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Triple A’s ‘Breathe’ Heavily

Melissa Etheridge ascends to the top spot on R&R’s Triple
A chart this week with
“Breathe” (Island/

IDJMG), the first A Country Divided

single from her album

Lucky. The song is As the Country Radio Broadcasters gather in Nashville this
headed toward the top week. many issues are on the table, including the topic of
10 at Hot AC as well. R this year's R&R Country special: the widening gender gap
Etheridge just and the dichotomy of a temale audience and male music. Also
celebrated her 15th included are R&R's annual Readers' Poll and the Country
year recording ” /4 ” / ” g ” [ ‘, ” ” ” ,5, Music DJ Hall of Fame Class of 2004. The special begins on
for Istand. www.radioandrecords.com eRaipae.

Whether it's a record-breaking run at radio, a record-breaking tour, a record-breaking CMT special,

or record-breaking CD sales, two words say it all...

TOBY KEIT

e muni-week #1 smasn AMErican Soldier”
From Country's best-selling album SHOCK’N Y’ALL

Voted in R&R’S 2004 Readers Poll:
Best Performer

Best Album

Best Male Vocalist

We Believe in Toby Keith!
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FEWER SPOTS MEAN

MORE MONEY

Consultant Walter Sabo makes a strong
argument in this week's Management/
Marketing/Sales section that cutting
spoticads allows stations to raise rates and,
uttimately, sam more. Cherry Creek Radio
Exec. VP/Director of Sales Dan Gittings
encourages sales managers to help small-
market sellers operate without fear in order
to maximize resuits; he also shares what he
looks tor in prospective salespeople. Also:
Charles Wamner on why knocking the
competition in sales presentations is bad
business, MIW research findings and more.

Pages 8-11
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THE DAVIS FILE

New KHKS/Dallas PD Patrick Davis is the
subject of this week's CHR/Pop column. In
addition to his personal preferences, read
about his vision for the legendary Ciear
Channel station. Davis’ rich history with Kidg
Kraddick in the Morning makes him uniquely
qualified for this major-market challenge.

Page 28
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« JESSICA SIMPSON With You (Columba)

CHR/RHYTHMIC
* USHER tLUDACRIS. .. Yeah (A7rstaj

URBAN
+ USHER tAUDACRIS. . Yean (Arisia)

URBAN AC
+ RUBEN STUDDARD Sorry 2004 ()

~TOBY KEITH American Soidier (Ureamworks}

AC
* JOSH GROBAN You Rarse Me Up (143 Reprise}

HOT AC
» 3 DOORS DOWN Here Without You (Repubic Unwersal)

SMOOTH JAZZ
« KIM WATERS The Ride (Shanachue)

ROCK
« MICKELBACK Figured You Out (Roadrunner1DMG)

ACTIVE ROCK
* MICKELBACK Figured You Out {RoadrunnerIDIMG)

ALTERNATIVE

* ICUBUS Megaiomantac (Epe}

TRIPLE A

« MELISSA ETHERIDGE Breathe (/siand/10UMG)
CHRISTIAN AC

< MATTHEW WEST More | Unnvarsal SouttvEMI CMG)

CHRISTIAN CHR
« JEREMY CAMP Right Here (BEC)
CHRISTIAN ROCK
* FALLING UP Broken Heart (BEC)
CHRISTIAN MSPO
« STEVEN C. CHAPMAN Moment Maoe For... (Sparrow)
SPAMISH CONTEMPORARY
* CHAYANNE Cindarte £l Ama (Sony Discos)
TEJANO
» DJ WAME La Negra Tomasa (EM/ Latin)
« MONTEX DE OURANGO Lagnimas De Cristal (Drsa,

« VICTOR MANELLE Tengo Ganas (Sony Discos)
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0 expose radio

as “Guest F)s.”

MARCH 5, 2004
R&R, Live365 Team For GFA Radio

R&R and Live365, the largest Internet radio network, have
formed a strategic partnership that will provide new opportunities
imers to new
music releases. Developed exclu-
sively for today’s multitasking ra-
dio programmer, R&R Going for
Adds Radio, powered by Liveds5,
amsists of six unique Internet ra-
dio stations that combine new
-music releases, as introduced by
R&R format editors and top-market radio programmers profiled

The new outlets will feature CHR/Pop, CHR/Rhythmic, Ur-
ban, Rock, Alternative and Latin formats, with the last presented
SFA

AANIO Ses Page 22

Wallace gets lifetime

By Jos Nowand
R&R Bureau
Powa g com

WASHINGTON,DC — A
legendary newsman and
some of the media industry's
brightest new stars joined
one of the nation’s most
influential senators at the
ninth annual R&R Talk Ra-
dio Seminar here last week,
as lop names from the News
and Talk radio formats gath-
ered from I'eb. 26-28 to dis-
cuss the state of the industry
and its challenges in an in-
creasingly jittery environ-
ment.

One of the hottest issues
facing broadcasters is inde-
cency on the airwaves, and
longtime big-media critic
Sen, John McCain said he
believes media consolida-
tion exacerbates the prob-

achievement award

lem. During his exclusive
TRS interview on Feb. 27
with ABC World News To-
niight anchor Peter Jennings,
McCain said that while he
doesn’t believe consolida-
tion in radic necessarily
causes more indecent pro-
gramming, ownership con-
centration may warsen the
problemn.

“If a company has 1,200
stations, and many of those
stations carry the same pro- .
gramming, that is going to
exaggerate the problem,” he
said. McCain said that
while setting indécency
standards is hard because
society’s attitudes about ob-
scenity change over time,
he believes the issue is an
important onc. “Sometimes

TRS » See Page 22

Content Issues At Forefront Of Talk Radio Seminar

Top talk talent discuss staie of the industry;

Pictured, top row: R&R News/Taik/Sports Editor Al Peterson and Publisher/CEQ
Erica Farber fiank CBS News ve! and 2004 N/T Lifetime Achievement Award winner
Mike Wanace; Fox News' Tony Snow addresses the Crowd. Bottorn row. Sen. John
McCain () has a laugh with ABC News' Peler Jennings; Premiere Radio Networks'’

Matt Drudge deivers his keynote speech.

Hogan Testifies
On Indecency; CC
Suspends Stern

Just days after its surprise
firing of former WXTB/
Tampa-based morning host
L Bubba The Love
Sponge, Clear
Channel  an-
nounced that it
¥ was suspending
The Howard Stern
Shonv in six mar-
kets due to con-
cerns about the
program’s con-
tent. The move

came just hours after Clear |

Channel announced plans to
set stricter standards for con-
tent on its stations and just one
day before Clear Channel Ra-
dio CEQO John Hogan testified
on broadcast indecency on
Capitol Hill.

Clear Channet late on leb. 25
announced that it had put on
indefinite hold the airing of the
syndicated Stermn show by any

WBECENCY - Soa Page 6

male music
9y Chmet by
RERA Assocaie Country Eddor
CalyPradiandragonds com

More than a year has
passed since Terri Clark's “1
fust Wanna Be Mad” spent
a week atop the R&R Coun-
try top 50. The date was
I'eb. 11, 2003, and that was
the last time a female artist
or group reached that pres-
tigious position. Prior to

was the, magic date for
Martina McBride’s chart-
topper “Blessed.” In short,
by the time we reach the
end of this month, country
music likely will have seen
only one No. 1 from a wom-
an in the past two years.

plog The Gender Gap

The dichotomy of a female audience and

Clark’s hit, March 26, 2002

Astute chart watchers
know that too much em-
phasis is often placed on the
peak position, but this phe-
nomenon is hardly the re-
sult of barely missed oppor-
tunities. Of the top 25 most
heard songs in 2003, Clark’s
entry was the soie female
representative. In the top 50,
only six songs featured fe-
male voices.

Notonly is the paucity of
high*charting female artists
astounding in light of the re-
cent airplay and cash-regis-
ter successes of superstars
including Shania Twain,
Faith Hill and The Dixie

See Page 45
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WMG Sale Closes,

Cuts Commence

By Framk Carreia

R&R Mus Edror
O TaMB I INPI0CTECONTS. O

Following Monday’s an-
nouncement that the purchase
of Warner Music
Group by his jn-
vestment group
was complete,
WMG  Chair-
man /CEO Lidgar
Bronfman Jr. immediately set
about restructuring the label
group, with a 20% reduction in
global staff expected in the
coming manth.

“1t is of the utmaost impor-
tance that we make the neces-
sary changes as quickly as pos-
sible so that Warner Music
Group can begin to move
ahcad with increased strength
and contidence as a more com-
petitive, agile and efficient or-
ganization,” Bronfman wrote to
employees ina memo obtained
by R&R.

The $2.6 billion transaction es-
tablishes WMG as the world’s

WME - See Page 13
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Coming next week: CHR Spring New-Music Preview!
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STONE COLD LOCK

[ WINNING RATINGS |

MEN 25-54
XTRA Los Angeles UP 47% ]
KFXR Dallas UP 67% §_
KHHO Seattle UP 134% 3
1 RETE UP 13% 8
g

KTKR San Antonio UP 49%
__. KZNS Salt Lake City UP 260%
" WQTM Orlando UP 50%
" WXXA Louisville  UP 350%

WEEKDAY MORNINGS 8AM-12PM ET; 5AM-9SAM PT
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For more information on how to be part of this winning team, call 818.461.8234
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January Radio Revenue Flat
Fries says ad sales will grow as the year progresses

By Jeft Brese
RUR Encutv Eodor
ST MOMGraCONTS

The RAB reported this week that radio revenue for the first month of
2004 was unchanged across both local and national markets when com-
pared to January 2003. It was the first time that national sales had not shown
a vear-to-vear improvement for any given month in at least two years.

“The revenue results indicate the beginning of a leveling-out for radio,”
RAB President/CEO Gary Fries said. “As we move past the first quarter,
radio ad sales will move bevond the current stalled economy and experi-
ence growth as we progress through the year.”

Many analysts have predicted a strong 2004 for radio sales — as much
as 8%9% better than last vear — due to expectations for an improved
economy and election-year business. However, local sales have shown
growth on a year-to-year basis only three of the past nine months. In that
period, no month has been more than 2% ahead of the previous year.

in January 2003 radio improved 3% in local business and a whopping
20% in national dollars over January 2002. That national increase was the |
single biggest vear-to-vear advance of any month in 2003. Compared ‘o
January 2001, January 2002 was 1% ahead in local dollars and 2% better I
in national advertising revenue.

Nosti-Cambo Rejoins SBS/Miami

Jackie Nosti-Cambo has been
named VP/GM for Spanish Broad-
casting System'’s Miami radio clus-
ter, which comprises ish Old-
ies WCMQ-FM (Clasica 92.3),
Spanish AC WRMA-FM (Romance
106.7) and Tropical WXDJ-FM (El
Zol 95.3). She replaces Maria Elena
Llansa, who exited the company to
pursue other career jties.

Since 2000 Nosti-Cambo has
been overseeing SBS's Puerto Rico
radio cluster. Pricr to that she was
with SBS/Miami as NSM.

Jackie's experience in the Miami

market and overall knowledge of
Spanish radio make her the perfect
candidate for this position,” SBS
President/CEQ Raul Alarcon said.
“We look forward to her steward-
ship of our Miami cluster, as well as
her continued oversight of our
Puerto Rico cluster.”

Nosti-Cambo said, “1 am thrilled
about the oppartunity 1o retum o the
Miami dluster of stations, which | was
part of for eight successful years.
These are a strong, collection of radio
stations, and 1 Jook forward o help-

Flaherty Programs KCPX/S.L.C.

Ellen Flaherty has been g
appointed to the vacant PD
position at Alternative
KCPX/Salt Lake City.
Flaherty was I'D of Alter-
native KTEG/ Albuquer-
que until August 2003.
KCP'X had beent without a
I'D since the middle of Feb-
ruary, when lan McCain
departed.

“We're going to be doing,

a perceptual to see exactly where

g we need to go,” Flaherty
told R&R. “Once that's
done we'll steer accord-
ingly. Our target wiil stay
the same. We just want to
make sure that we touch
them in the way they want
to be touched.”

Meanwhile, KCPX Promo-
tion Director/middayer
Brandon Pappas has added
MD duties. He has been with
the station for more than two years.

CC/Norfolk Turns On New ‘Lite’

Clear Channel/Norfolk on Monday flipped Urban WBHH (92,1 The
Beat) and Smooth Jazz WJCD (CD 107.7) to a Soft AC simulcast under
the new moniker “The New Lite FM.” There's no word yet as to who will
program the pair. WBHH has been without a programmer since PD Heart
Attack exited last fall and OM Daisy Davis left earlier this year. |

“The Hampton Roads radio market has been without a Soft AC station |
for several vears, and by combining the signals of 92.1, which favors the |
south, and 107.7, which favors the north and west, we feel we can cover |
the majority of the market with a great new choice for adults 25-54.” Clear |
Channel/ Norfolk VP/Market Manager Reggie Jordan said. “The New Lite
FM will featuge soft rock favorites from the ‘60s through today and won't
be limited to just a couple of decades, which is the case with most radio
stations in the market.”

The New Lite FM will air The John Tesh Monting Shew in morning drive.
WBHH previously broadcast The Doug Banks Shote, which has moved to
Urban clustermate WOWI to replace The Supreme Team.

www.americanradiohistorv.com

Hastings

EVERYTHING SHE TOUCHES IS GOLDEN sm: PresidentCEQ
Frances Preston was honored last month with the 2004 Goiden Mike Award,
presented 1o her by the Broadcasters’ Foundation in recognition of her generous
and iong-standing contributions 1o the music industry. The black-tie gaia, which
was held at New York's prestigious Plaza Hotei, featured salutes to Preston by
isaac Hayes, Michael Bolton. Cive Dawss. Eddie Fritts and Jim Yager and was
MC d by Tony Maiara. Seen: hera are (I-r) Broadcasters' Foundation Chairman
Phil Lombardo, Preston and Broadcasters’ Foundation President Gordon

Allan New WOMC/Detroit PD

Steve Allan has been named PD
of Infinity’s heritage Oldies
WOMC/Detroit. He succeeds
David Smith, who exited in fall
2003 after a brief stint as PD.
WVMYV/Detroit PD Tom Sleeker
had been programming WOMC in
the interim.

Allan was PD of Clear Channel's
Oldies WBIG/Washington from
that station’s flip from Smooth Jazz
W]ZE in the.early ‘90s unti} Sep-
tember 2003. He was also PD of AC
WASH /Washington from October
1999 until July 2003, when he was
relieved of those duties and later
replaced by Bill Hess.

Atllan told R&R, “This is a
fabulous operation, and we have

one of the best moming shows in
America in Dick Purtan. WOMC
is a legendary radio station. I'm
psyched and thrilled to be here.”
When asked how he was able to
land programming duties at
WOMC, Allan said, “The gig be-
came open, and [GM] Steve
Schram and | had some conversa-
tions. And here 1 am.”

No major changes are expected
for WOMC. "I think the station has
a lot of upside,” Allan said. “It has
huge cume. We're just looking to
grow the puppy.” Before signing on
WBIG Allan served as PD of WODS/
Boston. He has also recently served
as a guest Oldies columnist for
R&R.

LETTER TO THE EDITOR

Zeo Radwo Networks President
Scolt Thomas ssued this state-
ment iast week in response o the
government clampdown on broad-
cast indecency.

The recent uproar over broadcast
indecency has caused a great
many people to react in many
ways. Though blatantly indecent
matenal has escaped enforcers for
yoays. f took & Super Bow sturt to
“shodk” Amenca into this new FCC-
driven furor. Our entire industry is
now walking on eggshells because
of the massive anforcement efforts
being mounted and the sudden
public awareness of the word “in-
decent.”

Though | can appreciate the new
public consciousness, | cannot
personally support the current
snowball of knee-jerk reactons and
proposed logisiation. This is an im-
portant 1opic. one of amazing con-
sequence for our indusiry. Rusiwng
to judgment, IMpPosing Massive

Radio Industry Should Define
Its Own Indecency Standards

change and promising outrageous
reform in such a shont penod of time
is seamingly imesponsibie.

The FCC announced this year.
priof to the Super Bowl, that it was
stepping up enforcement of broad-
cast-decency regulations. This was
enough 1o shake up some broad-
casters and awaken an industry that
has seen litle in the way of such
enforcement for years. Because of
WETE FECOIVIng mong complaint calls,
and prograh directors were bagin-
ning to work with upper manage-
ment on pstabiishing station stan-
dands on what should be considerod
unacceptable.

This has now jumped to the fast
light of the United States House and
Senate. Free-speech debates have
not yet taken place. and the whole

LETTER .- See Page 13
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Allen Assumes
PD Duties At
' CC’s WWMG

i Clear Channel Soft AC WLYT
{Lite 102.9)/Charlotte I'D Nick
Allen has taken ad-
ditional program- |
ming duties, at
QOldies clustermate
WWMG (Magic
96.1). He replaces
Jim Radiord, who
exited for an undis-
closed position with-
in the company.

“Nick is a sea-
soned pro, and we're looking for-
ward to expanding his responsibili-
ties within our team,” Clear Chan-
net/Charlotte Regional VI /Market
Manager Morgan Bohannon told
R&R. “I've worked with him for
about four vears now and have the
utmost confidence in him. | know
he’ll do a great job.”

Allen joined WLYT in September
2003 after programming co-owned
Soft AC WMAG/Greensboro for a
decade.

For The Record: A story in last
woek's R&R on XSUR/Tyuana-San
Diego's fiip to Oidies should have
kstec! ML Wilson FM Broadcasters’
Presidentiowner as Saul Levine.
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_RADIO BUSINESS

More Q4 Growth For Radio

Cox beats the street, Salem up in ‘difficult year

By Adam Jacobson

RER Radwo Edttor
HICObSOMETacIoAndrecords com

i.nother round of radio companies has demonstrated the
industry’s power to rebound and weather a tough economic
environment as Cox Radio, Regent and Salem all issued
positive Q4 2003 results last week.

Cox Radio beat the street in the
tourth quarter, reporting eamings per
share of 21 cents on net income of
$20.7 million. That's up from $17.3
million (17 cents) and well ahead of
the prediction of 15 cents by analysts
polied by Reuters Research. Net rev-
enue for Cox came in at $106.8 mil-
lion, down 1% from a year ago, and
operating income rose 5%, to $36.1
million.

Presigent/CEO Bob Netl said Cox
was pleased to report the record re-
sults “in a difficult advertising envi-
ronment.” Among the ways Cox ac-
complished that, according to the
company: managing its business in
the short term for the benefit of the
long term and keeping expenses
down while investing in station
brands.

Neil said, “During 2003, it was the
strength of these local brands that not
only fueled net revenue growth that
outpaced the revenue growth in the
markets in which we operate, but
also led to strong free cash flow
growth for the year.”

On the market level, Cox’s prop-
erties in Birmingham, Miami, Nas-
sau-Suffolk and Southern Connecti-
cut were down, while the company’s
stations in Orlando; Tampa; Rich-
mond; and Greenville, SC saw strong
Q4 growth. Atlanta revenue for Q4
was flat.

For the full year, Cox reported net
income of $66.6 million (66 cents), up
from $45.9 million (46 cents) in 2002.
Net revenue rose 1%, to $425.9 mil-
lion, while station operating income

rose 1%, to $168.1 million. Operat-
ing income bumped up 1%, to $139
million.

Looking ahead, Neil said Cox is
optimistic and expects full-year rev-
enue to be up in the mid-single dig-
its in 2004. He wamed, however,
“While we expect Q1 revenue to be
positive, we face difficult compari-
sons in the near term given our very
strong performance last year.” Cox
in January 2003 saw revenue up
close to 11%, compared to 6% reve-
nue growth industrywide.

Regent, which owns 75 radio sta-
tions, saw Q4 net income of $1.5
million (3 cents per share), an im-
provement from a net loss of $3.9
million (8 cents). However, net
broadcast revenue was down 2%,
to $21 million. On a positive note,
Regent cut its station operating ex-
penses by 1%, to $14.6 million. For
2003, Regent saw net incomeof $5.7
million (12 cents per share), com-
pared to a loss of $6.5 million (15
cents). Net broadcast revenue was
up 15%, to $80.6 million. Station
operating expenses increased 15%,
to $56.5 million.

“We made great strides in 2003,
enhancing the growth potential of
our station group through both
operational improvements and
strategic acquisition,” Regent Chair-
man/CEO Terry Jacobs said. Look-
ing ahead, Jacobs said his compa-
ny is entering 2004 “in a very good
position,” thanks to its “healthy mix
of startup, developing and mature
radio properties clustered in attrac-

tive middle and small-sized mar-
kets” and the proven radie opera-
tors who are guiding the stations.

Net income for Salem Communi-
cations grew from a loss of $675,000
(3 cents per diluted share) to a gain
of $2.1 million (9 cents) in Q4 2003.
The Q4 2002 net loss included a $1.9
million shortfall related to discon-
tinued operations after the sale of
WYGY-FM/Cincinnati, but Salem
nevertheless missed by a penny the
consensus estimate of analysts
polled by Reuters Research.

Operating income for Salem in-
creased 23%, to $10.4 million, and
station operating income increased
25%, to $17.8 million. EBITDA in-
creased 36%, to $13 million. For the
full year, Salem saw a net loss of
$677,000 (3 cents), compared to net
income of $14 million (59 cents) in
2002. Station operating income in-
creased 17%, to $35.4 million, and
EBITDA dipped 31%, to $36 mil-
lion.

Salem President/CEO Ed Atsing-
ersaid that, on a same-station basis
Salem’s Q4 growth in station oper-
ating income “matches the best
quarterly-financial performance we
have achieved since going public in
1999.” He continued, “This is espe-
cially significant given the difficult
year that the radio industry experi-
enced in 2003. In particular, our Con-
temporary Christian music stations
grew robustly.”

For Q1 2004, Salem is forecasting
net income of between 1 centand 3
cents per share on net broadcasting
revenue of $41.7 million to $42.2
million.

Additional reporting by Brida Con-
nolly.

BUSINESS BRIEFS
Emmis Prepping Policy On indecency

mmis Communications President/Radio Rick Cummings toid

the Indianapolis Star last week that his company’s attorneys are
reviewing details of a “zero-tolerance” policy on indecent content and
that Emmis will eventually implement a standard at its radio stations.
“We want it to be carefully thought-out,” Cummings toid the news-
paper. “It's no secret that the FCC's standard is a little bit vague.”
He added that seminars are in the works for Emmis’ alr talents and
managers and said, “We've told all of our people, ‘Look, just don't
be “blue” anymore. You can still be controversial, you can still be
edgy.” The FCC recently upheid $28,000 in fines for broadcasts of
the WKQX/Chicago-based Mancow's Morning Madhouse that took
place in 2001

NAB Sets ‘All-Industry Summit’
To Debate Indecency

he NAB has set an "All-Industry Summit” to discuss broadcast

indecency for March 31 at the Renaissance Washington, DC
Hotel. The focus will be on ways radio and TV broadcasters can
regulate their own programming, NAB Sr. VP/Corporate Communi-"
cations Dennis Wharton told R&R. Invitations will go out shortly not
only to NAB members. but to TV-network execs. academics and
advocacy groups. Wharton said. The NAB and the RAB are both
working on codes of conduct that could spell out what's permissible
for on-air announcers.

MIW Study Shows Limited PD Opportunities

For Women

he Most Influential Women in Radio group on Monday re-
leased its “Program Director Gender Analysis Summary” for
2003, and the results were bleak: Opportunities for women to pro-
gram radio stations are few — even in formats that are female-
friendly. “While industry estimates are that approximately 53% of all
radio-station formats are skewed to female listeners, the analysis
shows that in 2003, women were programming only 10.5% of 10,634
stations,” former Nassau Media Partners President and MIW spokes-
woman Joan Gerberding said.
The 2003 resuits marked an improvement of one-half of one per-
centage point from 2002. Among the 112 groups that own 12 or more

Continued on Page 6

R&R Stock Index

This weighted index consists of all pubficly traded companies that
derive more than 5% of gross eamings from radio advertising.
Change Since

ot T

R&R Index 189.69 220.68 21538 +16% 2%

Dow Industrials 788499 10,619.03 [0.583.92 +M% 0.3%

S&P S0 83728 LI LIRS +37% +0.1%

THE ‘HOUSE’ IS CLOSED.
THE PARTY HAS MOVED.

INTRODUCING

THENA‘HON’SHOTNEW‘UVE PAR‘I'YSHOW

GET Your DEmo Topay -O. 95 9.1321 .

ZEO RADIO
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Roll-A-Sign disposable plastic banners

are a cost effective way to promote your station, company or special event. Each banner is printed on high
quality, weather resistant, 4 or 6 mil plastic film ranging from 18” to 36" in height for large sizes and 6" to
12" for smaller sizes. We can print up to four spot colors of ink per banner. Depending on the configuration
of your logo, you can get anywhere from 169 to 340 banners on a 1000’ roll. It's easy to use.just rall off
the desired length and cut! Indoors or out, Roll-A Sign gets your message across and is ideal to give away
at concerts and other public events. Fax us your logo along with the specifics on color separations and size

and we will give you a free quotation. If you should have any questions regarding quantities, sizes,

imprints and/or colors available, please call us.

Reef Industries, Inc.
9209 Almeda Genoa

OLL i Houston, Texas 77075 |
R ) Toll Free: 1-800-231-6074
A ‘ 713-507-4200 Fax: 713-507-4295
B%@Sggs J E-mail: ri@reef‘::ndustn:es.com
www.reefindustries.com
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Indecency
Continued from Page 1

Clear Channel station and called the
decision consistent with its “Re-
sponsible Broadcasting Initiative,”
announced earlier that day. Six sta-
tions were affected by the move:
WBGG/Miami; KIOZ/San Diego;
WXDX/Pittsburgh; WTKS/Orlan-
do; WTFX/Louisville; and WNVE/
Rochester, NY.

Defending the move, Hogan de-
scribed Stern’s show as “vulgar, of-
fensive and insulting” and said,
“Clear Channel drew a line in the
sand with regard to protecting our
listeners from indecent content, and
Howard Stern’s show blew right
through it. We will not air Howard
Stern on Clear Channel stations un-
til we are assured that his show will
conform to acceptable standards of
responsible broadcasting.”

In Hogan's testimony before the
House Telecommunications Sub-
committee on Feb. 26, subcommit-
tee Chairman Fred Upton asked
why Clear Channel waited until
now to suspend Stern. “What he
said this week probably isn't that
different from what he's been say-
ing for years,” Upton said. “Why
now?” Responding, Hogan said, “1
don’t think Stern has changed his
tune, but we have changed ours.”

Talking exdlusively with R&R af-
ter the hearing, Hogan said that while
the decision on Sten’s suspension
came from the corporate level, it was
made after local management ex-
pressed their concerns. “They recog-
nized it was the right thing to do,”
Hogan told R&R. “They should get
the credit for understanding their
markets and having the knowledge
and experience to do what is right
for their communities.”

Discussing how long the suspen-
sion might last, Hogan said Clear
Channel is planning to talk to Stern
syndicator Infinity about whether
the show in the future can meet
Clear Channel’s strict new stan-
dards for all programming it carries.

Reacting to the suspension, Stemn
on his Feb. 26 show lashed out at
congressional Republicans and Pres-
ident Bush for leading a crackdown
on broadcast indecency. Stern, refer-
ring to Hogan’s company as “Fear
Channel,” wamed that, these are
“the last days of The Houard Stern
Show” and that “spontaneity and cre-
ativity must be dangerous things”
in today’s world.

Stern also said he wants to appear
before Congress to apologize for be-
ing “a visionary broadcaster,” and
he even joked that Clear Channel
had announced that it was replac-
ing the Bublxt The Love Sponge pro-
gram with a show hosted by terror-
ist Osama Bin Laden “because he is
safer to control.”

Hogan ‘Embarrassed’
By Bubba

Turning to Bubba The Love
Sponge Clem, the controversial host
his company fired on Feb. 24, Hog-
an told the subcommittee that he
was embarrassed as both a parent
and aCEO to be associated with the
“tasteless and vulgar” broadcasts
that landed Clear Channel a
$755,000 broadcast-indecency fine
and led it to fire the air talent. But
Hogan vowed that the company
will turn over a new leaf when it
comes to broadcast indecency.

“We are turning the page on how
we deal with and prevent inappro-
priate content from airing on our sta-
tions,” he said. "More than anything
else, | am embarrassed by Bubba's

broadcasts. We were wrong to air

that material, and | accept full re-
sponsibility for our mistake. My
company will live with the conse-
quences of its actions.”

But Hogan said he’s strongly op-
posed to the idea of license-revoca-
tion hearings over indecency. “Ra-
dio stations are valuable assets,” he
said. “We have paid more than $100
million for a station in a large mar-
ket. For the government to revoke
the license of such a station for such
a transgression seems to me to be

disproportionate. Threatening to re- TRANSACTIONS AT A GLANCE

voke licenses will force us to con-
test any allegation of indecency be-
cause the stakes will be so high.” He
alsosaid that the company hasn't yet
decided if it is going to pay the
$755,000 Clem fine, noting that there
are significant legal issues that must
be considered.
Bubba ‘Deeply Saddened
And Confused’

Reacting to his firing, Clem said
in a statement posted Feb. 26 on the
fan site at www bubbaarnty.com that
he was “deeply saddened and con-
fused by the actions of Clear Chan-
nel this past Monday evening.” He
continued, “I have been a dedicat-
ed and valued employee of Clear
Channel for the last 12 vears.”

But Clem said that he understood
the pressures Clear Channel was
facing. “These pressures still trou-
ble me, since | have always strived
to be a responsible broadcaster and
entertainer,” he said. “The success
of my show, my deep involvement
in the community and my signifi-
cant support of many charitable in-
itiatives fully attest to that belief.”

Clem added that his concern and
confusion over the entire matter of
indecency was “best put todav by
conservative talk show host Rush
Limbaugh, who said, ‘We’re in the
free-speech business. It's one thing
for a company to determine if it is
going-to beparty to it. It's another
thing for the government to do it.””

Meanwhile, Tom Griswold, of
Clear Channel’s WFBQ/ Indianapo-
lis-based and Premiere-syndicated
Bob and Tom moming show, told the
Indianapolis Star that he has no desire
to test Clear Channel’s new indecen-
cy standards. “We're going to do a
show that a soccer mom can listen to
with her kids in the car,” he said. “We
have pulled way, way back.” The Bob
and Tom show has had just one FCC
infraction during its two-decade run.

By Joe Howard, with additional re-
porting by Adam Jacobson.

Continued from Page 4

BUSINESS BRIEFS

radio stations, women program just 9.1% of 4,602 stations. There were 291 female PDs, or 9.6%, work-
ing for groups with 12 or more stations, compared to 270, or 9.7%, in 2002. A quarter of all female PDs
(77 women) work for Clear Channel. At Entercom, 11.1% of PDs are women. Other companies men-
tioned include Infinity (9.3%), Cumulus (9.5%) and Citadel (7.1%).

Gerberding said that small groups, according to the MIW study, may represent better opportunities for
female programmers. “The 28 groups with 20-29 stations averaged 12.3% women PDs, while the 56 groups
with 12-19 stations averaged 10.7%, both higher than the average.” she. said. Thirty-three groups with 12
or more stations have no female PDs. Complete study findings may bé found at www.radiomiw.com.

the year. -

=

Sirius, XM Begin Airing Local Traffic & Weather

Sirlus on Feb. 29 began broadcasting local traffic and weather reports for New York and Los Angeles,
and by the end of March the Sirius First Traffic channel will be alring reports for 20 major markets,
including Chicago, Philadelphia, San Francisco, Boston, Dallas and Detroit. Traffic info is being provided
through an agreement with Westwood One's SmartRoute Systems, while weather is provided by the
Weather Channel. Rival service XM Satellite Radio, which in January announced its own plans to air
local traffic.and weather, launched Instant Traffic and Weather channels for New York, Detroit, Baltimore,
Phriadelphia and other markets on March 1. Streams for more markets nationwide are planned for later in

In other news from Sirius, the company's stock bounced 10% on Feb. 26 to ciose at $2.98 after Stifel
Nicolaus analyst Kit Spring upgraded it from “market perform™ to “outperform,” based in part on his

Continued on Page 14

All transaction information provided by
BIA‘s MEDIA Access Pro, Chantilly, VA.

Muitistate Deal
© WAPC-FWTerre Haute, IN and KBKC-FM/Moberly, MO
$112,500
State-By-State Transactions

® WACV-AM, WBAM-FM & WQOKS-FMMontgomery and WJWZ-
FM/Wetumpka (Montgomery), AL $15.3 million

® KAAX-FWAvenal (Visalia), CA $50,000

©® KNGS-FM/Coelinga, CA $300,000

® KAJP-FM/Firebaugh, CA $450,000

® KZPE-FMFord City, CA $700,000

® KZPO-FWM/Lindsay (Visalia), CA $1.88 million

® KSTC-AM & KNNG-FM/Sterling and KNEC-FM/Yuma, CO
$1.35 million

* WRYM-AM/New Britain (Hartford), CT $1.06 miliion

® WBGY-FMMNaples, FL $25,000

* WIMO-AM/Winder, GA $75,000

® KCVK-FM/Otterville, MO $650,000

¢ KAMI-AM & KCVN-FM/Cozad, NE $365,000

© WASR-AM/Wolfeboro, NH $350,000

® KXKS-AWAIbuquerque, NM $650,000

© WMMY-F/Jefferson, NC $1.58 million

© WETC-AWWendeil-Zebulon (Raleigh), NC $1.8 mitlion

® WHGS-AM & WBHC-FMHampton, SC $375,000

® WJJM-AM & FMALewisburg, TN $230,000

* WKWIFWKilmarnock, VA $900,000

¢ WAUK-AM/Waukesha (Milwaukee), Wi $2 million

Full transaction listings, posted daily. can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

KOQL-FM/Ashiand; KFRU-AM, KBXR-FM &
KPLA-FM/Columbia; and KLIK-AM, KBBM-FM &

KJMO-FM/Jefferson City, MO

PRICE: $38.75 million

TERMS: Asset sale for cash or stock

BUYER: Cumulus Broadcasting, headed by President/CED Lew
Dickey Jr. Phone: 404-949-0700. It owns 294 other stations.
This represents its entry into the markets.

SELLER: Premier Marketing Group, headed by President David
Baugher. Phone: 573-449-4141

FREQUENCY: 106.1 MHz; 1400 kHz; 102.3 MHz; 101.5 MHz;
1240 kHz; 100.1 MHz; 104.1 MHz

BROKER: George Reed of Media Services Group

2004 DEALS TO DATE

Dollars to Date: $312,219,531
{Last Year: $2,431,069.266)

Dollars This Quarter: $312,219,531
(Last Year: $715.826,328)

Stations Traded This Year: 148
(Last Year: 911)

Stations Traded This Quarter: 148

(Last Year: 210)

FCC ACTIONS
Senate May Draft its Own Indecency Bill

ebecca Hanks, spokeswoman for Senate Commerce Commit-

tee Chairman John McCain, told Reuters Tuesday that a bill
that would give the FCC the ability to levy heftier fines against broad-
casters found to have aired material ruled indecent by the commis-
sion will be set for a markup the near future. If the bill, authored by
Sen. Sam Brownback, emerges from the committee and goes to
the full Senate for a vote, it will give the upper body of Congress its
own standalone legislation tackling indecency in media.

The Senate bill differs on some key issues from the House bill,
introduced in January, and Senate Majority Leader Bill Frist said
Tuesday that he would need to review the bill when it is introduced
before deciding whether he'll support a tentold increase in the

Continued on Page 14
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RULE #1
“Always treat the customer right,
because if you don’t, someone else will.

RULE #2
Don’t forget rule #1.

COYOTEPROMOTIONS.COM, a division of Adobe Graphics & design, Inc.
started in 1989 in Sante Fe, New Mexico. (We've grown since then.) We now serve over
2,500 clients in radio, television and the recording industry including:

. FESHIN ¢ LAYLORD ENTERTAINMENT = WESTWOOD UNE® JONES KADIO IV ETWORKK*
HAGRKTRAK * UNITED STATIONS » WABL oLA100 o VYOI o LRI e IARISTA ST KADTOUNTE &
[ATINK MAGAZINE © MEGA COMMUNICATIONS » TORY KEITH FAN'CLUR® SUPER. I P IRLLF

{CA » WEKYS = HEG * NEW YORKMAGAZINE * WUSN= HOULDY s RNIAWRIU e VWELT

; STIN GITY LIMITS * KYGO oWLLL = WIYW VA SRKAGIDINK. « MONTEL VVILLIAMS SHOW

CUSTOM-I INTED EVERYTHING! U

We carry over 25,000 different items!

ADOBE GRAPHICS & DESIGN / COYOTEPROMOTIONS.COM
PH:1-800-726-9683 « 516-487-5696 » FX: 516-482-7425 + CUSTOMERSERVICE@COYOTEPROMOTIONS.COM
300 NORTHERN BL. SIHTE #26 + Grear NECk, NY, 11021 « PO Box 2212, Great Neck, NY 11022
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Cut Your Spotload,

Make More Money

Prices can’t go up until inventory goes down

’ne major reason radio’s percentage of ad dollars
has not increased over the years is the math of supply
and demand. In 1970 there were 3,000 commercial AM
and FM radio stations, and the average commercial
load was 15 minutes per hour. That means there were
approximately 16.4 million spots per year for sale. To-
day, with approximately 10,000 commercial stations
running an average spotload of 15 minutes per hour,
there are roughly 54.8 million spots for sale annually.

Unfortunately, more spots do not
equal more of the ad pie. You
learned in schoot the ba- ——
sics of supply and de- |
mand: The smaller the
supply, the greater the
demand. As long as the
spotload is so great, as
long as we feel the need
to give away nighttimes
and Sundays, radio can-
not increase its piece of
the pie.

Sneaking In Extra Spots

Management barks, “Raise the
rates,” but it's simply not possible
to do that without putting pressure
on inventory. It is too rare that any
station is genuinely sold out. Sure,
a station could be sold out on a Fri-
day in July if someone tries to book
the spot on Thursday. But what

Walter Sabo

usually happens is that the sales
manager buys the traffic manager
lunch and they conspire
to sneak in a few more
spots in Friday-aftemoon
drive — and the PD
doesn’t discover it until
Monday afternoon. Oh,
gee, too late.

But everyone pays a
high price for those

as advertisers can always
get on the air, the price per spot will
never go up. It's not the responsibil-
ity of sales management to raise
rates. They have suffered with that
impossible demand for too long, It's
up to the marketplace.

The marketplace has no reason to
offer more money for radio com-
mercials as long as advertisers can
buy spots for virtually any price and

sneaked-in spots. As long

By Walter Sabo

with little planning. The solution:
Cut the spotload. Infinity recently
did this at several of its stations, in-
cluding WCBS-FM/New York.
Imagine the impact on pricing if
your station cut its spotload in half.
To make your numbers, the price
per spot would have to go up.

Fewer Spots, More
Revenue, Better Radio

When your account executives
tell clients about the new rates, a
number of very good things will
happen. First, advertisers will say,
“Really? Why is it worth so much
more?” And that’s the invitation
every good salesperson is thrilled to
be given. It means they can start to
make a-presentation based on the
quality of the medium, rather than
its efficiency.

I grew up in a retail family. None
of my relatives cared about efficien-
¢y, they cared only about getting
people in the door. They would
have paid anything for store traffic,
and they never, ever understood
why radio was so cheap. They
would have paid much more be-
cause radio got the results they
wanted.

Second, the higher the budget,
the further up the executive ladder

Take Your Brain
To The Gym

Everybody can use a
stronger brain, and the
new, second edition of
Building Mental Muscle
by David Gamon, Ph.D.
and Allen Bragdon is a
trove of techniques to
improve skills in manag-
ing memory, emotions,
language, math, visual-
ization, executive plan-
ning and social interac-
tion. You can rate your
social intelligence, take
your personality invento-
ry and gauge working
memory. Best of all, it's
fun stuff!

The authors have taken the latest findings in brain research and
created fascinating reports, entertaining exercises and self-tests to
stimulate the cells in different brain zones. You can learn how to
combat or even reverse the gradual decline of cognitive skills,

more.

www.brainwaves.com.

Bragdon and Gamon are no mere theorists. Gamon holds
advanced degrees in the cognitive sciences from the University of
California at Berkeley, while Bragdon is a popular author, the
founder of the Brainwaves Center and Games magazine and a
former editor of the New York Times “Playspace” puzzie column.
They've combined to create a compeliing read for yourself or
someone you love; it's great for a long flight.

For more information on Building Mental Muscie, published by
Watker & Co., or to schedule interviews with the authors, visit

learmn while you sleep, retrieve information from memory, store new
information, change your mood without drugs or therapy and much

the buy has to be made. If radio costs
much more, a low-level buyer might
not be able to make the decision. The
salesperson will finally be able to
present to the boss — by invitation.

Third, companies that have to in-
vest morein their media buys invest

You won't find t

they're not

y t

never even seen the Insid
hand, they have the pow

! lary L¢
the pow

ator was

their door.

Need a
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www._eagiemarketing.com

intr

more in the production of the spots
(think Super Bowt). Advertisers will
spend more per spot for radio. The
result will be better sounding sta-
tions and better response to spots.
Fourth, account executives will be

Continued on Page 10
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Fear And Loathing In
Small-Market Sales

More than training, it’s support that makes the difference

t‘t’s a cold winter’s day in Helena, MT,
where a radio GM without the proper out-
fitting can freeze to death. We're not talk-
ing about goose-down jackets. Everyone
here has one of those. No, the standard-
issue small-market survival gear is com-
petent satespeople. For Cherry Creek Ra-
dio Exéc. VP/Director of Sales Dan
Gittings, who oversees sellers at 24 sta-

Dan Gittings

tions in nine small markets, keeping
salespeople motivated in their early days is a never-

ending challenge.

No stranger to life outside the big
metros, Gittings recently joined
CCR from the Market Manager post
at Cumulus’ Midland, TX cluster.
He's also held senior operating
posts for Citadel, Robert Ingstad

POINT A

mar-ket-ing (miir'ki'ting), ». 1.

Broadcasting and McDonald Media,
helping improve winners and tum
around losers.

The Great Fear Factor

Radio’s high rejection-to-close

ratio can demoralize anyone in
sales, but for beginners in small
markets, Gittings says there’s an
even bigger negative: “Most people
are deathly afraid that they’re going
to look bad in front of somebody
else. But if you make a promise to
the people who come aboard your
sales organization that you will train
them, it takes away the fear.

“What kills most salespeople is
that they get scared to death and they
vapor lock. They don't know what to
do, they don’t know the questions to
ask or the answers to the questions
they’re asked. Soiit’s incumbent upon
management staff to make sure that
when their sellers walk out the door
every day, there’s no fear. Our hook
is, "You can make a lot of money do-
ing this, and we will train you.””

gettig the message from polnt a 10 poine b

NoBODY DOES IT BETTER.

P O I

N

T -TO -

POINT

DIRECT MARKETING SOLUTIONS

GREAT CLIENTS. GREAT MARKETING.

MARK HEIDEN
RICK TORCASSO
ELIZABETH HAMILTON
MARK VERONE

WWW.PTPMARKETING.COM

970-472-0131
972-661-1361

703-757-9866

847-705-2046

DIRECT MAIL. TELEMARKETING.

The fear factor for sellers goes
beyond facing skeptical clients. It
often comes tull circle when sellers
return to the station at the end of the
day empty-handed. Gittings ex-
plains, “When you send a salesper-
son out on the street every day and
they get beat up all day long and
then they come back to the station,
you've got a choice to make. You can
say, ‘How did it go today?’ and
mean it, or you can say it in a way
that puts them on the spot.

“I believe that if they want to un-
load, you should stand there and lis-
ten. After all, if you can’t be comfort-
able and safe when you come home,
what kind of life are you leading? |
just don’t believe that fear has any-
thing to do with success.”

Gittings gets frustrated when he
hears about stations with rapid turn-
over in sales personnel. “This whole
thing about ‘90 days, sink or swim’
is insane. How long does it take the
average person in broadcasting to
get good at their job? Maybe five
years? | can’t imagine somebody
coming into our business — one of
the toughest in the world to sell, in
a lot of respects — and being told,
‘Well, you're going to make or break
this thing in 90 days.’

“I¥'s just not realistic. Some peo-
ple come along quicker than others.
I've seen people who have hit the
ground running, but I've also seen
these who had really no business
experience tumn the comer in six or
eight months and do extremely
well.”

Character Is The Key
Asked what he looks for in pro-

spective salespeople, Gittings says,
“I hire on one thing and one thing
only, and that's character — to stick
with it, and to be honest with then-
selves and their clients. | insist that
the managers who work with me
understand that radio is the kind of
business where, when you turn out
the lights at the end of the day, the
assets go home. The better-quality
people you have, the better your
operation is going to be. Character
will take care of everything else.”

Gittings explains that when he
was managing KZEL/Eugene, OR,
back in the ‘80s, he and his sales
managers used to try to run sales
candidates off by telling them how
hard radio sales is. “We’d see if
they’d flinch and freak out,” he
says. “This is such a tough busi-
ness, and so if they didn’i run
away, we'd then assess what kind
of talent they had: native intelli-
gence, their background, if they
had basic math skills and their
compatibility with our organiza-
tion and the people in it.”

Gittings likes to look for candi-
dates who are seeking more than
just a job. “You need to constantly
sell the career opportunity on your
stations,” he says. “Career people
come from that character-based per-
sonality; they believe in themselves.
They look at you, the organization
and the opportunity and say, ‘You
know, 1 can do this.’

“If they’ve got that inside them,
we can provide the continuing ed-
ucation and keep challenging them
to leam how to help that client sell
those nine Toro lawn mowers in
September.”

Cut Your Spoticad
Continued from Page 8

able to work smarter. They will con-
centrate their efforts on bigger-buck
advertisers that can meet the high-
er prices.

Fifth, collection problems will di-
minish. Some advertisers won't be
able to pay the higher rates. Those
are the ones who are slow pays.
They go.

Avoid Annihilation

Finally, the spotioad has to be cut
because it is going to destroy the me-
dium. The dumbest thing in the
history of radio was the first commer-
cial station that proclaimed pro-
| gramming segments “commercial-
| free.” From that moment, listeners
became increasingly sensitive to
commercials.
That was followed by equally
damaging phrases, such as “More
music and less talk” and “Less rep-
etition.” And there you have it:
| Three of radio’s main ingredients —
commercials, talking and repetition
of hits — have been labeled “bad”
by us broadcasters. Bad program-

I mers trained listeners to be sensitive
to the very things that make the
medium successful.

The reason FM music stations
drove purchases of FM radios in the
70s was not better sound quality; it
was, first and foremost, the lower
commercial loads. AM Rock stations
were playing 18 minutes per hour.
Because few advertisers wanted to
buy the new FM medium, FMs had
many fewer spots. In recent years,
increased commercial loads have
been driving FM listeners to the In-
termet, iPods and satellite radio.

Therefore, the single most impor-
tant thing you can do today to in-
crease the revenue of your station,
build the total share of radio ad dol-
lars and maintain the audicnce lev-
els now enjoyed by the medium is
to cut the spotioad. A lot. Make the
math of supply and demand work
for you, not against you.

Walter Sabo has led consulting
firm Sabomedia since 1964.
His client list of major-media
companies includes Millennium
Broadcasting, Standard
Broadcasting and all 100 Sinus
channels. Sabo was previously
VP/GM of ABC Radio Networks
and Exec. VP of the NBC-
owned FM stations. Reach him
at 212-681-8181 or walter@
sabomedia.com.
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Memo To Sellers: Don’t
Knock The Competition

In some highly competitive industries, such as radio
and newspapers, weak and unprofessional salespeaple
habitually sell negatively. Here are seven reasons to

avoid this practice.

1. Buyers hate it. How would you
like it if everv conversation vou had
during the bustness day were neg-
ative, nasty and mean-spirited? You
would become depressed. Buyers
feel the same way.

2. You tear down the image of ra-
dio. After buyers hear how bad sev-
eral competitors are, they begin to
have a negative impression of the
whole medium.

3. You waste time. Customers’
and buyers’ time is not unlimited.
You usually have just a few minutes
to get their attention and make a
presentation. If you knock the com-
petition, you're wasting valuable
time. Remember the old adage “You
can’t sell what vour competitors
don’t have.” You can only sell the
benefits of what you have to offer,
so szet on with it.

4. You lose credibility. When you
knack the competition. you are not
perceived as objective. Buyers say to
themselves, “Of course you're bad-
mouthing the competition — vou're
trving to sell me something. Why
should I believe you?”

5. You lower your personal im-
age. Selling negatively puts you
down in the gutter with other neg-

atively selling salespeople. Stay |

'Pros On The Move

tomer or buyer has invested in ad- |

above it. Refuse to throw dirt. Buy-
ers will appreciate your positive
approach and like you better for it.

6. You may touch hidden sore
spots. You may not know if a cus-

vertising with a competitor (in vour
medium or another), so if you knock
a competitor a buyer has invested
in, you are insulting the buyer’s
judgment. When this happens, buy-
ers become defensive and will vig-
orously defend their past decisions.

Also, a buyer may like a salesper-
sen — or may even be dating him
or her — and when you knock that
salesperson’s medium, you are
knocking that salesperson. The buy-
er may become very defensive
about your competitor’s product
and end up disliking yours. Re-
member, media is intangible, and

salespeople become surrogates for |

their products. They are the prod-
ucts in the minds of buyers.

7. You build competitors’ impor-
tance and image. Did you ever see
an ad in a magazine for Rolex that
had the headline “\Ve‘re better than
a Timex?” Never mention competi-
tors that are below you in rank or
positior. All you'll do is build them
up to your level. The buyer’s reac-

Salespeople become
surrogates for their
products. They are
the products in the
minds of buyers.

tion will be “Why is this salesper-
son talking about the competitor?
What is the salesperson afraid of?”

How To Respond When
Asked About Competitors

1. Compliment competitors. Use
a two-sided argument. The first is a
compliment (remember, vou do not
know who your buver knows or
likes). By doing so, you boost the
image of your medium and come
acToss as a nice, positive person. For
example, if a buyer asks, 1 under-
stand the local paper has lowered its

s At KMOX/St. Louis:

Bobby Behn is the new Sports
Sales Manager, joining from the
Flonda Gator Network.

Tricia Fabian is promoted to
LSM of KMOX after three years as
NTR Director of clustermates
KEZK & KYKY.

» At WOR Radio Network:

Willls Damalt joins as Market
Manager for evening talk host
Lionel's show and Jim Cramer's
Real Money.

Amanda Flood moves from
WOR/MNew York's local sales
department to become Director/
Network Ad Sales.

Paul Siebotd moves up from
Marketing Associate to Director/
Marketing, overseeing marketing
for the network and WOR/New
York.

Chris Thompson is promoted
from Director to Exec. Director/
Network Operations.

 Pierre Bouvard receives the
2003 Amencan Women in Radio &

By Charles Warner

circulation base rate. Is this true?”
You say, “I've heard that too. It's a
shame. It's a solid publication with
an excellent editorial product and
sales staff.”

But you also can take the oppor-
tunity toexpose generic competitive
weaknesses by adding, "All of the
local publications are sutfering from
the advertising slowdown and are
looking to cut expenses.”

2. Talk about your strengths. For
example, it a buyer says, “That ca-
ble channel’s tate show had a 20%
drop in women 18-49. What do you
make of that?” Avoid the temptation
to discuss your competitor’s vulner-
ability, and instead find a positive
response, such as, "My AC station’s
evening show had a 2% increase in
that demo even though it was a
summer book and cume was
down.” In short, do what politicians
do: Do not answer the question di-
rectly. Answer it with information
about the benefits of your product.

This article is axcerpted and
adapled from the book
Media Selling: Broadcast,
Cable, Print & Interactive by
Charles Wamer and Joseph
Buchman (Blackwell
Publishing).

Radio’s Glass Ceiling
Still Hard To Break

The Most Influential Women in Radio’s annual
GSM Gender Analysis Summary shows that
women aren’t making much headway moving into

radio sales leadership.
~ Wonmen are managing sales for
28% of all US. stations, down
from 31% in 2002, but
3% of GSMs at groups
owning 12 0r more sta- [
tions are women. f
MIW spokewoman
and former Nassau Me- 8
dia Partners President
Joan Gerberding said,
“The leaders of radio
groups and the radio in-

edge the fact that diver-
sity increases the value of their
companies. Despite protestations
that there are no experienced wom-
en leaders available, there is a
growing pool of talented women
wha could easily be promoted into
higher levels of radio leadership.”
Clear Chanrel increased its
percentage of female GSMs from
33%-37% (149 of 398) between
2002 and 2003. The company
employs one-quarter of all fo-
male radio GSMs. Among other
large groups, Cumulus has 40%
female GSMs (27 of 67), while
Citadel has 32% (23 of 71}, and
Entercom reports 30% (16 of 53).
Twenty-six percent of Infinity’s
(GSMs are female (36 of 136).

dustry must acknowl- Joan Gerberding

The 10 groups that own 50-99
stations have an overall average
of 28.1% female GSMs.
Entravision, ABC and
Saga have 50%, 38%
and 36%, respectively,
and five groups aver-
| age between 23%-30%
NextMedia lags at 19%,
and Salem has 6% —
only two of its 36 sales
MANAgers are women.

The 13 groups with
between 3049 stations
have an average of 35% female
GSMs. Five of these groups are
over 40%: Midwest (42°%), Zim-
mer (44%), Multicultural (47%),
Journal (50"%) and American
Genveral (50%). Five more aver-
age between 30%-38%. Triad
has 18" female GSMs, Forever
shows 4%, and New North-
west lists no female sales man-
agers.

The 28 groups that own 20-29
stations average 30% female
GSMs, while the 56 groups
owning 12-19 stations average
35%. Ten groups, collectively
representing 203 stations, list
no wemen among their sales
managers.

Television Achievement Award. An
honorary trustee of the AWRT
Foundation since 2001, Bouvard is
PresidentInternational & New
Ventures for Arbitron.

= Janet Bralnin is promoted
from GSM at Emmis’ KZLA/Los
Angeles to Director/Sales for KZLA
and clustermate KPWR. Brainin,
who joined Emmis in 2000,
previously worked 16 years for
Infinity Broadcasting.

» Stuart Brotman is appointed
President of the Museum of
Television 8 Radio. Brotman
succeeds Robert Satscha, who
served as the museum’s president
from 1981 until his death in 2003.
Author of four bocks, Brotman has
had a long and distinguished
career In management consulting.
He has held government roles in
communications leadership in
Washington, DC and has taught at
Boston Univershty, Harvard and
Tufts.

* Manny Carvajales 1s named

GSM of Hispanic Chnistian Radio’s
stations in Miami, Dallas and
Houston. Carvajales has nearly 20
years of expenence in sakes and
sales management at WQBA/
Miami and was most recently
South Florida Sales Manager tor
Radio Unica. '

» Clay Coleman crosses the
hall from sales to become Director/
Marketing & Promotions for STG
Media’s WAHR, WLOR & WRTT/
Huntsville, AL.

* Daniel De Percin joins Sloan
Torbert Media to work with the
ndependent radio rep and spons-
marketing company’s aftiliated
sports radio networks and in-
stadium adverksing business. He's
been Sales Manager at Lightning-
Cast, National Director/Marketing
at Metro Networks and NSM of
KXEZ 8 KYSR/Los Angeles.

* Mark Ferri 1s promoted from
Regional AE to GSM of WJBR/
Wilmington, DE. Before joining
WJBR Ferri worked in sales
management for Cox Radio/Miarm.

* Tracy Gilliam 1s named GSM
of Infinity's KRTH/Los Angeles.
She joins the station from

www.americanradiohistorv.com

Premiere Radio Networks, where
she served as VP/Integrated™-
Business Solutions.

* Lung Huang is promoted to
Sr. Group Account Manager at
Arbitron, working in the advertiser,
agency and cable services division
and focusing on the requirements
of group-owned agency custom-
ers. He previously served clients in
the New England and New York
areas and earlier was an analyst
for Young & Rubicam's Media
Edge.

= Brook Johnson is promoted
from Promotions Director at
KQRS/Minneapolis to Marketing
Drrector for KQRS, WGVX, WGVY
& WGVZMinneapolis. She has
worked at KQRS for six years,
slarting as an intemn

= Nikki Kozak is named
Promoations Director at KSNI/Santa
Maria, CA. A newcomer 1o radio,
she is a recent graduate of Cal
Poly State University.

* Brian Mack joins WAKS/
Tampa as Creative Services
Director. He previously heid the
same post at WLIR & WXXP/
Nassau-Sutfolk.
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DIGITAL MEDIA

iPod Minis, Disney & Acacia —
And How’d RICO Get Into This?

The week brings a lot of stories to keep an eye on

| here were no huge development in the digital-me-
dia biz this week, which is kind of nice, since huge de-
velopments in this young business generally mean bad
news. But there is nonetheless a lot going on that may
have big implications for the future.

First, the most widely reported
story of the week, the racketeering
lawsuit against the RIAA's member
labels. A New Jersey woman who
was among the 531 accused file-
traders sued by the RIAA last month
says the letter she got from the label
organization informing her of the
suit was equivalent to extortion.

The letter the RIAA has been
sending to its lawsuit targets ex-
plains that the statutory maximum
civil penalty for copyright infringe-
ment is $150,000 per violation and
offers defendants a chance to settle
for a lesser amount. And that, say
the plaintiff and her lawyer, is extor-
tion, making the labels liable under
the Racketeering Influenced & Cor-
rupt Organizations statute, a law
more usually applied to, for exam-
ple, large-scale drug dealers. The
RIAA says the purpose of the letter
is merely to provide information
and that it stands by its claims.

Some people were apparently
sued in error in the first round of
lawsuits, and in those cases the
RIAA dropped the suits, albeit un-
graciously. It's even possible that
someone who never stole a song has
settled rather than fight the mighty
labels in court, but if it's happened,
those people haven’t been heard
from.

One of those folks would make a
more plausible RICO plaintiff than
someone who is, well, guilty. The
plaintiff in the New Jersey case has
already admitted that her daughter
was offering more than 1,300 copy-
righted songs by way of KaZaa (a
“school project” is said to have been
somehow involved). This suit
doesn’t change anything for now,
but, given the all-over-the-place
court decisions in earlier peer-to-
peer-related litigation, this case will
be one to watch.

Good For Apple

After a month or so of patented
Apple hype, the cute little one-gi-
gabyte iPod Mini finally hit stores
on Feb. 20. Despite a lot of concern
about the price — $249, only $50 less
than a 15-gigabyte full-size iPod —
Apple reports that it has received
over 100,000 orders. Resellers are
already running short, and the mul-
ticolored Minis are attracting way-
over-retail bids on eBay.

So what's the problem? The iPod,
regular or mini, works only with
Apple’s iTunes Music Store. Aside
from the unprotected MP3s sold by
some minor lights in the digital-
music biz, the AACs sold by iTunes
are the only purchased digital mu-
sic you can play on it. And those
AACsare protected by Apple’s pro-
prietary Fairplay DRM, so they
won't play on anything but an iPod
— unless Apple were to license Fair-
play to other manutacturers, which
it’s not going to do.

Everyone who buys
an iPod is committed
to iTunes if they're
paying for digital
music at all.

The iPod-iTunes combo made
buying digital music kind of cool for
the first time, which was great. But
it's a closed system, and that’s not
good for Apple’s dozen or so name-
brand rivals, all of which are selling
rights-managed Windows Media
Audio files. Everyone who buys an
iPod is committed to iTunes if
they’re paying for digital music at
all.

Ifasingle player remains so dom-
inant, we will soon see digital mu-
sic’sdevelopment stall once again as
the competitors fall away. This is not
Apple’s fault or, indeed, Apple’s
problem. The time for the other sell-
ers to move in and create something
as cool and exciting as the iPod was
before the Windows version of the
iTunes Music Store was launched.
But they didn't do that — though
reports say Napster tried, through a
deal with Hewlett-Packard that fell
through when HP partnered with
(who else?) Apple instead.

