 

management and walking off his KSCA/Los Angeles afternoon 

show on Feb. 20. Benin Almendárez 
Coello, a.k.a. "El Cucuy.- explained that 

he did so in support of his underpaid cast 

of sidekicks, "La Tropa Loca." "I have al- 

ways been for the causes of the poor and 

the weak people, and. in this particular 

14 

situation, all I did was to react to the tears 

and suffering of my crew, 'La Tropa Loca. ' 
My swears were said Coello. "My crew has been asking for 
taken out of context 

salary improvements for years and never 

got the consideration that they deserve." After the show, 

Univision Radio suspended Coello and everyone directly re- 

lated to his show without pay. Ouch. Univision is currently 

airing profanity -free best -of shows while they figure out 
what's next. 

The radio version of On -Air With Ryan Seocrest on KIIS/ 
Los Angeles debuted this past Thursday at 6am from the 

-- 

Seacrest & Ivey -- separated at 
birth 9 

same plush studios at the 

Hollywood & Highland en- 

tertainment complex in 

Hollywood where Seacrest 

does his daily Fox TV show. 

/ 'And where I will start my 

day each morning," Clear 
Channel Regional VP /Pro- 
gramming John Ivey tells 

Sr 
We'd like to offer our most sincere congrats to Mr. Ivey, 

as he prefers we call him, who just signed a new three -year 

deal to remain with Clear Channel. He oversees its stations 

in beautiful Los Angeles, Riverside and Bakersfield. 

The Programming Dept 

After six years in the big chair. PD Stan Atkinson exits 

Clear Channel AC WLTQ (Lite 97.3)/Milwaukee. 

Dom Casual resigns as PD of Classic Alternative KJQN/ 

Sak Lake City. Todd "Nuke 'Em" Noker. PD of Alterna- 

tive sister KXRK. will cover both stations on an interim ba- 

sis. 

WLRS /Louisville PD Lance Hale has resigned and is 

headed home to Ft. Myers in March. "I leave a great station 

that's heading in the right direction," Hale tells ST. "These 

people are my family - and I am the walrus!" Goo goo 

kachoo. 

At Emmis CHR/Pop WNOU (RadioNow 93 I ) /India- 

napolis. PD Chris Edge reaches deep into the fertile valleys 

of West Virginia to fill his gaping night/MD opening: Please 

welcome lust plain Dylan, who heads west from the same 

position at WVAQ /Morgantown. WV. He replaces former 
MD /night co -host Doc, who exited with partner Tommy last 

month. 

KZHT /Salt Lake City MD /afternoon guy Jagger exits in 

search of a programming gig. PD Jeff McCartney has begun 

the search for his replacement. 

Zeo Radio Networks' Affiliate Relations Associate TJ 

Hess is upped to VP /Operations for its new Select Mix ven- 

ture. 

Continued on Page 44 
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Rrmene 
i YEAR 460 

R &R debuts Americana Airplay Chart. 
Infinity names Dave Robbins VP /GM of WBBM -FM & 
WJMK/Chicago. Harvey Wells becomes VP /GM at 
WUSN/Chicago: Michael Damsky and Drew Hayes 
become Station Managers at WXRT & WSCR/Chicago 
respectively 
Ken Miller named GM at KFAX & KSFB/San Francisco. 

J YEARS 460 

Bob Catalane becomes Executive VP /CFO for ABC 
Broadcasting. 
TVT Records sells 523 million in "Bowie Bonds " 

Erik Helium rises to Regional VP /Sales for Chancellor 
Media. 

7/J 
Scott Borchetta rises to VP/Nat'I Promotion at MCA' 
Nashville 
John Sykes becomes President of VH 1 

Al Brady Law named OM of KABC/Los 
Angeles r 

) RA' .; 1, i f 

Ted Atkins named GM of WWSW /P tts- 
burgh 
Rick Starr named VP /GM of WMAQ/ 
Chicago 
Tommy Hedges becomes President of 
the Pollack Media Group: Jeff Pollack 
becomes Chairman /CEO. 

Ted Atkins 

Gary Berkowitz becomes PD of WHYT/ 
Detroit 
Dena Hallam appointed PD of KUDU 
Kansas City 
Jan Jeffries named PD of WXFM/Chi- 
cago 

John Sebastian named Operations Di 
rector of KUPD & KKKO,Phoenix. JtinSetart 

Dene Hallam 

om 

w 

God uses special people to touch lives. 
You have touched ours...and countless others. 

We Love You, Al. 

07Y" 
Your WHB Staff 1977 -1982 and Friends 

Dan Donovan Pam Whiting Tom Land J. Jay Stone Greg Dunkin Larry Micheals Darcy Blake 
Mike D' Brien "Katfish" Kris Kelly Phil Jay Allene Martin Jeff Roberts Chuck Hayes Rick Torcasso 

John Hayes David Burd John Lodge Scotty Brink Bob Shannon Dan Pearman 

www.americanradiohistory.com

www.americanradiohistory.com


44 RBA February ?I, 2004 
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Get your piping hot Canadian Content here: Hot AC 

CKIK (The Peak) /Calgary flips to Classic Rock as " Q I07, 

playing the greatest rock 'n roll ever made." No injuries were 
reported. CJKR (Power 97)/Winnipeg PD Christian Hall 
segues to the PD chair at CKIK. Later, a tasty array of beer, 

back bacon and other Canadian clichés was served. 

As if he wasn't already busy enough being PD of Hot 
AC WZPUIndianapolis, Scott Sands has somehow gotten 

himself promoted to the newly created position of OM /PD 

and Dir. /Internet Development. They caught me reading 

Street Talk and just assumed that I knew something about 

this industry." say Sands. "So. thanks - I guess." 

Label Love 

J Records' VP /Urban Promotion Cynthia Johnson is 

tapped as Sr. VP/Urban Promotion for the revamped Warner 

Bros. Records under the new leadership of WMG President 

Lyor Cohen. She replaces Waymon Jones, who exited at the 

end of 2003. 

Lenny Santiago pins Virgin Records as Senior Direc- 

tor/A&R He crosses the street after spending the past seven 

years doing MR for Roc -A -Fella Records. 

Quick Hits 

Stuart Brotman is named President of the Museum 

of Television & Radio, effective March I. Most recently, 

Brotman was president of Stuart N. Brotman Communica- 

tions, a global consulting firm based in Lexington. MA. He 

succeeds Robert M. Batscha who was president from 1981 

until his death on July 4, 2003. 

After six weeks of covenng afternoons on KHKS /Dal- 

las. Kobe Austin is headed back to his former swing shift at 

KITS, Los Angeles, where he had been working before his Dal- 

las move. 

KROX/Austin PD Melody Lee hires Sean "Phills" 
Phillips to anchor mornings. joining existing members Trina 

and Jason Dick. Not to be confused with the Sean Phillips 

who programs WBTS/Atlanta, this particular Phillips comes 

from the Emma cluster in Phoenix. 

WRIF/Detroit recently teamed up with four local bands 

and raised $23.400 in a benefit concert for WRIF personal- 

S iEr_r ráLK 

ity Steve Black's wife, Sabrina. also an WRIF alumnus, who 

is battling Hodgkin's lymphoma. The station is still accepting 

donations to help with her medical bills. 

KBKS/Seattle inks Jubal Flagg as the new executive pro- 

ducer of The Jackie & Bender Morning Show. Flagg, formerly 

of Fox Sports Net's Tony &uno Show, replaces Jake Ray, now 

working at WSTR (Star 94) /Atlanta. 

Sandy Weaver exits afternoons at Clear Channel AC 

WLTM (94.9 Ute FM) /Atlanta as she embarks on a career 

change. PD Louis Kaplan taps Promotions Dir. Ellen Mar- 

tin to fill the gig for now. 

Late last year Jonathan Reed lost his first PD gig when 

Clear Channel's WDBT /Jackson, MS flipped to Gospel. Reed 

has returned to his previous station, WZEE (Z I04) /Madison, 

where he will do weekends, swing and assorted odd jobs until 

another huge opportunity falls in his lap. Meanwhile, Z104 

Creative Services Director /midday talent Danny Wright will 

transfer to sister WNCI & WFJX/Columbus, OH in the same 

capacity. 

Two midday positions are open at Davis Urban WFXE 

and Urban AC WKZJ/Columbus, GA WFXE midday person - 

ality /Promotions Director Nikki Nicole is headed to WTMP- 

AM & FM/Tampa as Promotions Director, while WKZJ mid- 

day talent April Hand is leaving the industry to open a book- 

store. 

WSOC /Charlotte morning co -host Carrie Ann Boggess 

has filed a lawsuit against co- host/PD Jeff Roper. accusing 

him of harassment. intimidation and volatile outbursts that, 

she says, left her fearing for her safety. According to the Char- 

lotte Observer, since September Boggess has had to raise her 

hand before she could speak on Roper's radio show. and her 

suit claims that he clapped in her face. slapped her hand away 

from an office thermostat and raged at her without provo- 

cation two to four times a month. Infinity/Charlotte Sr. VP 

Bill Schoening responded to the paper. "We don't comment 

on any pending litigation." Then he left for lunch. 

Talk Tapia 

We were waiting for a radio station to rip a page from 

Donald Trump's wildly successful guilty pleasure reality show 

The Apprentice -- and someone finally has: Journal Talker 

KFAQ/Tulsa proudly presents the cleverly named "Radio 

comb -over 
sold separately 

Apprentice." where three men and three 

women will be competing in various chal- 

lenges for a chance to win an eight -week 

paid apprenticeship. You may now safely 

steal this idea and claim that you thought 

of it. Thank you. 

KFXX /Portland, OR host Colin 
Cowherd will join ESPN Radio on March 

29 as he takes his show The Herd national 

from 10am- I pm weekdays. Cowherd re- 

places Tony Komheiser, who recently an- 

nounced he was stepping down to focus on his other ESPN 

duties as co -host of Pardon the Interruption. Dream Job and 

ESPN's 25th anniversary program. 

Mid -Atlantic radio vet Jack Alix has stepped down as OM 

of WBBT (Oldies 107.3) & WJZV /Richmond and was relieved 

of his morning host duties at Oldies 1 07.3. New Creative Ser- 

vices Director Jeff Beck - one -half of crosstown WRXL's 

former Jeff & Jeff morning show - - is handling mornings at 

WBBT for now. 

Condolences 

Mark "Doc" Andrews, longtime morning sportscaster 

on Oldies WOMC/Detroit, passed away Saturday. Feb. 21 

after a 10 -month fight with colon cancer. He was 51. 

Andrews had worked with market legend Dick Purtan since 

1 984. 

Irvin Miller, father of WRQX/Washington MD Carol 

Parker. passed away Wednesday. Feb. 16 from cancer at age 

78. 

WCCO, /Minneapolis personality Joe McFarlin, whose 

late -night shows featured big bands. swing and traditional jazz 

for a quarter of a century, died Feb. 14 from complications 

from melanoma. McFarlin, who retired from WCCO in 1992, 

was 78. 

John David Bush. who did radio and N sales in Cin- 

cinnati for many years, passed away on Feb. 20. also from 

cancer He was 62. 

Chris Thomas, a WDAE/Tampa sports talk host who 

also spent several years as a sportscaster for NBC affiliate 

WFLA- N,Tampa, passed away Feb. 18 following a battle with 

cancer. He was 55. 
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Little Steven Lets The 
Music Do T Talking 
Musician -actor rediscovers music, uncovers rock's past and 
present with new show 

sown to music fans everywhere as Little Steven, 
Steven Van Zandt has had a storied rock 'n' roll career. 
A founding member of what was then known as The 
East Street Band, which helped define the Asbury Park 
sound, Little Steven is an acclaimed producer, 
songwriter and arranger who's worked with the best 
in the bit - not to mention his own work as a solo 
artist. He spearheaded the anti -apartheid Sun City 
project in the '80s and can currently be seen as a mob- 
ster on the critically and commercially successful HBO 
series The Sopranos. 

But Van Zandt's latest hit isn't on a 

fellow Sopranos character, it's on the 
radio dial. And, no, it's not a song, its 
a syndicated two -hour show that 
combines the roofs of rock 
ní roll with today's hottest 

garage bands. Launched 
on April 7, 2002, Little 
Steven's Underground Ga- 

rage has grown from 20sta- 
tixns to more than 150 af- 
filiates, and a new 24/7 
format is planned for Siri- 
us Satellite Radio. 

Every week, in markets 
from Chicago, New York 
and I m Angeles to small- 
er towns across the US., north of the 
homier and even as far as Guam and 
Australia, listeners get a musical his- 
tory les400n that includes everything 
from vintage Ramones, Elvis Presley 
and Bo Diddley to The Hives, Black 
Rebel Motorcycle Club and The 
Strokes. 

"Most program directors in radio 
really are musical guys and love the 
music," Van Zandt says. But they 
were a little reluctant to put the show 
on at first, because it was something 
different. Once the first ratings book 
came in - all of a sudden we were 
seeing sevens, eights and nines in a 

world when a three is a home run - 
everybody started paving a little more 
attention. 

"It's a little unorthodox, in that we 
orxnbine three, four or even five for- 
mats in our show, but I knew that it 
would work. These songs played back 
to back are undeniable." 

"Basically, it's a nice tar of rock 'n' 
roll," says show producer Dan Neer. 
You go from the mots to the extreme 

branches. We play Howlin' Wolf to 
Nowlin' Pelle Almqvist lof The 
Hives]." 

The Prodigal Son 
Passionate about today's garage 

rock revival, Van Zandt freely admits 
that he was out of touch with music in 

the early '90s, and, after 
producing a few album for 
artists like Austin's Arc An- 
gels and Southside Johnny, 
was ready to turn his back 
on it. 

"1 was lOtT000tof touch," 
he says "1 basically walked 
away in the early '90s. I 

thought, There's no place 
for the kind of music I 

want to make, and there's 
no place for it to be heard 

anymore. "' 
Then David Chase contacted him 

about acting on The Sopranos as Silvio 
Dante, a character written with Van 

Zandt in mind. "I figured, why not ?" 

Van Zandt says. "1 wasn't really do- 
ing music anymore. Of course, right 
after The Sopranos started, Bruce 
Springsten called up to reunite The 
E Street Band. That got me back into 
the band, and then I ran into this 
whole contemporary garage scene. 
Before I knew it, I was back into mu- 
sic." 

A catalyst for Uttle Steven's Under- 
ground Garage was Cavestomp, an an- 
nual show in downtown New York 
organized by hometown garage rock 
impresario Jon Weiss, who was lead 

singer for '80s garage rock revivalists 
The Vipers. "Once a year he'd have a 

'60s group come back together and 
have the new garage groups play with 
them," says Van Zandt 

"I went to a show and said, 'We 
have to do this more often: He asked 
me to become his partner, and we did 
16 live shows in 2001 and booked 62 

bands. I got a chance to see how deep 
the scene was. It started there. 

Ste 
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"To my mind, this was a rebirth of 
rock 'n' roll, but everybody wasn't 
aware of it. I wanted to build a radio 
show around that and combine it with 
a bunch of cool songs from the past 
that I never hear on the radio - early 
Stones, Beatles, Kinks and The Who, 
The Ramones, The Clash, New York 
Dolls. Basically, the whole 50 years of 
rock 'n' roll that wasn't getting 
played." 

From The Cave To 
The Garage 

The show was anything but an easy 

sell, recalls Neer, whí sbeendoingsyn- 
dicated radio since 1979. "People were 
telling him it wouldn't fly, that he need - 

ed a co-host, that he'd never done ra- 

dio and so on. I've known Steven fix - 
ever, and I knew for a fact that he'd 
make a great radio personality" 

Neer and Van Zandt began work- 
ing on the show in New Jersey at 
Neer's home studio, ultimately com- 
ing up with a demo they were proud 
of. "It's his baby," Neer says. He 
picked all the music and came up with 
all the concepts. Then we walked 
around and met with all the major 
syndicators, because everybody said 
they were interested in it because of 
Steven. 

"I spend 30 hours a 

week myself on the 

two -hour show. I 

still listen to 10 to 

15 albums a day. I 

don't want to miss 
anything." 

l 
u 
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"We got the sense that every one of 
them was in it just to be associated 
with Steven and that nobody had the 
passion and commitment it would 
take to get this on the radio. We 
weren't interested in just barely get- 
fing on the radio; we wanted this to 
be a success. ft's really a cause for both 
him and me. 

"Basically, it's a nice tree of rock 'n' roll. You 

go from the roots to the extreme branches. We 

play Nowlin' Wolf to Nowlin' Pelle Almqvist of 

The Hives." 

Dan Neer 

"He wants to give back to some- 
thing that's given him a great life, and 
I've just always been a rock 'n' roll 
music fan. Ultimately, he said to me, 
'Nobody's going to get this on the ra- 
dio the way we would. We have to do 
this ourselves.' He felt that, with his 
credibility and my experience of deal- 
ing with stations nationally, this was 
the way to go." 

Early Believers 
Neer hit the phones - hard. "I put 

in 100 phone calls a day and maybe 
talked to two people, and sometimes times 
none," he says. "You can leave 100 

messages, and sometimes no one calls 
you back. But after a long time, peo- 
ple knew we weren't going away. 

"Gradually, we god a deal with Hard 
Rock Cafe that we had to have X 

amount of their markets by a certain 
date, and that would trigger the mon- 
ey that it would take to get the show 
on the air. We just made it under the 
wire. It was about 24 affiliates we reel- 
ed, but wept them in the markets we 
needed. We took off from then." 

Among the early believers were 
WAXQ /New York, KKLD /Ins Vegas, 

WMGK /Philadelphia, WCKG /Chi- 
cago,KLSX /LosAn elcsandWRNR/ 
Baltimore. 

"Most PDs were afraid of our mu- 
sic," Neer says. "Thy thought that lis- 
teners would not stay for music that 
they hadn't heard on the radio in a 

long time or maybe never. We have 
more faith in people. We know that if 
it's good, people will listen. 

"1 can't tell you how many people 
told me that the music was too unfa- 
miliar and that it would never work. 
I lust kept trying to prove them wrung. 
Sure enough, wherever we finally got 
on the radio, we doubled, tripled or 
quadrupled ratings." 

Show Time 
Given Van Zandt's schedule over 

the past few years- worldwide tours 
with !truce Springsteeen & The E Street 
Band and shooting for The Sopranos - 
you'd figure that he'd have little time 
to invest in the show. But it's a full - 
time operation, based out of Van 
Zandt's Manhattan offices. 

"I spend 30 hours a week myself on 
the two-hour show," he says. "I have 
about 10 people working for me full - 
time on it. Dank working around the 
clock, and we have four people in the 
office watching movies all day for the 
movie clips that we put in between 
songs. 

"The archives are amazingly com- 
plicated, and the research has to be 
impeccable. People are looking to us 
tobeaccurate. Even when I was on the 
road and doing Sopranos, I'd still write 
a 25- to 28 -page script every week. 

still listen to 10 to 15 albums a day. I 

don't want to miss anything." 
Head to Van Zandt's website, (mu,. 

littlesterrn . mn), and yowl see how in- 
depth each show can be. Mixing the 
old with the new, the shows give a 

historical perspective on the music, 
providing info on the song, the album 
and the year of release. The website is 

a virtual archive of rock 'n' roll, with 
guided taus of genres like R&B, rock - 
abilly, frat rock, '60s pop, classic ga- 
rage, British invasion, punk and more. 

Sirius Expansion 
Recently, Van Zandt struck a deal 

with Sirius to expand the show to a 

24/7 format. However, he will not be 

a DJ, and Sirius is currently searching 
for jocks to host the Underground Ga- 
rage channel. 

"My thing is, I'm a fan of radio, first 
and foremost," Van Zandt says. "I 
want to bring people back to radio, 
whatever radio it is that puts people 
back in the habit of listening to radio. 
Regular radio isn't competing with 
satellite; it's competing with video 
games, computers and mediocrity in 
general. I'm hoping that the combina- 
tion of satellite and terrestrial radio 
will bring people back" 

Another mission for Van Zandt is 
to bring old -school personality back to 
radio. "I wanted it h) be a throwback 
to the old days when audiences had a 

relationship with the DJ," he says. "1 

wanted to establish a relationship like 
that, where the audience trusted me." 

Van Zandt also believes that radio 
needs to kxxsen up and trust its audi- 
ence when it comes to exposing mu- 
sic, both new and old. "This whole 
concept that everything must be based 
on familiarity is flawed," he says. "I 
don't care what marketing surveys 
say. Once in a while you hZie to give 
people what they need in addition to 
what they want. It's part of human 
nature that we want to be surprised 
occasionally." 

With his passion for music reig- 
nited by the current crop of garage 
revivalists, Van Zandt has added 
radio host to his already impressive 
resume. "When we first started this, 
he said if he could pull this off, it 
would be a dream come true and the 
greatest thing he's ever done," Neer 
says. 

"I'm thinking, 'OK, you helped 
knock down apartheid in South Afri- 
ca, you're with one of the greatest rock 
bands ever, and you're on one of the 
hottest TV shows. Your big crowning 
achievement is to be a radio guy ?' But 
he meant it, and he backed it up." 

For info on carrying Little Steven's 
Underground Garage, contact Mark 
Felsot at 818.623 -8501. 
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46 r H' TS TOP 50 ALBUMS 
THE INDUSTRY'S NO. I RETAIL CHART February 27, 201014 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 1 NORAH JONES Feels Like Home Blue Note 382,463 63% 

2 2 KANYE WEST College Dropout Roc A fellaílDJMG 201,672 55°b 

7 3 EVANESCENCE Fallen Wind up 128,160 -31% 

3 4 KENNY CHESNEY When The Sun Goes Down BNA 116,032 -67% 

4 5 OUTKAST SpeakerboxxxlThe Love Below Arista 115,393 -61% 

6 6 JOSH GROBAN Closer 143 /Reprise 107,511 -52% 

7 EAMON Eamon Jive 101,778 - 
8 8 TWISTA Kamikaze Atlantic 97,193 38% 

10 ! SHERYL CROW Very Best Of A &M /lntersccpe 71,951 38% 
21 10 CHINGY Jackpot DTP/Capitol 64,180 -13% 

9 11 INCUBUS A Crow Left Of The Murder Immortal/Epic 62,236 50% 
23 12 RUBEN STUDDARD Soulful J 61,668 -14% 

30 13 MAROON 5 Songs About Jane Octone/J 58,393 -3% 

22 14 BRITNEY SPEARS In The Zone Jive 58,068 -21% 

i9` 15 JESSICA SIMPSON In This Skin Columbia 57,630 -25% 

20 15 NICKELBACK Long Road Roadrunnen'IDJMG 55,996 -25% 

12 17 BEYONCE Dangerously In Love Columbia 55,257 4!% 
5 18 HARRY CONNICK Only You Columbia 52.191 17% 
17 19 ALAN JACKSON Greatest Hits Vol.2 Arista 51,585 44% 

20 50 FIRST DATES Soundtrack Milk enCk 47,616 - 
28 21 G UNIT Beg For Mercy G Unit /lnterscope 46,986 -24% 

26 22 NO DOUBT The Singles 1992 2003 lotersaape 46,692 -32% 

15 23 TOBY KEITH Shock'n Y'all DreainWorks 46,406 -50% 

27 24 LUDACRIS Chicken & Beer Cet ,/.ml Snuth 1DJMG 46,145 -31% 

25 25 VARIOUS Now That's What I Cali _Vfll 14 Columbia 45,919 -33% 

24 26 JAY The Black Album Rui '1 1,d43 11ì141ü 45,111 -35% 

13 27 MICHAEL MCDONALD Motown M it ns , 44,838 41% 
11 28 VARIOUS 2004 Grammy Nominees RMF 44,661 59% 
31 Z! LINKIN PARK Meteora Wdr/le/ Brns. 44,060 -28% 

14 30 MELISSA ETHERIDGE Lucky lsl,inil I[),141(ì 43,587 -55% 

18 31 NORAH JONES Conte Away With Me Blue Nnti' 42,968 47% 
16 32 ALICIA KEYS The Diary W Ahc d Keys J 42,856 -54% 

33 DARKNESS Permission To Land Atlanta 40,529 - 
34 INDIGO GIRLS All That We Let In fm 40,037 - 
35 LOSTPROPHETS Start Something Columbia 39,581 - 

40 36 JOSH TURNER Long Black Irail Mca 39,432 -17% 

35 37 HILARY DUFF Metamorphosis Buena Vista.. Hollywood 38,489 -27% 

29 38 SARAH MCLACHLAN Afterglow Arista 37,640 -39% 

48 39 BLINK 182 Blink 182 Geffen 36,915 

40 JET Get Born Elektra,EEG 35,214 - 
38 41 DIDO Life For Rent Arista 33,821 -32% 

50 42 AVANT Private Room Geffen 32,763 14% 

45 43 BLACK EYED PEAS Elephunk A &M /Interscgpe 31,999 -30% 

39 44 FIVE FOR FIGHTING The Battle For Everything Aware/Columbia 31,126 -37% 

46 45 3 DOORS DOWN Away From The Sun Republic /Universal 30,172 -28% 

41 46 VARIOUS Fired Up! Razor & Tie 29,345 -30% 

34 47 BARBERSHOP 2: BACK IN BUSINESS Soundtrack lnterscope 29,186 -44% 

36 48 COLOPLAY Rush Of Blood To The Head Capitol 20,274 -46% 

33 49 LUTHER VANDROSS Dance With My Father J 26,039 -52% 

50 JUVENILE Juve The Great Cash Macey /Universal 24.141 - 

Norah's Double Play 
She's mak- 

ing herself at 
Home. 

Just a week 

after selling 
more than 1 

million copies 
of her-sopho- 
more album, Blue Note phenom Norah 
Jones is back on top, as Feels Like Home 

OD HITS Magazine Inc. 

Nolan Jones 

moves another 380,000 copies for a two 
week total of 13 million. "Sunrise" is not 
about to set any time soon. 

Roc- A- Fella/IDJMG producer- turned- 
hit rapper Kanye W 
West shows you 

don't need a de- 
gree to succeed. 
His College Drop- 

out remains No. 
2, with more 
than 200,000 in Karryr West 

sales. 

Jive hip -hop rookie Eamon says "F 
It" as his self -titled debut bows at No. 7. 

Thanks to the hit single, it's the only new- 

comer to the top 10. 

The rest of the top 10 is rounded out by 
Wind -up's Evanescence (No. 3), BNA/ 
RLG's Kenny Chesney (No. 4), Arista 
Grammy winners OutKast (No. 5),143/Re- 

prise's Josh Groban (No. 6), Atlantic's 
Twista (No. 8), A&M/Interscope's Sheryl 
Crow (No. 9) and DTP /Capitol's Chingy 
(No. 10). 

Other chart debuts are registered by 
Maverick's 50 First Dates soundtrack (No. 

20) and Epic's Indigo Girls (No. 34). 

Major chart jumps are made by J's 
Ruben Studdard (No. 23 -12), Octone /J's 
Maroon 5 (up 30-13, thanks to a Saturday 

Night Lire appearance), Jive's Britney 

Spears (No. 22- 

14) and G 

Unit /Inter- 
scope's G -Unit 
(No. 28 -21). 

Meanwhile, a 

trio of rockers - Atlantic's 
The Darkness (No. 33), Columbia's 
Lostprophets (No. 35) and Elektra/ 
EEG's Jet (No. 40) - leap back into the 

top 50. 

OutKast 

Next week: Look for yet another 
Roc -A- Fella /IDJMG rap act, Young 
Gunz, to bow near the top of the charts. 
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MIKE TRIAS _,GOING FOR ADDS 
rntr/as®radioandracords.cown 

Itzk 

Janet Jackson 
Wants You 

OK, Janet Jackson probably doesn't want you, but she is Going for 
Adds at Urban and Urban AC next week with "1 Want You," the lat- 
est single from her March 30 release, Damita Jo. The album, which de- 

rives its title from the singer's middle name, once again showcases 

the production talents of Jimmy Jam and 
Terry Lewis. Others, including Dallas 
Austin, Babyface, Rich Harrison and 
Kanye West, also pitch in with writing 
and producing efforts on the CD. Despite 

all the negative publicity the singer has 

received for her Super Bowl antics, there 
are also positives in her life that some 

may have overlooked. Her first public 
appearance after the incident was at an 
annual fundraiser for Behind the Bench, 

an association comprising wives of NBA players. She was honored 

by the organization for her humanitarian and charitable contributions. 
Jackson was also featured in BET's Black History: Pass It On, a 10 -part 
series of special Black History Month vignettes that aired in Febru- 
ary She is also scheduled to star in an ABC television movie about 
the legendary Lena Home titled Lena, and a tour is in the works for 
later this year. 

Janet Jackson 

OutKast 

Like Jackson, OutKast have had their 
share of negative press of late, but life 
goes on for the Grammy -winning duo. 
Next week they present "Roses" to Pop, 

Rhythmic and Urban, the latest single 
from their multiplatinum album Speaker - 

Mxxx/The late Below. Although the single 

is taken from Andre 3000's half of the dou- 
ble CD, both Dre and Big Boi are featured 
on the cut. In the video the two halves of 
OutKast will reportedly square off in a 

battle for the love of Caroline (whose name is continually uttered in 
the song). The clip also features their friends The Goodie Mob, Sleepy 

Brown and Farnsworth Bendy. Bryan Barber, who directed the video, 
is also in the process of developing an OutKast movie for HBO with 
the boys. 

Simple Plan, the band who brought you "Perfect," are following 
up their success at l'op with "Don't Wanna Think About You." The 

song, produced by Butch Walker (Marvelous 3, Bowling For Soup), 

is the lead single from the forthcoming ming album Smoby -Doc 2: Monsters 

Unleashed. Simple flan are just finishing another banner week in their 
career. Tbey played The Tonight Show With Jay Lego on Monday, their 
video debuted on TRL, and they will finish their tour with MXPX, 
Sugarcult and Billy Talent this weekend. 

Live formed in 1988, when they performed together at their mid - 
dle- school talent show in York, PA. After 16 years together, they are 

still going stung and are presenting "Run Away" to Hot AC audi- 
ences. The radio version of the song features Shelby Lynne and was 
produced by Jim Wirt and mixed by Tom Lord -Alge, the same team 

that worked on the original version of the song, which appears on 
Lavé s Birds of Pray. 

Eric Clapton returns with "If I Had Possession Over Judgment 
Day," which is Going for Adds at Triple A next week. This is our first 
look at Clapton's latest project, Me and Mr. 

Johnson. The CD honors seminal blues in- 

novator Robert Huron and features 14 of 
the 29 songs recorded by Jolson during 
his brief career in the 1930s "Now, after 
all these years, his musk is like my old- 
est friend, always in the back of my head 

and on the horizon," says Clapton. it is 

the finest music I have ever heard. I have 

always trusted its purity, and I always 
will." Clapton is taking advantage of the 

Internet for delivery of his newest collection. A four -track digital EP 

will be available via iTunes on March 2, and the full album will be 

available through digital retailers March 23. The CD itself will hit 
stores March 30. Clapton will embark on a European tour beginning 
March 30 in Germany and wrapping up May 11 in London. 

Eric Claplon 
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Week Of 3f1/04 

CHOMSKY 00:15115 Minutes) (Astral 

JOJO leave (Get Out) (BlackGround /Universal/ 

KANYE WEST Through The Wire (Roc fella/IDJMGI 

LIZ PHAIR Extraordinary (Capitol) 

N.E.R.D. She Wants To Move (Virgin) 

OUTKAST Roses (Arista) 

PLUMB Boys Don't Cry (Curb) 

SIMPLE PLAN Don't Wanna Think About You (Warner Bros) 

CHR/RHYTHMIC 

AIL Make It Up With Love (Noontime /Epic) 

GUERILLA BLACK Guerilla Nasty (Virgin) 

JOJO Leave (Get Out) fBlackGravnd /Umversall 

MACHO MAN RANDY SAVAGE IIDJ KOOL 

Hit The Floor (Big 3) 

OUTKAST Roses (Arista) 

PASTOR TROY fm Ridin' Big Yo (Universal) 

USHER Burn (Arista) 

URBAN 
CALVIN RICHARDSON Not like This (Hollywood) 

CARL THOMAS Make It Alright (Bad Bay /Universal) 

DOA Packed (New World) 

JANET JACKSON I Want You (Virgin) 

MARQUES HOUSTON Because Of You (TUG.;EEGI 

OUTKAST Roses (Arista) 

USHER Burn (Arista) 

WYCLEF JEAN fISHARISSA Take Me As I Am (J) 

URBAN AC 

CALVIN RICHARDSON Not Like This (Hollywood) 

JANET JACKSON I Want You (Virgin) 

TEENA MARIE Still In Love (Cash Money /Universal) 

WYCLEF JEAN fISHARISSA Take Me As I Am /J) 

COUNTRY 

No adds 

AC 
LUTHER VANDROSS Buy Me A Rose (J) 

MELISSA ETHERIDGE Breathe (island /IDJMG) 

SARAH MCLACHLAN Stupid (Arista) 

HOT AC 
311 Love Song (Volcano /Maverick) 

DECCA TREE Belong (Atlantic) 

LIVE fISHELBY LYNNE Run Away (Radioactive/Gefeal 

PLUMB Boys Don't Cry (Curb) 

SARAH MCLACHLAN Stupid (Arista) 

L 

SMOOTH JAZZ 
ALFONZO BLACKWELL Take One (Utopia) 

KEN NAVARRO In The Sky Today (Shanachrel 

ROCK 

ATOMSHIP Pencil Fight (Windup) 

AUDIOSLAVE What You Are (InterscopeiEpic) 

LYNYRD SKYNYRD Dead Man Walkin' iSanctuary.SRG) 

THURSDAY War All The Time (lsland/IDJMG) 

ACTIVE ROCK 

ATOMSHIP Pencil Fight (Windup) 

AUDIOSLAVE What You Are (lnterscope /Epic/ 

BORIALIS Don't Mean A Thing ( Capitoli 

THURSDAY War All The Time (Island /IDJMGI 

ALTERNATIVE 

AUDIOSLAVE What You Are (lnterscope Epic 

BORIALIS Don't Mean A Thing (Capitol) 

HISS Clever Kicks (Sanctuary /SRG) 

SWITCHFOOT Dare You To Move (Columbia) 

THURSDAY War All The Time (lsland/IDJMG) 

TRIPLE A 

DECCA TREE Belong (Atlantic) 

ERIC CLAPTON If I Had Possession Over Judgment Day 

(Duck/Repnsel 

LLOYD COLE Late Night, Early Town (One Little Indian) 

PAT MCGEE Beautiful Ways (Warner Bros.) 

. SARAH HARMER Almost (Zoe /Rounder) 

SARAH MCLACHLAN Stupid (Arista) 

WAIFS lighthouse (Jarrah /Compass) 

GREY DE LISLE The Graceful Ghost (Sugar Hill 

JAMES MCMURTRY live In Aught Three 

(Compadre) 

VARIOUS ARTISTS World Reggae (Putumayo) 

Rs Going For Adds features the complete list of songs impacting radio for the coning week Going For Adds 
-mailed each week to participating radio and record executives. For more info. contact Greg Maffei at 
afeia'radioandrecords. corn. J 
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Ambush Wedding: The 
Radio Reality Show 
What happens when marriage is sprung on an 
unsuspecting listener? 

On Feb. 12 a woman went to sleep in suburban 
Rochester, NY, oblivious to the fact that in the morn- 
ing her longtime boyfriend would drop a surprise 
wedding on her - with the entire market listening in. 

"It's an ambush, basically, but we 
called it 'The 525,000 Cold Feet Wed- 
ding,'" says Paige Nienaber, VP/ Fun 
'n' Games for Clifton Pro- 

mo Ranch, which consult: 
WPXY /Rochester, NY on 
pnxno tioxr. "The fast time 
we did this was in 1997, at 
WXYV /Baltimore. The sec- 
ond time was when Eric 
Powers did it at KUBE /Se- 
attic; he called it 'Many Me 
Now.' Eric's ordained, so 
the way they did it was 
they showed up at some 
guy's workplace with his fiancée and 
all of her family." 

Given the popularity of TV shows 
like Jenny Jones and Oprah (for God's 
sake, please don't start chanting "Jer- 
ry! Jer -ry! ") and their love of topics 
like "Men Who Can't Commit and 
Why That Makes Us Die a Little In- 
side Like Sad Clowns," it was only 
right for WPXY tostart the buzz a few 
weeks before Valentine's Day by hav- 
ing Spezzano in the Morning air callers 
venting about significant others who 
couldn't seem to commit. 

The twisted Nienaber expanded 
this innocent morning show bit into a 
full -blown promotion by combining it 
with his "ambush wedding" concept, 
crating a potentially explosive situa- 
tion. "Essentially, we're voyeuristic," 
he says. "We like conflict and drama 
and to see people caught off guard, 
and this played perfectly into that. 

"ff you're going to do a wedding, 
it has to be different from what every- 
body else is doing on Valentine's Day, 

because everyone else is doing some- 
thing warm and fuzzy, or mass wed- 

dings. If you're going to do something 
like that, how do you get noticed? 

"Nobody ever goes to work and 
says, 'Hey, I was following 
someone to work, and 
they were going the sped 
limit and obeying all the 
rules.' No, you go to work 
and talk about the person 
who was driving the 
wrong way. Everybody is 

guaranteed to be doing 
promotion kw Valentine's 
Day, but you will be the 
one listeners go back to 

work on Monday and talk about." 

The Trap is Set 

To properly set up the ambush 
wedding, WPXY borrowed a piece of 
a previous Nienaber promotion. 
"KDWB /Minneapolis did a listeners' 
Choice Wedding last year with a wed- 
ding package worth about $25,000, 
and they let the audience choose all 
the different elements of the wed- 
ding," Nienaber says. "This is the 
fourth year that iNBC -TV'sl The Today 

show has done something similar. It's 
been hugely successful, and they get 
13 weeks out of it." 

Meanwhile, after the morning show 
aired a burs±ofcalls from listenencom- 
plaining about dwir boy- or girlfriend. 
various cases of cold feet, several of the 
mitt promising Ixaspects were quietly 
called back to find out whether, if such 
an ambush were to take place, their sig- 

nificant other would a) actually goalong 
with the idea or b) go completely psy- 
cho in public. 

"It turns out that the one person 
who felt most assured that his signifi- 

Jeff Lyons 

"Nobody ever says, `I was following someone 

to work, and they were going the speed limit 

and obeying all the rules.' You talk about the 

person who was driving the wrong way." 
Paige limber 
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cant other would go through with it 

was this guy whose girlfriend kept 
changing her mind," says Nienaber. 
"This was completely out of the blue, 
because I didn't expect it would be a 
woman at all." 

Went To Church & A 
Wedding Broke Out 

Here's where things get interesting: 
WI)(Y started pttparing the surprise 
wedding and let the audience decide 
all the details, including the cake, the 
rings and the honeymoon location, by 
voting on the station's website. 
Among the voters was the unsuspect- 
ing woman who was being targeted 
for the ceremony. 

"She showed up 

thinking she was 

going to watch some 

crazy person get 

married. Little did 

she know she was 

the crazy person!" 

Jeff Lyons 

"This woman is a Pl listener; she 
was sitting there at home, playing 
akmg, helping to choose the elements 
to her own wedding - not knowing 
she was going tobe the person dragged 
to this wedding," Nienaber says, cack- 
ling like Dr. Evil. "Later her best friend 
called and told her that she had won 
tickets to die event and wanted to bring 
her along as a guest. When she got 
them, it was her in the headlights. Ev- 
eryone but her was in on it. 

"They never used her name on the 
air. The station and her boyfriend co- 
ordinated everything behind the 
scenes to get their families there. She 
went merrily on with her life, never 
suspecting that all these people were 
perpetrating this incredible stunt be- 
hind her back." 

The suspicious, er, auspicious day 
of Friday, Feb. 13 dawned with a wed- 
ding in the works (allegedly). WPXY's 
morning maniacs waited in the chap- 
el with bated breath and a live micro- 
phone, wondering whether they'd be 

WILL YOU? The unsuspecting bride is ambushed at the door of the chapel 
We don't know if she's more surprised by the proposal or the sight of her 

boyfriend in a tux 

HERE COMES THE BRIDE All dressed up and only one place to go the 

attar Here's the bride being walked down the aisle by her father 

hosting a storybook wedding or see- 
ing a live drama a la Jerry Springer 
(again, no chanting, please). 

"They were doing the broadcast 
from inside the church and were look- 
ing out the window," Nienaber re- 
call. "Every time a car would'pull up, 
everyone would break into song, 
thinking it was her. That happened 
three or four times before they actual- 
ly pulled into the parking lot." 

Hold Hands, 
'You Lovebirds 

Hoe's when WPXY Marketing Di- 

nrtox Jeff Lyons picks up the story: 
"We had a banner over the windows 
so she couldn't see inside as she was 

walking up to the door. They had to 
basically make it look like a 

regular remote to her, and 
she showed up thinking she 
was going to watch some 
crazy person get married. 
little did she know she was 
the crazy person! 

"The bride -to-be and 
her friend walked up, and 
as soon as they opened the 
front door, the groom was 
standing there in his tuxe- 
do. It caught her by surprise - she 
tails a quick step back, let out a little 
shriek and covered her mouth. Right 
then and there, he dropped down on 
his knee and asked het 'Would you 
please many me today ?' She started 
crying and said yes." (We'll pause 
while you dab your tears of joy.) 

Crisis averted! S x"z as in the Morn- 

ing paved a collective sigh of relief and 
moved directly iríhi aelebratry drink- 
ing mode. "It worked perfecdy, exact- 
ly the way we wanted it to go over on 
the au," Lyon says. "hum there it was 
maybe half an hour, then they got mar- 
ried. We had a minister already there 
and a reception nom set up with a cake 
and denxatio s and a DJ. We carried 
the entire mremxmy over the air." 

When asked about the possibility of 
the bride saying no and storming out 

of the chapel, Lyons replies, it obvi- 
ously would've made for a shorter 
broadcast that morning, but it also 
would've made for good radio drama. 
At that point you may as well just 
open the phone lines to people want- 
ing to give their reactions, because 
what do you do with that ?" 

Being Oblivious Pays Off 
I eons continues, "So much went 

into this, and there's the guy down on 
one knee in a tuxedo with the ring and 
everything else. But he had said that 
she seemed tobe getting closer to say- 
ing yes every time he asked her about 
it. This couple had been together five 
years. That's longer than some mar- 
riages la-t'" 

Lyons says audience re- 
action was, as the kids like 
to say, off the hoxok. "We've 
had people call up and ask 
it this was going to become 
an annual event," he says. 
"They still couldn't believe 
we were able to pull it off 
without her finding out, 
especially with her being 
such a cove listener. 

"Sandy Waters from the 
morning show was looking at the e- 
mail people were sending and said, 7 
can't believe this lady still doesn't 
know this is her own wedding. She's 
sending us stuff every day to vote on 
the different categories.' We asked her 
if she got the stuff she voted for, and 
she said that everything the listener 
thought the person should get, she got 

"We've had a lot of people say it 
was so funny, and they wanted to 
know if it was a real ceremony or 
some kind of stunt. We told them it's 
legitimately recognized by the state of 
New York, the guy was an ordained 
minister, and it's real all the way 
through. If people can get married on 
a bungue jump, they can get married 
this way too. It was a straightforward, 
official wedding - it was just a very 
unusual way of getting to it." 

Paige N ienaber 
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A005 Most Added 
JESSICA SIMPSON With You (Columbia) 8395 537 710629 14 12210 www.rradds.corn 
OUTKAST The Way You Move (Arista) 8258 -36 653835 14 12210 

AVIS' - 
*1005 

BRITNEY SPEARS Toxic (Jive) 7560 -664 632733 8 12510 
BLINK 182 I Miss You (Geffen, 45 

NICKELBACK Someday (Roadrunner /IDJMG) 1084 496 532166 21 12510 H0OBASTANK The Reason Osland9DJMGl 27 

EVANESCENCE My Immortal (Windup) 6945 +668 525652 10 12210 YELIOWCARO Ocean Avenue (Caption 24 

LINKIN PARK Numb (Warner Bros.) 6583 151 547069 13 11811 JET Are You Gonna Be My Glen (EkknaiffGi 11 

DARKNESS I Believe In A Thing... 'Must _Destroy /AHaatcc) 17 
OUTKAST Hey Ya! (Arista) 5975 468 485683 22 12310 

BEN JELEN Come On (Mavenck/Wamty Bros.( ti 
USHER fILUDACRIS & LIL' JON Yeah (Arista) 5334 +929 458283 5 11513 SARAH CONNOR Bounce iEpic) 12 

EAMON F k It II Don't Want You Back) (Jive) 5000 +298 343580 16 10912 FIVE FOR FIGHTING 100 Years /Aware/Columbial 11 

3 DOORS DOWN Here Without You (Republic/Universal) 4568 533 374566 28 12010 JENNIFER LOPEZ ffR. KELLY Baby I Love U (Epic) 11 

BABY BASH Suga Suga (Universal) 4217 -816 306842 25 10910 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 4151 +437 292870 7 10512 

NO DOUBT It's My life (lnterscopel 3965 .511 317505 17 12310 Most 
SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 3863 +360 268053 11 10712 Increased Plays 
MAROON 5 This Love (Octone/J) 3733 +799 256878 5 11817 TOW 

RAI 

FUEL Falls On Me (Epic) 3593 +238 201162 18 11412 lean( - DOME 

SIMPLE PLAN Perfect (Lava) 3462 -411 276058 22 11911 USHER tiLUDACRIS & Ul' JON Yeah Marta) +929 

HILARY DUFF Come Clean (Buena Vista /Hollywood) 3417 +545 301018 6 11810 
MAROON 5 This Love (Octone/JI 

CHINGY One Call Away (DTP /Capron 

+790 

+746 

BEYONCE' Me, Myself And I (Columbia) 3300 +101 219522 12 10910 EVANESCENCE My krrranal (WindiçI +699 

JANET JACKSON Just A Little While (Virgin) 3280 + 534 253020 3 11613 BRITNEY SPEARS Tone Jive) +664 

NICK CANNON Gigolo (Jive) 3261 +435 225905 8 10113 HILARY DUFF Come Clean (Buena Vista,'Horywood) +545 

SARAH CONNOR Bounce (Epic) 2991 +483 195950 6 113112 
JESSICA SIMPSON With You (Columbia( 

JANET JACKSON Just A little While (Virgin) 

+537 

+534 

GOOD CHARLOTTE Hold On (Epic) 2741 -654 185853 12 11410 SARAH CONNOR Bounce (Ott) +413 

LUDACRIS fISHAWNNA Stand Up (Del JamSouth/IOJMG) 2639 380 220023 18 10710 TWISTA fIKANYE WEST & JAMIE FOXX Stow Jain (Atlantic) +437 

CHINGY One Call Away (DTP /Capitol) 2379 + 746 152931 3 10219 

NELLY Work It IRemixl (To'Reel/Universal) 2274 + 368 196818 4 4618 

LIMP BIZKIT Behind Blue Eyes (F/ z/Interscope) 2026 +93 82658 9 7910 Most 
DIDO White Flag (Arista) 1935 201 179763 19 8410 Played Recurrents 
MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gun Be (Fo Reel /Universal 1888 68 112880 10 6110 

KELIS Milkshake (Star Trek/Arista) 1866 -508 98181 12 11310 ARTIST ' TOTAL PUTS 

BLACK EYED PEAS Hey Mama (A &M /lnterscopel 1565 +353 82039 5 7918 TRAPT Headstrong (Wamst Bros .i 

BEYONCE' tISEAN PAUL Baby Boy (Cakardaa) 

2540 

2000 
JET Are You Gonna Be My Girl (Elektre /EEG) 1533 +412 76969 3 98118 

SIL' JON & THE EASTSIDE BOYZ Get Low (TVTl 1787 

KIMBERLEY LOCKE 8th World Wonder (Curb) 1509 +172 70152 4 8716 BLACK EYED PEAS Where Is The Love? (A &M,'lnterscopei 1709 

CASSIDY fIR. KELLY Hotel (J) 1488 + 301 103805 4 72110 SANTANA tIALEX BAND Why Don't You & I (Aoste) 1690 

SWITCHFOOT Meant To Live (Red Ink/Co/umbel 1459 +170 75502 7 8315 
NELLY fIP. DIDDY & MURPHY LEE Shake Ya... Bad Bov'Uiara'sa0 1621 

MAROON 5 Harder To Breathe (Ocronekl/ 1591 

KELLY CLARKSON The Trouble With Love Is (RCA( 1313 -633 132522 12 10110 
50 CENT In Da Club /Shady/AhetniatWlnterscope) 1572 

PING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Sall Shaker (TVT) 1308 +131 65369 5 4915 BEYONCE' fIJAY Z Crazy In love (Columba/ 1420 

JASON MRAZ You And I Both (Elektra/EE6) 1278 -115 68732 10 7010 JUSTIN TIMBERLAKE Rock Your Body Uivel 1324 

KANYE WEST Through The Wire (RocA- Fella /IOJMG) 1181 +312 89875 3 4216 STAIND So Far Away (fkplflektra'EfG) 1203 

MATCHBOX TWENTY Bright Lights / Atlantici 1190 
CHINGY fISNOOP DOGG & LUDACRIS Holidae In (DTP /Capitol) 1148 -222 59545 16 9410 

LIZ PHAIR Why Can't I? ICapiao) 1157 

ENRIQUE IGLESIAS fIKELIS Not In Love (lnterscopel 1127 + 248 18127 2 7116 CHRISTINA AGUILERA full' KIM Can't Hold Us Down (RCA( 1133 

FEFE DOBSON Everything (island /IOJMG1 1118 +103 41837 4 8212 R. KELLY Ignition iJivem 987 

JC CHASEZ Some Girls (Dance With Womenl (Jive) 1062 667 71911 9 9310 EVANESCENCE Bung Me To Life (Wnd iyol 960 

KYLIE MINOGUE Slow (Capitol) 1034 -441 68072 7 8310 
MATCHBOX TWENTY Owed (Aflame 

SEAN PAUL Get Busy (VP,ANamic) 

935 

122 

J -KWON Tipsy (So So Del /Arista) 968 +427 61378 1 46110 KELLY CLARKSON Miss Independent )RCA) 193 

3 DOORS DOWN Away From The Sun (Republic /Universal) 954 +361 60305 1 6518 FABOLOUS fITAMIA Into You (Desert StormElektra/EEC/ 161 

SARAH MCLACHLAN Fallen (Arista) 912 -3 61324 7 4312 STACIE ORRICO .There s Gotta Bei More To life (Faehanr/V.pii 154 

THREE DAYS GRACE II Hate) Everything About You (Jive) 819 +152 20111 1 7316 
JASON MRAZ The Remedy II Won't Worry) (ElektraiEGI 

FOUNTAINS OF WAYNE Stacy's Mom ISCome/fMCI 

711 

710 

ALICIA KEYS You Don't Know My Name (JI 800 -606 37576 9 9910 3 DOORS DOWN When I'm Gone /RepákNnversa) 175 

CHRISTINA AGUILERA The Voice Within (RCA) 799 -221 48431 15 11510 CHINGY Right Tlur (DTP / Capitol 636 

126 CHR/Pop reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 

of 2/15 -2/21 Bullets appear on songs gaining plays or remaining flat from previous week It two songs are tied in total plays. the song with the larger increase in plays is 

placed first Songs below No 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds ohicialy reported to R &R by each 

reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (G 2004. The Arbitron Company) "2004. R &R Inc 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Pow:frank" 
The Leaders in Advanced Music Scheduhnq Software for Windows 981ME'NT2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 

other systems seamlessly The reliability customer service and support that the folks at 
Powergold have provided us have been exactly what any customer could ask for " 

^. 
Dan Turner. Vice President 

Programming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 6 Support: 501 -821 -1123 

Download a free trial version at www powergold.com 
infoipowergold corn 
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41 

0\m-L\Dvi,(V 
ON OVER 50 STATIONS 

R &R: 441 ( +115) 
BDS: 545 ( +163) 
MTV: 23 SPINS 

KIIS 
WKSC 
KRBE 
WSTR 
Q100 
WKSE 
WPXY 
KC101 
WSTW 
95XXX 
WBBO 
WFLY 
WNTQ 
WYCR 
WSSX 
WAYV 
WSKS 
WJYY 
WJBQ 
WKZL 
WFBC 
WX 

KMXB 
WBLI 
WPRO 
WKSS 
WNKS 
WVYB 
WZNY 
WAEV 
WCGQ 
WZKL 
WIOG 
KLAL 
WABB 
KSMB 
WYOY 
KMXV 
WYK 

ÙDD 
ZMG . 

NEW 
THIS WEEK: 

KRBV 
WLAN 
KJYO 
WHTS. 

FROM THE DEBUT ALBUf1 BECAUSE I CAN' 
IN STORES NOW 1 

11\ 
WWW.KATYR E. NET 
WWW.V2RE(» IDS.COM 
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.5 CHR /POP TOP 50 INDICATOR 
e February 27, 2004 

R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

LAST THIS 

REFA WEEK AHMST TITLE LABEL(S) 

2 0 JESSICA SIMPSON With You (Columbia) 

4 0 LINKIN PARK Numb (WarnerBros.) 

5 0 BRITNEY SPEARS Toxic (Jive) 

6 0 EVANESCENCE My Immortal (Windupl' 

1 5 NICKELBACK Someday (Roadrunner /IDJMG) 

3 6 OUTKAST The Way You Move (Arista) 

7 7 OUTKAST Hey Ya! (Arista) 

8 8 NO DOUBT Its My Life (lnterscopel 

12 0 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

15 EAMON F"k It (I Don't Want You Back) (Jive) 

16 a USHER fILUDACRIS & LIL' JON Yeah (Arista) 

9 12 3 DOORS DOWN Here Without You (Republic /Universal) 

17 ® HILARY DUFF Come Clean (Buena Vista /Hollywood) 

14 Q FUEL Falls On Me (Epic) 

10 15 BABY BASH Suga Suga (Universal) 

20 ® MAROON 5 This Love (Ocrone/J) 

13 17 GOOD CHARLOTTE Hold On (Epic) 

11 18 SIMPLE PLAN Perfect (Lava) 

19 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz ( At/antic) 

24 JANET JACKSON Just A Little While (Owl, 
18 21 BEYONCE' Me, Myself And I (Columbia/ 

25 SARAH CONNOR Bounce (Epic) 

26 ® LIMP BIZKIT Behind Blue Eyes (fiµgnterscope) 

30 ® KIMBERLEY LOCKE 8th World Wonder (Curb) 

21 ® NICK CANNON Gigolo (Jive) 

21 26 KELIS Milkshake (Star Trak/Arista) 

33 ® BLACK EYED PEAS Hey Mama (A &M /lnterscope) 

22 28 DIDO White Flag (Arista) 

44 ® CHINGY One Call Away (DTP /Capitol/ 

23 30 KELLY CLARKSON The Trouble With Love Is (RCA) 

29 31 LUDACRIS fISHAWNNA Stand Up (Oa Jam South /IDJMGI 

36 ® JET Are You Gonna Be My Girl (flektra/EE6) 

28 33 CHRISTINA AGUILERA The Voice Within (RCA) 

40 ® NELLY Work It (Roux) (fo'Reel/Unrversal) 

34 ® ENRIQUE IGLESIAS fIKELIS Not In Love (lnterscopel 

41 ® 3 DOORS DOWN Away From The Sun (Republic/Universal) 

35 ® FEFE DOBSON Everything (Island/IOJMG) 

39 ® JASON MRAZ You And I Both (fie/lira/EEG/ 

38 ® KID ROCK Cold And Empty /Top Dog/Arlantic) 

48 ® CASSIDY (IR. KELLY Hotel LJ) 

42 SWITCHFOOT Meant To Live (RedInk/Columbia) 

49 ® DARKNESS I Believe In A Thing Called Love /Must...Destroy /Atlantic) 

® MICHELLE BRANCH 'Til I Get Over You (Maverick/WarnerBros.) 

32 44 KYLIE MINOGUE Slow (Capitol) 

31 45 ALICIA KEYS You Don't Know My Name (J) 

48 0 ADELAYDA Not Tonight (Superkale) 

43 47 MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (Fo'Reel/Universal) 

47 48 SARAH MCLACHLAN Fallen (Arista) 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 

[ióuti 

Yt 

/a.e.x> 

TOTAL 
AuYS 

2958 

2775 

2770 

2706 

2670 

2669 

2045 

1575 

1557 

1556 

1537 

1502 

1479 

1470 

1447 

1356 

1331 

1321 

1293 

1191 

1144 

1019 

899 

778 

747 

677 

608 

604 

591 

530 

500 

488 

488 

479 

474 

468 

393 

378 

378 

339 

335 

297 

290 

290 

288 

266 

257 

224 

223 

219 

TOTAL WEEKS ON 

PLATS AUDIENCE CHART 
ISN 

+99 69092 13 

+129 62954 14 

+246 64424 7 

+193 63524 12 

214 58930 22 

23 59945 13 

-134 47864 19 

428 39888 17 

+77 35754 18 

+154 33138 12 

+360 39149 5 

171 34961 29 

+312 34951 5 

+64 33890 13 

161 34888 23 

+298 30967 6 

-132 27006 10 

-187 30501 20 

+ 170 29849 7 

+362 27840 3 

10 25390 11 

+232 25328 4 

+ 112 20490 13 

+ 132 18949 6 

36 19075 5 

265 13376 11 

+96 14328 6 

229 14770 21 

+303 14139 3 

302 10672 12 

-150 10219 16 

+117 11412 4 

201 12239 15 

+118 9435 3 

+70 12331 3 

+131 10640 3 

+19 8742 4 

+15 8100 11 

+14 7698 6 

+99 10770 2 

+11 7174 5 

+92 6837 2 

+124 5795 1 

-251 7416 7 

-313 6044 9 

+55 4630 2 

-65 5088 8 

-5 4166 8 

+49 5514 1 

+22 5596 1 

50 CHRJPop reporters Songs ranked by total plays tor the airplay week of Sunday 2,15 - Saturday 2i21 
2004 Radio & Records 

TOTAL STATORS 
AOOS 

5010 

4910 

4910 

5010 

4910 

4810 

4610 

4210 

4710 

4110 

4514 

4110 

4711 

41/0 

3610 

4517 

3910 

3910 

4411 

4214 

3510 

4113 

3710 

3910 

3412 

2910 

3612 

2410 

3317 

2010 

22/0 

3019 

2010 

2519 

3210 

3315 

2510 

1911 

2410 

1912 

2211 

2412 

2312 

16/0 

1510 

1510 

1210 

1210 

1615 

1712 

Most Added 
www rrindicator.coan 
ARTIST --c.. 

HOOBASTANK The Reason ,IslandlDJMG) 

BEN JELEN Come On lMarc+rck/Warner Bros.) 

