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Beastie Boys Causing 
The Beastie Boys follow their char. 

' iE=TIE Oaf: 

`Trouble' 
-topping Alternative 

hit "Ch -Check It 

Out" (Capitol) by 

scoring Most 

Added honors for 

"Triple Trouble." 

"Trouble" is the 

second single from 

the Boys' current 

album, To the 5 

Boroughs. 

JULY 23, 2004 

Ten Years Of Dr. Laura 
This month Dr. Laura Schlessinger celebrates her 10th 

year in radio syndication, and 

her widely respected advice 

program remains one of the 

most important shows on 

News/Talk radio. This week 

R &R News/Talk/Sports Editor 

Al Peterson nabs an exclusive 

interview with Dr. Laura about 

the milestone. The conversation 

starts on Page 14. 

r a charles duets with natalie cole 
elton john norah jones b.b. king gladys knight diana krall 
michael mcdonald johnny mathis van morrison willie nelson 
bonnie raitt james taylor genius loves company 

produced by 
john burk & phil ramone 

www.geniuslovescompan,y.com 

"We cover it all. From country to R &B, pop, rock and blues. I've never let them put me 
in a little box, and this CD expresses that open feeling. A beautiful song is a 
beautiful song -and to sing with so many beautiful singers is a blessing from God." 

l ©2004 CONCORD RECORD,. 

I J www.concordrecords.cDrr 
CONTACT: Rebecca Risman, Concord Records 
310.385.4127 Rebeccar@concordrecords.com 

ray charles 
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From the Double -Platinum album 
Measure Of A Man, 

the undeniable new single. 

CLAY AI KEN 
I WILL CARRY YOU 

IMPACTS 
TOP 40 /HOT AC 

JULY 26T" 

As seen on: 
GOOD MORNING AMERICA 
CBS EARLY SHOW 
JIMMY KIMMEL LIVE 

On tour now through September! 

Produced, Arranged and Engineered by Cllf Magness for Blue Iron Productions 
Mixed by Bob Clearmountaln 
Album Producer: Clive Davis 
A &R: Stephen Ferrera 
Management: The Firm ¡I AN 

www.clayaiken.com www.clayonline.com www.rcarecords.com 

The RCA Records Label is a Unit of BMG Tmklsl h Registered g Marcaisl Registradetsl RCA Tredeme4 Management SA BMG logc is a registered trademark of BMG Music c 2000 BMG 
19 
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I N S I D E 

LIVE, LOCAL & A LOT OF 

HARD WORK 
It's not enough to switch multiple formats 
and frequencies in one year while managing 
six stations and 75 staffers. R &R Industry 
Achievement Award nominee Chip Ehrhardt, 

Oxnard, CA cluster manager for Gold Coast 

Broadcasting, also makes up to 10 sales 

calls a week with his AEs. So does his LSM, 

while sellers see at least 20 potential clients 
a week. Read their remarkable success story 
in this week's Management/Marketing /Sales 
section. Also: Irwin Pollack, Tim Moore, 

Jeffrey Hedquist and more. 

Pages 6 -8 

IN THE TRENCHES 
Recent months spent on the road listening to 
Country radio across America have given 

consultants Jaye Albright and Mike 
O'Malley a fresh perspective on areas where 
most stations could benefit from growth. 
This week they home in on five practical 
ways to rethink your core strategies. 

Page 36 

CHR/POP 

JOJO Leave (Get Out) (BlackGround/Universal) 

CHR/RHYTHMIC 
JUVENILE Slow Motion (Cash Money/Universal) 

URBAN 

JUVENILE Slow Motion (Cash Money/Universal) 

URBAN AC 

LUTHER VANDROSS Thinking About You (J/RMG) 

GOSPEL 

TONEX Make Me Over (Verity) 

COUNTRY 

TIM MCGRAW Live Like You Were Dying (Curb) 

AC 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

HOT AC 

HOOBASTANK The Reason (Island/IDJMG) 

SMOOTH JAll 
DAVE KOZ All I See Is You (Capitol) 

ROCK 

VELVET REVOLVER Slither (RCA/RMG) 

ACTIVE ROCK 

VELVET REVOLVER Slither (RCA/RMG) 

ALTERNATIVE 

MODEST MOUSE Float On (Epic) 

TRIPLE A 
NORAH JONES What Am I To You? (Blue Note/EMC) 

CHRISTIAN AC 

MERCYME Here With Me (INO /Curb) 

CHRISTIAN CHR 

BARLOWGIRL Never Alone (Fervent) 

CHRISTIAN ROCK 

SANCTUS REAL Everything About You (Sparrow/EMI CMG) 

CHRISTIAN INSPO 

MERCYME Here With Me (IN0 /Curb) 

SPANISH CONTEMPORARY 

JENNIFER PENA Vivo Y Muero En Tu Piel (Univision) 

TEJANO 

JENNIFER PENA Vivo Y Muero En Tu Piel (Univision) 

REGIONAL MEXICAN 
HORÓSCOPOS DE DURANGO Dos Locos (Disa) 

TROPICAL 

MARC ANTHONY Ahora Ouien (Sony Discos) 
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R &R Triple A Summit Preview 
Business and pleasure work well together 
By John Schoenberger 
R &R Tnple A Editor 
jschoenberger ®radioandrecords.com 

When R &R committed to con- 
tinuing the Triple A Summit, we 
did so knowing full well that the 
radio and record industries were 
in a state of flux. The expectations 
each side has of the other and the 
way both do business are in the 
process of being redefined. Nev- 
ertheless, I felt this would have 
little effect on the tight bond we 
have nurtured over the years. 

SBS Surges In Spring 20 
WSKQ /N.Y. and KLAX /L.A. solid in second 

Clear Channel AC WLTW 
enjoys another finish at No.1 
in the just -released spring 
2004 Arbitrons for New York, 
moving 5.8 -5.6 in the mar- 
ket's overall radio race. 
Across the country, in Los An- 
geles, Emmis CHR /Rhyth- 
mic KPWR repeats as the 
top -rated station in the na- 
tion's No. 2 market, staying 
steady with a 5.012+ share. 

Both companies are giving 
a closer look, however, to 
Spanish Broadcasting Sys- 

tern's two big stations in New 
York and L.A.: WSKQ and 
KLAX, respectively. In New 
York, WSKQ improves 4.9 -5.4 
to take solid command of sec- 
ond place, coming within just 
two-tenths of a point of No.1. 
Meanwhile, the recent arrival 
of immensely popular radio 
star Renan Almendares Coello 
at KLAX gave the station a 
3.0 -4.7 jump to second place 
in L.A. KLAX is now just 
three- tenths of a point away 
from No. 1. 

About -Face From Arbitron On 
`Client -Exclusive' Market Lists 

In response to concern from editors and reporters throughout the U.S. 
who cover the radio industry, Arbitron on July 16 made an 11th -hour 
decision to reconsider the markets that were designated "client- exclu- 
sive " for the spring 2004 survey. As a result, the company agreed to 
make 12+ quarterly reports available for all continuously measured 
markets for the spring survey, not just the markets that had been added 
to the list after Infinity opted not to renew its contract with the ratings 
provider. Noncontinuot.sly measured markets that were previously des- 
ignated "market- exclusive" will remain on that list until further notice. 

RATINGS "-See Page 17 

04 Ratings 
New York 

Station (Format) Wi '04 Sp '04 

WLTW-FM (AC) 5.8 5.6 

WSKO-FM (Tropical) 4.9 5.4 

WRKS-FM (Urban AC) 5.0 4.7 

WOHT-FM (CHR/Rhy.) 4.2 4.7 

WWPR-FM (Urban) 3.7 4.3 

WHTZ-FM (CHR/Pop) 4.7 4.2 

WABC-AM (Talk) 3.7 3.9 

WXRK-FM (Alt.) 3.3 3.7 

WINS-AM (News) 3.9 3.7 

WBLS-FM (Urban) 2.9 3.3 

WKTU-FM (CHR/Rhy) 3.6 3.3 

Los Angeles 
Station (Format) Wi '04 Sp '04 

KPWR-FM (CHR/Rhy.) 5.0 5.0 

KLAX-FM (Reg. Mex.) 3.0 4.7 

KFI-AM (Talk) 3.9 4.5 

KROO-FM (Alt.) 4.1 4.4 

KOST-FM (AC) 3.3 3.7 

KBUE/KBUA (Reg. Mex.) 2.9 3.5 

KIIS/KVVS (CHR/Pop) 3.8 3.3 

KTWV-FM (SJ) 3.8 3.3 

KLVE-FM (Span. AC) 3.6 3.1 

KKBT-FM (Urban) 3.1 3.0 

KLSX-FM (Talk) 2.5 3.0 

KRTH-FM (Oldies) 3.1 3.0 

Continuously updated ratings 
results: www.radioandrecords.corn 

CC Countersues 
Over Stern Show 
By Joe Howard 
R&R Washinggton Bureau 
¡ho ward®radroandrecords.com 

A source close to Clear 
Channel told R &R late Tues- 
day that the company was fil- 
ing a $3 million counterclaim 
against Infinity and One 
Twelve Inc., which syndicates 
the WXRK /New York -based 
Howard Stern Show, charging 
that Stem breached his contract 
with Clear Channel by provid- 
ing programs that violated 
FCC indecency regulations. 

In the lawsuit, Clear Channel 
said it was forced to cancel the 
Stern show after the company 
received $495,000 in indecency 
fines from the FCC and after 
both Infinity and Stem refused 
to affirm that steps would be 
taken to prevent future inde- 
cency fines from being levied. 
Clear Channel also charged 

COUNTERSUIT See Page 11 

New Programmers In New York 
WNEW welcomes 
Blue as PD /MD 

By Julie Kertes 
R&R AC/Hot AC Editor 
¡kertes®radioandrecords. com 

Frankie Blue has been ap- 
pointed PD /MD for Infinity's 
Rhythmic AC 
WNEW (The 
New Mix 1027)/ 
New York. He 
most recently 
served as VP/ 
Operations & 
Programming 
for crosstown 
WKTU. 

Blue served as MD of 
WHTZ /New York from 1983 
to 1994. From 1994 to 1996 
he was VP /Operations & 
Programming for The Box, 
a Miami -based video chan- 
nel. He launched the new 

Blue 

BLUE *See Page 17 

Lawrence becomes 
PD at SJ WQCD 

By Carol Archer 
MR Smooth Jazz Editor 
carcher4radroandrecords.com 

Veteran programmer 
Blake Lawrence has been 
named PD of 
Emmis' Smooth 
Jazz WQCD 
(CD101.9)/ 
New York. He 
most recently 
spent four years 
with XM Satel- 
lite Radio,where Lawrence 

he was promoted to Sr. Pro- 
gramming Director for the 
BPM and Chrome Dance 
channels in March 2004. 

Lawrence worked at 
KKSF /San Francisco from 
1988 -92 and 1993 -2000. He 
is also a three -time winner of 

LAWRENCE >See Page 17 

Every format has a sense of 
community, but I am certain 
there is nothing that comes dose 
to the love and respect we feel 
for each other in the Triple A 
world. This feeling, more than 
anything else, is the lasting 
legacy of the Triple A Summit 
held annually in Boulder, CO. 

See Page 61 

Clear Channel To 
Reduce Spotloads 
By Adam Jacobson 
R&R Radio Editor 
ajacobsonp radioandrecords. com 

Clear Channel, the nation's 
largest radio operator, has de- 
veloped a plan to significantly 
lower its ceiling on the number 
of commercial minutes that are 
aired per hour across its entire 
platform of more than 1,200 sta- 
tions in the U.S. 

In a sweeping initiative, 
Clear Channel also seeks to 
lower the number of commer- 
cials in stopsets and set a maxi- 
mum of two minutes per hour 
of station promotional time for 
all company stations. The 
changes come as Clear Channel 
seeks to cut the on -air clutter at 
all of its stations. 

The spotload initiative will 
be launched Jan. 1, 2005, while 
the reduction in promotional 
time will be put into effect Oct. 
1. With the introduction of 
shorter commercial breaks at 
Clear Channel's stations, the 
company is also debuting pre- 
mium positions that it hopes 
will increase the value of ad 
time to advertisers. 

SPOTLOADS w See Page 11 

Trink Promoted 
To GM At Lava 

Lava Records has elevated 
VP /Marketing Lee Trink to the 
newly created po- 
sition of GM. Trink 
will oversee the 
label's daily opera- 
tions with the ex- 
ception of A &R, 
which will con- 
tinue to operate 
under the over- 
sight of Lava Sr. 
VP Andy Karp. Trink will re- 
port to Atlantic Records Group 
Chairman /CEO and Lava 
President Jason Hom. 

"Lee is a truly gifted, dynamic 
individual whose strength lies in 
his ability to motivate staff, 
think creatively and make 
things happen," said Flom. "His 
direct involvement in breaking 
such artists as Kid Rock, Uncle 
Kracker and Simple Plan has 

TRINK See Page 11 

Trink 

What makes a song Christian? Page 67. 
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Navigating 
New Waters 

Together 

October 6 -8, 20014 
Manchester Grand Hyatt, San Diego, CA 

www.nab.org conventions radioshow 
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Canadian Regulators Yank 
CHOI /Quebec City License 
But staffer says regulators ignored remedial efforts 
By Joe Howard 

B8B Wasnmgton Bureau 
ihowardWradiaandrecords corn 

Fans of French -language Alterna- 
tive CHOI/Quebec City are up in 
arms after the Canadian Radio & 

Telecommunications Commission 

decided not to renew the station's li- 
cense, ruling that CHOI violated 
Canada's content regulations. 

In 2002 the CRTC renewed 
CHOI's license for two years - 
seven-year terms are the norm - 
after receiving 47 complaints about 

.NEWS 

station personalities Jeff Fillion and 
Andre Arthur, and it ordered the 
station to clean up its program- 
ming. After receiving another 45 

complaints during the two -year 
term, the CRTC on Feb. 18 called 
the station to a hearing, during 

which, it said, owner Genex 
Communications denied that 
the station's content violated 

any broadcast guidelines. 
In its ruling, the CRTC said, "The 

licensee's general attitude of denial 
and the stall tactics that the licensee 
used in dealing with complaints 
throughout the current license term 
have persuaded the commission 

CHOI See Page 17 

MTV Networks Elevates McGrath 
Judy McGrath has been 

promoted to Chairman/ 
CEO of MTV Networks. 
She was previously MTV 
Networks Group President, 
responsible for MTV, MTV2, 
VHl, CMT, Comedy Central 
and the yet -to-be- launched 
Logo. 

McGrath assumes duties 
previously handled by Tom 
Freston, to whom McGrath 
reports and who is now co-Presi- 
dent/co-COO of Viacom. She will 
have overall responsibility for the 

AI eGrath 

networks named above, as 
well as Nickelodeon, Nick 
at Nite, Spike TV, TV 
Land, Noggin, The N, 
MTV Networks Digital 
Suite, MTV Networks In- 
ternational and all of the 
company's related con- 
sumer products and digi- 
tal businesses. 

"Judy is the perfect fit for 
this job," Freston said. 

"Ours is a business of creative vision, 

smart brand -building, unrelenting 

McGRATH See Page 10 

DuCoty Appointed COO At NRG 
Chuck DuCoty has ac- 

cepted the COO position at 
Cedar Rapids, IA -based 
NewRadio Group, which 
owns 27 stations through- 
out Illinois and Wisconsin. 
DuCoty departs the VP/ 
GM post at Emmis' Alterna- 
tive WKQX (Q101) /Chi- 
cago and succeeds Lindsay 
Wood Davis, who will leave 
NewRadio at the end of July to ac- 
cept a new opportunity. Details of 

DuCoty 

Davis' plans were expected 
by the end of this week. 

In joining NRG, DuCoty 
has been reunited with 
CEO Mary Quass and CFO 
Tami Gillmore; the three 
worked together while at 
Capstar in 2001. Quass 
said, "Chuck brings big - 
market experience to the 
table and will be a terrific 

fit with the group. We look forward 
DuCOTY See Page 17 

Douglas Named WBIX /Boston PD 
Business Talker WBIX/ 

Boston has tapped 21 -year 
broadcasting veteran Dave 
Douglas for its newly created 
PD post. Douglas, who was 
most recently PD at cross- 
town Active Rock WAAF, 
will oversee all programming 
operations for the station, 
which is currently undergo- 
ing a major technical up- 
grade that will increase its power and 
allow it to grow from a daytime-only 
outlet to a 24/7 broadcast facility. 

Prior to spending seven years at 
WAAF, where he earned an R&R In- 
dustry Achievement Award as PD 
of the Year in 2000, Douglas served 

as PD at KIBZ & KKNB/ 
Lincoln, NE for six years. 
Before that he worked at 
KISW /Seattle and KGB/ 
San Diego. 

"I'm very happy to be a 
part of this team," Douglas 
told R &R. "One of the 
things that appealed to me 
most about programming 

Douglas WBIX was being a part of 
a station with a format that is in its 
near -infancy but that has tremen- 
dous potential. Every day we take 
one more step toward being a really 
successful operation. This has 
opened up a whole new world of 
possibilities for me." 

CONCLAVE HONORS The 29th annual Conclave was held last week in 

Minneapolis and continued its tradition of honoring the legends of the radio 

industry. Two industry greats shared the spotlight as co- recipients of the 2004 

Rockwell Award. Seen here are McVay Media founder /Chairman Mike McVay (I) 

and Janie Casey, who accepted the award on behalf of her late husband, veteran 

programmer Al Casey. 

R&R Debuts Gospel Chart 
Effective with this week's issue, R &R unveils an airplay chart for 

the Gospel radio format. Comprising 22 charter reporters, the 30 -posi- 
tion chart will also appear in the R &R Urban Hotfax and R&R Christian 
Update e-mal publications. The Gospel Top 30 chart is compiled via air- 
play reports at www.rrindicator.com. The chart appears on Page 32. 