It may not be too late to raise up
a real Windows-based rival for Ap-
ple and the iPod, but somebody had
better get moving.

Disney Deals With Acacia
This week the Walt Disney Inter-

net Group signed a licensing deal
with an obscure outfit called Acacia
Research. Why does this matter? A
few years ago Acacia bought a
group of patents that it says cover
all audio and video streaming —
wirelessly or over cable, satellite or
the Internet.

Acacia has been pressing these
claims for about a year now and
has filed patent-infringement suits
against a couple of dozen adult-
entertainment companies, but its
aim is not to sue and stop the al-
leged infringement. It wants li-
censing deals. The best known
U.S. name to make a deal before
Disney was Internet-only webcast-
er Radio Free Virgin, but the high-
profile Disney deal may make it
more likely other content provid-
ers will go along.

This has huge implications, not
only for the webcasting industry, but
for the legal digital-music business
as well: RealNetworks’ Rhapsody
sells no downloads but makes its
money from subscriptions for on-
demand streams, and Napster and
BestBuy’s MusicNow rely on on-
demand streams to attract subscrib-
ers to their premium services. What-
ever Acacia is asking for, it is going
to be a burden on two already strug-
gling industries.

Acacia’s patent claims are now
being challenged in court by a coa-
lition led by adult-entertainment
companies. You're going to hear
more about this, however it all tums
out.

Arbitron To Revamp
‘Net Ratings

Also in the news, Arbitron last
week announced abruptly that it
will no longer offer its weekly and
monthly Internet Broadcast Ratings
after the end of March. The ratings,
which report webcast listening in
aggregate tuning hours with ap-
proximate cume figures, will be re-
placed by an unspecified “revised
service.”

Arbitron began offering webcast
ratings in 1999 and in 2002 licensed
the technology of rival service Mea-
sureCast, which then left the ‘Net-
ratings business. Then, about a year
ago, Arbitron began charging web-
casters to appear in the ratings. Most
broadcast streams promptly

dropped out.

This sudden move to drop the

ratings for now is obviously a blow

to streamers that have been basing
ad rates on the numbers. But what
Arbitron replaces them with might
be better — perhaps closer to radio’s
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f The iTunes Music Store Top10 )

. ZERO 7 When It Falls

| . WHITE STRIPES Elephant
v

Apple’s iTunes Music Store is the leading non-subscription digital-
music service in the U.S, offering a catalog ot more than 500,000
songs from all five major label groups and dozens of independents.
Here's a snapshot of the top-selling downloads on Tuesday, March
2, 2004.
Top 10 Songs
1. MAROON 5 This Love
2. BRITNEY SPEARS Toxic
3. OUTKAST Hey Ya! !
4. GREEN DAY | Fought The Law (And The Law Won) |
5. NICKELBACK Someday
6. THE DARKNESS | Believe In A Thing Called Love
7. J-KWON Tipsy (Radio Mix)
1 8. FIVE FOR FIGHTING 100 Years
| 9. BLACK EYED PEAS Where Is The Love
| 10. QOUTKAST t/SLEEPY BROWN The Way You Move

Top 10 Albums

. NORAH JONES Feels Like Home
. MAROON 5 Songs About Jane
. WHITE STRIPES Black Jack Davey (single)

1

2

3

4

5. HOWARD SHORE Lord Of The Rings: Retumn Of The King

6. WIDESPREAD PANIC New Year's Vacation Shows

7. JOSS STONE The Soul Sessions |
8. CRYSTAL METHOD Legion Of Boom

9. BLACK EYED PEAS Elephunk

0

)

-

5, 2004 are listed below.

Live365 is the largest intemet radio network, with thousands of stations in
a wide vanety of formats. Programmed by true music tastemakers from
around the globe, Live365 offers an enthusiastic audience for established
and up-and-coming artists alike. In a world of consolidated playlists,
Live365 charts the tastes and preferences of today's most vibrant music
community. Tracks with the most plays during the seven days ended Feb.

Top Pop

OUTKAST Hey Ya! Oll

BRITNEY SPEARS Toxic UVE 'c

NO DOUBT It's My Life

DIDO White Flag : LB e

NICKELBACK Someday Travis Storch * 866-365-HITS

Top Christian Top Folk

MERCYME | Can Only Imagine CHERYL WHEELER Aces

SKILLET Saviour TODD SNIDER Easy Money

DONNIE McCLURKIN I'm Walking STEPHEN FEARING Town Calied Jesus

JEREMY CAMP Right Here CORB LUND BAND Five Dotlar Bifl

PILLAR Right From Myself JASON MRAZ You And | Both j
.

%

metrics and thus more familiar to
advertisers. We'll see.

Yahoo! Makes ACM Deal

Yahoo, which provides a vast
amount of free material online, is
moving ever more into paid content.
As part of that, the Academy of
Country Music and Yahoo's Launch
music division have teamed in a new
program that — for a fee—gives fans
a chance to become associate mem-
bers of the ACM, with the right to
vote on the ACM/Launch Video of
the Year honor at the ACM Awards.

Country fans who join the $15-a-
year online fan club get access to site
features including video perfor-
mance clips and backstage tours,
ACM Awards information and pre-
views of new music. The first 1,500
fans to sign up will have the option
of buying a special $60 “Platinum”
membership that includes the right
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to buy two tickets to the ACM
Awards broadcast, set for May 26 in
Las Vegas.

This is one to watch, because paid
online content is, for better or worse,
the wave of the future. A lot of com-
panies tried it a few years ago and
failed, but the ‘Net was too new for
it to catch on. Now the success of
subscription webcasting and the
growth of on-demand video are
showing that consumers have be-
come willing to pay for web content
if the price is right.

As radio gets more sophisticated
in its online offerings (it's bound to
happen one of these days), paid con-
tent — web streams, songs on de-
mand, video — could become a sig-
nificant NTR stream. RCS is doing
italready, with its $5-a-month Adult
Standards “Best of Everything”
stream for WOR/New York. It's
something to think about.
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EMF Broadcasting

Moves Into Austin

EMF Broadcasting on Sunday
flipped Smooth Jazz simulcast
KQJZ & KQQT/Austin o EMF's K-
Love Christian AC network pro-
gramming. EMF bought the sta-
tions, which together cover all of
Austin and its surrounding suburbs,
from Central Texas Radio for an un-
disclosed price.

“We’re real excited about having
a presence in Austin,” K-Love I'D
Davis "ierce told R&R. “It’s a town
with 3 lot of Christian activity, so to
be able to encourage them and be a
gathering spot for the community
will be a great addition far us. Be-
ing a former Texan, | love that we're
getting a station in that market. We
look forward to the station growing
and serving the marketplace.”

Continued trom Page 1

largest privately held independent
music company. Those reporting di-
rectly to Bronfman in the new struc-
ture include new WMG Chairman
& CEQ/US. Recorded Music Lyor
Cohen; former Warner Music Inter-
national President Paul-Rene Al-
bertini, who is now Chairman /CEO
of that division; and Warner
Chappell Chairman/CEQ Les
Bider.

Corporate staff reporting to
Bronfman include CFO Helen
Murphy, Exec. VP/General Counsel
Dave Johnson and new head of cor-
porate communications Will Tan-
ous, who replaces the exiting Dawn
Bridges.

Reporting to Cohen will be
Warner Bros. Chairman/CEO Tom
Whalley, Warner Strategic Market-
ing President Scott Pascucci and
WEA Corp. President John Espo-
sito.

WMG’s East Coast operations
will be consolidated by merging the
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NEWSBREAKERS

consultant to the station.

agam.”

Oldies.

Smooth Jazz Now On WDSJ/Dayton

Clear Channel on Monday flipped 50kw Rhythmic Oldies WDJOf
Dayton to Smooth Jazz as WDSJ, with the new moniker “Smooth Jazz
106.5." Broadcast Architecture guided the sign-on and will serve as

OM Jeff Stevens, who oversees three of the cight Daviton-based
Clear Channel outlets, said, “Smooth Jazz did very well here in the
1990s with very little promotion, and we think it will be successful

WDS] is licensed to Greenville, OH and covers the northwest por-
tion of the metropolitan area, including Richmond, IN. The Smooth
Jazz format has a history in Ohio’s Miami Valley, notably at WVAE/
Cincinnati, which Clear Channel flipped in 1998 in favor of Jammin’

business and legal-affairs and fi-
nance and label-sales divisions of
Elektra and Atlantic, with Cohen
leading both labels as interim Chair-
man. Atlantic founder Ahmet
Ertegun will remain with the com-
pany.

Cobhen further detailed the new
alignment in a memo, saying that
Atlantic department heads will re-
port to Craig Kallman, Elekira de-
partment heads will report to Greg
Thompson, and Lava Records will
continue under the leadership of Ja-
son Flom. WMG's new manage-
ment is continuing discussions with
former Chairman/CEQ Roger
Ames about a senior managemegt
role at the company.

Several top execs have exited as
a result of the cuts, including Atlan-
tic co-Chairman Val Azzoli and co-
President Ron Shapiro, WMG/
Nashville President Jim Ed Norman
and Elektra Chairman /CEO Syivia
Rhone. “As | close out this chapter
of my career, nearly 10 years as the
Chairman/CEO of this great com-
pany, | want to express my gratitude
for your tireless dedication, vour in-
spiring devotion to our artists and
your never-ending loyalty as we de-
livered to the world the most vital

and diverse roster in the history of
this label,” Rhone wrote to employ-
€es in a memo.

In New York, cuts affected War-
mer Bros. Sr. VP/Promo John Boulos
and Reprise CHR National Brian
Rhodes. Besides Norman, several
other cuts were made at WMG/
Nashville, including Sr. VI'/A&R
Paige levy and St. VP/Creative Ser-
vices Janice Azrak.

Meanwhile, Warner Music Latina
President George Zamora and Sr.
VP /Marketing Harry Fox have ex-
ited, and some 3 staffers at Chris-
tian music division Word Label
Group were reportedly let-go, i
duding WLG’s entire publicity staff.
Seven statfers have been cut from
Wamer Chappell music publishing,
three have been cut from Warmner
Bros. Jazz, and the entire Elektra
sales staff is reportedly out as well.

At press time, R&R learned that
senior Warner executives Jeff
Ayeroff and Marty Greenficld were
also out, and sources told R&R that
Cohen stated on a conference call
that Atlantic and Elektra will have
just one promotion staff in the near
future. For the latest updates on the
developing WMG story, visit wune.
radiogdrecords.cont.

WXPK To Go Triple

At press time, Pamal
Broadcasting’s  WXPK/
Westchester — whose signal
reaches more than 10 mitlion
people in Westchester
County and the northern
parts of the New York City
area; as well as Fairfield
County, CT — was planning
to flip from a simulcast of
CHR/Pop WSPK/Pough-
keepsie, NY to Triple A.
Former WBOS/Boston I'D Chris
Herrmann has been named PD of
WXPK.

“This is a great opportunity for
me,” Herrmann said. “After having
worked with a large corporation, |
am looking forward to being in-
volved with a company that's Jean,
committed and able to react quickly.

{

R

Herrmann

A; Herrmanﬁ PD

We will be grasping for a
unigue group of people in
the New York area, and hav-
ing & company that is totally
behind me will make the
challenge fun and exciting.”
Herrmann will work with
Station Manager DPeter
Mutino, Regional Manager
Fred Bennett and Pamal
Triple A Station Director
Tom Davis. Said Davis, "We
are very excited about Chris
Herrmann coming in to program the
station. The signal blankets the mar-
ket, Famal is totally behind the for-
mat choice, and, now that Chris is
onboard, we are ready to go for it.”
WXPK willbe Pamal’s third Triple
A station, joining WRNX/Spring-
field, MA and WEBK /Killington, VT,

Letter

Continued trom Page 3

face of radio is changing on a daily
basis. The previous regulations, if
property endorced, would go fo great
lengths to prevent indecency. We
were beginning to see this come to
light. Now, more axtreme and pow-
erful legislabon 1s being proposed
tHat has apparently scared all of the
major broadcasters mio taking much
swifter, more immediate action

Don't get me wreng: Under the
current wava of pressure and loom-
ing FCC entorcament bombs, |
would be taking many of the same
steps. My fear s that new legisia-
tion and government involvement
will create a much more bland. less
compelling radio expenence for our
country.

Free speech and the ability to
communicate 1n Amenca are sta-
ples of our very Union. Community
standards may crumble to new na-
tional ones. Talented entertainers

the right to edil letters.

and communicators will now hold
back more than they should. tear-
ing loss of empioyment and person-
al financial ruin.

I would love to sae this industry
hunker down tor a senes of power-
ful discussions and debates. Iron-
ing out a new set of standards and/
or penames is not necessanly a bad
idea. Let's show Amenca that we
can address their concerns. work
within the system we've been giv-
en and create the level ol entertain-
ment they can love and respect
without cressing a line that is de-
fined by the kstening community.
not the government.

For the record. Zeo Radio Net-
works has always maintained a
policy of providing clean program-
rming, edited to standards that we
feel are appropriate. We also grant
all of our affiliated stations the right
to turther edit any material withn
our shows that does not meet their
standards. We will continue along
those lines

The views expressed in g letter o the editor are those of the writer
only. The writer is solely responsible for the content. R&R reserves .,

BRIGNT CBLORS.

DECAL UP!

STYLISH? SPUNKY? STREET-WISE?

She’s a loyal listener with the power to recall your station name
during the next ratings period. Give her a station decal from
Communication Graphics and she'll remember you forever.

<= <Communication
< araphics Inc
THE DECAL COMPANY
800.331.4438 - www.cgilink.com
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National Radio

® WESTWOOD ONE'S VH1 RADIO
NETWORK presents the simulcast of
VH1's 2004 Rock and Roll Hall of Fame
Ceremony, a two-hour special airing
March 21. In addttion, The 2004 Rock
and Roll Hall of Fame Special will aiw
the weekend of March 12. For more
information, contact Peter Sessa at
212-641-2053.

Radio

® JESSICA SHERMAN joins Jones
Radio Networks as Director/Affiliate
Marketing for News & Talk. Sherman
recently spent three years as Manager/
Affiliate Marketing at Bloomberg Radio
in New York City.

Records

® LARRY JACKSON is promoted to
VP/A&R at J Records. Jackson was
previously Director/A&R.

CoNDOLENCES

Longtime Texas air personality
Ken “Hubcap™ Carter,"60, Feb.
28.

INEWSBREAKERS

Changes

Talk: WAAM/Ann Arbor, MI taps
Lucy Ann Lance for mornings ..
WAAM/Ann Arbor, Ml introduces
Lou Perry as host of the new daily
program Ann Arbor Today.

Records: Psychopathic Records
launches Ax & Smash (AXS) Rec-
ords, an imprint label focusing on
rock and altemnative rock albums.

Continued from Page 6

* BUSINESS BRIEFS

expectation that Ford will soon begin factory installation of Sirius receiv-
ers. Spring said that while Ford management won't comment on when
the installations will start, he believes the automaker must step up its
sateliite-radio offerings to compete with XM's deal with GM. “Our conver-
sations with Ford hint that it's not too far away,” Spnng said.

Spring also believes Sirius’ management team may be underrated on
Wall Street, noting that while the company’s top brass may be perceived
as “somewhat promotional,” CEO Joe Clayton has in the past few months
sealed deals with the NFL, DISH Network, Radio Shack and Penske
Automotive.

While Spring said Sirius’ high rate of spending and subscniber-acquisition
costs “keep [him] up at night,” he believes in the long-term prospects for
satellite radio. He predicts that 30% of U.S. households will subscnbe to
either Sinus or XM by 2010. Sirius closed Tuesday down 5 cents. to $2.95.

Cox Won’t Be Part Of Arbitron’s Houston PPM Test

ox Radio owns KHPT, KKBQ, KLDE & KTHT/Houston, and Cox

Radio President/CEO Bob Neil said at his company's Q4 confer-
ence call last week that Cox has no plans to participate in Arbitron's
next round of Portable People Meter testing, set to begin later this year.
When the PPM question was asked. Neil first joked, "You gave me a
chance to violate the new obscenity guidelines with that question.” He
then said: "Arbitron knows that we have declined to participate in the
Houston PPM test.” The reason Cox won't be taking part? “tt really came
down to an ethical question for me, because | don't believe in it,” Neil
said. “Why would | want to participate in a test that | don't believe in?"

FCC ACTIONS

Continued from Page 6 3
maximum fine handed out by the FCC. “There will be continuous debate and hearings, in all likelihood.” Frist said.
House and Senate members also disagree on when a license-revocation hearing would be initiated for an infring-
ing broadcaster.

Can The FCC Regulate Indecency On Satellite Radio?

tthe Tuesday NAB State Leadership Conference in Washington, DC, FCC Commissioner Kevin Martin high-

lighted the issue of possible FCC regulation of indecency on satellite racko. He said that while the FCC has the
authority to regulate satellite radio, other concemns may prevent the commission from holding satcasters to the
decency standards broadcasters must follow. Martin said that while the FCC's ruies direct it to regulate indecency
n “radio communications” — and XM and Sirius fail under that umbrella — he noted that there are significant
statutory questions about the issue. “Satellite radio is still a radio communication,” he said, “but we'd need to look
at what the statute says and what constitutional implications applying the rule might raise” As part of the effort to
address the broadcast-indecency concerns that have moved to the top of the FCC's agenda. Martin said he'd like
to see the commission create a voluntary code of conduct for broadcasters. He also calied on both broadcast and
subscnption-based program providers to offer more family-friendly shows. “That's something we should be encour-
aging them to do,” he said.

Senator Attacks FCC's LPFM Study

n a letter sent to all five FCC commissioners, Sen. Judd Gregg said the low-power-FM interference study

conducted by Mitre Corp. for the FCC contains “several technical and methodological errors that adversely and
prejudicially affected its results” and demanded that the commission explain why Mitre apparently failed to follow
through on some of the study provisions mandated by Congress. Specifically. Gregg charged that Mitre tested in
six markets — fewer than the nine authorized by Congress — and that the company only tested for LPFM interfer-
ence to full-power stations on upper third-adjacent channels. ignoring interference on lower third-adjacent channeis.

Additionally, Gregg criticized Mitre's use of only six receivers in its testing and said the company didn't disciose
the technical parameters of those recelvers. He also said Mitre fafled to conduct an economic analysis of the
impact LPFM interference could have on full-power stations as it was directed to do by Congress. Mitre has said its
determination in the technical study that third-adjacent channel protection was unnecessary made the economic
study immatenial, but Gregg said, “That assumption is false and irrelevant. Congress did not link the requirement of
an economic-impact study to any finding of interference ”

FCC Council Releases Emergency Guide For Local Media, Elects New Chairman

The FCC's Media Security and Reliability Council on Tuesday adopted 19 recommendations intended to
strengthen emergency communications and promote the physical secunty of broadcast and satellite facilities
in emergencies. The adoption was the culmination of a two-year project launched in the wake of the Sept. 11, 2001,
terrorist attacks. The council's recommentiations can be reviewed at www.fcc.gov/MSRC. Meanwhile, the council
elected Hearst-Argyle President/CEO David Barrett as the new Chairman of the council. He replaces Tribune
President/CEO Dennis FitzSimons.

FCC Chairman Michael Powell also announced that Department of Homeland Security Secretary Director
Tom Ridge has agreed to co-sponsor with the FCC a pubiic forum in June to examine the relationship between
media and government in times of emergency.

AFTRA Says Air Talent Shouldn’t Be Liable For Indecency Fines

ln response to Clear Channel’s move to make talents pay part of any indecency fines they rack up, AFTRA
released a statement Monday saying, “The responsibility for complying with FCC regulations rests with the
employers. Our members aren't responsible for programming the stations, and they don't hold a station’s license to
broadcast on the public airwaves. It's completely inappropriate and unprecedented for a broadcast company to
shift the burden of complying with FCC regulations onto the backs of its employees. To the extent that individual
employees may make on-the-spot errors that run afoul of FCC regs or company policy, that emplioyee's existing
personal-services agreement already provides recourse for the company.” The AFTRA statement goes on to say
that the attempt to make on-alr personne! responsible for fines is “truly indecent.”
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__INATIONAL MUSIC FORMATS

Music
CHOICE

30 million homes
27.000 businesses

Avaifable on digital cable and Dwec TV
Damon Williams ® 646-459-3300

HIT LIST

Seth Neiman

311 Love Song

CASSIOY 1. KELLY Hotel

CHERIE | m Reacy

JANET JACKSON | Want You

BEN JELEW Corme On

J0JO Leave (Get Duth

AVRIL LAVIGNE Dont Tetl Me

CHRISTINA MILIAK USHAWNNA Dip It Low
SIMPLE PLAN Don't Wanna Think Aboul You

SOFT ROCK

Seth Neiman
WYNONNA | Wani To €now What

R&B & HIP-HOP

Damon Williams

ALICIA KEYS It | Ain't Got You

LUDACRIS tRAPHAEL SAADK) Splash Wate:talls
MONICA You Showsd Have Known Befter

USHER Burn

KAMYE WEST /8YLEENA JOHNSOM AN Falls Down

OJ Mecca

DJ KAYSLAY tFAT JOE Not vour Average Joe
MYSTIAL P ° "y Pop

RED CAFE 1/JERMAINE DUPRI Fly As She
REOMAN The Saga Continies

SLY BODGIE That 7 My Kame

YUMG WUN DMX Tea: it Up

ALTERNATIVE

Adanr Neiman

A STATIC LULLABY tipgloss And Letdown
MUSE Thme Is Runiming Ot

PILOT TO GUNMER Barnic Superstarno
THURSDAY War All The Tome

TODAY'S COUNTRY

Liz Dpoka

MONTGOMERY GENTRY I You Ever Stop
SHEDAISY Passenger Seat

PROGRESSIVE

Liz Opoka

BAREMAKED {AQIES Testing 1.2, 3

NELLY FURTADG Try

MICHAEL ANORE WS LGARY JULES Mad World
MATCHBOX TWENTY Downiall

AMERICANA
Liz Opoka
CAVIE CURKS Red Light

SIRIUSA

SIRIUS RADIO

Steve Blatter

The Pulse

Haneen Aralat

NORAH JONES Suntrse

HOOBASTANK The Reason

Sirlus Hits 1

Kid Kelly

THE OARKNESS [ Betieve In A Thing Called Love
SEAN PAUL I'm Stil In Love With You
J-KWON Tipsy

BLINK- 182 | Miss You

Hot Jamz

Geronimo

JAMET JATKSOM ) Want You

New Country

Al Skop

CHELY WRIGHT Back Of The Bottom Urawer
JEFF BATES | Wanna Mawe You Cry

Octane

Jose Mangin
EVANESCENCE Everybody s Fool

1221 Ave. of the Americas
New York. NY 10020
212-584-5100

The Beat
Howard Marcus
LMC VS, U2 Taxe Me To The Clouds

Heart & Soul

8.J. Stone

USHER Burn

ALICIA KEYE It | AT GOt You
JANET JACKSON | Want You

The Trend

Carol Arha

MAROON 5 Thes Love

B8IG HEAD TOOD Imaginary Ships
BEN HARPER Brown Eyed Biues
STARSAILOR Sdence Is Fasy
JOHNNY LANG Grve Me Up Again
JONATHA BROOKE Better After All
TRUMAR Morning Light

MINDY SMITH Come To Jesus
MATT NATHANSON Suspended
HORAH JONES What Am | Tp You
JOHNNY A_{ Hac To | augh
WHEAT | Met & G

366-MYTUNES

21.000 movie ineaters

WEST

1 RILARY DUFF Come Clean

2. LTHER yANDROSS Dance With My Father
3 ALICIA KEYS You Don't K by Name
LT Party Tomgnt

5 LAMGHT DOJIER | Hear A Sympnony

MIDWEST

1 HILARY DUFF Cumme Ciean

2. LUTHEN YANDAOSS Dance W My Father
3 ALICIA KEYS You Dont Kaow My Name

4 COLDPLAY Ciocks

5 MUBID Whoknows

SOUTHWEST

1 WILARY DUFF Come Cleart

2. ALICMA KEYS You Don't Know My Name
3 MUSIG Whoknows

L POLYPHONIC SPREE L ight And Day

5. COLDPLAY Ciocks

NORTHEAST

1 WILARY QUFF Come Clean

2 ALICIA KEYS You Don t Know My Kame

3 LUTMER YANOR(SS Dance With My Father
L LAMONT DOZIER | Hear A Symphorry

5 31 Party Tomgit

SOUTHEAST

1 ALICIA KEYS You Dofi1 Know My Name

2 LUTHER YAXORDSS Dance With My Father
3 WILARY DUFF Come Clean

437 Party Tomght

5 LAMONT DOZIER | Hear A Symphony

D.[lt ,'J 2](<

DMX Specialty Retail

Joel Oityan

The hottest tracks played at Specialty Re-
tai. which includes toy stores. home and
ofhce furnishings. knchen stores, cosmet-
K5, shoe stores, e1c.. largeted at 25-54 fe-
males

GOMEZ Catch Me Up

MODEST MOUSE Fioat On

POLYPHONIC SPREE Light And Day

SCISSOR SISTERS Benter Luck

KATIE ROSE Overdreve

N.E.R.D. She Wants To Move

OUTKAST Roses

MARCON S Thes tove

NELLY FURTADO Try

DURAN OURAN Sunrrse

BLOMDIE Good Boys

Thrs sechion features this week's new adds
on DMX MUSIC channets available via digr-
1al cable and dwect broadcast satelide

CHRARHYTHMIC

Mark Shands
SLEEPY BROWM | Cant Wart

ALTERNATIVE

Dave Sioan

MODEST MDUSE Fioat On

SOUNDS Living In Amenia

TV ON THE RADIC The Wrong Way

THE HISS Clever Kichs

ROCK

Stephanie Mondello

DROPBOX Wishbone

DANCE

Randy Schiager

GEORGE MICHAEL Amanng (Full Imention Chub WMix)
M-GRID Shock

FERRY CORTEN In My Dreams

I DELUXE USHAHIN BADAR Mundaya (The Boy)
WHITESIDE ... 2 Make The Things Airght

10 mithon homes 180000 businesses

Rick Gillette = 800-494-8863

LME S, U2 The Feeling

LOYE INC. into The Night {Hannu Radro £dif)
RHY Kever Lat Me Down

BEMNY BEMASST No Matter What You Do

TINA ANM Too Late (L Flores Breaubeat Mix)
SAMDY B Wake The Worto Go Round (Solsonk Remex)
MOLOKD Cannot Contan Thes (Tom Neville Vocal Mo
LIBERTY X Everybody Cries (Bimbo Jones Wiz}
THOMAS ANDERS. #ng) O Love (Desco Dance Remex)
COLTON & PEPPER MASHAY FORD Signed
AVAMTGARDE Get Down (Agam) Exdencied Agan Maxj

ADULT ALTERNATIVE

Stephanie Mondelto

ELEFAMT Mestit

MICHAEL ANDREWS 1/GARY JULES Mad wosid
SARAH MCLACHLAN Stupsd

DECCATREE Beiong

JASON MRAZ Curdside Prophet

RHYTHMIC DANCE

Danielle Ruysschaert

SIB VAN 5 Francisco

RICHARD HUMIPTY VISSION Hever Let Me Down
81G BANG THEORY Do U Got Funk?

ANGEL CITY Love Me Fight

LEMAR Dance Wan U

JANNY B. Love 15 The Musc

RAPMIP-HOP

Mark Shands

MA. POCKIE & MA. LUCCI Gangsta
SLEEPY BROWN | Can't Wait

KANYE WEST Jesus Waiks

KANYE WEST Al Falts Down

KANYE WEST Hidden Track

WANYE WEST Graduation Day
KANYE WEST Last Can

KANYE WEST Fanuly Business
KANYE WEST Get Em High

KANYE WEST The New Workout Plan
KANYE WEST School Spir

SANYE WEST v/ Don't Care

KANYE WEST Spaceshup

KANYE WEST hever Lot Me Down
KANYE WEST Breathe In Breathe Oul

Artrst/Title Totat Plays
HHLARY DUFF Come Clear H
JESSE MCCARTNEY Beautrtul Soul 75
D-TENT BOYS Dyg 1t I
CLAY AMEN Imvasibie n
RON STOPPABLE & RUFUS Naked Mole Rap 7
HILARY DUFF Wty Kot n
HILARY DUFF So vesterday 72
CHEETAH GIRLS Cindereila n
HAMPYON Hampslesdance 2 708 -
BOWLING FOR SOUP Punk Aock 101 k74
STEWE BROCK Zip-A-Dee Doo-Dah 32
KELLY CLARKSON Mirss ingependent kY]
RAYEN Supersttion 3
LINOSAY LOHAN Unimale A
AVRIL LAYIGNE Complicated at
Jum#s Do Ya 31
MICHELLE BRANCH Are You Happy Now? at
ARRON CARTER | warit Candy 3t
BAHA MEN Wrio Lt The Dogs Dut 0

POWERECT ]
MEDIABASK

Playtsl for the weeh of Feb 23-29.

Aol Radio @Network

Top Pop

Mark Hamitton

CHINGY One Call Avay

LUIZ PHAIR E xiraorcainary

KANYE WEST Thiough The Wire
ROONEY I'm Shakun’

Top Coumry

Lawrence Kay

VINCE GILL #n These st Few Days
LANE TURNER Ahways Warting More
Smooth Jazz

Stan Dunn

MIND| ABAMR Save The Las! Dance
MARC ANTOINE Mecieransc

@Rimn NETWORKS

Phil Halt» 972-991-9200

ABC AC

Peter Stewart
SIMPLY RED You Make Me Feel Bjand New

Country Coast To Coast
Dave Nichoison
LONESTAR Lar's Be Us Again
CLAY WALKER | Can't Sleep
Real Country

Richard Lee
BROOKS & DUNN Thal's Wha! She Gets For Lovng Me

Ken Mouitrie « 800-426-9082

Alternative

Steve Young/Kristopher Jones
VINES Rude

MOOEST MOUSE Float On

3IDO0RS DOWN Away From The Sun
LINKIN PARK Ly»g From You

Active Rock

Steve Young/Kristopher Jones
HOOBASTANK |he Reason

ILL MIWO Thes Time's For Real

CROSSFADE Cold

Hot AC

John Fowlkes

SEAL Loves Drane

JOSH KELLEY Everybody Wants You

CHR

Steve Yourxg/Josh Hosler/John Fowlkes
BLINK-182 | Whss You

HOOBAS TABK Reason

CASSIDY VR XELLY Hotel

Rhythmic CHR

Steve Young/Josh Hosler/John Fowikes
USHER Burn

SEAN PAUL I'm Sthi In Love Wiin You
BEYOMCE Naugnty Girl

Mainstream AC

Mike Beltelti/Teresa Cook

SEAL Love's Drane

Detilah

Mike Betteiti
WYNORNA | Want To Know Wit Love is

The Bave Wiagert Shew

Mike Bettelli/Teresa Cook

SEAL Love's Divine

Maris And Frisnds flarie Osmend Show)
Mike Betteiti/Teresa Cook

WYRONNA | Wanl To now Whai Love Is

Lia

Ken MoultrieiHank Aaron

JOHN MICHAEL MONTGOMERY L etters From Home
U.S. Country

Penny Mitcheil
JONN MICHAFL MGNTGOMERY 1 etters From Home

GREAT AMERICAN COUNTRY
Jim Murphy = 303-784-8700
REBA MCENTIRE Somebody

THOM ELLIS Hasta La Vieta

Charlie Cook+ 661-294-3000

SotH AC
Andy Fulier
SEAL Love's Drine

Bright AC
Jim Hays
BAREMAKED LADHES Testing 1.2.3

Mainstream Country

David Felxer
LOMESTAR Let's Be s Again

Hot Country
Jim Hays
LONESTAR Let's Be Us Again
Young & Yerna

David Felker

DAVID LEE MURPHY Lo

EMERSON DAIVE L ast One Standing

WRNY

John Gienn
SHANIA TWAIN 1 Ondy Hurts When | Breathe

AC Active

Dave Hunter
WORAH JONES Sunrise

AC Pure
Dave Hunter

MICHAEL MCOOMALTD 2t o Mounitan High Enough
KENNTY LOGGINS | Mrss Us

Alternative Now!
Chris Reeves » 402-952-7600

SWITCHF 0T Meant To Lve

LAUNCH

Jay Frank» 310-526-4247

Audio

OIZZEE RASCAL Fox Up. Look Sharp

GUSTER Careful

KEB M’ Lei vour | ght Shne

KIMBERLEY LOCKE Bth Woric Wondet

LIL FLIP Game Over

MARK SCHULTZ You Aie A Chid Of Mine -
METALLICA The Unnamed Feeling

N.ERD She Wants To Move

PHILLIPS. CRAK & DEAN Here | Am To Worship
SEVENDUST Broken

THE WHITE STRIPES | Jus Donl Know What To Do
TRAVIS Love Will Come Through

WYNONNA Fes On The Butter

YELLOWCARD Ocean Avenue

Vides

EEINE MAAN I/MS. THING & SHAWNMA Duce
CHRISTINA MILIAN D 1f Low

KETTH URBAN Wallon The Country

KEITH URBAN You It Think Of Me

KORN Yan Wani A Singie
NE.R.D. She Wants To Move

MNELLY FURTADO Try
PROBOT Shake Yous Blood

ROBI DRALO RGSA Dancanq In The Aaen
SIMPLE PLAN | Don T Wanna Thank Aboul You

MUSICSNIPPET.COM

Tony Lamptey » 866-552-9118

Hip-Hop
CEE-LO The One
TYOUNG GUNZ Kever Take Me Akrve

R&p
CARL THOMAS Make 1 Al Hight
MARQUES HQUSTON Because Of You

www.americanradiohistorv.com
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72 mitlion househeids
ey
BRITMEY SPEARS Toxic 64
USHER Yeah 62
CHINGY One Call Away 58
G UNIT Wanna Get To Know You 53
TWISTA IKANYE WEST.... Siow Jamy 5
HRARY DUFF Come Clean 49
EMANESCENCE My Immortal 49
BEYONCE Me Mysen & | 45
MISSY ELLIOTT I'm Reatty Hot a9
JESSICA SIMPSON With You 43
MAROON § Thes L ove at
BLINK-182 | Miss You 30
RUBEN STUODARD Sorry 2004 2
KANYE WEST Thiough The Wire 5
JOSS STONE Fell in Love Wh A Boy 5
YEAH YEAN YEAHS Maps u
NICKELBACK Someday 2
FEFE DOBSON Everytung 20
N.E.A.D. She Wants To Move 19
EAMON F* "k 1t {| Dewd Want You Back) 19
Video playtst for the weed of Feb 23-29,
Dawid Cotn ”
General Manager = =
RAMYE WEST Thiough The Wire 42
INCUBUS Megalomaniac 2
LOSTPROPHETS | ast Train Home
STORY OF THE YEAR Untd The Day | Dwe 30
USHER LUDACRIS & LIL JON Yean 28
TWISTA LANYE WEST.... Siow Jamy %
N.E.R.0. She Wants To Move 26
CASSIOY IR, KELLY Hotel 25
JOSS STONE Feil In Love With A Boy 24
YEAH YEAH YEAHS Maps 2
CHINGY One Call Away 19
TRILLVILLE Neva Eva 17
311 Love Song 16
BLINK-182 | Miss Yo "
EVANESCENCE My immontal "
YELLOWCARD Ocean Avenue L)
AF1 Sdver And Cold 19
FINGER ELEVEN One Thing 19
YOUNG GUNZ No Better Love 1
BEYONCE Mo Mysett & 2

Video playkst 107 the weeh of Fetr 23-29

75 million househoids

Paui Marszaiex
VPMusic Programming

ADDS

SLEEPY BROWN 1/OUTKAST | Can't Wart
ENRIGUE IGLESIAS Not in Love

TOBY LIGHTMAN Devits And Angel
TWISTA IAANYE WEST... Siow Jamz

NORAH JOMES ¢

OUTKAST. .. The Way You Move

NO DOUBT Ir's My L fe

NICKELBACK Someday

ALICIA KEYS You Dont Know My Name
JESSICA SIMPSON With ¥

SHERYL CROW The Fust Cut Is The Deepest
EVANESCENCE My immortal

BRITNEY SPEARS Toc

JET Are You Gonna Be My Girl

MAROON § This Love

FIVE FOR FIGHTING 100 Years

FUEL Falis On Me

BEYONCE Me. Mysett & |

MELISSA ETHERIDGE Breathe

DARKNESS | Betieve In A Thang Cafled Love
GOOD CHARLDTTE Hoid On

JOHN MAYER Caarty

JOSS STOME Feil In Love With A Boy

PINK God Is A DJ

WIDELIPE Al Trungs Just Keep Getting Better
BLACK EYED PEAS Hey Marma

KELLY CLARNSON The Trouble With Love s
JACK JOHNSON Taylor

KELIS Mikshake

COURTNEY LOVE Mono

TRAIN When | Look-fo The Sky

SEAL Love's Dwine

JOSH GROBAN You Rarse Meip

KID ROCK Feel L ine Malur L ove

KYLIE MINOGUE Siow

RUBEN STUDDARD Sorry 2004

VideD glavisst 15 frozen

Prays

Lon Parkerson
202-380-4425
SQUIZZ (XM48)
Charlie Logan
AUDIOSLAVE What You Are ¥
DEFAULT Theow 1t AN Away

U-POP (XM29)

Ted Kelly

LOST BADS. LG TOM MAC Cry | ftle Stster
MUSE Time Is Running Oyt

W-GRID You Promised Me

PET SHOP BOYS Paris Caty Boy

THE LOFT (XMS0)

Mike Marrone

PAUL KELLY You Broke A Blautitul Trng
PAUL KELLY The Oidest Story in The Book
PAUL KELLY Your | own’ is On My Mind
PAUL KELLY Nothng But A Dream

PAUL KELLY Can't Help You Now

PETER MULVEY 29 Cent Head

PETER MULVEY Me ¢ Aibert

PETER MULVEY Road To Mallow

STEW Ciear Blue Day In Limbo

WATERCOLORS (XM71)
Trinity

OAVE KDZ All | See Is You
JOYCE COOLING Expression
PAUL TAYLOR Steppin Out

X COUNTRY (XM12)

Jessie Scott

BLUE DOGS Me Ran

SULAID CLEAVES Wishbones

CLUMSY LOVERS Better Me

MIKE GRAHAM Bad Ideas

BiLLY JOE SHAVER Georga On A Fast Tran
LEFTOVER SALMON Mountain Tap
SHELLEY KING Texas Style Zydeco

XM CAFE (XM45)

Bill Evans

BEN ARTHUR Edibie Darkng
RANDALL BRAMBLETT Thin Places
MY MORNING JACKET 1 Siit Moves

XMLM (XM42)

Ward Cleaver

CANNIBAL CORPSE The Wretched Spa
DEICIOE Scars Of The h

WALLS OF JERICHO Alf Jead
MORTAL TREASON A Call To The Martyr

36 mitllon hoasenoids

Cindy Mahmoud.
VPMusic Programming
& Entertanment

VIDEO PLAYLIST

CHINGY One Call Away

KANYE WEST Thiough The Wire

CASSIDY UR. KELLY Hotel

RUBEN STUDDARD Sorry 2004

LUDACRIS Splash Watertalis

OUTKAST I/SLEEPY BROWN The Way You Move
BEYONCE Me Myser & |

YING YANG TWINS AIL JON. .. Sait Shaker
JAY-Z Durt Oft Your Shoulder

ALICIA KEYS You Dont Know My Name

RAP CITY TOP 10

CHNGY One Call Away
LUDACRIS Spiash Watertalis
CASSIDY . KELLY Hotel
YING YANG TWINS LR JOM .. Sait Shaker
JUVENILE UMANNKE FRESH In My ( e
KANYE WEST /SYLEENA JOHMSON Ail Faits Down
J-KWON Tipsy
). Aubber Band Man
TWISTA KANYE WEST... Siow Jamz
JAY- Dirt Oft Your Shoulder

Video playks! 15 frozen

TELEVISION

CM

COUNTRY MUSIC TELEVISION
65.9 mulhon households
Brian Prutips. St. VPGM
Chais Part, YPMusic & Talent

ADDS

REBA McENTIRE Somebody
Pays

TOP 20 ™ oW
KEITH URBAN You Il Think Of Me M2
ALAM JACKSON Remember When B 2%
JOSH TURMER Long Biack Train BB
TOBY KEITH American Soidier k7
BUDDY JEWELL Sweet Southern Comfort N 2%
MINDY SMITH Jotene 2% 25
K. CHESNEY & U. KRACKER When The Sun.. 29 17
BRAD PAISLEY L ittie Moments 8B B
HMMY WAYNE | Love You This Much x nu
GARY ALLAM Songs About Rain %
CLINT BLACK Spend My Time % 2
MONTGOMERY GENTRY If You Ever Stop a 12
SHEDAISY Passenger Seat 2% 24
SARA EVANS Peclect 25 2
JULIE ROBERTS Break Down Here 2
NORAH JONES Sunrise 17 0
KENNY CHESNEY There Goes My iie 1% 15
CLAY WALKER | Can't Sleep 1% 13
KENNY CHESNEY No Shoes. No Shirt 15 6
BILLY CURRINGTON | Got A Feein 13 9

Airplay as monrtored by Mediabase 247
between: Fet 23-28

Jim Murphy, VPProgramming
19 mittion housshoids

ADDS

REBA MCENTIRE Somebody
THOM ELLIS Hasta La Vista

T0P 20

TOBY KEITH Amencan Soldier

JOSH TURNER Long Black Train

KEITH URBAN You'll Think Of Me

ALAN JACKSON Remember When

JOE NICHOLS Cool To Be A Foc

SHANIA TWAIN it Only Hurts When I'm 8seathing
KEMNY CHESMEY There Goes My Lite

BILLY CURRINGTON | Got A Feetin

BRAD PAISLEY | ttie Moments

GARY ALLAN Songs About Rain

BUDOY JEWELL Sweet Southern Comfort
DIERKS BEMTLEY My Last Name

SARA EVANS Perfect

CLAY WALKER | Can't Sieep

SHEDAISY Passenger Seat

MONTGOMERY GENTRY It You Ever Stop Loving Me
BLUE COUNTY Good Littie Girts

EMERSON DRIVE Last One Standing

KELLIE COFFEY Texas Piate

RHONDA VINCENT I Heartaches Had Wings

A. KRAUSS 1/J. TAYLOR How s The World Treating ¥

PRILSIAR

CONCERT PULSE

Avg. Gross

Pos. Artist {in 000s)
1 SIMDN & GARFUNKEL §2.549 1
2 BETTE MIOLER $1.069.9
3 SHANIA TWAIN $964 2
4 AEROSMITH § KISS $9275
§ GEOAGE STRAIT $7953
6 DAVE MATTHEWS & FRIENDS $7416
7 DAVID BOWIE §5333
8 TOBYKEMW $4740
9 SARAH BRIGHTMAN $106
18 LI PARK $3869
11 MANNHEIM STEAMROLLER $368 6
12 AMY GRANT/VINCE GILL $3111
13 CHAIS ROCK sa1S
13 BILL GAITHER & FRIENDS 2312
15 TRANS-SIBERIAN ORCHESTRA §2281

Among this week’s new 1ours:

AMERICA
CATIE CURTIS
LOU RAMLS
MARY J. BUIGE
son

The CONCERT PULSE s courtesy of
Polistar & putiication of Promoters”
On-Line Listings, 800-344-7383;
Caiforraa 209-271-7900.

TELEVISION

TOP TEN SHOWS Feb. 23-29
Total Audience Teens 12-17
(105.5 million househoids)
1 Academy Awards 1 Academy Awards
2 ¢Sl 2 American idol (Tuesday)
3 Countdown To Oscars 2004 3 American Idol (Wednesday)
4 American idol (Tuseday) ; ‘1:: Béchar Obnoxious Fiance
s S 6 Countdown To Oscars
6 Friends 7 cst
7 Survivor: All-Stars 8 Survivor: All-Stars
8 ER (tie) That ‘708 Show
9 My Big Fat Obnoxious Fiance | 10 Fear Factor
10 CSi: Miami (tie) Friends
Source: Nielsen Medka Research
COMING NEXT WEEK

Tube Tops
Yolanda Adams, Dave Mat-
thews Band, B.B. King, Mos Def,
The Roots, Three Mo’ Tenors and
Stevie Wonder are slated to per-
form when Fox airs The NAACP Im-
age Awards (Thursday, 311, 8pm

ET/PT).
Friday, 3/5

* Alicia Keys, The Ellen DeGen-
eres Show (check local listings for
time and channel).

* Snoop Dogg, The View (ABC,
check local Iistings for time).

* Rooney, Jimmy Kimmel Live
(ABC, check local Iistings for time).

* Cee-Lo, Late Night With Conan
OBnen (NBC, check local listings for
time).

* Diane Schuur, Late Late Show
With Cralkg Kitborn (CBS, check lo-
cal istings for time).

¢ Nelly Furtado and Big Head
Todd & The Monsters, Last Call
With Carson Daly (NBC, check local
listings tor time)

Saturday, 16
* Kenny Chesney performs on

Monday, 38 :

*Sarah McLachlan, Live With
Reges & Kelly (check local listings for
time and channet).

*Ozzy Osboume and Michael
McDonald, The Sharon Osboume
Show (check local listings for time
and channei).

* Brides Of Destruction, The To-
night Show With Jay Leno (NBC,
check local listings for time).

e Michelle Branch, Conan
OBnen.

¢ Story Of The Year, Craig Kil-

bom.
Tuesday, 9 ;
« Travis, Ellen DeGeneres |
* Snoop Dogg. Jay Leno. l
* Norah Jones, Conan O'Bnen.
¢ Elvis Costelio, Five For Fight-
ing and Scott Stapp. Crag Kitbom.

Wednesday, 3/10
* Maroon 5, Jay Leno I
* Pat Green, Jimmy Kimme/
* Sarah McLachian, Conan OBnen.
* Engelbert Humperdinck, Craig
Kibom.

A&E's Live by Request (10pm ET/
ZomPT). Tharsday, 311
*Mya. Mad TV (Fox. 11pm ET/  Ruben Studdard, Ellen DeGen-
eres.
¢ Norah Jones, Saturday Night * 311, Crag Kiborr.
Le (NBC, 11:30pm ETPT). ~— Julie Gidlow
FiLms
BOX OFFICE TOTALS
Feb. 27-29
Title Distributor § Weekend $ To Date
1 The Passion Of The Christ (Newmarket)* $83.84 $125.18
2 50 First Dates (Sony) $12.56 $88.68
3 Twisted (Paramount)’ $8.90 $8.90
4 Confessions Ot A Teenage... (Buena Vista) $6.34 $16.90
5 Dirty Dancing: Havana Nights (Lions Gate)* $5.81 $5.81
6 Miracle (Buena Vista) $4.46 $56.32
7 Eurotrip (DreamWorks) $4.05 $12.75
8 Welcome To Mooseport (Fox) $327  s1ns3 |
9 Barbershop 2: Back In Business (MGM/UA) $3.12 $57.57
10 Broken Lizard's Club Dread (Fox Searchiight)®  $3.03 $3.03
*First woek in rolease. All figures in milkons, Source: ACNieisen EDI |
COMING ATTRACTIONS: This  Carpenters’ “We've Only Just Be-
week's openers include Starsky &  gun” Barry Manilow's "Can't Smie
Hutch, staming Ben Stiller as Starsky, ~ Without You,” Edwin Starr's “Easin’
Owen Willson as Huich and record-  in” KC & The Sunshine Band's
ing artist Snoop Dogg as Huggy  “That's The Way (i Like i) Maxine
Bear. Wilson performs “Don't Give  Nightingale's "Right Back Where
Up on Us® on the film's TVT  We Started From” The Band's “The
soundtrack; that song was first ree  Weight,” Dazz's "Brick,” Sammy
corded in the ‘70s by the original  Johns’ “Chevy Van" Starland Vo-

Hutch, David Soul, who appears in
the movie with originat Starsky Paul
Michael Glaser. Rounding out the ST
are such 70s classics as Waylon
Jennings' Tm a Rambin’ Man" The

cal Band’s "Afternoon Delight,”
Chicago's "Old Days,” Eric
Clapton’s “Cocaine,” Average
White Band's “Cut the Cake” and
more. - Julie Gidiow
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A Tasty Serving
Of Fab Four Tunes

OLDIES

For Joe Johnson, Beatle Brunch is a labor of love

or 60 minutes each week, Joe Johnson shares his fa-
vorite music with listeners in 86 cities in the U.S. and
Canada. The songs he plays are those of The Beatles,
and the show Johnson hosts — the Westwood One-syn-
dicated Beatle Brunch — has been a welcome addition
to Oldies stations’ Sunday lineups since its 1992 debut.

From a studio in his Plantation,
FL. home, Johnson writes, produces
and voices Beatle Brunch, which he
created at WMXJ (Majic
102.7)/Miami. Johnson is
still very much a vital part
of Maijic, where he is Cre-
ative Services Director,
writing and producing all
of the Jefferson-Pilot Old-
ies station’s imaging pro-
mos and commercials.
When he's notdoing that,
he’s making sure that all
Beatle Brunch contest win-
ners receive their prizes, which are
stored in his home’s garage.

I recently spoke with Johnson

about his love of the Fab Four and.

why Bentle Brinch remains a unique
weekly offering.

From CD Changer
To FM Radio

When asked how Beatle Brunch
came about, johnson says, “ was in
the car and going to take a family
photo — you know, like one of those
shots that You get at Sears. [ grabbed
a bunch of Beatles CDs and put
themin the car‘'sCD plaver. As [ was
driving, I thought, "Wow?! This is
great! [ can't believe that nobody in
Miami is doing an all-Beatles
show.”™

Johnson went to Sconnix Broad-
casting VP/Programming Rick Pe-
ters, whese company owned WMX)
at the time. Peters was convinced
that a program devoted to the Beat-
les would work. “I went to the sta-
tion and did a demo, and he really
liked it,” Johnson says. Bentle Brunch
debuted on May 31, 1992, commem-
orating the 25th anniversary of the
release of Sgt. Pepper's Lonely Hearts
Club Band.

At first, Johnson syndicated Beat-
le Brunch himself. The program was
offered to all five markets in which
Sconnix had Oldies stations: Miami;
Baltimore; Indianapolis; Rochester,
NY; and Laconia, NH. “At first we
sent out the show on neel-to-reel,”
Johnson says.

The growth of the show came in
gradual spurts. The first sponsor

Joe Johnson

Johnson was able to attract was
Beatiefest, the traveling Fab Four fan
fair. That led to a second sponsor
and, in turn, more aftili-
ates. Suddenly, Beatle
Brunch was airing in 22
markets.

“We started sending
demos tostations listed in
the R&R Directory,” John-
son says. “We went from
22 affiliates to 28. Then
sponsors would come in
at $100 a week in onder o
pay for me¢ making my
own CDs.”

If At First....

That's when Johnson went o
Westwood One — and was flatly
rejected. “They said, ‘No, thanks,””
Johnson recails. “They had The
Bratle Years and weren't interested.
We eventually got into 38 markets,
and that’s when Westwood finally
said OK.”

Today Beatle Brunch airs in such

“You canputa
Beatles record on,
and no one in the
room is going to get
offended.”

markets as Washington, DC; Detroit;
Baltimore; Hartford; Denver; Sacra-
mento; Tucson; and Vancouver, Brit-
ish Columbia. The program even
airs in the US. Virgin Islands.

While Westwood One handles
the show's affiliate relations and
places commercials within the pro-
gram, Johnson continues to oversee
everything else. He'd have itno oth-
er way, as he's very proud and pro-
tective of his baby.

According to Johnson, United
Stations Radio Networks originally
expressed interest in Beatle Brunch

By Adam Jacobson
R&R Radio Editor

but told him that he might not end
up hosting the show, since Dick
Clark would be involved. Johnson
insisted that he host the show and
wrote that stipulation into his con-
tract. "1 didn't want Cousin Brucie
or whoever going on saying, ‘Hey,
it's Beatle Brunch,” or whatever,”
Johnson says.

“This show is very personal to
me. [ do everything, including cus-
tom liners and promos. | FedEx it to
the stations. My goal is to make the
show sound like | work at the sta-
tion it airs on.”

Local Attachment

johnson sees this ability to seem
local as the biggest difference
between his show and any others
focusing on The Beatles. " love doing,
local stuff,” he says. i just added
KCCL/Sacramento as an affiliate.
My wife’s parents live in Sacramen-
to. | called the PDof that station and
said that when | am out ther, I'd
like to do the show live, and they
loved it.  gave the station a local bio
and some custom promos and lin-
ers. That's a big part of everything |
do.”

Johnson recently made a madirip
to Boston, where his show airs on
WODS, and hosted Beatle Brunch
live from the station, even taking
calls from local listeners. He also
plans on airing an upcoming show
live from WBZO/Nassau-Sutfolk,
since he also has family nearby.

"With Beatlefest, | go in and do
the show live from the market
whete the event takes place, and
what airs on the local station is not
necessarily what | would have on
nationally,” he says.

T might be able to do that in Or-
lando, when Beatlefest comes
through there. I'll bring up some in-
terviews of the Fab Four and some
CDs. Once again, thisis real person-
al to me, and 1 want to get one-on-
one with the listeners. | really try to
bond with them.”

Play The Hits

Beatle Brunch doesn’t stray far
from the proven hits The Beatles re-
corded in their early years. “[ under-
stand music testing,” Johnson says.
“I could play “Yesterday’ three or
four weeks in a row, and only a few
people will say that we play it too
much.”

Deeper tracks are featured as part
of spoken-word segments. “I'll fea-
ture "You Know My Name’ or ‘Rev-

“This show is very personal to me. | do
everything, including custom liners and
promes. | FedEx it to the stations. My goal is
to make the show sound like | work at the

station it airs on.”

olution No. 9, but I'll pot down the
record,” Johnson says.

He emphasizes that he has re-
spect for the music. “Some Beatles
specials play edited versions of the
songs,” he says. “1 don't do that.”

In Johnson's opinion, his program
meshes well with Westwood One's
other Fab Four offering, The Beatle
Years. “We're like Mect The Beailes,
and they're like the ‘White Album,””
he says.

The Beatles actualities aired by
Johnson are culled from TV specials,
DVDs, anthologies and records that
he's purchased over the years. He's
also gotten a lot of material from the
many Beatlefests he’s attended.

“When stations ask
what the show is
about, Isayit'sa
celebration of what
The Beatles were
and what they are.
That's the great
thing about Oldies:
They really heip us
to feel good.”

A Celebration
Of The Beaties

Why does an all-Beatles show
work, as opposed to an all-Elvis
Presley or all-Rolling Stones pro-
gram? "Because The Beatles were
four individuals, and each had his
own hits,” Johnson says.

"You can’tdo that with The Beach
Boys or The Rolling Stones. You
can’t do a show on just Mike Love.
With The Beatles, you have the solo
stuff and the 1963-64 stuff, which is
50 much different from the 196569
stuff. It's like I have 10 different
bands to feature.”

Additionally, there are the many
events involving The Beatles that al-
low johnson to produce special
shows. “When George Harrison
died, | did a special show,” he says.

www.americanradiohistorv.com

“When Paul McCartney went on
tour, | did a live show.”

The Beatles’ universal popularity
is another important factor in the
success of Beatle Brunch. “You can
put a Beatles record on, and no one
in the room is going to get offend-
ed,” Johnson says.

“Remember, half of their songs
deal with love, from ‘And | Love
tler toAll You Need Is Love.” The
message is so good and whalesome.
[ can't imagine people 20 or 30 years
from now listening to a rap song and
saying, This is a classic.”

“I always wonder about the fu-
ture of the show and its audierxe.
When stations ask what the show is
about, [ say it’sa celebration of what
The Beaties were and what they are.
That's the great thing about Oldies:
They really help us to feel good.”

A Hard Question

When asked for his tavorite Beat-
les songs, Johnson says, “Side two
of Abbey Rond would have to be my
favorite Beatles material. But [ love
the early stuff too: "Slow Down’ and
the Carl Perkins stuft. Then again, |
like "1l Follow the Sun’ too. It's a
hard question to answer.”

Like many Americans, johnson
became a Beatles fan the moment he
saw the band perform on CBS-TV's
Ed Sullivant Show in January 1964. 1
remember seeing it, and one week
later they came to Miami,” he says.
"l was only 6 years old, so I wasn't
going to go down and see them or
anything. | was a fan of the Beatles
as a kid. I would play-the ‘White
Album’ in reverse and all of that.”

One idea Johnson would like to
explore in the future is a talk show
focused solely on The Beatles. “I
would like to do a live Sunday show
someday, a talk show, and have iton
at 6pm,” he says. “A Beatles talk
show.”

Until then, Johnson is perfectly
content singing along with his Fab
Four favorites.

TALK BACKTO R&R!

Do you have questions,
commeénts or feedback regarding
this column of other issues?
Phone: 310-788-1661
E-mail: ajacobson@
radioandrecords.com
Fax: 310-203-9763
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star-studded array of guest speakers and an abundance of high-spirited con- I'D LIKE TO THANK THE ACADEMY wBCNew York VP/GM Tim McCarthy
versation were both part of last week’s ninth annual R&R Talk Radio Seminar, held (¢} is all smiles as he's presented with the 2004 N/T General Manager of the Year award

in Washington, DC. General sessions featuring ABC News’ Peter Jennings with 2 A&R' Al Peterson and Erica Farber during Saturday s awards luncheon
Sen. John McCain, Fox News’ Tony Snow, Premiere’s Matt Drudge and CBS News’
Mike Wallace were standing-room-only events as a who’s who of the format’s best
and brightest from across the country gathered at TRS 2004. Enjoy this week’s photo
review featuring just a few of the people and highlights of News/Talk radio’s larg-
est annual meeting.

] ’ 3 . .
MAKING HIS POINT KG0/San Francisco's Jack Swanson leans in to make a point during Friday's News/Talk Promotions and ROCKIN' AND ROLLIN Premiere Radio Networks’ Marty Raab (1) watches
Marketing Smackdown. Also participating were (i-r) Clear ChannelHouston's Ken Charles (at the podium), Tatk Radio Network host master cigar rollr "0’?"”0 Martinez prepare for the onsiaught of partygoers who
and KVi/Seattie’s Rusty Humphries, KFULas Angeles' Bill Handel. Fox Sports Radio’s Andrew Ashwood and Point- To-Point Market- antended the annual Frioay Night Cigar Smoker at TRS 2004.
ng's Elizabeth Hamilton.

NE WS POWER Discussing the constantly changing wortd of network news and other issues facing radio newsrooms across the  PREMIERE TRIQ 0n hand 10 greet guests at Friday night's packed cigar smoker
country at TRS 2004 are (i-r) former KFWB/Los Angeles VP/GM Roger Nadel, the Associated Press’ Thom Callahan, Fox News hosted by Premiere Radio Networks were network hosts (I-r) Glenn Beck, Matt Drudge
Radio’s Bob Finnerty, CNNRadlo’s Harley Holchkiss, ABC News Radio’s Steve Jones. CBS Radio News' Harvey Nagler and NBC Radio and George Noory.

ANEWS
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Putting your listeners on the Road to the White House

RADIO NETWORKS
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Where to find us
on Starguide

(800} 872-1121
oACAMEeNca.olg

Liverty Broodcasting
AMC-8

Provider: ABC NY
Service: TLKAM1 /TLKAM3
Audio: Left Channel
ABC ID: #28
(888)-727-8629
Wenyroodcasting.com
Liberty Broodcasting
AMC-8

Providar: ABC NY

(888) 727-8629
ibertyDroadcasting.com
CRN - Analog

AMC-7

Transponder. 7

Audio: 8.0

137 west

{818) 352-7152
cableradionetwork.com

Monday - Friday
12a-1p (ET)

DEMOD:

'nﬁ(md l)ay"

2004: The end of business-as-usual in Radio
Every station is making tough choices. Here's an easy one.