JET Are You Gonna Be My Girl lEkktra'Ef6/ 

NELLY Work It IRemrl (Fo ' ReeVUntversall 

MAROON 5 This Love Woofed) 

CHINGY One Call Away (DIP/Capitol) 

BLINK 182 I Miss You ( Gelten) 

3 DOORS DOWN Away From The Sun lieaoikA/alrsd 
FIVE FOR FIGHTING 100 Years (Aware/CMrliial 

JOAN Tipsy ,So SoOet /Arita, 

USHER fILUDACRIS & LIL' JON Yeah (Amster 

JANET JACKSON Just A little While (VÁgnl 

PING YANG TWINS f/Ul' JON... Salt Shaker 

YEIIOWCARO Ocean Avenue (Capitol) 

SARAH CONNOR Bounce (Epic) 

KANYE WEST Through The Wire (Roc A felallOJMGI 

JENNIFER LOPEZ fIR. KELLY Baby I Love U fEp , 

Most 
Increased Plays 
ARTIST -.- 

JANET JACKSON Just A Link While Orr 
USHER fILUDACRIS Si UL' JON Yeah ( Aastal 

HILARY DUFF Come Clean (Buena VatWHdywoodi 

NELLY Work h Mensal l (fo' ReeWmesali 

JET Ate You Goma Be My Girl (fkktra'EEG) 

LIMP NWT Behind Blue Eyes (fyIlnterscope) 

JESSICA SIMPSON With You (Columbia) 

CASSIDY fmR. KELLY Hotel U) 

BLACK EYED PEAS Hey Mama (A &Minterscopel 

DANKNESS I Bekeve In A Thing... (Must..Oestroy'Atlantec) 

J -KWON Tipsy (So So Del /Ariste) 

PING YANG TWINS f1UL JON_ Salt Shaker (TNT) 

4 

4 

4 

4 

3 

3 

3 

TOTAL 
PLAY 

INCREASE 

+362 

+360 

+312 

CHINGY One Cal Away (OTP/Ceprrol) +303 

MAROON 5 This Love (átondJ) .291 
BRITNEY SPEARS Toxic /Jive) 246 
SARAH CONNOR Bane (Epi) +232 

EVANESCENCE My Immortal Adid -yo) +193 

TWISTA IIKANYE WEST & JAMIE FOXX Slew Jane (Atlantic) +171 

EAMON F'.'k It II Don't Want You Back) are) +154 

KIMBERLEY LOCKE 8th Wald Wonder (Cub/ +132 

3 DOORS DOWN Away From The Sun (Repubectlowersall +131 

UNKIN PARK Numb (Werner Bros.) +129 

MICHELLE BRANCH Td I Get Over You (AI»enick 1Vamer Bras.) *124 

+111 

+117 

.112 

+99 

.99 

.90 
+92 

90 
87 

SHERYL CROW The First Cut Is The Deepest (A &M,lnterscapei +77 

HOOBASTANK The Reason (IslanNliUMGI 

ENRIQUE IGLESIAS fIKELIS Not In Love llnterscopei 

FUEL Falls On Me (Epic) 

BLINK 182 I Miss You (Geffen) 

ADELAYDA Not Toight (Siperkekl 

FIVE FOR FIGHTING 100 Years (AwereCdumbia, 

-72 

-70 

.64 

.59 
-55 

+49 

AOOS 

11 

10 

9 

9 

7 

7 

7 

5 

5 

5 

The R&R Annual Subscription Package Delivers The Most For Your Money 

e-mail R&R at: 

moreinfo@radioandrecords.com 310.788.1625 310.203.8727 

OED1 30G s 3G (wog bG 
51 weeks of R &R PLUS 2 semi- annual R &R Directories 

($330 vá.J ($150 vain) 
Call R&R at: FAX Credit Card Payments To: Subscribe online: 

www.radioandrecords.com A1Flarssar9`äNa1lAYa 
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CHR/POP 

Columbus, GA is a market that is 
half black and half white, so it's diffi- 
cult to get a pulse on what makes 
people tick musically. WCGQ (The Q 
107.3) is a straight- down -the -middle 

MMA mainstream CHR. Currently, our pow - 
Bob Quick ers include Baby Bash's "Suga. Suga," 

PD. WCGQ/Columbus, GA Jessica Simpson's "With You" and 
Linkin' Park's "Numb." Things like 

Ludacris' "Stand Up" request well at night, and 
Five For Fighting's "100 Years" dominates day- 
time calls. As you can see, The Q serves a 

wide variety of musical tastes. That's what CHR/ 
Pop is all about - the best of everything - and 
I think we do it well. Balance is the key for The 
Q. and it's been tough finding pure pop titles over 
the past 12 months with the dominance of rock 

and hip -hop titles from the record labels. We need more releases 
like Michelle Branch's "Are You Happy Now." Christina Aguilera's 
"Fighter" and Stacie Orrico's "(There's Got to Be) More to Life" to help 
balance our playlist. 

OutKast finally topple from the pin- 
nacle of R&R's CHR /Pop chart. 

as Jessica Simpson's "With You" (Co- 
lumbia) surges 2 -1'. "The Way You 
Move" (Arista) drops 1 -2', and giritney 
Spears slides up 4 -3' with "Toxic" 
(Jive) ... Evanescence crack the top 
five as "My Immortal" (Wind -up) rises 
7 -5' ... Usher featuring Ludacris & 
LII Jon break into the top 10: "Yeah" (Arista) climbs 12 -8' and picks 
up Most Increased Plays honors, with an additional 929 plays. It 

edges out Eamon's "F"k It" (Jive), which goes up 10 -9' ... Maroon 
5's "This Love" (Octone /J) rockets 20 -15'. and Hilary Duff jumps 21- 
18' with "Come Clean" (Buena Vista/Hollywood) ... Chingy's "One 
Call Away" (DTP /Capitol) rings up a 32 -25' move, followed by Nelly's 
"Work It (Remix)" (Fo' Reel /Universal). which hikes up 30 -26' ... 
Jumps in the 30s: Black Eyed Peas' "Hey Mama" (A &M /Interscope) 
goes 39 -31'. Jet's "Are You Gonna Be My Girl" (Elektra/EEG) vaults 
42 -32'. Cassidy featuring R. Kelly's "Hotel" (J) climbs 40 -34', and 
Kanye West's "Through the Wire" (Roc- A- Fella/IDJMG) races 47 -39' 
... Blink -182 score Most Added. with 45 adds for "I Miss You" (Geffen) 
... Chart debuts this week come from J -Kwon, 3 Doors Down and 
Three Days Grace. - Keith fsrsase. AsNdIM Raft Elitw 

February 27, 2004 Iltin 53 

ARTIST: Blink -182 

LABEL: Geffen 
By MIKE TRIAS/ASSOCIATE EDITOR 

Mark Hoppus (vocals, bass), Tom De- 
longe (vocals, guitar) and Travis 

Barker (drums), otherwise known as San 
Diego-based Blink -182, have built quite a 
reputation for themselves since they 
formed the band in 1993. They released 
their first album, Chesire Cat, on an inde- 
pendent label. and 1997's Dude Ranch was 
their major -label debut. Blink -182 quickly 
began building a following through their 
immature antics, the most famous of which 
is their penchant for performing naked. 

Their 1999 album Enema of the State is 
the one that really put the trio on the mu- 
sical map. spawning such hits as "What's 
My Age Again." "All the Small Things" and 
"Adam's Song." However. real life has be- 
gun to catch up with the boys who. in the 
eyes of many, were eternally young mis- 
fits. All three members have become fa- 
thers of young children, and Hoppus has 
already entered his 30s with the other two 
not far behind. Perhaps their maturation 
has even carried over into their music. 

"1 Miss You," Blink -182's second single 
from their self- titled new album, is a good 
place to start when examining possible 
change in the group's music. The song 
flows at a midtempo pace. but it runs at 
the speed of a turtle compared to most of 
their other hits. The instrumentation of "1 

Miss You" also qualifies it as a Blink -182 
love ballad. While most of their songs fea- 
ture frantic electric guitars and racing 
drums. the soundscape of "I Miss You" 
comprises slow melodic string lines. key- 
boards and acoustic guitars, all on top of 
a steady beat. However, radio is not shy- 
ing away from Blink -182's softer side: "1 

Miss You" counts WHT7JNew York and 
WXKS/Boston - who have both added the 
song to their regular rotation - among its 
early believers. 

While the instrumental of "l Miss You" 
is out of the ordinary for the boys, the lyr- 
ics of the song bring us back to the Blink - 
182 we know and love. "Don't waste your 
time on me/You're already the voice in- 
side my head" goes the catchy hook. while 
background vocals respond with the con- 
tradictory line "1 miss you" in a lower oc- 
tave. They also refer to a long -lost love as 
"The angel from my nightmare/The 
shadow in the background of the 
morgue." And then there's the imagery 
painted by my personal favorite lyric, 
And as I stared I counted/Webs from all 
the spiders/Catching things and eating 
their insides." 

Though Blink -182 ponder whether or 
not to call a former love just to "hear her 
voice of treason." the video for "1 Miss You" 
depicts the leading ladies not as heartless. 
heart- stomping wenches, but more like 
ghosts of loves lost to tragedy. Filmed by 
Swedish director Jonas Akerlund (the ge- 

nius behind the videos for Prodigy's 
"Smack My Bitch Up" and Christina 
Aguilera's "Beautiful "). the gothic clip 
takes place in a haunted house. Blink -182 
make a 180 -degree turn when it comes to 
their choice of costumes, dressing in suits 
from the 1920s to match the time period 
of the piece. They perform in the haunted 
house while different vignettes involving 
women unfold in and around it. Despite 
the different feel of "I Miss You" compared 
to their other videos. the band's inclusion 
of two girls who make out in the clip (com- 
plete with excessive tongue action) re- 
minds the viewer that, at its core, the 
video is classic Blink -182. 

REFRENCES: 
Westwood One- I.100 
New York City WKYS 

Whsh,ngton DC KBXX 
Houston KNIt 
Phoenix WUSN 
Chicago WPC] New 
York City WPHI 
Philadelphia KIAK 
Anchorage WSCR 
Chicago WWPR New 
York CO KSCS Dalla 

CB/ Aust, KYCO 
Denver WPEC 
Charlotte MX an 
Francisco WAL« Long 
Island WAHL New 
York FSPN W(IB New 
York ,ty ',CHI Ios 
Angeln c NN f'nr. 
Rad,o Network KPRS 

Kasat t (ty IN VL'RI 

New Ynrk , ?y r. ¡1,: 
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Nashsrl!r .tip 
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iW?CHR/Pop, 
. February 27, 2004 

America's Best Testing CHR/Pop Songs 12 + iiajRATETHE For The Week Ending 2/27/04 

eawtnC;7 MF.II 111S1 

Women Women Women 
Artist 'file rLabel, TW LW Familiarity Burn 12 -17 18 -24 25 -34 

MAROON 5 TMs Love 10ctone(J) 4.24 - 81% 9% 4.37 4.24 4.18 

EVANESCENCE My Immortal (Windup/ 4.23 4.02 94'x. 17% 4.37 4.23 4.23 

LINKIN PARK Numb (Warner &os.) 4.11 4.08 93% 21% 4.12 4.10 3.85 

JESSICA SIMPSON With You /Columbia) 4.06 4.05 98% 28% 4.25 4.11 4.18 

KELLY CLARKSON The Trouble With Love Is (RCA) 3.96 3.96 92% 20% 3.95 4.10 4.08 

GOOD CHARLOTTE Hold On (Epic/ 3.93 3.95 89% 23% 4.31 3.96 3.67 

BRITNEY SPEARS Toxic (Jne) 3.90 3.86 98% 25% 4.12 3.97 3.77 

FUEL FaNs On Me (Epic, 3.90 3.85 71% 15% 3.83 4.01 4.20 

3 DOORS DOWN Here Without You (Repuhic /Umrsa'1 3.89 3.93 97% 44% 3.78 3.94 4.18 

SIMPLE PLAN Perfect (Laval 3.87 3.88 95% 42% 4.20 3.75 3.85 

NICKELBACK Someday (Roaáuner /1DJMGl 3.86 3.95 96% 37% 3.89 3.85 3.96 

HILARY DUFF Come Clean (Buena Vista/Hoaywoodl 3.85 3.63 87'-. 17% 4.00 3.88 3.78 

OUTKAST Hey Ya! lAnsta) 3.84 313 99% 55% 3.61 3.74 411 

OUTKAST The Way You Move (Arista) 3.84 3.78 98% 39% 3.59 3.84 4.23 

USHER fILUDACRIS & LIL' JON Yeah (Ansial 3.74 3.72 73% 17% 3.92 3.92 3.44 

SHERYL CROW The First Cut Is The Deepest (A &M /Interscope) 3.70 3.69 93% 31% 3.58 3.70 4.01 

DIDO White Flag (Arista) 3.68 3.64 89% 34% 3.67 3.69 3.57 

NO DOUBT Its My Life (lnterscapel 3.58 3.67 99% 51% 3.39 3.36 3.90 

SARAH CONNOR Bounce (Epic) 3.56 - 55% 14% 3.90 3.38 3.81 

EAMON F"k It it Don't Want You Back /Jive) 3.53 - 85% 33% 3.81 3.46 3.30 

LUDACRIS fISHAWNNA Stand Up (Del Jam SoutMQ/MG) 3.39 3.28 93% 49% 3.42 3.42 3.41 

BABY BASH Suga Suga (Universal) 3.34 3.42 94% 56% 3.47 3.31 3.45 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jaw (Atlantic) 3.31 3.20 73% 27% 3.50 3.31 3.28 

JC CHASEZ Some Girls (Dance With Women/ (Jae/ 3.28 3.37 73% 27% 3.38 3.25 3.38 

BEYONCE' Me, Myself And I (Columbia/ 3.25 3.11 12% 39% 3.14 3.21 3.31 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (Fo'Reei/Unrversa/) 3.25 3.25 86% 28% 3.83 3.26 3.37 

JANET JACKSON Just A Little WMe (Vegrn/ 3.14 - 58% 19% 3.08 2.88 3.17 

KELIS Milkshake (Star Trak/Aristal 3.13 3.10 98% 58% 3.29 3.05 3.13 

NICK CANNON Gigolo Ore) 3.10 3.07 72% 32% 324 3.21 3.11 

Total sample size is 556 respondents Total avenge tavonlility esrmares are based on a scale of 1 -5 (1= dislike very much 5 . like very much i Taal tsniNlsrly 
represents the percentage of respondents who recognized the soap Total kni represents the number of respondents who said they are hred of hearing the song. 

Songs must have 40% familiarity to appear on survey Sample cy^nosition is based on persons 12. Persons are screened via the Internet. Once passed they can 

take the music test based on the formatmusrc preference RatefneMusic corn results are not meant to replace callout research. The results are intended to show 
opinions of participants on the the Internet only RateTheMusrc rs a registered trademark of RateTheMusic. tom Tke MN system, is awils a /or load radio statism 
by ailing 111- 377 -53N. RaillioANrlic.ars lists is provided by Ak+aVlwse award. a division of P imiere Radio NMrals. 

New &Active 
ROONEY I'm Shake (Geffen) 

Total Plays: 725, Total Stations: 55, Adds: 4 

KIO ROCK Cold AM Empty (Tap Dog/Atlantic/ 

Total Plays: 703, Total Stations: 50, Adds: 1 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 

Total Plays: 581, Total Stations: 63, Adds: 17 

CLAY AIKEN The Way (RCA) 

Total Plays: 576, Total Stations: 52, Adds: 8 

NOOBASTANK The Reason (lslandrlß.fMG) 

Tots Plays: 522, Total Stations: 62, Adds: 27 

FIVE FOR FIGHTING 100 Years (Aware/Cokim rai 

Total Plays: 488, Total Stations: 46, Adds: 11 

MICHELLE BRANCH "Td I Get Over You (Mavenck/Warnet Bros.) 

Total Plays: 473, Total Stations: 43, Adds: 4 

KATY ROSE Overdnve (V2l 

Total Plays: 441, Total Stations: 43, Adds: 4 

TRAIN When I Look To The Sky (Columbia) 

Total Plays: 417, Total Stations: 13, Adds: 0 

USGO Abre (Robbins) 

Total Plays: 386, Total Stations: 12, Adds: 1 

Begs ranked by total plays 

BOOB -GATE SPREADS TO PITTSBURGH We don't want to know how they managed to 

convince WKST,'Pittsburgh morning co -host Big Bob to pose for this billboard. and we're scared of 
how happy he looks in that leather outfit. 

THE UBIQUITOUS DUFF Here's pop princess Hilary Dun being surprised backstage at the 

Universal Amphitheatre in Los Angeles with a big. heavy plaque certifying her album Metamorphosis 

with triple- platinum sales. Seen here are (l -r) Hollywood Records Regional Promotion Director Jeff 

Marks and VP/Pop Promotion Scot Finck. Duff and Hollywood Records Sr VP/Promotion Justin 

Fontaine and VP/Sales Curt Eddy. 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured 

and send them to: 

R &R, c/o Keith Berman: kbermannradioandrecords.com 
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tr7 
DONTAY THOMPSON 
dthompson@radioandrecords.com 

DanceStar USA 

CHR/RHYTHM/C 

Big names gather in Miami for dance music awards 

Will dance music ever get the recognition that it de- 
serves? That is the mission of Ben Turner, Creative 
Director of DanceStar Worldwide, an organization 
dedicated to bringing the genre of dance music to the 
forefront of American pop culture by extending the 
DanceStar brand through the company's annual 
awards show, DanceStar USA; its new publication, 
DanceStar magazine; and the DanceStar CD compila- 
tion. The company also recently partnered with satel- 
lite radio - companies Sirius and XM to work on their 
dance music outlets. 

DanceStar founder/ 
CEO Andy Ruffell built 
DanceStar's foundation 
in London via the World 
Dance Music Awards in 
2000, and he later devel- 
oped DanceStar USA, 
which made its debut in 
2002 in Miami at the Jack - 

ieGleason Theater. "Basi- 
cally what we're trying to 
do here is to grow dance music out 
of the underground into main- 
stream television and all those relat- 
ed areas," says Turner. 

Since its debut, DanceStar USA 
has taken off, and it has become the 
premier event in Miami during the 
Winter Music Conference. 

Ben Tu 

The Big Show 
This year's show, which takes 

place March 9 at Bayfront Park, will 
be much bigger then the show 
DanceStar produced in 2003. "The 
first year we were at the Jackie Glea- 
son, and last year we were on Ocean 
Drive," says Turner. "This year's site 
is perfect, because you have a ready - 
built amphitheater there, which 
helps us make this show happen 
more effectively and efficiently." 

One of the goals that Ruffell and 
Turner set for DanceStar USA in 
2004 was to produce a show that 
was more television -friendly, more 
appealing to mainstream America, 
and that also showed the continued 
growth of electronic music in Amer- 
ica by getting credible artists to sup- 
port the show. 

"We learned so much from last 
year's show," says Turner. "We had 
C Diddy playing live, we had Paul 
Oakenfold's first live performance 
on television. But, at the end of the 
day, we know that, to develop this 
show, we have to bring in more 
mainstream and credible names." 

mer 

One of the first steps 
toward making Dance- 
Star USA a more main- 
stream event was tapping 
Carmen Elektra as host of 
this year's event. Star of 
MTV's Ti! Death Do Us 
Part and former star of 
Baywatch, Elektra will 
take to the stage along 
with a host of other A -list 

celebrities. "It's the only way we can 
help take dance away from being 
just an event -based culture," says 
Turner. 

"This is an incredible way of let- 
ting the world know about Ameri- 
can dance music, and we're very 
proud of that. For instance, in the 
U.K. they are more interested in 
DanceStar USA than they are in the 
British dance music awards. I think 
it goes back to the world's fascina- 
tion with America." 

Hollywood Names 
"What we've managed to do with 

DanceStar is bring in Hollywood 
names such as P. Diddy, Juliette 
Lewis and Lenny Kravitz," Turner 
continues. "That makes the whole 
thing appear more glamorous. 
There's a real Hollywood feel to 
what we do. A lot of people picked 
up on the fact that DJs are getting 
awards from Hollywood film stars. 
That's incredible. Who would have 
ever thought of that 10 years ago? 

"Dance music has always need- 
ed an angle or a way of getting this 
music on to TV. What we've man- 
aged to do is find a way of making 
this genre of music translate to tele- 
vision, and that is the key to our suc- 
cess." 

Last year's show was broadcast in 
54 countries around the world, and 
Turner hopes to make DanceStar 
USA as big as other American mu- 

sic awards shows. "We have abso- 
lutely the biggest ambitions in the 
world," he says. "We want to be up 
there with the Grammys. 

"We believe that this culture will 
eventually be there, but we have to 
grow with it. We can't outgrow the 
genre of music. We believe that 
we're growing this music in Ameri- 
ca, and we need the labels to rally 
around what we do and to help this 
whole thing develop." 

The Nominees 
DanceStar nominees are deter- 

mined by an executive committee 
made up of some of the key figures 
in the dance music scene, such as 
artist managers, label heads, jour- 
nalists and general industry players. 
From there, the winners are chosen 
by the public via DanceStar's web - 
site at uuze.Mncestar.com. 

Since its debut two years ago, 
DanceStar USA has added more 
categories to the show to reflect the 
continued growth of electronic mu- 
sic in America. A total of 25 awards 
will be presented at this year's 
show, including those in the new 
categories of Best Use of Music in 
a TV Show, Best Movie Soundtrack 
and Best Use of Music in a Comput- 
er Game. 

February 21, 2004 R&R 55 

STARS SHINE AT DANCESTAR A variety of celebrities attended last 
years DanceStar USA event to show their support for the dance musk genre 
DanceStar USA 2004 is expected to be even more star -studded with a slew of 
A -list celebrrbes roinmg host Carmen Elektra Pictured here is P Diddy 
presenting an award at last year's show 

era are among the artists nominat- 
ed for Best Chart Act. 

lleyo ncé, Timberlake and Aguil- 
era are also nominated in the Best 
Remix category. OutKast are nomi- 
nated for Best Album for Spewker- 

laxxx/The Low Belay.Otherartistsin 
that category are Basement Jazz for 
Kish Kash, BT for Emotional Technolo- 

gy, gy, The Crystal Method for legion (y- 

Bann and Paul Van Ilk for Re fler- 
tions. 

Van Dyk got a total of five nomi- 
nations, including Best Internation- 
al DJ and Best Use of Music in a 
Commercial, as a result of the glo- 
bal television campaign for Motor- 
ola. 

Receiving the award for Out- 
standing Contribution to Dance 
Music will be dance music legend 
Moby. "I am proud and honored to 
be accorded this recognition by 
DanceStar and the ekrtnnic music 
industry in America," he said. "I 
understand this is the most presti- 
gious award at the annual event, 
and that means a lot to me. I've been 
involved in dance music since 1984 - almost 20 years - and it's great 

DanceStarU5R 
THE AMERICAN DANCE MUSIC AWARDS 

20014 
"That you can get a new Pharrell 

Williams track mixed by Jason Nev- 
ins on a computer game is incredi- 
ble," says Turner. "It just shows that 
this music is hitting that young de- 
mographic. These are amazing de- 
velopments for this music. 

"The most important thing that 
DanceStar is showing America is 
how far this music is penetrating 
and how much it is seeping into the 
mainstream. It's important to have 
these new categories to really dis- 
play that." 

With more and more artists rely- 
ing on electronic music in remixes, 
the interesting thing about this 
year's nominees is that they come 
not only from the pop and R&B 
genres, but from hip -hop as well Be- 

yoncé, Justin Timberlake, Kelis, Out- 
cast, P. Diddy and Christina Aguil- 

that there is finally a TV event like 
DanceStar USA showcasing the mu- 
sic's continued development." 

Building The 
DanceStar Brand 

"We are trying to develop other 
ways for DanceStar to exist as a 

brand throughout the year so we 
don't disappear in March," says 
Turner. "We want to create a brand 
that means something to the Amer- 
ican dance másic industry all year." 

To do so, the company plans to 
release the first publication dedicat- 
ed solely to the dance music indus- 
try. It will cover issues important to 
the genre on a global level and also 
contain everything you need to 
know about DanceStar USA, in- 
cluding interviews with the nomi- 
nated artists. 

"We have this great relationship 
with Borders," says Turner. "From 
March 1 until April 1 there will be 
60,000 copies of DanceStar magazine 
placed in the 100 leading Borders 
stores for electronic musk, which 
covers every territory in America. 
The magazine is free. Well have in- 
terviews with BT, Basement Jaxx, 
The Crystal Method and Moby. 
There are also full pages on Dance 
radio in America." 

Pricy to, during and after the Win- 
ter Music Conference, which is be- 
ing held March 6 -10 in Miami, 
DanceStar has set its sights on dom- 
inating television, radio and print 
with its brand. 

"There will be 20,000 copies of 
the magazine distributed for the 
conference," Turner says. "Dance- 
Star is now the only event at Win- 
ter Music Conference where the 
major DJs come together for four 
hours. 

"We kind of pride ourselves on 
the fad that we've managed to bring 
the East and West Coasts together. 
Now we're bringing the internation- 
al community together. It's pretty 
amazing how we've developed in 
the last two years." 

Selling Records 

DanceStar will also extend its 
brand by teaming with dance mu- 
sic label Ultra Records to produce a 
CD compilation. "One of the most 
important things for DanceStar is to 
sell records for the music industry," 
says Turner. "We all need to find 
ways of boosting sales. 

"For instance, the Borders 
Award for Best New Artist Album 
is linked to the magazine being 
placed in Borders. The Best New 
Artist category features such new 
artists as AudioBullys, FannyPack, 
Goldfrapp, Hybrid, The Postal 
Service, The Rapture - these 
kinds of artists. 

"Borders is actually going to buy 
more product from those labels tx 
cause the bands are nominated for 
DanceStar awards. If we can help 
sell these artists and sell more 
records, and if we can help people 
discover new dance music, then we 
are doing our job." 
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USHER fILUDACRIS & LIl' JON Yeah (Arista) 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz /At /antic) 

J KWON Tipsy (So So Del /Anstal 

CHINGY One Call Away (DIP /Capitol) 

CASSIDY fIR. KELLY Hotel (J) 

YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVTI 

LUDACRIS Splash Waterfalls (Del JamSouth/IDJMG) 

JAY Z Dirt Off Your Shoulder (RocA FeNa/IDJMG) 

BEYONCE' Me, Myself And I (Columbia) 

EAMON F'k It (I Don't Want You Back) (Jive) 

KANYE WEST Through The Wire (RocA Fella /IOJMG) 

NICK CANNON Gigolo (Jive) 

G UNIT fIJOE Wanna Get To Know You (lnterscopel 

PETEY PABLO Freek A Leek (Jive) 

OUTKAST Hey Ya! (Arista) 

MARIO WINANS fIP. DIDDY I Don't Wanna Know (Bad Boy /Universal/ 

OUTKAST The Way You Move (Arista) 

WESTSIDE CONNECTION Gangsta Nations (Capitol) 

RUBEN STUDDARD Sorry 2004 (JI 

MISSY ELLIOTT I'm Really Hot (Gold Mind/Eektra/EEGI 

ALICIA KEYS You Don't Know My Name (J) 

KELIS Milkshake (Star Trak/Anstal 

SLEEPY BROWN fIOUTKAST I Can't Wait (lnterscope) 

T.I. Rubber Band Man (Grand Hustle/Atlantic) 

YOUNG GUNZ No Better Love (DelJanIDJMGI 

BRITNEY SPEARS Toxic (Jive) 

2PAC fIEMINEM One Day At A Time (Arnaru/lnterscope) 

M. LEE flJ. PHA & S. BROWN Luv Me Baby (fo'Reel/Universall 

RYAN DUARTE You ¡Universal) 

JUVENILE fIMANNIE FRESH In My Life (Cash Money /Universal) 

TOO SHORT fKLIL' JON Shake That Monkey (Short /Jive! 

JENNIFER LOPEZ fIR. KELLY Baby I Love U (Epic) 

AVANT Read Your Mind (Geffen) 

BABY BASH Shorty Doowop (Universali 

MASTER P Them Jeans (New No Limit /Kochi 

LIL' FLIP Game Over (Sucka free/Loud /Columbia/ 

BEENIE MAN fIMS. THING Dude (Virgin) 

JAGGED EDGE What It's Like (Columbia) 

SEAN PAUL I'm Still In Love With You (VP /Atlantic/ 

2PAC fINOTORIOUS B.I.G. Runnin' (Dying To Live) (Amaru/lnterscopel 

BLACK EYED PEAS Hey Mama (A &M /lnterscopel 

TECH N9NE Here Comes Tecca Nina (M S C Musk) 

TRILLVILLE Neva Eva (BME/Warner Bros.) 

KNOCTURN'AL fISNODP DOGG The Way I Am (LA. ConfrdeattaJ/Ekktra/EEG' 

G UNIT Stunt 101 /ntpcccnpel 

NB RIDAZ fIGEMINI So Fly (Upstairs) 

JANET JACKSON Just A Little While (Virgin/ 

TWISTA Overnight Celebrity (A1 /antic) 

OUTKAST Roses (Arista) 

NOTORIOUS B.I.G.IP. DIDDY... Victory 2004 (Bad Boy /Universal) 

TOTAL 
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TOTAL 'WEEKS ON TOTAL STATIONS 

AWAKE CNAA' ADOS 

torn 

220 744577 8 8311 

170 730585 12 8311 

-486 556196 8 8211 

- 708 620968 8 7911 

110 547813 17 7711 

299 467799 14 7610 

+405 428106 9 8012 

+155 358161 8 7611 

.291 325227 15 6511 

+278 293922 13 6613 

48 341499 12 1712 

-323 299432 16 7011 

+246 252673 7 7613 

+ 57 185545 8 7116 

400 250976 19 5511 

+511 265632 5 6615 

122 282473 24 7111 

-431 210131 17 6911 

+224 195062 8 6416 

+133 173459 6 7311 

487 220797 13 7311 

-425 139467 20 7111 

+198 164401 5 6510 

+123 133139 9 6112 

+91 147166 6 5513 

+231 108483 4 3417 

-137 134937 5 5511 

+318 97769 3 6413 

.81 159946 13 3411 

+107 109891 9 4213 

+23 134314 17 4211 

+439 78971 2 4219 

45 110614 15 3813 

10 79616 15 2611 

.75 67273 6 3910 

+139 77992 3 42121 

+16 82014 4 3710 

+213 39148 2 4114 

+75 156630 12 38118 

-162 109353 19 3810 

+99 23776 4 2914 

+107 22846 3 3713 

-17 59229 11 2410 

+21 28209 4 4312 

-64 63347 17 4810 

+ 55 24693 2 511 

-86 44269 3 2011 

+ 258 33830 1 14110 

+ 300 48142 1 26123 

+ 139 25895 1 3617 

86 CHR/Rhythnuc reporter, , Monitored airplay data ,uppbed b/ Mediabase Research ,, dfaSIOn Of Premiere Radio Nt..orks Songs ranked by total plays for the airplay week of 2/15- 

2/21 Bullets appear on songs gammg plays or remaining flat horn previous week If two songs are tied in total plays the song with the larger increase in plays Is placed first Songs below 

No 20 are moved to recurrent after 20 weeks on the chart Most Added Is the total number 01 new adds ottrciaiy reported to R &R by each reporting station Songs unreported as adds 

do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week-to-week increases in total plays Total Audience equal{ Avenge 

Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AQH number Average Quarter Hour Persons used herein with pernrgldn from 

the Arbdron Company (CD 2004. The Arbitron Company) Fì 2004. R &R. Inc 

POWERED 
11EUTABASE 

Most Added 
www.tratidds.com 
ARTIST' ̂ LE LA8E. S ADOS 

OUTKAST Roses (Arista) 23 

USHER Burn /Anstal 23 

LIl' FLIP Game Over (Socha frealoud'Cokrmbia' 21 

SEAN PAUL I'm Sti In Love With You IVP /AUantrcl 18 

JANET JACKSON I Want You (Virgin) 15 

KELIS Tnck Me 'Star Trak'Anstai 11 

TWISTA Overnight Celebrity Atlantic) 11 

JENNIFER LOPEZ f'R. KELLY Baby I Love U Oki 1 

Most 
Increased Plays 
ARTIST .4PC. 

TOTAL 

PLAY 

INCREASE 

CHINGY One Cat Away (DTP /Capadi 708 

M. WINANS OP. MOM I Don't Wama Know /Bad Boylkwersall .511 

J-KWON Tipsy /So SoDel /Arátal +41111 

JENNIFER LOPEZ HR. KELLY Baby I love U (foal +431 

LUDACRIS Splash Waterfalls 'Del JainSoutN /DJMG) -405 

M. LEE fIJ. PHA & S. BROWN Lux Me Baby (fa' Ree /Urwersah 318 

OUTKAST Roses /Aiwa) -300 

EAMON f k It II Don't Want You Back) Orel -278 

TWISTA Overnight Celebrity ,Arlannct 258 

G UNIT IIJOE Wanna Get To Know You (interscgpei 246 

New &Active 
JOE fIG UNIT Ride Wit U (Jive) 

Total Plays. 333, Total Stations. 14, Adds. 3 

MEMPHIS SLEEK ffT.l.... Round Here /Roc A feda/iWMG) 
Total Plays: 257, Total Stations: 11, Adds: 2 

KELIS Trick Me (Star TrakiAnstal 
Total Plays: 233, Total Stations: 38, Adds: 11 

MR. VEGAS Pull Up (Geffen/ 
Total Plays 223, Total Stations: 9. Adds: 2 

MARQUES HOUSTON Pop That Booty /T.U.G.IEEGI 

Total Plays: 218, Total Stations: 24, Adds: 0' 

DILATED PEOPLES fIKANYE WEST This Way (Capitol) 

Total Plays: 212, Total Stations: 22, Adds: 1 

DINA RAE And? (Motown/Universal) 
Total Plays: 207, Total Stations: 21, Adds: 5 

YING YANG TWINS Naggm' (TV77 

Total Plays: 201, Total Stations: 12, Adds: 0 

KEYSHIA COLE Never (Geffen) 

Total Plays: 173, Total Stations: 9, Adds: 1 

MYA Fallen (A &M /Interscope) 
Total Plays: 168, Total Stations: 15, Adds: 1 

sow ranked Sy total plays 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

u ° Lffrmoo 
Custom Production - Callouts, Montages & Video Hooks 

4Digital, Clear, Consistent ) c 70,000 + Song Library) 

4A11 Formats & International Titles) 4 On -Time Delivery) 

Hcfyks 
LIN LIrAi eED 

rA, MX Amisim Ns* waAd. 

Q...,.AreIM- 

Email: hooks @hooks. corn 

www.hooks.corn 
FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 

Atlanta, GA 30341-1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 
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PANT ARTIST TIRE tA. 

1 USHER fILUDACRIS Yeah (Arista) 

2 JKWON Tipsy (So So De! /Arista) 

3 CASSIDY fIR. KELLY Hotel (JI 

4 PING YANG TWINS Salt Shaker (TVT) 

5 TWISTA fIK. WEST & J. FOXX Slow Jaw (Atlantic) 

6 CHINGY One Call Away (DTP/Capitol) 

7 LUDACRIS Splash Waterfalls (Del JamSouth/WM& 

8 JAY-Z Dirt OH Your Shoulder (Roc-AFeb/ /LUMG/ 

9 PETEY PABLO Freek A leek (Jive) 

10 KANYE WEST Through The Wire (RocA Fe/alIDJMG) 

11 MARIO WINANS fIP. DIDDY I Don't Wanna Know (Universal) 

12 MISSY ELLIOTT I'm Really Hot (Gold Mind/flektra/EEG) 

13 NICK CANNON Gigolo (Jive) 

14 G UNIT Wanna Get To Know You (Inter-scope) 

15 T.I. Rubber Band Man (Grand Hustle /Atlantic) 

16 SLEEPY BROWN fIOUTKAST I Can't Wait (lnterscopel 

17 BEYONCE' Me, Myself And I (Columbia/ 

18 LIL' FLIP Game Over (Sucka free/Loud/Columbia) 

19 YOUNG GUNZ No Better Love (DelJamJIDJMGI 

20 WESTSIDE CONNECTION Gangsta Nation (Capitol) 

21 JUVENILE fIMANNIE FRESH In My Life (Cash Money /Universal/ 

22 TOO SHORT fLIL' JON Shake That Monkey (Short/Jive) 

23 TRILIVILLE Neva Eva (BMf /Warner Bros.) 

24 2PAC fIEMINEM One Day At A Time (Death Row /lnterscopel 

25 JOE fIG UNIT Ride Wit U (Jive) 

26 KELIS Milkshake (Star Trak/Aristal 

27 BEENIE MAN SIMS. THING Dude (Virgin) 

28 ALICIA KEYS You Don't Know My Name 

29 MASTER P Them Jeans (New No Limit /Koch) 

30 EAMON F' k It II Don't Want You Back) /Jive! 

Monitored airplay data supplied by Mediabase Research. a division of 
Premiere Radro Networks. Songs ranked by total plays for the airplay week of 
2/15-22102004, R.R. Inc. NEDLts:81 

TWISTA fIKANYE WEST Overnight Celebrity (At /antic) 

LIL FLIP Game Over (Sucka Free/Loud/Columbia) 

KANYE WEST All Falls Down (RocAFella,9LUMG1 

T.O.K. Gal You Lead IVI') 

JOE fIG UNIT Ride Wit U (Jive) 

NOTORIOUS B.I.G. fIP. DIDDY, BUSTA RHYMES... Victory 2004 (Bad Boy /Universal) 

This Week's Hottest Music Picks 

Diane Fox , KWINR.,Da* M 
Jagged Edge's "What's It .ike" (Columbia): 

One of the best R&B records I've heard in a king 
time. Already in all-day rotation and getting 
great buzz phones. 

LU Flip's "Game Over (Sucka Free / Loud / 
Columbia): They came with heat on this sin- 
gle. That hook will grab ya. 

One Voice's "Poison (Straight Hits): If 
you're looking for a great up -tempo female 
record, this is it. 

BOW * 11111111 Pam 
Milan's "Extasy" (M): The ladies are digging 

this smooth West Coast jam. 

Christina Milian's "Dip It Low" (Def Soul/ 
IDJMG): If you need an upbeat female artist, 
this ones a hit. 

Young Wun's "Tear It Up" (J): Strike up the 
high school band - this track is complete heal 

Pitbull featuring 131 Jon's "Nasty" (Diaz 
Bros.): Instant kick- it -up-a -krunk -notch 0z- 
/obit! 

Murph Daw 
Aut PafNM, Vralifilandle. NC 

LiI Flip's "Game Over ": I am really vibin' 
this new III Flip reconl. Clubheads are definite- 
ly feeling it. 

Mario Winans featuring P. Diddy's "1 

Don't Want to Know" (Bad Boy /Universal): 
This is a runaway hit. Love the sample. 

T.I.'s "Rubber Band Man" (Grand Hustle/ 
Atlantic): Great record for the clubs. This song 
could pop very easily. 

Prestos Lowe 
MD, KO/T /AtuU. 

Mario Winans featuring l'. Diddy's "1 Don't 
1Vanna know": I do know this is a great record. 

Jagged Edge's 'What It's Like ": It's like an- 
other hit. 

Notorious B.I.G. featuring l'. Diddy, Bus - 
la Rhymes, 50 Cent & Lloyd Bank.' "Victory 

IN 4" (Bake Ito', i L nn ererl ). With this star pa io. 

er and classic hook, it's hard to go wring 

Mark ANN 
PD, IILNITIMINK N 

Twista featuring Kanye West's "Overnight 
Celebrity" (Atlantic): htsane. Absolutely anoth- 
er No. I record. 

Outkast's "Roes" (Arista): Hot, typical Out - 
kast insanity. Already spinning. 

MIMS' "I Did You Wrong" (Independent): 
I like this cut a lot. Already getting some air- 
play. Our mixers are feehn' it too. 

Christina Milian's "Dip It Low ": Kind of 
subtle, but a nice record. 

Kelfs' "Trick Me" (Star Trak /Arista): Gotta 
give this a shot cumin' after the last record. It's 
already in the mix. 

Peril Rico 

Cypress Hill's "What's Your Number" (Co- 
lumbia): This one is hot. It's grabs you. Every- 
one I have played it for so far feels the same 
way. Cypress Hill are definitely snaking. 

Christina Milian's "Dip It Low": Damn. 
she's hot! This is a nice track Catchy beat and, 
damn, those lyrics show she's grown up. 

Notorious BIG. featuring P. Diddy, Busta 
Rhymes, 50 Cent & Lloyd Banks' "Victor 
2004 ": This one is bangin'. lust look at the for- 
mula: You got B.I.G., Busta Rhymes, C Diddy 
and a new addition to the track, G Unit. This 
shit is hot. It's damn nice to hear Bigj ie on the 
scene again. Wish we had mom. 

Yerba Buena's " Guajira" (J): This is a per- 
sonal favorite. It hooks you. Makes ya want to 
go out and do cone dirty dancing. 

Lucas 
MIL 1NAlli 1111111AMINw 

Kelis "Trick Me ": Bangin' track that Is :II 

prove Kelis is not just a one-hit wonder. 
Outkast's "Roses ": Tested though the root 

for us. And it's Outkast - like you really have 
to think twice about playing it. 

EXPOSE 
YOURSELF 

EventTape" 
BunchaBannere 
FlashBage 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

«: LAVA 
ROCK 

FirstFlash! 
L I N E 

6528 Constitution Drive Fort Wayne, Indiana 46804 
Fax: (260) 436 -6739 www.firstflash.com 

1- 800 -21 FLASH 
1- 800 -213 -5274 
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58 CHR/RHYTHM/Cf . 
Fobruary 27, 2004 

4NIATETREIMP America's Best Testing CHR /Rhythmic Songs 12+ 
For The Week Ending 2/27/04 

T WM" MFII1115E 

Artist rule (Label) TW 
Persons Persons Persons 

LW Familiarity Burn 12 -17 18 -24 25 -34 

USHER fILUDACRIS & LIL' JON Yeah/Arista/ 

CHINGY One Call Away (DTP/Capitol) 

OUTKAST The Way You Move (Arista) 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Janu /Atlantic, 

OUTKAST Hey Ya! (Arista) 

JAY] Dirt Ott Your Shoulder (Roc it fdaJ /DJMG) 

EAMON F k II II Don't Want You Back) Orel 
KANYE WEST Through I he Wire iRoc Afela10JMG) 

MARIO WINANS OP. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

J KWON Tipsy (So So Del/Arista( 

LUDACRIS Splash Waterfalls Wet Jam Sout/VIOJMG) 

2PAC fIEMINEM One Day At A Time /Amaru//nterscope) 

CASSIDY fIR. KELLY Hotel /JI 

SLEEPY BROWN fIOUTKAST t Can't Wail ilnterscopei 

JAGGED EDGE Walked Outta Heaven (Columbia) 

AVANT Read Your Mind (Geffen) 

G UNIT fIJOE Warn Get To Know You llnterscc re) 

YOUNGBL000Z fILIL' JON Damn! (Arista) 

BEYONCE' Me. Myself And I (Cafe ben) 

RUBEN STUDDARD Sorry 2004 rJ/ 

YOUNG GUNZ No Better Love (DelJaeY83/MGl 

NICK CANNON Gigolo /Jive) 

MISSY ELLIOTT I'm Realy Hot fGoldMiiiyfkktr4ITGl 

ALICIA KEYS You Don't Know My Name /Jl 

WESTSIDE CONNECTION Gangsta Nations (Capita) 

YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TIT) 

4.28 

4.22 

4.19 

4.14 

4.10 

4.06 

3.98 

3.98 

3.96 

3.93 

3.92 

3.90 

3.88 

3.86 

3.85 

3.84 

3.84 

3.83 

3.80 

3.80 

3.80 

3.79 

3.78 

3.75 

3.73 

3.63 

4.26 93% 

4.19 84% 

4 14 99% 

4.11 90% 

3.94 99% 

4.03 73% 

86% 

4.00 80% 

44% 

3.74 66% 

3.81 76% 

3.88 54% 

3.81 84% 

44% 

3.84 83% 

3.88 65% 

3.81 55% 

3.83 83% 

3.75 95% 

3.72 85% 

- 44% 

3.76 91% 

3.84 70% 

3.71 95% 

3.84 81% 

3.59 87% 

12% 

10% 

38% 

22% 

50% 

13'ro 

24% 

22% 

7% 

14% 

17% 

9% 

21% 

7% 

31% 

19% 

18% 

32% 

31% 

23% 

8% 

29% 

14% 

40% 

25% 

29% 

4.50 4.36 3.93 

4.47 4.31 3.77 

3.91 4 14 4.38 

4.32 4.16 3.85 

3.77 4 14 4.28 

4.09 4.18 4.00 

4.15 4.09 3.36 

4.07 4.00 3.86 

3.78 4.10 3.85 

4.15 4.11 3.42 

3.99 4.12 3.67 

4.11 3.91 3.83 

4.04 3.97 3.71 

3.41 3.98 3.89 

3.92 3.86 3.51 

3.83 3.92 3.54 

3.78 3.92 3.85 

4.03 3.83 3.65 

3.67 3.79 3.73 

3.62 3.95 3.65 

3.81 4.03 3.47 

4.00 3.76 3.57 

3.66 3.83 3.73 

3.38 3.71 3.93 

3.75 3.79 3.48 

4.07 3.57 3.88 
KELIS Milkshake (Star Trat/An:1a) 3.48 3.41 89% 55% 3.49 3.42 3.11 
T.I. Rubber Band Man (Grand Host/WA/100c) 3.48 3.41 47% 14% 311 3.54 2.73 

Total sample sin Is 426 respondents Taw Map tinaraNlNy estimates at based on a scats of 1.5. I1.QsMe levy much. 5 . ake very much( r). Te t AaeMtrNy 
epresents the percentage of respondents who recognized the song Tees 1Ta represents me number of respondents who sad they are Ned of hearing the song. Songs 
',rust have 40,, tamdrarrt y to appear on surrey. Sample composition is based on persons 12. Persons are screened vu me ablernet Once passed they can take the music 
test based on the lormatrmusrcpretsnence Ratel heMusccom results are not meant tor«race cahoot research The results are N*dedtoshowopmionsofpartici !ants 
on the the Internet only RateTheMusscas ars gsteredtrademarkofsateTMMusccorn .TMRTMeptemIsawMMN*sh alWMlatalim T all* 111- J77,5at 
ßaNTl talrak.uer Ma is NaMad by /NSla sse INaarrel. a Nadal N Prosetsn Ueda ANalrar 

1 

ARTIST Kanye West 
LABEL: Roc- A- FeIIa/IDJMG 
Ily ME TIM k..,.. at. !,I rt. 

The buzz around 26- year -old 

Chicago native Kanye West 

has been building for a while. 

As a producer, West has earned 

a reputation for solid tracks. 
with Alicia Keys' "You Don't Know My Name" among his re- 

cent notable mentions. Like many other producers. West has 

become interested in being an MC himself. His "Through the 

Wire" enjoyed huge success, but most people also know him 

for his role in Twista's "Slow Jams" - he contributed the 

lines She got a light- skinned friend look like Michael Jack - 

son/Got a dark -skinned friend look like Michael Jackson." 

With the release of his debut CD. The College Dropout. the 

buzz has turned into a roar. 

We Don't Care" sets the tone for the album, especially 

when kids come in to sing the hook. "Drug dealin' just to get 

by /Stack your money Ail it get sky high/We wasn't s'posed to 

make it past 25/The joke's on you/We still alive." Other 

standouts on the soulful album - which was undoubtedly 
influenced by West's producing mentor. No I.D.. who taught 

him to sample old- school beats - include "I'll Fly Away," 

"Jesus Walks" and The New Workout Plan." 

While The College Dropout continues to experience strong 

sales. West and Roc -A -Fella Records plan to keep the ball 

rolling. "All Falls Down." featuring Syleena Johnson. is slated 

to be the next single going for adds, and it is already gaining 

airplay at Rhythmic. West is keeping himself busy by pro- 

ducing tracks for many other artists. including D12. He's also 

started on his next album. keeping the school theme alive 

with the title. Late Registration. 
J 
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DANA HALL 
dhall ®rad l oandraeord s. e, oan 

,URBAN 

The Average lce 
(And Jan Speak Up 
Lifestyles of the un -rich and un- famous 

esearch has become a very common tool in radio 
programming today. That usually means music testing, 
either in the form of callout, auditorium or, more re- 
cently, Internet testing. Much less frequently do we 
find stations or programmers who do "people testing." 
Only a few companies allot funds for perceptual stud- 
ies, and even fewer programmers have the time to work 
up even unstructured questionnaires for listeners. 

Therefore, I took it upon myself 
to do some Urban radio listener out- 
reach. Let me start by admitting that 
this research is far from scientific, 
but it's still the good old -fashioned 
way to find out about the actual lis- 

tening audience by simply asking 
them general questions about their 
lifestyle and their radio and music 
preferences. The three subjects be- 
low are all friends of friends and not 
in the music or radio industries. 
They all listen to radio and buy 
music. 

I chose these three respondents 
because they represent the next gen- 
eration of radio listener (16- year-ofd 
Chelsea), the coveted 18-34 demo 
(Brian) and the 35+ demo (Diane). 
They also illustrate that not all that 
we believe about our listeners is ac- 

tually tide. 
For example, Diane is in the old- 

er demo and lists hip -hop as her 
music of choice, yet she can't iden- 
tify with the content on most hip - 
hop stations. So where does she tune 
to on the radio? Brian, on the other 
hand, illustrates that males enjoy 
more than just hip -hop and are also 
active music buyers. Chelsea shows 
us that teens actually do still listen 
to radio. 

By no means am I suggesting that 
these are your station's only listen- 
ers. In fact, I would like to continue 
this research in future columns and 
attempt to get as wide a variety of 
listeners as possible to respond. 

In the meantime, I hope this in- 
formation inspires some program- 
mers to at least by to find out more 
about their listeners. 1f you're out at 
a club or at dinner with a label rep, 
strike up a conversation with the 
person next to you, and you'll be 
surprised what you can find out. 

Mtn 
Age: 16 

Student, Atlanta 
R &R: Do you enjoy entertainment ment 

neaps? 

Chelsea Yes. I love to hear about 
anything that is about stars or gossip. 

R &R Of these ce re'ntre's, who would 

you be interested in hearing Avid: Den- 

.('! Washington, Jb'nifeLopez, Orlan- 
do Blame, Nicole Kidman, Janet Jackson 

or Bruner Spears? 

Chelsea: All of them. 
R&R: Are you interested in nee^, 

and uhkn' do you get your net's from 

-TV, newspaper or radio? 

"Radio stations play 

the same songs over 

and over, and all the 

different stations 

play the same songs. 

Also, there are too 

many commercials." 

Chelsea 

Chelsea News can be depressing. 
When I listen to the radio, I want to 
have fun, not be depressed. 

R&R What was the last momie you 

went to set' at a theater? 

Chelsea Barbershop 2. 

R&R: What are your three faurih' 
telez'isiem programs? 

Chelsea: I like Top Model, Half and 
Half and My Wife and Kids. 

February 27, 2004 Rilt 59 

R&R What am you most apt to be 

doing on a Saturday or Sunday after- 

noon? 

Chelsea: I hang out with my 
friends at my house or theirs. 

R&R Which radio stations do inni 

listen to? Which ureic yams say is "your 

station," and why? 

Chelsea: V103 (Urban WVEEI, 
97.5 (Gospel WPZEI, 107.9 'Urban 
WHTAI and 107.5 (Smooth Jazz 
WJZZI. I like them all pretty much 
equally, but I really like 1073 for the 
slow jams. 

R&R Who are your favorite radio 

personalities, and why? 

Chelsea There really isn't one 
person that I love. i do like Delilah 

because of the slow jams she plays 
and the topics she discusses. 

R &R What is your biggest com- 

plaint ahrut listening to the radio? What 

is your second -biggest conrplaiut 

Chelsea Radio stations play the 
same songs over and over, and all 

the different stations play the same 
songs. Also, there are too many com- 

mercials. 
R &R If you don't listen to radio, 

what are you listening to? 

Chelsea: I have an iPod with 
about 400 songs on it. 

R &R Are you familiar with satellite 

radio, and, if so, what do you think about 

it? 

Chelsea: I was at a party two 
weeks ago, and they had satellite ra- 
dio. It was hard for us to find a chan- 
nel that we liked. We tried the rap 
channel, but it played songs I'd nev- 
er heard before, and they were real- 
ly hard -core. 

R&R: What were the last three CDs 

you bought? 

Chelsea: Beyoncé, Kanye West 
and a compilation CD called On the 

Down Lou,. It's all old -school slow 
jams by people like SWV, R. Kelly 
and Luther Vandross. 

R&R Where do you lour about new 

music - ore the radio or other places? 

Chelsea Usually I hear about hot 
new records through friends and 
wood of mouth, but a lot of times on 
the radio too. 

R &R: Who are your favorite artists, 
and wItu? 

Chelsea: I love Indd ia. Arie because 

she is so talented. She sings, plays 
and writes songs. I also love OutKast. 

R &R: Where are you most likely to 

buy CDs? 

Chelsea: Target, Wal -Mart or Best 

Buy. 

R &R: Which best describes your 
musical genre of choice: hip -hop, old 

school, neo-soul, pop, classics, R&B or 
other? . 

Chelsea: Hip -hop and old school. 
R &R: What is your biggest com- 

plaint about music, artists and CDs to- 

? 
Chelsea: Music has become too 

commercialized. There's nodepdt to 
what these people are rapping or 
singing about. It's all about cars and 
hó s and how much money they 
have. You don't usually find some- 
one like 2i ac anymore, who has 
meaning in his lyrics. 

R &R Harr you ever downloaded 

music from the Internet, and, if so, what 

did you download? 

Chelsea Yes, I downloaded a gos- 

pel record because I couldn't find it 

in the stores. 

IIda@ 

Age: 34 
IT Strategy Consultant, 

Los Angeles 

R &R: Do you enjoy entertainment 
news? 

Brian: Yes, I subscribe to Variety. 

R&R: Of these celebrities, who uauli 
you be interested in lkaringahnt: Den- 

:el Washington, Jennifer Lopez, Orlan- 
do Bloom, Nicole Kidman, lame Jackson 

or Britney Spears? 

Brian: Denzil Washington. Ev- 
eryone else is overexposed. 

R &R Are you interested in news, 

and where do you get your net's from - TV neuspxnprr or radio? 

Brian: l'es, I'm interested in news. 
1 get it from TV and the Internet. 

R &R Which of these'topics are of in- 

t rest to you: the presidential election, 

the ear in Iraq, local nee'. and issues? 

Brian: The election. 
R &R i low often do you go out so- 

cially, and what types (>f things do you 

do when you go out? 

Brian:I go out one to three times 
a week to sports bars, movies and 
dinner with friends. 

R&R: What was the last movie you 

went to sec at a tluster? 
Brian: The last Samurai. 
R &R What are your three favorite 

television programs? 

Brian: The Apprentice, The Wire 

and The Dan' Chappell(' Show. 

R &R What are you most apt to be 

doing on a Saturday or Sunday after - 
noon? 

Brian: Golfing with friends or 
work associates. 

R &R Which radio stations do you 

listen to? Which unuld you say is "your 

station, " and why? 
Brian: (Noncommercial Jazz' 

KKJZ and [Urban AC( KJLH. 

R &R Who are your favorite radio 

personalities, and why? 

Brian: James Janisse. He is an up- 
beat jazz historian with great taste 
in music. 

R &R: When do here most ()lien lis- 

ten to the radio - at home, in the car or 

at uenk? 

Brian: In the car. I listen to satel- 
litt at home. 

R &R: What is your biggest com- 

plaint about listening to the radio? What 

is your second biggest complaint? 

Brian: 1. The commercials; 2. The 
lack of variety in the selection of 
songs. 

R&R: If you don't listen to radio, 

what are you listening to? 

"There are 17 tracks 

on a disc, but, 

typically, only one or 

two are any good." 

Brian 

Brian: CDs or DirecTV (music 
channels supplied by Music 
Choice(. 

R &R Are you familiar with satellite 

radio, and, if a), what do you think about 

it? 

Brian: I love it. No commercials 
and tremendous variety - artists, 
genres, etc. 

R &R Ilan' you mew callers, or could 
rem ever call, a radio station to make a 

request, play a contest, talk to the jock 

or complain? 

Brian: No. That would be too 
time-consuming. That's why they 
make multiple preset buttons. 

R &R What wen' the last three CDs 
yew hwght? 

Brian: Musiq's Soulstar, Seal's IV 

and Iav -t's Black Album. 

R& R: Whirr' do you hear about new 

nurse - one the radio or other places? 

Brian: On MTV's/Ida :acid Warn- 

ing, BI t and through word of 
mouth. 

R&R Who are your favorite artists, 
and why? 

Brian: Neo-soul and hip -hop- 
type artists: Floetry, Midi Keys, 
Dwele, Musiq, Mos Def, Jay -Z and 
Kanye West. 

R &R Where am you most likely to 

buy CDs? 

Brian: Best Buy, Tower or BMG 

online. 
R &R: Which best describes your 

musical genre of choice: hip -hop, old 
school, two-soul, pop, classics, R&B or 
other? 

Brian: All of the above. It really 
depends on the mood I'm in. Re- 

cency, the new hip -hop acts - Out - 
Kast, Murphy Lee, Chingy, Twista & 

Kanye West and Pharrell - have 
been in my personal rotation 

R &R What is your biggest com- 
plaint about musk, artists and CDs to- 

day? 
Brian: There are 17 tracks on a 

disc, but, typically, only one or two 
are any good. 

Continued on Page 62 
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60 URBAN TOP 50 , 
February 27, 2004 

WEEK 
11i LAST 
Nor MINT TIRE IAfNU$f 

3 O USHER fILUDACRIS & LIL' JON Yeah (Arista) 

1 2 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jam (Atlantic) 

4 0 RUBEN STUDDARD Sorry 2004 (J/ 

5 0 LUDACRIS Splash Waterfalls (Del Jam South / /DJMGI 

2 5 BEYONCE Me, Myself And I (Columbia) 

9 0 CHINGY One Call Away (DTP /Capitol/ 

8 0 VING YANG TWINS MIL' JON & THE EASTSIDE BOYZ Salt Shaker (7W? 

6 8 KANYE WEST Through The Wire (Roc-A- fella /IDJMG) 

11 o CASSIDY fIR. KELLY Hotel (Jr 

10 JAY Z Dirt Off Your Shoulder (RocA- fel /a/IOJMG) 

12 m J KWON Tipsy /SoSo/id /Arista) 

7 12 ALICIA KEYS You Don't Know My Name (Jr 

14 ® T.I. Rubber Band Man (Grand Hustle/Atlantic( 

13 14 JUVENILE fIMANNIE FRESH In My Life (Cash Money /Universal) 

15 15 AVANT Read Your Mind ( Gelten) 

19 0 SLEEPY BROWN fIOUTKAST I Can't Wait (Interscopel 

18 m YOUNG GUNZ No Better Love (DelJam/IOJMG) 

16 18 OUTKAST Hey Ya! (Arista/ 

17 19 OUTKAST The Way You Move (Arista/ 

22 PETEY PABLO Freek -A Leek (Jive) 

20 21 TRILIVILLE Neva Eva (BME/Warner Bros.) 

23 e G UNIT fIJOE Wanna Get To Know You (lnterscope) 

24 ® MISSY ELLIOTT I'm Really Hot (Gold Mind/Elektra/EfG) 

27 ® LIL' FLIP Game Over (Sucka Free /Coed /Columbia) 

21 25 KELIS Milkshake (Star Trak/Arista) 

28 ® SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

35 ® AVANT Don't Take Your Love Away (Geffen) 

25 ® JAGGED EDGE What It's Like (Columbia) 

38 a ALICIA KEYS If I Ain't Got You (J) 

26 ® MASTER P Them Jeans (New No timit/Koch1 

36 ® TAMIA Questions (Elektra/EEGI 

30 ® BEENIE MAN fIMS. THING Dude (Virgin) 

39 ® MUSID Whoknows (De/SouUIOJMGI 

29 34 JAY Z Change Clothes (Roc-A- Fella /IDJMB) 

34 35 MEMPHIS BLEEK ffT.1. AND TRICK DADDY Round He (Roc-Afela/IQ/MG) 

46 ® ATL Make It Up With Love (Noontime /Epic) 

32 37 CARL THOMAS She Is (Bad Boy /Universal) 

33 38 WESTSIDE CONNECTION Gangsta Nations (Capitol) 

41 ® KEYSHIA COLE Never (Geffen) 

40 ® JAY -Z Encore (RocA fella /IDJMG) 

43 a M. LEE W. PHA & S. BROWN Luv Me Baby (fo'Ree4Universall 

1óreri ® JACKI O Slow Down (Poe.Boy /Sobe/WarnerBros.) 

47 ® JUVENILE Slow Motion (Cash Money /Universal) 

48 44 LIL SCRAPPY Head Bussa (BME/Reprise) 

45 45 2PAC fIEMINEM One Day At A Time (Amaru/lnterscope) 

O MARIO WINANS fIP. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

42 41 MARQUES HOUSTON Pop That Booty (TU.GJEEG) 

49 48 JAHEIM fIJADAKISS Diamond In The Ruff (Divine MilUWarnerBros.) 

49 BOW WOW WAGGED EDGE My Baby (Columbia) 

50 50 BRAVEHEARTS MIL' JON Quick To Back Down (Columbia) 

TOTAL ^A- 
PLAYS P.ArS WDIEtiCE 

3572 +76 480750 

3551 190 495989 

3524 +51 484359 

3173 +181 404109 

3146 -410 407147 

2152 +430 365288 

2509 +69 294758 

2436 261 354492 

2404 +339 374200 

2354 +134 311304 

2232 +304 275479 

2227 -463 288376 

2037 +154 189529 

1845 71 194774 

1685 -94 287150 

1674 +231 196063 

1626 +161 218320 

1398 -180 199909 

1388 106 154153 

1277 +85 103302 

1261 12 109931 

1251 +107 154983 

1119 +54 91643 

965 +201 85400 

920 -341 95678 

896 +140 200555 

890 +312 100530 

854 +77 101469 

818 +312 151423 

796 +23 56464 

789 +234 65504 

720 +87 93381 

651 +156 75996 

609 -100 66861 

582 -3 46347 

553 +181 51080 

531 89 30779 

519 -77 45437 

512 +41 3087B 

511 +37 105439 

489 +91 36458 

481 +147 40014 

409 +46 41760 

362 1 24183 

356 32 17716 

350 .141 62966 

329 Ih 27542 

327 30 40302 

317 24 39815 

311 -25 26204 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

8 6910 

13 6810 

9 6811 

8 6211 

16 5610 

6 6612 

13 5711 

13 6010 

9 6714 

8 6810 

6 6411 

16 6910 

10 6110 

11 4910 

26 6110 

5 6311 

7 6210 

12 4510 

23 6010 

9 5911 

15 5110 

5 5710 

6 5712 

3 5113 

18 5010 

4 4311 

2 6011 

4 4911 

2 62159 

6 4510 

2 6018 

4 4414 

3 5411 

15 5910 

6 2210 

2 5012 

11 2110 

10 2910 

4 3510 

5 110 

2 3610 

1 4311 

2 110 

3 3610 

3 3310 

1 47146 

12 2710 

5 2210 

16 1710 

13 2710 

70 Urban reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 

2/15 -2/21. Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays. the song with the larger increase in plays is placed 

first. Songs below No 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R&R by each reporting 

station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

In total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number Average 

Quarter Hour Persons used herein with permission from the Arbrtron Company (© 2004. The Arbitron Company) 2004 R&R. Inc. 

