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Triple As 'Breathe' Heavily 
Melissa Etheridge ascends to the top spot on R&R's Triple 

A chart this week with 

"Breathe" (Island/ 

IDJMG). the first 

single from her album 

Lucky. The song is 

headed toward the top 

10 at Hot AC as well. 

Etheridge just 

celebrated her 15th 

year recording 

for Island. 
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A Country Divided 
As the Country Radio Broadcasters gather in Nashville this 

week. many issues are on the table. including the topic of 

this year's R&R Country special: the widening gender gap 

and the dichotomy of a female audience and male music. Also 

included are R&R's annual Readers' Poll and the Country 

Music DJ Hall of Fame Class of 2004. The special begins on 

the next page. 

Whether it's a record -breaking run at radio, a record -breaking tour, a record -breaking CMT special, 

or record- breaking CD sales, two words say it all... 

The multi -week #1 smash "A meri can S o I d i e r" 
From Country's best- selling album S H O C K' N Y'A L L 

Voted in R &R'S 2004 Readers Poll: 
Best Performer 
Best Album 

Best Male Vocalist 

'. 
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We Believe in Toby Keith! 

tobykeith.com 

dreamworksnashyj Ile .coni 

co 2004 DreamWorks Records Nashville 
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GOING FOR ADDS 
THIS WEEK AT AC 

AND NOT AC 

Early Adds: 

WLTW /New York 
KOST /Los Angeles 
KVI L/Da lias 
WMJX /Boston 

A LK/PtQbog u&j. 
KQXTíSan Antonio 
WWLI /Providence 
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I N S I D E 

FEWER SPOTS MEAN 
MORE MONEY 
Consultant Walter Sabo makes a strong 

argument in this week's Management/ 

Marketing/Sales section that cutting 

spotloads allows stations to raise rates and, 

ultimately. earn more. Cherry Creek Radio 

Exec. VP/Director of Sales Dan Bitting: 
encourages sales managers to help small - 

market sellers operate without fear in order 

to maximize results: he also shares what he 

looks for in prospective salespeople. Also: 

Charles Warner on why knocking the 

competition in sales presentations is bad 

business. MIW research findings and more. 

Pages 8 -11 

THE DAVIS FILE 
New KHKS/Dai as PD Patrick Davis is the 

subject of this week's CHRJPop column. In 

addition to his personal preferences. read 

about his vision for the legendary Clear 

Channel station. Davis' rich history with Kidd 

Kraddick in the Morning makes him uniquely 

qualified for this major -market challenge. 

Page 28 

NUMBER ONES 

CHR/POP 

JESSICA SIMPSON With You (Cdumbal 

CHR;AHYTHMIC 
USHER UIUOACRW... Yeah (Arista) 

URBAN 

USHER t&IIDACRIS... Yeah (Asta) 

URBAN AC 

RUBEN STUDDARD Sorry 2004 (J) 

COUNTRY 
POSY SEAN American Solder (DreamWorks) 

AC 

JOSH GROBAN you Rene Me Up r 31 Repose) 

HOT AC 

S COORS DOWN Hone Without You (RepuafAnk*Y) 

SMOOTH JAll 
IOM WATERS The Ride (Shanacmel 

ROCK 

MCKEELBACN figured You Out (Roadrunner/CAC) 

ACTIVE ROCK 

ISCSELIACS Figured You Out (Roadrunner/WW1 

ALTERNATIVE 

NIMBUS Mevalomanuc (fpe) 

TRIPLE A 

MELISSA ETHERIDGE Breathe (ISWW1LUMGI 

CHRISTIAN AC 

MATTHEW WEST More (Urxrersal Soo fNEMI CMG) 

CHUM CIM 
JEREMY CAMP Rpht Hem (MCI 

CHRISTIAN ROCK 

FALLING UP Broken Heat (BEC) 

CHRISTI/4M NISPO 

STEWS C. CHAPMAN Moment Made For (Sparrow) 

SMASH CONTEMPORARY 

CHAYANNE Conarle E l Alma 1Soar Oacos) 

MANI 
W IGUE La Negra Tomas« (EMI LAM 

REGIONAL MEXICAN 
MONTEZ DE DURANGO Lagrimas De CnstW (Den) 

MANUELLE Tengo Ganas (Sony Dacus) 
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R&R, Live365 Team For GFA Radio 

R &R and Live365, the largest Internet radio network. have 
formed a strategic partnership that will provide new opportunities 
to expose radio programmers to new 
music releases. Developed exclu- 
sively for today's multitasking ra- 
dio programmer, R&R Going for 
Adds Radio, powered by Live365, 
c nsisls of six unique Internet ra- 
dio stations that combine new 
music releases, as introduced by 
R &R format editors and top -market radio programmers profiled 
as "Guest EJs." 

The new outlets will feature CHR /Pop, CHR /Rhythmic, Ur- 
ban, Rock, Alternative and I atin formats, with the last presented 

SPA RAINS See Pap n 

Content Issues At Forefront Of Talk Radio Seminar 
Top talk talent discuss state of the industry; 
Wallace gets lifetime achievement award 

10MNENMe ce am 

WASHINGTON,DC -A 
legendary newsman and 
some of the media industry's 
brightest new stars joined 
one of the nation's most 
influential senators at the 
ninth annual R&R Talk Ra- 
dio Seminar hen last week, 
as top names from the News 
and Talk radio fumets gath- 
ered from Feb. 26-28 to dis- 
cuss the state of the industry 
and its challenges in an in- 
creasingly jittery environ- 
ment 

One of the hottest issues 
facing broadcasters is inde- 
cency on the airwaves, and 
longtime big -media critic 
Sen. John McCain said he 

believes media consolida- 
tion exacerbates the prob- 

lem. During his exclusive 
TRS interview on Feb. 27 
with ABC World News To- 

night anchor Peter Jennings, 
McCain said that while he 
doesn't believe consolida- 
tion tion in radio necessarily 
causes more indecent pm- 
gramming, ownership c n- 
centration may worsen the 
problem. 

"If a company has 1,200 

stations, and many of those 
stations carry the same pm- 
gramming, that is going to 
exaggerate the problem," he 

said. McCain said that 
while setting-indecency 
standards is hard because 
society's attitudes about ob- 
scenity change over time, 
he believes the issue is an 
important one. "Sometimes 

TNS See PSIS 22 

Pictured. top row: RBA News/Talk/Sports Editor Al Peterson and Publisher/CEO 

Erica Farber flank CBS News vet and 2004 N/T Lifetime Achievement Award winner 

Mike Wallace. Fos News' ropy Snow addresses the crowd Bottom row. Sen John 
McCain (h has a laugh with ABC News' Peter Jennings: Premiere Radio Networks' 

Matt Drudge delvers his keynote speech 

Hogan Testifies 
On Indecency; CC 

Suspends Stern 
Just days after its surprise 

firing of former WXTB/ 
Tampa -based morning host 

Bubba The Love 
Sponge, Clear 
Channel an- 
nounced that it 
was suspending 
The Howard Stern 
Show in six mar- 
kets due to con- 
cerns about the 
program's con- 
tent. The move 

came just hours after Clear 
Channel announced plans to 
set stricter standards for con- 
tent on its stations and just one 
day before Clear Channel Ra- 
dio CEO John Hogan testified 
on broadcast indecency on 
Capitol Hill. 

Clear Channel late on Feb. 25 

announced that it had put on 
indefinite hold the airing of the 
syndicated Stern shuns by any 

INDECENCY See Paget 

Malian 

R 
Il 

LL J ALL 
Exploring The Gender Gap 
The dichotomy of a female audience and 
male music 
IN Clank YY 
HO Assoc. Gamy Eau 
akvradaxM__Mb am 

More than a year has 
passed since Terri Clark's "I 
Just Wanna Be Mad" spent 
a week atop the R&R Coun- 
try top 50. The date was 
Feb. 11, 211«3, and that was 
the last time a female artist 
or group reached that pres- 
tigious position. Prior to 
Clark's hit, March 26, 2002 
was the magic date for 
Martina McBridé s chart - 
topper "Blessed." In short, 
by the time we reach the 
end of this month, country 
music likely will have seen 
only one No. 1 from a worn- 
an to the past two years See Page 45 

Astute chart watchers 
know that too much em- 
phasis is often placed on the 
peak position, but this phe- 
nomenon is hardly the re- 
sult of barely missed oppor- 
tunities. Of the top 25 most 
heard songs in 2003, Clark's 
entry was the sole female 
representative. In the top 50, 

only six songs featured fe- 
male voices. 

Not only is the paucity of 
high charting female artists 
astounding dng in light of the re- 
cent airplay and cash -regis- 
ter successes of superstars 
including Shania Twain, 
Faith Hill and The Dixie 

WMG Sale Closes, 
Cuts Commence 
b Prot Ilenele 
HoR 

Following Monday's an- 
nouncement that the purchase 
of Warner Music 
Group by his in- 
vestment gruel 
was complete, 
WMG Chair - 
man/CEO Edgar 
Bronfman Jr. immediately set 
about restructuring the label 
group, with a 20% reduction in 
global staff expected in the 
coning month. 

"It is of the utmost impor- 
tance that we make the neces- 
sary changes as quickly as pos- 
sible so that Warner Music 
Group can begin to move 
ahead with increased strength 
and confidence as a more com- 
petitive, agile and efficient or- 
ganization," Bmnfman wrote to 
employees in a memo obtained 
by RW& 

The 52.6 billion transaction es- 

tablishes WMG as the world's 

PIS See Page 13 

Coming next week: CHR Spring New -Music Preview! 
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STONE COLD LOCK FOR MID -MORNINGS 

-- - - - 

WINNING RATINGS . 
'::: 

.7. q a ,..:. 'NNÑ . . 
. , . .:N '" KHHO Seattle UP 134% : ,._ .. :r:. 1 -, 

, ..__ . , , . .t;l h . . . . : : 

.... 
,.. _:. 4t .. ' t. 
. ,, 

.., 

: - '222 .. 

WDAE Tampa UP 13% 

KTKR San Antonio UP 49% 

KZNS Salt Lake City UP 260% 

WQTM Orlando UP 50% 

WXXA Louisville UP 350% 

WEEKDAY MORNINGS 8AM -12PM ET; 5AM -9AM PT 

or more information on how to be part of this winning team. call 818.461.8234 
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January Radio Revenue Flat 
Fries says ad sales will grow as the year progresses 
It JMI bow 
P& f,KM.tf01Or 
grxwuawvrKam cam 

The RAB reported this week that radio revenue for the first month of 
2004 was unchanged across both local and national markets when com- 

pared to January 2003.1t was the first time that national sales had not shown 

a year-to -year improvement for any given month in at least two years. 

"TM revenue results indicate the beginning of a leveling -out for radio," 

RAB President /CEO Gary Fries said. "As we move past the first quarter, 

radio ad sales will move beyond the current stalled economy and experi- 

ence growth as we progress through the year." 

Many analysts have predicted a strong 2004 for radio sales - as much 

as 8%-9% better than last year - due to expectations for an improved 
economy and election -year business. However, local sales have shown 
growth on a year-to-year basis only three of the past nine months. In that 

period, no month has been more than 2".. ahead of the previous year. 

In January 2(11)3 radio improved 300 in local business and a whopping 
20' . in national dollars over January 2002. That national increase was the 

single biggest year- to-year advance of any month in 2003. Compared to 

January 2001, January 2002 was 1 "" ahead in local dollars and 2% better 

in national advertising revenue. 

Nosti -Cambo Rejoins SBS /Miami 
Jackie Nosti -Cambo has been 

named VP /GM for Spanish Broad- 

casting System's Miami radio clus- 

ter, which comprises Spanish Old- 
ies WCMQ -FM (Clasica 92.31, 

Spanish AC WRMA -FM (Romance 

106.7) and Tropical WXDJ -FM (El 

lot 953). She replaces Maria Elena 

liana, who exited the company to 

pursue other career opportunities. 

Since 2000 Nosti -Cambo has 

been overseeing SBS's Puerto Rico 

radio cluster. Prior to that she was 

with Sin /Miami as NSM. 

"Jackie's experience in the Miami 

market and overall knowledge of 
Spanish radio make her the perfect 

candidate for this position," SBS 

President /CEO Raul Alarcon said. 

"We look forward to her steward- 

ship of our Miami duster, as well as 

her continued oversight of our 
Puerto Rico dusts." 

NostiCambo said, "l am thrilled 
about the opportutity to return to the 

Miami cluster of stations, which I was 

part of for eight successful years. 

These are a string collection of radio 

stations, and I look forward to help- 
ing them reach their fullest potsniaL" 

Flaherty Programs KCPX /S.L.C. 
Ellen Flaherty has been 

appointed to the vacant PD 

position at Alternative 
KCPX/Salt Lake City. 
Flaherty was PD of Alter- 
native KTEG /Albuquer- 
que until August 2003. 

KCPX had been without a 

Pb since the middle of Feb- 

ruary, when Ian McCain 
departed. 

"We're going to be doing 

a perceptual to see exactly where 

Flaherty 

we need to go," Flaherty 
told R&R. "Once that's 
done we'll steer accord- 
ingly. Our target will stay 

the same. We just want to 

make sure that we touch 
them in the way they want 
to be touched." 

Meanwhile, KCPX Promo- 

tion Director /middayer 
Brandon Pappas has added 

MD duties He has been with 
the station for more than two years. 

CC /Norfolk Turns On New `Lite' 
Clear Channel /Norfolk on Monday flipped Urban WBHH (92.1 The 

Beall and Smooth Jazz WJCD (CD 107.7) to a Soft AC simulcast under 

the new moniker'The New Lite FM." There's no word yet as to who will 
program the pair. WBHH has been without a programmer since PD Heart 

Attack exited last fall and OM Daisy Davis left earlier this year. 

"The Hampton Roads radio market has been without a Soft AC station 

for several years, and by combining the signals of 92.1, which favors the 

south, and 107.7, which favors the north and west, we feel we can cover 

the majority of the market with a great new choice for adults 2 +51," Clear 

Channel / Norfolk VP /Market Manager Reggie Jordan said. "The New tile 
FM will feature soft rock favorites from the '60s through today and won't 

be limited to just a couple of decades, which is the case with most radio 
stations in the market." 

The New Lite FM will air The loon Teti Morning Slane in morning drive. 

WBHH previously broadcast Tile Doug Banks Show, which has moved to 

Urban clustermate WOW! to replace The Supreme Tom,. 

EVERYTHING SHE TOUCHES IS GOLDENBMI President CEO 

Frances Preston was honored last month with the 2004 Golden Mike Award 

presented to her by the Broadcasters' Foundation in recognition of her generous 

and long-standing contributions to the musc industry The black -be gala whxh 

was held at New York's prestigious Plaza Hotel. featured salutes to Preston by 

Isaac Hayes. Michael Bolton. Clive Dam. Eddie Fritts and Jim Yager and was 

MC d by cony Malara. Seen here are (1 -r1 Broadcasters' Foundation Chairman 

Fes( Lombardo. Preston and Broadcasters Foundation President Gordon 

Motto 

Allan New WOMC /Detroit PD 
Steve Allan has been named PD 

of Infinity's heritage Oldies 
WOMC /Detroit. He succeeds 

David Smith, who exited in fall 
2003 after a brief stint as PD. 
WVMV /Detroit PD Tom Sleeker 

had been programming WOMC in 

the interim. 
Allan was PD of Clear Channel's 

Oldies WBIG /Washington from 
that station's flip from Smooth Jazz 

WJZE in the early '90s until Sep- 

tember 2003. He was also PD of AC 
WASH /Washington from October 
1999 until July 2003, when he was 

relieved of those duties and later 

replaced by Bill Hess. 

Allan told R &R. "This is a 

fabulous operation, and we have 

one of the best morning shows in 
America in Dick Purtan. WOMC 
is a legendary radio station. I'm 
psyched and thrilled to be here." 
When asked how he was able to 

land programming duties at 
WOMC, Allan said, "The gig be- 

came open, and )GM) Steve 
Schram and I had some conversa- 
tions. And here I am." 

No major changes are expected 

for WOMC. "I think the station has 

a lot of upside," Allan said. "It has 

huge curne. We're just looking to 

grow the puppy." Before signing on 

WBIG Allan served as PD of WOOS/ 

Boston. He has also recently served 

as a guest Oldies columnist for 
R &R. 

LETTER TO 11E EDITOR 

Radio Industry Should Define 
Its Own Indecency Standards 

Zeo Radio Networks President 
Scott Thomas issued this state- 
ment last week in response to the 
government clampdown on broad- 
cast indecency 

The recent uproar over broadcast 
indecency has caused a great 
many people to react in many 
ways. Though blatantly indecent 
material has escaped enforcers for 

years. it took a Super Bowl stunt to 

-shock- America into this new FCC - 

driven furor Our entire industry is 

now walling on eggshells because 
of the massive enforcement efforts 
being mounted and the sudden 
pudic awareness of the word -in- 

Though I can appreciate the new 

public consciousness. I cannot 
personally support the current 
snowball or knee -perk reactions and 
proposed legislation. This is an im- 

portant topic. one of amazing con- 

sequence for our industry Rushing 
to judgment, imposing massive 

charge and promßing outrageous 
reform in such a shod period of time 
is seemingly irresponsible. 

The FCC announced this year. 
pnor to the Super Bowl, that it was 

stepping up enforcement of broad- 

cast- decency regulations. This was 
enough to shake up some broad- 
casters and awaken an industry that 
has seen little in the way of such 
enforcement for years. Because of 

the increased publicity, radio stations 
were receiving more complaint cats. 
and program directors were beg t- 
ning to work with upper manage- 
ment on establishing station stan- 

dards on what should be considered 
unacceptable. 

This has now jumped to the fast 

track. with insane policies and de- 
als now being brought into the spot- 
light of the United Stales House and 

Senate. Free- speech debates have 
not yet taken place. and the whole 

LETTER Secs Page 13 
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Allen Assumes 
PD Duties At 
CC's WWMG 

Clear Channel Soft AC WLYF 
(Lite 102.9) /Charlotte PD Nick 
Allen has taken ad- 

ditional program- 
ming duties, at 
Oldies clustennate 
WWMG (Magic 
96.1). He replaces 
Jim Radford, who 
exited for an undis- 
closed position with- 
in the company. -- teen 

"Nick is a sea- 

soned pro, and we're looking for- 

ward to expanding his responsibili- 

ties within our team," Clear Chan- 
nel /Charlotte Regional VP /Market 
Manager Morgan Bohannon told 
R&R. "I've worked with him for 
about four years now and have the 

utmost confidence in him. I know 

hell do a great job." 
Allen joined W LYl in September 

2000 after programming co-owned 

Soft AC WMAG /Greensboro for a 

decade. 

TO1 

For The Record: A story in last 

week's RIM on XSUR/Tduana -San 

Diego's flip to Oldies should have 

61ed Mt. Wilson FM Broadcasters' 

Presdent/owner as Saul Levine. 
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More Q4 Growth For Radio 
Cox beats the street, Salem up in `difficult year' 
By Ada. Jacobson 
MR Redo kiwi 

A 

rom 

` nother round of radio companies has demonstrated the 
industry's power to rebound and weather a tough economic 
environment as Cox Radio, Regent and Salem all issued 
positive Q4 2003 results last week. 

Cox Radio beat the street in the 
fourth quarter, reporting earnings per 
share of 21 cents on net income of 
520.7 million. That's up from $17.3 
million (17 cents) and well ahead of 
the prediction of 15 cents by analysts 
polled by ReuTrs Research. Net rev- 
enue for Coli came in at $106.8 mil - 
lion, down 1% from a year ago, and 
operating income rose 5 %, to $36.1 

million. 
P esiient /CEO Bob Neil said Cox 

was pleased to report the record re- 
sults "in a difficult advertising envi- 
ronment." Among the ways Cox ac- 
complished that, according to the 
company: managing its business in 
the short term for the benefit of the 
long term and keeping expenses 
down while investing in station 
brands. 

Neil said, "During 2003, it was the 
strength of these local brands that not 
only fueled net revenue growth that 
outpaced the revenue growth in the 
markets in which we operate, but 
also led to strong free cash flow 
growth for the year." 

On the market level, Cox's prop- 
erties in Birmingham, Miami, Nas- 
sau- Suffolk and Southern Connecti- 
cut were down, while the company's 
stations in Orlando; Tampa; Rich- 
mond; and Greenville, SC saw strong 
Q4 growth. Atlanta revenue for Q4 
was flat. 

For the full year, Cox reported net 
income of $66.6 million (66 cents), up 
from $45.9 million (46 cents) in 2002. 
Net revenue rose 1% to $425.9 mil- 
lion, while station operating income 

rose 1 %, to $168.1 million. Operat- 
ing income bumped up 1%, to $139 
million. 

Looking ahead, Neil said Cox is 
optimistic and expects full-year rev- 
enue to be up in the mid -single dig- 
its in 2004. He warded, however, 
"While we expect Q1 revenue to be 
positive, we face difficult compari- 
sons in the near term given our very 
strong performance last year." Cox 
in January 2003 saw revenue up 
close to 11 %, compared to 6% reve- 
nue growth industrywide. 

Regent, which owns 75 radio sta- 
tions, saw Q4 net income of SIS 
million (3 cents per share), an im- 
provement from a net loss of $3.9 
million (8 cents). However, net 
broadcast revenue was down 2%, 
to $21 million. On a positive note, 
Regent cut its station operating ex- 
penses by 1 %, to $14.6 million. For 
2003, Regent saw net income of $5.7 
million (12 cents per share), com- 
pared to a loss of $6.5 million (15 

cents). Net broadcast revenue was 
up 15 %, to $80.6 million. Station 
operating expenses increased 15%, 

to $56.5 million. 
"We made great strides in 2003, 

enhancing the growth potential of 
our station group through both 
operational improvements and 
sbategicacquisition," RegentChair- 
man /CEO Terry Jacobs said. Look- 
ing ahead, Jacobs said his compa- 
ny is entering 2004 "in a very good 
position," thanks to its "healthy mix 
of startup, developing and mature 
radio properties dustered in attrac- 

cive middle and small -sized mar- 
kets" and the proven radio opera- 
tors who are guiding the stations. 

Net income for Salem Communi- 
cations grew from a loss of $675,000 
(3 cents per diluted share) to a gain 
of $2.1 million (9 cents) in Q4 2003. 

The Qt 2002 net loss included a $1.9 
million shortfall related to discon- 
tinued operations after the sale of 
WYGY FM /Cincinnati, but Salem 
nevertheless missed by a penny the 
consensus estimate of analysts 
polled by Reuters Research. 

Operating income for Salem in- 
creased 23%, to $10.4 million, and 
station operating income increased 
25 %, to $17.8 million. EBITDA in- 
creased 36 %, to $13 million. For the 
full year, Salem saw a net loss of 
$677,000 (3 cents), compared to net 
income of $14 million (59 cents) in 
2002. Station operating income in- 
creased 17%, to $35.4 million, and 
EBITDA dipped 31%, to $36 mil- 
lion. 

Salem President/CEO Ed Atsing- 
er said that, on a same-station basis, 

Salem's Q4 growth in station oper- 
ating income "matches the best 
quarterly-financial performance wc 
have achieved since going public in 

1999." He continued, This is espe- 
cially significant given the difficult 
year that the radio industry experi- 
enced in 2003. In particular, our Con- 
temporary Christian music stations 
grew robustly." 

For QI 2004, Salem is forecasting 
net income of between 1 cent and 3 

cents per share on net broadcasting 
revenue of $41.7 million to $42.2 
million. 

Additional rrputing by Brida Con- 
nolly. 

BUSINESS BRIEFS 
Emmis Prepping Policy On Indecency 

Emmis Communications President/Radio Rick Cummings told 
It e Indianapolis Star last week that his company's attorneys are 

reviewing details of a `zero -tolerance policy on indecent content and 
that Emmis will eventually implement a standard at its radio stations. 
"We want it to be carefully thought -out." Cummings told the news- 
paper. -It's no secret that the FCC's standard is a little bit vague" 
He added that seminars are in the works for Emmis' air talents and 
managers and said. "We've told all of our people. 'Look, just don't 
be blue" anymore. You can still be controversial. you can still be 
edgy.'" The FCC recentty upheld $28,000 in fines for broadcasts of 
the WKOX/Chicago -based Mancows Morning Madhouse that took 
place in 2001. 

NAB Sets `All -Industry Summit' 
To Debate Indecency 

he NAB has set an -All- Industry Summit" to discuss broadcast 
indecency for March 31 at the Renaissance Washington. DC 

Hotel. The focus will be on ways radio and TV broadcasters can 
regulate their own programming, NAB Sr. VP /Corporate Communi: 
cations Dennis Wharton told R &R. Invitations will go out shorty not 
only to NAB members, but to N- network execs. academics and 
advocacy groups. Wharton said. The NAB and the RAB are both 
working on codes of conduct that could spell out what's permissible 
for on -air announcers. 

MIW Study Shows Limited PD Opportunities 
For Women 

The Most Influential Women in Radio group on Monday re- 
leased its Program Director Gender Analysis Summary" for 

2003, and the results were bleak: Opportunities for women to pro- 
gram radio stations are few - even in formats that are female - 
friendly. -While industry estimates are that approximately 53 °° of all 
radio -station formats are skewed to female listeners, the analysis 
shows that in 2003. women were programming only 10.5 °° of 10,634 
stations," former Nassau Media Partners President and MIW spokes- 
woman Joan Gerberding said. 

The 2003 results marked an improvement of one -half of one per- 
centage point from 2002. Among the 112 groups that own 12 or more 

Continued on Page 6 

R &R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5 °° of gross earnings from radio advertising. 
Change Mace 

m7,6.1 v204 :127.04 :/27,11.1 :Mom.77n.. 

K &R Index I99.69 220,614 215.38 +I6% -2% 

Ihnt Industrials 7,1184.99 10,619.03 111 Sí13.92 +34% 43% 

%&P V8í 837,28 1.144.11 1.144.94 +37% +4.1% 

THE 'HOUSE' IS CLOSED. 
THE PARTY HAS MOVED. 

INTROp1/CIN 
THE Manor 'S HOT NEW LIVE PARTY Mort 

GET YOUR DEMO TODAY 1- 800_959 -1321 
ZEO RADI 
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U11T! CAMRAP ACTION! 

Roll out the banners 
and make ijour company center stage 

with Roll -A -Sign Plastic Banners 

AC" 

Roll -A -Sign disposable plastic banners 

IUD 

are a cost effective way to promote your station, company or special event. Each banner is printed on high 

quality, weather resistant, 4 or 6 mil plastic film ranging from 18" to 36" in height for large sizes and 6" to 

12" for smaller sizes. We can print up to four spot colors of ink per banner. Depending on the configuration 

of your logo, you can get anywhere from 169 to 340 banners on a 1000' roll. It's easy to use.. just roll off 

the desired length and cut! Indoors or out, Roll -A Sign gets your message across and is ideal to give away 

at concerts and other public events. Fax us your logo along with the specifics on color separations and size 

and we will give you a free quotation. If you should have any questions regarding quantities, sizes, 

imprints and /or colors available, please call us. 

PLASTIC 
BANNERS 

Reef Industries, Inc. 
9209 Almeda Genoa 

Houston, Texas 77075 
Toll Free: 1- 800 -231 -6074 

713 -507 -4200 Fax: 713 -507 -4295 
E -mail: ri @reefindustries.com 

www. reef industries. corn 
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Indecency 
Continued from Pagel 

Clear Channel station and called the 
decision consistent with its "Re- 
sponsible Broadcasting Initiative," 
announced earlier that day. Six sta- 
tions were affected by the move: 
WBGG /Miami; KIOZ /San Diego; 
WXDX /Pittsburgh; WTKS /Orlan- 
do; WTFX /Louisville; and WNVE/ 
Rochester, NY. 

Defending the move, Hogan de- 
scribed Stern's show as "vulgar, of- 
fensive and insulting" and said, 
"Clear Channel drew a line in the 
sand with regard to protecting our 
listeners from indecent content, and 
Howard Sterri show blew right 
through it. We will not air Howard 
Stern on Clear Channel stations un- 
til we are assured that his show will 
conform to acceptable standards of 
responsible broadcasting." 

In Hojtlen's testimony before the 
House Telecommunications Sub- 
committee on Feb. 26, subcommit- 
tee Chairman Fred Upton asked 
why Clear Channel waited until 
now to suspend Stem. "What he 
said this week probably isn't that 
different from what he's been say- 
ing for years," Upton said. "Why 
now?" Responding, Hogan said, "I 
don't think Stem has changed his 
tune, but we have changed ours." 

Talking exclusively with R&R af- 
ter the hearing, Hogan said that while 
the decision on Stem's suspension 
came from the corporate level, it was 
made after local management ex- 
pressed their concerns. "They recog- 
nized it was the right thing to do," 
Hogan told R&R. 'They should get 
the credit for understanding their 
markets and having the knowledge 
and experience to do what is right 
for their communities." 

Discussing how long the suspen- 
sion might last, Hogan said Clear 
Channel is planning to talk to Stem 
syndicator Infinity about whether 
the show in the future can meet 
Clear Channel's strict new stan- 
danls for all programming it carries. 

Reading to the suspension, Stem 
on his Feb. 26 show lashed out at 
congressional Republicans and Pres- 
ident Bush for leading a crackdown 
on broadcast indecency. Stem, refer- 
ring to Hogan's company as "Fear 
Channel," warned that these are 
"the last days of Pu' Howard Stern 
Show {'and that "spontaneity and cre- 
ativity must be dangerous things" 
in today's world. 

Stem also said he wants to appear 
before Congress to apologize for be- 
ing "a visionary broadcaster," and 
he even joked that Clear Channel 
had announced that it was replac- 
ing the Bubba 11w bur Sponge pro- 
gram with a show hosted by tenor - 
ist Osama Bin Ladén "because he is 
safer to control." 

Hogan 'Embarrassed' 
By Bubba 

Turning to Bubba The Love 
Sponge Clem, the controversial host 
his company fired on Feb. 24, Hog- 
an told the subcommittee that he 
was embarrassed as both a parent 
and a CEO to be associated with the 
"tasteless and vulgar" broadcasts 
that landed Clear Channel a 

$755,000 broadcast -indecency fine 
and led it to fire the air talent. But 
Hogan vowed that the company 
will turn over a new leaf when it 
comes to broadcast indecency. 

"We are turning the page on how 
we deal with and prevent inappro- 
priate content from airing on our sta- 
tions," he said. "More than anything 
else, I am embarrassed by Bubba's 
broadcasts. We were wrong to aire 
that material, and I accept full re- 
sponsibility for our mistake. My 
company will live with the conse- 
quences of its actions." 

But Hogan said he's strongly op- 
posed to the idea of license- revoca- 
tion hearings over indecency. "Ra- 
dio stations are valuable assets," he 
said. "We have paid more than $100 
million for a station in a large mar- 
ket. For the government to revoke 
the license of such a station for such 
a transgression seems to me to be 

disproportionate. Threatening to re- 
voke licenses will force us to con- 
test any allegation of indecency be- 
cause the stakes will be so high." He 
also said that the company hasn't yet 
decided if it is going to pay the 
5755,000 Clem fine, noting that them 
are significant legal issues that must 
be considered. 

Bubba 'Deeply Saddened 
And Confused' 

Reacting to his firing, Clem said 
in a statement posted Feb. 26 on the 
fan site at u'u'w bubfmrntµcom that 
he was "deeply saddened and con- 
fused by the actions of Clear Chan- 
nel this past Monday evening." He 
continued, "1 have been a dedicat- 
ed and valued employee of Clear 
Channel for the last 12 years." 

But Clem said that he understood 
the pressures Clear Channel was 
facing. "These pressures still trou- 
ble me, since I have always strived 
to be a responsible broadcaster and 
entertainer," he said. "The success 
of my show, my deep involvement 
in the community and my signifi- 
cant support of many charitable in- 
itiatives fully attest to that belief." 

Clem added that his concern and 
confusion over the entire matter of 
indecency was "best put today by 
conservative talk show host Rush 
Limbaugh, who said, 'We're in the 
free- speech business. It's one thing 
for a company to determine if it is 

going -te be-party to it. It's another 
thing for the government to do it. "' 

Meanwhile, Tom Griswold, of 
Clear Channel's WFBQ /Indianapo- 
lis- based and Premiere- syndicated 
Bob and Torn morning show, told the 
Indiatuwolis Star that he has no desire 
to test Clear Channel's new indecen- 
cy standards. "We're going to do a 
show that a soccer morn can listen to 
with her kids in the car," he said. "We 
have pulled way, way back" The Bob 

and Ton: show has had just one FCC 
infraction during its two-decade run. 

By loe Havant with additional re- 

porting by Adam Jacobson. 

BUSINESS BRIEFS 
Continued from Page 4 

radio stations. women program lust 9.1 °° of 4.602 stations. There were 291 female PDs. or 9.6 °0. work - 

ing for groups with 12 or more stations, compared to 270, or 9.7%, in 2002. A quarter of all female PDs 
(77 women) work for Clear Channel. At Entercom, 111% of PDs are women. Other companies men- 
tioned include Infinity (9.3%), Cumulus (9.5 %) and Citadel (7.1%). 

Gerberding said that small groups. according to the MIW study, may represent better opportunities for 
female programmers. 'The 28 groups with 20-29 stations averaged 12.3% women PDs. while the 56 groups 
with 12 -19 stations averaged 10.7%, both higher than the average," she said. Thirty-three groups with 12 
or more stations have no female PDs. Complete study findings may b8 found at www.radiomiw.com. 

Sirius, XM Begin Airing Local Traffic & Weather 
Sirius on Feb. 29 began broadcasting local traffic and weather reports for New York and Los Angeles. 

and by the end of March the Sirius First Traffic channel will be airing reports for 20 major markets. 
including Chicago, Philadelphia, San Francisco, Boston, Dallas and Detroit. Traffic info is being provided 
through an agreement with Westwood One's SmartRoute Systems, while weather is provided by the 
Weather Channel. Rival service XM Satellite Radio, which in January announced its own plans to air 
local traffic and weather, launched Instant Traffic and Weather channels for New York. Detroit, Baltimore. 
Philadelphia and other markets on March 1. Streams for more markets nationwide are planned for later in 
the year. 

In other news from Sirius. the company's stock bounced 10% on Feb. 26 to close at $2.98 after Stifel 
Nicolaus analyst Kit Spring upgraded it from "market perform" to -outperform." based in part on his 

Continued on Page 14 

TRANSACTIONS AT A GLANCE 

:111 trawtsaction information provided by 
HI.1's 111:111.1 Access Pro, Chantilly, V-t. 

Multistate Deal 
WAPC- FM/Terre Haute, IN and KBKC- FMIMoberty, MO 
5112.500 

State -By -State Transactions 
WACV -AM, WBAM -FM & WOKS- FM/Montgomery and WJWZ- 
FM/Wetumpka (Montgomery), AL $15.3 million 
KAAX- FM/Avenal (Visalia), CA $50.000 
KNGS- FM/Coalinga, CA $300,000 
KAJP- FM/Firebaugh, CA $450,000 
KZPE- FM/Ford City, CA $700,000 
KZPO- FM/Lindsay (Visalia). CA $1.88 million 
KSTC -AM & KNNG- FM/Sterling and KNEC- FM/Yuma. CO 
51.35 mitron 

WRYM -AMMew Britain (Hartford), CT 51.06 million 
WBGY- FM/Naples. FL $25.000 
WIMO- AM/Winder. GA $75,000 
KCVK- FM/Ottervilie, MO $650.000 
KAMI -AM & KCVN- FM/Cozed, NE $365.000 
WASR- AM/Wolteboro. NH $350.000 
KXKS- AM/Albuquerque. NM $650.000 
WMMY- FM/Jetferson. NC S1.58 million 
WETC- AM/Wendell- Zebulon (Raleigh), NC $1.8 million 
WHGS -AM & WBHC-FM/Hampton, SC $375.000 
WJJM -AM & FM/Lewisburg. TN S230.000 
WKWI- FM/Kilmarnock. VA S900.000 
WAUK- AM/Waukesha (Milwaukee), WI $2 million 

Full transaction listings. posted daily can be found at 
www. rad ioandrecords. com. 

DEAL OF THE WEEK 

KOQL -FM/Ashland; KFRU -AM, KBXR -FM & 
KPLA- FM/Columbia; and KLIK -AM, KBBM -FM & 
KJMO -FM /Jefferson City, MO 
PRICE: $38.75 million 
TERMS: Asset sale for cash or stock 
BUYER: Cumulus Broadcasting, headed by President/CEO Lew 
Dickey Jr. Phone: 404. 949 -0700. It owns 294 other stations. 
This represents its entry into the markets. 
SELLER: Premier Marketing Group, headed by President David 
Baugher. Phone: 573-449-4141 
FREQUENCY: 106.1 MHz; 1400 kHz; 102.3 MHz; 101.5 MHz; 
1240 kHz: 100.1 MHz; 104.1 MHz 
BROKER: George Reed of Media Services Group 

2004 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter. 

Stations Traded This Year. 

Stations Traded This Quarter 

$312,219,531 
(Last Year $2.43l.069.266) 

$312,219,531 
(Last Year: $715.826.328) 

148 
(Last Year: 911) 

148 
(Last Year 2101 

FCC ACT IONS 
Senate May Draft Its Own Indecency Bill 

Rebecca Hanks. spokeswoman for Senate Commerce Commit- 
tee Chairman John McCain, told Reuters Tuesday that a bill 

that would give the FCC the ability to levy heftier fines against broad- 
casters found to have aired material ruled indecent by the commis- 
sion will be set for a markup the near future. If the bill, authored by 
Sen. Sam Brownback. emerges from the committee and goes to 
the full Senate for a vote. it will give the upper body of Congress its 
own standalone legislation tackling indecency in media. 

The Senate bill differs on some key issues from the House bill. 
introduced in January, and Senate Majority Leader Bill Frist said 
Tuesday that he would need to review the bill when it is introduced 
before deciding whether he'll support a tenfold increase in the 

Continued on Page 14 
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RULE it 1 

"Always treat the customer right, 
because if you don't, someone else will. 

RULE it 2 
Don't forget rule #1. 

Over 25,000 
motional & u ent 

Items fort ante b bee 

industry Vehicle Wrap 

COYOTEPROMOTIONS.COM, a division of Adobe Graphics & design, Inc. 

started in 1989 in Sante Fe, New Mexico. (We've grown since then.) We now serve over 

2,500 clients in radio, television and the recording industry including: 

CNN ESPN GAYLORD ENTERTAINMENT WESTWOOD ONE JONES RADIO NETWORKK 
BACKTRAX UNITED STATIONS WABC Z -100 WSM EPIC ARISTA RADIO ONE 
LATINA MAGAZINE MEGA COMMUNICATIONS TOBY KEITH FAN CLUB SUPERADIO KZLA 

RCA WKYS HBC NEW YORK MAGAZINE WUSN HOT 97 KNIX WKTU WPU 
AUSTIN CITY LIMITS KYGO WGCI WWVA RADIO INK. MONTEL WILLIAMS SHOW 

We carry over 25,000 different items! 
ADOBE GRAPHICS & DESIGN / COYOTEPROMOTIONS.COM 
PH.1- 800- 726 -9683 516- 487 -5696 Ex: S16 -482 -7425 CUSTOMERSERVICE @COYOTEPROMOTIONS.COM 

300 NORTHERN BE., SUITE *26 GREAT NECK, NV, 11021 PO Box 2212, CRT NECK, NV 11022 
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Cut Your Spotload, 
Make More Money 
Prices can't go up until inventory goes down 

ne major reason radio's percentage of ad dollars 
has not increased over the years is the math of supply 
and demand. In 1970 there were 3,000 commercial AM 
and FM radio stations, and the average commercial 
load was 15 minutes per hour. That means there were 
approximately 16.4 million spots per year for sale. To- 
day, with approximately 10,000 commercial stations 
running an average spotload of 15 minutes per hour, 
there are roughly 54.8 million spots for sale annually. 

Unfortunately, more spots do not 
equal more of the ad pie. You 
learned in school the ba- 

sics of supply and de- 
mand: The smaller the 
supply, the greater the 
demand. As long as the 
spotload is so great, as 

long as we fed the need 
to give away nighttimes 
and Sundays, radio can- 
not increase its piece of 
the pie. 

Sneaking In Extra Spots 
Management barks, "Raise the 

rates," but it's simply not possible 
to do that without putting pressure 
on inventory. It is too rare that any 
station is genuinely sold out Sure, 
a station could be sold out on a Fri- 
day in July if someone tries to book 
the spot on Thursday. But what 

usually happens is that the sales 
manager buys the traffic manager 

lunch and they conspire 
to sneak in a few more 
spots in Friday -afternoon 
drive - and the PD 
doesn't discover it until 
Monday afternoon. Oh, 
gee, too late. 

But everyone pays a 

high price for those 
sneaked -in spots. As long 
as advertisers can always 

get on the air, the price per spot will 
never go up. it's not the responsibil- 
ity of sales management to raise 
rates. They have suffered with that 
impossible demand for too long. It's 
up to the marketplace. 

The marketplace has no reason to 
offer more money for radio com- 
mercials as long as advertisers can 
buy spots for virtually any price and 

Walter Sabo 

By Walter Sabo 

with little planning. The solution: 
Cut the spotload. Infinity recently 
did this at several of its stations, in- 
cluding WCBS -FM /New York. 
Imagine the impact on pricing if 
your station cut its spotload in half. 
To make your numbers, the price 
per spot would have to go up. 

Fewer Spots, More 
Revenue, Better Radio 
When your account executives 

tell clients about the new rates, a 

number of very good things will 
happen. First, advertisers will say, 

"Really? Why is it worth so much 
more?" And that's the invitation 
every good salesperson is thrilled to 
be given. It means they can start to 
make a-preséntation based on the 
quality of the medium, rather than 
its efficiency. 

I grew up in a retail family. None 
of my relatives cared about efficien- 
cy, they cared only about getting 
people in the door. They would 
have paid anything for store traffic, 
and they never, ever understood 
why radio was so cheap. They 
would have paid much more be- 
cause radio got the results they 
wanted. 

Second, the higher the budget, 
the further up the executive ladder 

RsR March 5, 2004 

Take Your Brain 
To The Gym 
Everybody can use a 
stronger brain. and the 
new. second edition of 
Building Mental Muscle 
by David Gamon, Ph.D. 
and Allen Bragdon is a 
trove of techniques to 
improve skills in manag- 
ing memory. emotions. 
language, math. visual- 
ization. executive plan- 
ning and social interac- 
tion. You can rate your 
social intelligence, take 
your personality invento- 
ry and gauge working 
memory. Best of all, it's 
fun stuff! 

The authors have taken the latest findings in brain research and 
created fascinating reports, entertaining exercises and self -tests to 

stimulate the cells in different brain zones. You can learn how to 
combat or even reverse the gradual decline of cognitive skills. 
learn while you sleep. retrieve information from memory. store new 
information. change your mood without drugs or therapy and much 
more. 

Bragdon and Gamon are no mere theorists Gamon holds 
advanced degrees in the cognitive sciences from the University of 
California at Berkeley. while Bragdon is a popular author. the 
founder of the Brainwaves Center and Games magazine and a 
former editor of the New York Times -Playspace" puzzle column. 
They've combined to create a compelling read for yourself or 
someone you love: it's great for a long flight. 

For more information on Building Mental Muscle. published by 
Walker 8 Co.. or to schedule interviews with the authors, visit 
www.brainwaves.com. 

UIIDIhG 
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the buy has to be made. If radio costs 

much more, a low -level buyer might 
not be able to make the decision- The 

salesperson will finally be able to 
present to the boss - by invitation. 

Third, companies that have to in- 
vest more in their media buys invest 

more in the production of the spots 
(think Super Bowl). Advertisers will 
spend mon per spot for radio. The 
result will be better sounding sta- 
tion.. and better response to spots. 

FourthI. count executives will be 

Continued on Page 10 
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www.eaglemarketing.com 

You won't find them in the corporate boardrooms and 
they re not on your station's payroll. They may have 
never even seen the inside of a studio. But with a diary in 
hand, they have the power to make you ... or break you. 

Diary Locator was developed to find the people with 
the power and help us deliver your message directly to 
their door. 

Need an introduction? Call Eagle Marketing. Because 
when you know the players. you realize that Tiny here 
enjoys his Smooth Jazz. Now that's not so scary is it? 

i 

EAGLE MARKETING SERVICES 
Direct Malt - Diary Locator"- Telemarreting 
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Get the 
most for 
your shift 
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ConferenceC 

Confe $725 
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$250 25+ 

Registration Fee 
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of Instruction /Learning? 
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Meals /Snacks 
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Fear And Loathing In 
Small- Market Sales 
More than training, it's support that makes the difference 

is a cold winter's day in Helena, MT, 
where a radio GM without the proper out- 
fitting can freeze to death. We're not talk- 
ing about goose -down jackets. Everyone 
here has one of those. No, the standard - 
issue small- market survival gear is com- 
petent salespeople. For Cherry Creek Ra- 
dio Exec: VP /Director of Sales Dan 
Gittings, who oversees sellers at 24 sta- 
tions in nine small markets, keeping 
salespeople motivated in their early days is a never- 
ending challenge. 

No stranger to life outside the big 
metros, Gittings recently joined 
CCR from the Market Manager post 
at Cumulus' Midland, TX cluster. 
He's also held senior operating 
posts for Citadel, Robert Ingstad 

Dan Gittings 

Broadcasting and McDonald Media, 
helping improve winner, and turn 
around losers. 

The Great Fear Factor 

Radio's high rejection -to -close 

ratio can demoralize anyone in 
sales, but for beginners in small 
markets, Gittings says there's an 

even bigger negative: "Most people 
are deathly afraid that they're going 
to look bad in front of somebody 
else. But if you make a promise to 
the people who come aboard your 
sales organization that you will train 
them, it takes away the fear. 

"What kills most salespeople is 

that they get scared to death and they 
vapor lock. They don't know what to 
do, they don't know the questions to 
ask or the answers to the questions 

they're asked. So it's incumbent upon 
management staff to make sure that 
when their sellers walk out the door 
every day, there's no fear. Our hook 
is, 'You can make a lot of money do- 
ing this, and we will train you." 

POINT A POINT B 

mar- ket -ing tmärtkittingl n. I. Letting the message from p41n± ., n' h., nt 

NOBODY DOES IT BETTER. 

I D I R E C T M A R K E T I N G S O L U T I O N S 

GREAT CLIENTS. GREAT MARKETING. 

MARK HEIDEN 970- 472 -0131 
RICK ToRCASSO 972-661-1361 

ELIZABETH HAMILTON 703 -757 -9866 
MARK VERONE 847 -705 -2046 

w w w.P TPM ARKS T I NG. GOM 

DIRECT MAIL. TELEMARKETING. 

The fear factor for sellers goes 
beyond facing skeptical clients. It 
often conies full circle when sellers 
return to the station at the end of the 
day empty- handed. Gittings ex- 
plains, "When you send a salesper- 

son out on the street every day and 
they get beat up all day long and 
then they come back to the station, 

you've got a choice to make. You can 
say, 'How did it go today ?' and 
mean it, or you can say it in a way 
that puts them on the spot. 

"I believe that if they want to un- 
load, you should stand there and lis- 

ten. After all, if you can't be comfort- 
able and safe when you come home, 
what kind of life are you leading? I 

just don't believe that fear has any- 
thing to do with success." 

Gittings gets frustrated when he 
hears about stations with rapid turn- 
over in sales personnel. "This whole 
thing about '90 days, sink or swim' 
is insane. How long does it take the 
average person in broadcasting to 
get good at their job? Maybe five 
years? I can't imagine somebody 
coming into our business - one of 
the toughest in the world to sell, in 
a lot of respects - and being told, 
'Well, you're going to make or break 
this thing in 90 days.' 

"It's just not realistic. Some peo- 

ple come along quicker than others. 
I've seen people who have hit the 
ground running, but I've also seen 

those who had really no business 
experience turn the comer in six or 
eight months and do extremely 
well." 

Character Is The Key 
Asked what he looks for in pro- 

spective salespeople, Gittings says, 

1 hire on one thing and one thing 
only, and that's character - to stick 
with it, and to be honest with them- 
selves and their clients. I insist that 

the managers who work with me 

understand that radio is the kind of 
business where, when you turn out 
the lights at the end of the day, the 
assets go home. The better-go' ality 
people you have, the better your 
operation is going to be. Character 
will take care of everything else." 

Gittings explains that when he 

was managing KZEL /Eugene, OR, 
back in the '80s, he and his sales 
managers used to try to run sales 

candidates off by telling them how 
hard radio sales is. "We'd see if 
they'd flinch and freak out," he 

says. This is such a tough busi- 
ness, and so if they didn't run 
away, we'd then assess what kind 
of talent they had: native intelli- 
gence, their background, if they 
had basic math skills and their 
compatibility with our organiza- 
tion and the people in it." 

Gittings likes to look for candi- 
dates who are seeking more than 
just a job. "You need to constantly 
sell the career opportunity on your 
stations," he says. "Career people 
come from that character-based per- 
sonality; they believe in themselves. 
They look at you, the organization 
and the opportunity and say, 'You 
know, I can do this.' 

"If they've got that inside them, 
we can provide the continuing ed- 
ucation and keep challenging them 
to learn how to help that client sell 

those nine Toro lawn mowers in 
September." 

Cut Your Spotload 
Continued from Page 8 

able to work smarter. [hey will con- 

centrate their efforts on bigger -buck 

advertisers that can meet the high- 
er prices. 

Fifth, collection problems will di- 
minish. Some advertisers won't be 

able to pay the higher rates. Those 

are the ones who are slow pays. 

They go. 

Avoid Annihilation 
Finally, the spotload has to be cut 

because it is going to destroy the me- 

ilium. The dumbest thing in the 
history of radio was the first commer- 
cial station that proclaimed pro- 
gramming segments "commercial- 
free." From that moment, listeners 

became increasingly sensitive to 
commercials. 

That was followed by equally 
damaging phrases, such as "More 
music and less talk" and "Less rep- 

etition." And there you have it: 
Three of radio's main ingredients - 
commerciaLs, talking and repetition 
of hits - have berm labeled "bad" 
by us broadcasters. Bad program- 
mers trained listeners to be sensitive 

to the very things that make the 
medium successful. 

The reason FM music stations 
drove purchases of FM radios in the 
70s was not better sound quality; it 
was, first and foremost, the lower 
commercial loads. AM Rock stations 
were playing 18 minutes per hour. 
Because few advertisers wanted to 
buy the new FM medium, FMs had 
many fewer spots. In recent years, 
increased commercial loads have 
been driving FM listeners to the In- 
ternet, il'ods and satellite radio. 

Therefore, the single most impor- 
tant thing you can do today to in- 
crease the revenue of your station, 
build the total share of radio ad dol- 
lars and maintain the audience lev- 
els now enjoyed by the medium is 

to cut the spotload. A lot. Make the 
math of supply and demand work 
for you, not against you. 

Walter Sabo has led consulting 
firm Sabomedia since 1984. 

His client list of major -media 
companies includes Millennium 
Broadcasting. Standard 
Broadcasting and all 100 Sirius 
channels. Sabo was previously 
VP /GM of ABC Radro Networks 
and Exec. VP of the NBC - 
owned FM stations. Reach him 
at212 -681 -8181 orwatterat 
Sabomedia.com. 
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MANAGEMENT MARKETING SALES 

Memo To Sellers: Don't 
Knock The Competition 

n some highly competitive industries, such as radio 
and newspapers, weak and unprofessional salespeople 
habitually sell negatively. Here are seven reasons to 
avoid this practice. 

1. Buyers hate it. How would you 
like it it every conversation you had 

during the business day were neg- 

ative, nasty and mean -spirited? You 

would become depressed. Buyers 
feel the same way. 

2. You tear down the image of ra- 

dio. After buyers hear how bad sev- 

eral competitors are, they begin to 
have a negative impression of the 
whole medium. 

3. You waste time. Customers' 
and buyers' time is not unlimited. 
You usually have just a few minutes 

to get their attention and make a 

presentation. If you knock the com- 
petition, you're wasting valuable 
time. Remember the old adage "You 
can't sell what your competitors 
don't have." You can only sell the 
benefits of what you have to offer, 
so get on with it. 

4- You lose credibility. When you 
knock the competition, you are not 
perceived as objective. Buyers say to 
themselves, "Of course you're bad- 

mouthing the competition - you're 
trying to sell me something. Why 
should 1 believe you ?" 

5- You lower your personal im- 
age. Selling negatively puts you 
down in the gutter with other neg- 

atively selling salespeople. Stay 
above it. Refuse to throw dirt. Buy- 
ers will appreciate your positive 
approach and like you better for it. 

6. You may touch hidden sore 
spots. You may not know if a cus- 

tomer or buyer has invested in ad- 
vertising with a competitor (in your 
medium or another), so if you knock 
a competitor a buyer has invested 
in, you are insulting the buyer's 
judgment. When this happens, buy- 
ers become defensive and will vig- 
orously defend their past decisions. 

Also, a buyer may like a salesper- 
son - or may even be dating him 
or her - and when you knock that 
salesperson's medium, you are 
knocking that salesperson. The buy- 
er may become very defensive 
about your competitor's product 
and end up disliking yours. Re- 

member, media is intangible, and 
salespeople become surrogates for 
their products. They are the prod- 
ucts in the minds of buyers. 

7. You build competitors' impor- 
tance and image. Did you ever see 

an ad in a magazine for Rolex that 
had the headline "We're better than 
a Timex ?" Never mention competi- 
tors that are below you in rank or 
position. All you'll do is build them 
up to your level. The buyer's rear- 

Salespeople become 

surrogates for their 

products. They are 

the products in the 

minds of buyers. 

tim will be "Why is this salesper- 
son talking about the competitor? 
What is the salesperson afraid of?" 

How To Respond When 
Asked About Competitors 

1. Compliment competitors. Use 

a two -sided argument. The first isa 
compliment (remember, you do not 
know who your buyer knows or 
likes). By doing so, you boost the 
image of your medium and come 
across as a nice, positive person. For 

example, if a buyer asks, "I under- 
stand the local paper has lowered its 

By Charles Warner 

circulation base rate. Is this true ?" 

You say, "I've heard that too. It's a 

shame. It's a solid publication with 
an excellent editorial product and 
sales staff." 

But you also can take the oppor- 
tunity to expose generic competitive 
weaknesses by adding, "All of the 
local publications are suffering from 
the advertising slowdown and are 

looking to cut expenses." 
2 Talk about your strengths. For 

example, if a buyer says, "That ca- 

ble channel's late show had a 20 

drop in women 18-49. What do you 
make of that ?" Avoid the temptation 
to discuss your competitor's vulner- 
ability, and instead find a positive 
response, such as, "My AC station's 
evening show had a 2% increase in 
that demo even though it was a 

summer book and come was 
down." In short, do what politicians 
do: Do not answer the question di- 
rectly. Answer it with information 
about the benefits of your product. 

This article is excerpted and 
adapted from the book 
Media Selling: Broadcast. 
Cable. Print 8 Interactive by 
Charles Warner and Joseph 
Buchman (Blackwell 
Publishing). 

Pros On The Move 
At KMOX/St. Louis: 

Bobby Bohn is the new Sports 
Sales Manager. joining from the 
Florida Gator Network. 

TeIde Fabian is promoted to 

LSM of KMOX after three years as 

NTR Director of clusterrnates 
KEZK 8 KYKY. 

At WOR Radio Network: 
Willis Darnall joins as Market 

Manager for evening talk host 

Lioness show and Jim Cramer s 

Real Money. 

Amanda Flood moves from 

WOR/New York's local sales 

department to become Director/ 
Network Ad Sales. 

Paul Siebold moves up from 

Marketing Associate to Director/ 
Marketing, overseeing marketing 
for the network and WOR/New 
York. 

Chris Thompson is promoted 
from Director to Exec. Director/ 
Network Operations. 

Pierre Bouvard receives the 

2003 American Women in Radio 8 

Television Achievement Award. An 

honorary trustee of the AWRT 
Foundation since 2001. Bouvard is 

President/International 8 New 
Ventures for Arbitron. 

Janet Bralnin is promoted 
from GSM at Emmis' KZLA/Los 
Angeles to Director /Sales for KZLA 
and clustermate KPWR. Brainm. 
who joined Emmis in 2000. 
previously worked 16 years for 
Infinity Broadcasting. 

Stuart Brotman is appointed 
President of the Museum of 
Television 8 Radio. Brotman 
succeeds Robert Batscha, who 

served as the museum's president 
from 1981 until his death in 2003. 
Author of four books, Brotman has 

had a long and distinguished 
career in management consulting. 
He has held government roles in 

communications leadership in 

Washington, DC and has taught at 

Boston University, Harvard and 
Tufts 

Manny Carvalais is named 
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Radio's Glass Ceiling 
Still Hard To Break 

The Most Influential Women in Radio's annual 
GSM Gender Analysis Summary shows that 
women aren't making much headway moving into 
radio sales leadership. 

Women are managing .ale- -for The IO groups that own 30-99 

28% of all U.S. station., doers .tations have an overall average 

from 31% in 2002, but of 28.1% female GSMs. 
34 %ofGSMsatgmups r° Entravision, ABC and 
owning 12 or more sta- Saga have 50 %, 389 
lions are women. ` and 36 %, respectively, 

MIW spokewoman and five groups aver - 
and fomrerNassau Me- age between 23%-30%. 

dia Partners President 
ey 

NextMedialagsat19%, 
Joan Gerberding said, t' and Salem has 6% - 
"The leaders of radio only two of its 36 sales 

groups and the radio in- managers are women. 
dustry must acknowl- Joan Cerberd(ng The 13 groups with 
edge the fact that diver - between 30-49 stations 
sity increases the value of their have an average of 35% female 
companies. Despite protestations GSMs. Five of these groups are 

that thereareno experienced wom- over40M: Midwest (42%),Zim- 
en leaders available, there is a mer (44 %), Multicultural (47%), 

grossing pool of talented women Journal (50 %) and American 
whoawld easily bepmmotedinto General (50%). Five more aver- 
higher levels of radio leadership." age between 30 % -38 %. Triad 

Clear Channel increased its has 18% female GSMs, Forever 
penrentageof female GSMs from shows 14 %, and New North - 
33%-37% (149 of 398) between west lists no female sales man - 
2002 and 2003. The company agers. 

employs one- quarter of all fe- The 28 groups that own 20.29 
male radio GSMs. Among other stations average 30% female 
large groups, Cumulus has 40% GSMs, while the 56 groups 
female GSMs (27 of 67), while owning 12-19 stations average 
Citadel has 32% (23 of 71), and 35 %. Ten groups, collectively 
Entercom reports 30% (16 of 53). representing 203 stations, list 
Twenty-six percent of Infinity's no women among their sales 
GSMs are female (36 of 136). managers. 

GSM of Hispanic Christian Radio's 
stations in Miami. Dallas and 
Houston. Carvajales has nearly 20 
years of experience in sales and 
sales management at WOBA/ 
Miami and was most recently 

South Florida Sales Manager for 
Radio Unica. 

Clay Coleman crosses the 
hall from sales to become Director/ 
Marketing 8 Promotions for STG 
Media's WAHR. WLOR 8 WRIT/ 
Huntsville, AL. 

Daniel De Perctn joins Sloan 
Torbert Media to work with the 

independent radio rep and sports - 
marketing company's affiliated 
sports radio networks and in- 

stadium advertising business. He's 
been Sales Manager at Lightning - 
Cast, National Director/Marketing 
at Metro Networks and NSM of 

KXEZ 8 KYSR/Los Angeles. 

Mark Ferri is promoted from 
Regional AE to GSM of WJBR/ 
Wilmington, DE. Before joining 
WJBR Ferri worked in sales 
management for Cox Radio/Miami. 

Tracy Gilliam is named GSM 
of Infinity's KRTH/Los Angeles. 
She joins the station from 

Premere Radio Networks. where 
she served as VP /Integrated - 
Business Solutions. 

Lung Huang is promoted to 

Sr. Group Account Manager at 

Arbitron. working in the advertiser. 
agency and cable services division 
and focusing on the requirements 

of group -owned agency custom- 
ers. He previously served clients in 

the New England and New York 

areas and earlier was an analyst 
for Young 8 Rubicam's Media 
Edge. 

Brook Johnson is promoted 
from Promotions Director at 

KORS/Minneapolis to Marketing 

Director for KORS, WGVX. WGVY 

8 WGVZ/Minneapolis. She has 

worked at KORS for six years. 

starting as an intern 

Nikki Kozak is named 

Promotions Director at KSNI /Santa 

Maria, CA. A newcomer to radio. 

she is a recent graduate of Cal 
Poly State University. 

Brian Mack joins WAKS/ 
Tampa as Creative Services 
Director. He previously held the 

same post at WLIR 8 WXXP/ 
Nassau -Suffolk. 
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iPod Minis, Disney & Acacia 
And How'd RICO Get Into This? 
The week brings a lot of stories to keep an eye on 

here were no huge development in the digital -me- 
dia biz this week, which is kind of nice, since huge de- 
velopments in this young business generally mean bad 
news. But there is nonetheless a lot going on that may 
have big implications for the future. 

First, the most widely reported 
story of the week, the racketeering 
lawsuit against the RIAA's member 
labels. A New Jersey woman who 
was among the 531 accused file - 
traders sued by the RIAA last month 
says the'etter she got from the label 
organization informing her of the 
suit was equivalent to extortion. 

The letter the RIAA has been 
sending to its lawsuit targets ex- 
plains that the statutory maximum 
civil penalty for copyright infringe- 
ment is $150,000 per violation and 
offers defendants a chance to settle 
for a lesser amount. And that, say 

the plaintiff and her lawyer, is extor- 
tion, making the labels liable under 
the Racketeering Influenced & Cor- 
rupt Organizations statute, a law 
more usually applied to, for exam- 
ple, large -scale drug dealers. The 
RIAA says the purpose of the letter 
is merely to provide information 
and that it stands by its claims. 

Some people were apparently 
sued in error in the first round of 
lawsuits, and in those cases the 
RIAA dropped the suits, albeit un- 
graciously. It's even possible that 
someone who never stole a song has 

settled rather than fight the mighty 
labels in court, but if it's happened, 
those people haven't been heard 
from. 

One of those folks would make a 

more plausible RICO plaintiff than 
someone who is, well, guilty. The 
plaintiff in the New Jersey case has 
already admitted that her daughter 
was offering more than 1,100 copy- 
righted songs by way of KaZaa (a 

"school project" is said to have been 
somehow involved). This suit 
doesn't change anything for now, 
but, given the all -over- the -place 
court decisions in earlier peer-to- 
peer-related litigation, this case will 
be one to watch. 

Good For Apple 

After a month or so of patented 
Apple hype, the cute little one -gi- 
gabyte iPod Mini finally hit stores 
on Feb. 20. Despite a lot of concern 
about the price - $249, only S50 less 

than a 15- gigabyte full-size iPod - 
Apple reports that it has received 
over 100,000 orders. Resellers are 
already running short, and the mul- 
ticolored Minis are attracting way - 
over -retail bids on eBay. 

So what's the problem? The iPod, 
regular or mini, works only with 
Apple's iTunes Music Store. Aside 
from the unprotected MP3s sold by 
some minor lights in the digital - 
music biz, the AACs sold by iTunes 
are the only purchased digital mu- 
sic you can play on it. And those 
AACs are protected by Apple's pro- 
prietary Fairplay DRM, so they 
won't play on anything but an iPod - unless Apple were to license Fair- 
play to other manufacturers, which 
it's not going to do. 

Everyone who buys 

an iPod is committed 

to iTunes if they're 

paying for digital - 

music at all. 

The iPod -iTunes combo made 
buying digital music kind of cool for 
the first time, which was great. But 
it's a closed system, and that's not 
good for Apple's dozen or so name- 
brand rivals, all of which are selling 
rights -managed Windows Media 
Audio files. Everyone who buys an 
iPod is committed to iTunes if 
they're paying for digital music at 
all. 

If a single player remains so dom- 
inant, we will soon see digital mu- 
sic's development stall we again as 

the competitors fall away. This is not 
Apple's fault or, indeed, Apple's 
problem. The time for the other sell- 
ers to move in and create something 
as cool and exciting as the iPod was 
before the Windows version of the 
iTunes Music Store was launched. 
But they didn't do that - though 
reports say Napster tried, through a 

deal with Hewlett- Packard that fell 
through when HP partnered with 
(who else ?) Apple instead. 

It may not be too late to raise up 
a real Windows -based rival for Ap- 
ple and the iPod, but somebody had 
better get moving. 

Disney Deals With Acacia 

This week the Walt Disney Inter- 

net Group signed a licensing deal 
with an obscure outfit called Acacia 
Research. Why does this matter? A 
few years ago Acacia bought a 

group of patents that it says cover 
all audio and video streaming - 
wirelessly or over cable, satellite or 
the Internet. 

Acacia has been pressing these 
claims for about a year now and 
has filed patent- infringement suits 
against a couple of dozen adult - 
entertainment companies, but its 
aim is not to sue and stop the al- 
leged infringement. It wants li- 
censing deals. The best known 
U.S. name to make a deal before 
Disney was Internet-only webcast- 
er Radio Free Virgin, but the high - 
profile Disney deal may make it 
more likely other content provid- 
ers will go along. 

This has huge implications, not 
only for the webcasting industry, but 
for the legal digital -music business 
as well: RealNetworks' Rhapsody 
ells no downloads but makes its 

money from subscriptions for on- 
demand streams, and Napster and 
BestBuy's MusicNow rely on on- 
demand streams to attract subscrib- 
ers to their premium services. What- 
ever Acacia is asking for, it is going 
to be a burden on two already strug- 
gling industries. 

Acacia's patent claims are now 
being challenged in court by a coa- 

lition led by adult- entertainment 
companies. You're going to hear 
more about this, however it all turns 
out. 

Arbitron To Revamp 
'Net Ratings 

Also in the news, Arbitron last 
week announced abruptly that it 
will no longer offer its weekly and 
monthly Internet Broadcast Ratings 
after the end of March. The ratings, 
which report webcast listening in 
aggregate tuning hours with ap- 
proximate come figures, will be re- 

placed by an unspecified "revised 
service." 

Arbitron began offering webcast 
ratings in 1999 and in 2002 licensed 
the technology of rival service Mea- 
sureCast, which then left the 'Net - 
ratings business. Then, about a year 
ago, Arbitron began charging web - 
casters to appear in the ratings. Most 
broadcast streams promptly 
dropped out. 

This sudden move to drop the 
ratings for now is obviously a blow 
to streamers that have been basing 
ad rates on the numbers. But what 
Arbitron replaces them with might 
be better - perhaps closer to radio's 

The iTunes Music Store Top .10 

f--- Apple's iTunes Music Stores the leading non -subscription digital - 
music service in the U.S. offering a catalog of more than 500.000 
songs from all five map( label groups and dozens of independents. 
Here's a snapshot of the top -selling downloads on Tuesday. March 
2. 2004. 

Top 10 Songs 
1. MAROON 5 This Love 
2. BRITNEY SPEARS Toxic 
3. OUTKAST Hey Val 
4. GREEN DAY I Fought The Law (And The Law Won) 
5. NICKELBACK Someday 
6. THE DARKNESS I Believe In A Thing Called Love 
7. J -KWON Tipsy (Radio Mix) 
8. FIVE FOR FIGHTING 100 Years 
9. BLACK EYED PEAS Where Is The Love 

10. OUTKAST f/SLEEPY BROWN The Way You Move 

Top 10 Albums 
1. NORAH JONES Feels Like Home 
2. MAROON 5 Songs About Jane 
3. WHITE STRIPES Black Jack Davey (single) 
4. ZERO 7 When It Falls 

5. HOWARD SHORE Lord Of The Rings: Return Of The King 
6. WIDESPREAD PANIC New Year's Vacation Shows 
7. JOSS STONE The Soul Sessions 
8. CRYSTAL METHOD Legion Of Boom 
9. BLACK EYED PEAS Elephunk 

10 WHITE STRIPES Elephant 

Live365 is the largest Internet radio network. with thousands of stations in 

a wide vanety of formats Programmed by true music tastemakers from 
around the globe. Live365 offers an enthusiastic audience for established 
and up-and-coming artists alike. In a world of consolidated playlists. 
Live365 charts the tastes and preferences of today's most vibrant music 
community. Tracks with the most plays during the seven days ended Feb. 
5. 2004 are listed below. 

Top Pop 

OUTKAST Hey Yai 

BRITNEY SPEARS Toxic 

NO DOUBT It's My Life 

DIDO White Flag 

NICKELBACK Someday 

Top Christian 

MERCYME I Can Only Imagine 

SKILLET Saviour 

DONNIE MCCLURkIN I'm Walking 

JEREMY CAMP Right Here 

PILLAR Right From Myself 

Travis Storch 866- 365 -HITS 

Top Folk 

CHERYL WHEELER Aces 

TODD SNIDER F .is/ Money 

STEPHEN FEARING Town Called Jesus 

CORB LUND BAND Five Dollar Bill 

metrics and thus more familiar to 
advertisers. We'll see. 

Yahoo! Makes ACM Deal 

Yahoo, which provides a vast 
amount of free material online, is 

moving ever more into paid content. 
As part of that, the Academy of 
Country Music and Yahoo's Launch 

music division have teamed in a new 
program that - for a fee - gives fans 
a chance to become associate mem- 
bers of the ACM, with the right to 
vote on the ACM /Launch Video of 
the Year honor at the ACM Awards. 

Country fans who join the SI 5-a- 

year online fan club get access to site 

features including video perfor- 
mance clips and backstage tours, 
ACM Awards information and pre- 
views of new music. The first 1,500 

fans to sign up will have the option 
of buying a special Sbll "Platinum" 
membership that includes the right 

JASON MRAI You And I Both 

to buy two tickets to the ACM 
Awards broadcast, set for May 26 in 
Las Vegas. 

This is one to watch, because paid 
online content is, for better or worse, 

the wave of the future. A lot of com- 
panies tried it a few years ago and 
failed, but the 'Net was too new for 
it to catch on. Now the success of 
subscription webcasting and the 
growth of on- demand video are 
showing that consumers have be- 
come willing to pay for web content 
if the price is right. 

As radio gets more sophisticated 
in its online offerings (it's bound to 
happen one of these days), paid con- 
tent - web streams, songs on de- 
mand, video -could becomea sig- 
nificant NTR stream. RCS is doing 
it already, with its $5-a -month Adult 
Standards "Best of Everything" 
stream for WOR /New York. It's 
something to think about 
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EMF Broadcasting 
Moves Into Austin 

EMF Broadcasting on Sunday 
flipped Smooth Jazz simulcast 
KQJZ & KQQT /Austin to EMF's K- 

Love Christian AC network pro- 
gramming. EMF bought the sta- 
tions, which together cover all of 
Austin and its surnunding suburbs, 

from Central Texas Radio for an un- 

disclosed price. 

"We're real excited about having 
a presence in Austin," K -Love PD 

Davis Pierce told R&R. "It's a town 
with a lot of Christian activity, so to 

be able to encourage them and be a 

gathering spot for the community 
will be a great addition for us. Be- 

ing a fourrer Texan, I love that we're 

getting a station in that market. Vie 

look forward to the station growing 
and serving the marketplace." 

IMO 
Continued from Page 1 

largest privately held independent 

music company. Those reporting di- 
rectly to Bronfman in the new struc- 

ture include new WMG Chairman 
& CEO /US. Recorded Music Lyor 
Cohen; former Warner Music Inter- 

national President Paul -Rene Al- 
bertini, who is now Chairman /CEO 
of that division; and Warner 
Chappell Chairman /CEO Les 

Bider. 

Corporate staff reporting to 
Bronfman include CFO Helen 
Murphy, Exec. VP /General Counsel 
Dave Johnson and new head of cor- 

porate communications Will Tan - 

cnis, who replaces the exiting Dawn 
Bridges. 

Reporting to Cohen will be 

Warner Bros. Chairman/CEO Tom 

Whalley, Warner Strategic Market- 
ing President Scott Pascucci and 

WEA Corp. President John Espo- 

sito. 

WMG's East Coast operations 
will be consolidated by merging the 

NEWSBREAKERS 

Smooth Jazz Now On WDSJ /Dayton 
Clear Channel on Monday flipped 50kw Rhythmic Oldie. WDJO/ 

Dayton to Smooth Jazz as WDSJ, with the new moniker "Smooth Jazz 

106.5." Broadcast Architecture guided the sign-on and will serve as 

consultant to the station. 

OM Jeff Stevens, who oversees three of the eight Dayton -based 

Clear Channel outlets, said, "Smooth Jazz did very well here in the 

1990s with very little promotion, and we think it will be successful 

again." 
WDSJ is licensed to Greenville, OH and covers the northwest por- 

tion of the metropolitan area, including Richmond, IN. The Smooth 

Jazz format has a history in Ohio's Miami Valley, notably at WVAE/ 
Cincinnati, which Clear Channel flipped in 1998 in favor of Jammin' 

Oldies. 

business and legal- affairs and fi- 
nance and label -sales divisions of 

Elektra and Atlantic, with Cohen 
leading both labels as interim Chair- 
man. Atlantic founder Ahmet 
Ertegun will remain with the com- 

pany. 

Cohen further detailed the new 
alignment in a memo, saying that 
Atlantic department heads will re- 

port to Craig Kaltman, Elektra de- 

partment heads will report to Greg 

Thompson, and Lava Records will 
continue under the leadership of Ja- 

son Flom. WMG's new manage- 
ment is continuing discussions with 
former Chairman /CEO Roger 
Ames about a senior management 

role at the company. 

Several top execs have exited as 

a result of the cuts, including Atlan- 
tic co-Chairman Val Azzoli and co- 

President Ron Shapiro, WMG/ 
Nashville President Jim Ed Norman 
and Elektra Chaiman /CEO Sylvia 
Rhone. "As I close out this chapter 
of my career, nearly 10 years as the 

Chairman /CEO of this great com- 

pany, I want to express my gratitude 
for your tireless dedication, your in- 

spiring devotion to our artists and 
your never-ending loyalty as we de- 

livered to the world the most vital 

and diverse roster in the history of 
this label," Rhone wrote to employ- 
ees in a memo. 

In New York, cuts affected War- 

ner Bros. Sr. VP /Promo John Boules 

and Reprise CHR National Brian 
Rhodes. Besides Norman, several 
other cuts were made at WMG/ 
Nashville, including Sr. VP /A &R 
Paige levy and Sr. VP /Creative Ser- 

vices Janice Azrak. 
Meanwhile, Warner Music Latina 

President George Zamora and Sr. 

VP /Marketing Harry Fox have ex- 

ited, and some 34 staffers at Chris- 
tian music division Word Label 
Group were reportedly let -go,-in- 
cluding WLG's entire publicity staff. 

Seven staffers have been cut from 
Warner Chappell music publishing. 
three have been cut from Warner 
Bros. Jazz, and the entire Elektra 
sales staff is reportedly out as well. 

At press time, R&R learned that 

senior Warner executives Jeff 
Ayeroff and Marty Greenfield were 

also out, and sources told R &R that 
Cohen stated on a conference call 

that Atlantic and Elektra will have 

just one promotion staff in the near 
future. For the latest updates on the 

developing WMG story, visit mina 
udionndircerdsrom. 
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WXPK To Go Triple A; Herrmann PD 
Al press time, Pamal 

Broadcasting's WXPK/ 
Westchester - whose signal 

real he, more than 10 million 
people in Westchester 
County and the northern 
parts of the New York City 
area; as well as Fairfield 
County, CT- was planning 
to flip from a simukast of 
CHR /Pop WSPK /Pough- 
keepsie, NY to Triple A. 
Former WBOS /Boston PD Chris 
Herrmann has been named PD of 
WXPK. 

"This is a great opportunity for 
me," Herrmann said. "Alter having 
worked with a large corporation, 1 

am looking forward to being in- 
volved with a company that's lean, 

committed and able to react quickly. 

I/errnran 

We will be grasping for a 

unique group of people in 

the New York area, and hav- 

ing a company that is totally 
behind me will make the 
challenge fun and exciting." 

Herrmann will work with 
Station Manager Peter 
Mutin, Regional Manager 

Fred Bennett and Pamal 
Triple A Station Director 
Torn Davis. Said Davis, "We 

are very excited about Chris 
Herrmann coming in to program the 

station. The signal blankets the mar- 

ket, Pamal is totally behind the for- 

mat choice, and, now that Chris is 

onboard, we are ready to go for it." 
WXPK will be Parnal's third Triple 

A station, joining WRNX /Spring- 
held, MA and WEBK /Killington, VT. 

Letter 
Contraed from Page 3 

face of radio Is charging on a daily 
basis. The previous regulations. d 

property enforced. would go to great 
lengths to prevent indecency. We 
were beginning to see this come to 
light. Now. more extreme and pow- 
erful legislation is being proposed 
that has apparently scared all of the 
orator broadcasters into taking much 

swifter. more immediate action. 
Don't get me wrong: Under the 

current wave of pressure and loom- 
ing FCC enforcement bombs. I 

would be taking many of the same 
steps. My fear rs that new legisla- 
tion and government involvement 
will create a much more bland. less 
compelling radio expenence for our 
country. 

Free speech and the ability to 

communicate in America are sta- 

ples d our very Union. Community 
standards may crumble to new na- 
tional anss. Talented anartairrrs 

and communicators will now hold 
back more than they should. fear- 
ing loss of employment and person- 
al financial ruin. 

I would love to see this industry 
hunker down for a series of power- 
ful discussions and debates. Iron- 
ing out a new set of standards and/ 
or puna ses is not necessany a bad 
idea. Let's show America that we 

can address their concerns. work 
wtten the system we've been giv- 

en and create the level of entertain- 
ment they can love and respect 
without crossing a line that is de- 
fined by the listening community 
not the government. 

For the record. Zeo Radio Net- 
works has always maintained a 

policy of providing clean program- 
ming. edited to standards that we 

feel are appropriate. We also grant 
all of our affiliated stations the right 

to further edit any matenal within 
our shows that does not meet their 

standards. We will continue along 

taaa Inn. 

The views expressed in a letter to the editor are those of the writer 

only The writer is solely responsible for the content RAR reserves 
the right to edit letters. 

DECAL UP! 
STYLISH? SPUNKY? STREET -WISE? 
She's a loyal listener with the power to recall your station name 

during the next ratings period. Give her a station decal from 

Communication Graphics and.she'll remember you forever. 

::::ÇQmmunication 
: ::Graphics Inc 

800.331.4438 - www.cgilink.com 

INIGNT COLONS. LOUGLISTING. 
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National Radio 
WESTW000 ONES VHl RADIO 

NETWORK presents the simulcast of 
VI-11's 2004 Roc* and Roll Hall of Fame 
Ceremony, a two-hour special airing 
March 21. In addition, The 2004 Rock 
and Roll Hall of Fame Special will air 
the weekend of March 12. For more 
information. contact Peter Sessa at 
212 -641 -2053. 

Radio 
JESSICA SHERMAN joins Jones 

Radio Networks as Director /Affiliate 
Marketing for News & Talk. Sherman 
recently spent three years as Manager/ 
Affiliate Marketing at Bloomberg Radio 
in New York City. 