Jones Media Nets Realigns Mgmt. 
Hartenbaum exits; forms WYD MediaManagement 

Jones Media Networks last week 
made several executive -level 
changes: Jones International Group 
VP /Director Robert Hampton has 
added duties as CEO of Jones 
MediaAmerica and President of 
Jones Radio Networks; Gary 
Schonfeld has been named to 
JMN's board and has been elevated 
to JMN Exec. Vice Chairman /Ra- 
dio, responsible for overseeing the 
strategic business development, 
support and integration of all of 
JMN's radio -related assets; and 
Jones MediaAmerica Exec. VP/ 
COO Jed Buck has been promoted 
to President of JMA. Jim LaMarca 
will continue in his role as Exec. 
VP /COO of JRN. 

The moves follow the decision 
by Ron Hartenbaum -a founding 
member of MediaAmerica who 

sold the company to Jones, leading 
to the formation of Jones Media - 
America - to exit the company to 
form WYD MediaManagement, 
which will develop new commer- 
cial network radio programs that 
will be marketed and distributed by 
Jones. 

Hartenbaum's new company 
will be based in Connecticut, but 
offices in other areas are planned. 
WYD also plans to develop enter- 
tainment properties and marketing 
services across other media outlets. 

Hartenbaum is on the board of ad- 
visors for Democracy Radio, a Wash- 
ington, DC -based producer of liberal - 
themed radio programs, and there is 

talk that some of his future endeav- 
ors may reflect that type of program- 
ming. Hartenbaum previously held 

JONES See Page 10 

Wolfe Expands Duties At Entercom 
Thirteen -year WEEI -AM/Boston veteran Jason Wolfe has been pro- 

moted from PD of the Entercom Sports outlet to the newly created Direc- 
tor /Programming & Operations post for WEEI -AM and Sports sisters 
WEEI- FM/Providence and WVEI/Worcester, MA. Wolfe will oversee all 
programming and operations for the New England Sports radio trio. 

"Jason has been the catalyst behind the innovative and highly success- 
ful programming that is the hallmark of WEEI -AM," said WEEI -AM GM 
Julie Kahn. "He'll be able to continue growing the WEEI brand and audi- 
ence throughout New England. Jason is a tremendous asset to the orga- 
nization." 

Wolfe joined WEEI -AM in 1991 and was named PD in 1997. Before that 
he spent two years as Exec. Producer /host at Star Communications, a syn- 
dication company that produced weekend overnight sports programming. 
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Pollack Media 
Welcomes Kerr 

Pollack Media 
Group has hired 
Jim Kerr as Direc- 
tor /Programming 
& Creative Services, 

effective Aug. 2. 

Based at the com- 
pany's new Dallas 
office, Kerr will ex- 
pand Pollack Me- Kerr 

dia Group's presence in the Alterna- 
tive and Triple A formats, as well as 
work with new and existing clients 
in other formats and media. 

"Jim Kerr is one of the country's 
most innovative experts and fore- 
most authorities in the intensely 
competitive Alternative and Triple 
A marketplace," Pollack Media 
Group Chairman /CEO Jeff Pollack 
said. "These formats need new 
ideas, not the cookie -cutter solu- 
tions that have been so pervasive 
and detrimental to them for the 
past five years." 

Kerr is currently owner and Pub- 
lisher of Alternative Radio Content, a 
weekly Internet newsletter serving 
the Alternative and Triple A for- 
mats. He was R &R's Alternative 
Editor from 1998 to 2002 and served 
as PD of Alternative WXDX /Pitts- 
burgh. Kerr also worked on the la- 
bel side as Southwest Regional Pro- 
motion Manager for Imago Records 
from 1991 -94. 

"There aren't a lot of places where 
a consultant is encouraged to think 

KERR See Page 17 
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Consolidation, Regulation 
Dominate MMTC Conference 
By Joe Howard 
MR Washington Bureau 
ihonardérad oandrecords.con 

fter acknowledging that radio is experiencing its "rough- 
est patch in 30 to 40 years," Emmis Chairman /CEO Jeff 
Smulyan said at this week's Minority Media & Telecommu- 
nications Council Access to Capital Conference in Washing- 
ton, DC that Wall Street analysts had unrealistic expectations 
for how consolidation would benefit radio. 

A number of analysts have re- 
cently reduced their forecasts for the 
radio industry, and Smulyan told 
conference attendees Monday, 

"Wall Street loved radio just six or 
eight months ago, but some of the 
stuff sold to Wall Street about con- 

solidation was nonsense." 

Later, he told R&R that analysts 
were overly optimistic about the cost 
efficiencies and revenue growth con- 
solidation promised early on. 'They 
thought that once you put all these 
stations together, miracles would 
happen," he said. "But this is still a 

good business. and over time it will 

MMTC See Page 5 

Analyst: Bigger Isn't Always Better 
t' % achovia Securities analyst Jim Boyle said in a report is- 

sued July 15 that the recent underperformance of the radio 
industry's larger players points to a problem with manage- 
ment structure. He wrote, "Although scale confers advan- 
tages in many industries, the radio sector has been, and still 
is, a management- intensive business. 

"The giant radio platforms, lieve that this underperformance 
whose execs are spread too thin and should likely persist." 
are more distant from the local set- Boyle then advised investors to 
fing, have been underperformers by turn their attention to smaller broad- 
several operational metrics. We be- casters. "On average, it is more prof- 

itable to invest in smaller, easier-to- 
manage radio platforms of less than 
25 clusters and fewer than 125 sta- 
tions that can better focus their up- 
per and middle executives, as well 
as better supervise their local sales 
forces," Boyle said. "Even if the un- 
derperformance by the giant radio 
platforms turns out to be merely a 

temporary case of major indigestion, 

ANALYST See Page 5 

L_. 
POINT A POINT B 

mar- ket -ing (mär'ki'ting), n. 1. getting the message from point a to point h 

NOBODY DOES IT BETTER. 

DIRECT MARKETING SOLUTIONS 

GREAT CLIENTS. GREAT MARKETING. 

MARK HEIDEN 970- 472 -0131 
RICK TORCASSO 972- 661 -1361 

ELIZABETH HAMILTON 703- 757 -9866 
MARK VERONE 847 - 705 -2046 

WWW.PTPMARKETING.COM 

DIRECT MAIL. TELEMARKETING. 

BUSINESS BRIEFS 
Sirius Tops 500,000 Subscribers 

Sirius Satellite Radio said last week that it now has 500,749 sub- 
scribers and is on track to have 1 million by year's end. Sirius 

President/CEO Joe Clayton said, "This is another major milestone 
for Sirius as we continue to grow our business. In the second half 
of the year we expect to attract many additional subscribers." 

In other news, the Chrysler Group plans to expand the avail- 
ability of Delphi- manufactured Sirius -ready receivers to 11 Chrysler, 
Dodge and Jeep vehicle lines for the 2005 model year. Chrysler has 
primarily offered Sirius as a dealer -installed option and is now mov- 
ing toward factory installation. 

AFTRA Accuses CC /Chicago Of Unfair Labor Practices 
AFTRA has filed a charge of unfair labor practices against Clear 

Channel over the termination of WGRB -AM /Chicago air talent 
Karen Fletcher. The union believes Fletcher lost her job because of 
her activities in support of unionization. In a complaint filed with the 
National Labor Relations Board, AFTRA alleges that Clear Channel 
dismissed Fletcher in a discriminatory manner that was "intended 
to discourage support for the union." Employees of WGRB and 
clustermate WGCI -FM have requested AFTRA representation, and 
an election for unionization is set for later this month. CC owns seven 
stations in the Chicago market, including WNUA & WVAZ, where 
air talent are already represented by AFTRA. Clear Channel/Chi- 
cago representatives were not available for comment at R &R's press 
time. 

NAB Names Final Marconi Nominees 
The NAB has released the list of stations and air personalities 
nominated for 2004 NAB Marconi Radio Awards. Up for Major - 

Market Station of the Year are KOIT- AM &FM/San Francisco, KPWR/ 
Los Angeles, WBEB /Philadelphia, WEEI -AM /Boston and WLTW/ 
New York. Nominated for Network/Syndicated Personality of the Year 
are Jefferson -Pilot Radio Network's Bob & Sheri; Neal Boortz and 
Clark Howard, both syndicated by Jones Radio Networks; Reach 
Media's Tom Joyner; and Cox Radio Syndication's Lex Staley & Terry 
Jaymes. Ballots will be sent to members of the NAB Marconi Radio 
Awards Selection Academy in August, and the awards will be pre- 
sented at an Oct. 7 ceremony during the NAB Radio Show in San 
Diego. A complete list of Marconi nominees is available at 
www.radioandrecords.com. 

Minorities Make Major Gains In Radio Newsrooms 
According to a study conducted by the Radio-Television News 

Directors Association in conjunction with Ball State Univer- 
sity, the percentage of minorities working in local radio newsrooms 

Continued on Page 11 

Q2 Earnings 
Start On High Note 
.ì. he Q2 earnings season will soon be in high gear, and early 

results from Journal Communications, New York Times Co. 

and Tribune Broadcasting are encouraging. 
Journal Radio's Q2 operating rev- 

enue increased 6 %, to $20.5 million, 
while operating earnings grew 19 %, 

to $5 million. Operating revenue 
from Journal's TV stations improved 
19 %, to $21.8 million, and TV oper- 
ating earnings shot up 79 %, to $6.1 

million. 
For Journal's overall broadcast 

operations, operating revenue in- 
creased 12 %, to $42.3 million, while 
operating earnings increased 46 %, to 
$11.1 million. The company attrib- 
uted the growth to increases in lo- 

cal advertising for radio and TV 
while also crediting strong political - 
advertising revenue from its TV sta- 
tions. 

Operating profit in Tribune's ra- 
dio division improved 7%, to $5.2 

million, although radio operating 
revenue was flat at $82.1 million. 
The radio segment's operating cash 
flow grew 4 %, to $6.5 million. 

Overall, Tribune's broadcasting 
and entertainment division, which 
includes its TV operations, posted a 

Q2 revenue increase of 3 %, to $450 

million, while operating cash flow 
rose 7%, to $174 million. Operating 
profit in the division rose 8 %, to $160 
million. 

Revenue for the New York Tunes 
Co.'s radio and television stations 
rose 11 %, to $42 million, during Q2, 
while operating profit for the own- 
er of WQEW & WQXR /New York 

grew 26 %, to$12.9 million. The corn - 

pany attributed the gains primarily 
to political advertising revenue, 
which grew from $1 million a year 
ago to $3.4 million in Q2 '04. 

Overall, NYT's Q2 earnings grew 
4 %, to $75.7 million (50 cents per 
share), right in line with the estimate 
of analysts polled by Thomson First 
Call. 
-Joe Howard & Adam Jacobson 
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MMTC 
Continued from Page 4 

Stonegate Capital Markets Man- 
aging Director Joel Hartstone told 
the conference audience that while 
large clusters dominate radio ad rev- 

enue when the market is robust, in 

weak advertising environments the 
bigger clusters have little room to cut 
costs. 

"When consolidation started, 
buyers could pay more of a premi- 
um, because they knew there was 
some profit that could be squeezed 
out," he said, noting that many com- 
panies trimmed staff and consolidat- 
ed studios at their newly acquired 
stations. "But now, if you are going 
to buy a cluster, you have to look at 
top -line revenue, because the effi- 

ciencies have been realized. You're 
going to have to run those stations." 

Hartstone believes, however, that 
there is still room for growth. "Entre- 
preneurs who know their markets can 

create the value," he said. 'The oppor- 
tunity to create value is still there, be- 

cause this is still a local business." 

'Do Your Homework' 
Smulyan told aspiring station own- 

ers at the conference that, to be pre- 
pared, they should consider all the 
problems that can arise. "Do your 
homework," he advised. "The more 
you know about a property, the better." 

He listed learning about a sta- 
tion's engineering limitations and 
possible upgrade options among the 
top areas of concern and advised en- 
trepreneurs to learn about the corn- 

TRANSACTIONS AT A GLANCE 

.111 transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

WRFS -AM /Alexander City. AL $175,000 

WAPZ- AM/Wetumpka, AL $65,000 

WJLF -FM /Gainesville. FL $1 million 

KDLS -AM & FM /Perry, IA $750,000 

WVMH -FM /Mars Hill. NC $177,000 

WDOH -FM /Delphos, OH $1.15 million 

KBVV -FM /Enid. OK Undisclosed 

WXZX -FM /Culebra, PR Undisclosed 

KTLZ -FM /Cuero, TX Undisclosed 
WISE -FM/Wise. VA S10 

KNWX -AM /Auburn -Federal Way (Seattle). WA S6 million 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 

WDHI- FM/Delhi; WIYN- FM/Deposit 
(Binghamton); WCHN -AM, WBKT -FM 
& WKXZ- FM/Norwich; WZOZ -FM /Oneonta; 
and WDLA -AM & FM/Walton, NY 
PRICE: $9.75 million 
TERMS: Asset sale for cash 
BUYER: Double 0 Radio. a division of Pilot Group Radio, 
headed by Sr. VP Robert B. Sherman. Phone: 212 -486 -4446. 
It owns six other stations. This represents its entry into the 
market. 
SELLER: BanJo Communications Group. headed by GM James 
Johnson. Phone: 607 -432 -1030 
FREQUENCY :: 100.3 MHz; 94.7 MHz; 970 kHz; 95.3 MHz: 93.9 
MHz; 103.1 MHz; 1270 kHz; 92.1 MHz 
POWER: 770 watts at 643 feet; 770 watts at 643 feet: 1kw; 
490 watts at 820 feet; 26kw at 676 feet: 2kw at 361 feet; 
5kw day /89 watts night; 690 watts at 656 feet 
FORMAT Oldies; Oldies; Adult Standards: Country; Hot AC; 
Classic Hits; Adult Standards; Country 
BROKER: Robert Mahlman of Mahlman Company 

2004 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$1,070,237,854 
(Last Year. $2339,277.266) 

$98,392,011 
(Last Year: $200,518087) 

499 
(Last Year: 893) 

46 
(Last Year: 194) 

petition, including the likelihood 
that a competitor will launch a for- 

mat challenge. "You must under- 
stand everything that can go into 
this," Smulyan said. "Know the po- 
tential problems, and know what 
you can do." 

He also cautioned buyers against 
thinking that they necessarily know 
how to run a property better than 
the seller. "Don't delude yourself 
into thinking you know better," he 
said. "You'd be surprised by how 
well some sellers understand their 
markets." 

Ultimately; he advised buyers to 

trust their instincts and avoid deals 
they aren tcomfortablewith,saying, 
"You need to know for yourself that 
it's right, because it's your career on 
the line." 

Minorities Must 
Speak Out 

Rep. Xavier Becerra urged station 
owners to take advantage of their 
platforms to inform listeners about 
the challenges facing existing and 
aspiring minority business owners. 
"I attend many events like this, and 
most groups can't take their mes- 
sage beyond the room, but you folks 
are different," Becerra said Tuesday 
at the MMTC gathering. 

He also acknowledged thatconsol- 
idation, as well as the historical diffi- 

culty minorities have had in securing 
capital to fund deals, have made own- 
ership opportunities scarce and said 
he believes it's up to Congress and the 
FCC to adopt rules that foster minori- 
ty broadcast ownership. "I hope you 
communicate these things, because 
that is what's going to drive change," 
he said. "I hope all of you will go out 
there and spread the word." 

'Governmental Overkill' 
Attorney Richard Bodorff, a part- 

ner with the Washington, DC law 
firm of Wiley, Rein Sr Fielding, de- 
scribed the FCC's new rulemaking 
to determine whether to require 

broadcasters to record and retain 
copies of all of their programming 
as "governmental overkill." He 
said that while broadcast indecen- 
cy is commanding a lot of attention, 
the issue's scale is too small to re- 

quire an industrywide FCC effort. 
"Compared to the total number 

of stations in the country, the num- 
ber of stations involved is infinitesi- 
mal," Bodorff told MMTC confer- 
ence attendees. He said he believes 
the broadcast industry will oppose 
the measure when public comments 
are filed and added, "To saddle the 
entire industry with these require- 
ments seems totally disproportion- 
ate, and the comments will state that 
extremely clearly." 

Analyst 
Continued from Page 4 

we think it should take another year 
or longer to prove that out." 

Still, he believes the radio indus- 
try could see a late-Q3 surge in ad 
revenue as President Bush and Sen. 
John Kerry accelerate their spend- 
ing in a heated competition for the 
White House. "We believe that the 
radio ad recovery should accelerate 
in September, as election advertis- 

ing is trending to a huge spending 
year," Boyle said. "That should 
squeeze inventory for broadcast TV 

groups, therefore causing a spillover 
effect into radio. It can also mean 
secondary media like radio should 
see more direct political advertising 
too." 

Looking toward Q4, Boyle said 
the industry's 1% revenue decline in 

Q4 2003 will provide easy comps for 
groups at year's end. - Joe Howard 
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Alan Kabel is the 
Anti -Aging Solution 
for AC at Night. 
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A Poster Cluster For 
`Live & Local' Radio 
Gold Coast /Oxnard, CA GM /Director of Sales Chip 
Ehrhardt helps rebuild multiple stations 

ne of the most admired skills in broadcasting is the 
ability to turn around a struggling station. Even more 

impressive is when it's a cluster of facili- 
ties. Under the leadership of GM/Director 
of Sales Chip Ehrhardt, Gold Coast 
Broadcasting's group in Oxnard, CA had a 
great year: Four of the six stations im- 
proved in 2003, and Ehrhardt maintained 
the dominance of the No. 1 station, CHR/ 
Rhythmic KCAQ, and helped all four of 
the company's top stations gain market 
share locally. When you add in the out- 

standing performance of Spanish Talk KUNX -AM fur- 
ther up the Pacific Coast Highway in Santa Barbara, 
there's no question that Ehrhardt's accomplishments 
deserved an R &R Industry Achievement Award nomi- 
nation as Market Manager /GM of the Year. 