Most Added 
www.rradds.com 

POWERED ai 
1IEDI:IB:ISE 

AVIS` ADDS 

ALICIA KEYS If I Aini Got You IJI 59 

M. WINANS UP. DIDOY I Don't Wanna Know (Bad Boy /Universal/ 46 

SMOOTH Zoom (T U.G.) 12 

DWELE Hold On (Wgpn) 9 

RYAN DUARTE You (Universal) 9 

TAMIA Questions /flektra/fG) 8 

SEAN PAUL I'm Stil In Love With You (VPAUantrc/ 7 

DOA Packed (New Wore 6 

DILATED PEOPLES fIKANYE WEST This Way iCaprtd) 5 

Most 
increased Plays 

ARTIST "._ 

CHINGY One Call Away (OtP/Caprtdl 

CASSIDY fill KELLY Hotel IJI 

ALICIA KEYS If I Ain't Got You (J) 

AVANT Don't Take Your Love Away (Geffen) 

J-KWON Tipsy (So So Del Anstal 

TAMIA Questions rfkktrafC) 

SLEEPY BROWN IIOUTKAST I Cant Wait (Interscopel 

LIL' FLIP Game Over iSucka Free/Ioud'Colrnbar 

LUDACRIS Splash Waterfalls ¡Del Jam SouthIDJMG' 

ATL Make It Up With love (Noontsne'fpcl 

TOTAL 

PLAY 

.430 

+339 

.312 
.312 

-304 

234 
.231 

+207 

.187 

181 

New &Active 
DWELE Hold On (Viymt 

Total Plays 300, Total Stations: 38, Adds: 9 

EAMON F "k It II Don't Want You Back) (Jive) 

Total Plays: 298. Total Stations: 15, Adds: 0 

KNOC TURN'AL fIS. DOGG The Way... il.A. ConfdentaflektraEEG- 

Total flays 294. Total Stations: 24. Adds: 1 

NOTORIOUS B.1.6 .1P. DIDDY(._ Victory 2004 (Bad Boy-Unnersah 

Total Plays: 258. Total Stations: 31, Adds: 4 

1.20 Fights In The Club iPnonty /Cgdtd) 

Total Plays: 227. Total Stations: 26. Adds: 3 

DILATED PEOPLES fIKANYE WEST This Way (Capitol) 

Total Plays. 116, Total Stations: 17, Adds: 5 

PASTOR TROY I'm Rdxr' Big Yo (Universal/ 

Total Plays: 142. Total Stations 20. Adds: 3 

SMOOTH Zoom RU.GJ 

Total Plays: 129. Total Stations: 12, Adds: 12 

TECH N9NE Here Comes Tecca Nina IMSCMusic/ 

Total Plays: 99, Total Stations: 16. Adds. 2 

KELIS Trick Me (Star TrakAnstaI 

Total Plays: 95, Total Stations: 23. Adds: 3 

Sages ranked by total plays 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

LNG YOUR 1118111111g' WpRK . 

TO RADIO PROGRAMMERS VIA... 

PROMO 
HOTFAX 

E-MNII UpDAnE GOING FOG MS 

FOR MORE INFORMATION CONTACT: ERN LLAMADO (310) 7884655 
ELECTRONIC PROMOTION KITS 
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-, URBAN 
February 27, 2004 

aRATE THE IIINS 
poinmmMElI1113E 

Artist Title (Label) 

America's Best Testing Urban Songs 12 + 

For The Week Ending 2/27/04 

Persons Persons Persons 
TW LW Familiarity Burn' 12 -17 18 -24 25 -34 

USHER fILUDACRIS & LIL' JON Yeah , Aosta) 

CHINGY One Call Away /OTP /Capitol) 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic/ 

JAY Z Dirt Off Your Shoulder (Roc A fella/WWI 
LUDACRIS Splash Watertalls (Del Jam South/WWI 

OUTKAST The Way You Move ()Vista) 

JKWON Tipsy (So So DellAristal 

G UNIT IIJOE Wanna Get To Know You (lnterscopel 

YOUNG GUNZ No Better Love (Del JamNIDJMGI 

CASSIDY hIR. KELLY Hotel (JI 

WESTSIDE CONNECTION Gangsta Nations (Capitol/ 

KANYE WEST Through The Wire (Roc A feIIa//OJMG7 

GINUWINE love You More (Epic) 

PETEY PABLO Freek A Leek (Jive) 

AVANT Read Your Mind (Gelten) 

OUTKAST Hey Ya' /instal 

PING YANG TWINS flLIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT1 

SLEEPY BROWN fIOUTKAST I Can't Wait (Inteiscopel 

MISSY ELLIOTT I'm Really Hot (GoldMind/f/ektra/fEGI 

CARL THOMAS She Is (Bad Boy /Universal) 

RUBEN STUDDARD Sorry 2004 (J) 

BEYONCE' Me. Myself And I (Columbia) 

ALICIA KEYS You Don't Know My Name (J/ 

JOE More & More iJiiel 

T.I. Rubber Band Man (Grand Hustle /Atlant l 
JUVENILE fIMANNIE FRESH In My Life (Cash Money /Universal) 

JAY .2 Change Clothes (Roc A fella/IDJMG) 

MASTER P Them Jeans (New No Lenit /Koch) 

TRILLVILLE Neva Eva (BME/WarnerBros.) 

4.39 4.40 96% 11% 4.38 4.42 4.22 

4.36 4.34 88% 11% 4.29 4.38 4.12 

4.24 4.31 94% 26% 4.12 4.06 4.26 

4.17 4.19 79% 12% 4.10 4.13 4.04 

4.12 4.20 84% 12% 4.16 4.27 3.90 

4.11 4.04 99% 42% 4.16 4.10 4.31 

4.04 4.07 64% 11% 3.96 4.02 3.83 

4.04 4.03 57% 7% 3.98 3.91 4.00 

4.04 3.77 54% 7% 4.04 4.08 3.98 

4.02 3.98 87% 20% 3.95 4.05 3.70 

4.01 - 83% 20% 4.03 4.02 4.06 

3.99 4.11 85% 25% 3.94 3.87 4.10 

3.98 3.83 66% 13% 3.91 3.99 3.71 

3.94 3.85 53% 11% 3.91 3.90 3.93 

3.93 3.81 72% 20% 3.90 4.05 3.59 

3.91 3.85 100% 52% 3.90 3.84 4.02 

3.91 3.87 89% 28% 3.85 3.93 3.67 

3.85 3.16 51% 7% 3.82 3.78 3.88 

3.81 3.90 77% 14% 3.76 3 90 3.48 

3.77 41% 7% 3.67 3.77 3.49 

3.76 3.75 89% 23% 3.12 3.86 3.40 

3.74 3.62 97% 35% 3.74 3.81 3.58 

3.69 3.63 96% 40% 3.75 3.76 3.73 

3.68 3.74 65% 19% 3.76 3.80 3.68 

3.65 3.55 62% 16% 3.48 3.40 3.63 

3.58 3.46 68% 18% 3.52 3.50 3.55 

3.56 3.62 93% 43% 3.61 3.63 3.57 

3.56 - 59% 13°ro 3.50 3 61 3.31 

3.52 3.45 60% 17% 3.48 3.60 3.24 

Tag sample suea458respondents Total swags laventill eshinates am based on a scale 011-5 (14rstlo toy much. 5 my much ) resents the rcentaie 
drespondents Nho rocopinrred Me sang leW Mnr repeseenfs ohe nlmber ol respardrks 107o sad they are bred dhereg aa son°. Sags must lave 40% tadla 1y to appor an sunny 
Srnpfe compost= a based anpersons 12. Persons me screened ist the Internet Once mud they cant*" the mum c last Cased onthelmmoinnusic prelemnce Rate TheAArsiccuanresults 
te ixmj1 to :e ciout,wch The results are lderrdedN show gonasolilrac7pr7tsmlAe the mernstonly Ra4iheAAuurcaaregrtMredhadrnrko/RakTheMusrccom IM 
NMI yam N a11Miw Ar Neal a* MIN bwar MD47141111 Rti1'Müak.ttaso OM NpwYMbMIMIna Auaerwl a/INir eE/raaNara RIM NIMwb. 

61 

/- Indicator 
Most Added' 

ALICIA KEYS It I Ain't Got You 1J1 

DOA Packed (New World) 

MARIO WINANS fIP. DIDOY I Don't Wanna Know Sad Boy Universal) 

Songs ranked by total plays 

Recurrents 
R KELLY Step In The Name Of Love (Jive, 

JAGGED EDGE Walked Outta Heaven (Columbia) 

YOUNGBL000Z MIL' JON Damn1 ¡Arista) 

JOE More & More (Jive) 

M. LEE IIJ. DUPRI Wat Da Hook Gon Be (fo'ReeVUaversall 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 

GINUWINE Love You More (foci 

LUDACRIS fISHAWNNA Stand Up (Del Jam SoutNLOJMGI 

CHINGY fISNOOP ()OGG & LUDACRIS Hokdae In (DTP /Caprtaii 

BEYONCE' fISEAN PAUL Baby Boy (Cokunbial 

CHINGY Right Thum (DTP /Capitol) 

YOUNG GUNZ Can't Stop. Won't Stop /Del JarrvIDJMG 

ASHANTI Rain On Me (MurderIc /IOJMG2 

50 CENT In Da Club (ShadyïAltermat/vhnterscgaei 

1106 

1018 

936 

629 

591 

545 

419 

411 

435 

400 

382 

380 

351 

319 

AALIYAH ((TANK Come Over (BlackGiourd'Unmvsah 295 

NELLY fIP. GIDDY & M. LEE Shake Ya )Bad BoyiUrwersadr 287 

50 CENT PIMP. )Shady /Altermath /nterscopei 281 
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81 Total Reporters 

70 Total Monitored 

11 Total Indicator 
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WIBB/Macon. GA 
WZHT/Montgomery, AL 
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The Average Joe (And Jane).... 
Continued from Page 59 

R &R Harr you a err &w anted music from the 

Internet, and, if so, what did you dtnethad? 
Brian: Individual songs, mostly hip -hop art- 

ists I didn't want to purchase the whole album for. 

I- 
Age: 41 

Marketing Professional, 
Miami 

R&R: Do you enjoy entertainment razes? 

Diane Yes, all of it - sports, actors, musi- 
cians. 

R&R: Of these celebrities, who would wu h in- 

terested in hearing aivut: Dime! 4Vashirtgton, /en- 

flier lapez, Orlando Bloom, Nicole Kdfnran, Janet 

Jaekstror Britney Spears? 

Diarist Denzel, Orlando Bloom and Nicole 
Kidman. 

R&R: Are wu intenNte d in neat., and when, Jo 

you get your nears fmnn - TV, newspaper or radio? 

Diane: I'm only interested in news in the 
morning or evening when I'm on my way to 

work or home. I mainly watch for traffic and 
weather, and it's always from the TV news. 

R&R: Which uhf these topics are of interest to you: 

the presidential election, the war in Iraq, local news 

and issues? 

Diane Mainly just local news. 

R&R How often do you go out socially, and 

what types of things do you do when you go out? 

Diane: I go out three or four times a month. 

I go to the movies and have dinner with friends 
R&R: What was the last ramie you went to see 

at a theater? 

Diane: Barbershop 2. 

R&R What are your three .favorite televisidn 

programs? 

Diane: Well, not programs, but channels. I 

like to watch HGT V, Style Network or movies. 
R &R What is your No. 1 weekend activity? 

Diane I work on home repairs or decorat- 

ing, or I try to get outdoors. 
R &R Which radio stations do you Men to? 

Diane 99 Jamz [Urban WEDR] the most, 

The Beat (Urban WMIBJ, Power % ICHR/ 
Rhythmic WPOWJ and Hot 105 [Urban AC 
WHQi']. 

R&R: Who are your favorite radio personalities, 

and why? 

.URBAN 

Diane: I mainly listen to the radio for the 

music. I don't really like many disc jockeys. 

They talk too much about things that are silly or 
don't matter to me, or they are really boring. I 

really notice it in the morning when I'm driving 
to work I flip from station to station looking for 
music, because the talk is just endless banter or 
juvenile stunts. Listeners are a lot more intelli- 
gent than what we're hearing on the radio. 

R &R When do you most often listen to the ra- 

dio - at bone, in the car or at work? 

Diane: I listen in the car mostly. I have the 

radio on at work for the longest period of time, 

but I'm so busy, I hardly listen. 

R &R What is your biggest complaint about lis- 

tening to the radio 

Diane: Unintelligent content from the jocks. 

R &R If you don't listen to radio, udtat are you 

listening to? 

Diane CDs, or I'm watching television. 
R&R: Are you familiar with satellite radio, and, 

if so, what do wu think about it? 

Diane: Yes, I've heard it. I like that is doesn't 
have commercials or a lot of talk. The only 
downside is that it costs extra. 

R &R Han' you ever called, or would you ever 

call, a radio station to make a request, play a con- 

test, talk to the jock or complain? 

Diane: Not in a very long time. It's not 
worth my energy. 

R &R What were the fast throe CDs you !aught? 

Diane Joe, Beyoncé and Floetiy 
R &R Where do you hear about new music - 

on the radio or other places? 

Diane. Through word of mouth and from 
the radio. 

R &R Who are your favorite artists, and why? 

Diane: Joe and Floetry. I enjoy them because 

their songs are written well and speak to my 

experience. 

R&R: Where are you most likely to buy CDs? 

Diane Wal -Mart - it's so much cheaper. If 
a CD costs $18 at a record store, you know you 
can get it at Wal -Mart for $12 

R&R Which best describes your musical genre 

of choice. hip -hop, old school, ruts -soul, lop, classics, 

R&B or other? 

Diane All of the above, but my main choices 

are hip -hop and neo -soul. 

R&R: What is your biggest complaint about mu- 

sic, artists and CDs today? 

Diane There are only one or two really good 

songs on a CD. 

copIo $ws 
ARTIST: Ruben Studdard 

LABEL: J 

CURRENT PROJECT: Soulful 

IN STORES: Now 

CURRENT SINGLE: "Sorry 2004" 

HOMETOWN: Birmingham 

By DANA HALL/ URBAN EDITOR 

Personal Stats: Born Christopher 
Ruben Studdard, the 25-year-old is often 
compared to his singing idol and 
labelmate. Luther Vandross. Studdard 
began singing at the age of 3 in the Ris- 
ing Star Baptist Church, which his fam- 
ily attended. His parents, both educators, 
saw his talent early on and encouraged 
him to learn more about music, giving 
him piano and tuba lessons. But it was 
his talent on the football team in high 
school that helped him get to Alabama 
A &M University on a scholarship. 

Once there. Studdard majored in music. 
He left Alabama A &M in 2000. 1 gave my- 
self five years to make it as a singer," he 
says. He cites as musical influences every- 
one from Donnie Hathaway, Stevie Won- 
der and Vandross to gospel singers such 
as Commissioned and Fred Hammond. 
After leaving college. Studdard became 
part of the gospel grasp God's Gift. but he 
also sang with an R &B and jazz band 
called Just A Few Cats. working the Bir- 
mingham club scene. 

The Album Studdard worked with pro- 
ducers Harold Lilly (Monica, Deborah 
Cox, Angie Stone). Warryn Campbell 
(Luther Vandross. Sisqo, Kelly Price), 
Ron Lawrence (Mary J. Blige, Aretha 
Franklin, Tyrese and Jimmy Cozier) and 
R. Kelly. His first single, "Flying Without 
Wings," was actually a cover of a song by 
the U.K. band Westlife. The B -side of that 
record. a cover of Vandross' Superstar," 
is what caught the attention of R &B pro- 

grammers. But it is his current chart -top- 
ping smash. "Sorry 2004." that has 
proven that Studdard's not just a flash- 
in-the-pan pop singer from an overex- 
posed television show. 

Past Successes: Studdard is currently 
nominated for an NAACP Image award 
for Best New Artist of 2003. The awards 
will air March 11 on the Fox Network. As 
is well known by now, Studdard won the 
network's American Idol competition on 
May 21, 2003, which propelled him into 
the world of entertainment and earned 
him a recording contract with J Records. 
During the American idol competition. 
legendary singer Gladys Knight. who ap- 
peared on the show as a guest judge, 
dubbed Studdard "The Velvet Teddy 
Bear." Ironically. Studdard hadn't 
planned to audition for the contest, but 
instead was accompanying a friend to the 
Nashville tryouts. Luckily. he decided to 
go before the judges himself. singing 
Stevie Wonder's "Ribbon in the Sky." and 
earned himself a slot in the finals. 

See him: March 5, Las Vegas: March 
7, San Francisco; March 11, Philadelphia: 
March 12, Washington. DC: March 13. 

Baltimore: March 14, Charlotte; March 
17. Boca Raton and Clear Water, FL: 
March 18, Atlanta; March 21. Dallas; 
March 23, St. Louis; March 24, Memphis: 
March 25, New Orleans: March 26, Hous- 
ton; April 8, Kansas City; April 9, Chi- 
cago: April 10, Detroit; April 11, Milwau- 
kee: April 13, New York. 
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Monitored Reporters 
46 Total Reporters 

42 Total Monitored 

4 Total Indicator 

Did Not Report. Playlist Frozen (2): 
WAGH/Columbus, GA 
WRBV/Macon, GA 
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February 27, 2004 

AR11$T TITLE LABELS, 

RUBEN STUDDARD Sorry 2004 /J) 

ALICIA KEYS You Don't Know My Name (J) 

LUTHER VANDROSS Think About You (JI 

AVANT Read Your Mind (Geffen) 

BEYONCE' Me. Myself And I (Columbia) 

JOE More & More (Jive) 

OUTKAST The Way You Move (Arista) 

R. KELLY Step In The Name Of Love (Jive) 

BABYFACE The Loneliness (Arista) 

WILL DOWNING A Million Ways (GRP /VMG) 

GERALD LEVERT Wear It Out (E/ektra/EEG) 

GERALD LEVERT U Got That Love (Call It A Night) (Elektra /EEG,' 

KEM Love Calls (Motown/Universal) 

SMOKIE NORFUL I Need You Now (EMI Gospel) 

JAGGED EDGE Walked Outta Heaven (Columbia) 

SILK Side Show (Liquid 8) 

ERYKAH BADU Back In The Day (Motown) 

MUSK! Forthenight (DelSouU/DJMGI 

JAVIER Beautiful U R (Capitol) 

VAN HUNT Seconds Of Pleasure (Capito // 

ARETHA FRANKLIN Wonderful (Arista) 

ANTHONY HAMILTON Charlene (So So Del/Arista) 

KINDRED THE FAMILY SOUL Stars (Hidden Beach) 

DWELE Hold On ,Virgin) 

HIL ST. SOUL Pieces (Shanachiel 

TEENA MARIE Still In Love (Cash Money /Universal) 

KEM Matter Of Time (Motown) 

MUSK! Whoknows (DelSouUIDJMGI 

CARL THOMAS She Is (Bad Boy /Universal/ 

AL GREEN I Can't Stop (Blue Note /EMC, 

TOTAL 
PLATS PLATS 

TOTAL 

AUDIENCE 
1001 

WEEKS ON 
CHART 

TOTAL STATIONS 
ADDS 

1210 + 124 163987 9 4111 

1200 3 151522 16 4210 

971 +4 118246 14 4210 

946 45 89538 19 4011 

863 .225 125321 5 3610 

836 +10 111411 19 . 4010 

770 +141 130920 11 1010 

712 -123 90948 41 2110 

673 .26 71387 6 3810 

606 -33 54910 21 3611 

538 + 50 44676 5 40/2 

534 -59 72601 25 3910 

523 -27 72594 55 3210 

499 +8 65984 45 3110 

453 17 53008 13 2010 

447 +35 28497 10 2611 

420 +2 42020 17 2710 

403 -23 42811 15 3310 

363 -61 27359 8 2711 

357 -16 26727 13 2811 

341 +2 58621 20 2310 

243 +83 17366 2 2412 

202 +6 21350 10 1410 

195 - 87 19484 1 2411 

193 + 34 10164 3 1711 

185 + 56 29843 1 211 

172 26 21462 15 1210 

160 +62 15014 1 1511 

158 -9 9622 4 1810 

129 -22 3809 10 1110 

42 Urban AC reporters Monitored airplay data supplied by Medlabase Research a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 215 -221 Bullets appear on songs gaining plays or remaining flat from previous week It two songs are tied in total plays, the song with the larger increase in plays is 
placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R &R by each 
reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to -week 
Increases in total plays Total Audience equals Average Ouarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH number 
Average Quarter Hour Persons used herein with permission from the Arbitron Company IO 2004. The Arbitron Company) O 2004. R &R. Inc 

New &Active 
EN VOGUE Ooh Boy (Funky Girl /Beat Exchange) 

Total Plays: 124, Total Stations: 18, Adds: 3 

RHIAN BENSON Stealing My Peace Of Mind (0KG) 

Total Plays: 110, Total Stations: 19, Adds 4 

ALICIA KEYS If I Ar't Got You (J, 

Total Plays: 106. Total Stations: 27, Adds: 24 

THEOTIS EALEY Stand Up In It (Independent) 

Total Plays: 65, Total Stations: 4. Adds: 3 

CREA U lied )Aerra) 

Total Plays: 29. Total Stations: 7, Adds: 2 

O'JAYS I Know What You're Doing lPfilly International/Right Stuff) 
Total Plays: 19. Total Stations: 6, Adds: 6 

JESSE POWELL Did You Cry (liquid 81 

Total Plays: 0, Total Stations: 11, Adds: 11 

TRINA BROUSSARD losing My Mind (Motown/Umersah 
Total Plays: 0. Total Stations: 7, Adds: 7 

Bop mind b INN plan 

63 

POWERED 

HFDI: Ill ISE 
Most Added' 
www-rradds.com 
ARTIST - - -í . +FE.S 

ALICIA KEYS If I Ait Got You (J) 24 

JESSE POWELL Did You Cry (bead 81 11 

TRINA BROUSSARD Losing My Mind (MotowNUnwsal 7 

O'JAYS I Know What You're Dong )Ph* Internationa/R 1SW S 

RHIAN BENSON Stealing My Peace Of Mad (DKGI 4 

EN VOGUE Ooh Boy (funky GNNBeat Exchange) 3 

THEOTIS EALEY Stand Up In It /independent/ 3 

ADOS 

Most 
Increased Plays 
ARTIST ' E 

BEYONCE' Me. Myself And I (CAki, a) 

OUTKAST The Way You Move (Ansta, 

RUBEN STUDDARO Sorry 2004 U) 

DWELE Hold On (Yew) 

ANTHONY HAMILTON Charkne /So So OefAnstai 

JOE fIG UNIT Rode Wit U Ore) 

MUSID Whoknows Wet Soul10JMG) 

TEENA MARIE Still In Lore (Cash Money /Universal) 

ALICIA KEYS If I Ain't Got You Ui 

GERALD LEVERT We It Out (E .ktrarfEG) 

Most 
Played Recurrents 
ARTIST 

HEATHER HEADLEY I Wish I Wasn't /RCA, 

LUTHER VANDROSS Dance With My Father 4.1, 

JAHEIM Put That Woman First Owe Md/Warner Bros 

TAMIA Officially Missing You (Elekt alEG' 
KINDRED Far Away Ix) 
FLOETRY Say Yes (DreamWorkslInterscope) 

DWELE Find A Way Wage 

RUBEN STUDDARO Superstar kb 

R. KELLY l'1 Never leave /Joel 

TOTAL 

PLAY 

INCREASE 

-225 

.141 

-124 

-81 

-83 

-71 

-62 
+56 

-54 

-50 

TOTAL 
PLAYS 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

379 

330 

289 

258 

216 

200 

198 

187 

163 

HOW SOME LOVE. 
EAGER? ECCENTRIC? ENERGETIC? 
Man's best friend might not be able to help you during ratings, 
but his owner sure can. Reward him with a station decal from 
Communication Graphics and watch your ratings grow. 

r 
l munit on 

Graphics ow 
THE DECAL COMPANY 
800.331.4438 - www.CgWrlk.Com 

99. 
ARIGHT COLONS. LONG- LASTING. OUNARLE. WEATHER -RESISTANT. 
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LON HELTON COUNTRY 
lhlton rad/oandrocoids.coni 

40 Years OF 

Independence 
Mike Curb on staying positive in tough times 

urb Records remains a singular institution, both in 
Nashville and in the music business, where long -lived 
independent record companies don't normally exist. 
Not only has Mike Curb resisted the urge to sell, he 
has done so in the face of a harsh business climate that 
last year put him in the red for the first time. 

Nevertheless, Curb remains will- 
fully optimistic as he dis- 
cusses how record labels 
should interact with ra- 
dio, his involvement with 
Christian music and Word 
Records, his phikxsophies 
on crossover success and 
the challenges he faces 
with digital music and the 
CMA. 

R&R: Why do you think 
ter' business k+ struggling to the extent 
that it is? 

MC: The biggest problem the 
record industry has is heavy retunts. 
The RIAA reported that at least 2,000 

record stores closed last year, and all 
those records came back. You're still 
reading about major chains either 
closing or filing bankruptcy. That 
could be a reflection of illegal file - 
sharing or the fact that we haven't 
developed any new superstars in our 
format in the last five years. But we 
have to be careful to stay positive and 
not keep blaming everybody. 

R&R: You imn't point the finger at 
radii and consolidation? 

MC: Radio is part of the solution, 
not part of the problem. We're fortu- 
nate to have quality people like the 
owners of Clear Channel. They're 
good community people who are ty- 
ing to do what's right based upon the 
Telecom Act of 1996, which opened 
the door to a situation that could 
have been much worse. 

R&R: You told me that last year was 

the first year since The Mike Curb Con- 
gregation started that Vine lest miry in 

the music business. What does that say 

about the overall climate, and how can 

We, as an industry, turn that 
around? 

MC: It's our 40th year, 
and its the first time I can 
remember having a year 
where we weren't profit- 
able. A lot of it was our 
own fault. We didn't get 
smaller. This year we're 
trying to be smarter in our 
approach and to create a 

model that will be profit- 
able - where we can still offer our 
artists two separate labels with pro- 
motion staffs, a crossover staff and 
also our(hristian /gospel promotion 
staff. 

Mike Curb 

February 27, 2004 MR 65 

ing incredibly loyal to your employees. 

Are you conscious of trying protect them 
farm layoffs? 

MC It's more about hying to be a 

full -scale record company. We could 
operate without two labels and a 

crossover staff, but when Tim 
McGraw, Wynonna, Jo Dee Messina 
or MercyMe has success on other 
charts, we're reaching a bigger base. 

At the same time, I'd like to have 
a profitable company where employ- 
ees can get their bonuses and where 
we can continue giving the bulk of 
our profits to the 25 different chari- 
table groups we support through the 
Curb Family Foundation. 

R&R: Whine are uv musically? 

MC When you watch the Gram - 
mys and see Norah Jones and Alicia 
Keys, you see a more open produc- 
tion sound evolving. That's going to 
come to country as well. The next 
country superstar is not going to 
sound like everybody else - like a 

format artist. I'm hoping it's Blue 

71 I 

Nigel waii. .41i 
THE GIPPER Mike Curb s ties to California politics are reflected in this shot of him 

with former California Governor and U S. President Ronald Reagan. 

I don't know if I'm in a position to 
give the majors any advice, because 
first I'd like to see if we can do it at 
Curb Records. ht's kind of like giving 
advice to people on how to raise teen- 
agers. I love my two teenagers, but I 

don't think I can give advice to any- 
one else. 

R&R You have a reputation fir be- 

"The first thing Arnold Schwarzenegger said to 

me was how upset he was with the way 

Terminator III is being pirated. He's going to be 

great for us on that issue." 

County, because we think they're 
very edgy and different, but it might 
be Big & Rich. One of these artists 
with a more open sound or a little 
more edge has a chance to become 
the next major star. 

R&R: Here are the ales clanging for 
operating -cord lands? 

Me The major labels are all going 
to change dramatically. It's happen- 
ing as we speak, and everyone will 
by something different. All the ma- 
jor labels are making major cuts, and 
we've got to find more superstar art- 
ists. 

In 1998 The Dixie Chicks explod- 
ed right off the CMA show when 
they sang "There's Your Trouble," 
which was their first No. 1 record. 
LeAnn Rimes was a couple years be- 
fore that, in 1996. She exploded off 

IT'S A GAS, óÁÓY! The Mike Curb Congregation perform "Candy Man ° with 

Sammy Davis Jr (r) Thats Richard Nixon with the camera . 

radio, even though much of radio 
didn't want to play "Blue." 

Tim McGraw exploded off the 
1993 Fan Fair show when he sang 
"Indian Outlaw." I asked him after- 
ward why it wasn't on the first al- 
hum, and he said, "Well,'some of 
your guys didn't let me do it." We 

changed that real fast, and "Indian 
Outlaw" was the first single from the 
next album 

R &R: What do you think of the 
changes to Fan Fair? 

MC I miss the fairgrounds. You 
could feel the tibratiom. Each of the 
record companies, no matter how 
small, had its own show, which gave 
an artist like Tim McGraw a chance 
to show what he could do in front of 
a big crowd, that he was already a 

star before he had a hit record. When 
they went big -time they cut it back 
to one show for each of the majors. 

R&R They clanged that this year. 

Now they'll book each night with the big- 

gest stars available. 

MC That's a step in the right di- 
rection, but I still like the other ap- 
proach better. I wasn't voted back on 
the CMA board. A couple other 
record executives, some of my com- 
petitors, didn't want me on there. I'm 
not complaining about that, but hav- 
ing the CMA pick the artists for those 
shows is an issue. Would they really 
have put Tim McGraw on as a brand - 
new act? 

The point I'm making is that there 
was a way to brWrak records off Fan 
Fair. Merely taking the best artist 
from the format is a step, but it 
doesn't give the independent, the 
new artist, a chance to really connect. 

R &R: Riau Stages doesn't accom- 
plish that? 

MC: I don't think so. We could put 
Tim McGraw between Hank Jr. and 
Wynonna, and 20,000 people could 
respond. That was a very important 
way to find out if you had an artist 
who could perform in a big arena. 

That's just one aspect of it. The CMA 
show has the same problem. 

R &R: Does the success yli' a had 
with Me rciiMe, Wynonna, Tim and Jo 

Dee in other formats give you a udder 

plaffürn: .from a cnntivv standpxeint' 

"The bottom line, is 

we know what radio 

wants, and if we 

can't figure out a 

way to make records 

for radio, we should 

go into some other 

business. Like 

selling shoes." 

MC That's a very good point. The 
other genres have AC, Hot AC, Mod- 
em AC, Rhythmic CHR, CHR.... 

R &R Triple A, Rock, Alternative, 
Rock AC, Urban AC.... 

MC Mainstream Rock, Hip -Hop, 
R&B. I've said for years that we need 
more charts. We're the only genre 
that has, essentially, only one chart. 
The problem is, most of the other 
record companies don't want the cost 
involved in more charts. 

One of the things we've done since 
I became a partner in Word is to by 
to grow Christian country. The Chris- 
tian Country Music Association is 
doing a very good job with their TV 

show. I always wished the CMA and 
CCMA would work closer together, 
but the CMA kept suing the CCMA. 

Continued on Page 66 
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40 Years Of Independence 
Continued from Page 65 

I'm a supporter of Americana and 
any other chart that gives us a chance 
to prove a record. Having said that, 
for a recond to cross over from anoth- 
er format, it has got to be enormous. 
Those kinds of records, when they 
cross, usually translate into record 
sales. 

R&R: When you sty prorrurtion dol- 
lars become more inn ortant than wheth- 

er a pnNrammer thinks a song is a hit, 
that ha to h' troubling to you. 

MC: That issue is not as bad as 

everybody makes it out to be. Record 
companies can say no if they don't 
want to participate in a promotion. 
A1staation that goes totally to pro- 
motional dollars will lose out to a sta- 

tion that's playing the hits. So, ulti- 
mately, radio has to play the hits. 
During the 40 years I've been in the 
record business, every five years 
there has been some kind of change 
where everybody thinks the world is 

going to end. But the hits always get 

played. 
R&R: You mentioned the Curb Fam- 

ily Foundation earlier. What is its func- 
tion? 

MC: Basically, we take most of our 
profits - back when we had profits - and put them in the foundation, 
which supports Belmont's Mike 
Curb College of Music Business & 
Entertainment; Vanderbilt's Curb 
Center for Art, Enterprise and Pub- 
lic Policy; the Country Music Hall of 
Fame conservatory; Junior Achieve- 
ment; the March of Dimes; and the 
American Heart Association. There 
are about 25 different groups, most 
of them local. 

It gives the employees of our com- 
pany a purpose. What are we doing 
with the productivity of the compa- 
ny when we're profitable? We're do- 

every format through one of the ma- 
jors, but Christian distribution is a 

thing of its own. It's a very complex 
market, a totally different system and 
mentality. 

I also wanted to work with Word 
spreading records like MercyMe and 
Randy Travis to mainstream secular 
markets. Word hadn't had a cross- 
over record in 50 years of existence, 
and now we've crossed two. I don't 
take credit for that, other than being 
part of believing that we could do it. 
One of the most important things in 
business is your plan. You'll never get 

bigger than your plan. 

"During the 40 years 

I've been in the 

record business, 

every five years 

there has been some 

kind of change 

where everybody 

thinks the world is 

going to end. But the 

hits always get 

played." 

And you know, I was o on the label 
many years ago, with The Mike Curb 
Congregation. In fact, I think I made 
my first album there back in the '60s. 

So at least I was able to get that al- 
bum off the market. 

LEADING LADIES Mike Curb with three generations of star recording artists. 
Seen here are (14) LeAnn Rimes. Curb. Wynonna and Debbie Boone. 

ing something that helps the commu- 
nity. 

R &R: There were rumors going 
around a couple years ago that Curb 
Records was for sale. Hone tempted were 

you to sell? 

MC: Not very. A lot of people gave 
me proposals, and I listened to them, 
because it was kind of fun to see how 
the company was valued. But what 
would 1 do if I sold this? I certainly 
think I would be terminated. I've 
studied the record industry since the 
first 45 rpm record I bought when I 

was 5 years old. This is what I do. 
R &R: Why was Word was so impor- 

hant to you? 

34C You can get distribution for 

R&R: How is the digital music mar- 

ket shaping up? 

MC: The Wal -Mart service is fan- 
tastic, because they're,prepared to 
pay independents the same way they 
pay a major. They also have so many 
exciting in -store ideas. In fact, Wal- 
Mart is our first licensee, and we're 
very happy with the agreement 
we've reached. It's going to be good 
for our artists not only online, but 
also in the stores. 

Napster, of course, is now a legal 
site, and we plan on having those 
meetings. iTunes is a little different. 
First of all, it's fantastic. It's very con- 
sumer- friendly, as is MusicMatch. 
The only problem with iTunes is that 

COUNTRY 

they made a deal with all five majors 
at the same time, and they don't want 
to pay the independent companies 
the same way. 

iTunes is going through that phase 

right now where they think they 
don't need anybody, but I think 
they're going to learn some big les- 

sons. One of these days Sony is go- 
ing to have its own download ser- 
vice, and they may decide to pull out 
of Tunes. At that point awes is go- 
ing to regret not having companies 
like Curb. When the new Tim 
McCraw album comes out later this 
year on Wal -Mart, MusicMatch and 

Napster, what will iTunes say to its 

customers? 
R&R: Is there any non iiitiit on that 

front, or are talks with Apple at an im- 

passe? 

MC: My New Year's resolution 
was to be positive and passionate 
and to try to get others at our com- 
pany to feel the same way. We have 

to be fair to iTunes, because they're 
digesting a lot of catalog right now. 

R&R: Do you hare the same deal as 

the majors at Wal -Mart? 
MGYes.I can't gointoall fl details, 

but I believe our terms at Wal -Mart 
are commensurate with the majors'. 

I could spend a whole day discuss- 
ing the challenges that independent 
record companies face. We don't 
have a floor of 40 people telling us 
what our digital policy should be; we 
have to figure it out for ourselves. We 

also have to recognize that maybe 
we're wrong. 

R &R: Otte of those challenges has 

been your interaction with the CMA. 
MC: I want the CMA to succeed. I 

want iTunes to succeed. It would be 
nice if there were an even -handed 
policy at the CMA so independent 
companies had the same chance as 

the majors to get artists on the awards 
show. And it would be nice if Inter- 
net distributors would pay indepen- 
dents the same as the majors so we 

can be competitive. 
You have to remember that the 

CMA was formed in 1958 to keep art- 

ists like Elvis Presley, Jerry lie Lewis 
and Brenda Lee off Country radio so 

it could be there for Ernest Tubb and 
Webb Pierce. While the vision has 

changed and they've inducted those 
artists into their Hall of Fame, the con- 
trol is still there. Look at the meeting 
the majors had with you about the 
chart. You notice I wasn't part of that. 

R &R: For the record, uy didn't call 

that meeting, ee didn't knout who uots 

going to be then', and I said at the tinte 

that I thought Curb should be to rm r:tai. 
MC: I wasn't invited, and I 

wouldn't have come if I was. I don't 
think record- company executives 
should get in a mom and threaten to 
withdraw this or that. If they want to 
withdraw something because they 
don't think a trade is doing the right 
thing or reaching an audience, it's 
their right not to advertise. But to get 
in a room and more or less imply 
"We're not going to support the chart 
if you don't dump a bunch of radio 
stations" is ethically wrong, morally 
wrong, stupid, unfair to the stations 
that were removed from the chart, 
unfair to you and unfair to R &R. 

THE NEXT GENERATION Backstage at a show (I -r) Courtney Curb. Jo Dee 

Messina and Mike Curb pose for a photo 

The people at Curb Records need 

to spend time figuring out how to 
make records that radio will play. 
That's been our policy for 40 years. 
We can't expect radio to come to us - that's ridiculous. A lot of the com- 
plaints you read from some of these 

people are more for the consumption 
of their bosses in other parts of the 
country to explain why things aren't 
happening. The bottom line is, we 
know what radio wants, and if we 
can't figure out a way to make 
records for radio, we should go into 
some other business. Like selling 
shoes. 

R&R: Hare sou tuut any contact with 
the n eu' ownership at Warner Bros.? 

Me Edgar Bronfman Jr. called me, 

we had a wonderful conversation, 
and I think he's going to do phenom- 
enal things with Warner Music 
Group. I also think he is going to be- 
come a leader in the digital area. He 
has run a film company and built 
Universal into the No. 1 record com- 

"iTunes is going 

through that phase 

right now where they 

think they don't need 

anybody, but I think 

they're going to learn 

some big lessons." 

pang in the world. To win the battle 
against piracy, it's going to really help 
to have the film industry on our side, 

because they are much more politi- 
cally astute and have much stronger 
political connections. 

I had a chance to join Arnold 
Schwarzenegger when he was cam- 
paigning for governor. He had 
worked with me when I was in Cali - 
fomia government back in the late 
7th. The first thing Arnold said to me 
was how upset he was with the way 
Terminator Ill is being pirated. He's 
going to be great for us on that issue. 

R &R: You're connected to the upper 

tvtk'lons ofgovernment. Do they ever ask 

your thoughts on the industry or con- 

solidation? 

MC: I've never gotten involved in 
testifying, though I've been asked. I 

believe those things have a way of 
working themselves out. When you 

consolidate a record company, the 
positive is that you can operate a 

more profitable model. Independents 

benefit because the artists they can't 
sign create a bigger pool for us. 

When I first entered the record in- 
dustry there were lots of little inde- 
pendent record companies. Then it 
consolidated, and by the time we got 
to the '80s you couldn't even get dis- 
tribution through a major. If you 
wanted to be distributed by RCA, 
you had to do a co- venture and have 

Curb /RCA with The Judds. But that 

also created resentment. 

If the No. 1 artist on RCA is on 

Curb /RCA, the next thing RCA will 
want to do is sign The Judds directly - which RCA tried, and that's why I 

moved them The same people who got 
me removed from theCMAboard tried 

to take my artists. AM RCA wasn't the 

only one. We'd get hot, and the majors 

would by to sign our artists. The beau- 

tiful thing about the agreement we 
have with WEA is that we have an 
understanding that neither one of us 

will sign the other's artists. 

R&R: Is there a point at which you 

see yourself doing anything other than 

what you're doing right now? Will your 

daughters carry on the Curb tradition? 

MC: We've got a team of people 
in our company who are really show- 
ing passion for music and how it's 
marketed. More than likely the future 
management is going to come from 

those individuals, but I would love 
for my daughters to play as big a role 
as they want to play. 

My oldest daughter, Megan, is a 

special -education teacher, and I'm 
very proud of her, because she's 
teaching at an all- African -American 
school in the projects here in Nash- 
ville. She's got the spirit of our foun- 
dation, and the work she's doing 
now will prepare her for the work 
our foundation does. 

My younger daughter, Courtney, is 

graduating from Vanderbilt. She is 

very musical and was instrumental in 
signing LeAnn Rimes to our compa- 
ny and recognizing the MercyMe 
record early on. She has very good 
ears and understands all the nuances 

of what a record is and how it's made. 

She's working at the company now. 
I started young enough that I can 

be in my 40th year at Curb while I'm 
still in my 50s. I think I'll be around 
to get through this digital change, but 
I don't know if I'll be around when 
it goes to laser distribution or some- 

thing else. 

Chuck Aly antribndeed to this column. 
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11,/COUNTRY TOP SO, 
February 27, 2004 

:AST THIS 
REEK MEE. ARTIST 

' 
4Ec- 

1 1 TOBY KEITH American Soldier (Dream Works) 

2 2 ALAN JACKSON Remember When (Arista) 

3 Q TIM MCGRAW Watch The Wind Blow By (Curb) 

5 

4 5 

6 

1 

11 

8 

9 

10 

12 

14 

13 

15 

16 

17 

18 

21 

TOTAL 

Pans 

14741 

13979 

13024 

o BRAD PAISLEY Little Moments (Arista) 11966 

TERRI CLARK I Wanna Do It Al (Mercury) 11787 

O MARTINA MCBRIDE In My Daughter's Eyes (RCA) 11357 

Q TRACE ADKINS Hot Manor (Cap /rob 10117 

Q KENNY CHESNEY flUNCLE KRACKER When The Sun Goes Down (BHA/ 9321 

O JIMMY WAYNE I Love You This Much (DreamWorks. 9285 

SARA EVANS Perfect (RCA) 9032 

Q KEITH URBAN You'll Think Of Me (Capitol) 8773 

BUDDY JEWELL Sweet Southern Comfort (Columbia( 8343 e RASCAL FLATTS Mayberry (Lyric Street) 

(I) JOSH TURNER long Black Train (MCA) 

e GARY ALLAN Songs About Rain (MCA/ 

CLINT BLACK Spend My Time (Equity Music Group) 

e JOE NICHOLS Cool To Be A Fool (Universal South) 

BLUE COUNTY Good Little Girls ( Asylum/Curb/ 

GEORGE STRAIT Desperately /MCA/ 

20 a CAROLYN DAWN JOHNSON Simple Life (Arista)" 

22 CD JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros) 

19 a DIERKS BENTLEY My Last Name (Capitol( 

23 a TRACY LAWRENCE Paint Me A Birmingham (Dream Works, 

24 24 K.ELLIE COFFEY Texas Plates RNA) 

26 BIG & RICH Wild West Show (Wainer Bros.) 

25 a BRIAN MCCOMAS You're In My Head am-Street/ 

31 ® MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 

29 ED SHEDAISY Passenger Seat (lyric Street) 

28 REBA MCENTIRE Somebody /MCAT 

27 CLAY WALKER I Can't Sleep /RCA) 

32 ® DAVID LEE MURPHY Loco (Audium) 

&waer a BROOKS & DUNN That's What She Gets For Loving Me (Arista) 

33 a PAT GREEN Guy Like Me (Republic /Universa /South) 

30 34 PATTY LOVELESS On Your Way Home (Epxc) 

35 a BILLY CURRINGTON I Got A Feelin' (Mercury) 

37 EMERSON DRIVE Last One Standing (Dream Works) 

36 37 LEANN RIMES This Love (Asylum/Curb) 

41 SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury, 

40 JEFF BATES I Wanna Make You Cry (RCA) 

38 (I) WYNONNA fINAOMI JUDD Flies On The Butter... (Asylum/Curb. 

!Debet> LONESTAR Let's Be Us Again (BNA) 

43 a JOE DIFFIE Tougher Than Nails (881,1/C4) 

49 O CHRIS CAGLE rd Be Lying (Capitol) 

39 44 SONYA ISAACS No Regrets Yet (lyric Street) 

45 .(1) AMY DALLEY Men Don't Change (Curb) 

lDebet> Q BILLY DEAN Thank God I'm A Country Boy (View?) 

47 a LEE ANN WOMACK The Wrong Girl /MCAT 

48 J DIAMOND RIO We AN Fab Down (Arista) 

44 49 GEORGE STRAIT Honk If You Honky Tonk (MCA) 

ANDY GRIGGS She Thinks She Needs Me (RCA) 

7883 

7548 

6905 

6239 

5956 

5625 

5380 

5032 

4963 

4951 

4458 

3792 

3536 

3467 

2893 

2729 

2629 

2587 

2397 

2309 

2250 

1924 

1691 

1543 

1541 

1296 

1191 

1104 

898 

741 

646 

645 

641 

611 

605 

587 

428 

408 

PENN'S 
TCTAL 
PLATS PLATS 

rOTAUO 
Imi 

.. 4U0 
MI 

PEERS 

or 
TOTAL 
ADDS 

121 4772 J «3791 3326 14 11210 

482 4413 181 423329 15897 16 11210 

428 4140 +125 384742 15702 17 11210 

413 3990 +177 352823 14460 23 11110 

503 3877 -124 344313 9862 25 11210 

136 3588 39 328150 7807 14 10910 

250 3357 +119 277104 5915 22 10910 

916 2792 .266 266431 18739 5 11011 

359 3087 121 261258 2177 26 11210 

196 2912 .53 263738 9073 23 11210 

234 2765 93 253205 9644 10 11210 

462 2855 178 234424 14324 17 11110 

418 2544 .118 226095 17352 8 11010 

-30 2565 20 212711 3499 36 11010 

29 2226 4 180472 2191 14 10810 

101 2019 26 166876 3394 17 10912 

448 1922 -159 149782 3951 23 10710 

226 1856 -113 150161 7298 18 10214 

565 1755 157 134390 6318 7 9919 

144 1610 43 128985 6887 12 10310 

759 1572 279 134505 11261 6 9916 

87 1636 -11 125147 1773 17 10211 

257 1442 +72 126282 12898 16 87/5 

116 1287 -21 87374 5910 20 9710 

169 1070 +78 83164 3244 8 8514 

77 1117 +75 92950 4862 18 8211 

655 967 +207 70795 13447 4 97110 

408 860 146 68102 8268 5 8819 

271 877 .100 69655 7502 7 7815 

160 844 +43 58367 5897 10 8614 

259 748 +109 55772 5143 1 6616 

516 746 +197 70198 13862 4 76114 

107 670 -38 57147 2868 15 5612 

329 619 102 46690 6290 15 7410 

125 481 .26 38128 3263 6 5512 

158 497 -61 36308 4473 6 6614 

30 528 12 39575 621 9 5110 

513 413 +178 38974 14871 3 5119 

141 435 +50 25028 2999 6 6112 

9 360 16 33617 1725 7 4115 

755 236 183 21348 14468 1 36132 

151 269 49 15390 3332 3 4116 

186 262 -76 11196 904 3 3814 

542 213 158 16252 9576 12 3410 

138 216 +51 13109 3807 3 3613 

482 196 +140 11165 6831 1 2018 

306 147 +22 13520 5015 2 33113 

109 210 -21 11990 2905 4 3411 

89 60 11 14182 3583 9 310 

319 140 +85 5431 59 1 25123 

112 Country reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total points for the airplay week 
of 2/15 -2121. Bullets appear on songs gaining points and'or plays or remaining flat from previous week. It two songs are tied in total points. the song with the larger 
increase in points is placed first Songs below No 1 and down in points and plays for three consecutive weeks are moved to recurrent Most Added is the total number of 
new adds officially reported to R &R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Points 
lists the songs with the greatest week -to -week Increases in total points Station Weight = AOH Persons (Market rank X101 divided by4180 Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100'. Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with 
permission from the Arbdron Company r 2004 The Arbitron Company) 2004 R &R. Inc 

Most Added' 
www.rtradds.cona 
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PoWERED13 

NEDI.IBASE 

MST TrTTE u9Et1S1 ADDS 

LONESTAR Let's Be Us Again (Mk 32 

ANDY GRIGGS She Tllnks She Needs Me (RCA) 23 

JULIE ROBERTS Break Down Here (Mercury) 23 

BROOKS & DUNN That's What She Gets For Loving Me )Arista 14 

LEE ANN WOMACK The Wrong Grl (MCA! 13 

MONTGOMERY GENTRY H You Ever Stop Loving Me (Columbia' 10 

SHERRIE AUSTIN Driving Into The Sun (88ß/C41 10 

GEORGE STRAIT Desperately (MCA) 9 

SHEDAISY Passenger Seat (Lyric Street) 9 

SHANIA TWAIN It Only Hurts When I'm Breathng (Wavy! 9 

Most 
Increased Points 

TOTAL 

ARnS' - 
POINT 

INCREASE 

K. CHESNEY f/UNCLE KRACKER When The Sin Goes Down (BNA) 916 

J. MICHAEL MONTGOMERY Letters From Home (Warner Bros. i .759 
LONESTAR Let's Be Us Again (BNA) .723 
MONTGOMERY GENTRY If You Ever Stop loving Me (Columbia). 661 

GEORGE STRAIT Desperately (MCA( +565 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury( 525 

BROOKS & DUNN That's What She Gets For loving Me ( Ansia) .516 
BUDDY JEWELL Sweet Southern Comfort (Columbia/ 462 

BILLY DEAN Thank God I'm A Country Boy (VAnv1) +450 

JOE NICHOLS Cool To Be A Fool din/versa/South/ +448 

Most 
Increased Plays 

TOTAL 

PLAY 
ARTIST TITLE LABELISi INCREASE 

J. MICHAEL MONTGOMERY Letters From Home /Warne( Bros ( .279 
K. CHESNEY //UNCLE KRACKER Whet The Sun Goes Down IBNA 266 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Cakmbai 207 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) .197 
LONESTAR Let's Be Us Again MA) .183 
BUDDY JEWELL Sweet Southern Comfort (Cokrabial 178 

SHANIA TWAIN It Only Hurts When I'm Breathing (Me'cwyl 178 

BRAD PAISLEY Little Moments Mosier .177 
JOE NICHOLS Cool To Be A Fool /UrwersalSoarh) .159 
GEORGE STRAIT Desperately (MCA) +157 

Breakers 
BROOKS & DUNN 

That's What She Gets For Loving Me (Arista) 
14 Adds Moves 34-32 

Seep reeked by dotal plays 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

RECflIfljg, W. 
TO RADIO PROGRAMMERS V/q,ee 

PROMO 
NOTFAX 

E -Mull UPOUtf GOING FOR AOOS 

FOR MORE INFORMATION CONTACT: GABRIELLE GRAF (615) 244 -8822 x14 

ELECTRONIC PROMOTION KITS 
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68 COUNTRY TOP 50 INDICATOR, 
et February 27, 2004 

R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 
(AMT lie 

MEET Me, ARTIST ....; .ASE. 

1 1 TOBY KEITH American Soldier (Dream Works) 

2 2 BRAD PAISLEY Little Moments (Arista) 

3 3 TIM MCGRAW Watch The Wind Blow By (Curb) 

5 0 MARTINA MCBRIDE In My Daughter's Eyes /RCA) 

4 5 TERRI CLARK I Wanna Do It All 'Mercury) 

6 0 TRACE ADKINS Hot Marna (Capitol) 

7 0 JIMMY WAYNE I love You This Much (DreamWorksi 

8 0 SARA EVANS Perfect (RCA) 

O BUDDY JEWELL Sweet Southern Comfort (Columbia) 

KEITH URBAN You'l Think 01 Me /Capital 

m RASCAL FLATTS Mayberry (LyncStreet/ 

o GARY ALLAN Songs About Rain /MCAT 

o JOSH TURNER Long Black Train (MCA) 

o K. CHESNEY flUNCLE KRACKER When The Sun Goes Down (BNA) 

e GEORGE STRAIT Desperately (MCA) 

JOE NICHOLS Cool To Be A Fool (Universal South) 

e CLINT BLACK Spend My Ti e (Equity Music Group) 

BLUE COUNTY Good little Girls (Asylum /Curb) 

Q JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 

CAROLYN DAWN JOHNSON Simple life (Arista) 

21 DIERKS BENTLEY My Last Name (Captoll 

TRACY LAWRENCE Paint Me A Birmingham (Dream Works) 

® REBA MCENTIRE Somebody (MCA) 

(1) BIG & RICH Wild West Show (Warner Bros.) 

e BRIAN MCCOMAS You're In My Head (Lyric Street) 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) 

® CLAY WALKER I Can't Sleep (RCA) 

PAT GREEN Guy Like Me (Republic /UniversalSouthl 

9 

10 

11 

12 

13 

14 

17 

15 

16 

18 

21 

19 

20 

22 

23 

24 

26 

30 

27 

28 

25 29 KELLIE COFFEY Texas Plates (Mk 
32 MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 

31 a DAVID LEE MURPHY Lao (Audium) 

29 32 PATTY LOVELESS On Your Way Home (Epic) 

34 ® SHEDAISY Passenger Seat (lyric Street) 

33 c EMERSON DRIVE last One Standing (DreamWaks) 

35 a BILLY CURRINGTON I Got A Feekn' (Mercury) 

37 WYNONNA fINAOMI JUDD Flies On The Butter.. (Asylum /Curb) 

36 a LEANN RIMES This love My/um/Curb/ 

38 c JOE DIFFIE Tougher Than Nails (8881C41 

44 SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury) 

40 0 JEFF BATES I Wanna Make You Cry (RCA) 

43 0 CHRIS CAGLE I'd Be lying (Capitol) 

42 DIAMOND RIO We AN Fall Down (Arista) 

49 ® LEE ANN WOMACK The Wrong Girl (MCAT 

46 AMY DAILEY Men Don't Change (Curb) 

¡Will> LONESTAR Let's Be Us Again (BNA) 

39 46 SONYA ISAACS No Regrets Yet (lyric Street) 

45 a RHONDA VINCENT If Heartaches Had Wings (Rounder) 

p.ei) a) BILLY DEAN Thank God I'm A Country Boy (View2I 

47 49 RACHEL PROCTOR Didn't I /8A/A/ 

50 SCOTTY EMERICK The Coast Is Clear (Drea trWorks) 

:TA, 

5781 

5537 

5419 

5307 

5187 

4858 

4823 

4532 

4359 

4124 

3754 

3726 

3577 

3497 

3042 

2995 

2953 

2642 

2637 

2564 

2416 

2175 

1833 

1752 

1740 

1567 

1567 

1420 

1364 

1340 

1240 

1225 

1180 

1110 

831 

762 

746 

687 

594 

582 

460 

437 

413 

369 

346 

317 

289 

212 

187 

160 

'CTA, 
D]iY"c :'.15 

118 4247 83 127841 -2066 

18 4064 27 122738 133 

4 3972 29 120850 310 

72 3919 +41 116880 2169 

156 3813 111 114686 4094 

174 3537 .96 108686 4087 

240 3597 +186 106029 4958 

71 3354 .45 98124 1598 

288 3145 .208 95410 1001 

148 3059 +104 89445 3129 

131 2761 .B5 82650 2163 

131 2740 +BO 81225 3134 

49 2670 +26 77519 1159 

324 2632 +226 76484 7317 

240 2270 +163 66320 5606 

121 2262 +79 63419 3016 

96 2148 +76 65932 1901 

110 1949 +79 60163 2358 

428 1937 +292 58077 9811 

71 1934 +42 56118 1605 

-56 1855 -48 53058 -931 

119 1601 +67 47783 2912 

101 1365 +63 40259 2159 

106 1305 +76 37508 2132 

128 1293 +89 38675 3156 

339 1185 +241 33034 7356 

42 1117 +27 34315 698 

23 1116 +16 29620 400 

265 1073 -190 30220 5074 

248 989 +188 28751 5234 

126 912 +95 26940 3083 

18 957 4 26089 74 

278 887 +195 25012 6373 

133 840 +105 23497 2946 

59 704 +46 17054 1270 

77 623 +60 15224 1675 

1 564 +6 15447 42 

120 466 +79 14267 2447 

255 458 +180 12603 6112 

49 458 .39 11561 951 

121 384 +104 9391 2480 

63 339 +36 8775 1158 

227 322 +158 8966 4208 

84 232 +44 8959 2154 

300 271 +237 8057 6858 

225 211 168 7128 4695 

-4 234 +4 6369 108 

121 180 +95 4744 2771 

-99 143 86 3864 1599 

37 148 +30 3184 727 

TOTAUD «. AUD *EEO 'TAI 
ADDS 

13 11110 

24 11110 

17 11010 

14 11112 

25 10710 

23 10910 

26 10910 

22 10910 

18 10810 

11 11110 

8 11110 

14 11010 

32 10410 

5 10911 

7 10711 

23 10513 

17 10011 

19 8910 

6 10218 

12 10011 

17 9718 

17 8714 

8 7910 

8 8514 

21 7914 

4 91117 

11 7012 

B 7410 

20 6810 

4 77110 

7 6712 

15 6011 

4 7618 

7 6512 

7 5712 

6 4812 

10 3810 

3 4218 

3 44110 

7 4112 

3 3715 

6 3113 

2 38118 

3 2315 

1 29118 

13 2310 

7 1810 

1 1114 

9 1410 

2 1514 

112 Country reporters. Songs ranked Dy total plays for the airplay week of Sunday 215 - Saturday 2 2 
2004 Radio & Records. 

Most Added' 
www.rrindicator. corn 
APTIS' .ABEL S ADOS 

LEE ANN WOMACK The Wrong Gel /MCA) 18 

LONESTAR Let's Be Us Agan'BNA) 18 

BROOKS & DUNN That's What She Gets For loving Me (Arista 17 

MONTGOMERY GENTRY II You Ever Stop Loving Me (Columbia, 10 

SHANIA TWAIN It Only Hurts When I'm Breathing /Mercury, 10 

SHERRIE AUSTIN Unvrng Into The Sun /88R/C4) 9 

JOHN MICHAEL MONTGOMERY letters From Hone /Warner Bros 8 

DIERKS BENTLEY My Last Name /Capita/ 8 

SHEDAISY Passenger Seat Ora Street' 8 

JOE DIFFIE Tougher Than Nails (88R/C4' 8 

Most 
Increased Points 
ARTIST 

TOTAL 
PORT 

MIME 

J. M. MONTGOMERY Letters From Hone (Warner Broil +428 

BROOKS & DUNN That's What She Gets For loving Me IAristal+3N 
K. CHESNEY flU. KRACKER When The Si Goes Downfall* +324 
LONESTAR let's Be Us Again MA) +211 

BUDDY JEWELL Sweet Southern Comfort (ColosiN +2111 

SHEDAISY Passenger Seat (lyric Street) +293 

SHANIA TWAIN It Only Hurts When I'm Breathing Macey +283 

MONTGOMERY GENTRY H You Eve Stop Loving* rfdi1111111 +248 

JIMMY WAYNE I Love You Thu Much (OreamWarksl +240 

GEORGE STRAIT Desperately (MCA) +240 

Most 
Increased Plays 
ARTIST ' u= 

TOTAL 

PLAY 
LMMfAIL 

+212 

+241 

+237 

+226 

+2N 
+1115 

+1$' 
+1N 

+1N 
+153 

J. M. MONTGOMERY Lettes From Home (Warner Bros., 

BROOKS & DUNN That's What She Gets For loving Me /Angel 

LONESTAR let's Be Us Again (BRA' 

K. CHESNEY fN. KRACKER When The Sun Goes Down 1614 
BUDDY JEWELL Sweet Southern Comfort /Co/umbel 

SHEDAISY Passenger Seat 'Lyric Street) 

MONTGOMERY VERY K Ya Eve Stop Loving Me Coimbra' 

JIMMY WAYNE I Love You This Much (DreamWorks) 

SHANIA TWAIN It Only Hurts When Fm Breathing /Mercury' 

GEORGE STRAIT Desperately (MCA) 

l CRS 2004 
FRIDAY, MARCH 5, 2004 

NAISSANCE HOTT! , EAST BALLROO 
medi ltely Following the New Faces SI 

[CIY11CtC 

PREMIERE RADIO NETWORKS PRESENTS THE 

10TH ANNIVERSARY 

a 

www.americanradiohistory.com

www.americanradiohistory.com


R.,/di COUNTRY CALLOUT AMER /CAT BY 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 27, 2004 

69 

Callout America song selection is based on the top 35 titles from the R &R Country chart for the airplay week of January 18 -24. 