I have never been happier with any decision I've made in broadcasting.”
Steve Hexum, KBKB, Burlington/Fort Madison, IA

« "The show sounds great and putting it on KMBZ
- was absolutely one of our best decisions.”
S Al Paul Wiison, KHBZ, Honolulu, HI

It's FREE, a straight barter.
Sell 9 4 tocal minutes per hour.

You DO have the equipment o recelve i. The show is fed by several networks, digital
and anaiog.

For more information on adding Good Day 10 your Line-up
Contact Wilbur Entertainment (831) 42¢-2050 or Calt (508) 877-8840
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LEAN TO THE LEFT.... Representing Taik radio trom feft of center during Thursday attemoon's annual ... AND LEAN TO THE RIGHT Sitting on the right side of the dais at Thursday's opening TRS
TRS Roundtable are (1-r) Fox News Radio’s Alan Colmes. Westwood One's Tom Leykis. WOR Radio Network's  Roundtable session are (I-r) Salem's Hugh Hewitt, Jones Radio Networks® Neal Boortz, Talk Radio Network's
Lionel and Jones Radio Networks’ Ed Schultz Laura Ingraham and Premiere’s Glenn Beck.

G FEAET P
N i

- =

et

BREAKING ALL THE RULES 4 quintet of “rule breakers™ offers tips on success during Friday
morning's packed "Don't Just Bend the Rules, Break Em"™ session featuring (1) Clear Channet/San Franciscos  STATION OF THE YEAR Proudly accepting the award naming KFILos Angeles 2004's News/Talk

Ed Krampt, Sirius Satellite Radio's John McMullen, WTOPMWashington's Jim Farley, author and Sabo Media Station of the Year are KFI morming host Bill Handel and Program Director Robin Bertolucci as RER's Enca
syndicated taik host David Bach and Sabo Media CEQ Watter Sabo. Farber (r) congratulates them both.

NEXT YEAR I'M BRINGING

4 ¥ L ]
NEWS/TALK RADIO: FIGHTING MY STRIPED SHIRT Liverty

SALEM’S BIG MAN vewty FOR THE FRONT SEAT ras 2004 Broadcasting's Mort Crim found himself
THANKS FOR YOUR SUPPORT signed Salem Radio Network talk host  attendees were presented with an : in the rofe of referee as he moderated this
WABC/New York morning co-host Curtis and former U.S. Secretary of information-packed session on Saturday UVE, FROM wmm, DC year's annual TRS Roundtable. The
Sliwa offered an eloquent and heartfelt Education Bill Bennett addresses TRS ~ morning as Bob Michaels from Arbitron Recently launched Jones Radio Networks  popular session drew fire from both the
acceplance speech at Saturday's annual 2004 attendees and offers them a {pictured) and Edison Media Research’s Syndicated tatker Ed Schultz gave feft and nght on a host of issues, from
awards junch on behali of himself and ghimpse of what they !l hear on his Larry Rosin offered exclusive insights on  attendees an insider’s look at his daily broadcast indecency to Janet Jackson's
partner Ron Kuby as the talk duo were soon-to-launch national morning research into how News/Talk listeners use  radio show during a live broadcast from Super Bowl “wardrobe malfunction® and
named the 2004 N/T Local Hosts of the Year show. the format while driving. TRS 2004 on Friday afternoon. more.

Some of Our Current Shows: -~ ':"';;-i'\N"é"ftiiﬁ'ﬁ‘-'éjas‘l:.est Growifigg
' Weekend Weekdays Eiogramming Supplier

SpeedFreaks Doug Stephan's Good Day ews/ '5"(
| Live Rich with David Bach(Sabo Media) When Radio Was
| The Talk Radio Countdown Market Wrap with Moe Ansari

Car and Driver Radio The Mike Reagan Show
| Bobby Likis's Car Clinic Battle Line with Alan Nathan

| Beyond the Beltway with Bruce DuMont WorldNetDaily with Joseph Farah
The John and Jeff Show

i o

831-429-2050

Ulentertainment

irivivirivr S RIS e S R R v o —
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These Stations Have
One Thing In Common...
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PRODUCGTION LIBRE

Over 1900 Indexes of Imaging with New Downloads
and CD Updates Every Month.

For Affiliate Information Call 818.377.5300

www.newstalksports.com
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you think maybe politicians are
overreacting, but then someone in
Arizona will ask me why I'm not do-
ing more,” he said.

While McCain provided a view
from Congress, White House Com-
munications Director Dan Bartlett
gave TRS attendees an exclusive
White House briefing and assured
them that the Bush administration
“takes seriously the business of Talk
radio.”

Bartlett said, “We will continue to
do everything we can to make Talk
radio accessible to this administra-
tion,” noting that the White House
recently hosted its second radio
press day, during which high-level
White House officials were made
available to radio news staff. “We
want to reach out to radio,” he said.

Drudge Cautions Against
‘Bleaching’ The News

During his Saturday-morning
keynote address, Premiere Radio
Networks weekend host and
Internet mainstay Matt Drudge ad-
vised executives not to let the
industry’s current sensitivity about
content affect their news operations,
especially concerning controversial
stories. “Be careful about bleaching
out information,” he said, “because
you may just be left with a shell.”

Noting that technologies like
wireless Intemet are going to in-
crease citizens’ access to news and
information, he implored radio to
face the challenge head-on. “You
have to make a decision,” Drudge
said. “Are you going to take this
fight, or do what others tell you to
do?”

Despite the criticism he’s received
since posting on his website a story
that suggested Democratic front-
runner John Kerry once had an ex-
tramarital affair, Drudge stood by
his reporting. “I had gotten the girl’s
name and e-mails with herbragging
about having an affair with Kerry,”
he said, explaining what led to his
posting of the story. “She had also
done some interviews in which she
was very flippant and coy. So 1 put
my name on it, like | do everything
I write.”

Drudge added that the final word
on the story may not have been writ-
ten. “I consider that story still active,”
he said. “We’ll just see where that
story goes.”

Meanwhile, Drudge criticized
Kerry for avoiding Talk radio since
denying the allegation on Don Imus’
show. “He won't face Talk radio,”
Drudge said. “He’ll face George
Stephanopoulos {on TV], but he
won't get down here in the gutter.”

Wallace: ‘A Radio Addict’

CBS News stalwart Mike Wallace
—amainstay of the network’s semi-
nal 60 Minutes program since 1968 —
told TRS attendees that while he’s
built a career in television, he got his
start in radio, and it's the medium
that still excites him. “I am a radio
addict,” said Wallace, who on Satur-
day was presented with the 2004
News/Talk Lifetime Achievement
Award. “When [ grew up, all |
wanted to be was a radio an-
nouncer.”

Wallace said that early on he
found television a little frightening
and preferred the less constrained
nature of radio. “It allowed you to
concentrate more on the issue,” he
said of radio. However, he found his
eventual adjustment to TV easy. “It
wasn't all that different than radio,”
Wallace said, “except that it paid bet-
ter wages.” Still, Wallace keeps com-
ing back to Talk radio. “I'm afraid
love it,” he said. “It entertains, illu-
minates and gets you thinking.”

Along with the Lifetime Achieve-
ment Award, Wallace received from
WOOD-AM/Grand Rapids —

where he got his start in radio —a’

jacket with the station’s logo on the
back and his name on the front.
Why Is Snow Getting
Into Talk Radio?

Delivering the Feb. 27 keynote ad-
dress, Tony Snow — whose radio
show debuted March 1 — said he's
making the jump from the Fox News
Channel desk to a radio show now
because “Fox finally said | could.”

Snow told the packed room that
he first got the bug to do radio when
he satin for Rush Limbaugh and that
he enjoys the intimate relationship
radio listeners feel toward hosts. “If
people meet you after seeing you on
TV, they say, ‘Hello, Mr. Snow.” If
they know you from radio, they’ll

walk up, say, ‘Hi, Tony,” and ask you
a personal question. There is a con-
nection you make with your listen-
ers.

He's also excited by the freedom
radioallows. Hesaid, “It's tough to
be creative on TV. On the radio,
you‘re on your own.” And no mat-
ter which direction he may lean on
issues, Snow hopes that his radio
show will impact a broad listener
base. He said, “Every once in a
while, if you’re good, both sides will
listen, and — on the margins —
you'll be able to affect outcomes.”

Top Honors

KF1/Los Angeles was named
2004s News/Talk Station of the
Year when the winners of this year‘s
R&R News/Talk Industry Achieve-
ment Awards were revealed Satur-
day afternoon, closing out the 2004
Talk Radio Seminar.

WABC/New York personalities
needed a truck to haul home their
winning trophies, as VP/GM Tim
McCarthy was named News/Talk
General Manager of the Year and
PD Phil Boyce was recognized as
Programmer of the Year. Mean-
while, WABC moming duo Curtis
& Kuby were voted Local Talk Per-
sonalities of the Year, and aftemoon
hostand ABC Radio Networks-syn-
dicated personality Sean Hannity
was voted National Talk Host of the
Year for the second year in a row.

ABC Radio Networks President
Traug-Keller was named N/T Ex-
ecutive of The Year and proved he
was also in the running for Dad of
the Year, as ABC's John McConnell
stepped forward to accept the
award on his boss’ behalf. “Traug
had to leave early this moming to
return to New York,” McConnell
told TRS 2004 attendees. “He prom-
ised his son he’d be back for his bas-
ketball game this aftermoon.”

Along with exciting special
guests and an impressive list of
award recipients, the 2004 Talk Ra-
dio Seminar featured three days’
worth of lively and informative gen-
eral sessions, including an exclusive
look at Arbitron’s in-car listening
study with data specific to News/
Talk/Sports listeners. Look for more
information on this and other ses-
sions in upcoming News/Talk/
Sports columns.

GFA Radio

Continued from Page 1

entirely in Spanish. R&R plans to
roll out additional formats later this
year.

“Our strategy for Going for Adds
Radio is simple,” said Greg Maffei,
R&R’s Sr. Director/Digital Initia-
tives & New Business Development.
“"We take the concept of promotional
CD music samplers; leverage the
technology of Live365's Internet ra-
dio, incorporate record labels’ new-
est releases with other station ele-
ments that radio programmers are

interested in hearing, and deliver to

stations through the desktops of
radio’s most important decision-
makers.” I

Live365 will provide easy-to-use
tools and streaming services for R&R
Going for Adds Radio. The stations
will be available through R&R Going
for Adds, aweekly e-mail service sent
to over 2,000 industry executives.
Going for Adds advises programmers
of the weekly new music offerings,
presented by format.

“Live365 is thrilled to work with
Radio & Records, the industry bible, in
helping new music releases gain ex-
posure and broader radio airplay,”

said David Porter, Director/Busi-
ness Development for Live365.
“This partnership demonstrates
how Live365 can provide real value
to the radio and record industries,
using an innovative approach to ad-
dress a market need.”

Additionally, the partnership
provides Live365 with the opportu-
nity to attract new content for its
growing music library, a repository
of music tracks that Live365 DJs can
use in programming their Internet
radio stations. Live365’s Internet
radio charts appear each week in the
R&R newspaper on the Digital
Media page.
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STREETTALK

Cloherty’s Bicoastal Tendencies Revealed

AxN Pacino once said, ‘| try to get out, and they keep
pulling me back in!™ That's Emmis/New York VP/Program-
ming Tracy Cloherty, who has elected to stay put and con-
tinue programming WQHT (Hot 97). Last
September Cloherty announced she would
be leaving when her contract ended in Feb-
ruary 2004 to pursue several outside
projects, including a TV pilot she's been de-
veloping with Queen Latifab and Shakim
Compere. "Emmis has been really good
about accommodating my crazy schedule.
so | decided to stay for at least another year
— | really have the best of both worlds,”
says Cloherty, who will be racking up the frequent-flyer mile-
age between New York and LA as she creatively juggles both
projects.

Putting Your Life In Perspective

Bob Lopez. one third of The Kirk. Mark & Lopez Morning
Show on WIYY (98 Rock)/Bal-
timore, announced that he has
Stage Four lung cancer and Is
.. undergoing chemotherapy.
° The Baltimore Sun reports that
that 26-year station vet Lopez,
50, was diagnosed two weeks
ago. When asked about his
decision to go public, Lopez
said, “| five on the radic. and
this is my life —— why hide it? What's the point? Paradoxically,
this is kind of an adventure for me.”

WIYY is accepting donations to the 98 Rock 'n’ Recovery
fund in Lopez’s name to benefit the charity of his choice.

Guys Once Again Reguiar

Last week The Regulor Guys pulled themselves off the air
at WKLS (96 Rock)Atlanta, reportedly over concerns about
Clear Channei's new indecency policy that woukd put at least

Photo taken 20
minules ago.

Producer §repn. Lopez and
SpongeBob.

some of the finarcial burden of an FCC fine back onto the |

talent. On Monday Larry Wachs and Eric Von Haessler
were back on the air — after a friendly phone call from CC
honcho John Hogan.

However, some folks thought the Guys' absence was just
a stunt. Just ask Leshie Fram of The Don Miller Morning Show
on crosstown WNNX (99X): “Unfortunately, the bad boys
of radio, The Regular Guys, did not pulk one over on their. At-
lanta audience,” she says. “It was a publicity stunt with the
PO voicing promos all day Friday.”

99X ran its own promo calling the Guys’ absence “ancther
one of The Regular Guys' ridiculous. pandering, bullcrap stunts
they 've bacome famous for — in other words, it was a cor-
porate-sanctioned vacation day'” Fram tells ST that WWE
wrestler Scott Steiner spilled the beans when he told 99X
that he was scheduled to be on the Guys’ show last week,
but was asked if he could come back on Monday — the day
they happened to return. Fram adds. "C'mon, 96 Rock —
can you try and be a little more clever?”

' Philly Pheeling Wired

When Beasley's CHR/Rhythmic WLDW/Philadelphia
launched a few months ago, it was known as “Wild 96.5"
— for about 20 minutes. Then Clear Channet decided that
the term “Wild" belonged to them
and filed a C&D. People got mad. Bad
words flew. Tired of bleeping "Wild"
out of thesr promos, an idea was bom:
"Our 'moming guy, Rocco, has this
beauriful Asian girtfriend named jenny,
who voices some of our promos and
was having trouble pronouncing
"Wikd,"™ says Markeung Director Rob
Zilla. “When she said ‘Wild," it came
out soundmg like "Wired.” A tiny imaginary light bulb ap-
peared over his head. PD Chuck Tisa adds, “Jenny told
Rocco that if we changed our name to Wired, she would re-

Jenny fove you long
time.

| ward him.”

And so the station became “Wired 96.5" with new calls

‘WRDW-FM to match. Jenny is happy — and so is Rocco,

who was promised something called “washy washy" every
night from a grateful jenny.

The Programming Dept.
* KBOS (B95yFresno Asst. PD¥morming host Greg “G-Man”
Continued on Page 24

| A meLinge X

[ I —

= Jimmy Steal rises to VP/Programming
of Emmis.

* Paul Barsky becomes OM/moming host |
ot WPTP/Philadelphia. L

* The Baka Boyz take wakeups at WMIB
{The Beat)Miaml.

Jimmy Steal
I r
Y ciis 60 |
= Matthew Ross recruited as VP/GM of WAXQ/New York.
* Rick Baumgartner joins Aflantic/Nashville as VP/Pro-
motion.
= J.J. Rice selected as PD of WBLILong Island. NY.

/) T
* Roy Laurence named PD of WXTR-FM/ |
Washington,
« Diane Cridiand chosen as PD of KDKA-
AM/Pittsburgh.
* Tracy Austin becomes MD at KIIS-FM/
Los Angeles.

Diane Cridland

[ I 4

= Jim Ed Norman promoted tc President
of WB/Nashville.

«Tony Martell elevated to Sr. VP/GM at
CBS Associated Records

+ Ken Anthony tapped as PD of KISS-FW
San Antonio

Jim EdNovman

Wotl i ars 460

« Michael Craven appointed VP/GM of WMMR/Philadel- |
phia. |

« WXTU-FM/Philadelphia goes Country with Larry Coates |
as PD.

= Jack Armstrong retums to Los Angeles to do afternoons
at KKHR.

= R&R hoids its lirst West Coast convention in Century
City, CA.

+ Clarke Smidt promoted to Director/Programming & Pro-
motions for WEEI-FM/Boston.

.

REDUCE YOUR CHANCES OF AF RELATED STROKE
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National Stroke Assocmhon is |.'aum.hmg= Beat the Odds, a national awareness campaign urging consumers to adrﬁdrdmms

about the risks of AF and the importance of treatment.

= Get more information on Beat the Odds at www.stroke.org. For details on atrial fibrillation visit www.afadvisor.org
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Hoffman is upped to PD, replacing Pattie Moreno, who ex-
ited last week, Hoffman, an eight-year station vet, will con-
tinue to anchor the morning fuice Crew but will step down
as PD of sister Sports/Talk combo KCBL & KCVL.

* Citadel completes a two-player PD trade in Allentown,
sending PD Dave Russell from WCTO (Cat Country 96)
across the hall to AC WLEV (Soft Rock 100.7). In return,
Bobby Knight, who, ironically, used to be Asst. PD/MD of
WCTO, leaves the PD chair at WLEV to return to Cat Coun-
try as the new PD.

* KBMB (The Bomb)/Sacramento interim PD Jayare
Johnson is upped to “Regular PD." His first official act; up-
ping Mix Show Coordinator Tosh Jackson to Asst. PD/MD.

* From barbeque to desert: KILT/Houston Asst. PD/MD
Steve Giutarri fills the big-boy PD chair at KBQI & KSYU/
Albuquerque.

* “Leisure Suit Larry” Cirello has officially joined Sirius
Satellite Radio as a Programming Coordinator, working with
his former WKTU/New York partner-in-crime, Geronimo.

* After several years away, David Carr returns as PD/
morning guy at Foster CHR/Pop KIXY/San Angelo, TX. Cur-
rent KIXY PD John Flint crosses the hail as PD of Rocker
KWEFR (The Fire). He replaces OM Jay Michaels, who will
do momings on KIXY with Carr.

So (lean You Could Eat Off Them

TeshMedia’s syndicated The Daily John Tesh Show, already
on in 77 markets, has made its first foray into morning drive
on Clear Channel’s new Soft AC simuicast, "92.1 & 107.7
The New Lite FM,” which comprises recently flipped Smooth
Jazz WJCD and Urban WBHH (92.1 The Beat)/Norfolk.
“I am absolutely delighted to have John Tesh hosting our
morning show,” said VP/Market Manager Reggie Jordan as
tears of joy streamed down his face.

In a related story, Salem Christian KFSH (95.9 The Fish)/
Los Angeles announces its new Fomily Friendly Marning Show
With Billy Burke and Lauren Kitchens. Market vet Burke is
known from his stints at KIIS-FM, KBIG and, most recently,
KZLA. Current morning guy Ted Ziegenbusch siides into
middays, freeing up PD Chuck Tyler to do more really im-
portant PD stuff.

4

STREETTAL K

Actual Damn Jobs

. * WIOQ/Philadelphia is in the hunt for a co-host to join Mo
Bounce and Rocco on the nightly Freak Show. Interested po-
tential freaks should get their stuff to PD Todd Shannon ASAP

* WAPE/Jacksonville personality Billy Goat exits after four
years in nights and a decade of WAPE service to finish his
education and get a real job.

* WLDI/West Palm Beach has a rare night opening.
Michael Yo of sister WHYI (Y-100.7)/Miami was voice-
tracking nights, but PD Chris Marino now has the green light

- and the green — to hire a live jock.

Quick Hits

* ST hears The Doug Banks Show is coming off Urban
WPWX (Power 92)/Chicago when Banks’ deal with
Crawford Broadcasting expires.n April. Power 92 will instead
Create a new, homegrown morning show featuring market
vet DeVante “Stone Pony” Stone and Power 92 midday
personality Cortney Hicks. Stone was previously heard in
afternoons on rival WGCI-FM.

* Sylvia Chacon makes the move to middays at Clear
Channel's KIOI (Star 101.3)/San Francisco. For the past 10
years Chacon has done nights on crosstown KFRC.

¢ Spanky, last énjoyed on KIMN/Denver, is now doing
late-nights across the street on Entercom’s KALC (Alice
105.9). The good news: He replaces a voicetracked shift.

* WKFS/Cincinnati inks Chris Mann, ak.a. Reno, from
WKST/Pittsburgh for afternoons/imaging. PD Donna De-
Coster also snags Carson, a.k.a. John DeSocio, from nights
at WEZB (B97)/New Orleans as MD/nights. B97 OM/PD
John Roberts ups Asst._PD/overnighter Charlie Scott to
nights.

* WHBO/Harrisburg has flipped from Oldies to Smooth
Jazz as WSJW. OM Tom Shannon and Broadcast Architec-
ture OM/PD Steve Weirsman need a PD.

¢ Citadel Active Rock WKLQ/Grand Rapids welcomes
Splatz as MD/night jock. He comes from afternoons at
WKZQ/Myrtle Beach, SC.

* The all-new soccer-mom-intensive Bob & Tom Show s
new to mornings at WTBT (Thunder 103.5)/Tampa. They
replace Ron Diaz. who moves to sister Sports WDAE-AM
and pairs up with Tampa Bay Bucs offensive lineman lan
Beckles.

His Show & Our Socks: The Same Age

Congrats to KYKY (Y98)/St. Louis morning legend Guy
Phillips, who celebrated his 25th anniversary in mornings on
March 2. “It's not like this marks the end of anything; | feel
more refreshed with everything in my life, both privately and
. publicly, than | ever have before,” Phillips

tells ST, after taking his usual post-show
shower. Phillips received congratulatory

calls from such Gateway City icons as
Joe Buck and Bob Costas, as well as lo-
cal TV anchors, advertisers, family and
friends. The show also featured archived
material and songs from 1979, Phillips’
first year at KYKY. Topping off the fes-
tivities, St. Louis Mayor Francis Slay declared it "Guy Phillips
Day.” Much to the chagrin of local students, area schools re-
mained open.

Talk Topics

* Air America Radio President Jon Sinton confirmed the
rumors heard in the hallways at last week's R&R Talk Radio
Seminar in Washington, DC, saying that the soon-to-launch
progressive/liberal talk network is "talking” to WJNO/West
Palm Beach host Randi Rhodes. Sinton also told ST “an of-
ficiai announcement concerning the entire lineup, including
stations, is forthcoming.”

¢ Sports/Talker XPRS-AM (The Mighty 1090)/Tijuana-
San Diego celebrates its one-year anniversary on March 4.
The locally owned station, programmed by sports radio vet
Bill Pugh, becomes the new radio home of San Diego Pa-
dres baseball at the start of this year's MLB season.

Condolences

* Longtime Dallas radio personality Ken “Mubcap”
Carter died Feb. 28 after a long illness. He was 60. Carter
was an experienced news director, as well as an Oldies jock.
Most recently, Carter’s Saturday Night Oidies Show aired on
KAAM/Dallas; WPTR/Albany, NY; and WLGZ/Rochester, NY.

* Peggy Scott, 57, GSM of Clear Channel Country &
Classic Rock combo KZSN & KRZZ/Wichita, suffered a heart
attack and died Feb. 25 while watching The Passion of the
Christ.
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SOUND DECISIONS

The Wrap On Jay-Z

Hip-hop superstar set to retire. Next career: rock star?

Jaying that hip-hop superstar Jay-Z is going out on
a good note with his farewell record, The Black Album,
is an exercise in understatement. The rapper is leaving
with an amazing album that lets listeners walk in his
signature shoe line from his early rap days to his cur-
rent place atop the hip-hop world. And he is leaving
when his game is only improving.

Debuting in 9% with the platinum
Reasonabte Doubd, Brooklyn-born Jay-
Z has had an unparalleled career in
the music business with albums that
not only wowed the critics, but also
made cash registers ring with plati-
num-plus success time and again.

Along with Damon Dash and Ka-
reem “Biggs” Burke, Jay-Z built the
multimillion-dollar empire Roc-A-
Fella Records. He established Roc-A-
Films, launched the profitable cloth-
ing linc Roc-A-Wear and even began
distribution of a premium Scottish
vodka called Armadale via Roc-A-
Fella in the US.

The boy from the projects has giv-
en back to the community as well,
with philanthropic endeavors like
Team Roc, the Shawn Carter Scholar-
ship Fund and his annual Jay-Z San-
ta Claus Toy Drive.

The Grammy-winning artist offi-
cially announced his retirement on
Sept. 24, 2003, at Madison Square Gar-
den, kicking off his final tour with a
concert that sold out in four hours.
Released two weeks earlier than
planned to combat piracy, The Black
Album dropped on “Black Friday,”
Nov. 28,2003, and was just shy of gold
status after three days of sales.

Jay-Z will alsor add “author” to his
ever-growing resume with the release
of his autobiography, Tit Black Book,
and he'll release a black version of his
signature snwaker, the S. Carter.

The Youth Vote

Now in the home stretch of his vic-
tory lap, Jay-Z is breaking through to
a whole new audience with the Rick

Rubin-produced track “99 Problems.”
The sonyg is finding a home at Alter-
native stations like WXRK (K-Rock)/
New York, KROQ/Los Angeles,
WHFS/Washington and more.

To Jay-Z, the crossover appeal of
99 Problems” isn't as unlikely as
some may think. “1 think it’s beauti-
ful, because I've always believed there
are two types of music: good music
and bad music,” he tells R&R.

“I've always listened to all types of
music, always. My mom and pop had
ahuge record collection. They had ev-
ervthing — Pardiamwnt, Prince, Sting.
I've never been held back or confined
by those barriers: rock music, alterna-
tive, yadda vadda.

“1 believe rock and hip-hop come
from the same plce. They speak to the
same people. They speak o the youth
and the disenfranchised and the peo-
ple who are going through any type
of struggle. We speak to the same au-
dience. 1 belicve the guy from Linkin
Park is hugely influenced by Kakim.
I've never met him, but I'm sure if you
asked him, he'd tell you he listened to
Rakim. It's getting closer and closer.”

“It's very exciting to me, and the
last time: 1 felt anything like this was
with Run-DMC'’s “Walk This Way,™
Rubin says. “T can remember getting
the call that WBCN/Boston had just
played "Walk This Way” for the first
time, and it was the first time Run-
DMC was ever played on a Rock sta-
tion. | gt that same feeling when I got
the call about K-Rock adding Jay’s
record. 1 wasn't really expecting it, to
be honest.

I think it's great, and I think it fits.

“| believe rock and hip-hop come from the
same place. They speak to the same people.
They speak to the youth and the
disenfranchised and the people who are going
through any type of struggle.”

Jayd

Radio is so fragmented and has so
many barmers regarding what music
tits on what stations. The same kids
who listen to Svstem Of A Down or
Red Hot Chili Peppers an: the kids
who listen t Jay-Z. There's no ques-
tion in my mind.

“So if radio’s interest s servicing its
fans, the audience that listens, playing
Jay-Z is a no-brainer. 1t's just surpris-
ing because it notonly doesn’t happen
every day, it doesn't happen ever.”

The Rap On Rock

While there has been crossover be-
twveen the rack and hip-hop worlds be-
fore, the lines between formats remain
pretty cearty drawn. The Beastic Boys
can play toan Allemative audience, but
vou'd be hard pressed ke find them on
an Urhan or Rhythmic signal. The same
#oes for upcoming star Atmosphere.

Jay-Z

Eminem is a rarity, in that he suc-
ceeds at a vaniety of formats that ane
rock- or rap-oriented. OutKast have
recently been chipping at the walls,
but only half of the Alternative panel
embraced “Hey Ya!™ from 2004's Al-
bum of the Year Grammy winner,
Speakerboxxx/The Love Below.

Rubin believes that “99 Problems”
may help remedy the situation. 1
hope it does,” be says. “First of all, 1
hope it happens for this necord, and
then | really hope it breaks down the
walls and opens up the potential for
great artists who belong on stations ko
get on stations.

“I just saw it happen recently with
Johnny Cash getting played at Alter-
native. It's such a great feeling to see
these great talents get to the audience
that wants to hear them. It's so inter-
esting. It really feels good. | know it
meant a tremendous amount to
lohnny to be played on KROQ.”

Jay-Z also believes that the rock lis-
tener and the rap listener aren’t as dif-
ferent as most people think. He wit-
nessed this while touring with 311 and
labelmates Hoobastank. *I felt the
same energy, | heard the Tvrics back

just as loud,” he says of the tour. “I
believe that we listen to the same type
of music. It wasn't a big transition; it
was the same thing for me. It wasn't
like 1 was introducing anything new.”

Although Jay-Z is walking away
from the spotlight, he'll still be in-
volved in producing music. Could we
find him behind the board for a rock
act? “l would love 10,” he says. “|
would love to get into any type of
good music. When me and Rick Ru-
bin got together o do 99 Problems,
we didn’t say, ‘Let’'s make a rock rap
record,” we just said, ‘Let’s make a
record.™

The Gift

When listening to Jay-Z, it's hard
not to be amazed by his lyncal flow.
I's complex wordplay that can go
from conversational to confruntation-
al in a snap, and it always comple-
ments the beat perfectly. Even more
amazing is that he never writes any of
it down.

“It’sa gift, it's absotutely a gift,” he
says. “l just getin the back of the stu-
div, just humming to myself, listening
to the track over and over. 1 ormulate
what I'm going tosay, and | go in there
and lay it down.”

Rubin says working with Jay-Z in
the studio was inspirational. "He
doesn’t write down his words with a
pen and paper; he makes it all up in
his head — and it’s really complicat-
ed and long,. He just sits there and lis-
tens, and this usually takes about 2
minutes, and then he jumps up and
says, ‘P've got it!”

“Then he runs in the other room
and does this whole complicated
verse and chorus. And it's incredible
writing. I've never seen anything like
it. He's really the premier MC of our
time. He has writing skills and kind
of a charismatic energy that 1 don't
think anyone else in hip-hop possess-
es right now.”

Having such a strong artist walk
away from the scene will undoubted-
ly affect hip-hop, Rubin says. “I think
it's a serious bl‘pw. He's the most im-
portant hip-hop artist there is alive
today. He'll leave a huge void.”

Rubin also believes that Jay-Z
won't pull a Michael Jordan and come
out of retirement. “1don’t think in any
way it's any kind of a ploy,” he says.
“1 think he’s really doing what feels
right to him.

*He said there might be a time he
does a song for a soundirack or does a
single, but as for being a full-time art-
ist and making albums, he's not doing
that anymone — and [ beieve that.”

www.americanradiohistorv.com

BLACK IS BEAUTIFUL Jay-2 and Rick Rubin recently swung by KROQ/
Los Angeies to talk “99 Problems” and The Biack Album. Seen here hanging in |
the studio are {i-r) Rubin, KROQ night jock Stryker and Jay-Z.

Retirement Plans

Retirement will hardly be a long
nap in the Florida sunshinc for Jay-Z,
however. *It T be hand work, man,” he
says. “I'm in 0 mectings a day now.
This is way harder than going to the
studiv and making records.”

Moving from the streets to the pent-
house suite as 4 businessman will in-
clude work as a producer, more in-
volvement with Roc-A-Felta Records
further expansion of Roc-A-Films and
possibly a trip to acting school.

“With business, I love to learn
things,” he says. “1 love to exchange
information with people. It’s fun for
me. But music is my first love; thene's
o comparison.”

As a music lover, Jay-Z has public-
ly stated that he wants to run Univer-
sal Records one day. ~Yeah, at the end
of the day, why not?” he says witha
laugh.

He has mixed feelings about the
hip-hop scene he's leaving behind.
“New guys need to take it in new di-
rections,” he says. “We noed a lot mone
new blood to come into the game —
people with their own ideas who
aren’t following what someone else
has done.

“On the corporate level, we'ne the
biggest ever. Every commercial you
turn on has some type of hip-hop ele-
ment attached to it. So it's the best of
times and the worst of times. s

Currently starring in Heineken
commwrcials, Jay-Z gets a kick out of
how much hip-hop culture has infil-
trated mainstream society, from “bling
bling™ in credit-card and eBay com-
mwrcials to Fran Dreschersaying “My
shizzle’s gone fizzizzle” in Old Navy
ads.

“It's funny, for a genre of music that
prople said would go away, to see
how big itis,” he says with a laugh.
“You see it on McDonald's and car
commercials. Reebok’s signing rap-
pers — it's just huge. We do it the right
way. Take over the world!”

As for his next conquest, Jay-Z just
laughs and says, 1 haven't run Uni-
versal yet.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1658
E-mail:
feorreia@radipandrecords.com

Fax: 310-203-9763
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% . M/ 7S5 TOP50 ALBUMS
'
° THE INDUSTRY'’S NO. 1 RETAIL CHART March 5, 2004
w ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 NORAH JONES Feels Like Home Blve Note 286,478 *.25%
2 YOUNG GUNZ Tough Luv Def Jam/IDIMG 133,211 -
2 3 KANYE WEST College Dropout Roc-A-Fella/iDIMG 130,733 -35%
3 4 EVANESCENCE Fallen Wind-up 124,411 -3%
4 5 KENNY CHESNEY When The Sun.Goes Down BNA 95,414 -18%
5 6 OUTKAST Speakerboxxx/The Love Below Arista 89,986 -22%
6 7 JOSH GROBAN Closer 143/Reprise 88,296 -18%
8 8 TWISTA Kamikaze Atlantic 83,048 -15%
7 8 EAMON Eamon Jive 70,354 -31%
13 10 MAROON 5 Songs About Jane Octoneld 69,883 +20%
[ n SHERYL CROW Very Best Of A&M/Interscope 66,603 7%
10 12 CHINGY Jackpot DTP/Capitol 56,123 -13%
- 13 TRILLVILLE/LIL’ SCRAPPY The King Of Crunk & Bme... Reprise 55,196 -
- 14 JC CHASEZ Schuzophrenic Jive 52,531 -
15 15 ““JESSICA SIMPSON " In This Skin Columbia 52,015 -10%
16 16 NICKELBACK Long Road Roadrunner/IDJMG 51,764 -8%
14 17 BRITNEY SPEARS In The Zone Jive 51,689 A1%
19 18 ALAN JACKSON Greatest Hits Vol.2 Arista 46,056 A1%
21 19 G-UNIT Beg For Mercy G Unit/Interscope 44,707 5%
11 =20 INCUBUS A Crow Left Of The Murder Immortal/Epic 44,205 -29%
2 2 50 FIRST DATES Soundtrack Maverick 42,505 11%
24 22 LUDACRIS Chicken & Beer Def Jam South/IDJMG 42,151 9%
26 23 JAY-Z The Black Album Roc-A-Fella/IDIMG 41,273 8%
17 24 BEYONCE Dangerously In Love Columbia 41,197 -25%
12 25 RUBEN STUDDARD Soulful J 41,035 -33%
18 26 HARRY CONNICK Only You Columbia 40,991 21%
29 27 LINKIN PARK Meteora Warner Bros. A0,988 1%
28 PASSION OF THE CHRIST Soundtrack Integrity/Columbia 40,312 -
32 29 ALICIA KEYS The Diary Of Aficia Keys J 39,574 8%
22 30 NO DOUBT The Singles 1992-2003 Interscope 39,010 -16%
23 A TOBY KEITH Shock’n Y'all Dreamworks 38,911 -16%
- 32 VARIOUS Kidz Bop 5 Razor & Tie 38,766 -
27 33 MICHAEL MCDONALD Motown Motown/Universal 37,849 -16%
K} 34 NORAH JONES Come Away With Me Blue Note 37,755 -12%
28 3% VARIOUS 2004 Grammy Nominees BMG 35,201 21%
33 36 DARKNESS Permiission To Land Atlantic 35,151 -13%
KLY LOSTPROPHETS Start Something Columbia 35,123 -11%
43 38 BLACK EYED PEAS Elephunk A&M/Interscope 34,939 +3%
25 39 VARIOUS Now That's What | Call...V0!. 14 Columbia 34843 -24%
37 40 HILARY DUFF Metamorphosis Buena Vista/Hollywood 33,950 -12%
KL BLINK 182 Blink 182 Geffen 33,219 -10%
¥ 42 JOSH TURNER Long Black Train MCA 33,072 -16%
0 & JET Get Born Elekra/EEG 31,804 -10%
42 44 AVANT Private Room Geffen 31.317 4%
a4 45 3 DOORS DOWN Away From The Sun Republic/Universal 3.3t +4%
38 46 SARAH MCLACHLAN Afterglow Arista 29,146 -23%
47 BLINDSIDE About A Burning Fire Elektra/EEG 21,500 -
41 48 DIDO Life For Rent Anista 27,498 -19%
4 49 FIVE FOR FIGHTING The Battle For Everything Aware/Columbia 27,349 12%
- 50 HOOBASTANK The Reason Island/I0JMG 26,804 -
o - i © HITS Magazine Inc.
286,000 sold, and she could stay on top for | ed out by Wind-up’s Evanescence (No.4), | Tie’s best-sell- V
i AI_ B U MS a while yet. Only J's Cassidy, whose project | BNA/RLG'’s Kenny Chesney (No. 5), | ing Kidz Bop 5
is out March 16, or the following week’s re- | Arista’s OutKast (No. 6), 143/ Reprise’s | compilation §
lease slate, which includes Arista’s Usher, | Josh Groban (No. 7), Atlantic’s Twista | (No. 32). " ¥
Nm Mﬂes m" Virgin's N.ER.D. and EMM’s Now Vol. 15, | (No. 8), Jive’s Eamon (No. 9) and top 10 A&M/In- A
A' mme offer shots to knock newcomers Octone/J’s Maroon 5 (No. | terscope’s & \
Queen Norah off 10). Maroon 5 are up a whopping 20%, | Black Eyed :
There’s no her throne. thanks to a pair of multiformat top 10 ra- |  Peas capitalize
end to Norah Roc-A-Fella/ dio hits, including their latest single, “This | on post-Gram- Hoobastank
Jones’ reign in IDJMG’s Young Love.” my exposure to
sight. { Gunz debut at No. Chart bows are registered by Reprise | register a 9% sales increase, moving No.
The Blue 2, while labelmate crunksters Trillville & Lil Scrappy, whose |  43-38. Republic/Universal’s 3 Doors
Note diva con- producer-turned- double album reaches No. 13; Jive’s moon- | Down are also up 4%, to land at No. 45,
tinues to domi- rapper Kanye West lighting N “Sync member JC Chasez (No. [  while Elektra/EEG’s Blindside (No.
nate the charts Norah Jones drops one slot, to No. 3. 14); Integrity/Columbia’s Passion of the | 47) and Istand/IDJMG'’s Hoobastank
with another The rest of the leader board is round- | Christ soundtrack (No. 28); and Razor & (No. 50) re-enter the chart.
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MIKE TRIAS

mtrias@radicandrecords.com

Going For Adds Radio

This week R&R introduces its own Going for Adds Radio — on
line radio stations powered by Live365.com. Six stations will be on
the air to provide the newest music specifically targeted at the ra-
dio programming community in the formats of CHR/Pop, CHR/
Rhythmic, Urban, Active Rock. Alternative and Latin. Each month
new music will be featured and a different “E]” (Electronic Jock)
from the programming community will
host the show. To listen in, simply visit n
wnradioandrecords.comjgfaradio

Jessica Simpson rose to the top of the
Pop chart with "With You,” and next
week she keeps things moving as she
presents “Take My Breath Away.” The
song is a remake of Berlin’s classic hit
and is taken from her re-released CD in [ NS
This Skin (Coltector’s Edition). The new ~ Jessica Simpson
version features additional tracks, new
album art and DVD footage of Simpson and hubby Nick Lachey
from the first season of their show Newlyweds. In April Simpson will
unveil Dessert, her new fragrance and cosmetic line. She is set to
appear on MTV's Spring Break on March 12 and VHI's Drs con-
cert from Las Vegas on April 18.

Vince Gill continues to roll along at Country as he goes for adds
with “In These Last Few Days,” the latest single from his album Next
Big Thing. For the first time in 12 years Gill will not be hosting the
annual CMA Awards. He says, “I'm forever grateful for the oppor-
tunity to represent this industry and have taken great pride in host-
ing the CMA Awards for the past 12 years. I've always been one to
trust my gut, and my gut tells me it is time for a change for every-
one. In the future | will be more than willing to accept that role again,
but right now it feels like | need a little break ” in happier Gill news,
the smger will be hosting the Vince Gill Celebrity Basketball Game
F & Concert on March 22 at Belmont Uni-

versity. Artists confirmed to participate
include Gill, Amy Grant, Dierks Bentley,
Rebecca Lynn Howard and many others.
The night will start with a game between
the celebrities, and an intimate acoustic
concert will follow.

26-year-old Chicago native Kanye
West signed to Roc-A-Fella in 2002 ai-

Kanye West ter making his reputation as a solid pro-
ducer. Recently, he has been blowing up
— he counts Alicia Keys’ “You Don't Know My Name” among his
producing credits and delivered the memorable lines “She got a
light-skinned friend look like Michael Jackson/Got a dark-skinned
friend look like Michael Jackson” on Twista’s “Slow Jams.” Next
week West introduces “All Falls Down,” featuring Syleena
Iohnson, to Rhythmic and Urban radio, the fatest cut from his suc-
cessful debut album, The College Dropout. West is already working
on his next album, Late Registration. The school theme continues
as he prepares to embark on his School Spirit Tour. Shows kick off
March 16 in Blacksburg, VA and will continue throughout the
country until early May.

Lionel Richie has been delivering hit records for decades, and
next week he hopes to continue to do so with “Just for You,” which
is Going for Adds at AC. The single is the title track from his up—
coming album, which will be released
internationally on March 8 and in the
US. and Canada on May 4. Explains
Richie about the album’s titke in relation
to his successful career, “At one point |
was actually going, to make the title of
this album Simpticity. So much of my ca-
reer has been about saying things the

GOING FOR A qgs March 5, 2004 R&R -Fzz

way people say them, using melodies
not that I can sing, but that the people Lionel Richie

can sing. ‘All Night Long will always be

‘All Night Long.” “Easy Like Sunday Moming' will always be Easy
Like Sunday Moming.” ‘Stuck on You' is “Stuck on You.” Truly” or
‘Still" or “Endless Love’ — if you look at the titles, they say the en-
tire thought before you even go into the story. And that's why the
music has stayed around so long.”

0000000000000 000000¢

CHR/POP SMOOTH JAZZ

HANSON Penny & Me /3C6/ ACOUSTIC ALCHEMY Sheiter Istand Drive
JESSICA SIMPSON Take My Breath Away (Coiumbia) tHigher OctaveNarads)
KYLIE MINDGUE Red Blooded Woman /Capitol BOB BALDWIN | Wanna Be Where You Are /4440
MELISSA ETHERIDGE Breathe fisfand1/MG) BRIAN LENAIR Gone Ridin’ (Uirban vibe/
CABO FRIO island Dance Kena/
SIMPLY REQ You Make Me Feel Brand New
CHR/RHYTHMIC e

ALICIA KEYS I | Ain't Got You &)

CHRISTINA MILIAN Dip It Low (/siand/{0./MG)

GUERILLA BLACK Guerilla Nasty (Vrgen/ ROCK

KANYE WEST tISYLEENA JOHNSON All Falls Down

{Roc-A-Foha/iDIME)

MISTA NAKED f/IMANOY ALY Keep Hitten fLigu 8/ EVANESCENCE Everybody's Fool (Wind-up/
TWISTA Dvernight Celebrity fAtlantic/

i,

URBAN ACTIVE ROCK

GUERILLA BLACK Guerilla Nasty /Vagm/
JENNIFER LOPEZ t/R. KELLY Baby i Love U /Epic/ EVANESCENCE Everybody's Fool (Wind'up)

JOE f/G UNIT Ride Wit U (iive/ SMILE EMPTY SQUL Shouettes (Lava/
KANYE WEST {/SYLEENA JONNSON All Falls Down
(Roc-A-Fela/IBIMG)

MISTA NAKED {/KANDI ALI Keep Hitten (Lrguid 8/
MONICA U Should've Known Better {/} ALTERNATIVE

TWISTA Overmight Celebrity /dtiantic/

- ATMOSPHERE National Disgrace (Epitaphy
URBAN AC EVANESCENCE Everyody's Fool /Wit up/

, MODEST MOUSE Fioat On (ic/ i
VG Symokdére rigwn Seigen ) MUSE Time !s Running Qut Warner Bros./
MUSHROOMHEAD Crazy fUniversal
SMILE EMPTY SOUL Silhouettes /{ava/

SOUNDS Living In America (New Line/

COUNTRY

BILLY RAY CYRUS Face Of God fWordCurtyWd)

VINCE GILL In These Last Few Days (HC4/ TRIPLE A
S
o~
=~
=~
= AC
= CATIE CURTIS It's The Way You Are Vanquard/
S )
N CLONAESTErAN W Yoo 6 el ek o
SN LIONEL RICHIE Just For You island/i0JME) o o AT
§ MIKE ERRICO Monday Moming /Velour/Red Ink}
> ¢ QLLABELLE Get Back To Temptation /Columbva/
S RICKY FANTE It Ain't Easy (Vigen/
~ - SUBDUDES Morming Glory fBack Porch/EML)
~
) HOT AC TOM LANGFORD Wooden Home (Bea Vista)

GIBSON BROTHERS Long Way Back Home (Sugar Hay
FEEDER Just The Way I'm Feeling {Republic/mversal) MICHELLE SHOCKED Captain Swing iMighty Sound)
PAT MCGEE BAND Beautitul Ways /Warner Bros.) STANDARO Wire Post To Wee (Yep Roc)

R&R's Going For Adds features the compiete list of songs impacting radio for the coming week. Going For Adds
is 8-maifed each week to participating radio and record executives. For more info, contact Greg Mattei at
gmattei@radioandrecords.com.

www.americanradiohistorv.com
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R&R March 5, 2004

Answering The Musical
Question ‘Patrick Who?’

Introducing Patrick Davis, new PD of KHKS/Dallas

! he Pop world was slightly taken aback last month,
first when PD Brian Bridgman exited KHKS (106.1 Kiss
FM)/Dallas, and again when he was replaced by some
guy named Patrick Davis. Who is this mysterious Davis
— known to some as Flash Phillips, Operations Direc-
tor of KHKS-based Kidd Kraddick in the Morning?

[ think this was kind of a surprise
to a lot of people,” Davis says. “[ ex-
pected that, to a large degree. | knew
they were going to be looking for cer-
tain names to be up for that job and
that this was very much a left-field
choice. But, with my work-
ing with Kidd and being fa-
miliar with the Kiss situa-
tion in Dallas, it's a good
fit.”

Let's rewind to the be-
ginning, shall we? Ina turn
of events that some might
say foreshadowed his fu-
ture (cue dramatic sound
effects), Davis spent some
quality time in Dallas after
college and got that strange, butter-
flies-in-the-stomach sensation from
listening to future co-worker Kidd
Kraddick, who, at the time, was do-
ing nights at KEGL (The Eagle).

“He created that fecling of ‘What's
he going to do next?” — that ‘danger-
ous jock” feeling, where they can in-
tro records for 20 minutes, but you
know they're going to do something
during the next break that's going to
have everyone talking,” Davis recails.

After Dallas, Davis — by that time
also known as Flash Phillips — broke
into radio doing nights at KWTX/
Waco, TX. He later moved to morn-
ings and eventually took on program-
ming stripes. After 7 1/2 years at
KWTX, Davis moved to WFMF/Ba-
ton Rouge, which he programmed for
three years. At the time no one real-
ized that this move would eventually
lead him right back to Dallas.

Bonding With The Masses

“WEFMF was the first station — oth-
er than Dallas — to take Kidd's show
in syndication,” Davis says. “} met
Kidd when | came up here for an af-
filiate visit. We had lunch and kind of
hit it off, but we really didn't talk a
whole lot for abouta year.

“I came back to.town, we talked
some more, | expressed interest in the
OM job with his show, and it kind of
grew from thege, It was becoming dif-
ficult for them, because at that time

Patrick Davis

Kidd’s producer, Scott Robb, was also
managing everyone in the building,
critiquing the show along with Kidd
and dealing with the affiliates and
corporate and everybody else.

“It became too much for four peo-
pletodo. [ picked up most
of the burden. At that
point the show was so
new to syndication, they
were trying to define how
the organization was go-
ing to work. Could affili-
ate relations be handled by
the show? And what
about setting a direction?

“How you get the show
to work in syndication
was another question, because at the
time it had no music, which was a
challenge — but one that helped the
show bond quickly with its listeners,
whichiis why I think it grew so quick-
ly in Baton Rouge. That much content
time helps you bond with listeners
quickly.”

Settling In

Davis settled into his new gig com-
fortably, like a man sitting down in his
Barcalounger after along day’s work.
“l was working with the affiliates and
having day-to-day interaction with
the show as it grew into syndication,”
he says. “Kidd is very proactive in try-

ing to find ways to make the show

work better every day.

“I worked with him a lot in trying
to make syndication work not only for
the affiliate cities, but also for Dallas,
and integrating the show back into
Kiss. That sounds funny to say, but it
was local for so long, and then it was
syndicated, and Kidd thought it
didn’t sound local to Dallas anymore
and wanted to change that.”

One of the mor interesting radio-
geek aspects of Kraddick's show is its
geography: Kidd's studios are actual-
ly several miles away from the KHKS
building. “The challenge was to still
feel like part of the radio station even
though we weren't physically there,”
Davis says. “But that’s more of a psy-
chological thing.

“If everybody’s on the same page,
the distance doesn’t seem so great. But
it can be a lot worse if you're not see-
ing eye-to-eye philosophically on
things, and that was part of my job too

to be the liaison from Kidd to the
radio station and to make sure every-
body was on the same page.”

Tife went by, and Kidd Kraddick in
the Morning became successful both
on Kiss and in its efforts to conquer
America one affiliate at a time. “In
Dallas, Kidd and Kiss are synony-
mous, since he’s been there 11 years,”
Davis says.

“His cume is so strong in the morn-
ing, it makes everything possible, as
far as musically tweaking the station
and still having it be successful. As
they search for a way to reinvent the
station, Kidd’s been the onc thing
that's consistently held Kiss above
everything else. Even as Kiss has
struggled, Kidd has been enormous-
ly successful.

“Kiss in 2004 is not
going to sound like
Kiss in 1995, but
maybe some of the
same principles
can still apply as
you rebuild it.”

“Kidd is not a show-and-go guy.
He’s so smart from a programming
standpoint. His insight into the mar-
ket and how the station works and the
things it can do is incredible. He is the
first one to filter out things that we did
when we were first successful to find
out which principles still apply and
which probably don’t. He has adapt-
ed and changed with the times.”

" What's Old Is New Again

In January 2003 KHKS, which had
been uncharacteristically struggling in
the ratings, slammed on the brakes
and decided to look back in order to
go forward. Clear Channel/Dallas

Sounds Like....

For all of you meowing and pawing at the door, aching to
know what Kiss sounds like, here’s a sample hour from
an idle Tuesday — in fact, it's the 3pm hour from Tues-
day, Feb. 24.

2:57pm  LUMIDEE Never Leave You

2:59pm  EAMON | Don't Want You Back

3:03pm  LIFEHOUSE Hanging By A Moment

3.07pm BEYONCE Crazy In Love

3:11pm  NELLY #/P. DIDDY & MURPHY LEE Shake Ya Tailfeather

3:15pm  BRITNEY SPEARS Toxic

3:18pm  P. DIDDY & THE BAD... | Need A Girl Pt. 1

3:23pm 3 DOORS DOWN Here Without You
Stopset

3:27pm  CASSIDY #/R. KELLY Hotel

3:37pm  OUTKAST The Way You Move

3:41pm  DEBBIE DEB When | Hear Music
Stopset

3:45pm  BEYONCE Me, Myseif & |

3:56pm  FRANKIE J Don't Wanna Try

Get To Know....

Patrick Davis
PD, KHKS (106.1 Kiss FM)/Dallas

Witness Protection Program name: Flash Phillips.

Most recent ratings highlights: Kidd Kraddick is No. 1 with 18-34
females in Dallas and numerous affiliate cities. Kidd does all the work,
so I'm just sponging here.

Brief career recap: Branch Dawvidian, LSU Tiger, Dallas Cowboy.

What possessed you to get into this business? The pursuit of
perfection.

Early career influences: Zack Owen, Michael Oppenheimer, Roger
Alien, Bob Murphy, Larry Morgan.

Most influential radio station growing up: WGCL/Cleveland.

“First exciting radio gig: Nights at KWTX/Waco, TX.

Family: Wite, Laura, and four children: Andrew, 7; Hannah, 5; Olivia, 2;
and Matthew, eight weeks.

What stations are preset in your car as we speak? 106.1 Kiss FM.
It's the only one | have any controt over.

What CDs are in your car player as we speak? OutKast — doesn’t
everyone have that one? — 3 Doors Down and Nickelback.

Hobbies: Goit. | suck, but it's that pursuit-of-perfection thing again.

Guilty pleasure music: Michael Stanley Band — hey, | grew up in
Cleveland!

Secret passion? Miami Doiphins football. | ive and die with each game.

The one gadget you can't live without: A pedometer. | jog 10 miles
a week.

Wheels: Ford Expedition. I've got to have something big enough for
ail those kids.

Favorite sports teems: Miami Doiphins and Cleveland Indians.

Favorite food: Spaghetti.

Favorite local restaurant: Taste of italy.

Favorite ceresl: Cream of Wheat. | destroy any nutritional value by
adding lots of chocolate,

Favorite junk food: Chocolate-chip cookies.

Favorite city in the worid: Dallas.

Favorite vacation destination: Disney Worid.

Favorite TV show: | love The Apprentice.

Last movie you saw: Lion King 1 1/2 (see “Famity").

Last movie you rented: Pirates of the Canbbean.

Read any good books lately? Guts. a book Kidd gave me about
managing.

Favorite non-trade publication: Sports lilustrated.

What current radio stations, other than your own, do you admire
and why? KDWB/Minneapoiis and WFLZ/Tampa for their ability to stay
on top despite competitive chalienges.

brought back original KHKS GM
Brenda Adriance as Regional VP/
Market Manager and rehired consult-
ant Steve Perun for Kiss after several
years’ absence.

“Brenda has a very good handle on
the Dallas market and is obviously in
tune with what Kiss should sound
like, and she‘s as much anally as any-
one else I've ever met,” Davis says.
“We're fortunate to have her back. It's
also great to have Steve's perspective
on the station, given his history here.”

In addition to the other changes,
Davis was asked to dust off his PD
stripes after two years and take on
programming at KHKS. “My first re-
action after being asked to program
Kiss was more excitement than fear,”
he says. “I felt like | was totally up for
the challenge.

