
NEWSSTAND PRICE $6.50 

`Everything' For Alanis 
Alanis Morissette returns with "Everything," the first 

single from her 

forthcoming 

Maverick/Reprise 

album So- Called 

Chaos, which is set 

to hit stores on May 

18. The song 

achieves Most 

Added honors at 

Hot AC and Triple A. 

MARCH 26, 2004 

Alternative Regroups 
This week features the annual R &R Alternative special, 

aptly titled Redefining Alternative. R &R Alternative Editor 

Max Tolkoff has assembled a multipage, thought - 

provoking analysis of the rapidly shifting identity of 

Alternative radio and music. The special begins on the 

next page. 

MASTE 
Act A f 0 of 
The new single "Act A Fool" blowing up 
and taking over the clubs and radio! 

Stations already foolin' with it: 

KBXX WPWX KXHT KRRQ KPTY 

WEMX KNOU KIPR WJTT WPEG 

WBHJ WHTA WFXA WJMI 

Blowing up in Memphis, Baton Rouge, Lafayette, 
New Orleans, Jackson, Little Rock, Chattanooga, 
Charlotte & Atlanta. 

"Ain't no song hotter than Summer than this song." 
- Marco Arias, PD /KPTY /Houston 

"This is the new anthem for the clubs and the streets!" 
- J Tweezy, PD /WEMX /Baton Rouge 

"This song is CRUNK!" 
- Boogaloo, PD /KXHT /Memphis 

504 
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Winner o rain Awards: 

R &BISoullRap Album of the Year 

R &BISo i ! i 1 sic Video of the Ye 

CHIEVEMENT 
R&R Pop: 49 - 44 ( +116) 

R &R Rhythmic: 18 -16 ( +16 

R&R Urban: 36 

AB/Hip-Hop Monitor: 34 * -31 

Rap Monitor: 19 * -17* AMEN 
PRODUCED BY MATT BOYKIN FOR D0105 RECORDINGS & ANDRE 3000 

ALBUM PRODUCERS: ANTWAN "BIG NI" PATTON FOR BOOM BOOM ROOM PRODUCTIONS & AN 

EXECUTIVE PRODUCERS: OUTKAST & ANTONIO "LA" REI 

MANAGEMENT. MICHAFI nI IIÍ Y:4 I. TAMS FOR FAMILY TREE ENTER 

ARISTA 
outkast.com arista.com 
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I N S I D E 

NO BUDGET? SO WHAT? 
Consultant Keith Cunningham argues how, 
through guerrilla tactics and viral marketing, 
stations can become top -of -mind the way 
movies and TV shows do. Also in this week's 
Management/Marketing/Sales section: KCAL/ 
Riverside Sales Manager Rod Landon shares 
sales- contesting ideas, and Irwin Pollack 
shows how to tap the sales pipeline. 

Pages 8 -11 

LISTENING TO RADIO'S FUTURE 
New online radio rep firm Ronning Lipset 
Radio has captured the attention - and 

-N- upset - advertising 
business - of 

'ltgilli) top Internet radio 
broadcasters AOL 

and Yahoo!'s 
LAUNCHcast. In a 

special advertorial, we hear from Eric 
Ronning and Andy Upset and from senior 
executives at webcasters, ad agencies, 
Arbitron and more regarding the growth of 
this rapidly emerging entertainment medium. 

Pages 12 -15 

It7)NUMBER ONES 

CHR/POP 

BRITNEY SPEARS Toxic (Jive) 

CHR/RHYTHMIC 

USHER f/LUDACRIS... Yeah (Arista) 

URBAN 

USHER f/LUDACRIS... Yeah (Arista) 

URBAN AC 

RUBEN STUDDARD Sorry 2004 (J) 

COUNTRY 

K. CHESNEY/U. KRACKER When The Sun... (BNA) 

AC 

JOSH GROBAN You Raise Me Up (143/Reprise) 

HOT AC 

EVANESCENCE My Immortal (Wind -up) 

SMOOTH JAIL 
KIM WATERS The Ride (Shanachie) 

ROCK 

NICKELBACK Figured You Out (Roadrunner /IDJMG) 

ACTIVE ROCK 

INCUBUS Megalomaniac (Epic) 

ALTÈRNAnvE 
INCUBUS Megalomaniac (Epic) 

TRIPLE A 
NORAH JONES Sunrise (Blue Note/EMC) 

CHRISTIAN AC 

MATTHEW WEST More (Universal South/EMI CMG) 

CHRISTIAN CNR 

AUDIO ADRENALINE Leaving 99 (ForeFront/EMI CMG) 

CHRISTIAN ROCK 

THOUSAND FOOT KRUTCH Rawkfist (Tooth & Nail/EMC) 

CHRISTIAN INSPO 

JAMIE SLOCUM By Your Side (Curb) 

SPANISH CONTEMPORARY 

PAULINA RUBIO Te Wise Tanto (Universal) 

TEJANO 

DJ KANE La Negra Tomasa (EMI Latin) 

REGIONAL MEXICAN 
YOLANDA PEREZ Estoy Enamorada (Fonovisa) 

TROPICAL 
VICTOR MANUELLE Tengo Ganas (Sony Discos) 

ISSUE NUMBER 1548 

411 
THE INDUSTRY'S NEWSPAPER 

www.radioandrecords.com 

Stern Message From FCC 
WKRK slapped with proposed $27,500 fine 
By Adam Jacobson 
R&R Reds Editor 
a/acobson4radmandrecords. com 

The FCC last week contin- 
ued its campaign to punish 
stations that have aired 
broadcasts 
deemed inde- 
cent by the com- 
mission by pro- 
posing a $27,500 fine against 
Infinity's WKRK /Detroit for 
material that aired on the 

syndicated Howard Stern 
Show. 

The FCC also proposed a 
$55,000 fine against a Clear 
Channel simulcast in florida 

and affirmed a 
$7,000 fine 
against Infinity's 
CHR /Rhythmic 

WLLD /Tampa. 

Karmazin under attack 
from senator: Page 4 

INDECENCY* See Page 25 

Close to 200 supporters of syndicated morning host Howard Stern 
gathered at a Los Angeles rally organized by affiliate and Infinity 080 
KLSX/L.A., protest the push by the FCC and Congress to curb indecent 
broadcasts. 

Hollander Joins 
Infinity As SVP 
Ongaro oversees L.A. 

Les Hollander, formerly Di- 
rector /Sales for Clear Chan- 
nel's New York stations, has 

L. Hollander Ongaro 

joined Infinity as Sr. VP /Re- 
gional Manager. In his new po- 
sition, Hollander will oversee 
the management of the 
company's stations in Chicago, 
Minneapolis, Hartford, Kansas 
City, St. Louis and West Palm 
Beach, starting March 31. 

At the same time, Infinity 
Exec. VP /Western Region 

INFINITY See Page 19 

MARCH 26, 2004 

R &R Welcomes Nakahara 
As New AC /Hot AC Editor 
Based in Los Angeles, she begins March 29 

Former KLLC /San 
Francisco Asst. PD /MD 
Julie Nakahara has 
been named R &R AC/ 
Hot AC Editor. Effective 
March 29, she will be 
based at R &R's head- 
quarters in-Los Angeles. 
Nakahara will be re- 
sponsible for all AC/ 
Hot AC content, includ- 
ing the weekly column 
in the R &R newspaper, 
HotFax and the company's 
growing family of electronic 
products and services. 

R &R Publisher /CEO Erica 
Farber remarked, "We are truly 
excited about Julie's arrival. 

Rake 

Her enthusiasm for AC 
and Hot AC is refresh- 
ing! We fully expect her 
expertise to further the 
longstanding commit- 
ment R &R has made to 
these vital radio for- 
mats." 
Nakahara said, "I am 

thrilled to become part 
of the R &R editorial 
team. I look forward to 
communicating with 

those involved in the AC and 
Hot AC formats and establish- 
ing a forum in which to dis- 
cuss industry matters. I am 
grateful to Erica Farber and Sr. 

NAKAHARA See Page 25 

Industry Mourns Tom Rivers 
WUSN /Chicago OM dies at age 38 

By Lon Helton 
R &R Country Editor 
Ihelton à radmandrecords. com 

WUSN /Chicago 
OM Tom Rivers was 
found dead in his sub- 
urban Chicago home 
on Saturday, March 20, 
with complications 
from bronchial asthma 
cited as the cause of 
death. He was 38. Riv- 
ers had been in Chi- 
cago only about a year, having 
spent 15 of the previous 16 
years with WQYK /Tampa. 

He was a student at the Uni- 
versity of South Florida when 
he quit to take a job as WQYK's 
night talent in 1987. He rose to 
MD in October 1998, became 

Rivers 

_. _ ::t. :.. 

Now The Real Work Begins 
By Max Tolkoff 
R &R Alternative Editor 
mtolkoltaradioandrecords.com 

In case you've forgotten, 
and of course 99.9% of 
you have, last year's Alter- 
native special was called 
Winds of Change. In it, we 
predicted that the format 
would be undergoing, 
well, change. Loath as I 

am to boast, we now look 
like freakin' geniuses. It 
happened all at once, but 
there were some major 
shifts at some of the more 
notable stations in our for- 
mat at the end of last year. 

Unfortunately, in the big 
picture, nothing was really 
clarified. In fact, the recent 

activity may have served 
to underscore, and deep- 
en, Alternative's identity 
crisis. 

Whenever I'm asked 
"What is Alternative ?" I 

am reminded of the fa- 
mous TV spot where the 
on- camera spokesman 
holds up a plate with a 
juicy hamburger on a bun, 
looks into the camera and 
asks, "What is ham- 
burger? Chopped ham ?" I 

can't?emember if the spot 
was for Heinz Ketchup or 
Al Steak Sauce. So much 
for advertising. The point 
is, this format is not what 

See Page 75 

Asst. PD in August 1989 
and rose to PD in Octo- 
ber 1990. After a stint as 
PD /morning host at 
WMZQ /Washington 
from July 1992 -April 
1993, he returned to 
WQYK as OM and be- 
came morning host in 
April 1995. He was pro- 
moted to VP /GM in 
June 1998. 

Rivers was on the air 
for most of his Tampa years and 
was named the Country Music 
Association's Broadcast Person- 
ality of the Year in 1996 and the 
Academy of Country Music's 
On -Air Personality of the Year in 
1998. He was WQYK's VP /GM 

See Page 46 

R&R, Movie fines 
Form Partnership 
Mktg. opportunities 
for radio now available 

R &R and Movie Tunes Inc. 
have entered into- e-strategic al- 
liance to promote Movie Tunes' 
upcoming events and increase 
value for Movie Tunes' "Back- 
stage" programs and partners. 
Under the terms of the arrange- 
ment, R &R will execute radio 
promotions in conjunction with 
Movie Tunes' on- screen "Back- 
stage" program, which features 
today's current music aired to 
national moviegoing audiences. 
Initially, promotions will be of- 
fered to the top 25 markets, 
with the goal to expand into 
midsized and small markets by 
the end of the year. Movie 
Tunes is a leading provider of 
in- theater audio, enabling audi- 
ences to enjoy current music 
while they wait for a movie to 
begin. 

MOVIE TUNES See Page 6 

Coming April 16: Canadian Airplay Charts 
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CONFERENCES: April 17 - 22 EXHIBITS: April 19 - 22 

All- Industry Opening Ceremony 
Monday, April 19 
Sponsored by meda: 'rnecxa 

Keynote Address 
Edward O. Fritts Carly Fiorina 
President & CEO Chairman & CEO 

,9 

National Association HP 

Of Broadcasters à 

Distinguished Service 
Award Recipient 

Oprah 
Chai 
Harr 

Broadcast Engineering 
Conference Keynote 
Sunday, Aprii 18 

ary Shapiro 
resident and CEO 

nsumer Electronics 
Association 

Televisfóiif ttyii c 

Monday, April 19 

Sessions 
Roger King 
Chief Executive Officer 
CBS Enterprises and King 

World Productions, Inc. 

Sponsored by : AdipUSOft 

ü White Award Dinner & Reception 
Monday, April 19 

t,,, ien. 

Ted Koppel 
ABC News Nightline 

Technology Luncheon 
Wednesday, April 21 

Keynote: 
Donald A. Norman 
Nielsen Norman Group 

' Northwestern University 

Sponsored by T H A LE S 

New Media Visions for the Future 
Monday, April 19 
Opening Keynote 

Shane Robison 
Executive Vice President. 

Chief Strategy and 
Technology Officer 

HP 

Tuesday, April 20 

Keynote: 
Amir Majidimehr 
Corporate Vice President - 

Windows Digital 
Media Division 

Microsoft Corporation 

Broadband and the Future 
of Digital Media 

FCC Chairman's Breakfast 
Tuesday, April 20 

,&a Sam Donaldson 
The Sam Donaldson Show: 
Live in America 

Sponsored by: E DWAR.DS_ 

Keynote: 
Dan Scheinman 
SVP Corporate Developme 
Cisco Systems 

'120 

Keynote: 
Rob Glaser 
Chairman and CEO 

rRealNetworks, Inc. 

Co-produced with: m® 
Michael Powell 
FCC Chairman 

Regulatory Face -Off 
y, April 20 

Kathleen Abernathy 
FCC Commissioner 

Chapel of Love: Digital Content ano 
Business Systems Unite to Transform 
the Media Enterprise 

Keynote: 
Gail Whipple 
Vice President of Global 

Services for Digital Media 

Streaming Media 
Wednesday, April 21 

Keynote: 
Bernard Gershon 

1r Senior Vice President/ 
General Manager 

Digital Media Group 
ABCNEWS.com 

Michael Copps 
FCC Commissioner 

Kevin Martin 
FCC Commissi 

Jonathan Adelstein 
FCC Commiss,oner 

The High -Def Desktop 
Monday, April 19 sponsored by: 

Keynote: 
Dave Trescot 
Senior Director 

+ Digital Video Group 
Systems. Inc. 

On- Demand Computing for 
Entertainment <- 3roadca. 
Wednesday, April 21 

Keynote: 
Steven Canepa 
Vice President 

+ Global Media and 
Entertainment Industry 

IBM 

Michael Gallagher;. +' John Cochran 
Acting NTIA News 

Administrator 

I 
Radio Luncheon 
iUesday, April 20 
UB Broadcasting Hall of Farne Radio Inductee 

"Music and the Spoken Word" featuring 
The Mormon Tabernacle Choir 

Sponsored by: a! awe= 
ASCAP 

N.,1 \6 
THE WORLD'S LARGEST 

ELECTRONIC MEDIA SHOW 
April 17 -22, 2004 Las Vegas, NV 

Exhibits: Monday, April 19 - Thursday. April 22 

For Sponsorship information. contact us at 1.202.429.5426 or advertising @nab.org 
For Exhibit information. contact us at 1.202.595.2051 or exhibit@nab.org Fbership information. contact us at 1.202.429.5300 or membership@nab.org REGISTER TODAY ONLINE! 
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WLTW No. 1 Again On BIA 
List Of Top-Billing Stations 
By Jeff Green 
R &R Executive Editor 
¡green®radloandrecords. rom 

Clear Channel AC WLTW/New York held the pole position for the sec- 

ond straight year on BIA Financial Network's annual list of the 10 top - 
billing radio stations for 2003, delivering $69.6 million in revenue. That 
was $4.4 million more than WLTW earned in 2002 and over $14 million 
above 2001. 

Infinity's WINS /New York advanced to No. 2 with $60 million, surpass- 
ing Clear Channel CHR /Pop KIIS /Los Angeles, which slipped from sec- 
ond to third with $59.8 million. Infinity staked out half of the top 10, with 
Clear Channel holding four positions and Emmis claiming one spot. 

The only new member among the top 10 was Clear Channel L.A. Talker 
KFI, which soared from 18th to seventh. Outside the leader board, other 
notable year -to -year increases among the top 40 were registered by 
Infinity's News WBBM -AM /Chicago (from 45th to 12th, $47.9 million), 
Tribune's News /Talk WGN /Chicago (from 24th to 15th, $44.7 million), 
Clear Channel AC KBIG /Los Angeles (from 28th to 19th, $41.3 million), 
Bonneville's News WTOP /Washington (from 37th to 28th, $36.6 million), 
Infinity's News KFWB /Los Angeles (from 47th to 31st, $35.5 million) and 
Infinity's Country WUSN /Chicago (from 43rd to 32nd, $34.5 million). 

Overall, radio enjoyed a 3.1% increase in ad revenue in Arbitron mar- 
kets compared to 2002, which, in turn, was up 7.2% over 2001. BIAfn VP 
Mark Fratrik predicts sales will improve by 5.5% this year. 

For the complete top 100, see next week's Management /Marketing/ 
Sales section in R &R. 

Rank Rank 

2002 2003 

CallsiMrarket Format Est. Revs. 

On millions) 

Owner 

1 1 WLTW /New York AC $69.6 Clear Channel 

3 2 WINS /New York News $60.0 Infinity 

2 3 KIIS/Los Angeles CHR/Pop $59.8 Clear Channel 

4 4 KROO/Los Angeles Alternative $58.6 Infinity 

7 5 KPWR/Los Angeles CHR/Rhythmic $57.4 Emmis 

6 6 WCBS- AM/New York News $55.5 Infinity 

18 7 KFI /Los Angeles Talk $52.0 Clear Channel 

5 8 WFAN /New York Sports/Talk $52.0 Infinity 

8 9 WXRK/New York Alternative $51.7 Infinity 

9 10 KOST /Los Angeles AC $49.8 Clear Channel 

Source: BIAfn 

Dixon New Cox /Atlanta Dir. /Urban 
Jay Dixon, the longtime 

PD of Urban AC WBHK 
(Kiss 98.7) / Birmingham, 
has been promoted to Di- 
rector /Urban Programming 
for ..Cox Radio's Atlanta 
cluster. He will serve as PD 
of Urban AC WALR (Kiss 
104.1), replacing the exiting 
Ron Davis, and will also 
oversee WFOX (97.1 Jamz). 
WFOX PD Lee Cagle remains in 
that capacity. 

Dixon 

During his tenure at 
Cox /Birmingham, Dixon 
was also elevated to OM of 
the Urban cluster, oversee- 
ing WBHK, Gospel WAGG 
and Rhythmic WBHJ. He 
spent 11 years at WRKS/ 
New York and before that 
worked for WJLB /Detroit. 
Dixon started his career at 
WILD /Boston. 

WALR & WFOX GM Tony Kidd 

DIXON See Page 19 

Entercom /Seattle Resets Mgmt. Team 
Beck now VP, N/T Prog.; Pridemore, Richards rise 

Ken Beck, who has been 
serving concurrently as 
VP /GM of AM News/ 
Talkers KIRO, KNWX & 

KTTH /Seattle and as 
Entercom's Director of 
News /Talk /Sports Pro- 
gramming, has relin- 
quished his day -to -day 
management duties in Se- 

attle to become VP of 
News /Talk Programming for all of 
Entercom's nonmusic radio stations 

Richards 

in 19 U.S. markets. He will 
continue to report to 
Entercom President /CEO 
David Field. 

Succeeding Beck in Se- 
attle is David Pridemore, 
who has been Director/ 
Sales for the full Entercom/ 
Seattle cluster. Pridemore 
joined KIRO as an AE in 
1986 and has served in a 

ENTERCOM See Page 25 

IfflnrEws 

`El Cucuy' Shifts To KLAX/L.A. 
Top -rated talent jumps from Univision to SBS 

By Jackie Madrigal 
R &R Latin Formats Editor 
imadngaldradioandrecords.com 

Renan Almendares 
Coello, aka. "El Cucuy," 
and his team, La Tropa 
Loca, on Monday took 
over mornings on Span- 
ish Broadcasting System's 
KLAX (La Raza) /Los 
Angeles. Almendares 
Coello is going head - 
to -head with Eddie 
"Piolin" Sotelo, who replaced 
Renan Almendares in mornings 
at Univision Radio's crosstown 
KSCA (La Nueva) when 
Almendares Coello was moved 
to afternoons. 

El Cucuy 

Almendares Coello 
had been off the air at 
KSCA for several weeks 
after complaining about 
Univision's management 
on the air and walking off 
his show. Univision be- 
gan broadcasting best -of 
shows before announcing 
that former KHOT /Phoe- 
nix air talent David "El 

Gatillero" Palacios would take 
over afternoons on KSCA. 

Of Almendares Coello's move 
to KLAX, SBS President /CEO 
Raul Alarcon Jr. said, "We are 

EL CUCUY See Page 6 

Zellner Moves To Infinity /Boston 
Scannell moves crosstown to become WBMX GM 

Infinity has tapped Kan- 
sas City VP /Operations Jon 
Zellner as the new OM /PD 
of the company's Hot AC 
WBMX (Mix 98.5) and Old- 
ies WODS (Oldies 1033) in 
Boston. At the same time, 
Barbara Jean Scannell has 
been named GM of WBMX. 

Zellner, who will begin 
his new programming du- 
ties on April 19, replaces Greg 
Strassell, who was promoted to In- 
finity Sr. VP /Programming in Feb- 
ruary. Zellner will also remain VP/ 
Hot AC Programming for Infinity. 

Scannell was formerly GSM of 

zeil nei 

Greater Media's Boston 
cluster. She takes duties 
relinquished by Mark 
Hannon, who will remain 
Sr. VP of Alternative 
WBCN, WBMX and Classic 
Rocker WZLX and day-to- 
day GM of WBCN & 
WZLX. 

Of Zellner's appoint- 
ment, Hannon said, "Jon is 

one of the best talents in the radio 
industry, and we are very fortunate 
to have him pick up the mantle 
from Greg Strassell and bring 

BOSTON See Page 13 

Jones Joins WEMG /Philly As GM 
Kevin Jones has been named GM of Mega Communications' Tropical 

WEMG/Philadelphia, effective March 31. He replaces Larry Leibowitz, 
who is no longer with the company. 

A 20 -year radio-industry veteran, Jones has worked with CBS as a na- 
tional radio rep. He spent the last several years with Radio One /Phila- 
delphia. 

"Kevin brings leadership and experience at every level of our business," 
said Mega Communications VP /Sales Jeff Stein. "He knows what it takes 
to sell ethnic radio, and he has over 12 years of Philadelphia radio experi- 
ence. We are very excited about the future of WEMG under Kevin's su- 
pervision." 

Rozenblat Takes Univision VP Post 
Sergio Rozenblat has been named VP /FM Programming Operations 

for Univision's U.S. Southeastern region. The record- industry veteran will 
work with the PDs of WAMR & WRTO /Miami and WKAQ & WUKQ/ 
Puerto Rico, as well as ensure that systems and communications in the 
stations' programming departments operate at full capacity. 

Rozenblat, an attorney specializing in entertainment law, founded and 
presided over a financial- services company dedicated to serving Hispan- 
ics in the U.S. and Puerto Rico. He has also served as Exec. Director for 
the Latin Academy of Recording Arts & Sciences and before that was VP/ 
GM for WEA Latina, now Warner Music Latina. 

"We are very fortunate to have someone with Sergio's background and 
knowledge of the industry join our team," said Univision Radio Sr. VP/ 
Southeastern Region GM Claudia Puig, to whom Rozenblat reports. "I am 
confident that his addition will facilitate ratings growth within our very 
competitive environment." 
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Lewis Officially 
Named WSMJ/ 
Baltimore PD 

Clear Channel /Baltimore has 
promoted air talent Lori Lewis 
to PD of recent 
Smooth Jazz sign - 
on WSMJ. She has 
been interim PD 
since the depar- 
ture of Jason Kidd. 

"Lori has al- 
ways thought like 
a PD and just 
needed the right 
environment to 
show the radio world how good 
she can be," WCAO, WPOC & 

WSMJ /Baltimore OM Scott Lindy 
told R &R. "She is now the driving 
force behind WSMJ's success. Few 
things in this business are as satis- 
fying as seeing someone grow into 
a position like Lori has. I'm proud 
to work alongside her." 

Lewis told R &R, "The other day, 
when I presented Scott Lindy with 
a Cabernet bottled in 1993, I said, 

LEWIS See Page 13 

Lewis 

For The Record: The wrong corn - 
pany name was inadvertently print- 
ed in the headline to a Feb. 27 R &R 
story on Claudine DeLorenzo. The 
headline should have read, Cita- 
del/Harrisburg's DeLorenzo Rises 
As WCPP Bows." 
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Mel Karmazin: FCC Indecency 
Policing Inconsistent 
Viacom COO under attack from senator dyer Howard Stern 
By Joe Howard 
R &R Washington -,nm 
rhowardaradmandrecords corn 

esponding to a March 1 letter from sen. Sam Brownback 
asking for clarification on Infinity's zero -tolerance indecency 
policy and how it applies to Howard Stern, Viacom Presi- 
dent/COO Mel Karmazin said in a March 16 letter of his own 
that inconsistency in the FCC's record of indecency enforce- 
ment places a burden on radio -station staff, who must make 
split- second decisions about whether content will run afoul 
of the commission's indecency regulations. 

hi the letter Karmazin pointed out text ofadjudicatory proceedings typ- 
that the commission, in cases against ically involving a single party and 
artists Eminem and Sarah Jones in taking months - or even years - 
2001, imposed and then rescinded in- of deliberation underscore the diffi- 
decency fines. More recently, the FCC cult task facing broadcasters as an 
reversed its finding that U2 frontman industry to make subjective deter - 
Bono'sutteranceofthephrase "fuck- minations within a matter of sec - 
ing brilliant" on TV wasn't indecent. onds as to whether specific program 
Karmazin believes these inconsisten- material is legally indecent." 
cies illustrate the challenge radio pro- Still, Karmazin noted that Infin- 
ducers face. ity is doing its best to comply with 

He wrote, "These multiple-course the "vague, generic indecency stan- 
'corrections' by the FCC in the con- dard and the FCC's often -conflict- 

ing rulings in this sensitive, First - 
Amendment area." He added, 
"Compliance with the current legal 
standard is difficult, notwithstand- 
ing the good -faith efforts of manage- 
ment, talent and editors, due to the 
spontaneity of radio programs, as 

well as the inherent vagueness of the 
indecency standard." 

Brownback was reportedly un- 
happy with Karmazin's response 
and continues to be upset over the 
alleged airing of a racial slur and 
some sexually explicit remarks dur- 
ing Stem's Feb. 24 broadcast. 

While Karmazin said Infinity is tak- 
ing "great precautions" to ensure In- 
finity stations don't air indecent ma- 
terial, he also said he's been advised 
and believes that the content of that 
particular Stem broadcast did not fall 

KARMAZIN See Page 6 

POINT A POINT B 

mar- ket -ing (märtkilting), n. 1. getting the message from point a to point b. 

NOBODY DOES IT BETTER. 

P O I N T - T O - P O i N T 
D I R E C T M A R K E T I N G S O L U T I O N S p 

GREAT CLIENTS. GREAT MARKETING. 

MARK HEIDEN 970- 472 -0131 
Rick ToRCASSO 972 -661 -1361 

ELIZABETH HAMILTON 703-757 -9866 
MARK VERONE 847 -705 -2046 

W W W. PT P M ARKET I NG. COM 

DIRECT MAIL. TELEMARKETING. 

BUSINESS BRIEFS 
Clear Channel Indebtedness Seen As Risk . 

tear Channel noted Monday in its 10 -K annual SEC filing that 
it has a large amount of indebtedness" and that it currently uses 

à significant portion of its operating income for debt service. "Our 
leverage could make us vulnerable to an increase in interest rates. 
a downturn in the operating performance of our businesses or a de- 
cline in general economic conditions;' the company said. As of Dec. 
31, 2003, Clear Channel had outstanding debt of $7.1 billion and 
shareholders' equity of $15.6 billion. The company said that it may 
continue to borrow funds to finance radio, outdoor and live- enter- 
tainment acquisitions and said it believed its debt obligations "could 
increase substantially because of the debt levels of companies that 
we may acquire in the future." 

Hinson Upped To Univision EVP /CFO 
Jeffrey Hinson, who joined Univision as Univision Radio Sr. VP/ 
CFO following the company's merger with Hispanic Broadcast- 

ing Corp., has been promoted to Exec. VP /CFO. He takes on ex- 
ecutive duties for all of Univision Communications. Hinson succeeds 
George Blank. who remains a senior member of Univision's corpo- 
rate staff . 

R &R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5% of gross earnings from radio advertising. 
Change Since 

3/19rt7.t . /12A4 3/19A'4 .1/19N3 3/12N1- 3/19/o4 

R &R Index 187.71 209.79 207.80 +11% -1% 

Dow Industrials 8,265.45 10,240.08 10,186.60 +23% -0.5% 

S&P 500 874.02 1120.60 1109.74 +27% -1% 

Analyst: Indecency Issue 
Won't Affect Bottom Line 

Aprominent Wall Street analyst said last week that while 
efforts on Capitol Hill and at the FCC to curb broadcast in- 
decency may have contributed to the recent underperformance 
of some radio stocks, he believes the controversy will ulti- 
mately have "no material financial impact" on the radio 
industry. 

"A lot of the things we're hear- 
ing in the press are what I call elec- 

tion -year rhetoric," Credit Suisse 
First Boston analyst,Paul Sweeney 
said during a March 18 conference 
call with investment clients. He 
added that while the possibility of 
license revocations for broadcast in- 
decency is a real concern for radio 
companies, he believes the idea is 
"too Draconian" to draw significant 
legislative support. 

Still, Sweeney said the debate is 

having some effect on industry be- 
havior. "What we're seeing with the 
radio companies is that they're 
working with the regulatory envi- 
ronment here and trying to be co- 

operative," he said. "The industry 
is hying to clean up its act because 

I think it senses some of the force 
behind this issue." However, he 
added, "I think a lot of this is going 
to become diffused before it be- 
comes material." 

With Infinity facing proposed 
FCC fines for its Howard Stem and 
Deminski & Doyle programs, Infin- 
ity parent Viacom has a stake in the 
indecency debate. Despite the con- 
troversy, Merrill Lynch's Jessica Reif 
Cohen said in a Monday report that 
she believes Viacom is poised for a 

financial turnaround and encour- 
aged investors to begin snapping up 
shares of the media conglomerate. 

Calling Ql an "important inflec- 
tion point" for the company, Cohen 
said, "We anticipate each of Via - 
com's core operating segments to 
generate operating income growth 
vs. the last few quarters, where 
broadcasting, in particular, suffered 
difficult comparisons due to weak 
local advertising demand." She add- 
ed that healthy Ql results could 
spark "a meaningful shift in inves- 
tor sentiment" toward Viacom. 

Cohen reiterated her "buy" rating 
on Viacom and encouraged inves- 
tors to acquire the company's stock 
before it releases its Ql results. 

While Sweeney said in a Monday 
report that his calculations indicate 
that the radio industry is the weak- 
est media sector in 2004 so far when 
compared to the S &P Index, he 
pointed out that two radio stocks 
lead his list of top -performing me- 
dia stocks year -to -date. 

Atop the list is Beasley, whose 
stock is up 10% on the year. Sweeney 
assigned an "outperform" rating to 

the company and set a target price 

ANALYST See Page 6 
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AM580iltDBq 

NEWS TALK 

"KDKA went with TM Century because we were blown away by Juggernaut. 
We listened to a lot of packages that we thought were okay but reimaging 
KDKA is an event so seminal and important that we didn't want 'good enough.' 

Juggernaut not only stood apart from the rest, it allowed us the flexibility 
to personalize the package with our own station audio logo. We were able 
to reintroduce a jingle that has deep meaning for Pittsburghers in a 
contemporary, meaty style that will help redefine the station for the next 
generation of listeners. 

custom 
news/talk 

imaging 
Thanks to TM Century, KDKA has a dynamic package that will allow us years of flexibility and growth. Its how 
Pittsburgh got its groove back." 

NEWS RADIO j 

r'= O 

IAM/04) 
HOMETOWN RADIO 

CHM'- 

- Steve Hansen, Program Director, KDKA -AM, Pittsburgh, PA 

"A winning News -Talk station needs three things: 1. News, 2. Talk, and 
3. Juggernaut. Quite simply the most innovative, flexible and powerful branding 
resource for News -Talk radio ever!" 

- Kipper McGee. Program Director, 
WDBO, Orlando, FL 

"If you want your station to stand out, use Juggernaut. If you want your station to be 
consistent, use Juggernaut. If you want your station to be easily ID'd by scanning listeners, 
use Juggernaut. If you want your station to win, use Juggernaut. I did." 

- David Bernstein. Director of Operations & News 
WPRO. WSKO. WSKO -FM. Providence, RI 

"Sounds great! The station has a new -found energy that was exactly what we needed." 

News 

óWKOK 

- Janet Trecarten, Program Director 
ÁM900 CHML. Hamilton. ON. Canada 

"Juggernaut has given us a chance to marry our entire station presentation to 
our imaging. Its versatility lets us mix and match beds, punch outs and opens to 
meet our needs. The continuing updates give us the opportunity to add special 
imaging for breaking news coverage, elections and long form special news 
coverage. Juggernaut has made Newsradio 1070 WKOK sound like CNN or 
MSNBC on the radio." 

Kevin Herr. Operations Manager 
Newsradio 1070 WKOK. Sunbury. PA 

"If you want a sleepy presentation with no chance of making your station sizzle, then 
DO NOT get Juggernaut." 

-Bob Shomper. Program Director 
WBAP News /Talk 820, Dallas. TX 

juggernaut: the way news sounds today! 

ENTVRY` Hear the demo now at www.TMCentury.com 
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Karmazin 

Continued from Page 4 

within the FCC's definition of indecen- 
cy. Indeed, Kamtazinnoted that it was 
a caller who used the offensive term. 

But Brownback Communications 
Director Brian Hart said Karmazin 
hasn't heard the last from the sena- 
tor. "Sen. Brownback was pleased to 
get a response from Viacom," Hart 

said, "but felt his question has not 
been adequately answered. Sen. 
Brownback feels the tone of the re- 
sponse, as well as Mr. Karmazin's 
testimony before the House Com- 
merce Committee, seems like 'busi- 
ness as usual' instead of progress- 
ing toward upholding existing FCC 
regulations and working toward 
cleaning up our public airwaves." 

Hart added that Brownback is 
drafting a followup letter to Kar- 
mazin that will include specific ex- 
amples of Infinity on -air content 
and will seek an explanation of 
why those examples don't qualify 
as indecent under Infinity's own 
guidelines. That letter hadn't sur- 
faced as of R &R's Tuesday press 
deadline. 

Analyst 
Continued from Page 4 

of $18 per share. Meanwhile, Saga 
stock is up 2.6% on the year, and 
Sweeney set a $21 target price while 
giving the company an "underper- 
form" rating. 

Sweeney also noted that Clear 
Channel stock is down 11% year-to- 
date, landing the company on his 
current list of good deals. He said 
the stock is attractive at the low -$40 
level where it has recently traded 
and that he believes the company's 
increased EBITDA and decreased 
debt could take the stock up to 
around $48 this year. 

Meanwhile, Sweeney said he be- 
lieves Citadel is trading at a dis- 
count "to almost everybody" after 
factoring in the company's free cash 
flow and EBITDA figures. He noted 
that Citadel continues to post indus- 

try- leading growth rates in the En- 
glish- language sector. 

He also recommended Westwood 
One stock, noting that while the 
company's revenue has lagged re- 
cently, the dip is due primarily to its 
traffic business. Indeed, he urged 
investors to buy before Q2, since 
easy year- over -year comps keep 
Westwood dne poised to have the 
best Q2 results of any radio compa- 
ny. Sweeney added that the $30 price 
range is a good entry point for the 
stock and recommended selling it at 
around $36. 

Meanwhile, Merrill Lynch analyst 
Keith Fawcett is extremely bullish 
on Spanish Broadcasting System 
now that it has inked the nation's 
most popular Spanish -language ra- 
dio host, Renan Almendares Coello 
(see story, Page 3) for mornings at 
its Regional Mexican KLAX (La 
Raza) /Los Angeles. In fact, Almen- 

dares Coello's arrival alone led 
Fawcett to raise his target price on 
SBS shares from $12 to $14. Fawcett 
also increased his 2004 net sales es- 
timate for the company from $145 
million to $155 million and raised his 
BCF estimate for the year by 17%, to 
$69 million. 

"Assuming a Renan unit price of 
$1,400 per ad spot, we estimate an- 
nualized total sales and cash flow of 
$23 million and $11 million, respec- 
tively," Fawcett said in a March 18 
report. "In our view, finding Renan 
is better than finding gold. We 
believe that SBS will ultimately be 
No. 1 among all radio stations - 
English or Spanish - in New York 
and Los Angeles, radio's two larg- 
est advertising markets, in morning 
drivetime." 

- By Joe Howard, with additional re- 

porting by Adam Jacobson. 

Movie Tunes 
Continued from Page 1 

R &R Publisher /CEO Erica Farber 
remarked, "Whatbetter relationship 
is there but radio and music, and 
then add the visual aspect! It doesn't 
get any better than that, and we're 
delighted to partner with Movie 
Tunes in this innovative approach 
to marketing music." 

Movie Tunes VP Joel Newman 
said, "We have always worked 
closely with the talented team at 
R &R, but this alliance allows us to 
take our combined attributes to a 
new level. Record labels, radio sta- 
tions, sponsors, theaters and, ulti- 
mately, theater patrons will be the 

real beneficiaries of this new alli- 
ance." 

R &R and Movie Tunes will work 
closely with record labels and artist 
managers to plan and execute radio 
promotions to build awareness for 
the "Backstage" events. Promotions 
might include ticket giveaways; fly- 
away weekends and artist meet - 
and- greets. While labels and artists 
benefit from the powerful radio ex- 
tension of an already unique pro- 
gram, sponsors gain increased radio 
audience reach and theater partners 
benefit from greater awareness of 
the exciting programs they are 
bringing to their theatergoers. 

The first promotion available to 
radio is underway with the legend- 

El Cucuy 
Continued from Page 3 

delighted to bring the No. l person- 
ality in Los Angeles to 97.9 La Raza 
and to return El Cucuy to his record - 
breaking morning primetime audi- 
ence. We are equally confident of the 
company's newly strengthened po- 
sition in attracting a larger share of 
ad revenue in the nation's largest His- 
panic market. Most of all, I am par - 
ticularly proud to, once again, have 
world -renowned Hispanic talent join 
SBS, a Hispanic -owned company." 

ary Duran Duran. Stations may con- 
tact Maria Parker at mparker@ 
radioandrecords.com for more infor- 
mation. 

TRANSACTIONS AT A GLANCE 
All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

WAN -AM/Birmingham, AL $1.5 million 
KXFE -FM /Dumas, AR S130,000 
KRML -AM /Carmel (Monterey), CA $725.000 
KQZQ- FM /Shafter, CA Undisclosed 
KUBA- AM/Yuba City, CA $500,000 
KJMP -AM /Pierce, CO $50.000 
WXCT -AM /Southington (Hartford), CT $1.4 million 
WSRA -AM /Albany, GA S150.000 
WKNX -AM /Bay City (Saginaw), MI $1.1 million 
WIKB -AM & WIKB -FM /Iron River, MI $1.25 million 
KADU -FM /Hibbing, MN $2 
WUSZ- FMNirginia, MN 51.35 million 
WMFG -AM, WMFG -FM & WTBX -FM /Hibbing; WNMT -AM & 
KMFG- FM/Nashwauk; and WUSZ -FMNirginia, MN 
$5.8 million 
KPTL -AM /Carson City (Reno), NV $700.000 
WJAK -AM /Jackson, TN S318.000 
KOFR -FM /Post, TX S550,000 
KLRK- FM/Marlin and KRZI -AM & KRZX- AM/Waco,TX 
$1.5 million 
KRAE -AM & KRRR -FM /Cheyenne and KREO -FM /Pine Bluffs 
(Cheyenne), WY $2.25 million 

Full transaction listings, posted daily, can be found at 
www. rad ioand records. cor. 

DEAL OF THE WEEK 

WWRX- FM/Westerly (Providence), RI 
PRICE: $14.5 million 
TERMS: Asset sale for cash 
BUYER: Entercom, headed by President/CEO David J. Field. 
Phone: 610 - 660 -5610. It owns 104 other stations. This 
represents its entry into the market. 
SELLER: Phoenix Media Communications Group, headed by 
President/CEO Stephen Mindich. Phone: 617 -536 -5390 
FREQUENCY: 103.7 MHz 
POWER: 37kw at 568 feet 
FORMAT :: Alternative 
BROKER: Richard A. Foreman of Richard A. Foreman 
Associates Inc. 

2004 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$430,558,033 
(Last Year 92.315209266) 

$430,558,033 
(Last Year. $715,826,328) 

228 
(Last Year: 899) 

228 
(Last Year: 208) 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

1 -800- 231 -6074 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 
-Up to 3' High and 6' Wide - Weather -resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 
Tel 713/507 -4200 Fax 713/507 -4295 

ri @reefindustries. corn www. reefindustries. corn 
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When Universal Canada 

looks at Fefe Dobson's success at radio, 

they use Mediabase exclusively. 

Radio Stations Call: 
416.922.1290 

Music Executives Call: 
212.896.5248 
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JEFF GREEN, CRMC MANAGEMENT MARKETING SALES jgreenQradioandrecords. com 

Good Programming Is 
The Best Marketing 
Can the lack of traditional marketing be a scapegoat 
for bad ratings? 

ast time I checked, radio was not only an entertain- 
ment medium for consumers, it was also a viable mar- 
keting outlet for advertisers. Isn't that what we preach? 
If that's true, why has "traditional nonradio marketing" - or the lack thereof - become the leading scapegoat 
for underperforming radio stations? How familiar is 
this: "Our ratings went down because we couldn't af- 
ford any marketing for the book "? 

Radio stations are mar- 
keting machines. Busi- 
nesses pay us to market 
their products. When 
Johnny Car Dealer opens 
his business, he'll fork 
over cash and trust us to 
be his reliable marketing 
vehicle (no pun intended). 
Johnny doesn't want to 
hear us talk about how we 
need to use other market- 
ing media. But what I've been hear- 
ing lately is just that: that without 
traditional marketing - print, TV, 
outdoor, direct mail - our own ra- 
dio marketing machines won't suc- 
ceed or be as viable as expected. 
Well, I disagree. 

Understandably, there isn't a PD 
or GM who doesn't want to market 
their station. Who wouldn't want a 

big, fat TV campaign or an impres- 

Keith Cunningham 

sive outdoor or direct - 
mail campaign? If you 
can afford it, by all means 
do it. In some cases it's 
necessary to revitalize a 

station that has been dec- 
imated. But in many cas- 
es, traditional mass mar- 
keting isn't a prerequisite 
for a winning radio sta- 
tion. Which is a good 
thing, because a majority 

of stations can't afford to mass -mar- 
ket themselves in the first place. 

The Viral Spiral 
There are cost -effective marketing 

techniques available to every radio 
station, without spending big bucks. 
One tool is viral marketing, which 
can be promotion- or programming - 
related. That's what most movies 
and TV shows can attribute their 

By Keith Cunningham 

success to. It results in your message 
being spread by others freely or be- 
cause they're encouraged. If you 
read The Tipping Point by Malcolm 
Gladwell, it explains in powerful 
terms how viral marketing works. 

Here's a free -will, word -of -mouth 
example: I'll call a friend and say, 
"Did you hear Kevin & Bean on 
KROQ this morning? They're great. 
Listen tomorrow, they'll have Meg 
Ryan on." That's viral marketing. I 

passed along a message to someone 
else, and it didn't cost KROQ /Los 
Angeles a penny (outside of the 
megabucks it pays Kevin & Bean). 

An encouragement example is 
when a Hot AC station offers me 
tickets to a concert if I get a friend to 
join the station's database. We're all 
familiar with the "Tell a Friend" 
campaign. Same idea. 

Viral marketing exists in all prod- 
uct categories. But where does it 
start? With the product, in your 
head, in the music, with the air tal- 
ents, in the promotions, in the listen- 
er's mind. Each is capable of start- 
ing the viral- marketing machine. 

Traditional marketing can also 
trigger word -of -mouth or encour- 
agement viral marketing. Ask your- 
self this question: Is your product 

R &R March 26, 2004 

We're all challenged budgetwise, so why has 

the lack of marketing become the default 

excuse for faltering performance? 

good enough, interesting enough or 
compelling enough to make some- 
one spread the message to someone 
else via free will or by encourage- 
ment? I guarantee your advertisers 
expect a station on which they ad- 
vertise to be talked about, actively 
listened to and part of pop culture in 
the market. 

While viral marketing itself may 
not have the daily reach of a big bill- 
board campaign, your transmitter 
can most likely outreach any local 
billboard blitz. And a positive mes- 
sage spread via viral marketing can 
be more effective than any billboard 
your creative team can design. 

Be A 900 -Pound Guerrilla 
Another cost- effective form of 

marketing is guerrilla marketing - 
unconventional marketing intended 
to get maximum results from mini- 
mal resources. The most basic exam- 
ple is invading an event with your 
message and product through flyers, 
interns, the station van, a tent, ban- 
ners, an inflatable, etc. 

I have always used interns as 
guerrilla weapons. With the right 
plan and message, ambitious college 
students can have an impact at any 
event. The key to successful guerril- 
la marketing is driving cume from 
the event to the station. Just show-. 
ing up with a van and banners won't 
generate many new tune -ins. You 
have to get creative and be strategic. 

Both viral and guerrilla market- 
ing, like most forms of marketing, 
can be multifunctional. They can 
define or reinforce a brand's prod- 

uct, attitude, personality or mission. 
They can help maintain top-of -mind 
awareness for established brands, 
they can generate new cume, or they 
can do all of the above. And, best of 
all, these techniques actually level 
the playing field in marketing, 
where the most creative and inven- 
tive people win. 

Even though we're all challenged 
budgetwise, we do have marketing 
alternatives. So why has the lack of 
marketing become the default ex- 
cuse for faltering performance? I be- 
lieve it's because we're not assuming 
enough accountability for the prod- 
ucts we're programming. 

Content Is King 
If a station doesn't offer a product 

worth talking about, it can forget 
about viral marketing. If the product 
isn't strong enough to captivate and 
retain new cume that might be gen- 
erated through any traditional, viral 
or guerrilla marketing, the attempts 
will be futile. Programming should 
be radio's primary scapegoat, not the 
lack of marketing. Regardless of for- 
mat, radio (in theory) can market it- 
self by turning on the transmitter, 
featuring a great product and hav- 
ing a strong staff. 

Our sales representatives argue all 
day long that radio is more effective 
than print, outdoor and mail and as 
strong as or stronger than television. 
I believe that statement, but doing so 
requires that I (and anyone else who 
believes it) stand accountable for our 
product and medium and not be 

Continued on Page 10 
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You won't find them in the corporate boardrooms and 
they're not on your station's payroll. They may have 
never even seen the inside of a studio. But with a diary in 
hand, they have the power to make you ... or break you. 

Diary Locator was developed to find the people with 
the power and help us deliver your message directly to 
their door. 

Need an introduction? Call Eagle Marketing. Because 
I: when you know the players, you realize that Tiny here 
-i enjoys his Smooth Jazz. Now that's not so scary is it? 

www.eaglemarketing.com EAGLE MARKETING SERVICES` 
Direct Mail - Diary Locator - Telemarketing 
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March 
of Dimes 

S a aving babies, together kAmerica 

Thank you for helping 
fight to f t prnat urxty. 

Each year, more than 470,000 babies are born too soon. Some are so small 
doctors can't save them. Many who manage to survive face a lifetime of disability. 

Your generous donation of public service programming for March of Dimes 
Wall<America is helping to raise public awareness of this serious, common and 

costly problem, and supporting research to fight it. 

RADIO NETWORKS 
america listens to abc Ap 

R A D I O 

Ilibert 
BROADCASTING 

Passion. Insight. Listeners. 

n 
00% SATELLiTE x`M RADiO 
..0" 

Thank You 
to Our 
National 
Sponsors CIGNA 

A Business of Caring. 

DIxçouery 
found them at - Health Famous C Footwear. ' J 

rrt 

Real Irle. Medrcine. Mimale 

Join WalkAmerica, held at the end of April in most communities. 
Visit walkamerica.org or call I -800- 525 -WALK. 
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Tips For A Successful 
Sales Contest 
Simple rules, multiple rewards, 100% 
participation are keys 

irtually every radio sales department conducts sales 
contests, and it's no wonder: They work. In addition 
to helping reach and exceed budget goals, sales con- 
tests motivate sellers by providing fun, competition, 
surprises, extra rewards and a chance for teamwork. 
Making them successful is a forte of KCAL /Riverside 
Sales Manager Rod Landon, who outlined a few rules 
for contests during a panel at RAB2004. 

You can always find a reason to 
start a sales contest, says Landon, 
whether it's after a particularly good 
or bad ratings book, if sales staff 
morale is low or if they're excited 
about recent successes. 
We all welcome more 
new business at any time. 
Sales contests are de- 
signed to create friendly 
competition on the staff 
that motivates a salesper- 
son to make one more 
phone call or one more 
cold call before the end of 
the day. 

A successful campaign calls for an 
appealing prize that's not readily 
available, such as a laptop or a vaca- 
tion trip, and 100% sales -team par- 
ticipation. There should be rewards 
for generating some form of activity 
-a customer -needs analysis, a tes- 
timonial letter, an in -store survey, 
spec spots or other good, sales -relat- 
ed activity - as well as for securing 
new business. 

"My intent is to develop sales ac- 
tivities that will be sustained for the 
six to eight weeks of the sales con- 
test," says Landon. "If the activity is 
sustained for six weeks, the activity 
will become part of the salespeople's 
daily routine." 

Landon says it's important to 
make sure the rules are specific and 
clear, including a disclaimer noting 
that management can change the 
rules as needed. Display the rules 
and a scoreboard so everyone can 
see how the game is progressing. 
Landon notes, "It's amazing how 
many other employees take the time 
to observe the progress of the sales 
contest." 

Set aside 20 minutes a day to up- 
date the contest scoreboard, and al- 
low a week after the contest ends to 
ensure that all last- minute business 
is real and going to stick before you 
declare a winner. 

Landon s "New Biz Bingo" con- 
test, above right, works well because 
it's easily understood, it has the 
aforementioned "activity" rewards, 
and it brings in measurable results. 
The individual boxes, of course, can 
be adapted to accommodate any size 
market or sales objectives. 

Contest Rules 
1. The contest begins at 9am on 

[date] through 5pm on [date six 
weeks later]. 

2. Everyone will begin 
with one bingo card. New 
cards will be distributed 
after you complete a bin- 
go. You will also be able to 
keep cards to work on a 

"blackout" [completing 
every box on the card]. 

3. The first bingo - 
down, across, diagonal or 
four corners - of the con- 

test will receive a prize. Other priz- 
es [list them here] will be distribut- 
ed for various bingos throughout the 
contest. 

4. The first blackout receives [a 

special prize]. 
5. Grand prize: The most squares 

completed by the end date will re- 
ceive [a special prize, such as a va- 
cation trip]. The winner will be an- 
nounced on [date one week after 
contest ends]. 

6. It is possible to complete more 
than one square with an order. For 
example, if you bring in an order to- 
taling $6,000, and you also used a 

spec spot, and it's new business di- 
rect. Total squares completed: three. 
[Note: If the order is for $6,000, this 
doesn't allow you to complete all the 
"dollar value" squares less than 
$6,000.1 

7. All schedules must be complet- 
ed by [date two weeks after contest 
ends], excluding 13 -week orders, 
which must begin by [date 10 days 
before contest ends]. 

8. New business is defined as an 
advertiser that has not had a com- 
mercial air on our station in the past 
12 months. 

9. The asterisk ( *) on the bingo 
card indicates squares that are not 
related to new business. 

Also: A spec spot must be pro- 
duced and presented out on the 
street before it is considered a spec. 
All eligible specs must be presented 
for the first time after the first day of 
the contest. Management will initial 
your card when a square has been 
completed. Testimonial letters must 
be printed and signed by the client. 

Rod La ndon 

New Biz Bingo 

Donate One New Order 
Hour To From 
Charity* Newspaper 

New Order 
(Direct) 
5,000+ 

Testimonial 
Letter* 

In -Store Survey* 

Spec Spot Sold New Order 
(Agency or 

Direct) Six Weeks 

New Order: 30+ 
Commercials 

Weekly 

New Order 
(Direct) $7,500 

New Order 
(Poster Sponsor) 

New Order ! New Order: 30+ 
(Agency or Direct) Commercials 

$5,000+ Weekly 

Testimonial 
Letter* 

Spec Spot Sold New Order 
(Direct) $7,500+ 

New Order New Order 
(Website Sponsor) (Direct) $3,000+ 

New Order 
(Direct) 

$10,000+ 

In -Store Survey* Spec Spot Sold 

New Order Account List 
(Direct) Six Updated* 

Weeks 

New Order From 
Newspaper 

New Order 
(Agency or 

Direct) $10,000+ 

New Order 
(Direct) $5,000+ 

* No order necessary to complete this square. 

Good Programming 

Continued from Page 8 

reliant upon other media to deter- 
mine our success. 

When was the last time you saw 
a TV or print ad for a billboard 
company? Can you imagine an out- 
door company saying, "Gee, boss, 
we'd be more profitable if we could 
figure out a way to afford tradition- 
al mass marketing to market our bill- 
board mass -marketing company." 
That sounds ridiculous. But it's sim- 
ilar to when a PD states, "We went 
down because we didn't have a TV 
campaign." 

What about our associates in print 
media? We've all seen major news- 
papers use TV, radio, outdoor, direct 
mail and telemarketing to market 
papers. Yet, despite minimal daily - 
newspaper competition in most 
markets, print is trying to overcome 
slow sales. This is a case where tra- 
ditional marketing is a necessity. 
And if they're marketing themselves 
with frequency and are quite possi- 
bly the only daily print game in 
town, how do they explain poor 
sales? It certainly can't be a lack of 
marketing. It must be the product. 
Sure, news is readily available in oth- 
er forms, but that's not an excuse that 
will hold up in the boardroom, and 
it shouldn't be acceptable for radio 
either. 

How about TV? CBS will, of 
course, market its shows, but rarely 

will you see an ad with just that eye- 
ball logo of theirs. The network is the 
marketing vehicle. Even so, I would 
argue that "traditional, non -TV mar- 
keting" is not the primary force be- 
hind the successes of CSI, Survivor or 
Everybody Loves Raymond. Their suc- 
cess largely comes from a few sim- 
ple areas: 

They're great shows, which 
leads to incredible word -of -mouth 
viral marketing. 

*CBS does a great job of promot- 
ing the shows on its own air. Will 
CBS blame traditional mass market- 
ing if numbers decline? No. It will 
blame programming. 

All of us in radio can look to tele- 
vision for a good example of what 
great programming, strong self-pro- 
motion and viral marketing can 
bring. As mentioned above, TV is a 

poster child for the benefits of viral 
marketing. Everyone talks about TV, 

even our radio morning shows. 
Why? Because it's good, it's creative, 
and all our listeners have TV in com- 
mon. But rarely will television talk 
about radio stations, even though 
radio and music are also things ev- 
eryone has in common. 

Radio reaches 94% of the U.S. 12+ 

population each week, and we 
spend about 20 hours a week listen- 
ing to radio. So why isn't everyone 
talking about radio as much as tele- 
vision? Don't point to a national 
reach or more competition. I have 
DirecTV and can see more TV chan- 

nels than there are radio stations in 
Los Angeles. We talk and hear about 
programming that stands out (for 
better or worse). 

Yes, traditional marketing is desir- 
able and sometimes mandatory, but 
radio success is contingent on great 
programming first. That's what will 
generate viral marketing and retain 
the new cume gained from all other 
forms of marketing. It also brings 
effective self -promotion. Think 
about that the next time you listen to 
a station promo. Is it really going to 
generate TSL or excitement? What 
did your morning show offer today? 
Was it good enough to make some- 
one on the other end spread a posi- 
tive message? Think about the 
events in your market. Will you have 
a presence that will really bring new 
cume to your station? 

In short, if a radio station can't af- 
ford traditional mass marketing, it's 
not the end of the world. If your pro- 
gramming is great, your station can 
thrive. 

Keith Cunningham is the 

founder of Media Positioning, a 

radio programming and media 

marketing and positioning 

consultancy. Contact him at 

310 -452 -7126, 

keith @mediapositioning.com or 

via www.mediapositioning.com. 
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Leila Rahimi 
College: University of North Texas 

Year of award: 2002 

Current position: Anchor /Reporter, KTCK (The 
Ticket) /Dallas; Assoc. Producer, Fox Sports Net 
Southwest/Dallas 

R &R: What motivated you to 

apply for a Bayliss radio scholarship? 

LH: My mother initially found 
the information for me on the 
Internet. I guess Mom is always 
right, no matter how old you get! 
The scholarship is the award of 
a lifetime. 

R &R: How were you able to spe- 

cifically put the Bayliss scholarship 

to work? 

LH: Winning the Bayliss Radio 
Scholarship allowed me to finish 
my college career without finan- 
cial worries. I had a less stressful 
graduation and a great last year 
of college, concentrating on my 
final studies. The award is on my 
resume and certainly assisted me 
in gaining both positions I cur- 
rently hold. If it were not for the 
Bayliss Foundation scholarship, 
I doubt if I would have been so 
fortunate. 

R &R: What have you learned 

about the radio industry in the "real 

world" since graduation? 

LH: I think higher standards are 
expected from me because I've re- 
ceived thisaward, and I am proud 
of that. I have worked in radio for 
almost four years now and still learn 
something new every day. Some- 
times it's tough in the real world, 
and because I don't have college re- 
sources to fall back on, the profes- 
sional decisions have more meaning. 
With that said, I realize that the re- 
wards are greater, and, frankly, each 
experience is more meaningful now. 

R &R: What is the most interesting 

aspect of the radio business today? 

LH: The evolution of local radio 
vs. satellite radio is very intriguing. 
With people's choices growing by 
the day, it is a challenge for local sta- 
tions to keep listeners. I am interest- 
ed to see how local stations adapt to 
better serve their audiences. 

R &R: What are your career goals in 

broadcasting and education now? 

LH: To be a sports talk host for ei- 
ther radio or a radio show that is si- 
mulcast on television, or studio host- 
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Leila Rahimi 

ing for live sports broadcasts. 
Thanks to my professors at 
UNT, I would also like to teach 
college someday. I wouldn't be 
anywhere today if my profes- 
sors hadn't given me challeng- 
es and responsibilities. 

R &R: What advice would you 

give to other students who are inter- 

ested in pursuing radio as a career? 

LH: At The Ticket, we have a 
saying: "Throw it against the 
wall, and see if it sticks." When 
I started college, I originally 
didn't think that I wanted to 
work in radio, but a Dallas sta- 
tion offered me an internship 
when no one else would. I loved 
it, and now radio is an important 
part of my life. I guess you can 
say I threw radio up against the 
wall, and it stuck. I'm convinced 
that the same principle applies 
in whatever you do. Don't lim- 
it yourself; throw it against the 
wall. You may be as surprised as 
I was by the outcome. 

The John Bayliss Broadcast Foundation enables outstanding college juniors, seniors and graduate -level 
students who desire careers in the radio industry to receive $5,000 in financial aid while they major in 
broadcast communications. Up to 15 awards are given annually, and more than 275 students have received 
scholarships since 1985. For more information, contact Bayliss Foundation Exec. Director Kit Hunter Franke 
at 831- 655 -5229 or khfrank @baylissfoundation.org, or visit www.baylissfoundation.org. 

America's Top (And Bottom) 
Radio Listening Markets 

ou would think the nation's biggest cities - logi- 
cally, those with the longest commute times - would 
have the highest percentage of "heavy" radio listeners 
(defined as those who tune in more than three hours a 
day). 

According to a new report by the 
Media Audit, several larger markets 
do appear in the top 15 - but oth- 
ers appear in the bottom 15. One rea- 
son for that may be commuters us- 
ing forms of transportation other 
than cars in some markets, such as 
New York and San Francisco. 

Northern markets tend to be 

home to heavy listeners, based on an 
analysis of nearly 70,000 adults in 68 
markets, while warmer-weather cit- 
ies comprise the majority of the low- 
est- ranked markets. Overall, an es- 
timated 26.8% of adults are recog- 
nized as radio's biggest consumers. 

Comparing 2003 to 2002, only 
four markets remained in the top 15. 

Buffalo retained its No. 2 rank, while 
Milwaukee and Cleveland increased 
their positions. Although it's still one 
of the best markets for radio listen- 
ing, Pittsburgh took a big hit, drop- 
ping from third to 12th. 

Where The Heavy Radio 
Listeners Live 

Percentage figures are rounded to 
the nearest tenth. 

Rank Market Percent 
1. Milwaukee 32.8 
2. Buffalo 31.8 
3. Baltimore 31.6 
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Tap In To Your 
Sales Pipeline 

By Irwin Pollack 

ow many accounts have your AEs lost in the past 
12 months? Your sales success depends on their abil- 
ity to regain accounts that have disappeared for one 
reason or another. Because your overall account group 
inevitably changes over time - as much as 25% or 
more per year - you always need to spend some of 
your time helping your sellers prospect for new adver- 
tisers, new money and new opportunities. Here are 
some ideas that may help along the way. 

Encourage your sellers to think of egory in terms of length of time 
prospecting as tapping in to a "sales known, how well known they are, 
pipeline." Here's the pitch: how often you've seen them, what 

By understanding all its working 
parts, you can identify the 
best leads. You need target- 
ed market segments, specif- 
ic prospects, initial contact 
names, a study of their 
needs, a proposal of solu- 
tions to their problems and 
their commitment to buy. 
The more prospect names in 
the pipeline, the faster you 
move those leads through it Irwin Pollack 
and the more orders you'll ultimate- 
ly get. 

Widening the sales pipeline is 
simple. Once you identify a target 
sales category, make an introduction 
to 15 prospects within that catego- 
ry. Most likely, half - if you are 
lucky - will be willing to meet with 
you face- to-face. Then, among that 
group of eight, two will buy from 
you. With those two, one will buy 
once or twice, and one (of the 15 you 
started with) will end up as a medi- 
um- or long -term client. 

From this point, you'll need to do 
this several times in order to gener- 
ate a large enough base of clients to 
help cover the inevitable erosion 
that occurs every year. But as your 
account list grows; there's also a sec- 
ond step that's needed. I call it build- 
ing a "referral base." 

List all the people you know who 
know your company's capabilities 
and record of accomplishment. 
Evaluate each lead in every sales cat- 

is their influence and their ability to 
provide referrals and how 
easy they are to approach. 

When you make your first 
contact, assume that every 
person you call on has three 
friends who are also in busi- 
ness. So, if you have 50 -100 
active customers, getting 
the names of three of their 
business associates would 
give you potentially as 
many as another 300 pros- 

pects. 
Once your pipeline is full, it be- 

comes time to upgrade your list. The 
key becomes qualifying - deter- 
mining which prospects or clients 
will help you achieve your goals in 
the least time. To achieve this, some 
sellers regularly "fire" poor -per- 
forming clients and continue the 
prospecting efforts to build their list 
or territory to a higher- performing 
investment. 

Boston -based radio sales 
and management trainer 
Irwin Pollack provides 
hands -on, results- oriented 
seminars and in_l2guse 

consulting for clusters and 
individual stations. He can be 
reached toll -free at 888 -723- 
4650 (RADIO 50) or through 
www.irwinpollack.com. 

4. Cleveland 31.6 55. Tampa 24.3 
5. Akron 31.1 56. New Orleans 24.2 
6. Knoxvill6 31.1 57. Oklahoma City 24.1 
7. Minneapolis 30.7 58. Salt Lake City 24.1 

8. Chicago 30.6 59. Washington, DC 23.8 
9. Des Moines 30.4 60. Cincinnati 23.6 
10. St. Louis 30.3 61. Ft. Myers 23.4 
11. Memphis 30.2 62. Melbourne 23.3 
12. Pittsburgh 30.2 63. New York 23.3 
13. San Antonio 29.9 64. San Francisco 23.2 
14. Dallas 29.6 65. Charlotte 23.0 
15. Seattle 29.3 66. Raleigh 22.9 

And the bottom 15 are: 67. Ann Arbor, MI 21.5 

Rank Market Percent 68. San Jose 18.7 

54. San Diego 24.3 Source: The Media Audit 
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ONLINE RADIO INDUSTRY 

Ronning Lipset: Representing 
The Future Of Radio 
New firm sets pace for online broadcast ad sales 

V V alk around any business' offices during the day 
and you're sure to see people listening to radio stations 
online. Big brands such as Radio @AOL, Yahoo!'s 
LAUNCHcast, MSN, Live365 and many others are at- 
tracting millions of listeners and quarter -hours. 

Once dismissed as so much dot - 
corn hype - and there was indeed a 
lot of hype - Internet radio is about 
to become á significant player in the 
broadcasting business. Arbitron re- 
ports that a third of America listened 
to Internet broadcasts in 2003, and 
that figure is expected to reach 106 
million within two years. As this new 
marketplace emerges, bringing with 
it impressive audience compositions 

nity has been seeking as a real busi- 
ness model. 

At least in the initial stages, Ron- 
ning and Lipset recommend that 
agencies and advertisers use existing 
radio :30s and :60s and eschew the 
temptation to create interactive spots 
that require click -throughs, coupon 
printouts and pop -ups. They say, and 
agencies agree, that there will be 
plenty of opportunities for new cre- 

Eric Ronning and Andy Lipset 

and CPMs that are similar to network 
radio, Madison Avenue ad agencies 
are listening with increasing interest 
(see sidebar stories). 

Online has the potential to attract 
billions of ad dollars that could be re- 
directed from television, print and 
other media.,The job of educating 
and selling agencies and corporate 
marketers on the virtues of online 
radio falls on the shoulders of the 
new rep firm of Ronning Lipset Ra- 
dio, based in New York. Eric Ronning 
and Andy Lipset, whose pedigrees 
include both rep experience and 
backgrounds with Yahoo! and AOL, 
have determined that aggregating lis- 
teners of major and credible Internet 
broadcasters into an unwired net- 
work is not only viable but necessary 
in order for anyone in this medium 
to make any money. 

Using Arbitron technology, Ron- 
ning Upset Radio is able to use ap- 
ples-to- apples metrics to illustrate 
that the combined audiences of cli- 
ents Yahoo! and AOL surpass the ba- 
sic threshold for national advertising. 
Bringing on companies like MSN 
and Live365 would enhance that lev- 
el. By accumulating an AQH reach of 
0.1% of the U.S. population, Ronning 
Lipset has justified the numbers, 
demos and qualitative to earn the re- 
spect that the online radio commu- 

ative approaches down the road af- 
ter everyone sees how successfully 
standard advertising packages per- 
form online. 

Ronning Upset Radio just formal- 
ly announced this week its rep deal 
with industry leader AOL for audio 
spots on the Radio@Netscape and 
narrowband Radio@AOL services, 
which, as part of the AOL Radio@ 
Network, reach an audience of more 
than 4.5 million unique visitors a 
month. As Ronning Upset continues 
to establish a broad array of client 
webcasters, in addition to existing 
affiliate Yahoors LAUNCHcast with 
its 2.7 million uniques, the firm an- 
ticipates adding major terrestrial sta- 
tion brands to its portfolio. R &R in- 
terviewed Eric Ronning and Andy 
Lipset about their new firm and the 
growth of online radio listening. 

The New Clock Radio 
R &R Why did you start this compa- 

ny? 
AL: We saw a tremendous oppor- 

tunity at both of our respective com- 
panies at the time - Eric was at Ya- 

hoo! and I was with AOL - for the 
online radio business. We witnessed 
firsthand not only the amount of au- 
dience that was going to each corn - 
pany's respective radio properties, 
but also the listener and member sat- 

isfaction level with the product, 
which was incredibly high. 

We decided to help these compa- 
nies monetize 30- and 60 -second au- 
dio inventory with traditional adver- 
tisers, using the education we had, 
both from the traditional radio world 
as well as the online radio space. 

R &R What kind of spot level can an 
Internet station support compared to a 
terrestrial? 

ER: The focus for online broad- 
casters is to maintain the balance be- 
tween customer satisfaction and mar- 
ket influence. All the research that's 
been done has shown that a level of 
three to five units per hour is the right 
area to play in. 

R &R How are most people experi- 
encing Internet radio? 

ER: What we've seen, and what 
the research has shown, is that the 
vast majority of people who use on- 
line radio turn on their radio on 
their computer, minimize the visu- 
al element -the player - and then 
work on their spreadsheets, Word 
documents, PowerPoint presenta- 
tions, e-mail and instant messaging. 
The computer is the new clock ra- 
dio at the desk. At -work represents 
more than half of the total online lis- 
tening audience now, which makes 
sense because over 50% of offices are 
now equipped with broadband ac- 
cess. 

R &R: Are you impressed with the 
qualitative you're seeing with Internet 
listeners? 

AL: The heart of online radio - 
the core of it - is 25-34, and second- 
arily 18-24. We've got a lot of inter- 
est from different advertisers who 
say, "We know they're not watching 
TV like they used to." And part of 
our sales pitch is just that: Here's a 

place you can find them, and in a 
more traditional manner. 

No matter what category we've 
looked at, online radio listeners stand 
tall when you see their professional/ 
managerial profile, the education and 
the household income, and then com- 
pare those attributes to traditional 
media like TV and newspaper. Be- 
yond that, there's a high propensity 
for purchase intent for consumer 
electronics, automotive, entertain- 
ment consumption and household 
items, both in stores and online. 

R &R Internet radio should be a great 
advertising vehicle for record companies. 

ER: Frankly, the labels picked up 
on the strength of online radio very 
early on, and, because of that, each 
of our partners has strong relation- 
ships with them and works closely 
with them. What Andy and I are doing 
is focusing on getting the knowledge 
out into the advertising marketplace 
that there are millions of people us- 
ing online radio in a traditional man- 

Profile Of Internet Radio 
Listeners: A Strong Qualitative 
According to MRI, the profile of a typical Internet radio lis- 
tener is a white male, single, age 25 -34, who attended col- 
lege and leads a very active lifestyle. He's a professional 
making $75,000 or more per year who flies frequently on 
business. An example of how to interpret the data below: 
Those who listen to radio on the Internet are 32% more 
likely than the average person to have a household income 
of $200,000 or more. 

Age Index 
18 -24 178 

18 -34 168 

18-49 137 

25 -34 160 

25-49 126 

35-44 105 

Category Index 
Professional /Managerial 163 

Education: College degree or beyond 151 

Household income of $200,000 or more 132 

Household income of $150,000 -$199,000 145 

Employed full -time 131 

Attends movies 2 -3 times per month 143 

Sees a new movie on opening weekend 122 

Sees a new movie within two weeks of opening 148 

Bought 5 -7 DVDs in past 30 days 132 

Rented 5 -9 DVDs in past 30 days 164 

Ordered 4+ PPV TV movies in past 12 months 162 

Two cars insured in the household 120 

Took a trip by plane in past 12 months 146 

Rented a car in the past 12 months 150 

Took a business trip in past 12 months 153 

Spent 8 -14 hotel /motel nights on business in past 12 months 167 

Made own hotel /motel reservations for business in past year 293 

Spent $1,000- $1,499 on personal computer at home 120 

Spent $3,000 -$4,999 on personal computer at home 177 

Cellular /digital phone: 

Phone bill averaging $100 or more per month 156 

Own Web -enabled phone 152 

Own text -messaging phone 136 

Color- screen -equipped phone 147 

Use phone for business 145 

Source: MRI, Fall 2003 

The following Scarborough data on high -index behaviors further 

reinforce the affluent qualitative of Internet radio /video users: 

Participated in computer hardware /software purchasing decisions in his 

company in the past year 206 

Took 10+ business trips in past year 167 

Made a purchase at Best Buy in the past month 183 

Visited Starbucks in the past month 176 

Drank any imported beer in the past month 164 

ner every week, sitting at their desks 
listening to streamed music stations 
from AOL, Yahoo!, MSN, Live365 
and many other players, and they are 
an educated, affluent group of peo- 
ple who are not currently hearing 
advertisements from many of the top 
advertisers. 

Online Listeners As 
Music Consumers 

AL: The labels get the fact that on- 
line radio has not only helped them 
to expose emerging artists, but it also 
does the same for artists who are 
more established yet still have a hard 
time getting airplay on terrestrial ra- 
dio. Both AOL and Yahoo! have had 
several successes breaking new art- 

ists and spawning terrestrial airplay 
for such artists as Michelle Branch 
and Jason Mraz. 

For the labels, they've seen that 
these listeners not only play the prod- 
uct, they also ultimately consume it. 

This is paramount for an industry 
that has had a hard time getting con- 
sumers to purchase recorded music. 
The labels have recognized how 
these active listeners can take their 
market share up simply by exposing 
their product to the online radio au- 
dience. To a traditional marketer, we 
say that they need to do the same 
thing with their products and impact 
their sales in a similar fashion. 

Continued on Next Page 
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ONLINE RADIO INDUSTRY 

`The Beginning Of 
Something Fantastic' 
With 19 million unique visitors last month, AOL Music is generating a 

cume of 1.5 million to Radio ©AOLs 175 channels. Already, 30% of AOLs 
broadband audience, which is expected to hit 5 million by the end of the 
year, samples AOLs radio programming. Fueling that growth are the live 
promos for AOL heard on Infinity stations WCBS -FM /New York, KTWV/ 
Los Angeles and WUSN /Chicago and, soon, WXRT /Chicago and WPGC/ 
Washington, DC. 

AOL Music VP /GM Evan Harrison is extreme- 
ly upbeat about the future of Internet radio and 

pulls no punches about pursuing budgets that are 
currently directed to traditional radio stations. 

This is definitely the beginning of something 
fantastic," he says. "Our Arbitron numbers Will 

only soar, and that's why this deal with Ronning 

Lipset Radio is so important - to partner with 

them and get mindshare in front of the mass 

marketers. It's time [for advertisers] to wake up 

and look at this new opportunity'here. This is 

certainly the year to start chipping away at some 

of the billions of dollars in the terrestrial market." 
Evan Harrison 

aoL Radio @Network 
Harrison has no problem with AOL's vast audience being leveraged with 

Yahoo! and others to reach major advertisers. "It's a great way to kick -start the 
business," he says. "Network and spot radio is about a $3.6 billion market. We 
and Yahoo! could go out there on our own, but when you combine our 
numbers we're hitting that sweet -spot threshold that media buyers are looking 
for." 

In addition to offering CDs, downloads and MusicNet subscriptions, AOL 
maintains its own sales force, which pitches Sessions @AOL, BroadBAND 
Rocks!, First Listen and First View. Says Harrison, 'This year alone we've 
already brought in Hummer, Chevy, T- Mobile, Coke, American Express and 
Philips. To use a third -party company that specifically knows the world of 
terrestrial radio advertising is a big win for everybody." 

The Making Of A 
Listener Experience 
With nearly a million weekly listeners, Yahoo!'s LAUNCHcast has nu- 
merous radio channels that provide advertisers with what Yahoo! VP /GM- 
Music David Goldberg describes as a "fantastic" audience: It's concen- 
trated in the 18 -34 demo; passionate about the medium, with over two 
hours of daily listening; and has grown 50% in the past six months alone. 

Goldberg predicts ad agencies and corporate marketers will gravitate 
increasingly to Internet radio as a marketing vehicle, pointing to such clients as 
Target, McDonald's, Pepsi, Toyota and GM 
already on board. 'The big, national consumer 
product companies want the younger audience, 
which is now five years into streaming music 
radio," he says. "In a couple of years, they're going 
to have a huge portion of the people. Even though 
we don't have as many listeners in aggregate as 
terrestrial radio, we've got the right ones - the 
young and hard -to -reach people, including college 
students. We're saying, 'If you want to reach these 
listeners effectively, we're a much better answer, 
and at a very competitive CPM." 

Goldberg envisions some Internet radio income 
coming from terrestrial broadcasters' share, as 
opposed to TV or pure Internet budgets. He says, 

"We're not 
saying, 'Don't buy terrestrial radio.' 
Obviously, it's got huge reach. And while I 

don't think terrestrial radio will go away, I 

believe it's [eventually] going to be 
dominated by Talk. Music is better 
delivered in the kind of format we do, which 
is a more unique listening experience, 
which also encourages music discovery." 

Yahoo!'s strategy to partner with Ronning Lipset comes at a time when 
Goldberg believes corporate marketers are ready to revisit Internet radio after 
several years of over -hyped expectations. 

He says, "Eric and Andy know both the radio and Internet businesses, and 
the Interep partnership provides tremendous access to all the big advertisers. 
Part of having Ronning Lipset helping us is to get the word out on how valuable 
this audience is - that this [medium] is something that they should be paying 
attention to. This is an audience that is not only growing dramatically, it's big 
enough already. The product has gotten better, and now is the time for advertis- 
ers to come back, take a fresh look and say, 'Wow, this is something that's really 
worth investing in.'" 

LAUNCH 
MUSIC ONYAHOO! 

David Goldberg 

Representing The 
Future Of Radio 

Continued from Previous Page 

R &R What plans do you have to ex- 

pand beyond the major -name online 
players to other brands that are well re- 

spected and popular, such as Music - 
match? 

AL: We think those products make 
a lot of sense. They are certainly start- 
ing to have a strong distribution plat- 
form, as those services offer stream- 
ing stations as part of their download 
service. It's going to be another dis- 
tinctive audience that's available. We 

think they are very good clients to 
potentially add into the mix when 
they start to reach some critical au- 

dience mass. 

R &R: What advice would you give to 

a local broadcaster that is streaming 
about how they might sell some avails on 

their Internet component? 
AL: Under -promise and over -de- 

liver. For years people promised the 
world and couldn't deliver it. I'd hate 

to see this medium get to the point, 
in a few months or a year from now, 
when we'd have to start again be- 

cause people said they could do a zil- 
lion different things that they 
couldn't do. 

Sell the benefits - and there are a 

lot of them - but not things you 
can't do or, quite honestly, that the 
client isn't even ready for, like PDA 
ads and SMS messaging. It's very 
early in the game. Don't tell people 
that not only can they reach your lis- 
teners on the computer, but there are 

also many people on cell phones that 
are receiving online radio now. It's 
just not there yet. 

ER Don't be in love with technol- 
ogy and focus only on that. The ba- 
sics apply: Know your audience, 
who they are and what they do, how 
they're germane to and appropriate 
for specific clients, that you under- 
stand how to reach them and can 

communicate with them better than 
anyone else in the market. 

R &R What are the biggest challeng- 
es facing your company? 

AL: Our main obstacle has been 

overcoming a lot of the damage that 
was done in the past. There's been 
turbulence and turmoil, a lack of ad- 
vertising standards, and generally a 

lot of noise in the space. We're hying 
to repaint the image of what this 
medium is about and where it stands 
today. Fortunately, when people give 
us the time to walk them through it, 
and the biggest players have done 
that, they get it and understand that 
it's no longer 1999. 

ER It's also getting people to re- 

alize that this is not a complex or dif- 
ficult situation - that it is still radio, 
but with deep libraries and lush pro- 
gramming that otherwise is not avail- 
able on terrestrial signals. We're not 
really replacing terrestrial radio; 
we're accessing radio listeners at a 

different point in their day, using a 

different technique to get to them. 
Once advertisers arid agencies really 
get their minds around that and over 
the fear of the Internet, a comfort lev- 
el is developed where we can natu- 
rally progress to how well it works 
and the real value of the audience. 

R &R: What level of impact do you 

anticipate from the advent of wireless 
broadband? It would seem that the im- 

pact is likely to be of watershed propor- 
tions. 

ER: That çlearly changes every- 
thing and makes it easy to enjoy 
music in your car, at the beach, on 
vacation ór anywhere else. That is 

one reason Andy and I are resolute 
in our plan to work with AOL, Ya- 

hoo! and MSN, because we believe 
they will be at the forefront of that 
game with their relationships and 
access points. At this point of the 
game, however, as broadband is 

growing very rapidly in the office 
and at home, we are seeing this me- 
dium grow by huge leaps today. 

R &R: What is ¡our sense of how 
agencies are viewing ri> To as an indus- 
try these days? 

ER: For online radio, satellite ra- 

dio and certain terrestrial radio sta- 

tions or groups, we're seeing consis- 
tent belief in this medium. There's an 
understanding that the connection 
one makes through music and life- 
style with a user is very deep and 
strong. There's a lot of interest in 
maintaining these connections, doing 
it in better ways and understanding 
it more. Agencies are looking for 
leadership from the radio communi- 
ty to come to them and help them 
understand how it's working, who 
their audience is, how they're con- 
necting with that audience and how 
to maximize making an impression 
with that audience through advertis- 
ing. They're looking for people to 
come to them at the highest levels 
and say, "Here's what we do, here's 
what we do well, and here's how 
we'll get it done." 

www.americanradiohistory.com

www.americanradiohistory.com


(Advertisement) 

ONLINE RADIO INDUSTRY 
i 
Online Is Where It's At 
"With 22% of Web users listening to online radio in the last 30 
days, according to Nielsen /NetRatings' @Plan service, it's clear 
that we've hit a major inflection point in online radio," says MSN 
Entertainment GM Hadi Partovi. The 40% growth in MSN Ra- 
dio listeners in the past four months underscores his point. Partovi 
is confident about the future as well, expecting to maintain simi- 
lar growth for the next year. 

But MSN is focusing on more than size; it wants to offer a quality 
experience to both listeners and advertisers. Partovi points out that MSN 
Radio has distinct advantages over terrestrial stations. "With a single 
advertiser showcased in between songs every 20 minutes or so," he 
says, "there's a lot less noise distracting listeners from our advertisers' 
message than on terrestrial radio." He adds that, with peak usage in the middle of the day, 

limn 

during business hours, MSN Radio 

Entertainment affords advertisers access to a hard -to- 
reach at -work audience. 

"We're thrilled to see Ronning Lipset Radio bring all the major broadcasters together, 
reporting in a language that traditional terrestrial advertisers can understand," Partovi says. 
"We're sure traditional advertisers should be thrilled as well when they learn more about MSN's 
strength among higher income brackets and well educated listeners." 

( 

Hadi Partovi 

"When media planners and buyers evaluate the size of the radio audience, aver- 
age- quarter -hour ratings and cume are the 'coin of the realm.' Arbitron is working closely 

with industry leaders to explore new methods of audience mea- 
surement and reporting standards designed to help advertisers and 
agencies gauge the online radio audience with the same metrics 
they use for terrestrial radio. 

"While we work with Internet broadcasters to explore the next 
generation of audience measurement, the estimates generated by 
the Arbitron /MeasureCast technology through March 28 can be 
used with confidence. In fact, the Arbitron / MeasureCast system cal- 
culates AQH using the same definition as Arbitron's over -the -air ra- 
dio estimates, making it possible to compare Internet radio audi- 
ence delivery to other national advertising vehicles. 

"Arbitron remains committed to providing metrics that are comparable to those used 
for over -the -air radio in any online radio measurement service we may develop." - Bruce Supovitz, Arbitron VP/National Radio Services & Internet Broadcast Sales 

Bruce Supovitz 

Size And Sizzle Both Matter 
Bigger is definitely better in the mind of OMD Director /National 
Radio Natalie Swed Stone, whose shop is said to buy more net- 
work radio than any other agency. She says, "What's promising 
about Ronning Lipset is the size of what they're offering. For the 
first time, it's not all these micro -sites that, while legitimate, really 
didn't add up to very much. These brands are large and recog- 
nizable, and at this point they're more viable because of that." 

Stone and her clients are intrigued by the street buzz these brands 
bring to the table, in addition to the Arbitron metrics. "Word -of -mouth is 
important," she says. "You talk to people and find out what sites they're 
using. You log on to them yourself to see what they are. You walk around Natalie Swed Stone the office and see who's doing what. That's as important as, or more 
important than, what Arbitron might say." 

Stone continues, "There's a lot of this going on. A client might say, 'We know our users are 
into streaming. It's more tangible now.' It works that way with television. You don't need ratings 
to tell you everybody on your block is watching American Idol or The Apprentice. You can feel it; 
it's palpable. That's really what we look for and hope for." 

Stone says she's working on an Internet radio buy from a major brand seeking a "savvy, 
sophisticated male adult demo." Initially, she expects Internet revenues to 
come either from a client's overall Internet advertising activity, or perhaps 
from radio's budget. "But as it grows and develops, it could potentially 

become its own thing," she says. "That's what 
these services are hoping." 

OMD regards Internet radio as a good complement to terrestrial and 
satellite radio advertising. "People are accessing media differently these days, so we want to 
make sure we're covering all our bases," says Stone. While she recognizes the limitations of its 
largely youog -demo concentration, she finds the Internet audience appealing. 

She says, "Often, various salespeople will tell you it's great for everybody. But the truth is that 
it's the young ones who have the most promise because they didn't grow up with terrestrial radio 
the way the rest of us did. To them, Internet radio is it, and that's the fascinating part." 

OMD 
INSIGHTS IDEAS RESULTS 

Online Audience Reaches 
The Tipping Point 
At content -delivery network Live365, COO Raghav 
"Rags" Gupta says his company's philosophy is to 
"give everyone a voice," whether it be a college sta- 
tion, an FM station or a kid wanting to broadcast his 
personal collection to a worldwide audience. "We're 
democratizing radio and want to empower people," 
he says. "It's obviously been very positively received 
by the consumer. We just reached 20,000 channels." 

Although Live365 enjoys a weekly cume of approxi- 
mately 500,000, the aggregator could be even larger. But 
Gupta says it's held back growth in order to rein in royalty 
and bandwidth costs. Still, the audience is large enough to have attracted SBC, 
H &R Block, American Airlines and other advertisers. 

"Eric and Andy are very helpful and productive, extolling the virtues of the 
Internet radio audience to the ad- buying community," says Gupta. "There's a 
critical mass, or tipping point, that the medium has reached. Millions of people 
are tuning in every day - many more than satellite radio. These are premium - 

quality listeners that advertisers have trouble 

/ ( reaching. It makes for a very compelling 

LIVE 1 COM argument, and Eric and Andy can make 
it work because they're veterans of both 
online and radio." 

Gupta says Internet radio is ideal for advertisers 
seeking workplace listeners, especially electronics, office -supply stores and 
restaurants. "Our research shows that 90% of those logging in weekdays are 
broadband, bringing with them all the great demographics that [connectivity] 
implies," he says. "And more people are coming on every day." 

As for Internet radio's wireless potential, Gupta says, "That's really the holy 
grail of the space - to one day be just another dial on your car that gets all these 
different Internet stations. Once you get the distribution and penetration in 
approximation to FM radio, it's going to explode." 

Rags Gupta 

Riding The Third Wave Of Marketing 
As an executive involved in Internet radio since the 
late '90s, Zenith Media Sr. VP /Radio, National 
Broadcast Matt Feinberg has always found the me- 
dium compelling from a marketing standpoint. He 
recalls the wild, early days: 

"The salespeople at that time included kids coming in 
on skateboards, going, 'Dude! It's just cool.' And I 

appreciated that because they were the ones who 
understood the technology, and it was fresh. But after a 
while I had to put on my business hat and say, 'All right, 
man, we gotta get down to brass tacks here. Do you guys 
have any idea what I'm talking about when I mention 
"media deliveries " ?' And they're just like, 'But dude! It's cool.' And I'm thinking it 
basically is cool, and part of my job is to check cool out. But how does cool 
translate into a return on investment ?" 

Feinberg saw how the dot -corn hype distracted people from Internet radio's 
real value. "Streaming radio rode the wave, but when the patina wore off, no 

one wanted to hear about anything that had a 

'dot -corn' attached to it," he says. "The second 

¿, wave of sales guys were a little more 

zenithrnecha sophisticated, and while they didn't always 
understand the technology, they had people 

with them who did. 
"Andy and Eric represent the third wave of streaming marketers. They're 

perfectly poised in terms of skill sets because they understand both the 
advertising and streaming worlds. As buyers, it's become apparent that we can't 
do it on an individual basis; it would be insane." 

Feinberg envisions a slow, steady growth among the survivors. Asked which 
advertisers are most likely to embrace or experiment with Internet radio, he says, 
"Smaller clients at first, because they have smaller budgets and precise targets. 
Youth items: beer, soda, candy, younger cars - anything hip and trendy, plus 
early- adopter- targeted technologies, such as consumer electronics." 

Feinberg likes what he sees in the medium's qualitatives. He says, "The 
audiences are younger and early adopters. These listeners are finding music 
they can't get anywhere else. Without a doubt, the new technologies of 
streaming media and satellite radio offer programming choices that are just 
superior to almost anything on the air." 

Matt Feinberg 
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ONLINE RADIO INDUSTRY 

AFTRA: Online Talent 
Fees Made Easy 
Hiring professional union voice talent for Internet radio commer- 
cials is neither complicated nor expensive for agencies. And, con- 
trary to what some broadcasters think, the talent fee is not borne 
by the streaming entity. 

American Federation of Television & Radio Artists (AFTRA) Asst. 
National Exec. Director Mathis Dunn Jr. explains, "AFTRA makes the 
hiring of professional talent for online use easy to do, whether you are 
creating new commercial spots made directly for the Internet or calculat- 
ing the fees for broadcast commercials to be converted to online use. 
AFTRA can be effective in assisting advertisers and producers to create 
such online marketers with information about talent fees and use." Mathis Dunn 

Specifically, Dunn says, "Producers and advertisers should be aware 
of two important facts about commercial online spots: 

"1. For spots made directly for online use, the fee is negotiated between the performer and 
the performer's representative or agent, with no contract minimums. 

"2. The cost for using an existing broadcast commercial online is only $706.20 for 12 months 
of unlimited use within the maximum period." 

Dunn adds, "Now that advertisers have figured out just how to use online technology to their 
advantage, many are being lured back to onlinèadvertising. We believe existing business 
models will propel online streaming in the future to something that will benefit both online 
providers and AFTRA members. I look forward to working closely with the advertising communi- 
ty on making Internet radio a viable medium." 

Editor's note: For additional information on union talent, contact Mathis Dunn directly at 
mdunn@aftra.com or via www.affra.com. Click on "Member Information" on the top menu, and 
go to "Commercials: Radio Internet Use." 

Dana Detlefson 

"More and more, consumers are discovering and experiencing music 
through their computers. Ronning Lipset Radio provides great access to 
these listeners through such brands as AOL and Yahoo! Not only is the 
qualitative profile of the audience very strong, but we can see how they're 
beginning to accumulate increasing numbers that are definitely worth 
taking a look at. 

The affiliates at Ronning Lipset, in particular, offer a unique reach 
opportunity for our clients. With Arbitron behind the medium, Eric and 
Andy are speaking our language, making it easy for us to `normalize' 
online radio and not have it be something foreign to us anymore." 

- Dana Detlefson, Supervisor, National Radio, Carat USA 

"The Internet radio space has been of particular interest to 
me for the past several years, and I am extremely pleased 

that all the AFTRA and 

mediaedgeicra DMCA issues have been 
resolved so that we can now 

begin to move this medium forward. I have continually tried 
to keep our clients updated on this space, and I believe 
there will be some very viable opportunities in streaming in 

the near future. 

"With the consumer's growing receptivity to the Internet 
and the clear growth of online radio usage, it is essential that 
we keep abreast of any new and innovative ways to reach these early adopters. 
We are currently in discussion with Ronning Lipset Radio to begin incorporating 
Internet radio into our radio campaigns." - Kim Vasey. Sr. VP /Director of Radio. Mediaedge:cia 

Kim Vasey 

Where Internet Listeners Live 
Here are the markets where people are at least 20% more likely than 
all consumers nationally to be listening online. 

Metro 
San Jose 

Austin 

Memphis 

Washington, DC 

San Francisco 

Raleigh- Durham 
Denver -Boulder 

Atlanta 

Oklahoma City 
Miami -Ft. Lauderdale 
Boston 

San Diego 

Honolulu 

New York 

Sacramento 

Seattle- Tacoma 

Baltimore 

Portland, OR 

Index 
181 

175 

168 

162 

157 

151 

138 

132 

131 

127 

126 

126 

125 

125 

123 

123 

122 

121 

Source: Scarborough, 2003 

7 - 
We would like to thank our many agency, broadcasting and venture partners for 

their support in helping us make online radio a viable medium today 

Ronning Lipset Radio 

1,_;t 

Eric Ronning: 212.309.9072 Andy Lipset: 212.309.9011 
www.rlradio.com 
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Digital Editing: 
Rise Of The Machines 
Carpal tunnel replaces sliced fingers as production 
directors' injury of choice 

ong, long ago, there was the tape deck - the giant 
reel -to -reel, and tape that was sliced and diced using 
razor blades and blood until the perfect edit was 
achieved. Then came the revolution, and life was made 
easier by computers. 

Not knowing anything 
about the production tools 
of choice in the modern 
world, I had a chat with 
Jon Orr, head of imaging 
and voiceover company 
Fat Belly Creative, and he 
filled me in on the pro- 
gression from Stone Age - 
era tape to Silicon Age-era 
software and the wonder 
of it all. 

The enterprising Orr, who has 
worked for such stations as WBAB 
and WRCN in the Nassau -Suffolk 
market and WXRK (K -Rock) /New 
York, as well as WRIF /Detroit and 
WKQX (Q101) /Chicago, alerted me 

Jon Orr 

to the religion that is Pro- 
Tools. The program, made 
by Digidesign, took home 
the 2001 Grammy Award 
for Technical Achieve- 
ment and is a godsend to 
production and imaging 
professionals everywhere. 

"It's exactly like a digi- 
tal mixing board," he says. 
"You can buy one that's 
made by ProTools, or you 

can buy a third -party product. What 
I have is a MIDI work surface called 
the Motormix. It can sync up with 
ProTools, and it's got flying faders 
and all that, so you actually have the 
look andrfeel of an audio board - 

RIM Targets College Websites In Latest Round Of Lawsuits 
The RIAA this week filed suit against 532 more individuals it believes 
used peer -to -peer networks to trade copyrighted music. Among the 
legal actions are 89 suits targeting users who, the label organization 
alleges, illegally distributed music files over 21 university networks at 
schools in Arizona; California; Colorado; Indiana; Maryland; Michigan; 
New York; Pennsylvania; Tennessee; Wisconsin; and Washington, DC. 
The other 443 lawsuits were brought against file sharers using 
commercial Internet providers in California, Colorado, Missouri, Texas 
and Virginia. As in earlier lawsuits, the RIAA is again utilizing the "John 
Doe" process, which is used to sue defendants whose identities are not 
known. 

Live365 Tops 20,000 Streams 
Internet radio network Live365 this week said it has topped 20,000 
streamed channels. The network's offerings include music, talk and 
other streams programmed by both professional and independent 
broadcasters. Services available to Live365's member webcasters 
include software, storage, royalty coverage and a music library, and 
among its distribution platforms are Apple's iTunes, RealNetworks, 
Microsoft's Windows Media Center and the Live365.com website. 
Live365 offers free listening to about 5,000 channels and a premium 
plan that gives subscribing listeners access to all 20,000 -plus streams, 
most of which are commercial -free. 

Apple Hits 50 Million -Song Mark With iTunes 
Apple said this week that it has now sold 50 million songs through its 
iTunes Music Store. Impressive as that is, it looks like Apple will fall 
well short of its earlier prediction that the iTunes Music Store would sell 
100 million songs in its first year; the Mac version of the store opened 
in April 2003, and a Windows version followed in October. Apple said, 
however, that iTunes users are now buying songs at the rate of 2.5 
million per week, and that translates into an annual rate of 130 million 
per year. The 50 millionth iTunes song sold: "The Path of Thorns" by 
Sarah McLachlan. 

By Keith Berman 
Associate Radio Editor 

even though it's not processing the 
audio, it's just moving the stuff on the 
screen." 

'Tape! Woo -hoo!' 

Orr actually faced the unusual sce- 
nario of learning production on a 
digital setup in college and being 
forced to downgrade to tape when he 
got out into the real world. He re- 
turned to digital when computers 
started making their way into pro- 
duction studios. 

He says, "It's kind of ironic be- 
cause I was trained in college on a 

digital editor - we used ProTools - and then I got my first radio job, 
and they had a two- track. Tape! 
Then, at my next radio job, woo - 
hoo! It was a four -track tape ma- 
chine. I didn't really start using dig- 
ital editing professionally until 
around 1997. 

"I went through the painful pro- 
cess of being used to its efficiency and 
went down to tape and was pun- 
ished for three or four years before 
being allowed to move back up," he 
continues, laughing. "A lot of people - who were only a couple of years 
older than me - went from tape to 
digital and said, 'Wow, look at the 
better work I can do and how much 
more efficient and how much easier 
it is to allow me to be creative doing 
things digitally, because I'm just ma- 
nipulating stuff on a screen instead 
of physically moving it on a tape.' 

"I think that's why the DCS and 
Audicy systems were so popular and 
why that company got away with 
charging $20,000 and more for those 
systems. For a lot of the guys who 
went from analog to digital - who 
missed the digital revolution by a year 
or two or didn't have it in college - 
that was kind of a comfortable mid- 
dle ground where it was digital, but 
it still had a physical jog wheel so you 
could move it back and forth. 

"It had a digital feel in the way it 
was laid out on the screen, but it still 
had the same mentality as audiotape. 
To those guys, it was comforting; to 
me it was a hindrance and annoying 
because there were still some extra 
steps involved in the digital produc- 
tion that aren't involved in a Win- 
dows- or Mac -based system, where 
you just pick it up and drag it with a 
mouse or trackball." 

Not Plugged In 

Orr pointed out that one of the 
more interesting aspects of the digi- 
tal age is the fact that he's eliminated 
a lot of the physical equipment once 

riThe iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading non -subscription digital- 
music service in the U.S, offering a catalog of more than 500,000 
songs from all five major label groups and dozens of independents. 
Here's a snapshot of the top -selling downloads on Tuesday, March 
23, 2004. 

Top 10 Songs 
1. MAROON 5 This Love 
2. J -KWON Tipsy (Radio Mix) 
3. BRITNEY SPEARS Toxic 
4. JET Are You Gonna Be My Girl 
5. THE DARKNESS I Believe In A Thing Called Love 
6. BLACK EYED PEAS Hey Mama 
7. FIVE FOR FIGHTING 100 Years 
8. OUTKAST Hey Ya! 
9. USHER Burn (Radio Mix) 

10. NICKELBACK Someday 

Top 10 Albums 
1. DASHBOARD CONFESSIONAL MTV 2 Album Covers: R.E.M. 
2. MAROON 5 Songs About Jane 
3. NORAH JONES Feels Like Home 
4. ERIC CLAPTON Me And Mr. Johnson 
5. WILLIAM HUNG lnspiration(EP) 
6. RYAN ADAMS Moroccan Role (EP) 
7. N.E.R.D. Fly Or Die 
8. DAVID BYRNE Grown Backwards 
9. DIANA KRALL Temptation (single) 

10. GIPSY KINGS Roots 

Live365 is the largest Internet radio network, with thousands of stations in 

a wide variety of formats. Programmed by true music tastemakers from 
around the globe, Live365 offers an enthusiastic audience for established 
and up- and -coming artists alike. In a world of consolidated playlists, 
Live365 charts the tastes and preferences of today's most vibrant music 
community. Tracks with the most plays during the seven days ended 
March 22, 2004 are listed below. 

Top Rap -Hip Hop 

USHER f/LUDACRIS & LIL' JON Yeah 

(3 5 CHINGY One Call Away LIVE () .COM 
TWISTA f/K. WEST... Slow Jamz 

LUDACRIS Splash Waterfalls 

CASSIDY f/R. KELLY Hotel 

Top Latin 

PAULINA RUBIO Te Quise Tanto 

MANA w/RUBEN BLADES Sabanas Frias 

RICKY MARTIN Y Todo Queda En Nada 

GLORIA ESTEFAN Hoy 

SIN BANDERA Mientes Tan Bien 

Travis Storch 866 -365 -HITS 

Top World 

ISRAEL KAMAKAWIWO'OLE Over The... 

KEOLA BEAMER Kahuli Aku 

CESARIA EVORA Petite Pays 

EMERALD ROSE Hills Of America 

MOYA BRENNAN Change My World 

involved in production: He's now 
almost completely into the world of 
MP3s. "I have a commercial CD writ- 
er, but I don't have the plug for it," 
he says. "I lost the plug when I 

moved nine months ago, and I 

haven't needed it since. 
"I'll use CDs to input stuff, like if I 

need to import music, but the major- 
ity of the time I'll get it sent to me on 
MP3, and 100% of the time I send out 
MP3s to my clients. It's really kind of 
interesting, where things have pro- 
gressed. I'm mastering a CD demo to 
send out to 400 stations this week, 
and I'm sending the guy a high -qual- 
ity 320k MP3 file. 

"I don't even need to send CDs 
anymore. If you use a high -enough 
quality MP3, once you broadcast it 
you can't tell it's compressed, be- 
cause there's so much compression at 
the end chain anyway. 

"Five years ago I'd send a DAT, 

but I got rid of my DAT machine. 
That's something nice about digital 
editing, especially as it's grown and 
become all -encompassing and the 
technology's gotten better - I've 
gotten rid of 60% of my outboard 
gear, like compression. 

"I still have a nice tube -mike pro- 
cessor, with an EQ with a compres- 
sor- limiter, but I used to have an out- 
board compressor, an outboard excit- 
er, an outboard graphic EQ. My rack 
spaces are empty, but I used to not 
have enough rack space. I used to 
have to stack stuff on my desk. Now 
it's all internal." 

Ion Orr runs Fat Belly Creative, which 

does voice, production and imaging work 
for great radio stations and companies. 

Check out the company's website at 

www.fatbellycreative.com, or contact 

Orr at 212 -404 -1752 or jon @fatbelly 
creative.com. 
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RULE # 1 

"Always treat the customer right, 
because if you don't, someone else will. 

RULE # 
Don't forget rule #1. 

Over 25,000 
Premium 

Promotional 
Items toy 

From Bobblehead 
Industry 

Dolls to Vchicle Wraps 

COYOTEPROMOTIONS.COM, a division of Adobe Graphics & design, Inc. 

started in 1g8g in Sante Fe, New Mexico. (We've grown since then.) We now serve over 

2,500 clients in radio, television and the recording industry including: 
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4OWI. OU7t['R 70h 

CUSTOMI PRINTED EVERYTHING! 

We carry over 25,000 different items! 
ADOBE GRAPHICS & DESIGN / COYOTEPROMOTIONS.COM 
PH:1- 800 -726 -9683 516- 487 -5696 Ex: 516- 482 -7425 CUSTOMERSERVICE @COYOTEPROMOTIONS.COM 

300 NORTHERN BL., SUITE #26 GREAT NECK, NY, 11021 PO Box 2212, GREAT NECK, NY 11022 
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Napster Welcomes 
Santosuosso As VP 

Roxio's Napster has appointed 
Michelle Santosuosso VP /Artist & 

Label Relations. In 
the newly created 
position she'll 
manage and de- 
velop Napster's 
label and artist re- 
lationships, over- 
see the Napster 
Live in -house re- 
cording sessions 
and create new 

opportunities for artists with 
Napster. She will report to Glenn 
Kaino, Napster's Chief Creative Of- 
ficer. 

"Michelle has a stellar reputation 
in the music industry for creating 
unique programming featuring cut- 
ting -edge content and for her unique 
ability to always be a step ahead of 
industry trends," Kaino said. "We 
have no doubt Michelle will continue 
her record of success here at Napster 
and will help push the service even 
further ahead of our competitors on 
the music -programming front." 

SANTOSUOSSO See Page 19 

Santosuosso 

NEWSBREAKERS 

IN MEMORIAM 

Veteran Air Talent J.J. Jackson Dies 
J.J. Jackson, a veteran radio a "rock reporter" for KABC -TV/ 

personality who is álso remem- L.A. The opportunity led Jackson 
bered as one of MTV's in 1981 to join a fledg- 
first "VJs," died Much ling music- video 
17 of an apparent heart channel called MTV, 
attack. He was 62. available only to cable 

Jackson first rose to TV subscribers. 
prominence in 1968 as Jackson spent six 
an air personality at in- \ "" years at MTV, and in 
fluential progressive ' 1987 decided to return 
Rocker WBCN /Bos- to radio, moving back 
ton. In 1971 Jackson Jackson, circa to Los Angeles. In the 
moved to Los Angeles, mid -'70s late 1980s Jackson 
where he joined pioneering AOR worked at KROQ and KMPC- 
KLOS /Los /Angeles and spent FM, which later became KEDG 
nine years in afternoons at the 
ABC Radio station. Jackson also 
found fame in film, as the disc 
jockey in the 1976 film Car 
Wash. 

At the end of the 1970s Jackson 
was at the forefront of punk and 
a burgeoning New Wave scene as 
a member of KWST (K- West)/ 
L.A.'s airstaff. Soon after, Jackson 
got his first taste of television as 

(The Edge). In 1990 he struck a 
deal with Westwood One and 
became the host of such pro- 
grams as The Beatle Years and the 
Super Star Concert Series. 

In 2000 Jackson returned to 
KLOS for a two-year tenure, tak- 
ing on a role as host of the Sun- 
day- evening program The Sev- 

enth Dati. From June 2002 until 

. JACKSON See Page 19 

Mort Crim 
-r - 

The power of positive radio 

Mort Crim speaks to listeners with optimism, humor, wit, and insight. 
Never political or controversial, Mort is a winning broadcaster who can be 
heard on over 1,300 stations including major markets, such as Los 
Angeles, Philadelphia, Boston, Dallas, and Detroit. 

"My friend Mort Crim refuses to be one of those prophets of 
gloom and doom. His message of hope carries power" 

Charles Osgood, CBS News 

Increase your listeners with Mort Crim and his 
daily inspiration of positive radio. 

Mort Crim Programs 
tomoQu__Gare tut - Live 7:30 AM (ET) 

S,gcónd_ThQughtrì - A 2- minute uplifting message from 
lives of everyday Americans 

An Ameriçan Spirit - A 90- second series profiling real 
Americans who make a difference every day. 

Satellite Feeds: 8:30 AM (ET), 9:30 AM (ET). 10:30 AM (ET) 

ILibe 
BROADCASTING 

Passion. Insight. Listeners. 

Contact information: 

Bruce Wernick 
( bwernick @libertybroadcasting.com) 

Michael Levine 
(mlevine @libertybroadcasting.com) 

John Clark 
(jclark @libertybroadcasting.com) 

Tel : 888.727.8629 (toll free) 
Fax : 973.438.1727 
Website: libertybroadcasting.com 

EXECUTIVE ACTION 
Superadlo Ups Campanario To VP /Dir., Urban 

Ten-year Superadio veteran John Campanario has been upped to 
VP /Director of Urban Programming. He'll relocate from the compa- 

ny's Framingham, MA headquarters to its New York office. 
Campanario will continue to work with affiliate stations in developing 

Superadio's Urban product, including the Superadio Mix Shows, The Jump 
Off With Ed Lover & Doctor Dre, The Soul Lounge, Lost in the '80s, The 
Bake Boyz Master Mix and others, as well as the recently launched Wendy 
Williams Experience. 

"John C. has been a vital ingredient in Superadio's growth over the past 
decade," Superadio President Gary Bernstein said. it is a pleasure to 
reward such a conscientious, talented and passionate individual with a 
new and exciting challenge." 

Jones Named PD Of KJQN /Salt Lake City 
Simmons Media's Classic 

Alternative KJQN (KJQ)/ 
Salt Lake City has pro- 
moted Lara Jones to PD. 
She replaces Dom Casual, 
who exited in February. 

Jones will remain co-host, 
along with Jeff Hanson, of 
the station's morning show. 
She rejoined the station in 
September 2003, having 
been part of the KJQ staff 
during the station's first incarnation 
in the late 1980s as a current -based 
Alternative outlet. Before returning 
to KJQ Jones was a staff writer for 
local business paper The Enterprise. 

Jo 

"KJQ was one of the origi- 
nators of modern rock, if 
you will," Jones told R &R. 
"We broke a lot of bands in 
the early days of KJQ. So 
now, trying to position the 
station as a Classic Alterna- 
tive and still be relevant, 
that's the big challenge for 
me. And in this day and age 
of heavy research I want to 
give the people, what they 

want, but I also have to give them 
what they need. And so giving them 
some tasty deep cuts from The Clash 
and Echo & The Bunnymen, that's 
what I will strive to do." 

Smith Official As 0- Rock /Orlando PD 

Bobby Smith has offi- 
cially been named PD of 
Infinity's Alternative 
WOCL (O -Rock 105.9)/ 
Orlando. Smith has been 
interim PD since October 
2003 and joined the station 
in November 2000. He will 
retain his afternoon shift at 
the station. 

