NEWSSTAND PRICE $6.50
J Records: EasyAs 1, 2, 3

J Records accomplishes an extremely rare feat this week as

its acts land in the top three spots on R&R’s Urban AC
chart. Ruben Stud-
daed’'s “Sorry 2004”
moves into the top
spot. succeeding “You
Don’t Know My Name™
by Alicia Keys, now at
No. 2. Meanwhile,
Luther Vandress climbs
to No. 3 with “Think
About You.”

16 Grammy Awards

FEBRUARY 27, 2004

R&R News/Talk All-Star Players

Coinciding with the 2004 R&R Talk Radio Seminar being
held this week in the nation’s capital, R&R presents the
annual News/Talk/Sports special issue. R&R News/Talk/
Sports Editor Al Peterson has assembled the definitive
ﬁ & ﬁ yearbook of the format's all-star players: From program-
14 ” / ” [ [' ” ” ” J, mers 10 hometown heroes to network hosts, R&R has it

ali! The lineup begins on the next page.

www.radioandrecords.com

The most awarded country male artist in history

He's given us his best for years,
now let's give him ours. ..

"]'.ﬁ\}

Y

“In These Last Few Days’
add date March 8th

MCTA

www.americanradiohistorv.com
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PACKAGING PROGRAMMING
Consuitant Waller Sabe believes radio can
bring in more revenue if it repackages its
programming elements in “sections,” the
way newspapers do. Sabo says stations can
create special sactions for women to attract
those advertisers that will happily pay a
premium to reach them. in addition, this
week's Management/Marketing/Sales section
features sales authority lrwin Pollack, who
overrules objections from fans of the Yellow
Pages. Plus, the Media Audit shows how
radio reaches active voters better than other

media do.
Pages 10-14

THE CURB PHILOSOPHY

This week's R&R Country section features an
exclusive interview with Curb Records
Chairman Mike Curb. He offers a new
perspective on the changing landscape of the
recorded-music industry and looks at the
challenges and rewards of his company’s
long-standing investment in country music.

Page 65
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= JEBSICA SIIPSON With You (Columbia)
CHRARNYTHMIC

* USHER LUDACIIS.... Yeah (Arists)

URBAN

* USHER WLUDACNIS... Yoah (Ansta)

URBAN AC

* RUBEN STUDDARD Sorry 2004 (J)

COUNTRY

* TOBY KEITH American Soldier (DreamWorks)

al

© SHAMIA TWAIN Forever And For Aways (Mevcury/I0UMG)
HOT AC

*3 DOORS DOWN Here Without You (RapublicUniversal)
SMOOTH JAZZ

« CHIIS BOTT! indian Summer (Columbia)

ROCK

« MICKELBACK Figured You Out (Roadrunner/ADMG)
ACTIVE ROCK

« MICKELBACK Figured You Out (Roadrunner/IDIMG)
ALTERNATIVE

« INCUBUS Megalomaniac (Epic)

TRIPLE A

« NORAH JONES Sunrise (Blue Nodw/EMC)
CHRISTIAN AC

* MATTHEW WEST More (Unwersal SouthvEMY CMG)
CHRISTIAN CHR

« JEREMY CAMP Right Here (BEC)

CHRISTIAN ROCK

« KUTLESS Treeson (BEC)

CHRISTIAN INSPO

« STEVEN C. CHAPMAN Moment Made For... (Sparrow)

SPANISH CONTEMPORARY

« CHAYANME Cuidarte £ Alma (Sony Diecos)
TEJANO

« DJ KANE La Negra Tomasa (EMY Latin)
REGIONAL MEXICAN

* MONTEZ DE DURANGO Lagrimas De Cristal (Disa)

TROPICAL
* VICTOR MANUELLE Tengo Ganss (Sony Discos)

ISSUE NUMBER 1544

THE INDUSTRY’S NEWSPAPER

www.radroandrecords.com

. American political dialogue has remained re-

FEBRUARY 27, 2004
Rush: The Teflon Talk Host
Studyshminﬂuelce,hyaltyrenainconstant

A new, independently conducted study by
Media Strategies calls Premiere Radio
Networks talk host Rush Limbaugh the “Teflon
Talk Host.” Results of the recently completed
project show that most Limbaugh listeners have
remained loyal and that his influence on the

markably consistent in the wake of his admitted
addiction to prescription painkillers and subse-
quent legal problems.

The Paragon study surveyed 405 respondents
who listen to Limbaugh'’s daily national radio
show “regularly” (27%) and “occasionally”
(73%). Male and female participants between the ages of 15-64
were asked a series of questions to gauge their opinions of
Limbaugh’s admission, as well as about how the upcoming presi-
dential election will affect time spent listening to his program and

News/Talk All-Stars Of 2004

A yearbook look at some of the format’s best

By Al Potorase
RER Nows/Talk/Soorts Edor
apetorsoniSradioendrecords. com

They say that a picture is
worth a thousand words. As
someone who had a long ca-
reer in the no-pictures world
of radio before transitioning
to the equally picture-free
world of writing for a living,
I can’t help but take offense
at that old adage.

But as this year’s R&R
News/Talk special issue be-
gan to roll off the presses, |
confess to having gained a lot
more understanding about
what that old saying truly
means. So will you as you
look at the faces of some of
the format’s most successful
practitioners on the pages
ahead. The pictures do, in-

Erickson Official
As KKSF/S.F. PD

By Carel Arsher
AR Smooth Jazz Edeior

Michael Erickson has officially
added PD duties at Clear
- Channel’s heri-
tage Smooth Jazz

AC KISQ/San
Francisco, has
been interim PD
of KKSF since

“After an exhausting sean:h
all over the country for the right
person to program KKSF, |
found him sitting two doors
down from me,” Clear Channel
Regional VP/Programming
Michael Martin said. “Michael’s
programming discipline and
knowledge will be a tremendous

ERICKSON » See Page 21

Coming next week: A Country Divided!

deed, speak volumes about
how many talented profes-

saluted the 36 nominees for
this year’s R&R News/Talk
Industry Achievement Awards,
but it scemed there had to be
a way to recognize even
more individuals from all
walks of the industry for
their contributions to the
success of News/Talk radio.
That was the genesis for
News/Talk All-Star Players.
The next time you see or
speak to any of the individu-
als featured in this special, |
hope you'll take the time to
congratulate them and say

how influenced listeners are by his radio show.

LIMBAUGH - See Page 21

Bubba Beached By Clear Channel
Controversial host fired by executives in Tampa

AR Radio Edeor

The ongoing scru-
tiny of broadcast inde-
cency by Capitol Hill
legislators has led
Clear Channel’s Tampa |
management to cut its \
ties with controversial
morning personality

"1 from WXTB's website.
The decision to part
ways with the host came
after Clear Channel last
month received a record-
| setting $715,000 penalty
for several 2001 broad-
cast segments of the
Bubba The Love Sponge
program deemed inde-

Bubba The Love Sponge  Love Sponge  cent by the RCC.

Clem.

Clem, whase Bubba Radio
Network was based at Active
Rock WXTB (98 Rock)/ Tampa
and included WJRR/Orlando;
WPLA/Jadsonville; and WYNF/
Macon, GA as affiliates, was of-
ficially handed his walking pa-
pers Tuesday morning. The
night before, all vestiges of

Sos Page 23 Clem and all references to his
show had already been removed
LATEST EARNINGS

Clear Channel Misses Forecasts,
But Hogan Optimistic About ’04
Oy Joe Howard Clear Channel attributed the
Isoradoen et com dip to weak local ad revenue
Clear Channel on Tues- — and operating income de-

day reported Q4 earnings
that were below forecasts,
but company management
insisted there is reason for
optimism in 2004. The com-
pany’s earnings per share
were flat at 30 cents, 3 cents
shy of the consensus esti-
mate of analysts polled by
Thomson First Call, al-
though net income grew:
from $184 million to $187
million.

Overall company revenue
increased 4%, to $2.3 billion,
while operating income in-
creased 2%, to $416 million.
However, the company’s ra-
dio division saw Q4 revenue
slip 1%, to $965.8 million —

cline 6%, to $364.3 million.
For the full year, Clear
Channel’s net revenue grew
6%, to $8.9 billion, while net
income increased from $725
million ($1.18 per share) in
2002 to $1.5 billion ($1.85).
For the radio division, 2003
revenue slipped 1%, to $3.7
billion, and operating in-
come fell 2%, to $1.4 billion.
Diiring a Tuesday-mom-
ing conference call with ana-
lysts and investors, Clear
Channel Radio CEO John
Hogan said that, despite the
declines, the radio business
is recovering. “What is en-
couraging — not just for

EARNINGS - Soe Page 6

www.americanradiohistorv.com

Clem’s sudden firing
came just 48 hours before Clear
Channel Radio President/CEO
John Hogan was to appear as a
witness at a Feb. 26 House Tele-
communications Subcommittee
hearing on the Broadcast De-
cency Enforcement Act of 2004,
introduced by Subcommittee
Chairman Fred Upton (see story,
Page 4).

BUBSA > See Page 21

Strassell Rises To

Infinity SVP/Prog.
Zellner, Preston take
on new responsibilities

Oy Kalth Bavns
RAA Associet Rado Eator
kbermen@vadivendrecords.com

Infinity Broadcasting has pro-
moted Greg Straseell to S¢. VP/
Programming. He succeeds

Steve Rivers, who was promoted
to President/Programming last
month following the departure
of Andy Schuon. Strassell will
work alongside Sr. VP/Program-
ming and KROQ/Los Angeles
PD Kevin Weatherly.

WFRNTY - Soe Page 21
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clear

recognifion

Leadership In Talk i’rogramming

We're proud of your recognition by Radio & Records.

We salute all Clear Channel Radio personnel, executives
and talent who are committed to excellence and integrity
in talk programming

Your remarkable dedication has established
Clear Channel as the best radio group in the world.

'@ CLEARCHANNEL

RADIO
LEADERSHIP » INTEGRITYSEXCELLENCE
www.clsarcareers.com

NEWS/TALK STATION OF THE YEAR
KFl/Los Angeles

NEWS/TALK LOCAL TALK HOST OF THE YEAR

Chris Baker
KPRC/Houston

Bill Handel
KFl/Llos Angeles

Ve

NEWS/TALK NATIONAL TALK HOST OF THE YEAR
Rush Limbaugh

Premiere Radio Networks

Glenn Beck

Premiere Radio Networks

NEWS/TALK PROGRAMMER OF THE YEAR

Robin Bertolucci
KFl/Llos Angeles

NEWS/TALK GENERAL MANAGER OF THE YEAR

Greg Ashlock
KFi/Los Angeles

NEWS/TALK EXECUTIVE OF THE YEAR
Kraig Kitchin
President/CEO Premiere Radio Networks
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Music To Include FBI
Copyright Warnings

Same warning will appear on music, videos,

software
by Brids Coamety

R&A Media Edtor
ecords com

Representatives of the RIAA, the
Motion Picture Association of
America, software manufacturers
and game makers held a press con-
ference last week at the FBI's Los
Angeles headquarters to announce
a new initiative against
copyright infringement.
Starting soon, the
same newly designed
FBI seal and waming
will be appearing on
software, electronic
games, videocassettes,
DVDs and — an industry
first — major-label music.

The waming reads, “The unau-
thorized reproduction or distribu-
tion of this copyrighted work is
illegal. Criminal copyright infringe-
ment, including infringement with-
out monetary gain, is investigated
by the FBI and is punishable by up
to five years in federal prison and
a fine of $250,000.”

That's pretty biunt, but RIAA
Exec. VP/Anti-Piracy Brad Buckles
said at the conference that the RIAA
is looking at the waming primarily

A
Y

as an educational tool. “It is our
hope that when consumers see the
new FBI waming on the music they
purchase, both physically and digi-
tally, they will take the time to leamn
the do’s and don’ts of copying and
uploading to the Internet,” he said.

“As this seal attests, these are se-

rious crimes, [and there are} serious |

consequences — including
federal prosecution — to
making unauthorized

FBI ANTI-PIRACY | copies or uploading

L%

music without permis-
sion, and consumers
should be aware of
them. We are very grate-

enforce their rights.”

He continued, “We also hope this
is an attention-grabbing reminder
to music fans: Piracy is no victim-
less crime. It affects everyone who
brings music to the public. It hurts
not only today’s musicians, but the
up-and-coming artists of tomorrow
who now might not get signed to a
contract, as well as thousands of
less-celebrated individuals, like the

Soe Page 18

Remington Manages CC/Denver
Connor now KFMD, KHOW, KOA & KTCL VP/GM

Mark Remington has been pro-
moted to Market Manager for Clear
Channel’s Denver cluster, which
comprises Triple A KBCO, Active
Rock KBPI, CHR/Pop KFMD,
News/Talk KHOW, Sports KKZN,
News/Talk KOA, Classic Rock
KRFX and Aiternative KTCL. He
will also continue as VP/GM of
KBCO, KBPI, KKZN & KRFX and
Clear Channel Concerts.

At the same time, Regional VP/
Sales, Rocky Mountain Region Pat
Connor has added VP/GM duties
for KFMD, KHOW, KOA & KTCL.

“These are two seasoned profes-
sionals who have a passion for this

Remington

Connor

business and for this community,”
Clear Channel St. VP/Rocky Moun-

tain Region Lee Larsen said. “We |

are excited to have them lead this
Denver team.”

DENVER » See Page 18

ful for. the FBI's dedication |
to helping all copyright owners |

KSJL-FM Moves To CHR/Rhythmic

KSJL-FM/San Antonio on Feb. 20 flipped from an Urban AC simulcast

with Clear Channel market sister KSJL-AM to CHR/Rhythmic, using the
moniker “Hot 92-5 — Where Hip-Hop Lives.” The station will challenge
Univision’s crosstown KBBT, which is currently No. 1 12+ in the market.

Jay Shannon will serve as PD of the new station. Shannon, whose ca-
reer spans pver 15 years in the CHR arena, will also remain PD of Clear
Channel’s CHR/Pop KXXM/San Antonio.

“In a market like San Antonio, one Rhythmic outlet isn’t enough,” Shan-
non told R&R. “I have a great support team in [Clear Channel execs} Doc
Wynter, Steve Smith and Bill Richards. It doesn’t get any better than that.”

Hot 92-5 debuted with 10,000 songs commerciai-free, playing such art-
ists as Jay-Z, OutKast, Missy Elliott, Ludacris, Snoop Dogg and Beyoncé.
KXXM Promotions Director Heather Bailey and the KXXM sales team, in-
cluding Sales Manager Mike Hall, all add similar duties at Hot 92-5.

By Frank Corrola
RER Musc Eotor
Kooy,

BMG North America Chair-
man/CEO Clive Davis has
teamed with Troy Germano of
Studio Design Group to provide
students at New York Univer-
sity’s Tisch School of Arts with
hands-on experience in the in-
ner workings of the music in-
dustry. The Clive Davis Depart-
ment of Recorded Music is an
educational facility featuring a

A look at the studio at NYU's Clive Davis Department of Recorded Music.

Davis Goes Back To School

Record honcho brings studio to NYU classroom

working studio designed specifi-

cally with students in mind.
“The idea was to build an edu-
cational facility for recording that
also had a strong emphasis on the
overall studio process and busi-
ness,” said Germano, who brought
in longtime colleagues Dave Bell of
Whitemark LTD in England and
Dave Malekpour of Professional
Audio Design to assist in design-
ing the studio classroom. “We
BAVIS - Ses Page 17

EMI Christian Music Group has
cut one-tenth of its staff and reorga-
nized its internal operations in an
effort to position itself for the new
music marketplace. Changes in-
clude the formation of a new EMI
CMG Label Group, which will in-
clude Sparrow and ForeFront
Records and their imprints.
ForeFront empioyees who were not
cut in the restructuring have moved
to the EMI corporate offices in
l Brentwood, TN.

Peter York, previously Sparrow

Label Group President, has been

EMI CMG Label Group Formed
York President of new unit as staff is cut in reorg

upped to President of EM! CMG
Label Group. Former ForeFront
Records President Greg Ham has
been named Exec. VP/Business De-
velopment for EMI CMG, and his
duties will include supporting joint
ventures EMI has with Gotee and
Tooth & Nail Records. York and
Ham report directly to EMI Chris-
tian Music Group President/CEO
Bill Heamn.

York said, “The focus of the new
label group will be to create the best

EMI CMG > See Page 16

By Adem Jasshess
R&R Radio Edetor
ecords com

Al Casey, the first
person to serve as PD
for an FM Top 40 radio
station, died late Mon-
day at his home in
Bainbridge Island, WA
after a lengthy bout
with cancer. He was 60.

In March 1971 Casey
signed on WMYQ-FM/
Miami for Bartell, which later
became Charter Broadcasting.
The move was historic, as Top
40 stations until that time had
been found only on the AM dial.
The launch of WMYQ influ-
enced Cecil Heftel to purchase

Legendary PD Al Casey Dies

WMIJR/Ft. Lauderdale,
FL, which in late 1973
would become WHYI (Y-
100)/Miami — a hugely
successful Top 40 that to-
day remains a CHR/Pop
under Clear Channel’s
stewardship.

Casey also served as
PD-for KSLQ & KXOK/
St. Louis and KCMO &
WHB/Kansas City and
from 1981-82 held National PD
duties for Charter Broadcasting.

In 1983 Casey took over as
OM for KOGO & KPRI/San Di-
ego, but seven months later he

CASEY - Soe Page 16
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| KPHX/Phoenix
To Go Comedy

Hollywood-based All Comedy
Radio has planted the seed for the
purchase of its first owned-and-op-
erated radio station. The comedy-
programming provider has entered
into an LMA with Continental
| Broadcasting of Arizona, owner of
KPHX/Phoenix, that gives ACR the
option to buy the station at a later
date.

ACR will begin operating KPHX,
which presently airs a Regional
Mexican format as “Super X,” on
March 1. Jonathan Molina will con-
tinue as KPHX's GM and will over-
see the station’s flip tq all-Comedy.

ACR co-founder and CEO Mi-
chael O’Shea said, “Our 24/7 Com-
edy format will provide Phoenix
| radio listeners with a compelling,

unique and diverse alteative pro-
| gram choice. Plus, it gives All Com-

edy Radio a wonderful platform
from which to develop new pro-
gramming, both for the local mar-
ket and the ACR international net-
work.”

ACR co-founder and Chairman
Kent Emmons said, “This is an im-
portant day for All Comedy Radio.
We’ve always planned for an
owned-and-operated station group,
but to start in Phoenix, the 15th-
largest radio market, is beyond our

KPHX > See Page 21
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RADIO BUSINESS

House Continues To Tackle
Broadcast Indecency

lnfinity memo details ;Ierniapproach

By Adam Jacobson

R&R Radio Editor
HACODSONT AdIONdI#COI dS COM

! he House Telecommunica

tions Subcommittee this week

kept up its quest to halt the dissemination of indecent ma-

terial on America’s radio and

television stations with a new

hearing that was set to include Clear Channel Radio Presi-

dent/CEO John Hogan.

Rep. Fred Upton, who chairs the
subcommittee, on Tuesday con-
firmed that Hogan will be a witness
at the hearing, which was scheduled
for Feb. 26. Subcommittee members
were to hear Hogan’s views on
broadcast indecency — and this
week'’s dismissal of Bubba The Love
Sponge Clem by Clear Channel/
Tampa (see story, Page 1) may have
been prompted by Hogan's impend-
ing trip to Capitol Hill.

Itappeared that Thursday’s House
session was going to focus primarily
on TV, as ABC Television Network
President Alex Wallau, Fox President/

PoINT A

mar-ket-ing (mar'ki'ting), n. 1.

Entertainment Gail Berman, NBC
President/Research & Media Devel-
opment Alan Wurtzel, Paxson
Chairman/CEO Bud Paxson and
Pappas Chairman/CEO Harry Pap-
pas were also called to testify.

This should be the last hearing on
Upton’s Broadcast Decency Enforce-
ment Act, which would increase ten-
fold the fines the FCC can impose
for broadcast indecency. Upton
hopes the bill will soon make its way
to a floor vote by the full House.

This week’s hearing will come
two weeks after a daylong hearing
during which Viacom President/

getuing the messag

COO Mel Karmazin, all five FCC
commissioners and NFL. Commis-
sioner Paul Tagliabue were grilled
about indecency on television and
radio, particularly the notorious Su-
per Bow! halftime incident.
Meanwhile, in light of the more
than 200,000 complaints the FCC
received about Janet Jackson’s
breast-baring Super Bowl XXXVIII
performance, the commission has
decided to suspend its ex parte no-
tification rules, which normally
require that all interested parties be
served with copies of complaints.
While it is not known if Clear
Channel is now taking a stricter ap-
proach to indecency at its radio sta-
tions, Infinity last week made it clear
thatit will not tolerate any program-
ming “that could conceivably be

INDECENCY See Page 6
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BUSINESS BRIEFS

Broadcasters’ Foundation Seeks More Corporate
Involvement

he Broadcasters’ Foundation, which provides financial help to

radio and television personalities and their families In times of
need, is seeking to attract additional corporate involvement with its
Angel program, launched last week. With a donation, each station
in a cluster can receive the foundation's On the Air magazine and a
plaque denoting Angel membership. For more Information, contact
Broadcasters’ Foundation PresidentV/CEO Gordon Hastings at 203-
862-8577 or ghastings @broadcastersfoundation.org.

Los Angeles Radio Revenue Tops $1 Billion In 2003

o0s Angeles, the nation’s No. 2 market as ranked by Arbitron, re-

mains the world's top market in radio revenue, the Southern
California Broadcasters Association reported. The SCBA said
that, according to data compiled by Miller, Kaplan, Arase & Co,, the
58 stations registering in the Arbitron radio metro for L.A. posted
revenue of $1.04 billion in 2003, marking the first time a single mar-
ket has exceeded the billion-dollar mark in radio spending. Miller
Kaplan's George Nadel Rivin said L.A. is the second-fastest-grow-
ing market among the nation’s top 50 markets, right behind Sacra-
mento. Auto dealers continue to be the leading spenders, the SCBA
reported, while television is again No. 2 — emphasizing the impor-
tance of radio in driving TV viewership. Meanwhile, the grocery cat-
egory moved back into the top 10 for the first time in several years.

Disney Defends Itself In Conference Call

Walt Disney Co. board members and executives in a confer-
ence call on Monday gave a vote of confidence to Disney
Chairman/CEOQ Michael Eisner and said they stand by the company’s
corporate governance. The call came ahead of Disney's annual share-
holders’ meeting, set for March 3 in Philadelphia — the home of
Comcast, which made an unsolicited takeover bid for Disney on Feb.
11. The call also served as an opportunity for the company's top
brass to respond 1o the efforts of former director Roy Disney, nephew

Continued on Page 17

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross eamings from radio advertising.

Change Since
220808 YiA8 220004 22008 YINDRD2008
5_&“ Index 19010 ° 22409 22068 +15% -1.5%
Dow Indust EE\ 791496 1062785 106190} +3M4% ° -8 'ik_
S&P 500 837.10 114581 LI +37% 15%

FCC: Third-Adjacent
Limits Unnecessary

Says no public-in(e_res( reason for LPFM rule

By Joe Howard

RER' Washingion Bureau
ihowardradioandrecords com

[.n a report delivered to Congress on Feb. 20, the FCC en-
dorsed the findings of a congressionally mandated study that
determined that the third-adjacent channel protection Con-
gress granted to full-power radio stations against low-power
FMs’ interference isn’t necessary. The FCC suggested that
Congress rewrite the regulation.

“There appears to be no public-
interest reason to retain the third-ad-

nels. Further, the FCC said it could
resolve any interference problems

jacent minimum-distance separa-  that might arise after a rule change
tion requirement,” the FCC said, on a case-by-case basis.

pointing to the Mitre Corp. study’s The agency also suggested that
conclusion — which mirrored the  Congress reconsider completing the
FCC'’s own findings — that LPFMs  second phase of the study, which
pose “no significant risk of causing  requires listener tests and an eco-
interference” to full-power stations  nomic analysis. Mitre and the FCC
operating on third-adjacent chan- FCC" Sos Page 8
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WE BET A 60-SOMETHING YEAR OLD,
BURNED OUT RADIO TALENT FROM

BOSTON WAS NOT ONE OF THEM

The House is closed. The Party has moved.

GET THE REAL PARTY,
GET THE PAR'I'Y LINE™

Vital Show Information
| Length § Hours/ Saturday nights Broadcast Window Essten Standerd Time 7 pm- 12 am (ive)
CHR - Central Standard Time 6pm - 11 pm (Wve)
Fonm Mountain Standard Time §5pm - 10 pm (ive)
.| Commercial Inventory Local 7 minutes*/ hour Pacific Standerd Time 4 pm-9pm (ive)

National 4 minutes / hour ** First two hours repeal, for stations who wanl 8 ister start

* = Includes one optional local break each hour (4 minutes)
Provided Via Satellite 3 Market Exclusive Yes

caL 1-800-959-1321 oniine ZEORADIO.COM
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Indecency
Continued from Page 4
considered indecent by the FCC.”

In an internal memo sent by In-
finity Chairman/CEO John Sykes
and President/COO Joel Holland-
er to reinforce topics discussed in a
Feb. 18 conference call that also in-
cluded Karmazin, employees were
asked to “exercise extreme caution
in making decisions relating to pro-
gramming.”

In the memo, a copy of which was
obtained by R&R, Sykes and Hol-
lander explained that both houses of
Congress “are now vigorously en-
gaged in the crusade against indecen-
<y.” They continued, “It all adds up
to an environment in which no In-
finity statio or employee can afford
to take any risks in this area.” An In-
finity representative later called the

memorandum simply a “reiteration”
of existing company policy.

In Los Angeles, Infinity/Los An-
geles VP/AM Programming David
Hall instructed staffers at News out-
lets KFWB and KNX that live inter-
views and live telephone calls would
not be permitted orvthe stations un-
til digital delay equipment couid be
installed. The equipment was ex-
pected to be in place by the end of
this week.

Meanwhile, Infinity’s Alternative
KROQ/Los Angeles reacted to the
indecency mandate by squelching a
bit called “Sex U.,” featuring mom-
ing show member Ralph Garman,
thathad run every Thursday for five
years, .

NextMedia was also said to have
addressed. indecency at its stations:
A memo reportedly sent by Presi-

dent/co-COO Skip Weller and
WEXT & WIIL/Kenosha, WI GM
Kira Lafond stressed to staffers that
one should not “use any word that
you wouldn‘tsay in front of your 7-
year-old child.” However, Weller
told R&R that the memo, which was
obtained by the Chicago Sun-Times,
“was something | don’t want to put
out.”

Weller said that while NextMe-
dia has no official policy regarding
indecency, his company has discus-
sions concerning indecency issues
“all the time.” He added that it's
difficult to create a policy on inde-
cency and said the NAB and the
RAB are both working on codes of
conduct that he thinks could pro-
vide an equitable solution that
doesn’t infringe on First Amend-
ment rights.

FcC

Continued from Page 4

both believe the findings of the
study’s first phase make the second
phase unnecessary.

The report met with immediate
responses both in favor of and op-
posed toits conclusion, but the most
significant reaction may have come
from Sen. John McCain, who prom-
ised that he will soon introduce leg-
islation to make the FCC’s recom-
mendations into law.

“Four years ago broadcasters
masqueraded their concem about
competition from new low-power
FM stations in grossly exaggerated

claims of interference,” McCain said
in a statement praising the RCC re-
port. “While it may be too late to tumn
back the clock on the radio consoli-
dation that has occurred, low-power
FM may be one means of providing
the public with a locally oriented al-
ternative to huge national radio net-
works.”

On the other side of the issue is
the NAB, which opposes doing
away with the protection. NAB Sr.
VP/Corporate Communications
Dennis Wharton said, “It is unfor-
tunate the FCC is relying on the
deeply flawed Mitre study in mak-
ing its recommendation to Con-
gress. Local radio listeners should

not be subjected to the inevitable
interference that would result from
shoehoming more stations onto an
already overcrowded radio dial.”