Records 
LARRY JACKSON is promoted to 

VP/A&R at J Records. Jackson was 
previously Dvector /A8R. 

NEWSBREAKERS 

CHRONICLE 

CONDOLENCES 

Longtime Texas air personality 
Ken "Hubcap" Carter. Tì0. Feb. 
28. 

Changes 

Talk: WAAM /Ann Arbor, MI taps 
Lucy Ann Lance for mornings ... 

WAAM /Ann Arbor, MI introduces 
Lou Perry as host of the new daily 
program Ann Arbor Today. 

Records: Psychopathic Records 
launches Ax k Smash (AXS) Rec- 
ords, an imprint label focusing on 
ruck and alternative nick albums. 

BUSINESS BRIEFS 
Continued from Page 6 

expectation that Ford will soon begin factory installation of Sirius receiv- 
ers. Spring said that while Ford management won't comment on when 
the installations will start, he believes the automaker must step up its 
satellite -radio offerings to compete with XM's deal with GM. Our conver- 
sations with Ford hint that its not too far away." Spring said. 

Spring also believes Sirius' management team may be underrated on 
Wall Street. noting that while the company's top brass may be perceived 
as " somewhat promotional." CEO Joe Clayton has in the past few months 
sealed deals with the NFL. DISH Network, Radio Shack and Penske 
Automotive 

While Sprang said Sinus' high rate of spending and subscnber- acquisition 
costs "keep [him] up at night." he believes in the long -term prospects for 
satellite radio He predicts that 30% of U.S. households will subscribe to 
either Sinus or XM by 2010. Sirius dosed Tuesday down 5 cents. to 52.95. 

Cox Won't Be Part Of Arbitront Houston PPM Test 
Cox Radio owns KHPT. KKBO. KLDE & KTHT'Houston. and Cox 

Radio PresidenVCEO Bob Neil said at his company's 04 confer- 
ence call last week that Cox has no plans to participate in Arbitron's 
next round of Portable People Meter testing, set to begin later this year 
When the PPM question was asked. Neil first joked. -You gave me a 
chance to violate the new obscenity guidelines with that question.- He 
then said. "Arbrtron knows that we have declined to participate in the 
Houston PPM test -The reason Cox won't be taking part? it really came 
down to an ethical question for me. because I don't believe in it." Neil 
said. "Why would I want to participate in a test that I don't believe in ?" 

FCC ACT IONS 
Continued from Page 6 

maximum fine handed out by the FCC. 'There will be continuous debate and hearings. in all likelihood." Frist said. 
House and Senate members also disagree on when a license -revocation hearing would be initiated for an infring- 
ing broadcaster. 

Can The FCC Regulate Indecency On Satellite Radio? 
At the Tuesday NAB State Leadership Conference in Washington. DC, FCC Commissioner Kevin Martin high- 
lighted the issue of possible FCC regulation of indecency on satellite radio. He said that while the FCC has the 

authority to regulate satellite radio. other concerns may prevent the commission from holding satcasters to the 
decency standards broadcasters must follow Martin said that while the FCC's rules direct it to regulate indecency 
in -radio communications" - and XM and Sirius fall under that umbrella - he noted that there are significant 
statutory questions about the issue. "Satellite radio is still a radio communication," he said. but wed need to look 
at what the statute says and what constitutional implications applying the rule might raise" As part of the effort to 
address the broadcast -indecency concerns that have moved to the top of the FCC's agenda. Martin said he'd like 
to see the commission create a voluntary code of conduct for broadcasters. He also called on both broadcast and 
subscription -based program providers to offer more family -friendly shows. "That's something we should be encour- 
aging them to do." he said. 

Senator Attacks FCC!S LPFM Study 
In a letter sent to all five FCC commissioners. Sen. Judd Gregg said the low- power -FM interference study 

conducted by Mitre Corp. for the FCC contains technical and methodological errors that adversely and 
prejudicially affected its results" and demanded that the commission explain why Mitre apparently failed to follow 
through on some of the study provisions mandated by Congress. Specifically. Gregg charged that Mitre tested in 
six markets - fewer than the nine authonzed by Congress - and that the company only tested for LPFM interfer- 
ence to full -power stations on upper third -adjacent channels, ignoring interference on lower third- adjacent channels 

Additionally. Gregg criticized Mitre's use of only six receivers in its testing and said the company didn't disclose 
the technical parameters of those receivers. He also said Mitre failed to conduct an economic analysis of the 
impact LPFM interference could have on full -power stations as it was directed to do by Congress. Mitre has said its 
determination in the technical study that third -adjacent channel protection was unnecessary made the economic 
study immatenal. but Gregg said, That assumption is false and irrelevant. Congress did not link the requirement of 
an economic -impact study to any finding of interference." 

FCC Council Releases Emergency Guide For Local Media, Elects New Chairman 
e FCC's Media Security and Reliability Council on Tuesday adopted 19 recommendations intended to 
strengthen emergency communications and promote the physical security of broadcast and satellite facilities 

in emergencies. The adoption was the culmination of a two -year project launched in the wake of the Sept. 11, 2001, 
terrorist attacks. The council's recommendations can be reviewed at wwwfcc.gov'MSRC Meanwhile. the council 
elected Hearst -Argyle PresidenVCEO David Barrett as the new Chairman of the council. He replaces Tribune 
President/CEO Dennis FitzSimons 

FCC Chairman Michael Powell also announced that Department of Homeland Secunty Secretary Director 
Tom Ridge has agreed to co- sponsor with the FCC a public forum in June to examine the relationship between 
media and government in times of emergency 

AFTRA Says Air Talent Shouldn't Be Liable For Indecency Fines 
In response to Clear Channel's move to make talents pay part of any indecency fines they rack up. APRA 

released a statement Monday saying. The responsibility for complying with FCC regulations rests with the 
employers. Our members aren't responsible for programming the stations. and they don't hold a station's license to 
broadcast on the public airwaves. Its completely inappropriate and unprecedented for a broadcast company to 
shift the burden of complying with FCC regulations onto the backs of its employees. To the extent that individual 
employees may make on- the -spot errors that run afoul of FCC regs or company policy, that employee's existing 
personal -services agreement already provides recourse for the company." The AFTRA statement goes on to say 
that the attempt to make on -air personnel responsible for fines is "truly indecent." 

Fast Hooks...No Snags 
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170,000+ Song Library 

All Formats & International Titles 

On -Time Delivery 
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U N L I M I T E D 

lhr World's Prnnicr,Lluaic Hook Service 

Email: hooks @hooks.com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 
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Test Hook Tapes 

Michael Pelaia 
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OM KW A" See Is You 

JOYCE COOLING E pressmn 

PAUL TAYLOR -unman Out 

X COUNTRY (XM12) 

Jessie Scott 
BLUE DOGS Mr Caen 

SLAID CLEAVES Weshbores 

CLUMSY LOVERS Renn Me 

OWE GRAHAM Pad Idas 

SILLY JOE SHAVER SrQM On A Fast Tram 

LEFTOVER SALMON '. urea* Top 

SHELLEY KING 'eras Stye lydeco 

AM CAFÉ (XMAS) 

Bill Evans 
en ARTHUR ! ode Daft* 

RIDAI BRAMOLETT TM Ras 
MY MORNING JACKET M SYMNp 

XArsl MIA42) 

Ward Cleaver 

CANNIBAL CORPSE The Wretched Spawn 

DEICIDEN 
WAILS Of JERICHO A -se The Dead 

MORTAL TREASON A Cali To The Martyrs 

36 maims, households 

Candy Mehra, 
1P4lvsic Program 

6 EnATnaawnent 

VIDEO PLAYUST 
CNRY D,. Away 

UMW WEST ,ugh The Wire 
CASSIDYIR KELLY NOW 

Rath S I UDDARO SOtty 2004 
t UDACRIS soush WIWI* 
OUTKAST UNAPT 111111M1 The Wry You Move 
BEYONCE Me. MOW L I 

PING WAS TIM Ell Jed... Sal Shaw 
JAY -I Dit OR Your S*IoUdee 

ALICM LEY{ You Doll know My Name 

RAP CITY TOP 10 
km Qat 

LIMO ISBMIa Wad& 
MINN ML ORLY INN 
YES 1/11111N111 ILL Jed... KM Shim 
MIME NMI ANN My IM 
WIVE OW MEMO MINN A Falls Down 

MOM Tipsy 

T.1. liber Band Man 

1WITA LeAMYE win. . Slow Jame 

JM -z Del OR Your Shoulder 

Video puvksf as holm 

To 
rtNb T/lrVlereN 

65 9 maeoll households 

Brun NWps. Sr VPVAM 

Crins Pan W4NusN' 6 Went 

ADDS 
REBA McENTIRE Somebody 

TOP 20 
Map 

iW N 
KEITH URBAN You n chink Or Me 34 25 
ALAN JACKSON Remember When 33 25 
JOSH TURNER Long Black Tram 33 25 
TOBY KEITH AmenUn Solder 32 26 
BUDDY JEWELL Sweet Southern Condon 31 25 
MINOT SMITH J,Nne 29 25 
K CHESNEY S U. SWISS When The Sun 29 17 

MAO PAISLEY Little Moments 28 25 
JIMMY WAYNE Love You The Much 28 21 
GARY ALLAN Songs About Rain 28 23 
CLINT BLACK s'en1 My Tome 28 20 
MONTGOMERY GENTRY It You Ever Stop 27 12 

SHEDAISY e-_ ;ee Teat 26 24 

SARA EVANS a enect 25 21 
JUT. IF ROBERTS Break Down Here 22 11 

KORAN JONES Sunrise 17 0 

KENNY CHESNEY There Goes My Lee 16 15 

CLAY WASKER Cant Sleep 16 13 
KENNY CHESNEY No Shoes No Shirt 15 6 

BITTY CURRINOTM Got A Feels 13 

Arp lay as moMOred by A4dupsse 21 ' 
benoven Feb 23-28 

Jam Murphy W9rogrammrng 
19 mdkon bouseerovds 

ADDS 
REM IMMUNE Somebody 
MOM ELLIS asta La Vesta 

TOP 20 
TONY KEITH :- eeCan Solder 
JOSH TURNER org Black Tram 

KEITH URBAN Wu Il Think 01 Me 

ALAN JACKSON Remember When 

JOE NICHOLS .gal 
To Be A Fool 

SMANIA TWAIN It Only Hurts When I ro Braining 
KENNY CHESNEY There Goes My Lee 

OCT CURRINGTON I Got A Fells 
MAO PAISLEY . me Moments 
GARY ALLAN songs About Ram 

BUDDY JEWELL Sweet Southern Cumton 
SNEAKS BENTLEY My Last Name 

SARA EVANS - iect 

CLAY SAT KER .ant Sleep 

Off DAIS if at 
MONTGOMERY GENTRY el You her Stop loving Me 

BLUE COUNTY , , - .tile Guns 

EMERSON DRIVE : ast One Standeng 

KELLIF COFFEY'vas Plates 

RHONDA VINCENT el Heanaches Had Wings 
A KRAUS$ I J TAYLOR How s The World Tratenq e 

information current as al ,Why, 5 

CONCERT PULSE 

Avg. Gross 
Pos. Artase an 000e) 

1 SIMON 6 GARFUNKEL S2 519 1 

2 BETTE WEILER S10699 
3 PUNTA TWAIN $964 2 

1 AROSMITH 8 KISS $927 5 

5 GEORGE STRAIT $7953 
6 DAVE MATTHEWS A FRIENDS $7176 

7 DAVIOBOWIE $333 
8 TOBY KEITH $4740 
9 SARAN BRIGHTMAN 54106 

10 INAA PARK $3B0 9 

11 MANNHEIM STEAMROLLER $3686 
12 AMY GRANT VINCE GILL $311 1 

13 CHRIS ROCK $211 5 
13 BILL GATHER 8 FRIEMOS $2231 2 
15 TRANSSISERIAI ORCHESTRA $2281 

Arrvmq rhos weeks new low 

AMERICA 

CATIE CURTIS 

Lou RAWLS 

MARY) kW 
SOIL 

The CONCERT PULSE en courtesy a 
Polestar publac ur, of ih enoIsrs 

O -Lne Lawgs. 800444.73e3 
Gabbers' 2O -271.7900 

TEL 
TOP TEN SHOWS 

Total Audience 
(108.ómWion households) 

1 Academy Awards 
2CSI 
3 Countdown To Oscars 2004 
4 American Idol (Tuesday) 
5 American Idol (Wednesday) 

6 Friends 
7 Survivor: All -Stars 

8 E.R. 

9 My Big Fat Obnoxious Fiance 
10 CSI: Miami 

Fob. 23-29 

Teens 12 -17 

I Academy Awards 
2 American Idol (Tuesday) 
3 American Idol (Wednesday) 
4 My Big Fat Obnoxious Fiance 
5 The O.C. 

6 Countdown To Oscars 
7 CSI 
8 Survivor: AU -Stars 

(tie) That '70s Show 
10 Fear Factor 

(tie) Friends 

Source: Nielsen Medea Research 

COMING NEXT WEEK 

Me Tips 
Yolanda Adams. Dave Mat- 

thews Band, B.B. King. Mos Det, 
The Roots, Three Me Tenors and 
Stevie Wonder are slated to per- 
form when Fox airs The NAACP Im- 
age Awards (Thursday. 3/11. 8pm 
ET/PT). 

nifty, 34 
Alicia Keys. The Ellen DeGen- 

eres Show (check local listings for 
lime and charnel). 

Snoop Dogg, The View (ABC. 
check kcal ¡tVigs toc time) 

Rooney. Jimmy Kimmel Live 
(ABC, check local listings for time). 

Ces -Lo. Late Night With Conan 
OBBen (NBC. check local listings for 
time) 

Diane Schutz. Late Late Show 
With Craig Kilbom (CBS. check lo- 
cal listings for time). 

Nelly Furtado and Big Head 
Todd Si The Monsters. Last Call 
With Carson Day (NBC. check local 
listings for time) 

, jy 'ß 
/6 SahAbay. 3 

Kenny Chesney performs on 
A&Es Live by Request (10pm ET/ 
7pm PT) 

Mya. Mad TV (Fox, 11pm ET/ 
PT) 

Norah Jones. Saturday Night 
Lise (NBC. 11:30pm ET/PT). 

3A 
Sarah McLachlan. Live With 

Regs 8 Kelly (check local listings for 
time and chamel). 

Ozzy Osboume and Michael 
McDonald. The Sharon Osboume 
Show (check tical listings for time 
and charnel). 

Brides Of Destruction. The To- 

night Show With Jay Lene (NBC. 
check local listings for tme). 

Michelle Branch, Conan 
OBrlen. 

Story Of The Year. Craig Kil- 
bom. 

Tends" 3N 

Ravis. Ellen DeGeneres. 

Sp Dogg. Jay Leno. 
Norah Jones. Conan O'Brien. 
Elvis Costello. Fite For Fight- 

ing and Scott Stapp. Craig Kilbom 

Wednesday, 3/11 

Maroon 5. Jay Leno. 
Pat Green. Jimmy KirmFel. 
Sarah Miiac3tlah. Caran OHEEen 

Engelbert Humperdinck. Craig 
KAóorn 

Thursday, 3/11 

Ruben Studdard Ellen DeGen- 
eres 

311. Crag ICban. - Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

Feb. 27 -29 
Teile D,Slnbuio, S Weekend S To Date 

I The Passion Of The Christ (Newmarket) $83.84 5125.18 
2 50 First Dates 'Sony l $12.56 $88.68 
3 Twisted ,Paramount)' $8.90 58.90 

4 Confessions Of ATeenage... (Buena Vista) $6.34 $16.90 
5 Dirty Dancing: Havana Nights (Lions Gate)' $5 81 $5.81 
6 Miracle Buena Vista) $4.46 $56.32 
7 Eurotrip 'DreamWorks) $4.05 $12.75 
8 Welcome To Mooseport Fox) 53.27 $11.53 
9 Barbershop 2: Back In Business (MGM'UAI $3 12 $57.57 

53 03 $3.03 10 Broken Lizard's Club Dread (Fox Searchlights 

'Fes, Week n release All /pures n ructions Source ACMe/sen EDt 

COMING ATTRACTIONS: This 
week's openers include Starsky 8 
Hutch, staring Ben Stier as Starsky. 
Owen Wilson as Hutch and record- 
ing artist Snoop Dogg as Huggy 
Bear. Wilson performs -Don't Give 
Up on Us' on the film's TVT 
soundtrack: that song was first re- 
corded in the '70s by the original 
Hutch. David Soul, who appears an 

the movie with original Starsky Paul 
Michael Glaser. Rounding out the ST 
are such '70s ctasslcs as Waylon 
Jennings' 1'm a Romblon' Man.' The 

Carpentsis' -We've Only Just Be- 
gun: Batty Manilow's -Can't Smile 
Without You Edwin Staffs "Easy)' 
ln.- KC & The Sunshine Band's 
'That's The Way (I Like Try: Maxine 
Nightingale's 'Right Bada Where 
We Started From: The Bands The 
Weight. Dau's "Brick: Sammy 
Johns' "Chevy Van: Startand Vo- 
cal Band's -Afternoon Delight,' 
Chicago's -Old Days" Eric 
Clapton's -Cocaine: Average 
White Band's Cut the Cake - and 
more -Julie Glöow 
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OLDIES. 

A Tasty Serving 
Of Fab Four Tunes 
For Joe Johnson, Beatle Brunch is a labor of love 

For 60 minutes each week, Joe Johnson shares his fa- 
vorite music with listeners in 86 cities in the U.S. and 
Canada. The songs he plays are those of The Beatles, 
and the show Johnson hosts - the Westwood One -syn- 
dicated Beatle Brunch - has been a welcome addition 
to Oldies stations' Sunday lineups since its 1992 debut. 

From a studio in his Plantation, 
FL home, Johnson writes, produces 

and voices Bentle Brunch, which he 

created at WMXJ (Majic 
102.7) /Miami. Johnson is 

still very mocha vital part 
of Majic, where he is Cre- 

ative Services Director, 
writing and producing all 

of the Jefferson -Pilot Old- 
ies station's imaging pro- 
mos and commercials. 
When he's not doing that, 

he's making sure that all 
Beadle Brunch contest win- 
ners receive their prizes, which are 

stored in his home's garage. 

1 recently spoke with Johnson 
about his love of the Fab Four and. 
why Beane Brunch remains a unique 
weekly offering. 

From CD Changer 
To FM Radio 

When asked how Beetle Brunch 

came about, Johnson says, "I was in 

the car and going to take a family 
photo- you know, like one of those 

shots that you get at Sears. I grabbed 

a bunch of Beatles CDs and put 
them in the car's CD player. As I was 

driving, I thought, 'Wow! This is 

great!! can't believe that nobody in 
Miami is doing an all- Beatles 

Johnson was able to attract was 
Beatlefest, the traveling Fab Four fan 
fair. That led to a second sponsor 

and, in turn, more affili- 
ates. Suddenly, Beater 

Brunch was airing in 22 

markets. 

"We started sending 
demos to stations listed in 

the R&R Directory," John- 

son says. "We went from 
22 affiliates to 28. Then 
sponsors would come in 
at 5100 a week in order to 
pay for me making my 

own CDs." 

Joe Jo 

Johnson went to Sconnix Broad- 
casting VP /Programming Rick Pe- 

ters, whose company owned WMXJ 
at the time. Peters was convinced 
that a program devoted to the Beat- 

les would work. "I went to the sta- 

tion and did a demo, and he really 
liked it," Johnson says. Battle Brunch 

debuted on May 31, 1992, commem- 
orating the 25th anniversary of the 

release of Sgt. Pepper's Lonely Hearts 

Club Band. 

At first, Johnson syndicated Beet- 

le Brunch hiryself. The program was 

offered to all five markets in which 
Sconnix had Oldies stations: Miami; 
Baltimore; Indianapolis; Rochester, 

NY; and Laconia, NH. "At first we 
sent out the show on reel- to-reel," 
Johnson says. 

The growth of the show came in 
gradual spurts. The first sponsor 

hnson 

If At First.... 

That's when Johnson went to 
Westwood One - and was flatly 
rejected. "They said, 'No, thanks,'" 
Johnson recalls. "They had The 

Beetle Years and weren't interested. 

We eventually got into 38 markets, 
and that's when Westwood finally 
said OK." 

Today Mlle Brunch airs in such 

"You can put a 

Beatles record on, 

and no one in the 

room is going to get 

offended." 

markets as Washington, DC; ütroit; 
Baltimore; Hartford; Denver, Sacra- 

mento; Tucson; and Vancouver, Brit- 
ish Columbia. The program even 
airs in the US. Virgin Islands. 

While Westwood One handles 
the show's affiliate relations and 
places commercials within the pro- 
gram, Johnson continues to oversee 
everything else. He'd have it no oth- 
er way, as he's very proud and pro- 
tective of his baby. 

According to Johnson, United 
Stations Radio Networks originally 
expressed interest in Bealle Brunch 

By Adam Jacobson 
R &R Radio Editor 

but told him that he might not end 
up hosting the show, since Dick 
Clark would be involved. Johnson 
insisted that he host the show and 
wrote that stipulation into his con- 
tract. "I didn't want Cousin Brucie 
or whoever going on saying, 'Hey, 
it's Beatle Brunch,' or whatever," 
Johnson says. 

"This show is very personal to 
me. I do everything, including cus- 

tom liners and promos. I Fed Ex it to 
the stations. My goal is to make the 
show sound like I work at the sta- 

tion it airs on." 

Local Attachment 
Johnson sees this ability to seem 

local as the biggest difference 
between his show and any others 
focusing on The Beatles "I lose doing 
local stuff," he says. "I just added 
KCCL /Sacramento as an 'affiliate. 
My wife's parents live in Sacramen- 

to. I called the PI) of that station and 
said that when I am out there, I'd 
like to do the show live, and they 
loved it. I gave the station a local bio 
and some custom promos and lin- 
ers. That's a big part of everything I 
do." 

Johnson recently made a road trip 
to Boston, where his show airs on 
WODS, and hosted Bi -alle Brunch 
live from the station, even taking 
calls from local listeners. He also 
plans on airing an upcoming show 
live from WBZO /Nassau -Suffolk, 
since he also has family nearby. 

"With Beatlohst, 1 go in and do 
the show live from the market 
where the event takes place, and 
what airs on the local station is not 
necessarily what I would have on 
nationally," he says. 

"I might be able to do that in Or- 
lando, when Beatlefest comes 
through these. I'll bring up some in- 
teniews of the Fab Four and some 
CDs. Once again, this is real person- 
al to me, and I want to get ore -on- 

one with the listeners. I really try to 

bond with them." 

Play The Hits 
Beadle Brunch doesn't stray far 

from the proven hits The Beatles re- 

corded in their early years. "I under- 
stand music testing" Johnson says. 

"I could play 'Yesterday' three or 
four weeks in a row, and only a few 

people will say that we play it too 
much." 

Deeper tracks are featured as part 
of spoken -word segments. "I'll fea- 

ture 'You Know My Name' or 'Rev- 
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"This show is very personal to me. I do 

everything, including custom liners and 

promos. I FedEx it to the stations. My goal is 

to make the show sound like I work at the 

station it airs on." 

olution No. 9,' but Ill pot down the 

record," Johnson says. 

He emphasizes that he has re- 
spect for the music. "Some Beatles 

specials play edited versions of the 
songs," he says. "I don't do that." 

In Johnson's opinion, his program 
meshes well with Westwood One's 
other Fab Four offering, The Battle 

Yaws. "We're like Meet The Bolles, 
and they're like the 'White Album,- 
he says. 

The Beatles actualities aired by 
Johnson are culled from TV specials, 

DVDs, anthologies and records that 
he's purchased over the years. lie's 
also gotten a lot of material from the 
many Beatlefests he's attended. 

"When stations ask 

what the show is 

about, I say it's a 

celebration of what 

The Beatles were 

and what they are. 

That's the great 

thing about Oldies: 

They really help us 

to feel good." 

A Celebration 
Of The Beatles 

Why does an all- Beatles show 
work, as opposed to an all -Elvis 
Presley or all -Rolling Stones pro- 
gram? "Because The Beatles were 
four individuals, and each had his 
own hits," Johnson says. 

"You can't do that with The Beach 

Boys or The Rolling Stones. You 

can't do a show on just Mike Love. 
With The Beatles, you have the solo 
stuff and the 1963 -64 stuff, which is 

so much different from the 1965 -69 

stuff. It's like I have 10 different 
bands to feature " 

Additionally, there are the many 
events involving The Beatles that al- 
low Johnson to produce special 
shows. "When George Harrison 
died,1 did a special show," he says. 

"When Paul McCartney went on 
tour, I did a live show." 

The Beatles' universal popularity 
is another important factor in the 
success of Beatle Brunch. "You can 

put a Beatles record on, and no one 
in the room is going to get offend- 
ed," Johnson says. 

"Remember, half of their songs 
deal with love, from And I Love 
Her' to 'All You Need Is Love.' The 
message is so good and wholesome. 
I can't imagine people 20 or 30 years 
from now listening to a rap song and 
saying, This is a classic.' 

"1 always wonder about the fu- 
ture of the show and its audience. 
When stations ask what the show is 

about, I say it's a celebration of what 
The Beatles were and what they are. 

That's the great thing about Oldies: 
They really help us to feel good." 

A Hard Question 
When asked for his favorite Beat- 

les songs, Johnson says, "Side two 
of Abbey Road would have to be my 
favorite Beatles material. But I love 
the early stuff too: 'Slow Down' and 
the Carl Perkins stuff. Then again, I 
like 'I'll Follow the Sun' too. It's a 

hard question to answer." 

Like many Americans, Johnson 
became a Beatles fan the moment he 

saw the band perform on CBS-TV's 
Ed Sullivan SMu' in January 1264. "I 
remember seeing it, and one week 

later they came to Miami," he says. 

"I was only 6 years old, so I wasn't 

going to go down and see them or 
anything. I was a fan of the Beatles 

as a kid. I would plorthe'White 
Album' in reverse and all of that." 

One idea Johnson would like to 
explore in the future is a talk show 
focused solely on The Beatles. "I 
would like to doa live Sunday show 
someday, a talk show, and have it on 

at 6pm," he says. "A Beatles talk 

Until then, Johnson is perfectly 
content singing along with his Fab 

Four favorites 

TALK BACK TO MI 
Do you have questions. 

comments or feedback regarding 

this column or other issues? 

Phone: 310-788-1551 

E -mail: ajacobson@ 

radioandrecords. corn 

Fax: 310.203 -9763 
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AL PETERSON \NEWS /TALK/SPORTS 
apetorsoneradioandrecords. 

TRS 2004: Picture Perfect! 
R &R Talk Radio Seminar draws huge crowd to nation's capital 

Astar -studded array of guest speakers and an abundance of high -spirited con- 
versation were both part of last week's ninth annual R &R Talk Radio Seminar, held 
in Washington, DC. General sessions featuring ABC News' Peter Jennings with 
Sen. John McCain, Fox News' Tony Snow, Premiere's Matt Drudge and CBS News' 
Mike Wattace were standing-mom-only évents as a who's who of the format's best 
and brightest from across the country gathered at TRS 2004. Enjoy this week's photo 
review featuring just a few of the people and highlights of News/Talk radio's larg- 
est annual meeting. 

RSA March 5, 2004 

I'D LIKE TO THANK THE ACADEMY waee/New Yak VP /GM Tim McCarthy 
(c) Is all smiles as hes presented with the 2004 N/T General Manager of the Year award 
by RBR's Al Peterson and Erica Farber during Saturday's awards luncheon 

MAKING HIS POINT KGO/San Francisco' Jack Swanson leans in to make a point during Fridays News/Talk Promotions and 
Marketing Smackdown Also participating were (I -r) Clear ChannetrHoustons Ken Charles (at the podium). Talk Radio Network host 
and KV/ Seattle s Rusty Humphries. KFI/Los Angeles' Bill Handel. Fox Sports Radios Andrew Ashwood and Point -To -Point Market- 
ings Elizabeth Hamilton 

ROCKIN' AND ROLLIN' Premiere Radio Networks' Marty Raab (1) watches 

master cigar roller Roberto Martinez prepare for the onslaught of partygoers who 

attended the annual Friday Might Cigar Smoker at TRS 2004 

NEWS POWER Discussing the constantly changing world of network news and other issues facing radio newsrooms across the 
country at TRS 2004 are (l -r) former KFWB2os Angeles VP, GM Roger Nadel. the Associated Press Thom Callahan. Fox News 
Radio's Bob Finnerty. CNNRadios Harley Hotchkiss. ABC News Radios Steve Jones. CBS Radio News' Harvey Nagler and NBC Radio 
News Ban Tessler 

PREMIERE TRIO On hand to greet guests at Friday night's packed cigar smoker 
hosted by Premiere Radio Networks were network hosts (1 -r) Glenn Beck. Matt Drudge 
and George Noory 

Continued on Page 20 

- hew -- j _ 

Putting your listeners on the Road to the White House 
e RAOIO NETWORKS 

amerlca listens to abc 212-735-1700 
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"The show consi 
holds the great overn 
numbers delivered by 
'Coast to Coast' and gets 
our show off to a great 
start with a great 
audience share. 
Doug and crew deliver a 
Major Market morning 
Show ". 
Tom Connelly, KTSM, El Paw TX' 

Where to find us 
on Starguide 

Ratio Americo 
AMC-8 

Service: RADIOASS 13R 

Addy: Left Chanel 
ABC D #42 

(600) 872 -1121 
iadoormeñcaolg 

Liberty Broadcasting 
AMC -8 

PlwWer ABC NY 

Service: 1LKAM 1 /R1dAM3 
Audio' Ian Channel 

ABC D: #28 
(888) -727 -8629 

Wetly Broatico8hg 
AMC-8 

Provider: ABC NY 

Service: SS 16l/DayNet 
Audio: Right Chanel 

ABC D #47 
(888) 727.8629 

berlydoadr ad com 
CRN -Analog 

AMC -7 
Transponder: 7 

Audio: 8.0 
137° Wiest 

(818) 352 -7152 
cabieladbnelwc k.com 

"Good Day' 

2004: The end of business -as -usual in Radio 
Every station is making tough choices. Here's an easy one. 

's the morning drk. show you wish you could afford to produce 
this show Is FREE, a straight barter. 

maybe you'd doe an early morning show that's not all-about-business, 
makes lots of business sense. 

a LNE overnight show that doesn't gobble up inventory in other dayparts? 

the show that's hepktg management meet bottom line goals in 425 
and has been for 15 yeas, Doug Stephan's Good Day. 

WIZ to KAK, Doug's resume qualities hkn to be your morning host. 

Doug Stephan has been one of Talkers Magadne's 100 Most important 
Talk Show Hosts In Americo every year there's been such a list. Talker also ranks 

Day among The Top Ten Syndicated Morning Shows in rodeo today. 

"I have never been happier with any decision I've made in broadcasting." 
Steve Herum, KBKB, Burlington /fort Madison, IA 

01111.4°'°11.11111''' 

Doug to your on-air family...and to your Sales staffl 
Need local spots voiced? Plomos? Just Asid 

Need Doug In your market, to meet listeners and schnooks. clients? 
Can Dol And he's a real charmer. 

Bottom fine? Your Bottom Une. 
You've got a problem. Too much to do and too few dollars to do It. 
You manage multiple stalk., but there's only one YOU. 
If you've got two AM stations, this should be one of your morning shows. 

Doug Stephan's Good Day Is a great show that can save you money. 
And THAT can he you saw your butt. 

. - 

Monday - Friday 
12a -1 p (ET) 

DEMO: 

..to Good Day FAQ. 

It's FREE, a straight barter. 
Sell 9 '.2 local minutes per hour. 
You DO have the equipment to receive it. The show is fed by several networks, digital 
and analog. 

"The show sounds great and putting it on KHBZ 
was absolutely one of our best decisions." 

Paul Wilson, KHBZ, Honolulu, HI 

For more information on adding Good Day to your Line -up 
Contact Wilbur Entertainment (831) 429 -2050 or Call (508) 877 -8840 
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Continued from Page 18 

NEWS/TALK/SPORTS 

LEAN TO THE LEFT ... Representing Talk radio from left of center during Thursday afternoon's annual 
TRS Roundtable are (l -r) Fox News Radio's Alan Colmes. Westwood Ones Tom Leykis. WOR Radio Networks 
Lionel and Jones Radio Networks Ed Schultz 

...AND LEAN TO THE RIGHT sitting on the right side of the dais at Thursday's opening TRS 

Roundtable session are (l -r) Salem's Hugh Hewitt. Jones Radio Networks' Neal Boortz. Talk Radio Network's 
Laura Ingraham and Premiere's Glenn Beck. 

BREAKING ALL THE RULESA quintet of `rule breakers' offers tips on success during Friday 
mornings packed Don't Just Bend the Rules. Break 'Ern-session featuring (l -r) Clear Channel/San Francisco's 
Ed Krampf. Sirius Satellite Radio's John McMullen. WTOP/Washington s Jim Farley author and Sabo Media 
syndicated talk host David Bach and Sabo Media CEO Walter Sabo. 

THANKS FOR YOUR SUPPORT 
WABC New York morning co -host Curtis 
Shwa offered an eloquent and heartfelt 

acceptance speech at Saturdays annual 
awards lunch on behalf of himself and 
partner Ron Kuby as the talk duo were 

named the 2004 WT Local Hosts of the Year 

STATION OF THE YEAR Proudly accepting the award naming KFIlos Angeles 2004's News/Talk 
Station of the Year are KFI morning host Bill Handel and Program Director Robin Bertolucci as R&R's Enta 
Farber (r) congratulates them both 

SALEM'S BIG MAN Newly 

signed Salem Radio Network talk host 
and former U S Secretary of 
Education Bill Bennett addresses TRS 

2004 attendees and offers them a 

glimpse of what they'll hear on his 

soon -to-launch national morning 

show 

NEWS/TALK RADIO: FIGHTING 
FOR THE FRONT SEAT TRS 2004 

attendees were presented with an 

information- packed session on Saturday 
morning as Bob Michaels from *baron 
(pictured) and Edison Media Research's 

Larry Rosin offered exclusive insights on 

research into how NewsTalk listeners use 

the format while driving 

LIVE, FROM WASHINGTON, DC 
Recently launched Jones Radio Networks 

syndicated talker Ed Schultz gave 

attendees an insider's look at his daily 
radio show during a live broadcast from 
TRS 2004 on Friday afternoon. 

NEXT YEAR I'M BRINGING 
MY STRIPED SHIRT Liberty 

Broadcasting's Mort Crim found himself 
in the role of referee as he moderated this 

year's annual TRS Roundtable The 

popular session drew fire from both the 

left and right on a host of issues. from 

broadcast indecency to Janet Jackson s 

Super Bowl -wardrobe malfunction- and 

more 

Some of Our Currenf shows: 

Weekend 
SpeedFreaks 
Live Rich with David Bach(Sabo Media) 
The Talk Radio Countdown 
Car and Driver Radio 
Bobby Likis's Car Clinic 
Beyond the Beltway with Bruce DuMont 

Weekdays 
Doug Stephan's Good Day 
When Radio Was 
Market Wrap with Moe Ansari 
The Mike Reagan Show 
Battle Line with Alan Nathan 
WorldNetDaily with Joseph Farah 
The John and Jeff Show 

Visit the new website! www.wilburentertainment.com 

831-429-2050 « Wi Iburen} er} ainment 
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you think maybe politicians are 
overreacting, but then someone in 
Arizona will ask me why I'm not do- 
ing more," he said. 

While McCain provided a view 
from Congress, White House Corn - 
mtmications Director Dan Bartlett 
gave TRS attendees an exclusive 
White House briefing and assured 
them that the Bush administration 
"takes seriously the business of Talk 
radio." 

Bartlett said, "We will continue to 
do everything we can to make Talk 
radio accessible to this administra- 
tion," noting that the White House 
recently hosted tts second radio 
press day, during which high-level 
White House officials were made 
available to radio news staff. "We 
want to reach taut to radio," he said. 

Drudge Cautions Against 
'Bleaching'The News 

During his Saturday- morning 
keynote address, Premiere Radio 
Networks weekend host and 
Internet mainstay Matt Drudge ad- 
vised executives not to let the 
industry's current sensitivity about 
content affect their news operations, 
especially concerning controversial 
stories. "Be careful about bleaching 
out information," he said, "because 
you may just be left with a shell." 

Noting that technologies like 
wireless Internet are going to in- 
crease citizens' access to news and 
information, he implored radio to 
face the challenge head -on. "You 
have to make a decision," Drudge 
said. "Are you going to take this 
fight, or do what others tell you to 
do?" 

Despite the criticism he's received 
since posting on his website a story 
that suggested Democratic front - 
runner John Kerry once had an ex- 
tramarital affair, Drudge stood by 
his reporting. "I had gotten the girl's 
name and e-mails with her bragging 
about having an affair with Kerry," 
he said, explaining what led to his 
posting of the story. "She had also 
done Some interviews in which she 
was very flippant and coy. So I put 
my name on it, like I do everything 
I write." 

Drudge added that the final word 
on the story may not have been writ- 
ten. "I consider that story still active," 
he said. "We'll just see where that 
story goes." 

Meanwhile, Drudge criticized 
Kerry for avoiding Talk radio since 
denying the allegation on Don Imus' 
show. "He won't face talk radio," 
Drudge said. "He'll face George 
Stephanopoulos Ion TVI, but he 
won't get down here in the gutter" 

Wallace: 'A Radio Addict' 
CBS News stalwart Mike Wallace 

-a mainstay of the network's semi- 
nal 60 Minutes program since 1968 - 
told TRS attendees that while he's 
built a career in television, he got his 
start in radio, and it's the medium 
that still excites him. "I am a radio 
addict," said Wallace, whoonSatur- 
day was presented with the 2004 
News /Talk Lifetime Achievement 
Award. "When I grew up, all I 
wanted to be was a radio an- 
nouncer." 

Wallace said that early on he 
found television a little frightening 
and preferred the less constrained 
nature of radio. "It allowed you to 
concentrate more on the issue," he 
said of radio. However, he found his 
eventual adjustment to TV easy. "It 
wasn't all that different than radio," 
Wallace said, "except that it paid bet- 
ter wages." Still, Wallace keeps corn- 
ing back to Talk radio. "I'm afraid I 

love it," he said. "It entertains, illu- 
minates and gets you thinking." 

Along with the Lifetime Achieve- 
ment Award, Wallace received from 
WOOD -AM /Grand Rapids - 
where he got his start in radio - a' 
jacket with the station's logo on the 
back and his name on the front. 

Why Is Snow Getting 
Into Talk Radio? 

Delivering the Feb. 27 keynote ad- 
dress, Tony Snow - whose radio 
show debuted March 1 - said he's 
making the jump from the Fox News 
Channel desk to a radio show now 
because "Fox finally said I could." 

Snow told the packed room that 
he first got the bug to do radio when 
he satin for Rush Limbaugh and that 
he enjoys the intimate relationship 
radio listeners feel toward hosts. "If 
people meet you after seeing you on 
TV, they say, 'Hello, Mr. Snow.' If 
they know you fmm radio, they'll 

NEWS 

walk up, say, 'Hi, Tony,' and ask you 
a personal question. There is a con- 
nection you make with your listen- 

He's also excited by the freedom 
radio allows. He said, "It'stoughto 
be creative on TV. On the radio, 
you're on your own." And no mat- 
ter which direction he may lean on 
issues, Snow hopes that his radio 
show will impact a broad listener 
base. He said, "Every once in a 

while, if you're good, both sides will 
listen, and - on the margins - 
you il be able to affect outcomes." 

Top Honors 
KFI /Los Angeles was named 

2004's News /Talk Station of the 
Year when the winners of this year's 
R&R News/ Tall. Industry Achieve- 
ment Awards were revealed Satur- 
day afternoon, closing out the 2004 
Talk Radio Seminar. 

WABC /New York personalities 
needed a truck to haul home their 
winning trophies, as VP /GM Tini 
McCarthy was named News /Talk 
General Manager of the Year and 
PD Phil Boyce was recognized as 
Programmer of the Year. Mean- 
while, WABC morning duo Curtis 
& Kuby were voted Local Talk Per- 
sonalities of the Year, and afternoon 
host and ABC Radio Networks -syn- 
dicated personality Sean Hannity 
was voted National Talk Host of the 
Year for the second year in a row. 

ABC Radio Networks President 
Traug. Keller was named N/T Ex- 
ecutive of The Year and proved he 
was also in the running for Dad of 
the Year, as ABC's John McConnell 
stepped forward to accept the 
award on his boss' behalf. "Traug 
had to leave early this morning to 
return to New York," McConnell 
told TRS 2004 attendees. "He prom- 
ised his son he'd be back for his bas- 
ketball game this afternoon." 

Along with exciting special 
guests and an impressive list of 
award recipients, the 2004 Talk Ra- 
dio Seminar featured three days' 
worth of lively and informative gen- 
eral sessions, including an exclusive 
look at Arbitron's in-car listening 
study with data specific to News/ 
Talk/Sports listeners. Look for more 
information on this and other ses- 

sions in upcoming News /Talk/ 
Sports columns. 

SFA Radio 
Continued from Page 1 

entirely in Spanish. R&R plans to 
roll out additional formats later this 
year. 

"Our strategy for Going for Adds 
Radio is simple," said Greg Maffei, 
R&R's Sr. Director /Digital Initia- 
tives & New Business Development. 
"We take the concept of promotional 
CD music samplers, leverage the 
technology of Live365's Internet ra- 
dio, incorporate record labels' new- 
est releases with other station ele- 
ments that radio programmers are 

interested in hearing, and deliver to 
stations through the desktops of 
radio's most important decision- 
makers." 

Live365 will provide easy -to-use 
tools and streaming services for R&R 
Going for Adds Radio. The stations 
will be available through R&R Going 
fix Adds, a weekly e-mail service sent 
to over 2,000 industry executives. 
Going fin. Adds advises programmers 
of the weekly new music offerings, 
presented by format. 

"Live365 is thrilled to work with 
Radio & Records, the industry bible, in 
helping new music releases gain ex- 
posure and broader radio airplay," 

said David Porter, Director /Busi- 
ness Development for Live365. 

. "This partnership demonstrates 
how Live365 can provide real value 
to the radio and record industries, 
using an innovative approach to ad- 
dress a market need." 

Additionally, the partnership 
provides Live365 with the opportu- 
nity to attract new content for its 
growing music library, a repository 
of music tracks that Live365 DJs can 
use in programming their Internet 
radio stations. Live365's Internet 
radio diarts appear each week in the 
R &R newspaper on the Digital 
Media page. 
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Cloherty's Bicoastal Tendencies Revealed 

As Al Patin once said. 'I try to get out, and they keep 

pulling me back m! '' That's Emmis/New York VP /Program- 

ming Tracy Ckrherty, who has elected to stay put and con- 

tinue programming WQHT (Hot 97). Lau 

September Cloherty announced she would 

be leaving when her contract ended in Feb- 

ruary 2004 to pursue several outside 

projects. including a TV pilot she's been de- 

veloping with Queen Latifah and Shakim 

Compere. "Emmis has been really good 

about accommodating my crazy schedule. 

so I decided to stay for at least another year 

-- I really have the best of both worlds," 

says Cloherty. who will be racking up the frequent -flyer mile- 

age between New York and LA as she creatively juggles both 

protects. 

Photo taken 20 
minutes ago 

Putting Your Life In Perspective 

Bob Lopez. one third of The Kirk. Mark & Lopez Morning 

Ain* , Show on WIYY (98 Rock)/Bal- 

timore, announced that he has 

Stage Four lung cancer and is 

undergoing chemotherapy. 
The Baltimore Sun reports that 

that 26 -year station vet Lopez. 

SO, was diagnosed two weeks 

ago. When asked about his 

decision to go public. Lopez 

said "I live on the radio, and 

this is my life - why hide it? What's the point? Paradozic 

this is kind of an adventure for me." 

WIYY is accepting donations to the 98 Rock 'ñ Recovery 

fund in Lopez's name to benefit the charity of his choice. 

Producer Steps. Lapez and 
SpotgeBob 

Guys Once Again Regular 

Last week The Regular Guys pulled themselves off the ale 

at WKLS (96 Rock) /Atlanta, reportedly over concerns about 

Clear Channel's new indecency policy that would put at least 

some of the financial burden of an FCC fine back onto the 

talent. On Monday Larry Wachs and Eric Von Haesler 
were back on the air - after a friendly phone call from CC 

honcho John Hogan. 

However, some folks thought the Guys' absence was just 

a stunt. Just ask Leslie Frans of The Don Miller Morning Show 

on crosstown WNNX (99X): "Unfortunately, the bad boys 

of radio. The Regular Guys, did not pull one over on their. At- 

lanta audience." she says. "It was a publicity stunt with the 

PD voicing promos all day Friday" 

99X ran its own promo calling the Guys' absence "another 

one of The Regular Guys' ridiculous. pandering. bulkrap stunts 

they've become famous for - in other words, it was a cor- 

porate -sanctioned vacation day!" Fram tells ST that WWE 

wrestler Scott Steiner spilled the beans when he told 99X 

that he was scheduled to be on the Guys show last week. 

but was asked if he could come back on Monday - the day 

they happened to return. Fram adds, "Cmon. 96 Rock - 
can you try and be a little more clever?" 

Philly Pheeling Wired 

When Beasley's CHR/Rhythmic WLDW /Philadelphia 

launched a few months ago, it was known as "Wild 96.5" - for about 20 minutes. Then Clear Channel decided that 

the term "Wild" belonged to them 

and filed a C&D. People got mad. Bad 

words flew. Tired of bleeping "WId" 
out of their promos, an idea was born: 

Our morning guy, Rocco. has this 

beautiful Asian girlfriend named Jenny. 

who voices some of our promos and 

was having trouble pronouncing 
Wild, "' says Marketing Director Rob 

Zilla, "When she said 'Wild,' it came 

Jenny love you long 
time 

out sounding like 'Wired.'" A tiny imaginary light bulb ap- 

peared over his head. PD Chuck Tisa adds. "Jenny told 

Rocco that if we changed our name to Wired, she would re- 

ward him." 

And so the station became "Wired 96.5" with new calls 

WRDW -FM to match. Jenny is happy - and so is Rocco. 

who was promised something called "washy washy" every 

night from a grateful Jenny. 

The Pro gromnwng Dept. 

KBOS IB95)Fresno Asst PD/rnontrg host Greg "G-flan" 

Continued on Page 24 
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Rrme;ne 

/ 
Jimmy Steel rises to VP /Programming 
of Emmis. 
Paul Barsky becomes OM/ntoming host 

of WPTP /Philadelphia. 
The Bake Boyz take wakeups at WMIB 
(The Beat)/Miami 

r 
Jimmy Steal 

YEARS 460 

Matthew Ross recruited as VP /GM of WAXO/New York. 

Rick Baumgartner loins Atlantic Nashville as VP/Pro- 
motion. 
J.J. Rice selected as PD of WBLI Long Island, NY. 

1(1 l'E4RS abc) 

Roy Laurence named PD of WXTR -FM/ 
Washington. 
Diane Cridland chosen as PD of KDKA- 
AM'Pittsburgh 
Tracy Austin becomes MD at KITS -FM/ 
Los Angeles. 

/J YEARS 460 

Jim Ed Norman promoted to President 
of WB/Nashville. 
Tony Martell elevated to Sr. VP /GM at 

CBS Accnciated Records. 
Ken Anthony tapped as PD of KISS -FM 

San Antonio. 

PEARS 460 

DianeCriAand 

Jim III ee' not 

Michael Craven appointed VP /GM of WMMR Philadel- 
phia. 

W XTU- FM/Philadelphia goes Country with Larry Coates 
as PD 

Jack Armstrong returns to Los Angeles to do afternoons 
at KKHR 

/J YEARS 460 
R &R holds its first West Coast convention in Century 
City. CA. 

Clarke Smidt promoted to Director/Programming g Pro- 
motions for WEEI- FM/Boston. 

REDUCE YOUR CHANCES OF AF RELATED STROKE 

Most amal fibrillation- related strokes could be prevented with anti -coagulation treatments. 
Yet, up to two- thirds of AF patients who suffer these strokes 

are not prescribed anti -coagulants or blood thinners upon hospital discharge. 
National Stroke Association is launching Beat the Odds, a national awarencss campaign urging consumers to ask their doctors 

about the risks of AF and the importance of treatment. 

(:et more information on Beat the Odds at www.stroke.org. For details on atrial fibrillation skit www.afadvisor.org 

1E-3 
National Stroke Association 
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Hoffman is upped to PD, replacing Pattie Moreno, who ex- 
ited last week. Hoffman, an eight -year station vet. will con- 4 

tinue to anchor the morning Juice Crew but will step down 
as PD of sister Sports/Talk combo KCBL & KCVL. 

Citadel completes a two - player PD trade in Allentown, 
sending PD Dave Russell from WCTO (Cat Country 96) 
across the hall to AC WLEV (Soft Rock 100.7). In return, 
Bobby Knight, who. ironically, used to be Asst. PD /MD of 
WCTO, leaves the PD chair at WLEV to return to Cat Coun- 
try as the new PD. 

KBMB (The Bomb) /Sacramento interim PD Jayare 
Johnson is upped to "Regular PD." His first official act: up- 
ping Mix Show Coordinator Tosh Jackson to Asst. PD /MD. 

From barbeque to desert: KILT /Houston Asst. PD /MD 
Steve Giutarri fills the big -boy PD chair at KBQI & KSYU/ 
Albuquerque. 

"Leisure Suit Larry" Cirello has officially joined Sirius 
Satellite ikadio as a Programming Coordinator, working with 
his former WKTU /New York partner -in -crime, Geronimo. 

After several years away. David Can returns as PD/ 
morning guy at Foster CHR/Pop KIXY /San Angelo, TX. Cur- 
rent KIXY PD John Flint crosses the hall as PD of Rocker 
KWFR (The Fire). He replaces OM Jay Michaels. who will 
do mornings on KIXY with Carr. 

So Clean You Could Eat Off Them 

TeshMedia's syndicated The Daily John Tesh Show. already 
on in 77 markets, has made its first foray into morning drive 
on Clear Channel's new Soft AC simulcast, "92. I & 107.7 
The New Lite FM." which comprises recently flipped Smooth 
Jazz WJCD and Urban WBHH (92.I The Beat) /Norfolk. 
"I am absolutely delighted to have John Tesh hosting our 
morning show." said VP /Market Manager Reggie Jordan as 

tears of joy streamed down his face. 

In a related story, Salem Christian KFSH (95.9 The Fish)/ 

Los Angeles announces its new Family Friendly Morning Show 

With Billy Burke and Lauren Kitchens. Market vet Burke is 

known from his stints at KIIS -FM, KBIG and. most recently, 
KZLA Current morning guy Ted Ziegenbusch slides into 
middays, freeing up PD Chuck Tyler to do more really im- 
portant PD stuff. 

STREETTALK 

Actual Damn Jobs 

WIOQ /Philadelphia is in the hunt for a co -host to join Mo 
Bounce and Rocco on the nightly Freak Show. Interested po- 
tential freaks should get their stuff to PD Todd Shannon ASAP 

WAPE/Jacksonville personality Billy Goat exits after four 
years in nights and a decade of WAPE service to finish his 

education and get a real job. 

WLDI/West Palm Beach has a rare night opening. 
Michael Yo of sister WHY! (Y- 100.7) /Miami was voice - 
tracking nights, but PD Chris Marino now has the green light - and the green - to hire a live jock. 

Quick Hits 

ST hears The Doug Banks Show is coming off Urban 
WPWX (Power 92) /Chicago when Banks' deal with 
Crawford Broadcasting expires in April. Power 92 will instead 

create a new, homegrown morning show featuring market 
vet DeVante "Stone Pony" Stone and Power 92 midday 
personality Cortney Hicks. Stone was previously heard in 

afternoons on rival WGCI -FM. 

Sylvia Chacon makes the move to middays at Clear 
Channel's KIOI (Star 101.3)/San Francisco. For the past 10 

years Chacon has done nights on crosstown KFRC. 

Spanky, last enjoyed on KIMN /Denver, is now doing 
late- nights across the street on Entercom's KALC (Alice 
105.9). The good news: He replaces a voicetracked shift. 

WKFS/Cincinnati inks Chris Mann, a.k.a. Reno, from 
WKST /Pittsburgh for afternoons/imaging. PD Donna De- 
Coster also snags Carson, a.k.a. John DeSocio, from nights 

at WEZB (B97) /New Orleans as MD /nights. B97 OM/PD 
John Roberts ups Asst. PD /overnighter Charlie Scott to 
nights. 

WHBO /Harrisburg has flipped from Oldies to Smooth 
Jazz as WSW. OM Tom Shannon and Broadcast Architec- 
ture OM/PD Steve Weirsman need a PD. 

Citadel Active Rock WKLQ /Grand Rapids welcomes 
Splatz as MD /night jock. He comes from afternoons at 
WKZQ /Myrtle Beach. SC. 

The all -new soccer-mom-intensive Bob & Tom Show is 

new to mornings at WTBT (Thunder 103.5)/Tampa. They 
replace Ron Diaz, who moves to sister Sports WDAE -AM 
and pairs up with Tampa Bay Bucs offensive lineman Ian 
Beckles. 

His Show& Our Socks: The Same Age 

Congrats to KYKY (Y98) /St. Louis morning legend Guy 
Phillips, who celebrated his 25th anniversary in mornings on 
March 2. "It's not like this marks the end of anything; I feel 

more refreshed with everything in my life, both privately and 

s 

AP 

publicly, than I ever have before," Phillips 

tells ST, after taking his usual post -show 

shower. Phillips received congratulatory 

calls from such Gateway City icons as 

Joe Buck and Bob Costas, as well as lo- 

cal TV anchors, advertisers, family and 

friends. The show also featured archived 

material and songs from 1979, Phillips' 

first year at KYKY. Topping off the fes- 

tivities, St. Louis Mayor Francis Slay declared it "Guy Phillips 

Day." Much to the chagnn of local students, area schools re- 

mained open. 

Talk Topics 

Air America Radio President Jon Sinton confirmed the 
rumors heard in the hallways at last week's R&R Talk Radio 

Seminar in Washington. DC. saying that the soon -to- launch 

progressive/liberal talk network is "talking" to WJNO/West 
Palm Beach host Randi Rhodes. Sinton also told ST "an of- 
ficial announcement concerning the entire lineup. including 

stations, is forthcoming." 

Sports/Talker XPRS -AM (The Mighty 1090)/Tijuana- 
San Diego celebrates its one -year anniversary on March 4. 

The locally owned station, programmed by sports radio vet 
Bill Pugh, becomes the new radio home of San Diego Pa- 

dres baseball at the start of this year's MLB season. 

Condolences 

Longtime Dallas radio personality Ken "Hubcap" 
Carter died Feb. 28 after a long illness. He was 60. Carter 
was an experienced news director, as well as an Oldies jock. 
Most recently, Carter's Saturday Night Oldies Show aired on 

KAAM /Dallas; WPTR/Albany, NY; and WLGZ/Rochester, NY. 

Peggy Scott, 57, GSM of Clear Channel Country & 

Classic Rock combo KZSN & KRZZ/Wichita, suffered a heart 

attack and died Feb. 25 while watching The Passion of the 

Christ. 

EXPOSE 
YOURSELF 

EventTape* 
BunchaBanners' 
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FirstFlash! 
L I N E ci 

6528 Constitution Drive Fort Wayne, Indiana 46804 
Fax (260) 436-6739 www.firstflash.com 
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FRANK CORREIA SOUND DECISIONS. 
{come ®radioandrecords. co m 

The Wrap On Jay-Z 
Hip -hop superstar set to retire. Next career: rock star? 

aying that hip -hop superstar Jay -Z is going out on 
a good note with his farewell record, The Black Album, 
is an exercise in understatement. The rapper is leaving 
with an amazing album that lets listeners walk in his 
signature shoe line from his early rap days to his cur- 
rent place atop the hip -hop world. And he is leaving 
when his game is only improving. 

Debuting in '96 with the platinum 
RasmwNe Doubt, Brooklyn-born Jay - 

Z has had an unparalleled career in 

the music business with albums that 

not only wowed the critics, but also 

made cash registers ring with plati- 
num- plus success time and again. 

Along with Damon n Dash and Ka- 

mm "Biggs" Burke, Jay -Z built the 

multimillion -dollar empire Roc -A- 
Fella Records. He established Roc -A- 
Films, launched the profitable cloth- 
ing line Roc -A -Wear and even began 

distribution of a premium Scottish 
vodka called Armadale via Roc -A- 
Fella in the US. 

The boy from the projects has giv- 
en back to the community as well, ' 

with philanthropic endeavors like 
Team Roc, the Shawn Carter Scholar- 

ship Fund and his annual Jay -Z San- 

ta Claus Toy Drive. 

The Grammy -winning artist offi- 
cially announced his retirement on 

Sept 24,20a at Madison Square Gar- 

den, kicking off his final tour with a 

concert that sold out in four hours. 

Released two weeks earlier than 
planned to combat piracy, The Black 

Alburp dropped on "Black Friday," 
Nov.. 2R, 2803, and was -shy of gold 
status after three days of sales. 

Jay -Z will also add "author" to his 

ever- gnwing resume with the release 

of his auhbiography, The Black Book, 

and he'll release a black version of his 

signature sneaker, the S. Carter. 

The Youth Vote 

Now in the home stretch of his vic- 

tor' lap, Jay -Z is breaking though to 

a whole new audience with the Rick 

Rubin-pmduced track "99 P blems." 
The song is finding a home at Alter- 
native statiorxs like W XRK (K- Rock)/ 
New York, KROQ /l.os Angeles, 
WHFS/Washington and more. 

To Jay -Z, the crossover appeal of 
"99 Problems" isn't as unlikely as 

some may think. "1 think it's beauti- 

ful, because I've always believed there 

are two types of music: good music 

and bad musk," he tells R &R. 
"I've always listened to all types of 

music, always. My mom and pop had 

a huge record collection. They had ev- 

erything - Parliament, Prince, Sting. 

I've never been held back or confined 

by thaw barries. rock music, alterna- 
tive, yadda yadda. 

"I believe rock and hip -hop come 

fpm the same place. They speak to the 

same people. They speak to the youth 
and the disenfranchised and the peo- 

ple who are going through any type 

of struggle. We speak to the same au- 

dience. I believe the guy from linkin 
Park is hugely influenced by Rakim. 

I've ever mot him, but I'm sure if you 
asked him, he'd tell you he listened lo 
Rakim. It's getting chew and ckwr." 

"It's very exciting to me, and the 

last time I felt anything like this was 

with Run- IM4C's'W'alk This Way," 
Rubin says. "I can remember getting 

the call that WItCN /Boshn had just 

played 'W'alk This Way' for the first 
time, and it was the first time Run - 

OMC was ever played on a Rock sta- 

hn. l got that same feeling when !got 
the call about K -Reek adding Jay's 

mord.l wasn't really expecting it, to 

be honest. 

"I think it's great, and I think it fits. 

"I believe rock and hip-hop come from the 

same place. They speak to the same people. 

They speak to the youth and the 

disenfranchised and the people who are going 

through any type of struggle." 

Jay -I 

Radio is so fragmented and has so 

many barriers regarding what music 
fits on what stations. The same kids 
who listen to Svshm Of A Down or 
Red Hot Chili Peppers are the kids 
who listen to Jay -Z. There's no ques- 

tion in my mind. 
"So if radio's interest is servicing its 

fans, the audience that lister,, playing 
Jay -Z is a n*brainer. It's just surpris- 

ing because it not only doesn't happen 

every day, it doesn't happen ever" 

The Rap On Rock 

While there has been con owet be- 

tween the rock and hip-hop worlds be- 

fore, the lines between Innate remain 

pretty clearly drawn. The Beastie Boys 

can play to an Alternative audience, but 
you'd be hard posed to find them on 

an Urban or Rhythmic signal. The same 

tiers for upcoming star Atmephte. 

Jay -Z 

Eminem is a rarity, in that he suc- 

ceeds at a variety of formats that are 

rock- or rap-oriented. OutKast have 

recently been chipping at the walls, 
but only half of the Alternative panel 

embraced "Hey Ya!" from 211M's Al- 
hum of the Year Grammy winner, 
Sdsn4rtuxxx/fh Love Below. 

Rubin believes that "W Problems" 

may help remedy the situation. "1 

hope it does," he says. "First of all, I 

hope it happens f or. this record, and 

then I really hope it breaks doyen the 

walk and open, up the potential for 

great artists who belong on staters to 

get on stations. 

"I just saw it happen recently with 
Johnny Cash getting played at Alter- 
native. It's such a great failing to see 

these great talents get to the audience 

that wants to hear them. IYs so inter - 
esting. It really feet good. I know it 
meant a tremendous amount to 
hrhnny lobe played on KROQ." 

Jay -Z ahobelieves that the rock lis- 

tener and the rap listener aren't asdif- 
ferent as most people think. He wit- 
nessed this while touring with 311 and 

labelmates Hobastank. "I felt the 

SEMI. energy, I heard the lyrics back 
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BLACK IS BEAUTIFUL Jay -Z and Rick Rubs, recently swung by KROO 

Los Angeles to talk '99 Problems" and The Black Album. Seen here hanumg in 

the studio are (la) Rubin, KROC nghtlock Stryker and Jay -Z 

'zest as loud,' he says of the tour. "I 
believe that we listen to the same type 
of music. It wasn't a big transition; it 
was the same thing for me. It wasn't 
like I was introducing anything new." 

Although Jay -Z is walking away 
from the spotlight, he'll still be in- 
volved in producing music. Could we 
find him behind the board for a rock 

act? "1 would love to he says. "I 
would love to get into any type of 
good music. When me and Rick Ru- 

bin got together to do N9 l'nbkms; 
we didn't say, 'let's make a rock rap 

record,' we just said, let's make a 

record.' 

The Gift 
When listening to Jay -Z, it's hard 

not lo be amazed by his lyrical flew. 

It's complex wordplay that can go 
from conversational to confrontation- 
al in a snap, and it always comple- 
ment, the beat perfectly. Even more 

amazing is that he never writes any of 
it down. 

"It's a gift, it's absolutely a gift," he 

says. "I just get in the back of the stu- 

dio, just humming to myself, listening 
to the track over and over. I formulate 
what I'm going ho say, and 1 go in there 

and lay it down." 
Rubin says working with Jay -Z in 

the studio was inspirational. "He 
doesn't write down his words with a 

pen and paper; he makes it all up in 
his hod - and its really complicat- 

ed and long. He just sits there and lis- 

tens, and this usually takes about 20 

minutes. and then he jumps up and 

says, 'I've goo it!' 
"Then he runs in the other room 

and does this whole complicated 
verse and chorus. And it's incredible 
writing. I've ever wen anything like 
it. He's really the premier MC of our 

time. He has writing skills and kind 
of a charismatic energy that I don't 
think anyone else in hip -hop possess- 

es right now." 
Having such a stung artist walk 

away fpm the scene will undoubted- 
ly affect hip -hop, Rubin says. "I think 
it's a serious blow. He's the moist im- 
portant hip -hop artist them is alive 
today. Hell leave a huge void." 

Rubin ago believes that Jay -Z 
won't pull a Michael Jordan and come 

out of retirement."' don't think in any 

way it's any kind of a ploy," he says. 

"I think he's really doing what feels 

right to him. 

"He said there might be a time he 

does a song for a soundtrack or does a 

single, but as for being a full -tine art- 

ist and making albums, he's not doing 
that anymn' - and I believe that." 

Retirement Plans 

Retirement will hardly be a long 

nap in the Florida sunshine for Jay -Z, 
however. "It'll be hard work, man,' he 

says. "I'm in 70 meetings a day now. 

This is way harder than going to the 

studio and making records." 
Moving from the streets to the pent - 

house suite as a businessman will in- 

clude work as a producer, more in- 
volvement with Roc -A -Fella Records, 

further expansion ot Roc-A -Films and 

possibly a trip to acting school. 
"With business, I love to learn 

things," he says. "I love to exchange 

information with people. It's fun for 
me. But music is my first love; there's 

no comparison." 
As a music lover, Jay -Z has public- 

ly stated that he wants to run Univer- 
sal Records are day. "Yeah, at the end 

of the day, why not ?" he says with 
laugh. 

He has mixed feelings about the 

hip -hop scene he's leaving behind. 
"New guys need to take it in new di- 
rections," he says. "We nod a kit more 

new blood to come into the game - 
people with their own ideas who 
aren't following what someone else 

has done. 

"On the corporate level, we're the 

biggest ever. Every commercial you 

turn on has some type of hip-hop ele- 

ment attached to it. So it's the best of 
times and the worst of tines. ",.. 

Currently starring in Heineken 
ttmne rcials, Jay -Z gets a kick out of 
how much hip -hop culture has infil- 
trated mainstream society, from "tiling 
tiling" in credit-card and eBay corn - 

nerciaLs to Fran Dreschersaying "My 
shbzle's gone fi2zizzie" in Old Navy 

ads. 

"It's funny, fora genre of music that 

people said would go away, to see 

how big it is," he says with a laugh. 

"You see it on McDauld's and car 

commercials. Reebok's signing rap- 

pers- it's just huge. We do it the right 
way. Take over the world!" 

As kw his next conquest, Jay -Z just 
laughs and says, "I haven't run Uni- 
versal yet." 

TALK BACK TOR&RI 

Do you have questions. comments 

or feedback regarding this column 

or other issues? 

Phone: 310. 788.1668 

E -mail: 

lcorreiac'radioandrecords. corn 

Fax: 310-203-9763 
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¿ r s TOP 50 ALBUMS 
THE INDUSTRY'S NO. I RETAIL CHART March 5, 2004 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 1 NORAH JONES Feels Like Home Blue Note 286,478 -25% 
2 YOUNG GUNZ Tough Luv Del Jam/IOJMG 133,211 - 

2 3 KANYE WEST College-Dropout RocA Fella/ /DJMG 130,733 -35% 
3 4 EVANESCENCE Fallen Wind up 124,411 -3% 
4 5 KENNY CHESNEY Wheñ The Sun Goes Down BNA 95,414 -18% 
5 6 OUTKAST Speakerboxxx /The Love Below Arista 89,986 .22% 
6 7 JOSH GROBAN Closer 143 /Reprise 88,296 18% 
8 8 TWISTA Kamikaze Atlantic 83,048 .15% 
7 9 EAMON Eamon Jive 70,354 -31% 

13 10 MAROON 5 Songs About Jane Octone/J 69,883 +20% 
9 11 SHERYL CROW Very Best Of A &M /lnterscope 66,603 -7% 
10 12 CHINGY Jackpot DTP /Capitol 56,123 13% 
- 13 TRILLVILLEILIL' SCRAPPY The King 01 Crunk & Bme... Reprise 55,196 - 

14 JC CHASEZ Schizophrenic Jive 52,531 - 
15 15 JESSICA SIMPSON In This Skin Columbia 52,015 .10% 
16 16 NICKELBACK Long Road Roadrunner /IQ/MG 51,764 -8% 
14 17 BRITNEY SPEARS In The Zone Jive 51,689 .11% 
19 18 ALAN JACKSON Greatest Hits Vol.2 Arista 46,056 11% 
21 19 G UNIT Beg For Mercy G Unit/Interscope 44,707 -5% 
11 '20 INCUBUS A Crow Left Of The Murder Immortal /Epic 44,205 29% 
20 21 50 FIRST DATES Soundtrack Maverick 42,505 11% 
24 22 LUDACRIS Chicken & Beer Del Jam South /IDJMG 42,151 9% 
26 23 JAY Z The Black Album Roc- A.Fella/IDJMG 41,273 9% 
17 24 BEYONCE Dangerously In Love Columbia 41,197 25% 
12 25 RUBEN STUDDARD Soulful J 41,035 -33% 
18 26 HARRY CONNICK Only You Columbia 40,991 21% 
29 27 LINKIN PARK Meteora Warner Bros. 40,988 -7% 

28 PASSION OF THE CHRIST Soundtrack Integrity /Columbia 40,312 - 
32 29 ALICIA KEYS The Diary Of Alicia Keys J 39,574 -8% 
22 30 NO DOUBT The Singles 19922003 Interscope 39,010 -16% 
23 31 TOBY KEITH Shock'n Y'all Dreamworks 38,911 16% 

32 VARIOUS Kidz Bop 5 Razor & Tie 38,766 - 
27 33 MICHAEL MCDONALD Motown Motown/Universal 37,849 -16% 
31 34 NORAH JONES Come Away With Me Blue Note 31,755 -12% 
28 35 VARIOUS 2004 Grammy Nominees BMG 35,201 -21% 
33 36 DARKNESS Permission To Land Atlantic 35,151 13% 
35 37 LOSTPROPHETS Start Something Columbia 35,123 11% 
43 38 BLACK EYED PEAS Elephunk A &M /lnterscope 34,939 +9% 
25 39 VARIOUS Now That's What I Call...V01. 14 Columbia 34,843 -24% 
37 40 HILARY DUFF Metamorphosis Buena Vista/Hollywood 33,950 -12% 
39 41 BLINK 182 Blink 182 Geffen 33,219 10% 
36 42 JOSH TURNER Long Black Train MCA 33,072 16% 
40 43 JET Get Born Elektra/EEG 31,804 -10% 
42 44 AVANT Private Room Geffen 31,317 -4% 
45 45 3 DOORS DOWN Away From The Sun Republic/Universal 31,311 +4% 
38 46 SARAH MCLACHLAN Afterglow Arista 29,146 -23% 

47 BLINDSIDE About A Burning Fire Elektra/EEG 27,500 - 
41 48 DIDO Life For Rent Arista 27,498 -19% 
44 49 FIVE FOR FIGHTING The Battle For Everything Aware /Columbia 27,349 .12% 

50 HOOBASTANK The Reason island/lA/MG 26.804 - 

1 ALBUMS 

Norah Makes Herself 
At Home 

I here's no 

end to Norah 
Jones' reign in 

sight. 

The Blue 
Note diva con- 

tinues to domi- 
nate the charts 

with another 
Norah Jones 

© HITS Magazine Inc. 

286,000 sold, and she could stay on top for 
a while yet. Only J's Cassidy, whose project 
is out March 16, or the following week's re- 

lease slate, which includes Arista's Usher, 
Virgin's N.E.R.D. and EMM's Now Vol. 15, 

offer shots to knock 

Queen Norah off 
her throne. 

Roc -A- Fella/ 
IDJMG's Young 
Gunz debut at No. 

2, while labelmate 

producer- turned- 
rapper Kanye West 

drops one slot, to No. 3. 

The rest of the leader board is round- 

Maroon S 

ed out by Wind -up's Evanescence (No. 4), 

BNA /RLG's Kenny Chesney (No. 5), 

Arista's OutKast (No. 6), 143 /Reprise's 
Josh Groban (No. 7), Atlantic's Twista 
(No. 8), Jive's Eamon (No. 9) and top 10 

newcomers Octone /J's Maroon 5 (No. 
10). Maroon 5 are up a whopping 20%, 

thanks to a pair of multiformat top 10 ra- 

dio hits, including their latest single, "This 
Love." 

Chart bows are registered by Reprise 
rnmkstersTrillville & Lil Scrappy, whose 
double album reaches No. 13; Jive's moon- 
lighting N 'Sync member JC Chasez (No. 
14); Integrity /Columbia's Passion of the 

Christ soundtrack (No. 28); and Razor & 

Tie's best -sell- 

ing Kidz Bop 5 

compilation 
(No. 32). 

A &M /In- 
terscope's 
Black Eyed 
Peas capitalize 
on post -Gram- 
my exposure to 

register a 9% sales increase, moving No. 

43-38. Republic /Universal's 3 Doors 
Down are also up 4 %, to land at No. 45, 

while Elektra /EEG's Blindside (No. 
47) and Island /IDJMG's Hoobastank 
(No ill) re-enter the chart. 

FboibaatavNt 
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MIKE TRIAS 
rrKrla.®rad/or.dr.cordacpn 

Going For Adds Radio 

GOING FOR ADDS 

This week R &R introduces its own Going for Adds Radio - on- 

line radio stations powered by 1ive365.com. Six stations will be on 

the air to provide the newest music specifically targeted at the ra- 

dio programming community in the formats of CHR /Pop, CHR/ 
Rhythmic, Urban, Active Rock, Alternative and Latin. Each month 
new music will be featured and a different "EJ" (Electronic Jock) 

from the programming community will 
host the show. To listen in, simply visit 
www.radimindrecords.cont/gfitradio. 

Jessica Simpson rose to the top of the 
Pop chart with "With You,' and next 
week she keeps things moving as she 

presents "Take My Breath Away." The 

song is a remake of Berlins classic hit 
and is taken from her re- released CD In 

This Skin (Collector's Edition). The new 
version features additional tracks, new 

album art and DVD footage of Simpson and hubby Nick Lachey 

from the first season of their show Newlyutvh. In April Simpson will 
unveil Dessert, her new fragrance and cosmetic line. She is set to 

appear on MTV's Springy Bnuk on March 12 and VH1's Dinas con- 

cert from Las Vegas on April 18. 

Vince Gill continues to roll along at Country as he goes for adds 
with in These Last Few Days," the latest single from his album Neat 

Big Thing. For the first time in 12 years Gill will not be hosting the 

annual CMA Awards. He says, "I'm forcer grateful for the oppor- 
tunity to represent this industry and have taken great pride in host- 

ing the CMA Awards for the past 12 years. I've always been one to 

trust my gut, and my gut tells me it is time for a change for every- 
one. In the future I will be more than willing to accept that role again, 

but right now it feels like I need a little break." In happier Gill news, 

the singer will be hosting the Vince Gill Celebrity Basketball Game 

f Concert on March 22 at Belmont Uni- 
versity. Artists confirmed to participate 
include GiD, Amy Grant, Dierks Bentley, 

Rebecca Lynn Howard and many others. 
The night will start with a game between 

the celebrities, and an intimate acoustic 

concert will follow. 
26-year-old Chicago native Kanye 

West signed to Roc -A -Fella in 2002 af- 

ter making his reputation as a solid pro- 
ducer. Recently, he has been blowing up - he counts Alicia Keys' "You Don't Know My Name" among his 

producing credits and delivered the memorable lines "She got a 

light-skinned friend look like Michael Jackson /Got a darkskinned 
friend look like Michael Jackson" on Twista's "Slow Jams" Next 
week West introduces "All Falls Down," featuring Syleena 
Johnson, to Rhythmic and Urban radio, the latest cut from his suc- 

cessful debut album, The College Dropout. West is already working 
on his next album, Late Registration. The school theme continues 
as he prepares to embark on his School Spirit Tour. Shows kick off 
March 16 in Blacksburg, VA and will continue throughout the 

country until early May. 

Lionel Richie has been delivering hit records for decades, and 

next week he hopes to continue to do so with "Just for You," which 
is Going for Adds at AC. The single is the title track from his up- 
coming album, which will be released 

internationally on March 8 and in the 

U.S. and Canada on May 4. Explains 
Richie about the album's title in relation 

to his successful career, "At one point I 

was actually going to make the title of 
this album Simplicity. So much of my ca- 

reer has been about saying things the 

way people say them, using melodies 
not that I can sing, but that the people 

can sing. 'All Night Long' will always be 

'All Night Long. "Easy Like Sunday Morning' will always be 'Easy 

Like Sunday Morning.' 'Shuck on You' is 'Stuck on You.' 'Truly' or 

'Still' or'Endlss Love' - if you look at the titles, they say the en- 

tire thought before you even go into the story And that's why the 
music has stayed around so long." 

Jessica Simpson 

Kanye West 

Lionel Richie 
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Week Of 3/8/04 

HANSON Penny & Me (3CG1 

JESSICA SIMPSON Take My Breath Away (Columbia) 

KYLIE MINOGUE Red Blooded Woman (Capitol) 

MELISSA ETHERIDGE Breathe /island /IOJMG) 

CHR/RHYTHMIC 

ALICIA KEYS If I Ain/ Got You /J) 

CHRISTINA MILIAN Dip It Low (IslandlOJMG) 

GUERILLA BLACK Guerilla Nasty (Virgin) 

KANYE WEST IISYLEENA JOHNSON All Falls Down 
(Roe A Fella /OJMGI 

MISTA NAKED OIKANDI ALI Keep Hitzen (Liquid 8) 

TWISTA Overnight Celebrity (Atlantic) 

URBAN 

GUERILLA BLACK Guerilla Nasty (Virgin) 

JENNIFER LOPEZ fIR. KELLY Baby I Love U (Epic) 

JOE fIG UNIT Ride Wit U (Jive) 

KANYE WEST IISYLEENA JOHNSON All Falls Down 
(Roc A fella/IDJMG) 

MISTA NAKED 1IKANDI ALI Keep Hrtten (Liquid 81 

MONICA U Should've Known Better (J) 

TWISTA Overnight Celebrity (At /antic) 

URBAN AC 
MONICA U Should've Known Better (J) 

COUNTRY 

BILLY RAY CYRUS Face Of God (WadCurb/WM 

VINCE GILL In These Last Few Days (MCA) 

AC 

GLORIA ESTEFAN I Wish You (Epic) 

LIONEL RICHIE Just For You (Island/KDJMG/ 

HOT AC 

FEEDER Just The Way I'm Feeling (Repubhc/Universa/l 

PAT MCGEE BAND Beautiful Ways (Warner Bros.) 

SMOOTH JAZZ 
ACOUSTIC ALCHEMY Shelter Island Drive 
fNgher Octave/II/wade) 

BOB BALDWIN I Wanna Be Where You Are (A440) 

BRIAN LENAIR Gone Ridin' (Urban Vibe) 

CABO FRIO Island Dance (Kenai 

SIMPLY RED You Make Me Feel Brand New 

(limp /yredcoin Red Ink) 

ROCK 

EVANESCENCE Everybody's Fool (Windup) 

ACTIVE ROCK 

EVANESCENCE Everybody's Fool (Windup) 

SMILE EMPTY SOUL Silhouettes (Lava) 

ALTERNATIVE 

ATMOSPHERE National Disgrace (Epitaph) 

EVANESCENCE Everybody's Fool (Windup) 

MODEST MOUSE Float On (Epic) 

MUSE Time Is Running Out (Warner Bros.) 

MUSHROOMHEAD Crazy (Universal) 

SMILE EMPTY SOUL Silhouettes (lava) 

SOUNDS living In America (New Line) 

TRIPLE A 

CATIE CURTIS Its The Way You Are (Vanguard) 

GREAT BIG SEA When I Am King (Zoe/Rounder) 

MICHAEL FRACASSO A Pocketful Of Rain h onestar) 

MIKE ERRICO Monday Morning (Velour/RedInk) 

OLLABELLE Get Back To Temptation (Columbia) 

RICKY FANTE It Ain't Easy (Vngnl 

SUBDUDES Morning Glory (Back Porch/EMC) 

TOM LANGFORD Wooden Home (Bella Vista) 

GIBSON BROTHERS Long Way Back Honre (Sugar Hdll 

MICHELLE SHOCKED Captain Swig (Mighty Sound) 

STANDARD Wire Post To Wire (Yep Roc/ 

R&R's Going For Adds features the complete list of songs impacting radio for the corning week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more into, contact Greg Maffei at 
gmaWeiaaradioa ndrecords. coin. 
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KEVIN CARTER 
kcarter eradloandrecords. corn 

ÇHR/POP, 

Answering The Musical 
Question ̀ Patrick Who ?' 
Introducing Patrick Davis, new PD of KHKS/Dallas 

Ihe Pop world was slightly taken aback last month, 
first when PD Brian Bridgman exited KHKS (106.1 Kiss 
FM)/Dallas, and again when he was replaced by some 
guy named Patrick Davis. Who is this mysterious Davis - known to some as Flash Phillips, Operations Direc- 
tor of KHKS -based Kidd Kraddick in the Morning? 