"When I needed to 
make Bobby interim PD, I 

got to see his work and enthusi- 
asm," Infinity/Orlando Sr. VP /Mar- 
ket Manager Earnest James told 
R &R. "He worked well with the 
sales department and promotions 

Smith 

department, and the jocks 
had respect for him. The fact 
that I had someone in- house, 
someone who was a known 
quantity and someone who 
was enthusiastic and really 
had a love for the radio sta- 
tion made the search easier." 

Smith said, "I'm very 
lucky to work with such a 

talented and creative team 
here at O -Rock. We've all 

grown in the last three years and 
become a team, and I'm proud of 
everyone as we continue to work 
toward the common goal of win- 
ning." 

Callahan Elevated At Albany Broadcasting 
Albany Broadcasting has promoted Kevin Callahan to OM of its five - 

station Albany, NY cluster, which comprises Urban WAJZ, CHR /Pop WFLY, 
Adult Standards WKLI, AC WYJB and Smooth Jazz WZMR. Callahan will 
continue to serve as PD of WYJB & WZMR. 

"Kevin's previous cluster experience in Colorado, as well as his 'make 
things happen' attitude, will greatly help Albany Broadcasting today and 
beyond," cluster VP /GM Stacy Rogers said. "Good luck, Kevin. Let's make 
some great things happen together!" 

Callahan told R &R, "I'm just thrilled that I'm working in my hometown. 
We have some extraordinary programming talent here, including Sugarbear 
at WAJZ, Jay Scott at WKLI and our VP /Marketing, Pat Ryan, who's been 
doing a great job as interim PD of WRY. I'm also looking forward to hav- 
ing an actual office with walls and a window, instead of a cubicle." 

Callahan's first order of business was to drop his afternoon host respon- 
sibilities at WZMR. His replacement is Keith Kleinfeldt, most recently mid- 
day personality at Galaxy's now -defunct crosstown WKRD, which flipped 
in late January to Classic Country as WEGQ. 

www.americanradiohistory.com
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Infinity 
Continued from Page 1 

Brian Ongaro assumes operational 
oversight of the company's seven sta- 
tions in Los Angeles. Ongaro picks up 
L.A. duties from Infinity President/ 
COO Joel Hollander - Les 
Hollander's brother - who will con- 
tinue to oversee Infinity's New York 
stations. VP /Eastern Mid -Sized Mar- 
kets Don Bouloukos and VP /Western 
Mid -Sized Markets Lisa Decker con- 
tinue in their respective posts. 

"Our commitment to hiring the 
best in the industry is clearly exem- 
plified in this announcement," said 
Eastern Region Exec. VP Scott 
Herman, to whom Les Hollander re- 
ports. "Les is without a doubt one of 
the strongest radio executives in 
America. Having competed against 
him for many years in New York, I 

NEWSBREAKERS 
can attest to his business foresight 
and strong leadership skills." 

Joel Hollander added, "Infinity's 
regional management team is the best 
in the industry. They have done an 
impressive job of managing our op- 
erations across the country, and I'm 
extremely proud of their contribu- 
tions. Under this regional market dis- 
tribution, Infinity is truly positioned 
to take our stations to the next level." 

Les Hollander's previous experi- 
ence includes roles as Director /Spon- 
sor Sales for the Tommy Hilfiger 
Jones Beach Amphitheater, the PNC 
Bank Arts Center and the Westbury 
Music Fair; as GSM for New York sta- 
tions WHTZ & WTJM; and as LSM 
for WKTU /New York. He began his 
career as an AE for WPIX -FM (now 
WQCD) /New York. - Adam Jacobson 

Dixon 
Continued from Page 3 

said, "Jay Dixon's impending arrival 
is a key part of the future growth and 
success of WALR and WFOX. I'm 
looking forward to it." 

Dixon told R &R, "Cox is such an 
exciting company to work for. I owe 
them a great deal of thanks for allow- 
ing me to develop my skills as a pro- 
grammer at WBHK. To be able to 
bring those skills to a competitive 
market like Atlanta is truly a perfect 
situation. I am looking forward to 
working with Tony Kidd on continu- 
ing to develop the unique brands 
that WALR and WFOX have estab- 
lished in the market. At the same 
time, I have to express my gratitude 
and love for the team and the mar- 

ket I leave behind - Birmingham. I 

have to thank Cox /Binningham Mar- 
ket Manger David DuBois for giving 
me the tools I needed in order to 
achieve success at Kiss." 

Santosuosso 
Continued from Page 18 

Santosuossó s resume includes 
stints as J Records' VP /Crossover Mu- 
sic, RCA's A &R Director and HITS 
magazine's crossover music editor. 
Most recently Santosuosso was con- 
currently PD at KHHT /Los Angeles 
and National Director /Rhythm Music 
for Clear Channel. Her radio resume 
also includes positions at KMEL /San 
Francisco, KKBT /Los Angeles and 
KZZP /Phoenix. 

Boston 
Continued from Page 3 

WBMX into the future with new lead- 
ership and energy." 

Zellner has served as OM /PD of 
CHR /Pop KMXV /Kansas City for 
the past eight years and added VP/ 
Operations duties over Hot AC 
clustemiate KSRC in 1999. That same 
year he took on VP /Top 40 Program- 
ming duties for Infinity, which he 
traded last month for his current re- 

sponsibilities as VP /Hot AC Pro- 
gramming. Zellner's previous pro- 
gramming experiences include the 
now -defunct KTHT /Fresno, as well 

as KYIS /Oklahoma City. He also 
served as Asst. PD /MD of Phoenix's 
KZZP and KOY -FM; WKZL /Greens- 
boro; and WNCI /Columbus, OH. 

"I'm feeling just about every emo- 
lion right now - happy, sad, scared, 
excited and humbled by this oppor- 
tunity," Zellner told R &R. "Leaving 
Kansas City was the hardest decision 
I've ever made, but Mark Harmon, 
[WOIJS VP /GM) Ted Jordan, [Exec. 

VP /Eastern Region] Scott Herman 
and Greg Strassell have been so wel- 
coming and supportive. Plus, being 
offered the chance to follow in Greg's 
footsteps was just too important to 
pass up." 

Lewis 
Continued from Page 3 

'Who knew back in '93, when we 
were grungy rock jocks at the now- 
defunct WGCX /Mobile, that we 
would meet up years later in Balti- 

more and that he would become one 
of the most important people in my 
career ?' I'm also eternally grateful to 
CC /Baltimore GM Jim Dolan for in- 
vesting the time in me. It's rare these 
days in radio to have a GM /OM 
team like Jim Dolan and Scott Lindy, 
who have the patience to take you 
under their wings and treat you so 
well. I must also thank Broadcast Ar- 
chitecture President Allen Kepler, 
who believed I could make the tran- 
sition from Rock to Smooth Jazz, 
well, smoothly!" 

Before she joined WSMJ Lewis co- 
hosted morning drive at KEDG /Las 
Vegas and WGCX /Mobile; worked 
on -air at WTBT and WXTB, both in 
Tampa; and was Asst. PD of WXFB/ 
Baltimore, where she did afternoon 
drive. 

Jackson 
Continued from Page 18 

early 2003 he held afternoon -drive 
duties at Smooth Jazz KTWV /L.A. 

According to Mark Goodman, 
who worked with Jackson as an 
MTV VJ and who now works at 
Sirius Satellite Radio, plans were in 
the works for Jackson to join Sirius 
for an airshift. 

Jackson is survived by his parents, 
a daughter and two grandchildren. 

RADAR: ABC Daytime 
Direction Still No. 1 

By Adam Jacobson 
R &R Radio Editor 
alacobson @radioandrecords.com 

The ABC Daytime Direction Net- 
work has once again ranked at the top 
of Arbitron's RADAR ratings, regis- 
tering just over 8.9 million listeners 
and a 3.7 AQH rating in RADAR 80. 
However, the inventory network's 
finish is down from the nearly 9.5 mil- 
lion listeners and 4.0 AQH rating seen 
in RADAR 79. 

Westwood CNN Max Radio Net- 
work has repeated in second place, with 
73 million listeners and a 3.0 share. But 
WW1's top inventory network also saw 
a slip in overall numbers, as CNN Max 
had nearly 7.5 million listeners and a 3.1 

share in RADAR 79. 

Premiere took four of the top 10 

slots, with Premiere Pulse slipping 
from third to fourth, Morning Drive 
AM remaining in fifth place, Premiere 
Mediabase repeating at No. 9 with a 
1.7 -1.8 climb, and Premiere Focus 
dropping in rank from No. 8 to No.10 
despite a slight gain in audience. 

The release of RADAR 80 sees the 
inclusion of the Jones MediaAmerica 
TWC Radio Network, which bows in 
sixth place; CrystalNet Prestige, 
which debuts at No. 26; and the Pre- 
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RADAR 80 
(March 2003 -March 2004, 

Rank 

1 

Persons 12 +) 
Network 
ABC Daytime Direction Network' 

Audience 
(in thousands) AQH Rating 

8,917 3.7 
2 Westwood CNN Max Radio Network 7,333 3.0 
3 ABC Morning News Radio Network' 5,617 2.3 
4 Premiere Pulse Network' 5,471 2.2 
5 Premiere Morning Drive AM Network' 5,127 2.1 

6. Jones MediaAmerica TWC Radio Network' 5,123 2.1 
7 ABC Young Adult Radio Network' 4,513 1.9 
8 Dial- Global Complete FM Network' 4,355 1.8 
9 Premiere Mediabase Network' 4,305 1.8 

10 Premiere Focus Network' 4,109 1.7 
11 American Urban Pinnacle Network' 3,996 1.6 
12 ABC Prime Reach Radio Network 3,985 1.6 
13 Premiere Morning Drive FM Network' 3,881 1.6 
14 Premiere Diamond Network 3,754 1.5 
15 Premiere Evening Network' 3,745 1.5 
16 ABC Urban Advantage Network 3,625 1.5 
17 Westwood Source Max Radio Network 3,618 1.5 
18 Premiere Action Network' 3,532 1.5 
19 Dial- Global Contemporary Network' 3,280 1.3 

20 Westwood Blaise Radio Network' 3,121 1.3 

No broadcasts in one or more component dayparts. 
RADAR 80, March 2004 Network Rankings of all audiences to all commercials, 
Mon. -Sun., bam- midnight, persons 12 +, total U.S. 

miere Urban One Radio Network, 
which debuts at No. 34. Dial -Global's 
Complete FM climbs from No. 10 to 
No. 8 in its second RADAR survey. 

Arbitron's RADAR ratings measure 

listening to network commercials by 
merging radio listening information 
with clearance data for broadcasts and 
commercial exposures for the 40 partici- 
pating RADAR networks. 

Heloise is the world's most trusted name in household advice, currently 
airing on 400 stations nationwide. Her full -length show Ask Heloise, and her 
90- second feature, Hints From Heloise, provide household tips that will have 
your listeners tuning in faithfully. She is, in fact, the best way for you to reach 
women 25 -54 years of age. 

Just look at Heloise's credentials: 
Hints From Heloise appears seven days a week in over 500 newspapers 
across the US and in 20 countries 
Contributing editor and columnist for Good Housekeeping magazine 

Author of 8 books, including Get Organized With Heloise (2004) 

Build your audience with Heloise, the most trusted 
name in household advice. 

Ask Heloise 
Live: Saturdays & Sundays 11:00 AM -1:00 PM 

Refeeds: Monday- Friday, 11:00 AM -12:00 Noon 
12:00 Noon -1:00 PM 

Avails: 10 minutes local. 6 minutes network 

Hints From Heloise 
Content: 60 Seconds Avails: 30 Seconds 

iLibert 
BROADCASTING 

Passion. Insight. Listeners. 

(ET) 

(ET) 

(ET) 

Contact information: 
Bruce Wernick 
(bwernick@libertybroadcasting.com) 

Michael Levine 
( mlevine @libertybroadcasting.com) 

John Clark 
(jclark@I ibertybroadcasting.com) 

Tel : 888.727.8629 (toll free) 
Fax : 973.438.1727 
Website: I ibertybroadcasti ng. com 
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Music 
CHOICE 

30 million homes 
27,000 businesses 

Available on digital cable and DirecTV 
Damon Williams 646 -459 -3300 

HIT LIST 

Seth Neiman 
0121/1MINEM My Band 

JOSH KELLEY Everybody Wants You 

LENNY KRAVITZ Where Are We Runnin? 
USHER Burn 

YELLOWCARD Ocean Avenue 

SOFT ROCK 

Seth Neiman 
CLAY AIKEN The Way 

RAP 

DJ Mecca 
BONE CRISIER VYING YANGTWNS Tali Ya Clothes Ott 

JOE BUDDER Body Hot 

012 40 Or 

DEAD PREZ Hell Yeah (Pimp The System) 
JADAKISS I/ NATE DOGG Time's Up, 

SLUM VILLAGER MC BREED Ifs On 

TOO SHORT Choosin' 

VISIONARIES It You Can't Say Love 

PROGRESSIVE 

Liz Opoka 
BLUES TRAVELER Sweet And Broken 

DAVID BYRNE Tiny Apocalypse 

DIANA KRALL Temptation 

AMERICANA 

Liz Opoka 
ANGEL DEAN In The Shell 

ALISON KRAUSS You Will Be Mine 

RAUL MALO The Great Automatic Power 

ROCK 

Adam Neiman 
AUDIOSLAVE What Are You 

GODSMACK Running Blind 

LENNY KRAVITZ Where Are We Runnin' 

SMILE EMPTY SOUL Silhouettes 

THREE DAYS GRACE Just Like You 

ALTERNATIVE 

Adam Neiman 
DESCENDENTS Nothing With You 

FINLEY QUAYE Dice 

SUGARCULT Memory 

VINES Ride 

TODAY'S COUNTRY 

Liz Opoka 
LONESTAR Lets Be Us Again 

LEE ANN WOMACK The Wrong Girl 

SMOOTH JAll 
Gary Susalis 
BRAXTON BROTHERS When You Touch Me 

JOYCE COOLING Expression 

EUGE GROOVE Livin' Large 

DAVE KOZ Honey -Dipped 

HUBERT LAWS Summer Of '75 

WEST 

866-MVTUNES 

21,000 movie theaters 

1 JANET JACKSON Just A Little While 

2 SEAL loves Divine 

LINDSAY LOHAN Drama Queen (That Girl; 

MAROON 5 This Love 

LAMONT DOZIER I Hear A Symphony 

MIDWEST 
1 JANET JACKSON Just A Little While 

2. NORAH JONES Sunrise 

3 SEAL Loves Divine 

4 MUSIO Wholmows 

5 SUPERLITIO Oue Vo Hacer 

SOUTHWEST 
I JANET JACKSON Just A Little While 

2 SEAL Loves Divine 

3 SUPERLITIO Que Vo Hacer 

4 MAROON 5 Thus Love 

5 LAMONT DOZIER I Hear A Symphony 

NORTHEAST 
I LINDSAY LOHAN Drama Queen (That Girl) 

2 JANET JACKSON Just A Little While 

3 SEAL Laves Divine 

4 MAROON 5 Thus Love 

5 SUPERLITIO Que Vo Hacer 

SOUTHEAST 
I LINDSAY LORAN Drama Queen (Thal Gol 
2 MAROON 5 This Love 

3 JANET JACKSON Just A Lille While 

4 SEAL Loves Divine 

5 SUPERLITIO One Vo Hare, 

NATIONAL MUSIC FORMATS 

SIRIUS* 
1221 Ave. of the Americas 

New York, NY 10020 
212- 584 -5100 

SIRIUS RADIO 

Steve Blatter 

Planet Dance 

Swedish Egil 
AGNELLI 8 NELSON Holding Onto Nothing 

PAUL VAN DYK Crush (PVD Remix) 

NMIvaNBU RENRmedvelliDe4e(Kyamis.PDe1Remeg 

NAG Never Lost His Hardcore(Paul Maddox Remix) 

TALI Bland (Original Mix) 

DEEPSWING Take Me To The Disco (Original Mix) 

KRAFTWERK Aerodynamik (Kling Klang Radio Mix) 

TOM NEVILLE Just F"k (Deep Down Dirty Original Mix) 

The Pulse 

Haneen Arafat 
ALANIS MORISSETTE Everything 

SIRIUS HITS 1 

Kid Kelly 
CHERIE I'm Ready 

BEYONCÉ Naughty Girt 

AJA He's All Mine 

Hot Jamz 

Geronimo 
JOE f/G UNIT Hide Wit U 

R KELLY Happy People 

New Country 
Al Skop 
JOE NICHOLS If Nobody Behe;rn n loi, 

The Beat 

Howard Marcus 
KARMA CLUB I. rick, Stai 

DMX Fashion Retail 
Julie Herrera 
The hottest tracks at DMX Fashion Retail, 
targeted at 18 -34 adults. 
VAN HUNT Dust 

KYLIE MINOGUE Red Blooded Woman 

CHROMED Destination: Overdrive 

ZERO 7 Home 

VICTORIA BECKHAM Let Your Head Go 
MODEST MOUSE Float On 

VINES Hide 

BRANDY Turn It Up 

GEORGE MICHAEL Amazing 

LENNY KRAVITZ Where Are We Running? 

MAROON 5 Sunday Morning 

TUBE 8 BERGER I /CHRISSIE HYNDE Straight Ahead 

This section features this week's new adds 
on DMX MUSIC channels available via digi- 
tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
DARKNESS I Believe In A Thing Called Love 
012 1/EMINEM My Band 

CHR/RHYTHMIC 

Mark Shands 
CHUBBY CHECKER 8 INNER CIRCLELinboRotk(Ren c) 

URBAN 

Jack Patterson 
MEMPHIS SLEEK Round Here 

CALVIN RICHARDSON Not Like This 

10 million homes 180,000 businesses 

Rick Gillette 800 -494 -8863 

ROCK 

Stephanie Mondello 
GODSMACK Running Blind 

ADULT ALTERNATIVE 

Stephanie Mondello 
ZERO 7 Home 

ADULT CONTEMPORARY 

Jason Shill 
ALANIS MORISSETTE Everything 

CHERIE Ion Heady 

DIDO Don't Leave Home 

INTERNATIONAL HITS 

Mark Shands 
DJ CASPER Cha Cha Slide 

COUNTRY 

Leanne Flask 
RACHEL PROCTOR Me And Emily 

LEE ANN WOMACK The Wrong Girl 

GRETCHEN WILSON Redneck Woman 

JOE NICHOLS If Nobody Believed In You 

RHYTHMIC DANCE 

Danielle Ruysschaert 
BRITNEY SPEARS Toxic (Mo's Avenger Mix) 
JOCELYN ENRIOUEZ Why (Revolution Mix) 

CHRISTINA MILAN Dip It Low (JJ Flores Mix) 

SWEET RAINS Slippin' Away 

ARIEL Hurt Me So Bad 

RAP/HIP -HOP 

Mark Shands 
MESSY MARV Baby 

Artist Title 

HILARY DUFF Come Clean 

CHEETAH GIRLS Cinderella 

HILARY DUFF Why Not 

HILARY DUFF So Yesterday 

D -TENT BOYS Dig It 

RON STOPPABLE & RUFUS Naked Mole Rap 

LINDSAY LOHAN Drama Queen (That Girl) 

JESSE MCCARTNEY Beautiful Soul 

HAMPTON Hampsterdance 2 

BAHA MEN Who Let The Dogs Out 

GREG RAPOSO Take Me Back Home 

RAVEN Superstition 

SIMPLE PLAN Perfect 

CLAY AIKEN Invisible 

AVRIL LAVIGNE Sk8er Bol 

PLAYA f /AARON CARTER Every Little Step 

STEVIE BROCK ZIp -A -Dee Doo -Dah 

AVRIL LAVIGNE Complicated 

LINDSAY LOHAN Ultimate 

ALL -AMERICAN REJECTS Swing. Swing 

POWERED 
11EUItB;ISE 

Total Plays 

80 

76 

76 

74 

74 

73 

73 

68 

73 

Playlist for the week of March 16 -22 

34 

31 

30 

30 

30 

30 

30 

29 

29 

28 

27 

RADIO NETWORKS 

Phil Hall 972 -991 -9200 

Tom Joyner Morning Show 

Vern Catron 
JANET JACKSON I Want You 

Country Coast To Coast 

Dave Nicholson 
DAVID LEE MURPHY Loco 

EMERSON DRIVE Last One Standing 

Real Country 
Richard Lee 
DAVID LEE MURPHY Loco 

GRETCHEN WILSON Redneck Woman 

v 
JONES 

Ken Moultrie 800 -426 -9082 
Alternative 

Steve Young /Kristopher Jones 
STILLS Still In Love Song 

MUSE Time Is Running Out 

AUDIOSLAVE What You Are 

Active Rock 

Steve Young/Kristopher Jones 
AUDIOSLAVE What You Are 

AEROSMITH Baby. Please Don't Go 

BURDEN BROTHERS Beautiful Night 

DROPBOX Wishbone 

Soft AC 

Mike Bettelli/Teresa Cook 
LIONEL RICHIE Just For You 

The Dave Wingert Show 

Mike Bettelli/Teresa Cook 
LIONEL RICHIE Just For You 

US COUNTRY 

PenlIV Mitchell 
JOSH GRACIN :. ." ; . 

BRAD PAISLEY S Al. ISOLA KNAUSS':. 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
A. YOUNG 8 LITTLE SADIE W/ W. KIMBROUGH Home 

(WESTWOOD ONE ) 

Charlie Cook 661 -294 -9000 

Soft AC 

Andy Fuller 
LUTHER VANDROSS 

SANTANA I /ALEX BAND Why Don't You 8 I 

Adult Rock & Roll 

Jeff Gonzer 
WHO Real Good Looking Boy 

Mainstream Country 
David Felker 
EMERSON DRIVE Last One Standing 

Hot Country 

Jim Hays 
GRETCHEN WILSON Redneck Woman 

Young & Verna 

David Felker 
BRAD PAISLEY 8 ALISON KRAUSS VJhi =.k =, l iiu.in. 

/IlrI qAl ,ICJ - ! f TWf.:IRK'.: 

After Midnite 

San? Thompson 
GRETCHEN WILSON Redneck Woman 

WRN 
Marie And Friends (Marie Osmond Show) Country Today 

Mike Bettelli/Teresa Cook John Glenn 

LIONEL RICHIE Jost F of You 
HANK WILUMS JR. Why Gan tWeAllJust Get Ai saki r+,,- 

JOSH GRACIN I Want To Live 

Mainstream Country 
Ray Randall /Hank Aaron 
BIG & RICH Wild West Show 

GRETCHEN WILSON Redneck Woman 

New Country 
Hank Aaron 
TRACY LAWRENCE Paint Me A Birmingham 

Lia 

Ken Moultrie /Hank Aaron 
TRACY LAWRENCE Paint Me A Birmingham 

Danny Wright 
Ray Randall /Hank Aaron 
MONTGOMERY GENTRY If You Ever Stop Loving Me 

GRETCHEN WILSON Redneck Woman 

24 HOUR FORMATS 

Jon Holiday 303 - 784 -8700 

Adult Hit Radio 

Jon Holiday 
HOOBASTANK The Reason 

Adult Contemporary 
Rick Brady 
LIONEL RICHIE Just For You 

AC Active 
Dave Hunter 
LIVE f/SHELBY LYNNE Run Away 

AVRIL LAVIGNE Dont Tell Me 

AC Pure 

Dave Hunter 
MARTINA MCBRIDE This One's For The Girls 

Alternative Now! 

Chris Reeves 402 - 952 -7600 
MUSE Time Is Running Out 

STILLS Still In Love Song 

LAUNCH 
MUSIC DNynHOO! 

Jay Frank 310 -526 -4247 

Video 
D -12 f/EMINEM My Band 

ELEFANT Misfit 

KID ROCK Cold And Empty 

LIL FLIP Game Over 

LINKIN PARK Lyin From You 

LUDACRIS Southern Fried Intro /Blow It Out 

MARIO WINANS I Don't Wanna Know 

MUSE Time Is Running Out 

MUSID Whoknows 

MUSICSNIPPET.COM 

Rock Classic Tony Lamptey 866 -552 -9118 
Adam Fendrich Hip Hop 
WHO Real Good Looking Boy TWISTA lvernight Celebrity 
ERICCLAPTON It I Had Possession OaerJudgement Day EIGHTBALL B MJG You Don't Want Drama 
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72 million households 

Plays 

JAY -Z Dirt Off Your Shoulder 60 

USHER Yeah 59 

J -KWON Tipsy 58 

MAROON 5 This Love 56 

G UNIT I /JOE Wanna Get To Know You 53 

BRITNEY SPEARS Toxic 52 

BLINK -182 I Miss You 46 

CHINGY One Call Away 38 

CASSIOY IM. KELLY Hotel 31 

EAMON F 'k It 0 Dont Want You Back) 27 

YELLOWCARD Ocean Avenue 27 

KANYE WEST All Falls Down 22 

T.I. Rubber Band Man 21 

SIMPLE PLAN Dont Wanna Think About You 21 

YEAH YEAH YEAHS Maps 20 

JOSS STONE Fell In Love With A Boy 19 

EVANESCENCE My Immortal 19 

LOSTPROPHETS Last Tram Home 16 

BLACK EYED PEAS Hey Mama 15 

SEAN PAUL I Still In Love With You 15 

Video paylist for the week of March 16 -22 

David Cohn 

General Manager 

CASSIDY I/R. KELLY Hotel 30 

J -KWON Tipsy 27 

USHER I/LUDACRIS 8 LIL JON Yeah 23 

YELLOWCARD Ocean Avenue 22 

CHINGY One Call Away 22 

AFI Silver And Cold 19 

LOSTPROPHETS Last Train Home 19 

VINES Ride 19 

JAY -Z Din OK Your Shoulder 17 

T.I. Rubber Band Man 16 

RZA Grits 15 

YOUNG GUNZ No Better Love 15 

TWISTA f/1(ANYE WEST I JAMIE FOXX Slow Jamz 12 

N.E.R.O. She Wants To Move 12 

STORY OF THE YEAR Until The Day I Die 12 

TRAPT Echo 12 

INCUBUS Megalomaniac 11 

PHANTOM PLANET Big Brat 11 

LINKIN PARK Lying From You 11 

MISSY ELLIOTT Work It 11 

Video playlist for the week of March 16 -22. 

75 million households 

,Paul Marszalek 

VP /Music Programming 

ADDS 

OUTKAST Roses 

HANSON Penny And Me 

LOS LONELY BOYS Heaven 

JOSS STONE Fell In Love With a Boy 

EVANESCENCE My Immortal 

MAROON 5 This Love 

USHER F/LIL JON & LUDACRIS Yeah 

JANET JACKSON I Want You 

JET Are You Gonna Be My Girl 

NORAH JONES Sunrise 

OUTKAST Roses 

BRITNEY SPEARS Tonic 

BEYONCE Naughty Girl 

BLACK EYED PEAS Hey Mama 

DARKNESS I Believe In A Thing Called Love 

FIVE FOR FIGHTING 100 Years 

HOOBASTANK The Reason 

KYLIE MINOGUE Red Blooded Woman 

ALICIA KEYS If I Ain't Got You 

KID ROCK Cold And Empty 

SARAH MCLACHLAN Stupid 

BLINK 182 I Miss You 

MELISSA ETHERIDGE Breathe 

Video playlist for the week of March 16 -22 

20on20 (XM20) 

Kane 

USHER Burn 

BEYONCE Naughty Girl 

OUTKAST Roses 

JESSICA SIMPSON Take My Breath Away 

HOOBASTANK The Reason 

BPM 

Blake Lawrence 
J. Without My One and Only 

LMC VS U2 Take Me To The Clouds Above 

PAUL VAN DYK Crush 

StlUIII (XM48) 

Charlie Logan 
JOSH TODD Shine 

U -POP (XM29) 

Zach Overking 
VINES Ride 

JOHN MAYER Clarity 

JET Look What You've,Done 

FIVE FOR FIGHTING 100 Years 

THE LOFT (XM50) 

Mike Marrone 
CATIE CURTIS The Night 

CATIE CURTIS The Trouble You Bring 

DOLOREAN Hannibal, MO 

THE BENS Bruised 

THE BENS Just Pretend 

RAW (XM66) 

Leo G. 

LIL SCRAPPY No Problem 

WATERCOLORS (XM71) 

Trinity 

DIANA KRALL Temptation 

PRAFUL Let The Chips Fall 

BOB BALDWIN I Wanna Be Where You Are 

X COUNTRY (XM12) 

Jessie Scott 
ELIZA GILKYSON Land 01 Milk And Honey 

GANDALF MURPHY Flapjacks From The Sky 

XM CAFÉ (XM45) 

Bill Evans 

DAVID BYRNE Grown Backwards 

RON SEXSMITH Retriever 

DIANA KRALL The Girl In The Other Room 

MICHAEL MCDERMOTT Ashes 

XMLM (XM42) 

Ward Cleaver 

SOULFLY Presence 

GRIP INC. Incorporated 

ALL THAT REMAINS This Darkened Hear. 

36 million households 

Cindy Mahmoud. 
VP /Music Programming 

& Entertainment 

VIDEO PLAYLIST 
CHINGY One Call Away 

KANYE WEST Through The Wire 

CASSIDY IM. KELLY Hotel 

RUBEN STUDDARD Sorry 2004 

LUDACRIS Splash Waterfalls 

OUTKAST t/SLEEPY BROWN The Way You Move 

BEYONCE Me. Myself And I 

YING YANG TWINS f/LIL JON... Salt Shaker 

JAY -Z Dirt Oh Your Shoulder 

ALICIA KEYS You Don't Know My Name 

RAP CITY TOP 10 
CHINGY One Call Away 

LUDACRIS Splash Waterfalls 

CASSIDY f/R. KELLY Hotel 

PING YANG TWINS ULIL JON... Salt Shaker 

JUVENILE f/MANNIE FRESH In My Life 

KANYE WEST tBYLEENA JOHNSON All Falls Down 

JKWON Tipsy 

T.I. Rubber Band Man 

TWISTA I/KANYE WEST... Stow Jamz 

JAY -Z Dirt Off Your Shoulder 

Video playlist is frozen. 

TELEVISION 

c T T 
COUNTRY MUSIC TELEVISION 

65.9 million households 

Brian Philips. Sr. VP /GM 

Chris Parr. VP/Music & Talent 

ADDS 
No Adds 

TOP 20 
mays 

TW LW 

KETIH URBAN You'll Think Of Me 34 30 

ALAN JACKSON Remember When 31 31 

JOSH TURNER Long Black Train 31 31 

TOBY KEITH American Soldier 30 32 
K.CHESNEY & U.KRACKER When The Sun. 30 31 

BRAD PAISLEY Little Moments 29 30 
JIMMY WAYNE I Love You This Much 28 30 
BUDDY JEWELL Sweet Southern Comfort 28 28 
CLINT BLACK Spend My Time 28 27 

GARY ALLAN Songs About Rain 28 26 

OIERKS BENTLEY My Last Name 27 27 

MONTGOMERY GENTRY If You Ever Stop... 27 26 

REBA MCENTIRE Somebody 27 25 

JULIE ROBERTS Break Down Here 21 22 

NORAH JONES Sunrise 20 22 

JOE NICHOLS Cool To Be A Fool 17 29 

BILLY CURRINGTON I Got A Feelin 17 12 

CLAY WALKER I Can't Sleep 13 12 

SHANIA TWAIN It Only Hurts When I Am... 13 10 

MINDY SMITH Jolene 12 24 

Airplay as monitored by Mediabase 24/7 
between March 15 -20. 

Jim Murphy. VP /Programming 

26.5 million households 

ADDS 
A. YOUNG 8 L. SADIE f/W. KIMBROUGH Home Remedy 

TOP 20 
SHANIA TWAIN It Only Hurts When Pm Breathing 

KEITH URBAN You'll Think Of Me 

JOSH TURNER Long Black Train 

K.CHESNEY & U.KRACKER When The Sun Goes Down 

BILLY CURRINGTON I Got A Feelin 

JOE NICHOLS Cool To Be A Fool 

TRACY LAWRENCE Paint Me A Birmingham 

SHEDAISY Passenger Seat 

TOBY KEITH American Soldier 

GARY ALLAN Songs About Rain 

BRAD PAISLEY Little Moments 

CLAY WALKER I Can't Sleep 

SARA EVANS Perfect 

ALAN JACKSON Remember When 

EMERSON DRIVE Last One Standing 

DIERKS BENTLEY My Last Name 

SCOTTY EMERICK The Coast Is Clear 

REBA MCENTIRE Somebody 

KELLIE COFFEY Texas Plates 

MONTGOMERY GENTRY If You Ever Stop Loving Me 

Information current as of March 26 

PQüSTAR. 
CONCERT PULSE 

Avg. Gross 
Pos. Artist (in 000s) 

1 BETTE MIOLER $1.085.5 

2 ROD STEWART $947.9 

3 GEORGE STRAIT $809.8 
4 DAVE MATTHEWS & FRIENDS $747.6 
5 TOBY KEITH 5535.1 

6 DAVID BOWIE $533.3 

7 LINKIN PARK $417.7 

8 SARAH BRIGHTMAN $349.0 
9 CHRIS ROCK $329.5 

10 TRANS SIBERIAN ORCHESTRA - $318.6 

11 KID ROCK $310.7 

12 JOHN MAYER $245.3 
13 JOSH GROBAN $242.4 

14 BILL GAITHER 8 FRIENDS $230.5 

15 BARENAKED LADIES $212.0 

Among this week's new tours: 

EDDIE MONEY 

LITTLE TEXAS 

SEAL 

SEVENDUST 

THRILLS 

The CONCERT PULSE is courtesy of 
Pollster a publication of Promoters' 

On -Line Listings, 800- 344 -7383; 
Calilomia 209- 271 -7900. 
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TELEVISION 
TOP TEN SHOWS 

Total Audience 
March 15-21 

Adults 18-49 
(105.5 million households) 

1. American Idol (Tuesday) 1. American Idol (Tuesday) 
2. American Idol (Wednesday) 2. American Idol (Wednesday) 
3. Survivor: All -Stars (Wednesday) 3. The Apprentice 
4. The Apprentice 4. Survivor: All -Stars (Wednesday) 
5. 60 Minutes 5. Will & Grace 
6. Friends 6. Friends 

- 7. Will & Grace 7. Fear Factor 
a Everybody Loves Raymond a Las Vegas 
9. Fear Factor 9. Simpsons (Sunday, 8:30pm) 

10. Cold Case 10. Average Joe: Adam Returns 

Source: Nielsen Media Research 

COMING NEXT WEEK 

Friday, 3/26 

Billy Joel, Live With Regis & 

Kelly (check local listings for time and 
channel). 

Damien Rice, The Ellen DeGen- 
eres Show (check local listings for 
time and channel). 

Fefe Dobson, The Tonight 
Show With Jay Leno (NBC, check 
local listings for time). 

Harry Connick Jr., Late Late 
Show With Craig Kilborn (CBS, 
check local listings for time). 

French Kicks and Kanye West, 
Last Call With Carson Daly (NBC, 
check local listings for time). 

Saturday, 3/27 

Clay Aiken, Saturday Night Live 
(NBC, 11:30pm ET/PT). 

Sunday, 3/28 

Britney Spears Live From Mi- 
ami airs on Showtime (9pm ET/ 
PT). 

Monday, 3/29 

Chicago, Ellen DeGeneres. 
Janet Jackson and John May- 

er, Late Show With David Letterman 
(CBS, check local listings for time). 

Los Lonely Boys, Jimmy Kim- 
mel Live (ABC, check local listings 
for time). 

Stereophonics, Craig Kilbom. 
Blondie, Carson Daly. 

Tuesday, 3/30 

Kenny Chesney, Jay Leno. 
Lou Reed, David Letterman. 
Toby Llghtman, Late Night With 

Conan O'Brien (NBC, check local 
listings for time). 

Joss Stone. Carson Daly 

Wednesday, 3/31 

Michael Buble, On -Air With 
Ryan Seacrest (check local listings 
for time and channel). 

The Walkmen, David Letterman. 
Usher, Conan O'Brien. 
N.E.R.D., Carson Daly. 

Thursday, 4/1 

Puddle Of Mudd, Jay Leno. 
Liz Phair, David Letterman. 
Tesla, Jimmy Kimmel. 
Usher, Carson Daly - Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

Title Distributor 
March 19 -21 

$ Weekend S To Date 

1 Dawn Of The Dead (Universal)' $26.72 $26.72 
2 The Passion Of The Christ (Newmarket) $19.41 $295.50 
3 Taking Lives (WB)* $11.45 $11.45 
4 Starsky & Hutch (WB) $10.39 $67.46 
5 Secret Window (Sony) $9.26. $32.77 
6 Hidalgo (Buena Vista) $8.41 

. 
$48.41 

7 Eternal Sunshine Of The Spotless ... (Focus)' $8.17 $8.17 

8 Agent Cody Banks: Destination ... (MGM /UA) $6.03 $17.32 
9 50 First Dates (Sony) $4.18 $113.08 

10 Confessions Of A Teenage ... (Buena Vista) $1.56 $27.59 

'First week in release. All figures in millions. Source: ACNielsen EDI 

COMING ATTRACTIONS: This 

week's openers include Scooby -Doo 
2: Monsters Unleashed, starring 
Freddie Prinze Jr. The film's Warner 
Bros. soundtrack sports Simple 
Plan's "Don't Wanna Think About 

You," Ruben Studdard's "Shining 
Star (Shakespeare Remix)," Bowl- 
ing For Soup's "Here We Go," New 
Radicals' "You Get What You Give;' 

Harvey Danger's "Flagpole Sitta," 

Fatboy Slim's "The Rockafeller 
Skank," 2 Unlimited's "Get Ready 

for This :' Wild Cherry's "Play That 

Funky Music," and "Love Shack" by 
The B -52's. Bad Manners' version 

of "Wooly Bully" and cuts by Big 

Brovaz, Apache Indian and Puffy 
AmiYumi complete the ST. 

The Ladykillers, starring Tom 

Hanks, also opens this week. The 

film's Columbia soundtrack contains 
three songs each by Nappy Roots 
(including the new single "Trouble of 

This World [Coming Home] ") and 
The Soul Stirrers, as well as two 

apiece by Donnie McClurkin and 
Bill Landford & The Landfordaires 
and more. 

Rounding out this week's openers 

are Never Die Alone, starring record- 

ing act DMX, and Jersey Girl, featur- 

ing recording artist Jennifer Lopez 
in a supporting role. - Julie Gidlow 
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AL PETERSON 
apetersonQradioandrecords. com 

NEWS /TALK /SPORTS 

News /Talk: Fighting 
For The Front Seat 
New research study debuts at TRS 2004 

t the recently held R &R Talk Radio Seminar in 
Washington, DC, one of the most popular learning ses- 
sions presented to attendees was a brand -new study, pre- 
sented by Arbitron in conjunction with Edison Media 
Research, of News/Talk radio listeners' in -car habits. 

Moderated by Arbitron's Bob 
Michaels and Edison's Larry Rosin, 
the study gave TRS 2004 attendees 
new insights into the habits and 
purchasing decisions made by com- 
muters listening to radio overall and 
News /Talk radio specifically. The 
national in -car study was conduct- 
ed with a total of 1,505 
telephone interviews 
with diarykeepers 12+ 
from the spring 2003 Ar- 
bitron. More than 98% 
had been either a driver 
or a passenger in a "non- 
public transportation ve- 
hicle" during the past 
month, with 17% (256 re- 
spondents) reporting that 
they were P1 listeners to a News/ 
Talk station. 

According to Rosin, News /Talk 
ranks among the most listened -to 
formats when it comes to in -car lis- 
tening. "More than a third of all 
News /Talk listening (37%) is done 

in the car," said Rosin. "That certain- 
ly defines the car as a very impor- 
tant listening location for the News/ 
Talk format." 

Some Basic Trends 
"We began by asking people, 'In 

general are you spending more or 
less time listening to the 
radio in your car than a 
year ago ? " said Rosin. 
"By a significant margin, -- 

people said 'more. "' In 
fact, 39% of respondents 
reported more in -car lis- 
tening vs. 24% who said 
they were listening less. 
One of the reasons people 
said they were listening 

more in their cars was because they 
were spending more time there. 
"People perceive that traffic is get- 
ting worse, " said Rosin. "Some 70% 
of the people in the study said it was 
getting worse." 

When asked to estimate how 

Bob Michaels 

much time people were listening in 
their cars, weekday estimates hov- 
ered at around 2:12 a day. Surpris- 
ingly, weekend estimates were only 
slightly lower, with participants re- 
porting about 2:05 of in -car listen- 
ing time on both Saturday and Sun- 
day. That figure just might give 
some News /Talk programmers 
food for thought about 
whether or not digress- 
ing too far from the sta- 
tion's usual weekday 
programming is really 
such a good idea. In the 
end, people reported in- 
car listening to News/ 
Talk an average of 14- 
plus hours a week. "That 
means nearly 13% of 
your listeners' waking 
hours are being spent in their cars," 
Rosin noted. 

Who listens in their cars more - 
men or women? Men averaged 
about 2:28 on weekdays, while 
women reported an average of 1:57 - just under two hours. Both men 
and women reported an average of 
2:05 spent listening on Saturday and 
Sunday. "While women are increas- 
ing their percentage of the total each 
year," said Rosin, "men still tend to 

R &R March 26, 2004 

NOW YOU KNOW WHY WE CALL 'EM 'MUG SHOTS' 
Mugging for the camera during a recent visit to WBAP /Dallas are (l -r) former 
heavyweight champ and grilling magnate George Foreman with ABC Radio 
Networks' Talk radio heavyweight Sean Hannity 

live farther from their workplace 
and have longer commutes than 
women do. Also, men are still more 
likely to be working out of the home 
in higher percentages, so they're 
more likely to have a daily corn- 
mute." 

N/T Demos Are 
Heavy In -Car Users 

When breaking down by age the 
percentage of listening done in -car, 

the study notes that the 
largest number of mobile 
listeners falls into/ he 25- 
64 demo - and that 
spells good news for 
News /Talk. "The highest 
numbers - the heaviest 
in-car users as a percent- 
age - are in the 35 -44 
and 45 -54 demograph- 
ics," said Rosin. "For 
most News /Talk stations, 

that is the heart of their targeted au- 
dience, so once again we see anoth- 
er application of just how important 
in-car listening is to the News /Talk 
format." 

Another statistic compared the 
average weekly mileage for News/ 
Talk listeners vs. the total universe. 
"The average distance covered by 
drivers weekly is 306 miles," re- 
ported Rosin. "That's about the dis- 
tance from Philadelphia to Pitts- 

Larry Rosin 

burgh." But News /Talk listeners 
averaged even more - an average 
of about 345 miles a week. That 
means they're not only spending 
more time in their cars, they're also 
traveling longer distances, so they 
have an opportunity to listen long- 
er. "We're seeing that, over time, in- 
car listening is increasingly becom- 
ing a greater percentage of overall 
listening - from 30% in 1999 to 
34% in 2003," said Rosin. "That will 
be an interesting number to contin- 
ue to watch." 

The Major- Market Myth 
The Arbitron /Edison study dis- 

pels the notion that in -car listening 
is mostly a concern in major mar- 
kets, such as New York; Los Ange- 
les; Chicago; Dallas; and Washing- 
ton, DC, where long commutes to 
work are a way of life for residents. 
So, in an analysis of the spring 2003 
Arbitron, which famous metropolis 
has the most overall in-car listening? 
Fredericksburg, VA! Residents of 
this suburban city outside of DC 
clock a whopping 44% of their radio 
listening time in the car. Same goes 
for listeners in Sussex, NJ (44 %), 
with Raleigh- Durham; Nashville; 
Ann Arbor, MI; and Frederick, MD 
listeners logging a close 42% of their 

satellite sisters 
www.satellitesisters.com RADIO NETWORKS 

america listens toabc 

212-735-1700 

Continued on Page 24 

WEEKEND PROGRAMMING THAT GETS RESULTS!! 

Before 
Sisters 

P 12. Share 

with Sisters ',Growth 
P 12* P 12 
Share Share 

Before with % Growth 
Sisters Sisters W 25 -54 
W 25 -54 W 25 -54 Share 

WMAL Washington 3.6 

KXL Portland OR 4.0 

KNUU Las Vegas 0.2 

KNZR Bakersfield 1.3 

5.2 44% 0.0 3.8 100% 

4.9 23% 0.6 1.0 67% 

0.7 250% 0.0 0.5 

-3ecV 0.0 2.5. 

Sourer Arbitron, Fall 2003. Metro, Program Exact Times, Persons 12.. Women 25 4 Aveage 
Share compared to Arbitron survey before adding The Satellite Sisters 
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IM R O M E S X 0 W 

CHICAGO WMVP-AM 13 t0 2.9 UP 123% 
First Complete Boot( 

San Francisco k 4..6 

Detroit WOFN 
Phoenix ,(GME 
Tampa AlDAE 
Cincinnati NKCY 
Sacramento i(HTK 
Buffalo WGR 
Albuquerque KMML 

2.4t:Li.. 
3.9 to 6.0 
2.0 to 6.0 
5.3 to 6.9 
4.1 to 5.4 

7.9 to 12.2 
5.8 to 7.5 
3.0 to 9.7 

ON THE ROAD OR ON THE RADIO 

.36 
::xact tinr:, MSA Rase now call, Steve Kau:. 818-4F 
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News/Talk 
Continued from Page 22 

listening time while behind the 
wheel. 

"Interestingly," said Rosin, "Los 
Angeles came in way down near the 
bottom of the list for in -car listening, 
at only 32 %." Asked what could 
make that possible in the city many 
would argue is the ultimate automo- 
bile society, Rosin suggested that 
L.A.'s large Hispanic population 
might be part of the answer. "Our 
findings suggest that Hispanics tend 
to have less in -car listening time 
compared to other groups," he said. 
"We think there are probably a vari- 
ety of sociocultural reasons for that, 
but we haven't gone so far as to re- 
ally run all the data. But it seems to 
be the most logical reason as to why 
L.A. came in lower on this score than 
many other markets." 

What Are You 
Doing At 5pm? 

It's likely no accident that ABC 
News Radio has high -profile ABC 
World News Tonight Sr. Editor Peter 
Jennings anchor the radio network's 
daily 5pm newscast. Ditto for CBS 
Radio News, where the venerable 
Dan Rather is heard regularly on the 
network's 5pm newscast. Network 
researchers have likely already 
learned what the Arbitron /Edison 
study confirmed, and that is that 
more than half of all in -car radio lis- 
tening - 51% - is done during the 
5-6pm hour. Even morning drive's 
7 -8am hour, with its phenomenal 
44% showing for in -car listeners, 
pales in comparison. 

In fact, the study points out that 
more than half of workers' morn- 
ing drive commute time is over by 
8am, with 19% leaving for work 
between 6 -7am and 38% backing 
out of the driveway between 7-8am. 
Fifteen percent of the workforce 
can be called early birds, arriving 
on the job between 6 -7am, while 

NEWS /TALK /SPORTS 
34% punch in between 7 -8am. 
Some 23% arrive at the office be- 
tween 8 -9am, while only 15% are 
given the luxury of rolling in after 
9am. Among the more humorous 
findings in the study is that 7% of 
listeners replied "I don't know" 
when asked what time they usual- 
ly arrive at their primary job each 
day. Nice work if you can get it. 

Conversely, stations may want to 
review their afternoon program- 
ming features to better reach the 
23% of listeners who leave work 
between 4-5pm. That's only margin- 
ally fewer than the 24% who exit 
work at the traditional "five o'clock 
whistle." Only 18% of overachievers 
head home between 6-7pm nightly, 
while 6% stay at work until after 
7pm. 

Radio Still Rules 
In The Car 

When News /Talk Pls were asked 
what in -car audio -entertainment 
devices they have used as a driver 
or passenger within the past month, 
97% said they'd listened to either an 
AM or FM radio station. Radio was 
followed by cell phones (61 %), CD 
players (52 %), cassette players 
(51 %), DVD players (5 %), GPS sys- 
tems (4 %), satellite radio (2 %) and 
MP3 players (1 %). In addition, 78% 
of News /Talk respondents said they 
use their car radio all or most of the 
time. Compare that to the second - 
most used device, the cell phone, at 
14 %, and it's clear that radio is still 
overwhelmingly the most used de- 
vice in the car. 

"Over time I think you'll see the 
numbers for CD use go up and cas- 
sette go down," said Rosin. "I also 
think that in -car DVD players have 
not gotten nearly enough attention 
when it comes to future competition 
for radio. When I asked a friend re- 
cently how often he has the DVD 
player on in his car, his reply was, 
'When the kids are in the car, 100% 
of the time.' I worry about that for 
the long term, because if kids in the 

back seat are always watching vid- 
eo entertainment, they are not learn- 
ing the radio habit like we did when 
we were kids." 

Rosin's concerns could be well 
founded, since the study also notes 
that while radio is still the over- 
whelming choice of in -car devices, 
it is less dominant among 12-24 - 
year -olds. "This might not be imme- 
diately relevant to News /Talk radio 
stations," said Rosin. "But again, 
over the long haul, it's not a good 
sign for developing the radio habit 
in the car with younger listeners, 
and that is something I think should 
be of concern to radio broadcasters." 

Finally on this topic, when asked 
what it would be if they could have 
only one device to use in the car, 69% 
of overall listeners said "radio "; a 
whopping 77% of News /Talk listen- 
ers said the same. "You can see just 
how central and important you are 
as News /Talk stations to your lis- 
teners in the car," Rosin told the 
crowd at TRS 2004. 

The Threat From Space 

Arbitroó s Michaels took the po- 
dium next to look at how big a threat 
satellite radio would appear to be in 
the battle for in -car listening. And 
while 41% of News /Talk listeners 
were familiar with XM and 26% had 
heard of Sirius, only 1.2% of respon- 
dents actually subscribed to XM and 
none subscribed to Sirius. "When 
we asked News /Talk respondents 
how interested they would be in a 

new service that provides digital 
audio to your car all over the U.S., 
57% said they were not at all inter- 
ested," said Michaels. "Some 17% 
said they were not very interested, 
and only 23% - about a quarter of 
the sample - said they were some- 
what or very interested in the idea." 

However, before radio broadcast- 
ers pop too many champagne corks 
over that statistic, the numbers 
change considerably when the same 
question is asked about the service 
when pre -installed in a listener's car. 

"The number of those who are 
somewhat or very interested when 
the equipment is pre -installed in the 
vehicle jumps to 38 %," reported 
Michaels. "Additionally, the biggest 
interest by News /Talk Pls comes 
from men 25-34. With numbers that 
high, this could be a threat to tradi- 
tional radio in the future." 

"More than a third 

of all News/Talk 

listening is done in 

the car. That 

certainly defines it 

as a very important 

listening location 

for the News/Talk 

format." 

Larry Rosin 

You Must Have A Button 
The study noted that 88% of 

News /Talk listeners have preset 
buttons in their primary car that are 
set to specific stations to which they 
do the majority of their listening. 
"An overwhelming 98% of respon- 
dents said that the station they lis- 
ten to most in the car has a preset 
button," said Michaels. "The aver- 
age number of AM stations preset 
by all listeners is 1.68, while the av- 
erage number of preset FMs is 5.01. 
About 35% of overall participants 
said they had no AM presets in 
their car. 

"But that changes when we 
looked at only News /Talk listeners, 
who reported an average of 2.99 AM 

presets and 5.25 FM presets. So 
News /Talk Pis are much more like- 
ly to have AM presets in their car 
than are listeners in the overall ra- 
dio universe." That fact should not 
go unnoticed by News /Talk pro- 
grammers and marketers. 

The good news is, once you get a 
button devoted to your station, lis- 
teners rarely change it. About half 
(49 %) reported they had not 
changed presets on their car radio 
for more than a year, and 16 %hadn't 
made a change in more than six 
months. In fact, 42% of News /Talk 
Pis said that once the buttons were 
set it was "not worth the hassle" to 
change them. That compares to 53% 
of respondents in the overall study 
who felt that way. 

Finally, when asked how often 
they change stations in different 
locations, not surprisingly; most 
News /Talk listeners change sta- 
tions most when in the car. "Near- 
ly three- fourths of News /Talk Pls - 71% - said they mostly leave it 
on one station while they're at 
work," said Michaels. "And 65% 
tend to stick with one station when 
listening at home. But in the car, 
only 43% leave the radio tuned to 
one station, 40% 'occasionally' 
change it, and 17% 'frequently' 
change the station." However, 
News /Talk Pls are still a lot less 
likely to change stations while in 
the car than are overall radio listen- 
ers, 37% of whom report that they 
frequently change stations while 
driving or riding in a car. 

There is a great deal more detail 
available on the subjects discussed 
on these pages, as well as addition- 
al insight into the importance of traf- 
fic reports, in -car buying decisions 
and strategies for defending your 
station's turf when it comes to that 
all -important in -car listening by 
News /Talk Pls. You can check out 
the "National In-Car Study" further 
at the Arbitron website (www. 
arbitron.com) or the Edison Media 
site (www.edisonmediaresearch.com). 

No matter how you cut it 

OORTZ IS i 
Neal Boortz wins with Adults, younger and older. 

WSB Atlanta WOKV Jacksonville 
A 25-54 9.8 to 12.4 #1 A 25-54 6.4 to 10.1 #1 
A 35-54 12.5 to 15.4 #1 A 35-54 6.5 to 9.4 #2 

KRMG Tulsa WDBO Orlando 
A 25-54 4.0 to 5.9 #5 * A 25-54 5.4 to 6.4 #4 
A 35-54 4.2 to 8.1 #3 - A 35-54 7.8 to 7.8 #2 

Call Ramona Rideout 
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The proposed fines came as the 
FCC reversed an earlier decision re- 
garding an expletive used by U2 
frontman Bono during a live NBC -TV 
telecast of the 2003 Golden Globe 
Awards. The FCC now says that 
Bonó s speech was indecent and pro- 
fane, but it did not issue a fine to NBC. 

The notice of apparent liability sent 
to WKRK attracted the most attention 
and prompted Infinity's KLSX /Los 
Angeles, which airs Stem's WXRK/ 
New York -based morning show, to 
stage a rally for the embattled host in 
front of the Federal Building in the 
Westwood area of L.A. Approxi- 
mately 200 fans attended the March 
19 event, while hundreds of motorists 
honked their horns in support of 
Stem's fans. 

WKRK was cited for the apparent 
willful broadcast of material in which 
the show's cast discussed sexual prac- 
tices and techniques. Specifically, the 
commission found that the broadcast 
included explicit and graphic sexual 
and excretory references - material 
found to be "lewd and vulgar" and 
apparently used to "pander, titillate 
and shock." The FCC proposed the 
maximum fine due to Infinity's recent 
history of airing indecent broadcasts, 
the agency said. 

Copps Dissents 
Democratic Commissioner Michael 

Copps strongly dissented to the pro- 
posed fine. First, he pointed out that 
other stations airing Stem's show 
should have been fined, rather than 
just WKRK (the complaint against 
Stern's program came from a WKRK 
listener). Additionally, Copps pointed 
out that WKRK was fined last year 
"for airing some of the most vulgar 
and disgusting material I have had the 
misfortune to examine" - referring 
to the December 2003 issuance of a 
$27,500 fine for the January 2002 air- 
ing of a segment of the Deminski & 
Doyle afternoon program during 
which station personnel invited listen- 
ers to call in to discuss sexual practices 
and techniques - and he criticized 

his colleagues for failing to consider a 
license -revocation proceeding against 
the station. 

Infinity relied on several unpub- 
lished decisions by the FCC Enforce- 
ment Bureau in making its case against 
the fine, citing two decisions in which 
Bureau staff ruled the phrases "giving 
head" and "finger banging" were not 
actiónably indecent and pointing to an 
internal FCC staff memo discussing 
what constitutes indecent language. 
But the FCC said that such a defense 
was invalid because such unpublished 
documents are "not binding" on the 
commission, adding that the language 
in the examples cited was fleeting. The 
statement in the Stern broadcast, the 
commission said, was more blatant 
and thus actionably indecent. Infinity 
also argued that the changing nature 
ofcommunity standards has increased 
the range of what is acceptable. 

In the matter involving the Florida 
Clear Channel stations, the proposed 
$55,000 fine was for the broadcast of 
indecent material over WAVW /Ft. 
Pierce, FL - which was the home of 
co -owned Hot Talk WZZR before Jan. 
1, 2003 - and simulcast partner 
WCZR /Vero Beach, FL. Specifically, 
the broadcasts, which aired before 
2003, contained a dialogue by the on- 
air hosts with a man and a woman 
who were engaging in actual or simu- 
lated sex. The proposed penalty re- 
flected the statutory maximum fine of 
$27,500, multiplied by two. Commis- 
sioner Copps dissented, arguing that 
the mere $27,500 fine for each incident 
represents a "cost of doing business" 
to a "media giant like Clear Channel." 

Copps also expressed his frustra- 
tion over the $7,000 fine Infinity's 
WLLD received for its live airing of 
The Last Damn Show, a hip -hop con- 
cert organized by the station that in- 
cluded unedited references to oral sex. 
Copps specifically grumbled about 
how the FCC carries out its statutory 
enforcement responsibilities: The con- 
cert aired in September 1999, a notice 
of apparent liability wasn't sent to 
WLLD until December 2000, and a 

forfeiture order was not released un- 
til March 2001, and it then took an- 

other 1 1/2 years to address Infinity's 
reconsideration petition. 

Infinity had argued about the na- 
ture of the material being broadcast, as 
well as the constitutionality of the 
FCC's indecency standards. But the 
company's arguments fell on deaf ears 
at the commission. 

WKLS Duo Suspended 
At press time, rumors of proposed 

fines for broadcasts on such stations as 
KRXQ /Sacramento and WEBN /Cin- 
cinnati continue to swirl. At the same 
time, Clear Channel is holding its 
breath that its WKLS /Atlanta won't be 
penalized for a stunt gone awry dur- 
ing the March 19 Regular Guys mom - 
ing show. 

Show hosts Larry Wachs and Eric 
Von Haessler were suspended from 
the station hours after the duo were 
reportedly working during a com- 
mercial break on á stunt in which a 
porn actress was taped simulating 
various sex acts. The duo planned to 
air the tape backward, thus avoiding 
any indecency problems, but what 
they were hying to tape went out live 
over the air, rolling underneath a 

commercial. 
When contacted by R &R on March 

19, WKLS management said, "We're 
conducting a swift and thorough in- 
vestigation of this morning's WKLS 
broadcast. Our preliminary under- 
standing is that a microphone was left 
open accidentally during a commer- 
cial break. The on -air personalities 
known as The Regular Guys are sus- 
pended pending the outcome of the 
investigation." WKLS issued an on -air 
apology for the mishap. 

The station was set to air best -of 
Regular Guys programs until Wachs 
and Von Haessler return. However, 
R &R has learned that all the members 
of the Regular Guys show, including 
the board operator, have retained their 
jobs following a closed -door session 
attended by Clear Channel Radio CEO 
John Hogan. Sources told R &R that 
the company does not plan to further 
investigate the incident unless the FCC 
becomes involved. 

Additional reporting by Keith Berman. 

Entercom 
Continued from Page 3 

number of sales -management posi- 
tions during his 17 -year tenure with 
the station. He'll report to Entercom/ 
Seattle VP /Market Manager Kevin 
McCarthy. 

Also at Entercom /Seattle, KISW 
Station Manager Dave Richards has 
added Station Manager duties at FM 
Talk clustermate KQBZ. He retains 

PD duties at Rock KISW. Richards, a 
22 -year radio veteran, has been with 
Entercom /Seattle since February 
2002. His previous programming ex- 
perience includes Alternative 
WKQX /Chicago, Active Rock 
WRCX /Chicago, Classic Rock 
KZOK /Seattle and Rock WMMR/ 
Philadelphia. 

Regarding Beck's promotion, Field 
said, "Ken has truly raised the baron 
Entercom's News /Talk program- 

Nakahara 
Continued from Page 1 

Farber and Sr. VP /Music Operations 
Kevin McCabe for giving me the 
opportunity- I have always looked at 
R &R as a top -notch, credible and in- 
formative publication, and to be as- 
sociated with the company is an 
honor." 

Since leaving Infinity's Hot AC 

KLLC needy two years ago, 
Nakahara has been teaching and 
freelancing in Northern California. 
She earned a national reputation for 
her work at KLLC, one of the nation's 
pre- eminent Hot AC stations pro- 
gramming pop alternative music. 
Nakahara was also employed at 
Smooth Jazz KKSF /San Francisco, 
where she worked with Smooth Jazz 
pioneer Steve Feinstein. 

ming since he joined-the company. 
When we needed him to relocate to 
Seattle to lead KIRO, he stepped up 
immediately and has done a terrific 
job. Now we have a greater need for 
Ken to recommit to working with our 
corporate programming team. He 
will remain in Seattle and will con- 
tinue to play an important role at 
KIRO." 

Of Pridemore s and Richards' new 
duties, McCarthy said, "Dave Pridemore 
will bring 18 years of Seattle experience 
and know -how to his new role. His 
passion for our AM brands is second to 
none, and his commitment to involved, 
caring leadership will ensure that our 
AM dominance in Seattle will remain 
unshakable. 

"And Dave Richards is a world - 
class programming talent. Having 
both of our male -focused FMs under 
his purview will allow us to harness 
the often elusive benefits of true syn- 
ergy" 
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Could Be True, Could Be Crap 

We're not buying this one just yet: Plans are allegedly 

afoot to flip six -share KOHT (Hot 98.3)/Tucson from ÇHR/ 
Rhythmic to some sort of Spanish -language format on March 

29. "I'm doing OK - for a guy who will probably be out of 
a job on Monday," PD R Dub! tells ST, pausing to wipe the 
tears off his phone. "The station was doing so well.... I can't 

understand why management would make a move like this." 
Neither can we, frankly. The news of Monday's pending flip 

was delivered in an e-mail 

that quoted an alleged 
news story from the Tuc- 

son Citizen, complete with 
authentic- sounding quotes 

from GM Debbie Wagner. 

Right now, interested par- 

ties can get a sneak pre- 
view of the new Hot 98.3 by going to www.hot983.com. Ev- 

eryone else is cordially invited to tune in Monday at 7am to 
see what those Latin rascals are up to. 

'.,, ` .TfiT. 

Free preview? Or cruel bilingual 
hoax? 

Meanwhile, in a semi -deserted warehouse across the street, 

congrats to KMXZ (94 -9 MIXfm)/Tucson PD /morning legend 

Bobby Rich, who is seen here clutching his prestigious and 

anatomically correct Golden Mic Award. 
"These awards are given out annually by the 

Tucson chapter of the Advertising Federa- 

tion," Rich tells ST. 'And while it's great to 
be nominated for, say, an R &R award, the 

Golden Mic is more meaningful, because it's 

not about our No. I ratings or.market domi- 
nance, but about our involvement and sup - 

Golden Mic? Or just 
enjoying the show? Port of local nonprofit and community or- 

ganizations." The award comes just days af- 

ter the Bobby & Brad Good Clean Fun Show celebrated I I suc- 

cessful years on 94 -9 MIXfm. 

When News Breaks, We Glue It 
Spring cleaning came quickly to Alternative WWRX/Provi- 

dence, which Entercom snapped up from Phoenix Media on 

March 22. The airstaff was quickly shuffled out the door, and 

PD Kevin Mays will leave on March 26. "I like the beach, 

but this is freakin' ridiculous!" says Mays, who exits after 7 

I/2 years; reach him at 781- 856 -0430. On May I, WWRX 
will begin a simulcast of Entercom Sports outlet WEEI -AM/ 
Boston. 

Raqiyah Mays, a weekender at Clear Channel Urban 
WWPR (Power I 05. I ) /New York, was fired after making on- 

air remarks denouncing interracial dating. Station reps told 
the New York Daily News that they "decided to release her 
based on inappropriate remarks she made to listeners dur- 
ing her broadcast last Saturday." The station also said it re- 
ceived numerous phone calls and e-mails from listeners com- 
plaining about the remarks. Mays told the Daily News, "1 said 

1 was concerned about interracial relationships when the Af- 
rican- American community has our own inner work and heal- 

ing to do.... I wasn't speaking against anybody, I was just be- 

ing honest." She added, "Unfortunately, the industry is un- 

der FCC scrutiny, and the climate is ripe for reactionary mea- 

sures." 

The Programming Dept. 

After a year at the helm, PD Dan Kieley exits 
Infinity CHR/Pop KRBV (Wild 100) /Dallas. Kieley previously 
programmed KIIS -FM /Los Angeles, KDWB /Minneapolis and 

KQKQ /Omaha, to name a few. KRBV Asst. PD /MD /after- 
noon driver Alex Valentine is now interim PD. 

KFMA/Tucson PD Libby Carstensen is named Asst. PD 

of Infinity Alternative WHFS/Washington. Maggie McAleer 
(ex -WPLY /Philadelphia, KLYY /L.A.) joins as Promotions Di- 
rector, and swing jock Jenn jumps into middays as MD Pat 
Ferrise comes off the air. 

John Patrick, PD of Clear Channel's AC WOOD and 

Hot AC WVTI in Grand Rapids, hands WVTI over to Mark 
Feurie, PD of Classic Rock sister WBFX. Patrick re -adds PD 

responsibilities over his former station, WBXX/Battle Creek, 
MI, replacing Bill Anthony, who exits. 

KRXQ /Sacramento MD /afternoon dude Paul Marshall 
heads east for afternoons at WAAF /Boston as Eddie Webb 
exits. KRXQ PD Pat Martin segues from middays to after- 

noons, night jock Leigh Taylor moves to middays, and Joe 

Maumee joins for nights from afternoons at WBYR/Ft. 

Wayne, IN. 

> The dangerously tall Scott Chase (pictured in the back- 

, 

11mebine 
i YEARA60 YEAR A60 

Mel Karmazin signs new contract with 
Viacom through 2006. 
Cumulus Media buys Gaylord Entertain- 
ment's radio stations for $65 million. 
Drew Hilles joins Infinity as Sr. VP /Mar- 
ket Manager, Philadelphia. r j 

Mel Karmazin 

Charlie Cook elevated to GMNalencia Operations for 
Westwood One. 
Jacor buys KESZ -FM & KNIX -FM /Phoenix from Owens 
Broadcasting for $142 million. 

/J 
Steve Leeds promoted to VP at PolyGram Label Group. 
Bob Harlow named PD at KLDE /Houston. 
Will Schutte named Station Manager of KYA/San Fran- 
cisco. 

Dave Glew named President of Epic/ 
Portrait/CBS Associated Labels. 
John Dowling named PD at KJOI /Los 
Angeles. 
Jim "Catfish" Prewitt named PD at 
KHQT /San Jose. 

YO 

Dave Glew 

Michael Packer joins KTRH /Houston as Station Man- 
ager. 
Andy Carey named PD at WCOZ/Boston. 

Scott Shannon returns to radio as PD at 
WPGC/Washington. 
Southwestern Broadcasting buys KOGO/ 
San Diego for $7 million from Retlaw 
Broadcasting. 
KIOI /San Francisco drops its Disco for- 
mat and resumes its full -time Pop /Adult 
format after three months. Scott 

Shannon 

STICKER ME, BABY! 

BRIGHT COLORS. 

WEIRD? WIRED? WACKY? 
He's a loyal listener with the power to help you during 
ratings. Give him a station decal from Communication 
Graphics and watch your TSL grow. 

:q:Communication 
Inc...... p 

THE DECAL COMPANY 
800.331.4438 - www.cgilink.com 

LONG -LASTING. DURABLE. WEATHER- RESISTANT. 
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How's the weather up there? 

ground, posing with some 

fans), is named OM of Saga's 

three -station cluster in exotic 

Clarksville, TN: CHR /Pop 

WCVQ (0108), Country 
WVVR and Active Rocker 
WZZP. Chase will also be PD 

of Q108. 

Elsewhere in Tennessee, 

PD Nick Elliott has made some changes at Citadel CHR/ 

Rhythmic WYIL (Wild 98.7) /Knoxville: MD /midday guy 

Vinny V slides over into promotions, while the rest of the 

airstaff, including The Bratt Morning Show and night jock Tray- 

E-Trav, heads for the nearest exit. 

Sue Tyler is upped from swing to MD /middays at 

WZKUCanton, OH. 

PD Jamie "Babyface" Pendleton exits Clear 
Channel's KMRK (Wild 96. I) /Midland -Odessa, TX. He can 

be reached at 432 -366 -3059 or jamiependleton @eudora 

mail. corn 

Wolf Makes Good On Its Idol Threat 

Susquehanna's KPLX (99.5 The Wolf) /Dallas just 

wrapped up "Wolf Idol," the search for its next personality/ 

utility player. Radio experience was 

strongly discouraged. "We wanted them 

untainted," says PD Paul Williams. 
Tapes were voted on by listeners and 

whittled down to five finalists - who 

S included "a karaoke DJ /magician /balloon 

artist," says Williams, with a straight face. 

Once the field was narrowed down to 
two, noted radio talent agents Norm 
Schnitt, Paul Anderson and Lisa Miller se- 

lected the winner: I 8-year-old Missy Irvin, who was formally 

introduced on Wake Up With The Wolf with Bobby Mitchell. 

Find Missy in the 
picture! 

Former Q104 Guys Make Good 

Danny Czekalinski, last seen co- hosting mornings at 

snowy WQAL (Q 104) /Cleveland, is named morning co -host 

at WRMF/West Palm Beach. PD Chris Shebel cleverly takes 

himself off mornings by inking Czek... etc. to a three -year 

deal, teaming him with market vet Jennifer Ross. 
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Instead of heading to the sunny south like Mr. C., former 
WQAL Asst. PD Chris Pickett chose to grab the PD gig at 

KCLD /St. Cloud, MN and planned to relaunch the station 

this week after several days of stunting by playing only songs 

with the word "change" in the title. Pickett replaces Sam 

Stevens, who becomes Production Director. . 

Quick Hits 

KHKS /Dallas replaces a previously voicetracked midday 

shift with - get this - an actual human! Congrats on the 

mega- market leap to Gina Lee Fuentez, who's inbound 

from MD /middays at CC sister KPRR/EI Paso. 

Boston radio mainstay Bill Abbate is the new morn- 
ing co -host at Greater Media Triple A WBOS, teaming up 

with Amy Brooks. For the past nine seasons, Abbate has 

hosted New England Patriots pre- and post -game shows on 
WBCN. 

WPLY (Y I 00)/Philadelphia night jock Christine 
"Electra" Pawlak is awarded Velcro Asst. MD stripes. A 
sumptuous celebratory feast of Girl Scout Thin Mints and 

Yoo -Hoo was served in the lobby. 

Lori Sacco rejoins Clear Channel AC KGBY (Y92.5) /Sac- 

ramento for middays. She replaces Mary Ellen Murphy, who 
had been tracking the shift from WOOD /Grand Rapids. 

Across the street, Trace Mealy is named morning co- 

host at First Broadcasting's '80s KXCUSacramento. She'll be 

joined by blind date Troy Shannon, who's inbound from 
mornings at WKXJ /Chattanooga, TN. 

B. Brian exits as PD of XM's The City channel and takes 

over afternoons at WBHJ /Birmingham, replacing the late 

Bartel Bartel. 

WWHV (Hot 102.1 & 107.9) /Norfolk hires a reunited 

Supreme Team for mornings. Chase Thomas and Herman 
Hurston spent 10 years together at crosstown rival WOWI; 
Hurston left the show in May 2003 to pursue his stand-up - 

comedy career, while Thomas was replaced at WOWI last 

month by the syndicated Doug Banks Show. The duo replaces 

the syndicated Russ Parr Morning Show at WWAV. 

KENZ/Salt Lake City night guy Jon Smith exits for af- 

ternoons at crosstown KJQN. 

WHTG /Monmouth -Ocean MD /afternoon driver Brian 
Phillips segues to mornings and teams up with Jen Ursillo, 
formerly morning co -host at crosstown WOBM & WRAT. 

ST Shot 0' The Week 

Dozens of faux Britneys recently descended upon WHTS 
(All Hit 98-9) /Quad Cities, IA -IL. The goal: to win tick- 
ets to see the real Britney Spears in concert. The catch? 

All of the contestants were guys! You may now rinse. Pic- 

tured with the dudes who looked like ladies are (I -r) 
WHTS night maniac Joey Tack, afternoon driver Red Hot 
Brian Scott, PD /midday personality Tony Waitekus and 

morning guy Mark Manuel. 

Talk Topics 

Legendary WBZ/Boston evening host David Brudnoy 
returned to the air March 22 after a four -month leave to un- 

dergo treatment for skin cancer. First -night guests included 

Massachusetts Gov. Mitt Romney, Democratic presidential 

candidate John Kerry, former Minnesota governor Jesse 

Ventura and Boston Mayor Tom Menino. 

The Arnie Spanier Show returns to Sporting News Radio 

on March 29, airing weeknights from 7- I Opm ET. The change 

displaces 12 -year vet "Papa" Joe Chevalier. 

Condolences 

We are deeply saddened to announce the premature 
passing of Amon Parker, 31, Interscope's West Coast Re- 

gional Urban Promotion Manager, from injuries sustained in 

a Los Angeles -area motorcycle accident on March 20. Parker, 

who had only had the bike for a short time, was placed on 

life support, where he remained until he passed away March 
21. Parker leaves behind his wife, Melanie, and two young 
children. 

Radio and records vet Steve "Rocker" Richards also 

passed away March 21, after a lengthy battle with brain can- 

cer. He was only 36. Our condolences go out to his parents, 

Barry and Debbie Richards, as well as Steve's brothers, Gary 
and Paul. 

Introducing another True Classic. ccm 
(IassicHits is the new 24 Hour Format that targets the money demo every advertiser wants - Adults 25 to 44. 

It's upbeat, adult and packed with pop and rock hits from the 70's, with just the right mix of 60's and 80's. 

Adults 
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Here's your chance to celebrate excellence in the radio and record industries! Nominate your favorite radio 
stations, as well as radio and record professionals, for R &R's seventh annual Industry Achievement Awards. 
Your nominations will help our awards committee determine final nominations for each category. The final results 
will be announced at R &R Convention 2004, June 25th in Beverly Hills, CA. 

Here is the nomination process: 
1. Nominations are being accepted for the following formats only: CHR /Pop, CHR /Rhythmic, Urban, 

Urban AC, Country, Smooth Jazz, AC, Hot AC, Rock, Active Rock, Alternative, Spanish Contemporary, 
Tejano, Regional Mexican, and Tropical. 

2. Nominations should be based on the highest standards of industry excellence and professionalism. 
3. Any commercial, U.S. -licensed station, regardless of market size or Arbitron status, is eligible for 

nomination. 
4. Nominees must have been employed at the company for which they were nominated between 

March 1, 2003 and February 29, 2004. 
5. You can nominate yourself, your co- workers and your station or record label. 
6. Only one form per person will be accepted. You must indicate your name and affiliation on the 

nomination form. All responses will remain confidential. 
7. You do NOT have to make nominations in every category. 
8. Deadline: April 9, 2004! 

R &R 2004 INDUSTRY ACHIEVEMENT AWARDS NOMINATION FORM 

RADIO AWARDS 
RADIO GROUP EXECUTIVE OF THE YEAR: Name: 

(Programming, Sales or Management at the group level) 

RADIO STATION OF THE YEAR: Calls: 

MARKET MANAGER /GENERAL MANAGER OF THE YEAR: Name. 

Company: 

Format: 

Format: 

Market. 

I 

Station /Market 

PROGRAM DIRECTOR OF THE YEAR: Name. Format: Station /Market 
I 

PROMOTION /MARKETING DIRECTOR OF THE YEAR: Name: Format: Station /Market: 

MUSIC DIRECTOR OF THE YEAR: Name: Format: Station /Market 

Station /Market: 

I 

LOCAL AIR PERSONALITY OF THE YEAR: Name: _ 

SYNDICATED /MULTIMARKET PERSONALITY OF THE YEAR: Name: 

Format: I 

Program /Network: 
I 

RECORD AWARDS 
RECORD LABEL OF THE YEAR: 

SENIOR PROMOTION EXECUTIVE OF THE YEAR: Name: 

I 

I 

I 

I 

Label 
(Sr. VP or above) 

PROMOTION EXECUTIVE OF THE YEAR: Name: 
(VP or Director level by format) 

LOCAL PROMOTION EXECUTIVE OF THE YEAR: Name: 

Label: 

Label /Market: 
(By Market/City) 

INDEPENDENT RECORD PROMOTION: Firm of the Year: 

FILL IN BELOW TO VALIDATE BALLOT: 

Your Name: 

Title: _ 

Station /Affiliation: 

Please mail, fax or email to: 
R &R INDUSTRY AWARDS NOMINATIONS 
10100 Santa Monica Blvd., 3rd Floor 
Los Angeles, CA 90067 
310 -203 -8450 fax 

Igitt- nominations@radioandrecords.com 

PLEASE 
REPLY BY 

APRIL 9, 2004! 
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FRANK CORREIA 
fcorreia@radioan drecords. com 

PART Two OF A TWO-PART SERIES 

SOUND DECISIONS March 26, 2004 R &R 29 

The Politics Of Dancing 
MTV looks to bring 20 million young voters to the polls, MFA 
hopes to oust Bush 

ith the election year well underway, candidates 
have been traveling America's highways and byways 
on the road to the White House, and this year the in- 
tersection between music and politics seems busier 
than ever. Last week we talked with NOFX singer -bass- 
ist and Fat Wreck Chords head Mike Burkett about 
punkvoter.com and his Rock Against Bush campaign. 

This week we check in with MTV, 

which is looking to register 20 million 
young voters with its Choose or Lose: 
20 Million Loud campaign, and talk 
with Franz Hartl, one of the founding 
members of the nonprofit organiza- 
tion Music for America. 

MTV has been actively 
informing viewers of the 
issues since 1992, when it 

kicked off its Choose or 
Lose campaign to inform 
young adults about the is- 

sues and candidates and to 
mobilize young adults 
aged 18-30 to register and 
vote. And while MTV is 
still securing interviews 
with candidates and informing view- 
ers of the issues through its program- 
ming, turnout is the main push this 
year. 

"One thing we have always fought 
against is this perception of youth 
apathy," says Ian Rowe, MTV's VP/ 
Public Affairs Sr Strategic Partner- 
ships- "According to the U.S. Census 
Bureau, nearly 18 million 18- to 30- 

year -olds actually voted in the last 
election. When we started sharing that 
data with the people who are con- 
stantly maligning young people, they 
were flabbergasted. 

"We realized we had an opportu- 
nity this year to break through con- 
ventional wisdom about young peo- 
ple voting. We set what we thought 
was achievable. '20 Million Loud,' 
that's the theme of the campaign. All 

of our efforts, including all of our part- 
ners' efforts, are now combining to 
ensure more than 20 million voters 
coming out to the polls." 

Personal Programming 

MTV seeks'to personalize the issues 
for its audience, Rowe explains. It re- 

cently featured a young soldier who 
had just returned from Iraq. He talked 
about how his decision not to vote in 
the last election directly impacted his 
life. "He had gone into the military to 
pay for school, and he suddenly found 
himself dodging bullets in Iraq," 

Rowe says. "In the special he says, 'No 
matter what you think of the war, the 
fact of the matter is that the president 
of the U.S. made this decision, and it 

had a direct impact on my life. I didn't 
vote, so I didn't have a voice.' 

"When he says that to 
our audience, there's a 

huge amount of credibility, 
and he makes the war not 
this abstract concept that 
our audience is just looking 
at on TV. Virtually every- 
one who's fighting and 
dying in Iraq is between 
the ages of 18 and 30. The 
way in which we're engag- 
ing our audience, first and 

foremost, is in our programming, tell- 

ing very personal stories of how this 
faraway concept of the presidential 
election is directly connected to the 
lives of our audience." 

Rowe explains that Choose or Lose 
is not about choosing sides. "We just 
want to be in the middle of showing 
everyone's voice," he explains. "We're 
doing a story right now on the chang- 
ing face of the Republican Party, 
showing a group of 'hip- hop -ubli- 
cans' who go to Howard University. 
People are adopting views that are 
very contrary to conventional wis- 
dom. 

"We're honestly reflecting what our 
audience is saying to us. Another 
piece of conventional wisdom is that 
young people are Democrat and lib- 

eral. But if you look at the data from 
four years ago, not only did 18 million 
18- to 30- year -olds vote, 48% voted for 

Gore and 46% voted for Bush, so it's 
virtually split. In a study the Harvard 
Institute of Politics did among college 
undergraduates, 31% identified them- 
selves as Republican, 28% as Demo- 
crat and the remainder undecided. 
Our audience is telling us they're ei- 
ther split or undecided. In our pro- 
gramming we have to ensure we're 
really showing all sides of the issue." 

New this year to Choose or Lose is 

an exclusive online "PRE -Lection" 
through MTV.com. The simulated 

Ian Rowe 

election will allow registered young 
adults to virtually vote for president. 
By registering for the PRE -Lection, 
users are able to register in their home 
states to be able to vote in the 2004 

national election. 
"It's one of the ways we think we're 

going to dramatically increase voter - 
registration numbers," Rowe says. 
"The idea is that people are going to 
be able to register in late April through 
late September, and then for a three - 
week period we run the election itself. 
We'll announce the results in mid - 
October. This is a precursor to the 20 

million votes that will happen two 
weeks from then, so Republicans or 
Democrats have to listen to this voice. 
It's the first time MTV has ever done 
anything like this. We think it can 
have a partial impact in those last few 
weeks in the run -up to the election. 

"Our MTV research is saying that, 
when asked the question, 'Are you 
absolutely certain that you will vote ?' 

we're 30% higher than we were at the 
exact same period for the 2000 elec- 
tion. It's not surprising. When you 
think back to 2000, the economy was 
relatively strong, there was no war; in 
many ways there wasn't as much at 
stake. This year, everything is differ- 
ent. Obviously, 9/11 changed things 
dramatically. The closeness of the race 
four years ago made everybody real- 
ize that their vote really counts. We 

have a net loss of jobs, we're at war - all these things are dramatically 
different. Our audience is telling us 
they're really engaged." 

The Meet Market 

Another way MTV is keeping 
young adults engaged is by partner- 
ing with MeetUp.com and Rock the 
Vote to organize local " Meetups" on 
the first Tuesday of every month. The 
idea is to get young people involved 
in their local political process, discuss 
the issues and help register voters. 

"This past Tuesday we had 
Meetups in more than 75 cities across 
the country," Rowe says. "This past 
one, the topic was gay marriage. It's 
really cool that young people from 
different parts of the city will, basical- 
ly, just meet. They want to meet their 
peers. They're trying to figure this 
stuff out. Where do the candidates 
stand? Where do you stand and why? 
It's a cool thing that in these neighbor- 
hoods all across the country simulta- 
neously, young people are gathering 

Convention Countdown 
Begins Now 
RBA Convention 2004 hits the 
Beverly Hilton in Los Angeles June 
24 -26. Check this space every 
week for updates to the official 

'agenda. Also, see Page 28 for the 
nominating ballot for this year's 
R &R Industry Achievement Awards. 
The awards will, as usual, be 
presented at a special ceremony at 
the convention. Who'll get to take 
home an award? Your votes decide! 

to figure out where they stand with 
the election." 

It was through such a Meetup that 
Music for America came about. Cur- 
rently a third -year student at New 
York's Fordham Law School in New 
York, Boston College grad Haiti met 
up with like -minded individuals fol- 
lowing the New York protests against 
the war in Iraq in February 2003. 
Teaming up with Dan Droller - a 

former Epic Records intern and a Har- 
vard grad who helped plan large 
events for the university - and Mike 
Connery, another BC grad who is also 
a stringer for MTV Online, Hartl 
formed MFA last year. 

After the protests failed to stop the 
war in Iraq, they decided to start what 
the Music for America website de- 
scribes as "a political nonprofit orga- 
nization working to empower young 
people by exposing the connection 
between their cultural lives and the 
political process." 

"If you look at the past 50 years and 
look at all the major social move- 
ments, it's difficult to name 15 politi- 
cians who you think really made a 

difference or inspired people," says 
Hartl, who once worked in Connecti- 
cut state politics and even enjoyed a 

brief stint as a roadie for Metallica on 
their 1987 tour. 

"You can name 15 musicians and 
artists in each genre of music who 
have made a difference. The big mu- 
sicians and large cultural stars of the 
past 50 years, like Bob Marley, Bob 

Dylan and Bono, they've made as 
much of a difference, if not more, than 
any single politician. Music itself is an 
instrument of social change. What 
was it on Woody Guthrié s guitar? 
'This Machine Kills Fascists'? There is 

something special about music, and it 
is the medium of communication to 
the youth. Every breakup has a 

soundtrack. Everything in life has a 

soundtrack. W,jrat's going to be the 
soundtrack to the movement? We de- 
cided music is the best way to reach 
people." 

Targeting what he calls the "iPod 
generation," Hartl and MFA organize 
concerts to raise awareness, and, like 
Burkett's Rock Against Bush, MFA is 

focusing on ousting President Bush. 
With the help of private donations, 
MFA now has offices in San Francisco 
and Brooklyn and a satellite office in 
Seattle. Among the musicians partici- 
pating in MFA are Henry Rollins, Krist 

Novoselic, GZA from Wu -Tang Clan, 
members of The Roots, Arrested De- 
velopment and more. 

Hartl says, "We asked ourselves, 
Who are the artist's artists? Who are 
they looking into? Who really is influ- 
encing and reaching the hip -hop mu- 
sicians? It's people like GZA. It's peo- 
ple like Del The Funky Homosapien. 
It's not about pure; mass consumption 
and who's going to reach the most 
people. It's about the small and the 
intimate. 

"Some of these artists might only 
get 200 people, but those 200 people 
love that band and have a special re- 

lationship with that band. You feel like 
you can talk to the lead singer after- 
ward. When he's up there and says, 

'Hey, go check out Music for Ameri- 
ca, they're doing the right thing,' it 

creates that sense of community and 
has an influence that your Britney 
Spears show wouldn't have." 

Culture Club 
As for the upcoming year, Hartl 

feels MFA is a good example of mu- 
sic's role in changing the world it re- 
flects. "What's next for us is further 
erasing the line between culture and 
politics," he says. "In the State of the 
Union address, Bush said we must 
work to combat the negative effects of 
culture. We're really going to do the 
opposite: We're going to use culture 
to combat the negative_effects of this 
government. This is gonna blow '68 
out of the water for mus sian partici- 
pation. There was silence in 2003. Re- 
member how The Dixie Chicks were 
just scolded for an innocuous com- 
ment? Now they're going to come 
back with a vengeance. Musicians are 
reflecting the world around them." 

Musicians or labels looking to par- 
ticipate in MFA can visit its website at 
www.musicforamerica.org. For more 
info on MTV's Choose Or Lose 2004 
campaign, visit rvmtunrtv.cotn/choo''or- 
lose% 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Phone: 310-788-1668 

E -mail: 

fcorreia @radioandrecords. com 

Fax: 310-203-9763 
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30 TOP 50 ALBUMS 
THE INDUSTRY'S NO, 1 RETAIL CHART March 26, 2004 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 1 NORAH JONES Feels Like Home Blue Note /Virgin 149,226 -18% 

2 CASSIDY Split Personality J 116,848 - 
4 3 EVANESCENCE Fallen Wind -up 106,350 -1% 

3 4 JESSICA SIMPSON In This Skin Columbia 100,156 -15% 

5 GODSMACK Other Side Republic /Universal 98,670 - 
6 6 KANYE WEST College Dropout Roc-A- Fella /IDJMG 94,808 +2% 

5 7 KENNY CHESNEY When The Sun Goes Down BNA 85,654 -17% 

7 8 MAROON 5 Songs About Jane Octone/J 70,540 +4% 

2 9 VARIOUS Bad Boy's 10th Anniversary... Bad Boy /Universal 69,208 -55% 

8 10 SHERYL CROW Very Best Of A &M /lnterscope 65,185 -2% 

9 11 OUTKAST Speakerhoxxx /The Love Below Arista 59,271 -10% 

11 12 TWISTA Kamikaze Atlantic 58,664 -5% 

10 13 JOSH GROBAN Closer 143 /Reprise 54,908 -12% 

13 14 CHINGY Jackpot DTP /Capitol 50,862 +3% 

14 15 BRITNEY SPEARS In The Zone Jive 47,050 0% 

12 16 EAMON Eamon Jive 45,880 -21% 

15 17 NICKELBACK Long Road Roadrunner /IDJMG 44,608 1% 

21 18 JAY Z The Black Album Roc- AFe /Ia /IDJMG 44,022 +20% 

18 19 LUDACRIS Chicken & Beer DefJam South /IDJMG 40,540 +8% 

20 CLAY AIKEN Measure Of A Man RCA 40,169 - 
22 21 ALICIA KEYS The Diary Of Alicia Keys J 39,128 +6% 

20 22 G UNIT Beg For Mercy G Unit /lnterscope 37,701 +2% 

16 23 ALAN JACKSON Greatest Hits Vol.2 Arista 36,148 -7% 

24 24 INCUBUS A Crow Left Of The Murder Immortal /Epic 35,539 -1% 

38 25 HOOBASTANK The Reason Island /IDJMG 35,403 +17% 

23 26 TOBY KEITH Shock'n Y'all Dream Works 34,536 -5% 

25 27 BLACK EYED PEAS Elephunk A &M /lnterscope 34,235 -4% 

30 28 JET Get Born Elektra /EEG 33,831 +2% 

31 29 HILARY DUFF Metamorphosis Buena Vista /Hollywood 33,772 +2% 

26 30 LOSTPROPHETS Start Something Columbia 33,586 -5% 

27 31 BLINK 182 Blink 182 Geffen 33,520 -2% 

29 32 LINKIN PARK Meteora Warner Bros. 32,875 -1% 

17 33 YOUNG GUNZ Tough Luv Roc -A- Fella /IDJMGa 32,412 -16% 

36 34 SOUNDTRACK Passion Of The Christ Integrity /Columbia 32,333 +7% 

39 35 FIVE FOR FIGHTING The Battle For Everything Aware /Columbia 32,097 +8% 

42 36 DARKNESS Permission To Land Atlantic 31,738 +16% 

28 37 NO DOUBT The Singles 1992.2003 lnterscope 31,556 -7% 

34 38 BEYONCE Dangerously In Love Columbia 30,658 -2% 

50 39 YEAH YEAH YEAH Fever To Tell lnterscope 29,479 +27% 

35 40 NORAH JONES Come Away With Me Blue Note /Virgin 28,668 -6% 

48 41 STORY OF THE YEAR Page Avenue Maverick 28,566 +17% 

40 42 VARIOUS Now That's What I Call...VOI. 14 Columbia 28,307 -4% 

44 43 MICHAEL MCDONALD Motown Motown 28,269 +9% 

47 44 AVANT Private Room Geffen 27,010 +9% 

33 45 RUBEN STUDDARD Soulful J 26,096 -19% 

32 46 HARRY CONNICK, JR. Only You Columbia 25,571 -21% 

45 47 JOSH TURNER Long Black Train MCA 24,513 -4% 

48 YELLOWCARD Ocean Avenue Capitol 23,962 - 
49 49 3 DOORS DOWN Away From The Sun Repuhlic /Universal 23,760 -2% 

43 50 VARIOUS Tha Down Low Razor & Tie 23,575 -14% 

© HITS Magazine Inc. 

ALBUMS 

With Six You Get Norah 
Norah, :No- 

rah, Norah, No- 

rah, Norah, No- 

rah. 

The Blue 
Note diva 
notches her 
sixth week at 
the top of .the 

HITS charts this 

week, as Feels Norah Jones 

Like Home soars towards the 2.3 million mark 
in sales and picks up a one -week total of near- 
ly 150,000. 

Jones' impressive streak will come to an 

end next week, though, with the release of 
Usher's Confessions album, which is expect- 
ed to sell north of 700,000. 

J Records' Cas -sidy, thanks to "Hotel," a 

ed -hot collabora- 
tion with R. Kelly, 
sees his debut al- 

bum, Split Personal- 

ity, debut at No. 2, 

with 117, 000 in 

sales. 

The other top 10 

newcomer is Re- Cassidy 

public /Universal's Godsmack, the Boston 

area hard rockers who show their Other Side 

with a new acoustic set that bows at No. 5. 

The rest of the leaders include Wind -up's 
perennial goth -rockers Evanescence (No. 3), 

Columbia /CRG multimedia tuna spokesper- 

son Jessica Simpson (No. 4), Roc -A- Fella/ 
IDJMG's producer- turned -hip -hop star 
Kanye West (No. 6), BNA /RLG country star 
Kenny Chesney (No. 7), Octone /J Records 

frosh sensations Maroon 5 (No. 8), Bad Boy/ 
Universal's Bad Boy's lOth Anniversary album 

(No. 9) and A &M /Interscope's tireless Sher- 
yl Crow (No.10). 

Thanks to American Idol promotion and a 

new single, RCA's Clay Aiken (No. 20) re- 

turned to the charts, while Capitol', up -and- 

coming rockers 

Yellowcard 
broke through 
at No. 48. 

Double -digit 
increases are 
registered by 
Jay -Z's Roc -A- 

Fella /IDJMG ef- 

fort, The Black Album (could the 20% boost 

be a result of massive media exposure for 

DJ Danger Mouse's The Grey Album ?), Is- 

land /IDJMG's Hoobastank (No. 38- 

25,+17%), Atlantic's The Darkness (No. 

42 -36, +16 %) and Interscope's downtown 
Noo Yawk garage punks Yeah Yeah 

Yeahs (No. 50 -39, +17 %). 

Godsmack 
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MIKE TRIAS 
mtrias@radioandrecords.com 

His Royal 
Badness Returns 

GOING FOR ADDS 

\tter years of laying low in the music scene, Prince returns to 
school youngsters on what music is all about. His comeback began 
with a show-stealing performance with current R &B queen Beyoncé 
during the opening minutes of this year's 
Grammys. He kept the hype machine go- 
ing with other high -profile television ap- 
pearances and was recently inducted into 
the Rock and Roll Hall of Fame, where he 
even thanked his former label, Warner 
Bros., with which he was long at odds in 
a highly publicized dispute. 

Next week Prince will deliver a divine 
tune to both Urban and Urban AC as he 
presents "Musicology," the title track 
from his upcoming March 29 album. Classes will begin in earnest on 
the same night as Prince embarks on the Musicology Tour in Los An- 
geles. Shows will be performed in the round to accommodate more 
fans, and, for those who can't make it out to L.A., Regal Cinemas will 
present the opening show on some of its big screens as well. Other 
notable upcoming performances for the legendary artist include a 

Memorial Day appearance at the Tiger Jam for the Tiger Woods Foun- 
dation and the Essence Festival on July 2. 

Ruben Studdard and RJ Helton not 
only share a similar path to fame, they 
share similar song titles. They both made 
a name for themselves on the hit televi- 
sion show American Idol, where Helton 
was a finalist during the first season and 
Studdard won the competition in season 
two. Next week, Studdard is Going For 
Adds at Urban and Urban AC with "What 
If," while Helton debuts at AC radio with 
"Even If." For Studdard, "What If" marks 

the second single from his debut CD, Soulful, which was executive - 
produced by Clive Davis. Studdard also recently won Best New Art- 
ist at the NAACP Image Awards and will be making his big -screen 
debut with a cameo appearance in the upcoming film Scooby Doo 2: 

Monsters Unleashed. 

Meanwhile, Atlanta native Helton is just getting started. "Even If" 
serves as our first look into his just released CD, Real L. Says the singer 
about his career thus far, "I wouldn't trade my experience on American 
Idol for anything. I made some great friends that I'll hold dear for the 
rest of my life. I think my greatest gain from the entire encounter is get - 
tine to know the team at B -Rite Music. Vicki Mack Lataillade has giv- 
en me a platform and an opportunity to create the music I've dreamed 
of writing and performing. It's an amazing bli' in ." 

If there's one temptation that Smooth 
Jazz and Triple A programmers should 
give in to, it should be to listen to Diana 
Krall's latest, "Temptation." The singlet.. 
the first from the forthcoming album 7h, \ 
Girl in the Other Room, slated for release 
in stores on April 27. Krall and her long- i r 

time producer, Tony LiPuma, did things 
a little differently this time out and co- _ \ 
produced the album together. Krall will Diana Krall 
be all over television during the week of 
her CD's release, including performances on The Late Show With Dav- 
id Letterman on April 26 and The Today Show on April 27. 

It seems Country will be celebrating St. Patrick's Day a couple of 
weeks late, and with more whiskey than beer: Trent Willmon is Go- 
ing For Adds with "Beer Man "; Brad Paisley presents "Whiskey Lul- 
laby," featuring Alison Krauss; and Toby Keith introduces "Whiskey 
Girl." Keith will also be hosting the first annual Toby Keith & Friends 
Golf Classic in Norman, OK on May 24. The event will benefit Ally's 
House Charity, a nonprofit organization that helps the families of 
Oklahoma children with cancer. The charity is named after Allison ' 
Webb, daughter of Keith's friend and original bandmate Scott Webb; 
Allison died of cancer one month before her third birthday. 

"This is a special charity to me," says Keith. "I saw firsthand how 
a child's cancer diagnosis can devastate a family. The proceeds of this 
tournament will be used to help these special kids." 

Prince 
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Week Of 3/29/04 

MARIO WINANS fIENYA & P. DIDDY I Don't Wanna 
Know (Bad Boy /Universal) 

SUGABABES Hole In The Head (lnterscope) 

CHR/RHYTHMIC 

AMANDA PEREZ I Pray (Virgin) 

BIG TYMERS No Love (Beautiful Life) 
(Cash Money /Universal) 

ELEPHANT MAN Jook Gal /VP /Atlantic) 

GHOSTFACE fIMISSY ELLIOTT Push (DefJam /IDJMG) 

YUNG WUN Tear It Up (J) 

URBAN 

BIG TYMERS No Love (Beautiful Life) 
(Cash Money /Universal) 

ELEPHANT MAN Jook Gal (VP /At /antic) 

GHOSTFACE fIMISSY ELLIOTT Push (DefJam//D/MG) 

PRINCE Musicology (Columbia) 

RUBEN STUDDARD What If (JÍ 

URBAN AC 

PRINCE Musicology (Columbia) 

RUBEN STUDDARD What If (J) 

COUNTRY 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby 
(Arista) 

JEFFREY STEELE Good Year For The Outlaw 
(3 Ring Circus /Lofton Creek) 

JENKINS Blame It On Marna (Capitol) 

LANE TURNER Always Wanting More (Breathless) 
(Warner Bros.) 

RODNEY ATKINS Someone To Share It With (Curb) 

TOBY KEITH Whiskey Girl (Dream Works) 

TRENT WILLMON Beer Man (Columbia) 

AC 

LASHELL GRIFFIN Free (Epic) 

RJ HELTON Even If (8Rite) 

HOT AC 

CALLING Our Lives (RCA) 

HIM Join Me (Universal) 

JENNIFER MARKS Live (Bardic) 

JOE FIRSTMAN Now You're Gorgeous, Now You're Gone 
(Atlantic) 

SMOOTH JAZZ 
ALKEMX Time To Lounge (Rendezvous) 

ANALYSIS Three's Company (C &Wl 

DARYL HALL What's In Your World (Rhythm & Groove/Liquid 81 

DIANA KRALL Temptation (GRP /VMG) 

GENE D U N LA P Up South (Rhythm & Groove /Liquid 8) 

JASON MILES fIWALTER BEASLEY Attitude (Heads Up Intl) 

ROCK 

FLAW Recognize (Republic /Universal) 

JOHN LEE HOOKER fIGEORGE THOROGOOD Mad Man 
Blues (Spitfire) 

STONE TEMPLE PILOTS Plush (acoustic) (Atlantic) 
THREE DAYS GRACE Just Like You (Volcano /Jive) 

ACTIVE ROCK 

40 BELOW SUMMER Breathless (Razor& Tie) 

FLAW Recognize (Republic /Universal) 

STONE TEMPLE PILOTS Plush (acoustic) (Atlantic) 
THREE DAYS GRACE Just Like You (Volcano /Jive) 

TONY C. AND THE TRUTH Little Bit More(Lava) 

ALTERNATIVE 

COURTNEY LOVE Hold Onto Me (Virgin) 

CROSSFADE Cold (Columbia) 

FLAW Recognize (Republic /Universal) 

RAPTURE Sister Savior (Strummer /Universal) 

THREE DAYS GRACE Just Like You (Volcano /Jive) 

TONY C. AND THE TRUTH Little Bit More (Lava) 

VON BONDIES C'Mon C'Mon (Sire /Reprise) 

TRIPLE A 

BOB SCHNEIDER Come With Me Tonight 
(Shockorama /Vanguard) 

CALEXICO Alive Again (Touch And Go) 

CHARLIE MUSSELWHITE Homeless Child (Real World) 

CRASH TEST DUMMIES Never Bother Looking Back 
(Cha Ching) 

DEATH CAB FOR CUTTE The Sound Of Settling (Barsuk) 

DIANA KRALL Temptation (YesterdaylToday) (GRP /VMG) 

HELLO DAVE Golden (fresh Tracks) 

JOE FIRSTMAN Now You're Gorgeous, Now You're Gone 
(Atlantic) 

JOHN LEE HOOKER fIGEORGE THOROG000 Mad Man 
Blues (Spitfire) 

RANDALL BRAMBLETT You Cari Be The Rain (New West! 

VAST CAPITOL Smile (Saraphin) 

WASIS DIOP Everything Is Never Enough (Tritokia /Arterms. 

ANGELA MCCLUSKY The Things We Do (album) 
(Blue Note /EMC) 

TOOTS & THE MATYALS True love (album) (V2) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmatfei @radioandrecords. com. J 
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Anatomy Of A Stuntboy 
WIOQ /Philadelphia's Diego endures abuse in the name of 
ratings 

aithful readers of Street Talk Daily are already fa- 
miliar with some of the memorable exploits of WIOQ 
(Q102) /Philadelphia morning show stuntboy Diego, in- 
cluding last year's incarnation as the now -infamous 
"Gasman," bringing free gas to those paralyzed by 
outrageous gas prices - while dressed in an ill- fitting, 
attention -getting, stuntboy -issue superhero outfit, 
complete with a goofy yellow hat with horns. 

This is the same guy who also 
auditioned for the road company of 
Puppetry of the Penis, a show in which 
participants practice the art of "gen- 
ital origami." "All Diego could 
make was an acorn," recalls one 
traumatized eyewitness. 

But what about the 
man behind the legend, 
the sometimes painful 
stunts and the wise -ass 
on -air cracks? "I've been 
at Q102 for 15 years," Di- 

ego says, describing a 

long career during which 
he has survived different 
morning shows like a 

nuclear -proof cockroach. 
"I started as an intern, 

that led to becoming a promotion 
kid, then I became a board op, and 
then the Asst. Promotion Director. 
Then, after four years, they put me 
on the air on weekends. Then they 
hired Eddie & JoBo from WBBM -FM 
(B96) /Chicago to be our first big 
morning show. They wanted some- 
one who would go out on the streets 
and do wacky stuff." 

It was at that point that Diego 
embarked on his stuntboy career. It 
didn't take long to discover that Di- 
ego was not only fearless, an essen- 
tial stuntboy character trait, he was 
also amazingly easy to talk into do- 
ing something crazy and /or life - 
threatening. Score! 

"After working with Eddie & 
JoBo for about a year, they said do- 
ing stunts and working in promo- 
tions was too much for me to do," 
Diego says. "They preferred to keep 
me on the air, so I dropped the pro- 
motions stuff. Then Eddie & JoBo 
left, and I worked with Glenn Kali - 
na for a couple of years, and now it's 
been four years with Chio." 

"Diego was the only thing that we 
kept from the old show," says cur- 
rent Q102 morning show ringmas- 
ter Chio'Good thing, too: By that 
time, Diego had already established 

huge name recognition in the mar- 
ket in his own right. 

Stupid Works 

"He's like a celebrity here," says 
Q102 morning show Exec. Producer 
Joey B. "He grew up here. He went 

to school here. He's the 
hometown boy who hit it 
big. We market him as 
much as possible, strictly 
because of his name rec- 
ognition and him being a 

good guy." 
Chio says, "If you 

think about it, when you 
have a character like that, 

io who does anything that's 
kind of stupid, wild or 

out of the ordinary, those are the 
things that stick in people's brains." 
In other words: Stupid works. 

"It's the same stuff I used to do in 
high school. Now I'm getting paid 
lots of money to do it," Diego says. 
"I got kicked out of my high school 
for being a class clown. My parents 
were so embarrassed because I had 
to go to a different school, but now 
they're all proud of me." 

"The hard part is try- 
ing to constantly come 
up with creative and stu- 
pid things all the time," 
Chio says. ''We have 
these meetings where we 
try to figure out what's 
topical, then tie in some 
thing dumb for Diego to 
do." For example, 
Philly's SEPTA mass - 
transit system was recently poised 
to go on strike. Sensing a potential 
promotional gold mine, Q102 quick- 
ly secured the services of a loaner 
bus and had Diego ready to jump 
into the driver's seat. 

Even though the strike was set- 
tled before it began, Q102 reaped 
promotional benefits based on the 
fact that Diego was marginally in- 
volved. "We started talking about it 

Ch 

Friday morning at 7am. By 8:30, the 
local NBC station called us, wanting 
to cover it," says Chio. The strike 
never happened, but, judging by the 
resulting media coverage of a non- 
event, it may as well have. 

Stuntboy Union 
It's all about sharing, according to 

Diego. He says, "Joey B comes up 
with a lot of ideas. He talks to a lot 
of other producers from other radio 
stations. I also talk a lot with Greg 
Tee at Z100 [WHTZ /New York] and 
Spike at Channel 95-5 [WKQI /De- 
troit]. We try to talk once a week and 

"We have these 

meetings where we 

try to figure out 

what's topical, then 

tie in something 

dumb for Diego to 

do." 
Chio 

exchange ideas - kind of like a 
stuntboy union. There used to be a 

lot more - eight of us - but the 
other guys just dropped 
out." (Editor's note: Or 
are they dead ?) 

Diego continues, "I'll 
go to Clio and Joey dur- 
ing our morning show 
meetings and throw these 
ideas at them. Sometimes 
they think it's too light of 
an idea, and Joey B will 
say, 'That sounds good, 
but let's make sure some- 

Joe yB 
thing crazier happens.'" 

Diego's latest collection of stunts 
falls under the feature name "Do 
Things to Diego." "That's another 
term for 'How can we torture him ? "' 
says Chio. Many of the stunts can be 
traced back to real -life situations en- 
countered by other members of the 
show, which are then graciously 
transferred to Diego, who ends up 
paying the price. 

R&R 

Convention Countdown 
Begins Now 
R &R Convention 2004 hits 
the Beverly Hilton in Los An- 
geles June 24 -26. Check this 
space every week for up- 
dates to the official agenda. 
Also, see Page 28 for the 
nominating ballot for this 
year's R &R Industry 
Achievement Awards. The 
awards will, as usual, be pre- 
sented at a special ceremony at the convention. Who'll get 
to take home an award? Your votes decide! 

"It's amazing sometimes how it 
all comes together," says Joey. "I 
went down to the Jersey Shore a few 
weeks ago when it was freezing and 
saw these crazy mofos out there 
surfing with their wetsuits on. I 

thought, 'They've got to be out of 
their minds - that water is freakin' 
cold, and I'm cold just out here on 
the beach with a coat on!' It hit me 
right then: He's going in the water. 

"Next morning after the show, I 

walked into our meeting and said, 'Di- 
ego, what do you think ?' He replied, 
All right, bro, tell me when.' The bits 

come to us on crazy whims; a lot of 
the listeners e-mail us as far as the 'Do 
Things to Diego' stunts. We like to get 
the listeners involved, but the morn- 
ing show people come up with stuff 
too - it's a combination." 

'Great For Ratings, Bad 
For Insurance' . 

"I think the most important thing 
is that you have to let the people 
hear it," Diego says. "I have to make 
sure that I'm painting the picture. 
That's the most important thing, 
and someone told me that I'm great 
at painting a picture for the audi- 
ence. I try to describe everything 
that's going on. And now, with the 
website, we can put video up. Peo- 
ple will ask me, 'Did you really do 
that ?' and I can say, 'Well, look at the 
website. We can't fake that." 