According to the FCC, three par-
ties that filed comments on the re-
port supported retaining third-ad-
jacent channel protection, while 18
favored elimination or modifica-
tion of the rule. However, the com-
mission noted that 10 individuals
who favored elimination of the pro-
tection also reported that their lo-
cal LPFM stations were experienc-
ing co-channel interference that
could be eliminated if the stations
were moved to third-adjacent fre-
quencies.

Earnings

Continued trom Page 1

Clear Channel, but for the entire ra-
dio industry — is that the viability
of radio is really pronounced,” he
said, adding that with increased per-
formance will come advertiser sat-
isfaction. “As advertisers look for
greater return and greater value, ra-
dio’s core strengths really shine in
this environment.”

Looking ahead, Hogan said the
radio division is seeing increased
activity across a broad range of re-
gions and market sizes and that
he’s encouraged by improvements
inlocal advertising. “It was not our
best category last year, and to see it
rebound as we move into Q1 is very
encouraging,” he said. *“We’re also
seeing increased strength in our
traffic and nontraditional revenue,
which tend to be very locally driven,
and that is encouraging as well.”

Meanwhile, Clear Channel COO
Mark Mays spent Tuesday’s confer-
ence call resisting demands from an-
alysts for more details about the
company’s Q1 pacings, but he re-
peatedly stated that the company
has seen sequential monthly im-
provement since November 2003
that he expects to continue into 2004,

While Mays stuck to the compa-
ny’s policy of not offering monthly
guidance, he quickly fired bac

uary revenue might post a decline
vs.a year ago but still improve com-
pared to a wider decline in Decem-
ber. “I never said January was
down,” Mays said. He did say that
Clear Channel expects radio reve-
nue will improve 3%-5% in QI.
Entercom Profit Up

F:lumm’smeamingsperd\am
of 42 cents were well ahead of the
consensus estimate of 38 cents from
analysts polled by Thomson First
'Call, as net income rose from $18.8
million (38 cents) to $21.8 million
and revenue grew 3%, to $104.6 mil-
lion. While Q4 free cash flow .in-
creased 1%, to $31.8 million, operat-
ing income slid 1%, to $39.3 million.
On a same-station basis, revenue
dipped 1% and operating income
dedlined 4%.

For 2003, Entercom rebounded
from an $83 million loss (§1.70 per
share) to post a profit of $71.7 mil-
lion ($1.41), as net revenue
3%, to $401.1 million; free cash flow
grew 10%, b0 $115.6 million; and op-
erating income rose 8%, to $140.2
million. For Q1 2004 the company
forecasts same-station net revenue
income per share of 21 cents-23 cents.

While he expressed some wariness
about Q1, Entercom CEO David
Field said radio’s outlook improves
when the industry’s long-term
jections are considered. “Business
conditions aren’t bad for Q1, but

they aren’t terrific either,” he said
during a Monday-moming confer-
ence call with investors. “I would be
disingenuous if 1 didn’t share a bit
of disappointment that we are not
experiencing a stronger quarter as
an industry.”
However, Field said that although
current pacings are disheartening,
he believes radio’s financial picture
will improve later this year. “More
encouraging are the underlying eco-
nomic and political factors that give
us considerable optimism about Q2
and the second half of 2004, he said.
“Our own independent conversa-
tions with advertisers indicate a
more positive trend in expectations
for advertising outlays for the re-
mainder of this year. The i
point tobe made is that business has
improved since Q4, and we have
every reason to believe that as long
as the economy doesn’t go back-
ward, we will see accelerating
growth in radio in the near future.”
WW1 EPS
Matches Forecasts
Westwood One’s Q4 earnings of
31 cents per share matched the fore-
cast of analysts polled by Thomson
First Call, even though net income
fell from $34.5 million (33 cents) to
$31.1 million and net revenue de-
clined 3%, to $146.1 million. Free
cash flow declined 9%, to $32.9 mil-
7%, to $52.4 million. The company

-
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FCC Acrions

Ridge Piaas Visit To FCC

Director of Homeland Security Tom Ridge will participate in the
FCC Media Services and Reliability Council's next meeting,
which is scheduled for Tuesday, March 2 at 10am ET. The counch
— created in the wake of the Sept. 11, 2001 attacks to protect the
refiability and security of the nation's media infrastructure in the event
of a similar catastrophe — will present its final reports and recom-
mendations to leaders from the broadcast, cable and sateliite indus-
tries. The meeting will also conclude the council's work under its

FCC Hits Emmis With One-Two Punch

he FCC on Feb. 17 denied Emmis’ appeal of a $21,000 fine

levied against WKQX (Q101)/Chicago morning man Mancow
Muller for three airings of the rap song “Smell My Finger,” which
contains sexually suggestive lyrics that the FCC said violate its in-
decency rules. The FCC fined the station $7,000 for each of three
broadcasts of the song in March and May of 2001. The FCC has
since handed Emmis another $7,000 fine for a fourth broadcast of
the song on Q101, which also occurred in March 2001. In reaction
to the fines, Emmis spokeswoman Kate Healey told R&R, “Emmis
takes concerns about our content very seriously, We are evaluat-
ing our options in regard to the FCC's latest actions.”

on-air call.

Saga Loses FCC Battle In Springfield, MA

FCC on Feb. 20 handed Saga Communications a $4,000

fine for the recording and subsequent airing of a telephone con-
versation on Active Rock WLZX/Springtield, MA without first alert-
ing the party that the station planned 1o air the call. Furthermore,
the FCC denied a complaint filed by Saga against Western Mass
RadioCo‘—thoovmerofcrosstownTrueAWRNX—'orwhat
Saga said were excessive demands resulting from the unauthorized

Them:b‘estanedonJan.zs,zoo1.M\enWLZXairperoonal-
ityChfimophevLaursenaskedWRNXIiammeaan.men
eMedtptakhgaealHromDavaSears,aWRNXakmbmwho
posed as a listener. During the call, Laursen asked Sears if he

Continued on Page 17

attributed the declines to weaker
local ad revenue, partially offset by
strength on the national side.

For 2003, Westwood One's net in-
come slipped from $109.1 million ($1
per share) in 2002 to $100 million (97
cents) as net revenue declined 2%,
to $539.2 million, and operating in-
come fell 5%, to $170 million. 2003
free cash flow dropped 8%, t0$107.2
million.

“Last year was a difficult one for
the company,” WW1 President/
CEO Shane said during a
Feb. 18 conference call with inves-
tors. “Advertisers shifted their
spending patterns and inserted a
level of uncertainty and volatility —
particularly in the local advertising
marketplace — that we have not
seen for a long time.”

However, Coppola is bullish
about WW1's 2004 outlook. “At a
minimum, we will deliver on our
2004 revenue projections,” he said,
insisting that the company’s finan-
cial picture is improving and that
he expects WW1's Q1 results to
start the turnaround. “We now
know January’s and February’s
revenue and assure you that Q1
revenue will be up,” he said.

isaEackeaaiadicobictaon, com

“January’s revenue was slightly
better than last year, and February’s s
better than last February. We believe
that we are well positioned 10 devel-
Op new business, build advertiser de-
mand and retum to growth in 2004.

Univision Beats The

Street

Univision, which owns 72 radio
stations in the US. and Puerto Rico,
beat analysts’ predictions by a pen-
ny as Q4 eamings per share came in
at 17 cents on net income that im-
proved from $36.4 million (14 cents)
to $58.9 million. Net revenue rose
44%, t0 $408.1 million, due in part to
Univision Radio, which was created
aftetUnivisimcanplewditsSep-
tember 2003 acquisition of Hispanic
Broadcasting. For Q4, the radio divi-
sion saw revenue of $76.2 million and
EBITDA of $27 4 million.

Univision's full-year net income
grew from $86.5 million (34 cents)
in 2002 to $155.4 million (55 cents)
in 2003, while net revenue rose 20%,
#0$1.31 biltion. Univision Radio saw
2003 revenue of $83.6 million and
EBITDA of $30.9 million.
Additional reporting by Adam Jacob-
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“The Daily Service is one of the most consistent services I've ever worked with. it's topical, it's timely, and arrives in time to
make an Impact on. moming drive. Overall, The Daily ice is user friendly, it's liked by talent, and it's a great addition to the sound
of moming talk radio.” :

Program Director Mike Elder, WRKO Boston
“To my knowledge there is no other comedy service out there that actually deals with that day’s hot topics that are right off the front page
of the newspaper. That's the key to this, it's so timely. The nice m about Saturday Night Live is the bits that they do when they're
relating to something that happened big in the news that week. this is hot in the news that moming. There's nothing more timely
that's out there. *
Program Director Phil Boyce, WABC New York
"This may be the funniest comedy service in the history of radio.”
Hall of Fame Broadcaster Scott Shannon, WPLJ New York
“Two bits @ day, and you're gonna want more when you sign up with Daily Service. I've used them. These guys are fun,
they're great, they're topical, they stay on top of current events and what you get with The Daily Service ... a lot of great talent and
entertainment for your audience. Call ‘em. Sign up with Daily Service. | promise ya, your audience is gonna love it.”
Hal Jay.Mormnings, WBAP Dallas

“it's been clear from day one that by using Erik's current event/cultural parodies we have attracted many listeners who
previously thought A.M. stood for the time they wake up. The parodies are key to Tightening up’ the everyyd?yn%w.'

Curtis Sliwa, Moming Talkshow Host, WABC-New York
“Very fopical, fast and, most importantly, funny! if something happened last night you can be assured TM’s The Daily Service will have
something useable in the moming.”
Rusty Humphries, Nationally Syndicateéd Talk Show Host.
“An amazing, topical and funny daily service that all demos and all market sizes can count on for comedy”
Jay Towers Host, Jay & Rachael in the Moming, 93.1 WDRQ, Detroit, Ml

"Erik Hastings has put some of the best radio satire to come along in ages. | used his crealivity on WLS in
Cﬁcago,andtaveadm:'ﬁnnwdwommkam He finds angles in the most sublime story and adds
greatly to the entertainment elements so desperately needed in great talk radio.”

Mike Elder, Director of Programming and Operations, WRKO Radio-Boston
“These guys really understand the value of being timely. The parodies are very funny and are a perfect compliment to the big story of the
day. We couldn't be happier.”
Bob Shomper, Program Director, WBAP‘Radio-Dallas, TX

'Youfmkamylﬁesom:eheda.ﬂu*youvaynud:brﬂngndmteﬁal.‘ . g
Travis Boxx, Producer' KVl Radig-Seattle

“These parodies are very timely. That is what makes them so valuable. Laugh-outdoud-funny.”
Jerry Ager, Aftermoon Talkshow Host, WPTF Radio, Raleigh-Durham, NC

"Yes, we're a ‘music station,’ but our moming show concentrates on local -mind topics, and world and national issues. There
is no better way 0 end a more serious topic than with a bit of parody! Erik has his on the of these issues, and
produces great material on a daily basis. | first experienced his wit and wisdom filing in for Curtis & Kuby on WABC. | liked it
80 much we brought it to Washington.”

Jack Diamond, "The Jack Diamond Moming Show", Mix 107.3, WRQX/‘Washmgton, D.C

Two great bits fresh out of the whacked mind of Erik Hastings = = °

i in-bo sing starts and talk beds
What more can we say? OB yeah, maarket cxciumie) Corthmtart
Kate Delaney today at 9;2403'6807 or KDelaney@TM Century.com.

Hear the demo now at www.TMCentury.com!
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DNLY.ERODENOULUNE 41,

EXCELLENCE IN BROADCASTING
NETWORK

New York/ WABC A 8% Boston/WRKO A 15%

Los Angeles/KFI A 14% Dallas/WBAP A 13%

Chicago/WLS A 15% WashingtoyWMAL A 13%
Philadelphia/WPHT A 1% Detroit/WJR A 14%

San Francisco/KSFO A 7% Houston/KPRC A 23%

Source: Arbitron Fall 2003/Summer 2003, Metro Survey Area, AQH, Person 12+
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Use ‘Sections’ To
Gain New Revenue

Program to women like newspapers, TV do

‘ince 1970, radio has earned only 7%-8% of all ad
money spent. In more than 30 years, that hasn’t
changed. Whenever RAB President/CEO Gary Fries
gives a speech, he says he wants radio to attract 10% of
advertising dollars, and at RAB2004, Interep formally
committed to the 10% mark as a strategic objective for

the industry by 2010.

One way to achieve ——
that 10% goal is to take |
money from print, not
from other radio stations. |
Remember that in every |
single city in America,
the daily newspaper
grosses more than all the
radio stations combined.
That’s the most impor-
tant statistic in American
radio. While you’re pounding the
other radio company, the newspa-
per guys are laughing at you.

Sure, newspaper circulation is
declining. You think you have trou-
ble selling nights? Check newspaper
circulation figures on Tuesdays.
Think you have lousy demos?
Newspapers are primarily 50-plus.
So why do newspapers constantly
pull multipage daily commitments
from advertisers like Macy’s, Bur-
dines, JCPenney, Sears, Revlon,
Maybelline, Kraft and Pfizer?

Walter Sabo

The Secret Of
Newspaper’s
Success
I The retail advertisers
you seek buy newspa-
pers first, TV second and
radio maybe. Yet radio is
by far the best way to
reach working women
during the day. Radio de-
"livers women of all de-
mographics, all day, in prodigious
numbers. Why can’t that be more
effectively sold? Not because of the
sales department. No salespeople
work harder than radio salespeople.
The reason is sections.

Newspaper advertisers buy sec-
tions. The lucrative women's-retail
advertisers — department stores, ca-
terers, shoe stores, boutiques, bridal
services and phone companies —
buy the environment offered by these
sections. They’re usually labeled
“Style,” “Entertainment,” “Social,”

By Walter Sabo

“Family,” “Food,” “Health” or “Per-
sonal Money.” These sections are tar-
geted to women, and advertisers pay
a premium to be placed in that edi-
torial environment,
TV Stations Know The
Secret Too

Smart TV stations also know the
power of sections, which means
they’re also getting some. of the
money radio should be earning.
Think about the TV station in your
city that has the No. 1 local mom-
ing show. Go to the website for that
show. You'll find sections.

For example, KPRC-TV/Hous-
ton’s website displays the following
sections that match segments on its
forming show: “Dr. ] Money Man,”
“Fox Food,” “Family & Health” and
“Fashions.” See for yourself at
wunoclick2houston.com. KPRC is able
to attract local, women-targeted ad-
vertisers to TV and away from print
by selling sections.

Now imagine the dilemma of ad-
vertisers who really believe in radio
and want to reach women in a wom-
an-positive environment. What can
they buy in moming drive? Which
woman on the radio in your city can
they support who will read live
copy to sell a Lexus, Jared jewelry

/erful

Rd |

the power and help us deliver your n

www.eaglemarketing.com

60-Se ecyn\d Copywriter

Time To Lose
The Formula

By Jeffrey Hedquist |
If and when you find yourself in a creative rut, try forget-
ting everything you've been taught, heard or leamed about
writing radio spots. Instead, experiment by exposing the
listener to a dramatic or emotional situation.

For example, what would you say to someone barricaded
inside a house if you could only talk to the person using a bullhom?
How about someone on a ledge, ready to jump? What kind of *
persuasion would you use on your child on the other side of a
locked bathroom door? How would you tatk to someone stuck in
an elevator? Tethered to you on a sheer rock cliff? Sharing a two-
person kayak with you in raging rapids?

Maybe it's more of an intimate situation — where radio often is
anyway. Imagine someone sitting across from you at the laundro-
mat. How about next to you in bed? On the phone from the office
at 3am? i

It none of those appeals to you; try writing a letter. Start a |
conversation with a friend or explain a complex subject simply. Tell !
a story to someone you really care about. Write someone’s last will
and testament. Eavesdrop on a confession. Draft a final letter from
a desert island as you wait for a rescue team. Write a poem of
adoration for a product. Write an angry letter of complaint.

The less you approach your message as a radio commercial I
the less it will sound like one, the more attention it will get, and the !
more likely it will actuaily work,

at Hedquist Productions. P.O. Box 1475, Fairtield, IA 52556: 641-
472-6708; fax: 641-472-7400; jeffrey@hedquist.com; or

Send your un-radio, un-commercial-like communications to Jeffrey '
www.hedquist.com. |

or a firstclass seat on British Air-
ways? Which female host could
they give their dollars to?

Yes, radio delivers the numbers, but
radio does not deliver the environ-
ment. It needs a woman-positive en-
vironment with powerful, entertain-

The first spot at the end of “20 lite fa-
vorites in a row” is not the environ-
ment many retailers dream of.

You are very comfortable airing
endless sports reports, race results,
money and stock-market reports
(“The Nikkei is down!"), and ski

ing hosts who talk about the same

things you see on Opralt and The Vicia, Continued on Page 12

people in radio
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This man is not a psychic.

Not an astrologer. Not a card reader.

He doesn’t know the future.

But many believe that through him
the Dead speak.

Steve Godfrey
Electrifies
Saturday night TalkRadio.

Your listeners already

Phocr

602-381-8200

ext. 201 eastern stations via ABC & Clear Channel
ext. 211 western stations

I
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‘We’re Using The Yellow .Pages’

I\hccording to Yellow Page Consulting President
Merritt Mattson, the Yellow Pages generates $28.4
billion in revenue annually, and 72% of that is
profit. A market the size of Dallas could be worth
as much as $80 million a year in Yellow Pages ad-
vertising. Mattson reports that the Yellow Pages is
the only medium that showed any significant
growth in 2003, with a 7.2% increase in volume. It's
taking millions of dollars out of your market un-

challenged.

Think of the payoff for the ra-
dio industry if it could capture
just 1% of those dollars.
Mattson says, “Nobody
ever talks to a busi-
nessperson about the
Yellow Pages except the
Yellow Pages people.”
That's why it’s so impor-

competitors’, you'd be upset,
wouldn’t you? Instead of a big,
expensive. display ad, let’s go
with a listing in the Yellow Pages
and invest the savings with us.
Here's how you can break away
from the pack with us and really
stand out from the competition.

2. Since you can only change Yel-
low Pages copy once a year, your ad
has to be fairly generic.
You're basically stuck with
that piece of copy. Here’s
how we can promote those
spedial sales you have with
specific price and item
points.

tant to have a solid arse- 3. The Yellow Pages are an
nal of rebuttals n-ady for important reference tool,
the objection “We're X and they’re an important
ing the Yellow Pages « lrwin Pollack part of a well-rounded cam-
Here are some suggested answers paign. Yellow Page Consult-
from Irwin Pollack. ing'’s research shows that creative
1. I can’t argue with that. mediasuchas radiois a big influence
They've worked for many other  on driving people to the Yellow Pag-
businesses just like yours. Butdo  es when they need something. Here's
you realize all your competitors how we can create impact for you.
have ads right on top of yours? 4. Here are several letters from
And many of their ads appearon  businesses like yours that have had
pages ahead of yours. lf Iranyour  great success with us, in addition to
ads back to back with all your  using the Yellow Pages. We can gen-

erate the same results for you.

5. How many people will see your
ad next week? On our station, you
will reach [this many] potential cus-
tomers. That’s too big a group to
miss, isn't it?

6. The Yellow Pages are a good use
of, or substitution for, your print dol-

lars. That will save money for
broadcast backup. We can active-
ly reach business. prospects for
you now.

7. How much has your Yellow
Pages expense gone up in the last
couple of years? Our costs are up
the least of all the major media.
We're effident. We make your bud-
get go turther — and that's smart
spending, wouldn't you say?

8. Why are you buying such a
big ad in the Yellow Pages? Size
alone doesn't give an advantage
— just look at all the big escort-
service ads. Here’s what we rec-
ommend.

9. How much of your business
comes from repeat customers or
referrals? The Yellow Pages won't
ple, but we can. Here’s how we
can help build name awareness
for your store or service to keep
you top-of-mind and generate
new business.

Merritt Mattson is President
of Yellow Page Consutting, 972
Thomberry Creek Drive,
Oneida, Wi 54155. Reach him
at 888-311-8029: memttm @
aol.com or via www_yellowpage
consulting.com.

New England-based sales
and management trainer Irwin
Poilack provides hands-on,
results-onented seminars and
in-house consulting on sales
and management. He can be
reached toll-free at 888-723-
4650 or via www .irwinpollack.
com.

Gain New Revenuve
Continued from Page 10

and surf conditions. That's partly
why radio is very good at winning
dollars from male-targeted advertis-
ers, such as automotive retailers.

What Do You Talk About?

Where are your reports on child
care? Event planning? Personal
health? Getting along at work?
Shopping? Entertainment? (Oh, the
agony most News station execs ex-
press about airing entertainment
reports. But isn’t what you‘re doing
this weekend important to you?
Well, you're not alone.) Obviously,
these reports wouldn’t appeal just
to women, they would also appeal
to men who have kids, who have
health issues and who go to work,
shop and go to the movies. They'd
appeal to everyone you claim you
want to reach: people under 50.

Myriad features that appeal to
women have been well tested and
very successful on many stations
owned by Saga, with a plan created
by Exec. VP Steve Goldstein. FM
Talk targeted to women is the obvi-
ous evolution.

No Need To Pioneer

Since you don’t want to be first at
anything, you can follow some suc-
cessful pioneers. For example, the
wealthiest person in show business
isn't Clear Channel's Lowry Mays,
it's a woman who does a daily talk
show an TV for women. Talk WKXW-
FM/Middlesex grosses over $20
million a vear talking to women all
day. The average target of the stahon
is a 38-year-old woman.

And you can safely follow the
blueprint of the most successful sta-
tion in the history of radio, WOR/
New York, which was No. 1 in the
market in terms_of audience and
billing from 1925 to 1980. lts success
came from featuring women and

The first spot at the
end of “20 lite
favorites in a row”
is not the
environment many
retailers dream of.

married couples talking to young,
family-oriented women.

In short, the bulk of the ad dol-
lars that radio is not getting can be
found in women’s retail, which is
available by taking advertising bud-
gets away from print and TV, That's
where the money is that will help
radio finally rise to that 10% market
share. Give those advertisers “sec-
tions” on the radio that appeal to
women, and you will win their
money.

Walter Sabo has led
consulting firm Sabomedia
since 1964. His client list of
major media companies
includes Millennium
Broadcasting, Standard
Broadcasting and ail 100
also served as VP/GM of
ABC Radio Networks and
Exec. VP of the NBC-owned
FM stations. Reach him at
212-681-8181 or

walter @ sabomedia.com.

BRIGRT COLORS.

DECAL UP!

STYLISH? SPUNKY? STREET-WISE?

She's a loyal listener with the power to recall your station name
during the next ratings period. Give her a station decal from
Communication Graphics and she’ll remember you forever,

LONG-LASTING. OURABLE.

WEATRER-RESISTANT.

-
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Come Visit Us In Suite 1524 At ]he Westin_Harhour Castle Toronto
During Canadian Music Week!

Nore than 125 stations in over 25 Canadian markets

I\

Monitors Canadian Music In Real-Time

New For 2004

The recognized leader in music research is now monitoring Canada.
Discover why the industry has relied on Mediabase for over 15 years.

Radio Stations Call: Music Executives Call:
416.922.1290 212.896.5248
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The Best Bet For
Reaching Active
Voters? Radio

ls the federal elections

heat up, astute politicians

and those organizations promoting political issues, ref-
erendums and initiatives should be pitched on radio
as a major part of their advertising arsenal. In a study
of voting behavior and heavy exposure to the three ma-
jor media — radio, TV and newspaper — the Media
Audit found that radio reaches the most active voters.

Heavy exposure was used to de-
fine media use because it is the
prime metric for defining the likeli-
hood not only of reaching a target
market, but building some frequen-
cy against that target. Heavy radio
listening is defined as three hours a
day or more, heavy TV use is five
hours a day or more, and heavy
newspaper use is defined as one
hour a day or more.

Here are the results of

Media Audit’s analysis of
120,753 adults.

All political parties | ,
could be equally served by
using radio for their adver- 18-24
tising. Evaluated in terms | 9594
of heavy exposure, radio’s
reach among voters is vir- | a8
tually equal across the po- | 554
litical parties, at 27%-28%. | 55-64
Heavy exposure to any of 65-74
the three media, especially | o,

TV, tends to lean more
Democratic.

Adults Reached, By Heavy

Media Exposure

2534 148
18-34 209
3544 216
4554 26
5564 154
6574 1z
| 75+ 78

Among people heavily exposed
to radio, TV and newspaper, radio

Demographic Reach, By Heavy

Media Exposure

KHeery  hHeevy.  BHeewy

Radio Exp. TVExp.  Newspaper Exp
298 219 94
295 . 174 113
303 16.6 140
266 185 186
252 233 51
210 21 384
201 296 477

1 is the most effective in
| reaching all aduit demos up

to age 64, scoring approxi-
| mately 30% reach in the 18-

e _— - | 34, 35-44 and 45-54 demos.
Radio 77 76 279 | in contrast, those peopie
v 248 167 195 | whoare heavily exposed to
Newspaper 219 204 182 | newspaper and TV are
Total 74 647 656 | Skewedmoretothe55+and

64+ demos.

Adults Who Voted In A
Local/State/National
Election In Past Year

Heavy Exposure To: % Reach
Radio 47
Newspaper 247
v 190

Part of radio’s significant strength
in reaching active voters is its broad
demographic delivery across age
groups. As noted below, the 18-34,
35-44 and 45-54 age cells represent-
ed nearly two-thirds of voters in the
last city, state or national elections.
About 22% of voters fell into each of
these age cells.

Voters From Last Local/

State/National Election

Demo

1824 6.1
- (

ProsOn
‘'The Move

| *Atinterep’s Infinity Radio
| Sales, Julie Fedrotf and Stetanie

Schreiber advance to VPs/
Directors of Sales In New York,
while Nicky Cassidy and Joan
McNamara move up to the same
post in Dallas. Meanwhile, Dean
Canter becomes VP/Director of
Sales in Los Angeles. Fedroff,

| Schreiber, Cassidy and McNamara

nse from Director/Sales; Canter
was previously an AE.

« Irving Der is named Manager/
Pubficity & Communications at
Radio Disney, responsibie tor

March is....

Deat History Month

Habitat for Humanity March
Gladness

Health Care Diversity Month

Honor Society Awareness
Month

Humorists Are Artists Month

Intemational Ideas Month

Intemational Listening
Awareness Month

Intemational Mirth Month

Insh-American Heritage
Month

Mental Retardation
Awareness Month

Music in Our Schools Month

National Athletic Training
Month

National Caffeine Awareness
Month

National Chronic Fatigue
Syndrome Awareness
Month

National Collision Awareness
Month

National Colorectal Cancer
Awareness Month

National Craft Month

National Eye Donor Month

National Frozen Foods Month

National Ghostwriters Month

National Kidney Month

National Lawnmower Tuneup
Month

National March to Cotlege
Month

National Multiple Sclerosis
Education and Awareness
Month

National Nutrition Month

National On-Hold Month

National Prepare Your Home
to Be Sold Month

National Talk With Your Teen
About Sex Month

National Umbreila Month

National Women's History
Month

National Write a Letter of
Appreciation Month

Optimism Month

Play the Recorder Month

Poison Prevention Awareness
Month

Red Cross Month

Rosacea Awareness Month

Save Your Vision Month

Spintual Wellness Month

Vulvar Health Awareness Month

Youth Art Month

1-5 Newspaper in Education
Week

1-5 Read Me Week

1-7 Retum Borrowed Books
Week

1-7 Universal Human Beings
Week

1-7 National Cheerleading Week

3-9 Three-a-Day Week

7-13 Celebrate Your Name Week

7-13 Girl Scout Week

7-13 Help Someone See Week

7-13 National Professional Pet-
Sitter Week

7-13 Save Your Vision Week

8-12 National School Breakfast
Week

8-12 Universal Women's Week

14-20 National Agricutture Week

14-20 National Animal Poison
Prevention Week

14-20 National Safe Place Week

14-20 National Spring Fever
Week

14-21 National Toad Hollow
Week

14-21 Puimonary Rehabilitation
Week i

15-21 Intemational Brain
Awareness Week

17-23 Severe Weather Week

20-27 Anonymous Giving Week

21-27 National Poison Preven-
tion Week !