"1 think this was kind of a surprise 
to a lot of people," Davis says. "I ex- 
pected that, to a large degree. I knew 
they were going to be looking for cer- 
tain names to be up for that job and 
that this was very much a left -field 
choice. But, with my work- 
ing with Kidd and being fa- 
miliar with the Kiss situa- 
tion in Dallas, it's a good 
fit." 

Let's rewind to the be- 
ginning, shall we? In a turn 
of events that some might 
say foreshadowed his fu- 
ture (cue dramatic sound 
effects), Davis spent sorne 
quality time in Dallas after 
college and got that strange, butter - 
flies-in- the -stomach sensation from 
listening to future co-worker Kidd 
Kraddick, who, at the time, was do- 
ing nights at KEGL (The Eagle). 

"He created that feeling of 'What's 
he going to do next?' - that 'danger- 
ous jock' feeling, where they can in- 
tro records for 20 minutes, but you 
know they're going to do something 
during the next break that's going to 
have everyone talking," Davis recalls. 

After Dallas, Davis - by that time 
also known as Flash Phillips - broke 
into radio doing nights at KWTX/ 
Warn, TX. He later mewed to morn- 
ings and eventually took on program- 
ming stripes. After 7 1/2 years at 
KWTX, Davis moved to WFMF /Ba- 
ton Rouge, which he programmed for 
three years. At the time no one real- 
ized that this move would eventually 
Mad him right back to Dallas. 

Bonding With The Masses 
"WFMF was the first station -oth- 

er than Dallas - to take Kidd's show 
in syndication," Davis says. "1 met 
Kidd when I came up hem for an af- 
filiate visit. We had lunch and kind of 
hit it off, but we really didn't talk a 
whole lot for abouta year. 

"I came back to.town, we talked 
some more, I expressed interest in the 
OM job with his show, and it kind of 
grew from there. It was becoming dif- 
ficult for them; because at that time 

Kidd's producer, Scott Robb, was also 
managing everyone in the building, 
critiquing the show along with Kidd 
and dealing with the affiliates and 
corporate and everybody else. 

"It became too much for four peo- 
ple to do. I picked up most 
of the burden. At that 
point the show was so 
new to syndication, they 
were trying to define how 
the organization was go- 
ing to work. Could affili- 
ate relations be handled by 
the show? And what 
about setting a direction? 

Davis "How you get the show 
to work in syndication 

was another question, because at the 
time it had no music, which was a 
challenge - but one that helped the 
show bond quickly with its listeners, 
which is why I think it grew so quick- 
ly in Raton Rouge. That much content 
time helps you bond with listeners 
quickly." 

Patrick 

Settling In 
Davis settled into his new gig com- 

fortably, like a man sitting down in his 
Barcakunger after a long day's work. 
"1 was working with the affiliates and 
having day-to-day interaction with 
the show as it grew into syndication," 
he says "Kidd is very proactive in try- 
ing to find ways to make the show 
work better every day. 

"I worked with him a lot in trying 
to make syndication work not only for 
the affiliate cities, but also for Dallas, 
and integrating the show back into 
Kiss. That sounds funny to say, but it 
was local for so king, and then it was 
syndicated, and Kidd thought it 
didn't sound kcal to Dallas anymore 
and wanted to change that." 

One of the more interesting radio- 
geek aspects of Kraddick's show is its 
geography: Kidd's studious are actual- 
ly several miles away from the KHKS 
building. "The challenge was to still 
feel like part of the radio station even 
though we weren't physically there," 
Davis says "But that's more of a psy- 
chological thing. 

"If everybody's on the same page, 
the distance doesn't seem so great. But 
it can be a lot worse if you're not see- 
ing eye -to-eye philosophically on 
things, and that was part of my job too - to be the liaison from Kidd to the 
radio station and to make sure every- 
body was on the same page." 

Time went by, and Kidd( Kraddick in 
the Morning became successful both 
on Kiss and in its efforts to conquer 
America one affiliate at a time. in 
Dallas, Kidd and Kiss are synony- 
mous, since he's been there 11 years," 
Davis says. 

"His clime is so stmng in the morn- 
ing, it makes everything possible, as 

far as musically tweaking the station 
and still having it be successful. As 
they search for a way to reinvent the 
station, Kidd's been the one thing 
that's consistently held Kiss above 
everything else. Even as Kiss has 
struggled, Kidd has been enormous- 
ly successful. 

"Kiss in 2004 is not 

going to sound like 

Kiss in 1995, but 

maybe some of the 

same principles 

can still apply as 

you rebuild it." 

"Kidd is not a show -and-go guy. 
He's so smart from a programming 
standpoint. His insight into the mar- 
ket and how the station works and the 
things it can do is incredible. He is the 
fast one to filter out things that we did 
when we were first successful to find 
out which principles still apply and 
which probably don't. He has adapt- 
ed and changed with the times." 

What's Old Is New Again 
In January 2003 KHKS, which had 

been uncharacteristically struggling in 
the ratings, slammed on the brakes 
and decided to look back in order to 
go forward. Clear Channel /Dallas 

Sounds Like.... 

aalt March 5, 2004 

For all of you meowing and pawing at the door. aching to 
know what Kiss sounds like, here's a sample hour from 
an idle Tuesday - in fact, it's the 3pm hour from Tues- 
day, Feb. 24. 
2:57pm LUMIDEE Never Leave You 

2:59pm EAMON I Don't Want You Back 
3:03pm LIFEHOUSE Hanging By A Moment 
3:07pm BEYONCE Crazy In Love 
3:11pm NELLY f/P. DIDDY a MURPHY LEE Shake Ya Ta lteather 
3:15pm BRITNEY SPEARS Toxic 
3:19pm P. DIDDY 8 THE BAD... I Need A Girl Pt. 1 

3:23pm 3 DOORS DOWN Here Without You 
Stopset 

3:27pm CASSIDY f/R. KELLY Hotel 
3:37pm OUTKAST The Way You Move 
3:41pm DEBBIE DEB When I Hear Music 

Stopset 
BEYONCE Me. Myself 8 t 

FRANKIE J Don't Wanna Try 

3:45pm 
3:56pm 

Get To Know.... 
Patrick Davis 
PD, KHKS (106.1 Kiss FM) /Dallas 

Witness Protection Program name: Flash Phillips. 
Most recent ratings highlights: Kidd Kraddick is No. 1 with 18 -34 

females in Dallas and numerous affiliate cities. Kidd does all the work. 
so I'm lust sponging here. 

Brief career recap: Branch Davidian. LSU Tiger. Dallas Cowboy. 
What possessed you to get into this business? The pursuit of 

perfection. 

Early career influences: Zack Owen, Michael Oppenheimer, Roger 
Allen. Bob Murphy. Larry Morgan. 

Most influential radio station growing up: WGCL/Cleveland 
-First exciting radio gig: Nights at KWTXNVaco. TX. 
Family: Wife, Laura. and four children: Andrew. 7: Hannah, 5: Olivia. 2: 

and Matthew. eight weeks. 

What stations are preset in your car as we speak? 106.1 Kiss FM. 
Its the only one I have any control over 

What CDs are in your car player as we speak? OutKast - doesn't 
everyone have that one's -3 Doors Down and Nickelback. 

Hobbies: Golf. I suck. but it's that pursuit -of- perfection thing again. 
Guilty pleasure music: Michael Stanley Band - hey. I grew up in 

Cleveland' 

Secret passion? Miami Dolphins football Hive and lie with each game. 
The one gadget you can't live without: A pedometer. I fog 10 miles 

a week 

Wheels: Ford Expedition. I've got to have something big enough for 
all those kids. 

Favorite sports teams: Miami Dolphins and Cleveland Indians. 
Favorite food: Spaghetti. 
Favorite local restaurant: Taste of Italy. 

Favorite cereal: Cream of Wheat. I destroy any nutritional value by 
adding lots of chocolate. 

Favorite junk food: Chocolate -chip cookies. 
Favorite city in the world: Dallas 
Favorite vacation destination: Disney World 
Favorite TV show: I love The Apprentice. 
Last movie you saw: Lion King 1 1/2 (see -Family"). 
Last movie you rented: Pirates of the Caribbean. 
Read any good books lately? Guts, a book Kidd gave me about 

managing 
Favorite non -trade publication: Sports Illustrated. 
What current radio stations. other than your own. do you admire 

and why? KDWB/Minneapolis and WFLZ1Tampa for their ability to stay 
on top despite competitive challenges. 

brought back original KHKS GM 
Brenda Adriance as Regional VP/ 
Market Manager and rehired consult- 
ant Steve Peron for Kiss after several 
years' absence. 

"Brenda has a very good handle on 
the Dallas market and is obviously in 
tune with what Kiss should sound 
like, and she's as much an ally as any- 
one else I've ever met," Davis says. 
"Wc re fortunate to have her back. It's 
also great to have Steve's perspective 
on the station, given his history here." 

In addition to the other changes, 
Davis was asked to dust off his PD 
stripes after two years and take on 
programming at KHKS. "My first re- 
action after being asked to program 
Kiss was more excitement than fear," 
he says. "I felt like I was totally up for 
the challenge. 

"If there is one similarity among all 
of these jobs, it's that when I took 
them, they were heritage CHR sta- 
tions that had tremendous success in 

Continued on Page 31 
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4 

8 

7 

9 

15 

12 

10 

14 

16 

18 

11 

13 

21 

20 

22 

25 

19 
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24 

27 

32 

34 

23 

29 

33 

28 

31 

35 

45 

39 

46 

37 

30 

41 

42 

40 

48 

MS 
weSt ANA, 1tnF LAMM 

0 JESSICA SIMPSON With You (Columbia) 

0 BRITNEY SPEARS Toxic (Jive) 

3 OUTKAST The Way You Move (Arista) 

0 EVANESCENCE My Immortal (Windup) 

0 LINKIN PARK Numb (Warner Bros.) 

6 NICKELBACK Someday (RoadrumKV /IDJMG) 

0 USHER fILUDACRIS & LIL' JON Yeah (Arista) 

8 OUTKAST Hey Ea! (Ansta7 

0 EAMON Fk It 11 Don't Want You Backl (Jive) 

MAROON 5 This Love (Octone /JI 

0 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamr (Atlantic) 

12 3 DOORS DOWN Here Without You (Republic /Universal) 

® SHERYL CROW The First Cut Is The Deepest O&M/Interzone) 

Q FUEL Falls On Me (Epic) 

® HILARY DUFF Come Clean (Buena Vista/Hollywood) 

16 BABY BASH Suga Suga (Universal/ 

1r.7 NO DOUBT It's My Life (lnterscopel 

Q NICK CANNON Gigolo (Jive) 

Q JANET JACKSON Just A Little While (virgin) 

SARAH CONNOR Bounce (Epic) 

CHINGY One Call Away (DTP /Capitol/ 

a BEYONCE' Me, Myself And I (Columbia) 

a NEW? Work It IRentio) (fo'Reel/Universal) 

24 LUDACRIS t)SHAWNNA Stand Up (Del JamSoutlIEUMG7 

a LIMP BIZKIT Behind Blue Eyes (FTp/ /nterscopel 

0 JET Are You Gonna Be My Girl (Ekektra/EG) 

a CASSIDY fIR. KELLY Hotel (J/ 

28 GOOD CHARLOTTE Hold On (Epic) 

29 MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (Fo'Ree/Universal) 

0 KIMBERLEY LOCKE 8th World Wonder (Curb) 

31 DIDO White Flag (Arista) 

® BLACK EYED PEAS Hey Mama (A &M4nterscopel 

® SWITCHFOOT Meant To Live (Redlnk/Columbia) 

Q J.KWON Tipsy (So So Del/Ansia) 

® KANYE WEST Through The Wire (Roc A- Fella/IDJMGI 

Q 3 DOORS DOWN Away From The Sun (Republic/Universal) 

a YING YANG TWINS 111.11: JON & THE EASTSIDE BOYZ Salt Shaker ITVTI 

38 KELIS Milkshake (Star Trak/Aristal 

m ENRIQUE IGLESIAS IIKELIS Not In Love (lnterscopel 

Q FEFE DOBSON Everything (ls/ancIADJMG) 

41 CHINGY fISNOOP 00G& & LUDACRIS Holidae In (DTP /Capitol) 

a THREE DAYS GRACE 11 Hate) Everything About You (Jive) a HOOBASTANK The Reason (Island/101W 

44 KELLY CLARKSON The Trouble With Love Is (RCA) 

45 SARAH MCLACHLAN Fallen (Arista) 

(ley DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 

e ROONEY I'm Shakin' (Geffen) 

KID ROCK Cold And Entpty (Top Dog/Atlantic) 

49 JASON MRAZ You And I Both (Elektra/EEG) 

0 CLAY AIKEN The Way /RCA) 
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+126 

+76 
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-78 

+223 

+70 

+30 
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MEWS 
iea 

707838 

671477 

597847 

590053 

559244 

466649 

523685 

444437 

404951 

347621 

303660 

301128 

270687 

214210 

318549 

276573 

291807 

231460 

238796 

223698 

230683 

217338 

199878 

184212 

86910 

98933 

146575 

112815 

110712 

77302 

169898 

90396 

82031 

85525 

101589 

84330 

62411 

68418 

80075 

37811 

52790 

22392 

34070 

63728 

59503 

25652 

50010 

26590 

48572 

28913 
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17 

6 

8 
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12 
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5 

20 
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2 
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13 
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5 

17 

2 

1 

13 

8 

1 

1 

3 

11 
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TM Sial re.s 
aros 

12210 

12510 

12210 

12412 

11810 

12510 

11510 

12310 

10910 

12113 

10611 

12010 

10710 

11410 

11810 

10910 

12210 

10413 

11610 

11512 

10715 

10910 

5115 

10710 

7910 

10416 

8018 

11210 

6110 

8912 

8010 

8516 

8512 

5115 

52110 

7116 

5314 

10910 

7414 

8211 

9110 

7513 

75113 

9210 

4310 

7118 

5712 

5111 

5810 

5715 

Most Added' 
ww.rradds.com 
velus, - ADDS 

AVRIL LAVIGNE Don 1 Tel Me 'Amra) 31 

JESSICA SIMPSON Take My Breath Away (Catatlrai 32 

OUTCAST Roses /Amt) 29 

SIMPLE PLAN Don't Wama TMá About You (Warner Bros.! 22 

JOJO leave (Get Outl (BlackGroe, /Nmersall 17 

N.E.RO. She Wants To Move (Vegnl 15 

YELLOWCARD Ocean Avine (Captdl 14 

HOOBASTANK The Reason (Isbnd/IDIMG) 13 

BLINK 182 I Miss You (Geller( 12 

KANTE WEST Though The Wee (Roo A fellaIWMGI 18 

Most 
Increased Plays 

TODD 

WEAN 

CHINGY One Cal Away I07P/Cprie +1019 

MAROON 5 The Love (Octaeofl .957 
USHER ((LUDACRIS 6 Lit' JON Yeah (Aosta) .959 
EVANESCENCE MY Immortal nYwdw/ 571 
AVRIL LAVIGNE Don't Tell Me /Aortal 597 
BRITNEY SPEARS Tome Uwe) .514 
JET Are You Gonna Be My Gel IfkknaffG/ .439 
CASSIDY BR. KELLY Hotel 1J/ .414 
SARAN CONNOR Bounce (Epe +413 

J -K WON Tipsy (So So Dell /Anna) +402 

Most 
Played Recurrents 
Ava' 

SIMPLE PLAN Perfect dam, 3017 

TRAPT Headstrong Warner Bros. i 2229 

BEYONCE' UISEAN PAUL Baby Boy /CWrvntval 1811 

SANTANA PALER BAND Why Don't You B I (Ansta, 1696 

BLACK EYED PEAS Where Is The love? (ABAWnferscopel 1632 

50 CENT In Da Club (SAady /AltematNlmerscpoer 1622 

MAROON 5 Horde To Breathe &toned) 1570 

LIL' JON 8 THE EASTSIDE BOY2 Get Low (TVT( 1566 

NELLY I(P BIDDY 8 MURPHY LEE Shake Ya_. B.Boy/Lbwevsa', 1508 

BEYONCE' LJAY 2 Crary In Love ¡Columba) 1440 

JUSTIN TIMBERLAKE Rock Your Body Over 1276 

MATCHBOX TWENTY Bngib Lights (Atlantrrl 1147 

CHRISTINA AGUILERA 1111,' KIM Cant Hold Us Down (RCA 1093 

LIZ PRAIA Why Cant I? (Capto) 1042 

R. KELLY Ignition Over 1003 

MATCHBOX TWENTY Unwell /Atbme( 938 

SEAN PAUL Get Busy 01Aflame/ 933 

STAIND So Far Away (ROE 931 

EVANESCENCE Bong Me To Lite Neese,/ 915 

KELLY CLARKSON Miss Itelepeedent (RCA) 880 

FABOLOUS f1TAMM Into You (Desert SfoonfkknaEEGi 739 

3 DOORS DOWN When l'm Gore IRepaieiUnvnsa'1 711 

STACIE ORR/CO ,There's Gotta Bel Mae To Life (fwefrmuyrynr 108 

JASON MRAZ The Remedy II Wont Worry) (EkktrarffGr 688 

FOUNTAINS OF WAYNE Stacy s Man IS Cuee'EMC/ 690 

7DeJ 

36 

47 

lewaJ 

38 

IskU 

126 CRR. Pop reporters Monitored airplay data supplied by Mediabase Research a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 2/22-2128 Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are bed in total plays the song with the larger Increase in plays is 
placed first. Songs below No 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to RAR by each 
reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Eachdaypart on each station Is assigned an AOH number 
Average Quarter Hour Persons used herein with permission from the Acheron Company )© 2004 The ArbAron Comparyl. © 2004. RAR. Inc. 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.com. 

OWN YO IL-OR E E"1 TS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. -Up to 3' High and 6' Wide - Weather -resistant - Durable 

1- 800-23142074 
P.O. Box 750250 Houston, Texas 77275-0250 Tel 713/507-4200 Fax 713/5074285 
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3 CHR /POP TOP 50 INDICATOR . 
March 5, 2004 

RAM'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

ARTIST ' 

1 0 JESSICA SIMPSON With You (Columbia) 

4 0 EVANESCENCE My Immortal (Wind -up) 

3 0 BRITNEY SPEARS Toxic (Jive) 

2 0 LINKIN PARK Numb (Warner Bros.) 

6 0 OUTKAST The Way You Move (Arista) 

5 6 NICKELBACK Someday (Roadrunner / /DJMG) 

1 1 OUTKAST Hey Ya! (Arista) 

10 0 EAMON F k It (I Don't Want You Backl (Jive) 

11 Q USHER fILUDACRIS & LIL' JON Yeah (Arista) 

9 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 
13 a HILARY DUFF Come Clean (Buena V(sta/Hollywoodl 

16 ® MAROON 5 This Love (Octone/JI 

14 ® FUEL Falls On Me (Epic/ 

8 14 NO DOUBT It's My Life (lnterscopel 

19 ® TWISTA fIKANYE WEST & JAMIE FOXX Slow Jam (At /antic) 

12 16 3 DOORS DOWN Here Without You (Republic /Universal) 

20 Q JANET JACKSON Just A Little While (Virgin) 

15 18 BABY BASH Suga Sege (Universal) 

22 ® SARAH CONNOR Bounce (Epic) 

23 LIMP BIZKIT Behind Blue Eyes (Flpt//nterscope) 

21 21 BEYONCE' Me, Myself And I (Columbia) 

24 ® KIMBERLEY LOCKE 8th World Wonder (Curb) 

25 ® NICK CANNON Gigolo (Jive) 

17 24 GOOD CHARLOTTE Hold On (Epici 

29 ® CHINGY One Call Away (DTP /Capitol) 

27 ® BLACK EYED PEAS Hey Mama (A &M/lnterscopel 

32 JET Are You Gonna Be My Girl (Elektra/EEGI 

36 ® 3 DOORS DOWN Away From The Sun (Republic /Universal) 

34 ® NELLY Work It IRemx) (Fo "Reel/Universal) 

28 30 DIDO White Flag (Arista) 

35 ® ENRIQUE IGLESIAS fIKELIS Not In Love (lnterscopel 

26 32 KELIS Milkshake (Star Trak/Ansta) 

37 ® FEFE DOBSON Everything (lsland//DJMGI 

33 34 CHRISTINA AGUILERA The Voice Within (RCA) 

39 ® KID ROCK Cold And Empty (Top Dog/Atlantic) 

40 ® CASSIDY fIR. KELLY Hotel (J/ 

41 ® SWITCHFOOT Meant To Live (Red Ink/Columbia) 

42 ® DARKNESS I Believe In A Thing Called Love (Must...Destroy /At /antic) 

43 ® MICHELLE BRANCH 'Til I Get Over You (Maverick/Warner Bros.) 

38 40 JASON MRAZ You And I Both (Ekktra/EEG) 

31 41 LUDACRIS fISHAWNNA Stand Up (Del JamSoutIVIDJMG) 

50 ® THREE DAYS GRACE II Hate) Everything About You (Jive) 

® ADELAYDA Not Tonight (Superkalal 

CD HOOBASTANK The Reason (lsland/10.JMG) 

30 45 KELLY CLARKSON The Trouble With Love Is (RCA) 

YING YANG TWINS MIL' JON & THE EASTSIDE BOYZ Salt Shaker jig) 
47 MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (Fo "Rer'Universal) 

48 FIVE FOR FIGHTING 100 Years (Aware /Columbia/ 

48 49 SARAH MCLACHLAN Fallen (Arista) 

J-KWON Tipsy So So Del/Aristal 

46 

1abNJ 

1ab.r> 

47 

49 

TOTAL 

PLAYS PLAYS 

TOTAL 

AUDIENCE 
M 

SEEKS CM 

CHART ADDS 

TOTAL STAMMS 

3016 +58 70723 14 5010 

2870 + 164 66919 13 5010 

2862 +92 66870 8 4910 

2822 +47 64132 15 4910 

2680 -11 60508 14 4810 

2532 138 55759 23 4910 

1945 100 44662 20 4410 

1739 +183 36772 13 4211 

1738 +201 42743 6 4611 

1637 +80 37615 19 4610 

1610 +131 38555 6 4710 

1593 +237 36194 7 4611 

1521 +51 35294 14 4110 

1390 185 35733 18 3910 

1351 58 31385 8 4310 

1337 165 31495 30 3810 

1317 + 126 30948 4 4715 

1231 216 29443 24 34/0 

1227 +208 29531 5 4514 

958 59 21327 14 3811 

928 216 22327 12 3110 

918 - 140 21457 7 4213 

897 .150 21745 6 3612 

851 480 18012 11 2710 

789 - 198 17848 4 3916 

701 +93 15544 7 3813 

697 + 209 17256 5 3616 

608 + 140 14475 4 . 3613 

598 + 119 12372 4 2611 

569 .35 14394 22 2210 

545 +71 13239 4 3210 

483 -194 9556 12 2410 

409 +16 9352 5 2611 

394 -94 10306 16 16/0 

388 + 10 7892 7 2410 

379 +40 11468 3 2415 

365 + 30 7799 6 2311 

348 +51 7772 3 2612 

345 +55 6890 2 2310 

336 -42 7080 12 1511 

318 -182 7685 17 1510 

301 +82 7764 2 2013 

296 +30 4883 3 1410 

264 + 137 6713 1 2818 

255 275 5088 13 1010 

234 +23 5995 1 1612 

230 27 4524 9 1111 

216 7 5494 2 1510 

202 -22 3741 9 1010 

197 +48 4840 1 1614 

50 CHR/Pop reporters Songs ranked by total plays tor the airplay week of Sunday 2/22 Saturday 2/28. 
2004 Radio & Records. 

Most Added 
www.rrindicator.com 
ARTIST':T;E LABEL5 

AVRK LAVIGNE Dont Tee Me (Arista( 

OUTKAST Roses /Aratal 

SIMPLE PLAN Don't Wama Think About You (Warner Bros.' 

PLUMB Boys Don't Cry /Curb 

HOOBASTANK The Reason (IslandilDJMG 

CHINGY One Call Away (OMCarmal' 

JET Are You Gonna Be My Girl (flektraEECi 

KANYE WEST Through The Wire (Roc A FelladOJMG, 

BLINK 182 I Miss You (Geffen, 

JANET JACKSON Just A Little While /Virgin' 

CASSIDY f/R. KELLY Hotel (J/ 

CHOMSKY 15 Minutes To Rock (Aural 

JOEY MCINTYRE L.A. Blue (Artemis) 

SARAH CONNOR Bounce (fpm) 

J KWON Tpsy (So So Del / Arata) 

N.E.R.D. She Wants To Move (Vvpii/ 

CHOMSKY 00:15115 Minutes) (Aural 

Most 
Increased Plays 
ARTIST ' 
MAROON 5 Thus Love (Octone1J) 

JET Are You Gonna Be My Girl (flektra/ffG, 
SARAH CONNOR Bounce Ord 
USHER fILUDACRIS & LIU JON Yeah (Arista( 

CHINGY One Cal Away (OTP /Cagtá/ 

EAMON F k It II Don't Want You Baekl Orel 
EVANESCENCE My krlmortal (Wrid pi 
NICK CANNON Gigolo Iiive) 

KIMBERLEY LOCKE 8th World Wonder (Cub) 

3 DOORS DOWN Away From The Sun (Repubkc/UnieerSa/ 

HOOBASTANK The Reason ils/andieJMGI 

HILARY DUFF Come Clean Siena Vista/Hollywood) 

JANET JACKSON Just A little While (Virgin) 

KELLY Work It (Remo (To Reennwersall 

BLACK EYED PEAS Hey Mama (A&M /Interscgoel 

BRITNEY SPEARS Tonc Urvei 

THREE DAYS GRACE d Hate) Everything About You Uwe) 

ADOS 

12 

12 

10 

10 

8 

6 

6 

6 

6 

5 

5 

5 

5 

4 

4 

4 

4 

TOTAL 
Pur 

INCREASE 

+237 

+201 

+200 

+211 

+IN 
+113 

+1M 

+151 

+141 

+141 

+137 

+131 

+121 

+111 

+13 

+12 

+12 

SHERYL CROW The First Cut Is The Deepest /A &M/Interscioe) +01 

ENRIQUE IGLESIAS fIKELIS Not In Love ilntersopel +71 

KANYE WEST Through The Wire (Roc A fela/IDJMG) +71 

JENNIFER LOPEZ fIR. KELLY Baby I love U (fprl +70 

LIMP BIZKIT Behind Blue Eyes (fkpurinewgoe) +59 

JESSICA SIMPSON With You ¡Columbia) +58 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jam (Atlantic) +58 
MICHELLE BRANCH 'Tin I Get Over You (Maverick/Warm Brat..) +55 

BEN JELEN Come On 'Maverrck/Waner Bros.) +54 

FUEL Falls On Me Epici +51 

DARKNESS I Believe In A Thing._ /Must... Destroy /Atlraid +51 
AVRIL LAVIGNE Don't Teo Me (Arista) +51 

BLINK 162 I Miss You (Geffen) +41 

ELECTRONIC PROMOTION KITS 

TO RADIO PROGRAMMERS V /A... 
PROMO 

HOIFAX 

E -MALI UPDATE GOING TOR RODS 

FOR MORE INFORMATION CONTACT: GREG MAFFEI (310) 788 -1656 

www.americanradiohistory.com

www.americanradiohistory.com


( CHR/POP, 
March a, 2004 

ATE THE 
b+lIR1UtIRE 

Artist' 

America's Best Testing CHR/Pop Songs 12 + 

For The Week Ending 3/5/04 

MAROON 5 Tins Love (Oct one ) 

EVANESCENCE My Immortal (Wad upl 

LINKIN PARK Numb LWarnw&os.l 

JESSICA SIMPSON With You (Columbia) 

USHER IILUDACRIS & LIU JON Yeah (Arista, 

NICKELBACK Someday iRoadrunner/IO/MC. 

3 DOORS DOWN Here Without You (Re ukic/Urmrsab 

BRITNEY SPEARS Toxic &Miel 

SIMPLE PLAN Perfect (Lars 

GOOD CHARLOTTE Hold On (Epic) 

KELLY CLARKSON The Trouble With Love Is (RCA) 

OUTKAST Hey Ya! (Anvil 

FUEL Falls On Me (Ep4 

UMP B1ZKIT Behind Bkee Eyes (fkp/lmerscopel 

NILARY DUFF Care Clean (Buena VstsHerywoodl 

OUTKAST The Way You Move (Arista/ 

KELLY Work It (Remo) (Fo "RreYUnivrse 

SARAH CONNOR Bounce /Epic 

EAMON P' k ['ONO Want You Backl (f eal 

SHERYL CROW The Fust Cur Is The Deepest (ABM/Interzone) 

DIDO White Flag (Arista/ 

NO DOUBT It's My lee ( /ntnscc e) 

LUDACRIS fISHAWNNA Stand ft (0e! Jam SourMOJMG) 

BABY BASH Suga Soga (Universal) 

TWISTA IIKANYE WEST & JAMIE FOXX Slow Jima (Arinad 

MURPHY LEE IIJERMAINE DUPRI Wet Da Hook Gon Be (Fe "Reel/Universal/ 

BEYONCE' Me. Myself And I /Columbia) 

JANET JACKSON Just A Little While (Virgin! 

NICK CANNON Gigolo (lea) 

TW LW Familiarity Burn 
Women Women Women 
12-17 18 -24 25 -34 

4.24 4.24 68% 1% 4.44 4,10 423 
4.15 4 23 97% 22% 4.20 4.16 4.16 

4.12 4.11 91% 23% 4.21 4.07 .421 
4.09 4.06 98% 21% 4.07 4.24 4.14 

4.00 3.73 83% 15% 4.28 4.03 3.13 

3.98 3.86 97% 37% 3.97 3.81 4.07 

3.97 3.89 98% 44% 3.75 311 421 

3.97 3.90 98% 25% 4.11 4.11 3.71 

3.89 3.86 96% 41% 4.13 3.71 3.81 

319 3.53 88% 24% 4.12 3.77 317 

3.88 3.96 91% 21% 3.90 3.83 314 
3.87 3.83 99% 56% 3.74 3.75 4.11 

3.84 3.90 72% 16% 3.80 171 4.12 

3.83 - 70% 13% 3.90 3.86 4.91 

3.82 3115 91% 20% 3.82 3118 3.71 

3.79 184 97% 42% 3.67 3.77 316 

3.78 - 75% 15% 187 3.87 3.73 

3.72 3.55 65% 14% 3.73 3.65 173 

3.69 3.52 89% 31% 4.01 3.77 3.21 

3.68 330 95% 30% 3.70 3.54 191 

3.68 3.68 90% 31% 3.32 3.72 341 

3.61 3.58 99% 50% 3.18 3.59 3.92 

3.48 3.38 93% 47% 3.67 3.57 3.36 

3.44 3.33 95% 49% 3.45 3.51 3.43 

3.37 3.31 17% 29% 3.52 3.31 3.32 

3.30 3.24 67% 26% 3.87 3.40 2.94 

3.29 3.26 89% 37% 3.28 3.17 311 

3.15 3.14 66% 22% 2.97 3.14 3.11 

3.13 3.08 78% 33% 339 3.04 311 

Total sample size is 518 respondents Total Pelage avorabilite estimates are based on 'scale of 1.5 (l.dsoke very much. 5 She very much) real familiarity 
represents the percentage of respondents who recognized the song. Total beta represents the number of respondents who said they are lived of hearing the song 

Songs must have 40°. familiarity to appear on survey Sample composition is based on persons 12.. Persons are screened na the Internet Once passed, they can 

take the music test based on the Iomutmsic preference RateTheM sic.com results are not meant to replace callout research. The results are ntended to show 

opinions ofparonpans on the the Internet only RateTheMusrs a regsMedtradenmark ofRatelheMusic can iMIRNSWan, kaeeM *kcal gas steams 
by anion 818-377- 5300. RateTMAFWc.we Ma N millet M Mediates* Reputi a division el!twisty Wit AYAw4. J 

31 

New &Active 
RYE FOB FIGHTING 100 Years IAwae/Columbai 

Total Nays: 633, Total Stations: 50, Adds. 4 

KATY NOSE Overdrive (V21 

Total Plays: 632. Total Stations: 48, Adds: 5 

BUNK182I Miss You /GeHeal 

Total Plays. 585, Total Stations: 67, Adds: 12 

AVRIL LAVIGNE Don't Tel Me (Arste) 

Total Rays: 567. Total Stations: 46, Adds: 37 

MOSELLE BBANf7l'Tit I Get Over You (Marna/Warner Bros.) 

Total Plays: 559, Total Stations: 48, Adds: 5 

LIIDAGNS Splash Waterfalls Of Jam SatMOJMGI 

Toll Nays: 531, Total Stators: 23, Adds: 6 

JENNIFER LOPEZ fß KELLY Baby I Love U (fprc) 

Total Ploys: 530, Total Stations: 36, Adds 9 

JAY. Din OH Tow Shoulder (Roc-AFFIaiOJMG) 

Toll Plays: 442, Total Stations: 21, Adds: 1 

TOBY UGHTMAN Deals And Angels (Laval 

Total Rays: 419, Total Startons: 44, Adds: 5 

LASGO Abe /Robbed/ 

Total Plays: 390, Total Stations: 12, Adds: 0 

Songs ranked by total plays 

Answering The Musical.... 
Continued from Page 28 

the past and needed to be reinvented or pol- 
ished to an extent. In each situation, you learn 
what was successful in the past for that radio 
station and see what, if anything, can still be 

applied today. 

"Kiss in 2004 is not going to sound like Kiss 

in 1995, but maybe some of the same princi- 
ples can still apply as we rebuild il. The mu- 
sic cycle is a tough one for CHR right now, 

especially if you're trying to be a right -down- 
the- middle Pop station. We're borrowing from 

Rock, we're borrowing from Rhythmic. It's 
very difficult to be a mainstream CHR any- 
more and own a lot of your own music. 

"If you look at the top 10 right now, how 
much do we truly own in there? If you're not 

careful, you could become a Hot AC without 
even knowing it by trying to stay away from 
the hip -hop or the rock. And the same goes 

on the other side - all of a sudden, you've 
become a hip -hop station. 

"It's a challenge, but we're going to find our 
way out of it, and, hopefully, the music cycle 

will turn around. That would be a big help. 

"My first reaction after 

being asked to program 

Kiss was more excitement 

than fear." 

But I'm thrilled to have this job, I know that 
we are going to turn it around, and I really 
believe this situation is not about me, it's about 
making smart decisions and executing with 
passion. I am not the only one who can do it, 
but 1 am the one in a position to do it yew." 

Please Send Your Photos 

R &R wants your best snapshots 

(color or.black & white). 

Please include the names and titles of all pictured 

and send them to: 

R &R, do Keith Berman: kbermanteradioandrecords.com 

y 
GOING UNDER WARM TEMPERATURES Braving the freezing meter to used WKSC 

1103 5 Krss FM) /Chicago is Evanescence lead singer Amy Lee pl. who hung out with Kiss midday 

goddess Niel on a day so cold Lee had td wear her winter hat indoors 

HE SURE LOOKS HAPPY! Check out the grin on Backstreet Boy Nick Caner'* race as vair 
Hilton wraps her arms around him! The duo met up at a recent Sippen' at Sunset event free at the 

Crown Royal Lounge in Park Cey. UT 

www.americanradiohistory.com

www.americanradiohistory.com
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Did Not Report, Playlist Frozen (4): 
WKFR/Kalamazoo, MI 
WMGB/Macon, GA 
WPPY/Peoria, IL 
WVSR/Charlelton, WV 
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CHR/RHYTHM/Ç 

Nonstop Hip -Hop 
In Austin 
KDHT flips and doesn't look back 

it's not often that you see a brand -new station shake 
up a market and, in a short time, surpass its top -rated 
competition. But the revamped KDHT (Hot 93.31/Aus- 
tin has done just that. 

KDHT - formerly a dance-lean- 

ing Rhythmic going under the moni- 
ker "Mega 933" - flipped to all -hip- 
hop nearly five months ago, when it 
was acquired by EmmisCommunica- 
tiom. Emmis modeled Hot 93.3 after 
its KI'WR (Power 106) /los Angeles 

and KKFR (Power 92) /Phenix, but 
with an Austin twist, incor- 

porating the popular 
sounds of the Dirty South 

in a bid to compete direct- 

ly with Infinity's cross- 
town KQBT (The Beat). 

"The dance -leaning for- 

mat had a very dedicated 

following, but in the end it 

was just too narrow for 
long -term commercial suc- 

c.r." says Emmis /Austin 
VP /Market Manager Scott Gilmore. 
"lye saw KQBT as a very successful 

R&B and hip-hop station but felt there 

was room for a pure hip -hop posi- 
tion." 

When the fall '03 book was re- 

leased, it was clear that KDHT's new 

format was making an impression. 
KDHT PD Jay Michaels says, "The 
fall book started and the first month 
came out, and I was like, 'Oh, wow.' 
We had a 12 share 18-34 and we were 

No. I. I was like, 'OK, we're new.' 
Then the next month came out, and 
we were huge. And then the third 
month came out, and the station was 

No. 1 18-34 again." 
Not only was Hot 933 No.1 18-34, 

it was also No. 2 in cunh. "I wasn't 
expecting to have the No. 2 cure in 

the market 12 +," Michaels says. "That 
just shows the power of hip -hop. To 

be No.2 in come 12+ is something that 
we're really proud of. And we have 
No. 1 come in all the otter demos - 
18- 34,18 -24 and with teens." 

Although stations often see a huge 

increase right after they flip formas, 
many of them eventually lase steam. 

But Hot 93.3 shows no signs of slow- 
ing down. Emmis VP /Programming 
and KPWR PD Jimmy Seal says, "Jay 

and his staff have done an exception- 

al job of launching an incredible Aus- 

tin hip -hop franchise. Everyone at 
Emmis s very proud of their work." 

I recently spoke with Michaels 
about the changes that went down 

that have led to KDFIT's huge popu- 
larity in Austin. 

R &R: Were you mare of the changes 

bums wanted to implement when it pur- 

desrt KDffT? 
JM: When I started here M2002 the 

station was dance- leaning, and 1 think 
it had a little over a one 

share. The company want- 

ed to increase ratings, so 

we did everything we pas - 
sibly could to make Mega 

the biggest dance station 

you could have in Austiri. 
We reached a three share 

and were No. 518.34. The 

come was not great, and 
we basically maxed out. 

I love to win, and max - 

ing out with a three share with Ns. 10 

cure 12. is not winning for me. So I 

talked to my GM, Scott Gilmore, and 
we decided that we needed to start to 
mainstream the station more. Before 

Emmis even got involved - it was 

winter of 2002 - we started adding 
the big pop records in the mix. Then 

we added the big hip -hop records in 

with the big dance hits, so you would 
hear DJ Sammy's "Heaven" into Em- 

inm. 
We started to see the curie increase. 

It was a slow progression. We started 

heading into the transformation to 
more of a pop and hip -hop station. By 

the time Emmis took over, Mega was 

basically a hip -hop station with a few 

pop and R&B titles. We didn't go to 
the full hip -hop format until Emmis 
actually came in. They did some re- 

search and found out there wasa pos- 

sible hole for a pure hip-hop format. 
That was the next step. 

R &R: What use the nudion on flu' 

stmts when the station hawked the for- 

mat? 

JM: We really marketed the station; 

we were on the streets constantly. Peo- 

ple were talking abut us. ne'vibe on 

the streets was amazing. We did some 

amazing promotions. Being in the in- 

dustry for 14 years, I love working 
with record labels. That's why we can 

do stuff that a lot of other stations 

can't. That's really helped us. 

R &R Slur the station was struggling 

to generate more curie and ratings in its 

Jay M ichaels 

prior fi,rnaf - and KQBT turd already 

taken a similar lusitiorr in the market - 
did you alien' the change would be risky? 

JM: I had no doubt about tweaking 
the format, even without research or 
any of tat. Thnughout mycareer I've 
always liked to go with my gut. My 
gut was that I knew that this format 
would work 1 felt that KQBT was cov- 
ering one side by playing hip -hop and 
R &B, and there was a big hole for a 

pure hip -hop station. I felt Emmis 
could bring us what we needed to 
make that final transition into a pure 
hip -hop station, and they did. 

R &R: What types of changes did you 

harm to hake after the format hawk? 

n"I wasn't expecting 

to have the No. 2 

come in the market 

12 +. That just 

shows the power of 

hip-hop." 

JM: When Emmis came in, we de- 

cided on changing the name to Hot 
93.3 and changing our slogan to 
"Nonstop Hip -Hop." When we 
kicked off the format, the staff was al- 

mast in place; l just had to make a few 
changes. One of the changes I made 

was bringing in a whole new morn- 
ing show. They've been here for four 
months, and we're already No. 1 18- 

34 in morning drive. 
Without the staff we wouldn't be 

where we are. I hate using radio cli- 
chés, but they do live the format. Aus- 
tin is such a unique city, and they 
really get it I know some program- 
mets like all their jocks to sound the 

same - they all have to sound a cer- 

tain way, or they have to be a certain 
ethnicity - but from Day One, when 
we decided to become Hot 93.3, I 

wanted the station to reflect the Aus- 
tin market. 

This staff is made up of every type 
of persan you could imagine, and ev- 

ery one of them is a star. We start out 
in the morning with Ty Bentli's Neigh- 
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SEAL PERFORMS FOR WPYM Warner recording artist Seal recently 

stopped by to visit the folks at WPYM (Party 93.11/Miami and play a private 

acoustic set for a handful of special Party listeners. Pictured here (I -r) are 

Warner Bros. regional Elena Teune. Seal and WPYM PO Phil Michaels. 

forbad. Ty's a great jock, and he keeps 

the whole morning show together We 

did a market search fora female side- 

kick, because I didn't want a radio 
person in there. We found a girl, her 

name is Mimi, and she really repre- 
sents that Hispanic audience. She has 

two kids, so it balances off Ty, who's 
young and single. We've also got a 

stunt boy in there named Squeak -E 

Clean. He'll go out and do the wild- 
est stunts. 

We mix in the morning, and that is 

where I believe we've gained a kit as 

well. I can't say enough about our mix- 
ers. We have five of them, and we mix 
in morning drive, then from noon to 

fpm, then from 5 to 633pm -93 min- 
utes. And then we mix from lOpm to 
midnight, Monday though Friday. We 

also now mix every weekend. Nobody 
else in the market is doing it. The mix- 
ers get it, and they also have the free- 

dom to really show their craft. The 

weekend numbers have been huge. 

In middays we have Jada. She came 

from KQBT, and she is absolutely one 

of those relatable jocks. She does great 

contests, there's tons of phones, and 
she's just a wmome. She goes and does 
anything asked of her. 

Afternoon drive is really where I 

started to build the station. In after- 

noon drive we have Boogie. He came 

from KHEI (Kiss -FM) here in town. I 

wassoexcit,d to get him; we put a kit 
of effort into that afternoon show. 

Coming fmm KRBE/Houston and 

always being No. 1 or 2 in afternoon 

drive, l was used to seeing that. Hen, 
at a Dance station, I wasn't used to 
seeing No. 1018-34 in aftemo m. So 

we put Boogie in tereand gave away 
trips almost every week and did wild 
contests. He is a true superstar, and 

the girls love him too. We are No.1 in 
afternoon drive - No. 1 come, No. 1 

everything. 
I moved one of our weekenders, 

Deuce, along with a girl named Aus- 

tin, who came from KQBT, to nighs, 
and they are No. 1 18-34, 12+, teens 

and 18-24. 

I have no MD or assistant T'D. Just 

to get this thing rolling, 1 wanted to 

do everything myself, but I do have 

an Asst. MD, Bradley Grein, who is 

basically my right -hand man. He's 
one of those guys who knows the 
technical stuff that I don't know. He's 

shown that he's got a great future 
ahead of him. 

"Throughout my 

career I've always 

liked to go with my 

gut. My gut was that 

I knew that this 

format would work." 

R &R: What plans do you hate to keep 

the station cutting-edge? 

JM: We obviously have some chal- 
knges ahead to continue the momen- 
tum and the creativity and to keep 
raising the bar, but I have no doubt 
that we will do that. I have an amaz- 

ing staff that come to my office any- 
time they want to, and we come up 
with ideas. 

Our Promotions Director, Jenny V., 

is always working right with me on 

promotions. She puts together the 
shows, and she's doing a kick -ass job. 

I feel the momentum is continuing. 
When you hit No. 1 in all these differ- 
ent de+rxs, there will be some keel- 
ing off, but we feel like wehe made a 

mark already. We want to keep doing 
cutting-edge promotion and pnduc- 
lion. I give a lot of freedom to the 

jocks. They have great personalities 
and will become superstars-as long 
as they stay here for anotlnrcoupk of 
years. 

R &R: Any closing remark? 

JM: I started my career in Austin 
14 years ago, at KHFI, and went to 
Dallas and Houston. 1 got this op- 
portunity here in Austin from Joel 

Folger. He really gave me a second 

chance at life, to be honest with you. 
Joel Folger and Bob Sinclair, who 
owns part of these stations with 
Emmis, both of them took a chance 
on me when no one else would. I 

can't even tell you what it meant to 

me. Thry really took a chance, and 
I'm glad I can pay them hack. I'm 
happy, I love Austin, and we have a 

great station and the best company, 
hands -down. 
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Jcc - -fella JJeccrds and Jlip Jlcp Since 1978 present... 

* H 

* * 4 
Alb 

UIJaIIs Dowd, 
feat. Sy/cena chasea 

Going for adds MARCH 9th!!! 

Follow up to the smash 
"Through The Wire" 

Over 1100 spins already 
before Add day!!! 

WJMN Big Phones 
KKSS #2 PHONES 
KUBE #7 PHONES 

WERQ TOP 10 PHONES 

R&B Monitor: 
Debut 37* ( +394. 792x /wk) 

R &R Rhythmic: 
Debut ( +232/448x) 

R&R Urban: 
Debut J(+ 196/419x) 

FROM THE PLATINUM DEBUT ALBUM 

THE COLLEGE DROPOUT 

IN STORES NOW 
HIhHOh HU$TLE. ',p, .. , ., 
PC 2 
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CHR/RHYTHMIC TOP 50, 
`J March Se 2004 

ttrtaf a, WT E AIM TITLE !ANUS R5 kuolva 
ono 

1 0 USHER fILUDACRIS & LIl' JON Yeah (Arista) 6439 + 105 756597 

3 0 J.KWON Tipsy (So Solef /Anta/ 6039 -436 619599 

4 0 CHINGY One Call Away (DTP/Capitol) 5902 -386 673641 

2 4 TWISTA MIKANYE WEST & JAMIE FOXX Slow Jame (Atlantic) 5517 465 612104 

5 5 CASSIDY fIR. KELLY Hotel (J) 4206 44 525323 

7 Q LUDACRIS Splash Waterfalls (Del Jam South / /DJMGI 4016 -332 437403 

6 / TING YANG TWINS í1(1L' JON & THE EASTSIDE BOYZ Salt Shakes (TVT 3890 -356 438122 

8 0 JAY -Z Cut Off Your Shoulder (RocA-Fe/a/ /OJMG/ 3588 - 319 394262 

10 Q EAMON F "k It (I Don't Want You Back) (Jive) 3355 + 176 291913 

16 0 MARIO WINANS f)P. DIDDY I Don't Wanna Know (Bad Boy /Universall 2968 - 758 353867 

11 11 KANYE WEST Through The Wire (Roc-A-fella/IQ/MG) 2962 206 335309 

13 e G UNIT $!JOE Wanna Get To Know You (lnterscope) 2656 +288 300586 

9 13 BEYONCE' Me, Myself And I (Columbia) 2585 -627 281580 

14 0 PETEY PABLO Freek -A. Leek (Jive) 2375 -125 204041 

12 15 NICK CANNON Gigolo (Jive) 2368 407 270313 

19 a RUBEN STUODARD Sorry 2004 (JI 1994 +44 200267 

17 17 OUTKAST The Way You Move (Arista) 1994 .149 274126 

15 18 OUTKAST Hey Ya! (Arista) 1868 371 201767 

20 a MISSY ELLIOTT I'm Really Hot (God MkNVflektra/EEGI 1849 +125 179936 

24 a T.I. Rubber Band Man (Grand Hustle/Atlantic) 1657 +149 156052 

18 21 WESTSIDE CONNECTION Gangsta Nations (Capitol) 1631 333 170940 

23 a SLEEPY BROWN fIOUTKAST I Can't Wait (lnferscnoe) 1608 100 146204 

25 a YOUNG GUNZ Na Better Love (Del Jam /I0JMG) 1432 .118 167842 

26 a BRITNEY SPEARS Toxic (Jive) 1424 . 124 105169 

32 ® JENNIFER LOPEZ fIR. KELLY Baby I Love U /Epic/ 1360 .368 89958 

28 0 M. LEE faJ. PHA & S. BROWN Luv Me Baby (Fo "ReeWUniversal) 1329 +102 101311 

30 a JUVENILE f)MANNIE FRESH In My Lite (Cash Money /Universall 1247 +91 109749 

21 28 ALICIA KEYS You Don't Know My Name (J/ 1178 -404 207633 

29 29 RYAN DUARTE You (Universal/ 1016 -180 138547 

33 0 AVANT Read Your Mind (Geffen) 1012 +48 113355 

36 ® LIL' FLIP Game Over (Sucka free/toud /Columbia/ 954 .249 106496 

31 32 TOO SHORT all' JON Shake That Monkey (Short /Jive) 953 116 111102 

49 ® OUTKAST Roses /Arista/ 861 439 81816 

27 34 2PAC f)EMINEM One Day At A Time (Amarulnterscope) 860 -375 97963 

39 a SEAN PAUL I'm Still In Love With You (VP /Atlantic) 797 -174 111879 

34 36 BABY BASH Shorty Doowop (Universal) 771 .116 67334 

..aR-t> (j% USHER Burn (Arista/ 762 -762 11.1395 

48 a) TWISTA Overnight Celebrity (Atlantic) 745 +321 59715 

38 (D JAGGED EDGE What Its Like (Columbia) 722 .98 41801 

42 a TECH N9NE Here Carnes Tecca Nina /MSCMusic/ 666 +71 25097 

37 a BEENIE MAN IIMS. THING Dude (Virym) 656 +21 19292 

41 a BLACK EYED PEAS Hey Marna (A &M /lnterscgoe/ 647 +29 23942 

35 43 MASTER P Them Jeans /New No Limit /Koch) 572 -184 47345 

44 a KNOC.TURN'AL fISNODP DOGG The Way I Ann (LA. CmbioNnta/Ekktra/EEG) 561 +4 27709 

43 45 TRILLVILLE Neva Eva (BME /WarnerBios.) 556 .28 57419 

e KELIS Trick Me (StarTrak/Anta) 504 +271 26400 

e KANYE WEST fISYLEENA JOHNSON All Falls Down (RocA- Fel /a /IDJMG/ 448 +232 109618 

46 48 NB RIDAZ fIGEMINI So Fly (Upstairs) 442 .29 22973 

40 49 2PAC f /NOTORIOUS B.I.G. Runnin' (Dying To Liven (Amaru/lnterscopel 436 -186 83424 

50 a NOTORIOUS B.I.G.IP. DIDDY)... Victory 2004 (BedBoy /Universal) 406 +46 40014 
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POWERED 

MEDIABASE 

Most Added' 
www.rradds.com 
MUST .A<.> 

USHER Bum (Mara) 

OUTRAST Roses (Anta) 

JOJO Leave /Gel Out, BlacdGmniNUmesall 

TWISTA Overnight Cekónty (Aflanncl 

WYCLEF JEAN IISHAIKSSA Take Me As I Am U) 

SEAN PAUL ini Still In Love With You (PP /AIW&) 

DILATED PEOPLES fIKANYE WEST Ths Way (C oil 

JANET JACKSON I Want Tau (Vigr( 

Most 
Increased Plays 
ARTIST 

USHER Burn ,Anstai 

M. WINANS IR.ONOY I Dorf Wawa Know IBadBovAhwesa) 

OUTKAST Roses (Arum) 

J KWON Tipsy (So So Del /Amtal 

CHINGY Ore Cal Away (BTP /Cdntdl 

JENNIFER LOPEZ fIN. KELLY Baby I love U (Epic) 

LUOACRIS Splash Waterfalls (Del Jam SoutNICUMG' 

TWISTA Overr.ght Celebrity (Atlantic( 

JAY-2 Din OH You Shook* (Rar Afeae'IO)MGI 

G UNIT fIJOE Wane Get To Know You (lnteru*ea) 

New &Active 
JOE I/O UNIT Rine Wit U (Jrvel 
Total Plays: 362, Total Stations; 14, Adds: 0 

MR. VEGAS Pul Up (Delicious Vinyl/Geffen) 
Total Plays: 242, Total Stations: 9, Adds: 0 

DILATED PEOPLES fIKANYE WEST This Way (Capitol) 

Total Plays: 241, Total Stations: 32. Adds: 10 

CYPRESS HILL What's Your Number? (Columba) 
Total Plays: 235, Total Stations: 22. Adds: 2 

JANET JACKSON I Want You (Irvin/ 
Total Plays: 215, Total Stations: 22, Adds 8 

Anos 

42 

34 

23 

19 

19 

14 

11 

TOTAL 

PLAY 

RICREAEE 

JOJO leave (Get Outl (BLackGrourad/Urvversall 
Total Plays: 212, Total Stations: 24, Adds: 23 

111 SCRAPPY Head Bussa /BMf/Reprrsel 
Total Plays: 209, Total Stations: 16, Adds: 1 

YERBA BUENA Guapra II Love U 2 Muchl U) 
Total Plays: 204, Total Stations: 24, Adds: 6 

DO OR DIE fIEWISTA & JOHNNY P. Do U? IR4+4-Lot) 
Total Plays: 195, Total Stations: 19, Adds: 3 

T.O.K. Gal You lead (VP) 

Total Plays: 195, Total Stations: 9, Adds: 3 

+762 

.756 

+439 

+436 

314 
311 
.332 

.321 

.319 

.2p 

kegs tasked b Waal plays 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Powergold 
P ther a with all our 
other systr' n r a nt- i r ye . , .,;.I srt [Rat d with ks at 

Powergold have provided us have been exactly what any Customer could ask for" n 
Dan Turner Vnce President "=" 

Programming Sen. s 

'he Leaden in Advanced Music Scheduling Software for Windows kb. ME N Tí2000 /XP 

Call us and well make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 6 Support: 501- 821 -1123 

Download a free trial version at www.powergold.com 
in?o@powergofd.corn 
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36 tIRH YTHMIC MIX SHOW TOP30. 
March 5, 2004 

RANK ARTIST r UBI 

1 JKWON Tipsy (So So De/ /AnStal 

2 USHER fILUDACRIS Yeah (Arista/ 

3 CHINGY One Call Away (DIP/Capitol) 

4 CASSIDY fIR. KELLY Hotel () 
5 YING YANG TWINS Salt Shaker ()-VT, 

6 TWISTA fIK. WEST & J. FOXX Slow Jamz (At /antic) 

7 PETEY PABLO Freek A Leek (Jive/ 

8 MARIO WINANS fIP- DIODY I Don't Wanna Know (Universal) 

9 JAYZ Dirt Off Your Shoulder (RocA Fe/La /I0JMGI 

10 LUDACRIS Splash Waterfalls (Del Jam South/ /DJMG) 

11 G UNIT Wanna Get To Know You (Interzone) 

12 LIL' FLIP Game Over (Sucka Free /Loud /Columbia) 

13 KANYE WEST Through The Wire (Roc -A-fel /a //CJMGI 

14 NICK CANNON Gigolo (Jive) 

15 MISSY ELLIOTT I'm Really Hot (Gold Mind /Elektra/fEG/ 

16 SLEEPY BROWN fIOUTKAST I Can't Wait (Interscope) 

17 T.I. Rubber Band Man (Grand Hustle /Atlantic) 

18 BEYONCE' Me, Myself And I (Columbia/ 

19 YOUNG GUNZ No Better Love (DelJam/IDJMG) 

2Q JUVENILE fIMANNIE FRESH In My Life (Cash Money /Universal) 

21 JOE fIG UNIT Ride Wit U (Jive) 

22 TRILLVILLE Neva Eva (BME/Warner Bros.) 

22 TOO SHORT MIL' JON Shake That Monkey (Short /Jive) 

24 TWISTA Overnight Celebrity (Atlantic) 

25 WESTSIDE CONNECTION Gangsta Nation (Capitol) 

26 EAMON F k It (I Don't Want You Back) (Jive) 

27 KANYE WEST fIS. JOHNSON All Falls Down (RocA fella/ /OJMG) 

28 ALICIA KEYS You Don't Know My Name () 
29 MASTER P Them Jeans (New No Limit /Koch) 

30 OUTKAST Roses (Arista) 

M,,ndored .replay data supplied by Mediabase Research. a division of 
Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
222 -2/2802004, RBR. Inc. 

PTIAr3i0SIX 
TWISTA fIKANYE WEST Overnight Celebrity (Atlantic) 

YUNG WUN fIDMX, LIL FLIP & DAVID BANNER Tear It Up IM 

KANYE WEST All Falls Down (Roc AFela/la/MG) 

T.O.K. Gal You Lead (VP) 

CHRISTINA MILIAN Dip It Low (Del Soul / /LWG) 
OUTKAST Roses ILaFacelAnstal 

This Week's Hottest Music Picks 

Raphael George 
Asst. PO /MD. WPM/Philadelphia 

Usher-. Burn ii at a,, \r 't Ihisissick 
and crazy. Another No. I record. 

Yung Wun featuring DMX, Lil Flip & Dav- 
id Banner's "Tear It Up" (J): Its like halftime 
at a black college football game. Off the chart 
with this one. 

Ilat Aim . Q1111ffsdPr, w 
D12 featuring Eminem's "My Band" (Shady/ 

Aftermath /Interscope): /'lease! Done deal. Hot 
as hell. Who's that lead singer? I think he'll go 
places. 

Usher's "Bum ": Smokin' ballad. Urrr -sher 
always brings it home. 

Kanye West's All Falls Down" (Roc -A- 
Fella/ IDJMG): The whole CD is bomb; this cut 
is going to work too. 

Beyoncé featuring Lil Flip's "Naughty 
Girl" ( Columbia): We've been on this forever. 
Great research, etc. Sounds great on the air. 

Joss Stones "Fell In Love With a Boy" (S- 

Curve /EMC): Not even my format, but my fa- 
vorite damn record right now. If you love mu- 
sic, check it out. 

EIINt May 
maw* 

Usher's "Bum ": Yet another all -time classic. 

It is impossible for me to love this song any 
more than I do. 

Christina Milian's "Dip It Low" (Def Soul/ 
1DJMG): This will be a hit! She's adorable, and 
her time is now. 

Ryan Duarte's "Twisted" (Universal): Infec- 

tious - another solid single following up one 
of the biggest songs of the year ("You"). 

Romeo 
Ala PMT, UlUl a Attteale 

Pitbull featuring Lil Jon's " I hat's Nash" 
(rVT): This joint is blazin'! Already h eatin' up 
on the streets of SA -Town. 

Milano's " Extasy" (M Entertainment): The 
Hispanic females are going to love this record 
The Beat is gonna take them to "Extasy." 

Twista's "Overnight Celebrity" (Atlantic): 
Another Twista hit. 

Frankie J's "Love You Down" (Columbia): 
Gnat remake of the RFTW classic. The Play N 
Skill/ production is sick." 

Usher's "Bum ": This is gonna be huge. 

Tommy Del Rle 
PD. ISEOIFresno 

Outkast's "Roses" (IaFaie \rista): This iS 

another instant hit from OutKast. The hook is 

so intx-tious. 
Twista's "Overnight Celebrity": I really like 

his album, and this song was definitely the right 
pick for a second single. 

In- Grid's "You Promised Me" (Benz Street/ 
ZYX /Capitol): This is off the Queer Eye for the 

Straight Guy soundtrack It's a hot dance cut, 
and we're playing with it in our mix shows. 

Kelis featuring Nas' "In Public" (Star Trak/ 
Arista): This is an album cut we've been play- 
ing for over a month, and it still pulls top five 
phones. Play it and watch the instant success. 

Usher's "Bum ": We heard about the leak, 
downloaded it and threw it on instantly - No. 

2 phones after one week. That's sick! 

Mark Medina 
PD, 1IZZP /Mwealx 

D12 featuring Eminem's "%tv Band ": Kiss 

debuted this in Phoenix this week. Huge re- 

sponse. Huge buzz already. 
Usher's "Bum ": C'mon. Monster! 

Usher's "Truth Hurts" (IaFace /Arista: An- 
other smash off the Usher album. This whole 
album is sick. 

Jo)ó s "I cave (Get Out)" (Universal): Good 
pop balance. 

Jessica Simpson's "Take My Breath Away" 
( Columbia): She's one of the biggest stars out 
right now, and this is a good midday balance 
track. 

Omarion's"Damn" (Independent): His fast 
solo record. Very hot. 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

R ftR's INDUSTRY VIP PACKAGE REtR: The Industry's Newspaper 

REtR Today: The Industry's Leading Daily Fax 

Kill's Today's News 
F mail undates of breaking stories 

The RftR Directory 
The most comprehensive resource aside available 

SAVE OVER 25°/e! 
R&R'S INDUSTRY VIP PACKAGE IS S445oo 

(Regular rate S595.00) 

e -mail R &R at FAX Credit Card Payments To 

moreinfo @radioandrecords.com 
Call R &R at. 

310.203.8727 
Subscribe online: 

310.788.1625 www.radioandrecords.com 
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TE f HE 
America's Best Testing CHR/Rhyfhmic Songs 12 a 

For The Week Ending 3/5/04 

Artist Tile label) 

MOSIO© wane is' 
Persons Persons Persons 

LW Familiarity Burn. 12 -17 18-24 25.34 

USHER fILUDACRIS & LIL JON Yeah (Arista) 

CHINGY One Cat Away (DTP/Capital 

OUTKAST The Way You Move (doslal 

OUTKAST Hey Ya! (Arista( 

TWISTA IIKANYE WEST & JAMIE FOXX Slow Jam: Atlanta) 

MARIO WINANS f/P. DINT I Don't Wanna Know (Bad Boy'Umversap 

FAMON F'' k It 11 Don't Want You Backl iJivel 

JAY Z Din Off Your Shoulder Rock fella IDJMGì 

SLEEPY BROWN fIOUTKAST I Can't Wart iinlerscopel 

G UNIT fIJOE Wanna Get To Know You llnterscopel 

CASSIDY 11R. KELLY Hotel 4/1 

J KWON Tipsy :Sa So Oel'Arisial 

KANYE WEST Through The Wire (Rx-A- Feda/10JMGI 

RUBEN STUDDARO Sorry 2004 LJI 

LUDACRIS Splash Waterfalls (Del Jam SoutIVIDJMGI 

JAGGED EDGE Walked Outta Heaven (Columbia) 

2PAC IIEMINEM One Day At A Time (Ama,Wlnterscopel 

YOUNG GUNZ No Better Love /De /JamJIOJMGI 

NICK CANNON Gigolo (Jove) 

BEYONCE' Me, Myself And I (Ceumbial 

BRITNEY SPEARS Toxic Ulvel 

ALICIA KEYS You Don't Know My Name LJI 

MISSY ELLIOTT Cm Really Hot (Grad MemdIEkína'EEGI 

YING YANG TWINS f!LIL' JON & THE EASTSIDE BOYZ Salt Shaker //i7/ 
WESTSIDE CONNECTION Gangsta Nations (Caporal 

KRIS Milkshake (Star Trek/Arista) 

PETEY PABLO Freak-A.1 eeh LFnr7 

T.I. Rubber Band Man (Grand MmbrAtisntk) 3.M 

4.34 4.29 95% 14% 4.51 1.33 1.11 

4.28 4.22 86% 11% 4.44 4.42 3.80 

4.10 4.19 99% 4B% 3.91 3.98 4.26 

4.06 4.11 99% 51% 3.83 4.08 4.21 

4.04 4.14 93% 28% 4.11 4.10 3.75 

4.04 3.94 51% 6% 4.26 4.07 3.71 

3.96 3.98 90% 25% 1.21 3.94 3.42 

3.95 4.06 73% t5% 4.02 4.08 3.81 

3.95 3 85 53% 6% 3.81 3.99 412 

3.92 3.84 58% 10% 4.05 4.01 3.47 

3.88 3.87 88% 22% 4.04 3.92 3.58 

3.88 3.93 67% 14% 4.27 4.00 3.41 

3.86 3.99 81% 23% 3.96 3.90 3.54 

3.84 3.80 85% 22% 3.93 3.74 3.71 

3.84 3.93 79% 21% 1.03 4.04 3.38 

3.79 3.85 84% 34% 3.77 3.79 3.74 

3.77 3.90 44% 9% 3.97 3.83 3.52 

3.77 3.79 485. 8% 3.85 3.84 3.42 

3.75 3.79 92% 31% 3.89 3.78 3.29 

3.70 3.79 97% 40% 3.67 3.56 3.82 

3.65 - 93% 26% 3.83 3.56 3.57 

3.59 3.75 95% 48% 3.13 3.66 3.88 

3.57 3.79 76% 19% 3.52 3.49 3.65 

3.56 3.64 85% 30% 3.81 3.54 3.07 

3.56 3.74 79% 27% 3.60 3.57 3.44 

3.45 3.48 99% 58% 3.50 3.28 3.67 

3.45 3.35 51% 13% 3.77 3.64 2.73 

3.37 3.40 51% 15% 3.52 154 
.,,rye sue s aJ 1 respondents TWO swage nepmedAr estimates are bused on a scab d 1.5 17 =aslae vat' mode, 5 M1t yvy asitei-T.W 4WMMNY 

revresents the percentage of respondents vhorr<o ° song Total bent rep resents me number of respondents wee satldeayanenedtang esap. Saps 
r^.. .ne 40', tn.,rsnh' toappearonsurw, Sr : omb0nrs based on persons 72.. PersVnsarescreina SthiAMnt. Once passed. *Myoenhked.min,c 

"' -' 12 MUSIC preference Ri' -' " " results are not meant toreptacecWOtNeesoor.OM:aaalsam m:endd to showephiars ofpark:pants 
+.merbeMusr s r 'ark ofRaleiheMus¢ can. Tbat1aatalsa, IawwkN ,brimeteArea.ay= =Magellan-Mt 

Panrh.Mus e. am dW Is pieWO d by Meoraoase Research. SMSla, dAvalon liab Nahab. 

HEr 
ARTIST: An 
LABEL: Noontime/Epic 
er lse tekwus «are r Boos 

It seems that Noontime Inc. CEO 

Ryan Glover has been paying 

attention to the latest trends. Af- 

ter many television shows suc- 

cessfully discovered up -and- 

coming singing talent, Glover and Atlanta's WVEE (V -103) ra- 

dio station put their own spin on the concept and sent out an 

open call for three male singers and one rapper to form a new 

group. More than 3.000 hopefuls tried out. but in the end Dan- 

ger, Tre. Will and L -Rock came out on top. Together, they have 

become known as ATL, a quartet named for the city it was 

formed in. Oddly enough. only one of them is from Atlanta. 

The three 18 -year -olds in the group all hail from different 

parts of the country. Danger, a rapper from the Bronx, is al- 

ready a seasoned music business veteran - he wrote and 

performed the theme song to BET's Teem Summitfor two sea- 

sons. Tre. one of the singers. hails from North Carolina, while 

Will came to Atlanta via Cincinnati. L -Rock -at 16, the young- 

est member of ATL - is the band's only Atlanta native. 

"Make It up With Love" is the young group's latest single. 

Produced by Night & Day the cut is reminiscent of straight -up 

BBB from the '905. with the exception that the song focuses 

more on everyone's lead vocals rather than harmonies 

ATL's debut album. The ATL Project. is already shaping up 

to be one to watch for R. Kelly contributed his talents. along 

with Bryan Michael Cox (Usher. Jagged Edge). Teddy Bishop 

(Ginuwine. Dave Hollister). Johnta Austin (Aaliyah. Toni 

Braxton), Troy Taylor (Tyrese. Boys Il Men) and Jazze Pha. The 

CD is scheduled to drop in stores on April 20. 
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38 
DANA HALL 
dhd/e..db...er.co.ds.can 

Networking At 
Your Fingertips 
The annual Urban radio e -mail directory 

With it becoming increasingly difficult to reach 
people these days via the telephone, it's no wonder that 
in this business we rely heavily on things like e-mail, 
IM and text messaging. Sometimes I think the radio 
and record industries keep the makers of the Black- 
berry in business! 

While it may not the most person- 
al way of keeping in touch - I hope 
we still make an effort to use the 
phone or visit each other from time 
to time - e-mailing has become the 
most efficient way of doing busing, 
across the board. Here at R &R we 
use it for reporting weekly adds and 
sending out our news updates, Hot - 
faxes and a number of other tools to 
make programmers' jobs easier. 

E -mail can also be a great way to 
introduce yourself to someone in 
our business and to network with 
other programmers in your format 
or company. It can help label reps 
reach out to programmers whose 
ever -increasing responsibilities may 
keep them from picking up the 
phone or returning calls as prompt- 
ly as they used to. 

So, tohelp aB ofyou in your day-to- 
day communication, here is the R&R 
Urban e-mail directory. Next week 
well run the Urban AC directory 

Ohioan 
WAJZ/Albany, NY 
PD/MD. Sugar Bear 

sugarbeararalban yradio. net 

Asst PD Wonder Woman 

wonderwomanaralbanvradro net 

WHTA/Attanta 
PD Jerry "Smoken " B 

pupertarradro-one com 
MD: Ramona Debreaux 
rdebreauxvrradro-one .com 

WVEE/Atlanta 
PD Tony Brown 

Tony brownarinhnitybroadcasbng corn 
MD Tosha Love 

losha lovevrmtiniybroadcashng. corn 

WFXA/Augusta, GA 

PD/MD: Ron Thomas 

ronthomasatradio -one. corn 

WPRW /Augusta, GA 
PD: Tim "Minnesota Falli Snell 
mmnesotatattzarclearclrannI. cram 

MD TuTu 

tutuarclearchannel. corn 

United Stations Radio Networks presents the 

BLACK 
ENTERPRISE 

Information is Power! 
%tilt market tics And t rannal (nlanlc urtorrnauun that matters 

in %our listeners. the Black F.nterprtre Rosiness Repon helps 

%our audience make informed mvrstincnt and litemk decisions. 

Empower your audience with the 
Black Enterprise Business Report 

Call 212 -869 -1111 
bebr@unitedstations.com 

,URBAN 

WEROIBalttmore 
PO: Victor Starr 

vstanr*radro- one.crom 

Asst PD/MD Neke Howse 

nhowsecdradio -one corn 

WEMX/Baton Rouge 
PD: J- Tweezy 

/.1 weezykrcitComm. corn 
MD: Kool DJ Stipa Mike 

dl. mikearcdcomm corn 

KTCX/Beaumonl, TX 
Intenm PD MD Adrian Scott 

adnan.scottarcumulus com 

WBUV/Biloxi. MS 
PD/MD Terrence Bibb 

terrencebibbrrclearchannel corn 

WJZD/Biloxi, MS 
PD Rob Neal 

robnealnmraol.corn 

WBOTIBoston 
PD/MD Lamar'LBD" Robinson 
Irobmsonaradro -one corri 

Raft March 5, 2004 

WBLKBuftalo 
PD/MD Chris Reynolds 
rhris revnolds.rrnfimtybroadcasting com 

WSSP/Charleston, SC 

PD/MD: Mychal Maguire 

mycha/magurrealclearchannel. corn 
Asst PD. Rory "Dat Bo( Shernf 
da tbor943araol. corn 

WWWZ/Charfeston, SC 
PD: Terry Base 

terry.baserr vitcomm.com 
MD: Yonne Rude 

yonniatz93/amz corn 

WPEG/Charlotte 
0M/PD Terry Avery 

tlaveryiatcbs corn 

MD: Deon Cole 

deon4powe,981m.com 

WJTT/Chattanooga, TN 
PD: Keith Landecker 

la ndeckerrrpower94 corn 

MD: Magic Crutcher 

magicdpower94. corn 

WGCl/Chicago 
OM/PD Elroy Smith 

elroysmdhrrclearchannel. com 
Asst. PO MO: Tiffany Green 

hffanygreenimclearchannelcom 

WPWX/Chicago 
PO: Jay Alan 

jaydew2araol. corn 

MD: Barbara McDowell 

baam920raol.com 

OPRAH'S IDOL Immediately after LaShell Griffin won Oprah Winfrey's 

Pop SW Challenge. WGCI-FM/Chicago Station Producer Art Porter invited 

Griffin to visit Clear Channel Radio Chicago. She went on WGCI and was 

overwhelmed with phone calls and support from listeners Then WGCI and 

sister WJL &'Detrod did a simulcast to allow Griffin to thank her hometown for 

its love and support. Seen here (I -r) are WGCI -AM PD Sandra Robinson. Poder 
WVAZ/Chicago Asst. P0440 Armando Rivera. LaShell. WGCI & WVAZ 0M Elroy 

Smith and WGCI -FM Asst. POND Tiffany Green and afternoon host Sam Sylk. 

WIZF/Cincinnati 
PD. Terry Thomas 

tthomasveradio -one. corri 
MD: Greg Williams 
grwilliamsarradio -one corn 

WENZICleveland 
OM/PD Kim Johnson 

k/ohnsonarradro -one corn 
MD. Eddie Bauer 

ehendersona'radro- one.corn 

WHXT/Columbia, SC 
PO: Chris Connors 

cconnorsarhol1 í)391m. corrn 

MD. Shanik Mincie 

neek shot 10391m corn 

Asst. PO: Bill Black 

bigsexyvrhot1039fm.com 

WCKX/Columbus, OH 
PD Paul Strong 
pmc f075araol.com 
MD: Warren Stevens 

wwds27araolcorn 

KKDA/Dallas 
PD /MD: Skip Cheatham 

staffvrk 104ím. corn 

WDTJ/Detroit 
PD/MD: Spudd 

cspencearradio-one. com 

WJLB/Detroit 
PD: KJ Holiday 

k/hobday 'clearchannel. com 
Asst. PD/MD Kris Kelley 

knskelleva Ym98wflb. com 

WZFX/Fayetteville 
PD/MD: Jett Anderson 

landersonaYoxy99 corn 
Asst PD. Mike Tech 

nniketecha'foxy99 corn 

WTMG/Gainesville, FL 
PO /MD Scott Hinds 

blowthewooterayahoo. com 
Asst. PD: Terrence Brown 

magicproduchonaratlantic. net 

WIKS/Greenville, NC 
PD/MD: B K. Kirkland 

bkkirklanduDaol.com 

WJMZ/Greenville, SC 
0M Tony Fields 

tong. fields4vox. com 
MD: Doug Davis 

doug. davis410731amz. com 
Asst. PD: Karen Bland 

karen.blandan,1073/anrz com 

WEUP/Huntsville, AL 
PD: Big Ant 

bigantarlû3weup.com 
MD: Jaye Daniels 

Idanielsa' 103weup corn 

WJMI /Jackson, MS 
PD/MD. Stan Branson 

branstanaraol.com 
Asst. PD Alice Dixon 

adixonaDwimi.com 

WRJH/Jadtson, MS 
PD/MD Steve Poston 

hot97erbellsouth. net 

WJBT/Jacksonville 
PD MD. G-Wir 

gchristophenrDcc/ax. com 

KPRS/Kaneas City 
PD/MD: Myron Fears 

myrondarkprs.corn 

KRRO/lafayette 
PO/MD. John "Molo" Kinnitt 

/ohn. kmnrttarcdcomm corn 

WOHH/Lansing, MI 
PD /MD: Brant Johnson 
konbenctaol com 

WBTFILexington, KY 

PD /MD Jay Alexander 

jayalexander1079ayahouconi 

KIPR/Uttle Rock 
PD/MD Joe Booker 

loe.bookeraccdcomm corn 

KKBT/Los Angeles 
PD/MD Robert Scorpio 
rscorprourracho -one. com 

WGZB/Louisville 
PD. Mark Gunn 

mgunna'radio -one. coin 
MD. Gerald Harrison 

gharrisonarradio -one. Corr 

WHRKIMemphis 
PD Nate Bell 

natebellaclearchannel corn 

Asst PD'MD Devin Steel 

devinsteel aclearclnannel corn 

WEDR/Miami 
PD /MD: Cedric Hollywood 

Cedric. hollywoodancox. corn 

WMIB/Miami 
PD /MD. Dion Summers 

donsummersarclearchannel corn 

WKKV/Milwaukee 
PD: Doc Love 

doch vearclearchannel. com 
MD. Bailey Coleman 

baileycolenianatlearchannel. corn 

MIL/Mobile 
PD/MD Myronda Reuben 

myronda. reuben4Cumulus.cor i 

Continued on Page 41 
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AS, *Ex 

URBAN TOP 5O 

PLAYS 

Tom. 
appExCE 

.pe 

SEEKS Ok TOM 81M ei 
CnaRT apps 

March 5, 2004 
TOTAL 

ARTIST TYRE IABEL(S) PLAYS 

1 O USHER fILUDACRIS & LIL' JON Yeah (Arista) 3700 +128 524533 9 6910 

3 0 RUBEN STUDDARD Sorry 2004 W 3552 .28 494203 10 6810 

4 0 LUDACRIS Splash Waterfalls (Del Jam SmnN /DJMGI 3316 143 449263 9 61/0 

2 4 TWISTA fIKANYE WEST & JAMIE FOXX Slow Janlz (Atlantic) 3225 -326 450741 14 6810 

e O CHINGY One Call Away /DTP /Capitol] 3132 +380 417832 7 6610 

5 6 BEYONCE' Me. Myself And I (Columbia) 2789 -357 363889 11 . 5810 

10 O JAYZ Dirt Off Your Shoulder (Roc-Afella/WOJMG) 2689 +335 361537 9 6810 

9 0 CASSIDY tIR. KELLY Hotel (J) 2635 +231 395184 10 6110 

11 0 J-KWON Tipsy /So SoOef /Arista/ 2572 +340 319626 7 6410 

7 10 YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ San Shake (7Th 2383 126 261078 14 5710 

8 11 KANYE WEST Through The Wire (Roc-A- fella/WWI 2242 194 328572 14 6010 

13 ® T.I. Rubber Band Man (Grand Hustle/Atlantic) 2092 +55 214266 11 6110 

17 e YOUNG GUNZ No Better Love (DelJam//WMG) 1779 +153 218893 8 6210 

12 14 ALICIA KEYS You Don't Know My Name (J) 1768 -459 192845 17 6910 

18 ® SLEEPY BROWN fIOUTKAST I Can't Wait (lntescope/ 1732 +58 189289 6 63/0 

14 16 JUVENILE fIMANNIE FRESH In My Life (Cash Money/Universal) 1726 119 168796 12 4910 

20 O PETEY PABLO Freek-A-Leek /Jive/ 1488 +211 128432 10 5910 

15 18 AVANT Read Your Mind (Geffen) 1427 Z58 235701 27 6110 

22 Q G UNIT fIJOE Wanna Get To Know You (Intescopel 1372 +121 157147 6 5812 

29 ALICIA KEYS If I Ain't Got You (J) 1288 .470 221529 3 6315 

21 ® TRILLVILLE Neva Eva (BME/WarnerBros) 1280 +19 109028 16 5413 

24 ® LIL' FLIP Game Over (Socha Free/IoudaCokmbia) 1209 +244 108806 4 5110 

18 23 OUTKAST Hey Ya! (Arista) 1175 223 156213 13 4510 

27 0 AVANT Don't Take Your Love Away (Geffen) 1169 .279 143324 3 6010 

23 a MISSY ELLIOTT l'm Really Hot (Gold Mmd/Ekktra/EEG/ 1148 +29 93403 7 5710 

28 SEAN PAUL I'm Still In Love With You (VP /Atlantic) 1106 +210 221139 5 4512 

28 JAGGED EDGE What Its Like (Columbia) 951 +91 101913 5 5011 

31 ) TAMPA Questions (Elektra/EfG/ 914 +125 81009 3 6111 

32 ) BEENIE MAN fIMS. THING Dude (Virgin) 824 +104 108995 5 4310 

36 (I) AIL Make It Up With Love (Noontime/Epic) 708 +155 60734 3 4910 

33 MUSIO Whoknows (Del Sou(/IWMG) 681 30 77935 4 5512 

48 ® MARIO WINANS f IP. DIDDY I Don't Wanna Know (Bad Boy Umversah 658 .308 120438 2 4818 

25 33 KELIS Milkshake (Star Trak/Arista) 656 264 59967 19 4910 

30 34 MASTER P Them Jeans (New Notânit /Koch) 632 164 33358 7 4310 

41 ® M. LEE W. PHA & S. BROWN Luv Me Baby If o' Reel/Universal) 562 73 40860 3 3610 

39 © KEYSHIA COLE Never (Geffen) 550 38 37486 5 3210 

35 37 MEMPHIS BLEEK fITJ. AND TRICK DADDY Round Here (Roc Afe4a/ /WMG) 541 41 41356 7 2110 

42 tD JACKI 0 Slow Down (Poe Boy /Sobe /Warner Bros.) 501 20 39931 2 4110 

43 0 JUVENILE Slow Motion (Cash Money /Universal) 493 +84 50118 3 110 

34 40 JAYZ Change Clothes (RocA-Fella/IDJMG) 484 125 61741 16 5410 

JANET JACKSON I Want You (VirgiN 480 381 78320 1 67166 

40 42 JAYZ Encore (Roc-Afe/la/IDJMGI 469 42 121374 6 110 

38 43 WESTSIDE CONNECTION Gangsta Nations (Capitol) 453 66 45579 11 2610 

Leta, KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc Afe / /a/ /DJMG, 419 196 86830 1 210 

/wéaJ DWELE Hold On (Virgin) 377 17 27479 1 4012 

44 lÿ) LIL SCRAPPY Head Bussa (SW/Reprise) 373 + 11 25209 4 3510 

1 0> TWISTA Overnight Celebrity (Atlantic) 363 180 45402 1 110 

(a but> EAMON F k It II Don't Want You Back) (Jive) 341 43 28420 1 1511 

KNOC TURN'AL fISNOOP DOGG The Way I Am ILA Cadidentia/flAtralEEG) 334 .40 23534 1 2311 

37 50 CARL THOMAS She Is (Bad Boy /Universal) 328 203 23182 12 1910 

70 Urban reporters Monitored airplay data suppled by Medtabase Research, a dmsion of Premiere Radio Networks Songs ranked by total plays loi the airplay week of 

222.2/28. Bullets appear on songs gaining plays or remaining flat from previous week. II two songs are tied in total plays. the song with the larger increase in plays is placed 

first Songs below No. 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reponed to RIP by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to -week increases 

in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station Is assigned an soil naiM, Average 

Owner Hour Persons used herein with pemiissan from the Arbnron Company (0 2004. The ArMlron Company). © 2004. RIB. Inc 

Most Added 
ww-aradds.com 
annoi 'ad LABEL. 