MOT Tile (Label) LIKE A LOT 

TOTAL 

POSITII'F NEUTRAL FAMILIARITY DISLIKE BURN 

TOBY KEITH American Soldier (DreamWorks) 45.6% 74.2%. 17.5% 98.1% 3.9% 2.5% 

ALAN JACKSON Remember When (Arista) 41.5% 74.5% 17.4% 97.5% 3.8% 1.8% 

TIM MCGRAW Watch The Wind Blow By (Curb) 40.9% 68.2% 21.5% 94.8% 3.7% 1.4% 

JOE NICHOLS Cool To Be A Fool (Universal South) 37.4% 61.1% 26.9% 95.6% 4.7% 2.9% 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 37.3% 61.5% 24.6% 96.7% 6.6% 4.0% 

TRACE ADKINS Hot Mama (Capitol) 37.2% 63.7% 23.3% 98.1% 5.4% 5.7% 

CLINT BLACK Spend My Time (Equity Music Group) 36.9% 60.6 24.1% 86.7% 2.0% 0.0% 

BRIAN MCCOMAS You're In My Head (Lyric Street) 35.9% 60.6% 29.7% 97.5% 3.8% 3.4% 

JIMMY WAYNE I Love You This Much (DveanWorks) 35.4% 66.5% 23.4% 96.2% 4.2% 2.1% 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 34.4% 66.7% 23.4% 94.3% 3.3% 0.9% 

SARA EVANS Perfect (RCA) 33.9% 64.2% 24.2% 95.5% 4.9% 2.3% 

BLUE COUNTY Good Little Girls (Asylum/Curb) 32.5% 62.2% 26.5% 95.6% 4.6% 2.2% 

CLAY WALKER I Can't Sleep (RCA) 32.2% 59.3% 25.5% 88.5% 3.7% 0.0% 
PATTY LOVELESS On Your Way Home (Epic) 32.2% 58.0% 25.3% 87.1% 3.7% 0.0% 

DIERKS BENTLEY My Last Name (Capitol) 32.1% 63.1% 21.0% 88.4% 3.9% 0.3% 
TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 32.1% 63.2% 26.0% 93.0% 3.0% 0.9% 

BRAD PAISLEY Little Moments (Aristal 31.7% 66.2% 22.3% 98.4% 4.0% 8.0% 

CAROLYN DAWN JOHNSON Simple Life (Arista) 31.6% 56.0% 27.6% 87.4% 3.8% 0.0% 

TERRI CLARK I Wanna Oo It All (Mercury) 31.2% 61.4% 24.7% 100.0% 4.4% 9.6% 
GARY ALLAN Songs About Rain (MCA) 31.0% 56.3 °° 27.4% 88.2% 4.0% 0.5% 

KEITH URBAN You'll Think Of Me (Capitol) 31.0% 61.7% 21.7% 87.1% 3.7% 0.0% 

RASCAL FLATTS Mayberry (Lyric Street) 30.8% 61.4% 23.3% 89.6% 4.9% 0.0% 

KELLIE COFFEY Texas Plates (BNA) 29.5% 61.3% 24.6% 99.8% 6.6% 7.3% 

JOSH TURNER Long Black Train (MCA) 29.0°o 55.8% 23.3% 98.9% 8.7% 11.1% 

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 28.0% 51.5% 23.0% 78.5% 4.0% 0.0% 

PAT GREEN Guy Like Me (Republic /Universal South) 25.4% 54.2% 25.4% 83.3% 3.8% 0.0% 

REBA MCENTIRE Somebody (MCA) 23.8% 47.1% 24.6% 73.3% 1.7% 0.0% 

GEORGE STRAIT Desperately (MCA) 23.1% 49.7% 24.5% 77.6% 3.5 °c .0.0% 

KENNY CHESNEY fIUNCLE KRACKER When The Sun Goes Down (BNA) 22.8% 51.1% 22.8% 77.5% 3.6% 0.0% 

DAVID LEE MURPHY Loco iAodnmm 22.5% 46.0% 27.6% 77.1% 3.5% 0.0% 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) 21.5% 53.0% 20.5% 77.5% 4.0% 0.0% 

BIG & RICH Wild West Show (Warner Bros.) 20.0% 47.5% 28.3% 77.5% 1.7% 0.0% 

SHEDAISY Passenger Seat (Lyric Street) 19.6% 44.6% 25.4% 72.9% 2.9% 0.0% 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 19.1% 45.1% 29.8% 80.3% 5.4% 0.0% 

BILLY CURRINGTON I Got A Folio' (Mercury) 17.9% 50.7% 27.1% 78.6% 0.7% 0.0% 

CALLOII/T AMERICAft 

HOT SCORES 

1 assword of the Week: Powers 
Question of the Week: Did you watch chi 

L:rammy% this year? On a scale of 1 -5 - 
with 5 meaning you loved it and I mean- 
ing you didn't like it - please rate the 
show. 
Total 

I did water): 58% 

5.1 liked it a kit 22% 
4. I liked it OK: 41% 
T. It was so-so 26% 

2. I didn't like it that much 10'. 
t.I didn't like itat all: I ó 
I7 

I did watch: 59% 

5. I liked it a lot 20' o 

4. I liked it OK: 42% 
3. It was so-so: 28% 
2. !didn't like it that much 8% 

I. I didn't like it at all: 2°6 

P2 

I did watch: 52% 

5. I liked it a kit 38°x° 

4. I liked it OK: 33'+,, 

T It was so-so: 13% 

2. I didn't like it that much 16% 

I. I didn't like it at all: 0% 
Male 
I did watt* 56% 

5. I liked it a kit 22% 

4.1 liked it OK: 42% 

3. It was so-so: 26% 

2. I didn't like it that much 9% 
1.I didn't like itat all I% 
Female 

did watch: 59% 

5. I liked it a lot 23% 

4. I liked it OK: 40% 

3. It was so-so 26% 

2. I didn't like it that much 10% 

I. I didn't like it at all: 1% 

2534 
I did watch: 61% 
5. I liked it a lot: 25% 

4. I liked it OK: 41% 

3. It was so-so: 29% 

2. I didn't like it that much: 5% 

I. I didn't like it at all: 0%.. 

Total sample size is 400 persons weekly with a ..' 5 °° margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like It A Lot. In Fact It's One Of My 
Favorites b) I Lake It c) Its Okay..lust So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio I) I Don't Recognize II . To be included in the weekly callout songs must enter the top 40 positions on R &R's Country 
airplay chart. The sample is composed of 400 25- 54- year -old persons who identify Country as their favorite music and who listen dally to competitive country radio in the sample markets The sample is 50. male/female 
1/3'° each in the 25 -34, 35-44. and 45-54 demos. The sample is balanced by region. and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. 
NORTHEAST: Washington, DC., Harrisburg. PA.. Providence. Rochester. NY. Springfield, MA. Hartford. Portland. ME. Portsmouth. NH SOUTHEAST: Charlotte. Atlanta, Tampa. Nashville, Chattanooga. Mobile, AL, Charleston. 
SC. Jackson. MS. MIDWEST: Milwaukee. Cincinnati. Cleveland. Kansas City. Lansing. MI, Ft Wayne. IN, Rockford. IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth. Tucson. Albuquerque. Oklahoma City. Houston -Galveston, 
Phoenix. Lafayette, LA, San Antonio. WEST: Portland, OR. Salt Lake City. Fresno. Bakersfield. Spokane. WA. Riverside -San Bernardino. Boise. Denver, Monterey -Salinas. q) 2004 R &R Inc. a) 2004 Bullseye Marketing 
Research Inc 

CROSS RUADS 
Also Available: 

Powerline /AC Music 

MasterControl / Total Health for Contemporary Living 

Strength For Living / Real Life Stories Offering Spiritual Encouragement 

On Track / Contemporary Christian Music with Interviews 

At A Glance Spots / Variety of Topics 

Hit country music, 

interviews with 

top entertainers 

and inspirational 
commentaries by 

Grammy winner 

BILL MACK 

FamilyNet 
radio 

www.FamilyNetRadio.com 
e-mail: InfoQFamilyNetRadio.com 

800.266.1837 

www.americanradiohistory.com

www.americanradiohistory.com
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America's Best Testing Country Songs 12 + 

For The Week Ending 2/27/04 

Artist Title )label) TW LW Familiarity Burn 
Persons Women 
25 -54 25 -54 

Men 
25 -54 

ALAN JACKSON Remember When (Arista) 4.34 4.50 100% 29% 4.43 4.49 4.3e 

JOHN MICHAEL MONTGOMERY Letters From Hone (Warner tiros.) 4.33 - 61°1 3% 4.38 4.41 4.35 

TOBY KEITH American Soldier (OreamWocks) 4.30 4.40 100% 27% 4.33 4.40 4.28 

BRAD PAISLEY Little Moments /Arista/ 4.30 4 36 98% 24% 4.27 4.29 4.25 

GEORGE STRAIT Desperately (MCA) 4.23 4.19 64% 6% 4.21 4.23 4.20 

KEITH URBAN Yon N Think Of Me (Capitol! 4.21 4 22 89% 13% 4.13 4.27 4.02 

BUDDY JEWELL Sweet Southern Comfort (Columba) 4.15 4.15 91% 18% 4.21 4.29 4.14 

TERRI CLARK I Wanna Do It AN (Mercury) 4.12 411 99% 31°, 4.15 4.14 4.15 

JIMMY WAYNE I Love You This Much (OreamWorks) 4.10 4.17 96% 27% 4.08 4.18 4.00 

DIERKS BENTLEY My Last Name ,Capitol) 4.06 4.06 90% 18% 4.02 4.06 4.00 

TRACY LAWRENCE Paint Me A Birmingham (OreamWorksi 4.06 3.98 75% 12% 4.02 3.97 4.05 

KENNY CHESNEY fIUNCLE KRACKER When The Sun Goes Down (BNAI 4.05 4.13 80% 12% 3.98 414 3.86 

REBA MCENTIRE Somebody /MCA,( 4.05 - 65% Il% 4.08 4.14 4.04 

CLAY WALKER I Can't Sleep /RCA! 4.05 - 64% 7% 3.99 4.21 3.84 

SARA EVANS Perfect (RCA) 4.04 4.05 98% 24% 4.02 4.11 3.96 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 4.03 4.07 99% 29% 4.10 4.28 3.96 

TRACE ADKINS Hot Mama (Capin* 4.02 4.00 98% 25% 4.03 4.14 3.95 

RASCAL FLATTS Mayberry (lyric Street! 4.01 4.07 88% 15% 3.95 4.02 3.90 

TIM MCGRAW Watch The Wind Blow By (Curb/ 3.98 4.07 96% 28% 3.94 4.13 3.79 

GARY ALLAN Songs About Rain (MCA) 3.98 4.08 92% 19% 3.91 4.03 3.81 

BLUE COUNTY Good Little Girls (Asylum/Cub) 3.98 3.97 82% 15% 313 3.97 3.90 

PATTY LOVELESS On Your Way Home (Epic) 3.96 - 66% 10% 4.03 3.98 4.07 

JOE NICHOLS Cool To Be A Fool (Universal South) 3.95 4.06 91% 23% 3.94 3.96 3.92 

BRIAN MCCOMAS You're In My Head (Lyric Street) 3.94 3.96 71% 11% 3.90 4.09 3.76 

CLINT BLACK Spend My Tine (Equity Music Growl 3.93 3.97 87% 18% 3.95 3.97 3.94 

JOSH TURNER Long Black Train (MCA) 3.90 3.97 93% 28% 3.98 4.01 3.97 

KELLIE COFFEY Texas Plates (BNAI 3.89 3.85 71% 12% 3.88 3.90 3.88 

CAROLYN DAWN JOHNSON Simple Life (Arista) 381 3.80 71% 12% 3.86 3.86 3.86 

PAT GREEN Guy Like Me (Republic/Universal South) 3.60 - 46% 11% 3.59 3.54 3.62 

Total sample size is 499 respondents Total average liveability esl mares are based on J scale or 1 -5 , r =disi)ke very much. 5 = like very much). Total familiarity 

represents the percentage of respondents who recognized the song Total bunt represents the number of respondents who said they are tired of hear : 

Songs must have 40 familiarity to appear on survey. Sample composition is based on persons 12+ Persons are screened via the Internet. Once passed they can 

take the music test based on the format music preference RateTheMusrc corn results are not meant to replace callout research The resorts are Intended to show 

opinions of participants on the the Internet only RateTheMusic is a registered trademark of Rate rheMusic corn The RTM system is available for local radio 

station by calling 81l- 377.53W. Rate7AeMusic.com data is provided by ilkdiabase Research. s division of Premiere Radio Networks. 

New &Active 
JULIE ROBERTS Break Down Here (Mercury 

Total Plays: 138, Total Stations: 24. Adds: 23 

COLT PRATHER I Won't Go On And On (Epic) 

Total Plays: 122, Total Stations: 23, Adds: 5 

SCOTTY EMERICK The Coast Is Clear (OreamWorks! 

Total Plays: 110, Total Stations: 15, Adds: 1 

RHONDA VINCENT If Heartaches Had Wings 'Rounder, 

Total Plays: 107, Total Stations: 14, Adds: 1 

CROSS CANADIAN RAGWEED Sick And Tired (Universal South) 

Total Plays: 75, Total Stations: 10, Adds: 8 

SHERRIE AUSTIN Driving Into The Sun (BBR/C4) 

Total Plays: 27. Total Stations: 12, Adds: 10 

Songs ranked by total plays 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of 

all pictured and send them to: 

R &R. c/o Mike Davis: 

10100 Santa Monica Blvd.. 3rd Floor. 

Los Angeles. CA 90067 

Email: mdavis a radioandrecords.coni 

FLARIBACK 
OYEAR AGO 

No. I: "19 Somethin "' - Mark Wills 

OYEARRS A00 
No. I : "I Don't Want To Miss" - Mark Chesnutt 

10 
YEARS AGO 

No. I :'Trying To Get Over You" - Vince Gill 

No. I :"From A Jack To A King" - Ricky Van Shelton Q YEARS AC30 
mac. 

No. I :"Roll On"- Alabama 

'YEARS AGO 

No. I: "Every Which Way But Loose" - Ronnie Milsap 

0 YEARS AGO 

No. I :"There Won't Be Anymore" - Charlie Rich l 

Most Played Recurrents 
ARTIST ' 

TOTAL 

PLAYS 

KENNY CHESNEY There Goes My Lite iBNA, 21$4 

BROOKS & DUNN You Can't Take The Honky Tone Out Of The Girl (Arista) 1985 

TOBY KEITH I love This Bar (OreamWorksi 1833 

KEITH URBAN Who Wouldn't Wanna Be Me /Capitol, 1523 

DIERKS BENTLEY What Was I Thinkin? iCapitob 1472 

ALAN JACKSON AND JIMMY BUFFETT Its Five O'clock Somewhere !Arista) 1403 

LONESTAR My Front Porch Looking In Mk 1352 

BROOKS & DUNN Red Dirt Road (Arista) 1318 

PAT GREEN Wave On Wave (Republic Universal South) 1215 

TRACY BYRD Ornkn' Bone /RCA) 1094 

www.americanradiohistory.com

www.americanradiohistory.com
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72 Milt February 17, 2004 ADULT CONTEMPORARY 

Those Wacky '80s 
`Me' decade still strong at Hot AC 

While it's true that the '80s format has come and gone in some 
markets, the thirst for '80s music still exists, and many Hot AC out- 
lets continue to thrive with heavy '80s gold libraries. In fact, two 
weeks ago - over the Valentine's /President's Day weekend - lots 
of stations turned back the clock to the '80s to help drive the image 
home. 

Following are the top 100 most played '80s hits so far this year, according to Mediabase 24/ 

'80s Still Pop In Some Markets 
The '80s format is still thriving in some markets. WPOI/Tampa: KVMX /Port- 
land, OR: WMXQ/Jacksonville: and KSTJ /Las Vegas are four '80s stations 
that continue to be successful 12+ and 25 -54. 

KOMQ/Honolulu has done well with a more rhythmic -leaning version of the format. while 

KHPTMouston scores respectable 25 -54 numbers. A few other '80s outlets still exist in 

medium and small markets. but the majority of stations that adopted the format a few years 

back have moved toward Hot AC or changed formats altogether 
No matter what. music from the 80s is likely to play a major part of the Hot AC format for 

years to come 

7 . The venerable Prince appears the most times on the chart, with six unique titles. John Mel - 
lencamp and U2 have four songs each, while R.E.M., The Police, Tears For Fears, Pat Benatar, 

Rank ARTIST Title Year 

-Madonna and Journey each appear three times. 49 THE GO -GO'S We Got The Beat 1982 

50 MEN AT WORK Down Under 1982 

51 CYNDI LAUPER Girls Just Want To Have Fun 1983 
Rank ARTIST Title Year 52 PRINCE Raspberry Beret 1985 

1 SOFT CELL Tainted Love 1981 53 BRYAN ADAMS Heaven 1985 

2 MODERN ENGLISH I Melt With You 1982 54 THE GO -GO'S Our Lips Are Sealed 1981 

3 SIMPLE MINDS Don't You (Forget About Me) 1985 55 T'PAU Heart And Soul 1987 

4 THE POLICE Every Breath You Take 1983 56 TEARS FOR FEARS Head Over Heels 1985 

5 OMD If You Leave 1986 57 THE CLASH Should I Stay Or Should I Go 1982 

6 JOHN MELLENCAMP Jack & Diane 1982 58 STEVIE NICKS Edge Of Seventeen 1982 

7 BRYAN ADAMS Summer Of '69 1985 59 PRINCE Kiss 1986 

8 PETER GABRIEL In Your Eyes 1989 60 MADONNA Into The Groove 1985 

9 NAKED EYES Always Something There To Remind Me 1983 61 BON JOVI You Give Love A Bad Name 1986 

10 U2 I Still Haven't Found What I'm Looking For 1987 62 JOHN WAITE Missing You 1984 

11 BON JOVI Livin' On A Prayer 1986 63 MADONNA Holiday 1983 

12 U2 With Or Without You 1987 64 PRETENDERS Brass In Pocket 1980 

13 EURYTHMICS Sweet Dreams (Are Made Of This) 1983 65 EDDIE MONEY Take Me Home Tonight 1986 

14 TOM PETTY Free Fallin' 1989 66 'TIL TUESDAY Voices Carry 1985 

15 UB40 Red Red Wine 1983 67 DEAD OR ALIVE You Spin Me Round (Like A Record) 1985 

16 THE POLICE Every Little Thing She Does Is Magic 1981 68 TEARS FOR FEARS Everybody Wants To Rule The World 1985 

17 THE ROMANTICS What I Like About You 1980 69 CLUB NOUVEAU Lean On Me 1987 

18 JOHN MELLENCAMP Hurts So Good 1982 70 WHEN IN ROME The Promise 1988 

19 WHITESNAKE Here I Go Again 1987 71 TEARS FOR FEARS Shout 1985 

20 U2 Pride (In The Name Of Love) 1984 72 R.E.M. Stand 1988 

21 THE B -52'S Love Shack 1989 73 U2 Where The Streets Have No Name 1987 

22 PAT BENATAR Hit Me With Your Best Shot 1980 74 MADNESS Our House 1983 

23 TRACY CHAPMAN Fast Car 1988 75 JOHN MELLENCAMP Pink Houses 1983 

24 PRINCE Little Red Corvette 1983 76 R.E.M. Its The End Of The World As We Know It... 1988 

25 JOAN JETT I Love Rock 'N' Roll 1982 77 ALANNAH MYLES Black Velvet 1989 

26 THE OUTFIELD Your Love 1986 78 DURAN DURAN Rio 1982 

27 JOHN MELLENCAMP Small Town 1985 79 JOURNEY Separate Ways (Worlds Apart) 1983 

28 BILLY IDOL Mony Mony 1987 80 TOMMY TUTONE 867 -5309 /Jenny 1982 

29 DURAN DURAN Hungry Like The Wolf 1982 81 J. GEILS BAND Centerfold 1981 

30 PRINCE When Doves Cry 1984 82 THE ROMANTICS Talking In Your Sleep 1983 

31 INXS Need You Tonight 1988 83 SQUEEZE Tempted 1981 

32 R.E.M. The One I Love 1987 84 COREY HART Sunglasses At Night 1984 

33 PAT BENATAR We Belong 1984 85 THE BANGLES Manic Monday 1985 

34 DEXY'S MIDNIGHT RUNNERS Come On Eileen 1983 86 CYNDI LAUPER Time After Time 1984 

35 PHIL COLLINS In The Air Tonight 1981 87 POISON Every Rose Has Its Thorn 1988 

36 DEF LEPPARD Pour Some Sugar On Me 1988 88 GEORGE MICHAEL Faith 1987 

37 A -HA Take On Me 1985 89 FRANKIE GOES TO HOLLYWOOD Relax 1984 

38 JOURNEY Don't Stop Believin' 1981 90 EURYTHMICS Here Comes The Rain Again 1983 

39 RICK SPRINGFIELD Jessie's Girl 1981 91 THE POUCE Don't Stand So Close To Me 1981 

40 AEROSMITH Angel 1987 92 INXS What You Need 1986 

41 DON HENLEY The Boys Of Summer 1984 93 UB40 The Way You Do The Things You Do 1989 

42 PAT BENATAR Love Is A Battlefield 1983 94 WANG CHUNG Dance Hall Days 1984 

43 EDIE BRICKELL What I Am 1988 95 THE PROCLAIMERS I'm Gonna Be (500 Miles) 1989 

44 THE HUMAN LEAGUE Don't You Want Me 1981 96 PRINCE Lets Go Crazy 1984 

45 PRINCE 1999 1982 97 FINE YOUNG CANNIBALS She Drives Me Crazy 1989 

46 JOURNEY Faithfully 1983 98 VIOLENT FEMMES Blister In The Sun 1983 

47 CUTTING CREW (I Just) Died In Your Arms 1987 99 HOWARD JONES Things Can Only Get Better 1985 

MADONNA Like A Prayer 1989 100 REO SPEEDWAGON Take It On The Run 1980 
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_NAAC TOP 30, 
F.bruary 27, 2004 
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ARTIST TITLE LABELS, 
TOTAL 
PLAYS 

SHANIA TWAIN Forever And For Always (Mercury//OJMG7 2323 

JOSH GROBAN You Raise Me Up (143 /Reprise) 2261 

TRAIN Calling All Angels (Columbia) 2170 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 1998 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 1993 

DIDO White Flag (Arista) 1788 

MATCHBOX TWENTY Unwell (Atlantic/ 1782 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 1539 

LUTHER VANDROSS Dance With My Father (J) 1447 

PHIL COLLINS Look Through My Eyes (Walt Davey /Hol'ywoodl 1318 

CLAY AIKEN Invisible (RCA) 1273 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 1253 

CELINE DION Have You Ever Been In Love (Epic) 1209 

COUNTING CROWS Big Yellow Taxi (Geffen/Interscopel 1161 

SIMPLY RED You Make Me Feel Brand New (sirnplyred.com/Red Ink) 1094 

MARTINA MCBRIDE This One's For The Girls (RCA) 1054 

SARAH MCLACHLAN Fallen (Arista) 839 

CHRISTINA AGUILERA The Voice Within (RCAI 596 

3 DOORS DOWN Here Without You (Republic /Universal) 560 

SANTANA fIALEX BAND Why Don't You & I (Arista) 558 

WYNONNA I Want To Know What Love Is (Curb) 534 

SEAL Love's Divine (Warner Bros.) 507 

HALL & OATES Getaway Car (UWatch) 407 

TIM MCGRAW Tiny Dancer (Curb) 406 

NO DOUBT It's My Life (lnterscope) 231 

SUZY K. Gabriel (Vellum) 218 

RUBEN STUDDARD Sorry 2004 (J) 192 

MICHAEL RUBLE Sway (143 /Reprise/ 189 

KENNY LOGGINS I Miss Us (All The Best) 186 

ABENAA Song 4 U /Nkunrml 166 

TOTAL REEKS ON TOTAL STATIONS 
P.ArS AUDiNCE CNAAT ADOS 

+81 222359 42 12010 

.120 200107 17 11011 

-58 210403 33 10910 

+70 203609 20 9612 

-33 174020 50 10510 

+156 170514 20 8911 

-28 188934 40 10111 

+243 121505 8 10313 

+68 136673 36 10210 

d9 95586 22 9910 

-60 111564 18 9110 

-1 1060M 16 7919 

-21 101161 43 10810 

-115 107707 41 9210 

+146 101318 5 8612 

+100 57233 6 8916 

+ 11 60625 19 6410 

+23 38003 13 6411 

+61 97042 9 3716 

+2 95149 15 3913 

+242 16401 2 5819 

90 63242 4 6515 

69 14418 17 6010 

188 15170 18 6510 

58 28684 3 1512 

0 3163 7 3511 

26 2826 4 3511 

-24 5619 1 3614 

18 6242 2 3214 

10 2553 4 3611 

120 AC reporters Munrtored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total pMMys for the airplay week of 
2115 -221 Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays the song with the larger increase in plays is 
placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart. Songs below No 10 are moved to recurrent after 50 weeks on the chart Most Added 
is the total number of new adds officially reported to R &R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song 
Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH number Average Quarter Hour 
Persons used herein with permission from the Arbitron Company (0 2004. The Arbitron Company) <) 2004. R &R Inc 

New &Active 
BABYFACE The Loneliness (Arista) 
Total Plays: 141, Total Stations: 28, Adds: 1 

MELISSA ETHERIDGE Breathe (island /IOJMG) 
Total Plays: 103, Total Stations 12, Adds: 7 

ROD STEWART Time After Time /J) 
Total Plays: 89, Total Stations: 37, Adds: 12 

MICHAEL FEINSTEIN Only One Life (Concord/ 
Total Plays: 75, Total Stations: 17, Adds: 3 

HARRY CONNICK, JR. For Once In My Life (Columbia) 
Total Plays: 39, Total Stations: 14, Adds: 7 

CYNDI LAUPER Stay (Epic) 

Total Plays: 35, Total Stations: 17, Adds: 6 

HOOTIE & THE BLOWFISH Goodbye Girl (Rhino /WSM) 
Total Plays: 30, Total Stations: 13, Adds: 6 

KATRINA CARLSON Count On Me (Kataphonic) 
Total Plays: 2, Total Stations: 13, Adds: 12 

bap Naiad by trlM pap 

73 

POWERED di 
MEDIABASE 

Most Added 
wrvw.rridds.com 
ARTIST ' . 

. ADOS 

ROD STEWART Time After Tim r.ii 12 

KATRINA CARLSON Count On Me ( karaphoroc) 12 

I. KAMAKAWMIO'OLE Over The Rainbow Wows., AApkMusic/ 10 

MICHAEL MCDONALD Ain't No Mountan High Enough aloeowa/ 9 

WYNONNA I Want To Know What love Is /Cab) 9 

HARRY CONNICK, JR. For Once In My Life (Caikrnkia) 7 

MELISSA ETHERIDGE Breathe (island/ID/MG/ 7 

Most 
Increased Plays 

TOTAL 

PLAY 
INCREASE 

FIVE FOR FIGHTING 100 Years (Aware/Columteal +243 
WYNONNA I Want To Know What love Is (Curb, 242 

DIDO White Flag (Ansta, 156 
SIMPLY RED You Make Me... Umpired conRed ink) 146 
JOSH GROBAN You Raise Me Up /143 /Rgpnel -120 
NORAH JONES Don't Know Why (Blue Note/Virgo) -101 
MARTINA MCBRIDE This Ore's For The Girls /RCA/ 100 
CELINE DION A New Day Has Come (Epic) -96 
SEAL Love s Divine Monet Bros) .90 
SHANIA TWAIN Forever And For Always IMercuy/1GUMG/ +11 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

irm* babyface 
the loneliness 

A already 
KOST 
KKMJ 
WHUD 

V 1 WTCB 

on: 
WLTJ 
WRCH 
K V LY 
KISC 

KUDL 
WJYE 
KSOF 
KXLY 

KBAY KSNE 
WRMM WSPA 
KWAV WKTK 
WLRQ and more 
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PowErteDm 

NEUI:IBISE 

Fobruary 27, 2004 

r 

milmemME111111F. 

Artist Title (Label) 

America's Best Testing AC Songs 12 + 

For The Week Ending 2/27/04 

Women Women Women 
TW LW Familiarity Burn 25 -54 25 -34 35 -54 

CLAY AIKEN Invisible /RCA/ 4.29 4.31 95% 17% 4.40 4.68 4.30 

JOSH GROBAN You Raise Me Up (143/Reprise/ 4.18 4.20 93% 17% 4.23 4.04 4.29 

MATCHBOX TWENTY Unwell (Atlantic) 4.04 4.04 96°a 40% 4.06 3.96 4.10 

CRINE DION Have You Ever Been In Love (Epic) 3.87 3.78 95 °ro 39% 3.87 3.61 3.95 

LUTHER VANDROSS Dance With My Father (JI 3.85 3.75 95% 38% 3.87 3.74 312 

TRAIN Calling All Angels /Co/umbra) 3.84 3 85 95% 41% 3.83 3.69 3.88 

PHIL COLLINS look Through My Eyes (Walt Disney /Hollywood) 3.81 3.80 89% 27% 3.84 3.68 3.90 

SHANIA TWAIN Forever And For Always /Mercury/WDJMG/ 3.78 3.70 98% 43% 3.78 3.58 3.85 

SARAH MCLACHLAN Fallen Arista) 3.78 3.77 92% 28% 3.75 3.77 3.74 

DIDO White Flag (Arista) 3.76 3.64 89% 29% 3.70 3.92 3.62 

MARTINA MCBRIDE This One's For The Girls (RCA) 3.66 3.69 76% 18% 3.66 3.62 3.67 

CHRISTINA AGUILERA The Voice Within (RCA) 3.63 3.58 86% 30% 3.64 3.59 3.65 

FIVE FOR FIGHTING 100 Years /Aware/Co/umbra/ 3.60 3.59 72% 18% 3.56 3.47 3.59 

SIMPLY RED Sunrise (ssnptyted.com) 3 "57 3.54 81% 28% 3.59 3.52 3.62 

TIM MCGRAW Tiny Dancer (Curb) 3.56 3.53 86% 28% 3.61 3.56 3.63 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/ 3.55 3.50 95% 33% 3.57 3.32 3.66 

SHERYL CROW The First Cut Is The Deepest (A &M /lntescope) 3.52 3.53 97% 45% 3.47 3.51 3.46 

SIMPLY RED You Make Me Feel Brand New (smplyredcomI 3.50 3.54 76% 25% 3.56 3.34 3.63 

UNCLE KRACKER 110061E GRAY Drift Away /Lava) 3.38 3.31 95% 53% 3.40 3.4 3.53 

COUNTING CROWS Big Yelow Taxi IGel/en/ /nterscopel 3.08 3.14 93% 57% 3.06 2.89 3.12 

Total sample sin's 418 respondents ha swap Iat!Nalillfyest notes are based ona scale of 1 "5 ,1_d skke very much. 5 = hike very mud)) Total familiarity represents the percentage 
ofrespodents who recognized the song rebi bens represents The number of respondents *tow) they are teed of beating theta); Sores must have 40°. gateway toappear on survey 
Sample composition is based on persons 12. Persons are screened via the Internet Once passed, they cantaste the music test based on the format muslo preference RateTheMusrc cram 
results are not meant to replace wlout research The results are intended to show opinions of participants on the the Internet only RatelheMus'c rs a registered trademark of 
RatelheMusrc corn TM Rill Nu m. is salsa M sal WI* NIYINI NI caw SII- 37753N. RIM1MMsie.am Ma B pravkissi h Ilsilabsse Research. a divnia N 
PgWrI BN/ NINISrtr" 

Indicator 
Most Added" 

FIVE FOR FIGHTING 100 Years (Aware/Calumbei 

WYNONNA I Want To Know What Love Is /Crab) 

RUBEN STUDOARO Sorry 2004 41) 

KATRINA CARLSON Count On Me /Katapbonrc) 

Recurrents 
SIMPLY RED Sunrise lssrglyred.conv;Redlnkl 1082 

VANESSA CARLTON A Thousand Miles 'A &Mdntencope/ 1048 

SANTANA MICHELLE BRANCH The Game Of Love Arista) 1021 

NORAH JONES Dont Know Why /Blue Note / Vaga( 1004 

ENRIQUE IGLESIAS Hero'/nterscopel 975 

PHIL COLLINS Can't Stop Loving You /Atlantic) 968 

SHERYL CROW Soak Up The Sun IA &M/Interscbpe' 853 

CHRISTINA AGUILERA Beautiful /RCA) 842 

LONESTAR I'm Akeady There IBNAI 831 

DANIEL BEDINGFIELD If You're Not The One (Island/WWI 815 

MERCYME I Can Only Imagine iINO/Cabl 771 

CELINE DION A New Day Has Come ,Epics 751 

Songs ranked by total plays 
J 

Please Send Your Photos 

RIR wants your best snapshots (color or black & white) 

Please include the names and titles of all pictured and 
send them to: 

R&R cdo Keith Berman: 
10100 Santa Monica Blvd.. 
3rd Floor, Los Angeles. CA 90067 
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I AC /HOTAC 

OO 0.9 4G;1[ß 

RECORD 
Morgan Prue 

Program Coordinator, 
WLTW/New York 

We were the first AC in the coun- 
try to play Shania Twain. To see her 
cross over from a successful coun- 
try -music artist to the major super- 
star she is today is great. and al- 
though she didn't win a Grammy this 
year. she's in our hearts with "For- 
ever and for Always. Two per- 
formers who have amazing CDs and 

put on an incredible live show are Seal and Simply 
Red. Both performed at our fifth annual One Night 
With Lite concert and had the audience, clients and 
staffers all on their feet and dancing. Seal did an 
acoustic private concert for 100 listeners at S.I.R. 
recording studios in Manhattan on Feb. 6, and 

"Love's Divine" took the crowd's breath away. Simply Red's 
You Make Me Feel Brand New" is one of our most requested 

records. The fact that it's a remake makes it instantly familiar to 
our audience. the kind of song you can sing along with. They also 
have great merch! Finally, a song that's getting great research 
and listener response is Josh Groban's "You Raise Me Up" Plus, 
we're, in no danger of him showing a nipple. since he proved his 
morals during the Super Bowl NASA tribute. 

3 Doors Down hold down the top 

spot on the Hot AC chart for an 

11th week. with Here Without You" 

(Republic /Universal). The band still 

have a comfortable lead over Sheryl 
Crow's "The First Cut Is the Deepest" 

(A &M /Interscope). which continues to 

occupy the No. 2 spot .. Crow's is one of two cover songs chas- 
ing 3 Doors Down: No Doubt has the other one. as It's My Life" 

(Interscope) remains at No. 3 ... Five For Fighting score their sec- 
ond top 10 hit with 100 Years" (Aware /Columbia) at both AC (1 1- 

8') and Hot AC (11 -10') . The Hot AC chart is very tight overall, 
so Barenaked Ladies definitely stand out as "Testing 1. 2. 3" (Re- 
prise) soars 35 -25'. 

artist 
ARTIST: Melissa Manchester 

LABEL: Koch 
By MIKE TRIAS /ASSOCIATE EDITOR 

R&R75 

tlVlt 

Gr;Liiini singer-songwriter - 
nulsician Melissa Manchester begins 

her musical life anew on March 9. That's 
when she unveils When ! Look Down Thai 
Road, her first album of all new material 
in nearly a decade. A North American con- 
cert tour will accompany the release of the 
CD, kicking off with a CD- release party in 
New York and winding through markets 
in the Midwest. Northeast and South 
through mid -April. 

Manchester left the recording business 
because she felt that music was becoming 
less of an art form created by musicians 
and more of a louder, overdone sound pro- 
duced by synthesizers and computers. "I 
left because I could no longer make records 
that sounded less and less like me," she 
says. "I tried to please people instead of 
believing in my own strength, until the 
only thing I could dó was walk away." 

She continued to engage in various mu- 
sical pursuits. however. She performed in 
the show Sweeney Todd. wrote a musical 
called Sent a Letter to My Love and scored 
and sang on the soundtrack to the film Lady 
and the Tramp 11 (all while raising her chil- 
dren). "I walked away from making records 
10 years ago," she says. "But I never. ever 
lost faith that singing and writing songs is 
what I was put on this earth to do." 

Manchester returned to songwriting in 
earnest when she traveled to Nashville for 
the first time. Legendary songwriter Paul 
Williams urged her to come to the city to 
accept a songwriting award they were both 
receiving. Nashville became her home 
away from home. "Everybody wants to 
write a hit song, but in Nashville people 
want to write the best song," she says. it 
was there that I began When f Look Down 

That Road. It was there that I found my 
voice again. And for that I will be eternally 
grateful." While in Nashville, Manchester 
and Williams put on a show called Songs 
and Stories, where they would play each 
other's material and divulge creative se- 
crets to the audience. 

"After All This Time" is our first look at 
the upcoming album. It's a single whose 
beauty is drawn from its simplicity. Keb' 
Mein ethereal steel guitar is added to the 
track and, when combined with light per- 
cussion, piano, organ and bass, creates the 
perfect platform for Manchester's vocals - 
rich yet breathy during the verses, confi- 
dent yet not over -sung on the hook. 

Billy Miller wrote the melody to the song, 
but Manchester wrote the lyrics after find- 
ing inspiration in the works of lyricist 
Johnny Mercer. "I kept reading his lyrics 
and thinking. 'What would he do with this 
kind of a song?" she says. "He had such a 
magnificent way of writing sentimentally. 
I sat next to my bed. at my desk, looking 
through his lyrics. playing the tape of 'Af- 
ter All This Time' - and the words just 
rose up from the dust and came to me." 

Producers Kevin DeRemer and Stephan 
Oberhoff ensured that When / Look Down 
The Road continues what "After All This 
Time" started. To accentuate the melodies 
and lyrics on the album's songs, they 
would continually cut out extraneous in- 
struments and simplify arrangements, ef- 
fectively lowering the volume of' the total 
recording or, as Manchester puts it, "mak- 
ing each song quieter and quieter, until we 
found the inner life." 

POWERFUL RATINGS! 
S W E E T D R E A M S 

4, ..",) 
KS 95 /Minneapolis' 
F: 25 -54, 3.8-6.4, Stn to 2nd 

Mix 92.5 /Seattle' 
F. 25-54, 4.1 -5.6, 6th to 5th 

Mix 100-FM/Denver 
F. 25 -54, 3.9 -4.9, 8th to 5th 

Magic 94.9 /Tampa 
F: 25 -54, 3.3 -10.2, 7th to 2nd 

'Arbitron Summer 03 -Fall 03 Exact Times 

ntullin Nitfhttitnc Indic ttelcvctnt nain 
CONTACTE PAUL DOUGLAS, Cox Rodio Syndication 
CALL: 404.962.2078 I -MAIL: dougatl @earthlink.net 
www.coxradiosyndication.com and www.dreamdoctor.com 
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February 27, 2004 
MUST 11T1E LABEL 

TOTAL 
PLATS 

r - 
PLATS 

TOTAL 
AUDIENCE 

1001 

«FERS ON TOTAL STATIONS' 

CHART ADOS 

3 DOORS DOWN Here Without You /Republic /Universal) 3716 -47 256304 28 9410 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 3561 -9 256272 21 9410 

NO DOUBT Its My Lite (Interscopel 3336 -50 240886 17 9310 

NICKELBACK Someday íRoadrunnet/IDJMGI 3171 +41 214823 22 8910 

MATCHBOX TWENTY Bright Lights (ANantic) 3153 24 213839 28 9410 

DIDO White Flag (Ar7stal 2938 .28 228434 31 8810 

SANTANA fIALEX BAND Why Don't You & I (Arista/ 2893 -90 223930 36 9410 

EVANESCENCE My Immortal (Windup/ 2776 + 162 160563 13 9212 

SARAH MCLACHLAN Fallen (Arista) 2709 -60 185691 23 9010 

FIVE FOR FIGHTING 100 Years (Aware /Columbia/ 2540 +115 167465 14 9710 

TRAIN When I Look To The Sky (Columbia) 2534 -145 139729 17 9310 

MAROON 5 This Love (Oc(one /J) 2329 +184 154025 7 9012 

OUTKAST Hey Ya! (Arista) 2093 +115 127842 12 4713 

MELISSA ETHERIDGE Breathe (Island / /L7JMG) 2047 +39 133998 9 9010 

MATCHBOX TWENTY Unweit (Atlantic) 1727 -108 138425 53 9510 

JOHN MAYER Clanty (Aware /Columbia) 1682 + 158 94308 7 8112 

LIZ PHAIR Extraordinary (Capitol) 1339 -59 65121 9 7612 

JASON MRAZ You And I Both (Ekktra/EEG) 1270 185 59545 19 6110 

FUEL Falls On Me ( Epic) 1087 48 41519 15 4812 

TOBY LIGHTMAN Devils And Angels (Lava) 759 79 29251 6 5215 

SEAL love's Divine (WarnerCros.) 647 118 35490 4 4314 

KID ROCK Cold And Empty (Top Dog/Atlanticl 634 35 21634 6 4411 

NORAH JONES Sunrise (Blue Note/EMC) 602 .106 39850 5 4818 

MICHELLE BRANCH Breathe (Maverick/WarnerBros.) 556 105 27816 19 3410 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 537 +262 24613 2 51113 

JOSH KELLEY Everybody Wants You (Hollywood) 529 +149 26976 3 4613 

3 DOORS DOWN Away From The Sun (Repubkellniversal) 471 +131 33386 2 3816 

JESSICA SIMPSON With You ( Columbia) 439 +110 25668 3 1513 

CLAY AIKEN Invisible /RCA) 430 .32 29317 14 1910 

SIMPLE PLAN Perfect (lava) 412 -B6 14680 11 2310 

BOB GUINEY Girlfriend(Windup) 369 +70 8888 5 2810 

LINKIN PARK Numb /Warner &os.) 364 +48 20419 5 610 

FEFE DOBSON Everytling (IslardrIDJMG) 354 +3 6752 4 3011 

HOOBASTANK The Reason (IsJBnd./7L./MG1 341 + 105 13265 1 30112 

GUSTER Careful (PeVNReprsel 340 +29 7845 3 2611 

DEFAULT (Taking My) Life Away (TVTI 322 -25 8899 8 18/0 

KIMBERLEY LOCKE 8th Wald Wonder (Curb/ 302 +36 12157 2 2512 

BLUE OCTOBER Caling You (Universal/ 281 +36 11698 3 1711 

JET Are You Gonna Be My Girl (Ekktta/EEG) 277 +59 13048 1 1512 

JANET JACKSON Just A Little Whle (VaargiNl 255 +7 20736 2 19/4 

98 Hot AC reporters Monitored airplay data supplied by Medabase Research a division of Premiere Radio Networks Sones ranked by total plays for the airplay week 

of 2/15 -221 Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied m total plays the song with h the larger increase in plays 

Is placed first Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station Songs unreported as adds do not count toward overall total stations playing a song Total Audience equals Average Quarter Hour Persons times 

number of plays (times 100) Each daypart on each station is assigned an AQH number Average Quarter Hour Persons used herein with permission from the Arbitron 

Company (C, 2004 The Arbdron Company( 2004 R &R. Inc 

POWERED 

1IEIII.IB.ISE 

Most Added 
wwwrradds.lcoan 

NELLY FURTADO Try DreamWorks-Interscope o 
BARENAKED LADIES Testing 1. 2, 3 (Reprise) 13 

HOOBASTANK The Reason flsland'DJMGI 11 

MATCHBOX TWENTY Downfal (Atlantic) 9 

NORAH JONES Sunrise (BlueNote/EMC( a 

DURAN DURAN Sunrise (Capital B 

3 DOORS DOWN Away From The Sun (RepubfKJUrrversa9 6 

GAVIN DEGRAW I Dont Want To Be Ul 6 

RICK SPRINGFIELD WiN I? fGomer /RedleA) 6 

TOBY LIGHTMAN Devils And Angels (Laval 5 

hoobastank 
"the reason" 

NEW ADDS THIS WEEK: 

WZPI,WENS,WTSS,KFMB,WBNS 
"Noolostank'The lesson' is the eut lia hit bd ballot 
It shows Top 10 potentiel for Prsmostlral Nltpredictor." 

-6ry lapelm 

TOP 40 ADULT: 40 * -31 * 
MODERN ADULT: 13 ISLAND 

Most 
Increased Plays 

ARTIST ' .E .IFF. 

TOTAL 

PLAY 
INCREASE 

BARENAKED LADIES Testing 1, 2.3 (Reprise) +252 

MAROON 5 This Love (DctandJ) +194 

OUTKAST Hey Ya! Orate) +175 

EVANESCENCE My Immortal Mato +162 

JOHN MAYER Clarity (AwMWColtenúia) +15$ 

JOSH KELLEY Everybody Wants You (Holywood) +141 

3 OQORS DOWN Away From The Sun /ldgpt 'Ui ersak +131 

SEAL Loves Dime ()t'arner Bras.) +115 

FIVE FOP FIGHTING 100 Yeas lihware/Celumbial +115 

JESSICA SIMPSON Wnh You /Catimbul +III 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 
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97 New York City 

glee. 
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HOT AC 
February 27, 2004 

MATE INE ç 
PorbaoF 1. M 1111111F 

Artist line Label 

1 r 

America's Best Testing Hot AC Songs 12 + 

For The Week Ending 2/27/04 

Women Women Women 
TW W Familiarity Burn 18 -34 18 -24 25 -34 

MAROON 5 This love (Octoree/J) 

EVANESCENCE My Immortal (Windup) 

MATCHBOX TWENTY Bright Lights (Atlantrcl 

MATCHBOX TWENTY Unwell (Atlantic) 

NICKELBACK Someday (Roadrunner /WMGI 

3 DOORS DOWN Here Without You (Repubkc!Umversall 

TRAIN When I Look To The Sky (Columbia) 

FUEL FaNs On Me /Epic/ 

JASON MRAZ You And I Both (flektrafE6) 

DEFAULT (Taking My) Life Away (TVT) 

SANTANA fIALEX BAND Why Don't You & I ()Instal 

JOHN MAYER Clarity /Aware /Columbia) 

SARAN MCLACHLAN Fallen ( Arista) 

MICHELLE BRANCH Breathe (Maverick/WarnerBros.) 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

SIMPLE PLAN Perfect (Lava) 

SHERYL CROW The First Cut Is The Deepest (A &M,4nlerscopel 

DIDO White Flag (Arista) 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 

FETE DOBSQN Everything (island /IWMG) 

OUTKAST Hey Ya! ( Ansta) 

NO DOUBT It's My Life ante( scope) 

MELISSA ETHERIDGE Breathe (Island /IOJMGl 

l IZ PHAIR Extraordinary (Capitol) 

CLAY AIKEN Invisible (RCA) 

CHRISTINA AGUILERA The Voice Within (RCA) 

NORAH JONES Sunrise (Blue Note/EMC) 

SEAL love's Divine (Warner Bros.) 

4.29 4.27 89% 10% 4.22 4.21 4.25 

4.20 4 04 96% 20% 4.21 4.38 3,89 

4.15 4.15 95% 26% 4.09 3.95 4.37 

4.12 4.11 98% 42% 4.14 3.97 4.47 

4.05 4.09 98% 35% 4.01 3.96 4.12 

4.04 4.06 100°. 43% 4.11 4.05 4.22 

4.02 3.96 85% 19% 4.01 3.97 4.08 

4.01 3.99 81% 14% 4.07 4.02 4.17 

4.00 4.05 88% 18% 3.98 4.02 191 

3.98 3.95 43% 4% 3.97 3.88 4.13 

3.97 3.95 96% 38% 3.97 3.86 4.17 

3.91 3.93 66% 10% 3.91 4.03 3.62 

3.91 3.80 90% 23% 3.96 3.97 3.94 

3.86 3.85 96% 32% 3.81 3.82 3.81 

3.80 3.82 75% 18% 3.63 3.68 3.54 

3.78 3.82 92% 36% 3.81 3.81 3.80 

3.72 3.73 97% 41% 3.85 3.84 3.87 

3.71 3.75 97% 38% 3.79 3.81 3.76 

3.69 3.79 55% 10% 3.67 3.66 3.69 

3.68 - 56% 10°ro 3.52 3.51 3.55 

3.65 3.74 97% 53% 3.65 3.56 3.86 

3.57 3.57 99% 500.. 3.60 3.48 3.84 

3.54 3.57 68% 15% 3.43 3.39 3.49 

3.52 3.48 67°, 11' 3.45 3.37 3.60 

3.50 3.44 95°. 39% 3.53 3.41 3.76 

3.48 86% 36% 3.44 3.46 3.41 

3.44 3.41 41% 13% 3.63 3.62 3.66 

3.34 - 42% 12% 3.17 3.08 3.33 

Total sample size is 500 respondents Total me-apa laromblllry estimates are based on a scale of 1 -5 (1 =drsl.te very much. 5 = like very much) Total laitrllNaRr 
represents the percentage of respondents who recognized the song. Transom represents the number of respondents who said they are bred of hearing the song Sores 
must have 40°. familiarity to appear on survey Sample composition is based on persons 12. Persons are screened no the Internet Once passed. they can take the music 
test based on the format music preference RateTheMusrc com results are not meant to replace cahoot research The results are intended to show opinions of participants 
on the the Internet only Rate TheMusic is a registered trademark ofRate fheMusc corn TMRTMtyiHm. is available for local radio statlonabrcarr111I $77I . 

RabTbaAbtis.ar defa is provided by blallabase Raman* a /harm a/ Iraraiore Radio Norris. is. 

77 

New &Active 
MICHELLE BRANCH 'Til I Get Over You (Maverick/Warner Bros.) 
Total Plays: 196, Total Stations: 15, Adds: 1 

LOS LONELY BOYS Heaven (Or/Epic) 

Total Plays: 137. Total Stations: 10, Adds: 1 

MATCHBOX TWENTY Downfall (Atlantic) 
Total Plays 133, Total Stations: 22. Adds: 9 

BLONDIE Good Boys (Sanctuary/SRG) 

Total Plays: 121. Total Stations: 14, Adds: 2 

SWITCHFOOT Meant To Live (Red/nk/Columbial 

Total Plays. 118. Total Stations: 11, Adds: 0 

HOWIE DAY She Says (Epic) 

Total Plays: 83, Total Stations 13, Adds: 3 

GAVIN DEGRAW I Don't Want To Be (J) 

Total Plays: 79, Total Stations: 17. Adds 6 

STEADMAN Wave Goodbye (fkktra/EEG) 
Total Plays: 75, Total Stations. 11. Adds 1 

DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 

Total Plays 58. Total Stations 11. Adds 3 

NELLY FURTADO Try (DreamWorks/lnterscopei 

Total Plays: 28, Total Stations. 32. Adds: 30 

Songs ranked by total plays 

Indicator 
Most Added" 

JESSICA SIMPSON With You (Columbia 

COLDPLAY Clocks /Capra) 

BELLY FURTADO Try (DreamWorks/Mtersccoe) 
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rillCAROL ARCHER 
carchEtr radhoandrrcords.coin 

The X Factor In 
Power Selling 

SMOOTH JAZZ 

A real -life sales transaction is more than a sweet deal 

ustomers' expectations of good service and value 
for their dollar must be met, or surpassed, if a company 
hopes to earn their confidence and repeat business. The 
truth of that principle was demonstrated vividly when 
I recently bought an audio component from Buena 
Park, CA -based ProSound & Stage Lighting. What 
might have been a routine purchase turned out to be a 
powerful object lesson in effective selling and cus- 
tomer loyalty. It was definitely not business as usual. 

The circumstances leading up to 
my experience with ProSound were 
set in motion several months before, 
when my stalwart home 
CD player went into slow 
and irreversible mechan- 
ical decline after nearly 14 

years of unfailing perfor- 
mance. 

As an R&R format ed- 
itor, I listen to new releas- 
es at home not only because 
it suits me, but also be- 
cause I must in order to 

time," I quipped in a vain attempt 
to interject some levity into the 
encounter. "There must be manufac- 

turers that make single - 
CD players." 

"Sorry, lady," he re- 
plied, looking me dead in 

the eye. "To get that, the 
only thing you can do is 

to buy a combo DVD /CD 
player." Silly me, 1 bit. 

The purchase proved 
to be an inadequate solu- 
tion to my dilemma, 

however, because the machine 
played only manufactured CDs, not 
burned discs, which now comprise 
a significant segment of the product 
sent to me - especially advance 
copies of albums, like those in the 
growing stack on my desk, such as 
Jason Miles' Maximum Grooves and 
Keri Noble's Fearless (Manhattan). 
Seething with frustration, I called 
WJZZ /Atlanta PD Nick Francis for 

guidance. 
"Here's an idea," he said. "Get a 

box, like club deejays use. They're 
small and durable. Any Best Circuit 
Guy can point you in the right di- 
rection." 

Business Tip No. 2: Best Circuit 
Guys don't earn commission on re- 

ferrals. The one who lied to me 
made a sale, but he lost my business 
forever. 

My hapless search was nearly 
over. All I needed was an insider tip 
from a deejay. I asked XM Radio 
Dance PD ( "Chrome" and "BPM" 
channels), former KKSF /San Fran- 
cisco Asst. PD /MD and Bay Area 
club legend Blake Lawrence, for 
help. His e-mail read: "Go to this 
website: wwwpssLcom - ProSound 
Sr Stage Lighting. They've been ber- 
ry, berry good to me!" 

Tyler Hu 

audition music thoughtfully, with- 
out interruptions or the pressure of 
my daily responsibilities, such as 
meeting critical deadlines. 

I assumed that replacing my 1990 

model single-disc Sony CD player 
would be a simple matter of taking 
a trip to the nearest national elec- 
tronics retailer, which, for the pur- 
pose of this column, I will call Best 
Circuit Guys, where I have always 
bought equipment in the past - 
video and audio gear, phones, mis- 
cellaneous connectors, parts and the 
rest. 

Business Tip No. l: Do not make 
assumptions, as I did. 

To my dismay, surrounded by 
tiers of machines -a veritable cav- 
alcade of CD players - I learned 
from the Best Circuit Guy sales as- 
sociate who assisted me that, be- 
tween 1990 and today, the industry 
standard for CD players had 
changed from single-disc to five - 
disc- rotating -carousel models. 
These players are markedly larger 
than the single-disc models, ungain- 
ly kw ny home setup and impracti- 
cal for my needs. 

Take My Wallet, Please 

40/non, I listen to CDs one at a 

mphreys 

An Audio Professional 
Finally, after several missteps, my 

lucky day was at hand. Friday after- 
noon, Feb. 6, I logged on to Pro- 
Sound's easy -to-navigate website. 
Within minutes I had sorted 
through a variety of suitable options 
and was ready to buy, but I needed 
more information about which re- 

cording formats my choices would 
accommodate. I clicked an icon to 
speak with a real person to finalize 
the purchase. 

To my immense good fortune, I 

got ProSound Account Manager/ 
Product Specialist Tyler Hum- 
phreys. "I'm looking at your web - 
site now, and I hope you can help 
me find the right CD player," I said. 
"I'm just a regular person, not an 
audio professional." I mentioned 
Lawrence's referral and outlined my 
situation. 

Talk about active listening - 
Humphreys was at full attention. 
"This is the right place, " he said. 
"We've been in business 27 years. 
I've been doing this for a long time 

"You mean selling electronics ?" 

He laughed. "No, I started deejay- 
ing when I was 12. I was so young 
that my mom had to drive me to 
parties and weddings. I'm sure I can 
help you." 

Almost giddy with relief, I 

thought, How cool is this? I'm dealing 

with an expert - someone who really 

knows what he's talking about - and a 

person just like me, a music lover who 

works doing what he knows and lotus. 

1 asked if he minded telling me his 

age. 
"1 sound really young, but I'm ac- 

tually 24," Humphreys replied. 

The Main Event 
Humphreys then offered a sug- 

gestion. "Take a look at the Denon 
player. It's $30 less than the one you 
are looking at, and you get a $20 

manufacturer's rebate too." He 
sweetened the deal - sold me 
down! - which struck me as both 
novel and compelling, especially 
after years as a Best Circuit Guys 
customer. 

"I'd like a good deal," I replied, 

RSR February 27, 2004 

CONCERT SERIES TURNS UP THE HEAT wsSM St. Louis PD 

David Myers (I), seen here backstage with guitarist Neck Coteonne. says. "Nick's 

show was a tight shiny package It was zero degrees that night. but he sure 

heated up the room with his great stage presence. What a showman. what a show!" 

'but cost isn't the central issue for 

me, it's whether the unit can play 
the burned CDs that I receive from 
professional musicians and produc- 
ers. Do you know if the Denon rec- 

ognizes those recording formats, 
whatever they are, because I don't 
understand the technical stuff at 
all ?" 

"That's hard to say without 
knowing the format they use," 
Humphreys said, "but I'm pretty 
sure this one will work for you. And 
if it's not right, you have 45 days to 
return or exchange it." 

"Write the order, Tyler, I'm sold," 
I said with a sigh of relief. Only the 
details of the transaction remained. 
According to ProSound's website, 
orders placed before 3:30pm are 
shipped the same day; it was 
3:29pm. No problem, Humphreys 
assured me. "I can ship it uP to4pm" 

"I really like dealing 

with people and 

helping than if I can." 
1í11M flltrYra/s 

The company requires that a cus- 
tomer's shipping and billing ad- 
dresses match, but mine didn't. Was 

that a deal- breaker? "1 can fix it with 
my boss like that, in one minute," 
Humphreys said. "You should have 
it on Monday." 

On a hunch, I asked Humphreys 
if he was a top producer at Pro- 
Sound. No surprise: He is. Current- 
ly, he is being trained to supervise a 

squad of 40 ProSound floor sales 

rePs. 
It was a done deal in 15 minutes 

flat -a uniquely positive experi- 
ence in my life as a consumer. 

Business Tip No. 3: It pays to be 
righteous. I will take my business to 
ProSound again. I also expect to be 
Tyler Humphreys' lifelong custom- 
er. He earned my confidence by pro- 
viding excellent customer service, 

great value and courtesy. (I can only 
hope that he will pursue a career in 

real estate next, so that I can buy an 
affordable house in Los Angeles 
from him.) 

The Follow- Through 
When I returned to R&R on Mon- 

day, an e-mail from Humphreys was 
waiting. Its subject line read "You 

Are The Greatest!" "I just wanted to 

let you know what a pleasure it was 

to help you out on Friday," he wrote. 
"You were very fun to work with. 
It's clients like you that make my job 

exciting and enjoyable. Please keep 
in touch and let me know how the 

CD player works out for you. Also, 

if you could please send me a copy 
of your magazine, I would love to 

check out some of your articles. It's 

always great to know what my cli- 

ents are up to. Thanks again for your 
time." 

My CD player was delivered, as 

promised, a few hours later. I 

hooked it up as soon as I got home 
from work. Man, it was totally cool! 

I held my breath as I inserted a 

burned disc: Houston, we have 
achieved music! 

The next day I called Humphreys 
total him how happy 1 was with the 

CD player and, especially, to thank 
him for the outstanding service he 

gave me. I said that I appreciated 
getting his e-mail, too, that it meant 
a lot to me, even if he sent it because 
ProSound's practice is to follow up 
every sale. 

"No, it's just something I like to 

do, because I really like dealing with 
people and helping them if 1 can," 
said Humphreys, who, after eight 
months at ProSound, claims 500 cus- 

tomers. Make that 501. 

ProSound's mission statement 
reads: "Our goal ... is to exceed our 
customers' expectations at every 
point of contad. To meet this goal, 
we must provide excellence in prod - 
ud and customer service at guaran- 
teed low prices. Total customer sat- 

isfaction will always be our bottom 
line." 