21-27 Pediatric Nurse
Practitioner Week

21-27 RV Lifestyle Week

28-April 3 National Cleaning
Week

1 National Pig Day

2 Read Across America Day

Radio Promotional Calendar

2 Peace Corps founded
(1961)

3 I Want You to Be Happy Day

3 National Anthem Day

3 Stop Bad Service Day

4 Hug a GI Day

4 Intemational Scrapbooking
Industry Day

5 National Salespersons Day

5 World Day of Prayer

6 Babysitter Safety Day

7 Monopoly game debuts
(1935)

7 Namesake Day

8 International Working
Women's Day

8 Day for Women's Rights and
Intemational Peace

8 Uppity Women Day

9 Barbie debuts (1959)

9 Organize Your Home Office
Day

9 Panic Day

10 Telephone invented (1876)

12 Girl Scouts founded (1912)

13 Genealogy Day

13 Good Samaritan
Involvement Day

14 National Children’s Craft
Day

15 Act Happy Day

15 Ides of March

16 Freedom of information
Day

16 Lips Appreciation Day

17 Doctor-Patient Trust Day

17 National Common
Courtesy Day

17 Saint Patrick's Day

18 Forgive Mom & Dad Day

20 Great American Meat-Out

20 National Agriculture Day

20 Proposal Day

21 First day of spring

21 Memory Day

21 National Dance Day

22 Intemational Goof-Off Day

22 World Day for Water

23 American Diabetes
Association Alert Day

23 World Meteoroiogical Day

25 Pecan Day

developing strategic publicity
initiatives. He is a former Sr.
Publicist for the DuVemay Agency.

* Natalie DiPletro is named
Director/Marketing & Promotions
for Emmis Alternative WKQX/
Chicago. She was most recently
Director/Marketing & Promotions
for Entercom’s WXSS/Milwaukee
and previously worked in Chicago
at WRCX, WLIT and WKSC.

* Patrick Fitzgerald is named
LSM at WLS/Chicago. A 17-year
Chicago radio veteran, he
previously worked in the market as
GSM of WVAZ, Director/New
Media for One-On-One Sports
Radio (now Sporting News Radio)

B
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and Director/Sales Operations for
Cumulus Broadcasting.

* Steve Keeney exits as Infinity/
Denver VP/Market Manager,
leaving radio after more than 30
years.

* Ed Kennedy joins Clear
Channel as GSM of Oldies WSHE/
Orlando. A 17-year radio veteran,
Kennedy was previously the LSM
at Cox's crosstown WDBO.

* Tom O’Brien is named
Regional Director/National Sales at
Clear Channel Traffic, based in
Detroit. He was formerly Regional
Manager for Traffic Pulse
Networks and Metro Networks.

* Howell O’Rear joins Country

Radio Broadcasters as Event
Support Director/Assistant to the
Exec. Director. Howell, who was
previously employed by the
Nashville law firm King & Baliow,
replaces Chastity Crouch, who
has been promoted to CRB's
Business Manager.

* Karen Porter is promoted from
Director/Sales to Station Manager
at Top Communications’ WRJH &
WJXN/Jackson, MS.

* Marie Tolsen-Perry is the new
Marketing Director at Radio One’s
CHR/Rhythmic WPHI/Philadelphia.
She is a former Director/Marketing
& Promotions at Clear Channel's
crosstown WDAS & WUSL.
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XSURF/San Diego
Readies Oldies Flip

Mt. Wilson FM Broadcasters on
Feb. 28 will flip XSURF/Tijuana-San
Diego to “Oldies 540.” XSURF,
which currently airs Adult Stan-
dards as part of a simulcast with
KSUR/Los Angeles, will focus on
top 40 titles from the 1950s and early
1960s. Mt. Wilson President/owner
Art Astor told R&R that a new PD
and dedicated airstaff for XSURF
will be hired soon.

Astor explained that, despite
good ratings, XSURF has not been
profitable as an Adult Standards sta-
tion. “There has not been support
[in San Diego] for the Adult Stan-
dards format,” he said. “It has also
proven very difficult to have a 55+
format on a standalone station. By
switching to Oldies 540, we're very
much assured that we'll be able to
drop our demographics by about 20
years.”

Astor said he has no plans to
change KSUR's programming.
“We're quite happy with the Adult
Standards format here in L.A.” he
said. “We are very dedicated to it.”

lives of everyday America
An Ay it - A 9

RLibe

_ INEWSBREAKERS

WMPS/Memphis Goes Classic Hits

Flinn Broadcasting’s WMPS (The Memphis Pig)/Memphis on Sat-
urday ended its 3 1/2-year tenure as a Triple A by switching to Clas-
sic Hits. PD Steve Richards is overseeing the flip.

“Management ‘made the decision that a Classic Hits approach
would make more sense for the station at this point in time,” Richards
told R&R. The $tation will focus on music from the 1980s and 1990s,
with five or six currents crossing over from AC put into the mix.

Interestingly, WMPS's music mix features many gold titles that
could have been featured on the station’s Triple A format. On Tues-
day afternoon the station played such artists as The Alarm, The Po-
lice, REM., The Fabulous Thunderbirds, Del Amitri and Melissa
Etheridge.

Flinn launched the Memphis Pig in August 2000, when it relocated
the station from a class A facility located in Tunica, MS to the 107.5

MHz frequency.

Casey

Continued from Page 3

relocated to the nation’s capital, tak-
ing the PD post at WPGC-AM &
FM/Washington. The legendary ra-
dio programmer had also worked at
WXLO (99X)/New York and WDRQ/
Detroit and operated his own
consultancy. Most recently, Casey
assisted in the production of R&R's

Mort Crim

The power of positive radio

Mort Crim speaks to listeners with optimism, humor, wit, and insight.
Never political or controversial, Mort is a winning broadcaster who can be
heard on over 1,300 stations including major markets, such as Los

Angeles, Philadelphia, Boston, Dallas, and Detroit.

“My friend Mort Crim refuses to be one of those prophets of
gloom and doom. His message of hope carries power.”
Charles Osgood, CBS News

Increase your listeners with Mort Crim and his
daily inspiration of positive radio.

John Clark

Tel : 888.727.8629 (toll free)
Fax : 973.438.1727

- BR N
U ULASTING Website: libertybroadcasting.com

-Passion. Insight. Listeners.

Contact information:

Bruce Wernick
(bwernick@Iibertybroadcasting.com)

Michael Levine
(mlevine@libertybroadcasting.com)

(iclark@libertybroadcasting.com)

30 Years of Radio & Records, an audio
accompaniment to R&R’s 30th an- |
niversary special.

Casey is survived by his wife,
Janie; his daughter, Kelli; his brother
Bob; and three granddaughters. A
memorial service will be held
March 6 in Bainbridge Island. For
details, contact Janie Casey at
jnic@caseydecorate.com or longtime
friend Bob Shannon at 206-855-2881. |

EXECUTIVE ACTION
Dunkin Joins Journal As Tucson OM, KZPT PD

lournal Broadcast Group has named Greg Dunkin OM of its four-

tion Tucson cluster — Sports KFFN, Rhythmic Oidies KGMG, AC
KMXZ and Hot AC KZPT — and PD of KZPT. He replaces Buddy Van
Arsdale as cluster OM and Carey Edwards as KZPT PD; both exited
several months ago.

Dunkin previousty spent nine years at Emmis/Indianapolis, serving as
OM of the cluster and OM/PD of Hot AC WENS and Soft AC WYXB. His
programming experience aiso includes a stint at KYSR/Los Angeles

“I know this will sound clichéd, but Journal is a company that | have
always admired and wanted to work for,” Dunkin told R&R. “It's a class
organization and a company that is very people-oriented. Tucson is an
amazing city, and this is an exciting opportunity”

Hammond Heads CC/Albuquerque & Santa Fe, NM

uck Hammond has been named VP/Market Manager for Clear

‘Channel's clusters in Albuquerque and Santa Fe, NM. Formerly

Director/Sales of the clusters, Hammond replaces Cindy Schioss, who
became VP/Market Manager for Entercom/Kansas City in Decembbr.

“interviewed a large number of great broadcast managers over a six-
week period and offered the job to one.” Clear Channel Radio Sr. VP/
Rocky Mountain Regron Lee Larsen said. “Chuck’s leadership and knowl-
edge of these local markets are two attributes that convinced me he was
the best person to operate these stations and serve our listeners in the
Albuquerque and Santa Fe markets.”

A 20-year sales veteran, Hammond has been GM of Albuquerque sta-
tions KMGA, KOLT-FM and KRST and has heid GSM and NSM posts
for Citadel. He also held GSM and Director/Sales positions for Trumper
Radio and Clear Channel Radio.

CC/Harrisburg’s Delorenzo Rises As WCPP Bows

Delorenzo has been upped to Director/Programming for

fadel’s three-station Harmisburg cluster: Country WCAT, newly

launched CHR/Pop WCPP and Active Rock WQXA. She will continue
as PD of WOXA.

Delorenzo had also served as PD of '80s WRKZ, but that station no
longer exists: WCAT last week moved from the 106.7 frequency to
WRKZ's 102.3 dial position and changed its positioner from “Cat Coun-
try 106.7" to “Red 102.3."

Meanwhile, WCPP debuted on WCAT's okd frequency as “Cool Pop
106.7, the Pop Music Channei." The flip came after several days of stunt-
ing with the children’s tune “Pop Goes the Weasel” Citadel executives
are describing Cool Pop as a female-targeted format that is “more than
just music — it is all things pop culture.”

Wil Robinson, who was named PD st WCAT last week, adds pro-
gramming duties for the new WCPP. He said, “I'm extremely excited to
be part of such an innovative format, and I'm further excited to debut this
brand in the Capitol Region.”

The only air talent announced 8o far for Cool Pop is the moming show:

Miichell wakeup show was last heard on the oid Cat Country.

Zewcss

Continued trom Page 3

Remington is a 20-year broad-
| caster who started as a salesperson
at KOSI/Denver before becoming
GSM at KBPI in 1987. He was
named GSM for KRFX in 1989 and
moved up to GSM for the cluster of
FM stations before taking on his
most recent role. Connor, a 20-year
veteran of Clear Channel, started as
a promotions intern in 1983 and has
climbed the ranks through sales and
sales management.

“Pat and | are very honored to
carry on the tradition of excellence
set forth by Lee Larsen and [Clear
Channel Advantage President) Don
Howe,” Remington told R&R. “I
look forward to working with Lee,
Pat and our wonderfu! staff in the
ongoing challenge of redefining and
growing radio in the Denver
market. It is a huge task with big
shoes to fill, but | find great comfort
in the caliber of people we have and
the incredible talent that they
possess. These are the things that
great radio is made of.”

| EMI CMEG
| Continued from Page 3
| music possible, develop artists, ex-
| pand production and song resources
and explore innovative partnerships
with artists to build their brands, as
| opposed to label identities.”
Meanwhile, Chordant Distribu-
| tion has become EMI CMG Diistri-
bution, with Chordant co-President
Richard Peluso becoming President.
| Chordant’s other co-President, Rod

Huff, will exit the company on
April 1 to pursue other opportuni-
ties. Chordant Distribution VP/
Marketing David Crace has been
promoted to Sr. VP for EMI CMG
Marketing.

Also, EMI Christian Music Pub-
lishing changes to EMI CMG Pub-
lishing, with Eddie DeGarmo re-
maining at the helm. EMI Gospel
remains unchanged in the transi-
tion.
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© WORLDWIDE MULTIMEDIA intro-
duces “BeatleBreak.” a series of daily
Beatlemania-themed vignettes hosted
by Ron Harper. The program is avail-
able via barter. For more information,
visit www.ronharper.combeatiebreak.
htm.

¢ T.J. HESS is upped to VP/Operations
of Zeo Radio Networks’ Select Mix re-
mix service. Hess continues as Affill-
ate Relations Associate for the net-
work.

CONDOLENCES

Longtime Cincinnati-based ra-
dio sales executive John David
Bush, 62, Feb. 20.

Records

¢ LENNY SANTIA-
GO is appointed Sr.
Director/A&R at Vir-
gin Records. San-

tiago comes to Vir- | -
gin after seven years
as an A&R repre-
sentative at Roc-A-
Fella Records.
Santiago

Products & Services

® MEDIABAY announces the Jackie
Mason Collection of Oid Time Radio
Classics. For more information, con-
tact John Levy at 973-539-9528.

Changes

Industry: Movie Tunes forms an
alliance with UniqueScreen Media
to extend Movie Tunes’ pre-show,

than 4,000 screens nationwide ...
Mark Mclintire rises to Sr. VP/
Sponsorship Development & Inte-
grated Marketing at VH1 ... Elise
Brown is named Sr. Public Rela-

FCC ACTIONS
Continued from Page 6

thought WRNX's news director was “hot™ and if she was a “lesbo” The call ended up on the air, and WLZX GM and
Saga VP Lawrence Goldberg later contacted Western President Thomas Davis to apologize for the incident.
Western felt that a private apology was inadequate and instead offered to settie the matter if Laursen would record
an apology written by Davis that would air five times a day at times selected by Davis — who also wanted the
apology to appear multiple times in two local newspapers. Additionally, he wanted Saga to make a $1,000 donation
to the charity of the WRNK news director's choice.

Saga responded to Davis’ demands by filing a complaint with the FCC alleging extortion, blackmail and abuse of
process on the part of Western, arguing that its demands amounted to an attempted unauthorized transfer of
control of WLZX. The FCC didn't buy Saga's arguments, saying that Western’s proposed settiement did not involve
the commission’s licensing process. The FCC aiso said that Western's request that Saga contribute to a charity of
the news director’s choice appears only to serve “as a redress for the damage done by statements potentiaily
impugning its employee’s sexual onentation.”

Cumulus Fined For Airing Call To Competitor’s Station

umulus’ WSEA-FM/Myrtie Beach, SC was fined $4,000 by the FCC after station host Dan Hockert aired a call

between himself and Anne Crutchman — the receptionist at a competing station — without Crutchman's
knowledge. As part of a stunt, Hockman sent a WSEA contest winner, whom he called “Emily,” over to the rival
station. He then called Crutchman, confirmed Emily was there and asked to speak to her. Atter Crutchman obliged.
Emily — at Hockman'’s urging — loudly announced in the station’s lobby that she had won a contest sponsored by
WSEA. leading Crutchman to contact her station's PD. The PD recorded the broadcast, a tape of which was
attached to a complaint Crutchman sent to the FCC. While Cumulus admitted that the broadcast took place, it said
it has since instructed its Myrtle Beach staff to strictly foilow the FCC's telephone notification rules. However, the
FCC doesn't give consideration to remedial efforts taken after an alleged violation, and it issued the fine. Cumulus
has 30 days to respond to the commission.

Arizona AM Fined For Nighttime Power Violations
orth American Broadcasting Co. was fined $4,000 in January 2003 for failing to reduce KFNX/Cave Creek
(Phoenix), AZ's 50kw operating power to Tkw at night, as required by the commisston. The FCC received no
response from North American to its initial notice of apparent liability, but the company filed a petition for reconsid-
eration of the FCC's forfeiture order, In which North American sought a reduction or cancellation of the fine based

on-screen programming to more  tions Manager at Sirius.

BUSINESS BRIEFS

Continued from Page 4

of company founder Walt Disney, and Shamrock Holdings partner Stanley
Goldto unseat Eisner. Roy Disney and Gold have pleaded with sharehold-
ers not to reelect Eisner to the Disney board at the March 3 meeting, argu-
ing that he has, with the board's approval, mismanaged the company.

On the subject of Comcast. Disney execs and directors said they turned
down the takeover offer from the nation's largest cable TV operator be-
cause it undervalued Disney and wasn't in shareholders’ best interests.
Nonetheless, Disney Presiding Director George Mitcheli said that if
Comecast or any other company were {0 make an ofter that raised share-
holder vatue in Disney, “We wouid consider that” Mitchell aiso revealed
that every Disney board member was aware that an offer from Comcast
might be on the way before the ofter was made on Feb. 11.

On Tuesday a Philadeiphia law firm launched a class action proceed-
ing against the Wait Disney Co. and Eisner on behalf of all investors who
sold Disney shares on Feb. 9 and 10 — the days immediately before
news of Comcast's takeover bid was made public. The complaint alleges
that Disney and Eisner violated federal securnties laws when they failed
to disclose sooner that Comcast had approached Disney with the $47
bittion merger ofter, which Disney ultimately rejected. Once the news of
the bid was made pubfic. Disney’s stock price rose significantty.

Clear Channel Creates Executive-Level Planning Post

Njear Channel Exec. VP/CFO Randall Mays announced this week
that John Tippit has taken on duties as Sr. VP/Strategic Develop-
ment for the company. The newly created position puts Tippit in charge of
Clear Channel's corporate development and strategic-planning initiatives.
Tippit arnves from Clarke Amencan, where he served as VP/Finance &
Strategic Planning.

In other Clear Channel news, the company's board of directors has
declared a quarterly cash dividend of 10 cents per share on Clear Chan-
nel common stock. The dividend will be payable Apnl 15 to shareholders
of record as of March 31.

on the company's poor financial health. While North American said it had filed for bankruptcy, the FCC did not
receive any tax forms to back up the company’s claim. The FCC also refused to consider North American’s asser-
tion that the violation was not “willful.”

Heloise is the worid's most trusted name in household advice, currently
airing on 400 stations nationwide, Her full-length show Ask Heloise, and her
90-second feature, Hints From Heloise, provide household tips that will have
your listeners tuning in faithfully. She is, in fact, the best way for you to reach
women 25-54 years of age.

Just look at Heloise's credentials:

¢ Hints From Heloise appears seven days a week in over 500 newspapers
across the US and in 20 countries

e Contributing editor and columnist for Good Housekeeping magazine

¢ Author of 8 books, including Get Organized With Heloise (2004)

o,
—_—

Build your audience with Heloise, the most trusted
name in household advice.

Contact information:

Bruce Wernick
(bwernick@libertybroadcasting.com)

nel console. “The idea of the school
is to have a hybrid of both analog
and digital,” Germano said. “The

Davis
Continued from Page 3

wanted the students to get a good
cross-reference of what goes on in
the record industry, from how an
artist is signed by an A&R person
to the technical aspect of engineer-
ing, as well as day-to-day studio
life.”

Solid State Logic’s 24-channel XL
9000 K Series SuperAnalogue Se-
ries console made the most sense,
because NYU wanted SSL quality,
without overwhelming the stu-
dents with an intimidating 96-chan-

marriage of ProTools HD with the
SSL console is the right combination
for enabling students to acquire
practical experience.”

Malekpour and his team aided
with the equipment selection, pro-
vided all of the gear (with the ex-
ception of the SSL console, which
was supplied by SSL), installed-it
and provided some training on the
ProTools setups. PAD continues to
service and support the facility as it

begins its operation.

Michael Levine
(mlevine@libertybroadcasting.com)

John Clark
(iclark@libertybroadcasting.com)

BROADCASTINGE

Passion. Insight. Listeners.

Tel : 888.727.8629 (toll free)
Fax : 973.438.1727
Website: libertybroadcasting.com

www.americanradiohistorv.com


www.americanradiohistory.com

18 ® RaR february 27, 2004

MUSiC TO IHCIUde F BI ﬁThe 1Tunes Music Store Top 10 j

_DIGITAL MEDIA/

Copyright Warnings

Same warning will appear on music, videos, software

Continued from Page 3

songwriter, music-store clerk, CD-
plant worker or sound engineer —
in other words, everyone who
works hard to bring music to the
fans.”

The waming should certainly be
attention-grabbing, but as it is, it
doesn’t communicate anything oth-
er than a wamning. It doesn't refer
consumers to a source for more in-
formation where they could find out
those “do’s and don’ts” and what
the industry wants them to know
about the people who are hurt by
piracy.

But encouraging consumers to
read more about it may be part of the
overall RIAA plan: Buckles referred
in his remarks to the Music United
(wrnp.musicunited.org) education ini-
tiative — launched in September
2002 by the RIAA and a couple of

dozen other music-industry groups
and rarely mentioned since— so per-
haps there’s a revitalization in the
works for that neglected campaign.

The waming program is volun-
tary for RIAA member labels,
though Buckles said, “Our member
companies are committed to includ-
ing it as part of the industry’s con-
tinued educational and enforcement
efforts across the country.”

Exactly how they'll include it is
not yet clear. It will certainly appear
on CD packaging and perhaps on
CDs themselves, and it will be part
of the legal-download process in
some way, either by placement on
legal sites or, perhaps, a splash-
screen warning before downloads
begin.

Are NET Act Cases
On The Way?

Buckles joined the RIAA in De-

l million if he were to do so.

| AOL Leads Webcast Ratings Again In Jansary

As it has done every month since joining the ratings, AOL's

Radio @ Network topped the network numbers in Arbitron’s Internet
Broadcast Ratings for January, with 25.2 miilion hours of programming
streamed to a monthly cume of 4.5 million listeners. Yahoo's Launch
streams ranked second, with 15.6 million hours, and Musicmatch's
subscnption streams came in third, with 9.7 million hours streamed.
Musicmatch’s ArtistMatch topped the channel ratings, with 3.6 million
hours streamed in January, followed by London-based broadcast
stream Virgin Radio U.K_, with 1.3 milion hours. Taking third was
Contemporary Christian radio network K-Love's webcast, which picked
up 1.2nﬁonhonndistori\g.mmu.s.-basodsin¢e-mﬁpn
stream: University of Pennsylvania-owned noncommercial Triple A
WXPN/Philadeiphia, in 26th place with 407,957 hours.

MyDoom Virus Variant Targets RIAA Sie

The RIAA’'s website has been hacked dozens of times since the label
oroanlzaﬁonundNWbad&hW“,mdlmemboh
the works: The latest variant of the MyDoom virus is designed 1
launch a denial-of-service attack ageinst www./isa.ong. A DOS attack
floods the targeted webeite with data requests, overioading servers and
biocking legitimate traffic. The MyDoom variants that caused problems
woridwide last month targeted the SCO Group, which relocated its
website in response, and Microsoft, which had littie difficulty deflecting
the attack. According 10 computer-security experts, the variant targeting
the RIAA site is spreading 100 siowly 10 be of much concem as yet.

Eminem Sues Appie, Viacem Fer Infringement

Eminem’s publisher, Eight Mile Style, has sued Apple Computers,
Viacom and ad agency Chiat/Day over Apple’s use of the hip-hop
superstar's hit “Lose Yourself” in a commercial for its iTunes Music
Store without permission and without paying for it. In the ad, which
aired on MTV for three months last year — that’s why MTV parent
Viacom is named in the suit — a 10-year-old boy sings “Lose Yourself"
as he bounces along with an Apple IPod. The suit says Eminem has
never endorsed a product and would expect to receive upward of $10

yid

cember 2003, after 30 years at the
federal Bureau of Akohol, Tobacco,
Firearms & Explosives, including
four years as Director, and his ap-
pointment to the RIAA’s top anti-
piracy post was widely understood
asa sign that the label group intends
to step up the criminal side of its
anti-piracy efforts. On that theme,
Buckles told reporters, “This debate
is often cast as high-tech vs. low-tech
or digital vs. plastic. It's really about
legal vs. illegal.”

Despite more than 1,000 civil law-
suits against alleged online infring-
ers, there’s another item in the anti-
piracy arsenal that the RIAA has
never taken advantage of: the No
Electronic Theft Act. That's the 1997
law that dlarified that infringement
without monetary gain, as on "2Ps,
is just as illegal as infringement for
sale. [t also upped the infringement
penalties to federal prison time and

- $250,000 fine, as cited in the new
FBl waming.

The statute of limitations on in-
fringement was also bumped up to
five years (so the many who tried
Napster once or twice back in 1999
and never again are almost off the
hook). The criminal fine is separate
from the maximum civil judgment
of $150,000 per violation that the
RIAA cites in its civil suits; a NET
Act fine would be imposed in addi-
tion to any civil judgment.

Everybody prosecuted under the
NET Act so far has been a software
pirate, but the RIAA has long point-
ed out that there could be criminal as
well as civil penalties for stealing its
members’ music, and this warning
initiative could be a move in that di-
rection. Despite a traffic bounce at
outlaw P2Ps in the last few weeks,
the lawsuits against individuals have
been the first thing to slow online in-
fringement even a little since P2P
trading began, though music theft is
still rampant. Could criminal prose-
cutions slow it down more? It may
be time to find out.

Especially since record sales are
going up. There has been no sales
backlash after any of the rounds of
suits against P2P users so far, despite
enormous bad press. (It tumns out
people who pay for their music
don’t have a lot of sympathy for
people who steal it. Who'd have
thought?) The way things are work-
ing out may be giving the RIAA con-
fidence that it could send a pirate to
prison without damaging its public
image any further, and without
harming sales.

-

wnana aaaricanradiabictaory cam

| 24, 2004.

OUTKAST Hey Ya!

NICKELBACK Someday

ComNOBALN =

WHITE STRIPES Elephant

CPOP®NOOEWN =

-

. JET Get Bom

Apple’s iTunes Music Store is the leading non-subscription digital- |
music service in the U.S, offering a catalog of more than 500,000
songs from all five major label groups and dozens of independents.
Here’s a snapshot of the top-seliing downloads on Tuesday, Feb.

Top 10 Songs

. GREEN DAY | Fought The Law (And The Law Won) l

THE DARKNESS | Believe In A Thing Called Love
OUTKAST {/SLEEPY BROWN The Way You Move
FIVE FOR FIGHTING 100 Years

BLACK EYED PEAS Where is The Love ’
WHITE STRIPES Seven Nation Army

Top 10 Albums

NORAH JONES Foeis Lke Home
MAROON $ Songs About Jane

INDIGO GIRLS AX That We Let In (limited edition)
WIDESPREAD PANIC New Year's Vacation Shows
JC CHASEZ Schizophrenic

JOSS STONE The Souwl Sessions

NICKELBACK The Long Road i
SIGUR ROS Ba Ba Ti Ki Di Do (EP)

-

5, 2004 are fisted below.

Top RapMip-Hop

USHER LLUDACRIS & L) JON Yeah
OUTKAST Hey Ya! .
TWISTA {/XANYE WEST Slow Jamz
OUTKAST... The Way You Move
BLAQUE 1/F. BILLIONAIRE I'm Good

Live365 is the largest internet radio network, with thousands of stations in
a wide variety of formats. Programmed by true music tastemakers from
around the globe, Live365 offers an enthusiastic audience for established
and up-and-coming artists alike. In a world of consolidated playlists,
Live365 charts the tastes and preferences of today’s most vibrant music
community. Tracks with the most plays during the seven days ended Feb.

Top Latin Top World
DAVID BISBAL Bularia CESARIA EVORA Beflo Roubado
GLORIA ESTEFAN Hoy KEVIN JOHANSEN Sur O No Sur
SIN BANDERA Mientes Tan Bien DAHMANE EL HARRACHI Ya Rayah
PAULINA RUBIO Te Quise Tanto DAVID BISBAL Bulena
k(:AFE TACUBA Eres ABYSSINIA INFINITE Aba Alem Lemenea
/

LIVE LCOM

Travis Storch s 866-365-HITS

Of course, since the FBI waming
will be seen only by honest people,
it may itself create a consumer back-
lash, particularly if it's glued to dig-
ital downloads as a splash screen.
People who have followed all the
rules and handed over their 99 cents
may not be amused to be presented
with a threat instead of a thank you.
Whether it's worth the risk of alien-
ating the still-small number of peo-
ple who buy legal downloads is
something the RIAA is doubtless
considering as it figures out how to
use this new enforcement tool.

The FBI's Baby

This announcement wasn't real-
ly a surprise: The RIAA said back
in June of last year that it was go-
ing to ally more closely with the FBI
and that the program might in-
clude waming labels. But this is not
an RIAA or entertainment-industry

initiative: It's the FBI's baby, under
the aegis of the 18-month-oid Cy-
ber Division, which was created to
respond to the tremendous eco-
nomic damage being done by intel-
lectual-property crimes (that being
the chilling law-enforcement term
that covers what P2P fans call
"sharing”).