39 

POYYEREDM 

HF,BIABASB 

ADDS 

JANET JACKSON I Want You (Yagid 66 

USHER Bum ( Aosta) 57 

OUTKAST Roses IArstal 47 

CARL THOMAS Make It Alright (BadBoyNm'wsall 44 

MARQUES HOUSTON Because Of You IT UG.FfGi 35 

WYCLEF JEAN IISHAMSSA Take Me As I Am IJI 21 

CALVIN RICHARDSON Nor Like Tits Mofewoodl 70 

M. WINANS t!P. OIDOR I Don't Wanna Know /BadBoy,Uwve/sail 0 

DOA Packed !New Woridl 7 

SUGA FREE High Heels Ilaeewayi 0 

Most 
Increased Plays 

ARnsr 

ALICIA KEYS It I Ain t Got You Ul 

JANET JACKSON I Want You (Ye'gn) 

CHINGY One Cal Away /DTP'Capad 

J KWON Ter/ (Se So DeiAnstai 

JAYZ Del 011 Your Wader (Rec A FeaaIRIMG, 

M. VINWIS TIP.INDDY I Don't Wane Know BadBoylawerw'i 

AVANT Don Take Your Lose Away (Gelle,,, 

USHER Bum /Aorta, 

NELLY Ti Doi (fa Reel Unwersal' 

Lt. FUP Game Over dSocka ftee2BUd'Cphobia 

New &Active 

TOOL 
PLO 

WEAK 

+410 

381 

380 
340 

335 
30B 
21! 

278 

.250 

-2a 

120 Fghtm In Th Cke (Pnonty/Cv'otdl 

Total Hays: 316, Total Statons. 25, Adds. 0 

NOTORIOUS BJ.GJP. DIDDY!... Vetoty 2004 /Bad Boy/Universal/ 

Total Plays: 299. Total Stations 31. Adds. 0 

USHER Bun (Aorta) 

Total Plays: 278. Total Stations. 58, Addy 57 

DILATED PEOPLES IIKANYE WEST This Way (Capra) 

Total Plays. 199. Total Statons: 19. Adds:4 

PASTOR TROY Cm ROOM Bag Yo (Uowersab 

Total Plays: 198. Total Slalom. 21, Adds. 3 

RELIS Trick Me aril TrekAratal 

Total Hays: 1711 Total Stations: 21. Adds: 0 

SKATTERMAN A SNUG BRIM Block Party /M SC Muse) ,. 
Total Flays: 131, Total Slalom. 12, Adds. 0 

TECH NNE Here Cames Tecca Nina /MSC Musc) 

Total Plays. 124, Total Stations. 15. Adds: 0 

SMOOTH Zoom /TUG.) 

Total Plays. 124, Total Slaliom. 11. Adds. 4 

OUTKAST Roses (Arista) 

Total Hays. 119. Total Stations. 48. Adds. 47 

Songs ranked by total plays 

Detailed station playlists for all R &R 
reporters are available on the web at 
www.radioandrecords.com. 

R mjUQ YOOQ 611(80Agil 

vaaMO 
xorrax 

EMAIL UDBAiE 601N6 FOR RBBS 
ELECTRONIC PROMOTION KITS 

FOR MORE INFORMATION CONTACT: rifi'I L1;111 /lA JJ (3JO) 730-1555 
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40 if URBAN, 
March 5a 2004 

TETHE NW America's Best Testing Urban Songs 12 + 

THE For The Week Ending 3/5/04 

Artist Jbel l 

waaaoG: NF:AI Ilt ISE 

Persons Persons Persons 
TW LW Familiarity Burn 12 -17 18 -24 25 -34 

USHER fILUDACRIS & Lit JON Yeah (Arista( 

CHINGY One Call Away /DTP /Capttdl 

TWISTA fIKANYE WEST 81 JAMIE FOXY Slow Jamt (Atlantecl 

J -KWON Tipsy (So So Del /Anstal 

LUDACRIS Splash Waterfalls Wei Jam South/I0JMG/ 

JAYZ Dirt Off Your Shoulder (Roc A Fetal//WMGI 

G UNIT fIJOE Warns Get To Know You /lntersccçel 

OUTKAST The Way You Move (Anstal 

KANYE WEST Through The Wire /RocA- felar1Q/MGI 

CASSIDY fIR. KELLY Hotel (J/ 

YOUNG GUNZ No Better Love WeiJa'MOJMGI 

SEAN PAUL I'm Sol In love With You (VP /Atlantic) 

RUBEN STUDDARD Sorry 2004 U/ 

PETEY PABLO Freak -A -leek (Jirel 

YING YANG TWINS flit' JON & THE EASTSIDE BOYZ Salt Shaker (717? 

MISSY ELUOTT Fm Realy Hot (Gold WO- kktra /ffGI 

AVANT Read Your Mind /Gehe ll 
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SUGA FREE High Heels 'Laneway, 

DOA Packed (New WorMe 

USHER Bum (Anstal 

WYCLEF JEAN fISHARISSA Take Me As I Am 4J) 

OUTKAST Roses Arista) 

JANET JACKSON I Want You (VrgirU 

CALVIN RICHARDSON Not Like This (Nalywood) 

CAN THOMAS Make R Alright (Bad BoylUnivenaD 

Saga ranked by total plays 

Recurrents 
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IL KELLY Step In The Name Of Love 4/4e) 
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Networking At Your Fingertips 
Continued from Page 38 

WNPL/Nashville 
PD Darrell Johnson 

Jarrell lohnsonecumulus corn 

MD Rick Walker 

rick walkereeeumulus corn 

WUITA(ashville 
POMD. Pamela Anlese 

pamelaamesedclearchannel coon 

KNOUMew Orleans 
POMD Lamonda Williams 

umondaorinamsaaol con, 

WOUEMew Orleans 
OM Carla Boalner 

car0boatnerWclearchanrlet corn 

POMD: Angela Watson 

angelawatsonaclearchannet com 

WILSMewYork 
PD Vinny Brown 

vrnnydwbls. cor 
MD. Denen Womack 

deneenawbls corn 

WWPRMew York 
PD Michael Saunders 

mrcnaelsaundersaclearchannelcor 

MD. Mara Melendet 

nuramelendeeaclearchannetcom 

WOWIModolk 
Interim PD. DJ Law 

dllawa[learchannel corn 

KVSP /Oklahoma City 
PC Terry Monday 

tmondaytekvsp. corn 

MD Eddie Brasco 

largetathermondayàhotmailcom 

KBLR/Omaha 
POMO Bryant McCain 

?cz anc1107 7 corn 

WUSL/Philadelphia 
OM Thea Mitcham 

bMamnchemteCledrelMnnl corn 

MD Coka-Ldm Krmbrough 

Coka99fm4aolcom 

WAMO/Mttsburgh 
OM George Cook 

gcookawamocor 
MD Kode Wred 

kodewreddwamo corn 

WDOKMaleiph 
PD -CyYoung 

ryoungWradro-one.com 

MD Shawn Alexander 

stralexandereradro -one com 

WBTJ/Riehmond 
PD Aaron Maxwell 

aaronmaneelldclearchannel corn 

MD. Mike Street 

mdestreetaclearchannel corn 

WCOXIRidtmond 
PD/MD Reggie Baker 

rebakerteracho -one. corn 

WDKXmoldtesbr 
PD. Andre Marcel 

andredewdkx corn 

MD: Tang Spence 

wdkxttivdkx.corn 

WTLZBapinaw, Ml 
POND Eugene Brown 

brownerbddlrnt.corn 

KBTT/Shreveport, LA 

PO MD Ouenn Echols 

Oeramoaaol corri 

KDKS/Shreveport. LA 

POMP. Ouenn Echols 

Oeradioaaol corn 

KMJJIShrawport, LA 
PD /MD. John Long 

lohn.longaecumulus. corn 

KATZ/St. Louis 
PD/MD. Dwight Stone 

dwightstoneíeclearcnannel.com 

WFUN/St. Louis 
PO/MD. Craig Black 

cshleldsaradm -one. com 

WJUC/TOledo 
POND- Charlie Mack 

charbemack 1073ayahoo. corn 

KJMM/Tulsa 
PD Terry Monday 

tmondayidkvsp cam 

Asst. PD/MD' Aaron Bernard 

aaronbràkymm. corn 

WKYS/Waslington 
PD' Daryll Huckaby 

dhuckabyaradlo -one cor 
MD. Iran Walker 

dpranrèradm -one. com 

WJKS/Wilmington, OE 

PD. Tony Ouartarone 

fonyod wjks1017 corn 

MD Manuel Mena 

ddean55deaol corn 

"ropTo S-KAT$ 
ARTIST Marques Houston 

LABEL: LU.G./EEG 

CURRENT PROJECT MH 

IN STORES: Now 

CURRENT SINGLE: "Because of You" 

HOMETOWN: Los Angeles 

ay DANA NALL /URBAN EDITOR 

personal State: Houston began his 
music career as one -third of the 

early :90s trio Immature. He was only 10 
when the group took off with the song 
"Tear It Up" from the 1992 Belles Kids 
soundtrack. Dubbed "Batman" for an in- 
cident in which he ran around a radio sta. 
tion with Batman underwear on his head, 
Houston. along with Immature co-mem- 
bers Jerome "Romeo" Jones and Kelton 
"LDB" Keasee, went on to make three al- 
bums for MCA: 1994's Playtime. 1995's 
We Got It and 1997's The Journey. As 
they got older, the group. along with man- 
ager Chris Stokes, decided a name 
change was in order,.so they relaunched 
the trio as IMX and released 1999's In. 
traducing /MX. 

The Album: On his solo set. Houston 
worked with superstar producer R. Kelly 
on the debut single, Clubbin' - which 
reached the top 10 - as well as Jermaine 
Dupri on "Pop That Booty." With the 
Platinum Group's Kenny Whitehead and 
Troy Taylor, Houston has also co-written 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 201- 656 -3431 
or e-mail: 

dholl @radioandrecords.com 

and co-produced several of the tracks on 
MH. His current single, "Because of You." 
is a slow groove that showcases his ma- 
tured vocal abilities. 

Past Successes: In addition to his 
music career, Houston is a successful ac- 
tor. appearing on the hit television series 
Sister Sister on the UPN network. He 
continues to pursue his acting career. 
most recently appearing in the film You 

Got Served. along with Steve Harvey, Lil 
Kim and B2K. It was not the first time 
Houston had worked with B2K. The now- 
disbanded group featured his little 
brother. Omarion Houston. and his 
cousin, J -Boog. Houston produced several 
tracks for B2K. as well as tracks for the 
Destiny's Child album The Writing's on 
the Wall. He also wrote and produced 
songs for IMX's set. In 2002 Houston and 
IMX were part of the very successful 
Scream 2 tour, also featuring 132K and 
Bow Wow. 

See hint On Tour. March 13, Houston: 
March 16. Miami; April 10, Louisville: 
April 30, New York; May 29, Allentown. 
Also watch for him in the movie You Got 
Served and on television in the wy ndi- 
cated series Sister Sister. 
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March 5, 2004 

ARTIST IT , APE LS -AYS 
TOTAL 

AUDIENCE 
NMI 

WEEKS ON TOTAL STATIONS 
CHART ADOS 

RUBEN STUDDARD Sorry 2004 (J) 1231 +21 159149 10 4211 

ALICIA KEYS You Don't Know My Name (.I 1061 139 136813 17 4210 

LUTHER VANDROSS Think About You (J) 1000 29 120726 15 4210 

BEYONCE' Me, Myself And I (Co /umbra) 947 84 133614 6 3711 

AVANT Read Your Mind (Geffen) 936 10 105461 20 4010 

JOE More & More (Jive) 737 99 86050 20 4010 

R. KELLY Step In The Name Of Love (Jive) 675 37 90512 42 2110 

BABYFACE The Loneliness (Arista) 659 14 62568 7 3810 

OUTKAST The Way You Move (Arista) 651 119 108267 12 1010 

GERALD LEVERT Wear It Out (flektra/fEG) 649 +111 60239 6 4010 

WILL DOWNING A Million Ways (GAPNMG) 629 +23 55409 22 3610 

KEM Love Calls (Motown/Universal) 603 +80 85927 56 3210 

SMOKIE NORFUL I Need You Now (EM /Gospel) 565 +B8 71262 46 3010 

SILK Side Show (Liquid 8) 444 .3 28661 11 2913 

JAGGED EDGE Walked Outta Heaven /Columbia) 434 19 53774 14 2010 

GERALD LEVERT U Got That Love (Call It A Night) (Elektra /EEG) 430 104 50029 26 3910 

ERYKAH BADU Back In The Day (Motown) 366 54 31636 18 2610 

VAN HUNT Seconds Of Pleasure (Capitol) 356 1 25870 14 2911 

JAVIER Beautiful U R (Capitol) 329 -34 23367 9 2710 

TEENA MARIE Still In Love (Cash Money /Universal) 286 +101 35480 2 30128 

MUSIO Forthenight (DelSoul/IOJMG) 277 -126 24203 16 3310 

ANTHONY HAMILTON Charlene (So So Del /Arista) 261 +18 18585 3 2410 

ALICIA KEYS If I Ain't Got You (J) 260 +154 46016 1 3014 

DWELE Hold On (Virgin) 241 +46 23669 2 2410 

HIL ST. SOUL Pieces (Shanachiei 711 +18 12785 4 1711 

MUSID Whoknows (Del Soul/ /DJMG) 194 +34 18301 2 1410 

KINDRED THE FAMILY SOUL Stars (Hidden Beach) 192 10 19974 11 1410 

CARL THOMAS She Is (Bad Boy /Universal) 144 14 11027 5 1610 

KEM Matter Of Time (Motown) 143 29 15169 16 1010 

EN VOGUE Doh Boy (33rd Street /funky Girl/ 142 +18 14509 1 2012 

42 Urban AC reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs renked by total plays for the airplay week 
of 2/22-2/28 Bullets appear on songs gaining plays or remaining flat from previous week It two songs are tied in total plays. the song with the larger increase in plays is 
placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart Most Added rs the total number of new adds officially reported to R8R by each 
reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station IS assigned an AQH number 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (r_) 2004. The Arbttron Company) ',; 2004. R &R Inc 

New & Active 
GOADELE Closer (Columba( 

Total Plays 120. Total Stations: 14, Adds: 0 

JANET JACKSON I Want You (Virgin) 

Total Plays: 58, Total Stations: 31. Adds: 30 

SPOOKS Don't Be Afraid /Koch) 

Total Plays: 45, Total Stations: 5, Adds: 2 

O'JAYS I Know What You're Nang (PhAYy lnternatrona'Rght Stull) 
Total Plays: 41. Total Stations: 6, Adds: 1 

CALVIN RICHARDSON Not Like Ttlis t04wvvd7 
Total Plays. 34. Total Stations. 15. Adds: 15 

CREA U lied (Aura) 

Total Plays: 34, Total 

JESSE POWELL Did 

Ttliinnys: 31. Total 

Seep mild Waal t+m 

Stations: 11, Adds:4 

You Cry (Gqud8l 
Stations: 12, Adds: 2 

Most Added 
www.rradds.coan 
ARTIST 

- ADDS 

JANET JACKSON I Want You (Virgarl 31 

TEENA MARIE Still In Love (Cash Mcney(Umversa/) zt 
CALVIN RICHARDSON Not Like This /HOIywood/ 15 

ALICIA KEYS If I Amt Got You IJ% 4 

CREA U Lied (Aerral 4 

SILK SdeShow (tprld8) 3 

EN VOGUE Ooh Eby (33rd Smet/funkyGIP 2 

JESSE POWELL Did You Cry (bold B/ 2 

SPOOKS Don't Be Afraid (Koch/ 2 

TRINA BROUSSARD losing My Mind /Motown1Uaiersai 2 

Most 
Increased Plays 
ARTIST 'ALE EASE. 

ALICIA KEYS If I Ain't Got You ti' 
GERALD LEVERT Wear It Out ifkktraffGl 
TEENA MARIE St/ In love (Cash Money/Umnsa!l 

BEYONCE' Me. Myself And I /Columbia) 

KEM love Cals (Motown/Universal) 

SMOKIE NORFUL I Need You Now /f Ml Gospel) 

R. KELLY Happy People (Jive( 

DWELE Hold On /Virgin) 

JANET JACKSON I Want You (Vgira 

Most 
Played Recurrents 
ARTIST 

TOTAL 

PLAT 

INCREASE 

+154 

+111 

+111 

+N 
+N 
+c5$ 

+52 

+44 

+42 

HEATHER HEADLEY I Wish I Wasn't /RCA) 

ARETHA FRANKLIN Wonderful ( Arata) 

LUTHER VANDROSS Dance With My Father iJ.' 

JAHEIM Put That Woman First 'Dime Mi tanner &as! 
TAMIA Officialy Musing You (fkktra/ffG) 

KINDRED Far Away (fpir) 

FLOETRY Say Yes (OreamWarkslnterscgoel 

DWELE Find A Way (Vaga 

RUBEN STUDDARD Superstar L)i 

ERYKAH BADU RCOMMON Lore Of My life Maw. Jdratnirk 

TOTAL 

PLAYS 

Detailed station playlists for all R&R 
reporters are available on the web at 

www.radioandrecords.com. 

354 

327 

317 

304 

257 

255 

217 

192 

165 

156 

Fast Hooks...No Snags 

Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 

70,000+ Song Library 

fr All Formats & International Tides 

On -Time Delivery 

I .,I,., 1,IA. 

. U N L I M I T E D 

The World'' Premier Music Hook Service 

. I= 

Email: hooks @hooks. corn 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 

Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 
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ANICRiCd'S IIQtLiSt Welcomes You To The ii°tteSi CRS Ever! 

Ten 11öß Songs 
Today's 114t Info 
One API Hour 

"Whitney brings all her 
excitement, experience and 
energy to a show that really 
lights up the airwaves. A 
hour and a perfect fit for KZLA." 
- R.J. Curtis, Operations Manager, 

KZLA, Los Angeles 

Delivered 
, = Monday through Friday. 

To get your station on the N9ILiSt 
contact Kirk Stirland at 212.896.5263 
or email AHL@xradionetworks.com. 
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CHUCK ALT 

Ri? 

Lit 
A MI lipqnnr 

Exploríng the Gender bap 
Continued from Para 1 

Chicks. it is also perplexing when 

considering the Country radio listen- 

er. Who better to understand and 

speak to women than 

women? 

'We're in a format 
where the gatekeep 
ers are predominate 
y male. choosing mu- 

sic for a demographic 
that is predominately 
female.' says Lyric 
Street President Ran 

dy Goodman. But 
there is no doubt in 

my mind that a post - 
feminist woman 
wants to hear female 

voices. because many 

of them have grown 

up hearing female 
voices.' 

Perhaps. R &R has 

interviewed more 
than a dozen leaders 
from across the radio 

and record industries 
while surveying 16 
years of airplay data 
for the ensuing body 

of coverage. 'I don't 
know that you can fig- 

ure this one out" says 

Universal South Pres- 

ident Tim DuBois. 'Especially when 

we still feel like radio is program- 

- 
'?here were 12 

superstars in the 
early '90s. Then 

there were seven, 

and Reba held on 

for a long time as 

the only female 

superstar. Then we 
had Shania come 

into the format and 

completely break 

all records for 

female artists." 
Gail Austin 

Ratty 

ming toward that 35 -plus female 

demo." 
But while there are no simple an- 

swers, this series of articles reveals 

front -line frustrations. 
a touch of all-too-re- 
vealing humor and. at 
times. brutal and un- 

expected frankness. 

'Shania Twain 
hasn't had a No. 1 

Country record, but 
she's had a No. 1 at 
4C: says UMG/Nash- 

ville VP /Promotion & 

Marketing Michael 
Powers. 'This is a 10- 

million-certified album 

that can't score a No. 

L it's ponderous.' 
'It's a changing of 

the female guard,' 
offers DreamWorks' 
Sr. VP /Promotion & 
Marketing Scott Bor- 

chetta. 'but the new 

guard is still getting 
dressed." 

'The more women 
we play, the fewer lis- 

teners we have." says 

KXKC /Lafayette, LA 

PD Renee Revett. 
'What's up with that?' 

What's up, indeed? 

There's no shortage of theories. 
one of the most popular being the 
old adage about everything in the 

business being cyclical. 

Goodman 

Tim DuBois 

Ebb, Meet Flow 
Warner Bros. Chief Creative Of- 

ficer Paul Worley. who also hap- 

pens to produce Martina McBride 
and who co-produced the first two 
Dixie Chicks albums, is one of 
those who says that the pendulum 
is swinging. 

'The male artists start to domi- 
nate,' he explains. -The first few get 

in the marketplace because they're 

unique and different and then a lot 

of copying goes on. Inevitably, that 
gets stale. and it's the women who 

are able to break through with 
something different.' 

'We run in an industry where peo- 

ple watch each other, says Edison 

Media Research President Larry 
Rosin. 'Toby Keith had a little bit of 
success. and the record companies 

go. Oh, that must be what's work- 

ing these days." 
That thinking extends to radio as 

well. When Toby hit, PM hadn't 

"A year or two ago 

we couldn't get a 

man to test." 
John Dimick 

seen that kind of excited response 
to anything they were doing in a 

long time, so they might have over- 

compensated,' Rosin says. 

Historical Tilt 
KSON /San Diego PD John 

Dimick says the issue echoes an- 

other unusual disparity. It's kind of 
like targeting female listenership 
with a bunch of male jocks,' he 

says. 'But I don't see it as a phe- 

nomenon. A year or two ago we 

couldn't get a man to test. Coming 
over from Pop, I remember there 
was a point you would put a guy on 

Female Artists 

On The Charts 
Here are the percentages of 

singles by female artists. duos 

or groups on R &R's year-end 

country anyas mad. 

111M791919191127% 

y1111119=21N. 
19901E1123% 
19919=19% 
1992:1NRIO23% 

SIMS 111119% 
9111M0113% 
1996MM19% 
199* 26% 
1997M9191919129Y. y991 36Ya 

1161.9Ì91` 35% 

Wilirti29N. 
IlOTMIIML-31% 
MOM- 26% 

zl9s l=.24% 

the air just because it was a guy 

singing. You didn't even care what 

the song was.' 
A case can also be made that. 

rather than a continual cycle, the 
gender balance has 
historically been tilted 
toward men. This hy- 

pothesis is supported 
by the yearend airplay 
data shown on this 
page. which paints 
the late '90s emer- 
gence of several mul- 
tiplatinum female 
stars as more of an 

were at No. 2 in August of 2002 
with 'Long Time Gone' before the 
Bush -bashing incident sent their 
stock plummeting. 

'Some of our major female stars . did not put out records 
last year, and some of 

them who did stubbed 
their toes,' says Sony 

President John Grady. 

though not specifically 
referring to the Chides. 

Overall. he says, the 

, issue might best be 

viewed in terms of mu- 

sic: 'Maybe the records 

aberration than a cor- m we put out by women just 

rection. weren't all that compel- 
Larry Rosin WR00 & WQIK/ ling. It always boils 

Jacksonville OM Gail 

Austin says. 'If you 
look at the real surges 
we've had that deliv- 

ered mass -appeal au- 

dience, you had The 

Judds emerging dur- 
ing the Randy Travis 

years. When Alan 
Jackson, Clint Black 
and Garth Brooks 

down to that. I have a 

hard time chalking it up 

to bad luck or bad 
scheduling.' 

The loss of develop- 
ing acts could have 
played a part as well. 

'We had Cindy Thomp- 

son go away,' points 
out KPLX/Dallas PD 

Paul Williams. 'and 
were exploding in the n I Jamie O'Neal lost her 

'90$. you had Reba ' i F record label.' 

McEntire in that upper Gail Austin Mother idea being 
echelon of artists. 

'There were 12 su- 

perstars in the early *90s. Then there 
were seven, and Reba held on for a 

long time as the only female super- 

star. Then we had Shania come into 

the format and completely break all 

records for female artists.' 

Out Of Contention 
So what happened to those 

women who seemed to be rede- 
fining country's rules in the late 
'90s? One explanation for the cur- 

rent state of affairs is that the for 
mat's top females all took them 
selves out of contention through 
various sets of circumstances. 

'You look at Martina, who is bril- 

liant. but who is the reigning queen 
by default,' says Borchetta. 'Reba 
went to Hollywood, Shania went to 

Switzerland. Faith Hill went wherev 

er she went. and Martina kept on 

course. Its totally wide open.' 
Speaking of wide open, there's 

also the slight bit of controversy sur- 

rounding The Dixie Chicks. who 

IMO 

floated is that there 
have been thematic 

and sonic shifts in the music. theft- 
mat and listener tastes over the last 

few years. 'There was definitely a 

mood shift after 9/11: says Good - 

man. 'Men were singing about very 

patriotic, close-to-home themes, and 

women were singing about general 

life stuff, which wasn't as much what 

"Maybe the 
records put out 
by women just 
weren't all that 
compelling." 
John Grady 

the nation needed to hear as part of 

the healing process' 
We'll examine this theory more 

closely in the second article in this 
special. 
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PopGoeslbe Female 
Did Country's women miss the 9/11 turn? 

he notion that a nation facing war would crave the re- 

turn of fiddles and steel guitar is much too simplistic and 
probably far off the mark. However, the ability of artists like Alan 

Jackson, Toby Keith and Darryl Worley to address topical issues 
contributed to renewed interest in America's foundational mu- 

sic following the events of Sept. 11, 2001. 

But what exactly changed? And 

were female artists caught unpre 
pared, or had the pop sounds that 
were popular up until that time al 

ready outstayed their welcome? 

The Return Of Tradition? 
`Country made a shift back to 

more basic sounds and roots, and 
most of the males were there first." 
says KSON /San Diego PD John 
Dimick. "Alan Jackson led the 
charge. The product was there 
when radio needed it, and it was 
predominately male. 

"It wasn't that there were no 
good females. it was just that the 
females who were really good were 
singing songs that didn't fit. We 

didn't have a lot of real traditional - 
sounding female 
stuff. The Sara Evans 

is now doing well, as 
is the Martina Mc- 

Bride. but for a while 
we went through a very 

pop-driven phase." 

Sony President 
John Grady agrees. 
"Once again. it boils 
down to the records 
that were made," he 

says. "Whether they 
had an AC spin on 
them or not, they Tom Ha 
didn't match up with 
the marketplace. It either wasn't 
what people wanted to hear. or they 

were beaten out by records that 
were more compelling." 

"It was the boot up your ass." 
says WQYK & WYUU/ 
Tampa PD Mike Culot- 

ta. "A little more atti 
tude. patriotism, some 
rowdiness. Its nothing 
that Nashville or radio 
decided. We play some- 
thing, the calls come, 
and we listen. When 
you hear that kind of re- 

action. as a program- 
mer. that's what you 
want to put out." 

Culotta says the idea 

of traditional music 
coming back is mis- 
leading. "People say traditional. and 

the image is fiddles 
and banjos." he says. 

Is it a more honest 
sound? Yes, but I grew 
up with Southern rock, 

so for me that and 
country are one and 
the same. 

I won't say that 
pop is the problem, 
but sometimes we 
overthink. overpro- 
duce and overmarket. 
and by the end of the 

nrahan day we have vanilla ice 

cream. But I wouldn't 
say that everything that's working 
today is traditional. The Big & Rich 

is working. and I'm not going to tell 

you that's traditional. 
"Plus. it isn't all the 'Hell. yeah!' 

attitude. A lot of it is Kenny Chesney 
on a beach or Alan Jackson and Jim- 

my Buffett with that escape." 

"The men can be rougher. a bit 
edgier. They rock a little easier. It 

wasn't a move toward traditional - 
ism. it was a move toward the rock 
sound that was coming of age when 

this demo was growing up. Kenny 

Chesney's show is a rock concert. 
even if his music's being played at 
Country radio." 

UMG /Nashville VP /Promotion & 

Marketing Michael Powers suggest 
that Nashville may 
have chased the 
trend a little too hard. 

'We have put our- 
selves in this bind to 

an extent," he says. 

"We pushed the pop 
envelope very heavi- 

ly and didn't really es- 

tablish any tradition 
al country acts in the 
vein of a Patty Love 

less. 

-The ones we had 

were The Dixie Chicks. 

and we threw them 
out of the format. Therein lies your 
problem." Or. you might say. there's 
your trouble. 

"The girls were experimenting," 
Powers continues. 'They're all fan- 

tastic country artists. but they were 
pushing it. The cool part is that the 
talent it still there. They'll just make 
more country- sounding records. It's 

obvious to me now that's what the 
audience wants. What radio needs 
to be smart about is letting them 
back in, because you still need 
these superstars." 

More Focus 
At least one radio programmer 

would like to see a little more focus 
from those female superstars. 'A 
good example is Reba McEntire. 
who went in so many directions," 
says WDXB /Birmingham PD Tom 

Hanrahan. 'Where does her focus 
lie? She went Hollywood and Broad- 

way. Faith Hill went CHR, AC, Gfam 
our girl. It homogenizes their pres- 

ence at the format. They become 
generic to our society. 

"Artists like Alan Jackson. Toby 

Keith. Kenny Chesney and Martina 
McBride don't have themselves 
spread out across a platform of dif- 
ferent media where they're maybe 
trying to be different things to dif- 
ferent people. They are just who 
they are, and that's a lot of the rea- 

son for their success. 

Mike 

Female 
Songwriters 
Here are the percentages of 
singles written by females on 

R &R's year -end country sin 
gles chart. 

1988: _ 6% 
1993: __13% 
1998: bi`_ 22% 
2003: 13% 

Spread Thin 
"When the women were huge. all 

of them, with the exception of The 

Dixie Chicks. pushed the pop enve- 
lope." says Lyric Street President 
Randy Goodman. "Obviously. our 
format has pulled back from that. 
You can be as rock, as edgy, as you 

want in our format. and it works, but 
if you get too soft or too pop, it 

doesn't. 

Culotta 

"Crossover is good for Country in 

a way. We expose new people to our 
music. But the down side is that you 

end up becoming less focused and 
less effective in your 

own world. - 
WROO & WQIK/ 

Jacksonville OM Gail 

Austin concurs. "We 

haven't lost Shania 
Twain as an artist, but 
we have shared her." 

she says. "She was so 

overwhelmingly ac- 

cepted by other for- 

mats that she be- 

came not in any way 

exclusive to Country. 
-And Faith Hill very 

similarly. Both of those 
last two projects have been pan for 

matte in their nature. not necessarily 

Country. and that leaves a wide open 
area for a female artist to emerge." 

Pop sounds in and of themselves 
may not to be to blame. The prob- 

lem might be that there was just too 
much of a good thing. -The only sin 
gles from females that have gotten 
within striking distance of real air- 

play have been very pop." says Cap- 

itol Nashville President Mike Dun- 

gan. 

`Our format can certainly handle 
pop and has handled pop. Pop def- 

initely has a place in the format. but 
it cannot be its sole diet. As we 

come to the table with more variety 
in the music from our females, you 

will see them jump back up and get 
into heavy rotation like they were 

before." 

ly, we had a little bit of a turn, and 

we got some 're-masculated' music 
into the format. Men perked their 

ears back up. and women enjoyed 
it as well - and con- 

tinue to enjoy it." 

Edison Media Re- 

search President Lar- 

ry Rosin spoke of de 

dining male audience 
in a research presen 
tation given at CRS 

three years ago. 
"Male and female lis- 

tenership were both 

dropping. but men 
were way off." he says. 

"Back then, if you 

owned two stations. 
the model was the 

Young Country' and 'today's hits 
stations. The idea was to make one 

station blatantly male -targeted ant. 

one blatantly female- targeted. 
Rosin says that more male art 

ists don't guarantee the male au 

dience will return. "A lot of these 
songs are for the girls. they are just 
by men." he says. "Brad Paisleys 
'Little Moments,' while it is very tra 

ditional- sounding. which may be 

appealing to men. the lyrics are a 

sappy ballad blatantly appealing to 

women listeners." 

Paul W 

Steered Wrong 
Perhaps as country's women were 

losing their balance. the men were fi- 

lly regaining their footing. "For the 
better part of the last decade our 
males have been totally castrated." 
Dungan says. 

"The really suc- 
cessful songs on the 
male side have been 

wimpy. sappy love 
songs that any self - 
respecting man 
would turn his nose 

up at. And I'm not so 

sure that this is what 
women want to hear 
from the men either. 

'What's happen 
ing as of late bears 
me out on this. Final- 

illiams 

It's All About The Songs 

For KPLX The Wolf) /Dallas, one 
of a few Country stations actively 
targeting a majority male listener 
ship. gender isn't as much of a 

factor in programming decisions 
as one might think. "We make our 
decision based on songs." says 
PD Paul Williams. "If it's a great 
song and it's a female artist. won- 

derful. 
"We get a lot of heat because there 

are songs that our MD doesn't feel 

are Wolf songs. There were plenty of 

No. is that we never played. There 

was a Martina McBride 

song in there. but there 

was also a Diamond 
Rio. Its not about male 

or female voices, it's 
about what fits who we 

are. Typically. its the 
emotional AC ballad 
that we end up staying 

away from." 

Our coverage of 
this issue will contin- 
ue in future issues of 

ungan R &R. Mike D 
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Guest Editorials: Music Trumps 6ender 
K abet execs, programmers and researchers have weighed in 

on Country's gender imbalance. Now its time to get the per- 

spective of an artist, a music publisher and a manager who re- 

cently jumped back into the label race. Here they are, In their 
own words. 

What We Have In 
Common 

By Terri Clark 
What do 1 think about being the 

only female artist with a No. 1 sin- 
gle last year? I'm just excited to 
hear the all -guys. all- the -time for- 

mat! Seriously. women are always 
goin/ to be an important part of 
country music. They 

always have been. 
Where there's a Merle 
Haggard, there's a 

Loretta Lynn. Where 
there's a George 
Jones. there's a Tam- 

my Wynette. Maybe 
the scales are tipped 
a little bit to one side 
at the moment. but I 

firmly believe we'll 
find a balance. 

I've been in town 
16 years and seen 
trends and phases 
come and go. but it all boils down 
to the song. There's room for every- 

one, including women. and it's go- 

ing to tip back in our favor soon, I 

hope. 

A Bandwagon Mentality 
There tends to be a bandwagon 

mentality. and the male artists 
seem to be working best right now. 

But female artists were hotter than 
ever five or six years ago when The 

Dixie Chicks came out and Deana 
Carter had "Strawberry Wine." 

Stylistically. people started to 
cross over. which was great. It 

brought people who liked pop into 
the country section to find records. 

But that bandwagon got too heavy 

and bogged down. After 9/11, 
Americans wanted to hear songs 
that brought them back to their 
roots - what the world should and 
used to be like. 

Male artists like Kenny Chesney 
and Toby Keith started to connect. 
Women are still buying a lot of the 
records. but they're connecting 
better with what those guys are 
singing about. 

Fortunately for me, "I Just Wan - 
na Be Mad" was one of those 
songs women really connected 
with. Plus, I've always been a more 
traditional country singer. With this 
big swing back" toward the roots of 
country and traditional- sounding 

music, I was fortunate that that's 
what I do. 

Room For Everybody 
As far as the audience goes. I see 

a lot of women in their 30s at my 
shows. but I don't think men and 
women are as different as we've 
been led to think. We're all just peo- 

ple. and we want to hear something 
that we live every day. We want to 

hear our lives. 

Our job. as artists. 
is to find that new 
way to say something 
that's been said and 
lived over and over 
again. When I find 
that fresh. new thing, 
it has to hit me as a 

person. not just as an 

artist or a songwriter. 
because if it hits me 
like that. it will hit 
them too. 

We've got room for 

pop crossover coun- 
try artists and more traditional art- 
ists. We've got room for men and 
women in the audience and on the 
stage. We've all got a lot more in 

common than we have things that 
set us apart. And when we hit on 
those things that connect us. all of 
us, that's when this music and this 
format really work. 

Terri Clark's '1 Just Wanna Be 
Mad "reached No. l on the Feb. 11, 
2003. R &R Country top 50. No sin- 
gle from a female artist has 
reached that position since. 

Support Your 
Superstars 

By Karen Conrad 
I did some quick and dirty calcu- 

lations on the artists who have sold 
gold or better on studio and great- 
est -hits CDs since 2002. 
The results were alarm- 
ing: Thirteen male artists 
sold approximately 19.8 
million units, while only - 

five female artists were 
able to sell virtually the 
same number of units: 
19.4 million. Amazingly, 
of those five female art- 
ists. not one has enjoyed 
a No. 1 Country record in 

the past year. Why? 

Several factors contrib- 
ute to this phenomenon. 

Terri Clark 

One is the fact that women have 
been riding high for a number of 
years. and it was just time for the 
pendulum to swing. 

We should also take into consid- 
eration the individual artist's need 
for change and growth. Many of the 
established female artists have 
reached the decade mark in their 
recording careers and are experi- 
menting with their own artistic evo- 

lution. Sometimes it takes a while 
for the listening audience to catch 
up and begin to appreciate a new 
sound from an old friend. 

Different Styles 
Speaking as a publisher. we en- 

courage BMG writers to write in 

their own style and to try to set 
trends rather than chase them. 
Case in point. BMG writer Marcus 
Hummon, who had moderate suc- 
cess for several years writing in his 
inimitable style. Many years later 
that style became sought -after by 

innovative artists. resulting in "Bom 
to Fly" by Sara Evans, "Ready to 
Run" and "Cowboy Take Me Away' 
by The Dixie Chicks and One of 
These Days" by Tim McGraw. 

We believed in Marcus' talent 
and style enough to keep plugging 
his songs even when they weren't 
the trend. Likewise, BMG's other 
writers work to strike a personal 
chord no matter what the current 
tastes or political climate may be. 
and we anticipate that their talent 
will be recognized by artists who 
are open to something different, 
and that, in turn, those efforts will 
be embraced by radio and country 
music listeners. 

Generally speaking, I don't think 
the Nashville music machine puts 
out bad music, just different 
styles. What is interesting to note 
is that there are still lyrical and 
sonic boundaries women cannot 
cross. lt would be considered inap- 

propriate for a woman to be smok- 
ing, drinking and cheating - at 
least all in the same song. and with 

an edgy guitar sob 
to boot! 

Karen Conrad 

No Room For 
Newcomers 

At radio, if there 
isn't room for the 
best -selling fe- 
male artists at the 
top of the airplay 
charts. there cer- 

tainly isn't much 
room for the fe- 
male newcomer. 
That has a nega- 

tive and long -term effect on the 
entire format. 

Radio isn't in the business of 
selling records. but the disenfran- 
chised listeners who 

are buying those 19.4 
million albums are go- 

ing to go somewhere 
else to find what they 
want. lt will take more 
work to win them 
back than to keep 
them. 

Fewer sales means 
less marketing and 
promotion budgets 
for all who make a liv- 

ing from the country 
music industry. in- 

cluding radio. It is im- 

perative for all of us that we keep 
fans of those superstar female art- 
ists in our format. Hopefully, they, 

as well as new female artists. will 
not be shut out of top airplay spots 
much longer. That only hurts us in 

the long run. 

put out better music. They are also 
more traditional. It seems that fe- 

males are going in an AC /pop di- 

rection, thinking that is the only way 

they can succeed, 
but most of their 
songs are not mean- 
ingful to me and. ap- 

parently, other listen- 

ers. 
The current Marti- 

na McBride Song. 
however, is one the 
best she has had out 
in a long time. It has 
lyrics people can re- 

late to regardless of 
gender. Country mu- 

sic is an adult format 
and should reflect 

life's experiences. 

Be Smarter 
How does this trend affect how 

we do business at Vivaton? We 

have to make musical decisions 
based on our instinct and how the 
music makes us feel. Years ago 
Tony Brown said. You can't follow 
a trend. You have to create trends 
and let others follow you." That was 

wisdom I have retained as part of 
my personal leadership vision. 

We chose Chely Wright as our 
flagship artist based on her musi- 
cal vision, work ethic and the songs 
she brought to our very first meet- 
ing. When the last note of "Back of 
the Bottom Drawer finished. Jeff 
Huskins and I both said, "That's 
your first single.- We didn't have to 
hear 10 others to make that deci- 
sion. We didn't need a committee 
to decide. 

Our enthusiasm and decisive- 
ness helped Chely realize that she 
had found her musical home. She 
went on to tell us stories of playing 

that song for other label heads who 

said. -That's a career song but what 

are you going to release first ?" 
That statement exemplifies the 

problems in our industry today. La- 

bels don't have the financial re- 

sources or the time to throw singles 
out so they can fail a couple of 
times before releasing the hit." 
Labels have to be smarter about 
the music they ship if they want the 
radio and record industries to be 

successful. When we do our job in 

that area. we will see an increase 

in sales and time spent listening. 

Sh 
Shiple 

Karen Conrad is Sr. VP of BMG 
Music Publishing. 

Set Trends, Don't 
Follow 

By Sheila Shipley Biddy 
A few years ago at CRS. Edison 

Media Research presented informa- 

tion on the subject of musical gen- 

der. At that time the slant was that 
Country radio was too female-orient- 
ed and that some stations needed 
to aim more toward a male audi- 
ence to create listener diversity. 

True Choices 
Edison's study suggested that 

Country radio would be better if it 

courted this male audience, be- 

cause that would create true choic- 
es for listeners with different prefer- 

ences. The research said that female 
listeners preferred soft. AC country. 
while males preferred more rockin' 

country. 
As I recall. there were nine new 

female artists on the chart the 
week of that seminar. I knew when 
this research was presented that 
we had problems. Sure enough, all 
nine females lost their momentum 
within two weeks. Since then. nine 
women have cracked the top 15 for 
the first time. Some of them have 
not been able to repeat that feat. 
Four no longer have their record 
deals. 

Gender has nothing to do with 
success: it has to do with great 
songs and great talent. During the 
past few years male artists have 

ella 
y Biddy 

Sheila Shipley Biddy was recent- 
ly named Exec. VP /National Pro- 

motion & Artist Development for Vi 

vaton Records. Before that she 
managed artists. including Danni 
Leigh and Jeff Carson. 
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The céuntrylusic lii Nall 
Of Fame Class Of 2004 

A salute to this year's inductees 
nduction into the Country Radio Broadcasters' Country Music 
Disc Jockey Hall of Fame is the highest honor bestowed upon 

Country radio personalities. Admission reflects a commitment to 
the format, the genre, the community and, most importantly, the 
country listener. Below are this year's inductees. 

I Jaybird Drennan 
Jay "Jaybird" Drennan is. without 

a doubt. the best known and most 
loved radio personality in Akron ra- 

dio history. "Nobody else can ever 
come close" is what radio consult- 
ant Nick Anthony told 
an Akron newspaper 
in 1992 about Dren- 
nan upon Drennan's 
retirement after 27 
years behind the mike 
at WSLR /Akron. 

And you have to 
look no further than 
that December 1992 
Beacon- Journal article 
to understand Dren- 
nan's importance to 
the Akron community. 
Reporter Bob Dyer 
wrote, "During Drennan's 27 years 
in Akron, he has done more charity 
work than any mortal this side of 
Mother Teresa." Leading the list of 
those charitable endeavors is the 
$ 1.1 million he raised over those 27 
years with his Tree of Lights festival, 
which benefited the Salvation Army. 

Starting Young 
A New Mexico native. Drennan 

found himself in radio at age 14. 
Subbing for an ill member of a gos- 

pel quartet. he was also pressed 
into service as the quartet's radio 
show's announcer. The station 
manager was so impressed with 
Drennan's velvety tones that he of- 
fered him a job. 

It was 1942. Drennan was still in 

high school, and KTNM was Tucu- 

mari, NM's only radio station. He 

took the job. working 6-8am before 
school and 6-11pm after. He only 
had to make sporadic announce- 
ments and was able to study while 
the station was carrying the network 
feed - which was most of the time. 

'I loved it right 
away," he says of ra- 

dio. "I just fell into it. 

The good Lord laid 
his hand on me and 
gave me a wonderful 
life by bringing me to- 

gether with so many 
wonderful people." 

Drennan moved 
on to KICA /Clovis. 
NM in 1943, where 
he was an announc- 
er for five years. In 

1948 he headed for 
morning drive at KPAN /Hereford, TX. 

From 1950 -52 he did mornings at 
KEYE /Perryton. TX. He moved to 
KSEL/Lubbock. TX in 1952. His time 
there gives him a little something in 

common with another of this year's 
Hall of Fame inductees. Don Rhea: 

Both worked with a very young Way - 
Ion Jennings. who was a DJ at the 
station 

He was just off a Littlefield, TX 

farm," says Drennan. He did a pret- 
ty good job as an announcer. I host- 
ed the Saturday -night jamboree. and 
he would come out and sing as a 

single artist." 
Drennan followed KSEL's GM 

west to KPIK /Colorado Springs. 
where he did mornings from 1957- 
62 and was PD from 1959 -62. In 

1962 he was named PD of KCEY/ 

Jaybird Drennan 

ALL ABOARD Here's a shot of Jaybird Drennan and the WSLR /Akron sta- 
tion vehicle 

Turlock, CA, where he stayed for 
three years. 

Settling Down 
It was about that time that he 

began looking for a place to settle 
down for a while. The owner of a 

crosstown competitor bought a sta- 
tion in Akron and. wanting to get 
Drennan out of the market, asked 
if he would like to check out Akron. 
Drennan made what would become 
a life -altering trip. 

"I loved Akron at first sight," he 

says. "I fit here. A lot of it was be- 

cause they let me do what I wanted 
to do. It was very loose. We drank 
coffee and told jokes. And people 
took me into their homes. People 
here are still wonderful. I've been 
retired for 10 years. and people still 
stop me in the mall." 

The reason Drennan is still so 
popular is because he worked at 
building a fan base. one listener at 
a time. "They are what we're here 
for." he says. "The people who sup- 
port you are the greatest. 

"Radio people should never 
slough off fans; they need to take 
care of them. You have to do that. If 

you don't. you don't have a feeling 
for what's important and you're 
missing a major reason why you're 
on the radio." 

Like so many radio personalities 
in the 1950s and '60s. Drennan 
was also a singer. He fronted a road 

troupe called The Jaybird Show. hit- 

ting many of the towns in the sur- 
rounding areas. 

"We had six people." he says. "We 
had a band. a comedian and a girl 

singer. We played at all the fairs and 
opened for all the Nashville stars 
coming to town. The best thing was. 
it helped the radio show by getting 
us out among the people." 

Plenty Of Honors 
Drennan is 75. and his 52 years 

in radio - 42 in Country - have re- 

sulted in numerous honors. He was 
named Ohio's top radio personality 
12 times by the Ohio Country & 
Western Music Association and is a 

member of the Ohio Broadcasters 
Hall of Fame. He is also the recipi- 
ent of over 100 Akron -area commu- 
nity- service awards and has been 
given the keys to the cities of Akron, 
Stow and Norton, OH. 

The honors showered on him ex- 

tend to the national level. He's an 
honorary lifetime member of the 

American Cancer Society board of 
directors. a recipient of the Nation- 
al Salvation Army Others Award for 

service and the winner of a Distin- 
guished Service award from the U.S. 

Junior Chamber of Commerce. 
Drennan may have retired from 

WSLR in 1992. but he still makes 
regular appearances at area events. 
He MCs the local Dapper Dan sports 
programs. an annual barbershop 
quartet celebration and the local 
bowling hall of fame induction cer- 

emonies. He's also a VP of the Fox 

Den Corp., a company that owns an 
area golf course. 

Drennan says he'll have five ta- 

bles or so of Akron friends and rela- 

tives at his hall of fame induction. 
including his daughter. 
who is a supervisor 
with the phone compa- 
ny. and his son. who is 

a retired Air Force gen- 

eral. 
Speaking to his lat- 

est honor. Drennan 
says. lye watched this 
music and radio format 
grow so much over the 
years. To be recognized 

by my peers is just tre- 
mendous. It is also an 
honor for our listeners, 
the most loyal fans 
you'll ever find. Everything we have 

comes from our listeners. It is such 
an honor to be in the door." 

Rockville. MD. where he worked 
middays and morning drive. 

About two years later Duchesne 
moved to WMZQ/Washington. He 

spent five years there as a person- 
ality, working overnights, middays. 
nights and afternoons. and was MD 

during the final year of His tenure 
there. While at WMZQ, he worked 

under PDs Bob McNeil. Cliff Blake 

and Country Music DJ Hall of Fam- 

er (2003) Bob Cole. 
Though he was working at one of 

the format's top outlets. Duchesne's 
career path took another unexpect- 
ed turn near the end of 1985. "I had 

always planned to work in a major 
market for 10 years or so before 
heading back home to northern 

New England." he 

says. "I was up that 
way on vacation. and 

I heard a rumor that 
a brand -new station 
in Bangor. ME was 

going to be Country. 
'I admit that about 

that time I was be- 

coming a little disillu- 
sioned with the liner - 

card- driven radio of 

that era. I saw an ad 

in R &R when I got 

back to DC and fig- 

ured that the Bangor 
station was the one advertising. I 

sent them my stuff and got hired." 

WQCB (Q106.5) /Bangor debuted 
on Jan. 20. 1986. with Duchesne as 

PD /morning personality, making his 

voice the first one heard on the new 

Country station. In fact. his was the 
only local voice. as the rest of the 
programming came from the Satel- 

lite Music Network. 
It took about two years for Duch - 

esne's morning show to hit No 1 in 

the market. but once it got there. it 

occupied that lofty position for ail 

but four books over the next 14 

years. 

Giving Back 
Duchesne's contributions to his 

community extended far beyond the 

broadcast booth. He was on the 
board of directors of the Downeast 
Big Brothers /Big Sisters and also 

served as VP and President of the 
organization. He has also been on 

the board and served as VP and 
President of the Maine chapter of 

the Audubon Society and been on 

the boards of the Brewer Economic 

Bob D 

Bob Duchesne 
Bob Duchesne graduated from 

Colby College in Waterville, ME - 
class of 1975 - with a degree in 

government. His plans to attend law 

school took an unexpected turn 
when the radio bug bit. "I acciden- 
tally fell into radio in my sophomore 
year and never looked back." he 

says. 

"By the time I graduated I was up 
to 20 hours a week on the air. and I 

started full -time the day after grad- 
uation. I was playing Conway Twitty 
when Conway Twitty wasn't cool." 

In The Beginning 
He was working at WTVL/Water- 

ville. ME. an MOR station that 
played music of all kinds. A few 
months after going full -time he 
moved to morning drive. Three years 
later Duchesne married Sandi. 
When her government job required 
a move to Washington. DC. he fol- 
lowed. He landed a job at WNIX -AM/ 

uchesne 

Continued on Peg* 53 
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Development Corporation and the 
Maine Association of Broadcasters. 
He also worked as Marketing Chair 
lathe United Way of Eastern Maine. 

In 1988 he created the Q106.5 
Egg Ride to benefit the Pine Tree 

and. following the station's purchase 
by Cumulus. served as OM from 
1998 -2003. He gave it all up last 
September. 'My wife and I had 
talked for a while about my taking a 

sabbatical from radio.- he says. 'The 
idea was to take some time off to 
consider if I wanted to do something 

rr 

I. 

THE VOLKS ON YOU Here are Bob Duchesne (second from I) and a few 
buddies following their Pine Tree Camp Egg Ride for charity. 

Camp. a camp for Maine children 
and adults with disabilities. Duch - 
esne's efforts contributed to 
WQCB's being honored with the 
CRB's Humanitarian Station of the 
Year award for Small Markets in 

1993.1994 and 1995. The NAB be- 

stowed its Crystal Award for Public 
Service on WQCB in 1995. 

In addition to local leadership, 
Duchesne has been active on the 
national country scene. He served 
on the Country Radio Seminar Agen- 

da Committee from 1994 -97 and 
was elected to the Country Radio 
Broadcasters' board of directors 
from 1996-2002. He participated 
on the NAB Radio Show's Program- 
ming Steering Committee in 1995 
and presented panels 
at NAB conventions in 

Seattle. Los Angeles 
and Las Vegas. 

Duchesne was a 

CMA Small Market 
Personality of the Year 

finalist in 1991. 1992 
and 1993 and won 
the prestigious honor 
in 1994. He was 
WQCB's PD when the 
CMA honored it as 
Small Market Station 
of the Year in 1992 
and 1994. 

In 1994 Duchesne 
was a finalist fa the NAB Marconi 
Mord for Personality of the Year. In 

1997 Maine's Downeast Country 
Music Association tapped him as its 
Country DJ of the Year. In 2001 he 
was named Maine's Broadcaster of 
the Year by the Maine Acvriation of 

Broadcasters. That year he was also 
inducted into the MAB's Hall of 
Fame. 

The Country Family 
Duchense was WQCB PD from 

1986-1995, GM from 1995 -1998 

new or get back in broadcasting de- 
pending on how I felt after six 
months away from it. 

"But, being me, rather than take 
all that time off. I got embroiled in 

trying to gel some ecotourism going 
on in this state. and I am now work. 
ing on a major project. And as of this 
week I started my campaign fora 
seat in the Maine legislature. Even 

though I'd rather take more time off 
and travel. I decided that maybe I 

could contribute. so that's what I'm 
going to do." 

Commenting on his induction into 
the Country Music DJ Hall of Fame, 
Duchesne says. 'Life doesn't go ac- 
cording to plan. I never expected to 
get into radio. and I never expected 

to spend most of 31 
years playing country 
music. 

'What has always 
been most appealing 
to me is that country 
music is a family. And 
when the next gener- 
ation of this family oc- 

casionally gets out the 
scrapbook to look at 
their forebears. there 
I'll be. 

'I've believed in this 
king format and always felt 

like I owed it more 
than it owed me, so 

I've contributed in every way I could. 
I'm thrilled beyond words that some- 
body noticed." 

Jerry 

`wry King 
Jerry King's first brush with coun- 

try didn't come as a disc jockey, it was 

as a singer. When King was 6, his par- 
ents gave him a guitar for Christmas. 
By middle school he had formed a 

rock band. The RhythmairesOf Stock - 
dale. But it was his next group, Jerry 

& Ray - with future brother -in -law 

Ray Smith - that set him on a ca- 
reer path that now includes induc- 
tion into the Country Music DJ Hall 
of Fame. 

In 1962, while still in high school, 
Jerry & Ray won a talent contest 
sponsored by Country station 
KBER /San Antonio. The duo sang 
Buck Owens' 'Kickin' Our Hearts 
Around.' The station owner was A.V. 

Bamford, who was also a well - 
known concert promoter. He took a 
liking to the two youngsters and got 
them a spot on one of the shows he 
booked. The Louisiana Hayride. 

Not long after that the boys made 
a trip to Nashville, where they took 
another turn in the spotlight. 'h was 
Christmas weekend 1962, and me, 
Ray and some friends decided to visit 
Nashville.' King says.' We knew [re- 
nowned talent bookers Billy Deaton, 
and he got us backstage at the 
Grand Ole Opry. 

'We ran into Johnny Wright and 
Kitty Wells, whom we knew because 
we had fronted a show for them 
when they played San Antonio. 
Ernest Tubb was out of town that 
night, so they were hosting Ernest 
Tubb's Midnight Jamboree. for him, 
and they invited us to come by and 
singa couple of songs. It was incred- 
ible.' 

A Career Changa 
King wanted to be a country sing. 

er. He decided the best way to ac- 
complish that was to follow in the 
footsteps of someone who had done 
it. 'Charley Walker was my idol,- he' 
says.' I listened to him when he was 
on KENS /San Antonio, which is now 
KKYX. He left KENS for Nashville 
when he had a big hit with 'Pick Me 
up on Your Way Down.' 

'Watching what happened to him, 
I figured the best way to get a coun- 
try career was to know the right peo- 
ple. And the best way to know the 
right people was to be in the right 
place - which was Country radio. 

'But I enjoyed radio so much, 
picking became a sideline - which 
it still is today. t still get up and sing 
a few tunes when asked by the guys 
in the bands at the clubs I go to." 

When King graduated from high 
school in 1964 he went to work for 
his dad as a carpenter's helper to 
make a few extra bucks. But he 
knew early on that wasn't going to 
work. 'I didn't like the weather,' he 
says.'I needed an inside job. l was 
either barber or radio.' 

With that. King was off to the El- 

kins Institute radio school in Dallas, 
where he eventually got his First 
Class radio license -a must to work 
at most AM stations back then. 

He returned to San Antonio, 
where Bamford put him behind the 
mike at KBER in March 1965. That 

lasted until August. when Uncle Sarin 
requested the honor of his pres- 
ence. King joined the Coast Guard 
Reserves, spent six months on ac- 
tive duty and was back at KBER by 
February of 1966. 

Way Too Much Fun 

He got another call a few months 
later, but this one came from KTON/ 
Belton, TX He spent six years on the 
air there and was MD when he left 
In 1972 it was on to Alice. TX. where 
he was MD /personality at KOPY. 

Then came a call from a former 
KBER colleague that would take him 
back to San Antonio and the 
station where he has been 
ever since. 

Max Gardner was MD /air 
talent at KKYX/San Antonio in 

1975 when he called his old 
KBER buddy King with news 
that there was an opening at 
KKYX. Kingjoined the legend- 

ary Countryoutlet as overnight 
announcer 29 years ago. 
Since then he has been PD, 

Asst PD and interim PD and 
worked every airshift includ- 
ing mornings- where he has 
been the last 10 years. 

One of his favorite stories 

kind of company. Just being in this 
exclusive group isoverwhelming I'm 
honored to have gotten to know so 
many great people through the 
years and to have developed so 
many special friendships.' 

Dr. Bruce Nfatlson I 

Bruce Stratton - perhaps better 
known by his nom de aire, Dr. Bruce 
Nelson - got into radio quite by ac- 
cident back in 1959. 1 was the 
class clown: he says. 'One time I 

got kicked out of study hall. and the 
counselor said I should try the high 
school's radio workshop. which was 

PUT 'ER THERE Here's a shot of (I -r) Jer- 
ry King and George Strait. 

is the time in 1981 when a young 
singer from nearby San Marcos, TX 

dropped by the studios with his 
manager and very first 
single in hand. King re 
calls that Ery Woolsey 
remained in the studio 
with him as George 
Strait went downstairs 
to his car so he could 
hear 'Unwound' on 
the radio for the very 
first time. 

'I thought I had 
made George mad,' 
Says King. 'He just 
walked out of the stu- 
dio, and I saw him driv- 
ing down the driveway. 
But Ery said he had never heard his 
song on the radio before. and he 
wanted to go listen.' 

Asked it he's close to hanging up 
his headphones. King laughs and 
says. 'Absolutely not - I'm having 
way too much fun. Besides, I don't 
know what I'd do if I didn't go to that 
place every morning,' 

'And I wouldn't have my favorite 
person to listen to in the morning if 
he retired,' his wife adds. 

Of his induction into the hall of 
fame. King says. 'Country radio has 
not only been rhy career. it's been 
my whole life. I couldn't ask for any- 
thing better than what I've had 
through all these years from Coun- 
try radio. 

'I'm just a guy who loves to do ra- 

dio. I never really aspired to reach 
the kind of place where I'd be in this 

really this 10-watt educational sta- 
tion. We had halt -hour programs we 
produced, and it worsen one of them 

that I played my very 
first country record, 
Johnny Horton's 'The 
Battle of New Or- 
leans." 

Stratton says that 
being on the radio 
kept him in school. "I 
loved being on the 
radio." he says. it 
was really a prelti- 
gious thing to do. Of 
course, you had to 
keep your grades up 
to be a partof the sta. 
lion, so things got 

better for me in school, because I 

wanted to be on the station.' 

The Frantic Early '50s 
Stratton became more and more 

enamored of radio, and his home- 
town of Detroit was the source of nu- 

merous influences. 'Some of the all - 
time best talent on the radio was in 
Detroit" he says. 'Tom Clay was one 
of the best jocks I've ever heard, and 
there was Mickey Shore and Joel Se- 

bastian too.' 
Stratton was also involved in a 

rock band at the time. opening for 
Brenda Lee, Brian Hyland. Johnny & 
The Hurricanes and Jack Scott, 
among ethers. In fact, his band. The 
Flamethrowers, have a couple of re- 

cordings included on a Collector 
Records -a Swedish label - album 

Continued on Paye 54 
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called Frantic Early '50s Instrumen- 
tals. 

Stratton's radio career began in 

earnest after high school. He 
worked at WEXL /Royal Oaks. MI 
from 1960-61 and was at WQRS/ 
Detroit in 1962, when he enlisted 
in the Army. But that didn't short-cir- 
cuit his radio career. 

Hoping the statute of limitations 
on such transgressions has long 
since passed, Stratton says. "I was 
stationed at Ft. Belvoiur. VA. and the 
only job I could get was at this little 
Country station in Woodridge. VA. 

WXRA. I was on at night, and I had 
to go AWOL every night to go to 
work. We were on FM. but not too 
many people had FM radios back 
then." 

It was there that Stratton worked 
with a couple of celebrities. 'Coun- 
try music DJ Hall of Famer'Cousin' 
Ray Woolfendon was there at the 
time." he says. -I also worked with 
Scotty Stoneman of The Stoneman 
Family. He was the fiddle player. but 
he was our midday jock at WXRA be- 

cause he couldn't go on the road 
with them. because he drank.' 

The Move Of A Lifetime 
After being discharged from the 

service, Stratton moved to WEER/ 
Warrenton, VA. about 40 miles out- 
side DC. where he worked from 
1965 -66. In early 1967 it was on 
to WDDT /Greenville, MS. and in the 
middle of that year he was hired at 
Top 40 WTUP/Tupelo. MS for morn- 
ing drive by PD Les Acree. 

In 1968 Stratton was hired to be 
the PD of Top 40 KUZN /Monroe. LA. 

He got a big surprise as soon as he 
got there. 'My second day on the 
job. the owner said he was tired of 
that Top 40 stuff," he says. "He gave 
me S50 and told me to go the 
record store and buy every single in 

the country top 50. The next morn- 
ing I went on the air and changed it 
to a Country station. 

Stratton made the move of a life- 

time about a year later. The PD of 
WCOP /Boston was going through 
Tupelo and heard the station," he 

says. He made a call to the Plough 
Broadcasting Group PD. and. ulti- 
mately. I was hired as PD of WPLO/ 
Atlanta.' 

Unfortunately. things didn't go 
too well. 'I wasn't ready for the leap 
to Atlanta." Stratton says. "I was a 

babe in the woods as far as corpo- 
rate politics were concerned. I lost 
the PD gig to the morning guy after 
a few months but stayed on to do 
afternoons.' 

His nextgig came in 1970, when 
he was hired sight -unseen for the af- 
ternoon drive gig at WUBE- AM /Cin- 

cinnati. "Harlan 'Saunders was the 
PD." Stratton says. He told me on 
the phone that if I was doing after- 
noons in Atlanta. I was good enough 
for mornings in Cincinnati." 

Not long after Stratton's arrival, 
Saunders got "crossways with the 
GM." according to Stratton. who got 
the PD gig. He left therein 1972 for 
WMIL -AM /Milwaukee. where he was 
PD /afternoon driver. It flipped to Top 

40 about 10 months later. Told he 
could stay on as OM, Stratton said 
he preferred to be on the air at a 

Country station and left. 

The Doctor Is In 
Stratton's next job was MD /after- 

noon driver for KENR /Houston un- 

der PD Ric Libby. It was there that 
he added 'Dr." to his airname. The 

whole thing started as a joke. Shortly 
after Stratton was or- 

dained by the Univer- 
sal Life Church - 
which offered a Bible 
quiz you could take by 

mail to get an honor- 
ary doctorate - the 
midday personality 
saw his certificate on 
the wall and thought it 

was pretty funny. 
He started saying. 

"Dr. Bruce is going to 
be here after 3pm." 
Picking up the story. 
Stratton says. 'Calls 
started coming in 
from listeners for Dr. Bruce. Others 
started picking up on it and using it. 
so I did too. And it stuck." 

Stratton left KENR in 1980 for af- 
temoons at crosstown Country com- 
petitor KNUZ. It went Oldies in 1984. 
Stratton left in 1990 for the Great 
White North. 'I took a job at WPIJY/ 
Ontonagon. Ml," he says. 

"Myriad was from there. and when 
I was a kid in Detroit we used to va- 

cation there every summer. I really 
enjoyed it. I was PD /morning jock, 
taught night school and was even 
elected to the city council. The only 
problem was that it was a town of 
2.200. and you had to do five things 
to make a living." 

Well, there was one other prob- 
lem: It was cold. And Stratton's Tex- 

as- raised wife preferred a warmer 
clime. So, on a tip from Acree. he 

applied for and got the job as PD of 
KFTX/Corpus Christi. TX in 1996. 
The GM left after a couple of years. 
and Stratton got the nod. He's now 
GM /PD /mornings /sales. 

Stratton was named Gavin's MD 

of the Year in 1974 and inducted into 
the Texas Country Music Associa- 
tion's Hall of Fame in 1996. Of his 
newest honor. Stratton says. "This is 

the honor of a lifetime. It's some- 
thing I've wanted for a long time. and 

I was hoping it would happen. I'm 
grateful. and. reading the bios of the 
other folks in there. I'm over- 
whelmed to be part of it. I can't think 
of a better distinction for a broad- 
caster.' 

Uncle Don Rhea 
Uncle Don Rhea spent more than 

35 of his 41 years in radio at Coun- 
try stations. He was a DJ. PD. MD. 
GM and station manager in an od- 
yssey that stretched from San Anto- 

nio to Alpena. MI to Grand Junction. 
CO to Kansas City. MO. Along the 
way he worked at some of the for- 

mat's pioneering stations with some 
of its most renowned personalities. 

Rhea's fascination with radio be- 

gan while he was still in junior high. 
His mom was friends with KV00/ 
Tulsa's Tubby Young. who inspired 

a young Rhea to work 
at a radio station 
while still in high 
school. Rhea was es- 

pecially enamored of 
a radio show Young 
did for KVOO. Young, a 

musician in the sta- 
tion's orchestra in the 
'50s and a member of 
its Riders Of The 
Range band. also 
hosted The Funny 
Money Man Show. 

But Rhea didn't 
want to follow in 

Young's footsteps as 
a show host: he aspired to be like 

the show's writer - he wanted to 
write radio shows. (By the way. The 

Funny Money Man Show was script- 
ed by Candid Camera founder Alan 
Funt.) 

Unfortunately for Rhea. radio was 

undergoing a dramatic change. By 

the time I got out of high school, 
those types of shows didn't exist any- 
more." he says. So Rhea joined the 
Air Force. While at Lackland Air Force 

Base in San Antonio. he worked for 
the base radio station. He also 
worked at KABC -AM /San Antonio - 
before those calls were sold to the 
network for its Los Angeles station - 
as weekend news anchor. 

Shortly after his discharge in 

1954. Rhea got his first full -time 
radio job. at KCFH/Cuero. TX He did 
5:30 -9am and noon -3pm. After six 

months or so he was promoted to 
PD. Fifteen months later he was 
named Sales Manager /morning 
personality at KIOX/Bay City. TX. 

where he stayed for six years. 

The Phantom 
Programmer 

One of the more interesting jour- 
neys in Rhea's radio odyssey came 
after KIOX, when he was Group Pro- 

grammer for the five- station Gila 

GOING GOLD Dr. Bruce Nelson was MD at HENR /Houston in the mid -'70s 
when he received a gold record from Jerry Seabolt and Gerri McDowell for 

the Kenny Rogers hit "Lucille." Seen here (l -r) are Seabolt. Nelson and 
McDowell. 

Network in Arizona. He was PD/ 
morning talent on one of the sta- 
tions and oversaw the programming 
on all five. 

There was one Country outlet in 

the group. It was programmed by Sky 

Jennings, whom the world would lat- 

er come to know as 'Waylon." He 

was very thin and very nice." Rhea 

says. "He was also a good program- 
mer and a very good jock. He had got- 

ten back into radio shortly after the 
crash that killed Buddy Holly - a 

plane he was supposed to be on - 
and he was still pretty devastated by 

it. 

He wasn't especially wild when 
he was in Arizona - at least. I didn't 
see it if he was. He was very dedi- 
cated to what he was doing. He 

didn't talk on the air about wanting 
to be a singer, although he did talk 
about it with many of us. 

"Part of my job was to go into the 
markets where Gila had stations. lis- 

ten to them and critique them. I'd 

drop off the written critiques at the 
station at the end of the day. Way - 
Ion used to send people to check 
the parking lots of area motels to 
see if I was in town. He hung the 
name 'The Phantom Programmer' 
on me. In fact. even after he became 
a big star. if he would see me at a 

show, he would stop. tell the story 
and introduce me to the crowd as 
'The Phantom Programmer.'" 

A Relieve Radio Station 
Rhea was only at the Gila Network 

a short time before the FCC closed 
all five stations for technical viola- 

tions. He returned to San Antonio. 
where he handled operations for 
KENS - the former KABC. He was 

also the fill -in jock for the DJs. all of 
whom were country singers for 
whom Rhea would sub when they 
were out performing. 

KENS was 50.000 watts at 680 
AM. the current home of KKYX. The 

staff in 1960 included Country Mu- 

sic DJ Hall of Rimers Charley Walker 

and Bill Mack. as well as Neil Merritt 
and Ray Baker. 

In the spring of 1962 Rhea head- 

ed to KCKN /Kansas City for morn- 
ings. He was was upped to MD in 

1966. "That was a helluva radio sta- 

tion." he says. it was idolized by a 

lot of radio people. [Current WRAF/ 
Kansas City PD and Hall of Ramer] 

Ted Cramer was the PD. and at one 

time everybody on the air had at least 

16 years of radio experience and sev- 

en years with the station. It was one 
of the best Country radio stations 
ever." 

Rhea left KCKN to launch KBUC- 

AM/San Antonio in May 1967. an ill - 

fated affair that would only last four 

months. He then returned to KCKN. 

where he stayed for the next 11 

years. 

Additional 
Responsibilities 

Following KCKN's sale. Rhea 

joined KFIX/Liberty. MO as Station 

Manager /PD /MD /morning person- 

ality. After that station was sold in late 

1979. he headed west to become 
PD /MD /afternoon driver at KQIL- 

AM/Grand Junction, CO. A few 

months later he was elevated to VP/ 

Operations for parent company Mesa 

Broadcasting. which gave him addi- 

tional responsibilities for stations in 

Billings. MT and Cheyenne, WY. 

In early 1986 Rhea was named 
GM of WATZ -AM & FM, from which 
he would retire in the fall of 1995. 
He currently owns an antique store 
located. appropriately enough. on 

Highway 65 between Springfield. 
MO and Branson. MO. 

Rhea says of his induction. 'I'm 
totally honored to be recognized for 
my contributions to Country by my 

peers. I'm very proud to have been 
part of country music and radio in 

the '50s. '60s and '70s, what I con- 

sider to be the greatest eras for 
both. I worked at a tot of great sta- 

tions with a lot of great people. all 

of whom share in this honor." 
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Performer of the Year Male Vocalist Best Album: Shock'n V'all 

100v Keìtb 
IlreamWorksl 

The juggernaut known as Toby Keith continued to roll unim- 
peded in 2003, as the grand Okie played to packed houses, 
impeded up huge CD sales and nabbed a number of trophies 
destined for a mantel in the new house he built in Oklahoma. 
Add a media blitz that propelled him into mainstream Amen - 

ca's consciousness, and you have one truly amazing year for 
an artist who has risen to superstar status. 

Keith ranked No. 12 on Pollster's list of the Top 100 2003 Tours. His 104 dates in 2003 
grossed $44.2 million and sold 1,164.158 tickets, making him the No. 2 country touring act of 
the year. Making his ranking especially meaningful is that fact that he had the lowest average 
ticket price of any act in the top 15. His $37.95 average ducat was tar below the next lowest. 
$44.09. And both of those were far below the average. which exceeded $65. 

Keith just wrapped up his Shock'n rail Tour and doesn't plan to hit the road again until late 
July. 

Keith was named R &R's Most Valuable Performer in the 2003 year-end airplay rankings 
on the strength of three No. 1 hits that topped the charts for 10 weeks in 2003. His duet with 
Willie Nelson, "Beer for My Horses," spent five weeks at No. 1, and "Who's Your Daddy" hit the 
top for a week. Both were from Unleashed. 

Shock'n V'all has already yielded a pair of No. 1 mega -hits. 'I Love This Bar" spent four 
weeks at No. 1. while the CD's second single, 'American Soldier." first hit No. 1 in the Feb. 20 
edition of R &R and is still in the midst of its run at the top of the charts. 

Recorded at Jimmy Buffett's Shrimp Boat Sound Studio in Key West, FL, Shock'n Y'all has 

sold almost 3 million copies since its Nov. 4, 2003 release, making it the fastest -selling album 
of Keith's career. 

Of course, that wasn't the only album of his flying off the shelves in 2003. Unleashed, which 
was released on July 23, 2002, and yielded three No. 1 singles, has surpassed 4 million units 
sold. And in the past year Pull My Chain. released Aug. 28, 2001, has been certified double 
platinum. Keith's last four CDs have sold in excess of 10 million units. 

Reports are that he has been on such a prolific run with his writing that he and producer 
James Stroud are set to record the followup to Shock'n V'all this spring, 

Keith has been all over mainstream primetime TV in the last year. One-on-one conversa- 
tions with Dan Rather on 60 Minutes Il and CNN's Larry King gave the public a glimpse into his 
private life, who he is and what he really thinks. 

Along with CMT. he threw To Neith's Shock'n Vall Super Bowl Parry. The CMT Crossroads 
special featured guests Willie Nelson, Sammy Hagar and Aerosmith's Steven Tyler and Joe 
Perry, among many others, and drew 7.5 million viewers to the country cable channel. Keith 
followed it up the next day with a Super Bowl pre -game show that again teamed him with Willie 
Nelson. It was viewed by over 130 million people on CBS TV. 

Keith was honored by a wide variety of industry organizations in 2003. He captured the 
Academy of Country Music's top honor as Entertainer of the Year. He also took Album of the 
Year honors for Unleashed from the American Music Awards and Country Weekly. The Nash- 
ville Songwriters Association International named him its Songwriter /Artist of the Year. 

Keith's videos also garnered a number of trophies in 2003. 'Courtesy of the Red, White and 
Blue won Video of the Year. Male Video of the Year and Cocky Video of the Year honors at the 
2003 CMT Flameworthy Awards, and he won the People's Choice Award for Favorite Music 
Video of the Year for "I Love This Bar." 

Keith is nominated-in seven categories at the upcoming ACM awards: Entertainer of the 
Year: Male Vocalist of the Year; Single. Song and Video of the Year for 'American Soldier"; Al 
bum of the Year for Shock'n Vall; and with songwriting buddy Scotty Emenck. Vocal Event of 
the Year for "I Can't Take You Anywhere.' 