Chip 
Ehrhardt 

Biting The Bullet 
How did Ehrhardt do it? The sin- 

gle biggest change he directed was 
to, as he puts it, "bite the bullet" and 
reclaim control of programming 
from network sources, which the 
company had used to help grow 
most of the duster from its infancy. 

He tells R &R, "We've always 
done the programming for KCAQ 
but in the latter part of 2002 we hired 
Mark Elliott as Director /Broadcast 

Operations. He's really the leader of 
the band, orchestrating all these 
things with the PDs of the stations 
and getting everything going. Mark 
was the OM and top -rated morning 
show host at [crosstown Hot AC 
competitor] KBBY. He'd been there 
for roughly nine years and was par- 
ticularly strong with women and 
adults 25 -54, which has been our 
Achilles' heel. We had never had 
anyone in that capacity before, and 

with Mark here we were able to take 
back that local control, drop the net- 
work affiliations and start doing ev- 
erything ourselves." 

The payoff was a 12+ increase 
from 7.3 -8.5 from fall 2002 to fall 
2003. Ehrhardt also gives credit to 
KCAQ PD Brian Davis and KPWR/ 
Los Angeles PD and Emmis VP/ 
Programming Jimmy Steal, who 
consults the station. 

"We got lucky and hooked up 
with Jimmy before he achieved su- 
perstardom," he says. "He has an ear 
to the station and works with Brian. 
They've tightened up the active cat- 
egory from over 600 songs to less 
than 200. We're really seeing TSL 

benefits as people are now hearing 
nothing but hit songs." 

The next move was to work on 
Classic Rock outlet KOCP, which is 

consulted by Dave Van Dyke. Out- 
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60- SScond CopyWittr 
The Magic Of Pronouns 

By Jeffrey Hedquist 
"You're traveling through another dimension -a dimen- 
sion not only of sight and sound, but of mind. A journey 
into a wondrous land whose boundaries are that of imagi- 
nation. That's the signpost up ahead. Your next stop: the 
Twilight Zone." 

Remember those words? It wasn't just Rod Serling's distinctive 
delivery or the music that made it so compelling, but the fact that it 

was about us, the audience. Try reading it in the first or third 
person. It just doesn't have the same impact. The same is true of 

narrative commercials. Using the second -person perspective 
allows the listener to make the commercial theirs. 

Try replacing the "I," "he," "she" and "they" pronouns with "you" 

in a few of your spots. It will force you to rewrite them and might 
make them more interesting. As you do, be careful not to tell 

people what to do, but instead suggest, intrigue and let them find 

themselves in the stories. 
If your storyteller is a representative of the demographic or 

psychographic group you're trying to reach, the first person can be 

very effective, so there are no hard and fast rules here. 

And the third person can be used effectively to denote those 
who are "not like us," such as the person who didn't have the 
foresight to visit the advertiser or buy the product. 

Whether you're a first, second or third person, you can reach 
Jeffrey Hedquist at Hedquist Productions Inc., P.O. Box 1475, 

Fairfield, IA 52556; 641- 472 -6708, fax 641- 472 -7400, 
jeffrey @hedquist.com or via www.hedquist.com. 

side of morning drive, the station 
had been network. Once Gold Coast 
took it more live and local, the rat- 
ings improved 12+ from 1.8 -2.3 be- 
tween spring and fall of '03. 

Even More Changes 
Then, the very night the spring 

books dropped into the market in 
March 2003, Gold Coast turned sat- 
ellite- driven Soft AC KKBE (The 
Breeze) into an "adult CHR" as 
KFYV, for which Elliott programs 
and handles mornings. Having 
blown off nearly all of its listeners, 
KFYV started from scratch and 

turned in a 2.1 12+ in the fall book, 
good enough for top five in teens 
and 18 -24s. Playing nothing record- 
ed prior to 1992, the station positions 
itself as more contemporary than 
KBBY, which includes '80s hits in its 
format. 

Not stopping there, Ehrhardt then 
dumped the satellite Adult Stan- 
dards programming for KKZZ, giv- 
ing it, too, a localized, live presenta- 
tion and shifting frequencies from 
1400 to 1590 to improve its cover- 
age area. Using a blend of familiar 
standards and artists such as Harry 

Continued on Page 8 

Last year stations spent millions 
of dollars perfecting their sound... 
Not nearly enough was invested 

in how to sell it 
Irwin 

Pollack 
America's Leader in 

Sales, N anagemem. ana Ads enising 
Training. 

1 -888- RADIO -50 

"I specialize in one thing 
increasing the billing at 

radio stations in the 
United States." 

- Irwin Pollack 
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Pros On The Move 
Diane Augram is appointed 

Market Manager for Qantum 
Communications /Ft. Walton 
Beach, FL's WWAV & WMXZ, plus 
forthcoming acquisition WTKE. 
Augram most recently served as 
Managing Partner of Ocean 
Broadcasting II, which owns 
stations in Wilmington, NC. Her 
background also includes 
managing stations in Asheville, 
NC. Concurrently, Georgia 
Edminston is named Chairman of 
the Ft. Walton Beach properties. 

Jim Bollella joins Premiere 
Radio Networks as GM of Brown 
Bag Productions, a production 
library service for radio and TV 
stations. Based in Denver, Bollella 
has been Creative Director at 
WKRK/Detroit, WNEW /New York, 
KSTP -FM /Minneapolis and in 

Baltimore at WWMX and WOCT. 
Also at Premiere, Roger 

Seflinger is promoted from 
Director to VP /Information 
Technology. He will oversee 
software development, telecom- 
munications and network infra- 
structure, as well as the hardware 
division of Mediabase 24/7. 
Seflinger is also spearheading 
Premiere's new data center, 
housing its IT operations. 

Jack Cahill is appointed GSM 
for Greater Media's WCTC & 

WMGQ /Middlesex. Most recently 
with WABC /New York, Cahill 
previously rose through the ranks 
to become GSM at WLTW /New 
York after starting as an AE at 
WLTW predecessor WKHK. He 
succeeds Larry Tendrick, who 
shifts to Greater Media's WRAT/ 
Monmouth -Ocean. 

David Calabrese becomes 
Market Manager for Citadel /Erie, 
PA, overseeing WQHZ, WRIE, 
WXKC & WXTA and the cluster's 
national sales department. Most 
recently Citadel /Syracuse's GSM, 
Calabrese has also worked as 
GSM, NSM and in other sales 
posts for Infinity/Rochester, NY; as 
an AE for WWDC/Washington and 
WAMO -FM /Pittsburgh; as 
Regional Director /Promotions for 
Geffen; and as PD at WXDX/ 
Pittsburgh. 

Erin Callaghan is the new 
LSM at WDBO /Orlando. She joins 
the Cox News/Talk station from 
the Sales Manager post at Journal 
Broadcasting's KZRQ & KSPW/ 
Springfield, MO. 

Chris Clendenen jumps from 
Market Manager for Clear 
Channel /Roanoke, VA to a similar 
post for Cumulus/Lexington, KY. 
He succeeds Darren Smith, who 
became Market Manager for 
Citadel's Syracuse cluster. 

Sandi Cola is the new NSM for 
Clear Channel's six St. Louis 
stations. She moves from the 
same post at Infinity News/Talk 
leader KMOX/St. Louis. Cola is the 
sister of former KMOX VP /GM 
Karen Carroll, who left the station 
16 months ago. 

Coleman names Roger 
Douglass and John Boyne Sr. 
Research Analysts and David 
Baird and Kelly Burke Research 
Analysts. Douglass previously ran 

his own consulting firm in Seattle 
and earlier was a VP for the 
Research Group. Boyne is a four - 
year company staffer and 
advances from the post of Project 
Manager. Baird comes to Coleman 
from KMSO /Missoula, MT, where 
he was PD for the past three 
years. Burke recently completed 
her master's degree in journalism 
and mass communications at the 
University of Georgia. 

Rex Conklin is appointed 
Corporate Media Director for 
Univision Radio. He joins the 
company after 18 years with 
Sears, Roebuck & Co., where he 
managed national and local 
television and radio advertising. 

Gene Ferry is tapped as 
Regional Manager /Affiliate 
Relations at Waitt Radio Networks. 
Ferry had been Western Regional 
Manager for Spark Network 
Services and before that spent 
several years marketing format 
programming for Unistar Radio 
Networks and as Affiliate Sales 
Manager for Jones Radio 
Networks. 

Frank Flores is appointed VP/ 
Director of Sales for Spanish 
Broadcasting System/New York, 
overseeing WPAT & WSKQ. 
Flores has spent the last 23 years 
with Infinity Radio in New York, 
serving as GM of WJIT and 
spending the past 14 years in 

several sales management 
positions with WXRK, most 
recently GSM. 

Beverly Fox becomes NSM 
for WMAL/Washington, succeed- 
ing Shari Gonzalez, who had 
moved to the position of LSM. Fox 
is a 20 -year radio veteran who 
came to Washington, DC in 1990 
as an air talent on WWDC. She 
was also on -air on WARW & 

WLTT and WEBR & WGAY before 
joining WMAL as a seller in 1996. 

Andy Friedman is promoted to 
VP/Wire Services & Web Content 
for Clear Channel Radio, rising 
from the Director's post. Friedman 
will continue to oversee CC's 
Chicago -based facility that 
supports the sharing of news, text 
and audio among the company's 
News/Talk stations nationwide. 
Before joining Clear Channel four 
years ago Friedman worked as 
News Director at KTAR/Phoenix 
and WBBM /Chicago. 

Richard Gigliotti takes the 
GSM post at WABC & WEPN /New 
York. Gigliotti had been Sales 
Manager for co -owned ESPN 
flagship WEPN for nearly three 
years and will now oversee all 
aspects of sales for both stations. 
He started his career with the New 
York Mets as an AE in 1993, 
joined WFAN /New York in sales in 

1996 and brings prior sales 
experience from WABC and AOL. 

Dawn Hill is elected President 
of the American Women In Radio 
& Television's New York City 
Chapter. She is the first African - 
American woman to hold that post 
in the chapter's 53 -year history. 

Maloree Hood joins Clear 
Channel's KEGL (Sunny 97 -1)/ 
Dallas as Promotion Director. She 

arrives from the same position at 
Entercom's WEZB & WKZN /New 
Orleans, where she worked for five 
years. The move reunites Hood 
with Clear Channel /Dallas VP/ 
Programming & Operations John 
Roberts, who programmed for 
Entercom in New Orleans. 

Scott Hopeck is named GM of 
the Atlanta Braves local and 
network broadcast operations. 
Most recently Sales Manager at 
WYSP /Philadelphia, Hopeck has 
also been an AE for Telemedia 
Broadcasting in Wilkes Barre and 
an Infinity Philadelphia Sports AE 
for the Philadelphia Eagles, 76ers 
and Flyers. 

Mike Juliano is named GSM 
for Clear Channel's WKTU /New 
York. A four -year company staffer, 
Juliano was most recently LSM for 
clustermates WHTZ & WLTW. He 
previously was GSM and GM for 
WPLR & WYBC /New Haven. 

Jason Justice shifts from MD 
to promotions at KZPL (The 
Planet) /Kansas City. Justice will 
continue his full -time airshift of 
voicetracking overnights, as well 
as weekend airwork. 

Alan Kirshbom joins Enter - 
com/Milwaukee's WEMP, WMYX 
& WXSS as Director /Sales, 
transferring from the GSM post at 

co -owned WKZN /New Orleans. 
Concurrently, Jeff Jeanpierre 
steps in as Sales Manager for the 
cluster after a five -year stint in 

sales with Journal's WTMJ/ 
Milwaukee and 13 years in the 
market as GSM for Saga Commu- 
nications. 

Helen Leicht shifts from OM/ 
MD at noncomm Triple A outlet 
WXPN /Philadelphia to head of the 
station's community outreach 
programs. 

Dan Manella is the new GSM 
at Infinity Triple A WXRT /Chicago. 
Most recently GM of New Wave 
Hawaii's cluster, Manella previous- 
ly was GM of the Milwaukee Radio 
Alliance. He succeeds Michael 
Damsky, who nas been handling 
the role for the past few months on 
an interim basis since being 
promoted to VP /GM. 

Liz Ryckman is upped to 
Christal Radio /Chicago VP /Sales 
Manager. A 21 -year company 
veteran, Ryckman advances after 
two years as VP /Manager for the 
rep firm's Chicago office, having 
previously been VP /Sales, 
between 1991 -2002; Manager for 
the Seattle office; and an AE in 
Detroit. 

Also at Christal /Chicago, Mike 
Milonovich steps up from AE to 
Sr. AE. Milonovich began his 
career with Christal Radio as a 

Sales Asst. in Minneapolis in 

1999. He was promoted to AE in 

2001, joined the Boston office in 

2002 and transferred to Chicago 
last March. 

Peter Sorensen rejoins 
Infinity/Las Vegas Talk and News/ 
Talk AM tandem KSFN & KXNT to 
resume his former position as 
Director /Marketing & New 
Business. He most recently 
worked as NSM for Station 
Casinos. 
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How To Hold The 
Line On Rates 

By Irwin Pollack 

The most common objection radio sellers encounter is 

cost. Everyone - from the local grocer to the largest ad- 
vertiser on your station - will try to get the best deal and 
lowest rate (arid best inventory) on your station. 

There are several mistakes 
radio sellers make during their 
presentation to clients 
that ultimately affect the 
rates they get. To start, 
remember these three 
rules: 

1. Ask for twice as 
much as you think the 
client will spend. Make 
sure the last two digits 
of the total you're 
asking for are 85 -99. 
Then stick to your rate. 

2. Salespeople tend 
to make every presen- 
tation below that which they 
probably could have taken off 
the table. They're afraid to ask 
for a lot of money. But the right 
thing to do is not to lower your 
rate, but reduce the price of the 
package by taking commercials 
away until it becomes affordable 
for the client. Go in high and, if 

you have to, back down later. 
3. Just think about the four 

basic math principles: 
Addition: Keep adding 

benefits and value. 
Subtraction: When the client 

says it's too much, take away 
what you offered (and watch 
them defend how much they 
need it, which can lead to the 
client selling themselves). 

Multiplication: Show the 
client how the long -term effect of 
their marketing efforts will 
spread positively over a long 
period of time. 

Division: Take the total 
investment (rate) and break it 

out over a per -week, per -day 
and per -hour basis. 

As far as your rate card goes, 
watch what a typical advertiser 
will do: They look for the bottom 
number on the card, and that 
becomes what they want. Even 

if your GSM or director of sales 
gives you the flexibility, stay a 

few steps above the 
lowest rate. And stick to 
your original proposal. 
Establish a reputation 
for having great ideas, 
but at the same time be 
firm on rate. Once 
clients know you'll 
move, they will ask for a 

better deal every time. 
If you truly believe in 

your product, focus on 
giving them more 
perceived value and 

you'll get what you deserve for 
your precious gems of inventory. 
Consider these five examples: 

1. Focus on your station's 
strengths, and bridge them to 
how they apply to the client's 
needs. 

2. Talk about your success 
stories. Tell how other clients 
(just like your prospect) have 
had success from working with 
you. 

3. Sell the "spec" spot. Just 
as dealers encourage test - 
drives in the car business, let 
clients "feel" themselves in the 
situation. 

4. Build a learn" on top of the 
campaign. That is, let the client 
know who their production 
specialist will be, who is on their 
marketing support team, etc. 

5. Include some client- specific 
promotions in your proposal. 
None of them have to be liners, 
promos, etc. The key is giving 
more (through ideas) than just 
spots. 

Remember, your station isn't 
for everybody, and not every- 
body can afford you, but the day 
you show your client how they 
can afford you will be a great 
day for both of you. 

Irwin 
Pollack 

New England -based sales and management trainer Irwin Pollack 
provides hands -on, results -oriented seminars and in -house 
consulting on sales and management. He can be reached toll -free at 
888- 7234650 or via www.irwinpollack.com 

Jean St. James is the new 
Sales Manager for Journal 
Broadcast Group's KZRQ & 
KSPW /Springfield, MO. A 13 -year 
broadcaster, she previously was 
Director /Sales for nine radio 
stations in Columbia, MO. 

Timothy Ward advances from 
VP/Treasurer to VP /CFO for 
Univision Radio. Ward took his 
most recent post in January 2000 
while working for Univision 
predecessor Hispanic Broadcast- 
ing Corp. Before that he held 
financial management positions 
with AMFM Inc. 

Eric Weinberg advances to 

Managing Director for Nielsen 
Music Control, overseeing the 
radio airplay- monitoring service in 

Europe and Mexico. Weinberg 
joined parent VNU in 2000, most 
recently serving as VP /Business 
Development for the media 
measurement and information 
division. 

Richard Whitworth moves 
from his Network Director position 
at New Life Radio and Christian 
AC WIBI /Springfield, IL to Station 
Manager for Northwestern College 
Radio's Inspo KNWI & KNWM /Des 
Moines. Whitworth had been with 
WIBI for 29 years. 
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Beware The 
Counterfeit Entrepreneur 

By Tim Moore 

It is the most basic of human behaviors: hidden agenda, 
manipulative posturing, inappropriate team interaction. The 
Counterfeit Entrepreneur feeds off the sustaining effort, 
however dysfunctional, of the dying team. His or her mis- 
sion cannot be misinterpreted. Instead of valiantly and un- 
selfishly contributing to the organization's climb -out, these 
individuals have one objective clearly in mind: their own 
gain. As the rope ladder burns and falls into the canyon, 
they're poised to jump to solid ground, teammates left be- 
hind. 