Whatever the RIAA and other
entertainment-industry folks have
inmind, the waming's primary pur-
pose for the FBl is to aid prosecution
by making it more difficult for hard-
copy and online pirates to plausibly
plead ignorance. As FBI Special
Agent Chris Dowd said at the press
conference, “It helps us with the
prosecution and investigation. We
need to articulate that these people
did know the law. By having this
widely spread and advertised, it is
a great way to say, 'How could you
not know?*”



www.americanradiohistory.com

February 27, 2004 R&R @ 19

NATIONAL MUSIC FORMATS

Music
CHOICE

30 million homes
27,000 businesses
Available on digital cable and DirecTV|
Damon Williams e 646-459-3300

HIT LIST

Seth Nelman
JENNIFER LOPEZ IR. KELLY Baby | Love U

SOFT ROCK

Seth Neiman
MELISSA ETHERIOGE Breathe
KENNY LOGGINS | Miss Us

R&B & HIP-HOP

Damon Williams
CASSIOY R. KELLY Hotel
WILL 1AM /FERGIE Lay Me Down

DJ Mecca
SAY-T 99 Prodiems
JA¥-T Luciter

ALTERRATIVE

Adam Neiman
CORAL The Esiamo Lament
DESCENDENTS Nothing With You

TODAY’S COUNTRY

Liz Opoka

GEORGE STRAIT Desperatety

RHONOA VINCENT H Heartaches Had Wings

SIRIUSA/

SIRIUS RADIO
Steve Blatter

Planet Dance

Swedish Egil

ALPHAZONE Rockin® (Mat Sitver & Jonry Burt Remex)
JUNKIE XL (/SASHA Breerer

TAUCHER The More You Work, The Befter You.
JOHN ASKEW Air Gustar

WARPEO Forwards

The Pulse
Haneen Arafat
NELLY FURTAODQ Try

us. 1

Kid Kelly

KANYE WEST Through The Wire
CHINGY One Call Away

JOSS STONE Feit In Love With A Boy
G UNIT /JOE Wanna Get To Know You

HOOBASTANK The Reason
Het Jamz
Geronimo

OUTKAST Roses.

TAMIA Questions
TWISTA Overnight Celedrty

P. DI0OY Victory 2004

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Hip-Hop Nation
Geronimo
LLOYD BANKS Tilt | Go
GANG STARA The Ownerz ’
PITCH BLACK UBUSTA RHYMES R You Ready 4 Thes
YOUNG GUNZ /JAY-2 Never Take Me Alive
ROYCE DA 5' 9™ Hip Hop

New Country
Al Skop

LONESTAR Let's Be Us Again
JULIE ROBERTS Break Down Here
Octane

Jose Mangin

UPO Free

MARS VOLTA Televators
CROSSFAOE Cold

AUDIOSLAVE What You Are

JET Coid Hard Brch

LO-PRO Sunday

The Beat

Geronimo

KYLIE MINOGUE Red Blooded Woman
ASHIVA Sunirse

J. COSTA How Am | Supposed To Live Without You
Heart & Soul

B.J. Stone

RMIAN BENSON Steaiing My Peace Of Mind
DWELE Hokd On

ANTHONY HAMILTON Charlene

The Trond

Joel Salkowitz
HOWIE OAY She Says

10 million homes  180.000 businesses

PROGRESSIVE Rick Gillette » 800-494-8863
Liz Opoka . |
m(nonﬂ SRAMBLETT You Can Be The Rain OMX Fashion Retail ADULT ALTERNATIVE
CATIE CURTIS The Trouble You Bring Michael Gritfin Stephanie Mondello
~— e The hottest tracks at DMX Fashion Retail e
targeted at 18-34 adults
AMERICANA gl oy INTERNATIONAL WITS
Liz Opoka LMC VS, U2 Take Me To The Clouds Above Mark Shands
ANNE MCCUE Crazy Beautrfui Child BELLE & SEBASTIAN Stay Loose JANITA More Than Fantasy
MY MORNING JACKET Goiden JOHN MAYER Come Back To Bed NORAH JONES Sunnse
BEYONCE Me_ Mysett & |
JEM Just AR
e e RHYTHMIC DANCE
NORAH JONES Sunnse Danielle Ruysschaert
GEORGE BENSON Stairway To Love KELIS Trick Me
MONICA Get it Oft
366-MVTUNES 0J RUSS HARRIS Dance With Me
This section features this week's new adds D100 Stoned (Deep Dish Mex)
21,000 movie theaters on OMX MUSIC channels available via digi-
tal cable and direct broadcast satellite. RAP/WP-HOP
e Mark Shands
Stephanie Mondello THAT CAVALRY Yung In The Game
SOOI Kedetine TECH NSNE Here Comes Tecca Nina
WEST
1. HILARY DUFF Come Clean
2 LUTHER VANDROSS Dance With My Father
3 ALICIA REYS You Don't Know My Name
437 Party Toongee
5 LAMDNT DOZIER | Hear A Symphony
MIDWEST ArtistTitle Total Plays
; rm‘:‘::’nﬁ;"s‘;g““ opp— HILARY DUFF Come Clean m
ance -
P <yt ool JESSE MCCARTNEY Beautiful Soul 7
¢ COLDPLAY Clocks CHEETAH GIRLS Cinderelia 74
5. MUSH Whoknows D-TENT BOYS Dig it 73
CLAY AIKEN Invisible n
SOUTHWEST HILARY DUFF Why Not 70
; ﬂ:ﬁ'&:;’vc"";ﬁ:’w m HILARY DUFF So Yesterday 70
S B et HAMPTON Hampsterdance 2 70
£ POLYPHONIC SPREE Light And Day RON STOPPABLE & RUFUS Naked Mole Rap 70
5 COLOPLAY Clocks SIMPLE PLAN Perfect 33
RAVEN Superstition 32
NORTHEAST CHRISTY CARLSON ROMANO Teacher's Pet 32
; "“'l'::"':“{;'vmc;‘:";* o BOWLING FOR SOUP Punk Rock 101 32
S CTHERRADA ovos WE My it AVRIL LAVIGNE Complicated 2
L LAMONT DOZIER | Hear A Symphony STEVIE BROCK All For Love R
5.37 Party Torught LINDSAY LOHAN Uttimate 3N
STEVIE BROCK Zip-A-Dee Doo-Dah 3N
SOUTHEAST JUMPS Do Ya 30
1. ALICIA KEYS You Dont Know My Name MICHELLE BRANCH Haspy Now?
2. LUTHER VANDROSS Dance With My Fathes AVRIL ﬁm Ska:rf;(:ou Now? g

3. MILARY DUFF Come Clean
437 Party Tonugnt
5. LAMONT DOZUER | Hear A Symphony

MEMIAB

Playlst for the week of Feb. 17-23.

Qoo e

Phil Hall » 972-991-9200

Country Coast To Coast

Dave Nicholson
BROOKS & OUNN That's What She Gets
BILLY CURRINGTON | Got A Feeling

Real Country

Richard Lee

LEE ANN WOMACK The Wrong Girl
MONTGOMERY GENTAY H YouEver Stop Loving Me

()
ez
Ken Moultrie » 800-426-9082

Altermative

Steve Young/Kristopher Jones
OFFSPRING (Can't Get My) Head Around You
YEAH YEAH YEAHS Maps

Active Rock

Steve Young/Kristopher Jones
PUDDLE OF MUDD Heel Over Head

LINKIN PARK Lying From You

P.0.0. Change The World

Heritage Rock

Steve Young/Kristopher Jones
TESLA Caugnt in A Dream

3 000RS DOWN Away From The Sun

Hot AC
John Fowlkes
BAREMAKED LADIES Testing 1,2.3

Steve Young/Josh Hosler/John Fowikes
CLAY AIKEN Way
FIVE FOR FIGHTING 100 Years

Rhythmic CHR

Steve Young/Josh Hosler/John Fowlkes
MURPHY LEE / JAZZE PHA... Luv Me Baby
OUTKAST Roses

Soft AC

Mike Bettelli/Teresa Cook
WYNONNA | Want To Know What Love Is

Mainstream AC
Mike Bettelli/Teresa Cook
WYNONNA | Want To Know What Love Is

The Bave Wingert Show
WYRONNA | Want To Know What Love Is

The Alan Kabe! Show
Steve Young/John Fowlkes
NORAH JONES Sunrise

TOSY LIGHTMAN Deviks And Angels

Lis
Ken Moultrie/Hank Aaron
SHEDAISY Passenger Seat

24 HOUR FORMATS
Jon Holiday * 303-784-8700

Adult Hit Radie

Jon Holiday

3 DOORS OOWN Away From The Sun
NORAH JOMES Sunrise

Adult Contemporary

Rick Brady
MARTINA McBRIOE Tims One's For The Gists

U.S. Ceuatry

Penny Mitchéit

MONTGOMERY GENTRY 11 You Ever Stop Loving Me
SHEDAISY Passenger Seat

LONESTAR Let's Be Us Again

BILLY DEAN Thank God I'm A Country Boy

GREAT AMERICAN COWNTRY

Jim Murphy * 303-784-8700
TRACY LAWRENCE Paint Me A Birmingham
BN CHESNEY & UNCLE IGRACIER When The Sun

| Jay Frank 310-526-4247

WESTWOOD ONE |

Charlie Cook * 661-294-9000

Sott AC
Andy Fuller
MARTINA McBRIDE This One's For The Girts

Mainstream Country

David Felker
MONTGOMERY GENTRY If You Ever Stop L oving Me

Mot Country

Jim Hays

EMERSON ORIVE Last One Standing

JOHN MICHAEL MONTGOMERY Letters From Home

Young & Verna

David Felker
LONESTAR Let's Be Us Agan
LEANN RIMES Thes Love

el

HEIETAMEEE
BADO NETWORKS |
After Midnite

Sam Thompson
MONTGOMERY GENTRY It You Ever Stop Loving Me
REBA MCENTIRE Somebody

wry
Country Today
John Glenn
CLAY WALKER | Can'l Sieep

MONTGOMERY GENTRY If You £ ver Stop Loving Me

AC Active
Dave Hunter
JOSH KELLEY Everybody Wants You

Alternative Now!

Chris Reeves « 402-952-7600
OFFSPRING {Can't Get My) Head Around You
CYPRESS HILL What's Your Number

THREE OAYS GRACE Just Like You

BUROEN BROTHERS Beautiful Night

Scoft Meyers « 888-548-8637

Nightly Tesh Show
MICHAEL McODRALD At No Mountam High Enough

LAUNCH

wmusic on YAHOO!

Audio

COURTNEY LOVE Mono

JUNKIE XL Catch Up To My Step

MADONNA Love Protusion

MINOY SMITH Jolene

STACIE ORRICO | Promise

STARSAILOR Srence is Easy

LIVING END Who's Gonna Save Us
OFFSPRING (Can't Get My) Head Around You

Video

FEOERICO AUBELE Postales

1L NINO This Tame's For Real
MADONNA Love Protusion
MARQOUES HOUS TON Because Of You
TAMIA Questons

DISTILLERS The Hunges

POSTAL SERVICE Such Great Heights
VINES Ride

MUSICSNIPPELCOM

Tony Lamptey * 866-552-9118
Hip-Hep

ATL Make It Up With Love
AMEL LARRIEUX For Real

n&d
ATL Make 1t Up Wih Love
AMIEL LARMEUIX For Reat

www.americanradiohistorv.com
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72 mitlion househoids

S
CHINGY One Cail Away 67
BAITNEY SPEARS Toxnc 65
TWISTA IXANYE WEST... Siow Jamz 61
HILARY DUFF Come Clean 55
BEYONCE Me. Mysett 8 | 4
JESSICA SIMPSON With You 47
MISSY ELLIOTT I'm Really Hot 46
DARKNESS | Belreve In A Thing Called Love "
EVANESCENCE My (mmortal 4
RICKELBACK Someday 4
MAROON § Thas Love H
RUBEN STUDDARD Sorry 2004 3
KANYE WEST Through The Wire n
JOSS STONE Fell In Love With A Boy 2
BLINK-182 | Miss You 2
H.ER.D. She Wants To Move 14
YEAH YEAH YEANS Maps 4
FEFE DOBSON Everyttng u
SEAN PAUL 'm Stil In Love With You 2
EAMON | Don't Want You Back 2
Videg,piaykst for the wee of ety 17-23
David Cohn =
General Manager 7
KANYE WEST Through The Wire 8
TWISTA tXANYE WEST... Slow Jamu n
LDSTPROPHETS Last Train Home 3
CHINGY One Call Away u
STORY OF THE YEAR Until The Day | Die 4
DARKNESS ) Betieve In A Thing Called Love 2
H.E_R.0. She Wants To Move 22
JOSS STOME Fell In Love With A Boy 2
BEYONCE Me. Myselt & 20
INCUBUS Megaiomanac 20
JAYT Encore 18
AFi Sitver And Cold 13
TRILLVILLE Neva Eva 7
YEAH YEAH YEAHS Maps 17
CIZZEE RASCAL Fix Up. Look Sharp 7
BLINK-182 | Mss You 17
EVANESCENCE My Immortai 16
CASSIOY tA. KELLY Hotel 16
COURTNEY LOVE Mono 16
SEAN PAUL I'm Stk In Love With You 15

Video playkst for the week of Feb 17-23

75 miftion hovsehalds

Paul Marszalek
VPAMusic Programming

ADDS

SLEEPY BROWN LOUTKAST | Can't Wait
ENRIOUE IGLESIAS Not In Love

TOBY LIGHTMAN Devits And Angels
TWISTA UXANYE WEST... Siow Jamz

Pays
NDRAH JONES Sunrse 50
OUTKAST... The Way You Move 37
NO DOUBT IT's My Lfe 3%
NICKELBACK Someday 3
ALICIA KEYS You Don't Know My Name u
JESSICA SIMPSON With You 4
SHERYL CROW The First Cut Is The Deepest n
EVANESCENCE My immortal n
BRITNEY SPEARS Toxic n
JET Are You Gonna Be My Girt 7
MARDON § The Love 16
FIVE FOR FIGHTING 100 Years 15
FUEL Falis On Me 15
BEYONCE Me. Myselt & "
MELISSA ETHERIDGE Breathe 14
DARKNESS | Beheve In A Thing Called Love 19
GODD CHARLOTTE Hold On 13
JOHN MAYER Clartty 13
JOSS STONE feil in Love With A Boy 13
PINK God is A OJ 10
WIDELIFE At Thngs Just Keep Getting Befter 9
BLACK EYED PEAS Hey Mania 8
KELLY CLARKSON The Trouble With Love Is 8
JACK JOHNSON Tayior 8
KELIS Milkshake 8
COURTNEY LOVE Mono 8
TRAIN When | Look To The Sky 8
SEAL Love's Drvine [3
JOSH GROBAN You Rarse Me Up 4
K10 ROCK Feel Like Makin’ Love 4
KYLIE MINDGUE Slow 4
RUBEN STUDDARD Sorry 2004 H

Yaeo playtis! i frozen
-
P

g 8

Lon Parkerson
202-380-4425

XM Adds
Lori Parkerson

SQUIZZ (XM48)

Charlie Logan

OFFSPRING (Can't Get My) Head Around You
HATEBREED This Is Now

ATOMSHIP Penci Fight

PRE-THING Faded Love

A STATIC LULLABY Lipgloss And | etdown

U-POP (XM29)

Ted Kelly

DEEPEST BLUE Grve 1t Away
HILARY DUFF Come Ciean
NOVASPACE Beds Are Burning
SCOOTER Jigga Jigga

THE LOFT (XM50)

Mike Marrone

ALLISON KRAUSS The Scariet Tide

ANNE McCUE | Want You Back

ANNE McCUE Bailad Of An Outtaw Woman
CLARE BURSON Wiiere You Are

CLARE BURSON Ancther Day Down
CULARE BURSON Don't You Do Me

CLARE BURSON You Got Me

GLEN PHILLIPS Gather

GRAHAM PARKER Sugaree

GRAHAM PARKER Nation Of Shopkeepers
GRAHAM PARKER Cruel Lips

JACK WHITE Never far Away

JANIS AN Parts In Your Eyes

JANIS 1A Dead Man Walking

JANIS AN Biliie's Bones

JONATHA BROOKE Fire Ang Rain
JONATHA BROOKE God Onty Kiows
JONATHA BRODKE Less Than Love is Nothing
JONATHA BROOKE Back In The Circus
JOMATHA BROOKE Everything ) Wanled
LLOYO COLE Musc In A Foregn Lanquage
LLOYD COLE My Aiibi

LLOYD COLE No More Love Songs
LLOYD COLE Late Night Earty Town
PATRICK PARK Your Smuie’s A Drug
PATRICK PARK Somettung Pretty
PATRICK PARK Thunderbolt

VICTOR KRAUSS 8 Log

RAW (XM66)

Leo G.
RASHEEOA Chop Em Down

X COUNTRY (XM12)

Jessie Scott

JAMES McMURTRY Chocktaw Bingo
GREG BROWN Samson

CROSS CANADIAN RAGWEED Sick & Tired
ANNE McCUE Stupid

XM CAFE (XM45)
Bill Evans
MOUNTAIN GDATS We Shall Ad B Heated

JEM finally Woken
GANDALF MURPHY Frapjacks From The Sky

XMLM (XM42)

Ward Cleaver
SCARS OF TOMORROW Hope Tied To The Trigger
BYZANTINE The Fundamentai Component

Real Jazz (XM70)

Maxx Myrick

JOEL FRAHM & BRAD MEHLDAU Smile

ONAJE ALLAN GUMBS Lett Side Of Right

ERIC GOULD Who Sez?

CHRISTY DANA Technology Biues

KENDRICK OLIVER The Comeback

GERALD WILSOX DRCHESTRA Biue For The Count
ELMER GIBSON TRIO Just Friends

36 million households

Cody Mahmoud,
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

CHINGY One Call Away
KANYE WEST Though The Wire

CASSIDY ¥ R. KELLY Hotel

RUBEN STUDDARD Sorry 2004

LUDACRIS Splash Waterfalts

OUTKAST t/ SLEEPY BROWN The Way You Move
BEYONCE Me, Myselt & |

YING YANG TWINS 1/ LIL JON. .. Salt Shaker
JAY-Z Dirt O Your Shoulder

ALICIA KEYS You Don't Know My Name

RAP CITY TOP 10

CHINGY One Cail Away

LUDACRIS Splash Watertalis

CASSIDY ¥ R. KELLY Hotel

YING YANG TWINS U LIL JON... Sait Shaker
JUVENILE I MANNIE FRESH In My L de

NANYE WEST  SYLEENA JOHNSON Al Falts Down
J-AWON Tipsy

1.1, Rubbet Band Man

TWISTA t/ KANYE WEST.... Siow Jamz

JAY-Z Dirt Off Your Shoulder

Video playkst 1or the week of fet. 17-23

TELEVISION

CM

COUNTAY MUSIC TELEVISION

65.9 mithon households
Brian Prilips. St. VPGM
Chnis Parr, YP/Muskc & Talent

ADDS
NORAH JONES Sunise
KENNY CHESNEY Live Those Songs (Live)

Piays

TOP 20 ™ W
TOBY REITH American Soidier 2 28
ALAN JACKSON Remember When @ 29
JOSH TURNER Long Biack Train % 28
BUDDY JEWELL Sweet Southern Comfort B u
BRAD PAISLEY Little Moments % 2
MINDY SMITH Jolene % 2
KEITH URBAN You'l Think Of Me 2 19
SARA EVANS Pertect % 2%
JINNEY WAYNE | Love You This Much 2 %
SHEDAISY Passenger Seat 20 6
GARY ALLAN Songs About Ram u 29
CLINT BLACK Spend My Time 1m n
KENNY CHESNEY There Goes My Life 29 2
CLAY WALKER | Can't Sieep % 18
TRACE ADKINS Hot Mama 8 B
SHANIA TWAIN She's Not Just A Prefty face 24 27
JOE MICHOLS Coo! To Be A Fool 173 n

Axpidy as monitored by Medabase 247
between Fed 16-21

L)

»
-
*
I
b 2 3

Jim Murphy. VPProgramming

19 mion households
ADDS

", AMERICAN
COUNTRY.

K. CHESNEY {A). KRACKER When The Sun Goes Down

TRACY LAWRENCE Paint Me A Birmingham

JOSH TURNRER Long Black Train

KENNY CHESNEY Thers Goes My Life
TOBY KEITH American Soldier

ALAN JACKSON Remember When

BILLY CURRINGTON | Got A Feelin”
BRAD PAISLEY | sttie Moments

JOE MICHOLS Cool To Be A Fool

BUDDY JEWELL Sweet Southemn Comfor
GARY ALLAN Songs About Rain

KEITH URBAN You'll Think Of Me

BILLY RAY CYRUS Always Sixteen

SARA EVANS Perfect

DIERKS BENTLEY My Last Name
RHONDA VINCENT If Heartaches Had Wings
CLAY WALKER | Can't Sleep

A. KRAUSS 1/J. TAYLOR How's The World Treating You

TRACE ADKINS Hot Mama

JIMMY WAYNE | Love You This Much
EMERSON DRIVE Last One Standing
BLUE COUNTY Good Little Girls

Information current as of Fet 27,

PRILSIAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 SIMON & GARFUNKEL $2.5438
2 BETTE MIDLER $1.1090
3 SHANIA TWAIN $964.2
& AEROSMITH & KISS $917.0
S DAVE MATTHEWS & FRIENDS $7ar 6
6 DAVID BOWIE $533.3
7 10BY KEITH $4849
§ SARAH BRIGHTMAN $4106
9 LINKIN PARK $3%6.7
10 MANNHEIM STEAMROLLER $368 6
11 JOHN MAYER $3115
12 AMY GRANT/VINCE GILL 3119
13 BILL GAITHER & FRIENDS $2779
14 HARRY CONNICK JR $2265
15 TRANS-SIBERIAN ORCHESTRA .7

Among this week's new tours:

OECEMBERISTS
FOUR TET
0100
PHIL AOY
RUBEN STUODARD

The CONCERT PULSE 1s cowrtesy of
Folstar, 8 pubhcation of Promoters
On-Line Listings. 800-344-7383,
Cabtorrug 209-271-7900.

www.americanradio

TELEVISION

TOP TEN SHOWS Feb. 16-22
Total Audience Adults 25-54
(105.5 mitlion househoids)

1 CSI 1 Csi

2 American idol (Tuesday) 2 BR

3 Friends 3 American idol (Tuesday)

4 ER 4 Friends

5 Survivor: All-Stars 5 Swrvivor All-Stars

6 American idol (Wednesday) 6 The Apprentice

7 Without A Trace 7 American Idol (Wednesday)
8 The Apprentice 8 Will & Grace

9 Everybody Loves Raymond 9 Fear Factor
10 CSlI: Miami 10 CSI: Miami

Source: Nieisen Media Research
COMING NEXT WEEK
Tube Tops * Michelle Williams and Raek-
; . Showtime at the Apolio (check
These artists are slated to pedform "o :

the Best Song nominees at the 76th local listings for time and dmanr.\el).
Annual Academy Awards. Annie Monday, 31

Lennox (‘into the West" from The
Lord of the Rings: The Retum of the
King); Sting and Alison Krauss
(*You Will Be My Ain True Love."
from Cold Mountain); Alison Krauss,
Elvis Costello and T-Bone Burmnett
(“Scarlet Tide,” from Cold Mountan);
and Eugene Levy and Catherine
O'Hara (“A Kiss at the End of the
Rainbow;" from A Mighty Wind). At
press time no artist had been se-
lected to perform the fifth nominee —
“Belleville Rendez-vous.” from The
Triplets of Belleville (ABC, Sunday;
2/29, 8:30pm ET/5:30pm PT).

Friday, 227

* Harry Connick Jr., The Ellen
DeGeneres Show (check local list-
ings for time and channel).

*JC Chasez, The Sharon Os-
boume Show (check local listings for
time and channel).

* Los Lonely Boys. The Tonight
Show With Jay Leno (NBC. check
local listings for time).

* Hanson, Late Late Show With
Crag Kitbom (CBS, check local list-
ings for ime). .

= Joss Stone. Last Call With Car-
son Daly (NBC, check local listings
for time).

Saturday, 2/28
*Black Eyed Peas, Saturday

* Michelle Branch, Sharon Os-
boume.

* Cee-Lo, Late Show With Davd
Letterman (CBS. check local listings
for time)

¢ Thursday, Late Night With Co-
nan O'Bnen (NBC, check local list-
ings for ime)

 Dido, Carson Daly

Tuesday, 32

* Sheryt Crow performs on One
Tree Hill (WB. 9pm ET/PT).

* Jessica Simpson, David Let-
terman.

* Snoop Dogg and Wheat. Co-
nan O'8Bnen.

* Blondie, Carson Daly.

Wednesday, 33

* Prince. Elien DeGeneres
 Train, Sharon Osbourne.

* Richie Sambora. Craig Kilbom.
* The Sounds, Carson Daly.

Thursday, ¥4

* Burt Bacharach and Ronald
Isley, Ellen DeGeneres.

* Sting, Dawvid Lefterman.

* Tom Jones, Conarr O'Bnen.

*Three Days Grace, Craig Ki-
born.

* The Von Bondies. Carson Daly.

Night Live (NBC., 11:30pm ET/PT). — Jutie Gidiow
BOX OFFICE TOTALS
. : Feb. 20-22
Title Distributor S Weekend $ To Date
1 50 First Dates (Sony) $20.42 $71.73
2 Confessions Of A Teenage... (Buena Vista)® $9.35 $9.35
3 Miracle (Buena Vista) $7.80 $50.35
4 Weicome To Mooseport (Fox)* $6.77 $6.77
5§ Eurotrip (DreamWorks)® $6.71 $6.71
6 Barbershop 2: Back in Business (MGM/UA) $6.28 $53.22
7 Mystic River (WB) $3.09 $79.20
8 Against The Ropes (Paramount)® $3.03 $3.03
9 The Butterfly Effect (New Line) $2.97 $53.20
10 Lord Of The Rings: Return... (New Line) $2.85 $361.11

“First woek in release. All igures in millons. Source: ACNietsen ED!

COMING ATTRACTIONS: This
week’s openers include Dirty Danc-
ing: Havana Nights. stammng Diego
Luna. Recording artist Mya, who is
teatured in the movie in a support-
ing role, contributes “Do You Only
Wanna Dance” to the film's J
soundtrack, which also sports En-
glish and Spanish versions of
Santana t/Jorge Moreno's “Satel-
lite,” as well as Wyclef Jean f/
Claudette Ortiz's "Dance Like This”
Black Eyed Peas’ “Dirty Dancing,”
Yerba Buena's "Guajra (| Love U 2
Much),;” Jazze Pha fMonica’s "Can

| Walk By Christina Aguilera’s “El
Beso Del Final,” Orishas f/Heather
Headley's “Represent, Cuba” and
more.
Also opening this week is Club
Dread, staming Bill Paxton. The film's
Trojan soundtrack includes cuts by
Toots & The Maytals, Lee Perry &
The Soulettes, Bob Mariey & The
Wailers, Yellowman, Derrick
Harriott, Dillinger, Leo Graham,
The Pioneers, Angie Angel, Little
Lenny, Desmond Dekker & The
Cherry Pies and Gregory Isaacs
— Julie Gidlow
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Bubba

Continued from Page 1

Clear Channel/Tampa VP/Mar-
ket Manager Dan Dil.oreto said,
“We recognize the importance of
understanding and airing content
that is consistent with the standards
and sensibilities of the local commu-
nities we serve. After conducting a
review of the Bubba The Love Sponge
show, we concluded the show will
no longer be carried in our mar-
kets.”

Those sentiments were echoed by
Hogan, who said his company
“supports the decisions of our local
managers in Florida to end their
contractual relationship” with Clem
and those associated with his show.
“ After conducting an internal inves-
tigation, we concluded that Bubba’s
show will no longer be carried on
any Clear Channel radio station,”
Hogan said. “This type of content is

gram has received an abundance of
media attention over the last three
years. The FCC’s January fines shed
light on broadcasts made by Clemin
July, November and December 2001
in which show members, in various
skits, portrayed well-known cartoon
characters discussing sex and drugs,
participated in a feature involving a
man calling a model-search hotline
and graphically describing his own
physical attributes and held a gen-
eral discussion of masturbation.