In my book, the company lived 

up to its promise by delivering the 
goods. 
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WENN MEEK 

1 1 

4 0 
3 0 
2 4 

5 0 
7 0 

11 O 
10 0 
9 9 

8 10 

6 11 

12 ® 
13 13 

15 a 
16 0 
17 a 
18 a 
19 o 
21 19 

23 a 
24 ® 
20 22 

25 a 
26 a 
27 a 
22 26 

28 ® 
1 Wi a 
(Debut> a 
(Debut> a 

ARTIST TITLE LABEL 
TOTAL 
PLAYS PLAYS 

TOTAL 
AUDIENCE 

1001 

WEEKS ON 
CHART 

TOTAL STATIONS 
ADDS 

CHRIS BOTTI Indian Summer (Columbia) 869 28 97731 22 4010 

KIM WATERS The Ride (Shanachiel 860 -31 106189 14 4110 

NICK COLIONNE High Flyin' (3 Keys Music) 834 0 88232 20 3710 

JAllMASTERS Puerto Banus (Trippin 'N' Rhythm' 831 -33 103882 27 3810 

RICHARD ELLIOT Sly (GRP/VMG) 660 +78 89609 12 3910 

STEVE COLE Everyday (Warner Bros.) 551 +58 54249 19 3610 

HIL ST. SOUL For The Love Of You (Shanachie) 496 +68 40747 6 3611 

PETER WHITE Talkin' Bout Love (Columbia) 495 +67 52670 6 4111 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 465 -2 41244 16 3610 

PRAFUL Sigh (Rendezvous /N- Coded) 451 -33 40770 31 3110 

DAVE KOZ Honey Dipped (Capitol) 429 137 42039 25 2510 

SEAL Touch (Warner Bros.) 402 0 30180 18 2710 

DAVID BENOIT Watermelon Man (GRP/VMG) 387 .6 55114 18 2710 

BASS X Vonni (Liquid 87 378 +16 36031 15 3313 

PAUL BROWN 2417 (GRP /VMG) 362 +25 50186 5 3213 

EUGE GROOVE Lavin' Large (Narada) 336 +35 37525 3 3311 

RICHARD SMITH Sing A Song (4440) 313 +23 22402 11 2710 

PAUL TAYLOR Steppin Out (Peak) 309 +37 40931 4 2812 

PAMELA WILLIAMS Afterglow (Shanachie) 243 5 35193 20 1910 

NORAH JONES Sunrise (Blue Note /EMC) 237 -16 11101 4 2013 

KIRK WHALUM Do You Feel Me (Warner Bros.) 220 + 1 21708 15 1911 

DOWN TO THE BONE Cellar Funk (Naradal 220 32 15832 12 1910 

NAJEE Eye 2 Eye (N Coded) 211 +20 22238 9 2112 

JEFF GOLUB Pass It On IGRP /VMG) 207 +24 16622 3 2010 

DAVID SANBORN Isn't She lovely (GRP /VMG) 192 +33 19688 2 1812 

MARC ANTOINE Funky Picante (Rendezvous) 187 .51 23629 20 1510 

BRIAN BROMBERG Bobblehead ()1440) 155 +2 8562 3 1511 

MINDI ABAIR Save The Last Dance (GRP /VMG) 154 +67 14761 1 2316 

MARC ANTOINE Mediterraneo (Rendezvous) 141 +85 14393 1 2617 

SPECIAL EFX Ladies Man (Shanachie) 116 +19 10138 1 1110 

41 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 2 15 -2/21. Bullets appear on songs gaining plays or remaining flat from previous week. 
If two songs are tied in total plays. the song with the larger increase in plays is placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart. 
Most Added is the total number of new adds officially reported to R8R by each reporting station. Songs unreported as adds do not count toward overall total stations 
playing a song Total Audience equals Average Quarter Hour Persons times number of plays ttimes 1001. Each daypart on each station is assigned an AOH number 
Average Quarter Hour Persons used herein with permission from the Arbitron Company tC 2004. The Arbitron Company). © 2004. R&R. Inc 

New &Active 
ERIC MARIENTHAL Sweet Talk (Peak) 

Total Plays: 108, Total Stations: 12, Adds: 1 

DAN SIEGEL fIBONEY JAMES In Your Eyes (Native language) 

Total Plays: 96, Tots Stations: 12. Adds: 2 

DAVE KOZ AP I See Is You (Capitol] 

Total Plays 17, Total Stations: 19, Adds: 14 

MCK BRAUN DaddyO /Warner &os.) 
Total Plays: 65, Total Stations: 14, Adds: 8 

PAUL JACKSON, JR. Wolin' Ate NoreeEMC. 

Toul Plat fit Titi Statists 7, Allio 0 

BRAXTON BROTHERS When You Touch Me (Peak) 

Total Plays: 60, Total Stations: 10, Adds: 2 

MICHAEL MCDONALD Ain't Notltrrg Like The Real Thing (Motown 
Total Plays: 52, Total Stations: 4, Adds: 0 

BRIAN CULBERTSON f/NORMAN BROWN Come On Up (Warner Bros., 
Total Plays: 48. Total Stations: 11. Adds: 7 

JEFF LORBER Under Wraps (Nankai 
Total Plays 45, Total Stations: 4, Adds: 0 

HUBERT LAWS Moondance dewy Jazz) 
Total Plays: 31, Total Static= 4, Ali[ 0 

Sap mind by mil lbw 

P 

79 

Most Added 
ww.mindicator:corn 
ARraT TITLF f ABEi ADOS 

DAVE KOZ All I See Is You ICaptdl 14 

RICK BRAUN Daddy 0 /Warner Bros.) 8 

MARC ANTOINE Mediterraneo (Rendezvous) 7 

B. CULBERTSON fIN. BROWN Come On Up (Warner Bros.) 7 

MINDI ABAIR Save The Last Dance IGRP/VMGI 6 

BASS X Vona 4'PAd 8) 3 

PAUL BROWN 2417 (GRPNMGI 3 

NORAH JONES Sunrise (Blue PloteEMCI 3 

Most 
Increased Plays 
APT75' 

TOTAL 

PLAY 
INCREASE 

MARC ANTOINE Mediterraneo ,Rendezvous +85 

RICHARD ELLIOT Sly (GRAVMGI +78 
HIL ST. SOUL For The love Of You (Shanachie' +N 
PETER WHITE him' Bout Love (Columbia) +87 
MINDI ABAIR Save The last Dance (GRP/VMG) +87 

STEVE COLE Everyday 'Warner Bros.) +5$ 

RICK BRAUN Daddy 0 iWarner Bros.' +58 

PAUL TAYLOR Sien Out iPeakl +37 
EUGE GROOVE Live) Large (Naradal +35 
DAVE KOZ All I See Is You (Captal/ +35 

Most 
Played Recurrents 
ARTIST .. 

TOTAL 
PLAYS 

DARYL HALL She's Gone /Rhythm & Groove 1v ud 8 349 

J. SOMMERS Take My Heart.. (Gemnilighet Octave' 299 

LEE RITENOUR Inner Coy Blues (GRP,NAIGi 266 

KENNY G. Malbu Dreams Arista; 236 

SIMPLY RED Sumac (serplyred.comi 210 

MINDI ABAIR Fit CRP /416I 205 

RONNY JORDAN At Last (NCaded) 204 

PAUL JACKSON, M. It's A Shame (Blue Note, 149 

RICK BRAUN Green Tomatoes (Warner Bros.' 143 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock' 139 

CHUCK LOEB eBop (Shanachie; 122 

GREGG KARUKAS Riverside Dnve IN Code 110 

DAVID SANBORN Comm' Home Baby (GRPNAIG) 97 

HIROSHIMA Revelation (Heads Up) 96 

JEFF LORBER Gigabyte (Naradal 91 

LUTHER VANDROSS Dame With My Father UI 86 

Detailed station playlists for all R&R 
reporters are available on the web at 

www,radioandrecords.com. 

TO RADIO PROGRAMMERS VIA.., 
NOTFAX 

UPDATE 

ELECTRONIC PROMOTION KITS 

FOR MORE INFONMATION CONTACT: 

ERN LLAMADO (310)788 -1655 

www.americanradiohistory.com

www.americanradiohistory.com


80 Rai February 27, 2004 RA SMOOTH JAZZ 

OM 'ME. 
RECORD 

rAr. 
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Progamming Consultant, 

Sirius Satellite Radio ...1 

If there's one track everybody can 
agree on, it has to be "Take 5" Its in- 
fluence and place in history has only 
one rival: the very first jazz recording 
made in 1917 by The Original Dixie- 
land Jazz Band. Today, however, 
listening to Desmond and Brubeck's 
masterpiece or Masekela's "Grazin' in 

the Grass" once a day (sometimes 
twice), as you do on many of our sta- 

tions. you can also hear both a lack of depth in the gold 
instrumental category and the door of opportunity open- 
ing to a brave new world. Hello! The time is ripe to include 
more titles with the classic jazz sound the aforementioned 
gems are famous for. Why? Because your listeners will 

most certainly recognize, remember and welcome songs that were 
popular on mainstream radio when they were kids or young 
adults. It's an unfortunate oversight on the part of the majority of 
Smooth Jazz stations that don't give listeners a greater variety of these 
songs. After all, on average. there are only about five of 'em - "Take 
5" and " Grazin'" included - on any given station's list, but at least 20 
titles that sold well. 

Chris Botti holds at No. 1 for the 
second week with "Indian Sum- 

mer" (Columbia); at the same time, his 
CD A Thousand Kisses Deep continues 
to rank top five in national sales ... Kim 
Waters' "The Ride" (Shanachie) is a 
strong 2'; labelmate Hil St. Soul's "For 
the Love of You" explodes 11-7' and is 
No. 3 Most Increased ... Dave Koz's 
"All I See Is You (Capitol) scores 14 
out -of- the -box adds, including giants WNUA/Chicago, KKSF /San Fran- 
cisco, KOAI /Dallas, WJJZ /Philadelphia, WLVE /Miami and WNWV/ 
Cleveland. Koz is already getting 25 plays on KSSJ /Sacramento. Can 
you say "smash "? ... Rick Braun's "Daddy -O" (Warner Bros.) is No. 2 
Most Added, with eight new adds, like KWJZ/Seattle ... Marc Antoine's 
" Mediterraneo" (Rendezvous) debuts at 29'. is No. 1 Most Increased - with an 85 -play gain - and earns seven new adds, including 
WNUA, KKSF and KYOT /Phoenix ... Mindi Abair's "Save the Last 
Dance" (GRPNMG) debuts at 28' and earns six new adds, including 
powerhouses WOCD /New York, WNUA, WJZW /Washington and 
KYOT ... Brian Culbertson featuring Norman Brown's "Come On 
Up" (Warner Bros.) gets seven adds. including WOCD, JRN and 
WNWV ... "A" stack: Joyce Cooling's "Expression" (Narada). John 
Stoddard's "Angel" (Reprise), Bob Baldwin's "I Wanna Be Where You 
Are" (A440) (I like the Rio Vamp edit, personally) and Brian Lenair's 
"Gone Ridin'" (Urban Vibe) (great song and gorgeous, silky sax 
sound!). - Carol ArcMr, Samoa Jars Editor 
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ROCK/ February 71, 7004 RaR 81 

Another Frightful Fall 
Decline for the format is a typical 
seasonal phenomenon 

Earlier this month Interep released its "Fall 2003 Radio Format 
Share Analysis" report, and, as is typical for the Rock format, we were 
down again. According to Interep, "This was generally a down book 
for Rock. Though the AOR slide had halted during the summer, that 
format's share total slipped again in the fall." 

While the collective share of Spanish -lan- 
guage formats - especially Regional Mexican, 
Spanish Contemporary and Spanish AC - all 
showed increases in the fall book, those formats 
are not h, blame for losses at Rock. However, part 
of our problem could stem from News /Talk/ 
Sports, which-rebounded, thanks to a jump in 
share for Sports stations. 

Additionally, the Intenp study points out that 
while opinions may differ on the effectiveness 
of the early moves to all -Christmas playlists this 
past season, the fall survey did show a reverse 
of the erosion that had previously been seen for 
AC. I think that means the tactic worked. In fact, 
the second- largest single individual format in- 
crease recorded in the fall was for AC. 

This week we're printing the numbers for 
Active Rock In next week's column we'll show 
the ratings for the Rock side of the format, and 
we will also include a chart showing Interep's 
format share trends of Arbiiron's 92 continuous- 
ly 

s- 
lv measured metro markets. 

Fall Is Bad For Rock 
We can see that the Active Rock side of the 

format has been growing over the years, while 
mom Rockers are moving in the Active or Clas- 
sic Rock direction, leaving fewer and fewer pure 
mainstreamers. 

You may recall a study done last year by Ja- 
cobs Media (R&R, March 14 and 21, 2003 in the 
Rock columns) that examined the possible rea- 
sons that the Rock genre does poorly in every sin- 
gle fall ratings period. In that study Fred Jambs 
discovered that the problem seemed babe pro and 
college football (with a strong caveat that carry- 
ing the NFL or NCAA football play-by-play does 
not guarantee success) and Christmas music. 

Jacobs emphasized that the research was 
meant to encourage Rock stations to stay the 
coursè and not isolate one ratings book and 
make big decision based on its apparent impli- 
cations. Sure enough, the numbers came back 
over subsequent books. 

At the same time, Jacobs reminded program- 
mers that it was still their job to create compel- 
ling and memorable programming and promo- 
tional content in order to compete every fall. 

The Bright Spots 
This year Rock's fall ratings did have several 

noteworthy highlights. In last week's column we 
sang the praises of WNOR /Norfolk, which 
scored its first standalone No. 1 book 12 +. Also 
of interest in the overall 12+ demo were No. 1 

wins for classic -leaning mainstreamer KEZO/ 
Omaha; for Active Rock KHTQ /Spokane; and 
for Rockers WWWV /Charlottesville, VA and 
KSEZ /Sioux City, IA. KSEO's 12+ AQH share 
rose 7.3-8.6 from the previous book, KHTQ's 
share climbed 5.0óS, W W W V's went up 9.9- 
118, and KSEZ's ascended 10.4-13ß. 

Among the stations achieving a No. 2 rank 
12+ were Rockers WEBN /Cincinnati (even as 
it dipped 6.6 -6.0); WRKR /Kalamazoo, MI 
(which also slid, 11.9-93); and WEGW / Wheel- 
ing WV (I could hear the screams in the hall- 
way as it increased 9.1- 13.3); and Actives 
KQRC /Kansas City (5.8-6.0), KAZR /Des 
Moines (7.3-7.1) and WGIR /Manchester, NH 
(which soared 7.1 -9.5). 

Next week we'll look at how both formats fared 
overall with regard to demographic percentages. 
What percentage of the format ranked No. 1 in 
their respective markets in men 18-34 and men 
25-M? Cone back next week to find out. 

Active Rock 

Market 
No. Calls/Market 

M18-34 AOH 
Share (Rank) 

M25 -54 AOH 
Share (Rank) 

5 KEGUDallas 5.3(6) 3.3110ít 
6 WYSP/Philadelphia 12.0 (2) 9.0 0 
9 WAAF/Boston 7.9 (3) 4.5 (6) 
10 WRIF/Detroit 13.20 10.110 
14 KFNK/Seattle 3.9 (8) 1.0 (22) 
14 KISW/Seattle 9.9 4.6 (6) 
15 KUPD/Phoenix 125 7.10 
16 KXXR/Minneapolis 18.5 6.7 (4) 
17 KIOZ/San Diego 8.0 (2) 5.4 (2) 
19 WIYYBattima. 10.8 (2) 7.2 (2 It 
21 Mail/Tampa 15.2 8.4 
22 KBPVDanver 10.9 4.0 (7) 
24 KUFO/Portland, OR 11.8 -6.3 (2) 
29 KORGKanaas City 17.2 8.3 (3) 
31 KtSS/San Antonio 14.5 9.0 0 
33 WLZWMIIwauk.. 15.6 7.6 (3) 
35 WAZU/Columbus, OH 3.2(10)t 1.8(16)t 

Active Rock 
Market 

No. Calls/Market 

35 WBZX/Columbus. OH 
40 WNOR/Norfolk 
39 KOMP/Las Vegas 
49 WCCC/Hartford 
52 WRAT/Monmouth-Ocean 
54 WNVE/Rochester. NY 
53 KATT/Oklahoma City 
55 WTFX/Louisville 
59 WTPT/Greenville. SC 
61 KPOI/Honolulu 
63 KFRO/McAllen 
64 WOBK & WOBJ/Albany. NY 
65 KRTO/Tulsa 
66 WKLO/Grand Rapids 
68 KRZR/Fresno 
67 WROC/Ft. Myers 
69 WBSX & WCWO/Wilkes Barre 
74 KROC/Omaha 
79 WOXA/Harrisburg 
80 WAOX/Syracuse 
80 WWDG/Syracuse 
81 WLZX/Springlield. MA 
84 WXOR/Greenville. NC 
85 KDJE/Linle Rock 
86 WRUF/Gainesville 
91 KAZR/Des Moines 
87 KRAB/Bakersfield 
87 KRFR/Bakersfield 
95 KICT/Wichita 
92 KHTO/Spokane 
96 KILO/Colorado Springs 
97 WJJO/Madison 
102 WXZZ/Lexington. KY 
103 WBYR/Ft. Wayne. IN 
105 WRXR/Chattanooga. TN 
107 KXFX/Santa Rosa. CA 
109 WCHZ/Augusta, GA 
112 WWIZ/Youngstown.OH 
118 WRTTMuntsville, AL 
120 WJXO/Lansing. MI 
122 KMRO/Modesto, CA 
125 WWBN/Flint. MI 
123 WRXW/Jackson. MS 
124 WTKX/Pensacola, FL 
128 KDOT/Reno, NV 
130 WKOZ/Saginaw, MI 
134 KCCG/Corpus Christi. TX 
136 WCPR/Biloxi, MS 
137 WWWX/Appleton, WI 
141 KORB/Ouad Cities. IA-IL 
143 WIXO/Peoria. IL 
144 KORA/Springfield, MO 
144 KZRO/Springfield. MO 
149 KFLY/Eugene. OR 
149 KNRO/Eugene, OR 
155 KLFX/Killeen. TX 
152 WAMXMuntington, WV 
148 WZBH/Salisbury. MD 
157 WGBF/Evansville. IN 
163 WRKW/Poughkeepsie, NY 
171 WRBR/South Bend, IN 
167 WKZO/Myrtle Beach. SC 
170 KURO/San Luis Obispo. CA 
176 KIBZ/Lincoln. NE 
179 WKGB/Binghamton, NY 
180 KFMX/Lubbock, TX 
187 WZOR/Green Bay, WI 
186 WGIR/Manchester, NH 
193 KIRK/Amarillo, TX 
195 WCLG/Morgantown, WV 
196 KROR/Chico, CA 
189 KBRE/Merced, CA 
198 KATS/Yakirma. WA 
202 KRBR/Duluth, MN 
202 1(210/Duluth, MN 
211 KXRX/Tri-Cities, WA' 
220 KDAM/Fargo, ND 
220 KOWB/Farpo, ND 
222 WHMH/St. Cloud, MN 
232 KEYJ/Abiiene, TX 
240 KFMW/Watsrloo, IA 

237 WYYX/Panama City, FL 

M18-34 AOH 
Share (Rank) 

M25 -54 AGM 
Share (Rank) 

6.1 (3) 
18.3 10.20 
13.6 7.8 (3) 

12.1 (2) t 10.4 0 
8.9 (3) 5.9 (5) t 

11.4 7.2(3)t 
17.1 8.4 (2) 
17.1 8.5 (2) t 

10.5(2) 3.8 (11)t 
8.8(3)t 4.2(9) t 

16.1 0 10.4 (3) 
14.2 (2) 5.9 (5) 
6.9 (4) t 3.1 (15) 
12.6 (2) 4.4 (5) 
7.4 (3) 7.0 (3) 

5.7(7)t 3.3(11)t 
11.4 (3) 5.7 (5) t 

8.3 (3) 5.2 (5) 
19.2 8 11.9 (2) t 
24.5 14.4 0 
10.2 (2) 2.9 (7) t 

13.9 (2) t 8.0 (2) 
8.801 4.8(5) 
12.3 (2) 6.8 (4) t 
12.2 8 7.4 (4) 
27.0 11.80 

9.3 (3) 3.9 (7) t 
5.3 (7) t 3.0 (9) t 

8.7(2) 
19.4 9.90 
22.1 7.4 (3) t 
13.0 (2) 6.0 (4) t 

11.0 (3) 7.6 (4) 
15.7 (2) 11.1 (2) 
10.6(4) 2.9(11) 
17.60 10.30 
13.2 (3) 8.0 (2) 

2.9(10)1 1.3(13)1 
19.8 11.8 (2) 
21.6 9.3 (4) 
10.9 5.0 (3) 
20.3 9.9 (2) t 

7.5 (2) 2.8 (13) t 
18.20 9.3(2)t 
6.3(3)t 3.6(9)t 
21.5 0 11.10 
3.1(9)t 3.5(12)1 
16.4 0 8.2 (2)1 
6.8(4)t 2.2(9)t 
21.7: 10.8(3) 
18.2 7.5 (2) 
11.5 (2) 5.8 (5) t 

3.3(10)t 5.8(5)t 
12.5 (2) 8.2 (3) t 
16.70 5.1 (7)1 
12.0 (2) 5.9 (4) t 
13.5 (3) 8.0 (4) t 

26.1 0 12.50 
15.6 tli 8.9 (3)1 
8.3 (3) 1 2.5 (12)1 - 

22.7 0 12.0 (2) 
11.6 (2) 6.1 (4) t 

9.1(21! 2.2 (10) t 
19.2 5.0 (8) 
22.5 8.1 (4) 
21.8 15.70 

12.00t 4.1 (8) t 

23.8 8 15.1 0 
13.6 8.6 (2) 
15.8(2) 7.3(3)1 
12.2 (2) 4.6 (4 t 

7.8 7.7 
20.0 15.3 
20.0 10.0 (2) 
8.6 (3 1 4.3 (6 11 
18.8 10.4 
14.6 6.4 (8) 
12.2 (2) 7.7 (4 it 
23.7 16.7 
28.6 10.9(2)t 
26.9 12.5 (4) 
27.3 12.80 

Ties are noted with a t. OArbr con. May not be quaked or reproduced without pia 
written permission from Arbibon. Data a Monday -Sunday, 6am- mldtight. from 
Maxlmiser 
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82 ROCK TOP 30, ,14? 
Fbruary 27, 2004 

ULST This 
WEEK WEEK AIM TITLE LABELIS) 

1 o 
2 0 
3 0 
4 0 
6 0 
5 6 

8 0 
9 0 
7 9 

11 o 
15 Q 
13 12 

17 ® 
16 0 
14 15 

18 0 
12 17 

21 0 
19 19 

20 

26 ® 
22 ® 
23 ® 

csi i, 
30 ® 
27 26 

25 21 

28 29 rg 

'OPAL .' - TOTAL WEEKS ON TOTAL STATIONS/ 

,.AvS PLAYS AUDIENCE CHART ADDS 

NICKELBACK Figured You Out (Roadrunner /DJMG) 705 +30 42831 15 2510 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 569 + 27 30094 21 2110 

JET Are You Gonna Be My Girl (Elektra/EEGl 490 67 26487 23 2010 

INCUBUS Megalomaniac (Epic) 430 +65 24317 8 2010 

IINKIN PARK Numb (Warner Bros.) 363 24 25461 19 1810 

PUDDLE OF MUDD Away From Me (Geffen) 336 -21 13966 18 1810 

TANTRIC Hey Now (Maverick/Reprise) 319 + 12 15648 8 2111 

GODSMACK Re -Align (Republic /Universal) 304 + 12 13678 12 1611 

THREE DAYS GRACE II Hate) Everything About You (Jive) 297 19 12889 18 1510 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /At /antic) 291 +40 10596 10 1810 

3 DOORS DOWN Away From The Sun (RepubliclUniversal) 256 +24 13973 5 1610 

STAIND So Far Away (flap /Elektra /EEG) 248 2 18994 34 2110 

TESLA Caught In A Dream (Sanctuary/SRG) 240 +37 11352 5 1711 

FUEL Million Miles (Epic) 237 +22 10665 6 1810 

OFFSPRING Hit That (Columbia) 236 -5 12862 14 1110 

SHINEDOWN 45 (Atlantic) 224 +28 8138 10 1711 

STAIND How About You Ifhp /Elektra/EEGI 221 -29 8742 13 1710 

KID ROCK Jackson, Mississippi (Top Dog /Atlantic) 205 +59 7530 3 1510 

LIMP BIZKIT Behind Blue Eyes (fop/ /nterscopel 178 -9 7841 8 1010 

JET Cold Hard Bitch (E /ektra /EEGI 177 +23 13899 3 1612 

PUDDLE OF MUDD Heel Over Head (Geffen) 154 +54 8136 2 1710 

A PERFECT CIRCLE The Outsider (Virgin) 145 +21 4121 6 1211 

TRAPT Echo (Warner Bros.) 120 +4 5190 4 1212 

LINKIN PARK Lying From You (Warner Bros.) 98 +43 5365 1 612 

HOOBASTANK The Reason (Island/IDJMGI 90 +17 2495 2 1012 

DAMAGEPLAN Save Me (Elektra/EEGI 88 -3 2123 2 1011 

STONE TEMPLE PILOTS AA In The Suit That You Wear (Atlantic) 86 -16 4402 17 810 

LO PRO Sunday (Geffen) 85 +19 2535 1 1011 

SEVENDUST Broken Down (TVT) 75 -13 1318 3 911 

P.O.D. Change The World (Atlantic) 71 +13 1153 1 1112 

26 Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay 

week of 2/15 -221 Bullets appear on songs gaining plays or remaining flat from previous week It two songs are toed in total plays. the song with the larger 

increase in plays is placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially 

reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 

songs with the greatest week -to -week increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each 

daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from the Arbitron Company (O 2004. The 

Arbitron Company). © 2004. R&R. Inc. 

New &Active 
FINGER ELEVEN One Thng (Windup) 

Total Plays: 69. Total Stations: 7, Adds: 1 

METALLICA The Unnamed Feeling (EkktralEEGI 

Total Plays: 65. Total Stations: 6, Adds: 0 

DROPBOX Wishbone (Re Align/Universal) 

Total Plays. 50, Total Stations: 7, Adds: 1 

DROWNING POOL Step Up (Windup) 

Total Plays: 49. Total Stations: 6, Adds: 1 

LOSTPROPHETS Last Train Home (Columbia) 

Total Plays: 47, Total Stations: 5, Adds: 2 

Reporters 
KZRILAlbuquerque, NM' 
AN Mae. 

twZZ01AlNMOWa. PA' 
w NNre 
le roi. 

KWHLAnchorage. AK 

KLBJ Austin TX 

KOOJNaton Rouge. LA' 

ÑumaM.TR 

SOIL Redefine (J' 

Total Plays: 46. Total Stations. 5, Adds: 0 

alOSSFADE Cold (Columbia) 

Total Plays: 35, Total Stations. 3, Adds: 0 

OFFSPRING (Can't Get My) Head Around You (Columbia) 

Total Plays: 29. Total Stations 3. Adds: 2 

APARTMENT 26 Give Me More (Atlantic) 

Total Plays: 28. Total Stations. 3, Adds: 0 

STATIC -X So (Warner &os. i 

Total Plays: 23, Total Stations: 6, Adds: 5 

Sogas ranked M 1.1.1 piiS 

POWERED 
IIEUIIBLISE 

Most Added 
twww.rradds.cor 
ARTfI TITLE LABEIIS) ADOS 

STATIC -X So IWMIW Bros.) 5 

JET Cold Hard Bitch (EkktraEEGI 2 

TRAPT Echo (Warner Bros.) 2 

P.O.D. Change The World /Atlantic/ 2 

HOOBASTANK The Reason (lsland/IDJMG) 2 

IINKIN PARK tying From You (Warner Bros.l 2 

LOSTPROPHETS Last Train Home !Columbia/ 2 

OFFSPRING Can't Get My) Head Around You (Columbia; 2 

AUDIOSLAVE What You Are dnterscope/Eptc) 2 

Most 
Increased Plays 
AVIV - 

TOTAL 

PLAY 

INCREASE 

JET Are You Gonna Be My Gel (fkktraEEGI +61 

INCUBUS Megalomaniac Oki +65 

SHINEDOWN Fly From The Inside (Atlantic' +85 

KID ROCK Jackson. Mississippi (Top DogAtlantici +58 

PUDDLE OF MUDD Heel Over Head /Geffen/ +51 

IINKIN PARK Lying From You (Warner &os i +43 

DARKNESS I Believe In A Thin_. (Must. Destroy/Atlantic, +40 

TESLA Caught In A Dream (Sanctuary/SRG) +37 

WHITE STRIPES Seven Nation Army (Third Man/V21 +35 

NICKELBACK Figured You Out IRoadru ner /lOJMG) +30 

Most 
Played Recurrents 
ARTIST -í .AE.'. S 

TOTAL 
IAY. 

TRAPT Sti t frame (Warner &o.) 233 

AUDIOSLAVE Show Me How To live IlnterseopeEpc! 228 

WHITE STRIPES Seven Nation Army (Third MatV2i 2115 

TRAPT Headstrong 'Warner Bros.) 1110 

GODSMACK Serenity IRepubkJUnwersall 173 

A PERFECTCIRCLE Weak And Powerless (Virgo 1111 

BLACK LABEL SOCIETY Stillborn ¡Spitfire) 140 

AUDIOSLAVE Like A Stone Unrersccpe/Eprcl 140 

F00 FIGHTERS Times Like These Roswell/RCA) 131 

3 DOORS DOWN When im Gone (Republic Universal) 12! 

Detailed station playlists for all R&R 

reporters are available on the web at 

www.radioandrecords.com. 

101p1/Carpas Claistl. Tx 
ow wnr wrr+... 

KLAQÆI Paso TX 
rw ma.r...- wl 

IOtp 

WMTT 'Elmira NY wr. . 
MP ...A... 

.cdJayeilen Ile NC eiNw 
a. 

Wry01A1alaarmo. M arrN 

WDHkMomstovm. NJ' 

KFZXOdessa. TX 

MLR Palm Spnngs CA 

wry 

WRIWPaesesle. ß - rias. 

WWCTRea4. IL 
w a.rer. Nrr 
IV. kink 

MN'""'.'N'''LrL.. FR Pir aN 

IllaMU AZ wrrrr wre' 

wFelRinL.. - ml. 
ea 

Mee 

wIUY(Providerice. RI 
w:t. rriw wr 

MIsMlaleVA. NC tir a - 

KCAuHv.ESko.CA 
n w r 

WROVrAoamke. VA' 
w irr wPrrr. 

Ma.NN 
t r<vseio 

PmICP 
POI 
<OMa 

wfODURoetlao. L trrr 
wN! J Ne 

Ion 

KRXQSacramento CA 

KBER Salt Lake City. UT' 

wr Jae.CA rwweap.1r 

, 

,miUem 
ANIRIGN¢t 

KZOLSan tuts Okupo. CA 
wr Ar .d 

KTUxrshavepen. LA* 

w.r' 

*Monitored Reporters 

38 Total Reporters 

26 Total Monitored 

12 Total Indicator 

POWERED 
uEI)I.1B.1SE 

Note: WMMS /Cleveland. OH moves 
from Active Rock To Rock Panel. 
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I?; «ACTIvE ROCK, 
F.tbrwry 27, 2004 

R411ATE THE IMP 
MF:r)1Kisf 

America's Best Testing Active Rock Songs 12 + 

For The Week Ending 2/27/04 

Artist Title (Label) TW i W Familiarity Burn 
Men 

18 -34 
Men 

18 -24 
Men 

25 -34 

LINKIN PARK Numb (Warner &os.) 4.44 4.32 99% 21% 4.42 4.38 4.47 

THREE DAYS GRACE II Hotel Everything About You (Jive) 4.36 4.30 96% 24% 4.15 4.13 4.18 

HOOBASTANK Out Of Control (Island/WW1 4.20 4.14 89% 14% 3.95 3.86 4.07 
TRAPT Still Frame (Warner Bros.) 4.19 4.03 94% 23% 4.13 3.97 4.31 

GODSMACK Re -Align (Rgpuhk/Universa // 4.18 4.03 83% 12% 4.01 3.88 4.17 

SEVENDUST Broken Down (TVTI 4.14 4.11 62% 6% 4.20 4.16 4.26 
NICKELBACK Figured You Out (Raadrurwter //ûJM6i 4.11 3.88 90% 21% 3.94 3.65 4.28 

TRAPT Echo (Warner Bros.) 4.07 3.99 73 °. 11% 3.94 3.85 4.09 

SHINEDOWN 45 (Atlantic) 4.06 3.98 60% 10% 3.99 3.95 4.04 
A PERFECT CIRCLE The Outsider (Virgin) 4.04 3.94 70% 10% 4.04 3.97 4.14 

SMILE EMPTY SOUL Nowhere Kids (lava) 4.04 3.99 69% 10% 3.75 3.84 3 64 

PUDDLE OF MUDD Away From Me /Gelten) 4.03 3.85 94% 23% 3.83 3.56 4 14 

STAIN() So Far Away Ifkp/flektra/EEG) 4.01 3.98 97% 37% 3.97 3.83 4.13 

STAIND How About You (Flip/fleklra/ff6) 4.00 3.93 88% 19% 3.82 3.61 4.08 

INCUBUS Megalomaniac (Epic) 3.99 3.86 92% 18% 3.82 3.95 3.67 

SEETHER Gasoline (Wind up 3.95 3.86 73% 17% 3.99 3.88 4.11 

LOSTPROPHETS Last Train Home (Columbia) 3.95 3.94 66% 11% 3.81 3.98 3.53 

3 DOORS DOWN Away From The Sun (Republic Umvrrs,rl 3.90 3.61 75% 15% 3.66 3.43 195 
FUEL Million Miles (Epic/ 3.87 3.78 68% 11% 3.71 3.57 3.88 

DAMAGEPLAN Save Me Iflektra/EEGI 3.85 42% 5% 3.96 3.83 4.09 

KORN Y'AI Want A Single (Immortal/Epic) 3.84 3.92 67% 14% 3.73 3.67 3.82 

T A N TRIC Hey Now (Maverick' Reprise) 3.84 3.72 55°. 11% 3.87 3.72 4.05 

LIMP BIZKIT Behind Blue Eyes (Fkpilnterscope) 3.83 3.84 94% 26% 3.60 3.57 3.64 

OFFSPRING Hit That (Columbia) 3.83 3.79 94% 29% 3.66 3.69 3.63 

AUDIOSLAVE I Am The Highway (lnrerscope /Epic) 3.80 3.59 89% 30% 3.83 3.77 3.91 

JET Are You Gonna Be My Girl (Elekrra/EEG) 3.42 344 91% 42% 3.16 2.99 3.39 

METALLICA The Unnamed Feeling (Elektra(EEG) 3.34 3.35 67% 22% 3.11 2.97 3.26 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 2.85 3.03 80% 41% 2.82 2.88 2.74 

foul sample sue is 484 respondents Total merge tamability eshmates are bated on a scale of 1 -5 ( 1 =dislake very much. 5 =like very much) Total familiarity represents the 
percentage of respondents who recognized the song Anal bras represents the number 01 respondents who said they are bred of hearing the song Songs must have 40% familiarity to 
appear on survey Sample composition is based on persons 12. Persons are screened w the Inured Once passed, they can take the music test based on the lormat'musrc preference 
RaterileMUs/c corn results are not MON to replace caeout research. The results are intended k) show opinions of parhopants on tine the Internet only Rate TheMuse n a registered 
trademark of RateTlheUusrc corn The RIM system. Ismail* Now NaaI raft aim by calk. S11,177,á . RaN7MArtk.cem tab is /nWdN by MMINau Rama a 
"Islay 1 Premitre Radio *Works 

83 

New &Active 
STORY OF THE YEAR Until The Day I Die (Maverick/Rep/lie/ 
Total Plays: 108, Total Stations: 13, Adds: 2 

OFFSPRING (Can't Get Myl Head Around You (Cdumbial 

Total Plays: 83, Total Stations: 22, Adds: 16 

UPO Free (Nitrusl 

Total Plays: 34, Total Stations: 10, Adds: 7 

ATOMSHIP Pencil Fight (Win yol 

Total Plays: 23, Total Stations: 1, Adds: 5 

PRE)THING Faded Love (V21 

Total Plays: 22, Total Stations: 16 Adds. 16 

Songs ranked by total plays 

Indicator 
Most Added' 

OFFSPRING (Cant Get Myl Head Around You (Coiumbiai 

KID ROCK Jackson, Mississippi (Top Dog/Atlantic/ 

STATIC X So (Waster Bros.) 

SOIL Redefine (J/ 

UPO Free (Nrtrusi 

DROWNING POOL Step Up (Windup) 

BLINDSIDE Ai Of Us (Efektra(EfG) 

JOSH TODD Shine (Todd Entertainment XSRECOROS) 

Please Send Your Photos 

R8R wants your best snapshots 
(color or black 8 white) 

Please include the names and titles of ai pictured and send them to 

RAR. c/o CNidee Maxwell: 
10100 Santa Monica Blvd.. 3rd Floor. 

Los Angeles. CA 90067 

Email cmaxweM@radioandrecords.com 

( 
Reporters 
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'Monitored Reporters 

83 Total Reporters 

63 Total Monitored 

20 Total Indicator 

Note: WMMS/CIeveland, OH moves 
From Active Rock To Rock Panel. 
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TOTAL 

AUO4NCE 
00 

awscN 
CHART 

TOTAL STATOR. 
ADDS 

NICKELBACK Figured You Out /Roadrunner /WMG& 2109 +44 106793 15 6110 

LINKIN PARK Numb (Warner Bros.) 1749 -134 82804 21 6110 

INCUBUS Megalomaniac (Epr) 1723 +82 66332 8 6210 

GODSMACK ReAlign fRgthkc/Uirvers ) 1654 +118 73171 14 6310 

AUDIOSLAVE I Am The Highway (lnterscope/Epicl 1643 -2 78572 22 6110 

THREE DAYS GRACE II Hate) Everything About You (Jive/ 1516 -59 66047 38 5510 

OFFSPRING Hit That (Columbia) 1382 161 59721 15 5900 

STAIND How About You (Flp/Elektra/fEG) 12% +22 49518 15 5610 

A PERFECT CIRCLE The Outsider (Virgin) 1256 +125 49350 12 62A 
TANTRIC Hey Now (Mavenck/Reprise) 1087 +107 38135 9 5711 

SHINEDOWN 45 (Atlantic) 1083 +160 42235 18 5111 

PUDDLE OF MUDD Away From Me (Geffen) 1066 266 51123 18 5310 

JET Are You Gonna Be My Girl (E /ektra/EEG/ 1038 -19 47546 24 4710 

TRAPT Echo (Warner Bros.) . 1027 +149 36574 6 5410 

LOSTPROPHETS Last Train Home (Cakmba) 906 +111 25689 10 5810 

TRAPT Still Frame (WarnierBros.) 897 +53 47476 35 5210 

LIMP BIZKIT Behind Blue Eyes (FIRVlnterscopel 893 -55 39632 18 43/0 

DAMAGEPLAN Save Me (fkktra/EEG) 844 +91 31066 7 6013 

FUEL Million Miles (EpcCI 834 +4 23231 9 5112 

PUDDLE OF MUDD Heel Over Head (Geffen) 763 +183 23367 3 5513 

KORN Y' All Want A Single (Immortal/Epc) 728 -5 25207 8 5110 

SEVENDUST Broken Down (TVT) 706 - 35 20749 7 5211 

JET Cold Hard Bitch (Ekktra/EEG) 689 -184 35036 8 5218 

L0 PRO Sunday (Geffen) 649 - 50 15894 8 4911 

LtNKINPARK Lying From You (Warner Bros.) 619 - 246 22729 4 4714 

KID ROCK Jackson, Mississippi (Top Dog/Atlantic) 612 -103 18204 5 4717 

3 DOORS DOWN Away From The Sun /Repubkc/UnrversaIl 585 +7 18106 6 34A 
DARKNESS I Believe lnA Thing Called Love (Must...Destroy /Atlantic) 552 +5 15545 13 3811 

P.O.D. Change The World (Atlantic) 532 +52 13654 4 4313 

HOOBASTANK TheReason (IslaMrlWMG) 510 +109 14536 3 3414 

CROSSFADE Cold (Cokmdia) 425 +88 10879 4 4111 

DROWNING POOL Step Up (Windup/ 418 +116 18654 3 46/11 

ILL NINO This Time's For Real (Roadrunned /OJMGI 371 14 9074 5 3311 

SMILE EMPTY SOUL Nowhere Kids (Laval 328 180 9469 15 3610 

APARTMENT26 Give Me More (Atlantic) 327 + 8 6306 6 3110 

THOUSANDFOOTKRUTCH Rawkfist (Tooth &NaaVEMCI 319 +23 21 4 3013 

DROPBOX Wishbone (ReAJgn/Urrversal) 319 +7 7269 5 3211 

HOOBASTANK Out Of Control (lsland/IDJMG) 280 -113 11052 18 2410 

BLINDSIDE All Of Us (fkktra/EEGI 255 -4 5281 5 27/4 

MUSHROOMHEAD Crazy (Repubk/1Jr versair) 230 +14 5783 2 21/2 

TESLA Caught In A Dream (Sanctuary/SRG) 226 + 19 13446 3 1711 

KORN Right Now (Epr) 223 -57 13147 19 24A 
SOIL Redefine (J/ 221 +45 6526 2 2814 

METALLICA The Unnamed Feeling (fkktra/fEGI 206 -100 4720 10 2710 

STATIC -X So (Warner Bros.) 167 +84 4457 1 29110 

JOSH TODD Shine (Todd fntertavianent/XSRECOROS) 166 +5 1974 2 1810 

AUTOMATIC BLACK Go Your Way (Arista) 165 +22 2080 2 1911 

EVERLAST White Trash Beautiful (Island//OJMGI 150 +70 5029 1 1611 

BURDENBROTHERS Beautiful Night (KrtlandTrauma) 150 +22 4512 1 184 
EDGEWATER Eyes Wired Shut (Wrlduo) 144 +25 2167 1 2012 

63 Active Rock reporters Monitored airplay data supplied by Mediabase Research a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 2/15-2/21. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 
placed first Songs below No 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R&R by each reporting 
station Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100i Each daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. 
The Arbdron Company). © 2004. RBR, Inc. 

POWERED 

11FI11:111pp:1SE 

Most Added 
www.rradds.corn 
ARTIST ".í .,... ADDS 

OFFSPRING iCan t Get My) Head Around You (Columbia) 16 

PREITHING Faded Love fY21 16 

DROWNING POOL Step Up /Word up) 11 

STATICX So 'Warner Bros.) 10 

JET Cold Hard Bitch (flektra /EEC) B 

KID ROCK Jackson, Mississippi trop Dog / Atlantici 7 

UPO Free /Nitrus) 1 

ATOMSHIP Pencil Fight (Wind up) 5 

Most 
Increased Plays 
ARTIST 

" .: .ASE, S 

TOSS 
PLAY 

KRUSE 

LINKIN PARK Lying From You (Warner Bros.l +246 

JET Cold Hard Bitch /flektra /EfMI +114 

PUDDLE OF MUDD Heel Over Head (Gelten) +183 

SHINEDOWN 45 (Atlantic) +150 

TRAPT Echo (Warner Bros.) +149 

A PERFECT CIRCLE The Outsider (Virgin) +125 

GODSMACK Re Align (Republic /Universal/ +111 

DROWNING POOL Step Up (Windup) +118 

LOSTPROPHETS Last Train Home (Columbia) +111 

HOOBASTANK The Reason (Island /IDJMG) +109 

Most 
Played Recurrents 
ARTIST ' , -_- 

LINKIN PARK Faint (Warner Bros.) 

STAIND So Far Away (flip /flektra /ffG) 
TRAPT Headstrong (Warner Bros.) 

CHEVELLE Send The Pain Below Iv) 
DISTURBED Liberate (Reprise) 

SEETHER Gasoline (Wind up) 

AUDIOSLAVE Show Me How To Live (Interscope /Epic/ 

SMILE EMPTY SOUL Bottom Of A Bottle (Laval 

MUDVAYNE Not Falling (Epic 

AUDIOSLAVE Like A Stone ilnterscoperfpic) 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.com. 
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EventTape' 
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KeyTags 
StadiumCups 

FirstFlash! 
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OUT OF THE BOX 

HIOZ SAN DIEGO 

KXXR MINNEAPOLIS 
WZZN 
WZTA MIAMI 
WNVE ROCHESTER 
WAQX SYRACUSE 
WTPT GREENVILLE 
WRUF GAINESVILLE 
WJJO 1.IMADISON 

WBYR FORT WAYNE 
WRTT$HUNTSVILLE 
KFRQ ' MCALLEN 
KÇCG 

KXFX ANTA ROS 
HRZR AFRESNO 
HRQR CHICO 

HRFR. /BAKERSFIELD 

CHICAGO 

FADED LOV 

pr53 INSTORES 

4.06.04 
FROM THE ALBUM & VIDEO GAME 
22NDtENTURYLIFESTYLE 
EPISODE / /RUSTANDTHESUPERHEROES 
SEXDRUGSANDSOUTHERNCITYROCK 

MNN.PRETHING.COM 
4 WWW.V2RECORDS.COM 
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86 Rat February 27, 2004 

MRµ 

Don Harrison 
PD. KXFX (The Fox)/ 

Santa Rosa, CA 

.ACTIVE ROCK 

What I'd like to see more of in 2004 
is common sense. This month KXFX 
(The Fox) /Santa Rosa, CA had Fox - 
fest. featuring Sevendust, Ill Nino and 
Element 80. More than 1.300 tickets 
were sold. That is 1,000 more than in 

Portland, PR and 500 more than in 
San Francisco. Yes, it's true small 
markets do sell tickets and records. All 

,1 you need to do is look at what songs 
we're playing and what music other 

Bay Area stations are not spinning. Solve the puzzle and win the prize. 
Radio stations need to do a better job of supporting shows and art- 
ists. It's about the music. not how fucking cool you and your station 
are. Sevendust put on a great show. "Enemy" and "Broken Down" 

get great phones and test huge 
with our audience. Korn and Dis- 
turbed are easy adds, but Jet also 
rock and work for this format. I 

love Tool, but I think I like A Per- 
fect Circle even more. I can't get 
"Outsider" out of my head. Every 
song on Audioslave's album could 
be a hit single. I know we are 

` short on rock stars, but I think we 
can get by with a few more super- 
groups. I'm looking forward to Vel- 
vet Revolver. I saw them perform 
last year in Hollywood and can't 
wait to get "Slither" on The Fox. 

FOXFEST A SLY SUCCESS talon of 

Sevendust (I) mugs with KXFX morning guy Ltlazy 

at Foxiest 

At Active Rock. Offspring's "(Can't 
Get My) Head Around You" and 

PreThing's "Faded Love" share the 
Most Added position. Offspring pull in 

WRIF /Detroit: KISW/Seattle; and WBZX/ 
Columbus. OH. Fans of PreThing in- 

clude WAAF /Boston, KXXR /Minneapo- 
lis and KIOZ/San Diego ... Drowning 
Pool ("Step Up ") have been on at 
KEGL/Dallas since late January and get 36 spins this week. A lot of 
great stations are already on board. and "Step Up" was added this 
week by stations including KUFO /Portland. OR: WLZR/Milwaukee; and 

KPOI /Honolulu ... I'm still crazy about "So" by Static -X; 10 stations 
clicked the add button this week ... This is the official add week for 

UPO, and their "Free" is beginning to make some noise. WAAF added 
it a couple of weeks back and is giving it more than 20 spins a week 
in response to great listener feedback. Now KORC /Kansas City: 
WNOR /Norfolk; WXOR /Greenville. NC: and KILO /Colorado Springs 
are among those joining the land of the free ... Hefty spin increases 
give several tracks a nice boost on the chart. Check out the newest 
singles from Linkin Park, Jet and Puddle Of Mudd ... MAX PIX: 
ATOMSHIP "Pencil Fight" (Wind -up) - CPMn Maxwell. Active RecckAlock Editor 

Record Of The Week 
ARTIST: Seemless 
TITLE: Seemless 
LABEL: Losing Face 

Boasting a roster than includes former members of Killswitch 
Engage, Shadows Fall, Overcast and Medium, you'd figure Seem - 

less were content to travel the same metakore road with their 
self- titled debut. But the four -piece takes a refreshing detour 
into the sludgy backwater bergs of grunge and stoner rock. Picture all the grit arid 

groove of Badmotorhnger -era Soundgarden, late Kyuss/early Queens Of The Stone 
Age, Corrosion Of Conformity's Blind and, of course, Sabbath. Check out the bot- 
tom -heavy grooves of "Soft Spoken Sanity" or the diesel exhaust of "The Wanderer." 

On the more sublime tip, "Endless" sees the boys forming their own "Planet Cara- 
van" with watery guitar textures and stony, alien atmopsheres.Then there's "The Cri- 
sis" - a high- octane burner that drives a tanker full of Kyuss and COC headfirst 
into Sabbath and Motorhead's tour bus. - Frank Correia, Rock Specialty Editor 

ARTIST: Drowning Pool 

LABEL: Wind -up 
ly FRANK CORREIA /ROCK SPECIALTY EDITOR 

Dallas -based foursome Drowning Pool 
were a lean. mean fighting machine 

in peak condition when tragedy knocked 
the band, its label and its fans for a loop. 
Powered by the hit single "Bodies." the 
group's debut album. Sinner, went plati- 
num within six weeks of its release; the 
group gave a body -slamming perfor- 
mance at Wrestlemania XVIII; and not 
only were they on Ozzfest for a second 
consecutive year. fan reaction pushed 
them up to a main -stage slot. Then, on 
Aug. 14. 2002. during an Ozzfest stop in 
Virginia. frontman Dave Williams was 
found dead on the band's tour bus. 

Rumors flew that Williams was an- 
other casualty of the rock 'n' roll lifestyle. 
but an autopsy revealed that the singer 
had died of an undiagnosed heart condi- 
tion, cardiomyopathy. In the wake of Wil- 
liams untimely passing. the group's sur- 
viving members- bassist Stevie Benton. 
guitarist C.J. Pierce and drummer Mike 
Luce - set out to honor the singer with 
Sinema, a DVD containing footage sub- 
mitted by fans and friends of Williams 
alongside live footage of the group. Wind- 
up Records helped fulfill Williams' goal of 
buying a house for his parents by donat- 
ing the first $250,000 in profits from 
Sinema to the cause. 

While the group was down. they cer- 
tainly were not out. It took a good four 
months for the band to start rehearsing 

Ohl 

again. but once they were ready, they 
sifted through hundreds of demos and 
auditioned six singers before finding their 
ideal replacement. Los Angeles tattoo art- 
ist Jason "Gong" Jones. Meeting through 
mutual friend Sonny Mayo (Snot. Amen. 
hed PE). Jones and DP hit it off not only 
in the studio. but in the strip clubs as 
well. Benton and the boys knew they'd 
found their man. 

The slobberknocker single "Step Up" is 
the first taste of Desensitized, the group's 
sophomore effort for Wind -up. due out 
April 20. It can also be heard on the 
soundtrack to The Punisher, hitting retail 
March 23. And from the opening bell of 
"Step Up," the Pool boys come out of their 
corner swinging. "Step Up" contains tes- 
tosterone- fueled rifTage, skull- cracking 
beats and more hooks than a prizefighter 
on Red Bull and ephedrine. "If you wanna 
step up/You're gonna get knocked down," 
growls Jones. who continues Williams' 
légacy without sounding like a clone. Let 
the bodies hit the floor again. 

-i. T0P2O SPECIALTY ARTISTS, 

1. DAMAGEPLAN (EkktrWEEG) "New Found Power" 

2. GOD FORBID (Century Media) "Better Days" 

3. PROBOT (Southern Lord) "Centuries Of Sin" 

4. CANNIBAL CORPSE (Metal Blade) "Severed Head Stoning" 

5. PRONG (Locomotive "Scorpio Rising" 

6. BYZANTINE (Prosthetic) "Stick Figure" 

7. SCARS OF TOMORROW (Victory/ "From My Existence" 

B. HYPOCRISY (Nuclear Blast) "Eraser" 

9. RED TAPE (Roadrunner //OJMG) "Stalingrad" 

10. ICED EARTH (SPY) "Declaration Day" 

11. STAMPIN' GROUND (Century Media) "A New Darkness Upon Us" 

12. CASUALTIES (Sideonedummy) "Unknown Soldier" 

13. VEXT (Lakeshore) "Declaration" 

14. APARTMENT 26 (Atlantic) "88" 

15. MADBAII (Thorp) "For My Enemies" 

16. INTO ETERNITY (Century Medial "Splintered Visions" 

17. SOIL (J /RCA) "Redefine" 

18. PREMONITIONS OF WAR (Victory) "The Octopus" 

19. VITAMIN F (Rmedial "Crow" 

20. SEEMLESS (Losing Face) in My Time Of Need" 

Ranked by total number o / shows reporting artist. 
J 
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,ALTERNATIVER__ Febru,,ry 21. 2004 R&R 87 

Songs For The 
Neo Generation 
Just kidding. These are simply good songs 

knew if I stuck the word two in a sentence, you'd 
all perk up and go, "What? What'd he say about 'neo 
music' for the new neo format ?" Frankly, I need to find 
new, neo ways to grab your attention on new music. I'm 
all tuckered out from last year's screaming fits about 
"Songs You Missed!" "Songs You Should Be Playing 
Now, Dammit!" "Songs It's Not Too Late to Play!" 
"Songs Max Would Have Missed If He Were Still in 
Radio!" and the like. 

Before I cast these worthy offerings 
before you like pearls before swine, let 
me say one thing fer sure: OutKast 
were a wakeup call for the format. 
Even the half of you who didn't play 
1-ley Ya!" are now wondering how 
much rap and hip -hop you can get 
away with. 

The proof is in how quickly Cy- 
press Hill and Jay -Z are infiltrating Al- 
ternative. Not to mention the growing 
phenomenon of "underground hip - 
hop," as championed by Atmosphere. 
If you went to me of their gigs, you'd 
see that their audience is your audi- 
ence. KROQ /Los Angeles; WXRK/ 
New York; KITS /San Francisco; 
WXTM /Cknrland; KNRK /Portland, 
OR; and other tastemaker stations fig- 
ured that out last year. 

But there's so much more. The di- 
versity of new music is as stunning as 
ever. Will the format's groovy new 
attitude allow Alternative to expand 
and breathe a little? Just look at what 
Phil Manning is doing with KNDD up 
in Seattle. Muse, Postal Service, Death 
Cab For Cutie and other left -of -center 
choices are flooding the airwaves. 
Why, only last week Phil said to me, 
"Why do you bother calling here?" 
But that's beside the point. Here none, 

some songs you can't miss. 

NLILD. 

"She Wants To Move" 
Label: Virgin Records 

Why? Funky, catch); sexy. The for- 
mat's always been a little leery of these 
guys, but the right song may finally 
have cone along. They gave m a great 
album in 2002 called In Search Of, but 
you weren't paying attention at the 
time. The new LP, Fly or Die, is due out 
in Mari. "She Wants to Mow" is more 
pop than raptly hip -hop, just like "Hem 

Ya!" That's why the right time may tic 
now, for you and for them. 

The Few, The Proud, The Brave. 
New & Active on the R &R chart. 
Three new adds last week. Over 15 

'tations failing around with it. The 

E 17 .7 

notables include WXRK; WFNX /Bos- 
ton; WKRL /Syracuse; WOCL /Orlan- 
do; and WWCD /Columbus, OH. 

Ilk 

"Cherry Blossom Girl" 
Label: Astralwerks 

Why? Because you can only plays 
much Linkin Park, Incubus and 5cv- 
endust before your head explodes. I 

love all those bands, and so do radio 
and everyone who's ever listened to 
the radio in the last 50 years. Howev- 
er, we get to enter the chill nxm and 
calm down a little bit with these guys. 

Oh, yeah, they're French - and 
they're the only import from France 
I'm digging these days. Huge under - 
ground buzz on them for the past few 
years. Their music has appeared in the 
movies Go, The Virgin Suicides and lust 
in Translation and on the TV show Fe- 

licity. This song is poppy, light, eerie, 
ethereal, ambient and very catchy. 

The Few, The Proud, The Brave 
Looks like only specialty play so far. 

The label may start attacking us for 
real in March or April. I heard Nick 
Harcourt play them on Morning Be- 

comes Eclectic on KCRW here in L.A. 
last week. 

Nllw 

"Time Is Running Out" 
Label: Taste Media 

Why? We need something to fill the 
gap between Radiohead albums. 
Muse, too, are from acmac the pond. 
Let the wailing, teeth- gnashing and 
caterwauling begin! The aforemen- 
tioned Phil Manning was raving about 
this 2003 import from the day The End 
blew up Seattle back on Dec. 19. Re- 
cently picked up by Warner -Bros. 
Alas, it's not quite Radiohead. The 
songs are actually more accesrsible for 
radio. Time Is Running Out" is a roll - 
er -coaster ride of emotions and musi- 
cal anger and angst. ht's rough and me- 
lodic. It will surprise you with ils twists 
and turns. 

the Few, The Proud, The Brave 
K\ I )D, KITS and KWOD /Sacramen- 
to are all out front; 12 more am spin- 
ning casually. There's a bit of a vibe 
building, so expect to see and hear 
more about this in the weeks to come. 

Yeah Yeah Yeats 

"Maps" 
Label: Dream Works/ 

Interscope 

Why? We miss Si uxie & The Ban- 

shees. But that's not really a fair com- 
parison. It's just that lead singer Karen 
O evookes Siouxsie on this very haunt- 
ing song. The band has been an Indic 
punk darling for a couple of years 
now. Fever to Tell is their first full - 
length on a major label. Yes, it's out of 
the garage and on to the radio. Sur - 
rounded by the dull roar of what pass- 
es for mainstream Alternative these 
days, "Maps" stands out like Saunn's 
eye in the night sky over Mordor. 

Covers, Covers Everywhere 
Limp Bizkit's doing it. So are No Doubt, 311, Foo Fighters 
and Michael Andrews with Gary Jules. The soundtrack to 
the new movie 50 First Dates is chock -full of covers. 
Sometimes a cover serves as the launching pad for a 
band's career. Sometimes it revives a band's career. And 
sometimes bands just get lazy. 

Here in the Alternative Bat Cave at R &R World HO we were sitting 
around the other day performing our usual afternoon duties - pretty 
much nothing - and came up with some other covers wed like to 
hear. Music Editor Frank Correia (who didn't think any of my ideas 
were funny) and Associate Radio Editor Keith Berman assisted with 
this nonsense. 

ORIGINAL ARTIST Song 

MORRISSEY Hairdresser On Fire 
DEPECHE MODE Personal Jesus 
PRETENDERS Back On The Chain Gang 
FRANKIE GOES TO HOLLYWOOD Relax 
VIOLENT FEMMES Blister In The Sun 
BOOMTOWN RATS I Don't Like Mondays 
WALL. OF VOODOO Mexican Radio 
KIM WILDE Kids In America 
CULTURE CLUB Karma Chameleon 
THE BEATLES Ob- La -Di. Ob -La -Da 
THE ROLLING STONES Monkey Man 
MADNESS Our House 
THE VAPORS Turning Japanese 

Should Be Covered By 
Eminem 
Switchfoot 
Scott Weiland 
Tool 
Blink -182 

The White Stripes 
Ozomatli 
Kid Rock 
Trapt (or Staind) 
The Offspring 
Jet 
Moby 

Godsmack 

The Few, The Proud, The Brave 
Not a bad little group so far. Enough 
of you to make it New & Active on the 
chart. Twelve adds this week alone. A 
nice handful spinning vigorously, in- 
cluding KNDD, CIMX /Detroit, 
KHRO /E1 Paso, KRBZ /Kansas City 
and KFMA /Tucson. 

lams 
"Stalingrad" 

Label: Roadrunner 

Why? Let us not forget the gritty, 
Ply, raucous sound of nck! The first 
time I got my own copy of the album 
and listened to it in my office, I could 
have sworn I had heard this song on 
the radio already. Turns out I had been 
hearing my next-door neighbor, Mu- 
sic Editor Frank Correia, blasting this 
song over and cover for weeks on end 

on his cheesy 7-Eleven stereo. Sounds 
much better on my patented R &R Alt - 
Stereo unit. 

The album, Radio christ, is actually 
chock-full of radio-ready material, but 
"Stalingrad" is a good starting point. 1 

keep thinking Fugazi 2004. Not bad for 
some lads from Sacramento. Elias Chio: 
and Doug Ingold are on the case, so we 
have great hopes for this at radio. 