One of the battalion 
strengths of goal- setting lies in 

the use of measurable goals to 

keep a lid on selfish, monoma- 
niacal behavior. A team divided 
is a case study in selfishness 
and maldistribution of energy 
and effort. In athletic competi- 
tion, it's fair to say the Counter- 
feit Entrepreneur comes down 
with a massive case of "me 
first" when playing offense and 
is a master of "cover your ass" 
on defense. Dying corporate 
cultures give themselves away 
by the amount of time devoted 
to cranking out memoranda 
built around edicts, pronounce- 
ments, one -way communication 
and even threats. 

You can spot a disintegrat- 
ing climate by the level of fear 
that seems to drive the contact 
between leadership and the 
organization. More and more, 
we're reminded of the rising 
level of fear and toxic behavior 
that is rampant in the halls of 
some organizations. As funds 
shrink and bottom lines are 
squeezed, new managers can 
be sure that veteran employees 
will disdain them. 

Staff members are torn 
between getting the hell out or 
undercutting their teammates in 

order to hang on to their 
position. Instead of open 
dialogue about constructive 
ways to rebuild the team, 
concepts are instead logged for 
future opportunistic use in a 

formal hearing or corporate 
inquiry. The trail of silent 
wreckage steadily accumulates 
as the organization founders on 
the rocks of discontent and 
failing performance. 

On the other side of the 

street, a diminishing number of 
organizations are busy 
practicing the dynamism of 
teamwork with nimble vitality. 

These organizations surge 
forward on a leadership 
platform that begins with a 

"player- coach" model, as 
opposed to a traditional heavy - 
handed, autocratic environ- 
ment. Counterfeit Entrepre- 
neurs never seize the stage, 
nor do they have the time to 
exist within the team. 

In athletic 

competition, it's fair 

to say the 

Counterfeit 

Entrepreneur comes 

down with a 

massive case of 

"me first" when 

playing offense and 

is a master of 

"cover your ass" on 

defense. 

A broken core or a together 
core - these are the contrasts 
in the media arena and in life. 

The singular difference is the 
standard of attitude. In order for 
your company to sustain its 

greatness across the years, it 

must place a huge premium on 

embracing and mastering the 
concept of participative 
leadership, where everyone 
has ownership of the group's 
success and the Counterfeit 
Entrepreneur is unwelcome. 

Tim Moore is Managing Partner of Audience Development Group, 
programming consultants to radio stations in multiple formats. 
Reach him at 100 Grandville SW, Suite 602, Grand Rapids, Ml 
49503; 616- 940 -8309; or by e-mail attimrègoodratings.com. 

Promotional Calendar: August 
August ;s ... 1 

Admit You're Happy Month 

Cataract Awareness Month 2 

Children's Eye Health and Safety Month 4 

May Your Reading Be a Haven Month 6 

National Immunization Awareness Month 
National inventors' Month 

National Win With Civility Month 7 

8 

1 -15 Air Conditioning Appreciation Days 12 

1 -7 Simplify Your Life Week 14 

World Breast- Feeding Week 15 

8 -14 National Resurrect Romance Week 16 

15 -21 National Health Centers Week 18 

Reduce the Clutter Week 21 

16 -22 National Aviation Week 

22 -29 National Save Your Smile Week 22 

25 -31 3e Kind to Humankind Week 25 

26 

1 Girlfriends' Day 28 

National Kids' Day 

Respect For Parents Day 
Sisters' Day 

National Night Out 
Coast Guard Day 
National Fresh Breath Day 
National Pamper Yourself Day 

Work Like A Dog Day 

National Mustard Day 

Admit You're Happy Day 

International Youth Day 

National Garage Sale Day 
National Relaxation Day 
Stay Home With Your Kids Day 

Bad Poetry Day 

Vinegar Day 

Poet's Day 

Be an Angel Day 

Kiss and Make -Up Day 

Women's Equality Day 

Anniversary of first radio commercials (1922) 

Source: Radio Advertising Bureau 

Live & Local Radio 
Continued from Page 6 

Connick Jr. and Diana Krall, KKZZ 
is modeled somewhat after Emmis' 
hipper "Red" format on WRDA /St. 
Louis, which Steal was also involved 
in formulating. For its effort, Gold 
Coast was rewarded again, as 12+ 

ratings from spring to fall 2003 

jumped 2.1 -2 8. 

Meanwhile, Spanish Talk- format- 
ted KUNX took over the 1400 dial 
position vacated by KKZZ and shift- 
ed from Radio Unica to program- 
ming from Rzdiovisa and Univision, 
playing briefly with the All Come- 
dy Network in between. While 
KUNX isn't a big factor in the target 
metro of Oxnard- Ventura, the station 
nearly doubled from a 2.1 to 4.012+ 
in Santa Barbara, tying for seventh 
with KCAQ. 

With all the ratings success, it's no 
surprise that revenues are starting to 
improve. "We're having some good 
growth this year," says Ehrhardt. "I 
gotta be honest with you, this year 
started off soft, primarily on the nation- 

al front. But we've seen recently that 

the local and national activity has def- 
initely increased. May was - knock 
on wood -our single largest revenue 

month to date for the company." 

A Pledge To 
Public Service 

Community service is a comer - 
stone for Gold Coast. "All the sta- 

tions are involved in multiple differ- 
ent events during the year," says 
Ehrhardt. "In particular, KVTA, our 
News /Talk station, has its own 
adopted charities. Our February 
Dave & Bob Talent Show - Dave & 
Bob are the KVTA morning show - 
has been going on for over 15 years 

to benefit Special Olympics. We 

stage multiple blood drives through- 
out the year that get over 200 peo- 
ple showing up; that's a tremendous 
amount of donations. 

"Localism is the thing 

that makes us 

valuable to listeners 

and thus valuable to 

advertisers. There was 

never any doubt in our 

minds that this was 

the way we had to go." 

"At Christmas we have the listen- 

er- supported Dave & Bob's Chil- 
dren's Christmas Fund that buys 
Christmas toys for all the foster chil- 
dren in the county. This is the fund's 
sole source of revenue, and every 
year somehow it always raises 
enough that every kid gets at least 

one toy. Those are just some of the 
keynote things we do every year." 

Ehrhardt is quick to praise parent 
Point Broadcasting for the tools and 
patience to execute all the changes. 
"They've been tremendously sup- 
portive and willing to make the com- 

mitment from time and financial 
standpoints. Obviously, changing 
formats and moving frequencies can 
put a kink in revenue for a while. 
Advertisers get nervous when you 
flip formats and change dial posi- 
tions, and you've got to be able to 
plan for that and explain to them the 
long -term value in doing so. Knock 
on wood again - we've been able 

to do that. 
"A year from now, when we start 

to see the '05 spring book come out, 
that's when we'll be able to say, 

'Wow, we really made the right de- 

cision', or, 'We really screwed the 

pooch on that one.' But the momen- 
tum that the company has going for- 
ward is so tremendous. I see it be- 

ing nothing but positive." 

Local -Owner Advantage 
One can tell that Ehrhardt, a 13- 

year company veteran, loves work- 
ing for a local company that allows 
him to be able to make both large 
and small decisions without a lot of 
corporate red tape. "I couldn't imag- 
ine being anywhere else or doing 
anything else," he says. "Working 
for a mom -and -pop organization has 

so many benefits. If I want to do 
something or a sales manager does, 

or if anybody has a great idea, we 

can talk about it here and say, 'OK, 
let's do it,' or not. We can make a 

decision very quickly without hav- 
ing to phone home to some corpo- 
rate office just to try to get approval 
on it. 

"With the brain trust of people 
here in the building, it's much easi- 

er to operate. And, quite frankly, we 
have such a positive work environ- 
ment. Over time, I've been able to 

hire the best people in the market. 
That's probably been the single big- 
gest thing - just getting the right 
people here." 

Summarizing the ordeal of mov- 
ing signals, changing formats and 
investing in local talent - all while 
battling big outside signals and 
managing a staff of 75 - Ehrhardt 
says, "From a programming stand- 
point, we went against the grain 
and away from the network type of 
solution. Localism is the thing that 
makes us valuable to listeners and 
thus valuable to advertisers. There 
was never any doubt in our minds 
that this was the way we had to go. 

It's more expensive, but if we want 
to take more than our fair share, 
we're going to have to do it this 
way, because the best stations are 

those that serve the local communi- 
ty the best." 

www.americanradiohistory.com
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Loudeye Turns It Up 
B2B company pokes its head out from behind the scenes 

By Brida Connolly 
Associate Managing Editor 

ver heard of Loudeye? It's a purely business -to- 
business company, founded in 1997, and it lurks in the 
background of many a successful digital -media ven- 
ture. Among other things, Loudeye provides encoding, 
hosting, music delivery and all the unglamorous nuts - 
and -bolts services that keep flashier digital outfits up 
and running. 

Lately, though, Loudeye has been 
raising its profile. Last year it set up 
a partnership deal with Microsoft to 

build branded digital -music stores, 
and in June it bought leading Euro- 
pean B2B music distributor OD2, 
through which it picked up such cus- 
tomers as Coca -Cola, MSN, MTV 
and Virgin. 

Loudeye has also acquired Over - 
peer, best known as one of the com- 
panies hired by content owners to 
disrupt traffic on peer -to -peer net- 
works, and is putting it to some in- 

teresting uses. I spoke recently with 
Loudeye President /CEO Jeff Cavins 
about what's up at the Seattle -based 
company. 

R &R: There's n lot going on at Loud - 

eye these days. Can you girt us the run - 
down? 

JC: Well, as you know, Loudeye 
acquired OD2. The real logic behind 
this acquisition was that most of the 
customers that we were talking to 
were interested in global deploy- 
ment. Up until now, there has not 
been a company that provides busi- 
ness-to-business services in the digi- 
tal -media space that performs on the 
global stage. 

Since the acquisition, we've start 
ed to work on building out the cata- 
log in Europe. Our objective is to 
have 1.3 million licensed tracks on- 
line in Europe by the end of this quar- 
ter, and we are now deploying the 
OD2 platform into accounts in the 
U.S. and other markets. 

R &R: What are your plans for digi- 

tal -music services in the U.S.? 

JC: On Dec. 15, 2003, AT &T Wire- 

less, in conjunction with Loudeye 
and Microsoft, announced their dig- 
ital- music service. It'll be the world's 
first wireless digital -music service. 
We deploy it for AT &T Wireless this 
quarter, and it'll be available to con- 
sumers sometime in September. 

Loudeye had been in development 
for over a year on building a very 
advanced platform for digital -media 
delivery directly to consumers. Now, 
Loudeye and OD2 are business -to- 
business companies, which means 
we sit behind the brand. So when you 
see the AT &T Wireless music service, 
it'll be an AT &T Wireless service. 
Think of us like "Intel Inside." We're 
just an ingredient, but we build end - 
to-end solutions for customers. 

It was our goal, having looked at 
all the platforms that were available 
in the marketplace and the ones 
we've seen launch recently, to build 
what we call a next -generation plat- 
form - one that leapfrogs a lot of the 
functionality and feature sets of plat- 
forms available in the industry today. 

As a result of the OD2 acquisition, 
we have 60 developers on staff, the 
largest development organization in 
the world to focus on digital media. 
Loudeye ships its platform in about 
two weeks, to AT &T Wireless. I've 
seen it, and it's very impressive. 

R &R: Is U.S. consumer technology 

up to that? 

"Our objective is to 

have 1.3 million 

licensed tracks 

online in Europe by 

the end of this 

quarter." 

JC: Yes. There are handsets that 
support the delivery of digital music, 
but the first version of this platform 
will enable any AT &T Wireless - 
and, eventually, Cingular - sub- 
scriber to use their telephone hand- 
set to discover music and sample it. 
There are search functions that enable 
you to engage with music on your 
handset, and then, when you buy 
music, it's delivered to your PC. 

You're using your cell phone kind 
of as a portable Visa card and a dis- 
covery tool to buy music and then 
have the music delivered into what 
we call a "cloud." That cloud is then 
accessed by your PC. The user inter- 
face on the PC is a more feature-rich 
interface than what you have on the 
handset. 

R &R: More like a regular digital 
music store? 

JC: Yes, a regular music store. In 
version 1, the cell phone is a discov- 
ery tool and a purchasing tool. And 
since AT &T Wireless already has an 
existing billing relationship with the 
consumer, we give the consumer a 

very easy way to search, discover, 
purchase and enjoy music without 
having to worry about all the e-com- 
merce problems consumers have 
with very small online transactions. 

Version 1.5 of the platform will 
enable the consumer to deliver mu- 
sic directly to the handset, as well as 
to the computer, directed from the 
handset. It's what we call OTA, over - 
the -air delivery. That'll be version 1.5. 

But in version 1, you can play sam- 
ples in the phone, and you can down- 
load ringtones as well. 

R &R What format are the downloads 

offered in? 

JC: The format will be Windows 
Media 128 with Windows Media dig- 
ital rights management. But Loud- 
eye, as a business -to-business servic- 
es company, supports any format, 
any DRM, anybitrate. Today we own 
and operate the world's largest com- 
mercial archive of digital music -4.7 
million tracks sit in our archive in the 
WAV format. Think of it as the digi- 
tal master recordings. 

From that, companies come to us 
and ask us to encode music for them 
in a variety of different file formats 
or different DRMs, such as Sony's 
OpenMG or Windows Media or 
Real's Helix DRM. We're supporting 
OMA, which is the Open Mobile Al- 

liance standard. 
AT &T Wireless wanted the format 

to be WMA, but we can deliver in 

any format. We deliver for Sony Con- 
nect, for example, in ATRAC 3 -plus. 
We deliver for iTunes in AAC, and 
we deliver for some companies in 

some parts of the world at very high 
bitrates. 

R &R: Have you looked at setting up 

song stores for radio? 

JC: Yes, we've been chatting with 
radio stations. We're teaming a lot 
from OD2, because the acquisition of 
OD2 enables us to compress our 
timelines very aggressively. They've 
been in the market for four years, and 
they've learned a lot about merchan- 
dising and promotions and what 
makes music sell online and where 
people don't succeed. 

The key to selling music online is 

marketing. You have to get aware- 
ness to the consumer about your site, 
you have to market it, you have to get 

people to come there to stay, and you 
have to build subscription packages 
and all the kinds of things that make 
the site sticky. There are a lot of com- 
panies that think all you have to do 
is throw up a digital-music site, and 
you're off to the promised land. 

It takes commitment. In our con- 
versations with radio companies, 
we've found that it's kind of a "nice 
to have" - they'd like to have it on 

their site, but we haven't seen many 

The iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading digital -music service in 

the U.S., offering a catalog of more than 700,000 songs from all five 

major label groups and dozens of independents. Here's a snapshot 

of the top -selling downloads on Tuesday. July 20, 2004. 

Top 10 Songs 
1. USHER f /LUDACRIS & LIL JON Yeah! 

2. BLACK EYED PEAS Let's Get It Started (Spike Mix) 

3. MASE Welcome Back 
4. KEVIN LYTTLE Turn Me On 

5. HOOBASTANK The Reason 

6. ASHLEE SIMPSON Pieces Of Me 

7. AVRIL LAVIGNE My Happy Ending 

8. MAROON 5 She Will Be Loved 

9. FRANZ FERDINAND Take Me Out 
10. MODEST MOUSE Float On 

Top 10 Albums 
1. VARIOUS ARTISTS Spider -Man 2 ST 
2. ASHLEE SIMPSON Autobiography 
3. ROOTS The Tipping Point 

4. ADAM SANDLER Shhh ... Don't Tell 

5. MODEST MOUSE Good News For People Who Love Bad News 

6. MAROON 5 Songs About Jane 

7. VARIOUS ARTISTS De- Lovely ST 
8. WILCO A Ghost Is Born 

9. HIVES Tyrannosaurus Hives 

10. VELVET REVOLVER Contraband 

demonstrate an aggressive market- 
ing discipline toward it. We do live 
in the value chain, so when we build 
a site for a customer, we make mon- 
ey on the downloads. So for us to 
make money, the customer has to be 
highly committed to a marketing ini- 
tiative, short -term and long -term. It's 
not in our interest to provide the ser- 
vice and start a risk -based economic 
relationship with them if they're not 
going to drive it. 

R &R So from what you've found so 

far, radio isn't serious about if? 

JC: They seem to be, but we 
haven't seen a marketing budget 
from a radio property that indicates 
that they are. But they will be. You're 
going to find that companies will 
watch the leaders. The leaders will be 
very successful. It is said that over 
$4.5 billion will be earned in online 
music distribution in the next few 
years, so it's gonna be a big space. 
They always say "To the victor go the 
spoils," and the victor will be the one 
who invests marketing dollars in this. 

R &R: What was behind the Overpeer 

deal? 

JC: There are two facts about mu- 
sic that we understand, and one is 

that portability of music is what 
drives the consumer. If you think 
about it, portable music is a 25 -year- 
old story. When Aldo Morita at Sony 
unleashed the Walkman on the con- 
sumer in 1980, we all learned that our 
music could become portable. So 
what do we need to understand 
about portability? Of course, there's 
Janus, the portable DRM technology 
from Microsoft, and there's our rela- 
tionship with Microsoft, and our 
platform is designed to drive music 
into a variety of portable devices. 

