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No Shock, Y'all: Toby Most Added 
DreamWorks superstar Toby Kell scores Most Added 

honors yet again - 
with "Whiskey 

Girl," the third 

single from his 

album Shock'n 

V'all. Keith has 

already topped the 

chart with "I Love 

This Bar" and 

"American Soldier." 

APRIL 2, 2004 

Convention 2004: Registration Open 

Registration is now available for R &R Convention 2004, 

June 24 -26 at the Beverly Hilton Hotel in Beverly Hills, CA. 

Visit www.radioandrecords.com and take advantage of the 

early -bird rate, which runs 

through May 14. This 

year's Industry Achieve- 

ment Award nominees will 

be announced in the April 

30 issue of R &R. Check 

R &R on the web for 

convention updates. 

RatR(ti 

/3?convention 2004 
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is a Personality Trait 

Danny Wright 

We've built a partnership with 2,786 radio stations across America, 
based on service, quality and talent like Delilah, Lia, Marie Osmond, 

Alan Kabel, Dave Wingert and Danny Wright. 

Our 1,936 hours of weekly programming, reaches 107.5 million people 
and attests to our record of delivering radio to the highest standards. 

At Jones Radio Networks, decency is not an issue, it's a personality trait that 
ensure quality, family friendly programming, now and for the future. 

Dave Wingert 

R A D I O 
NETWORKS. 

800.426.9082 
jonesradio.com 
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I N S I D E 

ENTERCOM ATTACKS XM, SIRIUS 
Enterccm's series of "testimonial" spots 

criticiziig satellite radio services have not 

gone unnoticed by XM and Sirius executives. 
In an exclusive interview in this week's 

Management/Marketing/Sales section, 

Enterccm VP /Programming Bill Pasha 

explains his company's motives, while 
Buckley COO Joe Bilotta has his own 

mess& e for terrestrial radio. Pasha's 

comments are vigorously rebutted by XM 

VP /Conorate Affairs Chance Patterson and 

Sirius Er. Director /Public Relations Ron 

Rodrigues. Also: BIA Financial Network's 

scoreboard of 2003's 100 highest -billing 

stations. 
Pages 6 -8 

SXSW ROCKS HARD 

The vererable music confab was held last 

month in Austin, and R &R was there in full 
force. P &R Music Editor Frank Correia 
coverec the event and recaps the festival's 

business issues and artist performances. 

Pages 20, 60 

CHR/POP 

BRIM :V SPEARS Toxic (Jive/Zomba) 

CHR/RHYTHMIC 

USHEF I/LUDACRIS... Yeah (LaFace/Zomba) 

URBAN 

USHEF t/LUDACRIS... Yeah (LaFace/Zomba) 

URBAN AC 

LUTHE9 VANDROSS Think About You (J/RMG) 

COUNTRY 

K. CHESNEY/U. KRACKER When The Sun... (RNA) 

AC 

JOSH OROBAN You Raise Me Up (143/Reprise) 

HOT AC 

EVANEìCENCE My Immortal (Wind -up) 

SMOO'll JAM 
KIM WATERS The Ride (Shanachie) 

ROCK 

NICKELBACK Figured You Out (Roadrunner /IDJMG) 

ACTIVE ROCK 

INCUBUS Megalomaniac (Epic) 

ALTERNATIVE 

BLINK -182 I Miss You (Gelten) 

TRIPLE A 

NORAH JONES Sunrise (Blue Note/EMC) 

CHRISTIAN AC 

MATTHEW WEST More (Universal South/EMI CMG) 

CHRISTIAN CHR 

TODD AGNEW Grace Like Rain (Ardent) 

CHRISTIAN ROCK 

BIG DISMAL Just The Same (Wind -up) 

CHRISTIAN INSPO 

JAMIE SLOCUM By Your Side (Curb) 

SPANISH CONTEMPORARY 

PAULINA RUBIO Te Quise Tanto (Universal) 

TEJANO 

DJ KANE La Negra Tomasa (EMI Latin) 

REGIONAL MEXICAN 

CONJUIITO PRIMAVERA Hazme Olvidarla (Fonovisa) 

TROPICAL 

VICTOR MANUELLE Tengo Ganas (Sony Discos) 
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BMG North America 
Unveils Realignment 
RCA Music Group absorbs Arista; Weiss to 
lead Zomba Label Group as President /CEO 

By Frank Correia 
R&R Music Editor 
tcorrelagrachcandrecords.opn 

The wave of con- 
solidation continues 
to wash upon label 
shores as BMG 
North America last 
week announced the 
anticipated realign- 
ment of its US. labels 
and operations, ex- 
panding RCA Music 
Group to include 
Arista Records and relocat- 
ing LaFace Records and So 
So Def Records within the 
newly formed Zomba Label 
Group. 

"This new structure un- 
derscores our deep commit- 
ment to preserving and 
strengthening our diverse 
record labels and investing 
in creativity and artists," 
said BMG N.A. Chairman 

Clive Davis, who made the 
announcement along with 

BMG N.A. Presi- 
dent /COO Charles 
Goldstuck. "BMG 
has a peerless roster 
of superstar and de- 
veloping artists who 
deserve the very best 
creative homes and 
the resources neces- 
sary to develop ca- 
reers that endure and 

music that inspires." 
In the new alignment, 

Arista will be reconfigured 
from a standalone company 
to a separate label under the 
RCA Music Group umbrella, 
retaining its own artists as 
well as A&R and marketing 
staffs. Arista artists moving 
to RMG include Sarah 
McLachlan, Dido, Avril 

BMG ®See Page 10 

Weiss 

February Radio 
Revenue Up 1% 

February 2004 radio revenue 
was up 1% compared to Febru- 
ary 2003, as local ad dollars 
climbed 3% but national activ- 
ity dropped 4%. The RAB re- 
ported that local radio revenue 
figures are rebounding faster 
and stronger than are national, 
the sector that traditionally sig- 
nals the healthy return of ad- 
vertising. But looking ahead, 
the RAB said, both segments 
are expected to yield positive 
results in the second quarter. 

On a year -to -date basis, local 
ad dollars grew 1% for the first 
two months of 2004 vs. the 
same period a year before. Na- 
tional sales figures for January 
through February of 2004 
dropped 2% compared to Janu- 
ary through February of 2003. 
Combined, local and national 
dollars experienced a gain of 
1% in the first two months of 
the year. 

RAB See Page 10 

APRIL 2, 2004 
R &R Set To Receive Mainstream 
Contribution Award From GMA 
Recognizes advancement of Christian music 

The Gospel Music Associa- 
tion has announced that R &R 
will be the 2004 recipient of its 
prestigious Outstanding 
Mainstream Contribution 
to Gospel Music Award 
during GMA Week in 
Nashville, April 24 -28. 
Each year, the GMA se- 
lects one person or organiza- 
tion that has helped contribute 
to the attention to and growth 
of Christian music within 
mainstream culture. The award 
will be presented to R &R dur- 
ing GMA Week at a special cer- 
emony on April 26. 

GMA publicist Tricia White- 
head said, "The Outstanding 
\lainstream Contribution to 

Gospel Music Award is tradi- 
tionally given to a person or or- 
ganization outside of the Chris- 

tian and gospel music industry 
that has helped bring the genre 
to a wider audience. The GMA 
is honoring R &R for its tremen- 
dous expansion of coverage of 
Christian and gospel music in 
recent years." 

R &R Publisher /CEO Erica 
Farber said, "We are truly hon- 
ored by this recognition by 

GMA See Page 10 

Air America Goes On The Air 
Liberal Talk network launches in major markets 
By Joe Howard 
R&R WashinçÇlon Bureau 
/norvardA'radioandrecords.com 

NEW YORK - The 
long- planned launch of 
Air America Radio, a 
new liberal /progressive 
Talk radio network 
backed by New York - 
based Progress Media, 
was set to take place on 
Wednesday, more than 
a year since the venture 
was first announced. The kick- 
off party was here at the Mari- 
time Hotel just as R &R went to 
press Tuesday night. 

Air America's charter tents- 
trial radio affiliates include 
WLIB /New York; KBLA /Los 
Angeles; WNTD /Chicago; 
WMNN /Minneapolis; KPOJ/ 

ken Fran 

Greater Media/Philly Taps Fullam 
He serves as Market Mgr.; Weston WMMR PD 

By Julie Gidlow 
R&R News Etldor 
)gidtov%dradioand ecords.com 

John Fullam, who re- 
signed as President /COO of 
Infinity in April 2003, has 

Fullam Weston 

joined Greater Media as 
Market Manager for the 
Philadelphia cluster. He will 
oversee Classic Rock 
WMGK, Rock WMMR, Hot 
AC WMWX and Adult Stan- 
dards WPEN. 

Concurrently, Bill Weston 
has been hired as PD of 

WMMR, effective April 19. 
Weston most recently spent 
31/2 years as PD of WKLR 
and OM of WDYL, both in 
Richmond. He will replace 
Sam Milkman, who exited 
on Feb. 11. 

Of Fullam's appointment, 
Greater Media President/ 
CEO Peter Smyth said, "We 
are delighted to have some- 
one of John's caliber on our 
team. His extensive manage- 
ment experience in major 
markets will serve us well." 

Fullam and the manage- 
ment firm he co-founded, 
EPG, have agreed to an ini- 
tial two-year agreement with 
Greater Media, and Fullam 
will maintain his interest in 
and continue to advise EPG 
while executing his duties 
for Greater Media. 

GREATER MEDIA See Page 17 

Portland, OR; and 
KCAA /Riverside. Miss- 
ing from the affiliate 
lineup at launch time 
was a previously an- 
nounced, unnamed ra- 
dio station in San Fran- 
cisco that Air America 
President Jon Sinton re- 
ported has been delayed 
until mid -April due to 
"technical issues." 

Besides the network's terres- 
trial-radio affiliates, Air America's 
shows are being streamed online 
at tuww.airamericaradio.com and 
can be heard as part of XM Sat- 
ellite Radio's new America Left 
channel, which also debuted this 
week. 

AIR AMERICA See Page 17 

Martin, Agase Get 
GM Stripes At 
Infinity /Chicago 
By Al Peterson 
R&N News/taliSpons Editor 
petersonS,adroandrecords.com 

Infinity /Chicago has named 
John Martin VP /GM of CHR/ 

Martin Agase 

Rhythmic WBBM -FM (B96) 
and has given Chicago cluster 
Sr. VP /Director of Sales Paul 
Agase the additional responsi- 
bility of serving as GM of 
Sports WSCR (The Score). 

Martin, who begins his new 
job on April 5, was most re- 
cently President of Converge 

CHICAGO See Page 11 

Coming April 23: The Spring 2004 R &R Directory! 
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Roll out the banners 
and make your company center stage 

with Roll -A -Sign ' Plastic Banners 

Roll -A -Sign disposable plastic banners 
are a cost effective way to promote your station, company or special event. Each banner is printed on high 
quality, weather resistant, 4 or 6 mil plastic film ranging from 1E" to 36" in height for large sizes and 6" to 
12" for smaller sizes. We can print up to four spot colors of ink per banner. Depending on the configuration 
of your logo, you can get anywhere from 169 to 340 banners on a 1000' roll. It's easy to use.. just roll off 

the desired length and cut! Indoors or out, Roll -A sign gets your message across and is ideal to give away 

at concerts and other public events. Fax us your logo along with the specifics on color separations and size 

and we will give you a free quotation. If you should have any questions regarding quantities, sizes, 

imprints and /or colors available, please call us. 

PLASTIC 
BANNERS 

Reef Industries, Inc. 
9209 Almeda Genoa 

Houston, Texas 77075 
Toll Free: 1 -800- 231 -6074 

713 -507 -4200 Fax: 713 -507 -4295 
E -mail: ri @reefindustries.com 

www.reefindustries.com 
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Arbitron Advisory Council 
Affirms Houston PPM Trial 
Radio One to sit out test if Cox doesn't participate 
By Adam , acobson 
R&R Radio Emtot 
alacobsontin daandre ords.can 

The Arbitron Advisory Council, 
led by Chairman and Saga Exec. 

VP /Group PD Steve Goldstein, 
adoptec a resolution last week that 

expressed the group's support of 
Arbitroí s test in Houston of the 

Portable People Meter. However, 
the Houston trial was thrown an- 

other curve ball when Radio One 

COO Nary Catherine Sneed said 

her company will not participate in 

the study if Cox Radio sits out the 

test. 

Sneec told R &R on March 
26, a day after the council 
concluded two days of meet- 

ings in Washington, DC, that 
Radio One's participation 
is dependent on a 

change of heart by 
Cox to have its Houston 

stations take part in the PPM trial. 

"We have our own research de- 

partmert, so I get good and accu- 

rate infcrmation about my stations 

every week, and that's not exactly 
what the People Meter is supposed 

to do," Sneed said. "It should mea- 

sure listening for the entire market, 

not just some stations." 
Cox Radio CEO Bob Neil has 

criticized the PPM and in February 
said his company's KHI'T, KKBQ, 
KLDE & KTHT /Houston will not 
be encoded for Arbitron's market 
trial. Neil said during Cox's Q4 

2003 conference call that his deci- 
sion "really came down to an ethi- 
cal question for me, because I don't 
believe f the PPM]." 

Gettirg Neil to change his mind 
is of paramount concern to the 
council, which continues to believe 

that "it is in our industry's best in- 
terest for all broadcasters to fully 

participate in the next critical evalu- 
ation of PPM." Goldstein said, "TV 
is on board. Cable is on board. The 

question is whether radio is on 

board. Radio should really be a part 

of the test, and that's where we as 

a council come down on the issue." 

In an interview with R &R, 
Goldstein said the council wanted 
to make it clear that it is standing 
behind Arbitron on PPM develop- 
ment. "We think that it's important 
for everybody in the broadcasting 

business to figure out 
whether or not this thing 
is viable, and the only 
way to look at PPM and 
if it is viable is to do the 

test," he said. "At that 
point, broadcasters need to 

make decisions on their own 
as to whether or not it is cost - 

effective, there is a return on in- 
vestment and they believe the 
technology is viable. All of those 

things can and should occur at a 

future point. But right now we 
think everybody needs to step in 
and do the test, and then we'll see 

where the chips fall." 

Small- Market Costs 

The issue of small- market costs 

also remains a challenge for 
Arbitron, and Goldstein said the 

council believes Arbitron has not 
dealt with the issue of return on in- 
vestment that has been seen in the 

small markets rated by Arbitron. 
"We don't think, as a council, that 
Arbitron is really addressing the 

cost factor," Goldstein said. "We 
don't think they are dealing with 
this thing head on, and we think 
that could create problems." 

ARBITRON See Page 10 

Larrimore Named KMBZ /K.C. PD 
Neil 1arrimore has been 

named ?D at Entercom's 
News /Talk KMBZ/Kansas 
City, effective April 5. 

Larrimore will fill a posi- 
tion that's been open since 
Brian Wilson exited the sta- 

tion earlier this year. 

Most recently PD at 
WHIO /Dayton, Larrimore 
before tl-at spent his radio 
career in Philadelphia. He worked 
at WPHV (now WFIL) and WZZD 
in that narket, and he held a num- 
ber of positions, including Asst. PD 

and, ultimately, OM, at then -News/ 
Talk WWDB -FM (now WRDW)/ 

Ir --, 

Lard more 

Philadelphia. 
"I am so excited to be 

making this leap into the 

PD chair of one of the great 

heritage radio stations in 
the country," Larrimore 
told R &R. "There is a lot of 
history and pride in the sta- 

tion, and I love the fact that 
I'll have the opportunity to 

help make KMBZ even bet- 

ter. Although Kansas City is going 
to be a new adventure for me and 

my family, we can't wait to become 

part of the community, and I can't 
wait to begin my tenure at 
'NewsRadio 980.'" 

For Tie Record: An article appearing in last week's R &R erroneously 
statec the current status of WKLS /Atlanta's Regular Guys morning show. 

Accoding to Regional VP /Market Manager Pat McDonnell, Clear Chan - 

neVAt anta's investigation into a March 19 stunt gone awry during the pro- 
gram s ongoing and being handled locally. The matter remained open at 
press time. 

flit NEWS April 2, 2004 R&R 3 

DONAVON ATTACKS THE VIPER The Viper Room in Los Angeles, 

that is. Brushfire/Universal artist Donavon Frankenreiter put on a great 

performance, which was attended by some R &R folks. Seen here are (l -r) R &R 

Sr Director/Digital Initiatives Greg Maliei and Sales Representative Kristy 

Reeves (kneeling); Maffei's wife, Tracy; Frankenreiter; and Universal Sr. VP/ 

Promotion Val DeLong. 

Industry Achievement Award 
Nominating Process Underway 
Readers may send feedback to R &R until April 9 

Each year, R &R solicits feedback 

from its readers on which execu- 

tives and companies 
should be nominated 
for the annual R &R 
Industry Achievement 
Awards. A form that 
readers can use to sub- 

mit names was printed 
in last week's issue. 

The deadline for this 
stage of the Industry 
Achievement Awards process is Fri- 

day, April 9. 

R &R compiles all feedback and 

assembles a list of nominees, which 
will be published in the April 30 is- 

sue. Be sure to participate so your 
favorite people, stations and record 

labels will be considered. 

The voting process for the Indus- 
try Achievement Awards will work 
similarly to previous years. On 
April 30, each copy of R &R will 
contain a ballot that lists all 2004 

categories and nominees. Ballots 
will then be returned to the ac- 

counting firm of Miller, 
Kaplan, Arase & Co. for 
final tabulation. Win- 
ners will be announced 
and presented with 
their awards during a 

high- energy and celeb- 

rity- packed gathering 
inside the International 
Ballroom of the Beverly 

Hilton Hotel in Los Angeles. 

In other convention news, regis- 

tration is now open for Convention 
2004, which will be held June 24-26 

at the Beverly Hilton. Site of the in- 

ternational Golden Globe Awards, 

the Beverly Hilton is a Los Angeles 

landmark right in the middle of 
L.A.'s thriving west side. Take ad- 

vantage of special rates, including 
the early -bird rate, which runs 
through May 14. For more informa- 
tion, visit www.radioandrecords.com. 

CHERIE AMOUR Lava artist Cherie performed to a packed house last 

month at New Yorke Canal Room, and the audience was well populated with 

industry heavies. The 19- year -old French chanteuse's debut album hits stores 

on June 15. Seen here after the show are (1 -r) WEA President John Esposito, 

Warner Music Group Chairman/CEO Edgar Bronfman Jr., Lava President Jason 

Flom, Cherie, Atlantic co- Chairman/co -CEO Ahmet Ertegun, Warner Music 

Group Chairman/CEO Lyor Cohen, Lava Sr. VP Lee Trink and JH Management 

President Jeff Haddad. 
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Kaplan Moves 
To Entercom/ 
New Orleans 

Entercom has promoted Mike 
Kaplan to OM /PD 
of its CHR /Pop 
WEZB (B97) and 
Hot AC WKZN 
(105.3 The Zone) in 
New Orleans. He 
fills the position 
made vacant when 
John Roberts left 
last week to be- Kaplan 

come Clear Channel /Dallas VP/ 
Programming Sr Operations. 

Kaplan's last position was 
Entercom /Kansas City Director/ 
Marketing Sr Brand Development, 
but over the past few months he 

has been working on programming 

KAPLAN See Page 11 

Spring 
Forward! 

Don't forget: Daylight- saving 
time begins this weekend. Re- 
member to set your clocks forward 
one hour at 2am on April 4. 
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www.americanradiohistory.com


4 UR April 7. 7004 RADIO BUSINESS 

Bill Seeks To Restrict Local 
Content On Satellite Radio 
By Joe Howard 
R&R Wasvng/on Bureau 
jhowardàradroandrecords.corn 

eps. Chip Pickering and Gene Green on March 24 intro- 
duced a bill that aims to prevent XM Satellite Radio and 
Sirius from ever inserting local content into individual mar- 
kets through their terrestrial repeater networks. The bill 
would also direct the FCC to investigate whether both 
satcasters' channels dedicated to providing traffic and 
weather data for specific regions of the country run afoul of 
the intent of their FCC author 

"Over the past 19 months, satel 

lite radio companies have been very 
evasive about their local program- 
ming plans," Green said. "At first 
they promised to provide national 
programming exclusively, but their 
actions since have demonstrated oth- 
er intentions." 

Green added that the bill, dubbed 
the "Local Emergency Radio Service 
Preservation Act," would hold sat - 

casters to their "original promise" 
and ensure that satellite radio "does 
not endanger the vital public service 

local radio broadcasters provide dur- 
ing emergencies." 

Both satcasters reacted immediate - 
ly to the proposed legislation. Sirius Sr. 

Director /Public Relations Ron Rod- 

rigues called the bill "gratuitous" and 

told R &R that the bill's intent mirrors 
Sirius' own stance about how it will use 

its terrestrial repeater network 
"We have never wavered from our 

intent to use our terrestrial repeater 
network for nothing other than to du- 
plicate what is on our satellites," Ro- 

drigues said. "We are not broadcast- 
ing through our terrestrial repeaters 

separately from what is on our net- 
work." 

While Sirius on March 29 expand- 
ed the number of channels it devotes 

izations. 

"Localism is the 

hallmark of our free, 

over -the -air radio 

system." 

Eddie Fritts 

to traffic and weather for specific 
markets, Rodrigues said Sirius has 

assured both the NAB and the FCC 

that it has no plans to offer local 

content via its repeaters. "We have 
satisfactorily convinced them that 
we are not going to use our terres- 

trial repeater network for local 
broadcasting," he said. 

Rodrigues also expressed puz- 
zlement at the bill's stated goal of 
ensuring that satellite radio doesn t 

endanger local broadcasters' abili- 
ty to provide information during 
emergencies. He said, "At what 
point did broadcasters feel satellite 
radio was an endangerment to vi- 
tal public services during emergen- 

cies? That's just bizarre. It's para- 
noid thinking." 

XM VP/Corporate Communica- 
tions Chance Patterson called the 

proposed legislation "unneces- 
sary" and noted that the FCC's 
rules for satellite radio already pre- 
clude satcasters from offering local 
content through their repeaters. 
"The main rule that seems to be at 

issue here is the rule that requires 
satellite radio to deliver all pro- 
gramming -.hrough their satellites 
nationwide," Patterson said. 
"That's what we do, and we con- 
tinue to follow those rules." 

The bill would also direct the 
FCC to review whether the traffic 
and weather channels offered by 
both satcasters comply with the 
companies' licenses. While the FCC 

could theoretically ban such con- 
tent - it still hasn't released final 
rules for satellite radio - Patterson 

believes yanking the channels 
would be a disservice to listeners. 
"There is a public interest being 
served by these channels," he said. 

"This is meaningful information for 
consumers." 

NAB Backs Legislation 

NAB President /CEO Eddie Frills 
said his group "strongly supports" 
the intent of the legislation. "Local- 
ism is the hallmark of our free, over - 
the-air radio system, and this bill 
will ensure that satellite companies 
be held to the standard upon which 
their licenses were granted," he said. 

He added that local stations "are the 

first responders in times of emergen- 

cy and have an unparalleled record 

of community service." 

BUSINESS BRIEFS 

Clear Channel Announces 

$1 Billion Share Repurchase 

Clear Channel announced Tuesday that its board has authorized 
a share -repurchase program of up to $1 billion, effective imme- 

diately. The program will be conducted over the next 12 months. 
Clear Channel Chairman/CEO Lowry Mays said, "This is a reflec- 
tion of our board's confidence in the company's financial strength 
and our overall commitment to our shareholders. We believe that 
the purchase of our common stock represents an attractive oppor- 
tunity to benefit the long -term interests of the company and its share- 
holders." 

Cumulus Buys Second FM In Houston 

umulus on Tuesday agreed to buy Country KVST/Houston from 
New Wavo Communication Group for $32.2 million - $1 mil- 

lion in cash and the balance payable in cash or Cumulus class A 
stock, at Cumulus' option. Cumulus already owns Urban AC KRWP- 
FM in the market. 

Interep Q4 Losses Narrow 

I nterep last week reported that its net loss improved from $11.3 
million ($1.16 per share) a year ago to $6.3 million (61 cents) in 

Q4 2003, even as total commission revenue decreased 2 %, to $23.6 
million. Interep attributed the decline to Citadel's cancellation of its 

contract and move to rival Katz Media, along with general softness 
in the national radio ad market. Q4 operating income before depre- 
ciation and amortization declined 62 %, to $9.2 million; factoring in 

depreciation and amortization, operating losses came in at $24.7 
million. For the full year, Interep's net loss widened from $17.8 mil- 
lion ($1.88) to $38.7 million ($3.77). Included in the company's year- 
end figures were an $11.6 million write -off on deferred representa- 
tion- contract costs related to Citadel and a $1.2 million write -off on 
deferred financing costs. "I am proud of our performance despite a 

challenging year in which we faced unusual circumstances and an 
uncertain economic climate," said Interep Chairman/CEO Ralph 
Guild. "We expect 2004 to be a growth year for our industry and 
our company. Interep is committed to increasing our broadcasting 

Continued on Page 5 

R &R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5% of gross earnings from radio advertising. 
Change Since 

3/2M).í 1 //VAN V_'MN 1/2M).* 3/ /4/04:!/2MM 

R &R Index 191.00 207.80 20538 +8% -1% 

Dow Industrials 8,230.09 10,186.60 10,212.97 +24% +03% 

S &P 500 869.93 1109.74 1108.06 +27% -0.2% 

THE 'HOUSE' IS CLOSED. 
THE PARTY HAS MOVED. 
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RADIO BUSINESS 
TRANSACTIONS AT A GLANCE 

111 transaction information provided by 
IiI .1's .\ 1 Cl )IA Access Pro, Chantilly, VA. 

KNCR -AM /Fortuna, CA $37,500 
KFYE -FM /Kingsburg (Fresno), CA Undisclosed 
Wl RK -FM /Bay City (Saginaw -Bay City -Midland), MI $800,000 
WCIBH -AM /Detroit, MI $4.75 million 
KEXS -AM /Excelsior Springs (Kansas City), MO $825,000 
KIL E -AM /Bellaire (Houston -Galveston), TX S9.73 million 
KBRN -AM /Boerne (San Antonio),TX $200,000 

Full t.ansaction listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 
WAFS -AM /Atlanta 
PEICE: $16.4 million 
TERMS: Asset sale for cash 
BUYER: Salem Communications Corp., headed by President/ 
CEO Edward Atsinger Ill. Phone: 805- 987 -0400. It owns 94 
otaer stations, including WGKA -AM, WLTA -AM, WNIV -AM & 
Wi SH -FM /Atlanta. 
SELLER: Moody Bible Institute of Chicago, headed by VP 

Br tadcasting Robert Neff. Phone: 312 -329 -4000 
FREQUENCY: 920 kHz 
PCWER: 5kw day /1kw night 
FURMA1 Christian 

2004 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$463,295,533 
(Last Year: $2,315.269.267) 

$463,295,533 
(Last Year: $715.826.328) 

236 
(Last Year: 899) 

236 
(Last Year: 208) 

FCC ACT IONS 
FCC Sets Stern Fine; Karmazin 

Says Infinity Still Wants Host 

The New York Post reported this week that WXRK/New York - 
based syndi- cated morning host Howard Stern "is about to 

be slapped with yet another FCC fine." The newspaper cited an 
FCC insider as saying a second notice of apparent liability regard- 
ing a broadcast of Stern's show is in the pipeline. The Post was 
unable to learn of the nature of the rumored new tine. FCC repre- 
senta ives were unavailable for comment to R &R at press time. 
WKRK /Detroit on March 18 received a proposed $27,500 fine for 
material that aired on Stern's show that the commission found to 
be incecent. 

Meanwhile, Viacom President/000 Mel Karmazin countered per - 
sisten: rumors that the current firestorm of controversy might force 
Stern to take his show to satellite radio, saying that Stern's contract 
with Infinity is secure. "If he was interested in renewing today, I would 
renew it today," Karmazin told the Wall Street Journal, noting that 
Stem has two years remaining on his current deal. Karmazin also 
took a shot that was apparently aimed at Clear Channel for its deci- 
sion to suspend Stern from six of its stations just a day before Clear 
Channel Radio CEO John Hogan was set to testify before a House 
subcommittee. "Another company canceled Howard's show for no 
reason other than they were going to Washington and testify and just 
didn't seem to have the courage to stand up for programming that 
they aired," Karmazin said. Ultimately, Karmazin believes that Stern 
has been lumped in with a debate over content that started with tele- 
vision "I think he has been a target," Karmazin said. He added. "If 

you think about what happened, Janet Jackson happened... 

FCC Proposes Increases For 2004 Regulatory Fees 
hE FCC has proposed an overall 1.5%6 increase in its regula- 
tory fees for 2004, and while most radio station owners are fac- 

ing higher fees compared to what they paid last year, the fees for 
class A and B AM stations will remain flat, from $450 to $7,200, 
deperding on market size. The lowest proposed fee is $350 for class 
C AM ; in markets with populations smaller than 25,000, while class 
B, C, CO, Cl and C2 FMs in markets with more than 3 million people 
will be responsible for a proposed $8,775 fee, the highest on the 

chart. Overall, the commission aims to collect nearly $273 million 
in 20(4 regulatory fees. 

Continued on Page 11 
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BUSINESS BRIEFS 
Continued from Page 4 

clients' share of national radio advertising this year by bringing more and new customers to radio advertis- 
ing through aggressive new business initiatives." 

Arbitron Mails Spring Station -Name Preview 

Arbitron reported on Monday that it has mailed survey forms to stations included in its upcoming spring 
ratings to verify their own station -name information and the names being used by their competitors to 

ensure that stations are being recorded properly and to make sure station IDs being used comply with 
Arbitran guidelines. The deadline to submit station -name changes is June 23. Name changes become 
effective for purposes of the ratings survey on receipt by Arbitran and are not retroactive. 

Clear Channel To Use Eastlan In Yuma, AZ 

Clear Channel and Eastlan have reached an agreement for Eastlan to provide CC with ratings data 
for the Yuma, AZ market. Research company Eastlan has been measuring the radio audience in 

Yuma each spring since 2002. The city becomes the eighth market in which Clear Channel uses Eastlan's 
services. 

DirecTV Sells Its Stake In XM 

recTV is selling its stake in XM Satellite Radio. The nation's leading satellite -TV provider is ex- 

pected to pocket about $230 million for the 9 million class A shares of XM common stock it owns - 
about 5% of the shares outstanding - through the sale to an undisclosed buyer. The per -share sale price 
is expected to be around $25.56. 

In other news, XM announced last week that it is retiring some of its long -term debt by redeeming $50 
million worth of its 12% senior secured notes due in 2010. XM delivered notices of the redemption to 
noteholders on March 26 and will redeem the notes on April 27. XM will fund the redemption from pro- 
ceeds of an equity offering it completed in January. The announcement comes on the heels of XM's re- 

tirement of $135 million worth of debt earlier in March. 
Continued on Page 11 

Training 
on Demand 
The Training You Need... When You Need It 

Ready to take your sales to the next level? Check out 
the many training options at ArbitronTraining.com, and: 

Go after newspaper advertising dollars 

Break free from rankers 

Learn more about automotive and other key 
business categories 

Boost your ability to tell advertisers your 
station's story 

We train more radio professionals than any other 
company on the planet. Take advantage of 
the many ways we can help your business. 

Visit us today at www.ArbitronTraining.com 

ARBITRON e1004r.uonuK......,bard,.4 
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JEFF GREEN, CRMC _MANAGEMENT MARKETING SALES 
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Entercom Takes 
On Satellite Radio 
Services called `less than forthcoming' and `a lot of hype' 

Vince March 10, nearly all of Entercom's 104 stations 
have been airing four 60- second spots featuring actors 
portraying satellite radio subscribers unhappy with the 
services. (See sidebar with sample script.) For this is- 
sue, R &R interviews newly arrived Entercom VP /Pro- 
gramming Bill Pasha on the story behind the campaign. 

R &R: Hoer often are the 

spots airing? 
BP: The frequency is at 

the discretion of the sta- 
tions, depending on their 
availability. There are 
four different 60's, 
thought to be running in 

equal rotation. 
R &R: We've heard they 

might be broadcast as often 

as hourly. 

BP: If that is true, that shows the 
commitment of the local operators to 
this initiative. 

R &R: How did the campaign come 

about? 

BI': For the last couple of years, 

Bill Pasha 

we've felt the satellite 
companies, through their 
PR and advertising firms, 
have simply been putting 
out a lot of hype about 
their product as it relates 
to free local broadcasting. 
We really felt it was time 
to set the record straight - that there was conclu- 
sive evidence that some 
consumers were, in fact, 

not as pleased with the services of- 
fered on satellite radio as that hype 
would lead you to believe. Those 
same consumers were actually find- 
ing that the free local stations were 
a positive and strong alternative. 

R &R: Who wrote the commercials? 

BP: The spots are verbatims from 
people we talked to in research, but 
there is an advertising agency out- 
side of Denver that assisted us with 
the production. 

R &R: So are those actual listeners - 
real people - in the spots? 

BP: They am not the actual listen- 
ers, but they certainly are stating 
what we heard in the research, and 
they are, I thick, giving a somewhat 
more fair and balanced viewpoint of 
the actual consumer reaction by the 
some 20,000 people who are cancel- 
ing these services every month. 

R &R: Where are you getting those 

figures? 

BP: Those figures come primarily 
from the actual quarterly conference 
calls that the satellite companies are 
doing. They're a matter of public 
record. 

R &R: Are you at all concerned that 

you may be bringing awareness to the 

satellite companies that they might not 

Sirius, XM Respond 
To Entercom Campaign 
Services call ads `grossly misleading,' `horribly misguided' 

It didn't take long to get XM Satellite Radio VP /Cor- 
porate Affairs Chance Patterson and Sirius Satellite 
Radio Sr. Director /Public Relations Ron Rodrigues to 
respond to Entercom's series of spots that claim to "set 
the record straight" about satellite radio. Here's what 
they have to say. 

R &R: What are your thoughts about 

Entercom's series of spots? 

CP: This campaign screams des- 
peration. Obviously, this indicates 
that XM has arrived as a viable busi- 
ness and is an option for consumers 
who want to be satisfied in their ra- 
dio experience. 

It's disappointing because it goes 
to the whole issue of sensationaliz- 
ing something that's pretty much fic- 

tion. We added more than a million 
customers in 2003. We far exceeded 

all analyst expectations and ended 

up on an adoption pace that exceed- 
ed any other consumer -electronics 
product of its kind in the last 30 

years, other than the DVD player - 
even faster than FM radio. 

RR: We are entirely flattered. Sat- 
ellite radio hasn't gotten this much 
attention from traditional broadcast- 
ers since we applied for the licenses 
to operate. If you go back to the orig- 
inal coverage, back in the mid -'90s, 
you'll see that broadcasters, along 
with the NAB, told the FCC that 
America doesn't need satellite 

broadcasting, that consumers are 
getting all they need from terrestrial 
broadcasters, that they're being ful- 
ly served by them. 

That was a pretty interesting state- 
ment then. And the fact that this cat- 
egory is barely 2 1/2 years old and 
already has 1.8 million or so custom- 
ers attests to the fact that traditional 
broadcasters haven't been giving 
consumers everything they need. 

R &R Do you feel the spots are false, 

misleading or rroneous? 

RR: They're absolutely mislead- 
ing. They're naive. They use the very 
same arguments that those broad- 
casters used when they were fighting 
our license back in the '90s. It sounds 
like they were put together by peo- 
ple who never sampled satellite 

Continued on Page 8 
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Sample Entercom 
Commercial 
"It's not worth it -a dumb mistake." "A waste of money." 
"A bunch of hype." "Doesn't make sense." "Just another 
fad technology." Those are some of the comments you'll 
hear in Entercom's series of four 60- second spots address- 
ing what the company is characterizing as the drawbacks 
of satellite radio services. Here's a spot that aired during 
a recent afternoon on WRKO /Boston. According to Enter- 
com VP /Programming Bill Pasha, the voices are actors 
essentially reciting verbatims collected by Entercom. 

First Woman: Yeah, I tried satellite radio and I didn't like it. 

First Man: No, no. I canceled my satellite radio. 
First Woman: Just wasn't that great. I called them and said, "Get 

me out of this monthly deal." 
Second Woman: If satellite radio eventually goes under, there 

are gonna be a lot of folks out there sitting on some expensive 
equipment they bought. 

Second Man: They said I needed a different account for each 
car. I mean, I was already paying for satellite radio. It just didn't 
seem right for me to have to pay it again just so my wife could listen 
to it in her car too. 

Third Woman: You know how your cell phone drops calls? Well, 
my satellite radio cut in and out just like my cell phone. I'd be driving 
along and it'd be there, and then it wouldn't be there, and then it 

would be there. 

Third Man: OK, remember when cable TV came out, right? Then 
the price went up, then it went up again. I bet satellite radio's gonna 
be just like that. 

Fourth Man: I like to listen to talk programs, right, that are, that 

are about my teams here in my town, and those aren't on satellite 
radio. They're on free radio. 

Third Man: When I added together the couple hundred dollars I 

paid for equipment and then all the monthly fees, it's a lousy deal, 
frankly. 

Female Voiceover: Thinking about satellite radio? The fact is, 

every month tens of thousands of people who have it cancel it. 

Maybe they know something you don't. 
Male Voiceover: A message from your hometown stations. 

otherwise have? According to Edison 

Media's latest research, 40% of the 

American population has never heard of 
satellite radio. 

BP: When you consider that satel- 
lite has about 1 million listener sub- 
scribers and free local radio has about 
200 million listeners, I don't really 
think that's the issue here. The issue 
is making sure that the story being 
told, particularly when comparing 
our products, is fair and balanced. 

Any new technology gets a lot of 
trial, and when you give it away in 
new automobiles, it's certainly going 
to have trial. Yet 25% of these peo- 
ple who are receiving it for free in 
their cars are turning it off as soon 
as that free subscription runs out. 
You combine that with the other 
churn rates, and I think it's pretty 
important. 

R &R: Was there a corporate mandate 

to air these spots? 

BP: I'm not aware of that. I think 
the company body, as a whole, feels 
that telling this story is important, so 
whether or not spots were ordered 
by an insertion order that came from 
corporate is fairly irrelevant. The 
point is that these guys don't have 
to run these spots, but it appears they 
want to. 

R &R: Is there an underlying reason 

for airing this campaign, other than to 

"set the record straight "? 

BP: Both of the services you men- 
tioned have been less than forthcom- 

ing about their local- service inten- 
fions with broadcasters; regulators, 
such as the FCC; and legislators. We 

make our programming decisions in 
the communities where we do busi- 
ness, with the people who live in 
those communities, and we seek to 
provide information, public discus- 
sion, services, entertainment - 
those kinds of things - on a local 
basis. That is not the message you get 
from satellite broadcasting. 

R &R: But the WRKO/Boston com- 

mercial essentially trash -talks satellite 

radio. It barely says anything about lo- 

cal service or its benefits. 

BP: I think it's clearly set forth in 
the concerns and complaints that 
people have about satellite radio. 
When I hear that I'm going to get 
outstanding CD quality that's going 
tobe better than my local FM station, 
yet I can't get it in my office or when 
I'm sitting in certain traffic in down- 
town Baltimore, I think that's a mis- 
leading statement. It points out that 
FM and AM certainly perform on 
par, if not better. 

At Entercom, we're rolling out 
digital broadcasting nationwide, 
which, let's face it, isa higher bit rate; 
it's better quality. We have [Radio 
Data System] constantly providing 
title and artist. To hear the satellite 
radio commercials, you would think 
that cool, compelling radio was their 

Continued on Page 8 
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The BIA Top 100 
Billers Of 2003 
Infinity, Clear Channel control 56% of leader board 

he 100 top -billing radio stations in America accounted for a sixth 
of all U.S. radio revenue in 2003 as they collectively earned nearly 
$3.24 bi, lion. Infinity leads the major radio groups on BIA Financial 
Network's annual list of the 100 leading revenue -producing stations 
for '03, with 34, followed by Clear Channel, with 22 stations. ABC 
ranks third, with eight stations on the roster, followed by Emmis, Ra- 
dio One and Susquehanna, with five each. 

Bonneville, Cox and Univision net three 
positions apiece, while Entercom and Jeffer- 
son -Pilot each notch two. Earning one post 
in the rankings are Greater Media, Howard 
University. Inner City, Liberman, Spanish 
Broadcasti lg System, Service, Tribune and 
WEAZ. 

Los Angeles leads among markets, with 20 

stations in the top 100, followed by New York, 

with 17; CF-icago, with 10; Dallas, with eight; 
and Bostor:, Houston and Washington, DC, 
with sever each. Atlanta and Philadelphia 
each earn Eve positions, followed by Denver, 
Detroit and Minneapolis, with two apiece. Cin- 
cinnati, St. Louis and Seattle each have one sta- 
tion on the list. 

The strongest mover in the top 20 is KFI/ 
Los Angeles, which rises from 18th to seventh. 

The biggest chart jump, 33 notches, is record- 
ed by WBBM -AM /Chicago, up 45-12. Improv- 
ing at least eight positions are WGN /Chicago 
(24 -15), KBIG /Los Angeles (28 -19), WTOP- 
AM & FM /Washington (37 -29), KFWB /Los 
Angeles (47 -31), WUSN /Chicago (43 -32), 
WEEI /Boston (52 -44), KHHT /Los Angeles 
(59 -51), WDAS -FM /Philadelphia (72 -53), 
WRKS /New York (70 -56), KBUE /Los Ange- 
les (89 -64), WMJX /Boston (78 -70), WMMJ/ 
Washington (100-70), WABC /New York (86- 

76) and KTCK /Dallas (93 -85). 

Also registering strong improvements are 
four stations new to the top 100: WLS /Chica- 
go (103 -88), KBXX /Houston (101 -92), WKYS/ 
Washington (107 -98) and WHUR /Washington 
(120 -98). Alsodebuting is WIOQ /Philadelphia 
(104 -100). 

2003 2702 Station Format Revenue' Owner 

1 1 WLTW /New York AC 69.6 Clear Channel 

2 3 WINS /New York News 60.0 Infinity 

3 2 KITS -FM /Los Angeles CHR/Pop 59.8 Clear Channel 

4 4 KROO/Los Angeles Alternative 58.6 Infinity 

5 7 KPWR /Los Angeles CHR/Rhythmic 57.4 Emmis 

6 6 WCBS -AM /New York News 55.5 Infinity 

7 18 KFI /Los Angeles Talk 52.0 Clear Channel 

8 5 WFAN /New York Sports Talk 52.0 Infinity 

9 8 WXRK/New York Alternative 51.7 Infinity 

10 9 KOST /Los Angeles AC 49.8 Clear Channel 

11 10 WHTZ/New York CHR/Pop 48.1 Clear Channel 

12 .15 WBBM- AM/Chicago News 47.9 Infinity 

13 11 KYSR /Los Angeles Hot AC 47.3 Clear Channel 

14 2 KKBT /Los Angeles Urban 44.9 Radio One 

15 :!4 WGN /Chicago News/Talk 44.7 Tribune 

16 3 WSB -AM /Atlanta News/Talk 44.5 Cox 

17 4 KTWV /Los Angeles Smooth Jazz 43.3 Infinity 

18 '6 KYW /Philadelphia News 41.7 Infinity 

19 !!8 KBIG /Los Angeles Hot AC 41.3 Clear Channel 

20 9 KLSX/Los Angeles Talk 41.2 Infinity 

21 20 WPLJ /New York Hot AC 40.4 ABC 

22 '5 WOHT /New York CHR/Rhythmic 40.3 Emmis 

23 -7 WVEE/Atlanta Urban 40.0 Infinity 

24 23 KNX/Los Angeles News 39.7 Infinity 

25 25 KCBS -FM /Los Angeles Classic Rock 38.3 Infinity 

26 21 WKTU /New York CHR/Rhythmic 38.0 Clear Channel 

27 22 KGO /San Francisco News/Talk 37.0 ABC 

28 37 WTOP -AM & FM/Washington News 36.6 Bonneville 

29 27 WSKO /New York Tropical 36.5 SBS 

30 26 WBZ/Boston News/Talk/Sports 36.0 Infinity 

31 1-7 KFWB /Los Angeles News 35.5 Infinity 

32 L3 WUSN /Chicago Country 34.5 Infinity 

33 36 WGCI -FM /Chicago Urban 34.3 Clear Channel 
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2002 Station Format Revenue' 2003 Owner 

34 29 WCBS -FM /New York Oldies 33.8 Infinity 

34 40 KCBS -AM /San Francisco News 33.8 Infinity 

34 35 KLOS /Los Angeles Classic Rock 33.8 ABC 

37 31 WAXQ /New York Classic Rock 33.2 Clear Channel 

37 33 KRTH /Los Angeles Oldies 33.2 Infinity 

39 46 WPGC/Washington CHR/Rhythmic 32.2 Infinity 

40 39 WTMX/Chicago AC 32.2 Bonneville 

41 38 KSCA/Los Angeles Regional Mexican 32.0 Univision 

42 40 KLVE/Los Angeles Spanish AC 31.3 Univision 

43 32 KODA/Houston AC 30.8 Clear Channel 

44 52 WEEI /Boston Sports 30.2 Entercom 

45 41 KNBR /San Francisco Sports 30.0 Susquehanna 

45 48 KPLX/Dallas Country 30.0 Susquehanna 

47 51 KLTN /Houston Regional Mexican 29.2 Univision 

48 49 WSTR /Atlanta CHR/Pop 28.8 Jefferson -Pilot 

49 53 KOIT /San Francisco AC 28.3 Bonneville 

50 42 WBEB /Philadelphia AC 28.2 WEAZ -FM Radio 

51 59 KHHT /Los Angeles Urban AC 27.8 Clear Channel 

52 55 KOA/Denver News/Talk/Sports 27.7 Clear Channel 

53 50 WBCN /Boston Alternative 27.5 Infinity 

53 72 W DAS- FM/Philadelphia Urban AC 27.5 Clear Channel 

55 44 KVIUDallas AC 27.3 Infinity 

56 70 WRKS /New York Urban AC 27.0 Emmis 

57 62 WZJX/Boston Classic Rock 26.6 Infinity 

58 57 WBBM -FM /Chicago CHR/Rhythmic 26.5 Infinity 

58 61 KARS /Minneapolis Classic Rock 26.5 ABC 

60 66 WQCD /New York Smooth Jazz 26.3 Emmis 

61 58 WBAP /Dallas News/Talk/Sports 26.0 ABC 

62 56 WXKS -FM /Boston CHR/Pop 25.8 Clear Channel 

62 68 WROX/Washington Hot AC 25.8 ABC 

64 89 KBUE/Los Angeles Regional Mexican 25.7 Liberman 

65 64 WLW /Cincinnati News/Talk/Sports 25.6 Clear Channel 

65 69 WVAZ/Chicago Urban AC 25.6 Clear Channel 

67 71 KKDA/Dallas Urban 25.5 Service 

68 63 WBLS /New York Urban 25.2 Inner City 

69 67 KFOG /San Francisco Triple A 25.0 Susquehanna 

70 78 WMJX/Boston AC 24.8 Greater Media 

70 100 WMMJ/Washington Urban AC 24.8 Radio One 

72 77 WWJ /Detroit News 24.7 Infinity 

73 54 WJFK/Washington Talk 24.6 Infinity 

74 74 WNUA/Chicago Smooth Jazz 24.5 Clear Channel 

74 98 KZLA/Los Angeles Country 24.5 Emmis 

76 86 WABC /New York News/Talk/Sports 24.2 ABC 

77 60 KILT /Houston Country 24.0 Infinity 

77 65 WYSP /Philadelphia Active Rock 24.0 Infinity 

77 75 WXRT /Chicago Triple A 24.0 Infinity 

80 73 KRLD /Dallas News 23.8 Infinity 

81 79 KLUV /Dallas Oldies 23.7 Infinity 

81 87 WWPR /New York Urban 23.7 Clear Channel 

83 76 KMJQ /Houston Urban 23.3 Radio One 

84 34 KIRO /Seattle News/Talk/Sports 23.2 Entercom 

85 93 KTCK/Dallas Sports Talk 23.0 Susquehanna 

86 82 KMOX/St. Louis News/Talk/Sports 22.5 Infinity 

87 84 WSB -FM /Atlanta AC 22.3 Cox 

88 103 WLS /Chicago News/Talk 22.1 ABC 

89 80 WALK /Atlanta Urban AC 21.8 Cox 

90 94 KRBE/Houston CHR/Pop 21.6 Susquehanna 

90 97 KYGO /Denver Country 21.6 Jefferson -Pilot 

92 101 KBXX/Houston CHR/Rhythmic 21.5 Radio One 

93 81 KHKS /Dallas CHR/Pop 21.3 Clear Channel 

93 83 KTRH /Houston News/Sports 21.3 Clear Channel 

93 95 WODS /Boston Oldies 21.3 Infinity 

93 96 WOMC /Detroit Oldies 21.3 Infinity 

97 99 WCCO /Minneapolis News/Talk/Sports 21.1 Infinity 

98 107 WKYS/Washington Urban 21.0 Radio One 

98 120 WHUR/Washington Urban AC 21.0 Howard University 

100 104 WIOQ/Philadelphia CHR/Pop 20.7 Clear Channel 

'Figures are estimates, in millions of dollars 

Source: BIAfn, 2004 
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Entercom.... 

Continued from Page 6 

exclusive domain, when, indeed, lo- 

cal radio has been providing that for 
years. I don't think that the story has 
been fair, and the people who repre- 
sent those arguments on the Enter - 
com commercials clearly controvert 
a lot of the statements that, by innu- 
endo, say, "Radio is not cool," or, 

"Radio has technical issues." It's sim- 
ply not true. 

R &R Is the fact that the satellite ser- 

vices are providing local traffic an area 

of concern to you? 

BP: Clearly, they've circumvented 
the spirit of what the rulings were. 
And, still, the programming that 
they provide in those areas cannot 
even be compared with local radio. 
It just can't. 

R &R What about the absence of corn 

merdals? 
BP: I can't speak for other compa- 

nies, but Entercom does a heck of a 

fine job of controlling its inventory. By 

the way, the last time I turned on sat- 
ellite, I listened to a lot of radio sta- 
tions that had commercials in them. 

R &R: But not on the music stations. 
BP: It was a little bit ago, but the 

last time I listened I had the pleasure 
of listening to terrestrial radio sta- 
tions being rebroadcast. 

R &R: Yes, but the original music 
channels are commercial free. 

BI': And that's fine if they would 

,MANAGEMENT MARKETING SALES 

"To hear the satellite 

radio commercials, 

you would think that 

cool, compelling 

radio was their 

exclusive domain, 

when, indeed, local 

radio has been 

providing that for 

years." 

like to make that claim. I think the 
general belief, thanks to the hype, is 

that these are commercial -free chan- 
nels in totality, as opposed to a ma- 
jority. 

R &R So you feel they're misrepre- 

senting what they're doing? 
BP: They might not be intentional- 

ly misrepresenting, but I don't know 
if they're telling the whole story. 

R &R Have you heard any reaction 

to the spots from stations or listeners? 

BP: The discussions I've had with 
people in the markets have been ex- 

ceedingly positive. And [station per- 
sonnel] seem to feel there's a positive 
buzz. I think people feel fair, bal- 
anced reporting is important, even in 
this kind of situation. It's like a con- 
sumer advocacy in many ways. 

R &R: Internet radio has far more lis- 

teners than satellite. Why aren't you go- 

ing after them? 

BP: I haven't heard Internet radio 
stations make any claims saying, 
"Hey, you know what? The quality 
of local radio is bad. The quality of 
programming is not up to par." If 
those webcasters were making 
claims that we considered to be bi- 
ased, we would probably stand up 
for our rights there too to try to set 
the record straight. 

R &R: How long do you plan to run 
this campaign? 

BP: It's indefinite. We will run it 
for a period of time that is suitable 
to Worming our listeners. 

R &R Have you heard from any oth- 

er broadcast groups expressing interest 
in joining Entercom on this? 

BP: I have been told by people 
who have been more intimately in- 
volved in this process that there cer- 
tainly is interest from a number of 
groups. 

R &R: What, if anything, would have 

to happen in order for Entercom to stop 

running these spots? 
BP: That's not even something I 

think is under consideration at this 
time. 

Bilotta To Radio: 
Don't Be Disingenuous 
It's not known whether or when other radio groups will join 
Entercom's effort to "set the record straight" on satellite ra- 
dio. After all, Sirius traffic is furnished by Infinity division 
Westwood One. Clear Channel provides several syndicat- 
ed talk and sports shows to XM and is an XM investor. 
ABC provides programming to both services. 

But Entercom has at least one ally, in Buckley Broadcasting, 
which has also refused to carry satellite radio spots. Buckley COO 
Joe Bilotta tells R &R that a large number of stations willingly carry 

XM and Sirius commercials through network programming, 

syndication or direct. 

'There's more than a lot," he says. "All the networks, of course, 
and most stations are taking them." He says his company tries to 

filter out the spots from the syndicated and wired network business it 

receives. 
Explaining the politics behind the backlash, Bilotta says, "There's 

been considerable discussion and angst in the industry. There have 

been movements by the NAB to counter this with public relations, to 
invest money in different campaigns, etc. The NAB has a movement 
to create dollars to enhance radio's image in the general market- 

place. [ Entercom President/COO) David Field is a champion of this 
effort at the NAB, and he's done a great job doing it." 

Bilotta believes that this reaction will counter what he sees as 
campaigns by satellite companies to reposition terrestrial stations - 
ostensibly in a negative way. He says, "A lot of it has been generat- 
ed as a result of XM's and Sirius' pretty clever and innovative public 
relations blitz in the last couple of years." 

Bilotta's message to broadcasters is blunt: "It's a little disingenu- 
ous to grumble on one hand and cash a check on the other. If 

stations are so concerned about satellite radio, don't afford them the 
opportunity to advertise in our medium. It's very simple." 

Sirius, XM.... 

Continued from Page 6 

radio. In fact, it's my understanding 
that they used actors for those spots 
because it would be pretty darn dif- 
ficult to find real people who could 
utter those statements. 

CP: Besides the fact that there's no 
disclosure that the so -called testimo- 
nials are actually actors, the ads 
themselves never mention Enter - 
corn. They instead hide behind the 
cloak of "your hometown radio sta- 
tions," as if they're speaking on be- 
half of the industry. That makes it 

clear that the whole effort is disin- 
genuous and unfounded. 

RR: Entercom also doesn't disclose 
in these spots that it is an investor in 

iBiquity, the developer of in -band, on- 
channel digital radio. It's my belief 
that Entercom is discouraging cus- 
tomers from purchasing satellite ra- 

dio receivers so they can push IBOC 

receivers when their stations start 
going digital over the next year. If 
consumers are going to be Wormed, 
they should be Wormed that IBOC 

receivers are not satellite receivers, 
and, by virtue of that, they don't pro- 
vide the kind of array of commercial- 
free music programming that's avail- 
able from Sirius. 

R &R One spot says that tens of thou- 

sands of people are canceling satellite 
radio every month. Is that true? 

RR: Take 20,000 and divide it by 
the 1.8 million subscribers between 
the two services. That's a 1.1% churn 
rate per month. For a nascent indus- 

try like ours, that's an amazingly 
great figure. It basically says that 
98.9% are staying with us. For every 
subscriber who drops out, we're get- 
ting 10 who sign up, and we have a 

95% satisfaction score. Whether 
you're talking cell phones, maga- 
zines, newspapers or cable TV, every 
one of those industries has a higher 
churn rate than we do. And most of 
those businesses are pretty darn 
healthy. 

CP: Our chum is about 1 %. Some 
subscriptions end because people 
sold their car or their credit card ex- 
pired and we have to turn it off. But 

there is no subscriber business that 
we're aware of that has a higher loy- 
alty factor than XM. It's amazing. 
The ad is grossly misleading. 

RR: Whether you go by Media 
Audit or Arbitron, in the past five 
years terrestrial radio has had a 

10% rate of attrition in TSL. That 
began way before satellite radio 
started operating, and to this day, 
I believe satellite radio has had a 
negligible impact on radio's TSL 
problems. Most of that loss has 
been in -home - 15% - and in -of- 
fice listening - 17%. We're most 
competitive with terrestrial radio 
in the car, and I fully understand 
why terrestrial radio wants to 
maintain its strength in the venue 
where it's the strongest and why it 
would want to put these ads on. 

Entercom's spots also talk about 
reception issues. It's one of the areas 
where they are, again, horribly mis- 
guided. Some satellite customers are 
not as concerned about this as [En- 

tercom] thinks they are. With all the 
technology we're using - three sat- 
ellites, a terrestrial repeater network, 
four -second buffer in the radios - 
it's actually pretty hard to have a sig- 
nal interruption. 

R &R: Any response to Bill Pasha's 
statement about your being "less than 

forthcoming" about your intentions and 

are "circumventing the rules "? 

CP: Go back to the early '90s, and 
you'll recall that radio operators de- 
layed the auction process for satel- 
lite radio for several years. XM was 
actually formed in 1992, but we 
weren't even able to get into a posi- 
tion to bid on a license until '97 be- 
cause of lobbying by the NAB. 

SIRIUS 
One of the restrictions was that 

everything that we broadcast for our 
service has to go through the satel- 
lites. You can't have locally differen- 
tiated programming. We said, 
"That's fine. 'Ne will build our busi- 
ness around that rule." And that's 
what we've done. So it makes no 
sense. We don't understand why 
they won't take yes for an answer. 

RR: As far as using a terrestrial 
repeater network to broadcast local- 
ly, Sirius was not a signatory to that 
issue. But that's not to say we intend 
to do anything like that; we don't 
need to circumvent the rules to be 

successful. Sirius will continue to 
broadcast nationally. I don't know 
what they mean about being "less 
than forthcoming." With respect to 

traffic and out -of- market football 
games, we made it pretty clear what 
our local -service intentions are, and 
we've put them on the air. 

CP: Entercom and anyone else 
who's privy to this silly campaign is 

essentially trying to regulate content, 
and that's unconstitutional. You 
can't do that. I just read an Orlando 

Sentinel article where the reporter, 
who was driving to the airport en 
route to Detroit, tuned in XM's De- 

troit channel to get the weather there. 
We broadcast Amber Alerts across 
these channels. This is information 
consumers want. There's a public 
interest being served here; that's 
why people are willing to pay for it. 

R &R Bill Pasha seemed to suggest 
that you're going around saying local ra- 

dio's not cool and that it has technical is- 

sues. 

CP: The overarching problem 
with the ads is that they suggest that 
we have gone out of our way to at- 
tack local radio, and we haven't. XM 

has positioned itself as a service that 
is a natural next step in radio. Local 
radio has been very successful and 
will continue to thrive, and satellite 
radio has its own place and consum- 
er base, and it has obviously been 
successful so far. 

RR It's not part of our messaging 
to knock terrestrial radio. I think he's 
creating a controversy -a monster - so that he can kill it. All of us in 
programming are from the terrestri- 

al business. We don't hate it, we love 
it. We also happen to love what we're 
doing now. We have never once en- 
tertained the idea that we are going 
to put terrestrial broadcasters out of 
business. 

11% 

IN% 
XAASATELLiTE 
RADIO 

CP: We're not hearing any sup- 
port for the campaign. That's prob- 
ably because smart businesspeople 
know that what Entercom is doing 
is malicious and baseless, and they 
don't want to be associated with it. 

Our advertising is not designed to 
take cheap shots at anyone. All XM 

talks about is what XM provides. 
RR: There's one sliver of truth in 

their ad, where one of the fake peo- 
ple talks about how he can listen to 

talk programming relevant to his 
area. That's true - it's one benefit of 

being able to listen to radio that's re- 
ally local. There's a great place and 
future for terrestrial radio. But there's 
also a great place and future for sat- 
ellite radio. We're sorry they feel that 
their domain - the car - which has 
been exclusive for 75 years, has been 
encroached upon. But we have found 
that people want an alternative and 
like the idea of a 115 -channel alterna- 
tive, and we're providing that. 
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Piracy Defenders 
Roll On Unopposed 
What we're up against in the P2P wars 

(casionally in this space we take a look at devel- 
opments in the pro -peer -to -peer universe, including 
the latest developments in pirate propaganda. The pur- 
pose isn't to give a forum to one or another belligerent 
defender of massive intellectual -property theft. There 
are plenty of mainstream press outlets that are happy 
to do that. It's to provide those who are unable to fol- 
low these things day to day with a chance to know what 
we're all up against. 

There is and has always been a re- 

sponsible element among P2P de- 
fenders - groups and individuals 
who are genuinely excited by these 
technologies and who don't want 
their pctential diluted by govern- 
mental or other interference. But, as 

is so often true among activists, the 
responsible people are being pushed 
the fringes as the radicals get most of 
the press and, with it, most of the in- 

fluence. 
Among P2P defenders, the radi- 

cals are those who want to see the 
end of the recording industry. Their 
style is inflammatory and their rea- 

soning i; suspect, but as the RIAA 

files more suits against individual 
suspected infringers (and member 
groups of the International Federa- 
tion of tie Phonographic Industry, 
the RIAA's international equivalent, 
jumped n with suits of their own in 

four cou itries this week), more P2P 

users will surely be attracted to their 
message 

The Radicals 

There are lots of groups that dis- 
like the major labels, for a variety of 
reasons. That nearly all of them 
sprang up after Napster created a 

need for retroactive self- justification 
doesn't mean that they do not occa- 

sionally have a point. 
Boycott -RIAA (mtotaboycoft -rinn. 

coin) advises consumers to avoid pur- 
chasing RIAA member labels' music. 
Its reasons for the campaign are du- 
bious, but requesting a boycott and 
to recommending distributors of non- 

RIAA music are not in themselves 
dishonest or invalid. 

Of course, boycotting the RIAA 
and stealing its music have nothing 
to do with one another, and Boycott- 

RIAA heaps scorn on the major la- 

bels' products. But the group has dis- 
torted its own mission by allowing its 

website to become a clearinghouse 
for peer -to-peer news and its mes- 
sage boards to become a label -bash- 
ing hatefest. 

Boycott-RIAA also displays some 
serious misunderstandings of what's 
going on in its own areas of concern. 
For example, in the "Cary Sherman" 
section of the site's "Rogue's Gal- 
lery," you can read: "One tactic they 
[the RIAA] keep trying is to claim 
that they own the copyrights, when 
they don't, they are assigned to the 
labels. This is a huge difference. This 
is a very important issue. If the court 

IFPI Members Begin Suits Against P2P Users 

Memter groups of the International Federation of the Phonographic 
Industry have begun filing copyright- infringement suits against individual 

peer -t) -peer users. The IFPI members - the IFPI is the international 

equivalent of the RIM - are following the RIAA's lead and filing suit not 

against downloaders, but against individuals who are suspected of 

illegally distributing large amounts of copyrighted music via peer -to- 

peers. Most of the 247 suits, which the IFPI is calling the "first wave" in 

what will be an ongoing campaign, were filed in Canada, by the 

Canacian Recording Industry Association; Germany, by IFPI Germany: 

Italy, by the Italian Recording Industry Association; and Denmark, by the 

Danish Recording Industry Association. The IFPI said that suits have 

also buen filed by individual record labels in some cases. RIAA President 

Cary Sherman said about the IFPI lawsuits. "We support the legal steps 

undertaken by our international partners to protect the rights of the global 

music community in the face of continued, rampant illegal file sharing. 

These legal actions should send the message that the illegal distribution 

of cop "righted music has serious consequences. Everyone involved in 

creatirg. production and delivering music to the public suffers when 

songs are stolen off peer -to -peer networks." 

By Brida Connolly 
Associate Managing Editor 

accepts their claims, then the artists 
become employees of the label, and 
they can never get their masters 
back." 

To respond, inasmuch as this 
makes any sense at all; The RIAA has 
never claimed to own any copyrights 
to its member labels' music. Though 
for convenience they are referred to 

as "RIAA lawsuits," the labels them- 
selves, individually or as a group, are 
the plaintiffs in every P2P- related le- 

gal action. The recent subpoenas 
against Comcast, for example, were 
requested by lawyers for BMG Mu- 
sic. Virgin is the plaintiff in subpoe- 
na filings against 40 or so Earthlink- 
using John Does. 

What this writer seems to be refer- 
ring to is the Napster and MP3.com 
infringement defenses in 2000 and 
2001, in which the issue was raised 
as to whether the RIAA's member 
labels have standing as copyright 
owners to sue for infringement. If the 
ruling that Grokster and StreamCast 
aren't responsible for their users' in- 

fringement doesn't hold up in court, 
this will doubtless be raised again, 
but it's not an issue now. 

Boycott-RIAA continues, "The Re- 

cording Artists Coalition filed an 
amicus brief on behalf of Napster. 
Why would they? To protect their 
rights as artists, to prevent the labels 
from ripping them off as they have 
for years." 

In reality, the RAC's amicus brief 
in the Napster case was filed solely 
to ask the judge in the case not to rule 
that recorded music legally qualifies 
as "work for hire." Had the judge 
ruled that it did, that could conceiv- 
ably have endangered artists' future 
rights in their work. The RAC's own 
description of its position in regard 
to all other aspects of the case? 
"Steadfastly neutral." 

The Extremists 
Downhill Battle (uu '.dort'nhillluttk'. 

or,), meanwhile, is quickly catching 
up with the Electronic Frontier Foun- 
dation as the go-to group for pro-pi- 
racy quotes. But, unlike the EFF, 

Downhill Battle has the destruction 
of the major labels as its stated aim 
(the EFF appears to consider the 
prospect more of a happy side effect). 

That Downhill Battle wants the 
major labels to go away isn't in itself 
the problem. But this is a group that 
openly recommends criminal behav- 
ior - not just music theft, but van- 
dalism in the form of placing its stick- 

ers on RIAA labels' CDs in stores - 
as an agent of what it perceives as 
desirable social change. It's an old 
notion, forced into a strangely dis- 
proportionate context (and it never 
works anyway). 
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The iTunes Music Store Top 10 

Applé s iTunes Music Store is the leading nonsubscription digital - 

music service in the U.S, offering a catalog of more than 500,000 

songs from all five major label groups and dozens of independents. 

Here's a snapshot of the top -selling downloads on Tuesday, March 

30, 2004. 

Top 10 Songs 
1. D12 f /EMINEM My Band 

2. MAROON 5 This Love 

3. HOOBASTANK The Reason 

4. J -KWON Tipsy (Radio Mix) 

5. BRITNEY SPEARS Toxic 

6. WILLIAM HUNG She Bangs 

7. THE DARKNESS I Believe In A Thing Called Love 

8. JET Are You Gonna Be My Girl 

9. BLACK EYED PEAS Hey Mama 

10 FIVE FOR FIGHTING 100 Years 

Top 10 Albums 
1. ERIC CLAPTON Me And Mr. Johnson 
2. WILLIAM HUNG Sneak -Peek Pre -Release Tracks (EP) 

3. GUNS N' ROSES Greatest Hits 

4. RYAN ADAMS Moroccan Role (EP) 

5. NORAH JONES Feels Like Home 
6. MAROON 5 Songs About Jane 
7. TOBY LIGHTMAN Little Things (bonus -track version) 

8. JANET JACKSON Damita Jo 
9. JEM Finally Woken 

10. N.E.R.D. Fly Or Die 

Live365 is the largest Internet radio network, with thousands of stations in 

a wide variety of formats. Programmed by true music tastemakers from 

around the globe, Live365 offers an enthusiastic audience for established 

and up- and -coming artists alike. In a world of consolidated playlists. 

Live365 charts the tastes and preferences of today's most vibrant music 

community. 

Top Rap -Hip Hop 

USHER 1/LUDACRIS & LIL JON Yeah 

CHINGY One Call Away 

TWISTA t/K. WEST... Slow Jamz 

LUDACRIS Splash Waterfalls 

CASSIDY f/R. KELLY Hotel 

Top Latin 

PAULINA RUBIO Te Ouise Tanto 

MANA w/RUBEN BLADES Sabanas Frias 

RICKY MARTIN Y Todo Oueda En Nada 

GLORIA ESTEFAN Hoy 

SIN BANDERA Mientes Tan Bien 

Travis Storch 866- 365 -HITS 

Top World 

ISRAEL KAMAKAWIWO'OLE Over The... 

KEOLA REAMER Kahuli Aku 

CESARIA EVORA Petite Pays 

EMERALD ROSE Hills Of America 

MOYA BRENNAN Change My World 

This week's chart is frozen. 

This group does not, like some, 
pretend that music theft on P2Ps is 

not affecting record sales. It delights 
in it, saying, "Major -label sales are 
way down, and their bloated system 
can't take much more." DB's plan is 

to help destroy the majors through 
music theft, boycotts and propagan- 
da campaigns, and then, "within two 
years" (where that timeline comes 
from is not clear), raise up something 
better, fairer and altogether nicer to 
take their place. 

DB claims to be all about the art- 
ists, notwithstanding the fact that 
nearly every artist who has spoken 
publicly on the issue is opposed to 

the P2Ps' position. One of the atten- 
tion- grabbing flyers distributed by 
DB begins, "Think paying for CDs 
helps artists? It doesn't." It then 
claims that artists get about $1 for 
every $16.95 CD sold and recom- 
mends file-sharing and CD- burning 

to bring down the label "cartel." 
Without debating the math, note that 
nobody is asking the artists whether 
they'd just as soon have the buck. 
(For the purposes of the pro-piracy 
movement, artists are presumptive- 
ly incapable of understanding a con- 
tract.) 

These groups are made up of peo- 
ple with no stake and no standing, 
speaking for artists who don't want 
to be spoken for and pressing the 
idea that honest people should lose 
their livelihood. But they have the 
ears of the file- traders - if not uni- 
versally, then to a vastly greater de- 
gree than the RIAA and copyright 
owners do - and they speak most 
to the hard core who do the most 
damage. Frustrating as it is to have 
to respond to nonsense, these activ- 
ist groups and others like them 
should not be allowed to continue to 
spread their ideas unopposed. 
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Arbihon 
Continued from Page 3 

Goldstein also said the council is 

moving ahead on a business -impact 
study being coordinated by the RAB 

and former Infinity regional execu- 
tive David Pearlman that seeks to 
find out whether adopting the PPM 
will make radio stations more 
money and help business. The 
Arbitran Advisory Council expects 
to have information from Pearlman 
and the RAB by the end of 2004. 

Another important topic for small 
markets is the "bounce" seen in 
some markets that receive two sur- 
veys per year. Goldstein said that 
Arbitron approached the council 
with a proposal to go to a rolling 12- 

month average, similar to Arbitron's 
RADAR surveys. Such a change 
would see the quarterly release of 
data while taking the same number 
of diaries that are currently in the 
market and dividing them by 12, in- 
stead of the current six in a two - 
book market. "They showed us data 
that indeed illustrates that it would 
smooth the bounce," Goldstein said. 

Additionally, the council was 
shown a study Arbitron conducted 
with small- market managers in 

NEWSBREAKERS 

YOU TALKIN' TO US? Sirius kicked off its Wiseguy Show last weekend. 

The show, which is hailed as a celebration of Italian culture, is hosted by 

Sopranos star Vincent Pastore, better known as the recently whacked "Big 

Pussy "Seen here are (l -r) actors Vinny Vella, John "Cha Cha "Ciarda, Joe 

Rigano, "Little " Steven Van Zardt, Tony Sirico, Pastore and "Brooklyn Joe" 

Causi. 

which 43% of Arbitron subscribers 
said they were unaware that they 
were already receiving qualitative 
information from the ratings com- 
pany. "That would give them, as 
Arbitron said, an 'F- minus' in the 
marketing and branding category in 

these small markets where the 
qualitative diary exists," Goldstein 
said. Arbitron is looking into en- 
hanced qualitative for these markets 
but will need to test it before any 
implementation can be made. 

Goldstein noted that the rollout of 

Mort Crim 
The power of positive radio 

Mort Crim speaks to listeners with optimism, humor, wit, and insight. 
Never political or controversial, Mort is a winning broadcaster who can be 
heard on over 1,300 stations including major markets, such as Lcs 
Angeles, Philadelphia, Boston, Dallas, and Detroit. 

"My friend Mort Crim refuses to be one of those prophets of 
gloom and doom. His message of hope carries power" 

Charles Osgood, CBS News 

Increase your listeners with Mort Crim and his 
daily inspiration of positive radio. 

Mort Crim Programs 
News You Care About - Live 7:30 AM (ET) 

Second Thoughts - A 2- minute uplifting message from 
lives of everyday Americans 

An American Spirit - A 90- second series profiling real 

Americans who make a difference every day. 

Satellite Feeds: 8:30 AM (ET), 9:30 AM LET), 10:30 AM (El) 

ILibe 
BROADCASTING 

Passion. Insight. Listeners. 

Contact information: 

Bruce Wernick 
( bwernick @libertybroadcasting.com) 

Michael Levine 
( mlevine@libertybroadcasting.ccm) 

John Clark 
(jclark@libertybroadcasting.com) 

Tel : 888.727.8629 (toll free) 

Fax : 973.438.1727 

Website: libertybroadcasting.com 

EXECUTIVE ACTION 
Green Gets SVP Stripes At Westwood One 

Westwood One has promoted Dennis Green to the new position of 
Sr. VP/Talk & Entertainment Affiliate Sales. Currently VP /Affiliate 

Sales, Green will be responsible in his new role for overseeing the affili- 
ate sales team for all of Westwood One's talk and entertainment pro- 
grams, as well as the network's international and specialty programming. 
He'll continue to be based in New York, reporting directly to Sr. VP /Affili- 
ate Sales Shawn Pastor. 

Prior to rejoining Westwood One four years ago, Green was Manager/ 
Affiliate Sales, West Coast & Canada for Bloomberg. From 1996 -1998 
he was WW1's Regional Manager /Affiliate Sales in Chicago. His network 
resume also includes a stint as Director /Operations & Affiliate Relations 
for the WisconsirVIllinois Radio Network. 

"I've been fortunate to work with fantastic talent and help to make that 
talent a part of the lineup on the finest stations in the country," Green told 
R &R. "I'm looking forward to the opportunity to continue to bring great 
programming to stations from coast to coast in all formats." 

the PPM in Quebec by Canada's 
BBM is going well and that Arbitron 
continues to look at ways to attract 
men 18 -24 as diarykeepers. The 
council also asked Arbitron to move 

faster on the testing cycle of its e-di- 
ary concept and said it hopes to look 
at data on its development some- 
time in July. - Additional reporting by Joe Howard. 

BMG 
Continued from Page 1 

Lavigne, Carlos Santana, Whitney 
Houston, Kenny G and Babyface. 
While LaFace and So So Def remain 
standalone entities, they and their 
roster of artists - including 
OutKast, Usher, Pink, J -Kwon, 
Jermaine Dupri, Anthony Hamilton, 
Bone Crusher, Youngbloodz, Kelis 
and Clipse, among others - will 
now be included within the Zomba 
Label Group. ZLG will also take on 
key LaFace and So So Def A &R and 
marketing personnel. 

With the creation of ZLG - 
which will also include Jive, Verity, 
Volcano and Violator - Barry Weiss 
assumes the new title of President/ 
CEO of ZLG. "I'm really grateful 
that Barry will take on this critical 
role in our new structure," said 
Davis, to whom Weiss reports. "He 
is one of the premier music execu- 
tives and has established a stellar 
track record during his more than 20 

years in the business." 
Weiss commented, "The labels of 

the newly formed Zomba Label 

Group collectively boast one of the 
most powerful artist rosters in the 
music business. I look forward to 
working with such an extraordinar- 
ily talented group of artists and con- 
tinuing to be a part of BMG's dy- 
namic North America team." 

A number of Arista employees 
will join the staffs of both the RCA 
Music Group and Zomba Label 
Group. "With today's realignment, 
BMG North America is setting clear 
priorities to sustain and enhance our 
creative and financial success for the 
future in the face of ongoing mar- 
ketplace challenges," said 
Goldstuck. "We continue to 
strengthen our A &R focus and in- 
vestment in artists while creating an 
organization that is more efficient, 
responsive and profitable." 

Under the new structure, BMG's 
North American operations will 
now include RCA Music Group 
(RCA, J and Arista), Zomba Label 
Group, BMG Canada, BMG Strate- 
gic Marketing Group and BMG Dis- 
tribution. RLG- Nashville, BMG Mu- 
sic Publishing and BMG Classics are 
not affected by the realignment. 

GMA 
Continued from Page 1 

the GMA. Over the last three years, 
R&R has cultivated many wonder- 
ful relationships within the Chris- 
tian radio and record communities. 
Receiving the GMA Outstanding 
Mainstream Contribution to Gospel 
Music Award rewards the many 
R &R employees who work hard to 
make certain our Christian editorial 
and airplay charts are the best they 
can possibly be." 

Former recipients of the Out- 
standing Mainstream Contribution 
to Gospel Music Award have been 
Wal-Mart, Time-Life's Songs for Wor- 

ship and Songs for Life series and last 
year's recipient, Newsweek. Farber 

will accept the award on behalf of 
R &R during the Monday Morning 
Live ceremony, which is the annual 
meeting of the GMA membership, 
in the Renaissance Hotel Ballroom 
adjacent to the Nashville Conven- 
tion Center in downtown Nashville. 

BAB 
Continued from Page 1 

"Radio's stronghold in the local 
marketplace has sustained the me- 
dium through the early part of 
2004," RAB President /CEO Gary 
Fries said. "We anticipate national 
growth will accelerate as the year 
progresses." 
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Ilational Radio 
WESTWOOD ONE'S MTV Radio 

Netwc rk presents Kurt Cobain and Nir- 

vana ,remembered on April 5-8. 

Changes 
Actire Rock: Bob & Brian join 
WWVJX /Appleton- Oshkosh, WI for 

mornings. 

Full Service: The weekly Beatles, Etc., 

prodt:ced and hosted by Stephen K. 

Peeples, premieres April 4 on HKTS- 

AM /Santa Clarita, CA. 

News.Talk: KABC -AM /Los Angeles 
adds the Tummy Bruce Show for Sat- 

urdays. 

Oldie: The Doo-Wop Express adds af- 

NEWSBREAKERS 

PROS ON 
THE LOOSE 

ASCAP Chief of Staff BillTho- 
mas; 212 -794 -4521 or billthom5t, 
@aol.com. 

filiates WRRN-FM/Warren, PA and 
WMEX-FM/Rochester, NH. 

Records: Verve Music Group names 
Jamie Krents Manager /International 
... EMI Music Publishing extends his 
contract with Exec. VP Evan 
Lamberg. 

Industry: MTV hires tan Rowe as VP/ 
Public Affairs & Strategic Partnerships 
... FORM signs Anthony Bongiovi as 

Director for DVD productions, music 
videos and commercials. 

Chicago 
Continued from Page 1 

Medie.. He replaces Dave Robbins, 
who relinquished his duties at B96 

last month in favor of managing 
Country WUSN (ÚS99) /Chicago. 

Martin spent more than 11 years 
with Clear Channel Radio and Jacor 
Communications and became Presi- 
dent of Clear Channel's Web Services 
GrouF in February 2000, overseeing 
the biildout of 1,200 Clear Channel 
radio-station websites. He has been 
President of Critical Mass Media and 
has worked with Evergreen Media as 
VP /GM of KHYI /Dallas. Martin 
spent ive years with CBS Radio Net- 
works. including stints in New York 

as VP /Affiliate Relations and Chi- 
cago as Midwest Sales Manager, and 
has also worked in Chicago as GSM 

at WLSN, LSM at WFYR and AE at 
WDAI -FM and WLS-AM & FM. 

"We are thrilled to add someone of 

John's caliber to our strong Chicago 
management team," said Infinity/ 
Chicago Sr. VP /Market Manager Rod 
Zimmmman. "John Martin has done 
it all it radio, at the highest levels and 
with outstanding results. 

"I am pleased to welcome John to In- 

finity. His experience in CHR radio, the 
Internet and database marketing will 

translate into some very exciting and 
fresh ideas for our 13% listeners, adver- 
tisers and the Chicago community." 

Martin said, "What a great honor 
it is to vin Rod, the talented 696 team 

and Infinity Broadcasting. It doesn't 
get much better than this. B96 is a 

heritage station with a dominant 
morning show and talent lineup that 
reaches more than 1.3 million Chica- 
goans each week. I look forward to 
working closely with the B96 team 
and the Chicago advertising commu- 
nity to maximize the tremendous 
reach of B96." 

Agase, a 22 -year Chicago radio 
sales veteran, has been with Infinity 
for 14 years, including 12 years as 
GSM of B96. He was upped to 
his most recent position last year and 
in recent weeks has been acting GM 
for WSCR. Day -to-day management 
of WSCR had previously been cov- 
ered by Zimmerman, who will con- 
tinue to oversee management for all 

seven of the company's Windy City 
radio stations while remaining GM 
for News WBBM -AM. 

"Paul's management skills and 
passion for The Score make him the 
perfect choice to lead WSCR to new 
heights" said Zimmerman. "These 
announcements emphasize the com- 
mitment we have in our Chicago ra- 
dio group to putting the best people 
in place at our radio stations to bet- 

ter serve our listeners, advertisers and 
the great community of Chicago." 

Agase told R &R, "I have great 
passion for The Score as a radio sta- 
tion, and I always have. I am thrilled 
to he given this opportunity to man- 
age it." 

Additional nlrorlinX by Julie Gi 

Kaplan 
Continued from Page 3 

and marketing with stations in the 
company's Denver, Seattle and 
Greensboro clusters. His program- 
ming experience includes stints as 
OM of KRBZ /Kansas City and OM/ 
PD of WBBO & WJI.K /Monmouth- 
Ocean, 

"He's super, he's absolutely spec- 
tacular. and he couldn't be more per- 
fect for New Orleans," Entercom/ 
New Orleans Market Manager Phil 

Hoover told R &R. "His creativity 
and his passion for the music fit this 
city to a T." 

Kap an told R &R, "I'm really ex- 
cited to be heading to New Orleans 

and a couple of heritage radio sta- 

tions. I'm going to build on the great 
foundation that John Roberts has put 
in place. I'm looking to continue that 
and enhance a couple of stellar 
brands for Entercom." 

CHRONICLE 
BIRTHS 

WACO'Waco. TX morning 
show host Jim Cody and wife 
Melanie. daughter Riley Lynn, 
March 21. 

CONDOLENCES 

Jan & Dean's Jan Berry, 62. 
March 26. 
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FCC ACT IONS 
Continued from Page 5 

FCC Media Bureau Promotes Two 

James Bradshaw and Edward De La Hunt have both been promoted to Deputy Chief/Engineering for the 

FCC's audio division, which handles radio applications. While the two will share oversight of the technical staff 
for FM applications, De La Hunt has exclusive oversight of the AM staff, and Bradshaw will handle issues related to 

LPFM and FM translators. Bradsaw and De La Hunt report to FCC Bureau Chief Ken Ferree. 

FCC Names Deputy General Counsel 
Austin Schlick moves over from the Department of Justice's Solicitor General's office to take the FCC's 
Deputy General Counsel post. He will oversee the FCC General Counsel's litigation division. Before joining 

the DOJ, Schlick worked at a variety of law firms and served as a law clerk for U.S. Supreme Court Justice Sandra 

Day O'Connor. 

BUSINESS BRIEFS 
Cnntinued from Page 5 

Ridge Set To Kick Off RTNDA @NAB 
Homeland Security Director Tom Ridge will address attendees and conduct a Q &A session during the opening 
breakfast of the annual RTNDA @NAB convention, which runs concurrent with the annual NAB convention in 

Las Vegas. The RTNDA @NAB opening breakfast will take place April 19 at 7:15am at the Las Vegas Hilton. 

RTNDF Releases Newsroom Diversity Tool Kit 
he Radio & Television News Directors Foundation has released a newsroom -diversity tool kit, designed to 

help newsrooms evaluate how they address race issues among their staffs and in their news coverage. The kit 

includes an instructional guide for workplace diversity training and an accompanying DVD featuring five stories 
about diversity. The kit also includes instructions for holding a diversity workshop. RTNDF Exec. Director Deborah 
Potter said, "We hope this instructional guide and DVD will spark candid discussion and encourage news organiza- 
tions to take positive steps to seek diversity in the newsroom and in news coverage." 

You can trust 

Heloise 
Heloise is the world's most trusted name in household advice, currently 
airing on 400 stations nationwide. Her full -length show Ask Heloise, and her 
90- second feature, Hints From Heloise, provide household tips that will have 
your listeners tuning in faithfully. She is, in fact, the best way for you to reach 
women 25 -54 years of age. 

Just look at Heloise's credentials: 
Hints From Heloise appears seven days a week in over 500 newspapers 
across the US and in 20 countries 

Contributing editor and columnist for Good Housekeeping magazine 

Author of 8 books, including Get Organized With Heloise (2004) 

Build your audience with Heloise, the most trusted 
name in household advice. 

Ask Heloise 
Live: Saturdays & Sundays 11:00 AM -1:00 PM (ET) 

Refeeds: Monday -Friday, 11:00 AM -12:00 Noon (ET) 

12:00 Noon -1:00 PM (ET) 

Avails: 10 minutes local. 6 minutes network 

Hints From Heloise 
Content: 60 Seconds Avails: 30 Seconds 

J< Libe 
BROADCASTING 

Passion. Insight. Listeners. 