Female Vocalist of the Year Martina McBride IRGA, 
For the second consecutive year Martina McBride has earned Female Vocalist honors from 

R &R's readers. At a time when country's women seem to be struggling on the charts, she 
remains the format's most consistent and most consistently excellent female performer. With 
a current top five single. a high -profile tour with Alan Jackson and major media exposure, in- 
cluding scoring country's only solo performance on the Grammys, McBride's star bums as 
brightly as ever. 

McBride delivered two of 2003's most heard songs from two different best -selling albums. 
Her double -platinum Greatest Hits spawned 'Concrete Angel," while the platinum -plus 2003 
release Martina launched 'This Ones for the Girls." Her current release. in My Daughter's 
Eyes." moves into the top five this week. 

Accolades continue to rain down on McBride. She was named the CMA's Female Vocalist 
of the Year for the second consecutive year and the third time overall. In the spring she won 
her third consecutive Top Female Vocalist award from the Academy of Country Music. The'Con- 
crete Angel" video was recognized with a CMT Flameworthy award for Female Video of the 
Year, and the song also secured the Video Director of the Year trophy for Deaton Flanigen. 

Redbook magazine honored McBride as one of its annual 'Mothers & Shakers' at a Lincoln 
Center luncheon keynoted by Katie Couric. The event recognized women who have mentored 
and inspired others to lead happier, healthier and more fulfilling lives. The Recording Academy 
honored McBride with its Heroes Award, given in recognition of those 'who have improved the 
lives of music makers and those who use the power of music to improve the lives of all Ameri- 

cans.' Poet Maya Angelou even gave a shout-out to McBride 
on Oprah, calling her the country performer to whom she'd 
most enjoy being related. 

"Concrete Angel" drew an enormous emotional response 
from listeners, including many social workers. teachers and 
survivors of childhood abuse. Inquiries about how to help vic- 
tims became so frequent that McBride added a frame in the 
song's video that displayed a telephone number for the Child - 
help USA National Child Abuse Hotline. 

Katie Couric was so impressed with McBride during the 
Redbook event that she profiled the star for The Today Show. 
and the two developed a contest for viewers around "In My 
Daughter's Eyes." McBride was featured in the New York Times 
Magazine's 60th anniversary fall fashion edition, and she also 
performed the national anthem at the NBA All -Star Game. ABC's The View selected McBride's 
'This One's for the Girls' as bed music for national promotion spots, and 'In My Daughter's Eyes" 
was featured in the televised wedding of Triste and Ryan. 

McBride embarked on another series of groundbreaking holiday concerts that marry multi- 
media. theatrical and traditional concert elements in one show. Her tour with Alan Jackson. 
announced last fall. is one of 2004's premier outings. 

r:71T 

Group of the Year 
Ask 100 people to name Country's 

hottest new act. and chances are the 
vast majority will answer 'Rascal 
Flatts." On the national scene for just 
four years, the trio have sold over 4 
million CDs and are launching their 
second headlining tour. Especially in- 

dicative of their meteoric rise is the 
fact that they played the Country Ra- 

dio Seminars New Faces Show two years ago and this year are headlining the CRS's Super 
Faces Show. The sky seems to be the limit for the Lyric Street band of Jay DeMarcus, Gary 
LeVox and Joe Don Rooney. 

Rascal Flails ILyrIcStroeU 
Rascal Flatts had a trio of top 5 hits in the 2003 chart year. with 'I Love You Out Loud" 

peaking at No. 3, 'I Melt" topping out at No. 2, and "These Days' going all the way to No. 1. 
**The band were co-producers on their latest album. Melt, which was released Oct 29, 2003. 

and debuted at No. 1 on the country sales charts and No. 5 on the top 200 and was certified 
platinum five weeks later. The band's Rascal Flatts Live DVD. released Sept. 16, 2003. is dou- 
ble platinum. Their self -titled debut album has been certified platinum. 

The road was very kind to Rascal Flatts last year. They began the 2003 touring season on 
the road with Brooks & Dunn 's Neon Circus & Wild West Show and Toby Keith's Unleashed Tour. 
They also gave an exhilarating performance at Kenny Chesney's Neyland Stadium show before 
more than 60,000 people in June. The tours helped set them up for their first headlining slot. on 

Continued on Page 56 
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Rascal Flats c.min.._....55 
last fatl's CMT Most Wanted Live Tour Featuring Rascal Flatts. The sold-out. 29 -city run put 
them in front of 150,000 fans. 

This January they embarked on their second headlining stint. the I Melt Tour 2004, spon- 
sored by Coors Light. The 23-city tour runs through the end of March. They're back in the stu- 
dio in Apnl and May and then head out on the road again with Kenny Chesney and his Guitars. 
Tiki Bars and a Whole Lotta Love Tour. 

In 2003 Rascal Flatts were honored as Vocal Group of the Year by the Academy of Coun- 
try Music. the Country Music Association and ASCAP. The band's song 'I'm Movin' On was the 

ACM's Song of the Year. They also received the 2003 CMT Flameworthy Music Video Award. 

Group or Duo. for "These Days." 

CMT produced and aired its second concert special with the band in 2003. sending mil- 

lions of young girls into a tizzy with Rascal Rafts: Melt on the Beach. They also starred in Ras- 

cal Flatts: Live From the Sunset Strip in 2001. 
CMT wasn't the only tube time for Rascal Flatts. Among their 2003 TV appearances were 

shots on Jay Leno. Jimmy Kimmel and Dick Clark's Rockin' New Year's Eve. 

And speaking of -tizzies.- 2003 was also the year guitarslinger Joe Don Rooney bared it all 

in the video for 'Melt." His backside got mounds of mainstream press and tabloid TV exposure 
for RF. Explaining his role in the steamy video that also features some shadowy nudity from his 

female co-star. Rooney told USA Today. "[The directors] said. 'You're going to lie here. she's going 

to do this. and you're going to like it.' it happened pretty quickly. and it was over. to be honest." 

joe_i the Yeár 1 Brooks a Dunn[,u] 

Brooks & Dunn have the same lock on the R &R Readers' Poll Duo of the Year honor as they 
do op that category at the CMA awards. Indeed. the only time B&D haven't won both awards in 

the last 12 years was in 2000. when Montgomery Gentry snagged them. But a pair of hit sin- 
gles. another top tour, Neon Circus Ill, and a stellar new album in Red Dirt Road kept Kix and 
Ronnie at the top of the game in 2003. 

The title cut of their latest CD hit No. 1 last summer, while the second single peaked at 
No. 3 a few weeks ago. The CD's third single. "That's What She Gets for Loving Me." moved 
from 50-34 in only three weeks on the R &R Country chart. 

Released last July. Red Dirt Road is the latest in a long line of gold and platinum records 
for Brooks & Dunn. The duo's total sales are now over 26 million albums - more than any duo 
in history except Simon & Garfunkel. The new CD contains 15 cuts. 12 of which boast Kix, 
Ronnie or both as writers or co writers. 

The Red Dirt Road Tour. which kicked off just a few weeks ago. is a departure from the 
last three seasons of Brooks & Dunn's Neon Circus & Wild West Show. The bubble -blowing 
goat. stilt-walkers. jugglers and clowns may just be taking a hiatus. however. B&D hint that the 
newest incarnation of Neon Circus may well take America by storm later this year. 

In the meantime. Josh Turner and Joe Nichols join B &D on the Red Dirt Road through early 
summer. 

B&D got plenty of camera time in 2003. and not 
just on awards shows. In addition to ACM and CMA 

show performances. they were a driving force behind 
and participants in The Dale Earnhardt Tribute Con- 

cert. which aired on Fox last summer. and they took 
part in Farm Aid. 

They also made a cameo appearance on the net- 

work TV series Vegas, looking quite at home at a craps 
table. And the dynamic duo finally did a Today Show concert that had been canceled a few 

times - once by the Northeast blackout. another time because of an NBC -TV scheduling con- 
flict, and a third time by a major snowstorm. And you know the boys are now really big -time. 
following their Feb. 13 appearance on Dr. Phil. 

The ACM and the CMA crowned Kix and Ronnie Duo of the Year, and they took home an- 

other trophy from the CMA for The Red Dirt Road" video. Their performance of the song. which 

the two co wrote, also garnered them Best Country Vocal Performance nominations from the 
Grammys and the Péopte's Choice Awards. 

it was also a big year for the guys personally. Ronnie was inducted into the Oklahoma Music 
Hall of Fame, and Kix got a hole-in-one - at the par 3. nine-hole course at Augusta. no less. 

jgTè of the Year °irse wavaiiiisire: 
Nan Jackson alimmy Buff euiAn= 

"It's Five O'Clock Somewhere" wasn't 
the first collaboration for Alan Jackson and 
Jimmy Buffett. They last paired on Jack- 

son's cover of "Margaritaville" a few years 

ago. for his Under the Influence CD. Jack- 

son wrote in the liner notes for that album. 
"I've always been a big Jimmy Buffett fan. 

I like his music and the fact that he does what he wants to do." And that's exactly the attitude the 
two captured on this single. which made it one of the most played and most honored of 2003. 

Jim -Moose" Brown and Don Rollins wrote the workingman's drinking anthem. It was 
R &R's longest running No. 1 single in 2003, spending an incredible eight weeks at the top of 
the charts. and was also Jackson's 30th No. 1 hit. 

It was one of the few Jackson - recorded songs that he didn't write. When I got the song. it 
sounded like Buffett. so I called him up and asked him if he'd do it with me," Jackson says. 

We cut the track in Nashville. then I flew to Key West and did the vocals [at Buffett's Shrimp 
Boat Studio]." 

The song was the first major cut for former Texas high school bandleader Rollins. who has had 

Randy Travis. Ray Price and a handful of others cut his tunes. It was the very first cut for Brown. 
'tt's Five O'Clock Somewhere" is one of two new songs on Jackson's Greatest Hits Vol- 

ume It collection. which was released in August 2003. The CD. which includes 16 past hits. 
also features his current No. 1. "Remember When." The retail edition included a bonus disc of 
eight album tracks that Jackson selected. 

The honors for Five O'Clock" thus far have included a 2004 Grammy for Best Country 
song, the Country Music Association nod for Vocal Event of the Year and Country Weekly's 
award for Collaborative Song of the Year. 

Jackson and Buffett kicked off the 2003 CMA awards show with this single, in a perfor- 
mance that included steel drums and girls in grass skirts. Jackson also performed it on this 
year's American Music Awards telecast. 

Jimmy WayneIo,e,mworks1 
Jimmy Wayne was Country radio's New Artist Most Valuable Performer in 2003. garnering 

more airplay points than any other new act last year. And now Country radio programmers. 
MDs and air personalities have voted him Best New Artist in R &R's annual Readers' Poll. 

The story of Wayne's amazing musical success in 2003 is second only to his incredible per- 
sonal story. Being bounced from one foster home to the next. having a mother in prison and an 
absent father and spending a number of years as a prison guard all serve as fodder and an 
almost surreal backdrop to the songs he writes. If his performance in 2003 is any indication. 
his talent is sure to be part of Country radio and music for a long time to come. 

"Stay Gone- was Wayne's initial release to Country radio and the first single from his de- 
but album of the same name. A top three hit that ranked No. 23 for all of 2003. the single still 
ranks in the top 50 of all recurrents being played on Country radio. The second single from his 

new CD is 'I Love You This Much.' and it's still going strong on 
R &R's top 10. 

The video for "Stay Gone' hit No. 1 on CMT and was the 
most -played video for 2003 on VH1 Country. 

"Stay Gone" was also honored by the Nashville Songwrit- 
ers Association International (NSAI) as one of the top 10 songs 
its 550 professionals said they wished they had written. 

Wayne was named one of People's -Sexiest Men Alive" in 

2003. 
Wayne was on the road with Lonestar at the end of 2003 and began 2004 opening for 

the band's Acoustic Front Porch Tour. 
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1 TOBY KEITH Arrencan Solder (DreamWrks) 

O TIM MCGRAW Watch The Wind Blow By (Cub) 

O BRAD PAISLEY Lade Moments LArrtal 

4 MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

O TRACE ADKINS Hot Mama (Capitol) 

O JIMMY WAYNE I Love You This Much IOreamWrks) 

O SARA EVANS Perfect (RCA/ 

O KENNY CHESNEY HI NCLE KNACKER When The Sun Goes Down /RNA 

O KEITH URBAN You'll Think Of Me /Capitol) 

IC TERRI CLARK I Wanna Do It AI (Mercury) 

e BUDDY JEWELL Sweet Southern Comfort [Columbia, 

RASCAL FLATTS Mayberry /tyric Street) 

® JOSH TURNER Long Black Tram (MCA) 

GARY ALLAN Songs About Rain (MCA) 

® CLINT BLACK Spend My Time (Equity Music Group) 

GEORGE STRAIT Desperately (MCA/ 

m BLUE COUNTY Good Little Girls (Asylum/Cub) 

18 JOE NICHOLS Cool To Be A Fool (Odvrsel South I 

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Br 

e CAROLYN DAWN JOHNSON Simple lee (Postal 

e TRACY LAWRENCE Pant Me A 8imenghan (OmamWerks) 

e DIERKS BENTLEY My Last Name (Capitol) 

e BIG & RICH Wild West Show /Warner Bros.) 

BRIAN MCCOMAS You're In My Head /Lyric Sorer) 

® MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 

SHEDAISY Passenger Seat (Lyric Street) 

30 a CLAY WALKER I Cant Sleep /RCA/ 

32 Q BROOKS & DUNN That's What She Gets For Loving Me !Arista/ 

29 a REBA MCENTIRE Somebody (MCA) 

33 Q PAT GREEN Guy Like Me (Repuhkc /Orerersal South) 

aawrw. ® DAVID LEE MURPHY Loco (Aucermi 

41 a LONESTAR Let's Be Us Again (BNAI 

38 ® SHANIA TWAIN It Only Huns When Cm Breathing (Mercury) 

35 Q BILLY CURRINGTON I Got A Fmk' (Mercury) 

Maker ® EMERSON DRIVE Last One Standing IOkwnWrks) 

34 36 PATTY LOVELESS On Yaw Way Home (Cpcl 

39 ® JEFF BATES I Warns Make You Cry (RCA) 

40 Q WYNONNA I /NAOMI JUDO Flies On The Butter... (AsykaNCub) 

37 39 LEANN RIMES This Lore lAsybarsrCub) 

42 Q JOE DIFFIE Tougher Than Nails (88R/C4) 

47 G LEE ANN WOMACK The Wrong Girl (MCA) 

45 a AMY DAILEY Men Don't Change (Curb) 

43 Q CHRIS CAGLE I'd Be Lying /Capitol') 

GRETCHEN WILSON Redneck Woman (for/ 
48. ® DIAMOND RIO We AF Fai Down (Ants) 

SCOTTY EMERICK The Coast Is Clear lOmeenWrks) 

e CROSS CANADIAN RAGWEED Sick AM Tired (LBaiers,South) 

46 48 BILLY DEAN Thank God I its A Country Boy /Yawl/ 

RACHEL PROCTOR Me And Einhy (BHA) 

49 50 GEORGE STRAIT Hook If You Hooky Took AKA( 

-" 
hnaUp r Aus WELLS 

J'Y-`- . . :r.S -r5 pR IMI ON 

14060 4522 ,250 425847 -17944 15 

13081 57 4203 .63 383818 924 18 

12708 742 4206 -216 372037 19214 24 

11098 259 3524 64 320220 .7930 15 

10366 249 3386 .29 290916 13812 23 

10211 926 3386 .299 288466 27208 27 

9839 807 3154 -242 275273 11535 24 

9600 279 2899 +107 285913 19482 6 

9479 706 2968 .183 276459 23254 II 
9416 2371 3019 858 289618 54695 26 

8607 264 2937 .82 247187 12763 18 

8239 356 2581 .37 236575 10480 9 

7543 -5 2569 -4 212873 162 37 

6950 45 2239 - 13 186654 6182 15 

6638 399 2143 124 180810 13934 18 

6026 646 1941 .186 154798 20408 8 

5912 287 1961 .105 154279 4118 19 

5788 168 1883 -39 148651 1131 24 

as 5616 653 1742 .170 155549 21044 7 

5251 219 1681 +71 139591 10606 13 

5211 753 1671 +229 142172 15890 17 

5041 90 1664 +28 132464 1311 18 

3694 158 1134 +64 87816 4652 9 

3597 130 1168 .51 90451 2499 19 

3448 555 1136 +189 89002 18207 5 

3354 625 1098 +238 80859 12757 6 

3076 489 991 +147 70700 12333 11 

2976 667 933 +187 91420 21222 5 

2127 98 880 +3 74109 4454 8 

2651 401 787 +117 64349 7202 16 

2567 170 801 +53 61627 5855 8 

2054 1156 484 .248 64820 43472 2 

1915 619 570 +157 55511 16543 4 

1915 224 570 +89 44059 5931 7 

1664 321 585 .88 42896 6588 7 

1476 -448 529 -150 35392 11298 16 

1308 117 474 *39 30928 5900 7 

1255 151 394 +34 38471 4854 8 

1167 374 404 .124 29839 9736 10 

963 222 382 +93 23535 8145 4 

938 333 270 +123 20455 6945 3 

707 66 257 .41 14054 945 4 

654 43 282 0 13170 2574 4 

622 523 175 +146 21353 18683 1 

592 5 226 .16 12129 139 5 

562 270 214 +104 9575 1481 1 

562 201 149 .74 14851 4928 I 

559 -52 188 -8 13971 2806 2 

502 427 104 .83 18158 14871 I 

401 27 55 -5 12939 1243 10 
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POVVEREDCEI 

HEIIIn1B:ISF 

Aerial tale WAeEa/A 

LONESTAW Lars Os Us Agri /BMA) 

ANDY GRIGGS Me Tifls She Needs Me (RCA) 

JULIE ROBERTS Break Down Here /Mercury) 

CHRIS CAGLE l'd BLsig (Captor) 

LEE ANN WOMACK Ti. Wrong Gel /MCA( 

SHERRIE AUSTIN Drim' Into Th Sun 4484/C41 

BROOKS B DUNN That's What She Gels For Loving He rAosta, 

DAVID LEE MURPHY Loco IAuiuml 
WYNONNA IINAOMI JUDD Flies On The Burner ... (AsykaNCebl 

Most 
Increased Points 
AVIV 

LONESTAR Leis Be Us Again MA) 
JIMMY WAYNE I Lore You Ths Much ,OreasWrks' 
SARA EVANS Perfect (RCA) .807 
TRACY LAWRENCE Pant Me A Briorgham (DreamWons .753 
BRAD PAISLEY Link Weems AArista, .742 
KEITH URBAN You'll Think Of Me ICaptolb .706 
BROOKS d DUNA That's What She Gets For Loring Me (Arista) .647 
J. MICHAEL MONTGOMERY Letters From None 4harc&osj +553 
GEORGE STRAIT Despeatey (MCA) +6E6 

DADAIST Passenger Sat R yn Street) .625 

ADDS 

30 

17 

10 

9 

9 

9 

8 

8 

TOTAL 
KNOT 

INCREASE 

.1158 

926 

Most 
Increased Plays 

roru 
Aerial - r 

ear 

JIMMY WAYNE I Love You The Much iO,eanWerksl .299 
LONESTAR Let's Be Us Agin /BNAI .240 
SARA EVANS Peret (RCA) +242 
SHEDAISY Passenger Sat ()plc Streets .238 
TRACY LAWRENCE Peel Me A &nwghin (G'amWrks) .220 
BAD PAISLEY Little Mneits Arnie) .211 
BROOKS & DUNN Thais Whit She Gets For Leong Me (Aortal .181 
GEORGE STRAIT Desperately AFCAI .115 
KEITH U6eAR Yeti Thai Of * ,Cxadd .183 
J. MICHAEL MONTGOMERY Lens From Hate Mawr Bros.) .170 

Breakers 

DAVID LEE MURPHY 

Loco (Audium) 
8 Adds Moves 31-31 

EMERSON DRIVE 

Last One Standing (DreamWorksl 
4 Adds Moves 36 -35 

WNW WAN b hetal plays 

Detailed station playlists for all RAM 
reporters are available on the web at 

www.radioandrecords.com. 
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ARTIST 
. ... 

TOTAL 
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TOBY KEITH American Soldier (DreamWorks) 5475 

BRAD PAISLEY Little Moments (Arista) 5422 

TIM MCGRAW Watch The Wind Blow By /Curb/ 5415 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 5329 

JIMMY WAYNE I Love You This Much (DreamWorks) 5317 

TRACE ADKINS Hot Mama (Capitol) 4903 

SARA EVANS Perfect (RCA) 4786 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 4530 

KEITH URBAN You'll Think Of Me (Capitol) 4270 

TERRI CLARK I Wanna Do It AM (Mercury) 4218 

RASCAL FLATTS Mayberry (lyric Street) 3909 

KENNY CHESNEY IIUNCLE KNACKER When The Sul Goes Down (RNA) 3883 

GARY ALLAN Songs About Rain (MCA) 3741 

JOSH TURNER Long Black Tran (MCA) 3407 

GEORGE STRAIT Desperately (MCA/ 3207 

JOE NICHOLS Cool To Be A Fool (Universal South/ 3062 

CLINT BLACK Spend My Time (Equity Music Group) 3019 

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros 2877 

BLUE COUNTY Good Little Girls (Asykum/Curbl 2736 

CAROLYN DAWN JOHNSON Simple Life (Arista) 2679 

DIERKS BENTLEY My Last Name (Capitol) 2521 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 2451 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) 1964 

BIG & RICH Wild West Show (Warner Bros.) 1943 

REBA MCENTIRE Somebody /MCA) 1942 

BRIAN MCCOMAS You're In My Head (LyncStreet) 1791 

CLAY WALKER I Can't Sleep /RCA/ 1679 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia/ 1675 

PAT GREEN Guy like Me /RepubhciUntversalSouth) 1423 

SHEDAISY Passenger Seat (LyncStreet) 1367 

DAVID LEE MURPHY loco /Audium/ 1357 

EMERSON DRIVE Last One Standing (DreamWorks/ 1118 

BILLY CURRINGTON I Got A Feelin' /Mercury/ 965 

PATTY LOVELESS On Your Way Home )Epic) 935 

KELLIE COFFEY Texas Plates IBNAI 899 

SHANIA TWAIN It Only Hurts When I'm Breathing /Mercury( 880 

WYNONNA fINAOMI JUDD Flies On The Butter_. (Asylum /Curbs 829 

JOE DIFFIE Tougher Than Nails /88R/C41 705 

LONESTAR Let's Be Us Again (BNAI 695 

LEE ANN WOMACK The Wrong Gul /MCA/ 628 

JEFF BATES I Wanna Make You Cry (RCA) 626 

CHRIS CAGLE I'd Be Lying (Capitol) 561 

LEANN RIMES This Love (Asylum/Curb) 557 

DIAMOND RIO We AI Fag Down (Arista) 431 

AMY DAILEY Men Don't Change (Curb) 413 

RHONDA VINCENT If Heartaches Had Wings (Rounder/ 255 

BILLY DEAN Thank God I'm A Country Boy (View?) 250 

SCOTTY EMERICK The Coast Is Clear (OreamWorksl 199 

BILLY RAY CYRUS Face Of God (Wad/Cwb'WarnerBros / 151 

JULIE ROBERTS Break Down Here (Mercury) 139 

TOTAL 
POLARS RAR 

306 

139 

4 

22 

494 

45 

254 

171 

146 

1012 

155 

386 

21 

169 

165 

56 

66 

240 

94 

115 

105 

216 

397 

190 

109 

51 

112 

335 

0 

188 

117 

8 

134 

291 

485 

291 

71 

18 

368 

215 

44 

113 

189 

8 

45 

35 

67 

39 

52 

82 

4016 

3965 

3989 

3914 

3896 

3556 

3531 

3288 

3180 

3068 

2882 

2921 

2769 

2523 

2381 

2303 

2201 

2120 

2011 

2013 

1924 

1781 

1452 

1416 

1445 

1339 

1210 

1240 

1122 

1010 

1004 

850 

789 

729 

697 

673 

672 

474 

545 

483 

487 

471 

403 

333 

276 

208 

210 

175 

129 

127 

o :A.ç 

231 

99 

11 

5 

299 

+19 

+177 

+143 

+121 

745 

121 

289 

29 

147 

111 

41 

53 

183 

+62 

+79 

+69 

+180 

+267 

+111 

+80 

+46 

+93 

251 

6 
.123 

+92 

+10 

85 

228 

376 

+215 

+49 

8 
.274 

+161 

+29 

+87 

161 

6 

+44 

26 

+30 

+27 

+36 

+59 

TOT AUG . -410 RIES TOTAL 

IMF INS ON ADOS 

121639 6202 14 11010 

120738 2000 25 10810 

121426 576 18 10910 

111216 336 15 11110 

116793 10764 27 11011 

109172 486 24 10910 

104215 6091 23 10810 

98903 3493 19 10810 

92730 3285 12 11110 

93902 20784 26 10110 

86232 3582 9 11110 

84980 8496 6 10910 

81746 521 15 11010 

72717 4802 33 10210 

69572 3252 8 10811 

64822 1403 24 10310 

67180 1248 18 10111 

62915 4838 7 10311 

62221 2058 20 8910 

58169 2651 13 10213 

54469 1411 18 9813 

53910 6127 18 8711 

42145 9111 5 9413 

41631 4123 9 8611 

42122 1863 9 8314 

39517 842 22 7910 

36698 2383 12 7313 

36623 7872 5 8518 

29583 37 9 7310 

29543 4531 5 7914 

29069 2129 8 6912 

23685 188 8 6813 

20031 2977 8 6114 

20351 5738 16 5211 

20869 9351 21 6610 

19597 6994 4 60116 

17211 1987 7 5214 

14774 507 4 4513 

15848 7791 2 54125 

13937 4971 3 4517 

12812 1251 8 4413 

11119 1728 4 4619 

11931 3516 11 2810 

8689 86 7 3111 

9490 531 4 2613 

5410 959 B 1710 

5546 802 2 1615 

4176 992 3 1813 

2540 989 1 1313 

2302 747 1 1819 
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ARTIST TITLE LADELLS) 

LONESTAR Lets Be Us Again IBNAI 

SHANIA TWAIN It Only Hurts When I'm Breathing (Memo) 

ANDY GRIGGS She Thinks She Needs Me (RCA) 

CHRIS CAGLE rd Be Lying (Capitol) 

JULIE ROBERTS Break Down Here (Mercury) 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia( 

LEE ANN WOMACK The Wrong Girl (MCA) 

CHELY WRIGHT Back Of The Bottom Draws (Vivatoni 

BILLY DEAN Thank God I'm A Country Boy (View?) 

Most 
Increased Points 
AaTIST 

Loos 

25 

11 

11 

9 

9 

8 
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7 

5 

TOTAL 
POINT 

INCREASE. 

JIMMY WAYNE I Love You This Much (DreamWorks) .194 

BROOKS & DUNN That's What She Gets For Loving Me ,Ansta( +391 

K. CHESNEY MINGLE KRA 1R When The Sin Goes Dowii (BMA/ +346 

LONESTAR te; s Be Us Again !BNAI +349 

MONTGOMERY GENTRY H You Ever Stop Loving Me (Columbia) +335 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury( +286 

TRACY LAWRENCE Pant Me A Birmingham (DreamWorks) +278 

SARA EVANS Perfect (RCA/ +254 

J. MICHAEL MONTGOMERY letters From Home (Warm Bras.) +240 

LEE ANN WOMACK The Wrong Girl (MCA) +I15 

Most 
Increased Plays 
ARTIST " . 

TOTAL 

PLAY 
INCREASE 

JIMMY WAYNE I Love You This Much (OreamWorksl +299 

K. CHESNEY OUNCiE KNACKER When Tie Sun Goes Down NIA) +2l) 
LONESTAR Lets Be Us Again IBNAI +274 

BROOKS & DUNN That's What She Gets For Low Me (Arista) +207 

MONTGOMERY GENTRY It You Eve Stop Loving Me (Cob** +251 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/ +215 

J. MICHAEL MONTGOMERY Letters From Home Warner Bros) +113 

TRACY LAWRENCE Paint Me A Birmingham (OreamWarksl +110 

SARA EVANS Perfect IRCAI +177 

LEE ANN WOMACK The Wrong Girl /MCA( +111 
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fr Custom Production - Callouts, Montages & Video Hooks 

fr Digital, Clear, Consistent fr 70,000+ Song Library 

fr All Formats & International Titles .On -Time Delivery 
Eic6K,s 
UNLIMITED 

M1 R.AR N..Y.ARW YLW 
uvi.rei) 

Email: hooks (dhooks.com 
www.hooks. corn 

FAX: (770)452 -4675 

16 Perimeter park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tap. , 

Michael Pelaia 
(770)452 -HOOK (4665) 
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COUNTRY CALLOUT AMERICA. or 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES March 5, 2004 

Callout America song selection is based on the top 35 titles from the R&R Country chart for the airplay week of Ja uary 25 -31. 

59 

TOTAL 
MTRT r l ad a l Of POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMERICA. 

TOBY KEITH American Soldier fOreainWomks) 

TIM MCGRAW Watch The Wind Blow By (Curb) 

ALAN JACKSON Remember When (Ansia) 

CLINT BLACK Spend My Time (Equity Music Group) 

BUDDY JEWELL Sweet Southern Comfort (Columba) 

JIMMY WAYNE I Love You This Much (OreamWoiks) 

TRACY LAWRENCE Paint Me A Birmingham (OreamWaks) 

TERRI CLARK I Wanna On It All ¡Mercury/ 

JOE NICHOLS Cool To Be A Fool (Universal South) 

SARA EVANS Perfect (RCA) 

TRACE ADKINS Hot Mama (Capitol) 

RASCAL FLATTS Mayberry /Lyric Street/ 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

CLAY WALKER I Can't Sleep (RCA) 

BRAD PAISLEY Little Moments (Arista/ 

CAROLYN DAWN JOHNSON Simple Life (Arista) 

KEITH URBAN You'll Think Of Me (Capitol) 

GARY ALLAN Songs About Rain (MCA) 

DIERKS BENTLEY My Last Name /Capitol/ 

BLUE COUNTY Good Little Girls (Asylum/Curb) 

JOSH TURNER Long Black Train (MCAT 

BRIAN MCCOMAS You're In My Head (Lyric Street) 

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Mud 
PATTY LOVELESS On Your Way Home (fplci 

REBA MCENTIRE Somebody (MCAT 

DAVID LEE MURPHY Loco (Audium) 

NELLIE COFFEY Texas Plates (BRA) 

PAT GREEN Guy Like Me (Republic /Universal South) 

GEORGE STRAIT Desperately (MCA) 

BROOKS & DUNN That's What She Gets for Loving Me (Arista) 

KENNY CHESNEY fIUNCLE KRACKER When The Sun Goes Down (BRA) 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Colombia/ 

SHEDAISY Passenger Seat (Lyric Street) 

BILLY CURRINGTON I Got A Feekn' (Mercury) 

BIG & RICH Wild West Show (Warner Bros.) 

44.4% 

38.5% 

38.4% 

36.8% 

36.0% 

35.5% 

34.4% 

34.1% 

34.0% 

32.6% 

32.5% 

32.1% 

32.0% 

32.0% 

31.9% 

31.0% 

30.9% 

30.8% 

30.2% 

29.3% 

28.8% 

27.8% 

27.5% 

27.5% 

26.8% 

25.5% 

25.4% 

23.9% 

23.0% 

22.5% 

22.2% 

21.6% 

18.9% 

16.4% 

13.9% 

72.6% 

69.6% 

76.0% 

62.7% 

66.0% 

67.6% 

65.1% 

63.7% 

61.8% 

63.8% 

61.0% 

64.6% 

57.9% 

62.4% 

66.9% 

56.4% 

61.5% 

58.7% 

63.6% 

62.4% 

56.1% 

56.1% 

53.B% 

55.3% 

49.6% 

51.5% 

57.6% 

55.4% 

52.6% 

59.0% 

52.3% 

54.7% 

51.4% 

52.1% 

48.1% 

17.4% 

20.3% 

16.8% 

25.9% 

23.7% 

23.2% 

24.0% 

21.8% 

28.0% 

25.5% 

24.2% 

21.4% 

27.1% 

23.1% 

20.5% 

27.8% 

23.1% 

27.3% 

20.8% 

25.9% 

23.2% 

28.6% 

24.6% 

28.2% 

27.1% 

23.6% 

28.1% 

25.7% 

24.4% 

21.0% 

21.9% 

28.7% 

22.1% 

28.2% 

27.9% 

99.3% 

97.1% 

99.1% 

91.6% 

97.3% 

96.7% 

97.1% 

99.8% 

98.1% 

96.1% 

100.0% 

91.6% 

98.5% 

91.0% 

99.3% 

89.8% 

88.8% 

91.2% 

88.8% 

97.1% 

98.3% 

98.3% 

85.0% 

88.4% 

80.0% 

78.9% 

99.8% 

89.6% 

81.5% 

84.5% 

19.2% 

86.7% 

78.2% 

82.9% 

78.9% 

4.9% 

4.2% 

3.7% 

2.7% 

5.0% 

3.2% 

4.0% 

4.8% 

4.5% 

4.2% 

6.6% 

5.1% 

6.4% 

5.3% 

4.2% 

4.8% 

4.2% 

4.3% 

4.4% 

5.1% 

8.1% 

6.7% 

6.3% 

4.7% 

2.9% 

3.8% 

7.1% 

7.9% 

4.4% 

4.0% 

4.3% 

4.9% 

4.3% 

2.1% 

4.6% 

4.3% 

3.1% 

2.7% 

0.3% 

2.6% 

2.7% 

4.0% 

9.5% 

32% 

2.6% 

8.2% 

0.4% 

7.1% 

0.2% 

7.7% 

0.9% 

0.1% 

1.0% 

0.0% 

3.7% 

10.8% 

6.9% 

0.4% 

0.2% 

0.4% 

0.0% 

8.9% 

0.7% 

0.2% 

0.5% 

0.6% 

0.5% 

0.4% 

0.4% 

0.4% 

HOT SCORES 

Password of the Week: Roberts. 
Questioe of the Week: I. Do cru have 

s 

me 

it 
s. to Ow Internet at ho or at work on 

a daily bais' la. It wt have cou listened 
les a radio station on the Internet for at least 
30 minutes? 2. Aside from work.ntat d 
activity, what is the primary reason you 
keg on Io the Intent? 
Total 
I. Have daily Internet acr sri: 59% 

la. liteened.k, Internet radio 
at least 30 min.: 15% 

2. To visit s m cific website. Na. 
2. To get news and sports ink. 29' 
2. Check e-mail, use instant chat 39% 

2. Rnvnk.rd music 3% 

n 
I. Have dal. Internet aenss: 565. 
la. Listened km Intermi radio 

at must 31 nun. 

2. To visit pia ihc subite: 21% 

2. T get news and sports info: 32% 

2. Check e -mail, user instant chat 435. 
2. Download music 4 ",. 

P2 

I. Have daily Internet acttx: 66 ".. 

la. listened to Internet radio 
at least 31 min.: 1510 

2. To voit specific websik- 44 ". 
2. To get nnvs and sport info: 21'., 
2. Check e-mail, use instant chat: 3Y'.. 

2. Downkad music: I',. 
Male 
I. Have daily Internet areeSR: 57".. 

la. listened to Internet radio 
at least 30 min.: 17% 

2. To visit specific w bsitc 24' 
2. To gel news and sport into: .s 
2. Check e-mail, use instant chat: 36". 
2. Download monk: 2 %. 

Female 
I. Have daily Internet access 61" 
la. Listened to Internet radés 

at last 31 min.: 13°. 
2. To visit specific wbsih. 3Y',, 

2. To get news and sort info: 22'.. 
2. Clock e-mail, me instant chat 41". 
2. llnnkad music: 4 ". 

Total sample size is 400 persons weekly with a .r 5 °. margin of error. Scoring is done each week using roe interviewers conducting the interview with each respondent. Scm s are. a) I Like If A Lot, In Fact It's One Of Ay 
Favorites b) I Like It d Its Okay. Just So -So d) I Don't Like If e) I'm Tired Of Nearing It On The Radio f) I Don't Recognize It . To be included in the weekly Callout songs must enter the top 40 positions on R &R's Country 
airplay chart. The sample is composed of 400 25-54-year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sam le markets. The sample is 50% male/female 
11° each in the 25 -34. 35-44. and 45-54 demos. The sample is balanced by region. and markets within that region. Bullseye Callout is conducted in these regions and ourle s. Market selection is determined by Bullseye 
NORTHEAST: Washington. DC.. Harrisburg, PA.. Providence. Rochester, NY. Springfield. MA. Hartford. Portland. ME. Portsmouth. NH. SOUTHEAST: Charlotte. Atlanta. Tampa, Nashville. Chattanooga. Mobile, AL. Charleston, 
SC. Jackson. MS. MIDWEST: Milwaukee. Cincinnati Cleveland. Kansas City. Lansing, MI. FI Wayne, IN. Rockford, IL. Indianapolis. SOUTHWEST: Dallas -Ft. Worth. Tucson. Al uquerque. Oklahoma City. Houston- Galveston, 
Phoenix. Lafayette. LA. San Antonio. WEST: Portland, OR. Salt Lake City. Fresno. Bakersfield. Spokane, WA, Riverside -San Bernardino. Boise. Denver. Monterey -Salinas n 2004 Raft Inc. II? 2004 Bullseye Marketing 
Research Inc.. 

WEIRD? WIRED? WACK 

He's a loyal listener with the power to help you during 
ratings. Give him a station decal from Communication 
Graphics and watch your TSL grow. 
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60 RaR ADULT CONTEMPORARY 

What's Old Is New Again! 
A look at remakes 

Have you noticed how remakes are having a field 
day on the R &R charts? Simply Red's "You Make Me 

Feel Brand New," Michael McDonald's "Ain't No 

Mountain High Enough," Uncle Kracker's "Drift 
Away" and Sheryl Crow's "The First Cut Is the Deep- 
est" - and more are coming our way, like Hootie And 
The Blowfish doing David Gates' "Goodbye Girl." 

Is it smart to program remakes? 

Do they age AC and Hot AC sta- 

tions? What makes a good remake, 

anyway? We asked a few leading 
Pfogrammers: Bill Cahill from 
WTVR /Richmond, Daniel An- 
standig from McVay Media, Jeanne 
Ashley of KSRC /Kansas City, Scott 

Miller from WDOK /Cleveland 
and, of course, me! 

"I've never taken a 

call from a listener 

who said, `You play 

too many remakes! "' 
Jeanne Ashley 

R &R: Are remakes a good thing for 

the .format? 

DA: Remakes give us a fresh take 

on already familiar and popular 
songs. 

SM: Cover songs leave the gate 
quicker, without having to over- 
come the familiarity factor. 

BR: They need to put an updated 
spin on the remake. If it sounds like 

the original with no added hipness 
factor, why not just play the origi- 
nal? 

Be Hits are good for the format. 

If the remake is good and a hit, it 

makes no difference that it's a re- 

make. 
JA: The upside of playing re- 

makes is the instant familiarity. 
R &R Do they age a radio station? 

BR: I worry about that on occa- 

sion. People scanning the dial punch 
into our station playing a remake. 

Are they going to get a differen 

Proven Hits 
Remakes continue to play an enormous role in the world 

of pop music, and the latest wave of cover tunes proves 

it. This list of 16 current remakes features the heralded 

Sheryl Crow cover of Cat Stevens' 1967 hit "The First Cut 

Is the Deepest," which was also a hit for Rod Stewart in 

1977. The Counting Crows have put a new spin on Joni 

Mitchell's time -tested "Big Yellow Taxi," while Tim McGraw 

has stepped out of his country boots for a moment to 

breathe new life into Elton John's "Tiny Dancer." 
Who will ever forget the early '80s phenomenon that was the group 

Foreigner and, in particular, their ballad -I Want to Know What Love Ism? 

Wynonná s version is No. 17 this week. The New Wave craze was 

brought to its frenzied peak in 1984 thanks in part to Talk Talk's smash 

its My Life. and now a powerful cover of that tune by Southern 

California megastars No Doubt is in strong radio and video rotabon. 

UNCLE KRACKER Drift Away 

COUNTING CROWS Big Yellow Taxi 

SHERYL CROW The First Cut Is The Deepest 

MICHAEL MCDONALD Ain't No Mountain High Enough 

SIMPLY RED You Make Me Feel Brand New 

TIM MCGRAW Tiny Dancer 

WYNONNA I Want To Know What Love Is 

NO DOUBT Its My Life 

THE DIXIE CHICKS Landslide 

SMASH MOUTH I'm A Believer 

CEUNE DION I Drove All Night 

HARRY CONNICK JR. For Once In My Life 

OJ 9AMMY & YANOU Heaven 

MICHAEL BUBLÉ Kissing A Fool 

SUGAR RAY Is She Really Going Out With Him" 

THE ATARIS The Boys Of Summer 

By Barb Richards 

"Hits are good for 

the format. If the 

remake is good 

and a hit, it 

makes no 

difference that it's 

a remake." 

1111 Cahill 

impression of what we play because 

they hear a very old song? 

SM: Most remakes flow well with 

the other currents the station is play- 

ing. If done right, they don't sound . 

dated. 
BC As long as the remake sounds 

fresh it doesn't age the station. Sheryl 

Crow's power as an artist tran- 
scends a song that didn't work for 

three other artists. Simply Red have 

done the near impossible, matching 

The Stylistics' power with "You 

Make Me Feel Brand New." 

DA: They don't necessarily age 

the radio station, but remakes don't 
help you service the younger end of 

the target. The song may remind the 
younger demos of their elders' mu- 

sic. 

R &R: Do remakes research well? 

BC: They test stronger quicker. 

No surprise there! The songs don't 
have to grow on the familiarity 
side. 

DA: When you ask a 35- to-44- 

year -old female, she will say that she 

likes the original song. But when 
remakes are tested, they exceed the 

original version - which may be 
why women make men crazy. 

JA: I've never taken a call from a 

listener who said, "You play too 
many remakes." 

BL Remakes are very palatable to 

the listeners. like going into a Mc- 

Donald's while in a strange city, re- 

makes feel like home. 
R&R po sane have any suggestions 

for future renwk:.? 

JA: Josh Groban redoing Ex- 

treme's "He -Man Woman Hater." 

SM: "Jive Talkin'." It's time for 

the whole world to feel the power 
of The Bee Gees again. 

BC: Many songs belong to the 
original artist; remakes need to be 

carefully crafted. A note -by -note re- 

RACE TO THE MAYER'S OFFICE Backstage at the Grammys this 

year. WPLJ,New York afternoon driver Race Taylor (r) tackled John Mayer to 

discuss Mayer's latest single and the upcoming listener -only concert he plans 

to do for select members of WPLJs audience. 

SIMON LIVINGSTON ROSENSTEIN No. its not the title of a new 

book about a bird. its the names of the three smiling artists in this picture. 

Livingston Taylor (I) recently invited Glenn Rosenstein and Carty Simon out to 

Martha's Vineyard to contribute to his latest CD 

SMILE FOR THE KIDS Former Sex and the City star Cynthia Nixon 

recently emceed an event to raise money for New York schools. The sold-out 

gala. which raised almost a million dollars. featured performances by Anthony 

Hamilton and Sarah McLachlan. Seen here are (l -r) Nixon. Antonio L.A. -' Red 

and McLachlan 

"Cover songs leave 

the gate quicker, 

without having to 

overcome the 

familiarity factor." 

Scott Miller 

peat of the original doesn't do you 

much good. 
DA: With John Mayer's mix of 

brassy, cool vocals and acoustic gui- 

tar, it would be great to hear his in- 

terpretation of some old Chicago 
hits. 

BR "Morning Has Broken" by 

MencyMe. "You Light Up My life" 
by no one. Some songs should nev- 

er be remade! 

Bari, Richards is PD of WAII/ft. 
Wqune, IN. 

www.americanradiohistory.com

www.americanradiohistory.com


Huge upcoming Phil Collins Awareness! 
Gigantic BROTHER BEAR DVD release campaign 3/30 
Phil Collins Music Choice concert special (3/29-4/11) reaching over 30MM homes 
New Phil Collins music video serviced to music networks plus airplay 
on Disney Channel 

On -air prize packages available to enhance airplay! Check with your 
Hollywood Records representative for details. 

Phil 
Collins 
"No Way Out 
(Theme from 
BROTHER BEAR) 
(Single Version)" 
written and 
performed by 

Phil Colli 

"No Way Out" is the new sjpgle 
from AC superstar Phil Collins. 
and the second single from the 
highly successful film and 
soundtrack to Disney's. BROTHER 
BEAR. The first single was a top 
5 AC smash and has driven the 
soundtrack to nearly Gold status! , 

3 

¡HOLLYW¡OTOQD 
k NI F COF 

Impacting AC Radio Monday March 8 
On Your Desk NOW! 
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I 

FOUR GRAMMY AWARDS 
THE BIGGEST ALBUM OF HIS CAREER 

NOW, THE NEXT CHAPTER FROM THE GREATEST MALE VOICE OF OUR TI 

LUTHER VANDROS ` 
BUY ME A ROSE 
THE I :\1(YFION:ALLY ('I IAIiGI:1) NI 
SINGLE FROM THE 1IAS'l ERPIEC 
"DANCE WITH MY FATHER "AI, t 

#1 Most Added 
with 34 Mainstream AC station 
on at Impact: 
WLTW/New York 

KKCW/Portland 
WOOD /Grand Rapids 

KOSI /Denver 
WRCH /Hartford 
KBEE/Salt Lake 

WFPG/Atlantic City 
WRMM/Rochester 
WSUY /Charleston 
WEAT/West Palm 

KKLI/Colorado Springs 
KKBA/Corpus Christi 
KXLY /Spokane 
KTRR/Ft. Collins 
KWAV/Monterey 
WFMK/Lansing 
WRSA/Huntsville 

WNIC/Detroit 
WHUD/WestchEsttr 
WLT1;'Pittsburgh 

KKLT/Phoenix 

KUDL/Kansas City 
KKMJ/Austin 
KTSM/EI Paso 

WRRM/Cincinnati 
WYSF/Birmingharn 
WJKK/Jackson 
KKDJ/Bakersfield 
KISC/Spokane 
KJSN/M odesto-Stocktetr 
KVLY/McAllen 

WCRZ/Flint 
WKTK/Gainesville 

WTFM/lohnson City 

WINNER OF 4 GRAMMY AWARDS! 
SONG OF THE YEAR: "DANCE WITH MY FATHER" 

BEST R &B ALBUM 
BEST MALE R &B PERFORMANCE: "DANCE WITH MY FATHER" 

BEST R &B PERFORMANCE BY :A INTO OI; ( I <( )1 T I' \VI'I'I I V'( )( ALS: 

"THE CLOSER I GETTO YOU" !LUTHER VANDROSS & BEYONCE'I 

"THIS IS THE ALBi'M OF I IIS I.IFF.!" \\ York Post 

Debut at 26* Mainstream AC Monitor 1 +1001 

#2 Greatest Gainer! 
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4er AC TOP 30 
. Manch 5, 2004 

LAST 

MA 
nee 

WEEK PINT TALE LA6EliSi 
'otAL 
PLAYS 

- 
PLAYS 

TOTAL 
AUpEYCE 

iW 

AWES ON 

CAW 
TOTAL STAMM, 

ADDS 

2 JOSH GROBAN You Raise Me Up (143/Reprisel 2283 +22 198783 18 11111 

1 2 SHANIA TWAIN Forever And For Always (Mercury//DJMGI 2144 179 217199 43 12010 

3 3 TRAIN Calking All Angels (Columbia) 2081 89 189913 34 11213 

4 0 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 2046 48 213330 21 10014 

6 © DIDO White Flag (Ansia) 1839 +51 184754 21 8910 

5 6 UNCLE KRACKER IIDOBIE GRAY Drift Away (Laval 1798 195 163181 51 10510 

7 1 MATCHBOX TWENTY Unwell (Atlantk/ 1761 21 186079 41 10010 

8 Q FIVE FOR FIGHTING 100 Years (Aware/Cohanbal 1616 +71 131116 9 10310 

9 9 LUTHER VANDROSS Dance With My Father (J) 1428 19 127024 37 10311 

12 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown( 1381 +128 112347 17 8214 

10 11 PHIL COLLINS Look Through My Eyes (Walt Disney /Hollywood( 1279 99 81270 23 9910 

11 12 CLAY AIKEN Invisible (RCA) 1198 .75 105649 19 9110 

15 ® SIMPLY RED You Make Me Feel Brand New (smplyred.canolRed Ink) 1159 65 102158 6 8913 

14 14 COUNTING CROWS Big Yellow Taxi (Gellen/ /nterscope) 1152 9 109345 42 9210 

16 MARTINA MCBRIDE This One's For The Gels (RCA) 1104 .50 68956 7 9314 

17 16 SARAH MCLACHLAN Fallen (Arista) 768 -71 59363 20 6010 

21 e WYNONNA I Want To Know What Love Is (Curb) 692 .158 19989 3 68111 

19 3 DOORS DOWN Here Without You (Repubbc /Universal) 650 +90 87884 10 4013 

20 e SANTANA 11ALEX BAND Why Don't You & I (Arista) 589 +31 88024 16 4011 

22 SEAL Love's Divine (Warner Bros.) 569 +82 72879 5 7116 

18 21 CHRISTINA AGUILERA The Voice Within (RCA) 515 81 32020 14 6010 

25 e NO DOUBT It's My Life (lntersccpe) 247 +16 22275 4 1611 

24 23 TIM MCGRAW Tiny Dance (Curb) 247 -159 11188 19 4110 

28 e MICHAEL RUBLE Sway 043/Reprise/ 210 +21 6756 2 4116 

29 e KENNY LOGGINS I Miss Us (AI The Best) 208 +22 11211 3 3412 

23 26 HALL & OATES Getaway Car (U.Watchl 208 199 6732 18 4210 ® ® ISRAEL KAMAKAWIWO'OLE Over The Rainbow... (Big Boy) 202 .202 0 1 1515 ® e ROD STEWART Time After Time (J) 201 +112 19147 1 48111 

27 e RUBEN STUDDARD Sorry 2004 (JI 195 +3 3591 5 3410 

26 30 SUZY K. Gabriel (Vero ) 193 25 2602 8 3310 

120 AC reporters Monitored airplay data supplied by Medabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

222 -2/28 Bullets appear on songs paining plays or remaining flat from previous reek If two songs are tied m total plays. the song with the larger increase in plays is 

placed first Songs below No 15 are moved to recurrent alter 20 weeks on the chart. Songs below No 10 are moved to recurrent after 50 weeks on the chart Most Added 
s the total number of new adds officially reported to R8R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 
Total Audience equals Average Quarter Hour Persons times number of plays (times 1001. Each daypart on each station is assigned an AON number. Average Quarter Hour 
Persons used herein with permission from the Arburon Company (02004. The Arbitron Company) " 2004. RBR. Inc. 

New &Active 
ABENAA Song 4 U (Nkunim) 

Total Plays: 160, Total Stations: 39. Adds: 3 

MELISSA ETHERIDGE Breathe (lslald4DMG) 
Total Plays: 140, Total Stations: 15, Adds: 3 

TRAIN When I look To The Sky (Columbia/ 

Total Plays: 134, Total Stations: 12, Adds: 3 

LUTHER VANDROSS Buy Me A Rose (J) 
Total Plays: 133, Total Stations: 33, Adds: 29 

KORAN JONES Sunrise (Blue Note/EMC) 

Total Plays: 118, Total Stations: 13, Adds: 2 

HARRY CONNICK, JR. For Once In My Life (Columbia) 

Total Plays: 91, Total Stations: 19, Adds: 6 

HOOTIE & THE BLOWFISH Goodbye Girl (R/eno/WSMI 
Total Plays: 90, Total Stations: 19, Adds: 6 

CYNDI LAUPER Stay (Epic) 

Total Plays: 87, Total Stations: 20, Adds: 4 

MICHAEL FEINSTEIN Only One Life (Concord) 

Total Plays: 71, Total Stations: 17, Adds: 1 

KATRINA CARLSON Count On Me (Kataphonicl 
1 Taal Plays: 51, Total Stations: 22, Adds: 10 

Song ranked W sala) ataea 

63 

POWERED 

HEDI:tII:ISE 

Most Added 
www.riadds.cnm 
MOIST f ADOS 

LUTHER VANDROSS Buy Me A Rose U( 29 

W INONNA I Want To Know What Love Is (Cub) 11 

800 STEWART Time After Time U) 11 

KATBINA CARLSON Court On Me (Katgshenirl 10 

SEAL Loves Owe (Wainer Bros.] 6 

MICHAEL RUBLE Sway (I43Reprdel 6 

HOOTIE 8 THE BLOWFISH Goodbye Grl IRAs WSM( 6 

HARRY CONNICK. JR. For Once In My Lde ICa4nOal 6 

ISRAEL KAMAKAWIWOOLE Over The Rainbow... IBy Boy) 5 

LIONEL RICHIE Just For You (IslandIOJUGi 5 

Most 
Increased Plays 

TOTAL 

PLAT 
rese TOLE tAeEllSI nrpeAu 

ISRAEL KAMAKAWIWO'OLE Over The Rebore.. (8, Boy) .242 
HALL & OATES Do It For Lore (BMG) +114 

WYNONNA I Want To Know What Love Is (Cu01 .151 
MICHAEL MCDONALD Amt Na Moune HP EMIR Oktele 129 
ROD STEWART Tote Alter Toe U) +112 

LUTHER VANDROSS Buy Me A Rose U) 

3 DOORS DOWN Here Without you (RInek4Aasersall 

FIVE FOR FIGHTING 100 Years (AneeCeladd 
MARTINA MCBRIOE In My [toughie's Eye i AI 

ENRIOUE IGLESIAS Hero (Immortal 

+111 

+M 

+77 

+76 

+73 

Detailed station playlists for all R &R 
reporters are available on the web at- 

www.ladioandrecorrds.com. 

Marie Osmond 
Now on AC Afternoon Drive 

One of the nation's most beloved personalities brings all of her talent, 
credibility and personality to radio, 2 -7PM in all time zones... 

giving you the power to dominate AC afternoon drive. 

Marie is AC's Afternoon Superstar. 
Hear the live feed: jonesradio.com / marie 

800.426.9082 

ID . - - 

JONES RADIO NETWORKS l 
Ion..reeb.eum .fwa... 
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64 AC, grit March 5, 2004 

( 

wrEDNI',NI till \I 

America's Best Testing AC Songs 12 + 

For The Week Ending 3/5/04 

Women Women Women 

Artist Title (Label) TW LW Familiarity Burn 25 -54 25 -34 35-54 

CLAY AIKEN Invtsihle (RCA) 

JOSH GROBAN You Raise Me Up /143 /Repnsel 

MATCHBOX TWENTY Unwel (Atlantic) 

CELINE DION Have You Ever Been In love (Epic/ 

SARAH MCLACHLAN Falen (Arista) 

TRAIN Calling All Angels 'Columbia) 

PHIL COLLINS Look Through My Eyes !Waft Orsney,Hollywoodl 

LUTHER VANDROSS Dance With My Father (J) 

MARINA MCBRIDE This One's For The Girls (RCA) 

DIDO White Flag ( Arsta) 

SHANIA TWAIN Forever And For Always (Mercury'IOJMGI 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

SIMPLY RED Sunrise /semplyred.convRed lnk) 

SIMPLY RED You Make Me Feel Brand New Isenplyred.com/Red Ink) 

SHERYL CROW The First Cut Is The Deepest (A &M /Interscopel 

TIM MCGRAW Tiny Dancer (Curb) 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/ 

CHRISTINA AGUILERA The Voice Within /RCA/ 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 

COUNTING CROWS Big Yoko Taxi /Get /eNInterscopel 

4.30 4.29 98% 21% 4.44 4.74 4.32 

4.14 4.18 94% 18% 4.16 4.11 4.17 

3.90 4.04 98% 44% 3.92 3.96 3.91 

3.81 3.87 96% 37% 3.88 3.73 3.93 

3.73 3.78 94% 32% 3.69 3.85 3.63 

3.72 3.84 96% 43% 3.78 3.76 3.79 

3.71 3.81 88% 32% 3.74 3.78 3.72 

3.70 3.85 94% 41% 3.70 3.54 3.76 

3.70 3.66 74% 18% 3.67 3.69 3.66 

3.69 3.76 92% 33% 3.68 3.90 3.59 

3.61 3.78 98% 45% 3.70 3.61 3.72 

3.60 3.60 17% 19% 3.53 3.78 3.43 

3.55 3.57 82% 28% 3.54 3.69 3.48 

3.54 3.50 80% 23% 3.57 3.47 3.60 

3.52 3.52 97% 48% 3.47 3.64 3.42 

3.50 3.56 86% 29% 3.53 3.33 3.60 

3.48 3.55 94% 35% 3.52 3.41 3.56 

3.47 3.63 87% 34 °. 3.58 3.66 3.55 

3.27 3.38 99% 58% 3.35 3.13 3.43 

3.04 3.08 94% 5801 3.00 3.10 2.97 

Total sample sex es41O respondents .retainers. bwra&I estimates are based on a scale of ió I1= drskkevery muck 5 kite very much) Total lemihanry represents* percentage 

of respondents who recognized the song /aW /era represents the number of respondents who sad mey are bred ofheareg The song Songs must hale 40'. tamllunty toappear on survey 

Sample compositor; is bush 017 persons 72. Persons are screened w The Internet Once passed. they can take the muscles: biased on the format music preference RafeTheklusec corn 

results are not meant to replace callout research fhe results are intended to slaw opinions of participants on the the Internet only Rate TheMusu' is a register& trademark of 

RatefheMusec coin T a RTN galew. a available Et Neal mob sterile( by talk/ p1.377.53M. Ralertunrk.a/ 1kle s prodded by ANaraba a Raw* a IAfalr el 

Puna Rafe lak ..L. J 

i 
Indicator 

Most Added' 
MICHAEL MCDONALD Ani No Mountain High Enough ,Motown) 

LUTHER VANDROSS Buy Me A Rose rJ 

Recurrents 
CELINE DION Have You Ever Been In Love /Epici 1086 

ENRIQUE IGLESIAS Hero dnterscape, 1048 

SANTANA MICHELLE BRANCH The Game Of Love Arista 1039 

VANESSA CARLTON A Thousand Miles IABAGInterscopei 1037 

SIMPLY RED Sunrise isinpi yred.coi Red Ink) 920 

PHIL COLLINS Can't Stop Loving You (Atlantic) 916 

CHRISTINA AGUILERA Beautiful (RCA) 887 

NORAH JONES Don't Know Why (BlueNote/YMgnl 884 

SHERYL CROW Soak Up The Sun IA &Mlnterscopel 830 

LONESTAR I'm Already There (RNA( 816 

DANIEL BEDINGFIELD It You're Not The One'fsland'1WMC 795 

MERCYME I Can Oily Imagine 40 'Curb, 793 

Seep rarksd by total plays 

Please Send Your Photos 

R&R wants your best snapshots (color or black 8 wtwte). 

Please include the names and tales of all pictured and 

send them to 

AIR do Keith Berman: 
10100 Santa Monica Blvd 

3rd Floor. Los Angeles. CA 90067 
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AC/HOT AC March s. 7004 RaR 65 

Danbury, CT's WDAQ (980) has led 
a market in the shadows of New York 
City for the past 14 years. As we all 
know, getting to the top is hard, but 
staying there is harder. Understanding 
the community - as opposed to just 

YPrw the audience - has lead to the suc- 
cess of 980, with the fall '03 numbers 
at 11.0 12 +, 21.1 females 18 -49 and 
No. 1 in most demos for the Danbury 

market. Our strong local promotions include A Sum- 
mer of Fun, which gave winners $3,000 to spend at 
10 local stores, and Idol Search at the Northeast's larg- 

TtT est mall, which drew well over 1,000 people. The 
musical landscape of 980 is focused on momentum 
throughout the day, unlike at the typical Hot AC, with 
powers like "Hey Ya" and the "The Way You Move" by 
OutKast, "Someday" by Nickelback and "With You" by 

Jessica Simpson. We go for a gradual musical buildup from at -work 
listening through the midday, with new songs like Five For Fighting's 
"100 Years," Maroon 5's "This Love" and Hillary Duff's "Come 
Clean." We add a bit of spice in the afternoon with tracks like 
"Numb" by Linkin Park for after the dentists have put down their 
Novocain. Nights at 980 lean even more CHR. New adds for this 
week include "I Miss You" by Blink -182, Jet's "Are You Gonna Be My 
Girl and the new Janet Jackson track. Balance with momentum, 
fun personalities, great local contests and constant involvement in the 
community have all proven to be successful here at Greater Danbury's 
No.1 choice, 98Q. 

Scott McDonnell 
MD, WDAO (980) /Danbury, CT 

1 ) 

Congrats to the staff of Reprise as 
Josh Groban nabs the top spot 

on this week's AC chart with "You 
Raise Me Up" ... Also on the AC chart, 
Michael McDonald returns to the top 
10 with his cover of "Ain't No Mountain 
High Enough" (Motown/Universal). In 
general, it's a good week for cover 
songs at AC, as Simply Red (Simply - 
red.com) moves 15 -13", Wynonna (Curb) goes 21 -17", and No 
Doubt (Interscope) move 25 -22' ... Luther Vandross is Most Added 
at AC with "Buy Me a Rose" (J), while Sarah McLachlan (Arista) and 
Live f/Shelby Lynne (Radioactive /Geffen) tie at Hot AC with 22 ... 3 
Doors Down are No. 1 yet again at Hot AC with "Here Without You" 
(Republic/Universal) ... Barenaked Ladles score a 25 -21' jump with 
"Testing 1, 2, 3" (Reprise), while Hoobastank surge 34 -28' with "The 
Reason" (I sland/I DJMG). 

artist 
ARTIST. Hoobastank 

LABEL Island /IDJMG 
Y MIKE TRIAS: ASSOCIATE EDITOR 

,vlmpeting against each other in 
high school battle of the bands in 

their hometown of Agoura Hills, CA, Doug 
Robb and Dan Estrin discovered they had a 
mutual passion for mu- 
sic. They quickly joined 
forces. writing joke songs 
at first. Robb sang lead 
for the first time, while 
Estrin continued on gui- 
tar. They soon recruited 
Markku Lappalainen. a bassist and friend 
whom Estrin met when he placed an ad for 
musicians in the local newspaper. Sine it 
had worked once, Estrin placid another ad 
in the paper. Drummer Chris Neese an- 
swered the call, and Hoobastank were born. 

The band took its name from a gas sta. 
tion the guys saw in Germany while vis- 
iting one of Robb's older brothers. "I don't 
know if it's pronounced ' Hoobastank; but 
that's how it was spelled," says Estrin. "We 
thought it was the funniest thing - child- 
ish, dumb, like fart humor. We started 
laughing, and it just stuck." 

Hoobastank began drawing from a num- 
ber of diverse influences to create their 
music - from The Red Hot Chili Peppers 
and Foo Fighters to monster bands like 
Toto and Journey. "We really loved any 
band that had good, powerful melodies," 
says Estrin. "Now I'm more influenced by 
songs, If I hear a song - and it can be by 
a band I f -ing can't stand - if it's a good 
song that is structured well. fm influenced 
by that." 

Their varied tastes are immediately ap- 
parent in The Reason, an album filled with 
both ballads and adrenaline -charged an- 
thems. On this sophomore effort. Estrin 
says, their growth stemmed from the fact 

t1Vlty 
that this time around, "We dissected every 
single song way more than we ever have." 
Howard Benson (P.O.D., Blindside) 
stepped in to produce the CD. contribut 
ing to Hoobasatnk's musical evolution. 

"The Reason" is the current single and 
follows up the aggressive "Out of Control." 
Unlike its predecessor, "The Reason" is 
Hoobastank's homage to the power ballad. 
"I wrote the music before Doug wrote the 

lyrics," says Estrin. "I 
was sitting at home 
with my recording 
equipment, plugged in 
my guitar and eventu- 
ally came up with the 
intro. I told myself, 'You 

know what? I kind of like this emotional 
feeling - kinds sappy.'" 

Estrin feels the band's eclectic style has 
led to both acclaim and criticism in the 
press. "When I look in magazines and see 
a negative or even a positive review, it's 
just stupid." he says. "Why should one per- 
son say what they think about a record to 
try to influence a bunch of other people?" 
In the end, he and Hoobastank remain 
true to their music. "We're the first band 
that'll tell you we're not trying to reinvent 
the wheel or do something completely dif- 
ferent," he says. "We're just taking all of 
our influences and writing some songs. If 
you like it, great. If you don't, go listen to 
The White Stripes or The Strokes" (both 
bands Estrin likes). 

Hoobastank are presently wrapping up 
their tour with Linkin Park and P.O.D. Af- 
ter a short break they will kick off the 
MTV Campus Invasion '04 Tour with 
Lostprophets and Imo Robot on March 19. 
As far as a third album goes, Estrin says, 
"We're not thinking about it yet, but we're 
gonna have to get to it sooner or later. I'm 
hoping that as time goes on I will want to 
start to sit down and write more songs, 
Right now? I don't have anything in me - 
I'm tapped out." 
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POWERED 

IIEUI:1BASE "RA. HOT AC TOP 40, 
March 5, 2004 

LAST NtS 
nlEg WEEK ARTIST TITLE LABELS 

1 1 

2 2 

4 0 
3 4 

5 5 

6 0 
8 Q 
7 8 

9 9 

10 0 
12 0 
11 12 

14 0 
13 O 
16 0 
17 0 
19 a 
18 18 

20 0 
23 a 
25 a 
21 ® 
22 a 
26 0 
27 e 
28 a 
24 21 

34 a 
29 0 
32 0 
33 ® 
37 ® 
35 a 
31 34 

39 0 
(oar> 0 

30 37 

¡n.ewt> 0 
40 0 
38 a 

PIPS 
^TAL 

AUJiF9CE 
DC 

WEEKS OM 'OtAL STAnoirS 
CNAti' ADDS 

3 DOORS DOWN Here Without You /Republic /Unrversall 3551 165 249789 29 9410 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 3530 31 250612 22 9410 

NICKELBACK Someday /Roadrunner /FOJMGI 3247 +76 213158 23 8810 

NO DOUBT Its My Life (lnterscope) 3228 -108 240486 18 9210 

MATCHBOX TWENTY Bright Lights (Atlantic/ 2993 -160 202527 29 9410 

DIDO White Flag (Arista) 2974 +36 236642 32 8810 

EVANESCENCE My Immortal (Windup/ 2955 + 179 174145 14 9311 

SANTANA fIALEX BAND Why Don't You & I (Arista) 2821 12 212844 37 9410 

SARAH MCLACHLAN Fallen (Arista) 2642 67 185759 24 8810 

FIVE FOR FIGHTING 100 Years (Aware/Columbial 2639 +99 174920 15 9710 

MAROON 5 This Love (Octone/Jl 2625 + 296 169154 8 9212 

TRAIN When I Look To The Sky (Columbia) 2361 173 130886 18 9110 

MELISSA ETHERIDGE Breathe (Island//OJMG) 2141 + 94 139779 10 9010 

OUTKAST Hey Ya! (Arista) 2124 +31 135574 13 4811 

Aware /C.olumbial JOHN MAYER Clarity (Aware/C. 1783 + 101 101522 8 8110 

LIZ PHAIR Extraordinary (Capitol) 1416 +77 67744 10 7611 

FUEL Falls On Me (Epic) 1116 +29 43557 16 4710 

JASON MRAZ You And I Both (fkktra/EEGI 1040 230 46293 20 5210 

TOBY LIGHTMAN Devils And Angels (Laval 893 +134 34652 7 5513 

NORAH JONES Sunrise (BlueNote/fMC) 166 + 164 48261 6 5618 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 755 +218 40140 3 5514 

SEAL Love's Divine (Warner Bros.) 718 +71 35754 5 4512 

KID ROCK Cold And Empty (TopDog/Atlantic) 663 +29 24086 7 4410 

JOSH KELLEY Everybody Wants You (Hollywood) 660 +131 30992 4 4812 

3 DOORS DOWN Away From The Sun (Republic /Unrversall 609 +138 36372 3 4012 

JESSICA SIMPSON With You (Columbia) 541 +102 34171 4 2318 

MICHELLE BRANCH Breathe (Mavenck/WarnerBros.) 519 .37 25972 20 3410 

HOOBASTANK The Reason (lsland /IDJMGI 512 +171 19312 2 3616 

CLAY AIKEN Invisible Will 434 +4 31093 15 1910 

LINKIN PARK Numb (Warner Bros.) 375 +11 19540 6 111 

FEFE DOBSON Everything (island /lDJMG) 374 +20 6738 5 2910 

KIMBERLEY LOCKE 8th World Wonder (Curb» 372 +10 18048 3 2611 

LUSTER Careful )Palm /Reprise) 363 +23 9951 4 2610 

BOB GUINEY Girlfriend (Windup) 350 .19 8419 6 2810 

JET Are You Gonna Be My Girl (fiektra/EEG) 345 +68 16992 2 1511 

MATCHBOX TWENTY Downfall (Atlantic) 326 + 193 22601 1 2614 

SIMPLE PLAN Perfect (Lava) 326 -86 12819 12 2110 

OUTKAST The Way You Move (Ansia) 317 +81 20049 1 810 

JANET JACKSON Just A Little While (Virgin/ 317 +62 25970 3 1910 

BLUE OCTOBER Calling You (Universal/ 286 +5 11898 4 1710 

98 Hot AC reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 

of 2/22-2/28. Bullets appear on songs gaining plays or remaining flat from previous week 11 two songs are tied in total plays. the song with the larger increase in plays 

is placed first Songs below No. 15 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to RER by each 

reporting station Songs unreported as adds do not count toward overall total stations playing a song Total Audience equals Average Quarter Hour Persons times 

number of plays (tunes 100). Each daypart on each station is assigned an AOH number Average Quarter Hour Persons used herein with permission from the Arbitron 

Company 10 2004. The Arbitron Company). O 2004. R &R. Inc 

Most Added ̀ 
www-rradds.com 
ARTIST - 

SARAH MCLACHLAN Stupid (Ansta) 

LIVE WI SHELBY LYNNE Run Away (Ra ioactive/W*1 

NORAH JONES Sunrise are NoteifMCl 

JESSICA SIMPSON With You (Cakrnbiai 

AVRIL LAVIGNE Don't Tel Me Arista) 

NELLY FURTADO Try (OreamWakslnterscopel 

HOOBASTANK The Reason /lslaf/10.1MG) 

311 love Song /Volcano/Mavenckl 

PLUMB Boys Don't Cry (Cub) 

AOOO 

22 

22 

B 

1 

7 

i 
i 
1 

5 

l 
Closing in Top Ten at Hot AC! 

#1 at AAA! SOLD OUT national tour! 

Over 100.000 copies sold In the FIRST WEEK' 

Top 15 Callout at 
KFMB. WWZZ. WPTE. KFBZ 

Most 
Increased Plays 

ARTIST -_- 

MAROON 5 This Love (Octane.) 

TOTAL 

PLAT 
INCREASE 

+2N 

NELLY FURTADO Try (DreamWorkst*TYersarp l +227 

BARENAKED LADIES Testing 1, 2, 3 lapin! +216 

MATCHBOX TWENTY Downfal /Atlantic) +113 

EVANESCENCE My Inmortal (Wind-up +171 

HOOBASTANK The Reason (IslaodiDJMG) +171 

NORAH JONES Sunrise (BlueNoteJEMCi +154 

3 DOORS DOWN Away From The Sun (RepI IIJnivnersak +131 

TOBY LIGHTMAN Dents And Angels (Laval +134 

JOSH KELLEY Everybody Wants You (Haywood) -131 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

POWERFUL RATINGS 
S W E E T D R E A M S 

40* 
KS 95/Minneapolis' 
F 25-54, 3.8-6.4, 9th to 2nd 

Mix 92.5/Seattle ' 
F 25-54, 4.1-5.6, 6th to 5th 

Mix 100-FM/Denver 
F. 25-54, 3.9-4.9, 8th to 5th 

Magic 94.9/Tampa 
F: 25-54, 3.3-10.2, 7tn to 2nd 

'Arbitron Summer 03 -Fall 03 Exact Times 

l 

r rra. r OR snow 
M41k111(3- NlThttllne R4141141 Relevant Arin 

CONTACI: PAUL DOUGLAS, Cox Radio Syndication 

CALL: 404.962.2078 1I -MAIL: dougatl @earthlink.net 
www.coxradiosyndication.cam and www.dreamdoctor corn 
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THE 2004 ARTIST DEVELOPMENT STORY CONTINUES... 

GAVIN DeGRAW 
...THE THEME SONG FOR THE I HIT SERIES, ONE TREE HILL 

YEARLY 200,000 ALBUMS SCANN 

I 
THE PRESS IS OUTSTANDING: 
"Gavin DeGraw goes straight 
for the gut." - ROLLING STONE 

"If you've ever been a Billy Joel 
or early Elton John fan, 
DeGraw is for you" - FOX NEWS 

"Critic's Choice: A major new talent 
who will be around for years to come." 
- PEOPLE MAGAZINE 

Over 20 stations on at Hot AC, including: 
KLLC /San Francisco 
WZPUfhdianapolis 
KEZR/San Jose 
WIXM /Atlantic City 
KSII /EI Paso 

WWZZ /Washington D.C. 
WKSZ /Green Bay 
KALZ /Fresno 
KFBZ /Wichita 
and many more! 

HEADLINE TOUR IN JANUARY AND MARCH. 
TOURING WITH BARENAKED LADIES IN FEBRUARY. 

PRODUCED, RECORDED AND MIXED BY MARK ENDERT 
+ANAf:EMEN, DEBBIE NI.SC% fOR 
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68 HOTAC R/ , 
March 5, 2004 

l 
6RATE : ;,1. 11111,ic 

MIIMMEMlë1I1R 11F 

Artist Title (Label) 

America's Best Testing Hot AC Songs 12. 
For The Week Ending 3/504 

Women Women Women 
)1)/ LW Familiarity Burn 18 -34 18 -24 25-34 

MAROON 5 This Love (Octorre/J) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

MATCHBOX TWENTY Bright Lights (Atlantic) 

EVANESCENCE My Immortal(Windup) 

MATCHBOX TWENTY Unwd/Atbrtir) 

JOHN MAYER Clarity (Aware/Co/umhial 

NICKELBACK Someday /RoadunneriiûJMG) 

JASON MRAZ You And I Both (fkktra/EfGj 

TRAIN When I look To The Sky (Cokmbral 

3 DOORS DOWN Here Without You (Repubhc'Umversall 

SANTANA fIALEX BAND Why Don't You & I (Arista) 

FUEL Falls On Me (fpkl 

DEFAULT (Taking My) life Away (TVT) 

SARAH MCLACHLAN Fallen (Arista) 

FIVE FOR FIGHTING 100 Years'Aware/Co/umbra) 

MICHELLE BRANCH Breathe (Mavenck/Warner Bros.) 

FIFE DOBSON Everything tlsland/IOJMGI 

OUTKAST Hey Yal (Anstal 

SIMPLE PLAN Perfect (Lava) 

DIDO White flag Arafat 

SHERYL CROW The First Cut Is The Deepest (A &M//nterscopet 

MELISSA ETHERIDGE Breathe (island/ /OJMG- 

SEAL love's Dome (Warner Bros.) 

NO DOUBT It's My Life (lnterscope) 

LIZ PHAIR Extraordinary (Capitol) 

NORAH JONES Simse (Blue Note/ fMCI 

CLAY AIKEN Invisible (RCA) 

4.43 

4.15 

4.13 

4.12 

4.11 

4.05 

4.04 

4.04 

4.04 

4.02 

4.01 

3.99 

3.88 

3.86 

3.80 

3.71 

3.74 

3.70 

3.69 

3.68 

3.67 

3.59 

3.55 

3.54 

3.47 

3.43 

3.33 

4.29 89% 

57% 

4.15 95% 

4.20 94% 

4.12 99% 

3.97 72% 

4.05 97% 

4.00 88% 

4.02 86% 

4.04 100% 

3.97 96% 

4.01 83% 

3.98 49% 

3.91 89% 

3.79 74% 

3.86 96% 

3.68 57% 

3.64 97% 

3.78 91% 

3.72 94% 

.3.71 98% 

3.54 67% 

3.34 47% 

3.57 98% 

3.52 66% 

3.44 57% 

3.49 84% 

8% 4.51 4.56 4.38 

6% 4.28 4.21 4.41 

33% 4.10 4.01 4.28 

25% 4.14 4.10 4.22 

48% 4.10 3.95 4.40 

11% 4.14 4.14 4.14 

38% 4.10 3.90 4.50 

21% 3.99 4.12 3.70 

18% 4.14 4.16 4.11 

48% 4.06 3.93 4.32 

43% 4.06 3.91 4.37 

19% 4.06 4.00 4.18 

7% 4.01 4.00 4.04 

28% 3.96 3.95 3.96 

18% 3.67 3.77 3.45 

37% 3.81 3.78 3.89 

11% 3.72 3.72 3.71 

53% 3.76 3 70 3.89 

40% 3.69 3.69 3.69 

40% 3.66 3.66 3.65 

431,0 3.94 3.87 4.10 

16'. 3.58 3.63 3.49 

9% 3.40 3.18 3.80 

50% 3.70 3.63 3.83 

21% 3.45 3.46 3.44 

16% 3.44 3.38 3.55 

42% 3.34 3.31 3.39 

Total sample size is 460 respondents Total average lavorabilty estimates are based on a scale of 1 -5. (1 =dislike very much. 5 = like very much). 

Total familiarity represents the percentage of respc ndents Ivtlo recognized the song Total beets represents the number of respondents who said 

they are tired of hearing the song. Songs must have 40 familiarity to appear on survey. Sample composition is based on persons 12.. Persons 

are screened via the Internet Once passed. they can take the music test based on the format/music preference RateTheMuslc. com results are not 

meant to replace callout research The results are intended to show opinions of participants on the the Internet only. RateTheMusrc is a registered 

trademark of RateTheMusrc corn The RIM system. is available for local radio stations by aarsp 818- 377 -5300. RatelheANUk.com data is 

provided by Mediabase Research, a division of Premiere Radio Networks. 

New &Active 
NELLY FURTADO Try (DreamWorks/Interscopel 

Total Plays: 255, Total Stations: 38. Adds: 6 

MICHELLE BRANCH 'Til I Get Over You /Maverick/Warner Bros.) 