Another thing we understand is 
that music usage is up. The fact is, the 
revenues at the labels are down be- 

1 

cause of the plague of piracy, but 
music usage is up. We also need to 
understand where usage is occur- 
ring, which is primarily on peer-to- 
peer networks. Today there are over 
2.6 billion music files traded on Ka- 

Zaa alone every month. That's 30 bil- 
lion a year. 

On the peer -to -peer networks 
overall, there are about 65 billion 
transactions occurring every month - that's film, games, movies, soft- 
ware, music and other things. We 
determined that we needed to have 
a play in the peer -to-peer space, so 
we acquired Overpeer. We want to 
understand the habits and usage and 
behavior of these people, this demo- 
graphic that lives on the peer -to-peer 
networks. 

Overpeer provides security servic- 
es for content owners, so we do pro- 
tect catalogs for labels. We actually 
have more nonmusic customers in 
our content -protection services - 
software companies, games, film and 
video. But the fact is, we also have 
real -time analytics. So you can ask 
me how many Call of Duty Activision 
games were stolen today, and 1 can 
tell you by the end of business today. 
The peer -to-peers are 7 -by -24 in op- 
eration, but I could tell you at any 
time exactly what's happening - 
how many thefts and where they oc- 
curred, what region of the world and 
right down to the personal IP ad- 
dress. 

We mine that data on a daily basis, 
and we sell it to content owners. Now, 
ultimately, if you're a content owner, 
you can decide whether you want to 

continue to litigate the human race or 
to monetize it. The demographic that 
lives on the peer -to-peer networks is 

primarily teenagers and college kids, 
and that's a demographic that a lot of 
people want access to. 
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KVSP Shifts To FM; AM Goes Urban AC 

Perry Broadcasting has relocated 1kw Urban daytimer KVSP- AM/Okla- 
homa City to a 100kw FM signal emanating from a 2,000 -foot tower lo- 
cated in Anadarko, OK. The FM signal was formerly home to Country 
KRMP and gives the new station coverage of two-thirds of the state of 
Oklahoma. 

The former KVSP _AM is now Urban AC and is using the KRMP call 
letters that had been on the FM dial. Terry Monday will continue to over- 
see programming for KVSP while adding duties for KRMP. 

KVSP -FM is now billing itself as "Power 103.5" and running jockless 
while it airs as "10,000 jointz in a row," but it will relaunch with the airstaff 
from the old KVSP -AM on July 30. The syndicated Doug Banks Show will 
debut in mornings on Aug. 2. KRMP -AM will continue to run the syndi- 
cated Torn Joyner Morning Show. An on -air lineup has yet to be announced. 

IDJMG Ups Sheer For Rhythm- Crossover 
The Island Def Jam Music Group has promoted Noah Sheer to 

Sr. Director /Rhythm- Crossover Promotion. Sheer 
will relocate to the label's Los Angeles office and 
report to VP /Rhythm- Crossover Promotion 
Marthe Reynolds. 

In his new role Sheer will be responsible for 
obtaining airplay for IDJMG artists and coordi- 
nating strategic plans for new releases and art- 
ist promotional tours. He has been with IDJMG 
since 2000 -s Regional Manager /Internet Mar- 
keting & Promotion. Prior to that he spent two 
years as a promotion coordinator at Arista 
Records. 

Sheer 

ORDER NOW for the 
next ratings 

period! 

I'LL FLY YOUR COLORS! 

FEISTY"? FRESH? FUNKY? 

She's a listener with the power 
to help vcu during ratings. 
Give her a station decal from 
Commtnication Graphics and 

watch +our ratings soar! 

THE DECAL C IMF,.:, 
Preferred by more stations since 1. 
800.331.4438 -www.cgilink.con,: 

BRIGHT COLORS. LONG- LASTING. URABI E. WEATHER - tESISTI NT. 

`Coyote' Howls As 
KQBT /Austin Flips 

Infinity's CHR /Rhythmic KQBT 
(The Beat) /Austin has flipped to 
Talk as "104.3 The Coyote" in an- 
ticipation of the debut on the sta- 
tion of WXRK /New York -based 
syndicated morning host Howard 
Stern. Infinity /Austin VP /Pro- 
gramming Dusty Hayes is oversee- 
ing the new FM Talker, which is 

now using the KOYT calls. KQBT 
PD Jason Kidd, who joined the sta- 
tion in February, will be reassigned 
within Infinity. The KQBT airstaff 
was let go on July 16. 

"The Talk format has done well 
for us across the country, so we de- 
cided that rather than fight it out for 
a small audience, we'd go into a 

franchise that we have to ourselves 
and be the only FM Talk in the mar- 
ket," Infinity/Austin Market Man- 
ager John Hiatt told R &R. "The big 
guys are now looking around to see 
what might be available for Jason 
across the country right now." 

Stem's morning show will be 
followed by a lineup that includes 
WJFK-FM / Washington -based 
syndicated talk duo Don & Mike 
in middays, KLLI /Dallas -based 
Russ Martin in afternoon drive, 
Westwood One's Tom Leykis in 

evenings and KLSX /Los Angeles - 
based talkers John & Jeff in over- 
nights. 

McGrath 
Continued from Page 3 

consumer focus and good execu- 
tion. I feel very proud and fortu- 
nate to be able to turn this job over 
to Judy." 

A member of the MTV family 
since its first days, McGrath joined 
Warner Amex Satellite Entertain- 
ment Co., MTV Networks' prede- 
cessor company, in 1981 as a copy- 
writer in MTV's on -air promotions 
department. She later became 
MTV's Editorial Director, Exec. 
VP /Creative Director and Presi- 
dent. 

McGrath said, "I couldn't be 
more excited and honored to take 
on this new role. Over the past 17 

years, Tom set the tone for the most 
unique and vibrant culture in the 
media world. My top priority is to 
continue to make this the best 
place for talented people to do 
their best work." 

In related news, MTV Networks 
President /COO Mark Rosenthal 
has decided to exit the company. 

Jones 
Continued from Page 3 

senior sales positions with ABC Radio 
and Westwood One and has devel- 
oped network sales and marketing 
programs for the NFL, the NCAA 
and the Motor Racing Network 

"All of us at JMN wish Ron well 
in his new venture and look for- 
ward to continued success with 
him," JMN President /CEO Glenn 
Jones said. "He is an exceptional tal- 

ent." 
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RAR Partners With Presslaff Interactive 
R &R and Presslaff Interactive 

have inked a joint marketing 
agreement under which R &R will 
represent Pl's Dat -e -Base e -mail 
marketing software to record la- 
bels. Dat -e -Base is one of the radio 
industry's most preferred e -mail 
marketing programs. It provides 
online registrations, lifestyle sur- 
veys and e -mail communication 
devices to a database. 

R &R Publisher /CEO Erica Farber 

said, "We are excited to assist the ef- 
forts of Presslaff Interactive to the 

music industry. Our longstanding 
relationship with Presslaff Interac- 
tive will be strengthened by this 
partnership, and we're confident 
that labels will recognize the many 
benefits of Dat- e- Base." 

PI President Ruth Presslaff said, 
"The concept of identifying loyal 

fans and building relationships 
with them is as critical for labels 
as it is for stations. The idea of 
working with R &R was a no- 
brainer. Their knowledge of the 
music business and relationships 
with labels and our expertise in 
identifying and communicating 
with fans made for a perfect 
match. We're very excited about 
this project." 

FCC ACTIONS 
Nassau Takes FCC To Court Over WXPK Buy 

Nassau Broadcasting has asked a Washington. DC appeals court to force the FCC to process Nassau's 
application to sell Triple A WXPK (107.1 The Peak)/Westchester to Pamal Broadcasting. Nassau in -house 

counsel Tim Smith told R &R his company's deal to sell WXPK for $17.5 million has been in limbo since April 
2003 because the transaction was red -flagged by the commission over concerns about revenue share and 
ownership concentration. Pamal owns three other stations in the Westchester market. 

Smith said that after Nassau and Pamal showed the FCC that the deal complied with the commission's new 
ownership limits - and that the deal was made after the FCC had reportedly abandoned the flagging process - the commission instructed the parties to file a new application.That application was filed in March of this year 
but was not released on public notice until July 14, after Nassau asked the court to intervene. But now the FCC 
has once again held up the deal this time citing public- interest concems. Smith said Nassau is working with its 

FCC counsel to determine the meaning of what may be a new red -flag process. 

First Broadcasting FCC Rulemaking Request Gets Industrywide Support 
Dallas -based broadcast merchant bank First Broadcasting has attracted the support of such companies as 
Clear Channel, Radio One, Cox Radio, Susquehanna Radio and Vox Radio in its effort to get the FCC to 

initiate a series of rule changes designed to improve the speed and efficiency of the FM and AM station- modifica- 
tion process. First introduced the proposal in April, and First President Gary Lawrence said the revisions will help 
the FCC reduce 'The massive workload faced by the FCC staff" The Minority Media and Telecommunications 
Council has fully endorsed the proposal. 

The FCC has not significantly refined its FM rulemaking procedures since 1982; the deadline for submitting 
comments was May 24. First's proposed rule changes include allowing FM station community-of- license changes 
through a minor modification; simplifying the procedure for moving a community's sole local service to a new 
community; easing the procedure to remove nonviable FM allotments; a one -time settlement window to resolve 
the backlog of pending FM rulemakings; permitting AM station community-of- license changes through a minor 
modification; and streamlining Class CO reclassification procedures. A copy of First Broadcasting's Petition for 
Rulemaking can be found at htlp:// firstbroadcasting .comHcc/index.html 

Trink 
Continued from Page 1 

directly fueled the success of Lava 
Records and solidified him as the 
ideal candidate to continue to guide 
Lava Records into the future." 

Before joining Lava Trink served as 

a product manager for Atlantic 
Records. He's also worked as Market- 
ing Manager for the New York -based 

music marketing firm Track Market- 
ing and held the position of Asst. Dis- 
trict Attorney in Brooklyn, NY. 

"I feel privileged to be given the 
chance to carry forward the pioneer- 
ing work of the house that Flom 
built," Trink said. "He is one of the 
greatest success stories in the busi- 
ness, and I look forward to meeting 
the challenge of furthering the suc- 
cess of the label." 

Countersuit 
Continued from Page 1 

that its contract prohibited it from 
making any changes to the show, 
even in cases where there were 
time -delay measures in place. 

The $3 million in damages in- 
cludes the $495,000 fine, which 
Clear Channel paid as part of a 

$1.75 million indecency settle- 
ment with the FCC; lost advertis- 
ing revenue from the show's can- 
cellation; a refund of the fees it 
paid for the show between Febru- 
ary and April; and attorney's 
fees. 

Clear Channel representatives 
were unavailable for comment at 
R &R's Tuesday press time. 

National Radio 

UNITED STATIONS RADIO NET- 
WORKS renews its distribution deal 
with the Dee Snider- hosted '80s rock 
show The House of Hair. For more in- 

formation, contact Kristine Rakowsky 
at 212 -869 -1111, ext. 293. 

CNNRADIO on July 26 -29 will offer 
coverage of the Democratic National 
Convention in Boston. For more infor- 
mation, contact Chris Wilmore at 404- 
827 -4771. 

CHRONICLE 
CONDOLENCES 

Las Vegas radio pioneer Laura 
Kelch, 91, July 12. 

FOX NEWS RADIO on July 26 -29 
presents You Decide 2004, during 
which Fox programs including The 
Tony Snow Show and Fox News Live 
With Alan Colmes will cover the Dem- 
ocratic National Convention in Boston 
live. For more information, contact 
Robert Zimmerman at 212 -301 -3219. 

Spotloads 
Continued from Page 1 

In an exclusive interview with 
R &R, Clear Channel Radio CEO 
John Hogan explained that the ini- 
tiative will not be introduced until 
the start of next year not only be- 

cause of advertiser commitments 
through the remainder of 2004, but 
because it represents "a major 
change for salespeople and pro- 
grammers." 

Hogan said, "For some markets 
this will be dramatic, and for others 
it will be drastically dramatic. This 
is an issue for all broadcasters today. 
Agencies and advertisers and listen- 
ers have complained, so this is an 

industry challenge. The manage- 
ment of Clear Channel feels that ra- 

dio has drifted - in some cases to 
dangerous levels." 

As part of the initiative, a "very 
specific ceiling" for the number of 
commercial minutes airing per 
hour, as well as limits on the 
length of spot breaks, will be set 
by format and by daypart, Hogan 
said. For example, in morning 
drive at a Clear Channel Country 
station, no more than 12 commer- 
cial minutes per hour will air. Ad- 
ditionally, the spot breaks will be 

no longer than four minutes, or six 
units. 

"Clear Channel is establishing 

July 23, 2004 R &R i 

EXECUTIVE ACTION 
Kizart Now Interep SVP /Director, Urban Mktg. 

Longtime marketing executive Sherman Kizart has been promoted from 
VP /Director of Urban Marketing to Sr. VP/Director of Urban Marketing 

at Interep. Kizart will continue to lead Interep's Urban 
Initiative, the goal of which is to bring additional revenue 
to Urban stations by expanding radio budgets, breaking 
down "no Urban" dictates and attracting new advertisers. 

A 16 -year industry veteran, Kizart plays a key role in 

planning and developing Interep's annual "Power of Ur- 
ban Radio" events for advertisers, agencies and station 
executives. 

Interep PresidenVMarketing Division Marc Guild said, 
Sherman has done a tremendous job not only on behalf 

of Interep's client stations, but on behalf of the entire ra- 

dio industry. He has brought significant new revenue into 
Urban radio and, at the same time, has been one of the most effective 
evangelists for advancing Urban radio's reputation among advertisers, 
politicians, the press and other important groups? 

Before joining Interep Kizart was Director /Sales at Hawes -Saunders 
Broadcasting in Dayton. He earlier worked in sales and marketing at Clear 
Channel Radio in New Orleans and as GSM at KJMS /Memphis. Kizart 
serves as Chairman of the Black Broadcasters Alliance and on the FCC's 
Diversity Advisory Committee /Financial Issues Subcommittee. 

Kizart 

BUSINESS BRIEFS 
Continued from Page 5 

rose to 11.6% in 2003, up from 6.5% in 2002. The percentage of minor- 
ity news directors in radio rose from 5% to 8% over the same period. 
While the percentage of women in radio news dipped to 22.4% in 2003 
from 24% in 2002, the percentage of female radio news directors in- 

creased substantially, to 25.9% from 14.4 %. The annual RTNDA study 
reports on local radio and TV newsrooms but does not include net- 
works. The complete results of the study are available at www.rtnda.org. 

very clear parameters for the for- 
mats, and, in turn, the stations will 
be allowed to create their own pa- 

rameters for each individual sta- 
tion," Hogan said. "The hope is that 
this will create some local market in- 
novation." 

Clear Channel stations will not be 

reducing budgets for 2004, but Clear 
Channel expects to revise and rein- 
vent its entire budget process for 
2005, including a complete review 
of its compensation and bonus pro- 
cess. 

"The company is making a firm 
and complete commitment to our 
listeners and advertisers, and the in- 
dustry cannot continue to reward 
and compensate on the old model," 
Hogan said. "While there are too 

many spots, we will be creating an 

entity internally to help create bet- 

ter commercials and help the radio 
stations produce better spots for 
their local clients. We are focused on 

doing great radio." 
The RAB reacted positively to 

Clear Channel's move to restrict 
spotloads on its stations calling it 
"an example of radio's respon- 
siveness to its audience and its 
advertisers." RAB President/ 
CEO Gary Fries said, "When a 

company the size and scope of 
Clear Channel enacts such a 

move, it sends a strong, positive 
message about radio's relation- 
ship with listeners and advertis- 
ers, and they should be com- 
mended for their position." 

DuCoty 
Continued from Page 3 

to the level of expertise Chuck 
brings and know that he will have 
much to add to the team. I'm ex- 

cited to have the chance to work 
with him again." 

Kerr 
Continued from Page 3 

in innovative ways to solve old 
problems," Kerr told R &R. "Pollack 
Media Group is one of those com- 
panies, and I'm excited to now be a 

part of what was already a formi- 
dable team of deep thinkers." 

DuCoty said, "While it is very 
hard to leave Enures and Chicago, 
I'm very excited about what is truly 
a once -in -a- career opportunity. 
Mary, Tami and I have worked to- 
gether in the past at Capstar and 
AMFM, and the chance to partner 
with them to grow the NewRadio 
Group was something I couldn't 
pass on." 

DuCoty joined Q101 in June 2001 

after a decade as VP /GM of WISN 
& WLTQ /Milwaukee. Prior to that 
he spent six years as Station Man- 
ager of WIYY (98 Rock) /Baltimore, 
which he joined in 1979 as MD. 

www.americanradiohistory.com
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MUSIC 
CHOICE 

30 million homes 
27.000 businesses 

Available on digital cable and DirecTV 

Damon Williams 646 -459 -3300 

HIT LIST 

Seth Neiman 
CLAY AIKEN I Will Carry You 

KELLY CLARKSON Breakaway 

BRITNEY SPEARS Outrageous 

SWITCHFOOT Dare You To Move 

TRAIN Ordinary 

SOFT ROCK 

Seth Neiman 
SEALS & CROFTS Summer Breeze '04 

ROCK 

Adam Neiman 
TITANIUM BLACK Quite A Machine 

ALTERNATIVE 

Adam Neiman 
KILLRADIO Do You Know (Knife In Your Backl 

SHORE Fuetl), ¡The Shore) 

MC LARS Igeneration 

PROGRESSIVE 

Liz Opoka 
HEART The Perfect Goodbye 

GARY JULES DTLA (Downtown Los Angeles) 

SARAH McLACHLAN World On Fire 

TODAY'S COUNTRY 

Liz Opoka 
DIERKS BENTLEY How Am I Dom, 
ALAN JACKSON Too Much Of A Good Thing... 