Contact information: 

Bruce Wernick 
(bwernick @libertybroadcasting.com) 

Michael Levine 
(mlevine @libertybroadcasting.com) 

John Clark 
(jclark @libertybroadcasting.com) 

Tel : 888.727.8629 (toll free) 
Fax : 973.438.1727 

Website: libertybroadcasting.com 

www.americanradiohistory.com
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12 R &R April 2, 2004 \NATIONAL MUSIC FORMATS 
30 million homes MUSIC 27.000 businesses 

CHOICE 
Available on digital cable and DirecTV 

Damon Williams 646- 459 -3300 
HIT LIST 

Seth Neiman 
BEYONCE Naughty GM 

BUSTED What I Go To School For 

CALLING Our Lives 

JC CHASEZ All Day Long I Dream About Sex 

GAVIN DEGRAW I Don't Want To Be 

HANSON Penny And Me 

SARAH HUDSON Gel On The Verge 

LINDSAY LOHAN Drama Queen 

LOS LONELY BOYS Heaven 

JENNIFER MARKS Live 

MERCYME Here With Me 

N.E.R.D. She Wants To Move 

OUTKAST Roses 

SOFT ROCK 

Seth Neiman 
LIONEL RICHIE Just For You 

TRAIN When I Look To The Sky 

R &B & HIP HOP 

Damon Williams 
CEE -LO the One 

GHOSTFACE I/MISSY ELLIOTT Push 

JANET JACKSON I Want You 

LIL FLIP Game Over 

METHOD MAN NRUSTA RHYMES What's Happenin' 

TEEDRA MOSES Be Your Gal 

BELL No Better Love 

ST. JUSTE 5 Dollars 

RAP 

DJ Mecca 
CAM'RON Gel 'Em Gut 

PITBULL (/LIL JON Culo 

T.I. Rubberband Man 

TING YANG TWINS Salt Shaker 

PROGRESSIVE 

Liz Opoka 
PATTY GRIFFIN Love Throws A Line 

ALANIS MORISSETTE Everything 

AMERICANA 

Liz Opoka 
PATTY GRIFFIN Useless Desires 

ROCK 

Adam Neiman 
AEROSMITH Baby. Please Don't Go 

BLACK LABEL SOCIETY House Of Doom 

FLAW Recognize 

JIMMIE'S CHICKEN SHACK Fallin Out 

ALTERNATIVE 

Adam Neiman 
HISS Back On The Radio 

N.E.R.D. She Wants To Move 

SPITALFIELD Those Days You Felt Alice 

ZEROMANCER Teenage Recoil 

TODAY'S COUNTRY 

Liz Opoka 
DAVID LEE MURPHY Loco 

SHANIA TWAIN II Only Hurts When Fm Breathing 

RON SEXSMITH From Now On 

STING Sacred Love 

SMOOTH JAll 
Gary Susalis 
CABO PRIG Island Dance 

COUCH POTATO ALLSTARS Sex And The Cd, 
BRIAN LENAIR Gone Ridin 

DAN SIEGEL This Time Around 

NESTOR TORRES Lluvias De Cristal 

866-MVTUNES 

WEST 

21.000 movie theaters 

1 JANET JACKSON Just A Little W'O.'e 

NORAH JONES Sunrise 

3 SEAL Loves Divine 

LINDSEY LORAN Drama Queen 

MAROON 5 This Love 

MIDWEST 
' JANET JACKSON Just A Little While 

NORAH JONES Sunrise 

LINDSEY LORAN Drama Queen 

4 SEAL Love's Divine 

5 SUPERLITIO Oue Vo Hacer 

SOUTHWEST 
JANET JACKSON cuss A Little While 

2 MAROON 5 lois Love 

3 SUPERLITIO Oue Vo Hacer 

4 MUSIO Whoknovis 

5 LAMONT OOZIER I Hear A Symphony 

NORTHEAST 
t JANET JACKSON Just A Little While 

2 SEAL Loves Divine 

3 LINDSEY LOHAN Drama Queer 

4 MAROON 5 Tors Love 

5 SUPERLITIO due Vo Hater 

SOUTHEAST 
1 MAROON 5 This Love 

2 JANET JACKSON Just A Little While 

3 SEAL Loves Divine 

4 SUPERLITIO Oue Vo Hacer 

5 LAMONT OOZIER I Hear A Symphony 

D 
10 million homes 180.000 businesses 

Rick Gillette 800 -494 -8863 

DMX Hospitality 
David Sader 

The hottest tracks at DMX Hospitality. 
:Mich includes restaurants. bars, hotels 

and cruise ships. targeted at 25 -54 adults. 

JOSS STONE Fell In Love With A Boy 

HOWE DAY She Says 

SOPHIE B. HAWKINS Beautiful Girl 

NELLY FURTADO The Grass Is Green 

KIMBERLY LOCKE 8th World Wonder 

PAT MCGEE BAND Beautiful Ways 

LOS LONELY BOYS Heaven 

SHANIA TWAIN It Only Hurts When I'm Breathing 

K. CHESNEY 8 UNCLE... When The Sun Goes Dov; n 

MATT NATHANSON Suspended 

i his section features this Week's new adds 

on DMX MUSIC channels available via digi- 
tal cable and direct broadcast satellite. 

CHR/RHYTHMIC 

Mark Shands 
BRANDY t/T(ANYE WEST Talk About Our Love 

AVANT Read Your Mind 

JUVENILE Slow Motion 

LIL FLIP Game Over 

RIC -A -CHE Coo -Coo Chee 

ALTERNATIVE 

Dave Sloan 

RAVEONETTES That Great Love Sound 

MORRISSEY Insh Blood. English Heart 

DARKNESS Growing On Me 

ROCK 

Stephanie Mondello 
LENNY KRAVITZ Where Are We Rancid 

DROWNING POOL Step Up 

DANCE 

Randy Schlager 
TINA ANN All I Need Is A Miracle 

LOW FREQUENCY OCCUPATION Back To Vol.. 

NO DOUBT Balhwater (Invincible Overload Remix) 

STYLOPHONIC Da Symphony 

SUPERMEN LOVERS Diamonds For Her 

Don't You Love Me (Rasmus Faber Remix) 

KENTISH MAN Easy Lover 

JANET JACKSON Just A Little While... 

KYLIE MINOGUE Red Blooded Woman.. 
MARTIN SOLVEIG Rocking Music 

RACHEL STEVENS Sweet Dreams 

TEE Take Me Away 

DEJA VU All This Time 

THALIA Don't Look Back (English Radio Mir) 
BT The Force Of Gravity 

ANASTACIA Left Outside Alone... 

TAMBERLAIN Red Light 

OA BUZZ Tonight Is The Night 

ADULT ALTERNATIVE 

Stephanie Mondello 
LENNY KRAVITZ Where Are We Runnin' 

DAVE MATTHEWS Oh 

311 Love Song 

ADULT CONTEMPORARY 

Jason Shift 
LENNY KRAVITZ Where Are We Runner 

INTERNATIONAL HITS 

Mark Shands 
N.E.R.D. She Wants To Move 

ANASTASIA Lett Outside 

BLUE Breathe Easy 

SUGABABES In The Middle 

KANYE WEST Through The Wire 

COUNTRY 

Leanne Flask 

TOBY KEITH Whiskey Girl 

BRAD PAISLEY IiALISON KRAUSS Whiskey -ullaov 

RHYTHMIC DANCE 

Danielle Ruysschaert 

TUBE AND BURGER VCHRISSIE HYNDE Straight Ahezd 

LMC VS. U2 Take Me To The Clouds Above 

GAUDINO f /CRYSTAL WATERS Destination Unkno':. n 

PAUL VAN DYK Time DI Our Lves (Svass- American Mixi 

ASTRID SURYANTO Rain Water 

ENRIGUE IGLESIAS Not In Love (Dave Aude Mix) 

RAP/HIP -HOP 

Mark Shands 

LIL FLIP Game Over 

SIRIUS* 
1221 Ave. of the Amencas 

New Ycrk. NY 10020 
212 -584 -5100 

Planet Dance 

Swedish Egil 
MAINBRAIN 8 SOMVILLE Energy 

CORDEROY Sweetest Dreams (Ferry Corsten remis. 

CHICKS ON SPEED Wordy Rappinghood 

BRYAN CO% Music Is Moviri 

The Pulse 
Haneen Arafat 
BARENAKED LADIES Testing 1. 2. 3 

U.S. 1 

Kid Kelly 
MARIO WINANS I Dont Wanna Know 

3 DOORS DOWN Away From The Sun 

USHER Burn 

Hot Jamz 
Geronimo 
JUVENILLE Slow Motion 

JAGGED EDGE What Its Like 

Hip Hop Nation 
Reggie Hawkins 

HAS Star Wars 

STAT QUO Problems 

M.O.P. I/BUSTA RHYMES Raise Your Flag 

LLOYD BANKS Warrior 

JA RULER. U.L.E. 

JOE BUDDEN Wait A Minute 

BEANIE SIGEL I /CAM'RON Wanted Dead Or Alice 

New Country 
Al Skop 
JOSH TURNER Wh it It Ain't 

HANK WILLIAMS JFI. Why Cant We All Just Get. 

CRAIG MORGAN Look At Us 

RACHEL PROCTOR Me And Emily 

Octane 
Jose Mangin 
KORN Everything Fee Known 

INCUBUS Talk Sho,/ On Mute 

FLAW Recognize 

40 BELOW SUMMER Breathless 

CLUTCH Mob Goes Wild 

SMILE EMPTY SOUL Silhouettes 

SEETHER w /AMY LEE Broken 

SKILLET Savior 

The Beat 
Howard Marcus 
DEBORAH CO% Tory As Life 

DIANA ROSS 8 THE SUPREMES You Keep Me 

8 BERGER I,CHRISSY HYNDE Straight _. 

KARMA CLUB Ludy Star 

CHERIE I'm Ready 

Heart & Soul 
B.J. Stone 
AVANT Dori t Take /our Love Away 

HIL ST. SOUL Pies 
PRINCE Musicology 

+ r 

AnhatTille 

HILARY DUFF C)me Clean 

HILARY DUFF So Yesterday 

RON STOPPABLE & RUFUS Naked ... 

D -TENT BOYS Dg It 

LINDSAY LORAN Drama Queen ... 

CHEETAH GIRLS Cinderella 

HILARY DUFF Why Not 

BAHA MEN Who Let The Dogs Out 

PLAYA W /AAROV CARTER Every ... 

SIMPLE PLAN Ferfect 

LINDSAY LOHAO Ultimate 

KELLY CLARKSON Miss Independent 

A. HATHAWAY wyJ. MCCARTNEY Don't ... 

AVRIL LAVIGNE Sk8er Boi 

BAHA MEN Move It Like This 

CLAY AIKEN Invisible 

AVRIL LAVIGNE Complicated 

MICHELLE BRAWCH Everywhere 

RAVEN Supersti:ion 

RAVEN Grazing In The Grass 

POWERED 

IIEDI:ID,ISE 

Playlist for the week of March 22 -28. 

Total Plays 

75 

73 

72 

72 

72 

70 

69 

64 

32 

30 

30 

27 

30 

29 

29 

28 

28 

28 

27 

27 

AoL Radio @Network 

Ron Nenni 415-934-2790 

Top Alternative 
Robert Benjamin 
KORN Everything I've Known 

VON BONDIES C'mon C'mon 

POSTAL SERVICE Such Great Heights 

Top Pop 

Mark Hamilton 
BEYONCE (/LIL FLIP Naughty Girl 

SIMPLE PLAN Don't Wanna Think About You 

CHERIE lin Ready 

RADIO NETWORKS 

Phil Hall 972 -991 -9200 

Hot AC 

Steve Nichols 
FUEL Falls On Me 

HOOBASTANK The Reason 

Tom Joyner Morning Show 
Vern Cation 

PATTI LABELLE New Day 

Country Coast To Coast 
Dave Nicholson 
JOE DIFFIE Tougher Than Nails 

TOBY KEITH Whiskey Girl 

Real Country 
Richard Lee 
TOBY KEITH Whiskey Girl 

tl 

Ken Moultrie 800- 426 -9082 

Alternative 
Steve Young /Kristopher Jones 
LENNY KRAVITZ Where Are We Runnin' 

Active Rock 

Steve Young /Kristopher Jones 
EVERLAST White Trash Beautiful 

STATIC -% So 

Hot AC 

John Fowlkes 
ALANIS MORISSETTE Everything 

HOOBASTANK The Reason 

CHR 

Steve Young/Josh Hosler /John Fowlkes 
BEYONCE Naughty Girl 

ROONEY I'm Shakin 

SIMPLE PLAN Don't Wanna Think About You 

USHER Burn 

ANGEL CITY Love Me Right 

Rhythmic CHR 

Steve Young/Josh Hosler /John Fowlkes 
TWISTA Overnight Celebrity 

KANYE WEST 1/SYLEENA JOHNSON All Falls Down 

JOE I/G -UNIT Ride Wit 

LIL FLIP Game Over 

CHRISTINA MILIAN Dip It Low 

Mainstream AC 

Mike Bettelli/Teresa Cook 
LUTHER VANDROSS Buy Me A Rose 

Mainstream Country 
Ray Randall /Hank Aaron 
LEE ANN WOMACK Wrong Girl 

TOBY KEITH Whiskey Girl 

New Country 

Hank Aaron 
CLAY WALKER I Cant Sleep 

BIG 8 RICH Wild West Shov, 

EMERSON DRIVE Last One Standing 

Lia 

Ken Moultrie /Hank Aaron 
LONESTAR Lets Be Us Again 

GRETCHEN WILSON Redneck Woman 

Danny Wright 
Ray Randall /Hank Aaron 

BIG 8 RICH Wild West Shove 

SHANIA TWAIN It Only Huns When l'm Breathing 

24 HOUR FORMATS 

Jon Holiday 303 - 784 -8700 

Adult Hit Radio 

Jon Holiday 
AVRIL LAVIGNE Don't Tell Me 

US COUNTRY 

Penny Mitchell 
TOBY KEITH Whiskey Girl 

TRACE ADKINS Rough 8 Ready 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
TOBY KEITH Whiskey Girl 

(WESTWOOD ONE) 

Charlie Cook>661- 294 -9000 

Son AC 

Andy Fuller 
Roo STEWART Time Alter Time 

LIONEL RICHIE Just For You 

Bright AC 

Jim Hays 
ALANIS MORISSETE Everything 

Mainstream Country 
David Felker 
GRETCHEN WILSON Redneck Woman 

Hot Country 
Jim Hays 
TOBY KEITH Whiskey Girl 

BRAD PAISLEY F /ALISON KRAUSS Whiskey Len. 

Young & Verna 
David Felker 
CHELY WRIGHT Back 01 The Bottom Drawer 

JULIE ROBERTS Break Down Here 

ANDY GRIGGS She Thinks She Needs Me 

WRN 
"Alf II.11111 

Country Today 

John Glenn 
GRETCHEN WILSON Red Neck Woman 

LONESTAR Lets Be Us Again 

AC Active 
Dave Hunter 
ALANIS MORISSETTE Everything 

Alternative Now! 
Chris Reeves 402 -952 -7600 
THORNLEY So Far So Good 

RAPTURE Sister Saviour 

Scott Meyers 888 -548 -8637 

Nightly Tesh Show 
MARTINA MCBRIDE This Ones For The Girls 

Weekend Tesh Show 
WYNONNA I Want To Know What Love Is 

LAUNCH 
MUSIC ONYX }HOD! 

Jay Frank 310 - 526 -4247 

Audio 
TWISTA Overnight Celebrity 

DWELE Hold On 

STILLS Still In Love Song 

STATIC.X So 

DROWNING POOL Step Up 

MUSE Time Is Running Out 

SUGARCULT Memory 

SMILE EMPTY SOUL Silhouettes 

JESSICA SIMPSON Take My Breath Away 

INGRID You Promised Me 

BLAKE SHELTON When Somebody Knows You That Well 

JEM They 

HARRY CONNICK JR For Once In My Life 

AIR Surfing On A Rocket 

GRETCHEN WILSON Red Neck Woman 

ALANIS MORISSETTE Everything 

BREAKING BENJAMIN So Cold 

STAIND Zoe Jane 

PRINCE Musicology 

Video 
CARL THOMAS Make It Alright 

HOOBASTANK The Reason 

JET :old Hard Bitch 

MARY J. BLIGE Its A Wrap 

PUDDLE OF MUDD Heel Over Head 

SMILE EMPTY SOUL Silhouettes 

TRAVIS Lave Will Come Through 

MUSICSNIPPET.COM 
Tony Lamprey 866- 552 -9118 

Hip Hop 
DEAD PREZ Radio Freq 

R &B 
VAN HUNT Down Here In Hell 

www.americanradiohistory.com

www.americanradiohistory.com


72 mullo r households 

nays 

BRITNEY SPEARS Toxic 69 

USHER Yea h 68 

012 t/EMIEIEM My Band 66 

J -KWON Tory 62 

JAY .2 Ont HI Your Shoulder 62 

BEYONCE Jaughty Gel 62 

G UNIT I /JOE Wanna Gel To Know You 59 

BLINK-182 I Miss You 52 

MAROON! This Love 49 

JET Are Yo i Gonna Be My Girl 49 

YELLOWCI.RD Ocean Avenue 36 

T.I. Rubber Band Man 26 

JOSS STOVE Fell In Love With A Boy 22 

MARIO WIIIANS I ()oat Wanna Know 22 

HOOBASTANK The Reason 21 

KANYE WEST All Falls Down 20 

YEAH YEAS YEARS Maps 20 

ALICIA KEYS If I Ain t Gol You 17 

EVANESCENCE My Immortal 16 

LOSTPROP LETS Last Train Honte 16 

Ode., p1ay1oi for the week of March 2228 

Dared Cohn 

General Manager 

2 
USHER I/LUOACRIS 8 Ell JON Yeah 

J-KWON Tipsy 

VINES Rede 

012 VEMINIM My Band 

JAY -Z Dm 0 t Your Shoulder 

CASSIDY IA KELLY Hotel 

LOSTPROPF ETS Last Train Home 

YELLOWCMJD Ocean Avenue 

AFI Solver AI d Cold 

KANYE WEST All Falls Down 

JET Cold Haed Bitch 

CHINGY One Call Away 

T.I. Rubber l and Man 

RZA Grits 

PETEY PABL3 Freek-A-Leek 

LINKIN PARE Lying From You 

1WISTA WIVE WEST 8 JAMIE FOXX Slow Jam 

KANTE WES' Through The Were 

EVANESCENi:E My Immortal 

FINGER ELEnEN One Thing 

Video rlaylist for Irte week of March 22-78 

75 mllllos households 

Paul Marszalek 

VP/Musrc Programming 

ADDS 

36 

29 

26 

25 

24 

23 

23 

22 

21 

20 

17 

16 

15 

14 

14 

13 

12 

12 

11 

11 

AVRIL LAVIN 3E Pon t Tal Me 

PRINCE': :. 

MICHAEL AN TREWS I /GARY JULES Mad Wnnd 

JOSS STONE Fell In Love With A Boy 

EVANESCENCE My Immortal 

MAROON 5 I us Love 

USHER PAIL .0118 LUDACRIS Yeah 

HOOBASTANI The Reason 

JANET JACKSON I Want You 

JET Are You Canna Be My Gin 

OUTKAST Ra es 

BRITNEY SPEARS Toxic 

BEYONCE Nat ghty Girl 

BLACK EYED PEAS Hey Mama 

FIVE FOR FIG iTING 100 Years 

NORAH JONE ì Sunrise 

ALICIA KEYS I I Awl Gol You 

AVRIL LAVIGFE Dont Tell Me 

SARAH MCLA :HUN Stupid 

KYLIE MINOS JE Red Blooded Woman 

PRINCE Muslology 

MICHAEL ANCREWS I/GARY JULES Mad World 

BLINK -1B2 I hiss You 

Video play est for the week of March 29Apnl 5. 

Lori Parkerson 

202-380 -4425 

BPM 

Blake Lawrence 

KYLIE MINOGUE Red Blooded Woman Narcotic Thrust Mio 

JUNIOR JACK Da Hype 

BT 8 JC CHASEZ Force of Grawty 

NUM (XM48) 

Charlie Logan 

STAINO Zoe Jane 

THREE DAYS GRACE Just Like You 

BLACK LABEL SOCIETY House at Doom 

U -POP (XM29) 

Zach Overking 

TOOTS 8 THE MATTALS WHO DOUBT Monkey Man 

RAPTURE Sis'er Saviour 

NELLY FURTADO fry 

THE LOFT (XM50) 

Mike Marrone 

DIANA KRALL Temptation 

DOMINIC MILLER I/STING Shape Ot My Heart 

JIM WHITE Static On The Radio 

JIM WHITE Bluehed 

JULES SHEAR Be Nice To Me 

PATTY GRIFFIN Cold As It Gets 

PATTY GRIFFIN Love Throws A line 

RAW (XM66) 

Leo G. 

DON YUTE HYING YANG TWINS Roer Oa Boar 

WATERCOLORS (XM71) 

Trinity 

JOYCE COOLING Camelback 

JOYCE COOLING Green Impala 

X COUNTRY (XM12) 

Jessie Scott 

JEFF PLANKENHORN m So Low 

JACKSON PARTEN Boomtown 

XM CAFÉ (XM45) 

Bill Evans 

KYLE RIABKO Kyle Riabko EP 

MAGGI, PIERCE AND E.J. Maggi. Pierce Md EJ. 

XMLM (XM42) 

Ward Cleaver 

PSYOPUS Ideas Of Reference 

FROM A SECOND STORY WINDOW Not One Word Has... 

VEHEMENCE Helping The Wend To See 

36 million households 

Cindy Mahmoud. 
VP /Music Programming 

8 Entertainment 

VIDEO PLAYLIST 
CHINGY One Call Away 

KANTE WEST Through The Wire 

CASSIDY VA. KELLY Hotel 

RUBEN STUDOARD Sorry 2004 

LUDACRIS Splash Waterfalls 

OUTKAST I/SLEEPY BROWN The Way You Move 

BEYONCE Me. Myselt And I 

PING YANG TWINS MIL JON... Salt Shaker 

JAN Dm Off Your Shoulder 

ALICIA KEYS You Dont Know My Name 

RAP CITY TOP 10 
CHINGY One Call Away 

LUDACRIS Splash Watenalls 

CASSIDY I/R. KELLY Hotel 

PING YANG TWINS TAIL JON... Salt Shaker 

JUVENILE IIMANNIE FRESH In My Lete 

KANYE WEST IBYLEENA JOHNSON All Falls Down 

J -KWON Tipsy 

T.I. Rubber Band Man 

TWISTA VXANYE WEST... Slow Jan: 
JAY.Z Dm ON Your Shoulder 

Video playlisf es from 

TELEVISION 

G T 
COUNTRY MUSIC TELEVISION 

65 million nous holds 

Bra Philips, Sr VP /GM 

Chris Parr. VP /Music 4 Talent 

ADDS 
TOBY KEITH'.Yhakey Girl 

CROSS CANADIAN... IA. WOMACK Sick And Tired 

CHELY WRIGHT Back 01 The Bottom Drawer 

April 2, 2004 R &R 13 

TOP 20 
narr 

TW LW 

GRETCHEN WILSON Redneck Woman 56 4 

KEITH URBAN You'll Think Of Me 43 34 

K. CHESNEY 8 UNCLE KNACKER When The Sun. 34 30 

TOBY KEITH American Soldier 34 30 

CLINT BLACK SDend My Time 33 28 

JOSH TURNER Long Black Tram 32 31 

OIERKS BENTLEY My Last Name 32 27 

REBA MCENTIRE Somebody 32 27 

GARY ALLAN Songs About Rain 31 28 

MONTGOMERY GENTRY If You Ever Stop... 31 27 

BUDDY JEWELL Sweet Southern Comfort 30 28 

JULIE ROBERTS Break Down Here 28 21 

CLAY WALKER I Can't Sleep 26 13 

NORAH JONES Sunrise 24 20 

KEITH URBAN Who Wouldn't Wanna Be Me 19 9 

BRAD PAISLEY Little Moments 18 29 

SHANIA TWAIN II Only Hurts When. 18 13 

CAROTIN DAWN JOHNSON Simple Life 18 11 

ALAN JACKSON Remember When 17 31 

JIMMY WAYNE I Love You This Much 16 28 

Airplay as monitored by Mediabase 24/7 

between March 2227 

* >r 
GREAT 

s AMERICAN 

COUNTRY. 

JIM Murphy. VP /Programming 

26 5 million households 

ADDS 
TOBY KEITH Whiskey Girl 

TOP 20 
SHANIA TWAIN It Only Hurts When I'm Breathing 

KEITH URBAN You'll Think Of Me 

K. CHESNEY 8 UNCLE KNACKER When The Sun Goes Down 

BRAD PAISLEY Little Moments 

JOSH TURNER Long Black Train 

CLAY WALKER I Cant Sleep 

SHEDAISY Passenger Seat 

TRACY LAWRENCE Paint Me A Birmingham 

GARY ALLAN Songs About Rain 

JOE NICHOLS Cool To Be A Fool 

SARA EVANS Perfect 

TOBY KEITH American Soldier 

DIERKS BENTLEY My Last Name 

BILLY CURRINGTON I Got A Foelin' 

REBA MCENTIRE Somebody 

CLINT BLACK Spend My Time 

EMERSON DRIVE Last One Standing 

SCOTTY EMERICK The Coast Is Clear 

MONTGOMERY GENTRY II You Ever Stop Loving Me 

NELLIE COFFEY Texas Plates 

Information current as of Apr,I2 

IVIIST/.1R. 
CONCERT PULSE 

P s. Artist 
BETTE MIDLER 

ROD STEWART 

GEORGE STRAIT 

TOBY KEITH 

DAVID BOWIE 

LINKIN PARK 

SARAH BRIGHTMAN 

TRANS-SIBERIAN ORCHESTRA 

KID ROCK 

CHRIS ROCK 

JOSH GROBAN 

JOHN MAYER 

BILL GAITHER & FRIENDS 

BARENAKED LADIES 

RASCAL FLATTS 

Avg. Gross 
an 000s) 

51.143.9 

S947.9 

S809 8 

5537 8 

5481.1 

S417 8 

$344.6 

S316.6 

5315 8 

$308 6 

5242.4 

5236.7 

$224.3 

5214.5 

$167.1 

Among this week's new tours: 

BO DIDDLE? 

MADONNA 

MOODY BLUES 

PETER, PAUL 8 MARY 

TIM MCGRAW 

The CONCERT PULSE es courtesy of 
Pollster, a publication of Promoters' 

On-Line Listings. e00- 3x4.7383; 
California 209 -271-7900. 

TELEVISION 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

1. American Idol (Tuesday) 

2 The Apprentice 

3. American Idol (Wednesday) 

4. CSI: Miami 

5. Everybody Loves Raymond 

6. 60 Minutes 

7 Survivor: All -Stars (Wednesday) 

8. Friends 

9. Two And A Half Men 

10. Will & Grace 

March 2228 
Adults 1849 

1. American Idol (Tuesday) 

2. The Apprentice 

3. American Idol (Wednesday) 

4. Will & Grace 

5. Friends 

6. CSI: Miami 

7. Fear Factor 

8. Everybody Loves Raymond 

9. Survivor: All -Stars (Wednesday) 

10. E.R. 

Source: Nielsen Media Research 

COMING NEXT WEEK 

Tube Tops 

Toots & The Maytals featuring 

Bootsy Collins, The Roots, Ben 
Harper and Jack Johnson are slated 

to perform on NBC's Saturday Night 

Live (Saturday, 4/3,11:3Opm ET/PT). 

Friday, 4/2 

Janet Jackson, On -Air With 

Ryan Seacrest (check local listings 

for time and channel). 

Three Days Grace, The Sharon 

Osboume Show (check local listings 

for time and channel). 

Finger Eleven, The Tonight 

Show With Jay Leno (NBC, check 

local listings for time). 

Chesterfield Kings, Jimmy 
Kimmel Live (ABC, check local list- 

ings for time). 

Sleepy Jackson, Late Night 
With Conan O'Brien (NBC, check kr 
cal listings for time). 

Dizzee Rascal and The Yards, 

Last Call With Carson Daly (NBC, 

check local listings for time). 

Saturday, 4/3 

OutKast and Avril Lavigne are 

slated to perform on Nickelodeon's 

Kids'Choice Awards (8pm ET/PT). 

Willie Nelson performs on 

USA's Nashville Star (1Opm ET/PT). 

Monday, 4/5 

Bow Wow and Solange Know- 

les. Sharon Osboume. 

Missy Elliott and Buddy Guy, 

Jimmy Kimmel. 

Harry Connick Jr.. Can OBrien. 

Tuesday, 4/6 

Nappy Roots. Jay Leno. 

The Distillers, Conan O'Brien. 

Wednesday, 4/7 

Nelly Furtado, The Ellen De- 

Generes Show (check local listings 

for time and channel). 

Nelly Furtado, Late Late Show 
With Craig Kilborn (CBS, check lo- 

cal listings for time). 

Thursday, 4/8 

Kanyc West, Sharon Osbourn. 
William Hung. Jay Leno. 

- Julie GidkJw 

Title Distributor 

FILMS 
BOX OFFICE TOTALS 

March 26 -28 

1 Scooby-Doo 2: Monsters Unleashed (WB)' 

2 The Ladykillers (Buena Vista)' 

3 The Passion Of The Christ (Newmarket) 

4 Dawn Of The Dead (Universal) 

5 Jersey Girl (Miramax) 
6 Taking Lives (WB) 

7 Starsky & Hutch (WB) 

8 Hidalgo (Buena Vista) 

9 Secret Window (Sony) 

10 Eternal Sunshine Of The Spotless ... (Focus) 

S Weekend S To Date 

$29.43 

$12.63 

$12.59 

$1067 
$8.31 

$6.55 

S6.21 

$5.33 

$5.31 

$5.25 

$29.43 

$12.63 

$315.15 

$44.22 

$8.31 

$21.71 

$76.82 

$56.42 

S40.57 

$16.55 

'First week in release. All figures in millions. Source: ACNielsen EDI 

COMING ATTRACTIONS: This 

week's openers include The Prince 

& Me, starring Julia Stiles. The film's 

Hollywood soundtrack includes 
Josh Kelley's "Everybody Wants 
You," Fastball's "Fire Escape," 
O.A.R.'s "Hey Girl," Jessica Kid- 
die's "Symphony" The D4's "Party" 

Scapegoat Wax's "Bloodsweet" and 

"Freeway" Forty Foot Echo's "Drift" 

Diffuser's "Karma," Katy Fitz - 
gerald's "It Doesn't Get Better Than 

This" Jem's "Just a Ride" and Jen- 
nifer Stills' "Good Intentions." 

Also opening this week is the ani- 

mated Home on the Range, which 

showcases voiceovers by Roseanne 

and Randy Quaid, who performs 

"Yodel -Adle- Eedle- Idle -Oo" on the 

film's Disney soundtrack. Tim 
McGraw's "Wherever the Trail May 

Lead" Bonnie Raitt's'Will the Sun 

Ever Shine Again" k.d. lang's "Little 

Patch of Heaven" and The Beu Sis- 
ters' "Anytime You Need a Friend" 

also appear on the ST. 

- Julie Gidlow 

www.americanradiohistory.com
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NEWS /TALK /SPORTS 

Still Funny After All 
These Years 
Talk host tries not to take it all so seriously 

e've all heard those great stories about the suc- 
cessful radio host who, as a kid, used to hang around 
the local radio station, where his favorite disc jockey 
helped a willing pupil to learn and love the radio busi- 
ness. The following is not one of those stories. 

In fact, the story of WOR Radio 
Network late- evening talk host Li- 

onel doesn't remotely resemble that 
sort of heartwarming tale. In the 
past 15 years, the single -monikered 
host has worked in only two mar- 
kets and at only three radio stations: 
WFLA /Tampa and WABC and 
WOR in New York. But 
for a few unplanned 
twists of fate, the lawyer- 
turned-talker would like- 

ly still be a prosecutor 
and defense attorney in 
Tampa. 

In 1988 Lionel was of- 
fered a weekend show on 
WFLA, which turned 
into a stint hosting after- 
noon drive on the station 
less than one year later. An ABC 
Radio executive vacationing in Tam- 

pa heard the show, and Lionel soon 
found himself behind the micro- 
phone at WABC /New York, where 
he hosted both mornings and after- 

noons during his tenure. National- 
ly syndicated for the past several 
years, Lionel joined the WOR Radio 
Network just over a year ago. 

Following his appearance on the 
opening-day panel at the recently 
held R &R Talk Radio Seminar in 
Washington, DC, I caught up with 

Lionel to learn more 
about why people always 
tell him how funny he is 

and to learn exactly what 
happened to his last 
name. 

Lin nel 

R &R: Let's start with 
two obvious questions: First, 

what happened to your last 

name, and, second, do you 

ever get tired of people say- 

ing to you, "Oh, Lionel - like the 

trains "? 

Lionel: What words best describe 
my reaction to that comment? Loath- 

ing? Hatred? Despise? There's noth- 
ing worse than someone who thinks 

they're funny, but they're not. When 
I hear someone say to me, "Hey, I 

used to buy your trains" and then 
laugh hysterically at themselves, it 

makes me want to take a fork and 
stab 'em in the heart. I mean, do they 
really think this is the first time any- 
one has ever said that to me? 

As to my last name, when I was a 

caller to Talk radio in Tampa back in 
the early 1980s, I noticed that all the 
callers were identified by a place in- 
stead of a name: "OK, let's go to 
Gulfport for our next call." 

"Critical thinking for 

critical times is my 

thing." 

No one seemed to have a name, 
and I thought that was ridiculous. I 
had just watched the movie Scare- 

crow with Al Pacino and Gene Hack- 
man, and Pacino's character is 
named Francis Lionel Del Bucchi - 
and don't ask me, because I don't 
know how the hell you spell that - 
but I liked the name. 

R &R April 2, 2004 

Lionel Speaks Out 
I asked WOR Radio Network evening host Lionel to give 
me his first response to a number of names and topics in 

the news. 
Broadcast indecency: 'The death knell of the shock jock. But that 

is not a good thing. Anytime the government tells you, 'No, you can't do 
that,' it's not a good thing. That's regressive, and I don't like that." 

"Janet Jackson - 'the breast heard 'round the world; a tempest in a C- 
cup' - that was the seminal moment, and I don't know why. There is this 
rumbling, a subterranean anger about what people perceive to be 
indecent. But my question is, Why are you pointing this out now? This has 
been going on forever." 

"Janet Jackson - ̀the breast heard 

'round the world; a tempest in a C -cup' - 
that was the seminal moment, and I don't 

know why." 

Martha Stewart: "As a lawyer, the fact that she spoke to the FBI and 
the SEC and the prosecution from the beginning is just unbelievable. 
Remember, what she lied about wasn't against the law. She wasn't an 
insider, all she did was respond to a tip. I'd call it bad legal advice. 

`It's similar to this whole indecency thing. For a long time, there has 
been insider trading, cooking the books and corporate greed. We all kind 
of knew it, but we looked the other way. Then came Enron, WorldCom, 
Tyco, you name it, and now we're saying, 'That's enough, and we want 
somebody's head!' 

Continued on Page 16 

Anyway, I just said to myself, 
"OK, starting today, I'm Lionel." 
That's all there really was to it. When 
I got the weekend job at WFLA, they 
said to use that name because listen- 
ers would recognize me as that guy 
who called in all the time. One day 
an Indian cab driver here in New 
York City says to me, "Oh, you're 
that guy on the radio. What is your 
last name ?" 

So I went through my usual ex- 
planation of people with one name, 
like Cher or Liberace - now that I 

think of it, maybe those aren't the 
best examples - but, anyway, he 
says to me, "Oh, I see. Like God ?" I 

thought, "Now that's just perfect!" 
R &R I take it you had not exactly 

planned on a career in Talk radio, right? 
Lionel: I had no idea or any inter- 

est in doing Talk radio profession- 
ally. I was a lawyer, but I loved call- 
ing in and fooling around with the 
hosts. One day I got a call from the 
PD at WFLA, who asked if I want- 
ed to try doing a weekend show. I 

always thought that people paid to 
get those shows on the air that you 
hear on weekends, so, God's honest " 

truth, I craftily asked him what they 
thought was a fair price, and he said, 
"$100." 

Continued on Page 16 

NOW 175 STATIONS ON THE MANHUNT! 
WABC, KABC, WLS, WRKO, WBAP, WMAL, KOMO, WDBO, KXL, and KSI_ 

AMERICA'S MOST WANTS -D 

with JOHN WALSH 
AMERICA FIGHTS BACK WITH THE POWER OF RADIO 

RADIO NETWORKS 
america listens to abc 

Daily One -Minute Reports - Monday- Saturday 
Make Your Listeners Part of America's Manhunt. Call 212- 735 -1700 

www.americanradiohistory.com
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Fall . To Fall. AQH Listeners: Men 23 -54 

KNEW San Francisco (First Book) +766% 

KLIF Dallas +150% 

W T N T Washington, D.C. +71% 

KRPC Houston +13% 

WFLF Orlando +328% 

WXNT Indianapolis +175% 

W J N O West Palm Beach +43% 

And More! 

F .'+MID NETWORKS 
For encre inforrration call 212.445.3935 ` 

Source Arbitron FA 2102 VE FA 2CO3. Am-I _sbners. Exact times, MSA, .4f. Men 25-`4 
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Still Funny After All.... 
Continued from Page 14 

I flinched a little, but he said, "Re- 
ally, that's all we can afford to pay 
you for this right now." I was 
stunned. I said, "You're going to pay 
me ?" Now I know this sounds like 
a really hokey story, but it is abso- 
lutely true. 

I had no idea they were going to 
pay me to have a weekend show 
instead of the other way around. I 

brought my mother with me for that 
first show to take a picture because 
I figured it was my one shot and by 
the next week, after they'd heard 
me, I'd be gone. That was October 
1988, and I have done this job con- 
tinually ever since. 

R &R: What made you zvant to give 

up practicing law, which, by all ac- 

counts, you were doing successfitlly at 
the time? 

Lionel: Everybody I know who 
practices law hates it -I mean, hates 

it! It's drudgery and tedium; it is 

nothing like the lawyers we see on 

TV. I talked to friends and confi- 
dants about it when the opportuni- 
ty came up, and they all told me to 
go ahead and do it because I could 
always go back to what I was doing. 
Why would I want to pass up a 

chance like that? 
R &R: Let's fast forward a finv years. 

You are heard on the radio in Tampa by 

the then -President of ABC Radio, who 

just happened to be vacationing there, 

and he whisks you away to New York 

and WABC. Wow, talk about your Cin- 

derella story! 

Lionel: Yeah, I guess it sounds a 

little pretentious, but it all came so 
easily. It's not that it's an easy job, 
mind you, but I didn't do that whole 
"radio thing" to get here. I was at 
WABC from 1993 through 1998. For 

the most part, I did either morning 
or afternoon drive, but at one point 
I was actually doing both, for a pe- 
riod of about six weeks, right after 
Bob Grant left the station. 

MEWS /TALK /SPORTS 

Following that, I did a show on 
Court TV called Snap Judgment that 
about three people saw. From there, 
I joined a new Internet talk venture 
called eYada that was headed up by 
Bob Meyrowitz. My daily show was 
syndicated by Premiere Radio Net- 
works for a while before I hooked 
up with Bob again at Rex Broadcast- 
ing. Then, just over a year ago, I 

moved over to WOR /New York and 
also joined the lineup at the WOR 
Radio Network. 

R &R: After your appearance at 
TRS 2004, people kept saying to me, 

"That guy is really funny." Are you 
comfortable with that, and do you think 

you're finny? 

"Let's put it this 

way: I guess I'm 

funny if people say 

I am. If you're 

seven feet tall and 

when you walk into 

a room, people say, 

`Hey, you're tall,' 

then I guess you're 

tall even if you 

don't feel like you 

are." 

Lionel: Let's put it this way: I 

guess I'm funny if people say I am. 
If you're seven feet tall and when 
you walk into a room, people say, 

"Hey, you're tall," then I guess 
you're tall even if you don't feel like 
you are. Being able to synthesize the 
absurd in something is what I think 

is funny. Being able to take news or 
sports or anything and point out 
what is ridiculous, a la The Daily 
Show, is what I think is funny and 
what I like to do. 

Also, I have always felt that when 
people laugh with you, they like 
you. When someone laughs with 
you, it means they're comfortable 
with you, they like you, and - per- 
haps most importantly - they un- 
derstand you. It's the greatest con- 
nection there is. 

One of the things that bothers me 
about a lot of Talk radio is that it can 
be so ponderous and strident. Come 
on, lighten up and take it easy, folks. 

There are some hosts who, after I lis- 

ten, I just want to ask them, "What 
the hell should I do, kill myself? 
Move ?" I mean, what is the response 
I am supposed to have to someone 
who sounds so worried and scared? 
Geeze, lighten up and take it easy. 

R &R Who makes you laugh? 
Lionel: Very few people. Robert 

Klein is one, but very few people 
make me laugh. The Daily Show is 

probably one of the best news shows 
out there; it makes me laugh. And, 
interestingly, sometimes I laugh at 
stuff I see or hear, but I don't think 
they intended to make me laugh. I 

can't tell you how often Fox News 
makes me howl. 

Dennis Miller's new show on 
CNBC makes me laugh because it's 
such an abortion. And Joe Scarbor- 
ough on MSNBC makes me laugh. 
If you had a conservative talk boot 
camp, he would be the template. I 

laugh at his show a lot, but I don't 
think they intend for me to do that. 

R &R You are obviously not a card - 
carrying member of the political right, 

so are you the next great liberal host so 

often talked about and sought after these 

days? 

Lionel: Absolutely not. Anybody 
who thinks they can have a success- 
ful show, format or station merely 
by presenting this ideology called 
liberalism - if anyone thinks peo- 
ple am going to listen to hear an ide- 

Lionel Speaks Out 
Continued from Page 14 

"Who is it? Martha Stewart. A juror said afterward that it would send a 
message that the little guys 'weren't going to get pushed around anymore.' 
What are you talking about? It that's not grounds for appeal, I don't know 
what is." 

George W. Bush: "For me, I separate him into two categories, the 
person and the president. George Bush the person, I think, is nothing but 
exemplary. He's probably a great guy, I think he's sincere, and I think he 
honestly believes what he is talking about. 

"He has this idea, albeit sometimes rather simplistic, in my view, about 
good and evil. He certainly had the worst situation thrust on any president 
that can be imagined in 9/11, and all of that is great. But George Bush the 
President scares the hell out of me because I don't like the people who 
give him information." 

John Kerry: "OK, let me try to explain this. I want you to think of two 
different dishes, neither of which you particularly care for, but you could 
eat one if you had to. I have not heard one thing that he wants to do. OK, 
now that you've said Bush is scary and established your gravitas 
regarding the Vietnam War, that's great and hats off to you. 

"But what are you going to do? I have not the foggiest idea, I just keep 
hearing these sort of vague and generic pronouncements. I don't know. 
So does it make me a liberal or a conservative, because they both scare 
me ?" 

Sept. 11, 2001: "I will never forget that day and the nuances that you 
can only imagine unless you were here. Do you know that honking 
stopped? For days, there was this acrid smell in the air, kind of like when 
an electric motor burns out. People were kind to each other. I was in my 
first -ever candlelight vigil. I have never marched on anything or protested 
anything. But I stood there in the street with strangers, all of us holding 
candles, and we were all speechless." 

New York City: 'The greatest place in the world. It's like having a love 
affair, where you keep discovering something new about that person, stuff 
that you never saw before. It is the most magical place I know. It's 
wonderful." 

ology vs. good programming - 
they're out of their minds. When 
Rush started out, he was funny, he 
was entertaining, he was something 
new and refreshing on the radio, 
and, oh yeah, by the way, his ideol- 
ogy is conservative. 

I loathe the whole liberal -and- 
conservative label in Talk radio to- 

day. I happen to be anti-death pen- 
ally, I'm a gun- owners' rights per- 
son, and I think drugs should be le- 

galized. So what am I? I have actu- 
ally thought about these issues in- 
stead of just going to the conserva- 
tive or liberal playbook to see what 
I should think. Critical thinking for 
critical times is my thing. 

R &R What is it that you most hope 

listeners cone away from your show 

with? 

Lionel: Let me give you three ex- 
amples of things people who have 
listened have told me. One guy told 
me I got him to vote, and I thought 
that was pretty good. Another call- 
er told me I had changed his opin- 
ion on the death penalty - and he 
was a staunch pro-capital punish- 
ment kind of guy until I came along - and I thought, "Wow, that's pret- 

But my favorite one was the guy 
who said, "You make me think" My 
response is, "That should really 
come easy to you," but I do like the 
idea of making somebody think. 
That's good. 

The Debate Begins. 
For 15 years talk radio has been dominated by one voice. Now, when America wants 

a fresh voice and real debate, Ed Schultz delivers straight talk from the heartland. 

MEW 

EdSCHU LTZ 
7, < A Ed Schultz delivers straight talk from the heartland. 

Ed Schultz goes toe -to -toe with conservatives to energize 
mainstream talk radio. Ed is a #1 rated talent with 15 years of 
20+ shares. He cuts through the boring sameness with razor sharp 
views on life, politics and people in America. 

Call now 
I 

800.611.5663 I JONES RADIO NETWORKS 
jonesradio.com 

.ro. e. 20 HQUI` 
FCNITTIOLO News 6 Talk 1 

JONES 
RADIO 
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GENERAL COUNSEUDIRECTOR HR 

DI 1ECTOR OF CONVENTIONS 

EXECUTIVE ASSISTANT 

OFFICE ADMIN /RECEPTION 

MAILROOM 

SAEID IRVANI sr,van, radioandrecords.com 

CECIL PHILLIPS cphdlips4radioandrecords.com 

HAMID IRVANI hlrvani4radioandrecords.com 

ABHIJIT JOGLEKAR a¡oglekar @radioandrecords.com 

AMIT GUPTA agupta4redioandrecords.com 

DAVID PUCKETT dpucketf ®radioandrecords.cOm 

JOSE DE LEON ¡deleoneradioandrecords.com 

PUNEET PARASHAR pparashareradioandrecods.com 

KENT THOMAS kfhomaseradioandrecords.com 

ROGER ZUMWALT rzumwalt @radioandrecords.com 

FRANK LOPEZ flopezeradioandrecords.com 

DELIA RUBIO drubioeradioandrecods.com 

TIM KUMME ROW fkummeroweradioandrecods.com 

EULALAE C. NARIDO II bnand0 ®radioandrecords.com 

SUSAN SHAN KIN .sshankineradioandrecord5.com 

GLORIOSO FAJARDO gfajardoAradioandrecords.com 

GARY VAN DER STEUR gvdsteureradioandrecods.com 

CARL HARMON charmon @radioandrecods.com 

HENRY MO W RY hmowryeradioandrecods.com 

NANCY HOFF nholfa'radioandrocords.com 

JENNIFER ALLEN )allen& radioandrecords.com 

GABRIELLE GRAF ggral4radloandrecords.com 

LINDA JOHNSON Ilohnson íì radroandrecords.com 

LISA LINARES Ilmaresveradioand ecords.com 

ERN LLAMADO ellamado8iradioandrecods.com 

KAREN MUMAW kmumaw4radloandrecords.com 

KRISTY REEVES kreeves@radroandrecords.com 

STEVE RESNIK sresn/k 4radioandrecods.com 

MICHELLE RICH mnchavadinandrecords cam 

BROOKE WILLIAMS bwdlramse8radroandrecords.com 

MARIA PARKER rnparke/d - adioandrecords.com 

FINANCE 

FRANK COMMONS !commons eradioandrecords.com 

MARIA ABUIYSA mabuiysaé'redioandrecords.cOm 

MAGDA LIZARDO mkzardo4radioand,ecords.com 

WHITNEY MOLLAHAN wmollahanta'radroandrecods.com 

ERNESTINA RODRIGUEZ erodnguez 4radloandrecords.com 

GLENDA VICTORES gmcfores4radmandrecords.com 

SUSANNA PEDRAZA spedrazaeradroandrecods.com 

ADMINISTRATION 

ERICA FARBER elarbereradmandreco,Os.com 

PAGE BEAVER pbeaverOradioandrecords.com 

LISE DEARY Idearyeradioandrecords.com 

JACQUELINE LENNON jlennoneradioandrecords.com 

TED KOZLOWSKI lkozlowskieradioandrecords.com 

JUANITA NEWTON jnewroneradioandrecords.com 

ROB SPARAGO rsparagoeradioandrecods.com 

A Perry Capital Corporation 

NEWS, 

Air America 
Continued from Page 1 

"Air America Radio is launching 
in the top U.S. markets with leading 

talent who will provide compelling 
and entertaining programming on 

the radio, on satellite feeds and on 

the web," said Progress Media CEO 

Mark Walsh. "We aim to build an 

important new media franchise that 

delivers results." 

Walsh spoke to R &R at Tuesday's 

kickoff party and laid out the three 

goals he has for the network. "First, 
we want the buzz and hype to die 

down so we can get down to oper- 

ating a real radio business, where 

we hit our marks and run our ads," 

he said. "And, speaking of ads, we 

want to sell ads. We want advertis- 
ers to take meetings, and we want 
to have a media kit that makes 

sense. And, third, we've got to de- 

liver a good product. We've got to 

be funny, we've got to be fresh, and 

we've got to be innovative so that 
we can take advantage of some of 

the buzz and hype that has sur- 
rounded our launch, so that adver- 

tisers say, 'That's the kind of prod- 
uct I want to be a part of." 

As for the detractors who point 
to liberal Talk radio's previous fail- 
ures as an indication that Air 
America faces an uphill battle, 
Walsh said the difference with his 

network is in its commitment to the 

content. "In the past, we had indi- 
vidual shows - sometimes weekly - that were alone in a sea of right- 

wing talk shows," he said. "And I 

don't think radio is a destination lis- 

tening medium. That's why we 

formed an entire broadcast day of all 

liberal, progressive talk. Whenever 

you punch that button or turn that 
dial, you know you'll get some en- 

tertainment, some comedy from the 

liberal side of the fence." 

The network's previously an- 

nounced talent lineup includes co- 

median and author Al Franken, who 

was set to kick off the network's 
broadcast as host of his new daily 
weekday show, The O'Frnnken Factor. 

Franken 's show airs from noon -3pm 

ET, pitting him directly against a fre- 

quent target of the comedian, con- 

servative Talk radio titan Rush 

Limbaugh. At the kickoff party 
Franken took a shot at Limbaugh by 
quipping, "We are pledging to do 

our show drug- free." 

Franken also told the packed 
party crowd that his reason for dub- 
bing his show The O'Franken Factor 

was to "annoy and bait [Fox News'] 
Bill O'Reilly." He added that another 

reason was "maybe, just maybe, to 

get [O'Reilly] to sue us." 

Commenting on how much of the 

network's early attention has fo- 

cused on him, Franken joked that he 

will wind up as "the Chevy Chase 

of the network," referring to the 

comedian's famous exit from NBC's 
Saturday Night Live after that show's 
inaugural season. "All of the early 
publicity is focused on me, and af- 

ter that, I'm going to go right down- 
hill," he said. 

Other notables who have signed 
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on as part of Air America's Monday - 
Friday on -air lineup are former Daily 
Show producer Lizz Winstead; rap- 

per Chuck D.; former Minnesota 
Public Radio host Katherine 
Lanpher; long -time left -leaning 
Florida talker Randi Rhodes; come- 

dienne JaneaneGarofalo; and Marty 
Kaplan of the University of South - 

em California's Annenberg School 

for Communication. Longtime po- 
litical activist Robert F. Kennedy Jr. 

has also joined Air America and will 
host a weekend program. 

Both Winstead and Kaplan told 
R &R at the party (where guests also 

included Yoko Ono, Keith 
Olbermann and The Vicio co -host 
and Air America contributor Joy 

Behar) that they plan to invite guests 

onto their shows who don't share 

their political views, stressing that 

opening up a discourse on ideas - 
not just imparting their own beliefs - is the goal. "We want to tackle the 

meat -and -potatoes issues and have 

experts on the show to present those 

issues daily," Winstead told R &R. 
"And not just people who agree with 
me. Who wants to hear that? It's not 

interesting at all." 
"We want to get the attention of 

everyone in America," said Kaplan, 

whose So What Else Is News pro- 
gram will air weekdays from 
8 -9pm. But Kaplan said he doesn't 
plan to turn to shocking material 
to grab listeners' attention. "I have 
no plans to be indecent," he said, 

"just irreverent." 

Additional nyorting by Al Peterson. 

Greater Media 
Continued from Page 1 

"Although I plan to stay involved 
with my management business, I 
will devote most of my time over 
the next two years to helping Peter 

and his team win - and win big - 
in Philadelphia," Fullam said. 
"Greater Media is an outstanding 
company with extraordinary assets, 

and I am looking forward to getting 
started in Philadelphia." 

Fullam joined Infinity as Presi- 

dent /COO in August 2002. Before 

that he was a Sr. Regional VP for 
Clear Channel, which he joined fol- 

lowing CC's 2000 merger with 
AMFM Inc. At AMFM, Fullam 
served as Market Exec. VP /New 
York and was instrumental in the 

1996 reintroduction of WKTU/ New 
York. He was also President of 
AMFM's Detroit cluster. 

Regarding Weston's appoint- 
ment, Greater Media VP/ Radio 
Rick Feinblatt said, "Bill is someone 

whom Greater Media has had its 

eye on for quite some time. We are 

very excited and fortunate that he 

will be joining Greater Media and 

93.3 WMMR." 
Buzz Knight - OM for WMGK 

& WMMR, as well as for WBOS & 
WROR /Boston - said, "Bill 
Weston is one of the premier Rock 

programmers in America, and I 

look forward to teaming up with 
him to make great radio." 

Before his stint in Richmond, 
Weston was PD of WWRX /Provi- 
dence. He spent 1 1/2 years at 
WAXQ /New York and pro- 
grammed WHJY /Providence for 
more than eight years. 

Weston said, "How do you reply 
when offered the opportunity to 

work at the most heritage set of Rock 

call letters in the country, with a tal- 

ented team of people already in- 
house and for a broadcasting com- 
pany that garners genuine respect 

from its industry peers? Hmm, let me 

think fora second or two. That would 
be a 'yes.' To be a part of Greater Me- 

dia and witness the resurgence of 
WMMR is pretty cool." 

DON'T LET HER COOK WPLJ /New York, one of the last stations in 

America still using carts (as evidenced by this picture), recently hosted pop 

princess Jessica Simpson for "Breakfast With Jess." Seen here are (I -r) WPLJ 

PD /morning co -host Scott Shannon and meteorologist Bill Evans, Simpson and 

WPLJ morning co -hosts Todd Pettengill and Patty Steele. 
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Dawn Breaks Over Black Wednesday 

At press time, the ongoing consolidation continued at 

Elektra and Atlantic Records - which means that many tal- 

ented promotion pros will be hitting the street this week. 

Chief among the Elektra departures is Exec. VP /GM Greg 
Thompson, who exits after more than 10 years at the la- 

bel, and Sr. VP /Promotion Dennis Reese. Over on the At- 
lantic side, Sr. VP /Promotion Danny Buch exits after an 

amazing 25 -year run. Look for Warner Music Group's newly 

merged "East Coast Label" to use the Atlantic Records name, 

while, after 53 years, Elektra will reportedly be phased out 

as a fully staffed label and will instead remain alive as an im- 

print, much like Arista. 

Thompson can be reached via e -mail at brother6 @aol.com; 

find Buch at 5 16- 769 -3885 or buchmail @aol.com. Reese can 

be found on his cell at 917- 705 -9840, via e-mail at 

workreese I @aol.com, or on the first tee of the Sterling Farms 

Country Club in Stamford, CT. 

OnA Brighter Note.... 

Former Columbia promo honcho Lee Leipsner is return- 

ing to his former home at 550 Madison Avenue as he joins 

Epic Records in a national capacity, working closely with Sr. 

VP /Promotion Joel Klaiman and his staff. 

Howard Is Hot For Tracy 

Remember when Raqiyah Mays was fired by WWPR/ 

New York for saying she wasn't a fan of black men dating 

white women? Well, the story got a lot more ironic - not 

to mention entertaining, because it involved Emmis /New York 

VP /Programming Tracy Cloherty ... and Howard Stern. 
Mays' firing became a topic of conversation on both 

Cloherty's station, WQHT (Hot 97), and on Stern's show. 

"David Hinckley from the Daily News called for my reaction 

to Raqiyah's firing, and they ran it - along with my picture," 

Cloherty tells ST. The photo captured Stern's attention, as 

he quickly bestowed his highest compliment upon Cloherty, 

deeming her "hot." At one point, he even asked aloud, "Hey, 

how come our PD doesn't look like this ?" 

"I decided to call Howard and thank him for the compli- 

ment," says Cloherty, who was put right through to Stern, 

who quickly warmed up to her. "He asked me if I really 

looked like my picture, and I said, 'Actually, I don't photo- 

graph well I look much better than that! "' The kicker came 

when Stern asked her if she was single. "I said I was but I 

told him I only date black men!" she says. From the Happy 

Ending Dept.: Mays was hired for weekends at Hot 97. 

Sopranos Ask, And Bada Bing! WPLJ Delivers 

Alert radio geeks watching the March 22 episode of The 

Sopranos caught the free plug for WPLJ/New York. ABC VP/ 

FM Programming Tom "The Godfather" Cuddy explains how 

the deal went down. "We've wanted to get a mention on 

'Just do the ID the 

way we tell you.' 

The Sopraros from the very beginning, so 

every time we interviewed anyone asso- 

ciated with the show, we'd plead with 
them, 'Please - the next time you need 

radio audio for a scene, think of 'PLJ!' 

Then, about three months ago, we got the 

call from Exec. Producer David Chase's of- 

fice," he tells ST. "In order to establish the 

location of a bar scene in Brooklyn, Chase 

requested a voiceover of our afternoon drive guy, Race Tay- 

lor, saying '95.5 WPLJ in Brooklyn.' Even though our legal ID 

doesn't mention Brooklyn, I figured I wasn't about to chal- 

lenge what Tony Soprano's boss wanted!" 

Before we leave WPLJ, we should tell you that PD /morn- 

ing icon Scott Shannon's voice will be heard in Southern 

California for the first time since his Pirate Radio days. Shan- 

non is lending his dulcet tones to Oldies XSUR -AM (Oldies 

540) /San Diego, where he can be heard from 3 -8pm week- 

days, effective April I. 

Los Formats You'll El Flippo Over 

Last week, we somewhat skeptically reported that Clear 

Channel's KOHT (Hot 98.3)/Tucson announced it was flip- 

ping from CHR/Rhythmic to "Mexican" March 29 at 7am. 

Damned if it wasn't true - or all of 45 minutes. 'All week- 

end, we ran promos claiming 'The Mexicans are coming' and 

were hammered by calls from concerned listeners," PD R 

Dub! tells ST. "Our sales staff was also bombarded with calls 

rmene 
i YEAR A60 YEAR 460 

RLG /Nashville adds Provident Music 
Group under its umbrella. Joe Galante 
will oversee the label; Terry Hemmings 
appointed President/CEO of PMG. 

Tom Curley named President/CEO of 
Associated Press. 

r 
YEARS AGO 

Launch Media buys out SW Networks. 
Gregg Cassidy named PD at WOCT/ 
Baltimore. 
WKDF /Nashville flips from Rock to Coun- 
try atter 30 years. Carl Mayfield returns 
to morning radio. 

1 J 

Joe Galante 

4 

tS 

CaeggCy 

YEARS AGO 

Erica Farber named R &R COO. 
Matt Mills named Sr. VP /GM at WXKS -AM & FM /Bos- 
ton. 

Al Teller named Exec. VP of MCA. 

%J 

EMI purchases 50% of Chrysalis 
Records: Jim Fifield named President/ 
CEO of EMI Music Worldwide. 
Kevin Sutter named Sr. Dir. /Album Pro- 
motion at RCA Records. 

Jim Fifield 

Frank Dileo. VP /Nat'l Promotion of Epic /Portrait/Asso- 
ciated Labels, becomes personal manager of Michael 
Jackson. 
Steve Goldstein named PD at WOMC /Cleveland. 
Don Kelley named PD of WFTQ/Worcester, MA 
Ernie Singleton appointed Nat'l Dir. /Black Music Pro- 
motion for MCA Records. 

/J YEARS 460 

John Smith named VP /Black Product at MCA Records. 

J 

LOOKING FOR A MENTOR? 
Interested in Furthering Your Career? 

Once again, the MIW's are taking applications for their renowned Mentoring Program. 

Interested? Go to www.radiomiw.com to learn more, print an application and move your career forward. 

Deadline for receipt of completed questionnaires. 
is May 1, 2004. For more information on the 

questionnaire process, co 

Mary Ware at jwarem2000 @aoLc' 
Lynn Anderson at lande @rab.c 
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from clients wanting to know what was happening." During 

the 6am hour on Monday, Hot 98.3 looped "End of the Road" 

by Boy.: II Men, which led up to the "debut" of "Super Banda 

Noventa Ocho Punto Tres (98.3)!" 

"We deliberately found the worst- sounding Mexican mu- 

sic, conplete with accordions and tubas and this really an- 

noying, fast- talking 'ay- yi -yi'- yelling, Spanish- speaking DJ," says 

Dub. T extra -lousy production values were "enhanced" by 

cheesy lasers, '70s -era echo effects - and roosters crow- 

ing. 

After 45 minutes, the early April Fools' joke was revealed: 

The bit was a promotion for the 

stations new Mexican morning 

show, comprising Hot 98.3 al- 

ums Latin Rascal and Chico. 

Rascal returns after four years at 

KSFM /Sacramento, while Chico 

was across the street at Journal 

Rhythmic Oldies KGMG. The week's worth of mega-public- 

ity obv ously worked because everybody heard about it: 

"Someone from Clear Channel corporate in San Antonio 

called and wanted the details about the format flip," says Dub. 

Super Banda Es Mas Macho!' 

The Programming Dept. 

KEZK/St. Louis PD Mark Edwards is awarded interim , 

PD responsibilities over Hot AC sister K(KY 0'98). 

WFKS /New York Programming Asst. Julie Gustines is 

upped to MD. 

Ken Jones, Asst. PD /afternoon guy at Smooth Jazz KSSJ/ 

Sacramento, is named MD of Clear Channel Smooth Jazz 

KKSF /San Francisco. 

Pattie Moreno, former PD of KBOS /Fresno, is the 

newly named Director /Programming for Citadel /Reno, NV 

where she will program CHR/Pop KNEV (Mix 95.5) and over- 

see CHR/Rhythmic KWYL (Wild 92.9), programmed by 

Marvin ' Doughboy" Nugent. 

WNVZ/Norfolk Asst. PD /MD /afternoon personality Jay 

West exits after nearly nine years. He can be reached at 757- 

749 -7747 or vbch20 @cox.net. 

Quick Hi 

KYSR (Star 98.7) /Los Angeles rewards Bradley Wright 
for six years of dedicated part-time service by handing him 
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the keys to the night show. 

Kesha Monk joins Urban AC WRKS /New York for 

middays. She replaces Diana King, who had been holding 

down the shift since last summer. Monk was last heard do- 

ing middays at WGCI -FM /Chicago as Kesha Keyz. 

KISW /Seattle night jock Ditch returns to KILO /Colorado 

Springs as afternoon guy /Asst. PD. He's replaced by KAZR/ 

Des Moines MD /midday talent Jo Michaels. 

WIOQ /Philadelphia weekender Nudge has landed the 

lead role in his very own night gig - at WSTR (Star 94) /At- 

lanta. MD Michael Chase has been covering the shift since 

Nikki Nite exited in January. 

Long Island has a new CHR/Pop outlet: MA Entertain- 

ment tweaks WBEA -FM /Riverhead, NY from Hot AC to 

CHR/Pop as "The All -New 101 -7 The Beach" under new PD 

Harry Wareing. 

Johnny Vincent is the new morning co -host at Cumu- 

lus CHR/Pop WYOK/Mobile. Most recently, Vincent was PD 

of WQEN /Birmingham. He'll team up with existing co -host 

Heather Branch to form the cleverly named Johnny & Heather 

in the Morning. 

Gene & Julie have returned to the 

Bay Area, this time for afternoons on 

Clear Channel's KIOI (Star 101.3) /San 

Francisco. As we suspected, the duo will 

save on moving expenses by keeping their 

day job - mornings at WLTM (Lite 94.9)/ 

Atlanta - and will communicate with 
their Bay Area fans through the magic of 

voicetracking. G &J previously did morn- 

ings at Bonneville's now -defunct KZQZ. 

The Atlanta Braves and Clear Channel just signed a five - 

year agreement making CC the exclusive radio partner of the 

team, starting with the 2005 season. In Atlanta, the games 

will air on WGST-AM and WKLS (96 Rock). The Braves 

currently call crosstown Cox News/Talker WSB -AM home. 

After 13 years as Hot 105, KHTN /Merced, CA be- 

comes "Hot 104.7, Modesto's Hip -Hop and R&B." Please 

plan your life accordingly. 

WLUM (Rock 102) /Milwaukee inks Chris Calef for nights, 

replacing Traci Curtis, who's moving to Nashville for family rea- 

sons. Most recently, Calef was PD of WPGU /Champaign, IL. 

Brad B. segues from nights at WHZZ/Lansing, MI to 

WJFX/Ft. Wayne, IN as Production Director. Look for him 

And best of all, no 
pesky jet lag! 

to soon take over nights, as interim PD Randy Alomar 
moves to afternoons. 

This week's Leap o' the Week 

recipient is WWDG /Syracuse morn- 

ing dude Bob Schmidt (pictured), 

who's headed for L.A. to become 

Creative Production Director at 

KXTA -AM. 
Ow! My face is too big to 
fit! 

Great Moments In Stupidity! 

"Sometimes, I even amaze myself," says Keith Kennedy, 

PD of WKDD /Akron and ST poster boy for self -inflicted 

dumbass behavior. "Last week, we made the switch to our 

new studios. I had one job at that point, and it was simple: 

Pull some transmission equipment from the old place and 

drive it over to the new place - sounds easy enough, right? 

I pulled the vehicle in front of the station, loaded the equip- 

ment and ran back inside to grab a few more things," he says. 

"When I came back out, I suddenly realized that I had locked 

the keys in the vehicle with the engine running! 

"Normally it's not a big issue, except the extra set of keys 

wasn't handy, and I was on a tight timetable," says Kennedy, 

who quickly engaged his oversized brain. "The bricks used 

for landscaping around the station should break the driver's 

window," his brain told him. That info proved to be correct. 

"I spent Saturday sweeping glass out of a station vehicle and 

replacing the window at my own expense," Kennedy says, 

sheepishly. "Honestly, I try real hard not to do this s*t, but 

it must be in my genes. Can you imagine what'll happen if I 

ever have kids ?" 

By the way, WKDD is now located at 7755 Freedom Av- 

enue, North Canton, OH 44720. The phone and fax num- 

bers remain the same. 

Condolences 

Alistair Cooke, 

signing off... 

Legendary broadcaster Alistair Cooke, 
best known for his long- running BBC ra- 

dio series Letter From America and as the 

host of public television's Masterpiece The- 

atre, died March 29 at his home in New 

York City. He was 95. Cooké s Letter aired 

on the BBC for 58 years until his retire- 

ment earlier this year. 

c 
Introducing another True Classic. 

ClassicHits is the new 24 Hour Format that targets the money demo every advertiser wants - Adults 25 to 44. 

It's upbeat, adult and packed with pop and rock hits from the 70's, with just the right mix of 60's and 80's. 

Adults 18 

Oassk Hits I 

......-5 

25 44 54 

800.609.5663 
Call Now. Markets are going fast. 
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SOUND DECISIONS 

Around 1,000 
Bands In Four Days 
Picks and pics from SXSW '04 

ow in its 18th year, the South By Southwest music festival and 
conference in Austin exhibits all the exuberance, swagger and drunken 
stagger you'd expect any 18- year -old music junkie to have. And it's 
always a great look into the industry's future. Hit the convention cen- 
ter and you may get mixed vibes from panelists about where we're 
headed, but slam a free beer from sponsor Miller Lite and walk up to 
Sixth Street for the bands, and the future's a bright place indeed. 

For the SXSW conference itself, things are 
definitely looking up. Around 8,000 people reg- 
istered for this year's edition, a reported 30% 

increase from last year. Within the Austin Con- 
vention Center, the panel portion of the annual 
festival kicked off with an off -the -wall keynote 
conversation with the architect of rock 'n' roll, 
Little Richard. While last year's keynote speech 
by acclaimed producer Daniel Lanois was more 
informative and focused, rock journalist Dave 
Marsh's interview with Little Richard was cer- 

tainly more entertaining. 
Marsh could barely get a word in edgewise 

as Richard rambled from story to story, punctu- 
ating audience laughter with his patented "Shut 
up!" comeback and looking back on experienc- 
es with Jimi Hendrix and James Brown. As for 
today's artists, the architect urged musicians to 
be themselves and be the best at what they do, 
no exceptions. 

While Richard's keynote was uplifting, other 
panels reflected the industry's conflicted state. 
In a discussion called "The End of the Record 
Store?" independent retailers discussed the chal- 
lenges of selling records in a Best Buy world. As 
an interesting side note, word came down dur- 
ing the conference that Tower Records would be 
closing its Austin location. During a roundtable 
discussion on the "next music business," dot- 
corn billionaire and owner of the Dallas Maver- 
icks Mark Cuban observed that major labels 
have an arcane business model, and the rest of 
the industry has already weathered the storm. 

The old -school record executive was certain- 
ly represented during Friday's interview with 
Walter Yetnikoff, former CEO /President of Co- 
lumbia/CBS Records and author of current tell - 

all Howling nt the Moon: The Out of Control Odys- 

sey of a Music Mogul in the Age of Excess. Yetni- 

koff looked back on his vodka- and cocaine -fu- 
eled days at the helm of one of the most success- 
ful music companies of the '80s. On Saturday, 
fellow old -schooler and scribe Andrew Loog 
Oldham, producer and manager of The Rolling 
Stones from their formation until 1967, also 
played the reminiscing game, during an inter- 
view with U.K. journalist Paul Du Noyer. 

Musicians also got to say their piece during 
interview sessions. Flaming Lips frontman 
Wayne Coyne talked about his group's shift to 
experimental music and his label's backing of 
their experimentation, and indie queen Ani Di- 

Franco revealed plans to tour swing states dur- 

ing the upcoming election and talked about 
plans for a new album. 

Free Beer, Free Barbecue, 
Free The Ozo Three 

Naturally, the real action took place in and 
around Austin's bars, clubs, record stores and 
warehouses, as bands from across the globe de- 
scended on the town for four days of music, 
schmoozing and general debauchery. For me, 
things kicked off admirably Wednesday night at 
the BMG party with free Shiner Bock and a rous- 
ing set from Cooper Temple Clause. After that 
it was off to the Hard Rock to catch great sets by 
Detroit's The Go and the wild and wonderful 
Dresden Dolls (a must -see). Finally, some cohorts 
and I wrapped up the evening by witnessing the 
rebirth of Cave In at Emó s. 

From there, it all becomes a haze of great 
bands, daytime parties, nighttime pub crawls, 
free beer and shots from friends I haven't seen 
in a while, and the inevitable four -hour crash/ 
nap back at the hotel. The best parties had to be 
the annual Spin shindig (I managed to make it 
in time for jaw -dropping sets from The Von 
Bondies and The Hives), The Fader /Levi s 
Lounge (free Red Snipe and great sets by Sleepy 
Jackson and Snow Patrol), and the invite-only 
bash at The Driskill thrown by Hollywood 
Records (Polyphonic Spree convert the masses). 

The "it" show was certainly Franz Ferdinand 
at Buffalo Billiards. Expect to hear big things 
from these Scottish imports, especially now that 
Epic has picked them up. The floor was thump- 
ing when they kicked into "Take Me Out." From 
there, Snow Patrol drummer Jonny grabbed a 

few pints from the bar for us before we headed 
out to see Irish rockers Turn. You always find one 
band you've never heard of that just floors you, 
and for me it was Turn. 

Other great sets I witnessed during the week 
included Murder By Death (another wow coo- 

ment), Gram Rabbit, Low Flying Owls and more 
that I'm surely forgetting. At 1:30 Sunday morn- 
ing the four -day lost weekend wrapped up per- 
fectly with the amazing sounds of Tom McCrae. 
Simply put, the man and his band are genius. 

The one thing I didn't witness was the big Ozo- 
matli controversy. The Grammy -winning band 
ended their concert as they always do, by forming 
a conga line and marching outside the venue. Un- 

fortunatelyy, when they marched outside Exodus 
early Thursday morning, they violated Austin's 

R&R z, 2004 

First You Nominate, Then You Vote 
The key word here being you. Yes, the annual R &R Industry Achievement Awards are 
determined by you, the people who live, breathe and 
eat the radio and record industries. You are the ones 
who, each year, decide who should be honored for 
their achievements during the past year. Here's the 
task before you now: Find the nominating ballot in the 
March 26 issue of R &R, and write in the names of 
those you want to honor in both radio and records. 
Then send it back to us pronto; the deadline is April 
9. Winners will be honorec at R &R Convention 2004, 
June 24 -26 at the Beverly Hilton Hotel in Los 
Angeles. Check this space every week for conven- 
tion updates. 

NO SLEEP TILL AFTER 
AUSTIN Sleepy Jackson bassist J 

lays down the low end during the 

band's set at the Virgin/Astralwerks 

shindig at Cedar St. Courtyard. 

LEGION OF BOOM L.A.'s Crystal Method bring their 

electronic vibe to tl e Austi7 Music Hall. 

THE HIVES BREAK OUTAt the Spin party, Swedish 

rockers The Hives made the audience sweat as they played 

favorites from Veni Vidi Vicious and previewed their 

upcoming album. 

MURDER, SHE NOTES 
Curing a performance at Emos, 

Murder By Death's Sarah Balliet 

proves that the coolest stringed 

instrument is actually the cello. 

ROCK SOLID Hard rock fans at Emo's 

witness the rebirth of Cave In, who unveiled their 

new "old" sound during a Wednesday -night set. 

CLAUSE & EFFECT Ben Gautrey of U.K. 

buzz act Cooper Temple Clause breaks out the 

acoustic during the group's set at the BMG party. 

noise ordinance. Police arrived and a scuffle en- 
sued, resulting in the arrest of two Ozomatli band - 
members and their manager. Pepper spray from 
police? Assault on a public officer by a bandmem- 
ber? Only time, and a trial, will tell. By the next day 
the hottest T-shirt on the street featured three sil- 

houettes with the Ozo logo blocking their faces. Un- 
derneath "Free The Ozo Three!" 

During the festival I managed to get some 
snapshots of the action. And if a picture is truly 
worth a thousand words, I present my novel on 
SXSW '04. The action continues on Max Tolkoff's 
Alternative page and in the rest of the Alterna- 
tive section, where there are also some quotes 
we grabbed from programmers who survived 
intact. Bring on SXSW '05! 
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TOP 50 ALBUMS, 
THE INDUSTRY'S NO. 1 RETAIL CHART April 2, 2004 

21 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 USHER Confessions tat-ace/Zomba 1,087,954 

2 VARIOUS Now 15 Eminent 350,838 

3 GUNS N'ROSES Greatest Hits Geffen 172,423 

4 CARL THOMAS Let's Talk About It Bad Boy /Universal 138,386 

1 5 NORAH JONES Feels Like Home Blue Note 108,992 -27% 

6 N.E.R.D. Fly Or Die Virgin 108,514 

3 7 EVANESCENCE Fallen Wind -up 91,889 -14"/n 

4 8 JESSICA SIMPSON In This Skin Columbia 82,986 -17% 

6 9 KANYE WEST College Dropout RocAFe //a /IDJMG 77,724 -18% 

7 10 KENNY CHESNEY When The Sun Goes Down BNA 74,135 13% 

8 11 MAROON 5 Songs About Jane Octane /J /RMG 63,367 -10% 

2 12 CASSIDY Split Personality J /RMG 55,849 -52% 

10 13 SHERYL CROW Very Best Of A &M /lnterscope 53,789 -17% 

9 14 VARIOUS Bad Boy's 10th Anniversary... Bad Boy /Universal 52,607 -24% 

13 15 JOSH GROBAN Closer 143 /Reprise 52,152 -5% 

11 16 OUTKAST Speakerboxxx /The Love Below Arista /RMG 49,166 .17% 

17 CYPRESS HILL Till Death Do Us Part Columbia 48,518 

12 18 TWISTA Kamikaze Atlantic 44,931 -23% 

5 19 GODSMACK Other Side Republic /Universal 44,201 -55% 

25 20 HOOBASTANK The Reason Island /IDJMG 43,993 + 24% 

22 21 G UNIT Beg For Mercy G Unit /lnterscope 42,650 +13% 

22 MASTER P Good SidelBad Side Koch 42,135 

18 23 JAY Z The Black Album Roc -A -Fella /IDJMG 41,157 -7% 

21 24 ALICIA KEYS The Diary Of Alicia Keys J /RMG 41,068 +5% 

25 PASTOR TROY By Any Means Necessary Universal 40,797 

15 26 BRITNEY SPEARS In The Zone Jive 39,850 -15% 

27 KNOC TURN'AL The Way I Am Elektra /EEG 39,756 

14 28 CHINGY Jackpot DTP /Capitol 38,873 -24% 

17 29 NICKELBACK Long Road Roadrunner /IDJMG 37,978 -15% 

28 30 JET Get Born Elektra /EEG 37,156 +10% 

31 SOUNDTRACK The Punisher Wind-up 37,146 

19 32 LUDACRIS Chicken & Beer Def Jam South/IDJMG 36,471 -10% 

33 VINES Winning Days Capitol 36,072 

27 34 BLACK EYED PEAS Elephunk A &M /lnterscope 35,522 +4% 

16 35 EAMON Eamon Jive 35,222 -23% 

31 36 BLINK 182 Blink 182 Geffen 33,694 +1% 

38 37 BEYONCE Dangerously In Love Columbia 33,669 +10% 

30 38 LOSTPROPHETS Start Something Columbia 31,973 -5% 

23 39 ALAN JACKSON Greatest Hits Vol.2 Arista 31,211 -14% 

29 40 HILARY DUFF Metamorphosis Buena Vista /Hollywood 29,835 -12% 

33 41 YOUNG GUNZ Tough Luv Roc-A-fella /IDJMG 29,756 -8% 

26 42 TOBY KEITH Shock'n Y'all Dream Works 29,638 -14% 

36 43 DARKNESS Permission To Land Atlantic 29,085 -8% 

24 44 INCUBUS A Crow Left Of The Murder Immortal /Epic 27,808 -22% 

37 45 NO DOUBT The Singles 1992-2003 lnterscope 27,781 -12% 

40 46 NORAH JONES Come Away With Me Blue Note 27,771 -3"/n 

20 47 CLAY AIKEN Measure Of A Man RCA /RMG 27,393 -32% 

35 48 FIVE FOR FIGHTING The Battle For Everything Aware /Columbia 27,335 -15% 

48 49 YELLOWCARD Ocean Avenue Capitol 26,565 +11% 

32 50 LINKIN PARK Meteora Warner Bros. 24,386 -26% 

UJ i`J ALBUMS 

Usher Looks Like 
A Million 

Soul crooner 

Usher comes in 
like a lion this 
week, as his for- 

mer Arista label 

goes o it very 
unlike a lamb. 

Tharking ex- 

ecutive produc- 

er (and former 
label head) An- 

© HITS Magazine Inc. 

Usher 

tonio "L.A." Reid on the liner notes "for the 

guidance you have provided through my ca- 

reer" and for 'being an intrinsic part of my suc- 

cess," the soul star and his Confessions (now on 

LaFace /Zomba) slam into the top spot on the 

HITS album chart, with 1.09 million in sales. 

That makes it the highest- debuting album of 
the year beating out Norah Jones, who bowed 

in February with 
1.03 million in first - iirof 
week sales. In fact, 

its the largest seven /=- 
days since 'N Sync's 

Celebrity/ did some 

1.9 million in July 
2001. 

But that's not the L 
only news. In all, Hoobastank 

five of the top six albums are debuts, with 
EMI's Now 15 (No. 2), Geffen's Guns N' Roses 

best -of (No. 3), Bad Boy /Universal's Carl Th- 
omas (No. 4) and Virgin's N.E.R.D. (No. 6). 

Only Blue Note /EMC's Norah Jones, dis- 
lodged from her No. 1 spot after six weeks, 

breaks the new -release hegemony, at No. 5. 

The rest of the top 10 is rounded out by 

Wind -up's perennial rockers Evanescence (No. 

7), Columbia multimedia tuna queen Jessica 

Simpson (No. 8), Roc -A- Fella /IDJMG's 
Kanye West (No. 9) and BNA /RLG's hat - 
wearing Kenny Chesney. 

Other chart newcomers include Columbia's 

Cypress Hill (No.17), Koch's Master P (No. 22), 

Universal's Pastor Troy (No. 25), Elektra /EEG's 
Knoc -Tum'al (No. 27), Wind -up's The Punisher 

soundtrack (No. 31) and Capitol's Aussie garage- 

rockers The Vmes 

(No. 33). 

Double -digit 
increases are reg- 

istered by Is- 
landIIDJMG's 
Hoobastank 
(No. 25 -20, 
+24%), G Unit/ 
Interscope's G 

Unit (+13%), Elektra /EEG's Jet ( +10%), Co- 
lumbia's Beyonce ( +10%) and Capitol's Yel- 

lowcard ( +11 %). 

N.E.R.D. 

Next week, make way for the debut of 
Janet's Damita Jo. Can she top Usher? Only 
her gold sunburst breast medallion knows 

for sure. 
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mtrias @radioandrecords.com 

Hit The Ground 
Runnin' 
Lenny Kravitz got a head start on learning 

about the entertainment business by virtue 
of being the son of Roxie Roker, who played 
Helen Willis on The Jefferson. With his 1989 

debut album, Let Love Rule, Kravitz put that 
knowledge to good use, becoming one of 
the premier artists of the '90s. 

Now, almost three years after the release 
of his last album, Lenny, the rocker is back 
to present his seventh studio project, Bap- 

tism, reaching store shelves on May 18. 

"Where Are We Runnin'?" is the first cut from the highly anticipated 
album, and Kravitz plans to hit the ground runnin' by Going For Adds 
at five formats next week: Hot AC, Rock, Active Rock, Alternative and 
Triple A. 

Kravitz wrote, produced and arranged all of the tracks on Baptism, 

and, in addition to guitar, he played most of the other instruments on 

the project, including bass and drums. Says Kravitz about the CD's ti- 

tle, "Baptism marks a musical and spiritual rebirth. That's what the al- 

bum is all about." The singer -songwriter will embark on a world tour 
beginning May 31 in Holland. U.S. dates 
will begin in August and will continue 
through October. 

Now that "Megalomaniac" is finally be- 

ginning to loosen its grip on the charts, In- 
cubus have decided to begin the process 
anew. "Talk Show on Mute," the next sin- 
gle from the band's Brendan O'Brien -pro- 
duced album A Crow Left of the Murder, 

goes for adds at Alternative next week. 
Incubus have made a mark through their 

music and hope to make an even bigger impact on the world through 
their new organization, the Make Yourself Foundation. The group has a 

goal of raising $1 million over the next year through music -related activi- 
ties for various local and international causes and charities. To help with 
that, proceeds from touring, record royalties, online auctions of tickets and 
memorabilia and special events will go to the foundation. 

"We feel that after numerous years of prosperity and good fortune, 
this could be a cool way to say thank you and give something back to 

people who have not been as fortunate," say Incubus. The band will be 

touring Europe through mid -June. U.S. dates will begin on June 24 in 

Atlantic City, NJ and run through mid -October. 
JC Chasez continues his solo career in music as he presents "All Day 

Long I Dream About Sex" to Pop next week (as if we couldn't already 
figure out what he dreams about from his last single, "Some Girls [Dance 
With Women) "). Riprock 'n' Alex G., the team behind "Some Girls," pro- 
duced the single with Chasez. 

When it came to his album, 'N Sync bandmate Justin Timberlake only 
had one piece of advice for Chasez. "The lesson Justin learned was sim- 
ple and brief," says Chasez. "'Make sure 
you do what you want to do.' I took that 
approach from the very beginning. I didn't 
create a formula or anything like that. In- 
stead, I wanted my album to feel organic. 
So I just did a variety of the music I love." 

The variety of genres is apparent on the 
15 tracks, all co-written by Chasez, con- 
tained on his solo debut, aptly titled Schizo- 

phrenic. Chasez will be opening for fellow 
Mickey Mouse Club graduate Britney 
Spears for her eight U.K. shows, running from April 26 to May 5. He 

will then tour markets on the West Coast for the remainder of April and 
move on to Midwestern and Eastern markets in May. 

Young Gunz hope to shoot up the Rhythmic and Urban charts as 
they go for adds with "Friday Night," the second single from their de- 
but album, Tough Love. Though Hanif "Neef" Muhammad and Chris- 
topher Ries grew up in the Nicetown area of Philly (which isn't exactly 
the nicest part of town), their Young Gunz moniker is derived from a 

more positive source. 
Says Neef, "You know what they call 'gunning' in basketball? It's tak- 

ing the rock, going down and shooting. You just take advantage and 
take over. That's why we call ourselves the Young Gunz. We're just gun - 
ning at anything." 

Lenny Kravitz 

Incubus 

JC Chasez 

Week Of 4/5/04 

CHRISTINA MILIAN fIFABOLOUS & SHAWNNA 
Dip It Low (island /IDJMG) 

EDIE BRICKELL Volcano (Universal) 

GEORGE MICHAEL Amazing (Epic) 

JC CHASEZ All Day Long I Dream About Sex (Jive/Zomba) 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

TRAPT Echo (Warner Bros.) 