“If there is one similarity among alt
of these jobs, it's that when | took
them, they were heritage CHR sta-
tions that had tremendous success in

Continued on Page 31
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WEEK  ARTIST TITLE LABELS) b sars AI.T%:ILC! b il
1 €D  JESSICA SIMPSON With You (Columbia/ B455  +60 707838 15 1220
3 € BRITNEY SPEARS Toxic Uive/ B074  +514 671477 9 12500
2 3 DUTKAST The Way You Move (Arista/ 7973 285 597847 15 12210
5 @ EVANESCENCE My immortal (Windup/ 7524 +579 590053 11 12412
6 @ LINKIN PARK Numb (Warner Bros.) 6739  +156 559288 14 11810
4 B NICKELBACK Someday /Roadrunner/\0/MG! 6431 653 466648 22 - 1250
8 @ USHER {ILUDACRIS & LIL’ JON Yeah Arista/ 6190  +856 523685 6 1150
7 8  DUTKAST Hey Ya! drista/ 5220 755 444437 23 1230
9 € EAMON F* "kt {f Don't Want You Back Lve/ 5182  +182 404951 17 108/0
15 ) MARDDN 5 This Love /Dcronels 4630 4957 347621 6 1213
12 @ TWISTA HIKANYE WEST & JAMIE FOXX Slow Jamz (Arlantic/ 4352  +211 303660 B 10611
10 12 3DOORS DOWN Here Without You (Rapublic/Universal 4086 482 301128 29 1200
14 () SHERYLCROW The First Cut Is The Deepest (4&M/nterscape/ 4001  +138 270687 12 10710
16 D FUEL Falls On Me o/ 781 4188 214210 19 1140
18 (D HILARY DUFF Come Clean (Buena Vista/Holywood) 3692 +275 318549 7 11800
11 16 BABY BASH Suga Suga (Universal 3650 567 276573 26 109i0
13 17 NDDOUBT I's My Life dinterscope/ 3501 454 291807 18 1220
21 @  NICKCANNON Gigoio iive/ 3462 +201 231460 9 1043
0 ) JANET JACKSON Just A Little While Vigin) 319 +139 238796 4 11600
22 €@ SARAH CONNOR Bounce £pic/ 3404 +413 223698 7 1152
25 € CHINGY One Call Away (OTP/Capitoll 3398 41019 230683 4 1075
19 @ BEYONCE Me, Myself And| (Columiva/ 332 +22 21733 13 10910
% €D  NELLY Work It (Remix) (Fo’ ReedUniversal 2437 4223 199878 5 515
24 24 LUDACRIS {/SHAWNNA Stand Up (Def Jam SouthIDJMG/ 2146 493 188212 19 10710
27 € LIMP BIZKIT Betnd Blue Eyes (Fh/interscape! 097 +7 86910 10 790
32 €@  JET A You Gonna Be My Girl (Elektsa/EEG) 1969  +436 98933 4  104)s
30 €@ CASSIDYf/R. KELLY Hotel 1) 1902 +414 1465)5 6  B0I8
23 28 GDODCHARLOTTE Kold On /Epic/ 1897 844 112815 13 1120
20 29 MURPHY LEE HJERMAINE DUPRI Wat Da Hook Gon Be /7o' Reedlinverssd 1731 157 110712 11 6110
33 € KIMBERLEY LOCKE 8th World Wonder (Curty 1729 +220 -77302 5 892
28 31 DIDO White Flag (Aristal . 1718 217 169898 20 800
31 €D  BLACKEYED PEAS Hey Mama M&Minterscope/ 1684 +129 9039 6  85i6
35 €  SWITCHFOOT Meant To Live fRed Ink/Cotumbia/ 1595 +137 82031 8 852
45 @  JKWON Tusy /So So DetAristal 1370 4402 85525 2 515
38 @  KANYEWEST Theough The Wire /Roc A-Fella/i/MG) 1342 +161 101589 4 52110
4% € 3000RS DOWN Away From The Sun (Repubhic/Universal 1321 +367 84330 2 T
37 €D YINGYANG TWINS f/LIL' JON & THE EASTSIDE BOYZ Sat Shaker 7V7) 1318 +10 62411 6 534
30 38 KELIS Milkshake /Star Trak/Arssta) 1288 578 68418 13 109/0
41 €  ENRIOUE IGLESIAS HIKELIS Not In Love interscope) 1253 +126 80075 3 7414
42 €D FEFE DDBSON Everything fisianclIOIMG) 134  +76 3811 5 82
40 41 CHINGY 1/SNODP DDGG & LUDACRIS Hoidae In (DTP/Capital 987 61 52790 17 910
48 (D THREE DAYS GRACE (I Hate) Everything About You Uiive/ 930 +111 22392 2 153
@®  HODBASTANK The Reason island/i0MG/ B61 4339 34070 1 7503
36 44 KELLY CLARKSON The Trovble With Love is 804/ 855 458 63728 13 9210
47 45  SARAHMCLACHLAN Failen (2rsta/ 834 78 58503 B 430
@  DARKNESS I Believe In A Thing Called Love (Must... Bestrop/Ationtic) B04 4223 25652 1 78
@  ROONEY I'm Shakin' (Geften/ 795 +70 So010 1 s2
- @ XIDROCK Coid And Empty (Top Dog/Atiantic/ 733 430 2650 3 SN
38 49 JASDN MRAZ You And | Both (Eisktra/EES) 729 549 43572 11 s8p
@  CLAY AIKEN The Way /RCA/ 02 4126 2813 1 SIS

126 CHR/Pop reporters, Monitored airplay data supplied by Mediabase Research. a division of Premiere Rattio Networks. Songs ranked by total plays for the airplay week
of 2/22-2/28. Buliets appear on songs gaining plays of remaining fiat from previous week. |f two songs are tied in total plays. the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent atter 20 weeks on the charl. Most Added 1s the total number of new adds officially reported to R&R by each
reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the sangs with the greatest week-{o-week
increases in tolal plays. Total Audience equals Average Quarter Hour Persons fimes number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Guaner Hour Persons used herein with permission trom the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

“ MEDIABASE

Most Added’
www. rradds.com "
ARTIST TITLE LABEL(S) ADDS
AVRIL LAYIGNE Don't Tell Me (Ansra/ 37
JESSICA SIMPSON Take My Breath Away /Cakntes/ 32
OUTKAST Roses /Anstal 23
SIMPLE PLAN Don't Wanna Think About You (Wamer Bras) 22
JOJO Leave (Get Qut) (BlackGroundiUnversal} 17
NERD. She Wants To Move (Vigwy 15
YELLOWCARD Ocean Avenue (Capitod " |
HOOBASTANK The Reason /isiand/0LIMG) 13
BLINK-182 | Mrss You (Geffen) 12
KANYE WEST Through The Wire /Foc A e I0MG/ 10
Most

IncreasedPlays

TOTAL

LAY
AATST TILE LARELS) CREASE |
CHINGY One Call Away (TP Captal L1019 |
MAROON 5 This Love (Ocrovnels! +957
USHER HLUDACRIS & LI’ JON Yeah (dnsta/ +856
EVANESCENCE My Immontal et g/ +579
AVRIL LAVIGNE Don't Tel Me dnsta/ +567
BRITNEY SPEARS Toxic Live/ +5H1
JET Ave You Gonna Be My Gl {ElediraFEG/ +436
CASSIDY R KELLY Hotel (/f +414
SARAH CONNOR Bounce e/ +413
JKWON Tipsy (So So Def/Ansta) +402 |

Most
Played Recurrents
ARTIST TITLE LABEL(S) TOTAL PLAYS
SIMPLE PLAN Perfect fava/ 3017
TRAPT Headstrong (Warner Bras./ 218
BEYONCE' /SEAN PAUL Baby Boy (Cokembss/ 1811
SANTANA L/ALEX BAND Why Don't You & ) /Arssta/ 1696
BLACK EYED PEAS Where Is The Love? (AdMinterscopel 1632
50 CENT In Da Ciub (Skady/Aftermathinterscope) 1622
MARDON 5 Harder To Breathe WDctonelf 1570
UL* JOM & THE EASTSIDE BOYZ Get Low /T¥T) 1566
NELLY . DIDDY & MURPHY LEE Shake Ya_. Rad Boy/Limversa 1508
BEYONCE' fIJAY-Z Crazy In Love (Cokimixs/ 18440
JUSTH TIMBERLANE Rock You Bady (ive/ 1276
MATCHBOX TWENTY Bnght Lights /Ariantx/ 1nay
CHRISTMIA AGUILERA FLIL' KOM Can't Hoid Us Down 804/ 1093
LiZ PHAIR Why Can't 1? [Capitad Joaz
R KELLY Knition v/ 1003
MATCHBOX TWENTY Urnwell 4 tipntic/ 938
SEAN PAUL Get Busy (FP/dtlantic/ 933
STAWD So Far Away (FiyFlekra££6) 131
EVANESCENCE Bring Me To Lite Windup/ 915
NELLY CLARKSON Miss Independent (RE4/ 830
FABOLOUS HTANMA Into You Desert Storm Eletrra££6/ 738
3 DOORS DOWN When I'm Gone Repudi Uinversal m |
STACIE ORRICO (There's Gotta Be) More To Life FarsfrangVigwy 708
JASON MRAZ The Remedy [f on't Worry) (EieitraEG/ 688
FOUNTABS OF WAYNE Stacy's Mom /S Curve/EMC) 680
Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.
J

— We print your logo using up to four spot colors.  — Perfect for concerts, events and giveaways.
ﬂf] I;IMHS . "..c.!.l,l ‘l — Psckaged on a roll and easy to use. — Up to 3’ High and ' Wide
LFISH]p — — Weather-resistant — Durable

1-800-231-6074 ' Orevtndiatrias.com oo

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

PU Box 750250 Houston, Texss 772750250 + Tel 713/5074200 Fax 713/507-4295
resfindustries. com %

www.americanradiohistorv.com
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30 CHR/POPTOP 50 INDICATOR
( ~ o March 5, 2004
|  R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added"
é LAST 5 TOTAL ol TOTAL WEEKS O TOTAL STATIONS/ wwmrrlndlcatoncom
| WEEK w ARTIST TTTLE LABEL(S) PLAYS PLAYS AU([J::‘CE CHART ADOS ARTISTIIIE LABELSS) AD0S
1 @  JESSICA SIMPSON With You (Cotumbia/ . 3016 +58 70723 14 50j0 | AVRILLAVIGNE Don't el Me irista i
| 4 @ EVANESCENCE My immortal Windup) 2870 4166 66318 13 SO0 | Qe e e
| 3 o BRITNEY SPEARS Toxic (ive/ . 2862 +92 66870 8 49/0 PLUMB Boys Don't Cry (Curt 10
2 @ UNKIN PARK Numb (Warner Bros,) 2822 +47 64132 15  49)0 | HOOBASTANK The Reason siand/LMG) 8
6 @ OUTKAST The Way You Move Arista) 2680 +11 - 60508 18 48/0 5:"0' 3'!653" ";:YM/”Z'/%W‘MEI :
| 5 6 NICKELBACK Somedy oadhumer 0JMG) 2632 3 6759 23 a0 | el St .
7 7 OUTKAST Hey Ya! (Arista) 1945 -100 44662 20 44/0 BLINK-182 | Miss You /Geffen/ 6
| 10 € EAMON F* K1t Don't Want You Back) (five/ 1739 +183 36772 13 42(1 | JANET JACKSON Jost A Litte While (Vi) 5 |
11 € USHER fILUDACRIS & LIL' JON Yeah /Arista/ 1738 +201 42743 6 46/t | CASSIDY{/R KELLY Hotel 4/ 51
| 9 (D SHERYLCROW The First Cuts The Deepest (4&Minterscope/ 1637 +80 37615 19 4500 f:g,":g.}m"ffB'::e";’;,:e’:"’;"” :
13 @ HILARY DUFF Come Clean (Buena Vista/Hollywood) 1610 4131 38555 6 4710 | SuRAWCONNOR Bounce /pi 4
16 @ MAROONS This Love Octones) 1593 +237 36194 7 46/1 | JKWON Tipsy (So So Defdrstal a
12 O FUEL Falls On Me Epic/ y 1521 +51 35294 14 4up | MERD. She Wants To Move Mg ¢
8 14" NODOUBT It's My Life dnterscapey 1390 185 35733 1g  3gp | CHOMSKYODISUISMimtes) dherw "
19 @ TWISTAHKANYE WEST & JAMIE FDXX Slow Jamz /Atiantic/ 1351 +58 31385 8 430
12 16 3 DOORS DOWN Here Without You fReputiic/Universal 1337 165 31495 30 3800
20 @ JANET JACKSON Just A Little While (Vigin/ 1317 +126 30948 4 475
15 = 18 BABY BASH Suga Suga (Unversal 1231 216 29843 24 340
22 @ SARAHCONNOR Bounce /Epic/ 1227  +208 29531 5 4544
23 €@  LIMP BIZKIT Behind Biue Eyes (Fia/interscope) 958 +59 21327 14 381
21 21 BEYONCE' Me, Myself And | (Columba) 928 216 22327 12 310
24 @ KIMBERLEY LOCKE 8th World Wonder /Curt) © 918 +140 21457 1 423
25 @  NICK CANNON Gigolo (ive/ B97  +150 21745 6 3612
17 24 GDOO CHARLOTTE Hold On /Epic/ 851 480 18012 11 270
29 @ CHINGY One Call Away (OTP/Capitol 789 +198 17848 4 396 Most
27 @  BLACKEYED PEAS Hey Mama (4&Minterscope) m .3 s 7 wp |IncreasedPlays
32 €@  JET Are You Gonna Be My Girl (Glektra/EEG) 697 +209 17256 S5  36/6 o
35 €@ 3000RS DOWN Away From The Sun (Repubdic/Universal 608 +140 18475 4. 363 ‘;’:;0’;;‘5‘;“;‘“:;‘ _— "‘C‘fz‘;;
3 @D NELLY Work It (Remix) o’ ReellUniversal 598 4119 12372 4 2610 | 46y vou Gomna Be My Gt ElkiaBED e
28 30  0I0D White Flag (Ansta) 569 35 14334 22 2210 | SARAHCONNOR Bounce (Epc +208
35 €D  ENRIQUE IGLESIAS fIKELIS Not In Love finterscape/ 545 471 13239 4 3200 | USWERHLUDACAIS & LI' JON Yeah iArsta +201
% 32 KEUS Mikshake (Star TrakiArista) : 483 194 955 12 240 m f"mm ':Z’;:;’w i :::
31 € FEFE DOBSON Everything (siand/0/MG) 403 418 9352 5 261 | ryuuescence My krmortal Mty 18
33 34 CHRISTINA AGUILERA The Voice Within (RCA/ 394 84 10306 18 1610 | wecK CANNON Giolo Live +150
33 @ KIDROCK Cold And Empty (Top Dog/Atlantic) 388 +10 7892 7T 240 IIMBERLEY LOCKE 8th World Wonder (Curty +140
40 @ CASSIDYR. KELLY Hotel &) 379 440 11468 3 24/5 | 3DOORS DOWN Away From The Sun (Repubdc/tinversall  +140
41 €@ SWITCHFOOT Meant To Live /Red Ink/Cokumbxa/ 385 430 7798 6 231 ms;:czm”,m:f;mm ::;:
42 @ DARKNESS | Believe In A Thing Called Love (Must... Destroy/Atlantic) 348 +51 mn 3 2612 JAMET JACKSDN Just A Littie While (Virgiy +126
43 @  MICHELLE BRANCH 'Ti | Get Over You (Maverick/Warner Bros.) 345 455 6890 2 23/0 | WELLY Work It (Remix) (o’ ReevUnwersal +19
38 40  JASON MRAZ You And | Both (Elektra/EEG) 336 42 7080 12 1511 %ﬂmr:z ma (ASMinterscope) :::
31 41 LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) 318 182 T685 17 US| e DAY GRACE l Hate Everyiog About You Ul 982
50 @ THREE DAYS GRACE (I Hate) Everything About You (Jive/ 301 +82 7764 2 203 SHERYL CROW The First Cut !s The Deepest (A&Minterscope) +80
46 ® ADELAYDA Not Tonight (Superkala) 296 +30 4883 3 14/0 ENRIQUE GLESIAS HKELIS Not In Love (interscape/ +N
{pews> @  HOOBASTANK The Reason fistand/IDJMG) 264 4137 6M3 1 288 | NANYEWEST Though The Wire /Roc 4 felaUMG/ o1
. JENMIFER LOPEZ tR. KELLY Baby | Love U Epic/ +10
| 30 45  KELLY CLARKSON The Trouble With Love Is (2C4/ 255 275 SO088 13 M0 | |reoni e e Favimasie &
| [Debut> @ YING YANG TWINS fLIL’ JON & THE EASTSIDE BOYZ Sait Shaker 7V} 234 +23 5995 1 16/2 JESSICA SIMPSON With You (Columbss/ +58
| 47 47 MURPHY LEE flJERMAINE DUPR! Wat Da Hook Gon Be (Fo’ ReedUniversall 230 27 4528 9 111 | TWISTAUKANYE WEST & JAMIE FOXX Sow Jamz Arianric/ +58
| 49 48 FIVEFOR FIGHTING 100 Years /Aware/Columbia) 216 7 548 2 1500 ;‘g’i‘tﬁ‘:&:‘gﬂgﬁ%& g’;'f"f””””’ Bros/ ::j
48 49  SARAH MCLACHLAN Falien /Arista) 202 2 M8 00| e e e ' o8
| @  IKWON Tusy /50 S0 Detiansta) 197 +48 4840 1 1614 DARKNESS | Bekieve In A Thing... (Must..Destroy/Atlantc)  +51
' AVRIL LAVIGNE Don't Tell Me /Ansta) +50
50 CHR/Pop reporters. Songs ranked tg)tgt&l)gl;:z 'r:r&tr: ezg?zy week of Sunday 2/22 - Saturday 2/28. BLINK-182 | Miss You (Geften/ +49
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e March 5, 2004

America’s Best Testing CHR/Pop Songs 12 +

For The Week Ending 3/5/04

ﬂ {

| : Women Women Women

| Antist Title (Label} ™ LW Familiarity Bum 1217  18-24 2534,
MAROON 5 This Love (Oc fonelJ) 428 424 86% % . 4 410 423
EVAMESCENCE My lmmortat Wind.up/ 418 41 7% 2% 420 418 41§
LINKIN PARK Numb /Warmer Bros./ 412 4N 1% 3% A 407 AN
JESSICA SIMPSON With You [Cokumbia} 409 408 8% 8% 407 44 4N
USHER fLUDACRIS & LiL' JON Yesh (drsta/ 4M in 3% 15% 428 403. 36
MICKELBACK Someday (Roadrunner///MG/ 198 388 7% ™ 1w s A7
3 DOORS DDWN Hera Without You [Repubdic/Universal! 197 e % M% 175 N A2
BRITREY SPEARS Toxic Ui/ 187 1% 8% 2% 417 418 I
SHMPLE PLAN Perfect Zava/ 189 i M% 4% 413 3 1w
GOOD CHARLOTTE Hold On /Epc/ 389 383 "% 4% A2 T e
KELLY CLARKSON The Trouble With Love Is /2CA/ in 1M 1% 2% 3% i3 M
OUTNAST Hey Ya! iAnstal i in % % I XL Y )
FUEL Falls On Me /Epic/ i 1IN % 1% I i7s 412
LINWP BLZKIT Behind Blue Eves /Fip/oterscope/ i - T0% 13% 1% N 40
HILARY DUFF Come Clean /Suvens VistaHollywood) 382 385 M% % Im s i
DUTHAST The Way You Move /Amsta/ i1 IM % 2% 167 in N
NELLY Work it (Remix) Fo’ ReelUniversall n - 5% 15% 387 87 In
SARAH CONNOR Bounce /Epic/ 372 355 5% 1% 3173 i85 3IN
EAMON F*“k it || Don’t Want You Back) Uie/ i 352 8% mm Am in in
SHERYL CROW The First Cut Is The Deepest (A 8M/nterscope/ i I %% I N 354 399
DIDD White Flag /Ansta) it 3ms L ] % 332 in in
NO DOUBT it's My Life finterscope/) in s 9% 5% 113 359 3Im
LUDACHIS fISHAWNNA Stand Up Def Jam SourthI0IMG/ i 31 9% M™% W 357 338
BABY BASH Suga Suga Unversal) ia 133 5% 4% 345 5 343
TWISTA {XANYE WEST & JANNE FOXX Slow Jamz (Arisaric/ 7 N ms 2% 352 33
MURPHY LEE t{JERMAINE OUPRI Wat Da Hook Gon Be o' ReelUniversal) i I ™ 26% 367 340 - 204
BEYONCE' Me, Myself And | "Cokmive/ i I [ o) I™ In 317 359
JANET JACKSON Just A Litile While Jpe/ 315 4 6% 2% 2197 I I
NICK CANNON Gigolo Live/ 313 308 % % 3w 04 08
Total sample size 15 518 respondents. Total average (avorability estimates are based on d scafe of 1-5. (1=distike very much. § < iike very much). Tota! famitiarity
1epresents the percentage of respondents who recognized the song). Totai bura represents the number of respondents who said they are tired of hearing the song.
Songs musi have 40% famdiarty to appear on survey. Sample composition is based on persons 12+. Persons are screened via the inteinet Once passed. they can
Lake the music lest based on the format/musx preference. RateTheMusi,com results are not meant 1o repiace caifout research. The resuits are intended to show
opimons of parncipants on the the internet only. Rate TheMusic 15 a registered irademark of Rate TheMusic com. The RTM system. (s available for lecal radio stations

by calling $18-377-5300. RateTheMusic.com data s provided by Mediabase Ressarch. 2 division of Promiere Radio Networks.

New & Active

FIVE FOR FIGHTING 100 Years (Aware/Columia/

Total Plays: 633, Total Stations; 50, Adds: 4

KATY ROSE Overdave (V2/
Total Plays: 632, Total Stations: 48, Adds: 5

BLINK-182 | Miss You fGeffen/
Total Plays: 585, Total Stations: 67, Adds: 12

AVRIL LAVIGRE Don't Tel Me /Arista/
Tota Plays: 567, Total Stations: 46, Adds: 37

MICHELLE BRANCH T | Get Over You (Maverick/Warner Bros./
Total Plays: 589, Total Stations: 48, Adds: 5

LUDACRSS Spiash Waterlals D/ Jam SouthIOJMG)
Total Plays: 531, Total Stations: 23, Adds: &

JENRRFER LOPEZ ffR. KELLY Baby | Love U Eox/
Total Plays: 530, Total Stations: 36, Adds: §

JAY- Dint O Your Shoulder /Roc-A-FellaTOIME)
Total Plays: 442, Total Stations: 21, Adds: 1

TOBY LIGHTMAN Devis And Angels flava/
Total Plays: 419, Total Stations: 44, Adds: 5

LASGO Alone (Robdwns/
Total Plays: 390, Totat Stations: 12, Adds: 0

Seags ranked by tetal plays

Answering The Musical....
Continued from Page 26

the past and needed to be reinvented or pol-
ished to an extent. In each situation, you leam
what was successful in the past for that radio
station and see what, if anything, can still be
appled today.

“Kissin 2004 is not going to sound like Kiss
in 1995, but maybe some of the same princi-
ples can still apply as we rebuild it. The mu-
sic cycle is a tough one for CHR right now,
especially if you're trying to be a right-down-
the-middle Pop station. We're borrowing from
Rock, we're borrowing from Rhvthmic. It's
very difficult to be a mainstream CHR any-
more and own a lot of your own music.

“If you look at the top 10 right now, how
much do we truly own in there? [f you’re not
careful, you could become a Hot AC without
even knowing it by trving to stay away from
the hip-hop or the rock. And the same goes

on the other side — all of a sudden, you've
become a hip-hop station.

“It'sachallenge, but we're going to find our
way out of it, and, hopefully, the music cycle
will tum around. That would be a big help.

“My first reaction after
being asked to program
Kiss was more excitement
than fear.”

But I'm thrilled to have this job, 1 know that
we are going to turn it around, and | really
believe this situation is not about me, it's about
making smart decisions and executing with
passion. | am not the only one who cando it,
but [ am the one in a position to do it now.”

Please Send Your Photos

R&R wants your best snapshots

(color or.black & white).

Please include the names and titles of all pictured

and send them to:

R&R, c/o Keith Berman: kberman@radioandrecords.com

www.americanradiohistorv.com

GOING UNDER WABM TEMPERA TURES 8raving the freezing winter to visit WKSC
| (1035 Kiss FM)/Chicago is Evanescence lead singer Amy Lee {r), who hung out with Kiss mrdday
gocdess Nikki on 2 day So cold, Lee had 16 wear her winter hat indoors.

l HE SURE LOOKS HAPPY! ¢heck out the grin on Backstreet Boy Nick Carter's face as Paris
| Hitton wraps her arms around tim? The duo met up at a recent Sippin” at Sunse! event heid at the
Crown Royai Lounge in Park Crty, UT
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Nonstop Hip-Hop
In Austin

KDHT flips and doesn’t look back

.! t's not often that you see a brand-new station shake
up a market and, in a short time, surpass its top-rated
competition. But the revamped KDHT (Hot 93.3)/Aus-

tin has done just that.

KDHT — formeriy a dance-lcan-
ing Rhythmic going under the moni-
ker “Mega 933" — flipped to all-hip-
hop nearly five months ago, when it
was acquired by Emmis Communica-
tions, Emmis modeled Hot 933 after
its KPWR (Power 106)/Los Angeles
and KKER (Power 92)/Phoenix, but
with.an Austin twist, incor-
porating the popular
sounds of the Dirty South
in a bid to compete direct-
ly with Infinity’s cross-
town KQBT (The Beat).

“The dance-leaning; for-
mat had a very dedicated
following, but in the end it
was just too narrow for
long-term commercial suc-
cess,” says Emmis/ Austin
VP/Market Manager Scott Gilmore.
“We saw KQBT as a very successtul
R&Band hip-hup station but felt there
was foom for a pure hip-hop posi-
tion.”

When the fall 03 book was re-
leased, it was clear that KDHT'S new
format was making an impression.
KDHT PD Jay Michaels says, “The
fall book started and the first month
came out, and [ was like, ‘Oh, wow.’
We had a 12 share 18-34 and we were
No. 1. [ was like, 'OK, we're new.’
Then the next month came out, and
we were huge. And then the third
month came out, and the station was
No. 1 18-34 again.”

Not only was Hot 933 No. 1 18-},
it was also No. 2 in cume. “T wasnt
expecting to have the No. 2 cume in
the market 12+,” Michaels says. “That
just shows the power of lup-hop. To
beNo. 2incume 12+ issomething that
we're really proud of. And we have
No. I cume in all the other demaos —
18-34, 18-24 and with eens.”

Although stations often see a huge
increase right after they flip formats,
many of them eventually lose steam.
But Hot 93.3 shows no signs of slow-
ing down. Emmis VP/Programming
and KPWR PD Jimmy Steal says, “Jay
and his staff have done an exception-
al job of launching an incredible Aus-
tin hip-hop franchise. Everyone at
Emmis is very proud of their work.”

1 recently spoke with Michaels
about the changes that went down

Jay Michaels

that have led to KDHT's huge popu-
larity in Austin.

R&R: Were you moan of the changes
Emmits wanied to implewent when it pur-
chased KDHT?

JM: When | started here in 2002 the
station was dance-leaning, and | think
it had a little over a one
share. The company want-
ed to increase ratings, so
wedid evervthing we pos-
sibly could to make Mega
i the biggest dance station
you could have in Austin,
We reached a three share
and were No. 5 18-34. The
cume was hot great, and
we basically maxed out.

I love to win, and max-
ing out with a three share with No. 10
cume 12+ is not winniny, for me. So |
talked to my GM, Scott Gilmote, and
we decided that we needed tostart to
mainstream the station more. Before
Emmis even got involved — it was
winter of 2002 — we started adding
the big pop records in the mix. Then
we added the big hip-hop records in
with the big dance hits, so you would
hear D) Sammy’s "Heaven” into Em-
inem.

We started to see the cume increase.
It was a slow progression. We started
heading into the transformation to
mure of a pop and hip-hop station. By
the time Emmis took over, Mega was
basically a hip-hop station with a few
pop and R&B titles. We didn’t go to
the full hip-hop format until Emmis
actually came in. They did some re-
search and found out there was a pos-
sible hole for a pure hip-hop format.
That was the next step.

R&R: What was the reaction on the
streets when the stirtion teeaked the for-
mat?

JM: We really marketed the station;
we were on the streets constantly, Peo-
ple were talking about us. The vibe on
the streets was amazing. We did some
amazing promotions. Being in the in-
dustry for 14 years, | love working
with record labels. That's why we can
do stuff that a lot of other stations
can't. That's really helped us,

R&R: Since the station was struggling
to generate more cume and ratings in its

prior formuat — and KQBT had alrondy
taken a simitlar position in e market —
did you believe the change would be risky?

JM: I had no doubt about tweaking
the format, even without research or
any of that. Throughout my career I've
always liked to go with my gut. My
gut was that | knew' that this format
waould work. Ifelt that KQBT was cov-
ering one side by playing hip-hop and
R&B, and there was a big hole for a
pure hip-hop station. | felt Emmis
could bring us what we needed to
make that final transition into a pure
hip-hop station, and they did.

Ré&R: What types of changes did you
hate to make after the format teak?

“ wasn’t expecting
to have the No. 2
cume in the market
12+. That just
shows the power of
hip-hop.”

IM: When Emmis came in, we de-
cided on changing the name to Hot
93.3 and changing our slogan to
"Nonstop Hip-Hop.” When we
kicked off the format, the staff was al-
muost in place; Ljust had tomake a few
changes. One of the changes | made
was bringing in a2 whole new morn-
ing show. They've been here for four
months, and we're already No. 1 18
3 in moming drive.

Without the staff we wouldn't be
where we are. | hate using radio cli-
chés, but they do live the format. Aus-
tin is such a unique city, and they
really get it. ] know some program-
mers like all their jocks to sound the
same — they all have to sound a cer-
tain way, or they have to be a certain
cthnicity — but from Day One, when
we decided to become Hot 93.3, [
wanted the station to reflect the Aus-
tin market.

This staff is made up of every type
of person you could imagine, and ev-
ery one of them is a star. We start out
in the moming with Ty Bentli's Neigh-

SEAL PERFORMS FOR WPYM Warner recording artist Seal recently
stopped by 10 wisit the folks at WPYM {Party 93 1V/Mhami and play a privale
acoustic set for a hanaful of special Party histeners. Pictured here (I-r) are
Warner Bros. regional Flana Teune. Seal ang WPYM PD Ptil Michaels

borood. Ty'sa greatjock, and he keeps
the whole moming show together. We
did a market search for a female side-
kick, because 1 didn’t want a radio
person in there. We found a girl, her
name is Mimi, and she really repre-
sents that Hispanic audience. She has
two kids, so it balances off Ty, who's
young and single. We've also got a
stunt boy in there named Squeak-E
Clean. He'll go out and do the wild-
est stunts.

We mix in the moming, and that is
where [ believe we've gained a lot as
well. Lcan’t say enough about our mix-
ers. We have five of them, and we mix
in moming drive, then from noon to
1pm, then from 5 to 6:33pm — 93 min-
utes. And then we mix from 10pm to
midnight, Monday through Friday. We
also now mix every weekend. Nobody
else in the market is doing it. The mix-
ers get it, and they also have the free-
dom to realiy show their craft. The
weckend numbers have been hug.

In middays we have Jada. She came
from KQBT, and she is absolutely one
of those relatable jocks. She does great
contests, there's tons of phones, and
she's justawesome, She goes and does
anything asked of her.

Atternoon dnive is really where |
started to build the station. In after-
noon drive we have Boogie. He came
from KHFI (Kiss-FM) here in town. |
was so excited to get him; we putalot
of effort into that afternoon show.

Coming from KRBE /Houston and
always being No. 1 .0r 2 in afternoon
drive, | was used to seeing that. Here,
at a Dance station, I wasn't used to
seeing No. 10 18-34 in afternoons. So
we put Boogie inthere and gaveaway
trips almost every week and did wild
contests. He is a true superstar, and
the girls love him too. We are No. 1 in
afternoon drive — No. 1 cume, No. 1
everything.

| moved one of our weekenders,
Deuce, along with a girl named Aus-
tin, who came from KQBT, to nights,
and they are No. 1 18-H, 12+, teens
and 18-24.

1 have no MD or assistant PD. Just
to get this thing relling, [ wanted w
du evervthing myself, but | do have
an Asst. MD, Bradley Grein, who is
basically my right-hand man. He's
one of thase guys who knows the
technical stuff that [ don’t know. He's
shown that he’s got a great future
ahead of him.

www.americanradiohistorv.com

“Throughout my
career I've always
liked to go with my
gut. My gut was that
| knew that this
format would work.”

R&R: What plansdo you have to keep
Hee station cutting-vdge?

JM: We obviously have some chal-
lenges ahead to continue the momen-
tum and the creativity and to keep
raising the bar, but [ have no doubt
that we will do that. | have an amaz-
ing staff that come to my office any-
time they want to, and we come up
with ideas.

Our Promations Director, Jenny V.,
is always working right with me un
promotions. She puts together the
shows, and she’s doing a kick-ass job.
| feel the momentum is continuing.
When you hit No. 1in all these differ-
ent demos, there will be some level-
ing off, but we feel like weve made a
mark already. We want to keep duing
cutting-edge promotion and produc-
tion. I give a lot of freedom to the
jocks. They have great personalities
and will become superstars — as long
as they stay here for another couple of
years.

R&R: Any closing remarks?

JM: [ started my career in Austin
14 years ago, at KHFI, and went to
Dallas and Houston. [ got this op-
portunity here in Austin from Joel
Folger. He really gave me a second
chance at life, to be honest with you.
Joel Folger and Bob Sinclair, who
owns part of these stations with
Emmis, both of them took a chance
on me when no one else would. 1
can'teven tell you what it meant to
me. They reaily took a chance, and
I'm glad | can pay them back. I'm
happy, [ love Austin, and we have a
great station and the best company,
hands-down.
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Roc-A-fella Records and Nip Nop Since 1978 presen...
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Jeat. Syleena Johnson
Going for adds MARCH 9th!!!

Follow up to the smash
“Through The Wire”

Over 1100 spins already
before Add day!!!

WJMN/Big Phones
KKSS #2 PHONES
KUBE #7 PHONES
WERQ TOP 10 PHONES

R&B Monitor:
Debut 37* (+394/792x/wk)

R&R Rhythmic:
Debut (J) (+232/448x)

R&R Urban:
Debut (T) (+196/419x)

FROM THE PLATINUM DEBUT ALBUM

THE COLLEGE DROPOUT
IN STORES NOW
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- CHR/RHYTHMIC TOP 5_04,__~. g
=’ e March 5, 2004 .
'—;‘E WK ARNST TME LABELS) s ) u'%:-‘u -t b
[ 1 o USHER t/LUDACRIS & LIL’ JON Yesh /Ansta/ 6439 +105 756597 9 83i0
‘ 3 o J-KWON Tipsy /So So Def/Aristal 6039 +436 619599 L] 8210
4 o CHINGY One Call Away [DTP/Capitol) 5902 +386 673641 9 79/0
| 2 4 TWISTA HIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic] 5517 465 672104 13 840
| 5 5 CASSIOY R XELLY Hoted 4/ 4206 44 525323 18 me
7 o LUDACRIS Splash Watertalls (Def Jam South'\DJMG) 40186 +332 437403 10 - 808
‘ 6 7 YING YANG TWINS /LI JON & THE EASTSIDE BOYZ Salt Shaker 7¥77 3890 356 438122 15 76/0
8 o JAY-Z Oirt Off Your Shoulder (Roc-A-FekallDIMG] 3588 +319 394262 9 T2
[ 10 o EAMON F*°k It {l Don't Want You Back} e/ 3355 +176 291913 14 66/0
| 16 @ MARIO WINANS {/P. DIDDY | Don't Wanna Know (Bad Boy/Universall 2968 +758 353867 6 7014
11 11 KANYE WEST Theough The Wire {Roc-A-Feka/IDJMG) 2962 206 335309 13 76{0
|13 @ G UNIT flJOE Wanna Get To Know You finterscope/ 2656 +288 300586 8 m
9 13 BEYONCE' Me. Myself And | iCokmiva/ 2585 627 281580 16 65/0
| 14 m PETEY PABLD Freek-A-Leek (Jive/ 2315 +125 204041 9 721
12 15  NICK CANNON Gigolo Live/ 2368 407 270373 17 7010
19 @ RUBEN STUDDARD Sorry 2004 L/} 1994 +44 200267 9 6310
17 17 OUTKAST The Way You Move /drista/ 1994 -149 274126 25 7010
[ 15 18 OUTKAST Hey Ya! idnsta/ 1868 3711 201767 20 55/0
20 @ MISSY ELLIOTT ¥'m Really Hot /Gokd Mind/Elektra/EEG) 1849 +125 179936 7 7512
24 @ T.). Rubber Band Man (Grand Hustle/Atlantic) 1657 +149 156052 10 6313
18 21  WESTSIDE CONNECTION Gangsta Nations (Caprtoll 1631 333 170940 18 6610
i 23 @ SLEEPY BROWN f/OUTKAST 1 Can't Wait finterscape/ 1608 +100 146204 B 64{0
| 25 @ YOUNG GUNZ No Better Love [Def Jom/IOJME/ 1432 +118 167842 7 561
26 @ BRITNEY SPEARS Toxic e/ 1424 +124 105169 5 351
| 32 @ JENNIFER LDPEZ f/R. KELLY Baby | Love U /£pic/ 1360 +368 89958 3 44)3
| 28 @ M. LEE fiJ. PHA & S. BROWN Luv Me Baby /Fo’ Reel/Universal) 1329 +102 10131 4 65/1
| 30 @ JUVENILE fIMANNIE FRESH In My Life (Cash Money/Universal) 1247 +91 109749 10 4210
L3 28 ALICIA KEYS You Don't Know My Name 4/ 11718 404 207633 14 6610
128 29  RYAN DUARTE You (Universal) 1016 180 138547 14 340
I 13 @ AVANT Read Your Mind fGetfen/ 1012 +48 - 113388 16 4315
| 36 @ LIL' FLIP Game Dver {Sucka Free/L oud/Columbial . 954 +249 106496 4 48/6
N 32 TOD SHORT fjLIL' JON Shake That Monkey (Short/Jive/ 953 116 111102 18 4000
49 @ OUTKAST Roses (Arsta/ 861 +439 81816 2 60/34
27 34 2PAC f/EMINEM Dne Day At A Tane (Amani/interscope/ 860 375 97963 [ 5210
39 @ SEAN PAUL I'm Still In Love With You /VP/Atiantic) 197 +174 171879 13 4814
k) 36 BABY BASH Shorty Doowop (Unwversall m 16 67334 16 2510
@ USHER Bum (Ansts/ 762 +762 111395 1 65/42
48 @ TWISTA Overnight Celebinity /A tiantic) 745 +32 59775 2 3N
18 @ JAGGED EDGE What It's Like [Columibxa) 122 +98 41801 3 4303
42 @ TECH NINE Here Comes Tecca Nina M S £ Music/ 666 +1 25097 4 Mm
37 m BEENIE MAN fMS. THING Dude (Virgin/ 656 +21 79292 5 kX
L)) @ BLACK EYED PEAS Hey Mama /4 &M/Interscape) 647 +29 23942 5 301
35 43  MASTER P Them Jeans (New No Limit/Koch/ 572 184 47345 1 3810
M @ KNOC-TURN AL f/SNDOP DOGG The Way | Am {_A. ConfientiaClektra£EG) 561 +4 27709 5 40f2
43 45  TRILLVILLE Neva Eva (BMF/Warner Bros.) 556 -28 57419 12 2310
| [Debut> @ KELIS Trick Me /Star TrakiArista) 504 +21 26400 1 4316
| Babut> @ KANYE WEST f/SYLEENA JOHNSON All Falls Down (Roc-A-Fela//DJMG/ 448 +232 109618 1 312
46 48  NB RIDAZ H/GEMINI Sa Fly {Upstass/ 442 -29 22973 k) 510
40 49  2PAC f/NOTORIOUS B.1.G. Runnin’ (Dying To Livel (dmaruinterscope) 436 186 83424 20 29/0
50 @ NOTORIDUS B.L.G.IP. DID0Y]... Victory 2004 [Bad Boy/Uiniversall 406 +46 40014 2 m

86 CHR/Rhythmac reporters. Monitored airplay data supplied by Mediabase Research, a drvision of Premiere Radio Networks. Songs ranked by total plays tor the airplay week of 2/22-
2/28 Bullets appear on songs gaimng plays or rémainmng tlat irom previous veeek. I two Songs are tied in total plays. the song with the Larger increase in plays 1s placed first 50ngs below
No. 20 are moved 10 recurrent atter 20 weeks on the chart. Mos! Added 1s the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds
do not count toward overall tolal stations piaying a $ong. Most Increased Plays [ists the songs with the greatest week-to-week inCreases in total plays. Total Audience equals Average
Quarter Hour Persons times number of plays (times 100}, Each daypart on each station is assigned an AQH Number. Average Cuarter Hour Persons used herein with perrmission from
the Arbrtron Company (© 2004, The Arbitron Company). © 2004, R&R. Inc.
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POWERED[ 1]

MEDIABASE

Most Added’ ‘
ARTIST TTRE LABELIS) ADDS.
USHER Bum (drsta) )
OUTKAST Roses Mnsta/ u
J0J0 Leave (Get Qo) Block Groundiniversal 1
TWISTA Overwght Celebnty (A tiantx/ 19
WYCLEF JEAN /SHARISSA Take Me As | Am 4/ 19
SEAN PAUL Vm St In Love With You (VP/Atiantic 1*
DILATED PEOPLES {IXANYE WEST This Way (Capto/ 0 |
JANET JACKSON | Want You /g
Most
IncreasedPlays _
TOTAL |
PLAY
ARTIST TTTLE LABEL(S) INCREASE |
USHER Bum tArnsta/ +762
ML WINANS . DNDDY 1 Don't Wama Know Bad BoyUmersal  + 758
OUTKAST Roses (drssta) +A3
HONON Tipsy (S0 So Deltdnsta) +436
CHINGY Ore Call Away (OTPCapitol +386
JENNIEER LOPEZ 1R, KELLY Baby | Love U i/ +368
LUDACRIS Splash Waterfalls (e Jam SouthI0UMG) +332
TWISTA Overnight Celebrity Arisnric/ W |
SAY-Z Dt OHf Your Showider (Roc A FekaI0IMG) +319
6 UMIT {1J0E Wanna Get To Know You inferscapes +288 |
New & Active |

JOE /G UNIT Ride Wit U e/ |
Total Plays: 362, Total Stations: 14, Adds: 0

MR. YEGAS Pull Up [Delcrous fen
Total Plays: 242, Total Stations; 9, Adds: 0 |

DILATED PEOPLES fIMANYE WEST Thes Way (Capitol/
Tatal Plays: 241, Total Stations: 32. Adds: 10

CYPRESS HILL What's Your Number? (Cotwnbia/
Total Plays: 235. Total Stations: 22, Adds: 2

JANET JACKSON | Want You (Virgé
Total Plays: 215, Total Stations: 22, Adds: 8 |

J0JO Leave (Get Quti (BlackGround/Unrversal!
Total Plays: 212, Total Stations: 24, Adds: 23

LIt SCRAPPY Head Bussa (BME/Reprise)
Total Plays: 209, Total Statons: 16, Adds: 1

YERBA BUENA Guapra {l Love U 2 Muchl L)/
Total Plays: 204, Total Stations: 24, Adds: 6

DO OR DIE fTWISTA & JOHNNY P, Do U? Rap-A-Lot)
Total Plays: 195, Total Stations: 19, Adds: 3

V.0.K. Gal You Lead (VP)
Total Plays: 195, Total Stations; 9, Adds: 3

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at |
¢ recor

Powergold —

The Leaders in Advanced Music Scheduling Sottware for Windows 98/ME/NT/2000/XP

Call us and we'll make it EASY for you to switch.

Sales: 1-800-870-0033 @ Support: 501-821-1123
Download a free tnal version at www.powergold.com
info@powergold.com

www.americanradiohistorv.com
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PHAIW 51X

TWISTA f/KANYE WEST Overnight Ceiebrity (At/antic)

YUNG WUN f/DMX, LIL FLIP & DAVID BANNER Tear It Up (/A
KANYE WEST All Falis Down (Roc-A-Fella/I0JMG)

T.0.K. Gal You Lead (VP

CHRISTINA MILIAN Dip it Low (Def Soul/IDJMG)

OUTKAST Roses (LaFace/Arista)

Usher’s “Bum”: Yet another all-time classic.
It is impossible for me to love this song any
more than | do.

Christina Milian’s “Dip [t Low"” (Def Soul
IDJMG): This will be a hit! She’s adorable, and
her time is now.

Ryan Duarte’s “Twisted” (Universal): Infec-
tious — another solid single following up one
of the biggest songs of the year (“You").

Remeo
Assi. PO/MD, KBS1/S2s Antenie
Pitbull featuring Lil Jon’s “That's Nasty”
(TVT): This joint is blazin™ Already heatin’ up
on the streets of SA-Town.

< (
* March 5, 2004
RANK ARTIST TITLE (ABE!
1 J-KWON Tipsy /So So Def/Arista)
2 USHER f{LUDACRIS Yeah (Arnista)
3 CHINGY One Call Away (OTP/Capitol) =
4 CASSIDY f/R. KELLY Hotel (J/
5 YING YANG TWINS Salt Shaker (TVT/ . ] -
6 TWISTA fiK. WEST & J. FOXX Slow Jamz /Atiantic/ This Week's Hottest Music Picks
7 PETEY PABLO Freek-A-Leek (ive/ .
Milano’s “Extasy” (M Entertainment): The
8 MARIO WINANS f/P. DIDDY | Don't Wanna Know (Universal) Raphae| George Hisp;:i’:‘:(?maks a,{- g(omg':o k,::‘:::; ,gm.d‘
9 JAY-Z Dirt Off Your Shoulder (Roc-A-Fela/I0IMG) S e —— The Beat is gonna take them to “Extasy.”
10 LUDACRIS Splash Waterfalls (Def Jam SouthIDJME) :’sh" A?:vrt?x “;“f‘ A’;“’" Thisissick  Twista’s “Ovemnight Celebrity” (Atlantic):
and Crazy. °f No. 1 record. Another Twista hit.
"G I{NIT Wanna Get To Know You finterscope/ . Yung Wun featuring DMX, Lil Flip & Dav- Fn:;ie“i,s "hlwe e o s
12 LIL* FLIP Game Over (Sucka Free/loud/Columbia) id Banner's “Tear It Up” () It's like halftime ;o t remake of the RFTW dassic. The Play N
13 KANYE WEST Through The Wire (Roc-A-Fella/|DJMG) at a black college football game. Off the chart gy nraduction is sick.”
14 NICK CANNON Gigolo (ive) with thus one. Usher's “Bum”: This is gonna be huge
15 MISSY ELLIOTT I'm Really Hot (Gold Mind/Elektra/EEG) T D
Mark ommy Del Rio
16 SLEEPY BROWN f/OUTKAST I Can’'t Wait finterscope) PO KxJM’PAO?ﬂa:Us OR PD. KSEQ/Fresno
17 T. Rubber’ Band Man (Grand Hus!le/A.Ilanllc/ D12 featuring Eminem’s "My Band” (Shady. Outkast's “Roses” (LaFace/Arista): This i$
18 BEYONCE' Me, Myself And | (Columbia) Aftermath/ Interscope): Piease! Done deal. Hot ~ another instant hit from OutKast. The hook is
19 YOUNG GUNZ No Better Love (Def Jam/IOJMG) as hell. Who's that lead singer? [ think he'ligo S0 infectious. . .
2Q, JUVENILE fIMANNIE FRESH In My Life (Cash Money/Universal) places Twista’s "qumnght Celcbrit'y'l': 1 really like
21 JOE 6 UNIT Ride Wit U Live/ Ushes B’ Snkin bl U s :2:'::":' ;’a‘dm":‘s“;g sl the ght
always brings it home. IGKE0% ingle.
22 TRILLVILLE Neva ’Eva {BME/Warner Bros.) ‘ Kanye West's “All Falls Down” (Roc-A- In-Grid’s “You Promised Me” (Benz Street,
22 TOO SHORT f/LIL° JON Shake That Monkey /Short/Jive) Fella/IDJMG): The whole CDisbomb; thiscut ~ ZYX/Capitol): This is off the Queer Ewe for the
24 TWISTA Overnight Celebrity fAtiantic/ is going to work too. Straight Guy soundtrack. It's a hot dance cut,
25 WESTSIDE CONNECTION Gangsta Nation (Capitol) Beyoncé featuring Lil Flip's “Naughty ~and we're playing with it in our mix shows.
26 EAMON F* K It {1 Don't Want You Back) Live/ Girl” (Columbia): We've been on this forever. N ll(el)ls;}e:h.mng blll:s “In Public” (::;Trahk
Great research, etc. Sounds great on the air. nista): This is an album cut we‘ve been play-
27 KANYE WEST {/S. J(]'HNSON All Falls Down (Roc-A-Fella/lDJMG) Joss Stone’s “Fell In Love With a Boy” (& ing for over a month, and it still pulls top five
28 ALICIA KEYS You Don't Know My Name (/) Curve/EMC): Not even my format, butmy fa-  phones. Play it and watch the instant success.
29 MASTER P Them Jeans (New No Limit/Koch) vorite damn record right now. If you love mu- Usher's “Bum”: We heard about the leak,
30 OUTKAST Roses fAnista) sic, check it out downloaded it and threw it on instantly — No.
2 phones after onc week. That's sick!
Monitored airplay data supplied by Mediabase Research. a division of — Erik Bradley Mark Medina
Premiere Radio Networks. Songs ranked by total piays for the airplay week of R
2/22-2/28© 2004, RSR, Inc. " MEDIABASE iR PD, KZZP/Phoenix

D12 featuring Eminem’s “My Band": Kiss
debuted this in Phoenix this week. Huge re-
sponse. Huge buzz already.

Usher's “Bum”: C’'mon. Monster!

Usher’s “Truth Hurts” (1aFace/ Arista): An-
other smash off the Usher album. This whole
album is sick.

JoJo's “Leave (Get Out)” (Universal). Good
pop balance.

Jessica Simpson’s “Take My Breath Away”
(Columbia): She's one of the biggest stars out
right now, and this is a good midday balance
track.

Omarion’s “Damn” (Independent): His first
solo record. Very hot.
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oo MEDLABANE |
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Artist Title {Label) TW LW Familiarty Burn  12-17 24 25-34
| .
USHER fILUDACAIS & LIL' JON Yesh /Arista/ a3 429 8% W% 4S1 433 4nn | | MTSEATL )
CHINGY One Call Away [DTP/Caprtol 428 422  B6% 1% 444 442 380 LageL: Noontime/Epic
OUTKAST The Way You Move (rista/ 410 413 9%%  A8% 391 398 4z | | vNETMMeeine
OUTKAST Hey Yal (Aristal 406 411 9%  51% 383 408 421 |t seems that Noontime Inc. CEO
TWISTA tIKANYE WEST & JAMIE FOXX Slow Jamz (Atisntr/ 404 414 93% 28% 411 410 3715 Ryan Glover has been paying
| MARID WINANS {/P. DIDDY | Don't Wanna Know /Bad Boy/Unversal 404 394  51% 6% 426 407 3N attention to the latest trends. Af-
EAMON F*“k It { Don’t Want You Back} Liive/ 196 398 0% %% a4 334 42 ter many television shows suc-
JAY-Z Dict 01 Your Shoulder fRoc-A-Fella/ /0/MG) 195 406 3% 15% 402 408 381 cesstully discovered up-and-
SLEEPY BROWN HOUTKAST | Can't Wait finterscape/ 395 385 53% 6% 381 199 4R coming singing talenl. Glover and Atlamta’s WVEE (V-103) ra-
G UNIT §iJOE Wanna Get To Know You finterscope/ 392 184 58% 10% 4.05 401 347 dio station put their own Spin on the concept and sent out an
CASSIDY f/R. KELLY Hotel &/ 388 87 88% 2% 404 392 358 open call for three male singers and one rapper 10 torm a new
J-KWON Tipsy /So So Delidrista) 388 393 67% 12% A7 400 3 group. More than 3,000 hopefuls tried out, butin the end Dan-
KANYE WEST Through The Wire (Roc-A-Feda/iDJMG) 388 399  M1%  23% 398 390 3154 ger, Tre, Will and L-Rock came out on top. Together, they have
RUBEN STUDDARD Sorry 2004 L) 384 380 85% 2% 393 I 3N become known as ATL. a quartet named for the ¢lty it was |
LUOACRIS Splash Watertalts (Def Jam South/IDJMG) 384 393 %% 21% 403 404 338 tormed in. Oddly enough, only one of them is from Atianta.
JAGGEO EOGE Walked Qutta Heaven (Coumivz/ 379 385 A% % 377 379 3N The three 18-year-olds in the group all hail from different |
2PAC {/EMINEM One Day At A Time (Amarwinterscope/ T 3% 8% "% 3197 383 382 parts of the couniry. Danger, a rapper from the Bronx, Is al-
YOUNG GUNZ No Better Love (Def Jam/IiDJMG) 7 319 4% % 385 384 342 ready a seasoned music. business veteran — he wrote and |
NICK CANNON Gigolo (ve/ 375 379 82% 1% 389 378 329 performed the theme song to BET's Teem Summitfor two sea- |
BEYONCE' Me. Myselt And ) (Covumixa/ 370 3719 7% A0% 367 356 382 sons. Tre, one of the singers, halis from North Carolina, while |
BRITNEY SPEARS Toxic Uive/ 3.66 - 93% 26% 383 356 357 Will came 1o Atlanta via Cincinnati. L-Rock —at 16, the young- |
ALICIA KEYS You Don't Know My Name (/) 359 375 95% 48% 313 366 338 est member of ATL — is the band's only Atlanta native. |
MISSY ELLIOTT I'm Really Hot (Goid Mind/ElektraEEG) 357 319 78% 9% 352 349 385 “Make 11 up With Love™ is the young group’s latest singfe. |
YING YANG TWINS {iLIL' JON & THE EASTSIOE BOYZ Sah Shaker 7V77 356 364  85%  30% 381 354 307 Produced by Night & Day, the cut is reminiscent of straight-up |
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PETEY PABLO Froek-A-Loek Une/ 385 335 5% 1% 377 364 173 ATU's debut album, The ATL Profect, s already shaping up
| T.L. Rubber Band Man /Grand Hustie/Atiantic/ 337 340 50% 15% 362 354 300 | | t0Deonelowaich for. R. Kelly contributed his taients. along |
Total sample sixe is 441 respondents. Total sverage favorability estimales ase based on a scale of 1-5. (1=disike very much, § = ike very much-Fotal tamillarity with Bryan Michaet Cox (Usher, Jagged Edge), Teddy Bishop
represants the percentage of respondents wno recognized the song. Total burn represents the number of respondents who said they are tred of heasing the song. Songs (Ginuwine, Dave Hollister), Johnta Austin (Aaliyah, Toni
must have 40% familarty lo appear on survey. Sample COMPOSMIDn is based on persons 12+, Persbns are Screenad va the Internet Once passed, they can take the music I
test based on the format/music preference Rate TheMusic com results aré not meant 10 replace caliout research. The results are inlended to show opimions of participants Braxton), Troy Taylor (Tyrese, Boys |l Men) and Jazze Pha. The
on the the Infernel only. RateTheMusic 1s a regrstered trademark of Rate TheMusic com. The RTM system. I8 3vailabie tor local radio sistions by calting 818-377-5300. CD is scheduled to drop in stores on April 20.
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DAana HALL

URBAN

R&R March 5, 2004

dhali@radioandrecords.com

Networking At
Your Fingertips

The annual Urban radio e-mail directory

J
‘\ ith it becoming increasingly difficult to reach
people these days via the telephone, it’s no wonder that
in this business we rely heavily on things like e-mail,
IM and text messaging. Sometimes I think the radio
and record industries keep the makers of the Black-
berry in business!

While it may not the most person-

al way of keeping in touch — [ hope o

we still make an effort to use the yo’;ll[)/'AslbanyéeNY

ph(.me o visil each other from time sugafbéaflg:lrbaniiadio.net

totime —e-mailing has become the  » o "op: wonder Woman

mostefficient way of doing business  yongerwoman@albanyradio.net

across the board. Here at R&R we

use it for reporting weekly adds and WHTA/Atlanta

sending out our news updates, Hot- ~ PD: Jerty “Smokin™ 8
Jrupert@radio-one.com

faxes and a number of other tools to
make programmers’ jobs easier.

E-mail can also be a great way to
introduce yourself to someone in
our business and to network with
other programmers in your format
or company. It can help label reps
reach out to programmers whose
ever-increasing responsibilities may
keep them from picking up the
phone or retuming calls as prompt-
ly as they used to.

So, to help all of you in your day-to-
day communication, here is the R&R
Urban e-mail directory. Next week
we'll run the Urban AC directory

MD: Ramona Debreaux
rgebreaux@radio-one.com

WVEE/Atlanta

PO: Tony Brown
tony.brown@inlinitybroadcasting.com
MD: Tosha Love
tosha.love@infinitybroadcasting.com

WFXA/Augusta, GA
PDMD: Ron Thomas
ronthomas@radio-one.com

WPRW/Augusta, GA

PO: Tim “Minnesota Fattz™ Snel
minnesotalattzaclearchannel.com
MD: TuTu
tutu@clearchannel.com

United Stations Radio Networks presents the

BLACK
ENTERPRISE

£l dn LN 1 isimigih,
Business Report
Information is Power!

With market news and personal finance infornation that matters

to your listencrs, the Black Enterprise Business Report helps
your audience make informed investment and lifestyle decisions

Empower your audience with the

Black Enterprise Business Report E
Call 212-869-1111 s§

bebr@unitedstations.com

WERQ/Baltimore

PD: Victor Starr
vstarr@radio-one.com
Asst. PD/MD: Neke Howse
nhowse@radio-one.com

WEMX/Baton Rouge
PD: J-Tweezy

f.tweezy@citcomm.com
MD: Kool DJ Supa Mike
dj.mike@citcomm.com

KTCX/Beaumont, TX
Interim PD/MD: Adrian Scott
adrian.scott@cumulus.com

WBUV/Biloxi, MS
PD/MD: Terrence Bibb
terrencebibb@clearchannel.com

WJZD/Biloxi, MS
PD: Rob Neal
robneain@aol.com

WBDT/Boston
PD/MD: Lamar “LBD" Robinson
Irobinson@radio-one.com

WBLK/Buffalo
PD/MD: Chris Reynolds
chris.reynolds@infinitybroadcasting.com

WSSP/Charteston, SC

PD/MD: Mychal Maguire
mychalmaguire@clearchannel.com
Asst. PD: Rory “Dat Boi~ Sherrif
datboi943@aol.com

WWW2/Charleston, SC
PD: Terry Base
terry.base@chcomm.com
MD: Yonni Rude
yongr@z83jamz.com

WPEG/Charlotie
OM/PD: Terry Avery
Havery@cbs.com

MD: Deon Cole
deon@power98fm.com

WJTT/Chattanooga, TN
PD: Keith Landecker
landecker@powerd4.com
MD: Magic Crutcher
magic@powerdd.com

WGCl/Chicago

OM/PD: Elroy Smith
elroysmith@cglearchannel.com
Asst. PO/MD: Tittany Green
tiffanygreen@ciearchannel com

WPWX/Chicago

PD: Jay Alan
Jaydew2@aol.com
MD: Barbara McDowel!
baam92&@aol.com

OPRAH’S IDOL immediately atter LaShell Gritfin won Oprah Winfrey's
Pop Star Challenge, WGCI-FM/Chicago Station Producer Art Porter invited
Gniffin to visit Clear Channel Radio Chicago. She went on WGCI and was
overwhelmed with phone calls and support from listeners. Then WGCI and
sister WJLB/Detroit did a simulcast to allow Griffin to thank her hometown for
s love and support. Seen here (I-r) are WGCI-AM PD Sangra Robinson, Porter,
WVAZ/Chicago Asst. PO/MD Armando Rivera. LaShell, WGC! & WVAZ OM Eiroy
Smith and WGCI-FM Asst. PD/MD Titfany Green and atternoon host Sam Sylk.