JIMMY WAYNE You Are 

SMOOTH JAZZ 

Gary Susalis 
NORMAN BROWN Up '1,1* At 'Ern 

DOTSERO Just Because 

SHADES OF SOUL Gazpacho 

//// ,. 866- MVTUNES 

upltl 
u r is 21,000 movie theaters 

WEST 
1. HILARY & HAYLIE DUFF Our Lips Are Sealed 

2 BRANDY Talk About Ow Love 

3. JANET JACKSON All Rite (Don't Stop) 

4 D.O.A. Gangstas Prayer 

5 STEVE CORDONE That's All 

MIDWEST 
t BRANDY Talk About Our Love 

2 JANET JACKSON All Nile (Don't Slop) 

3 HILARY & HAYLIE DUFF Our Lips Are Set e:. 

4 BURKE RONEY Sounds Of The Ocean 

5 TIM McGRAW Live Like You Were Dying 

SOUTHWEST 
i BRANDY Talk About Our Love 

2 HILARY A HAYLIE DUFF Our Lms Are Sealed 

3 JANET JACKSON All Nde (Don't Stop) 

4 POLYPHONIC SPREE Hold Me Now 

5 D.O.A. Gangstas Prayer 

NORTHEAST 
1 HILARY & HAYLIE DUFF Our Lips Are Sealed 

2 BRANDY Talk About Our Love 

3 AMEL LARRIEUX For Real 

4. BURKE RONEY Sounds Of The Ocean 

5. D.O.A. Gangstas Prayer 

SOUTHEAST 
I BRANDY Talk About Our Love 

2 HILARY & HAYLIE DUFF Our Lips Are Seale" 

3 STEVE CORDONE That's All 

AMEL LARRIEUX For Real 

5 BURKE RONEY Sounds Of The Ocean 

NATIONAL MUSIC FORMATS 

SIRIUS* 
1221 Ave. of the Americas 

New York. NY 10020 
212 -584 -5100 

Steve Blatter 

Alt Nation 

Rich McLaughlin 
KEANE Somewhere Only We Know 

WALKMEN The Rat 

SECRET MACHINES Nowhere Again 

The Pulse 

Haneen Arafat 
SEETHER f /AMY LEE Broken 

SEAL Get It Together 

Starlite 
Haneen Arafat 
FANTASIA I Believe 

LOS LONELY BOYS Heaven 

Sirius Hits 1 

Kid Kelly 
NELLY f /JAHEIM Mi Place 

SKYE SWEETNAM Tangled Up In Me 

KELLY CLARKSON Breakaway 

FRICKIN A Trend 

Hot Jamz 

Geronimo 
B.G. I Want It 

NELLY 1 /JAHEIM Mi Place 

TWISTA á MIKE JONES Yo Cadillac 

Octane 

Jose Mangin 
GOOSMACK Touche 

DROWNING POOL Love And War 

Spectrum 
Gary Schoenwetter 
JOSS STONE Dani Cha Wanna Ride 

G. LOVE Love 

NELLIE MACKAY Cavid 

DR. JOHN I Ate Up The Apple Tree 

JOHN FOGERTY Düà Vu 

NEIL YOUNG Be The Rain 

THRILLS Not For PH The Love 

Rick Gillette 800- 494 -8863 

10 million homes 180.000 businesses 

DMX Inflight 
Stephen Lama 

The hottest tracks in the air on 31 airlines 
worldwide. targeted at 25 -54 adults. 
DELAYS Wanderlust 

RAY CHARLES America The Beautiful 

BADLY DRAWN BOY Year 01 The Rat 

DOC POWELL Push 

SILVIUS LEOPOLD WEISS Lute Concert 

GREGORY ISAACS I Have Sinned 

JILL SCOTT Golden 

LILA DOWNS One Blood 

KASKADE Steppin' Out 

GIPSY KINGS Hermanos 

AIR Mike Mils 
DUANTIC (BONNY AKPAN Use What You Got 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite 

CHR/RHYTHMIC 

Mark In The Dark" Shands 
NELLY My Place 

AMANDA PEREZ I Pray 

LIL FLIP Sunshine 

LL COOL J Headsprung 

ALTERNATIVE 

Dave Sloan 
SNOW PATROL Run 

G. LOVE Astronaut 

STILLS Lola Stars And Stripes 

ROCK 

Stephanie Mondello 
DAMAGEPLAN Pride 

DANCE 

Randy Schlager 
ATB Marrakech 

MINIMAL CHIC I Need The Key 

PAUL VAN DYK Kaleicoscope 

GIOIA Be Moe 
ECLIPSE For Your Love 

USHER Burn 

GIPSY Gipsy 

ALCAZAR This Is The World We Live In 

SODA CLUB f /ASHLEYJADE AieT No Love (Ain't NO Use) 

IAN AND COLONEL RED Feels Good 

ERIC S Dance With Me 

CALVIN RICHARDSON I've Got To Move 

B.M.C. Fly So High 

CAROLYN HARDING'Nhat Is Love 

ALICIA KEYS If I AMY Got You 

MADONNA Like A Prayer 

BENNY PRESENTS... Love Is Gonna Save Us 

DJ PIERRE Put Ya Hands Up 

J. Rae And Fall 

ATB Ecstasy 

ADULT ALTERNATIVE 

Stephanie Mondello 
GOMEZ Nothing Is Wrong 

COUNTRY 

Leanne Flask 
SHEDAISY Come Ho oe Soon 

RASCAL FLATTS Feels Like Today 

MONTGOMERY GENTRY You On Your Thing 

RAP/HIP -HOP 

Mark In The Dark" Shands 
LL COOL J Headsprung 

MAD RO Nuá In Ya Mouth 

NELLY My Place 

Artist/Title 

4 

Total Plays 

JOJO Leave (Get Out) 83 

ASHLEE SIMPSON Pieces Of Me 80 

HILARY & HAYLIE GUFF Our Lips Are Sealed 78 

CHEETAH GIRLS Cinderella 77 

HILARY DUFF Come Clean 77 

D -TENT BOYS Dig It 77 

RAVEN Supernatural 77 

HILARY DUFF Why Not 76 

KELLY CLARKSON Miss Independent 33 

LINDSAY LOHAN Drama Queen (That Girl} 32 

HILARY DUFF The Math 32 

BLACK EYED PEAS Let's Get I[ Started 32 

SIMPLE PLAN Perfect 31 

YELLOWCARD Ocean Avenue 31 

LINDSAY LORAN Ultimate 31 

JESSE MCCARTNEY Beautif ul Soul 30 

AVRIL LAVIGNE Sk8er Boi 30 

SMASH MOUTH I'm A Believer 29 

MICHELLE BRANCH Are You Happy Now? 29 

POWERED 
11E1)1 ABASE Playlist for the week of July12-18. 

AoL Radio @Network 
Ron Nenni 415- 934 -2790 

Top Alternative 
Robert Benjamin 
TAKING BACK SUNDAY A Decade Under The Influence 

HOOBASTANK Sanie Direction 

AMBULANCE LTD Primitive 

Top Jams 
Davey D 
NELLY NJAHEIM My Pace 

SHYNE More Or Less 

JIM JONES Certified Gangsta 

Smooth Jazz 

Stan Dunn 
KIM WATERS In Deep 

RADIO NETWORKS 

Phil Hall 972 -991 -9200 

Hot AC 

Steve Nichols 
MAROON 5 She Will Pe Loved 

Touch 
Stan Boston 
BRIAN McKNIGHT What We Do Here 

Tom Joyner Morning Show 
Vern Carron 

LUTHER VANDROSS IBEYONCÉ The Closer I Get To You 

Country Coast To Coast 
Dave Nicholson 
DIERKS BENTLEY Hou Am I Dorn' 

Real Country 
Richard Lee 
GARY ALLAN Nothin On But The Radio 

A.000HRAN I/C.TWfITY (I Wanna Hear) ACheabn Song 

411) 

Ken Moultrie 800 -426 -9082 

Active Rock 
Steve Young/Kristopher Jones 

JET Rollover D.J. 

METALLICA Some Kind Of Monster 

FUTURE LEADERS OF THE WORLD Let Me Out 

MONSTER MAGNET Unbroken (Hotel Baby) 

Heritage Rock 
Steve Young /Kristopher Jones 
SHINEDOWN 45 

TESLA Words Can't Explain 

Hot AC 

John Fowlkes 
MAROON 5 She Will Be Loved 

NICKELBACK Feelin Way Too Damn Good 

CHR 

Steve Young /John Fowlkes 
NELLY I /JAHEIM My Place 

Rhythmic CHR 

Steve Young /John Fowlkes 
PETEY PABLO á RASHEEOA Vibrate 

BLACK EYED PEAS Let's Get It Started 

Soft AC 

Mike Bettelli/Teresa Cook 
JOSH GROBAN Remember When It Rained 

Mainstream AC 

Mike Bettelli/Teresa Cook 
LOS LONELY BOYS Heaven 

The Dave Wingert Show 
Mike Bettelli/Teresa Cook 
LOS LONELY BOYS Heaven 

Marie And Friends 
Mike Bettelli /Teresa Cook 

LOS LONELY BOYS Heaven 

The Alan Kabel Show (Mainstream AC) 

Steve Young/Teresa Cook 
EVANESCENCE My Immortal 

The Alan Kabel Show (Hot AC) 

Steve Young /John Fowlkes 
NICKELBACK Feeli Way Too Damn Good 

Mainstream Country 
Hank Aaron 
JIMMY WAYNE You Are 

SHEDAISY Come Home Soon 

Lia 

Ken Moultrie /Hank Aaron 
GRETCHEN WILSON Here For The Party 

TRACE AOKINS Rough & Ready 

BROOKS á DUNN That's What Its All About 

Ken Moultrie/Danny Wright 
Hank Aaron 
PHIL VASSAR In A Real Love 

BROOKS á DUNN That's What Its All About 

24 HOUR FORMATS 

Jon Holiday 303 - 784 -8700 

Adult Hit Radio 

Jon Holiday 
MAROON 5 She Will Be Loved 

U.S. Country 
Penny Mitchell 
TRAVIS TRITT Girls Gone Wild 

PHIL VASSAR In A Real Love 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
MONTGOMERY GENTRY You Do Your Thing 

SHEDAISY Come Home Soon 

NOTORIOUSCHERRYBOMBS Its Hard To KissTheOps... 

Charlie Cook 661 -294 -9000 

Soft AC 

Andy Fuller 
FANTASIA I Believe 

Bright AC 

Jim Hays 
GAVIN DeGRAW I Dont Want To Be 

Mainstream Country 
David Felker 
JIMMY WAYNE You Are 

Young & Verna 

David Felker 
SHEDAISY Corne Home Soon 

WRN 
Country Today 

John Glenn 
LONESTAR Mr. Mom 

AMY GALLEY Men Dont Change 

DIERKS BENTLEY How Am I Dome 

JIMMY WAYNE You Are 

AC Active 
Dave Hunter 
SEETHER f /AMY LEE Broken 

BLINK -182 I Miss You 

Alternative Now! 

Chris Reeves 402- 952 -7600 
VELVET REVOLVER Fall To Pieces 

G. LOVE Astronaut 

CROSSFADE Cold 

LAUNCH 
Tony Lamptey 866 -552 -9118 

Hip -Hop 
SHYNE More Or Less 

NELLY My Place 

R &B 
TO Ride On 

JILL SCOTT Golden 

CARL THOMAS My First Love 

www.americanradiohistory.com
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Plays 

USHER Conlessons Pan 2 

LINKIN PARK Breaking The Habit 

JUVENILE Slow Motion 

CHRISTINA MILIAN I/FABOLOUS Dip It Low 

ASHLEE SIMPSON Pieces 01 Me 

FRANZ FERDINAND Take Me Out 

MODEST MOUSE Float On 

NELLY Flap Ya Wings 

LLOYD BANKS On Foe 

KEVIN LYTTLE Turn Me On 

NINA SKY Move Ya Body 

FAITHLESS Mass Destruction 

ROOTS Don't Say Nuth,n 
KANYE WEST Jesus Walks 

CHRONIC FUTURE Time And Tome Again 

012 How Come? 

DASHBOARD CONFESSIONAL Vindicated 

JAOAKISS Why 

JESSICA SIMPSON Angels 

MIS -TEED Scandalous 

Video playlrst for the week of July 12 -18 

33 

32 

30 

29 

28 

27 

26 

26 

26 

16 

16 

14 

14 

13 

13 

12 

12 

12 

12 

11 

David Cohn 

General Manager 

USHER Confessions Pan 2 

JUVENILE Slow Motion 

TERROR SQUAD I/FAT JOE & REMY Lean Back 

LLOYD BANKS On Fore 

NELLY Flap Ya Wmgs 

MODEST MOUSE Float On 

SLIPKNOT Natty 
LINKIN PARK Breaking The Habit 

SLUM VILLAGE Selfish 

SEETHER I /AMY LEE Broken 

TWISTA I/R. KELLY So Sexy 

THREE DAYS GRACE Just Like You 

KILLERS Somebody Told Me 

INCUBUS Talk Shows On Mute 

PETEY PABLO Freek- AoLeek 

BLINK -182 Down 

ROOTS Don't Say Nulhin 
HOOBASTANK The Reason 

FRANZ FERDINAND Take Me Out 

KEVIN LYTTLE Turn Me On 

Video playbst for the meek of July 12-18 

27 

26 

22 

20 

20 

19 

19 

18 

18 

18 

18 

17 

17 

16 

16 

16 

15 

15 

15 

15 

75 million household 

Rick Krim 

E+cc VP 

ADDS 
MAROON 5 She Will Be Loved 

TOBY LIGHTMAN Real Love 

JEM They 

MAROON 5 She Will Be Loved 

ALICIA KEYS If I Ain't Got You 

SWITCHFOOT Meant To Live 

LOS LONELY BOYS Heaven 

MODEST MOUSE Float On 

BRITNEY SPEARS Even/time 

USHER Conlessions Pans 1 A 2 

BLACK EYED PEAS Let's Get It Started 

JAMIE CULLUM All At Sea 

GAVIN DeGRAW I Don't Want To Be 

FINGER ELEVEN One Thing 

KEANE Somewhere Only We Know 

AVRIL LAVIGNE My Happy Ending 

NICKELBACK Feelln Way Too Damn Good 
TRAIN Ordinary 

311 Love Song 

COUNTING CROWS Acadenlaly In Love 

MELISSA ETHERIDGE This Moment 

Video playhst Por the meek of July 19.26 

20 On 20 (XM 20) 

Michelle Boros 
NELLY My Place 

HOUSTON I Like That 

BPM (XM 81) 

Blake Lawrence 
STELLAR PROJECT Get Up Stand Up 

GEORGE MICHAEL Fawless (Go To The City) 

SQUIII (XM 48) 

Charlie Logan 
PAPA ROACH Getting Away With Murder 

U-POP (XM 29) 

Zach Overking 
SNOW PATROL Spitting Garnes 

KYLIE MINOGUE Chocolate 

STREETS Dry Your Eyes 

ELBOW Grace Under Pressure 

THE LOFT (XM50) 

Mike Marrone 
CALEXICO Wave 

JENNIFER WARNES Pissed Off 2 AM 

KEANE Bend And Break 

KEANE Everybody's Changing 

KEANE This Is The Last Time 

KEN STRINGFELLOW When U Find Someone 

KEN STRINGFELLOW Any Love (Cassandra Et Lune) 

LUCINDA WILLIAMS Pyramid Of Tears 

MUTUAL ADMIRATION SOCIETY Think About Your Troubles 

MUTUAL ADMIRATION SOCIETY Windmills 

MUTUAL ADMIRATION SOCIETY Francesca 

MUTUAL ADMIRATION SOCIETY La Lune 

MUTUAL ADMIRATION SOCIETY Comes A Tome 

RAUL MIDON State 01 Mind 

RAUL MIDON You Make Me Feel Alright 

RAUL MIDON Everybody 

RAUL MIDON If You Really Want 

RAUL MIDON Get Together 

SON VOLT Sometimes 

DAMNWELLS Sleepsingmg 

DAMNWELLS Newborn History 

DAMNWELLS I Will Keep The Bad Things From You 

DAMNWELLS Electric Harmony 

WARREN HAYNES Beautifully Broken 

WARREN HAYNES One 

WARREN HAYNES In My Lore 

WARREN HAYNES Wasted Time 

REAL JA72 (XM70) 

Maxx Myrick 
STEVE NELSON Fuller Nelson 

BOBBY WATSON & HORIZON Horizon Reassembled 

JAMES CARTER Foot Partin 

JACKIE ALLEN The Performer 

OR. JOHN Dear Old Southland 

VON FREEMAN The Great Divide 

WATERCOLORS(XM71) 

Trinity 
NORMAN BROWN Up N At 'Em 

SOUL BALLET Cream 

TIM BOWMAN Summer Groove 

WAYMAN TISDALE Ain't No Stoppin Us Now 

COUNTRY (XM12) 

Jessie Scott 
TODD SNIDER Conserative Christian. Right Wing 

KIERAN KANE 8 KEVIN WELCH Jersey Devil 

MAHAR Pigeon Heart 

TRES CHICAS Take The Dewl Out Of Me 

CARBURATORS Women Or Goss 

TONY FURTADO Good Stuff 

XM CAFÉ (XM45) 

Bill Evans 
JULIA FOREMAN That's Lile 

FINN BROTHERS Everyone Is Here 

JING CHI Jing Chi 3D 

CARBON LEAF Indian Summer 

XMLM (XM42) 

Ward Cleaver 
UNEARTH The Oncoming Storm 

Live365 is the largest Internet radio network, with thousands of stations in a wide 
variety of formats. Programmed by true music tastemakers from around the globe, 
Live365 offers an enthusiastic audience for established and up- and -coming artists 
alike. In a world of consolidated playlists, Live365 charts the tastes and preferences 
of today's most vibrant music community. Tracks with the most plays during the 
seven days ended July 19, 2004 are listed below. 