CHR/RHYTHMIC 

AKON fISTN LES P. Locked Up (SRC /Universal) 

AMANDA PEREZ I Pray (Virgin) 

YOUNG GUIJZ Friday Night (RocAfella /IDJMG) 

URBAN 

AKON fISTYLES P. Locked Up (SRC /Universal) 

TEENA MARIE Still In Love (Cash Money / Universa!/ 

YOUNG GUNZ Friday Night (Roc -A -fella /IDJMG) 

No adds 

URBAN AC 

COUNTRY 

JOSH TURNER What It Ain't (MCA) 

WELL HUNGARIANS Sorry 'Bout The Mess 

(American Eagle /V Tone) 

No adds 

AC 

HOT AC 

EDIE BRICKELL Volcano (Universal) 

GEORGE MICHAEL Amazing (Epic) 

LENNY KRAVITZ Where Are We Runnin'? /Virgin) 

SMOOTH JAZZ 
ELAINE ELIAS Call Me (RVG) 

ERIC DARIUS Night On The Town (HigherOctave/Narada) 

ERIC LEONE How 'Bout Us (Rockwilder) 

JESSIE ALLEN COOPER Full Moon (Cooper Sound Waves) 

MICHAEL LINGTON Show Me (Rendezvous) 

VOODOO VILLAGE Bounce Wit lt (40 West) 

ROCK 

JACK BLADES Nature's Way (Sanctuary /SRG) 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

NEW FOUND GLORY All Downhill From Here (Geffen) 

SEVENWISER Take Me As I Am (Windup) 

ACTIVE ROCK 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

NEW FOUND GLORY All Downhill From Here (Geffen) 

SEVENWISER Take Me As I Am (Wind-up) 

ALTERNATIVE 

INCUBUS Talk Shows On Mute (Epic) 

KICKS Mir (TVT) 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

NEW FOUND GLORY All Downhill From Here (Geffen) 

RAVEONETTES That Great Love Sound (Columbia) 

SEVENWISER Take Me As I Am (Windup) 

TRIPLE A 

ALLISON MOORER All Aboard (Sugar Hi/ /) 

BRIAN VANDER ARK Written And Erased (Brash) 

DAMNWELLS Sleepsinging (Epic) 

DICK SIEGEL Pretty Colored Wagons (Arden) 

EDIE BRICKELL Volcano (Universal) 

JOSH R ITTE R Snow Is Gone (Signature Sound) 

KELLER WILLIAMS Apparition (SC1- fidelity) 

KINGS Because Of You (Bullseye) 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

LEROY MARTEZ BELL She Believes (Marten) 

PATTI SMITH Jubilee (Columbia) 

WARE RIVER CLUB Ocean Size (SpiritHouse) 

BLACKIE & THE RODEO KINGS Bark (album) (True North) 

GREYBOY Soul Mosaic (album) (Ubiquity) 

TODD RUNDGREN Liars (album) (Sanctuary/SRG) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmaffei@radioandrecords.com. J 
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WFLY /Alb my, NY' 
MO John Fra 

WKKF/Mtany. NY' 
POND : Rob Ones 

KOID/Alexandria.LA 
Po Benefit 

LIMAN S 

mercer ark, 

WAEB /Allenlown, PA' 
PO laue Sl Jame 
MD. MAe Pally 

KPRF /Am nillo, TX 
OM John M Queen 

POMP' Marjiel Bkms 

KGOT/Mnoage. AN 
OM Mark M'Wry 
PD Bi1lSleran 

WIXXIAppetoR WI' 
PO MO on 1 Bums 

WSTRrAllanla, GA' 
PO 03100,1f 
APO J R Aramons 
MO Mirhae Chase 

WWWO/A!anta, GA' 
OM PD Dyl.sSprague 
MO len MA s 

WAYV All nhc City. W' 
PO MO Pau. Kelly 

WZNY /Au lea, GA' 
PO. Jan S n 

KHFL/AUSI n. TX' 
PU MO Tom ny Aust 

WFMF/Ba on Rouge. IA 
PD Kein C:mpMll 

KOXY,Bea 110001. TX' 
OM Jim Wet 
PO MO Brandin Shaw 
APO Palnd ;olden 

WXYK/Bdl n, MS' 
OM Jay layl e 

Po Kyle Cd ny 

APO Loss 

WMRV; &I ghamton. NY 
DM Jim Frei 

POND BOhnO 
APO Selena 

WOEN/Buningham. AL 
OM Doug Hi nand 

PO tommy Cluck 
MD Mxdrsor Reeves 

KSAS.Boise, 10' 
PD Hou Gog 

KZMG/Boi, e. ID' 
PO Jim Mel 

W %KS Boston. MA' 
PO Cadmac Jack McCarinry 
APO MO PAW Gorey 

WKSE1Budalo, NY' 
PO: Dan Umeml 
MO:nKalvwe 

wvnaxra 

u lM Ì :nAnea. 

P6reNlimim 
111.0. NYea e.vas Oror 

ea AIM 
14 or 
usben 

WZKL1Canlon, OW 
MAO .Jobe Sinai 
No AAA 

WRZE/CaPe CM. MA 
OM Sine MoloC 

POMO Seale Blue 

KZIACedar Rapids. M 
OM Roh Nonce 

POND Rey n Walker 

WSSX,Charleslan, SC' 
Po Mike F0 wards 

APD Greg Pill 

Mo Special Ed 

WVSfl /Chadeslon, WV 
DM Jen Whitehead 
PD Jay PMncks 

APO Kdd Conley 
MD Apollo 

WNKSlCharlotle 
Po John Reynolds 
MD Keti Reynlds 

WKXJ/Chaaanooga. TN 
OM Kns Van Dyke 

Po Caner 
APO MO Riggs 

WKSCChirago. IL' 
Po Rod Phillips 
MD len Murray 

KLRS/Chico. CA 
PoMD Eric Brown 

WKFS,CÍnclnnati. OH' 
OM Sean Reinhar 
Po Donna DeCOSIer 

WAKS,'Cleveland. OH' 
OM Kevin Melheny 
PO Dan Mason 

APO MD Kaper 

KKMG'Colorado Springs. CO' 
OM Bobby lawn 
Po Chad Ruler 

WNOK/Co umhin. SC' 
OM Dan Balla 

Po I1 M[IUy 
MD Pancho 

WBFAColhmhus. GA 
DM Brian Waters 

Po ch Wes Carol 
APo Ailandm listen 

WCGO2olumhus. GA 
OM PD lob Quick 

WNCI,iColumhus, 0H' 
PO Jimmy Steele 
APO MD Joe Kelly 

KHKS/DaIMs. TX' 
Po Pahoü D=is 
APO MD Fernando Verdun 

KRBV/Dallas. TX' 
PO Ales Vaknune 
MD. Behan Parks 

WOKFNaylon, 0H 
OM luny titbm 
Po Mall lonason 

WGTLOaIAon. OH' 
010J Nunes 
POIAYOMD. YaBWrp 

WVYB/Dahona Beach. FL' 
0M: hark Yon 
POTlO: Koller 

KFMOlDenver. CO' 
PO'. Jim Lawson 
MO Gerry Orson 

KKOMIDes Moines, IA' 
PO Greg Chance 

MD'. Jared Goldberg 

WDRO/Delroit. MI' 
PD Alea Tear 

APO Jay Towers 

MD W ll Curry 

WKOI/Delroit. MI' 
PD. Don Theodore 
MD. Beau Daniels 

WLVY/Elmia. NY 
OMPIIMO. Mike Saone1 
APO Brun Stoll 

WflTS/Ene.PA 
OM Rick RamdMo 
PO Jen Hurlry 
APDMO Karen Black 

KOUK/Eugene, OR 
OM Cl,,, SargM 
PO Valerie Sleek 

WSTO/Evansville. IN 
PO keAl Allen 
APO. Brad Booker 
MO Josh Sinaiad 

KMCN1FaYeMilk, AR 
OW 
PO Brau Kenna. 
MD LRpn,. 

KMXF/Fayedeville, AR 
OMPO Tom Tema 

AMMO. Me D. 

1` isLICAY.41S 

WWCK1FIirn. MI' 
PO: SW fm 
No Adds 

WJMXÚlorence. SC 

OM Randy Wllcos 
POMO Scatty G 

APO'. IOW Phillips 

I Mil 

KWYEZFresno. CA' 
PD Mike Yeager 
APO Ryder 

MD Nim Themas 

KSME/FI. Collins. CO' 
PD Chris Kelly 
MO Jo Jo rumbeaigh 

WXKB/FI. Myers. FL' 
PD Cone Cue 

APO MO Randy Snerwyn 

KISRFI. Smith. AR 
OMPO Big Clog Rick Hayes 

APSMD Michael 0101am 

KZBB,FI. Smith. AR 
DM lee Matthews 
POND Id0 Chase 

Stations and their adds listed alphabetically by market 

WYKS /Gainesville, FL' 
PD MD Jeri Rant: 
APO Mike one 

WSNXotand Rapids. MI' 
PO APO MD Eric O Brien 

WKZL/Greensboro. NC 
PO Jell McHugh 
APO lerne Kmgnl 

MO Marcia Gan 

WERO /Greenville. NC' 
PD Tony Banks 
POND Chris Mann 

WRHT /Greenville. NC 
MPG Jeff Davis 
AMMO Blake Larson 

WFBC/Greenville. SC 
PD. ROM Rite 

APO :MD TiasSChusler 

WHKFManishurrgg. PA' 
(3M/P0 MChne1 McCoy 

WKSSManlold. Cr 
PO Rick Vaughn 
MO Jo Jo Brooks 

KRBEMouston. TX' 
PD rrxyyAuslm 

MO.leslwmink 

WOEEAIunlinglon 
PO. Jorn Davis 
APO MD Gary Miller 

WZYP/Hunlsvllle. AL' 
PD Keim Yon 
MO Ally, Lisa Elliott 

WNOUAndianapolis, IN' 
OM David Edgar 

PD Chris Edge 

MO Dylan 

WYOY /Jackson. MS 
BMPO_ Johnny 0 

APoMwO: Nark Weal 

UMW 

halm 

WAPE/Jacksonville. FL' 
OMPO Cal Thomas 

MOW bony Mann 

WFKS /Jacksonville. FL' 
MO Mack 

WAELJohnson City' 
Po Jay Palios 

APO MD bay Real 

WGLU /Johnstown. PA 
Po: Milch Edwards 
MONO. Jonathan Red 

WKFRA(alamdzo0. MI 
OM MnkeMCKelly 
POND WodyHauAOn 

KCHZMansas City. MO' 
OMPO Dace Joummn 
APD : En[ iadda 
140 Jacal lucky 
r. -, AI 1, 

KMXV/Xansas City. MO' 
Po Jon Zdmer 
MD Holly Clark 

WWST,Knoon :lle. TN' 
PD Rich Bailey 
MO Sco0 Bohannon 

KSMB;LalayeOe. LA' 
PD Bobby Neosad 

APO MD Andrew 'A G 
" 

Gordon 

WLANAancasler. PA' 
OM Michael McCoy 
PO 11 Bosch 

MD MO Holly Love 

WHZZAansing. MI' 
PD Dave S Goode 

WLKT/Lesinglon, KY' 
POND Wes McCann 

KFRXAinc0ln. NE 
OM Cobs Mach 

PO Ryan Sampson 

MO bam MONaelt 

KIAL/LiDle Rock. AR' 
Po Randy Cain 

APD. Ed Johnson 
MU Channe 

KIISAOS Angeles. CA' 
PO John hey 
AMMO Juhe Pilai 

WDJXAouisville. KY' 
PO Shane Collins 

WZKF loulrvdle, KY' 
POMD Chris Aar Von 

WMGB/Macon. GA 
OM An Solvers 

POND Germ Hicks 

WZEEIMadison, WI' 
OM. Mike Feme 

PIMO Tommy Bodean 

WJYYAAanchester. NH 
PO MO 0.I Dukeh 

WAOAAAelboume. FL' 
PO. Beau Richards 

MD. Mc Oemm 

WHYI/Miami, FL 
PO Rob Robyn. 
APO Donnie Michaels 
MD. Michael Yo 

WXSS/Milwaukee. WI' 
WO Brian Kelly 

APOMO PJ 

KDWB:Mlnneapolis. MN' 
PO Rob Mortis 
MO Derek Moran 

WABBAAohile, AL' 
0M PO Jay Hashing 

APO MO Panto 

WYOK/MObile. AL' 
PO id Striker 
MO M0. Sion Adams 

WBBOAAonmoulh, NJ' 
PO Gregg Hate Thomas 
APO Mo And Kmcnt 

WHHYMollgomery. AL 
OM Bill Jones 
PO Karen Rite 

WVAOIMargantawn. WV 
0M HoppyKereneval 
PD Lary Nen 

WWXM,MyrIle Beach. SC 
PD MD Wally Berhnner. 

APO Jill Reddeclio 

WRVWAJashville, TN' 
POND Rich Oasis 

WBLONassau. NY' 
OM Nancy Camamo 
Po L Rice 

APO Altehre 
MO. LJ Zabrelski 

WFHNMew Bedford. MA 
Po James Reel 
Mo David Dural 

WKCIMew Haven. CT' 
PD'. Chas Kelly 
MD Kerry C011irs 

WOGN/New London. CT 
PO Resin Palana 
MO: Shawn Mughy 

WEZBMew Orleans. LA' 
OMPO. Jahn Roberts 
APO. Charlie Soon 

MD Strane G 

WHTLNew York. NY' 
PD Tom Poleman 

MD Sharon Daslw 
MO Paul Cubby Ayant 

KBAT'Odessa. TX 
OM John reees:n 
PO Leo Cam 
MO Cory Krogh' 

KCRS /Odessa, TX 
PD Ric Mon 
AID Kathy Redwine 

KJYOAIklahoma City. OK' 
PD Mike McCoy 
MO J Rod 

WXXL'Orlando. FL' 
CIA PO Adam Cock 
WO MO Pele De Conan 

WIOOPhiladelphia. PA' 
PO Todd Shannon 
APDMO. Manan Newsome 

WBZLPInshJrgh.PA' 
Pokrill Clark 

MU Ifdd 

WKSLPillshurgh. PA' 
PO. Mark Anderson 
APD Mark Allen 

MO Miley 

WJBOPOrlland. ME 
OM PO 1im Moore 
MD Mile Mann 

KKRLPodland. OR' 
PO. Bran Bridgman 

WERLPOnsmOUlh, NH' 
0M PO Mike 0 Donnell 
WO SII Kenn Matthews 

WSPKPooghkeepsie. NY 
PO Sentry Mae 

MO Sky Walker 
MD Paulie Crw 

WPROAnrovidence, RI' 
OM PO lorry Bnaol 
APDMO Dnaver Morns 

KBEAOuad Cities. IA' 
PD Intl James 

WHTSIOuad Cities. IA' 
PO. long WanMius 
MD Joey Tack 

WDCG /Raleigh. NC' 
PO Rick Yhm dl 

APO Chase 

KNEVMeno, NV' 
POND. Vic Duran 

ro Min 

WRVOAÜchmond. VA' 
PD Billy Sun 
APO leans Dynan 

MD Jake Glenn 

WJJSAIOanoke. VA' 
PO Oand Lee Michaele 
APO Melissa Morgan 
MO Cane 

WXLKAOanoke, VA' 
PO Kein Scan 

APD Danny Meyers 
MO Bob Patna 

WKGSMochesler, NY' 
PD. Enah Anderson 
MD. NKA Diluvi 

WPXYABochesler, NY' 
OM John McCrae 

PO Mil Danger 

KDNOISacamento.CA' 
PD Steve Weed 
MD Chnsioyhnr K 

WIOG/Sagynaw. Ml' 
PO Brent Carry 
MD Ene Chase 

KIM/Salt Lake City, UT' 
OMPDMD Brian MChel 

KZHT/Solt Lake Ciry. UT' 
PO len MoCafee, 
MD Kramer 

KELZ/San Antonio, TX' 
PD. Doug heneen 

KXXM/San Antonio. TX' 
PO Jay Shannon 

MD lorry Cameo 

KHTS/San Diego. CA' 
Po Diana laird 
APO MO Haman Hare 

KSLY/San Luis Obispo. CA 
PO Andy WInNS 
MD Craig Marshall 

.1111 NIST 

WAN /Savannah. GA 
OM Brad Kelly 
PO MO Crans Alan 

APO Russ Francs 

KBKS/Seatle. WA' 
OM Po Mike Preston 
POND MarcusD 

KRUF/Shrevepod. LA' 
Po. Chris Camrey 
MO Evan Harley 

WHEW/South Bend. IN 
PO Tommy Frank 

APO MD Al Colson 

KZZUrSpokane. WA' 
0M Brew Michaels 
POMO Ca sty Chrinoplier 

W060 Springfield. IL 
Po Dave Daniels 

MD Bob Panish 

KSLLSI. Louis. MO' 
PO Boomer 
MO JaylorJ 

WNTO/Syacuse. NY' 
Po Tom Milchelt 
MD' Jimmy Olsen 

WWHT/Sy'racuse, NY' 
Po. BUNA Claris 
MD. Jell Wise 

WHTF/Tallahassee. FL 
OM. Jennom 
PD. ears= wit a K 

WFLZ/Fampa. FL' 
DM PD inn Kam, 
APO labe Knapp 

MD Sian Lohn Man Pnesl 

WMGI/reire Haute. IN 
PO Sieve Smith 
MD Man L=osing 

WINS/Toledo. OH' 
OM PO Bill Michaels 
APD MD. Mark Andrews 

WKHO/Taverse Ciry. MI 
OM. Brian Bracher 
POND. Ron Pnlsha0 

WPST,4renton. NJ' 
DM PD Dave McKay 

APO NO Chris PROM 

KROO/Tucson, AZ' 
OMPO rim Richards 
MOM? Ken Can 

KHR/rulsa. OK' 
01400 Tod tucker 
APO Man -The Bran' OenCA 
MD.. Man Owen 
ri:A,.il. 

WWKL/TUpelo. MS 
PO RCk Stevens 
MO Mart Allen 

KISXTyler. TX 
DM Dave AShrran 
POND tarry Thompson 

WSKSNIica. NY 
OMPON0 Slew Scranb 
APD. Shaun Andrews 

WLDIAW. Palm Beach. FL' 
OM 0ave Denver 
PD Chris Marino 
MO One Varta 

XWTXWOCo. TX 
PD Dann talion 
APD MD John Oakes 

WIHT/Washington. DC' 
PD Jeffrey Wyan 
MO Albre Dee 

WIFCWatlsall, WI 
PO John lost 
APO lammm' Joe Malone 
MD Belky 

KKflD/WlcPida. KS' 
PO PJ 

MD Diego 

WBNTAVilkes Barre, PA' 
PD'. Mart McKay 

APO AJ 

WKRZ Wilkes Bane. PA' 
PD Jerry Padden 
MO Kelly K 

WSTWNJilmington. DE' 
PD John Wilson 

APD.MO. Mike Rossi 

KFFMYakima. WA 
OM Ron Hans 
PO MD Steve Rona 

WYCRYork.PA' 
Po. Davy Crocked 

MD SatryVicwus 

WAKZ/Youngslown, OH' 
OM Dan Roes 
POND Jerry Mac 

WHOT/Youngstown, OH' 
PD loon Rod 
MO. Lisa Reynolds 

All. 

'Monitored Reporters 

174 Total Reporters 

124 Total Monitored 

50 Total Indicator 

Did Not Report, Playlist Frozen (3): 
KZII /Lubbock, TX 
WPPY /Peoria, IL 
WZOK /Rockford, IL 
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CHRIPOP R &R April 2, 2004 

April Foolishness Reigns 
Pulling the wool over your listeners' ears 

is a time -honored radio tradition: Every first day of 
April since commercial broadcasting was invented, 
radio stations across this great land have attempted to 
alter reality for their listeners - and sometimes suc- 
ceeded. Some classic April Fools' gags, such as persuad- 
ing people to place plastic bags over phones (see be- 
low), still elicit a comical response, even 100 years af- 
ter Marconi, posing as "Fred Mertz from the Menlo 
Park, NJ Health Department," called Thomas Edison 
and told him to bag his phone, then hung up, giggling. 

In honor of this weirdly goofy 
holiday, tailor -made for radio's the- 
ater-of-the-mind antics, some of our 
friends now share their fondest 
April Fools' Day memories. Please 
feel free to steal them as necessary. 

Jeff Wyatt 

RVP /Programming, WIHT 
(Hot 99.5)/Washington 

Nothing could top this 
for thrills: When I was at 
KPWR (Power 106) in Los 

Angeles, back when Jay 
Thomas was doing morn- 
ings, we did "free breast 
augmentations." The bit 
was done on a Saturday, 
and we had these record- 
ed vignettes, produced by 

Jeff Wyatt Production Director Eric 
Edwards, of the "doctor" and "pa- 
tients" getting "additions" and "re- Jon Zellner 

ductions." We stopped down in reg- 
ular format and played reports from 
this amazing scene that was hap- 
pening at an address that was most 
likely a vacant lot. 

We drove up incognito to this 
nonexistent address close to Vme 
Street in Hollywood that morning. 
To our surprise, over a hundred peo- 
ple had slept overnight in front of 
the address closest to the one we 
were announcing, and more were 
arriving as we showed up. People 
were gathered around this portable 
radio in a panic, trying to figure out 
where this whole thing was going 
on. 

Every time we would do a new 
report, they would stop talking and 
listen for a clue. Over the hour or so 
after we got there, some people fi- 

nally began to believe they'd be- 
come victims of a cruel joke. At one Here is a summary of the April 
point we heard someone say, "I Fools' Day fiasco we got caught up 
think they're watching us!" -hay- in last year at WKXJ /Chattanooga, 
ing no idea that we were actually TN. The story begins in early March 
among them. 2003. At a staff lunch meeting, we 

Someone came running over decided it would be fun to promote 

saying, "I just spotted one of them 
behind the bushes. Come on!" 
And they ran off to beat the crap 
out of some poor unsuspecting 
guy who just happened to be be- 
hind a bush. 

The following Monday, the local 

CBS-TV consumer reporter came to 
talk to us because someone went to 
them with a cry of "fraud." Yes, 

there were some pissed - 
off people. But, come on - the "doctor," played 
by MD Al Tavera, was 
named "Dr. Sneep 
Sneep," for God's sake! 
And some of the corn - 
mentary was just so over 
the top it had to be fake, 
like, "There's blood ev- 
erywhere, but we're 
having a good time!" 

VP /Operations, Infinity/ 
Kansas City; Soon -To -Be 

PD, WBMX/Boston 

We've done our fair share of silly 
morning show pranks. I remember 
when we did the "new pet tax" deal, 
where people would call in and tell 
us the weight of their pets, and the 
morning show would then read 
how much their tax bill was going 
to be. 

At KMXV /Kansas City the past 
few years, we've had success with 
April Fuel's Day, where morning 
hosts Rocket and Teresa give out free 

gas all morning. This usually gets a 

good reaction and TV coverage. 

Temmy Chick 

PD, WQEN/Birmingham 

an "M&M Appearance" in Chatta- 
nooga on April 1. Of course, every- 
one thought we were talking about 
the rapper Eminem, not the candy. 

Our morning show did a great 
job, setting up the bit weeks in ad- 
vance, talking to people from 
around the country who had "seen 
M &M on the Taking It Back to the 
Streets tour.' On the morning of 
April 1, they made a huge announce- 
ment that M&M was actually corn- 
ing to Chattanooga and would be 
making an appearance at 4pm in the 
local Big Lots parking lot! It was so 

unbelievable that we thought no one 
would believe it. We thought wrong! 

"After eight 

months of court 

cases, community 

service and on -air 

apologies to the 

local police 

department, the 

charges against 

our station 

personnel were 

finally dropped." 

Tommy Check 

People took their kids 
out of school early and 
left work early in hopes of 
seeing the hottest rapper 
in the country. When the 
crowd figured out that 
we were talking about 
M &M, not Eminem, they 
were very unhappy. The 
police had to bring in 13 

patrol cars and 20 officers 
to get rid of the crowd. 

Thankfully, most of the people 
thought this prank was hilarious and 
couldn't believe they fell for it. The lo- 

cal police department, however, did 
not think it was very funny at all: They 

First You Nominate, Then 
You Vote 
The key word here being you. Yes, 

the annual R &R Industry Achieve- 

ment Awards are determined by 

you the people who live, breathe 

and eat the radio and record 

industries. You are the ones who. 

each year, decide who should be 

honored for their achievements 

during the past year. Here's the 

task before you now: Find the nominating ballot in the March 26 issue 

of R &R, and write in the names of those you want to honor in both 

radio and records. Then send it back to us pronto; the deadline is 

April 9. Winners will be honored at R &R Convention 2004, June 24- 

26 at the Beverly Hilton Hotel in Los Angeles. Check this space every 

week for convention updates. 

( i 

/ÒR convention 2004 

arrested all the station personnel who 
were on-site and charged 
them with disorderly con- 
duct 

Needless to say, we 
dominated the local 
news for two days after 
the event and got TV 
coverage with followup 
stories through Decem- 
ber. We also received na- 
tional coverage on the 
television show Celebrity 

Justice and worldwide coverage on 
tons of wacky -news websites. And, 
after eight months of court cases, 
community service and on -air apol- 
ogies to the local police depart- 
ment, the charges against our sta- 
tion personnel were finally 
dropped. 

Cowboys. All the music was 1977 
disco. This bit worked 
great because, 20 years af- 
ter the fact, it wasn't hard 
to book these personali- 
ties from the '70s. Once 
we explained the joke to 

them, they all wanted to 
do it. 

A few years later, 
during the apex of radio 
consolidation, we told 
our listeners that our sta- 

tion had moved to Tijuana, Mexico 
to save money. There was a record- 
ed statement from the GM explain- 
ing that we would continue to serve 
our Dallas listeners, we were just 
able to do it more cheaply from Mex- 
ico. 

You could hear chickens cackling 
in the background throughout the 
show. We also had the mayor of Ti- 

juana on, who welcomed us (entire- 
ly in Spanish), and we gave away 
lavish prizes that had to be picked 
up at our Tijuana studios "before the 
close of business today." 

One year the show was entire- 
ly made up of urban legends that we 
played straight. One of the people 
on the show said they had a blind 
date the night before and woke up 
in a bathtub full of ice, with a sign 
on the mirror saying someone had 
stolen their kidney. Another person 
said they just got back from Mexico 
and brought back a pet dog that 
turned out to be a huge rat. Every 
break was an acted-out urban leg- 
end. Some callers never caught on; 
they were calling in and saying, 
"That exact thing happened to a 

friend of mine!" 

John Reynolds 

John R 

Kidd Kraddick 

Syndicated Morning Guy, 
KHKS /Dallas & Premiere 

Radio Networks 
I've always believed that making 

fools of your listeners on April 1 is a 

bad idea, so we've always tried to 
do something that was different but 
didn't make the listeners the butt of 
the joke. Several examples: 

A few years ago we started the 
show at 6am with "Disco 106" jin- 
gles and did the entire show as if it 
were 1977. We gave away a '77 

Trans Am, and we also 
had Horshack on from 
the new show Welcome 

Back, Kotter. He predict- 
ed that John Travolta 
would be a good TV ac- 

tor but would never 
have a film career. Inter- 
viewing Donna Sum- 
mer, I asked her if she 
thought disco was a fad 
or something that was 

here forever. She answered, "Disco 
will never die." 

We also interviewed the creator of 
the Rubik's Cube and a member of 
the Super Bowl champion Dallas 

Kidd K raddick 

eynolds 

OM, WKQC & WNKS/ 
Charlotte 

The one that I remember that I 

really liked was called "Cleaning 
Out the Phone Lines." The concept 

Continued on Page 29 
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KR0GoingFoRAdds 
/J U lJ U 

RADIOIS 
LISTENING:: 

POWERED BY 

Please select a format: 

CHR/POP 

CHR/RHYTHMIC 

URBAN 

ACTIVE ROCK 

ALTERNATIVE 

LATIN en espänol. 

Promotional Radio 
Stations Programmed 

By Programmers, 
For Programmers 

ON -AIR 

Easy Click -& -Play 

Internet radio stations 

New music by format 

All music in power 

rotation 

Radio "Guest EJs" join 

R &R editors on the air 

The best and newest 

bits from top market 

stations by format 

New Music Rotated Every Month 

All Songs In Power Rotation 
Unedited Bits And Shtick From 

The Best DJs And Programmers 
In The Business* 

s Not Censored By The FCC 

For More Information And To GetYour Priorities ADDED To R &R GFA RADIO Playlists, 
Please Contact: Greg Maffei at 3I0- 788 -1656 or gmaffei @radioandrecords.com 
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CHR/POP TOP 50 
April 2, 2004 

WEEK WEEK ARTIST TnLE LABEL(S) 
TOTAL 
PLAYS 

I- 
PLAYS 

TOTAL 

AUDIENCE 
iool 

WEEKS ON 

CHART 

TOTAL STATIONS' 
ADOS 

1 Q BRITNEY SPEARS Toxic (Jive /Zomba) 8650 +44 741086 13 123/0 

3 Q USHER f!LUDACRIS & LIE' JON Yeah (Laface /Zomba) 8427 +483 723346 10 11310 

2 3 EVANESCENCE My Immortal (Windup) 7920 -46 690707 15 12310 

5 0 MAROON 5 This Love (Octane /J /RMG) 7688 +540 654773 10 12410 

4 5 JESSICA SIMPSON With You (Columbia) 6984 -614 569113 19 11910 

8 0 CHINGY One Call Away (DTP /Capitol) 5616 +429 419744 8 11011 

6 7 OUTKAST The Way You Move (Laface /Zomba) 5356 -505 391645 19 11910 

7 8 LINKIN PARK Numb (Warner Bros.) 5049 .458 435543 18 11610 

10 0 HILARY DUFF Core Clean (Buena Vista /Hollywood) 4551 +1 372443 11 11610 

9 10 NICKELBACK Someday (Roadrunner Records /IDJMG) 4498 -319 338491 26 12210 

13 Q SARAH CONNOR Bounce (Epic/ 4199 +71 237941 11 11710 

11 12 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope/ 4109 -309 292201 16 10710 

17 ® J -KWON Tipsy (So So /ef /Zomba) 4032 +904 295419 6 9617 

19 Q CASSIDY fIR. KELLY Hotel (J/RMG) 3741 +708 302277 9 10115 

14 15 OUTKAST Hey Ya! (Laface /Zomba) 3622 -336 276161 27 12010 

12 16 EAMON F''k It (I Don't Want You Back) (Jive /Zomba) 3581 -713 226661 21 10610 

21 D D12 fIEMINEM My Band (Shady /lnterscope) 3543 +792 280716 3 11012 

16 m JET Are You Gonna Be My Girl (E /ektra /EEG) 3507 +353 250031 8 11511 

27 m HOOBASTANK The Reason (island /IDJMG) 3152 +943 184502 5 11317 

22 AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 2987 +505 210793 4 11415 

25 ® JESSICA SIMPSON Take My Breath Away (Columbia) 2871 +541 275907 4 11314 

23 ® BLACK EYED PEAS Hey Mania (A&M/Interscope) 2652 +275 203509 10 10119 

15 23 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz ;Atlantic) 2651 -893 163818 12 10110 

26 KIMBERLEY LOCKE 8th World Wonder (Curb) 2437 +182 135342 9 10315 

28 ® 3 DOORS DOWN Away From The Sun (Republic /Universal) 2260 +111 131425 6 8510 

29 SWITCHFOOT Meant To Live (RedInk /Columbia) 2216 +265 140890 12 9714 

24 21 NICK CANNON Gigolo (Jive /Zomba) 1890 -462 135853 13 9810 

30 FRANKEE F.U.R.B. (Marro) 1849 +5 118653 4 2311 

33 BLINK -182 I Miss You (Geffen) 1818 +234 139770 4 9718 

50 BEYONCE' Naughty Girl (Co /umbia) 1606 +939 104965 2 105127 

32 31 KANYE WEST Through The Wire (RocA Fella /IDJMG) 1552 63 106124 8 5810 

37 ® THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba) 1412 +109 48192 6 9614 

36 ® DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 139E +47 50731 5 7910 

34 34 MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be ;fo'Reel /Universal) 1232 -253 86794 15 5610 

31 35 NELLY Work It (Remix) (Fo'Reel /Universal) 1165 -537 71367 9 4810 

'Debut> MARIO WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 103: +451 123542 1 57126 

44 ® OUTKAST Roses (Laface /Zomba) 1031 +179 77212 3 6519 

42 Q FIVE FOR FIGHTING 100 Years (Aware /Columbia) 1028 +62 55335 4 5812 

43 0 ROONEY I'm Shakin' (Geffen) 1021- +102 67391 5 6612 

39 40 LIMP BIZKIT Behind Blue Eyes (flip /lnterscope/ 952 -221 42773 14 6810 

40 41 YING YANG TWINS f1111' JON & THE EASTSIDE BOYZ Salt Shaker (TUT) 928 -102 46093 10 4910 

(Debut> USHER Burn (LaFace /Zomba) 891 +474 87993 1 53120 

Dbu> a YELLOWCARD Ocean Avenue (Capitol) 835 +175 25375 1 7517 

35 44 ENRIQUE IGLESIAS fIKELIS Not In Love (lnterscope) 826 532 58946 7 6910 

38 45 BEYONCE' Me, Myself And I (Columbia) 817 360 49387 17 9710 

48 19 TOBY LIGHTMAN Devils And Angels (Lava) 815 +86 39914 2 5914 

46 47 KATY ROSE Overdrive (1/2) 789 -12 29612 3 4710 

!Debut> SIMPLE PLAN Don't Wanna Think About You (Warner Bros.) 772 +196 35565 1 5618 

[Debut> LUDACRIS Splash Waterfalls (Def Jam South /IDJMG) 702 +38 50834 1 2510 

'Debut> G UNIT WOE Wanna Get To Know You (lnterscope) 681 +108 42129 1 2512 

124 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research. a d vision 01 Premiere Radio Net.vorks. Songs ranked by total plays tor the airplay week 

of 3/21 -3/27. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an ACM number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company IC 2004. The Arhton Cmpanyl. © 2004. R &R. Inc. 

Most Added' 
www.rradds.com 

POWERED 

iMEDIABASE 

ARTIST " -_T - .-__ ADDS 

SUGABABES Hole In The Head (lnterscope/ 29 

BEYONCE' Naughty Girl (Columbia) 27 

M. WINANS fIENYA & P. DIDDY I Don't... (Bad Boy /Universal) 26 

USHER Burn ILaFace /Zomba) 20 

CHERIE I'm Ready (Lava) 15 

SEAN PAUL I'm Still In Love With You (VP /At /antic/ 14 

BLACK EYED PEAS Hey Mama (A &Mllnterscope) 9 

OUTKAST Roses (LaFace /Zomba) 9 

LOS LONELY BOYS Heaven (Or /Epic) 9 

Most 
Increased Plays 

AF -s- 

TOTAL 

PLAY 

INCREASE 

HOOBASTANK The Reason (/SlandllSJMG) +943 

BEYONCE' Naughty Girl (Columbia) +939 

JKWON Tipsy (So So Def /Zomba) +904 

012 fIEMINEM My Band (Shadyllnterscopel +792 

CASSIDY fIR. KELLY Hotel (J /RMG) +708 

JESSICA SIMPSON Take My Breath Away (Columbia) +541 

MAROON 5 This Love (Octane /J /RMG) +540 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG) +505 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) +483 

USHER Burn (Laface /Zomba) +474 

Most 
Played Recurrents 
ARTIST II I TOTAL PLAYS 

3 DOORS DOWN Here Without You (RepubliciUniversall 2693 

BABY BASH Suga Suga (Universal) 2446 

FUEL Falls On Me (Epic) 2201 

NO DOUBT It's My Life /lnterscope) 2185 

TRAPT Headstrong (Warner Bros.) 1955 

SIMPLE PLAN Perfect (Lava) 1836 

BLACK EYED PEAS Where Is The Love? (A &Mllnterscopel 1504 

50 CENT In Da Club (Shady /Aftermath /lnterscope/ 1478 

SANTANA fIALEX BAND Why Don't You & I (Arista /RMG) 1447 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 1401 

LUDACRIS fISHAWNNA Stand Up (Del JamSouthl/DJMG) 1380 

MAROON 5 Harder To Breathe (Octane /J /RMG) 1302 

BEYONCE' fIJAYZ Crazy In Love (Columbia) 1254 

NELLY fIP. DIDDY & MURPHY LEE Shake Ya... (BadBoylUniversal) 1221 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 1187 

DIDO White Flag (Arista /RMG) 1178 

JUSTIN TIMBERLAKE Rock Your Body (JivelZomba) 1135 

CHRISTINA AGUILERA tlLll' KIM Can't Hold Us Down (RCA/RMG) 978 

R. KELLY Ignition (Jive/Zomba) 

MATCHBOX TWENTY Unwell (Atlantic) 

KELLY CLARKSON Miss Independent (RCA /RMG) 

MATCHBOX TWENTY Bright Lights (Atlantic) 

EVANESCENCE Bring Me To Lite (Windup) 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

LIZ PHAIR Why Can't I? (Capitol) 

977 

940 

850 

839 

811 

741 

741 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Don't Miss 

Rill CONVENTION 2004! JUNE 24 -26, 2004 
BEVERLY HILTON HOTEL in Beverly Hills, CA 

Register NOW at www.radioandrecords.com 
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CHRIPOP TOP 50 INDICATOR.. 
April 2, 2004 

R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

LAST 
WEEK WEEK 

1 1 

2 2 

4 0 
3 4 

6 0 
5 6 

9 0 
7 8 

13 0 
11 c 
8 11 

10 12 

15 ® 
12 14 

19 ® 
22 0 
24 

21 0 
20 

18 

17 21 

27 ® 
16 23 

31 

25 ® 
30 

28 ® 
32 28 

33 

26 30 

36 ® 
37 ® 
38 ® 
40 

35 35 

39 36 

¡Debut 

29 38 

42 

47 

46 a 
50 

45 43 

¡Debut> 

loeb.t> CD 

49 46 

¡Debut> 

¡Debut> 

¡Debut> 

¡Debut> 

27 

Most Added 
www. rrindica tor. corn 

ARTIST TITLE LABELISI 

BRITNEY SPEARS Toxic /Jive /Zombal 

EVANESCENCE My Immortal (Wind -up) 

MAROON 5 This Love (Ottone /J /RMG) 

JESSICA SIMPSON With You (Columbia) 

USHER fILUDACRIS & LIE' JON Yeah (Laface/Zomba) 

LINKIN PARK Numb (Warner Bros.) 

HILARY DUFF Come Clean (Buena Vista /Hollywood) 

OUTKAST The Way You Move (Laface /Zomba) 

CHINGY One Call Away (DTP /Capitol) 

SARAH CONNOR Bounce /Epic) 

NICKELBACK Someday (RoadrunnerRecords /IDJMGI 

SHERYL CROW The First Cut Is The Deepest /A &M /lnterscope/ 

JET Are You Gonna Be My Girl (Elektra /EEG) 

EAMON F"k 11 11 Don't Want You Back) (Jive/Zombal 

AVRIL LAVIGNE Don't Tell Me (Arista /BMW 

HOOBASTANK The Reason /Island /IDJMGI 

D12 f1EMINEM My Band (Shady /lnterscope) 

3 DOORS DOWN Away From The Sun (Republic/Universall 

BLACK EYED PEAS Hey Mama (A &M /lnterscope) 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

OUTKAST Hey Ya! (Laface /Zomba) 

JESSICA SIMPSON Take My Breath Away (Columbia) 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 

J-KWON Tipsy (So SoDef /Zamba) 

CASSIDY fIR. KELLY Hotel (J /RMG) 

BLINK-182 1 Miss You (Gellen) 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

LIMP BIZKIT Behind Blue Eyes (flip /lnterscope¡ 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 

NICK CANNON Gigolo (Jive /Zomba) 

THREE DAYS GRACE (I Hate) Everything About You (Jive /Zomba) 

FRANKEE F.U.R.B. (Marro) 

KANYE WEST Through The Wire (Roc -A -Fella /IDJMG) 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

NELLY Work It (Remix) (fit' 

ADELAYDA Not Tonight (Superkalal 

BEY ONCE' Naughty Girl (Columbia) 

ENRIQUE IGLESIAS fIKELIS Not In Love (lnterscope) 

OUTKAST Roses (Laface /Zomba/ 

SIMPLE PLAN Don't Wanna Think About You (Warner Bros.) 

LIZ PHAIR Extraordinary (Capitol) 

PLUMB Boys Don't Cry (Curb) 

ROONEY I'm Shakin (Geffen) 

USHER Burn (Laface /Zomba) 

TOBY LIGHTMAN Devils And Angels (Lava) 

BEN JELEN Come On (Maverick /Warner Bros.) 

MARIO WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

MELISSA ETHERIDGE Breathe (Island/IDJMG) 

SEAN PAUL Fin Still In Love With You (VP /Atlantic) 

N.E.R.D. She Wants To Move (Virgin) 

TOTAL 
PLAYS 

2999 

2949 

2887 

2586 

2548 

2164 

2162 

2095 

1846 

1846 

1845 

1724 

1590 

1444 

1317 

1245 

1174 

1165 

1152 

1059 

999 

983 

953 

894 

831 

717 

675 

500 

484 

417 

406 

395 

365 

355 

344 

328 

325 

321 

267 

256 

255 

202 

180 

169 

165 

152 

145 

139 

137 

135 

50 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 3/21 - Saturday 3/27. 
© 2004 Radio & Records. 

I - TOTAL WEEKS ON TOTAL STATIONS 

PLATS AUDIENCE 

(Dol 

-42 69913 12 4910 

-12 67473 17 4910 

+257 68912 11 4811 

-109 58903 18 4810 

+229 59789 10 4711 

-220 47084 19 4610 

+249 48571 10 4912 

-79 47980 18 4610 

+398 40709 8 4611 

+174 45077 9 4711 

-74 41685 27 4410 

-138 37714 23 4310 

+237 36276 9 4513 

-180 30982 17 3810 

+269 31258 4 4712 

+296 29412 5 4613 

+396 26941 3 4512 

+166 26530 8 4211 

+127 27617 11 4611 

+10 24739 11 3911 

-107 22812 24 3610 

+322 23765 3 4513 

-345 18298 12 3210 

+331 22076 5 4118 

+76 20061 7 3514 

+154 15336 4 4018 

+63 15063 10 3311 

-50 9952 18 1510 

+6 11706 7 2910 

-258 7014 10 2010 

+37 10309 6 2615 

+56 6923 3 2010 

+27 7943 4 2111 

+76 8967 6 2012 

-98 6708 8 1211 

-4 5806 7 1512 

+226 9429 1 31110 

-250 6030 8 1910 

+53 5423 2 2012 

+78 4883 2 2114 

+64 6694 2 1612 

+52 4275 2 2012 

-15 3320 3 1212 

+47 4102 1 1415 

+18 3357 1 1211 

-12 3250 2 1712 

+34 3249 1 1317 

+51 2740 1 810 

+75 3676 1 1213 

+8 3029 1 1110 

CHART ADDS 
ARTIST TOLE LABELS) 

SUGABABES Hole In The Head (Interscope) 

BEYONCE' Naughty Girl (Columbia/ 

J -KWON Tipsy (So So Del /Zomba) 

BLINK-182 I Miss You (Geffen) 

M. WINANS fIENYA & P. BIDDY I Don't... (Bad Boy /Universal) 

THREE DAYS GRACE II Hate) Everything About You (JivelZomba) 

USHER Burn (Laface /Zomba) 

CASSIDY fIR. KELLY Hotel (J /RMG) 

SIMPLE PLAN Don't Wanna Think About You (Warner Bros.) 

CHERIE I'm Ready (Laval 

DEL Careless Whisper (MBSC) 

HOOBASTANK The Reason (Island/IDJMG) 

JET Are You Gonna Be My Girl (Elektra /EEG) 

JESSICA SIMPSON Take My Breath Away (Columbia) 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

BURKE RONEY Sounds Of The Ocean (R World /Ryko) 

JOJO Leave (Get Outl (BlackGround /Universal) 

Most 
increased Plays 
ARTIST :46A. S) 

CHINGY One Call Away (DTP /Capitol! 

012 fIEMINEM My Band (Shady /lnterscope) 

J KWON Tipsy (So So Del /Zomba/ 

JESSICA SIMPSON Take My Breath Away (Columbia) 

HOOBASTANK The Reason ( /slandlIDJMG) 

AVRIL LAVIGNE Don't Tell Me (Arista/RMGI 

MAROON 5 This Love (Octone/J /RMG) 

HILARY DUFF Come Clean (Buena Vista /Hollywood) 

JET Are You Gonna Be My Girl (E/ektra/EEG) 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba/ 

BEYONCE' Naughty Girl (Columbia) 

SARAH CONNOR Bounce (Epic/ 

3 DOORS DOWN Away From The Sun (RepubliclUniversal) 

BLINK-182 I Miss You (Geffen) 

BLACK EYED PEAS Hey Mama (A &Mllntetscope) 

SIMPLE PLAN Don't Wanna Think About You (Warner Bros.) 

CASSIDY OR. KELLY Hotel /J /RMG/ 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

ALANIS MORISSETTE Everything (Maverick/Reprisel 

LIZ PHAIR Extraordinary (Capitol) 

SWITCHFOOT Meant To Live (Redlnk/Columbia) 

FRANKEE F.U.R.B. (Marro) 

OUTKAST Roses (Laface /Zomba/ 

CHERIE I'm Ready (Laval 

DEL Careless Whisper (MBE/ 

PLUMB Boys Don't Cry (Curb) 

MELISSA ETHERIDGE Breathe (island /IDJMG) 

USHER Burn /Laface /Zomba) 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

ADDS 

20 

10 

8 

B 

7 

5 

5 

4 

4 

4 

4 

3 

3 

3 

3 

3 

3 

TOTAL 
PLAY 

INCREASE 

+398 

+396 

+331 

+322 

+296 

+269 

+257 

+249 

+237 

+229 

+226 

+174 

+ 166 

+ 154 

+127 

+78 

+76 

+76 

+75 

+71 

+64 

+63 

+56 

+53 

+53 

+53 

+52 

+51 

+41 

+41 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim ownership at all your events with 

cost -effective, disposable plastic banners. 

.ì We print your logo using up to four spot colors. 

Perfect for concerts, events and giveaways. 

Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 

Durable e Weather- resistant 

l' 1 

41/4 
,ii . 

3:ii 11 !7 _ 1:1 

P.O. Box 750250 Houston, 
Texas 77275 -0250 

713/507 -4200 713/507 -4295 FAX 

1- 800 -231 -6074 
ri @reefindustries.com 

www. reefindustries.corn 
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Beau Richards 
PD, WAOA/Melbourne 

The Space Coast - Melbourne. 
Titusville and Cocoa Beach, FL - is 

a melting pot of Florida natives and 
transplants from all across the world. 
Nestled in Brevard County, the market 
is 72 miles wide and gets stations from 
Orlando, Tampa, Daytona Beach and 
West Palm Beach. The most no- 
table indust -y here is NASA. No, it's 
not just a branch of rocket scientists, 

but there is a gigantic engineering influence in the 
market. Harris Corp. which supplies the government 
with satellite technology, is one block from our stu- 
dios, as is Patrick Air Force Base. Musically, 
WAOA/Melbourne is a heritage Pop radio station that 
is growing with the demographic terrain of the mar- 

ket. We are focused on the 18 -44 audience - primarily 
female. Songs from 3 Doors Down, Nickelback, Britney Spears, 
OutKest, Usher and Matchbox Twenty make up the core of our cur- 
rent list. Our station is very aggressive in the street, and our Hummer 
is on location every day! Hot songs for us right now: Usher's "Yeah" 
is exploding, as are Eamon's "F "k It (I Don't Want You Back)" and 
Linkin Park's "Numb." 

Britney Spears remains queen of 
this week's R &R CHR /Pop chart, 

as "Toxic" (Jive /Zomba) stays at No. 1*. 

Usher featuring Ludacris & Lil Jon's 
"Yeah" (LaFace /Zomba) moves up 3 -2`, 
as Evanescence's "My Immortal 
(Wind -up) slips 2 -3. Maroon 5 continue 
their ascent - "This Love" (Octone /J/ 
RMG) rises 5 -4* ... J -Kwon tips up with 
"Tipsy" (So So Def /Zomba), which rises 17 -13", followed by Cassidy 
featuring R. Kelly's "Hotel" (J /RMG), which climbs 1 a -14" ... D12 fea- 
turing Eminem's "My Band" (Shady /Interscope) cracks the top 20, 
moving 21 -17" ... Hoobastank score Most Increased Plays honors as 
"The Reason" (Island /IDJMG) jumps 27 -19' and picks up 943 plays 
... Former American Idol contestant Kimberley Locke's "8th World 
Wonder" (Curb) moves 26 -24` ... Switchfoot's "Meant to Live" (Red Ink 
Columbia) won't die - it climbs 29 26* .. Blink -182's "I Miss You" 
(Geffen) hops up 33 -29 ", followed by Beyoncé's "Naughty Girl" (Co- 
lumbia), which rockets 50 -30" ... OutKast give "Roses" (LaFace/Zomba) 
to the chart, and the song jumps 44 -37" ... The OC darlings Rooney 
roll up 43 39* with "I'm Shakin "' (Geffen) ... Sugababes claim Most 
Added this week, with "Hole in the Head" (Irterscope) scoring 29 adds 

i ... Chart debuts: Mario Winans featuring Enya & P. Diddy, Usher, 
Yellowcard, Simple Plan, Ludacris and G Unit featuring Joe. - Keith Berman, Associate Radio Editor 

ARTIST: Avril Lavigne 

LABEL: Arista /RMG 
By MIKE TRIAS/ ASSOCIATE ECITOS 

vt it Lavigne grew up as a middle child 
and, as a result, always craved atten- 

tion. What better way to receive all the at- 
tention you can handle (and more) than to 
become a rock star? During her teenage 
years, Lavigne would travel to New York 
City and Los Angeles - cities that were 
extremely different from her small home- 
town of Napanee, Ontario - to improve 
her songwriting skills. It was during one 
of her trips to New York that she caught 
the eye of Arista's Antonio "L.A." Reid, 
who quickly signed her. A year later, 17- 
year -old Lavigne stormed onto the music 
scene She became the antithesis of all the 
Britneys in the industry, and her fan base 
grew quickly as a result. Her debut album, 
Let Go, achieved multiplatinum status. 
Now, at age 19, the skater girl who burst 
bubblegum pop's bubble returns. 

Lavigne's highly anticipated sophomore 
project, Under My Skin, is slated to drop 
on May 25. Judging by the single "Don't 
Tell Me," Skin may sound like more of the 
same on the surface. But the CD promises 
to be more mature, and probably a little 
darker, thanks to the content. Lavigne 
enlisted help from many good sources to 
co -write the material. Former Evanes- 
cence guitarist Ben Moody joined Lavigne 
to pen some songs, and, reportedly, the two 
got along so well that they got matching 
star tattoos on their left wrists. Fellow 
Canadian singer- songwriter Chantal 
Kreviazuk also got into the act. In fact, 
Lavigne and Kreviazuk were in so much 
of an artistic zone that they wrote 12 songs 
together, five of which will appear on Skin. 
Kreviazuk's husband, Our Lady Peace 
frontman Raine Maida, also produced 
some tunes, as did Don Gilmore, famous 
for his work with Linkin Park and Good 
Charlotte. The Matrix, the production 

team who were a large part of Let Go, are 
not present on the new album. 

"Don't Tell Me" is the album's lead 
single and was produced by former Mar- 
velous 3 frontman Butch Walker, with 
mixing by Tom Lord -Alge. The song was 
actually written by Lavigne and her gui- 
tarist, Evan Taubenfeld, while her debut 
album was still in its production stages. 
"Don't Tell Me" definitely shows maturity 
in subject matter compared to her previ- 
ous work. `Did you think I was gonna give 
it up to you this time/ Did you think that 
it was something I was gonna do and cry?" 
sings Lavigne in a voice that also shows 
growth. The second verse of the song con- 
tinues the theme of not giving in to sexual 
pressure. "Don't think that your charm/ 
And the fact that your arm/Is now around 
my neck/Will get you in my pants/111 have 
to kick your ass/And never make you for- 
get." 

As expected, Lavigne is in the middle of 
a hectic promotional schedule in anticipa- 
tion of the release of Under My Skin. Her 
21 -city Top Secret Mall Tour runs through 
mid -April, with venues being announced 
on local radio stations and AOL CityGuide 
48 hours before each show. Lavigne and 
Taubenfeld are playing acoustic sets 
throughout the tour, with the playlist con- 
taining lots of new material and, of course, 
fan favorites from her last album. She will 
also be performing at Nickelodeon's 17th 
annual Kids Choice Awards, which will air 
live from Los Angeles on April 3. The fol- 
lowing day she will attend the Juno 
Awards, where she has been nominated in 
the categories of Juno Fan Choice and 
Music DVD of the Year, for My World. 

The Ultimate Mix 
of Positive Hits 

d7online.com 

THE MOST LISTENED TO NEW SUNDAY MORNING SHOW 

Now AIRING EACH WEEK ON LEADING CHR /POP STATIONS 

"d7 is more than an hour -long syndicated show... it's a group of great people that understand what it 

means to partner -up with a radio station and deliver a show that is seamless with the rest of your station." 

Alex Valentine, KRBV (WILD 100.3) /Dallas - Ft. Worth 

d7 is highly- interactive with 60 minutes of music and exclusive interviews about life, love and faith. Host 

Dave Kirby serves up positive hits from best -selling artists like Daniel Bedingfield, Evanescence, MercyMe, 

P.O.D., Stacie Orrico, Switchfoot and many more. 

> Market Exclusivity > Up To 12 Minutes Local Avails 

> 4 Local Sponsor Billboard Avails > Local Direct Marketing Support 

Fcr more information, contact Jason Parker at Ignite Media 

phone: 615.665.8981, xl, email: jason @ignitemediaonline.com 

!lt 
igMEDIA 

ignitemediaonline.com 
© 2004 Ignite Media, Inc. 
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ATE THE 1111F_ 
PowBuipmHEIII181SF 

Artist Title (Label) 

America's Best Testing CHR /Pop Songs 12 + 

For The Week Ending 4/2/04 

MAROON 5 This Love [Octane /J /RMG) 

USHER IILUDACRIS &1.11.' JON Yeah (Arista) 

EVANESCENCE My Immortal (Windup) 

LINKIN PARK Numb (Warner Bros.) 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

NICKELBACK Someday (RoadrunnerReco,ds/IDJMGI 

JESSICA SIMPSON With You (Columbia) 

FUEL Falls On Me (Epic) 

3 DOORS DOWN Here Without You (Republic /Universal) 

BRITNEY SPEARS Toxic (Jive/RMG) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

N E L LY Work It (Remixl /fo'Reel /Universal) 

HILARY DUFF Come Clean /Buena Vista /Hollywood) 

SARAH CONNOR Bounce (Epic) 

BLACK EYED PEAS Hey Mama /A &M /lnterscope) 

OUTKAST Hey Ya! (LaFace /Zomba) 

OUTKAST The Way You Move (LaFace /Zomba) 

JET Are You Gonna Be My Girl (Elektra /FEG) 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 

CHINGY One Call Away /DTP /Capitol) 

J -KWON Tipsy (So So Del /Zomba) 

AVRIL LAVIGNE Don't Tell Me(Ansta /RMG) 

EAMON Fk It ()Don't Want You Back) (Jive /Zomba) 

NO DOUBT It's My Life Mel-scope) 

BABY BASH Suga Suga /Universal) 

CASSIDY fJR. KELLY Hotel (J /RMG) 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic/ 

JANET JACKSON Just A Little While (Virgin) 

NICK CANNON Gigolo /Jive /Zomba/ 

TW LW Familiarity Burn 
Women Women Women 
12 -17 18 -24 25 -34 

4.31 4.35 95% 17% 4.40 4.29 4.35 

4.11 4.07 95% 23% 4.14 4.16 4.14 

4.07 4.15 99% 32% 3.95 4.16 4.05 

4.01 3.96 95% 32% 4.07 3.94 3.95 

3.92 3.91 58% 8% 3.97 3.88 3.83 

3.90 3.87 99% 45% 3.79 3.78 4.13 

3.88 4.00 99% 39% 4.02 3.83 4.00 

3.88 3.83 81% 21% 168 3.93 4.07 

3.87 3.84 98% 49% 3.65 3.84 4.21 

3.83 4.05 99% 35% 3.80 4.04 3.65 

3.81 - 65% 11% 3.91 3.81 3.74 

332 3.77 83% 23% 3.81 3.75 3.99 

3.69 3.79 96% 28% 3.59 3.67 3.62 

3.68 3.73 85% 23% 163 3.36 3.93 

3.68 3.66 75% 19% 3.73 3.63 3.73 

3.62 3.75 99% 67% 3.35 3.44 3.89 

3.62 3.73 98% 53% 3.23 3.45 4.05 

3.61 3.49 87% 27% 3.82 3.52 3.67 

3.58 3.65 97% 41% 3.55 3.35 4.00 

3.57 3.51 84% 28% 3.57 3.50 3.57 

3.56 3.58 66% 18% 3.71 3.57 3.80 

3.55 72% 15% 3.52 3.37 3.73 

3.48 3.50 93% 40% 3.64 3.33 3.57 

3.38 3.59 99% 57% 2.91 3.13 3.85 

3.34 3.29 94% 60% 3.21 3.42 3.33 

3.30 3.29 83% 29% 3.10 3.49 3.36 

3.26 3.34 85% 38% 3.20 3.38 3.31 

3.21 3.21 75% 26% 3.45 2.95 3.11 

3.12 3.12 86% 37% 3.13 3.12 3.06 

Total sample size is 447 respondents. Total average tavorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. 

Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can 

take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show 

opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem. is available for local radio stations 

by calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

New &Active 
JAY Z Dirt Off Your Shoulder (RocA FeILa /IDJMG) 

Total Plays: 674, Total Stations: 31, Adds: 5 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

Total Plays: 639, Total Stations: 35, Adds: 14 

LIZ PHAIR Extraordinary (Capito)) 

Total Plays: 569, Total Stations: 59, Adds: 6 

JOJO Leave (Get Out) (BlackGround /Universal) 

Total Plays: 540, Total Stations: 45, Adds: 7 

N.E.R.D. She Wants To Move (Virgin) 

Total Plays: 438, Total Stations: 34, Adds: 2 

GAVIN DEGRAW I Don't Want To Be (J /RMG) 

Total Plays: 428, Total Stations: 45, Adds: 6 

CHERIE I'm Ready (Lava) 

Total Plays: 316, Total Stations: 58, Adds: 15 

ANGEL CITY Love Me Right (Ultra) 

Total Plays: 300, Total Stations: 12, Adds: 4 

BEN JELEN Come On (Maverick/WarnerBros.) 

Total Plays: 299, Total Stations: 26, Adds: 2 

FINGER ELEVEN One Thing (Windup) 

Total Plays: 240, Total Stations: 25, Adds: 6 

Songs ranked by total plays 

J 

April Foolishness.... 
Continued from Page 24 

was to tell listeners that at 

loam, the phone compa- 
ny was going to be rou- 
tinely cleaning the phone 
lines, and everyone was 
instructed to put plastic 
bags around their phone 
receivers to prevent any 
dirt from getting into 
their house. Just the visu- 

al of people bagging their 
phones is great. 

Dave Johnson 

PD, KCHZ /Kansas City 
I always enjoy a good "Country 

Music Morning," just to freak out 
the April Fools' crowd, but one of 
my favorites - it seems so lame - 
is when you tell people that the 
health department or a new health 
study has now said that you should 
use plastic wrap or some sort of pro- 
tection over the mouthpiece of the 
phone due to toxins or chemical 
agents that can come through the re- 

ceiver. Of course; duth! That's impos- 

sible, but it's fun to see what people 
believe. It seems cheesy, but the re- 

action is classic! 

Jell McHugh 

PD, WKZL /Greensboro 

Our traffic reporter on Murphy in 

the Morning mentioned a 

tanker truck that had 
overturned on High 
Point Road. As the mom - 
ing progressed, Mur- 
phy's "on- the -scene re- 

porters" said the truck 
was actually carrying 
Red Oak beer (a local la- 

ger), and that volunteers 
were desperately needed 

to help empty the tanker 
so they could right it and clear the 
accident. 

Hundreds of people arrived on the 

scene to help cart off the nonexist- 
ent beer. They showed up carrying 
gallon milk jugs, empty Pepsi liter 
bottles, even buckets and wash bins! 
We had a TV crew film- 
ing people as they 
pulled up and saw our 
morning show produc- 
er hold up a big sign 
that read "April Fools!" 

Also, Two Guys 
Named Chris, on WKRR 
(Rock 92) next door, 
once did this thing 
where they told people 

Dave J ohnson 

"That year we had 

to pay to repair 

several expensive 

ATM machines. 

Plus, we got to be 

on a first -name 

basis with the 

North Carolina 

attorney general." 

Jeff McHugh 

Jeff McHugh 

they could get their tax re- 

funds instantly by placing 
their driver's licenses in 
the ATM at any local bank. 
That year we had to pay to 
repair several expensive 
ATM machines. Plus, we 
got to be on a first -name 
basis with the North Caro- 
lina attorney general. 

NO, HE'S THE MAN! Sean Paul (r) recently stopped by KIIS/Los 

Angeles. where he and midday personality Gary Spears took turns making hand 

gestures at the camera. 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all pictured and 

send them to: 

R &R, c/o Keith Berman: kberman ®radioandrecords.com 
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ATE 
America's Best Testing CHR /Rhythmic Songs 12+ IR For The Week Ending 4/2/04 

POWERED 11E.111111 ISE 

Persons Persons Persons 
Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba/ 4.44 4.44 98% 19% 4.49 4.46 4.44 

USHER Burn (Laface /Zombal 4.23 4.22 58% 6% 4.33 4.34 4.04 

CHINGY One Call Away (DTP /Capito /) 4.19 4.24 97% 21% 4.43 4.24 3.81 

MARIO WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy/Universal) 4.15 4.15 72% 11% 4.35 4.17 3.83 

J-KWON Tipsy (So So Del /Zomba) 4.14 4.11 89% 17% 4.42 4.03 4.08 

TWISTA tIKANYE WEST & JAMIE FOXX Slow Jamz (At /antic) 4.02 4.04 96% 36% 4.15 3.90 3.99 

D12 fIEMINEM My Band (Shady/lnterscopel 4.01 - 73% 12% 4.24 4.07 3.83 

JAY-2 Dirt Off Your Shoulder (Roc-4-Fe /La/ /DJMG/ 3.98 4.12 88% 19% 4.07 3.90 4.04 

KANYE WEST fISYLEENA JOHNSON All Falls Down (RocAfel/a/ /DJMG) 3.98 - 55% 6% 3.92 4.03 3.86 

TWISTA Overnight Celebrity (At /antic) 3.97 3.96 42ó 5% 4.17 4.11 3.76 

CASSIDY fIR. KELLY Hotel (J /RMG) 3.96 3.96 95% 30% 4.22 3.86 3.81 

LUDACRIS Splash Waterfalls (DefJam South/ /DJMG/ 3.88 3.92 86% 24% 4.06 3.92 3.74 

G UNIT fIJOE Wanna Get To Know You (lnterscope) 3.83 3.92 80% 14% 3.74 4.01 3.59 

EAMON F' k It (I Don't Want You Back) (Jive /Zomba) 3.82 3.78 95% 36% 4.06 3.75 3.54 

SEAN PAUL I'm Still In Love With You (VP /At /antic/ 3.81 3.73 81% 20% 3.72 3.71 3.91 

NICK CANNON Gigolo (Jive /Zombal 3.79 3.71 96% 33% 4.03 3.72 160 

KANYE WEST Through The Wire (Roc'Afella //DJMG/ 3.78 3.87 92% 34% 3.77 3.66 3.95 

YOUNG GUNZ No Better Love (Del Jam/ /D MG) 3.77 3.83 62% 15% 3.85 3.63 3.70 

FRANKEE F.U.R.B. (Marro) 3.74 - 65% 18% 4.30 3.42 3.32 

BRITNEY SPEARS Toxic (Jive /Zomba) 3.70 3.70 96% 33% 3.51 3.88 3.80 

RUBEN STUDDARD Sorry 2004 (J /RMG) 3.69 3.65 94% 32% 3.73 3.60 3.52 

SLEEPY BROWN fIOUTKAST I Can't Wait (lnterscopel 3.66 3.71 70% 17% 3.47 3.51 3.80 

OUTKAST Roses (Laface /Zomba) 3.63 3.69 53% 11D/ 3.28 3.75 3.65 

BEYONCE' Me, Myself And I (Columbia) 3.60 3.64 97% 46% 3.39 3.51 3.76 

PING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TUT) 3.60 3.62 93% 37% 3.87 3.56 142 

PETEY PABLO Freek A-Leek (Jive /Zomba) 3.48 3.48 66% 20% 3.60 3.56 3.31 

MISSY ELLIOTT I'm Really Hot (GoldMind/Elektra /EEG) 3.43 3.49 81% 24% 3.31 3.40 3.54 

T.I. Rubber Band Man /Grand Hustle /Atlantic/ 3.39 3.30 69% 21% 3.73 3.29 3.11 

LIL' FLIP Game Over (Sucka Free/Loud/Columbia) 3.38 - 41% 10% 3.86 2.98 3.17 

Total sample size is 366 respondents. Total average favorabilily estimates are based on a scale of 1 -5. (1 =dislike very much, 5 = like wry much). Total familiarity 
represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearing the song. Songs 
must have 40 %familiarityto appear on survey. Sample composition is based on persons 12 +. Persons arescreened via the Internet. Once passed, theycan take the music 
test based on the format/musicpreference. RateTheMusiccom results are not meant to replace calloutresearch. The results are intended to show opinions of participants 
on the the Internet only. RateTheMusic is a registered trademark of RateThheMusic.com. The RTM system. is available for local radio stations by calling 818-377-5300. 
RateTheMuslc.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

ARTIST: Mr. Vegas 
LABEL: Delicious Vinyl /Geffen 
By MIKE TRIAS /Associate Editor 

Though spring break just pass - 

ed, many kids have already ex- 

perienced the sound of summer 

through Jamaican dancehall art- 

ist Mr. Vegas. The "singjay" -a 
combination of DJ (reggae rapper) and singer - got a head 

start on the competition when his summertime song debuted 

at No. 47' this week on R &R's CHR/Rhythmic chart. 

Clifford Smith, who was nicknamed "Mr. Vegas" because of 

his high, showgirl -like kicking style as a football player, started 

out as just a singer. But a potentially career -threatening event 

turned into his greatest musical blessing. In the late '90s he 

was singing cover songs but getting nowhere. During an alter- 

cation over music rights, an assailant broke Smith's jaw with a 

crowbar. Mr. Vegas heard Beenie Man's "Who Am I" while still 

recovering and was so enamored of the track that he had to 

put his own vocals to it. He rushed to his doctor to get the 

hardware holding his jaw together removed. But when he got 

into the studio he was unable to open his mouth wide enough 

to round out his words. He decided to try singing differently, 

creating his signature sound in the process. 

"Pull Up" is the lead single and title track from Mr. Vegas' 

third album, which drops April 13. Produced by Scatta Burrell, 

"Pull Up" features a hypnotic beat that should heat up beach 

parties around the world this summer. In the meantime, Mr. 

Vegas will be hopping from coast to coast for performances 

until mid -April. Then he will head to Jamaica and Japan to 

further promote the CD. 
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DONTAY THOMPSON 
dth om pson @rad ioan drecords. com 

Have You Ever 
Wondered? 

CHR/RHYTHM/Ç 

Thoughts about the radio and records biz 

Not too long ago I was having dinner in New York 
City with an individual who heads the promotion de- 
partment at a highly respected record label. Although 
we met to get caught up and have a few laughs, our con- 
versation somehow shifted to his sharing with me 
some of the challenges he faces each day doing record 
promotion. 

I'm sure you've heard it before 
the long hours in the office, the time 
away from the family, the numerous 
meetings and conference calls, deal- 

ing with little to no budget, dealing 
with unhappy artists who think 
your promotion department stinks, 
worrying about label mergers and 

the possibility of being laid off. Oh, 

and did I mention getting radio to 

play the label's music? 

We all know the last six months 

in the record business haven't been 

exactly the easiest thing to deal with. 
But the conversation I had during 
dinner left me with some lingering 
thoughts on why do we do what we 

do. I'd like to share them with you, 
if you don't mind. 

Getting Most Added 

Every Tuesday I meditate to pre- 

pare myself for the insanity that 
takes place on impact day. OK, may- 
be I was lying about meditating, but 
I've got to say that every Tuesday 

brings forth a bit of wackiness from 

both the radio and records commu- 
nities. 

Why does this wackiness hap- 
pen? I have no clue, and it often 
leads me to scratch my head and 
wonder "How come ?" at the end of 
each Tuesday. As you know, record 
companies set a particular impact 
day for their projects. Before that 
impact date, the record company 
and artist should be doing every- 
thing in their power to build a story 
for themselves and their project so 

it can strike a nerve with radio pro- 
grammers and get them as excited 
about the project as if it were their 
own. 

Once the radio programmer gets 

excited about the project, he plays 
the record the appropriate number 
of times, or he may play a few songs 

If I were a 

programmer I would 

find it embarrassing 

to add a record one 

week, have it drop 

the following week 

and then call R &R for 

the re -add. 

off the album because he believes in 
the project and wants to help build 
the artist's career. From that point, 
the label and artist work together to 

make the artist a fixture at that sta- 

tion, partnering up to do special pro- 
motions, performances, station 
drops - anything possible to give 

that artist a strong presence with 
that station's listeners and make 
them want to go out and buy the 

album. 
In a perfect world, that's what 

happens. It's called believing in an 

artist and developing them to be 

the next Dr. Dre, Madonna or Aero- 
smith. Unfortunately, we don't al- 
ways have those types of luxuries 
in today's climate. And that is be- 

cause of, among other things, the 
record labels' fight to get Most 
Added. So you're going to brag 
about a record being Most Added 
during its impact week - but not 
see that in the weeks to follow, the 
airplay doesn't reflect the number 

of adds? What nincompoop said 
that was allowable? 

Who Needs Plays? Just 
Add My Record! 

Why worry about building an art- 

ist's career if all you have to do is 

add their record, play it a few times 
for three or four weeks, then drop 
it? (Oh, so you don't know what I'm 
talking about? Sure, you do!) 

This is something that seems to 

be accepted by most labels in their 
weekly battles to get Most Added. 
Even though a programmer may 
not be feeling the record, it some- 

times seems to me that all some 
record companies care about is get- 

ting radio to add records, with no 

solid commitment to playing them. 
And you wonder why records 
aren't selling? 

Sometimes I question whether 
record companies that do business 

in this manner are really commit- 
ted to developing their artists or if 
they believe in just wasting their 
time and money. It makes you won- 
der if business practices like these 

have led to labels merging and 
folks losing their jobs. What genius 
came up with the concept of doing 
business this way? I'd like to meet 

that guy and tell him he just may 
be the reason one of my friends lost 
their job. 

The lack of follow -through and 
commitment from a label only hurts 
the artists' careers, and eventually, 

the labels suffer - as you can see, 

because it's been happening in front 

of our eyes. Some may argue that 
record companies aren't signing 
great artists and the music is just 
wack. If that's the case, why do ra- 

dio stations continue to add bad 
records? 

Which leads me to my next 
wacky thought, my good people. 
And that is that those stations that 

choose to add a record with no in- 

tention of giving it any kind of real 

rotation are just as much at fault as 

those labels are. I don't have much 
to say about it, other than if you're 
not going to give a full commitment 
to a record, why add that s " "t? Your 
ideas of committing on a record may 
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First You Nominate, 
Then You Vote 
The key word here being you. Yes, the annual R &R Industry Achieve- 

ment Awards are determined by you, the people who live, breathe and 

eat the radio and record industries. 

You are the ones who, each year, 

decide who should be honored for 

their achievements during the past 
year. Here's the task before you 
now: Find the nominating ballot in 

the March 26 issue of R &R, and 
write in the names of those you 
want to honor in both radio and 
records. Then send it back to us 
pronto; the deadline is April 9. 

Winners will be honored at R &R 

Convention 2004, June 24 -26 at the Beverly Hilton Hotel in Los Angeles. 

Check this space every week for convention updates. 

Before the impact 

date, the record 

company and artist 

should be doing 

everything in their 

power to build a 

story for themselves 

and their project. 

be different from mine, but I was 

always told you should give a 

record anywhere from 150 to 200 

spins in a decent rotation, with a few 
weeks of callout research and seeing 

what the vibe on the streets is, be- 

fore you drop it out of rotation. 
Who told radio programmers that 

it was cool to add a record with no 
solid commitment? 

The Infamous Re -Add 

And there is more wackiness. 
Bear with me awhile longer as I 

share with you more of my linger- 
ing thoughts. The thought that some 

programmers forget add days bugs 
me out. Isn't this the music indus- 
try's "business day "? For a pro- 
grammer to forget to do their adds 
is crazy! Remember, the cutoff time 
for getting your adds in for the 
Rhythmic panel is 3pm PT. 

But them is a bigger problem that 
persists. Once a record actually gets 

added at a station, in many cases 

with no plays, there seems to be a 

disconnect between the record label 
that fought for the add and the ra- 

dio station that added it. I don't 
know how many times I've seen a 

record added one week and 
dropped the next week. 

I'm not going to put anyone on 
blast, but come on! If you add a 

record, you play it! If I were a pro- 
grammer I would find it embarrass- 

ing to add a record one week, have 

it drop the following week and then 

call R &R for the re -add. I would 
think that would put you in a bad 

light with the record company you 
added the record for as well. Sure, 

you can re -add it the week after it 
drops, but the drop shows a lack of 
commitment to the artist or the 
project. 

Who's at fault here? Is it the ra- 

dio station or the label? Probably 

both. I'd say it's partially the label's 
fault because it is most likely taking 
advantage of its relationship with a 

programmer to get him or her to add 

that crappy record with no intention 
of playing it. It's partially the pro- 
grammer's fault because he or she 

is putting crap on the station be- 

cause of a relationship with that 
record promoter. So who suffers? 
The artist, of course! Who's going to 
be held accountable for that artist's 

career not taking off, with those 
kinds of "favors" taking place? 

Change Isn't Always Bad 

I know there is always uncertain- 
ty when your company goes 
through changes. I've seen our staff 

at R &R go through changes as well 
and have wondered about the fu- 
ture of the business. If I didn't, I 

wouldn't be human. We all think 
about our careers and what the fu- 
ture holds, and when change comes, 

it can be difficult to stomach at 
times. 

Although it may be difficult, not 
all change is bad. With all these 

changes going on with the labels 

and the FCC indecency crackdown - which is a whole other column of 
wacky thoughts - maybe my 
wacky thoughts will no longer ex- 

ist. Thanks for letting me share my 
thoughts with you. 

TALK BACK TO R &R! 

Do you have questions, 

comments or feedback 

regarding this column 

or other issues? 

Call me at 201- 459 -0750 

or e-mail: 

dthompson@radioandrecords.com 
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PL A,S 
TOTAL 

AUDIENCE 

PO) 

WEEKS ON 

CHART 

TOTAL STATIONS! 

AODS 

® April 2, 2004 
ARTIST TITLE LABELiS, 

TOTAL 

=LAYS 

USHER fILUDACRIS & LIL' JON Yeah /Laface /Zomba) 6649 98 829349 13 8511 

J KWON Tipsy (So So Def/Zomba) 6146 82 703824 13 8311 

CHINGY One Call Away (DTP /Capitol) 5775 187 635693 13 7810 

MARIO WINANS fIENYA & P. DIDDY I Don't Wanna Know !BadBoy /Universal) 5062 +499 586047 10 7611 

JAY Z Dirt Off Your Shoulder (RocAFe //a /IDJMG) 4155 -44 427227 13 7710 

USHER Burn (Laface /Zomba) 3962 +658 411054 5 8011 

LUDACRIS Splash Waterfalls (Del Jam South /IDJMG) 3825 -394 437409 14 8010 

D12 fIEMINEM My Band (Shady /lnterscope) 3555 +634 332578 4 7411 

G UNIT fIJOE Wanna Get To Know You (lnterscope) 3368 +164 397292 12 7810 

PETEY PABLO Freek A Leek (Jive /Zomba) 3232 +317 321294 13 7811 

YING YANG TWINS MIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT) 2811 -267 280927 19 7511 

EAMON F"k It II Don't Want You Back) (Jive /Zomba) 2764 -199 253491 18 6511 

CASSIDY fIR. KELLY Hotel (J /RMG) 2753 476 375534 22 7410 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (At /antic) 2668 -762 375013 17 8210 

TWISTA Overnight Celebrity (At /antic) 2545 +488 259261 6 7811 

BEYONCE' Naughty Girl (Co /umbia) 2413 +834 260913 3 7616 

KANYE WEST fISYLEENA JOHNSON All Falls Down (RocA Fella //DMG) 2313 +527 301743 5 8012 

LIL' FLIP Game Over (Sucka free /Loud /Columbia) 2184 +459 235283 8 6612 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 2117 +332 288345 17 7114 

OUTKAST Roses (Laface /Zomba) 1840 +35 126281 6 6913 

JENNIFER LOPEZ fIR. KELLY Baby I Love U (Epic) 1747 14 111648 7 4511 

T.I. Rubber Band Man (GrandHustle /Atlantic) 1745 -8 167356 14 6310 

FRANKEE F.U.R.B. (Marro) 1554 -18 127739 4 1111 

KANYE WEST Through The Wire (RocAFella /IDJMG) 1532 -114 215575 17 6110 

BRITNEY SPEARS Toxic (Jive /Zomba) 1442 -50 109377 9 3110 

RUBEN STUDDARD Sorry 2004 (J /RMG) 1229 -155 135296 13 5711 

ALICIA KEYS If I Ain't Got You (J /RMG) 1065 +239 151085 4 5414 

M. LEE fIJ. PHA & S. BROWN Luv Me Baby (Fa'Reel /Universal) 844 -170 69455 8 5110 

BEYONCE' Me, Myself And I (Columbia) 842 -284 83984 20 4910 

AVANT Read Your Mind (Geffen) 823 -163 94424 20 3910 

JAGGED EDGE What It's Like (Columbia) 761 +67 47357 7 4111 

NB RIDAZ fIGEMINI So Fly (Upstairs) 751 +98 43921 7 1012 

SLEEPY BROWN fIOUTKAST I Can't Wait (lnterscope) 732 -274 84187 10 5410 

JUVENILE fIMANNIE FRESH In My Life (Cash Money /Universal) 678 -74 61918 14 3210 

BLACK EYED PEAS Hey Mama (A &M /lnterscope) 653 + 15 26236 9 2510 

BEENIE MAN fIMS. THING Dude (Virgin) 631 +86 118257 9 3010 

DILATED PEOPLES fIKANYE WEST This Way (Capitol) 625 +103 50835 3 4513 

PITBULL fILIL' JON Culo )TVT) 616 +208 71713 2 32111 

JOE fIG UNIT Ride Wit U (Jive /Zomba) 612 +136 50811 2 4616 

YOUNG GUNZ No Better Love (Def Jam/IDJMG) 604 -241 86315 11 4310 

MISSY ELLIOTT I'm Really Hot (Gold Mind /E /ektra /EEG) 603 -263 64546 11 5910 

CHRISTINA MILIAN Dip It Low (island /IDJMG) 577 +133 64077 2 3614 

JOJO Leave (Get Out) (BlackGround /Universal) 557 +63 38118 3 3514 

TRILLVILLE Neva Eva (BME /Warner Bros.) 427 +24 54173 15 1910 

DO OR DIE fITWISTA & JOHNNY P. Do U? (Rap -A-Lot) 419 1 16337 2 2413 

RYAN DUARTE You (Universal) 416 113 68487 18 2210 

MR. VEGAS Pull Up (Delicious Vinyl /Geffen) 413 +83 52510 1 2219 

TAMIA Questions (Elektra /EEG) 411 +183 19353 1 4113 

YUNG WUN fIDMX , LIL' FLIP & DAVID BANNER Tear It Up (J /RMG) 404 +107 30685 1 44118 

BABY BASH Shorty Doowop (Universal) 385 -62 41362 20 1710 

86 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a divisioi of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 3/21- 

3/27. Bullets appear on songs gaining plays or remaining flat f rom previous week. If hvo songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below 

No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds 

do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -wee): increases in total plays. Total Audience equals Average 

Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from 

the Arbitron Company l© 2004. The Arbitron Company). © 2004. PAR. Inc. 

Most Added 
www.rradds.com 

POWERED 
11ED1ABASE 

ARTIST TITLE LABEL(S) ADDS 

ELEPHANT MAN Jook Gal (VP /Atlantic) 21 

GHOSTFACE MISSY ELLIOTT Push (Del Jam /IDJMG) 19 

YUNG WUN f /OMX , LIL' FLIP & DAVID BANNER Tear... (JIRMG) 18 

AMANDA PEREZ I Pray (Virgin) 18 

BIG TYMERS No Love (Beautiful Life) (Cash MoneylUniversal) 14 

PITBULL MIL' JON Culo (TVT) 11 

PRINCE Musicology (Columbia) 10 

MR. VEGAS Pull Up (Delicious VinyllGeffen) 9 

BEYONCE' Naughty Girl (Columbia) 6 

JOE fIG UNIT Ride Wit U (Jive /Zomba) 6 

Most 
Increased Plays 
ARTIST 

TOTAL 

PLAY 
INCREASE 

BEYONCE' Naughty Girl (Columbia) +834 

USHER Burn (LafacelZombal +658 

D12 fIEMINEM My Band (Shady /lnterscope) +634 

K. WEST DIS. JOHNSON All Falls Down (RocAFe / /a / /DJMGL +527 

M. WINANS fIENYA & P. DIDDY I Don't... (BadBoy/Universal) +499 

TWISTA Overnight Celebrity (At /antic) +488 

LIL' FLIP Game Over (Sucka freelLoud/Columbial +459 

SEAN PAUL I'm Still In Love With You (VP /At /antic) +332 

PETEY PABLO Freek A Leek (Jive /Zomba) +317 

AMANDA PEREZ I Pray (Virgin) +240 

New &Active 
AMANDA PEREZ I Pray (Virgin) 

Total Plays: 363, Total Stations: 27, Adds: 18 

GUERILLA BLACK Guerilla Nasty (Virgin) 

Total Plays: 302, Total Stations: 17, Adds: 1 

PLAY -N- SKILLZ Freaks (Independent) 
Total Plays: 248, Total Stations: 18, Adds: 5 

WYCLEF JEAN fISHARISSA Take Me As I Am (J /RMG) 

Total Plays: 238, Total Stations: 22, Adds: 0 

T.O.K. Gal You Lead (VP) 

Total Plays: 231, Total Stations: 12, Adds: 1 

8-BALL & MJG You Don't Want Drama (Bad Boy /Universal) 

Total Plays: 206, Total Stations: 14, Adds: 5 

AVANT Don't Take Your Love Away (Gellen) 
Total Plays: 206, Total Stations: 12, Adds: 2 

MUSID Whoknows (Del Soul /IDJMG) 
Total Plays: 197, Total Stations: 13, Adds: 0 

CONWAY Nutcracker (Universal) 
Total Plays: 186, Total Stations: 13, Adds: 4 

ELEPHANT MAN Jook Gal (VP /Atlantic) 
Total Plays: 137, Total Stations: 21, Adds: 21 

Songs ranked by total plays 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

BIG Library -FAST Hooks 
Custom Production - Callouts, Montages & Video Hooks 

- Digital, Clear, Consistent 1 70,000+ Song Library 

All Formats & International Titles 
L. N , I M I E D 

On-Time Delivery n w..u, n,.u..,v.,,. Hoek Serowe 

WIES-44=13120 caniv.rrro e' 

Email: hooks@hooks.com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 
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ARE BACK WITH ANOTHER PARTY BANGER 

PRODUCED BY-JUST ::BL 4.04"..._.,.. 

Going for Adds this Week 
April 6th! 

SECOND BINDLE OFF THEIR DEBUT ALBUM 

Still selling over 
30,1000 a week! 

On tour with Kanye West 
in April 

PARENTAL 

ADVISORY 
DEBUT ALBUM IN STORES NOW!!! www.rocafella.com www.rocawcar.com vww.state-property.net www.harlemdiplomats.com 

EXPLICIT CONTENT 
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DANA HALL URBAN 
dhall@radioandrecords.com 

R&R April 2, 2004 

Where Do You Find Your Next Hit? 
When programmers go searching for hit records 

How aggressively do you search out new music? Se- 
riously, are you actively looking for that next hit song? 
Or, as our lives in radio become more bogged down 
with corporate meetings and responsibilities, do you 
simply wait for the labels to send you what they have, 
then pick and choose from among the litter? Dare I sug- 
gest that we've become lazy when it comes to finding 
hits? 

I hope we haven't. In fact, I honest- 
ly feel there are still truly passionate 

programmers out there who will go 

the extra mile when it 
comes to music. And if 
they can't do it themselves, 

they'll find the best people 
at their stations to do it for 
them. 

It's a fact that most pro- 
grammers have more on 
their plates than ever. 
Management meetings 
and budget concerns, the 

pressure to achieve top rat- 
ings and the need to find and groom 
top talent - the list of things to do 
goes on and on. That's why it's so im- 
portant to make sure you have a good 

music director, or someone in a simi- 
lar capacity, whose job is to find the 
best songs out there. Here are a few 

people who do just that. 

Songs That Stand Out 

WGCI -FM /Chicago has a history 
of making hits. There have been more 

than a few records that 
have started at this heri- 
tage station and grown 
into huge national hits. 
WGCI is known for taking 
chances and playing 
records outside the expect- 

ed, and that's why it wins, 
says Asst. PD /MD Tiffany 
Green. 

She explains, "One of 
the best examples of that 

was when [WGCI -FM PD] Elroy 
Smith found the Yolanda Adams 
record 'Open My Heart.' He likes to 
play records that are totally different 
from what the rest of the country is 

gravitating to. 

"After all, most stations are playing 

Tiffany Green 

Here's a new way to find your next big hit! It's called R &R 

Going For Adds Urban Radio. Check it out at http: // 
gfa. radioandrecords. com/gfaradio. 

What Is It? 
Going For Adds Radio is R &R's way of making programmers' lives 

easier by highlighting some of the top radio stations and talent in the 
country in the Urban and Urban AC formats. Each month we play 
excerpts from different radio stations, as well as never- before -heard 
breaks custom -made for R &R by the host station. In between the breaks, 
you get to hear the hottest new music Going For Adds this month without 
ever having to get up from your desk! It's just a click away. 

Who's On For April? 
WMIB (103.9 the Beat) /Miami, featuring The Baka Boyz, Big Tigger, 
Nina Chantele, Papa Keith and PD Dion Summers 

This Month's GFA Urban Playlist 
ADINA HOWARD Nasty Grind (Ruff own/Maybach) 
AMANDA PEREZ I Pray (Virgin) 
AMEL LARRIEUX For Real (Blisslife) 
CASSIDY f /MASHONDA Get No Better (J) 
DON YUTE f/YING YANG TWINS Row Da Boat 
(Slip -N -Slide /Priority/Capitol) 
LAMONT DOZIER I Hear A Symphony (Jamwright) 
LLOYD f /ASHANTI Southside (The INC/Def Jam) 
MONICA U Should've Known Better (J) 

MASTER P Act A Fool (New No Limit/Koch) 
PRINCE Musicology (Columbia/Sony) 
RHIAN BENSON Stealing My Peace Of Mind (DKG Music) 
YUNG WUN f /DMX, LIL FLIP & DAVID BANNER Tear It Up (J) 

the same music anyway, so you by to 
make your station sound different be- 

tween the records. But we feel that if 
we can also play some songs that stand 
out, then that gives us an edge as well. 
The Ruben Studdard record 'Super- 
star' is another example. There were 
several reasons we went looking for 
that record long before the label made 

it a single. American Idol was a huge hit, 
so we knew people would be interest- 

ed. The record was a great version of a 

classic hit. It just made sense. 

"I meet with my mixers every oth- 
er week They can bring me any record 
they are feeling, and we all vote on it. 

If it gets enough support, it goes on 
the mix-show playlist. Labels today 
generally send out music to the mix- 
ers first, so, for the most part, by the 

time a record rep brings me a new 
record, I've already heard it through 
one of my mixers. 