Do the morning show members 
factor in Diego's potential pain 
when coming up with ways for the 
hometown hero to injure himself in 
the name of entertainment? "Abso- 
lutely not!" replies Joey. "You know 
the old saying: Know your role. He 
knows what's got to be done, and he 
does it." Case in point Diego recent- 
ly suited up, reported to a local 
hockey rink, and was promptly laid 
out by former Philadelphia Flyer 
enforcer Bob Kelly. He suffered a 

concussion in the process. 
"We don't want to kill him, even 

though that would be great for ratings 
but bad for insurance," Joey says. "I 

think there's always that underlying 
thing in the back of our heads that 
we're here to have fun and be enter- 
taining and get the water -cooler talk, 
but at the end of the day, we all still 

have to go home and live our lives." 

Diego as "Gasman" 

What about home life? As it turns 
out, Diego's not such a wild and cra- 
zy guy once the mike is off. "I'm a 

single dad, and I'm not that crazy 
when I get home and spend time 
with my 6- year -old son," he says. 
"People say I must be crazy at home, 
but I'm a calm person. It's when I 

go on the air, that's when I turn it 

on. 
"The funny thing is, my son hates 

all the stuff I do on the radio. He 
thinks I'm a bad guy. I'll show him 
the website and say, 'Check out 
what Daddy did,' and he'll say, 
'That's really bad, Daddy, you're 
bad.' So I've stopped showing him 
stuff on the website." 

But while the "On -Air" light is on, 
Diego is perfectly at home in the stu- 
dio as a co-host, working with Chio 
and co-host Angi Taylor. "I only go 
out once a week, twice if something 
major comes up," he says. "The oth- 
er four days, I'm just the wise guy 
on the morning show, the guy who's 
trying to hook up with every girl 
who calls in. I'm the local guy - I 

grew up here, so I know everything 
like it's the back of my hand." 

Chio says, "He helps Joey B prep 
for the show every day, so he's like 

our producer /sidekick /co -host/ 
stunt guy. He's not your typical $S- 

an- hour intern. He's like our utility 
infielder who can do anything." 

Diego says, "It's stuff that I enjoy 
doing, and this is something that 
nobody else can do. It's a fun job, it 

really is. I don't have the stress that 
Chio does, since he's got to run the 
board, do all the legals and times 
and weather, but I'm just the goof - 
ball. I get to be myself on the radio." 

www.americanradiohistory.com

www.americanradiohistory.com


4.1=10 ,:rdn:...d rvtD:o_j 

, r CHR/POP TOP 50 
March 26, 2004 

33 

POWERED 

1IE111:1BASE 
LAST 

WEEK 

1 

2 

4 

3 

5 

6 

7 

10 

8 

14 

11 

9 

15 

12 

13 

20 

23 

16 

21 

17 

37 

28 

26 

18 

35 

27 

34 

29 

31 

32 

24 

36 

40 

38 

39 

43 

44 

30 

33 

42 

41 

47 

48 

49 

45 

50 

25 

¡Debut> 

46 

THIS 

WEEK 

1 

2 

f© 
4 

0 
6 

7 

o 
9 

c 
11 

12 

® 
14 

15 

0 
18 

20 

® 
® 
® 
24 

® 

® 

c 
31 

® 
® 
Q 
35 

6) 
® 
38 

39 

40 

41 

a 
C) 
45 

47 

49 

i 

ARTIST TITLE LABEL(SI 

BRITNEY SPEARS Toxic (Jive) 

EVANESCENCE My Immortal (Windup) 

USHER fILUDACRIS & LIL' JON Yeah (Arista) 

JESSICA SIMPSON With You (Columbia) 

MAROON 5 This Love (Octone /J/ 

OUTKAST The Way You Move (Arista) 

LINKIN PARK Numb (Warner Bros.) 

CHINGY One Call Away (DTP /Capitol) 

NICKELBACK Someday (Roadrunner Records /ID MG) 
HILARY DUFF Come Clean (Buena Vista /Hollywood) 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope! 

EAMON F' ' k It (I Don't Want You Back) (Jive) 

SARAH CONNOR Bounce (Epic) 

OUTKAST Hey Ya! (Arista) 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (At /antic) 

JET Are You Gonna Be My Girl (Elektra /EEG) 

J -KWON Tipsy (So SoDef /Arista) 

FUEL Falls On Me (Epic) 

CASSIDY f/R. KELLY Hotel (J) 

3 DOORS DOWN Here Without You (Republic /Universal) 

D12 fIEMINEM My Band (Shady /lnterscope) 

AVRIL LAVIGNE Don't Tell Me (Arista) 

BLACK EYED PEAS Hey Mama (A &M /lnterscope/ 

NICK CANNON Gigolo (Jive) 

JESSICA SIMPSON Take My Breath Away (Columbia) 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

HOOBASTANK The Reason (island /IDJMG) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

FRANKEE F.U.R.B. (Independent) 

NELLY Work It (Remix) (Fo'Reel /Universal) 

KANYE WEST Through The Wire (Roc -A- Fella / /D MG) 
BLINK -182 I Miss You (Geffen) 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (Fo'Reel/Universal) 

ENRIQUE IGLESIAS fIKELIS Not In Love (lnterscope) 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /At /antic/ 

THREE DAYS GRACE II Hate) Everything About You (Jive) 

BEYONCE' Me, Myself And I (Columbia) 

LIMP BIZKIT Behind Blue Eyes (Flip /lnterscope) 

YING YANG TWINS MIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT) 

FEFE DOBSON Everything (Island /IDJMG) 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

ROONEY I'm Shakin' (Geffen) 

OUTKAST Roses (Arista) 

GOOD CHARLOTTE Hold On (Epic) 

KATY ROSE Overdrive (V2) 

JANET JACKSON Just A Little While (Virgin) 

TOBY LIGHTMAN Devils And Angels (Lava) 

KELIS Milkshake (Star Trak/Arista) 

BEYONCE' fILIL' FLIP Naughty Girl (Columbia) 

TOTAL 
PLAYS 

8606 

7966 

7944 

7598 

7148 

5861 

5507 

5187 

4817 

4550 

4418 

4294 

4128 

3958 

3544 

3154 

3128 

3039 

3033 

2926 

2751 

2482 

2377 

2352 

2330 

2255 

2209 

2149 

1951 

1844 

1702 

1615 

1584 

1485 

1358 

1352 

1304 

1177 

1173 

1030 

986 

966 

922 

852 

817 

801 

797 

729 

728 

667 

. / - 
PLAYS 

-33 

-39 

+537 

-399 

+834 

-405 

314 

+567 

486 

233 

-14 

518 

+292 

-377 

700 

+394 

+743 

-751 

+352 

331 

+1258 

+533 

+313 

-614 

+773 

+232 

+586 

+277 

+149 

+177 

-550 

+ 109 

+275 

+1 

-83 

+213 

+196 

634 

387 

70 

-289 

+51 

+60 

+116 

-161 

+32 

1293 

+113 

179 

+448 

TOTAL 
AUDIENCE 

C101 

722278 

672802 

690903 

619142 

625447 

413401 

483647 

396476 

360787 

379437 

318618 

277054 

243801 

296543 

218781 

220951 

216818 

170529 

240603 

216106 

204595 

197174 

173965 

164039 

198422 

112786 

116455 

131469 

123201 

144748 

100065 

122970 

119154 

100687 

89548 

53832 

38302 

77653 

60244 

50298 

41502 

56420 

59102 

69720 

46959 

34327 

38041 

34689 

42513 

49938 

WEEKS ON 

CHART 
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10 
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8 
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13 
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16 
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TOTAL STATIONS/ 
ADDS 

12310 

12311 

11311 

11910 

12411 

11910 

11610 

10910 

12210 

11711 

10710 

10610 

11710 

12110 

10310 

11411 

89112 

11210 

9612 

11610 

108112 

109110 

9311 

10010 

10917 

9814 

106111 

8513 

9312 

2312 

4910 

5812 

8917 

5710 

7310 

7912 

9214 

10010 

7110 

5010 

7710 

5711 

6413 

5619 

9210 

4710 

10710 

5512 

9410 

79146 

Most Added 
www.rradds.com 

ARTIST TITLE LABELS, ADDS 

BEYONCE' flilL' FLIP Naughty Girl (Columbia! 46 

CHERIE I'm Ready (Lava) 42 

USHER Burn (Arista) 16 

LIZ PHAIR Extraordinary /Capitol/ 15 

M. WINANS fIENYA & P. DIDDY I Don't... (Bad Boy /Universal) 15 

KYLIE MINOGUE Red Blooded Woman (Capitol) 14 

D12 fIEMINEM My Band (Shady /lnterscope) 12 

J.KWON Tipsy (So SoIef /Arista! 12 

HOOBASTANK The Reason (island /1DJMG1 11 

Most 
Increased Plays 

TOTAL 

PLAY 
ATTIST _AñtL INCREASE 

D12 f /EMINEM My Band (Shady/lnterscopel + 1258 

MAROON 5 This Love (Octane /J1 +834 

JESSICA SIMPSON Take My Breath Away (Columbia) +713 

J.KWON Tipsy (So So Def /Arista) +743 

HOOBASTANK The Reason (island /IOJMG) +586 

CHINGY One Call Away (OTP /Capital) +561 

USHER fILUDACRIS & LIL' JON Yeah (Arista) +537 

AVRIL LAVIGNE Don't Tell Me (Arista) +533 

BEYONCE' f1LIL' FLIP Naughty Girl (Columbia) +448 

JET Are You Gonna Be My Girl (Elektra/ffG) +394 

Most 
Played Recurrents 
ARTIST - TOTAL PLAYS 

BABY BASH Suga Suga (Universal) 2715 

NO DOUBT It's My Life (lnterscope) 2301 

SIMPLE PLAN Perfect (Lava) 1973 

TRAPT Headstrong (Warner Bros.) 1946 

LUDACRIS fISHAWNNA Stand Up (Del JamSouth /IDJMG) 1543 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 1498 

BLACK EYED PEAS Where Is The Love? (A &M /lnterscope) 1487 

SANTANA f /ALEX BAND Why Don't You & I (Arista) 1487 

50 CENT In Da Club (Shady /Aftermath /lnterscope/ 1446 

BEYONCE' fIJAY-Z Crazy In Love (Columbia) 1335 

MAROON 5 Harder To Breathe (Octone /J) 1320 

NELLY f /P. DIDDY & MURPHY LEE Shake Ya... (BadBoy/Universab 1252 

DIDO White Flag (Asia) 1232 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVTI 1206 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 1202 

CHRISTINA AGUILERA fILIL' KIM Can't Hold Us Down (RCA) 969 

R. KELLY Ignition (Jive) 959 

MATCHBOX TWENTY Bright Lights (Atlantic) 928 

MATCHBOX TWENTY Unwell (Atlantic) 927 

KELLY CLARKSON Miss Independent (RCA) 859 

EVANESCENCE Bring Me To Life (Wind-up) 829 

LIZ PHAIR Why Can't I? (Capitol) 763 

3 DOORS DOWN When I'm Gone (Republic /Universal) 713 

SEAN PAUL Get Busy (VP /Atlantic/ 698 

STAIND So Far Away (FliplE/ektra/ffG) 640 
IDebut> 

124 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 3/14 -3/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004, R &R, Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Fast Hooks...No Snags 
fr Custom Production - Callouts, Montages & Video Hooks 
fr Digital, Clear, Consistent fr 70,000+ Song Library 

fr All Formats & International Titles On -Time Delivery 
Hd5KS 

U N L I M I T E D 

w,.,., ,,.--. .,,-;, ,,-A ,-.:. 

Email: hooks @hooks.com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 
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R& R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLA Y 

THIS 

WEEK WEEK 
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OD 'Debut> 

48 43 

43 44 

¡Debut> 0 
(Debut 

50 48 

fDebu> 

fDebu> 

ARTIST TITLE LABEL(S) _Av5 

TOTAL 

AUDIENCE 

1001 

WEEKS ON 

CHART 

TOTAL STATIONS' 

ADDS 

BRITNEY SPEARS Toxic (Jive) 3041 +23 71377 11 4910 

EVANESCENCE My Immortal (Windup) 2961 -22 69218 16 5010 

JESSICA SIMPSON With You (Columbia) 2695 132 63127 17 4910 

MAROON 5 This Love (Octone /J) 2630 +180 62047 10 4710 

LINKIN PARK Numb (Warner Bros.) 2384 -186 51394 18 4710 

USHER fILUDACRIS & LIL' JON Yeah (Arista) 2319 +176 54048 9 4611 

OUTKAST The Way You Move (Arista) 2174 -212 49755 17 4610 

NICKELBACK Someday (Roadrunner Records /IDJMG) 1919 -204 42839 26 4410 

HILARY DUFF Come Clean (Buena Vista /Hollywood) 1913 +85 44654 9 4710 

SHERYL CROW The First Cut Is The Deepest (A &M /Interscope) 1862 +95 41669 22 4710 

SARAH CONNOR Bounce (Epic) 1672 +54 40784 8 4811 

EAMON F' k It (I Don't Want You Back) (Jive) 1624 -179 35051 16 4110 

CHINGY One Call Away (DTP /Capitol) 1448 +192 32737 7 4513 

FUEL Falls On Me (Epic) 1389 -198 28693 17 3710 

JET Are You Gonna Be My Girl (Elektra /EEG) 1353 +299 31199 8 4213 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 1298 -253 28143 11 3910 

OUTKAST Hey Ya! (Arista) 1106 -220 25097 23 3710 

KIMBERLEY LOCKE 8th World Wonder (Curb) 1049 +128 24206 10 3910 

AVRIL LAVIGNE Don't Tell Me (Arista) 1048 +245 26270 3 4514 

BLACK EYED PEAS Hey Mama (A &M /Interscope) 1025 +167 23851 10 4510 

3 DOORS DOWN Away From The Sun (Republic /Universal) 999 +122 23062 7 4111 

HOOBASTANK The Reason (island /IDJMG) 949 +355 23866 4 4315 

3 DOORS DOWN Here Without You (Republic /Universal) 907 137 19217 33 3010 

D12 fIEMINEM My Band (Shady /lnterscopel 778 +367 18097 2 4419 

CASSIDY fIR. KELLY Hotel (J) 755 +117 18865 6 3111 

NICK CANNON Gigolo (Jive) 675 -143 15146 9 3010 

JESSICA SIMPSON Take My Breath Away (Columbia) 661 +356 16325 2 43113 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 612 +153 13794 9 3213 

ENRIQUE IGLESIAS fIKELIS IVot In Love (Interscope) 571 -58 13320 7 3010 

BLINK-182 I Miss You (Gellen) 563 +216 12440 3 3216 

JKWON Tipsy (So So Def /Arista) 563 +188 13951 4 33110 

LIMP BIZKIT Behind Blue Eyes (Flip /Interscope) 550 -182 10750 17 1910 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /At /antic) 478 +72 11361 6 3012 

JANET JACKSON Just A Little While (Virgin) 471 -546 9904 7 1910 

NELLY Work It (Remix) (Fa'Reel /Universal) 442 -220 8240 7 1811 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 369 +19 9839 5 2212 

FRANKEE F.U.R.B. (Independent) 339 +134 5888 2 2015 

KANYE WEST Through The Wire (RocA Fella /IDJMG) 338 +32 7258 3 2012 

ADELAYDA Not Tonight (Superkala) 332 +16 5876 6 1410 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 279 +23 7530 5 1810 

FEFE DOBSON Everything (island /IDJMG) 242 -99 4765 8 1410 

OUTKAST Roses (Arista) 214 +54 4492 1 1813 

TRAIN When I Look To The Sky (Columbia) 202 -16 6025 3 910 

GOOD CHARLOTTE Hold On (Epic) 200 -79 3334 14 710 

ROONEY I'm Shakin' (Geffen) 195 +24 3555 2 1110 

LIZ PHAIR Extraordinary (Capitol) 191 +92 4777 1 1412 

SIMPLE PLAN Don't Wanna Think About You (Warner Bros.) 178 +35 3479 1 1712 

KELIS Milkshake (Star Trak /Arista) 174 20 4558 15 1210 

BEN JELEN Come On (Maverick /Warner Bros.) 164 +19 3905 1 1510 

PLUMB Boys Don't Cry (Curb) 150 +36 3303 1 1814 

50 CHR /Pop reporters. Songs ranked by total plays for the airplay week of Sunday 3/14 - Saturday 3/20. 
2004 Radio & Records. 

Most Added 
www. rrin dicaYor. coin 

ARTIST TITLE 14BEL ADDS 

BEYONCE' fILIL' RIP Naughty Girl (Columbia) 19 

JESSICA SIMPSON Take My Breath Away (Columbia) 13 

J.KWON Tipsy (So So Def /Arista/ 10 

012 fIEMINEM My Band (Shady /Interscope) 9 

SEAN PAUL I'm Still In Love With You (VP /At /antic) 7 

CHERIE I'm Ready (Laval 7 

BLINK 182 I Miss You (Gellen) 6 

DEL Careless Whisper /MBSC) 6 

HOOBASTANK The Reason (ls /and / /DJMG) 5 

FRANKEE F.U.R.B. (Independent) 5 

USHER Burn (Arista) 5 

AVRIL LAVIGNE Don't Tell Me (Arista) 4 

PLUMB Boys Don't Cry (Curb) 4 

CHINGY One Call Away (DIP /Capitol) 3 

JET Are You Gonna Be My Girl (Elektra /EEG) 3 

SWITCHFOOT Meant To Live /Redlnk /Columbia) 3 

OUTKAST Roses (Arista) 3 

AJA He's All Mine (Big3) 3 

ALANIS MORISSETTE Everything (Maverick /Reprise) 3 

KK Lose My Cool (Independent) 

Most 
Increased Plays 
ARTIST "' ' 
012 fIEMINEM My Band (Shady /lnterscopel 

JESSICA SIMPSON Take My Breath Away (Columbia) 

HOOBASTANK The Reason (Island /IDJMG) 

JET Are You Gonna Be My Girl /Elektra /EEG/ 

AVRIL LAVIGNE Don't Tell Me (Arista) 

BLINK 182 I Miss You (Geffen) 

CHINGY One Call Away (DTP /Capitol) 

J.KWON Tipsy (So So Del /Arista) 

MAROON 5 This Love (Octane /J1 

USHER fILUDACRIS & LIL' JON Yeah (Arista) 

BLACK EYED PEAS Hey Mama (A &Mllnterscope) 

SWITCHFOOT Meant To Live (Redlok/Columbial 

FRANKEE F.U.R.B. (Independent) 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

CASSIDY f /R. KELLY Hotel (J) 

TOTAL 
PLAY 

INCREASE 

+367 

+356 

+355 

+299 

+245 

+216 

+192 

+188 

+180 

+176 

+167 

+153 

+134 

+128 

+122 

+117 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel +95 

LIZ PHAIR Extraordinary (Capitol) +92 

BEYONCE' faLIL' FLIP Naughty Girl (Columbia) +88 

HILARY DUFF Come Clean (Buena Vista /Hollywood) +85 

N.E.R.D. She Wants To Move (Virgin) +78 

DARKNESS I Believe In A Thing Called love (Must...Destroy/Atlantici +72 

SEAN PAUL I'm Still In Love With You /VP /Atlantic) 

SARAH CONNOR Bounce (Epic) 

OUTKAST Roses (Arista) 

YELLOWCARD Ocean Avenue (Capitol) 

FINGER ELEVEN One Thing (Windup) 

BURKE RONEY Sounds Of The Ocean (R World /Ryko) 

USHER Burn (Arista) 

PLUMB Boys Don't Cry (Curb) 

+57 

+54 

+54 

+45 

+43 

+41 

+40 

+36 

RAb . .0 
r WERE() BY 

LIVE L .C. 
,. 

!S LISTENING 

ON -AIR 
Easy Click -& -Play Radio "Guest EJs" join 
Internet radio stations R &R editors on the air 

New music by format 'The best and newest 
bits from top market 

All music in power rotation stations by format 
Pa 

For More Information And To Get Your Priorities ADDED To R &R GFA RADIO Playlists, Please Contact: Greg Maffei at 310 -788 -1656 or gmaffei @radioandrecords.com 
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( CHR /POP 
March 26, 2004 

ATE MiIÇ 
UEUI1It1SE. POWERED 

America's Best Testing CHR /Pop Songs 12 + 

For The Week Ending 3/26/04 

Artist Title (Label) TW LW Familiarity Burn 
Women Women Women 
12 -17 18 -24 25 -34 

MAROON 5 This Love (Octane /J) 4.36 4.28 93% 14% 4.55 4.29 4.23 

EVANESCENCE My Immortal (Wind.up) 4.15 4.04 97% 30% 4.35 4.07 4.19 

USHER fILUDACRIS & LIL' JON Yeah (Arista) 4.07 4.04 92% 22% 4.26 4.15 .4.03 

BRITNEY SPEARS Toxic (Jive) 4.05 3.93 99% 28% 3.97 4.23 3.88 

JESSICA SIMPSON With You (Columbia) 4.00 4.05 98% 36% 4.12 4.01 3.84 

LINKIN PARK Numb (Warner Bros.) 3.96 3.97 96% 32% 4.17 3.84 3.90 

KIMBERLEY LOCKE 8th World Wonder (Curb) 3.92 53% 7% 3.66 4.02 4.08 

NICKELBACK Someday (Roadrunner Records /IDJMG) 3.87 3.98 97% 41% 4.08 3.81 3.75 

3 DOORS DOWN Here Without You (Republic /Universal) 3.84 3.95 98% 48% 3.86 3.82 3.92 

FUEL Falls On Me (Epic) 3.84 3.81 79% 20% 3.99 3.86 3.80 

LIMP BIZKIT Behind Blue Eyes (f /ip /Interscope) 3.81 3.72 77% 15% 3.88 3.67 3.86 

HILARY DUFF Come Clean (Buena Vista /Hollywood) 3.79 3.73 93% 25% 3.90 3.75 3.78 

NELLY Work It (Remix) (Fa'Reel /Universal) 3.77 3.61 82% 18% 3.76 3.86 4.00 

OUTKAST Hey Ya! (Arista) 3.75 3.69 99% 63% 3.35 3.67 4.05 

OUTKAST The Way You Move (Arista) 3.73 3.70 98% 52% 3.45 3.71 3.98 

SARAH CONNOR Bounce (Epic) 3.73 3.65 80% 19% 3.78 3.60 3.83 

SHERYL CROW The First Cut Is The Deepest (A &M /Interscope) 3.66 3.74 95% 37% 3.76 3.45 3.66 

BLACK EYED PEAS Hey Mama (A &M /Interscope) 3.66 76% 17% 3.66 3.68 3.67 

NO DOUBT It's My Life (Interscope) 3.59 3.54 99% 55% 3.20 3.45 3.88 

J.KWON Tipsy (So So Def /Arista) 3.57 55% 16% 3.89 3.57 3.35 

EAMON F:k It (I Don't Want You Back) (Jive) 3.51 3.58 93% 41% 3.80 3.52 3.35 

CHINGY One Call Away (DTP /Capitol) 3.51 3.52 78% 27% 3.68 3.71 3.11 

JET Are You Gonna Be My Girl (Elektra /EEG) 3.49 3.54 78% 25% 3.54 3.19 3.48 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 3.34 3.39 83% 36% 3.60 3.34 3.00 

LUDACRIS fISHAWNNA Stand Up (Def Jam South /IDJMG) 3.33 3.41 94% 50% 3.40 3.46 3.29 

BABY BASH Suga Suga (Universal) 3.29 3.41 96% 60% 3.35 3.33 3.35 

CASSIDY fIR. KELLY Hotel (J) 3.29 3.24 77% 29% 3.71 3.33 3.07 

JANET JACKSON Just A Little While (Virgin) 3.21 3.13 78% 26% 3.12 3.02 3.27 

BEYONCE' Me, Myself And I (Columbia) 3.16 3.14 92% 44% 3.05 3.02 3.17 

Total sample size is 441 respondents. Total average tavorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. 

Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can 
take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show 
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for local radio stations 
by calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

J 

35 

New &Active 
LUDACRIS Splash Waterfalls (Del Jam South /IDJMG) 

Total Plays: 664, Total Stations: 25, Adds: 1 

YELLOWCARD Ocean Avenue (Capitol) 

Total Plays: 660, Total Stations: 68, Adds: 10 

MARIO WINANS fIENYA... I Don't Wanna Know (Bad Boy /Universal) 

Total Plays: 582, Total Stations: 31, Adds: 15 

SIMPLE PLAN Don't Wanna Think About You (Warner Bros.) 

Total Plays: 576, Total Stations: 48, Adds: 4 

G UNIT WOE Wanna Get To Know You (Interscope) 

Total Plays: 573, Total Stations: 24, Adds: 1 

JAY-Z Dirt Off Your Shoulder (Roc- A-fella /IDJMG) 

Total Plays: 556, Total Stations: 26, Adds: 3 

JOJO Leave (Get Out) (BlackGround /Universal) 

Total Plays: 451, Total Stations: 39, Adds: 2 

USHER Burn (Arista) 

Total Plays: 417, Total Stations: 33, Adds: 16 

LIZ PHAIR Extraordinary (Capitol/ 

Total Plays: 404, Total Stations: 53, Adds: 15 

N.E.R.D. She Wants To Move (Virgin) 

Total Plays: 381, Total Stations: 32, Adds: 5 

Songs ranked by total plays 

THIS ISN'T A MALL! Prior to her Washington. DC Mall Tour stop, Avril Lavigne visited WIHT 

(Hot 99.5)/Washington to hang out and - according to Hot VP /Programming Jeff Wyatt - chat, 

hug people and pose for this picture. Here are (l -r) Wyatt, Hot midday goddess KT Harris. Lavigne 

and Hot MD /afternoon drive "pimp daddy " Albie Dee. 

JUST LIKE THE SONG.... Kid Rock's new single is called "Jackson, Mississippi, "so its a 

good thing the guys from WYOY (Y101) /Jackson, MS tracked him down at a recent concert in 

Memphis to demand this photo! Here are (l -r) Y101 Asst. PD /MD /afternoon driver Nate West, Rock 

and V101 PD /morning guy Johnny O. 

BOYS' CLUB MEETING During a recent concert in South Florida, John Mayer took a second 
backstage to hang with the guys. Seen here prior to creating some male -oriented mayhem are (l -r) 
Columbia's Brad Davidson. WHY) (Y100.7) /Miami PD Rob Roberts. Mayer and Columbia's Rich Tardanico. 

Pleáse Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured 

and send them to: 

R &R, c/o Keith Berman: kberman @radioandrecords.com 
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WFLY /Albany. NY' 
MD John fou 

WXKF/Albany. NY' 
POMO. Rob Dawes 

KOTO /Aleeandna, LA 
PO Ron Robert 

WAEB /Allentown. PA' 
PD Laura SI James 
MO Mike Kelly 

KPRF /Amarillo. TX 
0M John McQueen 
PO MO Marshal Brevets 

6 Bilia 
5 NERO 

WAX/Appleton. WI' 
PDMD. Dad Bums 

WSTR /Atlanta. GA' 
PO Dan Bowen 
APD J R Ammons 
MO Michael Chase 

WWWO/Atlanta. GA' 
OM. PD' Dylan Sprague 
MD. Jell Mlles 

WAYV /Allamic City, NJ' 
PDMD Paul Kelly 

vif MIMJ-alE 
iTan ELFYEN 

LSssra- 

WIRY /Augusta. GA' 
PO: Jan Bala 
21 0I2lEMraM 

2 SAW-a82 

WA SOPS O 

KHFUAuslin. TX 
PDAAD. Tommy Auden 

yt11 : km.,, 

WFMFIBaIon Rouge, LA' 
PO Kesm Campbell 

viìlúsrimaa: 
roNMw0O9E 
OERa 

KGXY/Beaumonl. TX' 
OM' Am West 
nalID 
AN) PaBlck Sanders 

WXYKRiloei, MS' 
ON Jay Taylor 
PR Kyle Curley 
APO MD Luca 

.,Vóeiw *a P MOW 

WMRVBynghamton. NY 
OM Jim Her 
PO MO BobbrD 
APO Selena 

WOEN,Birmmgham. AL' 
OM Doug Flamand 

D Tommy Chuck 
MD Madison Reeves 

KSAS,BDise. 10 
PD Noss Grigg 

KZMG/Boise. ID' 
PD Jim Allen 

WXKS,Boston. MA' 
PD Cadillac Jack McCartney 
APO MD David Corry 

WKSEBufalo. NY' 
Dave Universal 

mo. Brun Wilde 

WXXX/Burltnglon 
PDMD Ben Hammon 
APD Pete Belain 

WZKUCaldon, OH' 
POMO: bid Semi 

I woo MN SLIP 

(VM NW JAII05 

Ó ON NcYMGBd. 
MA 

POMO: Shaft Ma 
n 

áµPrai 
a 

aau HIP 

MmEwST16nEENAJaws1 

KZIA/Cedar Rapids. IA 
OM Rob Harlon 
PD MO Kevin Water 

WSSX/ChaeIeslon. SC' 
PO Mike Edwards 
APO Greg Pitt 
MD Special Ed 

ub I OMV se 

WVSR/Charleston. WV 
OM Jell Whitehead 
PD Jay Patricks 

APD Kind Conley 
MO Apollo 

WNKS /Charlotte 
PO John Reynolds 
MD Kell Reynolds 

WKXJ/ChaOanooga. TN' 
OM. Ens Van Dyke 

PO Cana 
APOMO Riggs 

WKSC/Chicago. IL' 
PO' Rod Phillips 
MO. Jet Murray 

KLRS/Chic'o. CA 
POMO. Enc Broad 

WKFS/Cincinnati. OH' 
OM Scott Rennhart 
PO Donna oeeater 

WAKS/Cleveland. OH' 
OM. Seas M*theM 
PO Dan Mason 
APoll! Kasper 

KKMG/Dolorado Springs. CO' 
0M Bobby Irrem 
PO Chad Ruler 

WNOK/Columbia, SC' 
OM Dan Bella 
PO TJ McKay 
MO Pancho 

WBFA/Columbus. GA 
OM Brian Waten 

PIT MO Wes Carroll 
APO Amanda Lister 

WCGO/Columbus. GA 
OMPO/MD. Bob Oeck kl 

' 

AO% 
MvONCZ 

i IMPaafsF. 
Mv.2 

WNCI /Columbus. OH' 
PD Jimmy Steele 
APO MO Joe Kelly 

KHKS/Dallas. TX' 
PO Patrick Davit 

APD Femando Ventura 

KRBV/Dallas. TX' 
PO Aka VaMMrne 
MD Bethany Parks 

NUS 
OSIER 

WOKFDaylon. OH' 
OM Tony Lddom 

PO Man Johnson 

WGTZNaylon. OH' 
ON J tones 
PO Sean Sharp 

WVYB/Daytona Beach. FL 
OM. Frank S411 

MOD We 
23 l DOORS aMM 

I AMa LAWN 
O12nJMAM 
ILI 
BMW MR FLnP 

r.Ky15 affAw 

KFMDNenver, CO' 
PD Jim Lawson 
MD Geny Dixon 

KKDM/Des Moines, IA' 
PO Greg Chance 
NO Jared Goldberg 

WDROIDelrott. MI 
PO Aka fear 
APD Jay lowers 
MO Keith Clog 

WKOLetroit. MI' 
PD Dom Theodore 
MO Beau Daniels 

WLVYPImira, NY 
OM PO MD Mike Strobel 
APO Brian Stoll 

WRTSErie, PA 
OM Rick Rambaldo 
PO Jett Hurley 
APDMD Karen Black 

KDUKhugene.OR 
OM Chris Sargenl 
Po Patene Steele 

WSTOiFvanswIle. IN 
PD Keith Allen 

APO Brad Booker 
MO Josh Strickland 

KMCK/Fayetleville. AR 
OM. Jay Phillips 
P0. Brad Newnan 
MD JJRyan 

KMXF/TayeBeville, AR 
01A/P0 Tom Trews 
APOMO' te 0 

WWCK/Fltm. MP 
Po Scott Free 

WJMX/Florence, SC 
OM Randy Wilcox 
POMO Smlly G 

PA 'AM K.op PI1111p1 

KWYEhresno, CA' 
PO Mae Yeager 
APO Ryder 
MO. Mesi Thomas 

KSMEITI. Collins. CO' 
PO Clins Kelly 
MO it Jo lumbeaugh 

Stations and their adds listed alphabetically by market 
WXKBhI. Myers. FL' 
PD Chris Cue 

APO MD Randy Melvyn 

KISR,PI. Smith. AR 
OM PO 'Big Dog' Ronk Hayes 
APD MD Michael Oldham 

5 T.KW 
ir ia, rr 

5 

5 Cd. 

KZBB/FI. Smith, AR 
OM. Lee Matthews 
P01150. Todd Chase 

WYKSAGainesyiIle. FL' 
PDMD Jen Baraa 
APD Mike Forte 

WSNX/Grand Rapids. MI' 
POAPoMD Enc O'Brien 

WKZLIGreensboro. NC' 
PO: Jeff McHugh 
APO'. Teure tnogd 
MD Mannt Gan 

WERO /Greenville. NC' 
P0. Tony Banks 
AMMO Chess Mann 

WRHT /Greenville. NC' 
DMPO. Jell Dans 
AMMO Blake Larson 

WFBC/Greenville. SC' 
PD' Nikki Ste 

APO Las Schoner 

WHKF,Manisbuf9 PA' 
OM PO Michael McCoy 

WKSS,Nanford. CT' 
PO Rick Vaughn 
MD Jo Jo Brooks 

KRBEMouston. TX' 
PD Trag Austin 
MD Leslie Muffle 

WKEEMunbngIon 
PD Jim Davis 
APDMD. Gary Miller 

WZYPNentsville. AL' 
PO Keith Scon 

MD Ally Lisa Elllon 

WNOUAnd ianapoli s. IN 
ON David Edgar 
PO Chas Edge 
MO Dylan 

WYOY /Jadtson, MS' 
OMPO Johnny 0 

APORAO Nate West 

WAPE/Jacksonville. FL' 
OMPD Cal Thomas 

APDMD Tony Mann 

WAS/Jacksonville, FL' 
MO mach 

WAEZ/Johnson City' 
Po'. Jay Patna 

APOMO nay Real 

WGLU /Johnstown. PA 
PD MACh Edwards 
APODAD Jonathan Reed 

WKFRMalamazoo. MI 
0M Mike Mokelly 
POMO Woody Houston 

KCHLMansas City. M0' 
OMPO Dave Johnson 
APO Eric Tadda 

MD Jacgui Lucky 

KMXVMansas City, MO' 
PD Jon Zehner 
MO' Holly CIeS 

WWST/Knoreille. TN' 
PO. Rich Bailey 
MO Scat Bohannon 
tic And, 

KSMBIWIayetle, LA' 
Po. Bobby NovAsad 

APDMD Andrew "AG "Gordon 

WLANAancaster, PA' 
ON Michael McCoy 
PO'. JO Bosch 

APD/M0 Holly Love 

WHZLLansing. MI' 
PD Dave B. Goode 

WLKT;Leeinglon. KY' 
PO MD Wes McCain 

KLAL/Little Rock. AR' 
PD Randy Cain 
APD Ed Johnson 
MD Charlene 

KIIS/Los Angeles. CA' 
PO John Ivey 

APO MD Juice Pilat 

WDJX2ouisviIle. KY' 
PO: Shane Collins 

WZKF/Louisville. KY' 
POMO Chas Randolph 

KZIIAubhock. TX 
OM' Was Neumann 
POMO Kidd Carson 

WMGB/Macon. GA 
0M' Jell Silvers 
POMD Cahn Hicks 

k:1. 

WZEE/Madison. WI' 
OM. Mae Ferns 
POMO: Tonees Bodeen 
i' ALMSasoTsw't 

RONEY 
MYOLELt4 ries 
MVINOfa.LW 
SPARE PIA 

WJYYiManchester, NH 
POMO Al Diddle 

ASSKASiW60N 

WAOA:Melbourne. FL' 
PO Beau Richards 
MD Ers Denim 

WHYVMiami. FL' 
PD. Rob Roberts 

APO Donne Meiners 
MO'. Michael Yo 

WXSS/Milwaukee. WI' 
OMPO Brian Kelly 
APDMD PJ 

KDWB/Minneapolis, MN' 
PO Rob Moms 
MD Derek Moran 

WABBIMOhile. AL' 
OM PO Jay Hafling 
APO NO Pablo 

WYOKIMobile. AL' 
PO Ted Sinker 
APDMD Stoll Adams 

Asses s awsON 

WBBOJMonmouM,NJ' 
Po: Gomm Ran' Moss 
OPD/NO: XM KAÍFM 
No Adds 

WHHY/Momgomery. AL 
OM Bill.iones 
PD'. Karen He 

i leali únó i 

WVAO/Morgamown. WV 
OM. Floppy Kerchesal 
PO: lacy NOK 

rM.oeel 
WYO. It,. ,. . 

vkwt 

WWXM/Mynle Beach. SC 
PDMO Wally Benmgeri 
APO Jill Reddechn 

WRVWMashville. TN' 
PDiMD Rich Oars 
m km 

WBLIMassau. NY' 
0M Nancy Cambino 
PO 11 Rice 

APD Al Levine 

MD LJZabielskn 

WFHNMew Bedford. MA 
PD James Reitz 
Mo David Duran 

WKCl/New Haven, CT' 
PD ChM Kelly 
MO Kerry Collins 

WEZB/New Orleans. LA' 
OM PO John Roberts 
API Charlie Scot 
MO StevieG 

WHTLNew York. NY' 
PD Tom Poleman 
APO Sharon oastur 
MO. Paul Cubby Bryan) 

KBAT/Odessa, TX 
OM John Winch 
PD Leo Caro 

MO' Cary Knight 

KCRS/Odessa, TX 
PD' Ric Elliot 

M0. Kaay Redwine 

KJYO/O dahoma Cily. OK' 
Po Mike McCoy 
MD J Rod 

WXXL/Orlando. FL' 
OM PO Maos Cook 

APO MO Pele De Graut 

WI00/Philadelphia. PA' 
PO 1000 Shannon 

APO Manan Newsome 

WBZLPIBsburgh. PA' 
OM Keith Clark 
PO Ryan Mill 
MD Kale 

WKST,Piysburgh. PA' 
PO Mark Anderson 
APO Mali Allen 
MD Mikey 

WJBO/POnland. ME 
OMPO Tom Moore 
MD Mike Adams 

KKRZPonland. OR' 
PD Brian Bridgman 

WERLPonsmouth, NH' 
OM PO Mike O'Donnell 
APDMD Kenn Matthews 

WSPKPoughkeepsie. NY 
P0 Scatty Mac 

APO Sky Walker 

MO PaubeCma 

WPRO/Provtdence. RI' 
OM PO Tony &Mol 
APO MD Davey Moms 

KBEA/Ouad Cities. IA' 
PO Jeff James 

WHTS/Ouad Cities. IA' 
Po. Warlekus 
MO Joey Tact 

WDCGrAalelgqh. NC' 
PO Rid Schmdl 

APO/NO DChase 

KNOCK' Wit rLP 
IadeLSlw 
GCRIE 
aSSGSrkPSt 

KNEVMano,NV' 
PO/MOs Vie Dwa 

irLARELEVEN 

HRN 

WRVOMichmond. VA' 
PD. Billy Sud 
APO Trans Dylan 
MD' Jake Glenn 

WJJS/Roanoke. VA' 
PD. David Lee Michaels 

APD Melissa Morgan 
MD Clsyo 

WALK/Roanoke. VA' 
PO Kenn Scot 
APO'. Danny Meyers 
MO'. Bob Patna 

WKGS/Rochesler. NY' 
Po Erick Anderson 
MD Nick 01lucc1 

WPXYMochester, NY' 
OM John McGee 
PO Mike Danger 

WZOKIRocktord,JL 
PD Dare Johnson 
MD. Jenne Wes' 

05,6 AR9,699, 

KDNOSacramenlo. CA' 
PO Steve Weed 
MD ChnslopherK 

WIOGSaginaw. MI' 
Po Brera Carey 
MD Fric Chase 

KUDDSall Lake City, UT 
*POND Brian Michel 

KZHTSalt Lake City, UT' 
PO kt McCartney 
MD Kramer 

KELLSan Antonio. TX' 
Po Doug Benner 

KXXM,San Antonio. TX' 
PO Jay Shannon 
MD Tony Corte/ 

KHTS San Diego. CA' 
PO Diana Laird 

APO MD Noonan Hale 

KSLYJSan Luis Obispo. CA 
PD. Andy Winlord 
MO _Crap Marshall 

WAEVSavannah. GA 
0M Brad Kelly 
PO MO Chris Alan 

APD Russ Francis 

KBKSSeanle. WA' 
OMPO Mike Preslon 
AMMO. Marcus D 

i wnlo nnM:, i tN,; 
CleIAINa 

MIHOAKfAaCE 

KRUFBhreveporl, LA' 
PD- CMá Callaway 
MD. Eno H15ky 

WNOV/SOmh Bend. IN 
Po: Tammy Frank 

APO/PAD: Al Casse 
' WYO. 

Naere-:. 

KZZUSpakane. WA' 
0M Brew MioSaelS 
PDMD. Casey Christopher 

WDBRSpnngheld. IL 
OMPO. Mcheile Mathews 
APD Dave Daniels 
MO' Bob Parrish 

KSLZ,SI. Louis, MO' 
P0. Boomer 

MD'. Ta]No J 
Ra:o 

PA 

suNwL P 

WNTOSyracuse. NY' 
PO' Tan MAchell 
MD'. Jimmy Olsen 

WWHTSyracuse. NY' 
PD Butch Charles 
MO Jet Wise 

WHTF/Tallahassee, FL 
OM. Jod Ham 

Po: Kanon with a t 

;tt c 

WFLZ/famya. FL' 
CIM/P0 Jed Kapugl 
APO Toby Knapp 

MD: Slap 'The Man Pned 

s rw0119cN19 

WMGUTerre Haute. IN 
PO: Non 515511 

MO: MN Lacking 

xi 

MKS/Toledo, OH' 
WO: NN Me11aM 
PROW Mark Andrews 

NERD 
nSAR 
S,AapIE 

WHO/Traverse CKy, MI 
OM: Man BnrM 
PDAw: Roe PrMW 

6 F0.Vani 
; ÆSSIGSIW6 B 

OI2k9aaM 

WPSTTrenlon. NJ' 
OM PO Dave McKay 

APD MO Chris Puerro 

KROO/Tucson. AZ' 
OM PO Gm Admits 
APDMO Ken Cart 

KHTT.Tulsa. OK' 
OM PD Tod Tucker 

APD Man The Bran Demd 
MD Man Ryder 

2 Hari 
,4>_,., 

LIZ RIVA 
SOAP. 

KISXyIer. TX 
OM Dave Ashcran 
POMD Lares Thompson 

WSKSMICa. NY 
DMPOMO Slew SCbama 

APD Shaun Andrews 

WLDVW Palm Beach. FL' 
OM Dave Denver 
PD Chris Marina 
MD. Dave Vayda 

KWTXWaco. TX 
PO Oaten Taylor 

APD MD John Oakes 

WIHT.Washinglon. DC' 
Po Jeffrey Wyatt 
MD Albne Dee 

WIFC/Wausau. WI 
PO John Jost 

APD'. Jammer Joe Malone 
MO Belley 

KKROWichita, KS' 
PO PI 
M0 Drego 

WBHT;Wilkes Barre. PA' 
Po Mark McKay 

APO A J 

WKRZ Wilkes Bane. PA' 
PD Jerry Padden 
MD Kelly K 

WSTW/Wilmington. DE' 
PD John Wfson 
APO,MO. Mae Roui 

WYCR/York, PA' 
PD 

MO 

Dar 
Sal 

ryCniekell 
Vicious 

WAKLYorEppam, OH' 
OM Dan JRMMMnwMa 

AMEwhLOad 
Mond MAW MNVA e P MDR 

WHOT/Y011llpslown, OH' 
PO: kMTrod 
MD: Use ROynW 

PiIAIR 
SMWO (IA HIP 

POWERED 
MEDIABASE 

*Monitored Reporters 

174 Total Reporters 

124 Total Monitored 

50 Total Indicator 

Did Not Report, Playlist Frozen (5): 
KFFM /Yakima, WA 
KFRX /Lincoln, NE 
WPPY /Peoria, IL 
WOGN /New London, CT 
WWKZJTupelo, MS 
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DONTAY THOMPSON 
dthompson(q radioandrecords. com 

CHR/RHYTHM/C 

Radio Personalities 
And Endorsements 
Lugz Shoes VP talks about using hip -hop culture to 
market products 

'11 admit this isn't your conventional R &R column, 
but as someone who believes in helping those in the 
radio and record industries get new ideas for brand- 
ing themselves and making mo' money, mo' money, mo' 
money - OK, that was cheesy -I believe this column 
will offer some insight on how a fairly large company 
goes about giving individuals endorsement deals. 

Lugz Shoe Co., a subsidiary of 
J.S.S.I., has established itself as one 
of the leading urban footwear com- 
panies among American 
youth by forming part- 
nerships with heavy hit- 
ters within the hip -hop 
culture. 

"J.S.S.I. is a family busi- 
ness. My grandfather 
started it 68 years ago," 
says Lugz Exec. VP Larry 
Schwartz. "We started 
Lugz 10 years ago with 
the insight that fashion 
was changing from athletic footwear 
to more casual wear and boots. Also, 
the role models of the youth culture 
were changing from athletes to rap- 
pers. If Nike was going to have the 
best athletes, Lugz was going to have 
the best rappers. So, with those two 
things in mind, we launched Lugz." 

The company established itself in 
1993, using such hip -hop artists as 
Erick Sermon, Master P and Snoop 
Dogg as spokesmen, and Lugz's 
shoes quickly gained popularity and 
were being worn by many inner -city 
youths. "We were targeting the 
youth market -15- to 25- year -olds," 
says Schwartz. 

"We understood that hip -hop 
wasn't just a music genre, but it 
really was a whole lifestyle and a 
huge part of youth culture. We 

thought it was a very powerful cul- 
ture to tap in to. And we've been 
very supportive of the culture for the 
entire 10 years of our Lugz brand." 

The shoes' popularity reached a 
new level in 2003, after the company 
released the industry's first signature 
shoe by a radio personality, with 
WQHT (Hot 97) /New York's Funk - 
master Flex. Lugz sold over 1 million 
pairs of Flex Driving Shoes, making 
Flex one of the top endorsers in the 
shoe industry. 

Sales of Lugz shoes reached $150 

million in 2003. Now the company 
has made a deal with Baby, a.k.a. 

Birdman, from Cash Money, to pm- 
duce a shoe that's due out May 15. I 

recently spoke to Schwartz about 
how Lugz continues to be 
an innovator in partnering 
with hip -hop cultural 
icons to endorse its prod- 
ucts. 

Larry Schwartz 

R &R: Did you get any 
resistance from individuals 
who were against teaming up 

with rappers for your prod- 

ucts? 

LS: We were starting a 
brand, so we were starting from 
zero. In the beginning, not too many 
people noticed. And we were really 
the only ones doing it. So the kids got 
it; they got it immediately. The retail- 
ers didn't at all, and it took awhile 
to place the shoes. 

But once we placed the shoes, they 
started selling almost immediately. 
First of all, the shoes are great. We've 
been making shoes for 68 years. We 

started working with Erick and had 
our people going to clubs and talking 
to people, giving out some T- shirts 
and stuff to start some grass -roots 
awareness. Those people got it, but a 

lot of the conventional people didn't 
have a clue what we were doing at 
first. It took them awhile. 

R &R: How does Lugz choose who it 

wants for an endorsement deal? 
LS: We have a policy that we only 

work with people who like our 
product. It has to be genuine. If we 
do a print ad and put somebody in 
it but people say he'd never wear 
those shoes, what's the point? Kids 
are too smart. You have to be authen- 
tic. You have to be genuine. 

R &R: Getting hip -hop artists to en- 
dorse your shoes is one thing, but doing 

it with a radio personality is another. 
What led to your giving Funkmaster 
Flex an endorsement deal? 

LS: We've worked with Flex for 
many years. In fact, we're always out 
in the stores doing market research 

all over the country, whether it's 
New York, L.A., Chicago, Atlanta, 
Houston or Dallas. A year ago, dur- 
ing one of our store checks -I guess 
it was the Foot Locker on 34th Street 
in New York -a couple of sales 
guys said, "You know who one of 
your biggest fans is ?" I said, "No, 
who ?" They said, "Funkmaster Flex. 
He comes in every six weeks and 
buys a load of Lugz." I said, "That's 
great." 

So we contacted Flex and said, 
"Hey, listen, you know we'd love to 
give you some product. We hear 
you're into our brand. Come on up." 
That was probably five or six years 
ago, and it started a long-term rela- 
tionship. About two or three years 
ago, we wondered about incorporat- 
ing Flex into some advertising. 

We did some national TV ads and 
some national print -we did a print 
ad with Flex with a very hot shoe we 
had at the time, called "Dub." The 
shoe sold really well. We did some 
more research, and the kids were re- 
ally into Flex. He had a car show 
coming up and wanted us to spon- 
sor it. 

We'd been following cars, and 
they'd always been hot but seemed 
to be getting hotter. We said, "Why 
don't we combine them? We'll spon- 
sor your car show, but we can come 
up with a driving shoe, a shoe that 
nobody else really has." That start- 
ed a closer collaboration, which re- 
sulted in what really is the first sig- 
nature shoe by any hip -hop artist. 
We beat out Jay -Z and Reebok by 
about three months. 

R &R: But Flex isn't a hip -hop artist, 
he's a radio personality. Didn't you think 
that was risky? 

LS: Hip -hop artists are MCs and 
DJs, and the five phases of hip -hop 
culture incorporate a lot more than 
just rap artists. We definitely consid- 
er Flex a part of the hip -hop culture. 
People tell us Flex is great but ask 
what made us choose him. We did it 
for a couple of reasons. One is that 
we had a great relationship. He liked 
our product, and he's very well 
known. 

We knew he was a big New York 
personality. We knew he'd been on 
MTV, so he was well known outside 
New York, but that was a couple of 
years ago. But we did our home- 

Convention Countdown 
Begins Now 
R&R Convention 2004 hits the 
Beverly Hilton in Los Angeles June 
24 -26. Check this space every 
week for updates to the official 
agenda. Also, see Page 28 for the 
nominating ballot for this year's 
R&R Industry Achievement Awards. 
The awards will, as usual, be 
presented at a special ceremony at 
the convention. Who'll get to take 
home an award? Your votes decide! 

R&R 37 

work, and we were initially sur- 
prised and very happy to find that 
he was still well known from coast 
to coast, which is important because 
you don't sell a million 
pairs of shoes in just New 
York. 

More importantly, 
there was a story there 
that made sense. It made 
sense to Flex, it made 
sense to Lugz, and it 
made sense for develop- 
ing a kind of shoe. We 
showed some shoes that 
we were developing, and the kids 
immediately recognized the FMF 
logo, which is great. 

You know how athletic companies 
hire these athletes and then have to 
create logos for them? Well, Flex al- 
ready had his brand logo, in effect. 

market. When we started talking to 
Birdman, it became very clear that he 
was interested in taking off his Air 
Force Ones and coming up with some- 

thing very cool that was his 
own. ' 

We said, "We could do 
that with you." But, obvi- 
ously, he really had to 
love those shoes because 
they would have his 
name on them. We told 
him we wouldn't do the 

Baby 
deal if we couldn't come 
up with a design that he 

liked, which he understood, so that 
was cool. 

He came up to our office a bunch 
of times to work with our designers 
and really craft together this new 
shoe, and it was great. We went 
through a whole bunch of different 
prototypes - different soles, differ- 
ent uppers - until we finally came 
up with something that he really felt 
good about. Because he was into Air 
Force Ones and Tims, the first shoe 
is in the genre of Air Force Ones, and 
the second shoe will be a kick -ass 
boot. 

R &R: With your endorsement deals, 

do you require the individuals to do more 

than the obvious stir 
LS: Sure, in terms of requiring it 

to be a partnership. l know that can 
sound like a cliche, but, as we found 
out with Flex, it really makes a huge 
difference if the guys are into it, be- 
cause people will know that. We re- 
spect our consumers big-time. They 
teach us something every day, as 
long as we're willing to listen. 

In the initial stages of talking to 
people, we tell them that they have 
to really want this to work; it's their 
name on the shoe as well as ours. 
There's a lot of pride involved. 
You've got to be into it. Birdman is 

putting the shoes in his videos, he's 
going to talk it up, he's going to wear 
them a lot, he's going to be out there 
with it. That's crucial. Flex did that 
all over the place. He's a great mar- 
keter, and so is Baby. 

R &R: Do you see Lugz working with 

other hot radio personalities to endorse 
the company's products? 

LS: We're certainly open to that. 
We are continuing to work with Flex. 

We expect to be working with Bird- 
man for quite some time. Nike has 
certainly shown how you can mar- 
ket multiple people at the same time, 
but right now we're really focusing 
on Birdman and Flex. 

"If we do a print ad 

and put somebody in 

it but people say 

he'd never wear 

those shoes, what's 

the point?" 

Another thing was, when we showed 
the kids the shoes, they said, "Hey, do 
you know that Flex is really into 
cars ?" There's a segment on MTV's 
Cribs that shows all of his cars. 

So we understood that there was 
a real chance to do something that 
made sense, and that worked with 
Flex and with our brand. If he's into 
cars and nobody had really created 
an urban driving shoe, it would be 
natural that Flex would be into that. 

R &R: Tell us about your recent deal 

with Baby, a.k.a..irdman. 
LS: He's worn Lugz in the past; 

we knew that, But he certainly hasn't 
been wearing Lugz fairly recently. 
We knew he was wearing Air Force 
Ones and Timberlands. We have 
what's called a brown -shoe compa- 
ny, but we do a surprising amount 
of business in white -colored shoes. 

As you know, the athletic business 
is coming on strong these days. A lot 
of it is retro or classics, and Air Force 
Ones are certainly the mainstay of the 
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38 CHR /RHYTHMIC TOP 5O 
n., March 26, 2004 

POWERED 

MEDIABASE 
LAST 

WEEK 

THIS 

WEEK ARTIST 
TOTAL 

PLAYS 

- - 

PLAYS 

TOTAL 

AUDIENCE 

Oa 

WEEKS ON 

CHART 

TOTAL STATIONS 
ADDS Most Added® 

1 Q USHER fILUDACRIS & LIL' JON Yeah (Aristal 6815 +217 835145 12 8410 www.rradds.com 
2 0 J KWON Tipsy (So SoDef /Arista/ 6294 +275 712363 12 8210 ARTIST TITLE LABEL(S) ADDS 

3 0 CHINGY One Call Away (DTP /Capitol) 6026 +117 670488 12 7810 YUNG WUN Tear It Up (J) 20 

6 O M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 4624 +569 538158 9 7610 PITBULL fILIL' JON Culo (M) 16 

4 5 LUDACRIS Splash Waterfalls (Def Jam South //DJMG) 4284 -33 484607 13 8010 
BEYONCE' fRLIL' FLIP Naughty Girl (Columbia) 15 

AMANDA PEREZ I Pray (Powerhowse /Universal/ 12 

7 O JAY -Z Dirt Off Your Shoulder (Roc- A- Fe / /a/ /DJMG) 4254 +326 445038 12 7710 
JOE fIG UNIT Ride Wit U (Jive) 11 

5 7 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 3453 -688 442216 16 8210 TAMIA Questions (ElektralEEG) 9 

13 0 USHER Burn (Arista) 3342 +702 353029 4 8014 K. WEST fIS. JOHNSON All Falls Down (Roc A.Fe/ /a/ /DJMG) B 

8 9 CASSIDY fIR. KELLY Hotel (J) 3275 -222 446538 21 7610 
ALICIA KEYS If I Ain't Got You (J) 8 

BAD All What I'm Spillin' (Independent) 8 

11 o G UNIT WOE Wanna Get To Know You (lnterscopel 3248 +233 417922 11 7911 

10 11 PING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TV7) 3101 -174 324047 18 7410 

9 12 EAMON F. It (I Don't Want You Back) (Jive) 3029 -391 273976 17 6410 

12 ® PETEY PABLO Freek -A -Leek (Jive) 2955 +274 270175 12 7713 

15 0 D12 f1EMINEM My Band (Shady /lnterscopel 2953 +986 261781 3 7412 Most 
22 0 TWISTA Overnight Celebrity (Atlantic) 2102 +606 222311 5 7816 Increased Plays 
18 0 OUTKAST Roses (Arista) 1843 +167 126416 5 6713 TOTAL 

25 1D SEAN PAUL I'm Still In Love With You (VP /At /antic) 1813 +346 266131 16 6815 
'PLAY 

ARTIST TITLE LABELSI INCREASE 

29 0 KANYE WEST f!SYLEENA JOHNSON All Falls Down (Roc- A- Fe / /a/ /DJMG/ 1811 +535 223795 4 7918 D12 fIEMINEM My Band (Shadyllnterscopel +986 

20 0 JENNIFER LOPEZ fIR. KELLY Baby I Love U (Epic) 1797 +139 124046 6 4411 BEYONCE' f1111' FLIP Naughty Girl (Columbia) +773 

16 T.I. Rubber Band Man (Grand Hustle/Atlantic) 1791 +97 166797 13 6310 USHER Burn (Arista) +702 

24 ® LIL' FLIP Game Over (Sucka Free /Loud /Columbia) 1761 +286 195875 7 6417 
TWISTA Overnight Celebrity (Atlantic) +606 

M. WINANS fIENYA & P. DIDDY I Don't... (Bad Boy /Universal) +569 

14 22 KANYE WEST Through The Wire (Roc -A -Fella //DJMG/ 1675 -288 229314 16 6510 
K. WEST fIS. JOHNSON All Falls Down (Roc -A- Fella/ /DJMG) +535 

28 ® FRANKEE F.U.R.B. (Independent) 1613 +253 145858 3 1011 SEAN PAUL I'm Still In Love With You (VP /Atlantic/ +346 

35 BEYONCE' MIL' FLIP Naughty Girl (Columbia) 1598 +773 186730 2 73115 JAY.Z Dirt Oft Your Shoulder (Roc- AFe /la / /UJMGI +326 

19 25 NICK CANNON Gigolo (Jive) 1515 -158 147326 20 5910 
LIL' FLIP Game Over (Sucka free /Loud /Columbia) +286 

J.KWON Tipsy (So SoDef /Arista) +275 

23 26 BRITNEY SPEARS Toxic (Jive) 1492 -6 115133 8 3310 

17 27 RUBEN STUDDARD Sorry 2004 (J) 1404 -263 144553 12 5810 

21 28 BEYONCE' Me, Myself And I (Columbia) 1144 -372 125940 19 5610 

26 29 SLEEPY BROWN fIOUTKAST I Can't Wait (lnterscopel 1021 -429 114902 9 5510 

32 30 M. LEE fIJ. PHA & S. BROWN Luv Me Baby (Po'Reel/Universal) 1015 108 83735 7 5810 New &Active 
31 31 AVANT Read Your Mind (Geffen). 1007 -108 117968 19 4111 

MR. VEGAS Pull Up (Delicious Vinyl /Geffen) 

27 32 MISSY ELLIOTT I'm Really Hot (Gold Mind /E /ektra /EEG) 868 -510 77725 10 6510 Total Plays: 332, Total Stations: 14, Adds: 4 

30 33 YOUNG GUNZ No Better Love (DefJam //DJMG) 855 -320 111430 10 4910 YUNG WUN Tear It Up (J) 

42 ALICIA KEYS If I Ain't Got You (J) 832 +226 114849 3 5218 Total Plays: 298, Total Stations: 28, Adds: 20 

34 35 JUVENILE fIMANNIE FRESH In My Life (Cash Money /Universal) 754 72 67827 13 3510 JANET JACKSON I Want You (Virgin) 

Total Plays: 295, Total Stations: 23, Adds: 1 

37 36 JAGGED EDGE What It's Like (Columb(a) 703 -7 41643 6 4311 

44 ® NB RIDAZ fIGEMINI So Fly (Upstairs) 690 +82 36967 6 812 
GUERILLA BLACK Guerilla Nasty (Virgin) 
Total Plays: 270, Total Stations: 17, Adds: 1 

39 38 BLACK EYED PEAS Hey Mama (A &M /lnterscopel 654 64 23727 8 2610 
CYPRESS HILL What's Your Number? (Columbia) 

40 39 TECH N9NE Here Comes Tecca Nina (MSC Music/ 626 -60 19870 7 3410 Total Plays: 239, Total Stations: 21, Adds: 1 

45 BEENIE MAN fIMS. THING Dude (Virgin) 546 +3 112397 8 3212 TAMIA Questions (Elektra/EEG) 

43 41 RYAN DUARTE You (Universal/ 529 -102 72038 17 2610 Total Plays: 237, Total Stations: 41, Adds: 9 

49 DILATED PEOPLES fIKANYE WEST This Way (Capitol) 523 +83 38724 2 4517 T.O.K. Gal You Lead (VP) 

Total Plays: 214, Total Stations: 11, Adds: 0 

41 43 KELIS Trick Me (Star Trek/Arista) 521 139 23258 4 4210 

38 44 ALICIA KEYS You Don't Know My Name (J) 516 173 73486 17 5210 
WYCLEF JEAN fISHARISSA Take Me As I Am (J) 

Total Plays: 208, Total Stations: 23, Adds: 2 

48 JOJO Leave (Get Out) (BlackGround /Universal) 504 +62 38365 2 3315 
PLAY -N-SKILLZ Freaks (Independent) 

JOE fIG UNIT Ride Wit U (Jive) 479 +104 55267 1 42111 Total Plays: 175, Total Stations: 13, Adds: 4 !Debut> 

46 47 BABY BASH Shorty Doowop (Universal) 464 -76 59021 19 1710 CONWAY Nutcracker (Universal) 

CHRISTINA MILIAN Dip It Low (Island //DJMG) 444 +143 60093 1 3316 Total Plays: 146, Total Stations: 9, Adds: 3 !Debut> 

/Debut> PITBULL fILIL' JON Culo (TI/T) 433 +180 53942 1 26116 

Irl DO OR DIE fITWISTA & JOHNNY P. Do U? (Rap -A -Lot) 420 +43 18653 1 2211 Songs ranked by total plays loebut> 

87 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 3/14- 

3/20. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below 

No. 20 are moved to recurrent alter 20 weeks on the chart. Most Added is the total number of flew adds officially reported to R &R by each reporting station. Songs unreported as adds 

do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Total Audience equals Average 

Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from 

the Arbitran Company (© 2004, The Arbitron Company). © 2004. R &R, Inc. 

RULE # i 
"Always treat the customer right, because 

if you don't, someone else will. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

COYOTE PROMOTIONS.COM, a division of Adobe Graphics 
& design, Inc. started in 198g in Sante Fe, New Mexico. 

(We've grown since then.) We now serve over 2,500 clients 
in radio, television and the recording industry. 

Over y6,000 
promoNonal. eat 

items tor tbBObh eQ 
industry Q ealcle W ray>3 

PH:1 -800- 726 -9683 516-487-5696 FX: 516 -482 -7425 CUSTOMERSERVICE @COVOTEPROMOTIONS.COM 300 NORTHERN BL., SUITE #26 GREAT NECK, NY,11O21 PO Box 2212, GREAT NECK, NY 11022 
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RHYTHMIC MIX SHOW TOP 3O 
March 26, 2004 

39 

RANK ARTIST TITLE LABEL 

1 USHER fILUDACRIS Yeah (Arista) 

2 J -KWON Tipsy (So So Def /Arista) 

3 YING YANG TWINS Salt Shaker (TI/TI 

4 PETEY PABLO Freek -A -Leek (Jive) 

5 CHINGY One Call Away (DTP /Capitol) 

6 CASSIDY fIR. KELLY Hotel (JI 

7 MARIO WINANS fIP. DIDDY I Don't Wanna Know (Universal/ 

8 JAY -Z Dirt Off Your Shoulder (Roc -A- Fella /IDJMG) 

9 LUDACRIS Splash Waterfalls (DefJam South / IDJMG) 

10 LIL' FLIP Game Over (Sucks Free /Loud /Columbia) 

11 BEYONCE Naughty Girl (Columbia) 

12 KANYE WEST fIS. JOHNSON All Falls Down (Roc- A -Fe //a /IDJMG) 

13 G UNIT Wanna Get To Know You (/nterscopel 

14 TWISTA Overnight Celebrity (Atlantic) 

15 SEAN PAUL fISASHA I'm Still In Love With You (VP /At /antic) 

16 D12 My Band /Shady /Aftermath /Interscope) 

17 TWISTA Ilk. WEST & J. FOXX Slow Jamz (Atlantic) 

18 SLEEPY BROWN fIOUTKAST I Can't Wait (Interscope) 

19 BEENIE MAN fIMS. THING Dude (Virgin) 

20 T.I. Rubber Band Man (Grand Hustle /Atlantic) 

21 PITBULL fILIL' JON Culo (TVT) 

22 USHER Burn (Arista) 

23 DILATED PEOPLES fIK. WEST This Way (Capitol) 

24 TRILLVILLE Neva Eva (BME /Warner Bros.) 

25 JUVENILE fIMANNIE FRESH In My Life (Cash Money /Universal) 

26 NICK CANNON Gigolo (Jive) 

27 NINA SKYE Move Your Body /Next Plateau /Universal) 

28 MR. VEGAS Pull Up (Delicious Vinyl) 

29 YOUNG GUNZ No Better Love (Del Jam / IDJMG) 

30 YUNG WUN Tear It Up (J) 

Monitored airplay data supplied by Mediabase Research, a division of 
Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
3/14-3/2002004, R &R. Inc. 

POWERED 
MEDIABASE 

p }J1\rJ 

NINA SKY Move Your Body (Universal) 

TWISTA fIKANYE WEST Overnight Celebrity (Atlantic) 

BEYONCÉ f1LIL FLIP Naughty Girl (Columbia) 

D12 fIEMINEM My Band (Shady /Aftermath/Interscope) 

CHRISTINA MILIAN Dip It Low (Def Soul //DMG) 

N.E.R.D. She Wants To Move (Virgin) 

This Week's Hottest Music Picks 

Erik Bradley 
MD, WBBM /Chicago 

White Boy featuring Kanye West's "U 
Know" (ICEE): Kanye is unstoppable! 

Tamar Braxton featuring Bump J's "I'm 
Leaving" (Independent): Keep an eye on 
this track. Sounds like a huge hit to me. And 
Bump J is the next MC to blow up. Anoth- 
er Chi -town hitmaker! 

Usher's "Confessions Part 2" (LaFace/ 
Arista): His album is incredible! 
Janet Jackson's "Sexhibition" (Virgin): 
Among the many standout tracks from 
Danlita Jo. 

Eric Powers 
PD, KUBE /Seattle 

Guerilla Black's "Guerilla Nasty" (Vir- 

gin): Love the sound of this record; it's got 
the right feel to be a hit! 

Usher's "Confessions Part 2 ": My favor- 
ite album cut. Any time you can confess to 
your girl that you're cheating and your side 
action is having your baby " - wow! 

Omarion's "Damn" (Independent): I'm 
surprised, but I like it! 

Beata 
MD, WILD/Tampa 

Lil Flip's "Game Over" (Sucka Free/Co- 
lumbia): This is turning into a big record for 
us. It was in mix show for three weeks, and 
it came in top 10 phones this week from the 
mix show play. 

Usher's "Confessions ": This is a hot al- 
bum we are looking at. A couple tracks off 
it now are "Caught Up" and, my favorite, 
"Confessions Part 2." 

Jimi Jamm 
PD, WPKF/Poughkeepsie, NY 

Sham's "Vitamin S" (Atlantic): Keep an 
eye on this. 

Erick Sermon featuring Sean Paul's 
"Feel It" (J): Just hearing the vocals takes me 
back in the day. 

Pitbull's "Culo" (TVT): Party jam for 
anybody with a pulse. 

Sarah O'Connor 
WPGC/Washington 

Usher's "Confessions Part 2 ": That song 
is so personal that I felt like I had to leave 
my office so that my Usher CD còuld be 
alone for a minute. 

Mary J. Blige's "It's a Wrap" (Geffen): 
How many women have felt just what 
Mary is talking about? Bitter Mary is back! 

Eric Sean 
PD. KWWV /San Luis Obispo, CA 

Akon's "Locked Up (Remix)" (Univer- 
sal): This sh *t is fire. Can't wait to start 
throwin' this in. Send me vinyl, Universal! 

Sean Paul featuring Sasha's "I'm Still in 
Love" (VP /Atlantic): I'm really feelin' this 
record. It's growing on the audience too. 

D12 featuring Eminem's "My Band" 
(Shady/ Aftermath/ Interscope): OK, do I 

even have to say why I picked this? 

Lucas 
Asst. PD /MD, WWKL/Harrisburg 

Nina Skye's "Move Your Body" (Univer- 
sal): This song is sizzling hot! It will be the 
next club banger, guaranteed. 

JoJo's "Leave (Get Out)" (Universal): We 

are getting phones on it already. This girl 
is a superstar in the making, and she is still 
a teenager. Check out the full -length. 
Amazing! 

RR convention 2004 

Don't Miss 

HEIR CONVENTION 2004! 
JUNE 24.26, 20U4 

BEVERLY NILTON HOTEL 
in Beverly HìIIs, CA 

Register NOW at www.radioandrecords.com 
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POWERED 

IiEDI,IB:iSE 

40 (( CHR /RHYTHM /C 
`J ® March 26, 2004 

ATE THERM. 
owERS:oEd iI EnI IBM 

Artist Title (Label) 

America's Best Testing CHR /Rhythmic Songs 12 + 

For The Week Ending 3/26/04 

TW 

USHER fILUDACRIS & LIL' JON Yeah (Arista) 

CHINGY One Call Away (DTP /Capitol) 

USHER Burn (Arista) 

MARIO WINANS fIP. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

JAY Z Dirt Off Your Shoulder (Roc A- Fel /a /IDJMG) 

J -KWON Tipsy (So So Def / Arista) 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (At /antic) 

TWISTA Overnight Celebrity (Atlantic) 

CASSIDY fIR. KELLY Hotel (J) 

LUDACRIS Splash Waterfalls (De1Jam South / /DJMG) 

G UNIT fIJOE Wanna Get To Know You (Interscope) 

OUTKAST The Way You Move (Arista) 

KANYE WEST Through The Wire (Roc A Fe /Ia /IDJMG) 

YOUNG GUNZ No Better Love (Del Jam /IDJMG) 

4.45 

4.24 

4.22 

4.16 

4.12 

4.11 

4.04 

3.97 

3.96 

3.93 

3.93 

3.92 

3.87 

3.83 

MURPHY LEE fIJAllE PHA & SLEEPY BROWN Luv Me Baby (Fo'Reel /Universal) 3.80 

EAMON F " k It it Don't Want You Back) (Jive) 

SEAN PAUL I'm Still In Love With You (VP /At /antic) 

NICK CANNON Gigolo (Jive) 

WESTSIDE CONNECTION Gangsta Nations (Capitol) 

SLEEPY BROWN fIOUTKAST I Can't Wait (lnterscope) 

BRITNEY SPEARS Toxic (Jive) 

OUTKAST Roses (Arista) 

RUBEN STUDDARD Sorry 2004 (J1 

BEYONCE' Me, Myself And I (Colombia) 

YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT) 

MISSY ELLIOTT I'm Really Hot (Gold Mind /Elektra /FFG) 

PETEY PABLO Freek -A -Leek (Jive) 

T.I. Rubber Band Man (Grand Hustle /Atlantic) 

3.78 

3.73 

3.71 

3.71 

3.70 

3.69 

3.69 

3.66 

3.64 

3.62 

3.48 

3.48 

3.30 

LW Familiarity Burn 
Persons Persons Persons 

12 -17 18 -24 25 -34 

4.42 98% 17% 4.41 4.52 4.45 

4.20 94% 20% 4.29 4.32 4.00 

54% 4% 4.28 4.30 4.14 

4.12 67% 8% 4.13 4.26 4.13 

4.04 81% 16% 4.18 4.33 3.96 

4.04 86% 16% 4.41 4.06 4.01 

4.09 94% 36% 4.03 4.08 3.95 

40% 5% 4.13 4.20 3.58 

3.92 96° /D 29% 4.05 4.01 3.85 

3.88 85% 21% 4.07 4.06 3.78 

3.89 79% 15% 3.85 4.04 3.88 

4.05 99% 51% 3.45 3.96 4.31 

3.89 90% 32% 3.90 3.79 3.96 

3.96 61% 12% 3.87 3.76 3.76 

3.77 62% 12% 4.00 3.81 3.56 

3.84 94 °/D 35% 4.08 3.65 3.66 

77% 23% 3.71 3.75 3.69 

3.67 96% 38% 3.94 3.63 3.48 

3.73 82% 28% 3.75 3.72 3.70 

3.73 70% 15% 3.33 3.70 3.89 

3.88 95% 32% 3.59 3.82 3.65 

49% 10% 3.48 3.82 3.60 

3.86 93% 32% 3.65 3.65 3.53 

3.73 97% 45% 3.58 3.35 3.86 

3.57 89% 36% 3.88 3.60 3.41 

3.57 85% 26% 3.34 3.59 3.68 

3.40 66% 18% 3.76 3.51 3.17 

3.37 67% 24% 3.42 3.54 3.05 

Total sample size is 418 respondents. Total average lavorability estimates are based on a scale of 1 -5. (,=dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Songs 
must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music 

test based on the format/music preference. RateTheMusic.còm results are not meant to replace callout research. The results are intended to show opinions ofparticipants 

on the the Internet only. RateTheMusic isa registered trademark of RateTheMusic. corn. The RTMsystem. is available for local radio stations by calling 818- 377 -5300. 
`RateTheMusic.com data is provided by Mediabase Research, a division o! Premiere Radio Networks. 

ARTIST: Ghostface 
LABEL: Def Jam /IDJMG 
By MIKE TRIAS /Associate EOM), 

make a n'gga cry in a minute. 

I'll make you happy. I'll make a 

bitch wanna f` ̀ k you. Those are 

my techniques," says Ghosttace 

of his style of spitting rhymes. 

"And that's the advantage I have over a lot of MCs, because a 

lot of them are stuck so much in one way. Once they try to 

come out of that realm, people might not take them seriously. 

I'm a universal rapper." 

The Staten Island native has been doing his thing as part of 

Wu -Tang Clan and as a solo artist since the early '90s. After 

taking a break, the man of many names (Tony Starks, Iron 

Man, The Wally Champ) is returning with Pretty Toney, his 

fourth solo album, which will drop in stores this April. Missy 

Elliott guest -stars on the album's lead single, "Push," and art- 

ists like Musiq will reportedly also grace the album with their 

vocal skills. Ghostface is decidedly excited about Pretty Toney, 

his first album since 2001's Bulletproof Wallets. "When you 

get something real vintage and out of the ordinary, best be- 

lieve that sh`t gonna stand out," he says. "That's how I try to 

keep my music." 

"Push" is a cut that will definitely stand out in the clubs. 

Containing a sample of "Naked Truth," "Push" features an old - 

school beat and blaring trumpets accentuated by flirtatious 

interplay between Ghostface and Elliott. "I heard the record 

and it sounded real big to me, so I damaged that sh`t and 

begged Missy to get on it," says Ghosttace. "She loved it the 

first time she heard it, and she just went in and did it." 
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DANA HALL 
dhall@radloandrecords.com 

URBAN 

Morning Show Mamas 
Representin' your Pl listeners 

Most Urban and Urban AC radio stations still tar- 
get female listeners as their primary audience. While 
there has always been a female presence at the format, 
it's only been in recent years that female personalities 
have taken on larger roles as drivetime anchors in ma- 
jor markets. At some stations women are dominating 
the lineup. 

In many instances, ratings have 
proven this is a winning choice. Just 
look at New York, where WQHT (Hot 
97)'s Angie Martinez and WBLS's 
Wendy Williams (now syndicated na- 
tionally) have taken afternoon drive to 
new ratings heights. Look- 
ing back, New York has al- 
ways had great success 
with women in drivetime, 
from Wanda Ramos to Car- 
ol Ford. 

So why do so many pro- 
grammers still think of fe- 

male personalities only as 
the midday choice or as 
morning show sidekicks? 
And why do we still hear 
some programmers say, "This station 
has too many women on the air "? I 

don't think I've ever heard a program- 
mer say, "There are too many male 
voices on the station." Maybe it's just 
the way programmers have been 
brought up in the business. Maybe all 
they need is to see the success stories 
to change their minds. 

To help them along, I've inter- 
viewed three female morning show 
personalities about their careers in ra- 

dio, their personal lives and how they 
believe they relate to the core listen- 
ers of their radio stations: women. 

Back In The Saddle 
Olivia Fox was part of the very suc- 

cessful nationally syndicated Russ 

Parr Morning Show until December 
2002, when contract negotiations with 
her employer broke down. Finding 
herself out of work - and pregnant 
with her and her husband's first child - was sobering. Yet she says, "It was 
probably the best thing that could 
have happened to me, in retrospect. It 
gave me time to focus on the pregnan- 
cy, which was difficult due to health 
complications, and to take a breather 
from a career that was very satisfying, 
yet very demanding on a family." 

Seven months after the birth of 
daughter Nina, Fox was contacted by 
Clear Channel VP /Urban Program- 
ming Doc Wynter about a morning 
show job at one of CC's newest sta- 

tions, WBTP (95.7 The Beat) /Tampa. 
Fox has been on the air there for al- 

most two months and is settling back 
into radio without skipping a beat. 

Denise Jordan- Walker has been a 

fixture on -air in the Chicago market 
for almost 20 years. She's worked at 
such legendary stations as WJPC, Ur- 

ban AC WVAZ and 
Smooth Jazz WNUA, but 
in 1998 she decided to take 
a sabbatical from radio to 

concentrate on her own 
public relations and pro- 
motions firm. 

Late last year Crawford 
Broadcasting reached out 
to Jordan -Walker and 
asked her to return to radio 
as morning host of newly 

launched Urban AC WSRB (Soul 
106.3) /Chicago. She now hosts the 
show with market veteran Wally Mu- 
hammad while raising two children as 
a single parent. 

Monie Love, co -host of WWPR 
(Power 105.1) /New York's morning 
show for more than a year, just 
stepped up her role on the 
show with the departure 
of Dr. Eke last month. A 

hip -hop artist- turned -ra- 
dio DJ, Love says she "fell 
into radio" after being dis- 
covered on MTV by then - 
WQHT /New York PD 
Steve Smith in 1994. 

Love is married with 
three children and says 
she's a lucky mom because 
"I have a very supportive 
husband and a nanny!" 
Love says that until she joined Power 
105.1 last year, she was known as 
"New York's No. 1 part- timer," hav- 
ing never had the chance to show her 
talent full-time until Ed Lover brought 
her on board for mornings at WWPR. 

The Female Perspective 
What exactly are female personali- 

ties doing for these radio stations? Fox 

says, "A lot of women listeners are just 
happy to have a female perspective in 
the morning. And I don't mean male - 
bashing. I hate that 'all men are dogs' 
kind of approach. I just feel there is 

more to talk about than that. 
"And I hope that programmers 

Olivi a Fox 
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aren't trying to push that kind of 
theme with their female personalities, 
because even though women feel that 
way sometimes, they certainly don't 
feel that way all the time. I have good 
men in my life - my father, my hus- 
band, my brothers, the men I work 
with. So if all I did was talk 
about the negative side of 
men, that wouldn't be very 
accurate or honest." 

Honesty is what Fox 
says has endeared her to 
her listeners. "If you're 
someone who is messing 
up, I will put you out 
there," she says. "At the 
same time, you can do the 
same to me. If you see me 
out at a club and my weave isn't tight, 
and the next morning you call me on _. 

the air to let me know, then I have to 
take it. This is who I am. I have an 
opinion, and I will let it be known. It 
doesn't have to be the same as your 
opinion. It's all about having a healthy 
debate, and I think women like to hear 
that, even if they don't agree with ev- 
erything I might say." 

Jordan -Walker explains, "I do my 
show as a listener. We also have the' 
philosophy to talk less and play more 
music, so it might be a little different 
than some other morning shows 
across the country. But when we do 
talk, I make sure we have something 

to say. I like to keep it pos- 
itive. People don't want to 
wake up and go to work in 
the first place, so we try to 
make their listening expe- 
rience as pleasant as possi- 
ble. 

"For example, when the 
incident happened with 
Janet Jackson at the Super 
Bowl, most radio personal- 
ities took it upon them- 
selves to make a joke about 

her or to put her on blast. Well, we 
took the high road. I said that I felt she 
made a mistake, and let's just pray for 
her. I found a lot of listeners felt the 
same way. They love Janet, and even 
if they didn't agree with whatshe did, 
they still want to support her. 

"In the back of my mind I'm al- 
ways thinking, My listeners could be 
parents listening to my show with 
their children in the car. So everything 
we talk about on the air is something 
a parent would not feel they needed 
to turn off because of their kids." 

Love feels she's a typical mom, al- 

beit with strange hours. She says, "My 
typical day is to get up at 3:30am, 

Convention Countdown 
Begins Now 
R &R Convention 2004 hits the 
Beverly Hilton in Los Angeles June 
24 -26. Check this space every week 
for updates to the official agenda. 
Also, see Page 28 for the nominating 
ballót for this year's R &R Industry 
Achievement Awards. The awards 
will, as usual, be presented at a 
special ceremony at the convention. 
Who'll get to take home an award? 
Your votes decide! 

leave the house by 4:00 and be at work 
by 5:15. During the day I might have 
production or meetings to go to, but I 

always try to be back at home and 
making dinner when the girls and my 
husband get home. It's the same as 
any working mom." 

Because of that, she says 
she can represent the 
moms listening to Power 
105.1. "Ed will deliberate- 
ly sit back sometimes and 
let me run with a topic," 
Love says. "Even before 
Dre left, he felt my voice 
needed to be heard because 
so many of our listeners are 
women - working moms 
or just women with an 

opinion, like me. And what woman 
wants to hear a guy just spew his 
opinion? 

"Look at New York radio and how 
it's evolved in recent years. Look at 
how many strong female personalities 
you hear on the radio: Angie Martin- 
ez, Wendy Williams and (WWPR af- 

ternoon host] Steph Lover. We are all 
worthy of these primetime slots - 
we' re confident and strong, yet fun- 
ny. I think it comes from female per- 
sonalities being secure in themselves." 

Family Affair 
Each of the women we spoke with 

feels her role as a mother has added a 

unique perspective to her on-air per- 
sona and helped her bond with listen- 
ers. Fox says she's "disappointed and 
angry" that she wasn't able to share 
her pregnancy with listeners because 
she wasn't working at the time. She 
continues, "I think what I went 
through -all the health concerns and 
even just the day -to-day changes - 
could have been something really in- 
teresting for my listeners, for women 
with children or for women thinking 
about having a baby. Now I can talk 
about all the great things a first -time 
parent experiences." 

In fact, Fox says her role as a mom 
has changed her perspective on many 
issues in her career. "I'm much more 
aware of what comes out of my mouth 
now," she explains. "In the past I 

might have spoken before I thought 
about what I was saying, which could 
get me into trouble. But now I think 
about everything beforehand. Not 
only because it's a new age we live in 
at radio, but also because I am a par- 
ent. I'm also more conscious of things 
that come across my desk that could 
have a positive influence on kids and 
families, or things that can help par- 
ents who are listening." 

Monie 

Den 
Jordan- 

ise 
Walker 

Love 

She continues, "Here's a funny sto- 
ry: My daughter loves SpongeBob 
SquarePants. Now if you're a parent, 
you know what I'm talking about. 
Whenever the music comes on the 
television, she just lights up. So we got 
an idea to help parents get their kids 
out of bed in the morning and ready 
for school: We play the SpongeBob 
theme song. The kids jump out of bed 
thinking he's on TV, but it's just us on 
The Beat morning show! Parents love 
that." 

Jordan -Walker says, "Besides the 
fact that I've matured over the years 
and like a different style of music than 
my kids, I still have to listen to what 
they are listening to. My son pays very 
close attention to every word. And my 
daughter, she's at that stage where she 
imitates everything she sees and 
hears. So what I do to play it safe is 

have them listen to Radio Disney. 
From talking to my listeners, I know 
many feel the same way I do." 

"I hate that `all men 

are dogs' kind of 

approach. I just feel 

there is more to talk 

about than that." 
Olivia Fox 

"Being a mom helps melee where 
the line is," says Love. "Every radio 
personality knows it's out there. Some 
just like to push it further than others. 
And that's when you as a parent have 
to decide what your children can and 
can't listen to. For our morning show, 
we're not rated PG. We're definitely 
talking to adults. But that means I can 
also express my opinion as a woman, 
popular or not. 

"After the Janet Jackson Super 
Bowl incident, I went on the air and 
said how I was really disappointed in 
her. A lot of women called in and dis- 
agreed with me. But my argument 
was that the Super Bowl is a family 
event. At my house we were all sitting 
around watching with the kids, and, 
bam, there's a boob. This disappoint- 
ment came out of the fact that I loved 
Janet, her music, her image and how 
my girls could look up to her. Maybe 
that's a view only a parent could 
have." 
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POWERED 

11E01.111ItiE 
TOTAL 

ARTIST TITLE LABEL(S) PLAYS 
.1- 

PLAYS 
TOTAL 

AUDIENCE 
(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS Most Added 

USHER fILUDACRIS & LIL' JON Yeah (Arista) 3732 -85 547526 12 6910 www. rradds. corn 

CHINGY One Call Away (DTP /Capitol) 3391 +2 400824 10 6610 
ARTIST TITLE LABELIS) ADDS 

LUDACRIS Splash Waterfalls (Del JamSouth/IDJMG) 3359 200 443890 12 6010 
TWISTA Overnight Celebrity (At /antic) 56 

JAY -Z Dirt Off Your Shoulder (Roc -A- fella /IDJMG) 3293 +196 463656 12 6710 
JOE fIG UNIT Ride Wit U (Jive) B 

J KWON Tipsy (So So Clef /Arista) 3231 +202 422270 10 6410 SLUM VILLAGE Selfish (Barak/Capitol) B 

RUBEN STUDDARD Sorry 2004 (J) 2633 561 371979 13 6710 OUTKAST Roses (Arista) 5 

CASSIDY fIR. KELLY Hotel (J) 2457 -219 350531 13 6610 
MONICA U Should've Known Better (JI 5 

B.BALL & MJG You Don't Want Drama (Bad Boy /Universal) 5 

ALICIA KEYS If I Ain't Got You (J) 2354 +317 329831 6 6611 
MISTA NAKED fIKANDI ALI Keep Hitten (Liquid 8/ 4 

USHER Burn (Arista) 2292 +638 270514 3 6410 MARQUES HOUSTON Because Of You (T.U.GIEEG) 3 

T.I. Rubber Band Man (Grand Hustle /Atlantic) 2134 +64 248197 14 6310 D12 fIEMINEM My Band (Shadyllnterscopel 3 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (At /antic) 2027 -367 262397 17 6610 

SLEEPY BROWN f!OUTKAST I Can't Wait (lnterscope) 2002 +139 198980 9 6310 

G UNIT fIJOE Wanna Get To Know You (lnterscope) 1924 

M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 1865 

PETEY PABLO Freek -A -Leek (Jive! 1796 

+178 

+390 

+122 

245935 

288446 

209161 

9 

5 

13 

5811 

5512 

6112 

Most 
Increased Plays 

Lit' FLIP Garne Over (Sucka Free/Loud/Columbia) 1699 +279 176444 7 5911 TOTAL 

PLAY 

YOUNG GUNZ No Better Love (Del Jam /IDJMG) 1661 -132 219210 11 5910 ARTIST TITLE LABELiS, INCREASE 

YING YANG TWINS fULIL' JON & THE EASTSIDE BOYZ Salt Shaker (TV) 1642 -264 200426 17 5510 USHER Burn (Arista) +638 

AVANT Don't Take Your Love Away (Geffen) 1639 +165 214087 6 6110 
BEYONCE' MIL' FLIP Naughty Girl (Columbia) +528 

K. WEST fIS. JOHNSON All Falls Down (RocA-Fella /IDJMG) +412 
BEYONCE' Me, Myself And I (Columbia) 1606 -364 196286 20 5710 

M. WINANS fIENYA & P. DIDDY I Don't... (Bad Boy /Universal) +390 

KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc- A- Fe/ /a //DJMG)1439 +412 199110 4 6612 ALICIA KEYS If I Ain't Got You (J) +317 

JANET JACKSON I Want You (Virgin) 1300 +81 136866 4 6510 HL' FLIP Game Over (Sucka free /Loud /Columbia) +279 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 1287 +75 261585 8 5311 
TWISTA Overnight Celebrity (At /antic) +277 

JOE fIG UNIT Ride Wit U (Jive) +214 
JAGGED EDGE What It's Like (Columbia) 1187 +73 144797 8 5111 

J KWON Tipsy (So SoDef /Arista) +202 

KANYE WEST Through The Wire (Roc -A- fella /IDJMG) 1134 -283 168772 17 5710 MONICA U Should've Known Better (J) +202 

TAMIA Questions (Elektra /EEG) 1088 +85 110806 6 5910 

JUVENILE fIMANNIE FRESH In My Life (Cash Money /Universal) 1008 -247 103665 15 4710 

TRILLVILLE Neva Eva (BME /Warner Bros.) 977 -155 93751 19 5210 

TWISTA Overnight Celebrity (Atlantic) 955 +277 116937 4 58156 New &Active 
BEYONCE' fILIL' FLIP Naughty Girl (Columbia) 945 +528 157743 2 6512 

ALICIA KEYS You Don't Know My Name (J) 921 -148 125444 20 6610 MONICA U Should've Known Better (J) 

MUSIO Whaknaws (Del Soul /IDJMG) 889 +33 82885 7 5210 Total Plays: 273, Total Stations: 38, Adds: 5 

BEENIE MAN fIMS. THING Dude (Virgin) 864 -30 159643 8 4312 GUERILLA BLACK Guerilla Nasty (Virgin) 

ATL Make It Up With Love (Noontime /Epic) 851 +41 72257 6 5110 
Total Plays: 267, Total Stations: 32, Adds: 2 

OUTKAST Roses (Arista) 843 +185 94106 3 5215 WYCLEF JEAN fISHARISSA Take Me As I Am (J) 

Total Plays: 266, Total Stations: 26, Adds: 2 

MISSY ELLIOTT I'm Really Hot (Gold Mind /E /ektra /EEG) 785 -242 87659 10 5310 

JUVENILE Slow Motion (Cash Money /Universal) 713 +123 70172 6 110 
DILATED PEOPLES fIKANYE WEST This Way (Capitol) 

Total Plays 266, Total Stations: 19, Adds: 1 

OUTKAST Hey Ya! (Arista) 640 -237 67541 16 4010 
8 -BALL & MJG You Don't Want Drama (Bad Boy/Universall 

CARL THOMAS Make It Alright (Bad Boy /Universal) 575 +120 64197 2 4610 Total Plays: 264, Total Stations: 32, Adds: 5 

M. LEE fVJ. PHA & S. BROWN Luv Me Baby (fo'Reel /Universal) 479 -11 40661 6 2610 
MARQUES HOUSTON Because Of You (T.U.GJEEGI 

R. KELLY Happy People (Jive) 476 +161 76651 2 312 Total Plays: 211, Total Stations: 25, Adds: 3 

JOE fIG UNIT Ride Wit U (Jive) 468 +214 76543 1 4918 PASTOR TROY I'm Ridin' Big Yo (Universal) 

JAY Z Encore (Roc -4 Fella /IOJMG) 459 +6 92738 9 110 Total Plays: 211, Total Stations: 19, Adds: 2 

MEMPHIS BLEEK f(T.I. AND TRICK DADDY Round Here (Roc- A-fela /IDJMG) 441 -53 41467 10 1810 CALVIN RICHARDSON Not Like This (Hollywood) 

JENNIFER LOPEZ fIR. KELLY Baby I Love U (Epic) 416 +97 42158 2 3412 
Total Plays: 195, Total Stations: 29, Adds: 2 

DWELE Hold On (Virgin) 360 -19 36607 4 3210 SMOOTH Zoom (TU.G.) 

Total Plays: 157, Total Stations:16, Adds: 0 

EAMON F"k It II Don't Want You Back) (Jive) 335 -57 30241 4 1310 

JACKI 0 Slow Down (Poe -Boy /Sobe /Warner Bros.) 317 146 21589 5 3810 
SLUM VILLAGE Selfish (Barak/Capitol) 

Total Plays: 146, Total Stations: 28, Adds: 8 

MASTER P Them Jeans (New No Limit /Koch) 309 -59 22853 10 3710 

JAY -Z Change Clothes (Roc -A- Fella /ID MG) 303 -4 33750 19 4310 Songs ranked by total plays 

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

3/14 -3/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most-Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average 
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Powergol 
The Leaders in Advanced Music Scheduling Software for Windows 98 /ME /NT /2000 /XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner. Vice President ,ATr LLTE 

Programming Services v "Abro 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 $ Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info@powergold.com 
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America's Best Testing Urban Songs 12 + ATE TN E EEC_ For The Week Ending 3/26/04 
mmow(33NEIII11111E 

Persons 
Artist Title (Label) TW LW Familiarity Burn 

Persons Persons 
12 -17 18 -24 25 -34 

USHER fILUDACRIS & LIL' JON Yeah (Arista) 4.51 4.58 99% 20% 4.47 4.48 4.46 

CHINGY One Call Away (DTP/Capitol) 4.31 4.35 96% 20% 4.27 4.41 3.95 

USHER Burn (Arista) 4.18 - 60% 7% 4.02 3.98 4.11 

JKWON Tipsy (So So Def/Arisfa) 4.14 4.26 91% 20% 4.06 4.06 4.06 

LUDACRIS Splash Waterfalls (Del Jam South /IDJMG) 4.12 4.20 91% 19% 4.07 4.06 4.10 
JAY Z Dirt Off Your Shoulder (Roc-A-fe /La /IDJMG) 4.12 4.26 90% 17% 3.99 3.95 4.08 

MARIO WINANS fIP. DIDDY I Don't Wanna Know (Bad Boy /Universal) 4.11 - 69% 11% 4.14 4.12 4.11 

G UNIT fIJOE Wanna Get To Know You (lnterscope) 4.09 4.13 83% 15% 4.09 4.15 3.95 
YOUNG GUNZ No Better Love (DefJam /IDJMG) 4.06 4.01 73% 14% 4.03 4.02 4.04 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jarnz (Atlantic) 4.01 4.15 97% 44 °/B 4.04 3.95 4.27 

KANYE WEST Through The Wire (RocA fella /10JMG) 3.98 4.03 93% 37% 4.02 3.86 4.38 
PETEY PABLO Freek -A -Leek (Jive) 3.91 3.84 72% 13% 3.84 3.73 4.04 

CASSIDY fIR. KELLY Hotel (J) 3.86 4.13 96% 37% 3.81 3.80 3.82 

ALICIA KEYS If I Ain't Got You (Jr 3.86 3.93 68% 14% 3.80 3.84 3.69 

BEENIE MAN fWMS. THING Dude (Virgin) 3.85 3.99 51% 9% 3.85 3.90 3.78 

JAGGED EDGE What It's Like (Columbia) 3.83 3.84 55% 9% 3.82 3.89 3.69 

YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT) 3.81 3.84 95% 32% 3.77 3.78 3.75 

SEAN PAUL I'm Still In Love With You (VP /At /antic) 3.81 3.81 88% 28% 335 3.80 3.64 

MISSY ELLIOTT I'm Really Hot (Gold Mind /E /ektra /EEG) 3.76 3.92 88% 24 °/D 3.71 3.78 3.54 

AVANT Don't Take Your Love Away ( Geffen) 3.75 3.79 52% 11% 3.70 3.67 3.75 

TAMIA Questions (Elektra /EEG) 3.72 3.88 40% 7% 3.71 3.69 3.76 

T.I. Rubber Raid Man (Grand Hustle /Atlantic) 3.71 3.58 74% 20% 3.44 3.22 3.82 

RUBEN STUDDARD Sorry 2004 (J) 3.67 3.88 94% 34% 3.73 3.75 3.68 

BEYONCE' Me, Myself And I (Columbia) 3.64 3.80 97% 46 °/D 3.65 3.74 3.45 

ALICIA KEYS You Don't Know My Name (J) 3.59 3.72 93% 50% 3.78 3.77 3.81 

HL' FLIP Garne Over (Sucka Free /Loud /Columbia/ 3.58 3.45 43% 10% 3.39 3.21 3.67 

SLEEPY BROWN fIOUTKAST I Can't Wait (Interscope) 3.57 3.81 73% 18% 3.54 3.41 3.78 

OUTKAST Hey Ya! (Arista) 3.54 3.78 99% 62% 3.77 3.71 3.94 

TRILLVILLE Neva Eva (BME /Warner Bros./ 3.47 3.52 69% 19% 3.36 3.36 3.36 

Total sample size is 383 respondents Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very much). Total familiarity represents the 

percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 

appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 
RateTheMusic.com results are not meant to replace callow research The results are intended to show opinions of participants on the the Internet only RateTheMusic is a registered 
trademark of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com dala is provided by Mediabase Research. a 

division of Premiere Radio Networks. 

Indicator 
Most Added' 

TWISTA Overnight Celebrity (Atlantic) 

DILATED PEOPLES fIKANYE WEST This Way (Capitol) 

Songs ranked by total plays 

Recurrents 
AVANT Read Your Mind (Geffen) 804 

OUTKAST The Way You Move (Arista) 785 

R. KELLY Step In The Name Of Love (Jive) 732 

YOUNGBLOODZ fILIL' JON Damn! (Arista) 702 

JAGGED EDGE Walked Outta Heaven (Columbia) 640 

HL' JON & THE EASTSIDE BOYZ Get Low (TVTI 487 

YOUNG GUNZ Can't Stop, Won't Stop (De1Jam /IDJMG) 332 

BEYONCE' //SEAN PAUL Baby Boy (Columbia) 331 

CHINGY Right Thurr (DTP /Capitol) 325 

M. LEE t /J. DUPRI Wat Da Hook Gon Be (fo'Reel /Universal) 320 

KELIS Milkshake (Star Trak /Arista/ 317 

LUDACRIS fISHAWNNA Stand Up (Del Jam South /IDJMG) 306 

ASHANTI Rain On Me (Murderinc. /IDJMG) 285 

AALIYAH fITANK Come Over (B /ackGround /Universal) 276 

JOE More & More (Jive) 273 

50 CENT In Da Club (Shady /Aftermath/ /nterscopei 262 

NELLY f/P. DIDDY & M. LEE Shake Ya Tatfeatfer adBoyNrnvsail 262 

Reporters 
WAJZAIhany. NY' 
PD Sugar Bear 
APO Wonder Woman 

KBCE /Alexandria. LA 
DMPD James Alexander 
MO Derek Monelle 

KEDG /Alexandria. LA 
OMPO Jay Stevens 
MO Wade Hampton 

WIfTA;Allanla. GA' 
PO Jerry Smoken B 

APO Dimilrius Stevens 
MO Ramona Debreaux 

WVEE/Atlanla. GA' 
Po Tony Brown 
MD Tosha Love 

WFXAUupusU.GA' 
KOWPDOMDVIIÓn Thomas 

II JAGGED WU 
TWISIA 

3 SIAN VILLAGE 

WPRW/Au usta. GA' 
PD Tm Snell 
MD Tole 
25 TWiSTA 

WYCLEfJEANISHARISSA 
SI tIM VII I AG! 

WERO/Ballimore. MO' 
P0: Victor Starr 
MD: Neke Howse 

WEMXBaton Rouge. LA' 
PD'J-Tweery 
MD: Kool DJ Supa Mlke 

MISIA 'NAM I KANII 
WVCtIfJIANISHAHISSA 

KTCX/Beaumont.TX' 

WBUV/Biloxi, MS' 
OM Waller Brown 
PDMD. Terrence Bibb 

WJZO/Biloxi. MS' 
PO Rob Neal 

WBOTAloston. MA' 
PD MO Lamar LBO' Robinson 

WBLK/Gullalo. NY' 
PO MD Chris Reynolds 

WSSP /Charleston. SC' 
OM Jay PAllpon 
Po Mychal Maguire 

APD Rory. Dal Bol Shernl 

WWWZJCharleston. SC' 
OM PD Terry Base 
MO. Yonne Rude 

WPEG /CharloOe' 
PD- Tern Avery 
MD'. Dion Cole 
26 IWISIA 
11 R KEIIV 

WJTT/Chahanooga.TN' 
PD Keith Landecker 
MO Magrc Crulcher 

WGCI /Chicago, IL' 
OM PD Elroy Smith 
APDMO Tiffany Green 

WPWX/Chicago. IL' 
PO Jay Alan 
MO Barbara McDowell 

WIZF /Cincinnati, OH' 
Po lem Thomas 
MO Greg Williams 

WENZCIeveland. OH' 
DMPD. Kim Johnson 
MD: Eddie Bauer 

, IWISIA 
Tit's// Rr 

WHXT /Columbia. SC' 
PD Chris Connors 
APO Bill Black 
MD Sbanik Mincie 

WISI, 

AASIANAKIIIIKANIII All 

WFXE/Columhus. GA 
Sales Manager Angela Verdelo 
OM Cheryl Davis 
PD.MO. Michael Soul 

WCKX/Columbus. OH' 
PD Paul Strong 
MD Warren Stevens 

KKDANallas. TX' 
PDIMD' Skip Cheatham 
'0 KANY! WIS" ' 
IS IWISIA 

MI,Nnf, 

WDTJ/DetoH, MI' 
P0: Spada Speed 

I OOIKAST 
14 LA. )LIP 

3 IWISTA 

WJLB/Detmit. MI' 
PD KJ Holiday 
APoMD' Kra Kelley 
Ab IWISIA 

2 BEENIEISBNVMS THING 
! RAIEDPE OPI ESIMANVI WlF' 

WJJN/Dothan. AL 
DMPD MD Jamar Wilson 

WZFXIFayeneville. NC' 
OM Mac Edwards 
PD' Jed Anderson 
APD Mire Tech 

WTMG /Gainesville. FL' 
POMP Scott Hinds 
APO Terence Brown 

WIKS/Greenville. NC' WBTF Lexington. KY' 
PO MO B K Kirkland PD MD Jay Alexander 

WJMZGreenville. SC' 
OM Tony Fields 

APO'. Karen Bland 
MD: Doug oavis 

WEUP/Huntsville. AL' 
BM Steve Murry 
PD Big AM 
MO Jaye Daniels 

WJMPJackson. MS' 
OM PD MO Slan Branson 
APO Alice Duo, 

WRJH /Jackson. MS' 
POMP Steve Poson 

WJBT /Jacksonville. FL' 
OM: Gail Austin 
PD: G-Wl 

2 WIKAST 
2 TWISTA 

MONICA 
MARQUES HOUSTON 

KPRSfitansas City, MO' 
OM: Auks Caw 
tPo TWISTA : 

Ears 

JOE 6G UNIT 

KIIZ/Killeen. TX 
OM' Tim Thomas 
PDMO: The Bapy$Mer 
hJ LISidHII.UDALHIS A LA_ JON 
35 MARIO WINANS KENYA A P DIDDY 
2T CUNT 
18 TWISTA 
5 DILATED PEOPLES MNNYE WEST 

KRROMhretle, LA' 
POW Jam kWWMM 

8 TWISTA 

&WALLA Id 
SLUM VILLAGE 
MISTA NAKED LAANDI ALI 

WOHH/tansing, MI' 
PDMD'. Brea Jolson 
16 TWIStA 

6 AANNUESf10USTON 

KIPR:LIDIe Rock. AR' 
OM PD MD Joe Booker 

KKBT Los Angeles. CA' 
PO Rob Scorpio 

5 ,W'.STA 
1 RANVE WEST ',SAMNA JOHNSON 

WGZB/Louisville, KY' 
Po: Mork Doan 
MD: Gerald Narran 

TWIStA 
O11 tIEMINEM 

WFXM/Macon, GA 
OM.'PD.MD. Ralph Meacham 

AND THICK DADDY 

WHRLMemphis. TN' 
PO Nate Bell 
AMMO Devin Sleet 

WEDR/Miami. FL' 
PO/MO Cedric Hollywood 

WMIB/Miami. FL' 
OM Rob Roberts 

PO Dion Summers 
1:, I!i11EMINIM 
lI IWISIA 

WKKV/Milwaukee. WI' 
PD Out Ione 
MO Bailey Coleman 

MA/Mobile. AL' 
DM: Jim Mahanay 
PDIMD. Myrovda Reuben 

8 IW:ST 
1 PASTOR TROY 
1 GLVIN RICNMDSON 

WNPLNashville. TN' 
OM Jim Kennedy 
PO Darrell Johnson 
MD Hick Walker 

WUBT/Nashville. TN' 
PD MO Pamela Anpese 

KNOUMew Orleans. LA' 
PO Lamonda Williams 

WOUE/New Orleans. LA' 
OM: Carla Boalner 
PD: Angela Watson 
:1i IWI'. :. 

MUNIT, 
B -BALL a r. 

WBLS/t1eW York, NY' 
PD: YMy Maw 
MD: Wm WpKaq 
15 MARIO WINANS HEW A P DIUUV 

WWPR/New York. NY' 
PO Michael Saunders 
MO Mara Melendep 
No lar'. 

WOWI/Norlolk. VA' 
OM.PO. Ene Mycbaels 

KVSP/Oklahoma City. OK' 
PO Terry Monday 
MD. Eddie Masco 

KBLR /Omaha. NE' 
PO MD Bryant McCain 

WUSLTahlladelphia. PA' 
PO Thea Mackin 
MD Coka-lanl pmbrougn 

WAMO/Pitlshurgh, PA' 
OM/PD George Geo Cook 
MD'. Kph Weed 
22 IWISIA 

ALLEN ANTHONY 
.TOE tAt UNIT 

WOOKRaletgh. NC' 
Po Cy Young 
MO Shawn Alexander 

WBTJ/Richmond, VA' 
PD Aaron Maxwell 
APO MO Mike Slreel 

WCDX/Richmond. VA' 
PD MO Reggie Baker 

WDKXRochesler. NY' 
OM PO Andre Marcel 
APO Jim Jordan 
MO Tang Spence 

A,.INnNnlnNr 

WTtLSaginaw. MI' 
PD 1,10 Eugene Brown 

KBTTShrevep°rt.LA' 

KOKS,Shrevepon.LA' 
OM PD MO Duenn Echols 

KMJJ/Shreveport. LA' 
PDMD John long 

KATZSI. Louis. M0' 
OM Chuck Atkins 
PO Dwight Stone 

WFUN,St. Louis. MO' 
PO/PAD Craig Black 

3 

MARIO 2 A WINANS MNYAAP DIDDY 

WTMP/rampa. FL 
DMPD Louis Muhammad 
APD MD Big Money Ced 

i'IIP IKANVI WIS' 

KJMMTulsa. OK' 
PD terry Monday 

APO MD Aaron Bernard 

WESE/Tupelo. MS 
OM Rick Stevens 
PD Jed Lee 
MD Julian OJ ETC Vaughn 

WKYSWashington. DC' 
PO Daryl/ Hackahn 
MO Iran Waller 

WJKS/Wilmington, DE' 
MO Manuel Mena 

'Monitored Reporters 

80 Total Reporters 

69 Total Monitored 

11 Total Indicator 

POWERED 

MEDIABASE 

Did Not Report, Playlist Frozen (3): 
WEAS /Savannah, GA 
WIBB /Macon, GA 
WZHT /Montgomery, AL 
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IN MEMORY OF AMON We are saddened to lose our friend Amon Parker West Coast 
Promotion Regional /lnterscope Records. Parker died after a motorcycle accident in Los Angeles on 
March 21. A few weeks ago Parker (left) spent time with friends in the industry: (l -r) Epic's Calessa 
Batchara KKBT /Los Angeles MD Tawala Sharp and Priority's Claude Wesley. 