Total Plays: 214, Total Stations: 15, Adds: 0 

LOS LONELY BOYS Heaven (Odfpic) 

Total Plays: 166, Total Stations: 11, Adds: 2 

GAVIN DEGRAW I Don't Want To Be (J) 

Total Plays: 163, Total Stations: 19, Adds: 2 

SWITCHFOOT Meant To Live (Redlnk /Columbia) 

Total Plays: 129, Total Stations: 11, Adds: 1 

BLONDIE Good Boys (Sanctuary/SRG) 

Total Plays: 123, Total Stations: 17, Adds: 3 

HOWIE DAY She Says (Epic) 

Total Plays. 117, Total Stations: 15, Adds: 2 

LIVE WI SHELBY LYNNE Run Away (Radioactive /Geffen) 

Total Plays: 115, Total Stations: 22, Adds 22 

DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 

Total Plays: 114, Total Stations: 14, Adds: 3 

STEADMAN Wave Goodbye /E /ektra EEG) 

Total Plays. 103, Total Stations: 11, Adds: 0 

Songs ranked by total plays 

Indicator 
Most Added' 

NEIIY FURTADO Try )oreamWorkslnterscopei 
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*Monitored Reporters 
109 Total Reporters 

98 Total Monitored 

11 Total Indicator 

Did Not Report Playllet Frozen (2): 

KRUZISanta Barbera, CA 
WNKVEImka, NY 
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CAROL ARCHER 
earchenVradleandrecords.com 

Why I Love 
Smooth Jazz 
Artists and industry executives discuss 
their passion for music 

mooth jazz partisans use striking language to de- 
scribe the music. Such adjectives as compelling, coo!, 
sexy, sultry and sophisticated abound. They talk about 
deep grooves and the quality of soloing heard on CDs 
and, especially, in live performances. This week a num- 
ber of artists and industry pros weigh in on just why 
they love smooth jazz. 

Jeff Lorber 

Keyboardist & Producer 

Hetbie Hancock. Weath- 

er Repo rtChickComa and 

Miles Davis all made 
groundbreaking, exciting 
and inspired musk in the 

îtb+ and Wis.! loved listen- 

ing to them and wanted to 

make musk that was that 

creative and interesting. 
Smooth jan has mellowed 
a lot since thrrewly fusion 

days, but Mon are still kits 
of musicians who are trying to push the 

envelope to make funky, compelling 
!cords. 

One of the things that attracted me 

to the format was the great sense of 
community that existed among the 

artists, musicians, record- 
label folks, radio program- 
mers and everybody in- 
volved. It's also a format 
that is totally about the 
music. It was a time when 
a lot of adults seemed 
somewhat disenfranchised 
by the rock, pop and rap 
music of the day. A lot of 
Mom started listening to ei- 
ther contemporary country 

or smooth jan. 
So here we are in 2001, with the 

music still going strong. It's been a 

great ride. The music continues to 
evolve, with the audience, artists and 
industry as passionate as ever. 

pr Mlw 
All That Jazz 

I love smooth jazz because I love 
grooving fern the neck up as well as 

from the neck down. Smooth jazz is 

more central, challenging and inter- 
esting to me than many other Germ 
of musical artistry and repertoire. 
New artists have kept us passionate 

about smooth jan. In particular, our 
efforts to break new acts and take 
Hem to the masses are exciting. We 

feel that new artists have kept, and 
will continue to keep. the format fresh. 

Audi Howard 

President, Peak Records 

I got involved with smooth jazz in 
1985, although it wasn't called smooth 

jazz then. I had a client 
who brought me to the 
concert of a friend. The 
friend had a group called 

The Rippingt rw and was 

looking for management. 

I saw them and was 
hooked. Seventeen al- 
bums later, and with our 
own smooth jazz label, 

Russ Freeman and I are 

still together. 

I love the music and the people. I've 

Jeff Lorber 

"There are still lots 

of musicians who are 

trying to push the 

envelope to make 

funky, compelling 

records." 

Jeff Lather 

Those pioneers combined the influ- 
axesanurd Mom -reek. Latin, funk, 
studio techniques, new synthsizers 
and instruments - with their mastery 

of the jan vocabulary to make some- 

thing new and fresh. The best of 
smooth jan today does the same. 

:MN 

Chapman Management 
I got involved with smooth jazz 

(known back then as contemporary 
jazz and new adult contemporary) in 
the late '80s, when I managed Skipper 
Wise's band Windows. Shortly Men 
after I began working with Peter 
White, when he released his first al- 
bum, in 1990 

SMOOTH JAZZ, 

managed and worked with many dif- 
ferent acts in this format. Smooth jazz 
is in my heart. 

Ma MN 
Trumpeter 

Artists like George Benson, David 
Sanborn, Stanley Turrentine and 
Grover Washington Jr. are some of the 

reasons I first loved this musk. I have 
been blessed with the opportunity to 
make my own musical contribution to 
smooth jazz over the past decade. I 

have performed at the Kodak Theatre 
with Dave Koz, the Chicago Theater 
with George Benson, the Concord Pa- 

vilion with Kirk Whalum and Nor- 
man Brown and the Newport-and 
Playboy jazz tests with Bonet' James, 

all thanks to smooth jazz. How can I 

not love this music and the people 
making it? 1 am living out my dream. 

"The artists 

themselves, with 

their compositions 

and perf ormances, 

have kept me 

passionate about 

smooth Jan." 
Art Good 

Ad FAN 

Founder & Host, JazzTrax 
In 1982, when I went to create Lites 

Out San Diego on KIFM, 1 had one 
weekend to Figure out what contem- 
porary jazz was. As I went through all 
the albums labels had sent me 

though my soft rock years 

and began hearing the me- 

Iodic instrumentation of Lae 

Ritenour, Sanborn, Steve 
Carlton, Grover and others, 
I fell instantly for what was 

to become smooth jazz. 

I've always worried that 
as the dollars flowing into 
smooth jazz, primarily from 
CD sales, have gone into the 
tank and as the audience de- 

mographic has aged, this would all go 

Andi H oward 

March 5, 2004 Rot 69 

DOLPHIN KISSES! During a recent lee broadcast from lrfapa Memo. 
KJCO.Denver morning personably Kenny Noble Cones. PD Mike Fischer and 

engineer Scott Hall swam with captive dolphins As you can see from this photo 

of Codes, it was love at hest sight 

away, but it hasn't I'm now 
thinking that instrumental- 
ists always seem to make 
money from other direc- 
tions, and they have ton 
much in them not to have 
an outlet in smooth jazz. 
They'd lave to make more 

money off it, but they'd also 

hate it if there were no- 
Where to continue putting 
their gifts for melody and stylization 
Thus, the artists t emseives, with their 
composition; and performances, hay 

kept me passionate about smooth j 
With Ja=Tmx, I've been fortunate 

for ready 20 years to have a syndicat 
ed show that showcases the absolute 
brand -now songs and CDs and debu 
artists. I dorm t have to wait. I don' 
have to test. I don't have to answer 
anyone. Each week, all year, eve 

year, I have the artist with that week' 
brand -nor CD, and we debut it, etsu 

ally right from their studio, where 
they created it. 

And then, thanks to the success of 
Me 18-year-old Catalina Island Jazz - 

Trax Festival, I also often get to 

be the first to present a brand - 
new artist liveonstage. We wen 
the first to call Acoustic Akhe- 
my and invite them over from 
London, in 1987. l'raful was 
playing nightly on the island 
last October, as "Sigh" reached 

No. I. Jesse Cook's very first 
US. appearance was in our ca- 

sino on Catalina. Mitdi Abair 
first took our JazzTrax Festival 

stage in 1995. 

Paul Taylor 

Saxophonist 
I love the fact that entry, molests 

have a format for their mcdodxs and 
grooves. What keeps me passionate 
bout it isjhe continuing desire and 
pprtunity to express my eiond and 

musical ideas on each recording and 
M each live show. 

A rl Good 

nr 

e 

M 

to 
every 

S 

with original songs and a 

gorgeous cower version of 
Stevie Wonder's "Rocket 
love" Maybe it was work- 
ing with Tuck de Patti as 

their manager when the 
tint album was released. 

There wasn't a genre 
called smooth jazz then. 

We had "Quiet Stonn" ra- 
dio on some stations and 

a rapidly growing consumcr base that 
knew they loved the music. What we 
heard was fresh and captivating - the 

musicians trying something new, the 
audiences energetic in their response. 

When I her music today that is inno- 
vative, expands the format, takes 
chances and expresses powerful emo- 
tions, I feel the same excitement all 
over again. 

NW NMI* 
Partner, East/West Media 

I had the tremendous geed fortune 
of being involved with Larry Rosen 

and Dave Grusin and GRP Records in 
its very early stages and up until the 

Paul Taylor 

a 

Al Ems 

A Train Management 
Maybe what got me into smooth 

jazz was being in the studio with Rod- 

ney Franklin when he recorded his 
breakout hit, "The Groove," or the first 
time I heard a George Howard demo 

Sheryl Feuerstein 

ale of the label. It was a very exciting 
time, and I knew I was part of some- 

thing extraordinary. The genre was 
new, the radio format was beginning, 
and the technology of the entire re- 

cording industry was changing to dig- 
ital and the compact disc. 

Throughout the years I represent- 
ed many of the artists, as well as the 
labels corporate rate publicity and event, 
and it was an extremely exciting time. 
Working with GRP proved to be the 

turning point in the dinrtion of the 

music I represented, and I have been 

actively involved ever since. It has 

been and continues to be a privilege 
to be associated with that caliber of 
artists and music and the people be- 

hind the scenes. 
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7o i _SMOOTH JAZZ TOP30, 
vie e March 5, 2004 

wui r E ARM TrrLE LABEL(S 

2 0 KIM WATERS The Ride (Shanachiel 

1 0 CHRIS BOTTI Indian Summer (Columbia) 

3 3 NICK COLIONNE High Flyin' (3 Keys Music) 

4 4 JAllMASTERS Puerto Banus /Trippin 'N' Rhythm) 

5 0 RICHARD ELLIOT Sly (GRP /VMGI 

6 0 STEVE COLE Everyday (Warner Bros.) 

8 0 PETER WHITE Talkin' Bout Love (Columbia) 

7 0 HIL ST. SOUL For The Love Of You (Shanachie) 

9 9 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

15 PAUL BROWN 2417 /GRP /VMGI 

14 m BASS X Vonni (Liquid 81 

10 12 PRAFUL Sigh (Rendezvous/N Coded) 

12 13 SEAL Touch (Warner Bros.) 

16 FUGE GROOVE Livtn' Large (Naradal 

18 ® PAUL TAYLOR Steppin' Out (Peek) 

13 16 DAVID BENOIT Watermelon Man /GRP /VMG) 

17 17 RICHARD SMITH Sing A Song (A440) 

20 O NORAH JONES Sunrise (Blue Note/FMC) 

28 0 MIND/ ABAIR Save The last Dance (GRP /VMG) 

24 ' JEFF GOLUB Pass It On (GRP /VMGI 

23 e NAJEE Eye 2 Eye IN- Coded) 

25 e DAVID SANBORN Isn't She Lovely /GRP /VMGI 

29 ® MARC ANTOINE Mediterraneo (Rendezvous) 

e DAVE KOZ All I See Is You (Capitol) 

21 25 KIRK WHALUM Do You Feel Me (Warner Bros.) 

21 BRIAN BROMBERG Bobblehead (44401 

22 21 DOWN TO THE BONE Cellar Funk (Naradal 

30 a) SPECIAL EFX Ladies Man (Shanachiel 

- e ERIC MARIENTHAL Sweet Talk (Peak) 

0 DAN SIEGEL fIBONEY JAMES In Your Eyes (Native Language) 

(oreut> 

ID.brt.> 

TOTAL ..'- TOTAL WEEKS ON TOTALSTAMM! 
PLAYS PLAYS AUDIENCE CHART ADDS 

892 + 32 109491 15 4110 

875 6 99293 23 4010 

793 41 19537 21 3610 

760 71 81662 28 3610 

731 +71 95281 13 3910 

608 +57 71128 20 3610 

544 +49 65956 7 4110 

522 +26 41894 7 3711 

451 -14 41570 17 3611 

430 +68 62152 6 3513 

398 +20 38381 16 3310 

398 .53 35791 32 2910 

385 -17 26109 19 2711 

374 +38 40898 4 3512 

357 +48 48258 5 2911 

330 -57 54314 19 2410 

305 -8 27024 12 2812 

280 +43 12802 5 2212 

233 +79 30333 2 2613 

220 +13 17882 4 2111 

214 +3 21694 10 2110 

210 +18 19286 3 2012 

202 +61 25967 2 3015 

200 +123 28413 1 29110 

186 -34 20491 16 1610 

172 +17 9033 4 1510 

162 -58 9115 13 1510 

129 +13 10470 2 1110 

126 +18 9302 2 1412 

120 +24 5465 1 1311 

41 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 2122 -228. Bullets appear on songs gaining plays or rematntng flat from previous week. 

Il two songs are tied In total plays. the song with the larger increase in plays Is placed first. Songs below No 15 are moved to recurrent after 20 weeks on the chart. 

Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations 
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 1001. Each daypart on each stations assigned an AOH number. 

Average Quarter Hour Persons used herein with permission from the Arbrtron Company (© 2004. The Arbnron Company). © 2004. R&R. Inc 

New &Active 
RICK BRAUN Daddy 0 (Warner Bros.) UlM HUGHES Wherever You Are 0:14401 

Total Plays: 113, Total Stations: 16 Adds: 3 TMdPlays: 68, Total Stations: 7, Adds: 0 

BRIAN CULBERTSON IINORMAN BROWN Come On Up (Warner Bros.) PETE BELASCO Deeper (Compendia) 

Total Plays: 95, Total Stations: 11, Adds: 7 Total Plays: 58, Total Stations: 5, Adds 2 

BRAXTOM BROTHERS When You Touch Me (Peak) MICHAEL MCDONALD Amt Nothing Like The Real Thing (Motown) 

Total Plays: 81, Total Stations: 10, Adds: 0 Total Plays: 50. Total Stations: 5, Adds: 1 

BEYONCE' IILUTNER VANDROSS The Closer I Get To Youi4CNwiti JEFF LORBER Under Wraps (Nasal) 

Total Plays: 72, Total Stations: 7, Adds: 2 Total Plays: 47, Total Stations: 4. AE 0 

WILL DOWNING A lion Ways (GRP/VMGI GRADY NICHOLS AM ON tltla,41 118LMJ 

Total Plays: 71, Total Stations: 6. Adds: O 
Total Plays: 44, Total Mod= 8. Mk 1 

bap mid W twat plan 

Most Added` 
www. rrindicattor. com 
ARTIST 

.. 
. ADM 

JOYCE COOLING Expression INarada) 11 

DAVE KOZ All I See Is You (Capitol) 11 

8. CULBERTSON fPN. BROWN Come On Up (Wenter&es.l 7 

MARC ANTOINE Mediterrareo (Rendezvous) 

KEN NAVARRO In The Sky Today iShanachiel 4 

PAUL BROWN 24'7 IGRP/VMG1 3 

MINDI ABAIR Save The Last Dance (GRP/VMGI 3 

RICK BRAUN Daddy 0 (Warner Bros) 3 

SIMPLY RED You Make Me feel Brand New lssrplpedca111Et1Ml3 

Most 
Increased Plays 
ARTIST ' -AEc- 

TOTAL 
PLAY 

INCREASE 

DAVE KOZ AI I See Is You (Capitol) .123 

MINDI ABAIR Save The Last Dance ICRP/VMG) +71 

RICHARD EUIOT Sly (GRP/YMG) +71 

PAUL BROWN 2417 IGRPMNG) .61 

MARC ANTOINE *Menem (Rendezvous) +61 

STEVE COLE Everyday ()tamer Bros.) .57 

PETER WHITE Takli Bout love (Coimbra] .4, 
PAUL TAYLOR Stepan Out Peak: +41 

RICK BRAUN Daddy .° ()tamer Bras. +4$ 

B. CULBERTSON UN. BROWN Corne On Up Warner Bros.) +47 

Most 
Played Recurrents 

ARTIST 

TOTAL 

PLAYS 

DARYL HALL She s Gone (Rhythm B Groove'Alrtid 8) 308 

DAVE KOZ Honey Dipped (Capitol) 272 

JIMMY SOMMERS Take My Heart... rGemniLgher Octave) 254 

RONNY JORDAN At Last Ill Coded) 240 

PAMELA WILLIAMS Afterglow (ShanachNe) 227 

KENNY G. Malibu Dreams Axial 203 

SIMPLY RED Sunrise I.vmplyredco iRed Ink) 198 

LEE RITENOUR Inner City (Noes /GRP /VMGI 187 

PAUL JACKSON. JR. Its A Shame (Blue Note) 165 

MARC ANTOINE Funky Picante (Rendezvous) 156 

MINDI ABAIR Flo (GRPNAIG) 147 

CANDY DULFER Finsbury Park, Cate 67 (Eagle Rock 130 

CHUCK IOE8 eBop (Shanachrel 113 

RICK BRAUN Green Tomatoes (Warner Bros.) 105 

LUTHER VANDROSS Dance With My Father (J) 103 

GREGG KARUKAS Riverside Onve IN Coded) 85 

Detailed station playlists for all R&R 

reporters are available on the web at 
www.radioandrecords.com. 
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CYNDEE MAXWELL ROCK March 5, 2004 RAR 71 

anaeseeN4 red/eaneireeordecorn 

Rock's Fall '03 Ratings 
We're glad it's over 

Last week we presented the fall 2003 ratings for the Active Rock 
side of the format; this time it's Rock's turn. You may wish to refer to 
last week's column for the 12+ highlights for both Active and Rock 
stations, which highlighted many of the bright spots for the format 
as a whole. Although the reality of terrible overall ratings for the 
format remain, many individual outlets continue to produce great 
radio on a daily basis, and their numbers reflect that. 

Table One is Interep's format share trend 
analysis of the past five books in Arbitron s 

92 continuously measured markets. The for- 
mal definitions differ from what you find in 
R&R. Specifically, the "New Rock" category 
is a combination of stations that Inierep calls 
"New Rock" and "Adult Alternative." The sta- 
tions likely include Active Rock, Alternative 
and Triple A. For the broadest possible view, 
it would be best to include the entire Rock 
genre - mainstream Rock (or AOR), Active 
Rock, Alternative and Triple A - under one 
umbrella, with individual breakouts also 
available. 

If we did this with the two categories of New 
Rock and AOR, we could see that in the fall of 
2002, the genre's format share was 9.0. Compare 
that to fall of 2003, when it was 81, and the trend 
still holds that the format's share has slipped 
horn one year ago. However, it would be inter- 

esting to know if the Rock niches were all down 
or if one was performing better than the others. 

A Format Divided 
When it comes to how Rock and Active Rock 

stations ranked within their respective markets 
in fall 2003, each side of the format looked to be 

hitting its target. There was a higher percentage 
of Active Rock stations ranking No.1 nt men 18- 

34 (53 %) than Rock outlet (44 %), and more 
Rockers ranked No. 1 in men 25-54 (35 %) than 
Active Rockers (20%). 

The interesting news, however, is that main- 
stream Rock stations fared much trotter in the 
younger demo than the upper demo. When you 
consider that so many mainstream Rockers have 

opted to play Active Rock recurrent titles that have 

been tested and appnwed, its really no wonder. 

Tabk' Two shows how the two sides of the for- 
mat stacked up in hmlm of their market rankings. 

TABLE 1 

Interep's Format Share Trends 
Format Fall '02 Winter '03 Spring 03 Summer '03 Fall '' 

News/Talk/Sports 16.4 16.7 16.9 16.2 16.6 
Spanish 11.1 10.9 11.0 10.9 11.5 
CHR 9.4 9.0 9.2 9.1 11.1 
Urban 12.8 12.9 12.8 13.1 t0.6 
Adult Contemporary 10.2 9.9 9.7 9.5 10.0 
Country 7.8 8.3 8.2 8.5 8.3 
Classic Rock 6.0 6.0 62 6.2 5.8 
Oldies 4.8 4.8 4.8 4.9 4.9 
New Rock 5.0 5.0 4.9 4.9 4.7 
/OR 4.0 3.7 3.6 3.7 3.5 
Hot AC 2.7 3.0 3.0 3.2 3.1 
Smooth Jazz 3.0 2.8 3.0 3.0 3.1 
Adult Standards 2.0 1.9 1.9 2.0 1.9 
Classical 1.5 1.4 1.4 1.3 1.4 
Black Gospel 1.1 1.3 1.3 1.3 1.2 
Contemporary Chnskan 0.7 0.8 0.8 0.8 0.9 
Religious 0.7 0.8 0.7 0.6 0.5 
Ethnic 0.4 0.4 0.4 0.3 0.3 
Cnkaren s 0.1 0.1 0.1 0.1 0.1 
Easy Listening 0.1 0.0 0.1 0.1 0.1 
Chnshan Country 0.1 0.1 0.0 0.1 0.1 

Excludes embedded metros. A/Oam AOH Arsons 12+. Mon.-Sun., Sam-midnight. 

TABLE 2 

Demo Percentage Trends 

Active Rock 
Men 18-34 

No 1 53% 

No. 2 23% 

No.3 13% 

Men 2554 
No. 1 20% 

No.2 19% 

No.3 13% 

Rock 
Men 18 -34 

No 1 44% 
No.2 19% 

No.3 8% 
Men 25-54 

No.1 35% 
No 2 21% 
No. 3 10% 

Rock 
Market 

No. Cals/Cify 
M18.14A01/ 
Snare (Rank) 

112bá4AGM 
Sraeep2srt) 

6 WMMR/Philadelphia 5.0 (7) 52 (5) 

11 WKLS/Atlanta 7.2 (4) 5.4 (3) 

15 KDKB/Phoenix 4.7 (6) 5.8 (4) t 

25 WMMS/Cleveland 12.2 (2) 6.4 (5) 

26 WEBWCincinnati 16.1 0 10.3(2) 
27 KRXO/sacramento 10.7 6.0(4) 
28 KCAL/Riverside 5.6(5)t 3.6(6)t 
30 KSJO/San Jose 6.4(2) 4.7(4)t 
31 KSRX/San Antonio- 9.1 (4) 4.7 (8) 

32 KBER/Salt Lake City 9.4 01 7.8 (2) 
34 WHJY/Providence 13.40 11.10 
40 WXMM/Norfolk 1.6(15)1 2.3(16)t 
42 KLBJ/Austin 5.4(5)t 8.30 
46 WBBB/Raleigh 6.6(5) 6.3(5)t 
51 WBUF/BuHalo 9.9(4) 7.5(3) 
59 WBZT/Greenville. SC 2.8(11) 4.1(9)1 
62 KLPX/Tucson 7.3(4) 7.3(2)t 
65 KMOD/Tulsa 8.8 (2) 10.50 
70 WZZO/Allentown 23.60 17.80 
71 KZRR/Albuquerque 13.00 8.2(2) 
74 KEZO/Omaha 21.40 18.70 
78 KLAO/EI Paso 15.3(2) 12.10 
83 KOOJ/Baton Rouge 10.9(2)t 6.5(4) 
85 KKZR/Little Rock 3.8(9)5 2.6(11)t 
113 WDHA/Morristown. NJ 12.1 (2) 1120 
110 WROV/Roanoke. VA 11.0 (211 16.60 
114 WWFXMIorcester, MA 8.6(2) 5.3(5)t 
116 WHEB/Ponsmouth, NH 14.30 9.40 
124 WRRX/Pensacola. FL 4.5(4)1 5.0(6)1 
127 WRCO/Fayemeville. NC 9.1 (3) 6.515) 
129 WROK/Canton. OH 16.40 9.2 (2) 

132 KTUX/Shrevepon.LA 10.8(3) 9.3(41 
131 KIOC/Bsaumont. TX 26.30 19.3(2) 

134 KNCN/Corpus Christi, TX 20.30 14.80 
143 WWCTIPeoria,IL 3.6(5)1 3-8(1011 

152 WRVCMuntington, WV 7.71511 6.81611 

153 WXRX/Rocldord, IL 20.30 11.50 
162 KCL&Palm Springs, CA 15.3(2) 11.7(2) 
164 WRKT/Erfe, PA 10.9 (21t 13.3 (2) 

169 WOCMMsgersrown. MD 8.0(3)t 12.50 
168 WMZKfWausau, WI 13.6 (2) t 6.7 (4) t 

177 WKLC/Charleston. WV 17.101 12.0(2) 
170 KZOZISan Luis Obispo, CA 2.3(6)5 6.6(2)t 
175 KWHL/Anchorage. AK 11.9 (2) 1 7.1 (3) 

182 WRKR/Kalamazoo. MI 19.40 19.70 
183 WPXC/Cape Cod. MA 21.901 14.10 
188 KFZX/Odessa.TX 7.7(4) 14.80 
192 WKLT/Traverse City, MI 12.80 8.5(3)t 
194 KBRO/Waco.TX 18.4 (2) 10.7(2)t 
212 KZZEJMedfortl.OR 26.9 0 12.5¡2) 
213 WTOS/Bangor. ME 12.901 5.1(4)t 
214 WMTT/Elmira. NY a 5.0(3)1 6.9(3)1 
219 WKSM/Ft. Walton Beach. FL 17.101 17.20 
224 WWWV/Charlomesville, VA 13.001 2380 
231 WTAO/Marion. IL 23.50 42(7)1 
227 KRRX/Redding. CA 14.30 7.8(3)t 
237 WFBX/Panama City. FL 9.1 (4) 6.4(6)1 
238 WEGW/Wheeling. WV 45.00 30.40 
235 WKHY/Lafayette. IN 18.20 13.50 
236 WIHN/Bloomington. IL 10.31311 5.9(5)1 
241 WHBR/Parkersburg. WV 20.001 14.3(2)t 
261 KSEZ/Siour City, IA 42.10 20.00 
265 WHBZ/Sheboygan, WI 26.30 11.90t 
279 KDELJonasboro,AR 23.10 17.40 

'KSRX/San Antonio flipped from CHR/Rhythmic KSFM to Rock on Oct. 24. 2003 

O WXMM /Norfolk flipped from Country WCMS -FM to Rode on Nov. 30. 2003 

I WMTT changed call letters from WPHD in January 2004. 

Tres are noted with a t ® Arberon. May not be quoted or reproduced without prior 
wnmen permission from Arbdron. Data is Monday- Sunday. 6am- mrdnght from 
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ROCK TOP 30.. 
March 5, 2004 

teEEKE WEEK 

1 O 
2 0 
3 3 

4 0 
5 0 
7 0 
8 0 
10 0 
9 9 

13 Q 
12 m 
11 ® 
6 13 

14 0 
18 a 
16 16 

21 Q 
15 18 

17 19 

20 a 
'19 21 

23 ® 
22 23 

24 elPi 

28 ® 
25 0 
26 ® 
29 ED 

(oebut> a 
- e 

ARM TITLE LAMEMSI 
TOTAL 
PLAYS 

.r- 
PLAYS 

TOTAL 
AUDIENCE 

00 

MRS ON TOTAL STATIONS, 
CHART ADOS 

NICKELBACK Figured You Out (Roadrunner /IOJMG) 712 +7 42654 16 2510 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 570 + 1 32130 22 2110 

JET Are You Gonna Be My Girl /fkktra /fEGI 487 3 26159 24 2010 

INCUBUS Megalomaniac (Epic) 464 +34 26688 9 2010 

LINKIN PARK Numb (Warner Bros.) 382 + 19 28114 20 1810 

TANTRIC Hey Now (Maverick/Reprise) 331 + 12 14441 9 2110 

GODSMACK Re Align (Republic /Universal) 318 +14 14332 13 1610 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 309 +18 12215 11 1911 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 282 -15 13391 19 1510 

TESLA Caught In A Dream (Sanctuary/SRG) 281 +41 12340 6 1811 

STAIND So Far Away (fAz/fkktra/EEG) 272 +24 18620 35 2010 

3 DOORS DOWN Away From The Sun (Republic/Universal) 264 +8 12758 6 1711 

PUDDLE OF MUDD Away From Me (Geffen) 256 -80 10172 19 1710 

FUEL Million Miles (Epic/ 237 0 10444 7 1911 

KID ROCK Jackson, Mississippi (Top Dog/Atlantic) 233 +28 9101 4 1712 

SHINEDOWN 45 (Atlantic) 217 -7 7438 11 1711 

PUDDLE OF MUDD Heel Over Head (Geffen) 211 +57 12864 3 1912 

OFFSPRING Hit That (Columbia) 210 -26 11236 15 1110 

STAIND How About You (fh /Ekktra/EEG) 208 -13 7936 14 1610 

JET Cold Hard Bitch (Ekktra/EfG) 195 +18 15925 4 1712 

LIMP BIZKIT Behind Blue Eyes (fkp/ /nterscope/ 152 -26 6985 9 1010 

TRAPT Echo (Warner Bros.) 150 +30 5557 5 1210 

A PERFECT CIRCLE The Outsider (Virgin) 141 -4 3782 7 1210 

LINKIN PARK Lying From You /Warner Bros.) 110 +12 5995 2 812 

LO PRO Sunday (Geffen) 109 +24 3346 2 11)1 

HOOBASTANK The Reason (Island /1R MG) 106 +16 2821 3 1111 

DAMAGEPLAN Save Me (fkktra/EEG) 103 +15 2243 3 910 

SEVENDUST Broken Down (TVT) 83 +8 1728 4 1011 

DROWNING POOL Step Up (Wind -up) 82 +33 1832 1 610 

FINGER ELEVEN One Thing (Wind -cp) BO +11 5750 3 710 

26 Rock reporters. Monitored airplay data supplied by Mediabase Research a division of Premiere Radio Networks Songs ranked by totalplays for the airplay 
week of 2/22 -228. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger 
increase in plays is placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the 
songs with the greatest week -to -week increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each 
daypart on each station is assigned an AQH number Average Quarter Hour Persons used herein with permission from the Arbitron Company (0 2004. The 
Arbitron Company) CO 2004. R &R Inc 

New &Active 
P.O.D. Change The World (Atlantic) 
Total Plays: 78, Total Stations: 11, Adds: 0 

DROPBOX Wishbone (Re Align/Universal) 
Total Plays 70, Total Stations: 7, Adds. 0 

LOSTPROPHETS Last Tram, Home (Columbia) 

Total Plays: 60, Total Stations: 6, Adds 1 

SOIL Redefine ill 
Total Plays: 53, Total Stations: 5, Adds. 0 

EDGEWATER Eyes Wired Shut (Windup/ 
Total Plays: 38. Total Stations 3, Adds 0 

Reporters 
KZRR.Albuquerque NM' KIOGBeaumoNK. TX' 

1/620/Passfaw,1111 

r 

ILW rapluale.M 
. U 

MONO a.a 

MiARBMIA TX' rr rrla 
WOMAN 
tant arm 

rIMOlNE1EBRIqP.I,A 
rlaaaa rara 

1 aY.a MO aa 
MOM 
wr 

WN1F s. NY' 
w arfa sor 

wrra WROKCaiMon. OH 
raaMa 

Waft. 

WPXCNCape Cod. MA L 

Va. 

WIL CICBnUMEa. WY 

41iara 
.Ma 

STATIC.X So (Warner Bros.) 

Total Plays: 36, Total Stations: 6, Adds: 0 

OFFSPRING (Can't Get My) Head Around You (Columbia) 

Total Plays: 35, Total Stations: 4, Adds: 2 

APARTMENT 26 Give Me More (Atlantic) 
Total Plays: 32, Total Stations. 3, Adds: 0 

AUDIOSLAVE What You Are Unterscope /Epic/ 
Total Plays: 27, Total Stations. 6. Adds: 4 

DEFAULT Throw It AI Away /TI/T/ 
Total Plays: 26, Total Stations: 3. Adds: 2 

Songs ranked by total plays 

WEBNrGncirlriati. OH' 
aR .... a V.r 

WMNISrCkveland OH' ar 

K1K;Ns Mkt TX* Mr 
MOW rawe 

KIAAiB taaea. TX' M raaa 
WNW Oman 

WMTTYa. NY 

aafMaW 

.115P0"..4" 
Mt Maim aaaa 

WRKRA(Namatoo. MI 

WOHAVAorrislown. Ill' na.. 

ILFDf/01E81e. TX frrrr 
.Rfaar 

KCLAIMm Springs. CA 

MOMWO 
riMOnr 

Al 
. ira.. 

wIKOLA'e.lwda. It* rar rams. 
, .wao .oae 

WWCTAtiEEb, l waMOr aaaar. 

WMMRPhlladelphia. PA' 

KDKB Pboenn. AZ' 

WHEN Portsmouth. NH' 

WILnAti.weaee. Rr 
NO 
WI 

'Wawa 

Ora 

WKMNIIWpb. NC' arr 
W 

POWERED 

NEDIABASE 

Most Added 
www.rradds.com 
ARrMT TITLE LABE4SA A00{ 

AUDIOSLAVE What You Are Omerscope fpin 4 

GODSMACK Running Blind Republic Universal) 3 

LYNYRD SKYNYRD Dead Man Walkin' iSanctuary/SRGì 3 

Most 
Increased Plays 

TOTAL 
PUY 

INCREASE 

PUDDLE OF MUDD Heel Over Head (Geffen) +57 

TESLA Caught In A Dream /Sanctuary/SRGI +41 

INCUBUS Megalomaniac (Epic) +34 

DROWNING POOL Step Up (Wind up) +33 

TRAPT Echo *airier tiros .I +30 

KID ROCK Jackson. Mississippi (Top Doq/Atlantk) +21 

AUDIOSLAVE What You Are (lnterscop lfpirl +26 

STAIND So Far Away rFlyífkktra/EEG) +24 

LINKIN PARK Somewhere I Belong /Warner Bros.) +24 

LO PRO Sunday (Geffen) +24 

Most 
Played Recurrents 
ARTIST 

- ..- 
TOTAL 
PLAYS 

AUDIOSLAVE Show Me How To Live /lnterscooe -Epal 206 

TRAPT 7lndstrong IWamer Bros .I 203 

WHITE STRIPES Seven Nation Army (Thad Man'V21 190 

TRAPT Still frame (Warner Bros .I 183 

BLACK LABEL SOCIETY Stillborn (Sprt(re) 155 

A PERFECT CIRCLE Weak And Powerless (Vryurl 155 

GODSMACK Serenity IRepubk/Unrversall 154 

AUDIOSLAVE Like A Stone (lnterscope/Eprcl 135 

LINKIN PARK Faint (Warner &os.) 133 

3 DOORS DOWN When I'm Gone (Republic/Universal) 130 

Detailed station playlists tor all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

wla'KI.ALAridIY.G aaau 

WROVrHoarrake. VA' Rr.w 
iw 

i.wOcf.r.. 
fa 

WXRXNRedIMsr. K. Marrar 
Sor So la 

MOM 

1213COISaaamsoM. CA' 
as 41. nanal 

WI lanai 
I wMO 

WOMPOW 
!MOW. 

KBEFVSalt Lake City. UT' a r-. 
., 

Jose. CA' WET Traverse Coy. MI Rais.. ras h. 

KZOLSan Lui Obispo CA 

KMLShreveport.LA' 
w a... M 

KMOO Tulsa. OK' . ti afa 
e J.a.a 
f faMOM 

'Monitored Reporters POWERED 

38 Total Reporters 

26 Total Monitored 

12 Total Indicator 

IIE01:181SE 

Note: WMMS/Cleveland. OH moves 
from Active Rock To Rock Panel. 
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Er ACTIVE ROCK TOP 50, 
s March 3, 2004 

u 
wE IPIBr ̂ F .A(ES 

I 1 NICKELBACK Figured You Out (Roadrunner/BANG) 

3 0 INCUBUS Megalomaniac fps') 

4 0 GODSMACK Re-Align (RepuhirlUmersa9 

2 4 LINKIN PARK Runt (WarnerBros.l 

6 5 THREE DAYS GRACE II Hatt Everything About You (Jive) 

5 6 AUDIOSLAVE I Am The Highway (InterscopeJExc) 

9 0 A PERFECT CIRCLE The Outsider (Virgin( 

8 8 STAIND How About You lapitlektra/EfG/ 

11 Q SHINEDOWN 45 AMMO 

7 10 OFFSPRING Hit That (Cambial 

10 TANTRIC Hey Now (Maverick/Reprise) 

14 12 TRAPT Echo(WanKVBros.) 

15 ® LOSTPROPHETS Last Train Home (Cdumáal 

13 14 JET Are You Gonna Be My Girl (Bekaa/EEG) 

12 15 PUDDLE OF MUDD Away From Me (Geffen( 

20 O PUDDLE OF MUDD Heel Over Head (Geffen) 

16 17 TRAPT StilFrame (Warner Bros.) 

18 0 DAMAGEPLAN Save Me /flektra/EEGI 

19 0 FUEL Million Miles /Epic( 

23 e JET Cold Hard Bitch (fk+ttra/fEGI 

17 2I LIMP BI2KIT Behind Blue Eyes (F /Intersccpe/ 

25 ® LINKIN PARK Lying From You (Warne/Bras.) 

22 ® SEVENDUST Broken Down (TVTI 

21 24 KORNY.AII Want ASingle( /mortadEpìcl 

24 ® LO PRO Sunday (Geffen) 

26 KID ROCK Jackson, Mississippi (TopDog/Atlantic) 

30 ® HOOBASTANK The Reason (island/ /RJMGl 

32 DROWNING POOL Step Up (Wind-up 

27 29 3D00RS DOWN Away From The Sun /Repude /mversall 

28 30 DARKNESS I Believe InA Thing Ceded love (Must...Destroy /Atlantic, 

29 31 P.O.D. Change The World (Atlantic) 

31 ® CROSSFADE Cold (Cambial 

33 ® ILL NINO This Tone's For Real (Roadrunner /IDJMGI 

35 CD APARTMENT 26 Give Me More Atlantic( 

37 ® DROPBOX Wishbone (ReAhrIllakersal( 

36 © THOUSANDFOOTKRUTCH Rawkfut (Tooth &Nail /EMC( 

43 ® SOIL Redefine /J) 

41 TESLA Caught In A Dream (Sanctuary/SRC( 

45 ) STATIC-X So (WareBros.J 

39 0 BLINDSIDE All Of Us Iflektra/EEGI 

40 CD MUSHROOMHEAD Crazy ((lavers,* 

38 42 HOOBASTANK Out Of Contrd (lsIanr(/IDJMGI 

(brew e OFFSPRING (Cant Get My) Head Around You (Columbia) 

(Pair, STORY OF THE YEAR UnnlThe Day I Die (Maverick'Reprise7 

42 45 KORN Right Now )Epic( 

50 0 EDGEWATER Eyes Wired Shut (Wrd-up) 

46 JOSH TODD Shine (Todd EntertainmentrXSREGORDS) 

49 0 BURDEN BROTHERS Beautiful Night (Kirtland/Trauma( 

48 0 EVERLAST White Trash Beautiful (Isla vl/IDJMG) 

34 50 SMILE EMPTY SOUL Nowhere Kids (Laval 

73 
Powouom 
MEDIADASE 

TOTAL 
RAYS >.AYS 

mm 
AuoeeCE 

x 

A«KSON 
clon, 

mnu SWING 
AXDs Most Added" 

2045 64 102930 16 6110 www.rradds.com 
1175 52 71686 9 6210 

unirsi'.CCE LABELS, ADOS 

1683 - 29 18030 15 6240 
AUDIOSLAVE «bat You Are Umerscope /Eptel 21 

1553 196 75227 22 6110 OFFSPRING ICan't Get Myl Head Around You (Columbia) 11 

1476 -40 65898 39 5510 GODSMACK Running Blind (Republc /Unirersall 11 

1454 189 70285 23- 5810 
PREITNING Faded Lore (VI) 1 

1300 44 51481 13 6311 
DROWNING POOL Step Up (Wind up) 

SOIL Redefine (JI 

7 

7 

1231 -65 45526 16 5610 LINKIN PARK Lying From You (Warner Bros) 5 

1175 +92 49029 19 53/2 

1105 d77 50131 16 55/1 

1094 +7 40190 10 5610 

1023 4 34495 7 5511 

987 +81 28957 11 5810 

943 .95 42894 25 4610 

941 125 44229 19 4910 

931 .168 34117 4 5772 

890 -7 48338 36 52/1 

880 - 36 30792 8 6111 

842 8 24123 10 5110 Most 
819 -130 39699 9 5614 Increased Plays 
186 101 36171 19 4010 ti 
751 .132 26143 5 5215 

740 +34 22273 8 52I0 DROWNING POOL Step Up And up) +212 

726 2 25225 9 5110 
PUDDLE OF MUDO Heel Over Head (Geffen) +IN 
LINKIN PARK Lying From You (Wainer Beni .132 

683 34 17375 9 5011 JET Cold Hard Bitch Deere/EEG) 111 
618 +66 21366 6 5014 OFFSPRING (Can't Gel My) Head Around You (Columbia) +121 

622 .112 19455 4 3814 
HOOBASTANK The Reason Ilsland /IDJMGI .112 

620 +202 22785 4 5317 
STATIC-I( So (Warner Bros .l +98 

SHINEDOWN 45 /Atlantic! +112 

565 -20 11029 7 3410 STORY Of THE YEAR UM The Day I D. fMarerKWReprsel +91 

529 -23 13711 14 3810 

496 36 12499 5 4512 

481 +56 12191 5 4372 

396 +25 9607 6 3311 

343 16 6252 7 3010 

332 + 13 7913 6 3110 

330 -11 7935 5 32/1 

301 +86 9391 3 3511 

266 +40 16862 4 1811 

263 .96 5866 2 3112 Most 
263 +8 4600 6 274 Played Recurrents 
235 +5 5442 3 2211 

ioEu 
227 -53 9853 19 2110 PLATS 

203 +120 8369 1 33111 LINKIN PARK Faint (Warner Bros 671 

199 +91 3521 1 174 
STAIND So Far Away (fhp'Elekna [ES 6211 

TRAPT Headstrong (Wainer Bros., 564 
191 -32 10355 20 2110 

DISTURBED Liberate IRepersel 546 

179 +35 3488 2 2111 CHEVELLE Send The Pain Below 'Epic) 536 

179 +13 2206 3 1840 AUDIOSLAVE Show Me How To Lire llntersrope (prr 499 

169 +19 6032 2 2072 
SE ETHER Gasoline (Wind up 450 

SEETHER Fine Again And up) 445 
158 +6 4423 2 1611 

AUDIOSLAVE like A Stone (lnlersrape /Epli 421 

158 -172 3978 16 2340 WHITE STRIPES Seven Nation Army (Thad Mamv2- 422 

63 Active Rock reporters Monitored airplay data supplied by Medlabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the arplay week 
of 2/22 -2/28. Bullets appear on songs gaining plays or remaining Oat from previous week If two songs are tied in total plays, the song wnh the larger increase in plays es 

placed first Songs below No 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R &R by each reporting 
station Songs unreported as adds do not count toward overall total stations playing a song Taal Audience equals Average Quarter Hour Persons times number of plays 

'times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission horn the Arbdron Company 1/) 2004. 
The Artdron Company' (C 2004. R &R. Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

OWN YO(-/R EVENTS 

1400. 2314074 

ff no one can see your signs, do they know who staged the event? Make sure you claim 
ownership at all your events with cost- effective, disposable plastic banners. 

-We print your logo using up to four spot colors - Packaged on a roll and easy to use. - Weather -resistant 

- Perfect for concerts, events and giveaways. 
-Up to 3' High and 6' Wide - Durable 

Ra as 750250 Houston, Texas 7727517250 Tel 713/507-4200 Fax 773/507-4295 
,;,..ikPdr,....m www.,..A,.n.r.,e..,w 

;644,k,,¡ 
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41,1ATE THE 
monsc ME11111S1 

Artist Title (Label) 

America's Best Testing Active Rock Songs 12 + 

For The Week Ending 3/5/04 

Men Men Men 
TW LW Familiarity Burn 18 -34 18 -24 25 -34 

UNKIN PARK Numb (Warner Bros./ 

THREE DAYS GRACE II Hate) Everything About You OJive) 

SHINEDOWN 45 !Atlantic) 

TRAPT Still Frame 'Warner Bras.) 

GODSMACK Re Align (Republic/Universal/ 

NICKELBACK Figured You Out fRoadrunnen /OJMG) 

LOSTPROPHETS Last Train Home /Columbia/ 

A PERFECT CIRCLE The Outsider (Virgin) 

SEVENDUST Broken Down (TVT) 

HOOBASTANK The Reason (Is/and/WWI 

SMILE EMPTY SOUL Nowhere Kids (lava/ 

INCUBUS Megalomaniac /Epic/ 

PUDDLE OF MUDD Away From Me (Geffen/ 

TRAPT Echn )Warner Bros I 

STAIND How About You lfkpl/fkktra/fEG) 

KMtN YAP Want A Single'Immortal /Epic) 

3 DOORS DOWN Away From The Sun (Republic /Universal/ 

FUEL Million Miles Ifpk) 

LIMP BIZKIT Behind Blue Eyes (Fhp,Interscopel 

DAMAGEPLAN Save Me (flektra/EfGI 

OFFSPRING Hit That (Columbia/ 

PUDDLE OF MUDD Heel Over Head (Geffen! 

JET Cold Hard Bitch (Ekktra/EEC) 

AUDIOSLAVE I Am The Highway tlnterscap )Epic) 

P.O.D. Change The World (Atlantic/ 

TANTRIC Hey Now (Maverick/Reprise / 

JET Are You Gonna Be My Girl (Ekktra/fEGI 

DARKNESS I Believe In A Thing Cased Love (Must...Destroy /Atlantic/ 

4.45 4.44 100% 27% 4.39 4.35 4.41 

4.40 4.36 97°á 24% 4.23 4.30 4.02 

4.21 4.06 62% 8% 4.15 4.13 4.11 

4.19 4.18 94% 28% 4.08 4.03 4.15 

4.15 4.18 85% 13% 4.22 4.11 4.37 

4.09 4.10 935 .0 21% 3.88 3.72 4.10 

4.09 3.95 72% 10% 3.81 3.84 3.71 

4.09 4.04 11°M 8% 4.21 4.29 4.24 

4.09 4.13 63% 6% 4.00 4.05 3.94 

4.08 - 74°. 9% 3.81 3.68 3.97 

4.03 4.04 72% 11% 3.88 4.00 3.70 

4.01 3.99 92% 21% 3.98 4.07 3.85 

4.00 4.03 94% 24% 4.02 4.03 4.00 

3.97 4.07 79% 14% 3.63 3.62 3.64 

3.94 4.00 87% 19% 3.90 3.87 3.95 

3.92 3.84 68% 12% 3.97 3.84 4.14 

3.90 3.89 79% 17% 3.91 3.83 4.03 

3.89 3.87 66% 9% 3.70 3.55 3.88 

3.88 3.83 94% 26% 3.91 3.95 3.85 

3.82 3.84 42% 5% 3.73 3.38 4.12 

3.79 .3.82 96% 29% 3.81 3.57 4.15 

3.72 - 57% 11% 3.42 3.30 3.56 

3.72 - 54% 12% 3.55 3.24 3.89 

3.71 3.80 89% 33% 3.76 3.64 3.92 

3.70 - 64% 13% 3.42 3.34 3.52 

3.70 3.83 56% 12% 3.62 3.42 3.85 

3.51 3.41 95% 41% 3.48 3.21 3.01 

3.12 2.15 U% 39% 3.01 3.00 313 

Total sample size is 400 respondents Total overate favorabilily estimates are based on a scale of 1 -5. (1 -0slike very much. 5 = like very much) Total familiadfy 
represents the percentage of respondents who recognized the song Total bum represents the number of respondents who said they are tired of hearing the song 

Songs must have 4O familiarity to appear on survey Sample composition is based on persons 12.. Persons are screened via the Internet Once passed. they can 

take the music test based on the format'music preference RateTheMusic coin results are not meant to replace callout research The results are intended to show 

opinions of participants on the the Internet only RateTheMusic is a registered trademark of RateTheMusic corn The RTM system. is available for local radio 

.stations by call* 818. 377 410Y. RatTMANaic.com data is provided by AFediabase Resarsh, a division of Premiere Radio Networks. 

New &Active 
PREITHING Faded Love /V2/ 

Total Plays: 97, Total Stations: 23, Adds: 8 

UPO Free (Ndrusl 

Total Plays: 95, Total Stations: 13 Adds. 3 

GOOSMACK Running Blind (Republic /Universal/ 

Total Plays: 86, Total Stations: 11, Adds: 11 

AUDIOSLAVE What You Are ante/scope/Epic/ 

Total Plays: 56, Total Stations: 21, Adds: 20 

ATOMSHIP Pencil Fight (Wind-up) 

Total Plays: 40, Total Stations: 11, Adds -1 

Songs ranked by total plays 

Indicator 
Most Added 

AUDIOSLAVE What You Are (Interscope/Eprc) 

OFFSPRING !Cant Get My) Head Around You (Columbia/ 

GODSMACK Running Blvd ,Repubic Urvversall 

STORY OF THE YEAR Until The Day I Die (Maverick Repnsc.' 

PREITHING Faded Love /V2) 

UPO Free /ennui 

EVANESCENCE Everybody's Fool (Wind up) 

Please Send Your Photos 

R&R wants your best snapshots 

(color or black 8 whrtel 

Please include the names and Mies of all pictured and send them to 

MR. do Cyndee Maxwell: 

10100 Santa Monica Blvd 3rd Floor. 

Los Angeie CA 90067 

Email cmaxwe*4radioandrecords com 
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.ACTIVE ROCK 

A DAMAGEPLAN FOR C101 Elektra's Damageplan visited KNCN (C101LCorpus Christi. TX 

where they were greeted not only by station staffers. but by a massage therapist as well Of course. aN 

the female therapists were unavailable. so when a male therapist showed up. the dynamic was a lithe 

different than originally anticipated Surrounding the masseuse (seated) are (l -r) Damageplan's Pat 

Lachman. Vinnie Paul and Dimebag Darrell: C101 stunt boy Ass Monkey Mike: and the band's Bob Zilla. 

MONTE'S PLAN FOR DAMAGE Alter a relaxing muscle massage, the guys in the band were 

ready to meet KNCN Asst PDAUD Monte Montana Pictured in this Kodak moment are (l -rl Damageplans 
Pat Lachman. Vmme Paul and Dimebag Darrell. Montana. and Damageplan's Bob Znla. 

DYING TO ROCK Metal Blade artists As I Lay Dying recently knocked 'em dead on KM Sates, 
Radios Liquid Metal channel. Keeping metal evil are (l -r) As I Lay Dying's Phil Sgrosso. Tim Lambesis, 

Nick Hipa and Clint Nord and Liquid Metals Manny Malig. 

Audloslave have to be the biggest 
no- brainer of the year. "What You 

Are is already familiar to the 2.25 mil- 
lion people who own the CD, so you 
couldn't add a safer record. It leads the 
Most Added pack at Active Rock ... Du- 
eling for second position were 
Godsmack's "Running Blind" and 
Offspring's "(Can't Get My) Head 
Around You." Offspring also debut on the chart at 43 ... "Faded Love" 
by PreThing adds another bunch of supporters, bringing its station 
total to 23 so far ... Drowning Pool's "Step Up" and Soil's "Redefine" 
clamor to join the Most Added list. Both pick up seven adds ... Story 
Of The Year debut on the chart with "Until the Day 1 Die," which will 
forever be embedded in my mind. What a hook! ... Puddle Of Mudd's 
"Heel Over Head" moves up to No. 16 ... "The Reason" by Hooba- 
stank wins +112 more spins this week and rises to No. 27 ... Other 
artists seeing good growth this week include Drowning Pool, Linkln 
Park ( "Lying From You "), Jet ( "Cold Hard Bitch ") and Static -X ( "So "). 
MAX PIX: EVANESCENCE "Everybody's Fool" (Wind -up) 

- Cyadee Maxwell. Active Rock/Rack Editor 
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ARTIST PreThing 

LABEL V2 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

Sum, many a rocker has played the 
crazy card. Alice Cooper could be 

seen onstage in a straitjacket, Ozzy 
Osbourne threatened to go off the rails 
of his "Crazy Train." and shock rocker 
Marilyn Manson earned enough notori- 
ety in the '90s alone to be committed to 
an asylum by middle America. Talk to 
them offstage, however, and you'd get a 
calm, coherent conversa- 
tion that in no way hinted 
at insanity. OK, well, 
maybe not Ozzy, but that 
has more to do with medi- 
cation than actual mental 
illness. 

With new V2 act Pre - 
Thing, I'm a little more in- 
clined to buy into this 
whole notion of insane ge- 
nius. Why? For starters, the bio on Rust 
Epique, the man behind PreThing, is 
nothing more than a record of his admit- 
tance- to Michigan State Hospital's De- 
partment of Mental Health in July 2003. 
Among the findings: He's prone to rapid 
speech and manic qualities; he discontin- 
ued his psychotropic medication in favor 
of hallucinogens like LSD, PCP and mes- 
caline; his trailer park home in Reno, NV 
was in complete disarray upon his admit- 
tance, with furniture and articles scat- 
tered everywhere; he stopped bathing 
and shaving; and he's hypersensitive to 

smells, laundry detergents and animal 
dander. 

I know all of the aforementioned makes 
you want to have Rust come visit your 
station pronto, and I know it also reeks 
of gimmick. Which brings me to the sec- 
ond reason I'm buying into his craziness - I've seen some of the rambling. insane 
e -mails he's sent to the V2 staff (cue 
cuckoo-bird sound effect). 

But you'd probably be insane. too, if you 
were a time traveler. Let me explain: 
PreThing's debut for V2, 22nd Century 
Lifestyle, sounds like it was beamed to us 
by some over- caffeinated Starbucks 

barista from Seattle's early 
'90e rock scene. The open- 
ing track, "War," comes in 
with a groove that sounds 
like a conflagration be- 
tween The Smashing 
Pumpkins' Gish and Sound- 
garden's Louder Than Love. 
"Can't Stop (22nd Century 
Life- style)" brings watery, 
Cure guitar to its soggy Se- 

attle sound; and "Arizona" adds some of 
those Cobain moans to its mix of distorted 
bass and guitar. Meanwhile, the galloping 
mayhem of "Shoot Shoot (Carl's Song)" 
finds its roots with a Screaming Trees 
vibe. And PreThing pull all of this off with- 
out sounding like some hackneyed retread. 

Then there's the lead single, "Faded 
Love," which earned No. 1 Most Added 
status last week at Active Rock and is 
finding early love at stations like KXXR/ 
Minneapolis, KIOZJSan Diego and KRFR/ 
Bakersfield. Call me crazy, but we may 
have a hit on our hands. 

f r TOP2O SPECIALTY ARTISTS 

1. DAMAGE PLAN (fleklra/fEC) "New Found Power" 

2. CANNIBAL CORPSE (Metal Blade) "Severed Head Stoning" 

3. GOD FORBID (Century Medial "Better Days" 

4. PR060T (Southern Lord) "Centuries Of Sin" 

5. PRONG (Locomotive) "Scorpio Rising" 

6. HATEBREED (Universal) "Doomsayer- 

7. SCARS OF TOMORROW (Victory/ "From My Existence" 

8. INTO ETERNITY (Century Media) "Splintered Visions" 

9. WALLS OF JERICHO (Trusrkil/ "A little Piece Of Me" 

10. PREMONITIONS OF WAR (Victory) "The Octopus" 

11. ICED EARTH (Century Media) "The Reckoning" 

12. HYPOCRISY (Nuclear Blast) "Dead Sky Dawning" 

13. RAUNCHY (Nuclear Blast) "Join The Scene" 

14. STAMPIN' GROUND- ICentury Media) "Killer Of Society" 

15. BRIDES OF DESTRUCTION (Sanctuary/SRG) "Shut The Fuck Up" 

16. DEICIDE (Earache) "From Darkness Corm 

11. KATAKLYSM (Century Media) "Ambassador Of Pam 

18. RED TAPE (Roadrunner /IUJMB) "Droppin' Bombs On Your Moms" 

19. BLINDSIDE (fkktra/EEG) "About A Burning Fire" 

20. APARTMENT 26 (Atlantic) "Give Me More" 

Ranked by total number of shows reporting artist. 
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MAX TOLKOFF 
mtelkoff@radioandrecorcls.com 

ALTERNATIVE 

What The Alternative 
Format Should Be 
Deadvermin point the way.to salvation 

T 
did a lot of hootin' and hollerin' last year about how 

TV spots for automobiles were breaking more new 
music than this format. Most of you found my rantings 
fairly obnoxious. No problem. Now I'm going to start 
advocating that the people who write and produce 
clever TV spots be put in charge of radio stations. Let 
the hate mail continue. 

Do you have any idea how many 
words have been written over the 

last 400 years about the need for ra- 

dio to be more compelling and cre- 

ative between the songs? Especial- 

ly in this format? I do. Exactly 
2,658,421. I counted them all last 

night 
Sadly, these words have had very 

little impact on programmers, as the 

number of creative and compelling 
radio stations in our universe can be 

counted on one coast. 

Oh, don't get all defensive now. I 

realize there's so much more for IDs 
to do these days than worry about 
what goes out over the airwaves. 
Many of you have two or three sta- 

tions to run, mornings shows to fire 
for indecency and remotes from the 
roof of your local IHOP to plan. 

I think we're all in agreement that 

this format is now at a crossroads. 

We are balanced precariously on the 

edge of a knife. We teeter on the 
brink of profound change. We are in 
extreme danger of my using too 
many clichés. All of this and more 
went racing through the remains of 
my brain the other night as I sat 

transfixed in front of the 1 \ and, for 
the fifth or sixth time, tried to figure 
out what the hell those things are on 
the Quin,` winmerrial. 

The Bud Frogs Of 2004 

Does America really need anoth- 
er sandwich chain? Apparently, we 

do. In California Quiznos has qui- 
etly gained a foothold (or foot -long- 
hold) over the past two years. Its 

unique selling proposition is that it 

toasts its subs. 

Word of mouth, so to speak, has 

been growing, along with the compa- 

ny. Nationally, Quiznos outlets now 

number moti than 2,500, up from 818 

in 2000. In the sandwich segment it's 
now behind only Subway. But its ad 

budges is still a fraction of what Sub- 

way spo3nds annually. 

The company's previous cam- 
paigns were cute, but forgettable. 
Clearly, the marketing department 
felt the necessity to break through 
the clutter. Hence, for the past few 
weeks a very strange spot has been 

airing, and when we see it, my wife 
and I turn to each other and, almost 
in unison, scream, "What the hell are 

those things ?" 

At first they looked like animat- 
ed fried -chicken strips with badly 
drawn eyes, ears and mouths sing- 
ing in such high -pitched, screechy 
voices that we couldn't under- 
stand what they were saying. I 

began hitting the pause button on 

my TiVo remote (which is odd, 
since the idea behind TiVo is to 
skip past the commercials). I 

would stand two inches from the 
screen and stare at the frozen im- 
ages. My God! They looked like 
dead rats! Or dead mice, or some- 

thing - I couldn't tell. 
Finally, about three nights ago, 

my wife, Quern of the Internet, did 
a Google search to get some info. 
What she found were message 
boards and other Internet chatter 
about the spots. It all pretty much 
boils down to everyone asking the 

same question: What the hell are 
those things? Yep, the Quimoxs spots 

are buzzing. It's becoming a phe- 
nomenon. R&R Music Editor Frank 

Correia, who occupies the dimly lit, 
windowless storage closet next to 
mine, says they are the Budweiser 
frogs of 2004. 

Singing Spokespests 

If you haven't seen the spots, go 

to the Quiznos Sub website and 
check them out www.quiznos.com. 

Go now; Ill wait (sfx: fingers drum- 
ming on table and humming). Des- 

iccated dead mice selling food? 
You've got to be kidding! It's creepy 

and outrageous. And funny as hell. 

Also on the Quiznos site you will 
find recent articles about the ad cam- 

paign, including Bob Garfield's Feb. 

9 piece for AdAge.com. He writes, 
"This is a pair of commercials for a 

hot -sub chain - i.e., merchants sell- 

ing food - that features two with- 
- ered mice as spokesmen. Actually, 

they look more like animated mouse 

carcasses. 

'There's one mouse carcass with 
a bowler hat, one with an 18th-cen- 

tury commodore's hat, and between 

them two mouthfuls of malocclud- 
ed human teeth and four bulging, 
mismatched eyeballs. Think Mr. 

Potato Head, only with vermin." 
Garfield describes the vermin as 

"spokespests" and "shriveled ro- 

dents." He's convinced that this 
kind of advertising will work for 
Quiznos: "OK, why this will work: 
First, the images and, uh, music, do 
jump out at you. Maybe like a skel- 

eton in a Halloween spook house, 

but jump they undeniably do. From 

the first frame, these ads break 
through the clutter as few ads ever 

have." 

Do you see where I'm going here? 

Do you see how this relates to radio? 

Do you see how it relates to our spe- 

cific format? But wait - there's more. 

The other article about the ad 

campaign posted on the Quiznos 

Desiccated dead 

mice selling food? 

You've got to be 

kidding! It's creepy 

and outrageous. And 

funny as hell. 

R&R March 5, 2004 

I realize there's so much more for PDs to do 

these days than worry about what goes out 

over the airwaves. Many of you have two or 

three stations to run, mornings shows to fire 

for indecency and remotes from the roof of 

your local IHOP to plan. 

site is from the New York Times, writ- 
ten by Stuart Elliot. He says, "The 
critters - familiar to the fans of a 

comedic website, wwu'.rathergood. 

com, as the Spongmonkeys - are 

brought to life with the lowest -tech 

animation this side of Spans Racer to 

sing the praises of Quiznos sand- 
wiches in purposely off -key, out-of- 
sync voices. 

'The primary reason for the off- 
kilter campaigns, analysts say, is to 

appeal directly to the consumers 
most likely to eat most often at fast - 

food sandwich shops, diners from 
18 to 34. Those consumers respond 

favorably in surveys to marketers 

that run ads with tongue- in-cheek 
humor, signaling they do not take 

themselves too seriously." 
. Targeting 18-34? Hmm, sounds fa- 

miliar. What can we learn from this' 

Once More, With Feeling 

When Fred Jacobs came on board 

as consultant at XTRA (91X) /San Di- 

ego and I became PD - back at the 

dawn of history, in 1983 - we would 
sit around for hours and dissect the 

station. We were initially modeled at- 

ter KROQ /Los Angeles. Not only 
was the music left of center and 
weird to most of the audience, but so 

was the on-air delivery. It was irrev- 

erent, with heavy use of drops and a 

lot of funny prerecorded bits. 

Fred used to describe the humor 
as "l etterman-esque." David letter- 
man at that time was the new kid on 

the block, and his odd, somewhat 
subversive, self-deprecating humor 
was new to America. His audience 

was also the audience for Alternative. 
Fred would constantly drum the 

following phrase into my head: "Ex- 
pect the unexpected." You never 
knew what letterman was going to 

throw on the air next. That's the way 
Alternative radio stations used to be 

between the songs. 

It's not that no one is operating 
that way today, but I get the distinct 
impression that radio is not trying 
as hard as it used to. Sure, there's 

plenty of potty humor (not for long) 

and yapping jocks trying to pass 

themselves off as personalities, but 
are you, as a programmer, program- 

ming anything that grabs the listen- 

er by the throat and squeezes until 
his head explodes? 

The Quizrtos spots are what the 

Alternative format should be. It's 
the TV equivalent of your image - 
production dude or dudette going 

completely nuts and putting some- 

thing on the air that makes people 

go, "What the hell was that?" 

Image Is Everything 
Maybe what I'm really advocat- 

ing is finding better image people 
for radio. Then promoting them to 

PD. I've said, and written, many 

times that when you go looking for 

your next MD or Asst. PD, look at 

the production department first. 

Are you, as a 

programmer, 

programming 

anything that grabs 

the listener by the 

throat and 

squeezes until his 

head explodes? 

If that person has a handle on 

what your station is all about, it will 
be reflected in your in -house spots 

and image production. And if that's 

the case, that person is a good can- 

didate for running the station. Or, if 

you're insecure about your job, help- 

ing you run the station. 
Let's go back to Mr. Garfield's as- 

sessment of the Quiznos campaign. 

Toward the end of his review he 

says, "Finally, this stuff is so weird, 

unexpected and reckless that it's just 

plain cool." 
Now that's the point, isn't it? Isn't 

that what separates good radio from 

great? Subway is mainstream and 

Quiznos is the alternative. Beyond 

the musk, if this format is to rein- 

vent itself for the 21st century, the 

people responsible for what gets 

sent out over the airwaves have to 

spend more time considering what 

makes compelling radio. 

Finally, if you're wondering what 

the Spongmonkeys are singing, the 

jingle goes like this: "We love the 

subs /Because they are good to us/ 
The Quiznos subs /They are tasty/ 
They are crunchy /They are warm 

because they toast them /They got a 

PePPer bar." 
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R. March 5, 2004 

ALTERNATIVE TOPSO, 

Il i ARMI ":E UBELS 

1 O INCUBUS Megalomaniac (Epic) 

2 2 LINKIN PARK Numb (Warner Bros.) 

4 0 BLINK- 182 I Miss You (Geffen) 

5 4 NICKELBACK Figured You Out (Roadrunner /IOJMG) 

8 0 LOSTPROPHETS Last Tram Home (Columbia) 

3 6 AUDIOSLAVE I Am The Highway /Interscope/Epicl 

8 O FINGER ELEVEN One Thing (Windup) 

7 8 THREE DAYS GRACE II Hate) Everything About You (Jive) 

12 CO 311 love Song (Volcano/Maverick) 

10 Q DARKNESS I Believe In A Thing Called Love (Must...Destroy /At /antic) 

9 11 JET Are You Gonna Be My Girl (E/ektra/EEG) 

14 ® HOOBASTANK The Reason flsland/ /DJMGI 

11 ® AR Silver And Cold /Dream Works/Intersccpe) 

13 14 STORY OF THE YEAR Until The Day I Die (Mavenck/Reprisel 

16 Q A PERFECT CIRCLE The Outsider (Virgin) 

18 Q TRAPT Echo (Warner Bros.) 

17 17 SWITCHFOOT Meant Ta Live (Redlnk/Columbial 

15 18 OFFSPRING Hit That (Columbia) 

23 Q PUDDLE OF MUDO Heel Over Head (Geffen) 

20 20 LIMP BIZKIT Behind Blue Eyes /Flip/Interscopel 

19 21 COURTNEY LOVE Mono (Virgin) 

21 ® JET Cold Hard Bitch (Elektra/EEGI 

26 ® LINKIN PARK Lying From You (Warner Bras.) 

24 a) YELLOWCARD Ocean Avenue (Capitol) 

22 25 F00 FIGHTERS Darling Nikki (Roswe4/RCA) 

30 Q PHANTOM PLANET Big Brat /Daylight /Epic) 

32 ® VINES Ride ( Capitali 

31 Q LO-PRO Sunday (Geffen) 

33 Q STROKES Reptilia (RCA) 

27 30 WHITE STRIPES I Just Don't Know What To Do With Myself (The ManN2i 

40 ® OFFSPRING (Can't Get My) Head Around You (Columbia) 

28 32 GODSMACK Re -Align (Repubk /Universal) 

35 Q LIVING END Who's Gonna Save Us? (Reprise) 

39 Q CYPRESS HILL What's Your Number? (Columbia) 

37 Q MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

29 36 BLINK -182 Feeling This (Geffen) 

34 Q 3 DOORS DOWN Away From The Sun (Republic /Universal) 

25 38 STAIND How About You ffk7VflektraEEGl 

38 Q P.O.D. Change The World /Atlantic) 

36 40 PUDDLE OF MUDD Away From Me (Geffen) 

50 a) YEAH YEAH YEARS Maps flnterscopel 

43 Q HOOBASTANK Out Of Control (/sland/IDJMG) 

41 43 RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 

44. Q NO DOUBT It's My Life (Imersccpe) 

45 Q BLINDSIDE All Of Us fElektra/EEG) 

48 Q SEVENDUST Broken Down /TVT) 

49 Q APARTMENT 26 Give Me More (Atlantic) 

42 48 BRAND NEW Sic Transit Gloria...Glory Fad (Triple Crown/Ramo& Tie) 

49 JACK JOHNSON Taylor /Brushfiire) 

Q BURDEN BROTHERS Beautiful Night /Killand/Trauma) © 

RÌVt 

2766 

2231 

2223 

2022 

2009 

1848 

1799 

1742 

1699 

1635 

1632 

1620 

1611 

1451 

1423 

1327 

1230 

1186 

1112 

1100 

1086 

1081 

1062 

1045 

863 

857 

825 

177 

722 

709 

693 

686 

630 

616 

598 

598 

575 

573 

499 

463 

448 

403 

400 

390 

340 

334 

299 

285 

274 

266 

TOTAL MOON TOW msuv 
;Lad Aidera GWrf UN 

ipn 

+12 203574 9 8111 

280 154689 25 7210 

163 136617 10 7411 

14 106814 14 6210 

-104 111194 11 7511 

301 116033 27 7110 

79 108204 18 6211 

52 115117 36 6710 

.191 134052 6 7112 

.66 90386 14 6710 

-46 127607 25 7311 

+154 104077 6 7312 

+95 103034 15 6411 

51 83658 25 6211 

+10 71986 13 7010 

+82 70049 7 6814 

-50 72493 33 4910 

-254 63382 16 6310 

+ 120 53610 4 6513 

-56 56158 13 4210 

70 46989 9 6410 

+78 85926 6 6516 

255 16890 4 5512 

.53 43411 9 5810 

135 58670 11 4310 

- 124 42340 6 5513 

+178 45745 3 5915 

+54 29582 7 4610 

+113 41945 7 5111 

-73 50916 8 4010 

+222 55010 3 54111 

-70 39209 13 3210 

+89 23332 5 4612 

+140 52377 3 4114 

+89 38765 5 3412 

-147 53641 20 4110 

+4 20619 7 3210 

-237 32472 15 4510 

+15 17195 4 3711 

-77 20115 19 2810 

.158 34779 2 40112 

+5 24365 19 2210 

-14 28593 16 2410 

.21 35784 15 1710 

0 11916 3 3111 

+ 13 13628 5 2110 

+4 9044 5 2411 

-116 14218 10 2210 

3 13693 9 1010 

+15 13791 1 1610 

81 Alternative reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 
of 2/22 -2/28. Bullets appear on songs gaining plays or remaining flat tram previous week It two songs are tied in total plays. the song with the larger increase in plays is 
placed first. Songs below No 20 are moved to recurrent after 20 weeks on the chart . Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song Total Audience equals Average Quarter Hour Persons braes number of plays 
(times 100) Each daypart on each station is assigned an AQH number Average Quarter Hour Persons used herein with permission from the ArbAron Company (02004. 
The Arbdron Company) ©2004. RAR. Inc 

77 tDm 
MEDIA BASE 

Most Added' 
kvavw.rradds.com 

ADO{ 

SWITCHFOOT Dare You to More /BedAWCAArrd a 22 

GODSMACK Running (And Republic/Universe 15 

YEAH YEAH YEARS Maps leiterscopel 12 

OFFSPRING Cad I Get Myl Head Around You ICubmdal 11 

AUOfOSLAVE What You Are rleterscapeEpu 11 

MODEST MOUSE Float On TEpn 8 

STILLS Still In love Song /Vae/AUamrr, 7 

Most 
Increased Plays 

nTOWa 

arseLa 

LINKIN PARK tying From You (Warner Bros.) .255 
OFFSPRING (Can't Get Mrl Head Around You Columbia) .222 
311 Love Song (Vdrano/Maretekl .191 
VINES Ride (Cesare .118 
BLINK 182 I Miss You (Gellen) 163 
YEAH YEAH YEARS Maps llmerscgad .158 
HOOBASTANK The Reason IlslanN10UMG1 .154 
CYPRESS HILL What's Your hunter, )Columbia, .140 
GOOSMACK Running Wed (Repels/Unman') .135 
PHANTOM PLANET Big that (DayydtUEpet .124 

Most 
Played Recurrents 
AensT - - 

;Dint. 
,:pe 

WHITE STRIPES Seven Nation Amry (Thee W V2) 951 

LINKIN PARK Fant /Warner Bras.) 844 

STAINO So Far Away dep/EleklraEEGI 786 

TRAP? Still Frame IWamry &osl 717 

KUDIOSLAVE Like A Slone /Mterscapedpel 6813 

QUEENS OF THE STONE AGE No One Knows Ilntersrepei 639 

CHEVELLE Send The Pain Below )Epic) 624 

AUDIOSLAVE Show Me How To Live /InterscgoeÆpel 615 

100 FIGHTERS Al MY Lite /RasweIVRCAI 609 

TRAPT Headstrong g /Warner Bmsl 571 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.cont. 

Po tif C t oid 
The Leaden in Adaenced Music Scheduling SoRware foe Windows 98/ME/NT /2000:x+ 

'owe' , :. Hers .. 

,llher sii;cros : . ) s.4¡ 
" 

tt tnat ine I Les al 
Powergold have provided us have been exactly what any customer could ask for" 

Dan Turner Vice President 
)ÚA 

.. 

Fr pet emrmng Se' -'ices 

Call us and we'll make it EASY for you to switch. 
Sales: 1 -800- 870 -0033 í Support: 501 -821 -1123 

Download a free trial version at www powergold coin 
infoepowergold.com 
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78 Nji ALTERNATIVE. 
op March 5, 2004 

AlIATE IMF BII. BI:nIUII 

America's Best Testing Alternative Songs 12 + 

For The Week Ending 3/5/04 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 

18 -34 
Women 

18 -34 

KINK-182 I Miss You (Gellen) 4.15 4.12 93% 17% 4.07 4 06 4.07 

LOSTPROPHETS Last Train Horne (Cokmibal 412 4.08 81'0 9% 3.97 4 00 3.94 

FINGER ELEVEN One Thmg (Wald up) 4.10 4.15 84°0 14% 4.13 4.10 4.16 

STORY OF THE YEAR Until The Day I Die AMaverwk Repose, 4.06 4.09 89' -o 19% 3.98 4 02 3 95 

AFI Saver And Cold (DreamWwkz'Interscopei 4.04 3.94 77'e 11% 3.94 3.99 3.90 

HOOBASTANK The Reason (IslardWDJMG& 4 04 3.95 71% 9% 3 98 3.90 4.05 

YELLOWCARO Ocean Avenue (Capron 4.02 4.01 70% 7% 3 91 3.95 3.99 

INCUBUS Megalomaniac imvi 4 00 4.02 95 22% 3 85 3 88 183 

SWITCHFOOT Meant To Live (Red /nk/Cakavdai 4.00 4.09 90% 26% 4.02 4.10 3.94 

TRAPT Echo tWainef Bros.) 3.97 3.89 79% 10% 3 91 3 85 3 96 

THREE DAYS GRACE (I Hate) Everything About You Uwe) 3.91 3.97 98% 31% 3.86 3 95 3.79 

311 love Song rYokaa'Maverrckl 3.91 187 82% 15% 4.00 3.86 4.11 

LINKIN PARK Numb (Warner Bros.) 3.17 4.01 99% 45% 3.83 3.80 315 

BLINK -192 Feeling This ( Gellm) 3.81 3.98 94% 33% 3 77 3.80 3.15 

JET Cold Hard Bitch (fkktra/fGI 3.81 - 61% 12% 3.69 3.62 3.75 

F00 FIGHTERS Darling Nikki rRnswe4RCAi 3.78 3.94 69% 14% 3.78 3.86 3.71 

A PERFECT CIRCLE The Outsider (Virgo) 3.78 3.72 65% 12% 3./8 3.83 3.72 

OFFSPRING Hit Thai (Cobmba, 3.77 3.92 97% 34% 3.55 3 51 3.59 

AUDIOSLAVE I Am The Highway (Interscgodfp i 3.70 3.54 94% 35% 3.72 3.69 3.74 

STAIN') How About You (fJpi£khtrafEG/ 3.70 3.68 84% 23% 3 61 3.61 3.61 

JET Are You Gonna Be My Gal (EkktrsfE) 3.68 3.83 97% 42% 3.66 3.56 3.74 

NICKEL BACK Figured You Out (Roadrunner /IDJMG, 3 63 3.11 92% 28% 3 54 3 49 3.59 

GODSMACK Re Align iRepublelltreersal 3.48 3.47 66% 18% 3.44 3.43 3.45 

LIMP BIZKIT Behind Blue Eyes Ifkpinterscope) 3 47 3.47 91% 33% 3.47 3.45 3.50 

DARKNESS I Believe In A.. (Must...Diestroy /Atlannd 3.43 3.39 90% 33% 3.39 3.32 3.45 

PUDDLE OF MUDD Heel Over Head (Gellen) 3.39 - 55% 13% 3.29 3.21 3.36 

WHITE STRIPES I Just Don't Know Hem... IThedMaNV2/ 3.20 3.42 11% 19% 3.07 3.12 3.03 

Total sample s:. J;?,- respondents Total average lavonbility estimates are based on a scale of 1.5 i 1= 0isbke very much. 5 = like 

very much) Total familiarity represents the percentage of respondents who recognized the song Total bar represents the number 

of respondents who said they are tired of hearing the song Songs must have 40°0 familiarity toappear on survey Sample composition 

Is based on persons 12. Persons are screened via the Internet Once passed. they can take the music test based on the format'music 
preference RafelheMusic corn results are not meant to replace callout research Me results are intended to show opinions of 

participants on the the Internet only RateTheMusx so registered trademark of RateT eMusic corn The RTM system. is available 

tar local radio stations bT allirq 811- 377.5M. RaleTheNaltems EYII is pni/d by Mediabase Research. a division of 
Premiere Radio Networks. J 

TOP2O SPECIALTY ARTISTS, 

1. MODEST MOUSE (Epic) "Float On" 

2. MUSE (EastWest/Warner Bros.) "Time Is Running Out 

3. WALKMEN (Star Time/Red ink) The Rat" 

4. MADCAP (Victory) "lovesick" 

5. DESCENDENTS (fat Wreck Chords) -Merlon" 

6. MIGHTY SIX NINETY (Independent/ With You" 

7. VON BONDIES (Sire/Repnsel " C'mon C'mon" 

8. YEAH YEAH YEAHS (Interscone/ "Maps" 

9. PILOT TO GUNNER (Arena Rock/ "Barrio Superstarrio" 

10. FRANZ FERDINAND (Domino/ "Darts Of Pleasure" 

11. COOPER TEMPLE CLAUSE (RCA) "Promises, Promises" 

12. POLARBEAR /long Live Crime) "Shafty" 

13. ROBBERS ON HIGH STREET (New Line) "Hot Sluts (Say I Love Youl" 

14. PRE -THING (V2/ "Faded Love" 

15. VERRA CRUZ (Crazeltown) "Soul Collides" 

16. WHEAT /Aware /Columbia) IMO A Girl" 

17. VAST /fourfivesix) "Thrown Away" 

18. GET UP KIDS (Vagrant) "Sympathy" 

19. MURDER BY DEATH (Eyeball/ "Killbot 2000" 

20. LIVING END (Reprise) "Who's Gonna Save Us?" 

Ranked by total number of shows reporting artist. 