"At the same time, you can't always 
apply what's happening in the dubs to 

what's happening at radio, so I make 

a point of going to the clubs myself to 
see how the crowd is reacting. While 
mixers do a great job of bringing me the 

headbangers and the hot hip -hop, they 

aren't as quick to feel the softer records, 

which can also be big hits on 
the radio. I also try to go to 

different dubs, because there 

is a unique vibe and clientele 

in each one." 

Green continues, "It's 
funny - I used to listen to 

a lot more albums when 
they fust came out. Now I 
wait. I want to see what the 

staff is saying is hot, and 
they will tell me. I find that 
most people tend to gravitate to the 

same songs, which is a good sign of 
what's going to be a big hit. I do this 

because I can't always just go by my 
vibe. Sometimes you have to listen to 
what others are vibing on, and that's 
what makes someone a good MD." 

WGCI also has a history of devel- 
oping strong relationships with local 
artists, both large and small. "Elroy 
has a great relationship with R. Kelly," 
Green says. "Elroy come by the stu- 

dio to speak with Robert about some- 
thing, and he usually comes out with 
one or two songs that he feels we need 

to play. I've also developed relation- 
ships with Avant, Kanye West and 
others, so there's always that open 
communication. One of our mixers 
brought us this record by a new artist 
named K -Fox, who is signed to Def 
Soul but who hasn't come out yet. We 

heard this record and knew we want- 
ed to play it, even though it hadn't 
even been mastered yet. 

"We talked to the producer, he mas- 

First You Nominate, Then You Vote 
The key word here being you. Yes. 
the annual R &R Industry Achieve- 
ment Awards are determined by 
you, the people who live, breathe 
and eat the radio and record 
industries. You are the ones who, 
each year, decide who should be 
honored for their achievements 
during the past year. Here's the 
task before you now: Find the 
nominating ballot in the March 26 
issue of R &R, and write in the 
names of those you want to honor in both radio and records. Then send 
it back to us pronto; the deadline is April 9. Winners will be honored at 
R &R Convention 2004, June 24 -26 at the Beverly Hilton Hotel in Los 
Angeles. Check this space every week for convention updates. 

tered it, and now it's really starting to 
blow up on WGCI. It has the old - 
school sound that is so popular in 
Chicago. That's another 
key - knowing what your 
audience gravitates to." 

Honest Reactions 
WBLS has been musical- 

ly paving the way in New 
York for more than 30 

years. From the days under 
PD Frankie Crocker to to- 

day, it's been a station that 
will search out the hits. 
WBLS MD Deneen Womack says 

part of her job is homing in on the sta- 

tions Pl listener. 

She says, "As a music director, you 
have a lot of people telling you what 
they think is hot -your staff, the mix- 
ers, the record reps. I tend to listen to 
people such as the receptionist, the 
sales assistant and women who are in 
our target demo and aren't really into 
the whole music -industry thing- the 

person living a regular lifestyle. They 
seem to have the most honest reaction 
to records. 

"I also like to listen to 
stations in other markets 

when I travel. Sometimes 
you can hear a song on a 

station and it just pops. 
I like to watch Music 
Choice because they seem 

to be able to take chances 

with new music that com- 
mercial radio cannot. Or 
I'll watch videos and a 

song will take on a new 
vibe when I see it visually." 

While Womack says she is interest- 

ed in finding out what's selling at re- 

tail, she adds, "A lot of the new mu- 
sic that is happening for the mom - 
and -pop stores is really more under- 
ground. It's not something that will 
necessarily fit our sound or appeal to 

our demo. So it's just as important to 

know what suggestions to listen to 

and which to just put aside. We used 

to feel a vibe from records that you'd 
hear on television shows, like New 

York Undercover, where everyone 
would be talking about it the next day. 

But now, a lot of that stuff is just spon- 

sored and bought by the labels and 

ultimately not that great. 

"I do feel that the labels should let 

programmers hear an album long be- 

fore they start to work a single. If I hear 

a project that sounds like it has legs - 
there is more than just one hit on the 

project -I can really get behind it. We 

can hear what songs we predict we will 
plug in down the road." 

The Extra Effort 

WMIB (103.9 The Beat) /Miami, 
launched just over a year 
ago, reflects the Miami 
sun -and -fun attitude. PD 
Dion Summers says, "Mi- 
ami is like New York, only 
with great weather year 
'round. It's always alive 
and on. It's a 24-hour city." 

Because of that, the dub 
and music scenes thrive. 
"There's a very active mu- 
sic industry here, and you 

have a wide variety of people going out 
to the clubs - black, Latin, Asian, 
white," Summers says. "Going to a 

dub is almost a mini research project 
because it's a cross section of all your 
listeners in one place, responding to 

music." 
The music is varied as well. Sum- 

mers explains, "Miami is a place 
where Southern hip -hop, reggae and 
dance music are all widely accepted. 

I've noticed when we have our con- 
ference calls with other programmers 
in the Clear Channel chain, there are 

songs that we've supported and have 
blown up down here weeks before 
that are just reaching markets up 
north." 

He continues, "I rely heavily on my 
mixers for feedback on new music. We 

meet twice a month to discuss music. 

The team is Eric and Nick Vidal [The 
Baka Boyz], Mr. Mauricio and LS One. 

On the mix shows, we have one 
'gimme record' per hour. The 'gimme 
list' is all the songs that we've decid- 
ed on as a group to play. We believe 
these records are going to be the next 
big hits. It might be a track on the J- 

Kwon or Usher album that hasn't 
been released asa radiosingleyet. The 

best mixer is one who has that drive 
and love of finding new music, but 
also understands a radio audience. 

"I've also hired on someone to help 
me with music, Damella Dunham. I'll 
have her, and a few other key people 
I work with, take home a new album. 
Last week we took home the new 
Usher and Janet Jackson and we all 
came back together a few days later 
to see what each of us liked. It's gen- 

erally the same tracks, with a few odds 
and ends. 

"You've got to make that extra effort 
to look for music and not just wait for 
the singles to drop on your desk. Make 
a point of finding the best place to lis- 

ten to new music. I like to put a CD on 

in my truck and drive. It's all part of 
creatinga vibe, so you can feel the vibe 
of the music to its fullest potential." 

Dion Su 

Deneen Womack 

mmers 
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35 

POWERED 

11EDIABASE 
LAST 

WEEK 

THIS 

WEEK ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

/ - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS' 
CHART ADDS Most Added' 

1 1 USHER fILUDACRIS & LIL' JON Yeah (Caface /Zomba) 3522 210 506489 13 6810 www.rradds.com 
4 Ip JAY.Z Dirt Off Your Shoulder (Roc-AFella/ /DJMG/ 3318 +25 470648 13 6710 

ARTIST TITLE LAPEL ADDS 

2 3 CHINGY One Call Away (DTP/Capitol) 3160 -231 373458 11 6610 
RUBEN STUDDARD What If (J /RMGI 46 

5 4 J -KWON Tipsy (So SoDef /Zomba) 3136 -95 392911 11 6511 
PRINCE Musicology (Columbia) 37 

3 5 LUDACRIS Splash Waterfalls (Oaf Jam South //DJMG) 3057 -302 401815 13 6010 GHOSTFACE f /MISSY ELLIOTT Push (Del Jam /IDJMG) 36 

8 Q ALICIA KEYS If I Ain't Got You (J /RMG) 2747 +393 386104 7 6711 BIG TYMERS No Love (Beautiful Life) (Cash MoneylUniversall 31 

9 0 USHER Burn (Laface /Zomba) 2670 +378 328990 4 66/3 
ELEPHANT MAN Jook Gal IVP /At /antic) 25 

OUTKAST Roses (Laface /Zomba) 7 

6 8 RUBEN STUDDARD Sorry 2004 (J /RMG) 2273 360 352602 14 6610 
TWISTA Overnight Celebrity (At /antic) 6 

7 9 CASSIDY fIR. KELLY Hotel (J /RMG) 2246 -211 274658 14 6610 JOE fIG UNIT Ride Wit U (JivelZomba) 6 

13 G UNIT WOE Wanna Get To Know You (Interscope) 2238 +314 276948 10 5911 MONICA U Should've Known Better (J /RMG) 5 

14 MARIO WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universals 2195 +330 351171 6 5712 

10 12 T.I. Rubber Band Man (Grand Hustle /AUantic) 2073 -61 252648 15 6310 

12 

16 

15 

0 
® 

SLEEPY BROWN fIOUTKAST I Can't Wait (lnterscope) 

LIL' FLIP Game Over (Sucka free /Loud /Columbia) 

PETEY PABLO Freek -A -Leek (Jive /Zomba) 

2026 

1984 

1972 

+24 

+285 

+176 

203217 

215893 

242736 

10 

8 

14 

62/0 

5910 

6312 

Most 
Increased Plays 

21 0 KANYE WEST f /SYLEENA JOHNSON All Falls Down (Roc- A- Fe / /a/ /DJMG) 1928 +489 304052 5 6711 TOTAL 

PLAY 

19 AVANT Don't Take Your Love Away (Geffen) 1813 +174 237533 7 6010 ARTIST TITLE LABEL(S) INCREASE 

11 18 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (At /antic) 1562 465 179942 18 6610 BEYONCE' Naughty Girl (Columbia) +593 

30 0 BEYONCE' Naughty Girl (Columbia) 1538 +593 226213 3 6611 
K. WEST US. JOHNSON All Falls Down (Roc.A.Fe / /a/ /DJMG) +489 

TWISTA Overnight Celebrity (Atlantic/ +434 
22 JANET JACKSON I Want You (Virgin) 1445 +145 138596 5 6510 

ALICIA KEYS If I Ain't Got You (J/RMG) +393 

17 21 YOUNG GUNZ No Better Love (Del Jam //DJMG) 1410 251 216999 12 5610 USHER Burn (LaFacelZombal +378 

29 TWISTA Overnight Celebrity (Atlantic) 1389 +434 189883 5 6416 M. WINANS fIENYA & P. DIDDY I Don't... (Bad Boy /Universal) +330 

23 SEAN PAUL I'm Still In Love With You (VP /At /antic) 1389 +102 267144 9 5411 
G UNIT fIJOE Wanna Get To Know You (lnterscope) +314 

LIL' FLIP Game Over (Sucka free /Loud /Columbia) +285 
18 24 YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker OW) 1316 326 171991 18 5510 

JOE fIG UNIT Ride Wit U (Jive /Zomba) +221 

24 ® JAGGED EDGE What Its Like (Columbia) 1275 +88 138471 9 5011 MONICA U Should've Known Better (J/RMG) +187 

26 26 TAMIA Questions (Elektra/EEG) 1044 44 100171 7 5810 

32 ® MUSIO Whoknows (DefSoul //DJMG) 1032 +143 99966 8 5110 

35 OUTKAST Roses (CO-ace/Zomba) 940 +97 98557 4 5617 

34 An Make It Up With Love (Noontime /Epic) 878 +27 79087 7 5212 New &Active 
25 30 KANYE WEST Through The Wire (RocA- Fella //DJMG) 856 278 94094 18 5610 

33 31 BEENIE MAN fIMS. THING Dude (Virgin) 846 18 167821 9 4211 DILATED PEOPLES fIKANYE WEST This Way (Capitol/ 

28 32 TRILLVILLE Neva Eva (BME /WarnerBros.) 812 -165 67590 20 4810 Total Plays: 274, Total Stations: 18, Adds: 0 

27 33 JUVENILE fIMANNIE FRESH In My Life (Cash Money /Universal) 798 -210 78240 16 4610 WYCLEF JEAN fISHARISSA Take Me As I Am (J /RMG) 

37 JUVENILE Slow Motion (Cash Money /Universal) 794 +81 81765 7 110 
Total Plays: 253, Total Stations: 26, Adds: 1 

39 ® CARL THOMAS Make It Alright (Bad Boy /Universal/ 737 +162 105443 3 4913 MARQUES HOUSTON Because Of You (T.U.GJEEGI 

Total Plays: 226, Total Stations: 26, Adds: 2 
42 0 JOE f1G UNIT Ride Wit U (Jive /Zomba) 689 +221 104825 2 5416 

41 ® R. KELLY Happy People (Jive /Zomba) 654 +178 97897 3 310 
CALVIN RICHARDSON Not Like This (Hollywood) 

Total Plays: 225, Total Stations: 29, Adds: 1 

36 38 MISSY ELLIOTT I'm Really Hot (Gold Mind /Elektra /EEG) 578 -207 69971 11 4710 
PASTOR TROY I'm Ridin' Big Yo (Universal) 

38 39 OUTKAST Hey Ya! ((aface /Zomba) 485 -155 54966 17 3910 Total Plays: 195, Total Stations: 17, Adds: 1 

45 JENNIFER LOPEZ fIR. KELLY Baby I Love U (Epic) 468 +52 34532 3 3310 
T.O.K. Gal You lead (VP) 

/Debut> 0 MONICA U Should've Known Better (J /RMG) 460 +187 40637 1 4115 Total Plays: 167, Total Stations: 9, Adds: 3 

40 42 M. LEE fIJ. PHA & S. BROWN Luv Me Baby (Fa'Reel /Universal) 437 -42 38065 7 2610 ELEPHANT MAN Jook Gal (VP /Atlantic) 

CD 8-BALL & MJG You Don't Want Drama (Bad Boy /Universal) 416 +152 23850 1 3614 Total Plays: 113, Total Stations: 25, Adds: 25 [Debut> 

43 44 JAY.Z Encore (RocAfella //DJMG) 414 .45 82967 10 1/0 GHOSTFACE MISSY ELLIOTT Push (Del Jam/IDJMG) 

44 45 MEMPHIS BLEEKffT.l. AND TRICK DADDY Round Here (RocAfella //DJMG) 365 76 33150 11 1510 
Total Plays: 110, Total Stations: 36, Adds: 36 

46 46 DWELE Hold On (Virgin) 346 14 41970 5 2810 ASHANTI Break Ups 2 Make Ups (Murder lnc. /(DJMG) 

Total Plays: 99, Total Stations: 12, Adds: 0 

- NELLY Tip Drill (fo'Reel /Universal) 335 +41 26872 2 010 

47 48 EAMON F"k It II Don't Want You Back) (Jive /Zomba) 332 -3 25447 5 1310 
MISTA NAKED fIKANDI ALI Keep Bitten (Liquid 8) 

Total Plays: 89, Total Stations: 12, Adds: 1 

[Debut> GUERILLA BLACK Guerilla Nasty (Virgin) 327 +60 17531 1 3212 

!Debut> CD SLUM VILLAGE Selfish (Barak /Capitol) 291 +145 25488 1 3014 Songs ranked by total plays 

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

3/21 -3/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average 
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004. R &R. Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Don't Miss 

Riß CONVENTION 2004! JUNE 24 -26, X004 

BEVERLY HILTON NOTEL in Beverly Nies, CA 

Register NOW at www.radioandrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com
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ABATE THE ffiliLle 
PoBr9tEDM NHI AR 1St, 

America's Best Testing Urban Songs 12 + 
For The Week Ending 4/2/04 

Artist Title (Label) TW 
Persons Persons Persons 

LW Familiarity Burn 12 -17 18 -24 25 -34 

USHER (/LUDACRIS & LIL' JON Yeah (LaFace /Zomba/ 

CHINGY One Call (DTP /Capitol) 

4.54 4.51 99% 22% 4.43 4.48 4.27 

4.31 4.31 98% 23% 4.27 Away 

MARIO WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

USHER Burn ((at-ace /Zomba) 

JAY-i Dirt Off Your Shoulder (Roc-A-Fel /a /LDM61 

LUDACRIS Splash Waterfalls (Del Jam South /IDJMG) 

J-KWON Tipsy (So So Del /Zomba) 

KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc-A-Fe //a / /DJMG) 

G UNIT fIJOE Wanne Get To Know You (lnterscope) 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (At /antic) 

CASSIDY fIR. KELLY Hotel (J /RMG) 

YOUNG GUNZ No Better Love (Del Jam /IDJMG) 

ALICIA KEYS If I Ain't Got You (J/RMG) 

KANYE WEST Through The Wire (Roc A- Fel /a /IOJMG) 

PING YANG TWINS MIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT) 

JAGGED EDGE What It's Like (Columbia) 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

MISSY ELLIOTT I'm Really Hot (Gold Mind/Elektra/EEG) 

PETEY PABLO FreekA Leek (Jive /Zomba) 

SLEEPY BROWN IIOUTKAST I Can't Wait (lnterscope) 

RUBEN STUDDARD Sorry 2004 (J/RMG) 

TAMIA Questions (Elektra/EEG) 

LIL' FLIP Game Over (Sucka Free/Loud /Columbia) 

ALICIA KEYS You Don't Know My Name (J/RMG) 

BEYONCE' Me, Myself And I (Columbia) 

T.I. Rubber Band Man (Grand Hustle /Atlantic) 

AVANT Don't Take Your Love Away (Geffen) 

JUVENILE fIMANNIE FRESH In My Life (Cash Money /Universal) 

TRILLVILLE Neva Eva (BME/Warner Bros.) 

4.31 4.11 

4.23 4.11 75% 11% 4.17 4.23 4.00 

4.23 4.18 64% 5% 4.13 4.23 3.85 

4.22 4.12 91% 18% 4.18 4.15 4.29 

4.13 4.12 92% 22% 4.09 4.09 4.09 

4.12 4.14 92% 22% 3.94 3.99 3.79 

4.10 - 64% 10% 4.03 4.D5 3.97 

4.08 4.09 81% 18% 4.01 4.05 3.89 

3.98 4.01 96% 48% 4.01 4.01 4.00 

3.96 3.86 97% 33% 3.81 3.94 3.42 

3.94 4.06 71% 13% 3.89 4.06 3.34 

3.93 3.86 73% 14% 4.05 4.09 3.94 

3.92 3.98 91% 37% 3.88 3.84 4.00 

3.89 3.81 96% 36% 3.75 3.78 164 

3.88 3.83 58% 11% 3.72 3.90 3.13 

3.86 3.81 87% 29% 3.78 3.94 3.27 

3.84 3.76 87% 23% 3.77 3.75 3.83 

3.84 3.91 74% 18% 3.73 3.74 3.71 

3.82 3.57 75% 18% 4.03 4.04 4.00 

3.78 3.67 94% 36% 3.79 3.77 3.86 

3.75 3.72 46% 9% 3.70 3.76 3.47 

3.70 3.58 56% 13% 3.61 165 3.51 

3.69 3.59 94% 49% 3.85 3.82 3.92 

3.63 3.64 97% 48% 3.65 3.69 3.51 

3.62 3.71 77% 26% 3.34 3.21 3.70 

3.62 3.75 58% 12% 3.62 3.68 3.43 

3.41 3.36 72% 27% 3.25 3.21 3.38 

3.40 3.47 70% 21% 3.14 3.16 3.09 

Total sample size is 338 respondents. Total average favorability estimates are based on a scale of I -5 11-dislike very much. 5 = eke very much). Total familiarity represents the 

percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of hearng the song. Songs must have 40% familiarity to 

appear on survey. Sample composition is based on persons 121. Persons are screened via the Interne!. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered 

trademark of RateTheMusic. corn. The RTM system. is available for local radio stations by calling 818 -377 -5300. RateTheMusic.crm data is provided by Mediabase Research, a 

division of Premiere Radio Networks. 

Indicator 
Most Added' 

TWISTA Overnight Celebrity (AI/antic) 

RUBEN STUOOARD What If (J /RMG) 

ELEPHANT MAN Jock Gal (VP/Atlantici 

DILATED PEOPLES fIKANYE WEST This Way (Capitol) 

JANET JACKSON I Want You (Virgin) 

PRINCE Musicology (Columbia) 

Songs ranked by total plays 

Recurrents 
BEYONCE' Me, Myself And I (Columbia) 

ALICIA KEYS You Don't Know My Name (J/RMG) 

R. KELLY Step In The Name Of Love (Jive/Zomba) 

OUTKAST The Way You Move (LaFacelZomba) 

YOUNGBL00DZ fILIL' JON Damn! (So So Del /Zomba) 

AVANT Read Your Mind (Geffen) 

JAGGED EDGE Walked Gotta Heaven (Columbia) 

LIL' JON & THE EASTSIDE BOYZ Get Low (TAT) 

LUDACRIS IISHAWNNA Stand Up (Del JamSouth /IDJMG) 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

YOUNG GUNZ Can't Stop, Won't Stop (DelJam/IDJMG) 

CHINGY Right Thurr (DTP /Capitol) 

M. LEE fIJ. DUPAI Wat Da Hook Gon Be (Fo'Reel /Universali 

JAY .Z Change Clothes (RocA-Fella /iDJMG) 

KELIS Milkshake (Star Trak /Zomba/ 

ASHANTI Rain On Me (Murderinc.IIDJMG) 

AALIYAH fITANK Come Over (BlackGround /Universal) 

1241 

869 

664 

634 

627 

607 

510 

484 

338 

314 

306 

305 

300 

269 

269 

266 

261 

J 

Reporters 
WAJLAIbany. NY' 
Po- Sugar Bear 
APO. Wonder Woman 

KBCE/Aleaandna.LA 
OMPO JamesMeaander 
MD Derek Monet! 

KEDG/Aleaandria. LA 
OM. PO Jay Stevens 
MO Wade Hampton 

WITTAAtlanta. GA' 
PO Jerry SmokinB 

APO Oimillius Stevens 
MD Ramona oebreaul 

WVEEJAtlanta. GA 
PD Tony Brown 
MD'. TOSna Love 

WFXWAugusla. GA' 
OM PO NO Ran Thomas 

WPRW /Au usta. GA' 
PD'. Tim Snell 
MO. Tono 

WEROmaltimole. MO' 
PO Vida, Slam 
MO: Neke Howse 

WEMXRaton Rouge. LA' 
PD'. J Tweery 
MD. Kool DJ Supa Mike 

KTCXBeaumont. TX' 

WBUVMiloai. MS' 
0M. Wailer Brown 
POND. Terrence BO 

WJZO/Biloxi. MS' 
M ROB Neal 

5 ELEPRANI , ".G 

GROSIf I 1.1,Sn, :.r 
MOP/MFRS 
MINCE 

OBEN ST LATwI 

WBOTRoston. MA' 
PO 141) Lamar - Robinson 

WRLKBunalg. NY' 
PD MD Chris Reynolds 

WSSP.Charleston, SC' 
DM Jay PDIIDan 

PO MYChal Maguire 
APO on Dal Bo!' Sheol 

WWWLCharleston, SC 
oMPO. Terry Base 
MO: room Rude 

M/1 

) GaaISIIM.l I41SS3 1111011 
2 BIG NM NS 

MINCI 
N,PIH>1111AN11 

WPEG /Charlolle' 
PO Tern Awry 
MD: Deon Cole 

6 PRINCE 

2 RUBEN STODDARD 
ELEPHANT MAW 

WGCVChiago, IL' 
OMPD. Elroy Smith 
APOMO. Tittarry Greco 

WPWX'Chiago. IL' 
PO Jay Alan 
MO Barbara McDowell 

WIZFiCincinnati. OW 
PO Terri Thomas 
Mo Greg Whams 

WENZ/Cleveland. 0H' 
OM PD vim Johnson 
MO Eddie Bauer 

WHXT'Colunlbia, SC' 
Po Chns Connors 

APo. Bill Buck 
M0' Shanik Mincie 

:: -INALN t 611.SSY 1111 

BO rvMERS 
MINCE 
'PI!I CICDDN.D 

WFXLtolumbus. GA 
Sales Manager Angela Verde], 
OM: Cheryl Davis 
POMO MiNml Sal 

WCKXtolumbus. OH 
PO Paul Strong 
Mo: warren Stevens 

KKONOallas, TX' 
PEWEE Sbp Cheatham 
No Adds 

WOTJAIehoil. MI' 
PO: Spodd SpWd 
NO Adds 

WJLB1Deboit. MI' 
PO: IU Noltlay 
AMMO: Km ReIIN 

RUBENSIUOUAFD 
ELEPHAMMW 

WJJWDotlnn, AL 
BMrPDMB: Jurar Wi1Mn 
No Awn 

yeNey¡Ile, NC' 
0M]N.B E* 
AP J!A Anderson 
APo: Mie Tea! 

(1110511 AOl41SSY ELLIOTT 
CAI VIM NICIWSSDX 

NSIUUDAPO 

WTMG/Gainesville, FL' 
POMD. Soon Hinds 
APo. Terence Brown 

J NIMNSIUIIDARO 
3 EIBRWNIAIU! 
2 CAIOSIfAcl al SSYFLLIOTT 
2 ANNAIaONAND 

1OK 
MINCE 

N TEN ANTHONY 

WIKS/Greellville, NC' 
Po MO B K Krdland 

WJMZ/Greenville. SC' 
0M. Tony Fields 
APO: Karen Bland 
MO Doug Ravis 

WEUPMuntsville. AL' 
OM. Slew Murry 
PO Big Am 
MD. Jaye Daniels 

WJMUJacinson MS' 
MVO MD Stan Branson 
APo: Mice DixOn 

5 GS3SI8.1 66,8E11l071 
3 POUF 
2 BIG MAERS 
2 ESEPBWOman 

MMFN MOM° 

WRJWJadaon, MS' 
PUMO. Slew Poston 

WJBT /Jad¢onvIle. FL' 
OM: Wit Swats 
PD: G'Wu 

1 BNOOSiRtITS ' 
KPBS/Kansas City. M0' 
OM: Aale Carson 
Paall° Mwwe Feas 

9 RUBENSTUDOAR0 

2 BIG 1YMEAS 
1 GHOSOCACE MISSY ILI ICIT 

MINCE 

KIIZAGIIeen, TX 
0M: Tisi Ibisow 
PoMO:Ibe ealnliner 
30 JMET.IAC 

RUBEN STUDDAPC 
SIIIMt'IIIAGI 

KRRO/tatayette. LA' 
POMDJohn rinnitt 

%IKAST 
NABE MSIII:'GMD 

ITfRUN1 
6 w OSINAO : ISSA (111011 

BIG IYW It. 
PIANO 

WOHWTansing. MI' 
MAO gDImMMJabmon 

g GBOSÌISÌfAai YANSSYE1.11011 

wo InN BO 

PROWS 
mBBNS11D0An0 
RfRWJi MM 
MAYA 

WBThUdnplon, KY' 
MAD. LB AMaler 

1 MMFN TUOOARO 
1 PRINCE 
WPM/IMAN 
GNI6n,la MISSY Eu ion 
MG Plums 

KIPRAi1Be Rod,. AR' 
OMPDMD Joe Booker 

3 P1,11.,.. 

2 HURENSI1i" 
EIFRWJ16wÌ " 
GiOS1iA35 54LS33 EII1UI I 

MO MARS 

KKBTAos Angeles, CA' 
Po. nob Scarplo 

WGZBNtouisville, KY' 
PD: Mark Gunn 
MO Gerald Harrison 

WFXMRAaan. GA 
011/P4MD: Ralph Meacham 
42 BONE CI+ 

6 IVASTA 

WIBBnaWOOn.GA 
PO MO Chm Williams 

S tow(IB WEST 

WHRK/Memphis, TN' 
PD: Ba Bell 
APD'MO:BeyM aM 

fWBENSfIUOWD 
GHOBIFaá (MISSY FII101I 
BIGIYIAERS 
PRINCE 

WEOM. iemi, FL' 
íPWND Cedric Hollywood 

-IaIfACF' MISSY ELL/'.:' 
k.....^WAFD 

1 1111 8WII4A': 

WMIByYAiami, FL' 
OM'. Rob Roberts 
PO Ow Swnmels 

4 GIIEISIIAG uMlS.l3'I1I Ilal 
;LIIMWIMM 

AO ICA G! VU 

CANI IIKM4lS 

WKKV/Milwaukee. WI' 
PD: Doc Lose 
MO'. Bailey Coleman 

kVBLXRAoblle, AL 

POA1. áayReuben 

WZHT/Montgomery. AL 
OMMO- Hose, Long 
PO Darryl raion 

WNPL/NasMille, TW 
OM. Jim Kennedy 
PO- Darrell Johnson 
MD Rick Waller 

WUBT/NashWlle. TN' 
Po M0. Pamela M rese 

TV8S 
L110511ACE lWSSY Si 

BOTYMAS 

KWOUrIlew u' MIa 
3 MO6NAá MISSY ELLIOt' 

I JOE VOMIT 

WOUEmew Orleans, LA 
OM: Carta Boabber 
PD: AnNa Watson 
16 MG MtliS 
12 POMPANO 

YUNG SIAN 'm0f .Ill' RIP d DAWO 
BANNER 

611051T/4E IMS5YELLen 

WBLS/New York. NY' 
PO vmny Brown 
Mo Deneen Womack 

WV/PR/New York. NY' 
Po Michael Saunders 
MO Man Melendee 

WOWI,Nodolk, VA' 
OM PO EriclMcnaen 

KVSP/Oklahoma Gay. OK' 
PD' Terry MoTdat 
M0: Fddif Brnfo 

1 

II,IxTAN"3r!?ti 

NBLR/Onwha, NE' 
PDMD: BrysN Meats 

WUSL/Pbiladelphia. PA' 
PD: TIMa MAaem 
M0: Golo-Lam Kimbrough 

IV F1FYPABLO IBENSm00ARD 

WAMORittshurgh, PA' 
BNYD: George 0,0 Cook 
M0: Kode Wred 

WOOK/Rateigh, NC' 
PI) Cy Young 

NO Shawn Alesander 

WBTLRichmond. VA' 
PD. Aaron Maxwell 

APOMD Mile Street 

WCOX/Hlchmond. VA' 
POMD. Regs. Baler 

WDKXNochester. NY' 
OMPD Andre Martel 

APO Jim loman 
MD'. Tang Spence 

T 1.11131M0 MW 
BABEN SIIIDDMD 
BIG lYMEBS 

WTLZJSaginaw. MI' 
POND Eugene Brown 

WEAS:Savannah. GA 
0M'. John Thomas 
Po Sam Nelson 
APO MO Kew/7[30m 

IAA. 
PLORFSGRMJYE WEST 

É.., TrMIRS 
1 MIMI 
1 RINN STODDARD 

KBTT/ShrevePod.LA 

KOKS/Shrevepod.LA' 
OMPOMO: Ogenn Echols 

3881838 
3 JOT I3.131I:1 

P 511151 116SItSYIEí1.A.;C1INSC6 
,NCE 2 

iIIiVJITl.IAl: 
B M'. 16'.'J:I 

I iIIUSLL:4c; 
.1.116113.3 MSS' - 

KMJJ Shreveport, LA' 
PDMD Jon, Long 

KATZ/St. Louis. MO' 
OM. Chuck Atkins 
PO'. Dwight Slone 

WFUNISt. Louis. MO' 
POW: pep Black 

9 1St mat 
S AR 

KIMM/Tulsa, OK' 
PB: 1.05 Monday 

TO PuEÁN5IUCBZmLp 
5 ELEPHANT MAN 
a GIIOSTfACE!MISSY t. 

aP1,10E 

WESE/fupelo, MS 
OM'. Ruck Stevens 
PD. Jett Lee 
MD'. Julian OJ RTC- Vaughn 

WKYSIWuohinglon. OC' 
Po. Daryl! Huckaby 
MO. Iran Waller 

WJKSAVilminglon. OE' 
MO Manuel Mena 

'Monitored Reporters 

80 Total Reporters 

69 Total Monitored 

11 Total Indicator 

POWERED 
i1EDIABASE 

Did Not Report. Playlist Frozen (1): 
WTMP/Tampa. FL 

www.americanradiohistory.com

www.americanradiohistory.com
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R &R asks radio DJs for the hottest records jumping off. 

tha 

DJ Kut 
Mixer, WWPR/New York 

off 
Ghostface featuring Missy Elliott's "Tush" (Def Jam /1DJMG): Can you 

say "Life With Def "? Pretty Toney's back with a club banger. Rush, rush, 
rush! Play this record! Nina Sky's "Move Ya Body" (Universal): Re- 
member "Uhh Ohh "? Here's another song that will dominate the sum- 
mer. Don't sleep. Get in while the price is low! a Mobb Deep's "Got It 

Twisted" (Jive): "She Blinded Me With Science "? Who would've thought? 
This is the mix -show record right now! g First Draft's "Too Many 
People" (Def Jam /IDJMG): This is next to blow outta St. Louis. I've seen 
this record do wonders in that city. Don't forget, Chingy's "Right Thurr' 
and J- Kwon's "Tipsy" started slow, then blam! 

Michael Saunders 
PD, WWPR (Power 105.1) /New York 

WWPR (Power 105.1) /New 
York is holding its first -ever Power Music Summit on Saturday, April 24. 
It's an all -day event, from 9am -5pm, and it's for serious people who want 
to learn about the music industry. The panels, which run one after an- 

other, are "Putting Your Team Together," "Inside 
the Record Label," "The State of the Industry," 
"Where Does the $$ Come From ?" and "The 
Radio Business." We wanted to cover all fac- 
ets of the industry, from being a songwriter, 
producer or artist to learning about being a 

record executive or radio person. People from all areas of the music 
industry can learn from this, not just aspiring artists. Scheduled to 
participate at this year's panels are INC's Iry Gotti; Violator's Chris 
Lighty; Beyoncé's father and manager, Matthew Knowles; Outkast's 
manager Blu Williams; Eve's manager Troy Carter; Roc -A -Fella GM 
John Meneilly; and a number of entertainment attorneys. We also have 
record executives on panels, like Def Jam's Mike Kyzer and former 
Arista Sr. VP CeCe McClendon. For our radio panel, I have Clear Chan- 
nel VP /Urban Doc Wynter, Clear Channel Sr. VP /Programming Tom 
Poleman, me and Power 105.1 morning host Ed Lover, among 
others. >o We've also scheduled a luncheon with a keynote speaker. 
Right now, we are about 99% confirmed that Russell Simmons will be 
that speaker. The cost of the all -day seminar is purposely high - $299. 
We do that because we want to make sure we only have those people 
who are truly serious about learning about and being in the business. 
But they certainly get their money's worth. ' At the same time, we're 
helping to educate those who are trying to get into the business. You 
can't just walk into Mike Kyzer's office to speak with him, but here you 
can walk up to him at the panel and introduce yourself. It's a great way 
to get your start in the business. 
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ARTIST: Crea 

LABEL Aezra 

CURRENT PROJECT: MyStO/y 

IN STORES: June 1 

CURRENT SINGLE: "U Lied" 

HOMETOWN: Birmingham 

By DANA HALL/ URBAN EDITOR 

personal Stats: Born LeCresia 
Holboy, Crea says she did not grow 

up singing in the church choir, like so 
many of her peers have. But her upbring- 
ing did include a musical household. "My 
mother and stepfather listened to a vari- 
ety of music: funk, jazz, soul, even folk 
music. They had crates and crates of vi- 
nyl, which I would go through and listen 
to. I've never really had that gospel sound 
to my voice. I have a softer voice like that 
of Minnie Ripperton. I tended to be drawn 
to singer -songwriters because of the lyri- 
cal content in their music - artists like 
Stevie Wonder." 

As a teen, Crea began writing her own 
lyrics, first in the form of poetry and in 
journals, then as songs. She later picked 
up the guitar and put those lyrics to mu- 
sic. "I probably should have been into the 
whole hip -hop scene at that time," she 
says, "but I was drawn to more musical 
songs and performers. I was even into 
artists like Steely Dan and Manhattan 
Transfer." Today she's described as a neo 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 201 -656 -3431 
or e-mail: 

dhall@radioandrecords.com 

soul artist and grouped in with such new 
singers as Anthony Hamilton, Goapele 
and Javier. Crea says, "I don't mind be- 
ing considered neo -soul. It's music de- 
rived from the depth of a person's soul. 
It's an interesting melding of pop, soul 
and alternative R &B, I guess. The way 
the music industry is, they have to put 
you in some category. Neo -soul is like go- 
ing back to the roots of R &B music, and 
I kind of like being part of that - with 
real singing and musical instruments." 

Influences: Stevie Wonder, Phoebe 
Snow, Marvin Gaye, Michael Franks and 
Quincy Jones. 

The Album: Crea wrote all the lyrics 
and arranged the songs on her debut al- 
bum, Mystory. While she says every song 
is autobiographical, she feels anyone can 
relate to the songs' content. The album 
was produced entirely by her manager, 
producer Sa -Ra. 

Past Successes: Crea has toured with 
The Supremes' Mary Wilson as a backup 
singer. The tour included a stint perform- 
ing on a cruise line, where Crea says she 
learned how to truly be a professional 
performer. She's also not new to the mu- 
sic business, having written songs for sev- 
eral artists in the past. 

See her: Soul Train, www.bet.com. 

Urban AC Reporters 
Stations and their adds listed alphabetically by market 

WWIN/Ballimore. MO' 
Po tiro Walls 
AMMO kiln Fisher 

MAL/Baton Rouge. LA' 
0M Jell Jamigan 
PO MD Mya Vernon 

WBHIVOirmingham. AL' 
OMPO Jay Dun 
APOMO. Daml Johnson 
: A!e 

WMGLJChadeslan. SC' 
OMPO Terry Base 
AMMO Bennda Parte, 

WBAV :CharIotle 
Po MD Terri Aven 

VP/AZ/Chicago IL' 
OMPO. [hay Smyth 
AP00110 Armando Rivera 

WLAK/Cleveland. OW 
OM PO Kim Johnson 
Mo Bobby Rush 

WLXCIColun,hla SC' 
Po. Doug Willums 

WWOM /Columbia, Sc' 
PO Mite Love 
Mo LON Mao 

WAGHIColumbus. GA 
OM Brian Walers 
PO APO 0ueen Rasheeda 
Mo Edward Lewis 

WRNB/Daylon, OH' 
OM/PD 1 o. Nunes 

WMXD/Detroil. MI' 
CM KJ Holiday 
PO'. JamAlah Muhammad 

APO Neil Stereos 
KID Sheds Lmle 

WUKS,Fayetleville, NC 
PO Ganen Darts 
MD Cain, Pee 

WOII;FIinl. MI' 
PD Jerold Jaasnn 

WFLMIFt. Pierce. FL' 
Ran MID Mike James 

WOMG/Greensbom. NC' 
POMP AC Stone 

KMJOIHouston. TX' 
PO Tom Calomrci 
MO Sam Choice 

WTLCIlndianapolis. IN' 
PU Bnan Wallace 
AMMO Garth Adams 

WKXI /Jackson. MS' 
OMPOMO Stan Braman 

WSOWadaonville. FL' 
P0;1A0 : Al BrMö 

NMJK/Kansas City. MO' 
Po- Greg Lore 
MD Trey M,Naels 

KNEK/Lalayetle. LA' 
POMO': John KineD 

NOSY/Little Rock. AR' 
OM. Joe Bocke, 
POND Mart Dylan 

KJLHRos Angeles. CA' 
POMO. Aundrae Russell 

WRBV;Macon. GA 
POMO. Cora W ilMms 

Ju 
raxrorñ,wAL,w, 

iÌ 
PAWKY 

b WBd 

I} 

1KELLY 
A t! 

AwMI 

KJMSAMemphis, TN' 
Po: Nate Bell 

APOMO'. Eileen Colte, 

WHOTIMÍdmi. FL' 
PO. Bernd Brown 
APDMO Karen Vaughn 
tin S. 

WJMRMAilwaukee, WI. 
POND Lou,, Jones 

WOLTIMobile. AL' 
0M: Jim Mahanay 
Po 0k,e Cmmbley 
MD: Kathy Barton, 

WOOKMashville. TN 
PDAAO. Dem, Co,Oell 

WYBCMeW Haven. CT' 
DM'. Wayne Schmidt 
Po- JuanCaMAb 

APoJ .,,Angeb mamma 

o. 

WYLO/New Orleans. IA' 
OM Cana Boalner 
PD AJAppMherry 

WRKS/New York, NY' 
0M: win Milito 
Po Toya Beasley 
MO: tele G stun 
No Adds 

WSVY;Norlolk. VA' 
OM PO hr. MVCheels 

WVKLNorfolk. VA' 
OM Ock lame 
PO MD Don London 

WCFB,Ddando. FL' 
PO Slew HwMOOt 

I YAM JACKSON 
PAM! URI. 

WDASPhdadelphia, PA' 
OM Pica MAehem 
PO Joe Tamtam 
APOMO lo Gamble 

WFXCIRaleigh, NC' 
PO GY rounq 
APDMO Jodi Berry 

WKJS,RIchmolM, VA' 
OMMPO,MO KennGamner 
NolNrh 

WVBEJROanoke. VA' 
POMO Wall For, 

WLVH/SdvaTnd11. GA 
0M Brad Ken, 
POND Gary Young 
API) Jewel Caner 

KMJMSt. Louis. MO' 
OMPO Ch. Aims 
MO Taylo,J 

WIMX4oledo. OH' 
Po Rocky love 
MO Biondi Browne 

WHUR;Washinglon. OC' 
PO Mo Dave Dickinson 

WMMJW shmgton. DC' 
PD. Kathy Brown 
MO'. Mike Chase 

'Monitored Reporters POWEREDQM 

46 Total Reporters II1E111:IBASE 

42 Total Monitored 

4 Total Indicator 

Did Not Report, Playlist Frozen (1): 
WMCS /Milwaukee, WI 
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POWERED 

IILDIAIBASE 
38 ( 

, 

WEEK WEEK 

2 1 

1 2 

3 3 

4 0 
7 © 
5 6 

9 0 
6 8 

8 9 

12 0 
10 11 

16 ® 
11 13 

14 0 
13 15 

17 16 

23 m 
19 

18 D 
21 

20 21 

22 22 

24 ® 
26 

29 ® 
27 26 

¡Debut> 

25 28 

30 a 
28 30 

URBAN AC TOP ..70 
e April 2, 2004 

ARTIST TITLE LABELS) 

LUTHER VANDROSS Think About You (J/RMG) 

RUBEN STUDDARD Sorry 2004 (J /RMG) 

BEYONCE' Me, Myself And I (Columbia) 

ALICIA KEYS If I Ain't Got You (J/RMG) 

TEENA MARIE Still In Love (Cash Money /Universal) 

ALICIA KEYS You Don't Know My Name (J/RMG) 

BABYFACE The Loneliness (Arista /RMG) 

KEM Love Calls (Motown /Universal) 

JOE More & More (Jive /Zomba) 

WILL DOWNING A Million Ways (GRP /VMG) 

AVANT Read Your Mind (Geffen) 

JANET JACKSON I Want You (Virgin) 

GERALD LEVERT Wear It Out (Elektra /EEG) 

SILK Side Show (Liquid 8) 

OUTKAST The Way You Move (Laface /Zomba) 

VAN HUNT Seconds Of Pleasure (Capitol) 

EN VOGUE Ooh Boy (33rd Street /FunkyGiHI 

DWELE Hold On (Virgin) 

ANTHONY HAMILTON Charlene (So SoDef /Zomba) 

MUSIO Whoknows (LiefSoul/7DJMG) 

JAGGED EDGE Walked Outta Heaven (Columbia) 

HIL ST. SOUL Pieces (Shanachie) 

KINDRED THE FAMILY SOUL Stars (Hidden Beach) 

R. KELLY Happy People (Jive/Zomba) 

PATTI LABELLE New Day (DefSoul /IDJMG) 

AVANT Don't Take Your Love Away (Geffen) 

TAMIA Questions (Elektra /EEG) 

JAVIER Beautiful U R (Capitol) 

RHIAN BENSON Stealing My Peace Of Mind (DKG) 

GOAPELE Closer (Columbia) 

TOTAL TOTAL WEEKS ON TOTAL STATIONS 
PLAYS PLAYS AUDIENCE CHART ADDS 

(001 

1139 81 142653 19 4210 

1099 -143 137600 14 4210 

1015 65 131049 10 3710 

863 +83 134461 5 3411 

752 +40 85990 6 4012 

735 2 85607 21 4110 

687 +11 68337 11 3710 

662 63 96749 60 3210 

636 -45 78623 24 4010 

620 +52 60219 26 3310 

618 -58 55442 24 3910 

584 +133 55279 4 3813 

541 -103 46227 10 4010 

537 +26 54457 15 3010 

507 -55 85545 16 1010 

351 -27 25089 18 3011 

349 +102 36597 5 2210 

345 +5 50402 6 2610 

343 +2 22362 7 2410 

323 +38 38421 6 2314 

296 -9 24732 18 1610 

245 -11 20781 8 2111 

241 +12 26413 15 1611 

231 +50 41010 2 310 

210 +78 28557 2 3019 

169 -8 19243 3 410 

141 +66 11194 1 1813 

140 -75 8270 13 1610 

137 +7 5605 2 1710 

129 -4 9319 4 1511 

42 Urban AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 3/21 -3/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004. R &R. Inc. 

New &Active 
CALVIN RICHARDSON Not Like This (Hollywood) 

Total Plays: 123, Total Stations: 18, Adds: 2 

MONICA U Should've Known Better (J /RMG) 

Total Plays: 112, Total Stations: 14, Adds: 0 

CREA U Lied (Aezral 

Total Plays: 101, Total Stations: 11, Adds: 1 

JESSE POWELL Oid You Cry (Liquid 8) 

Total Plays: 80, Total Stations: 15, Adds: 1 

SPOOKS Don't Be Afraid (Koch) 

Total Plays: 78, Total Stations: 7, Adds: 0 

PRINCE Musicology (Columbia) 

Total Plays: 57, Total Stations: 28, Adds: 28 

O'JAYS I Know What You're Doirg /Philly lnternationallRight Stuff) 

Tote' Plays: 51, Total Stations: 7, Adds: 0 

FREDDIE JACKSON Natural Thug (Mart /and) 

Tote; Plays: 42, Total Stations: 4, Adds: 0 

CARL THOMAS Make It Alright (Bad Boy /Universal) 

Total Plays: 41, Total Stations: 1E, Adds: 15 

LAMONT DOZIER I Hear A Sympiony (Jam Right/WEA Distribution) 

Total Plays: 30, Total Stations: 7, Adds: 0 

Songs ranked by total plays 

Need it fast? No problem. 

Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 

70,000+ Song Library 

All Formats & International Titles 

On -Time Delivery 

Featuring: GoldDiscs and HitD'ISCs 

HKS 
L N L I M I T E D 

The World's Premier Music Hook Service 

Most Added' 
www. rradds. com 

ARTIST -'.I _ 

PRINCE Musicology (Columbia) 

RUBEN STUDDARD What If (J /RMG) 

CARL THOMAS Make It Alright (Bad Boy /Universal) 

PATTI LABELLE New Day (Del Sou/ /IDJMG) 

MUSIC! Whoknows (Del Soul /IDJMG) 

JANET JACKSON I Want You /Virgin/ 

TAMIA Questions (Elekua /EEG) 

TEENA MARIE Still In Love (Cash Money /Universal) 

CALVIN RICHARDSON Not Like This (Hollywood) 

ADDS 

28 

19 

15 

9 

4 

3 

3 

2 

2 

Most 
Increased Plays 
ARTIST .. 

JANET JACKSON I Want You (Virgin) 

EN VOGUE Ooh Boy (33rd Street /funky Girl) 

ALICIA KEYS If I Ain't Got You (J/RMG) 

PATTI LABELLE New Day (DelSoul/IDJMG) 

TAMIA Questions (Elektra /EEG) 

PRINCE Musicology (Columbia) 

WILL DOWNING A Million Ways (GRP /VMG) 

R. KELLY Happy People (Jive /Zomba) 

MONICA LI Should've Known Better (J /RMG) 

TEENA MARIE Still In Love (Cash Money /Universal) 

Most 
Played Recurrents 
ARTIST DIE L.46E: S 

TOTAL 
PLAY 

INCREASE 

+133 

+102 

+83 

+78 

+66 

+57 

+52 

4-50 

+41 

+40 

R. KELLY Step In The Name Of Love /Jive /Zomba) 

SMOKIE NORFUL I Need You Now (EMI Gospel) 

HEATHER HEADLEY I Wish I Wasn't (RCA) 

GERALD LEVERT U Got That Love (Call It A Night) (E /ektra /EEG) 

ARETHA FRANKLIN Wonderful (Arista/RMG) 

LUTHER VANDROSS Dance With My Father (J/RMG) 

KINDRED Far Away (Epic) 

JAHEIM Put That Woman First (Divine Mill /WarnerBros.) 

TAMIA Officially Missing You (Elektra /EEG) 

DWELE Find A Way (Virgin) 

TOTAL 
PLAYS 

452 

443 

352 

318 

258 

251 

245 

239 

195 

180 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

Email: hooks @hooks. com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770) 452 -HOOK (4665) 

IN 
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LON HELTON 
lhel tonQradioandrecords. com 

COUNTRY April 2, 2004 R &R 39 

Record Reps: 
Phone, Fax And E -mail 
Our annual guide to Country radio promotion departments 

is been a year since we last ran a compi- 
lation of country label promo staffs and how 
to reach them. A lot can change in a year, as 
evidenced by the additions to - and dele- 
tions from - the list of country labels. As a 

public service, here's an updated version. 
(Editor's note: An explanation of some of the 
abbreviations: "NSD" is National Sr. Director; 
"ND" is National Director; "RD" is Regional 
Director; "C" is Central; "MA" is Mid- Atlan- 
tic; "MC" is Mid -Central; "MS" is Mid -South; 
"MW" is Midwest; "NC" is North- Central; 
"Reg." is Regional; "P" is Pacific; and, "Sec." 
is Secondary.) 

ARISTA 
E -mail 

Phone Fax @ bmg.com 

VP: Bobby Kraig 615 -301 -4420 615- 301 -4438 bobby.kraig 

NSD: Teddi Bondies 615. 301.4422 615- 301.4438 teddi.bonadies 

RD: Jeri Detweiler 615- 301 -4421 615- 301 -4438 ¡eri.detweiter 

Dir./SW: Ken Rush 972- 480-5157 972- 480 -5159 ken.rush 

Dir./W: Lori Hartigan 760- 929 -1019 310- 789 -3903 lori.hartigan 

RM: Nathan Cruise 615. 301.4424 615-301-4438 nathan.cruise 

Mgr. /NE: David Friedman 301- 228 -2975 301- 228-2976 daid.óiedman 
Mgr. /MW: Dawn Ferris 972 -480 -5142 972 -480 -5159 dawn.ferris 

Coor: Matt Galvin 615 -301 -4423 615- 301 -4438 mattgalvin 

VP: Rob Dalton 

NE: Rick Cardarelli 

MW: Mark Westcott 

SE: Mike Rogers 

SW: Adrian Michaels 

W: John Curb 

Coor.: Allison Smith 

Phone 

615- 690 -4207 

330 -686 -9322 

847- 397 -6860 

615 -690 -4217 

512- 261 -4301 

800 -949 -2872 

615- 690 -4218 

ASYLUM 

Fax 

615-742-3157 

330- 688 -6518 

615 -742 -3157 

512. 608.9946 

949- 443 -4217 

615- 742 -3157 

11/41il 
BNA RECORDS 

E-mail 
@curb.com 

rdalton 

rcardarelli 

mwestcott 

mrogers 

amichaels 

¡curb 

asmith 

E -mail 
Phone Fax @bmg.com 

VP: Tom Baldrica 615- 301 -4403 615- 301 -4475 tom.baldrica 

NSD: Rick Moxley 615- 301 -4407 615- 301 -4475 rick.moxley 

NC: Jean Williams 615- 301 -4494 615-301-4475 jean.williams 

NE: Jimmy Rector 615- 301 -4456 615- 301 -4475 jimmy.rector 

SE: Tony Morreale 615- 301 -4454 615.301 -4475 tony.morreale 

SW: Christian Svendsen 972-480-5141 972- 480 -5107 christian.svendsen 

Dir.AV: Scot Michaels 303 -816 -9576 303 -816 -9580 kidbna @aol.com 

W: Dave Dame 866- 505 -9410 714- 693 -3184 dave.dame 

MR Mgr.: R.G. Jones 615- 301 -4412 615 -301 -4475 rg.jones 

Mgr.: Britta Coleman 615- 301 -4495 615- 301 -4475 britta.coleman 

i BNQ 7) MINIM? \ , / / R E C O R D S 

Phone Fax E-mail 

Managing Partner: 

Joe Kelly 615 -383 -4000 x109 615- 383 -4434 joekelty@blue 

diamondrecords.com 

E- mail @broken 

bowrecords.com 

Phone Fax 

Sr. Dir.: Jonathan Loba 615- 244 -8600 615- 244 -3700 johnloba 

ND: Tony Benken 615- 244 -8600 615- 244 -3700 lbenken 

NE: Lee Adams 304 -274 -6540 208- 275 -2424 adams0165@ 

aolcom 

MW: Bill Heltemes 859- 586 -1225 859 -586 -1404 indybillh @aol.com 

SW: Shelley Hargis 615- 244 -8600 615-244-3700 shelley 

W: Dick Watson 480- 464 -9069 480 -464 -8288 bigdicko@aolcom 

Sec. Dir.: Layna Bunt 615 -244 -8600 615- 244 -3700 layna 

Coor.: Tina Crawford 615- 244 -8600 615- 244 -3700 tina 

Phone Fax 

E -mail 
@emimusic.com 

EVP: Bill Catino 615- 269 -2031 615- 269 -2045 bill taboo 

NSD: Rick Young 615 -269 -2085 615- 269 -2045 rick.young 

NE: Nancy Knight 615- 269 -2082 615. 269.2045 nancy.knight 

MA: Eric Beggs 615 -837 -0099 509 -561 -3231 eric.beggs 

MW: Tony Michaels 417 -485 -3535 417 -485 -2500 tony.michaels 

SE: Steve Hodges 770- 417 -4511 770 -417 -4541 steve.hodges 

SW: Jay Jenson 972 -870 -4434 972- 870 -4434 jay.jenson 

W: Angela Lange 360-829-1735 360-829-6393 angela.lange 

Exec. Asst.: Heather Young 615 -269 -2039 615 -269 -2031 heather.young 

Coor.: Brent Jones 615-269-2031 615-269-2045 brentjones 

Phone Fax 

E -mail 
@sonymusic.com 

Sr. VP: Larry Pareigis 615-742-4374 615. 742.4338 tarry _pareigis 

VP: Bill Macky 615.742 -4373 615 -742 -4338 bill macky 

ND: Bully Cooper 615- 742 -4393 615- 742.4338 bully_cooper 

MW: Matt Corbin 615. 742.4334 615- 742 -5759 matt corbin 

Mk Jack Christopher 800-791 -9886 724- 864-1469 jack_christopher 

SE: Lloyd Stark 770 -673- 5842 770 -673 -5701 lloyd_stark 

SW: Mark Janese 972 -539-1738 972 -874 -0751 markjanese 
W: Jon Conlon 310-449 -2414 310-449 -2470 jon_conlon 

Coor.: Elizabeth Sledge 615 -742 -4372 615 -742 -5759 elizabeth_sledge 

CURB 
RECORDS 

Phone Fax 

E -mail 

@curb.com 

VP: Carson James 615 -321- 5080, x376 615 -327 -3003 clames 

VP/F: Eva Wood 888- 992 -9220 770360 -8029 ewood 

ND: April Rider 615 -321- 5080. x317 615- 327 -3003 adder 

NE: Rick Rockhill 615-386 -0323 615- 298 -9663 rrockhill 

MW: Karen McGuire 248- 924 -2305 248- 924 -2306 kmcguire 

W: Joe O'Donnell 505- 323 -2925 505 -323 -2911 jodonnell 

Coon.: Jill Gleason 615- 321- 5080, x349 615- 327 -3003 jgleason 

Phone Fax 

E-mail@dream 

worksrecords.com 

Sr. Exec.: Scott Borchetta 615-463-4650 615-463-4651 sborcheha 

Nat. Head: Bruce Shindler 615-463-4650 615-463-4651 bshindler 

NE: Suzanne Durham 800-486-7864 972-484-1965 sdurham 

MW: George Briner 800-285-5711 414-443-0922 gbriner 

SW: David Newmark 972-919-6328 972.919-6321 dnewmark 

W: Lisa Owen 615-624-2325 310-376-2269 lowen 

Sec.: Katharine Hodges 615-463-2080 615-463-4651 katharine.hodges@ 

umusic.com 

Coor.: Sally Green 615-463-4650 615-463-4651 sgreen 

DUALTONE 
M U S I C G R O U P 

E-mail@duallone 

Phone Fax records.com 

Promo.: Andy Moore 615- 320 -0620 615- 320 -0692 andymoore 

Co- Pres.: Dan Herrington 615- 320 -0620 615- 320 -0692 danherrington 

Co- Pres.: Scott Robinson 615- 320 -0620 615- 320 -0692 scottrobinson 

EPIC __ 

Sr. VP: Larry Pareigis 

VP: Bill Macky 

ND: Bully Cooper 

NE: Bob Reeves 

MW: Bo Martinovich 

SE: Rick Hughes 

SW: Chad Schutt 
W: Rhonda Christensen 

Coor.: Ryan Barnstead 

monument 
b Artleby 

E -mail 
Phone Fax @sonymusic.com 

615- 742 -4374 615- 742 -4338 larry_pareigis 

615 -742 -4373 615- 742 -4338 bill macky 

615- 742.4393 615- 742 -4338 huffy cooper 

615 -742 -4380 615- 742 -4338 bob reeves 

615 -742 -4369 615 -742 -4338 bomartinovich 
615 -742 -4318 615- 742 -4338 rick_hughes 

210- 822 -2557 210 -822 -2509 chad schultz 

310- 449 -2412 310 -449 -2470 rhonda chdstensen 

615-742-4379 615. 742.4338 ryan_barnstead 

qyity 

VP: Rick Baumgartner 

NSD: Torn Moran 

NE: Cliff Blake 

MA: Matt Williams 

MW: Darlene Starr 

SE: Brad Howell 

W: David "Bubba" Berry 

Coor.: Amy Matousek 

Music Group 

Phone Fax 

615-695 -2350, x 224615-695-2359 
615 -429 -2337 615 -695 -2359 

603 -749-6772 603- 749 -6790 

615-695 -2350, x 223615-695-2359 

972 -312 -1400 214- 291 -5606 

337 -258 -2128 - 
214 -695 -9777 972- 931 -0432 

615 -695 -2350, x222 615 -695 -2359 

E-mail@equity 

musicgroup. com 
rbaumgadner 

tmoran 

cblake 

mwilliams 

dstarr 

bhowell 

dberry 

amatousek 

Continued on Page 40 
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Record Reps.... 
Continued from Page 39 

CoSs records 

NO: Jack Purcell 

Dir.: Chuck Rhodes 

Mgr.: Anne Sarosdy 

W: Gary Greenberg 

SE/SW: Keith Greer 

Coor.: Allen Mitchell 

Phone Fax 

615-269-4500, x27 615- 269 -0330 

615-269-4500, x25 615- 269 -0330 

615-269-4500, x21 615-269 -0330 

818- 990 -7383 - 
972-988-0411 972-602-3327 

888-698-3475, x30 615- 269 -0330 

LOFTON 

CREEK 
I I I C I I I I S 

E-mail 

@audiument.com 

jpurceli 

crhodes 

armes 

garygreenberg@ 

sbcglobalnet 

kgreeer@ 

comcast.net 

allen 

Phone Fax 

E -mail 
@loftoncreek 

records.com 

ND: Mike Borchetta 615- 726 -0099 615 -726 -0096 mike borchetta 

NP: Barbara Kelly 615-726-0099 615- 726 -0096 bkelly 

SecJMW: Brian Fee 615- 726 -0099 615-726-0096 brianfee 

Promo.: Martha Borchetta 615- 726 -0099 615-726-0096 marthaborchelta 

Promo.: Chris Borchetta 615-726-0099 615 -726 -0096 chrisbmusic@ 

aol.com 
Promo.: Raina Lindsey 615 -726 -0099 615-726-0096 raina 

Promo.: Taylor Trask 615- 726 -0099 615-726-0096 taylortrask 

Promo.: Caley Crisp 615- 726 -0099 615-726-0096 caley 

JqM1C SYREE'r 
R E C O R D S 

VP/Nat.: Kevin Herring 

VP /Adm.: Dale Turner 

ND: Renee Leymon 

NE: Jennifer Thorpe 

MW: Chris Palmer 

SE: Theresa Durst 

SW: Neda Tobin 

W: Chris Loss 

Coor.: Ashley Heron 

E-mail 

Phone Fax @disney.com 

615- 963 -4855 615 -963 -4846 kevin.herring 

615 -964 -4858 615-963-4862 dale.turner 

615 -963 -4866 615 -963 -4862 renee.leymon 

860-871-8824 860-871-8825 lénnifecthorpe 

615-963-4871 615-963-4862 chris.palmer 

704 -543 -1002 704-543-1293 theresa.durst 

972 -919 -6325 972- 406 -3276 neda.tobin 

480-314-4329 480- 614 -3068 chris.loss 

615- 963 -4864 615- 963 -4862 ashley.heron 

MCA 
N A S H V I L L E 

Sr. VP: Michael Powers 

VP: Royce Risser 

PM: Pat Payne 

NE: Joe Putnam 

SE: Louie Newman 

SW: Enzo DeVincenzo 

W: Marlene Augustine 

Mgr. Sec.: E.J. Bernas 

Coor.: John Zarling 

E-mail 
Phone Fax @ umusic.com 

615 -524 -7530 615-524-7619 michaeLpowers 

615 -880 -7388 615- 880 -7425 royce.risser 

615 -880 -7330 615- 880 -7425 pat payne 

615-524-7561 615-524-7619 joe.putnam 

770-417 -3110 770 -441 -9201 louie.newman 

972 -919 -6320 972 -484 -0208 enzo.devincenzo 

415-281-5160 415-281-5196 marlene.augustine 

615 -524 -7517 615 -524 -7619 ej.bernas 

615-524-7553 615- 524 -7619 lohn.zafling 

COUNTRY 

N A S H V I L L E 

Phone Fax 

E-mail 

@umusic.com 

Sr. VP: Michael Powers 615-524-7530 615-524-7619 michaeL powers 

VP: John Ettinger 615-524-7539 615-524-7619 john.edinger 
VP/SE: Rocco Cosco 615-524-7515 615-524-7619 rocco.cosco 
VP/W: Pat Surnegie 818-972-5787 818-972-5780 pat.sumegie 
NSO/Lost Highway: 

Ray DiPietro 615-524-7805 615-524-7850 ray.dipietro 
PM: Diana Klein 615-524-7514 615-524-7619 diana. klein 

NE: Damon Mobeny 615-524-7520 615-524-7619 damon.moberly 

SW: Haley McLemore 615-524-7509 615-524-7619 haleymclemore 

Mgr. Sec.: E.J. Bernas 615-524-7517 615-524-7619 ej.bemas 
Coor.: John Zoning 615-524-7553 615-524-7619 johnzading 

musicÇlTY 

Phone Fax E -mail 
President Bob Heathery 615- 269 -31J0 615- 269 -3115 bobamusiccity 

records.com 

RCA RECORDS LABEL 

Phone Fax 

E-mail 

@bmg.com 
VP: Mike Wilson 615-301-4355 615-301-4356 mike.wilson 

NSD: Keith Gale 615-301-4357 615-301-4356 keith.gale 

DirJMW: Mike Sirls 615-301-4302 615-301-0356 mike.sids 

DirJMA: Suzette Tucker 615-301-4368 615-301-4356 suzette.tucker 

Dir/SE: Doug Baker 615-301-4465 615-301-4356 doug.baker 

Dir./W: Sam Harrell 310-358-40E7 310-356-4006 sam.harrell 
Mgr/NE: Dan Nelson 6034626-98E8 603-626-8444 dan.nelson 

Mgr/SW: Greg Sax 972-480-51E0 972-480-5171 greg.sax 

Coor : Darcy Miller 615-301-43E2 615-301-4356 darcymiller 

RMG 
Ao,.,.E R o .. u. Inc 

E-mail 

Phone Fax Opatalenlcom 
President: Eddy Raven 615 -452 -7878 615 -452 -7887 sheila 

OM: Sheila Futch 615 -452 -7878 615-452-7887 Sheila 

VP: Brad Paul 

ROUNDER V 
Phone Fax E -mail 
617- 218 -441 :; 617 -354 -4840 bradp@rounder.com 

SHELL POINT 
.11 

E- mail@shellpoint 
Phone Fax records.com 

President: Randy Harrell 615- 837 -6740 615- 837 -6742 randy 

Asst.: Polly Wolly 615- 837 -6740 615- 837 -6742 info 

VP: Steve Gardner 

Coor.: Lindsay Reid 

Phone Fax 

919 -489- 4349 x224 919- 489 -6080 

919-489- 4349 x225 919- 489 -6080 

E -mail @ sugarhill 
records. cam 

stervec 

radio 

E -mail 
Phone Fax @umusic.com 

Sr. VP: Bryan Switzer 615-259-5306 615-259-5301 bryan.switzer 

ND: Denise Roberts 615- 259 -5360 615- 259 -5301 denise.roberts 

NE: Lisa Strickland 615- 289 -2319 615 -662 -4701 lisa.strickland 

MW: Kevin Erickson 630-752-4194 630- 752 -4196 kevin.erickson 

SE: Clay Henderson 615-259-5308 615-259-5301 clay.henderson 

SW: Van Haze 972 -919 -6364 972-919-6380 van.haze 

W: Shane Allen 858 -573 -9092 619- 374 -2406 shane.allen 

Coor.: Laurie Gore 615- 259 -5380 615- 259 -5301 laurie.gore 

44.14e 
VP: Art Phillips 

Coor.: Mary Mahn 

VP: Shelia Shipley Biddy 

NE: Brian Thiele 

MW: Mandy McCormack 

SE: Trudie Richardson 

W/SW: Larry Santiago 

Mgr.: Tracy Long 

Sr. VP: David Haley 

ND: Gator Michaels 

NE: Joe Redmond 

MW: Bryan Frasher 

SE: Brooks Quigley 

SW: Glenn Noblit 

W: Jim Malito 

Sec. PM: Kristen Doyscher 

Coor.: Danielle Taylor 

E- mafl@vangaurd 

Phone Fax records.com 

310 -829 -9355 310 -586 -1505 aphrilips 

310-829-9355 310 -586 -1505 mary 

atoív 
}BCORDS_ 

Email@vivafon 
Phone Fax records.com 

615-255-5233 615-255-5994 sheliashipleybiddy 

615- 255 -5233 615-255-5994 brianthiele 

615- 255 -5233 615- 255 -5994 mandymccormack 

770-947-6810 770-947-6816 trudierichardson 

818- 842 -8482 818- 842 -5669 larrysantiago 

615- 255 -5233 615-255-5994 tracylong 

E-mail 
Phone Fax @wbr.com 

615-748-8000 615-214-1475 david.haley 

615-748-8000 615-214-1475 gator.michaels 

615-748-8000 615-214-1475 joe. red mond 

615-748-8000 615-214-1475 bryan.frasher 

615-748-8000 615-214-1475 brooks.quigley 

615-748-8000 615-214-1475 glenn.nobl'n 

615-748-8000 615-214-1475 jim.maldo 

615-748-8000 615-214-1475 kristen.doyscher 

615-748-8000 615-214-1475 danielle.taylor 
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( COUNTRY TOP5O. 
April 2, 2004 

!AST TuS TOTAL 

WEEK = ARTIST TITLE LABELIS POINTS 

Q KENNY CHESNEY fItJNCIE KRACKER When The Sun Goes Down (BNA) 14181 

© KEITH URBAN You'll Think Of Me (Capitol) 12736 

© BUDDY JEWELL Sweet Southern Comfort (Columbia) 

o RASCAL FLATTS Mayberry (lyric Street) 

© SARA EVANS Perfect (RCA) 

6 TIM MCGRAW Watch The Wind Blow By (Curb) 

Q JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 9968 

O TRACY LAWRENCE Paint Me A Birmingham (Bream Works) 

o GEORGE STRAIT Desperately (MCA) 

o BLUE COUNTY Good Little Girls (Asylum /Curb) 

CLINT BLACK Spend My Time (Equity Music Group) 

® GARY ALLAN Songs About Rain (MCA) 

® MONTGOMERY GENTRY If You Ever Stop Loving Me ( Columbia) 

o BROOKS & DUNN That's What She Gets For Laving Me (Arista) 

® CAROLYN DAWN JOHNSON Simple Life (Arista) 

LONESTAR Let's Be Us Again (BAIA) 

DIERKS BENTLEY My Last Name (Capitol) 

18 TRACE ADKINS Hot Mama (Capitol) 

GRETCHEN WILSON Redneck Woman (Epic) 

BIG & RICH Wild West Show (Warner Bros.) 

SHEDAISY Passenger Seat (Lyric Street) 

® BRIAN MCCOMAS You're In My Head (Lyric Street) 

® DAVID LEE MURPHY Loco (Audium) 

CLAY WALKER I Can't Sleep (RCA) 

® REBA MCENTIRE Somebody (MCA) 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury //OJMG) 

® EMERSON DRIVE Last One Standing (Bream Works) 

Breaker el BILLY CURRINGTON I Got A Feelin (Mercury) 

30 29 PAT GREEN Guy Like Me (Republic /Universal South) 

33 JEFF BATES I Wanna Make You Cry (RCA) 

Breaker ® LEE ANN WOMACK The Wrong Girl (MCA) 

36 ® JOE DIFFIE Tougher Than Nails (BBR /C4) 

34 ® WYNONNA fINAOMI JUDD Flies On The Butter... (Asylum /Curb) 

Breaker Q ANDY GRIGGS She Thinks She Needs Me (RCA) 

43 ® JOSH GRACIN I Want To Live (Lyric Street) 

39 AMY GALLEY Men Don't Change (Curb) 

38 ® BILLY DEAN Thank God I'm A Country Boy (View1) 

40 RACHEL PROCTOR Me And Emily (BAIA) 

42 0 JULIE ROBERTS Break Down Here (Mercury) 

41 CHRIS CAGLE I'd Be Lying (Capitol) 

44 al TOBY KEITH Whiskey Girl (Dream Works) 

(Debut) (D JOE NICHOLS If Nobody Believed In You (Universal South) 

48 HANK WILLIAMS, JR. Why Can't We All Just Get... (Asylum /Curb) 

(Debut> (D TRENT WILLMON Beer Man (Columbia) 

45 PINMONKEY Let's Kill Saturday Night (BAIA) 

49 (D BLAKE SHELTON When Somebody Knows You That Well (Warner Bros ) 

47 CHELY WRIGHT Back Of The Bottom Drawer (Vivatoy 

50 (D JENKINS Blame It On Mama (Capitol) 

CD SHERRIE AUSTIN Drivin' Into The Sun (BBR /C4) 

SHANNON LAWSON Smokin' Grass (Equity Music Group) 

1 

3 

7 

8 

6 

4 

9 

11 

12 

15 

14 

13 

19 

20 

18 

21 

17 

10 

23 

24 

22 

25 

28 

26 

27 

29 

31 

11429 

10966 

10794 

10263 

(Debut> 

8499 

8157 

7317 

7182 

7107 

6603 

6526 

6471 

6462 

6429 

6106 

5860 

4861 

4771 

4579 

4428 

4240 

3581 

3080 

2615 

2451 

2083 

1882 

1875 

1823 

1815 

1753 

1596 

1476 

1407 

1346 

1152 

1143 

1098 

976 

835 

680 

658 

652 

651 

483 

435 

405 

.1. TOTAL .1' TOTAUO. d' AU0. WEEKS TOTAL 
POINTS PLAYS PLAYS IYAI 1001 ON ADDS 

932 4473 +381 418982 27723 10 11210 

1215 3933 +376 375011 25530 15 11210 

813 3876 +275 327959 16853 22 112/0 

1316 3467 +419 319845 28664 13 11110 

11 3559 +6 313878 3745 28 11210 

1142 3341 .495 296824 25892 22 11110 

979 3099 +291 298809 29324 11 11212 

736 2741 +284 239132 26225 21 10713 

578 2639 +218 232969 19560 12 11010 

415 2387 +121 202533 13174 23 10611 

243 2300 +98 193947 115 22 10910 

-69 2360 +14 184795 6815 19 10811 

722 2130 +232 182064 22220 9 10810 

955 2063 +355 184423 20616 9 109/3 

356 2129 +147 169314 11964 17 10811 

1390 1895 +465 182621 26955 6 10815 

256 2125 +100 174433 9289 22 10711 

2376 2025 -851 170337 62511 27 10910 

1270 1826 +441 175439 51059 5 10218 

321 1528 +135 122912 6076 13 9211 

109 1566 +92 122303 1576 10 99/1 

355 1463 +141 118953 6024 23 8911 

917 1372 +240 112858 23090 12 9213 

35 1403 +40 99917 272 15 9711 

23 1191 .4 91079 266 12 9213 

212 1008 +106 88174 4171 8 8315 

215 852 +81 62698 7769 11 7912 

100 737 53 59737 2587 11 7419 

-549 583 159 48885 15227 20 5810 

116 664 +25 44293 2751 11 7713 

222 625 +64 44364 8649 7 6715 

217 635 +75 43782 8807 8 5912 

59 600 +24 50845 2329 12 5210 

323 591 +97 45904 11592 5 6713 

713 484 +218 44527 18923 4 5519 

223 532 +78 30336 3886 8 5113 

140 445 +55 39681 4468 6 3310 

199 333 +49 40733 3749 5 39112 

208 434 +77 22825 2901 4 5114 

169 436 +59 22982 5629 8 5311 

400 309 +147 34451 14340 3 55/42 

599 306 +182 23835 14881 1 43114 

338 280 +93 18228 5679 2 3213 

429 236 +135 13774 6384 1 35127 

48 203 +15 13849 2984 3 30111 

192 260 +82 12469 3644 2 4717 

149 215 +55 17113 2547 2 27/6 

37 136 +36 11223 1547 3 37121 

9 165 +9 7993 768 2 29/2 

277 148 +92 5957 2006 1 814 

112 Country reporters. Monitored airplay data supplied by Mediabase Research. a divisicn of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 3/21 -3/27. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger 
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of 
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points 
lists the songs with the greatest week -to -week increases in total points.Sta:ion Weight = AOH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004, R&R. Inc. 

Most Added 
www.rradds.com 
ARTIST TITLE LABEL(S) 

41 

POWERED 

MEDIABASE 

ADDS 

TOBY KEITH Whiskey Girl (Orea/nWorks) 42 

TRENT WILLMON Beer Man (Columbia) 27 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 22 

JENKINS Blame It On Mama (Capitol) 21 

RODNEY ATKINS Someone To Share It With (Curb) 21 

LANE TURNER Always Wanting More (Breathless) (Warner Bros.) 15 

JOE NICHOLS If Nobody Believed In You (Universal South) 14 

RACHEL PROCTOR Me And Emily (BAIA) 12 

PINMONKEY Let's Kill Saturday Night (BAIA) 11 

Most 
Increased Points 
ARTIST TITLE LASCL(SI 

LONESTAR Let's Be Us Again (BAIA) 

RASCAL FLATTS Mayberry (Lyric Street) 

TOTAL 
POINT 

INCREASE 

+1390 

+1316 

GRETCHEN WILSON Redneck Woman (Epic) +1270 

KEITH URBAN You'll Think Of Me (Capitol) +1215 

J. MICHAEL MONTGOMERY Letters From Home (WarnerBros.) +979 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) +955 

K. CHESNEY fIUNCLE KRACKER When The Sun Goes Down (BHA) +932 

DAVID LEE MURPHY Loco (Audium) +917 

BUDDY JEWELL Sweet Southern Comfort (Columbia) +813 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) +736 

Most 
Increased Plays 
ARTIST -_ .n__, . 

LONESTAR Let's Be Us Again (BAIA) 

GRETCHEN WILSON Redneck Woman (Epic) 

RASCAL FLATTS Mayberry dyne Street) 

TOTAL 

PLAY 
INCREASE 

+465 

+441 

+419 

K. CHESNEY f /UNCLE KRACKER When The Sun Goes Down (BAIA) +381 

KEITH URBAN You'll Think Of Me (Capitol) +376 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) +355 

J. MICHAEL MONTGOMERY Letters From Home (WarnerBros.) +291 

TRACY LAWRENCE Paint Me A Birmingham (OreamWorks) +284 

BUDDY JEWELL Sweet Southern Comfort (Columbia) +275 

DAVID LEE MURPHY Loco (Audium) +240 

Breakers 
BILLY CURRINGTON 

I Got A Feelin' (Mercury) 
9 Adds Moves 32 -28 

LEE ANN WOMACK 

The Wrong Girl (MCA) 

5 Adds Moves 35 -31 

ANDY GRIGGS 

She Thinks She Needs Me (RCA) 

3 Adds Moves 37 -34 

Songs ranked by total plays 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Powergold, 
The Leaders in Advanced Music Scheduling Software for Windows 98 /ME /NT /2000 /XP 

' Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for " 

Dan Turner, Vice President > 
Programming Services u 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 

www.americanradiohistory.com
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42 / COUNTRY TOP 50 INDICATOR 
® April 2, 2004 - 

R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

LAST TOTAL 

WEEK ARTIST ".E LP_LL S' POINTS 

2 0 BUDDY JEWELL Sweet Southern Comfort (Columbia) 5545 

1 0 CHESNEY f/UNCLE KRACKER When The Sun Goes Down (B/VA) 5516 

4 0 KEITH URBAN You'll Think Of Me (Capital[ 5252 

3 0 SARA EVANS Perfect (RCA) 5210 

6 0 RASCAL FLATTS Mayberry (lyric Street) 4879 

8 0 JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 4507 

9 0 GEORGE STRAIT Desperately (MCA) 4238 

5 8 TIM MCGRAW Watch The Wind Blow By (Curb) 3987 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 3939 

GARY ALLAN Songs About Rain /MCA/ 3883 

CAROLYN DAWN JOHNSON Simple Life (Arista) 3335 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) 3323 

DIERKS BENTLEY My Last Name (Capitol) 3219 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 3186 

BLUE COUNTY Good Little Girls (Asy /um /Curb) 3051 

LONESTAR Let's Be Us Again (BNA[ 2772 

SHEDAISY Passenger Seat (Lyric Street) 2400 

REBA MCENTIRE Somebody (MCA) 2327 

BIG & RICH Wild West Show (Warner Bros.) 2284 

CLAY WALKER I Can't Sleep (RCA) 2276 

GRETCHEN WILSON Redneck Woman (Epic) 2187 

DAVID LEE MURPHY Loco /Aodiuml 1961 

BRIAN MCCOMAS You're In My Head (Lyric Street) 1919 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury //DJMG) 1897 

EMERSON DRIVE Last One Standing (DreamWorks) 1521 

BILLY CURRINGTON I Got A Feelin' (Mercury) 1292 

LEE ANN WOMACK The Wrong Girl (MCA) 1231 

JOE DIFFIE Tougher Than Nails /BBR /C41 1131 

WYNONNA fINAOMI JUDD Flies On The Butter... (Asy lum /Curb) 1058 

JEFF BATES I Wanna Make You Cry (RCA) 903 

CHRIS CAGLE I'd Be Lying (Capitol) 820 

JOE NICHOLS If Nobody Believed In You (Universal South) 736 

JOSH GRACIN I Want To Live (Lyric Street) 682 

ANDY GRIGGS She Thinks She Needs Me (RCA) 674 

AMY DALLEY Men Don't Change (Curb) 665 

TOBY KEITH Whiskey Girl (DreamWorks) 618 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 537 

BLAKE SHELTON When Somebody Knows You That Well (Warner Bros.) 521 

11 

10 gril 

12 

14 ® 
13 ® 
16 0 
15 ® 
17 

20 

18 0 
19 

21 M 
25 

23 ® 
22 

24 M 
26 ® 
27 

29 © 
31 

30 M 
32 e 
33 

37 ® 
41 

35 

34 ® 
(Debug ED 

46 ® 
39 

36 

38 (1) 
43 

40 CD 

42 (1) 
47 

49 

45 

Debu[ (1) 
44 48 

48 49 

(Debut> 0 

JULIE ROBERTS Break Down Here (Mercury) 

CHELY WRIGHT Back Of The Bottom Drawer (Vivaton) 

RACHEL PROCTOR Me And Emily (BNA) 

BILLY DEAN Thank God I'm A Country Boy (View1) 

SHERRIE AUSTIN Drivin' Into The Sun (BBR /C4) 

JIMMY WAYNE You Are (DreamWorks) 

TRACY BYRD How'd I Wind Up In Jamaica (RCA) 

CROSS CANADIAN RAGWEED Sick And Tired (Universal South) 

HANK WILLIAMS, JR. Why Can't'' We All Just Get... (Asylum /Curb) 

SCOTTY EMERICK The Coast Is Clear (DreamWorks) 

BILLY RAY CYRUS Face Of God (Word/Curb/Warner Bros.) 

JENKINS Blame It On Mama (Capitol) 

506 

497 

493 

395 

332 

286 

278 

269 

252 

218 

198 

177 

PO'NTS PLAYS 

./. 
PLAYS 

TOrAUD. 
COO) 

.r. AUD. 

POI 

WEEKS 

ON 

TOTAL 

ADDS 

353 4051 +252 122469 8535 23 10910 

244 4121 +180 121294 4953 10 10910 

360 3894 +243 115510 8535 16 11110 

46 3840 +33 113771 347 27 10710 

290 3656 +219 108323 7163 13 11110 

356 3386 +269 98386 7730 11 11111 

162 3144 +127 92684 3488 12 11012 

674 28E8 -507 90031 15185 22 9910 

541 28E8 +389 85900 11838 22 109/8 

-25 2915 +4 84232 -834 19 11010 

148 2478 +99 74078 3576 17 10510 

369 2480 +248 72333 8357 9 10910 

233 2446 +175 69439 5621 22 10611 

355 2390 +258 70479 7880 9 10711 

153 2293 +144 68411 3056 24 9211 

416 2087 +313 61046 9540 6 10414 

257 1776 +183 52179 6083 9 9913 

94 1723 +69 50730 2112 13 8711 

131 1687 +91 49103 2794 13 9211 

197 1693 +167 49230 4878 16 8612 

682 1644 +536 47945 14876 3 98121 

176 1481 +151 42564 3344 12 8112 

35 1423 +27 43069 1035 26 7911 

166 1417 +112 42274 3991 8 8015 

140 1123 +78 32718 3517 12 7310 

129 1043 +89 26420 2552 12 7212 

126 956 +109 26808 3015 7 7515 

129 783 +82 24400 2761 8 6113 

7 822 +9 22483 268 11 5612 

26 705 +14 18879 715 12 5612 

27 665 +27 16585 802 8 5010 

330 552 +229 15863 7560 2 54117 

326 510 +250 14673 6590 3 45117 

115 527 +85 14343 2230 4 4714 

84 475 +69 15584 2161 8 3612 

532 507 +432 12246 10405 1 50139 

310 434 +244 11283 6724 2 40122 

138 36E +111 11064 2462 3 3018 

89 417 +59 10505 2045 5 3611 

107 387 +79 10998 2538 3 4017 

207 344 +117 10923 5014 2 3015 

34 321 +32 9307 755 6 2212 

29 267 +23 7195 450 4 2711 

67 233 +47 6340 1851 2 2110 

76 219 +49 6282 1998 3 1714 

25 248 +23 4588 295 3 2612 

118 198 +82 5416 2922 1 2214 

-45 184 34 4789 734 6 2011 

10 165 -6 3407 170 3 1510 

58 122 +49 3990 1335 1 1518 

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 3/21 - Saturday 3/27. 

© 2004 Radio & Records. 

Most Added - 

www. rrindicator. corn 
ARTIST TITLE L461ISI ADDS 

TOBY KEITH Whiskey Girl (DreamWorks) 39 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 22 

GRETCHEN WILSON Redneck Woman (Epic/ 21 

JOE NICHOLS If Nobody Believed In You (Universal South) 17 

JOSH GRACIN I Want To Live (Lyric Street) 17 

J. STEELE Good Year... (3 Ring Circusllofton Creek Records) 10 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 8 

B. SHELTON When Somebody Knows You That Well (Warner Bros.) 8 

PINMONKEY Let's Kill Saturday Night (BNA) 8 

JENKINS Blame It On Mama (Capitol) 8 

Most 
Increased Points 

ARTIST - -._ _ 

TOTAL 
POINT 

INCREASE 

GRETCHEN WILSON Redneck Woman (Epic) +682 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) +541 

TOBY KEITH Whiskey Girl (DreamWorks) +532 

LONESTAR Let's Be Us Again (BNA) +416 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) +369 

KEITH URBAN You'll Think Of Me (Capitol) +360 

J. MICHAEL MONTGOMERY Letters From Home (Warner Bros.) +356 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) +355 

BUDDY JEWELL Sweet Southern Comfort (Columbia) +353 

JOE NICHOLS If Nobody Believed In You (Universal South) +330 

Most 
Increased Plays 

TOTAL 

PLAY 

ARTIST TITLE LABEL(S) INCREASE 

GRETCHEN WILSON Redneck Woman (Epic) +536 

TOBY KEITH Whiskey Girl (DreamWorks) +432 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) +389 

LONESTAR Let's Be Us Again (BNA) +313 

J. MICHAEL MONTGOMERY Letters From Home (Warner Bros.) +269 

MONTGOMERY GENTRY If You Ever Stop Loving Me /Columbia/ +258 

BUDDY JEWELL Sweet Southern Comfort (Columbia) +252 

JOSH GRACIN I Want To Live (Lyric Street) +250 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) +248 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) +244 

Country Radio's #1 Overnight Program 
'REivriERq WHO LOVES YA, BABY? 

CIBj N/aikerr and Blar Corner cutting up at the After MidNite disco party 

www.americanradiohistory.com
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( COUNTRY CALLOUT AMER /CA® BYCJ3LAPAY 

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES April 2, 2004 

Callout America song selection is based on the top 35 titles from the R &R Country chart for the airplay week of February 22 -28. 