Michael Tee 
PD, WXST (Star 99.7) /Charleston, SC 

We launched the new WXST 
(Star 99.7) /Charleston, SC on Sept. 1, 2003. In one book, the station 
has vaulted to No. 2 12 +, with a 6.6, and No. 1 25 -54, with a 9.1. We 
beat all the Urban competition, and there is a lot of it in Charleston, in- 

cluding heritage WWWZ (Z93) and Urban AC WMGL, our 
main competitor. In the first winter '04 trend we've climbed 
to No. 1 overall, posting a 7.5 share, and jumped to 10.3 
in our target demo of 25 -54. We are ecstatic, to say the 
least! e What we did was launch a very focused station 
with an incredible signal. Our gold list is tight, with core 
artists and familiar titles, while our currents - and we do 

play currents - are by core artists, like Luther Vandross, Anita Baker 
and R. Kelly. I was surprised that our main competitor, WMGL, was not 
playing Kelly's "Step in the Name of Love." That's the type of proven 
current we embrace. I am also typically early on tracks by artists like 
Vandross. It only makes sense. The station has an incredible sig- 
nal; we reach as far south as Savannah, GA and as far north-as Myrtle 
Beach. One of the positioners we kicked off with was "Static Free R &B 
and Old School." We were surprised when listeners jumped on that right 
away and started using it when they called us. So we're sticking with 
it. When we launched, we went jock -free and commercial -free for 
about two weeks. Then I added a staff of mostly out -of -town personali- 
ties. But in mornings we tapped market veteran Jay Gregory, who had 
once worked at WWWZ but was most recently out of the format work- 
ing on an Oldies station. We also hired Danielle Nottingham to handle 
news. She is the anchorwoman for local ABC News affiliate WCIV -TV. 
Because of that, we've been able to do some nice cross -promotion with 
them, including a series of 15- second promos when we launched. We 
also kicked off with 46 billboards throughout the Charleston metro. Ev- 
erything just fell into place! 

i 

$«i4?Q SATs 
ARTIST: Beyoncé 

LABEL: Columbia 

CURRENT PROJECT: Dangerously In Love 

IN STORES: Now 

CURRENT SINGLE: "Naughty Girl" 

HOMETOWN: Houston 

By DANA HALL/ URBAN EDITOR 

Personal Stats: Born in Houston in 
1981, Beyoncé started singing in 

R &B groups at a young age. At 15 she co- 
founded the four -girl singing group 
Destiny's Child, managed by her father, 
Mathew Knowles. By the time she was 
16, they had a recording deal with Colum- 
bia Records. In 1997 their debut album, 
Destiny's Child, brought radio the 
multiplatinum hit "No, No, No," produced 
by Wyclef Jean. In 1999 The Writing's on 
the Wall sold more than 10 million cop- 
ies. By 2000 the group had a new album, 
Survivor, and a new lineup: Beyoncé, co- 
founding member Kelly Rowland and 
new songstress Michelle Williams. The 
group has sold more than 33 million 
records to date. 

The Album: Beyoncé's debut solo al- 
bum, Dangerously in Love, has already 
sold more than 3 million records, fueled 
by three chart -topping singles: "Crazy in 
Love," `Bad Boy" and "Me, Myself And I." 
She's currently on her fourth single, 
"Naughty Girl," which samples the '70s 

TALK BACK TO R &R! 

Do you have questions, comments 
or feedback regarding this column 

or other issues? 

Call me at 201 -656 -3431 
or e-mail: 

dhall @radioandrecords. corn 

disco record "Love to Love Ya Baby" by 
Donna Summer. The album features pro- 
duction work by such names as Mark 
Batson, Mario Winans, Rich Harrison, 
Fanatic, Scot Storch and D -Roy and Mr. 
B. It has guest performances by Sean 
Paul, Missy Elliott, Big Boi of Outkast, 
Luther Vandross and, of course, Jay -Z. 

Past Successes: Beyoncé was nomi- 
nated for five Grammys Awards this 
year. She's also nominated at the Nick- 
elodeon Kids Choice Awards, airing April 
13, and she just earned herself two Soul 
Train Awards. In 2001 Beyoncé won 
ASCAP's Pop Writer of the Year Award. 
marking the first time an African Ameri- 
can has won that prestigious honor and 
only the second time a woman has. 
Beyoncé has already appeared in three 
movies: MTV's hip -hopera Carmen, Aus- 
tin Powers in Goldmember and The Fight- 
ing Temptations, which featured Beyoncé 
as the leading lady. Currently she is un- 
der consideration for a role in the remake 
of The Pink Panther starring Steve Mar- 
tin. Beyoncé also has lucrative contracts 
as a spokeswoman for Pepsi and L'Oreal. 

See her: On the Ladies First Tour 
along with Missy Elliott, Alicia Keys and 
Tamia: March 27, Charlotte; March 28, 
Atlanta; March 30, Indianapolis; April 1, 

Minneapolis; April 2, Chicago; April 3, 

Detroit; April 5, East Rutherford, NJ; 
April 6, Pittsburgh; April 7, Washington, 
DC; April 9, Hartford; April 10, New 
York; April 11, Washington DC; April 12, 
New York; and April 15, Phoenix. 

Urban AC Reporters 
Stations and their adds listed alphabetically by market 

WWINBallimore. MD 
PO Tim Watts 

APO MO Keith Fisher 

KOXLBaton Rouge. LA' 
OM Jell Jarmgan 
Po MO Mya Vernon 

WBHKBirmingham. AL' 
OM PD Jay Dixon 
APO MO Darryl Johnson 

WMGL/Charleston. SC' 
0M PO Terry Base 
APO MD Belinda Parker 

WBAV'Charlohe 
PO MO Terri Avery 

WVAZJChicago. IL' 
OM PO [tray Smith 
APO MO Armando Rivera 

WZAK/Cleveland. OH' 
OMPD Kim Johnson 
MO Bobby Rush 

WLXC /Columbia. SC' 
PD Dons Williams 

WWDM/Columbia. SC' 
PD Mrke Lave 
MO Lori Mack 

WAGH /Columbus. GA 
OM Brian Waters 
PO APO Queen Rasheeda 
MCI Edward Lewrs 

WRNBaylon. OH' 
OM PO J O Kurres 

WMXO/Delroil, MI' 
OM KJ Holiday 
Po Jamillah Muhammad 
APO mail Stevens 
M'. Sheila Lints 

o WILL DOWUiM: 

WUKS/FayeIteville, NC' 
PD. Garrett Davis 
MD'. Calvin Pee 

WDZZIFIint, MP 
Poi Jerold Januoa 
No Adds 

WFLM,t. Pierce. FL- 
OM'POJMO: MIS Anas 

LARE.. t 

WOMG/Greensboro, NC' 
PO MO AC Slone 

KMJOMouston. TX 
Po Tom Calococci 
MD. Sam Choice 

WTLCAndianapolis. IN' 
PD. Brian Wallace 
AMMO. Gadh Adams 

WKXI /Jackson. MS 
OM PO MO Stan Branson 

WSOLJacksanville. FL' 
PD MD KJ Brooks 

KMJKMansas City. M0' 
Po Greg Love 
MD Trey Michaels 

KNEK/Latayehe. LA' 
PO MD John Kinnirr 

KOKY /liKle Rock. AR' 
0M Joe Booker 
PD MD Mad Dylan 

IULH/Los Angeles. CA' 
POND. Aundrae Russell 

KJMSSTAemphis. TN 
PD Hale Bell 
APO MD Eileen Collier 

WHOTMiami. FL' 
PO Derrick Brown 
APO MD Karen Vaughn 

WJMR/Milwaukee. WI' 
PO MO Lauri Jones 

WMCS/,1ilwaukee. WI 
0M Steve Scott 
PO APO MD Tyrene Jackson 

WOLTAAobile. AL* 
OM Jim Mahanay 
PO Steve Crumbley 
MO Kathy Barlow 

WOOKMashville. TN' 
Po MD. Derrick Corbett 

WYBC/New Haven. CT- 
OM Wayne Schmidt 
PO Juan Castillo 
APO Angela Malerba 

WYLOMew Orleans. LA' 
OM: Carla Boalner 
Po: Li APPleberry 
No Add 

WRKSMew York. NY 
0M John Mullen 
PO roya Beasley 
MD Julie Guslines 

WSVYMorlolk. VA' 
OM PO Eric Mychaels 

WVKLMorlolk. VA' 
OM: Dick Lamb 
POND. Don London 

AAA 

WCFB /Orlando. FL' 
PD Steve Holbrook 

WOAS /Philadelphia. PA' 
OM. Thea Milohem 
PO Joe Tamburin 
APO MO Jo Gamble 

WFXCAìaleigh. NC' 
PO Cy Young 
APO MD Jodi Berry 

WKJSiRichmond. VA* 
OM PO. MD Kevin Gardner 

WVBE/Roanoke. VA' 
PD MD. Wan Food 

WLVHAìavannah. GA 
0M Brad Kelly 
PO: MO. Gary Young 

APO Jewel Caner 

KMJAVSI. Louis. MO' 
OM PD' Chuck Anms 
MD Taylori 

WIMX/Toledo. OH' 
PD Rocky Love 
MO Brandi Browne 

WHUPoWashingto,. DC 
POMO Dave Oickinson 

WMMJ Washington. DC' 
PO Kathy Brown 
MO Mike Chase 

`Monitored Reporters 

46 Total Reporters 

42 Total Monitored 

4 Total Indicator 

Did Not Report, Playlist Frozen (1): 
WRBV /Macon, GA 
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LAST THIS 

WEEK WEEK 

1 

2 

3 0 
10 Q 
4 5 

7 

14 

6 8 

8 

5 10 

9 11 

13 

12 13 

16 

15 15 

18 

19 

20 0 
21 

17 20 

22 

25 

27 ®. 
26 24 

23 25 

/Debut 

29 ® 
30 28 

IDebut 

(Debut 30 

ARTIST TITLE LABELS. 

RUBEN STUDDARD Sorry 2004 (J) 

LUTHER VANDROSS Think About You (J) 

BEYONCE' Me, Myself And I (Columbia) 

ALICIA KEYS If I Ain't Got You (J) 

ALICIA KEYS You Don't Know My Name (J) 

KEM Love Calls (Motown /Universal) 

TEENA MARIE Still In Love (Cash Money /Universal) 

JOE More & More (Jive) 

BABYFACE The Loneliness (Arista) 

AVANT Read Your Mind (Geffen) 

GERALD LEVERT Wear It Out (Elektra /EEG) 

WILL DOWNING A Million Ways (GRP /VMG) 

OUTKAST The Way You Move (Arista) 

SILK Side Show (Liquid 8) 

SMOKIE NORFUL I Need You Now (EM /Gospel) 

JANET JACKSON I Want You (Virgin) 

VAN HUNT Seconds Of Pleasure (Capitol) 

ANTHONY HAMILTON Charlene (So SoDef /Arista) 

DWELE Hold On (Virgin) 

JAGGED EDGE Walked Outta Heaven (Columbia) 

MUSIQ Whoknows (Clef Soul /IDJMG) 

HIL ST. SOUL Pieces (Shanachie) 

EN VOGUE Ooh Boy (33rd Street /Funky Girl) 

KINDRED THE FAMILY SOUL Stars (Hidden Beach) 

JAVIER Beautiful U R (Capitol) 

R. KELLY Happy People (Jive) 

AVANT Don't Take Your Love Away (Geffen) 

GOAPELE Closer (Columbia) 

PATTI LABELLE New Day (De!Soul /IDJMG) 

RHIAN BENSON Stealing My Peace Of Mind (DM 

TOTAL 
PLAYS 

I - 
PLAYS 

TOTAL 
AUDIENCE 

(SO) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

1242 +6 163310 13 4210 

1220 +162 152683 18 4210 

1080 +105 142306 9 3710 

780 +207 124568 4 3310 

737 56 79564 20 4110 

725 +56 110641 59 3210 

712 +154 82061 5 3811 

681 -2 86095 23 4010 

676 +7 64385 10 3710 

676 -59 69619 23 4010 

644 -9 51921 9 4010 

568 +9 50692 25 3311 

562 -2 94877 15 1010 

511 +76 46385 14 30/0 

477 -9 60832 49 3010 

451 +77 39605 3 3510 

378 +11 25973 17 2910 

341 +7 21308 6 24/0 

340 +27 46771 5 2610 

305 -70 25837 17 1910 

285 +2 31665 5 1910 

256 +16 21547 7 2012 

247 +54 21251 4 2211 

229 -10 29900 14 1510 

215 -60 11927 12 2110 

181 +91 30184 1 311 

177 +34 17633 2 411 

133 -10 10227 3 1410 

132 +22 20699 1 21119 

130 11 5691 1 1710 

42 Urban AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 3/14 -3/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

New &Active 
CALVIN RICHARDSON Not Like This (Hollywood) 

Total Plays: 119, Total Stations: 16, Adds: 0 

TRINA BROUSSARD Losing My Mind (Motown /Universal) 

Total Plays: 114, Total Stations: 4, Adds: 1 

TAMIA Questions (Elektra/EEG) 

Total Plays: 75, Total Stations: 15, Adds: 4 

JESSE POWELL Did You Cry (Liquid 8) 

Total Plays: 75, Total Stations: 14, Adds: 1 

CREA U Lied (Aare) 
Total Plays: 75, Total Stations: 11, Adds: 0 

MONICA U Should've Known Better (J) 

Total Plays: 71, Total Stations: 14, Adds: 1 

FREDDIE JACKSON Natural Thang (Mart/and) 

Total Plays: 30, Total Stations: 4, Adds: 0 

LAMONT DOZIER I Hear A Symphony (Jam Right/WEA Distribution) 

Total Plays: 15, Total Stations: 7, Adds: 2 

Songs ranked by total plays 

Most Added 
www.rradds.com 

45 

ARTIST TITLE LABEL(S) ADDS 

PATTI LABELLE New Day (DelSoul/IDJMG) 19 

TAMIA Questions (Elektra/EEG) 4 

HIL ST. SOUL Pieces (Shanachie) 2 

LAMONT DOZIER I Hear A Symphony (Jam Right /WEADistnbution) 2 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

ALICIA KEYS If I Ain't Got You (J) 

LUTHER VANDROSS Think About You (J) 

TEENA MARIE Still In Love (Cash Money /Llniversal) 

BEYONCE' Me, Myself And I (Columbia) 

R. KELLY Happy People (Jive) 

JANET JACKSON I Want You (Virgin) 

SILK Side Show (Liquid 8) 

MONICA U Should've Known Better (J) 

KEM Love Calls (Motown/Universal) 

EN VOGUE Ooh Boy (33rd Street/Funky Girll 

Most 
Played Recurrents 
ARTIST TITLE LABEL IS) 

TOTAL 

PLAY 

INCREASE 

R. KELLY Step In The Name Of Love /Jive/ 

HEATHER HEADLEY 1 Wish I Wasn't (RCA) 

LUTHER VANDROSS Dance With My Father (J) 

GERALD LEVERT U Got That Love (Call It A Night) (Elektra /EEG) 

JAHEIM Put That Woman First (Divine Mill/Warner Bros) 

ARETHA FRANKLIN Wonderful (Arista) 

ERYKAH BADU Back In The Day (Motown) 

KINDRED Far Away (Epic) 

TAMIA Officially Missing You (Elektra/EEG) 

FLOETRY Say Yes /Dream Works/lnterscope) 

+207 

+162 

+154 

+105 

+91 

+77 

+76 

+68 

+56 

+54 

TOTAL 

RLAVS 

457 

322 

299 

299 

270 

250 

221 

220 

213 

175 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

gp 

M1WHITQ 7LIKIJ/II U1Lirj 
TO RADIO PROGRAMMERS VIA.., 

HOTFAX 

UPOfltE :;p, 

ELECTRONIC PROMOTION KITS 

FOR MORE INFORMATION CONTACT: 

ERN LLAMADO (310)788 -1655 
GOING FOR RIM 
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LON HELTON COUNTRY 
Ihelton@radioandrecords.com 

Industry Mourns Tom Rivers 
Continued from Page 1 

when it was honored as the CMA's 
Major Market Station of the Year in 
2001. 

Tom was born in Erie, PA, and his 
father left-4he family when he was 7. 

His mother, Marielien Cvetic, told the 
Tampa Tribune that Tom told her of his 
radio dreams at an early age, over mac - 
aroni and cheese. She also told the pa- 
per that as a single mom, she struggled 
to provide for Tom and his siblings. She 
said Tom often boosted her spirits. "We 
bonded in poverty" she told the news- 
paper. "He was my bud." 

Rivers' radio career began in 1981. 
Styles Media Managing Partner Kim 
Styles was the Sales Manager for 
CHR /Pop WRGI /Naples, FL at the 
time. She remembers, "One of our top 
clients told me his daughter was dat- 
ing a guy who wanted to be in radio 
and asked if I'd help him out. Tom 
wasn't even old enough to drive - his 
mom bmught him by the station. He 
was just a skinny, geeky high school 
kid with glasses. 

"We hired him to pass out fliers to 
clients. He began to help out at remotes 
and eventually got a weekend shift. He 
was just so eager, always asking, 'What 
do you need done? I can do it.' One 
time he forgot to puta tag on a spot that 
was in the traffic director's office. Torn 
crawled through the ceiling to get into 
the locked office to finish the job, but 
he fell through the ceiling." 

Infinity/Tampa VP /GM Charlie 
Ochs was the GM of WQYK when Riv- 
ers was hired in 1987. He recalls, "IPDJ 

Jay Miller was looking for a part -tim- 
er, and this tall, skinny kid wearing his 
only suit showed up to interview for 
this part -time on-air job. Jay came to 
my office and said, 'You gotta meet this 
kid. I think there's something special 
about him.' Well, I did, and I was just 
so impressed by the enthusiasm and 
charisma he had, for being such a 
young kid. I told Jay that we'd find the 
money somewhere, but to hire him 
now. We put him right into nights in- 
stead of part -time. 

"He became very well known and 
well loved in this town because of his 
work in town and his on -air gifts. He 
was a great air talent. He knew how to 
talk on the air as if he were there next 
to you. Plus, he was a great interview- 
er. Tom put WQYK on the map almost 
by himself with his talent. Tom was one 
of those rare people who just had the 
magic." 

Among the highlights of Rivers' ca- 
reer was bmadcasting from the Barce- 
lona Olympics in 1992, while he was 
at WMZQ. A year ago, he was the In- 
finity Broadcasting liaison for troops 
stationed in Qatar. He recorded audio 
clips from troops and sent the clips to 
the troops' hometown stations, which 
aired them as "Postcards from the 
Gulf." 

Rivers was on the Country Radio 
Broadcasters' board of directors and a 
graduate of Nashville's Leadership 
Music. 

He is survived by his mother, Mari- 
eilen; sisters Lisa and Katie; and brother 

TWO TOMMYS Gen. Tommy Franks, CentCom Commander, presents Tom 
Rivers with the Commander -in- Chiefs Outstanding Community Service Me- 
dallion in recognition of Rivers' efforts on behalf of the CentCom staff. 
The award was presented March 7, 2003, two days before Rivers left 
Tampa for Chicago. 

R &R March 26, 2004 

John. Memorial donations may be 
made to a scholarship foundation set 
up in Tom's name at St. John Neu- 
mann High School, 3000 53rd Street 
SW, Naples, FL 34116; Attention: Jas- 
on Theriault, Director / Development; 
jtheriault@sjnceltics.com. 

To say Tom was beloved by people 
in this business is a vast understate- 
ment. No more perfect example exists 
than what happened after we sent out 
a few e-mails asking people for their 
remembrances and favorite Tom sto- 
ries. That e-mail spread like fire 
throughout the entire country industry, 
and we had an incredible number of 
responses in a very short time -many 
from people who received our e-mail 
from a friend. 

"Lots of us in the 

music industry 

considered Tommy a 

friend first and a 

business associate 

second." 
Denise Nichols 

While the stories were solicited, the 
themes were not. And what you will 
find as you read them are the many, 
many untold stories of Tom's kindness. 
The common threads running through 
all the stories - indeed, the two most 
used words in them - are "class" and 
"heart." The stories you are about to 
read speak more to who Tom Rivers 
Cvetic was than anything one person 
could write. 

Tom Baldrica 
BNA Records 

As I sit here in shock thinking about 
all the time I spent with Tom over these 
past 10 years, I keep coming back to 
one word that describes him best: 
classy. Whether he was entertaining an 
artist on his morning show, visiting 
with record reps at dinner, participat- 
ing in CRS panel discussions or solv- 
ing the format's problems over a cock- 
tail in the wee hours of the morning, 
he always did it with class. He took 
care of the details, he took care of his 
people, and he took care of business. I 
will miss my friend. Godspeed, Tom- 
my. 

CHELY WRIGHT "I met Tom in 1994, on my very first radio tour. He 
was charismatic, smart, polite and, most of all, loved songs. He and I 
instantly became friends and spent countless hours talking by phone 
and in person about the things we wanted to accomplish in our careers. 
One of Tom's great aspirations was to be the best at his particular job. 
He did that, climbing the ranks with great excitement. Have we ever 
seen a young man accomplish all that Tom did with his time in radio? 
He saw his dream come to fruition. I have a full heart knowing that he 
knew he was a good son, a capable and compassionate boss, a lover of 
great songs and, most of all, a good friend to many. Our entire country 
music community will certainly miss Tom and the passion with which 
he approached his job and his life." 

Scott Borchetta 
DreamWorks Nashville 
Tom and I, along with Bruce Shin - 

dler, had put together a plan in 1994 to 
go see The Rolling Stones at their Tam- 
pa appearance on the Voodoo Lounge 
tour. We got hooked up with great 
seats, suite passes and "Voodoo 
Lounge" passes, but no actual back- 
stage passes. The local Virgin Records 
rep was a friend of Tom's, and we hit 
her up before the show to go backstage. 
When the rep returned, she told us that 
she could get only one of us backstage. 
Tom immediately turned to the rep and 
pointed at me and said, "This is the guy 
that has to meet the Stones. End of sto- 
ry." Anyone who knows me knows 
what a huge Stones fan I am, and, be- 
cause of Tom, I got to meet them for the 
fast time in '94. 

When I was out at MCA, Tommy 
was one of the fast to call and say, "You 
need a break. Get Sandi and get down 
to the beach house. My house, my car 
are yours. You will come. Soon." We 
took him up on it. Mike Culotta picked 
us up at the airport, took us to the 
house and handed us the house keys 
and the car keys, and I started a much 
needed decompression. We partied like 
mad dogs, hung out on the water, went 
on the boat, played with Winston the 
dog, told Tom about this young future 
star named Eric Logan, cooked, ate, 
drank, passed out by the pool a few 
nights, and, generally, Tom convinced 
me to stay in this business, because he 
was sure I wasn't finished. He was that 
rare person that I knew I could always 
count on. And he knew he could al- 
ways count on me. I already miss him 
dearly. 

Rita Ciccarello 
WQYK/Tampa 

Tom was always running late for his 
show, and he knew that was one of my 
biggest pet peeves. He would do his 
fast two breaks from his car. I would 
tell him, "Tom, you just can't be late for 

your own show." Before I could go any 
further, he'd tell me to come out to his 
car, and in the back there would be two 
huge bags with Styrofoam boxes con- 
taining every breakfast item that you 
could imagine from the Bob Evans 
menu. The man knew the only way to 
my heart was through my stomach. 

Hank Dale 
WQYK/Tampa 

I have lost a very dear friend. Tom 
Rivers was more than my boss, more 
than a friend, he was a member of my 
family I just hung out with after I was 
off the clock. He cared about my mom 
and asked when she wasbringingover 
some homemade stuffed cabbages. 
One of my fondest memories was play- 
ing "Name That Tune," where Tom 
would fire up a CD from the '70s and I 
would nail it within the first three 
notes. It's the little things that we did 
together that mattered the most, and I'll 
always have fond memories in my 
heart. I love you, Tom! 

Larry Daniels 
What a guy. Tom Rivers was one of 

those industry pros you loved to be 
around. Enthusiastic, fun, a good 
"thinker." I'll never forget one year in 

the mid -'90s, when he came to Phoe- 
nix to spend New Year's Eve. He want- 
ed to observe an event KNIX had par- 
ticipated in, the New Year's Eve 
Block Party in downtown Tempe, and, 
if I remember correctly, Diamond Rio 

were our headliners that year. This was 
only our third or fourth year present- 
ing a live country act, and it was turn- 
ing into a huge event, with more than 
150,000 people attending. 

Well, Tom wanted to see how it was 
done, all the details. He was program- 
ming WQYK in Tampa, and within a 

couple of years he would become the 
GM. You could tell he was going to go 
far, with his attitude, his love for the 
industry and the fact that he was one 
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Last night we got a call from Lon Helton who wanted us to submit a story for this issue of R &R, but as we have always discussed, there are 
many things locked in our minds. Many stories that really never happened. (Does "Operation Weekend at Bernie's" ring a bell ?) We would 
never violate that covenant. So, in this world of heavy scrutiny and FCC regulations we chose to write you a letter instead. Remember, we 
still have to live in this world. 

Whether or not you knew it, you made us nuts! NO, correct that, you knew you drove us crazy. You relished in the fact that you were running 
late and we were somewhere losing our minds, freaking out and not speaking to you. You were even late for your own show usually doing 
the first 30 minutes from your cell phone. You probably even did the first two call -ins before you got to the pearly gates from your cell. All 
you would do is grin, and say. "What? You thought I'd be here on time ?" 

Well, Tommy ... we hate to be the one's to break it to you, YOU'RE EARLY! You weren't supposed to be in heaven yet. You always sent us 
out first to get everything ready ... get your parking space. grab the tickets, make sure the artist knew you were coming and sound the 
marching band, "TOMMY'S HERE!!!!" Hell you never knew it but we had code words via the two -ways at Bucs game so we all knew when 
you got there. We also had pools where we would gamble on the exact time of when you would arrive. (Pepper of course would make the 
line.) We always got things ready, as much as we hated it, we laughed about it time and time again. Always late, but always there in the 
nick of time for everyone around you who needed help. 

Now, since you're there EARLY you get to return the favor. After you've shown all the Saints and everybody your photos of your dogs 
Winston and Dudley, cuff links from the President and coins from Tommy Franks, Mike and I have a few requests: Meet us at the door, 
have everything ready, then we'll know what you would have done differently this week, I'm sure there is something. (We know you Tom 
Rivers.) 

While we're waiting to see you again, please help guide us. And while you're at it, pass along some of that amazing luck you have in Vegas. 

We miss you, we love you. Our best friend, our brother. 

Mike and Erik 
a.k.a. Scooby and Bob Jones 
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of those people everybody liked. 
A couple of weeks ago he an- 

nounced to me during the Country 
Radio Seminar that he was going to 
join us in Arizona for baseball's spring 
training. Man, was he excited! It's 
where the Chicago Cubs train, and 
now that he was on the air in Chicago, 
it made sense. A week later we were 
told that his plans had changed and he 
wouldn't be able to make the trip. This 
morning, while listening to the radio 
and hearing Alan Jackson sing "Re- 
member When," it struck me. We'll 
never forget you, Tom. We'll always 
remember. 

Jeri Detweiler 
Arista Nashville 

Tom was one of my dear friends. I 

will very much miss talking to him 
about everything. We lost one of the 
truly passionate people in radio. 

I had just ended a week's run on the 
mad in Tampa and was looking for a 
spa to relax. So what dol do? I call Tom 
Rivers, because he knows the finest of 
the finest in Tampa. After a half -hour 
discussion about spas and our lives, I 

went with the one he suggested. I pro- 
ceeded to get a facial, massage, pedi- 
cure, manicure and lunch. This was a 
reward to myself for all my hand work. 
After about four hours of relaxation I 

went up to pay for my prize. Needless 
to say, in Tom Rivers fashion, he had 
already paid for the whole thing. I was 
in shock! Usually, as reps, we are the 
ones paying, but it was on rare occa- 
sions that he let me pay. 

He is one of the most generous and 
kind men I've known in my life. He 
was so proud to be in the business of 
music and loved new artists as much 
as he loved the superstars. And, most 
of all, he loved a great song. I miss him 
so much already. 

Matt Galvin 
Arista Nashville 

A few years ago, when I first became 
the promo coordinator for Arista, I flew 
to Tampa to help with a Brooks & 

Dunn show. Jeri Detweiler and I were 
going to meet Tom (me for the first 
time) for dinner. We rode with Tom, 
and on the way to the restaurant he 
drove us by some land where he 
planned to build his new house. 

Tom pulled his car up on 
the property, and his car got stuck in 
sand. Frustrated, he was about to call 
a tow truck to pull us out when I said, 
"Let me try and push." After about 
three tries, with me pushing and Tom 
flooring the car in reverse, we got the 
car out of the sand. As I climbed back 
in and shut the car door, Tom said, 
"Son, you just got your first add." 

Bill Garcia 
WUSN /Chicago 

Even though I knew Tom only a 

year, I got to spend his last moments 
on earth with him. I had dinner with 
him on Friday night. He was working 
late at the station, and I was in one of 
our production studios doing some 
production. We spent almost three 
hours eating and talking about his pas- 
sion for radio and how he rose through 
the ranks. 

One thing he learned was that radio 
is about people. The more genuine you 
are, the more listeners will love you. He 
said,he was always open when he was 
on the air about his feelings, and we, 
as air personalities, have to learn that - instead of being mechanical card 
readers giving sponsor -related liners or 
commercials. The trick is to insert your 
own personality and create a spark for 
the listeners for the short time they are 
listening. That was Tom's way of get- 
ting a point across while he was being 
your friend. I will miss him. 

Sherri Garrett 
Former Record Promoter 
I was in college and working nights 

at a small AM /FM combo in 1987. No 
reporting status, no industry friends, 
no nothing. I bought four tickets for a 
Reba McEntire show in Tampa, gave 
two away on the air and kept two for 
me and a guest. I drove 81 /2 hours to 
the show, getting there a little early. 

On my way to the ticket window, 
there was this good- looking dark- 
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haired guy chatting with passers -by 
and busily setting up for a live broad- 
cast. I watched him for several minutes 
until he realized I was there, looked 
over and said, "Hey - are you a Reba 
fan?" Of course I said yes, and he said, 
"Me, too." We talked about music and 
radio for a little while, and then I went 
in to see the show while Tom contin- 
ued his broadcast. 

I was sitting in my seat when my 
winners came to sit down. A little star- 
tled, I saw an elderly woman with a 
small, fragile -looking little girl, may- 
be 6 or 7years old, wearinga blue -jean 
bucket cap. I introduced myself as the 
woman explained that it was her 
daughter -in -law who had actually 
called in to win the tickets and had giv- 
en them to her so she could bring her 
granddaughter, "the biggest Reba fan 
in the entire world." I found out the 
little girl, Mandy, was sick with some- 
thing called auto-immune deficiency 
syndrome. She was at the children's 
hospital, but they checked her out to 
see the show. 

The woman explained that her hus- 
band was outside waiting in the car. 
He'd driven them from their home in 
Jacksonville and was going to wait 
until the show was over and drive 
them back that night. A little shaken, I 

went outside to buy another ticket so 
her husband could enjoy the show too. 
As I waited in line, Tom came up and 
asked what I was doing. 

I told him the story, and before I got 
to the window he took me aside. He 
pulled four tickets out of his pocket. 
"Take these," he said. "They're for the 
front row. And meet me beside the 
stage when the show's over." I asked 
why. "You'll see," was his response, 
accompanied by a confident smirk and 
a wink. 

Not only did Tom get the little girl 
and her family backstage to meet the 
little girl's favorite singer, he got them 
T- shirts from Reba and WQYK, signed' 
pictures, autographed posters, cas- 
settes and, before the night was over, a 
ride on Reba's bus and a one -on-one 
conversation. I waited outside the bus 
while they spent time with Reba. Tom 
came out with a tear in his eye. 

BILL MAYNE 'I took Carlene Carter to Tampa on a radio tour. Carlene 
and I jumped in a limo to go to dinner with WQYK GM Charlie Ochs, 
Charlie's 15-year-old son, PD Jay Miller and pup MD Tom Rivers. While 
we were seated for dinner, Tom excuses himself to the men's room. We 

conspired with the cocktail waitress, and she waited for Tom to return 
to the table to take our orders. She takes all the orders, including Char- 
lie's son's "scotch on the rocks" and when she gets to Tommy, she cards 
him. He's feeling so manly sitting next to the lovely Carlene and goes 
red as a tomato - followed by a big round of gotchas!" 

'What's the matter ?" I asked. "Abso- 
utely nothing," he said, shaking his 

head and smiling. "Absolutely noth- 
ing." 

The family came from inside the bus, 
all trying not to cry in front of the little 
girl, who was beaming with joy from 
ear to ear. Tom bent down to talk with 
her, and she kissed him and gave him 
a hugehug. Tom smiled and told us he 
had to run, handed me his card and 
said he had to get back to the station to 
put together his interview with Reba 
for his show the next day. It was already 
late, so I profusely thanked him, and he, 
as usual, graciously shrugged it off as 
nothing and walked away with a wave. 

The overwhelmed family was 
speechless. I asked them if they want- 
ed to follow me to the gas station so I 
could fill up their car with gas. The 
grandmother, whose name I can't re- 
call, looked at me kind of funny and 
said, "Uh, well, we really don't need it. 
Tom gave us a couple of hundred dol- 
lars so we could spend the night if we 
needed to, but we're gonna head on 
back." She added, "That boy's a saint. 
God bless him." Yeah, God bless him. 

John Howell 
WUSN /Chicago 

Tom taught me how to loosen up 
both on and off the air -a daily re- 
minder of how to really have a bunch 
of fun in a goofy business. He gave me 
the nickname "Bobby Knight' 
because, he laughed, "At any time, you 
might throw a chair down the hall- 
way." Tom encouraged me to "take it 

easy and have fun." He never believed 
that technique should trump our hu- 
manity on -air. 

In addition, I'll never forget the 
several memorable nights we toured 
low -life Chicago taverns after I 

dragged him out of his beloved Palm 
restaurant. Chicago never had the 
chance to know Tom fully. It's this city's 
loss. Rest in peace, T. 

Bobby Kraig 
Arista Nashville 

It was always a pleasure to bring an 
artist by or just visit any station Tom 
was with. He always treated the artist, 
the reps, the nationals and the VPs with 
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To Our Industry Friends 

Sadness struck all of us this week. The loss of Tom Rivers is shocking and it gives us thoughts and feelings we never expected to face. All of us 
at Universal will miss him dearly. 

Memories rushed in today as we sat as a group to write this letter. Folks from MCA remember a fun -loving Tom letting them borrow his jet 
ski for an entire afternoon in Tampa. Mercury didn't thank Tom enough for his true diligence in helping make Shania's return to the United 
States a huge success. Tom was a wonder the weekend of Shania's free concert in Chicago - carrying two cell phones, a walkie talkie, and a 
camera crew. He was a huge driving force behind the success of that show, as he always gave unparalleled effort for ÚS99, WQYK, and all 
stops along a far- too -short career. 

Tom was focused. Tom was brilliant. Tom could be brash. Tom paid no mind to outside distractions when chasing one of his promotional 
flashes. He sure had plenty of ideas, and here at Universal we're going to miss those times he'd give us an urgent call. 

"Hey guys! What about we go on the air Monday morning with this one ?" 

We'll miss Tom Rivers. More than we can write. More than we can now, today, understand. 
MCA 
N A S H V I L L E 

A UNIVERSAL MUSIC COMPANY A UNIVERSAL MUSIC COMPANY 
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Tommy, 

How do we say goodbye? 15 years of great memories, big hits, great times, great 

promotions, making history... 

At the beach house & on the jet -skis in '92, at the Stones in '94, Mons Venus... Oh 

boy..., Leadership Music in '95, the Reba dinners, the Vince promotions, it goes on 

and on - from WQYK to WMZQ back to WQYK and finally, US -99... all the way to our 

last hug at CRS and our last phone call last week - you had to have the piano /vocal of 

Jimmy Wayne's "Stay Gone" to play on the air the next day... You ALWAYS loved the 

music and the artists... I realize that now we have to figure out how to do this without 

you. And that's going to be very hard. But, you and your spirit will live with us. 

Always. Godspeed, my brother, Godspeed... 

Love, 

ScottyB and the Dream Team 

We Believe in Tom Rivers 

www.americanradiohistory.com
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respect and was enthusiastic about the 
music. He always made sure any art- 
ist left with a good feeling. In this ever - 
changing world, Tom never changed 
his way of doing business. I enjoyed a 

long friendship with Tom beyond mu- 
sic and radio and will miss him every 
day. 

Bill Lloyd 
WUSN /Chicago 

Tom's best trait was that he never 
lost sight of the big picture. It's easy for 
programmers to get caught up in the 
nuts and bolts of day -to-day radio op- 
erations, but Tom made it clear to me 
on several occasions that his main pur- 
pose as my boss was to help me achieve 
as much success as I wanted, radio or 
otherwise. He had his priorities 
straight. 

Jon Loba 
Broken Bow Records 

The best tribute I can give Tom is 

that he treated me the same when I was 
a coordinator -at Warner Bros., the 
Southeast rep at Atlantic and the VP at 
Broken Bow. It didn't matter who I 

was, what position I held or what I 

could do for him, Tom always extend- 
ed a warm and welcoming hand, treat- 
ed me with the highest respect 
and always took time out when I need- 
ed him. He was a dass act who lit up a 

mom and always left you feeling en- 
riched. It was impossible to walk away 
from Tom without smiling. He was just 
that type of guy. 

A perfect example was when Sher- 
rie Austin and I were visiting him in 

Chicago several months ago. Tom 
brought out a picture of himself, Tom- 
my Franks, Robert De Niro, Kevin 
Spacey and Billy Crystal. Everyone in 
the picture was smiling with publici- 
ty- shot poses, except for De Niro, who 
was staring at Tom with a "Whothef 
is this guy ?" look. Tom thought it 
was hilarious that De Niro was being 
so honest. All three of us laughed un- 
controllably, looking at the picture. 
Sherrie made a comment that she 
would love to have a copy. When we 
got back into Nashville a couple of 
days later, an envelope was on my desk 
with a picture enclosed, thanking us for 
taking the time to visit him. Class act. 

Bill Macky 
Sony Music Nashville 

The one thing that will always re- 

main with me about Tom is how he 
inspired and pushed his fellow staff 
members to be the very best they could 

be, and how good they made people 
feel when they came to his radio sta- 
tion. Tom and the staff treated you like 
a family member. Whenever you 
brought a new artist by the station, 
even when Tom was the General Man- 
ager, he always took time - not just a 

few minutes, but sometimes hours 
with a new act. 

He did the same with me the first 
time I had the opportunity to meet him. 
He didn't know me. I came from the 
West Coast and he was an East Coast 
guy, but he made me feel welcome and 
we became friends. I will miss him very 
much. 

Skip Mahaffey 
WQYK/Tampa 

One thing I think that people seem 
to forget was that Tommy was a very 
spiritual man. Before radio, he serious- 
ly considered becoming a priest. It was 
something he didn't discuss with a lot 
of people, but since I had been a semi - 
nary school dropout, we had manycon- 
versations about God and religious mat- 
ters. Him, the devoted Catholic, and me, 

the backsliding Baptist, made for some 
very intéresting debates. Those are the 
conversations I will truly cherish. 

"Now God has 

backstage passes to 

any show he wants." 
Hamblin' Ray, WUSN /Chicago 

His work ethic was amazing. He 
worked totally from passion. He 
would do his show in the morning, 
take care of whatever managerial prob- 
lems of the day, then catch a plane to 
Nashville for meetings or Nashville 
Now. Often I would be passing him 
leaving the station as I was coming in 
for my shift. 

His generosity is legendary. Long 
after he had left the air, he happened 
to be in the studio -lying on the floor 
playing with Braden Gunn's dog Coty - when an elderly lady called in tears. 
Her dog was sick and all of her funds 
were depleted, having been spent on 
medical bills for her late husband. 
Within 30 minutes, Tommy had a lim- 
ousine on the way to take the lady and 
her dog to Tommy's vet. He spent over 
$3,500 on a stranger's pet, with no one 
other than the four of us in the room 

knowing about it. For months after- 
ward, he sent one of the girls in the of- 
fice who lived nearby to check on the 
lady occasionally. She never met him 
face -to-face. 

He completely understood that the 
listeners came first. My first week in 
Tampa was also Garth Brooks' last tour 
stop. Every night for four nights Tom- 
my handed me thousands of dollars in 
cash from his own personal account 
and said, "Go make people happy." I 

would wander around the arena buy- 
ing beers, souvenirs and pizza for those 
in the cheap seats. 

I could go on. 

Daniel Lee Martin 
Chin Music Records 

Tom Rivers was not only a friend, 
but the reason I moved to Nashville 
to pursue my dream of being a coun- 
try artist. Tom is the person who con- 
vinced me I had what it takes to 
make it in the business that he knew 
so well. 

While I was still living in Florida, 
Tommy and the morning crew invit- 
ed me to perform on their morning 
show. I had nothing to my name yet, 
just a few concerts under my belt. But 
Tommy gave me a chance that oth- 
ers would not. Knowing that this was 
my first performance on -air, he asked 
me to perform one of my own songs. 
He stopped me as I began, to make 
sure I wasn't nervous. Of course I 

said I wasn't, but it was obvious - I 
was shaking like a leaf. Tommy said, 
"Just wanted to make sure, because 
there are about half a million people- 
listening right now." 

Tommy was also instrumental in my 
career after I moved to Nashville. He 
and Mike Culotta from WQYK hosted 
my first showcase, at Nashville's Exit 
Inn. On Tommy's word alone, over 300 

of the most influential people in Nash- 
ville showed up to watch me perform. 
Being a friend and a believer, Tommy 
offered the introduction, comparing 
me to the likes of some of the biggest 
country stars of our time. When he fin- 
ished he turned around and said with 
a smirk, "Don't screw up." 

It's ironic that I heard the news while 
performing at a concert promoting our 
debut album. I'll miss you, pal. 

Les McDowell 
WQYK/Tampa 

Don't take it wrong when I say, "I 

know what it's like to walk in Tommy's 
shoes." I can say that with confidence 
because, you see, he gave me quite a 

few. I have often said that Tom was one 
of the smartest guys I know. He could've 
been a top attorney or even the president - whatever he set his mind to. But ev- 
eryone knew, at his age, he was going 

VINCE GILL "This is such a shock. It was a great kinship - we gen- 
uinely liked one another, and we always got a big kick out of the fact 
that we looked alike and that we both struggled with our weight. We 

had a running gag on who had lost the most vs. who had gained the 
most. He said some things that were really neat about my last record 
that I will always carry with me." 

tobe a start never saw anyone with that 
much drive and ambition. 

Reba McEntire 
I first met Tom many years ago, 

when I started touring in Florida. We 
became friends and through the years 
had many great times together. I re- 
spected him as a music person who 
had incredible marketing and promo- 
tional skills. He loved and was passion- 
ate about music and the music indus- 
try. And I have lost a great friend. 

Bob McKay 
WXTU /Philadelphia 

I've known Tom since he began as 
PD in Tampa. Charlie Ochs and I were 
good friends, both having pro- 
grammed KCBQ in San Diego. I recall 
asking Charlie about this new guy. He 
said, quite simply, "Just wait, you'll 
see." Charlie was right. 

Tom was quite a bit younger than 
me and Charlie, one of the "new breed" 
of PDs who "got it" and found many 
ways of reinventing it. His creativity 
had no bounds, his intelligence was 
superior, his energy and enthusiasm 
were unparalleled. 

I saw him in Las Vegas last year dur- 
ing the ACMs. He was so thrilled to be 
back in the competitive environment; 
as he told me, "I'm going back to the 
future and have never been happier." 

I recall the Eagles -Buc's NFC Cham- 
pionship Game two years ago. Tam- 
pa crushed Philly. He called to tell me 
he thought Tampa was going to play 
a pro team. 

Tom Rivers was a great programmer 
and an outstanding person. He defined 
class, integrity and honor. Our indus- 
try now has a hole in it. 

Dave McKay 
WQYK/Tampa 

Tom and I really didn't like each oth- 
er in the beginning because we were 
competitors. He eventually gave me 
the biggest compliment by telling me I 
was the biggest pain in his ass - then 
he hired me! It is the best job I've ever 
had, thanks to Tom Rivers. He and I 

became best friends. I mean, to-the- 
grave kind of best friends. Tom loved 
his free time hanging around the pool 
with his dogs, and occasionally, that's 
where I'd be on any given weekend. 

He was one of the most generous 
guys I know, and generous to a fault. I 

had to occasionally remind him to slow 
down with his handouts. There are a 

lot of things about this business that I 

learned from Tom. He's a guy who 
lived 80 years in his 38 years of life. We 

can only dream of the places he has 
been and the things he has accom- 
plished. I'll miss his friendship. 

Brant Miller 
WMAQ -TV /Chicago 

I do the weather on the WUSN 
morning show. From the very first day 
together on the air, Tom and I became 
close friends. He often joined me for 
dinner between newscasts here in Chi- 
cago. On one of those nights a smoky 
high -rise fire in a Loop skyscraper 
trapped office workers irrrstairwell, 
where many perished. After the lOpm 
broadcast, as Tom and I were pulling 
out of the station garage we met one 
of our NBC5 photographers who was 
just returning from the story. I rolled 
down the window and shouted one of 

Continued on Page 52 
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my usual greetings, and all he said in 
response was, "My brother was in 
there." 

Tom and I both got out of the car 
and walked over to Todd Roberts' side 
to offer comfort. I gave Todd a hug and 
asked what I could do. Before being 
introduced, Tom asked Todd if he was 
Catholic. Todd said he was. Seeming- 
ly out of nowhere, Tom pulled a chain 
with a St. Christopher medal out of his 
pocket and pressed it into the photog- 
rapher's hands. Tom looked him in the 
eyes and said, "I'll pray for you." This 
display of Tom Rivers' true character 
in the shadows outside the television - 
station garage that night is a moment 
I will never forget. 

Charlie Morgan 
WFMS /Indianapolis 

I met Tom Rivers at CRS in 1988, 
and we instantly became close 
friends. Over the ensuing 16 years I 

frequently stayed at Tom's house, lis- 
tened to his radio stations, became a 
part of his wide network of friends, 
almost went to work together, shared 
some really good wine and learned a 

lot about life. Since Tommy's passing 
I've thought a great deal about all the 
lessons he taught me, some intention- 
al and some not. In an attempt to give 
a bit more insight into Tom, I'd like 
to share a few: 

A $20 bill will get you almost any- 
thing you want! Up -front parking, a 
better table, a room upgrade, you 
name it. 

If you like it in blue, you'll love it 
in khaki and black, too! Why buy one 
when you can buy three? 

Honor thy mother. No matter 
what else was going on in Tom's life 

(and often there was more than one 
could imagine), he always put his 
mother first. He was, first and fore- 
most, a good son. 

The Ritz Carlton Naples Beach 
hotel is one of the finest on the planet. 
My family joins me there several times 
a year now. 

Your biggest weaknesses are your 
greatest strengths. Behind his bigger - 
than- life persona was an amazingly 

magnetic vulnerability that pierced 
your soul and pulled you in. It made 
you love him even when you were 
pissed off at him. 

B you have the best toys, people 
will want to come over and play. I nev- 
er stayed at his house when there 
weren't friends around swimming in 
the pool, using the Jet Skis or drinking 
his liquor. 

Generosity is a virtue. Tom may 
have had the best toys, but he always 
shared everything he had. Privately, he 
did more kindnesses than anyone will 
ever know. He was the most generous 
person I know. 

Have a relationship with a good 
flower shop and gift store. A quick bou- 
quet or gift basket to recognize some- 
one's achievement will be remembered 
for a long time. 

"Wow, this guy is in 

radio and he's taking 

care of us! It's 

supposed to be the 

other way around." 

Royce Risser 

You always want what you don't 
have. On more than one occasion I 

found my mind wondering about what 
life would be like with a home on the 
intercoastal waterway, more money 
than I knew what to do with, a fabu- 
lous career and friends galore. Mean- 
while, Tom regularly commented on 
how lucky I was to have a wonderful 
wife, two great kids and to be living 
and working in my hometown. We 
were both right! 

When you have good friends, you 
are rich beyond measure. Tom was the 
wealthiest man I knew. 

I loved Tommy and will miss him 
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more than I can find the words to de- 
scribe. But he is with me in the lessons 
he shared, and I am a better man for 
knowing him. 

Rick Morgan 
Jones Radio Networks 
I got to know him during my days 

in Tampa, and when I got popped in 

'91, Tom called me to see if I wanted to 
do some part-time work. That's Tom. 
He cared about people. 

Tom Morreale 
BNA Records 

My cousin, a former major- market 
Rock DJ who will remain nameless, 
was working for Tom part -time at 
WMZQ while attending law school. 
My cousin didn't take the weekend job 
seriously and would tell people who 
called the studio to "call back during 
the week," when someone who knew 
about country music was in the studio. 
For whatever reason, Tom didn't fire 
him for his lax attitude and kept him 
on board until he received his degree. 
What Tom didn't realize was that my 
cousin's first legal job would be with 
the licensing division of the FCC, 
which Tom later found was a reward- 
ing contact to have. 

After his stint with the FCC, my 
cousin moved on to greener pastures, 
but Tom always kept in touch, either 
directly or through me, even as recent- 
ly as last week. I quickly learned that 
it was more than a work relationship 
with Tom Rivers, and that really stuck 
with me from the first time I met him. 
He was your friend no matter where 
you landed and had a big heart to back 
it up. He really cared beyond work, no 
matter how frequently, or infrequent- 
ly, you spoke. I still owe him one on a 

personal level for some help he provid- 
ed a few years ago. He'll be deeply 
missed. 

Denise Nichols 
TBA Entertainment 

My heart broke when I got the news. 
I know lots of us in the music industry 
considered Tommy a friend first and a 

business associate second. I first met 
him when he was MD in Tampa and 
then had the pleasure of being his rep 
while he was in DC. From that point 

ANALYZE WHAT? The stars of the movie Analyze That are pictured here during a 2002 screening of the 
film for troops at MacDill Air Force Base in Tampa. Pictured (l -r) are Tom Rivers, Robert De Niro, Gen. Tommy 
Franks, Billy Crystal and Kevin Spacey. 

KIM LESLIE 'I met Tom in 1992. when Charlie Ochs teamed us up to 
do mornings at WMZQ. My first day with Tom we spent nine hours on an 
airplane, flying from Washington, DC to Barcelona to broadcast live from 
the Olympics. No surprise to anyone who has met Tom: He talked to me 

for eight of those hours. The other hour he schmoozed everyone else on 

the plane, buying drinks for anyone who would let him. When I asked 
him why, he turned to me with that Tom Rivers sparkle in his eye and 
said, 'One of these people may get [an Arbitron] diary someday.' I have 
never forgotten that, and I hope Tom knows what kind of impact he 

had and will continue to have on my career and my life. 

"After a six -year hiatus from Country radio, I called Tom when I 
decided to get back on the air. His response was, 7t's about time!' I 
don't think Tom could understand anyone wanting to do anything else 

for a living. And, in typical Tom fashion, he said, 'Where do you want to 
work? I'll make a phone call for you!' A dozen years after we were on 

the air together at WMZQ Tom always told me how much he believed in 
me and strongly influenced my decision to get back in the business. I 
am so glad I got to tell him I loved him and give him a hug at CRS a 

few weeks ago. I will miss him more than I can say." 

forward, I had the pleasure of calling 
him my friend. 

Despite his successes throughout the 
years, he never hesitated to reach out 
to anyone who found themselves in a 

trying situation. And it wasn't unusu- 
al to get a call from Tom seeking a fa- 

vor - not for himself, but for a sick 
child or needy family or a charity event 
he was involved with. He had a warm 
soul and will be sorely missed by all 
who knew him. 

Mike Owens 
Universal South 

Tommy Rivers and I were very close. 
In fact, one of the first radio stations 
Alan Jackson ever visited after signing 
with Arista was when I took him to 
WQYK. 

Anyway, I had a brain hemorrhage 
in 1998 and really came close to dying. 
Tommy had a lawn man come to my 
house every week and mow my yard. 
No one asked him to do that. He told 
me later that he and Tari Laes worked 
the idea up while hying to figure out 
what they could do for me. It was a 

gesture that most people would never 
think of, but he wanted to do some- 
thing for me that I could use, not just 
flowers or something. He was a great 
friend and a good man. I am deeply 
saddened. 

Larry Pareigis 
Sony Music Nashville 

What comes to mind immediately is 

a dinner that [John] Grady, [Mark] 
Wright, [Bill] Macky, Bo [Martinovich] 
and I had before a Dixie Chicks show 
in Chicago shortly after Tom took the 
job. He told us many stories about 
broadcasting live from Qatar and U.S. 

Central Command and about his con- 

nection with another remarkable char- 

acter, Gen. Tommy Franks. He was so 

proud, and rightly so, of what he ac- 

complished broadcasting from the 
Middle East before the recent Iraqi con- 

flict. 

What always comes to mind is 

Tom's humanity, caring and innate 
kindness. He was just a good, good 

man, and the shockwave of his loss re- 

verberates through this industry. His 

kind won't come again, and he'll be 

missed. 

Michael Powers 
UMG Nashville 

We were all in Chicago for the big 

Shania week and had a dinner sched- 

uled. Me, Haley, Dave Kelly, Eric and 

Erin Logan, Evan Croft and Gabrielle 
Graf were waiting for Tom to join us. I 

talked to him several times, and he said 

he was on his way, traffic was bad and 

he was "a little confused on where the 

restaurant was." Two hours later and 
at the end of dinner, Tom comes in: 

"Sony, everybody, I got caught up and 

traffic was terrible." 
So we all decide to go out for a drink 

Tom says, "Ride with me, you gotta see 

my new truck" So we get in, and he's 

showing off the $2,500 computer -nav- 

igation system on the dash of his truck. 

I just thought, "Hmm. I wonder how 

long it would have taken Tommy with- 

out that, since he was lost for two hours 
with it ?" I just kept quiet! 

Randy Price 
WQYK/Tampa 

I had the unique opportunity to 

watch Tom's career from Day One. He 
was tall, baby -faced, appearing all of 

Continued on Page 54 
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17 and following my afternoon show. 
Actually, I found out he was all grown 
up and 21. Despite his baby face, it 
didn't take long to find that Tom was 
going to place himself on the fast track. 

Unlike many newcomers in the busi- 
ness,Tomhad the something extra that 
would make thata reality. Some things 
are impossible to measure, but if it 

could be, Tom had it by the bucketful. 

"Tom pulled a chain 

with a St. Christopher 

medal out of his 

pocket and pressed 

it into the 

photographer's 

hands. Tom looked 

him in the eyes and 

said, `I'll pray for you. "' 
Brant Miller 

I watched Tom grow from evening 
jock to music director, and it was clear 
the sky was the limit. I was with Tom 

on his first trip to Nashville, during 
CMA week in 1988. To watch Tom 
work a room would make the most 
seasoned politician jealous. At the 
CMA post -show party, within an hour 
Tom had shaken every hand and made 
sure he was known by the who's who 
of Nashville. I could only watch in 
awe. Tom set the pace for himself and 
this radio station. 

Jack Purcell 
Koch Records 

Tom's passion for our format and 
generosity with his time always 
amazed me. Whether it was with a 

new artist, a superstar or a promo 
guy, Tom always made them feel wel- 
come, appreciated. and respected. He 
was an incredible diplomat, but it 
wasn't about who he was trying to be, 

but rather about who he was. In a 

word, I'd describe him as genuine. You 

would think a busy guy like Tom 
would just send out a mass e-mail re- 

questing liners for his station. Not Tom. 

You'd see him at CRS standing in line 

during the ARTS session just like any- 
body else. He never acted above oth- 
ers, but only in partnership to reach 
common goals. I miss ya, Tommy. 

Ramblin' Ray 
WUSN /Chicago 

Tom loved talking with my 5 -year- 
old son, Conner. One morning during 
a stopset I told Tommy how Conner 
was chewing (basically eating) the 
walls in my basement. Well, with Tom 
you lived your life on the air, so we pro- 
ceeded to call my little guy and have 
him explain his behavior. 

I was ready for some warm, friend- 
ly fun when Rivers took over the con- 
versation and gets right down there on 
the 5- year -old level. (That's where Tom 

was best.) We figured out that Conner 
was pretending to be a beaver from 
some cartoon he was watching. Tom 

convinced my son that it was OK to 
chew walls, that it was perfectly OK to 
be an "angry beaver" and that he 
should chew everything he could get 
his teeth on! 

Now, mind you, I have a 5- year -old 
pretending to be a beaver on the air, a 

co-host who's out of his mind, and dry- 
wall in my house being digested by a 

little kid! It took a contractor and two 
months to break my son of the "angry 
beaver" habit. But every time "Uncle 
Tommy" saw my son, it was back to the 
same thing. We made a running bit out 
of it. 

I'm sure my son will have some 
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physiological effects down the road. 
My family and listeners have a fun 
Tom Rivers memory we will never for- 

get. I have a lifetime of stories, and now 
God has backstage passes to any show 
he wants! My family and I miss you, 
Tommy. Godspeed! 

Chuck Rhodes 
Koch Records 

Tom and I had been friends since the 
mid -'80s, when we were both in radio, 
he at WQYK and me at KVIL -FM in 
Dallas. We were both Infinity stations 
and constantly talked, sharing promo- 
tional and marketing ideas. Tom was 
the consummate radio guy. He lived it, 
loved it and was lauded for it most 
of his short life. As he skyrocketed up 
the corporate ladder and I moved to 

the record side of the fence, we still 
found a little time to steal away and 
talk shop, remembering great promo- 
fions or remotes from hell. 

We laughed until we cried, and to- 

day I fmd myself quietly weeping once 
again. I think Reba sang it best "If I had 
only known I'd never hear your voice 
again /I'd memorize each thing you 
ever said." God bless you, my friend. 

Royce Risser 
MCA Nashville 

First time I ever met Tom, we were 
at our quarterly meeting in Tampa. He 
and a pal came roaring up to the beach 
on a SeaDoo and gave our company 
rides all day. It was awesome. I remem- 
ber thinking, "Wow, this guy is in ra- 
dio, and he's taking care of us! It's sup- 
posed to be the other way around." 
That never changed. Tom was always 
the guy who went the extra mile for his 

friends. We will miss him. 

Tim Rushlow 
Tom was the kind of friend who 

would always go beyond the call of 
duty to treat me great any way he 
could. He proved that time and again, 
but one particular time really touched 
me. I was in Tampa seeing Jay Roberts. 

Tom heard I was there and sent for me 
to come to his office. We talked for a 

while, and I told him I was staying the 
night and my best friend was in town 

A RIVERS RUNS THROUGH IT When George Strait comes to town, everyone wants to be in the shot. 

Pictured (1 -r) are Mike Culotta, Eric Logan, Louie Newman, Tom Rivers, Strait, Skip Mahaffey, John Fennessy, Bill 
Macky and David Haley 

SWEET HOME ALABAMA A very young Torn Rivers is pictured here 

with Alabama's Randy Owens. 

for naval meetings. (My friend is Cmdr. 
Mark Waddell, with Seal Team Special 
Forces.) 

Tom said, "Tim, hang on a second." 
And, in one phone call, he set Mark and 
me up with several top Cuban cigars, 
a limousine for the night and dinner at 
a swank French pad in Thor City FL. 

All on him! I said, "Bro, you didn't 
have to do that!" And he said, "Tim, 

we've known each other a long time, 

and that's what brothers do when 
someone's in your town. Go and have 
fun!" I'll never forget his sincerity and 
hospitality. He may have been a big 
radio name, but to me, he was my 
friend, and I will miss him dearly. 

Hank Shaw 
W QY K/Tam pa 

I've been at WQYK 17 years, and 
doing overnights nearly 13. I'd been 
doing the shift two years or so, and one 
morning about 4am I dropped the nee- 

dle on a brand -new Starday 45 of 
Johnny Bond's "Ten Little Bottles." 
Within minutes, the hotline lights up. 
I answer, and it's Tom. He says, "What 
the hell are you playing ?" I told him, 
and he says, "Don't ever play that song 
again. It is, after all, the '90s, and we 
don't need to play that. Just play the 
hits." 

Later that day the turntable came 
out of the control mom. Every time I 

think of that, I have to chuckle. He was 
a great person whom I will personally 
miss. 

Tony Stephens 
Tour Manager, Alan 

Jackson 
There are so many great things to 

say about Tom Rivers, but the best 
thing is his friendship. He always had 
a smile and kind words to say. In the 
tough business of radio and dealing 
with people, Tom always made it a 

pleasure to be in his company. 
He will truly be missed. 

Brian Thomas 
Atter originally being competitors, 

Tom and I became great friends work- 
ing together at Infinity We had mutu- 
al respect for each other after the tough 
Country battle in Tampa. But Tom 
didn't just have radio figured out, he 
had life figured out. You always 
learned something from Tom that you 
put in your war chest for life. He had 
such a big heart and knew how to cel- 

ebrate life every day! I always loved 

Tom; he was the one guy I've never 
beat 12+. He will be missed - till we 

see him again. 

Aaron Tippin 
Since I was introduced to radio in 

1989, my career and Tom's sort of co- 

incided. It was neat to see his rise in the 

industry, and, at some point during the 

'90s, Tom and I co-hosted a show on 

TNN that was a blast to do. Tom was a 

class act, and I can't believe we've lost 

him so suddenly. 

Dale Turner 
Lyric Street Records 

Back in the days when WRBQ and 

WQYK in Tampa were competing sta- 

fions under different parent compa- 
nies, there were issues of artists' con- 

cert "presents." And as political and 

tricky as these wem, Tom Rivers was 

always a class act in all our dealings 
with him. One of the really good guys. 

Eva Wood 
Curb Records 

Sunday I was 40 minutes from Chi- 

cago, driving over to hook up with 

Tom, when Karen McGuire called me 

and told me he had died. I was 

stunned. 
Tom was always a promotion per - 

son's best friend. We could always 
count on him to make us look good 

when we brought an act through town. 

I called him last week and said Rod- 

ney Atkins was doing the Wal -Mart 

Tour in Bradley, IL on a Sunday after- 

noon. I asked if he could come out, but 

told him I understood if he had other 

plans on his day off. He said he 

couldn't let me go it alone. I asked him 

where Bradley was, and he said "Hell, 

I don't know, but call me when you hit 

the city limits, and we'll go find it." 

I loved Tom very much. He was a 

true professional and a dear friend 

since 1993. I will miss him so much. 

Jules Wortman 
Warner Bros. Nashville 
Tom was in my Leadership Music 

class and we became very close. He was 

one of the most honorable, direct and 

passionate people I have met in the busi- 

ness. He had many dreams of more ca- 

reers in the industry. A treasure we will 

all miss. A true gentleman with a heart 

of gold and I am just so saddened. 

- with Chuck Aly 
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s we mourn the loss of one of our own, 

we celebrate the life of a shining star. 

His heart, compassion and drive for excellence 

is overshadowed only by the love 

he put into everything. 

For the greatest of these is Love. 

We Love You Tom 

You will be deeply missed. 

CURB 
R E C O R D S 

curb.com 

i 
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To live in hearts we heave behind 
is never to díe.Tom, foreve 
be in our hearts. 

- Your WQYK Famíy 
www.americanradiohistory.com
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COUNTRY TOP 5O 
® March 26, 2004 

LAST TOTAL 
WEEK -- ARTIST .. 5E0S) POINTS 

4 0 KENNY CHESNEYfIUNCLE KRACKER When The Sun Goes Down (BNA) 13249 

2 2 TOBY KEITH American Soldier (DreamWorks) 11842 

5 0 KEITH URBAN You'll Think Of Me (Capitol) 11521 

1 4 TIM MCGRAW Watch The Wind Blow By (Curb) 11405 

3 5 BRAD PAISLEY Little Moments (Arista) 10989 

6 0 SARA EVANS Perfect (RCA) 10783 

8 0 BUDDY JEWELL Sweet Southern Comfort (Columbia) 10616 

9 0 RASCAL FLATTS Mayberry (Lyric Street) 9650 

11 0 JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 8989 

7 10 TRACE ADKINS Hot Manta (Capitol) 8482 

16 a TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 7763 

15 GEORGE STRAIT Desperately (MCA) 7579 

13 ® GARY ALLAN Songs About Rain (MCA) 7176 

14 0 CLINT BLACK Spend My Time (Equity Music Group) 6939 

17 0 BLUE COUNTY Good Little Girls (Asylum /Curb) 6902 

10 16 JIMMY WAYNE I Love You This Much (DreamWorks) 6268 

18 DIERKS BENTLEY My Last Name (Capitol) 6173 

19 0 CAROLYN DAWN JOHNSON Simple Life (Arista) 6116 

20 0 MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 5881 

21 BROOKS & DUNN That's What She Gets For Loving Me (Arista) 5571 

25 ® LONESTAR Let's Be Us Again (BNA) 5073 

23 a SHEDAISY Passenger Seat (Lyric Street) 4662 

30 a GRETCHEN WILSON Redneck Woman (Epic) 4590 

24 BIG & RICH Wild West Show (Warner Bros.) 4540 

22 a BRIAN MCCOMAS You're In My Nead (Lyric Street) 4224 

26 CLAY WALKER I Can't Sleep (RCA) 4205 

27 ® REBA MCENTIRE Somebody (MCA) 3558 

28 CD DAVID LEE MURPHY Loco (Audium) 3510 

29 a SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury//DJMG) 2867 

31 PAT GREEN Guy Like Me (Republic /Universal South) 2633 

32 a EMERSON DRIVE Last One Standing (DreamWorks) 2400 

33 a BILLY CURRINGTON I Got A Feelin' (Mercury) 2352 

34 a JEFF BATES I Wanna Make You Cry (RCA) 1766 

35 Q WYNONNA fINAOMI JUDD Flies On The Butter... (Asylum /Curb) 1756 

36 a LEE ANN WOMACK The Wrong Girl (MCA) 1653 

37 JOE DIFFIE Tougher Than Nails (BBR /C4/ 1607 

40 ® ANDY GRIGGS She Thinks She Needs Me (RCA) 1430 

38 BILLY DEAN Thank God I'm A Country Boy (View2) 1267 

39 AMY DAILEY Men Don't Change (Curb) 1253 

41 0 RACHEL PROCTOR Me And Emily (BNA) 1147 

42 a) CHRIS CAGLE I'd Be Lying (Capitol) 974 

44 JULIE ROBERTS Break Down Here (Mercury) 944 

43 JOSH GRACIN I Want To Live (Lyric Street) 883 

47 TOBY KEITH Whiskey Girl (DreamWorks) 698 

50 0 PINMONKEY Let's Kill Saturday Night (BNA) 610 

45 46 CROSS CANADIAN RAGWEED Sick And Tired (UniversalSouth) 532 

IDebut> CHELY WRIGHT Back Of The Bottom Drawer (Vivaton) 501 

loebut> 1a) HANK WILLIAMS JR. Why Can't We All Just... (Asylum /Curb) 496 

/Debut> BLAKE SHELTON When Somebody Knows You That Well (Warner Bros.) 459 

46 50 JENKINS Blame It On Mama (Capitol) 447 

POINTS 
TOTAL 

PLAYS 
1- 

PLAYS 
TOT.AUD. 

100) 

d. AUD. 

(SDI 

WEEKS 

ON 

TOTAL 

ADDS 

1553 4092 +521 391259 35995 9 11210 

-855 3790 -292 348879 -24257 18 11210 

1097 3557 +352 349481 35666 14 11210 

-1344 3836 -382 322716 44565 21 11210 

-1332 3502 -473 322623 -42713 27 11110 

379 3553 +174 310133 15289 27 11210 

1194 3601 +389 311106 33227 21 11210 

454 3048 +190 291181 15646 12 11111 

1285 2808 +385 269485 50488 10 11012 

-1864 2876 -604 232848 46209 26 109(0 

1420 2457 +421 212907 42605 20 10413 

821 2421 +225 213409 29227 11 11012 

191 2346 +85 191610 6667 18 10810 

133 2202 +13 193832 8813 21 10910 

567 2266 +163 189359 16429 22 10511 

-2758 2085 -908 185100 67324 30 11210 

435 2025 +202 165144 11365 21 10612 

613 1982 +184 157350 12596 16 10712 

1149 1898 +373 159844 37166 8 10810 

1150 1708 +374 163807 25433 8 10614 

1246 1430 +407 155666 43943 5 103111 

602 1474 +206 120727 14692 9 9812 

2292 1385 +742 124380 57066 4 94117 

558 1393 +169 116836 18124 12 9113 

49 1322 +35 112929 -542 22 8812 

593 1363 +233 100189 13488 14 9612 

210 1195 +82 91345 8309 11 8913 

357 1132 +133 89768 11776 11 8915 

398 902 +143 84003 13831 7 78111 

408 742 +110 64112 6150 19 6010 

206 771 +64 54929 7216 10 7716 

178 684 +44 57150 4970 10 6514 

148 639 +33 41542 4145 10 7414 

169 576 +65 48516 1784 11 5312 

259 561 +113 35715 5423 6 6219 

467 560 +148 34975 10266 7 5713 

364 494 +116 34312 8729 4 6416 

167 390 +40 35213 6206 5 3312 

176 454 +72 26450 3965 7 4915 

202 284 +87 36984 4429 4 27110 

145 377 +55 17353 2617 7 5211 

249 357 +88 19924 5011 3 4714 

82 266 +25 25604 8264 3 47131 

226 162 +63 20111 5001 2 1316 

242 188 +90 10865 1697 2 20112 

-73 177 -20 12911 -1592 4 2213 

283 160 +93 14566 8559 1 2114 

286 187 + 103 12549 8316 1 3018 

390 178 t 140 8825 7469 1 4015 

-40 100 -38 12770 4477 2 17111 

112 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 3/14 -3/20. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger 
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of 
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points 
lists the songs with the greatest week -to -week increases in total points.Station Weight = AOH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004. R8R. Inc. 
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POWERED 
MEDIABASE 

Most Added 
www.rradds.com 
ARTIST TITLE LABEL(SI 

JOSH GRACIN I Want To Live (Lyric Street) 

JOE NICHOLS If Nobody Believed In You (Universal South) 

GRETCHEN WILSON Redneck Woman (Epic) 

PINMONKEY Let's Kill Saturday Night (BNA) 

LONESTAR Let's Be Us Again MA/ 
SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury//DJMG) 

JENKINS Blame It On Mama (Capito /I 

RACHEL PROCTOR Me And Emily (BNAI 

TRACY BYRD How'd I Wind Up In Jamaica (RCA/ 

LEE ANN WOMACK The Wrong Girl (MCAT 

Most 
Increased Points 

ADDS 

31 

28 

17 

12 

11 

11 

11 

10 

10 

9 

TOTAL 
POINT 

ARTIST TITLE LABELIS) INCREASE 

GRETCHEN WILSON Redneck Woman (fplc) +2292 

K. CHESNEY flUNCLE KRACKER When The Sun Goes Down (BNA) + 1553 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) ,1420 
J. MICHAEL MONTGOMERY Letters From Home Amer Bros.) + 1285 

LONESTAR Let's Be Us Again (BRA) + 1246 

BUDDY JEWELL Sweet Southern Comfort (Columbia) -1194 
BROOKS & DUNN That's What She Gets For Loving Me (Arista, +1150 
MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) -1149 
KEITH URBAN You'll Think Of Me (Capitol) -1097 
GEORGE STRAIT Desperately (MCA) 821 

Most 
Increased Plays 
ARTIST 

. 

GRETCHEN WILSON Redneck Woman (Epic) 

TOTAL 

PLAY 
INCREASE 

+742 

K. CHESNEY f /UNCLE KRACKER When the Sun Goes Down (BNA) +521 
TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) +421 

LONESTAR Let's Be Us Again (BNAI +407 

BUDDY JEWELL Sweet Southern Crnnfort (Columbia) +389 

J. MICHAEL MONTGOMERY Letters From Home (Warner Bros.) +385 
BROOKS & DUNN That s' What She Gets For Loving Me (Arista) +374 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) +373 

KEITH URBAN You'll Think Of Me (Capitol) +352 

CLAY WALKER I Can't Sleep (RCA) +233 

Breakers 
No Songs qualify for Breaker Status 

this week. 

Songs ranked by total plays 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

OWN YOUR EVENTS 
If no one can see your signs, do they know who stayed the event? Make sure you claim ownership at all your events 

cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. 
Perfect for concerts, events and giveaways. 

Packaged on a roll and easy to use. 
c Up to 3' High and 6' Wide 

Durable : Weather- resistant 

P.O. Box 750250 Houston, 
Texas 77275 -0250 

713/507 -4200 713/507 -4295 FAX 

1 -800- 231 -6074 
ri @reefindustries.com 

www.reefindustries.com 

with 

www.americanradiohistory.com

www.americanradiohistory.com
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58 ( COUNTRY TOP 50 INDICATOR y 

® March 26, 2004 

RASA R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 
THI LAST 

WEEK ..:EEK ARTIST TITLE LABELS 
TOTAL 
POINTS 

6 0 KENNY CHESNEY fIUNCLE KRACKER When The Sun Goes Down (BHA/ 5272 

5 0 BUDDY JEWELL Sweet Southern Comfort (Columbia) 5192 

3 0 SARA EVANS Perfect (RCA) 5164 

8 0 KEITH URBAN You'll Think Of Me (Capitol) 4892 

1 5 TIM MCGRAW Watch The Wind Blow By (Curb) 4661 

10 0 RASCAL FLATTS Mayberry (Lyric Street) 4589 

4 1 TRACE ADKINS Hot Mama (Capitol) 4279 

12 0 JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros./ 4151 

13 0 GEORGE STRAIT Desperately (MCA) 4076 

11 0 GARY ALLAN Songs About Rain (MCA) 3907 

14 m TRACY LAWRENCE Paint Me A Birmingham ( DreamWorks) 3397 

15 ® CAROLYN DAWN JOHNSON Simple Life (Arista) 3187 

18 ® DIERKS BENTLEY My Last Name (Capitol). 2986 

20 0 BROOKS & DUNN That's What She Gets For Loving Me (Arista) 2955 

17 ® BLUE COUNTY Good Little Girls (Asy lum /Curb/ 2899 

19 0 MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 2832 

26 m LONESTAR Let's Be Us Again (BNA) 2356 

21 0 REBA MCENTIRE Somebody (MCA) 2232 

22 0 BIG & RICH Wild West Show (Warner Bros.) 2153 

23 0 SHEDAISY Passenger Seat (Lyric Street/ 2144 

24 ® CLAY WALKER I Can't Sleep (RCA) 2078 

25 ® BRIAN MCCOMAS You're In My Head (Lyric Street) 1884 

28 ® DAVID LEE MURPHY Loco (Audium) 1785 

29 SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury /IDJMG) 1731 

38 ® GRETCHEN WILSON Redneck Woman (Epic) 1505 

30 a EMERSON DRIVE Last One Standing (DreamWorks) 1381 

32 ® BILLY CURRINGTON I Got A Feelin' (Mercury) 1163 

31 28 PAT GREEN Guy Like Me (Republic /UniversalSouth) 1159 

34 a LEE ANN WOMACK The Wrong Girl (MCA) 1105 

33 a WYNONNA fINAOMI JUDD Flies On The Butter... (Asylum /Curb) 1051 

35 ® JOE DIFFIE Tougher Than Nails (BBR /C4) 1001 

36 ® JEFF BATES I Wanna Make You Cry (RCA) 877 

37 ® CHRIS CAGLE I'd Be Lying (Capitol) 793 

39 Q AMY DALLEY Men Don't Change (Curb) 580 

40 0 ANDY GRIGGS She Thinks She Needs Me (RCA) 559 

41 a JULIE ROBERTS Break Down Here (Mercury) 417 

(Deb.Ì> m JOE NICHOLS If Nohody Believed In You (Universal South) 406 

44 0 CHELY WRIGHT Back Of The Bottom Drawer (Vivaton) 390 

45 a BLAKE SHELTON When Somebody Knows You That Well (Warner Bros.) 382 

42 (D BILLY DEAN Thank God I'm A Country Boy (triew2) 361 

48 ai JOSH GRACIN I Want To Live (Lyric Street) 356 

43 Z SHERRIE AUSTIN Drivin' Into The Sun (BBR /C4) 304 
(Debut: 0 RACHEL PROCTOR Me And Emily (RNA) 287 

47 0 SCOTTY EMERICK The Coast Is Clear (DreamWorks) 263 

46 CD CROSS CANADIAN RAGWEED Sick And Tired (Universal South) 244 
( Debut> CD BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 226 
(Debut> JIMMY WAYNE You Are ( DreamWorks) 219 

- e BILLY RAY CYRUS Face Of God (Word /Curb /Warner Bros.) 207 

50 f9 TRACY BYRD How'd I Wind Up In Jamaica (RCA) 202 

49 50 COLT PRATHER I Won't Go On And On (Epic) 191 

d. TOTAL .1. 
POINTS PLAYS PLAYS 

476 3941 +348 

303 3799 +216 

202 3807 +123 

230 3651 +200 

-577 3375 -445 

292 3437 +217 

-612 3096 461 

410 3117 +311 

400 3017 +279 

103 2911 +76 

366 2509 +310 

209 2379 +142 

215 2271 +164 

507 2232 +381 

96 2149 +53 

290 2132 +227 

625 1774 +433 

86 1654 +64 

110 1596 +89 

326 1593 +233 

264 1526 +216 

105 1396 +69 

201 1330 +143 

318 1305 +226 

854 1108 +642 

89 1051 +64 

118 954 +93 

91 907 90 

211 847 +166 

94 813 +67 

124 701 +82 

108 691 +81 

83 638 +60 

85 406 +62 

185 442 +133 

51 358 +37 

295 323 +235 

138 308 +97 

147 258 +106 

36 289 +30 

148 260 +105 

51 244 +37 

177 227 +134 

42 218 +27 

17 225 +16 

165 190 +135 

87 186 +78 

41 171 +33 

28 170 +21 

-9 114 -7 

TOT.AUO. .1.AUD. WEEKS TOTAL 
1001 (00) ON ADDS 

116341 10857 9 10910 

113934 6814 22 10910 

113424 3996 26 10710 

106975 4832 15 11110 

105216 12041 21 10610 

101160 6447 12 11111 

95948 13371 27 10010 

90656 8755 10 11011 

89196 8725 11 10810 

85066 1898 18 11010 

74062 6806 21 10117 

70502 4684 16 10611 

63818 4073 21 10514 

63976 11397 8 109/4 

65355 2860 23 9110 

62599 6313 8 10613 

51506 13957 5 10118 

48618 1283 12 8711 

46309 1853 12 91/2 

46096 6716 8 96/5 

44352 4202 15 8516 

42034 2352 25 80/3 

39220 4580 11 7914 

38283 7132 7 7512 

33069 18506 2 77123 

29201 1773 11 7311 

23868 2419 11 70/4 

25273 1437 12 6110 

23793 4442 6 7117 

22215 2143 10 5511 

21639 3098 7 5815 

18164 2323 11 55/1 

15783 1551 7 5110 

13423 2142 7 3413 

12113 4596 3 4316 

8460 1087 4 3513 

8303 5753 1 37/26 

8460 3031 2 3318 

8602 3046 2 23/8 

8552 648 5 2011 

8083 3099 2 29114 

6745 1345 3 2611 

5909 3642 1 2517 

5523 803 5 2111 

4293 544 2 2212 

4559 3136 1 18/11 

4489 1863 1 2118 

3577 758 2 1612 

4284 453 2 14/5 

4270 -311 2 1010 

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 3/14 - Saturday 3/20. 
2004 Radio & Records. 

Most Added 
www.rrindicator com 
ARTIST TITLE LABEL(S) 

JOE NICHOLS If Nobody Believed In You (Universal South) 26 

GRETCHEN WILSON Redneck Woman (Epic) 23 

JOSH GRACIN I Want To Live (Lyric Street) 14 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 11 

TOBY KEITH Whiskey Girl (DreamWorks) 11 

HANK WILLIAMS JR. Why Can't We All Just... (Asylum/Curb) 10 

LONESTAR Let's Be Us Again (BNA) 8 

CHELY WRIGHT Back Of The Bottom Drawer (Vivaton) 8 

B. SHELTON When Somebody Knows You That Well (Warner Bros.) 8 

JIMMY WAYNE You Are (DreamWorks) 8 

ADDS 

Most 
Increased Points 
ARTIST 

TOTAL 

POINT 

INCREASE 

GRETCHEN WILSON Redneck Woman (Epic/ +854 

LONESTAR Let's Be Us Again (BNA) +625 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) +501 

K. CHESNEY fIUNCLE KRACKER When The Sun Goes Down (BNA) +476 

J. MICHAEL MONTGOMERY Letters From Home (Warner Bros.) +410 

GEORGE STRAIT Desperately (MCA) +400 

TRACY LAWRENCE Paint Me A Birmingham ( DreamWorks) +366 

SHEDAISY Passenger Seat (lyric Street) +326 

S. TWAIN It Only Hurts When I'm Breathing (Mercury/IDJMG/ +318 

BUDDY JEWELL Sweet Southern Comfort (Columbia) +303 

Most 
Increased Plays 
ARTIST TITLE L4SLL, S, 

TOTAL 

PLAY 

INCREASE 

GRETCHEN WILSON Redneck Woman ( Epicl +642 

LONESTAR Let's Be Us Again BNAI +433 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) +381 

K. CHESNEY fIUNCLE KRACKER When The Sun Goes Down (BAIA) +348 

J. MICHAEL MONTGOMERY Letters From Home (Warner Bros.) +311 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorksl +310 

GEORGE STRAIT Desperately (MCA) +279 

JOE NICHOLS If Nobody Believed In You (Universa /South) +235 

SHEDAISY Passenger Seat (Lyric Street) +233 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) +227 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

R&R's INDUSTRY VIP PACKAGE 
R&R: The Industry's Newspaper 
REtR Today: The Industry's Leading Daily Fax 

REtR's Today's News 
E -mail updates of breaking stories 

The RJR Directory 
The most comprehensive resource guide available U. S. Only 

SAVE OVER 25 %! 
REM'S INDUSTRY VIP PACKAGE IS $445óo 

(Regular rate S595.00) 

e -mail R &R at FAX Credit Card Payments To 

moreinfo @radioandrecords.com 310.203.8727 
Call R&R at Subscribe online: 

310.788.1625 www.radioandrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com
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KEAN/Abilene. TX 

OM James Cameron 

POND- Rudy Fernandez 

APO: Shay Hill 

WOMX;Akron. OH' 
BIN Nevin Mason 

APO Ken Steel 

Nc 

WGNNAIbany. NY' 
PD Bori Brindle 

M0. Bill Earley 

NB01 Albuquerque. NM' 
APD MD. Sammy Cruise 

KRSLAlbuquerque. NM' 
OM PD: Eddie Haskell 

MO. Paul Bailey 

KRRV /Alexandria. LA 

OM. Scott Bryant 

POA v MO: Steve Casey 

Na A.. 

WCTO /Allentown. PA' 
PO: Bobby Knight 

APO NO: Sam Malone 

KGNC /Amarillo. TX 

OM: Dan Garman 

PD: Tim Butler 

APD M0: Patrick Clade 

KBRJAnchorage. AK 

OM: Dennis Bookey 

, PO MO: Mall Valley 

WWWW /Ann Arbor. MI 

OM PU Rob Walker 

MD. Tom Baker 

WNCY Appleton. WI 

OM. Jell McCarthy 

PO. Randy Shannon 

APO MD Marci Braun 

WKSFAsheville. NC 

OMPO. Jeff Oayrn 

APD. Sharon Green 

MD: Andy Woods 

WKNX'Atlanta. GA' 

OMPD. Mark Richards 

MD: Johnny Gray 

No Air!' 

WPUR/Allamic City. NJ 

P0/D. Joe Kelly 

WKXC'Augusta. GA 

PD: T Gentry 

APDMO'. Lath Taylor 

KASE:Austin. TX' 

oMPD. Jason Kane 

APO MD. Bob Pickett 

KUZZOakersbeld. CA' 

P0: Evan Bndwell 

MD Adam Jeffries 

WPOCBallimore. MD' 
PO. Scott Lindy 

MO Michael J. 

WYNKBaton Rouge. LA' 
0M. Bab Murphy 

PD. Paul Orr 

APO MD: Austin James 

WYPYBaton Rouge, LA' 
OM PD. Randy Chase 

KYKR Beaumont. TX 

OM. Trey Poston 

PO MD. Mickey Ashworth 

WKNNBdoxi. MS 

OM. Walter Brown 

PO: Kipp Greggory 

WZKXBiloxi. MS 

PD: Bryan Rhodes 

MO. Gwen Wilson 

WHWKBinghamton. NY 

PO APDMD: Ed Walker 

WOXBBinningham. AL' 
PO: Tom Hanrahan 

MD: Jay Croze 

WZZKBirmingham. AL' 
POND: Brian Driver 

WBWNBloomington. IL 

OMPD: Dan Westhoff 

APO/MD: Buck Slevens 

WHKXBluefield. WV 

OM PD MD: Dave Crosier 

KIZN,Boise. ID 

AMPO. Rich Summers 

APO MD: Spencer Burke 

KOFCBoise. ID 

POMD: Lance Tidwell 

APO: Jim Miller 

No Aryls 

WKLBBoston. MA' 
PD: Mike Brophey 

APDMD: Ginny Rogers 

KAGG/Bryan. TX 

PDMD: Jennifer Allen 

No Adds 

WYRKBuffalo. NY' 
PD. John Paul 

APDMD: Wendy Lynn 

WOKOBurlington 
PD: Steve Pokey 

MD. Margot St. John 

WIRY /Champaign. IL 

OMPDMD: R.W. Smith 

WEZL/Chadeston. SC' 
OM: Jay Philpoff 

PO/MD: Trey Cooler 

WNKT /Charleston. SC' 
PD: Bob McNeill 

APDMD Eric Chaney 

WOBE/Chadeston. WV 
OM: Jett Whitehead 

PO: Ed Roberts 

MO. Bill Hagy 

WKKT/Charlotte' 
OM. Bruce Logan 

POND : John Roberts 

WSOC /Charloffe' 
OMND: Jeff Roper 

APDMD: Rick McCracken 

WUSY/Chattanooga. TN 

PO: Kris Van Dyke 

MD: Bill Poindexter 

WUSNDhicago. IL' 
OMPD: Tom Rivers 

APO MD. Evan Kroft 

W U B E,/C i ne i n nati. OH' 

PO'. Tim Closson 

APO: Kathy O'Connor 

MD: Duke Hamilton 

WYGY /Cincinnali. OH' 
OM/PD: TJ Holland 

APDMD: Dawn Michaels 

WGAR /Cleveland. 0H' 
PD: Meg Stevens 

MD. Chuck Collier 

KCCY/Colorado Springs. CO' 

PD: Travis Daily 

MD: Valerie Hart 

KKCSrtolorado Springs, CO' 

PD. Shannon Stone 

MD Stir Franklin 

WCOSColumhia. SC' 
PO: Ron Brooks 

MD: Glen Garrett 

Adds 

WCOLBolumbus. OH' 
PD: John Crenshaw 

APDMD: Dan E. Zuko 

WGSO/Cookeville, TN 

OM: Marty McFly 

PD: Gala Harrison 

APD: Philip Gibbons 

MD: Stewart James 

KRYS /Corpus Christi TX 

PER Frank Edwards 

MO. Louis Ramirez 

KPLXNallas. TX' 
PD: Paul Williams 

APD: Smokey Rivers 

MD. Cody Man 

KSCS/Dallas. TX' 
OMPO: Ted Stecker 

APOYAD: Chris Hug 

WGNE/Daytona Beach. FL' 
OM: B.J. Nielsen 

PO/MD : Jett Davis 

KYGOtienver. CO' 

PDMD: Joel Burke 

No Adds 

KHKI/Des Moines. IA' 
OM: Jack O Brien 

PDMD: Jimmy Olsen 

WYCD/Detroil. MI' 
P0: Mac Daniels 

APOMD: Ron Chalman 

KKCB/Duluth 

OMPO: Johnny Lee Walker 

MD: Jim Dandy 

WAXX/Tau Claire. WI 

PO/MD: George House 

KHEYBI Paso. TX' 

PD. Steve Gramzay 

MD. Bobby Gutierrez 

WRSF/Elizabeth City. NC 

OM: Tom Charity 

PD/MD: Randy Gill 

WXTA/Ene. PA 

OM: Adam Reese 

POMD. Fred Horton 

KKNU/Eugene. OR 

PDMD: Jim Davis 

WKDOTvansville. IN 

POND. Jon Prell 

KVOX/Fargo 

OM: Janice Whitimore 

PD Eric Heyer 

MD: Scot Winston 

KKIX/Fayeleville. AR 

()MHO- Tom Travis 

APDMD: Jake McBride 

WKMLPayetleville, NC 

PO: Paul Johnson 

WFBE/Flinl. MI 

PO: Coyote Collins 

APDMD: Dave Geronimo 

WXFL/Florence. AL 

PDMD: Gary Murdock 

No Adds 

KSKS/Fresno. CA' 
PO: Mike Pelerson 

MD: Steve Pleshe 

KURD/Ft. Collins. CO 

PO. Mark Callaghan 

MD: Brian Gary 

4w4.,7e rti .r 
LEE MM VIP, . 
YUYGRIGaS 

WCKT/Ft. Myers. FL' 
OMPO: Steve Amari 

APO.MD: Dave Logan 

WWGR;Ft. Myers. FL' 
PD: Mark Phillips 

MD. Steve Hart 

WYZB/Ft. Walton Beach. FL 

OM Scratch Malone 

POMO: Todd Nixon 

WOHK/Ft. Wayne. IN 

OMRO/MD: Rob Kelley 

WOGK/Gainesville. FL' 
MD: Big Red 

Na Adds 

WBCT /Grand Rapids. MI' 
OM/PD. Doug Montgomery 

MD. Dave Tag 

WTOR/Greensboro. NC' 
OM: Tim Satterfield 

PD: Bill Dotson 

APDMD: Angie Ward 

No Adds 

WRNS /Greenville. NC' 
PO: Wayne Carlyle 

MD: Boomer Lee 

WESC/Greenville. SC' 
CIM/P0 ScoffJohnson 

APD/M0 John Landrum 

WSSLBreenville. SC' 
OM/PD: Scott Johnson 

APOYAD: Nix Layton 

WAYZJHagerstown 

PDMD. Don Brake 

WCAT/Hartisburg. PA' 
PO: Sam McGuire 

WRBT/Harrtsburg. PA' 
OM. Chris Tyler 

POMD. Shelly Easton 

APO. Newman 

No Adds 

WWYZ/Hargord. CT' 
MD: Jay Thomas 

a., A,ms 

KILT/Housion. TX' 

PO: Jell Gannon 

APDMD. Stephen Giuffan 

KKBCHouston. TX' 
MD: Christi Brooks 

ARCH; Huntington 
PD. Judy Eaton 

MD. Dave Poole 

WORM.Hunlsvdle. AL 

OM. PD Todd Berry 

MD: Dan McClain 

e RYN4eWel eQlrfa4ER 

WFMSAndianapolis, IN' 
OM: David Wood 

PO: Bob Richards 

MD: J.D. Cannon 

Na Adagi. 

WMSI /Jackson. MS 

PO: Rick Adams 

MD: Stance Bingham 

WUSJ /Jackson. MS 
APDMD: Paul Stone 

WROO /Jacksonville. FL' 
OM/PD: Gail Austin 

MO: Dixie Jones 

WXBO/Johnson City 

POND : Bill Hagy 

WMTZ/Johnstown. PA 

AMPO Sieve Walker 

MO. Lara Mosby 

KIXOJoplin. MO 

OM: Ray Michaels 

POND: Cody Carlson 

APO: Jay McCae 

WNWN /Kalamazoo. MI 

PO. PJ. Lacey 

APO TAD Phil O Reilly 

KBEOXansas City. MO' 
PO Mike Kennedy 

MD. T.J. McEntire 

KFKFBansas City. MO' 
OMPD. Dale Carter 

APD MO Tony Stevens 

WDAF:Xansas City . MO' 
PD. Wes McShay 

APO MD. Ted Cramer 

WIVKdcnoxville. TN' 
OMPD: Mike Hammond 

MD: Colleen Addair 

WKOATatayeBe. IN 

PO : Mark Allen 

MD. Bob Villa 

KMDL4atayele. LA' 
PD. Mike James 

MD: T D. Smith 

KXKC/Latayede. LA' 
PD: Renee Revell 

MD: Sean Riley 

WPCV/Lakeland. FL' 
PD: Dave Wright 

MD. Jeni Taylor 

WIOVAancaster. PA 

POND: Dick Raymond 

WITLLansing. MI 

PD. JayJ. McCrae 

APOMO. Chris Tyler 

KWNR/Las Vegas, NV' 
PDMD Brooks O'Brian 

MEIN/Laurel. MS 

OMPO. Larry Blakeney 

AMMO Allyson Scoff 

WBULtexinglon. KY 

PO MD Ric Larson 

WLXXLextngton, KY 

OM: Robert Lindsey 

PD. John Sebastian 

MO. Karl Shannon 

KZKX/Lincoln. NE 

OM: Jim Steel 

PO: Brian Jennings 

APDMD: Carol Turner 

KSSN/Little Rock. AR' 

PDMD: Chad Heritage 

KZLAtos Angeles. CA' 
OM PD: R.J. Curtis 

APDMD: Tonya Campos 

WAMZ/Louisville. KY' 
PO MD: Coyote Calhoun 

KLLL/Lubbock. TX 

OM/PD: Jay Richards 

APDMD: Kelly Greene 

WDEN/Macon. GA 

PD. Gerry Marshall 

APDMD: Laura Starling 

WWOMMadison. WI' 
PD Mark Granlin 

MD: Mel McKenzie 

KIAI/Masan City. IA 

PDMD. J. Brooks 

KTEXMcAllen. TX' 
OM: Billy Santiago 

PO J0Jo Cerda 

APO: Frankie Dee 

M0: Patches 

KRWOMedlord. OR 

PO. Larry Neal 

MD Scan Schuler 

WGKXMemphis. TN' 
PO' Chip Miller 

MD. Mark Billingsley 

WOKKMeridian. MS 

PO MD Scotty Ray 

WKISMiami. FL' 
PD: Bob Barnet 

MD: Darlene Evans 

No Adds 

WMILMilwaukee. WI' 
PD: Bony Wolle 

APO: Scott Dolphin 

MD: Milch Morgan 

KEEY;Minneapolis. MN' 
OM PD. Gregg Swedherg 

APO MO. Travis Moon 

WKSJ.Mohile, AL' 
OM Kit Carson 

PD MO Bill Black 

Ba 81041 

KJLOMonroe. LA 

OM/PD. Mike Blakeney 

APOMD. Stacy Collins 

KTOM,MOnlerey, CA' 
PD M0. Jim Domfan 

.SoN4lAUSS 

WLWI:Montgomery. AL 

OM PD Bill Jones 

MD. Darlene Diene 

WGTRMyrtle Beach. SC 

OMMD. Mark Andrews 

PD Johnny Walker 

WKDEMashville. TN' 
OM,PD. Dave Kelly 

MD: Kim Leslie 

WSIXMashville. TN' 
0M: Clay Hunnicutt 

PD. MD Keith Kaltman 

WSM,Nashville. TN' 
PO: Lee Logan 

MO: Frank Seres 

No Adds 

WCTYMew London, CT 

POMD: Jimmy Lehn 

APO: Dave Elder 

ìv'ái c 
wvvrmu,WrwADP 

WNOEMew Orleans. LA' 
OM. Jun Owen 

APD M0 Casey Carter 

WGHModolk. VA' 
OMPO. John Shomby 

MD Mad McKay 

KTST/pklahoma City. OK' 
OM. LJ Smith 

PD. Tom Freeman 

WYYD:Roanoke. VA 

PD MD Joel Dearing 

KXXY /Oklahoma City. OK' WBEE.Rochester. NY' 

PO'. W Smith OM. Dave Symonds 

APDMD: Bill Reed PD Chris Keyzer 

MD. Billy Kidd 

KXKT /Omaha. NE' 
PD. Tom Goodwin 

MD. Craig Allen 

KHAY /Oxnard. CA 

Sales Manager: Ernie Bingham 

PD,MDP. Mark Hill 

KPLM/Palm Springs. CA 

PD. AI Gordon 

MD Kory James 

WPAPPanama City. FL 

PD. Todd Berry 

APD MO. Shane Collins 

WXBM,Pensacola, FL 

PD MD Lynn West 

WXCLPeaia. IL 

OM: Rick Hirschmann 

PO,MD BI Stone 

WXTU/Philadelphia. PA' 
PO : Bob McKay 

AMMO : Cadillac Jack 

KMLE/Phoenix. AZ' 
PO: Jay McCarthy 

APDMD: Dave Collins 

KNIXPhoentx. AZ' 
PO : Shaun Holly 

APO. Mike O Bnan 

MD: Gwen Foster 

NoFÍ:n 

WDSY/Piltsburgh. PA' 
PO: Keith Clark 

APO MD: Stoney Richards 

WPOR/Ponlland. ME 

PD: Rick Jordan 

MD: Glori Marie 

KUPLPOBland, OR' 
PO: Cary Rette 

MD: Rick Taylor 

KWJJ,Portland. OR' 
PO Mike Moore 

MD: Savannah Jones 

No Aso 

WOKOPortsmoulh. NH 

OM: Mark Ericson 

PO: Mark Jennings 

APO;MD: Dan Lonnie 

WCTK/Providence. RI' 
PD: Rick Everett 

MD. Sam Stevens 

WLLR/Ouad Cities. IA 

PO: Jim O'Hara 

MD: Ron Evans 

WON/Raleigh. NC' 
PO. Lisa Mckay 

APDMD. Mike Maddawq Biddle 

KOUT;Rapid City . SD 

POND. Mark Houston 

KBULBenn. NV 

OM/PD: Tom Jordan 

APO: JJ Christy 

MD: Chuck Reeves 

KFRGBiverside. CA' 
OM. lee Douglas 

POMO: Don Jeffrey 

WSLC;Roanoke. VA 

PO. Brett Sharp 

MD. Robynn Jaymes 

WXXOBocklord. IL 

OMPO. Jesse Garcia 

APO. Steve Summers 

MD. Kathy Hess 

KNCl/Sacrarnento. CA' 
OM PO Mark Evans 

APD Greg Cole 

MD. Jenniter Wood 

WCENBagtnaw. Ml 
PO: Jim Johnson 

MD: Keith Allen 

WKCOBaginaw. MI 
OM/PD. Rick Walker 

WICOBalisbury. MD 

OM: Joe Edwards 

PD /APDMD: EJ Fou 

KKAT/BaN Lake City, UT' 
PBItO: John Marla 

s mrcvuwuncF 
4 n,uv wuaR 
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KSOPBalt Lake City, UT' 
PO: Don Nihon 

APDMD: Debby Turpin 

i wiaiiiri+ 
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KUBL/Salt Lake City UT' 
PD. Ed Hill 

MD: Pal Garret 

KGKLSan Angelo. TX 

OMMD. Keith Montgomery 

KAIASan Antonio. TX' 
PO MD Clayton Allen 

KSON/San Diego. CA' 
0MN0: John Dimick 

APDMO. Greg Frey 

KRTY,San Jose. CA' 
PO: Julie Stevens 

MD: Nate Deaton 

KKJG/San Luis Obispo. CA 

PD Pepper Daniels 

KRALSanta Barbara. CA 

POMO: Ride Barker 

KSNIBanta Maria, CA 

POMD: Tim Brown 

WCTO/Sarasola. FL' 
OMPDMO. Mark Wilson 

APO: Heidi Decker 

WJCLSavannah. GA 

OM. John Thomas 

PO: Bill West 

KMPS/Seatlle. WA' 
Sales Manager. Lisa Decker 

PO: Becky Brenner 

MD: Tony Thomas 

KRMO/Shreveport. LA 

PO Les Acree 

APO/MD : James Anthony 

KXKS,Shreveport. LA 

OM. Gary McCoy 

PO : Russ Winston 

No Aars 

KSUXBioux Ciry, IA 

PD: Bob Rounds 

MOMO: Tony Michaels 
e IAL5 s... 

WBYT/South Bend. IN 

OM/PD: Tom Oakes 

APDMD: Lisa Kosty 

No Adds 

KDRKSpekane. WA' 
OM. Tim Coder 

PD Jay Daniels 

APD. Bob Castle 

MD. Tony Trovalo 

KIXLSpokane. WA' 
OM: Robed Harder 

PO MD Paid Coyote 

Neumann 

APO'. Lyn Daniels 

WFMBBpringlield. IL 

PD. Dave Shepel 

MD John Spalding 

WPKXSpringteld. MA' 
PD ist McKay 

APO Nick Damon 

MD. Jessica Tyler 

KTTS/Springtteld. MO 

OMPD: Brad Hansen 

APD. Curry Clark 

Ns ad, 

KSDSI. Louis. MO' 
OM;PO Mike Wheeler 

APO: Steve Geoffenes 

MD: Billy Greenwood 

N;.,.. 

WIE/St. Louis. MO' 
PO Greg Mozingo 

MD: Danny Montana 

8.41,141,414.8,41.010 
wronss910441 

KATM/Stockton, CA' 
OM: Richard Perry 

P0: Randy Black 

APOMD: Moore Roberts 

WBBSByracuse. NY' 
PD. Rich Lauber 

APDMD. Skip Clark 

WTNT/Tallahassee. FL 

OM/PD: Steve Cannon 

AMMO : "Big" Woody 

Hayes 

WOYK/Tampa. FL' 
OM,PD. Mike Culotta 

APO : Beecher Martin 

MD. Jay Roberts 

WODU/Tampa. FL' 
OMWPO: Mike Culotta 

APO Will Robinson 

MO'. Jay Roberts 

WTHI/Terre Haute. IN 

OMPO: Barry Kent 

MD: Marty Party 

WIBW/Topeka. KS 

OM: Ed O'Donnell 

PO Rich Bowers 

APOMD, Stephanie Lynn 

WTCM/Traverse City. MI 

PD. Jack 0- Malley 

APO MD. Ryan Dobry 

KIIM/TUCson. AZ' 
OM. Herb Crowe 

PO MD Bun Jackson 

KV0O1ulsa. OK 
MAD Moon Mullins 

WWZD Tupelo. MS 

OM. Rick Stevens 

PD. Bill Hughes 

KNUE.Tyler. TX 

OMPOMD DaveAshcraff 

WFRGANica, NY 

OMPOMD. Tom Jacobsen 

KJUGNisalia. CA 

PO MD Dave Daniels 

WIRK/W. Palm Beach. FL' 
PER Mitch Mahan 

MD J R Jackson 

WACO/Waco. TX 

OM,PO.MDP Zack Owen 

WMZOWashington. DC' 

OM/P0 Jeff Wyatt 

WOVKWheeling. WV 

PDMD. Lm Elliott 

KLUR/Wichila Falls. TX 

OMND,MD. Brent Warner 

KFDUWichila. KS' 
OMPO: Beverlee Branmgan 

RPM Pal James 

KZSN/Wichila. KS' 
PD' Chuck Geiger 

MD Pat Moyer 

WGGY,Wllkes Bane, PA' 
PD. Mike trunk 
MD. Carolyn Drosey 

WWOO/Wilminglon. NC 

OM. Perry Slone 

PD: Paul Johnson 

APOMD Brigin Banks 

KXDO,Yakima. WA 

PO. Dewey Boynton 

APO MO Joel Baker 

WGTYYork. PA 

APOMO Brad Austin 

WOXKYOUngstown. OH 

P0. Dave Steele 

APO Doug James 

MD: Burton Lee 

*Monitored Reporters 
224 Total Reporters 

112 Total Monitored 

112 Total Indicator 

Did Not Report, Playlist Frozen (7): 

KAFF/Flagstaff, AZ 
KHAK/Cedar Rapids, IA 
KNFM/Odessa, TX 
WDEZIWausau, WI 
WDJR/Dothan, AL 
WJLS/Beckley, WV 
WPSKBlacksburg, VA 
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P: \R "I TWO OF A THREE-PART SERIES 

ADULT CONTEMPORARY 

Reinventing Radio 
Positioning and personalities are key 

ou're going to reinvent your station? Then ask your- 
self these questions: What is your brand? Who are you? 
Tell people what your radio station does, but use a 
statement that is founded in a benefit for the listener. 
It should be easily understood, easily remembered and 
credible. It should be brief. A positioning statement 
doesn't -have to explain your ingrediehts. 

I am seriously considering throw- 
ing out the liner cards. They sound 
canned. They're not believable. Tell- 
ing people that you play "the best 
songs of yesterday and today with- 
out a lot of talk and interruption" 
doesn't say a whole lot. It is like go- 
ing to Starbucks and seeing a sign 
that says, "Hot coffee with caffeine 
or decal - your choice; we can even 
add flavors." Starbucks is known for 
"the best coffee." Burger 
King equals "Have it 
your way." Branding isn't 
something new. !remem- 
ber seeing the letters 
LSMFT on the bottom of 
my father's cigarette 
pack - "Lucky Strike 
Means Fine Tobacco." 
Those are all statements 
that sell a benefit. 

Show the usage of 
your station. By showing people 
how your station is used ( "Helps 
you through the workday," for ex- 
ample), you can explain to the au- 
dience why they should come back 
on a regular basis. Usage statements 
explain why someone should use 
your radio station. 

An intangible benefit comes with 
listening to a radio station you like: 
Comfort. Companionship. Enter- 
tainment. By the way, ask the ques- 
tion and you'll find that the No. 1 

reason people use the radio is for 
"companionship." Listeners want 
something on in the background 
when they are running their errands 
or doing their chores. 

How Much News? 

Why do we air news? The answer 
"Well, because it is something we 
have done for a long time and have 
to do" isn't good enough. You need 
to sit down and think about what is 
valuable about having news on your 
radio station and then decide what 
type of news you will present. 

News need not air on every radio 
station. Yes, I'm actually suggesting 
that you may not have to air news. I 

spend my mornings listening to a 
Classic Rock station in Cleveland. It 
has no news reports in morning 
drive. It airs traffic and weather, but 
no news. I tune in to the News /Talk 
AM station to catch the news. 

The older the demographic, the 
more important news is to them. 
The younger the demographic, the 
less important it is and the more 
likely they would enjoy hearing an 
Entertainment Tonight -like update. 
Research shows that blue -collar 
workers are less interested in the 
news than white -collar workers. 
Know your audience, and you'll 
know how much news they want to 

hear. 
Why not use the news 

resources of your News/ 
Talk sister station's news- 
room? If you don't have 
a News /Talk sister sta- 
tion, then consider creat- 
ing a relationship with a 

station across town or a 

TV station. These people 
specialize in news. Take 
advantage of their skills. 

I'm boldly suggesting that you even 
say on -air, "Now the news from 
News /Talk AM 1220 WXXX." 

Promote on your music station 
any upcoming sporting event that 
will be on your News /Talk sister sta- 
tion. Run a commercial inside the 
broadcast of that same sporting event 
that advertises your music station. 
Take advantage of the audience in- 
side your cluster, and keep them in 
the family. Cross- promotion between 
your properties is appropriate. 

School closings, while important 
to many radio stations in many mar- 
kets, are becoming less important in 
major markets. This is because tele- 
vision does such a fine job of pre- 
senting that information. TV can run 
a continual scroll across the bottom 
of the screen with all of the school 
closings, while we at radio are un- 
able to provide the audience with 
such instant access to that informa- 
tion. I am suggesting it is time that 
we create a relationship with televi- 
sion stations whereby we alert the 
audience that there are school clos- 
ings and then direct them to our TV 
partner and our own website for a 
complete list. 

This isn't right for every situation. 
In times of crisis such as 9/11 or a 
severe weather disaster, simulcast- 
ing with your sister stations makes 
perfect sense. There are situations 
where utilization of a network can 

Mike 

t 

McVay 

By Mike McVay 

be shared across all stations as a way 
not only to combine your resources, 
but also to brand all of your prod- 
ucts under one umbrella. 

I found that during my recent six - 
week recovery I spent more time 
focused on News /Talk stations than 
on music stations. The primary rea- 
son for that wasn't that I didn't like 
listening to music, but rather that 
there was so much going on in the 
world that I wanted to know about. 
The war in Iraq, the Democratic pri- 
maries and a kidnapped child were 
all news topics in January and Feb- 
ruary. The music stations that I had 
available to me made poor attempts 
at being local. Get rid of the come- 
dian newscaster. 

Weather, Sports & Traffic 

Weather should be presented in 
morning drive as a three -day fore- 
cast. Weather in other dayparts 
should be the present daypart plus 
one. Do that every day, except when 
you reach the weekend. On the 
weekend, you should do the weath- 
er for Friday, Friday night, Saturday 
and Sunday. 