WIZF/Cincinnati

PD: Terry Thomas
ithomas@radio-one.com
MD: Greg Williams
grwillams@radio-one.com

WENZ/Cleveland

OM/PD: Kim Johnson
kjohnson@radio-one.com
MD: Eddie Bauer
ehenderson@radio-one.com

WHXT/Columbia, SC
PD: Chris Connors
cconnors@hot 1039m.com
MD: Shanik Mincie
neek@hot1039fm.com
Asst. PD: Bill Black
bigsexy@hot1039fm.com

WCKX/Columbus, OH
PD: Paut Strong
pmc1075@aol.com

MD: Warren Stevens
wwds27@aol com

KKDA/Dallas
PD/MD: Skip Cheatham
staff@k104fm.com

WOTJ/Detroit
PD/MD: Spudd
cspence@radio-one.com

WJLB/Detroit

PD: KJ Holiday
kjhohday@clearchannel.com
Asst. PD/MD: Kris Keliey
kriskeliey@/m98wjlb.com

WZFX/Fayetieville
PD/MD: Jeff Anderson
janderson@foxy99.com
Asst. PD: Mike Tech
miketech@foxy99.com

WTMG/Gainesville, FL
PD/MD: Scott Hinds
blowthewoofer@yahoo.com
Asst. PD: Terrence Brown
maglicproduction@atlantic.net

WIKS/Greenville, NC
PO/MD: B K. Kirkland
bkkirkland@aol. com

WJIMZ/Greenville, SC
OM: Tony Fields
tony.fields@cox.com

MD: Doug Davis
doug.davis@1073jamz.com
Asst. PD: Karen Bland
karen.bland@1073jamz.com

WEUPMuntsville, AL
PD: Big Ant
bigant@103weup.com
MD: Jaye Daniels
jdaniels@103weup.com

WJMI/Jackson, MS

PO/MD: Stan Branson %
branstan@aol.com

Asst. PD: Alice Dixon
adixon@wjmi.com

WRJH/Jackson, MS
PD/MD: Steve Poston
hot97@belisouth.net

WJBT/Jacksonville
PO/MD: G-Wiz
gchaistopher@cciax.com

KPRS/Xansas City
PD/MD: Myron Fears
myrond@kprs.com

KRRQA atayette
PD/MD: John “Mojo™ Kinnitt
john.kinnitt@citcomm.com

WQHHLansing, MI
PD/MD: Brant Johnson
Jjonbeni@aol.com

WBTF/Lexington, KY
PD/MD: Jay Alexander
Jayalexander1079@yahoo.con

KIPRALittle Rock
PD/MD: Joe Booker
Jjoe.booker@citcomm.com

KKBT/Los Angeles
PD/MD: Robert Scorpio
rscorpio@radio-one.com

WGZB/Louisville

PD; Mark Gunn
mgunn@radio-one.com
MD: Gerald Harrison
gharrison@radio-one.com

WHRK/Memphis

PD: Nate Bell
natebell@clearchannel.com
Asst. PD/MD: Devin Steel
devinsteel@clearchannel.com

WEDR/Miami
PD/MD: Cedric Hollywood
cedrnic. hollywood@cox.com

WMIB/Miami
PD/MD: Dion Summers
dionsummers@clearchannel.com

WKKV/Milwaukee

PD: Doc Love
doclove@clearchannel.com

MO: Bailey Coleman
baileycoleman@clearchannel.com

WBLX/Mabile
PD/MD: Myronda Reuben
myronda.revben@cumulys.com

Continued on Page 41
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5 6  BEYONCE' Me, Myself And | (Columbia) 2789 357 363889 17 . 58/0 | CARLTHOMAS Make It Ainght Bad Gy Unmersal “
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| . i Total Plays: 124, Total Stations: 11, Adds: 4
o> )  TWISTA Overmght Celebrity (Atiantic) 363 +180 45402 110 : I
.e . - Roses (Ansta/
@  EAMON F* *k It (1 Don't Want You Back] ive/ m +43 28420 11501 Toti Paye: 19, Total Stations 46, Adds: 47
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) Tle March 8, 2004
4 N 23 N
America’s Best Testing Urban Songs 12 + ’nd’ ca tor
TETHE ‘ For The Week Ending 3/5/04 Most Added’
sowsnesll WEDIABANE SUGA FREE High Heels [Laneway/ ’
Persons Persons Persons
Artist Title (Label) . TW LW Familiarity Burn  12-17 18-24 25-34 DOA Packed (New Works)
USHER fLUDACRIS & LIL° JON Yesh /Arnista/ 442 433 % 13% 439 448 4 BN o
CHINGY One Call Away (OTP/Capritol) . 435 438 92% 12% 429 437 A WYCLEF JEAN f/SHAMISSA Take Me As ! Am &)
TWISTA {IANYE WEST & JAMIE FOXX Slow Jamz (Atisntic/ 419 4 %% 3% 4 410 an OUTKAST Roses /Ansts/
J-KWON Tipsy (So So Det/Anista) 415 4 8% 11% 490 419 s JARET JACKSON | Want You (Vipiy
lUDACﬂ.SSMWM&NJ-SMM 414 412 u% 1% 4 419 CALVIN RICHARDSON Not Liks This il
JAY-Z Dirt Off Your Shoulder (Roc-A-FeliaR0JMG/ 48 417 % 1% 398 an in . )
G UMT 11JOE Wanna Get Te Know You finarscapel AM A3 % % 3 A IM AR TRRAS W s Dt n it
OUTKAST The Way You Move (Ansta/ a2 an M 4% 47 4 4w Songs rasked by tetal plays
KANYE WEST Through The Wire (Roc-A-FedaI0JMG) wn 1 8% 2% 1% i 4w BCUrTE nt’
CASSIDY /. KELLY Hotel L/ 38 4 9% u% 385 383 3im R
SEAN PAUL I'm Still in Love With You VP/Atiantic/ ’ 385 - % 2% 3178 i 1313
R. KELLY Step in The Nams Of Love Uve/ 25
RUBEN STUDDARD Serry 2004 L) n 311 7% %% 3In 1 17 S )
PETEY PABLO Froek-A-Look Uive/ 2 353 5% 12% 380 17 3m JAGGED EDGE Walked Outts Hoaven Cabmbss/ et
YING YANG TWINS f/LIL’ JON & THE EASTSIDE BOYZ Salt Shaker (TVT) in an 3% N 388 389 131 YOUNGBLOODZ HLIL’ JON Camn! (Arista/ 87
MISSY ELLIOTT I'm Really Hot (Gold Mind/Elektra/EEG) 380 3 8% 1% 373 Im 33 LI’ JOR & TIE EASTSIDE BOYZ Get Low /7VT) 524
AVANT Read Your Mind /Geffen/ iss 3183 70% 23% 3180 175 154 M. LEE 19, DUPR! Wat Da Hook Gon Be fFe Reefiziversel] 6
OQUTKAST Hey Ya! (Ansta) 3718 319 9% §7% 383 388 375 } -
BEYONCE' Me. Myself And | (Cobmbsa/ I I % W% 388 383 325 | | J0ENordMowlhe
SLEEPY BROWN fIOUTKAST 1 Can't Wait lnterscape/ 376 384 60% 8% 380 381 380 LUDACRES HSHAWNNA Stand Up Def Jam South/I0JM6) 441
JAGGED EDGE What It’s Like (Columixia/ 316 . - a4% 8% 378 kR )| 364 GINUWINE Love You More Epic/ 379
MASTER P Them Jeans New No Limit/Koch) 355 355 58% 15% 348 360 320
CHINGY Rught Thurr [D7P/Caprtal) 369

JUVENILE {/MANNIE FRESH In My Life (Cast Money/Universal) 348 358 66% 19% 330 328 333 o o :
KELIS Milkshake (Star Trak/Arista) 347 346 99% 59% 339 344 326 BEYONCE't/SEAN PAUL Baby Boy (Coombia/ . =
JAY-Z Change Clothes fRoc-A-Fella/IDJMB) 346 356 93% 45% 348 357 323 CHINGY /SNOOP DOGG & LUDACRIS Hafidae In [OTP/Lapital) 320
TRILLVILLE Neva Eva (BME/Warner Bros.) 343 351 60% 18% 328 13 312 ASHANTI Rain On Me Murder inc /I0JMG) 13
Totai sample swe is 517 respondents. Total average favorabilfly estimates are based on a scake of 1-5. (1=drsiike very much. 5 = like very muchi). Total tamiliarily represents the A

percentage of sespondents who recognized the song. Tolal burm represents the number of respondents who sai! they are tired of hearing the song. Songs must have 40% familiarty to 50 CENT In Da Club Shady/Atretmathiinterscope) 97
appear on survey. Sampie composition is based on persons 12¢. Persons are screened va the Internet Once passed. they can take the music test based on the format/musiC preterence MONICA So Gone L/ 282
Rate TheMusic com results are not meant to replace caliout research. The results are intended to show opinions of participants on the the Inlernet only. RateTheMusic 1s a registered
'radlemm of RateThefdusic com. The RTM system, is availabie for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Medi , 8 SEAN PAUL Get Busy /VP/Atiantic/ 278

\_ division of Premiere Radio Networts. \ J
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Networking At Your Fingertips
Continued tfrom Page 38

WNPLMashville

PD: Darrell Johnson
darreiLjohnsom@cumuius.com
MD. Rick Walket

rick walker@cumutus.com

WUBTMashville
PD/MD: Pamela Aniese
pamelaaniese@ciearchannel com

KNOU/MNew Orieans
PO/MD Lamonda Williams
amondawiliams@aoi.com

WOUEMew Orleans

OM. Carla Boatner
carlaboamer@ciearchannel com
PD/MD: Angeia Watson
angelawatson@clearchannel com

WBLS/New York
PD: Vinny Brown
vinny@wbis.com

MD Deneen Womack
deneendwbis.com

WWPR/New York

PD: Michael Saunders
michagisaunders @ciearchannel.com
MD: Mara Melendez
maramelender@ciearchanngl.com

WOWINortolk
Intenm PO. DJ Law
dilawdciearchannel.com

KVSP/Oklahoma City

PD. Terry Monday
Imonday@ivsp.com

MD; Eddie Brasco
largelathermonday@hotmai. com

KBLR/Omaha
POMD. Bryant McCain
bizzy@hot1077.com

WUSL/Philadeiphla

OM: Thea Mitchem
theamitchem@ciearchannel.com
MO. Coka-Lan! Kimbrough
L0kag9tm@aol com

WAMO/Fittsburgh
OM. George Cook
peook@wamo.com
MD. Kode Wred
kodewred@wamo.com

Wa0K/Raieigh
PD. Cy Young
Cyoung@raghg-0ne.com

March 5, 2004 RBR ¢ 41

MD: Shawn Alexander
shalexander@radio-one.com

WBTJRichmond

PD: Aaron Maxwell
aaonmaxweli@ciearchannel com
MD. Mike Street
mikestreet@clearchanne! com

WCDXRichmond
PO/MD: Reggre Baker
rebaker@radio-one.com

WDOIO(Rochester
PO: Andre Marcel
andre@wdio.com
MD: Tariq Spence
wolkx@wdkx.com

WTLZ/Saginaw, Mi
POMD Eugene Brown
brownerd@iflint.com

KBTT/Shreveport, LA
PD/MD: Quenn Echois
qeradio@aol.com

KDKS/Shreveport, LA
PD/MD: Guenn Echets
Qeradio@aol com

KMJlJ/Shreveport, LA
PD/MD: Jonn Long
John iong@cumulus. com

KATZ/St. Louls
PD/MD: Dwight Stone
dwightstone@clearchannel com

WFUN/SL. Louis
PO/MD: Craig Black
cshigigs @radio-one.com

WG Toledo
PD/MD: Charlie Mack
charliemack1073@yahoc.com

KJMM/Tuisa

PD: Terry Monday
tmonday@kvsp.com

Asst PD/MD: Aaron Bernard
aaronb@kimm.com

WKYS/Washington
P Daryil Huckaby
dhuckaby@radio-one.com
MD: Iran Walker
duran@radio-one.com

WJIKS/Wilmington, DE
PD. Tony Quartarone
tonyq@wiks 1017 .com
MD: Manuel Mena
ddean55@aol com

CLURBAN

Sropio Srats

ARTIST. Marques Houston

weeL: TUG/EEG

CURRENT PROJECT: MH

IN STORES: Now

CURRENT SINGLE: “Becauss of You™

HOMETOWN: Los Angeles
sy BANA HALL/ URBAN EDITOR

ersonal Stats: Houston began his

music career as one-third of the
early-'90s trio Immature. He wasonly 10
when the group took off with the song
“Fear It Up” from the 1992 BeBe'’s Kids
soundtrack. Dubbed “Batman” for an in-
cident in which he ran around « radio sta-
tion with Batman underwear on his head.
Houston, along with Immature co-mem-
bers Jerome “Romeo™ Jones and Kelton
“LDB" Kessee, went on to make three al-
bums for MCA: 1994's Pluytime, 1995
We Got It and 1997's The Journey. As
they got older, the group, along with man-
ager Chris Stokes, decided a name
change was in order, so they relaunched
the trio as IMX and released 1999's /n-
troducing IMX.

The Album: On his solo set, Houston
worked with superstar producer R. Kelly
on the debut single, “Clubbin™ — which
reached the top 10— as well as Jermaine
Dupri on "Pop That Booty.” With the
Piatinum Group's Kenny Whitehead and
Troy Taylor, Houston has also co-written

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 201-656-3431
or e-mail:
dhall@radioandrecords.com

and co-produced several of the tracks on
MH. His current single, "Because of You.”
is a slow groove that showcases his ma-
tured vocal abilities.

Past Successes: [n addition to his
music career. Houston is a successful ac-
tor, appearing on the hit television series
Sister Sister on the UPN network. He
continues to pursue his acting career,
most recently appearing in the film You
Got Served, along with Steve Harvey, Lil
Kim and BZK. It was not the first time
Houston had worked with B2K. The now-
dishanded group featured his little
brother, Omarion Houston, and his
cousin, J-Boog. Houston produced several
tracks for B2K. as well as tracks for the
Destiny's Child album The Writing’s on
the Wall. He also wrote and produced
songs for IMX's set. In 2002 Houston and
IMX were part of the very successful
Screum 2 tour, also featuring B2K and
Bow Wow.

See him: On Tour: March 13, Houston:
March 16, Miami: April 10. Louisvitie:
April 30, New York: May 29, Allentown.
Also watch for him in the movie You Got
Served and on television in the syvndi-
cated series Sister Sister.
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«2 - URBANACTOP 30 POWERED(T]
= A~y MEDIABASE
- Most Added"
WEEK  WEEK  ARTIST TIILE LABEL(S) Sars siars m'%fce b ey o
{ www.rradds.com
|1 0 RUBEN STUDDARD Sorry 2004 (// 1231 +21 159149 10 a1 b
2 2 ALICIA KEYS You Oon't Know My Name () 1061 139 136813 17 40 | AATSTTTE Ll s
3 @ LUTHERVANDROSS Think About You ) - 1000 +29 120726 15 42 | JAWETJACKSON WontYou fign »)
5 @ BEYDNCE Me, Mysell And | (Columbi a e @ | OSSN R -
e, Mysalt And | (Columbiel W .8 ! CALVIN RICHARDSON Not Like Thes fHolywood! 5
4 5  AVANT Read Your Mind (Geffen/ 936 10 105461 20 40/0 ALICIA KEYS If | Ain't Got You U 4
6 6  JDE More & More Uive/ 137 -99 86050 20 4010 CREA Ulied (derra/ 4
8 7 R.KELLY Step In The Name Of Love L/ive/ 675 -37 90512 42 2110 SILK Side Show (Lauad 8) v 3
9 B BABYFACE The Loneliness /Aristal 659 44 62568 7 380 "s‘;"“”‘ o B;Y ’”"’c 3””’”“"5* Gl : |
7 9 DUTKAST The Way You Move rista/ 651 119 108267 12 o0 | JESSEPOWELLDd YouCry Lowds)
SPOOKS Don't Be Atrad /Koch/ 2
10 WILL DOWNING A Million Ways (GRP/VMG) 629 +23 55409 22 36/0
13 KEM Love Calls (Motown/Universal) 603 +80 85927 56 3210
14 @ SMOKIE NORFUL | Need You Now /EM/ Gospel) 565 +66 71262 46 3010
16 14 SILK Side Show (Liguxd 8) 444 -3 28661 1" 2913 Most
15 =t5  JAGGED EDGE Walked Outta Heaven /Columbia) 434 -19 53774 14 20/0
12 =16  GERALD LEVERT U Got That Love (Call It A Night) /Elektra/EEG) 430 -104 50029 26 39/0 Increasedplay s i
17 17 ERYKAH BADU Back In The Day Motown/ 366 -54 31636 18 2610 e Mﬂnﬂsz
| 20 18 VAN HUNT Seconds Of Pleasure /Capitol/ 356 1 25870 14 2911 .
19 19 JAVIER Beautifud UR (Capitol 329 M 2 9 2 | MERESH ;{“l‘;‘o“’:"’/["l:m o s
28 @ TEENA MARIE Still In Love (Cash Money/Universal) 286 +101 35480 2 30/28 TEEMA MARIE St In Love (Cash Money/Universal +101
18 21 MUSIQ Forthenight (Def Soul/IDJMG) 277 -126 24203 16 3310 BEYONCE' Me, Myself And | (Columbial +84
22 @ ANTHONY HAMILTON Charlene (So So Def/Arista/ 261 +18 18585 3 24/0 KEM Love Calts Motown/Uniwersal) +80
@ ALICIA KEYS If | Ain't Got You (/) 260 +154 46016 1 30/4 SMOKIE NORFUL | Need Ypu Now (EM! Gospel) +66
2 @  OWELE Hold On (Virgin/ 241 +46 23669 2 240 gw":ll:: “;";V ,P;"Pfi Wee) ’:;
old On Virgin +
25 @ HIL ST. SOUL Peces (Shanachie/ 21 +18 12785 4 m JANET JACKSON | Want You Virgin 42
28 @ MUSIQ Whoknows (Def Soul/l0JMG) 194 +34 18301 2 140
23 27 KINDRED THE FAMILY SOUL Stars Hidden Beach) 192 -10 19974 1 14/0
29 28  CARL THOMAS She Is (Bad Boy/Universall 144 -14 11027 5 16/0
27 29 KEM Matter Of Time Matown/ 143 -29 15169 16 1010 M
@ EN VOGUE Och Boy /33rd Street/Funky Girl) 142 +18 14509 1 20/2 OSt
— — : , _ Played Recurrents
42 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays fer the airplay week -
| of 2/22-2/28. Bultets appear on songs gaining plays or remaining tlat from previous week. if two songs are tied in total plays. the song with the larger increase In plays is TOTAL
placed first. Songs beiow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added s théTotal number of new adds officially reported to R&R by each | ARTIST TITLE LABEL(S) PLAYS
I reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-10-week
increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | HEATHER HEADLEY | Wish | Wasn't (RCA/ 354 I
| Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. ARETHA FRANKLIR Wonderful (Arsta/ 37
| New & Active ¢ LUTHER VANDROSS Dance With My Father /) kil
JAHEIM Put That Woman First (Dnane Mil/Warner Bros.) 304
GOAPELE Closer (Columbra/ CALVIN RICHARDS ON Not Like Ths /4olywood) TAMIA Dfficially Missing You (Elektra/EEG/ 257
Total Plays: 120, Total Stations: 14, Adds: 8 Total Plays: 34, Total Stations: 15, Adds: 15 KINDRED Far Away /fprc/ 255 |
JANET JACKSON | Want You Vigin/ FRGGERY Swy Yo dpeseniistebursccon s
. al 1 . DWELE Find A Way Virgin/ 192
Total Plays. 58, Total Stations: 31, Adds: 30 CREA U Lied (4ezra/ RUBEN - 185
SPOOGKS Don't Be Atraid (Koch/ Total Plays: 34, Total Stations: 11, Adds: 4 ERYKAH BADU COMMON Love 01 My Life Mg M4 158

Total Plays: 45, Total Stations: 5, Adds: 2

0'JAYS | Know What You're Doig /Pty Internationsd/Right Stuft)
Total Plays: 41, Total Stations: 6, Adds: 1

JESSE POWELL Did You Cry /Ligud 8
Total Plays: 31, Total Stations: 12, Adds: 2

Detailed station playlists for all R&R
reporters are available on the web at

L

Sengs ranked by total plays

www.radioandrecor m.

Fast Hooks...No Snags

2 Custom Production --Callouts, Montages & Video Hooks

> Digital, Clear, Consistent

> 70,000+ Song Library

> All Formats & International Titles

H

cUNLIMITED
e o e
The Werld'’s Premier Music Hook Service

# On-Time Delivery
B GRS o e v

Email: hooks@hooks.com
www.hooks.com
FAX: (770)452-4675

16 Perimeter Park Drive, #109
Atlanta, GA 30341-1324

For The Best Auditorium
Test Hook Tapes

Michael Pelaia
(770)452-HOOK (4665)
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AMERICA'S HETLIST Welcomes You To The HeTT€ST CRS Ever!

- Ten HeT Songs
- Today’s HeT Info
One HeT Hour

“Whitney brings all her
excitement, experience and
energy to a show that really
lights up the airwaves. A Het
hour and a perfect fit for KZLA.”

- R.J. Curtis, Operations Manager,
KZLA, Los Angeles

Delivered HET Monday through Friday.

To get your station on the HOTLIST (S
contact Kirk Stirland at 212.896.5263 PREADS )
or email AHL@xradionetworks.com.
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Exploring The Gender Gap

Continued from Page 1

ming toward that 35-plus female

£0, 'Oh, that must be what's work-

the air just because it was a guy

were at No. 2 in August of 2002

o S

I
Al

Chicks, it is also perplexing when  demo. ing these days.’” singing. You didn't even care what  with "Long Time Gone™ before the
considering the Country radio listen- But while there are no simple an- That thinking extends toradioas  the song was.” Bush-bashing incident sent their i
er. Who better to understand and  swers, this series of articles reveals  well. “When Toby hit, PDs hadn't A case can also be made that, stock plummeting.
speak to women than = frontiine frustrations, ——————ra— rather than a continual cycle, the “Some of our major female stars
women? a touch of all-too-re- gender balance has did not put out records

“we're In a format vealinghumorand.at  “f year or two ago histarically been tilted | last year, and some of
where the gatekeep- times. brutal and un- toward men. This hy- them who did stubbed
ers are predominate- expected frankness. we COII'*'I’t get a pothesis is supported their toes,” says Sony
ly male, choosing mu- “Shania Twain man to mn by the year-end airplay Preskient John Grady, |
sic for a demographic hasn't had a No. 1 data shown on this though not specifically
that is predominately Country record, but John Disnick page, which paints referming to the Chicks.
female,” says Lyric she's had a No. 1 at the late "90s emer- Overall, he says, the
Street President Ran- AC” says UMG/Nash-  seen that kind of excited response  gence of several mul- issue might best be

dy Goodman. “But
there is no doubt in
my mind that a post-
feminlst woman
wants to hear female
voices. because many

ville VP/Promotion &
Marketing Michael
Powers. “This is a 10-
million-certified album
that can't score a No.

1 it's ponderous.”

to anything they were doing in a
long time, so they might have over-
compensated,” Rosin says.
Historical Tilt
KSON/San Diego PD John
Dimick says the issue echoes an-

tiplatinum female
stars as more of an
aberration than a cor-
rection.

WROO & WQIK/
Jacksonville OM Gail

viewed In terms of mu-
i sic "Maybe the records
s% put out by women just
weren 't allthat compet
ling. It always boils
down to that. | have a

‘It j A i - i p hard tirme chalking
of them have grown It's a changing ol‘ other unusual disparity, “It's kind of. ‘Austin says, “If you i ngitup
up hearing female the female guard, like targeting female listenership look at the real surges to bad luck or bad
voices.” offers DreamWorks * we've had that deliv- scheduling.”

Perhaps. R&R has
interviewed more
than a dozen leaders
from across the radio
and record Industries
while surveying 16

years of airplay data we play, the fewer lis- and Garth Brooks Paul Williams, “and
for the ensulng body teners we have,” says Female Al'tiStS were exploding in the Jamie O'Neal lost her
of coverage, "l don't KXKC/Lafayette. LA '90s. you had Reba record label.”
KNOw thatgyou can fig- PD ReneeyeReveu. 0‘“ l". ch I'tS McEntire in that upper Gall Austin Another idea being |
ure this one out.” says Tim DuBois "What's up with that?” e a echelon of artists. floated is that there i
Universal South Pres What's up, indeed? Here are the percenages of "There were 12 su- have been thematic
ident Tim DuBois. “Especiallywhen  There’s no shortage of theories, singles by female artists. duos perstars in the early ‘90s. Thenthere  and sonic_shifts In the music. the'or-
we still feel like radio is program-  one of the most popular being the or groups on RARA's year-end were seven, and Reba held on fora  mat and listener 1astes over the last
w old adage about everything in the country singies chart. long time as the only female super-  few years. “There was definitely a b
: business being cyclical. A star. Then we had Shania come into  Moad shift after 9/11." says Good- i g
“There were 12 the format and completely break all  Man. “Men were Singing about very
superstars in the Ebb, Meet Flow 1988: M 27% records for female artists.” patriotic. close-to-home themes, and
warner Bros, Chief Creative Of- w N 21% women were singing about general
early *90s. Then ficer Paul Worley, who also hap- 1900 B 73% Out Of Contention life stuff, which wasn't as much what
pens to produce Martina McBride 1981 So what happened to those - S Y
there were seven, and who co-produced the first two m 19% women who seemed 10 be rede-
and Reba held on Dixie Chicks albums. is one of 92: BN 23% fining country's rules in the ate  uppaupe the
those who says that the pendulum m -19'/0 ‘90s? One explanation for the cur-
for a long time as is SwWinging. 1058 B13% rentstate of affairs is that the for-  r@cords put out k
“The male artists start to domi- m = mat’s top females all took them-
the only female nate,” he explains. “The first few get W-r;s% selves out of contention through by women just
5upef5tar_ Then we In the marketplace because they're 2 various sets of circumstances. weren't all that
1 unique and different, and then a ot 1997: o 29% “You look at Martina. who is bril- |
had Shania come of copying goes on. Inevitably, that | 19985 SEEENEN38% | liant.butwhois the reigningqueen  compelling.”
H 3 it" - default,” sa .
into the format and 8¢S stale. and it's the women who m—“% by defau ys Borchetta. “Reba |
are able to break through with ﬁ'-m went 10 Hollywood, Shania went 1o Grady u
completely break something different.” Switzeriand, Faith Hill went wherev-
a“ . “We run in an industry where peo- m-m% er she went, and Martina kept on  the nation needed to hear as par of
records for ple watch each other,” says Edison L 28% course. It's totally wide open.” the healing process.”
female artists.” Media Research President Larry 2003 EE24% Speakir_\g of wide open, there's We'll examine this theory more
N Rosin. “Toby Keith had a little bit of also the slight bit of controversy sur-  closely in the second article in this
Gall Austin success, and the record companies rounding The Dixie Chicks, who  special.

Sr. VP/Promotion &
Marketing Scott Bor-
chetta, “but the new
guard is still getting
dressed.”

“The more women

with a bunch of male jocks.” he
says. “But | don't see it as a phe-
nomenon. A year or two ago we
couldn’t get a man to test. Coming
over from Pop, | remember there
was a point you would put a guy on

ered mass-appeal au-
dience, you had The
Judds emerging dur-
ing the Randy Travis
years. When Alan
Jackson, Clint Black

The loss of deveiop-
ing acts could have
played a part as well.
“We had Cindy Thomp-
son go away,” points
out KPLX/Dallas PD

|

i
i
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PopGoes The Female

Did Country’s women miss the 9/11 turn?

‘i he notion that a nation facing war would crave the re-
% turn of fiddles and steel guitar is much too simplistic and
probably far off the mark. However, the ability of artists like Alan

Jackson, Toby Keith and Darryl

Worley to address topical issues

contributed to renewed interest in Americg’s foundational mu-
sic following the events of Sept. 11, 2001.

But what exactly changed? And
were female artists caught unpre-
pared, or had the pop sounds that
wese popular up untit that time al-
ready outstayed their welcome?

The Return Of Tradition?

“Country made a shift back to
more basic sounds and roots, and
most of the males were there first,”
says KSON/San Diego PD John
Dimick. “Alan Jackson led the
charge. The product was there
when radio needed it, and it was
predominately male.

“it wasn't that there were no
good females, it was just that the
females who were really good were
singing songs that didn't fit. We
didn’t have a lot of real traditional-
sounding female
stuff. The Sara Evans
is now doing well, as
Is the Martina Mc-
Bride, but for a while
we went through a very
pop-driven phase.”

Sony President
John Grady agrees.
“Once again, it boils
down to the records
that were made,” he
says. “Whether they
had an AC spin on
them or not, they
didn’t match up with
the marketplace. It either wasn’t
what people wanted to hear, or they

f

———

Female
Songwriters

Here are the percentages of
singles written by females on
R&R’s year-end country sin-
gles chart.

1988: L 6%

| 1993: £513%
1998: LL;-ZZ%
2003: £13%

-

Tom Hanrahan

were beaten out by records that
were more compelling.”

“It was the boot up your ass,”
says WQYK & wyuu/
Tampa PD Mike Cuiot-
ta. “A little more atti-
tude, patriotism, some
rowdiness. It's nothing
that Nashville or radio
decided. We play some-
thing, the calls come,
and we listen. wWhen
you hear that kind of re-
action, as a program-
mer, that's what you
want to put out.”

Culotta says the idea
of traditional music
coming back is mis-
leading. “People say traditional, and
the image is fiddles
and banjos.” he says.
“Is It a more honest
sound? Yes, but | grew
up with Southern rock,
so for me that and
country are one and
the same.

“l won't say that
pop Is the problem,
but sometimes we
overthink, overpro-
duce and overmarket.
and by the end of the
day we have vanilla ice
cream. But | wouldn't
say that everything that's working
today is traditional. The Big & Rich
is working, and I'm not going to tell
you that's traditional.

“Plus, it isn't all the "Hell, yeah!’
attitude. A lot of it is Kenny Chesney
on a beach or Alan Jackson and Jim-
my Buffett with that escape.”

Spread Thin

“When the women wete huge. all
of them, with the exception of The
Dixie Chicks, pushed the pop enve-
lope,” says Lyric Street President
Randy Goodman. “Obviously, our
format has pulled back from that.
You can be as rock, as edgy, as you
want in our format, and it works, but
if you get too soft or too pop, it
doesn’t.

Mike Culotta

“The men can be rougher, a bit
edgier. They rock a little easier. It
wasn’t a move toward traditional-
ism, It was a move toward the rock
sound that was coming of age when
this demo was growing up. Kenny
Chesney's show is a rock concert,
even if his music’s being played at
Country radio.”

UMG/Nashville VP/Promotion &
Marketing Michael Powers suggest
that Nashville may
have chased the
trend a little too hard.
“We have put our-
selves in this bind to
an extent,” he says.
“We pushed the pop
envelope very heavi-
ty and didn't really es-
tablish any tradition-
al country acts in the
vein of a Patty Love-
less.

“The ones we had
were The Dixie Chicks.
and we threw them
out of the format. Therein lies your
problem.” Or, you might say, there's
your trouble.

“The girls were experimenting,”
Powers continues. “They're all fan-
tastic country artists, but they were
pushing it. The cool part is that the
talent it still there. They'll just make
more country-sounding records. it's
obvious to me now that’s what the
audience wants. What radio needs
to be smart about is letting them
back in, because you still need
these superstars.”

More Focus

At least one radio programmer
would like to see a little more focus
from those female superstars. “A
good example is Reba McEntire,
who went In so many directions,”
says WDXB/Birmingham PD Tom
Hanrahan. “Where does her focus
lie? She went Hollywood and Broad-
way. Faith Hill went CHR, AC, Glam-
our girl. t homogenizes their pres-
ence at the format. They become
generic to our society.

“Artists like Alan Jackson, Toby
Keith, Kenny Chesney and Martina
McBride don’t have themselves
spread out across a platform of dif-
ferent media where they're maybe
trying to be different things to dif-
ferent people. They are just who
they are, and that’s a lot of the rea-
son for their success.

“Crossover is good for Country in
a way. We expose new people to our
music. But the down side is that you
end up becoming less focused and
less effective in your
own world.”

WROO & WQIK/
Jacksonville OM Gail
Austin concurs. “We
haven't lost Shania
Twalin as an artist, but

we have shared her,” -

she says. “She was so \
overwhelmingly ac-

cepted by other for-
mats that she be-
came not in any way
exclusive to Country.

“And Faith Hill very
similarty. Both of those
last two projects have been pan-for-
matic in their nature, not necessarily
Country, and that leaves a wide open
area for a femaie artist to emerge.”

Pop sounds in and of themsetves
may not to be to blame. The prob-
lem might be that there was just too
much of a good thing. “The only sin-
gles from females that have gotten
within striking distance of real air-
play have been very pop,” says Cap-
itol Nashville President Mike Dun-
gan.

“Our format can certainly handie
pop and has handied pop. Pop def-
initely has a place in the format, but
it cannot be its sole diet. As we
come to the table with more variety
in the music from our females, you
will see them jump back up and get
into heavy rotation like they were
before.”

Steered Wrong

Perhaps as country’s women were
losing their balance, the men were fi-
nally regaining their footing. “For the
better part of the last decade our
males have been totally castrated,”
Dungan says.

“The really suc-
cessful songs on the
male side have been
wimpy, sappy love
songs that any self-
respecting man
would turn his nose
up at. And I'm not so
sure that this Is what
women want to hear
from the men either.

"What's happen-
ing as of late bears
me out on this. Final-

Paul Williams

ly, we had a littie bit of a turn, and
we got some ‘re-masculated’ music
into the format. Men perked their
ears back up, and women enjoyed
it as well — and con-
tinue to enjoy it.”

Edison Media Re-
search President Lar-
ry Rosin spoKe of de-
clining male audience
in a research presen
- tation given at CRS
three years ago.
“Male and female lis-
tenership were both
dropping, but men
were way off,” he says.

“Back then, if you
owned two stations,
the mode! was the
‘Young Country’ and ‘today's hits’
stations. The idea was to make one
station blatantly male-targeted and
one blatantly female-targeted.”

Rosin says that more male art-
ists don't guarantee the male au-
dience will return. “A ot of these
songs are for the girls, they are just
by men,” he says. “Brad Paisley's
‘Little Moments,’ while it is very tra-
ditional-sounding, which may be
appealing to men, the lyrics are a
sappy ballad biatantly appealing to
women listeners.”

It’s All About The Songs

For KPLX (The Wolf)/Dallas, one
of a few Country stations actively
targeting a majority male listener-
ship, gender isn't as much of a
factor in programming decisions
as one might think. “We make our
decision based on songs,” says
PD Paul Williams. “If it's a great
song and it's a female artist, won-
derful.

“We get a lot of heat because there
are songs that our MD doesn't feel
are Wolf songs. There were plenty of
No. 1s that we never played. There
was a Martina McBride
song in there, but there
was also a Diamond
Rio. It's notabout maie
or female voices, it's
about what fits who we
are. Typically, it's the
emotional AC baliad
that we end up staying
away from.”

Our coverage of
this issue will contin-
ue in future issues of
R&R.
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GuestEditorials:Music Trumps Gender

Label execs, programmers and researchers have weighed in
on Country’s gender imbalance. Now it's time to get the per-
spective of an artist, a music publisher and a manager who re-
cently jumped back Into the label race. Here they are, in their

own words.

What We Have In
Common

By Terri Clark

What do+4-think about being the
only female artist with a No. 1 sin-
gle last year? I'm just excited to
hear the all-guys, ail-the-time for-
mat! Seriously, women are aiways
g0ing to be an important part of
country music. They
always have been.
Where there's a Merie
Haggard, there's a
Loretta Lynn. Where
there’'s a George
Jones. there's a Tam-
my Wynette. Maybe
the scales are tipped
a little bit to one side
at the moment, but |
firmly believe we'll
find a balance.

I've been in town
16 years and seen
trends and phases
come and go, but it all boils down
to the song. There's room for every-
one, including women, and it's go-
ing to tip back in our favor soon, |
hope.

A Bandwagon Mentality

There tends to be a bandwagon
mentality, and the male artists
seem to be working best right now.
But female artists were hotter than
ever five or six years ago when The
Dixie Chicks came out and Deana
Carter had “Strawberry Wine.”

Stylistically. people started to
cross over, which was great. It
brought people who liked pop into
the country section to find records.
But that bandwagon got too heavy
and bogged down. After 9/11,
Americans wanted to hear songs
that brought them back to their
roots — what the world should and
used to be like.

Malie artists like Kenny Chesney
and Toby Keith started to connect.
women are still buying a lot of the
records, but they're connecting
better with what those guys are
singing about.

Fortunately for me, *1 Just Wan-
na Be Mad” was one of those
songs women really connected
with. Plus, I've always been a more
traditional country singer. With this
big swing bacK toward the roots of
country and traditional-sounding

-F
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Terri Clark

music. | was fortunate that that's
what | do.

Room For Everybody

As far as the audience goes, | see
a lot of women in their 30s at my
shows, but | don't think men and
women are as different as we've
been led to think. We're all just peo-
ple, and we want to hear something
that we live every day. We want to
hear our lives.

Our job, as artists,
is to find that new
way to say something
that's been said and
lived over and over
again. When | find
that fresh, new thing,
it has to hit me as a
person, not just as an
artist or a songwriter,
because if it hits me
like that, it will hit
them too.

We've got room for
pop crossover coun-
try artists and more traditionat art-
ists. We've got room for men and
women in the audience and on the
stage. We've all got a lot more in
common than we have things that
set us apart. And when we hit on
those things that connect us, all of
us, that's when this music and this
format really work.

Terri Clark’s °I Just Wanna Be
Mad" reached No. 1 on the Feb. 11,
2003, R&R Country top 50. No sin-
gle from a female artist has
reached that position since.

Support Your
Superstars

By Karen Conrad

| did some quick and dirty calcu-
lations on the artists who have soid
gold or better on studio and great-
est-hits CDs since 2002. .
The results were alarm-
ing: Thirteen male artists
sold approximately 19.8
million units, while only *
five female artists were
able to sell virtually the
same number of units:
19.4 million. Amazingly,
of those five female art-
ists, not one has enjoyed |
a No. 1 Country record in
the past year. Why?

Several factors contrib-
ute to this phenomenon,

W

Karen Conrad

One is the fact that women have
been riding high for a number of
years, and it was just time for the
pendulum to swing.

We should atso take into consid-
eration the individual artist’s need
for change and growth. Many of the
established female artists have
reached the decade mark in their
recording careers and are experi-
menting with their own artistic evo-
lution. Sometimes it takes a while
for the listening audience to catch
up and begin to appreciate a new
sound from an oid friend.

Different Styles

Speaking as a publisher, we en-
courage BMG writers to write in
their own style and to try to set
trends rather than chase them.
Case in point, BMG writer Marcus
Hummon, who had moderate suc-
cess for several years writing in his
inimitable style. Many years later
that style became sought-after by
innovative artists, resulting in “Born
to Fly” by Sara Evans, "Ready to
Run® and “Cowboy Take Me Away”
by The Dixie Chicks and “One of
These Days” by Tim McGraw.

We believed in Marcus’ talent
and style enough to keep plugging
his songs even when they weren't
the trend. Likewise, BMG's other
writers work to strike a personal
chord no matter what the current
tastes or political climate may be,
and we anticipate that their talent
will be recognized by artists who
are open to something different,
and that, in turn, those efforts will
be embraced by radio and country
music listeners.

Generally speaking, | don’t think
the Nashville music machine puts
out bad music, just different
styles. What is interesting to note
is that there are still lyrical and
sonic boundaries women cannot
cross. it would be considered inap-
propriate for a woman to be smok-
ing. drinking and cheating — at
least all in the same song, and with
an edgy guitar solo
to boot!

No Room For
Newcomers

At radio, if there
. isn't room for the
best-selling fe-
male artists at the
| top of the airplay
charts, there cer-
tainly isn't much
room for the fe-
male newcomer,
That has a nega-

tive and long-term effect on the
entire format.

Radio isn't in the business of
selling records. but the disenfran-
chised listeners who
are buying those 19.4
million albums are go-
ing to go somewhere
else to find what they .
want. It will take more
work to win them
back than to keep
them.

Fewer saies means
less marketing and
promotion budgets
for all who make a liv-
ing from the country
music industry, in-
cluding radio. tt is im-
perative for all of us that we keep
fans of those superstar female art-
ists In our format. Hopefully, they,
as well as new female artists, will
not be shut out of top airplay spots
much ionger. That only hurts us in
the long run.

- Karen Conrad is Sr. VP of BMG
Music Publishing.

Set Trends, Don’t
Follow

By Shelia Shipley Biddy

A few years ago at CRS, Edison
Media Research presented informa-
tion on the subject of musical gen-
der. At that time the slant was that
Country radio was too female-onent-
ed and that some stations needed
to aim more toward a male audi-
ence to create listener diversity.

True Choices

Edison’s study suggested that
Country radio would be better if it
courted this male audience, be-
cause that would create true choic-
es for listeners with different prefer-
ences. The research said that female
listeners preferred soft, AC country,
while males preferred more rockin’
country.

As | recall, there were nine new
female artists on the chart the
week of that seminar. | knew when
this research was presented that
we had problems. Sure enough, all
nine females lost their momentum
within two weeks. Since then, nine
women have cracked the top 15 for
the first time. Some of them have
not been able to repeat that feat.
Four no longer have their record
deals.

Gender has nothing to do with
success; it has to do with great
songs and great talent. During the
past few years maie artists have

Shelia
Shipley Biddy

put out better music. They are also
more traditional. it seems that fe-
males are going in an AC/pop di-
rection, thinking that is the only way
they can succeed,
but most of their
songs are not mean-
ingful to me and, ap-
parently, other listen-
ers.

The current Marti-
na McBride song,
however, is one the
best she has had out
in a fong time. it has
lyrics people can re-
late to regardless of
gender. Country mu-
sic is an adult format
and should reflect
life's experiences.

Be Smarter

How does this trend affect how
we do business at Vivaton? We
have to make musical decisions
based on our instinct and how the
music makes us feel. Years ago
Tony Brown said, “You can't foliow
a trend. You have to create trends
and let others follow you.” That was
wisdom | have retained as part of
my personal leadership vision.

We chose Chely Wright as our
flagship artist based on her musi-
cal vision, work ethic and the songs
she brought to our very first meet-
ing. When the last note of “Back of
the Bottom Drawer finished, Jeff
Huskins and | both said, “That’s
your first single.” We didn't have to
hear 10 others to make that deci-
sion. We didn't need a committee
to decide.

Our enthusiasm and decisive-
ness helped Chely realize that she
had found her musical-home. She
went on to tell us stories of playing
that song for other label heads who
said, “That's a career song, but what
are you going to release first?”

That statement exemplifies the
problems in our industry today. La-
bels don’t have the financial re-
sources or the time to throw singles
out so they can fail a couple of
times before releasing the “hit.”
Labels have to be smarter about
the music they ship if they want the
radio and record industries to be
successful. when we do our job in
that area, we will see an increase
in sales and time spent listening.

Shelia Shipley Biddy was recent-
ly named Exec. VP/National Pro-
motion & Artist Development for Vi
vaton Records. Before that she
managed artists, including Danni
Leigh and Jeff Carson.
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The Country Music DJHall

| Jaybird Drennan ]

Jay “Jaybird™ Drennan is, without
a doubt, the best known and most
loved radio personality in Akron ra-
dio history. “Nobody eise can ever
come close” is what radio consuit-
ant Nick Anthony toid
an Akron newspaper
in 1992 about Dren-
nan upon Drennan’s
retirement after 27
years behind the mike
at WSLR/Akron.

And you have to
look no further than
that December 1992
Beacon-Journal article
to understand Dren-
nan's importance to
the Akron community.
Reporter Bob Dyer
wrote, “During Drennan's 27 years
in Akron, he has done more charity
work than any mortal this side of
Mother Teresa.” Leading the list of
those charitable endeavors is the
$1.1 miltion he raised over those 27
years with his Tree of Lights festival,
which benefited the Saivation Army.

Starting Young

A New Mexico native, Drennan
found himself in radio at age 14,
Subbing for an ill member of a gos-
pel quartet, he was aiso pressed
into service as the quartet’s radio
show’s announcer, The station
manager was so impressed with
Drennan’s velvety tones that he of-
fered him a job.

Rt was 1942, Drennan was stilt in
high school, and KTNM was Tucu-

Jaybird Drennan

A salute to this year's inductees

nduction into the Country Radio Broadcasters’ Country Music

Disc Jockey Hall of Fame is the highest honor bestowed upon
Country radio personaiities. Admission refiects a commitment to
the format, the genre, the community and, most importantly, the
country listener. Below are this year's inductees.

mari, NM’s only radio station. He
took the job, working 6-8am before
school and 6-11pm after. He only
had to make sporadic announce-
ments and was able to study while
the station was carrying the network
feed — which was most of the time.

I loved it right
away,” he says of ra-
dio. “l just fell into it.
The good Lord laid
his hand on me and
gave me a wonderful
life by bringing me to-
gether with so many
wonderful people.”

Drennan moved
on to KICA/Clovis,
NM in 1943, where
he was an announc-
er for five years. In
1948 he headed for
moming drive at KPAN/Hereford, TX.
From 1950-52 he did mornings at
KEYE/Perryton, TX. He moved to
KSEL/Lubbock. TXin 1952. His time
there gives him a littie something in
common with another of this year's
Hall of Fame Inductees, Don Rhea:
Both worked with a very young Way-
lon Jennings, who was a DJ at the
station

“He was just off a Littlefield, TX
farm,” says Drennan. “He did a pret-
ty good job as an announcer, | host-
ed the Saturday-night jamboree, and
he would come out and sing as a
single artist.”

Drennan followed KSEL's GM
west to KPIK/Colorado Springs,
where he did mornings from 1957-
62 and was PD from 1959-62. In
1962 he was named PD of KCEY/

ALL ABOARD Here's a shot of Jaybird Drennan and the WSLR/Akron sta-

tion vehicle~

Turlock, CA, where he stayed for
three years.

Settling Down

It was about that time that he
began iooking for a place to settle
down for a while. The owner of a
crosstown competitor bought a sta-
tion in Akron and, wanting to get
Drennan out of the market, asked
if he would like to check out Akron.
Drennan made what would become
a life-altering trip.

“I loved Akron at first sight,” he
says. I fit here. A lot of it was be-
cause they let me do what | wanted

“to do. It was very loose. We drank

coffee and told jokes. And people
took me into their homes. People
here are still wonderful. I've been
retired for 10 years, and people still
stop me in the mall.”

The reason Drennan is still so
popular is because he worked at
building a fan base, one listener at
a time. “They are what we're here
for,” he says. “The people who sup-
port you are the greatest.

“Radio people should never
slough off fans; they need to take
care of them. You have to do that. If
you don’t. you don't have a feeling
for what's important and you're
missing @ major reason why you're
on the radio.”

Like so many radio personalities
in the 1950s and '60s, Drennan
was also a singer. He fronted a road
troupe calied The Jaybird Show, hit-
ting many of the towns in the sur-
rounding areas.

“We had six people,” he says. “We
had a band, a comedian and a girl
singer, We played at all the fairs and
opened for all the Nashville stars
coming to town. The best thing was,
it helped the radio show by getting
us out among the people.”

Plenty Of Honors

Drennan is 75, and his 52 years
in radio — 42 in Country — have re-
suited In numerous honors. He was
named Ohio’s top radio personality
12 times by the Ohio Country &
Western Music Association and is a
member of the Ohio Broadcasters
Hall of Fame. He is also the recipi-
ent of over 100 Akron-area commu-
nity-service awards and has been
given the keys to the cities of Akron,
Stow and Norton, OH.

The honors showered on him ex-
tend to the national level. He's an
honorary lifetime member of the

. aretired Air Force gen-

American Cancer Society board of
directors, a recipient of the Nation-
al Satvation Army Others Award for
service and the winner of a Distin-
guished Service award from the U.S.
Junior Chamber of Commerce.

Drennan may have retired from
WSLR in 1992, but he still makes
regular appearances at area events.
He MCs the local Dapper Dan sports
programs, an annual barbershop
quartet celebration and the local
bowling hall of fame induction cer-
emonies. He's also a VP of the Fox
Den Corp., a company that owns an
area goif course.

Drennan says he’ll have five ta-
bles or so of Akron friends and rela-
tives at his hall of fame induction,
including his daughter, .
who is a supervisor
with the phone compa-
ny, and his son, who is

eral.

Speaking to his lat-
est honor, Drennan
says, “I've watched this
music and radio format
grow 50 much over the
years. To be recognized
by my peers is just tre-
mendous. it is also an
honor for our listeners,
the most loyal tans
you'll ever find. Everything we have
comes from our listeners. It Is such
an honor to be in the door.”

| Bob Duchesne |

Bob Duchesne graduated from
Colby College In Watervilie, ME —
class of 1975 — with a degree in
government. His plans to attend law
school took an unexpected turn
when the radio bug bit. “I acciden-
tally fell into radio in my sophomore
year and never looked back,” he
says.

“By the time | graduated | was up
to 20 hours a week on the air, and |
started fuil-time the day after grad-
uation. | was playing Conway Twitty
when Conway Twitty wasn't cool.”

In The Beginning

He was working at WTVL/Water-
ville, ME, an MOR station that
played music of all kinds. A few
months after going full-time he
moved to morning drive. Three years
later Duchesne married Sandi.
When her government job required
a move to Washington, DC, he fol-
lowed. He landed a job at WNIX-AM/

Bob Duchesne

OtFame Class 012004

Rockville, MD, where he worked
middays and moming drive.

About two years later Duchesne
moved to WMZQ/Washington. He
spent five years there as a person-
ality, working overnights, middays,
nights and afternoons, and was MD
during the final year of His tenure
there. While at WMZQ, he worked
under PDs Bob McNeil, Cliff Biake
and Country Music DJ Hall of Fam-
er (2003) Bob Cole.

Though he was working at one of
the format’s top outlets, Duchesne’s
career path took another unexpect-
ed turn near the end of 1985. “I had
always planned to work in a major
market for 10 years or so before
heading back home to northern
New England,” he
says. | was up that
way on vacation, and
| heard a rumor that
a brand-new station
in Bangor, ME was
going to be Country.

“l admit that about
that time | was be-
coming a little disillu-
sioned with the liner-
card-driven radio of
that era. | saw an ad
in R&R when | got
back to DC and fig-
ured that the Bangor
station was the one advertising. |
sent them my stuff and got hired.”

WQCB (Q106.5)/Bangor debuted
on Jan. 20, 1986, with Duchesne as
PD/morning personality, making his
voice the first one heard on the new
Country station. In fact, his was the
only local voice, as the rest of the
programming came from the Satel-
lite Music Network.

It took about two years for Duch-
esne’s morning show to hit No. 1 in
the market, but once it got there, it
occupied that lofty position for all
but four books over the next 14
years.

Giving Back

Duchesne’s contributions to his
community extended far beyond the
broadcast booth. He was on the
board of directors of the Downeast
Big Brothers/Big Sisters and also
served as VP and President of the
organization. He has also been on
the board and served as VP and
President of the Maine chapter of
the Audubon Society and been on
the boards of the Brewer Economic

Continued on Page 53
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Continued from Page 50

Development Corporation and the
Maine Association of Broadcasters.
He also worked as Marketing Chair
for the United Way of Eastern Maine.

In 1988 he created the Q106.5
Egg Ride to tenefit the Pine Tree

and, following the station's purchase
by Cumuius. served as OM from
1998-2003. He gave it all up last
September. "My wife and I had
talked for a while about my taking a
sabbatical from radio,” he says. “The
idea was to take some time off to
consider if | wanted to do something

THE YOLK'S ON YOU Here are Bob Duchesne (second from 1) and a few
buadies foliowing their Pine Tree Camp Egg Ride for charity.

Camp. a camp for Maine children
and aduits with disabilities. Duch-
esne's efforts contributed to
WQCB's being honored with the
CRB's Humanitarian Station of the
Year award for Small Markets in
1993. 1994 and 1995. The NAB be-
stowed its Crystal Award for Public
Service on WQCB in 1995,

In addition to locai leadership,
Duchesne has been aclive on the
national country scene. He served
onthe Country Radio Seminar Agen-
da Committee from 1994-97 and
%as elected to the Country Radio
Broadcasters’ board of directors
from 1996-2002. He participated
on the NAB Radio Show's Program-
ming Steering Committee in 1995
and presented panels
at NAB conventions in
Seattle, Los Angeles
and Las Vegas.

Duchesne was a
CMA Small Market
Personaliy of the Year
finaiistin 1991, 1992
and 1993 and won
| the prestigious honor
in 1994, He was
WQCB's PD when the
CMA nonored it as

new or get back in broadcasting. de-
pending on how | felt after six
months away from .

"But, being me, rather than take
all that time off, | got embroiled in
trying to get some ecolounsm going
on in this state, and | am now work-
ing on a major project. And as of this

week | started my campaign for a -

seal in the Maine legislature. Even
though I'd rather take more time off
and travel. | decided that maybe |
couid contribute, so that’s what I'm
going to do.”

Commenting on his induction into
the Country Music DJ Hall of Fame,
Duchesne says, “Life doesn't go ac-
cording to plan. | never expected to
getinte radio, and | never expected
to spend most of 31
years playing country
music.

“What has always
been most appealing
to me is that country
music is a family. And
when the next gener-
ation of this family oc-
casionally gets out the
scrapbook 10 look at
their forebears. there
I'll be.

Small Market Station “I've believed in this
of the Year in 1992 Jerry King format and always felt
and 1994, like | owed it more

In 1994 Duchesne than it owed me, so

was a finaiist for the NAB Marconi
Award for Personality of the Year. In
1997 Maine’s Downeast Country
Music Association tapped him as its
Country DJ of the Year. In 2001 he
was named Maine's Broadcaster of
the Year by the Maine Association of
Broadcasters. That year he was also
inducted into the MAB's Hall of
Fame,
The Country Famiiy

Duchense was WQCB PD from

1886-1995. GM from 1995-1998

I've contributed in every way | could.
I'm thrilled beyond words that some-
body noticed.”

| JerryKing |

Jerry King's first brush with coun-
try didn't come as a disc jockey, it was
as.a singer, When King was 6, his par-
ents gave him a guitar for Christmas.
By middie school he had formed a
rock band. The Rhythmaires Of Stock-
cale. But it was his next group, Jesty

& Ray — with future brother-fn-taw
Ray Smith — that set him on a ca-
reer path that now includes induc-
tion into the Country Music DJ Hall
of Fame.

In 1962, while still in high school,
Jerry & Ray won a talent contest
sponsored by Country station
KBER/San Antonic. The duo sang
Buck Owens' “Kickin' Qur Hearts
Around.” The station owner was AV,
Bamford, who was atso a well-
known concert promoter. He took a
liking to the two youngsters and got
them a spot on one of the Shows he
booked, The Louisiana Hayride.

Not long after that the boys made
a trip to Nashvilie. where they took
another turn in the spotlight. *it was
Christmas weekend 1962, and me,
Ray and some friends decided to visit
Nashwvilie,” King says. “We knew [re-
nowned talent booker) Billy Deaton.
and he got us backstage at the
Grand Ole Opry.

“We ran into Johnny Wright and
Kitty Wells. whom we knew because
we had fronted a show for them
when they played San Antonio.
Ernest Tubb was out of town that
night, so they were hosting Ernest

Tubb’s Midnight Jamboree, for him,__.

and they invited us 1o come by and
sing.a couple of songs. It was incred-
ible.”

A Career Change
King wanted to be a country sing:
er. He decided the best way to ac-
complish that was to follow in the
footsteps of someone who had done

it. "Charley Walker was myidol,” he’

says. "l listened to him when he was
on KENS/San Antonio, which is now
KKYX. He |eft KENS for Nashville
when he had a big hit with ‘Pick Me
up on Your Way Down.”

“Watching what happenedto him,
| figured the best way to get a coun-
try career was to know the right peo-
pie. And the best way to know the
right people was to be in the right
place — which was Country radio.

“But | enjoyed radio so much,
picking became a sideline — which
it still is todtay. | still get up and sing
a few tunes when asked by the guys
in the bands at the clubs | go t0.”

when King graduated from high
school in 1964 he went o work for
his dad as a carpenter’s helper to
make a few extra bucks. But he
knew early on that wasn't going to
work. “| didn’t like the weather,” he
says. "l needed an inside joh. it was
either barber or radio.”

With that, King was off to the EI-
kins Institute radio school in Dallas,
where he eventually got his First
Class radio license — 8 must 1o work
at most AM stations back then.

He returned to San Antonio,
where Bamford put him behind the
mike at KBER in March 1965. That

lasted until August, when Uncle Sam
requested the honor of his pres
ence. King joined the Coast Guard
Reserves, spent six months on ac-
tive duty and was back at KBER by
February of 1966.

Way Too Much Fun

He got another call a few months
later, but this one came from KTON/
Belton, TX. He spent six years on the
air there and was MD when he left.
In 1972 it was onto Alice, TX, where
he was MD/personality at KOPY.
Then came a call from a former
KBER colicague that would take him
back to San Antonio and the
station where he has been
ever since.

Max Gardner was MD/air
talent at KKYX/San Antonio in
1975 when he called his old
KBER buddy King with news
that there was an opening at
KKYX. King joined the legend-
ary Country outiet as overnight
announcer 29 years ago.
Since then he has been PD,
Asst. PD and interim PD and
worked every airshift, inclug-

kind of company. Just being in this
exclusive group is overwhelming. I'm
honared to have gotlen 1o know 5o
many great people through the
years and to have developed so
many special friendships.”

| Dr. Bruce Nelson |

Bruce Stratton — perhaps better
known by his nom de aire. Or. Bruce
Nelson — got into radio quite by ac-
cident back In 1959. "I was the
class clown.” he says. “One time |
got kicked out of study hall, and the
counselor said | should try the high
schoot’s radio workshop, which was

ing momings. where he has PUT 'ER THERE Here's a shot of (I-r) Jer-

been the last 10 years.

is the time in 1981 when a young
singer from nearby San Marcos, TX
dropped by the studios with his
manager and very first . "
single in hand. King re-
calls that Erv Woolsey
remained in the studio
wilh him as George
Strait went downstairs
0 his car so he could
hear “Unwound” on
the radio for the very
first time.

“l thought | had
made George mad,”
says King. “He just
waiked out of the stu-
dio, and | saw him driv-
ing down the driveway.
But Erv said he had never heard his
song on the racio before, and he
wanted to go listen.”

Asked if he’s close to hanging up
his headphones. King laughs and
5ays. “Absolutely not — I'm having
way 100 much fun. Besides, | don't
know what I'd do if 1 didn't go to that
place every morning.”

“And | wouldn't have my favorite
person o listen to in the morming if
he retired,” his wife adds.

Of his induction Into the hall of
fame, King says, “Country radio has
not only been my career, it's been
my whoie life. | couldn 't ask for any-
thing better than what I've had
through all these years from Coun-
ry radio.

“I'm just a guy who loves to do ra-
dio. | never really aspired to reach
the kind of place where I'd be in this

{

a
Dr. Bruce Nelson

ry King and George Strait.
One of his favorite stories ———

really this 10-watt educational sta
tion. We had haif-hour programs we
produced, and it was on one of them
that ) played my very
first country record.
Johnny Horton's ‘The
Battle of New Or-
leans.””

Stratton says that
being on the radio
kept him in school. ~1
loved being on the
radio.” he says. "It
was really a presti-
gious thing to do. Of
course, you had to
keep your grades up
to be apart of the sta-
tion, so things got
better for me in school. because |
wanted 1o be on the station.”

-_1-,
-
A

4

The Frantic Early '50s

Stratton became more and more
enamored of radio, and his home-
town of Detroit was the source of nu-
merous influences. “Some of the all-
time best talent on the radio was in
Detroit.” he says. “Tom Clay was one
of the best jocks | 've ever heard, and
there was Mickey Shore and Joel Se-
bastian 100.”

Stratton was also Invoived in a
rock band at the time, opening for
Brenda Lee, Brian Hyland, Johnry &
The Hurricanes and Jack Scott,
among others. In fact, his band, The
Flamethrowers, have a couple of re-
cordings inciuded on a Collector
Records — a Swedish label — album

Continued on Page 34
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called Frantic Early "50s Instrumen-
tals.

Stratton’s radio career began in
earnest after high school. He
worked at WEXL/Royal Oaks, Mi
from 1960-61 and was at WQRS/
Detroit in 1962. when he enlisted
in the Army. But that didn't short-Cir-
cuit his radio career.

Hopipg the statute of limitations
on such transgressions has long
since passed, Stratton says, “| was
stationed at Ft. Belvoiur, VA, and the
only job | could get was at this little
Country station in Woodridge, VA,
WXRA. | was on at night, and | had
to go AWOL every night to go to
work. We were on FM, but not too
many people had FM radios back
then.”

It was there that Stratton worked
with a couple of celebrities. “Coun-
try music DJ Hall of Famer ‘Cousin’
Ray Woolfendon was there at the
time,” he says. “I also worked with
Scotty Stoneman of The Stoneman
Family. He was the fiddle player, but
he was our midday jock at WXRA be-
cause he couldn't go on the road
with them, because he drank.”

The Move Of A Lifetime

After being discharged from the
service, Stratton moved to WEER/
Warrenton, VA, about 40 miles out-
side DC, where he worked from
1965-66. In early 1967 it was on
to WODT/Greenville, MS, and in the
middle of that year he was hired at
Top 40 WTUP/Tupelo, MS for morn-
ing drive by PD Les Acree.

In 1968 Stratton was hired to be
the PO of Top 40 KUZN/Monroe, LA.
He got a big surprise as soon as he
got there. “My second day on the
job, the owner said he was tired of
that Top 40 stuff,” he says. “He gave
me $50 and told me to go the
record store and buy every single in
the country top 50. The next mom-
ing | went on the air and changed it
to a Country station.”

Stratton made the move of a life-
time about a year later. “The PD of
WCOP/Boston was going through
Tupelo and heard the station,” he
says. "He made a call to the Plough
Broadcasting Group PD, and, ulti-
mately, | was hired as PD of WPLO/
Atlanta.”

Unfortunately, things didn't go
too well. “l wasn't ready for the leap
to Atlanta,” Stratton says. “l was a
babe in the woods as far as corpo-
rate politics were concerned. { lost
the PD gig to the morning guy after
a few months put stayed on to do
afternoons.”

His next gig came in 1970, when
he was hired sight-unseen for the af-
ternoon drive gig at WUBE-AM/Cin-

cinnati. 'Harlan'Saunders was the
PD,” Stratton says. “He told me on
the phone that if | was doing after-
noons in Atlanta, | was good enough
for mornings in Cincinnati.”

Not fong after Stratton’s arrival.
Saunders got “crossways with the
GM,” according to Stratton, who got
the PD gig. He left there in 1972 for
WMIL-AM/Miiwaukee, where he was
PDyafternoon driver. it flipped to Top
40 about 10 months later. Toid he
could stay on as OM, Stratton said
he preferred to be on the air at a
Country station and left.

The Doctor Is In

Stratton’s next job was MD/after-
noon driver for KENR/Houston un-
der PD Ric Libby. 1t was there that
he added “Dr.” to his airname. The
whole thing started as a joke. Shortly
after Stratton was or-
dained by the Univer-
sal Life Church —
which offered a Bible
quiz you could take by
mail to get an honor-
ary doctorate — the
midday personality
saw his certificate on
the wall and thought it
was pretty funny.

He started saying
“Dr. Bruce is going to
be here after 3pm.”
Picking up the story,
Stratton says, “Calls
started coming in
from listeners for Dr. Bruce, Others
started picking up on it and using it,
s0 | did too. And it stuck.”

Stratton left KENR in 1980 for af-
termoons at crosstown Country com-
petitor KNUZ. it went Oidies in 1984.
Stratton left in 1990 for the Great
White North. “I took a job at WPUY/
Ontonagon, MI,” he says.

“My dad was from there, and when
| was a kid in Detroit we used to va-
cation there every summer. | really
enjoyed it. | was PD/morning jock,
taught night school and was even
elected to the city council. The only
problem was that it was a town of
2.200. and you had to do five things
to make a living,”

Well, there was one other prob-
lem: It was coid. And Stratton’s Tex-
as-raised wife preferred a warmer
clime. So, on a tip from Acree, he
applied for and got the job as PD of
KFTX/Corpus Christi, TX in 1996.
The GM left after a couple of years,
and Stratton got the nod. He's now
GM/PD/momings/sales.

Stratton was named Gavin's MO
of the Year in 1974 and inducted into

the Texas Country Music Associa-
tion’s Hall of Fame in 1996. Of his
newest honor, Stratton says, “This is
the honor of a lifetime. it's some-
thing I've wanted for a fong time, and

Uncle Don Rhea

| was hoping it would happen. I'm
grateful, and, reading the bios of the
other folks in there, I'm over-
wheimed to be part of it. | can't think
of a better distinction for a broad-
caster.”