43 

ARTIST fnle (LiheU LIKE A LOT 

TOTAL 
POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN 

TOBY KEITH American Soldier (Dream Works) 34.7% 67.0% 20.2% 99.3% 4.9% 7.3% 

JIMMY WAYNE I Love You This Much (Dream Works) 32.2% 66.1% 24.8% 98.2% 3.3% 3.9% 

TIM MCGRAW Watch The Wind Blow By (Curb) 31.6% 66.8% 21.0% 97.6% 6.2% 3.7% 

GARY ALLAN Songs About Rain (MCA) 30.8% 60.1% 26.6% 97.8% 6.5% 4.6% 

KEITH URBAN You'll Think Of Me (Capitol) 30.7% 66.0% 21.8% 94.4% 5.2% 1.4% 

DIERKS BENTLEY My Last Name (Capitol) 30.4% 65.5% 23.4% 93.5% 3.7% 0.9% 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 29.7% 64.2% 24.3% 99.0% 4.3% 6.2% 

SARA EVANS Perfect (RCA) 29.3% 62.9% 22.8% 97.3% 6.9% 4.7% 

KENNY CHESNEY f!UNCLE KRACKER When The Sun Goes Down (RNAI 29.3% 63.9% 23.7% 93.0% 4.2% 1.2% 

BRAD PAISLEY Little Moments ¡Arista) 28.7% 65.8% 21.2% 98.6% 4.3% 7.3% 

CAROLYN DAWN JOHNSON Simple Life (Arista) 27.3% 61.0% 25.0% 94.7% 6.4% 2.3% 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury / /DJMG) 27.2% 62.4% 18.3% 92.9% 9.2% 3.0% 

REBA MCENTIRE Somebody (MCA) 27.1% 59.9% 25.9% 91.9% 5.5% 0.7% 

BIG & RICH Wild West Show (Warner Bros.) 26.9% 55.0% 26.0% 93.3% 9.2% 3.1% 

RASCAL FLATTS Mayberry (lyric Street) 26.8% 60.8% 25.2% 95.3% 5.9% 3.4% 

GEORGE STRAIT Desperately (MCA) 26.6% 59.0% 26.1% 90.2% 4.7% 0.4% 

BLUE COUNTY Good Little Girls (Asylum /Curb) 26.5% 59.2% 24.1% 98.4% 8.6% 6.5% 

TRACE ADKINS Hot Mama (Capitol) 26.5% 57.8% 23.3% 98.6% 6.9% 10.6% 

CLINT BLACK Spend My Time (Equity Music Group) 26.4% 60.6% 28.1% 97.0% 6.2% 2.1% 

JOSH TURNER Long Black Train (MCA) 26.3% 54.2% 24.2% 97.9% 9.5% 10.0% 

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 26.1% 62.8% 22.5% 92.9% 5.8% 1.7% 

CLAY WALKER I Can't Sleep (RCA) 24.9% 58.9% 24.1% 90.9% 6.9% 1.0% 

TRACY LAWRENCE Paint Me A Birmingham (Dream Works) 24.7% 59.0% 26.6% 97.3% 7.1% 4.7% 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 24.7% 59.4% 23.5% 90.7% 5.6% 2.2% 

SHEDAISY Passenger Seat (CyricStreet) 24.4% 57.8% 25.2% 89.0% 4.6% 1.5% 

BRIAN MCCOMAS You're In My Head (Lyric Street) 24.3% 62.5% 20.2% 94.3% 7.1% 4.5% 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) 23.8% 55.6% 22.4% 86.0% 6.9% 1.2% 

BILLY CURRINGTON I Got A Feelin' (Mercury) 21.4% 64.5% 23.2% 95.1% 5.6% 1.8% 

DAVID LEE MURPHY Loco (Audium) 21.1% 57.2% 24.8% 91.6% 7.9% 1.7% 

EMERSON DRIVE Last One Standing (Dream Works) 20.8% 56.7% 25.5% 89.3% 6.7% 0.3% 

LEE ANN WOMACK The Wrong Girl (MCA) 20.6% 53.3% 23.8% 86.7% 8.3% 1.3% 

GRETCHEN WILSON Redneck Woman (Epic) 20.4% 50.4% 23.8% 85.6% 9.4% 2.1% 

JEFF BATES I Wanna Make You Cry (RCA) 20.2% 57.7% 22.0% 87.4% 7.0% 0.7% 

LONESTAR Let's Be Us Again (RNA) 19.7% 59.7% 22.4% 91.6% 7.5% 2.1% 

PAT GREEN Guy Like Me (Republic /Universal South) 17.9% 53.8% 24.6% 88.1% 6.7% 3.1% 

CALLOUT AMERICA. 

HOT SCORES 
£assword of the Week: Rider. 
Question of the Week: Are you planning 
on voting in the fall Presidential election? 
On a scale of 1 -5 - with 1 meaning you 
think President Bush is doing a terrible job 
and 5 meaning he's doing a great job - 
how would you rate the overall perfor- 
mance of President George W. Bush? 

Total 
Yes, I plan to vote: 91% 

He's doing a great job: 18% 

He's doing a good job: 37% 

He's OK: 26% 

He's not doing a good job: 8% 

He's doing a terrible job: 11% 

PI 

Yes, I plan to vote: 92% 

He's doing a great job: 18% 

He's doing a good job: 36% 

He's OK: 28% 

He's not doing a good job: 5% 

He's doing a terrible job: 13 % 

P2 

Yes, I plan to vote: 89% 

He's doing a great job: 16% 

He's doing a good job: 39% 

He's OK: 19% 

He's not doing a good job: 17% 

He's doing a terrible job: 9% 

Male 
Yes, I plan to vote: 86% 

He's doing a great job: 15% 

He's doing a good job: 40% 

He's OK: 24% 

He's not doing a good job: 11% 

He's doing a terrible job: 10% 

Female 
Yes, I plan to vote: 93% 

He's doing a great job: 20% 

He's doing a good job: 34% 

He's OK: 28% 

He's not doing a good job: 6% 

He's doing a terrible job: 12% 

Total sample size is 400 persons weekly with a *1- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scor s are: a) I Like It A Lot, In Fact It's One Of My 
Favorites b) I Like It c) It's Okay..Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio t) I Don't Recognize It . To be included in the weekly callout songs mus enter the top 40 positions on R &R's Country 
airplay chart. The sample is composed of 400 25 -54- year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male /female ... 

1 /3ia each in the 25 -34, 35 -44, and 45 -54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and marke s. Market selection is determined by Bullseye. 
NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, 
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston -Galveston, 
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside -San Bernardino, Boise, Denver, Monterey -Salinas. © 2004 R &R Inc. © 2004 Bullseye Marketing 
Research Inc.. 
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44 COUNTRY 
Apri/ 2, 2004 

ATE M 
POWERED tlt.11ltHt\F. 

Artist Title (Label) 

America's Best Testing Country Songs 12 + 

For The Week Ending 4/2/04 

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 

BRAD PAISLEY Little Moments (Arista) 

KEITH URBAN You'll Think Of Me (Capitol) 

TOBY KEITH American Soldier (Dream Works) 

GEORGE STRAIT Desperately (MCA) 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 

KENNY CHESNEY fIUNCLE KRACKER When The Sun Goes Down (BNA) 

JIMMY WAYNE I Love You This Much (Dream Works) 

RASCAL FLATTS Mayberry (Lyric Street) 

TRACY LAWRENCE Paint Me A Birmingham (Dream Works) 

GARY ALLAN Songs About Rain (MCA) 

CLAY WALKER I Can't Sleep (RCA) 

JOSH TURNER Long Black Train (MCA) 

REBA MCENTIRE Somebody (MCA) 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) 

BRIAN MCCOMAS You're In My Head (Lyric Street) 

SARA EVANS Perfect /RCA/ 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 

BLUE COUNTY Good Little Girls (Asylum/Curb) 

LONESTAR Let's Be Us Again (BNA( 

DIERKS BENTLEY My Last Name (Capitol) 

CLINT BLACK Spend My Time (Equity Music Group) 

TRACE ADKINS Hot Mama (Capitol) 

TIM MCGRAW Watch The Wind Blow By (Curb) 

DAVID LEE MURPHY Loco (Audium) 

CAROLYN DAWN JOHNSON Simple Life (Arista) 

SHEDAISY Passenger Seat (Lyric Street) 

GRETCHEN WILSON Redneck Woman (Epic) 

SHANIA TWAIN It Only Hurts When I'm Breathing /Mercury /IDJMG) 

TW LW Familiarity Burn 
Persons Women 

25 -54 25 -54 
Men 

25 -54 

4.29 4.31 91% 10% 4.36 C37 4.36 

4.21 4.28 99% 32% 4.24 4.14 4.32 

4.21 4.14 97% 18% 4.12 4.21 4.07 

4.19 4.19 100% 35% 4.32 4.44 4.24 

4.16 4.14 82% 11% 412 4.31 4.16 

4.14 4.11 97% 25% 4.20 4.24 4.18 

4.13 4.08 97% 19% 4.12 4.38 3.93 

4.07 4.09 98% 30% 4.07 4.24 3.96 

4.04 3.99 95% 22% 3.95 3.97 3.94 

4.03 3.99 91% 18% 4.07 4.24 3.97 

4.01 3.88 97% 24% 3.95 4.11 3.85 

4.01 4.00 80% 9% 3.97 4.05 3.91 

4.00 3.93 97% 31% 4.11 4.17 4.07 

4.00 4.05 85% 13% 4.05 4.14 3.99 

4.00 3.99 80% 9% 4.03 4.06 4.01 

4.00 3.88 75% 14% 3.99 4.16 3.88 

3.99 3.91 96% 28% 3.96 3.98 3.95 

3.98 4.00 82% 12% 3.95 4.07 3.87 

3.97 3.92 86% 16% 3.94 4.10 3.84 

3.97 3.89 65% 10% 3.94 4.17 3.81 

3.95 3.97 94% 23% 3.98 3.89 4.04 

3.93 3.92 94% 21% 4.00 3.96 4.02 

3.91 3.93 98% 31% 3.96 4.05 3.90 

3.84 3.85 96% 33% 3.81 3.98 3.70 

3.84 3.89 55% 7% 3.83 3.87 3.81 

3.79 3.77 84% 18% 3.81 3.81 3.82 

3.66 3.56 76% 16% 3.59 3.57 3.60 

3.66 - 49% 11% 3.71 3.61 3.77 

3.52 78% 25% 3.51 3.36 3.60 

Total sample size is 449 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very mt.ch. 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. 

Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed. they can 

take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show 

opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The R7M system, is available for local radio 

`stations by calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 

New &Active 

RODNEY ATKINS Someone To Share It With (Curb) 

Total Plays: 132, Total Stations: 25, Adds: 21 

TRACY BYRD How'd I Wind Up In Jamaica (RCA) 

Total Plays: 125, Total Stations: 24, Adds: 5 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 

Total Plays: 122, Total Stations: 28, Adds: 22 

VINCE GILL In These Last Few Days (MCA) 

Total Plays: 122, Total Stations: 20, Adds: 2 

JAMES OTTO Sunday Morning And Saturday Night (Mercury) 

Total Plays: 60, Total Stations: 12, Adds: 4 

LANE TURNER Always Wanting More IBreathlessl (Warner Bros.) 

Total Plays: 10, Total Stations: 15, Adds: 15 

Songs ranked by total plays 
J 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of 

all pictured and send them to: 

R &R. c/o Mike Davis: 
10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067 

Email: mdavis ©radioandrecords.com 

C O U N T - Y 

FLASHBACK 
OYEAR AGO 

No. I: "Have You Forgotten " - Darryl Worley 

OYEARS AGO 

No. I: "How Forever Feels" - Kenny Chesney 

10 
YEARS AGO 

No. I : "My Love " - Little Texas @ YEARS AGO 
No. I: "The Church On Cumberland Road " - Shenandoah @ YEARS AGO 
No. I: "Happy Birthday Dear Heartache " - Barbara Mandrel) @ YEARS AGO 
No. I: "I Just Fall In Love Again" -Anne Murray 

30 
YEARS AGO 

No. I :"Magnolia Blossom " - Billy "Crash" Craddock 

l 
Most Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

TOBY KEITH American Soldier (Dream Works) 3411 

BRAD PAISLEY Little Moments (Arista) 2846 

ALAN JACKSON Remember When (Arista) 2833 

KENNY CHESNEY There Goes My Life (RNA) 1991 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 1870 

JIMMY WAYNE I Love You This Much (Dream Works) 1752 

JOSH TURNER Long Black Train (MCA) 1536 

ALAN JACKSON AND JIMMY BUFFETT It's Five O'Clock Somewhere (Arista) 1501 

TOBY KEITH I Love This Bar (Dream Works) 1477 

DIERKS BENTLEY What Was I Thinkin'? (Capitol) 1351 

www.americanradiohistory.com
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COUNTRY REPORTERS Apri l 2, 2004 R &R 45 

KEAN'Abtlene. TX WKNN/Bllou, MS WYGY /Cincinnati. OH' 

OM James Cameron OM: Waller Brown OMPO: TJ Holland 

PDMD. Rudy Fernandez PD' Kipp Greggory APD MD. Dawn Michaels 

APO: Shay Hill 

WZKXBdnm. MS WGAR/CIeveland. OW 

WOMX/Akron, 0H' PD. Bryan Rhodes PD Meg Stevens 

OMPO Kenn Mason M0 Gwen Wilson MO: Chuck Collier 

APO Ken Steel 

WGNA Albany. NY' 

PD. &n Brindle 

MD Bill Earley 

KBOI /Albuquerque. NM' 
AMMO, Sammy Cmrse 

Na A.hh 

KRST /Albuquenlue, NM' 
OMPO'. Eddie Haskell 

MD. Paul Bailey 

KRRV /Alexandria, LA 

OM. Scoff Bryant 

PRAM] MD Steve Casey 

WCTOAIIentown. PA' 

PO: Bobby Knight 

APO:MO. Sam Malone 

KGNCAmarillo. TX 

OM Dan Gorman 

PO dim Butler 

APO MD: Patrick Clark 

KBFLAnchorage. AK 

OM. Dennis Bookey 

PO MD, Matt Valley 

WWWW /Ann Arbor. MI 

OMPO Rob Walker 

MD. Tom Baker 

WNCY Appleton. WI 

0M. Jed McCarthy 

PD. Randy Shannon 

APOMO. Mari Braun 

WKSF /Asheville, NC 

OM PD Jell Davis 

APO'. Sharon Green 

MO: Andy Woods 

WKHX'Atlanta. GA' 
OMPO: Mark Richards 

MO Johnny Gray 

WPUR Atlantic City. NJ 

PD:MO. Joe Kelly 

WKXCAugnsra, GA 

PO : T Cerny 

APD1MD:Zach Taylor 

KASE /Austin, TX' 
OMPD. Jason Kane 

APR MD'. Bob Pickett 

KUZLBakersheld. CA' 
Po Evan Bndwell 

MO. Adam Jeffries 

WPOCBallintore. MO' 
Ply. Scan Lindy 

MO. Michael J. 

WYNKBalon Rouge. LA' 
OM Bob Murphy 

PD Paul Ort 

APO MD. Austin James 

WYPYNOIOn Rouge. LA' 
DMPD. Randy Chase 

KYKRBeaumonl. TX 

0M Trey Poston 

PO M0. Mickey Ashworth 

W./LS/Beckley. WV 

OM. Dave Willis 

POND. Ann Kelly 

WIIWKBmghandmi. NY 

PO APO MD Ed Walker 

WIND Birmingham, AL' 
PD. Torn Hanahan 

MD: Jay Clore 

WZZK/Bmningham, AL' 

POMD. Brian Omer 

WBWN ,.Bluonunglon, IL 

MUD Dan Westhoff 

APO MO Buck Stevens 

KIZNBmse. ID 

OMPO. Rich Summers 

APO.MD Spencer Burke 

KOFCBorse, ID 

PO MD tance T dwell 

APO Jun Miller 

WKLB,Bnston. MA' 
PO- Mike Brophey 

APO MD Grotty Rogers 

KAGGrBryan.TX 
PD MD. Jenniler Allen 

WYRKButlalo. NY' 
PO . John Paul 

APO,MD: Wendy Lynn 

No Add, 

WOKO/Bsrlinoloe 
Po. Steve Pelkey 

MD: Margot SI. John 

No !odds 

KHAKCedar Rapids. IA 

OM. Dick Sladleo 

PO Bob James 

MD. Dawn Johnson 

WIXY.Cbampaign. IL 

OMPDMD. R W Smith 

WEIL Charleston. SC' 

OM. Jay Phrlpott 

POMO. Trey Cooler 

WNKT /Charleston. SC' 
PO Bob McNeill 

APO MO. Enc Chaney 

WORE. Charleslon. WV 

OM. Jell Whiletead 

PD'. Ed Roberts 

MO'. Bill Hagy 

WKKT /Charlotte' 
OM Bruce Logan 

PD MO. John Roberts 

WSOC,!Charlolte 
OM PO Jeff Roper 

VOTED Rick McCracken 

WUSY/ChaBanooga. TN 

PO'. Kris Van Dyke 

MO. BOI Pomdeder 

WUSN Chicago. IL' 
APO M0. Evan Kroft 

WUBE/Cincinnati, OH' 
PO. Tim Clamar 
Ape. Kathy O Connor 

MO'. Duke Hamllon 

KCCY Colorado Springs 
PD Tram Daily 

MO. Valene Had 

WKMLFayedeville, NC 

PD'. Paul Johnson 

KAFF/Flagstall. AZ 

PO Chns Halstead 

APO MO Hugh James 

WFBETIinI. MI 
PO'. Coyote Collins 

CO'. APD htD'. Dave Geronimo 

KKCS/CoIoado Springs. CO 

PO. Shannon Slone 

MO. Sty Franklin 

WOOS Columbia. SC' 
PO. Ron Brooks 

MO. Glen Garrett 

WOOL/Columbus. OH' 

PD. John Crenshaw 

APO OWn E. Zuko 

WGSQCookenlle, TN 

OM- Marty M[Fly 

PO. Galor Hamson 

APO. Philip Gibbons 

MO Stewart James 

KRYSCorpus Chnsli. TX 

PD. Frank Edwards 

KPLXDallas. IX' 
PO : Paul Williams 
APD. Smokey Rivers 

MO Cody Alan 

KSCS/Oallas. TX' 

OMPO Ted Sleeker 

APO MD. Chns Hull 

WGNEDaylona Beach. FL' 
OM B1 Nielsen 
PO MD: Jed Davis 

KYGODenver. CO' 
POND. Joel Burke 

KHKI;Des Moines. IA' 
OM: Jack O'Brien 

PO MO: Jimmy Olsen 

WYCD,Oetroll. MI' 
PO. Mac Daniels 

APO MD. Ron Chalman 

WOJR /Uolhan. AL 

OM. Jerry Broadway 

PO MD Brett Mason 

KKCRDule1h 

OMPO. Johnny Lee Walker 

MO. Jim Dandy 

WAX/Eau Claire. WI 
PO MD: George House 

KHEY'EI Paso. TX' 
PO. Steve Gramuy 
MO. Bobby Gutren, 

WRSF/Flizabelll City. NC 

OM: Tom Charily 

PO MD: Randy Gill 

WXTAPrie, PA 

OM- Adam Reese 

PD MD: Fred Horton 

KKNU 'Eugene. OR 

PD MD. Lm Oans 

WKDOtvansvalle, IN 

PO MD: Jon Prell 

KVOO,Targo 

OM. Janice Whitmore 
Po Eric Beyer 

MD Scoff Winston 

KKIXFayeReville. AR 

OMPO. Tom Irans 
APORAD' Jake McBnde 

WXFLTIOrence. AL 

POh10: Gary Murdock 

KSKS/Fresno. CA' 

PD- Mike Peterson 

MD. Sieve Pleshe 

KUAD/FI. Collins, CO 

PO. Mark Callaghan 

MD: Brian Gary 

WCKT/Ft. Myers. FL' 
DMPD. Seere Amari 

APO MD. Oave togar 

WWGRPt. Myers. FL' 
PO: Mark Phdlrps 

M0: Steve Hart 

WYZB/FI. Walton Beach. FL 

OM: Scratch Malone 

POIMD: Todd Nixon 

WOHIOFI. Wayne. IN 

0100/MD : Rob Kelley 

WOGK/Gainesville, FL' 

MD: Big Red 

WBCT,ÌGrand Rapids. MI' 
OMPO: Doug Montgomary 

MO. Dave Tall 

WTOR /Greensboro. NC' 
OM: Tim Satterfield 

PD. Bill Dation 

APD MO. Angie Ward 

WRNS/Greenville, NC' 
P0. Wayne Carlyle 

MO Boomer Lee 

WESCGreenville. SC' 
OA1 PD. Scott Johnson 

APDMD. John Landn.m 

WSSL/Greenville. SC' 
OMPO: ScodJohnson 

APO/MD: Kix Layton 

WAYLHagerstown 
POMO: Don Brake 

WCATMamsburg, PA' 
PO. Sam McGuire 

WRBTMarrishurg. PA' 
OM Chris Tyler 

PD MD: Shelly Easton 

APO. Newman 

WWYZMardord. CT' 
MD Jay Thomas 

KILTMousloe. TX' 
PD. Jeff Garrson 

APD MD Stephen Gmaan 

KKBOMoeoton. TX' 
MO: Christi Brooks 

WTCRMunlinglon 
PO: Judy Eaton 

MD: nave Poole 

WORM/Huntsville, AL 

OMPO: Todd Betty 

M0: Dar McClain 

No Adds 

WFMS Indianapolis. IN' 
Ohl. Dav:d Wood 

PD. Bob Richards 

MO: ID. Cannon 

WMSI /Jackson. MS 

PO: Rick Adams 

MD: Stance Bingham 

WUSJ Jackson. MS 

MO. Cory Wiggs 

WROO/Jacksoneille. FL' 

OMPD: Gad Austin 

MD: Dine Jones 

WXBQUohnson Oily 

PO MD: Bill Nagy 

WMTL'JOhnslown. PA 

OMPO. Steve Walker 

MD'. Lara Mosby 

KIXOJOplin. MO 

OM: Ray Michaels 

POND' Cody Carlson 

APD: Jay McCae 

WNWNRLalamazoo. MI 

PO: P.J. Lacey 

APOMD. Phil O'Reilly 

KREO/Kansas City. MO' 
PD. Mike Kennedy 

MO. T J. McEntire 

NO rind, 

KFKEKansas City. MO' 
OWN). Carter 

ATOMO: Tony Stevens 

WDAF /Kansas City. MO' 
PO: Wes Whey 
AMMO: Ted Camer 

No Adds 

WIVKKnoxville. TN' 
OMPO. Mike Hammond 

M0: Colleen Adair 

WKOAlatayeOe. IN 

PD. Mark Allen 

MO. Bob Verra 

KMDLAalaye0e. LA' 
PO: Mike James 

M0: T.D. Smith 

KXKC2atayeOe, LA' 
PD: Renee Reved 

MD. Sean Riley 

WPCVlakeland. FL' 
PO: Dave WngS 

MD: Joie Taylor 

WIOVAancaster. PA 

PRIMO: Dick Raymond 

No Adds 

WITLA.ansing. MI 

PO: Jay J. MCCrae 

APO MD: Chris Tyler 

KWNRrlas Vegas. NV' 

PoMD. Brooks O'Brian 

WEND/Laurel, MS 

DMPD'. Larry Blakeney 

APORRO: Allyson Scoff 

WBULLexington. KY 

POMD: Ric Larson 

No Adds 

WLXX/Lexinglon. KY 

0M: Robert Lindsey 

PO: John Sobashan 

MD: Karl Shannon 

KZKXRincoln, NE 

OM: Jim Steel 

PO: Brian Jennings 

APOMO. Carol Tumer 

KSSN/Little Rock, AR' 
PO MO Chad Hentage 

KZLA/tos Angeles, CA' 
OMPD. R.1. Curbs 

APDMO _Tanya Campos 

WWI/Louisville. KY' 

POMD. Coyote Calhoun 

KLWlubbock. TX 

OMPO'. Jay Richards 

APOMD: Kelly Greene 

WDENMacon. GA 

PO. Gerry Marshall 

AMMO: Laura Starling 

WWOMRAadison. WI' 
PO: Mark Granlin 

MD. Mel McKenzie 

KIALMason Cty. IA 

POND. J. Brooks 

KTEXMcAllen. TX' 

OM. Billy Santiago 

PO: Jalo Cerda 

APO: Fronde Dee 

MO: Patches 

KRWWMedlord. OR 

PO: Larry Neal 

M0: Scott SNnlee 

rio AdCs 

WGKX/Memphks. TN' 
PO . Chip Miller 

MD Mark Billingsley 

WOKKMendian. MS 

PO/MO. Scotty Ray 

WKIS/Miaml, FL' 

PO. Bob Barnett 

MO. Darlene Evans 

WMIL Milwaukee. WI' 
PO Kerry Wolle 

APO'. Stott Dolphin 

MO Milch Morgan 

KEEYINIinneapolis. MN' 
OMPO: Gregg Swedberg 

APOMD: Travis Moon 

WKSJ/Mobile. AL' 

OM. Kil Carson 

PO:MD: Bill Black 

KJLOMOnroe. LA 

OMPO: Mike Blakeney 

APO MO Stacy Coll Ins 

KTOMRAonterey. CA' 

PO MD. Jim Gorman 

WLWI/Montgomery. AL 

OMPO: Bill Jones 

MO. Darlene Dixon 

WGTR/Mynle Beach. SC 

OMMD: Mark Andrews 

pe: Johnny Walker 

WKOF/Nashville. TN' 

OMPD: Dare Kelly 

MO. Kim Leslie 

WSIXNashvulle. TN' 
OM. Clay Hunnicutt 

PO MO. Keith Kaulman 

WSMMashville. TN' 
PD Lee Logan 

MO. Frank Sores 

WCTY,Mew London. CT 

PO .MD: Jimmy Lehn 

APO'. Dave Elder 

WNOENew Orleans. LA' 
OM. Jim Owen 

APO/MO. Casey Caner 

WGH/Norlolk, VA' 

DMPD: John Shomby 

MD Mark McKay 

KNFM1Odessa. TX 

OMPO. John Moesch 

KIST/Oklahoma City. OK' 

OM USmith 
PO Tom Freeman 

KXXY /Oklahoma Cily, 0K' 
PO: U Smith 

APO MO. Bill Reed 

KXKT/Omaha, NE' 

PO. Tom Goodwin 

MO. Craig Allen 

KHAY.Oxnard. CA 

Sales Manager Emie Bingham 

PO MD. Mark Hill 

KPLM,PaIm Sprngs, CA 

PO Al Gordon 

MD. Cory James 

WPAP:Panama City. FL 

PO: Todd Berry 

APD MO Shane Collins 

lis AC, 

WXBM/Pensacnla. FL 

PO/MD: Lynn West 

No Adds 

WXCL/Peona. IL 

OM: Rick Hirschmann 

PORAD'. BI Slone 

WXTU,Philadelphia. PA' 
Po: Bob McKay 

APO1MD: CadillacJack 

KMLEPImenix. AZ' 
PO: Jay McCarthy 

APO MO: Dave Collins 

KNIXPhoenix. AZ' 
PO: Shaun Holly 

APO: Mike O'Brian 

MO: Gwen Foster 

WDSY/Pitlsburgh. PA' 

PO : Keith Clark 

APO/MD. Stoney Richards 

WPOR/POdland. ME 

PO : Rick Jordan 

MD: Dion Mane 

KUPL/Podland. OR' 

PO: Cary Rade 

MD' Rick Taylor 

KWJJR'odland, OR' 
PO Mike Moore 

MD: Savannah Jones 

WOKO/POrtsmouth. NH 

OM: Mark Ericson 

PO Mark Jennings 

APO MD. Ban Lonnie 

WCTK/Providence, RI' 
MD: Sam Stevens 

WWI/Quad Cities. IA 

PO: Jim O'Hara 

MO: Ron Evans 

Na Adds 

WODRMaleigh, NC' 
PO: Lisa Mckay 

AMMO. Mike'Maddawg' 

Biddle 

KOtRMapid City, SO 

PO MO Mart Houston 

KBULReno. NV 

OMPO Tom Jordan 

APO :.0 Chnsty 

MO: Chuck Reeves 

No Adds 

KFRG Riverside CA' 

OM: Lee Douglas 

PO MD Don Jeffrey 

WSLCMoanoke. VA 

PO: Brett Sho 
M0: Robynn Jaymes 

WYYDMoanoke. VA 

PO MO. Joel Oearing 

WBEE/Rnchester, NY' 

OM: Dave Symonds 

PO/1AD: Billy Kidd 

WXXO/Nocklord. IL 

OMPO. Jesse Garcia 

APO: Steve Summers 

MO Kathy Hess 

KNCl/Sacramento. CA' 

OMPO: Mark Evans 

APO: Greg Cole 

MO'. Jennder Wood 

WCEN/Saginaw. MI 

PO: Jim Johnson 

MO: Keith Allen 

No Adds 

WKCQSaginaw. MI 

OMPO: Rick Walker 

WICOSalishury. MO 

OM. Joe Edwards 

PO APO TMD. EJ Fou 

KKATSatl Lake City. UT 

POBIO: John Marks 

KSOPSalt Lake City. UT' 

PO: Don Hilton 

APO/MO:Debby Turpin 

KUBL/Sall Lake City. UT' 

PO: Ed Hill 

MD: Pat Garrett 

KGKLSan Angelo. TX 

OMMD. Keith Montgomery 

KAIA/San Antonio. TX' 

PVC: Clayton Allen 

KSONSan Diego, CA' 
OMPO. John Mick 
ATOMO. Greg Frey 

KRTY,San Jose. CA' 

PO: Julie Slevem 

KRALSanla Barbara. CA 

PO/M0 Rick Barker 

KSNISanta Maria. CA 

PO/MD: Tim Brown 

WCTOSarasota, FL' 

OMPOMO: Mark Wilson 

APO: Heidi Decker 

WJCLSavannah, GA 

OM: John Thomas 

PO: Bill West 

KMPSSeattle. WA' 
PO: Becky Brenner 

MD: Tony Thomas 

KRMD.Shreveport. LA 

PO Les Acme 

APOMO. James Anthony 

KXKSShreveport, LA 

OM: Gary McCoy 

PO: Russ Wrnslon 

KSUXSioux City. IA 

PO: Bob Rounds 

AMMO Tony Michaels 

WBYT/South Bend. IN 

OMPO: Tom Oakes 

APOMD. Lisa Kosty 

o 

a Aniprru91vr4im4wW55 

KORKSpokane, WA' 

OM: Lm Coder 

PO. Jay Daniels 

APO. Bob Castle 

MO: Tony Trovata 

KIXLSpokane, WA' 
OM. Robed Harder 

PO MO Paul Coyole 

Neumann 

APO: Lyn Daniels 

WFMBSpnngfield, IL 

PO . Dave Shepel 

MD John Spalding 

WPKXSpringlield. MA' 
PD RJ McKay 

APO Nick Damon 

MD Jessica Tyler 

KTTSSpringlield. MO 

OMPO: Brad Hansen 

APO. Curly Clark 

KSD.St. Loins. MO' 

OM PO: Mike Wheeler 

APO. Steve Geoffenes 

MD: Billy Greenwood 

WIL/St. louis. MO' 
PD: Greg Moline° 
MO Danny Montana 

KAIMSIooklnn. CA' 

0M' Richard Nay 
PO Randy Black 

APO MO. Moore Roberts 

WBRSSyacuse. NY' 
PD. Roll Lauber 

ARO:MO: Skip Clark 

WTNT/Tallahassee. FL 

OMPO: Steve Cannon 

APO MO: Big Woody 

Hayes 

WOYKRampa. FL' 
OMPD: Mike Culotta 

APO. Beecher Martin 

MO. Jay Roberts 

WYUUiTampa. FL' 
OMPO: Mike Culotta 

APO. Will Robinson 

MO Jay Roberts 

WIN/Terre Haute. IN 

OMPO Barry Kent 

MO. Many Parry 

WIBWRopeka. KS 

OM. Ed O'Donnell 

PO Rich Bowers 

APO M0: Slephanie Lynn 

WTCMTraverse City. MI 

PO. Jack 0 Malley 
APO MD: Ryan Oobry 

KIIM/Tucson. AZ' 
OM. Herb Crowe 

PO/MD: Burr Jadson 
No Adds 

KV00/Tulsa. OK' 
POND: Moon Mullins 

No Adds 

WWZD,lupelo, MS 

OM: Rick Stevens 

PD: Bill Hughes 

KNUE/Tyler. TX 

OMPO MO: Dave /whored 

WFRGUtica. NY 

OMPD.MO. Tom Jacobsen 

KJUGNisalia. CA 

POW) Dave Daniels 

1 

WIRKNV. Palm Beach. FL' 
PD: Mitch Mahan 

MD J Jackson 

WACO/Waco, TX 

OM/PD/MO Zack Owen 

No Adds 

WMZIDWashinglon, DC' 
OM/PD : Jed Wyatt 

WDEZWansau. WI 

PD APO 110 Vanessa Ryan 

WOVKWheeling. WV 

PO/MO: Jim [Mod 

KLURiWichita Falls. TX 

OMPO.MO: Brent Warner 

KFDI/Wichila. KS' 
OMPO: Bevedee Bannigan 

APO,MD. Pal James 

KZSN Wichita. KS' 
PO: Chuck Geiger 

MD: Pat Moyer 

WGGY /Wilkes Bane. PA' 
PO: Mike Knnik 

MD Carolyn Drosey 

WWOQWihninglon. NC 

OM -. Perry Slone 

PO: Paul Johnson 

APO MO. Brigid Banks 

KXDO /Yakima. WA 

PO: Dewey Boynton 

APD/MO: Joel Baker 

Na Adds 

WGTY/York. PA 

APO/MD: Brad Austin 

rid Adds 

WOXKYoungslown, OH 

APO: Doug James 

MO: Burton Lee 

POWERED 
'tgI IlI:t I1:t SF 

'Monitored Reporters 

224 Total Reporters 

112 Total Monitored 

112 Total Indicator 

Did Not Report, Playlist Frozen (3): 
KKJG /San Luis Obispo, CA 
WHKX/Bluefield, WV 
WPSK/Blacksburg, VA 

J 
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PART THREE OF A THREE -PART SERIES 

ADULT CONTEMPORARY_ 

Reinventing Radio 
The final step, and the importance of training 

ß_áo you've reinvented your radio station. Now what? 
Well, once the product is right, you promote it. Promot- 
ing a product before it is ready can only encourage lis- 
teners to try it - and decide they don't like it - so 
make sure your product is right. 

Cross- promotion is something 
you can make a big part of your 
push. During the Super Bowl (de- 
spite the wardrobe mal- 
function) there was a lot 
of cross -promotion be- 
tween CBS and MTV, 

since Viacom owns both. 
For example, Total Request 

Live, an MTV program, 
was part of the pre-Super 
Bowl broadcast on CBS. 

Watch NBC and you B 

see it cross -promote 
CNBC and MSNBC. We 

can cross- promote among our sister 
radio stations the same way televi- 
sion networks do, but it has to make 
sense. 

We also need to reinvest in exter- 
nal marketing. Promotion and mar- 
keting have been the areas broad- 
casters cut first. The minute the 
economy went down and budgets 
became tight, we decided that we 
weren't going to promote. 

Runni ng Interference 
To promote effectively, we must 

interfere with listeners' habits. We 
need to make noise on a level that's 
commensurate with major advertis- 
ers. Your television commercial 
doesn't just run on a TV station, it is 

competing with the likes of Coca - 
Cola, Sony electronics, GE applianc- 
es and more. That's the world we are 
marketing in, and that's why rein- 
vestment is needed. 

We should create partnerships 
with record labels and other third - 
party businesses. We play music 
that the record labels want played. 
We know that airplay of a song in- 
creases the sales of that record or al- 
bum. We're helping them. Let's ask 
them to help us. 

However, we should not expect 
the record labels to underwrite our 
promotions, buy us bumper stickers 
and line our pockets. What we 
should do is go to the labels and cre- 
ate win -win scenarios in which we 
help them accomplish their goals 
while we accomplish ours. If it is the 
launch of a new record by OutKast, 
then create a promotion where you 
send listeners to New York to see the 
band in concert. Give away some- 
thing that can't be purchased. 

The same type of partnership can 
be conducted with other advertisers, 

including office -supply stores, trav- 
el agents, casinos and health care 
facilities. Given how concerned ev- 

eryone is about their 
health and weight today, 
don't you think that a 

giveaway to a spa would 
be special for your audi- 
ence, or that learning 
how to eat and exercise 
properly would have 
value? 

We need to image our 
radio stations the same 
way that television imag- 

es itself. Learning to image like TV 

would be a valuable lesson in how 
we write and present promotional 
announcements. Watch E! Entertain- 
ment Television, Spike TV or ESPN. 
These people do an excellent job of 
cross -promotion and writing and 
producing promos that have the lev- 
ity or creativity that makes you want 
to come back and watch even more. 

Marketing Options 
Mass marketing means television; 

outdoor, like billboards and bus 
huts; transit, which is buses and tax- 
is; and newspaper. Using TV and 
your own radio station both fall un- 
der the heading of mass marketing. 
It is the most expensive way to mar- 
ket, but it is the most effective way 
to market. Most radio formats re- 
quire continuous marketing to re- 
main top -of -mind, and top-of -mind 
awareness is important to win the 
ratings game. 

Direct marketing is much more 
cost -efficient, but not necessarily as 
effective. Direct marketing is 
telemarketing, direct mail, online or 
Internet marketing, outbound e- 
mails, fax attacks and marriage mail 
(your piece in an envelope with oth- 
er advertisers' material). You can 
never feel success is quite so guar- 
anteed with direct marketing as 
with mass marketing. Having said 
that, I am a fan of direct marketing, 
and I want to do it all. Give me TV 

and direct marketing. 
Then there is what's known as 

"termite marketing." You know 
what a termite does. One day you're 
sitting on your porch, and the floor 
collapses and you fall through. Well, 

the termites didn't show up yester- 
day; they've been eating away at 
that porch for years. With termite 

..- 

1111 

Mike McVay 

By Mike McVay 

marketing you do your little bit ev- 
ery day, and one day the station 
breaks through. Ask yourself this 
question: "If you're going to live 
here the rest of your life, why 
wouldn't you tell everyone you 
meet about your station ?" Termite 
marketing is messages on shopping 
carts, an insert in a shopping bag, 
handing out cards at a station pro- 
motion or walking up and down the 
street with a sandwich board. 

These small-scale tactics have val- 
ue and should be used, as they en- 
able you to build your database. 
Database marketing, while it is not 
new, is one of the most underused 
marketing methods that radio has 
available to it. 

Third -party tactics are another 
new opportunity to consider. This 
cost -effective approach to direct 
mail involves partnering with an 
office-supply outlet, cellular -tele- 
phone company or other service that 
mails bills to consumers and insert- 
ing your promo into their bills. May- 
be your piece is an invitation to a 

movie or a station event. Maybe it is 

something that tips off the listeners 
to the "secret song." Maybe it's infor- 
mation about a big cash giveaway. 
Whatever it is, it has to have value to 

the listeners so they'll make an effort 
to change their habits. When it comes 
to getting someone to try your radio 
station, you have to interfere with his 
or her existing habits. 

We need to reinvest 

in external marketing. 

The minute the 

economy went down 

and budgets became 

tight, we decided 

that we weren't 

going to promote. 

Your station should become ver- 
tically integrated into the communi- 
ty. Find a charity that your commu- 
nity cares about and attach yourself 
to it. Make it the charity that is the 
most deserving, and make yourself 
a part of it. Doing so makes you part 
of the fiber of the community and 
warrants a button on the car radio. 
It shows that you are not just anoth- 

First You Nominate, 
Then You Vote 
The key word here being you. Yes, the annual R &R Industry Achieve- 
ment Awards are determined by you, the people who live, breathe and 
eat the radio and record industries. 

You are the ones who, each year, 

decide who should be honored for 
their achievements during the past 

year. Here's the task before you 
now: Find the nominating ballot in 

the March 26 issue of R &R, and 
write in the names of those you 
want to honor in both radio and 
records. Then send it back to us 
pronto; the deadline is April 9. 

Winners will be honored at R &R 

Convention 2004, June 24 -26 at the Beverly Hilton Hotel in Los Angeles. 
Check this space every week for convention updates. 

er radio station that could change 
format at any time, but a station that 
is here to stay. 

Listener- loyalty programs are in- 
creasingly becoming part of radio 
marketing. The airlines have fre- 
quent -flyer programs on which we 
can model our own listener- loyalty 
programs. Another option is to use 
an outside listener -loyalty company. 

Using the Internet is still a new 
tactic for many radio stations. One 
idea is to send an e-mail to every- 
one in a loyal -listener database from 
your morning show, inviting them 
to listen. The Internet also gives you 
an opportunity to send coupons for 
advertisers and sponsors as a way 
to give added value to their adver- 
tising schedules. 

You can use your website to mar- 
ket your station, generate revenue 
and provide a service. There are 
broadcasters who are still without a 

computer in their office. The Inter- 
net is not a passing fad. 

Increased Training 

Management and ownership 
should make a concerted effort to 
train program directors, just like 
they train general sales managers. 
GSMs and local sales managers re- 

ceive training on a regular basis at 
the expense of the radio station, but 
we don't put that type of training 
effort into our programmers. Given 
the value of your property, 
shouldn't your programmer be 
trained in the ways of programming 
and encouraged to prosper in that 
position? 

Similarly, stations need to invest in 
training air talent. I have already 
mentioned that consulting compa- 
nies like ours train talent. We have 
made quite a bit of money over the 
years, and quite a name for ourselves, 
by coaching air talent. But the major- 
ity of broadcasters do not invest in 

their talent. Television stations spend 
more money on training one news 
anchor than radio stations do on 
training an entire austaff. 

Additionally, there are mistakes 
being taught at the college level that 
we need to be aware of. During the 
Christmas holidays one of my neph- 
ew's many girlfriends, a media stu- 
dent at Emerson College, asked if I 

would give her a phone interview. I 
always try to accommodate stu- 
dents who are hoping to learn. 

During the interview she asked 
me, "What will people in radio do 
in 10 years, when this is all over ?" I 

was shocked. I said to her, "I can't 
believe you asked that question." 
And she said, "Why? Our professor 
indicated to us that radio as we 
know it is going to go away." I guess 
that plays right into the need to re- 
invent radio, but what I explained 
to her was that radio is here, and it 
is not going to go away. We may ul- 
timately have digital radio, and all 
stations, AM and FM, will be on one 
band. But we are not going away. 

The reality is that there are even 
more opportunities for radio people 
today. We cannot fear the future any 
more than AM broadcasters feared 
the future when television and FM 

came along. Satellite radio, the Inter- 
net, wireless, side channels, digital 
radio, mobile phones, etc., are all 
delivery systems. They are how peo- 
ple will get radio tomorrow. You 
may be an air personality at an FM 

station today, but tomorrow you 
may be on a satellite station. The re- 

ality of it is that we will still be do- 
ing radio. 

I made a decision in 1996, when 
deregulation really changed the face 
of radio, that no matter what hap- 
pened, I would still be standing 
when the storm cleared. I didn't 
know what it would look like, I 

didn't know what McVay Media 
would be like, but I knew I would 
be here. The reality of it is that we 
are here - and we will be here to- 
morrow. 

What about you? Are you ready 
to reinvent yourself? 

Mike McVay is founder and President 

of McVay Media, a fill- service consul- 
tancy with more than 20 years of service 

to broadcasters worldwide. The compa- 

ny serves AC, Country, CNR, Oldies, 
Rock, Classic Rock, Contemporary 
Christian, Classical, Sports and News/ 
Talk radio stations. McVay's 35 years of 

broadcast experience include stints as a 

station owner, general manager, pro- 

gram director, sales representative and 
air personality. Contact him at mcvay 
media @aol.com or 440 -892 -1910. 
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POWERED 

IEDIABASE 
AC TOP 3O, 
April 2, 2004 

WEEK WEEK ARTIST TITLE LABEL(S) 

1 1 JOSH GROBAN You Raise Me Up (143 /Repdsel 

2 2 SHERYL CROW The First Cut Is The Deepest (A &M /Lnterscopel 

3 0 DIDO White Fag (Arista /RMGI 

6 0 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

4 5 SHANIA TWAIN Forever And For Always (Mercury / IDJMG) 

5 6 TRAIN Calling All Angels (Columbia) 

7 7 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

8 8 MATCHBOX TWENTY Unwell (Atlantic) 

9 9 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

10 MARTINA MCBRIDE This One's For The Girls (RCA) 

11 Q SIMPLY RED You Make Me Feel Brand New (simplyred.com /RedInk) 

12 12 LUTHER VANDROSS Dance With My Father (J /RMGI 

14 ® SEAL Love's Divine (Warner Bros.) 

13 14 COUNTING CROWS Big Yellow Taxi (Geffen/Interscopel 

15 ® WYNONNA I Want To Know What Love Is (Curb) 

17 0 LUTHER VANDROSS Buy Me A Rose (J /RMGI 

19 D LIONEL RICHIE Just For You (Island /IDJMG) 

16 18 3 DOORS DOWN Here Without You (Republic /Universal) 

18 19 SANTANA fIALEX BAND Why Don't You & I (Arista /BMW 

22 KENNY LOGGINS I Miss Us (All The Best) 

20 ® ROD STEWART Time After Time (J /RMG) 

21 G MICHAEL RUBLE Sway (143 /Reprise) 

23 ® NO DOUBT It's My Life (Interscope) 

27 ® TRAIN When I Look To The Sky (Columbia) 

25 ® MELISSA ETHERIDGE Breathe (island /IDJMG) 

29 ® HOOTIE & THE BLOWFISH Goodbye Girl (Rhino /WSM) 

30 G KATRINA CARLSON Count On Me (Kataphonicl 

24 28 ISRAEL KAMAKAWIWO'OLE Over The Rainbow (Big Boy) 

® SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury /IDJMG) 

28 30 NORAH JONES Sunrise (BlueNote /EMC) 

LDebnt> 

TOTAL ./- TOTAL WEEKS ON TOTAL STATIONS 
PLAYS ELMS 4UCIPrvE CHART ADDS 

2267 

2194 

2145 

2056 

2027 

1913 

1800 

1719 

1646 

1476 

1424 

1306 

1105 

1007 

1003 

816 

765 

747 

568 

456 

402 

292 

266 

231 

216 

211 

210 

208 

192 

187 

.6 

9 

+38 

+72 

62 

125 

47 

1 

-9 

+66 

+36 

480 

+85 

-35 

+62 

+153 

+360 

-23 

26 

+176 

+13 

+5 

0 

+31 

+6 

+15 

+16 

-5 

+132 

-10 

205362 

224180 

214747 

181813 

171476 

151484 

161201 

167171 

125047 

111784 

117149 

119702 

115544 

103032 

36292 

86471 

74024 

91444 

98214 

18149 

32741 

8422 

28017 

19620 

22896 

8064 

3169 

11551 

36693 

27801 

22 11111 

25 10310 

25 9811 

13 11012 

47 11910 

38 11210 

55 10410 

45 10011 

21 9312 

11 10512 

10 9711 

41 10310 

9 8416 

46 8711 

7 8511 

4 6913 

3 7216 

14 4911 

20 4011 

7 5017 

5 6312 

6 4810 

8 1911 

4 2011 

4 2312 

2 3613 

2 4213 

5 2911 

1 3515 

3 1911 

120 AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

3/21 -3/27. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added 
is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song 
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour 
Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004. R &R, Inc. 

New &Active 
HARRY CONNICK, JR. For Once In My Life (Columbia) KIMBERLEY LOCKE 8th World Wonder (Curb) 

Total Plays: 174, Total Stations: 28, Adds: 2 Total Plays: 135, Total Stations: 40, Adds: 10 

GLORIA ESTEFAN I Wish You (Epic) JESSICA SIMPSON Take My Breath Away (Columbia) 

Total Plays: 172, Total Stations: 32, Adds: 5 Total Plays: 119, Total Stations: 17, Adds: 4 

PHIL COLLINS No Way Out (Hollywood) DARYL HALL What's In Your World (Rhythm & Groove /Liquid 8) 
Total Plays: 144, Total Stations: 30, Adds: 7 Total Plays: 1, Total Stations: 14, Adds: 14 

Songs ranked by total plays 

We'll hook you lip! 
Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 

70,000+ Song Library 

All Formats & International Titles 

On -Time Delivery 

Featuring: GoldDiscs and HRDisc 

HKS 
U N L I M I T E D 

The World's Premier Music Hook Service 

Most Added 
www.rradds-com 

47 

ARTIST TITIF LBELISI ADDS 

DARYL HALL What's In Your World (Rhythm & Groove /Liquid 8) 14 

KIMBERLEY LOCKE 8th World Wonder (Curb) 10 

KENNY LOGGINS I Miss Us (All The Best) 7 

PHIL COLLINS No Way Out (Hollywood) 7 

SEAL Loves Divine (Warner Bros.) 6 

LIONEL RICHIE Just For You (lslandlIDJMG) 6 

RJ HELTON Even If (8-Rite /PLG) 6 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/IDJMG) 5 

GLORIA ESTEFAN I Wish You (Epic) 5 

JESSICA SIMPSON Take My Breath Away (Columbia) 4 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST TIT'.E L ABEL(S) INCREASE 

LIONEL RICHIE Just For You (Island) /DJMG) +360 

KENNY LOGGINS I Miss Us (All The Best) +176 

LUTHER VANOROSS Buy Me A Rose /J /RMGI +153 

LONESTAR l'm Already There (MAI +133 

SHANIA TWAIN It Only Hurts When Fin Breathing (Mercury //LUMG) +132 

KIMBERLEY LOCKE 8th World Wonder (Curb) +106 

JOSH GROBAN To Where You Are (143 /Reprise) +103 

GLORIA ESTEFAN I Wish You (Epic) +94 

SEAL Love's Divine (WarnerBros.) +85 

FAITH HILL Cry (WarnerBros.) +75 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Email: hooks @hooks.com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770) 452 -HOOK (4665) 

www.americanradiohistory.com

www.americanradiohistory.com


POWERED 
1 l 

11FI)I:1B:1SHJ 

48 ACS 
April 2, 2004 

ATE THE BF 
POWERED 7:7;N1:1111ß11F 

Artist Title babel) 

America's Best Testing AC Songs 12 + 

For The Week Ending 4/2/04 

Women Women Women 
TW LW Familiarity Burn 25 -54 25 -34 35 -54 

CLAY AIKEN Invisible /RCA /RMGI 

JOSH GROBAN You Raise Me Up (143 /Reprisel 

MATCHBOX TWENTY Unwell (Atlantic) 

3 DOORS DOWN Here Without You (Republic /Universal/ 

LUTHER VANDROSS Buy Me A Rose (J /RMGI 

PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 

LUTHER VANDROSS Dance With My Father (J/RMG) 

TRAIN Calling All Angels (Columbia) 

SEAL Loves Divine (Warner Bros.) 

SANTANA fIALEX BAND Why Don't You & I (Arista /RMG) 

SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 

DIDO White Flag (Arista /RMG) 

MARTINA MCBRIDE This One's For The Girls (RCA) 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

WYNONNA I Want To Know What Love Is (Curb) 

SIMPLY RED You Make Me Feel Brand New (situp /yred.com /Red Ink) 

SHERYL CROW The First Cut Is The Deepest (A&M/Interscope) 

UNCLE KRACKER f)DOBIE GRAY Drift Away (lava) 

COUNTING CROWS Big Yellow Taxi (Geffen /Interscope/ 

4.17 4.16 96% 23% 4.35 4.38 4.34 

4.06 4.18 96% 25% 4.16 4.13 4.17 

3.93 4.02 94% 38% 4.01 3.76 4.09 

3.91 4.00 85% 25% 3.96 3.90 3.98 

3.86 - 57% 7% 3.97 3.60 4.07 

3.84 3.84 89% 28% 3.91 3.84 3.93 

3.81 3.79 94% 41% 3.81 3.39 3.95 

3.73 3.80 92% 41% 3.84 3.52 3.94 

3.71 3.64 75% 15% 3.75 3.54 3.82 

3.70 3.70 83% 29% 3.81 3.60 3.88 

3.69 3.75 96% 43% 3.72 3.52 3.79 

3.66 3.79 92% 35% 3.68 3.70 3.67 

3.65 3.65 85% 23% 3.73 3.58 3.77 

3.65 3.73 83% 22% 3.62 3.58 3.64 

3.59 3.58 96% 32% 3.66 3.40 3.74 

3.49 3.59 80% 22% 3.60 3.40 3.65 

3.48 3.44 86% 29% 3.58 3.32 3.65 

3.42 3.54 97% 45% 3.41 3.48 3.39 

3.34 3.32 96% 52% 3.42 3.10 3.53 

3.10 3.14 92% 54% 3.15 2.84 3.24 

Total sample size is 367 respondents. Total average favorability estimates are based on ascale of 1 -5 (1= dislike very much, 5= like very much/. Total familiarity represents the percentage 

of respondents who recognized the song. Total bum represents the number of respondents whosaid they are tired of hearing the song. Songs must have 40% familiarity to appear on survey 

Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed. they can take the music test based od the format/music preference. RateTheMusic.com 

results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of 

RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of 

Premiere Radio Networks. 

Indicator 
Most Added" 

DARYL HALL What's In Your World (Rhythm & Groove /Liquid 8) 

Recurrents 

VANESSA CARLTON A Thousand Miles (A &M /Interscope/ 1013 

NORAH JONES Don't Know Why (BIueNote /Virgin) 958 

SANTANA MICHELLE BRANCH The Game Of Love (Arista /RMG) 956 

PHIL COLLINS Can't Stop Loving You (Atlantic) 830 

SHERYL CROW Soak Up The Sun (A &Mllnterscope/ 816 

CLAY AIKEN Invisible (RCA /RMG) 796 

CELINE DION Have You Ever Been In Love (Epic) 794 

CHRISTINA AGUILERA Beautiful (RCA /RMGI 791 

PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 764 

FAITH HILL Cry (WarnerBros.) 760 

MERCYME I Can Only Imagine ( /NO /Curb) 742 

ENRIQUE IGLESIAS Hero (Interscope/ 737 

Songs ranked by total plays 

Please Send Your Photos 

R &R wants your best snapshots (color or black & white). 

Please include the names and titles of all pictured and 
send them to: 

R &R do Keith Berman: 
10100 Santa Monica Blvd.. 

3rd Floor, Los Angeles. CA 90067 
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Terese Taylor 

It is so great to have CHR grow 

records for AC again! Our sister sta- 

tion - WPXY (98PXY) /Rochester, 
NY - is breaking some great titles 

and building familiarity for us at 

WRMM (Warm) /Rochester. Corn - 

Asst. PD, WRMM/Rochester, NY ing out of a huge fall book, we ex- 

changed holiday music for fresh 
tunes from Dido and Train. And our symbiotic rela- 

tionship almost guarantees another smash from Five 

For Fighting with "100 Years." I see this as being the 
song of the year for AC. Check out the lyrics and see 

why it transcends generations and formats. We 

just wrapped up Read to Your Child Month in Feb- 

ruary, a promotion that featured a different guest reader every week- 

night of the month. We had everyone from local TV anchors and 

politicians to authors, children's entertainers and national record- 

ing artists reading kids' books on the radio. It was a cost -effective, 

feel -good promotion that aimed to recycle at -work listening into eve- 

nings. (Translation: It was free and made us look good!) 

Impressive play increase on Lionel 
Richie's "Just for You" (Island/ 

IDJMG), up 360. Kenny Loggins 
comes in second Most Increased 
with "I Miss You" (All The Best), up 
176 ... Josh Groban continues to 
hold the No. 1 slot at AC, though 
Dido's "White Flag" (Arista) and Five 
For Fighting's "100 Years" (Colum- 
bia) seem to be promising contenders for the top spot ... Many 
at Hot AC are obviously excited about Alanis Morissette's new 
single, "Everything" (Maverick/Reprise), which debuts at No. 28 
and wins greatest gainer, with 510 ... Hoobastank's "The Rea- 
son" (Island /IDJMG) comes in second Most Increased, up 291, 
and Avril Lavigne's "Don't Tell Me" (Arista/J) is third, up 205 ... 

Looks like an upcoming battle for No. 1 on the Hot AC chart be- 
tween Evanescence's "My Immortal" (Wind -up), in the lead with 
3,663 plays, and Maroon 5's "This Love" (Octone /J), close be- 
hind with 3,629. Could Maroon 5 bump the rock 'n' roll superstars 
from their No. 1 slot? 

artist 
ARTIST: Switchfoot 

LABEL: Red Ink/Columbia 
By MIKE TRIAS/ ASSOCIATE EDITOR 

tlVlty 

Switchfoot have been making their 
mark on the music world a lot longer 

than many people think. Not only has the 
band been on the Christian scene for a 
while, their songs have been used more 
than 50 times on television. Shows like 
Regis & Kelly, Felicity and Dawson's Creek 
(which has used five of their songs) were 
among the first to showcase Switchfoot's 
talent. However, sometimes the songs are 
misused. "I remember writing a song 
about spiritual longing and then seeing it 
played during a hot -tub scene on some 
show," remembers Switchfoot vocalist -gui- 
tarist Jon Foreman. 'The songs can wind 
up very far from the edge of the bed where 
they were originally written." 

Switchfoot's origins go back to the mid - 
'905 on the beaches of San Diego. Foreman 
and his brother Tim (bass, vocals) were pro- 
fessional surfers, along with Chad Butler 
(drums). Though they all competed in na- 
tional surf championships, they also found 
they had a common love for music. They de- 
cided to form Switchfoot, naming the band 
after a surfing term. Jerome Fontamillas 
(guitar, keyboards, vocals) joined up with the 
boys in 2000, and they haven't looked back 
since. Though they released three albums on 
Christian labels, the band ultimately de- 
cided to go with a major label and recently 
released their Red Ink/Columbia debut, The 
Beautiful Letdown. 

So far, their decision has paid off. They 
are currently on a headlining tour with 
The Jealous Sound and Copeland until 
May; they have been nominated for six 
awards at the April 28 Dove Awards in 
Nashville; and Letdown, their biggest sell- 
ing album to date, is approaching plati- 
num status. However, Foreman notes, "If 

I'm content as an artist to write a hit song 
or have a platinum record, then I'll have 
failed a lot of my fellow human beings. We 
have the best jobs in the world because we 
play music for a living and love doing it, but 
we didn't get into this to try and sell some- 
thing. For us, it's about communicating and 
connecting with people on a different level." 

"Dare You to Move" from Letdown is one 
of those songs that have already changed 
someone's life. Foreman recalls meeting a 
fan who was going through tough times 
and was contemplating suicide, yet was 
able to draw inspiration from the song. 
"That's incredible," Foreman says. "On 
days when you're wondering what you're 
doing playing a show in some small town 
in the middle of nowhere, you think about 
moments like that and realize that you're 
part of a bigger story than your own." 

"Meant to Live" is the lead single from 
the album and has already made its mark 
at many formats. Inspired by T.S. Eliot's 
`The Hollow Men," "Meant to Live" deals 
with trying to survive in a world where love 
and hate occupy the same space. "We were 
meant to live for so much more/Have we 
lost ourselves ?/Somewhere we live inside." 

Produced by John Fields, The Beautiful 
Letdown was recorded in only two weeks, 
thanks to the boys' preproduction from 
home and their nonstop work ethic. "We 
didn't want to waste time screwing around 
in a $1,000 -a -day studio," says Foreman. 
"There were no lunch or dinner breaks - 
we worked straight through, and it turned 
out great. You can ruin things if you spend 
too much time in the studio." 

WORKING YOUR RECORDS! 

TO RADIO PROGRAMMERS VIA,,, 
HOTiAX 

AIf UPD AMP 

ELECTRONIC PROMOTION KITS 
Multi -Media Advertisements Of Your Priorities 

Distributed to R &R Monitored & Indicator 
Radio Programmers By Format 

PROMO 

[-MAR GOING FOR BOOS 

FOR MORE INFO. GREG MAFFEI Artist Album & Press Photos Listing Of Current Promotional Information Record Label Contact Information 

(310) 788 -1656 Automatic Playback of Featured Song Links To Audio/Video Streams, MP3s, Etc. Updated For The Life Of Your Project 
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HorAC TOP 40 
TO -AL 
PLAYS 

I - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS' 
CHART ADDS 

® April 2, 2004 
ARTIST TITLE L4SELISI 

EVANESCENCE My Immortal (Windup) 3663 +106 250228 18 9610 

MAROON 5 This Love (Octone /J /RMG) 3629 +153 258155 12 9810 

NICKELBACK Someday (Roadrunner Records /IDJMG) 3342 +74 227294 27 8710 

3 DOORS DOWN Here Without You (Republic /Universal) 31!1 -90 216534 33 9410 

NO DOUBT Its My Life (lnterscope) 3050 -54 242789 22 9010 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 2920 +74 185238 19 9810 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 2865 -263 199788 26 8810 

MATCHBOX TWENTY Bright Lights (Atlantic) 2687 -19 192105 33 9210 

SANTANA fIALEX BAND Why Don't You & I (Arista/PMG) 248 -124 187079 41 9310 

DIDO White Flag (Arista /RMG) 2329 134 174433 36 8710 

MELISSA ETHERIDGE Breathe (lsland/1DJMG) 22:7 -1 144092 14 87/0 

SARAH MCLACHLAN Fallen (Arista/HMG) 2046 -75 149702 28 86/0 

OUTKAST Hey Ya! (Laface /Zomba) 1921 -119 143159 17 5010 

JOHN MAYER Clarity (Aware /Columbia) 17E7 -186 113434 12 8412 

TRAIN When I Look To The Sky (Columbia) 1672 -100 100978 22 7310 

LIZ PHAIR Extraordinary (Capitol) 1532 30 80656 14 8010 

HOOBASTANK The Reason (island /IDJMG) 1421 +291 67385 6 74113 

FUEL Falls On Me (Epic) 1420 +48 59718 20 5710 

NORAH JONES Sunrise (Blue Note /EMC) 1213 +54 71820 10 6810 

TOBY LIGHTMAN Devils And Angels (Lava) 1125 +23 41673 11 6311 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 1048 -32 48778 7 6011 

3 DOORS DOWN Away From The Sun (Republic /Universal) 968 +11 48633 7 5110 

JESSICA SIMPSON With You (Columbia) 917 +55 53677 8 3711 

SEAL Love's Divine (Warner Bros.) 880 +65 55102 9 4611 

JOSH KELLEY Everybody Wants You (Hollywood) 730 +23 26879 8 5211 

LIVE WI SHELBY LYNNE Run Away (Radioactive /Geffen) 716 +116 40088 4 5114 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 712 +205 30206 3 4817 

ALANIS MORISSETTE Everything (Maverick /Reprise) 709 +510 42867 1 69122 

JET Are You Gonna Be My Girl (Elektra /EEG) 651 +95 37942 6 2212 

LINKIN PARK Numb (Warner Bros.) 643 +46 32655 10 1010 

MATCHBOX TWENTY Downfall (Atlantic) 624 +70 30251 5 3610 

SARAH MCLACHLAN Stupid (Arista /RMG) 573 +89 35776 3 47/3 

NELLY FURTADO Try (DreamWorks /lnterscope) 5513 +22 19576 4 4410 

LOS LONELY BOYS Heaven (Or /Epic) 480 +140 28346 2 3417 

OUTKAST The Way You Move (Laface /Zomba) 433 +94 23770 5 1011 

KIMBERLEY LOCKE 8th World Wonder (Curb) 413 +22 19717 7 2510 

GAVIN DEGRAW I Don't Want To Be (J /RMG) 366 +50 15694 2 3111 

BRITNEY SPEARS Toxic (Jive) 320 +66 14352 1 810 

SIMPLE PLAN Perfect (Lava) 316 -77 14290 16 1310 

CLAY AIKEN Invisible (RCA /RMG) 298 -30 19473 19 1210 

99 Hot AC repo'ters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Netwcrks. Songs ranked by total plays for the airplay week 

of 3/21 -3/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total ALdience equals Average Quarter Hour Persons times 

number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron 
Company í©2C04, The Arbitron Company). © 2004. R &R. Inc. 

Most Added® 
www-rradds.com 

POWERED 

MEDIABASE 

ARTIST TITLE LABELISI ADOS 

ALANIS MORISSETTE Everything /Maverick /Reprise/ 12 

CALLING Our Lives (RCA /RMG) 14 

HOOBASTANK The Reason (/Slandl/DJMG) 13 

JESSICA SIMPSON Take My Breath Away (Columbia) 11 

LENNY KRAVITZ Where Are We Runnió ? (Virgin) 10 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 7 

LOS LONELY BOYS Heaven (Or /Epic) 7 

CHERIE I'm Ready (Lava) 6 

LIVE WI SHELBY LYNNE Run Away (Radioactive /Geffen) 4 

hoobastank 
"the reason 

R &R Hot AC #2 Most Increased 
15' -19* Modern Adult Monitor #2 Greatest Gainer 
20` -17* Top 40 Adult Monitor #2 Greatest Gainer 

New Adds Include: 
WPLJ/New York WMWXIPhiladelphia 
KHMX /Houston WWZZ/Washington DC 

KMXP /Phoenix KIMN/Denver 
WMVX /Cleveland r 012 M ISLAND 

Most 
Increased Plays 

ARTIST TITLE LABELLS) 

TOTAL 
PLAY 

INCREASE 

ALANIS MORISSETTE Everything (Maverick /Reprise) +510 

HOOBASTANK The Reason (ls/and/IDJMG) +291 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG) +205 

MAROON 5 This Love (Ottone /J /RMG) +153 

LOS LONELY BOYS Heaven (Or/Epic) +140 

LIVE WI SHELBY LYNNE Run Away (RadioactivelGeffen) +116 

EVANESCENCE My Immortal (Windup) + 106 

JESSICA SIMPSON Take My Breath Away (Columbia) +105 

JET Are You Gonna Be My Girl (E/ektralEEG) +95 

OUTKAST The Way You Move (LafacelZombal +94 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

STICKER ME, BABY! 
WEIRD? WIRED? WACKY? 
He's a loyal listener with the power to help you during 

ratings. Give him a station decal from Communication 

Graphics and watch your TSL grow. 

Co munication 
Graphics Inc 

THE DECAL COMPANY 
800.331.4438 - www.cgilink.com 

94.1 4110 
tIA 

93 3Ew 

BRIGHT COLORS. LONG -LASTING. DURABLE. WEATHER- RESISTANT. 
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111 III 11;111 

America's Best Testing Hot AC Songs 12 + 

For The Week Ending 4/2/04 

Artist I 'tie (Label) TW LW Familiarity Burn 
Women Women Women 
18 -34 18 -24 25 -34 

MAROON 5 This Love (Ottone /JI 4.39 4.42 98% 16% 4.51 4.54 4.42 

MATCHBOX TWENTY Downfall ( Atantic) 4.23 4.32 59% 4% 4.22 4.12 4.46 

MATCHBOX TWENTY Bright Lights (Atlantic/ 4.20 4.20 95% 30% 4.23 4.14 4.46 

HOOBASTANK The Reason (Island /10JMG7 4.17 4.12 65% 7% 4.31 4.33 4.25 

N I C KE L B A C K Someday (Roadrunner Records/IOJMG) 4.14 4.02 98% 40% 4.10 3.97 4.45 

EVANESCENCE My Immortal (Windup/ 4.12 4.18 98% 31% 4.15 4.19 4.07 

3 DOORS DOWN Here Without You (Republic /Universal) 4.11 4.09 98% 43% 4.20 4.08 4.51 

3 DOORS DOWN Away From The Sun (Republic /Universal) 4.09 4.18 72% 9% 4.14 4.08 4.33 

FUEL Falls On Me (Epic) 4.08 4.06 87% 18% 4.03 3.94 4.26 

TRAIN When I Look To The Sky (Columbia) 4.05 4.02 88% 23% 4.04 3.96 4.23 

SANTANA fIALEX BAND Why Don't You & I (Arista /RMGI 4.02 3.97 95% 38% 4.13 4.04 4.35 

LINKIN PARK Numb (Warner Bros.) 3.93 4.04 88% 29% 3.97 3.86 4.28 

JOHN MAYER Clarity (Aware /Columbia) 3.93 4.05 78% 14% 4.01 3.99 4.06 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 3.92 3.88 84% 19% 3.92 3.95 3.83 

SARAH MCLACHLAN Fallen (Arista /RMG) 3.84 3.84 90% 32% 3.87 3.83 3.95 

JET Are You Gonna Be My Girl (f /ektra /EEG) 3.82 - 86% 25% 3.87 3.87 3.88 

JOSH KELLEY Everybody Wants You (Hollywood) 3.76 3.90 55% 8% 3.82 3.86 3.71 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 3.66 3.58 99% 47% 3.86 3.81 4.00 

BARENAKED LADIES Testing 1, 2, 3/Reprise) 3.59 3.73 53% 10% 3.43 3.31 3.81 

OUTKAST Hey Ya! (Arista /RMG) 3.57 3.58 97% 59% 3.67 3.53 4.07 

DIDO White Flag (Arista /RMG) 3.56 3.69 96% 48% 3.69 3.66 3.77 

NO DOUBT Its My Life (lnterscopel 3.54 3.54 99% 53% 3.64 3.53 3.91 

MELISSA ETHERIDGE Breathe( /s/and/IOJMG) 3.51 3.47 79% 22% 3.55 3.43 3.86 

SEAL Love's Divine (Warner Bros.) 3.51 3.46 62% 15% 3.51 3.39 3.77 

JESSICA SIMPSON With You (Columbia) 3.48 3.67 91% 39% 3.56 3.55 3.62 

LIZ PHAIR Extraordinary (Capitol) 3.45 3.56 70% 21% 3.36 3.28 3.55 

NELLY FURTADO Try (Cream Works /lnterscope) 3.41 - 41% 9% 3.46 3.54 3.22 

TOBY LIGHTMAN Devils And Angels (lava) 3.38 3.50 53% 13% 3.36 3.24 3.71 

NORAH JONES Sunrise (Blue Note/EMCI 3.34 3.35 73% 23% 3.55 3.52 3.64 

Total sample size is 461 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total 
familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they are tired of 
hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet, 
Once passed, they can take the music test based on the format/music preference. RateTheMusic,com results are not meant to replace callout research. The 
results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM 
system. is available for local radio stations by calling 818 -377 -5300. RateTheMusic. coon data is provided by Mediabase Research, a division of 

'Premiere Radio Networks. l 
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New &Active 
DURAN DURAN Sunrise (Capitol/ 
Total Plays: 251, Total Stations: 21, Adds: 1 

JOSH GROBAN You Raise Me Up 1143 /Reprise) 
Total Plays: 247, Total Stations: 12, Adds: 0 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 
Total Plays: 235, Total Stations: 19, Adds: 3 

311 Love Song (Maverick/Volcano/Zomba/ 
Total Plays: 207, Total Stations: 20, Adds: 2 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 
Total Plays: 203, Total Stations: 13, Adds: 3 

BLONDIE Good Boys (Sanctuary /SRG) 
Total Plays: 193, Total Stations: 20, Adds: 1 

JESSICA SIMPSON Take My Breath Away (Columbia) 
Total Plays: 186, Total Stations: 16, Adds: 11 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 
Total Plays: 180, Total Stations: 17, Adds: 10 

RICK SPRINGFIELD Will I? (Gomer /Red Ink) 
Total Plays: 133, Total Stations: 11, Adds: O 

HANSON Penny & Me (3CG) 

Total Plays: 126, Total Stations: 10, Adds: O 

Songs ranked by total plays 

Indicator 
Most Added 

EVANESCENCE My Immortal (Windup) 

ALANIS MORISSETTE Everything (Maverick/Reprisel 

AVRIL LAVIGNE Don't Tell Me (Arista/RMG) 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

COUNTING CROWS Big Yellow Taxi (Geffen/Interscopel 

JESSICA SIMPSON Take My Breath Away (Columbia) 

CALLING Our Lives (RCAIRMG) 

CHUBBY C. & 00 The Original Master Of The Dance Hall Beat (TfEC/ 

BUTTERFLY BOUCHER Another White Dash (A &M /lnterscope) 

J 
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SMOOTH JAZZ 

Paul Goldstein 
Comes Full Circle 
He helped launch The Wave /L.A. in 1987, then returned 
last November as VP /Programming 

TWV (The Wave) /Los Angeles VP /Programming 
and Infinity VP /Smooth Jazz Programming Paul 
Goldstein is a Smooth Jazz pioneer and the format's 
leading innovator. A member of the team - also in- 
cluding Frank Cody and Chris Brodie - that launched 
Smooth Jazz as a full -time format at The Wave in 1987, 
Goldstein went on to distinguish himself by program- 
ming Digital Planet, KOAI (The Oasis) /Dallas, SW 
Networks, WNUA/Chicago - where he conceived the 
biggest promotion in radio history, trip -a -day, and 
hired jazz icon Ramsey Lewis as morning personality - and KKSF /San Francisco before rejoining The Wave 
16 months ago. 

Goldstein begins by ac- 
knowledging Brodie, who 
was present at the birth 
and was his immediate 
predecessor at The Wave: 
"It's rare that a program 
director is with a station 
for the number of years 
that Chris Brodie pro- 
grammed The Wave," 
Goldstein says. (Brodie 
worked at the 94.7 frequen- 
cy for 20 years, the last 15 as The Wave's 
PD- the longest tenure fora PD at one 
station in format history, I believe.) "She 
did a phenomenal job. The station per- 

formed in the top echelons of L.A. ra- 

dio for the last seven or eight years, so 
coming in as the new plop dm director 
after such an incredible reign of success 
was a formidable task. 

"The timing was right for the sta- 
tion to be infused with an evolution 
in its sound, and that's just what has 
happened. It still sounds like The 
Wave - and to the average listener, 
the differences aren't apparent - but 
we did make a lot of changes in all 

aspects." 

Style & Personality 
Goldstein continues, "It's about ae- 

ating a style and personality that are 
memorable and that reflect the fusion 
of all the different parts of the station: 
the music, the personalities, especial- 
ly the production, the events, the mar- 
keting, the promos, all of it together - on -air, online, onsite. The Wave's 
image is of elegance and luxury - 
what people who listen to the station 
either have or aspire to. It's also about 
unwinding and relaxing with ele- 
gance and luxury, so everything we 
do must fit that vibe. 

Paul Go Idstein 

Everybody on The 
Wave airstaff strives to 
have high impact in as con- 

cise a presentation as pos- 
sible, and that's really what 
it's all about when you're 
running 16 or 17 units an 
hour. The coveted pro- 
gramming inventory that 
we do have needs to be 
striking and really stand 
out, so our air talents have 

to be not only concise, but also com- 
pelling. The quality of their voices is 

extremely important, because people 
like to listen to someone who has not 
big pipes, but a soothing, luxurious 
voice quality" 

SJ morning shows seldom achieve 
dominant ratings, but Goldstein is 

optimistic about The Wave's Dave Koz 

in the Monting, with partner Pat Pres- 

cott, which launched in April 2001 

under Brodie. "The ratings are OK, 
but we think they can be a lot better, 
so we've made a lot of changes, espe- 
cially by tightening it up, because 
there was too much talk," he says. 
"We've really worked on improving 
its flow and adding more production 
elements so that the components of 
the show are better connected. And 
we've tried to use Dave so that his 
skills and connections are exploited 
more; we've had Stevie Wonder on 
and other celebrities. Dave has great 
stories about the music that he tells 

concisely from the artist's point of 
view. 

"Critically important to the morn- 
ing show - which has held it togeth- 
er - is Pat Prescott, who is simply a 

phenomenal talent. Dave has learned 
a lot from her. She is a key anchor we 
all depend on. She's incredible. 

"Another element of the morning 
show is 'The Wave of the Future,' a 
feature with a tech expert from Popu- 

lar Science who comes on for a 45 -sec- 

ond bit on a futuristic thing - ad- 
vances in medicine, new stuff with 
cars, high -tech devices, electronics 
and entertainment - which has been 
well received. It's perfect for our au- 
dience. 

"We did a marketing campaign for 
morning drive a couple of years ago 
that helped it achieve better numbers 
than it ever had before. Every week a 

feature runs on KNBC- TV /L.A. called 
'The Wave Weekend,' where Dave 
and Pat broadcast a vignette on the 
morning news live from our studio. 
They talk about events around town 
and concerts, and they plug things 
happening on their show and our sta- 
tion, which helps drive tune -in." 

Just Play The Hits 
Goldstein goes on, "But its also 

about playing the hits. People listen 
to The Wave at work because we're 
playing their favorite songs. There is 

nothing more important we can do 
than that. We're not really musically 
adventurous, because that's not what 
people come to he station for. We're 
adventurous to the extent that we take 
musical risks, but we don't see our- 
selves as a progressive, eclectic NPR - 
type format. With any new music we 
play, that is all a calculated risk." 

Asked about the impact of online 
music testing with Rate The Music - 
the results of which suggest the ser- 
vice accurately predicts listeners' pref- 
erences, even on unfamiliar songs - 
on The Wave's music programming, 
Goldstein responds, "If we really be- 
lieve in something and it bombs in 
online research, that won't affect us 
adding it. We'll keep testing it over 
time, and after six months, if it con- 
tinues to do poorly, then we're going 
to pay attention to that. We've seen 
songs test at the bottom, and then once 
we play them, not surprisingly, they 
move up. From time to time we'll stay 
on something and it never moves up, 
which means it has clearly been reject- 

ed by the audience." 
Goldstein remains optimistic about 

the format's musical future: "People 
in their late 30s are going to need a 

place to go to chill out, and we'll be 
able to provide it for them. Musically, 
even though it's sad what is happen- 

R &R April 2, 2004 

First You Nominate, 
Then You Vote 
The key word here being you. Yes, 
the annual R &R Industry Achieve- 
ment Awards are determined by 
you, the people who live, breathe 
and eat the radio and record 
industries. You are the ones who, 
each year, decide who should be 
honored for their achievements 
during the past year. Here's the task 
before you now: Find the nominat- 
ing ballot in the March 26 issue of 
R &R, and write in the names of 
those you want to honor in both radio and records. Then send it back to 
us pronto; the deadline is April 9. Winners will be honored at R &R 
Convention 2004, June 24 -26 at the Beverly Hilton Hotel in Los Angeles. 
Check this space every week for convention updates. 

ing in the music business today, the 
consolidation happening is creating a 

lot of innovation. There are some ag- 
gressive smaller labels that have 
popped up that are doing cool things. 
It's certainly possible that the break- 
out SJ artist who'll cross to other for- 
mats will come from one of those la- 

bels." 
A signature element of Goldstein's 

stations is lustrous production values. 
The Wave is no exception, starting 
with its jingles. "The idea behind our 
jingles is for them to weave into the 
music, helping to create flow and to 
present the call letters in a way that 
pops, yet still has musical integrity," 
he says. "I hired Brian Culbertson to 
produce a jingle package for WNUA 
and KKSF [Culbertson did WJJZ/ 
Philadelphia's tool, and we're using 
him again at The Wave this year." 

"People listen to 

The Wave at work 

because we're 

playing their 

favorite songs. 

There is nothing 

more important we 

can do than that." 

The Biggest Radio 
Promotion Ever 

Coming up with marketing dol- 
lars is a primary challenge in SJ. 

Goldstein observes, "We recently did 
a big billboard campaign for 'Trip -a- 

Day Anywhere in the World,' where 
the winner chooses the destination. 
Our goal was to do something huge 
that caused a lot of talk. People are 
still blown away by it, and that real- 
ly helps the station stay top -of -mind 
because it's not just your typical pro- 
motion that gets lost in the clutter. 
This stands out because it's so big, 
but also because it avoids what adult 
listeners perceive as bullshit - all 
kinds of contrived contests and qual- 
ifying. This is the real deal where we 
give the audience something of real 
value - yesterday a trip for two to 

Paris; the day before, Bali. The the 
ater of the mind we create with this 
promotion makes it stand out. 

"When I started trip -a-day at 'NUA 
I imagined it would have longevity 
and that there would be no reason to 
ever get rid of it. I imagined talking 
about the number of hips getting into 
the thousands, so that it would just be 
part of the fabric of the station for 
years and years to come. An ongoing 
challenge for the format is to find 
ways to keep it fresh and exciting. 

"From time to time I'll hear a corn - 
petitor do a trip giveaway. We need to 
make sure their giveaway of one trip 
doesn't sound more exciting than our 
daily trip giveaway. We need to keep 
innovating the ways we do recorded 
and on -air promos, and we need to 
keep the staff excited - remind them 
what a huge daily prize it is and how 
lucky we are that the stations we work 
for give us real ammunition, as op- 
posed to others who have to work 
with contrivances. 

"Our big promotion is trip-a-day. 
Many of our other promotions are 
designed to generate revenue, so we 
have to work with the sales depart- 
ment to find ways to present those so 
they fit, sound exciting, don't create 
clutter and don't cost any money, so 
we're working on ways to do that 
with marketing partnerships. 

"For several years the station has 
done 'Wave Wednesday' at a club, the 
Garden of Eden. Since I've been here 
I've tried to add value by creating spe- 
cial nights, such as record- release par- 
ties and thematic nights to keep it 
fresh so that people continue to want 
to come. We'll be doing singles nights 
and events like Cinco de Mayo. And 
since some Lakers games are on 
Wednesday nights and we noticed our 
attendance dip [because of itj, we add- 
ed a big -screen TV on the back patio 
for the game. 

"For the past seven years the station 
has presented WaveFest, a one-day 
concert event at UCLA's Tennis Cen- 
ter. This year it will be a two-day event 
at The Greek Theater, and the talent 
will be the biggest we've ever had." 

In closing, Goldstein suggests that 
Smooth Jazz embrace the importance 
of "the online thing," as Smooth Jazz 
is among the most popular formats 
on the Internet. "High -speed Internet 
access is growing at astounding 
rates," he says. "If we take advantage 
of it, that can only be good for our 
stations." 
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ARTIST TITLE LABELIS) 
TOTAL 
PLAYS 

1- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

KIM WATERS The Ride (Shanachie) 847 +13 112330 19 4010 

RICHARD ELLIOT Sly (GRP /VMG) 784 -19 95806 17 3910 

PETER WHITE Talkin' Bout Love (Columbia) 749 +109 93075 11 4010 

PAUL BROWN 2417 (GRP /UMG) 690 +72 93878 10 3911 

EDGE GROOVE Livin' Large (Narada) 553 +60 61239 8 3710 

NIL ST. SOUL For The Love Of You (Shanachiel 548 +10 61715 11 3911 

PAUL TAYLOR Steppin' Out (Peak) 509 +68 66847 9 3510 

STEVE COLE Everyday (Warner Bros.) 503 36 57446 24 3310 

DAVE KOZ All I See Is You (Capitol) 483 +52 71846 5 3711 

JAllMASTERS Puerto Banus (Trippin 'N' Rhythm) 480 .45 40731 32 2710 

CHRIS BOTTI Indian Summer (Columbia) 478 188 56067 27 2910 

NICK COLIONNE High Flyin' (3 Keys Music) 440 86 45796 25 2710 

NORAH JONES Sunrise (Blue Note /EMC/ 431 +24 39105 9 3210 

BASS X Vonni (Liquid 8) 418 15 48568 20 2810 

RICHARD SMITH Sing A Song (4440/ 370 16 38731 16 3112 

MARC ANTOINE Mediterraneo (Rendezvous) 356 +7 33758 6 3310 

MINDI ABAIR Save The Last Dance (GRP /VMG/ 354 +1 43365 6 3211 

JOYCE COOLING Expression (Narada) 336 +35 35390 3 3313 

BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bros.) 329 +45 42084 4 2912 

JEFF GOLUB Pass It On (GRP /VMG) 274 +2 17814 8 2110 

NAJEE Eye 2 Eye IN-Coded) 259 +10 25870 14 2010 

RICK BRAUN Daddy -0 (Warner Bros.) 242 +25 22309 4 2512 

PRAFUL Let The Chips Fall (Rendezvous) 240 +111 28306 2 2612 

DIANA KRALL Temptation (GRP /VMG) 216 +108 24784 1 23111 

DAVID SANBORN Isn't She Lovely (GRP /VMG) 213 10 19145 7 1710 

BRIAN BROMBERG Bohblehead (A440) 165 3 7621 8 1310 

SIMPLY RED You Make Me Feel Brand New (simplyred.com /Red Ink) 146 +2 5785 3 1110 

DAN SIEGEL In Your Eyes (Native Language) 143 +9 6772 5 1310 

BRAXTON BROTHERS When You Touch Me (Peak) 139 +21 12128 1 1511 

PETE BELASCO Deeper (Compendia) 137 +12 6849 2 1010 

40 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 3/21 -3/27. Bullets appear on songs gaining plays or remaining flat from previous week. 

If two songs are lied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. 

Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations 
playing a song. Total Audience equals Average Ouarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

New &Active 
PAUL JACKSON, JR. Walkm' (Blue Note /fMC) 
Total Plays: 95, Total Stations: 10, Adds: 0 

GRADY NICHOLS Allright (Grady Nichols Ltd) 
Total Plays: 91, Total Stations: 9, Adds: 0 

MICHAEL MCDONALD Ain't Nothing Like The Real Thing (Motown) 

Total Plays: 73, Total Stations: 7, Adds: I 

KEN NAVARRO In The Sky Today /Shanachie) 

Total Plays: 70, Total Stations: 8, Adds: 0 

BLAKE AARON Keepin' It Real (Inner vision) 

Total Plays: 65, Total Stations: 5, Adds: 0 

NESTOR TORRES Maybe Tonight (Heads Up International) 

Total Plays: 62, Total Stations: 10, Adds: 1 

BEYONCE' IILUTHER VANDROSS The Closer I Get To You (J /Columbia) 

Total Plays: 59, Total Stations: 5, Adds: 1 

SEAL Lovés Divine (Warner Bros.) 

Total Plays: 38, Total Stations: 4, Adds: 1 

ALEX BUGNON 108 Degrees (Narada) 

Total Plays: 31, Total Stations: 4, Adds: 0 

KEIKO MATSUI Reflections (Narada) 

Total Plays: 30, Total Stations: 4, Adds:1 

Sangs ranked by total plays 

53 

Most Added 
www.rrindicator com 

ARTIST __ _ ADDS 

DIANA KRALL Temptation (GRP/VMG) 

ALKEMX Time To Lounge (Rendezvous) 

DARYL HALL What's In Your World (Rhythm & Groove /Liquid 8) 

GENE DUNLAP Up South (Rhythm & Groove /Liquid BL 

JOYCE COOLING Expression (Narada) 

MICHAEL LINGTON Show Me (Rendezvous) 

RICHARD SMITH Sing A Song (A440) 

B. CULBERTSON fIN. BROWN Conte On Up (Warner Bros.) 

PRAFUL Let The Chips Fall (Rendezvous) 

RICK BRAUN Daddy -0 (Warner Bros.) 

Most 
Increased Plays 
ARTIST 

" 
-__ _SSE_ S: 

PRAFUL Let The Chips Fall (Rendezvous) 

PETER WHITE Talkin Bout Love (Columbia) 

DIANA KRALL Temptation (GRP/VMS) 

PAUL BROWN 2417 (GRP /VMG) 

PAUL TAYLOR Steppin' Out (Peak) 

EUGE GROOVE Livin Large INaradal 

DAVE KOZ All I See Is You (Capitol) 

B. CULBERTSON fIN. BROWN Come On Up (Warner Bros.) 

JOYCE COOLING Expression (Narada) 

KEIKO MATSUI Reflections (Narada) 

Most 
Played Recurrents 

11 

5 

5 

4 

3 

3 

2 

2 

2 

2 

TOTAL 

PLAY 
INCREASE 

+111 

+109 

+108 

+72 

+68 

+60 

+52 

+45 

+35 

+26 

TOTAL 
ARTIST PLAYS 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown; 337 

RONNY JORDAN At Last 01(Coded) 

PRAFUL Sigh (Rendezvous) 

JIMMY SOMMERS Take My Heart... (Gemim7HigherOctave) 

DAVID BENOIT Watermelon Man (GRP /VMG) 

SEAL Touch (Warner Bros.) 