Sports reports have value on the 
radio, even on female- targeted radio 

I am seriously 

considering throwing 

out the liner cards. 

They sound canned. 

stations. All too often the comment 
is made that "Women don't like 
sports." When was the last time you 
researched that? I have evidence to 
the contrary. I have asked women, if 
they want to hear quick sports up- 
dates and know the scores of the 
biggest events, and the answer is 
yes. They do not want to hear on- 
going conversation about sporting 
events or scores for teams that are 
outside of their local cities. 

When presenting traffic, report 
the location before reporting what 
the situation is. And, if you are go- 
ing to present 'traffic, don't make it 
silly. If I am on the way to work or 
on the way home, the traffic infor- 
mation is important to me. I want to 
know what is going on, and I want 
to know where the problem areas 
are. You need to tell me so I can con- 
sider alternate routes. By the way, 
traffic for the ride home is more im- 

Convention Countdown 
Begins Now 
R &R Convention 2004 hits the 
Beverly Hilton in Los Angeles June 
24 -26. Check this space every 
week for updates to the official 
agenda. Also, see Page 28 for the 
nominating ballot for this year's 
R &R Industry Achievement Awards. 
The awards will, as usual, be 
presented at a special ceremony at 
the convention. Who'll get to take 
home an award? Your votes decide! 

portant than on the ride to work. 
People want to get home as quickly 
as possible. 

Announce alternate routes when 
there is a major traffic event. I have 
responded to PDs and news direc- 
tors in many markets, when I've 
been told there really is no other way 
to get from here to there, that peo- 
ple still want an alternate route. 
There are alternate routes. The reg- 
ulars know it. 

'Era Of Talent' 

Personality is necessary if we are 
going to battle the competition that 
is on the horizon. Despite all the im- 
pending FCC fines and censorship, 
I believe the next 10 years will be the 
"era of talent." Talents who bond 
with an audience make it more dif- 
ficult for a competitor to steal away 
your listeners. 

Talent is what will help keep us 
local and make us unique. This 
means that the talent you use must 
be good. This also means that we'll 
see more radio stations import voice 
talent and network their shows. The 
availability of quality talent is limit- 
ed. You may think that you're retil- 
ly good, but does the audience 
agree? Oh, and there is nothing 
wrong with importing talent. Dav- 
id Letterman isn't based iir your 
town, but he relates to his audience 
in your town. 

Today's talent pool, it has been 
said, is really a puddle. It is in- 
cumbent upon us as broadcasters 
to begin the training of talent. 
Seminars are important for talent, 
but not enough radio managers 
and owners send their talent to 
these seminars. Having consult- 
ants come into your town and 
conduct personality- training ses- 
sions is important. Companies 
like McVay Media feature talent 
coaches. Find one, and hire that 
company to train your talent. 

Lately I am reading about sta- 
tions trying out the concept of the 
two-person afternoon drive show. 
An entertaining afternoon show 
has value and a benefit to a station, 
but a two -person, co- anchored 
show does not necessarily mean it 
is twice as entertaining. My person- 
al experience is that a two-person 
afternoon drive show equals, in the 
listener's mind, more talk. If you're 
going to have a two-person after- 
noon drive show, the talents had 
better be really good. 

Nights & Weekends 
Nighttimes, weekends and fringe 

times are tough for all radio stations. 
You have to take the attitude that if 
people are going to listen to the ra- 
dio at night, then it should be to 
your station. If someone has gone to 
television or if his or her habit is to 
turn the radio off at night, then you 
are not going to be successful in 
bringing those listeners to your sta- 
tion. At nighttime, that means airing 
programs like Delilah, The John Tesh 

Radio Show, Lia, the Tom Kent Hall of 
Fame oldies show and a slew of oth- 
ers that may be locally produced or 
syndicated. 

Weekends need time and atten- 
tion. Many of us have forgotten the 
RADAR reports that show that Sat- 
urday midday is the second- heavi- 
est radio-usage time and Sunday 
midday is the third -most used time 
period for radio listening. Morning 
drive, Monday through Friday, is 

No. 1. We put weaker talent on Sat- 
urday midday and Sunday midday, 
or we voicetrack or run a syndicat- 
ed countdown. Why should we ex- 

pect to have good numbers on the 
weekends when we don't air our 
best talents there? . 

Given the amount of material 
available to air personalities today, 
there is no excuse for poor prepara- 
tion. A smorgasbord of services is 

available from several networks and 
syndication companies. There are 
websites, including www.rcvay 
media.com, that you can visit for free. 

Make them a part of your daily prep. 
When I was an air talent, I had to 

watch television every night and get 
the newspaper every morning to 
look for content. Today there are so 
many more options. A poorly pre- 
pared air talent should be consid- 
ered as extinct as the dinosaur. 

Next week: Promoting and marketing 

your station, and the importance of 
training. 

Mike McVay is founder and President 

of McVay Media, a full -service consultan- 

cy with more than 20 years of service to 

broadcasters worldwide. The company 
serves AC, Country, CHR, Oldies, Rock, 

Classic Rock, Contemporary Christian, 
Classical, Sports and News/Talk radio sta- 

tions. McVaÿ s 35 years of broadcast ex- 

perience include stints as a station own- 

er, general manager, program director, 

sales representative and air personality. 

Contact him at mcvaymedia@aol.com 
or 440 -892 -1910. 
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LAST 
WEEK 

r AC TOP 3O J March 26, 2004 
ARTIST TITLE LABEL(S) 

1 1 JOSH GROBAN You Raise Me Up (143 /Reprise) 

2 0 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

4 0 DIDO White Flag (Arista) 

3 4 SHANIA TWAIN Forever And For Always (Mercury / /DJMG) 

5 © TRAIN Calling All Angels (Columbia) 

7 0 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

6 7 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

8 8 MATCHBOX TWENTY Unwell (At /antic) 

9 Q MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

12 c MARTINA MCBRIDE This One's For The Girls (RCA) 

11 Q SIMPLY RED You Make Me Feel Brand New (simplyred.com /RedInk) 

10 12 LUTHER VANDROSS Dance With My Father (J) 

13 13 COUNTING CROWS Big Yellow Taxi (Geffen / /nterscope) 

16 0 SEAL Love's Divine (Warner Bros.) 

17 ® WYNONNA I Want To Know What Love Is (Curb) 

18 0 3 DOORS DOWN Here Without You (Republic /Universal) 

20 m LUTHER VANDROSS Buy Me A Rose (J) 

19 18 SANTANA f1ALEX BAND Why Don't You & I (Arista) 

27 0 LIONEL RICHIE Just For You (island //DJMG) 

21 ROD STEWART Time After Time (J) 

24 ® MICHAEL BUGLE Sway (143 /Reprise) 

25 ® KENNY LOGGINS I Miss Us (All The Best) 

22 23 NO DOUBT It's My Life (lnterscopel 

23 24 ISRAEL KAMAKAWIWO'OLE Over The Rainbow (Big Boy) 

28 ® MELISSA ETHERIDGE Breathe (island / /DM) 
26 26 CHRISTINA AGUILERA the Voice Within (RCA) 

29 ® TRAIN When I Look To The Sky (Columbia) 

30 NORAH JONES Sunrise (Blue Note /EMC) 

HOOTIE & THE BLOWFISH Goodbye Girl (Rhino /WSM/ 

KATRINA CARLSON Count On Me (Kataphonicl 

(Debut> 

IDebut> 

TOTAL 1- TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

100) 

2273 -90 204585 21 11010 

2203 +49 224297 24 10313 

2107 +117 215808 24 9711 

2089 -28 180901 46 11910 

2038 +79 156148 37 11210 

1984 +167 176897 12 10812 

1847 -102 158869 54. 10410 

1720 -60 166527 44 9910 

1655 +42 126830 20 9111 

1410 +96 105415 10 10312 

1388 +49 113720 9 9612 

1386 -72 123449 40 10310 

1042 -78 103063 45 8910 

1020 +124 106994 8 8014 

941 +120 32106 6 8412 

770 +38 92115 13 4811 

663 +155 78062 3 6617 

594 -27 91022 19 3910 

405 +169 61549 2 67117 

389 +47 30085 4 6217 

287 +16 8141 5 4913 

280 + 12 10698 6 4312 

266 -24 23607 7 2010 

213 -59 8906 4 3015 

210 +24 34420 3 2111 

204 -56 19608 17 2210 

200 +24 19093 3 1911 

197 +35 28126 2 1812 

196 +60 7497 1 3314 

194 +42 2420 1 4015 

120 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

3/14 -3/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the- larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent atter 50 weeks on the chart. Most Added 

is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 

Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour 

Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004. R &R, Inc. 

New &Active 
HARRY CONNICK, JR. For Once In My Life (Columbia) 

Total Plays: 156, Total Stations: 26, Adds: 2 

PHIL COLLINS No Way Out (Hollywood) 
Total Plays: 114, Total Stations: 23, Adds: 4 Total Plays: 59, Total Stations: 13, Adds: 10 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/IDJMG) 

Total Plays: 60, Total Stations: 32, Adds: 24 

JESSICA SIMPSON Take My Breath Away (Columbia) 

GLORIA ESTEFAN I Wish You (Epic) 

Total Plays: 78, Total Stations: 27, Adds: 11 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

Total Plays: 29, Total Stations: 30, Adds: 27 

Songs ranked by total plays 

61 

POWERED 

111EDIlBASE 

Most Added 
www.rradds-coin 
ARTIST TITLE LABEL(S) ADDS 

KIMBERLEY LOCKE 8th World Wonder (Curb) 27 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/IL71MG) 24 

LIONEL RICHIE Just For You (Island //DJMG) 17 

GLORIA ESTEFAN I Wish You (Epic) 11 

JESSICA SIMPSON Take My Breath Away (Columbia) 10 

LUTHER VANDROSS Buy Me A Rose (J) 7 

ROD STEWART Time After Time (J) 7 

CHERIE I'm Ready (Lava) 6 

KATRINA CARLSON Count On Me (Kataphonicl 5 

ISRAEL KAMAKAWIWO'OLE Over The Rainbow (Big Boy) 5 

Most 
Increased Plays 

ARTIST TITLE LABELIS, 

TOTAL 

PLAY 
INCREASE 

LIONEL RICHIE Just For You (Island /IDJMGI +169 

FIVE FOR FIGHTING 100 Years /Aware /Columbia/ +167 

NORAH JONES Don't Know Why (Blue Note /Virgin) +159 

LUTHER VANDROSS Buy Me A Rose (J) +155 

VANESSA CARLTON A Thousand Miles (A &M /lnterscopel -+133 

SEAL Love's Divine (Warner Bros.) +124 

WYNONNA I Want To Know What Love Is (Curb) +120 

DIDO White Flag (Arista) +117 

CELINE DION A New Day Has Come (Epic) +116 

MARTINA MCBRIDE This One's For The Girls (RCA) +96 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

11 
JONES 
R A O I O 
NCI V/OPN9 

janesradio.com 

How to Deal with 
the Decency Issue. 

Marie Osmond's talent and integrity have made her one of America's 
most respected superstars. With Marie on afternoon drive your ratings and 

your reputation are in good hands. 

Marie is AC's Afternoon Superstar. 

Hear the live feed:. jonesradio.com /marie 

800.426.9082 

1 
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62 (( ACS 
March 26, 2004 

POWERED 11 )ill tint \l 

Artist Title (Label) 

America's Best Testing AC Songs 12 + 

For The Week Ending 3/26/04 

Women Women Women 
TW LW Familiarity Burn 25 -54 25 -34 35 -54 

JOSH GROBAN You Raise Me Up 043 /Reprise) 

CLAY AIKEN Invisible (RCA) 

MATCHBOX TWENTY Unwell (Atlantic) 

3 DOORS DOWN Here Without You (Republic /Universal) 

PHIL COLLINS Look Through My Eyes (Walt Disney /Hollywood) 

TRAIN Calling All Angels (Columbia) 

LUTHER VANDROSS Dance With My Father (J) 

DIDO White Flag (Aristal 

SHANIA TWAIN Forever And For Always (Mercury /IDJMG) 

FIVE FOR FIGHTING 100 Years (A ware/Columbia) 

SANTANA fIALEX BAND Why Don't You & I (Arista) 

MARTINA MCBRIDE This One's For The Girls (RCA) 

SEAL Love's Divine (Warner Bros.) 

WYNONNA I Want To Know What Love Is (Curb) 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

SHERYL CROW The First Cut Is The Deepest (A &M /Interscope) 

CHRISTINA AGUILERA The Voice Within (RCA) 

SIMPLY RED You Make Me Feel Brand New (simplyred.com /Red Ink) 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

COUNTING CROWS Big Yellow Taxi (Geffen /Interscopel 

4.18 

4.17 

4.02 

4.00 

3.84 

3.80 

3.79 

3.79 

3.76 

3.73 

3.71 

3.65 

3.64 

3.60 

3.58 

3.54 

3.44 

3.44 

3.32 

3.14 

4.16 

4.30 

4.05 

3.99 

3.84 

3.87 

3.76 

3.74 

3.72 

3.69 

3.76 

3.74 

3.78 

3.52 

3.42 

3.45 

3.39 

3.37 

3.05 

96% 

96% 

94% 

86% 

90% 

93% 

94% 

92% 

97% 

85% 

84% 

85% 

71% 

84% 

95% 

97% 

88% 

85% 

95% 

92% 

23% 

24% 

37% 

22% 

29% 

41% 

40% 

34% 

43% 

23% 

32% 

24% 

16% 

21% 

38% 

44% 

37% 

34% 

55% 

55% 

4.21 

4.30 

4.01 

4.02 

3.87 

3.80 

3.80 

3.75 

3.81 

3.67 

3.74 

3.73 

3.68 

3.62 

3.63 

3.50 

3.49 

3.51 

3.33 

3.06 

4.07 

4.68 

3.67 

4.10 

3.76 

3.64 

3.43 

3.84 

3.66 

3.71 

3.60 

3.57 

3.16 

3.35 

3.42 

3.44 

3.81 

3.31 

2.85 

2.88 

4.25 

4.18 

4.12 

4.00 

3.90 

3.85 

3.91 

3.72 

3.86 

3.65 

3.78 

3.78 

3.85 

3.69 

3.70 

3.52 

3.38 

3.56 

3.48 

3.11 

Total sample size is 350 respondents Total average favorability estimates are based ona scale of1- 5.(1 = dislike very much. 5= like very much) Total familiarity represents the percentage 

of respondents who recognized the song Total burn represents thenumberolrespondentswhosaidtheyaretiredo fhearingthesong.Songsmusthave4O familiarity to appear on survey 

Sample composition is based on persons 12+. Persons are screened via the Internet Once passed. they can take the music test based on the format/music preference. Rate TheMusic.com 

results are not meant to replace callout research. The results'are intended to shoo/ opinions of participants on the the Internet only- RateTheMusic is a registered trademark of 

RateTheMusic.com. The RTM system. is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research. a division of 

Premiere Radio Networks. 

Indicator 
Most Added 

LIONEL RICHIE Just For You (Island /IDJMG) 

NORAH JONES Sunrise (Blue Note /EMC) 

CLAY AIKEN The Way (RCAI 

Recurrents 

VANESSA CARLTON A Thousand Miles (A &M / /nterscope/ 1061 

SANTANA fIMICHELLE BRANCH The Game Of Love (Arista) 950 

ENRIQUE IGLESIAS Hero (Interscopel 934 

NORAH JONES Don't Know Why IBlue Note /Virgin) 930 

PHIL COLLINS Look Through My Eyes (Walt Disney /Hollywood) 921 

PHIL COLLINS Can't Stop Loving You (Atlantic) 869 

CLAY AIKEN Invisible /RCA) 850 

CELINE DION Have You Ever Been In Love (Epic) 833 

CHRISTINA AGUILERA Beautiful (RCA/ 794 

SHERYL CROW Soak Up The Sun (A &Mllnterscope) 785 

MERCYME I Can Only Imagine ( /NO /Curb) 740 

CELINE DION A New Day Has Come /Epic) 738 

Songs ranked by total plays 

Please Send Your Photos 

R &R wants your best snapshots (color or black & white). 

Please include the names and titles of all pictured and 

send them to: 

R &R c/o Keith Berman: 
10100 Santa Monica Blvd., 

3rd Floor. Los Angeles. CA 90067 

Reporters 
Po ÑB /Albany. NY' 

MO Chad O Nara 

KMGAAlbuquerque. NM' 
OMPO Km Abrams 

APO Anon Atwood 

WLEV/Allentown, PA' 

IPOIDlnsy 9i Russell 

KYMG/Anchorage, AK 
OM Mark WPM 
POND Dave Fbnn 

WLTM/Atlanta, GA' 
OMPO Lone Kaplan 
'PLAID Sieve Goss 

WFPG /Atlantic City. NJ' 
PO Gary Gun 
MD Marlene 

WBBD/Augusta. GA' 
OM Mie Kramer 
PO MD Steve Livery 

KKMJ /Austin, TX' 
PO Ater 0 Neal 

MD Shelly Anion 

KGFMBakerslield. CA' 
OM Bobteens 
PO MO Chns Edwards 

KKDJBakerslield. CA' 
POMO Kenn McCloud 

WBBEBaIon Rouge. LA' 
OMI'O Jell JamMan 
APO MO MaMHe Southern 

WMJYBiloxi. MS' 
OMPO MD Waller Brown 

WMJJBinningbam. AL' 
OM Ornai Heeled 

POMO Tom Ha Nn 

WYSFBirmingham. AL' 
PO al Tyson 

AMMO Valen Virxnq 

KXLTBoise. ID' 
MVO lobar Jenner 

WMJX/Boston. MA' 
PO Don Korey 
APO arty O Ten 
MD Man Laurence 

WEBEBridgeport. CT' 
PO Con Hansen 
MO Danrry oyons 

WJYE/Bunalo. NY' 
OMPO MO Joe Chile 
APO MakeMrAUeen 

WHBC/Canton. OH' 
DMPO Terry Simmons 
MU Maieagh Arms 

WSUY /Charleston, SC' 
0M Bob McNeill 
POND Eno Chaney 

WOEF/Chattanooga. TN' 
UMPO. Danny Howard 
APO Patti Sanders 
MO Robin Daniels 

WLIT/Chicago. IL' 
OMPO Bob Kaake 

MO Ent ;bonne 

WRRM/Cincinnali. OH' 
PO IJ Nnlland 
MD led Momo 

WDOKtCleveland. OH' 
PO Scott Mailer 

MO Ted Kowalski 

1011/Colorado Spdngs. CO' 
PO MO Joel Navarro 

WTCB/Columbia. SC' 
PD MO Brent Johnson 

WSNY/Columbus. OH' 
PO Chun Knight 
MD Man Banganun 

KKBA/Corpus Christi. TX' 
PO Audrey Mellen 

KVILJDallas. TX' 
OMPO Kun abeam 
APO Dan latin 

.Al ;Al/AKAN. 
,AN.A WAIN 

WLOT/Dayton. OH' 
PO MD Sandy Corns 

KOSI/Denver, CO' 
PO Dart Damn 
MO Steve Hamilton 

KLTIBes Moines. IA' 
PoMD TamWnrle 

WMGCBetroit. MI' 
UM Bill Fnen 

PO Jim Harper 
MD Jon Ray 

WNIC/Detroil, MI' 
POMD Darren Oars 
APO theme Luca 

WOOF/Dothan, AL 
PO MD LeghSimpson 

KTSM/FI Paso. TX' 
PO MO Bau tole 
APO Sam Cass,anu 

WXKC/Erie. PA 
PD Ron Men 

KEZA/Fayedeville. AR 
OM Tom trevs 
Po Chap Arledge 
APoMD Dawn McCHlloegh 

WCRZ/Flint. MI' 
OMPD Jay Pana 
APD MD George McIntyre 

WAFY/Frederick. MD 
OMPO Rob Manuel 
MO Marc RrcMna 

KSOF/Fresno, CA' 
OMPO f Cuirs Johnson 
MD Knslen Kelley 

KTRR/FI. Collins. CO' 
OMPOMO Man Callaghan 

WA I /Ft. Wayne. IN' 
PO Barb Richards 
MD Min Paner 

WKTKBainesville. FL' 
POMO ln Howard 

Y.Mbl RIEY XX: 
Tul Cou INS 

WLH1/Grand Rapids, MI' 
PO Bill Bally 
MD Kim Carson 

WOOD/Grand Rapids. MI' 
PD John Pana 

WMAG/Greensboro, NC' 
PD Soon Kein 

WMYI /Greenville. SC' 
0M Soon Johnson 

PO MO Greg MMnney 

WSPAJGreenville, SC' 
PU MU MikeM[Keel 

WRCHMarltord. CT' 
PO Alan Camp 
MO Joe Hann 

KRTR/Honolulu. HI' 
OMPOMD Wayne Mana 

KSSKMonolulu, HI' 
POMO Paul Wilson 
APO Char M,haels 

WAHR/Huntsville. AL' 
OM Rob Harder 
PO I er Reynolds 
MD Bony 0 linen 

WRSA/Huntsville, AL' 
DMAPOMO Nate Cholerrk 
Po bon Mane 

Skill KAMANAWWD01r 
Own TWAN 
.EA 
S Malm.!° :'CY 

WFPIAndianapolis. IN' 
OMPD Gan Haven 
APO Pete Janson 
MO SiereCooper- 

WYXBAndianapolis, IN' 
OM PO Darm Edgar 
APUNO Jrm cerone 

WJKK/Jackson, MS' 
POMO Dare MacKenne 

WTFM /Johnson City' 
PII MO Man McKinney 

WKYE/Johnstown. PA 
PO Jack Michaels 
MO linen Walle 

WOLR/Xalamazoo. MI 
OMPO Ken I anobear 
APWMO Bnan Wem 

KSRCIKansas City. MO' 
"n Jon Fenner 
Mn Jean Hunier 

KUDL/Xansas City. MO' 
POND room McGinn 

WJXB/Knoxville. TN' 
PD Make Blaeennre 

KTDY/I.alayette. LA' 
PO CJ Clements 

Am Debbie Nay 
MD Sieve wan 

WFMKAansina. MI' 
MAU Chns Reynolds 

KMZO/Las Vegas. NV' 
PO APOMO Craig Powers 

KSNE/Las Vegas. NV' 
PD mm Chase 
MO John Ben 

KOST/Los Angeles. CA' 
0M Chun 
PO Stella beset 

WPEZ/Macon. GA 
OM ten savers 
POMO Nan Bragmdnd 

WMGN/Madison. WI' 
PO Pat 0 Neill 

MD Amy Antan 

KVLY/McAllen. TX' 
Po Ai,, Ouran 
MO Lally Leper 

WLRO/Melboume. FL' 
0M Ken HUladay 

Po Michaels owe 

see Rand, MOryan 
M0 Mindy levy 

WRVR/Memphis. TN' 
OMPD Jerry Dean 

MD tom Kramer Brien 

WMGO/Middlesex. NJ' 
Pu MD Tam let 

WLTO/Milwaukee. WI' 
Nu Adds 

WLTEMinneapolis. MN' 

WMXC/Nlobile. AL' 
DM Mn Carson 
Po Dan Mason 
MD Mary Booth 

'USN/Modesto. CA' 
POMD Gary Michaels 

WOBM/Monmouth. NJ' 
Po Steven Minna 
MO Brian Moore 

KWAVJMonlerey. CA' 
PIT MD Tern, Mrnn 

WALK/Nassau. NY' 
PORAO Rob Miller 

WKJY/Nassau. NY' 
Po Bill Edwards 
MD Jodi Va., 

WLMG1New Orleans. LA' 
PD And, 
00Nó Sierve Soler 

WLTW/New York. NY' 
PO Jam Ryan 

MO Morgan Prue 

WWDE/Noetolk. VA' 
PO Don London 
MO Jell Moreau 

KMGL/Oklahoma City. OK' 
PO lee Couch 
APO Mii Steve 0 Bnen 

KEFM /Omaha. NE' 
PINO Mnrn Baker 
APO OwaiM lane 

KtTO/Omaha. NE' 
OMPD Man toed 
MO Bun Shears 

WMGF/Odando. FL' 
0M Ches Karipmeier 
PO MD Ken Payne 

APO Brenda Mannen 

WMEZ/Pensacola. FL' 
PO Kam Peterson 

WO Minkel Mai 

WSW /Peoria. IL 
DM PI MD Handy Rundle 

WBEBNhiladelpphia. PA' 
OM.PO.MO ChrisConley 

KESZ/Phoenix, AZ' 
PD Shaun Holly 

AMMO Craig Janson 

KKLT/Phoenix. AZ' 
POW Joel Grey 

WLTJ/Pinsburgh, PA' 
PO MO Chuck Stereos 

WSHH/Pittsburgh. PA' 
rra Mn Ron Antail 

WHOM/Portland. ME 
prim MD , un Moore 

KKCW/PDltland. OR' 
PO Bill %nailer 
Mo Alan Lanson 

WWLUProvidence. RI' 
PO Tom Bnstol 
u0ND Davey Moms 

WRALAIaleigh. NC' 
DM Joe wade Eormnnla 
MU turn Kelly 

WRSNBaleigh. NC' 
PO MO Bnan Taylor 

KRNOBeno. NV' 
POMO Dan Eno- 

WTVRBichmend. VA' 
PD Big Cahol 

MD Kat Slimes 

WSLOAtoanoke. VA' 
Po Don Morrison 
MO Dill Daniele 

WRMM/Rochester. NY' 
OM PO John McCrae 

AMMO nase Taylor 

WGFB/Rocklord. IL 
POMO Dag Dames 

KGBY/Sacramento. CA' 
PD Mile Benag . 

KYMXBacramento. CA' 
PO Bryan Jackson 
MO Dave Diamond 

KBEESaIt Lake City. UT' 
POND Rusty Keys 

SHAMA TWAIN 

KIMBERLEY 1.030 

KSFVSaIt Lake City. UT' 
0M Crans Reagan 
PO Darn Craig 
APO Bob Nelson 
MD Bran deGeus 

KOXT/San Antonio. TX' 
PO MD f d Srararagn 
APO Lm Corlee 

KBAYSan Jose. CA' 
Olen Jrm tawny 
AMMO Mike Onlrng 

KSBLSanla Barbara. CA 
OMPO Ken Royer 

APDND Nancy Newcomen 

KLSYSealtle. WA' 
PO Bill Wes 
MU Dana Thnnes 

KRWMSeattle. WA' 
Po Gary Nolan 

MD lama Dane 

KVKIShrevepoel. LA' 
OM Gary McCoy 

PD MO Stephanie Mehrasen 

W NSNSoalh Bend. IN 
OM Sally Broom 

POMO Jim Roar, 

KISCBokane. WA' 
PO Robe Harder 

MO Dawn Martel 

KXLYBO0okane, WA' 
OM Brew Moheels 
PO MO Beau Tyler 

WMASBpringfield. MA 
PO Paul Cannon 

MO Rob Anthony 

KGBXSpringlield, MO 
OMPD Paul Kelley 

AMMO One Robert 

KEZKSI. Louis. MO' 
PO Man Edwards 

APO Bob London 

KJOY5locklon. CA' 
OM ,onn[nnstaan 
MT MO DnKaarmHn 

WMTX/Tampa. FL' 
OM len Kapuya 

APO BbbM Rich 

MO xnslyxnrgM 
Nu nlda 

WRVF/Foledo. OH' 
OM Bell 

ó o 
KMXZ/ q cson, AZ' 
PO 

APOAMI. leste los 
4 SEAL 

ISRAEL NA NKAWMo'ME 
r ROO STEWART 

WLZWNtica, NY 
0M Tom Jacobsen 
PO Peter Naughton 
Mo Man P¢Mnn 

WEATIW. Palm Beach. FL' 
POND Pon Shockley 

WASH/Washinglon. DC' 
PD R,II Hess 

WHUDMIestchester. NY' 
UMPO Steven Perrone 
/POND Toni Funi 

KRBB/Wichita. KS' 
0M PD 1 yman lames 
An MO Suzanne Meas 

WMCS/Wilkes Barre. PA' 
PD Sian Pnelios 
MO Jude Inman 

WJBR/Wilmington. DE' 
PO Mcheel Wade 

MO Carty Hull 

WGNI/Wilmington. NC 
OM Pen Stone 

PO Mkelarrow 
MD Craig Thomas 

WSRS/Worcesler. MA' 
PO MO lion Holt 

WARM York. PA' 
POND nia Ste, 

POWERED 
MEPIABASE 

'Monitored Reporters 

137 Total Reporters 

120 Total Monitored 

17 Total Indicator 

Did Not Report. Playlist Frozen (1): 

WIKY /Evansville, IN 

www.americanradiohistory.com

www.americanradiohistory.com


,f HOT AC TOP 40 
WEEK 

THIS 

2 0 
5 0 
1 3 

3 0 
4 5 

6 6 

8 0 
7 8 

10 9 

9 10 

12 m 
11 12 

13 13 

14 

15 15 

16 (1) 

17 D 
19 0 
21 0 
18 

20 ® 
22 ® 
23 ® 
24 ® 
25 25 

31 ® 
27 ® 
30 ® 
29 ® 
28 ® 
39 ® 
32 ® 
26 33 

33 ® 
34 ® 

¡Debut ® 
38 ® 
35 38 

(Debut 

36 40 

March 26, 2004 
ARTIST -'- " _4FE. S 

EVANESCENCE My Immortal (Wind -up) 

MAROON 5 This Love (Octone/J) 

3 DOORS DOWN Here Without You (Republic /Universal) 

N I C K E L B A C K Someday (Roadrunner Records/IDJMG) 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 

NO DOUBT It's My Life (lnterscope) 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

MATCHBOX TWENTY Bright Lights (Atlantic) 

SANTANA f/ALEX BAND Why Don't You & I (Arista) 

DIDO White Flag (Arista) 

MELISSA ETHERIDGE Breathe (lsland /IDJMG) 

SARAH MCLACHLAN Fallen (Arista) 

OUTKAST Hey Ya! (Arista) 

JOHN MAYER Clarity (Aware /Columbia) 

TRAIN When I Look To The Sky (Columbia) 

LIZ PHAIR Extraordinary (Capitol) 

FUEL Falls On Me (Epic) 

NORAH JONES Sunrise (Blue Note /EMC) 

HOOBASTANK The Reason (lsl.:nd /IDJMG) 

TOBY LIGHTMAN Devils And Angels (Lava) 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 

3 DOORS DOWN Away From The Sun /Republic /Universal) 

JESSICA SIMPSON With You (Columbia) 

SEAL Love's Divine (Warner Bros.) 

JOSH KELLEY Everybody Wants You (Hollywood) 

LIVE WI SHELBY LYNNE Run Away (Radioactive /Geffen) 

LINKIN PARK Numb (Warner Bros.) 

JET Are You Gonna Be My Girl (E /ektra /EEG) 

MATCHBOX TWENTY Downfall (At /antic) 

NELLY FURTADO Try (DreamWorks /lnterscope) 

AVRIL LAVIGNE Don't Tell Me (Arista) 

SARAH MCLACHLAN Stupid (Arista) 

KID ROCK Cold And Empty (Top Dog /At /antic) 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

SIMPLE PLAN Perfect (Lava) 

LOS LONELY BOYS Heaven (Or /Epic) 

OUTKAST The Way You Move (Arista) 

CLAY AIKEN Invisihle (RCA) 

GAVIN DEGRAW I Don't Want To Be (J) 

GUSTER Careful (Palm/Reprise) 

PLLAYS PLAYS 

3557 

3476 

3281 

3268 

3128 

3104 

2846 

2706 

2572 

2473 

2238 

2121 

2040 

1943 

1772 

1562 

1372 

1159 

1130 

1102 

1080 

957 

862 

815 

707 

600 

597 

559 

554 

528 

507 

489 

481 

396 

393 

340 

339 

328 

316 

307 

+199 

+297 

-90 

+76 

60 

-46 

+76 

-75 

-86 

-260 

+53 

-287 

-143 

+22 

-129 

+90 

+116 

+109 

+248 

+48- 

+113 

+146 

+61 

+54 

-5 

+181 

+87 

+98 

+82 

+36 

+ 192 

+106 

-171 

+13 

+24 

+115 

+11 

-39 

+71 

-48 

TOTAL WEEKS ON TOTAL STATIONS/ 
AUDIENCE CHART ADDS 

1001 

231654 17 9611 

248890 11 9812 

232300 32 9510 

220110 26 8710 

215834 25 8910 

247095 21 9110 

185676 18 9811 

196589 32 9211 

197796 40 9310 

188209 35 8810 

126218 13 8911 

160179 27 8811 

145298 16 5010 

123092 11 8210 

108079 21 7610 

81927 13 8213 

56479 19 5812 

73202 9 6813 

47880 5 6119 

44829 10 6211 

54614 6 5912 

50857 6 5115 

56484 7 3611 

46555 8 4910 

26404 7 5111 

37196 3 4716 

29480 9 1010 

32895 5 2012 

26505 4 3612 

19038 3 4513 

22990 2 4119 

29344 2 4413 

15940 10 4110 

19158 6 2610 

16929 15 1410 

17262 1 2716 

19166 4 910 

21417 18 1710 

12518 1 3114 

10131 7 2610 

99 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 3/14 -3/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron 
Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

63 

POWERED 

I1EDIABASE 

Most Added 
www.rradds.com 
ARTIST TITLE LABELIS, ADDS 

ALANIS MORISSETTE Everything /Maverick/Reprise / 

CHERIE I'm Ready (Lava) 

HOOBASTANK The Reason (lsland /IDJMG) 

AVRIL LAVIGNE Don't Tell Me (Arista) 

SKYE MOORE What's Up With That? (Southern Signal) 

LIVE W; SHELBY LYNNE Run Away (Radioactive /Geffen) 

LOS LONELY BOYS Heaven (Or /Epic) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

LENNY KRAVITZ Where Are We Runnin' (Virgin/ 

46 

13 

9 

9 

7 

6 

6 

5 

5 

12 * -10* Top 40 Adult Monitor 
10 * -8* Modern Adult Monitor 

Most 
Increased Plays 
ARTIST 

MAROON 5 This love (Octone'J) 

HOOBASTANK The Reason ( /SlandlID MG) 
EVANESCENCE My Immortal (Windup) 

ALANIS MORISSETTE Everything (Maverick /Reprise) 

AVRIL LAVIGNE Don't Tell Me (Arista) 

LIVE WI SHELBY LYNNE Run Away (Radioactive/Geffen) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

FUEL Falls On Me (Epic) 

LOS LONELY BOYS Heaven (0r /Epic) 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 

TOTAL 
PLAY 

INCREASE 

+297 

+248 

+199 

+199 

+192 

+181 

+146 

+116 

+115 

+113 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

A 

R&R: 
the second single for SEAL IV 

Monitor: 

Hot AC: 0 815x ( +54) 
AC: 0 -0 1020x ( +124) 

Adult Top 40: 24* 704x ( +53) 
Mainstream AC: 15 * -12* 806x ( +93) 
Modern Adult: 26* - 25* 

OVER 650,000 ALBUMS SOLD TO DATE! 

"LOVE'S DIVINE" is currently being featured in 
promos for AVERAGE JOE, ADAM RETURNS on NBC 

www.americanradiohistory.com

www.americanradiohistory.com
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64 ( HOTAC 
, March 26, 2004 

ileORATE !G 
1II.II4I4 POWERED 

America's Best Testing Hot AC Songs 12 + 

For The Week Ending 3/26/04 

Artist Title (Label) TW LW Familiarity Burn 
Women Women Women 

18 -34 18 -24 25 -34 

MAROON 5 This Love (Octone/J) 4.42 4.43 96% 13% 4.51 4.52 4.50 

MATCHBOX TWENTY Downfall (Atlantic) 4.32 - 52% 3% 4.31 4.28 4.36 

MATCHBOX TWENTY Bright Lights (Atlantic) 4.20 4.15 95% 27% 4.15 4.08 4.30 

EVANESCENCE My Immortal (Windup) 4.18 4.19 97% 27% 4.28 4.35 4.14 

3 DOORS DOWN Away From The Sun (Republic /Universal) 4.18 4.15 71% 7% 4.22 4.26 4.15 

HOOBASTANK The Reason (Island /IDJMG) 4.12 4.13 57% 5% 4.14 4.25 3.88 

3 DOORS DOWN Here Without You (Republic /Universal) 4.09 4.01 99% 42% 4.19 4.18 4.22 

FUEL Falls On Me (Epic) 4.06 4.04 85% 16% 4.07 4.07 4.05 

JOHN MAYER Clarity (Aware /Columbia) 4.05 3.97 73% 11% 4.17 4.20 4.11 

LINKIN PARK Numb (Warner Bros.) 4.04 4.03 89% 26% 4.06 4.07 4.04 

NICKELBACK Someday (Roadrunner Records /IDJMG) 4.02 4.06 98% 38% 4.03 4.05 4.00 

TRAIN When I Look To The Sky (Columbia) 4.02 3.95 87% 19% 4.04 4.01 4.09 

SANTANA f /ALEX BAND Why Don't You & I (Arista) 3.97 4.03 97% 41% 3.97 3.89 4.14 

JOSH KELLEY Everybody Wants You (Hollywood) 3.90 3.94 43% 7% 3.97 4.02 3.88 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 3.88 3.85 84% 19% 3.76 3.79 3.71 

SARAH MCLACHLAN Fallen (Arista) 3.84 3.84 91% 28% 3.98 3.97 3.98 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 3.73 3.79 47% 8% 3.68 3.56 3.93 

DIDO White Flag (Arista) 3.69 3.63 96% 44% 3.81 3.77 3.89 

JESSICA SIMPSON With You (Columbia) 3.67 3.53 91% 35% 3.92 3.99 3.78 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 3.58 3.65 99% 48% 3.81 3.71 4.02 

OUTKAST Hey Ya! (Arista) 3.58 3.59 98% 57% 3.83 3.78 3.94 

CLAY AIKEN Invisible (RCA) 3.57 3.40 95% 40% 3.56 3.54 3.60 

LIZ PHAIR Extraordinary (Capitol) 3.56 3.48 68% 18% 3.55 3.43 3.80 

NO DOUBT It's My Lite (lnterscope) 3.54 3.56 98% 52% 3.73 3.57 4.06 

TOBY LIGHTMAN Devils And Angels (Laval 3.50 3.57 46% 10% 136 3.45 3.18 

MELISSA ETHERIDGE Breathe ( /Sland /IDJMG) 3.47 3.52 78% 22% 3.41 3.35 3.53 

SEAL Love's Divine (Warner Bros.) 3.46 3.41 57% 15% 3.45 3.43 3.49 

NORAH JONES Sunrise (Blue Note /EMC) 3.35 3.33 70% 19% 3.44 3.41 3.51 

Total sample size is 461 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said 

they are tired of hearing the song. Songs must have 40% familiarity to appear on survey_Sample composition is based on persons 12 +. Persons 

are screened via the Internet. Once passed, they can take the music test based on the formaVmusic preference. RateTheMusic.com results are not 

meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered 

trademark of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is 

provided by Mediabase Research, a division of Premiere Radio Networks. 

New &Active 
JOSH GROBAN You Raise Me Up (143 /Reprise/ 
Total Plays: 241, Total Stations: 12, Adds: 2 

DURAN DURAN Sunrise (Capitol) 
Total Plays: 234, Total Stations: 20, Adds: 2 

ALANIS MORISSETTE Everything (Maverick /Reprise) 

Total Plays: 199, Total Stations: 47, Adds: 46 

SWITCHFOOT Meant To Live (Redlnk /Columbia) 

Total Plays: 191, Total Stations: 16, Adds: 4 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

Total Plays: 190, Total Stations: 10, Adds: 1 

BLONDIE Good Boys (Sanctuary /SRG) 

Total Plays: 183, Total Stations: 20, Adds: 0 

311 Love Song (Volcano /Maverick) 
Total Plays: 181, Total Stations: 18, Adds: 3 

DAMIEN RICE Cannonball (Vector Recordings /WarnerBros.) 
Total Plays: 144, Total Stations: 17, Adds: 2 

RICK SPRINGFIELD Will I? (comer /Redlnk) 
Total Plays: 118, Total Stations: 11, Adds: 1 

HANSON Penny & Me (3C6) 
Total Plays: 106, Total Stations: 10, Adds: 1 

Songs ranked by total plays 

Indicator 
Most Added 

ALANIS MORISSETTE Everything (MavericklRepnsel 

AVRIL LAVIGNE Don't Tell Me (Arista) 

Reporters 
WKDOAkron OH' 
0M Keim Kennedy 

pRá den McCann 
APO Kenn Rush 
MD bred Hulse 

KPEK Albuquerque. NM' 
Po Tony Manero 
MD Deeya Mdlur[n 

KMXS:Anchorage. AK 
PO Rox, Lennox 
MD Morioka Thomas 

WKSLAppletm. WI' 
OM Greg Bell 
PD Dayton Kane 
APO MD Dan Nadu Nodgim 

WIXM. Atlantic City. NJ' 
PD Brad Carson 
MO Glen Turner 

PO 
Ounhy Ht sTX' 

MO Clay Cubes 

KLLYStakerstield. CA' 
Po E J Ter 
An En* Fox 

WWMXBaitimore. MO' 
OM Josh Medlock 
PD MD Sieve Mono 

WBMeO Bosion. 
MA 

PO Jon leaner 
APO MD Mike Mullaney 

MSS/Buffalo. NY' 
PD Sue O Nee 
MO Rob Lucas 

WEZFBwlinglon' 
OM Steve Connie, 
PO Gale Parmelee 
APO Bob Cady 
Mo Anode Fon 

WCOOCape Cod. MA 
OM PO Gregg Cassidy 
M0 Cheryl Part 

WMT Cedar Rapids. IA 
OM PO MO JJ Cook 

WALCChadeston. Sc. 
PO Brenl McKay 

WCSO.Charleston. SC' 
0M PD John Anthony 
APO RicNard Todd 

MD sweetie Clan 

WLNKChadotle' 
Po Neal Sharpe 

APO MO [Area James 

WTMXChica o. IL' 
POND Mary Elen KacSiW. 

WRd in ialnans O.OH' 

MO Brian Douglas 

WVMX/Cincinnati. OH' 
POND. Sieve Bender 

WMVXCIeveland. OH' 
PD Oase Powell 
MO Jay Hudson 

WOALOIeveland. OH' 
Po Allan Fee 

MD. Rebecca Wilde 
k AANI,Mut.55i t 

SAW MCLAGAM 

10/111.1./Colorado Springs, CO' 
PDMO NJ Carlisle 

LAMMLN H,CE' 
CHERIE 

WBNS/Col ̂ mbus. OH' 
OM Dave 
PD Jen Ballerine 
MD Robin Cole 

KKPN/Corpus ChdsB, TX' 
ON scan Hon 
AMI Brad Well 

KLTG/Dorpus Chnsli. TX' 
DMPDMO BernClaM 

KOMXDallas. TX' 
PT Pal McMahon 
MO Lisa Thomas 

WOAOlDanbury CT 
PO Bill Trotta 
MO Scat McDonnell 

WMMXDaylon. OH' 

MO Shun Vincent 

Po C/Denver. CO' 

APOiMO Kevin Koslee 

No Adis 

PoMBNyrNoneÑ r.naeCO' 

APoiMO MiclGilmrd 
No Aril 

KS J kNMo 
Moines. IA' 

PEI 

MD Jimmy Wright 

WIND Detroit. MI' 
PO Greg Ausham 

WKMXDothan. AL 
WAD Phil Thomas 

PD John Hornion 

JET 

KSICLI Paso TX' 
BM Courtney Nelson 
PoIMo. Cars BANK 

1 AVRIL IAVIf,RS 
ALANIS MTRISSi' 

WOSMFayedevhlle. NC' 
POiNO Chris Chaos 

KALZ,Tresno, CA' 
OMPO E Curtis Johnson 
MD Chris Blood 

WINKTt. Myers. FL' 
OM PO MO Bob Grlssinger 
APO Bruce Cannon 

WMEE.Ft. Wayne. IN' 
PD Man Evans 
MO Chris Cage 

WVTI/Grand Rapids. MI' 
0M Doug Montgomery 
PO Man Reune 
APOMO Ken Evans 

WOZNDreensboro. NC' 
PD Michael Bryan 

WIKLHagerstown 
OM PO Rick Alexander 
MO Jen Bateman 

WNNKHamsburg. PA' 
OM PD John D Dea 
MO Denny Logan 

WTICNadlord. CT' 
OMPO Steve Salharry 
APOMD Jeannine Jersey 

KHMXHOUSton, TX' 
Buddy PO 

APOMD Pick OBryar 

WENS 7ndianapol is. IN 
OM PO David Edgar 

APO Bernie Eagan 
MD Jim Cerone 

WZPNndianapolls. IN' 
eo Scan Sands 
An Karl Jodl 
MO Dave Decker 

KFMTKansas City. MO' 
Po Mike O Reilly 
MO Elena Abatgis 

KMXB,Tas Vegas. NV' 
POND Cheese Forge 
APo Judie Chase 

P0051 Dale ÓBtoy 
. KY' 

.PHAR 
AWN oFrAMW 

Pó ñBá¡KÇá 
Rod. AR' 

MO Becky Rogers 

KBIGAos Angeles. CA' 
OM Jhani Kaye 
PO Chachi 
MD Robed Archer 

KYSILLUs Angeles, CA' 

AÓh Pay. 
Ii 

PD Crs 

WXMA/Louisyille. KY' 
PD George Lindsey 

Kamm Blair 

WXXMMadison, WI' 
BM'. Mite Ferns 
PD Jon Redly 
MD'. Laura Ford 

WMBZ/Memphis. TN' 
OM Jerry Dean 
POMO Tony -Kramer ennan 

WMC Memphis, TN' 
PD Chris Taylor 
MD Toni SI James 

WiR Rick 
WTI/Milwaukee, ee,W 
Po' Bob Walker 

WMßxry 
uNee. WI' 

Brian 
PD Tom Glerdmm 
APDMD ManRCAards 

KSTRMinnen 
palis. MN' 

OM Marc 
PO Leighton Peck 
AMINO Jill Roen 

KHOPModesio, CA' 
OM Pchard Perry 
PD Chase Morplry 

Pó MO 

odeeslo. CA' 

MD. Donna Mlller 
AtAN,S M'iH,aSt"'L 

WJLKMonmoutl. NJ' 
OMPD Lou Russa 
MD. Debbie Mamila 

KCDURAonlerey. CA' 
POND Mlte stol 

WKZN New Orleans, LA' 
OM PO John Roberts 
APO Duncan James 
MO Stevie G 

WPLJNew York. NY' 
OM Tom Cuddy 
Po Soon Shannon 
MD Tony Mascara 

WPTENadoIN. VA' 
PD Steve McKay 

APD MO Jason Goodman 

Ó ISS/Okiah BmM City. OK' ar 
MD Ronnie Ramirez 

KOKO, Omaha. NE' 
PD. Man Todd 

42 BARENAKED LADES 

31 SARAH WAACHLAN 
36 HOOBASTANN 

34 3 BOORS DOWN 

31 MATCHBOX TWENTS 

25 LARVA 
19 NANIS MORISSETTE 

12 MELISSA ETHERIOG: 

1 SWITCHFDOT 
GAVIN DEGRAW 
l ENNY KRNT7 

KSRZ/Omaha. NE' 
PO. Johnson 
MIE. Jem Ballena 

ISM 

WOMXNdando FL' 
PO Jen Cushman 
MD Laura Francis 

SaaieesYManagerr Fme Bingham 
0M Gail tarino 
PD J love 
APD:MO Darren McPeake 

WJLOPensacola. FL' 
PO John Stuart 
MD Blake 

W MWXPhilaadelphia.. PA' 

APO MD Joe Pmke 

K X phoenix. 
AZ' 

MD John Principale 

WZPT,Piilsburgh. PA' 
OMPO Kedh Clan 
APO Jonny Hartwell 
MD Scan Alexander 

WMGXPodiand. ME 
Po Rand, Kirshbaum 
APO MO [Man Minion 

KRSKPodland OR' 
PO Dan Persagehl 
MD Sheryl Stewart 

WSNEPPrnovidence. RI' 
eck PD 

MD Gary Trost 

WRFY Reading. PA' 
PO MO A'. Burke 

0M BdASchulzNV 

MD 
PO Beet 

Wray 

PB PB^TIn BBaldwinin 

VA' rid 

MD'. Shed Wets 

ro úM 
äesier. NY' 

MD' Joe Bauaa 
Mo MOs 

KZZOSacramemo, CA' 
PD Ed Mister Ed Lambed 
APO MO Todd Vlokne 

KOMB,SaIt Lake City. UT' 
0MP0 Mike Nelson 
APOMO Justin Riley 

OMB/San Diego, CA' WVRV/SI Louis. MO' 
OMPO Tracy Johnson PD Marry L anck 

MD Jill Devine 

PO Duncan 
Diego. 

CA WWWMToledo. OH' 
M0: Mel McKay OM Tim Roberts 

PO Sieve Marshall 
MO Jell Wicker 

WKPKTraverse City. MI 
PD Rot Weaver 
MO aoatner Leigh 

KSan Francisco. CA' 
OPAn Michael Martin 
MD James Baker 

KLLCISan Francisco. CA' 
PO John Peake 
APOMO Jayn 

NEZNSan Jose CA' 
OMPO Jim Murphy 
APO MO Michael Madinea 

KRULSanta Barbara. CA 
APO MO Martyr lhmnas 

PÓ Bnáanenasa.CA' Brandon 

WZAT Savannah. GA 
OM John Thomas 
Po Otlan 

rt A siE.. 
AIANSAIORLSSIII'. 

KP PWSee, WA' 

MO'. Alma Hashimoto 

KBED/Shrevepat. LA' 
PD. Gary Rodman 

WHYNSOnngfield. MA' 
(AMMO Pal McKay 
APO Man Gregory 

KYKYBI Louis. MO' 
APD:AID Greg Heron 

KSZR,Tucson. AZ' 
OM Herb Crowe 
PLAID Chandler 

KZPT'Tucson. AZ' 
0M Tom Laid 
Po Greg Dunkin 
MD Leslie Lois 

KIZS Tulsa OK' 
POW) Kim Gower 

WRMF W. Palm Beach, FL' 
PO Chrissnebel 
APO MD Amy Navarro 

WROXAVashington. DC' 
01APO Kenny ling 
MD Carol Pater 
N,i Pul.h 

WWZLWashinglon. DC' 
PO Sammy Simpson 

APO MD Sean Sellers 

KFBLWIchlla. KS' 
Po Barry Mokay 
APUNO Sunny Wale 

WXLO Worcester MA' 
OMPO Jay Beau Jones 
APOMO Mary Knight 

Whirr Noungstoom. OH' 
OM Oar Rivers 
PD Jerry Mao 
MO Man French 

POWERED 
MEDIABASE 

110 Total Reporters 

99 Total Monitored 

11 Total Indicator 

Did Not Report, Playlist Frozen (1): 

WNKI /Elmira, NY 

www.americanradiohistory.com

www.americanradiohistory.com


CAROL ARCHER SMOOTH JAZZ 
carch erQradioandrecords. com 

PART Two OF A TWO -PART SERIES 

Columbia: Still Deep Into 
Jazz After 116 Years 
Adult artists like Chris Botti and Peter White remain 
important in label's vision 

Last week, in Part One, the subject was Columbia 
Records' illustrious 116 -year heritage, including the 
company's perennial commitment to jazz, which began 
nearly a century ago with Scott Joplin and Louis 
Armstrong. In Part Two, Columbia Sr. VP /Jazz & 
Legacy Recordings Jeff Jones and Columbia VP /Adult 
Promotion & Marketing John Vernile discuss 
Columbia's adult roster, especially two core smooth 
jazz artists - Peter White and Chris Botti - who cur- 
rently have top five Smooth Jazz singles. 

Three years ago Jones was asked to 
run what is loosely called Columbia's 
jazz division, although it would be 
more accurately described 
as part of the label as a 
whole, as opposed to a 

full- Fledged, free- standing 
division that focuses on 
one genre of music. 

Jones explains, "The 
artists are signed to Co- 
lumbia Records - the 
same company Bob Dy- 
Ian, Bruce Springsteen, 
John Mayer and Beyonce 
are signed to - which brings the same 
marketing and promotional support 
to their projects. 

"Peter White, who is one of the best 
guitar players I've ever seen; Chris 
Botti, a phenomenal artist who just 

gets better and better; An- 
gelique Kidjo; Derek 
Trucks; and Steve Tyrell - 
all are signed to Columbia 
Records. 

"We believed that the 
best thing we could do was 
to be small and diversified, 
so that our artists represent 
a number of different mu- 
sical points of view and 
genres: Angelique Kidjo in 

the world music arena; Chris Botti and 
Peter White, who are some of the best 
artists in the smooth jazz genre; Bela 

Jeff J ones 

Confidential, But No Secret 
With arresting cover art by Mark Zingarelli, Peter White's 
Confidential hits retail this week. White's fourth project on 

Columbia captures his unique signature 
acoustic- guitar sound - complete with 
the indelible melody lines and stunning 
technique that have made White a 
beloved core SJ artist - while also in- 
troducing a range of new writing and 
production approaches. 
The opening bars of the first track, for instance, 
establish a chill vibe. Brazilian and other global 
rhythms interweave, and, later, Christopher 
Cross adds an enticing vocal. ' Talkin' Bout 
Love," White's dynamic first single from 

Confidential, earns No. 4* on this week's R &R SJ Top 30. 
"Columbia has always had a small smooth jazz roster," White says. 

"When I joined the label in 1996, they had Grover Washington Jr. - 
bless his heart - and Gato Barbieri. I was just a guy from England who 
had come from a small independent label, and suddenly I was in such 
great company artistically. Kevin Gore signed me. By the time 
Columbia signed Chris Botti, he doubled the label's SJ roster. Both of 
us get a lot of personal attention, and that's really good. 

"We're trying to get a tour going with me, Rick Braun and Mindi 
Abair, which would be wonderful. I toured with Mindi in December and 
my eyes were totally opened. She's so fun, so pop and so different. 
She's a great performer, and she brings that female element that has 
been missing in smooth jazz." 

Peter White 

Fleck and Jorma Kaukonen, who 
might be considered folk- bluegrass- 
traditional; or, in the traditional jazz 
mold, David Sanchez, James Carter 
and The Bad Plus, as well as Robinel- 
la & The CC String Band, an acoustic 
group from Knoxville with tendencies 
to traditional swing, country, folk and 
bluegrass. They are all adult artists 
within the context of the Columbia 
Records Group and, in our opinion, 
the best artists in their genres." 

Under this organizational umbrel- 
la, Vernile manages a variety of radio 
formats, including Smooth Jazz, NPR, 
traditional Jazz, Folk and some Coun- 
try and Americana. Mark Feldman, 
who handles marketing for much of 
the adult genre, especially new, con- 
temporary artists, is also Bob Dylan's 
product manager. 

"Without radio's 

wholehearted 

support - including 

scrupulous back- and 

front -announcing - 
in creating active 

awareness, it won't 

be viable for labels 

to put out SJ 

records." 

John Vernile 

Columbia is a major, but the label 
encounters the same resistance from 
mainstream media - most notably, 
TV - to exposing its adult artists that 
other labels face. However,. as the 
opening act on Sting's current U.S. 
tour, Botti has appeared on local TV 
morning shows across the country. 
Jones says, "Our perspective is that 
Chris needs to play and tour as often 
as possible so we can get him in front 
of the cameras, but with instrumental 
music on television, it's very difficult." 

Vernile says, "It is critical for record 
companies to have Smooth Jazz radio 
available to get the word out on art- 
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Convention Countdown 
Begins Now 
R &R Convention 2004 hits the 
Beverly Hilton in Los Angeles June 
24 -26. Check this space every 
week for updates to the official 
agenda. Also, see Page 28 for the 
nominating ballot for this year's 
R &R Industry Achievement Awards. 
The awards will, as usual, be 
presented at a special ceremony at 
the convention. Who'll get to take 
home an award? Your votes decide! 

Chris Botti, The Champion 
Of Chill 
Rendezvous Entertainment has teamed with Crystal Me- 
dia, which syndicates The Dave Koz Radio Show, to 
present Let's Chill With Chris Botti. Rendezvous partner 
Frank Cody says, "Chris knows chill and lounge better 
than just about anyone I know, and he's passionate about 
it. You can hear the chill influences organically incorporat- 
ed in his last two Columbia albums." 

"1 first heard Chris on the radio when he was 
sitting in for Dave Koz on KTWV /Los Angeles. 
He's a natural," Cody continues. "He knows that 
the music is the star and backs up his 
enthusiasm with great personal stories from his 
world tours with Sting. 

"Let's Chill is perfect destination program- 
ming for Smooth Jazz. Special weekend 
programming is an important ratings booster 
and revenue generator for stations, and Let's 
Chill allows affiliates a safe way to expose this 
exciting new genre with a star of the format as 
host. Several major -market stations immediately called us when they 
heard about Let's Chill, so we're very optimistic about the show's 
potential. 

"HBO doesn't air reruns of The Sopranos during sweeps, it rolls out 
the season premiere, with new characters and plot development. Queer 
Eye for the Straight Guy was so successful it established Bravo as a 
real player. If Smooth Jazz is going to continue to grow and compete, it 
needs fresh specialty programming like Let's Chill." 

Botti offers this perspective: "Chill is a fresh new sound, rapidly rising 
in popularity all over the world. I've traveled so much the past four 
years and seen the rest of the world embrace this music. It has roots in 
smooth jazz, dance, world, electronica and pop, but, unlike dance club 
music, chill appeals to a wide spectrum of ages and musical tastes. 
Whether you're in a great clothing store in Paris, a beautiful hotel in 
Rome or a chill -out bar or lounge in South America or Southeast Asia, 
that's what they're playing. And that music, chill, is finally coming here 
to America -a great thing" 

Chris Botti 

ists like Chris and Peter because there 
are so few opportunities on the com- 
mercial front to get instru- 
mental artists on the air, 
and Smooth Jazz provides 
access. We signed on early 
with Smooth jazz TV. Those 
guys have done a tremen- 
dous job of connecting the 
dots, not only with televi- 
sion, but with inventory 
they've been able to trade 
with local stations fo pro- 
vide focus." 

He continues,: The larger issue is 
that this format is really responsible 
for artist development, and it is the 
only way to develop them. It is in the 
stations' interest to develop these art- 
ists along with us, to differentiate 
themselves from the ACs in their mar- 
kets. It's important for Smooth Jazz 
radio to take an active role in creating 
viable careers for these artists. With- 
out radio's wholehearted support - 

including scrupulous back - and front - 
announcing - in creating active 
awareness, it won't be viable for labels 

to put out SJ records." 
Jones says, "If you're 

going to be in the business 
of signing artists and pro- 
moting their careers and 
their projects, you have to 
market them. There is a 

partnership between retail, 
radio, publicity and tour- 
ing, and it is to our advan- 
tage as a record company 
to bring a lot of people into 

the tent. It's our philosophy that we 
will continue to look for unique, 
talented, smart, diverse artists for 
Columbia Records - artists with a 
unique vision and an understanding 
of the work that's required, both in 
making great records and in marketing 
them alongside us. And it's crucial for 
Smooth Jazz to create enduring super- 
stars, not just hit songs." 

John Vernile 

www.americanradiohistory.com
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KEN NAVARRO In The Sky Today (Shanachiel 

Total Plays: 63, Total Stations: 9, Adds: 2 

ROBERT LAMM I Could Tell You Secrets (Blue infinity) 

Total Plays: 61, Total Stations: 6, Adds: 0 

BOB BALDWIN I Wanna Be Where You Are (A4401 

Total Plays: 56, Total Stations: 6, Adds: 1 

JEFF KASHIWA Show Me Love (Native Language) 

Total Plays: 50, Total Stations: 4, Adds: 0 

BLAKE AARON Keepin' It Real (Innervision) 

Total Plays: 49, Total Stations: 5, Adds: 1 

Songs ranked by total plays 

Most Added 
www.rrindica tor. corn 
ARTIST TITLE LABEL(S) ADDS 

PRAFUL Let The Chips Fall (Rendezvous) 10 

DIANA KRALL Temptation (Yesterday /Today) (GRP /VMG) 6 

JOYCE COOLING Expression (Naradal 4 

NESTOR TORRES Maybe Tonight (Heads Up International) 4 

CHUCK LOEB Bring It (Shanachiel 4 

PAUL BROWN 2417 (GRP /VMG) 3 

NORAH JONES Sunrise (BlueNote/EMCI 3 

RICK BRAUN Daddy -0 (Warner Bros.) 3 

KEIKO MATSUI Reflections (Naradal 3 

ALAN HEWITT Breathless (215) 3 

Most 
Increased Plays 
ARTIST TITLE LABELS) 

TOTAL 

PLAY 

INCREASE 

PRAFUL Let The Chips Fall (Rendezvous) +104 

DIANA KRALL Temptation (YesterdaylToday) (GRP/VMG) 4-93 

NORAH JONES Sunrise (BlueNote /EMC/ +82 

PAUL BROWN 2417 (GRP /VMG) +79 

JOYCE COOLING Expression (Narada) +69 

EUGE GROOVE Livid Large ( Narada) +61 

B. CULBERTSON fIN. BROWN Come On Up (Warner Bros.) +46 

PETER WHITE Talkin' Bout Love (Columbia) +42 

MIND/ ABAIR Save The Last Dance (GRP/VMG) +39 

RICK BRAUN Daddy -0 (Warner Bros.) +35 

Most 
Played Recurrents 
ARTIST TITLE LABELS) 

TOTAL 

PLAYS 

RONNY JORDAN At Last (N- Coded) 293 

SEAL Touch (Warner Bros.) 255 

DAVID BENOIT Watermelon Man (GRP /VMG) 234 

PRAFUL Sigh (Rendezvous) 232 

JIMMY SOMMERS Take My Heart... (Gemini /HigherOctavel 224 

PAMELA WILLIAMS Afterglow (Shanachiel 174 

SIMPLY RED Sunrise /simplyred.com /Red ink) 153 

DARYL HALL She's Gone (Rhythm & Groove /Liquid 8) 133 

DAVE KOZ Honey -Dipped (Capitol) 114 

KENNY G. Malibu Dreams (Arista) 100 

PAUL JACKSON, JR. It's A Shame (Blue Note) 100 

LUTHER VANDROSS Dance With My Father (J) 90 

LEE RITENOUR Inner City Blues (GRP /VMG) 90 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 77 

MINDI ABAIR Flirt (GRP /VMG/ 70 

GREGG KARUKAS Riverside Drive (NCoded) 66 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

66 t SMOOTH JAZZ TOP3O, 
March 26, 2004 

ARTIST 
TOTAL 1- TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

Iao1 

1 1 KIM WATERS The Ride (Shanachiel 834 -35 104680 18 4010 

2 © RICHARD ELLIOT Sly (GRP /VMG) 803 +30 100498 16 3910 

3 3 CHRIS BOTTI Indian Summer (Columbia) 666 92 69924 26 3510 

5 Q PETER WHITE Talkin' Bout Love (Columbia? 640 +42 73346 10 4010 

9 © PAUL BROWN 2417 (GRP /VMG) 618 +79 91627 9 3813 

7 6 STEVE COLE Everyday (Warner Bros.) 539 -20 63491 23 3410 

8 7 HIL ST. SOUL For The Love Of You (Shanachiel 538 6 58829 10 3811 

4 8 NICK COLIONNE High Flyin' (3 Keys Music) 526 -74 46849 24 2810 

6 9 JAllMASTERS Puerto Banus (Trippin N' Rhythm) 525 -62 42825 31 2810 

10 EUGE GROOVE Livin' Large (Narada) 493 +61 61647 7 3711 

11 PAUL TAYLOR Steppin' Out (Peak) 441 +12 64573 8 3512 

13 BASS X Vonni (Liquid8) 433 +23 42297 19 3011 

12 DAVE KOZ All I See Is You (Capitol) 431 +18 62931 4 3611 

16 NORAH JONES Sunrise (Blue Note /EMC) 407 +82 41238 8 3313 

14 15 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 387 -21 42220 20 3010 

15 0 RICHARD SMITH Sing A Song 4440) 386 +32 34885 15 3010 

18 MIND/ ABAIR Save The Last Dance (GRP /VMG) 353 +39 38141 5 3112 

17 MARC ANTOINE Mediterraneo (Rendezvous) 349 +31 39921 5 3412 

21 JOYCE COOLING Expression (Narada) 301 +69 32344 2 3014 

20 CD BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bros.) 284 +46 35163 3 2711 

19 ® JEFF GOLUB Pass It On (GRP /VMG) 272 +6 25047 7 2210 

23 ® NAJEE Eye 2 Eye (N- Coded) 249 +25 27082 13 2111 

22 23 DAVID SANBORN Isn't She Lovely (GRP /VMG) 223 -5 23369 6 1810 

24 RICK BRAUN Daddy -0 (Warner Bros.) 217 +35 14685 3 2313 

25 25 BRIAN BROMBERG Bobblehead (4440) 168 13 8102 7 1310 

30 SIMPLY RED You Make Me Feel Brand New (simp /yred.com /Red Ink) 144 +27 6773 2 1111 

26 27 DAN SIEGEL In Your Eyes (Native Language) 134 -4 5741 4 1310 

¡Debut> ED PRAFUL Let The Chips Fall (Rendezvous) 129 +104 17079 1 24110 

/Debut> e PETE BELASCO Deeper (Compendia) 125 +28 6748 1 1012 

27 30 SPECIAL EFX Ladies Man (Shanachiel 121 -7 9715 4 1110 

40 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 3/14 -3/20. Bullets appear on songs gaining plays or remaining flat from previous week. 
If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. 
Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations 
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004. R &R. Inc. 

New &Active 
BRAXTON BROTHERS When You Touch Me (Peak) 

Total Plays: 118, Total Stations: 14, Adds: 2 

DIANA KRALL Temptation (Yesterday/Today) (GRP /VMG) 

Total Plays: 108, Total Stations: 12, Adds: 6 

BRIAN HUGHES Wherever You Are (A440) 

Total Plays: 102, Total Stations: 10, Adds: 0 

PAUL JACKSON, JR. Walkin' (Blue Note /EMC) 

Total Plays: 78, Total Stations: 10, Adds: 1 

MICHAEL MCDONALD Ain't Nothing Like The Real Thing (Motown) 

Total Plays: 74, Total Stations: 6, Adds: 0 

ç 
Reporters 

WZMR/Albany, NY 
OM: Michael Morgan 
PD: Kevin Callahan 

KAJZ/Albuquerque, NM 
OM: Jim Walton 
PO: Paul Lavoie 
APDMO: Jett Young 

KNIK/Anchorage, AK 
OM/PD: Aaren Wallender 

WJZZ/AtlanW, GA 
POND: Nick Francis 

J ERA' , 

KSMJLBakersfield. CA 
OWPOMD Chris Tewnshend 
APP. Matt Kelly 

WNUA/Chicago. IL 
0M Bob Kaake 
POMD. Sfere Stiles 

WNWV/Cleveland, OH 
OM/POMO Bernie Kimble ' MSLY RFD 

WJZA/Columbus, OH 
POMO: Bill Harman 
No Adds 

KOAI/Dallas, TX 
OM/PD: Bud Johnson 
MD: Mark Sanford 

r-.. AFAR. 

KJCD/Denver. CO 
PO/MO: Michael Fischer 

WVMV/Detroit, MI 
OM/PO: Tom Sleeker 
MD: Sandy Kovach 

KEZLJFresno, CA 
OM :E Curtis Johnson 
POND: J. Weidenheime 

WDRR/Ft. Myers. FL 
OM: Shire Anuri 
P0: Joe Turner 
MD: Rendi Bachman 

BRAXTON 

KHJZ/Houston, TX 
PO: Maxine Todd 
APDMD: Greg Morgan 
No Adds - 

KOAS/Las Vegas, NV 
PO/MD: Erik Fon 

KSBR/Los Angeles, CA 
OM/PO Terry Wedel 
MD: Susan Keshbay 

NES,..n IRRRB 

i 
Ki. MATS.. 

A 

KTWV/Los Angeles, CA 
PD: Paul Goldstein 
APO/MO- Samantha Wiedmann 

L BLACK MIG.TY C ICHESTNA 

WELVIMacon, GA 
OM: Erich West 
PO/MD: Ri SmIM 

L. YCE COOL 

WJZN/Memphis, TN 
PD/MO : Norm Miller 

WLVEIMiami, FL 
OM: Rob Roberts 
POMO: Rich McMillan 
No Adds 

WJZI/Agilwaukee, WI 
OM/PO: Steve Scott 
MD: Jell Pelemon 

4 PETE BE LAS, 

KRVAiModesto, CA 
OMMD: Ooug Wolff 
PD: Jim Bryan 

, BRAXTON BROTHERS 
TERRY D,SLEs 

E DAVID GARFIELD 
, NESTOR TORRES 

Jones Smooth Jaa/Network 
PO: atare Hibbard 
MO: Laude Cobb 

PRAFUL 
NESSUE TORRES 

h ALAN HEW, 
:HULK LOEB 

WOCO/New York, NY 
OM: John Mullen 
POW: Charley Connolly 

KEN 
ESTOR TORRES 

CHUCK LOTE 

WLOO/Orlando, FL 
P0: Besan Morgan 
M0: Patricia James 
No Adds 

WJJZ/Philadelphia, PA 
PD: Michael Tom 
MO: Frank Childs 

a L THIq 
úáúF sS "LCH 

5 RILxBRAUN 
5 JOYCE C')'.ING 

KYOT/Phoenix, AZ 
PO: Shaun Holly 
APO/MD: Angie Honda 

RAOL AIL 

KJZS/Reno, NV 
OM: Rob Brooks 
POMD: Roben Dees 
No Adds 

WJZVAiichmono. VA 
P0: Reid Snider 
1 BMrNDIABAIR 

PNCULBER-i N. , 

JOYCE 00,1, 

KSSJ,Sacramenlo. CA 
PDMD. Lee Hansen 

APO: Ken Jones 
NAJEE 

KBZN/Sall Lake CO Ur 
OM PO MD Dan Jessup 

KIFM/San Diego. CA 
OM: John Dimick 
PO: Mike Vasques 
APO/MD: Kelly Cole 
Ne Adds 

KKSF/San Francisco. CA 
OM: Michael Manin 
PD: Michael Erickson 

IUZY/Santa Rosa, CA 
PD: Gordon Vol 
APDMD: Rob Singleton 

KWJZ/Seattle, WA 
PD: Carol Handley 
MD Dianna Rose 

WE IB Spnnglleld. MA 
PD Ca,HI CnmNn 
EAD Jo.unL, Player, 

WSSM St Louis. MO 
PO Davin Myer, 

WSJT Tampa. FL 
PD Hr,ssBlock 
MD na11.y 6mh. 

WJZWjWashington. DC 
0M: Kenny King 
PO: Carl Anderson 
MO: Renee DePuy 

`Monitored Reporters 

40 Total Reporters 

40 Total Indicator 

Did Not Report, 
Playlist Frozen (1): 
WYJZ/Indianapolis, IN 

www.americanradiohistory.com
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CYNDEE MAXWELL ROCK 
cmaxwerr@radioandrecords. com 

PD Roundtable 

March 26, 2004 R &R 67 

A discussion of tempo vs. texture, indecency in song lyrics 

eciding which track to release to radio can be one 
of the more contentious issues that labels, artists, man- 
agers and programmers debate. Factor in that it's the 
Rock or Active Rock format, and the tensions really 
rise. With that in mind, I asked a select group of pro- 
grammers for their opinions on the matter. 

I proposed this scenario: Let's say 
there's a great rock band out there, 
and their label can't decide between 
two songs to work to radio. Pretend 
both songs are equally great, with 
nice fat hooks, but one song is more 
of a power ballad and the other song 
is more of a straight -ahead rocker. 

Then I asked the programmers, 
What is more important in a song, the 
tempo or the texture? Would their an- 
swer be the same if the band is brand- 
new or an established artist? 

WZZN /Chicago PD Bill Gamble 
says the tempo-vs.-texture question 
depends on what the station needs 
at the time. "If we are overloaded 
with power ballads, then it's the 
rock song," he says. "If the playlist 
is full of rock songs, we go for the 
ballad. When 'I Am the 
Highway' started to 
show some burn, we 
knew we wanted to put 
in something fresh from 
Audioslave. We didn't 
want another ballad, so 
we went for 'Gasoline.- 

As to whether there's a 
different answer if the 
artist is new or estab- 
lished, he says, "Estab- 
lished artists always seem to get the 
benefit of the doubt with ballads." 

New Bands Need 
To Rock Out 

KMRQ /Modesto, CA PD Jack 
Paper says both tempo 
and texture are impor- 
tant. "You have to look at 
and listen to each song on 
an individual basis," he 
explains. "You can have a 

really slow -tempo song, 
but the lyrics and maybe 
a crunchy riff or two can 
make it appear to be real- 
ly heavy" 

But he adds that new bands need 
to rock out. He says, "If the band 
truly wants to be known as a hard 
rock band, then I prefer that baby 
bands give us their up -tempo song 
out of the box. Put your rocker on 

the table first, gain that 
Active Rock acceptance, 
and then take it from 
there. 

"The last two Hooba- 
stank songs are great ex- 
amples of this. 'Out of 
Control' was a great reen- 
try for them and did pret- 
ty well. Then came 'The 
Reason,' which is obvi- 
ously a great song, but 

not heavy by any stretch of the 
imagination. And we don't doubt 

they rock because of their choice for 
the first single." 

He agrees with Gamble about es- 
tablished bands. "If you're an estab- 
lished artist, I think you have a bit 
more freedom to decide which song 
goes to radio first. Although I still 
believe even those acts should go 
with the heavier song first." But Pa- 
per admits that there are exceptions: 
"Nickelback put out 'Someday' first 

and 'Figured You Out' 
second, and they're do- 
ing just fine. So who 
knows which theory 
works best? If you like 
the way it sounds and 
you feel it in your gut, 
put it on." 

KLBJ /Austin OM Jeff 
Carrot feels that texture- - 
has an edge over tempo, 
and that holds true re- 

gardless of whether the artist is new 
or established. 

Randy Hawke, PD of WHO/ 
Madison, concurs: "Texture is way 
more important. Tempo hits are usu- 
ally followed by my least favorite 
phase, which is 'We're going to try 
and cross this one over to Pop.' I 

want the rock song every time. AC/ 
DC have never made a ballad, and 
it works for them. I see a lot of bands 
on VH1 talking about the ballad that 
killed them." 

"I've always been a texture guy," 
says KMOD /Tulsa OM Don Cristi. 
"Power ballad after power ballad 
tends to breed a constant flow of 
them from the labels, and a great tex- 
ture tune really stands out and re- 
minds our listeners that we're still a 
Rock station!" He says it makes no 
difference to him whether the song 
is from a well known act or a baby 
band. 

Jack 

Bill Ga mble 

REDEFINEA LIGHT Soil paid a visit to the studios of WAMX/Huntington, 

WV recently and were interviewed by PD /midday guru Paul "Oa" Oslund on the 
air. The band's "Redefine " is currently rising on the Active Rock chart. Shown 
with their new Soil lighters are (I -r) Oslund, Soil bassist rm King and guitarist 
Shaun Glass, and WAMX afternoon chick/Promotions Director Robin Wilds. 

Paper 

Indecency Concerns 
We then moved on to the question 

of indecency on the air and pointed 
to some of the current news on the 
subject. 

On March 11, the House of Rep- 
resentatives passed the Broadcast 
Decency Enforcement Act of 2004 by 
a 391 -22 vote. The bill would hike 
the maximum FCC fine for the air- 
ing of broadcasts deemed indecent 
from $27,500 to $500,000. The Sen- 
ate is working on its own broadcast - 
indecency bill. 

A man recently filed a com- 
plaint with the FCC against a station 

Convention Countdown 
Begins Now 
R &R Convention 2004 hits the 
Beverly Hilton here in Los Angeles 
June 24 -26. Check this space every 
week for updates to the official 
agenda. Also, see Page 28 for the 
nominating ballot for this year's R &R 
Industry Achievement Awards. The 
awards will, as usual, be presented 
at a special ceremony at the 
convention. Who'll get to take home 
an award? Your votes decide! 

sasimmaistMiss- 

for airing an Eminem song with sex- 
ually explicit lyrics. 

There are rumors that broadcast 
groups could be investi- 
gated for the song lyrics 
their stations air, especial- 
ly on Urban and Rhyth- 
mic stations. 

Do programmers have 
concerns that the new 
hoopla over indecency 
could roll over to include 
songs played on the air at 
radio? Have they reexam- 
ined their playlists with 
that in mind? Do they air "clean" 
versions of songs, or album ver- 
sions? What's their policy on swear 
words in lyrics? 

Gamble says, "We air clean ver- 
sions. Our policy on swear words is 
that they're never allowed on the air, 
and only allowed in the weekly 
music meeting." 

Carrot weighs in on the indecen- 
cy issue: "I am very nervous about 
how far -reaching the effect of these 
new changes will be on what we can 
and cannot air on the station. 
This could be a very slippery 
slope into suppression of our 
freedom of speech and artists' 
expression. 

"I am looking at the entire 
library of songs for explicit 
words to edit. However, if I 

tried to edit or pull off all 
songs based on innuendo, I 

would have very few remain- 
ing to play. It appears that mu- 
sic has more protection, especially be- 
cause of the number of stations air- 
ing a song. Some of these songs have 
been on the air for over 30 years." 

Very Scared 

"I'm very scared," admits Hawke. 
"It seems like we find out what we 
can and cannot do when the fine 
rolls in. The rules on radio are very 
gray. Rock the Vote has a whole new 
meaning in this =year's elections. 
Four more years of the last two 
months could turn all of radio into 
Disney story time. 

"But, then again, history has 
proven censorship works. Keep the 
people ignorant. Just ask any of the 
great dictators - Hitler, Stalin, Sad - 
dam. Or check in with the people 
trying to drive a truck through the 
ocean from Cuba. The success of 
prohibition certainly proved that 
only good comes when the govern- 

ment gets too involved with adults 
and the way they choose to live their 
adult lives. I must take some of the 

blame. My name is Ran- 
dy, I am a recovering 
Bush suppòrter. I am sor- 
ry - Al Gore scared me, 
in an evil Howdy -Doody 
kind of way." 

Cristi says he is some- 
what concerned, then 
adds, "If it leads to anoth- 
er appearance of Dee 
Snider at a Congression- 
al hearing, I'm all for it." 

Cristi is the OM for Clear Channel's 
entire Tulsa cluster, so when asked 
whether he airs clean -edit versions 
of songs, he replies, "On my Hip - 
Hop station, yes. Every other word 
is 'fuck.' You have to." 

With regard to a policy on the 
matter, Cristi says that at the Rock 
stations he has worked at, past and 
present, "I do not play edited ver- 
sions of songs. We play the 'shit' ver- 
sion of 'Man in the Box' and the 
'fuck' version of 'Who Are You.' If 

Randy Hawke 

Jeff Carrot Don Cristi 

it's flat -out explicit, we stay away 
from it. If it's in the texture of the 
song and it's accepted, we play the 
version the artist meant us to unless 
it's way over the top." 

In the days ahead we'll see if rock 
will continue to be allowed to retain 
its rock attitude. Maybe the issue 
will even ignite a new flame of pas- 
sion for radio and music in the for- 
mat's listeners. Radio would be wise 
to be proactive and invite its listen- 
ers to the discussion table. 

TALK BACK TO R &R! 

Do you have questions, comments 
or feedback regarding this column 

or other issues? 

Call me at 310 -788 -1668 

or e-mail: 
cmaxwell@radioandrecords.com 
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68 ROCK TOP 30 
March 26, 2004 

ARTIST TIT/ E LABEL'S, 
TOTAL .1- TOTAL 

PLAYS PLAYS AUDIENCE 

1 Q NICKELBACK Figured You Out (Roadrunner Records /IDJMG) 680 +11 36751 

2 © INCUBUS Megalomaniac (Epic) 552 +14 32572 

3 3 AUDIOSLAVE I Am The Highway (lnterscope /Epic) 497 -13 26577 

5 0 AEROSMITH Baby, Please Don't Go (Columbia) 471 +77 28447 

6 © LINKIN PARK Numb (Warner Bros.) 407 +38 27515 

4 6 JET Are You Gonna Be My Girl (Elektra /EEG) 371 -32 22606 

9 KID ROCK Jackson, Mississippi (Top Dog /Atlantic) 357 +56 13137 

7 Q TESLA Caught In A Dream (Sanctuary /SRG) 352 +10 15382 

12 Q JET Cold Hard Bitch (Elektra /EEG) 349 +56 23123 

8 0 TANTRIC Hey Now (Maverick /Reprise) 345 +16 18524 

13 PUDDLE OF MUDD Heel Over Head (Geffen) 335 +53 16590 

11 ® GODSMACK Re -Align (Republic /Universal) 301 +6 15147 

14 ® THREE DAYS GRACE 11 Hate) Everything About You (Jive) 294 +21 17213 

16 0 SHINEDOWN 45 (Atlantic) 292 +47 12895 

10 15 DARKNESS I Believe In A Thing Called Love (Must...Destroy /At /antic) 241 -57 8515 

18 A PERFECT CIRCLE The Outsider (Virgin) 215 +21 8870 

21 (D GODSMACK Running Blind (Republic /Universal) 214 +76 10033 

15 18 3 DOORS DOWN Away From The Sun (Republic /Universal) 213 -35 12167 

17 19 FUEL Million Miles (Epic) 195 29 10422 

19 20 TRAPT Echo (Warner Bros.) 184 -4 6562 

23 LINKIN PARK Lying From You (Warner Bros.) 149 +19 6838 

20 ® HOOBASTANK The Reason (island /IDJMG) 148 +9 4706 

25 ® LIMP BIZKIT Behind Blue Eyes (Flip /lnterscope) 134 +21 6218 

22 24 OFFSPRING Hit That (Columbia) 134 -4 6152 

24 LO -PRO Sunday (Geffen) 132 +2 4230 

26 DAMAGEPLAN Save Me (Elektra /EEG) 122 + 10 2408 

29 LOSTPROPHETS Last Train Home (Columbia) 121 +15 3610 

27 AUDIOSLAVE What You Are (Interscope /Epic) 120 +9 2809 

28 SEVENDUST Broken Down (TVT) 110 +1 2850 

30 DROWNING POOL Step Up (Wind -up) 99 +13 2691 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

19 2510 

12 2310 

25 2210 

3 2211 

23 1910 

27 1810 

7 1910 

9 1810 

7 2315 

12 2110 

6 2210 

16 1610 

22 1511 

14 2210 

14 1610 

10 1512 

3 2014 

9 1510 

10 1810 

8 1410 

5 1213 

6 1512 

12 610 

18 810 

5 1310 

6 1110 

3 810 

2 1110 

7 1110 

3 811 

27 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 

week of 3/14 -3/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger 

increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 

reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 

songs with the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each 

daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The 

Arbitron Company). © 2004, R &R, Inc. 

New &Active 
FINGER ELEVEN One Thing (Wind -up) 

Total Plays: 80, Total Stations: 6, Adds: 0 

DEFAULT Throw It All Away (NT) 
Total Plays: 76, Total Stations: 7, Adds: 1 

OFFSPRING (Can't Get My) Head Around You (Columbia) 

Total Plays: 69, Total Stations: 6, Adds: 0 

SOIL Redefine (J) 

Total Plays: 69, Total Stations: 6, Adds: 0 

CROSSFADE Cold (Columbia) 

Total Plays: 48, Total Stations: 4, Adds: 0 

Reporters 
KZRR/Albuquerque, NM' 
BaIdsIIN Patin.a wrU.rl 
Ne 

VIZZO/Allentown, PA' 
1RtiMa lRra NM 

Al 

KWHUAnohorage, AK 
ro f.N au. 

] WO W6Qdá 
KooPSlNr 

KLBJ/Autün, TX' 
emperor 

AT 
oda 

KOOJBaton Rouge, LA' 
ee rar/ 
A Prraaa Darr 

MAID. - 
GOMM 

KIOCBeaumom, TX' 

aPn 
ow 

STATIC -X So (Warner Bros.) 

Total Plays: 46, Total Stations: 7, Adds: 0 

EDGEWATER Eyes Wired Shut (Windup) 

Total Plays: 43, Total Stations: 4, Adds: 0 

LYNYRD SKYNYRD Dead Man Walkin' (Sanctuary/SRG) 

Total Plays: 38, Total Stations: 4, Adds: 0 

BURDEN BROTHERS Beautiful Night (Kirtland/Trauma) 

Total Plays: 37, Total Stations: 4, Adds: 1 

PREITHING Faded Love (V2) 

Total Plays: 31, Total Stations: 4, Adds: 1 

Songs ranked by total plays 

WBUFBuflalo, NY' 
Mt AMPS 

WROK/Canton, OH' 
Poosxr 
oarr 

LEN. YüNl1 
DOM n 

WPXC/Cape Cod, MA 
aa sarra 
ror Ima Tr. 
w na Brr. 

WKLC/Chadeston, WV 
WV all.1/ 

rvarscuu 
mlwr 

WEBN/Clncinnati, OH' 
aa.o wa..r ao a v 

WMMS/Cleveland, OH' 
roaaa bIr 

n{ 

I 

14a 

KNCNICorpus Christi, TX' 
aAn P.rds..r 
MOM r urM 

2 .AttNBROIIfR6 
I WIfEWnBqM1 

KLAOIEI Paso, TX* '' 
MAW oadslrNam as UMW. 

UPO 

WMRImira, NY 
PO imp A. o Wag ar 
WM. 

WRCOIFayeKeville, NC' 
aP.Na. 
IC Y.1r 
oMPY 

LOAM 
iROlf 

4 SW nirvBal 
PBRn(iCPfAI 
IarUaNRi 

6W51A1p1 

WRKRA(alamazoo, MI 
Oa r.aarl 
roaa *Dom 

roRO anN i WDHMNarristown, NJ' 

ccoswa 

KRXIOdessa, TX 
PAi i MSS 

6 NOMAD, 

KCLBIPalm Springs, CA 

YIIa. 
rods 

WRRXNensaeola, R' 
IP óaOrx+KrRnvrrtr° 

WWCTIPeoria, IL Iauarrr 
AT 
LAMM 

WWMMMrRI hiladelphta, PA' 

rads 

KDKB/Phoenix, AZ* 
malmY.. 
;W 
2 JNM Kw': 

WHEB/PorlsmouBl, NH' 
ran waa 
Me oa -o QM 

AT 

WHJYiPnMdence, RI' 
MB. Mu PP_ o rles.+ 
No Pats 

WBBBRIaleigh, NC' 
roao a Nrr 

KCAL/Riverside, CA' 
RIwMen. 
Me,n ws... 

WROV/Aoanoke, VA' 
ßa..N..a 
"MP rr..wala 

ORGNIKIGPoá 

1NXRXRRorJdord, IL 
aM..ar.,. 
roaarM1. 

Most Added' 
www.rradds.com 

POWERED 
11FIII:IBASE 

ARTIST '.-,_E -4cH S ADDS 

JET Cold Hard Bitch (Elektra /EEG) 5 

GODSMACK Running Blind /Republic /Universal) 4 

THORNLEY So Far So Good (Roadrunner RecordslIDJMG) 4 

LENNY KRAVITZ Where Are We Runnin' (Virgin) 4 

LINKIN PARK Lying From You (Warner Bros.) 3 

HOOBASTANK The Reason (Island /IDJMG) 2 

A PERFECT CIRCLE The Outsider (Virgin) 2 

SMILE EMPTY SOUL Silhouettes (Lava) 2 

Most 
Increased Plays 
ARTIST TITLE LABELS/ 

TOTAL 
PLAY 

INCREASE 

AEROSMITH Baby, Please Don't Go (Columbia) +77 

GODSMACK Running Blind /Republic /Universal) +76 

JET Cold Hard Bitch (Elektra /EEG) +56 

KID ROCK Jackson, Mississippi (Top DoglAdantic) +56 

PUDDLE OF MUDD Heel Over Head (Geffen) +53 

SHINEDOWN 45 (Atlantic) +41 

LINKIN PARK Numb (Warner Bros.) +38 

AUDIOSLAVE Show Me How To Live (lnterscope /Epic) +31 

GODSMACK Serenity /Republic /Universal) +32 

TRAPT Headstrong (Warner Bros.) +25 

Most 
Played Recurrents 
ARTIST T , 

TOTAL 

P LA,S 

STAIND So Far Away /flip /ElektralEEG7 209 

AUDIOSLAVE Show Me How To Live (Interscope/Epic) 208 

TRAPT Headstrong (Warner Bros.) 196 

PUDDLE OF MUDD Away From Me (Geffen) 168 

WHITE STRIPES Seven Nation Army (Third Man /V2) 166 

GODSMACK Serenity (RepubliclUniversal) 155 

TRAPT Still Frame (Warner Bros.) 150 

BLACK LABEL SOCIETY Stillborn (Spitfire) 144 

3 DOORS DOWN When I'm Gone (Republic /Universal) 136 

F00 FIGHTERS Times Like These (Roswel/IRCA) 136 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

KRXO/Sacramemo, CA' 
auasm 

mw 
w.. 

Pr Mastall 

KBER/Sah Lake City, UP a Mo." 
PO PAM Mom 
MORO Kam Paws 

aw PEE 

IIaMn 

KSJO/San Jose, CA* 

r`51 

KZOZ/San Luis Obispo, CA 
MAO B.aA..e 

KTUX/Shrevepon,LA' 
POv 

ry.m. 

WKLT/fraverse City, MI 
roaa l.aR.. 

KMOD/fulsa, OK 
arm. a.010 

KRTL1/Tulsa. OK' 
Ir Mom Nan 
POW o....., 

R. WM 

WMZkWausau. WI 

POWERED 
MEDIUM 
*Monitored Reporters 

39 Total Reporters 

27 Total Monitored 

12 Total Indicator 
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r ACT /VE ROCK TOP 5O 
March 26, 2004 

69 
POWERED 

MEDIABASE 
KB( 

1 

2 

5 

3 

6 

4 

9 

14 

13 

10 

8 

11 

12 

7 

16 

18 

15 

22 

19 

20 

29 

25 

21 

26 

27 

30 

31 

17 

33 

24 

23 

37 

42 

34 

35 

40 

28 

43 

39 

50 

44 

32 

38 

!Debut> 

46 

45 

36 

48 

41 

47 

MT 11í1E LABELiS 

0 INCUBUS Megalomaniac (Epic) 

2 NICKELBACK Figured You Out (RoadrunnerRecords/IDJMG) 

Q A PERFECT CIRCLE The Outsider (Virgin) 

4 GODSMACK Re -Align (Republic /Universal) 

© SHINEDOWN 45 (Atlantic) 

6 THREE DAYS GRACE (I Hate) Everything About You (Jive) 

Q JET Cold Hard Bitch (Elektra /EEGI 

Q LINKIN PARK Lying From You ( WarnerBros.) 

Q PUDDLE OF MUDD Heel Over Head (Geffen) 

LOSTPROPHETS Last Train Home (Columbia) 

11 T A N T R I C Hey N o w (Maverick /Reprise) 

® TRAPT Echo (WarnerBros.) 

13 DAMAGEPLAN Save Me (Elektra /EEG) 

14 LINKIN PARK Numb ( Warner8ros.) 

® HOOBASTANK The Reason (Island /IDJMG) 

CI KID ROCK Jackson, Mississippi (TopDog /Atlantic) 

17 AUDIOSLAVE I Am The Highway (Interscope /Epic) 

DROWNING POOL Step Up (Wind-up) 

SEVENDUST Broken Down (TM 
20 LO -PRO Sunday (Geffen) 

® GODSMACK Running Blind (Republic /Universal) 

® OFFSPRING (Can't Get My) Head Around You (Columbia) 

23. OFFSPRING Hit That (Columbia) 

CROSSFADE Cold (Columbia) 

SOIL Redefine (J) 

AUDIOSLAVE What You Are (lnterscope /Epic) 

® AEROSMITH Baby, Please Don't Go (Columbia) 

28 STAIND How About You (Flip /Elektra /ffG) 
DROPBOX Wishbone (ReAlign /Universal) 

30 KORN Y'AIl Want A Single (Immortal /Epic) 

31 FUEL Million Miles (Epic) 

STORY OF THE YEAR Until The Day I Die (Maverick /Reprise) 

PREITHING Faded Love (V2) 

34 THOUSAND FOOT KRUTCH Rawkfist (Tooth &Nail /EMC) 

STATIC -X So ( WarnerBros.) 

BURDEN BROTHERS Beautiful Night (Kirtland /Trauma) 

37 P.D.D. Change The World (Atlantic) 

(D TESLA Caught In A Dream (Sanctuary /SRG) 

39 DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 

SMILE EMPTY SOUL Silhouettes (Laval 

MUSHROOMHEAD Crazy (Universal) 

42 3 DOORS DOWN Away From The Sun (Republic /Universal) 

43 BLINDSIDE All Of Us (Elektra/EEG) 

THORNLEY So Far So Good (Roadrunner Records/IDJMG) 

EVERLAST White Trash Beautiful (island /IDJMG) 

CI EDGEWATER Eyes Wired Shut (Windup) 

47 ILL NINO This Time's For Real (RoadrunnerRecords /IDJMG) 

UPO Free (Nitres) 

49 APARTMENT26 Give Me More (Atlantic) 

JOSH TODD Shine (ToddEntertainment /XSRECORDS) 

TOTAL I - TOTAL WEEKS ON TOTAL STATIONS' 
PLAYS PLAYS AUDIENCE CHART ADDS 

IWI 

1890 +23 85125 12 6010 

1755 -64 86610 19 5810 

1560 + 116 66261 16 6010 

1478 -94 63091 18 5710 

1436 + 13 68855 22 5711 

1378 72 62293 42 5310 

1333 +194 71054 12 6010 

1179 +130 52422 8 5817 

1173 +131 52274 7 5110 

1120 +45 35588 14 5611 

1119 47 48448 13 5410 

1073 +7 33886 10 5310 

1053 -10 42347 11 6010 

1008 -176 48888 25 5610 

906 +100 31076 7 4911 

868 +73 32150 9 5211 

825 145 48921 26 4910 

798 +49 25599 7 5712 

797 +31 26831 11 5011 

741 -14 23797 12 4610 

678 +228 30123 3 55110 

668 +111 21566 4 4613 

580 185 27938 19 4110 

572 +40 17103 8 4510 

561 +81 18318 6 4613 

557 +141 17820 3 5217 

547 +181 23903 2 4114 

541 -239 20520 19 3610 

440 + 84 8830 9 4315 

405 -171 19367 12 3610 

389 -216 14602 13 30(0 

338 +41 5975 4 2110 

327 +54 12739 3 3010 

319 -20 8597 8 3112 

315 +4 6620 5 3613 

305 + 12 10899 5 2511 

296 -136 6123 8 3210 

291 + 19 16843 7 1911 

284 -14 7293 17 2410 

279 +137 5569 2 3916 

278 +24 8168 6 2210 

263 108 6977 10 2110 

252 31 5589 9 2510 

211 +160 5996 1 38111 

205 +20 9570 5 1910 

204 +6 4875 5 2412 

196 -95 5954 9 2210 

193 +39 7884 2 1610 

186 -69 4094 10 2210 

158 +3 2406 6 1710 

Most Added 
www.rradds.corrm 
ARTIST TITLE LABELIS/ ADDS 

THORNLEY So Far So Good (Roadrunner Records /IDJMG) 11 

GODSMACK Running Blind (Republic/Universal) 10 

THREE DAYS GRACE Just Like You (Jive) 8 

LINKIN PARK Lying From You (Warner Bros.) 7 

AUDIOSLAVE What You Are (lnterscope /Epic) 7 

CLUTCH The Mob Goes Wild (DRT) 7 

SMILE EMPTY SOUL Silhouettes (Lava) 6 

DROPBOX Wishbone (Re-Align/Universal) 5 

SEETHER Broken (Windup) 5 

Most 
Increased Plays 

TOTAL 

PLAY 
ARTIST TITLE LABEL(S) INCREASE 

GODSMACK Running Blind (Republic /Universal/ +230 

JET Cold Hard Bitch (Elektra /ffG) +194 
AEROSMITH Baby, Please Don't Go (Columbia) +181 

THORNLEY So Far So Good (Roadrunner Records /IDJMG) +160 

AUDIOSLAVE What You Are (lnterscope /Epic) +141 

SMILE EMPTY SOUL Silhouettes (lava) +137 

PUDDLE OF MUDD Heel Over Head (Gellen) +131 

LINKIN PARK Lying From You (Warner Bros.( +129 

A PERFECT CIRCLE The Outsider (Virgin) +116 

OFFSPRING (Can't Get My) Head Around You (Columbia) +111 

Most 
Played Recurrents 
ARTIST TITLE LABELISI 

TRAPT Still Frame (Warner Bros.) 

PUDDLE OF MUDD Away From Me (Geffen) 

JET Are You Gonna Be My Girl (flektra /EEGI 

STAIND So Far Away (flip /flektra /EEG) 

LINKIN PARK Faint (Warner Bros.) 

TRAPT Headstrong (Warner Bros.) 

LIMP BIZKIT Behind Blue Eyes (Flip /lnterscope) 

DISTURBED Liberate (Reprise) 

CHEVELLE Send The Pain Below (Epic) 

AUDIOSLAVE Show Me How To Live (lnterscope /Epic) 

TOTAL 

PLAYS 

717 

604 

576 

559 

530 

506 

506 

499 

494 

461 

62 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 3/14 -3/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. 
The Arbitron Company). © 2004, R &R, Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Powergold 
The Leaders in Advanced Music Scheduling Software for Windows 98/MENT/2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President 
Programming Services 

^. 
XM 
\m.o.i 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
into ©powergold.com 

www.americanradiohistory.com

www.americanradiohistory.com


POWERED 11I:1111611F 

America's Best Testing Active Rock Songs 12+ 
For The Week Ending 3/26/04 

Artist Title (Label/ TW LW Familiarity Burn 
Men 

18 -34 
Men 

18 -24 
Men 

25 -34 

LINKIN PARK Numb (Warner Bros.) 4.36 4.33 .99% 34% 4.11 4.26 3.90 

LINKIN PARK lying From You (Warner Bros.) 4.34 4.30 89% 12% 4.16 4.37 3.87 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 4.33 4.32 98% 28% 4.15 4.19 4.10 

HOOBASTANK The Reason (island /IDJMG) 4.14 3.93 78% 12% 189 4.14 3.56 

SHINEDOWN 45 (Atlantic) 4.14 4.06 66% 11% 4.19 4.33 4.03 

GODSMACK Re Align (Republic /Universal) 4.13 4.14 83% 13% 4.16 4.17 4.15 

SEVENDUST Broken Down (TVT) 4.13 4.10 62% 5% 4.16 4.36 3.90 

TRAPT Echo (Warner Bros.) 4.10 3.86 82 °/a 11% 3.82 3.91 3.69 

A PERFECT CIRCLE The Outsider (Virgin) 4.08 4.01 76% 11% 4.01 4.06 3.94 

LOSTPROPHETS Last Train Home (Columbia) 4.03 4.02 79% 14°/e 3.74 3.91 3.50 

STAIND How About You (flip /Elektra /EEGI 3.97 3.95 86% 18% 3.77 3.73 3.84 

KORN Y'All Want A Single (Immortal /Epic) 3.97 3.83 72% 14% 4.27 4.27 4.26 

DROWNING POOL Step Up (Windup) 3.97 3.87 53% 6% 4.00 4.09 3.90 

INCUBUS Megalomaniac (Epic) 3.95 3.97 950/0 24% 4.04 4.05 4.03 

NICKELBACK Figured You Out (Roadrunner Records /IDJMG) 3.93 196 96% 24% 3.87 3.88 3.84 

DAMAGEPLAN Save Me (Elektra /EEG) 3.92 3.85 47% 6% 3.92 3.94 3.89 

CROSSFADE Cold (Columbia) 3.92 - 40% 3% 4.07 4.26 3.86 

PUDDLE OF MUDD Away From Me (Geffen) 3.89 3.93 92% 28% 3.69 3.47 3.97 

FUEL Million Miles (Epic) 3.84 3.95 63% 10% 3.67 3.78 3.52 

3 DOORS DOWN Away From The Sun (Republic /Universal) 3.80 3.74 78% 20% 3.56 3.50 3.65 

TANTRIC Hey Now (Maverick /Reprise) 3.75 3.77 65% 13% 3.65 3.71 3.58 

LIMP BIZKIT Behind Blue Eyes (flip /lnterscope) 3.71 3.80 96% 37% 3.41 3.38 3.45 

LO PRO Sunday (Geffen) 3.71 - 43% 7% 3.65 3.87 3.28 

PUDDLE OF MUDD Heel Over Head (Geffen) 3.70 3.69 62% 12% 3.48 3.37 3.64 

JET Cold Hard Bitch (Elektra /EEG) 3.68 3.67 72% 18% 3.58 3.71 3.42 

OFFSPRING Hit That (Columbia) 3.64 3.75 95% 37% 3.52 3.56 3.47 

AUDIOSLAVE I Am The Highway (Interscope/Epic) 3.61 3.72 93% 39% 3.71 3.70 3.71 

P.O.D. Change The World (Atlantic) 3.56 - 65% 15% 3.24 3.36 3.10 

JET Are You Gonna Be My Girl (E/ektra/EfG) 3.46 3.35 96% 45% 3.20 3.17 3.23 

Total sample size is 370 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 

represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. 

Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can 

take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show 

opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio 

stations by calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabáse Research, a division of Premiere Radio Networks. 

/ 

ACTIVE ROCK 
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Ì 
New &Active 

ATOMSHIP Pencil Fight (Windup) 

Total Plays: 137, Total Stations: 15, Adds: 0 

EVANESCENCE Everybody's Fool (Wind -up) 

Total Plays: 117, Total Stations: 13, Adds: 1 

DEFAULT Throw It All Away (TVT) 

Total Plays: 105, Total Stations: 13, Adds: 3 

THREE DAYS GRACE Just Like You (Jive) 

Total Plays: 79, Total Stations: 13, Adds: 8 

ATREYU Lip Gloss And Black (Victory) 

Total Plays: 65, Total Stations: 7, Adds: 0 

CLUTCH The Mob Goes Wild (DRT) 

Total Plays: 49, Total Stations: 10, Adds: 7 

LENNY KRAVITZ Where Are We Runnin' (Virgin) 

Total Plays: 36, Total Stations: 6, Adds: 4 

Songs ranked by total plays 

Indicator 
Most Added 

THORNLEY So Far So Good (Roadrunner Records /IDJMG) 

THREE DAYS GRACE Just Like You (Jive) 

SMILE EMPTY SOUL Silhouettes (Laval 

DEFAULT Throw It All Away (TVT) 

ATREYU Lip Gloss And Black (Victory) 

LENNY KRAVITZ Where Are We Runnin (Virgin) 

SEETHER Broken (Windup) 

Reporters 
WORK/Albany. NY' 
POND CAA! Waller 

KZRKIAman110. TX 
PO SAD ErrcSlayter 

WWWX'Ap felon, WI' 
PO MD Guy Dart 

WCHZlAu osta. GA' 
OM Harley Drew 
Pole chuck Williams 

KRAB/Bakerstield, CA' 
POMO Danny Spanks 

KRFRRakerslield. CA' 
OM Bob Lewis 
POND) Alex Quigley 

WIYYIBaKimore. MO' 
DM Kerry Pladmeyer 
PD Dave Hill 
APO MO Bob Redman 

WCPR,,Siloxi. MS' 
OM. Jay Taylor 
PD Scot Fox 

MD Mach Cry 

WKGBi8inghamton. NY 
OMPO. Joe Free 

APO/AD Tim Boland 

WOK/Boston. MA' 
Po Kedh Hasemgs 

MO Mistress Came 

WRXRChananooga. TN' 
OM ens Van Dyke 

Po Boner 
Mo Opre 

WZZN/Chicago, IL' 
PO Bill Gamble 
APO Sieve Levy 

MO James VanOsdol 

KROR/Chico. CA 
0M Ron Woodward 
PG MD Dam Sandoval 

KILOiColoado Springs. CO' 
OM Rieb Hawk 

PDMD Ross Ford 

APO Man Gentry 

WBZXColumbus, OH' 
PO Hai Fish 

APD:M0 Ronni Hunter 

KRPXCorpus Chnstr. TX' 
OMPD Suon Hull 

APD MD Dave Ross 

KEGLDallas. TX' 
PO Max Dugan 
APD Chris Ryan 

MD Cindy Scull 

KAN/Denver. CO' 
PO Bob Richards 
APDMD Wllbe B 

KAZRNes Moines. IA' 
0M Jim Scheeler 
Po Ryan Patnek 

MO. Ja Michaels 

WRIFiDehoit, MI' 
OMPD Doug Podell 

APD MO Mart Pennington 

WGBFÆvarlsville. IN 
OM Mitre Sanders 
PD Wray 
APONO Slick Nick 

WWBN/Flinl. MI' 
OM Jay Patrick 
PD Brian Beddow 
APD MD Tony lagne 

KRZRHresno. CA' 
OM PD E Culis Johnson 

APO Don De La Crux 

MO Rick Roddam 

WBYR61. Wayne. IN' 
ND Adds 

WRUF,/Gainesville, FL' 
OMPO Harry Guscun 
APO Brian Lee 
NO Man Irons 

PALO/Grand Rapids. MI' 
OM: Brent Alberts 
PD Damn Amere 

APO: Sean Kelly 

MD Sptatt 

WZORCreen Bay. WI 
PO MD Roxanne Steele 

WXOR,Greenville. NC' 
Po Brian Rickman 

APO MD Matt Lee 

WTPT/Greenville. SC' 
0MPO Mah Hendrb 
MO'. Smack Taylor 

WOXAMarráburg, PA' 
PD Claudine Delorenao 
MD Nixon 

WCCC,Hardord. CT' 
PO MiehaelPieo¢i 
APD MD Mike Kamiyi 

KPOIMonolulu. HI' 
PO Ryan Sean 

APO MD Po Slash 

WAMO.Huntington 
PD Paul Oslond 

WRTTHuntsville. AL' 
OM Rob Harder 

POND Jobe Wood 

N,. 4n'. 

WRXW /Jadlson. MS' 
DM'. Brother Sam 
PO' Phil Conn 

APO. Be Johnson 
MO'. Brad Sievers 

KORC/Kansas Ciry. MO' 
Po: Bob Edwards 

APOIRD Dave Frio 

KLFXMilleen. TX 

POMO Bob Fonda 

WJX04ansing. MI' 
PO'. Bob Oison 
MD Carolyn Slone 

KOMPtas Vegas. NV' 
PO. John Griffin 

MO Big Man 

WXZZ/Lexinglon. KY' 
OM'. Robed Lindsey 
POMD. Jerome Fischer 

KDJELiKIe Rock, AR' 
OM PO Ken Wall 

WTFXtouisville. KY' 
PO Michael Lee 

MO Frank Webb 

KFMXtubbock. TX 
OM PD MO Wes Messmann 

WJJO/Madson. WI' 
PO Randy Havhe 
APO MD Blake Patton 

WGIRMIanchester, NH 
PO'. Valorie Knight 
MO Jason "JR' Russell 

KFROMcAllen. TX' 
PD Alex Doan 
MD Stacy Taylor 

WIZRRAilwaRSPB WI' 
PD Sean IlhOn 
MO Marilynn Mee 

KXXRrirlinneapolis. MN' 
0M. Dave Hammon 

PO Wade Linder 
APD.MO Pablo 

KMROModeslo. CA' 
OM Max Miller 
PO -MD Jack Paper 

APD Mal Foley 

WRAT :EBonmomh, NJ' 
DM PO Carl Craft 

APO MD' Robyn Lane 

WCLG/Morganlown. WV 
ONTO Jell Miner 
MD Dave Murdock 

WKZO yitle Beach. SC 

OM Barry Brown 
PO Brian Rickman 
AROMO Charley 

WNORModolk. VA' 
Po Haney Rope 

APO MO' in Parker 

KATT/Oklahoma City. OK' 
OPO Coat Baker 
MD Jale Daniels 

WTXXPensacola. FI.' 
PO' Joel Sampson 

APOMD. Mark The Shark 

cod 

WIXOPeona, IL 
OMPD /APD!MD. Man Behan 

WYSPNhiladelphia, PA' 
MVO iimSabean 
APO- GIEdwards 
MO Spike 

KUPORhoenix. AZ' 
PO JJJerines 
MD Larry M[Feelie 

KUFOPonland. OR' 
OMPO. Dave Nuinme 
APO:MD Dan &ryk 

KORB/Ouad Cities. IA' 
OM: Damn Pere 
P00.10: Dan loon 

lOWY6ANTZ 
MKT DAYS OP. 