The Few, The Proud, The Brave 
The label's not attacking radio, yet. 
The track has been a mainstay on the 
Alternative and Active Rock special- 
ty charts for the past month - and 
still climbing. 

Tks Mals Voila 

"Televators" 
Label: Universal 

Why? Because the cover art looks 
like my big fat head painted gold, with 
a beam of light shooting out of my 
mouth Because I like king sings. Be- 
cause I secretly like bands that sound 
like a cross between Pink Floyd and 

Queen. The sound defies logic and 
forces you to actually cam about where 
this is going. Ah, yes, much like Radio- 
head. Also, you may use the term neo- 

psyclxrttlá here if you wish. Whatever. 
But know this: It's the second track the 
label has worked to radio, and it's 
working better than the first. 

The Few, The Proud, The Brave 
Lots o' specialty spins on over a doz- 
en stations. Eight were brave enough 
to actually add it, plus two new adds 
this week: WROX /Norfolk; and 
WZNE /Rochester, NY. 

Continued on Pope 89 
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POWERED 
JIEOIABASE 

Email: hooks(Dhooks.com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive. #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 

88 ii/RALTERNATIVE TOP 50. 
Ty1 February 27, 2004 

Ill 
1 1 

2 2 

3 3 

5 0 
4 0 
6 Q 
7 1 

10 0 
8 9 

11 

13 m 
15 ® 
12 ® 
17 

9 15 

14 Q 
16 17 

22 Q 
19 19 

18 20 

25 

20 22 

27 ® 
23 

21 25 

31 ED 

26 ® 
28 

24 29 

29 

30 

44 a 
33 a 
34 

38 e 
32 36 

43 a 
40 

48 

46 

36 41 

41 42 

37 43 

39 44 

45 45 

35 46 

42 47 

47 48 

50 49 

ARTIST TITLE LABEL 

INCUBUS Megalomaniac (Epic) 

IINKIN PARK Numb (Warner Bros.) 

AUDIOSLAVE I Am The Highway (lnterscoge /Epic/ 

BLINK 182 I Miss You (Geffen) 

NICKELBACK Figured You Out (Roadrunwer /IDJMG) 

LOST PROPHETS Last Train Home (Columbia) 

THREE DAYS GRACE II Hate) Everything About You (Jive) 

FINGER ELEVEN One Thing (Windup) 

JET Are You Gonna Be My Girl (Elektra/EEG) 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 

AFI Silver And Cold (Dream Works/Interscopel 

311 Love Song (I/demo/Maverick 

STORY OF THE YEAR Until The Day I Die (Maverick/Reprise) 

HOOBASTANK The Reason (Island/ICJ/VW 

OFFSPRING Hit That (Columbia/ 

A PERFECT CIRCLE The Outsider (Virgin) 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

TRAPT Echo (Warner Bros.) 

COURTNEY LOVE Mono (Virgin) 

LIMP BIZKIT Behind Blue Eyes (fIlp,lnterscope) 

JET Cold Hard Bitch (Elektra/EEG) 

F00 FIGHTERS Darling Nikki (Roswel(/RCAI 

PUDDLE OF MUDD Heel Over Head (Geffen) 

YELLOWCARD Ocean Avenue (Capitol) 

STAIND How About You (fbp/Elektra/EEG) 

LINKIN PARK Lying From You (Warner Bros.) 

WHITE STRIPES I Just Don't Know What To Do With Myself (714dMaWV2) 

GODSMACK Re -Align (Republic/Universal( 

BLINK 182 Feeling This (Geffen) 

PHANTOM PLANET Big Brat (Daylight/Epic) 

LO -PRO Sunday (Geffen) 

VINES Ride (Capitol) 

STROKES Reptilia (RCA) 

3 DOORS DOWN Away From The Sun (Republic/Universal) 

LIVING END Who's Gonna Save Us? (Reprise) 

PUDDLE OF MUDD Away From Me (Gelten) 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

P.O.D. Change The World (Atlantic) 

CYPRESS HILL What's Your Number? (Columbia) 

OFFSPRING )Can't Get Myl Head Around You (Columbia) 

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

BRAND NEW Sic Transit Gloria...Glory Fad (Triple Crown/Razor & Tie/ 

HOOBASTANK Out Of Control ( /sland/10JMG) 

NO DOUBT It's My Life (lntersccpel 

BLINDSIDE AO Of Us (flektra /EEG) 

CRYSTAL METHOD Born Too Slow (V2) 

FUEL Million Miles (Epic) 

SEVENDUST Broken Down (TVT) 

APARTMENT 26 Give Me More (Atlantic) 

YEAH YEAH YEAHS Maps (Dream Works/(ntersccpel 

TOTAL 

PLAY$ 

2754 

2511 

2149 

2060 

2036 

1905 

1794 

1720 

1678 

1569 

1516 

1508 

1502 

1466 

1440 

1413 

1280 

1245 

1156 

1156 

1003 

998 

992 

992 

810 

807 

782 

756 

745 

733 

723 

647 

609 

571 

541 

540 

509 

484 

476 

471 

414 

401 

398 

369 

340 

339 

336 

321 

295 

290 

. - 
PLATS 

-20 

23 

84 

*138 

+85 

+ 55 

-44 

+119 

145 

+ 29 

+ 168 

+ 183 

+34 

+267 

283 

+78 

-44 

+137 

-5 

-11 

+ 192 

149 

+234 

+16 

327 

+208 

+2 

+6 

.129 

+76 

+88 

+210 

+ 68 

+33 

+75 

-42 

+91 

+55 

+145 

+133 

-96 

-27 

-74 

-96 

-12 

175 

-83 

13 

.4 

+108 

TOTAL 
AUDIENCE 

100) 

201974 

172004 

146366 

135525 

101850 

112921 

128441 

113564 

136414 

86981 

94308 

114711 

101622 

98885 

79185 

80035 

82432 

68017 

57142 

64387 

87312 

63415 

51948 

38657 

43111 

64960 

71855 

43770 

71808 

34544 

28559 

35433 

34402 

21467 

22224 

22858 

39091 

16003 

58671 

46017 

30432 

20638 

20680 

26999 

11935 

13553 

14586 

12948 

8901 

21963 

WEEKS ON 

CNANT 

8 

24 

21 

9 

13 

10 

35 

17 

24 

13 

14 

5 

24 

5 

15 

12 

32 

6 

8 

12 

5 

16 

3 

8 

14 

3 

1 

12 

19 

5 

6 

2 

6 

6 

4 

18 

4 

3 

2 

2 

15 

9 

18 

14 

2 

11 

8 

4 

4 

1 

TOTAL STATIONS. 

ADDS 

8010 

7310 

7310 

7311 

6313 

7411 

6710 

6111 

7210 

6911 

6311 

6912 

6211 

7112 

6910 

7011 

5010 

6413 

6510 

4410 

5918 

4410 

6213 

5810 

5510 

54114 

4210 

3510 

4510 

5211 

4611 

5418 

5112 

3210 

4412 

2910 

3213 

3610 

3816 

43122 

2610 

2210 

2410 

1810 

3014 

3810 

2010 

2212 

2310 

28110 

Most Added' 
www. rradds. com 

A.' 5' -._ ubf:.J, 

OFFSPRING ICari t Get My) Head Around You /Columbia/ 

LINKIN PARK lying From You (Warner Bros) 

YEAH YEAH YEAHS Maps (Dream Works/lnterscgoer 

STILLS Still In Love Song IVice'Adannci 

STELIASTARR My Coco (RCA) 

JET Cold Hard Bitch (fkktraEEG) 

VINES Ride rCaprrdl 

CYPRESS HILL What's Your Number? (Columbia/ 

N.E.R.D. She Wants To Move (Virgo) 

PREITHING Faded Love /V2( 

Most 
Increased Plays 
ARTIST. 

VINES Ride /Cappro/I 

HOOBASTANK The Reason ilsland7DJMGl 

PUDDLE OF MUDD Heel Over Head IGeltenl 

LINKIN PARK Lying From You (Warner &as) 

JET Cold Hard Botch (EkkuaEEGI 

311 Love Song (Yokano/Marerick) 

AH Saver And Cold /OreamWoras/Interscoypel 

CYPRESS HILL What's Your Number? (Calmbial 

BLINK 182 I Miss You /Geffen/ 

TRAPT Echo (Warner Bros.) 

Most 
Played Recurrents 
ARTIST 

WHITE STRIPES Seven Nation Army (77iiidMrYY71 

TRAPT Still Frame (Warner Bros.) 

STAIND So Far Away (FIFVEkktraEEG) 

LINKIN PARK Faint (Warner &os.) 

AUDIOSLAVE Like A Stone Ilnterscopefprl 

CHEVELLE Send The Pan Below /foci 

TRAPT Headstrong (Warner Bros.) 

CHEVELLE Closure /Epcl 

AUDIOSLAVE Show Me How To Live llntersciçe/Eoc) 

QUEENS OF THE STONE AGE No One Knows *teams) 

ADDS 

u 
1/ 

11 

1 

9 

1 

1 

0 

0 

1 

TOTAL 

PL NI 

KNEW 

+270 

+267 

+234 

+2N 
+192 

+113 

+1N 
+119 

+139 

+137 

TOTAL 
PLAYS 

145 

141 

123 

015 

664 

654 

610 

602 

592 

591 

81 Alternative reporters Monitored airplay data supplied by Mediabase Research a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 

of 2/15 -2/21. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No 20 are moved to recurrent after 20 weeks on the chart -Most Added is the total number of new adds officially reported to R6R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100) Each daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. 
The Artsron Company). © 2004, R&R. Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Dig Library -FAST Hooks 
fr Custom Production - Callouts, Montages & Video Hooks 

fr Digital, Clear, Consistent fr 70,000+ Song Library 

All Formats & International Titles On -Time Delivery 
11 
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Songs For The Neo Generation 
Continued from Page 87 

Clisesky 

y10:1 5:00 
Label: Aezra Records 

Why? Because it's a tight, bouncy little pop 
tune. Sort of Green Day meets Up With People by 
way of Polyphonic Spree. Alt pop? Does that 
make any sense whatsoever? Well, maybe this 
does In the gaups hometown of Dallas, KDGE 
is banging it and it's calling out great It may take 
a couple of spins to really get it, but sometimes 
the best songs start that way, right? 

PP. PP. ALTERNATIVE 

The Few, The Proud, The Brave The afore- 
mentioned KDGE, as well as KHRO; WBUZ/ 
\ashville; WXTW /Ft. Wayne, TN; and WZNE. 

Rizzo' Rascal 

"Fix Up. Look Sharp" 
Label: XL/Matador 

Why? Because it's buzzin'. Riding that great 
Jay -Z /Cypress Hill /Atmosphere/N.E.R.D. 
wave that's sweeping the land, the little London 
boy who could is often compared to 50 Cent. I 

hear more of an elettronica version of Prince 
myself, but it's funky and infectious, so pay 
close attention. The hipsters are all over this. 

The Few, The Proud, The Brave: Over a 
dozen of our brethren are spinning this in spe- 
cialty guise. Be on the lookout for actual adds 
pouring in over the coming weeks. 

Honorable Mention 

There's much more out there we couldn't fit 
in here this week. Check out The Fire Theft, 
Modest Mouse, Vast, Radio 4, HorrorPops, 
Edgewater and Von Bondies, just to name a 
few. We'll be back at you with more listening 
assignments in the Alternative special coming 
up in a few weeks. 

he newborn Saturn is keeping In- 
cubus at the top of the chart for an- 

other week ... Blink -182 squeak up an- 
other notch. going 5 -4 ... Nickelback 
hold their bullet and claim the No. 5 slot 
... Lostprophets keep steady at No. 6 
... Finger Eleven quietly move to No. 8 
from the bottom of the top 10. I told you 
this was something to keep an eye on. 
Could it go all the way? ... As usual. the 
teens represent the real battleground, with bullets and upward move- 
ment from No. 10 to No.18. Most notable are AFI going 13 -11. 311 
moving 15 -12, Hoobastank climbing 17 -14, and Trapt shaking the tree 
22 -18 ... As one Jet track comes down. another shoots skyward. "Cold 
Hard Bitch" goes 25 -21 this week ... Puddle Of Mudd take only three 
weeks to go from New & Active to No. 23 ... And how 'bout those 
Vines? After only two weeks. "Ride" is now at No. 32 with eight nice 
new adds this week. The video is very cool ... By the way, don't over- 
look Blindside. Another four adds this week, and they hold steady at 
No. 45. Ignore at your peril! ... Most Added: Offspring, Linkin Park, 
Yeah Yeah Yeahs, The Stills. Stellastar, Jet. Vines ... Most Should 
Be Added: Blindside, Fire Theft, Just Jack. 

-Max WW1, Alternate taw 

February 27, 2004 RiR 89 

ARTIST: Yeah Yeah Yeahs 

LABEL: DreamWorks /Interscope 
p FRANK CORREIA /ALTERNATIVE SPECIALTY EDITOR 

Hype. We've all been subjected to it. 
We've all been disappointed by it. 

Movies, music. the 6:00 news - yes, hype 
is the prime mover in mass media uni- 
verse. Didn't Chuck D and Flavor Flay 
warn us about believing the hype way 
back in '88? 

Unless you've been living in a cave for 
the past year or so. you may have noticed 
a healthy amount of hype surrounding a 
certain New York trio. In fact, before 
Yeah Yeah Yeahs even released their full - 
length debut for Interscope, there was 
enough hype to crash a Star Wars mes- 
sage board. A couple of EPs, coupled with 
an amazing stage show. had press. A &R 
and fans buzzing over the next big thing 
outta the Big Apple. and for good reason. 
With Yeah Yeah Yeahs you can get down 
on your knees, fold your hands together 
and fully believe in all the hype. 

Simply put. Yeah Yeah Yeahs are ev- 
erything rock 'n roll should be. A raucous 
collision of punk, new wave. disco sleaze, 
art rock, pop, blues and a kitchen sink full 
of vodka, the slim trio packs enough 
power behind their punch to floor the 
most jaded of critics. Onstage, the confla- 
gration is made that much greater by 
frontwoman Karen O, who drenches her- 
self in beer, rips her fishnets. poses. 
pants. shrieks and howls one minute. and 
then opens her heart with wrenching ear- 
nestness on slower numbers. Drummer 
Brian Chase provides backbeats that can 
shift between jazzy interludes; tribal 
bombast: and subtle. understated beats. 
Meanwhile. stick -thin guitarist Nick 
Zinner dreams up haunting leads to ac- 
company Karen's sadder moments before 

dive- bombing into an explosion of distor- 
tion for her wild abandon. Bass? Who 
needs bass? 

Fever to Tell. the band's Interscope full- 
length debut. delivers on every promise 
and then some. This album is neck and 
neck with The White Stripes' Elephant 
for Best Alternative Album of 2003, and 
the hip underground kids have been rel- 
ishing every lick for the past 12 months. 
"Date With the Night" is a revved -up, bar - 
hopping bash 'n' slash punker that's the 
perfect one -night stand. Karen goes com- 
pletely off the wall with rockers like 
Tick" and "Man." and tracks like "Rich," 
"Black Tongue" and "Pin" are too good to 
ignore. 

Finally. mainstream Alternative is get- 
ting hip to Karen & Co.'s cool factor. 
"Maps" is an achingly poignant portrait 
of missing your loved one. and Karen 
evokes Siouxsie Sioux and Chrissie 
Hynde with her beautiful, longing voice. 
Stations getting it include KRBZ/Kansas 
City. WROX/Norfolk. KFMA/fucson and 
KHRO/EI Paso. Spins are inching up in 
major markets thanks to KROQ/Los An- 
geles, KITS/San Francisco. WNFX/Bos- 
ton and CIMX/Detroit. But don't believe 
the hype - the music will give you more 
than enough to believe in. 

IMP IF IP %Mr NIMMENFINM 

MEIII..CHANGE STATIONS? NEVER. 
INTUMVE? IMAGINATIVE? INFORMED? 
He's a listener with the power to help pu in the next ratings 
period. Reward him with a station decal from Communication 
Graphics and watch your market she grow. 

THE DECAL CO'.'PANY 

MONT COLONS. LMMS-LASTINM. 

t.= 
SMMAMLE. MIAMI-RESISTANT. 
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90 RAP ALTERNATIVE 
ee February 27, 2004 

America's Best Testing Alternative Songs 12 

ABATE THE For The Week Ending 2127/04 

16noIIm rf ;11) 1i 1s1 

Persons Men Women 
Artist Title (Label) TW LW Familiarity Burn 18-34 18-34 18-34 

FINGER ELEVEN Orr Thing Mid e/ 4.15 1.15 71% 13% 4.01 3.81 421 

BLINK-112 I Miss You Se/MN 4.12 4.12 N% 14% 4.03 4.05 411 

SWITCIIFIYT Men* To Live OarkslrCaeeeel 4.N 4.15 01% 22% 441 4.164 4.13 

STORY OF TIfE YEAR Unti The Day I Die l e ar kA awed 4.11 4.10 01% 17% 3.93 3.p 4.00 

LOSTPROPIIE TS Lat Tram Home A"akeakiid 431 413 72% 19% 3.51 317 3.06 

INCUBUS Megalomanic OK/ 4.02 4.10 91% 16% 3.97 4.11 3.66 

LINKIN PARK Nero M'arisa &at) 4.01 4.01 911% 42% 3.11 3.71 4.63 

YELLOWCARO Ocean Avoue /Capron 4.01 4.11 64% 1% 3.65 3.67 4.00 

BLINK -182 Feeling This /Geffen/ 3.00 3.95 91% 21% 3.05 3.92 3.96 

THREE DAYS GRACE II Hate) Everything About You Una/ 3.57 3.97 96% 35% 3.13 3.63 4.01 

NOOBASTANK The Reason aslaWILUMG1 316 - 81% 11% 3.76 3.78 3.74 

AH Sever And Coed /OreamWatslntersce iel 3.04 4.14 611% 11% 3.66 3.73 3.17 

F00 FIGHTERS Daring Nekki (Ronne/RCA/ 3.14 401 66% 11% 3.92 4.91 3.75 

OFFSPRING HI That (Columbia/ 3.12 312 96% 39% 3.72 3.60 3.64 

TRAPT Echo *ems( &a.l 3.11 3.88 71% 12% 3.74 3.57 311 

311 love Song (Marenci Y*anal 3.17 3.85 75% 11% 3.01 317 3.91 

JET Are You Gonna Be My Gel (Endue/HD 313 3.05 17% 34% 315 3.71 3.66 

CHEYELLE Closure /£girl 3.13 3.82 11% 23% 3.85 3.74 3.95 

RED NOT CHILI PEPPERS Fortune faded Mama & J 3.71 3.71 11% 25% 3.70 3.79 3.11 

A PERFECT CIRCLE The Outsider /Vvgwi 3.72 3.76 62% 12% 3.76 3.05 3.16 

NICKELDACK Feared You Out (RoarkunnerfinJAC 3.71 3.69 15% 27% 3.59 3.36 3." 

PUDDLE OF MUDD Away From Me (Geffen/ 3.04 3.71 /5% 27% 3.41 3.32 3.65 

STAIND How About You (l fh trafIG) 311 3.71 31% 23% 3.58 3.31 3.74 

AUDIOSLAVE I Am The Highway anterscope/I c) 3.64 3.61 09% 33% 3.66 3.50 3.60 

LIMP MUTT Behind are Eyes a;rMrwxgor/ 3.47 3.47 11% 38% 3.34 3.21 3.46 

GOOSMACK Re Afgn Republic/Unease 3.47 3.42 65% 19% 3.26 3.15 3.42 

WHITE STRIPES I Just Don't Knew Whet._ Merl NNW) 3.42 57% 11% 3.54 317 3.41 

DARKNESS I Beene In A Tlag_. iARst...Destroy/Arlantk/ 3.39 3.35 83% 30% 3.41 3.23 3.56 

CRYSTAL MEMO Bern Teo SW* IPI/ 3.21 _ 40% 12% 3.719 3.39 3.41 

Iota, sampie size Is 491 respondents 7iM amnia 4rearalilly esMWesatebasedonascakd1.5.1l=6e twhymuch.5.AMwry nsuchl lobe 
hanatily represents the percentage of respondents onto recop itad the song 1eW M represents the number of respondents tensed hey are tired 

of nearing the song Songs must nee 404. famenly ro *PON on survey Sapa compositor is based on persans 12. Penman *mend w the 

Internet Que passed they can tale me must test based on the format mis pro.rnem, RalrfheAirtr cum results are not meant le meek* caAOut 

research The results me intended to show opinions of participants on the the Internet only Ratettle/kw rs a regrind tradrnwk d 
Raterne4hrsrc can 7W RIN spi. s a*aable M kcal ,a . aaaee by Wiry nó-377 -SJM. RMelbeN telc.aw den e M*dM by 
ANaa/ase Rowan e Menge N Peealen Role AWaente 

,r TOP2O SPECIALTY ARTISTS 

1. MODEST MOUSE (Epic/ "Float On" 

2. YEAH YEAH YEAHS (OreamWorks/Intersccpel "Maps" 

3. DESCENDENTS (Fat Wreck Chords) "Nothing With You 

4. AIR (Astralwerks/EMCI "Cherry Blossom Girl" 

5. DIZZEE RASCAL (Matador) "Fix Up, Look Sharp" 

6. WALKMEN (Star TimerRedInk) "The Rar 

7. MUSE (East West Warner Bros.) "Time Is Running Out" 

8. START (Nitro) the 1.2,3,4" 

9. MURDER BY DEATH (Eyeba&ll "Ki6bot 2000" 

10. CHEMICAL BROTHERS (Astralwerks/fMC) "Get YouriuH High' 

11. STELLASTARR (RCA) "My Coco" 

12. ROY (Fueled By Ramenl 'Something That's Real" 

13. ROBBERS ON HIGH ST. (New Liner -Hot Sluts (Say I Love Your 

14. VAST (Foudixsixl "Thrown Away" 

15. VERRA CRUZ (Crazeltownl "Soul Collides" 

16. N.E.R.D. (Ste Trak/Virgini She Wants Me To Move" 

17. PILOT TO GUNNER (Arena Rockl "Barrio Superstarrio" 

18. VINES (Capitol/ "Ride" 

19. FRANZ FERDINAND (Domino) "Darts Of Pleasure" 

20. WILLARD GRANT CONSPIRACY (Kimchee) "Soh Hand" 

Ranked by total number of shows reporting artist. 
J 

Record Of The Week 
ARTIST: Tom McRae 
TITLE: Just Like Blood 
LABEL: Unsigned 

For marry, it's not about the destination, but the journey. 
With Tom McRae's acclaimed 2003 release, Asst Like Blood, 
the Suffolk -born songwriter proves himself a broken- heart- 
ed troubadour in search of greener pastures. The followup to his Mercury - 
and Brit- nominated debut in 2000, lust Like Blood flows with denser sound - 
scapes that wind orchestral strings, tear -inducing piano and lush, sometimes 
harrowing atmospheres around McRae's wounded lyrics and delicate- yet -pow- 
erful tones. Sad songs, yes, but there's an inner strength found within the vul- 
nerability. You Only Disappear` unveils its secrets gradually, while "Karaoke 
Soul" brims with bold strings that serve as a counterpoint to McRae's fearful 
lyrics. And the best part is that this wonderful talent is ripe for the plucking. 

Contact manager Erika Schultz. formerly of Hits, at 323 -646 -1061 or psnkt:ppsar' 

ao/.com for more info,and make sure to catch McRae at SXSW '04. - Frank Correia, Rock Specialty Editor 

KR WORKING YOUR RECORßß 
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Monitored Reporters 

89 Total Reporters 

81 Total Monitored 

8 Total Indicator 

New &Active 
BURDEN BROTHERS Beautiful Night /KirtlanetTraumal 

Total Plays. 251. Total Stations: 16, Adds: 1 

DROWNING POOL Step Up And up) 

Total Plays: 194, Total Stations: 16, Adds: 1 

HIM Join Me /Universal, 

Total Plays: 176. Total Stations: 18, Adds: 1 

TANTRIC Hey Now IMavenck/Repnsei 

Total Plays: 156, Total Stations: 9, Adds: 2 

N.E.R.D. She Wants To Move IVagrnl 

Total Plays: 145, Total Stations: 18, Adds: 6 

EVERLAST White Trash Beautiful /lslandlOJMGI 

Total Plays: 136, Total Stations: 14, Adds: 3 

THRILLS One Horse Town /Virgin/ 

Total Plays: 128, Total Stations: 11, Adds: 1 

KINGS OF LEON California Waiting /RCA) 

Total Plays: 106, Total Stations: 14, Adds: 3 

FIRE THEFT Chan (Rykol 

Total Plays: 102, Total Stations: 11, Adds: 1 

KID ROCK Jackson, Mississippi (Top Dog /Atlantic/ 
Total Plays: 102, Total Stations: 8, Adds: 0 

Soap risked by total plays 

Indicator 
Most Added 

OFFSPRING IGan't Get My, Head Around You caw*, 

PREITHING Faded rove /12, 

STILLS Still In love Song ,ViceíAtlant%u 

Please Send Your Photos 

R&R wants your best snapshotslcolor or black 8 white) 

Please include the names and titles of all pictured and send 
them to: 

R&R. Go Mike Trias: 10100 Santa Monica Blvd.. 
3rd Floor. Los Angeles. CA 90067 

Email: mtriasaradioandrecords.com 
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JOHN SCHOENBERGER 
/tchoanbaryararadloandrecwds. cqn 

TRIPLE A 

Keeping Up With 
The Joneses 
How does Triple A stack up in current airplay? 

It is no secret that Triple A radio draws on a rich li- 
brary of rock music that covers several decades. And 
if you are focusing your efforts on attracting adults in 
the 30- to 45- year -old range, that clearly makes a lot of 
sense. But, unlike many other formats that reach for the 
middle to upper end, Triple A also makes a concerted 
effort to play current music by heritage artists, as well 
as newcomers. 

I decided it might be valuable to 
compare Triple A radio to other con- 
temporary music formats to see how 
we stand up in terms of current air- 
play. Each week R&R's new music - 
tracking system generates an in- 
house currents and recurrents file 
for each format editor to keep tabs 
on how each of his or her stations is 
performing. I took the information 
for the airplay week ended Feb. 14 

to generate the statistics you will see 
on this page. I also decided to give 
you a look at the top 20 recurrent 
and gold songs so far this year. 

Different Goals 
The format that plays the most 

currents by far isCHR /Pop, with an 
average of 59%. If you add to that 
the format's recurrent average of 

24 %, about four out of every five 
songs played at CHR/ Pop are new 
or relatively new. Considering that 
the format is mass -appeal and gen- 
erally targets a very young audi- 
ence, this makes a lot of sense. 

Rock and AC, which target a 35+ 
audience, have current-airplay aver- 
ages at the opposite end of the spec- 
trum, with AC stations averaging 
25% currents and Rock averaging 
22%. Each format adds in only an- 
other 9%10% in recurrents, so these 
programmers are clearly relying 
heavily on the musical heritage that 
defines their formats. 

The rest of the contemporary mu- 
sic formats I compared fall some- 
where in between, with Alternative 
playing 38% currents and another 18% 

recurrents, for a total of 56 °° newer 

2004 Triple A Gold Top 20 
1 U2 Beautiful Day 

2 PETER GABRIEL In Your Eyes 

3 TALKING HEADS And She Was 

4 BLUES TRAVELER Run -Around 

5 CLASH Should I Stay Or Should I Go 
6 R.E.M. Losing My Religion 

7 GREEN DAY Time Of Your Life (Good...) 
8 TALKING HEADS Once In A Lifetime 

9 R.E.M. The One 1 Love 

10 PEARL JAM Better Man 

11 COLLECTIVE SOUL December 
12 TALKING HEADS Burning Down The House 

13 RED HOT CHILI PEPPERS Under The Bridge 
14 U2 Pride (In The Name 01 Love) 

15 PETER GABRIEL Solsbury Hill 

16 BLIND MELON No Rain 

17 U2 Mysterious Ways 

18 CRANBERRIES Dreams 

19 U2 New Year's Day 

20 MIDNIGHT OIL Beds Are Burning 

Source Medabase 24 7 

REM February 27, 2004 

musk. However, with the format's 
recent trend toward rediscovering 
more of its heritage, those percentag- 
es may drop as the year goes on. 

Next are Active Rock, with 37% 
currents and 21% recurrents (a total 
of 58% newer musk), and Hot AC, 
with 34% current and 25% recurrent 
(59%). Each of these formats reach- 
es out to younger adults, mostly in 
the 18-34 range, so playing newer, 
trendier music makes sense. 

A Deeper Look 
Then there's good of Triple A, 

which prides itself on performing 
well in the broader 25-54 range of 
adults. The current average for the 
format is 31 %, and recurrents make 
up another 12%, bringing the aver- 
age for newer, fresher music to 43 °ií 

of the playlist. 
More so than most formats, Triple 

A stations are customized to the 
markets they're in - this is no cook- 
ie-cutter format. Some stations are 
more current- based: Fifteen of the 
stations on the monitored and Indi- 
cator panels are playing 30% cur- 
rents or more. But other Triple As are 
much more library- based, and 14 

stations on the combined panels are 
playing 20% currents or less. The 
rest fall somewhere in between. 

This balance between old and 
new seems to serve well a format 
that wants to hold on tightly to the 
older adult audience that expects to 
hear the artists it can most closely 
identify with but that still has a de- 
sire to learn about new music and 
exciting younger artists. 

At the same time, Triple A is able 
to entice the younger adult who is 

maturing past the hard rock sound 
of Alternative and Active Rock and 
who wants something a little more 
cerebral than what is usually played 
on pop -oriented stations. 

TALK-BACK TO R&RI 
Do you have questions. 

comments or feedback regarding 

this column or other Issues? 

Call me at 310 -788 -1666 

or e-mail: jschoenberger® 
radioandrecords.com 

Triple A Currents 
Airplay information for the week ended Feb 14. 

Current 
R&R Monitored Percentage R&R Indicator 

Current 
Percentage 

WALT/Nashville 53% WOCM/Salisbury. MD 55% 

KCTY/Omaha 50 KNDUBIIIings, MT 41% 

WDOD/Chattanooga, TN 48% KCLC/St. Louis 40% 

KRSH/Santa Rosa. CA 43°x° WAPSiAkron 37% 

WGVX/Minneapolis 36% WWW/Savannah.GA 36% 

WMMM/Mad son 28°° KTBG/Kansas City 35% 

KGSR/Austin 27% WBJBiMonmouth-Ocean 35% 

WRNX/Spnngfield. MA 27% WNCW/Greenville. SC 33% 

WXRT/Chicago 27% KBXR/Columbia. MO 32% 

WOKI/Knoxvalle 26% WVOD/Eláabeth City NC 31% 

WTTS/Indianapolrs 26% WDST/Poughkeepsie. NY 29% 

WBOS/Boston 26% WFPK/Loursville 28% 

WXRV/Portsmouth. NH 26% WRNRiBaltimore 28% 

KTCZ/Mmneapohs 25% WCLZ/Portland. ME 27 

KTHX/Reno, NV 25% WNCS/Burlington. VT 26% 

WZEW/Mobile 24% KTAO/Santa Fe. NM 23% 

KMTT/Seattle 22% KZPUKansas City 21% 

KRVB/Boise. ID 22% WYEPiPitlsburgh 19% 

KBCO/Denver 20% WCBE1Columbus. OH 18% 

WMPS/Memphrs 20% WMVY/Cape Cod. MA 18% 

KINK/Portland. OR 19% WXPN/Philadelphia 17% 

KPRI/San Diego 15% WFUV/New York 15% 

KFOG/San Francisco 10% KBAC/Santa Fe. NM 15% 

KENZ/Salt Lake City 8% KPIG-FM/Monterey 11% 

WDET/Detroit 10% 

Currents By Format 
Airplay information for the week ended Feb. 14 

Current Recurrent 
Format Average Highest Lowest Average 

CHR/Pop 59% 79°° 37 °° 24°, 
Alternative 38% 64 °° 17° ° 18% 

Active Rock 37% 78% 12°0 21% 

Hot AC 34% 65 °° 10°° 28% 

Triple A 31% 55% 8% 12% 

AC 25% 32 °. 3°á 9°° 

Rock 22% 42% 11% 10% 

2004 Triple A 
Recurrent Top 20 

1 HOWIE DAY Parted Time Of Day (Epic) 

2 TRAIN When I Look To The Sky (Aware/Columbia) 

3 JONNY LANG Red Light (ABM/Interscope) 

4 DIDO White Flag (Arista) 

5 WALLFLOWERS Closer To You (lnterscope) 

6 COLDPLAY Clocks (Capitol) 

7 JOHN MAYER Bigger Than My Body (Aware/Columbia) 

8 JACK JOHNSON Wasting Time (Johnson/Universal) 

9 LOS LONELY BOYS Heaven (Or/Epic) 

10 BEN HARPER Diamonds On The Inside (Virgin) 

11 JASON MRAZ You And I Both (Elektra/EEG) 

12 TRAIN Calking All Angels (Aware/Columbia) 

13 MATCHBOX TWENTY Unwell (Atlantic) 

14 JASON MRAZ The Remedy (Elektra'EEG) 
15 NICKEL CREEK Smoothie Song (Sugar Hill) 

16 GUSTER Amsterdam (PalrrvRepnse) 

17 JACK JOHNSON Flake (Enjoy/Universal) 

18 COLDPLAY The Scientist (Capitol) 

19 JACK JOHNSON Horizon Has Been Defeated (Johnsoa Universal) 

20 DAVID GRAY Babylon (ATO/RCA) 

Source Mediabase :4 7 
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the subdudes are back 

ON YOUR DESK NOW 

"Morning Glory" 

II 

the first single from the new album 
MIRACLE MULE' 

See them live @ SXSW, 
Jazzfest, and the 

AAA NON4YOMMvention! 

GOING FOR ADDS 
MARCH 8,9 

www.backporchrecords.com ROOTS ROCR Rr[RK11 

o 'JON Dari ISRun. 1 port, IloR w... 
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94 TR /PLEA TOP 3O 
February 27, 2004 / Fs a 

i 

2 

4 

5 

3 

1 

6 

B 

9 

10 

12 

15 

14 

13 

16 

17 

18 

21 

19 

(Debut> 

ARTIST -'.= .4cí. c 

O NORAH JONES Sunrise (Blue Note/EMCI 

o MELISSA ETHERIDGE Breathe (island /IDJMG) 

© GUSTER Careful (Pa/m/Reprisel 

o INDIGO GIRLS Perfect World (Epic) 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 

THRILLS One Horse Town (Virgin) 

7 FIVE FOR FIGHTING 100 Years (Aware /Columbia) o STING Sacred Love (A &M /lnterscope) 

Q JOHN MAYER Clarity (Aware/Columbia) 

DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 

Q JET Are You Gonna Be My Girl (Elektra/ffGJ 

® SARAH MCLACHLAN Fallen (Arista) 

® JACK JOHNSON Taylor (Brushfire) 

14 DAVE MATTHEWS Save Me (RCA) 

® JOHN EDDIE It You're Here When I Get Back (Thrill Show /lost Highway) 

STEREOPHONICS Maybe Tomorrow (V2) 

e RYAN ADAMS Burning Photographs (Lost Hghway/IOJMG) 

MAROON 5 This Love (Octone /J) 

19 LOS LONELY BOYS Real Emotions (Or/Epic) 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

ROONEY I'm Shakin' (Geffen 

JOSS STONE Fell In Love With A Boy (SCurve/fMC) 

NEB' MO' Let Your Light Shine (Epic) 

3 DOORS DOWN Here Without You (Republic /Universal) 

BIG HEAD TODD AND THE MONSTERS Imaginary Slips /Sanctuary/SRG,' 

JONNY LANG Give Me Up Again (A &M /lnterscopel 

® HOWIE DAY She Says (Epic) 

e MATCHBOX TWENTY Bright Lights (Atlantic) 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 

D STARSAILOR Silence Is Easy (Capitol) 

5 

0 

22 

20 22 

23 ® 
26 (D 
25 

g> 
loot> 

27 

(Debet> 

(Debut> 

T[-A, . I - TOTAL WEEKS ON TOTAL STATgNSI 
,OS PLAYS AUDIENCE CHART ADOS 

00, 

502 +37 28057 7 2110 

495 +73 22980 8 2110 

362 +2 16591 15 2311 

349 +5 21933 9 2210 

336 42 14802 16 2310 

327 +17 15531 12 2310 

322 -12 13315 11 1710 

318 +12 22494 6 2110 

308 +24 14438 7 1810 

292 +21 13959 6 2210 

265 +9 11683 9 1510 

257 +25 17261 22 1810 

252 +4 13577 13 2010 

246 10 14128 17 1910 

232 +8 4507 11 1410 

225 +2 13473 16 2010 

211 +9 8052 4 1413 

194 +27 1541 3 1110 

191 -10 5060 5 1410 

190 +98 12670 1 1513 

170 +6 4482 9 1410 

167 -5 10100 4 1310 

154 +8 3907 5 1310 

143 +14 7776 5 510 

142 +5 4198 3 1210 

131 +23 3430 1 1112 

131 +15 5949 1 1111 

131 +5 10767 14 710 

130 +25 5445 1 1211 

130 +15 2847 1 1010 

24 Triple A reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays tor the 
airplay week of 2/15 -2/21. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the 
larger increase in plays is placed first. Songs below Ng 15 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds 
officially reported to R &R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song Total Audience equals 
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons 
used herein with permission from the Arbdron Company (© 2004. The Arbitron CompanY). © 2004. R &R. Inc 

New &Active 
JOHNNY A. I Had To Laugh (Favored Nations/Red Ink) 

Total Plays: 128, Total Stations: 10. Adds: 0 

VAN MORRISON Everting In June (Blue Note/EMC) 

Total Plays: 127, Total Stations: 12. Adds: 0 

BEN HARPER &own Eyed Blues (Virgin) 

Total Plays: 123, Total Stations: 12. Adds: 1 

WHEAT I Met A Gal (Aware.Columb,ai 

Total Plays: 106. Total Stations: 5. Adds: 1 

MINDY SMITH Come To Jesus (Vanguard) 

Total Plays: 95, Total Stations: 9, Adds: 1 

MATTHEW RYAN Return To Me (Hybrid! 

Total Plays: 88, Total Stations: 8. Adds: 0 

TEARS FOR FEARS Closest Thing To Heaven (Arista) 

Total Plays: 76, Total Stations: 8. Adds: 0 

TRUMAN Morning light (Geffen) 

Total Plays: 70. Total Stations: 6. Adds: 0 

OWSLEY Be With You ftakeview) 
Total Plays: 69. Total Stations: 6, Adds: 0 

MATT NATHANSON Suspended (CAerry/Untversah 

Teti Nix 86, Total Stations: 6, Adds: 0 

Soap mewl by total glee. 

POWEREDM 

.1EOIABASF 

Most Added 
www.rradds.com 
ARTIST ADDS 

JASON MRAZ Curbside Prophet (fkktra/ffG) 13 

DONAVON FRANKENREITER BAND fIJACK 

JOHNSON Free fBrushlvejt/niversall 8 

BEN ARTHUR Mary Ann (Bardic) 4 

NELLY FURTADO Try tDreamWorks(Inrerscopel 4 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 3 

RYAN ADAMS Burning Photographs (Lost Highway/WA/CI 3 

MY MORNING JACKET Golden IA TO/RCAi 3 

Most 
Increased Plays 
ARTIS* 

TOTAL 

PLAY 

INCREASE 

MICHAEL ANDREWS fIGARY JULES Mad World (Urvversall +98 I 

MELISSA ETHERIDGE Breathe 'Island !OJMC( +73 

NORAH JONES Sunrise rBlue Note /EMCI .37 

VAN MORRISON Evening In June /Blue NotelEMC) +29 

JASON MRAZ Curbside Prophet IfkktraEEG1 +28 

DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) +27 

MAROON S This Love (Octone/J) +27 

NICKEL CREEK Smoothie Song (Sugar Hdli +26 

TEARS FOR FEARS Closest Thing To Heaven iAnstai -26 

Most 
Played Recurrents 
ARTIST " r .., . 

TOTAL 
PUYE 

SHERYL CROW The Fist Cut Is The Deepest (A &M )Interscgoel 213 

COLDPLAY Clocks (Capitol) 161 

R.E.M. Bad Day (Warner Bros., 165 

WALLFLOWERS Closer To You dnterscopei 142 

JONNY LANG Red light iA &M /Interscopei 138 

LOS LONELY BOYS Heaven (Orfprl 133 

JOHN MAYER Bigger Than My Body IAwareColumbiai 121 

DIDO White Flag (Arista/ 121 

TRAIN When I Look To The Sky (Columba 125 

HOWIE DAY Perfect Tone Of Day (Epic/ 118 

Detailed station playlists for all R &R 

reporters are available on the web at 

www. radioandrecords.com. 

1011091ä09 
0 

R &R Triple A: Debut 
New at: WDOD (Add) WRNR (Add) WRNX (Add) 
KBCO KTCZ WXPN WNCS WTTS 
WGVX KCTY KPRI KTHX and more 

Soundscan= 300,000+ 
On Tour All Summer 

Produced by Ron Fair for Faircraft and Jonny Lang 
ProTools and Recorded by Tal Herzberg 

Mixed by Chris Lord -Alge fi 
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gel Ar February 27, 2004 
R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

TRIPLE A TOP 30 INDICATOR, 

us 
aEEe 

O 
2 0 

ARTIST -" 

NORAH JONES Sunrise (Blue Note/EMCI 

MELISSA ETHERIDGE Breathe ilsland/IDJMGI 

3 0 INDIGO GIRLS Perfect World (Epic/ 

6 0 JOHN MAYER Clarity (Aware/Columbia) 

7 0 RYAN ADAMS Burning Photographs /Cost Hghway//OJMGI 
8 0 DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 
10 0 JONATHA BROOKE Better After AN (BedDog/VMG) 

4 8 COUNTING CROWS She Don't Want Nobody Near (Geffen) 

9 9 THRILLS One Horse Town (Yaglio) 

5 10 STARSAILOR Silence Is Easy /Capitol) 

14 Q JOSS STONE Fell In Love With A Boy IS-Curve/EMC) 

13 12 KEB' MO' Let You Light Shine (Epic/ 

16 ® LOS LONELY BOYS Real Emotions (Or/Epic/ 

19 0 STING Sacred Love (A &M/lnterscopel 

15 15 JET Are You Gonna Be My Girl /fkktrWEEG) 

20 0 MINDY SMITH Come To Jesus (Vanguard) 

12 17 LUSTER Careful (Pale/Rgormy 

11 18 JACK JOHNSON Taylor 4.lack Johnson Must/UniTersal) 
23 0 BIG HEAD TODD AND THE MONSTERS Imaginary Ships /Samctuary/SRG) 194 
17 20 DAVE MATTHEWS Save Me (RCA) 187 
21 a FIVE FOR FIGHTING 100 Years (Aware/Columbia) 186 

24 ® HOWIE DAY She Says /Epic/ 182 
18 23 STEREOPHONICS Maybe Tomorrow (V2) 171 
25 24 JONNY LANG Give Me Up Again /A &M /lntersccpe) 162 
26 25 JOHNNY A. I Had To Laugh /favored Nations/Red Ink/ 158 

MAROON 5 This Love (Ottone /JI 148 
30 ® ROONEY I'm Shakin' (Geffen) 143 

lo.ert> WHEAT I Met A Girl (Aware/Columbia) 142 
28 29 VAN MORRISON Evening In June (Blue Note/EMC) 139 
22 30 JOHN EDDIE If You're Here When I Get Back (ThrilShow /Cost Highway) 131 

401 

338 

330 

306 

298 

279 

268 

252 

250 

247 

235 

222 

217 

210 

205 

198 

198 

198 

TOTAL 
D.A15 AUpEMCE 

a'HpOM TOTAIaTNIk' 

Itp1 

+20 7420 6 2410 

+ 19 4463 8 2110 

11 6296 8 2111 

+17 4869 8 1710 

+33 4623 5 1910 

+15 4537 6 2310 

+14 5919 6 2210 

i3 3186 15 1510 j 3112 15 1510 

44 4703 8 1910 

+18 5306 7 1810 

.5 4844 5 2011 

+12 3437 4 2011 

+19 3815 5 1510 

3 1710 8 1310 

+13 5806 4 2010 

.32 2325 15 1010 

-49 2004 13 110 
+27 2870 2 1811 

.7 2252 17 1010 

+9 1969 9 1010 

+15 1352 3 1311 

-23 2282 12 1110 

1 2742 2 1611 

4 2912 3 1911 

+23 1435 2 1010 

+14 1125 4 910 

+23 2188 1 1311 

-12 2954 3 1511 

537 1598 13 1311 

25 Tnple A reporters. Songs ranked by total plays for the airplay week of Sunday 2 15 - Sat d,_4 2 2 t 
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Most Added' 
www rrindicator corn 
ARM ' 

JASON MRAI Curbside Prophet /flektra f61 
DONAVON FRANKENREITER BAND... Free l &u hbrearversall 
MY MORNING JACKET Golden /ATCVRCA) 

BEN ARTHUR Mary Am f8artrl 
JEM They /ATO) 

STAID CLEAVES Wuftbones Iftletoi rl 
MICHAEL ANDREWS fIGARY JULES Mad World /Urwersadl 

BEILE & SEBASTIAN Stay Loose (Rough Trade/Sanctuay/SRG) 

Most 
Increased Plays 

95 

ADOS 

13 

9 

8 

7 

5 

1 

3 

3 

TOALL 

PLAY 
MUST TITLE LAKL(SI 'MUSE 

JEM They 44 TO/ «60 

ROBERT RANDOLPH Gang In The Right Direction (Warner Broil +50 
MICHAEL ANDREWS KART JULES Mad World (UmersaU +31 
RYAN ADAMS Boning Photographs Rost Fkghwayi1OJMG) +33 
BARENAKED LADIES Testing 1.2, 3 (Repine) +31 

NELLIE MCKAY Band /Cokrnda) +31 
311 love Song sVokaoa/Maverickl +21 
BIG HEAD TODD AND... Imaginary Steps GSaoctwry/SRGI +27 
MATCHBOX TWENTY Downfall (At/ante +25 

National 
Programming 

Added This Week 

Ali Castelinni 215- 898-6677 
SLAM CLEAVES Wishbones 
TOOTS d THE MAYTALS True Love Is Hard To Find 

'i: :i'f 
Acoustic Cafe 

Rob Reinhart 734- 761 -2043 
GARRISON STARR Superhero 
KATE RUSBY The Blind Harper 

MOUNTAIN GOATS Linda Blair Was Born 
MY MORNING JACKET Golden 
PETER HIMMELMANN The Hardest Part 

RANDALL BRAMBLETT Red Booth 

arel. lr.rw .fl. 

Monftor.d Reporten 
49 Total Reporters 

24 Total Monitored 

25 Total Indicator 

Dropped Stations (1): 
WMPSIMemplys, TN 
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OM 'ME 
RECORD 

Michelle Williams 
PD, WBOS/Boston 

TImplEA 

I instantly liked Denmark's Teitur 
from the moment I heard "Sleeping 
With the Lights On," the first release 
from his CD Poetry & Aeroplanes. 
started spending a lot of time with the 
CD and eventually fell in love.with 
"You're thé Ocean." I thought it was a 

beautiful song with a very refreshing 
sound. Last November we dedi- 

cated the month to up- and -coming artists, and Teitur was 
one of the artists we spotlighted. Throughout the month, 
we solicited feedback on all our highlighted artists, and 
Teitur was consistently one who listeners seemed to be 

connecting with. We've now added "You're the 
Ocean." It sounds different from everything else we have 

on the air. and it stands out in a good way. Every time we play it. we 
get positive feedback and curiosity calls. I'm very excited about this 
new artist. 

The monitored airplay chart remains 
fairly crowded at the top, with Norah 

Jones at 1' for the third week and Mel- 
issa Etheridge not far behind in spins 
at 2' .. Guster, Indigo Girls, The 
Thrills. Sting. John Mayer and 
Damien Rice round out the bulleted top 
10 ... Jet and Jack Johnson are knock- 
ing on the door at 11 and 13', respec- 
tively ... Other projects showing growth this week include John Eddie 
(16' -15'). Ryan Adams (18' -17') and Maroon 5 (21' -18') ... Jonny 
Lang, Barenaked Ladies. Howie Day, Starsailor and Michael 
Andrews featuring Gary Jules debut .. On the Indicator chart. a simi- 
lar situation exits. with the top seven songs all bulleted: Jones holds 
at 1*. Etheridge holds at 2', Indigo Girls remain at 3', Mayer moves 
up to 4', Adams is now 5', Rice increases to 6', and Jonatha Brooke 
jumps to 7' ... Other gainers include Joss Stone, Los Lonely Boys, 
Mindy Smith and Big Head Todd And The Monsters . . Wheat de- 
buts ... In the Most Added category this week, Jason Mraz was the 
top dog (or should I say "rooster " ?), with 26 total adds (No. 1 on both 
panels) and Donavon Frankenreiter Band featuring Jack Johnson 
came in second most added overall, with 17 adds (No. 2 on both pan- 

. els) Also having a good first week were Ben Arthur, My Morning 
Jacket. Nelly Furtado. Belle & Sebastian. Joan Baez and Slaid 
Cleaves . Jem. Michael Franti w/ Spearhead. Lang. Adams, Ben 
Harper and Day closed some important holes. 

- John Schoenberger. Triple A Editor 

OF TOE WEEK 

ARTIST: Mindy Smith 

LABEL: Vanguard 
By JOHN SCHOENBERGER / TRIPLE A EDITOR 

Although she was raised on Long Is- 
land, Mindy Smith's musical sensi- 

bilities tend to lean more toward the 
South. The adopted daughter of a minis- 
ter and a church music director, Smith 
moved to Knoxville with her father 
shortly after the death of her mother in 
1994. It was at this time that she started 
to take a career in music seriously. 

In 1998 she moved to Nashville and 
started honing her singing, playing and 
song- writing skills in earnest by perform- 
ing in clubs and participating in writers' 
nights. After a time she began winning 
songwriting contests such as Tin Pan 
South, and she was recognized for her 
work at the Kerrville Festival in Texas. 
She was eventually sought after by many 
labels but decided to join up with Van- 
guard. 

Prior to the release of her debut album, 
One Moment More, Smith participated in 
the Dolly Parton tribute project Because 
I'm a Woman The Songs of Dolly Parton, 
singing a moving version of "Jolene." This 
led to a live performance of the song with 
Parton on The Tonight Show With Jay 
Leno, as well as a slot in Lifetime's 
Women Rock! The Songs From the Mov- 
ies. In addition, she co-wrote the song "If 
I Didn't Know Better." which was made 
popular by Alison Krauss. The time was 
right to release her debut album. 

One Moment More was co- produced by 
Steve Buckingham, and, according to 
Smith, he allowed her the latitude to cre- 
ate much of the music on this album as 
she had envisioned it. "Steve and I 
worked well together in the studio when 
I recorded 'Jolene,"' she says. "He let me 
do a lot of the producing for such an im- 

portant recording. and I really, appreci- 
ated that. The same went for my album. 
My only goal was to keep my integrity as 
an artist and stay true to myself." 

One Moment More displays an artist 
who takes her craft very seriously. There 
is certainly an Americana flavor to some 
of the songs, but Smith also ventures into 
much broader musical territory. From 
more uptempo numbers such as "Falling," 
"Train Song," "Fighting for It All" and 
"Hurricane" to more introspective songs 
such as "Come to Jesus," "it's Amazing" 
and "Down in Flames," Smith not only 
proves she's a singer to be reckoned with, 
but also that she is one of the most excit- 
ing new songwriters to come on the scene 
in quite a while. 

"My mother really influenced me mu- 
sically, and my father was always into 
music too," says Smith. "I was lucky to 
have music in the home, because my 
teachers at school told me I had no tal- 
ent. That made me work really hard. The 
bottom line is that you really have to love 
making music." 

As her album climbs the Americana 
chart and airplay at Triple A radio con- 
tinues to spread. Smith will be out on the 
road supporting the cause. She already 
has dates booked through the end of 
March, as well as slots at MerleFest 2004 
in April and the Telluride Bluegrass Fes- 
tival in June. 

New this week: 

"We get at least 3 positive calls every time we play Mindy Smith.- - Jody Denberg /KGSR 

Already On: 
KINK, WFUV, KGSR, WRLT and dozens more... 

R &R TRIPLE A INDICATOR CHART: 
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_Ne AMERICANA TOP 30 ALBUMS er 
February 27, . February 27, 2004 

.AST 1141$ 
WEEK WEEK ARTIST TnIE LABELISI 

TWS WEEK 
LAS K.AS 

CUY ATYE 
o,AYS 

1 0 FLATLANDERS Whets Of Fortune Mew West/ 840 +11 3561 

2 © BR5-49 Tangled In The Pines (Duahanei 695 .40 2757 

4 © VARIOUS ARTISTS Cold Mountain Soundtrack (DMZ/Say) 562 +38 3124 

3 4 C. TAYLOR 8 C. RODRIGUEZ The Trout Wit Ifunara /Larstar) 552 41 12212 

10 MINDY SMITH One Moment More (Vanguadl 519 *41 2256 

6 0 MARK EREttI HA ßlgrm /Sgnature Sound) 

5 7 ROBERT EARL KEEN Farm Fresh Orions (Audwin ochl 

8 8 HOLMES BROTHERS Segle Truths /Aagatori 

516 

478 

469 

17 

-42 

24 

2406 

12797 

2596 

7 9 BOTTLE ROCKETS Blue Sky (Sanctuary/SRGI 462 -31 6455 

9 10 MAVERICKS The Mavericks /Sanctuary/SRG' 423 .61 12082 

11 11 LYLE LOVETT My Baby Don't Tolerate (Curb/lost *Away, 419 33 12023 

14 ® OLD CROW MEDICINE SHOW OCMS /Nettwerk America) 410 .30 1382 

10656 

13 14 RODNEY CROWELL Fate's Right Hand (Columáal 364 49 15078 

15 15 ADRIENNE YOUNG Flow To The End Of The Row /Adds Bede) 322 18 9799 

17 0 GREENCARDS Mom' On (Independent, 322 14 1634 

w . SLAID CLEAVES Wishbones(Phab/ 313 .226 447 

26 0 JAMES MCMURTRY Live In Aught Three /Compadre) 301 60 769 

12 13 VARIOUS ARTISTS Just Because rm A Woman.. (Slgr Hi) 401 44 

gebe) 

16 19 VARIOUS ARTISTS live', torn'. loskí ... Rlaversa/South) 296 24 1709 

19 ALBERT LEE Heartbreak Hd /Begat Hail 217 +1 6835 

18 21 EMMYLOU HARRIS Stumble Into Grace (Nonesuch) 261 27 9996 

22 22 K. SHIFLETT AND BIG COUNTRY Wanes On My Meld (Re e 2U 2 4366 

20 23 OM KNIGHT The Jealous Kind libelee 242 25 9576 

28 PAUL BURCH Foal For Love (Bloodshot) 232 +1 4183 

25 25 DAIMEIL SCOTT Theatre 01 The Wood bid Light) 228 14 NM 

29 D PATTY LOVELESS On Your Way Home (Epic/ 227 +9 5716 

® GRANT-LEE PIKLIS Wpm CrtMpr abd 229 +62 525 

! NORAH JONES Feels Like Homo EkeaselEAlCI 218 +55 513 

23 29 NOT CLUB OF COVITOWM 217 as NN 
27 30 SHELBY LYNNE Wily UN A411140 217 .17 NN 

The Americana Airplay chart represents the reported play of terrestrial radio stations. nahondi synd4Clled 
radio shows. satellite radio and Monet stations that have agreed to submit weekly spin counts. 

For more Itemmmon please visit wwwamericanamusic.org 
O 2004 Americana Music Association 
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Americana Spot light 
by John Schoenberger 
Artist: Tom Russell 

Label: Hightone 

Every now and then renowned singer -songwriter Tom Russell takes 
. a turn in his career path that heads toward the West. He has always 
had a love for the Old West and the music that glorifies it. He has 
written a number of songs that have become standards of the cowboy 
poetry genre. both on his own and with Ian Tyson, including "Claude 
Dallas." "Navajo Rug." "The Rose of the San Joaquin" and The Sky 
Above, The Mud Below." With Indians Cowboys Horses Dogs. 
Russell returns - for the fifth time - to this love. The project 
includes some newly penned tunes such as "Tonight We Ride," "Little 
Blue Horse" and No Telling." as well as some choice covers. 

ncluding Bob Dylan's "Lily. Rosemary and the Jack of Hearts" and "Seven Curses." Woody Guthrie's 
"East Texas Red" and classics like "El Paso" and "Old Blue." Joining Russell for this journey into 
America's legendary past are Joe Ely and Eliza Gilkyson on vocals. Hot Club Of Cowtown's Elana 
Fremerman on fiddle, Joel Gruzman on accordion, Andrew Hardin on guitar and Mark Hallman on 
bass. The Plaza Monumental Juarez Bull Ring Band also contributes. Says Russell. "I step into this 
part of my career every now and then because I've been concerned that there seems to be very little 
contemporary Western music being written." 

Americana News 
WYSO/Yellow Springs. OH has been reactivated to reporting status. Nikki Dakota is your music 
contact and can be reached at 973 -769 -1383 ... Two new stations have been added to the Americana 
panel. First there's KKFI. P.O. Box 32250. Kansas City. MO 64171 Your contact is Robyn Faulkner, 
who can be reached 816 -931.3122. Also new is KFRC. 619 South College Ave. No. 4. Ft. Collins. CO 
80524. Call Bob Terrill at 970 -221 -5075 ... The Americana Music Association has just gone into a 
partnership with the National Association of Recording Mechandisers (NARM) to produce an 
Americana music CD sampler. The sampler will be released to consumers on Aug. 3 at a low retail 
price point in order to increase awareness and sales of Americana music ... As they accepted the 
Patrick Lippert Award from the Rock the Vote organization on Feb. 7. The Dixie Chicks vowed to 
Continue playing a prominent role in the national political dialogue ... Singer -songwriter Kenny Loggins 
was one of many artists who participated in this year's Country in the Rockies event held recently at 
Club Med in Crested Butte. CO Since its inception in 1994. Country in the Rockies has raised more 
than $90 million to support the Frances Williams Preston Laboratories at Nashville's Vanderbilt - 
Ingram Cancer Center . Terri Clark has turned down the chance to pose for the cover of Playboy 
magazine. As you may recall. she came in second place (behind Shania Twain) in last year's Playboy 
web poll on the hottest women in country music. 

Nat: if you have Americana news. please forward it to jschoenberger@radioandrecords .com. 

Most Added' 
ARM ME IAaHlSI 

SW Cbae 111014Rar /kilr 
Ter bud Mow Ciriirleyt, Htesea. Oep Bobtor 
Grakra Parker Your Crary ItNeallatl 
ARRR IIeCaR Rel AlAnoe*r/ 
Wpm Slim laftenr Salon tcNRRefy 
Gry emu Huey le TIM Lois NW /Irain/ 

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate! 

R&R's INDUSTRY VIP PACKAGE RBR: The Industry's Newspaper 
RbbR Today: 

. 

RhrR's Today's News 

The R&R Directory 

SAVE OVER 25°/e! 
REtR'S INDUSTRY VIP PACKAGE IS S44500 

(Regular rate S595.00) 

e ruait R&R at 

moreinfo@radioandrecords 
Call R&R at 

310.788.1625 

FAX Credit Card Payments To 

.com 310.203.8727 
Subscribe online 

www.radioandrecords.com 
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The Lone Ranger 

RICK WELKE 
rw tlImeradloandrecoids.corn 

CHRISTIAN 

KAEZ /Amarillo PD Tim Marx wins while 
wearing many hats 

r ith the music industry's continuous downsizing, 
it's always a kick to hear about someone who has you 
beat in the area of multiple responsibilities. Tim Marx, 
PD at commercial Christian AC KAEZ /Amarillo, TX, 
is just such a person. 

I was prompted to call Marx af- 

ter KAEZ's nice jump in the fall Ar- 

bitron ratings. little did I know the 
challenging yet impressive circum- 
stances he was in at the station, not 
unlike dozens of other PDs across 
the country. Here is our conversa- 
tion. 

R&R: What Is going on at KAEZ? 

TM: The station will be 5 years 
old later this year. I came into the 
picture about a year and a half after 
the station was started. 
Coming from a Christian 
CHR station, it was a real 

learning curve at first. 
KAEZ has been aggres- 
sive musically as a result 
of my experience at that 
format. 

One of the things I feel 

strongly about is that a 

Christian AC station like 
this one should run contests and be 
active in the community we serve. I 

spent some time living in Dallas and 
was a huge fan of mainstream AC 

KVIL. I have always believed that a 

Christian AC station could be just 
like that, but with music that can 
play a part in changing a person's 
life. 