Uncle Don Rhea |

Uncle Don Rhea spent more than
35 of his 41 years in radio at Coun-
try stations. He was a DJ, PD, MD,
GM and station manager in an od-
yssey that stretched from San Anto-
nio to Alpena, Ml to Grand Junction,
CO to Kansas City, MO. Along the
way he worked at some of the for-
mat’s pioneering stations with some
of its most renowned personalities.

Rhea’s fascination with radio be-
gan while he was still In junior high.
His mom was friends with KVOO/
Tuisa’s Tubby Young, who inspired
a young Rhea to work
at a radlo station
while still in high
school. Rhea was es-
pecially enamored of
a radio show Young
did for KVOO. Young, a
musician in the sta-

'50s and a member of
its Riders Of The
Range band. also
hosted The Funny
Money Man Show.

But Rhea didn't
want to follow in
Young's footsteps as
a show host: he aspired to be like
the show's writer — he wanted to
write radio shows. (By the way, The
Funny Money Man Show was script-
ed by Candid Camera founder Alan
Funt.)

Unfortunately for Rhea, radio was
undergoing a dramatic change. “By
the time | got out of high school,
those types of shows didn't exist any-
more,” he says. So Rhea joined the
Air Force. While at Lackiand Air Force
Base in San Antonio, he worked for
the base radio station. He also
worked at KABC-AM/San Antonio —
before those calis were soid to the
network for its Los Angeles station —
as weekend news anchor.

Shortly after his discharge in
1954, Rhea got his first full-time
radio job, at KCFH/Cuero, TX. He did
5:30-9am and noon-3pm. After six
months or so he was promoted to
PD, Fifteen months later he was
named Sales Manager/morning
personality at KIOX/Bay City, TX,
where he stayed for six years.

The Phantom
Programmer
One of the more interesting jour-
neys in Rhea's radio odyssey came
after KiOX, when he was Group Pro-
grammer for the five-station Gila

tion's orchestrain the

GOING GOLD ODr. Bruce Nelson was MD at KENR/Houston in the mid-'70s
when he received a gold record from Jerry Seabolt and Gerri McDowell for
the Kenny Rogers hit “Lucille.” Seen here (I-r) are Seabolit, Nelson and

McDowell.

Network in Arizona. He was PD/
morning talent on one of the sta-
tions and oversaw the programming
on all five.

There was one Country outlet in
the group. It was programmed by Sky
Jennings, whom the world would lat-
er come to know as “Waylon.” “He
was very thin and very nice,” Rhea
says. “He was also a good program-
mer and a very good jock. He had got-
ten back into radio shortly after the
crash that killed Buddy Holly — a
plane he was supposed to be on —
and he was still pretty devastated by
it,

“He wasn't especially wild when
he was in Arizona — at least, | didn't
see it if he was. He was very dedi-
cated to what he was doing. He
didn’t talk on the air about wanting
to be a singer, although he did talk
about it with many of us.

“Part of my job was to go into the
markets where Gila had stations, lis-
ten to them and critique them. I'd
drop off the written critiques at the
station at the end of the day. Way-
lon used to send people to check
the parking lots of area moteis to
see if | was in town. He hung the
name ‘The Phantom Programmer’
on me. In fact, even after he became
a big star, if he would see me at a
show, he wouid stop, tell the story
and introduce me to the crowd as
‘The Phantom Programmer.'”

A Helluva Radio Station

Rhea was only at the Gila Network
a short time before the FCC closed
all five stations for technical viola-
tions. He retumed to San Antonio,
where he handled operations for
KENS — the former KABC. He was
also the fill-in jock for the DJs, all of
whom were country singers for
whom Rhea would sub when they
were out performing.

KENS was 50,000 watts at 680
AM, the current home of KKYX. The
staff in 1960 included Country Mu-
sic DJ Hall of Famers Chariey Walker

and Bill Mack. as well as Neil Merritt
and Ray Baker.

In the spring of 1962 Rhea head-
ed to KCKN/Kansas City for morn-
ings. He was was upped to MD in
1966. “That was a helluva radio sta-
tion,” he says. "It was idolized by a
lot of radio people. [Current WDAF/
Kansas City PD and Hall of Famer]
Ted Cramer was the PD, and at one
time everybody on the air had at least
16 years of radio experience and sev-
en years with the station. it was one
of the best Country radio stations
ever.”

Rhea left KCKN to iaunch KBUC-
AM/San Antonio in May 1967, anill-
fated affair that wouid only last four
months. He then returned to KCKN,
where he stayed for the next 11
years.

Additional
Responsibilities

Following KCKN’s sale, Rhea
joined KFIX/Liberty, MO as Station
Manager/PD/MD/moming person-
ality. After that station was soid in late
1979, he headed west to become
PD/MD/afternoon driver at KQIL-
AM/Grand Junction, CO. A few
months later he was elevated to VP/
Operations for parent company Mesa
Broadcasting, which gave him addi-
tional responsibilities for stations in
Billings, MT and Cheyenne, WY.

In early 1986 Rhea was named
GM of WATZ-AM & FM, from which
he would retire in the fall of 1995.
He currently owns an antique store
located, appropriately enough, on
Highway 65 between Springfieid,
MO and Branson, MO,

Rhea says of his induction, “I'm
totally honored to be recognized for
my contributions to Country by my
peers. I'm very proud to have been
part of country music and radio in
the '50s, "60s and '70s, what | con-
sider to be the greatest eras for
both. | worked at a lot of great sta-
tions with a lot of great people, all
of whom share in this honor.”
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Performer of the Year - Male Vocalist - Best Album: Shockn Y'all

TobyKeith T

\

[DreamWorks] »

The juggernaut known as Toby Keith continued to roll unim-
peded in 2003, as the grand Okie played to packed houses,
impeded up huge CD sales and nabbed a number of trophies
destined for a mantel in the new house he built in Cklahoma.
Add a media biitz that propelled him into mainstream Amer-
ca's consciousness, and you have one truly amazing year for
an artist who has risen to superstar status.

* Keith ranked No. 12 on Polistar’s list of the Top 100 2003 Tours. His 104 dates in 2003
grossed $44.2 million and sold 1,164,158 tickets. making him the No. 2 country touring act of
the year. Making his ranking especially meaningful is that fact that he had the lowest average
ticket price of any act in the top 15. His $37.95 average ducat was far below the next lowest.
$44.09. And both of those were far below the average, which exceeded $65.

Keith just wrapped up his Shock'n Y"all Tour and doesn't plan to hit the road again until late
July.

*Kelth was named R&R's Most Valuable Performer in the 2003 year.end airplay rankings
on the strength of three No. 1 hits that topped the charts for 10 weeks in 2003, His duet with
Willie Nelson, "Beer for My Horses.” spent five weeks at No. 1, and "Who's Your Daddy” hit the.
top for a week. Both were from Unleashed,

Shock'n Yail has already yielded a pair of No. 1 mega-hits. “I Love This Bar™ spent four
weeks at No. 1, while the CD's second single, "American Soldier,” first hit No. 1 in the Feb. 20
edttion of R&R and is still in the midst of its run at the top of the charts.

* Recorded at Jimmy Buffett's Shrimp Boat Sound Studic in Key West, FL, Shock'n Y'all has

sold almost 3 million coples since its Nov. 4, 2003 release, making it the fastest-selling album
of Keith's career.

Of course, that wasn't the only album of his flying off the shelves in 2003, Unieashed, which
was reieased on July 23, 2002, and yielded three No. 1 singles. hias surpassed 4 million units
sold. And in the past year Pull My Chain, released Aug. 28, 2001, has been certified double
platinum. Keith's last four CDs have sold in excess of 10 milllon units.

Reports are that he has been on such a prolific run with his writing that he and producer
James Stroud are set to record the followup to Shock'n Yail this spring,

*® Keith has been all cver mainstream primetime TV in the last year. One-on-one conversa-
tions with Dan Rather on 60 Minutes li and CNN's Larry King gave the public a glimpse into his
private life, who he is and what he really thinks.

Along with CMT, he threw Toby Heith’s Shock'n Y'alt Super Bow! Party. The CMT Crossroads
speclal featured guests Willie Nelson, Sammy Hagar and Aerosmith's Steven Tyler and Joe
Perry, among many others, and drew 7.5 million viewers 10 the country cable channel. Keith
followed it up the next day with a Super Bowl preé-game show that again teamed him with Willie
Nelson. It was viewed by over 130 million people on CBS-TV.

® Keith was honored by a wide variety of industry organizations in 2003. He captured the
Academy of Country Music's top honor as Entertainer of the Year. He aiso took Album of the
Year honors for Unleashed from the Amencan Music Awards and Country Weekly. The Nash-
ville Songwriters Association Intemational named him its Songwriter/Artist of the Year.

Keith's videos also garnered a number of trophies in 2003. “Courtesy of the Red., White and
Blue” won Video of the Year, Male Video of the Year and Cocky Video of the Year honors at the
2003 CMT Flameworthy Awards, and he won the People's Cholce Award for Favorite Music
Video of the Year for “I Love This Bar.”

Keith is nominated-in seven categories at the upcoming ACM awards: Entertainer of the
Year. Male Vocalist of the Year; Single. Song and Video of the Year for “American Soidier™; Al
bum of the Year for Shock'n Y'all; and. with songwriting buddy Scotty Emenck. Vocal Event of
the Year for "l Can't Take You Anywhere.”

Female Vocalist of the Year

For the second consecutive year Martina McBride has earned Female Vocalist honors from
R&R'’s readers. At a time when country’s women seem to be struggling on the charts. she
remains the format’s most consistent and most consistently excelient female performer. With
a current top five single, a high-profite tour with Alan Jackson and major media exposure, in-
cluding scoring country’s only solo performance on the Grammys, McBride's star burns as
brightly as ever.

* McBride delivered two of 2003's most heard songs from two different best-selling albums.
Her doubte-platinum Greatest Hits spawned “Concrete Angel,” while the platinum-pius 2003
release Martina launched “Thus One’s for the Girls.” Her current refease, “In My Daughter's
Eyes.” moves into the top five this week.

* Accolades continue to rain down on McBride. She was named the CMA'S Female vocalist
of the Year for the second consecutive year and the third time cverall. In the spring she won
her third consecutive Top Female Vocalist award from the Academy of Country Music. The “Con-
crete Angel” video was recognized with a CMT Flameworthy award for Female Video of the
Year, and the song aiso secured the Video Director of the Year trophy for Deaton Flanigen.

* Redbook magazine honored McBride as one of its annual “Mothers & Shakers® at a Lincoin
Center luncheon keynoted by Katie Couric. The event recognized women who have mentored
and inspired others to lead happier, heatthier and more fufilling lives. The Recording Academy
honored McBride with its Heroes Award, given in recognition of those “who have improved the
Iives of music makers and these who use the power of music to Improve the lives of all Ameri-

cans.” Poet Maya Angelou even gave a shout-out 10 McBride
on Oprah, calling her the country performer to whom she'd
most enjoy being related.

* “Concrete Angel” drew an enormous emotional response
from listeners, including many social workers, teachers and
survivors of childhood abuse. Inquiries about how 1o help vic-
tims became so frequent that McBride added a frame in the
song's video that displaved a telephone number for the Child-
help USA National Child Abuse Hotline.

* Katie Couric was so impressed with McBride duning the
Redbook event that she profiled the star for The Today Show,
and the two developed a contest for viewers around “In My
Daughter's Eyes.” McBride was featured in the New York Times |
Magazine's 60th anniversary fall fashion edition, and she also —
performed the national anthem at the NBA All-Star Game. ABC's The View selected McBride's
“This One’s for the Girls” as bed music for national promotion spots. and “In My Daughter’s Eyes”
was featured in the televised wedding of Trista and Ryan.

* McBride embarked on another series of groundbreaking holiday concerts that marry multi-
media, theatrical and traditional concert elements in one show. Her tour with Alan Jackson,
announced last fall, is one of 2004's premier outings.

Ask 100 people to name Country's
hottest new act. and chances are the
vast majority will answer “Rascal
Flatts.” On the national scene for Just
four years, the trio have sold over 4
million CDs and are launching their
second headlining tour, Especially in-
dicative of their meteoric rise is the
fact that they played the Country Ra-
dio Seminar's New Faces Show two years ago and this year are headlining the CRS's Super
Faces Show. The sky seems to be the limit for the Lyric Street band of Jay DeMarcus, Gary
LeVox and Joe Don Rooney.

Group of the Year Rascal FIattS u,rcsuen

* Rascal Flatts had a trio of top 5 hits in the 2003 chart year, with “I Love You Qut Loud”
peaking at No. 3, “1 Melt” topping out at No. 2, and “These Days” going all the way to No. 1,
#The band were co-producers on their latest album, Meft, which was released Oct. 29, 2003,
and debuted at No. 1 on the country sales charts and No. 5 on the top 200 and was certified
platinum five weeks later. The band's Rascal Flatts Live DVD, released Sept. 16, 2003, is dou-
bie platinum. Thelr seif-titled debut album has been certified piatinum.
¢ The road was very kind to Rascal Flatts last year. They began the 2003 touring season on
the road with Brooks & Dunn'’s Neon Circus & Wild West Show and Toby Keith's Unleashed Tour.
They also gave an exhilarating performance at Kenny Chesney's Neyland Stadium show before
moere than 60,000 peopile in June. The tours helped set them up for their first headlining siot, on
Continued on Page 56
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last fail's CMT Most Wanted Live Tour Featuring Rascal Flatts. The sold-out, 29-city run put
them in front of 150,000 fans.

This January they embarked on their second headlining stint, the | Meit Tour 2004, spon-
sored by Coors Light. The 23-city tour runs through the end of March. They re back in the stu-
dio in April and May and then head out on the road again with Kenny Chesney and his Guitars,
Tiki Bars and a Whole Lotta Love Tour.

® In 2003 Rascal Flatts were honored as Vocal Group of the Year by the Academy of Coun-
try Music, the Country Music Association and ASCAP. The band’s song “I'm Movin®' On* was the

ACM's Song of the Year. They aiso received the 2003 CMT Flameworthy Music Video Award,
Group or Duo, for “These Days.”

© CMT produced and aired its second concert special with the band in 2003, sending mil-
lions of young girts into a tizzy with Rascal Flatts: Meit on the Beach. They also starred in Ras-
cal Flatts: Live From the Sunset Strip in 2001.

CMT wasn't the only tube time for Rascal Flatts. Among their 2003 TV appearances were
shots on Jay Leno, Jimmy Kimmel and Dick Clark’s Rockin® New Year’s Eve.

® And speaking of “tizzies,” 2003 was also the year guitarslinger Joe Don Rooney bared it all
in the video for “Mett.” His backside got mounds of mainstream press and tabioid TV exposure
for RF. Explaining his role in the steamy video that also features some shadowy nudity from his
female co-star, Rooney told USA Today, “[The directors] said, "You're going to lie here, she’s going
to do this, and you're going 1o like it." it happened pretty quickly, and it was over, to be honest.”

Brooks & Dunn have the same lock on the R&R Readers’ Poll Duo of the Year honor as they
do Qg that category at the CMA awards. Indeed, the only time B&D haven't won both awards in
the last 12 years was in 2000, when Montgomery Gentry snagged them. But a pair of hit sin-
gles, another top tour, Neon Circus Ill, and a stellar new album in Red Dirt Road kept Kix and
Ronnie at the top of the game in 2003.

¢ The title cut of their latest CD hit No. 1 last summer, while the second single peaked at
No. 3 a few weeks ago. The CD’s third single, “That’s What She Gets for Loving Me,” moved
from 50-34 In only three weeks on the R&R Country chart. :

® Released last July, Red Dirt Road is the latest in a long line of gold and platinum records
for Brooks & Dunn. The duo’s total saies are now over 26 million albums — more than any duo
in history except Simon & Garfunkel. The new CD contains 15 cuts, 12 of which boast Kix,
Ronnie or both as writers or co-writers.

* The Red Dirt Road Tour, which kicked off just a few weeks ago, is a departure from the
last three seasons of Brooks & Dunn’s Neon Circus & Wiid West Show. The bubble-blowing
goat, stit-walkers, jugglers and clowns may just be taking a hiatus, however. B&D hint that the
newest incarnation of Neon Circus may well take America by storm later this year.

in the meantime. Josh Turner and Joe Nichols join B&D on the Red Dirt Road through early
summer.

Brooks & Dunm wi:.

© B&D got plenty of camera time in 2003, and not
just on awards shows. In addition to ACM and CMA
show performances, they were a driving force behind
and participants in The Dale Earnhardt Tribute Con-
cert, which aired on Fox last summer, and they took
part in Farm Aid.

They also made a cameo appearance on the net-
work TV series Vegas, looking quite at home at a craps
table. And the dynamic duo finally did a Today Show concert that had been canceled a few
times — once by the Northeast blackout. another time because of an NBC-TV scheduling con-
flict, and a third time by a major snowstorm. And you know the boys are now really big-time,
following their Feb. 13 appearance on Dr. Phil.

® The ACM and the CMA crowned Kix and Ronnie Duo of the Year, and they took home an-
other trophy from the CMA for “The Red Dirt Road" video. Their performance of the song, which
the two co-wrote, also garnered them Best Country Vocal Performance nominations from the
Grammys and the Péople’s Choice Awards.

® it was also a big year for the guys personally. Ronnie was inducted into the Oklahoma Music
Hall of Fame, and Kix got a hole-in-one — at the par 3, nine-hole course at Augusta, no less.

“it's Five O'Clock Somewhere™ wasn't
the first collaboration for Alan Jackson and
Jimmy Buffett. They last paired on Jack-
son'’s cover of “Margaritavilie” a few years
ago. for his Under the influence CD. Jack-
son wrote in the liner notes for that atbum,
“I've always been a big Jimmy Buffett fan.
like his music and the fact that he does what he wants to do.” And that's exactly the attitude the
two captured on this single, which made it one of the most played and most honored of 2003.

® Jim “Moose™ Brown and Don Rollins wrote the workingman's drinking anthem. it was
R&R's longest-running No. 1 single in 2003, spending an incredible eight weeks at the top of
the charts, and was also Jackson's 30th No. 1 hit.

it was one of the few Jackson-recorded songs that he didn't write. “When | got the song. it
sounded like Buffett. so | called him up and asked him if he'd do it with me,” Jackson says.

P e g
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Alanjackson& JimmyBuffettu..

“We cut the track in Nashville, then | flew to Key West and did the vocals [at Buffett's Shrimp
Boat Studio].”

The song was the first major cut for former Texas high school bandieader Rollins, who has had
Randy Travis. Ray Price and a handfu! of others cut his tunes. it was the very first cut for Brown.

® “it's Five O’Clock Somewhere” is one of two new songs on Jackson's Greatest Hits Voi-
ume Il coliection, which was released in August 2003. The CD, which includes 16 past hits,
also features his current No. 1, “Remember When." The retail edition included a bonus disc of
eight album tracks that Jackson selected.

® The honors for “Five O'Clock” thus far have included a 2004 Grammy for Best Country
song. the Country Music Association nod for Vocal Event of the Year and Country Weekly's
award for Collaborative Song of the Year.

® Jackson and Buffett kicked off the 2003 CMA awards show with this single, in a perfor-
mance that included steel drums and girls in grass skirts. Jackson aiso performed it on this
year's American Music Awards telecast.

Jimmy Wayne was Country radio’s New Artist Most Valuable Performer in 2003, garnering
more airpiay points than any other new act last year. And now Country radio programmers,
MDs and air personalities have voted him Best New Artist in R&R's annual Readers’ Poll.

The story of Wayne’s amazing musical success in 2003 is second only to his incredibie per-
sonal story. Being bounced from one foster home to the next, having a mother in prison and an
absent father and spending a number of years as a prison guard all serve as fodder and an
almost surreal backdrop to the songs he writes. if his performance in 2003 is any indication,
his talent is sure to be part of Country radio and music for a iong time to come.

* “Stay Gone" was Wayne's initial release to Country radio and the first single from his de-
but aibum of the same name. A top three hit that ranked No. 23 for all of 2003, the single still
ranks in the top 50 of allt recurrents being piayed on Country radio. The second single from his

Jimmy Wayne secuwens

new CD is “I Love You This Much,” and it’s still going strong on
R&R's top 10.

® The video for “Stay Gone” hit No. 1 on CMT and was the
most-played video for 2003 on VH1 Country.

© “Stay Gone" was also honored by the Nashville Songwrit-
ers Association international (NSA!) as one of the top 10 songs
its 550 professionals said they wished they had written.

© Wayne was named one of People’s “Sexiest Men Alive” in
2003.

© Wayne was on the road with Lonestar at the end of 2003 and began 2004 opening for
the band's Acoustic Front Porch Tour.
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58 :/ COUNTRY TOP 50 INDICATOR

. g
o March 5, 2004
R&RA’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’ |
LAST THIS TOTAL o TOTAL o TOLAVO. o AUO WEEKS  TOTAL m”’ndmmm I
WEEK  WEEK AATIST TITLE LABEL(S) PONTS  POWTS PLAYS PLAYS L . N 005 | \amsr TR LABELS) ADOS
1 1 TDBYKEITH American Sokdier DreamMWorks) = 475 306 4016 231 120639 6202 14 1100 | \ouecran e Be Us Again BN p
2 2 BRADPAISLEY Little Moments (Arista) 5422 139 3965 99 120738 2000 25 108/0| SHANIA TWAIN It Onty Hurts When [m Breathing Mercury/ 16
3 @ TIMMCGRAW Watch The Wind Blow By (Curt/ 5415 4 3989 417 121426 576 18 108/ | ANDY GRIGGS She Thnks She Needs Me /AC4/ n
4 @ MARTINA MCBRIDE In My Daughter'sEves LA 5320 22 3914 5 17216 336 15 110 5::‘::::::‘;“;:? ovcf‘“’“';"e"mmm :
7 € JIMMY WAYNE ILove You This Much (DreamWarks) 5317 434 3885 4299 116793 10784 27 110I1 | \oureoueoy cMTRY i You Ever Siop Loving Me Columbal 8
6 @ TRACE ADKINS Hot Mama (Capitol 4303 45 3556 +19 108172 486 24  109/0 | LEE AND WOMACK The Wrong Gal MCA/ 7
8 @ SARAEVANS Pertect (RCA/ 4786 254 3531 +177 104215 6091 23 1080 | CHELY WRIGHT Back Of The Bottom Drawer Vivaton) 1
9 @ BUDDY JEWELL Sweet Southern Comtort (Columbial 4530 171 3288 +143 98903 3483 19 108jg | BULY DEAN Thank God m A Country Boy (ViewZ/ 5|
10 € KEITHURBAN You's Think 0t Me (Capitol 4270 146 3180 #1201 82730 3285 12 1110 i
5 10 TERRICLARK | Waona Oo It AN (Mercury/ 4218 1012 3068 745 93902 20788 26 1010
11 @) RASCALFLATTS Mayberry yric Street) 3909 155 2882 +12) 86232 3582 9 110 ,
14_ KD KENNY CHESNEY {UNCLE KRACKER When The Sun Goes Down (B4) 3883 386 2921 +289 84980 8496 6 10810
12 () GARY ALLAN Songs About Rain (MCA/ 87 2 269 29 81746 521 15 11000
13 14 JOSH TURNER Long Black Train MCA/ 3407 69 2523 147 72717 4802 33 10210
15 B GEORGE STRAIT Desperately (MCA/ 3207 165 2381 111 69572 3252 8 108N
16 ) JOENICHOLS Cool To Be A Fool (Universal South/ 3062 56 2303  +41 64822 1403 28 10300
4 17 @ CLNTBLACK Spend My Time Equity Music Group) 3019 66 2200 +53 67180 1248 18 101
19 @ JOHN MICHAEL MONTGOMERY Letters From Home Warner Bros) 2877 240 2120 +183 62915 4838 7 10311
18 ) BLUE COUNTY Good Little Girls /Asylum/Curt/ 7% s am .62 eun 2ss 2 sen| MOST .
| 20 € CAROLYN DAWN JOHNSON Simple Life (Arista/ %9 ns 213 .1 seee ws 13 | Increased Points
[ 21 @) DIERKS BENTLEY My Last Name (Capitoll 2521 105 1924  +69 54469 1411 18 983 romt |
| 22 €D TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 451 276 1781 180 53910 6127 18 syp| ST S ——
26 €8 BRODKS & DUNN That's What She Gets For Loving Me (drist/ 1964 397 1452 +267 42145 9111 5 943 ;:‘o::s"i‘;m l;‘;;:“‘w;':';:“é:ls”i:’[":':‘;’e - :;:;
24 @D BIG& RICH Wikd West Show Warner Bros./ 1943 190 1416 +111  A1630 4123 9 B6/1 | \ Curcuey JUNCLEKRACKER When The Sun Goes Down BYA/ +386
23 €D REBAMCENTIRE Somebody /MCA) 1942 109 1445  +B0 42122 1863 9 83/ | LONESTAR Let's Be Us Again 8N4/ +349
25 €D BRIANMCCOMAS You're In My Head Lyric Street/ 179 51 1339 +46 39517 842 22  79/0 | MONTGOMERY GENTRY If You Ever Stop Loving Me [Cobmbss/ +335
27 @) CLAY WALKER I Can't Skeep (RCA/ 1679 112 1210 +93 36698 2383 12 733 ::::;‘Lm:';‘“gfo'::m’:";“: :’:“m:"'“gz;‘;o":: a;‘::’;;’s’/y’ :;::
30 @) MONTGOMERY GENTRY If You Ever Stop Loving Me (Columpia/ 1675 335 1280 +251 36623 7872 5 B8 ypr EvaNs Perfect 1904/ it
28 @ PAT GREEN Guy Like Me (Republic/Universal South/ 23 0 122 +6 29583 .37 8 7300 | J MICKAEL MONTGOMERY Letters From Home Warner Bras.) +240
33 €D SHEOAISY Passenger Seat Lyric Street) 1367 188 1010 +123 29543 4531 5 794 | LEEANNWOMACK The Wrong Gal MC4/ +25 |
31 €3 OAVIOLEE MURPHY Loco /Audium/ 1357 117 1008 +82 29069 2129 8 692 :
34 €D EMERSON ORIVE Last One Standing (DreamWorks/ ' M8 8 850 10 23685 188 8 68/3 |
35 €D BILLY CURRINGTON | Got A Feeiin’ Mercuy/ 95 134 789 +85 20031 2977 8 614
32 34 PATTY LOVELESS OnYour Way Home (Epic/ 935 291 729 228 20351 5738 16 52
29 35 KELLIECOFFEY Texas Plates (BNA/ 839 485 697 376 20869 9351 21  G66/0
39 €D SHANIA TWAIN It Onty Hurts When I'm Breathing /Mercury) 880 291 673 4215 19587 6934 4 GONG
36 €1) WYNONNA H/NAOMI JUOD Fles On The Butter... AsybmCort/ 829 71 672 +43 17211 1987 7 524
38 €D JOE DIFFIE Tougher Than Nais (8BR/C4) 6 18 44 8 WA 507 4 483
45 @ LONESTAR Ler's Be Us Again /BN4) 695 368 545 4274 15848 7791 2 54125
43 @ LEE ANN WOMACK The Wrong Girl (MCA/ 628 215 483 +181 13837 4N 3 487
40 @) JEFF BATES | Wanna Make You Cry /RCA/ 66 &4 487 .29 122 12s s 3| Most
41 @ CHRIS CAGLE I'd Be Lying (Capital 61 N3 an .81 uns s &« | Increased Plays
37 43 LEANN RIMES This Love /Asplum/Curt/ 557 189 403 181 11931 3516 11 2800 T
42 44 DIAMONO RIO We Al Fall Down (Arista) P T T 4 8688 86 7 3N :‘;‘: '"“i 'L‘:I"" RO ‘““;;:‘
44 AMY DALLEY Men Don't Change /Curb/ M3 45 276 .M 4% 531 4 2683 AVRNINE.Lycn Vo) s B "
47 f RHONDA VINCENT It Heanac:s,ﬁad Wings (Rounder/ 25 35 208 26 SA10 959 8 17| CUESMEVOUNCLE KRACKER When The SnCoss lown BUY 209
LOMESTAR Let's Be Us Again /BNA/ +214
48 @ BILLY DEAN Thank God I'm A Country Boy (View2/ 250 87 210 +30 5546 802 2 16/5| BROOKS & DUNN That's What She Gets For Loving Me (Arista/ +267
50 @@ SCOTTY EMERICK The Coast is Clear (reamiorks/ 199 39 175 +27 4176 982 3 18/3| MONTGOMERY GENTRY If You Ever Stop Loviog Me Cabmby/ +250
@ BILLY RAY CYRUS Face Of God (Word/CurtyWarner Bros.) 157 52 128 +3 2540 989 1 1373 ] SHAWATWAN It Only urts When Fm Breathing Mercury)  +215
@esut> ) JULIE ROBERTS Break Down Here Mercury/ 139 82 127 +58 2302 41 1 188 :uuc?&ﬂw:::cr: mﬂﬁfmﬁ&ﬁ? - ::::
112 Country reporters. Songs ranked bé t%:l:g :gr&tr;e egi(;zl;y week of Sunday 2/22 - Saturday 2/28. :’:::::w:“mm ong Gl MCA/ ::Z
N d @ f , Email: hooks@hooks.com
eed it tast? No problem. / B
® ’ & FAX: (770)452-4675
16 Perimeter park Drive, #109
Atlanta, GA 30341-1324
> Custom Production - Callouts, Montages & Video Hooks o
> Digital, Clear, Consistent > 70,000+ Song Library Hﬁ KS e,
a = ! 5 UNLIMITED MlChaeI Pelala
» All Formats & International Titles » On-Time Delivery ==l 770)452-HOOK (4665)
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f COUNTRY CALLOUTAMERICA. By @Bullseye -

" .o« EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES March 5, 2004
Callout America= song selection is based on the top 35 titles from the R&R Country chart for the airplay week of January 25-31.

ARTIST Tile (Lavet)
TOBY KEITH American Soldier (DreamWorks/
TIM MCGRAW Watch The Wind Blow By /Curt/
ALAN JACKSON Remember When /Ansra/
CLINT BLACK Spend My Time /Fouity Music Group)
BUDDY JEWELL Sweet Southern Comfort [Cokmiva)
JIMMY WAYNE [ Love You This Much (Dreamiorks/
TRACY LAWRENCE Paint Me A Brmingham (DrssmWorks)
TERRt CLARK | Wanna Do tt Al (Mercury/
JOE NICHOLS Cool To Be A Fool finversa/ South)
SARA EVANS Pertect (RCA/
TRACE ADKINS Hot Mama /Capitol)
RASCAL FLATTS Mavybesty (yric Street/
MARTINA MCBRIDE in My Daughter's Eves (RCA/
CLAY WALKER | Can't Sleep /RCA/
BRAD PAISLEY Littie Moments (Anstal
CAROLYN DAWN JOHNSON Simple Life (Aristal
KEITH URBAN You'lt Think Of Me /Caprtod
GARY ALLAN Songs About Rain /MCA/
DIERKS BENTLEY My Last Name [Laprtolf
BLUE COUNTY Good Little Girts /Asylum/Curty
JOSH TURNER Long Black Train /MCA/
BRIAN MCCOMAS You're In My Head { ynic Street/
JOHN MICHAEL MONTGOMERY Letters From Home /Warner Bros.)
PATTY LOVELESS On Your Way Home {Epwc/
REBA MCENTIRE Somebody /MCA/
DAVID LEE MURPHY Loco AAudium/
KELLtE COFFEY Texas Plates (5N4/
PAT GREEN Guy Like Me /Reputic/Unrversal South)
GEORGE STRAIT Desperately (MCA/
BROOKS & DUNN That's What She Gets For Loving Me /Arista)
KENNY CHESNEY {{UNCLE KRACKER When The Sun Goes Down /BA4/
MONTGOMERY GENTRY if You Ever Stop Loving Me [Cokunixa)
SHEDAISY Passenger Seat Aynic Strest)
BILLY CURRINGTON 1 Got A Feelin’ Mercury/
BIG & RICH Wild West Show (Warmer Bros.)

LIKE A LOT

44.4%
38.5%
38.4%
36.8%
36.0%
355%
344%
34.1%
Ja0%
32.6%
32.5%
32.1%
32.0%
32.0%
31.9%
0%
30.9%
30.8%
30.2%
29.3%
28.8%
21.8%
27.5%
21.5%
26.8%
25.5%
25.4%
23.9%
23.0%
22.5%
2.2%
21.8%
18.8%
16.4%
13.9%

TOTAL
POSITIVE

128% -

69.6%
76.0%
62.7%
66.0%
67.6%
65.1%
63.7%
61.8%
63.8%
61.0%
64.6%
57.9%
62.4%
66.9%
56.4%
61.5%
58.7%
63.6%
62.4%
56.1%
§6.1%
53.8%
§5.3%
49.6%
51.5%
57.6%
55.4%
52.6%
59.0%
52.3%
54.7%
51.4%
52.1%
46.1%

NEUTRAL
17.4%
20.3%
16.8%
25.9%
23.T%
23.2%
24.0%
21.8%
28.0%
25.5%
24.2%
214%
21.1%
23.1%
20.5%
218%
23.1%
21.3%
20.8%
25.9%
23.2%
28.6%
24.6%
28.2%
21.1%
23.6%
26.1%

25,7%-

24.4%
21.0%
21.9%
28.7%
22.1%
28.2%

%%

CALLOUT AMERICA»

HOT SCORES

FAMILIARITY OISLIKE BURN

99.3% 4.9% 4.3%
97.1% 4.2% 3.1%
99.1% % 2.7%
91.6% 2.T% 0.3%
97.3%  50%  26%
96.7% 3.2% 2.7%
97."1% 4.0% 4.0%
99.8% 48% 9.5%
98.1% 4.5% 3.8%
96.1% 4.2% 2.6%
100.0% 6.6% 8.2%
91.6% 5.1% 0.4%
98.5% 6.4% 7.1% 2 Download music: 3%

91.0% 5.3% 02% | M

1. Have daily Internet access: 569
99.3% 4.2% 1.7% ta, Listened to Intemet radio
89.8% 48% 0.9%

at keast 30 min.: 15%
88.8% 42% 0.1% 2 To visit specific website: 21°
91.2% 43% 1.0%

Password of the Week: Roberts.
Question af the Week: 1. Do you have ac-
cess to the Internet at home of at work en
a daily basis? 1a. If so, have you listened
b0 & radio station on the Internet for at least
W minutes? 2. Aside from work-refated
activily, whal is the pnimary reason you
log on to Ihe Internet?
Total
1. Have daily Internet access: 59

" la Listened to Internet rudio

at keast W min: 15%

2 To visit specific website: 29%
2 To get news and sports info: 29%
2. Check e-mail. use instant chat: 9%

2. To get news and sports info: 32%
2. Check e-mail, use instant char: 43%
88.8% 4.4% 0.0% 2. Download music: 4%
88. X . m
97.1% 5.1% % 1. Have daily Internct access: 66°

la. Listened to Intermet radio
98.3% 8.1% 10.8% o foast 30 min.: 15%
98.3% 6.7% 6.9% | 2 Tovisit specific website: 49

2 To get news and sports info: 23%
A5 i G 2 Check e-mail. use instant chat. 12%
88.4% 41% 0.2% | 2 Downluad music 1%
80.0% 2.9% 0.4% Male

. 1. Have daily Internet access: 57%

78.9% 38%  00% | 14 Listened o Intermet radlio
99.8% 1%  8.9% at least 30 min. 17%

2. Tovisit specific website: 24
89.6% 1.9% 0.7% 2. To get news and sports info: 38%
81.5% 4.4% 0.2% 2 Check e-mail, use instant chat: 36%

2 Download music: 2%
84.5% 0% 0.5% Female
79.2% 4.3% 0.6% : i Lh'e‘:l;i;y Internet acoess: 61

v |ister to Internet radico
86.7% 4.9% 0.5% at least 30 min: 13%
78.2% 4.3% 0.4% 2 To visit specific website: 33%

2. To get news and sports into: 22%
B2.8% 21% 4% 2. Check e-mail, use instant chat: 41%
78.9% 4.6% 0.4% 2. Downboad music: 4

Total sampe size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the Interview with each respondent. Scores are: aj / Like it A Lot in Fact It's One Of My
Favorttes b) I Like it ¢} it's Okay. Just So-So dj | Don't Like It ) I'm Tired Ot Heaning it On The Radio f) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 pesitions on R&R's Country
arplay chart, The sample is composed of 400 25-54-year-old persons who identity Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample s 50% male/lemale

173 each in the 25-34, 35-44. and 45-54 demos. The sample is balanced by region, and markets withn that region. Bullseye Callout is conducted in these regions and markels. Market selection s determined by Buliseye
NORTHEAST. Washington, 0C., Harrisburg. PA.. Providence. Rochester, NY, Springlield, MA. Harttord, Portiand, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Aifanta, Tampa. Nashville, Chattancoga, Mobile, AL. Charlestom,
SC. Jackson, MS. MIDWEST: Milwaukee, Cincinnal, Cleveland, Kansas City, Lansing, MY, Ft Wayne, IN, Rockford, IL, Indiznapolis. SOUTHWEST: Dallas-F1. Worth, Tucson, Albuquerque, Okiahoma City, Houston-Galveston,
Phoenix, Lafayette, LA. San Antonio. WEST. Portland, OR, Sah Lake City, Fresno, Bakerstield, Spokane, WA, Riverside-San Bernardino, Boise. Denver, Monterey-5alinas. © 2004 R&R Inc. © 2004 Bultseye Marketing

Research Inc..

&= o

SRISAY CoLORS.

LONS-LASTING.

. STICKER ME, BABY!

WEIRD? WIBED? SACKY?

He's a loyal listener with the power {0 help you during
ratings. Give him a station decal from Communication
Graphics and watch your TSL grow.

o munication

o Graphics Inc

800.331.4438 - www.cgllink.com

@ = P»

SHURABLE.

WEATRER-RESISTANT.

www.americanradiohistorv.com
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_ADULT CONTEMPORARY __ |

What’s Old Is New Again!

Alook at remakes

By Barb Richards

} i ave you noticed how remakes are having a field
day on the R&R charts? Simply Red’s “You Make Me
Feel Brand New,” Michael McDonald’s “Ain’t No
Mountain High Enough,” Uncle Kracker’s “Drift
Away” and Sheryl Crow’s “The First Cut Is the Deep-

“Hits are good for

est” — and more are coming our way, like Hootie And
The Blowfish doing David Gates’ “Goodbye Girl.”

Is it smart to program remakes?
Do they age AC and Hot AC sta-
tions? What makes a good remake,
anyway? We asked a few leading
frogrammers: Bill Cahill from
WTVR/Richmond, Daniel An-
standig from McVay Media, Jeanne
Ashley of KSRC/Kansas City, Scott
Miller from WDOK/Cleveland
and, of course, me!

“Pve never taken a
call from a listener
who said, ‘You play
too many remakes!’”
Jeanne Ashley

R&R: Are remakes a good thing for
the format?

DA: Remakes give us a fresh take
on already familiar and popular
SONgS.

SM: Cover songs leave the gate
quicker, without having to over-
come the famitiarity factor.

BR: They need to put an updated

spin on the remake. If it sounds like .

the original with no added hipness
factor, why not just play the origi-
nal?

BC: Hits are good for the format.
1f the remake is good and a hit, it
makes no difference that it's a re-
make.

JA: The upside of playing re-
makes is the instant familiarity.

R&R: Do they age a radio station?

BR: | worry about that on occa-
sion. People scanning the dial punch
into our station playing a remake.
Are they going to get a different

Proven Hits

1977. The Counting Crows

UNCLE KRACKER Drift Away

TIM MCGRAW Tiny Dancer

NO DOUBT It's My Lie

THE DIXIE CHICKS Landslide
SMASH MOUTH 'm A Behever
CELINE DION 1 Drove All Night

DJ SAMMY & YANOU Heaven

Remakes continue to play an enormous role in the worid
of pop music, and the latest wave of cover tunes proves
it. This list of 16 current remakes features the heralded
Sheryl Crow cover of Cat Stevens' 1967 hit “The First Cut
Is the Deepest,” which was also a hit for Rod Stewart in

Mitchell's time-tested “Big Yellow Taxi,” while Tim McGraw
has stepped out of his country boots for a moment to
breathe new life into Elton John's “Tiny Dancer.”

Who will ever forget the earty ‘80s phenomenon that was the group
Foreigner and, in particular, their baliad *| Want to Know What Love 1s™?
Wynonna's version is No. 17 this week. The New Wave craze was
brought to its frenzied peak in 1984 thanks in part to Talk Talk's smash
“it's My Life,” and now a powerful cover of that tune by Southern
Califomia megastars No Doubt is in strong radio and video rotation.

COUNTING CROWS Big Yellow Taxi

SHERYL CROW The First Cut Is The Deepest
MICHAEL MCDONALD Ain't No Mountain High Enough
SIMPLY RED You Make Me Feel Brand New

WYNONNA | Want To Know What Love Is

HARRY CONNICK JR. For Once In My Life

MICHAEL BUBLE Kissing A Fool
SUGAR RAY Is She Really Going Out With Him?
. THE ATARIS The Boys Of Summer

have put a new spin on Joni

the format. If the
remake is good
and a hit, it
makes no
difference that it's
a remake.”

Bill Cabill

impression of what we play because
they hear a very old song?

SM: Most remakes flow well with
the other currents the station is play-

ing. If done right, they don’t sound .

dated.

BC: Aslong as the remake sounds
fresh it doesn’t age the station. Sheryl
Crow’s power as an artist tran-
scends a song that didn’t work for
three other artists. Simply Red have
done the near impossible, matching
The Stylistics’ power with “You
Make Me Feel Brand New.”

DA: They don't necessarily age
the radio station, but remakes don't
help you service the younger end of
the target. The song may remind the
younger demos of their elders’ mu-
SIC.

R&R: Do remakes research well?

BC: They test stronger quicker.
No surprise there! The songs don’t
have to grow on the familiarity
side.

DA: When you ask a 35-to~H-
year-old female, she will say that she
likes the original song. But when
remakes are tested, they exceed the
original version — which may be
why women make men crazy.

JA: I've never taken a call from a
listener who said, “You play too
many remakes.”

BR: Remakes are very palatable to
the listeners. Like going into a Mc-
Donald’s while in a strange city, re-
makes feel like home.

R&R: Do you have any suggestions
for future remakes?

JA: Josh Groban redoing Ex-
treme’s “He-Man Woman Hater.”

SM: “Jive Talkin".” It's time for
the whole world to feel the power
of The Bee Gees again.

BC: Many songs belong to the
original artist; remakes need to be
carefully crafted. A note-by-note re-

-

RACE TO THE MAYER'S OFFICE Backstage at the Grammys this
year, WPLJ/New York aftemoon driver Race Taylor (r) tackled John Mayer to
discuss Mayer’s latest single and the upcoming listener-only concert he plans
10 do for select members of WPLJ's audience.

k
SIMON LIVINGSTON ROSENSTEIN o, it's not the title of a new
book about a bird, it's the names of the three smiling artists in this picture.
Livingston Taylor (1) recently Invited Glenn Rosenstein and Carly Simon out to
Martha's Vineyard to contribute to his latest CD.

SMILE FOR THE KIDS Former Sex and the City star Cynthia Nixon
recently emceed an event to raise money for New York schools. The sold-out
gala, which raised almost a million doliars. featured performances by Anthony
Hamitton and Sarah McLachian. Seen here are (I-r) Nixon, Antonio "LA." Reid
and Mclachian.

peat of the original doesn’t do you
much good.

DA: With John Mayer s mix of
brassy, cool vocals and acoustic gui-
tar, it would be great to hear his in-
terpretation of some old Chicago
hits.

BR: “Morning Has Broken” by

“Cover songs leave
the gate quicker,
without having to

overcome the MercyMe. “You Light Up My Life”
F by no one. Some songs should nev-

mnw m-” er be remade!

Scott Miller

Barb Richards is PD of WAJI/Ft.
Wayne, IN.
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“No Way Out
(Theme from TS BV
BROTHER BEAR)
(Single Version)”

written and
performed by

Phil Coll;

“No Way Out” is the new's
from AC superstar | Phl )
and the second smgle from the = |
highly successful film and . ﬁ
. soundtrack to Disney's BROT HER
BEAR. The first single was a top
5 AC smash and has driven the
soundtrack to nearly Gold status!

Wataon

Photo CradA- Norman

R

Huge upcoming Phil Collins Awareness!

v Gigantic BROTHER BEAR DVD release campaign 3/30

v Phil Collins Music Choice concert special (3/29-4/11) reaching over 30MM homes
v New Phil Collins music video serviced to music networks plus airplay

on Disney Channel

On-air prize packages available to enhance airplay! Check with your Wik omxwobn
Hollywood Records representative for details. Q" XA g RECO&)I{S)W

Y Impactmg AC Radio Monday March 8
On Your Desk NOW!
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FOUR GRAMMY AWARDS
THE BIGGEST ALBUM OF HIS CAREER
NOW, THE NEXT CHAPTER FROM THE GREATEST MALE VOICE OF OUR TIM

LUTHER VANDROSS

BUY ME A ROSE

THE EMOTIONALLY CHARGED NEW
SINGLIE I€ l\()\l THE \I\Hll I\I [ECE
"ALBUM

#1 Most Added

with 34 Mainstream AC stations

on at Impact:
WLTW/New York WNIC/Detroit

y »
KKCW/Portland WHUD/Westchester ” "

WO0O0OD/Grand Rapids  WLT)/Pittsburgh

KOSl/Denver KKLT/Phoenix -
WRCH/Hartford KUDL/Kansas City
KBEE/Salt Lake KKMJ/Austin

WFPG/Atlantic City KTSM/EI Paso *
WRMM/Rochester WRRM/Cincinnati
WSUY/Charleston WYSF/Birmingham
WEAT/West Palm WIKK/Jackson
KKLI/Colorado Springs KKDJ/Bakersfield
KKBA/Corpus Christi  KISC/Spokane
KXLY/Spokane KISN/Modesto-Stockton
KTRR/Ft. Collins KVLY/McAllen
KWAV/Monterey WCRZ/Flint
WFMK/Lansing WKTK/Gainesville
WRSA/Huntsville @~ WTFM/Johnson City

WINNER OF 4 GRAMMY AWARDS!

SONG OF THE YEAR:“DANCE WITH MY FATHER"

BEST R&B ALBUM

BEST MALE R&B PERFORMANC'E: “DANCE WITH MY FATHER"
BEST R&B PERFORMANCE BY A DUO OR GROUIP WITH VOCALS:
“THE CLOSER | GET TO YOU"” [LUTHER VANDROSS & BEYONCE']

“THIS IS THE ALBUM OF IS LIFE™ New York Post
* . -
D&bllt at 26 Mainstream AC Monitor (+100)

L
#2 Greatest Gainer! o
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v/ ACToP 30 |  rowsmem

‘ = — 1
I MEBIABASE
R e me s B e B ER YR | Most Added” |
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Marie Osmond
Now on AC Afternoon Drive

One of the nation’s most beloved personalities brings all of her talent,
credibility and personality to radio, 2-7PM in all time zones...
giving you the power to dominate AC afternoon drive.
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Marie is AC's Afternoon Superstar.
Hear the live feed: jonesradio.com/maric

800.426.9082 4
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Tota sampie size is 410 respondents. Tolal average favorability estimates are based on a scale of 15, (1=dishke very much. 5 = ke very much). Total lamifiarity represents the percentage
of tespondents who recognized the song. Tofal bur rep the number of respondents who saxd they are tired of hearing the song. Songs must have 40% famianty 1o appear on survey.

Sample composition is based on persons 12+. Persons are screened via the intemet. Once passed. they can take Ihe /s« test based on the format/music preterence. Rate TheMusic.com
results are not meant to replace callout research. The results are intended to show opinions of participants on the the imernet only. Rafe TheMusic is a registered trademark of
Rate TheMusic com. The RTM system, is available lor iocal radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, 8 division of

_ Premiere Radio Networks.
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America’s Best Testing AC Songs 12 + Indic -ato.
TE THE BuSIC For The Week Ending 3/5/04 z ost Added
vowmneol 17 EDIARASE " 3
: R MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/
Artist Title (Label) W LW Familiarity Burn  25-54 25-34  35-54
LUTHER VANDRDSS Buy Me A Rose &/
CLAY AIKEN lnvisible (RCA/ 430 429 88% 21% 444 474 432
. Recurrents
JOSH GROBAN You Raise Me Up (143/Reprise) 414 418  94% 18% 416 41 Ay
MATCHEOX TWENTY Unwell (diantic/ 390 404 96% 44% - 392 3965 391 CELINE DION Have You Ever Been In Love (Epic/ >
CELINE DION Have You Ever Been In Love /Epic/ 387 387 9% 37% 388 373 393 ENRIQUE IGLESIAS Hero finterscope) 1048
SARAH MCLACHLAN Fallen (Arista/ 373 378 94% 32% 369 385 363 SANTANA {IVICHELLE BRANCH The Game Of Love Arsra) 1638
TRAIN Cailing Ail Angels (Columbra) 372 384 96% 43% 378 376 319
VANESSA CARLTON A Thousand Miles (A&M/Interscope) 1037
PHIL COLLINS Look Theough My Eyes (Watt Disney/Hollywood) 371 381 88% 32% 374 378 3N
3 i  com/Red | 920
LUTHER VANDROSS Dance With My Father 4/ 370 385 4% 41% 370 358 1376 PLY G S Sepinrstonii o0
MARTINA-MCBRIOE This One's For The Girls (RCA/ . 370 366 74% 18% 367 369 366 PHIL COLLINS Can't Stop Loving You (Atiantic/ 916
BI0O Whnte Flag /Arists/ 369 376  92% 3% 368 390 359 CHRISTINA AGUILERA Beautitul (RCA/ 887
SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 367 378 98% 45% 370 367 3n RORAR JOBES Don't Ko Wy (ke Setight -
FIVE FOR FIGHTING 100 Years (Aware/Columbia) 360 360 77% 19% 353 378 343
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SMMPLY RED Sunnise (sunplyred.com/Red Ink) 355 357 82% 28% 354 369 348
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TIM MCGRAW Tiny Dancer (Curt/ 350 356 86% 29% 353 333 360 MERCYME | Can Only Imagine IV Curty 193
MICHAEL MCODNALD Ain't No Mountain High Enough /Motown/ 348 355 94% 35% 352 341 356
Sengs ranked by tetal plays
CHRISTINA AGUILERA The Voice Within (RCA/ 347 363 87% 34% 358 366 355 W,
UNCLE KRACKER fDOBIE GRAY Drift Away fLava/ 327 338 96% 58% 335 313 343 '
Please Send Your Photos
COUNTING CROWS Big Yeliow Taxi (Geffeninterscape) 304 308 94% 58% 300 310 297

R&R wants your best snapshots (color of black & white).

Piease include the names and tities of all pictured and
send them to:

R&R c/o Keith Berman:
10100 Santa Monica Bivd.,
3rd Floor, Los Angeles. CA 90067
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Danbury, CT's WDAQ (280Q) has led
a market.in the shadows of New York
City for the past 14 years. As we all
know, getting to the top is hard, but
staying there is harder. Understanding
the communily — as opposed to just
the audience — has lead to the suc-
cess of 98Q, with the fall '03 numbers
at 1.0 12+, 21.1 females 18-49 and
No. 1 in most demos for the Danbury
market. Our strong local promotions include A Sum-
mer of Fun, which gave winners $3,000 to spend at
10 local stores, and Idol Search at the Northeast's larg-
est mall, which drew well over 1,000 peocple. @ The
musical landscape of 98Q is focused on momentum
throughout the day, unlike at the typical Hot AC, with
powers like “Hey Ya™ and the “The Way You Move™ by
QOutKast, “Someday” by Nickelback and “With You" by
Jessica Simpson. We go for a gradual musical buildup from at-work
listening through the midday, with new songs like Five For Fighting's
‘100 Years,” Maroon 5’s “This Love” and Hiltary Duff's “Come
Clean.” We add a bit of spice in the afterncon with tracks like
“Numb” by Linkin Park for after the dentists have put down their
Novocain. Nights at 98Q lean even more CHR. New adds for this
week include “I Miss You" by Blink-182, Jet's “Are You Gonna Be My
Girl and the new Janet Jackson track. Balance with momentum,
fun personalities, great local contests and constant involvement in the
community have all proven to be successful here at Greater Danbury’s
No.1 choice, 98Q.

With
Scott McDonnell
MD, WDAQ (98Q)/Danbury, CT

Congrats to the staff of Reprise as
Josh Groban nabs the top spot
on this week's AC chart with “You
Raise Me Up” ... Also on the AC chart,
Michael McDonald returns to the top
10 with his cover of “Ain't No Mountain
High Enough” (Motown/Universal). in
general, it's a good week for cover
songs at AC, as Simply Red (Simply-
red.com) moves 15-13°, Wynonna (Curb) goes 21-17°, and No
Doubt {Interscope) move 25-22° . Luther Vandross is Most Added
at AC with “Buy Me a Rose” (J), while Sarah McLachlan (Arista) and
Live t/Sheiby Lynne (Radicactive/Geffen) tie at Hot AC with 22 ... 3
Doors Down are No. 1 yet again at Hot AC with “Here Without You"
(Republic/Universal) ... Barenaked Ladles score a 25-21° jump with
“Testing 1, 2, 3" (Reprise), while Hoobastank surge 34-28" with "The
Reason” (istand/IDJMG).

(& AC/HoT AC

1

artist

snst Hoobastank ™~
weet: Island/IDIMG

By MIKE TRIAS/ ASSOCIATE EDITOR

fter competing against each other in
a high school battle of the hands in
their hometown of Agoura Hills, CA, Doug

Robh and [an Estrin discovered they had a

mutual passion for mu-
sic. They quickly joined
forces, writing joke songs
at first. Robb sang lead
for the first time. while
Estrin continued on gui-
tar. They soon recruited
Markku Lappalainen, a bassist and friend
whom Estrin met when he placed an ad for
musicians in the local newspaper. Since it
had worked once, Estrin placed another ad
in the paper. Drummer Chris Heese an-
swered the call. and Hoobastank were born.

The band took its name from a gas sta-
tien the guys saw in Germany while vis-
iting one of Robb’s older hrothers. *I don't
know if it's proneunced ‘Hoobastank.” but
that's how it was spelled.” says Estrin. “We
thought it was the funniest thing — child-
ish, dumb, like furt humor. We started
laughing. and it just stuck.

Hoobastank began drawing from a num-
ber of diverse influences to create their
music — from The Red Hot Chili Peppers
and Foo Fighters to monster bands like
Toto and .lourney. “We really loved any
band that had good, powerful melodies,”
says Estrin. “Now I'm more influenced by
songs. If | hear a song — and it can be by
a band I f-ing can't stand -— if it’s a good
song that is structured well, I'm influenced
by that.”

Their varied tastes are immediately ap-
parent in The Reason, an album filled with
both ballads and adrenaline-charged an-
thems. On this sophemore effort, Estrin
says, their growth stemmed from the fact

— =

tiv:flt} '

that this time around. “We dissected every
single song way more than we ever have.”
Howard Benson (P.0.D., Blindside)
stepped in to produce the CD, contrihut-
ing to Hoobasatnk’s musical evolution.

“The Reason” is the current single and
follows up the aggressive “Out of Control "
Unlike its predecessor. “The Reason” is

Hoobastank's homage to the power hallad.
“I wrote the music before Doug wrote the
lyrica,” says Estrin. I
was sitting at home
with my recording
equipment, plugged in
my guitar and eventu-
ally came up with the
intro. [ told myself. “You
know what? I kind of like this emotional
feeling — kinda sappy.”

Estrin feels the band's cclectic style has
led to both acclaim and criticism in the
press. “When [ look in magazines and sce
a negative or even a positive review, it's
just stupid,” he says. “Why should one per-
son say what they think about a record to
try to influence a bunch of other people”
In the end. he and lioobastank remain
true to their music. “We're the first band
thatll tell you we're not trying to reinvent
the wheel or do something completely dif-
ferent.” he says. “We're just taking all of
our influences and writing some songs. If
you like it. great. If you don't, go listen to
The White Stripes or The Strokes” (hoth
bands Estrin likes).

Hoobastank are presently wrapping up
their tour with Linkin Park and >.0.D. Af-
ter a short hreak they will kick off the
MTV Campus invasion '04 Tour with
Lostprophets and Ima Robot on March 19.
As far as a third album goes, Estrin says,
“We're not thinking about it yet, but we're
gonna have to get to it sooner or later. 'm
hoping that as time goes on I will want to
start to sit down and write more sonys:
Right now? I don't have anytbing in me
I'm tapped out.”
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66 -  HOTACTOP40 : POWERED[T]
() Ao MEDIABASE
W M st ms s B i Wk e | Most Added” !
1 1 3DOORS DOWN Here Without You (Republic/Universal) 3851 165 249789 29 9410 |www.rradds.com )
2 2 SHERYL CROW The First Cut Is The Deepest (4&Miinterscope) 3530 31 250612 22 9410 | ammsrome waes A0S
4 @ NICKELBACK Someday (Roadrunner//DJMG) 3247 +76 213158 23 88/0 | SARAHMCLACHLAN Stupid (Arista/ n
3 4 NODOUBT It's My Life interscope/ 3228 108 240886 18 920 | LVEWISHELBY LYNNE Run Away fRaddoacieGeffen b
5 5 MATCHBOX TWENTY Brght Lihts Arantic 2993 160 202527 29 940 :‘2:8‘: :';:‘;ﬁssg:";;‘f’;; "I‘;’:m‘,:'z, :
6 @ DIDO Wiwte Flag (drista) 2974 436 236642 32 BBIO | Aumu LAVIGNE Don't Tel Me dristal 7
8 0 EVANESCENCE My Immortal Winc-up/ 2955 +179 174145 14 3N NELLY FURTADO Try (DreamWorks/Interscope/ ]
7 8  SANTANA fIALEX BAND Why Don't You & | (Arista/ 2821 72 2112884 37 %40 HOOBASTANK The Reason Island/i/MG) 6
9 9 SARAHMCLACHLAN Fallen (Arista) 2642 67 185758 24 ggp | 31! Love Song okcanaMavenc n
10 @ FIVEFORFIGHTING 100 Years (Aware/Columbia) 239 +99 174920 15  gyp | UM Boys Dot Cry ety :
12 @ MAROON 5 This Love (Octonel) 2625 +296 169154 8 922
11 12 TRAIN When | Laok To The Sky (Columbia/ 2361 173 130886 18 910
14 @ MELISSA ETHERIDGE Breathe (isiand//iDJMG) 2181 +94 139779 10  90/0
13 (D OUTKAST HeyYa! (drista) 2124 +31 135578 13 48N
16 @ JOHN MAYER Clarity (Aware/Columbia) 1783  +101 101522 8 8110
17 @  LZPHAIR Extraordinary (Capitol 1416 +77 67788 10 76/
19 @  FUEL Falls On Me (Epic/ 1116 +29 43557 16 470
18 18 JASON MRAZ You And | Both (Flektra/EEG) 1046 230 46293 20 520
4 20 O TOBY LIGHTMAN Devils And Angels (Lava/ 893  +134 34652 1 553 Closing in Top Ten at Hot AC!
23 @ NORAH JONES Sunrise /Blue Note/EMC) 766 +164 48261 6 56/8 I ) \
25 @ BARENAKED LADIES Testing 1, 2, 3 (Reprise/ 755  +218 40140 3 5504 #1 at AAA! S0LD OUT national tour!
21 @  SEAL Love's Divine (Warner Bros. R R T |l O ve" 100,000 copies sold in the FIRST WEEK!
22 @ KIDROCK Cold And Empty (Top Dog/Atlantic/ 663  +29 24086 7 440 Q Top 15 Callout at:
26 €  JOSH KELLEY Everybody Wants You (Holywood) : 660  +131 30992 4 4812 KFMB. WWZZ, WPTE, KFBZ
27 @ 3DOORS DOWN Away From The Sun (Repubic/Universall 609 +138 36372 3 402 :
28 @ JESSICA SIMPSON With You (Columbis/ 541  +102 34177 4 238
24 27 MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 519 37 25972 20 340
34 @ HOOBASTANK The Reason /istand/IBJMG) 512 +171 19312 2 36/6 Most
29 @  CLAY AIKEN Invisible (RCA) 434 4 3083 15 190 | g rascad Plays ,
32 €  LINKIN PARK Numb Warner Bros.) 3715  +11 19540 6 M y: i
33 @  FEFE DOBSON Everything /Isiand/iDJMG) 7 s20 678 5 0 | ..E‘TQ‘X; '
37 € KIMBERLEY LOCKE 8th Worid Wonder (Curty mn 470 18088 3 26M1 | inectciione etonel -
35 @ GUSTER Careful (Paim/Reprise) 363 +23 9951 4 26/0 NELLY FURTAO Try [DreamWorks/interscope/ +221 \
31 34  BOB GUINEY Girriend (Wind-up/ 350 49 8419 6  28/0 | BARENANED LADIES Testing 1, 2, 3 (Raprise/ 2
39 €@  JET Are You Gonna Be My Girl (Elektra/EEG) 345 +68 16992 2 1511 MATCHBOX TWENTY Downfall Mtiante) +193
Bas> @ MATCHBOX TWENTY Downfall Atiantic/ 326 +193 2601 1 264 | oSO o " \
30 37  SIMPLE PLAN Perfect (Lava/ 326 -88 12819 12 2110 NORAH JONES Sunrise /Bive Note/EMC) 164
€  OUTKAST The Way You Move /Arista/ 317 +81 20049 1 89 3DOORS DOWN Away From The Sun Repubbc/Uinversal  +138 |
40 €D  JANET JACKSON Just A Littie While Virgin/ 317 +62 25970 3 19/0 | TOBYLIGHTMAN Devis And Angeis (ava/ 13 |
38 €D BLUEOCTOBER Calling You Universal 286 +5 11898 4 170 | JOSHWELLEY Everybody Wanls You Holywood +1d |
D R O e e b T iy A ot xomaert g [ D S oy tor 2l RER
is piaced first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reponers are available on the web at |
reporting station, Sonos unreported as adds do not count toward overall total stations playing a song. Totat Audience equals Average Quarter Hour Persons times www.radi oan records.com.
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used hereln with permission from the Arbitron <
LCompany (©_2001, The Arbitron Company). © 2004, R&R, Inc

POWERFUL RATINGS!