KDOTMeno. NV' 
0M Jim McClain 
PD MD lave Patterson 

WAVE/Rochester. NY' 
PeO. Erick Anderson 

MO Niel Oiíucu 

NMOZSagmaw. MI' 
PD Jerry Tatunis 
MOiMO. Mason Lucas 

WZBHSalisbury. MD 
OM PO Shawn Murphy 

APOMO Mhi Murder 

KISS/San Antonio. TX' 
PO Keen Vargas 
MD'. C 1. Crux 

KIOZ/San Diego, CA' 
OM' Jim Richards 
PDMO Sharma Moran -Brown 

KUROSan Luis Obispo. CA 

OM PO Andy Winlord 
MD DMRhanle Bev 

KXFXSanta Rosa. CA' 
PD Don Hamson 
MD. Tom Pyne 

KISWISeaBle. WA' 
Po' Dare Richards 

APD- Ryan Cable 
MD' AMter wiison 

a ;znJS rerc oerserw,e 

WRBaBaAt lend, N 
OWPoMD: RN, Brylar 
No Adds 

KHTOSpokane. WA' 
BM Brew MHhaeis 
PO' Ken Richards 
MD Bany Bennett 

WOLZ/Spnngtield. IL 
Po Ray Lytle 

APO. Mlkey Austin 

MO: Smash yle.m su0MH 
r ATM. 

NRD6Sringheld. MA' 
PO. Neal 'sty 
MD &üy PolMasky 

KZROSpringtield. MO 
0M. Brad Hansen 
PD Adam Bums 
MO George Spankmeisier 

WAOX/Syracsse. NY' 
OM' Tom Michell 
PD Alois 
APO/MO. Ryno 

Na anti 

WWDG,Syacuse. NY' 
DM Rich Lauber 
Po Erin Bristol 
APD MO Scort, 

WXTB/Tam a. FL' 
OMPD. Brad Hardin 
APDM0- Brian Medlin 

KICTNiichita. KS' 
OM'. Ron Eno Taylor 

PO 0 Caner 
MO'. Rd Thomas 

WBSX/Wilkes Barre, PA' 
OM- Jules Riley 
PO Chris Lloyd 

KATS,ryaloma. WA 
OM Ron Hams 

POWERED 

MEDIA BASE 

*Monitored Reporters 

82 Total Reporters 

62 Total Monitored 

20 Total Indicator 

Did Not Report, Playlist Frozen (2): 

KIBZJLincoln. NE 
KNRO/Eugene, OR 
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IMPACTING 
3/29! 

The follow -Up To The Hit Single "(I Hate) Everything About You" 

io Helping Make "(I1,ß te) Everyt 
e Of the Most ' lay Records 

100,0 ! 0 i o Date! 

KTBZ KXXR CIMX KISW WZTA KUPD Self- Titled Debut LP Certified GOLD! 
WXTM KIOZ KXTE KOMP WZNE WNOR Produced by Gavin Brown r. 

Management Mark Adelman /Stu Sobel for Spivak Sobel Entertainment 

KT Z O K P O I K H R O W X Q R K L E C K I L O wwwthreedanters ccorn 

WARQ KORB WXTW WGIR WCYY WZOR 
KQRA WRAC KEZO I rig- 
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. ACTIVE ROCK 

THE DUDE GOES LO Geffen artists Lo -Pro stopped by the studios of WEBN /Cincinnati and of 

fered a live on -air performance of their current single, "Sunday. "They also took to the phones and wreaked 

general havoc in the studios. Pictured (standing, l -r) are Lo -Pro's Pete Murray; WEBN MD The Dude; the 

band's Jonathan Fahestock, Tommy Stewart and Pete Ricci; and (front) the band's Neil Godfrey. 

SILHOUETTE OFA FROG Smile Empty Soul were also in Cincinnati recently, necessitating a trip 

to "Frog Mountain," home of WEBN, to share a brew with MD The Dude. Shown (l -r) are Smile Empty 

Soul's Sean Danielson, The Dude and the band's Ryan Martin and Derek Gledhill. Smile Empty Soul's 

new single, "Silhouettes," is beginning to impact the charts. 

Godsmack's "Running Blind" runs 
away with all the spin increases - 

a whopping +230. The picture is even 
brighter, with 10 more adds this week 
and a bump up the Active chart to 21 ... 

Thornley's "So Far So Good" debuts at 
44 and picks up another 11 adds ... Eight 
stations champ at the bit to add "Just 
Like You" by Three Days Grace before 
the box ... Jet get another hefty spin increase 
"Cold Hard Bitch" to No. 7 ... Linkin Park's "Lying 

of +194, catapulting 
From You" contin- 

ues to store up adds as seven more come in this week and the track 
rises to No. 8 on the chart ... "What You Are" by Audioslave keeps 

edging upward on the chart and gets seven new adds ... "The Mob 

Goes Wild" for Clutch (seven adds) and Smile Empty Soul's "Silhou- 
ettes" (six adds). Smile Empty Soul also post a nice gain on the chart 
of 50 -40 ... Aerosmith's "Baby, Please Don't Go" is winning accolades 
from Active, with +181 spins. MAX PIX: THREE DAYS GRACE "Just 
Like You" (Jive) - Cyndee Maxwell, Active Rock/Rock Editor 

Record Of The Week 
ARTIST: Clutch 
TITLE: Blast Tyrant 
LABEL: DRT 

For a band that's done as much label hopping as they have, 

Maryland's Clutch have remained amazingly consistent, crank- 
ing out albums, EPs and singles that all capture the quartet's 
unique space rock vibe. Now on DRT Records after leaving 

Atlantic following 2001's Pure Rock Fury, Clutch come back with an album that's noth- 

ing short of amazing. Blast Tyrant packs all the barnyard dance grooves you've come 

to expect in a Clutch album in with Tim Sult's amazing fretwork and Neil Fallon's 

distinctive vocals and trademark lyrics (i.e. "Condoleeza Rice is nice but I prefer A- 

Roni"). "Promoter" swings like a prizefighter, while "Cypress Grove" has an intoxicat- 
ing groove. The slower, pensive "Regulator" is a watershed moment for the group, 

and the lead single, "The Mob Goes Wild," let their their politics dance over an amazing 

backbeat. Even better, "Mob" is finding its way onto Active playlists, with spins at 

WXQR /Greenville, NC; WHO /Madison; and KRZR /Fresno, among others. Too. good 

to ignore. - Frank Correia, Rock Specialty Editor 
J 

ARTIST: Dropbox 

LABEL: Re -Align /Universal 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

Is it what you know or who you know? 
For Lee Richards, guitarist for new 

Universal act Dropbox, it's a little of 
both. 

Originally the axeman for Godsmack, 
Richards left his six- string duties behind 
in 1997 upon the birth of his son. As 
Godsmack went on to multiplatinum suc- 
cess and Grammy awards, Richards 
remained close friends with Godsmack 
frontman Sully Erna. In 2002, backstage 
at a Godsmack show in New York, Erna 
ran into promising young vocalist John 
Kosco, who gave the singer a demo that 
immediately impressed him. Erna then 
played matchmaker, phoning Richards 
about Kosco's talent. The seeds for 
Dropbox were sown. 

Hitting the studio with Kosco, Richards 
knew he had found the right act and im- 
mediately relocated from Massachusetts 
to New Jersey, where the rest of Dropbox 
lived. Forming what Richards refers to as 
a "rock commune," the group lived to- 
gether and wrote nonstop. Eighteen 
months later, it seemed as if Richards 
had come full circle, as he was back in the 
studio with Erna to record Dropbox's de- 
but. Not only is the band the first sign- 
ing to Erna's Re -Align imprint, Erna did 
them one better and hopped behind the 
kit while Dropbox were between drum- 
mers. Richards and Kosco repaid the fa- 
vor with the track "Touche," which ap- 

pears on the new acoustic album from 
Godsmack, The Other Side. 

Produced by Dave Jerden (Alice In 
Chains, Jane's Addiction, Offspring). 
Dropbox's self- titled debut is a slab of 

guitar- driven, honest rock heavy enough 
to crush the competition. Need proof? 
Look no further than the lead single, 
"Wishbone," three minutes and 50 sec- 

onds of expertly crafted hard rock that 
meshes the warm tones of '70s arena rock 

with the gritty grind of post -grunge 
headbanging. Kosco brings a rough -edged 
power to the sound with Alice In Chains - 
like harmonies joining his muscular tones 
at the bar for a shot and a smoke. And 
"Wishbone" is proving to be exactly what 
Active Rockers have been wishing for - 
more and more of the panel is getting be- 

hind the track, which moves up to the top 

30 this week. With songs this strong, not 

only will Dropbox join their friends 
Godsmack on tour this spring, they could 
Also be sharing space at the top of the 
charts. 

r TOP2O SPECIALTY ARTISTS, 

1. SOULFLY (Roadrunner /IDJMG) "Prophecy" 

2. FEAR FACTORY (Liquid 8) "Cyberwaste" 

3. DAMAGEPLAN (Elektra /EfG) "New Found Power" 

4. 36 CRAZYFISTS (Roadrunner /IDJMG) "At The End Of August" 

5. EXODUS (Nuclear Blast) "War Is My Shepherd" 

6. CLUTCH (DRT/ "The Mob Goes Wild" 

7. GOD FORBID (Century Media) "Better Days" 

B. ICED EARTH (SPV/ "The Reckoning" 

9. PROBOT (Southern Lord) "Centuries Of Sin" 

10. BRIDES OF DESTRUCTION (Sanctuary /SRG) "Shut The Fuck Up" 

11. SOIL (J /RCA) "Redefine" 

12. CANNIBAL CORPSE (Metal Bladel"Severed Head Stoning" 

13. GRIP INC. (SPV) "Curse (Of The Cloth)" 

14. DEICIDE (Earache) "Scars Of The Crucifix" 

15. BRING YOU TO YOUR KNEES: A TRIBUTE TO GN'R (Law Of /nertial "Anything Goes" 

16. SCARS OF TOMORROW (Victory) "From My Existence" 

17. PRONG (Locomotive) "Siriusly Emerging" 

18. KATAKLYSM (Century Medial "Serenity In Fire" 

19. STAMPIN' GROUND (Century Media) "Killer Of Society" 

20. PREMONITIONS OF WAR (Victory) "The Octopus" 

Ranked by total number of shows reporting artist. \ 
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-- , ALTERNATIVE March 26, 2004 R &R 73 

Reporters 
dHRLA.hnny NY' 

PD us: P.'.. 

KTZO/AIMgaemae, NM' 
PD. Sad Satan 
MD Don Kelley 

MINX/Manta, W 
OM'. Leslie From 
PO: Caris WÌMNma 
M0: Jay Marne 
No Adds 

NSF/Mantic City, NJ 
Po. AI Parkin. 

SHINEDOWN 
SIAIND 
AUTOPILOT OFF 

GODSMACK 
BEN KWELLER 

KROX/AUSUn, TX 
0M: Jell Ceno) 
PO: W Lee 
MO: Toby 

9 DIRTY (NMI 
2 ENDOCRINE 
2 MODEST MOUSE 

KISSINGER 

VINES 

WRAXJBirmingNam, At 
PO. Susan Gore 
MO: MM 

STELLASTARR 
CYPRESS HILL 

EYES AROUND 

KOXR/Boise, ID 
ON: On Meally 
PO: Eric Kdneaen 
MD: Jenni Smith 

SHINEDOWN 
ONION PARK 
MUSE 

WBCNJBosta, MA' 
PO: Oedga 
APDMD: Siena St, 

DARKNESS 

WFIMOsNOA, MA' 
POMO: Pan Brinell 

APD: ken Dane 
13 VON BONDIES 
12 DEATH CAB FOR CUTIS 

3 ELEFANT 

2 BEN KWELLER 

WEDGUBsfale, NY 
PO: LLxxpp OM. 
13 D PLAN 

2 DEFAULT 
STRAND 

WBR/Burlmginn' 
OM: Man Grasso 

1 VON RCA. 

AUDIUSLAJR 

WAVFA7Mrleslen, SC' 
PD: Dee Rossi 
MO: Amy Boe 
11 LENNY KRAVITZ 

GRAHAM COLTON 
DEXTER FREEBISH 

WENDA1sW1eNe 
OM: Men Lqn 
PO: Mk DrNI 
APOMD: Arista No1mFMd 
No Adds 

WKOX/Chiwgo, IL' 
PO: Mite Sim 
APDMD: Jaem Jwöon 
18 YEAH YEAH YEAHS 

WAOZ/Cindaali, OH' 
POMD: Jnl Nagel 

INCUBUS 

GODSMACK 
DISTILLERS 

WXTMRIeveland, OH' 
PO: Km Mara 
APR: Dom NMdel. 
NO: Pete Saline 

THORNLEY 

BREAKING BENJAMIN 

WARO/Columbia, SC 
PO: OM Mend 
M0: One Fan 

2 THREE DAYS GRACE 
I FIRE THEFT 

LENNY KRAVITZ 

WWCD/Columbus, OH' 
OM: Ra.dy Malloy 
Po: M. 
MP Ja aqua 
12 LENNY KRAVITZ 

VON BONDIES 
DISTILLERS 
BEN KWELLER 

KDGEJOallas, TX 
PO: Deane newly 
AMMO: Al.. Ago 

1 MODEST MOUSE 
EVANESCENCE 
LINKIN PARK 
FIRE THEFT 

A PERFECT CIRCLE 

WXEGATI,OH' 
OM: Tap Mel 
PO: Steve Kramer 
ND: Boomer 
No Adds 

KTCLATeiwm, CO' 
PO: Nike O'COxor 

MO: RNA RIN 
NO: 11111 Ann 
35 FINGER ELEVEN 
35 BLINK-182 
30 LUCKY BOYS CONFUSION 
22 THREE DAYS GRACE 
21 YELLOWCARD 
21 311 
20 DESCENDENTS 
20 INCUBUS 

19 LINON PARK 
16 OFFSPRING 
12 3 DOORS DOWN 
12 TRAFT 
12 AFI 
11 LINKIN PARK 
TO LOVEa5 

STAIN° 

CIMX/Delroit MI' 
PO: Murray erookshew 
M0: Vina Canon 
M0: MI Franklin 

SEETHER 
THORNLEY 

MORRISSEY 

KHRO/El Paso, TX 
OM: MIE. Pratte 
POMP Jelo Gama 

8 HIM 
SUGARCULT 
BEN KWELLER 
THREE DAYS GRACE 

KFARJFresno,CA 
PO: Chris Squint. 
M0: Reverend 
No Adds 

WJBX/T1. Myers, FL' 
DM/PD: Joh. Rem 
M0: Fitz Madrid 
NO: Jell Zit. 

1 THORNLEY 

SHINEDOWN 

WXTW/FI. Wayne, IN' 
OM: U FMd.l 
PO: Bo. 150M 
AID: Mali Jidda 
M0: Grp Trek 

4 DEFAULT 
1 VON BONDES 
1 THREE DAYS GRACE 

INCUBUS 

BEN KWELLER 

GROSSFADE 

WGRD/Grand Rapids, MI' 
PO: Bobby Duncan 
APO: Sen Cameo 
MO: Michel Gray 

SMILE EMPTY SOUL 

WXNR/Greea(Ile, NC' 
PO: JI Seleel 
APO/MD: Chad, isla 

SHINEDOWN 
MODEST MOUSE 

WEEOMagerslown 
PD/NO: Den Roars 

1 EDGEWATER 
I AGENTS OF THE SUN 

1 THORNLEY 

Stations and their adds listed alphabetically by market 

XUCD,Hanolldu. HI' 
PO: Jamie Hyatt 

5 TRAP] 
4 JUST JACK 
2 EVANESCENCE 

GODSMACK 

KTBZMDUS1on,TX' 
P0: Vim Richards 
APO: Eric Schmidt 
rD: Dai Jana 

3 TONY C. a THE TIC'' 

WRZXMdlanapolis, IN' 
PD: nod Jameson 
MD: Michel Yang 

2 THORNLEY 
I SHINEDOWN 

AUDIOSLAVE 

WPLA/Jacksonville, EL' 
OM: Gall Pardi. 
APDMD: Chad Ctemley 
No Adds 

WRZIWohnsa City' 
Po: NM Wham 

SHINEDOWN 
INCUBUS 
THORNLEY 
BEN KWELLER 

KRBZ/KanMM City, MO' 
PD: Grp age. 
APO: Linn 
MD: Jena. Mani 
No Adds 

WNFi/1(noxvllle, TN' 
PO: ninny Pronom 

DAMAGE PLAN 

KFTEJtasayelte, LA' 
PD: Scott Paton 
MO: Chris OIMer 

1 STILLS 
INCUBUS 

KXTF/Las Vegas, NV' 
PO: Dan Welli.pon 

APDMD. Chris Replay 
THORNLEv 

KLEC/LABe Rock, AR' 
PD: Raer 
APÓ/MO: AMA 

2 SEETHER 
THREE DAYS GRACE 
INCUBUS 

KROOJtos MDeles, CA' 
P0: keel. Weatherly 
APR: Gex Sandbloom 
MD: Mall Smite 

I PUDDLE OF MOO 
MORRISSEY 
STORY OF THE YEAR 

BLINK 182 

WLRS/LeeisAlle, KY 
AMMO: Anne Fitzgerald 

INCUBUS 
MODEST MOUSE . 

WMFSMemphis, TN' 
PO: Rob Clmsmea 
MD: Swafi Nabors 
No Adds 

WZTAMiaml, FL' 
PD: Tray HMO. 
NO Mike Kllsbrew 

THREE DAYS GRACE 

CROSSFADE 

GODSMACK 

MDR/Milwaukee, WI' 
Po: Tommy Wilde 

MD: K.n.y Seeman. 
1 CYPRESS HILL 

DEFAULT 

WHTGMonmWlh, NJ' 
PO: Bais. Sinn 
APO: Mise GI* 
MD: Bris. Alain 

7 SOMETHING CORPORATE 
1 ALANIS MORISSETTE 
I LIVING END 

KMBYMonMey, CA' 
Poise: ban MN. 

SAGANCULT 
INCUBUS 

THORNIER 

WBUZMashdlle, TN' 
OM: Jim Patrick 
POEMS: Rau smack 

1 OFFSPRING 
VON BONDIES 
GODSMACK 
LENNY KRAVITZ 
APOLLO SUNSHINE 

KKND/New Orleans, LA' 
Ow: Tony Flmmi.o 
Po: Sip 

APO: Nid Pennant 
2 AUDIOSLAVE 
2 DROWNING POOL 

WXRKafleW York, NY' 
PD: Robed Croa 
MO: Nike Peer 

7 INCUBUS 

MIRY/Newburgh, NY 
PD Andrew Boris 
MD: Jama McKay 

LENNY KRAVITZ 

KORX/Odessa, TX 
PD: Ashley 
MD: MMUeI Todd 
24 MATCHBOX TWENTY 
17 EVANESCENCE 

SOUNDS 

KHBZ Oklahoma Cdy UK' WBRU Prondence. RI' 
DM 61.I N rlry PD Sen. Res, 
PD Jrnn}BZrmda M9 Pro vrn 

WJRR /Orlando, FL' 
ON: Adam Coal 
PO: PM Ly.eh 

APO: Aka Everett 
MO: Oda. Oldermsa 

2 THREE DAYS GRACE 
INCUBUS 

THORNLEY 

WOOL/Orlando, FL' 
P0: Bobby Smn 
No Adds 

WPLYJPhiladelphia, PA' 
PO: Jim McGinn 
MD: Dona FN. 
No Adds 

KEDJ/Phoenin, AZ' 
OM: Lain Nam 
APO: Dead Mr One 
MO: Reell Rise 
No Adds 

KIONMIoenis, AZ' 
PO: tini. Mieto 
MD: Mine Lewis 
No Adds 

WXDXIPillswroh, PA' 
PO: John MpdndNN 
MD: VI..N F. 

No Adds 

WCYYRmtand, ME 
PO: NMI Ivy 
NO: hex Jam 

SOUNDS 
THREE DAYS GRACE 
DARKNESS 

APOLLO SUNSHINE 
INCUBUS 

KNRK/Partand, OR' 
PO: Man Nmilte 
APO: Jaime Cooley 
No Adds 

WWRX/ProMdeae, RI' 
PO: Revin Mays 
MD:WY. Sider 
No Adds 

KRZOMeno, NV' 
OM: RI Irons 
PO: Jemmy Smith 
APDMD: Mis Diablo 

VON BONDIES 

GODSMACK 

WDYL/Richmond, VA' 
PO: Mike Muni 
MD: Dustin Matthews 

fi FIRE THEFT 

WRXL/Richmond, VA' 
OM: Bill Cahill 
PoMD: Catay Anlowsli 
No Adds 

KCXXJNNM9N, CA' 
oMRp:RMBCNAe 
PaAD: Daryl Joins 

AM 

VRBEMoc ester, NY' 
WO: Jan MoCrae 
MO: MI Wotan 

3 THREE DAYS GRACE 
SEETHER 

AUDIOSLAVE 

KWOD/Sacrament0, CA' 
Cumu Johnson 

PO. Ron Bunce 
MD'. Marco Collins 
N! Add, 

KCPX/Sait Lake City, UT' 
OM: Rays BIM. 
Po: SW shady 

YEAH YEAH YEARS 

DROWNING POOL 

KXRK/Salt Lake City, UT' 
OM: Alan Hague. 
Po: Todd Neeee 
140: isle Fortin 

3 INCUBUS 

KBZT. San Diego, CA' 
PD: Garen Miami 
APUNO: Michael Milan 

MORRISSEY 

ATRASan Diego, CA' 
PO Lm Richards 
MD, Midy Many 

4 INCUBUS 

3 VON BONDIES 
MORRISSEY 

KITS/San Francisco, CA' 
Po' Sean Don.ry 
AMMO Aaron helm 

STAND 

KCNL/San Jose, CA' 
POND: Ma Ken 

3 ALANIS MOHISSETTE 

KJEE/Sama Barbara, CA 
OM: Man Bud 
ND: Ogive linnet 

MARS VOLTA 
FIRE THEFT 

SNOW PATROL 

KNDO/Sealtle, WA' 
Po : AN MMAde 
APO: Jim Rear 
No Ades 

KPNTISI. Lais, MO' 
PO: Temmy Milani 
M0: Jill ilMp 

SWITCHFOOT 
VON BONDIES 

WKRLByneae,NY' 
or: MIMI arums 
PO, Scott Pniane 
APO/ND Lm Noble 

WXSR/Tallahassee. R. 
OM' Steve Cannon 
PO Bole ihn? 

APO MJ M,,,'.. rod 
N,::. 

WSUN/Tampa, FL' 
or Pet titian 
PO : Sun 
No Aas 

KFMAnueson, AZ' 
PO: Libby Caromop 
MD: Matt Airy 

3 MODEST MOUSE 

KMYZ/Tulsa, OK' 
Po' Lynn Ballow 
MO: Urbia Piene 

1 SMILE EMPTY SOUL 
1 OFFSPRING 
I MODEST MOUSE 

GODSMACK 

WRIT/W. Palm Beach, FL' 
PO: John O'Connell 
MO: lilt Riven 

I SHINEDOWN 
AUTOPILOT OFF 

INCUBUS 

WHFSIWashinglon, DC' 
Po: Lisa Worte. 
ND: Pie Fenn 

INCUBUS 

NEW FOUND GLORY 

WWDC/WnbingMK, DC' 
Po: an antes 
M0: Dade AI. 

I TONY C. a THE TRUTH 

AFI 

WSFMAWImingisN,NC 
PO: Railhead 
MD: Mae kee.Yy 

5 ARMSBEMJh1CK 
I SHINEDOWN 

POWERED 
MFDIABASF 

*Monitored Reporters 

87 Total Reporters 

79 Total Monitored 

8 Total Indicator 

Did Not Report, Playlist Frozen (1): 
KXNA/Fayetteville, AR 

New &Active 
DROWNING POOL Step Up (Wind-up) 

Total Plays: 229, Total Stations: 19, Adds: 2 

HIM Join Me (Universal) 

Total Plays: 208, Total Stations: 21, Adds: 1 

STELLASTARR My Coco (RCA) 

Total Plays: 185, Total Stations: 17, Adds: 1 

MARS VOLTA Televators (Gold Standard/Uni versal) 

Total Plays: 165, Total Stations: 13, Adds: 0 

VON BONDIES C'mon C'mon /Sire Records /Reprise) 

Total Plays: 153, Total Stations: 11, Adds: 8 

FIRE THEFT Chain (Ryko) 

Total Plays: 144, Total Stations: 14, Adds: 3 

THREE DAYS GRACE Just Like You (Jive) 

Total Plays: 141, Total Stations: 12, Adds: 7 

INCUBUS Talk Shows On Mute (Epic) 

Total Plays: 140, Total Stations: 18, Adds: 13 

PRUNING Faded Love /1/2) 

Total Plays: 131, Total Stations: 14, Adds: 0 

DEFAULT Throw It All Away (TVT) 

Total Plays: 128, Total Stations: 14, Adds: 3 

Songs ranked by total plays 

Indicator 
SOUNDS Living In America (New Line) 

Most Added 

J 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all pictured 
and send them to: 

R &R, c/o Mike Trias: 
1 01 00 Santa Monica Blvd., 3rd Floor, 
Los Angeles, CA 90067 

Email: mtrias @radioandrecords.com 

1 www.americanradiohistory.com
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gary jules 
trading snakeoll 

I or wolftickets 

tit!l!!ltill! tll' 5111 
LL 

f 

C¡) 
I 

f 

.,_ 
Prl roLmrd by Mit hod Andi rws [towing Gary )airs 

On Over 40 Stations, including: 
KROO LIVE 105 KBZT Y100 KTBZ WBCN WFNX WHF' 
KDGE 89X 99X KNDD 91X KNRK and more 

10, 

Top 5 Phones Everywhere! 

"Jules' Trading Snakeoil for Wolftickets is the best album to be 
released this year, anywhere..." 
- Chuck Mindenhall, The Village Voice /NYC 

"The sleeper hit of the year." - MTV News, You Hear It First 

Jay Leno Appearance 3/29 New Video Directed By 

Michel Gondry 

Also available on the Donnie Darko Soundtrack 

On Over 20 Stations, including: 
LIVE 105 Y100 WFNX KNDD KBZT WWCD 

WROX WBUZ WEDG WZNE WDYL and more 

Instant Phones @ KBZT OVER 210,00 f 
#1 Album of the year - New York Times SOLDA ,,. 

#1 Album of the year - Alternative Press 
To Albums of 2003 - NY Times, LA Weekly, NME, MOJO LA Times, y, SPIN, 

fh-Fàritically acclaimed album 
On tour with A Perfect Circle NOW de- loused in the c'omatorium 

On 30 stations, including: 

KDLD Y100 WFNX 91X KZON 
WWCD WROX WRZX WBUZ KHBZ 
WZNE WDYL and more... 

ENTIRE US TOUR SOLD OUT IN LESS THAN 2 DAYS 

90,000 Sold in 5 months 

"HIM is the greatest band on earth!" 
-Bam Margera /MTV's Viva La Bam 

TOP 5 PHONES @ 91X! 
TOP 10PHt ES@Y1 1 

2004 BMG FINLAND. LICENSED EXCLUSIVELY TO UNIVERSAL RECORDS. A DIVISION OF UMG RECORDINGS. I 

UNIVERSAL 
RECORDS 

www.americanradiohistory.com

www.americanradiohistory.com


Now The Real Work Begins 
Continued from Page 1 

most people think it is. And it's even harder to 

describe today than it was back in the '80s. 

Let's pretend for a moment that radio is like one 

big family (stop laughing) and all the various mu- 
sic formats are a gaggle of brothers and sisters. 
Alternative has always been the colorful, often ob- 

noxious and rebellious sibling that pouts in its 

messy room all day while playing loud, hostile mu- 

sic the rest of the family doesn't understand. 
Alternative is constantly breaking the family rules. 

It comes to dinner late, if at all, dresses to offend 

and generally behaves like a spoiled child. By the 

way, this was the role formerly played by AOR/ 

Rock until it grew up, got a real job and moved 

out of the house. 

Alternative is still something of an adolescent. 

As a format, it's either 12 years old or 22 years 

old. Over the past few years I've come to realize 

that that seems to depend on your point of view 
and how you define "format." And here we are 

again, trying to define our terms. 

BN Or AN? 
Some in the industry believe that it was not 

until Nirvana, when the number of Alternative sta- 

tions went from roughly 11 to 50 in the span of 
three years, that this genre could - -- 
be described as a format. They di- 

vide Alternative's history into Be- 

fore Nirvana and After Nirvana. It 

is my fervent belief that these peo- 

ple are nincompoops. I'm in the 

"This format is 22 years old" cat- 

egory. Naturally. 

The desire to hang a title on all 

this nonmainstream activity gath- 

ered steam when R &R broke out 
those stations that were not play- 

ing Led Zeppelin, Aerosmith, AC/ 

DC and all the other bands that 
were staples of mainstream Rock 

and put them in their own little hell at the dawn of 

the '90s. I was still in radio then, trying to ignore 

everyone else, so don't blame me. 

The first name R &R came up with for the for- 

mat was New Rock. Out in the real world we had 

a good laugh over that. Thankfully, the term nev- 

er got any traction in the industry. As the number 

of stations grew, programmers and promotion 
types started to use the term "Alternative" on a 

very casual basis. It seemed natural and descrip- 

tive, and to be the lesser of the labeling evils. 

Labeling sucks. Labels are for cans and candy 

bars. But, alas, there is a need in humans to cate- 
gorize, to find a short, clever way to describe some- 
thing. That's why stations are called Alternative, and 

not "stations that play rock music from a lot of dif- 
ferent sources that you can't normally find on oth- 

er Rock stations 

More Questions 
Than Answers? 

So here we are, either 12 or 22 years after the 

start of the Alternative format, trying to figure out 
what's happening to this beast. Is it still Alterna- 

tive? What's it an alternative to? Will the format re- 

main a hard -rockin' entity so close to Active Rock 

that one can't tell the difference anymore? Will the 

move to more library tracks help or hurt? Will Clas- 

sic Alternative stations appear in more cities? Will 
the format be able to keep its reputation as a new - 

music pioneer? Will the format ever become truly 
eclectic again? 

Will this special issue answer all these ques- 

tions? Probably not. In fact, it may generate even 
more insane queries. But we'll give it the old col- 
lege try. I recruited the best panel of heavy thinkers 
that would return my phone calls. We're going to 

tap in to the brainpower of format veterans to get 

some history and perspective. We'll talk to some 

of the new young punks who have 

their ears to the ground and can tell 

us what's ahead. 

Plus, it's been 10 years since the 

death of Kurt Cobain, leader of the 

band that profoundly changed the 

format at the dawn of the '90s, so 

we'll take a look back with Kurt St. 

Thomas and Troy Smith, both ex -PDs 

of WFNX/Boston. 

And we're not done with books 
yet. Gary Spivack, now doing alter- 

native promotion at Geffen, was the 

man at the helm when Capitol un- 

leashed Coldplay on an unsuspect- 
ing Alternative format. What an epic battle to get 

the band played at this format! Well, Gary's written 
a book about his travels with the band, called Cold - 
play: Look at the Stars. We'll give you a taste of it 

in the pages ahead. 
Also, Todd "Nukem" Noker, PD of KXRK/Salt Lake 

City, apparently doesn't have enough on his plate run- 

ning radio stations, so he writes novels in his spare 

time. Two of them so far. Cóincidentally, his latest, 

Rated F, deals with indecency and censorship, so I 

begged him for an excerpt for this special issue. 

Mike 
1 

Stern 

There's that and much more in the pages that 

follow. It's best not to try to digest it all at once. 

Spread it out, read a page each night before you 
fall asleep. First, however, we're going to ask some 
of our modern -day Alternative PDs to tell us in their 
own words what it means to be Alternative today. 

Does the format heed fixin'? How do we redefine 
it? Do we even need to? 

Mike Stern 
PD, WKQX (Q10 1 )/ Chicago 
You should be a lifestyle radio station for young 

adults, whether you're targeting just men or adults 
in our demo, 18 -34 or 18 -30. Alternative stations, 
especially today, when the music isn't as hot as it 

should be or has been, should be lifestyle conduits. 

I'm going to let one of our trade 
secrets out of the bag here, but this 
is how I'm trying to get everybody 
to think about 0101: We have a tar- 

get listener, a guy named Ed. Ed's 

last name is Giest - as in Edgiest. 

The problem with Ed, though, is 

that he only thinks he's edgy. He's 

really not. He's not as cool as he 

wants to be. And he's kind of aware 

of that. 

Ed is not the guy who goes to the 

really small club to see the band play 
for the first time in the market when 

there are only 18 people there. Ed is 

the guy who hears about the band from a friend of 
his and sees them the next time, when they play 

the 1,500- seater. 

We have to be that voice that tells Ed about that 
new band. We have to be the voice that tells Ed 

about that new trend, that new piece of equipment. 

We have to tell him that he needs an iPod, that he 

needs a flat- screen. We're a lifestyle conduit for Ed, 

so that when he's talking to his buddies, he's hip 

and he's up on things. He gets that from listening 
to us. That's our vision for how we do this.' 

Sean Demery 
PD, KITS /San Francisco 

For better or worse, Alternative is about build- 
ing a corral of artists that are mostly yours and, 
more important, building a culture that is you and 

only you and then inviting people to it. 

The word "alternative" doesn't mean a damn 
thing anymore, because, yes, the question is: Al- 
ternative to what? It means music that probably 

won't be on the CHR or Rock station for an- 

other month, but that's not even true anymore. 
The problem is, we've all gone meat and po- 

tatoes in this format, and we've lost our identity 

along the way. We're dressing like all the other 
kids and wondering why people don't notice us. 

My No. 1 most played song last week was by The 

Postal Service. Find that on another station. 
I can't get vanity numbers to save my life, but 

when it comes to the money demos, 18 -34 and 

25 -34 men, we are in far better shape than we 

were two years ago when I got here. We were 

something like ninth with 25 -34 men, and now 
we're No. 2. 

It may not have been as much about the mu- 

sic as it was about the soul of this radio station. It 

didn't seem to have a soul back then. I don't know 
if there's a difference between be- 

ing the station that plays Limp Bi- 

zkit into Korn into Disturbed as 

opposed to being the station that 

plays The Postal Service into 311 

into The White Stripes. Part of 
the reason we made the music 
change, though, was to wake up 

the disc jockeys and make them 

feel alive. 

You also have to be mart 
ket- specific. What they 
need in Cleveland and Ve- 

gas is not what they 
need in San Fran- 

cisco, be it better, worse or side- 

ways. I really believe in this mar- 
ket. You can choose to be either 

Continued on Page 96 

Sean Demery 

Max Tolkaff 
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The Alternative Ed 
Three programmers discuss defining Alternative and specialty shows 

ention the words "alter 
native music" to 10 dif- 
ferent people and ... 

well, you know the rest. Of 
course, what's perfect for heavy 
rotation in your iPod may not be 
right for full -time spins on your 
airwaves, but there does seem 
to be some movement toward 
redefining this nebulous thing 
we call the Alternative format. 
Are we more Nickelback or 
Pennywise in the coming year? 
Pulling pranks with Sum 41 or 
sipping cappuccino with Zero 7 

in the next 12 months or so? 

With that in mind, I talked to three programmers 
who deal with both a weekly playlist and the more 
eclectic world of specialty shows. I asked them to 
talk a bit about their respective shows, the cross- 
over they see from specialty to mainstream play, 

how they keep tabs on new tunes, what Alternative 
means in their market, and where they think the for- 
mat's heading. And three out of three agree: The 
Von Bondies are the next big thing! 

Jaime Cooley 
Asst. PD, KNRK /Portland, 
OR; host, Something Cool 

The show: Its pretty much a snapshot of all 

sorts of new music that's out there. I try to play 
stuff that I know we won't ever put into regular 
rotation and to add in some local bands and im- 
ports. When I get a new full -length CD I try to go 
a little deeper than the single in what the album 
has to offer. It's just basically a big chance for me 
to get up on my soapbox and preach the word of 
what I think is decent out there in the alternative 
genre. 

Keeping up on new music: I listen to peers 
from record labels, promotion companies and 
other radio stations. I try to keep up with what's 
out there on MTV and Fuse and check in on the 
U.K. charts, iTunes and stuff like that. Being a full - 
time programmer and doing the specialty show, I 

really get everything. It gives me a good chance 
to get familiar with a lot more stuff 
than someone who doesn't do a 

specialty show. It's a great perk, 
and it's a great way to kind of mar- 
ry the two positions. 

Crossover: Very recent exam- 
ples include Stellastar, N.E.R.D., 
The Stills and Yeah Yeah Yeahs. I 

see Von Bondies and Muse doing 
pretty good. We're seeing more 

crossover 

Alternative in Portland, OR: 

Sometimes it surprises me, and 

sometimes I think I've got it un- 
der wraps. I went to the Elefant 
show - I've been playing "Misfit a lot on my 
new -music show for a while - but I was really 
impressed with the turnout and how people were 

>By Frank Correia 

reacting to the band. Portland is a very forward - 
thinking little big city, if that makes any kind of 
sense. We're kind of nudged in the middle between 
San Francisco and Seattle, so it makes sense that 
these cool bands like Elefant or Get Up Kids make 
a stop in Portland on their way along the West 
Coast. 

I see a very open- minded group of music lovers 
here. At the Crystal Method show, I saw some peo- 
ple I'd seen at The Stills show. There's a lot of peo- 
ple crossing over to different sorts of sounds with- 
in the alternative vein. The listeners 
in Portland are pretty open. It's not 
as hip as Seattle or San Francisco, 

but it's pretty good for the size of the 
city. Bands that play here always say, 

"Oh, my God, the fans here are 
amazing." There's not a lot of ego 
from the listeners and the people 
who go to shows. That makes every- 
body feel comfortable, no matter if 

the show is sold out or halfway full. 
They can still feel there was a good 
vibe there. 

The format's future: If you look 
at what we've added the last couple 
of weeks, there's been a balañce. We put both Au- 
dioslave and Stellastar in. Alternative music goes 
in cycles, and for a while a lot of stations had to 
lean harder. The lines between Alternative and Ac- 
tive Rock were sort of blurred in certain markets. 

I don't think Linkin Park are ever going to move 
away from Alternative, but I don't think that some 
bands who are really rocking a lot harder - let's 
say Drowning Pool, or even Godsmack and Metal - 
lica -are going to pick up as many Alternative sta- 
tions as they would have in the last couple of years. 
There are more options out there musically. Alter- 
native is becoming its own format again, where 
before I really was kind of freaked out by how Al- 
ternative and Active were sort of bleeding together. 

Three bands to watch for: I know the record has 

been out for a long time, but I really think Stellastar 
have got it. I've been a big fan of Yeah Yeah Yeahs, 

and I think The Von Bondies are pretty cool and 
refreshing. I just adore that song. Gotta put The 
Killers in there too. 

Vinnie Ferguson 
MD, WXDX /Pittsburgh; host, 

Edge of the X 
The show: It's a four -hour sandbox of anything 

and everything that comes my way. Whatever I lis- 
ten to - locally, regionally and na- 
tionalljr- is kind of what ends up on 

Edge dt the X. It'll also be stuff that I 

come across while record shopping 
-.any imports that are getting 
pressed that I can't get my hands on 

through normal services. 
Keeping up on new music: The 

Internet, friends, word of mouth, all 
that sort of stuff. 

Crossover: The biggest example 
in recent history would be Evanes- 
cence. That's an obvious one. 
Queens Of The Stone Age, to a cer- 
tain extent. Phantom Planet. Those 

are the biggest examples I can think of. To me, 
the volume of crossover is about the same, be- 
cause we really pick and choose those sorts of 

records. The one example that sticks in my head 
that almost did what it needed to do was The 

Streets. That record kind of came out of nowhere. 
It was really huge in the U.K., and I was getting 
monstrous reaction out of a particular track off 
the album. We really kicked it around, but we nev- 
er really pulled the trigger for full -time rotation. 

Alternative in Pittsburgh: Pittsburgh's a noto- 
rious rock market, so we kind of have to toe the 
line between being an Active Rock station and an 

Alternative station. But the one thing that is 
preached to me day in and day out 
is balance: We can play a Phantom 
Planet, but it has to be buffered with 
a Stone Temple Pilots. 

The format's future: I hope it 
goes upward. Musically, I don't 
know. It's gone all splintered. You've 

got your defining sounds, like your 
Linkin Parks and your Nickelbacks, 

but the garage rock revolution fell 
flat on its face, much like electroni- 
ca did back in the late '90s. So I 

don't know. My hope is that as the 
Cooley record labels try to stifle the bleed- 

ing of money, they'll start making 
smarter signings - bands that can write records 
catering to the alternative audience but that also 
cross over so that we all benefit in one way or an- 

other. That's a very generic, political answer, but.... 
Three bands to watch for: I'd love to see The 

Cooper Temple Clause explode. That's a favorite 
right now. I'd kind of like to see The Von Bondies 
take off a little bit, and then, for a Pittsburgh band, 
I'd love to see The Modey Lemon catch the recog- 
nition. They're friggin' phenomenal. 

Jay Harren 
MD, WNNX /Atlanta; host, 

Sunday School 
The show: It encompasses several things. It 

gives bands or songs that we don't have room for 
in regular rotation some exposure 
while they're waiting in the wings. 
It's there for local music; we'll play 

about four Atlanta bands in a given 
week. Also, it's an opportunity for 
us to play some deeper tracks off 
albums from artists who are doing 
really well for us. It's kind of a test- 
ing ground, really. 

Also, in every market there are 
always the indier- than -thou kids 
who won't listen to regular radio. It 

gives us credibility with that group 
to be the first to play The Walkmen 

and Muse when they're sick of 
Linkin Park and Audioslave in regular rotation. It 

serves a lot of purposes. 

Crossover: The most recent would be The Dark- 
ness. That started in specialty last summer. It's fun- 
ny, because when I think about the bands that start- 
ed in specialty and I think about them now, it 
sounds silly that they were ever in specialty. I've 
been playing Jet on Sunday School for a long time. 
I was playing the original three -song EP that came 

out of England as an import. I was playing Cold - 
play as an import before they came out. Obvious- 
ly, they crossed over. 

Back in the day I started The Vines in specialty. 
There's a lot of crossover. Switchfoot's "Meant to 

Jaime 

Vinnie Fe rguson 

Live" went into specialty in January of last year, and 

that crossed over. It's a pretty healthy amount. Hot 
Hot Heat is another example. 

I wouldn't say there's any more or less cross- 
over than when we started the show three years 
ago. I think the eclecticism on a lot of Alterna- 
tive playlists is a symptom of it being time for a 

change in general. Five years ago, when every- 
body started playing Limp Bizkit and Korn, that 
was kind of the new thing. Now that stuff is 
played out, and it's refreshing to hear the stuff 
we're hearing now. 

We're being careful on the songs that we play 
and the bands that we add because times are tight 
in terms of room on the playlist. We want to make 

sure that we embrace bands that have a face and a 

following and a true story. 
Keeping up on new music: I read a lot of mag- 

azines - Blender, Rolling Stone, etc. I go to a lot 
of websites; I really go to NME.com a lot. The prob- 
lem there is that there's a lot of hype on a lot of the 
stuff, but, for whatever reason, I still check out 
whatever bands they're hyping. A lot of times I'm 
disappointed, but a lot of times they're dead on. I 

read a lot. I'm a big fan of music, so I'm always 
looking for what's out there. 

I get a lot of calls from people who maybe don't 
work at major labels, but there are a lot of really 

cool small labels that are putting out the bands that 
I read about in the U.K. The Beggars Group has a 

lot of cool stuff. 
Alternative in Atlanta: It means stuff that's not 

mainstream. That's just kind of defining what alter- 
native means. I wouldn't say Nickelback is an alter- 
native band. Puddle Of Mudd, in this market, is not 
alternative. They're rock bands. . 

A band on our playlist that is alternative would 
be The White Stripes. They're doing something dif- 
ferent from what everyone else is doing. I'd even 

say The Darkness. Not because they're reinventing 
the wheel, but they're going against the grain and 
doing stuff that no one else dares do at this point. 
Certainly, I'd put AFI in that category. Stuff that's 

left-of- center. And that's the stuff 
that's been working for us. 

AFI, The Darkness and The White 

Stripes all do really well here. That's 

not to say that bands like Nickelback 

and 3 Doors Down don't, because 

those are actually the bands that do 

the best in this neck of the woods. 

We are in the South, and those are 

Southern -rock type bands. 
The format's future: I think a 

couple of the bands that had suc- 

cess over the past few years, like 
Linkin Park, will be able to squeeze 
through. But I really think we're go- 

ing to see a dramatic shift in the bands that start 
getting more exposure. Yeah Yeah Yeahs, certainly. 
The Walkmen album is amazing. The Muse record 
is amazing. 

There's so much great music out there. And it's 

not like these bands are so eclectic that they can't 
produce hits. Ultimately, mainstream radio has to 
play the hits. There are lots of bands out there that 
are left -of- center and that have been developing un- 
derground for an album or two that are finally go- 
ing to start popping up on people's playlists. At least 
I hope so. 

Three bands to watch for: Snow Patrol, The Von 

Bondies and The Walkmen. 
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Don't Shoot The Messenger 
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Jacobs Media Consultant 
Dave Beasing does a lot of 
sitting. In fact. when he's 

not sitting in an airport or an 
airplane. he's usually sitting in 
a radio -station conference 
room somewhere in North 
America hosting what he calls 
a "Listener Advisory Board" 
meeting. These "focus groups 
on a budget" are usually re- 
cruited from e-mail databases. 
and participants are lured into 
attending with promises of little 
more than pizza and T- shirts. 

With such éxotic incentives from their favorite 
radio stations, you might think they'd just tell Dave 
all the positive things they can think of and leave 
out the bad stuff Actually, quite the opposite hap- 
pens. 

Maybe it's because of Dave's opening speech 
about how he knows nothing about the city the 
meeting is being held in or radio in general (yeah, 
right) that they feel obliged to educate him. Or 
maybe its because they sense his easygoing, non- 
judgmental nature. Or maybe, just maybe, they 
actually care about Alternative radio and want us 
to improve. 

For whatever reason, people really open up to 
Dave. And he listens. Even when he doesn't like 
what he hears, he listens. Maybe you should too. 
Read on as Dave shares some of the comments 
listeners make and what he recommends his suc- 
cessful Jacobs Media client stations do in re- 
sponse. Many of the changes the Alternative for- 
mat is going through these days started with con- 
versations between Dave and the listeners. 

First of all, I should point out - for those who 
aren't experienced at interpreting qualitative re- 
search - that the biggest mistake you can make 
(and that is often made) is to overreact to any- 
thing that one or two people say at a focus group 

If we could be assured that the 10 people we 
choose for one of these groups are statistically rep- 
resentative of the world at large, we'd never have 
to pay for expensive quantitative research or for 
Arbitron again. Unfortunately, we can't. 

Instead, we have to take what anyone says in 

these meetings with what we in the research busi- 
ness scientifically refer to as a grain of salt. All we 
can say with any certainty is that the person mak- 
ing these statements represents that one person 
in that one meeting. 

Nevertheless, after doing dozens of these ses- 
sions all over the country, some common threads 
emerge. You can tell yourself that none of your 
listeners would ever say these things about your 
station, but that's what most of the programmers 
of the stations involved thought too. Until you ac- 
tually sit listeners down and encourage them to 
open up to an outsider they won't be afraid of of- 
fending, you don't know for sure, do you? 

Here's a rundown of some of the consistent 
complaints we hear again and again when we ac- 
tually listen to our listeners. 

Do we really listen to the listeners? 
By Dave Beasing 

"I can set my watch by what song is 
on the radio." 

' Anyone who has worked in this business for a 

few years is used to hearing complaints about song 
and artist repetition, but we've programmed our- 
selves to discount them. We tell ourselves that they 
say they don't like repetition, but if we rode along 
with them in their cars, we'd see them scanning the 
radio, looking for their favorite, familiar song. And 
that's probably true. 

But maybe because our listeners have alternatives 
to FM radio now that they didn't before - or maybe 
because those options, including the Internet, have 
caused them to expect more variety 
than ever before - the complaints 
about repetition are louder than ever. 

Do we therefore recommend that 
you slow down rotations on the hits? 
Not usually - and not much, if at 
all. But we should be more sensitive 
to "Tired Of" scores than in the past. 

Also, where is it written that every 
new song and artist we add should 
be set on a track toward being a po- 
tential hot -rotation hit? Many Alterna- 
tive stations are getting good fèed- 
back for breaking up the monotony 
by playing a limited number of new 
and different artists who don't sound like the oth- 
ers, but they often expose these for only a few 
weeks - to get credit for playing "new music first" - then drop them in favor of still more new, ex- 
perimental sounds. 

"The nightly countdown is just the 
same songs you hear over and over all 
day long. It's what the kids are calling 
for." 

The people requesting songs at your station may 
not be the same kids who are seen screaming on 
the set of MTV's Total Request Liveevery afternoon, 
but that's who people often picture as influencing 
countdowns. The solution is to feature more ma- 
ture callers on your night show, play more than just 

But many stations, like KBZJ (FM 94/9) /San Diego 
also allow room for other songs from depth cate- 
gories and requests each hour. It's not that listen- 
ers don't want to still hear their favorite older songs 
often; they just want to be surprised now and then 
with another track off those classic alternative al- 
bums as well 

"I wish they'd play more one -hit 
wonders." 

Believe it or not, they actually say that. As pro- 
grammers, we know it's important to build associa- 
tions with core artists, so sometimes we've been 
guilty of dropping the one -hit wonders from our gold 

libraries. But listeners enjoy the va- 
riety that these songs can add. 
Again, they want to be surprised 
now and then - not only by a little 
greater depth from the core artists, 
but by broader libraries that include 
some noncore artists 

"Only one or two compa- 
nies own all the stations 
in our city. That's why 
they sound the same." 

Conspiracy theories about radio 
ownership run rampant. I even had 

a listener tell me that two staunch 
competitors are both owned by a specific major 
company, although, in reality, neither is. "Why 
would the same company own two such similar 
stations ?" I asked. "Because that way no matter 
which station you listen to, they've gotchal" 

Your corporate office may not want to hear this, 
but if you're owned by one of the major compa- 
nies, this may not be something to brag about in 
the legal ID. While it works for Wall Street, it often 
conjures up less positive images among the audi- 
ence. We've asked about this in quantitative re- 
search, and being owned by a big company is usu- 
ally not seen as a positive. Sorry, but that's the re- 
ality. 

And when you think about it, most of the media 
coverage of radio over the past few years has ei- 
ther been decidedly negative or, at best, positive 
about how profitable the business is because of 
consolidation, voicetracking, economies of scale 
and the like. Again, great for investors, not won- 
derful for listeners. 

"I like some songs by (insert rap 
artist here), but they shouldn't be 
played on an Alternative station." 

You might get away with playing a few exciting 
new songs by artists from outside the Alternative 
format because you're known for "new music first," 
but after a song is on every other station in town, 
there's no reason to borrow artists from other for- 
mats. At that point - in the words of more than 
one listener - "You're not an alternative to the 
other stations" by playing it. 

Dave B 

If you haven't already 
started forming a 

personal bond with 
each and every one 

of your listeners, 
there's no time like 

the present. 

four or five top songs in the countdown, and posi- 
tion the music as being new. not just popular. 

"All they play is 'Daughter' and 
'Better Man.' There are so many good 
songs by artists like Pearl Jam that 
never get played anymore." 

The demand for variety extends beyond currents. 
Again, does that mean you don't play your best test- 
ing gold in hotter rotation? Not if you want ratings. 

easing 

"Record companies pay the stations 
to play certain songs." 

Listeners tell us this is a major source of reve- 
nue for radio stations, as important as commer- 
cials. Or they think that adds come from the cor- 
poration, influencing the hundreds of stations they 
must own. In their minds, that removes radio even 
further from the influence of real people in their 
hometowns, people with good taste in music. 

"The DJs have to follow a playlist 
provided by management." 

How many aspects of your radio station would 
85% of your listeners agree about? Probably not 
many, right? But in our Jacobs Media Project ALT 

Web polls of Alternative listeners, 85% of them 
agree with this statement: "The DJs should have 

more control over the music they play." 
Does that mean you should throw out the mu- 

sic- scheduling software and let the airstaff play 
whatever they want, whenever they want? Not a 

good idea. But are there opportunities for some of 
your staff to have some creative freedom? 

On KXRK (X96)/Salt Lake City, PD and afternoon 
DJ Todd "Nukem" Noker has started playing a per- 
sonal choice from "Todd's iPod" several times a day, 

and the response has been very positive. On KNDD 
(The End) /Seattle, night jock Harms has a few 

You can tell yourself that 
none of your listeners 
would ever say these 
things about your station, 
but that's what most of 

the programmers of the 
stations involved 

thought too. 

"write -in" slots on the log every hour, and his day - 
part is the station's highest rated. And KROO/Los 
Angeles' Jed The Fish has been featuring his "Catch 
of the Day" for years now. 

Of course, a lot of this is also about how the jocks 
"own" the music that's scheduled, in addition to the 
music they have a say in. But for many listeners, 
jocks represent the last bastion of good taste and 
local influence. 

"I hear about new bands from my 
friends or over the Internet." 

Depending on the survey, radio is still No. 1 - 
or darned close - as the source for new music. 
However, there's no denying that other ways of 
learning about new music are becoming increas- 
ingly important. Perhaps of more concern is that 
some of these new sources are quickly becoming 
perceived as being important, whereas radio - 
being a reliable and constant part of listeners' lives 
since they first discovered music - is getting less 
top -of -mind awareness. 

The solution is usually not to play more new 
music percentagewise, but to highlight the new 
music you play more - on the air, online, on loca- 
tion, anywhere you come in contact with the lis- 
teners. For example, WKQX (0101) /Chicago has 

started highlighting two or three songs every week 
as "Staff Picks" and FM 94/9 has a list of "Recom- 
mendeds" that changes monthly. 

And remember that other media sources are do- 
ing a better job of doing something that everyone 
feels is important: telling consumers the titles and 

Continued on Page 96 
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WLUM WZNE WBUZ 
KHBZ WPBZ KTZO 
WXTW WCYY KMBY 

On tour this April with Rufio 

ç 2004 The Deno Def Jam Musc Group 825 Egnor Avé.. New YGIA. New Vork 10019. PnrpeC N the USA 
www.autopilotoff.com. i, q w.islandrecords.com 

From the album Make A Sound 
In Stores 4.13.04 

Written by Tim Armstrong and Autopilotoff 
Management: John Mathiason of John Mathiason Management 

Produced by Greig Non 
Recorded at Larrabee East, Hollywood. CA 
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Is The Alternative 
Format Evolvin ? 

M 
ike Savage and Sat Bisla 
are familiar names in 
this format. Savage was 

MD at the late KLYY (Y107) /Las 
Angeles before being tossed 
out with the rest of us. He then 
wound up as an editor, among 
other simultaneous positions, 
at Virtually Alternative. 

Bisla was an icon, and doer of evil tasks, at Vir- 

tualtyAlternative long before Savage. He also spent 

time in radio at KKDJ /Fresno and KCRW /Los An- 
geles. 

Bisla was famous for having his finger, and oth- 

er body parts, on the pulse of indie music here 

and abroad for many years. When VA, and the rest 

of the Album Network empire, imploded, Savage 

and Bisla had to find new homes. Thus, they start- 
ed A &R Worldwide. 

The company is a resource for an industry that, 

even during all the current turmoil, is still stand- 
ing in the middle of the street, screaming, "Where 

are all the good bands ?" at the top of its lungs. 

That's where Bisla and Savage come in. Along 
with Managing Director Jim McKeon, who has a 

long, sordid history of his own in the industry (go 

to the A &R Worldwide website for complete bios 

on everyone: www. anrworld wide. com), they fun- 
nel talent to people who need it. 

The company's mission statement says that 

they "deliver an innovative portfolio of artist dis- 
covery and development services 
to benefit songwriters, perform- 
ers, producers and their profes- 
sional representatives throughout 
the world." 

I asked the collective hive -mind 
atA &R Worldwide to contribute an 

articli about the redefinition of our 
format from an A &R perspective. 

Here ya go. 

The mercurial term alternative 

always prompts the thought "to 
what ?" Alternative anything 
doesn't exist without that compar- 

ative - by definition, a term of 
relativity. 

The Ramones and The Clash existed as alter- 

natives to disco and Ted Nugent in the '70s. The 

Cure, U2 and Depeche Mode? Alternatives to hair 

bands and Michael Jackson. Later, Nirvana and 

The Red Hot Chili Peppers contrasted with Janet 

Jackson and the early rappers. Today Linkin Park 

and Blink -182 are perceived as alternatives to Brit - 

ney Spears and Eminem. 

The Central Problem 
So while we attempt to redefine alternative for 

the 2000s, we consider what passes for alterna- 

tive in a very murky cultural landscape, and we 

realize that it is near impossible to analyze the 

present that we live in, as opposed to the past 
we've come through. Which is why journalists 

don't, and historians do, write history. 
The past few years have seen major labels 

chase and overpay for indie -label success -story 

The view from the A &R office 
artists and, because of the demands of the invest- 
ment numbers, have unrealistic expectations when 
it came to radio airplay and early sales. The fact of 

the matter is, you can't pay pop -star 

money to sign an alternative act and 

expect immediate pop -star sales fig- 
ures. Not the same animal. 

While it's encouraging that the 

majors are recognizing the good 
work of smaller labels that success- 
fully develop new acts, they don't 
have the same luxury of time or even 

the desire to develop acts in the 

same manner, and therein lies the 

central problem. 

Lava A &R executive Gregg Nadel 

says, "There is an alternative scene 

that looked like it was about to 
emerge mainstream, with bands like Thrice 
and Brand New that kids were discovering on their 
own. These bands were developing huge fan bases 

independently, but for some reason it didn't con- 
nect with the masses when brought to the major - 

label level." 

Feeling The Heat 
With major -label mergers and shrinkage occur- 

ring as we speak, A &R executives are feeling the 
heat to become more selective and far more bud- 
get- conscious with their signings - especially af- 

ter the Monopoly money spent on signing anything 

and everything emo /screamo- related over the past 

two years. 

You'd better think twice if you believe you'll be 

hearing any of those acts in recurrent categories on 

the radio five years from now. And forget about cat- 

alog sales! These acts are not the Led 

Zeppelin perennials of the future. A &R 

executives must find and work with 
great artists who write great songs, 

regardless of what format their mu- 
sic is categorized into. 

Longtime KROQ/Los Angeles air 

personality and our favorite cultural 
philosopher Jed The Fish astutely 
observes, "The Alternative cause has 

become obsessed with the fame 
game. Kids are chasing an increasing- 

ly devalued stardom rather than cre- 

ating music because they have some- 

thing unique to contribute. 

"Thus the sameness, the sports rock, the nu- 

metal and the pop bands masquerading as punk. 

They have their tiny fistfuls of hits burned out in 

mere months by the expanse of forgettable media 

outlets. Their legions of fans abandon them for the 

next hot band, and remaining fortunes are made from 

ad agencies. 

"Since MTV came along, mediocre artists are 

rewarded for being mediocre marketeers. Whatev- 

er was personal and transforming and visceral 
about songwriting has been co -opted by imitation 

and replication. There is a dearth of authenticity. 

Creed broke up. and no one cared." 

Fine Wine And Long Careers 
The smaller indie labels are better able to devel- 

op new alternative talent because 1) they've got low 

overhead; 2) they don't have offensive A &R/pro- 
motion salaries and expense accounts to cover; 3) 
they're not spending ridiculous money on radio pro- 

motion; 4) they get discounted deals for product 
placement at retail; and 5) they've got realistic ex- 

pectations as far as sales early in a band's career. 

In short, they budget smarter to 

make profit on lower unit volume 
than the majors. One hundred thou- 

sand is a success to the indie, and 

500,000 could be a failure to the 

major. In defense of major -label 
A &R execs, the smaller labels don't 
have Wall Street pressure to hit un- 

reachable numbers each fiscal quar- 

ter, so they allow the requisite time 

to do the developing. Which makes 

for fine wine and long careers. 

Sometimes the development 

Mike Savage starts even before a label gets in- 

volved. Welsh artist Jem, now 
signed by Bruce Flohr to ATO Records, was fortu- 
nate to have the complete commitment and belief 

of her attorney, Sarah Stennett. Stennett helped 

guide Jem in her early development, recommend- 

ing producers and providing additional resources 

to help further Jem's chances of being noticed by 

the industry. 

In the past it was common for major labels to 

engage in that kind of support, but in these diffi- 
cult times these kinds of development deals are few 

and far between. Jem is now in the process of mov- 

ing to the States to acclimate to the U.S. market 

and tour for a solid six months, a tactic more over- 

seas acts should realize is a necessary step to break 

stateside. 

Flohr says, "Labels signing true alternative art- 

ists today are getting acts that have 

grown and flourished with a truly in- 

dependent alternative spirit. This al- 

lows these acts to maintain far more 

creative and business -related con- 

trol of their careers than ever before. 

Labels are now discovering acts that 

have had to artist -develop them- 
selves and have, therefore, learned 

a great deal about the process and 

how to reach their fans without a big 

label's support. 
"The advantage for the label is 

that these acts are in the midst of 

their development, not at the begin- 

ning. These acts are also now coming from all di- 

rections - regionally, nationally and globally." 

Jim McKeon 

version of the 1982 Tears For Fears song "Mad 

World" was featured on the Donnie Darko 
soundtrack. 

It took grass -roots marketing and touring op- 

portunities secured by management and A &R 

Worldwide sending the song to key radio stations 

in the U.K. and Australia to finally get the attention 

of the international record community, subsequent- 

ly garnering label deals for Jules from Adventures 

In Music /Sanctuary in England and Modular 
Records in Australia. Jules enjoyed substantial 
commercial and media success in the U.K. in 2003 

and is headed back to the U.S. for release on Uni- 

versal in 2004. 

Radio, Radio 
Radio must still be considered a key marketing 

strategy for career success, but it's not the be -all, 

end -all of an artist's career, and certainly not the 

lone weapon. In years past labels would hear mu- 

sic from an up- and -coming alternative artist, de- 

termine which radio format said artist would be 

aimed at and present a marketing campaign to said 

artist with airplay as the central (and possibly only) 

element of the development campaign. 
These days radio has and must become less 

important in the overall game plan if the goal is 

lorigevity. Nadel says, "We're constantly looking 

at alternative ways to expose our 

artists. O.A.R. are selling 5,000 tick- 

ets in a night in most cities, 
and we've sold 135,000 copies of 

their new album without a radio or 

video hit. 

Every day, along with O.A.R's 
management and label, we're 
looking for touring partners, TV and 

movie placements, etc. O.A.R. were 

built on a grass -roots marketing 
campaign, and we've continued to 

be very innovative and aggressive 

with the Internet and growing the 

band's fan base via word of mouth." 

Some U.S. radio stations do take chances on 

indie and unsigned acts, but they are few and far 

between. KCRW /Los Angeles, an NPR station and 

the alternative to Alternative radio, led the way with 

acts such as Coldplay, Norah Jones, Joss Stone and 

up- and -coming lnterscope signing Keane (among 

others). Airplay on PD Nic Harcourt's show Morn- 
ing Becomes Eclectic is a potent endorsement for 
an act, signed or unsigned. And the station actual- 

ly feels that its audience wants to be turned on to 

important new acts and music trends. 

Such Great Heights 
Another case in point: Sub Pop act The Postal 

Service. It's impressive that so many of the taste - 

making major- market Alternative radio stations 

(KR00, KDLD /Los Angeles, KITS /San Francisco, 

KNDD /Seattle, etc.) have embraced "Such Great 

Heights" without having it rammed down their 
throats by a fully staffed promo team, but when we 

Sat 

It's An Invasion! 
Globally, indeed! We are seeing significant signs 

of a coming foreign invasion of high -quality acts, 

especially of the alternative variety, particularly from 

the U.K. Bands like Jet and The Darkness devel- 

oped their sound, stage presence and fan base in 

their home countries before attempting to make a 

dent in the U.S. market. 

Even unsigned acts from overseas are taking 

artist development into their own hands. U.K. act 

Verra Cruz have spent five weeks on the U.S. Alter- 

native specialty-show chart and have been Jed The 

Fish's "Catch of the Day" twice in two weeks, all 

without major -label backing. 

Conversely, some U.S. acts must export them- 

selves to foreign territories and develop success 

stories there before conquering their homeland. 

San Diego natives Gary Jules and Michael Andrews 

couldn't get arrested in 2002, when their brilliant 

Bisla 

Continued on Page 96 
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Spring is right around the corner 
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Ten Years After 
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How is history treating the legacy of Nirvana? 

>By Kurt St. Thomas and Troy Smith 

Kurt St. Thomas had al- 
ready been at WFNX/ 
Boston for two years be 

fore I arrived in 1989. His office 
was a production studio the size 
of a phone booth. Kurt did all 
the commercial and image pro- 
duction for 'FNX. To keep his 
head from exploding after too 
many years of that stuff I pro- 
moted him to Asst. PD /MD and 
let someone else take over pro- 
duction. That was then -part- 
timer Troy Smith. 

As soon as Kurt smelled Nirvana during the Sub 
Pop days he was all over them like a cheap suit. 
The band became his passion, then his obsession. 
But not in a weird stalker way. Just 
in a weird, collect- everything -ever- 

written -about -them sort of way 
Soon three -ring binders filled with 
articles filled the shelves in his of- 
fice. lie wound up interviewing the 
band more than anyone else in ra- 
dio. Geffen even hired him to put 
together an interview disc that was 

sent out to radio called Nevermind, 
It's an Interview. 

When I left WFNX at the end of 
1993 Kurt became PD and Troy 

Smith was Kurt's right -hand man as 
Asst. PD/MD. That same year Kurt 
decided that he was going to write a book about 
Nirvana and started the work that would lead, over 
10 years later, to Nirvana: The Chosen Rejects. 

Kurt eventually left WFNX for a five-year stint 
at Arista Records as an A &R Beek and two years 
at Tommy Boy before it imploded. He also wrote 
and directed two feature films you've never seen. 

Lately, Kurt has been directing music videos for 
various artists, including Brand New, Northern 
State, Reel Big Fish, JMascisand Lucky Boys Con- 
fusion. 

In the end it took both Kurt and Troy Smith to 
tell Nirvana's story. Nirvana: The Chosen Rejects 
is being published by St. Martin's Press and hits 
the streets April 1. For this special I asked Kurt to 
look back over the last 10 years and give us some 
perspective, a view from a distance. Here's what 
he and Troy Smith wrote. 

On April 5, 1994, a disconsolate Kurt Cobain 
put a shotgun to his head and pulled the trigger. 
In an instant, the 27- year -old lead singer of Nir- 
vana extinguished his astonishing career and his 
tortured life, both of which existed for far too brief 
a period of time. 

It's hard to believe that 10 years have passed 
since his death. It was one of those moments in 

your life where, years later, you can remember 
exactly what you were doing at the exact time you 
heard the news. Like the night John Lennon was 
shot. 

Where was I when we first heard the news 
aboufKurt? I was sitting in my office at WFNX on 
April 8 when a disc jockey walked. in and said 

someone had found a dead body at Cobain's Seat- 
tle home. I knew in my heart that it was Kurt. 

At first it just didn't make sense. Yeah, we knew 
about Kurt's endless references to suicide in his 
songs and interviews, but did any of us really think 
it would happen? I mean, just two years before, 
Nirvana had exploded on to the alternative music 
scene with their breakthrough anthem "Smells Like 
Teen Spirit." Cobain was in the world's most famous 
rock band, a 20- something multimillionaire with a 

wife and a beautiful new baby girl. He just had to 
be happy, right? 

Radio Comes To The Party 
Kurt thought that radio and the music being 

played on it were terrible in 1992, but he saw hope, 
because he knew that because of Nirvana's success, 
other bands like Mudhoney, Dinosaur Jr. and Son- 
ic Youth would get some attention at commercial 
radio. Nirvana helped open the doors for all of the 
underground bands to finally be heard by the mass- 
es, and they helped make 1992 a powerful, if not 
benchmark, year for Alternative radio. 

Look at the number of Alterna- 
tive stations on the panel today. 
Most of these stations were not in 

existence before "Smells Like Teen 

Spirit" broke out. When Kurt was 
living in Aberdeen, WA and writing 
songs for the Bleach album, the Al- 
ternative format as we know it bare- 
ly existed. 

There were a handful of stations, 
like WFNX, XTRA (91X) /San Diego, 
KROQ/Los Angeles, WLIR/Nassau- 
Suffolk and KITS (Live105) /San 
Francisco, that had somehow sur- 
vived through the 1980s. These pi- 

oneer stations were the bastard children of radio, 
much like Nirvana was the bastard band of the for- 
mat. 

Sure, the format was showing promise with re- 

leases from The Red Hot Chili Peppers and Jane's 
Addiction, but it was "Smells Like Teen Spirit" that 
really changed the perception, marketing and pro- 
gramming of the Alternative format. 

And then, sadly, a light went on in the corporate 
offices of major record labels and monster radio 
conglomerates. The feeling was, "Hey, we can make 

some money off this weird group of people." 
Alternative stations popped up everywhere. They 

were being programmed by Top 40 programmers 
who looked to homogenize playlists with perceived 
alternative acts like Alanis Morrissette and Hootie 
And The Blowfish - programmers who were not 
versed in Pixies' B- sides, the seminal vision of 
Soundgarden, the European alternative pop flavor 
of Teenage Fanclub or anything really having to do 
with the true atèrnative lifestyle. 

They were consumed with TSL. They tightened 
the rotations, and suddenly we had Alternative con- 
sultants who were cookie -cutting the format into 
generic templates to be used whenever a property 
wanted to stop playing AC and jump on board the 
new hot format bandwagon. 

General managers didn't smell teen spirit, they 
smelled money, and so did record companies. 
"Smells Like Teen Spirit" put the alternative world 
on the map and ruined it at the same time. Hell, the 
corporate mucks even gave this generation they 
were targeting a name: Generation X. Andthey tried 

Kurt St. Thomas 

to make Kurt Cobain a spokesman for 
that generation. 

Influencing A 
Generation 

The essence of alternative music was 
now in the hands of A &R geeks who 
were booking lots of flights to the Pacif- 

ic Northwest. If you were from Seattle 

and you had Sub Pop hair, chances are 

you were going to get signed by one of 
these geeks. Everyone came looking for 
the next Nirvana, but it didn't take long 

to figure out that there was only one Nir- 

vana and that there really weren't that 
many great bands in Seattle. 

Nationally, the alternative music scene 

was changing, and Nirvana was a major 
catalyst for that change. There were dai- 
ly references to the band in marketing 
and promotion conference calls across the nation. 
How videos should be shot, how bands should 
dress, how many records they could scan in one 

week were based, in large part, on Nirvana. 

Not to say that there weren't other great bands 
that also helped explode the format - the whole 
grunge experience can also be attributed to Sound - 
garden, Pearl Jam or Alice In Chains - but the 

industry was paying strict attention to Nirvana as 

the ultimate marketing exercise. 

The number of records that Nirvana sold in the 
first few months after Nevermind's release was 

astonishing. Tens of thousands of their CDs were 

being scanned at retail registers throughout the 
country weekly. Eighties pop alternative bands like 

The Cure, Depeche Mode and The Smiths had nev- 

er had that kind of launch. Top 40 stations that had 

never shared an artist with the Alternative format 
were playing "Smells Like Teen Spirit" out of Micha- 
el Jackson tunes. To say it was bizarre would be a 

tremendous understatement. 
Kurt constantly struggled with this new percep- 

tion. In his heart he simply wanted Nirvana to be 

big enough to be able to take unknown acts on tour 
with them so that those acts could be heard as well. 
While he was happy with the record sales of his 
product, that was never a driving force for him 
when it came to songwriting. 

He hated the fact that Nirvana's commercial suc- 
cess had turned his audience into the people he 

had always rebelled against. The pseudo mosh pits 
in front of the stage were filled with the sexist, 
macho jocks who had tortured him throughout 
high school. Now those breast -groping jarheads 
were finding Nirvana's mosh pit a great place to let 

out adrenaline. 

This horrified Kurt. It was not the audience he 

wanted. Ironically, it was songs like "In Bloom" that 
proved to be Nirvana's revenge. Those same ma- 

cho jocks were singing every word, having no idea 

that the songs were a direct insult to them. 

Fast Forward 
Ten years after the end of Cobain's, and, subse- 

quently, Nirvana's, life, is the band as relevant to- 
day as the day they blew on to the alternative 
scene? You bet your ass they are. Their influence 
on the format is even more apparent. Now we have 

a developing format called Classic Alternative, and 
radio stations are flipping to it, using Nirvana as 
the benchmark of the their playlists. 

Nirvana 

God, it's horrible to say this, but Nirvana has 

become the Led Zeppelin of the new Classic Alter- 

native format. Kurt might be rolling over in his grave 

with a smirk. If he were to come alive today, I'm 
sure he would wonder what has become of the punk 
rock world that he was so committed to honoring 

during his life, and he would certainly be disappoint- 

ed with the corporate empire that so- called Alter- 
native radio has become. 

This new century has spewed out many Nirva- 
na sound- alikes, and many of them are having great 

record sales. But none of them have had the im- 

pact of Nirvana, and none of them will have the stay- 

ing power to influence people 10 years from now. 

Puddle Of Mudd will never be the voice of a gener- 

ation, and I doubt anybody will caw much about 
them in 2014. 

So, as you put your playlist together this week, 

add something inventive and cool. And if you have 

to ask what "cool" is, I bet you have someone on 

your staff who can answer that question for you. 
Play a Pixies song (and not "Monkey Gone to Heav- 

en") and think about Kurt, because if he hadn't writ- 
ten "Smells Like Teen Spirit," you probably wouldn't 
be working at your Alternative radio station. In fact, 

it might not even exist. 

It's time for a new revolution. It's time for the 
underground to rise up again. The world is falling 

apart, and no one is writing or playing songs about 
it. And that's usually when music becomes great 

again. 

We all fell asleep in the '905 with our cushy jobs 
at radio stations with big cumes and chunky TSL 

and record companies flying us around the coun- 
try and stroking our big fat programming egos with 
never- ending expense accounts. That shit is over. 

Find a new band, a new scene. Scrap your callout, 
stop relying on "insultants," and use your heart to 
choose what's right to play. 

Programmers, sit down and talk to your interns 
or your young assistant wasting her time in front 
of Selector. They might be listening to the new Nir- 

vana right now, and you are not even aware of it. 

Because, after all, isn't this format all about the kids? 
For Kurt Cobain, it was always about the kids, 

and the kids can see through any bullshit you put 
in front of them. They know when it's not cool and 

when it sucks. And if you try to fool them today, 
they'll be walking down the street tomorrow with 
7,000 songs in their iPod. And that's way bigger 
than your library. 
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'Earth shattering, life-saving: the UK 
rock record of the year." -NME 

'With Absolution, Muse have risen to 
a level that might.serjously, and honestly 
be called brilliance." '-Kerrang 
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¡me Is Running Otit the first single from ABSOLUTION. 
uced by Rich Costey and Muse. Mixed by Rich Costey. MUSE Management: Q Prime Inc. e mate IN STORES THIS WEEK! 

VV.t Brtts Records 1043,5,2ooa Taste ftA44al.t0 under wxclustvel.;ose t Warner BrO$ ,r,js ,, the tj S 
V*w.muse.mu www.warnerbrosrecords.com 

4044 Adds in three weeks, including: 
IGIDD (Huge Phones - Been The Most Played Record For Over Two Months 450++ Spins In) 

VE 105 (Strong Phones) KPNT Mat 89X X96--, KCPX ,WHRL KNRK WSUN 
BZ WBUZ CD101 WZNE WROX WFNX KFRR WKRL WDYL WBTZ KMBY 

EE WZTA WBRU WBER WAQZ and many more... 

One of the Greatest dairiers! #41 on the charts! 
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TOP 10 REQUESTS: N 
WFNX/Boston DC101 /D.C. WXDX /Pittsburgh 
WMFS /Memphis 89X /Detroit 
WPBZ/West Palm KRZQ /Reno 

"Big Brat" 
R &R: D - ® ( +56) 

BDS: 23* - 22* ( +65) 

SPIN LEADERS: 

WPLY (23x) 89X (23x) Q101 (23x) 
KPNT (24x) WZTA (18x) WXDX (22x) 
KZON (17x) KBZT (16x) 

WZNE/Rochester 

Featured in MTV's "Sunday Night Stew" 
TV advertising campaign airing 3/28 - 4/28! 

Two -month US Headlining Tour NOW 

Support for Blink182 /No Doubt this June in 

Seattle, SF, Sacramento & Phoenix 

"Float {PdT On "- 
R &R: G) -® ( +163) 

BDS: Debut @ 34* ( +171) 

NEW CLOSE -OUTS THIS WEEK: 

KDGE, KROX, WLRS, KFMA, KTZO, KMYZ, WKRL, WXNR 

ALREADY ON: 

WXRK /New York 
WBCN /Boston 
91X /San Diego 
KNDD /Seattle 
KRBZ /Kansas City 

KROQ /LA LIVE105 /San Francisco 
WHFS /D.C. WPLY /Philadelphia 
KPNT /St. Louis KBZT /San Diego 
WFNX /Boston KNRK /Portland 
X96 /Salt Lake City KEDJ /Phoenix 

TOP 5 REOUESTS: KROQ /LA, WFNX /Boston, KNDD /Seattle 
TOP 10 REQUESTS: LIVE105 /SF, KEDJ /Phoenix 

Good News For People Who Love Bad News, In- stores April 6th 

SOLD OUT TOUR NOW! 

ost-ox 
"What You Are" 

R &R: Q -J ( +74) 

BDS: 40 - 36* ( +91) 

"Talk 
Shows 
On Mute" 
Follow -up to the #1 hit single 
"Megalomaniac "... NEW CLOSE -OUTS THIS WEEK: 

WPLY, WRZX, KKND, WROX, WZNE, WBTZ 

ALREADY ON: 

KROQ, 0101, LIVE 105, WZTA, KNDD, KPNT, 
WXTM, KNRK, KFMA, WARQ, KRBZ... 

Audioslave, Certified 2x Platinum 

IN EARLY: 

WXRK, KROQ, 0101, WHFS, KNDD, 91X, 
X96, WJRR, KWOD, WPBZ, WLRS, WAOZ, 
WROX, WRZK... 

TOP 10 REQUESTS: KNDD /Seattle!!! 

i ' RANZ "Take Me Out" I 
ER1)lNI%Nj) 

EARLY COMMITMENTS AT KROQ ót KNDD 

EARLY DETECTIONS AT WFNX 

TOP 5 HEATSEEKERS DEBUT THIS WEEK! 

CURRENT PRESS IN: Rolling Stone, Time, Spin, Entertainment Weekly, 
Blender, Fader, LA Times... 
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Hell. Yeahs 
rtotot9tworaMINENJIMIMARNIP 

Karen 0 and The Yeah Yeah Yeahs redefine cool with Fever to Tell 

imagine this is what it was 
like to be Siouxsie Sioux in 
her prime. Throngs of jaded 

L.A. hipsters are shedding their 
cool veneer and buzzing about 
the show. A twenty- something 
guy tells me he just paid $90 for 
a ticket, and there's a small 
army of underage girls dressed 
up as the woman they're about 
to see sweat, strut, sleaze and 
slosh her way across the stage. 

It's the first sold -out show of a two -night stand 
for The Yeah Yeah Yeahs at Los Angeles' Henry 
Fonda Theater, and the crowd gives a hero's wel- 
come to drummer Brian Chase and guitarist Nick 
Zinner when they understatedly saunter onstage. 

Chase is a bespectacled beat master who could 
be mistaken for the head of your IT department, 
and he's a drummer's drummer who can both 
bash like a rocker and swing like a jazz student. 
Zinner is a rail -thin, Nick Cave -coiffed wonder on 

the guitar who can create delicate atmospheres 
of trilling high notes before dive- bombing into a 

wall of distortion. 
The crowd is already enthralled by the sound 

they're laying down when frontwoman Karen 0 
arrives. And it is an arrival. She's just walking on- 
stage, but the screams that welcome her mean 

only one thing: rock star. 

After a few years' worth of underground buzz 

and adoration, the Yeahs are dipping their pinkie 
toes into the mainstream, which is warming up 
to the perpetually cool outsiders thanks to the ten- 
der longing captured in current single "Maps." 
While Karen's beer -spitting, clothes- tearing per - 
lormances initially pushed the hype machine into 

gear, it's her softer side that's now winning the 
hearts and minds of a new generation of Alterna- 
tive radio listeners. 

Karen's Kids 
A few days earlier I'd caught up with Karen via 

phone on a tour stop in Tucson. While the tour is 

going well, she's finding it quite a workout. "It just 
steamrolls me in every way," she admits. "It's the 
most exhausting thing anyone can do, especially 
being the lead singer of a band and touring. I'm 
putting myself out there every night, physically and 

emotionally and psychologically. It's a bit taxing, 
but it's good." 

And each show requires a little pregame warm - 
up. "Stretching and usually a bottle of cham- 
pagne," Karen says, giggling. "I've been switch- 
ing it up, actually. I've been on a champagne kick 
for the last year or so. Before that it was tequila. 
I'm back on tequila again because I just can't do 
champagne right now. They're both like crack." 

Karen also gets a kick out of the fact that her 

sense of style is affecting younger fans. She says, 

"We were in Lawrence, KS the other day, and I 

was walking down the street and these two girls 
were totally decked out Karen 0 -style. They were 
really young. They came running up to me and 

said, 'Oh, my God, you look just like Karen 0! 

By Frank Correia 

That's so cool that you look just like Karen O!' I 

was like, 'Well, OK, that's because I am Karen O.' 

They were totally freaking out. I took pictures with 
them, and they were totally decked out. It's amaz- 
ing, all these little girls dressing up." 

I was wearing rather than what we sounded like 

and what the shows were like. And they really over - 
focused on the sexual side of things - the whole 
me as some sort of sex monster or something. That 
was a little distracting. It was important for us to 

get people's attention back 
on the music, but it didn't 
hurt in terms of getting peo- 

ple to the shows." 

The Yeah Yeah Yeahs 

But it's not surprising, given the tact that Karen 

0 had pretty much become an icon in the alterna- 
tive press before the group even released a full - 
length album. Formed by Zinner and Karen 0 in 

2000, the group played their first gig opening for a 

then -unknown White Stripes. The Yeahs' over -the- 
top live shows built a huge buzz, and the group's 
independent EPs, SXSW appearance in '02 and 
subsequent tours with Girls Against Boys and The 
Jon Spencer Blues Explosion made the arty New 
York trio the hottest thing since The Strokes. Mags 
like Spin were lending the same ink and photo 
space to Karen and crew that many major -label acts 
would kill for. 

"I understand people 
feeling a little skeptical 
about more mainstream 
rock bands and stuff like 
that. It's really sort of 

dead and uninteresting. 
That's really what we're 
here for. We want to 
shake things up a bit." 

"It seemed like people were more interested in 

the fashion aspect and the scenester aspect of what 
was surrounding us at the time," Karen says. "Most 
of the reviews and the press on us were about what 

Fever Pitch 
Importing the onstage vibe 

into the studio was a chal- 
lenge, Karen admits. "There 
was a lot of trial and error 
with that," she says. "We re- 

corded the songs in many 
different ways, including so- 

ber and drunk [laughs]. It 

was also me recording vo- 
cals with the band live to get 

that sort of energy going, 
because I really feed off of 
Nick and Brian. And then try- 
ing things with me separate 
from them. Just trying to 
induce the same sort of 
mood and energy, but it'd be 

through alcohol or my prox- 
imity to Nick and Brian. 

"One of the most positive 
things about our touring so 

much before we actually put the album out was cul- 
tivating and sauteing these songs and getting a 

better understanding of how we would perform 
them in the recordings so they would have the 

same energy. I think we did a pretty good job as 
far as capturing the same spirit that we have live." 

While many an A &R guy had his sights set on 
The Yeah Yeah Yeahs, the group separated them- 
selves from the feeding frenzy to record Fever to 
Tell. "We did all the recording before we signed, 
so it was completely on our own terms," Karen 
says. "Our good friend David Sitek produced it, and 
we recorded the album about three blocks from 
where we lived in Williamsburg, NJ. So we really 
had our own little bubble and did it on our own 
terms and sort of drove each other crazy on our 
own terms, with no outside forces or anything." 

Making the jump to the major -label leagues was 
a soul- searching moment for the group, Karen ac- 
knowledges, but it was necessary to get their al- 
bum to as many ears as possible. "It was really, 
really hard to leave Touch & Go," she says of the 
band's former label. "It was excruciatingly painful 
because we loved them so much; they were so 
good to us, as people and as a record Jabel. We 
felt so comfortable with them, and there was so 
much support and love there. It was definitely more 
up our alley than a major label, but having the al- 
bum in the can really made the decision for us. 

"We were proud enough of this album and we 
believed in it enough that we wanted as many peo- 
ple to hear it as possible. You have to go with a 

major label to really get your music out to the world. 
Of the major labels, lnterscope was the most ap- 
pealing because they seemed to take a little bit more 
risk than other people. That's the way I put it to 
them: 'You realize you're going to be taking a mas- 
sive gamble with us. "' 

Maps To The Mainstream 
Interscope's gamble seems to be paying off. The 

passion for Fever to Tell had been boiling in the 
underground for a while, and both label and band 
worked on building the band slowly, hitting the in- 
die and college rock scenes with songs like "Date 
With the Night" and "Pin" before pulling out all the 

stops for "Maps." 

"It was completely a slow build." Karen says. 
"That was a lot for us, so we didn't get too freaked 

out. It was really important for us to be gaining fans 
in a more natural sort of way - widening our fol- 
lowing through our live shows. 'Date With the Night' 

got noticed a little bit, and the label just wanted to 
keep the natural momentum that we had. All the 

press and the attention and our following came 
naturally. We never really went out to find it. 

"By the time we wanted to put 'Maps' out, that 
was a song we really wanted to make a push with. 
and we were ready for them to just go with it. I think 
it's just a song that everyone should get to hear. It 

worked like that. It was in accord with our wishes, 
really." 

While "Maps" is taking off for the group, Karen 
is looking forward to getting off the road for some 
much needed songwriting time. "We have a tour 
pretty much right after this tour in Europe, then af- 
ter that there's this period of time that we're allowed 
to be off and work on new stuff, but that keeps get- 
ting pushed more and more," she says. "It's the 
most important thing for me personally. 

"It's really, really, really important to have an 

entirely new set by the next time we really go out 
there. We used to put out two new songs every 
show we played. When we first started this band 
we were pumping them out like this crazy rock 
machine. Now it's like three or four songs every 
three or four months, and it's really hard for us to 
work that way - especially for me, because I have 

such a short attention span. The main focus now 
is to get writing new music." 

Shake It Up 
As for the current music scene, Karensays her 

view on it is a bit skewed. "I feel like I sheltered 
myself, over the last year especially," she explains. 
"When everything started happening for us, I 

moved out to the middle of nowhere in Jersey. I 

didn't have the connection to the New York scene 
that I did when I was living there. I feel like I've been 
out of the loop for a while. 

"But there are certain artists out there that I think 
are doing such daring and interesting things - 
more daring and interesting than have been going 
on for a while. But it's harder to find on the map. 
Maybe that's always going on, but that's really what 
inspires me and makes me really excited about play- 
ing music right now. 

"We try to get those artists to play with us as 
often as possible. What happened in New York while 
we were there was pretty incredible, but I think the 
shelf life is supershort and expired already. That's 
not discouraging to us because I think there are a 

lot of bands that came out of there that will prove 
to keep doing amazing things. 

"I understand people feeling a little skeptical 
about more mainstream rock bands and stuff like 
that. It's really sort of dead and uninteresting. That's 
really what we're here for. We want to shake things 
up a bit." CSa, . : www.americanradiohistory.com

www.americanradiohistory.com


, 
. ,4 

86 R&R March 26, 2004 

The Cutting Edge 
Of Editing 

odd "Nukem" Noker is fa- 
miliar to you as the PD of 
KXRK /Salt Lake City. Todd 

is also a published author, 
demonstrating that if you try 
hard enough you can, indeed, 
have a career outside of this 
wacky biz. I was chatting with 
Todd about a month ago about 
the Alternative special and he 
told me about his new book, 
which deals. coincidentally, 
with indecency and censorship. 
The timing couldn't be better, 
could it? Says Nukem, "It's 
about censorship and how ev- 
eryone has their own view of 
what is indecent and should be 

edited out. The end result in at- 
tempting to create such a uto- 
pia is only insanity." 

Prologue 
-What you're gonna do, he says, leaning over 

the counter, shoving the barrel of the gun under 
my chin, "is put my clothes on." 

He jabs the pistol into my neck for emphasis. 
"Understand ?" 

I can't really nod because of the gun in my 
neck, so I say, "Y- yeah." The thought running 
through my mind right now is, How did running 
a video store in Provo, Utah end up so danger- 
ous? 

And then he pulls out another gun - like the 
one shoved against my neck isn't enough - and 

slams it on the counter. 
My eyes travel from his ski -masked face to the 

other gun, and then back to his eyes, peering from 
behind the knit covering. If he had a cape and 
tights, you'd think he was a superhero. 

It's sort of like I'm being robbed by Batman. 
But the one played by Michael Keaton in the first 
two movies - after that you lose the hint of ob- 
session and insanity that is crucial to the charac- 
ter. Nothing against the other Batmen, but Keaton 
is always the one I picture coming to the rescue 
when someone projects a huge bat signal onto 
the cloud canopy. 

I kind of wish that was happening right now. 

Here's another scenario that might save me: Clint 
Eastwood as Dirty Harry just happened to be in the 
store browsing around the new releases when this 
nut with the guns came in. No, Dirty Harry would 
probably like a good western. He'd be in the west- 
ern section. The problem with this fantasy is that 
Dirty Harry - if he were a real person - would 
probably enjoy a western starring Clint Eastwood, 
and that little impossibility blows the illusion. 

An excerpt from Todd Noker's new novel, Rated F 

You can bet, though, that Dirty Harry wouldn't 
stand by and watch this robbery, or whatever it is, 

play on without pulling out his piece and taking care 
of this punk. 

I hope this isn't over a late fee. 

Talk about society crumbling to the ground, if 
this guy in the ski mask wants to risk so much over 
a couple of bucks. He should know 
that I waive late fees all the time, and 
that's without the prompting of a gun 
in my neck. 

But I digress. 
The stupidest thoughts wander into 

your mind when some lunatic in a ski 

mask has a gun on you. 

And speaking of guns, why two? 
I slide my eyes back down to the 

weapon lying on the counter. 
"Don't worry," he says, grabbing it 

with his free hand. He puts the barrel 
of gun No. 1 against his foreheaU 

Oh, I think to myself. I get what this 
is. Murder -suicide. 

Only this guy wants it simultaneous. 
"This one, um, ain't loaded," he says, pulling the 

trigger. 

I wince when it clicks, because what if, you 
know, on the way over here he got his guns mixed 
up? I'm hoping that something cool like that hap- 
pens, because this could end up on one of those 
Dumbest Criminals Caught on Tape shows. 

Welcome to my reality- television special. 
Maybe I can say something sort of clever and 

witty and get a laugh. I don't want to be too much 
of a smart aleck, though, because it might piss this 
guy off and they'll have to pause the tape before 
he blows my head off. 

Or at least blur out my exploding head. 

I'd hate to come across like a bumbling, whim- 
pering loser; I mean, millions of viewers might get 
to see this someday. 

And maybe in postproduction - if this goes 
anywhere interesting - I can add in some witty 
line after the fact. Just a slight alteration on reality 
so I can look good compared to the guy in the ski 
mask. 

In the editing room, almost anything is possi- 
ble. 

Tbcìd "Nulasin" Noloer 

In Risky Business, those 
sunglasses Tom Cruise 

wears when he dances 

around in his 

underwear? The studio 
got a check. 

"You get the unloaded one," says the guy that 
might kill me, placing the empty weapon on the 
counter in front of me. "I'm not as dumb as you 

think." 
"I don't think you're dumb at all," I say, project- 

ing my voice the way I learned in high school dra- 
ma so the microphone can pick it up. I can fix the 
audio later with an overdub, but you always want 
to have as much authenticity as possible in the first 
take. 

"You're right," he says. "I'm not 

dumb. I've planned this out." 
I hate to admit it, but I am trem- 

bling just a little. Having a gun in 

your throat isn't exactly relaxing. 
He's a little rattled as well: 

twitching, looking around, watch- 
ing the door like he's afraid some- 

one might come in. I want to tell 
him that on Thursday night the 

whole world is glued to the tube. 

We won't be disturbed. 
Not when someone's about to 

get voted off the island. 

Not when America is about 
to crown its next Idol. 

Not when someone might win a million dollars 
if his final answer is correct. 

When there's good stuff on TV, reality gets up- 

staged just a little bit. 
I'm wearing a plain dress shirt, and I wish I had 

something with a logo - the Nike Swoosh, a 

Dodge Ram baseball cap, a Coke or Pepsi T -shirt, 
something more than this generic Wal -Mart but - 
ton-up. When you're on television or in a movie, 
it's all about product placement. You know how in 

Terminator II: Judgment Day you see quite a few 
people drinking Pepsi and eating Subway sand- 
wiches? That's no coincidence. 

In Risky Business, those sunglasses Tom Cruise 
wears when he dances around in his underwear? 
The studio got a check. 

If it's a commercial for laundry detergent show- 
ing a soccer mom with a team of grass- stained kids 
piling out of her minivan, you can bet that the min- 
ivan manufacturer paid some money to have its 

product featured. Ford pays Tide to be in Tide's 
commercial. It's a sponsorship of a sponsorship. 

In There's Something About Mary, her nice 
Dodge Durango arrived on the movie set with a 

big fat check from DaimlerChrysler. 
I think that people working graveyard shifts at 

convenience stores with video surveillance systems 
should sign endorsement deals with clothing man- 

ufacturers so that if they end up in those Caught 
on Tape specials they can get a check from Levi's. 

Or Adidas. 

Or Wrangler. 

Or Reebok. 

I wish I hadn't left my Mountain Dew sitting in 

the video editing room. If it sat up here on the 
counter with the label showing - that's money in 

the bank. 

In Cops, when the police and camera crew ar- 

rive at a domestic dispute where the drunken hus- 
band bloodies up his wife and you see the brand 

of beer he's drinking because there are cans ev- 

erywhere, do the breweries kick in some dollars 
for the exposure? This act of domestic violence is 

. 

proudly brought to you by (insert beer brand herej. 
They must, because the network doesn't blur 

out the label on the beer can. 

But back to my current dilemma. Didn't Twitchy 

Guy in the ski mask say something about me put- 
ting on his clothes? Like I could ever work an en- 

dorsement with the stuff he's wearing. 
He looks above my head and to the side. right 

at the security camera, and I think he smiles. Good, 

I think to myself, at least he knows. 

Now maybe he'll watch his blocking so I don't 
get covered. 

Still smiling, he turns to me and says, "Now, 

um, do what I say and I won't kill you." 
Trying to quote Samuel L. Jackson from Pulp 

Fiction, I say, "Sure. I'll be just like Fonzie." 

I'm hoping my masked gunman will ask some- 
thing like, What does Fonzie have to do with this? 
And then I can say, He's cool, and that's just what 
I'm going to be. Cool. 

Only my gunman simply tilts his head like a con- 
fused puppy and says, "Shut the bleep up." 

I guess he hasn't seen the movie. 

One 
This guy with the gun in my throat - it's all 

because of Kate Winslet's breasts. 
And the Holocaust. 
And God. 

And this guy's ex -wife. I'm fairly certain that 

she's his ex because of something other than di- 
vorce, but maybe that's just because he's sticking 
a gun in my neck. 

But let's back up just a little. Grab the remote 

and press "rewind." 
Over at the big university in Provo you can't 

drink coffee; the honor code forbids it. You can't 
have long hair if you're a guy, and you have to be 

clean- shaven. Forget about having a tattoo or a 

body piercing. Alcohol is a big no -no. Same with 
cigarettes and drugs. And sex. You have to be 

married before they'll let you do that ... at least with 
a partner. 

Continued on Page 89 
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THE LIVING END 
"Who's Gonna Save Us" 
First single from MODERN ARTILLERY 

Modern Rock BDS: 3r-30* R &R Alternative: 31 

(ready On: WXRK, WPLY, Live 105, WBCN, WFNX, WXTM, 99X, 

KEDJ, 91X, and more... 

Touring now on Aussie Invasion w /Jet and The Vines getting RAVE REVIEWS! 

ummer tour w /Blink 182 & No Doubt! 

YON BONDIES 
"C'mon C'mon" On Tour Now! 

First single from PAWN SHOPPE HEART 

6400 Units sold out the gate... #14 Detroit, ranking in all airplay markets! 

Impacting Alternative 3/29 & 30! 

Already On: CIMX, KITS, Q101, KNDD, KWOD, WFNX, 

KRBZ, 91X, KDLD, KPNT, WWCD, WBUZ and more... 
SIRE 

REPRISE 

ï 
ISTILLERS 

'Beat Your Heart Out" 

Already on: 

WWCD, WAQZ, WBUZ, KRBZ, WINE, KLEC, KMBY and more 

ON HEADLINING TOUR NOW Sponsored by MTVU 

Cover Darlings on past issues of ROLLING STONE, AP, SPIN, NME, 

KERRANG and THE FACE 

REPRISE 

SIRE 

STORY OF THE YEAR 
EgR 

Anthem Of My Dying Day IV la 
Second single from their RIAA Certified Gold debut 

KR 0 
IOS ANGELE 

PAGE AVENUE 

Impacting Alternative 4/20! 

Early Activity at WBRU, KXTE, KUCD! 

Headlining Main Stage WARPED All Summer! 
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YEAH 
SAN 
YEA':: 
MAPS 

OVER STATSONS 
INCLADING: 

KROW LOS ANGELES 22X 

WXRK/ NEW YORK 21X 

(U611/ CHICAGO 16X 

LIVE 1615/ SAN FRANQSCO 12X 

KDGE/ DALLAS 12x 

Y104/ Phitadetphia 19x 

KTBZ/ HOUSTON 16x 

WHFS/ Washington D. C.9x 

WBCN/ BOSTON 14x 

WFNXf BOSTON 25x 

89X/ DETROIT 25x 

KNDD/ SEATTLE 12x 

KEDT/ PHOENIX 22x 

",AN -DIEGO 7x 

LTf- SAN -DIEGO 12x 

N/ 
TAMPA 14x 

fríA 
MONITOR: 25 -24* 1060x ( +171) 

R &R: - CI 912x ( +145) 

r[LFV1510a 
21X 2 10X 
MUbit 

SOUNDSCAN 5 WEEK SA!_ES TREND: 

FROM #151T0 #93TO #73TO #72TO #65 

OVER 206,000 SOLD TO DATE 

EXPECTING TO SELL 21,000 THIS WEEK 

©© 2004 2-nferscope Records. Afi rttts reserved. 

www.lkegk U egkttepks .cola 

M6NT: Skrea-naraexf 

Snow Patrol 
"Spitting Games" 
going for adds 

4/13 
#1 Specialty Shows 

In Stores March 30th 

Already 50,000 Shipped 

* *** Review 
lender 

"Stunning" 
- Kerrang 

On Tour from 
ìiid April Through Lïa 

4/15 

4/17 

4/18 

4/19 

4/20 

- Atlanta 

- "rashirpam AC. 

-Philadelphia 
- New York 

- Boston 

4/22 - Toronto 

4/24 - Detroit 

4/25 - Chicago 

4/26 - Minneapolis 

4/28 - Denver 

5/1 - Vancouver 

5/2 - Seattle 

5/3 - Portland 

5/5 - San Francisco 

5/6 - Los 

5/7 - Los 

5/8 - San 

Angeles 

Angeles 

Diego 

J: zros.patrol.ret .a. ama: . 

celie :,._. ..arae^t..r: 
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The Cutting Edge Of Editing 
Continued from Page 86 

They won't let you watch R -rated movies, ei- 
ther. 

But I do a booming business renting them to 
students. 

They rent such classics as Porky's, and all the 
Friday the 13th movies that show raked girls' 
breasts. American Pie and American Pie tare the 
new classics in sexual comedies; those are some 
of my most popular titles. 

At my store, if you show your BYU student ID 

on Tuesday night, all rentals are half -price. 
The students and I, we have this bond of se- 

crecy. If 19- year -olds want to rent a movie that 

What's it rated? 
Ever heard that 

question before? 
I hear it all the time in 

Provo. Someone asks a 
friend to go to a movie 
and the response is, 
"What's it rated ?" 

has a couple of swears in it and some boobs, they 
know they can trust me to keep it our little secret. 
They can rent whatever they want and I'll never 
tell. 

The university has a theater that shows films - usually G -rated pictures for the whole family, 
but sometimes they'll get a PG or PG -13 film that 
has been edited for television or airlines. These 
cleansed movies are a hit with students and the 
general population of Utah County. 

What's it rated? 
Ever heard that question before? 
I hear it all the time in Provo. Someone asks a 

friend to go to a movie and the response is, 
"What's it rated ?" 

The MPAA is controlling people's minds and 
they don't even know it. 

We label things and then hide from them. 
But then came the Holocaust. 
Well, not the actual Holocaust, but a brilliant 

movie about it. 

If the MPAA rated a historical event, what would 
genocide get? R? NC -17? 

The following piece of actual history has been 
rated R by the Motion Picture Association of Amer- 
ica. It contains violence, strong language and the 
extermination of 6 million people. 

Schindler's Listcame along and caused a theo- 
logical uproar. 

What's it rated? 
Surely Steven Spielberg wouldn't seek to cor- 

rupt our precious minds. He did bring us E. T, af- 
ter all. 

But Schindler's List is rated R. I probably 
shouldn't watch that. I don't watch R -rated mov- 
ies. 

My question is this: What if you're walking 
along, you know, in real life and you witness a 

fender -bender between two hothead guys who im- 
mediately jump from their Trans Ams and begin 

exchanging profanities? And you hear every word. 
Is that a sin? 

Forgive me, Father, for I have sinned. I heard a 

guy say blankety -blank and bleepity- bleep. 
If you're a gynecologist, is everything you see 

all day rated X? 

On CNN, when you see images of war, is that 
excessive violence? For watching that, are you 
going to hell? 

If DreamWorks made a movie of the Bible, it 
would have to be at least PG -13. 

There's too much violence. 
How do you tastefully depict the part about 

Sodom and Gomorrah? 
If God's watching us do all of the sick things 

people do, isn't that sort of like watching Ameri- 
can Pie? Or does He grab His universal remote 
control and fast- forward through the nudity? 

Or does He have a staff that edits out all the 
bad stuff before He watches us and judges us? 

But the Holocaust brought up another issue. An 
excellent film made about such an important his- 
torical event should be seen as a history lesson, 
shouldn't it? 

Some high schools took their history classes 
to the movie theaters for this film, and those who 
worship the MPAA gods feared reprisal for such a 

blasphemous act. Children in public education ex- 
posed to actual history? Shame, shame, shame. 

Sanitizing Schindler's List would be like edit- 
ing the NBC Nightly News with Tom Brokaw. 

And God, if He's so all- knowing and all- seeing, 
saw the real Holocaust. 

When I'm sitting at home watching Prison Girls 
Cell Party, God is watching me watch the movie. 
Whose sin is that? 

If the one Supreme Being that judges our acts 
on earth has to watch the world He created - 
which turns out to be a pretty X -rated experience - does He get the edited -for -television version? 

We are God's reality show. 
If you can't watch Schindler's List, then 

shouldn't we take the part about torturing and 
murdering millions of Jews out of our history 
books? The following is rated R for violence, tor- 
ture, rape, strong language and genocide. Sensi- 
tive viewers cautioned. 

You watch too many R -rated movies and you'll 
go to the same hell that Hitler is in. This all seemed 
perfectly avoidable for the longest time: Just don't 
go to R -rated movies. 

But then Kate Winslet bared her breasts. 
This is when I had the final answer to all of man- 

kind's spiritual dilemmas. I guess you could say 
God spoke to me, only I was just stealing His idea. 

Your 
America's fascination with shipwrecks meant 

dollars for me. A big hit at the box office with 
some Academy Awards under its belt equaled me 
renting copies left and right. It was a license to 
print money, but not a license to print pirate cop- 
ies. 

The video -duplicating equipment sat idle, and 
my overhead increased each week when I had to 
buy every single copy of the new releases. Run- 
ning a business like this, I wouldn't last a year. 

Like all good ideas, the one that saved me hap- 
pened by accident. 

"Excuse me, sir," said a timid gentleman ap- 
proaching the counter. 

"Yes ?" I asked, pushing aside my doughnut on 
a napkin. 

"I think I have a small problem," he said, cra- 
dling a videocassette in his palms. He held it like it 
was an injured bird. 

I smiled and said, "How can I help you ?" 
"Well," he said. "I suppose I'm going to have 

to pay for the damage." 

Must have left the tape on his dashboard, I 

thought. 
The man popped the case open and showed me 

a disemboweled cassette with loops of tape spill- 
ing out. 

"I had a little problem while I was trying to fast - 
forward." 

"Hmmm," I said as he placed the tape on the 
counter for my inspection. 

"It got twisted pretty bad," he said. "And 
stretched," he added, pointing to a chewed strip 
of tape. 

"Well, that's not good." 
"I'm sorry." 
"I mean for you," I said. "When your movie got 

eaten and you didn't get to see the ending." 
"I guess I could have just let it play instead of 

trying to fast -forward through that one part." 
"I suppose we could say that your video rental 

went Titanic,-1 said with a grin. 
The man remained quietly fixated on the dam- 

aged cassette. 

"Get it ?" I said. "Went Titanic? Like sunk ?" 
"Oh, yeah," he said. "I'm sorry. I'm just hoping 

A big hit at the box office 
with some Academy 
Awards under its belt 
equaled me renting copies 
left and right. It was a 
license to print money, 
but not a license to print 
pirate copies. 

this won't be expensive. I couldn't take my family 
to see it in the theaters because, well, I have sev- 
eral children. So I hope this won't be too much 
money to replace." 

I fingered the spilled twisted tape, noting that 
parts of it were chewed and ragged. "Oh," I said, 
"You don't owe me anything." 

"But I feel responsible," he began. 
"I can repair this." I thumbed toward the door 

behind me. "I've got some equipment back there 
that can handle it." 

I had been dying to make a copy of something. 
Since I originally paid full price for this damaged 
cassette, dubbing another copy seemed more like 
cashing in an insurance claim than making an ille- 
gal copy. Plus, I hated seeing my fancy equipment 
go to waste. 

"Are you sure ?" 
"Won't be a problem at all." 
"But don't those other places make customers 

pay for damaged tapes ?" 
I smiled. "That's the difference between Home 

Video and those other places. I want my custom- 
ers to be happy." Someone should have been film- 
ing this little exchange for a television commer- 

cial. "If anything, I insist that you take another copy 
home for a couple of days so you can finish the 
movie." 

"Are you sure ?" he asked. 
I gestured to my New Release section. "I've got 

plenty," I said. 

"We hadn't even reached the part where it start- 
ed to sink," he said. 

"Then you missed the best part." 
"What happened was," he said, "I tried to fast - 

forward through that one part. Where she, you 
know, shows her, um.... you know, when he makes 
the sketch of her ?" 

I nod. "A -ha." 

"The part where it gets its PG -13 from." 
"Yeah," I said wondering if he thought that the 

scenes of hundreds of people drowning were G- 
rated. 

"I was trying to fast -forward past it because, 
you know. I don't think it's all that appropriate for 
the kids. That's when the tape got all twisted up." 

And that's when I had my brilliant idea. 
"You know," I said. "I could edit that part out if 

you want." 

"Really ?" 

"Yeah." 

"Gosh, I'd sure appreciate it. My oldest is 13, 
and I don't think he should be seeing that sort of 
thing." 