Clem also received negative pub-
licity for a 2001 incident in which
two Bubba listeners castrated and
killed a wild boar live on the air.
Clem, his producer and the listeners
were tried and acquitted on animal-
cruelty charges in that matter.

The complaints about the program
that led to the FCC fines were submit-
ted by WPLA listener Douglas
Vanderlaan. In an interview with
R&R, Vanderlaan agreed with
Hogan'’s assessment that the content

“A lot of people in Florida were
unhappy and alarmed by what was
said,” Vanderlaan said. “This was an
effort that went on for 2 1/2 years,

“ind its objective was to put an end
to this content, which was harmful
toward young people. We'll see
what they replace Bublw with, but
this goes a long way toward meet-
ing our objective.”

Vanderlaan said the first time he
heard the Bubin The Love Sponge pro-
gram was by accident: His 15-year-
old son left the car radio tuned to
WPLA, and Vanderlaan began lis-
tening to the show. “That morning |
heard a wild description of a porno-
graphic website, which included the
URL of the site being given out over
the air,” Vanderlaan said. “It’s just
not healthy to tell teenage boys this.”

Vanderlaan said he normally lis-
tens to NPR’s Morning Edition on his
ride in to work and enjoys listening
to another Clear Channel station,
Urban AC WSOL.

inappropriate and not reflective of  of the Bubb program did not meet the

the way we run our local stations.”  community standards of the cities in Additional reporting by Joe Howard
The Bubba The Love Sponge pro- Florida where Clem’s show aired. and Kevin Carter.

Infi About Strassell’s promotion, Riv-  format VPs and PDs s a dream come

nfinity true,” Strassell told R&R. “Infinity

Continued from Page 1

Strassell most recently held the
titles of VP/Programming for Hot
AC WBMX, Oldies WODS and
Classic Rock WZLX in Boston; PD
of WBMX & WODS; and VP/Hot
AC Programming for Infinity. He re-
linquishes his day-to-day PD duties
as a result of his new position and
passes his VP/Hot AC Program-
ming stripes to Jon Zellner. As a
result, Zellner — VP/CHR-Top 40
Programming, Kansas City VP/
Programming and PD of KMXV &
KSRC/Kansas City — transfers his
VP/CHR-Top 40 Programming du-
ties to KBKS/Seattle OM/PD Mike
Preston.

ers said, “I'm excited and thrilled to
see Greg advance in the company.
He is a tremendous asset and was a
formidable competitor when |
worked in Boston. Greg will do ex-
tremely well in making sure our sta-
tions stay focused and are aligned to
maximize ratings and revenue.”

Strassell has spent 13 years as PD
of WBMX and before joining Infinity
was VP/Programming & Product
Development for American Radio
Systems. His previous programming
experience includes terms at WLOL/
Minneapolis and WROK & WZOK/
Rockford, IL.

“Working side by side with Steve
Riversand Kevin Weatherly and be-
ing a resource to the great Infinity

will seta new standard for doing ra-
dio that is innovative, strategic, fun
and very successful.

“Steve and | have discussed work-
ing together for years, but this op-
portunity was finally the right one
to give up the day-to-day at WBMX
and WODS. I've spent nearly one-
third of my life as PD of WBMX. It's
an amazing radio station, and | will
miss the team.”

Zellner told R&R, “I'm excited
about the opportunity to be in-
volved with more properties. Infin-
ity has an abundance of winning
adult CHR stations, and I look for-
ward to working with their respec-
tive programmers and staffs.”

Limbaugh

Continued from Page 1

More than 80% of respondents
reported they were listening “the
same amount” or “more” to Lim-
baugh since his retum from a rehab
program last fall. Additionally,
nearly 90% of all respondents said
their opinion of the talk host re-
mained favorable, with 78% saying
it had “remained the same” and
10% reporting it had “improved” af-
ter Limbaugh’s admission.

As for presidential politics, 23%
of respondents said they will be
“listening more” to Limbaugh in
the months leading up to November’s
election, while 63% reported
they’ll listen “the same amount.”
And despite critics’ claims that
Limbaugh exerts undue influence
on the voting public with his con-
servative point of view, 67% of
respondents said they are “not in-
fluenced” by the talk host when it
comes to their presidential-elec-

Erickson

Continued from Page 1

asset, and once we team him up
with just the right music director,
there’s no doubt in my mind the
KKSF brand will continue to be a
strong one locally and around the
country.”

Erickson’s experience in the San

| Francisco market includes six years

on-air at KSOL; nine years on-air at
CHR KMEL, where he was also
Asst. PD; and seven years as PD of
KISQ.

“Whatexcités me so much is that

tion decisions. Thirty percent said

they are.

More in-depth results of these and
other questions, along with tracking
of listeners’ views of Limbaugh’s
show from 1996, 1999, 2001 and
2004, are available at Paragon’s
website at wurepargonmdiastrategies.
com.

— Al Peterson

www.americanradiohistorv.com

I'm such a fan of music — it's part
of my soul, of who | am — and jazz
is music in its purest form,” Erickson
told R&R. “1 feel as though I'm re-
connecting to something deep inside
that | haven’t been able to tap in to
for many years. There is something
about the Smooth Jazz format, with
its instrumentation being the focal
point, thatdraws a lot of passion out
of me. The staff of KKSF is a phe-
nomenal team that has been sup-
portive and informative during this
transition.”

| KPHX
Continued from Page 3
All Comedy Radio offers a con-
| tinuous stream of stand-up comedy
| routines, interview segments with
top comedians and moming show-
type radio comedy that includes
parody songs, phony phoners and
topical bits. ACR programming is
offered in a 24/7-format presenta-
| tion, for selected dayparts and in a
| short-form platform.
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2004: The end of business-as-usual in Radio
‘ Every station is making tough choices. Here's an easy one.

Where to find us
on Starguide

Service: RADIOA/TRN1
Audio: Left Channel
ABC ID #42

(800) 872-1121
radioomericQ.org

Liberty Broadcasting ) "I have never been happier with any decision I've made in broadcasting.”
Gt-8 ) Steve Hexum, KBKB, Burlington/Fort Madison, IA
Transponder 17

Provider: ABC NY
Service: TLKAM1/TLKAM3
Audio: Left Channel
ABC iD: #28
(888)-727-8629
libertybroodcasting.com

Liberty Broodcasting

Audior

6.8MHz Wideband (horizontal)8
(973) 438-8242
ibenyroodcasting com

)
o

“"The show sounds great and putting it on KHBZ
...to Good Day FAQ: was absolutely one of our best decisions.”
Paul Wilson, KHBZ, Honolulu, HI
It’s FREE, a straight barter.
Sell 9 2 local minutes per hour.
You DO have the equipment to receive it. The show is fed by several networks, digital

Monday - Friday and analog.
12a-1p (ET)

2o For more information on adding Good Day to your Line-up

Contact Wilbur Entertainment (831) 429-2050 or Call (508) 877-8840
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Continued from Page 1
thanks for the contribution of their talent and cre-
ativity to News/Talk radio.

And while we've managed to give a nod to
many of the format’s best and brightest this week,
there are still many others who are just as deserv-
ing. | guess that means 1’d better start planning the
next News/Talk All-Star Players special tomorrow!

Team: McVay Media

Position: News/Talk Specialist

fory. In 1991 — years before anyone had heard ‘dot-com’
—my partners and | bounced a 56k bitstream off G-Star3
10 453 Deita, United and Northwest Airlines jets. For the
first ime ever, passengers heard live news, talk and
sports programming on USA Today Sky Radio.”

Team: Moceri Media

Position: President

Career Highlights: “Taking WSB-AM/Atlanta from 12th
to first and heiping rebuild the station into that rare AM
property that dominates 25-54 numbers. Helping launch
Cox Radio Syndication with the Neal Boortz and Clark
Howard shows. And being able to go home to Michi-
gan while still being able to contribute in radio.®

Team: Geller Media International

Position: President

Career Highlights: "My time spent as PD of WABC/
New York and as 8 member of the original team that
set up KFI/Los Angeles. Since then I've coached hun-
dreds of air personalities to help them grow, develop
and keep audiences and get ratings. i've also au-
thored Creating Powerful Radio: A Communicator’s
Handbook and The Powerful Radio Workbook: The
Prep, Performance & Post-Production Planning. A
third Powerful Radio book Is siated from Focal Press
for spring '05.”

Team: The Irwin Pollack Company

Position: President

Career Highlights: “Our in-house sales and manage-
ment consultancy fim helps drive radio’s News, Talk
and Sports sales teams toward explosive sales growth.
We're proud to represent those broadcasters who are
committed to providing their markets with some of the
highest qualitative formats on the radio dial.”

Team: McVay Media
Position: News/Talk/Sports Consultant

Career Highlights: Glass specializes in news, tatk and
sports programming; strategic planning; and revenue
development in the U.S., Canada and New Zealand. A
former GM, OM and PD in Detroit. Cleveland; Cincin-
nati; and Columbus, OH, he's also managed NFL and
NBA networks. Glass guided WKNR/Cleveland to be-
ing the highest rated Sports station in America for four
straight years.

Team: Sabo Media

Position: President

Career Highlights: Sabo started in New York City ra-
dio doing a talk show for young adults on WXLO and
WNBC-FM. As Director of the ABC FM Radio network,
he developed the news and entertainment package for
FM Rock affiliates. In 1979, when he was Exec. VP of
NBC FM Radio, he put Dr. Ruth Westheimer on WYNY/
New York. As VP/ABC Radio Networks, Sabo built tak
programming for young aduits. He started Sabo Media
in 1983, In 1990 he taunched the first 24/7 FM Talk sta-
tion aimed at young adults, WKXW (New Jersey 101.5)
Trenton, NJ. He launched the second, WTKS/Orlando,
in 1992,

Februasy 27. 200 R&R « 23
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Team: KOGO/San Diego
Position: PD

Career Highlights: As PD at KOGO since 1997, Al-
bert has overseen the rebirth of one of San Diego's
heritage stations. KOGO has become the No. 1-rated
station in the market and in 2001 received a Marconi
for Large Market Station of the Year. Before coming to
KOGO Albert served as News Director and on-air per-
sonality at crosstown KFMB and has won several Gold-
en Mikes for his daily news commentaries, “Ciff Notes
on the News.”

Team: Clear Channel Radio

Position: VP/News, Talk & Sports
Programming

Career Highlights: Segueing from a successful ca-
reer in CHR radio where he was the programmer be-
hind Tampa's infamous “Power Pig" (WFLZ), Hobbs
moved to News/Talkk where he built another Tampe
success at WFLA-AM. After rising through the ranks
of Jacor and Clear Channel, Hobbs is arguably the
most influential programmer in the format, overseeing
more than 260 of the company's News/Talk stations in
181 markets.

Team: WTMJ/Milwaukee
Position: VP/Operations

Career Highlights: An admitted radio addict since
childhood, Belcher programmed a number of notable
News/Talkers — including WSGW/Saginaw, MI and
WHAS/Louisville — before joining WTMJ. He says
highkghts of his career have included winning two Mar-
coni awards since coming to WTMJ and one while at
WHAS.

Team: Clear Channel/Northem
Califomia

Position: Di
& Talk Programming

Career Highlights: “My proudest moments were when
AMFM appointed me National DirectorNews. Tak &
Sports Programming and the launches of KFILos An-
geles as a Taker in 1968 and KNEW/San Francisco in
2003. | love making radio, and | love it when it all works.
The California recall effort, KOMO/Sestis's 1986 broad-
cast from the cockpit of the Concorde on its maiden fight
10 the West Coast, KFBK/Sacramenio’'s 1997 83-hour
live flood coverage and our format's amezing response

. 10 9/11 are all moments | know 'l be bragging about t0

the folks at the radio retirement home.”

Team: Clear Channel/Colorado Region
Position: Director/AM Programming

Career Highlights: After seven years in radio sales,
Cooper took an unusual route and gave up the big
bucks and fancy cars for a life in programming. Join-
ing legendary WJBC/Bloomington, IN as Exec. Produc-
er for the moming show in 1996, Cooper quickly rose
to become a co-host, talk show host and PD. She was
brought to Denver as KHOW PD in February 2001 and
named to her current position in June of 2003.

Team: Infinity Broadcasting,
WINS/New York

Position: VP/News ing
and WINS Exec. Emw

Career Highlights: 1 started my career as the mid-
day jock at the least listened-to station in the nation,
500-watt dsylime WVOX/New Rochelle, NY, and loved
every minute of . I'm now programming the most lis-
tened-to station in the nation, the legendary 1010
WINS, and stil loving every minute of . 'You give us
22 minutes, we'll give you the worid!”

Continued on Page 26
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IN THE GEEAT TRADITION
OF FOX NEWS TV STARS

Bill Alan
Hannity O'Reilly, and Colmes

INTRODUCING

Tony Snow
9am- 12pm ET Weekdays

AFFILIATE SALES: 212-301-5439
’ BECOIVIE A PART OF AMERICA'S NEWS PHENOMENON

www.americanradiohistorv.com
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Continued from Page 24

Team: WLS/Chicago
Position: OM/PD

Career Highlights: Michael Packer joined WLS in 2002
as Operations Director. He's spent over 25 years in
News/Talk. holding programming positions at KABC/Los
Angeles, WXYZ & WXYT/Detroit and KTRH/Houston.
In both Houston and Detroit Packer led teams that took
the stations’ ratings to historic highs.

Team: WBAP/Dallas

Position: OM/PD

Career Highlights: in more than 23 years as a News/
Jalk PD, Shomper has guided two different stations
back to No. 1 in less than two years after taking over
as PO: KKOB/Albugquerque in 1998 and WBAP in 2001.

Team: Clear Channel/Cincinnati

Position: Director/AM Programming

Career Highlights: “| am living the dream night now.
Being associated with some of the best air talent in
the .country, like Mike McConnell, Bill Cunningham,
Gary Burbank, Jim Scott and The Truckin' Bozo,
makes this a dream job. Memorable moments? Cre-
ative Services guy Scott Stanley and | came up with a
tongue-in-cheek contest, the Last Contest You'll Ever
Need. Itis now a question in Trivial Pursuit's 20th an-
niversary edition.”

Team: KGO & KSFO Radio

Position: Operations Director

Career Highlights: Twice named R&R’'s News/Talk
Programmer of the Year, Swanson has led KGO/San
Francisco through most of its 102 consecutive No. 1
Arbitron books. KGO is the winner of seven Marconi
Awards and two Crystal Awards for outstanding com-
munity service. KSFO/San Francisco was tumed over
to Swanson when it ranked 36th in the market. it's now

. the fifth-ranked station in San Francisco and the third-

ranked station in nearby San Jose.

Team: WGN/Chicago

Position: Director/Programming

Career Highlights: "My mini-bio: WIST, WBCY & WBT/
Charlotte; WIBC/Indianapolis; and WGN/Chicago. As
a single parent, | took a pay cut to accept my first job in
radio, at a 1,000-watt station. My patronizing boyfnend
told me, ‘You're crazy! But if you're serious, just know
that it doesn't count unless you're at WBT.’ Getting the
job at WBT one year later — sans boyfnend — was,
without a doubt, my proudest moment.”

Team: WBEN/Buffalo

Position: Program Director

Career Highlights: Wenger is a Buffalo native who has
spent most of his professional broadcast career at
WBEN. He married a hometown girl who is now mom-
ing co-anchor at WBEN but was once his co-anchor in
afternoon drive. Wenger programs Buffalo's No. 1 ra-
dho station, which includes afternoon host Sandy Beach,
one of Wenger's early radio heroes as part of the leg-
endary WKBW/Buffalo airstaff.
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RATINGS ust -
V[””[ R&R 2004 News/Talk Natlonal Host of .
MAGE V.

#1 WITH
WOMEN LISTENERS
WTN Nashville 4.7
KEBC Oklahoma City 2.6
WTKG Grand Rapids 4.1

MALE LISTENERS 25-54
Nashville WIN  12.4
BEST IN MARKET!
Charlotte WBT 3.2-4.9
Green Bay WNGB 3.9
Jackson, TN WNWS 9.1-14.3
Lincoln, NE KFOR 7.7
Memphis WREC 3.6 - 6.6
Milwaukee WTMJ 6.4 - 16.4
Midland-Odessa KCRS 5.6 - 8.1
Oklahoma City KEBC 0.9-1.2
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“Dave Ramsey makes pro active listeners.. people who w
actually DO something because he has shown them a better
way... and those pro-active listeners are good for my radi
station. because they tell other people to hsten

Robert H k. Clear Channel-Midland Odessa / KCR

ADULT LISTENERS 25-54
Charlotte WBT 2.1 -3.9
Erie, PA. WJET 0.9-5.9*

Lincoln, NE KFOR 4.4

Midland-Odessa KCRS 2.7-7.8*

24/7 REFEEDS AVAILABLE
SYNDICATION: BOB BORQUEZ
1-877-410-DAVE [3283)
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No nonsense advice on everything
from how to deal with creditors. the
best types of mortgages. trouble
with credit cards and even calls
about how to handle money
in @ marriage.

Each :90 second feature contains
network :15 plus :75 seconds of
produced content followed by your
own LOCAL :30. Available every
day via MP3 download.

Listen to a demo

) To Affiliate, Call Joe Leavitt
\ ' 1-877-410-DAVE (3283)
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THE DAVE RAM$EY SHOW

“ Where life happens: caller after caller...”
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Team: WMAL/Washington
Position: President/GM

Career Highlights: Berry joined WMAL following sev-
en years as VP/ABC News Radio. Twice nominated
as R&R's News/Talk Executive of the Year, winning in
2002. Prior to joining ABC in 1996 Berry spent 14 years
at CBS Radio as Director/News & Programming for
WBBM/Chicago and Exec. Producer for CBS Radio/
Washington. His first radio job was at KNX/Los Ange-
les in 1982. Berry began his broadcast career in the
newsroom of WHBQ-TV in Memphis.

Team: WLS/Chicago

Position: President/GM

Career Highlights: Jones’ broadcast career spans 27
years, 21 of those as GM or GSM. He was recognized
as R&R's News/Talk General Manager of the Year in
2003, one of the Best GMs in Radio by Radio /nk and
one of the top 25 Most Successful African Americans
in Radio. An active community member, Jones also
mentors young people and students who are new to
the business of broadcasting.

Team: KABC/Los Angeles

Position: President/GM

Career Highlights: A lifelong broadcast enthusiast,
Davison has had a distinguished career in both televi-
sion and radio. His current position with ABC Radio in
Los Angeles and his recent election as Chairman of
the Southem Califomia Broadcasters Association add
to his track record of leadership in the broadcasting
industry.

Team: KMOX/St. Louis

Position: VP/GM at KMOX and VP
News/Talk Programming for Infinity
Broadcasting

Career Highlights: Langmyer started at WBEN/Buf-
falo and worked as PD, air talent and traffic piot/reporter
at WGR/Buffalo. He worked on-air at WTAE/Pitisburgh,
was OM of WSYR & WYYY/Syracuse, joined KMOX
in 1992 and was named VP/GM in 2003.

eam: CFRB/Toronto

Position: GM

Career Highlights: A jock during Top 40's golden era
at CKLW/Windsor-Detroit, Holiday is now GM of a trio

of Standard radio stations in Toronto, including hugely
successful News/Talk CFRB. He has programmed and
managed on both sides of the border, leading him to
conclude that Americans and Canadians are more
alike than they are different.

Team: Clear Channel/Denver

Position: Sr. VP

Career Highlights: “Managing KOA/Denver for 20
years and watching the staff be rewarded with Edward
R. Murrow Awards for Station of the Year and Legend-
ary Station. Working for Jacor and, now, Clear Chan-
nel; building a duster from two to eight stations, includ-
ing KHOW and KKZN; and seeing people grow and
move on to bigger jobs in the industry.”

Continued on Page 32
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Continued from Page 30

Team: KGO & KSFO/San Francisco

Position: President/GM

Career Highlights: Luckoff has been at the helm of
KGO since 1975, presiding over the station as it scored
an unprecedented 102 No. 1 Arbitron books in a row,
a feat unmatched by any other radio station in a top 10
market. A well-respected and involved member of the
San Francisco community, Luckoff was honored with
R&R’s first-ever News/Talk Radio Lifetime Achieve-
ment Award in 1999.

Team: WTOP/Washington
Position: VP/GM

Career Highlights: Oxley began his media career at
the Chicago Tribune before moving to radio. His first job
in radio was doing sales for WAVA/Washington. He
moved to WASH/Washington and WTOP, where he
worked his way up to National Sales Manager. He made
WTORP his permanent home, moving up the ranks from
Local Sales Manager to General Sales Manger to, in
1998, GM. He added GM responsibilities for sister sta-
tions WGMS in 2001 and WWZZ in December 2003,
making him VP/GM of Bonneville's entire DC cluster.

| M. s
Team: Regent Communications/
Bloomington, IL

Position: GM

Career Hightights: “| have many highlights, including
working in a variety of radio markets with many talented
people across all formats. In particular, | enjoy the con-
tinued evoiution of WJBC/Bloomington, a heritage Tak/
Full Service station that will celebrate its 80th anniver-
sary next year. To be part of a station that is so impor-
tant to the community is a blessing few can count.”

Team: WFLA/Tampa

Position: Regional VP/Market
Manager

Career Highlights: “| started in radio as a Top 40 jock
in the ‘60s and ‘70s. Saw the N/T light in the '80s and
accepted the challenge of programming WLW/Cincin-
nati. Thanks to Randy Michaets for that opportunity. |
became GM of WFLA and have enjoyed having such
talents as Lionel, Jay Marvin, Glenn Beck and Todd
Schnitt on my team. As Regional VP, I'm now respon-
sible for 25 Clear Channel stations in Florida.”

" Team: WPHT/Philadelphia
Position: VP/GM

Career Highlights: Scaglione is also VP/GM for co-
owned WOGL/Philadelphia and has had the same ti-
tie at crosstown WIOQ, WLCE and WJJZ. His broad-
casting sales and management career spans over 20
years and includes stints at WQHT/New York, WNUA/
Chicago, WYXR/Philadelphia, WXKS/Boston and
Christal Radio/New York.

Team: WIBC/Indianapolis

Position: VP/Market Manager

Career Highlights: “In my 30-year career in radio one
of my proudest moments occurred on a day that was
one of America’s most tragic. Following the alert that
a second plane had struck the World Trade Center
tower on 9/11, the staff of WIBC responded in a re-
markably organized and professionat manner. As the
city and country reeled in the aftermath and informa-
tion was critical, WIBC performed at a level only weil-
trained, responsible and professional joumalists could.”
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For more than 10 years, the WOR Radio Network has informed and
entertained audiences across the nation with our World Class Talk.

Our recognized and experienced hosts are tops in their fields,
talking the issues that matter most. Winning weekday programs
captivate listeners and drive ratings success for your station.
Weekends offer lifestyle programs that create responsible, upfront
environments for your advertisers. Your advertisers get resuits,

and you get ratings and revenue! = 212 642 4533
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Experience first-hand Real Life...Real People...Real Talk Radio

from the WOR Radio Network! worradionet.com
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Team: Wall Street Journal Radio
Network

Position: Director/Affiliate Relations

Career Highlights: "My first job was as a DJ at WLIR/
Long Isiand, where we launched one of the first Alter-
native stations. In the early '90s | was part of the ABC
Radio Networks team that created the first moming
show prep service. Now at Dow Jones, I'm proud to be
part of building a lineup of radio stations that is truly the
best in the business.”

Team: Jones Radio Networks

Position: VP/GM News/Talk & Pro-
gramming Services

Career Hightights: “Not counting attending conventions
in four-inch heels while nine months pregnant, I'd have
to say coming back to work with Ron Hartenbaum and
Gary Schonfeld and eaming my VP stripes at Jones. In
addition to shows by Ed Schultz, Clark Howard, Neal
Boortz and Bill Handel, | also oversee Radio VooDoo
and BDS. Combined, my lineup of talk and program-
ming services reaches over 2,000 radio stations.”

Team: Cox Radio Syndication
Position: Managing Director

Career Highlights: Douglas is a 30-year programming
and news veteran, His resume includes stints at WAVZ
& WKCI/New Haven, CT and WTIC/Hartford. He was
also Exec. VP of SBI Broadcasting in Newport Beach,
CA, the 'company that originally launched Dr. Laura
Schiessinger nationally. He now oversees the distribu-
tion of Cox-originated shows, including those featunng
Neal Boortz, Clark Howard, Lex & Terry and The Dream
Doctor.

Team: The Dave Ramsey Show
Positian: Exec. VP

Career Highlights: Hampton joined Ramsey in March
1999 as Director/Syndication and was promoted to
Exec. VP in June of the same year. The operation has
seen significant growth under his direction, increasing
affiliates from 30 to over 200 and network revenues
from $800,000 to over $3.5 million in 2003.

Team: Talk Radio Network

Position: CEO

Career Highlights: Masters was bom into the radio
industry. Growing up with a father who has been a ra-
dio personality for over 40 years gave him a unique
perspective on the competitive world of radio syndica-
tion. He signed Michael Savage, who is now heard on
over 350 stations, to TRN in 1999. Recently, he signed
and relaunched Laura Ingraham, who Is now on over
210 stations, and Rusty Humphries, who is heard on
over 200 stations.

Team: ABC Radio

Position: Sr. VP/Programming

Career Highlights: “| curently oversee ABC's network
programming and ESPN Radio, and | am Corporate

» PD for the ABC News/Talk stations. Proudest moment?
The number of young people | have helped get into
the business who are now fully employed in either
broadcasting or joumnalism.”

T
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Team: Westwood One

Position: Syndicated host

Career Highlights: Bohannon's nightly show airs on over
300 stations and has onginated from Moscow during the
Reagan-Gorbachev summit, Paris during the 200th anni-
versary of Bastitie Day, Tokyo during Emperor Hirohito's
funeral and from several nationat political conventions.
Callers have spoken with presidents, noted athletes and
entertainers and even astronauts in orbit. A member of
the Radio Hall of Fame, Bohannon is the originator of
Freedom of Information Day, observed each March 16,
on the birthday of James Madison, father of the Consti-
tution.

Team: Liberty Broadcasting

Position: Syndicated host, author,
political analyst

Career Highlights: A recent addition to the national
radio scene, Chavez — a liberal-tumed-conservative —
brings her inside-the-Beltway expegience and knowledge
to a daily caller-driven discussion of the issues and
events of the day.

Team: Salem Radio Network

Position: Syndicated host

Career Highlights: Gallagher is entening his sixth year
of national syndication. He recently signed with Fox
News Channel as a contributor and guest host, frequent-
ly subbing for Sean Hannity on Hannity and Coimes.
He also just signed to publish his first book, Surround-
ed by Idiots: Fighting Liberal Lunacy in Amernica.

Team: Cox/Jones Radio Networks

Position: Syndicated host, consumer
“warrior”

Career Highlights: Building on the popularity he de-
veloped at WSB/Atlanta, which he continues to enjoy
today, Howard took his consumer crusade nationwide
a few years back. Today his spint, optimism and plain-
spoken advice resonate with a reported 3.5 miflion fis-
teners on 150-plus stations across the country.

Lt i,

Team: Premiere Radio Networks

Position: Syndicated host, “Man of a
thousand voices”

Career Highlights: Hendrie is the only national radio
personality who is both host and guest simuitaneously
on his own show. His unique radio theater offers listen-
ers a cast of diverse and often outrageous characters
who parody Talk radio as they have real-time conver-
sations about every conceivable topic.

Team: Talk Radio Network

Position: Syndicated host

Career Highlights: The youngest broadcaster ever to
be inducted into the Nevada Broadcasters Hall of
Fame, Humphries now caiis KVl/Seattle home. A pas-
sionate supporter of veterans’ issues, he uses his mi-
crophone 10 help those in need and his quick wit to
criticize both wasteful government and those who cheat
the system.