Record Of The Week 
ARTIST: Muse 
TITLE: Absolution 
LABEL: EastWest 

With their third album, English trio Muse make the apoca- 

lypse sound like a welcome event indeed. Kicking off with 
"Apocalypse Please," guitarist -vocalist Matthew Bellamy makes 

the none -too -subtle proclamation that this is the end of the world. And with 
the followup track, "Time Is Running Out." you wonder if he's speaking to his 

lover or the world at large. Either way, it's easy not to care when the songs are 

this good. Absolution is a monolith of sound, replete with atmospheric moments 
and hellfire distortion side by side.Yeah, it's got some Radiohead tendencies, but 
you don't need a slide rule to figure each song out. The fagged riffage of "Stock- 
holm Syndrome" soars into transcendent keyboards and lilting vocal harmonies 
before dive - bombing back into the metallic fray. And "Hysteria" is a must - listen 

power rocker with a throbbing bassline and bright guitar lines that have more 
personality than most singers nowadays. Listen before it's too late. - Frank Correia. Rock Specialty Editor l 

Thank You, Radio! Applauding 65 Years of Community Service 
The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937 

11 

r 

e March of Dimes Achievement in Radio Awards carries on our llisto ' partnership with radio by celebrating 
cellence in broadcasting. Congratulations to A.I.R. Awards winners, finalists and participants in Atlanta, Hoo 

emphis, Milwaukee, Nashville, New York, Philadelphia and Pittsburgh. 
tth radio's continuing support, we will be successful in our campaign to 

eat prematurity, now affecting more than 475,000 babies every year. 

ational Sponsors: Arbitron, R &R, Westwood One /Metro Networks 
i al Sponsors: Adams Mark Hotel, Associated Press, Atlantic Magazine. Beasley 

roadcast Group, Cama, Carl Black Chevrolet. Comcast, Curb Records, Edelman Public 
-lacions, Ford, Georgia Association of Broadcasters, Greater Philadelphia Radio Group, 
aley Productions, Interep, Katz Media Group, Max Productions, Miller- Kaplan, Miller 

. Muritl s M sultants, Po watomi Bingo Casino, Quality Plus Ford Dealers, 

e t Rud ira Lee Corporation, Viacom Outdoor 

March _ 

of Dimes 
A.I.R.Awards 
Achievement In Radio 

For more information, contact the A.1.R. Awards at: eschultz(r marchofdime.com or call: (312)596 -4701. 
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New &Active 
DROWNING POOL Step Up (Wind i ,) 
Total Plays: 208, Total Stations: 19, Adds: 3 

N.E.AD. Shi Wants To Move /Virgn7 

Total Plays: 207, Total Stations: 20, Adds: 2 

TANTRIC Hey Now (Mavenck/Repnse) 

Total Plays: 158, Total Stations: ID. Adds: 1 

ENBLAST White Trash Beautiful 7lsland/I0JMG7 

Total flays: 144, Total Stations: 15, Adds: 1 

BOOSMACK Running Bkd (Repo icNmnse 
Tag Plays: 135. Total Stations: 15, Adds: 15 

Rmnr r aw 
001M 

RRSA`laa r e Y. 
51101011001 
0103111016 1003 
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*Monitored Reporters 

89 Total Repon.., 

81 Total Monitored 

8Tolel endiraWr 

FIRE THEFT Chan (Rykal 

Total Plays: 135, Total Stations. II, Adds: 0 

MODEST MOUSE Float On (Epc) 

Total Plays: 134, Total Stations. 14, Adds: 8 

KID ROCK Jackson. Mississippi (Top Dog/Atlaolld 
Total Plays: 129, Total Stations: 10, Adds: 2 

EDGEWATER Eyes Wired Shut (Ws) 
Total Plays: 112, Total Stations: 11, Adds: 1 

KINGS OF LEON CaMemia Waiting (RCA, 

Total Plays: 111, Total Stations .14, Adds: O 

Sege ratei W total plays 

Did Not Report Plsylist Frozen (1k 
KXNAIFayellevllle. AR 

Indicator 
mos,teidclawr 

AUDIOSLAVE Whir You Are lintelsrayeipr) 

SWITCHFOOT Owe You To Mon UAdht Vs10mhrn 

SIIINEDOWN 45 /Atbmcl 

Please Send Your Photos 

R&R wants your best snapshots( color or black 8 white). 

Please include the names and titles of all pictured and send 
them to: 

RBR. cio Mike Trias: 10100 Santa Monica Blvd.. 
3rd Floor. Los Angeles, CA 90067 

Email: mtrias©radioandrecords.com 
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80 
JOHN SCHOENBERGER 
jsd roonborw.eradloand..cwds. co.n 

A Mixed Bag 

TRIPLE A 

Veteran air personality Pete Fornatale takes his show national 

ete Fornatale was one of the architects of Progres- 
sive FM in the '60s, and he has beena steadfast fixture 
in New York radio for four decades. After lengthy stints 
at a few other stations in New York, Fornatale has re- 
turned to the airwaves at Fordham University's station, 
WFUV, located in Bronx, NY, the place where his ca- 
reer in radio began in 1963. 

If you were around in the days of 
early FM Rock radio, you know that 
part of the magic of that era was the 
personality of the DJs 
who programmed as 
well as hosted their own 
shows. Much of the suc- 
cess of radio stations like 
WNEW -FM /New York 
was directly due to the 
programming integrity 
and musical knowledge 
of those hosts. There are 
few better examples of 
this than Fornatale, who was at 
WNEW for almost 20 years. 

In 1982 he convinced manage- 
ment to let him do a Sunday -mom- 
ing show called Mixed Bag, which 
allowed him (and the station) to pre- 
serve some of the free -form ele- 
ments of WNEW as it was evolving 
into a much more structured format. 
Fomatale and the show moved over 
to WXRK (K- Rock) /New York in 
1989. 

A couple of years ago Fomatale 
returned to his roots by rejoining 
WFUV, where Mixed Bag now airs. 
It also airs regionally on several oth- 
er radio stations, and Fomatale is 
now bent on expanding the reach of 
the show to a national level. Mixed 
Bag is structured in such a way as to 
fit both commercial and noncom- 
mercial stations and is perfect for 
Triple A radio. 

In addition to his many accom- 
plishments in radio, Fomatale is the 
author of several books about me- 
dia, pop culture and musk. He has 
also been involved with several tele- 
vision productions. In addition, he 
has won countless broadcast excel- 
lence awards. This week I talk with 
him about the early days of FM ra- 
dio, his perspective on radio today 
and Mixed Bag. 

Fordham campus or I'll be in the 
WFUV studios, which haven't 
changed that much really, and I'll 

realize that it has been 40 
years since 1 did my first 
radio shows. 

I work with so many 
new students and engi- 
neers, and it's amazing to 
think that they don't 
even know what a reel - 
to -reel tape machine 
looks like. They are bare- 
ly familiar with a turnta- 

ble, which may be used 1% of the 
time today. Yet here I am coming in 
with a stack of old vinyl albums that 
haven't made it to CD, or if they 
have, I don't have them. 

R&R: You started at the dawn of FM. 

PF: I was very lucky to arrive on 
campus at that particular moment in 

time - in history and in what was 
going on in society. I started college 
in September of '63. A couple of 
months later Kennedy was dead, 
and few months after that The Beat- 

les arrived. It was a wonderful time 
to explore the possibilities of radio 
in a new way. 

Pete Fo 

R&R: You're cones full circle in your 
radio career: 

PF: It is amazing. There are times 
when you are doing your work and 
you don't think about it, but every 
so often Ill be walking on the 

maiale 

BAGS 
D 

RADIO 
I loved the New York Top 40 ra- 

dio of my youth - WABC, WMCA 
and WINS, with jocks like Murray 
The K, The Good Guys and so on. 
But by the time I reached 'college, I 

was looking for more from my mu- 
sic, and I was looking for more from 
my radio, and it pretty much wasn't 
there. Nothing had really changed 
on the AM dial. 

I had the opportunity - and I am 
sure there are similar stories that hap- 
pened at many major- market univer- 
sities at the time -to start a show 
on a college radio station in 1964 on 
which we played album cuts beyond 
the hits. I started to put sets together 
that had a theme and a flow. 

also had artists come on the 
air to do interviews and to perform. 
Being at a major university, we had 
easy access to many of the artists of 
the time, like The Beach Boys, The 
Lovin' Spoonful, Richie Havens and 
The Byrds. A synergistic thing start- 
ed to happen. Suddenly, we could 
have radio and music and be some- 
thing more than just hit songs and 
commercials. 

Then, in 1965, the government 
. comes along and says that you can't 
do the same thing on your FM sig- 
nal that you do on your AM in mar- 
kets of a certain size, and this forced 
broadcasters to be creative. Things 
began to happen on FM that weren't 
happening elsewhere on commer- 
cial radio. Fortunately, at that time 
the Ris weren't under any kind of 
pressure to deliver revenue, because 
the powerhouse AMs were still pay- 
ing the hills. 

R&R: What sire those pioneer days 

like? 

PF: One of Marshall McLuhan's 
disciples was an anthropologist by 
the name of Ted Carpenter who 
wrote a couple of books largely in- 
spired by McLuhan's teachings. In 
one of them he wrote, "A new me- 
dium of communication is at its fre- 
est to create when it's not tied to cen- 
ters of power and profit." 

In a sense, that is exactly where 
FM radio was in the beginning. 
What we were allowed to do was 
sort of an afterthought. The attitude 
was that if you ain't got nothing, you 
got nothing to lose. That's why the 
great music and the thoughtful art- 
ists of the time found a home on FM 

radio. You could play songs other 
than the hits, you could play artists 
who made music that didn't fit on 
the other hot formats, you could 

play Songs that were 20 or 30 mim 
utes long, you could segue songs 
together around a theme and so on. 

Fortunately, there was an audi- 
ence for that from the get -go, which 
helped it thrive at early stations like 
WNEW. These stations became the 
voice and energy of an entire social 
movement. There is no separating 
the rise of FM radio from the cultur- 
al climate of the times. The anti-Viet- 
nam War movement found a voice 
on FM. The civil rights movement 
found a,voice on FM. 

Being in the eye of the hurricane, 
so to speak, l don't think we realized 
how powerful we were in terms of 

RiR March 5, 2004 

Artists In The Bag 
Below is a partial list of artists who have appeared on Pete 
Fornatale's show, Mixed Bag. 

Ben Folds Jonatha Brooke 

Colin Hay Josh Joplin 

Cynà Lauper Josh Rouse 

Crash Test Dummies Lou Reed 

Dar Williams Matthew Ryan 

Delbert McClinton Rhett Miller 

Dixie Hummingbirds Richard Thompson 

Enc Baz Tian Roger McGwnn 
Fountains Of Wayne Shemekia Copeland 

4 Way Street Sondre Lerche 

Graham Nash Steely Dan 

Graham Parker Steve Earle 

Jesse Hams Steve Forben 

Jesse Malin Suzanne Vega 

Jill Sobule The Jayhawks 

John Eddie The Thrills 

John Hiatt The Waifs 

influencing people. We took for 
granted that that creative, artful way 
of doing radio would go on forever. 
That turned out to not be the case. 
Once the centers of power and profit 
got a whiff of what was possible 
with FM radio as a moneymaker, the 
end was in sight. 

In my humble opinion, it has only 
gotten worse, and it was accelerat- 
ed by the Telecom Act of 1996. That 
is the case with all media. 

R &R: Hou, did Mixed Bag come 

about? 

"Sometimes music 

can bypass your 

intellect and go 

straight to your 

heart." 

PF: When I started that show, it 

could be viewed as a distillation of 
what I had been doing on the air at 
WNEW. By then the station was be- 
ginning to be more formatted, and 
much of the music we could once 
play was no longer available in the 
library. To vent my frustration con- 
cerning this - and to help keep my 
sanity, really - I suggested to man- 
agement that I start a show called 
Mixed Bag to air oSunday mornings. 

It was meant to help preserve 
some of the spirit of the station that 
was no longer present in the studio. 
Frankly, if I had walked in off the 
street and presented the idea to the 
PD, I would have been laughed out 
of the door. But because I had a doz- 
en years at that point and had some 
credibility with the audience, they 
went for it. 

Over the next 22 years it has 
moved a couple of different places - from WNEW to K -Rock to 
WFUV. I get feedback every week 
from people who are grateful that 
the show is still around. I get it from 
people who have been with me 
since those early days, and I also get 

it from younger listeners who ap- 

preciate a style of radio they no long- 

er get on the dial. 
R &R: Ti11 us a hit about the fnriiwt 

of the show. 

PF: The local show is a three-hour 
disc -jockey show on WFUV and is 

usually built around some sort of 

theme. I play music that fits that 
theme, and I have a guest on whom 
I interview. That artist also plays 
some live music for us. 

The syndicated show is culled 
from that and basically only in- 
cludes the interview and perfor- 
mance aspect of the featured artist. 

I am certainly not exclusive in the 
type of artists 1 ask to appear on the 
show, but I do tend to lean toward 
singer- songwriters. My taste in mu- 

sic has always leaned that way. 

There have been several singer - 
songwriter movements since I first 

went on the air. Fortunately, we are 
in the midst of another strong up- 
swing of that cycle right now. There 
is a healthy group of young artists 
who are carrying on the tradition 
very nicely. 

I look upon this show as a great 
way to preserve the outstanding art- 
ists and music that have already 
come along, and I continue to spot- 
light those artists who have some- 
thing relevant to say today. But !also 
want to somehow tie that into the 
vibrant music of today. It's very im- 

portant that I do my homework and 
discover these newer artists and 
give them my support. 

It's all still very exciting. I don't 
subscribe to the notion that the mu- 
sic of the past - or the music of my 

generation - is better than what is 

happening today. Maybe it's be- 
cause I love music, but I believe that 
the scene is as vibrant and as rele- 

vant today as it has ever been. Some- 
times music can bypass your intel- 

lect and go straight to your heart. 

For more information, log on to 

www.mixedbagradio.com. If you are 

into rest d in fituiing out more aki t car- 

rying the shout contact Linda Fender at 

917 -676 -1739 or at linda@ mixedbag 
radip.com. 
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ARTIST TITLE LABELIS PLAYS PLATS 
TOTAL 

AuaEnCE 
KEKS ON our 

TOTAL STATORS 
Apes 

2 MELISSA ETHERIDGE Breathe /Island /LUJMGI 478 + 10 24008 9 2010 

1 2 NORAH JONES Sunrise (Blue Note /EMC) 471 2 28378 8 2010 

3 e CUSTER Careful (Palm/Reprise) 365 +11 18593 16 2210 

6 THRILLS One Horse Town (Virgin) 331 +13 15369 13 2210 

4 5 INDIGO GIRLS Perfect World (Epic) 320 -21 18121 10 2110 

8 6 STING Sacred Love (A &M /Interscopel 309 1 18974 J - 2010 

10 DAMIEN RICE Cannonball (Vector Recordings/WarnerBros.) 301 +18 15547 7 2110 

9 8 JOHN MAYER Clarity (Aware/Columbia) 298 10 14819 8 1810 

7 9 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 286 8 12811 - 12 1610 

5 10 COUNTING CROWS She Don't Want Nobody Near (Geffen) 283 -44 13237 17 2010 

20 m MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 274 +85 19069 2 1510 

12 SARAH MCLACHLAN Fallen (Arista) 254 +26 20883 23 1810 

11 13 JET Are You Gonna Be My Girl 7Elektna/EEG) 250 -15 11192 10 1611 

14 14 DAVE MATTHEWS Save Me (RCA) 233 -13 13386 18 1910 

15 15 JOHN EDDIE If You're Here When I Get Back (ThrilShow /Lost Hghwayl 220 -4 5171 12 1310 

17 RYAN ADAMS Burning Photographs (LostHghway /IDJMG) 213 +10 8923 5 1310 

13 17 JACK JOHNSON Taylor (Brushfire) 211 32 13347 14 1810 

18 MAROON 5 This Love (Occtone,J) 205 +11 7992 4 1110 

19 LOS LONELY BOYS Real Emotions (Or /Epr1 192 +10 6082 6 1310 

16 20 STEREOPHONICS Maybe Tomorrow (V2) 181 38 10149 17 1610 

22 e JOSS STONE Fell In Love With A Boy (S.Curve /EMC) 175 +12 11890 5 1210 

29 e BARENAKED LADIES Testing 1, 2, 3 (Reprise) 165 +35 8226 2 1412 

21 23 ROONEY I'm Shaken' (Geffen) 150 20 4511 10 1310 

23 m KEB' MO' Let Your Light Shine (Eprc) 144 0 3984 6 1210 

26 e JONNY LANG Give Me Up Again (A &M /lnterscope) 143 +12 3484 2 1211 

25 m e BIG HEAD TODD ANO THE MONSTERS Imaginary Ships (Sanctuary/SRO 142 

VAN MORRISON Evening In June (Blue Note/EMC) 139 

+9 

+12 

4888 

7942 

4 

1 

1211 

1311 ® 
24 28 3 DOORS DOWN Here Without You (Republic /Universal) 132 11 1590 6 510 

27 e HOWIE DAY She Says (Epic) 131 0 5351 2 1312 

28 30 MATCHBOX TWENTY Bright lights LAtlannt¡ci 130 -1 9534 15 610 

23 Triple A reporters. Monitored anplay data supplied by Mediabase Research a division of Premiere Radio Networks Songs ranked by total plays for the 
airplay week of 222 -2/28. Bullets appear on songs gaining plays or remaining flat from previous week. II two songs are tied In total plays the song with the 
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds 
officially reported to RAR by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals 
Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH number Average Ouarter Hour Persons 
used herein with permission from the Arbdron Company 10 2004. The Arboron Company) C) 2004. RAR. Inc. 

New &Active 
BEN HARPER Brown Eyed Blues (Vega' 
Total Plays: 128, Total Stations: 12, Adds: 1 

JASON MRAZ Curbside Prophet (Ekkrra*EGl 
Total Plays: 118, Total Stations: 16, Adds: 3 

JOHNNY A. I Had To Laugh Ifaward NatkeWRed Ink) 

Total Plays: 112, Total Stations: 10, Adds: I 

MINDY SMITH Come To Jesus fVayuad) 
Total Plays: 107, Total Stations- 9, Adds: 1 

TEARS FOR FEARS Closest Thing To Heaven Aram 
Total Plays: 95, Total Stations:8, Adds: O 

MATTHEW RYAN Return To Me (Hyhdi 
Total Plays: 90, Total Stations:8, Adds: 0 

JONATHA BROOKE Better After Al (BadOayVIFGI 
Total Plays: 87, Total Stations: 8, Adds: 0 

OWSLEY Be With You /lakenewr 
Total Plays: 76, Total Stations: 6. Adds:O 

STEADMAN Wave Goodbye (Ekktra'EEG/ 

Total Plays: 67, Total Stations: 5. Adds: 0 

ROBERT RANDOLPH Gong M The Right Direction (Warner &as.) 
Total Plays: 83, Total Stations: 8. Adds: 1 

Soup raMad by total Flays 

Most Added' 
www.tradds.com 

81 
POWERED 
1111,111.111SF 

ARTIST -' ADM 

E. CLAPTON III Had Possession Over Judgment Day rOurk Repruel 13 

SARAH MCLACHLAN Stupid !Armaal 7 

JASON MRAZ Curbside Prophet iflektraffGi 3 

SARAH HARMER Almost 12:Roundeu 3 

PAT MCGEE BAND Beautiful Ways Warner Bras., 3 

Most 
Increased Plays 

TOTAL 

PLAY 
ARTIST 

.' 
INCREASE 

MICHAEL ANDREWS fIGARY JULES Mad World RAaious, +I5 
JASON MRAZ Curbside Prophet Ifkkna/EGI +12 
E CLAPTON III Had Possession Over Adrian Day radAilpit +64 
0. FRANKENREITER. -. fIJ. JOHNSON Free iBrusdhdUykwyl +61 

MELLY FURTADO Try I&eamWakNktersropei .37 
BARENAKED LADIES Testing 1, 2. 3 (Reprise, +36 
SARAH MCLACHLAN Fallen /Arms) +3B 

KINGS OF LEON California Hating (RCA) +311 

Most 
Played Recurrents 
ARTmr TITLE LABEL(51 

SHERYL DROH TNa Fist Cut Is The Deepest d &MAmerscapel 

COLDPLAY Clocks Caprice 

WALLFLOWERS Claw To You &dreamper 

LOS LONELY BOYS Hawn (Or /Epici 

JONNY LANG Rel /toil G &M/lnreoscnxi 

R -E.M. Bad nay /Ow Brot) 

JOHN MAYER BMsr ihn My Body IAwartCokanbar 

HOWIE DAY Perfect Tme DI Day (Epcl 

TRAIN When I look To The Sky /CaAmöial 

0100 While Flag Arista) 

Detailed station playlists for all RSA 
reporters are available on the web at 

www.radioandrecords.com. 

Torca 
PLAYS 

116 

166 

136 

127 

126 

126 

124 

123 

117 

117 

JOflflUIbàfl9 
'NH PH llÓr 

R &R Triple A: ® BDS AAA: 22* 
New at: WBOS, WZEW 
KBCO KTCZ WXPN KPRI WGVX WMMM 
WTTS KTHX WRNR WNCS WDOD and more 
Soundscan= 320,000+ 
On Tour All Summer 

Produced by Ron Fair for Faircrat and Jonny Lang -- n7 
ProTools and Recorded by Tal Herzberg y 

Mixed by Chris Lord -Alge 
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82 TRIPLE TOP 30 INDICATOR, 
e March 5, 2004 

R&R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

.AST 14$ 
KEA WEEK 

1 1 

2 0 
3 3 

4 4 

5 5 

6 0 
7 0 
13 0 
9 9 

11 ® 
10 11 

12 ® 
14 ® 
15 0 
19 ® 
16 16 

22 m 
18 18 

24 0 
21 20 

17 21 

8 22 

25 ® 
26 m 
28 ® 

'r> ® 
30 ® 
29 28 

w.,> ® 
27 30 

" . 
40,. 

oTAL 
>,A j 

'DTAL 
s_CÆNEE 

WEEKS ON 

CARAT 

TOTAL STATIONS 
ADDS 

NORAH JONES Sunrise (Blae Note/ fMC( 400 -1 7218 7 2410 

MELISSA ETHERIDGE Breathe (Island /IDJMG1 338 0 4494 9 2110 

INDIGO GIRLS Perfect World (Epic) 325 -5 6056 9 2110 

JOHN MAYER Clarity (Aware/Columbia) 301 5 4675 9 1710 

RYAN ADAMS Burning Photographs (lost Highway /IDJMG) 291 -7 4780 6 2011 

DAMIEN RICE Cannonball (Vector Recordings/WarnerBros.) 280 +1 4622 7 2110 

JONATHA BROOKE Better After All (BadDog/VMGI 276 +8 7418 7 2110 

LOS LONELY BOYS Real Emotions (Or/Epic) 249 +32 4101 5 2010 

THRILLS One Horse Town (Virgin) 249 -1 2797 16 1410 

JOSS STONE Fell In Love With A Boy (S- Curve/EMCI 246 +11 5403 8 1911 

STARSAILOR Silence Is Easy (Capitol) 239 41 4595 7 1910 

KEB' MO' Let Your Light Shine /Epic/ 236 +14 5239 6 2111 

STING Sacred Love (A &M /Interscopel 214 +4 3826 6 1712 

JET Are You Gonna Be My Girl (Elektra /EEG) 212 +7 1815 9 1210 

BIG HEAD TODD AND THE MONSTERS Imaginary Ships (Sanctuary /SRGI 211 .17 3105 3 1810 

MINDY SMITH Come To Jesus (Vanguard) 197 -1 4220 5 2010 

HOWIE DAY She Says (Epic) 196 14 1578 4 1310 

JACK JOHNSON Taylor (Brushfire/ 193 -5 2039 14 1010 

JONNY LANG Give Me Up Again (A &M /lnterscopel 180 .18 2985 3 1610 

FIVE FOR FIGHTING 100 Years (Aware/Columbial 175 -11 1896 10 1010 

LUSTER Careful (Palm/Reprise) 173 25 2150 16 910 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 169 83 2796 16 1010 

JOHNNY A. I Had To Laugh (favored Nations/Red Ink) 166 +8 3122 4 1910 

MAROON 5 This Love (Octone/J) 160 +12 1630 3 1010 

WHEAT I Met A Girl (Aware /Columbia) 152 +10 2705 2 1310 

JASON MRAZ Curbside Prophet (Elektra/EfG/ 143 +107 2393 1 1510 

JOHN EDDIE If You're Here When I Get Back (ThnHShow /Lost Highway) 141 +10 1558 14 1210 

VAN MORRISON Evening In Jurie (BlueNote/EMC/ 134 .5 2863 4 1410 

BEN HARPER Brown Eyed Blues (Virgin) 133 +11 1151 1 1311 

ROONEY I'm Shakin' (Geffen) 133 10 986 5 910 

25 Tnpte A reporters. Songs ranked by total plays for the airplay week of Sunday 2/22 Saturday 2/28. 
O 2004 Radio 8 Records. 
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Most Added 
www.irindicator. corn 
ARTST T ̂ . F .49EL(S) ADDS 

E. LLAPTON H I Had Possession Over Judirent Day /Duck 'Repris/ 15 

SARAH HARMER Almost (Zoe/Rounder) 

SARAH MCLACHLAN Stupid (Arista) 

JARS OF CLAY Show You Love /Essential'Pt6/RCA) 

DAVE MATTHEWS Oh (RCA) 

JULES SHEAR Ain't That A Groove (Vaky) 

Most 
Increased Plays 
ART.ST .. 

13 

5 

3 

3 

3 

TOTAL 

PLAY 

INCREASE 

JASON MRAZ Curbsrde Prophet ,fkktráffG) +107 

MICHAEL ANDREWS tIGARY JULES Mad World (Uraversall +61 

E. CLAPTON It I Had Possessor Over Judynent Day (Duck Repasel +54 

D FRANKENREITER... KIJ. JOHNSON Free l&ushtre/Unrversall +53 

BEILE & SEBASTIAN Stay Loose (Rough Traaé/Sanctuav/SRG) +48 

MY MORNING JACKET Golden (ATO/RCAI +43 

JEM Thev Aro 

LOS LONELY BOYS Real Emotions IAr/Epvcl 

SLAID CLEAVES Wishbones (Pfelo/Roundlrl 

KENLEaII Late City UT' 
O MIT I... Jws 
MO Pan 1404Aan 

APR ISan D1Mp. CA' 
P0110 Dona SA.412 

AFOBAa. FraNtlKa. CA' 
PO OMMM OMLMM 
PrO wrlAww 

UMW* 
3 S. w. wMriM. 

lwlwAMIM. 
PA 

404041 WPM./ 

Nit rINMi 441 

Pa .//aa M qM 

W ear. 
S 1IW41123023I3 

LK aMla 
S SWIM wMM.. 

+39 

+32 

+25 

National 
Programming 

Added This Week 

. -_-I 

Ali Castelinni 215- 898-6677 

AMOS LEE I'm Not Myself 

DAVID BRYNE Tiny Apocalypse 

DONAVON FRANKENREITER I /JACK JOHNSON Free 

ELLIS HOOKS 40 Days And 40 Nights 

ERIC CLAPTON It I Had Possession Over Judgment Day 

ESZTER BALINT Here We Are 

SARAH HARMER Almost 

Rob Reinhart 734 -761 -2043 
4 WAY STREET Barbed Wire 

RICKY FANTE' A Woman's Touch 

VIENNA TENG Shine 

IesIMM iu 
A/e nIMMIMt 

tical 
aNr 

OICCOPPI 

LMIl45 

POWEREDQ 

HEUI:16.1SE 

'Monitored Reporters 

48 Total Reporters 

23 Total Monitored 

25 Total indicator 
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'-- . TR/PLEA 

Ryan "Stash" Morton 
PD. KCTY /Omaha 

When John asked me to write some- 
thing for On the Record I was thrilled. I 

often get to talk about records as a pro- 
grammer, listener and music fan, 
but rarely do I have the opportunity 
to share my feelings as all three. 
Here in Omaha, "somewhere in middle 
America." something very special is 
happening. A small independent label is 
putting out some of the most intelligent, 
emotional and artistic music I've heard 

in a long time. Witness the gorgeous, lush and atmospheric 
harmonies of Azure Ray, the intensely emotional and some- 
times biting lyrical genius of Bright Eyes, the heart- pound- 
ing alternative dance trip that is The Faint, and the (sorry, 
I've run out of clichéd music -critic adjectives) brilliant 
Cursive. Cursive have been one of the most pleasantly 

surprising overachievers I've played in recent memory. "The Recluse" is 
one of those records that I loved on first listen, but I worried it was too 
artistic, too alternative and simply too good. After a few more listens, how- 
ever, I started to get it. When I remembered that my feelings were 
the same when I first heard Damien Rice's "Volcano," I decided to give 
Cursive a shot. The Recluse" was immediately top three phones, and it 
is climbing toward the top in my online music test. When I last checked 
the research, it was top three with men and women young and old. If 
you haven't given this fantastic record a chance, I implore you to. 

Melissa Etheridge takes the top slot 
on the monitored airplay this chart 

this week. Gustier hang tough at 3', The 
Thrills move up to 6', and Damien Rice 
jumps 10' -7' ... Michael Andrews fea- 
turing Gary Jules leap 20' -11'; Ryan 
Adams increases to 15': and Maroon 5 
and Los Lonely Boys hold at 18' and 
19', respectively ... Other projects show- 
ing good growth include Joss Stone. 
Barenaked Ladles and Jonny Lang ... Van Morrison debuts ... On 
the Indicator chart Norah Jones remains at No. 1 for the third week; 
Etheridge holds at 2'; Rice and Jonatha Brooke stand pat at 6' and 
7', respectively; Los Lonely Boys leap from 13 to 8'; and Stone is now 
top 10 at 10" ... Other gainers include Keb' Mo'. Sting. Jet. Big Head 
Todd And The Monsters. Howie Day, Lang, Johnny A. and Wheat 
... Jason Mraz and Ben Harper debut ... In the Most Added category 
Eric Clapton grabs top honors this week, with 28 total adds (No. 1 on 
both panels); Sarah Harmer is next in line, with 16 total adds (No. 2 
Indicator and No. 3 monitored); and Sarah McLachlan's followup brings 
in 12 first -week adds (No. 2 monitored, No. 3 Indicator) ... Also having 
a good first week are The Pat McGee Band, Deccatree and Jules 
Shear. In addition, the new track from Dave Matthews brings in some 
early airplay ... Jars Of Clay, My Morning Jacket, Jason Mraz, Abra 
Moore, Barenaked Ladies, Howie Day and Ben Harper close some 
important holes. -Jobs Scbo,a rrper, triple A Editor 
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OF THE WEEK 

ARTIST Teitur 

LABEL Cherry/Universal 
By JOHN SCHOENBERGER /TRIPLE A EDITOR 

est you think the singer -songwriter 
movement has largely been an 

American one, you only need to recall re- 
cent artists such as David Gray, Damien 
Rice. Alexi Murdoch and, now, Teitur (full 
name: Teitur Lassen) to realize that it is 
truly an international trend. Hailing from 
the Fame Islands in Denmark, Teitur left 
the relative peace of that community at 
the age of 17 when he decided to pursue 
music. 

"I gave myself two years to play mu- 
sic." he says. "1 met my manager at the 
Danish music festival SPOT. I worked 
weekends in Copenhagen so I could 
write uninterrupted all week. I also tried 
to go to New York or London every 
month to write with other people. My 
native Faroese music is a part of me, but 
what I was attracted to was pop music, 
which is all in English. I have found that 
English is the biggest ocean of vocabu- 
lary." 

By taking this approach, Teitur 
blended the musical traditions of his 
homeland with the more popular styles of 
Europe and America to create a literate 
and deeply personal sound of his own. 
After a few years of writing and playing, 
Teitur began to enter studios to put his 
music down on tape, but none of it ever 
really saw the light of day. For him, it 
was still an educational process. But 
some of his.demos got into the hands of 
renowned producer Rupert Hine, who 
was immediately struck by the honest 
and natural style Teitur had developed. 
Says Hine. "Seldom has my reaction to 
demos been so immediately positive. 
Teitur perfectly and deeply satisfies his 
artistic and passionate sensibilities." 

The two got together and entered the 
studio with a select group of musicians. 
According to Teitur, Hine strove to pre- 
serve the spontaneous nature of his mu- 
sic. "Instead of doing the same song a 

hundred times - because that would kill 
it - Rupert made up set lists. and I'd be 
playing like a gig for him. We'd do five 
songs, have a break and see where the 
songs were trying to go." 

As a result of this approach, some 
tunes were cut live, while others were 
redone and embellished. Even a few of 
the original demos from Copenhagen 
were used. with strings added. The over- 
all effect is warm, organic and direct. 
Highlight tracks include "Sleeping With 
the Lights On." "You're the Ocean," "One 
and Only" and "Let's Go Dancing." 

Teitur says. 9 know some writers 
make a point about having a complete 
story: beginning, ending, moral, every- 
thing. I just do my best to describe it and 
leave the rest up to mystery. I like it 
open -ended - to freeze a moment in 
time. Sometimes you write it right out of 
your head. then you see what you were 
saying when it's finished" 

As you read this, Teitur is in the middle 
of an extensive club tour of the U.S. 

BEThDPÛHUr 
Spinning & Adding: 

WXRT WFUV WCLZ WEBK KTAO KSLU WXPN WRNX WTMD 
WMMM KSPN KNBA WRTL KCLC KMTN WTMD WAPS 

, 

XM CAFE 
WWVV KFAN WCBE KROK WRNX KRSH KFMU WERU KRCC 

NEW CD EDIBLE DARLING IN STORES MARCH 23RD! 

"Mary Ann" 
For Prawatiaaal Ialarriatisn, Contact: 

Claire Parr a The Navigator Corn i (8661 406 - 9939 

For More Info and Music Visit: :::11 rdicrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com


84 t AMERICANA TOP 30 ALBUMS BY 
..J 5, 2004 

2 

3 3 

o 
5 

6 

o 
8 

o 
10 

APTIST TIT'-E :ABEL'S 

FLATLANDERS Wheels Of Fortune (New West! 

88549 tangled In The Pines IOualtone) 

THIS WEEK 
PLAYS 

879 

700 

VARIOUS ARTISTS Cold Mountain Soundtrack tOMZ,Sony) 555 

5 MINOY SMITH One Moment More ¡Vanguard) 555 

6 MARK FRELLI Hillbilly Pilgrim (Signature Sound) 514 

4 C. TAYLOR & C. RODRIGUEZ The Trouble... ILorlestad 500 

17 SLAID CLEAVES Wishbones "do/Rounder) 478 

8 HOLMES BROTHERS Simple Truths Alligator) 457 

12 OLD CROW MEDICINE SHOW OCMS /Nettweik) 455 

7 ROBERT EARL KEEN Farm Fresh Onions /Audium;Koch ) 454 

9 - 11 BOTTLE ROCKETS Blue Sky iSanctuary/SRGI 431 

10 12 MAVERICKS The Mavericks LSanctuarpSRG1 419 

13 13 VARIOUS ARTISTS Just Because I'm A Woman.. (Sugar lit 380 

16 GREENCARDS Mown' On (Independent) 378 

18 ® JAMES MCMURTRY Live In Aught Three (Compad'e) 370 

11 16 LYLE LOVETT My Baby Don't Tolerate (CurhdostHghwayl 369 

14 17 RODNEY CROWELL Fates Right Hand (Columbia) 308 

28 Q NORAH JONES Feels like Home (Blue/Vote/WC/ 304 

27 GRANT LEE PHILLIPS Virginia Creeper ¡Zoe/Rounder) 289 

15 20 ADRIENNE YOUNG Plow To The End Of The Row /Addle Belli 288 

® TOM RUSSELL Indians Cowboys Horses Dogs (Hghtatte) 288 

19 22 VARIOUS ARTISTS Livid, Lovin', Losm' .. ¡Universal South) 284 

20 23 ALBERT LEE Heartbreak Hill ¡SGgarthle 248 

22 24 KARL SHIFLETT AND BIG COUNTRY Wares On My Mid /ReCe) 244 

21 25 EMMYLOU HARRIS Stumble Into Grace (Nonesuch) 223 

25 26 DARRELL SCOTT Theatre Of The Unheard (Put llghN 223 

CLUMSY LOVERS After The Flood LChimsy Lover) 223 

!Debut- SOUTHERN CULTURE ON THE SKIDS Moto Box (yep Roc) 222 

26 29 PATTY LOVELESS On Your Way Hone (Epic) 217 

24 30 PAUL BURCH Fool For Love /Bloodshot) 216 

LkW 

PLAYS 
ZOLA' ,E 

:-As 

+39 4440 

+5 3457 

.7 3679 

+36 2811 

2 2920 

52 12712 

+165 925 

12 3053 

+45 1837 

24 13251 

.31 6886 

4 12501 

21 11036 

*56 2012 

+69 1139 

50 12392 

56 15386 

.86 817 

+63 814 

34 10087 

+104 517 

12 7993 

-29 7083 

4 4610 

38 10219 

.5 9115 

+27 793 

+12 1088 

-10 5933 

16 4319 

The Americana Airplay chart represents the reported play of terrestrial radio stations nationally syndicated 
radio shows satellite radio and Internet stations that have agreed to submit weekly spin counts 

For more information please visit www americanamusic org 
)) 2004 Americana Music Association 

Americana Spot light 
by John Schoenberger 

Artist: Slaid Cleaves 

Label: Philo 
Although raised in Maine. Austin -based Slaid Cleaves has firmly 

attached himself to the Texas singer- songwriter genre. In 1992 

Cleaves won the prestigious Kerrville Folk Festival's New Folk 

competition. and he entered the fray with the release of his debut. 

No Angel Knows. in 1996. It wasn't long before critics from coast to 

coast acknowledged Cleaves' talent for songwriting and storytelling. 

In 2000 he followed up with Broke Down. which firmly established 

him as a major player and national touring sensation. In fact. the 

Austin Chronicle called the album "the first great Texas album of the 

21st century." Since both albums were acoustic -based and stripped 

down. Cleaves was prompted to try something a little different with the next project. Conferring with 

producer Gurf Morlix. he decided it was time to liven things up a bit The result is the more fully 
produced Wishbones. Although punchier and a bit more rowdy than his previous works the songs 
are still very much in the vein of what Cleaves is best at - telling stories of the good and bad times 
we all run into as we travel down the road of life. When I started writing songs for Wishbones I was 

concerned with living up to Broke Down.: says Cleaves "But then I remembered that as I finished 

that album. I knew the next record would have to go in a different direction." Check out "Wishbones." 

"Sinner's Prayer" and "Horses and Divorces." 

Americana News 
Congratulations to Americana Music Association Managing Director J.D. May on his marriage to 

Jennifer in Negril. Jamaica on Feb. 23 ... Koch /Audium Records will release its second Dwight 
Yoakam album in late May. Its tentative title is Used Records. The label will also reissue threw CDs 

Texas singer Robert Earl Keen . Willie Nelson. The Del McCoury Band. The Sam Bush Band and 

Gillian Welch are among the roots -oriented artists scheduled to perform at the 2004 Bonnaroo 
Music Festival. The three -day event, held in Manchester. TN on June 11 -13. will also feature The 

Dead. Dave Matthews & Friends. Bob Dylan. Trey Anastasio and dozens of other bands. Tickets went 

on sale Feb. 21 on the festival's web site: www.bonnaroo.com ... The family of the late Johnny Cash 

has blocked an attempt by advertisers to use his hit song "Ring of Fire" to promote hemorrhoid - 
relief products! -The Country Music Association of Nashville has named Kasey Chambers its 

2004 Global Country Music Artist. The award is given to artists who make country music more 

popular in their own countries ... Several pieces of musical equipment belonging to the country 
band BR5 49 were stolen from a locked trailer parked in front of singer Chuck Mead's house in East 

Nashville. 

Note: If you have Americana news. please forward it to ischoenberger4radioandrecords .com. 

Most Added 
ARTIST' - 

Graham Parker Your Country ¡Bloodshot) 

Leftover Salmon Leftover Saknon (Compendia) 

Staid Cleaves i.iishbones (PhdWRaKEder 

Grey De Lisle The Graceful Ghost (Sugar Hill 

Grantdee Phillips Vrgirtia Creeper /Zoe/Roande l 
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THIS WHEEL IS ROLLING!!! 

THANKS ro AMERICANA RADIO 
FOR MAKING US #1 AGAIN AND AGAIN AND AGAIN... 

Feb 27 Fri 

Feb 28 Sat 

Mar 31 Wed 

Apr1 Thu 
Apr 2 Fri 

Apr 3 Sat 

Apr4 Sun 

Apr 6 Tue 

Apr 7 Wed 

Apr8 Thu 

TOUR DATES 

Ft. Worth, TX at Billy Bob's 

Conroe, TX at Creighton Theater 
Washington, PA at Sellersville Theater 
Annapolis, MD at Ram's Head Tavern 
Alexandria, VA at The Birchmere 
Alexandria, VA at The Birchmere 
Cleveland, OH at Beachland Ballroom 
Rochester, NY at Milestones 
Boston, MA at Paradise 
Northampton, MA at Pearl Street 

SUBJECT TO CHANCE 

INN4ortliksT l (lTf AUSTIN 

(A7-itze,ei to-A1-4.4....k IS THE LATEST 

OFFERING FROM JOE ELY, JIMMY DALE GILMORE ANO 

BUTCH HANCOCK COLLECTIVELY KNOWN AS THE FLATLANDERS. 

ONCE KNOWN AS "MORE A LEGEND THAN A BAND ", THE NEW CO CONFIRMS. 

THEIR PLACE AS A DRIVING FORCE IN AMERICANA MUSIC. 

Apr 9 Fri 

Apr 24 Sat 

May 5 Wed 

May 7 Fri 

May 8 Sat 

May 9 Sun 

May 14 Fri 

May 29 Sat 

Jul 10 Sat 

Jul29 Thu 

New York, NY at BB King's 
Houston, TX at Houston International Fest. 

Minneapolis, MN at Pantages Theatre 
Ann Arbor, Ml at The Ark 
Chicago, IL at House Of Blues 
Newport, KY at Southgate House 
Raleigh, NC at N.C. Museum of Art 
Heliotes, TX at Floores 

Lampasas, TX at Spring Ho Pestival 
Winnemucca, NV at Winnemucca Cony. Cen. 

Radio contact: Jeff Cook Ph: 866.960.7524 email: jeffOnewwestreeords.eom newwestrecords.com theflatlaaders.com 
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THE FASTEST SELLING NEW ARTIST OF THE YEAR 

CASTING CROWNS 
#1 Debut on Soundscan Sales Charts! 

Highest first week scans for any new 
artist in 2003 

Seven weeks at #1 on Soundscan 
Sales Charts 

"If We Are The Body" - #1 AC Single 

"If We Are The Body" - #1 CHR Single 

UR CONSIIJERATION 

1 . \'tt1:uiu 
New Artist oft ns including: 

he Year Pop/Contemporary 
pop/con tern Album 

Song of the Year Song 
Are 7' k Hod," 

First artist in two years to reach #1 with a debut single 

Campus Life Readers Choice Award for 2003 Best New Artist 

Featured in Billboard, CCM, Release, R &R, CCM Update, 
Worship Leader Magazine, Today's Christian Woman, 
Christian Music Planet, Marriage Partnership, BRIO; 
CRA Marketplace, Christian Retailing, Campus Life and more! 

"Who Am I" adding now at AC, CHR & Inspo! 

!!á . provident 
reunion moor= LAIR SOUP 

W W W.CASTINGCRO W NS.ORG 
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RICK WELKE 
rwrlk e®rWlosndrvcords. com 

CHRISTIAN 

Christian Radio Salary Survey 
Survey reveals low pay scale 

hristian Music Broadcasters surveyed 70 Christian 
stations from different markets across the country re- 
garding employees' salaries. A first glance at the sala- 
ries shown in the sidebar might not show anything 
terribly unique. Upon further review, though, and af- 
ter comparing them to mainstream radio salaries, you'll 
notice a drastic difference. Simply put, most Christian 
radio employees are not paid what they are worth. 

I his week I get two people tram 
CMB to answer a few questions re- 

garding the surprising results of the 
first-ever Christian Radio Salary Sur- 

vey. CMB Director Wayne Pederson 
and KSBJ /Houston GM and CMB 
Chairman Tim McDermott were nome 

than happy to comment. 

One thing people need 

to realize is that salaries 
have actually gone up 
a nsri the Christian formats 
over the past five years. If 
you were to do a quick sur- 

vey of people around the 

country who were in the 
formats back then, you'd 
find that many positions' Wayne 
compensation packages 
have increased dramatically over that 
time period. 

Salem - with its new initiatives in 
the Christian AC format - has a lot 
to with that. Sizable growth by the 
K -Love network and many major- 
market stations have also contributed 
to a higher base pay scale. But we still 
have some work to do. 

says. When I compare these salaries 

to what one could make in compara- 

ble jobs in the mainstream market - 
place, we're low. If we expect to attract 

the highest-quality people to Christian 
radio, we need to raise our standard of 
compensation." 

McDermott brings up 
another point: "I believe 
the salaries are lagging be- 

hind the format's success. 

We have a great product, 
and we still expect people 

to work for a lot less than 

their mainstream counter. 
parts. And that doesn't 
even include making our 
people do three or more 
jibs at one station." 

Steps Toward Change 

How do we raise the standard of 
compensation to meet the continued 
success of the krmat? Pederson has a 

quick list to look at and put into prac- 
tice: 

Reward your most effective peo- 
ple with higher compensation. At the 
same time, help those who are not ef- 

fective to move on to other ministries. 
Do research comparing your sta- 

tion's salaries to those at other radio 
staters in the market. 

Do research comparing your sta- 

tion's salaries to these at other radio 
ministries around the country. 

Use information n fr m the NAB, 
the Country Music Association and 
trade publications to get a fair and 
competitive salary range. 

Look for non -cash methods to 
compensate staff, such as retirement, 
medical coverage and other hem-fits. 

Ask your board of directors for 
compensation comparisons from their 
world of business. 

"Changes begin at the top," says 
McDermott. "And the top has to un- 
derstand that our pool is pretty lim- 
ited for great talent in broadcasting. 
Reward the ones who are doing 
things well with an excellent salary. 
Published surveys like the one we 

did at CMB are part of the awareness 

factor. 

"Knowing where we stand is just 

the beginning however. If we want 
excellence in broadcasting, we are go- 
ing to have to pay for it. If we want 

Raising The Standard 

Pederson sans, "Honestly'. My first 
thought about the survey's results 
was how low the salary figures were. 
I realize these figures represent a fair- 
ly wide range of market sizes and sta- 

tion budgets, but I feel we take advan- 
tage of the dedication of our people 
in Christian radio. They're passionate 

about what they're doing, so we can 

get by with paying them less than 
they deserve." 

It is difficult to support a family of 
any see on the income that most peo- 
ple who work at Christian radio take 

home. That's why, if you look in stu- 

dios across the country, you will see a 

lot of young, single people in base po- 

sitions. 

Most are so passionate about 
what they are doing that they'll 
work for close to nothing. They 
work hard and don't demand much 
because they don't have a family to 
support. But what long-term effect 
will that staffing mentality have on 
the format? 

"If this survey represents the real 

averages, were not compensating our 
ken staff people adequately," Pederson 

Pederson 

Match 5. 7004 RSA 87 

mediocrity, we can keep things where 
hey are." 

Turning The Tables 

Because CMB conducted this sur- 
oey, it is only appropriate to turn the 

tables and ask Pederson what his or- 
ganization is going to do to help raise 
salaries. 

"The reason we did the survey was 
to begin the process of helping Chris- 
tian radio bracket the fair and cmper- 
itive range of compensation," he 

says. "A lot of stations lack the data 

needed to determine what competi- 
tive salaries are. 

"CMB exists to improve the quali- 
ty of Christian music radio. We won't 
significantly improve what we do on 

Christian radio if we fail to compen- 
sate our staff adequately. Good peo- 

ple won't be attracted to Christian ra- 
dio, and good people won't stay in 

Christian radio if there are higher sal- 

arles to be earned else 'w here. -- 
. -. 

"We can talk all we want aboutcall- 
ing and dedication, but the fact of the 
matter is, young, gifted communica- 
tors need to be compensated to the 
level where they don't have to have 

two full -time workers in the home or 
work two jobs in order to care for their 
families." 

A Hard Look 

Many Christian radio stations to- 

day need to take a hard lock at and 
dosome soul-marching regarding em- 
ployee pay. In response to my request 

for some realistic ideas that station 
can use to help their staffs in this area, 

Pederson offers up these: 

Satellite and digital systems can 

help a station run more efficiently. if 
a statism goes to digital automation 
in some form, it should use the 
funds saved by not employing a 

large staff to increase the compensa- 
tion of its top performers. 

As Christian statism him more 
talent from mainstream radio, we will 
have to come up to a higher level of 
compensation to compete. 

As we raise the compensation 
for management positions, we 
should have a higher level of com- 
pensation all the way down through 
the staff. 

Asmise stations realize that excel- 

lent talent can gnaw their audiences, 

they will, hopefully, see the wisdom of 
investing in that talent through higher 
compensation. 

McDermott adds, "Look at our for- 

mat's success. All across the country 
we are seeing great ratings, with sta- 

tism breaking into the top IO in man, 
market. KLTY /Dallas' recent book, 
an example of what a great radio sta- 

tion can do. 

Christian Radio Salaries 
Here are the results of CMB's survey of Christian radio 
staff salaries. Stations from various markets participated. 
and the participants reflect a wide range of formats and 
stations. For a complete salary report, including breakouts 
by market size. contact Wayne Pederson at wpeders® 
aol,com. 

Average Compensation Figures/Ranges 

Office/Management Positions 

Executive (highest positron at the station) S56.956 
Executive tsecond- highest position') S42,000-553,400 
Fund Development Director 523,300-536,300 
Administrative Assistant $15,000-526.100 

On-Air And Related Positions 

Morning dime 

Daytime announcers 

Other announcers 

News Director 

Local Sales Manager 

Musse Director 

Chief Engineer 

$31.600 -$42.300 

S31.600 

$26.600 

535.200 

$57.700 

529.900 

550.190 

pomar at a Staten could include Operatxns Director, PD 
or Assistant Manager. 

"Ratings like that will mean in- 
creased sales revenue for commercial 
statism For noncommercial stations, it 
will mean a larger pool to 

draw .from. The next logical 

sup is using that revenue to 
increase salaries." 

The Bottom Line 

Every Christian radio 
station has to pay attention 
to the bottom line. Money 
doesn't come Out of the 
walk when there is a short- 

fall in station income. But 

higher pay for employees who do 
their jhbs, am passionate about their 
respomibilitiesanl gobeyond the call 
of duty is a must for any well -mn or- 

ganization. To neglect your people is 

to neglect your station foundational 
mission. 

"Christian radio has demonstrated 
that, with careful (smutting and cre- 

ative staffing, we can compete with 
mainstream radio," Pederson says. 

"People will listen if we have a com- 
pelling, quality product. But that 
comes with a price." 

"Noncommercial sta- 
lian especially need this in- 

formation," McDermott 
says. "The IRS states that 
noncommercial stations 
can't pay above a normal 
salary range, so they need 

to know thesebetdunarks. 
"We all desire to see 

Christian music radio im- 
Dermotl pnwe, and the place to start 

is by having the best people 
at each station. That is going to mean 

paying them what they are worth. 
"For example, at a noncommercial 

station, why should you expect do- 
nuts to give $25 a month and, at the 

same time, expect your staff to donate 
their services to the station by work- 
ing for $10,000, $20,000 or ;yen 
530,00(1 less than their mainstream 
counterparts? That equation needs to 
changes." 

Tim Mc 

s. 

Wee(en/ 
Love, Peace & Happiness 

CLOSING IN ON TOP 10 
Bulleted at #13 CHR 

GOING FOR IMMEDIATE ADDS 
AND CONVERSIONS! 

Xî" 
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The Cell] Update 
Christian Retail, Radio & Records Newsweekly 

Catching Up With.... 
Jeremy Camp 
Singer- songwriter's new worship projec 

BEC Recording artist Jeremy Camp has had a whirl- 
wind of a week. He's calling Till CCM UruATt from a 
cell phone "somewhere in between Colorado and 
Washington state," he says, on a night off from his tour 
with Rebecca St. James and Newsboys. 

Camp's new record, Carried Me: continue to be faithful in what 
The Worship Project, scanned over You're calling me to do." If He con - 
19,000 units in its fast week out. The tinues to bless this, then praise the 
rock songwriter also just foynd out Lord! It shows that He's taking this 
that he's been nominated for four music thing to the next level and 
Dove Awards.. "I'm just He's given me a bigger 
excited that God's bless- platform for ministry. 
ing me, and I'm going to J People are accepting 
continue doing what I'm Christ at shows. lt's awe- 
doing," says Camp. "It's ` some to see what God is 
about being faithful in the ` doing. 
little things." CCM: The new album is 

your sophomore effiirt. How 

CCM: Haw's the tour go- day the scond time amuiul 
ing? compare to your e.iptritaice 

JC: The tour's been ierealY Camp out of the gate in 2002? 
amazing. We had a Bible JC: When the first al- 
study yesterday that Peter hurler bum, Stay, cameout, everybody was 
(Newsboys' led, and it was pretty saying, "You've got to do this and 
epic. When you fast go on tour with this and this...." I knew that God was 
major bands and everyone's doing going to be in control no matter 
well, you always wonder if there's what, but I was definitely more 
going to be competition, and some- stressed about the whole situation. 
times you don't know how it's go- I was trying to do all I could do. 
ing toga We've had the most amaz- This time around, I still say, "I'm 
ing sense of unity on this tow. It's going to do all !can do." But the dif- 
been neat, because we're all getting (entree is, I now rest in the fact that 
along so well, and we've had these God has been in the throne the 
amazing times of worship and whole time, and He's taken this 
study. ministry where He's wanted to take 

CCM: Carried Me: The Worship it. My stressing out and worrying 
Project leas released a few weeks ago to about how the album is going to do 
much success. Congratulations on that. or what I can do to make it better is 
What uas your naction to such a big not going to help any situation. It 

first week out? would just take my focus off trust - 
JC: It's kind of funny. It's the same ing the Lord. That's not what He 

reaction I've had to the Dove nomi- wants 
nations, the radio success and all I've learned to rest in the fact that 
that: It was really encouraging and God's hand is on my life. God's 
really humbling. It's hard to explain. hand is on the release of this album 
God's done so much in my life these and all I've done. I've got a lot more 
past three years. And the past year peace. Even if it doesn't go well, the 
and a half especially, He's continued Lord knows the outcome. I've got to 
to pour out His blessings. trust that His hand is on it, and I 

I wasn't surprised -and I'm not can't move it off or move it in the 
saying that in an arrogant way, but direction I want it to go. 
it's just been that God has been so CCM: I liar you've got some histo- 

good. I can only say, "God, thanks ryasa worship laden. Your neu' album 
so mu?t kw these blessings, and I'll seems to reflect that side of you. 

t off to a strong start 

JC: Yes, my dad always played 
music. People always ask me if he's 
'well -known worship leader) Steve 
Camp, but he's not. My dad was a 

worship leader, and I watched his 
example. He later became a pastor, 
and when I began walking with the 
Lord, I began leading worship in the 
church. I went to Bible college and led 

worship there on campus as well. 
After that I played different 

churches where people knew I had 
written my own songs. They asked 
me to mix those in with the wor- 

--ship stuff I was doing. That's 
when the whole "being signed" 
thing happened, when I started 
doing that. Isn't that an eloquent 
way to say it 

It's so funny how much I'm learn- 
ing more and more to be myself. It's 
so much better. Not that I wasn't 
before, but I'm not worried if I stum- 
ble over something. 

CCM: What prompted you to do a 

worship record this time? 

JC: It's funny. Not many people 
know, but they will soon: I actually 
recorded this album before I did 
Stay. We just didn't release it. 

CCM: What's the story on that? 

JC: The record company asked 
me to do a worship album before 
they even wanted to sign me as an 
artist. I said I'd love to do it, and I'd 
always wanted to. We did it, and in 

the midst of making it I signed the 
record contract to record Stay. The 
company wanted to release Stay so 
I could first share my life, what God 
had done through my life at that 
point, etc. This new record is an ex- 
tension of what I do. 

CCM: What's the significance of the 

tunes you chase to word for Carried 
Me? 

JC: A lot of these songs, like 'Trust 
in You," are songs I loved growing 
op.! had a kit of fear problems when 
I was younger. The song says, "I will 
not be afraid, I will trust in You." It 

was my anthem. These songs all 
have significant meanings for differ- 
ent times in my life. "Revive Me" 
was a song that I wrote for my wife, 

Melissa 'who died of cancer', when 
I was sitting beside her in the hospi- 

tal room. They are all sentimental, I 

guess 
CCM: Yourlhas changed lot emu 

the past year. You're been touring con- 

sistently, you've gotten married, and 
you've recently released your second 

Project. The rumor is that you're aIrtmly 

iexirkiiig on a new rockalbunr for n'hase 
later this year. Hou' have the change's 

influenced your songuriting? 

JC: As a believer, I always want to 
grow. I'm always looking to learn 
new things. The rock album is just 
part of the growth God's taking nit 

through in my life. The title of the 
album will be Restored. It's from a 

song that I wrote for the album, and 
it chronicles what He's done in my 

life and how God has restored my 
life in so many ways. It's been such 
an honor to do what I do. 

The upcoming album talks a lot 

about the different things God is 

teaching me in my life. When you're 
married you learn a lot about your- 
self and how you need to change - 
in a good way! There are still ele- 
ments of brokenness in the writing, 
because I tend to get down on my- 
self, as we all do, and there's still in- 

tensity, because that's just how I 

write. There are different themes 
here, though, for sure. 

CCM: Where are you in the word- 
ing press? 

JC: I've written all the songs and 
have recorded about half of them. 
will record the other half in May. 

CCM: Can you give us an indication 

of what to expect sonically? 

JC It'll be pretty similar to Stay, 

with a mix of rock songs and mel- 
low songs. I love both. It may be a 

little heavier, a little thicker, a little 
more intense. I can say it sounds 
more passionate, at least to me. 

CCM: What's it Tike fin you to play 

the tunes from your new worship record 

night after night, given dud you fni.Jied 
the !project several years ago? How do 

you keep things fresh? 

JC: Well, there are 13 songs on the 
album, and I did go back and record 
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Edita 
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"Beautiful One" and several others 
so I'd have a few new ones on 
there. With any of my songs, even 
the ones from Stay, I've been sing- 
ing them 150 -plus times in the last 

year and a half. You just have to 
pray that God will help make them 
fresh. 

CCM: I !curd a country singer say 

that the best advice he MT trot uas to 

write or record songs that he thought he 

could sing for years and years, because 

he utndd bedding that if h t'Ind any kind 

of career loo 't' 'ity. 

JC: That's so true. I'm not disap- 
pointed with any of my songs. I 

ióMy stressing out 

and worrying about 

how the album is 

going to do or what 

I can do to make it 

better is not going 

to help. It would just 

take my focus off 

trusting the Lord." 

don't kook back and say, "I shouldn't 
have put that song on that album," 
or, "That song doesn't mean any- 
thing anymore." What I have to do 
is to spend time with the Lord, 
spend time with Him, because 
when I get up onstage they are 
fresh, the hearts of the songs are 
fresh. 

There are times, I'm not going to 

lie, when it's hard to sing the same 
songs over and over, but you've got 

to say, "Lord, I don't feel this to- 

night. Despite how I feel, bless the 
people who hear this." 

CCM: A few months ago you mar- 

ried Benjamin Gate lead singer Adri- 

enne Liesching. Who controls the CD 

player crow? 

JC: We have similar musical 
tastes, so that's great. We both love 
Blindside, especially that new al- 

bum, Pitiful, and we like Switch - 
foot's The Beautifid Letdown. That's 
an amazing album. Everybody 
knows it. 

If it's good musk that's glorify- 

ing to the Lord, then it's cool with 
us. - Lima Connor 
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TOTAL 
aEEA É e MOW TIRE IABE. E ATA PLATS 

1 1 MATTHEW WEST More (Oaversal South/MI CMG) 1721 8 

2 2 THIRD DAY Sing A Song (Essential/P1G) 1549 -94 

3 0 AUDIO ADRENALINE Leaving 99 (forefront / EMICMG) 1418 +66 

4 0 AVALON All (SparrowiEM /CMG) 1378 +77 

1 Q NATE SALLIE Whatever It Takes (Curb) 1245 +34 

5 6 JEREMY CAMP Right Here (BEC) 1220 63 

6 7 S. CURTIS CHAPMAN Moment Made For Worshipping (Sparrow /fMICMG) 1034 196 

9 0 DELIRIOUS? Rain Down /Sparrow /EMICMGI 968 +34 

8 9 WARREN BARFIELD Mistaken (Creative Trust Workshop) 905 -35 

15 Q ZOEGIRL Beautiful Name /Sparrow /fMICMG/ 881 +161 

18 Q TODD AGNEW Grace Like Rain (Ardent) 788 +142 

11 12 JARS OF CLAY Show You Love (Essential/Pt6 /RCA) 770 -144 

17 Q SONICFLDOD Shelter / /NO) 765 +112 

10 14 MARK SCHULTZ You Are A Child Of Mine (Word/Curb/Warner Bros.) 734 187 

16 Q NICHOLE NOROEMAN Even Then /Sparrow /EMI CMG) 732 +16 

20 0 BETHANY DILLON Beautiful (Sparrow /EM /CMG) 696 76 

12 17 CASTING CROWNS If We Are The Body (Beach Street /Reunion/PIG) 688 '106 

14 18 NEWSBOYS You Are My King (Amazing Love) (Sparrow /fMICMG) 687 46 

25 Q TREE63 Blessed Be Your Name / /npo sI 683 + 156 

26 ) BUILDING 429 Glory Defined 7Ward/CurblWarnerBros.) 675 177 

19 21 D. CROWDER BAND 0 Praise Him.. (Sixsteps/Sparrow /fMICMG) 641 5 

23 ® POINT OF GRACE The Love Of Christ (Word/Curb/WarnerBros.) 583 +5 

24 Q PHILLIPS, CRAIG & DEAN Here I Am To Worship (Sparrow /EMI CMG) 572 +21 

13 24 DARLENE ZSCHECH Pray (INC) 558 -177 

29 Q JACI VELASOUEZ Unspoken (Word/Curb/WarnerBros.) 514 +100 

22 26 MERCYME Word Of God Speak (INO) 500 86 

21 27 ERIN O'DONNELL Wide Wide Would //npdp/ 442 -154 

I 8 'i FFH Good To Be Free 7EssentiaUPLGI 410 +195 

28 29 TAIT Lose This Life (Fore ronr/EMICMG) 381 37 

INFic.. Q REBECCA ST. JAMES The Power Of Your Love /forefront/EMI CMB) 355 +56 

*11010* 
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Most Added' 
www mFndkcator cum 
Aa1.T moo LIBELS apee 

CASTING CROWNS Who Am I IBearh Sneer Reumorsf(GI 10 

BUILDING 129 Glory Defined (WordICubWarm Bros. 9 

ZOEGIRL Beautiful Name LSparrow/EMICMG, 

FFH Good To Be Free Ifssmtrak'PLG, 

TREE63 Blessed Be Your Name (Moon, 6 

JACI VEIASOUE2 Unspoken (WOrreCu'b Warne, Bros., 6 

STACIE ORRICO Instead (foref root r£MI CMG, 4 

Most 
Increased Pays 

TOTAL 

PLAY 
ARTIST INCREASE 

FFH Good To Be Free Ifssmna4Pl& +195 

BUILDING 429 Glory Defined IWardCuAWam Bros.) .177 
ZOEGIRL Beautiful Nam (Sparow,EMI CMG( .161 
TREE63 Blessed Be Your Name /Indoor .156 
TODD AGNEW Grace Lie Ram Ardent) .142 
SONICFL000 Shelter IWOI .112 
CASTING CROWNS Who Am I (Beach Streez'ReuaniPtGI .109 
JACI VELASOUEZ Unspoken /WadCuteWernn Bros.) .100 
AVALON All SpnrrawfMlCMG1 +77 

BETHANY DILLON Beautiful (Sparrow EMI CMG, +76 

Christian ACtivity 
by Rick Welke 

Leap Week 
The chart experiences a Leap Year -type phenomenon this 

week as no fewer than seven songs Erse four or more slots. 
That type of chart movement doesn't take place every week. 

so we'll celebrate the accomplishments by honoring those 

artists. 

ZOEgid head the class with a solid leap (15-10, +161) 
into the top 10. Dove Award New Artist of the Year candidate 
Todd Agnew (18 -11, +142). Soniellaod (17 -13, +112), 
Bethany Dillon (20 -16. +76). Tret63 (25.19, +156), 
Building 429 126-20. +177) and Jed Magma (29-25, 
.100) round Out the list. 

New songs that are creating a buzz are FRI's "Good to Be 

Free," Rebecca St. James "The Power of Your Love' and 
"Who Am I" by multiple-Dove nominees Ceding Craami. 

62 AC reporters. Songs ranked by total plays for the airplay week of Sunday 2/22 - Saturday 2/28 
CC 2004 Radio & Records. 

New &Active 
CASTING CROWNS Who Am I (Beach StreeuBnuauaPtG) KRIM You Reign (WadCu *aroer Bros) 
Total Plays. 326. Total Stations: 21, Adds: 10 Total Plays: 230, Total Stations. 12. Adds: 2 

SARAH KELLY Take Me Away (Goreel JEFF DEVO fIRITA SPRINGER Bless The Lord (Corre, 
Total Plays: 302, Total Stations. 14. Adds: 1 Total Pays: 222. Total Stations: 8, Adds: 0 

GUNNY OWENS I Lore The Way Waterman( SCOTT KRIPPAYNE Life daring /AEI 

Total Plays 300, Total Stations. 15, Adds: 2 Total Plays: 207, Total Stations: 10, Adds: O 

BIG DADDY WEAVE Heart Cries Holy (Fervent( JAMI SMITH How Great lkeeptyl 
Total Plays. 288, Total Statiau: 15. Adds: 1 Total Nays. 179, Total Stalin: 6, Adds: 0 

JILL PHILLIPS God Believes In You (fervent) GREG LONG Born Agan (Chrrstsml 
Total Plays. 279. Total Stations: 15, Adds: 2 Total Plays: 157, Total Stations. 7, Adds: O 

imp roYMMwMaw 

_eiS F` ií 
REWARD MY DEVOTION! 

CLEVER? CURIOUS? COOL? 
He's a listener with the power to give you the nod during ratings. 
Give him a station decal from Communication Graphics and 
watch your market share grow! 

Communication 
Graphics Inc 

800.331.4438 - www.cglNnk.com 

CRIANT . LONG LASTING. . WEATNER -RESI 
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- CHR TOP 30 
LAST 

A 

T tt 
I 1 

2 2 

3 3 

4 O AUDIO ADRENALINE Leaving 99 (Forefront/EMICMGI 872 

6 0 MATTHEW WEST More (Universal South/EMI CMG) 833 

5 0 THIRD DAY Sing A Song (EssenualPLGI 826 

9 O DELIRIOUS? Ran Down (Sparrow /EMI CMGI 750 

8 O SARAH KELLY Take Me Away )Gotee) 684 

10 Q PLUS ONE Be Love Lhpap/ 668 

7 10 TAIT tose This Life (forefront /fMICMG) 627 

11 w PILLAR Further From Myself (fkked 596 

12 ® PAUL WRIGHT Your Love New Changes (Gotee) 594 

15 ® OUT OF EDEN Love. Peace & Happiness /Come) 539 

13 14 SKILLET Savior /Ardent) 534 

16 ® TELECAST The Way (BEC) 481 

19 0 BUILDING 429 Glory Defined (Word/Cah/WarrwBros.i 486 

27 m ZOEGIRL Beautiful Name (Sparrow/EMICM& 447 

23 0 NATE SALLIE Whatever It Takes (Curb) 434 

21 0 BETHANY DILLON Beautiful (Sparrow/EMICMG) 432 

24 0 SWITCHFOOT Dare You To Move (Red Ink/Columbia' 425 

14 21 CASTING... If We Are... (Beach StreefReiA.iaNPLG) 424 

20 ® SEVEN PLACES Landslide BfC 421 

17 23 SANCTUS REAL Beautiful Day (Sparrow,/EMI CMGI 403 

18 24 BARLOWGIRL Hauler Than The Fust Tone )fervent, 400 

22 25 D. CROWDER... 0 Praise... (Susteps/Sparrow£MICMG) 355 

26 t19 TREE63 Blessed Be Your Name /ltigogl 342 

10.e.r> ® BIG DISMAL Just The Same (Wed -up) 341 

29 0 MERCYME Word Of God Speak (Mr 313 

- 0 WARREN BARFIELD Mistaken Crew* Trust Workshop) 311 

- 0 DOWNHERE Break* Me... (Sgunt/CaNWarnn &os.l 289 

ARTIST ' -.. .: , , PLAYS 

JEREMY CAMP Right Here (BECI ' 977 

JARS OF CLAY Show You Love (FssentlJL 'PLG/RCA) 901 

TODD AGNEW Grace Like Ran (Ardent) 886 

ROCK TOP 30 
- iyIEAS oN TOTAL A:' 

PLAYS CHART STATIONS .. 

-105 

78 

-36 

+ 11 

+58 

-27 

16 

20 

13 

9 

11 

15 

2610 

2310 

2210 

2710 

2010 

2210 

74 7 2411 

- 6 10 2011 

-43 13 2010 

64 18 1810 

11 9 1910 

24 19 1810 

- 54 5 1910 

27 15 1511 

+15 11 1310 

81 3 2114 

.142 2 2017 

.83 3 1612 

+36 2 1611 

98 2 1814 

103 14 1211 

.23 5 1611 

29 10 1110 

10 8 1410 

17 11 1210 

24 3 1312 

+83 1 1311 

.17 9 710 

+32 6 1110 

+10 8 910 

28 CHR reporters Songs ranked by total plays tor the airplay week of Sunday 272 - Saturday 228 
2004 Radio & Records. 

New &Active 
AVALON Al (Sparrow! Ml CMG, 

Total Flays 199. Total Stations. 9. Adds: 0 

STACIE ORRICO Instead IfaefrordEM CMG) 

Total Plays 165 Total Stations 9. Adds 4 

SONICFL00D Shelter (WO, 

Total Plays 162. Total Stations. 8. Adds. 1 

FM STATIC SdnetPwg To Bebew In /Tooth & Nad 
Total Plays 149. Total Stations 5. Adds 2 

TAYLOR SORENSEN lox Somebody Else /Raierownl 
Total Plays- 124. Total Stations. 7. Adds. 1 

TEN SHEKEL SHIRT Risk (INO' 

Total Plays 109. Total Station. 5. As 0 

INHABITED Rescue Ali (Independent, 

Total Plays 107 Total Stations 3. As 0 

DARLENE ISCHECH Pray i1*Oi 

Total Plays 104. Total Station. 3. Adds 0 

KUTLESS Treason (BEC) 

Total Plays 82, Total Stations. 3. Adds 0 

BIG DADOY WEAVE Heart Cres Holy /fervent, 
Total Plays 81. Total Stations 4. Adds 2 

2 1 

1 2 

3 3 

4 4 

1 0 
8 Q 
9 O 
5 8 

11 0 
12 0 
13 m 
6 12 

16 ® 
15 0 
10 15 

18 0 
21 m 
30 0 
14 19 

20 20 

19 21 

26 ® 
17 23 

25 m 
28 ® 
23 26 1., ® 
22 28 

lo.e.r> 0 
24 30 

ARTIST -' - . JE_. 

FALLING UP Broken Heart (BFC, 

KUTLESS Treason (BEC) 

PILLAR Further From Myself (fiche, 

SANCTUS REAL Beautiful Day (Sparrow /EMI CMG) 

THOUSAND FOOT... Rawkfist /Tooth & NaiJEMCI 

TREE63 The Answer To The Question //irioapl 

BIG DISMAL Just The Same (Wind up 

SEVEN PLACES Landslide LBfCI 

PLUS ONE Poor Man litigant 

INHABITED Rescue Me (Independent) 

P.O.D. Change The World (Adao( -) 

TAIT Numb IfaefrendEMICMG) 

SKY HARBOR Welcome drpop/ 

SEVENTH DAY SLUMBER Spiraling (Crown) 

KIDS IN THE WAY Halleluiah (Fkken 

NUMBER ONE GUN Starting line (floodgate) 

JONAH33 Watching You Die (Ardent) 

FM STATIC Something To Believe In (Tooth & Nadi 

LAST TUESDAY Retaliation (DUG) 

SKILLET Senor (Ardent! 

BY THE TREE Confessions ,fervenri 

MENDING POINT In Transit (Wad Of Mouth( 

INSYDERZ Cal To AIMS (Floodgate) 

DISCIPLE One More Time Slain 

STEREO MOTION Tip Of My Tongue rfkcker, 

BARLOWGIRL Harder Than The First Tine (fervent) 

IAN ESKELIN Taboo (hpto1 

CURBSOUIRRELS Su (DUG/ 

SWITCHFOOT Dare You To Move (Red Ink Columba( 

TINMAN JONES Say Goodbye (Cross Omen) 

"A. 
P.AS 

482 

438 

400 

371 

3 

75 

71 

72 

AEE/S: 
,A.- 

11 

13 

14 

14 

2810 

34/1 

3010 

2910 

374 8 6 2810 

363 4 6 3112 

357 - 6 5 3010 

353 36 14 2710 

309 15 1 2110 

302 - 20 6 2411 

291 20 4 3010 

289 95 14 3110 

288 29 6 2312 

271 9 3 2910 

265 43 14 2410 

244 17 4 1812 

238 - 29 3 2313 

227 83 2 20110 

222 44 9 1810 

218 3 21 2011 

213 9 3 2011 

210 .33 6 1111 

208 29 12 1510 

204 +26 9 1711 

177 +24 2 1612 

174 28 9 1810 

169 +43 1 1816 

166 -37 4 1110 

160 46 1 1212 

149 J0 9 1610 

39 Rock reporters Songs ranked by total plays tor the airplay week of Sunday 222 - Saturday 228 
0 2004 Radio & Records 

New &Active 
MODERN DAY JOHN Autism tI dependent 
Total Plays 141, Total Station 8, As 2 

EARTHSUIT Farman MMathi 

Total Plays. 131, Total Statnns 8 Adds 1 

LESTER FINN EXPEIBMENT Hakag Oui (independent/ 

Total Plays. 124, Total Station. 14. Adds. 2 

BLINDSIDE Al Of Us /fkkndffG) 
Total Plays 120 Total Station. 6. Adds. 0 

EMERY The Ponytail Parades /Tooth 8 Nadi 

Total Plays 107, Total Station 8. Adds 2 

iiiiile( 
.T.4 

On your desk now and going 

for ROCK adds today! r1 

UNSHAKEN Break /Sit 
Total Plays 102. Total Stations 11. Adds 6 

PETRA Woulda, Shakda. Cdulda (*op 
Total Plays 99. Total Station. 12. Adds. 2 

ANSERLIN Ready Fuels (Tooth 8 A,) 
Total Plays 85. Total Stations: 4. Adds. 0 

ONECROSS Waste Away /Independent, 

Total Plays 73. Total Stations 8. Adds 0 

ADDISON ROAD AI I Need Is You 'independent, 

Total Plays 71. Total Station 5. Adds. 3 

www.buildmg429.com 
www.wordlabelgroup.com 

or more Information contact Crisham 
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INSPO TOP 20 
AST 

1 1 

2 © 
3 © 
6 0 
5 5 

8 

4 , 

9 

10 

11 

14 

13 

1 13 

12 14 

20 

16 16 

17 17 

15 19 

NED. m 

ARTIST . 
PLAYS PLATS 

WEEKS 

STITTMAi+S 

S. CURTIS CHAPMAN Moment... (Sparrow'EMICMG) 383 

CHRIS RICE Waled Hymn (Come ToJesel /Rak town) 379 

JAMIE SLOCUM By Your Side ,Cob, 355 

C. BILLINGSLEY You love... (Perpetual fntertaammb 266 

254 

252 

246 

239 

POINT._ The Love Of Chest IWadCurb/W'arner Bros .1 

BIG DADDY WEAVE Completely Free (Fervent) 

GEORGE ROWE Everlasting !Rocketowni 

NEWSONG For The Glory Of Christ /Reoraon'PLGI 

NICHOLE NORDEMAN Even Then /Sparrow FMICMG) 224 

D. PHELPS Arms Open Wide /Wordlub'WaneaBros) 222 

PHILLIPS, CRAIG & DEAN Here._ fSpanow /EMI CMG) 204 

CECE WINANS Thirst For You (PueSpngs'14'O/ 195 

MARK SCHULTZ You Are... (Word/Curb/Warner Brost 195 

MARTINS What Mercy Means Song Hall 168 

K. STARLING Something Mane (WcadCuAWa',w &os.I 148 

FFH Ready To Fly (Essentia/PIG/ 148 

A. DENSON WI L BEVILL The Arms That... Spring Mt 147 

SCOTT KRIPPAYNE The Least I Can Do (Saving HA 146 

DARLENE ZSCHECH Pray ,INGI 

AVALON Al (Sprrow /EMI CMG) 

144 

139 

-8 16 2110 

. I6 14 2010 

13 7 2110 

12 8 1711 

2 14 1511 

.16 13 1510 

95 17 1310 

.12 3 1812 

+8 8 1410 

.17 4 170 

15 6 1210 

.3 9 1211 

43 18 1210 

29 17 910 

11 3 1011 

10 22 810 

2 2 1211 

45 1 1212 

40 21 910 

.7 1 1010 

21 Inspo reporters Songs ranked by total plays for the airplay week at Sunday 2,22 - Saturday 228. 
3 2004 Radio d Records. 

Rhythmic Specialty Programming 
o».. ARTIST - ... ... 9 

1 L.A. SYMPHONY Gonna Be Alright (Gotee) 

2 JOHN REUBEN Move (Gotee) 

3 OUT OF EDEN Love. Peace & Happiness ( Gotee) 

4 NJ-52 Back In The Day /Uprok7 

5 VERBS Love Triangle (Gotee! 

6 MARY MARY Dance, Dance, Dance (Integrity) 

7 SINTAX.THE.TERRIFIC When I Don't Show (elect) 

8 URBAN D The ktnkgrant (FlavaI 

9 STU DENT That's It (act) 
10 MARS ILL Breathe Slow ( Gotee) 

CHR Most Added 
wwwrindicator.coan 

91 

ARTIST 

ZOEGIRL Beautdut Name /Sparrow/FM/ CMG) 

BUILDING 419 Glory Deleted fWadCsaaWar er &os.l 

SWITCHFOOT Dare Roo To Move Red l,VCoéarelaal 

STACIE ORRICO Instead IfaehoetEMI CMGI 

CASTING CROWNS Who Asti I (Beach Stmt /Re'eAadPfCI 

KUTLESS Sea Of Faces SEC, 

Rock Most Added 
www.rrindicator. corn 
ARTIST 

FM STATIC Something To Believe In (tooth d Nark 

APOLOGETIX Lifestyles Of The Rich And Nameless IPaaddesl 

ROCK ROLL WORSHIP CIRCUS Gift 01 Cod /M20I 
IAN ESKELIN Taboo Jnpapr 

UNSHAKEN Break (SP/I 

KJ -52 Back In The Day IBpokl 

KUTLESS Sea Of Faces IBfCI 

STAPLE DOD IDetatorshp vs. Democracyl lfkknI 
BUILDING 429 Free (Wo, Vccb/Wamer Bras.) 

Inspo Most Added 
www.rrindkatorcom 
ARTIST -'.í .r>. 