R &R: With all of the Christian sta- 

tions in your market, what ti .' e f dif ft- 
culties does that present fin you each 

day? 
TM: We have both the K -Love 

and AIRI networks in our market. 
Anytime you have stations in your 
market. that play the same music 

you do, you're going to 
have to offer the audience 
something different to 
keep them listening long- 
er. It is my belief that if you 
keep things local, you'll 
win every time. That has 
been proven to be true for 
us diary period after diary 
period here in Amarillo. 
R&R: How do all of the 

Christian -music stations in your mar - 
ket do formafically? How much do !ant 

overlap with your musk? 
TM: We have positioned our mu- 

Tim Marx 

"FURTHER FROM MYSELF" 

#3 at ROCK #11 at CHR 

LOOKING FOR CONVERSIONS TODAY 

"further from Myself Is a great showcase or Pillar's 
versatility Kids d adults both love H ' Scott Herrold KCXR The Kross 

- Usually Pillar rains down hammers of roct, but this time they come with a strong 
unbelievable ballad that eery person should hearr every person will love. 

and every station should add ' - Chris Chicago Kl1T 

RADIO i'HOMOTIONS 
CHR Ai STROUT 
a;®wl,cserrecorts cum 
ROCK %ANA DELSESTO 
ins4Pcc ncast.net 

F:1© evuarmos,c _om 

MEE= nrcwerrecaos corn 

ss 

fo 
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sic in between the other stations in 
town. As the only local Christian - 
music station in our market, we are 
able to superserve our audience in 
such a way that our TSL goes high- 
er as a result. We have also gone to 
just one four -minute stopset per 
hour, beginning at 9am each day. 
This gives us the listener perception 
that we are playing every bit as 
much musk as our noncommercial 
competition. Plus, it looks as though 
we are playing more musk than the 
other mainstream stations in our 
coverage area. 

R&R: To what do you attribute your 
fall ratings surge? 

TM: Ratings can say just about 
anything you want them to say. We 

just do the best we can to stay true 
to the mission statement of the sta- 
tion. We also attempt to do as many 
of the little things that we can. An 
example would be that we have a 

database that stores all of our con- 

"On the days you are 

overwhelmed, share 

your thoughts and 

feelings with 

somebody else in our 

industry." 

test -winner information on it. We do 
local birthdays and wedding an- 
nouncements every morning at 7am 
using this database. 

I make it a point to call the people 
celebrating their birthdays each day 
and leave a message on their answer- 
ing machine. The times that I have ac- 

tually talked to people on their birth- 
days, they are always so surprised 
that somebody remembered. Our lis- 

teners want to feel special, and this 
is one great way we can do that. 

R&R: Tell me a little hit about our 

staff. 

TM: I'm the only full -time em- 
ployee. Jill Christie handles after- 
noon drive while being a stay -at- 
home mom, and Sean Freeman does 
middays and is also a local fireman. 

EDEN IN KNOXVILLE WYLV/Knoxville helped Gotee artists Out Of Eden 

celebrate the release of their protect Love. Peace 8 Happiness. Seen here after 

an in -studio interview are fl -r) Out Of Edens Andrea Kimmey -Baca and Danielle 

Kimmey Gotee National Da/Promotions Phil Conner. WYLV PD Jonathan 

Unthank and Breakfast Bunch host Mike Parker and Out Of Eden's Lisa Kimmey. 

ALL DRESSED UP Grammy-nominated Sparrow recording artists 

Newsboys hung out with friends at EMI's post -Grammy parry in Los Angeles. 

Seen here (l -r) are Newsboys' Jeff Frankenstein. EMI Music Chairman'VEO 

Alain Levy and Music Vice- Chairman David Munns: Newsboys' Duncan Phillips. 

Bryan Olesen and Peter Fuder. and EMI Christian Music Group President/CEO 

BM Heim. 

Both are part-time employees and 
very gifted on-air storytellers. We're 
lucky to have them. 

R &R: So you are the only person at 

the station all day long? 
TM: Yep. Just me. Most of the rest 

of the day is voicetracked. 
R&R: Being the guy who seemingly 

wean all of the hats to he worn at your 
radio station - GM, PD, MD, sales 

\rey, etc. - how do you hold it all to- 

gether? 

TM: To be honest, I handle it bet- 

ter on some days than others. This 
experience has given me the total 
picture of what a commercial station 
is all about. I think I'm a better com- 
municator on the air as a result of the 
dynamics of this station as well. I'm 
also the guy who has to get the priz- 
es together or get the funds needed 
for a specific contest. It's a nonstop 

R &R: Being a commercial station, 

Itou dins the sales end t#. Things fit into 

what you do? 

TM: Well, plain and simple, some 
ad agencies we've worked with get 
what we are all about while others 
don't. We just got a buy from a well - 
known fast food restaurant that un- 
derstands our audience and their 
specific needs. On the other hand, I 

have always wondered why a Sears- 
type store hasn't bought Christian 
radio in Amarillo. Most Christian 
AC stations target moms. The last 

time I checked, they wash clothes, 
cook dinner and use appliances ev- 
ery day, just like everybody else. To 

me, it's a no- brainer. 
R &R: Who are sonteof your support 

people in titis effiwt? 

"ft is my belief that if 

you keep things 

local, you'll win 

every time." 

TM: Bob Thornton at KX0J/Tulsa 

is my boss and National PD of the 
Adonai Radio Group. He is one of 

those guys who gives advice when 
you ask for it and allows you to do 
your own thing without restrictions. 
That helps a bunch. Our owner, 
David Stephens, also has been very 

supportive. When he promoted me 
to GM he allowed me to grow and 
learn the business side of radio. 

R &R: What words o f enniumgerrund 
call you offer to other lone rangers out 

there who are trying to make a difere,ue 
in their community with Christian ra- 

dio.? 

TM: Do the best you can each and 
every day. On the days you are over- 
whelmed, share your thoughts and 
feelings with somebody else in our 
industry. In other words, find a 

friend and be a friend. I have a guy 
I'm able to blow steam off to, and 
nine times out of 10 he is able to help 
me refocus and can point out the 
pluses of the work that I do. It's also 
nice to hear positive feedback from 

listeners. It seems that God always 
points one in my direction on the 
days I need encouragement most. 

www.americanradiohistory.com
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The Celli Update 
Christian Retail, Radio & Records Newsweekly 

New Artist Profile: 
Taylor Sorenson 
Melodic rock and solid songwriting drive this debut project 

Though Adrienne, MI native Taylor Sorensen is 
Rocketown Records' new kid on the block, he's already 
garnering great reviews from the critics and collabo- 
rating with Christian -music notable Michael W. Smith. 
Sorenson, a recent graduate of Nashville's Belmont 
University, signed on with Rocketown after an execu- 
tive from the label caught a performance at the school, 
renowned for its music -biz savvy. 

Sorenson's pop rock debut, The man year of high school I got really 
Overflow, due out March 23, is a col- serious about it and thought, "This 
lection of lively, CHR and Rock ra- is what 1 can do." I got a guitar for 
dio-friendly songs penned Christmas. 
by the artist. Production CCM: Wert' !mu the cool 
credits go to the team of guy u'itlr the land in high 
Dave Perkins (Over The sterol? 
Rhine), Sam Ashworth, 
Taylor Harris and Matt 
Slocum (Sixpence None 
The Richer). The incredi- 
ble combination of talents 
pooled on The Overflow 
culminates in a killer first 
outing by the 23-year-old 

singers from all these different little 
towns. It pushed me to dig into cre- 
ativity and to try to write the best 
songs possible. There is a lot of com- 
petition. 

CCM: Was that intimidating for 
you? 

TS: I kind of like it. I'm really com- 
petitive. Most people wouldn't 
think that, because I have a laid -back 

The Cm tTpdate 
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Lizza Connor 
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CCM UPDATE GALLERY 

CAN WE ALL GET A LONG? Chasten Records artist Greg Long stopped 
by KL TY/Dallas recently as part of a promotional tour in confunction with the 
release of his fifth solo recording. Born Again. Pictured at the KLTY studios are 
(I -r) KLTY's Roland Gilbert. Long and KLTY's Chuck Finney and William Ryan Ill 

personality most of the time. When that, instead of, "This is what 
you throw me into a soccer game or going to do because I can't do an 
something like that, I hate losing. that other stuff." Does that ma 

I was surrounded by others who sense? This is what I'm going to 
could give constructive criticism, right now, but that doesn't mean 
who pushed me. Whereas that 10 or 15 years from now 1 won't 

TS: I put together my might discourage other people or to seminary. Besides that, I rea first little band in high knock them off what they wanted to love to farm. So there are alwa school. I was just think- do, it really pushed me. options. 
ing that I'd like to play Cat Wasn't it at a sh3utase at CCM:Hctii' long laty you been u guitar for other people. Belmont University that ism got your ing on this alhuni? 
Then I found out I wasn't fig break, so to speak? TS: We did The Fill EP (released 
all that great at playing TS: Derek Jones saw me at a fall 2003) first, so it seems like we' 

been recording forever. Three of 
songs from the EP ended up on 
album, though they were remix 
But, overall, it took about a year. 

CCM: Tell us a little about yourh 
duction team. You have quite a list 
talented folks on the credits. 

TS: Honestly, I'm not sure ho 
Sam and Matt heard my music in 
tially, but they did. I listened to some 
of the stuff Sam produced. He's 
younger guy, and what appealed 
me was the fact that he listens tostu 
a lot of others don't listen to, and he' 
a little more untouched by the Chris- 
tian music industry. He has a reali 
good pop mind. 

I'm more of the rock 'n' roll guy 
all those things together made i 

appealing to work with him. I didn' 
want a producer who would do ev 
eryt ing I would do. Why wouldn' 
I do it, otherwise? Hopefully, 111 get 
to a point where I can produce some 
of my own stuff, but I wanted to be 

CCM: O/fevnI hear artists talk about stretched. And Matt was friends 
that one moment when they just kneru with Sam, so that's the connection 
they uric walking on the lath they item with Matt hum Sixpence. 

jlestined for. CCM: What was your approach to 
TS: It's kind of flipped around for recording? 

me. It's been like, "OK, there's noth- TS: I think it always helps to ref - 
ing else here that 1 can do, so here's erence stuff. The challenge is al- 
what I'm going to do." It's been like ways to go and get the feel of 

I'm something without copying it. I'm 
y of a big fan of Black Rebel Motorcy- 

ke de Club. You probably wouldn't 
do hear that at all on the album, but 

that there are moments where we use 
go five guitars and stuff like that. 
Ily There's no set method we used. 
vs We'd get the drums recorded first 

and then just kind of went with 
txk- whatever was happening after 

that. I don't know if that answers 
in your question. 

ve CCM: Tell us about this hatch of 
the war's. Werrthey written in onecnative 
the poriedf, for you, entr *course of sever- 
ed. al yens, out of one particular experi- 

ence? 

'ru- TS: They are certainly more of a 
of collection. "Gloria 34" is the oldest 

one on the album - I wrote that 
w back in 2001. But there are songs 
i- that are really recent, like "Upside." 

I wrote that just before I wag into 
a the studio. I think that'll make the 

to next album interesting, because the 
ff songwriting won't be nearly as 
s spread out. 

C C M : YourMatt i~ set to be aimed 
y in a few weeks. What are you feeling 

right now? 

y, TS: I'm pretty calm. I'm writing 
t new stuff. I'm working on some 
t stuff for Rocketown's Christmas 
- record. I've been invited by Michael 
t W. Smith to do some writing for his 

new album. Besides that, I'm just 
trying to stay in shape and spend 
time with my fiancée. 

I'm excited about the release, but, 
being a new artist, I'm not sure if 
there's some particular way I'm 
supposed to be feeling right now. Is 
there some way most people get at 
this time? 

oar people's songs, so showcase he was judging at Bel - Sorensen. This week THE CCM UP- I started writing my own, because moat. It was actually an audition to u,tTr introduces you to a rising art- you can't screw up your own songs, perform in the showcase, and he ist you'll be hearing more about in Even if you do, you can say you did told the label head about me. Then the very near future. it on purpose, and no one will know we started talking, and that was 
the difference. about a year ago exactly. CCM: What are you working on Really, since my freshman year in CCM: How much were you touring nerd? high school, I haven't made any oth- while you were in school? TS: The+ label is putting together er options for myself other than that TS: Most of the playing was in a promo tour, so we'll visit radio sta- I was going to play music. It's nice and around Nashville, but I was fions in the morning and colleges in to see that it's starting to work for probably doing 50 shows a year. the evenings for shows. We'll do a me. Being in college limits you - it kickoff in my hometown in Michi- CCM: What !nught ptou to Nash- makes doing 150 shows a year kind gan with the full band. That's keep- v'ille? of impossible. 

ing me busy right now. TS: I went to school at Belmont, 
CCM: You wonted with a (oll hind so I knew several people here, and I 

on your album. Will your tour be n flex- could get an education while bon - 
fire of that? ing my musical skills. I was also able 

TS: We're still in the planning to make those connections that I 
stages for a spring tour, and we've needed to make. I was a religious 
got some festivals booked. But the studies major and minored in mu- 
promo thing is just going to be a sic business. 
drummer and me, on my acoustic CCM: What kind of opportunities 
guitar, right now. It will be inven- did you have, given that you were in 
tic e, for sure school in a town that operates anni of tit' 

CCM: What initially piqued your entertainment business? 
interest in music? TS: Being in Nashville was a big 

TS: I've been a listener and appre- pusher. A lot of students, especially 
ciator of music for as long as I can at Belmont, come from these small 
remember. I grew up listening to my towns where they were the most 
dad's records, old Stevie Wonder amazing singer ever. Then they 
and Beach Boys. A lot of that influ- come here to Nashville, where they 
enced my style. Around my fresh- find 500 more of the most amazing - Lizza Coneror 
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ioo Rieft N CHR/ST/A AC TOP 30 
February 27, 2004 

:"s r «s 

AnnST TITLE ,4EE. 

1 0 MATTHEW WEST More /Sparrow /Universal South, 

2 0 THIRD DAY Sing A Song (Essential/PLGI 

5 0 AUDIO ADRENALINE Leaving 99 /forefront/ 

6 0 AVALON All (Sparrow) 

4 0 JEREMY CAMP Right Here (BEC) 

3 6 STEVEN CURTIS CHAPMAN Moment Made For Worshipping (Sparrow) 

7 0 NATE SALUE Whatever It Takes /Curb/ 

10 8 WARREN BARFIELD Mistaken (Creative Trust Workshop) 

13 0 DELIRIOUS? Rain Down (Sparrow/ 

8 10 MARK SCHULTZ You Are A Child Of Mine /Wdrd/Cab/WanerBros.) 

9 11 JARS OF CLAY Show You Love (EssentiaYR'ondent/RCA) 

12 12 CASTING CROWNS If We Are The Body (Beach Street/Reuenon'PLG) 

15 13 DARLENE ZSCHECH Pray (INC) 

11 14 NEWSBOYS You Are My King (Amazing Love) (Sparrow) 

20 ® ZOEGIRL Beautiful Name (Sparrow) 

16 0 NICHOLE NORDEMAN Even Then (Sparrow) 

19 e SONICFL000 Shelter (INO) 

21 0 TODD AGNEW Grace Like Rae (Arent) 

17 0 DAVID CROWDER BAND 0 Praise Him (AI This For A King) (Sirstep s/Sparrow) 

27 e BETHANY DILLON Beautiful (Sparrow) 

14 21 ERIN O'DONNELL Wide Wide World /largo/ 

18 22 MERCYME Word Of God Speak /71V0) 

23 ® POINT OF GRACE The Love Of Christ (Wdrd/Cuvb/Wemer &os.) 

22 ® PHILLIPS. CRAIG & DEAN Here I Am To Worship ( Sparow) 

28 ® TREEII3 Blessed Be Your Name /bloap/ 

/b...t> e 
25 27 

26 28 

/V.it> m 
29 30 

BUILDING 429 Glory Defined drd/Cutrb/Wamer Bros.) 

JOY WILLIAMS I Wonder (ReuaiaNPLG) 

TAIT Lose This Life /forefront) 

JACI VELASOUEZ Unspoken lWard/Curb/WarmBros) 

PLUS ONE Be Love /frog,/ 

PIA 
TOTAL PEEKS ON TOTAL 

STITIOM$ 

1729 +46 12 5710 

1843 +21 14 6110 

1352 +136 7 5515 

1301 +121 7 5513 

1283 +61 14 5014 

1230 -172 15 4810 

1211 +84 9 4511 

940 3 13 3210 

934 +80 6 3410 

921 199 20 3310 

914 -171 18 3810 

794 47 26 2410 

735 -53 20 2510 

733 153 26 2510 

720 +130 2 3315 

716 +47 8 2910 

853 +54 4 2811 

149 +98 5 2912 

149 +18 11 2311 

620 +1411 2 2811 

581 213 19 2710 

SN j2 42 2010 

578 +41 7 2410 

551 +13 5 2312 

527 +74 3 2114 

491 +179 1 29111 

430 53 17 1810 

418 -14 14 1910 

414 +143 1 1914 

401 41 5 1810 

62 AC reporters Songs ranked by total plays for the airplay week of Sunday 2/15. Saturday 2/21. 
2004 Radio d Records 

New &Active 
SCOTT MGGAN I Low You lord (Spew* Plates) 

Total Plays: 365, Total Stations: 17, Adds: 0 

REBECCA ST. JAMES The Power Of You Love (forefront) 
TO Plays: 299, To Stations: 17. Adds: 4 

CRIBS RICE Unutled Hymn (Come To Jesus) (Rocketownl 
Total Plays: 291, Total Stations: 12, Adds: 1 

DAVID PHELPS Amu Open Wide (Word/Curb/Warner &os.l 
To Plays: 282, Total Stations: 14, Adds: 0 

JILL PHILLIPS God Believes In You (fervent/ 
Total Plays: 278, Total Stations: 13, Adds: 1 

BIG DADDY WEAVE Heart Cria Holy (Fervent) 

Total Plays: 261, Total Stations: 14, Adds: 4 

61NNY OWENS I Love The Way (Rocketown' 

Total Plays: 238, Total Stations: 13, Adds: 6 

CASTING CROWNS Who Ani I (Beach Street/Reunion/PIG) 

Total Plays: 217, Total States: 11, Adds: 9 

SCOTT KNN'PAYNE Life (Spring Mill 
Total Plays: 206, Total Stations: 10, Adds: 2 

4111M You Reign (WadCurtYWrner Bros.) 

Total Plays: 199, Total Stations: 10, Adds: 4 

Seep ail b will pleas 

Most Added 
www.rrindicator.can 
ARTaT TITLE LABEL S AIMS 

MONK 421 Glary Defined (WardCuA'WanierBrat.i 11 

CASTING CROWNS Who Am I (Beach Stnet/Reu tonft 61 1 

FFII Good Ts Be Fro ÆssrrirkPlG/ 1 

IETNANY ORLON Beautiful (Sparrow) I 
GUNNY OMB I lave The way (Rocketeer* B 

AUDIO AONENAMI leaving 99 /f Wive 5 

ZOEGNII Beautiful Name (Sparrow) 5 

Most 
Increased Plays 
ARTOFF TITd ,.ABE.,S 

CASTING CROWNS who Am I Bene/ 5i, flNwore?f G) 

MIMS ui Huy Defend tWaa wariaaaw &ar l 
FT:II Good To Bohm (e& 
MANY MON Beautiful aearewl 
JACI VEIASMIu Unspoken llroniCar*M'anv Bros/ 

AIM AolïNAuE l avog 99 /fenfrarl 
4101 Yeu Reign Ilkv C'akWaee Bras./ 

auk BarRilid Nage /apnea/ 
_Y OWENS I Low The Way / Rockstoa! 

AVALON AI /SMiowl 

Christian ACtivity 
by Rick Welke 

`More' Weeks At No. 1 

TOTAL 
PLAT 

+211 

+171 

+111 

+111 

+143 

+131 

+135 

+131 

+121 

+121 

EMI CMG is off on the right foot again as Matthew West 
sits at the top of the chart for another week with "More' 
(Universal South/EMI CMG). Ardo Adrenaline are pumping 

their way up the chart: They're now at No. 3 with "Leaving 

99" (Forefront/EMI CMG) and have a good shot at being 

the next No. 1. 

Avalon may make a run too, with "All" (Sparrow /EMI 

CMG). up 6-4'. and its a nice move for Delirious ?, who 

climb 13 -9' with "Rain Down" (Sparrow/EMI CMG). ZOEgirl 

are red -hot. as "Beautiful Name" ( Sparrow/EMI CMG) is No. 

15 after lust two weeks. And. for good measure, Isthany 
Dillon moves 27 -20' with "Beautiful" (Sparrow/EMI CMG). 

Most Added this week is Building 429's "Glory Defined" 

(Word/Curb/Warner Bros.). followed by Casting Crowds' 
"Who Am F (Beach Street/Reun on/PLG) 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

1 -800- 231 -6074 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 
-Up to 3' High and 6' Wide - Weather- resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 
Tel 713/507 -4200 Fax 713/5074295 

riereefindustries. corn www. reefindustries. corn 
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KRCHRISTIAAI 
FbrNaary 27, 2004 

( 
CHR TOP 30 
,AS- THIS 

WEEK WEE. ARTS- 

1 1 JEREMY CAMP Rght Here del 
Q 

(B 

JARS OF CLAY Show You Love (fssentell'IG'RC4, 
2 3 TODD AGNEW Grace Like Rain (Ardent) 

5 0 AUDIO ADRENALINE Leaving 99 /forefront, 
4 5 THIRD DAY Sing A Song (Essential/PIG) 

6 0 MATTHEW WEST More (Sparowt/ntversalSouth, 

7 7 TAIT Lose Thts Life /forefront) 

10 O SARAH KELLY Take Me Away /Goteei 

9 0 DELIRIOUS? Ran Down /Sparrow/ 

11 o PLUS ONE Be Love (lnpops 

13 11 PILLAR Further From Myself /fkker) 
12 12 PAUL WRIGHT Your Love Never Changes .Gotee, 

14 ® SKILLET Savior (Ardent) 

8 14 CASTING CROWNS OWeAre. rBnthhStra9ORevnmPlG/ 527 
15 ® OUT OF EDEN Love, Peace & Happiness / Gotees 485 
18 a TELECAST The Way (BEC' 472 

17 a SANCTUS REAL Beautiful Day (Sparrow) 432 
20 a BARLOWGIRL Harder Than The First Tine (fervent( 410 
25 BUILDING 429 Glory Defined tMbrd/CwyWmmer &as.) 405 
21 t SEVEN PLACES Landslide/BfC/ 398 

7aee.t> BETHANY DILLON Beautful (Sparrow) 396 
23 22 DAVID CROWDERBAND 0 Prase Hm.. Sesteps/S¡Aorow /372 
28 ® NATE SALUE Whatever It Takes (Orb) 351 

[Debut. SWITCHFOOT Dare You To Move (Sparrow) 327 

22 25 FM STATIC Crazy Mary (Tooth & Nail 323 
30 0 TREE63 Blessed Be Your Name / /gogo) 318 

s> a ZOE6IRl Beautiful Name (Sparrow) 305 
19 28 NEWSBOYS You Are My Kng IArromg Love/ (Sparrow) 300 
26 29 MERCYME Word Of God Speak /AVO/ 298 
16 30 JOY WILLIAMS By Surprise IliewaiareP(G/ 283 

ROCK TOP 30 
TOTAL WEEKS ON TC'A- 
PLArS 

1082 

979 

922 

855 

799 

775 

691 

678 

676 

625 

585 

570 

561 

PLAYS CHART STATIONS 

12 15 2710 3 

9 19 2510 2 

81 12 2310 4 

72 8 2711 1 

-32 14 2310 6 

15 10 2010 5 

30 17 1910 8 

58 9 2012 10 

.53 6 23/1 9 

.6 12 20/2 7 

3 8 1910 12 

34 18 19f0 13 

+14 14 1510 15 

108 23 14/0 11 

+27 4 1910 23 

+45 10 1310 16 

+3 9 1110 14 

+16 7 1410 18 

+73 2 1714 21 

.17 4 1510 17 

+124 1 1513 20 

6 10 1210 25 

+68 2 1413 24 

+153 1 1414 22 

57 24 910 27 

+46 2 1111 26 

+95 1 13)4 19 

-106 21 1p10 Oche> 

10 0 7N _ 

-152 II 1010 ® 
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 2/8 Saturday 2/14 

c) 2004 Radio 8 Records. 

New &Active 
NG DISMAL Just The Same /11611 - y 
Taal Plays. 258, Total Stations: 12, Ards: 1 

JEFF DEVO UINTA SPRINGER Bless The Lad (wee 
Tsui Pays: 225. Total Stations. 7. Adds. 1 

ROPERCIIK71 I Belong To You Ow 
Total Pays. 704. Total Stations 7. Adds 0 

ERIN ODONNELL Wide Wide World (Wow) 
Teti Pays: 191, Total Stattera. 6. Adds: 0 

AVALON AE ew rrow 
Total Plays 189. Total Status 9. Adds: 0 

KIDS IN THE WAY Hallelyah (filcher( 
To Plays 140, Total Statiats: 5. Adds: 1 

SONICfL000 Shelter i1h1 
Total Keys: 121, Total Stations: 7. Adds: 2 

FM STATIC Swathe To New In aimed & Nat 
Total Plays: 118 Total Satzes. 3, Adds: 1 

MARY MARY Dance. Dance, Dance /kreyrr( 
Total Pays: 113. Total Staten: 5. Adds: 0 

TAYLOR SORENSEN Love Somebody Else (Rockarawre 
Total Plays. 109, Total Stetsons. 6. Adds 3 

o 
o 
o 
4 

5 

6 

o 

ARTIST T -4E:- 

KUTLESS Treason SEC/ 

FALLING UP Broken Heart MC/ 
PILLAR Further From Myself (flicker, 

SANCTUS REAL Beautiful Day (Sparrow' 

SEVEN PLACES Landslide MC, 
TAIT Numb /forefront/ 

101 

"'EEASON TOM. 
P'-A'S a : .-AC STATIONS 

513 

485 

471 

449 

389 

384 

THOUSAND FOOT KRUTCH Rawkfst (Tooth & (W fA1C, 366 o TREE63 The Answer To The Question /lquap/ 359 

351 

308 

294 

282 

271 

266 

262 

259 

237 

227 

222 

221 

209 

203 

202 

189 

178 

177 

o BIG DISMAL Just The Same /Windup/ 

10 KIDS IN THE WAY Halleluiah (flicker) 

PLUS ONE Poor Man (*op 
o INHABITED Rescue Me (Independent/ e P.O.D. Change The World (At /antic/ 

14 LAST TUESDAY Retakatan !01161 o SEVENTH DAY SLUMBER Spiraling (Crownel 

e SKY HARBOR Welcome (h 371 

17 INSYDERZ Call To Arms floodgates e NUMBER ONE GUN Starting Lime (floodgate) 

eBY THE TREE Confessons (fervent, 

20 SKILLET Saylor (Ardent) 

JONAH33 Watching You Ote (Ardent) 

cURBSOUIRRELS So (OUG) 

® BARLOWGIRL Harder Than The First Tine / fervent) 

24 TINMAN JONES Say Goodbye (Cross Driven) 

25 DISCIPLE One More Tyre (Slain) 

26 MENDING POINT In Transit (Word Of Mouth) 

27 STRANGE CELEBRITY Rise (SrpontiCurhiWarner Bros )177 
STEREO MOTION Tip Of My Tongue ffkkerl 
HOLLAND Shine Like Stars /Tooth & Nord' 

FM STATIC Something To Believe In /Tooth & Nail 

35 12 

4 10 

0 13 

33 13 

25 13 

-53 13 

+ 20 5 

41 5 

31 4 

39 13 

19 6 

.27 5 

. 17 3 

22 8 

65 2 

+15 5 

18 11 

, 7 3 

19 2 

14 20 

5 2 

+9 3 

6 8 

10 8 

6 8 

10 5 

37 12 

153 +21 1 

150 +16 6 

144 +63 1 

39 Rock reporters Songs ranked by total plays for the airplay week of Sunday 2.8 - Saturday 2/14. 
2004 Radio 8 Records 

New &Active 
EARTHSUIT Fore* 01600 
Total Plays: 134, Teti &Mier 7, Ards 0 
IAN ESIfEERI Tais *owl 
Total Pays 128, Total Statism 12, Alt 2 

MODERN DAY JONI Autism &eMoaAn ) 
Total Plays 115, Total Staters. 6, Ardt 4 

LESTER FINN EXPERIMENT Holárp Out Iddepedu i 
Total Pays 114, Total Statranc 13, Addy 2 

SWITCHFOOT Dan You To Mes &rani. 
Total Plays 114, Total Stations: 11, Ades: 1 

PETRA Warrde, Shake. Caeca Nip* 
Tsui Pays: 85. Total Sieben(. 10, Adds. 1 

SARAN KELLY Take Me Away &Awl 
Taal Plays. 81. Total Stites: 8, Aids: 1 

MENUS Ready lids //oath & Alai 
Total Pays: 71, Total Status: 1, Ards: 0 

ONECROSS Waste Away (ktayasEbt/ 
Total Pays: 70 Total Staters: 8. Ards 1 

HUDDLE Clear dedeperdMü 
Tota Pays 62. Total Staters 2, Adds 0 

3612 

3010 

3312 

3210 

27/0 

3710 

2911 

3210 

3111 

2710 

2711 

2441 

3115 

20N 

31/4 

2211 

1910 

1711 

20/2 

2110 

2112 

1210 

2210 

1810 

1810 

1110 

2110 

1512 

1710 

1110 

íjrßrJfAqcB y eoa fitakll 
TO RADIO PROGRAMMERS V /q,,, 

NOIiAX 

UPBAiE 
"'tiffs run- ..a.. -a- 

ELECTRONIC PROMOTION KITS 

FOR NONE INFORMATION CONTACI: PROMO 

ERN LLAMADO (310) 788 -1655 E"M1111 .OINS FOR OHS 4 
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INN? CHRISTIAN, ,. 
February 27, 2004 

INSPO TOP 20 

2 

4 

3 

6 

8 

5 

7 

13 

11 

14 

9 

15 

18 

10 

17 

*bat> 

16 

12 

o 
ARTIST TITLE LABELISI 

TOTAL 
PLAYS 

S. C. CHAPMAN Morrell Made Fa Worstappay (Sparrow 389 

2 CHRIS RICE Untitled Ilynvi (Come To Jesus/ IRocketown) 363 

© JAMIE SLOCUM By Your Sde /Cab/ 342 

4 GEORGE ROWE Everlasting (Rockerowni 341 

5 POINT OF GRACE The love... (WartaraWaTreBras) 256 

o C. BILLINGSLEY You Love For Me Prrna'srfntertanneal 254 

7 M. SCHULTZ You Are A_. (Word/Curb/WarnerBros 238 

8 BIG DADDY WEAVE Completely Free (fervent) 236 

o NEWSONG For The Glory Of Christ (Reunion/PIG) 221 

NICHOLE NORDEMAN Even Then ¡Sparrow/ 216 

D. PHELPS Arms Open Wide (WordCab/WarnerBros i 205 

12 MARTINS What Mercy Means (Sprang Nil 197 

0 CECE WINANS Thirst For You /PureSpmgs1NOI 192 

PHILLIPS, CRAIG & DEAN He I Am To WarsI IS(tarow/ 189 

15 DARLENEZSCHECH Pray //NO/ 184 

16 FFH Ready To Fly (Essential/PIG) 158 

AL DENSON WI LISA BEVILL The Amts That Sling . 149 

18 WATERMARK_ Thee IsNone... Costae TrustWaksbgo/ 147 

19 C. CROWNS It We Are The Body 'Beach Streafiar cnP16) 145 

K. STARLING SomethgMore (Word/Cab'WarerBros) 131 

MEEKS ON TOTAL 
PLAYS CHART STATIONS 

+11 15 

.11 13 

69 6 

-15 16 

5 13 

0 7 

34 17 

18 12 

+41 2 

+10 1 

+26 3 

35 16 

+15 B 

.25 5 

43 20 

7 21 

16 1 

.27 23 

50 15 

+4 2 

21 Inspo reporters Songs ranked by total plays for the airplay week of Sunday 2.15 - Saturday 2 21 

n 2004 Radio & Records. 

Rhythmic Specialty Programming 
aANK APTiST 

1 JOHN REUBEN Move (GoteeI 

2 L.A. SYMPHONY Gonna Be Alright IGoteel 

3 OUT OF EDEN Love, Peace & Happiness ( Gotee) 

4 STU DENT That's It ill /ecti 

5 URBAN D The Immigrant (flavor) 

6 SINTAX.THE.TERRIFIC When I Don't Show i/Ik:CWI 

1 DJ MAJ Under Pressure (Gotee) 

8 MARY MARY Dance, Dance, Dance (Integntyl 

9 APT. CORE Loved (Rocketown) 

10 FIT( FUTURISTIC Can't Get Enough (Independent) 

2110 

2010 

2113 

1810 

1510 

1610 

1310 

1510 

1610 

1411 

1610 

1010 

1110 

1210 

1210 

810 

1110 

710 

1010 

911 

CHR Most Added 
www.rrindicator corn 
ARTIST TFF. AOOf 

BUILDING 429 Glory Defined (Wad/Curti/Warner Bros.) 4 

SWITCHFOOT Dare You To Move (Sparrow) 4 

ZOEGIRL Beautiful Name (Sparrow) 4 

STACIE ORRICO Instead (forefront) 4 

BETHANY DILLON Beautiful (Sparrow) 3 

NATE SAILIE Whatever It Takes (Curb) 3 

TAYLOR SORENSEN love Somebody Else (Rocketown) 3 

Rock Most Added 
www.rrindicafor. corn 
ARTIST ". .48E. 

FM STATIC Sonethg To Believe In (Tooth & Nagh, 

P.O.D. Change The World (Atlantic) 

UNSHAKEN Break /SPb 

SEVENTH DAY SLUMBER Spiraling (Crown?) 

MODERN DAY JOHN Autumn (Independent) 

EMERY The Ponytail Parades Tooth & Hai) 

lnspo Most Added 
www. rrindica tor. corn 

ADM 

i 

5 

5 

4 

4 

4 

ARTIST . -?i. AOO{ 

JACI VELASOUEZ Where I Belong (Word/CurbWarner Bros .) I 
4HIM You Regn (Wad/Curb/Warner Bros.) I 
FERNANDO ORTEGA Sleepless Night (Only Hope In The Staml (Word/Curb/Warner Brat) 4 

JAMIE SLOCUM By Your Side (Cab) 3 

CASTING CROWNS Who Am I Beach StreetlReuaon/PLG) 3 

ANDREW PETERSON Holy Is The Lord (fssent(abPLG) 2 

AVALON All (Sparrow) 2 

PAUL BALOCHE My Reward (Hosanna( 2 

TODD AGNEW Grace Like Ram (Ardent) 2 

FFH Follow love (Essential/PIG) 2 

Can you imagine... 
a world without children? 

At St. Jude Children's Research Hospital, we can't. 

That's why we are working every day to find cures for life -threatening 

diseases that strike children everywhere. Diseases like cancer. 

pediatric AIDS. and sickle cell. And we wont stop until every child 

is cured, and every disease is defeated. 

Because we can't imagine a world 
without children...can you? 

Call 1- 800 -996 -4100 or log onto www.stjude.org 

to learn how you can help. 

St. Jude Children's 
Research Hospital Iu ...n. I..uA.. 

www.americanradiohistory.com
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This Week In Spanish- language Music 

On the Spot 

Gerardo Fernández 
Continuing a music legacy is not an easy thing, but this young man 

is up to the challenge and on his way. Gerardo Fernández has been 
singing since he was a child - not unlike his famous brother, Pedro 
Fernández. Comparisons could have arisen in the past because, like 
Pedro, Gerardito (as he was then known) sang with mariachi. But the 
now -18- year -old Gerardo is in the business of singing with banda. 

No worries though - he does banda 
music like the best of them, and the mar - 
iachi is certain to make an appearance 
during live performances. Gerardo's de- 
but album with Musart/Balboa Records 
is titled Bonita, Bonita, and the first single 
is "Se Fue Mi Paloma." The album also 
includes two tracks, "Alma De Niña" and 
"la Zopilota," by music great Joan Sebas- 
tian. 

R &R: Tell me about your history in the 
music business and how you cams fo sign with 
Musart/Balboa. 

GF: I've been singing since I was 9 
years old. I began with another national 
label in Mexico. Then I stopped singing 

because my voice changed and I wanted 
to finish high school. But I still have a 
need for music; l've had it since I was very 
young. All my family does music, and 
we're very comfortable onstage. When I 

decided to get back to music, I recorded 
a demo and brought it to Musart. I was 
lucky enough to get a contract. 

R &R: Your pre'ious recordings were with 
mariachi, and now you're recording with Gan- 
da. What brought that change? 

GF: The change is big for me because 
I've never done it. I've always sung and 
recorded with mariachi. I was asked how 
I felt about recording with banda, and l've 
listened to banda but never recorded it - 
and it's different. I didn't necessarily 

THALIA'S GOLDEN DAY During the official presentation of her latest release. Thalia Greatest 
Hits in Meant. EMI Latin handed superstar Thalia several gold and platinum records for the sales of 
such past albums as Thalia and Thalia- Hits Remixed. Seen here are ¡l -r) EMI Music Latin America 
President/CEO Marco Bissi. Thalia. EMI Music U.S. Latin President/CEO Jorge Pino and EMI Music 
Latin America VP/Marketing Jesus Lara. 
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Radio Corner 
Alfredo Rodriguez 
PD, KHJ /Los Angeles 

After 12 years, rm back on the air. That's the biggest change. 
I'm on three hours a.efay in the afternoons, from 3 -6pm. During my 
show I play the classics of Mexican music. I call the first hour of the 
show Los Grandes de la Condón, and I play three songs, by Pedro 
Infante, Javier Soils and Jose Alfredo Jiménez, in that order. The 
other two hours I also play classics. but by other artists. I talk to the 
public about the artists, the songwriters and other interesting issues. 
I tell people that I'm with them during traffic hours to keep them 
entertained. but if they want me to shut up and play more music, they 
just have to call and let me know. The response has been great. 

change my style, but banda is a lot more 
outgoing. I'm all for it, and the label has 
been there for me. 

R &R: So recording with banda was not 
necessarily your choice? 

Gerardo Fernández 

GF: I did think about it, because the 
mariachi thing is not doing well right 
now. I just didn't think they would pro- 
pose my singing with banda so soon. I 
enjoy singing all types of music, and it 
became another goal for me. 1 was a bit 
nervous at the beginning, but then I re- 
corded the first song, and it was good. I 
was nervous because people have only 
heard me sing with mariachi. Hike it, and 
I hope other people like it too. 

R &R: Was there also in the back *your 
mind a desire to distinguish yourself front 
Palm? 

CF: My brother's shadow will always 
be there. What popped into my head 
when I recorded with banda was that it 
is better for me because people will see 
me in a whole different light. Although I 

may look like my brother, our styles are 
different. His fans are much older than 
mine. I hope people like me for my mu- 
sic and me, and not just because I'm 
Peedró s brother. 

R &R: How is your style di f rent ? 

CF: From the moment I knew I was 
going to record banda, everything need- 
ed to change. My singing style was go- 
ing to be different. I had to create my own 
style, because I didn't want to sound like 
anyone else. The way I dress is also dif- 
ferent. People who sing banda dress in the 
same outfits, but my style is different. I 

do have the boots and hat, but I don't 
dress like the banda bands. 

Alfredo Rodriguez 

R &R: Henn much support do you get from 
your family in your caner? When you were 
younger there wen' reports that Pedro didn't 
cant you to sing. 

CF: It wasn't that I didn't have his sup- 
port. He just wanted me to finish school, 
which I did. He began his career at the 
same age I did, and he didn't finish 
school. Some people get lucky and end 
up not needing what they learned at 
school. 

When I was young my brother thought 
my singing career was a game - that I 

wanted to do it because he did it. After 
the third CD, he realized I was doing it 
because I liked it. I spoke to him last year 
about recording again, and he really sup- 
ported me, as long as I finished school. 
He knows that I recorded again, but he 
doesn't know I recorded banda. I have all 
my family's support, and it really helps, 
because this is not an easy career. But I 

love doing it. 
R &R: Holy mud: input did you have when 

it was tinte to Choose the material for this al- 
bum? 

GF: Musart asked me for my opinion, 
but I didn't get too involved, because I 

knew they knew what they were doing. 
I wasn't too worried about the songs. 
What was in my mind was that I need- 
ed to do a good job on the record. Just 
like any other profession, you have to 
have discipline and prepare yourself. 
After signing the contract,-sttiging was 
not only something that I liked to do, it 
became a job. I am responsible for the 
good and the bad. So, more than worry 
about the songs, I needed to get my 
voice ready and prepare. 

R &R: Are you a songwriter? 
CF: Yes. I've written songs. I was 

asked to send in some of my material, 
but I didn't. I think I can wait. I think 
as time goes by, I can write better mate- 
rial. I don't want to run and fall. I want 
to take it slow. 

TALK BACK TO R&RI 
Do you have questions. comments 

or feedback regarding this column 

or other issues? 

Call me at 310-788-1670 
or e-mail: 

jmadrigal@radioandrecords.com 

www.americanradiohistory.com
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JACKIE MADRIGAL 
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LATIN FORMATS 

The Rebirth Of 
Spanish News /Talk 
A look at the format's growth and competitiveness 

T ast time we took a look at Spanish -language News/ 
Talk, in November of 2003, the format was picking it- 
self up from a blow that had knocked it to its knees: 
News/Talk network Radio Unica had filed for bank- 
ruptcy and was about to disappear. But optimism was 
still in the air, as companies like Radio Fórmula and 
Radiovisa were betting on the News/-Talk format even 
after the demise of Radio Unica. Each had its own ar- 
guments for why it could succeed where Radio Unica 
had failed, even in a country where Spanish -language 
music radio is king. 

It is now 2004, and both Radio 

Fórmula and Radiovisa are still 
here, adding affiliates. Meanwhile, 
new to the party and ready to com- 

pete in this suddenly attractive for- 

mat is Univision Radio. The media 

giant recently named 
Adriana Grillet, a Radio 

Unica veteran, VP /Oper- 
ations, AM Network. 

Why the interest in 
News /Talk? "There has 

always been a need for a 

Talk format," says Radio 

Fórmula Network Presi- 

dent Elias Chavando. 
"We saw it when Radio 

Unica first came to the market" The 

problem with Radio Unica, he says, 

is that its programming was never 

focused on the largest Hispanic 
population, which is Mexican. 

He explains, "People in the in- 
dustry knew Radio Unica was in fi- 
nancial trouble, and people like me - previously of Chit Chat, which is 

now Radiovisa - began to make 

our move to fill the void it was go- 

ing to leave. 

"Let me tell you what a Radio 
Unica executive once told me. She 

said they were targeting the educat- 

ed, affluent Hispanic. My question 

to her was, 'How many are there?" 
After looking further into Radio 
Unica's target demographic, Cha- 
vando found that its programming 
was geared more toward Central 
and South Americans. 

Targeting the Mexican popula- 
tion is an approach Radiovisa COO 

Ray De La Garza agrees with. In an 

earlier interview (R &R 11/21/03), 
he explained that Spanish Talk ra- 

dio.cpuld succeed in the United 

States if that's where it put its focus. 

"And that's what we're doing: Talk 

radio for Mexicans," he said. "We 

are going after markets wherever 
there is a Mexican population. We're - 
not discounting the rest of the His- 

panics; we're just target- 

ing the biggest. piece of 
the pie." 

But where's the guar- 
antee that Mexicans will 
tune in? Chavando says 

Radio Fórmula is sure the 

passion that Mexicans in 

Mexico have for Talk ra- 

dio will translate to the 

Mexicans in the United 
States If Mexicans of all social and 

economic backgrounds in Mexico 

tune in, why wouldn't they the 

US.? 
"It's a funny phenomenon," Cha- 

vando says. "In Veracruz, which is 

the second- poorest state in Mexico 

and where the education levels are 

very low, we have three stations, and 

they hold the Nos. 1, 2 and 3 radio 

ratings in the whole state." Hosts 

like Lopez Dóriga and, to Radio Fór- 

mula's surprise, the financial show 

Fórmula Financiera are No. 1. 

"They are competing with music 

FMs, the Cucuys and Chulos of the 

world, and we beat them all," Cha- 
vando says. "Even though it may 
seem that you need a doctoral de- 
gree to listen to our programming, 
people from all social and econom- 

ic spectrums identify with us." 
That's not to say or imply that 

Mexicans are uneducated or not af- 
fluent. There are plenty of well -ed- 

ucated and wealthy people in Mex- 

ico, but the people who come to the 

US. do so looking for jobs. Radio 

Elias C havando 

Fórmula keeps those people in 
touch with the ups and downs of 
MLA an politics, finances, sports 

and entertainment. 

Measuring Growth 
At this point in the game, how is 

Radio Fórmula measur- 

ing its success and ensur- 

ing that its theories on 

targeting the US. Mexi- 
can population are cor- 

rect? "We don't have any 

ratings yet, because we 
haven't been in any mar- 

ket for a full book," says 

Chavando. 
"But we don't expect 

ratings until three or four books 
from now, because that's what hap- 

pened in Mexico. Our shows didn't 
show any life signs until two or 
three books later." 

RaR February 27, 2004 

PAU-LATINA ON Paulina Rubio (r) is making the radio rounds promoting 

her latest album. Pau -Latina. While in Los Angeles. she visited Unrvisron Radio. 

and she s seen here with KSCA/Los Angeles PD Verónica Nava. 

Asked after her VI' appointment it 

there is a market for the News /Talk 
format in the US., Grillet replied, 

"Of course there is It's there. This 

is the immigrants' radio, for those 

who just arrived and 
those already living here. 

That's who we are. We 

like to call in and share 

our ideas because we 
want to be part of what's 

going on. 

"This is the kind of ra- 

dio we were all used to 

V Garza 
listening to in our coun- 
tries, and now we know 

there's a market for it here. Univi- 
sion has its own stations, and 
we're ready to have great success." 

Univision has signed Dr. Isabel 

and Julie Stav (Tu Dinero Con Julie 

Slav) for its AMs - both shows 
that were previously on Radio 
Unica. 

News /Talk's future looks even 

better because there are now three 

companies competing, and compe- 

tition can only serve the Hispanic 

community, which expects great ra- 

dio. Chavando says Radio Fórmula 

welcomes the competition, and it's 
not worried. He says, "Univision is 

making a big mistake because they 

are trying to imitate Radio Unica 
with shows that do not target the 

majority of the Hispanic popula- 
tion." 

About Univision's leading show, 

he says, "Dr. Isabel is a myth. Ev- 

eryone says Dr. Isabel had the high- 

est ratings, and it's not true. The 

largest AQH her show had on the 

whole Radio Unica network was 

135,000. Compare that to El Cucuy, 

for example, who has an AQH of 
over 1 million on one station. She 

has nothing. Univision bought that 
show not because it had ratings, 
but because Dr. Isabel had about $9 

million worth of promotions sold 

for 2004." 

Another difference between Ra- 

dio Fórmula and the competition, 
according to Chavando, is that "Ra- 

dio Fórmula is a solid company, 
without debt and financially stable." 

De La Garza says, "Competition 

Ray De 

"Radio Fórmula is a 

solid company, 

without debt and 

financially stable." 
Elias Chavando 

What Radio Fórmula has seen is 

a substantial increase in the e-mail 

it receives every month from U.S. 

addresses praising its program- 
ming. Chavando says, "We used to 

receive an average of 30,000 e-mails 

a month. In January of this year we 

received 90,000, and so far, by mid - 
February, we've received 100,000. 

That's saying a lot. People are so 

happy and thankful that they can 

listen to our shows and know 
what's going on in Mexico." 

Growth for the format is there, 

says De La Garza: "We created a 

good, solid, 24 -hour network that 
has created more competition in the 

actual market. I believe that as long 

as there is good product out there, 

this format will grow." 

The Future & Competition 
Spanish- language News /Talk is 

certainly looking at a bright future. 

"We created a good, 

solid, 24-hour 

network that has 

created more 

competition in the 

actual market. I 

believe that as long 

as there is good 

product out there, 

this format will 

grow." 

Ray Lie La Garza 

is healthy. We love competition be- 

cause it makes other people strive 

even harder. As far as their affecting 

us, at the end of the day compelling 

Talk radio is going to win. It's all 

about programming and good re- 

search. If we hit the right target, it 
doesn't matter what anyone else 

does. 

"Since the competition has come 

up in the last months, we haven't 

changed our strategy. We're still go- 

ing exactly the same way, whether 

somebody comes or leaves. We're 

focused." 

It looks like the competition is 

getting fierce, and the gloves are off! 

TALK BACK TO R &R! 

Do you have questions. comments 

or feedback regarding this column 

or other issues? 

Phone:310- 788.1670 

E -mail: 

/tttitdrlpleradioandrecords. com 

Fax: 310 -203 -9763 
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"TURN- KEY", PLUG AND PLAY, PROVEN 
SYNDICATED SPANISH PROGRAMMING! 

Choose one or more of Formulas network 
programs to complement your current line -up 

keeping your morning show. 
Or select Formula's "turn- key ", 

24-hour a day, 365 -day "live" solution. 
NEWS, SPORTS, `ENTERTAINMENT, & FINANCE 

hosted by Spanish medics leading 
personalities and opinion leaders. 

Join the largest- growing radio market with a 
solution that will provide you with the best 

programming, on barter basis. 
"PERFECT SOLUTIONS FOR YOUR AM-S 

IN NEED OF A BOOST." 

rPROGRAMMING" 
LEADING 

PERSONALITIES 

-PERROl 
BERMUDEZ .. 

RAÚL lit 
ORVAÑANOS 

T' 1'. ¡: 
JUAN JOSÉ g 

ORIGEL . 
LA MANO 

PELUDA 

PANDA 
ZAMBRANO 

Programming without frontiers.' 

MAXINE 
WOODSIDE 

ALFREDO 
PALACIOS 

CHUCHO 
GALLEGOS 

JOAQUÍN 
LO PEZ- DORIGA 

RICARDO 
ROCHA 

CIRO; 
GÓMEZ LEYVA 

Current affiliates in: San Diego, Los Angeles 
Ventura, El Paso, McAllen, Brownsville, Laredo, 

South Arizona and South New Mexico. 

PEPE 
CÁRDENAS 

DENISE 
MAERKER' 

CUPULA 
EMPRESARIAL. 

FORMULAL 
FINANCIERA 

DR. ERNESTO .0 
LAMMOGLIA 

Call today to Insure your market exclusivity before your compedtors do. 
Radio Formula Network 800 611.7414 - 818 909.7772 

www.radloformula.us 

www.americanradiohistory.com
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CONTEMPORARY TOP25 
ARTIST - a -_, 

1 CHAYANNE Cuidarte El Akna (Sony Discos) 

2 MARCO A. SOUS Más Que Tu Amigo (fonovisal 

3 PAULINA RUBIO Te Quise Tanto (Universal/ 

4 RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 

5 CRISTIAN Te Llamé (BMG) 

6 LA OREJA DE VAN GOGH Rosas (Sony Discos) 

7 THALIA Cerca De Ti (EMI lain) 

8 DAVID BISBAL Buleria (Universal) 

9 MANA Te Llevaré Al Cielo (Wainer MO 
10 LUIS FONSI Quién Te Dip Eso (Universal) 

11 SIN BANDERA Mientes Tan Bien (Sony Discos) 

12 OBIE BERMUDEZ Antes (EMI Latin) 

13 LA FACTORIA Todavía (Universal) 

14 JUANES La Paga (Universal) 

15 SIN BANDERA Que loro (Sony Discos) 

16 ALEX UBAGO Aunque No Te Pueda Ver (Warner M.L.) 

17 EDNITA NAZARIO A Due No Te Vas (Sony Discos/ 

18 OBIE BERMUDEZ Me Cansé De Ti (EMI Latin) 

19 DAVID BISBAL Quiero Perderme En Tu Cuerpo (Universal) 

20 LOS TRI.O Cómo Fui A Enamorarme De Ti (Sony Discos) 

21 JENNIFER PEÑA A Fuego lento /Utirisia i 

22 RICARDO ARJONA Duele Verte (Sony Discos) 

23 TRANZAS Mod L/ &N/ 

24 PEPE AGUILAR A Pierna Suelta ( Univaionl 

25 MIND you Promised w ISON/SnsetaYNA4110 

OW is complied from the airplay week d February 15-21, 
and based on a point system 
® 2004 Radio & Records. 

TROPICAL TOP 25 
Torti 
POINTS uEE; ARTIST 'ILE ,ABEL S 

103 1 

98 2 

97 3 

90 4 

83 5 

80 6 

67 7 

63 8 

57 9 

52 10 

50 11 

48 12 

39 13 

39 14 

38 15 

35 16 

34 17 

34 18 

32 19 

29 20 

28 21 

24 22 

24 23 

23 24 

20 25 

Going For Adds 

AUCA MACHADO Cisne Decirte e No Rbimrsal 
AUN JET Mulaq ita Tuya (Uni rsii 

MISA 315 Hay Due Cambrer gAwiiaaM 
LINS FONSO Abrazar La Vide gbimrsam/ 

SOMMA kianlo (EAMGaid 
T1 UD FENIO Tarda Nepos AM lad* 

VICTOR MANUELLE Tengo Ganas (Sony Discos) 

TOROS BAND Loca Conmigo (Unirersall 

AVENTURA Hermanita (Premium) 

TITO ROJAS El Galo No Olvida (MP) 

MARIANA Me Equivoqué ( Univision) 

CHAYANNE Cuidarte El Alma (Sony Discos) 

PAULINA RUBIO Te Quise Tanto (Universal) 

AREA 305 Hay Que Cambiar (Univis/áo) 

JERRY RIVERA Mi Libertad (BMG) 

OBIE BERMUDEZ Me Cansé De Ti (EMI Lath) 

NG2 Quitémonos la Ropa (Sony Discos) 

GILBERTO S. ROSA El Refrán Se Te Olvidó Sony Discos) 

ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos) 

PUERTO RICAN POWER Doctor U &N) 

MARIO FELICIANO A Tu Manera No (NH) 

RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 

ALEX UBAGO Aunque No Te Pueda Ver (Warner MI.) 

EONITA NAZARIO Si No Me Ates (Sorry Discos) 

SIN BANDERA Que Lloro (Sony Dimas) 

CEUA CRUZ fKEL GENERAL E4 Tiene Fuego (Sony Discos) 

DAVID BISBAL Buleria (Universal) 

WILLIE GONZALEZ S EDDIE SANTIAGO Solamente Ella (MP) 

GRUPO MANIA Teléfono (Unaatade9 

THAUA Cera 4 Ti A9NLr1i1f 

LUNA LLENA r _ne ._ Unta Node (StayDisesti 

POINTS 

176 

115 

106 

89 

86 

75 

60 

54 

48 

46 

44 

42 

42 

40 

Deta is complied from the airplay week of February 15-21, 
and based on a point system. 
C 2004 Rada & Records 

39 

37 

36 

35 

35 

35 

33 

32 

31 

30 

30 

Going For Adds 

CORAZON DE ACERO Una ProbaQna Saba) 
GLORIA ESTEFAN Tu Fotografia (Sony Discos) 

JUNIOR KLAN Jalaito Oda/ 
PM CORAZON Om Digon SAN) 

J 

One of the most trusted names in Spanish language TV is now available on radio. 

Ella es... 

The voice of today's woman 

Affiliation contact: 
Ana Salcido (212) 899.3227 

www.radiovisa.com 

Monday - Friday WAN -12PM PST 

Radiovisa 

www.americanradiohistory.com
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REGIONAL MEXICAN TOP25 
ARTIST " TOiA1 

WIMT$ 

1 MONTEZ DE DURANGO Lágrimas De Cristal IDisal 274 
2 LOS HURACANES DEL NORTE Nomás Por Tu Culpa (Univisionl 190 

3 INTOCABLE Soy Un Novato (EM /Latin) 164 
4 MARCO A. SOLIS Más Que Tu Amigo (Fonoasal 176 
5 CONJUNTO PRIMAVERA Hazme Olvidada (Fonovisal 163 
6 BANDA EL RECODO Que Te Ruegue Quien Te Quiera (fonovisa) 161 

1 TUCANES DE TIJUANA Amar Descarado (Universal) 147 
8 VICTOR GARCIA Mi Funeral (Sony Discos) 129 

9 PEPE AGUILAR A Pierna Suelta (Urivision) 117 
10 CUISILLOS Vanidosa (Balboa) 112 
11 YOLANDA PEREZ Estoy De Ti Enamorada (fonowsa) 111 
12 AROMA Por Un Rato (fonovisal 97 
13 TIGRES DEL NORTE Cáusame La Muerte (Fonovisal 81 

14 BRISEYDA Por Qué Me Haces Llorar ( Platin& 80 
15 CONJUNTO PRIMAVERA Ave Cautiva (Fononsal. 77 
16 JOAN SEBASTIAN Sentimental (Balboa) 76 
17 K-PAZ DE LA SIERRA Jumbalaya (Procan) 72 
18 TEMERARIOS Caminando Voy (Fononsal 68 
19 DJ KANE La Negra Tomasa (fMllatin) 67 
20 GERMAN LIZARRAGA Más Terco Que Una Mula (Disa) 66 

21 BRONCO -EL GIGANTE DE AMERICA' Dalo Por Hecho (fonovisal 65 
22 PALOMO Barala De Oro (Disal 61 

23 BRYNDIS Abrázame (Bisal 58 
24 BRYNDIS Pero Tú No Estás (Disa) 55 
25 CARDENALES DE NUEVO LEON Paso A La Rena (Disal 48 

Data Is coupled from the airplay week of February 1521, 
and based on a point system. 
o 2004 Radio 8 Records. 

Going For Adds 
A.B. OUll T AIWA RAE LOPEZ Me Owie /FM /Cm* 
ALEJANOIIO MAMMA Suelb °Warm /Ba wl 

AMA BARBARA Oejs famaisar 
ASTROS DE DURANGO La liips MO 
BANDA FAU NS Te Vas Mar. rM.LJ 

BANDA MAGUEY Puis El Mnor Es Ail fsweisal 
CABALLO NEfNN an La Carton B Pi &Am/ 

MUDDL M Miji,i,. (EMLLaeir 
GRUPO EXTE OM B Padre 0e Tildes ifeuviu/ 

LOS ANGELES LIE CRANLY Y oui Arieetid 
LOS HURACANES SEL MUTE Di Su Be nici .. AAuiéoiord 

PEPE AGUILAR AR Cruz De Olvide Alemiaier 
MOL IE3NANOEZ Paieim n De Ti IAartire 

TEJANO TOP 25 
ARTIST T. ,E ,ABEL 3 

1 DJ KANE La Negra Tomasa (fM /Latinl 

2 DUELO Un Minuto Más (Urrvaiion) 

3 SOLIDO Tal Vez ( Freddie) 

4 IMAN Ya No (Univisionl 

5 PALOMINOS Callejón Sin Salida (Urbana) 

6 INTOCABLE Soy Un Novato (fM /Latn) 

7 RAM HERRERA Muchachita Color Canela (Telas) 

8 A.B. DUINTANILLA °IJOE LOPEZ Me Duele (EMIlativ) 

9 KUMBIA KINGS fIOZOMATLI MI Gente (fM /Latin) 

10 JENNIFER PEÑA A Fuego Lento (Univision) 

11 BIG CIRCO Una Ver Más (FM /Lanni 

12 MICHAEL SALGADO La Cruz De Vidrio (Freddie) 

13 SOLIDO Contando Los Segundos ( Freddie) 

14 LA ONDA Agárrame La Cintura (FM / Latín) 

15 JAIME Y LOS CHAMACOS fIBOBBY PULIDO Conjunto No Morirá (Freddie) 

16 JIMMY GONZALEZ & GRUPO MAU Te Llevo En Mi Alma (Freddie) 

17 JAY PEREZ MI Destino (la Voice, 

18 MARCOS OROZCO De Corazón A Corazón (Catalina) 

19 EMILIO NAVAIRA fIJOSE LUIS AYALA Ambición (BMGI 

20 COSTUMBRE Cuánto Te Amo (WarnerML.i 

21 RAMON AYALA La Hoja Y Yo (Freddie) 

22 JIMMY GONZALEZ & GRUPO MAll Perla Del Mat (Freddie) 

23 CONTROL MI Nalayita (FMILanN 

24 ELIDA REYNA Te Voy A Olvidar /Tess/ 

25 JAIME Y LOS CHAMACOS Quisiera Verte Y No Verte (Freddie) 

Díò complied from the airplay week of February 1521 
and based on a pou system. 
O 2004 Radio & Records. 