]
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Continued on Page 38
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Team: Talk Radio Network

Position: Syndicated host, political
commentator

Career Highlights: Smart, funny and ahead of the
curve, Ingraham'’s daily show takes listeners on a wild
ride through the colliding worlds of politics, the news
media and Hollywood. A frequent TV commentator and
columnist, Ingraham has authored two best-selling
books, The Hillary Trap and Shut Up and Sing: How
the Eiites in Hollywood, Polttics and the U.N. Are Sub-
verting Amenica.

Team: ABC Radio Networks

Position: Weekend hosts

Career Highlight: “What better story could there be
for five sisters from Connecticut than the saga of Mar-
tha Stewarl? We can't stencil or sponge-paint, but that
doesn't stop us from loving alf things Martha. The ac-
cusations, the feisty denials and, now, the trial. She's
the gift that keeps on giving. Long live Martha!”

Team: WestStar Talk Radio Network

Position: Syndicated host, columnist,
WestStar co-founder

Career Highlights: “We started nine years ago with only
three affiliates. Today my show has over 450 affiliates,
8 million listeners weekly and close to 3 million news-
letter subscribers. We have no debt, and we now syn-
dicate seven other shows. | am also now the answer to
a question in Tnvial Pursuit: Who's the 'Digital God-
dess'?”

Team: Radio America

Position: Syndicated host

Career Highlight: "Being the only taik show host in
America to go to Shanksville, PA on the first anniver-
sary of 9/11 and tell the story of United Flight 93 and
how the men and women of that flight fought the first
battie of the war on terrorism and won. God bless them
and their families.”

Team: Premiere Radio Networks

Position: Syndicated host, author

Career Highlights: From its roots at KFI/Los Angeles,
Dr. Laura’s daily radio show became a national phe-
nomenon, and it is now heard on more than 240 affili-
ates and has been in syndication for nearly a decade.
The author of seven best-selling books, Schlessinger
is also founder and President of the Dr. Laura Founda-
tion, which heips thousands of abused and neglected
kids every year.

Team: Stephan Productions

Position: Independently syndicated
host

Career Highlights: Each weekday since 1988, Stephan
has hosted Good Day, which is now fed by four net-
works and heard in 425 markets. His weekly Talk Ra-
dio Countdown airs weekends in 266 markets. Unless
he’s remote-broadcasting from an affiliate or visiting a
news hot spot somewhere the world, Stephan broad-
casts daily from his Massachusetts dairy farm.

NETIOR HISH
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A sluggish economy assaults our lifestyles and our wallets. Clark Howard talks about
the realities of iving, surviving and thriving in troubled times.
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ChickChat is a contemporary, relevant, stylish, unique, non-political, entertaining,
not for-women-only syndicated daily radio show hosted by two women with
no loss for words...or opinions.

“ChickChat fits right in with what we're doing and
who we're trying to reach. We're excited about
having Heidi and Lara on our lineup."

“You can immediately hear they are
having fun...which is contagious.”

Pat Johnston, GM Holland Cooke, Talk Radio consultant
KJLL AM 1330 The Jolt

Get ChickChat today!

Contact Skip Joeckel, Affiliate Sales (719) 579-6676 skip@chickchatradio.com www.chickchatradio.com
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Team: WSB/Atlanta and Jones Radio
Networks

Position: Talk host

Career Highlights: A confirmed Libertarian and true
patriot, Boortz has been an Atlanta Talk radio power-
house for 30 years, the last 10 of them at WSB. Con-
servatives call him too liberal and liberals think he’s too
conservative, but listeners in Atlanta and, now, across
the nation count on Boortz for a hard dose of daily re-
ality, sofid information and infallible logic.

Team: WOR/New York

Position: Midmoming host

Career Highlights: Hamburg is known for her award-
winning consumer affairs reporting and celebrity inter-
views. For nearly 30 years WOR listeners have tuned
in for shopping, dining, travel and entertainment ad-
vice. Hamburg is a best-selling author and lelevision
personality and is heard weekdays and Saturdays from
10am-noon.

Team: WBAP/Dallas

Position:Talk host

Career Highlights: Davis has been the No. 1 local talk
host since amving in Dallas-Ft. Worth in 1994. The win-
ner of numerous awards, he is also a featured colum-
nist for the Ft. Worth Star-Telegram. His show blends
politics and pop culture in a most unique and compel-
ling fashion.

Team: KOGO/San Diego

Position: Aftemoon drive talk host

Career Highlights: For the last 18 years Hedgecock
has been San Diego's No. 1 local radio talk show host.
Before that he served as Mayor and County Supervi-
sor in San Diego. Now a “recovering politician,” Hedge-
cock’s daily “Community Forum® regularly leads suc-
cessful on-air action campaigns, such as that for the
recall of California’s govemor. Hedgecock is also a pri-
mary guest host for Rush Limbaugh.

Team: KABC/Los Angeles

Position: Aftemmoon drive and host of
the nationally syndicated Larry Elder
Show

Career Highlights: Eider, the “Sage from South Cen-
tral,” hosts the longest-running aftemoon drive talk show
in Southern California. Nationally syndicated radio host,
television personality, lawyer and author of the best-sell-
ing The Ten Things You Can't Say in Amenca and Show-
down, Elder calis himself a "Repubiitanan,” a member
of the Republican Party who is also a Libertanan.

Team: KFi/Los Angeles

Position: Aftemoon drive co-hosts

Career Highlights: John & Ken speak for the voice-
less, right wrongs and seek the truth. These talk show
hosts-turned-activists have unseated a governor,
squashed an SUV tax, stopped a 2-cent soda tax, ex-
posed a cardinal in the Catholic church’s child-abuse
scandal and fought to get cop killers extradited from
Mexico. They've become No. 1 25-54 in aftemoons by
taking no prisoners. The John & Ken Show is a straight-
shooting, fast-paced, high-energy program that seeks
common-sense answers in the relentiess pursuit of truth
and justice.

Continued on Page 42
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The Debate

For 15 years talk radio has been dominated by one voice.

Now, Ed Schultz goes toe-to-toe with conservatives to energize mainstream talk radio.
Ed is a #1 rated talent with 15 years of 20+ shares. He cuts through the boring sameness

with razor sharp views on life, politics and people in America.

Ed Schultz delivers straight talk from the heartland.
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Jim Blasiggame

The Small Business Advoca

America's only weekday show dedicated to
entrepreneurs — and those who want to be — is
now available 24/7 on ABC Starguide lll. Saturday
and Sunaay broadcasts are different.

Jim Blasingame is ...
* An award-winning talk show host since 1997
A syndicated newspaper columnist
o A 35-year markelplace veteran
o SBA's 2002 Small Business Journalist of the Year
 Author of "Small Business Is Like A Bunch Of Bananas"

Syndicated exclusively by Small Business Network, Inc.
Contact Skip Joeckel, Director of Affiliate Relations
888-382-2366 < skip@jbsha.com < www.jbsba.com/affiliates
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Continued from Page 40 .

Team: WGN/Chicago

Position: Moming host

Career Highlight: “This may be an obvious answer
to the question, but my proudest moment in radio was
being hired by WGN. When | was In broadcasting
school WGN was always held up as the Mecca of ra-
dio; it was the station at the top of the heap. It didn't
get any better in this biz than if you worked there. As
moming host, | work hard to maintain that reputation.
It's true, 1t gets no better than this. | sometimes have
to pinch myseif.*

Team: KGO/San Francisco

Position: Midday host

Career Highlight: Winning the 2003 Marconi Award
as Major Market Personality of the Year.

Team: WPHT/Philadelphia

¢ Position: Moming host

Career Highlights: A lawyer-turned-tatk show host,
Smerconish served in the George H.W. Bush adminis-
tration at age 29. He also produces a daily commen-
tary for co-owned KYW/Philadelphia and writes a weekly
column for the Philadelphia Daily News that's now na-
tionally syndicated. A regular contributor to CNN, Smer-
conish was featured in Bernard Goldberg's bestseller
Arrogance and has also guest-hosted Bill O'Reilly’s ra-
dio show.

o e e

Team: KXNT/Las Vegas
Position: Moming host

Career Highlights: Stock was named one of the six
top local Talk radio personalities in 2002 by R&R and
Best Local Talk Show in 2000 and 2003 by the Elec-
tronicMedia Awards. He was inducted into the Nevada
Broadcasters Association’s Hali of Fame in 2003.

I

|

Team: KFBK/Sacramento

Position: Talk Host and Business
ditor

Career Highlights: Sullivan has been Sacramento's
No. 1 midday host since his program began in 1988.
He has also received national exposure and recogni-

tion as a regular fill-in host for Rush Limbaugh.

Team: WLS/Chicago

Position: Morning drive co-hosts

Career highlights: The team was created by pairing a
rock 'n’ roll funnyman with an English professor-yogi-
home remodeler. Their politics are as diverse as their
backgrounds. As a marmied radio couple, they have one
rule: No arguing at home; save all disagreements for on
the air. Their two kids provide riveting on-air radio mo-
ments: They made frantic calls on 9/11 to their daugh-
ter, who was trapped 1 1/2 biocks from the World Trade
Center, and their Marine son was in the first wave of
fighting in Iraq and went all the way to Baghdad.

o &
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Bartel Bartel: Gone Too Soon

Our thoughts and prayers go out to the entire Cox/Bir-
mingham family following the untimely death of Bartell
Coleman, a.k.a. Bartel Bartel, the popular afternoon jock
on WBHY (95.7 Jamz)/Birmingham. Coleman, who had been
with the station since 1997, was killed Feb. 22 when his mo-
torcycle struck a car. He was only 33. That
night Jamz staffers went on the air to break
the news of his death and share their grief
with listeners. “Cassandra, his wife of only
| 112 years, is just crushed, as is the entire
Jamz family,” PD Mickey Johnson tells ST.
"His family is from Orfando, where he got
his radio start at WJHM. He was just a popu-
lar there as he was here. In the last ratings
book. he was No. | 12+, 18-34 and 25-54.”

A memorial service was held Feb. 24 at a local Baptist
church in Birmingham, while funeral services will be heid in
Orlando on Feb. 28. An emotional johnson adds, “Barte] was
not just my co-worker, he was a true friend, and I'm going
to miss him.”

I Cucuy’ Says Bad Words In Spanésh
After launching a few choice expletives zoward Univision
management and walking off his KSCA/Los Angeles afternoon
show on Feb. 20, Renin Almendairez
Coello, ak.a. "E! Cucuy,” explained that
he did so in support of his underpaid cast
of sidekicks, “La Tropa Loca.” *| have al-
ways been for the causes of the poor and
i the weak people, and, in this particular
situation, all | did was to react to the tears
and suffering of my crew, ‘La Tropa Loca,™
said Coello, "My crew has been asking for
salary improvements. for years and never
got the consideration that they deserve.” After the show,
Univision Radio suspended Coello and everyone directly re-
lated to his show without pay. Ouch. Univision is currently
airing profanity-free best-of shows while they figure out

Bartell Coleman

,vi ¥
My 5w'ears 'were
taken out of context.’

what's next.

The radio version of On-Air With Ryan Seacrest on KHS/
Los Angeles debuted this past Thursday at 6am from the

same plush studios at the
Hollywood & Highland en-
tertainment complex in
Holtywood where Seacrest
" does his daily Fox TV show.
“And where | will start my
day each morning,” Clear
Channel Regional VP/Pro-
gramming john lvey tells
ST.

We'd like to offer our most sincere congrats to Mr. Ivey,
as he prefers we call him, who just signed a new three-year
deal to remaln with Clear Channel. He oversees its stations
in beautiful Los Angeles, Riverside and Bakersfield.

The Programming Dept.

* After six years in the big chair, PD Stan Atkinson exits
Clear Channel AC WLTQ (Lite 97.3)/Milwaukee.

* Dom Casual resigns as PD of Classic Alternative KJQN/
Sakt Lake City. Todd “Nuke 'Em” Noker, PD of Aterna-
tive sister KXRK, will cover both stations on an interim ba-
sis.

* WLRS/Louisville PD Lance Hale has resigned and is
headed home to Ft. Myers in March. | leave a great station
that's heading in the right direction,” Hale tells ST, “These
people are my family — and | am the walrus!" Goo goo
kachoo.

* At Emmis CHR/Pop WNOU (RadioNow 93, 1)/India-
napolis, PD Chris Edge reaches deep into the fertile valleys
of West Virginia to fill his gaping night/MD opening: Please
welcome just plain Dylan, who heads west from the same

Seacrest & Ivey — separated at
birth?

| position at WVAQ/Morgantown, WV, He replaces former

MD/night co-host Doc, who exited with partner Tommy last
month.

© KZHT/Sak Lake City MD/afternoon guy jagger exits in
search of a programming gig. PD Jeff McCartney has begun
the search for his replacement.

* Zeo Radio Networks' Affiliate Relations Associate T)
Hess is upped to VP/Operations for its new Select Mix ven-
ture.

Continued on Page 44

~meLine

|

* R&R debuts Americana Airplay Chart.

* Infinity names Dave Robbins VP/GM of WBBM-FM &
WJMK/Chicago; Harvey Wells becomes VP/GM at
WUSN/Chicago; Michael Damsky and Drew Hayes
become Station Managers at WXRT & WSCR/Chicago,

f respectively.

* Ken Miller named GM at KFAX & KSFB/San Francisco.

) KT

*Bob Catalane becomes Executive VP/CFO for ABC
Broadcasting.

* TVT Records sells $23 million in “Bowie Bonds.”

* Erik Hellum rises to Regional VP/Sales for Chancelior
Media.

Yl iivsioo

* Scott Borchetta nses to VP/Nat'l Promotion at MCA/
Nashville.

* John Sykes becomes President of VH1

* Al Brady Law named OM of KABG/Los
Angeles.

Vo) /475 AGO

 Ted Atking named GM of WWSW/Pitts-
burgh.

*Rick Starr named VP/GM of WMAQ/ Ted Atkins
Chicago.

* Tommy Hadges becomes President of
the Pollack Media Group; Jeff Pollack
becomes Chairman/CEO.

N e

* Gary Berkowitz becomes PD of WHYT/
Detroit.

* Dene Hallam appointed PD of KUDL/
Kansas City.

* Jan Jeffries named PD of WXFM/Chi-
cago.

W) (4RS 460

* John Sebastian named Operations Di- |
L rector of KUPD & KKKQ/Phoenix. John Sehastian

Dene Hallam

ot

Mike O’ Brien  “Katfish” Kris Kelly -

Your WHB Staff 1977-1982 and Friends

Dan Donovan - Pam Whiting - Tom Land - J. Jay Stone - Greg Dunkin - Larry Micheals - Darcy Blake
« Phil Jay - Allene Martin - Jeff Roberts - Chuck Hayes - Rick Torcasso
John Hayes - David Burd - John Lodge - Scotly Brink - Bob Shannon - Dan Pearman

God uses special people to touch lives.
You have touched ours...and countless others

We Love You, Al

wwWw.americanradiohistorv.com
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Continued from Page 43

* Get your piping hot Canadian Content here: Hot AC
CKIK (The Peak)/Calgary flips to Classic Rock as "Q107,

playing the greatest rock 'n’ roll ever made.” No injuries were |

reported. CJKR (Power 97)/Winnipeg PD Christian Hall
segues to the PD chair at CKIK. Later, a tasty array of beer,
back bacon and other Canadian clichés was served.

* As if he wasn't already busy enough being PD of Hot
AC WZPL/Indianapolis, Scott Sands has somehow gotten
himself promoted to the newly created position of OM/PD
and Dir/Internet Development. “They caught me reading
Street Talk and just assumed that | knew something about
this industry,” say Sands. “So, thanks — | guess.”

Label Love

* | Records’ VP/Urban Promotion Cynthia johnson is |

tapped as Sr. VP/Urban Promotion for the revamped Warner
Bros. Records under the new leadership of WMG President
Lyor Cohen. She replaces Waymon Jones, who exited at the
end of 2003.

* Lenny Santiago joins Virgin Records as Senior Direc-
tor/A&R. He crosses the street after spending the past seven
years doing A&R for Roc-A-Fella Records.

Quick Hits

* Stuart Brotman is named President of the Museum
of Television & Radio, effective March |. Most recently,
Brotman was president of Stuart N. Brotman Communica-
tions, a global consulting firm based in Lexington, MA. He
succeeds Robert M. Batscha, who was president from 1981
until his death on july 4, 2003. .

* After six weeks of covering afternoons on KHKS/Dal-
las, Kobe Austin is headed back to his former swing shift at
KiIS/Los Angeles, where he had been working before his Dal-
las move.

¢ KROX/Austin PD Melody Lee hires Sean “Phills”

Phiflips to anchor mornings, joining existing members Trina |

and Jason Dick. Not to be confused with the Sean Phillips
who programs WBTS/Atdanta, this particular Phillips comes
from the Emmis cluster in Phoenix.

* WRIF/Detroit recently teamed up with four local bands |

and raised $23,400 in a benefit concert for WRIF personal-

— STREETTALK

ity Steve Black's wife, Sabrina. also an WRIF alumnus, who
is battling Hodgkin's lymphoma. The station is still accepting
donations to help with her medical bills.

o KBKS/Seatte inks jubal Flagg as the new executive pro-
ducer of The fockie & Bender Morning Show. Flagg, formerly
of Fox Sports Net's Tony Bruno Show, replaces Jake Ray, now
working at WSTR (Star 94)/Adanta.

* Sandy Weaver exits afternoons at Clear Channet AC
WLTM (94.9 Lite FM)/Adanta as she embarks on a career

change. PD Louis Kaplan taps Promotions Dir. Ellen Mar- |

tin to fill the gig for now.

¢ Late last year jonathan Reed lost his first PD gig when
Clear Channel's WDBT/Jackson, MS flipped to Gospel. Reed
has returned to his previous station, WZEE (Z104)/Madison,
where he will do weekends, swing and assorted odd jobs until
another huge opportunity falls in his lap. Meanwhile, Z104
Creative Services Director/midday talent Danny Wright will
transfer to sister WNCt & WFJX/Columbus, OH in the same
capacity.

* Two midday positions are open at Davis Urban WFXE
and Urban AC WKZJ/Columbus. GA. WFXE midday person-
ality/Promotions Director Nildei Nicole is headed to WTMP-
AM & FM/Tampa as Promotions Director, while WKZ) mid-
day talent April Hand is leaving the industry to open a book-
store.

WSOC/Charlotte moming co-host Carrie Ann Boggess
has filed a lawsuit against co-host/PD Jeff Roper, accusing
him of harassment, intimidation and volatile outbursts that,
she says, left her fearing for her safety. According to the Char-
lotte Observer, since September Boggess has had to raise her
hand before she could speak on Roper’s radio show, and her
suit claims that he dapped in her face, stapped her hand away
from an office thermostat and raged at her without provo-
cation two to four times a month. Infinity/Charlotte Sr. VP
Bill Schoening responded to the paper, “We don't comment
on any pending litigation.” Then he left for lunch.

Tolk Topics

* We were waiting for a radio station to rip a page from
Donald Trump’s wildly successful guilty pleasure reality show
The Apprentice — and someone finally has: Journal Talker
KFAQ/Tuisa proudly presents the cleverly named “Radio

Apprentice,” where three men and three
women will be competing in various chal-
lenges for a chance to win an eight-week
i paid apprenticeship. You may now safely
. steal this idea and claim that you thought
of it. Thank you.

* KFXX/Portland, OR host Colin
Cowherd will join ESPN Radio on March
29 as he takes his show The Herd national
from 10am-1pm weekdays. Cowherd re-
places Tony Kornheiser, who recently an-
nounced he was stepping down to focus on his other ESPN
duties as co-host of Pardon the Interruption, Dream Job and

ESPN's 25th anniversary program.

-

sokd separately.

Mid-Adantic radio vet Jack Alix has stepped down as OM
I of WBBT (Oldies 107.3) & WJZV/Richmond and was relieved
| of his morning host duties at Oldies 107.3. New Creative Ser-
vices Director Jeff Beck — one-half of crosstown WRXLUs
former Jeff & Jeff moming show — is handling momings at
| WBBT for now.

(ondolences

* Mari “Doc” Andrews, longtime morning sportscaster
on Oldies WOMC/Detroit, passed away Saturday, Feb. 21
after a 10-month fight with colon cancer. He was S1.
Andrews had worked with market legend Dick Purtan since
1984,

¢ Irvin Miller, father of WRQX/Washington MD Carol
Parker, passed away Wednesday, Feb. 16 from cancer at age
78.

* WCCO/Minneapolis personality joe McFarlin, whose
late-night shows featured big bands, swing and traditional jazz
for a quarter of a century, died Feb. 14 from complications
from melanoma. McFartin, who retired from WCCO in 1992,
| was 78.
|« John David Bush, who did radic and TV sales in Cin-

cinnati for many years, passed away on Feb. 20, also from
cancer. He was 62.

* Chris Thomas, a WDAE/Tampa sports talk host who
| also spent several years as a sportscaster for NBC affiliate
| WFLA-TV/Tampa, passed away Feb. 18 following a batde with
| cancer. He was 55.

GREAT CLASSIC RO

: PARTY R“K Visit the new website! www.wilburentertainment.com

MOTORSPORTS
RADI0. REDEFINED

831-429-2050

]
wi lbU rentertainment

VWWIW. A c a auivw OlV. GV


www.americanradiohistory.com

FranKk CORREIA

Y

February 27, 2004 ;&R ® 45

fcorreia@radioandrecords.com

Little Steven Lets The
Music Do The Talking

Musician-actor rediscovers music, uncovers rock’s past and
present with new show

I\nown to music fans everywhere as Little Steven,
Steven Van Zandt has had a storied rock ‘n’ roll career.
A founding member of what was then known as The
East Street Band, which helped define the Asbury Park
sound, Little Steven is an acclaimed producer,
songwriter and arranger who's worked with the best
in the biz — not to mention his own work as a solo
artist. He spearheaded the anti-apartheid Sun City
project in the ‘80s and can currently be seen as a mob-
ster on the critically and commercially successful HBO

series The Sopranos.

But Van Zandt's latest hitisnt ona
fellow Sopranos character, it's on the
radio dial. And, no, it’s not a song, it's
a syndicated two-hour show that
combines the roots of rock
‘0’ roll with today’s hottest
garage bands. Launched
on April 7, 2002, Little
Steven's Underground Ga-
rage has grown from 20 sta-
tions to more than 150 af-
filiates, and a new 24/7 &
format is planned for Siri-
us Satellite Radio.

Every week, in markets
from Chicago, New York
and Los Angeles to small-
er towns across the US,, north of the
border and even as far as Guam and
Australia, listeners get a musical his-
tory lesson that includes everything
from vintage Ramones, Elvis Presley
and Bo Diddley to The Hives, Black
Rebel Motorcycle Club and The
Strokes.

“Most program directors in radio
really are musical guys and love the
music,” Van Zandt says. “But they
were a little reluctant to put the show
on at first, because it was something
different. Once the first ratings book
came in — ail of a sudden we were
seeing sevens, eights and nincs in a
world where a three is a home run —
everybody started payinga little more
attention.

“Is alittle unorthodox, in that we
combine three, four or even five for-
mats in our show, but I knew that it
would work. These songs played back
to back are undeniable.”

“Basically, it’s a nice tree of rock ‘n’
roll,” says show producer Dan Neer.
“You go from the roots to the extreme
branches. We play Howlin® Wolf to
Howlin’ Pelle Almqvist [of The
Hives].”

Steven
Van Zandt

The Prodigal Son

Passionate about today’s garage
rock revival, Van Zandt freelv admits
that he was out of touch with music in
I the early "90s, and, after
producing a few albums for
artists like Austin’s Arc An-
gels and Southside Johnny,
was ready to turn his back
onit.

] “Twas 100%0utof touch,”

he says. “I basically walked
{ away in the early "90s. |
thought, There's no place
for the kind of music |
want to make, and there’s
no place for it to be heard
anymore.”

Then David Chase contacted him
about acting on The Sopranos as Silvio
Dante, a character written with Van
Zandt in mind. “I figured, why not?”
Van Zandt says. “l wasn't really do-
ing music anymore. Of course, right
after The Sopranos started, Bruce
Springsteen called up to reunite The
E Street Band. That got me back into
the band, and then [ ran into this
whole contemporary garage scene.
Before I knew it, I was back into mu-
sic.

A catalyst for Little Steven's Under-
ground Garage was Cavestomp, an an-
nual show in downtown New York
organized by hometown garage rock
impresario Jon Weiss, who was lead
singer for ‘80s garage rock revivalists
The Vipers. “Once a year be'd have a
‘60s group come back together and
have the new garage groups play with
them,” says Van Zandt

“1 went to a show and said, ‘We
have to do this more often.’ He asked
me to become his partner, and we did
16 live shows in 2001 and booked 62
bands. I got a chance to see how deep
the scene was. It started there.

“To my mind, this was a rebirth of
rock ‘1’ roll, but everybody wasn't
aware of it. | wanted to build a radio
show around that and combine it with
a bunch of cool songs from the past
that | never hear on the radio — early
Stones, Beatles, Kinks and The Who,
The Ramones, The Clash, New York
Dolls. Basically, the whole 50 years of
rock ‘n’ roll that wasn’t getting
played.”

From The Cave To
The Garage

The show was anything but an easy
sell, recalls Neer, who's been doing syn-
dicated radio since 1979. “People were
telling him it wouldn’t fly, that he need-
ed a co-host, that he’d never done ra-
dio and so on. I've known Steven for-
ever, and I knew for a fact that he'd
make a great radio personality.”

Neer and Van Zandt began work-
ing on the show in New Jersey at
Neer’s home studio, ultimately com-
ing up with a demo they were proud
of. “It's his baby,” Neer says. “He
picked all the music and came up with
all the concepts. Then we walked
around and met with all the major
syndicators, because everybody said
they were interested in it because of
Steven.

“I spend 30 hours a
week myseif on the
two-hour show. |
still listen to 10 to
15 albums a day. |
don’t want to miss

anything.”

Steves Van Zandt

“We got the sense that every one of
them was in it just to be associated
with Steven and that nobody had the
passion and commitment it would
take to get this on the radio. We
weren't interested in just barely get-
ting on the radio; we wanted this to
be a success. It's really a cause for both
him and me.

SOUND DECISIONS

“Basically, it's a nice tree of rock 'n’ roll. You
go from the roots to the extreme branches. We
play Howlin’ Wolf to Howlin’ Pelle Almqvist of

The Hives.”

Dani Neer

“He wants to give back to some-
thing that's given him a great life, and
I've just always been a rock ‘n’ roll
music fan. Ultimately, he said to me,
‘Nobody's going to get this on the ra-
dio the way we would. We have to do
this ourselves.” He felt that, with his
credibility and my experience of deal-
ing with stations nationally, this was
the way to go.”

Early Believers

Neer hit the phones — hard. “1 put
in 100 phone calls a day and maybe
talked to two people, and sometimes
none,” he says. “You can leave 100
messages, and sometimes no one calls
you back. But after a long time, peo-
ple knew we weren't going away.

“Gradually, we gota deal with Hard
Rock Cafe that we had to have X
amount of their markets by a certain
date, and that would trigger the mon-
ey that it would take to get the show
on the air. We just made it under the
wire. It was about 24 affiliates we need-
ed, but we got them in the markets we
needed. We took off from there.”

Among the early believers were
WAXQ/New York, KKILD/1.as Vegas,
WMGK/ Philadelphia, WCKG/Chi-
cago, KLSX/Los Angeles and WRNR/
Baltimore.

“Mast PDs were afraid of our mu-
sic,” Neer says. “They thought that lis-
teners would not stay for music that
they hadn’t heard on the radio in a
long time or maybe never. We have
more faith in people. We know that if
it's good, people will listen.

“I can’t tell you how many people
told me that the music was too unfa-
miliar and that it would never work.
ljust kept trying to prove them wrong,
Sure enough, wherever we finally got
on the radio, we doubled, tripled or
quadrupled ratings.”

Show Time

Given Van Zandt's schedule over
the past few years — worldwide tours
with Bruce Springsteen & The E Street
Band and shooting for The Sopranos —
you'd figure that he'd have little time
to invest in the show. But it’s a full-
time operation, based out of Van
Zandt’s Manhattan offices.