S WEET D REAMS

N

. / Minneapolis
1 3 45 4 9th to -

/ Seattle
4, 4.1-5.6, 61

/Denver

F: 25-54,3.9-4.9, 8th to ; making Nighttime radio relevant again
/Tampa
25.54 ° 2 t I CONTACT: PAUL DOUGLAS, Cox Radio Syndication
CALL: 404.962.2078 B-MAIL: dougotl@eorthlink.net
*Arbitron Summer 03-Fall 03 / Exact Times www.coxradiosyndication.com and www.dreamdoctor.com
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THE 2004 ARTIST DEVELOPMENT STORY CONTINUES...

GAVIN DeGRAW

THE NEW SINGLE, “I DON'T WANT TO BE"

..THE THEME SONG FOR THE [ HIT SERIES, ONE TREE HILL

NEARLY 200,000°ALBUMS SCANN

i
.'::-,"ﬂ'ﬁ'-s .

Pl 4

THE PRESS IS OUTSTANDING:

“Gavin DeGraw goes straight
for the gut.” - ROLLING STONE

“If you've ever been a Bitly Joel
or early Efton John fan,
DeGraw is for you' - FOX NEWS

“Critic's Choice: A major new talent
who will be around for years to come."”
-PEOPLE MAGAZINE

-
-0

-
K &d 4/ X
HEADLINE TOUR IN JANUARY AND MARCH.
TOURING WITH BARENAKED LADIES IN FEBRUARY.

mcludmg

.W*WZZIWashington D. C
WKSZ/Green Bay
KALZ/F reen

K‘BZ/WICh’ﬁ] '

Over 20 stations

\

;' .- a.hd m»any moﬂj

Rl

PRODUCED RECORDED AND MIXED BY MARK ENDERT

MEN £ B N FOR W

www.americanradiohistorv.com
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America’s Best Testing Hot AC Songs 12 +
For The Week Ending 3/5/04

Women Women Women

Artist Title (Label) ™ LW Familiarity Burn  18-34 18-24 25-34
MAROON 5 This Love (OctonelJ) g 443 429  89% 8% 451 456 438
3 DOORS DOWN Away From The Sun (Republic/Uneversal) 4.15 - 57% 6% 428 421 44l
MATCHBOX TWENTY Bright Lights (Atlantic/ 413 A15 95% 33% - 410 401 428
EVANESCENCE My Immortal (Wind-up/ 412 420 9% 2% 4\ 410 422
MATCHBOX TWENTY Unwell (Atiantic/ 411 4 99%  48% 4.10 395 440
JOHN MAYER Clarity (Aware/Columbia) 405 3.97 2% 1% 41 414 4.4
NICKELBACK Someday (Roadrunner//{0JMG) 404 405 97% 8% 410 390 450
JASOR MRAZ You And | Both (Flektra/EEG) 404 400 88% 2% 399 412 370
TRAIN When | Look To The Sky Coluntial 404 402 86% 18% 4.4 416 4N
3 DOORS DOWN Here Without You (Republc/Universall 402 404 100% 48% 4.06 383 432
SANTARA f/ALEX BAND Why Don't You & | /Arssta/ 401 397 96% 43% 4.06 381 A%
FUEL Falls On Me Epic/ 399 4N 83% 19% 4.06 400 418
DEFAULT (Taking My) Lite Away (TVT) 388 398  49% % 40 400 404
SARAH MCLACHLAN Fallen /Anistal 386 39N 89% 28% 3.96 395 396
FIVE FOR FIGHTING 100 Years (Aware/Columbia/ 380 379 74% 18% 367 3771 345
MICHELLE BRANCH Breathe (Mavenick/Warner Bros./ 377 386 96% 7% 38 318 389
FEFE DDBSON Everything fisland/IDJMG) 374 368 57% "% 372 372 In
DUTKAST Hey Ya! (Arista/ 370 364 97% 53% 376 370 389
SIMPLE PLAN Perfect {Lava/ 369 1378 9% 40% 369 369 359
DIDD White Flag (Aristal 368 372 94% 40% 366 366 365
SHERYL CROW The First Cut Is The Deepest /A&M/interscape/ 367 3n 98% 43% 3194 387 A0
MELISSA ETHERIDGE Breathe (Island//DJMG) 359 354 67% 16% 358 363 349
SEAL Love's Divine (Warner Bros.) 35 3134 % 9% 340 318 380
NO DOUBT It's My Life finterscope/ 354 357 98% 50% 3.70 363 383
LIZ PHAIR Extraordinary (Capitol) 347 352 66% % 345 346 3Jaa
NORAH JONES. Sunnise (Blve Note/EMC/ 343 34 57% 16% 34 338 355
CLAY AIKEN Invisible (RCA/ 333 348 94% 4% 334 331 338

Total sample size Is 460 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who sand
they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons
are screened via the Internet, Once passed, they can take the music test based on the format/music preference. Rate TheMusic.com results are not
meant 1o replace callout research. The resuilts are intended o show opinions of participants on Ihe the Internet only. RateTheMusic is a registered
| trademark of RateTheMusic.com. The RTM system, is avallable for local radio stations by calling 818-377-5300. RateTheMusic.com dala is
umvided by Mediabase Research, a division of Premiere Radio Networks.

(o L
New & Active

NELLY FURTADO Try (DreamWorks/interscope/
Total Plays: 255, Total Stations: 38, Adds: 6

MICHELLE BRANCH ‘Til | Get Over You (Maverick/Warner Bros.)
Total Plays: 214, Total Stations: 15, Adds: 0

LOS LONELY BOYS Heaven (Or/Epic)
Total Plays: 166, Total Stations: 11, Adds: 2

GAVIN DEGRAW | Don’t Want To Be &)
Total Plays: 163, Total Stations: 19, Adds: 2

SWITCHFOOT Meant To Live (Red Ink/Columbia)
Total Plays: 128, Total Stations: 11, Adds: 1

BLONDIE Good Boys fSanctuary/SRG)
Total Plays: 123, Total Stations: 17, Adds: 3

HOWIE DAY She Says (Epic)
Total Plays: 117, Total Stations: 15, Adds: 2

LIVE W] SHELBY LYNNE Run Away (Radisactive/Geffen/
Total Plays: 115, Total Stations: 22, Adds: 22

DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.)
Total Plays: 114, Total Stations: 14, Adds: 3

STEADMAN Wave Goodbye Elektra/EEG/
Total Plays: 103, Total Stations: 11, Adds: 0

Songs ranked by total plays

Indicator

NELLY FURTADO Try (OreamWorks/Interscope/

HOOBASTANK The Reason /isiand/D/MG)

Most Added’
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CAROL ARCHER

carcher@radioandrecords.com

L‘J

Why ILove
Smooth Jazz

Artists and industry executives discuss
their passion for music

Smooth jazz partisans use striking language to de-
scribe the music. Such adjectives as compelling, cool,
sexy, sultry and sophisticated abound. They talk about
deep grooves and the quality of soloing heard on CDs
and, especially, in live performances. This week a num-
ber of artists and industry pros weigh in on just why

SMOOTH JAZZ

they love smooth jazz.

Jefl Larher
Keyboardist & Producer

Herbie Hancock, Weath-
er Repont, Chick Corea and
Miles Davis &ll made
groundbreaking, exciting
and inspired music in the
705 and ‘80s. | loved listen-
ing to them and wanted to
make music that was that
creative and interesting.

One of the things that attracted me
to the format was the great sense of
community that existed among the
artists, musicians, record-
label folks, radio program-
mers and everybody in-
volved. it's also a format
that is totally about the
music. [t was a time when
a lot of adults seemed
somew hat disenfranchised
by the rock, pop and rap

Smooth jazz has melkonwed music of the day. A lot of
alotsince those carty fusion Jeff Lorber them started listening to ei-
days, but there are still lots ) ther contempurary country
of musicians whoare trving to pushthe o smooth a2z | -

envelope to make funky, compelling
reconds.

“There are still lots
of musicians who are
trying to push the
envelope to make
funky, compelling
records.”

Jett Lorher

Those pioncers combined the influ-
ences around them — rock, Latin, funk,
studio techniques, new synthesizers
and instruments — with their mastery
of the jazz vocabulary to make some-
thing new and fresh. The best of
smooth jazz today does the same.

Steve Chapman
Chapman Management

| got involved with smooth jazz
(known back then as contemporary
ja2z and new adult contemporary) in
the late ‘80s, when | managed Skipper
Wise's band Windows. Shortly there-
after | began working with Peter
White, when he released his first al-
bum, in 1990

S0 here we are in 2004, with the
music still going strong. It's been a
great ride. The music continues to
evolve, with the audience, artists and
industry as passionate as ever.

Ciift Gorey
All That Jazz

1 love smooth jazz because | love
grooving from the neck up as well as
from the neck down. Smooth jazz is
more cerebral, challenging and inter-
esting to me than many other forms
of musical artistry and repertoire.
New artists have kept us passionate
about smooth jazz. In particular, vur
efforts to break new acts and take
them to the masses are exciting. We
feel that new artists have kept. and
will continue fo keep, the format fresh.

Andi Howard
President, Peak Records

1 got involved with smooth jazz in
1985, although It wasn't called smooth
jazz then. 1 had a client
who brought me to the |
concert of a friend. The
friend had a group called
The Rippingtons and was
looking for management.
| saw them and was
hooked. Seventeen al-
bums later, and with our
own smooth jazz label, |
Russ Freeman and [ are
still together.

Tove the music and the people. I've

Andi Howard

managed and worked with many dif-
ferent acts in this format. Smooth jazz
is in my heart.
Rick Bramn
Trumpeter

Artists like George Benson, David
Sanborn, Stanley Turrentine and
Grover Washington Jr. are some of the
reasons | first loved this music. | have
been blessed with the opportunity to
make my own musical contribution to
smooth jazz over the past decade. I
have performed at the Kodak Theatre
with Dave Koz, the Chicago Theater
with George Benson, the Concord [a-
vilion with Kirk Whalum and Nor-
man Brown and the Newport-and
PMlayboy jazz fests with Boney James,
all thanks to smooth jazz. How ¢an |
not love this music and the people
making it? | am living out my dream.

“The artists
themselves, with
their compositions
and performances,
have kept me
passionate about
smooth jazz.”

Ar Good

Art Good

Founder & Host, JazzTrax

In 1982, when | went to create Lites
Out San Diege on KIFM, 1 had one
weekend to figure out what contem-
porary jazz was. As ] went through all
the albums labels had sent me
through my soft rock years
and began hearing the me-
lodic instrumentation of Lee
Ritenour, Sanbarn, Steve
Carlton, Grover and others.
i 1fellinstantly for what was
to become smooth jazz.

I've always worried that
as the dollars flowing into
smooth jazz, primarily from
CD sales, have gonc into the
tank and as the audience de-
mographic has aged, this would all go

-
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DOLPHIN KISSES! During a recent tive broagcast trom Ixtapa, Mexico,
KJCD/Denver morning personality Kenny Noble Cortes, PD Mike Fischer and
engineer Scott Hall swam with captive dolpiins. As your can see from this photo
of Cortes, it was love at first sight

away, butithasn't. I'm now
thinking that instrumental-
ists always seem to make

with original songs and a
BOMEEOUS cover version of
Stevie Wonder's “Rocket
Lawe.” Maybe it was work-

money from other direc-
tions, and they have too
much in them not to have |
an outlet in smooth jazz.
They'd love to make more
money off it. but they'd also
hate it if there were no-
where to continue putting
their gifts for melody and stylization.
Thus, the artists themselves, withtheir
compositions and performances, have
kept me passionate about smooth
jazz.

With JazxTrax, I've been fortunate
for nearly 200 vears to have a syndicat-
ed show that showcases the absolute
brand-new songs and CDs and debut
artists. | don’t have to wait. [ don't
have to test. | don't have to answer to
anyone. Each week, all vear, every
yeat, L have the artist with that week’s
brand-new CD, and we debutit, usu-
ally right from their studio, where
they created it

And then, thanks to the success of
the 18-year-uld Catalina Island Jazz-
Trax Festival, | also often getto
be the first to present a brand-
new artist bve onstage. We were
the first to call Acoustic Alche-
my and invite them over from
London, in 1987. Praful was
playing nightly on the island
last October, as “Sigh” reached
No. 1. Jesse Cook's verv first
US. appearance was in our ca-
sino on Catatina. Mindi Abair
first took our JazzTrax Festival
stage in 1995,

Paul Taylor
Saxophonist

llove the fact that instrumentalists
have a format for their melodies and
grooves. What keeps me passionate
about it is the continuing desire and
opportunity to express my sound and
musical ideas on each recording and
ineach live show.

Al Evers

A Train Management

Maybe what got me into smooth
jazz was being in the studio with Rod-
ney Franklin when he recorded his
breakout hit, "The Groove,” or the first
time 1 heard a George Howard demo

www.americanradiohistorv.com

Art Good

Paul Taylor

ing with Tuck & Patti as
their manager when the
first album was released.

There wasn't a genre
called smooth jazz then.
We had “Quiet Storm” ra-
dio on spme stations and
a rapidly growing consumer base that
knew they loved the music. What we
heard was fresh and captivating — the
musicians brying something new, the
audiences energetic in their response.
When T hear music today that is inno-
vative, expands the format, takes
chances and expresses powerful emo-
tions, [ feel the same excitement all
over again.

Sherrl Fouesstein
Partner, East/West Media

Thad the tremendous goad fortune
of being involved with Larry Rosen
and DaveGrusin and GRI” Records in
its very early stages and up until the

Sheryl Feuerstein

sale of the label. [t was a very exciting
time, and T knew [ was part of some-
thing extraordinary. The genre was
new, the radio format was beginning,
and the technology of the entire re-
cording industry was changing todig-
ital and the compact disc.

Throughout the years | represent-
ed many of the artists, as well as the
label's corporate publicity and events,
and it was an extremely exciting time.
Working with GRI’ proved ta be the
turning point in the direction of the
music | represented, and [ have been
actively involved ever since. It has
been and continues to be a privilege
to be associated with that caliber of
artists and music and the people be-
hind the scenes.

FI
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70 (o0 SMOOTH JAZZ TOP30 ;
i =" . March 5, 2004
[ #8k  wS anmst T Lases) o st aJ%?}ce e ousos | Most Added” f
|
2 @) KiMWATERS The Ride (Shanachie/ 892 +32 109431 15 410 |www.rrindicator.com L
1 @ CHRIS BOTT indian Summer (Columbial 875 +6 99293 23  4g0 | MTSTTE el -
3 3 NICK COLIONNE High Flyin' (3 Keys Music/ 793 41 79531 21 360 ;:;g‘lgg"z'l‘g:m";‘cx’;" :; |
4 4 JAZZMASTERS Puerto Banus (Trippin ‘N’ Rhythm) 760 71 81662 28 360 | o' aenrson M BROWN Come On Up Warner B -l
5 RICHARO ELLIOT Sty (GRP/VMG) - k] +71 95281 13 3910 | waRC ANTOINE Medierranco (Rendervous/ s|§
6 STEVE COLE Everyday /Warner Bros.) 608 +57 71128 20 360 KEN NAVARRO in The Sky Today (Shanactve/ 4 r
8 PETER WHITE Talkin’ Bout Love [Columbia) 544 +49 65956 7 41/ PAUL BROWN 2417 (GRF/YMG) 3 |
7 @ HILST. SOUL For The Love Of You (Shanachie) 522 +26 41884 7 31 | MINOI “*:DSM T(;'”l'“' D%””’W ; ,
9 9 MICHAEL MCDONALD Ain't No Mountain High Encugh (Morown) 451 16 41570 17 3 | S y;"',;'m T o e it |
15 8 PAUL BROWN 24/7 (GRP/VYMG) 430 +68 62152 6 353 Py
11 BASS X Vonni Liguid 8) 398 +20 38381 18 330 Most
10 12 PRAFUL Sigh (Rendezvous/N-Coded) 398 53 35797 32 2910 '
12 13 SEAL Touch (Warner Bros.) w1 e 1 zn |ImereasedPlays |
16 @ EUGE GROOVE Livin' Large (Narada/ 34 +38 40898 4 352 e TE B o
18— ) PAUL TAYLOR Steppin’ Out (Peak) 357 +48 48258 5 2911 4 _
13- 16 DAVID BENOIT Watermelon Man /GRP/VMG) 330 57 54314 19 24jp | SAVENOZANSeelsYou Cantal <
: MINO! ABAIR Save The Last Dance (GRPVMG/ +1
17 17 RICHARD SMITH Sing A Song (4440) 305 8 27024 12 2812 | peyano EuIOT Sy mAPVMG) <
20 @ NORAH JONES Sunrise (Blue Note/EMC) 280 +43 12802 5 2212 | pauL BROWN 247 GRPVMG) +68
28 @ MINDI ABAIR Save The Last Dance (GRP/VMG) 233 +79 30333 2 26/3 | MARC ANTOME Mediterraneo (Rendervous) +B1
« 20 € JEFF GOLUB Pass It On (GRPVMG) 220 +13 17882 4 21j1 | STEVECOLE Everyday MWarner Bros) +57
23 @  NAJEE Eye 2 Eye (V-Coded) 214 +3 21694 10 210 ::mm 's:;';‘ ":‘nm"“'*" ::
25 € O0AVIO SANBORN Isn'.l She Lovely (GRP/YMG) 210 +18 19286 3202 | ey anAUN Dadéy Wamer B b
29 g MARC ANTOINE Mediterraneo (Rendezvous) 202 +61 25967 2 3055 | g CULBERTSON L BROWN Come O Up Warw s/ +47 | |
DAVE KOZ Al | See Is You (Capitol) 200 +123 28413 1 2910 |
21 25  KIRK WHALUM Do You Feel Me (Warner Bros.) ’ 186 34 20491 16 1810 Most |
27 @ BRIAN BROMBERG Bobblehead (4440 172 +17 9033 4 150 Played Recurrents ' |.
22 27 DOWN TO THE BONE Celiar Funk (Narads/ 162 -58 9115 13 150 s rome | |
30 @ SPECIAL EFX Ladies Man (Shanachie) 129 +13 10470 2 1o | AamTTmE e ‘ BLEL
~ €D ERIC MARIENTHAL Sweet Talk (Peak/ 126 +18 9302 2 142 m&mﬁ 7:'%" & GroovelLiut &) ;:: }
(Bedut> i ; apn
@ess> )  DAN SIEGEL fBONEY JAMES In Your Eyes (Native Language) 120 +24 5465 11N oy IS il i SARSA . 954 | |
: RONNY JORDAN At Last (¥-Coded 20
41 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 2/22-2/28. Bullets appear on songs gaining plays or remaining flat from previous week. PAMELA WILLIAMS Afterglow (Shanache/ m |
It two songs are tied in total plays, the song with the larger increase in plays is piaced first-Songs below No. 15 are moved to recurrent after 20 weeks on the chart. ) |
Most Added s the total number of new adds offically reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations | KEWMY 6. Makbu Dreans (Arsta/ o
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | SIMPLY RED Sunrise (smplyred. com/Red ink) 19 |
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, inc. LEE MTENOUR Inner City Blues /(GRP/YMG/ 197 |
; PAUL JACKSON, JR. tt's A Shame /Bive Note/ 165
New & Active MARC ANTOINE Funky Picante (Rendezvous/ 156 |
RICK BRAUN Daddy-0 (Warner Bras./ BRIAN HUGHES Whereves You Are 4440/ MINDI ABAR Fit (GRP/VMG) W e
T e T Tl e s Total Plays: 68, Total Stations: 7, Adds: 0 CABDY DULFER Finsbury Park, Cafe 67 (£l Aock " | |
| BRIAN CULBERTSON {/NORMAN BROWN Come On Up (Wavner Bras PETE BELASCO Deeper (Compendia/ CINICK LOEB eBop (Shanacte/ |
Total Plays: 95, Total Stations: 17, Adds: 7 Total Plays: 58, Total Stations: 5, Adds: 2 RICK BRAUN Green Tomatoes (Warmer Bros. 105 |
BRAXTON BROTHERS When You Touch Me /Peak/ MICHAEL MCDONALD Ain't Nothing Like The Real Thing /Motown/ LUTHER VANDROSS Dance With My Father &/ 103
Total Plays: 81, Total Stations: 10, Adds: 0 Totat Plays: 50, Total Stations: 5, Adds: 1 GREGE KARUKAS Riverside Drive /¥.Coded/ 85
BEYONCE' {/LUTHER VANDROSS The Closer | Get To You &/Cotmbia/ JEFF LORBER Under Wraps (Narada/ n ]
Total Plays: 72, Total Stations: 7, Adds: 2 Total Plays: 47, Total Stations: 4, Adds: 0 Detailed station playlists for all R&R f
WILL DOWNING A Milion Ways (GRPVMG) GRADY NICHOLS Abght (Grady Nichots Ltd) reporters are available on the web at
Total Plays: 71, Total Stations: 6, Adds: 0 Total Plays: 44, Total Stations: 6, Adds: 1 www.radioandrecords.com. [
Songs ranked by total plays : = 13
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cmaxwell@radioandrecords.com

Rock’s Fall’03 Ratings

We’re glad it’s over

L_sast week we presented the fall 2003 ratings for the Active Rock
side of the format; this time it’s Rock’s turn. You may wish to refer to
last week’s column for the 12+ highlights for both Active and Rock
stations, which highlighted many of the bright spots for the format
as a whole. Although the reality of terrible overall ratings for the
format remain, many individual outlets continue to produce great
radio on a daily basis, and their numbers reflect that.

Table One is Interep’s format share trend
analysis of the past five books in Arbitron’s
92 continuously measured markets. The for-
mat definitions differ from what you find in
R&R. Specifically, the “New Rock” category
is a combination of stations that Interep calls
“New Rock” and “Adult Alteenative.” The sta-
tions likely include Active Rock, Alternative
and Triple A. For the broadest possible view,
it would be best to inctude the entire Rock
genre — mainstream Rock (or AOR), Active
Rock. Alternative and Triple A — under one
umbrella, with individual breakouts also
available.

{f we did this with the two categories of New
Rock and AOR, we could see that in the fall of
2002, the genne's format shan: was 9.0. Compare
that tu fall of 2003, when it was 8.2, and the trend
still holds that the format’s share has slipped
trom one vear ago. However, it would be inter-

esting to know if the Rock niches were all down
or if one was performing better than the others.

A Format Divided

When it comes to how Rock and Active Rock
stations ranked within their respective markets
in fall 2003, each side of the format looked to be
hitting its target. There was a higher percentage
of Active Rock stations ranking No. | in men 18-
3 (53%) than Rock outlets (44%), and more
Rockers ranked No. 1 in men 25-54 (35%) than
Active Rockers (20%).

The interesting news, however, is that main-
stream Rock stations fared much better in the
vounger demao than the upper demo. When vou
consider that so many mainstream Rockers have
opted o play Active Rock recurment titles that have
been tested and approved, it's really no wonder.

Table Two shows how the twosides of the for-
mat stacked up in terms of their market rankings.

TABLE 1
interep’s Format Share Trends
Format Fall ‘02 Winter '03  Spring ‘03  Summer 03 Fall 03
News/Talik/Sports 16.4 167 16.9 16.2 166
Spanish m 109 10 10.9 115
CHR 94 9.0 9.2 9.1 114
Urban 128 129 12.8 131 106
Adult Contemporary 10.2 99 97 95 10.0
Country 78 83 8.2 85 83
Classic Rock 6.0 60 6.2 62 5.8
Oldies 48 48 48 49 49
New Rock 50 50 49 49 47
AOR 40 a7 36 37 35
Hot AC 27 30 a0 3z 31
Smooth Jazz 30 28 30 30 a1
Aduh Standards 20 19 1.9 20 19
Classical 15 14 1.4 13 14
Black Gospal i1 13 13 1.3 12
Contemporary Chnistian 0.7 08 0.8 08 09
Aeligrous 0.7 0.8 0.7 0.6 05
Ethnic 0.4 0.4 0.4 03 0.3
Childran's 0.1 0.1 0.1 0.1 0.1
Easy Listening 0.1 0.0 01 0.1 0.1
| cnastan Country 0.1 0.1 00 0.1 0.1

|| Exctudes embedded metros. Arbitron AQH Persons 12+, Mon.-Sun., am-midnight |

March 5, 2004 ReR ® 71

ROCK -

TABLE 2
Demo Percentage Trends
Active Rock Rock

Men 18-34 Men 18-34
No. 1 53% No. 1 44%
No. 2 23% No. 2 19%
No. 3 13% No. 3 8%

Men 25-54 Men 25-54
No. 1 20% No. 1 35%
No. 2 19% No. 2 21%
No.3 13% No. 3 10%

Rock
Market M18-34 AOH M25-54 AQH

No. Calis/City Share (Rank) Share (Rank)

6 WMMR/Philadelphia 5.0(N 52 (5)

1" WKLS/Atlanta 7.2(4) 5.4(3) '
15 KDKB/Phoenix 4.7(6) 5.8 (4)1

25 WMMS/Cleveland 12.2(2) 6.4(5)

26 WEBN/Cincinnati 16.1 Q) 10.3(2)

27 KRXQ/Sacramento 107Q 6.0(4)

28 KCALRiverside 5.6(5)1 36(6)1

30 KSJO/San Jose 6.4(2) 474

3 KSRX/San Antonio® 9.1(4) 47(8)

3 KBER/Salt Lake City 9.4 7.8(2)

34 WHJY/Providence 1340 1.16)

4 WXMMMNorfolk @ 1.6 (150t 23(16)1 i
42 KLBWAustin 5.4(5)t 83

45 WBBB/Raleigh 6.6 (5) 63 (51

51 WBUF/Buffalo 9.9 (4) 75(3) |
59 WBZT/Greenville, SC 28(11) 4.1 (9)

62 KLPX/Tucson 73(4) 7321

65 KMOD/Tulsa 88(2) 105

70 WZZO/Atlentown 236 Q) 1789

7 KZRR/Albuguerque 1209 82(2)

74 KEZO/Omaha 214Q 187Q

78 KLAQ/E! Paso 153(2) 1219

83 KOOJBaton Rouge 109 2)t 65 {4) |
8s KKZR/Litte Rock 38(9)1 26(11)t

113 WDHA/Morristown, NJ 1212 1mz2Q

110 WROV/Roancke, VA 11.0 (2}t 166 @ |
114 WWFX/Worcester, MA 86(2) 53 (5)1 '
116 WHEB!/Portsmouth. NH 143Q 249

124  WRRX/Pensacola, FL 45 (4 5.0 (6) t

127 WRCQ/Fsystteville, NC 9.1(3 6.5(5)
129____WRGQK/Canton, OH 164 @ 9.2(2)

132 KTUX/Shreveport, LA 108(3) 9.3(4)

131 KIOC/Besumont, TX 263Q 19.3 (2)

134 KNCN/Corpus Christi, TX 203Q 148Q

143 WWCT/Psoria, L 3.6(5)1 38(10)1

152 WRVCMuntington, WV 7.7 (501 68(6)t

153 WXRX/Rockford, IL 2039 15@

162 KCLBMPsim Springs, CA 153(2) 1.7

164  WRKT/Erie, PA 109 (2)t 13.3(2)

169 = WOCM/MHagerstown, MD 80 (Nt 125€)

168 WMZK/Waussu, Wi 136 (@t 6.7 ()1

177 WKLC/Charleston, WV 17.1 @t 120 (2)

170 KZOZ/San Luis Obispo, CA 23(6)t 66(2)1

175  KWHWAnchorage, AK 11.9(2)t 7.1(3)

182 WRKR/Ksiamazoo, M) 194 197Q

183  WPXC/Cape Cod, MA 21.9@1 1418

188 KFZX/Odesss. TX 7.7(4) 148Q

192 WKLT/Traverse City, MI 128€ 85 ()t

194  KBRQ/Waco, TX 184(2) 107 (2)1 [
212 KZZEMediord, OR  * 2690 12572) |
213 WTOS/Bangor, ME 129@! 5.1 {4)t l
214 WMTT/Elmira, NY # 5.0 (31 6931

219 WKSM/FL. Walton Beach, FL 1711 172

224 WWWV/Chariottesville, VA 130 Q1 2389

231 WTAOMarion. IL 235¢Q 4.2 (7t

227  KRRX/Redding, CA 143Q 78(3)t [
237 WFBX/Panama City, FL 9.1(4) 6.4 (6)1 |
238 WEGW/Wheeling, WV 4500 304Q

235  WKHY/Lafayette, IN 1829 1359

236 WIHN/Bloomington, IL 1033t 59(5)1 |
241  WHBR/Parkersburg, WV 200 @1 143 2)1

261  KSEZ/Sioux City, IA a21@ 200 @ ,
265  WHBZ/Sheboygan, Wi 26.3Q 1no@t

279  KDEZ/Jonesboro, AR 2319 174 Q)

@ WXMM/MNorfolk flipped from Country WCMS-FM to Rock on Nov. 20, 2003.
# WMTT changed call letters from WPHD in January 2004.
Ties are noted with a 1. © Arbitron. May not be quoted or reproduced without prior
wriflen permission from Arbitron. Data i1s Monday-Sunday. 6am-midmght. from l

"KSRX/San Antonio flipped from CHR/Rhythmic KSFM to Rock on Oct. 24, 2003, I

Maxymiser.

www.americanradiohistorv.com
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POWERED{ }§

2 .~ ROCKTOP30

—
= " o J
W Wb amst e uses Rt BB SN 3| Most Added
1 o NICKELBACK Figured You Out (Roadrunner/\0JME) n2 +] 42654 16 2510 |www.rradds.com
2 o AUDIDSLAVE | Am The Highway finterscape/Epic) 570 +1 32130 22 21/0 ARTIST TITLE LABELES) - oo
3 3 JET Are You Gonna Be.My Gir.l {Elektra/FEG) L 487 -3 26159 24 20/0 AUDIOSLAVE What You Are finterscope/£pic) s
4 o INCUBUS Megalomaniac /£pic) 464 +34 26688 9 20/0 GOBSMACK Running Biind (Repubiic Universal 3
5 o LINKIN PARK Numb /Warner Bros.) i © 382 +19 28114 20 18/0 LYNYRD SKYNYRD Dead Man Walkin' (Sanctuary/SRG) 3
7 o TANTRIC Hey Now (Maverick/Reprise) 3 +12 14441 9 2110
8 o GDDSMACK Re-Align (Repubhc/Universal) 318 +14 14332 13 16/0
10 0 DARKNESS | Believe In A Thing Called Love Must...Destroy/Atlantic) 309 +18 12215 1 191
9 9 THREE DAYS GRACE (I Hate) Everything About You (/ive/ 282 15 13391 19 15/0
13 @ TESLA Caught In A Dream (Sanctuary/SRG) 281 +41 12340 6 1811
12 0 STAIND Sc Far Away (Fhp/Elektra/FEG) 272 +24 18620 35 20/0
| 1t @ 3 DOORS DOWN Away From The Sun (Republic/Universal) 264 +8 12758 6 1mn Mo st
6 13 PUDDLE OF MUDD Away From Me (Geffen/ 256 -80 10172 19 1710 I
: ncreased Plays
14 @  FUEL Milfon Mikes Epic/ 237 0 10484 7 9N Y. TomL
18 @  KIDROCK Jackson, Mississippi (Top Dog/Atiantic) 233 +28 9101 4 192 | aamsr e s NCREASE
16 16 SHINEDOWN 45 (Atiantrc/ 217 7 7438 1 1m PUDDLE DF MUDD Heel Over Head /Geffer +57
21 Q PUDDLE OF MUDD Heel Over Head (Geffen/ m +57 12864 3 1912 TESLA Caught In A Oream (Sanctuary/SRG/ Rl
| 15 18 OFFSPRING Hit That (Columbia) 210 -26 11236 15 10 INCUBUS Megalomaniac (Epic/ +34
I 17 19 STAIND How About You (Fliw/Elektra/EEG) 208 43 793 14 160 2:2:";(":'::"1 s‘z;’!; Wind ) *::
- arner s +
I ‘fﬂ @ JET Coid Hard Bll(.:h (Elektra/EEG) 195 +18 15925 4 1712 KID ROCK Jackson. Missisiopi (Tap Dog/tlantc +28
] 21 LIMP BIZKIT Behind Blue Eyes fFipvinterscope/ 152 -26 6985 9 10/0 AUDIOSLAVE What You Are finterscape/fpc) +26
1 23 @ TRAPT Echo (Warner Bros.) 150 +30 5557 5 1210 STAIND So Far Away /Fi/Elekra/EEG) +24
bk | 22 23 APERFECT CIRCLE The Qutsider (Virgin/ 141 4 37182 7 1210 LINKIN PARK Somewhere | Belong (Warner Bros.) + 24
| 24 @  UNKINPARK Lying From You (Warner Bros.) 110 +12 5995 2 8 LO-PRO Sunday (Geffen) +24
28 @ LO-PRO Sunday (Geffen) > 109 +24 3346 2 m
| 25 @ HODBASTANK The Reason (/siand//0JMG) 106 +16 2821 3 1
26 @ DAMAGEPLAN Save Me (Flektra/FEG) 103 +15 2243 3 9/0
| 29 @ SEVENDUST Broken Down (7V7) 83 +8 1728 4 101
| @ DROWNING PODL Step Up /Wind-up) 82 +33 1832 1 6/0
- @ FINGER ELEVEN One Thing /(Wind-up/ 80 +11 5750 3 710 Most
. 26 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay PlayEd Recurrents
| week of 2/22-2/28. Bullets appear on songs gaining plays of remaining flat from previous week. if two songs are tied in total plays. the song with the larger
TOTAL
Increase in plays Is placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the-chart. Most Added is the total number of new adds officially | aanst rme wseus) PLAYS l
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the i .
s0ngs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each | AUDIOSLAVE Show Me How To Live dinrerscape/Eou/ 208
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The | TRAPT Headstrong /Wavner Bros./ 203
Arbitron Company). © 2004, R&R, Inc. WHITE STRIPES Seven Nation Army (Thwd ManV2) 190
- TRAPT Still Frame (Warner Bros.) 183
New & Active BLACK LABEL SOCIETY Stilbor (Spie/ 15
A PERFECT CIRCLE Weak And Powerless (Virgin/ 158
P.0.D. Change The World (At/antic) STATIC-X So (Warner Bros) GODSMACK Serensty Repubbc/Unversal) 154
Total Plays: 78, Totai Stations: 11, Adds: 0 Total Plays: 36, Total Stations: 6, Adds: 0 AUDIOSLAVE Like A Stone fInterscape/Eni/ 135
DROPBOX Wishbone (Re-Algr/Universal) OFFSPRING {Can’t Get My) Head Around You (Columbra) LINKIN PARK Faint (Warner Bras ) oot
Total Plays: 70, Total Stations: 7, Adds: 0 Total Plays: 35, Totat Stations: 4, Adds: 2 - JI’M ! i
LOSTPROPHETS Last Train Home (Columbia/ APARTMENT 26 Give Me More (Atéantic/ 3DOORS DOWN When I'm Gone (Republc/Universal 130
Total Plays: 60, Total Stations: 6, Adds: 1 Total Plays: 32, Total Stations: 3, Adds: 0 -
SOIL Redefine (/) AUDIOSLAVE What You Are finerscope/Epic) Detailed station playlists for all R&R
Total Plays: 53, Total Stations: 5, Adds: 0 Total Plays: 27, Total Stations: 6, Adds: 4 reporters are available on the web at
EDGEWATER Eyes Wired Shut /Wind up/ DEFAULT Theow it Al Away (TVT) WWW @dioandrecom; com
Total Plays: 38, Total Stations: 3, Adds: 0 Total Plays: 26, Total Stations: 3, Adds: 2 * 3

Songs ranked i-y total plays

Reporters
KZRR/Aibuguerque, NM* KIOC/Beaumont, TX*
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P A S Faien
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ACTIVE ROCK TOP50
7 o March 5, 2004

AT TE LS on

NICKELBACK Figured You Qut (Roacrumner/!0JMG) 2045
INCUBUS Megalomaniac Epic/ 1775
GODSMACK Re-Algn Repubdc/Unversal 1683
LINKIN PARK Numb (Wamer Bros./ 1553
THREE DAYS GRACE (| Hate) Everything About You {/ve/ 1476
AUDIOSLAVE | Am The Highway finterscope/fpec) 1454
APERFECT CIRCLE The Qutsider (Vagin/ 1300
STAIND How About You /Flip/ElektraFEG) 123
SHINEDDWN 45 (Atiantic/ 17s
OFFSPRING Hit That (Cakmibxa/ 1108
TANTRIC HeyNow (Mavenck/Reprse/ 1034
TRAPT Echo (Warer Bros./ 1023
LOSTPROPHETS Last Tram Home /Cabmixa/ 887
JET Are YouGonna Be My Girl (Elektra/FEG/ 943
PUDDLE OF MUDD Away FromMe /Geffen/ 1
PUDDLE DF MUDD Heel Over Head /Geffen/ 931
TRAPT Still Frame (Warner Bras.) 890
DAMAGEPLAN SaveMe (Flektra/LEG) 880
FUEL Muthon Miles /Epx/ 842
JET ColdHard Bitch Flektra/EEG/ 819
LIMP BIZKIT Behind Blue Eves (Fig/nterscope/ 786
LINKIN PARK Lying From You /Warner Bros./ 751
SEVENDUST Broken Down (7¥7) 140
KCRN Y'AlWant A Single (immortal/Epic/ 126
LB-PRO Sunday fGeffen/ 683
KIDRBCK Jackson, Mississippi (Tog Dog/Atlantic/ 678
HOOBASTANK The Reason /island//L/MG/ 622
DROWNING POOL StepUp Wind ) 620
3DOO0RS DOWN Away From The Sun (Republc/niversal) 565
DARKNESS |Bekieve in A Thing Called Lave /Must.. .Deslmy/A_{/anrr/ 529
P.0.D. Change The World (Atéantic/ 49%
CROSSFADE Cold {Calbmbsa/ 431
ILL NINO This Time's For Real (Roadrunner/IDJM5) 396
APARTMENT 26 Give Me More /Atiantic/ A3
DROPBOX Wishhone /Re-Aignlinversal 32
THOUSAND FOOT KRUTCH Rawikfist /Tooth & NadEMC) 330
SOIL Redefine L/ 307
TESLA Caught in A Dream [Sanctusry/SRG/ 266
STATIC-X So /Wamar Bros) %63
BLINDSIDE ANOfUs [ElektraEEG) %3
MUSHROOMHEAD Crazy Universall 235
HOOBASTANK Out O Control siandA/MG/ m
OFFSPRING (Can’t Get My} Head Around You /Cokumbia/ 203
STORY OF THEYEAR Until The Day | Die /Mzvenck/Reprise) 199
KORN Right Now o/ 191
EDGEWATER Eyes Wired Shut MWindun/ 179
JOSHTODD Shine (Todt/ Entartainment/XSRECORDS) 179
BURDEN BROTHERS Baautiful Night Xirtisnd Trauma) 168
EVERLAST White Trash Beautiful isimd0/MG/ 158
SMILE EMPTY SOUL Nowhere Kids [1ava/ 158

1712
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AUDIENCE

o0
102930
71686
78030
227
65898
70285
51481
45526

50131
40190

28957
47894

m

30792
4123
396399
1N
26743
2213
25225
17315
21366
19455
22185
17029
um
12499
N

28

[ =]
W AN WU ~NorTN

1

BREEEERER

10355

K5 ON
HART

16

9
15
2
39
bz
13

16
19

- = = iy —
~w aamw®DeDo oS asREus >

-

-
-]

NNUNE-I-.

TOTay, STATONS
A0S

610
620
620
610

EEEEEEE

5511

512

611
510

EREE

10

E8EgEEEEEE

[
=
=

=85

ne
m
b7)]
1o
nn
LEL
210
nh
180
202
161
0

| 63 Active Rock reporters. M

d airplay data supplied by Mediabase R

. a division of Prenvere Radio Networks. Songs ranked by totat plays lor the anplay week

ot 2/22-2/28. Bullets appear on songs gaining plays or remaining fiat rom previous week. It two sangs ane tied in total plays, the sang with the larger increase in plays 1s
placed first. Songs below No_ 20 are moved 10 recurrent atter 20 veeks onthe chart. Most Added is the total number of new adds officially raportedto R&R by each reporting
station. Songs unrepofted as adds do not count toward overall tolal stalions piaying a song. Tolal Audience equals Average Quarter Hour Persons times number of plays
(tmes 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persans used herein with permission lrom the Arbitron Company (© 2004,
The Arbitron Company). © 2004, R&R, inc,

MEDLABASE

Most Added’

www. rradds.com

ARTIST TITLE LABELSS) A00S
AUDIOSLAVE What You Are finterscope/Epic/ n
DFFSPRING (Can't Get My) Head Around You Columbia) 11
GBOSMACK Runaing Blind /Republic/Universai) 1
PREITHING Faded |ove /V2/ ]
DROWNING POOL Step Up /Wind vp/ H
SOIL Redefine 14/ H
LINKIN PARK Lying From You (Warner Bros./ 5

Most

IncreasedPlays

TOTAL

LAY
ARDST TTLE LABEL(S) RCREASE
OROWNING POOL Step Up (Wind.up/ + 202
PUODLE OF MUDD Heel Over Head (Geffea/ +168
LINKIN PARK Lying From You /Waraer 8ros./ +132
JET Cold Hard Bitch (Fiektra/EEG) +130
OFFSPRING {Can‘t Get My) Head Around You /Columbial +120
HOOBASTANK The Reason //s/and/iD/MGS +112 |
STATIC-X So Marner Bros.) +96
SHINEDOWN 45 (Atiantic/ +92

STORY OF THE YEAR Until The Day | Die (Maversch/Rearise!  +91

Most

Played Recurrents

TOTAL
AATRY TIILE LABEL(S) naTs
LINKIN PARK Fainl (Warner Bros.) §0
STAIND So Far Away (Fiip/Elektra/EEG) §20
TRAPT Headstrong (Warner Bros./ 584
DISTURBED Liberate fReprise/

546
CHEVELLE Send The Pain Beiow (Fpic/ 53%
AUDIOSEAVE Show Me How Yo Live finterscope/Eaic/ 499
SEETHER Gasoline (Wind up/ 50
SEETHER Fine Again (Wind up} “
AUDIOSLAVE Like A Stone jinterscope/Epic/ n
WHITE STRIPES Seven Nation Atmy (Thed Man/V2) [}

2
Detailed station playlists for all R&R
reporters are available on the web at

I

www.radioandrecords.com.

OWIN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— Weather-resistant

s - PO. Bax 750250 Houston, Texas 772750250 + Tel 713/507-4200 Fax 713/507-4295 M&ﬂ
Y i

1-800-231-6074

ri@resfindustries.com  www.reafindustries. com

— We print your logo using up to four spot colors.
— Packaged on & roll and easy to use.

— Perfect for concerts, events and giveswsys.
— Up to 3’ High and 6' Wide
— Durable

www.americanradiohistorv.com
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74 :/ ACTIVE ROCK

= March 5, 2004

r N \
( i America’s Best Testing Active Rock Songs 12 + New & Active
[ n T“l m For The Week Ending 3/5/04 |
| soweren11 EDIABASE | PREITHING Faded Love V2 ;
- Men  Men  Men Total Plays: 97, Total Stations: 23, Adds: 8
| Artist Titie (Label) ™W LW Famifiarity Burn  18-34 18-24 25-34
' { UPO Free (Nitrus,
l LINKIN PARK Nunb (Warner Bros.) . 445 444 100% 27% 433 435 446 T; e ayg . 40"“ oo 1, i3
THREE DAYS GRACE {I Hate) Everything About You Urve/ 440 436 7% 24% 423 436 402 '
SHINEDOWN 45 (At/antx) 421 406 62% 8% ° 415 413 418 GODSMACK Running Bind (Republic/Universal)
TRAPT St Frame (Warner Bros.) 419 418 4% 28% 408 403 415 Total Plays: 86, Total Stations: 11, Adds: 11
GODSMACK Re-Align (Repubhc/Universal) 415 4.8 85% 13% 422 an 437 AUDIOSLAVE What You Are finterscape/Esic/
NICKELBACK Figured You Out (Roadrunner/I0JMG) 409 410 93% 21% 388 3112 4.10 Total Plays: 56, Total Stations: 21, Adds: 20
LOSTPROPHETS Last Train Home (Columbia/ 409 395 12% 10% 381 3184 3.78
A PERFECT CIRCLE The Outsider (Virgm/ 409 404 % 8% 4.27 4.29 424 ATOMSHIP Pencil Fight (Wind-up/ |
| SEVENDUST Broken Down (TVT) 409 4.13 63% % 4.00 405 3.94 Total Plays: 40, Total Stations: 11, Adds: 4
HOOBASTANK The Reason (/siand/iRIMG] 408 - 14% 9% 381 368 397 Songs ranked by tatal plays
SMILE EMPTY SOUL Nowhere Kids Lava/ . 403 4.04 2% 1% 388 400 370 -
INCUBUS Megalomaniac (Epic/ e 39 s oaw s am 3ss | | Indicator garTrers
PUDDLE OF MUDD Away From Me (Geffen/ 400 403 94% 24% 402 403 400 Most i
TRAPT Echo (Warner Bros.) 387 407 79%  1a% 363 362 364 AUDIDSLAVE What You Are flnterscaperEpuc/
| STAIND How About You /Fhkp/Elektra/FEG) 394 400 87% 19% 390 387 3.95 DFFSPRING (Can't Get My) Head Argund You Columbral
KORN Y'All Want A Single fimmortal/Epic/ 392 384 68% 12% 397 384 414
3 DOORS DOWN Away From The Sun (Republic/Universal 390 389 79% 7% 391 383 403 GOOSMACK Runeing Blad (RepudicUniversall
FUEL Million Miles fEprc/ 389 387 66% 8% 370 355 388 STORY OF THE YEAR Unti The Day | Die (Maverck/Reprise!
LIMP BIZKIT Behind Blue Eyes (Flip/interscope/ 388 383 94% 26% 391 395 3.85
DAMAGEPLAN Save Me (Elekra/EEG) 382 384 42% 5% 373 338 4N AT Foki Lue 42
OFFSPRING Hit That (Columbia/ 379 382 96% 29% 381 357 415 UPO Free (Nitrus/
PUDDLE OF MUDD Heel Over Head (Geffen/ n - 57% 1% 342 330 3.56 PUARESCINE b " »
JET Cold Hard Bitch (Elektra/EEG) 372 - S4% 12% 355 324  3.89 L i bt 4
AUDIOSLAVE | Am The Highway finterscope/Epsc/ 37 380 89% 33% 376 364 392 _/
P.0.D. Change The World fAt/antic/) 3.70 - 64% 13% 342 334 3.52 Please Send Your Photos
TANTRIC Hey Now (Maverick/Reprise) 370 383 56% 12% 3.62 3.42 3.85
| JET Are You Gonna Be My Girl (Flektra/E€6G) 350 34 95% Q% 348 3.21. 3.88 R&R wants your best snapshots
| DARKNESS | Beheve In A Thng Calied Love Must...Destroy/Atiantic/ 302 285 84%  39% 301 300 303 {color or black & white).
| Towl sample size is 400 respondents. Tolal average favorability esthmates are based on a scale of 1-5. (1=disiike very much, 5 = ke very much). Total familiarity Pl Dl Bee iussaey i 1 Of 2 CROASVER and il ik 12
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. R&R. /o Cyndee Maxwell:
Songs must have 40% familanty to appear on survey. Sample composition is based on persons 12+. Persons are screéned via the Internet. Once passed. they can 10100 Santa Monica Bivd.. 3rd Floor,
take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The resuits are intended 1o show Los Angeles, CA 90067
opinions of participants on the the Internet only. RateTheMusic is a registered tracemark of RateTheMusic com. The RTM system, is available for local radio r cmaxwek@radi ecords
I\ stalions by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. Y, Fine —_— e
4 N\
Reporters
ms.m?."":' on u-v-m.m w o'f?u i ) -...w“' ﬂw" ﬁww % %‘Kne: i mm-;l:.ll::-'.. %E;m L
3 o b N oo - - v T S
o - e % oFr— oo
™ — KPOWHonow KHTO/Spckaes WA
POMD Ene Sater WWENFlin, M1 e XDJELite %“ KDOT:Reno, WY 08 Brew Mickasts .
{ s WO CA el by — L g u-gu_-:?"m E’;.-n‘.m i 3'&‘:"_ s e
; R e y el e e e i el L
mn_' e Roua— o0 mm [ < s e
) 100/Colorado Springs, CO* N WIFNL outswitie, KY 70 ioas Aictonse b i -
P s o e o e R o == = oL gtat, T s, O
GA' AP0 Mett Gonwry APD Bes Dv Ld Crs N D 0 A Anta OM Swve Huster
, Tim o e o A 5 st EE = E oyt
| r‘ e m‘:ﬁ.l' 'V‘WVA 4 ST 0 s
| + o Tne WSYRRA. L (M Lusibock, TX WALOZ/Sagena
| ; Ll . - " T Vo %"L ?ﬁ:—": 7% o by - LTI, K3
100 R et ] ' 0 By Petsay O R 5 T
L.
KRAB Bakersheid. CA w0 dax WROW,Jackaea, MS* Wi Madson, WI° KATT Chduhoma Cly. OK s -y -
PO Do) touen p 0 frether S2m PO Rondy Houie 009D Chos Subur 7 ORDRNRS PO
o See WRUF Ganesvills. Rl % MG oy er O ke Bunio .
o OMLFD Hary Gamcsa A0 By temen el 7 sosssimm WIBH Sadsdury, MO MO
KL Carm Cet. X A rie o S — B, A N WASKWikes Bame. PA
il . 2 - N (. o S |Eas
Tl . 3 b 5 i o faret s
e T G Dalee. TX" l‘-“-“f.".-"“" KORGAassas Cly, M0 -:x.;-a_‘— 0 ot Tom 1 T
S Koo # dume s et ) | omeen nmu-vr'“ " KATSYaiima, WA
| WITYRatmore, MD* L= o -3 R0 TX R wilte B o
: R R e Ao = e i T e
| N o D o o hos RFXAileen. TX 2 X302 Sem Diogo. CA'
o FOAD b foute L - N
] e WADR Grogele, MC* EE- it AR o e —= POWER
Som e RELE o - B MEDIABASE
148 7 . . ot e R0 S0 Lals Oblawo, CA , Al
e ot - B prassan | SRR | ‘MonkorsdReporters
iy T I SC° e oo e 83 Total Reporters
WG e WY L o .  Bonm _—
v T s WRIF etrod, MI” o LT m A o 63 Total Monitored
o dax " 0MeD Dumy Poted s e . ity o grv—r- -
i - i e 20 Total indicator
WOXAMarisburg, PA® e Gary Haltaary [ s
B Fiopety o gt | Bl frgroed on e
Py b= L EE&“‘“ N0 e et } e g ne "ur‘m'&' o
i’ J



www.americanradiohistory.com

s

~ .ACTIVE ROCK

-

March 5, 200« R&R ® 75

A DAMAGEPLAN FOR C1871 ciokira's Damagepian visited KNCN (C101)Corpus Christl, TX,
where they were greeted not Only by station staffers. but by a massage therapist as well. Of course, ail
the female therapists were unavailable, so when a male therapist showed up. the dynamic was a fittle
different than ongimally anticipated. SurrGunding the masseuse (seated) are (I-r) Damageplan’s Pat
Lachman, Vinmie Paut and Dimebayg Darrell; C101 stunt boy Ass Monkey Mike: and the band's Bob Zilia

MONTE'S PLAN FOR DAMAGE atrer 2 retaxing muscle massage. the guys in the band were
ready to meet KNCN Asst. PD/MD Monte Montana. Pictured in this Kodak moment are (i-r) Damagepian’s
Pat Lachman, Vinriie Paul and Dimebag Darreli; Montana; and Damagepian's Bob Zilla

DYING TO ROCK Metar Biace artists As | Lay Dying recently knocked ‘em dead on XM Satelie
Radio’s Liquid Metal channei. Keeping melal evil are (i-c} As | Lay Dymg's Ptil Sgrosso. Tim Lambesis.
Nick Hipa and Chint Noris and Liquid Metai's Manny Malig.

-

Audiosiave have to be the biggest
no-brainer of the year. “What You
Are” is already tamiliar to the 2 25 mil-
lion people who own the CD, so you
couldn’t add a safer record. It leads the
Most Added pack at Active Rock ... Du-
eling for second position were
Godsmack’s “Running Blind” and
Oftspring’'s “{Can’'t Get My) Head
Around You.” Offspring also debut on the chart at 43 ... “Faded Love”
by PreThing adds another bunch of supporters, bringing its station
total to 23 so far ... Drowning Pool's “Step Up” and Solil's “Redefine”
clamor to join the Most Added list. Both pick up seven adds ... Story
Of The Year debut on the chart with “Until the Day | Die,” which will
foraver be embedded in my mind. What a hook! ... Puddie Of Mudd’s
“Heel Over Head" moves up to No. 16 ... “The Reason” by Hooba-
stank wins +112 more spins this week and rises to No. 27 ... Other
artists seeing good growth this week include Drowning Pool, Linkin
Park (“Lying From You™), Jet ("Cold Hard Bitch™) and Static-X (“So").
MAX P1X: EVANESCENCE “Everybody’s Fool” (Wind-up)

— Cyndeos Maxwell, Active Reck/Reck Editer

s

ARTIST: PreThing.

waseL: V2
sy FRANK CORREM /ROCK SPECIALTY EDITOR

Sure. many a rocker has played the
crazy card. Alice Cooper could he
seen onstage in a straitjacket, Ozzy
(sbourne threatened to go off the rails
of his “Crazy Train.” and shock rocker
Marilyn Manson earned enough netori-
ety in the '90s alone to be committed to
an asylum by middle America. Talk to
them offstage, however, and you'd get a
calm, coherent conversa-
tion that in no way hinted
at insanity. OK, well.
maybe not Ozzy. but that
has more to de with medi-
cation than actual mental
illness.

With new V2 act Pre-
Thing, I'm a little more in-
clined te buy into this
whole notion of insane ge- "
nius, Why? For starters, the bio on Rust
Epique, the man behind PreThing, is
nothing more than a record of his admit-
tance to Michigan State Hospital's De-
partment of Mental Health in July 2003
Among the findings: He's prone to rapid
speech and manic qualities; he discontin-
ued his psychotropic medication in favor
of hallucinogens like 1.SD, PCP and mes-
caline; his trailer park home in Reno, NV
was in complete disarray upon his admit-
tance, with furniture and articles scat-
tered evervwhere: he stopped bathing
and shaving; and he's hvpersensitive to

:

 e——s

smells. laundry detergents and animal
dander.

I know all of the aferementioned makes
you want to have Rust come visit your
station pronto. and | know it also reeks
of gimmick. Which brings me to the sec-
ond reason I'm buying into his craziness
— I've seen some of the rambling, insane
e-mails he's sent to the V2 stafl (cue
cuckoo-bird sound effect).

But you'd probably be insane. too, if vou
were a time traveler. Let me explain:
PreThing’s dehut for V2, 22nd Century
Lifestyle, sounds like it was beamed to us
by some over-caffeinated Starbucks
barista from Seattle’s early
908 rock scene. The open-
ing track. “War,” comes in
with a groove that sounds
like & conflagration be-
tween The Smashing
Pumpkins’ Gish and Sound-
garden's Louder Than Love.
“Can't Stop (22nd Century
Life-style)” brings watery.
Cure guitar to its soggy Se-
attle sound: and “Arizona” adds some of
those Cobain moans to its mix of distorted
bass and guitar. Meanwhile, the galloping
mayhem of “"Shoot Shoot (Carl’s Song)”
finds its roots with a Screaming Trees
vibe. And PreThing pull all of this off with-
out sounding like some hackneyed retread.

Then there's the lead single. "Faded
love,” which earned No. 1 Most Added
status last week at Active Rock and is
finding early love at stations like KXXR/
Minneapolis, KIOZ/San Diego and KRFR/
Bakersfield. Call me crazy. but we may
hawve a hit on our hands.

-

4/ TOP20 SPECIALTY ARTISTS

£

g b

PRONG /L ocomotive) ~Scorpio Rising”
HATEBREED (Unrversall “Doomsayer”

T oW m N oW N

-t — -
LB

| =

DAMAGE PLAN (Eiektra/f£G) “"New Found Power”
CANMNIBAL CORPSE /Metal Sladke/ “Severed Head Stoning”
GOD FORBIO (Century Media/ “Better Days™

PROBOT /Southern Lord) “Centusies Of Sin”

SCARS OF TOMORROW (Victary/ “From My Existence”

INTD ETERNITY Century Media/ ~Splintered Visions™

WALLS OF JERICHO (Trustid) “A Little Piece Of Me”
PREMONITIONS OF WAR (Vicrary! “The Octopus”

. ICEQ EARTH (Century Media) “The Reckomng”

HYPOCRISY (Nuciear Bigst/ “Dead Sky Dawning”

RAUNCHY {Nuclear Blast/ “Join Tha Scene”

STAMPIN' GROUND-/Century Media) “Killer Of Society”

BRIDES OF DESTRUCTION /Sanctuary/SRG/ “Shut The Fuck Up®
16. DEIC'DE /Earache! “From Darkness Come™

KATAKLYSM (Century Media) “ Ambassador 0f Pain”

18. RED TAPE (Roadrunner//0JMG) “Droppin’ Bombs On Your Moms™
19. BLINDSIDE (Elekrra/EEG) “About A Burming Fire”

20. APARTMENT 26 (Atiantic/ "Give Me More”

Ranked by totsl number of shows reporting artist. J

www.americanradiohistorv.com
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MAx TOLKOFF

mtolkoff@radioandrecords.com

_ALTERNATIVE

What The Alternative
Format Should Be

Dead vermin point the way.to salvation

|

I did a lot of hootin’ and hollerin’ last year about how
TV spots for automobiles were breaking more new
music than this format. Most of you found my rantings
fairly obnoxious. No problem. Now I’'m going to start
advocating that the people who write and produce
clever TV spots be put in charge of radio stations. Let

the hate mail continue.