4RO1 You Rego IWadCorleWamn Bras., 

CASE= CROWNS Who Am I /Beach SnreURewrainal 
SAY GROVES The Ow 1k4q I Know Al 
EWSOM For The /pay Of Chor IñaaAUy YC) 

SCOTT 0iAYE Tlo leas I Can Ds agar /W' 

1 

anus 

7 

4 

4 

4 

4 

4 

ADDS 

10 
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0 
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6 
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-2 
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NOTFAX 
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ELECTRONIC PROMOTION KITS 
Multi -Media Advertisements Of Your Priorities 

Distributed to R &R Monitored & Indicator 
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PROMO 
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LATIN FORMATS RaR March 5, 2004 

The Changing 
Face Of Tropical 
A look at where the formatis heading 

In the last few years the Tropical format has metamor- 
phosed into a mix of tropical sounds, dance music and 
pop rock. There are many factors behind this change, 
and each Tropical station has its own reasons for play- 
ing music that falls outside the traditional boundaries 
of the format. 

For one thing, the flagship artists 
of tropical are not necessarily the 
hitmakers and top sellers they were 
in years past. Tropical stations say 

they have to play music from other 
formats, particularly pop, because 

of a lack of quality tropical product. 
On the positive side, it seems that 

labels are paying attention to the 
complaints, and we have seen some 

changes. Major labels like Sony Dis- 
cos and Universal Musk Latino are 

releasing product by such artists as 

Rey Ruiz, NG2, Victor Manuelle, 
Grupo Mania and Toros Band, with 
others to come. But is it enough, and 
how much more will it take to bring 
the format back to the forefront? 

Another factor on the US. main- 
land - because Puerto Rico lives a 

different reality - is that the popu- 
lation is changing. The East Coast, 
which has always been Caribbean - 
dominated, has growing Central 
and South American and Mexican 
populations. Tropical stations may 
now also play vallenato and cum - 
bia, which are Colombian sounds 
popular with these new groups. 

So where is the Tropical format 
heading? This week three program 
directors give us their takes on it and 
discuss the state of the format in 
their r L t. 

Carlos José Peralta 

l'D, WRMDCTampa 

What's happened with the Tropi- 
cal format is what has happened to 

everything else. There's been an 
oversaturation of tropical music, and 
even the dance lover likes variety. 
Mixing in pop and a ballad or two 
but keeping tropical music as the 
base is the ideal formula. That's pro- 
gramming that everyone can enjoy, 

and people won't get tined of it. 
And tropical music has suffered 

"Tropical stations 

now have to be a 

lot more diverse. 

Our market enjoys 

tropical music, but 

they have also 

gotten used to pop, 

ballads and 

vallenatos." 

Marcos Rivera 

a bit from a lack of hit songs and a 

lack of new music. That has prompt- 
ed us to look to other genres to fill 
our programming to avoid having 
to dip too much into catalog materi- 

al. That's another reason the format 
has changed. 

To fix the situation, we need more 
and better material to choose from. 
Actually, there's enough 
material - it's the quali- 
ty that's missing. I know 
the record industry is suf- 
fering from piracy and 
downloading. The labels 

are not able to promote 
their artists the way they 

did before or to sign new 
artists. There is talent out 
there, but the labels are a 

lot more cautious due to the current 
state of the industry. 

I have noticed a slight change on 

the label side though. I just received 
the new Rey Ruiz record, a big art- 

ist who hadn't recorded in a while, 
and Universal has Grupo Mania and 

Toros Band, who have made excel- 
lent, quality records that are helping 
the industry get back on its feet. 

We're a station that programs a bit 
of everything, even though our base 

is tropical. If there's something new 
by Paulina Rubio, Luis Miguel or 
Cristian, for example, it's on the air 
right away. As long as there is a bal- 
ance, that's what's important. The 

audience has to enjoy the music they 

hear. 

The reason for the mix of music 
on Tropical stations is that the pop- 
ulation on the East Coast is ever - 
changing. Also, people get tired of 
listening to the same thing. Even if 
our audience loves tropical music, 
we'll drive them crazy if we give 
them tropical music 24/7. The Trop- 

ical format has given what it had to 

give, and now it has to expand. It 
won't survive if it stays completely 
tropical. 

People like variety, and pop mu- 
sic is hot right now. The young kids 
like music by Juanes and Shakira, for 

example. As long as a song is upbeat 

and up- tempo, it should have a 

space in a Tropical format. 

Marcos Rivera 

PD, WACM & SI'R/West 
Springfield, MA 

I've seen very little change. I have 

noticed that some labels are releas- 

ing more material and that they are 

choosing better salsa and merengue 

releases, but we still find 
that we have to program 

music from other formats. 

Merengue is very weak 
right now. There isn't too 
much to choose from, so 

we are programming 
more bachata. We don't 
want to bore people. 

Salsa is doing better 
than merengue because 

we've seen the comebacks of a lot of 
artists, some who hadn't recorded in 
a while, Ìfke Willie González, Eddie 

Santiago, Salsa Fever, NG2 and Jerry 

Rivera. They've given salsa a boost. 

_ 

Marcos Rivera 

ITALMN FLAVOR Italian singer Tiziano Ferro (r) is promoting his 

sophomore Spanish -language pop album. 111 Hes seen here during a recent 

visit to KSSE /Los Angeles' morning show. La Regadera, with host Serralde. 

Another reason we have to vary 
our programming is because the 
population on the East Coast, which 
used to be almost completely Car- 
ibbean, is changing, and 
not all of them like tropi- 
cal music. Since we've 
seen a rise in the Central 
and South American pop- 

ulation in the area, we've 
also been programming a 

lot more vallenato and 

pop. 
Tropical stations have 

to be a lot more diverse. 

Our market enjoys tropical music, 
but they have also gotten used to 

pop, ballads and vallenatos. Many 
of the nightclubs are doing Colom- 
bian dances and bringing Central 
American bands to perform, and 
that's something we hadn't seen 

before. 

If the production and quality of 
salsa and merengue don't get bet- 

ter, Tropical radio will have to look 

elsewhere for its programming. It 
becomes monotonous if we don't 
have new music, which is what 
people want. We need new materi- 
al and variety, and if we don't have 

it, then we have to fill that space 

with catalog music, and people 
don't like that. 

own format. Salsa stations play sal- 

sa. There may be stations that in- 
clude one or two songs from other 
formats in a morning show, but 

that's it Tropical music in 

Puerto Rico has not seen 

dramatic changes. 

Part of the problem, in 
terms of lack of product, 
has to do with the chang- 

es the labels are going 
through. Many of them 

are merging, and they are 

holding back releases. I 

think that after they fin- 
ish going through their changes, 
they will focus on promoting their 
artists. 

Raúl 

MI Ikon 
PD, WYQE/Puerto Rico 

In Puerto Rico, merengue is going 
through tough times. Although we 

program it, not many other stations 

do. Stations have eliminated meren- 

gue from their programming be- 

cause, apparently, people aren't re- 

questing it and it isn't selling. We 

continue to program it because it 
works for us. 

Reggaetón has been the music to 
play, and it's selling a lot. We get a 

lot of requests for it - so much so 

that we have a reggaetón show 
where we play the biggest hits. Al- 
though many of the songs have 

dirty lyrics, we have seen that many 
reggaetón artists are releasing radio 
versions with cleaner lyrics. The art- 
ists have met and are discussing 
ways to communicate their messag- 

es with cleaner lyrics. 

Tropical stations here play their 

Rivera 

"Mixing in pop and a 

ballad or two but 

keeping tropical 

music as the base is 

the ideal formula. 

That's programming 

that everyone can 

enjoy, and people 

won't get tired of it." 
Carlos José Peralta 

Mother thing affecting them is 

piracy. Sales have gone down sub- 

stantially in all formats. Piracy has 

pushed some artists to record in 
other musical styles in order to sell. 

Some labels release a product in 
several formats because they have 

to get a song on the radio to be able 

to sell it. 
It all happened at the same time - piracy and a bad economy. Labels 

don't have the budgets they had 

before. Our job as radio stations is 

to listen to music, to the artists and 

the quality of their music, and find 
the product that fits our program- 
ming.and put it on the air. 
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This Week In Spanish- Language Music 

Th 

Radio Y Música News 
Former Cardenas -Fernández 8 Associates President Henry Cárdenas is back in the live - 

entertainment business with his new company. Henry Cárdenas Management Services. In 1999 SFX 
purchased 50% of CFA. Televise purchased the other 50% in 2001. It then became CCE -TV. 
Cárdenas stayed on as President. but exited in February 2003 due to employment disputes. 

Cárdenas and CCE -N have resolved these disputes, and he is released from all obligations, 
including the noncompete clause that barred him from the music -promotion and five -event 
business. Henry Cárdenas Management Services will produce, promote and present sporting, music 
and other live entertainment events, as well as provide consulting services. 

"I've been in this market for more than 25 years," Cárdenas said. "I was out of action for 
12 months, but I believe that the relationships I built throughout those 25 years are still there. 
Competition is now stronger and at another level, but that pushes you 
to work harder. 

"Another advantage I have that other promoters don't is my 
relationships with national sponsors, and I've kept those relationships 
alive. I don't do an event if I don't have a sponsor. I've contacted them, 
and I'm sure opportunities will he available to us.' 

Oscar Llord, the former Sony Discos Chairman who directed 
Sony's crossover successes, has officially launched Oscar !lord Entertain- 
ment. The multidimensional entertainment company includes a record 
label. Ole Music; an artist- management company, the Network; and 
Encore, a concert events promotions company. 

On the record side. Ole Music has paired with Lideres Entertain- 
ment Group. With that partnership, Olés releases will be available in the U.S. through Lideres' 
distribution agreement with Universal Music and Video Distribution- Internationally, the product 
will be available through Líderes' licensing agreements with UMG's affiliates 

Among the artists on Ole 's roster are former Sony Discos' artists Elvis Crespo, Tommy Torres, 
MDO and Angel Lopez and newcomers urban band K1 and bachata sensation Nueva Era. 

Oscar Uord 

Radio Corner 
Israel Salazar 
PD, KOFX/Amarillo, TX 

Our ratings are always high. This is the only Hispanic station 
covering this city, and we reach as far as the eastern part of New Mexico. 
This is the only station that has that kind of reach. That has been one of 
our main tools for success, along with good music- We do live remotes 
from clubs and other places, which is something no one else is doing. 

We're also preparing for the upcoming Cinco De Mayo events - We're 
bringing over bands that have not been in the area before, bands that 
play cumbia. A few weeks ago we brought in (Ion Arauza and had a great 
turnout- Sonidero bands are doing well here. We're also programming their 
music to give our audience a taste of something different- But we're not 
forgetting about the music that has a strong following in the area, like 
norteño and duranguense. We're focusing on programming new music to give the station and the 
listener more variety. 

Israel Salazar 

;11 
4 1 

P I4t, 
AT THE ZOCALO Pepe Aguilar gave a performance at Mexico City s Zocalo. More than 135.007 
fans gathered in the largest plaza in the country to see the show 

SIMPLY THE BEST Mexican superstar Luis Miguel received an award for selling over half a 
million copies of his latest album, 33, in Mexico in lust a few months. He also broke Iris own record at 
Mexico City's Auditorio Nacional by giving 25 sold-out concerts. 

A STAR FOR A STAR Jose Jose was recently honored with a star on the Hollywood Walk of 
Fame. He's seen here with family members and friends and some of the hundreds of fans who showed 
up to congratulate him. 

PAU SHARES A MOMENTPining a visit to Los Angeles Paulina Rubio made a stop at LATV. 
where she met new Umms,on Music Group artist Flakiss. Rubro is promoting her latest album. Pau - 
Latina. Seen here are Pt) Unnnsion Music Group National Publicity Manager Marco Gonzales. Flakrss 
and Paulina. 

DANCE, ANYONE? Los Gavilanes Del Norte were in Modesto. CA Filming the video for Their 
newest single 'Los Railadomes 

.. 

Check Zhen out on the dance floor! 
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LATIN FORMATS, 
March s, 2004 

CONTEMPORARY TOP 25 
. ARTS' 

1 CHAYANNE Cuidarte El Alma (Sony Discos) 

2 PAULINA RUBIO Te Quise Tanto (Universal) 

3 LA OREJA DE VAN GOGH Rosas (Sony Discos) 

4 CRISTIAN Te Llamé (BMG) 

5 RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 

6 MANA Te llevaré M Cielo (Warner M.L.) 

7 DAVID BISBAL Buleria (Universal) 

8 THALIA Cerca De Ti (EMlLatin) 

9 OBIE BERMUDEZ Antes (EMlLatin/ 

10 SIN BANDERA Mientes Tan Bien (Sony Discos) 

11 LUIS FONSI Quién Te Dilo Eso (Universal)' 

12 TRANZAS Mori (J &N) 

13 MARCO A. SOLIS Más Que Tu Amigo (fonovisa) 

14 SIN BANDERA Due lloro (Sony Discos) 

15 OBIE BERMUDEZ Me Cansé De Ti (fMlLatin) 

16 ALEX UBAGO Aunque No Te Pueda Ver (WarnerM.L.) 

17 LUIS MIGUEL Un Te Amo (WarnerM1.1 

18 MANA Eres Mi Religión (WarnerM.1.) 

19 ALEX UBAGO Sin Miedo A Nada (WarnerM.L.) 

20 ENRIQUE IGLESIAS Adicto (Universal) 

21 EDNITA NAZARIO A Que No Te Vas (Sony Discos) 

22 LA FACTORIA Todavia (Universal) 

23 LOS TRI.O Cómo Fui A Enamorarme De Ti (Sony Discos) 

24 JUANES la Paga (Universal) 

25 RICARDO ARJONA Duele Verte (Sony Discos) 

Data is complied from the airpay week of February 22 -28. 
and based on a point system. 

2004 Radio & Records. 

TROPICAL TOP 25 
170 1 

154 2 

120 3 

118 4 

107 5 

94 6 

88 7 

78 8 

72 9 

72 10 

66 11 

62 12 

62 13 

58 14 

55 15 

51 16 

50 17 

50 18 

49 19 

48 20 

48 21 

48 22 

47 23 

47 24 

42 25 

Going For Adds 

ALICIA MACHADO Cómo Decirte Que No ¡Universal) 

ALIH JEY Muriequita Tuya (Universal) 

AREA 305 Hay Clue Cambiar /Univrswni 

AZUL AZUL El Hombre Es Como El Oso (Universal) 

LUIS FONSI Abrazar La Vida (Universal) 

SORAYA Miento (EMI Lam 
TIZIANO FERRO Tardes Negras (fMllatm) 

REY RUIZ Creo In El Amar (Sony Discos) 

ARTST - - 

VICTOR MANUELLE Tengo Ganas (Sony Discos) 

TITO ROJAS El Gallo No Olvida (MP) 

AVENTURA Hermanita (Premium, 

TOROS BAND Loca Connrgo (Universal) 

MARIANA Me Equivoqué /Univisionl 

GILBERTO S. ROSA El Refrán Se Te Olvidó (Sony Discos) 

PAULINA RUBIO Te Quise Tanto (Universal) 

NG2 Quitémonos La Ropa (Sony Discos) 

CHAYANNE Cuidarte El Alma (Sony Discos) 

RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 

AREA 305 Hay Que Cambiar (Univision) 

GLORIA ESTEFAN Tu Fotografia (Sony Discos) 

ALEX UBAGO Aunque No Te Pueda Ver (Warner M.L.) 

TONNY TUN TUN La Paga (Karen) 

DAVID BISBAL Buleria (Universal) 

MARIO FELICIANO A Tu Manera No (NH) 

WILLIE GONZALEZ & EDDIE SANTIAGO Solamente Ella (MP) 

LA INDIA El Hombre Perfecto (Sony Discos) 

JERRY RIVERA Puerto Rico (MG) 

EDNITA NAZARIO Si No Me Amas (Sony Discos) 

OBIE BERMUDEZ Me Cansé De Ti (EMI lotto) 

THALIA Cerca De Ti (EMI Cann) 

EDDIE HERRERA Y Tu Amor No Vuelve (J &N) 

GRUPO MANIA Teléfono (Universal) 

PLENA LIBRE Kips Konar (Sony Discos/ 

Data is complied from the airplay week of Felrutry 22 -28. 
and based on a point system. 
G 2004 Radio & Records. 

TC'Eu. 
c:41'S 
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105 

105 

87 

71 

60 

53 

49 

48 

46 

45 

41 

40 

39 

39 

38 

37 

36 

36 

36 

34 

33 

31 

30 

Going For Adds 

REY RUIZ Creo En El Amor (Sony Discos) 

,T- 

RECENT INTERVIEWS: 
RICARDO LAVOLPE 
/If An c N4TIONAI TEAM 

VIRGINIA TOVAR 
FIRST FF MAI F PROFESSIONAL 
SOCCER RF r ERIE IN MLXICO 

JORGE VERGARA 
OWN( R OF CHIvAti MEXICAN SOCCER TF AM 

FERNANDO VALENZUELA 
LOS ANGEL FS DODGFRS LEGEND 

ALBERTO DE LA TORRE 
CEO. MEXICAN SOCCER LEAGUE FE DLRATION 

EUGENIO DERVEZ 
COMEDIAN 

Affiliation contact: 
Ana Salcido 

(212) 899 -3227 
www.radiovisa.com 

Radiovisa 

!IL 
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REGIONAL MEXICAN TOP 25 
I MONTEZ DE DURANGO lágrimas De Cristal Osa) 

2 MARCO A. SOLIS Más Que Is Amigo (Fonovisa) 

3 INTOCABLE Soy Un Novato (EMILatin) 

4 CONJUNTO PRIMAVERA Hazme Olvidarla (Fanovisa) 

5 YOLANDA PEREZ Estoy Enamorada (Foriovisa) 

6 BANDA El RECODO Que Te Ruegue Quien Te Quiera (Fonovisal 

7 LOS HURACANES DEL NORTE Nomás Por Tu Culpa ( Unrvision) 

8 TUCANES DE TIJUANA Amor Descarado (Universal) 

9 PALOMO Barala De Oro (Disa7 

10 CUISILLOS Vanidosa (Balboa) 

11 PEPE AGUILAR A Pierna Suelta (Univisroy 

12 BRISEYDA Por Qué Me Haces Llorar (Platino/ 

13 VICTOR GARCIA Mi Funeral (Sony Discos) 

14 JOAN SEBASTIAN Sentimental'Balboal 

15 TIGRES DEL NORTE José Pérez León (fonovise) 

16 GERMAN LIZARRAGA Más Terco Que Una Mula (Visa) 

17 VOCES DEL RANCHO Camarón Pela'o (EMILatin) 

18 AROMA Por Un Rato (fonovisa) 

19 BRONCO "EL GIGANTE DE AMERICA' Dalo Por Hecho (Fono visa) 

20 LUPILLO RIVERA Dame Por Muerto ( Univision) 

21 CONJUNTO PRIMAVERA Ave Cautiva (fanovisa) 

22 RAMON AYALA Titere En Tus Manos (Freddie) 

23 COYOTE Y SU BANDA TIERRA SANTA Me Voy A Ir (EMILatin) 

24 PAQUITA LA DEL BARRIO Hombres Malvados (Ba /boa) 

25 BRYNDIS Pero Tú No Estás (Bi a) 

Data Is complied from the airplay week of February 22.28, 
and based on a point system. 

an04 Radio & Records. 

Going For Adds 
ALICIA VIILLAREAL La Suegra (Universal/ 

ASTROS DE DURANGO La Milpa (BMG) 

AZUL AZUL El Hombre Es Como El Oso /Universal) 

CAUZA NORTEÑA Aquel Amor linkmon) 
CONJUNTO ATARDECER Yo Te Enseñé (Universal) 

EUFORIA Mentirosa (Universal) 

ISAIAS LUCERO Y SU GRUPO KILATE Te Reto (Universal) 

JAE P Al Estilo Mexicano (Unrvmon) 

LA DINASTIA DE TUZANTLA Y Dicen (Universal) 

LOS ASES DE DURANGO Chpuibta (Universal) 

LOS HURACANES DEL NORTE Dale Su Bendición (Unnrsion/ 

NINEI CONDE La Tabla (Universal' 

TRINY Y LA LEYENDA El Amor De Tu Vida (Universal) 
VALENTIN ELIZALDE La Mio Deseada (Universal) 

MTA. 
POWs 

290 

243 

203 

191 

180 

163 

155 

146 

136 

129 

110 

94 

93 

91 

90 

88 

83 

79 

78 

69 

65 

64 

64 

62 

61 

TEJANO TOP25 
.. APTIST 

I DJ KANE La Negra Toniasa (EMI Latin) 

2 DUELO Un Minuto Más LUrivition) 

3 PALOMINOS Callejón Sin Salida (Urbana) 

4 SOLIDO Tal Vez (Freddie) 

5 IMAN Ya No (Uriivisionl 

6 INTOCABLE Soy Un Novato (EMllatii) 

7 A.B. OUINTANILLA fIJOE LOPEZ Me Duele (EM /Latin) 

8 RAM HERRERA Muchachita Color Canela (Tejas[ 

9 MICHAEL SALGADO La Cruz De Vidrio (Freddie) 

10 JENNIFER PEÑA A Fuego Lento ( Uniiision/ 

11 KUMBIA KINGS fIOZOMATLI Mi Gente (EMI Latin) 

12 BIG CIRCO Una Vez Más (EM /Latin) 

13 JIMMY GONZALEZ & GRUPO MAll Perla Del Mar (Freddie) 

14 CONTROL Mi Najayita (EM / Latin/ 

15 JIMMY GONZALEZ & GRUPO MAll Te Llevo En Mr Alma (Freddie) 

16 JAIME Y LOS CHAMACOS f /BOBBY PULIDO Conjunto Na Morirá (Freddie) 

17 SOLIDO Contando Los Segundos (Freddie) 

18 EMILIO NAVAIRA fIJOSE LUIS AYALA Ambición (BMG) 

19 LA ONDA Agárrame La Cintura (EMI Latin) 

20 BIG CIRCO Voy Navegando (EM / Latin) 

21 JAY PEREZ Mr Destino (La Voice) 

22 LA TROPA F Me Dieron Ganas De Llorar (Freddie) 

23 MARCOS OROZCO De Corazón A Corazón (Catalina) 

24 RAMON AYALA La Hoja Y Yo (Freddie) 

25 JAIME Y LOS CHAMACOS Quisiera Verte Y No Verte (Freddie) 

Data is complied from the airplay week of February 22 -28, 
and based on a point system. 

2004 Radio & Records. 

.01uL 
Pomas 

247 

185 

182 

156 

153 

151 

137 

133 

118 

98 

94 

84 

81 

76 

16 

67 

64 

63 

59 

58 

54 

48 

48 

47 

43 

Going For Adds 

No Going for Adds for this Week 

Rock /Alternative 
TV/ APTiSiraw.,.. 

Record Pool 
TIN APriST 

1 KINKY Presidente (Nettwerk) I VICTOR MANUELLE Tengo Ganas (Sony Discos) 
2 CONTROL MACHETE El Genio Del Dub (Universal) 2 TITO ROJAS El Gallo No Olida IMP) 
3 SUPERLITIO Out Vó Hacer (Cie%o Music GroupBMG) 3 NUEVA ERA We Belong Together (Ole Music) 
4 CONTROL MACHETE Bien, Bien (Universal) 4 BANDA GORDA Sueña (MP) 
5 JULIETA VENEGAS Lento (MG/ 5 CELIA CRUZ fIEL GENERAL Ella Tiene Fuego (Sony Discos) 
6 PLASTILINA MOSH Peligroso Pop (EM /Latin7 6 TONO ROSARIO fITEGO CALDERON Anego Mío (Warner Mi.) 
7 CURANDEROS Dolores (OMP Music) 7 ILEGALES Dame Un Chin (Mock & Roll) 
8 JULIETA VENEGAS Andar Conmigo (BMG) 8 PUERTO RICAN POWER Doctor (J &N) 
9 MANA Te Llevaré Al Cielo (Warner MO 9 VICO.0 f /EDDIE DEE & TEGO CALDERON El Bueno, El Malo Y El Feo MI Latin) 

10 MORRISON Nunca (bade Love Music USA) 10 SON DE CALI Y Entonces (Urüwsion) 
11 ZOE Peace And Love (SonyDiscosl 11 ANTHONY Simplemente Te Amo /J&N) 
12 LUIS A. SPINETTA Agua De La Miseria (Universal) 12 GRUPO MANIA Sube Sube (Universal) 
13 ANDRES CALAMARO Estadio Azteca (Warner M.I.) 13 REYNOS Tabaco Y Ron (Iatinflava) 
14 CAFE TACUBA Eres (MCA) 14 JERRY RIVERA Mi libertad (BMG) 
15 LA LEY Surazul Warner MI.) 15 BIG BOY & ANGEL LOPEZ Dónde Está El Amor (MP) 

Songs ranked by total number of points. 17 Rob /Altemative reporters. Songs ranked by total number of points. 23 Record Pool reporters. 
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96 IM March S, 2004 OPPORTUNITIES, 

NATIONAL 

( htip://onairjobtipsheet.com 

SOUTH 

Morning Show Producer 
Job #03 -170 

Our top story for professionals is our 

excellent compensation package and 

strong professional development. Inter- 

ested candidates. please e-mail resume 

(including job 1), cover letter, and how 

you heard about this opportunity to: 

cbcjobs@cbc-raleigh.com. 

EOE. 

Division of Capitol Broadcasting 

Tune in to your career: 

www.Cbc- raleigh.com 

Cox Radio Greenville 

Do you hove the creativity and market- 
ing smarts to develop highly profitable 
ad campaigns? 

Are you convincing with clients? 

Do you consistently out produce others 
that you work with? 

Then we wont to talk to you! Cox Ra- 
dio, Greenville's top rated and exclusive 
radio stations are looking to odd on to 
their soles force. We need people who 
con moke things happen. People who 
are bright, who are resourceful, who ore 
highly motivated and who want to moke 
a great living. 

Cox Rodio is a highly professional com- 
pany and gives you all the tools and 
training you need to succeed. Because 
of our huge growth, we ore looking for 
talented individuals at all levels. 

If this is you, e -mail your resume to 
CoxGreenvilleJobsn rIcox.com in confi- 
dence. Get started in career where you 
can have unlimited earnings potential 
and a lot of fun too! 

Cox radio is an equal opportunity 
employer. 

SOUTH 

ra : n ATLANTA 

ATi,ANTA5 NPR' & MS' STATIONS 

Director of underwriting 

Plans and implements sales underwriting and events 

programs targeted to meeting current and long range 

revenue objectives. 

Accountabilities: 

Directs and oversees sales and support staff to 

ensure performance goals and plans are met. 

Develops and manages sales operating budgets. 

Achieves satisfactory costbeneht ratio and 

market share in relation to preset standards and 

industry and economic trends. 

Ensures effective control of sales results. and takes 

,corrective action to guarantee that achievement of 

sales objectives falls within designated budgets. 

Oversees and evaluates research and ad lusts sales 

strategy to meet changing competitive conditions 

Establishes and maintains relationships with in- 

dustry influencers and key strategic partners 

Directs sales forecasting activities. projections. 

reports. volume and sets performance goals accord - 

Ingy 

Directs staffing. training. and performance 

evaluations to develop and control sales programs. 

Directs and coordinates sales distribution by 

establishing sales territories. quotas. and goals 

Meets with key clients. assisting sales representa- 

tive with maintaining relationships and negotiating 

and closing deals 

Acts as liaison between sales department and 

organizational departments 

Work and cooperate with Membership. On -Air 

Fundraising and Mayor Gift Departments to maxi- 

mize overall organizational revenue and obfectives. 

Analyzes and controls expenditures of division to 

conform to budgetary requirements. 

Ove rsees traffic for radio and responsible fo r main- 

taining inventory. 

Develop and manage station event opportunities. 

Qualifications: 

Bachelors Degree 

Minimum of live years successful/proven sales ex- 

penence in Broadcasting. Media or Cable preferred. 

Must be a proven leader with exceptional manage- 

rial abilities 

Demonstrated In -depth sales techniques and finan- 

cial principles 

Demonstrate the ability to anticipate and solve prac- 

tical problems or resolve issues and motive team 

Candidate must demonstrate good organizational 

skills. excellent written/oral and interpersonal com- 

munication skills 

Send Cover Letter & Resume To: 

Human Resources 

Email kbrownttwabe -wpba org 

Fax: 678 -553 -3026 

www.wabe org 

Opportunity 
Knocks 

in the pages of 
R&n every Friday 

C a l l : 310-553-4330 

MIDWEST 

PRIVAI-E OWNED AND OPER- 

ATED MIDWEST COMPANY 
SEEKING EXPERIENCED CHR 
PROGRAM DIRECTOR FOR 
MARKET LEADING STATION. 
tALENT DEVELOPMENT. 
SELCTOR SKILLS, STREET 
SAVY AND AIR SHIFT 
REQUIRED. SEND T&R TO: 
RADIO & RECORDS, 10100 
SANTA MONICA BLVD. #1116, 
3R1) FLOOR, LOS ANGELES, CA 
90067. EOE. 

POSITIONS SOUGHT 

20 year production/imaging /on air pro seek- 
ing a new home from which the creativity 
can flow. Prefer Southwest Jeff Koski (361) 
937 -2272 koskiasbcglobal.net. (3/5) 

Seeking P8P/Media Relations/Sales Posi- 
tion. Joe 1-888-327-4996 13/5) 

Clean Show -No risk of being fined. Expe- 
rienced National & Major Market Pro:http: // 
community.webtv.net /dandavdd/ 
DanOSeasonedPro. (3/5) 

25 year female veteran with great voice 
seeks VO work. Have Studio.Debbie Hoy at 
ahoyproductions.com or ahoy380 
hotmail.com or 814 -742 -9286. (3/5) 

Accomplished pro with radio/print/PR expe- 
rience seeks label publicity /PR position. 
Samples available. Paul, (615) 385-9164 or 
poladd ©earthlink.net. (3/5) 

Hot new format available in 24 hour syndi- 
cation. 3DSJ Request & Dedication Radio. 
Listen: www.3DSJ.com. Free trial available! 
(813) 920 -7102. billelliott@3DSJ.com. (3/5) 

Longtime pro looking for evevning or over- 
night gig. Slow jammin' classic soul and R&B 
in the Southern California area. You should 
hear me ... good voice. pleasant personality. Call 

Kenny D 1310)686-4904. (3/5) 

R£tR Opportunities 
Free Advertising 

Radio L Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought 

Deadline 
To appear in the 1ollowrng week's issue. your ad must be 

received by Thursday noon (PST). eight days poor to issue 

dlk. Free Opportumbes listings should be typewritten or 

printed on 81/7 X 11' company /station letterhead and are 

accepted only by mai or tax: 310-203-8727 Only free po- 

sitions sought ads are accepted by e-mail to. 

l,nuresjradraandrecads.com. Address all 20-word ads to 

R&R Free Opportunities. 10100 Santa Monica Blvd Third 

Floor. Los Angeles. CA 90067. 

RFtR Opportunities 
Advertising 
lx 2x 

$200/inch $150/inch 
Rates are per week 'maximum 35 word per inch includ- 
ing heading). Includes generic border It logo custom 
border or larger heading are required add 1.2 inch 1$60 

for 1x. S50 for 2x) In addition all ads appear on R&Rs 
website. /why radioandrecords come 

Blind Box: add $50 

The R&R address and your box number adds 12 words 
to your ad Regular Opportunities rates apply to Blind 
Box ads but a $50 service charge is added for ship- 
ping and handling 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of 550 /inch 

Payable In Advance 
Opportunities Advertising orders must be typewritten 

on company/station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to Ilinaresaradioandrecords corn Ads are also 

accepted by fax (310- 203 -8727) or mail Visa. MC. 

AmEx or Discover card accepted Include card num- 

ber. name as it appears on credit card expiration date 

and phone number. Blind box responses are sent to 

advertisers every Friday by first -class mail 

Deadline 
To appear in the following weeks issue your ad must 

be received by Thursday nos MDT) eight days prior 

to issue date. Address all ads to R&R Opportunities 
10100 Santa Monica Blvd Third Floor. Los Angeles. 

CA 90067 

RADIO Et RECORDS 
10100 Santa Monica Blvd.. Third Floor. Los Angeles. CA 90067 

R&R is published weedy. except the week of December 25 Subscriptions are available for $325 00 per year (plus applicable 

sales tax) in the United States. $330.00 rn Canada and Mexico. and $495 00 overseas I U.S funds only) from Radio & Records 

Inc at 10100 Santa Monica Blvd 3rd Floor. Los Angeles. Caldornia 90067 Annual subscription plan includes the 

newspaper plus two R&R Directories issues and other special publications Refunds are prorated based on the actual vale. 

issue received prior to cancellation Nonrefundable quarterly rates available All reasonable care taken but no re : 

assumed for unsolicited material R&R reserves all rights in material accepted for publication All letters addressed t. 

Editors will be assumed intended for publication reproduction and may therefore be used tor this purpose Letters may be edited 

for space and clarity and may appear in the electronic versions of R&R The writer assumes all liability regarding the content of 

the letter and its publication in R&R Nothing may be reproduced in whole or in part without written permission from the 

Publisher 

:( Radio d Records. Inc 2004 

POSTMASTER Send address changes to RBR. 10100 Santa Monica Blvd Third Floor. Los Angeles Caldornia 9006 

TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD.. THIRD FLOOR. LOS ANGELES. CA 90067 

Fax 

310.203 -8727 CIRCULATION: 310-788-1625 

NEWS DESK: 310-788-1699 310 -203.9763 

RAR ONLINE SERVICES: 310-788-1635 310-553-4056 

ADVERTISING/SALES: 310-553-4330 310-203-8450 

E -mail 

moreintoteradioandrecords corn 

newsroom et raduoandrecords corn 

kmccabe®radaandrecortls.com 

hmowry rdradroandrecords.com 

WEBStTE: www.radioandrecads.con 

OPPORTUNITIES/MARKETPLACE: 310-788-1622 3 

Fax E -mar 

10- 203.8727 Il 'lards crrad oandrecords corn 

EDITORIAL, OTHER DEPTS: 310-553-4330 310 -203 -9763 mailroom&radioandrecords corn 

WASHINGTON, DC BUREAU: 301-951-9050 301-951-9051 ndcO radoandrecords.com 

NASHVILLE BUREAU: 615-244-8822 6 15-248-6655 Ihenon O radioandrecords corn 

www.americanradiohistory.com
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MARKETING & PROMOTION 

PUBLICITY PRINTS 

* REQUEST FREE 
CATALOG AND SAMPLES, 

I'I( 'Il RI:S 

B!W 8110's 
b<M, - 590.00 

1000 - 5120.00 

517 - JOCK CARDS 
BROW 1000 - $100.00 
Color 2000 - 5408.00 

PRICES ESCLUDE 

TYPESETTING A FREIGHT 

FAST PROCESSING 

OTHER SIZES AVAILABLE 

.-alt pm UryAI 0 va1,1C. k,m w 

VIE FbW NH. 0.p R Sprnd.rN FSAO] 

TOLL FREE: 1-888-526-5336 
rYYIW abcpoctures corn 

VOICEOVER SERVICES 

DAVE PACKER 
V O I C E O V E R 

Imaging that tiring +,nn your station . personality' 
lour .,sind out your hudt,n. 

www.dave 1 cker.com 699 -290- 3313 

MARKETPLACE 
ADVERTISING 

Payable in advance. Order must be typewritten and accompameC 

by payment. Visa!MC /AMEcfDiscover accepted. One inch minim 

additional space up to sit 
inches available in incre- 

ments of one -inch. Rates 

for RP marketplace 

per inch): 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

Marketplace 
(310) 788-1622 
Fax: (310) 203 -8727 
e -mail: Ilinareseeradioandrecords.com 

$95.00 
90.00 
85.00 
75.00 
70.00 

MARKETPLACE March 5. 7004 Rai 97 

VOICEOVER SERVICES 

IOMNOROCKSIMESOERINQS 

11TOR11ESTR10N! 
t 

r 
1 

VOICEOVER SERVICES 

Du nsworth 
radio image voice 

bobdunsworth.com 
e 

312.371.6267 
Enhance your production skills, improve your on -air bits, make more money, maybe Ryan getout ofrodlolll 

TALKING FUNNY FOR MONEY 
An Introduction to the Cartoon/Character /Looping Area of Voice -Oven 

Pomela lewisb Aodakrred Illlbilahopan 2 CD's with ese,dse manual a companron tan 
shortcuts to nwttmng themesttepewaiAs ns,e0,yos(e&eEI ly nsnr d n in rite 

cartoo.Vdnro2n Iooplrg world Maw assrntle conlpeaAermroorVc Pwaaer4nq-- nrtsmpk demos 
At ttookstorrs A won.. ñAlkmgFWrnyrorMonry.com 

ID'S- LINERS -PROMOS 

JEFF DAVIS 
DEMOS ONLINE: WWW.JEFFDAVIS.COM 

PHONE: 323 -464 -3500 

To PD's Who Want 
Higher Ratings 

(but can't get started) 

LANCE DEBOCK 

Get One Month 
FREE!' ' 

732 -736-6722 

www.radioandrecords.com 

www.radioandrecords.com 

vJOE CYUNO oIlxos 
AMERICA'S NUMBER 1 VOICE 

the voice of FOX, CBS and The Grammys 
Coll Us. 

(310) 229 -4548 

www.joecipriano.com 

Find Songs About Almost Anything! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam-packed pages 

86,000 listings 
35.000 songs 

1.800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ( *on U.S. orders) 
Discounted price: $51.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R&R. 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

The R &R Annual Subscription Package Delivers The Most For Your Money 

OT1sicggR,;; sa zuvg (M.L'/s 
51 weeks of R &R PLUS 2 semi- annual R &R Directories 

($330 value) ($150 value) 

e -mail R &R al: Call R&R at: FAX Credit Card Payments To: Subscribe online: 

moreinfor@radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com 
® 

IRE INWSIRr's NEWSPAPER 
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98 THE BACK PAGES 
National Airplay Overview: March 5, 2004 

CHR/POP 
LW TW 

8 
1 JESSICA SIMPSON Rah You (CaMadia/ 

3 BRITNEY SPEARS Toxic rJtve) 

2 3 OUTKAST The Way You Move (Ansel 
5 EVANESCENCE My Immortal (Wad upI 

6 IINKIN PARK Numb (Warm &os.l 
4 NICKELBACK Someday Roadrunner/10,1W 

8 USHER IILUDACRIS & LIL' JON Yeah (Aratao 

7 8 OUTKAST ley Ya! (Aram 
EAMON F"k It II Don't Want You Back) Uwe, 

15 Q MAROON 5 Thu love lOcrore/JI 
I2 TWISTA IIKANYE WEST & JAMIE FOXX Slow Jaunt (AUantrl 
10 12 3 DOORS DOWN Hera Without You (RepMc Uavnsali 
14 

w 

SHERYL CROW The Fist Cut Is The Deepest (A8M/lnterscgoe7 
16 FUEL Falls On Me /(Arid 
18 HILARY DUFF Come Clean Soma VistaMdywood) 
I I 16 BABY BASH Suga Suga /Llarrersall 

13 17 NO DOUBT It's My life /MtersrgoeI 

21 : NICK CANNON Gigolo /Jive) 

20 JANET JACKSON Just A Little While (Vigil 
22 SARAH CONNOR Bounce (fpci 
25 CHINGY One Cal Away (o recapad) 
19 BEYONCE' Me. Myself And I (Columba/ 

26 NELLY Work It (Rani) Ifo "Reel/ m ani 
24 24 LUDACRS IISHAWNNA Stand Up BLWJa"S.MMOAFIG/ 
27 LIMP BIZKIT Behind Blue Eyes Ifivikeeescopel 
32 JET Are You Gonna Be My Girt Ifkkba'FfGI 
34 CASSIDY tIR. KELLY Hotel /J) 

23 28 600D CHARLOTTE Had On IEpri 
29 29 M. LEE NJ. DUPU INN Da Husk Min Be(Fe'PeiW uN 
33 ®KIBEBHIEY LBNE IM wow wlttUr icirm 

#1 MOST ADDED 
AVRIL LAVIGNE Don't Tab Me (Arista' 

8 
o 

#1 MOST INCREASED PLAYS 
CHINGY One Cal Away IV Wawa 

TOP 5 NEW & ACTIVE 
FIVE FOR FIGHTING 100 Years GawaeVGMrba1 

KATY ROSE Overdrive LI?1 

BLINK 182 I Pass You reellen- 
AVRIL LAVIGNE Don I Td Me rAratai 

'fHFI1 E BRANCH 'TO I Get OYw Yni !Maier[ WrO,P, Rrns 

LYNAPOP begat arPROP AB. 

AC 
LW WI 

2 o JOSH GROAN Yeti Rase Me Up 1143/P nisel 
1 2 SMANIA TWAIN Fetever And For Always Illearspalle 
3 3 TRAIN CAN AI Angles (Columba) 
4 g SHERYL CROW The First Cut Is The Deepest /ARAMeest%aad 
6 DIDO White Flag (Anstal 

5 6 UNCLE KRACKER %DOBIE GRAY Drift Away dive) 
7 7 MATCHBOX TWENTY Unwell (Aekntr) 
8 0 FIVE FOR FIGHTING 100 Yeas /Aware/CtLnndval 

9 9 LUTHER VANDROSS Dance With My Father U/ 

12 Q MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

10 11 PHIL COLLINS look Through My Eyes 'Walt Chsnerliolywoodl 
11 12 CLAY AIKEN Invisible (RCA( 

15 ® SIMPLY RED You Make Me Feel Brand New anpyreconmRedMAI 
14 14 COUNTING CROWS Big Yellow Tau iGelleninterscopel 
16 ® MARTINA MCBRIDE This One's For The Girls (RCA( 

17 16 SARAH MCLACHLAN Fallen AArsta) 

21 WYNONNA I Wan To Know What Love Is rCwbl 
19 3 DOORS DOWN Here Without You (Repubk /Utarrsall 
20 ' SANTANA %ALEX BAND Why Don'i You & I (Ante) 
22 I SEAL love's Divine 'WamewBros.) 

18 21 CHRISTINA AGUILERA The Voice Within (RCA/ 

25 a NO DOUBT its My Life tInterscapel 

24 23 TIM MCGRAW Tiny Dancer (Crab) 

28 MICHAEL BUBLE Sway 1143/Reprise) 

29 KENNY LOGGINS I Mss Us (AA Pr Best) 

23 26 HALL & OATES Getaway Car IV Watch) 

ISRAEL KAMAKAWIWO'OLE Over The Rainbow... (B. Boy) 

ROD STEWART Time Alter Time U) 

17 RUBEN STUDDARD Sorry 2004 /J/ 
26 30 SNIPE UMW /YaAml 

#1 MOST ADDED 
LUTHER VANDROSS Huy Me A Rose U, 

#1 MOST INCREASED PLAYS 
ISRAEL KAMAKAW1W0'OLE Oves The Rainbow (BçBgl 

TOP 5 NEW & ACTIVE 
MIEN AA Song 4 U ALNaerse 

MELISSA ETHERIDGE Breathe Ant ellaW1al 
TRAIN When I L dole T o The Sky /UMW* 
LUTHER VANDROSS Buy Me A Rose W 
NORAH JONES Sara. /Mr NorefIre 

ACMsrYMA0/N. 

CHR/RHYTHMIC 
LW TW 

1 USHER IILUDACRIS & LIL' JON Yeah ( Arista) 

3 J KWON Tipsy 'So So De/Ansta, 

4 CHINGY One Call Away VP/Capitol) 
2 4 TWISTA IIKANYE WEST & JAMIE FOXX Slow Jant /Atlant,c) 

5 5 CASSIDY HR. KELLY Hotel (JI 

7 LUDACRIS Splash WatertaKs (Del Jam SouthiïDJMGI 

6 7 YING YANG TWINS fiEll' JON,.. Saft Shaker //VD 
8 JAY-2 Dirt Off Your Shoulder /Roc A fela4DJMGl 

10 EAMON F k It it Don't Want You Baal Uwe) 

16 i MARIO WINANS fIP. DIDOY I Don't Wanna Know Wad 8oy/lraversoB 

11 11 KANYE WEST Through The Woe /Roc Afear/WWI 
13 e G UNIT IIJOE Wanna Gei To Know You Moscow) 
9 13 BEYONCE' Me, Myself Arid I (Columbia' 

14 a PETEY PABLO Freak A Leek UmH 

12 15 NICK CANNON Girplo /Jere/ 

19 Q RUBEN STUDDARD Sorry 2004 U/ 

17 17 OUTKAST The Way You Move ( Arsta) 
15 18 OUTKAST Hey Ye! aAnstal 

20 MISSY ELLIOTT I'm Really Hot (GodMindÆkktraffGI 
24 i T.1. Rubber Band Man fG,ad Huriebtrientr, 
18 21 WESTSIDE CONNECTION Gargsta Nations (Caprtoll 

23 SLEEPY BROWN fIOUTKAST I Can't Wait lintersraprl 
25 YOUNG GUNZ No Better Love (DelJaMLUMGI 

28 BRITNEY SPEARS Toxic !Ate) 
32 JENNIFER LOPEZ fIR. KELLY Baby I Love U OK/ 
28 M. LIE NJ. MLA i S. BROWN lue Me Baby /Fo' ReeVUnversall 

30 AVOW OOIMMIE FIESN In My We Aral AFaeVNmwsal) 
21 28 AMU WS Yes Don't Know My Now J 
29 29 NYMOMME You Rlnwsav 
33 AMR hi Eat IfM fi ta0 

#1 MOST ADDED 
USHER Burn (Arate) 

#1 MOST INCREASED PLAYS 
USHER BUM iAnsra) 

TOP 5 NEW & ACTIVE 
JOE FIG UNIT Ride Mt U LAr l 

MR VEGAS Pull Up /Lk@a,us Wryald/ent 
DILATED PEOPLES FIKANYE WEST Th)< Wny 'Papi :' 

CYPRESS HILL What s Your Nutter' 
-JANET IAt'.KSON 1 Want Vol. 

CHR/XIMMIX begin ea Pap b. 

HOT AC 
LW TW 

1 1 3 DOORS BBBFN lbw MOM Yam AlrlikAAwnlll 
2 2 SHERYL CROW The First Cut Is T1sDs s i /AAMraflx ere 

4 NICKELBACK Someday /Rahasee I I l 
3 4 NO DOUBT It's My Life (MwSONNi 

5 5 MATCHBOX TWENTY Bright Lights /At/mix/ 
6 DIDO White Flag (Arista) 

8 EVANESCENCE My Immortal (Wndyol 
7 8 SANTANA %ALEX BAND Why Don't You & I (Arista) 

9 9 SARAN MCLACHLAN Fan Oases) 

10 

' 

FIVE FOR FIGHTING 100 Years /Awae/CoUnhal 
12 MAROON 5 This Love /Octra A/) 

11 12 TRAIN When I Look To The Sky Columba/ 
14 MELISSA ETIENNE Breathe llskrd/WMGI 
13 OUTKAST Hey Ye! ( Arista' 

16 JOHN MAYER Clarity iAwareCohmbrai 
17 LIZ PHAIR Extraordinary ICaprtali 

19 FUEL Falls On Me lip(! 
18 18 JASON MRAZ You And !Bolls (fkktraEfG) 
20 TOBY IIGHTMAN Devils And Angels (Laval 

23 i NORAH JONES Sxnnse BAR NoteifMCi 

25 BARENAKED LADIES Testing 1. 2. 3 (Reprise! 

21 SEAL love s Divine (Warner &os.i 
22 KID ROCK Cold And Empty 'Top DogAt/ante 
26 JOSH KELLEY Everybody Wants You 'Hollywood) 

27 3 DOORS DOWN Away From The Sun /Reptdk /Unwse0 
28 JESSICA SIMPSON With You (Coearxbai 

24 27 MICHELLE BRANCH Breathe /MavenckWanerBaal 
34 NOOBASTANK The Reason RrlsredlOJM6i 

29 CLAY AMEN ImistM (RCA) 

32 1 FANS Nit Ilvaviw Bros.) 

#1 NUS. 
SARAH MCLACH.. 

#1 MOST INCREASED PLAYS 
MAROON 5 This Love (Octarn'JI 

TOP 5 NEW & ACTIVE 
NELLY FURTADO Try (Ai elnalsrbterscee l 

MICHELLE BRANCH Td I Get Over You Alareca1Vanar&osJ 
LOS LONELY BOYS Haver (átfpr/ 

GAVIN DEGRAW I Don't Watt To Be Ili 
SWITCHFOOT Meant To ties fled MICaariebee 

ACUNYI/arAwt 

POWERED BY ---- 
NBIIAIASB 

URBAN 
LW TW 

1 USHER IILUDACRIS & ill' JON Yeah Amu) 
3 RUBEN STUDDARD Sorry 20041J) 

4 LUDACRIS Splash Waterfall (Del JamSourN/DJMG) 

2 4 TWISTA IIKANYE WEST & JAMIE FOXX Slow Jam, rANanticr 

6 CHINGY One Call Away /DTP /Capitol) 

5 6 BEYONCE' Me, Myself And I (Columbia) 

10 Q JAY Z Dirt Off Your Shoulder (Roc A Fe aÌOJMGI 

9 8 CASSIDY tIR. KELLY Hotel /Ji 

11 J-KWON Tipsy 'So SoDetiAnstal 

7 10 PING YANG TWINS %/LIL' JON... Salt Shaker (TVTi 

8 11 KANYE WEST Through The Woe /Roc A feeaFOJMGI 

13 T I. Rubber Band Man (Grand Hustle/Atlantic) 

17 YOUNG GUNZ No BIM( Love (Del em40JMG) 
12 14 ALICIA KEYS You WW1 Know My Name 4J1 

18 ® SLEEPY BROWN fIOUTKAST I Can't Wet (Interscopel 

14 16 JUVENILE IIMANNIE FRESH In My Lite (Cash Mavey/UaversaII 

20 M PETEY PABLO Freek A Leek IJwN 

15 18 AVANT Read Your Mind fGe/4nl 

22 G UNIT fIJOE Wanna Get To Know You 1Mterscoper 

29 r ALICIA KEYS It I Ain't Got You (J) 

21 TRILLVILLE Neva Eva (BME IVemerBros.) 

24 LIL' FLIP Game Over /Sucks Frerdlam Color el 

18 23 OUTKAST Hey Ya! (Anzio' 

27 AVANT Don't Take Your Love Away (Geffen) 

23 MISSY ELLIOTT I'm Really Hot (Gold Afeelfkktra'ffG) 
28 SEAN PAUL I'm Stal In love With You (VP/At/aner) 

28 JAOSED EDGE What It's Like (Col wbsel 

31 TAM* Ountms /fWtraFfGi 
32 MINE MAN EMS. TINUB Duds /AVOW 

36 ATL M*S It UP WWI ewe Aleitinf/IN 

- ï MOST ADDED 
JANET JACKSON I Want You (Virgin) 

#1 MOST INCREASED PLAYS 
ALICIA KEYS If I Ain't Got You U' 

TOP 5 NEW & ACTIVE 
1.20 Fghtin' In The Club (Pnlanv/Captd) 

NOTORIOUS B.I G./P. DIDOYI_. Victory 2004 (BdBoy/tkrrersal) 
USHER Bum Orate) 

DILATED PEOPLES FIKANYE WEST This Way (Capno9 

PASTPP TROY r R.d(d Rr Y. glrrp,r' 

MIRAN Mlles ea Page M. 

ROCK 
LW 1W 

1 8 NICKEIBACK Figured You Out /RaórasrACLlMi) 
2 AUDIOSLAVE I Am The Highway /Mtrrsrrpdfprl 
3 3 JET Are You Gonna Be My Gel IfkWere/EfG' 

4 INCUBUS Megalomaniac (E i 

5 LINKIN PARK Numb Marne( Bros 

7 TANTRIC Hey Now (MavencA /Repvaei 

8 6005MACK Re Ahgn (Republic/ Universal! 

10 DARKNESS I Believe In A Thong Cabo Love rAAal..Desi,oyM/antri 

9 9 THREE DAYS GRACE II Hate) Everything About You Una 
13 i TESLA Caught In A Dream iSannttuarydR6/ 

12 STAIND So Fr Away /f4vEkktre)ffGl 
11 3 DOORS DOWN Away From The Sun (Repbkc /Uaversai' 

6 13 PUDDLE OF MUDD Away From Me fGee/f nl 

14 Q FUEL M Ikon Mies Oro 
18 KID ROCK Jackson, Mississippi /Top Dag'Atlantri 
16 16 SHINEDOWN 45 (Atlantic! 

21 PUDDLE OF MUDD Heel Over Head (G.fem 
15 18 OFFSPRING Wt That iColmbxa) 

17 19 STAIND How About You Ifkpliekna/f61 
20 o JET Cold Hard Bitch (fkktraiffG) 
19 21 LIMP BIZKIT Behind Blue Eyes (F dntnscopei 

23 TRAPT Echo (WarnnBros.) 

22 23 A PERFECT CIRCLE The Outsider WVegni 

24 IINKIN PARK Lying From You (Warner Bros 

28 10 PRO Sunday /Ge /lent 

25 H00BASTANK The Reason (h/and4DJMG) 

26 DAMAGEPLAN Save Me (fkktraffG' 
29 SEVENOUST Broken Down (1V7 

DROWNING POOL Stp Up /Nietepl 
FINGER SIEVES ON Thins Offal ap) 

#1 MOST ADDED 
AUDIOSI AVE What Ywu Arp 1. her) :nt,r íput' 

#1 MOST INCREASED PLAYS 
PUDDLE OF MUDD Heel Over Head Gef'' 

TOP 5 NEW & ACTIVE 
P 0 D Change The Wald !Maestri 

DROPBOX Waaette ANAgie(rierasi 
IDSTPROPHETS last Tra li e@ caw 

SOIL Relief= W 
EDGEWATER Eva Mod Ow /Ni/pte 

ROM begins an Page 7Y. 
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URBAN AC 

O RUBEN STODDARD Sorry 2004 U) 

ALICIA KEYS You Don't Know My Name U/ 

8 
LUTHER VANOROSS Think About You (JI 
BEYONCE' Me. Myself And I (CM.o I 

4 ` AVANT Read Yaw Mad IG.I/sn) 
I JOE More More Uwe) 

3 7 R. KELLY Step In The Name Of Love Uwe/ 
6 BABYFACE The Loneliness /Amt. 

OUTKAST The Way You Moen (Amts/ 
GERALD LEVERT Wea It Out Ifkkha.f& 
WILL DOWNING A Mien Ways (GRPYMGI 
HEM love Cals IMnrawnnUteersab 

14 SMOKIE NORFUL I Need You Now 'EMI Gospel, 
15 I4 SILK Side Show loo i81 

'S JAGGED EDGE Walked Odd Heaven (Columba' 
1; I6 GERALD LEVERT U Gat That Love ICAN It A light) (Dee!di/Me 
1; 17 ERYKAH BADO Back In The Day 'Motown, 

18 VAN HUNT Seconds Of Pleasure /Gaped, 
19 JAVIER Beautiful U R 'Capron, 

. 
; TEENA MARIE SON In love /Cosh Money Umversan 

'5 _1 MUSLO Fatheneght (DelSouUYOJMGI 

ANTHONY HAMILTON Charlene (So So O&DAmte, 
ALICIA KEYS If I Alai Got You ,fl 
OWELE Hold On Abbot 
HIL ST. SOUL Pieces ,SMoacluel 

MUSIO WhoL news 'Del Soul /0JMG1 

KINDRED THE FAMILY SOUL Stars Adds, &add 
c CARL THOMAS She Is 1 Bad Boy/Uawrs,I 

HEM Mane, Of Tare (Motown 
EN VOGUE Doh Boy 1.73rd Street/feeFpóif 

#1 MOST ADDED 
JANET JACKSON Want You (K w/ 

#1 MOST INCREASED PLAYS 
ALICIA KEYS III Amt Got You li) 

TOP 5 NEW & ACTIVE 
GOAPELE Closer lCoHmdu) 

JANET JACKSON I Went You (ELf/ 
SPOONS Dan 't Be Aired (Kock 

O'JAYS 1 True Whorl You le Doing /&ray meenanawGRpA, SmK 
CALVIN RICHARDSON NoI L-Le , (neywnnd 

EMfANbows M Pane 38. 

ACTIVE ROCK 
u 1W 

I 1 NICKELBACK Fgwed You Out (Roadrunner/WWI 
3 INCUBUS Megalonwwe /£pd 
4 GOOSMACK Re Align (Rpralk1/mnsdl 
2 4 LINKIN PARK None, (Weer Bros ) 

6 5 THREE DAYS GRACE II Halal Everything About You Uwe, 
5 6 AUDIOSLAVE I Am The Highway (ktearpefpel 
9 0 A PERFECT CIRCLE The Outsider /Y gel 
8 8 STAIND How About You (f*Alektra'EEGI 

11 O SHINEOOWN 45 IAMuYo, 
7 10 OFFSPRING Hit That (Co ouI,.I 
10 TANTRIC Hee Now /Mama/Repose) 
14 12 TRAPT Echo /Wenr&n.l 
15 a LOSTPROPHETS Last Tram Horre(Catasúal 
13 14 JET Are You Gonna Be My Girl (EkklraiEG) 
12 15 PUDDLE OF M000 Away From Me (Geffen' 
20 O PUDDLE OF MUDD Heel Orel Head (Geffen, 
16 17 TRAPT WOE.. lW env &os.L 
18 DAMAGEPLAN Save Me If betted f6, 
19 FUEL Memo Miles /Earl 
23 r JET Cold Hard Bach sfkkr,. ffGi 
17 7I LIMP BIZKIT Refund Blue Eyes (F7p/dtesrçoe) 
25 LINKIN PARK LYng NM You (*saner 8m. 
22 

Fr 

SEVENDUST &oken Clown (/VT) 

21 24 KORN Y AN Want A SI gle dvmravoaeEpc, 

24 ® LO -PRO Sunday SOT., 
26 KID ROCK Jackson. M p susnp'Tp OgOgg/Aflame Aflam 
30 HOOBASTANK The Reason dslandTOJMG, 

32 DROWNING POOL Step Up (Warp, 
27 29 3 DOORS DOWN Away From The Sun IRpubk /Urwevsa4 
20 30 DARKNESS I Believe In A Thing Called Love (Must..0emoyAtlamrcl 

#1 MO's 
AUDIOSLAVE hr. 

#1 MOST INCREASED PLAYS 
DROWNING POOL >. . 

TOP 5 NEW &ACI!':E 
PREITHING ladudl 

GOOSMACK Running Blend 

AUOIOSLAVE What You Are /lees',.,,.. 
ATOMSHIP Penal NO rann' , 

NhrlMM/rp71. 

THE BACK PAGES 
National Airplay Overview: March 2004 

COUNTRY 
LW 0W 

I 1 TOBY KEITH Amman Seldom (OreamWoks) 
3 O TIM MCGRAW Watch The Wad Blow By /Crab) 
4 © BRAD PAISLEY Little Moments (Aran) 
6 4 MARTINA MCBRIDE In My Dauphin's Eyes /RCA) 
7 TRACE ADKINS Hot Malin /CAprd) 
9 JIMMY WAYNE I Love You This Much 07reamWarla) 

10 SARA EVANS Peeled /RCA/ 

8 KENNY Ulf SNEYe/UNCLE KNACKER When The Sun Goes Down (BALM 
It KEITH URBAN You'll Think Of Me Cobb* 
5 I C TERRI CLARK 1 Manna Do II All (A4rcory, 
12 BUDDY JEWELL Sweet Soulhmn Comfort (Columba, 
13 RASCAL FLATTS Mayberry dyne Street, 
14 JOSH TURNER Long Black Tran (MCA/ 
15 GARY ALLAN Sorge About Ran (MCA) 
16 CLINT BLACK Spend My Tam Tautly Mose G&aq) 
19 GEORGE STRAIT Desperately ,MCA, 
18 BLUE COUNTY Goad Latle Glds lAsy/orsCeb) 
17 18 JOE NICHOLS Cool To Be A Fool eUravnss/Sorth' 
21 JOHN MICHAEL MONTGOMERY letters From Home (Warner &n) 
20 r CAROLYN DAWN JOHNSON Snple Life (Assts) 
23 TRACY LAWRENCE Paint Me A &rmnpham ( &esmWoks) 
22 WERKS BENTLEY My last None 'Caption 
25 BIG 8 RICH Wad West Show /Warne Bros/ 
26 BRIAN MCCOMAS Yaule In My Head dyne Street, 
27 MONTGOMERY GENTRY If You Eve, Slop Loring Me (Columba, 
28 SHEDAISY Passenger Seat ayeo Street) 
30 CLAY WALKER I Can't Sleep /RCA) 

32 BROOKS & DUNN That's What She Gets For laving Me lAmta) 
29 ' REBA MCENTIRE Somebody (MCA) 
33 r PAT GREEN Guy Lie Me (Rpubk /Umnsal S000l) 

#1 MOST ADDED 
LONESTAR tel Be Us Anew B.NA. 

#1 MOST INCREASED PLAYS 
JIMMY WAYNE I love You Tho Much rûreanWvks 

TOP NEW & ACTIVE 
COLT PRATHER I Wont Go On And On Om) 

ANDY GRIGGS She Thnks She Needs Me /RCA) 

JULIE ROBERTS Break flown Here rMeartwYT 

SHERRIE AUSTIN Onan Into The Sun (88R,C4 

COUNTRYNeon ea Paga 43. 

ALTERNATIVE 
Lw IW 

1 O INCUBUS MegoLorouuc (Ear) 
2 7 LINKIN PARK Numb (Warne &Del 
4 0 BLINK 1821 Moss You (Geffen' 
5 4 NICKELBACK Fgwed You Out (ROadwneWIOJMGi 
6 0 LOSTPROPHETS Last Tran Hone /CeAaM), 
3 6 AUDIOSLAVE I Am The Hghway (rnscpdtprcl 
8 O FINGER ELEVEN One Thing and up) 
7 8 THREE DAYS GRACE II Hotel Everything About You Orel 

, 

12 311 I avn Song (VdcaadMWrd eckI 
10 DARKNESS I Bekeve In A Thong Called Love (Must...Gestroy /Allente! 
8 11 JET C - You Gonna Be My Gal IflektralEGI 
14 83 HOOBASTANK TheReasonl/ffi,Ldl/t/MGI 
11 AFI Sdver And Cold (Die mWakokterscpel 
13 14 STORY OF THE YEAR Until The Day 10e (MaseerrkRepael 
16 

8 
A PERFECT CIRCLE The Outsdn IVrym) 

18 TRAPT (rho Weems,' &os.) 
17 I7 SWITCHFOOT Meant To hve (RedAB/CoAmóul 
15 18 OFFSPRING Ha Thal Columba) 
23 O PUDDLE OF MUDO Heel Over Head (Gelled 
20 20 LIMP BIZKIT Behind Blue Eyes (EyMrtercpel 
19 21 COURTNEY LOVE Mono (V gee, 

21 JET Cold Had Beech (EkktraffG) 
26 LINKIN PARK lung Frm You /Wane, &oat 
24 YELLOWCARO Ocean Averse (C4ptdl 
22 25 FOO FIGHTERS Daring Mkk!(RnrnWIVCAI 
30 PHANTOM PLANET Bg Brat (Dayepht/Epc) 
32 VINES Rrde /Caned) 

3t LO -PRO Sun* /Gallen, 
33 STROKES %apere/RCA/ 

27 30 WHITE STRBRBS IdpDon't Know Petal Tolle wet Myself lfedebb42) 

#1 MOST ADDED 
SWITCHFOOT Dare VIlil To Move rRedh,ACo4reb. 

#1 MOST INCREASED PLAYS 
t INKIN PARK I yv,y h;,- 1,1 Wenner Bros.) 

TOP 5 NEW & ACTIVE 
DROWNING P001 

TANTRIC - 

EVFRLAST W' 

GODS.- 

AETERMATpFAapYI M Pg.7p. 

99 

SMOOTH JAll 
LW iW 

2 Q KIM WATERS The RIM 7SMnscAr/ 
1 © CHRIS BOTTI Indian Spume! (Columba, 
3 NICK COLIONNE Ho rYlye (J Keys Mosel 
4 ' JAllMASTERS Puerto Barjus tlrppm 48 Rhythm, 
5 © RICHARD ELLIOT Sly IGRP4MGI 
6 STEVE COLE Everyday 7Wereläm.l 

Talon' 8 PETER WHITE Bout love ICMAmdral 
7 HIL ST. SOUL For The lore Of You /Siamchor 
9 9 MICHAEL MCDONALD And No Mountain Hgh Enough 'Motown) 
15 r PAUL BROWN 24;7IGRP /YMG, 
14 BASS X Vann Bpd69 
10 1? PRAFUL Spe IReokywm/M Co e& 
12 13 SEAL Touch dram n &n.l 
16 FUGE GROOVE l,nn lage /Nevada/ 
18 PAUL TAYLOR Steppe Out /Peak) 
13 16 DAVID BENOIT Watermelon Man IGRP/VMGI 
17 17 RICHARD SMITH &rg A Song 1A4401 

20 MORAN JONES Swede /BAB Noise' MD 
28 MIND! ABAIR Save The Last Dance /GRP/HNGI 
24 I JEFF GOLUB Pass II On (GRP /VMGI 
23 NAJFE t,,,2 Eye INCadrd 
25 DAVID SANBORN Ist. She Lovely (GRP/VAYG) 

79 MARC ANTOINE Medlerraneo (Rendezvous' 

DAVE KOZ All I See Is You /Cprtdl 
21 25 KIRK WHALUM Da You Feel Me 'Warner Bros.) 
27 O BRIAN BROMBERG BabMdreal(A440/ 
22 77 DOWN TO THE BONE Cella Funk (Neat) 
30 SPECIAL EFX Ladies Man (SAauddel 

ERIC MARIENTHAL Sweet Tall (Pert) 
r DAN SIEGEL MONEY JAMES In You Eys flmietEelpeppN 

#1 MOST ADDED 
JOYCE COOLING Espresaon Mradel 

#1 MOST INCREASED PLAYS 
DAVE KOZ AN I See Is You ICeptdl 

TOP 5 NEW & ACTIVE 
RICK BRAUN Daddy 0 ,WennBros, 

BRIAN CULBERTSON FINORMAN BROWN Care On Up (Wamet Bros.) 
BRAXTON BROTHERS When You Touch Me /Peak) 

BEYONCE' FIIUTNER VANDROSS The Closer I Get To You U,Cakmbal 

Smooth Jazz begins on Page 69. 

TRIPLE A 
1W 1 

2 0 MELISSA ETHERIDGE Breathe lhlandIB/MGI 
1 2 MORAN JONES Sunose (Blue Noted-MC" 
3 GUSTER Careful 'Pain Repose, 
6 THRILLS Om Horse Town (Vogel 
4 5 INDIGO GIRLS Perlecl World Yawl 
8 6 STING Sacred Love,A&MIntersrpes 
10 O DAMIEN RICE Cannonball 'Vector Rerodgs'Wat &os. 
9 8 JOHN MAYER Clanty ,Aware,Cdumda) 
7 9 FIVE FOR FIGHTING 100 Yeas ,Aware'CoymEw) 
5 10 COUNTING CROWS She (Joni Want Nobody Nei (Ceded 

20 MICHAEL ANDREWS IIGARY JULES Mad Wald sUmeesag 
12 SARAH MCLACHLAN l alien (Anita, 
11 13 JET Are You Gonna Be My Girl Deem." f 
14 14 DAVE MATTHEWS Save Me (RCA, 
15 15 JOHN EDOIE II You're Here When !Get Back (T7a4Shor'LostNyhway) 
17 O RYAN ADAMS Broome Photographs dad M¢ruoy- i0JMG, 
13 17 JACK JOHNSON Taylor l &usMuel 
IB 

' 

MAROON 5 This Love IOrtto.nJI 
19 LOS LONELY BOYS Real Emotions 'Orfpc) 
16 20 STEREOPNONICS Maybe Tomorrow 'V2) 
22 ® JOSS STONE Fell In Love W. Boy IS CrnmItMC) 
29 ® BARENAKEO LADIES Testig 1. 2. 3 /Repay) 
21 13 ROONEY Ile Shale 
23 NEB' MO' lei Your Lrghl Sloe /£peal 

26 JONNY LANG Give Me Up Apo (A &M/lntexpe) 
25 BIG HEAD TODD ANOMIE/MINTERS krleplwy Saps (Saetu.SAGI 

VAN MORRISON Evening In.Aaw /Bile Nnvfd&, 
24 28 3 DOORS DOWN Here Wideut You IRgaobk}orma0 
27 ® HOWIE DAY She Says(Epel 
28 30 MATCHBOX TWENTY Bnphl Lghn MtkdN 

#1 MOST ADDED 
ERIC CLAPTON It I Had Posseanon Own Judgment Day ,Doak Rpnse 

#1 MOST INCREASED PLAYS 
MICHAEL ANDREWS FIGARY JULES Mad World lime" 

TOP 5 NEW & ACTIVE 
BEN HARPER Brown [ ved /titres ow 

JASON MRAZ Curbside Prophet -/ndI,e LEG, 

JOHNNY A. 'lad 7o Laugh ilmooed NanomRM%A, 
MINDY SMITH Come Tn Jesus 'y yid' 

TEARS FOP 1' ' Heaven !Avatar 

UMW 6441.1 ea Pep M. 
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harlie Monk, referred to in the industry as 

the Mayor of Music Row," hit the Nashville 

airwaves two months ago - after a 30 -year- 

or-so hiatus - as host of The Wake -Up Zone 

morning show on Citadel's WGFX. 

One of the founding fathers of the 
Country Radio Seminar, Monk. who has 
attended all 35 seminars, will again be 

greeting the hundreds of attendees visiting 
Nashville this week. 

Getting into the business: `I got into 
radio in high school in my hometown of 

Geneva, AL, where there are 3,500 happy 
people. I started out cleaning the station. Back then they 
let you segue records, then I worked on Sundays, turning 
on all the preachers. I went to college and continued 
working at the station. 

"I got married and went to Georgia. then to Mobile, 

where I stayed for 10 years in radio. It was all in 

programming. I came to Nashville to do an afternoon 
interview show. A guy offered me a job at ASCAP, talking to 
writers. By that time rd been in town a couple of years and 
had gotten to know most of the people involved in the 
business side of it. It was a natural transition. I tried to be 
a half -assed writer myself. I had wit. charm. good looks - 
everything except talent." 

His publishing career: 'I've been in publishing a long 

time. I was in radio for 12 years, but Fve been in the music 

business for over 30 years. I opened CBS's publishing - 
company office, then I ran Acuff -Rose. I just took a hiatus 
from my company, which I started in January of 83. When 

Gaylord bought Acuff -Rose they offered me a job helping 
their creative department. I've always been on the creative 
end of it. I had to learn to be a businessman. I'm a show -biz 

guy. 1 like hanging around talented people. and songwriters 
have always been my favorites.' 

Some of the writer he's signed over the years: 
"Keith Stegall, who's also Alan Jackson's producer and an 
artist. Randy Travis is one of my proteges; I got him a 

record deal with Warner Bros., and the rest is history. Kenny 

Chesney is someone I signed at Acuff -Rose as a writer. Jim 
McBride. who wrote'Chattahoochie with Alan Jackson. 
Victoria Shaw, who wrote The River' for Garth Brooks. 

"1 took a chance on these writers and nurtured them as 

nobodies. They were new kids off the street, and I was 

involved with them at the very beginning of their careers. That 

gave me an enormous amount of self- esteem. I didn't get 
involved with Randy Travis because he was a singer, I got 

involved with him because he was a writer. Same thing with 

Kenny Chesney. They became superstars because of additional 
talent they had.- 

On going back to radio: "Dave Kelly. the regional guy for 

Citadel here in Nashville, and I had been talking about doing 

100 a R &R March 5, 2004 
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By Erica Farber 

CHARLIE MONK 
Air Personality, WGFX -FM /Nashville 

something for several years. Citadel has a Country station 
here, and then they got another station. They were going to 

do Sports Talk or Sports. Somehow it got to John King, one 
of the managers, that I might be OK to do a talk show. 

Tve always wanted to do something like this. Our show 

is late Good Morning. America meets Don Imes. We have a lot 
of people in the music business on. rm on five days a week, 

6- loam. Tm a guy of faith, and I prayed for this job. I 

wanted to be able to go on the radio and talk to people. talk 
about people, take phone calls, play music and interview my 

friends. But in my prayer I didn't say that I wanted it from 

10am -2pm. I wasnt very specific. so I got 6 -10. Be careful 

what you pray for; you might get it - but you've got to be 

very specific." 

Biggest surprise about being back on the air. "I can 
remember when T had to work 12 hours on Saturday. two six - 

hour shifts, where I was the only person in the building. I had 

to answer the phone, take advertising money and get ready 

foi the next day. Now rve got five people helping me with the 
show. The technology is amazing: it just blows my mind. I 

don't think what were doing today is that much different. 

but the competitive nature of radio today is a lot different. 
When I was in Mobile and we had a No. 1 station, in 

1964. we didn't worry about our competition; we just did 

the best job we could. We never even talked about the 
competition. We were very involved in the community. My 

children grew up here, my wife is in business here. I know 

all the politicians. and I know all the businesspeople. rve 
been very involved in this community. There are a lot of 

people who will probably listen just to see if rm going to 

make a damned fool of myself." 

The founding fathers of the Country Radio 
Seminar: "Ironically. the first meeting took place the last 
year I was in radio. I was doing an afternoon talk show 

called Charlie Monks Music Road Show on a station here. I 

was a DJ for the first meeting. but by the time of the 
seminar I'd gotten into the music business. I hosted the first 
event we did. There were five of us. There were other people 

who interacted, but that core group hung on for years. I'm 

the only person who's been to every one and worked on 
every one. Period. Its been 35 years." 

Why the CRS is still so successful: We have 

encouraged different vibrant and exciting management 
people to be involved. We turned the planning of the 
academic side over to radio people, finding out what they 

wanted. Those of us in the music business funded it. For 

years there was very little frivolity -- no soirees, no cocktail 

parties. We were wry indignant if we found people who had 

paid to register sitting in bars. For the people who have put 
it together. me included, it's a pure labor of love." 

The state of radio: From everything I can see, 

especially with Citadel, it's really vibrant. Everybody's trying 
a lot of new things. When I was in radio the programming 
was determined by the philosophy of the ownership. If a 

guy owned a station and liked country music, that's what it 
played. If he hated country, that's not what it played. With 

consolidation, you don't have that kind of passion for the 
programming. Its planning. One guy is programming 200 

radio stations, or at least thinking about what their 
programs should be. 

The passion for radio has not been lost, but the 
passion for the entertainment part of it, that's the loss. The 

gain is that the stations that are competitive axe putting a 

lot of money into the operations. The equipment is upgraded 

and those kinds of things. And. not just because they hired 
me, but people are actually hiring talent. They're going after 
people they feel are going to be compelling listening." 

Something about him that might surprise our 
readers: 'TM a good daddy and granddaddy. I've been 
married to the same woman. who's responsible for any 

success rve had, for 44 years. If I have one accomplishment 
I brag about. its that. Fm a lousy husband, but she tolerates 
me. We have a great family, and the older I get, the more I 

appreciate it." 

Most influential individual: "Hubert Long, who was 

here early on. A guy I used to work for in Mobile. Rocky 

Reich, was very helpful. Ed Shea, who lured me at ASCAP, 

who's gone on now. He was like an uncle to me. Having met 

some of my heroes has been most inspiring. Having known 

Chet Atkins and getting to play golf with him or having lunch 

with Eddie Arnold - those are things that, as a kid in 

Alabama, I would never have dreamed rd have the 
opportunity to do. rve been blessed. I have a cadre of friends 

who have believed in me and given me opportunities. Like 

Eddie Arnold said. rve taken advantage of them.' 
Career highlight: 'Having been around a guy like 

Keith Stegall. who's probably the most talented human 
being rve ever been around, and seeing the things h. 
could do as a songwriter, performer and producer. He's not 

out front, blowing and glowing: he's just a very quiet, 

mature human being. Judy Harris. who helped us very 

early with the seminar and who was my secretary, has 

gone on to be a major publisher. Gary Overton, who runs 

EMI Music here. 1 hired him right out of college Someone 

told me the other day that if rd had 10% of the people rd 

worked with creatively and 10% of the people rd worked 

with who have gone on to become successful in business, 

rd be a very rich man. I bask in that. I take credit for 

everybody's success.' 
Career disappointment: `there are always personal 

relationships that go sour in this business, and you never 

know why, because it's a business. rve had several that I 

wished had not gone soul. When you're involved in 

somebody's career in the very beginning and you're not 

when they're at the top and you don't exchange Christmas 

cards, what the hell happened? 
In this business egos get in the way. People get to 

reading their own press, and they get bigger than the 
media hype. But rve been around long enough to have 

seen people on the other side of the mountain. coming 

down. People who would not even return my phone calls 

20 years ago now call me constantly and ask for my advice 

or help. It's not that they haven't been successful, its just 

that they still want to be in the melee." 

Favorite radio format:' Country, because rm still a 

song plugger. But I also like Oldies, becaus. that's what I 

came out of." 

Favorite television show: 'West Wing. And rm a 

news hound. I watch all of it. National news. r.NBC. fox. 

O'Reilly, Hannity 8 Colmes. I love Tim Russell on Sunaay 

morning." 
Favorite song: "'All the Way' by Frank Sinatra." 

Favorite movie: "Gone With the Wind or The 

Manchurian Candidate." 

Favorite book: To Kill a Mockingbird." 

Favorite restaurant: -Sunset Grill. here in Nashville: 

Beverage of choice: "A little muscadine wine." 

Hobbies: "Golf. I didn't play till I was 30. then I 

played for years. Hobnobbing with stars is probably my 

favorite hobby." 
E -mail address: 'monkfamily @aol.com." 

Advice for broadcaster: "I want to hammer them for 

not being more concerned about the talent. On -air talent is 

very important. When I was in radio before, on -air talent 
was kind of secondary. Sales drove it. The greatest station 

I ever heard was here in Nashville. when Gerry House was 

doing mornings and Carl P. Mayfield was doing afternoons. 

They just dominated. Gerry is probably the funniest, most 

entertaining guy rve ever heard in radio. rve never heard 

Don Imus on the radio, but I used to watch him on TV in 

the morning. He's ornery as hell, but you listen. 
1f you're a DJ, I know you've got to play so many 

records. But there's got to be something in between that 
besides commercials. Management should scour the 
country. I think they should train people. If someone's got 

a smidgen of talent, let him play in the studio for two 

months or something. There are people in small towns who 

have talent; they just need nurturing." 
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Easy Click -& -Play 
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New music by format 

Radio Guest EJs join 

R &R editors on the air 

Bits from different 
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every month 

New Music Ilstafisd Mena 
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. _, . . . . . . ,.... 

The Best DJs An rogrammers 
In The Business* 

For More Information And To GetYour Priorities ADDED To R &R GFA RADIO Playlists, 
Please Contact: Greg Maffei at 310-788-1656 or gmaffei @radioandrecords.com 
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