Going For Acids 

Ne Geig fer Mi fer ibis Wal 

TOTAL 

PONT$ 

195 

168 

137 

134 

133 

128 

121 

107 

85 

80 

79 

76 

73 

69 

65 

61 

60 

55 

54 

49 

49 

45 

43 

43 

38 

Rock /Alternative 
1e' MINT Tar. 1ri1A, 

1 MEP Presidirte (Abltt. *) 
2 SUPERLITIO OW Vó Hacer iCiab Mr* Group/BMW 
3 CURANDEROS Dolores (DMPMlumic) 

4 CONTROL MACHETE Bien, Bien Anvers* s* 
5 CONTROL MACHETE El Gamo Dd Dab libiersa 
6 PLASTILINA MOSH Puiproso Pop i1MYLeal 
7 JUUETA VENEGAS Lento BMW 
8 JULIETA VENEGAS Arriar Comrgo /846 
9 CAFE TACUBA Eres eMCAI 

10 ANDRES CALAMARO Estaco Azteca Maw 
11 MUNDO #PARTE Adcto *am Denim/ Production) 
12 LUIS A. SPINETTA Agua De La Misala fUitrtap 
13 ZOE Peace And Love (Sony Discos) 
14 LOS LONELY BOYS La Cartestacidn (Oil 
15 MORRISON Nunca We Lae Aber LISA) 

Songs ranked by total number d points. 17 RWAltemative reporters. 

Record Poo/ 
1 MTV 1lr LOW 

1 TITO ROJAS El Gallo No Olvida am 
2 VICTOR MANUELLE Tengo Ganas /Sanya&ros) 
3 ILEGALES Dame Un Chin /Mock & Rat 
4 NUEVA ERA We Belong Together 101eMead 
5 BANDA GORDA Sucia /MP1 

6 TOÑO ROSARIO fITEGO CALDERON Amigo Mio Mane M.LJ 
7 GRUPO MANIA Sube Subs /1/raiersn0 
8 SON DE CAU Y Entonces RAaaioad 
9 SONORA CARRUSELES Vengo Cafente (Fuentes) 

10 JERRY RIVERA Mi Lbartad IMO îl 
11 PUERTO RICAN POWER Doctor 4.1(SN/ 

12 WIWE GONZALEZ & EDOE SANTIAGO Salamis Ella (MP) 
13 ANTHONY Sinplataate Te Amo /JóN/ 
14 FRUKO Y SUS TESOS Pin Candela Fuentes) 
15 VKSIC MODE DEE 11 TEGO CALDERON El Buena, El Maio Y El Feo (EMI Late' 

Songs ranked by total number of points. 23 Record Pool reporters. 

www.americanradiohistory.com
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NATIONAL 

http://onairlobtipsheet.com J 

Seventh -day Adventist 
Broadcaster? 

The Sever ni tidy AdverlIISt church is 

looking to build a nationwide directory 
of Adventist radio pros working in main- 
stream radio. If you area member of the 
Adventist church and work ¿or have re- 

cent Tworked) in radio, please send 
name, - address, and email to 
radivanad.adventistorg. EOE. 

SOUTH 

Cox Radio Greenville 

Do you have the creativity and market- 
ing smarts to develop highly profitable 
ad campaigns? 

Are you convincing with clients? 

Do you consistently out produce others 
that you work with? 

Then we want to talk to you! Cox Ra- 
dio, Greenville's top rated and exclusive 
rodio stations are looking to add on to 
their soles force. We need people who 
can make things happen. People who 
are bright, who ore resourceful, who are 
highly motivated and who want to make 
o great living. 

Cox Rodio is a highly professional com- 
pany and gives you all the tools and 
training you need to succeed. Because 
of our huge growth, we are looking for 
talented individuals of all levels. 

If this is you, e-mail your resume to 
CoxGreenvillelobs(á)cox.com in confi- 
dence. Get started in career where you 
con have unlimited earnings potential 
and a lot of fun too! 

Cox radio is on equal opportunity 
employer. 

WEST 

95.7 KALF Chico Ca needs Experi- 
enced Morning Host ASAP. Package 
to Scott Michaels /PD 1459 Humboldt 
Rd., Chico, Ca. 95928. No Calls. RE- 
GENT Communications is an EOE. 

RADIO PROGRAM DIRECTOR and 
ON-AIR HOST with News Talk arel Sports 

programming experience. Ser Lip(' 
and resume to KBLG -91 Dam c/o FISHER 

RADIO REGIONAL GROUP 2075 Central 
Ave Billings, MT 59102. EOE. 

OPPORTUNITIES 

SOUTH 

Kidd Kraddick in the 
Morning Operations 

Manager 

Nationally syndicated Kidd Kraddick in 

the Morning Show is searching for an 
Operations Manager. If you are cur- 
rently a medium to large market pro- 
gram director, or marketing director 
with programming experience, this is 

your chance to manage one of the best 
morning shows in the country. 
The show broadcasts live to 22 sta- 

tions nationwide (including KISS -FM/ 
Dallas) from its own state -of- the -art 

.studios in the Dallas /Fort Worth 
metroplex. 
Everyone in the building works solely 
for the morning show. 

Responsibilities Include: 

Guiding affiliates through each life 
stage of the morning show 

Supporting the morning show with 
programming formatics and guid- 
ance 

Serving as senior manager for 
support staff to create unified 
success 

Assisting affiliate relations with 
programming support in securing 
new affiliates 

Protecting talent from outside 
distractions 

Working with flagship station to 
integrate syndication into local 
programming 

Managing budgets for marketing, 
programming, and operations 

Hiring, teaching, and growing 
support staff 

Kidd Kraddick in the Morning is poised 
for growth, with dominant ratings in 
virtually all of its markets. 
If you are a solid strategic program- 
mer with a track record of success and 
an outstanding manager of people, 
you owe it to yourself to apply for this 

unique position. 

Please send your programming/mar - 
keting philosophy, a tape of your sta- 
tion, and resume /references to: 

Kidd Kraddick in the Morning 
220 East Las Colinas Blvd. 

Suite C -210 - 

Irving, TX 75039 

Kidd Kraddick in the Morning is syn- 
dicated by Premiere Radio Networks, 
a wholly owned subsidiary of Clear 
Channel Worldwide. EOE 

SOUTH 

PUBLIC 
BROADCASTING 

D am ATLANTA 

ATLANTA'S NPR .5 PBS STATIOI;S 

Director of Underwriting 

Plans and implements sales. underwriting and events 
programs targeted to meeting current and long range 

revenue objectives 

Accountabilities: 

Directs and oversees sales and support staff to 

ensure performance goals and plans are met 

Develops and manages sales operating budgets. 

Achieves satisfactory cost/benefit ratio and 

market share in relation to preset standards and 

industry and economic trends. 

Ensures effective control of sales results. and takes 

corrective action to guarantee that achievement of 

sales objectives falls within designated budgets 

Oversees and evaluates research and adjusts sales 

strategy to meet changing competitive conditions 

Establishes and maintains relationships with in- 

dustry influencers and key strategic partners 

Directs sales forecasting activities. projections. 
reports. volume and sets performance goals accord- 
ingly 

Directs staffing. training. and performance 
evaluations to develop and control sales programs 

Directs and coordinates sales distribution by 

establishing sales territories. quotas. and goals 

Meets with key clients. assisting sales representa- 

tive with maintaining relationships and negotiating 

and closing deals. 

Acts as liaison between sales department and 

organizational departments 

Work and cooperate with Membership. On -Air 
Fundraising and Major Gift Departments to maxi- 
mize overall organizational revenue and obtectves. 

Analyzes and controls expenditures of division to 

conform to budgetary requirements 

Oversees trattic for radio and responsible for main- 
taining inventory 

Develop and manage station event opportunities. 

Owlifiabons: 
Bachelors Degree 

Minimum of fort years successfulproven sales ex- 

perience in Broadcasting. Media or Cable preferred. 

Must be a proven leader with exceptional manage- 
rial abilities 

Demonstrated in -depth sales techniques and finan- 

cial principles 

Demonstrate the ability to anticipate and solve prac- 

tical problems or resolve issues and motive team. 

Candidate must demonstrate good organizational 
skills. excellent vrrltten/oral and interpersonal com- 
munication skills 

Send Cover Letter 8 Resume To: 

Human Resources 

Email kbrown4wabe- wpba.org 

Fax 678 -553 -3026 

www.wabe.org 

RER Opportunities 
Free Advertising 

Radio i Roads provides tree (20 words maximum 

listings to radio stations ON A SPACE AVAILABLE BA 

SIS in Opportunities Free listings of the same length 

are also available to individuals seeking work in the in 

dustry under Positions Sought 

Deadline 
To appear in the following weeks issue, your ad must be 

received by Thursday MM (PST). eight days prior to issue 

date Free Opportunities lanngs should be typewritten or 

printed on 8 1i7 X 11' company/station letterhead and are 

accepted only by mail or tax 310-203 -8727 Onty free po- 

sitions sought ads are accepted by e-mail to 

IIIIIII65(rfadlOandfeCOIdS corn Address all 20-word ads to 

R&R Free Opportunities. 10100 Santa Monica Blvd . Third 

Floor Los Angeles. CA 90067 

R&R Opportunities 
Advertising 
lx 2x 

$200/inch $150/inch 
Rates are per week imaximum 35 word per inch includ- 
ing heading) Includes generic border If logo. custom 
border or larger heading are required add 12 inch ($60 
for 1x. S50 for 2x). In addition all ads appear on R&R3 
webs$e (www radioandrecords corn i 

Blind Box: add $50 

The R&R address and your box number adds 12 words 
to your ad Regular Opportunities rates apply to Blind 
Box ads. but a S50 service charge is added tor ship- 
ping and handling. 

Positions Sought: $50/inch 
Individuals seeking employment may run ads in the 

Positions Sought section at the special rate of $50finth 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment Please submit ad copy & logos via 

email to Ilinaresaradioandrecords corn Ads are also 

accepted by fax (310- 203 -87271 or mail Visa. MC. 

AmEx or Discover card accepted. Include card num- 

ber name as it appears on credit card. expiration date 

and phone number Blind box responses are sent to 

advertisers every Friday by first -toss mail. 

Deadline 
To appear in the following week's issue. your ad must 

be received by Thursday arm (PDT) eight days prior 

to issue dale Address all ads to R&R Opportunities 

10100 Santa Monica Blvd . Third Floor. Los Angeles 

CA 90067 

RADIO Er RECORDS 
tob0o Santa Monic,i Blvd Third Floor. Loti Angeles. CA 90067 

R &R s published weekly except the week of December 25 Subscriptions are available for $325.00 per year (plus applicable 

sales tax( in the United States. $330 00 in Canada and Mexico. and $495 00 overseas ( U S funds only) from Radio & Records 

Inc at 10100 Santa Monca BIW.. 3rd Floor Los Angeles Caklorrxa 90067 Annual subscription plan includes the weekly 

newspaper plus Iwo R&R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation Nonrefundable quarterly rates available. Al reasonable are taken but no responsibekv 

assumed for unsolicited material R&R reserves all n ghts n material accepted for publication. N letters addressed to PAR or its 

Editors will be assumed intended for publication reproduction and rray Iferetdre be used for Ibis purpose Letters may be edited 

for space and clarity and may appear in the electronic versions d MR The wrest assumes all liability regarding the content of 

the btler and its publication n R&R Norxrg may be reproduced in whole or in part without written permission from the 

Publisher 

C . Radio a Records. Inc 2004 

POSTMASTER Send address changes to R&R 10100 Santa Monica Blvd . Third Floor. Los Angeles. California 90067. 

HOW TO REACH US RA DIO & RECORDS INC 10100 SANTA MONICA BLVD THIRD FLOOR LOS ANGELES CA 00067 

Fax E -mail 

310-203-8727 morintofx radroandrecords cor OPPORTUNITIES/MARKETPLACE: 310.788 -1622 

Fax 
CIRCULATION: 310-788-1625 310-203-8727 IlnnaresRradioandrecords corn 

NEWS DESK: 310 - 788 -1699 310-203-9763 newsroom radioandrecords corn EDITORIAL, OTHER DEPTS: 310.553 -4330 310 -203 -9763 mailroom radioandrecords corn 

NKR ONLINE SERVICES: 310 -788 -1635 310-553-4056 kmccabe0rradioandrecotds corn WASHINGTON, DC BUREAU: 301- 951- 9050 301- 951 -9051 rrdc x radioandrecords corn 

ADVERTISING /SALES: 310 -553 -4330 310- 203 -8450 hmowry Oradroandrecords corn NASHVILLE BUREAU: 615. 244.8822 615- 248-6655 ihenon m radioandrecords corn 

www.americanradiohistory.com
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AIR CHECKS 

- AUDIO & VIDEO AIRCHECKS - 
-s,URHLNT /284 KRTH:ShotgunTom. WAXO,Jrm Kerr. WFLZ/Toby 

Knapp. WAPE. KYLD/Elvis d J.V.. WNKS/Adam Smasher. KPWR/Felh Fe. 

CD $13 

CURRENT-/263. KR00/Kevin d Bean. WCBS -FMBob Shannon. WPL.I 
Race Taylor. WI00/Freak Show. KJR/Rlc Hansen. KROO /John Jay & Ru I 

CD $13. 

PERSONALITY PLUS /PP-192 KIIS/Rick Dees. WXKS/Matt Siegel. 
WROX/Jack Diamond. WOSR/Steve Rouse & Knsti McIntyre 513 CD. 
S t O cassette. 

PERSONALITY PLUS /PP -191 WPLJ/Scoh d Todd. WROR /Loren d 
Walty. KMXZBobby d Brad. WIC/Elliott 513 CD. $10 cassette 
.PERSONALITY PLUS /PP-190. Z100/Elvis Duran & Z Zoo. WODS/DalP 
Dorman. KZOK/Bob Rivers. WMZO/Ben d Brun. 513 CD. $10 cassette 
+ALL COUNTRY /CY -139. WYUU.YYOYK. WOIK WWKA KZBR $13 
+ALL CHR /CHR -1(19. WZMX. WKSS. WFLZ. 2100. WPYO $13 CO 

+ALL NC /AC -117. WOZN. WLIF. WWMX. WBEB. WPTP $13 CD 

+PROFILE /5-500 NEW YORK' CHR UC AC AOR Gold Ctry $13 CD 

+PROFILE /S -5(11 fiOSTON! CHR AC AOR Gold Ctry $10. $13 CD 

+PROMO VAULT IPR -55 promo samples - all formats. all market sizes 
$15.50 CD 

+SWEEP_ER VAULT /SV-41 Sweeper & legal ID samples. all format,. 
$15.50 CD 

+ AAA- 111m* Al.+CHN -34 LCHR Nights) . O.25 a Qldre5li-19 
(Alternative) +F -281ÁN Female) .UK 1 (London) at 510 each 
tCIASSIC /C -276. KCBG/Dex Allen -1968. KWST/London & Engelman - 
1982. KFI/C.K Cooper -1983. KHJBig John Carter -1975 S16.50 CD. 

$13 50 cassette 

YIOFO t96. Baltimore's WPOC/Mrchael J. d Jen. Buffalo's WWKB /Jack 
Armstrong. Phdtys WIOO/Chio d Arai. WXTU/Evans d Andie. Boston's 
WJMN/Ramiro d Pebbles. Portland's KRSK/Dr Doug & Skippy 2 hrs. 
VHS S30 DVD $35 

+ tapes marked with , ffe for $3 less 

www californiaaircheck.com 

. CALIFORNIA AIRCHECK 
Box 4408 - San Diego, CA 92164 - (619) 460 -6104 

MARKETPL4 CE 
AD VERTISING RR 

,boon .,.t. -, 
Payable in advance Order must be typewritten and accompanied by pay- 
ment Vlsa'MC AMEL'Discover accepted One inch minimum. additional 
space up to six inches available ln increments of one -inch. Rates tor R&R 
marketplace (per Inch) 

1 time $95.00 
6 insertions 90.00 

13 insertions 85.00 
26 insertions 75.00 
51 insertions 70.00 

Marketplace 
(310) 788-1622 
Fax: (310) 203 -8727 
e -mail: Ilinares@radioandrecords.corn 

.MARKETPLACE 

VO /CEO VER SERVICES 

;0111 
i;. 

- Micheal 

Reagan 
Dui voice at The Micheal 

Show. 

Reagan 
Syndictaa 

psoul T $s 

www. jo)ltdriscoll.cotR 
US 888.766.2049 415.388.8701 

February 27, 2004 RAR 109 

VO/CEOVER SERVICES 

NEW iAAAGING VOICES 
www.JonShults.com Download 
www.MattRawlings.com all 3DEMOS 
www.ThatVoiceGuy.com NOW! 

To PD's Who Want 
Higher Ratings 

(but can't get started) 

LANCE DEBOCK 
VOICE IMAGING 

Get One Month 
FREE!!! 732-736-6722 

www lancedebock corn 

lltte INwI 

.mllchcralp.com CHR IMAGING THAT SMOKES! 
Celli 

901.881.4878 

Enhance your production skills, Improve your on-air bits, make more money, maybe even get out of radiant 
TALKING FUNNY FOR MONEY 

An Introduction to the Cartoon /Character/Looping Area of Voice- Overs 
Pamela Lewis's Acclaimed Workshop on 2 CIA with exercise manual & companion text 

Shortcuts to mastering the most requested dialect; age groups L cerebriry ,npersononont Vaned employment opportunities in the caverns, cartoon /character /loping world. How to assemble caverns, cartoon/character demo includes sample demos. 
AI bookstores I. www.TIkingFunnyForMoney.com 

ti...... .v r n 

DAVE PACKER 
V O I C E O V E R S 

Get Real! 
Imaging that brings out your station's personality! 

Your iiound on your budget. 

www.davepaeker.com 609- 290 -3333 

Dunsworth 
radio image voice 

bobdunsworth.con 

PRODUCTION SERVICES 

BRAND BUILDER Its working for KLOS IIAI WRKS 
(KISS/NY) WBCN (Boston) WSM AM/FM INashvillel Microsoft Time 
Warner Perrier, and many, many more. Affordable rolls of plastic that repeat 
your message over and over again. For event planning help, call Susan V. 

1- 800 -786 -7411 rr@bannersonaroll.com 

R&R 's Year -End Chart Pack 

NOW AVAILABLE! 

Only 

Includes year -end charts for all R &R 
formats from 1974 through 2003! 

Call (310)788 -1625 or email 
moreÍnfo @radioandrecords. corn 

www.americanradiohistory.com
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no THE BACK PAGES 
National Airplay Overview: February 27, 2004 

CHR/POP 
let NI 

Q JESSICA SI MPSON With You tGlltnMir 8 DUTKAST The Way You Mew We / 
4 BRITNEY SPEARS Toxic LAed 
3 4 NICKELBACK Sonsday (Alslhraeet/10A0 
7 © EVANESCENCE My krewortel 11I W-rp1 

6 o LINKIN PARK Numb (N'amar &as. ) 
5 ' OUTKAST He Ya! IAnsra( 

12 O USHER IIIUDACRIS & LIU JON Yeah ( Anstal 

10 . EAMON I "k It d Don't Want You Ball Uwe) 

8 10 3 DOORS DOWN Here Without You (Repbkc /Ursverss(l 

9 11 BABY BASH Suga Suga //Inverse 
14 ® TWISTA IIKANYE WEST & JAMIE FOXX Slow Janu (Atlantic) 

11 13 NO DOUBT Its My Lite (InterscapeI 

15 SHERYL CROW The First Cu Is The Deepest /ABM/Intersccpel 

20 MAROON 5 This love (Uctone/J/ 

17 FUEL Falls On Me 'Epic' 

13 17 SIMPLE PLAN Perfect 'lava) 
21 HILARY DUFF Come Clean arena Vata4lolyrvoodl 
18 BEYONCE' Me. Myself And l (Columba) 

23 r JANET JACKSON Just A little Whrk (Vega) 

22 NICK CANNON Gigolo (Jive) 

24 SARAH CONNOR Bounce OK, 
16 23 GOOD CHARLOTTE Hold On (Epic/ 

19 24 LUDACRIS IISHAWNNA Stand Up (Del Jan South/WIG) 
32 ® CHINGY One Cal Away (DTP /Corona)) 

30 . NELLY Work It IRwul l!o'ReeWhnrrsall 
79 LIMP BIZKIT Behind Blue Eyes (FA1VMrerscopei 

26 28 DIDO White Flag (Ants) 
27 29 M. LEE IIJ. BIIPIII Wet Da Hook Gon Be /fo'Reel4Arwaal 
25 30 KELIS Mitabia Star Tra lAnzt* 

#1 MOST ADDED 
BLINK 182 I Miss You /t7ellen) 

#1 MOST INCREASED PLAYS 
USHER FILUDACRIS & lit JON Yeah (Anent) 

TOP 5 NEW & ACTIVE 
ROONEY I'ni Shaken' (Geffen( 

KID ROCK Cord And E met r (Top Dog(At rNc) 

DARKNESS I Believe In A Thing Calved Love (Musl...Dksttop4r. 
CLAY AIKEN The Way (RCA' 

HOOBASTANK The Reason as/axe/DJ4l6 

Waft P bake srPopFa. 

AC 
.w w 

I SHANIA TWAIN Foever And For Atways (AAtrcry/IOJMGI 

3 JOSH GROBAN Ya Raise Me Up (143/Reprise) 

2 3 TRAIN Calling All Angels Columba) 

5 0 SHERYL CROW The First Cut Is The Deepest IABAMrterttg ,1 
4 5 UNCLE BRACKEN 11D081E GRAY Drift Away aors) 
7 0 D100 White Flag Arco) 
6 7 MATCHBOX TWENTY Unwell (Aussie) 
11 O FIVE FOR FIGHTING IOC Years (Awan/CtManba) 

9 . LUTHER VANDROSS Dance With My Father U) 

8 10 PHIL COLLINS Look Through My Eyes (Wish Disney/Hollywood) 

10 11 CLAY AIKEN Inesihle -RCA, 

13 12 MICHAEL MCDONALD Am No Mountain High Enough (Motown, 

14 13 CELINE DION Have You Ever Been In Love Ifpcl 
12 14 COUNTING CROWS Big Yellow Tau (Gellen'nterscnpel 

11 SIMPLY RED You Make Me Feel Brand New (senplyred.covsf awl 

16 MARTINA MCBRIDE This One For The Girls (RCA( 

18 SARAH MCLACHLAN Fallen (Amt) 
20 : CHRISTINA AGUILERA The Voice Within (RCA) 

22 ' 3 DOORS DOWN Here Without You (Repobrk /Umersa0 

21 I SANTANA fIALEX BAND Why Don't You & I / Anstal 

25 WYNONNA I Want To Know What Love Is (Curb) 

24 SEAL Love's Oivve (Warner Bros.) 

13 23 HALL & OATES Getaway Cr (Li War& 
19 24 TIM MCGRAW Tory Dancer /Curb/ 

29 NO DOUBT It's My Life (Wrenn:pe) 

28 SUZY K. Gabriel (Yet m/ 

RUBEN STUDDARD Sorry 2004 U) 
MICHAEL NSU Sway (I43Airse1 

30 KENNY LIMNS I Mss Us Ml The Bestl 

28 30 ANEW Stq 4 U M 

#1 MOST ADDED 
ROO STEWART Time After Time JI 

#1 MOST INCREASED PLAYS 
FIVE FOR FIGHTING 100 Years (AwarnCokrnbrai 

TOP 5 NEW & ACTIVE 
BABY F ACE The l oneWiess (An sial 

MELISSA ETHERIDGE Breathe (lsland7DJMGl 

ROD STEWART Time Alter Time U1 

MICHAEL FEINSTEIN Only One file (Concord, 

HARRY CONNICK. JR. Fa Once In My Life (Co/umbra) 

AC ape MPop n. 

CHR/RHYTHMIC 
LW TW 

2 0 USHER fILUDACRIS & lll' JON Yeah ( Ansia) 

1 2 TWISTA IIKANYE WEST & JAME FOXX Slow Jam/ (Atl W.W) 

3 J.KWON Tipsy (So So Del / Anstal 
4 CHINGY OneCal Away (DTP /Certail 
6 CASSIDY EN. KELLY Hotel U/ 

5 6 VINO YANG TWINS fILll' JON... Sah Shaker iTVT7 

e LUDACRIS Splash Waterfalls (Del Jam SoutMOJMGI 

10 : JAY -1 Del Oft Tow Shoulder Roc A fala/ID.JMGI 

7 9 BEYONCE' Me. Myself And I (Columba/ 

12 0 EAMON f' k It II Don't Want You Backl 4.1rve1 

9 11 KANYE WEST Through The Wire (RocA FeWrIDJMGI 

11 2 NICK CANNON Gigolo Omer 

17 G UNIT IIJOE Warne Get To Know You (Interscop) 
16 PETEY PABLO Freak A.LNk Lirai 
13 15 OUTKAST Hey Ya! (Anatol 

22 0 MARIO WINANS OP. DIDDY I Don't Winne Know (Bad Boy/UmersWl 

15 17 OUTKAST The Way You Move ()Instal 

14 18 WESTSIOE CONNECTION Gargsta Nations (Galata)) 

21 RUBEN STUDDARD Sony 2004 al 
23 r MISSY ELLIOTT I'm Really Hot Sod44ndEAnftraEf6) 
18 21 ALICIA KEYS You Don't Know My Name U/ 
19 22 KELIS Milkshake (Star Tr.A/Msts) 

26 SLEEPY BROWN fIOUTKAST I Cant Wait (lnterscopel 

24 T.I. Rubber Band Man (Grand Hustle/At/annc) 

28 YOUNG GUNZ No Better love (Del JaMILUMG) 

29 BRITNEY SPEARS TOOK Orel 
25 27 2PAC fIEMINEM One Dar At A Time /A manelnterscope) 

33 & M. LEE tIJ. PHA I S. _OWN Lan Me Baby (Fa Ree4Uiewrse 

27 29 RYAN DUARTE Yee AAriaearl 
30 in JUVENILE EIMAI NE ENEON la My Life /Cash Mruy4Akwrsa l 

#1 MOST ADDED 
OUTKAST Roses ( Aorta( 

#1 MOST INCREASED PLAYS 
CHINGY One Call Away 'DTP /Capelo) 

TOP 5 NEW & ACTIVE 
JOE FIG UNIT Ride Wit U Live) 

MEMPHIS BLEEK FfT.I. AND TRICK DADDY Rama) Here (Roc Afela/IDJMC 
KELIS Tnck Me (Star Trak/Ansra) 

MR. VEGAS PuI Up (Ge /fan) 

MARQUES HOUSTON Pop That Booty (T.UGJEEGI 

011411a711112 Mar MPap a 

HOT AC 
LW 1W 

1 1 3 DOORS DOWN He Without You IRepuäcVmwsal 
2 2 SHERYL CROW The First Cut Is The Deepest (A&M/lntrsropel 

3 3 NO DOUBT It's My life (Intrscopel 

5 0 NICKELBACK Someday (RoabumealOUMG) 

4 5 MATCHBOX TWENTY Brpht Lights ANannci 

7 6 DIDO White Flag (Ararat 

6 7 SANTANA fIALEX BAND Why Don't You & I (Arista( 

10 0 EVANESCENCE My Immortal (Wad up) 

8 9 SARAH MCLACHLAN FMen (Anal) 
11 0 FIVE FOR FIGHTING 100 Years Aware/Columba) 

9 11 TRAIN When I Look To The Sky (Columba) 

12 MAROON 5 This Love (Octame'Jl 

14 OUTKAST Hey Ya! (Arista) 

13 MELISSA ETHERIDGE Breathe (ISiandFDJMG' 

15 15 MATCHBOX TWENTY Unwed /Atlantic) 

16 

Q 
JOHN MAYER Clarity (Aware/Co/umbra/ 

18 LIZ PHAIR Extraordinary Sewall 
17 18 JASON MRAZ You And I Both (Ekktra'EEGI 

19 FUEL Falls On Me (fad 
20 r TOBY LIGHTMAN Devils And Angels (Laval 

23 SEAL Loves Divine (Warner Bros 

22 KID ROCK Cold And Empty (Tap Dog/Aflnhce 

25 NORAH JONES Sunrise Slue NOIeJEMC) 

21 24 MICHELLE BRANCH Breathe /Movenak/WrnerBros.) 

35 BARENAKED LADIES Testing 1.2. 3 Bapse) 
27 JOSH KELLEY Everybody Wants You (Hollywood) 

30 3 DOORS DOWN Away From The Sun (Re, it reversed 

31 ¡ JESSICA SIMPSON With You 'Caista d 
26 29 CLAY AIKEN ma'd'e (RCAI 

' 24 30 SNBPtE PLAN hied ANN 

#1 MOST ADDED 
NELLY FURTADO Try (OreamWrks/Mterscgoe) 

#1 MOST INCREASED PLAYS 
BARENAKED LADIES Tcst,nu '( Reprise. 

TOP 5 NEW & ACTIVE 
MICHELLE BRANCH T I 

I Get Over You ,MaverrckWarnerBros 

LOS LONELY BOYS Heaven 'Orfpe, 
MATCHBOX TWENTY Downfall (Atlantic' 

BLONDIE Good Boys (Sanctuary /SRGI 

SWITCHPOOT Meant To live (Red Ink/Columba( 

ACbakoM Pap 7Z. 

MBIIAASß 

URBAN 
LW TW 

3 

1 

4 

5 

2 

9 

8 

6 

11 

10 

12 

14 

13 

15 

19 

18 

16 

17 

22 ED 
20 21 

23 

24 

27 

21 

28 

35 

25 

38 

26 

10 USHER fILUDACRIS & LIL' JON Yeah (Angel 

TWISTA IIKANYE WEST & JAMIE FOXX Slow Jan, ( Atlntuc 
RUBEN STUDDARD Sorry 2004 411 

LUDACRIS Splash Waterfalls (Del Jam South/C MG; 

BEYONCE' Me. Myself And I (Columba) 

CHINGY One Call Away (DTP)Capela)l 

YING YANG TWINS Mil' JON... Salt Shaker (TVTI 

KANYE WEST Through The Wire (Roc A fella/la/MG) 

CASSIDY fIR. KELLY Hotel UI 

JAY .Z Dm Off Your Shoulder (Roc A fela/IO/MG) 

J-KWON Tipsy (So So Del / Anstol 

ALICIA KEYS You Dart Know My Name kb 

T.I. Rubber Band Man Stand HostldAtlanbc) 

14 JUVENILE IIMANNIE FRESH In My Life (Cash Money /Umorsell 
15 AVANT Read Your Mind (Geffail 

SLEEPY BROWN IIOUTKAST I Can't Wart /lnteacgoel 

YOUNG GUNZ No Better Love (DelJsMIDJMG) 

OUTKAST Hey yal ( Ansia) 

19 OUTKAST The Way You Move /Aortal 
PETEY PABLO Freek A Leek Orel 
TRILLVILLE Neva Eva BMf/Wrna Bros.( 

G UNIT IIJOE Wanna Get To Know You (Interscopd ' 

MISSY ELLIOTT I'm Rea4y Hot (Gold Mndflekna/ffGl 
Ill' FLIP Gm Over /Sucks Freeilrad'Colurbval 

KELIS Milkshake (Star T/ak'Anstal 

SEAN PAUL I'm Stil In love With You (VP /Atlanncl 

AVANT Don't Take You Love Away (Geffen) 

JAGGED EDGE What It's Like (CaAankre/ 

ALICIA KEYS It t Amt Bet You U) 

MASTER P Thum Jews AIWAlilitabFl.W 

2 

5 

8 
8 

12 

® 

18 

25 

#1 MOST ADDED 
ALICIA KEYS III Ain't Got You UI 

#1 MOST INCREASED PLAYS 
CHINGY One CaN Away (DTP/Capia# 

TOP 5 NEW & ACTIVE 
DWELE Hold On 'Veyntl 

EAMON F k It 0 Dont Want You Backl Une) 

KNOC TURN'AL FISNOOP DOGG The Way I Am ILA CnhdeMlalflektrJEfG) 
NOTORIOUS B I GIP. DIDDYI... Victory 2004 IBMfloyRAawsap 

120 F ghttn' In The Club 'Priority /Capital) 

WM bale ores 8R 

ROCK 
LW 'W 

1 NICKELBACK Figured You Out (RoaáarwilDJMG1 

2 AUDIOSLAVE I Am The Highway (klerscape/Epec) 

3 JET Are You Gonna Be My Girl (Ekkna/EEGI 

4 INCUBUS Megalomaniac (Epic/ 

6 LINKIN PARK Numb *Jaw Bros., 

5 6 PUDDLE OF MUDD Away From Me (Geffen/ 

8 TANTRIC Hey Now (Mavenck/Repokse) 

9 GODSMACK Re Align (Repo& /tli rsall 

7 9 THREE DAYS GRACE II Hater Everything About You Dire) 

11 DARKNESS I Believe In A Thug Called Love (Must...Destroy-Atlsntd 

15' 3 DOORS DOWN Away From The Sun /RepubkiUmersalI 

13 12 STAIND So Far Away (fip/ElettrWEEG) 

17 TESLA Caught In A Dream (Sanctuary /SRGI 

16 FUEL Million Mks (Epl 
14 15 OFFSPRING Hit That (Columba) 

18 0 SHINEDOWN 45 (Atlnncl 
12 17 STAIND How About You IfIp/fitetra/EEG) 

21 Q KID ROCK Jackson. Mississippi (Top Dog;A /4nt i 

19 19 LIMP BIZKIT Behind Blue Eyes IfkOntrscgoel 
20 r JET Cold Hard Bitch (flektra'fEGI 

26 PUDDLE OF MUDD Heel Over Head ( Ge/len) 

22 A PERFECT CIRCLE The Outsider (Vegen) 

23 TRAPT Echo (Warner Bros.) 

LINKIN PARK lying From You (Warner Bros .i 

30 HOOBASTANK The Reason asiandilLUMG, 

27 26 DAMAGEPLAN Save Me (fkkndffGI 
25 27 STONE TEMPLE PILOTS AI In The Suit That You Wear rAtlanno 

LO PRO Sun* (Geffen( 

28 29 SEVERN'S? Broken Down (7P7 

e P.0.0. amp The World MrMtltl 

#1 MOST ADDED 
STATIC -X So Warne dis 

#1 MOST INCREASED PLAYS 
JET Are You Gonna Be My Gel Drava/FIG) 

TOP 5 NEW & ACTIVE 
FINGER ELEVEN One Thing Mod up) 

METALLICA The Unnamed Feeling (fkkrra/EfG) 

DROPOOX Wishbone (ReAlgnAlmersd 
DROWNING POOL Step Up (Wralupl 

LOSTPROPHETS Last Tran Hm (Csíuni" 

ROCK bogies a Pa,e It 
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URBAN AC 

2 O RUBEN STODDARD Sorry 2004 u) 
1 2 ALICIA KEYS You Don't Know My Name U/ 
4 0 LUTHER VANOROSS Think About You UI 
3 4 AVANT Read Your Mind /GeNMI 
9 BEYONCE' Me. Myself And I (Catrralul 
6 JOE More & More (Jive) 

10 OUTKAST The Way You Move ( Ansta) 
5 8 R. KELLY Step In The Name Of love Uwe) 
7 Q BABYFACE The Loneliness ( Ansta) 

8 10 WILL DOWNING A Mrlron Ways (GRP/VMG) 

14 GERALD LEVERT Wear It Out If Mattel fG) 
1 I 17 GERALD LEVERT U Got That love ICal It A Night/ (ElektralEEGI 
17 13 KEM Love Caas /Momwn'LlnversaI7 
13 Q SMOKIE NORFUL I Need You Now (EMI Gospel) 
15 15 JAGGED EDGE Walked Outta Heaven Columbia) 
19 SILK Side Show bowl 8) 

8 ERYKAH BADU Back In The Day (Motown) 
I6 18 MUSIC Fortheaght (Del SoullIUMGI 
17 79 JAVIER Beautiful U R (Capra) 
70 20 VAN HUNT Seconds Of Pleasure (Capitol) 

21 ARETHA FRANKLIN Wonderful (Arista, 
15 ANTHONY HAMILTON Charlene (So So Del Anstal 
23 KINDRED THE FAMILY SOUL Stars (Hidden Beach) 

DWELE Hold On Nrgn 
26 HIL ST. SOUL Pieces (Shanachve' 

TEENA MARIE Still In Love (Cash Money/Universal) 
72 27 KEM Matter Of Time (Motown, 

MUSIC' Whoknows (DelSoul/IDJMG, 
24 29 CARL THOMAS She Is (Bad Boy /Unrersab 
77 30 AL GREEN I Can't Slop /BAv Notteela 

#1 MOST ADDED 
ALICIA KEYS if I Ain't Gut You,JJ 

#1 MOST INCREASED PLAYS 
BEYONCE' Me, Myself And I (Columbia( 

TOP 5 NEW & ACTIVE 
EN VOGUE Doh Boy (Funky 64Beax Exchange, 

RHIAN BENSON Stealing My Peace Of Mind /OKGI 
ALICIA KEYS If I Ain't Got You (JI 

THEOTIS EALEY Stand Uo I It nrvIrnendrnr' 

CREA 

URBAN lo/la es Page 59. 

ACTIVE ROCK 
LW TW 

1 o MCKELBACK Figured You Out (Roadrunner /IDJMG) 
2 2 LINKIN PARK Numb (WrnewBras.' 
4 Q INCUBUS Megalomaniac /feel 
6 o GODSMACK Re.Akgn (Repoblialowersal, 
3 5 AUOIOSLAVE I Am The Highway (Mterscope'Eppc 
5 6 THREE DAYS GRACE (I Hate) Everything About You (Jae) 
7 7 OFFSPRING Hot That (Cabrabia/ 

9 0 STAIND How About You (F IEkktra'EEGI 
10 ' A PERFECT COK U The Outsider (Nagai 
12 r TANTRIC *New (Marsrk/Rglwe' 
14 SHINENWU 45 /Arbaral 
8 12 PUOOIE OF WOO Away From Me /GNAW 
11 13 JET Are You Going Bo My Gil /fkktraffe 
15 TRAPT Eniw lNba> rbamJ 
18 LOSTPOOPNETS taa TeeW Hasa /CAW* 
16 TRAIT SIN From fromba d 
13 17 IMAP OII OT Bird lbw ON FtiiT/MIM arSAM 
19 OAMAOEHAN San Ma LAkktrrfE67 
17 FNEL MiamMhe Epic( 
23 MOLE OF MUM Heel Over NISI /61 00 
20 UN rem Wen A Sills lianlrta aid 
21 SEY,EMMIOT Broken Owen /71.72 

28 AT Coil Hod Mich Marra E6 
n LO -11111 Sex* A7MAW 
33 LB= PAN lying Fran Yam ($íw Baal 
26 MONKS Adm. A- ..gi Era OgNMn4r/ 
24 3 OOOM NMI Away Frew TM Sm /Rtsvibfivie sag 
25 &MSS I Oise N A Thin Csld Law ABtr_SemegAI4nnc/ 
29 P.I.I. Cheep The Warts AYrwcJ 
30 NMNASTAM Then.= RolswillMINM 

#1 MOST ADDED 
OFFSPRING (Can t Get My) Head Around You (Coaumbia 

#1 MOST INCREASED PLAYS 
LINKIN PARK L t.ng From You (Warner &os.l 

TOP 5 NEW & ACTIVE 
STORY OF THE YEAR Until The Day I Die fMarencb'Reonse, 

OFFSPRING (Can't Get Myl Head Amid You (Caerrbai 
UPO Free /Ndrusl 

ATOMSHIP Pence Fight (Wend up, 

PRE ITHING Faded Love 'V7 

NCI raps rApp. 

__,THE BACK PAGES, 111 
National Airplay Overview: February 27, 2004 

COUNTRY 
LW TW 

I 1 TOBY KEITH American Wier ffieemWaksl 
2 2 ALAN JACKSON Amon*, Mani (Anstal 
3 TIM MCGRAW Watch TM Mid Blow By (Curb) 

5 BRAD PAISLEY little Motivate (Mural 
4 5 TERRI CLARK iWannaDoItAIMercury) 
8 MARTINA MCBRIDE In My Daughter's Eyes (RCA' 
7 TRACE ADKINS Hot Mama (Caption 

11 KENNY CHESNEYflUNCLEKRACKER When The Sun Goes Down NMI 
8 JIMMY WAYNE I Love You This Much (DreamWerks 

9 I SARA EVANS Perfect (RCA( 

10 KEITH URBAN You'll Think Of Me (Capitol) 

12 BUDDY JEWELL Sweet Southern Comfort 'Columba) 
14 RASCAL FLATTS Mayberry (Lyric Street) 
13 JOSH TURNER Long Black Train /MCAT 

15 GARY ALLAN Songs About Rain (MCA) 

16 CLINT BLACK Spend My Time (fpatyMusic Troup) 
17 JOE NICHOLS Cool To Be A Fool (Universal South( 
18 BLUE COUNTY Good Little Girls (Asy /urvCurb) 
21 GEORGE STRAIT Desperately 'MCA) 
20 CAROLYN DAWN JOHNSON Simple Lite (Arista) 
22 JOHN MICHAEL MONTGOMERY Letters From Home IWarner&os.) 
19 DIERKS BENTLEY My Last Name (Capitol( 

23 TRACY LAWRENCE Paint Me A Bermingham (DreamWarks) 
24 24 KELLIE COFFEY Texas Plates (BHA) 

26 BIG & RICH Wild West Show (Warner Bros.i 
25 BRIAN MCCOMAS You're In My Head (lyric Street) 
31 MONTGOMERY GENTRY If You Ever Stop Loving Me (Columba/ 
29 SHEDAISY Passenger Seat (LyncStreet) 
28 REBA MCENTIRE Somebody (MCA) 

27 n CLAY WALKER I Can't Sleep (RCAI 

#1 MOST ADDED 
LONESTAR Let's Be Us Again /BHA) 

#1 MOST INCREASED PLAYS 
JOHN MICHAEL MONTGOMERY letters From Home (Warner Bros.) 

TOP 5 NEW & ACTIVE 
JULIE ROBERTS Break Down Here (Mercury) 
COLT PRATHER I Won't Go On And On (Epic' 

SCOTTY EMERICK '' -' , ,; l-. 
RHONDA VINCENT 

CROSS CANADIAN RAGWEED Sock A 

CODIFFIV bole _ Par U. 

ALTERNATIVE 
LW TW 

1 1 INCUBUS Mselorrionec (Epic) 

2 2 LINKIN PARR Numb Wrner&as.) 
3 3 AUDIOSLAVE I Am The Highway (lnlnscgoe /Epic 
5 BLINK-112 I Miss You (Geffen) 

4 NICKELBACK Figured You Out /Rouduape,i JMG( 
e LOSTPROPHETS Last Train Home (Columba( 
7 7 THREE DAYS GRACE 0 Hate) Everything About You (Jr.',! 
10 FINGER ELEVEN One Thing (11f40/ 
8 9 JET Are You Gems Be My Girl áïkhalaGI 
11 r DARKNESS I Believe In A Thing Card Len /AArst...Desnoy /AManc/ 
13 AFI She And Cold (OnamWrks/h,taraupd 
15 311 love Sap (1Wc a Www o / 
12 STONY OF THE YEAR Until TM Ds I Die din wc4 /RNlw .I 
17 NOOOASTANK TM Reason /ilasealie 
9 15 OFfSPIMG Hit That ICMsaYy 
14 A PERFECT CMCLE TM OMaiir My* 
16 17 SWITCIN 00T Mega To Lin 11ar M ..ekes tial 
22 TRAPS EcM INbarbarJ 
19 19 COURTNEY LOVE Maw Alm* 
le 20 LIMP N'. gT BIhn1 Ohs Eyso IF+1iRArwagW 
25 JET CiM Hid Nock t9Mnaf 61 

20 22 FM ROM Dais lOti AbswelIliCA/ 
27 MOLE OF MIND HU I Ow HIM RiNAW 
23 YELLOW/CARO Otaam Memo Cept.B 
21 25 SWIM Now Mini You IIIgEilnaEp 
31 LMI PAM /yip Frew You War &amJ 
28 RAMBLEOTMsEB IMP Don't Knew Whet TOW. Myavi /7bWAAaget 

24 29 

NNUIC.l FF shrddpyAa¡rreey 

29 PNANIfOM PLANET Big Ora ß 11004 i/ 

#1 MOST ADDED 
OFFSPRING Can Get Myl Head Around You (Calimbra) 

#1 MOST INCREASED PLAYS 
VINES Ride (Capron 

TOP 5 NEW & ACTIVE 
BURDEN BROTHERS Beautiful Night (Krtland Tranima) 

DROWNING POOL Step Up We gol 
HIM Jom Me (Universal) 

TANTRIC Hey Now /Mavenck/Regrrse) 

NERD She Wants To Move Nrpm' 

AL1BwAillEBqüe ea hp B>? 

SMOOTH JAll 
LW TW 

I 1 CHRIS BOTTI Irian Surma 'Courralwa) 

4 Q KIM WATERS The Ride (Sau; ache) 

3 © NICK COLIONNE High Flyer (3 Keys Muse) 
2 4 JAllMASTERS Puerto Banes (Tieren N'Rhythm) 
5 RICHARD ELLIOT Sly (GRP/HHG) 

7 STEVE COLE Everyday (Warner Bros.) 
11 HIL ST SOUL For The Love Of You (Shanlec/rl 
10 ; PETER WHITE Talkur' Bout Love /Cdumdwal 

9 9 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 
8 10 PRAFUL Sigh /Renohrvms/NCode& 
6 I1 DAVE KOZ Honey Dipped (Capitol) 
12 e SEAL Touch (Warner Bros.) 
13 13 DAVID BENOIT Watermelon Man (GRP /VMG) 
15 BASS X Von., dgwd81 
16 PAUL BROWN 74.7 (GRP /VMGi 
17 EUGE GROOVE Livia' Large ( Nrada' 
18 RICHARD SMITH Sing A Song (A 440) 
19 PAUL TAYLOR Stepped Out (Peak) 

21 19 PAMELA WILLIAMS Afterglow (Shanaclarl 
23 i NORAH JONES Sunrise (BlueNote.EMCI 
24 KIRK WHALUM Do You Feel Me (Warner Bros.) 
20 22 DOWN TO THE BONE Celar Funk (Nradal 
25 NAJEE Eve:' Eye (NCakd) 
26 JEFF GOLUB Pass It On (GRP /VMGI 
27 DAVID SANBORN Isn't She lovely (GRP/NHGI 
22 26 MARC ANTOINE Funky Picante (Rendezvous) 

28 BRIAN BROMBERG Bobblehead (44401 
MINDS ABAIR Save The Last Dance'GRP'VA/G/ 
MARC ANTOINE Mediterranea,Rendervousi 

SPECIAL [EX Ladies Man (Blanche) 

#1 MOST ADDED 
DAVE KOZ AI I See Is You (Capitol) 

#1 MOST INCREASED PLAYS 
MARC ANTOINE Mediterraneo fRendervous) 

TOP 5 NEW & ACTIVE 
ERIC MARIENTHAL Sweet talk (Peak' 

DAN SIEGEL FIBONEY JAMES In Your Eyes (Nairn Language) 
DAVE KOZ All See Is You (Capitol( 

RICK BRAUN Daddy 0 (Warner &os.' 
PAUL JACKSON. JR. Walkin' (Blue,ote/EMC, 

Swab airs Avivea hp 78. 

TRIPLE A 
LW Tw 

1 NORAH JONES Surv,se (Base Hotel fMC) 
2 MELISSA ETHERIDGE Breathe (/skasIBILJMG/ 
4 CUSTER Careful /Pain Reprsd 
5 INDIGO GIRLS Perfect World (fpwc) 

3 5 COUNTING CROWS She Don't Want / Moldy New (Ge /len) 
7 THRILLS One Horse Town Ow) 
6 7 FIVE FOR FIGHTING 100 Years (AwrevCoknabral 
8 STING Sacred Love (A6AI4nterscope 
9 JOHN MAYER Clang (Awra'CatrTAa) 
10 DAMIEN RICE Cannonball Nectar ReccrbgsN'rner Bros.) 
12 JET Are You Gana Be My Girl Iferana'ffGl 
15 SARAH MCLACHLAN Fain /Metal 
14 JACK JOHNSON Tayor/,/ack Jaime 4AmflJÇ Sap 
13 14 DAVE MATTIIEWS San Ma RCA/ 
18 JONI EDDE If You're Han When I Gel Back /71.71Sgewdast AyAwrel 
17 STEREOPNIMCS *Ma Tatarew 412/ 
18 RYAN ADAMS Damp Phagraohs Rest k #Ittre,VMAç/ 
21 MAROON 6 This law IlaetwCB 
19 19 LOS MELT BOYS Nod Ewaiene Name 

ISMAEL MINIM NARY JUNES MN Ware AAawe red 
22 ROONEY rw DM( AAa/AW 
20 22 JOSS STINE Fil M law RIMA Bay IS-Omega 
23 REV MI let Yaw li jut Ekiaa Epic) 
28 3 NOM Pews Hua Wawa Yam IIAMdlfrvd turn 
25 MOWER /TOGO MO TIE MISTERS knagiwy Shp lSaaLewai.Y 

JOINT LANG Give Ma IM Agew 

NOVE OAT She Sara Durs/ 
27 MATCMOX TWENTY Bright Lights is (Abw I 
- IARINAKEO LAMES trim 1.2.3 I1osrwei 
- STABSARM /knob Lay tepiteF 

#1 MOST ADDED 
JASON MRAZ Curbside Prophet (fbkn4/EfCl 

#1 MOST INCREASED PLAYS 
MICHAEL ANDREWS FIGARY JULES Mad World (Universal) 

TOP 5 NEW & ACTIVE 
,OHNNY A. I Had Tc laugh fans,,(,. ,, ,.,t10a 

VAN MORRISON I vemrq In June Blue Note EMC 

BEN HARPER Brown Eyed Blues V,rqu 
WHEAT I Mel A Girl ,AwmreColumb(á, 

MINDY SMITH C in, To Jesus 

MIRKA lope NM la 
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teve Jones was destined to be a newsman 
horn the time he was a teenager, and it all 

began with his busty police wanner. As Vice 

Resident and General Manager of ABC News 

Radio, Jones is responsible for overseeing all 

programming and editorial operations for the 
company's news, sports and entertainment 
product. 

With an extremely hands-on approach, 
Jones and his team of roughly 100 

employees, including freelancers. work 

tirelessly 24 hours a day, seven days a week, 

to provide content that is not only timely. 
but also captivating for the listener. 

Getting into the business: 14y dad was a writer of 

murder. romance and mystery in the'S0s and '60s. He was 

an editor for True Detective and other men's magazines. As a 

teenager, I would ride around Oueens with a police scanner 
on my bicycle and try to get to crimes before the cops. 
which I often did. One day I got to a body on the street a 

few blocks from where I lived. I was able to piece together 
that this poor soul was a burglar who. for some reason, had 

fallen out of the window of the apartment he was breaking 
into. I called the New York Post, and they paid me 125 for 

the information. I realized this was a career. 
One day when I was 16 and listening to then -WPII/ 

New York, I called the newsroom after hearing a newscast 
and spoke to the newsman, John Ogle. John was amused 
at what I was discussing with him, the content of his 
newscast. He invited me down. and three hours later 
there I was. on the 28th floor of the Daily News building 
in New York. I was there for the next three years as an 
intern and, then, a writer and a reporter. I was also a 

producer. 
"Eventually, I was an anchor there. Then I had my 

initiation into that great radio tradition of being feed. 
There was a format change. I went to college and started 
freelancing at WLIR/Nassau- Suffolk. After about a year of 

going to college full -time I got hired there and worked for 

several years as a news guy and a jock. Then I got an 
opportunity to go to WERE (E- Rock) /New York for Pat 

Evans. who was PD then. I worked with Jay Thomas in the 
morning. Howard Stern came over to work afternoons. When 
that happened I was out of a job again. 

T had friends at ABC News, and I called them. I went 
over for an interview as a writer. Do you believe they 
actually told me that I didn't have enough hard news 
experience? I kept pestering them, and eventually they 
hired me as a freelance writer. With one detour to the 
Internet for three years, Tve been here 17 years." 

His responsibllföes: Tm in charge of news, sports 
and entertainment for ABC. On the news side, I say Tm in 

charge of radio for ABC News. ABC Radio Sports and the 
entertainment operations are actually ABC Radio Networks 

products that are non -news products. and I oversee them as 
well. with my incredibly able team, who make it all work so 

well." 

112 R &R February 27, 2004 
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By Erica Farber 

STEVE JONES 
Vice President & General Manager, ABC News Radio 

His product We provide the best news and 

information product available to the radio community. We 

won an award for overall excellence this year from the 
RINDA, the Edward R. Murrow Award. It's tremendous when 

your colleagues recognize the work you do. We're in such a 

competitive environment. and our product is continually 
evolving to meet the needs of our affiliates and listeners. 

WVe have a fairly wide- ranging demographic, in terms 
of the different networks. We offer a range of product, and 
when people come to our newsroom, Tm able to show them 
where we go live to do our wall to wall coverage when 

Saddam Hussein is captured, and then 10 feet away is 

where this talented team of comedy writers comes in at 
10pm every night and takes all the serious news and 
distills it into prep -service material, with punch lines." 

Biggest challenge: "Competitively, there's never been a 

more volatile radio network landscape for news operations. 
There's Fox, CNN, CBS. NBC is very active again. They're all 

trying to grab market share. The challenge for us is to 
provide differentiated content that's going to give our 
affiliates a competitive advantage. That requires an 
understanding of what ow affiliates' challenges are. They 

change so frequently. 
We just concluded ow first survey of affiliates in three 

or four years. We surveyed 700 affiliates to understand 
exactly how they rated the service they were getting, the 
product we were producing. These were all News/Talk 

affiliates. ABC Radio Networks has over 4,000 affiliates. We 

haw roughly 2,400 that have News/Talk affiliations. We 

went with a sampling that would scientifically represent the 
entire network." 

Why someone should contract with ABC "Credibility. 

At the end of each day we live or die by the respect the 
listeners have for the brand, whether that's your call letters 
in your market. the people you have on the air representing 
you or the network you affiliate with. We take that 
seriously. People would be surprised at how much we learn 
that we don't report because we've decided that its 
fragmentary or it's not fully confirmed or it might be 
alarmist. These are not judgments based on any particular 
moral view. It is interesting, it is information, but we can't 
confirm it in a way that were comfortable passing it on to 

our listeners. so we hold off a little and check it further. 
We want to be first, and one of our goals is to get on 

the air even quicker. We've made technology changes in 

our operation so we can get on the air 90 seconds faster 
than we could a year ago. When it comes to special reports, 
that's important. But our newsroom knows that we never 
report something that we don't firmly believe is true at the 
moment we're reporting it' 

State of the industry: The radio business is still 
incredibly dynamic and challenging. Tve heard for years 

about the demise of radio. Now the challenge is satellite 
radio. All media are under some degree of assault these 
days, as there continues to be erosion in the way people 
use media, whether it's video or audio on demand or the 
Internet. As long as radio continues to be creative in the 
way that it presents information and entertainment and 
understands what its audience needs and fulfills its 
advertisers' expectations. it's going to do fine." 

State of news on radio: 'Technology is making news 

even more exciting than it's been. The war was an event that 
captured the attention of just about everyone in this 
country. There are many in this election yew who have 
political views about the propriety of the decisions that led 

up to war. This is a tremendous time to be in the news 

business. 

rechnotegy lets us do some neat things. It enables our 
reporters to do live shots from many more locations than 
they otherwise would have. on good -quality transmissions. 
One of the things we're committed to, and one of the 
things I ward to do, is bringing our listeners to the story. 
When the tragic story of the girl who was abducted in 

Sarasota broke, we were there, anchoring our newscasts 

from that location. When ricin was found at the Capitol -- 
and, incidentally, we broke that story - we originated 
newscasts from there. As the Kobe Bryant and Scott 

Peterson trials occur. were going to be on scene. This is all 

possible because technology affords us a greater degree of 

freedom than ever before. Listeners demand that. - 
Something that might surprise our readers about 

his operation: "The amount of content that we produce. 
When we have people come over from other operations - 
horn radio and, especially, television and print - they are 

amazed at how much content we create and feed to.our 
affiliates and how many newscasts we put together and 
how our people are often engaged in multiple disciplines - 
theyre writing, they're editing digitally, they're gathering 
the interviews, they're researching the interviews. and 

they're doing it all at breakneck speed. Then there's the 
passion. You don't work in radio or radio news these days 

unless you're really passionate about it. The people who 

want to go into news tend to go into television The people 
who work in our newsroom are true believers, and they do 

it because they find it incredibly rewarding.' 
Most influential individual: "I mentioned John Ogle. 

who put me on the air, along with Bill Vitka and a guy 
named At Santos, who helped me get on the radio when he 

knew someone was going to be sick. If I happened to be 

hanging around the newsroom, that would result in my 

getting on the air. John McConnell was a big influence. 
Bernie Gershon, who succeeded John. Chris Berry, who 

came to me when I was at abcnews.com and said he was 

going to WMAL/Washington and that he thought I would 

be the right person to run ABC News Radio. They've all 

been great motivators and great models." 
Career highlight: "Where I am right now, working with 

this very talented group of people. We went through a war 

together. which is such a metaphor for businesses. We actually 
did a war together. I had people who put their lives at risk to 

go to Baghdad. That's public service, when you risk your own 

well being in order to help tell a very important story." 

Career disappointment: Tve had difficult 
management decisions and projects to execute. I had to go 

through some terrible downsizings of staff on the Internet. 
But even that taught me that every news manager needs to 

know what their advertising circumstances are, in terms of 

revenue. The Last thing you want is to find out that 
because some other part of the organization is having 

difficulty generating revenue, your operation is being 
adversely affected. There are folks out there who view 

advertising with great suspicion and concern. I try to 
manage the opportunities so I can help the advertising side 
of our operation perform better." 

Favorite radio format: 'News/Talk." 
Favorite television show: "World News Tonight With 

Peter Jennings. Tm a big Knicks fan, so I watch Krick 
games. Alias." 

Favorite artist: "Elvis Costello and Frank Sinatra. I 

was a jock during the New Wave era, so I stiU have this 
weakness for English bands that are very angry." 

Favorite movie 1 like movies that are well written. If 

rm flipping channels and The Matrix is on, I stop and spend 
more time than I should." 

Favorite book "1 read a tremendous number of 

periodicals. and I try to read business books." 
Beverage of choice: "Snapple diet lemon iced tea." 
Hobbies: "1 love playing with my 6- year-old son, and 

Tm becoming better at PlayStation 2 as a result." 
E-mail address: "steve.jonesca abcrews.com." 
Advice for broadcasters: "Be positive and be creative. 

Don't waste one day. If you're not doing something you 
really love, do something else. It's a cliche, but life is short. 
I run into people who are unhappy doing what they're 
doing. There are so many opportunities out there. Find 

something you love to do and do it, and hope you're as 

lucky as I am. Tm constantly calling my wife, promising 
that rm on my way home. I don't want to leave work." 
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If it's all about what 
goes between the records, why 
aren't you testing that, too? 

In 2004, programmers agree that just playing the right music I 

isn't enough to differentiate a radio station. They're relying 
more on their personalities. And they're giving those personal- 
ities greater latitude to entertain. 

It's more important than ever to find out if your personalities 
are on target, and to give them the best possible guidance. 
Introducing the Auditorium Talent Test' from Edison Media 
Research. 

Edison's Auditorium Talent TestT" goes beyond telephone sur- 
veys and focus groups. It's a dial test that gives real time feed- 
back to your station and talent: information on what works and 
what needs to be tweaked. The Auditorium Talent Test' gives 
you a large enough sample to make useful decisions, instead of 
letting your talent's future hinge on the most aggressive 
respondent in a focus group. 

Users of the Auditorium Talent Test' tell us it's the best 
research money they've ever spent. Give us a call and let us tell 
you about this exciting new product. 

For more information about 
Auditorium Talent TestTM, 

contact Larry Rosin. 

edison media research 
908-707-4707 / e-mail lrosin@edisonresearch.com / www.edisonresearch.com 
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Impacts Top 40 
on 3/2 

Early Airplay: 

KB KS/Seattle 
KKRZ /Portland 
KHTS /San Diego 
KHTT /Tulsa 

"We got a chance to hear the album...JoJo is the goods! 
KBKS is excited to help break another artist at the format!" 

- Mike Preston /Marcus D - KBKS /Seattle 

"Absolutely this song is a no brainer! There's only 
one word to describe it...SMASH!" 

Tod Tucker - KHTT /Tulsa 

REC OROS 
HIar.kgruund 
NYC II I'll ! 
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