SIMPLY RED Sunrise (simplyred.com /Red Ink) 

PAMELA WILLIAMS Afterglow (Shanachiel 

DARYL HALL She's Gone (Rhythm & Groove /Liquid 8) 

ERIC MARIENTHAL Sweet Talk (Peak) 

PAUL JACKSON, JR. It's A Shame (Blue Note) 

DAVE KOZ Honey -Gipped (Capitol) 

LUTHER VANDROSS Dance With My Father (J) 

KIRK WHALUM Do You Feel Me (Warner Bros.) 

KENNY G. Malibu Dreams (Arista) 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 

288 

210 

201 

198 

185 

151 

125 

120 

112 

95 

93 

86 

76 

73 

73 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

We create revenue -generating Smooth Jazz CD programs 
that are turn -key and customized to your local market. 

We utilize Broadcast Architecture's national research and we'll get you your listeners favorite songs, that they want to own. 

Big songs from big artists, and everyone is fully compensated for their performances. 

We'll help you build a bridge between programming and sales to get more sponsor 

revenue out of your market and give something back to your favorite charity. 

"We recommend them highly and know that you'll be thrilled with their Smooth Jazz CD Sampler." 
Allen Kepler. President, Broadcast Architecture 

PRErviiERE 
INNOVATIV- 
MARKETING /. 

o. 

o ¢ o 

Reserve this program now. 

Call (818) 461 -8047 
www.getntr.com 
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54 R &R April 2, 2004 SMOOTH JAZZ 

R 

With 

Michael Erickson 
PD KKSF /San Francisco 

Lr:1 

Since I entered the Smooth Jazz 
world about six months ago, the ques- 
tion I've been asked the most is, "How 
do you like it ?" I always break into a 
huge smile right before I say, "I love it!" 
For me, this comes down to passion. 
The music comprises it, the listeners 
exude it, and the people in this format 
generate it. My passion for the mu- 
sic was ignited in college (I still have 

my vinyl collection of Grover Washington Jr., Bob James, 
Earl Klugh, Sadao Watanabe, etc.), but my career path led 
me away from it. Now, reawakened, I'm constantly stimu- 
lated (will the FCC fine me for that ?) by songs I haven't 
heard in years, like "Morning Dance" by Spyro Gyra, and 
by new stuff, like Praful's "Let the Chips Fall" and Pete 

Belasco's "Deeper." We all know people who can look at a work of 
art but only see paint on a canvas. With Smooth Jazz there are those 
who hear all the rich tones, dynamic textures and intricate arrange- 
ments, while others just hear "background music." I look forward to 
the challenge of trying to thrill the jazz aficionados while simultaneously 
converting the casual listener into someone who develops a passion 
for the music. My passion is what drives me, my knowledge and 
experience are what guide me (I knew spying on Paul Goldstein while 
he was here would pay off someday). My question for you is, "How 
do you like it ?" 

Impressively, this is the fifth consecu- 
tive week at No. 1 for Kim Waters' 

"Ride" (Shanachie). The indie label has 
another top 10 track - Hil St. Soul's 
"For the Love of You," at 6* ... I certainly 
have to hand it to Paul Brown. Not only 
is he the signature producer in smooth 
jazz, with more than 40 No. 1 records 
to his credit, but his debut single, "24/ 
7" (GRP /VMG), is 4* and rising, with a 
72 -play gain this week. What's more, Brown's production hand - or, 
rather, ear - is behind two other projects with tracks in our top five - Peter White's "Talkin' Bout Love" (Columbia), which is 3* and sec- 
ond Most Increased, at +109 plays, as well as Euge Groove's "Livin' 
Large" (Narada), which catapults 10 -5` ... Paul Taylor's "Steppin' Out" 
continues to gain, climbing 11 -7w ... Likewise, Dave Koz's "All I See 
Is You" (Capitol) surges 13 -9* ... Praful earns No. 1 Most Increased, 
as "Let the Chips Fall" (Rendezvous) garners +111 plays, plus two new 
adds ... Diana Krall's "Temptation" (GRP /VMG) debuts at 25", is third 
Most Increased with +108 plays, and tops Most Added with a whop- 
ping 10 new adds, including KTWV (The Wave) /Los Angeles, with 10 
plays, and WVMV /Detroit, with six ... Independent Rendezvous En- 
tertainment is ablaze! Besides Praful, the label has two other hot new 
releases: Alkemx's "Time to Lounge," which picks up four adds, in- 
cluding KOAI /Dallas and KYOT /Phoenix; and Michael Lington's 
"Show Me," added out of the box by WNUA/Chicago, WNWV /Cleve- 
land and KIFM /San Diego. - Carol Archer, Smooth Jazz Editor 

Reporters 

WZMR/Albany. NY 
MVO Kevin Callahan 
MD Julie Feiner 

KAJZ /Albuquerque. Nfd 
OM. Jim Walton 
PO' Paul Lavoie 
APO MO. Jell Young 

WJZZ/Atlanta. GA 
PO MO Nick Francis 

KSMJiBakerstield. CA 
OM. PO MD Chris Townshend 

APO Man Kelly 

WNUA/Chicago. IL 
OM'. Bob Kaake 
PO/MO. Sieve Stiles 

WNWV /Cleveland. OH 
OM /PO: MO. Bernie Kimble 

WJZA,Columbus, OH 
PO /MO. Bill Karmen 

KOAINallas, TX 
OMTO: Kurt Johnson 
MD:MadSanlMd 

KJCD/Denyer,CD 
PD/MO: Michael Fischer 

WVMV/Detroit, MI 
oIMD: Tom Sleeker 
MD: SayMKÓyaM 

KEZL/Fresno. CA 
0M: E. Cml,S Johnson 
PORAO: J. Wudenheimer 

WORR/FI. Myers. FL 
OM. Steve Amen 
PO: Joe Tome, 
MO: Nandi Bachman 

KHJZ/Houston, TX 
Po: Maine Todd 
APO/MO: Greg Morgan 

WYJZAndianapolis. IN 
Ohl/PD/NO: Carl Frye 

KOAS/Las Vegas. NV 
POMO: Erik Póu 

BR/LosAnaeles. CA 

'o" spe 

KTWV /Los Angeles. CA 
PO' Paul Goldstein 

APO: MO'. Samantha Wiedmann 

WELV/Macon. GA 
0M- Erich West 
PO MO'. Rick Smith 

WJZNiMemphis, TN 
PO M0. Norm Miller 

WLVE/Miami, FL 
CM Rob Roberts 
PO MO Rich McMillan 

WJZI/Milwaukee, WI 
OM PD MD Oleo, Scon 

KRVR/Modeste, CA 
OMMD: Doug Wum 
P0: Jim Bryan 

ú5E,7( 

Jones Smooth Jan/Network 
PO: Steve Hibbard 
MO: Lamle Cobb 

WOCO/New York, NY 
0M John Mullen 
PO: M0: Charley Connolly 

WLOO /Orlando, FL 
PO. Brian Morgan 
MD'. Patricia James 

WJJZ /Philadelphia, PA 
PO Michael Tom 
M0. Frank Childs 

KYOT/Phoenix, AZ 
Po: Shaun Holly 
APORAD_ Angie Nanda 

KJZS/Heno. NV 
OM: Rob Brooks 
POND. Robert Dees 

WJZVMichmond, VA 
PO: Reid Snider 
no Adds 

KSSJ /Sacramento. CA 
PO MO lee Hansen 
APO. Ken Jones 

KBZN /Sall Lake City, UT 
OM PO, MD: Oan Jessop 

KIFM/San Diego. CA 
OM: John Derma 
PO: Mike Vasque: 
APDIMD: Kelly Cole 

KKSF/San Francisco. CA 
OM: Michael Manin 
PD'. Michael Erickson 

ART/Santa Rosa. CA 
PO. Gordon lull 
APO MO' Rob Singleton 

KWJZ/Seatlle. WA 
PD. Carol Handley 
MO'. Dianna Rose 

WEIB/Springlleld. MA 
Po: Wei C+KkN 
IqÆJhWWyms 

! Aun eEyA>r ú vsd 
awn rau 
AM CAW 
Aadn Mtn tWa'.E^SEAMY 
oaaaau. 

WSSM/St. Louis, MO 
PO. David Myes 

WSJT/Tampa. FL 
PD Ross Block 
MO'. Kathy Curtis 

WJZW/Washinglon. DC 
OM. Kenny King 
PD'. Can Anderson 
MD: Renee DePuy 
No Ados 

'Monitored Reporters 

40Total Reporters 

40 Total Indicator 

Did Not Report, Playlist Frozen (1/: 
KNIK/Andaorege, AK 

Don't Miss 

RAR CONVENTION 2004! 

JUNE 24 -26, X004 

BEVERLY NILTON HOTEL 
in Beverly Hills, CA 

Register NOW at www.radioaodrecords.eom 
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CYNDEE MAXWELL 
cmaxwell @radioandrecords. com 

ROCK April, 2004 R &R 55 

Traits Of Award Winners 
Qualities to consider when nominating and voting 

What are the characteristics to consider when first 
making your nominations, then later casting your votes 
for R &R Industry Achievement Awards? It's not un- 
common to hear people complain that the awards are 
just a popularity contest. But do people really win be- 
cause of high visibility in the industry or because they 
add every label's records or because they return every 
phone call? The answer, my friend, is blowin' in the 
wind. In other words, it depends 
vidual fills out the form. 

Nevertheless, this is a 

subject that's worthy of 

consideration, so I asked 
several radio and record 
execs what they think the 
criteria should be for 
award nominees. The 
categories are Station of 

the Year, Program Direc- 
tor of the Year, Music Di- 

rector of the Year, Local John Griffin 
Air Talent or Local Show of the Year 

Promotion Exec of the Year and La- 

bel of the Year. 

Localism is crucial in the eyes of 
KOMP /Las Vegas PD John Griffin. 
"I think 80% -90% should be based 
on what stations accomplish in their 
own markets and 10% -20% on what 
they do nationally," he says. "We're 
hired to have success in our own 
markets, then that translates to what 
can happen nationally." 

Things to consider include a view 
of the marketplace itself, he says. 
"Look at the hurdles a guy has to 
overcome, rather than whether he 
talks to every label and adds every 
record. Someone can add every 
record out of the box, but is he get- 
ting his butt kicked? Or, on the oth- 
er side, he might have good ratings - even huge ratings - but why? 
Does he have only one competitor 
or no competitors ?" 

Griffin adds that music is also 
part of the standard. He says, "May- 
be all the labels love him, but does 

on how each indi- 

the guy just follow the 
chart, or does he step out 
on his own? Is this the 
type of guy who sup- 
ports the show that 
comes into town but 
drops the record when 
the show leaves so he can 
make room for some- 
thing else, or does he still 
believe in the project ?" 

Ratings Aren't Everything 

Even with an emphasis on rat- 
ings, that's not the sole barometer 
when evaluating local air talent. 
Griffin explains, "I will also look at 
the extra things personalities do, like 
community involvement - fundraising activities, 
charitable events, etc. 
What are they doing to 
promote themselves and, 
in turn, promote the sta- 
tion? We can tell if they 
do a good show consis- 
tently. Arbitron is not the 
sole deciding factor. Lon- 

gevity is also important, 
especially nowadays." 

Longevity is also key for Griffin 
when it comes to nominating label 
promotion execs. He says, "Labels 
are big on building relationships, 
and the ones I still like to talk to are 
the ones I have relationships with 
and whom I'm buddies with." 

He also wants to know who will 

give him the real story on a record 
and who really knows his station 
and the marketplace. "Not someone 
who says that we sound great on 
their way in from the airport or be- 
tween station visits," he says. 
"Looking at our playlist doesn't tell 

you about our promotions, imaging, 
jock feel, our outdoor, etc. The peo- 
ple who really know about my sta- 
tion are the ones who get my vote; 
the ones who offer a level playing 
field here and let me and my com- 
petition do our own thing on the 
street." 

"A big part of the awards should 
be about achievement," says Road- 
runner VP /Rock Promotion Mark 
Abramson. "For example, a radio 
station that doesn't talk to the indus- 
try but does a fantastic job crushing 
the competition in the market 
should still have a chance of win- 
ning, because they're the best radio 
station. Similarly for a label, maybe 
the senior executives can't talk to 
every radio station as often as they'd 
like, but if they're having a great run, 
then that should be considered to- 
ward their achievement." 

Abramson is adamant that people 
remember the awards are 
about achievement and 
are not a popularity con- 
test. "It's not about who 
the most popular person 
is," he says. "It's about 
who did the best job that 
year. In the past I've seen 
certain people - more so 

on the radio side, though 
ramson it does happen on the 

record side too - win 
many times, and I don't know that 
they've earned it as much as they've 
done a better job of working the in- 
dustry." 

Street Connections 

Mark Ab 

"It's not exclusively about ratings or about 

adding records, it's about working together 

and having open communication." 

Tommy Daley 

Abramson says the best radio sta- 
tions are the ones that not only 
achieve the ratings but also have a 

great connection on the street. "A 
smart label promotion person is cer- 

tainly aware of which stations have 
that," he says. "A perfect example is 

WAAF /Boston. They do well with 
their target demo, have an incredi- 
ble bond with their Pis and a great 
street connection, are very interac- 
tive and tie it all together into a com- 
plete package. That's what radio is 

about, not just playing songs and 
airing a syndicated show. It's about 

`Rate -A- Record, Rate -A -Wine' 
It's become the annual mantra for Rock and Active Rock at the R &R 

Convention. This year we will again 

listen to music while lubricating 

ourselves with a fine selection of 

crushed grapes. Panelists will be 

announced in the weeks ahead. 

Plus, with any luck, we'll get that 

Alternative slumlord Max Tolkoff to 

be one of our wine stewards again. 

Also, the Jacobs Media Rock 

Summit will return on Thursday, June 24. Make your reservations now. 

R &R Convention 2004 will be held June 24 -26 at the Beverly Hilton 

Hotel in Los Angeles. 

producing the best station for the 
market. Those are the ones that 
should get recognition." 

He credits KISS /San Antonio for 
being the best Active Rock station in 

the country. He says, 
'They do everything I just 
described, and they've 
frequently achieved No.1 
in their market. That's 
huge. I think that WAAF, 

KISS and KXXR /Minne- 
apolis are the three per- 
fect examples of an Ac- 

tive Rock radio station, 
period." 

Tommy Daley, who is 

head of rock promotion at Geffen, 
says communication is critical when 
it comes to considering people for 
nominations. "You vote for those 
who are easily accessible and ex- 
change information in a positive 
way with both radio and records," 
he says. "It's about whoever com- 
municates the best and is willing 
to work." 

bands, and they have great ratings 
and overall a great product." 

KUFO /Portland, OR OM Dave 
Numme lists some of the things that 
make a programmer worthy of a 

nomination: "Someone 
who has been effective in 
his or her market, has 
been successful ratings - 
wise and is known to 
have creativity and the 
ability to assemble a great 
staff and nurture talent. 
Look at the essence of a 

radio station, how it op- 
umme erates in its market and if 

it contributes to the 
growth of the industry and pushes 
the industry forward by example." 

Creativity, Vision, Ratings 

A station should set an example 
of leadership for the industry in 
"how it treats its people, how well 
it does with its audience and how it 
connects with its audience," 
Numme says. "Those concepts are 
summarized in creativity, vision and 
ratings. To me, a station award has 
much less to do with numbers of 
first impressions on top 10 hits and 
how many dinners you go to. Every- 
body talks about radio being a local 

medium; that's a great gauge to use. 
Look at how stations do in their 
markets." 

Numme has some ideas on how 
to nominate music directors. "Their 
communication skills, accessibility, 
vision, ears and the ability to spot 
and differentiate between trends 
and fads," he says. "They need to be 
able to screen music against your 
station's individual goals and artic- 
ulate to labels and management 
what the station's criteria are and 
why a certain record would or 
would not work. It's really a com- 
munications and a vision job." 

When it comes to local air talent, 
the first, most important concept is 
their ability to create content. 
Numme says, "Are they really con- 
necting with the audience? Is every 
bit they do better than the Tool 
record? Do they transcend the mu- 
sic of the station? Do they broaden 
the station to a wider cume beyond 
the musical base of the format? 

Dave N 

"It's up to the 

individual PD, MD or 

air talent to build his 

or her own profile in 

the industry." 

Tim Sabean 

But that doesn't mean it's just 
about those with good news. Daley 
explains, "Even though they don't 
always tell you what you want to 
hear, just knowing where you're at 
with them makes the station worthy 
of recognition or an award. It's not 
exclusively about ratings or about 
adding records, it's about working 
together and having open commu- 
nication." 

Then there are other factors that 
come into play. "WEBN /Cincinnati 
always wins because it's just a kick - 
ass station," he says. "They know 
what they're doing, they're aggres- 
sive on the street, they help break Continued on Page 59 
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ROCK TOP 30 
TOTAL 
PLAYS 

L- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS( 
CHART ADDS 

April 2, 2004 
ARTIST TITLE LABELS 

NICKELBACK Figured You Out (Roadrunner Records /IDJMG) 718 +38 41919 20 2510 

INCUBUS Megalomaniac (Epic) 576 +24 30773 13 2310 

AEROSMITH Baby, Please Don't Go (Columbia) 512 +41 31548 4 2210 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 479 -18 28391 26 2210 

JET Are You Gonna Be My Girl (Elektra /EEG) 393 +22 29427 28 1810 

JET Cold Hard Bitch (Elektra /EEG) 390 +41 20731 8 2613 

LINKIN PARK Nunth (Warner Bros.) 372 -35 25547 24 1910 

KID ROCK Jackson, Mississippi (Top Dog /Atlantic) 371 +14 16039 8 2112 

TESLA Caught In A Dream (Sanctuary/SRO 369 +17 15697 10 1810 

PUDDLE OF MUDD Heel Over Head (Geffen) 339 +4 17090 7 2412 

SHINEDOWN 45 (Atlantic) 334 +42 17197 15 2311 

TANTRIC Hey Now (Maverick/Reprisel 328 -17 14795 13 2110 

THREE DAYS GRACE II Hate) Everything About You /Jive /Zomba/ 317 +23 19466 23 1813 

GODSMACK Re -Align (Republic /Universal) 265 -36 13870 17 1510 

A PERFECT CIRCLE The Outsider (Virgin) 253 +38 9267 11 1611 

GODSMACK Running Blind (Republic /Universal) 251 +37 11510 4 2010 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 228 -13 9100 15 1610 

3 DOORS DOWN Away From The Sun (Republic /Universal) 201 -12 11190 10 1311 

HOOBASTANK The Reason (island /IDJMG) 198 +50 8251 7 1510 

TRAPT Echo (Warner Bros.) 187 +3 6988 9 1511 

LINKIN PARK Lying From You (Warner Bros.) 185 +36 8193 6 1210 

FUEL Million Miles (Epic) 165 30 8947 11 1410 

LO PRO Sunday (Geffen) 142 +10 4646 6 1411 

LIMP BIZKIT Behind Blue Eyes /flip /lnterscope) 140 +6 7130 13 610 

DAMAGEPLAN Save Me (Elektra /EEG) 139 +17 3088 7 1010 

LOSTPROPHETS Last Train Home (Columbia) 125 +4 5217 4 810 

SEVENDUST Broken Down (TVT) 115 +5 3138 8 1110 

DROWNING POOL Step Up (Windup) 110 +11 3467 4 810 

AUDIOSLAVE What You Are (lnterscope /Epic) 110 -10 2232 3 1211 

DEFAULT Throw It All Away (TVT) 100 +24 8413 1 912 

27 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 

week of 3/21 -3/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger 
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Aided is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 

songs with the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each 

daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The 

Arbitran Company). © 2004, R &R, Inc. 

New &Active 
OFFSPRING (Can't Get My) Head Around You (Columbia) 

Total Plays: 98, Total Stations: 7, Adds: 1 

SOIL Redefine (J /RMG) 

Total Plays: 75, Total Stations: 7, Adds: 1 

THORNLEY So Far So Good (RoadrunnerRecords/IDJMG) 

Total Plays: 64, Total Stations: 11, Adds: 2 

DROPBOX Wishbone (Re -Align /Universal) 

Total Plays: 60, Total Stations: 6, Adds: 0 

STATIC.X So (Warner Bros.) 

Total Plays: 56, Total Stations: 7, Adds: 0 

LENNY KRAVITZ Where Are We Runnir ? (Virgin) 

Total Plays: 47, Total Stations: 7, Adds: 3 

BURDEN BROTHERS Beautiful Night (Kirtland/Trauma) 

Total Plays: 41, Total Stations: 4, Adds: 0 

JOSH TODD Shine (Todd Entertalnment/XSRECORDS) 

Total Plays: 30, Total Stations: 3, Adds: 0 

EVERLAST White Trash Beautful (island /IDJMG) 

Total Plays: 29, Total Stations: 3, Adds: 1 

UPO Free (Nitrus) 

Total Plays: 23, Total Stations: 3, Adds: 0 

Songs ranked by total plays 

POWERED 
11ED1ABASE 

Most Added' 
www rradds. corn 
ARTIST TITLE LABEL(S) ADDS 

JET Cold Hard Bitch (Elektra /EEG) 3 

THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba) 3 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 3 

THREE DAYS GRACE Just Like You (Jive) 3 

PUDDLE OF MUDO Heel Over Head (Gellen) 2 

KID ROCK Jackson, Mississippi (Top DoglAtlantic) 2 

THORNLEY So Far So Good (Roadrunner Records/IDJMG) 2 

DEFAULT Throw It All Away (TVT) 2 

BLACK LABEL SOCIETY House Of Doom (Spitfire) 2 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

HOOBASTANK The Reason (lsland/IDJMG) +50 

SHINEDOWN 45 (Atlantic) +42 

JET Cold Hard Bitch (Elektro/EEG) +41 

AEROSMITH Baby, Please Don't Go (Columbia) +41 

NICKELBACK Figured You Out (Roadrunner Records//DJMG) +38 

A PERFECT CIRCLE The Outsider (Virgin) +38 

GODSMACK Running Blind (Repub /ic /Uniuersa /I +37 

LINKIN PARK Lying From You (Warner Bros.) +36 

AUDIOSLAVE Like A Stone (lnterscope/Epic) +35 

THORNLEY So Far So Good (RoadrunnerRecords/IDJMG) +33 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

TRAPT Headstrong (Warner Bros.) 205 

AUDIOSLAVE Show Me How To Live (lnterscopelEpci 190 

STAIND So Far Away (flip /Elektra /EEG) 176 

GODSMACK Serenity (Republic /Universal) 169 

WHITE STRIPES Seven Nation Army (ThirdMan/V2) 168 

AUDIOSLAVE Like A Stone (lnterscope /Ep(él 165 

PUDDLE OF MUDO Away From Me (Geffen) 148 

BLACK LABEL SOCIETY Stillborn ( Spitbie) 146 

F00 FIGHTERS Times Like These (Roswe /IIRCAIRMG) 145 

3 DOORS DOWN When I'm Gone (RepubliclUniversall 132 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Reporters 
KZRR/Albuquerque, NM' 
fa Mfg 
nrr9--4 or 

9 A9E9EClC19C4( 

WZZOOAllentown, PA' 

ó9-9r,. 

KV/it/Anchorage, AK 
IR .Orr 

2 

I Lomo 

KLBJ/Aus6n,TX' uuor.. -.9a 
CFlu:t 

KOOJATaton Rouge, LA' 
ó1%.11 1=1 a4 
J NFU a4K fYA[t 

KIOCAteaumonL TX na9-m. 
9 441.4.91 

lE914:4 s 

^U99sf, 

WBUFLBullalo, NY' 
ú9ñ..y4a 
' 

1M0°` 

+w..... 

WROKICamon, OH' 
MGM- 

1111449 OMOMS 

WPXC)Cape Cod, MA 

4m.on9r9 .944 
TH941 991,591, 

WKLC/Charleston, WV 
m9v-9á9ux( 

4 àicmw; x, 

WEBN/Cincinnad, OH' 
Suo 

444nc4K,;=.,:: 
493 RD> 

WMMS/Cleveland, OH' n.9r.4 

KNCN/Corpus Christi, TX' 

MUD r W- .,a 

KLAQ0IEI Paso, TX' -n r.mr.m 91A-acc 

WMTTImiro, NY 

0a9.-a9- 

WRCOIFayeBeville, NC' 
aa rem m. 

",,ivam,v 
r9900. 394. 

WRKR/Kalamazoo, MI 
On pi0a 

Y'IEaY\ 

WDHA/Morristown, NJ' 
9090 (.,. m 

KFZX/Odessa,TX 
POW 31949 

KCLBIPalm Springs. CA 
eaM01.491,91.4. -r 
4 S .Y 

WRRX/Pensawla, FL' a-crca.. - 

WWCT/Peoria, IL nt..-a.a. 

WMMRIPhitadelphia, PA' 

M9 C igFf _4KGMCS 

KDKB/Phoenix, AZ' 
na99.ema -w9- 

WHEB/Porlsmoulh, NH' 
9o904.a. 
9/00414 wr 

WHJY/Providence,Rl' rlal 
ea w4 -,fl 9-94 

u-+uu4a 

WBBBAtaleigh, NC' n90ar- 

KCALAìiverside, CA 
.p-ao9i..- 

P. 914 -,áx_.. 

WROV/Roanoke. VA' 
PO- 44.a9.9 
OM f.Y w.ee'. 

9/IXU9`. SIX.L, 

a9WX9-RX/Rodrlord, 
IL ur piecra 

N9w 
ronceT9mT 

KR)r(Dh/Sacramento, CA' 

ó9^'.9irr 
IT MEE 94K90.. 

2 J WCxS [CNY 
CCWLI 

KBERISalt Lake City, UT' Coale 
W 

u9 w. 

KSIO/San Jose, CA' 
PO Walls= 
-a9rp, 

KZOZSan Luis Obispo, CA 

IRtTIIX/Shrevepon, LA' 
9-n.a 
Nc 

WKLT/rraverse City, MI 
9a9clrM 

I FEN.K99.1'[ 
, T9MfV 

KMOD/Tulsa, OK' -pic9.9- 

KRTLUTulsa, OK' 
c9 a.- 
n+no.w 
w4:4-94. 

WMZKNWausau, WI 

'Monitored Reporters 

39 Total Reporters 

27 Total Monitored 

12 Total Indicator 
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Ñ IX ' EX 

1 1 

2 2 

3 0 
5 0 
7 0 
8 0 
6 7 

4 8 

9 0 
10 o 
13 Q 
12 e 
11 13 

15 0 
16 ® 
14 16 

18 D 
21 

20 D 
17 20 

19 21 

22 ® 
26 a 
27 

25 a 
23 

24 a 
29 

28 29 

44 

40 ® 
32 ® 
35 ® 
36 Q 
34 a 
33 36 

38 a 
30 38 

41 39 

39 40 

43 41 

45 42 

46 43 

31 44 

48 45 

42 46 

47 47 

IDebut CD 

50 49 

49 50 

57 

POWERED 

11EIIIABASE 

MST TIRE LABE14 

-OTAL 
PLAYS PLAYS 

TOTAL 

AUDIENCE 

1001 

WEEKSON 
CHART 

TOTAL STATg1SI 
ADDS Most Added 

INCUBUS Megalomaniac (Epic) 1846 -44 82867 13 6010 www. rradds. corn 
N I C K E L B A C K Figured Y o u Out (Roadrunner Records/IDJMG) 1632 -123 79540 20 5810 

ARTIST LTLE ;ABELISI ADDS 

A PERFECT CIRCLE The Outsider (Virgin) 1609 +49 72824 17 6211 
THREE DAYS GRACE Just Like You (JivelZombal 26 

SHINEDOWN 45 (Atlantic) 1540 +104 71067 23 5912 FLAW Recognize (Republic/Universall 13 

JET Cold Hard Bitch (f /ektra /EEG) 1435 +102 74098 13 6211 THORNLEY So Far So Good (Roadrunner Records /IDJMG) 7 

LINKIN PARK Lying From You (WarnerBros.) 1346 +167 65393 9 6011 
SEETHER Broken (Windup) 6 

KORN Everything I've Known (Immortal /Epic) 6 
THREE DAYS GRACE (I Hate) Everything About You (Jive /Zomba) 1335 -43 60535 43 5410 

SOIL Redefine (J /RMG) 5 

GODSMACK Re Align (Republic/Universal) 1323 -155 60124 19 5611 SMILE EMPTY SOUL Silhouettes (Lava) 5 

PUDDLE OF MUDD Heel Over Head (Geffen) 1281 +108 54771 8 5911 TONY C. & THE TRUTH Little Bit More (Lava) 5 

LOSTPROPHETS Last Train Home (Co /umbia) 1195 +75 40863 15 5711 
40 BELOW SUMMER Breathless (Razor & Tie) 5 

DAMAGEPLAN Save Me (flektra /EEG) 1106 +53 43753 12 6211 

TRAPT Echo (WarnerBros.) 1098 +25 36553 11 5310 

T A N T R I C Hey N o w (Ma verick/Reprise) 1012 -107 40223 14 5510 

HOOBASTANK TheReason (lsland/IDJMG) 1006 +100 35343 B 4910 

KID ROCK Jackson, Mississippi (TopDog /Atlantic) 978 +110 35864 10 5412 

LINKIN PARK Numb (WarnerBros.) 924 -84 44858 26 5510 

DROWNING POOL Step Up (Wind-up) 872 +74 29542 8 5911 

GODSMACK Running Blind (Republic /Universal) 836 +158 39122 4 5812 

LO -PRO Sunday (Geffen) 803 +62 29205 13 4811 Most 
AUDIOSLAVE I Am The Highwayilnterscope /Epic) 748 -77 45334 27 4910 Increased Plays 
SEVENDUST Broken Down (TVT) 740 -57 26767 12 5010 

TOTAL 

OFFSPRING (Can't Get My) Head Around You (Columbia) 728 +60 24800 5 5013 PLAY 

ARTIST TITLE LABELISI INCREASE 

AUDIOSLAVE What You Are (lnterscope /Epic) 704 +147 26871 4 5310 
LINKIN PARK Lying From You (Warner Bros.) +161 

AEROSMITH Baby, Please Don't Go (Columbia) 650 +103 25456 3 4110 GODSMACK Running Blind (Republic /Universal) +158 

SOIL Redefine (J /RMG) 626 +65 20523 7 5215 THORNLEY So Far So Good (Roadrunner Records /IDJMG) +153 

OFFSPRING Hit That (Columbia) 600 +20 29005 20 4010 
AUDIOSLAVE What You Are (lnterscope /Epic/ +147 

KID ROCK Jackson, Mississippi (Top Dog /Atlantic) +110 
CROSSFADE Cold (Columbia) 599 +27 18788 9 45)0 

PUDDLE OF MUDD Heel Over Head (Geffen) +108 

DROPBOX Wishbone (ReAkgn/Universal) 466 +26 10023 10 4411 SHINEDOWN 45 (Atlantic) +104 

STAIND How About You (Flip /flektra /EEG) 385 -156 15180 20 2610 AEROSMITH Baby, Please Don't Go (Columbia) +103 

THORNLEY So Far So Good (RoadrunnerRecords/ID MG) 364 +153 8615 2 45)7 
JET Cold Hard Bitch (E /ektra /EEG) +102 

HOOBASTANK The Reason (Island /IDJMG) +100 
SMILE EMPTY SOUL Silhouettes (Laval 360 +81 7361 3 4415 

STORY OF THE YEAR Until The Day I Die (Maverick /Reprise) 355 +17 5962 5 2211 

STATIC.X So (WarnerBras.) 351 +36 7574 6 3510 

BURDEN BROTHERS Beautiful Night (Kirtland/Trauma) 338 +33 10928 6 2510 

THOUSAND FOOT KRUTCH Rawkfist (Tooth &Nail/EMC) 328 +9 9016 9 2810 

PRE)THING Faded Love (V2) 325 -2 10274 4 3110 

TESLA Caught lnA Dream (Sanctuary/SRG) 313 +22 19696 8 2112 

KORN Y'All Want A Single (Immortal/Epic) 307 98 14846 13 2710 

MUSHROOMHEAD Crazy (Universal) 263 15 7526 7 2310 Most 
DARKNESS I Believe In A Thing Called Love (Must...Oestroy /At /antic/ 242 42 7653 18 2210 Played Recurrents 
BLINDSIDE All Of Us (flektra /EEG) 209 43 4064 10 2410 

TOTAL 

EVER LAST White Trash Beautiful (island /IDJMG) 202 3 8388 6 1810 ARTIST TITLE LABEES/ PLAYS 

EDGEWATER Eyes Wired Shut (Wind-up) 201 -3 4865 6 2411 TRAPT Still Frame (Warner Bros.) 650 

FUEL Million Miles (Epic) 192 197 7963 14 2010 
STAIND So Far Away (Flip /flektra /EEG) 551 

TRAPT Headstrong (Warner Bros.) 536 
UPO Free (Nitrus) 189 4 7768 3 1610 

LINKIN PARK Faint (Warner Bros.) 533 

3 DOORS DOWN Away From The Sun (Republic/Universal) 178 -85 5476 11 1310 PUDDLE OF MUDO Away from Me (Geffen) 531 

ILL NINO This Times For Real (RoadrunnerRecords / IDJMG) 161 35 4940 10 1910 DISTURBED Liberate (Reprise) 483 

ATOMSHIP Pencil Fight (Wind -up) 157 +20 2796 1 1611 
AUDIOSLAVE Show Me How To Live (InterscopelEpic) 468 

JET Are You Gonna Be My Girl (flektra /EEG) 468 
JOSH TODD Shine (Toddfntertainment /XSRECORDS) 136 -22 2444 7 1710 

LIMP BIZKIT Behind Blue Eyes (Flip /lnterscope/ 457 

APARTMENT 26 Give Me More (Atlantic) 134 -52 4660 11 1510 CHEVELLE Send The Pain Below (Epic) 450 

62 Active Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 3/21 -3/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AOH number. Average Ouarter Hour Persons used herein with permission from the Arbitron Company (0)2004, 
The Arbitron Company). © 2004. R &R. Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

ExmENEW PRODUCTS AVAILABLE! CALL TODAY FOR A CATALOG! 

'.l 

WiLD94.9 WiLD94.9 WiLD94.9 
p. 

WiLD949 

EventTape 
BunchaBanners'" 
FlashBags'"' 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

FirstFlash! 
L 1 N E 

6528 Constitution Drive 
Fort Wayne, Indiana 46804 

Fax: 12601436 -6139 
www.firstilash.com 

1- 800 -21 FLASH 
1- 800 -213 -5214 
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58 ,C ACT /VE ROCK 
® April 2, 2004 

RATE THE EST 
POWOIWELI 11EIIIIß11F: 

America's Best Testing Active Rock Songs 12 + 

For The Week Ending 4/2/04 

Artist Title (Label) TW LW Familiarity Burn 
Men 

18 -34 
Men 

18 -24 
Men 

25 -34 

LINKIN PARK Lying From You (Warner Bros.) 4.42 4.34 91% 9% 4.36 4.39 4.34 

LI N K I N PARK Numb /Warner Bros.) 4.41 4,36 99% 34% 4.36 4.44 4.29 

THREE DAYS GRACE (I Hate) Everything About You (Jive /Zomba/ 4.33 4.34 99% 27% 4.06 4.00 4.12 

SEVENDUST Broken Down (TVT) 4.12 4.14 65% 5% 4.10 4.16 4.05 

GODSMACK Re -Align (Republic /Universal) 4.08 4.13 88% 18% 4.15 4.16 4.13 

LOSTPROPHETS Last Train Home (Columbia) 4.07 4.03 81% 16% 3.96 4.17 3.76 

SHINEDOWN 45 (Atlantic) 4.07 4.14 68% 13% 4.10 4.22 4.00 

TRAPT Echo (Warner Bros.) 4.05 4.10 84% 14% 3.68 3.70 3.65 

DROWNING POOL Step Up (Windup) 4.04 3.97 64% 6% 4.07 4.07 4.08 

HOOBASTANK The Reason ( /Stand /ID MG) 4.03 4.14 84% 11b/b 3.72 3.90 3.57 

GODSMACK Running Blind (Republic/Universal) 4.03 66% 9% 4.18 4.22 4.14 

A PERFECT CIRCLE The Outsider (Virgin) 4.01 4.08 79% 14% 3.99 4.18 3.84 

NICKELBACK Figured You Out (Roadrunner Records /IOJMG) 3.99 3.93 96% 25% 3.82 3.96 3.69 

STAIND How About You (Flip /Elektra /EEG) 3.95 3.97 89% 22% 3.81 3.95 3.69 

DAMAGEPLAN Save Me (Elektra /EEG) 3.95 3.92 52% 4% 3.89 4.08 3.76 

KORN Y'All Want A Single (Immortal /Epic/ 3.94 3.97 76% 15% 3.81 3.95 3.69 

OFFSPRING (Can't Get My) Head Around You (Columbia) 3.93 - 73% 9% 3.97 4.00 3.93 

SOIL Redefine (J/RMG) 3.92 40% 4% 3.73 3.78 3.67 

CROSSFADE Cold (Columbia) 3.90 3.92 43% 3% 3.75 4.05 3.55 

PUDDLE OF MUDD Heel Over Head (Gellen) 3.85 3.70 72% 13% 3.66 3.85 3.51 

INCUBUS Megalomaniac (Epic) 3.84 3.95 96% 27% 3.74 3.74 3.75 

AUDIOSLAVE What You Are (lntescope /Epic) 3.83 - 67% 14% 4.04 4.25 3.88 

OFFSPRING Hit That (Columbia) 3.82 3.63 96% 33% 3.88 3.89 3.86 

FUEL Million Miles (Epic) 3.82 3.84 68a/a 13% 3.73 3.84 3.63 

LO-PRO Sunday (Geffen) 3.82 3.71 41% 4% 3.84 4.00 3.72 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 3.80 3.61 92% 32% 3.96 3.98 3.94 

TANTRIC Hey Now (Maverick/Reprise) 3.67 3.75 67% 12% 3.44 3.91 3.11 

JET Cold Hard Bitch (Elektra/ffG) 3.62 3.68 78% 21% 3.56 3.68 3.45 

P.O.D. Change The World (Atlantic) 3.52 3.56 65% 13% 3.26 3.32 3.21 

Total sample size is 357 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5.= like very much). Total familiarity 

represents the percentage of respondents who recognized the song. Total bum represents the number of respondents woo said they are tired of hearing the song. 

Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can 

take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show 

opinions of participants on the the Internet on'.. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio 

stations by calling 818.377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

New &Active 
THREE DAYS GRACE Just Like You (JivelZomba) 

Total Plays: 126, Total Stations: 39, Adds: 26 

EVANESCENCE Everybody's Fool (Windup) 

Total Plays: 124, Total Stations: 14, Adds: 1 

DEFAULT Throw It All Away (TVT) 

Total Plays: 123, Total Stations: 14, Adds: 1 

SEETHER Broken (Windup) 

Total Plays: 115, Total Stations: 11, Adds: 6 

LENNY KRAVITZ Where Are We Runnin'? (Virgin/ 

Total Plays: 104, Total Stations: 7, Adds: 1 

CLUTCH The Mob Goes Wild (ORT) 

Total Plays: 75, Total Stations: 11, Adds: 2 

ATREYU Lip Gloss And Black (Victory) 

Total Plays: 74, Total Stations: 8, Adds: 1 

JIMMIE'S CHICKEN SHACK IIAARON LEWIS Falling Out (Koch) 

Total Plays: 51, Total Stations: 6, Adds: 3 

STAIND Zoe Jane (Flip /E /ektra /EEG) 

Total Plays: 43, Total Stations: 9, Adds: 4 

KORN Everything I've Known (Immortal /Epic) 

Total Plays: 21, Total Stations: 6, Adds: 6 

Songs ranked by total plays 

Indicator 
Most Added" 

THREE DAYS GRACE Just Like You (Jive /Zombai 

THORNLEY So Far So Good (Roadrunner Records /IDJMGI 

KORN Everything I've Known (Immortal /Epic) 

CLUTCH The Mob Goes Wild (ORT) 

SEETHER Broken (Windup( 

Reporters 
WINKAIbalry. NY' 
PO MO Coil! Waller 

KZRK Amarillo. TX 
POND Eric SiaNvr 

W' AppleIun, VO 

POMO Gay Dan 

WCHZ Augusta GA' 
OM Harley Drew 
PD MD Chuck Williams 

KRAKRakerstield. CA' 
POND Danny Spanks 

NRFR.Bakerslield. CA' 
OM Bab Lewis 
Po MO Alex Quigley 

WIYYJBatlimnre, MD' 
OM. Kerry Plactmeper 
Po Dave Hill 

AMMO Rob Heckman 

WCPRailosi. MS' 
DM. Jay Taylor 
P0 UM For 
MD Mitch Cry 

WKGB Binaahamlun. NY 

OMPO. Jim F 

APO MD Tim Boland 

WAAFramtan, MA' 
PD Keith HaYnngs 
MD'. MiCvess Cane 

WRXRthatlanooga. TN' 
OM Kris Van Dyke 

PO Boner 
MD Opie 

W7Z11 Chicago. IL' 
PD Bill Gamble 
APO. Sieve Levy 
MO James VanOsdal 

KRQRTChico. CA 
OM. Ron Woodward 
POND Dann Sandoal 

KILO,Colorddo Spdngs. CO' 
OM. Rich Haw. 

POMP Ross Ford 

APO. Man Demy 

WBZXColumbus. OH' 
PO. Hal Pish 

APDMD. Ronni Humer 

KRPXtorpus Christi, TX' 
OMPO. Sann Hon 

ARONO: Dave Ross 

KEGLDallas. TX' 
Po' Mar Dugan 
APD. Cao Ryan 

MD'. Cindy Scull 

KBPtDenver. CO' 
PD Bob Richanh 
APOND. Níllie B 

No Aboi 

KAZRDes Moines. IA' 
OM'. Jim Sehadler 
PO. Ryan PaIMk 
MD Jo Michaels 

WRIFBehoA. MI' 
OM/PIS Dag Poden 

AMMO: WA Pennington 

KNROEugene. OR 
OM'. Russ Davidson 

PO MO Cori Crowley 

WGBFJEvansville. IN 
OM: Nike Sanders 
PO FOboy 

APOMO'. Shia Not 

WWBNIElinl. MI' 
Ora..* Palnct 
PD Brian Beddow 
APoMD. Tony laBne 

gRRlFresno. CA' 
0MPO: E. Cudn Johnson 
APO. Don De la Cruz 

MO: Rick Roddam 

WBYRFI. Wayne. IN' 
Po: Shannon Noms 

WRUFBainesville. FL' 
OMPO. Harry Guscon 
APD. Bnan Lee 

MD Mar frort 

WKLOBrand Rapids. MI' 
OM. Brent Alberö 
PD Dahin Amens 

APD Sean KeIM 

MO. Splay 

WZORGreen Bay, WI 
PISMO: Rosanne Steele 

No Adds 

WXORJGreenville. NC' 
PO. Bnan Rickman 

MONO Lee 

WiPTiDreenville, SC' 
0M Po. MaM Rendra 
M) Smack Taylor 

WOXAManisburg, PA' 
PO Claudine Delman 
MO. Noon 

WCCCBadtord. CT' 
PD: Michael Pasaai 
APO/MD, Mire Kambi 

á pn senlu. 
HI' 

c R a 

MAID Fil Slash 

WAMXAIumingtnn 
Po. Paul oslum 

WRTTBunlsville. AL' 
OAT Rob Harder 

PO MO limbo Wood 

WRXW'Jaclaon. MS' 
DM. Bober Sam 
PO. Phil Conn 
APO'. Big Johnson 
MD ;Bbd Slevenm 

KORCAUSsas City. M0' 
PO'. Bob Edwards 

APDMD. Dave Pri0 

KLFXMilleen, TX 
POND: Bob Fonda 

WJXNAansing. Mr 
PO Bob Onan 

M0: Carolyn Stone 

KOM M.as Vegas, NV' 
PD. Jinn Carmin 

MD'. B g Marry 

WXZLLeainglon. KY' 
OM'. Roben luth 
PO -NC'. Jerome Ferner 

MBZRincoln, NE 
OM. Jim Steel 
PD Tim Sheridan 
APO. eaaiy 
MD. Jon Mimar Terry 

KDJELAIIe Rock. AR' 
OM ;PO: Ken Wall 

WTFXdouisville. KY' 
PO. Mimiael Lee 

MO. Fran& Webb 

KFMMuhbock. TX 
OM.PCMD. Wes Nessmann 

WJJOMadison. WI' 
PO' handy Hawke 
APOPoRRJ. Blake Paton 

WGIRManchesler. NH 
PD. Dean KnIghl 

MO Jason "JR- Russell 

KFRQMWIen,TX' 
PO: BAU Balan 
M0: SMey Taylor 

PANT MnSK SYG r MSN l F: 
ávd aMLTNJTH 

vOMLOVryAM[R 

WLZFLMihvaukee. WI' 
PO'. Sean Ellen 
MO Marilynn Mee 

KmfMinneapolis. MN' 
DM. Dave Hannon 
PO. wade Linder 
APOMD. Pablo 

KMRQfnlodesto. CA' 
POND Jack Paper 

APD: Man Foley 

WRAT,Monmoulh. NJ' 
OMDD. Carl Che 
APOIND Robyn Lane 

'Ja Adds 

wc1GWormpaamown. VN 
OM Po. leg Miller 
Mo. Dave Murdock 

WKZOM olle Beach. SC 
OM. Barry Brown 

PD Brian mecman 
1000,,10 Chaney 

WNORNOCDIk. VA' 
Po: Harvey Koran 

APO,ND. Lm Panier 

KATTBklahoma City, OK' 
OMPD. Cons Baker 
MO. Jake Daniels 

WTIWPensacola. FL' 
PO Joel Sampson 
APOMO.. Mah The Shark 

WIXOBeoda. IL 
OMPO'APo,ND; May Behan 

S AF` 
oa5 dPotiF 

áMìGwRoma 

WYSPPhiladelphia, PA' 
OMPO: Tim Sabean 
APO'. Gil Edwards 
MD Spoke 

KUPBPhoenia. AZ' 
PO JJJennes 
MD Larry Mcfeelie 

KUFOJPodland. OR' 
OM PO'. Dave Numme 
APDMD. Dan Bo$k 

KORBDuad Cities. IA' 
OM. Owen Para 

PDMD. Dare Levan 

KOOTBeno. NV' 
OM. Jim McClain 
HOMO Jave Penman 

WNVERaChesler. NY' 
Po Mick Anderson 
MD Hick Vow 

WKOZSaginaw. Ml' 
Po Jerry Tanana 
APOMO. Mason Lucas 

WZBHISalisbury. MD 
man -Sham Mumay 
APOMO Min Minter 

KISS San Antonia. TX' 
. D. Sevin Vargas 
MD. C J Cruz 

KIOZSan Diego. CA' 
OM. Jim Richards 
PO MD snauna Moran -Brown 

KURQSan Lots Obispo. CA 
NEI Andywinlord 
M. Slephame Bell 

IC(FXSama Rasa. CA' 
PO Oon Hammon 

MO Todd Pyne 

KISWiSeatlle. WA' 
Po- Om Richards 
APD'. Ryan Castle 
M'. Ashley WIHOn 

1dVR40R ooulhn IN 

ryEer 

KHTOSpolane. WA' 
OM Brew Michaels 
PO. Ken nrnards 
MD. Baby Bennes 

Ati. a aa, yva m:PP,,.-.. 
STwaO 
Ma OAFSGREa 

WOLZryBpnngfield. IL 

PO 

APopMA4y Austin 
MO: Smash 

WIZXSn llieId. MA' 
PO Neal 
M'. Reeky PohdWy 
No Adds 

KZNQSpringrield. MO 
OM' Brad Hansen 

PO Adam Bumes 
MD G orge Spansmesler 

WAOXSyrdcuse. NY' 
OM' Tom Mitchell 
PD Ake, 
APD MD Ryno 

WWOG/Syrdcuse. NY' 
OM. Rim tauber 
PO Enn Bnslol 
ORO ND. scorch 

WXTBnam a, a' 
OM PO Brad Hardin 
APDMD'. Bean Medlin 

KICTANichita. KS' 
OM. Ron Eno Taylor 
PD: 0 L. Caner 
MO: Rick Thomas 
No ACds 

WBSXWilkes Barre. PA' 
OM. Jules Riley 
PO. Chris Lloyd 

KATSYakima. WA 
DM Po MD. Ron Hams 

POWERED 

MEDIABASE 
*Monitored Reporters 

82 Total Reporters 

62 Total Monitored 

20 Total Indicator 
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ACTIVE ROCK 

Traits Of Award Winners 
Continued from Page 55 

That's really the key. If a talent can do that, 

then you don't care if they play four songs 

or 10." 

Much like music directors, communica- 
tion skills are critical for promo execs. 

Numme explains some of the other factors 

he considers: "Their ability to understand 

the goals of a radio station against their 
priorities, and their effectiveness in com- 
municating that up to their management, 

then communicating information back to 

the stations. It's not about 'How can we 

get this record on ?' but about why is a 

record right or not right, and, if we dis- 
agree, can we still have open communica- 
tion about it ?" 

Multifaceted Dimensions 

WYSP /Philadelphia OM Tim Sabean 
describes the characteristics he'd consider 
for a radio -station nominee: "I'd look at a 

station's ratings success and ratings track 

record; the relationships the station has 

built in the marketplace and the industry; 
the overall brand and what it means in the 

industry; the achievements it's had; any 
awards it's received, both nationally and 
locally; how involved it's been in the com- 
munity; and the profile it has in the indus- 

try." 
But when to comes to all the other cat- 

egories, Sabean admits the decision can be 

quite a quandary. "It's hard if you don't 
know who people really are," he says. "It's 
up to the individual PD, MD or air talent 
to build his or her own profile in the in- 

dustry. It's the relationships they build 
and the recognition they develop with the 

trades and so forth. It's all those things 
combined that tell me who a person is. 

When you take on one of these positions, 

if you want to be a known name in the in- 

dustry, you have to campaign, in a sense. 

You're out there shaking hands and slap- 

ping backs and kissing babies as you go 

on through your career, building relation- 

ships and a profile of who you are and 

what you do based on your success." 

Sabean laments that there are fewer 
people who have tackled the notion of 
building an industry profile. He says, 

"There's maybe a handful of guys out 
there who are really well known who have 

been around for awhile, have been recog- 

nized in the trades, are at the conventions 
and are building relationships and a track 
record that people around the country 
know about. I think we need more of that. 

Where are more of the Kevin Weatherlys 
and Oedipuses "" 

With all of this sage advice in mind, I 

hope you'll take to heart the thoughts and 

ideas presented in this column as you 
make your nominations for the 2004 R &R 
Industry Achievement Awards. Your list 
of nominees is due by April 9! 

Isn't it "Just Like You" (Three Days 
Grace, with 26 adds) to "Recognize" 

(Flaw, 13 adds) some good music 
when you hear it? "So Far So Good" 
(Thornley, seven adds), as long as 
nothing gets "Broken" (Seether featur- 
ing Amy Lee, six adds). "Everything 
I've Known" (Korn, six adds) about this 
industry is changing, and it's time to "Redefine" (Soil, five adds) the 
future. The past is but a montage of "Silhouettes" (Smile Empty 
Soul, five adds), yet if I could have it for a "Little Bit More" (Tony 
C. & The Truth, five adds), I'd take it. Nevertheless, don't become 
"Breathless" (40 Below Summer, five adds) waiting for me to run 
out of ways to end this crazy exercise. I've already done it! MAX 
PIX: LENNY KRAVITZ "Where Are We Runnin' ?" (Virgin) 

ONiiHE 
RADIïO 

- Cyndee Maxwell, Active Rock/Rack Editor 

Record Of The Week 
ARTIST: Zeke 
TITLE: 'Til the Living End 
LABEL: Relapse 

On their sixth full -length and debut for Relapse, Northwest- 
ern thrashers Zeke continue full throttle with the sound that's 
fueled their engine since they formed back in '93: a head -on 

collision between hardcore and vintage hard rock. Seemingly 
raised by Lemmy Kilmister, Angus Young and Tony lommi, Zeke party like they've just 
raided their three dads' liquor cabinet. And this is some high -test shit they're swilling. 
lust 40 seconds into the barn -burning opening track, "All Night Long," you're already 
at the first guitar solo; exactly a minute later you're into the Motorhead rumble of 
"Long Train Running." And from there it just doesn't let up - there's barely enough 
time to exhale between tracks, as Zeke feel the need for speed throughout the whole 
beer -soaked affair. "Little Queen" is a sleazy night in the Bowery, while "383" drops a 

fat -ass Zeppelin groove into its mayhem.And with the bass grooves and guitar tones 
in "Dragonfly," you'd swear the boys were coking a bit of the old "Sweet Leaf." Not a 

pretty song among the bunch; 'Til the Living End is a gritty blast of everything that's 
oh -so -right about down 'n' dirty biker rock. 

-Frank Correia, Rock Specialty Editor 
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iti.4 !dot 
ARTIST: Flaw 

LABEL: Republic/Universal 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

Sore, Montecore, the 600 -pound albino 
tiger that attacked master illusionist 

Roy Horn in October 2003, seemed to 
strike a blow for endangered species every- 
where when he decided to use his master's 
neck as a chew toy. But the Las Vegas in- 
cident didn't galvanize the animal commu- 
nity, and tigers, pandas, polar bears and 
rhinos worldwide remain on the endan- 
gered- species list. 

Over in the music world, you can write 
up your own endangered -species list for 
the mid '00s. At the top of the list could be 

the whole nu -metal thing that seems to 
have grown old quickly. Louisville slug- 
gers Flaw rose out of that scene in 2001 
with their impressive debut, Through the 
Eyes. Intensely personal songs like 
"Whole" connected with baggy -pantsed 
outsiders, and tours with Cold, Kittie, 
Mushroomhead and Ozzfest '02 helped the 
group sell 300,000 copies of their Repub- 
lic/Universal debut. 

But those content to stand still are des- 
tined to be picked off, and the boys in Flaw 
knew that evolution was key to their sur- 
vival with their followup, Endangered Spe- 
cies. "Basically, the entire band felt like we 
needed some level of progression," says 
singer Chris Volz. "Not only musically, but 
also in terms of showing the listener that 
we will stay true to both the realms of 
music that we draw from, from the heavy 
to the soft, while remaining intricate. So 

on this record we wanted to make sure 

that there was an audible difference in the 
way that we were approaching the music. 
We wanted to make sure that we weren't 
releasing the same record twice." 

Furthermore, Flaw had to fine -tune 
their approach when it came to the band 
itself, slimming down from a five -piece to 
a quartet and finding a new drummer in 
Micah Havertape. "Our fans were really 
happy with Through the Eyes because they 
found an album that they could listen to 
from front to back," says Volz. "We wanted 
to do that again with the new album, keep- 
ing the flow even, but still making the ad- 
justments that we had to make." 

With Tool -like atmospheres giving way 
to Volz's cathartic cries and a Disturbed 
vibe, the lead single, "Recognize," shows 
the evolutionary steps the band has taken. 
"It's a self -realization song," Volz explains 
about the track, which has picked up early 
adds at WTFX/Louisville and WLZR/Mil- 
waukee. "It's taking a long hard look in the 
mirror at yourself and trying to figure out 
who you are. Everyone goes through ma- 
jor changes in their life, and I think that's 
what I was trying to get across." 

rr TOP2O SPECIALTY ARTISTS, 

1. SOULFLY /Roadrunner /IDJMGI "Prophecy" 

2. MACHINE HEAD /Roadrunner /IDJMGI "Bite The Bullet" 

3. FEAR FACTORY (Liquid 8) "Archetype" 

4. EXODUS (Nuclear Blast) "Tempo Of The Damned" 

5. DAMAGEPLAN (Elektia /EEGI "New Found Power" 

6. JUDAS PRIEST /Legacy /Columbial "Breaking The Law (Live)" 

7. CLUTCH (ORTI "The Mob Goes Wild" 

8. GOD FORBID (Century Medial "Better Days" 

9. CANNIBAL CORPSE (Metal Bade) "Severed Head Stoning" 

10. SCARS OF TOMORROW (Victory) "From My Existence" 

11. GRIP INC. (SPV) "Skin Trade" 

12. ZEKE (Relapse) "On Through The Night" 

13. 36 CRAZYFISTS (Roadrunner /IDJMG) "At The End Of August" 

14. SOIL (RCA /RMGI °Redefine" 

15. PROBOT (Southern Lord) "Red War" 

16. PRONG (Locomotive) "Reactive Minds" 

17. BRIDES OF DESTRUCTION (Sanctuary/SRG) "Shut The Fuck Up" 

18. VEHEMENCE (Metal Blade) "By Your Bedside" 

19. ALL THAT REMAINS (Prosthetic) The Deepest Gray" 

20. DEICIDE (Earache) "Scars of the Crucifix" 

Ranked by total number of shows reporting artist. 
J 
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MAX TOLKOFF 
mtotkoffOradioandrecords. com 

ALTERNATIVE 

Around 1,000 Bands In Four Days 
Picks and pics from SXSW '04 (continued) 

hat was some Alternative special issue last week. 
Whew, I'm tired. It was a lot of work editing other 
people's words. So now I'm resting. Music Editor Frank 
Correia has more photos from his recent trip to Austin 
for SXSW than he has room for in his Sound Decisions 
column and has been whining at me for more space. 
Fine. We also added some pithy words from PDs who 
may have been committing indecent acts in Texas 
rather than dealing with indecency issues back at their 
stations. 

Jim McGuinn 

PD, WPLY /Philadelphia 
SXSW is like rock 'n' roll fantasy 

camp. lt'salsoa bit likea fetishist rock 
'n' roll porn store - "Hey, buddy, 
whaddaya like? Japanese death 
metal? Danish tweepop? Australian 
roots rockers with a dash of emo? Oh, 
yeah, we got that." It's a veritable rock 
'n' roll orgy, a world where generica 
and mainstream hip -hop don't exist 
and it's 75 degrees and we're watch- 
ing The Hives with a free beer in one 
hand and Stubbs' barbecue in the 
other. I saw about 20 bands without 
really trying, including some great 
ones like Murder By Death, Spoon, 
Junior Senior, Ted Leo, Redwalls, De- 

nali and The Reputation. 

CONVENTIONAL WISDOM 
Everclear's Art Alexakis (I) and WDYL/ 

Richmond s Charlie Padgett pause for a 

photo between discussing Mideast trade 

sanctions and their effects on Midwest 

grain futures. 

And don't forget to leave the Sixth 
Street campus once in a while. There's 
tacos al pastor, Yard Dog folk art and 
coffee at Jó s. While the music is won- 
derful, so are the people who tend to 

attend. SXSW is a great time to re- 
member that atsome point in the back 
of our skulls we all used to emphasize 
the word music more than the word 
business when describing the industry 
we work in. 

Nothing refreshes like seeing your 
peers that you rarely get a chance to 
spend any time with. This year I am 
psyched to have met Jaime Cooley 
and Jack Davis, two programmers I've 
admired but had never met. 

For me, it's also nice to see friends 
in bands so far from the usual stomp- 
ing grounds, like The Washington So- 

cial Club, Natural History, Stiffed and 

KNOXVILLE BOUND KNRK/ 

Portland. OR APD Jaime Cooley gets 

wrapped up with Jackass star- turned- 

serious actor Johnny Knoxville. 

Hurry Up Offense. Look out for these 
bands, coming to your town soon. In 

short, SXSW is the best place in mu- 
sic in the world, and those three nights 
wash away many of the sins of the 
other 362. If you've been there, you 
know what I mean, and if you've nev- 
er been, what are you waiting for? 

Jaime Cooley 

Asst. PD, KNRK/ 
Portland, OR 

Wednesday: Got off the plane rath- 
er late, only made it to see Modest 
Mouse. Thursday: Ugh, I forget. Un- 
til that night, when I saw Stellastarr 
and other bands I can't remember. Fri- 

day: Spin party at Stubbs. The Bronx, 
The Killers (mho ride), The Von Bond - 
ies and The Hives played. Good over- 
all afternoon of "The" bands. Friday 
night: saw The Killers again, at the 
Diesel party. Can you tell l like them? 
Then went to another warehouse par- 
ty, where The Walkmen played. Got 
home around 5:30am after eating Den - 
ny's for the first time in like 10 years. 
Ugh. 

Saturday: Made the trek out to the 
world -famous Salt Lick Barbecue. 
Came back into town, went to the 
Cornerstone party. Then went to din- 
ner with Johnny Knoxville. He's hot. 
Saw On The Speakers, The Waxwings, 
Har -Mar Superstar and N.E.R.D. 
Stayed up until my plane left at 6am. 
Had fun, glad to be back in Portland! 

Mike Halloran 

Asst. PD /MD, 
KBZT /San Diego 

Austin, Tustin, Houston, Boston.... I 
have been going to Austin for more 
years than I can remember. In fact, I can 
remember Sandy Horowitz - back 
when he answered my phones at 
XTRA -FM (91X) /San Diego - and 
myself sleeping on the floor of some- 
one else's hotel room. Since you don't 
remember him, I won't torture you. But 
it was before the major labels f 'ed it up. 

Austin's SXSW is, hands down, the 
best thing about the U.S. today. Max 
wants me to write about all the cool 
bands I saw, but that would be giving 
up info 1 paid dearly for. (Pssst! Scout 
Niblet.) But I will say how cool it was 
to hang with Tom Osborne and Jaime 
Cooley; Rob Goldklang; Adrian Mor- 
iera; and the freaks of Reno, NV, Jere- 

my Smith and Mat Diablo, as we 
drove halfway to Mexico City for 
some great barbecue. Jaime Cooley 
needs to get out more. Hey, Jaime! 
How do you circumcise a whale? 
Send down four skin divers! 

ALL I WANT FOR X -MAS is an 

add for Air Astralwerks' Dayna Talley tells 

KDGE/Dallas APD/MO Alan Ayo. He 

agreed after three more rounds of Bloody 

Marys. 

Charlie Padgett 

Mornings, WDYL/ 
Richmond 

Top three live acts at SXSW: 

1. The Features 
2. The Hives 
3. Har -Mar Superstar 
Honorable mention: Broken Social 

Scene 
Top three surprises: 
1. Chris Stowers of JMA didn't 

punch me on sight. 
2. I can drink more Red Stripes 

without falling down than I thought. 
3. David Cross is really mellow in 

person. 
Top three things I learned at SXSW: 

1. Jeans look good but are wicked 
uncomfortable. 

2. Getting a hotel next to the airport 
probably wasn't so bad. 

3.1 need to buy more ironic T -shirts. 

R&R AFriI 2, 2004 

I'll Cut You Open 
R &R Convention 2004 is right around the corner, or 
at least it seems that way: It's June 24-26 at the 
Beverly Hilton Hotel in Los Angeles. In addition to the 
time -honored tradition of the Jacobs Media Rock/ 
Alternative Summit on June 24, we are once again 
going to expose you to the inner workings of one of r 

our Alternative brethren. Last year's KITS (Live 105) /San Francisco 
"Anatomy of a Music Meeting" video and Q&A with PD Sean Demery 
stunned the room into silence. Either that, or everyone was sleeping. Who 
will the lucky station be this year? Find out in the weeks to come. 

MADE IN THE SHADE 
Programming masterminds (l -r) Andy 

Yen of WBRU/Providence; KRZD/Reno. 

NV's Jeremy Smith; and WBRU's Seth 

Ressler step out of the heat during the 

Virgin party to talk shop. 

Alan Ayo 

Asst. PD /MD, 
KDGE /Dallas 

The Church sucked! Forty minutes 
late going onstage. Cooper Temple 
Clause ruled! On the CD, anyway - 
I don't think they had the best set that 
night. The Saturday -morning hang- 
over sucked! Thank God for the awe- 
some Bloody Marys at Cedar Street 
Courtyard and the outstanding set 
from The 88. The Spin party ruled! 

Von Bondies and The Hives were a 

weekend highlight. Waiting 5 1/2 
hours inside Emó s to see David Cross 
sucked! But it was worth it. He's a sick 
fuck and very funny. Against Me 
ruled! I have a new favorite punk 
band. They were introduced by Jello 
Biafra and opened for David Cross - 
nice. George W. sucked as a president 
so bad, I actually registered to vote at 
the Rock Against Bush party. Thanks, 
Fat Wreck Chords - great party. 

The "Where to Eat on the Road" 
panel ruled! Actually, it didn't, but it 
was interesting. The overcrowding 
and the trashing of America's last 

weekend. Realizing people can hear 
you talk on your cell phone during 
Jamie Collum's set sucked. Sorry, all. 
Going back to the hotel Saturday night 
at 12:30, blazing one and ordering a 
huge dessert while watching The 

Game on TBS ruled all. 

Good times. 1 love you, Austin 
(cough). 

Scott Register 

Air Talent, WRAX/ 
Birmingham 

Random thoughts from a worn - 
out mind and body after a week in 
Austin. This was my fust trip back in 
three years after going to eight 
straight SXSW's and the 10th anni- 
versary of my first trip to Austin. 

I've been saying it for a while, but 
now I have confirmed it: Los Lonely 
Boys will be huge. 

Patti Griffin is one of the most 
special artists the music world has 
ever known and deserves to be put on 
a pedestal with names like Joni Mitch- 
ell, Joan Baez, Bonnie Raitt and Janis 
Joplin. 

Rose Hill Drive make me want to 
buy a muscle car and an industrial - 
size bong! 

The Old 97's still rock, and Rhett 
Miller is a rock star onstage and a gen- 
uinely nice guy off it. 

The Decemberists take me to my 
happy place. 

Las Manitas still rules. If I could 
eat breakfast there every day, I would 
be in utter bliss. 

Waterloo Records is still Mecca 
for music lovers. 

Joss Stone really is the real deal. 
Onstage, you would think she's been 

doing it for 30 years. Not 
bad for a teenager. 

Pete Yom co-owns a 

cool record label (Tram- 
poline Records). 

Jason Collett is mak- 
ing some of the freshest 
Americana rock I have 
heard in 15 years. 

I finally got to see the 
John Butler Trio, and I 

loved them as much as I 

knew I would. 
Beer still tastes better 

in Texas. 

POLYPHONIC RING TRUE Shortly after turning 

water into wine, Polyphonic Spree leader Tim 

Delaughter sat down with his new disciples during the 

Hollywood party at the Driskill hotel. Rock 'n' robing are 

(1 -r) KBZT/San Diego's Mike Halloran, U.N.C.L.E.'s Marc 

Kordellos, Delaughter. Hollywood's Geordie Gillespie 

and ¡Tunes' Alex Luke. 

great creative and original music city 
sucked. Come on, people. 

Dinner with Johnny Knoxville and 
his Crown -drinkin', dirty- country- 
song -singin', beautiful- person cousin 
(Roger Allan Wade) ruled balls. Try- 
ing to watch Read Yellow with a full 
stomach afterward sucked. Jamie Col- 
lura, especially his gorgeous cover of 
"High and fry," ruled supremely - 
perhaps my favorite of the entire 

Grant -Lee Phillips is 

better than ever. 

A Hard Rock Cafe and a Coyote 
Ugly Saloon in Austin? What the fuck? 

I love my job and the friends I 

have made at it, and I will never take 
them for granted. 

Indie retail is alive and well. You 

can believe otherwise if you like. It's fine 

with them. They'll just keep breaking 
bands and dealing to music junkies. 
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POWERED 
11EDIABASE 

w. 

2 1 

TCTJ- 

ARTIST TITLE LABELfS) 'r -AIS 

BUNK -182 I Miss You (Geffen) 2429 

.I- 
PLAYS 

-23 

TOTAL 

AUDIENCE 

lai 

143887 

WEEKS ON 

CHART 

14 

TOTAL STATIONS/ 
ADDS 

7310 

Most Added 
www.rradds.corn 

1 2 INCUBUS Megalomaniac (Epic) 2306 -172 170989 13 7510 ARTIST TITLE LASELiSI ADDS 

3 0 HOOBASTANK The Reason (Island /IDJMGI 2274 +170 148586 10 7211 COURTNEY LOVE Hold On To Me (Virgin) 22 

5 0 311 Love Song (Maverick/Volcano /Zombal 2156 +104 166437 10 7010 
THREE DAYS GRACE Just Like You (uve/Zombal 

INCUBUS Talk Shows On Mute (Epic/ 

16 

14 

4 0 LOSTPROPHETS Last Train Home (Columbia) 2123 +65 143353 15 7410 
VON BONDIES C'mon C'mon (Sire Records/Reptisel 11 

6 6 NICKELBACK Figured You Out (Roadrunner Records /IDJMGI 1716 -128 112242 18 5910 NEW FOUND GLORY All Downhill From Here (Geffen) 9 

8 AFI Silver And Cold (Dream Works /lnterscope) 1714 +42 114593 19 6710 TONY C. & THE TRUTH Little Bit More (Laval 7 

11 JET Cold Hard Bitch (Elektra /ffG) 1708 +144 132937 10 7114 MUSE Time Is Running Out (EastWestlWarnerBros.) 

CROSSFADE Cold (Columbia) 

6 

6 

7 9 FINGER ELEVEN One Thing (Wind -upl 1680 -94 95625 22 6010 

9 A PERFECT CIRCLE The Outsider (Virgin) 1656 +52 87132 17 6910 

13 m LINKIN PARK Lying From You (Warner Bros.) 1586 +165 119971 8 6011 

12 TRAPT Echo (Warner Bros) 1568 +30 86426 11 6910 

10 13 LINKIN PARK Numb (Warner Bros.) 1442 -125 108934 29 6910 

17 PUDDLE OF MUDD Heel Over Head (Geffen) 1377 +94 74396 8 7113 

14 15 THREE DAYS GRACE (I Hate) Everything About You (Jive /Zomba) 1375 -30 113238 40 6410 

19 0 VINES Ride (Capitol) 1273 +83 69717 7 6410 

21 m OFFSPRING (Can't Get My) Head Around You (Columbia) 1240 +95 77055 7 6511 

15 18 AUDIOSLAVE I Am The Highway (lnterscope /Epic) 1204 -138 94317 26 6210 Most 
16 

20 

19 

20 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 1106 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 1103 

-229 

-53 

68325 

71400 

18 

37 

5910 

4610 
Increased Plays 

TOTAL 

24 YEAH YEAH YEAHS Maps (Inteiscope) 1060 +148 92682 6 5314 PLAY 

ARTIST TLE LABELS INCREASE 

22 22 PHANTOM PLANET Big Brat (Daylight /Epic/ 995 -58 42584 10 5210 
THORNLEY So Far So Good (RoadrunnerRecords/ID MG) +173 

25 STROKES Reptilia (RCA /RMG) 871 +56 67546 11 4911 
HOOBASTANK The Reason (island/KLL/MG) +170 

23 24 YELLOWCARD Ocean Avenue (Capitol) 831 -197 46515 13 5712 LINKIN PARK Lying From You [Warner Bros.) +165 

29 G00SMACK Running Blind (Republic /Universal) 805 +65 47053 4 4814 INCUBUS Talk Shows On Mute (Epic) +150 

26 CYPRESS HILL What's Your Number? (Columbia) 799 +8 52798 7 4712 
YEAH YEAH YEAHS Maps (lnterscope/ +148 

MODEST MOUSE Float On (Epic) +146 
28 27 LO -PRO Sunday (Geffen) 721 -49 24366 11 4310 

JET Cold Hard Bitch (E /ekrra /EEG) +144 

31 LIVING END Who's Gonna Save Us? (Reprise) 697 +28 30147 9 5113 MORRISSEY Irish Blood, English Heart (Sanctuary /SRG) +135 

27 29 LIMP BIZKIT Behind Blue Eyes (Flip /lnterscope) 672 -109 44911 17 2610 SMILE EMPTY SOUL Silhouettes (Laval +110 

34 tD MODEST MOUSE Float On (Epic) 655 +146 55858 3 4413 
311 Love Song (Maverick Vo %ano /Zomba) +104 

32 31 MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 590 -48 33420 9 3511 

36 SMILE EMPTY SOUL Silhouettes (Laval 553 +110 17376 2 4212 

33 33 OFFSPRING Hit That (Columbia) 540 -71 34153 20 3610 

35 SWITCHFOOT Dare You To Move (Redlnk/Columbia) 529 +70 17911 3 4013 

38 AUDIOSLAVE What You Are (lnterscope /Epic) 513 +84 46715 4 3113 

42 tIi MUSE Time Is Running Out (EastWest /WarnerBros.) 423 +90 19857 2 3516 

45 tD SHINEDOWN 45 (Atlantic) 391 +88 13078 4 2514 

37 

40 

46 

38 

39 

m 

GODSMACK Re -Align (Republic /Universal) 387 

3 DOORS DOWN Away From The Sun (Republic /Universal) 367 

EVANESCENCE Everybody's Fool (Wind -up) 364 

-56 

1 

+64 

19439 

16802 

10545 

17 

11 

2 

1610 

1810 

2410 

Most 
Played Recurrents 

44 STILLS Still In Love Song (Vice /Atlantic) 328 +15 15133 3 2210 TOTAL 
ARTIST TITLE LABELISI PLAYS 

43 42 SEVENDUST Broken Down (TVT) 322 -6 12886 9 1710 

/Debut> THORNLEY So Far So Good (RoadrunnerRecords/IDJMGI 294 +173 19176 1 3315 
JET Are You Gonna Be My Girl (E/ektra/EEG) 

STORY OF THE YEAR Until The Day I Die /Maverick/Reprise / 

1092 

970 

41 44 BLINDSIDE All Of Us (Elektra /EEG) 293 -48 9870 7 2810 WHITE STRIPES Seven Nation Army (ThirdMan/V2l 848 

¡Debut> INCUBUS Talk Shows On Mute (Epic) 290 +150 31183 1 32114 LINKIN PARK Faint (Warner Bros.) 815 

49 0 N.E.R.D. She Wants To Move (Virgin) 283 +18 11933 2 2010 F00 FIGHTERS Darling Nikki (RoswellIRCA/RMGI 748 

48 BURDEN BROTHERS Beautiful Night (Kirtland/Traumal 281 +7 15146 5 1610 
STAIND So Far Away IFhp/Elektra7EEG1 674 

AUDIOSLAVE Like A Stone (Interscope/fpic) 665 
¡Delta> DROWNING POOL Step Up (Wind -up) 271 +42 12709 1 1910 CHEVELLE Send The Pain Below (Epic/ 604 

39 49 WHITE STRIPES I Just Don't Know What To Do With Myself (Third Man /V21254 -118 30713 12 1410 F00 FIGHTERS All My Life (Roswel/RCA(RMG) 525 

50 50 POSTAL SERVICE Such Great Heights (Sub Pop) 229 -19 23691 2 1311 F00 FIGHTERS Times Like These (Roswell/RCA/RMG) 524 

79 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 3/21 -3/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to RAH by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (0)2004, 
The Arbitron Company). © 2004, R &R, Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Powergold. 
The Leaders in Advanced Music Scheduling Software for Windows 98 /ME /NT /2000 /XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for " 

Dan Turner. Vice President 
Programming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 s Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 

vYL1 
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AUSTIN-TATIOUS Like a swarm of locusts. industry types descended upon Austin, consumed its 

beer supply and moved on four days later Spotted in action on the st"eets of Austin were (I -r) Cornerstone's 

Jeremy Goldstein; former Interscope college dude and current pm on the loose Lenny LaSalandra: KNRK/ 

Portland, OR's Jaime Cooley; Universal Records' Kari Crawley; and WDYL/Richmonds Charlie Padgett. 

Blink -182 capture the top slot after 
knocking Incubus down to No. 2 

Hoobastank hold at No. 3, but their 
spins keep going up. It's a dogfight, all 
right ... 311 hang in there and inch up 
one more spot to No. 4 ... As we speak, 
huge changes are happening at Elektra, 
not all of them good, but Jet keep their 
upward momentum - 11 -8 this week ... 
Nos. 10, 11 and 12 are occupied by A 
Perfect Circle, Linkin Park and Trapt, respectivey ... The teens and 
twenties are notable for Puddle Of Mudd going 17 -14, Yeah Yeah 
Yeahs moving 24 -21, The Strokes shifting Jpward 25 -23, Godsmack 
charging 29 -25, and Cypress Hill holding Their ground. I- oloing their 
ground? What's wrong with the rest of you? Learned nothing from 
OutKast have we? It's a cover of a great :lash song. "Guns of 
Brixton." Tim Armstrong from Rancid is in the vid. What are you afraid 
of? Yeesh! ... Keep Your Eyeballs Focused: Modest Mouse, Smile 
Empty Soul, Muse, Switchfoot and Thornley ... New To The Chart: 
Thornley, Incubus, Drowning Pool ... Most Added: Courtney Love. 
Three Days Grace, Incubus, Von Bondies (yay!). New Found Glory 
(one week ahead of the add date, they get WXRK,'New York, WBCN/ 
Boston, WKQX /Chicago, WXDX /Pittsburgh and WXTM /Cleveland, 
among others), Tony C. & The Truth and Muse ... Most Should Be 
Added: Bad Religion, Morrissey, Seether, Cypress Hill. 

-Mar Folkon, Alternative Editor 

EMO'S IN MOTION I managed to snap this photo seconds before someone dumped another 

Jagermeistershot down my throatat the Cave In show Smiling for the Canon A70are (l -r) Planetary Group's 

Chris Davies. Crush Music Media's Bob McLynn, Astralwerks Dayna Talley and R &R's Frank Correia. 

LOUNGE LIZARDS Free Red Stripe beer and intoxicating sets from The Sleepy Jackson and Snow 

Patrol had us buzzing at The Fader Levis Lounge on Saturday. Pictured (l -r) are R &R's Frank Correia. 

EMC's Carlyn Kessler A &R network's Mike Savage and K,t YZ/rulsa's Corbin Pierce. 

lR, convention 200 

Dont Miss 

ASR CONVENTION 2004! 

JUNE Z4 -26, 2004 

BEVERLY HILTON HOTEL 
in Beverly Hills, CA 

Register NOW at wNw.radiaandreeords.com 
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ATE 
America's Best Testing Alternative Songs 12 + 

For The Week Ending 4/2/04 

POWERED ,II:IItt tsF. 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 

18 -34 
Women 

18 -34 

LOSTPROPHETS Last Trani Home (Columbia) 4.14 4.12 87% 15% 3.97 4.01 3.93 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 4.11 4.09 92% 28% 4.04 3.99 4.08 

YELL OW CARD Ocean Avenue (Capitol) 4.05 4.11 81% 14% 3.93 3.75 4.09 

HOOBASTANK The Reason llsland //0JMG7 4.03 4.06 87% 16% 4.02 3.91 4.11 

OFFSPRING (Cant Get My) Head Around You (Co/umbral 4.00 3.83 70% 7% 3.83 3.80 3.86 

INCUBUS Megalomaniac (Epic/ 3.99 4.06 96% 25% 3.96 3.93 3.98 

STORY OF THE YEAR Until The Day I Die (Mavenck/Reprise) 3.99 4.15 91% 27% 3.85 3.18 3.92 

AFI Silver And Cold /OreainWorks //nterscope) 3.98 4.05 82% 16% 3.88 3.93 3.83 

TRAPT Echo (Warner Bros.) 3.97 3.94 82% 14% 3.92 3.81 4.01 

FINGER ELEVEN One Thing (Windup/ 3.95 3.95 87% 23% 4.03 3.93 4.12 

THREE OAYS GRACE II Hate) Everything About You (Jive/Tomiba) 3.94 4.00 97% 40% 3.93 3.68 4.13 

BLINK 182 I Miss You (Gel fen) 3.94 4.05 96% 25% 3.85 3.88 3.83 

LINKIN PARK Lying From You (Warner Bros.) 3.94 3.96 B1% 19% 3.96 3.77 4.13 

LINKIN PARK Numb (Warner Bros.) 3.93 3.97 99% 44% 3.97 3.72 4.16 

A PERFECT CIRCLE The Outsider (Virgin) 3.87 3.80 68% 11% 3.88 3.88 3.88 

311 Love Song (Maverick /Volcano /Zomba) 3.85 3.79 91% 19% 3.88 3.78 3.96 

JET Cold Hard Bitch (E /eklra /EEG) 3.75 3.81 70% 16% 3.71 3.55 3.89 

AUDIOSLAVE I Am The Highway //nterscope /Epic/ 3.73 3.71 91% 37% 3.78 3.85 3.72 

OFFSPRING Hit That (Columbia) 3.71 3.69 96% 39% 3.58 3.59 3.57 

JET Are You Gonna Be My Girl VE/atra/EEG) 3.70 3.75 98% 46% 3.76 3.47 4.01 

VINES Ride (Capitol) 3.63 3.48 51% 10% 3.50 3.48 3.51 

NICKELBACK Figured You Out /Roadrunner Records /IDJMG) 3.57 3.61 91% 31% 3.57 3.46 3.67 

PUDDLE OF MUDD Heel Over Head (Geffen) 3.57 3.42 62% 12% 3.47 3.39 3.55 

STROKES Reptilia IRCA /RMGI 3.55 3.42 46% 9% 3.38 3.32 3.43 

PHANTOM PLANET Big Brat (Oaylight /Epic) 3.46 3.24 50% 12% 3.46 3.33 3.60 

DARKNESS I Believe In A Thing... (Must...Destroy /Atlantic) 3.42 3.41 94% 38% 3.26 3.15 3.36 

LIMP BIZKIT Behind Blue Eyes (F /ip / /nterscope) 3.35 3.40 92% 38% 3.24 3.12 3.35 

YEAH YEAH YEARS Maps (/nterscope) 3.07 - 58% 21% 3.02 2.98 3.05 

Total sample size is 404 respondents. Total average lavorability estimates are based on a scale of 1.5.(1= dislike very much. 5 = like very much). Total 
familiarity represents the percentage of respondents who recognized the song. Total burn represents the numberol respondents who said fheyare tired 
of hearing the song. Songs must have 40 °° familiarity to appear on survey. Sample composition is based on persons 12,. Persons are screened via the 

Internet. Once passed. they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout 

research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of 
RateTheMusic.com. The RTM system, is available for local radio stations by calling 818. 377.5300. RateTheMusic.com data is provided by 

Mediabase Research, a division at Premiere Radio Networks. 

r TOP2O SPECIALTY ARTISTS 

1. LOCAL H (Studio E/ "California Songs" 

2. BEN KWELLER /A TO /RCA /RMG) "On My Way" 

3. ARMSBENOBACK (Trustkilt /Redlnkl "The Arms Of Automation" 

4. FRANZ FERDINAND (Domino/Epic) "Take Me Out" 

5. CLUTCH (DRTI "The Mob Goes Wild" 

6. JUST JACK (TVT) "Snowflakes" 

7. SNOW PATROL (A &Mllnterscope) "Spitting Games" 

8. N.E.R.O. (Star Trak /Virgin) "She Wants To Move" 

9. HISS (Sanctuary /SRG) "Clever Kicks" 

10. PLEASED (BWR) "We Are The Doctor" 

11. AUF DER MAUR (Capitol) "Followed The Waves" 

12. MUSE (EastWest /Warner Bros.) "Time Is Running Out" 

13. VON BONDIES (Sire /Reprise) "C'mon C'mon" 

14. PRIMETIME HEROES (Noisome) "Negatively Charged" 

15. ONELINEDRAWING (Jade Tree) "We Had A Deal" 

16. A WILHELM SCREAM (Nitro) "The Rip" 

17. SUGARCULT (Fearless /Ultimatum) "Memory" 

18. NEW FOUND GLORY (Geffen //nterscope) "All Downhill From Here" 

19. THURSDAY (Island /IDJMG) "War All The Time" 

20. DISTILLERS /Bile /Reprise) "Beat Your Heart Out" 

Ranked by total number of shows report /ng artist. 

STAR CROSSED Comedian -actor David Cross (I) got creeped out by fan boy and R &R 

Music Editor Frank Correia at the Spin party during SXSW '04. Nevertheless, Cross was kind 

enough to engage in a round of 'pull my finger" jokes with the starry- and bleary-eyed 

writer 

RULE # 1 

"Always treat the customer 
right, because if you don't, 

someone else will. 

RULE # 2 
Don't forget rule #1. 

COYOTE PROMOTIONS.COM, 
a division of Adobe Graphics & design, Inc. 

started in 1989 in Sante Fe, New Mexico. 
(We've grown since then.) 

We now serve over 2,500 clients 
in radio, television and 
the recording industry. 

over 25.030 

promotional 
k preml 

trema for the EnBonrta ad 

TndustrY From le Wraps 
D olls to Delucl 

PH:1- 800 -726.9683 516 -487 -5696 FX: 516. 482 -742S CUSTOMER SERVICE @COYOTEPROMOTIONS.COM 300 NORTHERN BL., SUITE #26 GREAT NECK, NY, 11021 PO Box 2212, GREAT NECK, NY 11022 
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Reporters 
WHRL/Aibany, NY' 
OM'. John Cooper 
PO. Lisa Mello 

2 THREE DAYS GRACE 

LIVING ENO 

DISTILLERS 

KTZO /Albuquerque. NM' 
PD: Soft Souhnda 
MO: Don Kelfr 

I SEEDIER 
MUSE 
KORN 

WNNX/Allanta. GA 
OM. Leslie From 
Po: Chris Williams 
MD'. Jay Harren 

M SE 

WJSE/AUanlic City. NJ' 
PO: Al PMMelM 

I COURTNEY LOVE 

FLAW 
TONY C a THE TRUTH 

THREE DAYS GRACE 
RAPTURE 

VON BONDIES 

KROX/Austin. TX' 
0M. Jell Carml 
PD Melody Lee 

MD'. Toby Ryan 

No AVO, 

WRAXJBirmingham, AL' 
PD: Susan Groves 
MO: Mark Lindsey 

CDGRTNa ..._ 

KOORiBOise, 10' 
OM. Oar MLCally 
PO' Eric Knslensen 
MO. Jeremy Smith 

-Jr.E EMPTY SCI. 
a EAH YEAH YEARS 

THORNLEY 

WBCNI'Roston. MA' 
PD Oedipus 
AMINO. Stuck 

t COLRINEY LOAF 

NEW FOUND GLORY 

MORRISSEY 

WFNXIBOSIOn, MA' 
Po Mo: Paul Driscoll 
APO. Keith Dakin 
1: (.135 RI:ìiI 
3 RAPINE. 