Top Pop 

HOOBASTANK The Reason 

LOS LONELY BOYS Heaven 

MAROON 5 This Love 

CHRISTINA MILIAN f /SHAWNNA Dip It Low 

JOJO i rave (Get Out) Travis Storch 866 -365 -HITS 

Tap Christian 

CASTING CROWNS Who Am I? 

SMOKIE NORFUL I Need You Now 

PILLAR Bring Me Down 

SWITCHFOOT Dare You To Move 

KUTLESS Sea Of Faces 

Top Folk 

CATIE CURTIS It's The Way You Are 

DAR WILLIAMS Mercy Of The Fallen 

NORAH JONES Sunrise 

JASON MRAZ You And I Both 

RACHEL PROCTOR Me And Emily 

_TELEVISION 

N_Z_M 
COUNTRY MUSIC TELEVISION 

75 1 mdlton households 

8nan Philips. Sr VP /GM 

Chris Parr VP /Mus¢ 8 Talent 

ADDS 
GRETCHEN WILSON Here For The Party 

MONTGOMERY GENTRY You On Your Thong 

TOP 20 
BIG 8 RICH Save A Horse (Ride A Cowboy) 

JOSH GRACIN I Want To Line 

KENNY CHESNEY I Go Back 

TERRI CLARK Girls Lie Too 

MARTINA McBRIDE How Far 

REBA McENTIRE Somebody 

JULIE ROBERTS Break Down Here 

TIM McGRAW Live Like You Were Dying 

TOBY KEITH Whiskey Girl 

JOE NICHOLS If Nobody Believed In You 

TRACE ADKINS Rough 8 Ready 

GRETCHEN WILSON Redneck Woman 

RASCAL FLATTS My Worst Fear 

BRAD PAISLEY Whiskey Lullaby 

J. BUFFETT I/C.BLACK Hey Good Lookin' 

MONTGOMERY GENTRY If You Ever Stop... 

KENNY CHESNEY Live Those Songs 

JOHN M. MONTGOMERY Letters From Home 

A. JACKSON I /J. BUFFETT its Five O'Clock,.. 

SHANIA TWAIN When You Kiss Me 

Piny 
TW LW 

33 30 

32 28 

31 32 

31 29 

31 28 

31 28 

31 27 

30 28 

30 26 

30 25 

30 22 

29 26 

26 23 

25 23 

23 17 

21 28 

17 13 

16 12 

14 11 

14 11 

Airplay as monitored by Medebase 24/7 

between July 12 -18. 

GREAT 

AMERICAN 

COUNTRY. 
sAK 

Jim Murphy. VP/Programming 

26.5 million households 

ADDS 
MONTGOMERY GENTRY You Do Your Thing 

SHEOAISY Come Home Soon 

NOTORIOUS CHERRY BOMBS It's Hard To Kiss... 

TOP 20 
TIM McGRAW Live Like You Were Dying 

SARA EVANS Suds In The Bucket 

BILLY CURRINGTON I Got A Feelin 

JOSH TURNER What It Ain't 

BRAD COTTER I Meant To 

BIG 8 RICH Save A Horse (Ride A Cowboy) 

BRAD PAISLEY Whiskey Lullaby 

KENNY CHESNEY I Go Back 

J. BUFFETT I/C.BLACK Hey Good Lookin' 

JULIE ROBERTS Break Down Here 

TERRI CLARK Girls Lie Too 

JOSH GRACIN I Want To Live 

TRACE ADKINS Rough A Ready 

JOE NICHOLS II Nobody Believed In You 

DIERKS BENTLEY How Am I Domg? 

MARTINA McBRIDE How Far 

JEFF BATES I Wanna Make You Cry 

RACHEL PROCTOR Me And Emily 

LORETTA LYNN Miss Being Mrs. 

BLUE COUNTY That's Cool 

Information current as of July 23. 

PZLLSTAR. 
CONCERT PULSE 

Avg. Gross 
Pos. Anise (in 000s) 

1 PRINCE $11506 
2 EAGLES $1,070.5 

3 SIMON 8 GARFUNKEL 51.019.3 
4 SHANIA TWAIN 599201 

5 METALLICA $833.2 

6 ERIC CLAPTON $782.8 

7 FLEETWOOD MAC $672.6 

8 NO DOUBT/BLINK-182 $660.7 

9 KENNY CHESNEY $639.6 

10 AEROSMITH $622.5 

11 ALAN JACKSON/MARTINA Ma BRIDE $581.3 

12 DAVID BOWIE 5299.2 

13 YES $273.7 

14 BLINK -182 $243.1 

15 JOSHGROBAN 5242.3 

Among this week's new tours: 

CHARLIE HUNTER TRIO 

CLARKS 

JOAN BAEZ 

KILLSWITCH ENGAGE 

ORGY 

The CONCERT PULSE s courtesy of 
Pollster a pubecdpon of Promoters' 

On -L,ne Listings. 800- 344-7383: 
California 209 -271 .7900. 
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TEL 
TOP TEN SHOWS 

Total Audience 
(/05.5 million households) 

July 12-18 

Adults 18-49 

1 Fox MLB All -Star Game 1 Fox MLB All -Star Game 

2 CSI 2 CSI 

3 CSI: Miami (tie) Extreme Makeover: 
Home Edition 

4 Without A Trace 4 CSI: Miami 
5 Cold Case 5 Simple Life 2 

6 60 Minutes 6 Amazing Race 5 

7 Fox MLB All -Star Pre -Game 7 Fox MLB All -Star Pre -Game 

8 Without A Trace 
8 60 Minutes Il 

9 Law & Order: SVU 
9 Law & Order 10 Last Comic Standing 2 

10 Two And A Half Men (tie) Law & Order 

Source: Nielsen Media Research 

COMING NEXT WEEK 

Friday, 7/23 
Brooke Hogan, Live With Regis 

& Kelly (check local listings for time 
and channel). 

Five For Fighting, The Tonight 
Show With Jay Leno (NBC, check 
local listings for time). 

D12, Late Night With Conan 
O'Brien (NBC, check local listings for 
time). 

Apollo Sunshine and Lil Flip, 
Last Call With Carson Daly (NBC, 
check local listings for time). 

Justin Timberlake and Fanta- 
sia, The Ellen DeGeneres Show 
(check local listings for time and 
channel). 

Yellowcard, The Sharon Os- 
boume Show (check local listings for 
time and channel). 

Saturday, 7/24 
Peter Wolf and Lisa Marie 

Presley perform on PBS's Sound - 
stage (check local listings for time). 

J -Kwon, Saturday Night Live 
(NBC, 11:30pm). 

Monday, 7/26 
Moms Day, Jay Leno. 
Big & Rich, Jimmy Kimmel Live 

(ABC, check local listings for time). 
Shinedown, Conan O'Brien. 

Jet, Late Late Show With Craig 
Kilbom (CBS. check local listings for 
time). 

Toby Lightman, Carson Daly. 
Nelly Furtado, Sharon Os- 

boume. 

Tuesday, 7/27 
Ricky Fanté, Jay Leno. 
Taking Back Sunday, Jimmy 

Kimmel. 
John Mayer, Conan O'Brien. 
Old 97's, Craig Kilborn. 
Lit, Carson Daly 
Melissa Etheridge, Ellen De- 

Generes. 

Wednesday, 7/28 
Robbie Williams, Jay Lena. 
213 featuring Snoop Dogg, Late 

Show With David Letterman (CBS, 
check local listings for time). 

New Edition, Jimmy Kimmel. 
Carly Simon, Conan O'Brien. 
Morris Day, Ellen DeGeneres. 

Thursday, 7/29 
Alanis Morissette, Jay Lena 
Ambulance LTD, David Letter- 

man. 
Janet Jackson, Conan O'Brien. 
Uncle Kracker. Carson Daly. 

- Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

July 16 -18 
THIS Distributor S Weekend S To Date 

I 1, Robot (Fox)' $52.17 $52.17 

2 Spider -Man 2 (Sony) $24.77 $302.28 

3 Anchorman (DreamWorks) $13.84 $56.95 

4 A Cinderella Story (WB)' $13.62 $13.62 

5 Fahrenheit 9/11 (Lions Gate) $7.17 $93.98 

6 King Arthur (Buena Vista) $7.16 $38.11 

7 The Notebook (New Line) $5.65 $53.88 

8 Dodgeball: A True Underdog Story (Fox) $3.81 $105.16 

9 White Chicks (Sony) $3.43 $63.47 

10 Shrek2 (DreamWorks) $3.23 $425.01 

'First week in release. All figures in millions. 
Source: ACNielsen EDI 

COMING ATTRACTIONS: Open- 

ing in NewYork and Los Angeles this 

week is A Home at the End of the 

World, starring Colin Farrell. The 
film's Milan soundtrack contains 
music by Duncan Sheik ( "Some- 

thing Somewhere," "There's a 

Home" and "Brothers'), as well as 

tunes by Dusty Springfield 
("Wishin' and Hopin' "), Yaz ( "Only 
You "), Patti Smith ( "Because the 

Night), Jefferson Airplane ( "Some- 

body to Love "), The Band ( "Look 
Out Cleveland ") and more 

The Band are also featured in a 

movie debuting in limited release this 

week, Festival Express. The docu- 

mentary chronicles the five days in 

summer 1970 that The Band, Janis 
Joplin, The Grateful Dead, Buddy 
Guy and other musicians traveled by 

chartered train throughout Canada to 

perform in various cities. - Julie Gidlow 

www.americanradiohistory.com
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The Sports Network Factor 
Networks have aided expansion of Sports radio 

ince the debut of Sports radio in 1987 on WFAN/ 
New York, the format has grown from about 150 sta- 
tions in 1995 to more than 400 outlets nationwide to- 
day, including stations in 48 of the top 50 markets. 

In much the same way that net- 
works and syndication have helped 
fuel the massive growth of Talk 
radio over the past 15 years, Sports 
radio's growth has been greatly im- 
pacted by the rise of 24/7 
Sports networks. This 
week I asked Fox Sports 
Radio's Andrew Ash - 
wood, Sporting News Ra- 

dio's Chuck Duncan and 
ESPN Radio's Bruce 
Gilbert to share their 
thoughts on, among oth- 
er things, the role net- 
works have played in Andrew 
Sports radio's phenome- 
nal growth. 

yond that, we want to provide a 

product that provides value to our 
affiliates and that fulfills the reputa- 
tion and expectation that goes with 
being ESPN. 

R &R What distinguish- 
es your network from the 
competition? 

CD: We're the most in- 
teractive network with lis- 

teners, and we have the 
largest distribution of pure 
Sports Talk. Also, we have 
longevity, having been 
around since 1993, and 

Ashwood our original entity was the 
first and, at the time, only 

live, 24/7 Sports Talk network 
AA: Whereas our two primary 

competitors are designed to support 
and extend the brand of a TV prod- 
uct and a magazine, respectively, Fox 

Sports Radio is a more pure radio 
product. Our hosts are unique, and 
they provide major- market -caliber 
talent to stations that play just as well 
in Wichita and Abilene, KS as they do 
in Los Angeles or San Francisco. 

BG: Like local radio, what sepa- 
rates us, first and foremost, are ESPN's 
personalities. When you can have 
Dan Patrick doing a daily show on 
your station, or Mike & Mike or our 

R &R Define the mission of your net- 

work. 

CD: To provide high -quality 
sports entertainment and smart, pro- 
vocative talk that elicits a response 
from our listeners. 

AA: To reflect, through our unique 
personalities, how great it is to be a 

sports fan day in and day out. 
BG: Sports news and information 

first. That is the backbone of all the 
ESPN entities. If a major event hap- 
pens, listeners know they can count 
on ESPN to bring it to them first. Be- 

other personalities who listeners fre- 

quently see and know through the 
ESPN TV brand, that makes a differ- 
ence. And to have your station asso- 
dated with the worldwide leader in 
sports has some real equity with your 
audience that helps separate your 
station from the pack. 

R &R: Hou' has the growth of Sports 
networks impacted the incredible growth 
of Sports radio in the past several years? 

CD: It's enabled local radio sta- 
tions to really focus on hitting that 
350 -yard drive in selected dayparts 
while also having talent like James 
Brown, Tim Erando, Dan Patrick or 
Jim Rome at their disposal to aug- 
ment their local shows. The networks 
have allowed stations to get stronger 
locally by utilizing the services and 
talents of networks as a low-cost al- 
temative to what is an exceedingly 
expensive format to produce 24/7. 

AA: Sports radio is a 
tremendous revenue op- 
portunity and, in much 
the same way that Rush 
Limbaugh revived the 
value of so many AM Talk 

stations, guys like Jim 
Rome and the growth of 
Sports networks have 
provided and regenerated 
value for those second 
and third Aids that com- 
panies have in a market. 

BG: The growth of Sports radio 
locally initially helped to fuel the 
growth of the Sports networks. The 

R &R July 23, 2004 

Dr. Laura Celebrates 10 
Years Of Syndication 
It was 10 years ago this month that Dr. Laura Schlessing- 
er's groundoreaking radio talk show debuted to a national 
audience. Schlessinger was already a huge hit on her flag- 
ship station, KFI /Los Angeles, and The Dr. Laura Show 
exploded on to the national scene in 
1994 and has since become one of the 
format's greatest success stories. As 
Premiere Radio Networks' midday ma- 
ven got set to blow out the candles on 
her anniversary cake, I asked her to 
share her thoughts on an incredibly 
successful decade that has made her 
name a household word nationwide. 

R &R: How has the show changed since your 
national debut? 

LS: It hasn't changed so much as it has 
matured as I have matured and grown in con- 
fidence and experience. From time to time my emphasis may have shifted 
for a while on some major issue, like when I challenged the American 
Library Association's fight to retain its "intellectual right" to make 

pornography available on public computers, even at the risk of exposing 
children to it. 

Continued on Page 16 

Dr. Laura 
Schlessinger 

networks came about because of the 
demand from a lot of local operators 
who wanted to do the format but 
couldn't afford to do it on their own 
24/7. The networks have allowed a 
number of operators who are en- 
thused about the format to get into 
the Sports radio business who other- 

wise would not have done 
so. Add to that the enthu- 
siasm that management 
and sales have for the rev- 
enue potential of Sports 
radio, and you have a 

combination of factors that 
has caused the format to 
grow solidly over the past 
several years. 

R &R: Can markets sup- 
port multiple Sports stations, 

as we have seen happening in the past 
couple of years? 

Ca Competition keeps everyone 
on their toes and makes everyone bet- 

Chuck Duncan 

ter. It has also expanded awareness of 
the format and the cume of the Sports 
Talk audience. But we're a personali- 
ty- driven network, so no matter how 
many competitors there are, there's 
still only going to be one place to hear 
James Brown, for example. That is 

what is the distinguishing factor in the 
competitive arena. 

AA: Some markets can support 
multiple Sports stations, but it will 
still always corne down to the per- 
sonalities. There are only a few per- 
formers who really get what playing 
on this stage is all about. You must 
be an entertainer first. Only then will 
listeners give a damn about what it 

is you have to say. My feeling is, the 
more people who are shopping in the 
mall, the better it is for all the stores. 
The big three national Sports networks 
are all very unique and different by 

Continued on Page 16 

America Has Changed Our Commitment to You Hasn't 

a'bcNEWS 
RADIO 

IT MATTERS WHERE YOU GET YOUR NEWS 

Full Coverage from 
Both Political Conventions 

o 

From ABC Talk Radio Row 

VOTE 2004 
obc 

C RAOtO NETWORKS 
amerrca ks ens loair 
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Now and then 
a talent comes 
along that can 
stand the test 
of time. 

THEN... 
In 1994. 

Dr. Laura Schlessinger took IC 

the national radio stage and brake 

the mold of male dominated Talk Radio. 

In 2004. 

Dr. Laura continues to entertain and inform 

millions of listeners daily. w'itl: strong and consistent 

ratings. Her record- setting performance has earned her 

a long lasting relationship with listeners and numerous 

awards, including the Marconi Award. 

Join us in celcbratin si decade of unrivalle success.. 

r: 

SC', .r (_)l!: f t _,., 77 .5: -F 
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The Sports Network Factor 
Continued from Page 14 

design, and that's great for listeners 
and for local operators. 

BG: I'm not sure it's a good thing. 
In some markets where you've seen 
a boom in Sports stations over the 
past couple of years and where there 
are now maybe three or four stations 
airing the format, at some point I ex- 
pect there will be some attrition. 
When you get down to the real es- 
senceof this format, it's still, with rare 
exceptions, more of a niche player in 
most markets. So the pie 
is only so big to begin 
with, and if you continue 
to slice it into tinier and 
tinier slivers, somebody is 

going to be odd man out 
eventually. 

R &R What do stations, 

in your experience, not do 

enough of to take advantage 

of their relationship with a Bruce 
network such as yours? 

CD: As much as we'd like to know 
what's going on with every station in 
every market, it's still the responsi- 
bility of the local PD to know what 
their strategic goal is and how the 
network can help them to reach that 
goal. I cannot emphasize enough 
how important it is for PDs to com- 
municate to us their focus so that we 
may work with them to augment 
their programming and provide the 
services they truly need at their sta- 
tion to achieve their goals. The most 
frustrating thing for us is when sta- 
tions don't take advantage of all that 
we provide. 