"It might take until this evening to get it fin- 
ished," I said, absently wrapping a piece of the 
twisted videotape around my finger. 

"That's a great idea," he said. "I tell you what, 
if you can make a clean version, take out any nu- 
dity and that part where they, you know, are," he 
pauses and then leans in close, speaking like he's 
telling me a secret, "together in the car." 

"Yes," I said. "Easily. I can make it clean enough 
for television." 

"That would be nice. My wife loves this movie - as much of it as we were able to see, anyway." 
"Give me a few hours in the editing room," I 

said, untwisting the tape from my finger, "and I 

can do anything." 
He left me his name and phone number, and I 

retired happily to my rack of video equipment, 
pausing at the candy shelf to grab A Kit Kat. I 

could fix it by cutting and splicing, but - hat's so 
archaic, and the audio would give away the crude- 
ness of the edit. With my Mac and sound -mix- 
ing skills I can take out every naughty scene in 
the movie. 

Like I said to my customer, I can do anything. 
As I sat down in front of my computer and vid- 

eotape decks, I thought, I bet he's not the only guy 
in Provo who would pay for an edited version of 
Titanic. 

And here came the rave reviews for my so- 
called F -rated (F for Family) version of Titanic. 

"That was wonderful," said my customer. "We 
didn't miss a thing without those scenes." 

I thought, Well, the plot is simple. Boat hits ice- 
berg, boat sinks. Hundreds die. 

"Can you sell me this version ?" 
"Sure," I said. 

"Wonderful," he said. "How much ?" 
I was way ahead of him. "Here's what you need 

to do," I said. "Buy a copy of the movie and bring 
it to me. That way, you own it and you can do what- 
ever you want with it. I'll record the clean version 
over it, and it will be perfect. You just have to own 
it before I can alter it." I took a sip of my Dr. Pep- 
per and added, "It's a copyright thing." 
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The Fear And Joy 
Of Change 

A format vet reflects on the Alternative that was, and may be again. 

onathan L. has a long his- 
tory in this format. I'd tell 
you all the radio stations 

he's worked for. but he'll do that 
himself shortly. He also did a 

rather long stint as the Alterna- 
tive dude at Album Network. 
pouring his soul and energy 
into Virtually Alternative each 
month. Now Jonathan spends 
his days trying to convince 
those of you in radio that there's 
more good music to play than 
you realize. In his spare time 
he's shooting an independent 
film titled This Is Not Golf! 

I was asked to opine about the redefinition of 
the Alternative format. Why me? Maybe it was 
because I started fucking up the airwaves in 1982 
with five hours in Tucson of new music no one 
had heard in those parts. 

That got me a radio station in 1986, KEYX/ 
Phoenix. Three years later my KUKO/Phoenix and 
KDGE (The Edge) /Dallas were the catalysts that 
forced the radio world to officially declare that 
there was a new format on the block. Check your 
history. 

The Rise Of Rock 
OK, so I was one of the pioneers of the format. 

Yeah, I'm proud of that! I left radio in late 1995, 
and it was about six months later that markets that 
I couldn't even fathom began playing real cool 
music. From Bozeman, MT to Birmingham, it was 
about 100 stations or more. 

This smacks of what 
transpired back in the 
mid- to late '80s, when 
each station took on its 
own personality. 

By 1996 punk rock finally made it onto the air- 
waves. Women artists were plentiful too. A year 
later punk was replaced by the ska revolution. 
Women artists held steadfast. By 1998 ska had 

been replaced by the new swing movement, and 
Meredith Brooks' "Bitch" just about killed most 
other women's chances of getting noticed at Al- 
ternative for years to come. 

From that point up until the past few months, 
ock has been the staple of this format, fueling five 
ears' worth of debates about the similarities be- 

tween Active Rock and Alternative. During that 
time period stations targeting 18 -24 males, even 
though 18 -34 was their real target, pretty much 

By Jonathan Rosen 

drove away female listeners and men who maybe 
just didn't want to rock. 

Think about it. If your listener was 18 five years 
ago, he or she is now 23, and your 34- year -old is 

now weighing in at close to 40. Last year when 
KBZT (94.9 FM) /San Diego decided to redefine the 
format with heavier gold and not -your -normal cur- 
rents, they kicked the shit out of XTRA 

(91X). It was more of a "Classic Al- 
ternative," for lack of a better moni- 

and many differences, but rest assured of one 
thing: This smacks of what transpired back in the 

mid- to late '80s, when each station took on its own 

personality. 

As I write this, Peaches with Iggy Pop is getting 
heavy rotation on Indie 103. So are The Postal Ser- 

vice and. yes. IMA Robot. Without these kinds of 

stations, you would never have 

heard Michael Andrews and Gary 

Jules' version of "Mad World." The 

song was in the closet for over two 

years. 

Many are saying that this 
change is a result of the beer com- 
panies threatening to pull advertis- 
ing on stations that skew younger. 
I will leave that for others to intelli- 

gently dissect. The real joy of this 
possible revolution is that some of 
the programmers of the original 
version of Alternative radio might 
make a comeback. 

Maybe Willobee, Bruce McDonald, Kurt St. Th- 

omas or even me might come into vogue again. 

Who knows? Stranger shit has happened. Right 

now this whole topic is just fodder for idle conver- 
sation. When you look deeper into it, though, be 

prepared: It's 1979 all over again. 

The Fear 
1979 was the year that Rock radio, which had 

been adventurous during the '60s and '70s -the 
embryonic years of FM radio, if you will - fell 
into the hands of the evildoers known as consult- 
ants. 

They took what had been very popular, 
chopped down the currents, decided which were 
the cool and classic rock tracks and spun them over 
and over until you wanted to turn off the radio and 

buy records and go to clubs and discover what was 

new and happening. 

ker. The only people who saw this as r 
a possible new format were consult- 
ants and a few radio visionaries. 

The Shock Of 
The New 

But let me go back to last June for 
a moment, opening night of the R &R 

Convention. R &R Alternative Editor 
Max Tolkoff and Rock Editor Cynd- 
ee Maxwell were walking around at 
the bar atop the Roxy, asking Tom- 
my Mattem and numerous others about where the 
format was headed. At that time Rock and Alter- 
native were still one and the same, save for a few 
songs. 

I vividly remember, like it was yesterday, that 
Max shoved a mike in my face as I was convers- 
ing with someone. "So what would you do to 
change things, Mr. L. ?" he asked. My words 
spewed out after a quick pause: "Well, Max, I 

would take all of those songs that stations throw 
on in overnights for obligatory reasons and make 
them the real currents." 

I was amused with myself. At that time I was 
working IMA Robot's "Dynomite." That song did 
OK, but the band is now "Alive" and well on some 
of the stations experimenting with the not -so -well- 
known artists available out there. 

Excuse the bad pun, but the point is that all of a 

sudden there are a handful of stations along the 
West Coast trying out this new thing called "Clas- 
sic Alternative" or "Neo" or whatever you want to 
call it. I call it the wave of mutilation (pardon me, 

Pixies), and it's sweeping the Pacific coast. 
First, there was the row in San Diego, then the fray 

in L.A., then the battle in Seattle and now the blow in 

Sacramento. Atlanta? Forget it, Charlie. He don't surf 
in the South yet. That's just imaging. The best thing 

about this? None of these stations sound alike. 

The Joy 
Ever since I discovered that I could get KDLD 

(Indie 103.1) /Log Angeles in my house, I've been 

fixed on it from 7am into the early evening every 
day. It's pretty much reliving my radio past. PD 

Michael Steele is throwing the kitchen sink of deep 
tracks out there. Plenty of cuts by The Clash, along 
with songs by Wreckless Eric, Department S, The 

Dead Kennedys and even Lou Reed. Holy shit! "Vi- 

cious" by Lou Reed! I love it for now. 

Apologies to KBZT PD Garett Michaels down in 

San Diego. Until you get your stream to work for 
Macs, I can't hear the station, but I'm sure feeling it. 

Good luck to Jim Trapp in Seattle, and I'm very hap- 

py for Dead Air Dave, with his move to Sacramento. 
These stations will have some things in common 

Jonathan Rosen 

1979 was the year that 
rock radio, which had 
been adventurous during 
the '60s and '70s - the 
embryonic years of FM 

radio, if you will - fell 

into the hands of the 
evildoers known as 
consultants. 

You sure weren't going to get that from the for- 

mulated dreck that was out there at the time. That 
lasted pretty much throughout the '80s, and it's 

what inspired Alternative radio in the first place. 

I have a couple of thoughts about Alternative 
radio over the past few years. Every week there are 
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few surprises when it comes to what records might 
be added to station playlists. Back in the early days 

of the format each station picked different songs 
to add almost every week, making for a lot of vari- 
ety. 

Will Classic Alternative 
spread across the 
country? After 
speaking to about 50 

programmers in the past 
month, I find that the 
majority do not see it as 
a threat to their world. 

Today about the only left -field adds come from 

WWCD (CD101) /Columbus, OH; WOXY /Oxford, 
MS; and maybe a handful of others. Even many of 

the nonreporters add the flavor of the week, just 
like the big boys. 

As for the similarities between Active Rock and 

Alternative, enough is enough. This publication 
decides who goes where, and it is up to its edi- 
tors to finally take a serious look at this matter 
and take all of the stations that want to report as 

Alternatives for various reasons while sounding 
like Active Rockers and throw them where they 
belong. 

The Warning 
Back to the West Coast Classic Alternative trend. 

Will it spread across the country? After speaking 

to about 50 programmers in the past month, I find 
that the majority do not see it as a threat to their 
world. 

I see it moving inland to Denver, Phoenix, Dal- 

las and quite a few other markets. In Salt Lake City 

KJON is, and has been, a Classic Alternative with 
hardly any currents. Throw in a few new songs, and 

voila! 

I thought about this a lot as I prepared to write 

this piece, and while I originally felt that this new 

format wouldn't work elsewhere in the country, 
such as in the South and Midwest, I've changed 

my opinion. 

Let me share this with you: Flash back to Febru- 

ary of 1993, when I moderated a panel at a Gavin 

Convention about what to do when you were in a 

market with more than one Alternative station. I was 

the first person to deal with this, in Phoenix, just 
prior to San Diego's XHRM (The Flash) going up 

against 91X and Oedipus' decision to take WCBN/ 

Boston Alternative and make WFNX's world miser- 

able. 

I heard the snickers and giggles of the few hun- 

dred people gathered in the room. "No way," many 

thought. "Not in my hood." 

History is a very funny thing. And life is a bitch 

... isn't it? 

1 
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Coldplay Get Airplay 

ary Spivack wrote a book 
about Coldplay. Yes, the 
Gary Spivack we all 

know and love and who now 
calls Geffen home. Before 
Geffen, Gary spent quite a few 
years at Capitol Records and 
was the man on duty when it 
came time for the label to make 
something happen with Coldplay 
at our format. No mean feat dur- 
ing Alternative's hard- rockin' 
years. Its a fascinating story, 
and Gary tells it in Coldplay: 
Look at the Stars. Gary has a few 
words for us, then gives us 
chapter seven as a little tease. 

On June 13, 2003, Coldplay played the most 
prestigious of all rock 'n' roll venues: Madison 

Square Garden in New York City. Mecca, the Su- 

per Bowl of rock shows, the Academy Award for 
any rock band interested in world 
domination. Coldplay played the Garden, sold the 

place out in minutes. All 22,000 tickets gone be- 

fore you can say, "Can I get a receipt 

with that ?" Coldplay look to the stage 

that has held such rock icons as Led 

Zeppelin, The Rolling Stones, Bruce 

Springsteen and Radiohead. Yes, Cold- 

play sold out Madison Square 
Garden. Coldplay sold out the Holly- 

wood Bowl. They sold out Red Rocks 

and every shed and arena that stood 
in their way. How did they get there? 

Coldplay.. Look at the Stars tells 
the story from an insider's point of 

view. From the time the band touched 

down in America in December 2000 to their first 
tour, which almost split the band in half, to their 
debut on national TV to watching from the side 

of the stage in Boston as bottles, shoes and piz- 

za were being tossed at them to countless radio 
interviews and early wakeup calls to their plati- 
num -plus debut to one sold -out show after an- 
other. This is an in -depth look at four college 
mates from the University of London who start- 
ed a band that has become the world's most im- 
portant, admired and critical rock band. And it 

couldn't have happened to four nicer blokes from 
"across the pond." 

The excerpt below is from chapter seven. Cold- 

play touch down in the United States for the very 
first time. They land with little fanfare but much 

anticipation in Los Angeles, on a chilly December 

day in the year 2000. 

Chapter 7: That Diner In The 
Movie Swingers 

In early November, KROQ called Capitol 
Records and asked if Coldplay would be able to 

take part in-the station's annual star- studded Al- 
most Acoustic Christmas concert on Saturday, 

Dec. 17. This is an invitation that rarely, if ever, 

A new book on the band highlights their rise in America 

comes to a band that has just one song on the play - 

list, but KROQ knew a good thing when they heard 

it and wanted to form a quick partnership with the 

band. 

Nettwerk and Capitol scrambled and, practically 
overnight, put together a weekend of activities in 

Los Angeles for the band. But it was more than 
worth it, and the next thing they knew, the four boys 
were on a first -class nonstop flight to LAX. "I think 
Phil, our manager, asked the record label for f irst- 
class tickets, like as a joke, but they agreed to it. So 

there we were, in first class, like Gordon Gekko or 

something," recalls Chris Martin. In a span of 36 

hours, Coldplay were to perform first on Nic Har- 

court's Morning Becomes Eclectic on Saturday. 
A car took the boys and their skeleton crew di- 

rectly from LAX to KCRW. "lt was a Saturday. I was 

deadly sick," says Harcourt, "but I had to come in. 

After all, it was the very first American thing Cold- 
play were to do, and I couldn't miss it. I was sim- 
ply blown away by their intensity and passion. These 

guys came right off an 11 -hour flight and were stun- 
ning." Coldplay did an acoustic set for the show 
that featured starry versions of "Don't Panic," "Shiv- 

er," "Yellow," "Trouble" and a chillingtake on Have 

Yourself a Merry Little X -Mas" that left the jaws of 

the KCRW staff in attendance on the floor. 

Next up was a meeting with Sylvester Stallone. 

"We were all excited to meet Rocky, but we also 

knew he wanted something that we weren't pre- 

pared to give him. lt was a nice lunch anyway," re- 

calls Guy Berryman. Stallone wanted 

to use the song "Trouble" for an up- 

coming movie, and the band, being 

polite and a tad in awe of Rambo, 
waited until they got back to the U.K. 

to tell Stallone's people, "Thanks, but 

no thanks." After a brush with Holly- 
wood royalty, it was off to the KROQ 

Almost Acoustic Christmas show at 

the 6,000 -plus -seat Universal Amphi- 
theatre. The venue is located above 
the Warner Bros. studio lot and adja- 

cent to Universal Studios. "If you're 
gonna do it, you might as well do it in style," said 

Phil Harvey upon the band's arrival at the KROQ 

show. 

Chris Martin 

Almost Acoustic 
You probably have to go all the way back to Feb. 

9, 1964, when The Beatles landed at JFK in New 

York to play their debut American performance on 

The Ed Sullivan Show, to match the magnitude and 

stature of show that a band - any band - from 
Great Britain has had to go through for their very 
first American concert. 

Usually, there is a thing called a "warm -up gig" 
that a band likes to do as a first concert for a new 

tour - let alone America! But leave it to Coldplay 
to choose trial by fire. Right before the band was 

to hit the stage for their first -ever American perfor- 

mance, Martin's piano went out on him, forcing the 

band to remove "Trouble" from the set list. 

"It was a freak show," remembers Berryman. 
"They had a revolving stage and we kinda jumped 
on it, and the next thing you know we were in front 
of 6,000 Americans." Jon Buckland chimes in, 

"We weren't really nervous because we were go- 
ing from one place to the next in Los Angeles, and 

we didn't have time to really think about it. Prob- 
ably better that way." The spotlight went dowñ on 

BOSTON WELCOMES COLDPLAY Coldplay discovered America by playing radio festivals. Here at the 

WBCN /Boston River Rave are (I -r) Coldplay's Will Champion and Jon Buckland, WBCN PD Oedipus and 
Coldplay's Chris Martin and Guy Berryman 

Chris Martin, and Coldplay's first concert was on 

its way. 

Like a true veteran, Martin changed the running 

order of the songs on the spot after the opener, 

"Don't Panic," saying to the 
sold -out crowd, "We better play 

the song you know before you 
leave your seat to go grab a COLDPLAY 
beer or take a piss." Martin 
quickly motioned to the boys to 

jump into "Yellow," and off they 

went. Coldplay had won over 
the sold -out crowd. 

"I was so nervous for them," 
remembers [then -KROQ MD] 

Lisa Worden. "I would have 

been so mad at our audience if 

they didn't appreciate what we were all witness- 

ing. Their first American show ever, and it was 

amazing." The review the following Monday in the 

Hollywood Reporter agreed, saying, "Coldplay 
played the prettiest songs of the night, and the 

applause from the rock -hungry crowd had to ease 

the band's nerves." 

The American Experience 
After meeting the likes of At The Drive-In, Gavin 

Rossdale and Gwen Stefani, the band was hustled 

to an after -show party at the Highway 101 Diner in 

Hollywood. Just up the block from Capitol Records, 

it's not exactly the kind of place to have a gather- 

ing of any kind, but it was the band's idea to host 

the party there. 

"We loved the movie Swingers- well, Phil and 

I did, probably more than the others," beams Mar- 

tin. "When someone asked where we'd like to go, 

we just said. 'Take us to that diner in that movie 

Swingers." Stars like Moby 
and Swingers star and creator 

Jon Favreau attended the low - 

key affair, which lasted well 

into the night. 

By the time the boys woke 

up the next morning, their 
bags were packed and they 
were on the plane back to Lon- 

don for the all- important 
homecoming show at the Lon- 

don Forum. "We were in and 

out so fast, but we saw enough 

to know it's this huge, sprawling place with lots of 

different -looking people. Quite exciting, but very, 

very different from Britain," says Buckland. 

As 2000 drew to a close, the band had barely a 

moment to breathe and take in what had just hap- 

pened to them. The first year of the new century 
had given the band so much excitement, attention, 

fame, glory, admiration, stress, pressure and, of 

course, all- consuming angst and self- doubt. And 

more of it was on the way. During a reflective mo- 

ment, Martin told Wendy Mitchell of Billboard mag- 

azine, "I'm sure when we all break for Christmas, 
hopefully, we'll all be able to sit down and think 
about what went down this year. Then we'll appre- 

ciate it more. And when the new year begins, I'll 

start pulling out my hair - or what's left of it." 

THE FEELING IS MUTUAL Coldplay learn they have already been discovered by America 
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Alternative Makeover 
nccasional Alternative 
correspondent Dred 
Scott has always been 

funny. Very dry. very droll, al- 
ways on target. That's why I 
hired him at XTRA (91X) in San 
Diego many moons ago. Last 
year I asked Dred to gaze into 
his crystal ball for a look at the 
format's future. This time his 
assignment, in light of all the 
makeover shows on TV these 
days. was to consider a 

makeover for the Alternative 
format. Dred's radio back- 
ground also includes on -air 
stints at KITS (Live 105) /San 
Francisco and KMXN /Anaheim, 
CA. He is currently the Sr. Edi- 
tor for Morning Prep Services at 
Westwood One in Los Angeles. 
He has never been in jail. 

It's a question that has plagued man since the 

coming of iPodswas foretold by Nostradamus and 

the first crackling radio waves were conjured by 

Marconi: When did Modern Rock radio begin? 
When did the big DJ in the sky say, "Let there be 

Ramones -to -Echo & The Bunnymen segues" ... 

and there were? 

When did the first club -night sweeper drown- 

ing in detached irony lap up on the shores of this 

And remember, if all else 
fails, you can always 
break the glass and pull 
out the bad -book fire 
extinguisher known as - gay marriages in 
morning drive! 

island earth? When did a British jock on an ex- 

pired visa first leave so much dead air between 

songs you could drive an eel -pie lorry through it? 

With the exception of those whose piercings 

have pushed into their brain stems, most histori- 
ans think the Big Bang combustion of alt-rock and 
radio occurred around the time a programmer in 

Los Angeles took a fledgling concept and molded 

it into a format that could be exported to other cit- 
ies, or what is known to some true believers as 

"The Passion of the Rick Carroll." 
Though details are sketchy, carbon dating tells us 

this occurred around 1978, which means our jolly 
little format has hit the quarter- century mark. In oth- 

er words, the silver anniversary, and we don't just 
mean hair color. But what the heck, it's a great time 

to be silver! You know, most compact discs are. 

ï:4000.1%trkwkt: .fsw%ii io.f,, .. 

By Dred Scott 

Now that the format is 25 years old, it's time to 
take stock. I mean really take stock, like a CEO on 

OxyContin. Just as with human beings, radio for- 
mats that fail to develop good habits in their 20$ 

and 30s can run into big trouble in the 40s, 505 

and beyond, and you know what that leads to: hard- 

ening of the frequencies and a pathetic existence 

as a Time -Life special offer. 

So why not - in the spirit of the makeover ma- 

nia that has swept America like a domesticated 
"Whaazzzuupp ?" -try a little Modern Rock Make- 

over? Think of it as Timely Eye for the Alterna -Guy 
... and Gal ... and Davey Havok Fans of All Persua- 

sions 

Easy As One, Two, Three 
Don't think of the Alternative format as "used," 

like an '84 LeBaron formerly owned by Jon Voight 

(the dentist, not the actor). Think of it as "pre- 
owned," a sleek 2002 Lexus with pleather to spare. 

After all, we're not talking about Red Cross disas- 

ter- relief funding here. For the most part, the for- 
mat has a lot going for it (which is what people of- 
ten say about blind dates, but let's stay on- subject). 

We've got great music, talented 

jocks and innovative programmers, 

a group of whom suggested this 
sentence be included. We're just a 

little frayed around the edges, in 

need of a tuneup, a way to stay on 

guard against complacency and 
what the medical community refers 

to as "DD "- download disfunction. 
I'm not a smart -ass, but I've 

played one on the air, so here are 

some ways to spruce up the old Al- 

ternative radio image and transform 
it into a post -Alternative/post -poser/ 

post- Internet/post -Oprah /post -9/11 and maybe 

even post -office beacon of truth, justice, the Amer- 

ican way and beer -company buys (not necessarily 
in that order): 

1. Foreign jocks. There was a time in the '80s 
and early '905 when it was practically required by 

the FCC that Alternative stations have at least one 

British jock, preferably male and preferably in mid - 

days. No one is exactly sure how this came about. 

Some think it was a form of self -punishment for 
allowing the Brits to get their hands on synthesiz- 
ers, while others speculate that it was a humane 

way to provide them with proper dental care. 

Whatever the case, this trend has now swung 
too far in the other direction, too damn many 
Americans on the air. Where's the foreign flavor, 

that touch of international intrigue? There can be 

only one solution: Eastern Europeans! There's 

nothing like a little "We never liked that Berlin Wall 

anyway" attitude when back -announcing Audio - 
slave. And connections to the Russian Mafia can 

never hurt in the rough- and -tumble world of the 

music biz. 

2. Sweepers and station IDs. Although the mul- 

titracked, high- speed -edit, short- attention -span alter - 

na -hip approach has served us well, it's time to max- 

imize those precious seconds of airtime that sweep- 

ers rob from commercials - I mean, music. . 

I think you know what we're getting at here: sub- 
liminal messages. Picture yourself inserting self - 

empowerment lectures from Tony Robbins via sub- 

sonic frequencies while your imaging guy blathers 

on about Monday Night Football at some local 
sports bar that's only in it for the free T- shirts. 
Buoyed by an audience flush with self -confidence 

1111ftrACiwilf_ 

and energy, your TSL would double, and most dogs 

in town would be strangely attracted to the sound 

of your station (thereby taking advantage of Ar- 

bitron's latest proposal to send several diaries to 

kennels). 

3. Supporting new artists. For every Alternative 

core artist with an extensive list of radio tracks (U2, 

The Offspring, Depeche Mode), there's a one- or 

two -hit (bong hit ?) wonder (Stone Roses, Super- 

grass, The Vapors) who's struggled to gain a foot- 
hold or flamed out completely atter radio couldn't 

be bothered to support followup singles. In order 
to make up for any past injustices (and in the spirit 
of the "compassionate" administration in Washing- 

ton, DC), not only should stations make an effort 

to nurture new artists, they should find part-time 

jobs for the bandmembers. 

Imagine how a mailroom delivery from Gary Nu- 

man or a double mocha latte served up by Chris 

Carrabba could brighten someone's day and give 

hope to indie slackers everywhere. Of course, it's 

a two -way street, so instead of just a few hand- 

shakes at the next after -show meet -and -greet, the 

bands would be required to actu- 

ally teach listeners how to play 
their instruments. Five spins 
equals one lesson. 

4. The look. Oh, sure, radio isn't 

a visual medium (unless you count 

theater of the mind, and most of 

those have been chopped up into 

multiplexes). But the way your staff 

dresses at promotions, live remotes 

and club nights can go a long way 

toward projecting the makeover im- 

age you crave. Frankly, we've all had 

enough of punk -rebel wear, angry 

rap rock wear, drunken garage -band wear and glow - 

sticks- and -soccer shirt rave wear. 

I have one word for you: uniforms! Yes, for con- 

tinuity and seamless integration into modern rock 

groupthink, there's nothing like seeing everyone in 

an olive jumpsuit with zipper pockets. Uniforms 

worked in the past for Devo, and they're workin' 

today for The White Stripes. By the way, if Devo 

came along today, would they just call themselves 

Neo and get it over with? 
5. Relations with labels. Thankfully, in most parts 

of the country the term record weasel was retired 

somewhere around the early to mid -'90s. But a 

Dred Scott 

Frankly, we've all had 
enough of punk -rebel 
wear, angry rap rock 
wear, drunken garage - 
band wear and 
glowsticks- and -soccer 
shirt rave wear. 

schism still separates the two sides of the alt -rock 

equation, despite the revolving door that exists be- 

tween radio and records (well, OK, it's more like a 

one -way black hole - former jocks take label gigs 

and are never again seen in this dimension). It used 

to be easy to loosen everyone up. You know, drugs 

and alcohol. Duh! But in the clean and sober 21st 

century, we need something else. 

So, instead of the old "We're going for adds 

on this date" routine, there should be three "free - 

for -all" add weeks per year in which stations can 

add anything they like, from '80s album tracks to 

songs from Bulgarian mating rituals to sound -ef- 

fects CDs. Admittedly, the result could be a differ- 

ent kind of add - adding to the number of ex- 

promo people becoming real estate agents, which 

Just as with human 
beings, radio formats that 
fail to develop good 

habits in their 20s and 
30s can run into big 

trouble in the 40s, 50s 

and beyond, and you 

know what that leads to: 

hardening of the 
frequencies and a 

pathetic existence as a 

Time -Life special offer. 

would then spill over into the next best thing, Pi- 

lates instructors. 
6. On -air specials. Instead of such alt-rock war- 

horses as the "Top (fill in number) Songs of (fill in 

year), " try something like the "Tune That Name" week- 

end, playing sets of bands that when strung together 

make either nursery rhymes ( "Switchfoot, Nickelback, 

Godsmack, Hives/ Hoobastank, Yellowcard, Seven - 

dust, Vines ") or form sentences: "No Doubt Court- 

ney Love's Jet will make A Perfect Circle." 

Or perhaps the "Emo Angst Weekend," asking 

listeners to vote on which emo band or song of- 

fers the most gut- wrenching self- absorption. A 

numerical countdown is unnecessary, since this 

kind of pain cannot be quantified. 
7. Slogans. Rock of the '80s. New Rock. The 

Edge. Alternative Nation. These were all fine when 

most listeners looked like Robert Smith or, later, 

when they let their hair down and put on flannel. 

But with people already getting nostalgic for Y2K, 

it's time to pump some fresh blood into the alter- 

native aorta. So just take a station's call letters or 

handle - let's call it "Max 103" - and attach one 

of these catchy new slogans: 

Max 103: People With Huge CD Collections 

Max 103: Electronica Might Still Work 

Max 103: Tattoos Are Educational 

Max 103: If You Knew Emo Like We Know Emo 

Max 103: Ryan Seacrest Doesn't Work Here 

Max 103: Lifestyle Worth Dying For 

Max 103: Garage Rock Sale 

Max 103: We're Dating Your Sister 

Max 103: We Alterna -Give You More 

Max 103: What the Hell? 

Max 103: We Got Your Download Right Here! 

And remember, if all else fails, you can always 

break the glass and pull out the bad -book fire ex- 

tinguisher known as - gay marriages in morning 

drive! 
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The Empire Strikes First Seven's Travels Hits the streets June 8th Look for "National Disgrace" The first single coming soon. Video 
Bad Religion and Atmosphere are headlining 

the entire Warped Tour this summer. 

On tour now in Europe with the Offspring. 

On Punks vs. Psychos tour in May! 

And yes, Patricia really is that hot and she really does 
play the upright! For video of the band, go to Epitaph.com 

Contact: 

Stories and Alibis 
Matchbook Romance will be on the 

2nd half of Warped Tour 
6 

*llf 
Tami Morrissey: tami e ita h/ Krystal Prickitt: krystal@epitaph.com 213.413.7353 tPitaPh «JÿmçsRÿEfisE 
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Now The Real Work Begins 

Continued from Page 75 

Active Rock or what Alternative is supposed to be 

and try to build that culture. 

The format is supposed to be the station that 
plays the rock music that doesn't sound so much 

like meat and potatoes; it sounds like martinis and 

leopard skin. 

At one time this format allowed you to adver- 
tise for BMWs instead of skateboards. What hap- 

pened? I'm looking for qualitative, not quantita- 

tive. 

Troy Hanson 
PD, WZTA (Zeta) /Miami 

The thought that comes to mind is that there 

were obviously a bunch of people who were start- 
ing to be concerned that the audi- 

ence was growing older. A bunch of 

20- somethings who were part of 
helping define what Alternative was 

in the '90s started becoming early - 

30- somethings. Granted, there was 

a musical genre called alternative in 

the '80s, but it became a format in 

the '90s. Now we've all grown up a 

little bit, and we have to figure out 

if we digest AFI with Pearl Jam. 
Hence, this Classic Alternative rev- 

olution. 
To be quite honest, I don't really 

think the word alternative means 

ttiRaowltwratimr 

anything to the audience today. I don't even think 
it's a smart marketing brand. If the '90s proved any- 

thing, it's that we managed to take things that were 

different, a.k.a. Alternative, and turn them main- 

stream. 

The '90s were all about taking things that were 

different or nonconforming and making them OK. 

The word alternative has been watered down by the 

simple fact that so many things that at one time 
were considered to be outside the mainstream are 

now not only accepted, it's as if they never were 

alternative. 

In Miami I've got a Classic Rock station and I've 

got Zeta. In this market I'm an alternative to Led 

Zeppelin. In Boston, if you're going to be a real Al- 

ternative station, you almost have to be doing what 

WFNX is doing, which is different from what WBCN 

is doing. If WBCN is a mainstream Alternative sta- 
tion, to be something different, you 

have to take it to The Yeah Yeah 

Yeahs. 

We, as industry people, overan- 
alyze this stuff a little bit too much. 

We forget that at the end of the day 

we need to play the hits. Play the 

stuff that people want to hear. Al- 

ternative radio has never been good 

about playing as many hits as some 

other formats because it has always 

tried to be a little too hip for the 

room. 

Every Alternative station had a 

gold base. Show me an Alternative Troy Hanson 

station out there that wasn't still playing "Smells 

Like Teen Spirit" a year ago, and I'll show you a 

losing Alternative radio station. You had to play stuff 

from the early '90s and grunge. So for all of us who 

are acting like it's suddenly cool to play grunge 

again, my question is, What the hell have you been 

doing all this time? It's the only music that's worked 

over the course of the last 14 years. 

Joe Bevilacqua 
PD, WWDC (DC101)/ 

Washington 
You have to define alternative the same way your 

listeners define alternative. If your listeners define 

alternative as Jet, System Of A Down and Linkin 

Park - which we know aren't con- 
gruent musically -then alternative 

is a great buzzword for you. 

It seems to me that in most plac- 

es Alternative is being defined by 

music from its heyday, when all of 

those tunes were so popular, and we 

were pulling people away from oth- 
er formats to Alternative because of 

the extreme buzz the format had. 

At the time I was at a Rock sta- 

tion that was getting its ass kicked 

by Alternative stations. I used to say, 

"Say that you're Alternative, and give 

yourself a five share." All you had to 

do was use that word and image your station that 

way, and people were there. 

There was so much music going around: Alice 

In Chains, Pearl Jam, Stone Temple Pilots, and 

then, moving into some of the more eclectic stuff, 

Bush. Beck and even R.E.M. It was this big, huge 

spike, and it was this buzzword everyone gravitat- 

ed to. 

Back then Alternative and Modern Rock were 

used interchangeably. Now, the definitions of those 

terms have morphed in so many different ways, 

blurring the line of what Alternative or Modern Rock 

are. There's also very little difference between Ac- 

tive and Modern Rock. 

I do not consider DC101 to be a Modern Rock 

station, an Alternative station or an Active Rock sta- 

tion; I consider DC101 to be DC's Rock station. I'm 

trying to define what my listeners want in a broad- 

er sense and then target them with the music they 

like. Could that be currents? Could that be artists 
like Beck, Jet and The Vines? Could it be songs that 

are only by Pearl Jam and STP and the first big 

grunge records? That's what you 

have to figure out. 
And when you figure it oat - what your audience wants, what 

that proper mix is, what those songs 

are - then you have to constantly 

be taking their temperature on your 
mix of new music and catalog mu- 

sic. 

Joe B evilacqua 

I have a very strong cata- 

log. My bread is buttered with Pearl 

Jam, STP, Guns 'N Roses and Me- 

tallica. What does that sound like to 

you? That sounds like an Active 

Rock library, and it also sounds like 

a mainstream Rock library. 

I will say that there's so much current -sharing 

right now that he who has the best morning show, 

wins. He who has the best imaging and promotions, 

wins. And he who plays the best catalog and rota- 

tion, wins. 

Don't Shoot the Messenger 

Continued from Page 78 

artists of songs. We're way behind here, but we 

can equalize things by better identification of the 

new music we play. 

"Forty minutes nonstop, SO minutes 
of music an hour, 10 in -a -row - 
whatever! Every station plays the 
same amount of commercials: too 
may!" 

They figured it out. They know that if you dus- 
ter your music, you also cluster your Commercials. 
And maybe, just maybe, there's some benefit in 

doing that, because at least they can stay tuned 

through a longer music set, then tune away when 

the long commercial set comes on. But don't think 
for a minute that you're fooling them into think- 

ing that you play fewer commercials overall by hid- 

ing them somewhere. 

"I listen to (new station) as much as 
(established station) and don't really 
care which one I have on." 

In other words, there's often very little loyalty to 

a station they've listened to for years. In fact, some- 

times there's the opposite: A new station is tempo- 
rarily believed to not have some of FM radio's faults. 

That's why if you haven't already started form- 
ing a personal bond with each and every one of your 

listeners, there's no time like the present. Stress to 

your staff the importance of meeting listeners in per- 

son, of returning their e-mails and of answering the 

request lines - with a kind voice instead of sar- 

casm. Just as in politics, where candidates spend 

millions on advertising, there's still no substitute 
for personal, one -on -one encounters for earning 

those write -in votes in an Arbitron diary. 

"I wish the DJs would just shut up 
and play a good song." 

Outside of personality dayparts, there's often a 

desire for DJs who sound like the audience's peers - real people off the streets, not broadcast- school 

graduates who are trying to be slick and polished. 

The club DJ is now the model, people who are 

known more for what they play than what they say. 

"Now Alternative radio sounds like 
the rest of FM." 

It's not the fault of Alternative programmers that 
Pop stations started playing so many crossover hits 

from our format. Likewise, it's not our fault that they 

started producing their sweepers and promo's to 

sound like ours. It is our fault that we haven't ex- 

perimented more with new sounds lately, both 

musically and between the songs. In any area of 

fashion and pop culture, when the mainstream 

catches up with the fringes, the trendsetters move 

again. So move already. 

"Pm listening to public radio more." 
Whether it's NPR -networked stations or little, in- 

dependent "public access" type stations, listeners 

say that they listen to these noncommercial stations 

more than ever before. The stations are often per- 

ceived as being outside the mainstream and, there- 

fore, cooler brands than many of the commercial 

stations. 

"FM could never be that cool." 
Sadljr, this comment was made by several fans 

of a station in reaction to a tape of their own favor- 

ite station. If FM isn't cool, don't be like FM. Be 

noticeably exceptional. 

The more things change, the more 
they stay the same. 

The keys to solid marketing for any product re- 

main the same. In order to work to your advantage, 

your station's position must be unique, credible and 

based in a key listener benefit. For Alternative to 

thrive again, we need to be different enough for lis- 

teners to notice and believe that we're different while 

still being appealing and listenable. My goal is that 

2004 be remembered as the year when Alternative 

radio became an alternative again. 

Is The Alternative 
Format Evolving? 

Continued from Page 80 
we had been beating our heads against for ages. I 

was still handling our commercial radio relation - 

asked Sub Pop A &R exec Tony Kiewel if radio is ships at that time, as well as doing A &R, so I played 

even a part of the picture in his mind when he's that record for a few MDs and PDs and was univer- 

thinking of signing an act, he said, "Not even a sally told it would never work on commercial ra- 

little bit. dio. One enlightened music director actually de- 

"Honestly, if a demo comes in and it sounds dined because it was 'way too gay.' 

like something that might be on commercial ra- "This didn't surprise me, given our history at the 

dio,.it goes straight into the garbage. We got The format, but it's funny that The Postal Service have 

Postal Service record in at almost the exact same since become our most successful commercial ra- 

time that we had decided to downplay our com- dio act. It's been really amazing to see that there 
merciai radio efforts. are still people out there in radio who are willing to 

"It had been this insurmountable brick wall that take a chance on a song. 

"We've had to reappraise our attitude toward the 

format here at Sub Pop, and I hope that commer- 

cial radio continues to be a bit more welcoming to 

us independent labels." 

Alternative's Future 
As for the role of the Internet in breaking new 

music, Jed The Fish says, "Someone may come 

along and reach through that innovative appliance 

that, because of its ubiquity, is fast losing its 
uniqueness: the computer. 

"Our first true Internet star will not be marketed 

to us and shoved down our throats with a quarter- 

ly report in mind. We will seek them out because 

they can thrill us with their outrage. They will put into 

words the anger we experience every day but have 

been too life- cluttered to articulate." 
Take a look at this year's Coachella Festival line- 

up and see how many of the acts are not getting 

commercial Alternative airplay. Seventy thousand 

people will be in attendance, and you can bet your 

ass they're not all there to see the A -level acts. 

And what of Alternative's future? Jed The Fish 

challenges us to think: "The future of the genre may 

be at the mercy of how politics plays out in this 

country. Everyone I know hates Bush enough to 

elect Kerry, but I think re- electing Bush is a fabu- 

lous idea. Let the pendulum swing even higher to 

the religious right. 

"We think things are bad now? Culture is under 

attack: the knee -jerk FCC, the pre -emptive strike 

against gay marriage, making concert promoters 

responsible for what drugs their customers are tak- 

ing. Integrity is missing at the highest levels of the 

public and private sectors. 

"Sooner or later people will realize that outrage 

is not just a cocktail -party word and get good and 

mad about the way things are. It will take genuine 

rebellion to put passion back into music." 
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hear it online 

new OZOMATLI single 
"Saturday Night" 

contact mplen@charter.net ©, 

From the creators of Psychopathic Records 
comes Ax & smash (AXS) Records, 

a new imprint label dedicated to release 
commercial and alternative rock albums. 

The first release from Ax & smash Records 
will be the sophomore album from Zug Izland, 

3:33, in stores June 1. 

For more information, contact: 
Ax & smash Records 

Contact: Steve Foray 2411.426.0800 x 107 
Teknicolour Marketing 

Contact: Jack Springer 800.547.0477 

Distributed by 
RED Distribution (U5 & Canada) and Proper Distribution (UK) 

Subscribe to the most comprehensive and up- to- the -minute coverage 

of radio business news...at a special VIP package rate! 

REtR's INDUSTRY VIP PACKAGE 
SAVE OVER 25 %! 

RftR'S INDUSTRY VIP PACKAGE IS $445oó 
(Regular rate S595.00) 

RftR: The Industry's Newspaper 

RftR Today: The Industry's Leading Daily Fax 

RFtR's Today's News 

E -mail updates of breaking stories 

The R&&R Directory 

The most comprehensive resource guide available 

E -mail R &R at: FAX Credit Card Payments To: 

moreinfo @radioandrecords.com 310.203.8727 
Call R &R at: Subscribe online: 

310.788.1625 www.radioandrecords.com 
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POWERED 

b1EDIABASE 

ARTIST TITLE LABELISI 

INCUBUS Megalomaniac (Epic) 

TOTAL 
PLAYS 

2478 

I - 
PLAYS 

-151 

TOTAL 
AUDIENCE 

1001 

184690 

WEEKS ON 

CHART 

12 

TOTAL STATIONS 
ADDS 

7711 

Most Added' 
www. rradds. corn 

BLINK -182 I Miss You (Geffen) 2452 +112 147880 13 7311 ARTIST TITLE LABEL(S) ADDS 

HOOBASTANK The Reason (Island /IDJMG) 2104 +117 137719 9 7110 INCUBUS Talk Shows On Mute (Epic) 13 

LOSTPROPHETS Last Train Home (Columbia) 2.058 -17 133890 14 7410 
THORNLEY So Far So Good (RoadrunnerRecords/IDJMG) 10 

MODEST MOUSE Float On (Epic) 8 
311 Love Song (Volcano /Maverick) 2052 +124 167987 9 7111 

VON BONDIES C'mon C'mon (Sire Records/Reprisel 8 

NICKELBACK Figured You Out (Roadrunner Records/IDJMG) 1844 -92 117650 17 6110 GODSMACK Running Blind (Republic /Universal/ 7 

FINGER ELEVEN One Thing (Wind -up) 1774 -11 101290 21 6111 SHINEDOWN 45 (Atlantic) 7 

AFI Silver And Cold (DreamWorks /lnterscope) 1672 +81 110087 18 6712 THREE DAYS GRACE Just Like You (Jive) 7 

BEN KWELLER The Rules (ATO /RLG) 6 

A PERFECT CIRCLE The Outsider (Virgin) 1604 +111 82835 16 6911 
STAIND Zoe Jane (Flip /Elektra /EEG/ 5 

LINKIN PARK Numb (Warner Bros.) 1567 -91 114487 28 6910 LENNY KRAVITZ Where Are We Runnin' (Virgin) 5 

JET Cold Hard Bitch (Elektra /EEG) 1564 +245 112980 9 6710 

TRAPT Echo (Warner Bros.) 1538 +101 86071 10 6912 

LINKIN PARK Lying From You (Warner Bros.) 1421 +172 103771 7 5913 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 1405 -62 118746 39 6411 

AUDIOSLAVE I Am The Highway (lnterscope /Epic/ 1342 -248 95035 25 6410 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /At /antic/ 1335 -277 74757 17 6410 

PUDDLE OF MUDD Heel Over Head (Geffen) 1283 +16 61085 7 6811 

JET Are You Gonna Be My Girl (Elektra /EEG) 1203 -138 93628 28 6510 Most 
VINES Ride (Capitol) 

SWITCHFOOT Meant To live (Red Ink /Columbia) 

1190 

1156 

+112 

+8 

67028 

77860 

6 

36 

6411 

4610 
Increased Plays 

TOTAL 

OFFSPRING (Can't Get My) Head Around You (Columbia) 1145 + 124 74179 6 6413 PLAY 

ARTIST TITLE IABELS NJCREASE 

PHANTOM PLANET Big Brat (Daylight /Epic) 1053 +56 46347 9 5410 
SMILE EMPTY SOUL Silhouettes (Laval +249 

YELLOWCARD Ocean Avenue (Capitol) 1028 -49 46538 12 5611 
JET Cold Hard Bitch (Elektra /EEG/ +245 

YEAH YEAH YEAHS Maps (lnterscope/ 912 +145 70677 5 4912 GODSMACK Running Blind (Republic /Universal/ +184 

STROKES Reptilia (RCA) 815 +43 56712 10 5010 LINKIN PARK Lying From You (Warner Bros.) +172 

CYPRESS HILL What's Your Number? (Columbia) 791 +65 51287 6 4612 
MODEST MOUSE Float On (Epic) +163 

YEAH YEAH YEAHS Maps (lnterscope/ +145 
LIMP BIZKIT Behind Blue Eyes (Flip /lnterscope/ 781 -154 45834 16 3110 

EVANESCENCE Everybody's Fool (Wind -up) +139 

LO -PRO Sunday (Geffen) 770 -21 26615 10 4310 MUSE Time Is Running Out (EastWest/Warner Bros.) +126 

GODSMACK Running Blind (Republic /Universal) 740 +175 44500 3 4517 311 Love Song (Volcano /Maverick) +124 

FOU FIGHTERS Darling Nikki (Roswell /RCA) 675 +26 67858 20 2910 
OFFSPRING (Can't Get My) Head Around You (Columbia) +124 

LIVING END Who's Gonna Save Us? (Reprise) 669 +19 30761 8 4911 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 638 -6 38371 8 3510 

OFFSPRING Hit That (Columbia) 611 -112 40452 19 3910 

MODEST MOUSE Float On (Epic) 509 +163 37155 2 4118 

SWITCHFOOT Dare You To Move (Red Ink /Columbia) 459 +48 14827 2 3711 

SMILE EMPTY SOUL Silhouettes (Lava) 443 +249 12877 1 4012 

GODSMACK Re -Align (Republic /Universal) 443 -108 24674 16 1510 

AUDIOSLAVE What You Are (lnterscope /Epic) 

WHITE STRIPES I Just Don't Know What To Do With Myself (Third Man /V21 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

429 

372 

368 

+74 

-129 

-63 

36375 

42378 

16095 

3 

11 

10 

2914 

2610 

2211 

Most 
Played Recurrents 

BLINDSIDE All Of Us (Elektra /EEG) 341 -16 11507 6 2810 TOTAL 

'ARTIST TITLE LABE&.S. PLAYS 

MUSE Time Is Running Out (EastWest/WarnerBros.) 333 +126 17441 1 2911 
STORY OF THE YEAR Until The Day I Die (Maverick/Reprise) 1123 

SEVENDUST Broken Down (TVT) 328 +23 14109 8 1710 
WHITE STRIPES Seven Nation Army (ThirdMan/V2) 872 

STILLS Still In Love Song (Vice /At /antic) 313 +66 15188 2 2211 LINKIN PARK Faint (Warner Bros.) 827 

SHINEDOWN 45 (Atlantic) 303 +38 11375 3 2117 STAIND So Far Away (Flip/ElektralEEG) 716 

EVANESCENCE Everybody's Fool (Wind -up) 300 +139 9181 1 2412 AUDIOSLAVE like A Stone (lnterscope /Epic) 632 

CHEVELLE Send The Pain Below (Epic) 580 
P.O.D. Change The World (Atlantic) 282 -128 8042 7 3110 

TRAPT Still Frame (Warner Bros.) 563 

BURDEN BROTHERS Beautiful Night (Kirtland /Trauma) 274 +12 15064 4 1710 FOO FIGHTERS All My Life (Roswel(IRCA) 549 

N.E.R.D. She Wants To Move (Virgin) 265 +20 9932 1 2010 TRAPT Headstrong (Warner Bros.) 543 

POSTAL SERVICE Such Great Heights (Sub Pop) 248 +1 33532 1 1210 BLINK -182 Feeling This (Geffen) 532 

79 Alternative reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 3/14 -3/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. 
The Arbitron Company). © 2004, R &R, Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

OWN YO L_ I R EVENTS 
f 

14100-231-6074 

if no one can see your signs, do they know who staged the event? Make sure you claim 
ownership at all your events with cost -effective, disposable plastic banners. 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. -Up to 3' High and 6' Wide - Weather- resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 Tel 713/507 -4200 Fax 713/507-4295 ;,.54,, 
ri @reefindustries.corn www.reefindustries.com .....,. ! 
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Dustin Matthews 
MD /Afternoons, 

WDYL (Y101) /Richmond 

This year I'm on a quest - the 
quest to live the rock 'n' roll lifestyle, 
baby! Well, OK, not really. I'm deter- 
mined to see at least 100 shows in 
Richmond, Norfolk and Washington, 
DC. The highlights so far include The 
Strokes at the NorVA, Puddle Of 
Mudd and The Aussie Invasion Tour 
in DC (yes, two different shows). to 

The Aussie Invasion Tour was my first 
venture to the 9:30 Club. I would have 
made the trek for a solo Vines, Jet or 

Living End show. The combination of all three? I was like 
a schoolgirl at a Timberlake concert. I'm kidding... or am 
I? It was a great show for WDYL (Y101) /Richmond to reach 
out and put our arms around. After all, the records are work- 
ing here. Lyrics like "f *ck the world" and "cold hard bitch" 

seem to really connect with our audience. Big phones this week for 
The Yeah Yeah Yeahs and HIM. Both have climbed into our top five, 
proving that different is good. 4 With all this rambling about live 
shows and bands that are different, I have to mention The Features. 
If you don't know who they are, you soon will. They're from down 
Nashville way, and they used to roll through town a lot back in my 
Knoxville days. Believe my hype. See them do their thing live and 
you'll be sold. They've rereleased their EP The Beginning with Uni- 
versal. The website is www.thefeatures.com. Discover and enjoy! 

Incubus are No. 1! Say it with enthu- 
siasm now. You'll be saying it for 

weeks to come, perhaps ... Blink -182 
hold at No. 2, still scratching to get to 
the top slot ... Hoobastank are also 
pushing for the top, going 4 -3 this week, 
but are blocked by the aforementioned 
bands ... 311 go top five, at No. 5 ... AFI 
and A Perfect Circle take the last two 
slots in the top 10. Both have lots more 
life in 'em ... "Cold Hard Bitch" from Jet makes a really smooth move 
from 16 to 11. Radio is starting to fall in love with these guys ... Trapt 
creep to No. 12 from No. 14 ... Linkin Park are right behind at No. 
13, up from No. 19 ... The Vines keep riding up, 21 -19 this week ... Switchfoot hold at No. 20, but the spins keep going up ... The Off- spring and Phantom Planet continue to make gains as well, now at 
No. 21 and No. 22, respectively ... Momentum is really starting to build 
with The Yeah Yeah Yeahs. They go 28 -24, and no stoppin' til top five 
... Hey, you've discovered that Cypress Hill are for this format after 
all. They jump 29 -26 this week ... Keep an eye on the progress of Mod- 
est Mouse, The Living End, Smile Empty Soul, Muse and Evanes- 
cence ... New To The Chart: Smile Empty Soul, Muse, Evanescence, 
N.E.R.D. and Postal Service ... Most Added: Incubus, Thornley (ig- 
nore at your peril), Modest Mouse, Von Bondies (ditto), Godsmack, 
Shinedown ... Most Should Be Added: Franz Ferdinand, Melissa Auf 
Der Mer, Morrissey, Distillers, Sugarcult, Lenny Kravitz. - Max Tolkaff, Alternative Editor 
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SWITCHFOOT VISIT HOMETOWN RADIO Switchfoot stopped by the XTRA (91X)/San Di- 
ego studios to perform recently and wowed a select group of listeners on hand at the station's Garage. 
Pictured (standing, l -r) are 91X MD Marty Whitney and air talent Hilary, Switchfoot's Jon Foreman and 
Columbia Records' Veronica Amarante. Kneeling in front are (I- r) 91X air talents Tim Pyles and Al Guerra. 

DASHBOARDS AND DASHBOARD Dashboard Confessional are currently rolling along on 
the Honda Civic '04 tour as a headlining act. Taking time to smile for the cameras during a pit stop are (I- 
r) DC's Scott Shoenbeck, MFI Promotions Manager Natalie Webber DC's Mike Marsh, KR00/Los Ange- 
les jock Stryker and DC's Chris Carrabba and John Lefler 

Don't Miss 

ß6R CONVENTION 2004! 
JUNE24-26, 2004 

Ril? convention 2004 

BEVERLY NILTON HOTEL 
in Beverly Hills, CA 

Register NOW at www.radioaodreeords.com 
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America's Best Testing Alternative Songs 12 + 

For The Week Ending 3/26/04 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 

18 -34 
Women 

18 -34 

STORY OF THE YEAR Until The Day I Die /Maverick/Repose) 4.15 4.11 B4% 20% 4.00 3.85 4.15 

LOSTPROPHETS Last Train Home (Columbia) 4.12 4.13 89% 14% 3.94 3.85 4.02 

YELLOWCARD Ocean Avenue (Capitol) 4.11 4.13 80% 8% 3.88 3.74 4.02 

S W I TC H F O O T Meant To Live (Red ink /Columbia) 4.09 4.01 94% 26% 4.05 4.02 4.08 

INCUBUS Megalomaniac (Epic) 4.06 4.06 96% 24% 4.06 4.20 3.92 

HOOBASTANK The Reason (is/and /ODJMG) 4.06 4 01 85% 11% 4.03 3.92 4.12 

BLINK-182I Miss You (Gel fen) 4.05 4.14 98% 21% 3.98 3.81 4.13 

AFI Silver And Cold (Dream Works /Interscope) 4.05 4.03 81% 13% 3.85 3.82 3.88 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 4.00 3.94 99% 40% 3.87 3.64 4.09 

LINKIN PARK Numb (Warner Bros.) 3.97 3.97 100% 42% 3.88 3.73 4.03 

LINKIN PARK Lying From You (Warner Bros.) 3.96 4.05 82% 16% 3.89 3.76 4.01 

FINGER ELEVEN One Thing (Windup) 3.95 4.01 86% 20% 3.95 3.79 4.11 

TRAPT Echo (Warner Bros.) 3.94 3.94 87% 13% 3.84 3.65 4.04 

FOO FIGHTERS Darling Nikki (Roswell /RCA) 3.84 3.93 68% 13% 3.86 3.91 3.81 

OFFSPRING (Can't Get My) Head Around You (Columbia) 3.83 67% 12% 3.64 3.68 3.61 

JET Cold Hard Bitch (Elektra /EEG) 3.81 3.76 68% 15% 3.61 3.66 3.56 

A PERFECT CIRCLE The Outsider /Virgin) 3.80 3.84 67% 12% 3.78 3.77 3.78 

311 Love Song (Volcano /Maverick) 3.79 3.89 88% 19% 3.79 3.52 4.05 

JET Are You Gonna Be My Girl (E /ektra /EEG) 3.75 3.77 99% 46% 3.60 3.65 3.56 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 3.71 3.61 89% 32% 3.72 3.84 3.60 

OFFSPRING Hit That (Co/limb/a/ 3.69 3.82 98% 36% 3.42 3.51 3.35 

NICKELBACK Figured You Out (Roadrunner Records/IDJMG) 3.61 3.56 91% 32% 3.51 3.26 3.76 

VINES Ride (Capitol) 3.48 3.55 46% 10% 3.30 3.47 3.12 

PUDDLE OF MUDD Heel Over Head (Geller) 3.42 3.42 61% 15% 3.26 3.09 3.43 

STROKES Reptilia (RCA) 3.42 3.59 48% 11% 3.50 3.55 3.44 

DARKNESS I Believe In A Thing... (Must...Destroy /Atlantic) 3.41 3.40 94% 40% 3.32 3.22 3.41 

LIMP BIZKIT Behind Blue Eyes (Fbp /lnterscope) 3.40 3.35 94% 39% 3.24 3.00 3.46 

Totalsamplesizeis 405 respondents. Total average /avorabililyeshmatesare based ona scaled 1 -5.f1 dislikevery much.5= likevery much). Total familiarity 
represents the percentage °l respondents who recognized the song. Total bum represents the number of respondents who said theyare tired of hearing the song. 

Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet Once passed they 

can take the music test based on the format/music preference. RateTheMusic corn results are not meant to replace callout research. The results are intended to 

show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic. com. The RIM system, is available for local 

radio stations by calling 818- 377 -5300. RateTheMusic. com data is provided by Mediabase Research, a division o! Premiere Radio Networks. 

TOP2O SPECIALTY ARTISTS, 

1. SNOW PATROL (A &M /lnterscope) "Spitting Games" 

2. SUGARCULT (fearless /Ultimatum) "Memory" 

3. GET UP KIDS (Vagrant) "The One You Want" 

4. VON BONDIES (Sire /Reprise) " C'mon C'mon" 

5. FRANZ FERDINAND (Domino) "Take Me Out" 

6. MUSE (EastWest /WB) "Time Is Running Out" 

7. DSUPER (Wildside) "Water" 

8. DISTILLERS (Reprise) "Beat Your Heart Out" 

9. CLUTCH (ORT) "The Mob Goes Wild" 

10. SPONGE (Idol) "Treat Me Wrong" 

11. MODEST MOUSE (Epic) "Float On" 

12. SONDRE LERCHE (Astralwerks /EMC) "Two Way Monologue" 

13. MADCAP (Victory) "Lovesick" 

14. ARMSBENDBACK (Trustkilt) "The Arms Of Automation" 

15. WHEAT (Aware /Columbia) "I Met A Girl" 

16. PROBOT (Southern Lord) "Silent Spring" 

17. PRETHING (V2) "Faded Love" 

18. WALKMEN (Record Collection /W8) "The Rat" 

19. MANDO DIAO (Mute) "Paralyzed" 

20. BURDEN BROTHERS (Trauma) "Beautiful Knight" 

Ranked by total number of shows reporting artist. 

SAND, SANDBLOOM & `SNOWFLAKES' Set to The Cure's "Lullaby. "Just 
Jacks "Snowflakes" is gathering buzz and specialty-show airplay not to mention an add at 

WFNX/Boston. TVT's Just Jack (right) recently brought his cool groove to the coast with an 

oceanside DJ set in Malibu. CA and is seen here hanging out with KROO /Los Angeles Asst. 

PD Gene Sandb/oom (left). 

Thank You, Radio! Applauding 65 Years of Community Service 
The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937 
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partnership with radio by celebrating 
alists and participants in Atlan Houston, 

tional Sponsors: Arbitron, R &R, Westwood One/Metro Networks 
I Sponsors: Adams Mark Hotel, Associated Press, Atlantic Magazine, Beasley 

adcast Group, Cama, Carl Black Chevrolet, Comcast, Curb Records, Edelman Public 
oils. Ford, Georgia Association of Broadcasters, Greater Philadelphia Radio Group, 

y Productions, lnterep, Katz Media Group, Max Productions, Miller - Kaplan, Miller 
M ' Fl oils Media Consgl t Po w: ni _Di :o Casino,, uali .Plus Ford Dealers, 

March 
of DimesR 

A.I.R.Awards 
Achievement In Rudio=M 

For more information, contact the A.I.R. Awards at: eschultz@marchofdimes.com or call: (312)596 -4701. 
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PART THREE OF A THREE -PART SERIES 

TRIPLE A 

Yet Another New Triple 
A Station! 
A look at the launch of KABQ /Albuquerque 

Over the past two weeks we have taken a look at 
some exciting new Triple A sign -ons. Each of these sta- 
tions had a unique set of circumstances that needed to 
be addressed, but there were also some common 
threads among them. 

All the PDs were quick to point out 
how exciting it is to program this type 
of radio station and how it revived 
their passion for radio and for music: 
They also had the common view that 
this format needs some 
time to be nurtured before 
it really takes off, and that 
in the long run the format 
will fulfill an important 
need for their respective 
companies, as well as 
serve an important role in 
the lives of the audiences 
they serve. 

In Part One we talked 
with KZPL /Kansas City 
PD Ted Edwards about the 
station's transition from a hybrid ap- 
proach to a full-blown Triple A. Last 
week KWMT (The Mountain) OM/ 
PD Tim Richards told us how and 
why his company decided to launch 
a brand -new Triple A station in Tuc- 
son and why he thinks The Mountain 
will be a success. 

In Part Three of this series, we take 
a look at the other new Clear Chan- 
nel Triple A, KABQ /Albuquerque. 
The circumstances surrounding the 
launch -or relaunch, really -of this 
station were probably the most chal- 
lenging of all. I talked with PD Phil 
Mahoney, who has been a program- 
ming fixture in Albuquerque for more 
than 20 years. 

R &R: Tell us about the daunting chal- 
lenge you had to face in getting KABQ off 
the ground. 

PM: This launch was a little confus- 
ing: KBAC (Radio Free Santa Fe) went 
from the 98.1 signal to the more pow- 
erful 104.1 about a year ago. But it 
turns out the Santa Fe Triple A audi- 
ence is different than the Albuquerque 
one, and to change KBAC too dramat- 
ically to satisfy Albuquerque would 
mean blowing off the amazing local 
following and involvement the station 
has in Santa Fe. So the decision was 
made for KBAC to return to the 98.1 
position and to launch a brand -new 
Triple A station for the Albuquerque 
market, KABQ, 104.1 World Class 
Rock. 

It ended up happening pretty 

quickly because once the decision was 
made, we had to scramble to get the 
new station up and on the air. We de- 
cided to do some promotion to let the 
inner fold know that Radio Free San- 

ta Fe was returning to 98.1, 
and we made it seem like 
it was a Christmas present 
to the listeners in Santa Fe. 
So KABQ probably came 
on the air a bit quicker 
than I would have liked. It 
was basically, "Hey, Phil, 
it's yours now. Go for it! "' 

But I must say it is ex- 
citing to go to work again. 
It is exciting to have pas- 
sion for what I am doing 

and to have a station on the air that 
draws such passion from its listeners. 
I have been in this market for 20 years 
and have programmed KZRR, the 
heritage Rocker, for the past 10 years. 
I was ready for a new challenge. 

R &R: How will KABQ be different 
from KBAC? 

PM: This station is conceived with 
Albuquerque in mind. If there's any- 
thing I have learned about the Triple 
A format, it is that you have to local- 
ize it more than almost any other for- 
mat. Certainly I have KBAC as an ex- 
ample to draw ideas from, plus I've 
been fortunate to have the expertise 
and the experience of Scott Arbough 
from KBCO /Denver to help me. That 
station is clearly an example to follow, 
but I also know we can't make this just 
'BCO in Albuquerque. 

Fortunately, we have a great signal 
to work with, and as we get the prod- 
uct more fine -tuned, I am sure the 
marketing dollars will come to us as 
well. We have done some billboard 
stuff, but I want to make sure we have 
the on -air product right before we get 
too crazy. 

R &R: Imaging must be very top-of- 
mind, considering the circumstances. 

PM: We have had to go out of our 
way a bit to establish our own identi- 
ty because of the confusion in the 
market between us and KBAC and the 
signal changes. The key for us right 
now is to make sure we have the mu- 
sic mix down. I feel that we have a 

Phil M ahoney 

pretty good handle on that right now. 
There is obviously a certain seg- 

ment of the KBAC crowd that is 
thrilled that the station has returned 
to its older sound - and remember, 
KBAC will still get into Albuquerque 
at 98.1- but we are also finding out 
that a certain segment likes a station 
that is a little less eclectic and a little 
more focused and has remained with 
us. If you take that crowd, along with 
new listeners we have begun to at- 
tract, we have a good base to build 
this station on. 

"We have a chance 

to make a unique 

radio station that is 

custom -made for this 

market. It's about 

variety and 

challenging the 

audience a bit, but 

it's also about 

making it something 

the audience can 

call their own." 

It's going to take some time for the 
public to figure these changes out, 
though, and to decide which of the 
two versions of the format is right for 
them. Fortunately, we have manage- 
ment who happen to believe in this 
format, and they are willing to give us 
the time we need to get things going. 
When the dust settles, it is going to be 
great for all kinds of listeners who love 
music, because they will have two sta- 
tions instead of one to listen to. 

R &R: You have been programming 
Rock in that market a long time. How will 
that experience help you with KABQ? 

PM: I know from the past that cer- 
tain songs can be huge in Albuquer- 
que even though they don't do as well 
elsewhere. Conversely, certain big na- 
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Sample Hours 
Below are a couple of sample hours 
from KABQ /Albuquerque. 

- 1Oam 

WORLD CLASS ROCK 

U2 Bad (live) 
STEVIE WONDER Superstition 
MELISSA ETHERIDGE Breathe 
NIRVANA Come As You Are 
THE EAGLES Hotel California (acoustic) 
ELVIS COSTELLO (What So Funny 'Bout) Peace, Love & Under- 
standing 
LOS LONELY BOYS Heaven 
BONNIE RAITT Angel From Montgomery 
COUNTING CROWES Hanging Around 
DAMIEN RICE Cannonball 
THE ROLLING STONES Can't You Hear Me Knockin' 
EDDIE VEDDER You've Got To Hide Your Love Away 
COLDPLAY Yellow 

3pm 
LYLE LOVETT Here I Am 
THE CLASH London Calling 
DAVE MATTHEWS Save Me 
R.E.M. Man On The Moon 
THE BEATLES Revolution #1 

AFRO CELT SOUND SYSTEM When You're Falling 
STONE TEMPLE PILOTS Sour Girl 
TALKING HEADS Take Me To The River (live) 
WHEAT Met A Girl 
DEREK AND THE DOMINOS Let It Rain 
ALANIS MORISSETTE Hand In My Pocket 
STING Sacred Love 
VAN MORRISON Tupelo Honey 

tional hits have never quite caught on 
here. We have a chance to make a 
unique radio station that is custom 
made for this market. It's about vari 
ety and challenging the audience a bit 

it's also about making it some- 
thing the audience can call their own 

Frankly, I have had to watch myself. 
This format is so music-driven that it 
has rekindled my own passion for 
music. I have to be careful not to go 
overboard. The temptation is to put 
every great song I have ever loved into 
the studio, but I also know we have to 
be more focused than that as we launch 
this station. Amazingly, many of the 
artists I played at Rock radio here in the 
past, I can now revisit with this station 

We are also beginning to get a han- 
dle on the new releases that we think 
will work for us in Albuquerque and 
will blend well with the library stuff. 
But even though we are taking it a lit- 
tle easy at first, I want to establish 
from the beginning that we will be 
adventurous and will by new things. 
Since we are coming directly out of 
KBAC, the initial audience we are try- 
ing to attract expects a certain amount 
of adventure. We have no intention of 
becoming just some corporate, over - 
researched station that plays the same 
150 songs over and over again. 

R &R Are you finding that you have 
to take Triple A hits from the past 12 -18 
months and treat them as new songs due 
to lack of exposure in Albuquerque? 

PM: Yes and no. Again, due to 
KBAC's presence, certain songs are 
already known in the market, but also 
because of the eclectic nature of 
KBAC, certain artists who may have 
done well at the format in other mar- 
kets didn't necessarily get significant 
exposure here. In addition, some of 
the artists we would call core have 
also seen exposure at AC and Hot AC 
here. Basically, we are taking it on a 
song -by -song basis. 

Besides, let's be honest KBAC has 

always been a very successful station 
in Santa Fe, but it has only seen mar- 

- ginal success in Albuquerque on either 
- of its signals. Santa Fe and Albuquer- 
t, que may both be in New Mexico, but 

there are some significant difference 
. between the two markets. 

R &R: What are the next steps for 
KABQ? 

PM: The next step will be to work 
on the on -air delivery. Frankly, the 
hardest part for me has been to find 
the right jocks. There has been no lack 
of people contacting me who want to 
be on the air, but so many of them are 
just a tad too much. We aren't look- 
ing for big voices; we want to have a 
natural, conversational approach on 
the air. I was fortunate to have a few 
folks who were working at the Clas- 
sic Rock station who fit like a glove, 
and they were thrilled to get into a 
more active type of show again. 

We are also plugging in some spe- 
cialty and syndicated-shows for week- 
end programming, and that will con- 
tinue to evolve. Plus, we have brought 
in a 9am "Beatle Break" segment and 
so on. Production has been kept to a 
minimum at first to let the music and 
the variety speak for themselves, but 
we are now starting to throw a few 
more elements in. 

I am also quite aware of how im- 
portant it is for this format to be in- 
volved in the community, and we are 
now trying to link up with local char- 
ities and community events. KBAC is 
a wonderful example of a station that 
has become an integral part of the 
community. 

Plus, KBCO is a good example of 
being tied in to its listeners' lifestyles. 
All of its key benchmark events lean 
that way. We realize it takes some time 
to develop them, but we have clear 
goals as to what we want to accom- 
plish. We certainly hope our station 
can eventually have a similar stature 
in our market. 
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MEDIABASE a, March 26, 2004 
LAST TniS 

WEEK WEEK ARTIST TITLE LABEL(S) 

1 1 NORAH JONES Sunrise /Blue Note /EMC) 

2 2 MELISSA ETHERIDGE Breathe (ls /and /IOJMG) 

6 © MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

5 0 DAMIEN RICE Cannonball (Vector Recordings /Warner Bros.) 

7 0 GUSTER Careful (Pa /m /Reprise) 

4 6 STING Sacred Love (A &M /lnterscope) 

10 O JET Are You Gonna Be My Girl (Elektra/EEG) 

9 0 JOHN MAYER Clarity (Aware /Columbia) 

3 9 INDIGO GIRLS Perfect World (Epic) 

11 FIVE FOR FIGHTING 10G Years (Aware /Columbia) 

15 Q MAROON 5 This Love (Octane /J) 
8 12 THRILLS One Horse Town (Virgin) 

13 ® JOHN EDDIE If You're Here When I Get Back (Thrill Show /Lost Highway) 
14 14 ERIC CLAPTON If I Had Possession Over Judgment Day (Duck /Reprise) 

12 15 RYAN ADAMS Burning Photographs /Lost Highway /IDJMG) 
16 0 BARENAKED LADIES Testing 1, 2, 3 (Reprise) 

19 19 JASON MRAZ Curbside Prophet (Elektra/EEG) 

18 18 LOS LONELY BOYS Real Emotions (Or/Epic) 

17 19 VAN MORRISON Evening In June (Blue Note /EMC) 
(Debut> i DONAVON FRANKENREITER fIJACK JOHNSON Free (Brushfire /Universal) 

23 ® JOSS STONE Fell In Love With A Boy IS-Curve/EMC) 

20 22 COUNTING CROWS She Don't Want Nobody Near (Geffen) 

24 ® JONNY LANG Give Me Up Again (A &M /lnterscope) 

22 fl HOWIE DAY She Says (Epic) 

21 25 MATCHBOX TWENTY Bright Lights (Atlantic) 
¡Debut> MINDY SMITH Come To Jesus (Vanguard) 

25 27 KEB' MO' Let Your Light Shine (Epic) 
'Debut> DAVE MATTHEWS Oh (RCA) 

¡Debut> ED JOHNNY A. I Had To Laugh (Favored Nations /Red Ink) 

30 BEN HARPER Brown Eyed Blues (Virgin) 

TOTAL I- TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

h1 

454 -34 29206 11 2010 

354 -21 19181 12 1910 

351 +29 23808 5 1910 

321 +29 17850 10 2010 

318 +9 17569 19 1810 

312 -14 19398 10 1910 

299 +31 17468 13 1310 

283 +20 14956 11 1610 

268 -63 13974 13 1910 

263 +16 14353 15 1310 

249 +19 10196 7 1210 

243 -59 10936 16 1910 

233 +3 5125 15 1210 

231 -5 12221 3 1810 

195 -1 8125 8 1310 

194 +14 9401 5 1610 

183 +18 6430 3 1610 

173 .10 4262 9 1110 

170 -9 10324 4 1410 

165 +60 8567 1 1411 

153 0 9365 8 1210 

148 -20 7056 20 1710 

147 +4 3881 5 1310 

143 +7 5561 5 1310 

137 -33 10452 18 610 

131 +19 7934 1 910 

131 -23 4374 9 1010 

125 +90 6300 1 1511 

122 +10 4055 1 1010 

122 +5 4736 4 1110 

22 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 3/14 -3/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an ACM number. Average Ouarter Hour Persons 
used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. 

New &Active 
TEITUR You're The Ocean (Cherry /Universall 
Total Plays: 116, Total Stations: 8, Adds: 0 

WHEAT I Met A Girl (Aware /Columbia) 
Total Plays: 110, Total Stations: 11, Adds: 3 

SARAH MCLACHLAN Stupid (Arista) 

Total Plays: 96, Total Stations: 8, Adds: 0 

JARS OF CLAY Show You Love (fssentia//PLG /RCA) 
Total Plays: 84, Total Stations: 6, Adds: 1 

MATTHEW RYAN Return To Me (Hybrid) 

Total Plays: 80, Total Stations: 8, Adds: 0 

TRUMAN Morning Light (Geffen) 

Total Plays: 69, Total Stations: 7, Adds: 0 

ALANIS MORISSETTE Everything (Maverick /Reprise) 
Total Plays: 68, Total Stations: 17, Adds: 17 

MY MORNING JACKET Golden (ATO /RCA) 

Total Plays: 68, Total Stations: 6, Adds: 0 

NELLY FURTADO Try (DreamWorks//nterscopel 

Total Plays: 60, Total Stations: 5, Adds: 0 

LENNY KRAVITZ Where Are We Runnin' (Virgin) 

Total Plays: 60, Total Stations: 3, Adds: 2 

Songs ranked by total plays 

ZER07 r- 

Most Added' 
www.rradds.coin 
ARTIST .F L,"BELs ADDS 

ALANIS MORISSETTE Everything (Maverick/Reprise) 17 

THRILLS Big Sur (Virgin) 6 

TOOTS AND THE... WI R. RAM True Love Is Hard To Find (V21 6 

ZERO 7 Home /Elektra /EEG/ 5 

AMELIA Jigsaw (Slowdown) 4 

PATTY GRIFFIN Love Throw A Line (ATO /RCA) 4 

WHEAT I Met A Girl (Aware /Columbia) 3 

RICKY FANTE' It Ain't Easy (Virgin/ 2 

LENNY KRAVITZ Where Are We Runnin (Virgin) 2 

AL GREEN Rainin' In My Heart (Blue Note /EMC) 2 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST TITLE LABELS) INCREASE 

DAVE MATTHEWS Oh (RCA) +90 

ALANIS MORISSETTE Everything (Maverick/Reprise) +68 

D. FRANKENREITER W. JOHNSON Free (Brushfire /Universal) +60 

LENNY KRAVITZ Where Are We Runnin (Virgin) +60 

JARS OF CLAY Show You Love (Essentia /PLG /RCA) +35 

JET Are You Gonna Be My Girl (Elektra /fEG) +31 

DAMIEN RICE Cannonball (Vector Recordings /Warner Bros.) +29 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) +29 

MY MORNING JACKET Golden (ATO /RCA) +25 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

SARAH MCLACHLAN Fallen (Arista) 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 

TRAIN When I Look To The Sky (Columbia) 

LOS LONELY BOYS Heaven (Or/Epic) 

DAVE MATTHEWS Save Me (RCA) 

COLDPLAY Clocks (Capitol) 

WALLFLOWERS Closer To You (Inter-scope) 

TRAIN Calling All Angels (Columbia) 

MATCHBOX TWENTY Unwell (Atlantic) 

JONNY LANG Red Light (A &M /lnterscope) 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

TOTAL 
PLAYS 

194 

130 

128 

125 

123 

122 

106 

98 

98 

97 

Most Added 
Everywhere! 

THE FIRST SINGLE AND VIDEO FROM THE NEW ALBUM 

VZ7-1- 

11,12 

L J 
Already on over 40 stations, including: 
KMTT WXPN WXRV WFUV WDET WFPK 
WYEP WCBE WRNX WNCS WMVY WBJB 
WAPS WNCW KTBG KTAO KRSH KTHX 

"A sublime collection that actually 
manages to surpass its predecessor." 
-Q Magazine 

"Some of the most seductive sounds in 
recent memory " - Paper 

"A lush, sophisticated work. " - GQ 
"Heaven " - Marie Claire 
"A maelstrom of beautiful noise. 
Album of the month. " - Mixmag 

US Tour Dates 
Coming Soon! 

Management: Solar - Carol Crabtree wvnczero7.co.uk www.elektra.com , E..,,. re.". urterurnrcront " ,ao Inc.. A Warner Yullg 0, UP m 

www.americanradiohistory.com
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( TRIPLE A TOP 30 INDICATOR 
W March 26, 2004 

R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLA Y 

LAS' 
WEEK 

1 Q 
2 © 
4 © 
3 4 

5 0 
6 0 
7 

12 0 
9 Q 
11 10 

16 

13 12 

21 ® 
17 

14 15 

8 16 

15 17 

18 18 

19 19 

20 20 

10 21 

/Debut> ® 
24 

22 24 

/Debut> 

25 

28 

23 28 

29 29 

ARTIST TITLE LABEL(S) 

NORAH JONES Sunrise (Blue Note/EMC) 

DAMIEN RICE Cannonball (Vector Recordings /WarnerBros.) 

INDIGO GIRLS Perfect World (Epic) 

MELISSA ETHERIDGE Breathe (island /(DJMG) 

RYAN ADAMS Burning Photographs (Lost Highway /(OJMG) 

JOHN MAYER Clarity (Aware /Columbia) 

JONATHA BROOKE Better After All (Bad Dog /VMG) 

STING Sacred Love (A &M /lnterscope) 

LOS LONELY BOYS Real Emotions (Or /Epic) 

MINDY SMITH Come To Jesus (Vanguard) 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

BIG HEAD TODD AND THE MONSTERS Imaginary Ships (Sanctuary /SRG) 205 

ERIC CLAPTON If I Had Possession Over Judgment Day (Duck /Reprise) 202 

JASON MRAZ Curbside Prophet (Elektra /EEG) 200 

JET Are You Gonna Be My Girl (Elektra /EEG) 

JOSS STONE Fell In Love With A Boy (S- Curve /EMC) 

KEB' MO' Let Your Light Shine (Epic) 

MAROON 5 This Love (Octone/J) 

HOWIE DAY She Says (Epic) 

THRILLS One Horse Town (Virgin) 

STARSAILOR Silence Is Easy (Capitol) 

JEM They (A TO) 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 

JONNY LANG Give Me Up Again (A &M /lnterscope) 

SARAH HARMER Almost (Zoe /Rounder) 

JOHNNY A. I Had To Laugh (Favored Nations /Red Ink) 

DONAVON FRANKENREITER fIJACK JOHNSON Free (Brushfire /Universat)137 

BEN HARPER Brown Eyed Blues (Virgin) 

STEADMAN Wave Goodbye (Elektra /EEG) 

VAN MORRISON Evening In June (Blue Note /EMC) 

TOTAL e / - TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

100) 

403 +4 7354 

335 +14 4535 

308 +2 5627 

308 -11 3604 

295 +1 4152 

267 +4 4772 

255 +5 5576 

238 +15 3582 

236 +4 3395 

216 13 4629 

214 +15 3633 

15 2943 

+27 4694 

+5 2865 

199 -19 1869 

198 -40 3804 

196 -13 4477 

188 .1 1770 

181 -5 1465 

170 10 1594 

170 -60 3753 

150 +27 3559 

150 +10 1239 

150 -5 2430 

145 +20 3145 

143 +3 2466 

+8 1916 

134 8 1351 

127 -2 1059 

125 0 1669 

10 2410 

10 2110 

12 1810 

12 1710 

9 2010 

12 1510 

10 2010 

9 1510 

8 2111 

8 2010 

3 1610 

6 1910 

3 2012 

4 1610 

12 1110 

11 1610 

9 2010 

6 1010 

7 1210 

19 910 

10 1510 

1 1611 

3 910 

6 1210 

1 1810 

7 1710 

2 1310 

4 1310 

2 1410 

5 1410 

25 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 3/14 - Saturday 3/20. 
© 2004 Radio & Records. 

(-Reporters 
WAPS Akron OH 

KGSR /Austin. TX' 
DM: Jeff Carrot 
PO: Jod bankers 
APO: Hershman:Ross 
MD: Susan Castle 

WRNR/Baltimore. MO 
OM: Bob Waugh 
POND: Ales Cudrighl 
No Adds 

KNDZBillings. MT 
OM'. Cam Maxwell 
PO/MO Casey Paul 

KRVBBoise. ID' 
oMPO On McColly 

WBOSBoston. MA' 
OM Busc Knight 
PD_ Michele Williams 
MO'. David Ginsburg 

OAR 

WMCSMerIi on PO 
ISMObRlSSETTE b 

ZERO 
I TOOTS AND THE MAYTALS WI BONNIE Mn l 

THRILLS 

WMVY/Caye Cod, MA 
PD/MO: Barbara Daca 

7 /EN FOSTER 
I ZERO 

PATTY GRIFFIN 
1 At MORISSETTE 

WOOD /Chattanooga. TN' 
OM PO Danny Howard 

WXRTChicago. IL' 
PD Norm Winer 
APO'. John Farneda 

I LiNNY KPAVat 
TOOTS AND THE MAMMALS W h 4 

DURA KRALL 
3 GRATEFUL DEAD 

BLUES TRAVELER 

KBXR /Columbia. MO 
OM: Jack Lawson 
POND: Lana Trezise 
APD: Jett Sweatman 

WCBE /Columbus, OH 
0M: Tammy Allen 
PO- Dan Mushalko 

MO: Maggie Brennan 

KBCO/Denver, CO' 
PO: Scott Arbough 
MD: Keetr 
15 ALANIS MORISSETTE 

7 DOMVOX FRANKENREITER LGCK JOHNSON 

WOET/Detroll, MI 
Po: Jody Meets 
M0: Martin Baneyk, 

2 RON SE %SMITH 

WVOD/Elizabef City, NC 
PD. Man Cooper 
MD. Tad Abbey 

ALANIS MORISSETTE 

WNCW/Greenrille, SC 
Ow Ellen Pemenne 
PO/MO: Wm Clark 

APO: Perlin Worse. 
5 MOLLY 
5 DAVID BYRNE 

PATTY GRIFFIN 
TOOTS ANO THE MATTALS WI BONNIE RAITT 

RON SEXSMITH 
GYPSY KINGS 
JULIAN COLWELL 

WTTSnndianapolis, IN' 
PD. Brad Holtz 
MO'. Todd Berryman 

KTBG/Kansas City, MO 
PD Jon Hart 
MO Byron Johnson 

yAll HFIN 

ALANIS MORISSETTE 

KZPL/Kansas City. MO 
OM Nick McCabe 
PO. Ted Edwards 
MD'. Jason Justice 

WHkAT 

WOKI/Xnoxville, TN' 
PD: Jim Ziegler 
MO: Aimee Baumer 

ALAN, 
1 A 

ORSSETTl 

WFPK/Louisville. KY 
OM: Brian Conn 
PD: Dan Reed 
APD /MO: Stacy. Owen 

WMMM/Madisdn, WI' 
PD: Tom Tauber 
MD: Grabby Panons 

ALANIS MORISSETTE 

KTCZ/Minneayolis, MN' 
PD: Lauren Maclean 

Ó 
e1 

í 
MORTE 

0 WHEAT 

WGVX/Minneapolis, MN' 
OM: Dare Hamllln 
PD: Jell Collins 
No Adds 

WZEW/Mobire, AL' 
OM: Tim Camp 
PO: Jim Maloney 
MD: Lee Aen Keno 

IKYFAMh 

WBJSINonmoeIh, NJ 
ON/PO: Tom Minna 
APO: Lee Zanad 
MD: JOR Rowe 
21 THRILLS 

Z PATTY TYGRIFFIN 
STILLS 
PEACH 

TOOTS B OOTS ANDTHE THE MAYTALS W/ WILLIE NELSON 
CATIE CURTIS 
SONORE LERCHE 

KPIG/MonlemY, CA 
OM: Fran Gpdma 
PO/MO: EaunEllen Hopper 
APO: Aileen MacNSaaryry 

TOOTS AND THE MAY'Y lS W/ BONNIE MITT 

WRLTMashvtlle, TN' 
011/PD: Devil Hall APD: Rev. 

IN 
Kelm Con 

3 TOOTS ANO THE MATTALS W/ BONNIE MITT 
1 BROTHER HENRY 

THRILLS 
RICKY {ANTE' 
AUNIS MORISSETTE 

WFUVMew York, NY 
PD' Chuck Singleton 
MD: Rita Houston 

WXPN/Philadelphia. PA 
PO. Warren 
APO//MO: Helen Leicht 

N 

1 ALANIS MORISSETTE 
GLE%ICO 

1 TOOTS AND THE MAYTALS W/ BONNIE RA 
suBDUDEs 

WYEP/Piltsburoh, PA 
PO: Rosemary Welsch 
MD: Mike Sam en 

NELLIE 
TOOTS ANO THE MAYIALS WI RONNIE MITT 
RON 5E%SAERH 
PATTY GRIFFIN 

IONIC/Portland, OR' 
PO: DMMN CastantlM 
MD: Kowa WMeh 

r AWIIS MORISSETTE 
AMELIA 
MC HoILOUFI 

WXRY/Portsmouth, NH' 
PO: Nicole Sandler 

Dieu Marshall MO: 
s 

THRIL THRILLS 
1 10015 AND THE MARIALS WI BONNIE RA1TT 

ZERO 2 

PATTY GRIFFIN 

WDSTJPoughkeepsle, NY 
Po: Gnus Coffin 
APO/MO: Roger Mansell 

7 ALANIS MORISSETTE 
THRILLS 
TOOTS AND THE MAYTALS WI BONNIE RAITT 

KTHXMeno. NV' 
OM: Rob Brooks 
PO: Harry Reynolds 
APO/MD: David Herold 

AL GREEN 
1 TOOTS ANO THE MATTALS WI BONNIE MITT 

SARAH HARMER 
ZERO 

/ THRILLS 

WOCM/Salisbury. MO 
PO' Joshua Clendaniel 
APDMMD. Debora Lee 

KENZ /Sall Lake City. UP 
OM :PD. Bruce Jones 
MD: Karl Bushman 

I MAXIFRA,] -1», 

KPRI/San Diego. CA' 
PO/MD: Dona Shaieb 

JARS CLAY 

2 

AVEMATTHEWS 
(ANIS MORISSETTE 

KFOG/San Francisco, CA' 
PO: David Benson 

APD /MD: Haley Jones 

KTAO/Santa Fe, NM 
0M: Mitch Miller 
PO: Bred Redeemer 
MD: Paddy IAN 

a OAV EWS 
8 TOOTS AND THE MAYTALS WI BONNIE SAIT I 
Z LEN FOSTER 
2 ZERO I 
Z ALANIS MUNISSE TTE 

6 WHEAT 

5 OPHIE 
HAWKINS 

s BLOODY LOVELIES 
s AMELIA 
s GRATEFUL MAO 

KRSH/Santa Rosa. CA' 
OM/PO. Dean caffari 
MO: Michelle Marques 

2 

TOOTS AND THE MAYTALS W. BONNIE RA,' 
PATTY GRIFFIN 

1 AMELIA 
I THRILLS 

AL GREEN 
TIRO I 
AUNIS MORISSETTE 

WWW/Savannah, GA 
OM/PO/M0 Bob Neumann 
APO : Gene Murrell 

I. MnRISSE TIE 
I 'PAN' LEE PHILLIPS 

KMTT/Seattle, WA' 
PD: Chris Mays 
APO/MD: Shawn Stewart 

3 JEM 
2 PERO 
1 UNIS MORISSETTE 

WRNX/Springtield. MA' 
PO' Tom Davis 
APO Donnie Moomouse 
MO Lesa Wllhanee 

AMELIA 

KCLC /SI. Louis. MO 
OM. Rich Relghard 
PD Mike Wall 
MO Ervin Williams 

Most Added 
www rrindicafor.com 
ARTIST 'IT'LE LABE15: 

103 

ADOS 

ALANIS MORISSETTE Everything (Maverick/Reprisel 11 

PATTY GRIFFIN Love Throw A Une (ATO /RCA) 9 

THRILLS Big Sur (Virgin) 7 

TOOTS AND THE MAYTALS f1B. RAITT True Love Is Hard To Find (0 7 

ZERO 7 Home (Elektra /EEG) 4 

RON SEXSMITH From Now On (Nef(werk) 4 
AMELIA Jigsaw (Slowdown) 4 

Most 
Increased Plays 
ARTIST ?T: E LABELS, 

TOTAL 

PLAY 

INCREASE 

DAVID BYRNE Tiny Apocalypse (Nonesuch) +48 

DAVE MATTHEWS Oh (RCA) +42 

ALANIS MORISSETTE Everything (Maverick/Reprise) +40 

JARS OF CLAY Show You Love (EssentialPLG /RCA) +33 
THRILLS Big Sur (Virgin) +32 

KINGS OF LEON California Waiting (RCA) +32 

PATTY GRIFFIN Love Throw A Line (ATO /RCA) +29 

LYLE LOVETT In My Own Mind (Curb /Lost Highway) +29 

National 
Programming 

avarld/c4(è World Cafe 

Added This Week 

Ali Castelinni 215 -898 -6677 

ALANIS MORISSETTE Everything 

CALEXICO Convict Pool 

CALEXICO Alone Again Or 

Rob Reinhart 734 -761 -2043 
BR549 No Train To Memphis 

JULES SHEAR 1913 Massacre 

KIM SIMMONS Living In New York 

MASON JENNINGS Empire Builder 

RON SEXSMITH Tomorrow In Her Eyes 

'Monitored Reporters 

47 Total Reporters 

22 Total Monitored 

25 Total Indicator 

POWERED 

MEDIABASE 

Did Not Report, Playlist Frozen (2): 
KBAC /Santa Fe, NM 
WCLZ/Portland, ME 

www.americanradiohistory.com
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104 R &R March 26, 2004 

Barbara Dacey 
Station Manager, 

WMVY /Cape Cod. MA 

A TR/PLEA 

When we first starting playing 
"Imaginary Ships," the talk around the 
station was, "It sounds so different" - 
different for Big Head Todd And The 
Monsters and just different. The song 
really stands out. It gives some space 
in the mix, opens things up and makes 
your listeners ask, "Who is that ?" Its 
the centerpiece of a rambling album 
that was recorded, produced and 
mixed by Todd Park Mohr. Todd 
has worked with his Monsters - Rob 

Squires on bass and Brian Nevin on drums and percus- 
sion - ever since the band formed in the mid -'80s, and 
this is their sixth studio album and eighth overall. They 
love to do covers in their live shows. In fact, they rolled 
through a few recently when they were the guest house 
band on Last Call With Carson Daly. There are no cov- 
ers on this new album, Crimes of Passion, but plenty of 

nods-TO-artists that they admire. "Drought of 2013" and "Lost Child As- 
tronaut" -sound like Led Zeppelin. When the harmonica comes in at the 
beginning of "Peacemaker's Blues," followed by half- spoken lyrics, you 
hear Bob Dylan. Todd's voice even sounds like Eric Clapton on a few 
of the songs. Todd plays the sax on "ICU in Everything," and it's a won- 
derfully surprising moment. It's fun to hear the strong influences and 
the band's exploration of signature sounds. The record includes some 
beautiful ballads too, and these are the strongest tracks. Besides 
"Imaginary Ships," there are "Beauty Queen" and "Angela Dangerlove." 

Norah Jones continues to ride at the 
top of the monitored airplay chart 

(with a 100 -spin lead!), Michael 
Andrews featuring Gary Jules jump 
up to 3 ", Damien Rice moves up to 4 *, 
and Guster are now top five at 5* ... Jet 
(7 "), John. Mayer (8') and Five For 
Fighting (10 *) round out the top 10 ... 
Other projects showing growth include 
Maroon 5. John Eddie. Barenaked 
Ladies. Jason Mraz. Joss Stone, -Jonny Lang and Howie Day ... 
Donovan Frankenreiter featuring Jack Johnson. Mindy Smith. 
Dave Matthews and Johnny A. debut ... On the Indicator airplay chart, 
Jones also remains at No. 1, while Rice holds at 2*. Indigo Girls climb 
to 3 *, Ryan Adams holds at 5 *, Mayer is at 6*, Jonatha Brooke is at 
7 *, Sting jumps to 8 *. and Los Lonely Boys stick at 9' ... Big gainers 
include Andrews, Eric Clapton and Mraz ... Jem and Sarah Harmer 
debut ... In the Most Added category. Alanis Morissette rules this week 
with 28 overall first -week adds (No. 1 on both panels), while Patty 
Griffin. The Thrills and Toots & The Maytals each bring in 13 total 
adds ... Also having a good first week are Zero 7. Amelia and Ron 
Sexsmith ... Wheat. Matthews. Jem. Jen Foster. Ricky Fanté. 0.A -R- 
and The Subdudes close some important holes. - John Schoenberger, Triple A Editor 

<An TIS T 
OF TIE WEEK 

ARTIST: Waifs 

LABEL: Jarrah /Compass 
By JOHN SCHOENBERGER / TRIPLE A EDITOR 

T I ll! Waifs have been a building a fol- 
lowing for the past decade. Sisters 

Vikki (vocals, guitar, harmonica) and 
Donna Simpson (vocals, guitar) started 
out as a duo called Colours and began 
touring clubs incessantly in their native 
Australia. In 1992 they hooked up with 
Josh Cunningham (guitar, mandolin, 
ukulele, dobro, vocals) and soon changed 
their name to The Waifs. After settling 
in Melbourne, the group began to estab- 
lish a reputation for wholesome folk - 
based music that featured lively guitar 
accompaniment and beautiful harmo- 
nies. 

Their self -titled debut came out in 
1996, and Shelter Me followed in 1998. 
But it wasn't until 2001's Sink or Swim 
that the act began to garner a following 
in North America and Europe. With this 
increased international popularity, The 
Waifs began some marathon touring 
that served as strong inspiration for the 
songs that would populate their latest 
and breakthrough effort, Up All Night. 

"Most of the songs on this album have 
come from the road," says Vikki 
Simpson. "I've started writing on the 
road all the time now. Part of that is ne- 
cessity, as there is not a lot of time that 
we're not on the road these days." 

They recorded part of Up All Night in 
Los Angeles with producer Mark 
Howard and finished things up in 
Melbourne with producer Chris Thomp- 
son. Ben Franzi (bass) and David 
MacDonald (percussion) joined the three 
core members of The Waifs in the ses- 
sions. The new songs reflect the musical 
growth the trio has gone through since 

they have been touring the world, and, 
even though a variety of musical influ- 
ences have begun to creep into their 
music, they still retain their own sound. 

"After touring overseas and being ex- 
posed to a lot more music, I think we 
have gotten a little more relaxed about 
the music we want to play and the mu- 
sic we think we should be playing," Vikki 
says. "Our idea of ourselves has certainly 
broadened over the past few years." 

But whether it's the more traditional 
sounds of "Fisherman's Daughter," 
"Flesh and Blood" and "Fourth Floor" or 
the more adventurous side revealed in 
"London Still" and "Lighthouse," The 
Waifs still stick close to the musical as- 
pirations that prompted them to express 
themselves in the very beginning. 

"It feels more like the early days than 
it has for a long time," says Cunningham. 
"We're sharing the big adventure to- 
gether. After 10 years we're just more 
open to staying true to ourselves. We feel 
this album is the closest we've come to 
making a sound that we're all really 
happy with." 

As Compass Records refocuses its ef- 
forts on "Lighthouse," The Waifs are on 
the road yet again. Throughout the 
months of April and May they'll be in the 
U.S. doing a series of dates that takes 

. them from the West Coast to East Coast 
and back west again, including perfor- 
mance slots at Merlefest and participa- 
tion in KFOG /San Francisco's Kaboom. 

"Come To Jesus" 
Debut R &R Triple A Chart 

BIG PHONES: 

KINK WXRT 
WYEP WRLT 

KGSR 
WXPN 

One Moment More album 

KMTT WXRV 
AND MORE! 

scanned over 45,000! 

www.americanradiohistory.com
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AMERICANA TOP 30 ALBUMS BY 

WEEK 

March 26, 2004 

ARTIST TITLE LABEL (S) 
TnlPLAYSEK 

1 FLATLANDERS Wheels Of Fortune (New West) 802 

0 SLAID CLEAVES Wishbones lPhilo /Rounder) 722 

3 BR549 Tangled in The Pines (Dua/tone) 659 

4 MINDY SMITH One Moment More (Vanguard) 595 

5 MARK ERELLI Hillbilly Pilgrim (SgnatureSound) 481 

6 OLD CROW MEDICINE SHOW OCMS (Nettwerk) 464 

O JAMES MCMURTRY Live In Aught Three(Compadre) 425 

PLAYS 
CUMLATIVE 

PLAYS 

6 6886 

+23 2951 

50 5546 

14 4611 

11 4412 

25 3283 

+35 2334 

66 5095 

+83 1268 

-13 3209 

-72 4326 

3 13866 

43 14386 

+57 995 

39 13590 

+9 1762 

-12 1787 

-39 1517 

-27 13339 

+74 604 

-42 7846 

+56 640 

+35 661 

10 1550 

+48 841 

11 1763 

25 10827 

34 11799 

+3 1068 

-20 8624 

105 

r 

WEEK 

I 

3 

2 

4 

5 

6 

10 

7 8 VARIOUS ARTISTS Cold Mountain Soundtrack (DMZ/SonyMusic) 417 

17 Q 
9 10 

8 11 

LEFTOVER SALMON Leftover Salmon (Compendia) 398 

GREENCARDS Movin' On (Independent) 397 

HOLMES BROTHERS Simple Truths (Alligator) 373 

13 12 C. TAYLOR & C. RODRIGUEZ The Trouble With Humans (Constar) 359 

11 13 ROBERT EARL KEEN Farm Fresh Onions (Audiurrt/Koch) 339 

20 0 GRAHAM PARKER Your Country (Bloodshot( 335 

12 15 MAVERICKS The Mavericks (Sanctuary /SRG) 333 

16 a NORAH JONES Feels Like Home (BlueNote/EMC) 325 

15 17 GRANT-LEE PHILLIPS Virginia Creeper (Zoe/Rounder) 321 

14 18 TOM RUSSELL Indians Cowboys Horses Dogs (Hightone) 316 

19 19 LYLE LOVETT My Baby Don't Tolerate (Lost Highway) 284 

26 a GIBSON BROTHERS Long Way Back Home (Sugar Hill) 278 

18 21 BOTTLE ROCKETS Blue Sky (Sanctuary/SAG) 270 

29 a GREY DE LISLE The Graceful Ghost (Sugar Hill) 258 

25 a VARIOUS ARTISTS No Depression... (Duahone) 254 

21 24 CLUMSY LOVERS After the Flood (Nettwerk) 243 

/Debut> ® ANNE MCCUE Roll (Messenger) 225 

24 26 SOUTHERN CULTURE ON THE SKIDS Mojo Box (Yep Roc) 218 

23 27 ADRIENNE YOUNG Plow To The End Of The Row fAddleBelle) 216 

22 28 VARIOUS ARTISTS Just Because I'm A Woman... (Sugar Hill) 210 

/Debut> a TARBOX RAMBLERS Fix Back East (Rounder) 187 

28 30 VARIOUS ARTISTS Livin', Lovin', Losin'... (Universal South) 182 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2004 Americana Music Association. 

Americana Spot light 
by John Schoenberger 

Artist: Grey De Lisle 

Label: Sugar Hill 

After enduring a difficult childhood in San Diego, Grey De Lisle 
came to Los Angeles while still in her teens to pursue a dream. 
Originally that dream was to perform in theater, and that experience 
has led her to a successful career doing voiceover work. But she 
slowly discovered that music was also a way for her to express 
herself. She released three self- financed CDs over a handful of 
years and slowly built a name in the alt- country scene. She now 
returns with The Graceful Ghost- her first album for Sugar Hill - which, in some ways, is a culmination of all that she's done up 
until this point. Recorded completely in her home with her band - husband and Old 97's member Murray Hammond (guitar, vocals), producer Marvin Etzioni 

(mandolin, guitar) and Sheldon Gomberg (bass) - the album reflects De Lisle's efforts to produce 
a collection of songs that are organic, traditionally minded and deeply personal. "Some records 
want to show off their technical prowess," says De Lisle. "That's cool, but that's not what this 
record is about. My style is based on limitations; I'm certainly no virtuoso, I'm more heartfelt. 
Musically I am not about moving forward in a linear fashion, I'm about moving outward and really 
delving into the music." And both outward and inward she goes, with tunes such as "The Jewel of 
Abilene." "Sharecroppin' Man" and "Turtle Dove." 

Americana News 
WYDH /Altimore, AL has been put on hold as an Americana reporter effective immediately until the 
AMA has had the opportunity to review their ability to report consistently ... Nickel Creek have 
announced a spring tour, which begins March 16 in Oxford, MS. After visiting 32 cities, the trio will 
conclude their run at MerleFest on May 1 in Wilkesboro, NC. The members of Nickel Creek spent the 
winter writing new material for their third album ... Cowboy Junkies have completed a new album 
set for a June release called One Soul Now. For the first time, Cowboy Junkies have recorded entirely 
on their own, without the mediation of an outside producer or engineer ... Lucinda Williams has 
canceled the remainder of her U.S. tour due to the death of her mother. Lost Highway Records still 
anticipates a concert album from her later this year ... Cross Canadian Ragweed have just released 
a new studio album, Soul Gravy. A limited- edition package of the CD includes a free concert DVD 
recorded in College Station, TX ... WDVX/Knoxville's Camperfest and Smokey Bluegrass 2004 is set 
to occur May 27 -30. Among the many artists already confirmed are Ricky Skaggs & Kentucky 
Thunder, The Del McCoury Band, Mountain Heart, Doyle Lawson & Quicksilver, Pine Mountain 
Railroad, BR549, The Karl Shiflett & Big Country Show, Blue Ridge, Larry Cordle & Lonesome 
Standard Time and Adrienne Young & Little Sadie, with more acts to be announced. Log on to to 
www.wdvx.com/camperfest for details. 

Note: if you have Americana news, please forward it to jschoenberger@radioandrecords .com. 

Most Added® 
ADDS 

Eliza Gilkyson Land Of Milk And Honey (Red Houser 
12 

Patty Griffin Impossible Dream (ATO) 
12 

Raul Malo, Pat Flynn, Rob Ickes & Dave Pomeroy The Nashville Acoustic Sessions (CMH) 11 
Jon Rauhouse Jon Rauhouses Steel Guitar Rodeo (Bloodshot) 10 
Laurie Lewis & Tom Rozum Guest House (Hightonel 

7 
Charlie Musselwhite Sanctuary (Real World /Virgin) 

7 

RJR Packages The Reach & Frequency You Need! 
Complete 

"ft® 

The leading management daily fax 

rad ìoa nd records.com: 
Radio's Premiere Web Site 

Classified 
Advertising 

A 

The Industry's Newspaper with the 
largest help wanted section 

In orma ion. 

www.americanradiohistory.com

www.americanradiohistory.com


106 

RICK WELKE 
rwelke@radioandrecords.com 

CHR /ST /AN _ 

1 'I 
A Distinctive Kind Of Rock 
New Fervent group knocks down female -band stereotypes 

isters Alyssa, Becca and Lauren Barlow don't neces- 
sarily look the part of a three -piece pop rock band. But 
this new group is out on the road and impacting culture 
in a passionate way, and for all the right reasons. 

Being a new artist in any genre is 
tough enough. Being a fresh pop 
rock band made up of all girls can 
raise another set of obstacles, espe- 
cially in Christian music. But the la- 
dies of BarlowGirl are not afraid of 
those hurdles and have their feet 
firmly planted on solid ground. 
They are ready for whatever the in- 
dustry throws at them. 

BarlowGirl 

The trio had a firm musical foun- 
dation laid when they were very 
young, thanks to their parents. Alys- 
sa says, "We started out by playing 
in our dad's band outside of Chica- 
go. We would play every weekend 
and be a part of his deal. We tray- 

eled around for over two years play- 
ing my dad's music, being out on 
the road and playing family events 
all over the place. That was our first 
exposure to life on the road and do- 
ing music. 

"Lauren began playing drums in 
the midst of all that, simply picking 
up the sticks one day and letting 
loose. It came very naturally to her. 
She started out playing keyboards, 
but her high- energy personality 
meant she needed to do something 
on stage that was a little more out- 
going. Because of that move, I start- 
ed playing the keyboards more." 

Giving Up Dreams 
Alyssa, now 21 and the mover 

and shaker of the group, didn't al- 
ways want to be in a band. Her first 
love was Broadway and acting. She 
says, "Music and acting have al- 
ways been a huge part of my life. I 

got into acting and dance very ear- 
ly on. But God started dealing with 
me on what I was chasing after 
when I was 16. My dreams and as- 
pirations were bigger than Him at 
that point. I was chasing after those 
things with my whole heart, not re- 
alizing that I needed to put Him first 
and His desires before my own." 
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A couple of the songs on their self - 
titled debut release were written at a 
time when Alyssa felt she needed to 
lay down the things she desired most 
and let God give her direction for her 
life. At the pinnacle of when she was 
having a hard time giving those 
things up, she fell down a flight of 
stairs and found out she had a dis- 
ease that doctors said would prevent 
her from walking normally. 

"The only reason we 

write these songs is 

to challenge people 

in their spiritual walk 

with Christ. We hope 

that every time we 

get on the stage, 

everyone can walk 

away from the show 

and be changed in 

some way." 

Becca Barlow 

"Everything, in a matter of two 
days, was taken away from me," 
Alyssa says. "I had been a little 
church girl all of my life, and I was 
struggling with my faith to the point 
of not knowing if I wanted to serve 
God at all." During her struggles 
and miraculous healing, she began 
to realize the true call on her life and 
the desire more than anything else 
to be in sync with her Creator. 

She says, "The whole band thing 
wasn't at the top of my list for what 
I thought I would be doing with my 
life. Little did I know what God had 
in store for me. Sharing my journey 
with people has been a super oppor- 
tunity through the band. One day I 
just realized that-this was the vehi- 
cle God wanted to use right now to 
reach more people for Him. That's 
when our desires became one and 
the same." 

About four years ago the three 
sisters saw their dad step down 
from being a part of the band, and 
they began writing their own songs. 
"The whole thing just kind of hap- 
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"Sharing my journey with people has been a 

super opportunity through the band. One day I 

just realized that this was the vehicle God 

wanted to use right now to reach more people 

for Him. That's when our desires became one 

and the same." 

Alyssa Barlow 

pened over time," Alyssa explains. 
"We began to play more together, 
just the three of us, just to have fun 
more than anything else. It really 
was more of a sisters -bonding thing. 
There was no intent from any of us 
for the band thing to become a ca- 
reer. 

"Practicing in our basement was 
a lot of fun when we were growing 
up. We preferred playing and writ- 
ing over shopping or hanging out at 
the mall. Actually, we would rather 
head to a guitar shop and check 
things out there than go somewhere 
to look for clothes." 

Songwriting & 
s u perchick 

Having been around for a few 
years, Elgin, IL -based BarlowGirl 
have had their share of surprises. 
But none was as huge as a song be- 
ing written about them - "Barlow 
Girls" by Superchick -a couple of 
years ago. Alyssa explains, "Both 
bands were at a music festival up in 
Wisconsin. It was our first big con- 
cert. It was also one of their first ma- 
jor shows. We hit it off and became 
friends. 

"The girls in the band noticed the 
purity rings that all three of us wear, 
so we talked about what they meant 
to us. About three months later they 
contacted us and played the song 
that was named after us. It was 
amazing. It was definitely one of 
those God things for sure. 

"At that time, all three of us had 
been struggling - like most of us do - with our commitment to stay 
pure until marriage. It wasn't an 
easy commitment to make, so hear- 
ing that song and the meaning be- 
hind it helped put it all back into 
focus for us again." 

BarlowGirl's first single, "Hard- 
er Than the First Time," had some 
success at CHR, remaining in the 
top 20 on the R &R chart for several 
weeks. Their new Evanescence -es- 
que, power -ballad radio tune, "Nev- 
er Alone," will give programmers a 
different picture of what the girls of 
BarlowGirl can do. Alyssa says, "Be- 
ing on the road and touring with 
these songs, 'Never Alone' tends to 
get the biggest response from the 
crowd. It's also our favorite tune to 
play." 

Lauren, 18, explains that the new 
single is all about the reminder that 
you are truly never on your own in 
any situation: "When we wrote this 
song, our friends were coming to us 

and explaining that they felt dis- 
tanced from God. It was like re- 
questing something from Him and 
not getting any answer. We were 
feeling that within our own prayer 
time, so this song was birthed-out 
of that experience. The song is a re- 
minder that God promises He will 
never leave us for any reason." 