Do you have any idea how many
words have been written over the
last 400 years about the need for ra-
dio to be more compelling and cre-
ative between the songs? Especial-
ly in this format? | do. Exactly
2,658,421. | counted them all last
night.

Sadly, these words have had very
little impact on programmers, as the
number of creative and compelling
radio stations in our universe can be
counted on one coast.

Oh, don’t get all defensive now. |
realize there’s so much more for PDs
to do these days than worry about
what goes out over the airwaves.
Many of you have two or three sta-
tions to run, momings shows to fire
for indecency and remotes from the
roof of your local IHOP to plan.

Ithink we’re all in agreement that
this format is now at a crossroads.
We are balanced precariously on the
edge of a knife. We teeter on the
brink of profound change. We are in
extreme danger of my using too
many clichés. All of this and more
went racing through the remains of
my brain the other night as 1 sat
transfixed in front of the TV and, for
the fifth or sixth time, tried to figure
out what the hell those things are on
the Quiznos commercial.

The Bud Frogs Of 2004

Does America really need anoth-
er sandwich chain? Apparently, we
do. In California Quiznos has qui-
etly gained a foothold (or foot-long-
hold) over the past two years. Its
unique selling proposition is that it
toasts its subs.

Word of mouth, so to speak, has
been growing, along with the compa-
ny. Nationally, Quiznos outlets now
number more than 2,500, up from 838
in 2000. In the sandwich segment it's
now behind only Subway. But its ad
budget isstill a fraction of what Sub-
way spends annually.

The company’s previous cam-
paigns were cute, but forgettable.
Clearly, the marketing department
felt the necessity to break through
the clutter. Hence, for the past few
weeks a very strange spot has been
airing, and when we see it, my wife
and [ tumn to each other and, almost
in unison, scream, “What the hell are
those things?”

At first they looked like animat-
ed fried-chicken strips with badly
drawn eyes, ears and mouths sing-
ing in such high-pitched, screechy
voices that we couldn’t under-
stand what they were saying. |
began hitting the pause button on
my TiVo remote (which is odd,
since the idea behind TiVo is to
skip past the commercials). |
would stand two inches from the
screen and stare at the frozen im-
ages. My God! They looked like
dead rats! Or dead mice, or some-
thing — I couldn’t tell.

Finally, about three nights ago,
my wife, Queen of the Internet, did
a Google search to get some info.
What she found were message
boards and other Internet chatter
about the spots. It all pretty much
boils down to everyone asking the
same question: What the hell are
those things? Yep, the Quiznos spots
are buzzing. It’s becoming a phe-
nomenon. R&R Music Editor Frank
Correia, who occupies the dimly lit,
windowless storage closet next to
mine, says they are the Budweiser

frogs of 2004.

Singing Spokespests

If you haven’t seen the spots, go
to the Quiznos Sub website and
check them out: wunw.quiznos.com.
Go now; I'll wait (sfx: fingers drum-
ming on table and humming). Des-
iccated dead mice selling food?
You've got to be kidding! It's creepy
and outrageous. And funny as hell.

Also on the Quiznos site you will
find recent articles about the ad cam-
paign, including Bob Garfield’s Feb.
9 piece for AdAge.com. He writes,
“This is a pair of commercials for a
hot-sub chain — i.e., merchants sell-
ing food — that features two with-
ered mice as spokesmen. Actually,
they look more like animated mouse
carcasses.

“There’s one mouse carcass with
a bowler hat, one with an 18th-cen-
tury commodore’s hat, and between
them two mouthfuls of malocclud-
ed human teeth and four bulging,
mismatched eyeballs. Think Mr.
Potato Head, only with vermin.”

Garfield describes the vermin as
“spokespests” and “shriveled ro-
dents.” He’s convinced that this
kind of advertising will work for
Quiznos: “OK, why this will work:
First, the images and, uh, music, do
jump out at you. Maybe like a skel-
eton in a Hailoween spook house,
butjump they undeniably do. From
the first frame, these ads break
through the clutter as few ads ever
have.”

Do you see where I'm going here?
Do you see how this relates to radio?
Do you see how it relates to our spe-
cific format? But wait — there’s more.

The other article about the ad
campaign posted on the Quiznos

Desiccated dead
mice selling food?
You've got to be
kidding! It's creepy
and outrageous. And
funny as hell.

R&R March 5, 2004

| realize there’s so much more for PDs to do
these days than worry about what goes out
over the airwaves. Many of you have two or
three stations to run, mornings shows to fire
for indecency and remotes from the roof of

your local IHOP to plan.

site is from the New York Times, writ-
ten by Stuart Elliot. He says, “The
critters — familiar to the fans of a
comedic website, www.rathergood.
com, as the Spongmonkeys — are
brought to life with the lowest-tech
animation this side of Speed Racer to
sing the praises of Quiznos sand-
wiches in purposely off-key, out-of-
SYTK Voices.

“The primary reason for the off-
kilter campaigns, analysts say, is to
appeal directly to the consumers
most likely to eat most often at fast-
food sandwich shops, diners from
18 to 34. Those consumers respond
favorably in surveys to marketers
that run ads with tongue-in-cheek
humor, signaling they do not take
themselves too seriously.”

Targeting 18-34? Hmm, sounds fa-
miliar. What can we learn from this?

Once More, With Feeling

When Fred Jacobs came on board
as consuitant at XTRA (91X)/San Di-
ego and | became PD — back at the
dawn of history, in 1984 — we would
sit around for hours and dissect the
station. We were initially modeled af-
ter KROQ/Los Angeles. Not only
was the music left of center and
weird to most of the audience, but so
was the on-air delivery. It was irrev-
erent, with heavy use of drops and a
lot of funny prerecorded bits.

Fred used to describe the humor
as “Letterman-esque.” David Letter-
man at that time was the new kid on
the block, and his odd, somewhat
subversive, self-deprecating humor
was new to America. His audience
was also the audience for Alternative.

Fred would constantly drum the
following phrase into my head: “Ex-
pect the unexpected.” You never
knew what Letterman was going to
throw on the air next. That's the way
Altermative radio stations used to be
between the songs.

It’s not that no one is operating
that way today, but | get the distinct
impression that radio is not trving
as hard as it used to. Sure, there’s
plenty of potty humor (not for long)
and yapping jocks trying to pass
themselves off as personalities, but
are you, as a programmer, program-
ming anything that grabs the listen-
er by the throat and squeezes until
his head explodes?

The Quiznos spots are what the
Alternative format should be. It's
the TV equivalent of your image-
production dude or dudette going

completely nuts and putting some-
thing on the air that makes people
go, “What the hell was that?”

Image Is Everything

Maybe what I'm really advocat-
ing is finding better image people
for radio. Then promoting them to
PD. I've said, and written, many
times that when you go looking for
your next MD or Asst. PD, look at
the production department first.

Are you, as a
programmer,
programming
anything that grabs
the listener by the
throat and
squeezes until his
head explodes?

If that person has a handle on
what your station is all about, it will
be reflected in your in-house spots
and image production. And if that’s
the case, that person is a good can-
didate for running the station. Or, if
you're insecure about your job, help-
ing vou run the station.

Let’s go back to Mr. Garfield's as-
sessment of the Quiznos campaign.
Toward the end of his review he
says, “Finally, this stuff is so weird,
unexpected and reckless that it’s just
plain cool.”

Now that's the point, isn'tit? lsn't
that what separates good radio from
great? Subway is mainstream and
Quiznos is the alternative. Bevond
the music, if this format is to rein-
vent itself for the 21st century, the
people responsible for what gets
sent out over the airwaves have to
spend more time considering what
makes compelling radio.

Finally, if you’re wondering what
the Spongmonkeys are singing, the
jingle goes like this: “We love the
subs/Because they are good to us/
The Quiznos subs/They are tasty/
They are crunchy/They are warm
because they toast them/They gota

pepper bar.”
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INCUBUS Megalomaniac /£prc)

LINKIN PARK Numb (Warner Bros.)

BLINK-182 I Miss You (Geffer)

NICKELBACK Figured You Out (Roadrunner/iDJMG}
LOSTPROPHETS Last Train Home (Columbia)
AUDIOSLAVE | Am The Highway flarerscope/Epic!
FINGER ELEVEN One Thing (Wind up/

THREE DAYS GRACE il Hate) Everything About You {/ive/
311 Love Song /Voicano/Maverick/

DARKNESS | Believe In A Thing Called Love {Must... Destrop/Atiantic/
JET Are You Gonna Be My Girl (Flektra/FEG)
HOOBASTANK The Reason fisiznd//0IMG)

AFI Silver And Cold fBreamWorks/lnterscope/

STORY OF THE YEAR Until The Oay | Die (Maverick/Reprise/
A PERFECT CIRCLE The Outsider (Virginy

TRAPT Echo (Warner Bros.)

SWITCHFOOT Meant To Live (Red Ink/Columbia)
OFFSPRING Hit That [Columbual

PUODLE OF MUDD Heel Over Head /Geffen/

LIMP BIZKIT Behind Biue Eves /Fig/interscope/
COURTNEY LOVE Mano /Virgim/

JET Cold Hard Bitch /flektra/FEG)

LINKIN PARK Lying From You {Warner Bras.)
YELLOWCARD Ocean Avenue (Capitol)

FOO FIGHTERS Oarling Nikki fRosweil/RCA/

PHANTOM PLANET Big Brat (Dayhght/Epic)

LO-PRO Sunday (Geffen/

STROKES Reptilia /RCA/

WHITE STRIPES 1 Just Don't Know What To Do With Myself (Thidd Man/V2/
OFFSPRING (Can't Get My) Head Around You (Columbia)
GODSMACK Re-Align (Republic/Universal)

LIVING END Who's Gonna Save Us? (Reprise/

CYPRESS HILL What's Your Number? /Columbia/

MICHAEL ANDREWS #IGARY JULES Mad World fUniversal/
BLINK-182 Feeling This fGeffery

3DODRS DOWN Away From The Sun (Republic/Universal)
STAIND How About You (Flig/Elekira/EEG)

P.0.D. Change The World /At/antic)

PUDDLE OF MUDD Away From Me (Geffen/

YEAH YEAH YEAHS Maps finterscope/

HOOBASTANK Out Of Control (isend/C/MG/

RED HOT CHILI PEPPERS Fortune Faded (Warner Bros./

NO DOUBT It's My Life /interscope/

BLINDSIDE Ail Of Us fElektra/EEG)

SEVENDUST Broken Down (TV7}

APARTMENT 26 Give Me More (Atiantic

BRAND NEW Sic Transit Gloria...Glory Fad (Triple Crown/Razor & Tie/
JACK JDHNSON Taylor (Brushfire)

“u @
n @
13 14
B @
i @
7 1
15 18
17z @
0
152
n @
% @
u @
2725
n @
32 @ VINES Ride Capitol
@
3 @
7 30
w @
% 32
5 €
31 @
7 @
9 36
u @
% 38
B €@
36 40
4]
@
43
@
®
®
@
48
49
D

i

BURDEN BROTHERS Beautiful Night (Kitdand/ Traumal
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+79
52
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46
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+10
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-254
+120
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+78
+255
+53
-135
+124
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+54
+113
73
+222
70
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+140
+89
147
+4
237
+15
7
+158
+5
14
+21
0
+13
+4
-116
-3
+15
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203574
154689
136617
106814
111194
116033
108204
115117
134052
90386
127607
104077
103034
83658
71986
76049
72493
63382
53610
56158
46989
85926
76890
43
58670
42340
45745
29582
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50916
55010
39209
23332
52377
38765
53641
20619
32472
17195
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349
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6814
4310
6310
6513
4200
6410
65/6
5512
58/0
4310
553
5915
46/0
5101
40/0
54111
320
4612
4114
34)2
4100
3210
45/0
mn
2810
40112
220
240
10
n
2110
241
2210
10/0
16/0

B1 Anernative reporters. Monitared airpiay data supplied by Mediabase Research. 2 diviston of Premiere Radio Networks  Songs ranked by total plays for the airplay week
of 222-2/28. Bullets appear on songs gaining plays ar remaining flal from previous week. Hf two songs are tied in total plays. the song with the larger mcrease in plays is
Piaced irst Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported 1o R&R by each reporting
station. 50ngs unreported as adds do not count loward overall tolal stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100}. Each daypart on each station s assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004,
The Artitron Company), © 2004, R&R, Inc.
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MEDIABASE
e
Most Added |
www.rradds.com :
ARTISTTTILE LABEL(S) A00S
SWITCHFOOT Dare You To Mave /Red ink/Coiumina; 22
GOOSMACK Runng Bhnd /Raoutie/Unversal 15
YEAH YEAH YEAHS Maps (Interscope/ 12
DFFSPRING (Can't Get My) Head Around You /Colmina/ 1"
AUDIDSLAVE What You Are nterscoperic) 1
MODEST MOUSE Float On /Ec/ L
STILLS Still In Love Song Vice/Atiantic! 7
Most
IncreasedPlays
0%
HAY
ARTST TIE LEELS NCREASE
LINKIN PARK Lying From You /Warner Bros./ +258
OFFSPRING (Can't Get My Head Around You /Covimiva) +222
311 Love Song (VatanaMavenck) +19
VINES Ride /Caprtol/ +178
BLINK-182 | Miss Yoy (Getfen/ +163
YEAH YEAH YEAHS Maps floterscapel +158
HDOBASTANK The Reason i/siand/iOIME/ +154
CYPRESS HILL What's Your Number? [Columixa! +140
GODSMACK Runring Blind /Republe/Unmversadl +135
PHANTOM PLANET Bx Brat (Dayight/Foc/ +14
Most l
Played Recurrents
IOTAL
ARTIST TTLE LABEL(S) PLAYS
WHITE STRIPES Seven Nation Army (Thed Man/v2/ 951
LINKIN PARK Famt fWamer Bras./ 848 |
STAINO So Far Away (Flip/FiektraFEG) 786
TRAPT Still Frame (Warner Sros. m
AUDIOSLAVE Like A Stone sinterscaperfp/ 680
QUEENS OF THE STONE AGE No One Knows (inrerscope) 639
CHEVELLE Send The Pan Below (£nic/ 824
AUOIOSLAVE Show Me How To Live (nterscope/fpec/ 815
FOD FIGHTERS ANMy Lite /RosweltACA/ 609
TRAPT Headstrong (Warner Bros.) 57

Detailed station playlists for all R&R
reporters are available on the web at
WWW. nar [ m.

Powergold

The Leaders in Advanced Mus

Scheduling Software for Windows 98/MEMNT/2000/XP

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 & Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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America’s Best Testing Alternative Songs 12 +
f
TETHEMUSIE or he week Ending 504 iy TOP 20 SPECIALTY ARTISTS |
rowsseoC1) HED] ABASE :
> W Persons Men  Women 1. MODEST MOUSE /prc/ “Float On”
Artist Title (Label, ™™ L Familiarity Burn 18-34 18-34 18-34 — . -
) = : 2. MUSE (EastWest/Warner Bros.) “Time Is Running Out
BLINK-182 | Miss You (Getfen) a5 £12 e3% 1% 407 406 407 3. WALKMEN (Star Time/Red Ink) “The Rat”
LOSTPROPHETS Last Train Home (Coksmbia) 412 408 B1% 9% 387 400 3% 4. MADCAP Victory) “Lovesick
. “'Merican”
FINGER ELEVEN One Thing /Wind.ap/ a0 415 % % 41 a0 4e 5. DESCENDENTS fFat Wreck Chords) “Merican
6. MIGHTY SIX NINETY findegendent/ “With You"
STORY OF THE YEAR Untd The Day | Die /MaverchiReprse/)  4.06  4.08 89% 18% 398 402 395 . . e
7. VON BONDIES /Sire/Reprise/ “C'mon C’'mon
AFI Silver And Cold (DreamWorks/interscope/ 404 394 7% 1% 394 389 390 8. YEAM YEAH YEAHS flnterscope) “Maps”
HOOBASTANK The Reason Island/I0UMG) 404 195 7% 9% 338 390 405 9. PILOT TO GUNNER (Arena Rock) “Barrio Superstarrio”
YELLOWIGNRD O Avaam giad 402 401 0% T% 397 395 389 . FRANZ FERDINAND (Domino/ “Darts Of Pleasure” |
INCUBUS Megalomaniac [Epic/ 400 402  95% 2% 385 388 383 11. COOPER TEMPLE CLAUSE /RCA) “Promises, Promises” ‘
SWITCHFOOT Meant To Live (Red Ink/Columbial 400 409 90%  26% 402 410 394 12. POLARBEAR fLong Live Crime/ “Shafty” |
TRAPT Echo Warner Bros./ 397 389 79% 10% 391 385 39 13. ROBBERS ON HIGH STREET (New Line/ “Hot Sluts (Say | Love You)”
THREE DAYS GRACE (I Hate) Everything About You Wivey 381 387  98%  38% 38 395 379 14. PRE-THING (V2) "Faded Love
311 Love Song VolcanaMaverich! 391 387 8%  15% 400 385 AN 15. VERRA CRUZ (Crazeitown) *Sod Cotides
i ’ 16. WHEAT /Aware/Columbia) 1 Me1 A Girl”
LINKIN PARK Numb (Warner Bros./ 3187 a0 99% 45% i 3.80 385 . P
17. VAST (Fourfivesix) “Thrown Away
BLINK-182 Feeling This (Geffen/ n 398 94% 33% mn 3.80 375
. 18. GET UP KIDS (Vagrant) “Sympathy”
JET Cold Hard Bitch Elektra/F£G/ n - 61% 12% 369 3.62 375 19. MURDER BY DEATH (Eyeball “Killbot 2000" |
FOO FIGHTERS Darling Nikki (Roswed/RCA/ 3718 394 69% 14% . 318 386 in 20. LIVING END (Reprise/ “Who's Gonna Save Us?” [
A PERFECT CIRCLE The Outsider (Wrgin/ 318 32 65% 12% 318 3183 3In
OFFSPRING Hit That (Columval Wwoam e% ww o ass o 3s 38 || MRS DI R Y PR RN S,
AUDIOSLAVE | Am The Highway (lnterscape/Epsc/ 370 364 4% 35% n 369 in - \
STAINO How About You (Fip/Elektra/EEG) 370 368 8% 23% 361 361 361 Re CcO rd of rh e Wee k
JET Are You Gonna Be My Girl (Elektra/EEG) 358 383 7% A% 386 356 3N
NICKELBACK Figured You Out (Roadruner/IIMG) 363 371 92%  28% 354 349 358 ARTIST: Muse &
- TITLE: Absolution ¥
GOOSMACK Re Align (Repubhic/Unrversal) 348 347 66% 18% kX ] 343 345 LABEL: EastWest |
. With their third album, English trio Muse make the apoca- | V
LIMP BIZKIT-Behind Bive Eyes /Fbp/Interscopel a7 9% 3% 347 345 350 y ¢ . ) 1
i lypse sound like a welcome event indeed. Kicking off with 4
OARKNESS | Believe In A._. Must._Destroy/Atisntxc) 343 339 80% 3% 339 332 345 “Apocalypse Please,” guitarist-vocalist Matthew Bellamy makes
PUDDLE OF MUBD Heel Over Head (Geffen/ 339 _ 55% 13% 329 321 336 the none-too-subtle" proclamatlon'that thlf is the end o( thel world. .And wut.h
the followup track, "Time Is Running Out,” you wonder if he's speaking to his
WHITE STRIPES | Just Dorr't Know What... (Thed Man/¥V2) 320 342 1% 19% 3.07 3z 30 lover or the world at large. Either way, it's easy not to care when the songs are
this good. Absolution is a monolith of sound, replete with atmospheric moments
Total sample size is 437 respondents. Total average favorability estimates are based on a scake of 1-5. (1=dislike very much, 5 = ke and hellfire distortion side by side. Yeah, it's got some Radiohead tendencies, but
very much). Total lamiliarity represents the percentage of respondents who recognized the song. Total burn represents the number you don't need a slide rule to figure each song out. The jagged riffage of “Stock-
of respondents whosa/ameyaremedolhearingrﬁesong Songs must have 40% familiarity 1o appear on survey. Sampie composion holm Syndrome” soars into transcendent keyboards and lilting vocal harmonies
is based on persons 12¢. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music before dive-bombing back into the metallic fray. And "Hysteria” is a must-listen
preference. Rate TheMusic.com resufts are not meant 1o replace callout research. The results are intended to show opinions of OWer rocker with a throbbing bassiine and bright gultar fines that have more
participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is availabie p o WODORY e Y e bge' gu! L ok
for locat radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, 8 division of PEIRENIR TN ORI AT AT RN SIS 100 TS .
— Frank Correia, Rock Specialty Editor y,

&Pmmim Radio Networks. J L

Thank You, Radio! Applauding 65 Years of Community Service

The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937

I,];;_n-_, JI f‘Juu . Ad] ,,]»,‘uju._‘r&m}ﬁ.ﬁ_wﬂmm on our; kistor partnershlp wnth radlo by celebrating
in . n - .

: March
@ of Dimes-
| A.LR.Awards:
ﬁ“éﬁzmhww;—m@m | s o {chievement In Radio*

For more information, contact the A.1.R. Awards at: csd)ulll m.lrch()fdlmcs com or call: (312)596-4701.
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Slations and their adds listed alphabelically by marke! )
Reporters
, . 1 o - T A’
FemT REETT | Tew ER (SRR | FEETY | EEETY ;e | mum
4 AUDIOSLAVE T3 CHSPRING L3 K "] NS Bem s T\W ST i SIANCH L E T LE*Y
1 Dvank SCH 77 AYAR ADAMS LR § SMRE ENPTY SOUL PRE)THNG D NOCK OFF S CYPRESS Jal).
SNLE EMPTY SOUL 2 OFYSPRSRG 5 Pyl SCEmCE sm;mom O m 5 YEAH YEAH YENMS
ST T 1 YEAM YEAH TENS 4 | vm; B0 WODEST MOUSE
AT MCGER BANG SWATOS00t
CAEUBenet. 19° WITMS KIT8/34 Framciscs. CA
- # lowy Snsutes . U Troy Maman WA Orizade_ F I " e
BEET s s REeT [PESh. | EEE B g
VA n.—E TR o W STRLLASTAR 2 G Bk S hay o
1 o ks ot ip s e —
0 Bl iy
SR Rt mmww | e Rt o
WA aais. G2 P T o 0 by tas WBYL Mickeupa, Ly
. ok SLEEVPTY SO - STHUASTAR L= P e '
1% Chvis Bioms itr3) PTG - = N
?ﬂ_ 1 QFFSPRING ¥ EDGEWATER
LG i il i SWITTH#00?
- o i ILEE/Sontn Dovtars. CA
% COURTNEY | OVE M Bowe Bt
STORY OF THE YEAR W 4 iate Gadomr
o ;-_,.: 2 09 Do Mk wr-uo
. P Mo ety = - WXL Richmund, W* POSTAL SERCK
WS Aamiic Gy, W* it v s Y f'.,',‘-m e a s P P o bt S
A Py 5 Rovwnnt TCHOOT BARENAKS D LADKES ogreudia] Rl L3
MIOOSUAVE . 3 MOOLE OF MUD0 STELLASTARR e Adcs.
ST - e o ) GrSPRAG AR JaEs
I Bl 1 HOOBAS T .
STHLLASTARR B m—l L)
1 AUDROSLAVE Lt -E
o Ry Samme |02
| GODSMACK R8I Aancas City, 10 e e VOO Daryl Hm T et Souck R
IR frag Borgen 1 STELIASTAR T 2 e e
| oMiAsw, TX - -] VODEST MOuSE PR TG 1 YEA VLA YERS
B ol G [ - SWOHOOT " s
T 2 12 e ot v SE8.Phenma A2 SWTCw00!
?{'.'ﬁ GET IR 0S M By Suvem —t
Y Mt mANEY WAGTCrasimmall. ON LIS s
s Y o e .
WBUZ ashvile. TH e e gl
Ao, P Ao St TaEnD bfr
e T e, W il s T Timm
et L — o b e et b L
TERH YEAH YEAHS 75 Eim Nosver o Toowts: MOOEST MOUSE
R e TSR :
n&mm PRE T '?r:,?s'm . e gn:_m-n.u b
o - e Drigans. LA .l=‘vfn- O Coring Jokneon
NACHAFL MRDREWS YGARY AAES | ) 0F SPuke Bt Yooy Homanes PUOCLE OF MU0 % dus duame: WAL Syracasy, WY
(3] n 'L DEFNAT WS Sy Colay Ol Mo Crwens
YEM VU TEAGS WDtk Parsccrs o Ados 9. S0 Pyt WWOC/ Washingien 0
i - f = RETR. | 3EEe
PEE: g s S ‘o
i " X T b
7 THOUSAND FOCT KRUTCH g:_-_ﬁ; g‘r&.h—.w- i
s youfa z‘L':?vm H.m WIRK v Yok, MY — WISA Taishastes Fl.
| e o SEe-
b ) o S | Sk
FUE e Sl 155 bronten | 1 s WM Wimiaghen 0
1 00657 vt WICD Calnmbus, O it o 1 Seriosgo! | e
m : -1'? WO Gooapmile, NC ELECANNE Apck, AR u.:-“lnp I'u.l"- ﬂmnng : 5&&3‘#‘"‘“ -.g,"-"
5 sk Bebeny " s Londers ¥ et WHRY Mewhargh iY P8 et A ROROT
Swltwoo! AR Chuty e APDARD M Aiw Boriy. o s MUSHRO0MME A
AR STROKES mm 1 o islley AJDOSCAVE SOCAL CODE
OH SPRING. SIATCHO0! DRI SHoE Dy
CYPRESS sl DROWNAG POOL CVANESCENCE e
| e ot POWERED[1Z
ol . CERUIAN Lo Gy, UT MI'}I'MIMSE
- KDGEDalize, TX
R Dy | M o imsE
-
o dems "%}:ﬁ :..,"E,_':"' 5. Bl Fousa - § et Monitored Reporters -
WEDG Dzl AY i) ] o 80 Total Reporters
T R
:‘:’_E:W' &1 Total Monitored
N BIT/300 Bioge, C2° & Toral indicator
TG 1 e MM A smiowte €1 Ry -t S Did Not Report, Playlist Frozen (1)
., " i AVIGE N
T Sertiagien 72 s e bl :ﬁh;"‘" O i TSt TN YRS KXNA/Fayetteville, AR
5 S e 1808 . hooL 14 PURPLE LAY SIS
“
e T ( ™
New & Active Indicator .
Most Added’
DROWMING POOL Step Up Wiup/ FIRE THEFT Chamn (Ryko/
a . IDIOSLA' Yi i
Total Pays: 208, Total Stations: 19, Ads: 3 Totat Plays: 135, Tatal Statons: 11, Adds: 0 b, e B G
SWITCHFOOT Dare You To Move (Red’ ink/Cokemig/
RERD. She Wants To Move /Vagw/ MODEST MOUSE Float On e/
A . il 45 (Atisnt,
Toral Plays: 207, Total Staions: 20, Adds: 2 Total Plays: 134, Total Stations: 14, Adds: 8 | o e )
| TANTRIC Hey Now Mavenck/Reprise/ K1 ROCK Jackson, Mississippl (Tag Dog/Atlantic/ -
| Totsl Plays: 158, Total Stations: 10, Adds: 1 Total Plays: 129, Total Stations: 10, Adds: 2 Please Send Your Photos
EVERLAST Whiie Trash Beautitul siand0/MG/ EDGEWATER Eyes Wirad Shut (Wind-up/ ‘
Total Plays: 144, Total Stations: 15, Adds: 1 Total Plays: 112, Total Stations: 11, Adds: 1 R&R wants your best snapshots(color or black & white).
Please inClude the names and li‘lles of all pictured and send
. them to:
GODSMACK Running Blind (Repubibic/Universal) KINGS OF LEON California Waiting /RCA/
i L3 . —— . RE&R, c/o Mike Trias: 10100 Santa Monica Bivd.,
Total MSZ 135, Total Stations: 15, Adds: 15 Tord H‘v’: 111, Total Statons: 14, Adds: 0 3rd Floor, Los Angeles, CA 90067
Email: mtrias@radicandrecords.com
Songs ramked by total plays J
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—ywww.americanradiohistorv.com



www.americanradiohistory.com

JOHN SCHOENBERGER

TRIPLE A

R&R March 5, 2004

jschoenberger@radioandrecords.com

A Mixed Bag

Veteran air personality Pete Fornatale takes his show national

I ete Fornatale was one of the architects of Progres-
sive FM in the ‘60s, and he has been-a steadfast fixture
in New York radio for four decades. After lengthy stints
at a few other stations in New York, Fornatale has re-
turned to the airwaves at Fordham University’s station,
WFUYV, located in Bronx, NY, the place where his ca-

reer in radio began in 1963.

If you were around in the days of
early FM Rock radio, you know that
part of the magic of that era was the
personality of the DJs
who programmed as
well as hosted their own
shows. Much of the suc-
cess of radio stations like
WNEW-FM/New York
was directly due to the
programming integrity
and musical knowledge
of those hosts. There are
few better examples of
this than Fornatale, who was at
WNEW for almost 20 years.

In 1982 he convinced manage-
ment to let him do a Sunday-morn-
ing show called Mixed Bag, which
allowed him (and the station) to pre-
serve some of the free-form ele-
ments of WNEW as it was evolving
into a much more structured format.
Fornatale and the show moved over
to WXRK (K-Rock)/New York in
1989.

A couple of years ago Fornatale
returned to his roots by rejoining
WFUV, where Mixed Bag now airs.
Italso airs regionally on several oth-
er radio stations, and Fornatale is
now bent on expanding the reach of
the show to a national level. Mixed
Bag is structured in such a way as to
fit both commercial and noncom-
mercial stations and is perfect for
Triple A radio.

In addition to his many accom-
plishments in radio, Fornatale is the
author of several books about me-
dia, pop culture and music. He has
alsobeen involved with several tele-
vision productions. In addition, he
has won countless broadcast excel-
lence awards. This week I talk with
him about the early days of FM ra-
dio, his perspective on radio today
and Mixed Bag.

R&R: You ve come full circle in your
radio carevr..

PF: Itis amazing. There are times
when you are doing your work and
you don’t think about it, but every
so oftgn I'll be walking on the

Pete Fornatale

Fordham campus or I'll be in the
WFUV studios, which haven’t
changed that much really, and I'll
realize that it has been 40
years since | did my first
radio shows.

I work with so many
new students and engi-
neers, and it's amazing to
think that they don’t
even know what a reel-
to-reel tape machine
looks like. They are bare-
ly familiar with a tumta-
ble, which may be used 1% of the
time today. Yet here | am coming in
with a stack of old viny! albums that
haven’t made it to CD, or if they
have, I don't have them.

R&R: You started at the dawn of FM.

PF: I was very lucky to arrive on
campus at that particular moment in
time — in history and in what was
going on in society. | started college
in September of "63. A couple of
months later Kennedy was dead,
and few months after that The Beat-
les arrived. It was a wonderful time
to explore the possibilities of radio

in a new way.

MIXED
BAG
RADIO

I loved the New York Top 40 ra-
dio of my youth — WABC, WMCA
and WINS, with jocks like Murray
The K, The Good Guys and so on.
But by the time I reached college, 1
was looking for more from my mu-
sic, and | was looking for more from
my radio, and it pretty much wasn't
there. Nothing had really changed
on the AM dial.

I had the opportunity — and lam
sure there are similar stories that hap-
pened at many major-market univer-
sities at the time — to start a show
on a college radio station in 1964 on
which we played album cuts beyond
the hits. I started to put sets together
that had a theme and a flow.

We also had artists come on the
air todointerviews and to perform.
Being at a major university, we had
easy access to many of the artists of
the time, like The Beach Boys, The
Lovin’ Spoonful, Richie Havens and
The Byrds. A synergistic thing start-
ed to happen. Suddenly, we could
have radio and music and be some-
thing more than just hit songs and
commercials.

Then, in 1965, the government

. comes along and says that you can’t

do the same thing on your FM sig-
nal that you do on your AM in mar-
kets of a certain size, and this forced
broadcasters to be creative. Things
began to happen on FM that weren't
happening elsewhere on commer-
cial radio. Fortunately, at that time

the FMs weren’t under any kind of -

pressure to deliver revenue, because
the powerhouse AMs were still pay-
ing the bills.

R&R: What were those pioneer days
like?

PF: One of Marshali McLuhan’s
disciples was an anthropologist by
the name of Ted Carpenter who
wrote a couple of books largely in-
spired by McLuhan’s teachings. In
one of them he wrote, “A new me-
dium of communication is at its fre-
est to create when it's not tied to cen-
ters of power and profit.”

In a sense, that is exactly where
FM radio was in the beginning.
What we were allowed to do was
sort of an afterthought. The attitude
was that if you ain’t got nothing, you
got nothing to lose. That’s why the
great music and the thoughtful art-
ists of the time found a home on FM
radio. You could play songs other
than the hits, you could play artists
who made music that didn’t fit on
the other hot formats, you could
play songs that were 20 or 30 min-
utes long, you could segue songs
together around a theme and so on.

Fortunately, there was an audi-
ence for that from the get-go, which
helped it thrive at early stations like
WNEW. These stations became the
voice and energy of an entire social
movement. There is no separating
the rise of FM radio from the cultur-
al climate of the times. The anti-Viet-
nam War movement found a voice
on FM. The civil rights movement
found a voice on FM.

Being'in the eye of the hurricane,
so to speak, | don’t think we realized
how powerful we were in terms of

Fornatale's show, Mixed Bag.

Ben Folds

Colin Hay

Cyndi Lauper

Crash Test Dummies
Dar Wiliams

Delbert McClinton
Dixie Hummingbirds
Enc Bazilian
Fountains Of Wayne
4 Way Street
Graham Nash
Graham Parker
Jesse Harris

Jesse Mafin

Jill Sobule

John Eddie

John Hiatt

Artists In The Bag

Below is a pantial list of artists who have appeared on Pete

Jonatha Brooke
Josh Joplin

Josh Rouse

Lou Reed

Matthew Ryan
Rhett Miller
Richard Thompson
Roger McGuinn
Shemekia Copeland
Sondre Lerche
Steely Dan

Steve Earle

Steve Forbert
Suzanne Vega
The Jayhawks
The Thnils

The Waifs

influencing people. We took for
granted that that creative, artful way
of doing radio would go on forever.
That turned out to not be the case.
Once the centers of power and profit
got a whiff of what was possible
with FM radio as a monevmaker, the
end was in sight.

In my humble opinion, it has only
gotten worse, and it was accelerat-
ed by the Telecom Act of 1996. That
is the case with all media.

R&R: How did Mixed Bag come
about?

“Sometimes music
can bypass your
intellect and go
straight to your
heart.”

PF: When | started that show, it
could be viewed as a distillation of
what I had been doing on the air at
WNEW. By then the station was be-
ginning to be more formatted, and
much of the music we could once
play was no longer availabie in the
library. To vent my frustration con-
cerning this — and to help keep my
sanity, really — | suggested to man-
agement that [ start a show called
Mixed Bag to air on Sunday momings.

It was meant to help preserve
some of the spirit of the station that
was no longer present in the studio.
Frankly, if I had walked in off the
street and presented the idea to the
PD, I would have been laughed out
of the door. But because I had a doz-
en years at that point and had some
credibility with the audience, they
went for it.

Over the next 22 years it has
moved a couple of different places
— from WNEW to K-Rock to
WFUV. 1 get feedback every week
from people who are grateful that
the show is still around. 1 get it from
people who have been with me
since those early days, and 1 also get

it from younger listeners who ap-
preciate a style of radio they no long-
er get on the dial.

R&R: Tell us a bit about the format
of the showe.

PF: The local show is a three-hour
disc-jockey show on WFUV and is
usually built around some sort of
theme. | play music that fits that
theme, and | have a guest on whom
I interview. That artist also plays
some live music for us.

The syndicated show is culled
from that and basically only in-
cludes the interview and perfor-
mance aspect of the featured artist.

I am certainly not exclusive in the
type of artists | ask to appear on the
show;, but | do tend to lean toward
singer-songwriters. My taste in mu-
sic has always leaned that way.

There have been several singer-
songwriter movements since | first
went on the air. Fortunately, we are
in the midst of another strong up-
swing of that cycle right now. There
is a healthy group of young artists
who are carrying on the tradition
very nicely.

Ilook upon this show as a great
way to preserve the outstanding art-
ists and music that have already
come aiong, and | continue to spot-
light those artists who have some-
thing relevant to say today. But| also
want to somehow tie that into the
vibrant music of today. It’s very im-
portant that [ do my homework and
discover these newer artists and
give them my support.

It’s all still very exciting. | don’t
subscribe to the notion that the mu-
sic of the past — or the music of my
generation — is better than what is
happening today. Maybe it’s be-
cause I love music, but I believe that
the scene is as vibrant and as rele-
vant today as it has ever been. Some-
times music can bypass your intel-
lect and go straight to your heart.

For more information, log on to
www.mixedbagradio.com. If vou are
interested in finding out more about car-
rying the show, contact Linda Fedder at
917-676-1739 or at linda@ mixedbag
radig.com.
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ARTIST TITLE LABEL(S)

MELISSA ETHERIDGE Breathe fisiand/!0./MG)

NORAH JONES Sunrise /Bive Note/EMC)

GUSTER Careful (Palm/Reprise/

THRILLS One Horse Town (Virgin/

INDIGO GIRLS Perfect World /Epic/

STING Sacred Love (A&M/interscope/

DAMIEN RICE Cannonball {Vector Recordings/Warner Bros.)
JOHN MAYER Clarity (Aware/Columiia)

FIVE FOR FIGHTING 100 Years (Aware/Columbia)
COUNTING CROWS She Don‘t Want Nobody Near (Geffen/
MICHAEL ANDREWS fIGARY JULES Mad World (Universall
SARAH MCLACHLAN Fallen /Arista)

JET Are You Gonna Be My Gwt /Elekrra/EEG/

DAVE MATTHEWS Save Me (RCA/

JOHN EDDIE tf You're Here When | Get Back (Thall Show/Last Highway!
RYAN ADAMS Burning Photographs (Lost Highway/10JMG!
JACK JOHNSON Taylor /Brushfire/

MAROON S This Love /0crone/J/

LOS LONELY BOYS Real Emotions /0r/fpic/
STEREQPHONICS Maybe Tomorrow /¥2/

JOSS STONE Fell In Love With A Boy (S-Curve/EMC)
BARENAKED LADIES Testing 1, 2, 3 (Reprise/

ROONEY I'm Shakm’ /Geffen/

KEB' MO Let Your Light Shine £pic/

JONNY LANG Give Me Up Again /A&M/nterscape/

TOTAL
PLary

478
m
365
N
320
309
n
298
286
283
24
254
250
233
220
23
am
205
192
LE:1)
178
165
150
14
143

BIG HEAD TODD AND THE MONSTERS imaginary Ships /Sanctuary/SAG) 142

VAN MORRISON Evening In June /Bite Nora/EMC)

3 DOORS DOWN Hers Without You (Rapatiic/Uiniversal
HOWEE DAY She Says (aic/

MATCHBOX TWENTY Bright Lights /A tlantic/

139
132
m
130

o f-

PLATS

+10

+11
+13
21

+18
10

+85
+26
18
A3

+10
-32
+11
+10
-38
+12
+15
-20
0
+12
+9
+12
-1
0

-

TOTAL
AUDIENCE

1
24008
28378
18593
15369
18121
18974
15547
14819
12811
13237
19069
20883
1192
13386

51N

8923
13347

7992

6082
10148
11830

8226

41

3984

3484

4888

7842

7590

5351

9534

MEDIABASE

23 Triple A reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Sengs fanked by total plays for the
alrplay week of 2/22-2/28. Bulkets appear on songs gaining plays or remaining flat from previous week. If wo songs are tied in total plays, the song with the
larger increase in plays 1s placed first. Songs below No. 15 are moved 1o recurrent atter 20 weeks on the chart. Most Added Is the total number of new adds
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals
Average Quarter Hour Persons times number of plays (ttmes 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons
used herein with permission from the Arbrtron Comparty (© 2004, The Arbitron Company). © 2004, R&R. Inc.

New & Active

BEN HARPER Brown Eyed Blues Virge

Total Plays: 128, Total Stanons: 12, Adds: 1

JASON MRAZ Curisade Prophet [Flekira®FG/

Total Plays: 118, Total Stations: 16, Adds: 3
JORMNY A. | Had To Laugh Favorsd Nacions/Red ink/
Total Plays. 112, Total Stations: 10, Adds: 1

MINOY SMITH Come To Jesus Vanguard)

Tatal Plays: 107, Total Stations: 9. Adds: |

TEARS FOR FEARS Closest Thing Ta Heaven /drista/
Total Plays: 85, Total Stations: 8, Adds: 0

Sengs ranhed by tetal plays

MATTHEW RYAN Retum To Me /#ytrg?
Total Plays: 80, Total Stations: 8, Adds: 0
JONATHA BROOKE Better Atter Al (Bad Dog/VME/
Total Plays: 87, Total Stations: 8, Adds: 0
OWSLEY Be With You [ akeview/

Total Plays: 76, Total Stations: 6, Adds: 0
STEADMAN Wave Goodbrye (EiettraEEG)
Total Plays: 67, Tatal Statians: 5, Adds: 0
ROBERT RANDOLPH Gaing In The Right Direc tion /Warner Bras./
Total Plays: 83, Total Stations: 8, Adds:

e wmos| Most Added” i
g 2010 www.rradds.com !
8 20,0 ARTIST TITLE LABEL(S) A0S

16 2210 E. CLAPTON I i Had Possession Gver Judgment Day (Duck /Reorse 13 |
SARAH MCLACHLAN Stuped (Arista/ 1
13 220 | jasON MRAZ Curbside Prophet (EinktraEG) 3
10 210 | SARAH HARMER Almost Zoe/Rounder/ 3
3 2000 | PAYMCGEE BAND Beautitul Ways (Warner Bros./ 3
7 210
8 1810
12 160
17 2000
2 150
23 18p
10 181
1w 1 | Most
2 un |IncreasedPlays ,
5 1310 R |
14 13,0 ARTISY TITLE LABEL(S) INCREASE
4 (g | VICHAEL ANOREWS HGARY JULES Mad Word Uimersal 485 |
§ 130 JASON MRAZ Curbiside Prophet (EiektralEEG) +82 |
E CLAPTON | | Had Possession Over Judgment Day /Duck Remsel +54
17 1610 O. FRANKENREITER. . £/J. JOHNSON Free /Brushfirannersal +51
5 1210 WELLY FURTADO Try /Dream Works/inter scape/ +37
7 182 BARENAKED LADIES Testing 1, 2, 3 (Reprise +18
10 130 SARAH MCLACHLAN Fallen h!r‘ma/ +26
§ 12 | "WGS OF LEON Cotorsia Waiig REA +2 |
2 1
4 121
1
.8 5%
2 132
5 _ | Most
Played Recurrents
AATIST TITLE LABEL(S) mﬁ
SHERYL CROW The Fist Cut s The Deepest daMinterscope! 170 |
COLDPLAY Clocks (Canitod 186 |
WALLFLOWERS Closar To You finterscape! 13 |
105 LONELY BOYS Heaven (O%pic/ 127
JONNY LANG Red Light (A&Minterscope/ 126
REM. Bad Day /Warner Bros) 126
JOHM MAYER Bigger Than My Body (dwarsCokmia/ 124
HOWIE DAY Pertect Time Gf Day £/ 12
TRAIN When | Look To The Sky /Cokmia/ "?
DIDO White Flag risial n?
Detailed station playlists for all R&R_
reporters are available on the web at
www radioandrecords.com.
— == |

- J0NNY (ang

R&R Triple A: () BDS AAA: 22*

New at: WBOS, WZEW

KBCO KTCZ WXPN KPRI
WTTS KTHX WRNR WNCS WDOD and more

Soundscan=320,000+
On Tour All Summer

0100 MO P a%ail”

WGVX WMMM

Produced by Ron Fair for Faircraft and Jonny Lang
ProTools and Recorded by Tal Herzberg
Mixed by Chris Lord-Alge

10
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82 | 4 TRIPLE A TOP 30 INDICATOR l
~ « March 5, 2004
L]
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added
www.rrindicator.com |
ARTIST TITLE LABEL(S) by AT M}%:LC! VG ™M R | armstms wases) ¢ A00S
L 1
1 1 NORAH JONES Sunrise /Blue Note/EMC) 400 1 718 71 2400 §A‘:m‘mé:3::iﬁ£’yfm Oay Duck Reprise :; '
; s ou
2 @ MELSSA ETHERIDGE Breathe /{s/am/wM(;/ 338 0 4494 9 20 | o ACHA Stupd sty g
3 3 INDIGO GIRLS Perfect World ([M/ 325 -5 6056 9 2110 JARS OF CLAY Show You Love (Essential/PLG/RCA/ 3
4 4 JOHN MAYER Clarity /Aware/Columbial n -5 4675 9 1710 OAVE MATTHEWS Oh BCA/ 3
5 §  RYAN ADAMS Burning Photographs fLost Highway/(0JMG) 291 -7 4780 § 201 JULES SHEAR An't That A Groove (Vadey/ 3
6 e DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 280 +1 4622 17 2110 .
7 @€ JONATHA BROOKE Better After ANl /Bad Dog/VMG) 276 +8 7418 7 210
13 @ LOS LONELY BOYS Real Emotions /0r/Epic/ 249 +32 4101 5 200 !
9 9 THRILLS One Horse Town (Virgin) 249 -1 2797 16 140 |
1 D JoSs STONE Fell In Love With A Boy /S-Curve/EMC) 246 +11 5403 8 191 !
10 11 STARSAILOR Silence Is Easy (Capitol 239 8 4595 7 1900 [
12 @ KEB MO’ Let Your Light Shine (Epic/ 236 +14 5239 6 211 |
14 _ @ STING Sacred Love (4&M/interscopel 218 +4 3826 6 172 '
15 @  JET Are You Gonna Be My Girl (Elektra/EEG) 212 +1 1815 9 120
19 () BIGHEAD TODD AND THE MONSTERS Imaginary Ships (Sanctuary/SRG) 211 +17 3105 3 180 [
16 16 MINDY SMITH Come To Jesus fVanguard 197 1 4220 5 20/0
22 @ HOWIE DAY She Says (Epic/ 196 +14 1578 4 130 |
_18 18 JACK JOHNSON Taylor (Brushfire) 193 5 2038 14 1000 1
28 @ JONNY LANG Give Me Up Again (A&M/nterscope/ 180 +18 2985 3 1610 _
21 20 FIVEFOR FIGHTING 100 Years (Aware/Columbia) 175 -1 1896 10 100 Most [
17 21 GUSTER Careful (Paim/Reprise/ 173 -25 2150 16 9/0 Increa sed P[ays
8 22 COUNTING CROWS She Don’t Want Nobody Near (Geffen) 169 83 2796 16 1010 oL
25 @ JOHNNY A. 1 Had To Laugh (Favored Nations/Red Ink) 166 +8 3122 4 1M | et e wasens o ,
26 @ MAROONS This Love (Octoneld) 160 +12 1630 3 100 | oo Az Cubside Proghet (kD) o |
28 @ WHEAT | Met A Girl (Aware/Columbia) 152 +10 2705 2 1310 MICHAEL ANDREWS {/GARY JULES Mad World (Unversal ~ +61 |
@  JASON MRAZ Curbside Prophet (Elektra/EEG) 143 +107 2393 1 1500 | £ CLAPTON I | Had Possesson Over Judgment Day Duck Regrsel +54 ’
30 @ JOHN EDDIE If You're Here When | Get Back /Thrill Show/Lost Highway) 141 +10 1558 14 120 D. FRANKENREITER... fiJ. JOHNSON Free (BrushfreiUnversall. +53
29 28 VANMORRISON Evening In June (Blue Note/EMC) 134 5 2863 4 140 | BELLEA SEBASTIAN Stay Loose fough Trace/Sanctuary/SRG) +48
@  BEN HARPER Brown Eved Blues (Virgin/ 133+t NS 1 :‘E‘:‘"T‘::";‘;l;‘““ e Ll ’;:
27 30 ROONEY 'm Shakin’ (Geffen/ 133 10 986° 5§ 9j0 LOS LONELY BOYS Real Emotions D15/ o
SLAID CLEAVES Wishbones /Phio/Sounder/ +25
25 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 2/22 - Saturday 2/28.
© 2004 Radio & Records.
' .
Reporters National
WAPS/Aron, OH KBXR/Columbia, MO WOKiXnaxville, TH" WFUV/New York, NY WOCMSalisbury, MO Programm'ng
POMO Lt;lmﬁ‘uw OM Jack Lawnen mnm PO Chuch Singieton PO Jeshus Clangamsi
o CLAPTON POMD Lons Tresme MO Aimee WO Ay Hewsien APOASD., e
1 g o s et o 1§ et Added This Week
1A OF QLAY e %ﬁl ég 5‘:";‘ OaCREN
W. oH :0 FLER TWOOD MAC
ey 13 TR, m e KCry o, bE - World Cafe
PD_osy Destbory MO Sagpie Sronase i 3l . 08¢ Maee Tocs
| orshemserding § s mons o docs POMD: fymn st Merten KENZ/Salt Lake City, UT
e M - = A ;
£ 00 Somor 3 Lo woowe - 9 LGS LEOR Ali Castelinni 215- -6677
008 SO0 P0: Tom lewber WXPW/Philadelphia, PA a—— )
KBCO/Derver, CO° 0, Gatty Posseny Mbcsvor AMOS LEE I'm Not Myself
NENR atimore WO D o U . KPAVSan Oego. CA DAVID BRYNE Tiny Apocalypse
P i T - ity e aon DONAVON FRANKENREITER 1/ JACK JOHNSON Free
B h“m‘__ Lot . ELLIS HOOKS 40 Days And 40 Nights
WOET/Detroit. MI PORD: hake KFOG/3an Fraacisco, CA "
L) P o Dot bormn ERIC CLAPTON it | Had Possession Over Judgment Day
O A Rt woc Aot o, ESZTER BALINT Here We Are
PN S P ] e e WevKAuasapats, M- .. SARAH HARMER Almost
k] | 17 KBAC/Santa Fo. W0
Zateas REmece e TEE.
ot ] . s habey WZE Wb, AL S %’f‘;" Acoustic Cafe
’aﬁmm TG MORSTERS ==L
WB0S Besteon. MA® WHCW/Greemville, $C San- T
» -':7_-7-'&- R e AR o ) ™ Rob Reinhart 734-761-2043
e e S 53 Sonan Cominsate - 4 WAY STREET Barbed Wire
e WBJB Moamouth, L) . Lovn Wetsh i ™) . i
Tor-% s W';.."z'.':.n"' 3?‘:&‘:%’:"' § sancioun RICKY FANTE' A Woman's Touch
R, A e — -l - ) VIENNA TENG Shine
3 SAARM wAANE K ¥ ROBSEN $ 0RO
7 sARan WA SAadisnapolis, IN* oo WXAVPortsmouth, NH KR$H/Sants Reta, CA
U Brad Holtr GAMAY PaAER P9 fhcale Santter
WYY Cape Cod. MA N == o - MRS grngbeld. A rowereo[13 )
'?‘33-. pd e 000 coR.as APD Oeamp Moorhouse -
e KT i, 0 gm:' JOSTPougpteeysie. NY e ”g?«@ MEDIABASE
WDODChattancoga, TH o ion gyl T s vy Senaman 6 S *Monitored Reporters
T R s ey e g 48 Total Report
. Avias ! | oot daraws ﬁla Lowis, MO0 o eporters
KZPLKaesas City. MO [Rp— oo o e T SRR R
o 08 Nch MeCade WRLI Mashvitle, THt* \ 23 Total Monitored
Fse S MEEL | REEe. s e
e 1 oo v P 2;,55":,.., 1y 25 Total Indicator
DAV MATTHEWS : s-‘u'ﬂﬂlm SARAK WCLACILAN
e Sa J
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ON THE
RECORD

Ryan “Stash” Morton
PD, KCTY/Omaha

o =

]

When John asked me to write some-
thing for On the Record | was thrilled. |
often get to talk about records as a pro-
grammer, listener and music fan,
but rarely do | have the opportunity
to share my teelings as all three. =
Here in Omaha, “somewhere in middle
America,” something very special is
happening. A small independent label is
putting out some of the most intelligent,
emotionat and artistic music I've heard
in a long time. Witness the gorgeous, lush and atmospheric
harmonies of Azure Ray, the intensety emotional and some-
times biting lyrical genius of Bright Eyes, the heart-pound-
ing alternative dance trip that is The Faint, and the {sorry,
I've run out of clichéd music-critic adjectives) brilliant
Cursive. ® Cursive have been one of the most pleasantly
surprislng overachievers I've played in recent memory. “The Recluse” is
one of those records that | loved on first fisten, but | worried it was too
artistic, too alternative and simply too good. After a tew more listens, how-
ever. | started to get it. ® When | remembered that my feelings were

the same when | first heard Damien Rice’s “Volcano,” | decided to give
Cursive a shot. “The Recluse” was immediately top three phones, and it
is climbing toward the top in-my online music test. When | last checked
Al

the research, it was top three with men and women young and old.
you haven't given this tantastic record a chance, | implore you to.

Meussa Etheridge takes the top slot
on the monitored airplay this chan
this week, Guster hang tough at 3, The |
Thrills move up to 6, and Damien Rice
jumps 10°-7* . Michael Andrews fea- ]
turing Gary Jules leap 20°-11°; Ryan
Adams increases to 15°; and Maroon §
and Los Lonely Boys hold at 18* and
19°, respectively ... Other projecis show-
ing good growth include Joss Stone,
Barenaked Ladies and Jonny Lang ... Van Morrisen debuts ... On
the Indicator chart Norah Jenes remains at No. 1 for the third week;
Etheridge holds at 2*; Rice and Jonatha Brooke stand pat at 6* and
7. respectively; Los Lonely Boys leap from 13 to 8°; and Stone is now
top 10 at 10* __. Other gainers include Keb’ Mo’, Sting, Jet, Big Head
Todd And The Monsters, Howle Day, Lang, Johnny A. and Wheat
.. Jason Mraz and Ben Harper debut ... In the Most Added category
Eric Ciapton grabs top honors this week, with 28 total adds (No. 1 on
both panels); Sarah Harmer is next in line, with 16 total adds {No. 2
Indicator and No. 3 monitored); and Sarah McLachlan's followup brings
in 12 first-week adds {No. 2 monitored, No. 3 Indicator) ... Also having
a good first week are The Pat McGee Band, Deccatree and Jules
Shear. in addition, the new track from Dave Matthews brings in some
early airplay ... Jars Of Clay, My Morning Jacket, Jason Mraz, Abra
Moore, Barenaked Ladies, Howie Day and Ben Harper close some

important holes. — Jokn Schoemberger, Tripie A Editor

amst Teitur
wseL: Cherry/Universal

8y JOHN SCHOENBERGER / TRIPLE A EDITOR

est you think the singer-songwriter
movement has largely been an
American one. you only need to recall re-
cent artists such as David Gray, Damien
Rice, Alexi Murdoch and. now. Teitur (full
name: Teitur Lassen) to reaiize that it is
truly an international trend. Hailing from
the Farve Islands in Denmark. Teitur left
the relative peace of that community at
the age of 17 when he decided to pursue
mMUusic.

I gave myself two years to play mu-
sic.” he says. “I met my manager at the
Danish music festival SPOT. | worked
weekends in Copenhagen so | could
write uninterrupted all week. | also tried
to go to New York or London every
month to write with other people. My
native Faroese music is a part of me, hut
what | was attracted to was pop music,
which is all in Engligh. 1 have found that
English 1is the biggest ocean of vocabu-
lary.”

By taking this approach. Teitur
blended thé musical traditions of his
homeland with the more popular styles of
Eurepe and America to create a literate
and deeply personal sound of his own.
After a few years of writing and plaving.
Teitur began to enter studios to put his
music down on tape, but none of it ever
really saw the light of day. For him, it
was still an educational process. But
some of his.demos got into the hands of
renowned producer Rupert Hine, who
wits immediately struck by the honest
and natural style Teitur had developed.
Says Hine. “Seldom has my reaction to
demos been so immediately positive.
Teitur perfectly and deeply satisfies his
artistic and passionate sensibilities.”

The two got together and entered the
studio with a seleet group of musicians.
According to Teitur, Iline strove to pre-
serve the spontaneous nature of his mu-
sic. “Instead of doing the same song a
hundred times — because that would kill
it — Rupert made up set lists. and I'd be
playing like a gig for him. Wed do five
songs. have a break and see where the
S0Ngs were Lrying to go.

As a result of this approach. some
tunes were cut live. while others were
redone and embellished. Even a few of
the original demos from Copenhagen
were used. with strings added. The over-
all effect is warm. organic and direct.
Highlight tracks include “Sleeping With
the Lights On.” “You're the Ocean,” “One
and Only” and "l.et's Go Dancing.”

Teitur says. 1 know some writers
make a point about having a complete
story: beginning. ending. moral. every-
thing. | just do my best to describe it and
leave the rest up to mystery. | like it
open-ended — to freeze a moment in
time. Sometimes vou write it right out of
your head. then you see what you were
saying when it's finished.” -

As you read this, Teitur is in the middle
of an extensive club tour of the U.S.

|dI'GHUP

Spinning & Adding:

WXRT WFUV WCLZ WEBK KTA0 KSLU WXPN WRNX WTMD .

WMMM KSPN KNBA WRTL KCLC KMTN WTMD WAPS XM CAFE
WWVV KFAN WCBE KROK WRNX KRSH KFMU WERU KRCC

NEW CD EDIBLE DARLING IN STORES MARCH 23RD!

For Proemetional Infermatian, Contact:
Claire Parr @ The Navigator Company (866) 406 - 9939

f" “"e |||. a.‘ “.sic 'iSil: www.benarthur.com

www.bardicrecords.com
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8 ' AMERICANA TOP30 ALBUMS sy |
« March 5, 2004 : ars
= - - |
MR st e uses W s Wt | Americana Spotlight
| 1 a FLATLANDERS Wheels Of Fortune New West/ 879 +39 4440 by John Schoenberger
| 2 @ BRS43 Tangled in The Pines Duattone/ 700 +5 3457 | Antist: Slald Cleaves
3 3 VARIOUS ARTISTS Cold Mountain Soundtrack /OMZ/Sony) 565 1 3679 | Label: Philo
o . g - 1 Although raised in Maine, Austin-based Slaid Cleaves has firmly
5 MINDY SMITH One Moment More Vanguard) 555 +36 281 attached himself to the Texas singer-songwriter genre. In 1992 |
6 5 MARK ERELLI Hillbilly Pigeim (Signature Sound) 514 2 2920 Cleaves won the prestigious Kerrville Folk Festival's New Folk |
| competition, and he entered the fray with the release of his debut.
I 4 6 C.TAYLOR & C. RODRIGUEZ The Trouble... (Lonestar) 500 52 1212 No Angel Knows, in 1996. It wasn't long before critics from coast to
. i iting and storytelling.
17 SLAID CLEAVES Wishbones /Phio/Rounder a8 165 925 q coast acknowledged Cleaves' talent forsongw.n
o — " \ In 2000 he followed up with Broke Down, which firmly established
8 8  HOLMES BROTHERS Swmple Truths (dMgator/ 457 12 3053 him as a