LOl'RI'lli Li':I 

WEDG,Bufalo. NY' 
PO. Lenny Diana 

WOTZBudington 
OM. Man Grasso 

Li N.., 

WAVF /Charleston. SC' 
Po Dave Rossi 

MO'. Suzy Boe 

WEND /Charlotte' 
OM Bruce Logan 
PO Jack Daniel 
APO ND'. Kristen Honey II 

WKOXiChicago, IL' 
PO Mike Stem 
APT MD Jacent Jadnon 

:L ENO_ 

SrINE DCuVN 

NEW FOUND GLORY 

WAOZ/Cincinnali. OH' 
POND Jett Nagel 

WXTMtleveland. OH' 
PD Kim Monroe 
APO Dom Nardella 
MO: Pete Schiele 

WARQ /Columbia. SC' 
PO'. Dare Stewart 
MD Dave Farn 
I? LROSSFACI 

WWCD,Culumbus. OH' 
OM Randy Malloy 
PD. Andy Davis 
Mo Jack Devons 

64E' JT 

KDGENallas. TX' 
PO: Duane Doherty 
APOMD. Man Ayo 

WXEG/Baylon, OH' 
OM: Tony Tilton] 
PD Steve Kramer 
MD'. Boomer 
r.o 6466 

D Mw ö YonoP O'Connor 
APO Rich Rubin 
MD. Hill Jordan 

CIMXIDetroit. MI' 
PO MurnyBroakshaw 
APO Vinci Carroya 
MO. Mal Franklin 

JET 

.ODES, .!,:.SE 

KHRO,DI Paso. TX' 
DM Mike Preston 
POW: Jota Garcia 

I VON SONDAIS 
TONY C I THE TRUTH 

NEW <CU'1C GLORY 
K'OR 

KXNWTayetteville, AR 
PDrMO nave Jackson 

$"DBMALK 
'4 INCUBUS 

11 STAIND 
10 SEITHER 
8 KORN 

B LENNY KRAVITZ 

KFRR/Prelno. CA' 
PD: Chris Snaires 
M0: Ronne 

4 YEAH YEAH REAMS 

WJBXTI. Myers, FL' 
OMPD'. John Razz 

APO'. Fitz Madrid 
MD Jeri rio 

s GCO0RTSLY 

LOVE 

WXTWITI. Wayne. IN' 
OM. JJ Fabint 
PO Don Walker 
APO. Mm Jeneao 
MD. Greg Travis 

WORD/Grand Rapids, MI' 
PD Bobby Duncan 
APO Kevin Comm 
Mo Michael Grey 

A r, 

WXNR /Greenville. NC' 
PD Jell Sanders 
APO Mo. Chance Slaw 

WEEOIHagerslown 
POND: Dave Roberts 

t THREE DAYS GRACE 

I CROSSFADE 
I INCUBUS 

I TONYC 1THE TRUTH 

KUCD/Honolulu, H1' 
PO Jamie Hyatt 

Stations and their adds listed alphabetically by market 

KTBZ/Houslon, TX' 
PD'. Vince Richards 
APO'. Eric Schmidt 
MD: Don n Matzen 
No 

WRZXJIndianapolis,IN 
PO. Scott Jameson 
MO: Michael Young 

3 MUSE 

WPWJacksonville. FL 
0M: Carl Austin 
APO/MO : Chad Chumtey 

JEI 

WRZKIJOhnsan City' 
Po Mark McKinney 

VEJSE 

KR8Z/Xansas City. MO' 
PO: Greg Bergen 
APO. Lazio 
Mo. Jason Ulanel 

LET 

3 JET 

1 COURTNEY LOVE 
VON BONDIES 

WNFZNnmville, TN' 
PD. Anthony Prohrll 

KFTEJLafayetle. LA* 
PD. Scott Perrin 
MD. Roger Pride 
I,c COOS 

NXTELas Vegas. NV' 
PO Dave Wellington 
APO MD'. Chris Ripley 

XLEC/LitIle Rock. AR' 
PD' Hosen 

APDÍMO_ Adroq 
K CKS 

KROOJLas Angeles. CA' 
PD: Krim Weatherly 
APD. Gene Sandbloom 
MO. Man Smith 1I'í °L 1.. 

MRS/Louisville, KY' 
APOMO: Mnke Fitzgerald 

YEAH YEAH YEAFIS 

THORYLEY 

WMFS. Memphis. TN' 
PD Flab Cresman 
MD. Sydney Nabors 

WZTA/Alia mi, FL' 
PD Troy Hausse 
MD Mike Hi 131mw 

WLUMMiuoaukee, WI' 
Po'. Tommy Wilde 
MD. Kenny Neumann 

THREE ORS GRACE 

WHTGRAormoulh NJ' 
PO Oartin Smith 
APO'. Mike Gavin 
MO'. Brian P° /lips 

9 INCUBUS 
1 LENNY KIMVil1 

YEAH YEAH REAMS 

KMBY/Man erey. CA' 
POND: Kenne Allen 

ROSTFT SERVICE 
THREE DAYS GRACE 

',ORRISVRV 

WBUZ/Nashville, TN. 
OM. Patrick 

ROM): Russ Schenk 
I CGURTNE/ LOVE 

I BEN KWE.LER 
FLAW 
TONY C t THE TRUTH 
THREE DAYS GRACE 

C ROSS P00E 

SNOW PATROL 

KKND/New )deans, LA' 
OM. Tony Florentine 
PD: Sig 

APO' Nick Peniciaro 
2 VOM: BON:lIES 
I THREE DAYS GRACE 

COURRNEr LOVE 

WXRKMew York. NY' 
PD Robert Crum 
MO'. Mike Per 
IC NEW FOUND GLOP, 

'ILLDWCARO 

WBRWNewyurgh. NY 
PO Andrew Buns 
MD'. James M<Kay 

STAIND 
INCUBUS 

MODEST MOUSE 

KORXOdesda. TX 
PO Ashley 
MO: Michael Todd 

24 .IOR'EISSIY 

'7 /AKIN PARK 

'7 SANIANINI PONSDN 

i ._B:Y Kñ :V'.'? 

KHBZ'Oklahoma City, OK' 
OM: Bill Hurley 
PD. Timmy Baneda 

WJRRiOrlando, FL' 
OM Adam Cook 
PD. Pal Lynch 
APD'. Rick Everell 
MD Brian Dickerman 

WOCLNdando, FL' 
PO: Bobby SAM 

4 INCU US 

GODSMACK 

WPLYJPhiladelphia, PA' 
PO: Jim McLain 
M0: Dan Fein 

10 CYPRESS HILL 

8 AUOIOSLAVE 

KEDJ/Phoenia, AZ' 
OM: Laon Ham 
APO: Dead Air Om 
MO: Robin Nash 

1 NEW FOUND GLORY 

VON BONDIES 

COURTNEY OVE 

KZON/Phoenio, AZ' 
PO: Kevin Mannipn 
MD: MiDM Lewis 

THREE DAYS GRACE 

COURTNEY LOVE 
THORNLEY 

WXDXPidsburgh. PA' 
PD: John Moulina 
MO: Vinnie F. 

1 JET 

2 CYPRESS HILL 
1 NEW FOUND GLORY 

SWITCH FOOT 

KNRIGPodland, OR' 
PO: Mark Rumba 

APO: Jaime CcOO, 
5 NEW FOUND GLORY 

LIT 

WORD/Providence, RI' 
PO: Sell Resler 
MO'. Andy Yen 
3sa'ES 

WWRXProvidence. RP 
PD Kevin Mays 
MO: Bryan Slater 

KRZO/Reno, NV' 
DM. Rob Brooks 
PO: Jeremy Smith 
APO MO Mal Diablo 

SOUNDS 
COURTNEY LOVE 
SMILE EMPTY SOUL 

WDYLJRichmond, VA' 
PD. Mike Murphy 
MD'. Dustin Matthews 

6 MARS V'C'.'V 
2 MODEST MOUSE 

2 THREE DAYS GRACE 

COURTNEY LOVE 

VON BOWES 

WRXLJRichmond, VA' 
ON BIII CH M 
PO/MO Cony Arniommid 

4 TONY C THE TRUTH 
1 THREE DAYS GRACE 

KCXX/Riverside, CA' 

APOMD: Olnyl 
Clegg. 

THREE DAYS GRACE 

DEFAULT 
FLAW 

GODSMACK 

WZNEMOchester. NY' 
OM/PO: John Mutine 
MO: JMI$dpollW 

1 VON BONDIES 
I COURTNEY LOVE 

SEINEDOWN 
INCUBUS 

KWODISacramanta, CA' 
OM: Curbs, Johnson 
PD. Ron Bence 
MD: Marin Dallies 

6 PUDDLE OF MUDD 
4 STORY OF THE YEAR 

AUDIRSLAVE 
KILLERS 
BAC .SIL IC. 

KCPXISaII Lake City, UT' 
OM: Royea Make 
PD: Ell, PMNMh 

3 VON BONDIES 

THREE DAYS GRACE 

KXRKISalt Lake City, UT' 
OM: Aloe Ogee 
PD iode NOker 

MO: Arlie Fuhin 
SWITCnFDO' 

KBZT/San Diego, CA' 
PD: Gare° Michaels 
APO,MDMichael Halloran 

VOM: BDNOIES 
AIR 

MY MORNING JACKET 

XTBUBan Diego, CA' 
PO: Jim Richards 
MD: Marty Willey 

4 BAD RELIGION 
PUDDLE OF MUDD 

KITS/San Francisco. CA' 
PO: Seal (Omer! 
AMMO: Arm When 

7 PUDDLE OF MUDD 
1 DEATH CAB FOR CUTTE 

KILLERS 

KCML/San Jose, CA' 
POMP John Allen 

1 INCUBUS 
APOLLO SUNSHINE 

LIVING END 

KJEE/Sanla Barbara. CA 
OM: Dean Bun 
MD: Dave Nanacel 

COURTNEY LOVE 
BAD RELIGON 

KNDDISeaMle, WA' 
POI Peil Manning 
APO: Jim Keller 
No Adds 

KPNT/St. Louis. Mo' 
PD: Tommy Malern 
MO: Jell Fritte 

LOCALE 

WKRLJSyracuse, NY' 
0M. Mimi Gnswold 
P0: Scott PeEbone 

APO/MO: Tim Noble 
I CNOSSFADE 

COURTNEY LOVE 

EINKIN PARK 

THREE DAYS GRACE 

WXSBnallahassee. FL 
0 Sieve Cannon 
P : Dale Flint 

A DM0 McMhead 
SEETHER 

EVANESCE RICE 

SMILE EMPTY SOUL 
THREE DAYS GRACE 

PRESENCE 

CROSSFADE 

GODAMACA 

TONY C a THE TRUTH 

WSUNnampa, FL' 
OM: Paul Ciliame 
PO: Shaw 
4 SWITCHPOOT 
1 COURTNEY LOVE 

DARKNESS 
INCUBUS 

GODSMACK 

KFMAnucson, AZ' 
PO Libby Carslensen 
MD. Man Spry 

UILTIE05 
KOTTONMOUTH KINGS 
NEW FOUND GLORY 

KMYZ/Tulsa, OK' 
Po Lynn Barstow 
MO'. Corbin Pierce 

SEEINER 
DARKNESS 

WPBZW. Palm Beach. FL' 
P0: John 0 Connell 
MD: Nil Rivers 

THREE DAYS GRACE 

CROSSFADE 
THORNLEY 

WHFS/Washington. 0C 
PD. Lisa horde, 
Mo Pal Felice 

WWDCWashinglon. DC' 
PO Joe Fleming. 
MD. Donzelle Flynn 

CC..á,.,_ .: . F 

WSFM.Wilmington. NC 

P0_ Knolhead 
MD: Mike Kennedy 

3 STAIN° 
3 THORNLEY 

2 VON BONDIES 

POWEREDM 

MEDIABASE 

*Monitored Reporters 

87 Total Reporters 

79 Total Monitored 

8 Total Indicator 

Did Not Report. Playlist Frozen (1): 
WCYY /Portland, ME 

J 

New & Active 
THREE DAYS GRACE Just Like You (JivelZomba) 

Total Plays: 216, Total Stations: 28, Adds: 16 

HIM Join Me (Universal) 

Total Plays: 210, Total Stations: 19, Adds: 0 

STELLASTARR My Coco (RCA /RMGI 

Total Plays: 204, Total Stations: 17, Adds: 0 

VON BONDIES C'mon C'mon (Sire Records /Reprise) 

Total Plays: 188, Total Stations: 22, Adds: 11 

FIRE THEFT Chain (Ryko) 

Total Plays: 177, Total Stations: 14, Adds: 0 

MARS VOLTA Televators (GoldStandard /Universal/ 

Total Plays: 156, Total Stations: 14, Adds: 1 

DEFAULT Throw It All Away (T17) 

Total Plays: 154, Total Stations: 15, Adds: 1 

SUGARCULT Memory (Fearless /4rtemis) 

Total Plays: 154, Total Stations: 12, Adds: 1 

KID ROCK Jackson, Mississippi rTop Dog /Atlantic) 

Total Plays: 144, Total Stations: 13, Adds: 2 

MORRISSEY Irish Blood, English Heart (Sanctuary /SRG) 

Total Plays: 135, Total Stations: 8, Adds: 4 

Songs ranked by total plays 

Indicator 
Most Added' 

INCUBUS Talk Shows On Mute (Epic) 

STAIND Zoe Jane (Flip /Elektra /EEG/ 

GODSMACK Running Blind (Republic /Universal) 

LENNY KRAVITZ Where Are We Runnir ? (Virgin) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

TONY C. & THE TRUTH Little Bit More (Lava) 

SEETHER Broken /Windup) 

CROSSFADE Cold (Columbia) 
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JOHN SCHOENBERGER 
jschoenberger@radioandrecords. com 

T 

Next Steps 

\TRIPLE A 

The Americana Music Association continues 
to make progress 

By J.D. 

s the Americana Music Association enters its fifth 
year, we're fortunate to be able to look back and see 
measurable progress in a number of key areas within 
the music industry. As a direct result of companies 
within our genre working together as part of the AMA 
since October 1999, we've been able to use the com- 
bined influence of hundreds of professionals within 
the industry to accomplish a great deal in only a few 
years. 

The Americana Airplay chart now 
appears weekly in R &R and has 72 

reporting stations on its panel. The 
fourth annual Americana Conference 
and Awards Show had 
nearly 700 attendees last 

year, and we have a star - 
studded list of performers 
from past events, includ- 
ing Johnny & June Carter 
Cash, Kris Kristofferson, 
Kelly Willis, The Flatland - 

ers, Delbert McClinton, 
Rodney Crowell, Allison 
Moorer, Kathleen Ed- 
wards, Ricky Skaggs, Gil- 
lian Welch, Jim Lauderdale and many 
others. 

More broadly, the number of Amer- 
icana and roots -music festivals is in- 
creasing, with the more established 

events continuing to see an increase in 

attendance year after year. Some of the 
larger festivals, such as Merlefest in 
Wilkesboro, NC, now help serve as a 

launching pad for a new artist's career 

by seeking out great new talent and 
exposing them to the nearly 80,000 

people in attendance each year. 

The number of consumer publica- 
tions covering Americana music also 

continues to increase, as No Depression, 

Harp magazine, Paste magazine and 
others are all reporting increased read- 

ership. In addition, Americana has 

dedicated channels on both XM Sat- 

ellite Radio and Sirius Satellite Radio. 

ling? First, it closely resembles the lis- 

tener and sales information compiled 
locally by many of the radio stations 
on the leading edge of Americana pro- 

gramming, such as 

KNBT /New Braunfels, 
TX; KHYI /Dallas; KPIG/ 
Monterey; WNCW/ 
Greenville, SC; and 
KCUV /Denver. Each of 
these stations is success- 

fully using Americana 
music either 24/7 or 
heavily in a Triple A/ 
Americana hybrid mix to 

differentiate itself from 
other stations in its market. 

Second, as the research numbers 
dealing with CD purchases and live 
concerts illustrate, this is an active, 
loyal consumer base that is putting its 

money where its mouth is, despite the 

fact that Americana music has a low- 
er profile within the media than do 
other, more commercial formats and 
is often difficult to find on the radio 
dial. 

J.D. 

Compelling Information 
During the last few years, we've 

gathered information and conducted 
research to better understand who 
exactly the Americana consumer 
is. From a research study completed 
recently, some interesting information 
about the typical Americana consum- 
er has emerged. He's likely to be male 
and between the ages of 25-44. He's 
completed at least four years of col- 
lege and has an income of more than 
$40,001 a year. He regularly purchas- 
es CDs and is an active concertgoer. 

Why is this information so compel- 

May 

The Retail Level 
As we strive to develop continuing 

opportunities for Americana music at 
radio, the Americana Music Associa- 

tion and member record labels, 
distributors and retailers now enter a 

crucial next phase - one that is de- 

signed to raise the profile of America- 
na music and artists at 
retail. Connecting 
Americana music and 
the Americana brand to 

the consumer will help 
further show the power 
of the Americana con- 
sumer, thus leading to 
more opportunities for those artists 
and companies already firmly en- 
trenched within the roots -music com- 
munity. 

Each of the last two years the AMA 
has hosted a retail summit during its 

annual conference, inviting retailers, 
labels and distributors to participate 
in a day -long session devoted to im- 

May, AMA Exec. Director 

proving sales of Americana artists at 

retail. During the last summit, in Sep- 

tember 2003, nearly 30 participants 
from the major and independent sec- 

tors gathered to formulate a plan for 
helping to grow sales and awareness 
of Americana music. 

Since that meeting, the participants 
have continued to work together 
to bring some ideas to fruition. 
Participants from retail included Han- 
dleman, Tower, CIMS, Amazon, Cac- 

tus Records in Houston, Ear X -tacy in 
Louisville and more, while labels and 

distributors such as Sony, Universal, 
Ryko, Rounder, Sugar Hill, New West, 

Dualtone, Yep Roc, RED, Lost High- 
way and more were all in attendance. 

We discovered a number of encour- 

aging facts during these meetings, the 
most important of which is that -de- 
spite the overall downturn in CD sales 

during the last few years - sales 

of Americana artists are up at both 
indie and larger retail 

accounts. In the post- 
() Brother era, new 
records from Alison 
Krauss and Johnny 
Cash are platinum, 
Nickel Creek are gold, 
and The Flatlanders, 
Mindy Smith, Kathleen Edwards, Lu- 
cinda Williams, Lyle Lovett, Emmy- 
lou Harris and Casey Chambers have 

all registered strong sales thanks in 
part to top -five status on the weekly 
Americana Airplay chart. 

A Concerted Effort 
Retailers have taken the initiative to 

create Americana promotions, end - 
caps and listening posts, which have 

helped to drive sales and create inter- 
est in artists whose music isn't easily 
accessible via mainstream media out- 
lets. Retailers also report seeing an in- 
creased consumer loyalty to America- 
na artists, as the typical Americana 

consumer prefers to 
purchase the full- length 
CD instead of illegally 
downloading tracks 
from unauthorized file - 
swapping sites. 

Now, from the 
2003 Americana retail summit, comes 

the most significant retail and con- 
sumer initiative since the AMA's in- 
ception: the creation and launch of an 
Americana CD sampler that will be 

released on Aug. 3 and distributed by 
Ryko Distribution. The Americana 
Music Association has solidified a 

partnership with the National Asso- 
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Who Likes Americana Music? 
Here are some statistics about Americana music 

lovers, based on a recent research survey: 
78°s are male. 

65% are 25 -44 years old. 

70% have completed at least four years of college education. 

65% have income of more than $40,000 per year. 

58% purchased 10 or more CDs in the prior six -month period. 

56% attended up to five live shows in the prior six -month period. 

39% attended between six and 25 shows in the prior six -month period. 

ciation of Recording Merchandisers to 
produce the Americana Music Sampler. 

This sampler will be released to 
consumers at a low retail price point 
(SLP of $11.98) with the purpose of in- 
creasing awareness and sales of Amer- 
icana music. This project will be co- 

promoted by the 
AMA and NARM 
and has been mod- 
eled after other suc- 

cessful genre- specif- 

ic samplers that 
have previously been launched in 
conjunction with NARM. 

The CD sampler will contain new 
and previously unreleased music 
from established and emerging artists 
within the Americana genre. Ryko 
Distribution President Jim Cuomo of- 

fered Rykó s services to distribute the 

CD project. Ryko has successfully dis- 

tributed other NARM- sanctioned 
genre CDs and will focus its market- 
ing efforts on securing positioning in 
high -traffic areas, such as counter dis- 
plays, endcaps and listening posts. 

"Americana is the crossroads where 

lyric, melody, 
rhythm and emotion 
converge to chronicle 

life's experiences," 
Cuomo says. "Ryko 
Distribution is proud 
of its longstanding 
association with the 

Americana community and culture 
and even more so in assisting these 

musical storytellers get their word 
out." 

Multi- Pronged Attack 
The Americana Music Sampler will 

be supported by a number of initia- 
tives that were also developed at the 

Americana retail summit during the 
AMA's annual conference last year. 
Those initiatives include the creation 
of Americana Music Month for Sep- 

tember 2004 and the development of 
an Americana consumer database 
compiled from bounceback cards in 
the CD sampler. 

A consumer-oriented website will 
be created to provide additional infor- 
mation on Americana music and art- 
ists, while also helping to gather fur- 
ther demographic information from 
interested consumers. 

For Americana Music Month, la- 
bels and retailers will be encouraged 
to provide an increased presence at 
retail, not only for the artists on the 
sampler but also for those not includ- 
ed on the sampler. The AMA will fa- 

cilitate strategic promotions of both 
new and strong catalog Americana 
releases during the month and will 
offer additional promotional oppor- 

tunities that tie into our third annual 
Americana Awards show, to be held 
during the Americana Conference on 
Sept. 24 at the Nashville Convention 
Center. 

The consumer database will be de- 

veloped via physical and electronic 
bounceback to be 

included in the CD. 
TheAMAwill man- 

age this process, 
which will enable 
participating labels 

to communicate with consumers in- 
terested in additional information. 
Participating labels will also be pro- 
vided with opt -in consumer -profile 
data gathered from the bounceback 
information. The AMA will attempt to 
secure value -added content to include 

on the AMA website with a special 

URL available to those who purchase 
the CD. 

Finally, the Americana Music Sam- 

pler packaging will feature current re- 

lease information, photos, album im- 
ages, web addresses, career highlights 
and biographical information on each 

artist, along with information on oth- 

er Americana artists and the AMA. 
-ttT 
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Get Involved 
Labels have the opportunity to sub- 

mit tracks for consideration, a process 

that began Feb. 17 and runs through 
April 20, and can download all the nec- 

essary forms and instructions on our 
website, www.antericananuusic.org. A 
five -person panel comprising retailers 
and journalists will be charged with re- 

viewing the submissions and selecting 
the final tracks based on criteria given 
to them by the Americana Music As- 
sociation. The AMA will donate pro- 
ceeds from the project to help support 
the NARM scholarship fund. 

For more information on the 
Americana Music Sampler or the 
Americana Music Association, 
please contact me, J.D. May, at 615- 
438 -7500 or jdQarnericanamusic. 
org. Additional details will be made 
available on the Americana Music 
Association website as this project 
unfolds. And don't forget the Amer- 
icana Conference will be held again 
this year in Nashville at the Conven- 
tion Center, Sept. 23 -25. 

TALK BACK TO R &R! 

Do you have questions, 

comments or feedback regarding 

this column or other issues? 

Call me at 310 -788 -1668 

or e-mail: jschoenberger@ 

radioandrecords.com 

www.americanradiohistory.com
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LAST 
WEEK WEEK ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

1- 
PLAYS 

TOTAL 
AUDIENCE 

1001 

WEEKS ON TOTAL STATIONS( 
CHART ADDS 

1 1 NORAH JONES Sunrise (Blue Note /EMC) 418 -36 26477 12 2010 

3 © MICHAEL ANDREWS f1GARY JULES Mad World (Universal) 398 +47 27308 6 2011 

4 © DAMIEN RICE Cannonball (Vector Recordings/WarnerBros.) 338 +17 18230 11 2010 

6 STING Sacred Love (A &M /Interscope) 319 +7 18789 11 1910 

2 5 MELISSA ETHERIDGE Breathe (Island /LDJMG) 307 -47 18441 13 1910 

8 Q JOHN MAYER Clarity (Aware /Columbia) 305 X22 15082 12 1510 

7 JET Are You Gonna Be My Girl (Elektra /ffG) 305 +6 16365 14 1411 

5 8 GUSTER Careful (Palm/Reprise) 290 -28 17132 20 1710 

11 0 MAROON 5 This Love (Ottone /J /RMG) 261 +12 11441 8 1210 

9 10 INDIGO GIRLS Perfect World (Epic) 255 13 13088 14 1910 

14 ERIC CLAPTON If I Had Possession Over Judgment Day (Duck /Reprise) 249 +18 14203 4 1810 

10 12 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 247 -16 11733 16 1310 

13 13 JOHN EDDIE If You're Here When I Get Back (ThrilShovr /lost Highway) 224 -9 5306 16 1210 

'Debut> 61) ALANIS MORISSETTE Everything (Maverick /Reprise) 218 +150 15317 1 1811 

16 ® BARENAKED LADIES Testing 1, 2, 3 (Reprise) 203 +9 10297 6 1610 

17 0 JASON MRAZ Curbside Prophet (Elektra /ffG) 202 +19 7795 4 1711 

15 17 RYAN ADAMS Burning Photographs (Lost Highway /IDJMG) 182 13 7960 9 1310 

20 0 DONAVON FRANKENREITER fIJACK JOHNSON Free (Brushfire /Universal, 178 + 13 8203 2 1410 

28 0 DAVE MATTHEWS Oh (RCA /RMG) 177 +52 8572 2 1611 

18 20 LOS LONELY BOYS Real Emotions (Or/Epic) 172 -1 4607 10 1110 

23 ® JONNY LANG Give Me Up Again (A &M /Interscope) 168 +21 3974 6 1310 

19 22 VAN MORRISON Evening In June (Blue Note /EMC) 167 -3 8358 5 1410 

12 23 THRILLS One Horse Town (Virgin) 162 -81 7144 17 1810 

24 HOWIE DAY She Says (Epic) 155 +12 5254 6 1210 

25 MATCHBOX TWENTY Bright Lights (Atlantic) 151 +14 12570 19 610 

21 26 JOSS STONE Fell In Love With A Boy (S -Curve /EMC) 147 6 7480 9 1210 

26 27 MINDY SMITH Come To Jesus (Vanguard) 128 -3 8073 2 910 

30 BEN HARPER Brown Eyed Blues (Virgin) 126 +4 4468 5 1110 

IDebut WHEAT I Met A Girl (Aware /Columbia) 125 +15 5014 1 1211 

- 30 BIG HEAD TODD AND THE MONSTERS Imaginary Ships (Sanctuary/SRG) 119 -2 3676 7 1010 

22 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 3/21 -3/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the 

larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds 

officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals 
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons 

used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R &R, Iic. 

New &Active 
LENNY KRAVITZ Where Are We Runnin'? (Virgin) JEM They (ATO) 

Total Plays: 115, Total Stations:4, Adds: 1 Total Plays: 70, Total Stations: 7, Adds: 1 

JARS OF CLAY Show You Love (EssentialIPLG /RCA) SUBDUDES Morning Glory (Back Porch /EMC) 

Total Plays: 102, Total Stations: 7, Adds: 1 Total Plays: 67, Total Stations:4, Adds:1 

SARAH MCLACHLAN Stupid (Arista /RMG( PATTY GRIFFIN Love Throw A Line (ATO /RCA/RMG) 

Total Plays: 101, Total Stations: 9, Adds: 1 Total Plays: 61, Total Stations: 5, Adds: 1 

MATTHEW RYAN Return To Me (Hybrid) PAT MCGEE BAND Beautiful Ways (Warner Bros.) 

Total Plays: 88, Total Stations: 8, Adds: 0 Total Plays: 60, Total Stations:6, Adds: 0 

TEARS FOB FEARS Closest Thing To Heaven (Arista /RMG( RICKY FANTE' It Ain't Easy (Virgin) 

Total Plays: 72, Total Stations: 7, Adds:O Total Plays: 59, Total Stations: 6, Adds: D 

Songs ranked by total plays 

Most Added® 
www.rradds. corn 
ARTIST TITLE LABEL(S) ADDS 

JOE FIRSTMAN Now You're Gorgeous, Now You're Gone (Atlantic) 7 

DIANA KRALL Temptation (GRP /VMG) 4 

TOOTS AND THE MAYTALS WI B. RAITT True Love Is... (V2) 3 

BOB SCHNEIDER Come With Me Tonight (Shockorama/Vanguard) 3 

SOPHIE B. HAWKINS Beautiful Girl (Swan) 2 

WHO Real Good Looking Boy (Geffen) 2 

PUSH STARS Outside Of... LAzof f Music Management/33rdStreet) 2 

RANDALL BRAMBLETT You Can Be The Rain (New West) 2 

Most 
Increased Plays 

TOTAL 
PLAY 

INCREASE 

ALANIS MORISSETTE Everything (Maverick/Reprise) +150 

LENNY KRAVITZ Where Are We Rennin'? (Virgin) +55 

DAVE MATTHEWS Oh (RCA /RMG) +52 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) +47 

TOOTS AND THE MAYTALS WI B. RAITT True Love Is... (1/2) +36 

PATTY GRIFFIN Love Throw A Line (ATO /RCA /RMG) +35 

THRILLS Big Sur (Virgin) +31 

ZERO 7 Home /Elektra /EEG) +29 

Most 
Played Recurrents 
ARTIST =... 

SARAH MCLACHLAN Fallen (Arista /RMG) 

LOS LONELY BOYS Heaven (Or/Epic) 

COLDPLAY Clocks (Capitol) 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 

SHERYL CROW The First Cut Is The Deepest (A &MlInterscope) 

TRAIN When I Look To The Sky (Columbia) 

MATCHBOX TWENTY Unwell (Atlantic) 

3 DOORS DOWN Here Without You (Republic /Universal) 

JONNY LANG Red Light (A &M /Interscope) 

JACK JOHNSON Wasting Time IJackJohnson Music /Universal) 

TOTAL 

?LAYS 

204 

149 

124 

120 

116 

10B 

103 

96 

93 

91 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

NELLGY 4119 
FUS 

NEW ADD: El 
In Rotation: KBCO, KTC1, WBOS, WMMM, KÌPL, WRNX, WDET & more... 

SOUNDSCAN: 340,000+ 

MORNING EDITION, WORLD CAFE', LETTERMAN and more... 

Produced by Track & Field and Nelly Furtado 

Management: Chris Smith Management 
www.nellyfurtado.00m 

www.americanradiohistory.com
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www. rrindicator coat 

ARTIST ADDS 

DIANA KRALL Temptation (GRP /VMGI 9 

TOOTS AND THE MAYTALS WI B. RAM True Love Is Hard To Find fY21 6 

JOE FIRSTMAN Now You're Gorgeous, Now You're Gone (Atlantic/ 6 

BOB SCHNEIDER Conte With Me Tonight (ShockoramaNangua d) 4 

CHARLIE MUSSELWHITE Homeless Child (Real World) 4 

ALANIS MORISSETTE Everything (Maverick/Reprise) 3 

PATTY GRIFFIN Love Throw A Line (ATO /RCA /RMG) 3 

THRILLS Big Sur (Virg/) 3 

CALEXICO Alone Again Or (Quarterstick) 3 

Most 
Increased Plays 

TOTAL 

PLAY 
ARTIST INCREASE 

ALANIS MORISSETTE Everything (Maverick,JReprise' +132 

DAVE MATTHEWS Oh RCA/RMG) +56 

PATTY GRIFFIN Love Throw A Line (ATO /RCA) +49 

THRILLS Big Sur (Virgin) +45 

SARAH HARMER Almost (Zoe Rounder) +38 

ERIC CLAPTON It I Had Possession Over... (Duck /Reprise) +33 

TOOTS AND THE MAYTALS WI B. RAIFT True Love Is Hard To Find (1/21+32 

LENNY KRAVITZ Where Are We Runnir ? (Virgin) +25 

DIANA KRALL Temptation (GRP /VMG) +20 

AMELIA Jigsaw (Slowdown) +19 

LAT 
WEEK 

1 

2 

4 

3 

7 

5 

6 

13 

8 

9 

14 

11 

10 

16 

12 

17 

25 

THIS 

WEEK 

Q 
2 

3 

4 

f© 
6 

7 

0 
9 

10 

0 
12 

13 

0 
15 

16 

D 
D 
20 

21 

0 
23 

25 

27 

28 

29 

TOTAL 

ARTIST TITLE LABELISI PLAYS 

NORAH JONES Sunrise (BlueNote/EMC) 409 

DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 332 

MELISSA ETHERIDGE Breathe (Island /IDJMGI 281 

INDIGO GIRLS Perfect World (Epic/ 275 

JONATHA BROOKE Better After All (Bad Dog /VMG) 268 

RYAN ADAMS Burning Photographs (Lost Highway /IDJMG) 262 

JOHN MAYER Clarity (Aware /Columbia/ 246 

ERIC CLAPTON If I Had Possession Over Judgment Day (Duck /Reprise) 235 

STING Sacred Love (A &M /lnterscope/ 231 

LOS LONELY BOYS Real Emotions (Or /Epic) 230 

JASON MRAZ Curbside Prophet (Elektra /EEG) 216 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 212 

MINDY SMITH Conte To Jesus (Vanguard) 212 

JOSS STONE Fell In Love With A Boy (S- Curve/EMC) 204 

BIG HEAD TODD AND THE MONSTERS Imaginary Ships (Sanctuary /SRG) 204 

KEB' MO' Let Your Light Shine (Epic) 188 

SARAH HARMER Almost (Zoe /Rounder) 183 

ALANIS MORISSETTE Everything (Maverick/Reprise) 172 

DAVE MATTHEWS Oh (RCA /RMGI 167 

MAROON 5 This Love (Octone /J /RMG) 161 

JET Are You Gonna Be My Girl (Elektra /EEG) 160 

JEM They (ATO) 155 

HOWIE DAY She Says (Epic) 155 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 151 

JONNY LANG Give Me Up Again (A &M /lnterscope/ 147 

VAN MORRISON Evening In June (Blue Note /EMC) 142 

THRILLS One Horse Town (Virgin) 139 

JOHNNY A. I Had To Laugh (Favored Nations/Red Ink) 137 

DONAVON FRANKENREITER fIJACK JOHNSON Free (Brush /ire /Universal) 136 

BEN HARPER Brown Eyed Blues (Virgin) 134 

r/ - 
PLAYS 

+6 

-3 

-27 

-33 

+13 

-33 

-21 

+33 

-7 

-6 

+16 

1 
-4 

+6 

-1 

-8 

+38 

+132 

+56 

-27 

-39 

+5 

-26 

+1 

-3 

+17 

-31 

-6 

-1 

0 

TOTAL 
AUDIENCE 

(OM 

7432 

4522 

3469 

5729 

5759 

2941 

4544 

5148 

3515 

2991 

2828 

3399 

4538 

4084 

2948 

4139 

4803 

2787 

1032 

1535 

1455 

3853 

1232 

1302 

2001 

2360 

1342 

2290 

1908 

1377 

WEEKS ON TOTAL STATIONS/ 

CHART ADDS 

11 2410 

11 1910 

13 1610 

13 1710 

11 2010 

10 1810 

13 1410 

4 1910 

10 1410 

9 2010 

5 1711 

4 1812 

9 1910 

12 1610 

7 1910 

10 2010 

2 1911 

1 1413 

1 1312 

7 1010 

13 910 

2 1510 

8 1110 

4 910 

7 1210 

6 1311 

20 710 

8 1710 

3 1512 

5 1310 

!Debut> 

!Debut> 

18 

15 

22 

19 

23 

24 

30 

20 

26 

27 

28 

25 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 3/21 - Saturday 3/27. 
© 2004 Radio & Records. 

Reporters 
WAPS /Akron, OH 
POMO: Bill Camber 

,,erci A HAVE NS 

KGSR/Austin, TX' 
OM: Jell Carrel 

APPD :. 

Jody it an-Ross 
MD: Susan Castle 

WRNR/Balhmore. MD 
OM Batt Waugh 

POMO: 
Alex Co ÑiyM 

rmti WRYWLES 

SbSEnE 
I MORÑ 

40RSSEv 

KRVBIBoise, 10' 
OMPD: Dan elderly 

WBOS/Boston, MA' 
OM: Bun Knight 
PO: Michele Williams 
MD Dar,0 Ginsburg 

WNCS/Burlinglon 
PDMD: Mark Abuaahab 

WMVY/Cape Cod. MA 
POMO Barbara 

BAÑ'l'Iá DMivt/LS WI WORM MITT 
I DAM AR. 
I GRAtEEÚ EAD 

WDOO/Challanooga, TM' 
owroM Danny Howard 

AAIs 

WXRT /Chicago, IL' 
PO. Norm Winer 
APO: John Famed. 

KBXR/Columbia, MO 
DM' Jack Lawson 
MAO. Tana Trense 
APO: Jeu Swealman 

WCBE/Calumbus. OH 
DM: Tammy Allen 
P0: Oan Nusbalko 
MD. Maggie Brennan 

KBCO/Denver, CO' 
Pb. Scott Whop 
Mo: Keeler 
No Adds 

WDETMetrnil, MI 
PD Judy Adams 
MD: Merlin Bun dyke 

WV00/Elizabel City. NC 
PO. Matt Cooper 
MO, lad Abbey 

WITSAndianapolis, IN' 
PO Brad Holtz 
MO Todd Berryman 

KTBG/Nansas City, MO 
Pc Jon Had 
MO Byron Johnson 

AsA 

KZPI/RanMN City, MO 
ON:NMMSWAM 
PO: TN Eta* 
110, 

:PuAONMike RTMNDDLPH 
I 

I OÌIp ME AWR 
IWMWWNGJMRT 

WOKY%IIoXWIIe, TN' 
PO: AMTMMer 
MD: Plow aWwrsaxr 

i JOE ÌWRSTNW 
A SOP N B MWMMS 

WFPK/toBisvllle, KY 
ON: Ilia Conn 
PO: Ow R.tl 
APOAon10 abey Own 

ioOis: MD TS WrTAISW/ BOONS RAItT 

wNDRiL RB á,E 

M s ladder 
MIOIXf MEN 

WMMMMadISen, WI' 
PO: T.aaM 

yMM..M 
a kCfmST 
a lRf LDIER 

oDMAMO TS navrais W/ MAR RMn 
SOME B wWAarS 

KTCl/Minneayyolis, MN' 
P0: Laura, MacleaN 
APDóM.Werr 

WGVX/Minneapolis, MN' 
OM: Dave Hamilton 
PD: Jell çolEOns 
25 
10 MORÑn5MYU5! 

WZEW/MObile, AL 
0M: Tim Camp 
PD: Jim Maloney 
MIL Lee Ann Kona 

THAI. S 

JOE IRSIMAN 
TOOTS ANC THl MASIALS WI BORAH HAITI 

WBJB/Monmouth. NJ 
OM/PD: Tom Bremen 
APO: Lea Daman 
MD: Jell Raspe 

HARMER 
A', BRINE 

KPIGIMonlerey. CA 
OM: Frank CmNISM 
PD/MD: laurafllen Hopper 
APO: Aileen Maacaeary ,A1 IT CRT T 

5 TV 

i cant CUR Sue` 
a LAURIE IIWIS 

MOLT/Nashville, TN' 
011iO: DAMA Nall 

IT T 
10 SIIDI/Of 

AM 

WFUYINeW York, NY 
PO: Ch.dl MM. 
NO: ro n 

GMMN WSNLWnITE 

1 RR. m`"°MACM A DAVID GAGMAN 

WXPt PIiIIadelphia, PA 
PO: IUp Warm 
AP N: NM.IM Le 

I 
DOOM MML 

i ÓRnL1 S 
MAO 

I PATTI SUITS 

PO: RM.MrYü 
110: Ma. Bu.rrr 

OMM KRALL 

WCLZ/Pertland, ME 
PO: Herb by 
MD: Brian James 
26 WA'S R SSSOTEE 

is 
BIlLYFUR FADO 
WHEAT 
TRW. 

I N E A1Cw I OO RMMNREITER RACK JOHNSON 
A THE wat DAVE 

KINKÁ oritand, 011' 
PD: Owls D..M.rkr 
MO: Irwin Wettb 

Irr 

WXRV/Portsmouth, NH' 
PO: Nicole Sandier 
MO: Dana Marshall 

WDST/Pouyyhkeepsie. NY 
PD: Greg Maine 
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KTAG/Santa Fe, NM 
OM: Mitch Miller 
PO: Brad Hasbmeya, 
MD: PadM Mac 

KRSH/Sanla Rosa, CA 
OMPD: Dean Wiwi 
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WWVV/SavannaA, GA 
OMPDMO: Bob Neumann 
APO: Gene Murrell 

KMTT/Sealtle, WA' 
OM: Chris Mays 
APO/11D: Shoe Stewart 
No Adds 

WRNX/SpdnOtield. MA' 
PD: Tom Davis 
APO: Bonnie Newhouse 
MO: Lem WilMnee 
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ROO SOAK óLH 

KCLC/St. Louis, MO 
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PO: Ma. Well 
M0: Ervin WIIMM. 
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%ational 
Programming 

arorl0'C4Fe 

Added This Week 

World Cafe 

Ali Castelinni 215 -898 -6677 

BOB SCHNEIDER Come With Me Tonight 

MORRISSEY Irish Blood, English Heart 

Rob Reinhart 734 -761 -2043 
ASYLUM STREET SPANKERS Dance This Mess Around 

CHRIS WHITLEY Made From Dirt 

DIANA KRALL Temptation 

LLOYD COLE Music In A Foreign Language 

PATTY GRIFFIN Rowing Song 

'Monitored Reporters 

47 Total Reporters 

22 Total Monitored 

25 Total Indicator 

Did Not Report, Playlist Frozen (2): 
KNDZ/Billings, MT 
WNCW /Greenville, SC 

l 
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Harry Reynolds 
PD, KTHX /Reno, NV 

A lot of programmers, even in the 
Triple A world, tend to fear giving 
instrumentals heavy airplay. I often do 
too, but there are always exceptions to 
the rule, aid the great Johnny A. is 
one of those. I was skeptical about 
Johnny at first, but playing him has 
paid some enormous dividends for 
KTHX /Reno, NV. The first time 
Johnny came to Reno it was for a ben- 
efit for 9/11 victims. On the strength of 

his single "Oh Yeah," we had a full house at one of the 
clubs in town. Johnny and his band laid it all out that night, 
and a lot of our listeners fell n love with his music and 
his technique. Because of that evening, a bigger club in 
town booked him for a paying gig a few months later, and, 
once again, Johnny delivered. Not only was the place 
crammed to standing room only, every guitar player from 

every local band in town had made their way to the front, where they 
remained all night with their mouths hanging open! It was a sight to 
see. Last year we did an auditorium music test and I was delighted 
to see that "Oh Yeah" was the No. 1- testing song. Johnny even beat 
out "A Day in the Life" and another instrumental, called "Lenny," from 
some guy named Stevie Ray Vaughan! Johnny A's followup CD, Get 
Inside, is out now, and the single "I Had to Laugh" is headed for hot 
rotation here. The album is solid from start to finish. To paraphrase Rob- 
ert Cray, don't be afraid of the instrumental. 

Norah Jones continues to top the 
monitored airplay chart. However, 

Michael Andrews featuring Gary 
Jules are coming on strong at 2 ", with 

I 

Damien Rice and Sting right behind 
them at 3" and 4 ", respectively ... John 
Mayer, Jet and Maroon 5 round out the 

ll bulleted top 10, with Eric Clapton 
knocking on the door at 11' ... Other 
gainers include Barenaked Ladies. Ja- 
son Mraz. Donavon Frankenrieter featuring Jack Johnson. Dave 
Matthews (with a big 28" -19" jump!) and Jonny Lang. Alanis 
Morissette debuts at an impressive 14 ", and Wheat come in at 29" 
... Jones continues her reign on the Indicator chart too, while Jonatha 
Brooke is top five at 5 ", and Clapton jumps to 8" ... Other gainers in- 
clude Mraz (14 " -11 "), Joss Stone (16 " -14`), Sarah Harmer (25" -17") 
and Jem (22 " -22 ") ... Morissette and Matthews both debut in the top 
20 ... We have a tie in the Most Added category this week, with Diana 
KraII and Joe Firstman each grabbing 13 adds - Krell is No. 1 Most 
Added on the Indicator panel and Firstman is No. 1 on the monitored 
side ... Also having a good first week are Bob Schneider, Calexico, 
Randall Bramblett and Charlie Musselwhite ... Morissette, Toots & 
The Maytals with Bonnie Raitt, Patty Griffin, The Thrills, Matthews 
and Andrews close some important holes ... Keep an eye on the new 
Lenny Kravitz track - it's already getting adds before the official im- 
pact date. - John Schoenberger, Triple A Editor 

h-IARTIST 
ARTIST: Randall Bramblett 

LABEL: New West 
By JOHN SCHOENBERGER / TRIPLE A EDITOR 

Those in the know have known for 
quite some time about the amazing 

musical abilities of singer -songwriter and 
multi- instrumentalist Randall Bramblett. 
Born and raised in Georgia, Bramblett 
learned early on to love the many styles of 
music developed in his region of the coun- 
try, including R &B. gospel. rock, blues and 
jazz. Beginning with a stint in the Atlanta - 

based fusion combo Sea Level in the '70s, 
he ended up becoming an important hired 
gun for a variety of acts, including Traffic 
and Steve Winwood, Gregg Allman, Wide- 
spread Panic, Levon Helm and many oth- 
ers. And he continues in that role today. 

In 1998 he released See Through Me on 
the then -reactivated Capricorn label. 
Based on the critical praise and a success- 
ful touring schedule, he decided to con- 
tinue on his own and released No More 
Mr. Lucky in 2001 on the newly formed 
New West label. Praised for his blend of 
Southern music and insightful lyrics, 
Bramblett was called by Rolling Stone 
"one of the South's most lyrical and liter- 
ate songwriters." 

Now Bramblett returns with Thin 
Places. Produced by renowned Nashville 
producer and bassist Michael Rhodes, the 
album includes the contributions of guitar- 
ists Jason Slatton, Kenny Greenberg and 
Davis Causey, as well as drummer Shawn 
Pelton. And, of course, Bramblett added 
his tasty licks on keys and sax, in addition 
to lead vocals. Slatton is also credited as 
co -writer of close to half of the 11 songs on 
the project. 

"Jason's a great songwriter," says 
Bramblett. "He contributed on much of the 
material on Mr. Lucky and was deeply in- 
volved again this time around. He's much 
more lyrical than I am and uses really nice 

imagery in the songs. He kind of gets 
things going, inspires me. and then I come 
in and finish the songs up." 

And speaking of the songs. Thin Places 
offers up a wonderful selection of subjects 
and sounds that are custom -made for 
Triple A radio. "Nobody's Problem. `Play- 
ing Card." "Comin 'Round Soon." "Confi- 
dent Thieves" and the first single, `you 
Can Be the Rain." reveal a mature and 
confident artist who knows what he wants 
to say and has the talent to get the mes- 
sage across. 

"The album title comes from a Celtic 
phrase. It refers to those times when the 
boundaries between the spiritual and ma- 
terial world - what's seen and unseen - 
become very thin, like a veil," Bramblett 
explains. "And that's what a lot of the 
characters in the songs are dealing with." 

Bramblett just joined Winwood and 
other members of Traffic in March for a 
performance in New York during the Rock 
and Roll Hall of Fame induction celebra- 
tions, and he will tour extensively this 
summer with Winwood. During the tour 
he'll be able to play some of his own tunes 
in the set in support of Thin Places. 

Bramblett says, "Playing with folks like 
Steve Winwood has given me some of the 
greatest moments in my career. I may be 
starting a little late in terms of my own 
career, but I guess I have always been a 
bit of a late bloomer." 

R&R Packages The Reach & Frequency You Need! 

Complete 

Classified 
Advertising 

The leading management daily fax 

radioandrecords.com: 
Radio's Premiere Web Site 

The Industry's Newspaper with the 
largest help wanted section 

Contact LISA LINARES at Ilinares @radioandrecords.com or 310.788.1622 for information. 
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WEEK WEEK 

THIS WEEK 

ARTIST TITLE LABEL(S) PLAYS 
1- 

PLAYS 
CUMLATIVE 

PLAYS 

1 1 FLATLANDERS Wheels Of Fortune fNew West) 781 -15 7673 

2 © SLAID CLEAVES Wishbones IPhilo/Rounderl 757 +35 3708 

3 3 BR549 Tangled In The Pines (Dualtone) 643 -16 6189 

4 4 MINDY SMITH One Moment More (Vanguard) 581 -14 5192 

6 © OLD CROW MEDICINE SHOW OCMS (Nettwerk) 519 +55 3802 

5 6 MARK ERELLI Hillbilly Pilgrim (Signature Sound) 462 -19 4814 

9 0 LEFTOVER SALMON Leftover Salmon (Compendia) 460 +62 1728 

10 Q GREENCARDS Movin' On (Independent) 450 +53 3659 

7 Q JAMES MCMURTRY Live In Aught Three fCompadrel 440 +15 2774 

8 10 VARIOUS ARTISTS Cold Mountain Soundtrack (DMZ/SonyMusic) 388 49 5483 

14 GRAHAM PARKER Your Country (Bloodshot) 375 +40 1370 

11 12 HOLMES BROTHERS Simple Truths (Alligator) 364 -9 4690 

17 GRANT -LEE PHILLIPS Virginia Creeper (Zoe/Rounder) 338 +17 2125 

16 0 NORAH JONES Feels Like Home (BlueNote/EMC) 331 +6 2093 

13 15 ROBERT EARL KEEN Farm Fresh Onions (Audium/KochI 310 -29 14696 

20 0 GIBSON BROTHERS Long Way Back Home (Sugar Hill) 305 +27 909 

18 17 TOM RUSSELL Indians, Cowboys, Horses, Dogs (Hghtone) 301 -15 1818 

12 18 C. TAYLOR & C. RODRIGUEZ The Trouble... (1onesta,) 291 -68 14157 

15 19 MAVERICKS The Mavericks (Sanctuary/SRC) 289 -44 13879 

23 >' VARIOUS ARTISTS No Depression... (Dualtone) 274 +20 935 

19 21 LYLE LOVETT My Baby Don't Tolerate (Curb/Lost Hghwayl 270 -14 13609 

(Debut) SUBDUDES Miracle Mule (Back Porch /Virgin) 260 +104 607 

21 23 BOTTLE ROCKETS Blue Sky (Sanctuary/SRGI 255 -15 8101 

22 24 GREY DE LISLE The Graceful Ghost (Sugar NI) 254 4 894 

24 CLUMSY LOVERS After The Flood (Nettwerk) 252 +9 1802 

25 ANNE MCCUE Roll (Messenger) 246 +21 1087 

34 ELIZA GILKYSON Land Of Milk And Honey (Red House) 235 +63 554 

(Debut) PATTY GRIFFIN Impossible Dream IATO /RCA/RMG) 218 + 145 291 

39 R. MA LO, P. FLYNN, R.ICKES._ The Nashville Acoustic... (CM( 212 +55 417 

29 TARBOX RAMBLERS Fix Back East (Rounder) 203 +16 1271 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows. satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
n 2004 Americana Music Association. 

Americana Spotlight 
by John Schoenberger 

Artist: Various 

Label: Dualtone 

IW'UEP$ESSIUN 
As the co- editors of No Depression magazine, Peter Blackstock and 

Grant Alden often say it is very difficult to quantify exactly what 

alternative country or Americana music actually is. Its stable of artists 

includes country and western legends from the past, many of whom 

are still musically active today; young, sometimes -irreverent 
practitioners on the scene today; singer- songwriters; and even artists 

who are based in other parts of the world. The one thing they all 

have in common is the love of a certain type of roots -based music 

and a respect for its ability to connect with its fans. To help clarify 

the genre a bit, and to aid in spreading the word about this 

increasingly popular music with the record- buying public, the folks at No Depression and Dualtone 

Records have put together a primer of sorts to help the cause. Simply titled No Depression.' What It 

Sounds Like Vol. 1, the 13 -song collection includes music by Johnny Cash, Allison Moorer, 

Whiskeytown, Alejandro Escovedo, Buddy Miller, Neko Case, Kevin Gordon & Lucinda Williams, 

Kasey Chambers, The Carter Family and many others. There is no doubt that, although this style of 

music has been with us for many decades, we have seen a kind of focused revival in the past 10 

years or so. By beginning the publication way back in 1995, the folks at No Depression saw it 

coming pretty early on. 

Americana News 
There are a couple of new Americana stations you should add to your mailing lists: John Larson, 

KMXQ, P.O. Box 699 or 834 Highway 60 West, Socorro, New Mexico 87801: and Brett Elmore, 

WQJJ, P.O. Box 1065, Jasper, AL 35503 ... KDNK/Carbondale, CO has been suspended from the 

Americana Airplay panel, effective immediately, due to irregular reporting ... Neko Case & The Salies 
will record two shows at Toronto's Lee's Palace in early April for a live album due later this year ... As 

they did for 0 Brother, Where Art Thou? and The Big Lebowski, filmmakers Joel and Ethan Caen 

turned to producer T Bone Burnett to select the appropriate music for their latest film. The soundtrack 

to The Ladykillers, just out on DMZ/Columbia/Sony Music, is based in gospel music and explores 

the genre through vintage and new recordings ... Bluegrass legend Ralph Stanley has been given the 

2004 Virginian of the Year award by the Virginia Press Association. Former recipients include Bruce 

Hornsby and the late June Carter Cash ... Hank Williams Jr. will take part in a Waylon Jennings 

tribute concert in Scottsdale, AZ on April 4. Jennings' widow, Jessi Colter, and son Shooter Jennings 

are also on the bill, along with Ray Herndon, Steven Van Zandt, Beth Nielsen Chapman, Tony Joe 

White and Tony Furtado. The show at the Handlebar -J nightclub will be broadcast on Sirius Satellite 

Radio. Proceeds will benefit Rosie's House, a music academy for children in Arizona. 

Note: If you have Americana news, please forward it tojschoenberger @radioandrecords .com. 

Most Added" 
ARTIST TITLE LABEL(SI ADDS 

Patty Griffin Impossible Dream (ATO /RCA/RMGI 15 

Subdudes Miracle Mule ïBackPorchEMC) 13 

Laurie Lewis & Tom Rozum Guest House (Mightone) 8 

Raul Malo, Pat Flynn, Rob Ickes & Dave Pomeroy The Nashville Acoustic Sessions CMHI 6 

Eliza Gilkyson Land Of Milk And Honey (Red House) 5 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

1 -800- 231 -6074 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 
-Up to 3' High and 6' Wide - Weather- resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 
Tel 713/507 -4200 Fax 713/507 -4295 

ri@'reefindustries. com www. reefindustries. com 
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CHRISTIAN 

Promoters, Unite! 
The reality of being a radio promoter 

s a former radio promotions and marketing guy, I 

can appreciate the radio staffer who works in promo- 
tions more than most. It is usually long hours with lots 
of action, but, under the right circumstances, it can be 
a very rewarding job. 

Serving as a promotions person 
means being all things to all people. 
You have to make the station staff 
happy on one hand and make sure 
your clients are satisfied on the oth- 
er. Then there are the corn- 
munity-driven events that 
are put together to serve a 

particular part of the pop- 
ulation. The return for a 

station's involvement in a 

service- driven activity can 
be enormous, and so can 
the rewards for an individ- 
ual promoter. 

Two champions of radio 
goodwill are WCSG/ 
Grand Rapids Public Relations Di- 

rector Patty Riva, and WCVO (The 
River) /Columbus, OH Promotions 
Director Lori Midkiff. I asked them 
about what is going on in their mar- 
kets and what makes for a great pro- 
motion in their neck of the woods. 

R &R Can you explain your philos- 

ophy at doing promotions in your mar- 
ket? 

PR As we seek to increase aware- 
ness and visibility for WCSG, we do 

so with the understanding that what 
we're really hoping to do is point the 
listener to a deeper relationship with 
Christ. That means we partner with 
local churches and para-church min- 

istries. 
We also work with 

mainstream, aspiritual 
organizations that benefit 
and better the lives of our 
listener and her family. A 

better definition would 
be that we want to be 
where Jesus would be, to 
show the community 
what He's like. 

LM: Our target person 
is a woman we call Jen, who is 37 

years old. We have developed a 
whole profile on her. We focus all as- 

pects of what we do around her, in- 
cluding promotions, programming, 
everything. We ask ourselves all the 
time, "Is this something Jen would 
care about? If not, how can we spin 
it so Jen will care about it ?" 

R &R What are some of the challeng- 

es you face in your market? 

PR: Probably the biggest chal- 

Patty Riva 

JEFFDEYO 
rt," 

"AS I LIFT YOU UP" 
THE NEW SINGLE 
IMPACTING AC /CHR 4/16 

PROMOTIONS: 
PHIL CONNER 
615.370. 80 X206 
PHIL@G TEE.COM 

lenge is competing with other me- 
dia - specifically, for -profit main- 
stream outlets. Because we're a non- 
commercial station, we're limited 
with whom and how we're in- 
volved in direct appeals. We also 
compete with the strong perception 
of what Christian radio really is. 

"Almost always, we 

end up providing 

surprising results for 

those with whom we 

partner." 

Patty Riva 

Lately we've been doing more 
and more events in the mainstream 
side of the listeners' lives. Almost 
always, we end up providing sur- 
prising results for those with whom 
we partner. It's somewhat of a bal- 
ancing act to break out of the box 
without compromising what the 
station stands For. 

LM: As our station grows, which 
has been more rapidly of late, other 
stations in our market are noticing 
us. Our challenge right now is get- 
ting in with some of the major com- 
munity events Other stations with 
a whole lot more money at their dis- 
posal are locking us out, and it's 
been very cutthroat. Personally, I 

struggle with that mentality. But if 

we are to compete with the big boys 
in media, we need to be aggressive. 

R &R: What is one special promotion 

you havedone t!tiit has gone beyond your 

expectations? 

PR: We bought 1,200 tickets and 
then gave them away to three dif- 
ferent showings of The Passion of the 

Christ. We did that at four different 
ticket stops, including the host the- 
ater, a shopping center and a restau- 
rant. In each case, two to three times 
more people showed up than we 
had tickets available for. One com- 
pany in particular, which wasn't fa- 

miliar with WCSG, was incredibly 
impressed that we had so many 
people tuned in to something of this 
magnitude. 

R&R ": 2. 20c.. 

"A lot of the mainstream music out there isn't 

positive and encouraging to anyone. Families 

need to know that there is an alternative." 
Lori Midkiff 

LM: Every year Columbus has 
an Independence Day event called 
Red, White and Boom that draws 
roughly 500,000 people to the 
downtown area. Last year we rent- 
ed a parking garage and had a par- 
ty on the roof, with in- 
flatable games and food, 
and we played our sta- 
tion as loud as we could 
get it. We had speakers 
throughout the garage 
and you could hear our 
station around the whole 
block. 

We presold 300 park- 
ing passes to park in the 
garage for $10 a car and 
had roughly 1,400 people on the 
roof to party with us and watch the 
fireworks. Those tickets sold out in 

less than 24 hours. We also put to- 

gether a montage of patriotic mu- 
sic to play during the fireworks. We 

provided a safe and positive atmo- 
sphere for families to attend this 
huge event. 

R &R What advice can you share 

with other promoters who may have few 
resources to work with or who are in 

smaller markets? 

PR: Network, network, network! 
Network through community lead- 
ers and contacts, and partner with 
established businesses and minis- 
tries that already have a good rap- 
port within the market, Think out- 
side of what you'd like to do and 
consider what the average P2 or P3 

listener does outside radio. In most 

cases, radio cannot afford to reinvent 
the wheel, but we can select good 
ones for a better journey for the lis- 
tener. 

IM Understand who your demo- 
graphic is and connect with them 

through your events. It 
may be as simple as going 
to a church picnic and play- 
ing your station on a big 
sound system. If you don't 
have a station vehicle, get 
magnetic signs and stick 
them to the sides of your 
staff's cars. Any type of pro- 
motion is a great way to 
market your station. 

R &R: What does it mean 
to you to be a promotions person and in 

service to your cmnmmmity through your 
radio station? 

PR: I consider myself to be a liai- 
son between the station and the com- 
munity. I enjoy connecting people to 

events and activities that will enrich 
their lives, broaden their horizons 
and potentially bring them closer to 
Christ. It's very enjoyable and re- 
warding. 

LM: I've always said in my job that 
I want to make a difference inpeople's 
lives. Providing positive and encour- 
aging events for families to go to 
makes a difference. Introducing our 
positive station to the community 
through events makes a difference. A 

lot of the mainstream music out there 
isn't positive and encouraging to any- 
one. Families need to know that there 
is an alternative. 

Lori M idkiff 

WHO ARE THESE GUYS? New B -Rite artist RJ Helton stops for a 

snapshot after performing for the crowd at the MovieGuide Awards with two of 

the night's honored guests. His debut project. Real Life. hit stores last week. 

Pictured here are (l -r) Mickey Rooney. Helton and Pat Boone. 

ST. JAMES LINES 'EM UP Forefront artist Rebecca St. James lines up 

with some friends after performing at the 12th annual MovieGuide Awards in 

Los Angeles. Pictured (l -r) are Entertainment Tonight weekend host Mark 

Steines, former Miss America Leanza Cornett, St. James, founder of the 

MovieGuide Awards Dr. Ted Baehr, Lili Baehr and Gina and Chuck Norris. 
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TheC m Update 
Christian Retail, Radio & Records Newsweekly 

A Bounty Of Great 
Music On The Horizon 
Christian music vets and rising acts offer quality projects 

he coming months are bringing a bevy of new 
records from Christian music veterans like David Huff 
and new faces including BHT debut artist Trevor Mor- 
gan. Indie snobs and emo fans will appreciate the up- 
coming release from Floodgate artists Cool Hand Luke, 
and fans from here to Tree63's South African homeland 
need to get hold of the group's newest. Here's a taste 
of what to expect. 

Tree63 

The Answer To The Question 
(Inpop) 

File Under: Pop Rock 

The South African-bred band Tree63 

recently released their third project 
nationally on Inpop Records, The An- 

swer to the Question. The group, who 
formed in 1996 and released their well 

received, self- titled debut about four 

years ago, retum to the Christian mu- 

sic arena with a catchy blend of melod- 

ic pop rock in the vein of Sonicflood 

and Brit rockers Delirious. 

The Ans ter to the Question, clocking 
in at 30 unpretentious minutes, corn- 

prises 10 uptempo and optimistic 
tracks. Lead vocalist John Ellis is in 

top form as he articulates a set of 
songs that illustrate the singer's de- 
sire for holiness. The songs, produced 
in typical alternative rock style with 
a balanced mix of Euro atmosphere 
shimmering over a driving rock foun- 

dation, share a central theme. 
"All I want is all you want /I'll al- 

ways give myself away /Every single 

day /You're the only thing that's true/ 
So I give myself to you," sings Ellis on 

"Over and Over." He seems to have 
rediscovered God's sovereignty, and 

the resulting poetry on The Answer to 

the Question is an offering of praise. 

"Now My Eyes Are Open," the al- 

bum's token rock anthem, soars with 
electric solos and vertical lyrics ex- 

pressing Ellis' steadfast faith: "You're 

the only hero/You're the only one 
who will never let me down." Ellis' 

soothing tenor fits right in the pocket 
of Ben Folds Five -ish piano -driven 
tunes like "I Stand for You" and "Let 

Your Day Begin." And, despite a mis- 

step or two with the kindergarten-lev - 

el lyrics on the title track's chorus 
( "His is the answer to the question ... 

cure for the infection ... ultimate per- 
fection"), The Answer to the Question is 

right on track. 

Standouts:, "King," "Blessed Be 

Your Name" 

Cool Hand Luke 

The Fires Of Life (Floodgate) 

File Under: Moody Rock 

It's been said that a good work ethic 

will take one a long way. In the music 

business, a little talent is also required if 

an artist or band hopes to get anywhere. 

If everything works as it should, Cool 

Hand Luke will see the fruits of their 

labor when sophomore album The Fins 

of Lik (Tits listeners this spring. 

The Butterfly Group announces the launch of a partnership with 
Gospel Inc. The partnership's first project, Duawne Starling's Inside Out, 

will hit stores on April 20. The CD will be released through G.I. and 
Christian Records, an imprint Label of the Butterfly Group, and will be 

distributed through Butterfly International. Duawne Starling has 

supported such artists as Michael McDonald, Donnie McClurkin, CeCe 

Winans and Nicole C. Mullen through his contributions to their albums 

and their live performances. Inside Out was produced by Grammy 
winners Drew Ramsey and Shannon Sanders (India Arie) and Grammy - 

nominated Roger Ryan (Shirley Caesar). 

The band, now comprising Mark 
Nicks on drums, vocals and keys; 

Chris Susi on guitars; and Brandon 
Morgan on bass, originated in 1998 

just outside Nashville and released 

several independent albums (includ- 

ing So Far and 1 Fought Against My- 

self) before landing a deal in 2002 at 

their current label home, Floodgate 

Records. 

The band's steady schedule of tour- 
ing and growing accolades (they took 

home the coveted title of "Best Indie 

Band" in an HM magazine readers' 
poll) heightened the band's visibility 

and helped spread their confessional 

Christian rock sound to audiences 
across the country. 

Now, The Fires of Life is Cool Hand 
Luke's worthy followup to Wake Up 

O Sleeper, the band's label debut, re- 

leased one year ago. The Fires of Life, a 

mellow, 11 -song disc, includes the 
production talents of Steve Hindal- 
ong (who produced CHL's debut) 
and Marc Byrd, the team responsible 

for the unique City On a Hill compi- 

lations. Dark piano chords, plaintive 
electric riffs and lilting strings color 

the tunes, and the lyrics resound with 
longing. Though some songs run as 

long as five minutes, the melodies are 

so easy on the ears and the lyrics are 

articulated with enough authenticity 
that boredom never sets in. 

Standouts: "Rest for the Weary," 
"Fins of Life" 

David Huff 

Proclaim (Christian) 
File Under: Pop Rock 

Christian radio vets may recognize 

the name of David Huff, the prolific 

singer -songwriter soon to re-enter the 

Christian market with new project 
Pnnlaim, due out in May. For fresh - 

faced DJs to whom his name doesn't 
ring a bell, take note of the following 

history lesson: Huff, a Mississippi 
native, formed the group David & 

The Giants with his brothers Raybom 

and Claybom in his early 20s, after 
playing with various local bands. 

The faith -based Southern rock out- 

fit released 17 albums over the course 

of their career, producing such clas- 
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FOCUS ON JILL PARR Artist Jill Parr (I) spent a busy weekend in 

Colorado recently as the featured artist at KBIQ (0102)/Colorado Springs Expo, 

where she performed her single "If I Ever Lose My Faith in You." Parr also took 

advantage of the opportunity to stop and meet Or James Dobson of Focus on 

the Family at the Expo. 

sic hits as "Here's My Heart" and "I 

Can't Live Without You." Now Huff 
releases a second, self- produced solo 

album in partnership with Christian 
Records. The 11 songs, mostly written 
by Huff, are a recollection that fits 

both AC and CHR formats and cov- 

ers a variety of topics. 

Songs like "Holy Rain," which 
opens with an epic guitar solo, articu- 

late the Lord's message that He will 

pour His spirit down on all his people. 

"Glory Hallelujah" is a soulful South - 

em -fried ditty, complete with a gospel 

choir on backup vocals. Huff recorded 

the song - written in 1973 -for MGM 

Records and infuses new meaning into 

it the second time around. 

"Run to His Mercy," a bluesy, rock - 

infused tune with a powerful, staccato 

chorus and passionate vocal delivery, 

harks back to the David & The Giants 

sound. And keep an ear out for Huff's 

gentle ballad "My Song of Praise," the 

first single to be released to AC and 
Inspo radio. For old fans of the band 
and newcomers alike, Huff's Proclaim 

should be required listening. 

Standouts: "Run to His Mercy," 
"Holy Rain" 

Trevor Morgan 
Wonderlight (BHT 
Entertainment) 
File under: Rock 

The folks behind new indepen- 
dent label BHT Entertainment, home 
to debut artist Trevor Morgan, have 
plenty of industry cred based on their 
experience. Mike Blanton, Dan Har- 

rell and Steve Thomas, the veterans 
who formed the new label, intro- 
duced Amy Grant, Michael W. Smith 
and Jennifer Knapp, among others, 
to the Christian arena. Now they're 

making their foray into the indie la- 

bel world with new signee Morgan, 
whose project Wonderlight will be 
released in May. 

Morgan came to the label well 
armed and equipped for success, 
boasting an impressive resume 
steeped in Christian music experi- 
ence. His songwriting has been rec- 

ognized by artists who have cut his 

tunes, including Ginny Owens; 
Geoff Moore; and Phillips, Craig & 

Dean. Furthermore, he's already 
paid his dues on the road, playing 
guitar and bass for Owens for over 
two years, and he's shared the stage 
with such acts as Third Day and 
MereyMe. 

After years of honing his musical 

chops for other established acts and 
soaking in the experience, Wonder- 

light allows Morgan the chance to 
put his own vision to tape. "Through 
all the things I've loved and lost /I 
only wanted to be found /Come take 
my world and turn it upside down" 
sings Morgan on the album's open- 
ing track, "Upside Down." 

The tune is a good indicator of 

what's to come in the ensuing 50 

minutes. Thirteen songs shift from 

uptempo to plaintive ballad style, 
and the lyrics paint pictures of both 
good and bad times and express 
emotions that run the gamut from 

rejection to redemption. Morgans 
smart, guitar rock album is evidence 
of his years of apprenticeship at the 

feet of some of Christian music's 
best, and Wonderlight is a fine begin- 
ning for this rising artist and sea- 
soned performer. 

Standouts: "Fall Down," "Wel- 

come to You" - Lizza Connor 
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72 CHRISTIAN AC TOP30, 
® April 2, 2004 

LAST 
WEEK ARTIST TITLE LABELS; 

TOTAL 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 1 MATTHEW WEST More (Universal South/EMI CMG) 1739 .44 17 5510 

2 0 AVALON All (Sparrow /EMLCMG) 1519 +26 12 5611 

5 0 BUILDING 429 Glory Defined (Word /Curb /Warner Bros.! 1507 +162 6 5813 

3 0 AUDIO ADRENALINE Leaving 99 (forefront /EMLCMG 1486 +45 12 5610 

4 5 NATE SALLIE Whatever It Takes (Curb) 1366 -21 14 4711 

7 Q DELIRIOUS? Rain Down (Sparrow /EMLCMG) 1240 +50 11 4413 

8 0 ZOEGIRL Beautiful Name (Sparrow / EMLCMG) 1197 +19 7 4510 

9 0 CASTING CROWNS Who Am I (Beach Street/Reunion /PLG/ 1171 +163 4 4913 

12 0 TREE63 Blessed Be Your Name (Lnpop) 1104 +163 8 4213 

10 o BETHANY DILLON Beautiful (Sparrow /EMLCMG) 1080 +72 7 4313 

6 11 THIRD DAY Sing A Song (Essential /PLG) 1070 -124 19 3710 

13 ® SONICFLOOD Shelter (INO) 1001 +64 9 3611 

11 ® TODD AGNEW Grace Like Rain (Ardent) 972 +18 10 3610 

14 0 JACI VELASQUEZ Unspoken (Word /Curb /Warner Bros.) 892 +11 6 3912 

15 15 JEREMY CAMP Right Here (BEC) 767 56 19 2910 

17 FFH Good To Be Free (Essential /PLG) 715 +53 5 3212 

19 a REBECCA ST. JAMES The Power Of Your Love (forefront /EMLCMG) 637 +16 5 2812 

[Debut> MERCYME Here With Me (INO) 601 +502 1 30120 

16 19 WARREN BARFIELD Mistaken (Creative (rust Workshop) 562 -134 18 2010 

26 SARA GROVES The One Thing I Know (INO) 555 + 122 2 2916 

29 ® BEBO NORMAN fIJOY WILLIAMS Yes I Will (Essential /P[G) 513 +153 2 2717 

24 ® GINNY OWENS I Love The Way (Rocketown) 498 +51 2 2212 

22 23 NEWSBOYS You Are My King (Amazing Love) (Sparrow / EMLCMG) 498 -13 31 1610 

21 24 PHILLIPS, CRAIG & DEAN Here I Am To Worship (Sparow /EMLCMG) 488 -65 10 2110 

20 25 NICHOLE NORDEMAN Even Then (Sparrow /EMLCMG) 417 -143 13 1810 

18 23 STEVEN CURTIS CHAPMAN Moment Made For Worshiping (Sparrow /EMI CMG) 407 -226 20 2010 

23 27 MARK SCHULTZ You Are A Child Of Mine (Word/Curb/Warner Bros.) 383 -67 25 1510 

[Debut> BIG DADDY WEAVE Heart Cries Holy (Fervent) 368 +13 1 1710 

30 4HIM You Reign (Word /Curb /Warner Bros.) 367 +7 2 1510 

[Debut> a GEORGE ROWE Think About That (Rocketown) 362 +40 1 1611 

62 AC reporters. Songs ranked by total plays for the airplay week of Sunday 3/21 - Saturday 3/27. 

© 2004 Radio & Records. 

New &Active 
SCOTT KRIPPAYNE Life (Spring Hill) STACIE ORRICO Instead (forefront/EM /CMG) 

Total Plays: 29E, Total Stations: 12, Adds: 1 Total Plays: 188, Total Stations: 9, Adds: 1 

DAVID PHELPS Arms Open Wide (WordlCurb/WarnerBros.) JILL PARR If I Ever Lose My Faith In You (Christian) 

Total Plays: 264, Total Stations: 11, Adds: 0 Total Plays: 155, Total Stations: 6, Adds: 0 

TREVOR MORGAN Upside Down (BHT) SARAH KELLY Take Me Away (Gotee) 

Total Plays: 262, Total Stations: 12, Adds: 2 Total Plays: 126, Total Stations: 7, Adds: 1 

SELAH You Raise Me Up (Curb) STARFIELD Filled With Your Glory (Sparrow /EM /CMG) 

Total Plays: 227, Total Stations: 12, Adds: 2 Total Plays: 105, Total Stations: 7, Adds: 2 

ACROSS THE SKY Broken World (Word /Curb /Warner Bros.) BILLY RAY CYRUS I Need You Now (WordlCurb/WarnerBros.) 

Total Plays: 204, Total Stations: 11, Adds: 0 Total Plays: 98, Total Station;: 5, Adds: 1 

Songs ranked by total plays 

Most Added 
www. rrindicator. corn 
ARTIST' ADDS 

MERCYME Here Wlth Me (NO) 20 

BEBO NORMAN fIJOY WILLIAMS Yes I Will (Essential /PLG) 7 

SARA GROVES The One Thing I Know LINO/ 6 

BUILDING 429 Glory Defined (Word /Curb /WarnerBros./ 3 

CASTING CROWNS Who Am I (Beach Street /Reunion/PLG/ 3 

DELIRIOUS? Rain Down (Sparrow /EM /CMG) 3 

BETHANY DILLON Beautiful (Sparrow /EM /CMG) 3 

TREE63 Blessed Be Your Name (Inpopl 3 

DAVID CROWDER BAND Open Skies (Sixsteps/Sparrow /EM /CMG) 3 

Most 
Increased Plays 
ARTIST 

TOTAL 

PLAY 

INCREASE 

MERCYME Here With Me (NO) +502 

CASTING CROWNS Who Am I (Beach Street /Reunion /PLG) +163 

TREE63 Blessed Be Your Name ( Irrpop) +163 

BUILDING 429 Glory Defined (Word/Curb/ Warner Bros./ +162 

BEBO NORMAN fIJOY WILLIAMS Yes I Will (Essential /PLG) + 153 

SARA GROVES The One Thing I Know (1N0) + 122 

BETHANY DILLON Beautiful (Sparrow /EMI CMG) +72 

SONICFL000 Shelter (/N0) +64 

FFH Good To Be Free (EssentiallPLG) +53 

GINNY OWENS I Love The Way (Rocketown) +51 

Christian ACtivity 
by Rick Welke 

New Artists Anyone? 
One of the many complaints heard in the industry is that 

there is a lack of new artists available to radio. Looking at 

this week's chart. that trend seems to be abating. No less 

than five new artists appear in the top 10 on the Christian 

AC chart. 

MercyMe hail as the highest debut of the week, entering 

all the way up at No. 18. with their initial release off of the 

forthcoming Undone. With their 30 adds out of the box, the 

group scores one of the biggest add weeks in the history of 

the R &R Christian charts. 

While Matthew West celebrates Week No. 7 at No. 1, there 

are other artists who are making their presence known. They 

include Building 429 (5 -3*, +162). Casting Crowns (9 -8', 
+163). Tree63 (12-9'. +163), Sara Groves (26 -20', +122) 

and Bebo Norman f /Joy Williams (29-21'. +153). George 

Rowe also charts for the first time on Christian AC with 

"Think About That." 

The follow up single to the //7 weck H I hi: "You Are A Child Of Mine" 

GOING FOR IMMEDIATE ADDS 
"A story that communicates hope 
andfaith in today's culture. Every 
listener can identify with the 
message in this song." 

- Bob Thornton. KXOJ 
National Pmgram Director 
Adottai Radio Group 

2004 DOVE AWARD 
NOMINATIONS 

Male Vocalist 
Song of the Year 

Pop Contemporary Song 
Pop Contemporary Album 

For more information contact Iori.cline @wbroom or james.rìley <cbwbr.com 
www.worcírecords.com / www.markschultzmusic.com 

z rte 2(t %N, i Entertainment ITC. A Wamer /CtabComtrany. 
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/ 
CHR TOP 30 

LAST THIS TOTAL .1- WEEKS ON TOTAL 

WO<< ARTIST TITLE LABEUS, PLAYS PLAYS CHART STATIONS 

2 

1 2 

4 0 
5 

3 5 

7 Q 
10 0 
9 Q 
6 9 

12 

11 

14 

20 

17 0 
28 

15 16 

16 17 

8 18 

19 

18 20 

30 ® 
21 22 

22 

13 24 

23 25 

25 26 

27 21 

24 28 

- ED 
!Debut> ®I 

TODD AGNEW Grace Like Rain (Ardent) 985 

AUDIO ADRENALINE Leaving 99 (Forefront /EM/CMG) 962 

MATTHEW WEST More (Universa /South /EMI CMG) 950 

DELIRIOUS? Rain Down (Sparrow /EMI CMG) 888 

JEREMY CAMP Right Here (BEC) 861 

BUILDING 429 Glory Defined (Word /Curb /Warner Bros! 858 

SWITCHFOOT Oare You To Move (Redlnk/Co /umbia) 

ZOEGIRL Beautiful Name (Sparrow /EM /CMG) 

SARAH KELLY Take Me Away (Gotee) 

BETHANY DILLON Beautiful (Sparrow /EM /CMG) 

OUT OF EDEN Love, Peace & Happiness (Gotee) 

NATE SALLIE Whatever It Takes (Curb) 

TREE63 Blessed Be Your Name (Inpop) 

BIG DISMAL Just The Sanie (Windup) 

CASTING... Who Am I (Beach Street /Reunion /PLG) 

SEVEN PLACES Landslide (BEC) 

PILLAR Further From Myself (flicker) 

THIRD DAY Sing A Song (Essential /PIG) 

SKILLET Savior (Ardent) 

PLUS ONE Be Love (Inpop) 

KUTLESS Sea Of Faces (BEC) 

PAUL WRIGHT Your Love Never Changes (Gotee) 

STACIE ORRICO Instead (forefront /EMI CMG) 

JARS OF CLAY Show You Love (Essential /PIG /RCA) 

TELECAST The Way (BEC) 

SANCTUS REAL Beautiful Day (Sparrow /EM /CMG) 

CASTING... If We Are... (Beach Street/Reunion /PIG) 

TAIT Lose This Lile (Forefront /EMI CMG) 

807 

713 

704 

671 

597 

593 

582 

581 

508 

495 

492 

486 

481 

454 

441 

421 

418 

353 

333 

316 

291 

281 

WARREN BARFIELD Mistaken (Creative Trust Workshop) 263 

MERCYME Here With Me AO 260 

ROCK TOP 30 

+20 17 2310 2 0 
20 13 2510 1 2 

+99 15 2311 6 0 
+86 11 2410 3 4 

70 20 2210 5 0 
-110 7 2511 4 6 

+111 6 2511 9 0 
+ 10 6 2410 8 0 
-54 14 2110 10 0 

+45 6 2012 13 0 
.37 9 1810 12 m 

+21 7 2112 7 12 

+122 7 1812 16 ® 
+93 5 1914 19 0 

+188 2 2016 11 15 

31 9 1610 14 0 
26 13 1410 27 m 

219 19 1410 23 0 
+10 19 1411 17 19 

29 17 1410 26 0 
+132 3 1914 28 ® 

.3 23 1110 29 ® 
+26 3 1910 24 ® 
239 24 1110 22 0 
43 15 1010 21 25 

14 14 1010 'Debut> 

31 28 810 20 27 

64 22 910 25 28 

+15 9 810 15 29 

+186 1 1116 30 

28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 3/21 - Saturday 3/27. 
2004 Radio & Records. 

New &Active 
FM STATIC Something To Believe In (Tooth & Nail) 

Total Plays. 194, Total Stations: 7, Adds: 0 

TAYLOR SORENSEN Love Somebody Else (Rocketownl 

Total Plays: 183, Total Stations: B. Adds: 0 

SONICFL00D Shelter ONO) 

Total Plays. 174, Total Stations: 10, Adds: 1 

MARY MARY Dance, Dance, Dance (Integrity) 

Total Plays. 151, Total Stations: 4, Adds: O 

REBECCA ST. JAMES The Power 01 Your Love (ferefrasOfMICMG) 

Total Plays: 134. Total Stations: 6, Adds: O 

STARFIELD Filled With Your Glory (Sparrow /EMI CMG) 

Total Plays: 128, Total Stations: 4, Adds: 1 

TEN SHEKEL SHIRT Risk (INC) 

Total Plays: 127, Total Stations: 5, Adds: 0 

FALLING UP Broken Heart (BEC) 

Total Plays: 125, Total Stations: 3, Adds: 1 

INHABITED Rescue Me (Independent) 

Total Plays: 116, Total Stations: 4, Adds: 0 

IAN ESKELIN Taboo (Inpop) 

Total Plays: 114, Total Stations: 4, Adds: 2 

ARTIST TITLE LABEL/SI 

BIG DISMAL Just The Same (Wind-up) 

THOUSAND FOOT... Rawkfist (Tooth &Nail /EMC) 

FM STATIC Something Ta Believe In (Tooth & Nail) 

FALLING UP Broken Heart (BEC) 

TREE63 The Answer To The Question (Inpopl 

P.O.D. Change The World (Atlantic) 

SEVENTH DAY SLUMBER Spiraling (Crown) 

NUMBER ONE GUN Starting Line (floodgate) 

JONAH33 Watching You Die (Ardent) 

BLINDSIDE All Of Us (E /ektra /EEG) 

INHABITED Rescue Me (Independent) 

KUTLESS Treason (BEC) 

SWITCHFOOT Dare You To Move (Red Ink /Columbia) 

SPOKEN Falling Further (Tooth & Nail) 

SKY HARBOR Welcome (Inpop) 

BY THE TREE Confessions (fervent) 

SKILLET My Obsession (Ardent) 

STAPLE DVO (Dictatorship vs. Democracy) (flicker) 

SANCTUS REAL Beautiful Day (Sparrow,EMICMG) 

ANBERLIN Ready Fuels (Tooth & Nail) 

SUPERCHICK One Girl Revolution ( Lnpop) 

BUILDING 429 Free (Word /Curb /Warner Bros.) 

IAN ESKELIN Taboo (Inpop) 

UNSHAKEN Break (SP/i 

LESTER FINN EXPERIMENT Holding Out (Independent, 

ROCK 'N' ROLL WORSHIP CIRCUS Gift Of Cool (M2.0) 174 

SEVEN PLACES Landslide (BEC) 169 

STEREO MOTION Tip Of My Tongue (flicker) 168 

PLUS ONE Poor Man (Inpop) 168 

MODERN DAY JOHN Autumn (Independent) 162 

TOTAL .1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

463 +25 9 3010 

433 -11 10 3210 

412 +61 6 3011 

398 -23 15 2910 

386 +33 10 3211 

367 -5 8 3211 

351 +31 7 3110 

343 +15 8 2310 

297 0 7 2910 

293 +45 3 1512 

292 0 10 2612 

289 41 17 2810 

277 +60 5 2313 

274 +86 3 2613 

271 -21 10 2612 

249 +2 7 2611 

241 +67 2 2314 

233 +53 3 1812 

216 -1 18 2410 

215 +40 3 1516 

197 +25 3 2314 

196 +27 2 2015 

186 +8 5 2614 

185 +4 4 2013 

179 -5 4 2311 

+25 1 1912 

16 18 1912 

-9 6 1610 

-74 11 2310 

0 2 1211 

38 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 3/21 - Saturday 3/27. 
© 2004 Radio & Records. 