“I'spend 30 hours a week myself on
the two-hour sholy,” he says. “I have
about 10 people working for me full-
time on it. Dands working around the
clock, and we have four people in the
office watching movies all day for the
movie clips that we put in between
songs.

“The archives are amazingly com-
plicated, and the research has to be
impeccable. People are looking to us
tobe accurate. Even when [ was on the
road and doing Sopranos, I'd still write
a 25- to 28-page script every week. |

www.americanradiohistorv.com

still listen to 10 to 15 albums a day. |
don’t want to miss anything,”

Head to Van Zandt's website, (umomw.
littlesteven.com), and you'll see how in-
depth each show can be. Mixing the
old with the new, the shows give a
historical perspective on the music,
providing info on the song, the album
and the year of release. The website is
a virtual archive of rack ‘n’ roll, with
guided tours of genres like R&B, rock-
abilly, frat rock, '60s pop, classic ga-
rage, British invasion, punk and more.

Sirius Expansion

Recently, Van Zandt struck a deal
with Sirius to expand the show to a
24/7 format. However, he will not be
a D), and Sirius is currently searching
for jocks to host the Underground Ga-
rage channel.

“My thing is, I'm a fan of radio, first
and foremost,” Van Zandt says. “I
want to bring people back to radio,
whatever radio it is that puts people
back in the habit of listening to radio.
Regular radio isn’t competing with
satellite; it’s competing with video
games, computers and mediocrity in
general. I'm hoping that the combina-
tion of satellite and terrestrial radio
will bring people back.”

Another mission for Van Zandt is
to bring old-school personality back to
radio. “I wanted it to be a throwback
to the old days when audiences had a
relationship with the DJ,” he says. “1
wanted to establish a relationship like
that, where the audience trusted me.”

Van Zandt also believes that radio
needs to loosen up and trust its audi-
ence when it comes to exposing mu-
sic, both new and old. “This whole
concept that everything must be based
on familiarity is flawed,” he says. “1
don’t care what marketing surveys
say. Once in a while you Rave to give
people what they need in addition to
what they want. It's part of human
nature that we want to be surprised
occasionally.”

With his passion for music reig-
nited by the current crop of garage
revivalists, Van Zandt has added
radio host to his already impressive
resume. “When we first started this,
he said if he could pull this off, it
would be a dream come true and the
greatest thing he’s ever done,” Neer
says.

“I'm thinking, ‘OK, you helped
knock down apartheid in South Afri-
ca, you're with one of the greatest rock
bands ever, and you're on one of the
hottest TV shows. Your big crowning
achievement is to be a radio guy?” But
he meant it, and he backed it up.”

For info on carrying Little Steven’s
Underground Garage, contact Mark
Felsot at 818-623-8501.
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) * THE INDUSTRY'’S NO. 1 RETAIL CHART February 27, 2004
w W ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 MORAH JONES Feels Like Home Blue Note 382483 . £3%
2 2 KANYE WEST College Dropout Roc-A-Fela/IDIMG 201,672 -55%
7 3 EVANESCENCE « Fallen Wind .up 128,760 -31%
3 4 KENNY CHESNEY When The Sun Goes Down BNA 116,032 67%
4 5 OUTKAST . Speakerboxxx/The Love Below Anists 115,393 1%
6 6 JOSH GROBAN Closer 143/Reprise 107,511 -52%
- 7 EAMON Eamon Jive 101,778 -
8 8 TWISTA Kamikaze Atlantic 97,193 -38%
10 9 SHERYL CROW Very Best Of A&Miinterscope 71,951 -38%
21 10 CHINGY Jackpot OTP/Capital 64,180 -13%
9 n INCUBUS A Crow Left Of The Murder ImmortaliEpic 62,236 50%
23 12 RUBEN STUDDARD Soulful J 61,668 -18%
3 13 MAROON 5 Songs About Jane Octonel 58,393 -3%
2 14 BRITNEY SPEARS In The Zone Jive 58,068 -21%
8- 15 JESSICA SIMPSON In This Skin Columbia 57.830 -25%
20— 16 NICKELBACK Long Road Roadrunner/IBJMG 55,996 -25%
12 17 BEYONCE Dangerously In Love Columbia 55,257 -48%
5 18 HARRY CONNICK Only You Columbia 52,191 1%
17 19 ALAN JACKSON Greatest Hits Voi.2 Arista 51,585 -44%
- 20 50 FIRST DATES Soundtrack Maverick 47,616 -
28 21 G-UNIT Beg For Mercy G Unit/Interscope 46,986 -28%
26 22 NO DOUBT The Singles 1992-2003 Interscope 46,6392 -32%
15 23 TOBY KEITH Shock’n Y'all DreamWorks 46,406 -50%
27 24 LUDACRIS Chicken & Beer Def Jam South/IDJME 46,145 -31%
25 25 VARIOUS Now That's What | Call...VOI. 14 Columbia 45,319 -33%
24 26 JAY-Z The Black Album Roc-A-FellaIDJME 45111 -36%
13 77 MICHAEL MCDONALD Motown Motown 44,838 -56%
n 28 VARIOUS 2004 Grammy Nominees BMG 44,661 -59%
31 29 LINKIN PARK Meteora Warner Bros. 44,060 -26%
14 30 MELISSA ETHERIDGE Lucky Island/IDJMG 43,587 -55%
18 31 NORAH JONES Come Away With Me Blue Note 42,968 -47%
16 32 ALICIA KEYS The Diary Of Alicia Keys J 42,856 -54%
- 33 DARKNESS Permission To Land Atlantic 40,529 -
- 34 INDIGO GIRLS All That We Let in Epic 40,037 -
- 35 LOSTPROPHETS Start Something Columbia 39,587 -
40 36 JOSH TURNER Long Black Train Mca 39,432 17%
35 37 HILARY DUFF Metamorphosis Buena Vista/Hollywood 38,489 2%
29 38 SARAH MCLACHLAN Afterglow Arista 37,640 -38%
48 39 BLINK 182 Blink 182 Geffen 36,915 8%
- 40 JET Get Born Elekira/FEG 35,274 ¢ -
38 41 DIDO Life For Rent Arista 33.821 -32%
5 42 AVANT Private Room Geffen 32,763 -14%
45 43 BLACK EYED PEAS Elephunk A&Myinterscope 31,999 -30%
33 4 FIVE FOR FIGHTING The Battie For Everything Aware/Columbia 31,126 -37%
46 45 3 DODRS DOWN Away From The Sun Republic/Universal 30.172 -28%
47 46 VARIOUS Fired Up! Razor & Tie 29,345 -30%
U 4 BARBERSHOP 2: BACK IN BUSINESS  Soundtrack Interscope 29,188 44%
3b 48 COLDPLAY Rush Of Biood To The Head Capitol 28,274 46%
33 49 LUTHER VANDROSS Dance With My Father J 26,038 -52%
- 50 JUVENILE Juve The Great Cash Money/Universal 240 -
© HITS Magazine Inc.
moves another 380,000 copies for a two- | comer to the top 10. Spears (No. 22-
[J I‘Tl ALBUMS week total of 1.3 million. “Sunrise” is not The rest of the top 10 is rounded outby [ 14) and G
. about to set any time soon. Wind-up’s Evanescence (No. 3), BNA/ Unit/Inter-
Roc-A-Fella/IDJMG producer-tumned- | RLG’s Kenny Chesney (No. 4), Arista | scope’s G-Unit
y hit rapper Kanye : Grammy winners OutKast (No. 5), 143/Re- [ (No. 28-21).
m S Domle P'w West shows you "L ? prise’s Josh Groban (No. 6), Atlantic’s | Meanwhile, a
She’s mak- don‘t need a de- = * Twista (No. 8), A&M/Interscope’s Sheryl | trio of rockers
ing herself at gree to succeed. Crow (No. 9) and DTP/Capitol’s Chingy | — Atlantic’s P
Home. His College Drop- (No. 10). The Darkness (No. 33), Columbia’s
Just a week out remains No. Other chart debuts are registered by | Lostprophets (No. 35) and Elektra/
after selling 2, with more . Maverick’s 50 First Dates soundtrack (No. | EEG's Jet (No. 40} — leap back into the
more than 1 than 200,000 in Kanye west 20) and Epic’s Indigo Girls (No. 34). top 50.

million copies
of her sopho-
more album, Blue Note phenom Norah
Jones is back on top, as Feels Like Home

Norah Jones

sales. -

Jive hip-hop rookie Eamon says “F***
1t” as his self-titled debut bows at No. 7.
Thanks to the hit single, it’s the only new-

Major chart jumps are made by J's
Ruben Studdard (No. 23-12), Octone/]J’s
Maroon 5 (up 30-13, thanks to a Saturday
Night Live appearance), Jive’s Britney

Next week: Look for yet another
Roc-A-Fella/IDJMG rap act, Young
Gunz, to bow near the top of the charts.
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Janet Jackson
Wants You

OK, Janet Jackson probably doesn’t want you, but she is Going for
Adds at Urban and Urban AC next week with “I Want You,” the lat-
est single from her March 30 release, Damita Jo. The album, which de-
rives its title from the singer’s middle name, once again showcases
the production talents of Jimmy Jam and
Terry Lewis. Others, including Dallas l
Austin, Babyface, Rich Harrison and
Kanye West, also pitch in with writing
and producing efforts on the CD. Despite
all the negative publicity the singer has
received for her Super Bowi antics, there
are also positives in her life that some
may have overlooked. Her first public
appearance after the incident was at an Janet Jackson
annual fundraiser for Behind the Bench,
an association comprising wives of NBA players. She was honored
by the organization for her humanitarian and charitable contributions.
Jackson was also featured in BET’s Black History: Pass It On, a 10-part
series of special Black History Month vigneftes that aired in Febru-
ary. She is also scheduled to star in an ABC television movie about
the legendary Lena Horne titled Leng, and a tour is in the works for
later this year.

Like Jackson, QutKast have had their
share of negative press of late, but life
goes on for the Grammy-winning duo.
Next week they present “Roses” to Pop,
Rhythmic and Urban, the latest single
from their multiplatinum album Speaker-
| boxxx/The Love Below. Although the single
is taken from Andre 3000's half of the dou-

= ble CD, both Dre and Big Boi are featured
OutKast on the cut. In'the video the two halves of
OutKast will reportedly square off in a
battle for the love of Carvline (whose name is continually uttered in
the song). The clip also features their friends The Goodie Mob, Sleepy
Brown and Famsworth Bently. Bryan Barber, who directed the video,
is also in the process of developing an OutKast movie for HBO with

Simple Plan, the band who brought you “Perfect,” are following
up their success at Pop with “Don’t Wanna Think About You.” The
song, produced by Butch Walker (Marvelous 3, Bowling For Soup),
is the lead single from the forthcoming album Scooby-Doo 2: Monsters
Unleasked. Simple Plan are just finishing another banner week in their
career. They played The Tonight Show With Jay Leno on Monday, their
video debuted on TRL, and they will finish their tour with MXPX,
Sugarcult and Billy Talent this weekend.

Live formed in 1988, when they performed together at their mid-
die-school talent show in York, PA. After 16 years together, they are
still going strong and are presenting “Run Away” to Hot AC audi-
ences. The radio version of the song features Shelby Lynne and was
produced by Jim Wirt and mixed by Tom Lord-Alge, the same team
that worked on the original version of the song, which appears on
Live's Binds of Pray.

Eric Clapton returns with “If I Had Possession Over Judgment
Day,” which is Going for Adds at Triple A next week. This is our first
look at Clapton's latest project, Me and Mr,
Johnson. The CD honors seminal blues in-
novator Robert Johnson and features 14 of
the 29 songs recorded by Johnson during
his brief career in the 1930s. “Now, after
all these years, his music is like my old-
est friend, always in the back of my head
and on the horizon,” says Clapton. “It is
the finest music | have ever heard. | have
always trusted its purity, and 1 always Eric Clapton
will.” Clapton is taking advantage of the
Internet for delivery of his newest collection. A four-track digital EP
will be available via iTunes on March 2, and the full album will be
available through digital retailers March 23. The CD itseif will hit
stores March 30. Clapton will embark on a European tour beginning
March 30 in Germany and wrapping up May 11 in London,

GOING F OR ADDS/ i ' February 27, 2004 R;ﬁ ® 47

_—

0000060600000 00000

Week Of 3/1/04
CHR/POP SMOOTH JAZZ
CHOMSKY 00:15 (15 Minutes) (Aezra/ ALFONZO BLACKWELL Take One {Utopia)
JOJO Leave (Get Qut) BlackGround/Universal) KEN NAVARRO in The Sky Today (Shanachie/

KANYE WEST Through The Wire (Roc-A-Fella//DJMG)

LIZ PHAIR Extraordinary (Capitol)

N.E.R.D. She Wants To Move /Virgin/

OUTKAST Roses /dnsta/

PLUMB Boys Oon’t Cry [Curb) ROCK
SIMPLE PLAN Don’t Wanna Think About You (Wamer Bros./

CH R/RHYTHM'C ATOMSHIP Pencil Fight (Wind-up/
AUDIOSLAVE What You Are flnterscaope/Epic)
ATL Make it Up With Love (Noonnime/Epic) LYNYRD SKYNYRD Dead Man Walkin' (Sanctuary/SRG)
GUERILLA BLACK Guerilla Nasty (Virgin/ THURSDAY War All The Time /Isiand/iDJMG)

J0JO Leave (Get Out) (BlackGround/Universal)
MACHO MAN RANDY SAVAGE f/DJ XOOL

i,

Hit The Floor /Big 3/
OUTKAST Roses (Arista/
PASTOR TROY I'm Ridin’ Big Yo {Universal) ACTIVE ROCK
USHER Burn (Arista/
URBAN ATOMSHIP Pencil Fight (Wind-up/
AUDIOSLAVE What You Are fInterscope/Epic)

CALVIN RICHARDSON Not Like This (Hollywood) BORIALIS Don‘t Mean A Thing (Capvtol/
CARL THOMAS Make It Alright (Bad Boy/Unversal) THURSDAY War All The Tame f/siand/I0JMG)
DOA Packed (New Workd/
JANET JACKSON | Want You (Virgin/
MARQUES HOUSTON Because Of You (T.U.G/FEG)
OUTKAST Roses /Ansta/
USHER Bur Arista/ ALTERNATIVE
WYCLEF JEAN fISHARISSA Take Me As | Am (/)

U RBAN AC AUDIOSLAVE What You Are finterscope/Epic/

BORIALIS Don't Mean A Thing (Capitol)
CALVIN RICHARDSON Not Like This (Hollywood) HISS Clever Kicks (Sanctuary/SRG/
JANET JACKSON | Want You (Virgin/ SWITCHFOOT Dare You To Move (Columbia)
TEENA MARIE Still In Love (Cash Money/Universal) THURSDAY War All The Time fisland/\0JMG)
WYCLEF JEAN f/SHARISSA Take Me As | Am ()
COUNTRY
TRIPLE A
No adds
AC
AR BN W5 A e g:ﬁ:c:l:’;izgle:?ﬁﬁ,fzgssion Over Judgment Day
ver

MELISSA ETHERIDGE Breathe (Island/i0JMG) (Duck/Resrise)

MCLACHLAN Stupid drist
A LA S ey LLOYD COLE Late Night, Early Town (One Little Indian)

PAT MCGEE Beautiful Ways (Warner Bros./
OT AC » SARAH HARMER Aimost (Zoe/Rounder)
H ' SARAH MCLACHLAN Stupid (Arista)

311 Love Song /Volcano/Maverick WAIFS Lighthouse {/arrah/Compass/

1IN

DECCA TREE Belong (At/antic/ GREY DE LISLE The Graceful Ghost (Sugar Hi)
LIVE f/SHELBY LYNNE Run Away /Radioactive/Geffen) JAMES MCMURTRY Live /n Aught-Three
PLUMB Boys Don‘t Cry (Curt/ (Compadre)

SARAH MCLACHLAN Stupid (4nsta/ VARIOUS ARTISTS World Reggae (Putumayo)

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Matfel at

gmattei@radioandrecords.com.

WwwWw.americanradiohistorv.com
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Ambush Wedding: The
Radio Reality Show

What happens when marriage is sprung on an

unsuspecting listener?

Un Feb. 12 a woman went to sleep in suburban
Rochester, NY, oblivious to the fact that in the morn-
ing her longtime boyfriend would drop a surprise
wedding on her — with the entire market listening in.

“It's an ambush, basically, but we
called it The $25,000 Cold Feet Wed-
ding,"" says Paige Nienaber, VP/Fun
‘n” Games for Clifton Pro-
mo Ranch, which consults
WPXY/Rochester, NY on
promotions. “The first time
we did this was in 1997, at
WXYV/Baltimore. The sec-
ond time was when Eric
Powers did it at KUBE /Se-
altle; he called it Marry Me
Now." Eric’s ordained, so
the way they did it was
they showed up at some
guy’s workplace with his fiancée and
all of her family.”

Given the popularity of TV shows
like Jermy Jones and Oprah (for God's
sake, please don't start chanting “Jer-
ry! Jer-ry!”) and their love of topics
like “Men Who Can’t Commit and
Why That Makes Us Die a Little In-
side Like Sad Clowns,” it was only
right for WPXY to start the buzz a few
weeks before Valentine’s Day by hav-
ing Spezzano in the Morning air callers
venting about significant others who
couldn’t seem to commit.

The twisted Nienaber expanded
this innocent moming show bit into a
full-blown promotion by combining it
with his “ambush wedding” concept,
creating a potentially explosive situa-
tion. “Essentially, we're voyeuristic,”
he says. “We like conflict and drama
and to see people caught off guard,
and this played perfectly into that.

“If you're going to do a wedding,
ithas to be different from what every-
body else is doing on Valentine’s Day,
because everyone else is doing some-
thing warm and fuzzy, or mass wed-

Jeff Lyons

dings. If you're going to do something
like that, how do you get noticed?

“Nobody ever goes to work and
= says, Hey, | was following
§ someone to work, and
they were going the speed
limit and obeying all the
rules.’ No, you go to work
and talk about the person
who was driving the
wrong way. Everybody is
guaranteed to be doing
promotions for Valentine’s
Day, but you will be the
one listeners go back to
work on Monday and talk about.”

The Trap Is Set

To properly set up the ambush
wedding, WPXY borrowed a piece of
a previous Nienaber promotion.
"KDWB/Minneapolis did a Listeners’
Choice Wedding last year with a wed-
ding package worth about $25,000,
and they let the audience choose all
the different elements of the wed-
ding,” Nienaber says. “This is the
fourth year that INBC-TV's] The Today
show has done something similar. It's
been hugely successful, and they get
13 weeks out of it.”

Meanwhile, after the moming show
aired abunch of calls from listeners com-
plaining about their boy- or girlfriends’
various cases of cold feet, several of the
most promising prospects were quietly
called back to find out whether, if such
anambush were to take place, their sig-
nificant other would a) actually goalong
with the idea or b) go completely psy-
cho in public.

“It turns out that the one person
who felt most assured that his signifi-

“Nobody ever says, ‘Il was following someone
to work, and they were going the speed limit
and obeying all the rules.’ You talk about the
person who was driving the wrong way.”

Paige Nienaber

cant other would go through with it
was this guy whose girlfriend kept
changing her mind,” says Nicnaber.
“This was completely out of the blue,
because I didn’t expect it would be a
woman at all.”

Went To Church & A
Wedding Broke Out
Here's where things get interesting;:
WPXY started preparing the surprise
wedding and let the audience decide
all the details, including the cake, the
rings and the honeymoon location, by
voting on the station’s website.
Among the voters was the unsuspect-
ing woman who was being targeted
for the ceremony.

“She showed up
thinking she was
going to watch some
crazy person get
marvied. Little did
she know she was
the crazy person!”

Jeff Lyons

“This woman is a P1 listener; she
was sitting there at home, playing
along, helping to choose the elements
to her own wedding — not knowing
she was going tobe the person dragged
to this wedding,” Nienaber says, cack-
ling like Dr. Evil. “Later her best friend
called and told her that she had won
tickets to the event and wanted to bring
her along as a guest. When she got
there, it was her in the headlights. Ev-
eryone but her was in on it.

“They never used her name on the
air. The station and her boyfriend co-
ordinated everything behind the
scenes to get their families there. She
went merrily on with her life, never
suspecting that all these people were
perpetrating this incredible stunt be-
hind her back.”

The suspicious, er, auspicious day
of Friday, Feb. 13 dawned with a wed-
ding in the works (allegedly). WPXY's
morning maniacs waited in the chap-
el with bated breath and a live micro-
phone, wondering whether they’d be

WILL YOU? T1he unsuspecting bride is ambushed at the door of the chapel.
We don't know if she’s more surprised by the proposal or the sight of her
boytriend in a tux.

HERE COMES THE BRIDE a1 dressed up and only one place to go: the

altar. Here's the bride being walked down the aisie by her father. _J
hosting a storybook wedding or see-  of the chapel, 1yons replies, “It obvi-
ing a live drama a la Jerry Springer  ously would’ve made for a shorter
(again, no chanting, please). broadcast that morning, but it also

“They were doing the broadcast
from inside the church and were look-
ing out the window,” Nienaber re-
calls. “Every time a car would pull up,
everyone would break into song,
thinking it was her. That happened
three or four times before they actual-
ly pulled into the parking lot.”

Hold Hands,
You Lovebirds

Here's where WPXY Marketing Di-
rector Jeff Lyons picks up the storv:
“We had a banner over the windows
so she couldn't see inside as she was
walking up to the door. They had
basically make it look like a 7
regular remote to her, and
she showed up thinking she
was going to watch some
crazy person get married.
Littledid she know shewas |
the crazy person!

“The bride-to-be and
her friend walked up, and
as soon as they opened the
front door, the groom was
standing there in his tuxe-
do. It caught her by surprise — she
took a quick step back, let out a little
shrick and covered her mouth. Right
then and there, he dropped down on
his knee and asked her, ‘Would you
please marry me today?’ She started
crying and said yes.” (We'll pause
while you dab your tears of joy.)

Crisis averted! Spezzano in the Morn-
ing heaved a collective sigh of relief and
moved directly iffto celebratory drink-
ing mode. “It worked perfectly, exact-
ly the way we wanted it to go over on
theair,” Lyons says. “From there it was
maybe half an hour, then they got mar-
ried. We had a minister already there
and a reception room set up witha cake
and decorations and a Dj. We carried
the entire ceremony over the air.”

When asked about the possibility of
the bride saying no and storming out

www.americanradiohistorv.com

Paige Nienaber

would've made for good radio drama.
At that point you may as well just
open the phone lines to people want-
ing to give their reactions, because
what do you do with that?”

Being Oblivious Pays Off

Lyons continues, “So much went
into this, and there’s the guy down on
one knee in a tuxedo with the ring and
everything else. But he had said that
she seemed to be getting closer to say-
ing yes every time he asked her about
it. This couple had been together five
years. That's longer than some mar-
riages last!”

! Lyons says audience re-
action was, as the kids like
tosay, off the hook. “We've
had people call up and ask
o if this was going to become
| anannual event,” he says.

“They still couldn’t believe
| we were able to pull it off
without her finding out,
especially with her being
such a core listener.

“Sandy Waters from the
morning show was looking at the e-
mails people were sending and said, 1
can’t believe this lady still doesn‘t
know this is her own wedding. She's
sending us stuff every day to vote on
the different categories.” We asked her
if she got the stuff she voted for, and
she said that everything the listener
thought the person should get, she got.

“We've had a lot of people say it
was so funny, and they wanted to
know if it was a real ceremony or
some kind of stunt. We told them it’s
legitimately recognized by the state of
New York, the guy was an ordained
minister, and it’s real all the way
through. If people can get married on
a bungee jump, they can get married
this way too. It was a straightforward,
official wedding — it was just a very
unusual way of getting to it.”

e . ——
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. arder To
28 36 KELLY CLARKSON The Trouble With Love Is /RCA/ 1313 633 132522 12 101/0 50 CENT In Da Chob /Shady/Aftermath/nterscope) 1572
4 @ YING YANG TWINS f/LIL' JON & THE EASTSIDE BOYZ Sait Shaker (7V7) 1308 +131 65369 5 49/5 BEYONCE' fIJAY-Z Crazy In Love (Cokumbia) 1420
‘ 35 38  JASON MRAZ You And | Both (Elektra/EEG) 1278 -115 68732 10 10/0 JUSTIN TIMBERLAKE Rock Your Body 4ive/_ 1324
47 @  KANYE WEST Theough The Wire (Roc-A-Feda/IDIMG) 1181 +312 89875 3 426 ;T:T':::B?XF;‘;:;TVV Wfb*l('ﬂ’ffz i :f:;
1 36 40 CHINGY fiSNOOP DOGG & LUDACRIS Hoiidae In (0TP/Capitol 18 222 59545 16 s | ool ,,m - el
46 Q ENRIQUE IGLESIAS f/KELIS Not In Love finterscope/ 127 +248 78127 2 s CHRISTINA AGUILERA HLIL’ KIM Can't Hold Us Down (RCA/ 1133 |
44 @ FEFE DOBSON Everything (/skand/IDJMG) 1118 +103 41837 4 822 R. KELLY (gnition (/ve/ 987 |
31 43 JCCHASEZ Some Girls (Dance With Women) Wive/ 1062 667 71811 9 930 m‘:‘ms::m?;:'m“; f:"l"’:ﬂ’ :g:
y thanti
33 44  KYLIE MINOGUE Slow /Cmr.all 1034 441 68072 7 8310 SEAN PAUL Get Busy VP antic/ w
@®  JXWON Tigsy (S0 So Detiarista) 968 +427 61378 1 4610 | yeiiy CLARNSON Mhss independent (RCA/ 93
@ 3 OO0ORS DOWN Away From The Sun (Repubsc/Unrversal) 954 +361 60305 1 65/8 FABOLOUS fITAMIA Into You (Desert Storm/Elektra/fEG) 868
45 47 SARAH MCLACHLAN Falien (Arista/ 812 3 6134 7 432 j:‘s“:: mm m &:‘"w“":""': U/E;”“’Wlm) Vg ::
. . on’t Worry tri
[Debur> THREE DAYS GRACE '(I Hate) Everything About You {/ive/ 819 +182 20011 1 7316 FOUNTAIRS OF WAYIE Stacy's Mom /5-CurvelEMC) ne
K1) 43  ALICIA KEYS You Don't Know My Name 4// 800 -606 37576 9 990 3000RS DOWN When I'm Gone (Reputiic/Unversal 875
‘1 43 50 CHRISTINA AGUILERA The Voice Within /RCA/ 799 20 48431 15 115/0 | CHINGY Right Thunr (DTPYCapitol/ 636
126 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
ot 2/15-2/21. Buliets appear on songs gaining plays or remaining flat from previous welelk r:f two songs are t:ed intotal plays?me song with the larger mcrease' in plays is Detailed station phyns's for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added Is the total number of new adds officially reported to R&R by each reporters are available on the web at
reporting station. Songs unreported as adds do not count toward overail total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week "
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number. www.ra ﬂ loandrgc_o_rgs .com.
Average Quarter Hour Persons used herein with permission from the Arbhrqn Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
| g it mities
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52 k CHR/POP TOP 50 INDICATOR
[ \"/ ¢ February 27, 2004
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY

MEC W ARMST TE LABELS) o3 A aomr  Ban i
2 € JESSICA SIMPSON With You (Columbia/ 2958  +99 69082 13 5000
4 @ LNKIN PARK Numb (Wamer Bras) - 2775  +129 62954 14 490
5 @ BRITNEY SPEARS Toxic Uive/ 2770 +246 64424 7 490
6 @ EVANESCENCE My immortal (Winduo/ 2706 +193 63524 12 5000
1 5  NICKELBACK Someday /Roadrumer/IDJMG) 2670 214 58930 22  49/0
3 6  OUTKAST The Way You Move /Arista/ 2669 23 59945 13 480
7 7 OUTKAST Hey Ya! (Arists) 2045 134 47864 19 46/0
8 8  NO DOUBT it's My Life finterscape) 1575 428 39888 17 420
12 @ SHERYL CROW The First Cut Is The Deepest /A&Minterscope) 1557  +77 35754 18 470
15 ) EAMON F* kit (1 Don't Want You Back) Wive/ 1556 +154 33138 12 410
16 @ USHER HILUDACRIS & LIL' JON Yeah /Arista/ 1537  +360 39149 5 454
9 12 3DOORS DOWN Here Without You Regubiic/Universal 1502 71 34961 29 410
17 @ HILARY DUFF Come Clean (Buena Vista/Holywood) 1479 +312 34951 5 a4
14 @ FUEL Falis On Me i/ 1470  +64 33890 13 410
10 15  BABY BASH Suga Suga /Universal 1447 161 34888 23 360
20 O MAROONS This Love (Octoneld) 1356 +298 30967 6 4577
13- 17 GOOD CHARLOTTE Hold On (Epic/ 1331 132 27006 10  39/0
11 18 SIMPLEPLAN Perfect flava/ 1321 187 30501 20 3900
19 @ TWISTA IKANYE WEST & JAMIE FOXX Slow Jamz /Atiantic/ 1293  +170 29848 7  aan
24 @  JANET JACKSON Just A Little While (Virgin/ 1191  +362 27840 3 424
18 21 BEYONCE Me, Myself And | (Columbia/ 1144 40 25380 11 35i0
25 @ SARAHCONNOR Bounce /Enic/ 1019  +232 25328 4 413
26 € LIMPBIZKIT Behind Biue Eyes (Flin/interscope) 899 +112 20490 13 370
30 @ KIMBERLEY LOCKE 8th World Wonder (Curty 778 +132 189438 6 3910
21 @  NICK CANNON Gigolo Live/ 747 +36 18075 5 3412
21 26 KELIS Mikshake (Star Trak/Arista) 677 265 13376 11 290
33 €@ BULACK EYED PEAS Hey Mama (A&M/interscape) 608  +96 14328 6 3612
2 28 DIDO White Flag (Anstal 604 220 14770 21 2400
44 €D CHINGY One Call Away DTP/Capital 591 4303 14139 3 33p
23 30 KELLY CLARKSON The Trouble With Love Is /RCA) 530 302 10672 12 2010
29 31 LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) 500 150 10213 16 2200
38 € JET Are You Gonna Be My Girl (Elektra/EEG) 488  +117 11412 4 308
28 33 CHRISTINA AGUILERA The Voice Within (RCA/ 488 201 12239 15 200
40 €D  NELLY Work it (Remix} (Fo’ ReeyUniversal 479 +118 8435 3 259
34 @ ENRIQUE IGLESIAS fIKELIS Not In Love nterscape/ 4 470 12331 3 3
41 €@ 3D0ORS DOWN Away From The Sun (Repubbc/Unversal 468 4131 10840 3 338
35 €D FEFE DOBSDN Everything Isind/0MG/ 93 419 82 4 250
39 €D JASON MRAZ You And1 Both (Elektra/EEG) 378 415 8100 11 19N
33 €@ KIDROCK Cold And Empty (Tap Dog/Atisntic/ 318 14 7688 6 240
a6 @ CASSIDY iR KELLY Hotel 4/ 339 +99 10770 2 192
2 @ SWITCHFOOT Meant To Live /Red Ink/Cokumbia) 3+ M4 5 2N
48 (@ DARKNESS ! Balieve in A Thing Called Love (Must...Destroy/Atiantic/ 297  +92 8837 2 242

wess> ) MICHELLE BRANCH T | Get Gver You Maverick/Wamer Bras) 290 +124 5795 1 23
32 44 KYLIE MINOGUE Siow [Caprto/ 20 251 7418 7 16/
31 45  ALICIA KEYS You Don't Know My Name (// 288 313 6044 8 150
48 @ ADELAYDA Not Tonight (Superkala) 266 455 4630 2 150
43 47  MURPHY LEE HJERMAINE DUPRI Wat Oa Hook Gon Be (Fo’ ReedUniversall 257 65 5088 8 120
47 48 SARAHMCLACHLAN Fallen Anista/ 224 5§ 4166 8 120

@  FIVE FOR FIGHTING 100 Years (Aware/Columbva) 223 449 S514 1 185

@  THREE DAYS GRACE ( Hate) Everything About You Wive/ 219 +22 5586 1 172

50 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 2/15 - Saturday 2/21.

© 2004 Radio & Records.

Most Added’
www.rrindicator.com
ARTSTTIE LABEL(S) A0S
HOOBASTANK The Reason (/siand//DJME) 1
BEN JELEN Come On (Maverici/Warner Bros) 10
JET Are You Gonna Be My Girl ElektrafEG) 9
MELLY Work it (Remix) fFo’ Reel/lniversal) 9
MAROON 5 This Love (Ocroner) 1
CHINGY One Calt Away [DTP/Lapitos) 17
BLINK-182 | Miss You (Geffen) 7
3 DOORS DOWN Away From The Sun (Republic/Universal) 5
FIVE FOR FIGHTING 100 Years (Aware/Cokunixs) 5
J-KWON Tipsy /So So Det/Ansta) 5
USHER fLUOACRIS & LIL* JON Yeah (Ansta/ 4
JANET JACKSON Just A Lttie Whie (Vigin/ ‘
YING YANG TWINS 0" JOK... Sait Shaker (TVT) 4
YELLOWCARD Ocean Avenue {Capitol) 4
SARAH CONNOR Bounce /Epic/ 3
KANYE WEST Through The Wire /Roc-A-Feda//0JMG) 3
JENNIFER LOPEZ f/R. KELLY Baby | Love U /Epic/ 3
Most
Increased Plays
TOTAL
PLAY
ARTIST TITLE (ABEL(S) INCREASE
JANET JACKSON Just A Littie While (Virgwy +362
USHER fLUDACRIS & LI’ JON Yeah (Arista/ +360
HWILARY DUFF Come Clean (Buena Vista/Hollywood) +312
CHINGY One Call Away (DTPCapitod +303
MAROON 5 This Love (Octoner) +298
BAITNEY SPEARS Toric (ve/ +246
SARAN CONNOR Bounce (Epic/ +232
EVANESCENCE My immortal (Wind-ug/ +193
TWASTA fIKANYE WEST & JAMIE FOXX Slow Janu idiantic/ +170
EAMON F*."k It {1 Don't Want You Back) L/ +154
KIMBERLEY LOCXE 8th World Wonder Curty +132
3 DOORS DOWN Away From The Sun RepublicUnversall  +131
LINNEIN PARK Numb Warner Bros./ +18
MICHELLE BRANCH 'T1 | Get Over You Maverici/Wamer Bros) +124
NELLY Work it (Remix) (Fo' ReedUniersalj +118
JET Are You Gonna Be My Girt ElwttraE6) +117
LIMP BIZXIT Behind Biue Eyes (Fipvinterscape/ +112
JESSICA SIMPSON With You /Cobnivg/ +98
CASSIDY fiR. KELLY Hetel 1/ +8
BLACK EYED PEAS Hey Mama (A&M/interscape/ +%
DARKNESS | Believe In A Thing... Must...Destroy/Atlantic) +92
JKWON Tipsy (So So Det/Arsstal +90
YING YANG TWINS LI’ JOM... Sait Shaker (7V7) +87
SHERYL CROW The Frst Cut Is The Deepest (4&M/nterscope) +77
HOOBASTANK The Reason //stand/10./MG/ +72
ENRIQUE IGLESIAS fXELIS Not in Love finterscape/ +70
FUEL Falts On Me /Epic/ +84
BUINK-182 | Miss You (Geffen/ +59
ADELAYDA Not Tonight (Superkals/ +55

FIVE FOR FIGHTING 100 Years (Aware/Columival

+49
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Columbus, GA is a market that is
half black and half white, so it's diffi-
cult to get a pulse on what makes
people tick musically. WCGQ (The Q
107.3) is a straight-down-the-middle
mainstream CHR. Currently, our pow-
ers include Baby Bash’s “Suga, Suga,”
Jessica Simpson’s “With You™ and
Linkin® Park’s “Numb.” Things like
Ludacris’ “Stand Up” request well at night, and
Five For Fighting’s “100 Years™ dominates day-
time calls. ® As you can see, The Q serves a
wide variety of musical tastes. That's what CHR/
Pop is all about — the best of everything — and
| think we do it well. Balance is the key for The
Q, and it's been tough finding pure pop titles over
the past 12 months with the dominance of rock
and hip-hop titles from the record labels. ® We need more reieases
like Michelle Branch’s “Are You Happy Now,” Christina Aguilera’s
“Fighter” and Stacie Orrico's “(There’s Got to Be) More to Life” to help
balance our playlist.

Bob Quick
PD, WCGQICqumbus_. GA

OutKast finally topple from the pin-
nacle of R&R's CHR/Pop chart,

as Jessica Simpson’s “With You” (Co-
lumbia) surges 2-1°. “The Way You
Move” (Arista) drops 1-2°, and Britney
Spears slides up 4-3* with “Toxic”
(Jive) ... Evanescence crack the top
five as “My Immortal® (Wind-up) rises
7-5* ... Usher featuring Ludacris &
Lil Jon break into the top 10: “Yeah” (Arista) climbs 12-8* and picks
up Most Increased Plays honors, with an additional 929 plays. It
edges out Eamon's “F**k It” (Jive), which goes up 10-9* ... Maroon
5’s “This Love” {(Octone/J) rockets 20-15°, and Hilary Duff jumps 21-
18* with “Come Clean” (Buena Vista/Hollywood) ... Chingy's “One
Call Away” (DTP/Capitol) rings up a 32-25* move, followed by Nelly's
“Work It (Remix)” (Fo' Reel/Universal), which hikes up 30-26" ...
Jumps in the 30s: Black Eyed Peas’ “Hey Mama” (A&M/interscope)
goes 39-31°, Jet's “Are You Gonna Be My Girl” (Elektra/EEG) vaults
42-32*, Cassidy featuring R. Kelly's “Hotel” (J) climbs 40-34", and
Kanye West's “Through the Wire” (Roc-A-Fella/IDJMG) races 47-39*
... Blink-182 score Most Added, with 45 adds for “| Miss You” (Geffen)
... Chart debuts this week come from J-Kwon, 3 Doors Down and
Three Days Grace.

— Koith Bermaa, Associate Radie Editer

—1
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armist: Blink-182
weeL: Geffen

8y MIKE TRIAS/ ASSOCIATE EDITOR

ark Hoppus (vocals, bass), Tom De-
longe (vocals. guitar) and Travis
Barker (drums), otherwise known as San
Diego-based Blink-182, have built quite a
reputation for themselves since they
formed the band in 1993. They released
their first album, Chesire Cat, on an inde-
pendent label, and 1997's Dude Ranch was
their major-label debut. Blink-182 quickiy
began building a following through their
immature antics, the most famous of which
is their penchant for performing naked.
Their 1999 album Enema of the State is
the one that really put the trio on the mu-
sical map, spawning such hits as “What's
My Age Again,” “All the Small Things™ and
“Adam’s Song.” However, real life has be-
gun to catch up with the boys who, in the
eyes of many. were eternally young mis-
fits. All three members have become fa-
thers of young children, and Hoppus has
already entered his 30s with the other two
not far behind. Perhaps their maturation
has even carried over into their music.
“I Miss You,” Blink-182's second single
from their self-titled new album, is a good

place to start when examining possible ,
change in the group’s music. The song -

flows at a midtempo pace, but it runs at
the speed of a turtle compared to most of
their other hits. The instrumentation of “I
Miss You” also qualifies it as a Blink-182
love ballad. While most of their songs fea-
ture frantic electric guitars and racing
drums, the soundscape of “l Miss You”
comprises slow melodic string lines, key-
boards and acoustic guitars, all on top of
a steady beat. However, radio is not shy-
ing away from Blink-182's softer side: “I
Miss You” counts WHTZ/New York and
WXKS/Boston — who have both added the
song to their regular rotation — among its
early believers.
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While the instrumental of “I Miss You”
is out of the ordinary for the boys, the lyr-
ics of the song bring us back to the Blink-
182 we know and love. “Don't waste your
time on me/You're already the voice in-
side my head” goes the catchy hook, while
background vocals respond with the con-
tradictory line “I miss you” in a lower oc-
tave. They also refer to a long-lost love as
“The angel from my nightmare/The
shadow in the background of the
morgue.” And then there’s the imagery
painted by my personal favorite lyric.
“And as | stared I counted/Webs from all
the spiders/Catching things and eating
their insides.”

Though Blink-182 ponder whether or
not to call a former love just to “hear her
voice of treason,” the video for “I Miss You”
depicts the leading ladies not as heartless.
heart-stomping wenches, but more like
ghosts of loves lost to tragedy. Filmed by
Swedish director Jonas Akerlund (the ge-
nius hehind the videos for Prodigy’s
“Smack My Bitch Up” and Christina
Aguilera’s “Beautiful”). the gothic clip
takes place in a haunted house. Blink-182
make a 180-degree turn when it comes to
their choice of costumes, dressing in suits
from the 1920s to match the time period
of the piece. They perform in the haunted
house while different vignettes involving
women unfold in and around it. Despite
the different feel of “] Miss You” compared
to their other videos, the band’s inclusion
of two girls who make out in the clip (com-
plete with excessive tongue action) re-
minds the viewer that, at its core, the
video is classic Blink-182.

REFRENCES:

¥ y + WK

KNIX

& Fum Dobble dhead Dolls

TOLL-FREE 800-7-COYOTE

726 9683

coyotepromotions
e co

www.americanradiohistorv.com

DIFFERENT PRODUCTS!

\8905 60 2 Roll - Brinkware - T-Shirts - Pormanent Signago & Postors - Pest Carls - Fans - Poriches - Scratch-Oi Cants - Umirella;
. OFFERING OVER 25,000



www.americanradiohistory.com

s forl S CHR/POP. -

el 4
\/
o February 27, 2004
 a . N . ™
America’s Best Testing CHR/Pop Songs 12 + New & Active
TE THE USIC For The Week Ending 2/27/04
sawssealzl MEDI ABASE _,
| Women Women Women | | ROONEY 'm Shakin' (Geffer)
Adtist Title (Label) TW LW Familiarity Burn 12417 18-24 25-34 | | Total Plays: 725, Total Stations: 65, Adds: 4
l MAROON 5 This Love (Ocronel) L 428 - 1% %% 437 4u an
EVANESCENCE My kmmostal /Wind ug/ ) 423 402 M% 1T% 437 423 43 KID ROCK Cold And Empty (Tap Dog/Atiantic/
| LINKIN PARK Numb (#.arner Bros.) 411 408  93% 1% 412 418 395 Total Plays: 703, Total Stations: 50, Adds: 1
i JESSICA SIMPSON With You (Cokambia/ 406 605 98% 28% 425 411 419
‘ KELLY CLARKSON The Trouble With Love Is (4L, 3 2% 20% 395 418 408 .
l‘ GOOD CHARLOTTE Hold On /£ /“ n— ::: 3 :; :s% 7% 4N 3 s: goz | | TARENESS | Bative o A Thing Cofle Love (husy../ st Aot
‘ bl ' - d A Total Plays: 581, Total Stations: 63, Adds: 17
BRITNEY SPEARS Toxic Uive/ 390 388 88% 25% 492 397 3N
FUEL Falls On Me (Epic/ 390 385 % 15% 383 401 420
3 DOORS DOWN Here Without You /Rapubiic/Universal) 389 393 9T% M% 378 384 419 CLAY AIKEN The Way (RCA/
| SIMPLE PLAN Perfect Lava/ 387 388 95% 42% 420 375 385 Total Plays: 576, Total Stations: 52, Adds: 8
3 NICKELBACK Someday (Roadrunner/l0/MG/ 386 395 %% 37% 389 385 396
HILARY DUFF Come Clean Buens Fist. 7 385 363 81% 1% 400 388 378
_ s HOOBASTANK The Reason (sand/0/MG/
OVTKAST Hey Yal /Arista/ . 384 383 9%% 55% 361 374 AN Total Pays: 522, Tota Stations: 62, Adds. 27
OUTKAST The Way You Move /Ansta/ 384 378 9%% 3% 359 34 423 =y S
_ USHER HLUDACRIS & LI’ JON Yeah /Arista/ 34 372 1% 1% 392 382 3M
‘ 1 SHERYL CROW The First Cut ls The Deepest /A8M/nterscape) 370 369 83% 1% 358 370 401 FIVE FOR FIGHTING 100 Years (Aware/Cokumiva)
DIDO White Flag (Arista/ 388 384 8%% % 387 369 357 Total Plays: 488, Total Stations: 46, Adds: 11
NO DOUBT I's My Life interscape/ 358 387 99% S1% 339 33 390
| i
. SARAN CONNOR Bounce (Epic/ 356 - 55% 14% 38 338 161 _
‘. ! EAMON F**k 1t Don't Want You Back) Wive/ 353 - 8% 3% 38 348 330 rmm:g;&m o e
‘ LUDACRIS {/SHAWNNA Stand Up (Def Jom SouthI0/MG/ 339 329 93% 4% 342 342 348 i -
; BABY BASH Suga Suga (Unversal 338 342 W% 56% 347 331 345
. ] TWISTA {IANYE WEST & JAMIE FOXX Slow Jarmu (Atéantic/ 331 328 1% 2% 358 33 3 KATY ROSE Overdrive V2
il JC CHASEZ Some Girts (Dance With Women) Lfive/ 326 337 1B% 2% 338 325 33 Total Plays: 441, Total Stations: 43, Adds: 4
1 BEYONCE' Me. Myself And | (Cokmbia/ 325 311 2% 3% 34 32 1
MURPHY LEE fIJERMAINE DUPR) Wat Da Hook Gon Be (Fo’ Reedlniversa) 325 325 68% 28% 383 328 337 ,
o JARET JACKSON Just A Litte Wi (Vi M - % 1% 38 288 37 m‘m‘l cols sl 8
(4 KELIS Milkshake (Star Trak/Arista) 313 310 s8%  S8% 329 305 313 e P
NICK CANNON Gigolo Lfve/ 316 307 1% 3% 34 3 3
! Total sample size is 556 respondents. Total average tavorabilty estimates are based on a scake of 1-5. (1=disiike very much. 5 x fike very much). Total tamitiaeity | | LASGO Alone /Robbws)
| represents the percentage of respondents who recognized the song. Tetal berm represents the number of respondents who said they are tired of hearing the song. Total Plays: 386, Total Stations: 12, Adds: 1
Songs must have 40% familiarity 10 appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed. they can
Lake the music test based on the format/music preference. RateTheMusic.com results are not meant 1o repiace caliout research. The results are Intended to show
opinions of participants on the the Intemet only. Rate TheMusic is  regrstered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations Songs ranked by total plays
By calling 818-377-5308. RatsToeMusic.com data is provided by Mediabase Ressarch, 3 division of Promiers Radio Networts, JAS )
H
\
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THE UBIQUITOUS DUFF rere's pop princess Hitary Dutt being surprised backstage at the |
Universal Amphitheatre in Los Angeles with a big, heavy plaque certifying her album Metamorphosis
with tnple-platinum sales. Seen here are (I-r) Hollywood Records Regional Promotion Director Jetf

Marks and VP/Pop Promotion Scot Finck. Duff and Hollywood Records St. VP/Promotion Justin '

Fontaine and VP/Sales Curt Eddy.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all pictured

BOOB-GATE SPREADS TO PITTSBURGH we don' want to know how they managed to and send them to:

convince WKST/Pittsburgh morning co-host Big Bob to pose for this billboard, and we're scared of i
how happy he looks in ﬂ,?ar Ieathe’:,gwtfir. . i R&R, c/0 Keith Berman: kberman@radioandrecords.com
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 DONTAY THOMPSON

dthompson@radioandrecords.com

DanceStar USA

5T

February 27, 2004 RaR ® 55

CHRIRHYTHMIC _______

Big names gather in Miami for dance music awards

‘V ill dance music ever get the recognition that it de-
serves? That is the mission of Ben Turner, Creative
Director of DanceStar Worldwide, an organization
dedicated to bringing the genre of dance music to the
forefront of American pop culture by extending the
DanceStar brand through the company’s annual
awards show, DanceStar USA; its new publication,
DanceStar magazine; and the DanceStar CD compila-
tion. The company also recently partnered with satel-
lite radio.companies Sirius and XM to work on their

dance music outlets.

DanceStar founder/
CEO Andy Ruffelt built
DanceStar’s foundation
in London via the World
Dance Music Awands in
2000, and he later devel-
oped DanceStar USA,
which made its debut in
2002 in Miami at the Jack-
ie Gleason Theater. “Basi-

Ben Turner

One of the first steps
toward making Dance-
Star USA a more main-
stream event was tapping
Carmen Elektra as host of
this year’s event. Star of
MTV’s Til Death Do Us
4 Part and former star of
Baywatch, Elektra will
take to the stage along

cally, what we’re trying to with a host of other A-list
dohere is to grow dance music out - celebrities. “It's the only way we can
of the underground into main- help take dance away from being
stream television and all those relat-  just an event-based culture,” says

ed areas,” says Turner.

Since its debut, DanceStar USA
has taken off, and it has become the
premier event in Miami during the
Winter Music Conference.

The Big Show

This year’s show, which takes
place March 9 at Bayfront Park, will
be much bigger then the show
DanceStar produced in 2003. “The
first year we were at the Jackie Glea-
son, and last year we were on Ocean
Drive,” says Turner. “This year s site
is perfect, because you have a ready-
built amphitheater there, which
helps us make this show happen
more effectively and efficiently.”

One of the goals that Ruffell and
Tumner set for DanceStar USA in
2004 was to produce a show that
was more television-friendly, more
appealing to mainstream America,
and that also showed the continued
growth of electronic music in Amer-
ica by getting credible artists to sup-
port the show.

“We leamed so much from last
vear’s show,” says Turner. “We had
P. Diddy playing live, we had Paul
Qakenfold’s first live performance
on television. But, at the end of the
day, we know that, to develop this
show, we have to bring in more
mainstream and credible names.”

e

Tumner.

“This is an incredible way of let-
ting the world know about Ameri-
can dance music, and we're very
proud of that. For instance, in the
U.K. they are more interested in
DanceStar USA than they are in the
British dance music awards. | think
it goes back to the world’s fascina-
tion with America.”

Hollywood Names

“What we've managed todo with
DanceStar is bring in Hollywood
names such as P. Diddy, Juliette
Lewis and Lenny Kravitz,” Tumer
continues. “That makes the whole
thing appear more glamorous.
There’s a real Hollywood feel to
what we do. A lot of people picked
up on the fact that DJs are getting
awards from Hollywood film stars.
That's incredible. Who would have
ever thought of that 10 years ago?

“Dance music has always need-
ed an angle or a way of getting this
music on to TV. What we’ve man-
aged to do is find a way of making
this genre of music translate to tele-
vision, and that is the key to our suc-
cess.” o
Last year ‘s show was broadcast in
54 countries around the world, and
Turner hopes to make DanceStar
USA as big as other American mu-

sic awards shows. “We have abso-
lutely the biggest ambitions in the
world,” he says. “We want to be up
there with the Grammys.

“We believe that this culture will
eventually be there, but we have to
grow with it. We can’t outgrow the
genre of music. We believe that
we're growing this music in Ameri-
ca, and we need the labels to rally
around what we do and to help this
whole thing develop.”

The Nominees

DanceStar nominees are deter-
mined by an executive committee
made up of some of the key figures
in the dance music scene, such as
artist managers, label heads, jour-
nalists and general industry players.
From there, the winners are chosen
by the public via DanceStar’s web-
site at www.dancestar.com.

Since its debut two years ago,
DanceStar USA has added more
categories to the show to reflect the
continued growth of electronic mu-
sic in America. A total of 25 awards
will be presented at this year’s
show, including those in the new
categories of Best Use of Music in
a TV Show, Best Movie Soundtrack
and Best Use of Music ina Comput-
er Game.

presenting an award at last year's show.

STARS SHINE AT DANCESTAR A varsety of celebrities attended iast
year’s DanceStar USA event to show their support for the dance music genre.
DanceStar USA 2004 is expected to be even more star-studded, with a slew of
A-list celebrities joining host Carmen Elektra. Pictured here is P Diddy

era are among the artists nominat-
ed for Best Chart Act.

Beyoncé, Timberlake and Aguil-
era are also nominated in the Best
Remix category. OutKast are nomi-
nated for Best Album for Speaker-
boxxx/The Love Below. Other artists in
that category are Basement Jaxx for
Kish Kash, BT for Emotional Technolo-
8V, The Crystal Method for Legion of
Boom and Paul Van Dyk for Reflec-
tions.

Van Dyk got a total of five nomi-
nations, including Best Internation-
al D} and Best Use of Music in a
Commercial, as a result of the glo-
bal television campaign for Motor-
ola.

Receiving the award for Qut-
standing Contribution to Dance
Music will be dance music legend
Moby. “I am proud and honored to
be accorded this recognition by
DanceStar and the electronic music
industry in America,” he said. “1
understand this is the most presti-
gious award at the annual event,
and that means a lot to me. I've been
involved in dance music since 1984
— almost 20 years — and it’s great
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“That you can get a new Pharrell
Williams track mixed by Jason Nev-
ins on a computer game is incredi-
ble,” says Tumner. “It just shows that
this music is hitting that young de-
mographic. These are amazing de-
velopments for this music.

“The most important thing that
DanceStar is showing America is
how far this music is penetrating
and how much it is seeping into the
mainstream. It's important to have
these new categories to really dis-
play that.”

With more and more artists rely-
ing on electronic music in remixes,
the interesting thing about this
year’s nominees is that they come
not only from the pop and R&B
genres, but from hip-hop as well. Be-
yoncé, Justin Timberlake, Kelis, Out-
Kast, P. Diddy and Christina Aguil-

that there is finally a TV event like
DanceStar USA showcasing the mu-
sic’s continued development.”

Building The
DanceStar Brand

“We are trying to develop other
ways for DanceStar to exist as a
brand throughout the year so we
don’t disappear in March,” says
Tumer. “We want to create a brand
that means something to the Amer-
ican dance misic industry all year.”

To do so, the company plans to
release the first publication dedicat-
ed solely to the dance music indus-
try. It will cover issues important to
the genre on a global level and also
contain everything you need to
know about DanceStar USA, in-
cluding interviews with the nomi-
nated artists.

www.americanradiohistorv.com

“We have this great relationship
with Borders,” says Turner. “From
March 1 until April 1 there will be
60,000 copies of DanceStar magazine
placed in the 100 leading Borders
stores for electronic music, which
covers every territory in America.
The magazine is free. We'll have in-
terviews with BT, Basement Jaxx,
The Crystal Method and Moby.
There are also full pages on Dance
radio in America.”

Prior to, during and after the Win-
ter Music Conference, which is be-
ing held March 6-10 in Miami,
DanceStar has set its sights on dom-
inating television, radio and print
with its brand.

“There will be 20,000 copies of
the magazine distributed for the
conference,” Turner says. “Dance-
Star is now the only event at Win-
ter Music Conference where the
major DJs come together for four
hours.

“We kind of pride ourselves on
the fact that we’ve managed to bring
the East and West Coasts together.
Now we’re bringing the internation-
al community together. It's pretty
amazing how we've developed in
the last two years.”

Selling Records

DanceStar will also-extend its
brand by teaming with dance mu-
sic label Ultra Records to produce a
CD compilation. “One of the most
important things for DanceStar is to
sell records for the music industry,”
says Turner. “We all need to find
ways of boosting sales.

“For instance, the Borders
Award for Best New Artist Album
is linked to the magazine being
placed in Borders. The Best New
Artist category features such new
artists as AudioBullys, FannyPack,
Goldfrapp, Hybrid, The Postal
Service, The Rapture — these
kinds of artists.

“Borders is actually going to buy
more product from those labels be-
cause the bands are nominated for
DanceStar awards. If we can help
sell these artists and sell more
records, and if we can help people
discover new dance music, then we
are doing our job.”
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