Making History 
The band is one of the very few 

artists in Christian music history to 
have written all of the lyrics and 
music for its debut project. Obvious- 
ly, BarlowGirl have talent- and not 
just on stage performing their licks 
in front of a crowd. Lauren says, "A 
lot of prayer goes into our songwrit- 
ing. It seems that it's always a time 
when we are struggling with an is- 

sue, or a time when we feel God 
wants us to write about something 
we have experienced. If God is 
teaching us something in our lives, 
it's a lot easier to write about it and 
share from our own experiences. 

"Some songs take a couple of 
years to write, because it takes time 
to learn everything there is to learn 
in the whole process of a specific 
subject. It's difficult to wxite about 
something you know little about. 
God understands that and gives us 
wisdom to write things out as we 
experience them. 

"We have a heart to minister to 
people in our generation about liv- 
ing the life of a young person. That's 
why we use information from our 
personal journals and whatever else 
we have learned and walked 
through God teaches all of us to use 
that to make an impact in someone 
else's life. We open ourselves up in 
that way and attempt to be vulner- 
able and be a vessel that God can 
use to help people." 

The message in the music is 
clear: BarlowGirl want the young- 
er generation of music lovers to be 
challenged to live a whole and pur- 
pose- driven life. Becca, 24, ex- 
plains, "The only reason we write 
these songs is to challenge people 
in their spiritual walk with Christ. 
We hope that every time we get on 
the stage everyone can walk away 
from the show and be changed in 
some way. 

"We're not into people liking us 
or thinking we're just a stupid girl 
band. Our whole reason for doing 
this is that lives would be changed. 
It's all about having people fall more 
in love with God." 
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New Album Preview: 
Third Day 
Dove Award -winning group shows true rock spirit 
on Wire, set for release May 4 

fter logging a year's worth of writing, demo -ing 
and studio work for new project Wire, Third Day lead 
singer Mac Powell says his band is anxious to hit the 
road for some live stage time. The band has 13 songs 
of straight -ahead rock 'n' roll, sans the studio gloss 
and pop lacquer of previous releases, to try out on au- 
diences. 

This time around, the Dove Award 
winners enlisted the expertise of 
producer Paul Ebersold (Sister Ha- 
zel, Skillet) and mix master Brendan 
O'Brien for their "solid rock knowl- 
edge," says Powell, and their outside - 
the -box approach. The pooling of 
their talent and experience in the gen- 
eral and Christian markets results in 
an album that showcases the Atlanta - 
based group's true rock spirit. 

With the mastering in the bag last 
week, the first single, "Come on Back 
to Me" will be released to CHR and 
Rock in April, and "I Believe" hits AC 
programmers the first week of May. 
Third Day will join TobyMac and 
Warren Barfield for a monthlong tour, 
set begin April 7. THE CCM UPDATE 

Editor Lizza Connor caught up with 
Powel I before he headed toward Tex- 
as for the tour kickoff. 

CCM: When we talked to you last 
spring, you had just released a wor- 
ship project, Offerings I1. You told us 
you were eager to revisit the bands 
rock roots. 

MP: Yeah, it's been a while. We 
love doing worship, but it's time for 
us to rock again. Come Together was 
more of a pop record for us in terms 
of the melodies we used, and we used 
more loops and studio sounds than 
we'd done before. This new record is 
more of a back -to -basics rock record. 
By far, rock is our first love. That's 
going to be the majority of what we 
do -just simple, straight -ahead rock 
'n' roll. That's where our heart is, mu- 
sically. 

CCM: Paul Ebersold, producerfor 
successful mainstream acts Sister Ha- 
zel and Three Doors Down, sat at the 
production helm of Wire. How did 
you get hooked up with him? 

and work with someone new was so 
different for us. Paul brought a little 
different sound out of us. He's such a 

rock guy, and that brought out a rock 
edge in us. He knows what's best in 
the song and doesn't add too much to 
a song to take away from the basic 
track. It was cool to work with some- 
one outside the Christian industry 
because he brought a newness to our 
music. 

CCM: When it comes to making 
records, some bands work out all the 
arrangements before going into the 

studio, and some jusrshow 
up, jam with the material 
they've got and roll tape. 
What's Third Day :s ap- 

proach? 
MP: It's a little of both. We 

worked so much on these 
songs before recording. 
When we were in Paul's ter- 
ritory in Memphis, we let him 
take control for the first few 
weeks. We knew how we 

Third Day 

MP: We had a new A &R guy for 
Wire who used to work with RCA. 
RCA is our mainstream partner with 
Provident. He selected several pro- 
ducers for us to sit down with and see 
how things clicked, and things really 
clicked with Paul. We loved the stuff 
he'd worked on in the past, including 
his last record with Skillet and some 
Small Town Poets stuff, and we were 
excited to get out of Atlanta [to 
record]. We hit it off in the personali- 
ty department as well. He's a good old 
Southern boy, and he really clicked 
with us. 

CCM: What are some things Paul 
brought to the table, especially given 
his experience in producing records 
for the general market? 

MP: That was a big part of the 
draw for him. For us to venture out 

The Wire: March 26, 2004 
Worship leader, author and songwriter Dennis Jernigan joins the 

Doxology Records family for the April 6 release of Hands Lifted High: 
Classic Worship Songs With Dennis Jernigan and Friends, on the label's 
new Doxology Worship imprint. Featuring duets with some of Christian 
music's top artists, including Jeff Deyo, Twila Paris and Rebecca St. 
James, Hands Lifted High contains 10 of Jernigan's best loved praise 
and worship songs, as well as four new selections. 

wanted things to sound, but 
we also knew we needed to 

give him a shot. Things didn't change 
dramatically, and the arrangements 
didn't change much. He felt like the 
songs were strong. There were a few 
songs where we'd spend a day work- 
ing on coming up with something dif- 
ferent, but mostly we knew what we 
wanted to do. 

CCM: Are there any records that 
particularly influenced the band as 
you were writing and recording this 
new project? 

MP: When we were in the studio, 
the Jet record, Get Born, had just 
come out. We were listening to that 
quite a bit to make sure we rocked like 
that. When we were writing for the 
record, we were listening to a lot of 
pop -sensibility rock, like The Jay - 
hawks. 

CCM: There's a mix oflightheart- 
ed and serious subject matter in the 
songs on Wire. On the record's more 
serious songs, it seems that you ad- 
dress the concept of grace and sec- 
ond chances a lot. 

MP: Yes. I think this record is the 
most personal record we've ever 
made. At the same time, there are 
songs like "Billy Brown" and "Rock - 
star" that are a lot less serious than 
we've done before. 
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CCM UPDATE GALLERY 

EVANS OFFERS EVEN MORE Singer -songwriter Anthony Evans will 
release his first solo project, Even More, June 8 on MIO Records. Evans, son of 
Oak Cliff Bible Fellowship Pastor and Urban Alternative President Or Tony 
Evans, is a second -generation minister and seasoned performer who grew up 
singing in the church and spent his college years as part of Liberty University's 
Sounds of Liberty. Evans now appears throughout the year with his father in 
many of America's largest churches and conferences and recently took part in a 
performance for President Bush. Seen above are Evans (r) with the President. 

It's funny how this record turned 
out. We set out to write songs that were 
less serious. I looked back on all our 
songs and said, "Man, we need to 
lighten up a bit." Oncb we got those 
songs finished, we also wanted to 
make sure there was a heart message 

in the record. There were some per- 
sonal things that were coming out in 
songs like "It's a Shame" and "St. 
Angelo." 

I feel like there's a little something 
for everybody when our band makes 
a record. We've continued that with 
Wire, not only musically but lyrical- 
ly. Wherever people are in their lives 
or their walk with God, I think there's 
something that will reach them. 

CCM: Besides working with Eber- 
sold, what sets this record apart from 
your other projects? 

MP: Like I said before, we did a 

lot more writing and demo -ing than 
we'd ever dope before with Wire. On 
our past three records [Offerings, 
Come Together, Offerings Ill, we ba- 
sically had some ideas, didn't work on 
them much at all, went in the studio, 
took a song a day and tried to make 
something out of it. 

With Wire, we had all the songs we 
wanted to do, and it was just a matter of 
improving on them. The main difference 
is that we spent a lot more time on these 

songs than we ever have before. Hope - 
fully, that comes through on this record. 

CCM: What your favorite track 

from this project? 
MP: I really like "Til the Day 1 

Die." It was interesting because we 
were trying to come up with a new 
arrangement for the song "Blind." We 
liked the basic elements of the song, 
but we wanted to make it less of a 

midtempo song and more of a rock 
song. We'd worked for about 10 
hours on it, and it just wasn't click- 
ing. What we were coming up with 
wasn't better than what we had. We 
said, "Let's just stick with what we've 
got for 'Blind,' because we know it 
works, instead of making it something 
it's not." 

In the process of doing that, Mark 
came up with this really cool lick. We 
had this different chord progression 
too, and so we all said, "Let's do 
something with those ideas and make 
it a whole different song rather than 
just giving up on it." In a matter of 
15 minutes, we can up with "Til the 
Day I Die." That wasz fun process. 
What's great about the song is that it's 
a love song, but it's a rockin' love 
song. It's not so sappy. 

CCM: When we talked last 
spring, you had been working on the 
production front with an independent 
artist, Yancy, in addition to your band 
gig. Any other creative projects 
you're pursuing at present? 

MP: I'm working with a new band 
called Overflow. I'm not producing 
their project, I'm just poking my head 
into the studio every once in a while 
and listening. I'm really excited about 
them. You don't see many new bands 
with as many great songs as they've 
got. 

I'm also working with a Portland, 
OR -based rock band called Hyper - 
static Union. There's also a female - 
fronted rock band that I'm keeping 
my eye on, called Inhabited. I'm not 
really working with them, I'm just 
trying to answer questions and men - 
toring. 
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ARTIST 

TOTAL 
PLAYS 

/- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

MATTHEW WEST More (Universal South /EMI CMG) 1783 +16 16 5711 

AVALON All (Sparrow /EM /CMG) 1493 +105 11 5511 

AUDIO ADRENALINE Leaving 99 /Forefront /EM /CMG) 

+ 

1441 +5 11 5612 

NATE SALLIE Whatever It Takes (Curb) 1387 10 13 4610 

BUILDING 429 Glory Defined (Word /Curb /WarnerBros.) 1345 +247 5 5515 

THIRD DAY Sing A Song (Essential /PLG) 1194 -140 18 4110 

DELIRIOUS? Rain Down (Sparrow /EMICMG) 1190 +80 10 4213 

ZOEGIRL Beautiful Name (Sparrow /EM /CMG) 1178 +115 6 4713 

CASTING CROWNS Who Am I (Beach Street /Reunion /PLG) 1008 +148 3 4614 

BETHANY DILLON Beautiful (Sparrow /EM /CMG) 1008 +117 6 4015 

TODD AGNEW Grace Like Rain (Ardent) 954 +27 9 3611 

TREE63 Blessed Be Your Name (Inpop) 941 +100 7 3914 

SONICFLOOD Shelter ( /N0) 937 +43 8 3512 

JACI VELASQUEZ Unspoken (Word /Curb /Warner Bros.) 881 +97 5 3714 

JEREMY CAMP Right Here (BEC) 823 -148 18 3311 

WARREN BARFIELD Mistaken (Creative Trust Workshop) 696 -87 17 2510 

FFH Good To Be Free (Essential /PLG) 662 +60 4 3010 

S. CURTIS CHAPMAN Moment Made For Worshipping (Sparrow /EMI CMG) 633 -145 19 2710 

REBECCA ST. JAMES The Power Of Your Love (Forefront /EMI CMG) 621 +88 4 2611 

NICHOLE NORDEMAN Even Then (Sparrow /EMI CMG) 560 -155 12 2311 

PHILLIPS, CRAIG & DEAN Here I Am To Worship (Sparrow /EMI CMG) 553 +38 9 2311 

NEWSBOYS You Are My King (Amazing Love) (Sparrow /EMI CMG) 511 -60 30 1610 

MARK SCHULTZ You Are A Child Of Mine (Word /Curb /Warner Bros.) 450 -13 24 1810 

GINNY OWENS I Love The Way (Rocketown) 447 +84 1 2013 

CASTING CROWNS If We Are The Body (BeachStreet /Reunion /PLG) 440 -47 30 1410 

SARA GROVES The One Thing I Know (IN0) 433 +112 1 2315 

MERCYME Word Of God Speak (NO) 393 -46 46 1310 

DAVID CROWDER BAND 0 Praise Him... (Sixsteps /Sparrow /EM /CMG) 364 -113 15 1310 

BEBO NORMAN fNJOY WILLIAMS Yes I Will (Essential /PLG) 360 +206 1 2018 

4HIM You Reign (Word /Curb /Warner Bros.) 360 +34 1 1511 

62 AC reporters. Songs ranked by total plays for the airplay week of Sunday 3/14 - Saturday 3/20. 

© 2004 Radio & Records. 

New &Active 
BIG DADDY WEAVE Heart Cries Holy (Fervent) 

Total Plays: 355, Total Stations: 17, Adds: 1 

CHRIS RICE Untitled Hymn (Come To Jesus) (Rocketown) 

Total Plays: 326, Total Stations: 13, Adds: 1 

GEORGE ROWE Think About That (Rocketown) 

Total Plays: 322, Total Stations: 15, Adds: 4 

DAVID PHELPS Arms Open Wide (Word /Curb /Warner Bros.) 

Total Plays: 244, Total Stations: 11, Adds: 0 

TREVOR MORGAN Upside Down (BHT) 

Total Plays: 227, Total Stations: 10, Adds: 1 

JILL PHILLIPS God Believes In You (fervent) 

Total Plays: 221, Total Stations: 14, Adds: 1 

ACROSS THE SKY Broken World (Word /Curb /Warner Bros.) 

Total Plays: 191, Total Stations: 11, Adds: 1 

SELAH You Raise Me Up (Curb) 

Total Plays: 188, Total Stations:10, Adds: 5 

STACIE ORRICO Instead (Forefront/EMICMG) 

Total Plays: 167, Total Stations: 8, Adds: 0 

KRISTY STARLING Something More (Word /Curb /Warner Bros.) 

Total Plays: 156, Total Stations: 6, Adds: 0 

Songs ranked by total plays 

Most Added 
www. rrindica tor. coin 

ARTIST - . _.. ADDS 

MERCYME Here With Me !NO 

BEBO NORMAN fIJOY WILLIAMS Yes I Will (Essential/PLG) 

BUILDING 429 Glory Defined (Word/Curb/Warner Bros.) 

BETHANY DILLON Beautiful (Sparrow /EMLCMG) 

SARA GROVES The One Thing I Know ( /NO) 

SELAH You Raise Me Up (Curb) 

CASTING CROWNS Who Am I (Beach Street /Reunion /PLG) 

TREE63 Blessed Be Your Name (Inpop) 

JACI VELASQUEZ Unspoken (Word /Curb /Warner Bros.) 

GEORGE ROWE Think About That (Rocketown) 

Most 
Increased Plays 
ARTIST TITLE LABELS 

BUILDING 429 Glory Defined (Word /Curb /WarnerBros.) 

BEBO NORMAN fIJOY WILLIAMS Yes I Will (EssentialPLG) 

CASTING CROWNS Who Aml (Beach Street /Reunion /PLG) 

BETHANY DILLON Beautiful (Sparrow / EMLCMG) 

ZOEGIRL Beautiful Name (Sparrow /EM /CMG) 

SARA GROVES The One Thing I Know (IMO) 

SELAH You Raise Me Up (Curb) 

GEORGE ROWE Think About That (Rocketown) 

AVALON All (Sparrow /EMI CMG) 

TREE63 Blessed Be Your Name / /npop) 

Christian ACtivity 
by Rick Welke 

Make It Six 

9 

8 

5 

5 

5 

5 

4 

4 

4 

4 

TOTAL 
PLAY 

INCREASE 

+247 

+206 

+148 

+117 

+115 

+112 

+112 

+109 

+105 

+100 

Matthew West continues his streak at No. 1, now 

bolstering a big six weeks in a row at the peak position. 

Audio Adrenaline slip back to No. 3 this week while still 

holding on to their bullet, and Avalon jump up 4 -2, +105 to 

offer another challenge to West in the weeks to come. Unless 

"More" takes a serious dive over the next week or two, expect 

the song to remain at the top for at least two more weeks. 

Building 429 (7 -5, +247), ZOEgirl (8 *, +115) and Casting 

Crowns (13 -9, +148) round out the big guns inside the top 

10 - and néwcomer Bethany Dillon (12 -10. +1 1 7) earns 

her first top 10 ever. Four debuts - from Ginny Owens, 

Sara Groves. Bebo Norman f /Joy Williams and 4Him - 
make this one of the biggest new -music weeks in all of 2004. 

EXPOS 
YOURSELF 

E 

EventTape* 
BunchaBannersTM 
FlashBagsTM 
BumperStickers 
Ponchos 
KeyTags 
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/ \ 
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FirstFlash! 
L 1 N E 

6528 Constitution Drive Fort Wayne, Indiana 46804 
Fax: (260) 436 -6739 www.firstflash.com 
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CHR TOP 30 

LAST 
WEEK WEEK ARTIST TITLE LABELS 

TOTAL 
PLAYS 

1 - 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

3 0 AUDIO ADRENALINE Leaving 99 (foreFront /EMLCMG) 982 +54 12 2610 

1 2 TODD AGNEW Grace Like Rain (Ardent) 965 21 16 2310 

4 0 JEREMY CAMP Right Here (BEC) 931 +22 19 2410 

2 4 MATTHEW WEST More (Universal South / EMLCMG) 851 77 14 2210 

5 0 DELIRIOUS? Rain Down (Sparrow / EMLCMG) 802 +37 10 2410 

8 0 SARAH KELLY Take Me Away (Gotee) 758 +49 13 2211 

9 0 BUILDING 429 Glory Defined (Word /Curb /WarnerBros) 748 +43 6 2511 

6 8 THIRD DAY Sing A Song (Essential /PLG) 705 31 18 1810 

13 0 ZOEGIRL Beautiful Name (Sparrow / EMLCMG) 703 +133 5 2410 

12 a SWITCHFOOT Dare You To Move (Red Ink /Columbia) 696 +114 5 24(1 

10 m OUT OF EDEN Love, Peace & Happiness (Gotee) 634 +7 B 1910 

11 o BETHANY DILLON Beautiful (Sparrow /EM /CMG) 626 +34 5 1810 

7 13 JARS OF CLAY Show You Love (Essential /PIG /RCA) 592 122 23 1810 

14 a NATE SALLIE Whatever It Takes (Curb) 572 +45 6 1911 

21 0 SEVEN PLACES Landslide (BEC) 526 +86 8 1710 

15 a PILLAR Further From Myself (Flicker) 518 +5 12 1510 

19 a BIG DISMAL Just The Same (Windup) 488 +34 4 1510 

16 18 PLUS ONE Be Love (Lnpop) 483 26 16 1510 

18 19 SKILLET Savior (Ardent) 471 -7 18 1410 

22 TREE63 Blessed Be Your Name (Inpop) 460 +44 6 1612 

20 , 21 PAUL WRIGHT Your Love Never Changes (Gotee) 424 -24 22 1310 

28 ® STACIE ORRICO Instead (Forefront / EMLCMG) 392 +76 2 1913 

23 23 TELECAST The Way (BEd 376 23 14 1111 

17 24 TAIT Lose This Life (Forefront/EMI CMG) 345 149 21 1110 

26 ® SANCTUS REAL Beautiful Day (Sparrow /EMI CMG) 330 +3 13 1110 

25 26 MERCYME Word Of God Speak (/NO) 324 12 12 811 

27 ® CASTING... If We Are... (Beach Street /Reunion /PLG) 322 +4 27 910 

(Debut> CASTING... Who Am I (Beach Street /Reunion /PLG) 320 +95 1 1412 

24 29 BARLOWGIRL Harder Than The First Time (Fervent) 320 .75 11 1110 

29 C) KUTLESS Sea Of Faces (BEC) 309 +17 2 1511 

28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 3/14 - Saturday 3/20. 
© 2004 Radio & Records. 

New &Active 
JEFF DEYO fIRITA SPRINGER Bless The Lord ( Gotee) 

Total Plays: 267, Total Stations: 8, Adds: 0 

AVALON All (Sparrow (EMI CMG) 

Total Plays: 232, Total Stations: 10, Adds: 1 

MARK SCHULTZ You Are A Chdd Of Mine (Word/Curb/WarnerBros.) 

Total Plays: 199, Total Stations: 5, Adds: O 

SONICFLOOD Shelter (INO) 

Total Plays: 170, Total Stations: 9, Adds: 1 

SUPERCHICK I Belong To You (Inpop) 

Total Plays: 166, Total Stations: 6, Adds: O 

TAYLOR SORENSEN Love Somebody Else (Rocketown) 

Total Plays: 162, Total Stations: 8, Adds: 0 

MARY MARY Dance, Dance, Dance (Integrity) 

Total Plays: 150, Total Stations: 4, Adds: 0 

TREVOR MORGAN Upside Down (BRT7 

Total Plays: 127, Total Stations: 4, Adds: 1 

REBECCA ST. JAMES The Power Of Your Love (forefront/EMICMGI 

Total Plays: 125, Total Stations: 6, Adds: 1 

TEN SHEKEL SHIRT Risk 00) 
Total Plays: 125, Total Stations: 5, Adds: 0 

ROCK TOP 30 

3 Q 
2 0 
1 3 

6 

4 5 

7 

5 7 

9 0 
8 

12 e 
11 11 

10 12 

22 e 
16 

15 15 

17 

14 17 

19 18 

27 

13 20 

28 e 
25 ® 
24 

23 

26 

21 26 

(Debut> ® 
30 

/Debut> 

(Debut> e 

ARTIST - 

THOUSAND FOOT... Rawkfist (Tooth & Nail/EMC) 

BIG DISMAL Just The Same (Windup) 

FALLING UP Broken Heart (BEC) 

TOTAL 
PLAYS 

444 

438 

421 

.1- 
PLAYS 

+22 

+2 

-73 

WEEKS ON 
CHART 

9 

8 

14 

TOTAL 
STATIONS 

3211 

3110 

3010 

P.O.D. Change The World (At /antic) 372 +3 7 3110 

TREE63 The Answer To The Question (Inpop) 353 17 9 3110 

FM STATIC Something To Believe In (Tooth & Nail) 351 +18 5 2911 

KUTLESS Treason (BEC) 330 -37 16 3010 

NUMBER ONE GUN Starting Line (Floodgate) 328 +13 7 2311 

SEVENTH DAY SLUMBER Spiraling (Crown/ 320 +2 6 3111 

JONAH33 Watching You Die (Ardent) 297 0 6 2911 

SKY HARBOR Welcome (Inpop) 292 12 9 2410 

INHABITED Rescue Me (Independent) 292 -16 9 2510 

BLINDSIDE All Of Us (Elektra /EEG) 248 +67 2 1314 

BY THE TREE Confessions (Fervent) 247 +2 6 2611 

PLUS ONE Poor Man (Lnpop) 242 -9 10 2610 

SWITCHFOOT Oare You To Move (Redlnk/Columbia) 217 +3 4 2111 

SANCTUS REAL Beautiful Day (Sparrow /EMI CMG) 217 .9 17 2410 

MENDING POINT In Transit (Word Of Mouth) 192 -10 9 1111 

SPOKEN Falling Further (Tooth & Nail) 188 +20 2 2318 

SEVEN PLACES Landslide (BEC) 185 -83 17 1910 

LESTER FINN EXPERIMENT Holding Out (Independent) 184 +16 3 2312 

UNSHAKEN Break (SPI) 181 +7 3 1712 

STAPLE DVD (Dictatorship vs. Democracy) (Flicker) 180 +6 2 1612 

IAN ESKELIN Taboo (Inpop) 178 +6 4 2211 

STEREO MOTION Tip Of My Tongue (Flicker) 177 +14 5 1710 

ANBERLIN Ready Fuels (Tooth &Nail) 175 -9 2 912 

SKILLET My Obsession (Ardent) 174 +59 1 2115 

SUPERCHICK One Girl Revolution (Inpop) 172 +12 2 1915 

BUILDING 429 Free (Word /Curb /Warner Bros.) 169 +77 1 1513 

MODERN DAY JOHN Autumn (Independent) 162 +8 1 1211 

38 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 3/14 - Saturday 3/20. 
© 2004 Radio & Records. 

New &Active 
EMERY The Ponytail Parades (Tooth & Nail) 

Total Plays. 152, Total Stations: 12, Adds: 0 

ROCK 'N' ROLL WORSHIP CIRCUS Gift Of Cool (M2.0) 

Total Plays: 149, Total Stations: 17, Adds: 1 

APOLOGETIX Lifestyles Of The Rich And Nameless (Parodudes) 

Total Plays: 107, Total Stations: 17, Adds: 2 

ADDISON ROAD All I Need Is You (Independent) 

Total Plays: 104, Total Stations: 9, Adds: 1 

PETRA Woulda, Shoulda, Coulda (Inpop) 

Total Plays: 102, Total Stations: 15, Adds: 1 

ONECROSS Waste Away (Independents 

Total Plays: 95, Total Stations: 9, Adds: 0 

TAYLOR SORENSEN Love Somebody Else (Rocketnwni 
Total Plays: 84, Total Stations: 11, Adds: 2 

PAUL WRIGHT Your Love Never Changes (Gotee) 

Total Plays: 81, Total Stations: 3, Adds: 0 

EAST WEST Vacant (Floodgate) 

Total Plays: 65, Total Stations: 4, Adds: 2 

MXPX You Make Me, Me (A &M /lnterscope) 

Total Plays: 62, Total Stations: 4, Adds: 0 

J 

PraiseDisc Every Christian format... Every Christian station... 
Every other week... Only from TM Century! 

Service your singles to every Christian radio station 
in the nation with one phone call. 

"PraiseDisc has allowed me to discover artists I would never otherwise hear (or even know about). 
They have also contained singles that KJOL has not received (yet) from the record labels. I was 
even surprised to find some songs I never would have expected to use, and I've been able to use 
several of the contemporary cuts for our Saturday night music program." 

Kurt Neuswanger, Music Director 
KJOL AM 620, Grand Junction, CO 

Amy Wilken, PraiseDisc Manager 
972 -406 -6822 awilken @tmcentury.com 
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INSPO TOP 20 
TOTAL .l - WEEKS ON TOTAL 

ARTIST " _ ;_ACEL R PLAYS PLAYS CHART STATIONS 

O JAMIE SLOCUM By Your Side (Curb) 419 +41 10 2110 

2 2 CHRIS RICE Untitled Hymn (Come To Jesus) (Rocketown)366 -6 17 1710 

3 0 NEWSONG For The Glory Of Christ (Reunion/PIG) 296 +2 6 1810 

4 4 C. BILLINGSLEY Your Love... /Perpetual Entertainment) 287 6 11 1810 

6 0 DAVID PHELPS Amu Open Wide (Word/Curb/WarnerBros.) 286 +8 7 1810 

5 6 S. CURTIS CHAPMAN Moment... (Sparrow /EMICMG) 267 -20 19 1510 

12 0 SCOTT KRIPPAYNE The Least I Can Do (Spring Hill) 247 +53 4 1711 

7 0 NICHOLE NORDEMAN Even Then (Sparrow /EMICMGL 239 0 11 1310 

13 0 CASTING... Who Am I (Beach Street /Reunion /PLG) 234 .41 2 1712 

8 e BIG DADDY WEAVE Completely Free (Fervent) 227 +2 16 1210 

14 m PAUL BAL OCHE My Reward (Hosanna/ 218 +37 3 1711 

9 ® PHILLIPS, CRAIG & DEAN Here... (Sparrow /EMI CMG/ 217 +5 9 1210 

11 ® CECE WINANS Thirst For You (PureSprings/ /NO) 202 +2 12 1110 

10 14 POINT... The Love Of Christ (Word /Curb /WarnerBros.) 193 -14 17 1110 

18 ® J. VELASOUEZ Where... (Word /Curb /Warner Bros.) 191 +26 3 1511 

19 0 AVALON All (Sparrow /EMI CMG) 191 +26 4 1110 

16 m A. DENSON WI L. BEVILL The Arms... (Spring Hill) 185 + 15 5 1310 

20 0 4HIM You Reign (Ward /Curb /Warner Bros.) 180 +20 2 1510 

17 19 K. STARLING Something More (Word /Curb /Warner Bros.) 159 7 6 1011 

'Debut> e VARIOUS ARTISTS Sing To The Lord (Discovery House) 156 +22 1 1210 

21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 3/14 - Saturday 3/20. 
© 2004 Radio & Records. 

Rhythmic Specialty Programming 
ARTIST TITLE LABEL(S; 

1 JOHN REUBEN Move ( Gotee) 

2 L.A. SYMPHONY Gonna Be Alright (Gotee) 

3 URBAN D The Immigrant (Flavor) 

4 ROYAL TEMPLE Worldwide (You Feel Me) (Flying Leap) 

5 KJ52 Back In The Day (Uprok) 

6 APT. CORE Loved (Rocketown) 

7 SINTAX.THE.TERRIFIC When I Don't Show ((llect) 

8 VOCABMALONE Rezurectah (Independent) 

9 FITI FUTURISTIC Can't Get Enough (Independent) 

10 T-BONE Still Preachin' (Flicker) 

CHR Most Added 
www.rrindicator.corn 
ARTIST TITLE LABELISI ADDS 

STACIE ORRICO Instead (Forefront /EMI CMG) 3 

MERCYME Here With Me ( /NO) 3 

TREE63 Blessed Be Your Name (Inpop) 2 

CASTING CROWNS Who Am I (Beach Street /Reunion /PIGI 2 

JUMP5 Wonderful (Sparrow /EMI CMG) 2 

ROCK 'N' ROLL WORSHIP CIRCUS Gift Of Cool (M2.0) 2 

GEORGE ROWE Think About That (Rocketown) 2 

BEBO NORMAN fIJOY WILLIAMS Yes I Will (Essential /PLG) 2 

Rock Most Added 
www. rrin dica tor. corn 
ARTIST TITLE LASSOS ADDS 

SPOKEN Falling Further (Tooth & 8 

SKILLET My Obsession (Ardent) 5 

SUPERCHICK One Girl Revolution (Inpop) 5 

BLINDSIDE All Of Us (Elektra /EEG) 4 

BUILDING 429 Free (Word /Curb /WarnerBros.) 3 

SOULSTICE Away (Independent) 3 

AUDIO ADRENALINE Start A Fire (ForeFront/EMI CMG) 3 

Inspo Most Added 
www.rrindicator. corn 
ARTIST TITLE LABEL ADDS 

SELAH You Raise Me Up (Curb) 3 

CASTING CROWNS Who Am I (Beach Street /Reunion/PLC) 2 

SARA GROVES The One Thing I Know (INO) 2 

SCOTT RIGGAN Remember (Spinning Plates) 2 

BEBO NORMAN fIJOY WILLIAMS Yes I Will (Essential/PLG) 2 

MERCYME Here With Me (INO) 2 

MILL12111111 
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This Week In Spanish- Language Music 

On the Spot 
Alex Ubago 
That Spanish artists are making it 
big in the Americas is no surprise. 
Miguel Bosé, Alejandro Sanz and 
Oreja De Van Gogh have done it, 
and now there's Alex Ubago, who 
not only brings to Latin music a 
strong voice with depth and feeling, 
he writes his own material. Alex is 
already hot on radio with the single 
"Aunque No Te Pueda Ver" from 
the album Fantasias o Realidad, while 
other stations have opted for "Sin 
Miedo a Nada," a duet with Oreja 
De Van Gogh singer Amaia. 

During a recent promotional vis- 
it to Los Angeles, Ubago talked to 
R &R about his album, which we are 
already getting to know and love. 

R &R Fantasias o Realidad is your 
first album release in the U.S? 

AU: Yes, but we included some of 
the tracks from the first album be- 
cause it wasn't released here, al- 
though it was released in Latin 
America. 

R &R The first single, "Aunque No 
Te Pueda Ver," is doing really well on 
radio. How do you feel about the recep- 

tion radio has given you? 
AU: Great! I've been here a short 

Alex Ubago 

time, but so far things look bright. 
People are treating me great, with a 
lot of respect. We've been to several 
stations, and lots of fans called in. 
I've had a wonderful reception from 
everyone. 

R &R: They identify with your music 
and the feeling you bring to your music. 

AU: Sure. In some way, people 
are making my songs their own, 
which I love. I think that's a great 
feeling to have, to have people iden- 
tify with your songs and make them 
part of their lives. While I was on the 
radio this morning, there were sev- 
eral calls from people telling me sto- 

ries about falling in love with my 
songs, and it's been great to have 
that kind of communication with 
them. 

R &R: You write your own music. 
What inspires you? 

AU: Anything and everything, 
any detail or anecdote. My songs 
sometimes feature things that hap- 
pen to me, or feelings I have. Oth- 
ers are more romantic. Love, lack of 
love, women - it all inspires me. 
Things that happen around me, that 
make me think and that somehow 
affect me also inspire me. I also like 
to write about social issues that af- 
fect me. But any topic can be a good 
reason to write. 

R &R Do you feel comfortable put- 
ting some of your personal experiences 
in your songs? Because many people 
don't. 

AU: Yes, I do it all the time. I 

speak about me, and it's like open- 
ing up through my music. And I 

don't mind, because what you feel 
or what is part of your private life 
doesn't always have to be known 
through a song. But if it is, it's just 
the way you felt at a particular part 
of your life. 

R &R Do you think that opening up 
like that allows your public to know you 
better and feel closer to you? 

AU: In part, yes. Many times you 
say things in a song that you 
wouldn't say in an interview, for 
example. It's a way to get to know 
one better and face the public. 

March 26, 2004 R &R 111 

"Love, lack of love, women - it all inspires 

me. Things that happen around me, that 

make me think and that somehow affect me 

also inspire me." 

R &R There are many Spanish art- 
ists who have had enormous success in 
Latin America. Was it in your plans to 
come to Latin America and the U.S., or 
was it the label's idea? 

AU: The label suggested it, and 
it was great news for me. I never 
imagined I'd work in Latin Ameri- 
ca and sort of cross the ocean with 
my music. It was a great surprise 
and joy to work here. We've been 
traveling all though Latin America 
for almost a year, and this is our 
first visit to the U.S. People have 
given me all their love. It's a plea- 
sure to be here, and I hope it lasts a 
long time. 

R &R How are you doing in Mexi- 
co? 

-AU: That's where we landed on 
our first visit to Latin America. I've 

"I think that's a great 

feeling to have - to 

have people identify 

with your songs and 

make them part of 

their lives." 

been there seven or eight times and 
played live several times. The new 
record is out, and it's doing really 
well. Mexico has been the launching 
platform to the rest of Latin Ameri- 
ca and the U.S. 

R &R Is it exciting to have this kind 
of success in this part of the world? 

AU: People have treated me with 
a lot of respect and have welcomed 
my music. When I first arrived in 
Mexico, and while visiting the rest 
of Latin America, and now in the 
U.S., my attitude is that I'm starting 
from scratch. I'm not coming with 
an attitude that because other Span- 
ish artists have made it big, things 
are waiting for me. I will start from 
the bottom because no one knows 
me, and I have to explain who I am 
and where I'm from. You have to 
take it little by little and win people's 
affection. 

R &R How did the duet with Amnia 
happen? It's one of the best songs on the 
album. 

AU: It was a very special collabo- 
ration for me. Amaia gave me the 
gift of recording with me. We're very 
good friends, and we're from the 
same city, San Sebastián. I have a 
great relationship with her and with 
all the other bandmembers, who are 
great people. They supported me 
when I was recording my first al- 
bum, and it happened from there. I 

will always remember Amaia's gift, 
and I think the song is wonderful. 
I'm very grateful. 

SHOW SOME LOPE! 
EAGER? ECCENTRIC? ENERGETIC 
Man's best friend might not be able to help you during ratings. 
but his owner sure can. Reward him with a station decal from 
Communication Graphics and watch your ratings grow. 

:: Co munication 
raphics Inc 

THE DECAL COMPANY 
800.331.4438 - www.cgilink.com 

THE FIAT" 

BRIGHT COLORS. LONG- LASTING. DURABLE. WEATHER- RESISTANT. 
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Where Does Spanish - Language 
Radio Stand On Indecency? 
A look at whether it is getting away with more 

ith the FCC cracking down on indecency and so 
many general- market stations being fined - and 
broadcasters making changes to avoid those fines - 
it's interesting to see where Spanish -language radio 
stands on all this. 

It's been suggested that Spanish - 
language stations could potentially 
get away with more indecent mate- 
rial due to the language 
barrier. How many Span- 
ish- speaking people are 
there at the FCC checking 
whether complaints are 
valid? 

If audio is translated 
into English, how can the 
commission be sure that 
an accurate translation 
was made to properly 
decide whether a violation was 
committed? And this isn't just about 
literal translations: As large as the 
Hispanic population is in the U.S., 
it's just as varied in its use of lan- 
guage, depending on the ethnic 
background of each Hispanic group. 
You may be speaking with a Puerto 
Rican and a Mexican and be offend- 
ing one but not the other. In simple 
terms, Hispanics come in many col- 
ors and shapes, and so does the lan- 
guage we speak. 

Entravision Radio VP /Program- 
ming Haz Montana says, "There is 
an issue in the differences between 
the Caribbean usage of Spanish vs. 
the Mexican and Central and South 
American. There are so many re- 
gional differences that it does repre- 
sent a challenge for us. For example, 
the verb coger, to someone in Puerto 
Rico or Cuba, means 'to take.' But 
to people of Mexican origin, it 
means the verb of the 'f -word' - or 
it's taken like that." 

In all fairness, let's be clear that 
the verb coger does mean "to take" 
or "to grab" to all Hispanics every- 
where, and the meaning is the same 
in all Spanish -language dictionaries. 
But Mexicans have taken it and giv- 
en it a twistfor their own usage. And 
there are many other words that can 
be offensive, depending on whom 
you are speaking with. Many times, 
we may not even know a word is 

offensive when we use it. 
ti 

With this in mind, does every ra- 
dio personality have to know these 
differences to be on the air? "They 

have to know the differ- 
ences, regardless of their 
origin," says Montana. 
"But in a way it's unfair 
to say that a Puerto Rican 
can't work on the West 
Coast because of his ori- 
gin. At what point does 
language, which evolves 
over the years, become of- 
fensive vs. normal every- 

day usage that is not even near the 
line for another culture?" 

Haz M ontana 

Where We Stand 
Can the FCC really fine a Span- 

ish- language station, taking into 
consideration these factors? An FCC 
representative, speaking on condi- 
tion of anonymity, says the rules 
apply equally to every licensee, re- 
gardless of the language in which 
the station is broadcasting, and con - 
firms that the commission has Span- 
ish speakers on staff. The represen- 
tative says, "We actually do have 
someone who speaks 
Spanish in the investiga- 
tion and hearings divi- 
sion, and we also use con- 
tractors who clearly 
know what the issues are. 

We feel comfortable with 
their translation Of what 
has been perceived to 
have been a violation." 

In regard to whether 
the FCC looks closely at Spanish - 
language radio, the representative 
says that the commision doesn't 
proactively investigate radio shows. 
"We respond to complaints we re- 
ceive," says the representative. "If 
we have received a complaint, we 
are going to find a way to investi- - 

gate. It could mean using an outside 
service, which we have done in the 
past and feel very comfortable with, 
or using a Spanish -speaking inves- 

"There is an issue in 

the differences 

between the 

Caribbean usage of 

Spanish vs. the 

Mexican and Central 

and South American. 

There are so many 

regional differences 

that it does 

represent a 

challenge for us." 
Haz Montana 

tigator who is a full-time FCC em- 
ployee." 

Spanish Broadcasting System 
Exec. VP /Programming Bill Tanner 
says, "I don't think that Spanish -lan- 
guage radio gets away with more 
than English -language radio, when 

you consider things like 
Bubba The Love Sponge 
and Opie & Anthony. 
Spanish radio doesn't do 
things like that." 

As far as SBS goes, Tan- 

ner says President /CEO 
Raúl Alarcón Jr. has laid 
down the law about spe- 
cific things that can't be 
said: namely, anything 

that could be classified as an obscen- 
ity. "He feels very strongly that the 
mood of the country, of the listen- 
ers, is away from anything that can 
even be interpreted as obscene," 
says Tanner. 

But should the government be 
dictating what we can or can't be lis- 

tening to or watching? Has it gone 
too far? Moìrtana says, "A lot of 
what it comes down to is - and 
broadcasters have been asking this 

Bill Tanner 

Convention Countdown 
Begins Now 
R &R Convention 2004 hits the 

Beverly Hilton in Los Angeles June 
24 -26. Check this space every 
week for updates to the official 
agenda. Also, see Page 28 for the 
nominating ballot for this year's 
R &R Industry Achievement Awards. 
The awards will, as usual, be 
presented at a special ceremony at 
the convention. Who'll get to take 
home an award? Your votes decide! 

for years, regardless of language - 
when is the FCC going to come forth 
with clear guidelines? I can only 
point out historical examples of 
what people have done and try to 
examine the context in which some- 
thing was said and why it was fined, 
until I eventually get confused be- 
cause they've contradicted them- 
selves and have been inconsistent in 
what they've fined. 

"On one hand, you have a clear 
definition of patently offensive lan- 
guage that describes excretory or 
sexual functions. Then the next 
thing you know, someone is fined 
for a double entendre because the 
FCC deems that the sexual context 
was unmistakable. We're flying 
blind." 

Changing Times 
The pendulum swings, says Tan- 

ner, and clearly some things have 
gotten on the air in the U.S. that 
mainstream American viewers and 
listeners thought were over the 
edge. "The pendulum is swinging 
back the other way," he says. "I 
think there will be some adjust- 
ments. I don't know if it's censor- 
ship; I think it's more responsibili- 
ty. I don't know why you need to 
put out a bunch of dirty words on 
the air. I don't know why that is nec- 
essarily a good thing for the average 
person to hear." 

Good radio and humor don't 
have to come at the expense of good 
taste. "I believe that guys like 
Howard Stem and our guys, Luis 
Jiménez and El Chulo, whether En- 
glish or Spanish, are remarkably tal- 
ented, funny and witty," Tanner 
says. "They can do humor on so 
many levels, and I think you're go- 
ing to see a more conservative bent 
coming out. That seems to be where 
the public and the FCC - and they 
may have been dragged into this 
kicking and screaming by Janet Jack- 
son and her nipple - are at this 
point. I think big companies like 
Clear Channel are saying they are 
going to change their ways." 

And what will happen with 
shows like SBS's El Vacilón de la 

Mañana, hosted by Luis Jiménez on 
WSKQ /New York, which is known 
for pushing the envelope? Will we 
see significant changes? "We believe 
those shows often reflect a kind of 
gaudy, earthy humor and that we 

need to be more diligent, more care- 
ful," says Tanner. He adds, howev- 
er, "Let me stress that El Vacilón in 
New York and Miami and El Chulo 
in Los Angeles, these guys are fun- 
ny. Do they push the envelope 
sometimes? Yeah, but it depends on 
who's interpreting what's in the en- 
velope. 

"I do believe that the decision has 
come down at our company to be 
much more vigilant and not push 
the envelope, to the extent that it 
pushes people not to rely on racy, 
gaudy topics and more on just plain 
funny stuff and stories about life. I 

think that will happen. 

"I don't think that 

Spanish -language 

radio gets away with 

more than English - 

language radio, 

when you consider 

things like Bubba 

The Love Sponge and 

Opie & Anthony. 

Spanish radio 

doesn't do things 

like that." 
Bill Tanner 

"I've heard Luis Jiménez say on 
several occasions that his show is 
about life, and life can be kind of 
rough and kind of earthy. But the 
time and atmosphere are such that 
you don't want to be doing that 
right now. We are very aware of our 
responsibilities and obligations, and 
we're very eager to be in compli- 
ance." 

"Bottom line," says Montana, "is 
we are very market -driven, in the 
sense that if we go over the line, then 
we are not going to appeal to our 
target demographic." 
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El Nuevo Hijo del Pasito Duranguense 
The hottest newcomer to the Pasito Duransuense scene 

Sencillo / Single 

"Amor Material" 
¡Prográmalo Hog! 

Program It todayl 

i EN LAS TIENDAS ABRIL 6! 
Album in stores April 6 I 98011 
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114 ( LATIN FORMATS 
<, March 26, 2004 

CONTEMPORARY TOP 25 
-. ARTIST - T - ..45,. 

1 PAULINA RUBIO Te Quise Tanto (Universal) 

2 CHAYANNE Cuidarte El Alma (Sony Discos) 

321 

196 

3 OREJA DE VAN GOGH Rosas (Sony Discos) 178 

4 SIN BANDERA Que Lloro (Sony Discos) 

5 RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 

6 THALIA Cerca De Ti (EMI Latin) 

164 

151 

144 

7 MARCO A. SOLIS Más Que Tu Amigo (Fonovisa) 128 

8 

9 

10 

11 

12 

13 

14 

CRISTIAN Te Llamé (BMG) 

DAVID BISBAL Buleria (Universal) 

ALEX UBAGO Aunque No Te Pueda Ver (Warner M.L.) 

128 

117 

95 

CAFE TACUBA Eres (MCA) 79 

JULIETA VENEGAS Andar Conmigo (BMG) 

OBIE BERMUDEZ Antes (EMlLatin) 

MANA Sábanas Frías (WarnerM.L.) 

76 

76 

73 

15 JUANES La Paga (Universal) 72 

16 TRANZAS Morí (J &N) 68 

17 ANA BARBARA Deja (Fonovisa) 68 

18 LA FACTORIA Todavía (Universal) 66 

19 MANA Te Llevaré Al Cielo (WarnerM.L.) 56 

20 SIN BANDERA Mientes Tan Bien (Sony Discos) 

21 LUIS FONSI Quién Te Dijo Eso (Universal) 

22 MARIANA Me Equivoqué (Univision) 

CHAYANNE Un Siglo Sin Ti (Sony Discos) 

24 GLORIA ESTEFAN Tu Fotografía (Sony Discos) 

23 

51 

49 

45 

TROPICAL TOP 25 
ARTIST 

1 VICTOR MANUELLE Tengo Ganas (Sony Discos) 

2 MARIANA Me Equivoqué (Univision) 

3 TITO ROJAS El Gallo No Olvida (MP) 

4 GRUPO MANIA Teléfono (Universal) 

5 GILBERTO S. ROSA El Refrán Se Te Olvidó (Sony Discos) 

6 SON DE CALI La Sospecha (Univision) 

7 TOROS BAND Loca Conmigo (Universal) 

8 AREA 305 Hay Que Cambiar ( Univision) 

9 JERRY RIVERA Puerto Rico (BMG) 

10 PAULINA RUBIO Te Quise Tanto (Universal) 

11 AVENTURA Hermanita (Premium) 

12 GLORIA ESTEFAN Tu Fotografía (Sony Discos) 

13 NG2 Quitémonos La Ropa ( SonyDtscos) 

14 DAVID BISBAL Bulería (Universal) 

15 REY RUIZ Creo En El Amor (Sony Discos) 

16 THALIA Cerca De Ti (EMlLatin) 

17 CELIA CRUZ fIEL GENERAL Ella Tiene Fuego (Sony Discos) 

18 RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 

19 SON CALLEJERO Dame La Droga (Cutting) 

20 JOE VERAS Cartas Del Verano (J &N) 

21 TOROS BAND Si Tú Estuvieras (Universal) 

22 MANA Sábanas Frías ( Warner M.L.) 

23 POCHY Y SU COCOBANDA La Barriguita (Independiente) 

24 TISUBY & GEORGINA Por Qué No (Líderes) 

25 VICTORIA Echale Leña (Universal) 

174 

119 

85 

74 

69 

66 

64 

62 

52 

49 

45 

42 

42 

40 

37 

35 

34 

32 

31 

28 

45 

25 PEPE AGUILAR Cruz De Olvido ( Univision) 

44 

43 

26 

26 

Data is complied from the airplay week of March 14 -20, 

and based on a point system. 
© 2004 Radio & Records. 

Going For Adds 

26 

25 

Data is complied from the airplay week of March 14 -20, 

and based on a point system. 

2004 Radio & Records. 

Going For Adds 

3 PESOS Candela (Discos Fuentes) 

ALEJANDRO SANZ Eso (Warner MI.) 
ALEKS SYNTEK Te Soñé (EMI Latin) 

LUIS MIGUEL Vuelve (Warner M.L.) 

081E BERMUDEZ 4:30 (EMI Latin) 

PANTHER El Titerito (Discos Fuentes) 

REY RUIZ Creo En El Amor (Sony Discos) 

THE KNOCKOUT El Gistro (Discos Fuentes) 

25 

ANTHONY CRUZ Me Vuelves Loco (MP) 

BIG BOY Vamos A Sandungear IMP) 

FRUKO Y SUS TESOS Pa' Gozá Con Fruko (Fuentes) 

JOE ARROYO La Fundillo Loco (Discos Fuentes) 

SONORA CARRUSELES La Salsa La Traigo Yo (Fuentes) 

TITO ROJAS El No Es Mejor Que Yo (MP) 

r-;isimJ 

-0l *11 
Monday - Friday 12 -2PM PST 

J 

/"-", 

:./ 

Radio with 
integrity. 

Affiliation contact: 
Ana Salcido 

(212) 899 -3227 
www.radiovisa.com 

Radiovisa 
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LATIN FORMATS 115 

e March 26, 2004 

REGIONAL MEXICAN T0P25 
ARTIST TITLE L ABF LS. 

OTAL 
POINTS 

1 YOLANDA PEREZ Estoy Enamorada (Fonovisa) 167 

2 CONJUNTO PRIMAVERA Hazme Olvidarla (Fonovisal 163 

3 PALOMO Baraja Oe Oro (Baal 148 

4 TIGRES DEL NORTE José Pérez León (Fonovisa) 139 

5 MONTEZ DE DURANGO Lágrimas De Cristal (Bisa! 123 

6 BRYNDIS Pero Tú No Estás (Bisa) 116 

7 MARCO A. SOLIS Más Que Tu Amigo (Fonovisal 102 

8 CUISILLOS Vanidosa (Balboa) 101 

9 INTOCABLE Soy Un Novato (EMI Latin) 101 

10 KPAZ DE LA SIERRA Jumbalaya (Procan) 96 

11 ANGELES DE CHARLY Y Qué ( Fonovisa) 92 

12 TUCANES DE TIJUANA Amor Descarado (Universal) 91 

13 HURACANES DEL NORTE Nrmás Por Tu Culpa ( Univision) 87 

14 VOCES DEL RANCHO Camarón Pela'o (EMI Latin) 82 

15 INTOCABLE A Dónde Estabas (EMILatin) 79 

16 MONTEZ DE DURANGO Te Quise Olvidar (bisa) 78 

17 DJ KANE La Negra Tomasa (EMILatin) 77 

18 BANDA EL RECODO Para Toda La Vida (Fonovisal 73 

19 PAQUITA LA DEL BARRIO Hombres Malvados (Ba /boa) 69 

20 BANDA EL RECODO Que Te Ruegue Quien Te Quiera (Fonovisal 66 

21 JUAN TAVARES A Un Paso De Olvidarte (Fonovisal 64 

22 CONJUNTO PRIMAVERA Ave Cautiva (Fonovisal 62 

23 PATRULLA 81 Cómo Pude Enamorarme De Ti (Terrazas) 59 

24 BRONCO "EL GIGANTE DE AMERICA" Dalo Por Hecho (Fonovisal 58 

25 PEPE AGUILAR Cruz De Olvido ( Univision) 53 

Data is complied from the airplay week of March 14 -20, 
and based on a point system. 
© 2004 Radio & Records. 

Going For Adds 

BANDA ALAMEDA Prisionero De Tus Brazos (Balboa) 
CORRALEROS DE MAJAGUAL El Gusanito (Discos Fuentes) 

COSTUMBRE Vuelve A Vivir (WarnerM.L.) 
GERARDO FERNANDEZ Se Fue Mi Paloma (Ba /boa) 

JOAN SEBASTIAN Amar Corno Te Amé (Balboa) 

JOSELITO El Fosforito (Discos Fuentes) 

LA SONORA DINAMITA Ni Me Hablen De Ella (Discos Fuentes) 

PAQUITA LA DEL BARRIO Pobre Pistolita (Balboa) 

SERGIO MENDIVIL El Loco (Balboa) 
TIGRILLOS Para Qué Quieres Que Vuelva (WarnerMt.) 

TEJANO TOP 25 
THIS 

WEEK ARTIST flTLE LABELS/ 

1 DJ KANE La Negra Tomasa (EMILatin/ 

MICHAEL SALGADO La Cruz De Vidrio (Freddie) 

3 A.B. QUINTANILLA fIJOE LOPEZ Me Duele (EM/Latin) 

DUELO Un Minuto Más (Univision) 

2 

4 

5 SOLIDO Tal Vez (Freddie) 

TOTAL 

POINTS 

231 

178 

172 

153 

144 

6 JIMMY GONZALEZ & GRUPO MAll Perla Del Mar (Freddie) 139 

7 IMAN Ya No (Univision) 121 

8 CONTROL Mi Najayita (EMI Latin) 88 

9 PALOMINOS Callejón Sin Salida (Urbana) 86 

10 INTOCABLE Soy Un Novato (EMI Latin) 80 

11 INTOCABLE A Dónde Estabas (EMlLatin) 78 

12 BIG CIRCO Voy Navegando ( EMlLatin) 71 

13 PALOMINOS Chulita (Urbana) 71 

14 RAM HERRERA Muchachita Color Canela (Tejas) 70 

15 RAM HERRERA fIJAY PEREZ No Me Volveré A Enamorar (Tejas) 62 

16 JIMMY GONZALEZ & GRUPO MAll Te Llevo En Mi Alma (Freddie) 59 

17 PALOMO Baraja De Oro (Bisa) 55 

18 KUMBIA KINGS fIOZOMATLI Mi Gente (EMI Latin) 54 

19 MARCOS OROZCO De Corazón A Corazón (Catalina) 49 

20 LA ONDA Agárrame La Cintura ( EMlLatin) 48 

21 EMILIO NAVAIRA fIJOSE LUIS AYALA Ambición (BMG) 45 

22 RAMON AYALA La Hoja Y Yo (Freddie) 44 

23 LA TROPA F La Tentación (Freddie) 41 

24 JAIME Y LOS CHAMACOS fIBOBBY PULIDO Conjunto No Morirá (Freddie) 38 

25 BIG CIRCO Una Vez Más (EMlLatinl 

Data is complied from the airplay week of March 14 -20, 
and based on a point system. 
© 2004 Radio & Records. 

Going For Adds 

No Going for Adds for this Week 

38 

Rock /Alternative 
TW ARTIST Title 

1 JULIETA VENEGAS Lento (BMG) 

2 SUPERLITIO Qué Vo' Hacer (Cie %o Music Group /BMG) 

3 ANDRES CALAMARO Estadio Azteca (Warner Mi.) 
4 KINKY Presidente (Nettwerk) 

5 CONTROL MACHETE El Genio Del Dub (Universal) 

6 BABASONICOS Irresponsables (Pop Art/Pelo Music) 
7 CAFE TACUBA Eres (MCA) 

8 ZOE Peace And Love (Sony Discos) 

9 CONTROL MACHETE En El Camino (Universal) 

10 HOJA SECA Vagabundo (Respek) 

11 ALEJANDRO MARCOVICH No Volveré (Independiente) 

12 SANTINO Sonríe (LAM) 

13 MANA Sábanas Frías (Warner ML.) 

14 LA LEY Surazul (Warner M.L.) 

15 JULIETA VENEGAS Andar Conmigo (BMG) 

Songs ranked by total number of points. 17 Rock/Alternative reporters. 

Record Pool 
TW ARTIST Title 

1 TITO ROJAS El Gallo No Olvida (MP) 

2 VICTOR MANUELLE Tengo Ganas (Sony Discos) 

3 TOÑO ROSARIO fITEGO CALDERON Amigo Mío (WarnerM.L.) 
4 MARIANA Me Equivoqué ( Univision) 

5 BANDA GORDA Sueña (MP) 

6 REYNOS Tahaco Y Ron (Latinllava) 

7 GRUPO MANIA Teléfono (Universal) 

8 BIG BOY & ANGEL LOPEZ Dónde Está El Amor (MP) 

9 PAULINA RUBIO Te Quise Tanto (Universal) 

10 SONORA CARRUSELES La Salsa La Traigo Yo (Fuentes) 

11 VICO -C f /EDDIE DEE & TEGO CALDERON El Bueno, El Malo Y El Feo (EM /Latin) 
12 ILEGALES Dame Un Chin (Mock & Roll) 

13 TOROS BAND Si Tú Estuvieras (Universal) 

14 GRUPO MANIA Sube Sube (Universal) 

15 AREA 305 Hay Que Cambiar ( Univision) 

Songs ranked by total number of points. 23 Record Pool reporters. 
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POSITIONS SOUGHT 

116 R &R March 26, 2004 

NATIONAL 

htlp://onairjobtipsheet.com J 

SOUTH 

_e a- 5,,,,nl Soft,. 

International Sales 
Position 

Radio growth and expansion in our 
Latin America sales organization have 
created ercareer opportunity to join the 
World's Leader in Broadcast Software 
Ideal candidate must be bilingual: En- 
glish /Spanish; Portuguese a plus. 
Product knowledge of Selector (not a 
requirement, but a plus), and should 
have past experience in music schedul- 
ing, radio operations, and sales. 
Position is based out of our Miami Of- 
fice, and requires travel throughout all 
of Latin America. 

Reply by e -mail: AFederici@rcsworks.com 
or fax: (9I 4) 206 -3934. 
No phone calls, please. 
Competitive salary and benefits. EOE 

Sales Support and 
Administrative Position 

Career Opportunity to join the World's 
Leader in Broadcast Software 
Ideal candidate must be bilingual: En- 
glish /Spanish; Portuguese a plus. 
Ideal candidate will be detail oriented, 
able to multitask and be a self starter. 
Responsibilities include telephone, ad- 
ministrative, and sales support. Position 
is located in our Miami Office. 

Reply by e-mail: 
AFederici@resworks. com 
or fax: (9I 4) 206 -3934. 
No phone calls, please. 

Competitive sal,ry and benefits. EOE 

EAST 
Smooth Jazz 

Program Director 
Central Pennsylvania's new Smooth Jazz 
92.7, WSJW has an immediate opening for 
a Program Director/ Morning Host. This 
position requires excellent people skills, 
selector knowledge, strong on -air skills 
and a desire to win. If you're working as 
an assistant PD or music director, here's 
your opportunity to advance. 
Programming experience would be 
helpful. Experience in Smooth Jazz is not 
required. If you're passionate about the 
format, we want to hear from you. Tapes 
and resumes to: 

Tom Shannon, Operations Manager 
WSJW 

Box 4368 
Lancaster, PA 17604 -4368 

Hall Communications Inc. is an Equal 
Opportunity Employer 

OPPORTUN /TIES 

SOUTH 
Blue Ridge Broadcasting is seek- 
ing an Audience Development 
person tp develop and execute 
ongoing marketing and public 
relations efforts. Will work 'to: 
increase loyalty to the stations 
among listeners and grow overall 
listenership. For a full Ministry 
Description please contact Peggy 
at BRB, P.O. Box 159 Black 
Mountian, NC 2871 I or via e -mail 
at plance @brb.org. 

Your dream job just opened up. 
WQDR is looking for a morning 
show co -host. Please apply if you are 
warm and sincere on air and off. The 

incredible 94.7 signal covers half of 
North Carolina. We are the #1 sta- 
tion in the market and are all about 
winning with teamwork and making 
a difference in the Raleigh- Durham 
community. It's country music with 
CHR personality. For the'right per- 
son, it's a sweet package. Wait, it gets 
better. Curtis Media is a privately - 
owned company. We do radio right 
and everyday is fun. Females encour- 
aged to apply. Follow these rules: 
send a CD aircheck of one complete 
scoped hour plus cover letter and 
resume to Lisa Mckay WQDR PD 

3012 Highwoods Blvd suite 201 Ra- 

leigh, NC 27604. No calls. No e- mails. 

Curtis Media Group is an Equal Op- 
portunity Employer. Go to 
curtismedia.com for more into! 

EAST 

Morning Show Production 
Director -WQHT, NY 

Responsible for all morning show 
elements and promos, plus some 
station imaging. 
Requirements: 

Three years of radio production 
experience. 

Must be extremely creative, detail 
oriented and highly organized. Must 
be able to conceptualize compelling 
promos and elements. Applicant must 
consistently deliver production 
elements with strong entertainment 
value. 

Writing skills a necessity. 

Send production samples to: Alan 
Wilson, Emmis Communications, 395 
Hudson Street; 7th Floor, New York, 
NY 10014. No phone calls please. 
Emmis Communications is an Equal 
Opportunity Employer. 

EAST 
DIRECTOR OF ENGINEERING - 

PORTLAND MAINE 
Nassau Broadcasting is seeking a DoE (or our 
Maine Stations. Excellent verbal communica- 
tion skills. Problem -solving ability and skill in 
prioritizing. Ability to interact with manage- 
ment and staff at all levels.Ability to multi -task 
and handle pressures and deadlines. AM & FM 

RF, Studio Automation and IT Skills a MUST. 

Competitive Salary, GREAT Benefits, Excellent 
working environment. 
RUSH your Cover Letter and Resume via 
Email to 
Tony Gervasi, 
Sr.Vice President Engineering. 
Email: tgervasi @nassaubroadcasting.com 
Nassau Broadcasting is an EOE. 

WEST 

FIN 
BROADCASTING 

Air Talent Search: 2 NEW 
Sacramento FMs 

Rare opportunity to make history launching 
a new station cluster in the fastest growing 
radio market in the country. Immediate 
openings in all day parts for Real Country 
92.1 (Today's Country & California's Gold) 

and 103.9 (Best of the 80's & More). Suc- 

cessful candidates will be proven major mar- 

ket personalities with winning track records 
in music intensive formats. Must share a 

passion for great radio, love the music and 

be team players. Immediate openings. Email 

or FedEx your MP3 with references and de- 

tailed resume including earnings history in 

strict confidence to: PD, Steve Garland, First 

Broadcasting, 298 Commerce Circle, Sacra- 

mento, CA 95815. hr @realcountry921.com. 

Antidote to Hannity 

Ready to light up switchboards with hard - 
hitting, left- leaning, sensible talk. No weird 
radical stuff. Engaging, entertaining dialogue 
covering politics, business, current events. 
Award -winning large market radio newsman 
with smarts, MBA, talent to spare. Killer 
demo. Unleash me. 214 -706 -6906. 

REM Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 81/2' X 11' company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only tree po- 

sitions sought ads are accepted by e-mail to: 

llinares4'radioandrecords.com. Address all 20 -word ads to 

R &R Free Opportunities, 10100 Santa Monica Blvd.. Third 

Floor, Los Angeles. CA 90067. 

REM Opportunities 
Advertising 
lx 2x 

$200 /inch $150/inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. It logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for 1x, $50 for 2x). In addition, all ads appear on R &R's 
website. (www. radioandrecords.com). 

Blind Box: add $50 

The R &R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
nmwduals seeking employment may run ads in ni. 

Positions Sought section at the special rate of $50 /inch 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to Ilinares ©radioandrecords.com. Ads are also 

accepted by fax: (310- 203 -8727) or mail. Visa, MC, 

AmEx or Discover card accepted. Include card num- 

ber,name as it appears on credit card, expiration date 

and phone number. Blind box responses are sent to 

advertisers every Friday by first -class mail. 

Deadline 
To appear in the following week's issue, your ad must 

be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R &R Opportunities, 
10100 Santa Monica Blvd., Third Floor, Los Angeles, 

CA 90067. 

RADIO Er RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R &R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R &R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R &R reserves all rights in material accepted for publication. All letters addressed to R &R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

© Radio & Records, Inc. 2004. 

POSTMASTER: Send address changes to R &R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067. 

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 WEBSITE: www.radioandrecords.com 

hone Fax 

310- 203 -8727 

E -mail 

moreinfo9radioandrecords.com 

Phone 

cmeoerUNITIEs.MARKETPLACE: 310 -788 -1622 

Fax 

310 -203 -8727 

E -mai 

Ilinares @radioandrecords.com CIRCULATION: 310 -788 -1625 

NEWS DESK: 310 -788 -1699 310 -203 -9763 newsroom @ radioandrecords.com EDITORIAL, OTHER DEPTS: 310 -553 -4330 310 -203 -9763 mailroom @radioandrecords.com 

R &R ONLINE SERVICES: 310-788-1635 310-553-4056 kmccabe@radioandrecords.Com WASHINGTON, DC BUREAU: 301 -951 -9050 301- 951 -9051 rrdc radioandrecords.com 

ADVERTISING /SALES: 310-553-4330 310-203-8450 hmowry ®radioandrecords.com NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton@radioandrecords.com 
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FEATURES 

"THE LADYKILLERS" 
Interviews with Tom Hanks, 

Irma P. Hall & Marlon Wayans 

www.radiolinkshollywood.com 
Contact Lori Lerner at (310)457 -5358 

(310)457- 9869(Fax) radiolnks @aol.com (e -mail) 

MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy, Semi -Gloss Paper 

* REQUEST FREE 
CATALOG ANO SAMPLES! 

PI( °I'['KI;S 

BIW - 8x10's 
500 - $90.00 

1000 - $120.00 

5x7 - JOCK CARDS 
II &W 1000 - $100.00 
Color 2000 - $408.00 

* PRICES INCLUDE 

TYPESETTING á FREIGHT 
* FAST PROCESSING 

OTHER SIZES AVAILABLE 

pacts siaae, To 
ce edt Mmd!lT NOME 

+. 

Send 8x,0 Aneto, ChKWM.O. Vssa,MC. eWlnw',cns 'o 

l967 E. Fonda Street, Dept. R Spngl,eM. MO 65803 

TOLL FREE: 1- 888 -526 -5336 
www.abcpìctures.com 

www.radioandrecords.com 

MARKETPLACE 
ADVERT /SING 

Payable in advance. Order must be typewritten and accompanied 
by payment. Visa/MC /AMEx/Discover accepted. One inch minimum, 
additional space up to six 
inches available in incre- 
ments of one -inch. Rates 

for R &R marketplace 

(per inch): 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

Marketplace 
(310) 788 -1622 
Fax: (310) 203 -8727 
e -mail: Ilinares@radioandrecords.com 

$95.00 
90.00 
85.00 
75.00 
70.00 

MARKETPLACE- March 26, 2004 Rat 117 

VOICEOVER SERVICES 

Imaging that brings out your station's personality! 
Your sound on your budget. 

www.dave I acker.com 609 -290 -3333 

Dunsworth 
radio image voice 

bobdunsworth.com 

5 time Academy Awards announcer 5 Hme Emmy announcer 

Randy Thomas 
#1 Female Voice in America 

WLTW/New York WASH/ -FM/Washington, DC 
WNIC 100.3/Detroit KL UV/Dallas 

Make your budget sound bigger than it is. 

(1 -800) RT -VOICE www.randythomasvo.com 
E -mail: randy @randythomasvo.com 

Listen Now! 
www.mitchcraig.com M1=103 

, 

`L 'L'i'c',LLl1? l).LLI l>> 1 ,,LL1111 

PRODUCTION SERVICES 

World -class imaging waiting for your station voice... 

www.grooveimaging. corn 

GROOVE IMAGING 

Calli 
901.881.4878 

Mark McKay Media 
MALE & FEMALE VOICES AVAILABLE 

ALL FORMATS & MARKET SIZES 

CLUSTER & GROUP RATES 

PHONE DEMO: 913 -345 -2381 
FAX 345 -2351 
WEB DEMO: mckaymedia.net 

AFFORDABLE! 

ENS 

AI 1`!4. 
(tun Amry !py 

Ab,'< 
San e.ar2!a-y*aT 

ERS u 
^A rW, 1-800-786-7411 rr@bannersonaroll.com Ga.A!wp !+p We, 

BRAND BUILDER Ifs working for KLOS (LAI WRKS 
(KISS /NY) WBCN (Boston i WSM AM /FM (Nashville) Microsoft Time 
Warner Perrier, and many, many more. Affordable rolls of plastic that repeat 
your message over and over again. For event planning help, call Susan V. 

MUSIC REFERENCE 

Great April Fool's Soogs! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 
1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ( *on U.S. orders) 
Discounted price: $5 1.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 9006 

R &R's Year -End Chart Pack 
N 

includes year -end charts for all R &R formats from 
1974 through 2003! Call (310)788 -1625 or email 
moreinfo@radioandrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com


/JTHE BACK PAGES 
National Airplay Overview: March 26, 2004 a r 

CHR/POP 
LW 1W 

1 

2 

© 
4 

© 
6 

7 

o 
9 

1 

2 

4 

3 

5 

6 

7 

10 

8 

14 

11 

9 

15 

12 

13 

20 

23 

16 

21 

17 

37 

28 

26 

18 

35 

27 

34 

29 

31 

32 

11 

12 

14 

15 

18 

20 

24 

BRITNEY SPEARS Toxic (Jive) 

EVANESCENCE My Immortal (Windup) 

USHER fILUDACRIS & LIL' JON Yeah (Arista) 

JESSICA SIMPSON With You (Columbia) 

MAROON 5 This Love (Octone /Jl 
OUTKAST The Way You Move (Arista) 

LINKIN PARK Numb (Warner Bros.) 

CHINGY One Call Away (DTP /Capitol) 

NICKELBACK Someday (Roadrunner Records / IDJMG) 

HILARY DUFF Come Clean (Buena Vista /Hollywood) 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 

EAMON F"k It II Don't Want You Back) (Jive) 

SARAH CONNOR Bounce (Epic) 

OUTKAST Hey Ya! (Arista) 

TWISTA f!KANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 
JET Are You Gonna Be My Girl (Elektra /EEGI 

J -KWON Tipsy (So So Del/Arista) 

FUEL Falls On Me (Epic) 

CASSIDY VR. KELLY Hotel (J) 

3 DOORS DOWN Here Without You (Republic /Universal) 

012 tIEMINEM My Band (Shady /lnterscopel 

AVRIL LAVIGNE Don't Tell Me (Arista) 

BLACK EYED PEAS Hey Mama (A &M /lnterscope) 

NICK CANNON Gigolo (Jive) 

JESSICA SIMPSON Take My Breath Away (Columbia) 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

HOOBASTANK The Reason (Island / IDJMG) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

SWITCHFOOT Meant To Live (RedInk/Columbia) 

FRANKEE F.U.R.B. (Independent) 

#i ADDED 
BEYONCE' FlUt' RIP Naughty Girl (Columbia) 

#1 MOST INCREASED PLAYS 
012 FIEMINEM My Band (Shady /lnterscope) 

TOP 5 NEW & ACTIVE 
LUDACRIS Splash Waterfalls (Del JamSouth /IDJMGI 

YELLOWCARD Ocean Avenue (Capitol! 

MARIO WINANS FIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

SIMPLE PLAN Don't Wanna Think About You (Warner Bros.) 

G UN' . cope/ 

CHR /POP begins on Page 32. 

AC 
LW TW 

1 1 JOSH GROBAN You Raise Me Up (143 /Reprise) 

2 0 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

4 © DIDO White Flag (Arista/ 

3 4 SHANIA TWAIN Forever And For Always /Mercury /IDJMGI 

5 TRAIN Calling All Angels (Columbia) 

7 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

6 7 UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 

8 8 MATCHBOX TWENTY Unwell (Atlantic) 

9 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

12 I MARTINA MCBRIDE This One's For The Girls (RCA) 

11 SIMPLY RED You Make Me Feel Brand New (simplyred.com /Red Ink) 

10 12 LUTHER VANDROSS Dance With My Father (J) 

13 13 COUNTING CROWS Big Yellow Taxi (Gellen/Interscope) 

16 SEAL Love's Divine (Warner Bros.) 

17 WYNONNA I Want To Know What Love Is (Curb) 

18 3 DOORS DOWN Here Without You (Republic /Universal) 

20 LUTHER VANDROSS Buy Me A Rose (J/ 

19 18 SANTANA f /ALEX BAND Why Don't You & I (Arista) 

27 LIONEL RICHIE Just For You (Island /IDJMGI 

21 i ROD STEWART Time After Time (J) 

24 MICHAEL BUBLE Sway (143 /Reprise) 

25 KENNY LOGGINS I Miss Us (All The Best) 

22 23 NO DOUBT Its My Life (Interscopel 

23 24 ISRAEL KAMAKAWIWO'OLE Over The Rainbow (Big Boy) 

28 ® MELISSA ETHERIDGE Breathe (Island /IDJMG) 

26 26 CHRISTINA AGUILERA The Voice Within (RCA) 

29 TRAIN When I Look To The Sky (Columbia) 

30 NORAH JONES Sunrise (Blue Note/EMCI 

BOOTIE & THE BLOWFISH Goodbye Girl (Rhino /WSM) 

r KATRINA CARLSON Count On Me (Kataphonic) 

#1 MOST ADDED 
KIMBERLEY LOCKE 8th World Wonder (Curb) 

#1 MOST INCREASED PLAYS 
LIONEL RICHIE Just For You (Island /IDJMGI 

TOP 5 NEW & ACTIVE 
HARRY CONNICK, JR. For Once In My Life (Columbia) 

PHIL COLLINS No Way Out (Hollywood) 

GLORIA ESTEFAN I Wish You (Epic) 

SHANIA TWAIN It Only Hurts When l'm Breathing (Mercury /IDJMG) 

JESSICA SIMPSON Take My Breath Away (Columbia) 

AC begins on Page 60. 

CHR/RHYTHMIC 
LW TW 

1 

2 

3 

6 

4 

7 

5 

13 

8 

11 

10 

9 

12 

15 

22 

18 

25 

29 

20 

16 

24 

14 

28 

35 

19 

23 

17 

21 

26 

32 

0 
7 

9 

11 

12 

22 

25 

26 

27 

28 

29 

30 

USHER fILUDACRIS & LIL' JON Yeah (Arista) 

J-KWON Tipsy (So So Del /Arista/ 

CHINGY One Call Away (DTP /Capitol) 

M. WINANS fIENYA & P. DIDDY I Don't... (Bad Bay /Universal! 

LUDACRIS Splash Waterfalls (Del Jam South / IDJMG) 

JAY Z Dirt Off Your Shoulder (Roc -A Fella / IDJMG) 

TWISTA f!KANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 

USHER Burn (Anstal 

CASSIDY fIR. KELLY Hotel LJ) 

G UNIT fIJOE Wanna Get To Know You (lnterscope) 

YINGYANGTWINSIILIL 'JON &THEEASTSIDEBOYZ Salt Shaker (7VT) 

EAMON Fk It II Don't Want You Back) (Jive) 

PETEY PABLO Freek A Leek (Jive) 

D12 fIEMINEM My Band (Shady /lnterscope) 

TWISTA Overnight Celebrity (Atlantic) 

OUTKAST Roses (Arista) 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

KANYE WEST f!SYLEENA JOHNSON All Falls Down (Roc A- fella/ /D.JMGI 

JENNIFER LOPEZ fIR. KELLY Baby I Love U (Epic) 

T.I. Rubber Band Man (Grand Hustle /Atlantic) 

LIL' FLIP Game Over (Sucka free /Loud /Columbia) 

KANYE WEST Through The Wire (RocAfella/IDJMG) 
FRANKEE F.U.R.B. (Independent) 

BEYONCE' fILIL' FLIP Naughty Girl (Columbia) 

NICK CANNON Gigolo (Jive) 

BRITNEY SPEARS Toxic (Jive) 

RUBEN STUDDARD Sorry 2004 (J) 

BEYONCE' Me, Myself And I (Columbia) 

SLEEPY BROWN fIOUTKAST I Can't Wait (lnterscopel 

M. LEE fIJ. PHA & S. BROWN Luv Me Baby (f o' Reel/Universal) 

#1 Îvl i) I HUÙtLI 
YUNG WUN Tear It Up (J) 

#1 MOST INCREASED PLAYS 
D12 FIEMINEM My Band (Shady /lnterscope) 

TOP 5 NEW & ACTIVE 
MR. VEGAS Pull Up (Delicious Vinyl /Gel fen) 

YUNG WUN Tear It Up (J) 

JANET JACKSON I Want You (Virgin) 

GUERILLA BLACK Guerilla Nasty (Virgin) 

CYP' mbia) 

CHR/RHYTHMIC begins on Page 37. 

OT AC 
LW 

2 

5 

1 

3 

8 
3 

EVANESCENCE My Immortal (Windup) 

MAROON 5 This Love (Octane /J) 

3 DOORS DOWN Here Without You (Republic /Universal) 

O NICKELBACK Someday (Roadrunner Records /IDJMG) 

4 5 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 

6 6 NO DOUBT Its My Life (lnterscopel 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

MATCHBOX TWENTY Bright Lights (Atlantic) 

SANTANA I!ALEX BAND Why Don't You & I (Arista! 

DIDO White Flag (Arista) 

MELISSA ETHERIDGE Breathe (island /1DJMG) 

SARAH MCLACHLAN Fallen (Arista) 

OUTKAST Hey Ya! (Arista) 

JOHN MAYER Clarity (Aware /Columbia) 

TRAIN When I Look To The Sky (Columbia) 

LIZ PHAIR Extraordinary (Capitol) 

FUEL Falls On Me (Epic) 

NORAH JONES Sunrise (Blue Note/EMC) 

HOOBASTANK The Reason (island /IDJMGI 

TOBY LIGHTMAN Devils And Angels (Lava) 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

JESSICA SIMPSON With You (Columbia) 

SEAL Love's Divine (Warner Bros.) 

JOSH KELLEY Everybody Wants You (Hollywood) 

LIVE WI SHELBY LYNNE Run Away (Radioactive / Geffen) 

LINKIN PARK Numb (Warner Bros.) 

JET Are You Gonna Be My Girl (Elektra/EEG) 

MATCHBOX TWENTY Downfall (Atlantic) 

NELLY FURTADO Try (OreamWorks/lnterscopel 

8 

7 8 

10 9 

9 10 

12 

11 12 

13 13 

14 

15 

16 

17 

19 

21 

18 

20 

22 

23 

24 

25 

31 

27 

30 

29 

28 

15 

25 

#1 MOST ADDED 
ALANIS MORISSETTE Everything (Maverick /Reprise/ 

#1 MOST INCREASED PLAYS 
MAROON 5 This Love (Octane/J.1 

TOP 5 NEW & ACTIVE 
JOSH GROBAN You Raise Me Up (143 /Reprise/ 

DURAN DURAN Sunrise (Capitol) 

ALANIS MORISSETTE Everything (Maverick/Reprisel 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

MICHAEL ANDREWS FIGARY JULES Mad World (Universal) 

AC begins on Page 60. 

1MEDIABASE 

URBAN 
LW 1W 

1 1 USHER fILUDACRIS & LIL' JON Yeah (Arista) 

3 0 CHINGY One Call Away (DTP /Capitol) 

2 3 LUDACRIS Splash Waterfalls (Del JamSouth //DJMGI 

5 8 A JAY Z Dirt Off Your Shoulder (Roc -Fella /IDJMGI 

6 © J-KWON Tipsy (So SoDel /Anstal 

4 6 RUBEN STUDOARD Sorry 2004 (J) 

7 7 CASSIDY fIR. KELLY Hotel (J) 

10 ALICIA KEYS If I Ain't Got You (J) 

17 USHER Burn (Arista) 

9 T.I. Rubber Band Man (Grand Hustle /Atlantic) 

8 11 TWISTA UKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 

13 SLEEPY BROWN IIOUTKAST I Can't Wait (lnterscopel 

15 G UNIT 11JOE Wanna Get To Know You (lnterscopel 

18 M. WINANS fIENYA & P. DIDDY I Don't... (Bad Boy /Universal) 

16 PETEY PABLO Freek -A -Leek (Jive) 

20 LIL' FLIP Game Over (Sucka free /loud /Columbia) 

14 17 YOUNG GUNZ No Better Love (De(Jam /IDJMG) 

12 18 YING YANG TWINS fILIL 'JON &THEEASTSIDEBOYZ Salt Shaker (1V77 

19 0 AVANT Don't Take Your Love Away (Geffen) 

11 20 BEYONCE' Me, Myself And I (Columbia) 

28 KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc- A-fela//LUMGI 

23 JANET JACKSON I Want You (Virgin) 

24 SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

26 JAGGED EDGE What Its Like (Columbia) 

21 25 KANYE WEST Through The Wire (Roc-A-fella /IDJMG) 

30 ED TAMIA Questions (Elektra /EEG) 

22 27 JUVENILE IIMANNIE FRESH In My Life (Cash Money /Universal) 

25 28 TRILLVILLE Neva Eva (BME/Warner Bros.) 

35 TWISTA Overnight Celebrity (At /antic) 

43 r BEYONCE' fILIL' FLIP Naughty Girl (Columbia) 

#1 MOST AUUEU 
TWISTA Overnight Celebrity (Atlantic) 

#1 MOST INCREASED PLAYS 
USHER Burn (Arista) 

TOP 5 NEW & ACTIVE 
MONICA U Should've Known Better (J) 

GUERILLA BLACK Guerilla Nasty (Virgin) 

DILATED PEOPLES FIKANYE WEST This Way (Capitol) 

WYCLEF JEAN FISHARISSA Take Me As I Am (J) 

8 -BALL & MJG ym: 0 z n: ?2-1 Boy /Universal) 

URBAN begins on Page 41. 

ROCK 
LW 1W 

1 8 NICKELBACK Figured You Out (Roadrunner Records /IDJMG) 

2 © INCUBUS Megalomaniac (Epic) 

3 3 AUDIOSLAVE 1 Am The Highway (lnterscope /Epic) 

5 . AEROSMITH Baby, Please Don't Go (Columbia) 

6 © LINKIN PARK Numb (Warner Bros.) 

4 6 JET Are You Gonna Be My Girl (Elektra /EEG) 

9 KID ROCK Jackson, Mississippi (Top Dog /Atlantic) 

7 TESLA Caught In A Dream (Sanctuary /SRGI 

12 JET Cold Hard Bitch (Elektra /EEG) 

8 TANTRIC Hey Now (Maverick /Reprise) 

13 PUDDLE OF MUDD Heel Over Head (Geffen) 

11 GODSMACK Re-Align (Republic /Universal) 

14 THREE DAYS GRACE II Hate) Everything About You (Jive) 

16 SHINEDOWN 45 (Atlantic) 

10 15 DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 

18 

8 
A PERFECT CIRCLE The Outsider (Virgin) 

21 GODSMACK Running Blind (Republic /Universal) 

15 18 3 DOORS DOWN Away From The Sun (Republic /Universal) 

17 19 FUEL Million Miles (Epic) 

19 20 TRAPT Echo (Warner Bros.) 

23 LINKIN PARK Lying From You (Warner Bros.) 

20 HOOBASTANK The Reason llsland /IDJMG) 

25 LIMP BIZKIT Behind Blue Eyes (flip /lnterscope) 

22 24 OFFSPRING Hit That (Columbia) 

24 LO-PRO Sunday (Gel fen) 

26 DAMAGEPLAN Save Me (Elektra /EEG) 

29 LOSTPROPHETS Last Train Home (Columbia) 

27 AUDIOSLAVE What You Are (lnterscope /Epic) 

28 SEVENDUST Broken Down (TVT) 

30 DROWNING POOL Step Up (Windup) 

#1 MOST ADDED 
JET Cold Hard Bitch (Elektra /EEG) 

#1 MOST INCREASED PLAYS 
AEROSMITH Baby, Please Don't Go (Columbia) 

TOP 5 NEW & ACTIVE 
FINGER ELEVEN One Thing (Windup) 

DEFAULT Throw It All Away (TVT) 

SOIL Redefine (J) 

OFFSPRING ¡Can't Get My) Head Around You (Columbia) 

CROSSFADE Cold (Columbia) 

ROCK begins on Pap 67. 

www.americanradiohistory.com
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URBAN AC 

1 RUBEN STUDDARO Sorry 2004 (J7 

2 LUTHER VANDROSS Think About You (JI 

3 BEYONCE' Me. Myself And I (Columbia) 

10 ALICIA KEYS If I Ain't Got You (J) 

4 5 ALICIA KEYS You Don't Know My Name (JI 

7 KEM Love Calls (Motown /Universall 

14 TEENA MARIE Still In Love (Cash Money /Universal) 

6 8 JOE More & More (Jive) 

8 0 BABYFACE The Loneliness (Arista) 

5 10 AVANT Read Your Mind (Geffen) 

9 11 GERALD LEVERT Wear It Out (Elektra /EEG) 

13 ® WILL DOWNING A Million Ways (CRP /VMG) 

12 13 OUTKAST The Way You Move (Arista) 

16 0 SILK Side Show (Liquid 8) 

15 15 SMOKIE NORFUL I Need You Now (EMI Gospel) 

18 JANET JACKSON I Want You (Virgin) 

19 VAN HUNT Seconds Of Pleasure (Capita /) 

20 ANTHONY HAMILTON Charlene (So So Del /Arista) 
21 OWELE Hold On (Virgin) 

17 20 JAGGED EDGE Walked Outta Heaven (Columbia) 

22 MUSIQ Whoknows (Del Soul / IDJMG) 

25 HIL ST. SOUL Pieces (Shanachie7 

27 EN VOGUE Doh Boy (33rd Street /funky Girl) 

26 24 KINDRED THE FAMILY SOUL Stars (Hidden Beach) 

23 25 JAVIER Beautiful U R (Capitol) 

R. KELLY Happy People (Jive) 

29 AVANT Don't Take Your Love Away (Geffen) 

30 28 GOAPELE Closer (Columbia) 

e PATTI LABELLE New Day (Del Soul / IDJMG) 

30 RHIAN BENSON Stealing My Peace Of Mind (DIM 

n r rvlúJ r tiüucu 
PATTI LABELLE New Ray ,Dcl Son/ ANC/ 

#1 MOST INCREASED PLAYS 
ALICIA KEYS If I Ain't Got You rJr 

TOP 5 NEW & ACTIVE 
CALVIN RICHARDSON Not Like This (Hollywood' 

TRINA BROUSSARD Losing My Mind (Motowni0n,versal) 

TAMIA Question; L'( 
CREA Il I 5 

JESSE POWFLI i ' 

URBAN begins on Page 41. 

ACTIVE ROCK 
LW 1W 

1 o INCUBUS Megalomaniac (Epic) 

2 2 NICKELBACK Figured You Out (RoadrunnerRecords/ID MG) 
5 © A PERFECT CIRCLE The Outsider (Virgin) 

3 4 GODSMACK Re -Align (Republic /Universal) 

6 © SHINEDOWN 45 (At /antic) 

4 6 THREE DAYS GRACE II Hate) Everything About You (Jive) 

9 JET Cold Hard Bitch (Elektra /EEG) 

14 LINKIN PARK Lying From You (Warner Bros.) 

13 PUDDLE OF MUOD Heel Over Head (Gellen) 

10 LOSTPROPHETS Last Train Home (Columbia) 

8 11 TANTRIC Hey Now (Maverick /Reprise) 

11 ® TRAPT Echo (Warner Bros.) 

12 13 DAMAGEPLAN Save Me (Elektra /EEGI 

7 14 LINKIN PARK Numb (Warner Bros.) 

16 

8 
HOOBASTANK The Reason (island /IDJMGI 

18 KID ROCK Jackson, Mississippi (TopDog /Atlantic) 
15 17 AUDIOSLAVE I Am The Highway (Interscope /Epic) 

' 

22 DROWNING POOL Step Up (Wind -up) 

19 SEVENDUST Broken Down (TVT) 

20 20 LO-PRO Sunday (Gellen) 

29 GODSMACK Running Blind (Republic /Universal) 

25 OFFSPRING (Can't Get My) Head Around You (Columbia) 

21 23 OFFSPRING Hit That (Columbia) 

26 CROSSFADE Cold (Columbia) 

27 SOIL Redefine (J) 

30 AUDIOSLAVE What You Are (Interscope /Epic) 

31 AEROSMITH Baby, Please Don't Go (Columbia) 

17 28 STAIND How About You (Flip /Elektra /EEGI 

33 DROPBOX Wishbone (Re-Align/Universal) 

24 30 KORN Y'All Want A Single (Immortal/Epic) 

#1 MOST ADDED 
GODSMACK Running Blind (Republic /Universal) 

#1 MOST INCREASED PLAYS 
GOOSMACK Running Blind (Republic /Universal) 

TOP 5 NEW & ACTIVE 
ATOMSHIP Pencil Fight (Windup) 

EVANESCENCE Everybody's Fool (Windup) 
DEFAULT Throw It All Away (TVT) 

THREE DAYS GRACE Just Like You (Jive) 

ATREYU Lip Gloss And Black (Victory) 

ROCK begins on Page 67. 

THE BACK PAGES 
National Airplay Overview: March 26, 2004 

COUNTRY 
w 1V 

4 O KENNY CHESNEY fIUNCLE KRACKER When The Sun Goes Down (BNA) 
2 2 TOBY KEITH American Soldier (DreamWorks) 

5 0 KEITH URBAN You'll Think Of Me (Capitol) 

1 4 TIM MCGRAW Watch The Wind Blow By (Curb) 

3 5 BRAD PAISLEY Little Moments (Arista) 

6 SARA EVANS Perfect (RCA) 

8 BUDDY JEWELL Sweet Southern Comfort (Columbia) 

9 RASCAL FLATTS Mayberry (lyric Street) 
11 JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 

7 10 TRACE ADKINS Hot Mama (Capitol) 

16 TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 

15 GEORGE STRAIT Desperately (MCA) 

13 GARY ALLAN Songs About Rain (MCA) 

14 CLINT BLACK Spend My Time (Equity Music Group) 
17 BLUE COUNTY Good Little Girls /Asylum /Curb/ 
10 16 JIMMY WAYNE I Love You This Much (DreamWorks) 

18 DIERKS BENTLEY My Last Name (Capitol) 
19 CAROLYN DAWN JOHNSON Simple Life (Arista) 
20 MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 

21 i BROOKS & DUNN That's What She Gets For Loving Me (Arista) 
25 LONESTAR Let's Be Us Again (BNA) 

23 SHEDAISY Passenger Seat (Lyric Street) 

30 GRETCHEN WILSON Redneck Woman (Epic/ 

24 BIG & RICH Wild West Show (Warner Bros.) 

22 BRIAN MCCOMAS You're In My Head (Lyric Street) 
26 CLAY WALKER I Can't Sleep (RCA) 

27 REBA MCENTIRE Somebody (MCAT 

28 t DAVID LEE MURPHY Loco (Audium) 

29 ' SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury / IDJMG) 
31 PAT GREEN Guy Like Me (Republic /Universal South) 

ri Í IVIUS 1 MU-1EU 
JOSH GRACIN I Want lo Lwr rL yr¢ Surer; r 

#1 MOST INCREASED PLAYS 
GRETCHEN WILSON Redneck Woman ((Orr, 

TOP NEW & ACTIVE 
SHERRIE AUSTIN 0.,.: r S:: h. 

JOE NICHOLS If Nohnd. 

VINCE GILL I 

TRACY BYRD 

COUNTRY begins on Page 46. 

ALTERNATIVE 
LW 1W 

1 1 INCUBUS Megalomaniac (Epic/ 

2 BLINK -182 Miss You (Geffen) 

4 HOOBASTANK The Reason (island / IDJMG) 

3 4 LOSTPROPHETS Last Train Home (Columbia) 

6 0 311 Love Song (Volcano /Maverick) 

5 6 NICKELBACK figured You Out (Roadrunner Records/IDJMG) 
7 7 FINGER ELEVEN One Thing (Windup) 

10 AFI Silver And Cold (DreamWorks /Interscope) 

12 A PERFECT CIRCLE The Outsider (Virgin) 

8 10 LINKIN PARK Numb (Warner Bros.) 

16 JET Cold Hard Bitch (Elektra/EEG) 

14 TRAPT Echo (Warner Bros.) 

19 LINKIN PARK Lying From You (Warner Bros.) 

13 14 THREE DAYS GRACE II Hate) Everything About You (Jive) 

11 15 AUDIOSLAVE I Am The Highway (Interscope /Epic) 
9 16 DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 
18 a PUDDLE OF MUDD Heel Over Head (Geffen) 

15 18 JET Are You Gonna Be My Girl (Elektra /EEG) 

21 ' VINES Ride (Capitol) 

20 t SWITCHFDOT Meant To Live (Red Ink/Columbia) 

23 OFFSPRING (Can't Get My) Head Around You (Columbia) 

24 PHANTOM PLANET Big Brat (Daylight /Epic) 

22 23 YELLOWCARD Ocean Avenue (Capitol) 

28 YEAH YEAH YEAHS Maps (lnterscope7 

27 STROKES Reptilia (RCA) 

29 CYPRESS HILL What's Your Number? (Columbia) 

25 27 LIMP BIZKIT Behind Blue Eyes (flip /Interscope) 

26 28 LO-PRO Sunday (Geffen) 

i 

34 GODSMACK Running Blind /Republic /Universal) 
32 F00 FIGHTERS Darling Nikki (Roswell /RCA) 

#1 MOST ADDED 
INCUBUS Talk Shows On Mute (Epic) 

#1 MOST INCREASED PLAYS 
SMILE EMPTY SOUL Silhouettes /Zany' 

TOP 5 NEW & ACTIVE 
DROWNING POOL Step Up (Windup) 

HIM Join Me (Universal) 

STELLASTARR My Coco (RCA) 

MARS VOLTA Televators (Gold Standard /Universal, 

VON BONDIES C'mon C'mnn (Sire Records/Repnse- 

ALTERNATIVE begins on Page 75. 
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SMOOTH JAll 
LW 1W 

1 1 KIM WATERS The Ride (Shanachie) 

2 Q RICHARD ELLIOT Sly (GRP /VMG) 

3 3 CHRIS BOTTI Indian Summer (Columbia) 

5 PETER WHITE Talkin' Bout Love (Columbia) 

9 PAUL BROWN 2417 (GRP /VMGI 
7 6 STEVE COLE Everyday (Warner Bros.) 

8 7 HIL ST. SOUL For The Love Of You (Shanachie7 

4 8 NICK COLIONNE High Flyin' (3 Keys Music) 

6 9 JAllMASTERS Puerto Banus (Tnpp,n N' Rhythm) 
10 i EUGE GROOVE Livin' Large (Naradal 

11 PAUL TAYLOR Steppin Out (Peak) 

13 BASS X Vanni (Liquid B) 

12 DAVE KOZ All I See Is You (Capitol) 

16 NORAH JONES Sunrise (Blue Note/EMC) 

14 15 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 
15 RICHARD SMITH Sing A Song (A440) 
18 MIND/ ABAIR Save The Last Dance (GRP /VMG7 

17 MARC ANTOINE Mediterraneo (Rendezvous) 

21 JOYCE COOLING Expression (,Varada) 

20 i BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bros.) 
19 JEFF GOLUB Pass It On (GRP /VMG) 

23 NAJEE Eye 2 Eye (N- Coded) 

22 23 DAVID SANBORN Isn't She Lovely (GRP /VMG) 
24 GD RICK BRAUN Daddy -0 (Warner Bros.) 

25 25 BRIAN BROMBERG Bobblehead (A440) 

30 SIMPLY RED You Make Me Feel Brand New (simplyredcom /Red Ink) 
26 27 DAN SIEGEL In Your Eyes (Native language) 

PRAFUL Let The Chips Fall (Rendezvous) 

PETE BELASCO Deeper (Compendia) 

27 30 SPECIAL EFX Ladies Man (Shanachie7 

#1 MOST ADDED 
PRAFUL Let The Chips Fall (Rendezvous) 

#1 MOST INCREASED PLAYS 
PRAFUL Let The Chips Fall (Rendezvous) 

TOP 5 NEW & ACTIVE 
BRAXTON BROTHERS When You Touch Me .'Peak) 

))1ANA KRALL Twuptauon (Yesterday Today/ (GRP'VMG( 

' BRIAN HUGHES Wherever You Aie (4-14(7- 

PAUL JACKSON, JR. Wilkie. (Rh(c Nore LMC1 

MICHAEL MCDONALD Ain't Nothing like The Real Thing (Motown) 

Smooth Jazz begins on Page 65. 

TRIPLE A 
LW 1W 

1 1 NORAH JONES Sunrise (Blue Not e/EMC) 

2 2 MELISSA ETHERIDGE Breathe (island / IDJMG) 
6 © MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

5 . DAMIEN RICE Cannonball (Vector Recordings /WarnerBros./ 
7 GUSTER Careful (Palm /Reprise/ 

4 6 STING Sacred Love (A &M /Interscope[ 
10 O JET Are You Gonna Be My Girl (Elektra /EEC) 

9 o JOHN MAYER Clarity (Aware /Co /umbra) 

3 9 INDIGO GIRLS Perfect World (Epic) 

11 

8 
FIVE FOR FIGHTING 100 Years (Aware /Columbia[ 

15 MAROON 5 This Love (Ottone /J) 
B 12 THRILLS One Horse Town (Virgin) 

13 ® JOHN EDDIE if You're Here When I Get Back (Thrill Show /Lost Highway) 
14 14 ERIC CLAPTON If I Had Possession Over Judgment Oay (Duck /Reprise( 
12 15 RYAN ADAMS Burning Photographs (Lost Highway /IDJMG) 
16 

. 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 

19 JASON MRAZ Curbside Prophet LElektra /EEC) 

18 18 LOS LONELY BOYS Real Emotions (Or/Epic) 
17 19 VAN MORRISON Evening In June (Blue Note/EMC) 

23 Cif 

DONAVONFRANKENREITERfIJACKJOHNSON Free (BrushfireJUruversal) 

JOSS STONE Fell In Love With A Boy IS Curve /EMC) 
20 22 COUNTING CROWS She Don't Want Nobody Near (Gellen) 
24 ® JONNY LANG Give Me Up Again (A &M /lnterscope7 

22 ® HOWIE DAY She Says (Epic) 

21 25 MATCHBOX TWENTY Bright Lights (Atlantic) 
MINDY SMITH Come Ta Jesus (Vanguard) 

25 27 KEB' MO' Let Your Light Shine (Epic) 

DAVE MATTHEWS Oh (RCA) 

JOHNNY A. I Had To Laugh (favored Nations/Red Ink) 
30 BEN HARPER Brown Eyed Blues (Virgin) 

#1 MOST ADDED 
ALANIS MORISSETTE Everything (Maverick /Reprise) 

#1 MOST INCREASED PLAYS 
DAVE MATTHEWS Oh (RCA) 

TOP 5 NEW & ACTIVE 
TEITUR You're The Ocean (Cherry'Unaersal) 

WHEAT I Met A Girl (Aware /Columbia) 

SARAH MCLACHLAN Stupid (Arista) 
JARS OF CLAY Show You Love (Essential /PIG /RCA) 

MATTHEW RYAN Return To Me WHybni' 

TRIPLE A begins on Page 101. 
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By Erica Farber 

ame a popular music act from the last 30 

years, and Bill Leopold has probably 

either promoted them, published their 
music, managed them or produced a 

concert tour for them. He has built one 
of the premier boutique management 
companies in the music business today; 
Leopold and his team of seven currently 
represent Melissa Etheridge, Adam Cohen, 

Dave Koz, David Lanz, Kenny Loggins and 
Maroon 5. 

Leopold loves what he does and 
believes the music industry is still a great 

business. On the really tough days, he tells his team, "No 

offense, but we could be working at Sears or Wal -Mart." He 

feels truly blessed. 
Getting into the business: "I started when I was a 

kid, working for Terry Bassett and Pat O'Day in Seattle. Pat 

was the No. 1 Rock -Pop DJ. That was back in the days when 
there were two radio stations in town. Pat was the guy. 

Terry and Pat were doing dances, and I'd go set up the 
dance, sell tickets and help with the gear." 

Founding the company: "Pat O'Day & Associates 
became the original Concerts West. We were the No. 1 

promoter, probably, in the world. We did all the shows in 

North America for acts like Creedence, Hendrix, Zeppelin, 

Elvis, Moody Blues, John Denver, Three Dog Night, on and 

on, up until the middle '70s. 
"Jerry Weintraub was a partner in that company. He 

was one of the guys. He managed Denver and was the guy 

who got Elvis to go back to work. He taught me the '60- 

Second Rule': You can listen to anybody's phone call for 60 

seconds. If they can get you in 60 seconds, you go on. If 

not, you can hang up. It actually works! So we became 
Concerts West and did a lot of shows around the world. 

"I discovered I wanted to get on a more creative side. I 

decided to get into management and moved to California 
and started W &L Music, a production and management 
company. We were making records, signing acts, trying to 
make deals. We had a legendary band called The Funky 
Kings. If you talk to musicians around Los Angeles, they. 
still remember that band. Then I went into business with 
Bob Eubanks, from The Newlywed Game. We were producing 

TV shows and promoting concerts. 
"It's funny how the circle goes unbroken. The gri}r I 

started with, Terry Bassett, became a partner in a company 
called Eric Chandler, which owned Avalon Attractions. They 

got either the Neil Diamond or the Michael Jackson tour 
and asked me to come run those two tours for them. I spent 
a couple of years there. And this whole time, I'd been 
managing acts. In '82 my wife took me to see this girl, 

Melissa Etheridge. Melissa blew me away. I signed her and 

also kept doing everything else I was doing, working four 

jobs at once, until, about '85 or '86, I said it's time to go 

into management full- time." 
About the company: 'Were a full- service management 

company. Today more than ever an artist needs someone 
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who can do it all. We can produce records, do publishing 

and publishing administration, promote concerts and work 

with booking agencies. We can do everything needed for an 

artist in today's world. With Melissa or Maroon 5, we work 

very closely with their labels and with their agencies to 

make things happen." 
What a manager does: "It's a lot of things. The 

manager does the business and some kind of direction, 
guidance, vision -a road map for an artist. It's different 

at every different stage of the career. With our new artist, 
Adam Cohen, our vision right now is, let's get the record 

finished and get the label excited about it so we can get 

started. We don't have to go much further than that 
because that's going to take the next six months. With 

Melissa, after 20 years, how do we keep her career new, 

keep her touring way up, keep her album sales up - how 

do we keep her career moving forward? 

"With Maroon 5, it went from two years of total 
development - begging, asking favors, getting airplay and 

putting records in stores - to absolutely on fue right now, 

and we just hold on. What does a manager do on a day -to- 

day basis? A lot of talking to people and a lot of 

paperwork. Putting A plus B together to make C." 

What he looks for in artists to work with: 
"Greatness. We all go out and look at acts, but there are a 

couple of people who do it a lot. We get music in here all 

the time, and most of it's good. I stole a line: 'Good is the 
killer of great. It's true. 

"There's a lot of good writers and a lot of good artists, 

but there's not a lot of great artists. Hopefully, you hear 

enough of it and you can afford to wait for something that's 
really special. And it's got to be really special. How do you 

define that? I don't know. You know it when you hear it. 

Kind of like hits. You know them when you hear them." 
Biggest challenge: "Trying to keep everybody focused 

and moving forward at the same time. Someone asked me 

what management was one time. It's like trying to balance 

a plate of ball bearings. You have 100 ball bearings on this 
plate. If you get it right, they're all staying on the plate. 
But usually you tip a little to one side or the other, and 

you're always trying to catch that one ball bearing and put 
it back up. It's kind of like that. You have 100 different 
things you're trying to do at the same time." 

State of the music industry: "It's better than ever, 

except for the record companies. The labels are trying like 

crazy to get to their new model, whatever that's going to 

be. Our business has never been so good; we're thriving like 

crazy because we're in the artist business. Records are part 
of what we do, but it's not all we do. With downloading 

and counterfeiting and the size of the companies, the 
labels are struggling to try to find out how to get it done 
in today's world. 

"One of the big problems is that their expectations do 

not match up with the world's expectations, being that 
they are mostly public companies now. Why should they 
have double -digit growth every quarter? This is commercial 

art. Where is it written that because you come up with 

some commercial art, the public is going to buy it? It's so 

subjective. But because they're public companies, there's so 

much pressure on them to deliver." 
Downloading and the Internet: "It's terrible. It 

should have been stopped a long time ago. Unfortunately, 
the labels didn't jump in, and something like iTunes wasn't 

started five years ago instead of today. We should have still 

been putting out singles so people could buy singles, as 

opposed to having to go steal them. But that's all water 
under the bridge." 

Music trends he sees: As Carter, one of my partners, 
says, you can always show one of everything on the chart. 
There seems to be a trend toward - and I think it's a 

safety factor - the labels seem to be looking for more 

adult music. That audience doesn't seem to be as 

download -friendly. I just think that's a blip. Everyone's 

looking for great, no matter what that is, rock or pop or 

hip -hop. Great is the key word. Our thing here is more 

singer- songwriter, more song -oriented. That's the thing we 

look for the most - those great songs and something 

unique in the presentation." 
State of radio: 'Tm not really a radio guy. I enjoy it. 

These big, big companies, I don't know if they can survive or 

how long they're going to survive. Radio to me has always 

been a local thing. I live in San Diego part-time. One of the 
No. i morning shows in the U.S. is Jeff & Jer on KFMB -FM/ 

San Diego. They're great. It's because they're so local. 

"I asked (KFMB PD] Tracy Johnson one time why Jeff & 

Jer were so good. He said that when they moved to the 
market, they spent six months before they went on the air 

just researching the market. They speak as part of the 
community. The main reason people listen to radio is about 

their locality. With these national chains and XM and 

Sirius, Fm not sure. We're going to see a lot of changes in 

the future. Everything that gets really big also gets really 

small again." 
Something about his company that might surprise 

our readers: "How much we work. How unglamorous it is. 

Management is a tough job. We do a lot of different things, 

and we deal with a lot of different people. It can be 24/7. 
We're blessed. We only represent nice people. We don't sign 

anyone who is not good people." 
Most influential individual: "Al Schlessinger, who's 

been my attorney for 40 years. He taught me from the get - 

go that we are a fiduciary interest to our clients, and their 

needs come first. That was our job description: We needed 

to fulfill their needs. 
"The main reason I became a manager - and it's 

probably in a negative way - is that when I was working 

for Led Zeppelin, I watched Peter Grant and I saw what he 

was doing. I figured he was probably doing it all backward, 

so I should go try it. (You had to know Peter.) Jerry 
Weintraub was a big influence on me. Pat O'Day, Terry 

Bassett, some of the more legendary folks of the business." 

Career highlight: "A couple of years ago we produced 

a show in Washington, DC for the Human Rights Campaign, 

called Equality Rocks. I did it with Elizabeth Birch, the 
Exec. Director of the HRC; Hilary Rosen, the head of the 
RIAA at the time; Judy Weider, the CEO of The Advocate; 

and a couple of other people. We had George,Michael, Garth 

Brooks, Melissa, k.d. lang and others in support of gay 

rights for 45,000 people at RFK Stadium." 
Career disappointment: "It's always disappointing 

when acts you've worked with and you think are terrific 
don't happen. They can't all be home runs." 

Favorite radio format: "Triple A, when they're 
playing more currents." 

Favorite song: "'Stairway to Heaven:" 
Favorite restaurant: "Morton's, in L.A." 

Beverage of choice: "Water." 
Hobbies: "Weight lifting. I try to work out every day." 

E -mail address: "E -mail is one of my dislikes. You're 

too accessible, in general." 
Advice for radio: "I guess my biggest wish would be 

back -announcing. You're not sure what you're listening to. 

Most radio stations try their best to be entertaining. 
Usually our complaint, from the management or label side, 

is that what we're doing doesn't match up with what radio 

is doing, and we want it to." 
What radio can do to help: "I'd love for all the Hot 

ACs to spin Melissa's record twice as much as they're 

spinning it, and we're working on it. But look at the 
Maroon record. It's through the roof. What else can they do 

for us? When it works right, it works really well. 

"People come to us and say, 'We're an alternative band, 

and we don't need radio, and we don't need this or that: To 

me, we're not in that business, if that business exists. We 

need to find media partners. Radio is our No. 1 media 

partner because it creates excitement. With Kenny Loggins 

right now, we're doing fine but we need to get his single up 

and more present, which will create more heat, which will 

create more TV, which will help us get more print, which 

will help us get more radio. Something has to drive the 
engine. In today's world, and since 1950 or so, it's been 

radio. I don't see it changing." 
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For More Information And To GetYour Priorities ADDED To R &R GFA RADIO Playlists, 
Please Contact: Greg Maffei at 310-788-1656 or gmaffei @radioandrecords.com 
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