New &Active 
EMERY The Ponytail Parades (Tooth & Nad/ 

Total Plays: 153, Total Stations: 12, Adds: O 

PILLAR Bring Me Down (Flicker) 

Total Plays: 122, Total Stations: 13, Adds: 12 

EARTHSUIT Foreign (Math) 

Total Plays: 115, Total Stations: 7, Adds: 0 

APOLOGETIX Lifestyles Of The Rich And Nameless (Parodudes) 

Total Plays: 112, Total Stations: 19, Adds: 3 

ADDISON ROAD All I Need Is You (Independent) 

Total Plays: 105, Total Stations: 10, Adds: 1 

TAYLOR SORENSEN Love Somebody Else (Rocketown) 

Total Plays: 98, Total Stations: 12, Adds: 1 

MXPX You Make Me, Me (A &Mllnterscope) 

Total Plays: 97, Total Stations: 4, Adds: 0 

AUDIO ADRENALINE Start A Fire (Forefront /EM /CMG) 

Total Plays: 95, Total Stations: 11, Adds: 5 

PETRA Woulda, Shoulda, Coulda (Inpopl 

Total Plays: 92, Total Stations: 16, Adds: 2 

DELIRIOUS? Rain Down (Sparrow/EMICMG) 

Total Plays: 85, Total Stations: 10, Adds: 2 

Hugos on a Roll thi Lavare T-Shirts Pomona Snags Posters Past Cards Fans Pandas Scratch -Ob Cards Umbrellas. 
y 
CD REFRENCES: 

Westwood One Z -700 
New York City WKYS 
Washington DC KBXX 
Houston KNIX 
Phoenix WUSN 
Chicago WPLJ New 
York City WPHI 
Philadelphia KIAK 
Anchorage WSCR 
Chicago WWPR New 
York City KSCS Dallas 

KLB1 Austin KYGO 
Denver WPEG 
Charlotte KBLX Son 
Francisco WALK Long 
Island WABC New 
York ESPN WLIB New 
York City KRTH Los 
Angeles CNN Jones 
Radio Network KPRS 

Kansas City WWRL 
New York City KKQ4 
Dallas WSM 
Nashville WJFK 
Washington DC United 
Stations Hot 97 NYC 

OFFERING OVER 25,000 DIFFERENT PRODUCTS! 

tfium Ûablbóe lead Deal) , L 

TOLL -FREE 800 -7- COYOTE 
(726 -9683) 

coyote promotinnsr 4 

Servicing Radio, Records and TV since 1989 O 
300 NORTHERN Bl., SUITS 1126 GREAT NECR, NY 11021 PO Box 2212, GREAT NECR, NY 11022 516-4875696 r; 516 482 7425 CUSTOMSRSERVICSIPCOYOrEPROMOTIONS.COM COYOTE PROMOTIONS IS A DIVISION Or ADOBE GRAPHICS L DESIGN, INC. 
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/NSPO TOP 20 
1 1 

2 

3 

5 

4 

7 

ARTIST . 

TOTA- 
PLAYS 

JAMIE SLOCUM By Your Side (Curb) 413 

2 CHRIS RICE Untitled Hymn (Come To Jesus) (Rocketown) 347 

o 
o 
o 
o 

s p 
8 8 

6 

11 

16 

12 

15 ® 
(Debut> l 

17 ® 
18 0 
10 17 

14 18 

19 

13 20 

9 

m 

NEWSONG For The Glory Of Christ (Reunion /PLG) 310 

DAVID PHELPS Amts Open Wide (Word/Curt/WarnerBros.) 303 

C. BILLINGSLEY Your Love... (Perpetual Entertainment) 289 

SCOTT KRIPPAYNE The Least I Can Do (Spring Hill) 261 

CASTING... Who Am I (BeachStreet /Reunion /PLG) 256 

NICHOLE NORDEMAN Even Then (Sparrow /EMI CMG) 231 

S. CURTIS CHAPMAN Moment... (Sparrow /EMI CMG) 231 

PAUL BALOCHE My Reward (Hosanna) 229 

J. VELASQUEZ Where... (Word/CurblWarnerBros.) 211 

12 PHILLIPS, CRAIG & DEAN Here I... (Sparrow /EMI CMG) 209 

AVALON All (Sparrow /EMICMG) 200 

SELAH You Raise Me Up (Curb) 195 

A. DENSON WI L. BEVILL The Arms That... (Spring Hill) 188 

4HIM You Reign (WordlCurb /Warner Bros.) 186 

BIG DADDY WEAVE Completely Free (fervent) 175 

POINT OF... The Love Of Christ (Word/CurblWannerBros.)172 

K. STARLING Something More (Word /Curb/WarnerBros.) 165 

CECE WINANS Thirst For You (PureSprings /LNB) 157 

.1- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

6 11 2110 

19 18 1710 

+14 7 1810 

+17 8 1810 

+2 12 1810 

+14 5 1811 

+22 3 1811 

-8 12 1310 

36 20 ' 310 

+11 4 '710 

+20 4 ' 510 

.8 10 1010 

+9 5 1211 

+45 1 1513 

+3 6 1311 

+6 3 1611 

-52 17 1110 

-21 18 1010 

+6 7 1010 

-45 13 911 

21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 3/21 - Saturday 3/27. 

© 2004 Radio 8 Records. 

Rhythmic Specialty Programming 
RA, ARTIST TITLE LASEL:S' 

1 JOHN REUBEN Move ( Gotee) 

2 KJ52 Back In The Day (Uprok) 

3 APT. CORE Loved (Rocketown) 

4 URBAN D The Immigrant (Flavor) 

5 L.A. SYMPHONY Gonna Be Alright ( Gatee) 

6 OUT OF EDEN Love, Peace & Happiness ( Gotee) 

7 SINTAX.THE.TERRIFIC When I Don't Show (Oct) 

8 ROYAL TEMPLE Worldwide (You Feel Me) (Flying Leap) 

9 VERBS Love Triangle (Gomel 

10 STU DENT That's It (Oct) 

CHR Most Added 
www.rrindicatoc corn 
ARTIST TITLE LABEL(S) ADDS 

CASTING CROWNS Who Am I (Beach Street/Reunion /PLG) 6 

MERCYME Here With Me (ING, 6 

KUTLESS Sea Of Faces (BEC) 4 

BIG DISMAL Jus: The Same /Windup) 4 

Rock Most Added 
www.rrindicator corn 
ARTIST TITLE L16EL(S, ADDS 

PILLAR Bring Me Down (Flicker) 12 

ANBEALIN Ready Fuels (Tooth é Nail) 6 

BUILDING 429 Free (Word /CurbiWarner Bros.) 5 

AUDIO ADRENALINE Start A Fire (Forefront/EMICMG) 5 

KIDS IN THE WAY We Are (flicAer) 5 

IAN ESKELIN Taboo (Inpop) 4 

SUPERCHICK One Girl Revolutioi I/npop) 4 

SKILLET My Obsession (Ardent) 4 

Inspo Most Added 
www- rrindicator corn 
ARTIST TITLE LABELS, ADDS 

SELAH You Raise Me Up (Curb) 3 

BEBO NORMAN fDJOY WILLIAMS Yes I Will (Essential /PLG) 3 

ACROSS THE SKY Broken World (Word /Curb /Warner Bros.) 3 

TODD AGNEW Grace Like Rain (Ardent) 2 

FFH Good To Be Free (Essential /PLG) 2 

GEORGE ROWE Think About That (Rocketown) 2 

REBECCA ST. JAMES The Power Of Your Love (forefront /EMI CMG/ 2 

DARLENE ZSCHECH Heaven On Earth / /NO) 2 

DAVID BUSH All About You (Poet Of Light] 2 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

REtR's INDUSTRY VIP PACKAGE 
REtR .Today: ndThe Indust y's Leading Daily Fax 

RftR's Today's News 
E -mail updates of breaking stories 

The REtR Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
R&R'S INDUSTRY VIP PACKAGE IS $445oó 

(Regular rate $595.00) 

e -mail R &R at: FAX Credit Card Payments To: 

moreinfo @radioandrecords.com 310.203.8727 
Call R &R at: Subscribe online: 

310.788.1625 www.radioandrecords.com 
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JACKIE MADRIGAL 
jmadrigal@radioandrecords.com 

LATIN FORMATS 

Why Oldies Are Still 
Today's Goodies 
An interview with KPRC -FM /Monterey PD Alex Lucas 

Spanish Oldies station reaching No. 1 in a mar- 
ket has happened before. Miami has seen it, and now 
it is KPRC -FM (La Preciosa) /Monterey, on California's 
Central Coast, that has taken the format to the top of 
the ratings, competing with Regional Mexican and 
Contemporary stations. In the winter '04 book, La 
Preciosa ranked No. 1, with a 6.9 rating. 

But what is it about these songs 

from yesteryear that gets people 
tuning in? Is it purely nostalgia? 

One could say that, but, 

according to KPRC PD 

Alex Lucas, 18-year-olds 

and younger kids are also 

listening. With this in 

mind, and taking into 
consideration the fierce 

competition in the heavy 

Hispanic markets of Cal- 
ifornia, we explore the 
success of a format that 
plays only the hits of the past. 

R &R: Your station is Oldies, but 

what styles of music do you program? 

AL: Our programming is based 

on music by artists including José 

Alfredo Jiménez, Javier Solis and 

Pedro Infante. But we don't focus 

only on ranchera music. We mix in 

songs by such bands as Los Ange- 
les Negros, Los Terricolas and Los 

Freddys, who were big bands in 
Mexico - so much so that much of 

their music is now being rerecord- 

ed by new bands. The public is get- 

ting the chance to listen to the songs 

they like with the original 
artists, and I think that is 

what has created such a 

success for the station. 

R &R: Then you would 

call your station a soft Re- 

gional Mexican Oldies sta- 

tion? 

AL: Exactly. It's funny 
ucas that we now divide sta- 

tions according to format - Regional Mexican, Tropical, Con- 

temporary. But our market wasn't 
used to that until recently. You found 

music of all sorts on the same sta- 

tions, and that's what I went back 

to, and it worked. This is not a new 

concept, and Clear Channel saw the 

potential and gave this format the 

opportunity to flourish with one of 
its biggest signals in the market. 
And in just two books, we've gone 

to the top of the ratings. 

Alex L 

WELCOME BACK, BOY! WSKO/New York morning show host Luis 

Jiménez (r) and producer Alma welcome back DJ Boy From Bonao (I). who is back 

from the Dominican Republic to once again join the station's lineup from 3-5pm. 

"Monterey- Salinas- 

Santa Cruz, a market 

with 120,000 people, 

has 18 Spanish - 

language stations 

that reach it. It's a 

very small market for 

so many stations." 

R &R: fell nu' abort your market 

makeup. 

AL: It's Mexican and very adult. 
There are a lot of people from Mi- 
choacan, Guanajuato and Guadala- 

jara. That also influences the type of 

music we program. We have to take 

a look at the kind of people who 

make up the majority and go from 

there. 

R &R Do these oldies tunes remind 

those people of their lives in Mexico? 

AL: Yes. When you listen to those 

songs, it takes you back and re-con- 

nects you to where you come from 
and who you are. 

R &R How fierce is the competition 

in the market? 

AL: Monterey -Salinas -Santa Cruz, 

a market with 120,000 people, has 18 

Spanish -language stations that 
reach it. We have Univision's KSOL 

& KSQL, Entravision has four sta- 

fions, Wolfhouse has five, etc. It's a 

very small market for so many sta- 

tions. 

So my thing has always been to 

go against the wind, because if one 

thing is a hit, everyone copies it. I 

opt to go in the other direction. It 

used to take longer to prove my the- 

ory, but it eventually worked. Now, 
with an FM, the theory is proven 
much faster. 

R &R What is your target audit) n 

for this format? 

April 2, 2004 R &R 75 

First You Nominate, 
Then You Vote 
The key word here being you. Yes, the annual R &R Industry Achieve- 

ment Awards are determined by you, the people who live, breathe and 

eat the radio and record industries. 
You are the ones who, each year, 

decide who should be honored for 

their achievements during the past 
year. Here's the task before you 

now: Find the nominating ballot in 

the March 26 issue of R &R, and 
write in the names of those you 
want to honor in both radio and 
records. Then send it back to us 

pronto; the deadline is April 9. 

Winners will be honored at R &R 
Convention 2004, June 24 -26 at the Beverly Hilton Hotel in Los Angeles. 

Check this space every week for convention updates. 

AL: Our format targets 25- to 55- 

year -olds. But when we got the 

numbers back, we realized that even 

18- year -olds are tuning in. The corn - 

pany always asks what our demo- 

graphic is, and you have to tell them 

what they expect to hear. But I al- 

ways get back to radio and to who 
is really tuning in. 

Even young kids are listening, not 

only because we have a special 
show for them on Saturdays, but 
because their parents are listening to 

us. I also think that our variety 
works. I've been doing radio for 14 

years, and I've never liked how seg- 

mented radio can get with the for- 

mats, the music and the target au- 

dience. Music is universal, and so 

our station features all sorts of mu- 

sic for all sorts of listeners. 

R &R: So you're going after every lis- 

tener, no natter his or her age and mu- 

sic tastes? 

AL: Sure. I'm going after people 

with all sorts of music tastes, and 

that's part of the station's success. 

Most stations have defined their for- 
mat too much, and they grab a cer- 

tain audience segment, which 
works for them. What I do is I take 

a bit of one station's audience, a bit 
from the other and so on. Maybe re- 

search shows other methods, but I 
don't like to complicate things too 

much. 

R &R Why is it that the oldies are so 

hot today? Is it that new music lacks 

quality? 

"People see us as an 

alternative, and they 

have supported us. 

But part of our 

success also has to 

do with the station's 

talent, the DJs." 

"Our format targets 

25- to 55- year -olds. 

But when we got the 

numbers back, we 

realized that even 

18- year -olds are 

tuning in." 

AL: I think so. Much of today's 
music isn't there, qualitywise. I 

know that we need new artists be- 

cause I won't be able to live forever 

programming José Alfredo Jiménez, 

but this music works because all 
other stations play the same thing. 
We showed people that they do 
have a choice, and they have chosen 

us. I'm not trying to reinvent the 
wheel. I focus on the simple things, 
because I know people like that. 

R &R: Station playlists are very tight, 

and stations only play the hits. So do 

you, except you have loads of songs that 

were hits in the past to choose from. 

AL: Exactly. People see us as an 

alternative, and they have support- 
ed us. But part of our success also 

has to do with the station's talent, 

the DJs. Our DJs are not mechanical, 

they are down -to- earth, talented 
people. We went back to the basics 

of doing radio. Our audience no- 
ticed and liked it. Maybe later we 

may have to change things, because 

once someone else copies what we 

are doing, it will be time to move on. 

That's how it works. 

Let me say that I didn't necessar- 

ily like getting to the top of the rat- 

ings so fast. I'd rather take it little by 
little and enjoy the process a bit 
more. The pressure is on because it's 
not hard getting to the top, what's 
hard is to stay there. But we're com- 
mitted to keeping those numbers, 
and we're ready for the challenge. 
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This Week In Spanish- Language Music 

Radio Corner 
Juan González 
PD, KTTA/Sacramento 

We have great news: KTTA is now transmitting 
simultaneously with KEJC -FM, which covers Stockton 
and Modesto. This allows us to cover the whole Central 

Valley. It's the same programming, with different 
commercials. We began the simulcast on March 18. Our 

programming is Regional Mexican, with a focus on norteño, banda and grupero. 

REST IN PEACE Adán "Chalino"Sánchez. 19. died Saturday, March 27 after being injured in a car 

accident in Sinaloa. Mexico while en route to Puerto Vallarta for a performance. The singer (1) is seen 

here with Univision Music Group National Publicity Manager Marco Gonzáles at the Larry King studio 

during a visit to CNN's Escenario show. 

3 

4 

See Them Live 
Control Machete, House of Blues, Chicago 

Chayanne, Miami Arena, Miami 

Control Machete, El Rodeo, Sacramento 

Chayanne, Madison Square Garden, New York 

Control Machete, Slim's, San Francisco Control Machete 

5 Chayanne, Rosemont Theater, Chicago 

7 Control Machete, Key Club, West Hollywood, CA 

5 Chayanne, Toyota Center, Houston 

8 Control Machete, X Fandango's, Anaheim, CA 

9 Los Lonely Boys, Jacob Brown Convention Center, Brownsville, TX 

10 Chayanne, Dodge Arena, McAllen 

11 Chayanne, Laredo Entertainment Center, Laredo, TX 

14 Chayanne, El Paso Community Center, El Paso 

17 Chayanne, San Jose University Event Center, San Jose, CA 
Chayanne 

18 Chayanne, Arrowhead Pond, Anaheim, CA 

22 Chayanne, Anselmo Valencia Amphitheater, Tucson 

23 Chayanne, Dodge Theater, Phoenix 

24 Chayanne, Theater at Sports Arena, San Diego 

41101111 
1 Alejandro Sanz and (opening all Saní s U.S. dates) 

Eva Amaral & Juan Aguirre, Madison Square Garden, New York 

4 Alejandro Sanz, Rosemont Theater, Chicago 

7 Alejandro Sanz, Next Stage, Dallas 

9 Alejandro Sanz, Reliant Arena, Houston 

18 Alejandro Sanz, The Joint, Las Vegas 

20 Alejandro Sanz, Cox Arena, San Diego 

22 Alejandro Sanz, Arrowhead Pond, Los Angeles 

23 Alejandro Sanz, HP Pavilion, San Jose, CA 

Alejandre 5anz 

Elvis Crespo New Single 
"Hora Enamorada" 

Instant Reaction at Radio!!! 
Ya en Rotacion en: 

WSKQ/NY WCAA/NY 

WXDI/Miami WRTO/Miami 

KZAB/Los Angeles ONDA/PR 

WEMG/PA 

WNUE/Orlando 

FM93/PR 

WLAT/NH 

WMGG/Tampa 

WI/JP/PR 

New Album "SABOREALO" 
in stores May 4th!! 

WBPS/DC 

WRMD/Tampa 

OLE 
M U S I C 
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Every major Latin st i in the top 140 is 

s Latin Music 

Delivering timely and accurate service with the standard set by Mediabase 

Radio Stations Call: 
818.377.5300 

Music Executives Call: 
305.766.0054 
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CONTEMPORARY TOP 25 
TH 

WEEK ARTIST TITLE LABELS) 

1 PAULINA RUBIO Te Quise Tanto (Universal) 

2 CHAYANNE Cuidarte El Alma (Sony Discos) 

3 OREJA DE VAN GOGH Rosas (SonyDiscos) 

4 SIN BANDERA Que Lloro (SonyDiscos) 

5 RICKY MARTIN Y Todo Queda En Nada (SonyDiscos) 

6 ALEX UBAGO Aunque No Te Pueda Ver (WarnerML.) 

7 MARCO A. SOLIS Más Que Tu Amigo (Eonovisal 

8 DAVID BISBAL Bulería (Universal) 

9 THALIA Cerca De (EMILatin) 

10 CRISTIAN TeLlamé (BMG) 

11 OBIE BERMUDEZ Antes (EMILatin) 

12 JULIETA VENEGAS Andar Conmigo (BMG) 

13 MANA Sábanas frías (WarnerML.l 

14 TRANZAS Morí (J &N) 

15 CAFETACUBA Eres (MCA) 

16 LUIS MIGUEL Un Te Amo (WarnerMt.) 

17 ANA BARBARA Deja (Eonovisa) 

18 GLORIA ESTEFAN Tu Fotografía (SonyDiscos) 

19 LUIS FONSI Abrazar La Vida (Universal) 

20 ALEJANDRO FERNANDEZ Lucharé Por Tu Amor (SonyDiscos) 

21 JUANES La Paga (Universal) 

22 SIN BANDERA Mientes Tan Bien (Sony Discos) 

23 MANA Te Llevaré Al Cielo (WarnerM .! 

24 OREJA DE VAN GOGH Deseos De Cosas Imposibles (Sony Discos) 

25 CHAYANNE Un Siglo Sin Ti (Sony Discos) 

Data is complied from the airplay week of March 21 -27. 

and based on a point system. 

© 2004 Radio & Records. 

PC'hTS 

260 

187 

183 

168 

159 

139 

132 

126 

108 

101 

85 

75 

70 

68 

65 

60 

60 

59 

55 

54 

52 

51 

51 

46 

44 

Going For Adds 

4EVER Porque Te Amo (Mambo Maniacs) 

ALEKS SYNTH Te Soñé (EMI Latin) 

ANA CRISTINA Tan Solo Son Palabras (Sony Discos) 

LUIS MIGUEL Vuelve (Warner ML.) 

TROPICAL TOP 25 

1 VICTOR MANUELLE Tengo Ganas (Sony Discos) 

2 TITO ROJAS El Gallo No Olvida (MP) 

3 GRUPO MANIA Teléfono (Universal) 

4 MARIANA Me Equivoqué (Univision) 

5 REY RUIZ Creo En El Amor (Sony Discos) 

6 AREA 305 Hay Que Cambiar (Univision) 

7 GILBERTO S. ROSA El Refrán Se Te Olvidó (Sony Discos) 

8 SONDE CALI La Sospecha ( Univision) 

9 DAVID BISBAL Bulería (Universal) 

10 PAULINA RUBIO Te Quise Tanto (Universal/ 

11 POCHY Y SU COCOBANDA La Barriguita (Independiente) 

12 GLORIA ESTEFAN Tu Fotografía (Sony Discos) 

13 AVENTURA Hermanita (Premium) 

14 RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 

15 JERRY RIVERA Puerto Rico (BM 
16 TOROS BAND Loca Conmigo (Universal) 

17 JOHNNY VENTURA El Amoi No Mata (MP) 

18 MARC ANTHONY Este Loco Que Te Mira (Sony Discos) 

19 VICTORIA Echale Leña (Universal) 

20 MANA Sábanas Frías (Warner MC.) 

21 DON OMAR Luna (Independiente) 

22 EDDIE SANTIAGO Flor Dormida (Sony Discos) 

23 TOROS BAND Si Tú Estuvieras (Universal) 

24 ANDY ANDY Necesito Un Amor (Sony Discos) 

25 NG2 Quitémonos La Ropa (SonyDiscos) 

Data is complied from the airplay week of March 21 -27, 

and based on a point system. 
© 2004 Radio & Records. 

TOTAL 

' OINTS 

243 

126 

108 

105 

100 

96 

91 

84 

79 

78 

67 

64 

61 

58 

58 

58 

49 

44 

41 

41 

37 

35 

35 

34 

34 

Going For Adds 

4EVER Porque Te Amo (Mambo Maniacs) 

ANA CRISTINA Tan Solo San Palabras (Sony Discos) 

...desnuda tus emocione .s 

'Jtiflífl rri-JJiiJ 

Affiliation contact: 
Ana Saicido (212) 899 -3227 

www.radiovisa.com 

Monday - Friday 8PM -10PM PST 

Radiovisa 
www.americanradiohistory.com
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REGIONAL MEXICAN TOP 25 
RIST 

1 CONJUNTO PRIMAVERA Haznme Olvidarla (Fonovisal 

2 YOLANDA PEREZ Estoy Enamorada ( fonovisa) 

3 PALOMO Baraja De Oro (Disa) 

4 TIGRES DEL NORTE José Pérez León (Fonovisa) 

5 MONTEZ DE DURANGO Te Quise Olvidar (Disa) 

6 MONTEZ DE DURANGO Lágrimas De Cristal (Disa) 

7 CUISILLOS Vanidosa (Balboa) 

8 MARCO A. SOLIS Más Due Tu Amigo ( Fonovisa) 

9 BRYNDIS Pero Tú No Estás (Disa) 

10 PATRULLA 81 Cómo Pude Enamorarme De Ti (Disa) 

11 ANGELES DE CHARLY Y Qué (Fonovisa) 

12 BANDA EL RECODO Para Toda La Vida ( fonovisa) 

13 INTOCABLE A Dónde Estabas (EMILatin) 

14 HOROSCOPOS DE DURANGO Dos Locos (Disa) 

15 K PAZ DE LA SIERRA Jumbalaya (Procan) 

16 INTOCABLE Soy Un Novato (EMILatlrr) 

17 JOAN SEBASTIAN Amar Como Te Amé (Balboa) 

18 HURACANES DEL NORTE Nomás Por Tu Culpa ( Umvision) 

19 TUCANES DE TIJUANA Amor Descarado (Universal) 

20 LA DINASTIA DE TUZANTLA Y Dicen (Universal) 

21 DJ KANE La Negra Toniasa (EMILatin) 

22 BRISEYDA Por Qué Me Haces Llorar (Platino) 

23 EL PODER DEL NORTE No Tengas Miedo De Enamorarte (Disa) 

24 VOCES DEL RANCHO Camarón Pela'o (EM/Latin) 

25 BRONCO "EL GIGANTE DE AMERICA' Dalo Por Hecho ( Fonovisa) 

Data is complied from the airplay week of March 21 -27, 

and based on a point system. 

© 2004 Radio & Records. 

TOTAL 
POINTS 

320 

251 

245 

242 

204 

191 

170 

168 

159 

149 

146 

136 

126 

112 

112 

106 

105 

99 

86 

84 

84 

83 

76 

75 

64 

TEJANO TOP 25 
NS 
ee ARTIST TITLE LASELIS) 

i DJ KANE La Negra Tomasa (EMILatin) 

2 JIMMY GONZALEZ & GRUPO MAll Perla Del Mar (Freddie) 

3 MICHAEL SALGADO La Cruz De Vidrio (Freddie) 

4 JOE LOPEZf!A.B. QUINTANILLA Me Duele (EM/Latin) 

5 SOLIDO Tal Vez (Freddie) 

6 IMAN Ya No ( Univision) 

7 DUELO Un Minuto Más ( Univision) 

8 CONTROL MiNajayita (EM/Latin) 

9 INTOCABLE A Dónde Estabas (EM/Latin) 

10 BIG CIRCO Voy Navegando (EMILatin) 

11 PALOMINOS Chulita (Urbana) 

12 PALOMINOS Callejón Sin Salida (Urbana) 

13 INTOCABLE Soy Un Novato (EMILatin) 

14 KUMBIA KINGS Sabes A Chocolate (EM/Latin) 

15 LA TROPA F La Tentación (Freddie) 

16 PALOMO Baraja De Oro (Disa) 

17 RAM HERRERA fIJAY PEREZ No Me Volveré A Enamorar (Tejas) 

18 RAM HERRERA Muchachita Color Canela (Tejas) 

19 LA ONDA Agárrame La Cintura (EM/Latin) 

20 JENNIFER PEÑA Vivo Y Muero En Tu Piel ( Univision) 

21 RAMON AYALA La Hoja Y Yo ( Freddie) 

22 MARCOS OROZCO De Corazón A Corazón (Catalina' 

23 JIMMY GONZALEZ & GRUPO MAll Te Llevo En Mi Alma (Freddie) 

24 JAIME Y LOS CHAMACOS Quisiera Verte Y No Verte (Freddie) 

25 MONTO Sexo, Pudor Y Lágrimas (A.RC. Discos) 

Data is complied from the airplay week of March 21 -27, 

and based on a point system. 
© 2004 Radio & Records. 

Going For Adds 

COSTUMBRE Vuelve A Vivir (WarnerML.) 
Kt A Que Te Pongo (Ole Music) 

Going ForAdds 

K1 A Clue Te Pongo (Ole Music) 

TA 

Per;-s 

235 

192 

183 

179 

164 

132 

131 

97 

95 

92 

91 

89 

72 

68 

62 

62 

62 

62 

59 

57 

52 

52 

51 

42 

37 

Rock /Alternative 
TW 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

'1 
12 

i3 
14 

15 

ARTIST Tille 

CONTROL MACHETE El Genio Del Dub /Universa /,I 

JULIETA VENEGAS Lento (BMGI 

SUPERLITIO Qué Vo' Hacer (Cielo Music Group /BMG) 

JULIETA VENEGAS Andar Conmigo IBMGI 

ROBI DRACO ROSA Más Y Más (Sony Discos) 

ANDRES CALAMARO Estadio Azteca (Warner ML.) 
KINKY Presidente (Nettwerk) 

BABASONICOS Irresponsables (Pop Art/Pelo Music) 

MANA Sábanas Frías (Warner NU.) 

SANTINO Sonríe (LAM) 

HOJA SECA Vagabundo ( Respek) 

ZOE Peace And Love (Sony Discos) 

INSPECTOR Ska Voovie Boobie Baby (Universal) 

CAFE TACUBA Eres (MCA) 

ALEJANDRO MARCOVICH No Volveré (Independiente) 

Songs ranked by total number of points. 17 Rock/Alternative reporters. 

Record Pool 
TW ARTIST Tille 

1 VICTOR MANUELLE Tengo Ganas (Sony Discos) 

2 GRUPO MANIA Teléfono (Universal) 

3 MARIANA Me Equivoqué ( Univision) 

4 PAULINA RUBIO Te Quise Tanto (Universal) 

5 REYNOS Tabaco Y Ron (Latinflava) 

6 SONORA CARRUSELES La Salsa La Traigo Yo (Fuentes) 

7 EL GRAN COMBO Brujería Remixes (Combo) 

8 SON DE CALI La Sospecha (Univision) 

9 TITO ROJAS El Gallo No Olvida (MP) 

10 BANDA GORDA Sueña (MP) 

11 TITO ROJAS El No Es Mejor Que Yo (MP) 

12 VICO -C fIEDDIE DEE & TEGO CALDERON El Bueno, El Malo Y El Feo (EM /Latin) 

13 DAVID BISBAL Buleria (Universal) 

14 BIG BOY & ANGEL LOPEZ Dónde Está El Amor (MP) 

15 90 MILLAS Quién Manda (GuitinnBrothers) 

Songs ranked by total number of points. 23 Record Pool reporters. 
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I http://onairjobtipsheeL.com J 

SOUTH 

SMI MIN f 
Sound Software 

International Sales 
Position 

Radio growth and expansion in our 
Latin America sales organization have 
created a career opportunity to join the 
World's Leader in Broadcast Software 
Ideal candidate must be bilingual: En- 
glish /Spanish; Portuguese a plus. 
Product knowledge of Selector (not a 
requirement, but a plus), and should 
have past experience in music schedul- 
ing, radio operations, and sales. 
Position is based out of our Miami Of- 
fice, and requires travel throughout all 
of Latin America. 

Reply by e-mail: AFederici@resworks.com 
or fax: (9141206-3934. 
No phone calls, please. 
Competitive salary and benefits. EOE 

Sales Support and 
Administrative Position 

Career Opportunity to join the Worlds 
Leader in Broadcast Software 
Ideal candidate must be bilingual: En- 
glish /Spanish; Portuguese a plus. 
Ideal candidate will be detail oriented, 
able to multitask and be a self starter. 
Responsibilities include telephone, ad- 
ministrative, and sales support. Position 
is located in our Miami Office. 

Reply by e-mail: 
AFedericit resworks.com 
or fax: f914) 206 -3934. 
No phone calls, please. 

Competitive salary and benefits. EOE 

Tuscaloosa, AL: Morning Show Co 
Host needed market leader WTXT 
(Country). Send resume /demo 
jaymichaels @clearchannel.corn. Clear 
Channel is an equal opportunity em- 
ployer. 

POSITIONS SOUGHT 

Syndication company for sale. 15 years old. 
Turnkey. Owner retiring. Serious inquiries 
only. hitsam @aol.com. (4/2) 

Eleven year Country radio veteran. Experi- 
enced in all dayparts. Great pipes and prod, 
good numbers, FCC friendly. Joe - (269) 
684 -6215 or joemacdonald943@yahoo.com. 
(4/2) 

HOW TO REACH US 

CIRCULATION: 

hone 

310- 788 -1625 

NEWS DESK: 310- 788 -1699 

R &R ONLINE SERVICES: 310-788-1635 

ADVERTISING /SALES: 310-553 -4330 

Your dream job just opened up. 
WQDR is looking for a morning 
show co-host. Please apply if you are 
warm and sincere on air and off. The 
incredible 94.7 signal covers half of 
North Carolina. We are the #1 sta- 
tion in the market and are all about 
winning with teamwork and making 
a difference in the Raleigh -Durham 
community. It's country music with 
CHR personality. For the right per- 
son, it's a sweet package. Wait, it gets 
better. Curtis Media is a privately - 
owned company. We do radio right 
and everyday is fun. Females encour- 
aged to apply. Follow these rules: 
send a CD aircheck of one complete 
scoped hour plus cover letter and 
resume to Lisa Mckay WQDR PD 

3012 Highwoods Blvd suite 201 Ra- 

leigh, NC 27604. No calls. No e-mails 
Curtis Media Group is an Equal 
Opportunity Employer. Go to 
curtismedia.com for more info! 

POS /T/O S SOUGHT 
12 year pro seeking long -term position. 
On Air /MD /OM experience. Loves commu- 
nity involvement. Aircheck: http: /í 
members.aol.com /radioaircheck Email 
MrRockAndRoll @mchsi.com. Phone: 630- 
365- 3792.(4/2) 

Hot new format available in 24 hour syn- 
dication. 3DSJ Request & Dedication Radio. 
Listen: www.3DSJ.com. Free trial available! 
(813) 920 -7102, billelliott©3DSJ.com. (4/2) 

Chicago Morning Show Seeks New Home. 
Looking for new opportunity. Not stuck or 
mornings. Check outwww.lukeinthemorning . 

corn for demo, pics, resume. E -mai 
luke @lukeinthemorning.com. (4/2) 

Pro Radio Personality Available almost 
decades experience, national, major, large, 
medium market air talent pursues opening 
- Details, URL: http: / /community.webtv.net/' 
dandavdd/Dan0SeasonedPro. (4/2) 

PO /OM with strong leadership, People and 
organizational skills. Multi formats. Todd 
Martin (304) 295 -7470 email: glenmar2@ 
charter.net.(4/2) 

Hardworking male air talent, great voice 
with personality and positive energy tc 
match looking for a gig in San Diego call 
858 -278 -1898. (4/2) 

Ratings soared in first book! Tremendous 
following! Young, hip relationship talk 
host formerly of NJ 101.5 available! 
michellejerson @aol.com. (4/2) 

WEST 

Seeking VP/ 
General Manager 

Entercom Seattle is seeking a Vice Presi- 

dent/General Manager for two of our 
FM stations. We are looking for individu- 
als with an unrelenting ability to deliver 
superior results. Ideal candidates will 
have a proven track record for growing 
revenue and ratings share. Candidates 
must be committed to recruiting, 
mentoring and developing top sales and 
programming talent. Strong communi- 
cation and leadership skills are a must. 

GM experience preferred. Large cluster 
sales management experience is a plus. 

If you know the difference between a 

leader and a manager...if you want to 
work for a company that has both size 

and agility... and if you want to live in 

one ofAmerica's most vibrant and beau- 
tiful cities, then apply in confidence to: 

Noreen McCormack, VP of HR 

Entercom Communications Corp. 
1820 Eastlake Ave. E. 

Seattle, WA 98102 
nmccormack@entercom.com 

Entercom is an Equal Opportunity 
Employer 

POSITIONS SOUGHT 

Recent Graduate of Ohio Center for Broad- 
casting seeks first job as on air talent. Pre- 
fer full time over part time. Will relocate. 
Contact at almigi@yahoo.com or 216 -849- 
2695.(4/2) 

OM/PD/Mornings: Multi- Format -Station 
success. 20yr Veteran with great record & 
References. Creative, Driven, Loyal. AC /HOT/ 
Classic Rock/Country (979) 219 -0135 email: 
rhinotx65 @yahoo.com. (4/2) 

Young, fun movie critic for your station, 
just in time for summer movie season. 
Contact Willie Waffle 202- 966 -1740, 
www.WaffleMovies.com. (4/2) 

RLtR Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue. your ad must be 

received by Thursday noon (PST). eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 8 1/2' X 11' company /station letterhead and are 

accepted only by mail or fax: 310 -203- 8727.Only free po- 

sitions sought ads are accepted by e-mail to: 

llinares ®radioandrecords.com. Address all 20 -word ads to 

R &R Free Opportunities. 10100 Santa Monica Blvd., Third 

Floor. Los Angeles. CA 90067. 

REtR Opportunities 
Advertising 
lx 2x 

$200 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for lx, $50 for 2x). In addition, all ads appear on R &R's 
website. (www. radioandrecords.com). 

Blind Box: add $50 

The R &R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50/inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to llinares@radioandrecords.com. Ads are also 

accepted by lax: (310- 203 -8727) or mail. Visa, MC, 

AmEx or Discover card accepted. Include card num- 

ber, name as it appears on credit card, expiration date 

and phone number. Blind box responses are sent to 

advertisers every Friday by first -class mail. 

Deadline 
To appear in the following week's issue, your ad must 
be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R &R Opportunities, 
10100 Santa Monica Blvd., Third Floor. Los Angeles, 

CA 90067. 

RAe 
10100 Santa Monica B 

10 Er RECORDS 
vd., Third Floor, Los Angeles, CA 90067 

R &R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States. $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd.. 3rd Floor. Los Angeles. California 90067. Annual subscription plan includes the weekly 

newspaper plus two R &R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R &R reserves all rights in material accepted for publication. All letters addressed to R &R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

© Radio & Records, Inc. 2004. 

POSTMASTER: Send address changes to R &R. 10100 Santa Monica Blvd., Third Floor, Los Angeles. California 90067. 

R ADIO & RECORDS 
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310-203-8727 
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OPPORTUNITIES /MARKETPLACE: 310. 788-1622 

Fax 

310-203-8727 

E -mai 

llinares ®radioandrecords.com moreinfo43radioandrecords.com 

310.203 -9763 newsroom@ radioandrecords.com EDITORIAL, OTHER DEPTS: 310 -553.4330 310. 203.9763 mailroom@radioandrecords.com 

310-553-4056 kmccabe@radioandrecords.com WASHINGTON, DC BUREAU: 301-951-9050 301. 951.9051 rrdc@radioandrecords.com 

310-203-8450 hmowry@radioandrecords.com NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton®radioandrecords.com 
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Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

AIR CHECKS 

- AUDIO & VIDEO AIRCHECKS - 
+CURRENT #285 KIIS/Ryan Seacrest. WEDR/Rick Party, WLNK/Matt & 

Ramona, KRSK/Dr. Doug & Skippy. Y100/Corey. KROOMicole Alavrez. CD $13. 

+CURRENT #284 KRTH/ShotgunTom. WAXO/Jim Kerr, WFLZ/Toby Knapp. 

WAPE. KYLD/Elvis 8 J.V.. WNKS/Adam Smasher, KPWR/Felli Fel. CD S13. 

+PERSONALITY PLUS #PP-193. WRBO/Mason Dixon & Bill Connolly. WSTR/ 

Steve & Vicki, WPTP/Barsky. WXTB/Bubba The Love Sponge. CD $13. 

+PERSONALITY PLUS #PP -192 KIIS/Rick Dees. WXKS/Matt Siegel. WROX/ 

Jack Diamond. WOSR/Steve Rouse & Kristi McIntyre. $13 CD. $10 cassette. 

+PERSONALITY PLUS #PP -191 WPLJ /Scott & Todd. WROR /Loren & Wally. 

KMXZBobby & Brad. WWDC /Elliott. S13 CD. $10 cassette. 

+A L COUNTRY #CY -140 KSCS. KPLX. KTYS. WROO . $13.CD 

+ALL CHR #CHR -110 KITS. KPWR, WXXL. KHKS, KHTS S13 CD. 

+ALL NC #AC -118. WMMO, WMGF, WOMX. KFMB -FM. $13 CD. 

+PROFILE #S -502 TAMPA! CHR AC AOR Gold Cfry . $13 CD $10 cassette 

+PROFILE #S -503 MIAMI! CHR AC UC AOR Gold Ctry $10. $13 CD 

+PROMO VAULT #PR -56 promo samples - all formats, all market sizes. 

$15.50 CD 

+SWEEPER VAULT #SV -42 Sweeper & legal ID samples, all formats. S15.50 CD 

+AAA -1 (Triole AI. +CHN -35 (CHR Nights) + 0 -25 (All Oldies) +MR -10 

(Alternative) +F -28 (All Female) +0K -1 (London) at.$10 each. 

+CLASSIC #C -276. KCBO/Dex Men-1968. KWST/London & Engelman -1982. 

KFVC.K. Cooper -1983, KHJBg John Carter-1975. $16.50 CD. $13.50 cassette 

VIDEO #97 Baltimore's WPOC/Michael J. & Jen, Buffalo's WWKB/Jack 

Armstrong, Philly's WI00/Chio & Angi. WXTU/Evans & Andie. Boston's 

WJMNBamiro & Pebbles. Portland's KRSK/Dr. Doug & Skippy.. 2 hrs. VHS 

530. DVD $35. 

+ tapes marked with + may be ordered on cassette for S3 less 

www.californiaaircheck.com 

V#44. CALIFORNIA AIRCHECK 
Box 4408 - San Diego, CA 92164 - (619) 460 -610 -1 

FEATURES 

"THE PRINCE AND ME" 
Interviews with Julia Stiles & Luke Mably 

www.radiolinkshollywood.com 
Contact Lori Lerner at (310)457 -5358 

(310)457- 9869(Fax) radiolnkstrtaol.com (e -main 

MARKETPLACE 
ADVERT /SING 

Payable in advance. Order must be typewritten and accompanied 

by payment. Visa/MC /AMEx/Discover accepted. One inch minimum. 

additional space up to six 

inches available in incre- 
ments of one -inch. Rates 

for R&R marketplace 

(per inch): 

Marketplace 
(310) 788-1622 
Fax: (310) 203 -8727 
e -mail: Ilinares(4radioandrecords.com 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

$95.00 
90.00 
85.00 
75.00 
70.00 

MARKETPLACE 

PRODUCTION SERVICES 

World -class imaging waiting for your station voice... 

www.grooveimaging. corn 

o GROOVE IMAGING 

VOICEOVER SERVICES 

0,1 DAVE PACKER 
O I C E O V F R 

Imaging that brings out your station's personali! 
Your sound on your budget. 

www.davepacker.com 609 -290 -3333 

Dunsworth 
radio image voice i" 

bobdunsworth.com 

ilE CIPIIANO 
P R O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 

April 2, 2004 R&R 81 

VOICEOVER SERVICES 

5 tlmAcademyAwards announcer 5 dme Emmy announcer 

Randy Thomas 
#1 Female Voice in America 

WLTW/New York WASH/- FM/Washington, DC 

WNIC 100.3/Detroit KLUV/Dallas 

Make your budget sound bigger than it is. 

(1 -800) FIT-VOICE www.randythomasvo.com 

E -mail: randyttrandythomasvo.com 

To PD's Who Want 
Higher Ratings 

(but can't get started) 

LANCE DEBOCK 
VOICE IMAGING 

You know the name. 
JUPP [JAWS 
imaging great Radio Stations 
in all market sizes, all formats 

323 -464 -3500 
Email: jeffdavis @jeffdavis.com 

www.radioandrecords.com 

MUSIC REFERENCE 

Great Bastball Songs! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 

1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ('on U.S. orders) 
Discounted price: $51.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

RADIO IS LISTENING 

ON -AIR 
Easy Click -& -Play Radio "Guest EJs" join 
Internet radio stations R &R editors on the air 

New music by format 'The best and newest 
bits from top market 

All music in power rotation stations by format 

For More Information And To Get Your Priorities More Information And To Get Your Priorities ADDED To R &R GFA RA010 Playlists, Please Contact: Greg Maffei at 310- 788 -1656 or gmaffei @radioandrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com


82 , «( THE BACK PAGES 
e National Airplay Overview: April 2, 2004 

CHR/POP 
LW TW 

1 O BRITNEY SPEARS Toxic (Jive /Zomba) 

3 © USHER fILUDACRIS & LIL' JON Yeah agate/Zomba) 
2 3 EVANESCENCE My Immortal (Windup) 

5 0 MAROON 5 This Lave (Ottone /J /RMG) 

4 5 JESSICA SIMPSON With You (Columbia) 

B O CHINGY One Call Away (DTP /Capitol) 

6 7 OUTKAST The Way You Move (Laface /Zomba) 

7 8 LINKIN PARK Numb (Warner Bros.) 

10 0 HILARY DUFF Come Clean (Buena Vista /Hollywood) 

9 10 NICKELBACK Someday (Roadrunner Records /LOJMS) 

13 SARAH CONNOR Bounce (Epic) 

11 12 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

17 JKWON Tipsy (So So Del /Zomba) 

19 CASSIDY fIR. KELLY Hotel (J /RMG) 

14 15 OUTKAST Hey Ya! (Laface /Zomba) 

12 16 EAMON Fk It II Don't Want You Back) give /Zomba) 

21 D12I)EMINEM My Band (Shady llnterscope) 

16 JET Are You Gonna He My Girl (Elektra /EEG) 

27 HOOBASTANK The Reason (Island /IDJMG) 

22 AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 

25 JESSICA SIMPSON Take My Breath Away (Columbia) 

23 BLACK EYED PEAS Hey Mama (A &M /lnterscopel 

15 23 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 

26 KIMBERLEY LOCKE 8th World Wonder (Curb) 

28 3 DOORS DOWN Away From The Sun (Republic /Universal) 

29 SWITCHFOOT Meant To Live (Red Ink/Columbia) 

24 27 NICK CANNON Gigolo (Jive /Zomba) 

30 FRANKEE F.U.R.B. (Marro) 

33 ' BLINK.182 I Miss You (Geffen) 

50 BEYONCE' Naughty Girl (Columbia) 

#1 MOST ADDED 
SUGABABES Hole In The Head llnterscope) 

#1 MOST INCREASED PLAYS 
HOOBASTANK The Reason (Island IDJMGI 

TOP 5 NEW & ACTIVE 
JAY Z Dirt Off Your Shoulder (RocA fe //a !DWG 

SEAN PAUL I'm Still In Love With You (VP/Atlantic) 

LIZ PHAIR Extraordinary (Capitol) 

JOJO Leave IGet Out) (81ackGrounWUnrversal) 

N.E.R.D. She Wants To Move (Virgin! 

CHR/POP begins on Page 24. 

AC 
LW TIN 

1 1 JOSH GROBAN You Raise Me Up (143 /Reprise) 

2 2 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 

3 © DIDO White Flag (Arista /RMG) 

6 o FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

4 5 SHANIA TWAIN Forever And For Always (Mercury /IDJMG) 

5 6 TRAIN Calling All Angels (Columbia) 

7 1 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

B 8 MATCHBOX TWENTY Unwell (Atlantic) 

9 9 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

10 

8 
MARTINA MCBRIDE This One's For The Girls (RCA /RMG) 

11 SIMPLY RED You Make Me Feel Brand New (situp /yred.com /Red Ink) 

12 12 LUTHER VANDROSS Dance With My Father (JIRMG) 

14 ® SEAL Love's Divine (Warner Bros.) 

13 14 COUNTING CROWS Big Yellow Taxi (Geffen /lnterscopel 

15 WYNONNA I Want To Know What Lave Is (Curb) 

17 LUTHER VANDROSS Buy Me A Rose (J /RMGI 

19 LIONEL RICHIE Just For You (Is /and /IDJMG) 

16 18 3 DOORS DOWN Here Without You (Republic/Universal) 

18 19 SANTANA hIALEX BAND Why Don't You & I /Arista /RMGI 

22 KENNY LOGGINS I Miss Us (All The Best) 

20 ROD STEWART Time After Time (J /RMGI 

21 MICHAEL BUBLE Sway 1143 /Reprise) 

23 NO DOUBT It's My Life (lnterscopel 

27 TRAIN When I Look To The Sky (Columbia) 

25 MELISSA ETHERIDGE Breathe (Island /IDJMGI 

29 HOOTIE & THE BLOWFISH Goodbye Girl (Rhino /WSM/ 

30 KATRINA CARLSON Count On Me (Kataphonic) 

24 28 ISRAEL KAMAKAWIWO'OLE Over The Rainbow (Big Boyl 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury /IDJMG) 

28 30 NORAH JONES Sunrise (Blue Note/EMC) 

#1 MOST ADDED 
DARYL HALL What's In Your World (Rhythm & Groove /Liquid 81 

#1 MOST INCREASED PLAYS 
LIONEL RICHIE Just For You ilsland /IDJMG) 

TOP 5 NEW & ACTIVE 
HARRY CONNICK. JR. For Once In My Life (Columbia) 

GLORIA ESTEFAN I Wish You (Epic) 

PHIL COLLINS No Way Out (Hollywood) 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

JESSICA SIMPSON Take My Breath Army (Columbia) 

AC begins on Page 46. 

CHR/RHYTHMIC 
LW TW 

1 1 USHER IILUDACRIS & LIL' JON Yeah (LafaceiZombal 

2 2 J'KWON Tipsy (SoSoOef /Zomba/ 

3 3 CHINGY One Call Away (DTP /Capitol) 

4 Q M. WINANS fIENYA& P. DIDDY [Don't Wanna Know (BadBoy/Univarsall 

6 5 JAY -Z Dirt Off Your Shoulder (Roc-A. ella /IDJMG) 

8 O USHER Burn (Laface'Zombal 

5 7 LUDACRIS Splash Waterfalls (Del Jam South /IDJMG) 

14 012 fIEMINEM My Eand (Shady/Inter-scope) 

10 G UNIT fIJOE Wanna Get To Know You (Interscope) 

13 I PETEY PABLO Freek-A-Leek (Jive /Zomba) 

1 t 11 YING YANG TWINS MIL' JON... Salt Shaker (TVTI 

12 12 EAMON F ' k It 1I Don't Want You Back) (Jive /Zomba/ 

9 13 CASSIDY f /R. KELLY Hotel ( /RMG) 

7 14 TWISTA IIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 

15 TWISTA Overnight C- alebrity (Atlantic) 

24 BEYONCE' Naughty Girl (Columbia) 

18 KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc Afe / /a / /O/MG) 

21 LIL' FLIP Game Over ;Sucka free/Loud/Columbia) 

17 ' SEAN PAUL I'm Still 'n Love With You (VP /Atlantic) 

16 OUTKAST Roses ( Laface /Zamba) 

19 21 JENNIFER LOPEZ fIR. KELLY Baby I Love U (Epic/ 

20 22 T.I. Rubber Band Mart (Grand Hustle /Atlantic) 

23 23 FRANKEE F.U.R.O. (Marro) 

22 24 KANYE WEST Through The Wire (RocAfella /IDJMG) 

26 25 BRITNEY SPEARS Toxic (Jive /Zomba/ 

27 26 RUBEN STUDDARD Sorry 2004 (J /RMG) 

34 ® ALICIA KEYS If I Ain't Got You (J /RMG) 

30 28 M. LEE fIJ. PHA & S BROWN Luv Me Baby (fo'Reel/Universal) 

28 29 BEYONCE' Me, Myself And I (Columbia) 

31 30 AVANT Read Your Mild (Geffen) 

#1 MOST ADDED 
ELEPHANT WAN Jook Gal (VP /At /antic) 

#1 MOST INCREASED PLAYS 
BEYONCE Naughty Girl (Columbia) 

TOP 5 NEW & ACTIVE 
AMANDA PEREZ I Pray (Virgin) 

GUERILLA BLACK Guerilla Nasty Nirgin) 

PLAY-N-SKILLZ Freaks (Independent) 

WYCLEF JEAN FISHARISSA Take Me As I Am (/RMG) 

T.O.K. Gal You Lead (VP) 

CHR/RHYTHMIC begins on Page 30. 

HOT AC 
LW 1W 

1 O EVANESCENCE My Immortal (Windup) 

2 MAROON 5 This Love (Ottone /J /RMGI 

4 NICKELBACK Someday (Roadrunner Records /IOMG) 

3 4 3 DOORS DOWN Hein Without You (RepubliclUniversall 

6 5 NO DOUBT It's My Li'e llnterscope) 

7 0 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

5 7 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

8 8 MATCHBOX TWENTY Bright Lights (Atlantic) 

9 9 SANTANA IIALEX BAND Why Dent You & I (Arista /RMGI 

10 10 DIDO White Flag ( Arista /RMG) 

11 11 MELISSA ETHERIDGE Breathe /Island /IDJMGI 

12 12 SARAH MCLACHLAN Fallen (Arista /RMGI 

13 13 OUTKAST Hey Ya! (Laface /Zomba/ 

14 14 JOHN MAYER Clarity /Aware /Columbia) 

15 15 TRAIN When I Look To The Sky (Columbia) 

16 16 LIZ PHAIR Extraordinary (Capitol) 

19 HOOBASTANK TheFeason (lslnd /IDJMG) 

17 + FUEL Falls On Me (Epic) 

18 ' NORAH JONES Sunrse (BlueNote /EMC) 

20 i TOBY LIGHTMAN Devils And Angels (Lava) 

21 21 BARENAKED LADIES Testing 1, 2, 3 (Reprise) 

22 3 DOORS DOWN Away From The Sun /Republic /Universal/ 

23 JESSICA SIMPSON With You (Columbia) 

24 SEAL Love's Oivine (Warner Bros.) 

25 JOSH KELLEY Everytody Wants You (Hollywood) 

26 LIVE WI SHELBY LYNNE Run Away (Radioactive /Ge /len) 

31 AVRIL LAVIGNE Don't Tell Me /Arista /RMGI 

ALANIS MORISSETTE Everything (Maverick/Reprise) 

28 ' JET Are You Gonna Be My Girl (Elektra /EEG) 

27 LINKIN PARK Numb rH'arner Bros.) 

#1 MOST ADDED 
ALANIS MORISSE -TE Everything (Maverick /Reprise) 

#1 MOST INCREASED PLAYS 
ALANIS MORISSETTE Everything /Maverick /Reprise/ 

TOP 5 NEW & ACTIVE 
DURAN DURAN Sunrise (Capitol) 

JOSH GROBAN feu Raise Me Up (143 /Reprise) 

SWITCHFOOT Meant To Live (Redlnk/Columbial 

311 Love Song /Maverick/Volcano /Zomba/ 

MICHAEL ANDREWS HOARY JULES Mad World (Universal) 

AC begins on Page 46. 

IIEDIABASB 

URBAN 
LW 1W 

1 1 USHER IILUDACRIS & LIL' JON Yeah LLaface /Zomba) 

4 Q JAYZ Dirt Off Your Shoulder (Roc-A. Fega /IDJMGI 

2 3 CHINGY One Call Away (DTP /Capital/ 

5 4 J-KWON Tipsy (So So Del/Zomba) 

3 5 LUDACRIS Splash Waterfalls (De fJam South //OMG) 
8 ALICIA KEYS If I Ain't Got You OHMS) 
9 o USHER Burn (Laface /Zomba) 

6 8 RUBEN STUDDARD Sorry 2004 (JIM 
7 9 CASSIDY fIR. KELLY Hotel (J /RMG) 

13 8 G UNIT fIJOE Wanna Get To Know You (lnterscopel 

14 M. WINANS DIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

10 12 T.I. Rubber Band Man (Grand Hustle /Atlantic) 
12 SLEEPY BROWN fIOUTKAST I Can't Wait llnterscope) 

16 LIL' FLIP Game Over (Suckafree /Loud /Columbia) 

15 PETEY PABLO Freek-A -Leek (Jive /Zomba) 

21 KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc-A-fella/ /OJMG) 

19 AVANT Don't Take Your Love Away (Geffen) 

11 18 TWISTA UKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 

30 BEYONCE' Naughty Girl (Columbia) 

22 I JANET JACKSON I Want You (Virgin) 

17 21 YOUNG GUNZ No Better Love ( DefJam /IDJMG) 

29 ® TWISTA Overnight Celebrity (Atlantic) 

23 ® SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

18 24 YING YANG TWINS /1111' JON... Salt Shaker (TVTI 

24 ® JAGGED EDGE What It's Like (Columbia) 

26 26 TAMIA Questions (Elektra /EEG) 

32 MUSIQ Whoknows (Del Soul /IDJMG) 

35 OUTKAST Roses (Lafce /Zomba/ 

34 ATL Make It Up With Love (Noontime /Epic) 

25 30 KANYE WEST Through The Wire (RocAfella /IDJMG) 

#1 MOST ADDED 
RUBEN STUDDARD What If (J /RMG) 

#1 MOST INCREASED PLAYS 
BEYONCE' Naughty Girl (Columbia) 

TOP 5 NEW & ACTIVE 
DILATED PEOPLES FIKANYE WEST This Way (Capitol) 

WYCLEF JEAN FISHARISSA Take Me As I Am (J /RMGI 

MARQUES HOUSTON Because Of You (WS/EEG) 
CALVIN RICHARDSON Not Like This (Hollywood) 

PASTOR TROY I'm Ridin' Big Yo (Universal) 

URBAN begins on Page 34. 

ROCK 
LW 1W 

1 O NICKELBACK Figured You Out (RoadrunnerRecords /IDJMG) 

2 INCUBUS Megalomaniac (Epic) 

4 AEROSMITH Baby, Please Don't Go (Columbia) 

3 4 AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

6 JET Are You Gonna Be My Girl (Elektra /EEG) 

9 JET Cold Hard Bitch (Elektra /EEGI 

5 7 LINKIN PARK Numb (Warner Bros.! 

7 KID ROCK Jackson, Mississippi (TopDog /Atlantic) 

8 TESLA Caught In A Dream (Sanctuary/SRO) 

11 PUDDLE OF MUDD Heel Over Head (Geffen) 

14 SHINEDOWN 45 (Atlantic) 

10 12 TANTRIC Hey Now (Maverick/Repnse) 

13 ® THREE DAYS GRACE II Hate) Everything About You (Jive) 

12 14 GODSMACK Re -Align /Republic/Universal/ 

16 

8 
A PERFECT CIRCLE The Outsider (Virgin) 

17 GODSMACK Running Blind /Republic /Universal) 

15 17 DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 

18 18 3 DOORS DOWN Away From The Sun /Republic /Universal) 

22 HOOBASTANK The Reason (Island /IDJMG) 

20 i TRAPT Echo (Warner Bros.) 

21 LINKIN PARK Lying From You (Warner Bros.) 

19 22 FUEL Million Miles (Epic) 

25 LO-PRO Sunday (Geffen) 

23 LIMP BIZKIT Behind Blue Eyes (flip /lnterscopel 

26 DAMAGEPLAN Save Me /Elektra /EEGI 

27 LOSTPROPHETS Last Train Home (Columbia) 

29 SEVENDUST Broken Down (TVT) 

30 DROWNING POOL Step Up (Wind -up) 

28 29 AUDIOSLAVE What You Are (Interstope /Epic) 

DEFAULT Throw It All Away (TVT) 

#1 MOST ADDED 
JET Cold Hard Bitch (Elektra /EEG) 

#1 MOST INCREASED PLAYS 
HOOBASTANK The Reason (lslandllDJMGI 

TOP 5 NEW & ACTIVE 
OFFSPRING ,Can't Get My) Head Around You (Columbia) 

SOIL Redefine (J /RMGI 

THORNLEY So Far So Good (RoadrunnerRecords /IDJMG) 

DROPBOX Wishbone /Re-/Vigo/Universe 

STATIC -X 37s. 

ROCK begins on Page 55. 
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URBAN AC 
LW WI 

2 1 LUTHER VANDROSS Think About You (J /RMG) 

1 2 RUBEN STUDOARD Sorry 2004 (J /RMG) 

3 3 BEYONCE' Me. Myself And I (Columbia) 

4 O ALICIA KEYS If I Ain't Got You (J /RMG) 

7 © TEENA MARIE Still In Love (Cash Money /Universal/ 

5 6 ALICIA KEYS You Don't Know My Name (J /RMG) 

9 0 BABYFACE The Loneliness (Arista /RMG) 

6 8 KEM Love Calls (Motown /Universal/ 

8 9 JOE More & More (Jive/Zomba) 

12 Q WILL DOWNING A Million Ways (GRP /VMG) 

10 11 AVANT Read Your Mind (Geffen) 

16 ® JANET JACKSON I Want You (Virgin) 

11 13 GERALD LEVERT Wear It Out (Elektra /EEG) 

14 Q SILK Side Show (Liquir/8l 

13 15 OUTKAST The Way You Move (Cat-ace /Zomba) 

17 16 VAN HUNT Seconds 01 Pleasure (Capitol) 

23 EN VOGUE Colt Boy (33rd Street /FunkyGid) 

19 o OWELE Hold On (Virgin) 

18 ANTHONY HAMILTON Charlene (So SoDe/ /Zomba) 

21 MUSIO Whoknows (Del Sou /l/0MGI 
20 21 JAGGED EDGE Walked Out la Heaven (Columbia( 

22 22 NIL ST. SOUL Pieces (Shanachie) 

24 KINDRED THE FAMILY SOUL Stars (Hidden Beach) 

26 R. KELLY Happy People (Jive /Zomba/ 

29 PATTI LABELLE New Day (DelSoub /DJMG) 

27 26 AVANT Don't Take Your Love Away (Geffen) 

- ® TAMIA Duesuons (Elektra /EEG/ 

25 28 JAVIER Beautiful U R (Capitol) 

30 RHIAN BENSON Stealing My Peace Of Mind (OM 
28 30 GOAPELE Closer (Columbia) 
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National Airplay Overview: April 2, 2004 / 
COUNTRY 

LW TW 

1 KENNY CHESNEY flUNCLE KRACKER When The Sun Goes Down (BNA) 

3 KEITH URBAN You'll Think Of Me (Capitol) 

7 BUDDY JEWELL Sweet Southern Comfort (Columbia) 

8 RASCAL FLATTS Mayberry (Lyric Street) 

6 SARA EVANS Perfect (RCA) 

4 6 TIM MCGRAW Watch The Wind Blow By (Curb) 

9 JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 

11 TRACY LAWRENCE Paint Me A Birmingham (Bream Works) 

12 GEORGE STRAIT Desperately (MCA) 

15 BLUE COUNTY Good Little Girls (Asylum /Curb) 

14 CLINT BLACK Spend My Time (Equity Music Group) 

13 GARY ALLAN Songs About Rain (MCA) 

19 MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 

20 BROOKS & DUNN That's What She Gets For Loving Me (Arista) 

18 CAROLYN DAWN JOHNSON Simple Life (Arista) 

21 LONESTAR Let's Be Us Again (BNAI 

17 DIERKS BENTLEY My Last Name (Capitol) 

10 18 TRACE ADKINS Hot Mama (Capitol) 

23 ' GRETCHEN WILSON Redneck Woman (Epic) 

24 i BIG & RICH Wild West Show (Warner Bros.) 

22 SHEDAISY Passenger Seat (Lyric Street) 

25 BRIAN MCCOMAS You're In My Head (Lyric Street) 

28 DAVID LEE MURPHY Loco (Audium) 

26 CLAY WALKER I Can't Sleep (RCA) 

27 REBA MCENTIRE Somebody (MCA) 

29 ' SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury / /DJMG) 

31 EMERSON DRIVE Last One Standing (Bream Works) 

32 BILLY CURRINGTON I Got A Feelin' (Mercury) 

30 29 PAT GREEN Guy Like Me (Republic /Universal South) 

33 JEFF BATES I Wanna Make You Cry (RCA) 

#1 MOST ADDED 
PRINCE Musicology (Columbia! 

#1 MOST INCREASED PLAYS 
JANET JACKSON I Want You (Virgin) 

TOP 5 NEW & ACTIVE 
CALVIN RICHARDSON Not Like This (Hollywood, 

MONICA U Should've Known Better (J,'RMG) 

CREA U Lied IArira. 
JESSE POWELL Did You Cry diquirl8) 

SPOOKS Don't Be Abair! 'Kochi 

URBAN begins on Page 34. 

ACTIVE ROCK 
LW 1W 

1 1 INCUBUS Megalomaniac (Epic) 

2 2 NICKELBACK Figured You Out (Roadrunner Reco,dsfIOJMG) 

3 A PERFECT CIRCLE The Outsider (Virgin) 

5 SHINEDOWN 45 (Atlantic) 

7 JET Cold Hard Bitch (Elektra /EEG) 

8 LINKIN PARK Lying Front You (Warner Bros.) 

6 7 THREE DAYS GRACE II Hate) Everything About You (Jive/Zomba) 

4 8 GODSMACK ReAlign (Republic /Universal) 

9 PUDDLE OF MUDD Heel Over Head (Geffen) 

10 LOSTPROPHETS Last Train Home (Columbia) 

13 DAMAGEPLAN Save Me (Elektra /EEG) 

12 TRAPT Echo (Warner Bros.) 

11 13 TANTRIC Hey Now (Maverick /Reprise) 

15 

8 
HOOBASTANK The Reason (Island/WWI 

16 KID ROCK Jackson, Mississippi (Top Dog/Atlantic) 

14 16 LINKIN PARK Numb (Warner Bros.) 

18 DROWNING POOL Step Up (Windup) 

21 GODSMACK Running Blind (Repub lic /Universal) 

20 LO-PRO Sunday ( Gellen) 

17 20 AUDIOSLAVE I Am The Highway (Interscope /Epic) 

19 21 SEVENDUST Broken Down (TVT) 

22 OFFSPRING (Can't Get Myl Head Around You (Columbia) 

26 AUDIOSLAVE What You Are (Interscope /Epic) 

27 AEROSMITH Baby, Please Don't Go (Columbia) 

25 SOIL Redefine (J /RMG) 

23 OFFSPRING Hit That (Columbia) 

24 CROSSFADE Cold (Columbia) 

29 OROPBOX Wishbone (ReAlign /Universal) 

28 25 STAIND How About You /flip /Elektra /EEG) 

44 a) THORNLEY So Far So Good (RoadrunnerRecords /IOJMG) 

#1 MOST ADDED 
TOBY KEITH Whiskey Girl (DreamWorks) 

#1 MOST INCREASED PLAYS 
LONESTAR Let's Be Us Again (BNA) 

TOP 5 NEW & ACTIVE 
RODNEY ATKINS Someone To Share It With (Curb) 

TRACY BYRD How'd I Wind Up In Jamaica /RCA) 

BRAD PAISLEY FIALISON KRAUSS Whiskey Lullaby (Arista) 

VINCE GILL In These Last Few Days (MCA) 

JAMES OTTO Sunday Morning And Saturday Night (Mercury) 

COUNTRY begins on Page 39. 

ALTERNATIVE 
LW 

2 

1 

3 

5 

4 

6 

8 

11 

7 

9 

13 

12 

10 

17 

14 

19 

21 

15 

16 

20 

24 

22 

25 

23 

29 

26 

28 

31 

27 

34 

TW 

2 

8 

BLINK-182 I MissYou (Geffen) 

INCUBUS Megalomaniac (Epic) 

HOOBASTANK The Reason (island /IOJMG) 

311 Love Song (Maverick /Volcano /Zomba) 

LOSTPROPHETS Last Train Home ( Columbia) 

NICKELBACK Figured You Out (Roadrunner Records /IOJMG) 

AFI Silver And Cold (Bream Works/Interscope) 

JET Cold Hard Bitch /Elektra /EEG/ 

FINGER ELEVEN One Thing (Windup) 

A PERFECT CIRCLE The Outsider (Virgin) 

LINKIN PARK Lying From You (Warner Bros.) 

TRAPT Echo (Warner Bros.) 

13 LINKIN PARK Numb (Warner Bros.) 

O PUDDLE OF MUDD Heel Over Head (Geffen) 

15 THREE DAYS GRACE 11 Hate) Everything About You (Jive /Zombal 

8 
VINES Ride (Capitol) 

OFFSPRING (Cant Get Myl Head Around You (Columbia) 

18 AUDIOSLAVE I Am The Highway (Interscope /Epic) 

19 DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic! 

20 SWITCHFOOT Meant To Live (Redlnk/Columbial 

® YEAH YEAH YEAHS Maps (Interscope) 

22 PHANTOM PLANET Big Brat (Daylight /Epic) 

® STROKES Reptilia (RCA/HMG) 

24 YELLOWCARD Ocean Avenue (Capitol) 

GODSMACK Running Blind (Republic /Universal) 

CYPRESS HILL What's Your Number? (Columbia) 

27 LO -PRO Sunday (Geffen) 

LIVING ENO Who's Gonna Save Us? (Reprise) 

29 LIMP BIZKIT Behind Blue Eyes (flip /Interscope) 

CI MODEST MOUSE Float On (Epic) 

8 

#1 MOST ADDED 
THREE DAYS GRACE Just Like You /Jive Zomba) 

#1 MOST INCREASED PLAYS 
LINKIN PARK lvr {I 'lrc`m -'men Biosl 

TOP 5 NEW & ACTIVE 
THREE DAYS GRACE Jilt Lk' 1 ..; aired/ma/he 

EVANESCENCE Evnryhea; ,! il ".Jnp 
DEFAULT Throw It All Array .Ti7, 

SEETHER Brokea hUí'r:; u,d 

LENNY KRAVITZ Where L::: l ":. i 

ROCK begins on Page 55. 

#1 MOST ADDED 
COURTNEY LOVE Hold On To Me (Virgin) 

#1 MOST INCREASED PLAYS 
THORNLEY So Far So Geed (Roadrunner Records70JMGr 

TOP 5 NEW & ACTIVE 
THREE DAYS GRACE Just Like You (Jive/Zombal 

HIM Join Me (Universal) 

STELLASTARR My Coco (RCA /RMGI 

VON BONDIES C'mon C'mon (Sire Records/Reprise) 

FIRE THEFT Chain (Rykol 

ALTERNATIVE begins 017 Page 60. 

SMOOTH JAll 
LW TW 

1 Q KIM WATERS The Ride (Shanachiel 

2 2 RICHARD ELLIOT Sly (GRP/VMG) 

4 PETER WHITE Talkin Bout Love (Columbia) 

5 PAUL BROWN 2417(GRP /VMG) 

10 EUGE GROOVE Livin Large (Naradal 

7 Hit ST. SOUL For The Love Of You (Shanachie) 

11 PAUL TAYLOR Steppirr Out (Peak) 

6 8 STEVE COLE Everyday (Warner Bros.) 

13 0 DAVE KOZ All I See Is You (Capitol) 

9 10 JAllMASTERS Puerto Banns (Trippin'N'Rhythm) 

3 11 CHRIS BOTTI Indian Summer (Co/umbra) 

8 12 NICK COLIONNE High Flyin' IS Keys Music) 

14 ® NORAH JONES Sunrise (Blue Note /EMC) 

12 14 BASS X Vanni (Liquid 81 

16 15 RICHARD SMITH Sing A Song (A440) 

18 MARC ANTOINE Mediterraneo (Rendezvous) 

17 MIND! ABAIR Save The Last Dance (GRP /VMG) 

19 JOYCE COOLING Expression (Narada) 

20 ' BRIAN CULBERTSON IINORMAN BROWN Conte On Up (Warner Bros.) 

21 JEFF GOLUB Pass It On (GRP /VMG) 

22 NAJEE Eye 2 Eye IN- Coded) 

24 RICK BRAUN Daddy -0 (Warner Bros.) 

28 PRAFUL Let The Chips Fall (Rendezvous) 

- DIANA KRALL Temptation (GRP /VMG) 

23 25 DAVID SANBORN Isn't She Lovely (GRP /VMG) 

25 26 BRIAN BROMBERG Bobblehead (A440) 

26 SIMPLY RED You Make Me Feel Brand New (simplyred.com /Red /nk) 

27 DAN SIEGEL In Your Eyes (Native Language) 

BRAXTON BROTHERS When You Touch Me (Peak) 

29 PETE BELASCO Deeper (Compendia) 

#1 MOST ADDED 
DIANA KRALL Temptation (GRP /VMG) 

#1 MOST INCREASED PLAYS 
PRAFUL Let The Chips Fall (Rendezvous) 

TOP 5 NEW & ACTIVE 
PAUL JACKSON, JR. Walkin' ,Slue Nate.EM6'. 

GRADY NICHOLS Nhlght (Grady Nichols MI, 
MICHAEL MCDONALD Ain't Nmleng Like. Thu Real Thing rM.,tnwn; 

KEN NAVARRO In The Sky Today .Shanar-hnr 

BLAKE AARON Keepin' lt Real (lnnernsüm' 

Smooth Jazz begins on Page 52. 

TRIPLE A 
LW TW 

1 1 NORAH JONES Sunrise (Blue Note /EMC? 

3 © MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

4 8 DAMIEN RICE Cannonball (Vector Recordings /Warner Bros.) 

6 STING Sacred Love (A &M /Interscope? 

2 5 MELISSA ETHERIDGE Breathe (Island //DJMG[ 

8 JOHN MAYER Clarity /Aware /Columbia/ 

7 O JET Are You Gonna Be My Girl LELektraÆEG? 

5 8 GUSTER Careful (Palm /Reprise? 

11 0 MAROON 5 This Love (Octane /J /RMGI 

9 10 INDIGO GIRLS Perfect World (Epic) 

14 Q ERIC CLAPTON If I Had Possession Over Judgment Day (Duck /Reprise) 

10 12 FIVE FOR FIGHTING 100 Years (Aware /Columbia[ 

13 13 JOHN EDDIE If You're Here When I Get Back (ThrilShow /Lost Highway) 

ALANIS MORISSETTE Everything (Maverick /Reprise) 

16 BARENAKED LADIES Testing 1, 2, 3 (Reprise) 

17 JASON MRAZ Curbside Prophet (Elektra /EEG) 

15 I7 RYAN ADAMS Burning Photographs (Lost Highway /LOJMC) 

20 

8 
DONAVONFRANKENREITERIIJACKJOHNSON Free (Bmshbre(Umvesall 

28 DAVE MATTHEWS Oh (RCA/RMGI 

18 20 LOS LONELY BOYS Real Emotions (Or /Epic) 

23 a JONNY LANG Give Me Up Again (A &M /Interscope) 

19 22 VAN MORRISON Evening In June (Blue Note/EMC) 

12 23 THRILLS One Horse Town (Virgin) 

24 

8 
HOWIE DAY She Says (Epic/ 

25 MATCHBOX TWENTY Bright Lights (Atlantic) 

21 26 JOSS STONE Fell In Love With A Boy (S -Curve /EMC) 

26 27 MINDY SMITH Come To Jesus (Vanguard) 

30 8 
BEN HARPER Brown Eyed Blues (Virgin) 

WHEAT I Met A Girl (Aware /Columbia] 

- 30 BIG HEADTODDANOTHEMONSTERS Imaginary Ships /Sanctuary/SRGI 

#1 MOST ADDED 
JOE FIRSTMAN Now You re Gorgeous, Now You're Gone iAtlantici 

#1 MOST INCREASED PLAYS 
ALAN'S MORISSETTE Everything (Maverick /Reprise) 

TOP 5 NEW & ACTIVE 
LENNY KRAVITZ Where Are We Runnin'? (Virgin! 

JARS OF CLAY Show You Love (Essentia6PLGRCA) 

SARAH MCLACHLAN Stupid /Arista /RMG' 

MATTHEW RYAN Return To Me (Hybrid) 

TEARS FOR FEARS Closest Thing To Heaven (Arista/RING) 

TRIPLE A begins on Page 65. 
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Piib irt Pr.r J_ J r 
By Erica Farber 

0 
n March 1, after a long and thorough 
search, Stuart Brotman was appointed 
President of the Museum of Television & 

Radio. Brotman succeeds Robert Batscha, 

who served as the museum's President 
from 1981 until his death on July 4. 2003. 

With a rich background and 
knowledge of both the tele- 
communications and entertainment 
industries, Brotman brings to the 
museum a real hands -on knowledge of 
radio and television. He has an 
appreciation of the creative process and 

of those who helped produce the programming that makes 
up the museum's collection. Brotman wants the museum, in 
both New York and Los Angeles, to touch more people, and 
for the people it touches to be touched deeply. 

Getting into the business: "I started in the 
communications field as a teenager. I came to 
Northwestern, studied communications and worked ir. 
college radio in my undergraduate days. I then went to the 
University of Wisconsin and got a master's degree in 
communications. I then went to law school in Berkeley and 
spent a lot of time on communications -related issues, 
including teaching at the graduate school of journalism at 
Berkeley in mass -media law. 

"During that period I also worked at an organization 
called the National News Council in New York, which was 

funded by an organization called the 20th Century Fund. I 

also worked at the Aspen Institute Communications and 
Society Program. I was in both the practical and 
intellectual domains of the communications field. 
Following that I came to Washington, DC and was one of 
the founders of the National Telecommunications and 
Information Administration under President Carter." 

How he got involved with the museum: "I've been 
coming to the Museum of Television & Radio since 1979, 

when it was in its old location. As soon as I walked in, the 
love affair began. It seemed like a great concept. Many of 

the people I'd studied with and worked with were historians 
in the field or practitioners who had long and deep histories 
in television and radio. I worked with Iry Kupcinet in 
Chicago and Fred Friendly in New York - people who had 

long careers in both radio and television and were clearly in 
the position to convey the importance of media heritage." 

Is this a major change for hint?: "Yes and no. It's a 

major change in terms of running an institution. What I 
have been doing for the past 25 years is advising clients in 
the media industries. I have a trademark called TIMES, 

Telecommunications Internet Media Entertainment Sports. 
My firm has been an adviser for most of the major players in 

all those industries for well over 20 years, and before that, 
in government, I was involved in much of the strategic 
planning for government policy. For example, I was on the 
task force for radio deregulation back in the '70s." 

Mission of the museum: "It's clearly a national and 

international institution. We have the great benefit of two 
significant physical facilities, in New York and Los Angeles. 

It clearly gives us advantages in terms of being able to serve 
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Stuart Broturan 
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the media communities in both of those cities. My visions 
extend well beyond New York and Los Angeles. We have 
some technological opportunities that may allow us to 
extend the reach of the museum. Also, at the international 
level, we are beginning to reach out and extend the 
collection and the activities of the museum." 

The international aspects: "We have, at the highest 
level, something called the International Council, which is 

a group of major media executives who convene once a 

year at a lccation outside the United States to discuss 
problems and issues and opportunities on a global scale. 

This year we're going to Capetown in South Africa in 
October. Typically, these meetings are unique because they 
bring together not just the media executives, but also the 
key government and institutional players within the 
country or region. So it gives an opportunity for executives 
to talk at the highest level of government, finance and 
media. It's a great combination." 

Long -range plans: "Let's talk about radio, because I 

clearly see this as the Museum of Television and Radio. 

Radio is as important, if not more important, than ever. 

Radio is in a resurgence, in terms of redefining itself. Radio 

is not just tuning in to a receiver today. With streaming 
audio and other capabilities, such as satellite, we have a 

new vibrancy in the radio industry, and I want to capture 
that vibrancy, as well as look back on the historic heritage. 

"Heritage is not just the past; it's the present and the 
future. How do you meld programs that have clear television 
and radio components? For example, now we have The 
Beatles in America' at the museum. Everyone's memory of 

The Beatles coming to America, yes, it was Ed Sullivan, but 
it was also listening on the radio to Murray The K and 
everyone else involved doing radio interviews. Now we have 
the Larry K ng tapes. Lany was the only journalist who had 
complete access as The Beatles were in America. These tapes 
have not been aired in 40 years, so it really gives us a 
chance to now expose that heritage to a vast audience. 

"I'm going to be building on Bob Batschá s legacy and 
what the museum has done here in outreach to the 
industries. l want to have continuing contact, including 
people at the executive and creative ends, with both New 

York and Los Angeles. It's important for the museum to 
understand the cutting edge, as well as the historic edge. 
In order to do that you need to be out, and people need to 
be talking to the museum on a relatively continuing basis. 
I want that sense of dialogue. 

"Part cf being a 21st -century head of the Museum of 

Television & Radio is to be personally engaged in all these 
technologies, and I am. Fm wired and connected, so I 

consider myself the 21st- century executive - 24/7, 365. 
Biggest challenge: "The museum was founded in the 

20th century. It took the best of the 20th- century radio 
and television programs. I think the first program we have 
is from 1918. We span most of the 20th century in the 
collection. It was founded under the vision of William S. 

Paley, one of the preeminent media entrepreneurs of the 
20th century. We're in the 21st century now, and clearly 
what we need to do is bridge from all the great successes 
the museun built upon on the 20th century and, now, 

leverage that into the 21st century. 
"One quick example is understanding and capitalizing 

on technological opportunities. The web didn't become a 

mass reality until the last five or six years of the 20th 
century. That's one example where the museum is in the 
position to consider, long -term, how it integrates the web 

into museum operations, outreach, programming, virtually 
every aspect of what the museum has been able to do in its 
two wonderful physical locations. We have to be both a 

museum with walls, because we have these great facilities, 

and one without walls at the same time." 
The state of radio: "It's terrific, because we have 

radio being redefined as more than just a medium that 
communicates on broadcast signals, and there's a 

tremendous new generation of people who are interested in 
radio and doing radio. 

'Tm particularly interested in the museum solidifying 

its role with college radio. College radio tends to be a great 
ground for breeding the next generation of radio 

professionals, from on -air talent to management. Two 

wonderful assets we have, in both New York and Los 

Angeles, are the Ralph Guild Radio Studios. Hundreds of 
radio stations come to the studios every year to broadcast. 
It's a service the museum offers, allowing stations from 
anywhere in the country or the world to come to New York 

or Los Angeles and do a day or week of programming, or 
whatever their schedule permits, and for no charge. I want 
to make sure more radio stations know about that, and 
that includes Internet radio." 

Something that might surprise our readers about 
the museum: "We've hosted hundreds of on -air 

personalities, musicians and others who are central to the 
radio industry, and we continue to do that. Again, that goes 
back to utilizing the studios. The museum has four major 
festivals a year, and one is the Radio Festival. Those festivals 
are great celebrations of things happening in the industry - 
again, going back to the heritage, things that are historic. 

"We try to put together a well rounded program that is 

both good for the industry and a good way for the public to 
reintroduce itself, in a larger context, to what the industry 
is doing across the board, as opposed to what they're 
listening to on a particular station in a particular market." 

Career highlight: "Having worked with clients in all 
these areas, clearly, to help them move into what became 
the brave new world of communications. When I started in 
government, broadcasting was the dominant mass medium. 
The number of players and the amount of government 
involvement were quite different than they are today. 

"When I came to government, the government still 
controlled radio formats. I don't think a lot of people 
remember that. If you were going to buy a station and 
change the format, that's something the FCC would have to 
review." 

Career disappointment "No, not that I can think of. 

If you have a market philosophy, basically you have to look 
at how things play out in different time periods. But, by 
and large, I don't think most people would want to go back 
to a time where you had very limited capabilities in terms 
of choices available to consumers. Or to when you had a 

situation where government was involved in things like 
changing radio formats." 

Most influential individual: "Fve had great mentors 
over the years. I wouldn't want to name one, but I clearly 
want to convey that I've had a series of mentors from the 
start of my career, and I continue to have mentors even 
though Fm the President of the museum. Part of the 
wonderful aspect of doing this now is drawing upon all the 
people who have helped me over the years." 

Favorite radio format: "News /Talk." 
Favorite television show: "Saturday Night Live." 

Favorite song: "'While My Guitar Gently Weeps'." 

Favorite book: "The Unbearable Lightness of Being." 
Favorite movie: "The Graduate." 
Favorite restaurant: "Spago and Chinois in Los 

Angeles and Aquavit and San Domenico in New York City." 

Beverage of choice: "Diet Cherry Coke." 

Hobbies: "I love going to movies, concerts, theater, 
sports. Travel. I read. I love foreign affairs, international 
relations. I have a family - not that they're my hobby, but 
they take a good deal of my time and interest." 

E -mail address: "sbratman @mtr.org." 
Advice for broadcasters: "The clear advice is related 

to bringing up the new generation. We have to focus. How 

do you begin to nurture the new generation of 

professionals. as radio and television have always done? 
That's a continuing challenge. 

"One advantage is that we have a generation of 
students who are now being educated right at the 
beginning, as I was. Part of the challenge is how to capture 
their enthusiasm and begin to shape them as professionals 
so we have this new stream of people coming into the 
industry who really are trained at a much more 
sophisticated level than they have been in the past." 
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Don't Miss The One Great Industry Event Of The Year) 

I ?I? convention: 2004 
The Beverly Hilton Hotel 

rjgistratJo'1 
Q information: 

ONLINE registration at: 

www.radioandrecords.com 
FAX this form to: (310) 203 -8450 
HOTLINE: (310) 788 -1696 
MAIL to: 

R &R CONVENTION 2004 
PO BOX 515408 
Los Angeles, CA 90051 -6708 

e mailing address: 

une 
Beverly Hills, California' 

/SPECIAL 
ON THE BEACH" 

OR STUDENT RATE: 
$150 

If you've recently lost your job in 

the radio or record industries. or you 
are a student. please e -mail us at 

conventions@radioandrecords.com 
to request this special rate. 

Eligibility for this rate is al R8R's 
discretion and will not be 

available on site. 

Name 

Title 

Call Letters/Company Name Format 

Street 

City State Zip 

Telephone* Faxa 

E-mall 

® registration fees: 

M9ister By 

And sa4ecn 

REGISTRATION FEE includes admission to all sessions, cocktail party and hospitality events. 

Q 3 OR MORE* ON OR BEFORE MAY 14, 2004 : $375 EACH 

Q SINGLE ON OR BEFORE MAY 14, 2004 : $400 EACH 

o 3 OR MORE* MAY 15 - JUNE 18, 2004 : $425 EACH 

o SINGLE MAY 15 - JUNE 18, 2004 :. $450 EACH 

Q EXTRA THURSDAY COCKTAIL TICKETS $85 EACH 

Q ON -SITE REGISTRATION AFTER JUNE 18, 2004 : $550 EACH 

All 3 Attendee Names Must Be Submitted Together 

e method of payment: 

Amount Enclosed' S 

Visa O MasterCard O AMEXQ DiscoverO Check 

Account Number Exp. Date 

Print Cardholder's Name 

Cardholder's Signature 

CANCELLATION POLICY: All cancellations must be submitted in writing. 
A full refund less a SI00.00 administrative fee will be issued after the convention 
if notification is received on or before May 14, 2004. Cancellations received 
between May 15 -28, 2004 will be subject to a $150.00 administrative tee. 
No refund will be issued for cancellations after May 28, 2004 or for no shows. 

TYPE OF ROOM 

SINGLE /DOUBLE 

CABANA ROOMS 

JR SUITES 

CONVENTION RATES 

$184.00 

$234.00 

S350.00 and up 

For RESERVATIONS, please call: 

(310) 285 -1307 or 1- 800 -HILTONS 
www.beverlyhills.hilton.com 

(Group Code: RRC) 

Tell them it's the Radio & Records Convention. 
Please do not call R &R for hotel reservations. Thank you. 

To confirm your reservation, your arrival must be 

guaranteed by charging two nights deposit to a major 

credit card, or you may send payment by mail. 

: Deposits will be refunded only if reservation is 

cancelled by June 4, 2004. 
: Reservations requested after June 4, 2004 or after 

the room block has been filled are subject to availability 

and may not be available at the convention rate. 

: Check in time is 3:00 pm; check out time is 12 noon. 

Mailing Address: The Beverly Hilton Hotel 
9876 Wilshire Boulevard, Beverly Hills, CA 90210 
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AVAILABLE. 

NO ARTIST HAS CAPTURED THE WORLD'S IMAGINATION LIKE N 
r NOW HIS LEGENDARY CAREER IS CELEBRATED WITH THE HISTORIC RE-RELEASE OF HIS CLASSIC DEBUT ALBUM. 

10 gear Anuí»eisarj,' ítimatíc iZ1Iatiuunt écries 
THE ORIGINAL ALBUM REM ISTERED. PLUS A DISC FEATURING NEWLY RECORDED REMIXES AND 2 PREVIOUSL" UNRELEASED SONGS. 

ALSO AVAILABLE: NAS VIDEO ANTHOLOG VOL. 1 GET HIS GREATEST ON- SCREEN MOMENTS ON ONE IDWD. 
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