AA: A weapon is only as good as 
the person using it, and in any net- 
work clock there are up to a dozen 
opportunities every hour to brand 
your local station with the national 
brand, and, frankly, I hear too many 
stations that don't take advantage of 
that. If you don't care enough to use 
the resources and opportunities that 
the network provides, you are only 
cheating yourself. I always say, take 
the resources that you have and pour 

them into developing one great local 

show vs. two mediocre shows, then 
take advantage of the great program- 
ming that's available from your net- 
work. 

BG: The biggest mistake stations 
make is what I call an "us and them" 
attitude, with "us" being the station 
and "them" being the network. The 
best stations are the ones that see it 

as a "we" proposition, that we are all 

one, working toward the same goals 
for the station. You have to treat the 
network shows as part of your sta- 
tion's lineup just like your local 

shows. That's what really 
makes the network rela- 
tionship work. 

R &R To date, Sporrs ra- 

dio is mostly an AM format. 

Can it work well on FM? 
CD: Yes, and there are 

several places where it's 
done well on FM. But I 

think that Sports is a for - 
Gilbert mat where listeners don't 

really care if it's on AM or 
FM as long as the information and 
entertainment they're getting are 
what they want. 

AA: We have a few affiliates who 
are doing well with Sports on FM. If 

you aren't making money with an 
FM station, I'd urge you to put on a 

product that has proven that it cre- 
ates revenue and loyal listeners. The 
crack of a bat or a conversation with 
a caller can be just as successful on 
FM as it has proven to be on AM. Isn't 
it better to be the first FM Sports sta- 
tion in your market than to be the 
third AC station? 

BG: Ultimately, it is economics 
that will drive that. When you get 
into markets that are over -radioed, 
how many times can you survive 
being the third Country station or the 
fourth Classic Rocker? The FMs 
where Sports will evolve will come 
down to those where it is simply a 
good business decision to put Sports 
on the frequency. 

R &R What do you see as some of the 

biggest challenges for Sports radic in the 

future? 

CD: One of tie biggest challenges 
is fan avidity. There are so many 
choices out there that people don't 
have as much time to spend with ra- 
dio as they used to. Teens today 
aren't playing sandlot baseball like 
they did 20 or 30 years ago; they're 
playing video games or skateboard- 
ing or watching sports that don't 
translate well to radio. But you can 
still talk about those sports, so I think 
we'll see Sports radio, much like 
music radio, evolve into more nar- 
rowly segmented stations. 

AA: It will be a challenge to court 
that younger -demo customer who 
has not grown up with AM radio, the 
band where most Sports stations are 
today. Sports mho will need to get 
in better touch with the extreme 
sports that appeal to the younger 
demos today and learn how to incor- 
porate them into its product in the fu- 
ture. But the big challenge is to fmd 
compelling storytellers to put on our 
stations. They're certainly out there, 
but we must work harder to find 
them and develop them. 

BG: Ratings is a challenge. The for- 

mat has respect in the ad communi- 
ty because the format gets results, but 
we're just learning how to drive rat- 
ings better and that Sports is a format 
that will live and die by TSL. Pro- 
grammers are going to need to con- 
tinue to get smarter about how to 

drive that. The other challenge is rec- 

ognizing that not every single sports 
fan is a white male. The format is go- 
ing to need to develop more diversi- 
ty and hosts who come from differ- 
ent backgrounds and cultures than 
most of what you hear on Sports ra- 
dio today. 

TALK BACK TO R &R! 

Do you have questions, 

comments or feedback regarding 

this column or other issues? 

Call me at 858 -486 -7559 

or e-mail: apeterson@ 
radioandrecords.corn 

Continued from Page 14 

Or the time I took on the American Psychological Association's publi- 
cation of pseudo- research supporting adult sex with minor "consenting" 
children. That study was condemned unanimously by Congress, largely 
due to a campaign on my program, and the controversy resulted in the 
resignation of the president of the APA. 

But I've always offered listeners a good mix of humor, insight, 
inspiration, information and support for their moral and ethical sensi- 
bilities. 

Additionally, I've come to be known as a watchdog for families and 
children, and I've appreciated the opportunity to mobilize people to make 

a difference in their own communities and in their homes. 
One of the things I'm most proud of is the "I am my kid's mom" 

message that has, over the last 10 years. influenced innumerable families 
to keep their commitment to their family first in their priorities. The impact 
that has had on American culture with respect to marnage and child 
rearing is remarkable and very rewarding. 

Overall, going national afforded me more opportunities to influence, 
help, touch and entertain people every day. Not just on the radio, but also 
through my books - seven consecutive New York Times bestsellers - 
public speaking, TV and through my foundation for abused and neglected 

children. 
R &R: What have you learned from talking to millions of listeners coast 

to coast for the past decade? 
LS: I have learned that the demise of shared community values, family 

cohesiveness and religious commitment has resulted in people becoming 
more morally adrift, confused and frustrated by the fact that the "Do 
whatever you want" mentality does not bring them the security, peace and 
love they'd hoped for. 

I have learned that the unfortunate result of the women's movement is 

a degradation of the respect men used to have for women, marriage and 
child rearing as the emphasis on "me" and an attitude of "I can have or do 
what I want without obligation or any responsibility" became the norm. 

I have also learned that the proliferation of media sources and outlets 
has led to a diminished quality of communication that has dulled and 

dumbed down American culture and exposed and seduced children and 
young people into behaviors and choices that ultimately hurt their lives. 

R &R: After 10 years, what keeps you motivated and enthusiastic each 
day when you sit down behind that microphone? 

LS: I consider it a blessing and a privilege to be able to broadcast 
each day and to touch so many lives so deeply and personally. Each call 
is a thrill, because I have the opportunity to help someone do the right 
thing while other listeners are moved and motivated by what they hear 
in the call. 

The feedback I get is amazing and motivating. When I do a book 
signing and family after family comes up to me and proudly points at their 
children and proclaims that they are their kids' mom and dad, I am moved 

to tears and reassured that my life's work is meaningful. It is so satisfying 
that I can't adequately express how much I am moved by those personal 
interactions and by all the written feedback I receive. 

I have gratitude for those pioneering program directors who took a 

chance on a woman Talk radio host a decade ago. I'm also appreciative that 
my success has provided financial security for my family and has given us 

the resources to be able to help others. Ultimately, I am blessed to be able 

to fulfill what I see as my mission and to do something of lasting value. 

No matter how you cut it 

LOORTZ IS BI 
Neal Boortz wins with Adults, younger and older. 

WSB Atlanta 
A 25-54 9.8 to 12.4 #1 

A 35-54 12.5 to 15.4 #1 

KRMG Tulsa 
A 25-54 4.0 to 5.9 #5 
A 35-54 4.2 to 8.1 #3 

WOKV Jacksonville 
A 25-54 6.4 to 10.1 #1® 
A 35-54 6.5 to 9.4 #2 

WDBO Orlando 
A 25-54 5.4 to 6.4 #4 - 
A 35-54 7.8 to 7.8 #2 

Call Ramona Rideout 
212.556.9477 

RADIO 
ROTKIR... 

Ionearodlo corn 
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SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES ASSISTANT 

CHIEF FINANCIAL OFFICER 

COMPTROLLER 

ACCTG. SUPERVISORIPAYROt1 MGR. 

CREDIT AND COLLECTIONS 

BILLING ADMINISTRATOR 

BILLING ADMINISTRATOR 

PUBLISHER /CEO 

DIRECTOR/OPERATIONS 

GENERAL COUNSEL/DIRECTOR HR 

DIRECTOR OF CONVENTIONS 

EXECUTIVE ASSISTANT 

OFFICE ADMIN/RECEPTION 

MAILROOM 

SAEID IRVANI srrvani radioandrecords.com 

CECIL PHILLIPS cphilbps4: radroandrecords. tom 

HAMID IRVANI hrrvam4Uradioandrecords.com 

AMIT GUPTA aguptaeradloandrecords.com 

DAVID PUCKETT dpucketleradloandrecords.com 

JOSE DE LEON /de/eon(Wradioaodrecords.com 

PUNEET PARASHAR pparashareradioandrecords.com 

KENT THOMAS klhomas eradioandrecords.com 

ROGER ZUM WALT rzumwa/teradloandrecords.com 

FRANK LOPEZ liopezeradioandrecords.com 

DELIA RUBIO drubioeradioandrecords.com 

TIM KUMMEROW tkummerow ®radioandrecords.com 

EULALAE C. NARIDO II bnaddoeradioandrecords.com 
SUSAN SHANKIN sshan kin eradloandrecords.com 

GLORIOSO FAJARDO glajardo@radioandrecords.com 

GARY VAN DER SIEUR gvdsleureradioandrecords.corn 
CARL HARMON charmoneradioandrecords.com 

HENRY MOWRY hmowryeradioandrecords.com 

NANCY HOFF nholleradioandrecords.com 

JENNIFER ALLEN jailer, ®radioandrecords.com 

GABRIELLE GRAF ggraleradioandrecords.com 
LINDA JOHNSON //ohnsoneradioandrecords.com 

LISA LINARES Ilirareseradioandrecords.com 

ERN LLAMADO ellamadoeradioandreoords.com 

KAREN MUMAW kmumaweradroandrecords.com 

KRISTY REEVES Areeves eradioandrecords.com 
STEVE RESNIK sresnik®radioandrecords.corn 

MICHELLE RICH mricheradioandrecords.com 

BROOKE WILLIAMS bwillorns eradioandrecords.com 

MARIA PARKER mparkereradioandrecords.com 

FRANK COMMONS ! commons eradioandrecords.com 

MARIA ABUIYSA mabwysaeradoandrecords.com 

MAGDA LIZARDO mlizardoeradioandrecords.com 
SUSANNA PEDRAZA spedrazaerad,oandrecords.com 
ERNESTINA RODRIGUEZ erodnguezeradioandrecords.com 

GLENDA VICTORES gvictoreseradioandrecords.com 

ERICA FARBER elarbereradioandrecords.com 

PAGE BEAVER pbeavereradioandrecords.com 
LISE DEARY Idearyeradoandrecords.com 

JACQUELINE LENNON pennon eradioandrecords.com 

TED KOZLOWSKI tkozlowskieradioandrecords.com 
JUANITA NEWTON inewloneradioandrecords.com 
ROB SPARAGO rsparagoeradioandrecords.com 

A Perry Capital Corporation 

_NEWS 
CHOI 

Continued from Page 3 

that Genex does not accept its 
regulatory obligations and is not 
committed to meeting them." 
Genex is appealing the CRTC's 
decision. Should Genex lose its 
appeal, broadcasting by CHOI 
must cease by Aug. 31. 

CHOI morning host Fillion told 
R &R that the license revocation 
doesn't consider the station's lis- 
teners. "The CRTC did not take 
into account the 10,000 or so letters 
of support they received," Fillion 
said, adding that the agency also 
rejected the station's efforts to 
compromise. "We have suggested 
many options that we were ready 
to undertake, such as a broadcast 
delay, but none of these options 
were considered. We agree that 
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freedom of speech has its limits, 
but the CRTC should not be the 
judge of what should or should 
not be said on the air." 

He noted that CHOI was rated 
No. 1 in the market by Canadian 
ratings agency BBM in the spring 
book, boasting 380,500 listeners 
and the No. 1 morning and after- 
noon shows in the market. 

CHOI MD Marc Landriault told 
R &R that his station back in 2002 

hired attorneys to advise it on con- 

tent issues and hired a journalist to 

oversee Fillion's controversial 
morning program, but Landriault 
believes nothing would have sat- 
isfied the regulators. "I think the 
decision was made when they had 
the hearing [on Feb. 18]," he said. 

"Their minds were made up." He 
added that there was no commu- 
nication between his station and 

Lawrence 
Continued from Page 1 

R &R's Industry Achievement 
Award for Smooth Jazz MD of the 
Year. 

"This has been one of the most 
exhaustive and fun program -di- 
rector searches that I've conducted 
in my career," Emmis /New York 
VP /GM Barry Mayo told R &R. "I 
was looking for a special person 
who had a track record in the 
Smooth Jazz world, but who was 
also a certified music junkie who 
thought outside the lines of tradi- 
tional radio. I found Blake Law- 
rence." 

Lawrence told R &R, "My four 

years at XM Satellite Radio were 
absolutely liberating. My thanks to 
XM management and my col- 
leagues for teaching me to literally 
rethink everything about our busi- 
ness. Now is the time to revitalize 
our medium so that listeners have 
real passion for radio again. I'm 
honored to be chosen to apply my 
experience to a heritage station 
like CD101.9. 

"With the support of a visionary 
company like Emmis Communica- 
tions, the energy and program- 
ming smarts of Barry Mayo and 
the support of a solid WQCD staff, 
I believe we can accomplish some- 
thing amazing in New York." 

the CRTC between the February 
hearing and Tuesday's license re- 

vocation. 
The Canadian Association of 

Broadcasters, of which CHOI is a 

member, isn't taking a stand on the 
station's battle, a fact that has 
Genex President Patrice Demers 
upset. In a letter sent to the CRTC, 
Demers condemned the CAB's 
"apathy" over the situation and 
challenged the CAB to publicly 
denounce the CRTC's decision, 
Canadian Press reported. 

Demers also noted that the 
commission's decision will make 
all Canadian broadcasters con- 
cerned about freedom of expres- 
sion. "We are hoping that the im- 
portance and the extent of this 
issue explain your shyness to take 
a position for your members," 
Demers said in the letter. 

Blue 
Continued from Page 1 

WKTU at 103.5 FM in 1996 and 
also worked for the original 
WKTU (92 KTU). 

"Frankie's track record in New 
York radio has been nothing but 
stellar," WNEW VP /GM Maire 
Mason said. "He is an award -win- 
ning program and music director 
whose experiences will help build 
on the foundation of Mix 102.7." 

Blue told R &R, "This is a tre- 
mendous opportunity for me, 
working with Mix 102.7 and Infin- 
ity Broadcasting. I'm eager to get 
started and look forward to the ex- 
citing challenges ahead." 

Ratings 
Continued from Page 1 

"Radio counts on this stuff, and 
we said that we want to do the 
right thing in letting radio promote 
itself to its listeners. We're trusting 
the integrity of the radio industry," 
Arbitron VP /Communications 
Thom Mocarsky told R &R. 

Anxiety over the release of 
spring 200412+ data increased on 
July 14, when Arbitron said that no 
fewer than 106 markets - both 
continuously and noncontinuously 
measured - would be designated 
client -exclusive for the spring book. 
Added to the list were 37 continu- 
ously measured Infinity markets, 
including the entire Arbitron top 10. 

Now, even markets such as Buf- 
falo; Cleveland; and Shreveport, 
LA will have their 12+ ratings re- 
leased to the press. With Arbitron's 
decision, just 31 noncontinuously 
measured markets, including Ft. 

Wayne, IN and Gainesville, remain 
client -exclusive. 

Had Arbitron stayed with its 
original plan, publications including 
R &R would have been prohibited 
from offering 12+ quarterly data for 
Atlanta; Austin; Baltimore; Boston; 
Charlotte; Chicago; Cincinnati; 
Colorado Springs; Columbus, OH; 
Dallas; Detroit; Denver; Fresno; 
Hartford; Indianapolis; Las Vegas; 
Los Angeles; Milwaukee; Minne- 
apolis; New Orleans; New York; 
Orlando; Palm Springs, CA; Phoe- 
nix; Philadelphia; Pittsburgh; Riv- 
erside; San Antonio; San Diego; 

San Francisco; San Jose; Seattle; St. 
Louis; Tampa; Victor Valley, CA; 
Washington, DC; and West Palm 
Beach. Twenty-eight other client -ex- 
clusive markets were holdovers from 
the winter 2004 survey. 

While the glamour numbers from 
spring 2004's Arbitron results can now 
be shared with the general public, In- 
finity employees are adjusting to life 
without Arbitron data. R &R has 
learned that several Infinity stations' 
sales and marketing staffers have al- 
ready received training on how to work 
without Arbitron information, and in 

some instances all Arbitron software 
has been removed from computers 
and placed in locked closets. 

Many agencies have expressed 
support for Infinity's decision not to 
agree to a new deal with Arbitron. 
Michael Weiss, President of Interep- 
run Infinity Radio Sales, told R &R, 
"I've spoken to most of the major 
agencies, and they have all been 
really, really supportive. It's been 
great. There's been no fallout at all - 
none. Everyone's been saying, We'll 
work with you, we'll figure it out.'" 

Weiss also said that he doesn't feel 
he is at a disadvantage in not having 
Arbitron information to work with. "I ac- 
tually feel that the business has prob- 
ably gotten way too numbers- oriented, 
and it's time to get back to conceptual 
selling," he said. 

Weiss does have one request of Ar- 
bitron though. Now that Infinity has 
opted to forgo a new deal with 
Arbitron, he believes the ratings com- 
pany should refund, on a prorated ba- 
sis, 35%-40% of the fee Interep has 

paid to Arbitron, since that's the 
percentage of billing that Infinity 
Radio Sales generates for Via - 
com's radio arm. Weiss wouldn't 
disclose how much money he's 
seeking, and he could not confirm 
if the rep firm's contract with Ar- 
bitron specifies that it's entitled 
to a rebate under such circum- 
stances. 

"It's something we're going to 
have to take a look at," he said. 
However, Weiss added that the two 
sides will meet early next week, 
saying that if an adjustment isn't 
made, 'We'll fight it" Arbitron offi- 
cials did not respond to R &R's re- 
quest for comment. 

Meanwhile, Arbitron reminded 
agencies that their license agree- 
ment with the ratings company "is 
a contractual obligation that prohib- 
its the unauthorized disclosure of 
all Arbitron estimates and data 
they receive." It continued, "This 
means that agencies cannot share 
any estimates with an employee of 
a radio station that does not sub- 
scribe to the report" 

This includes all data that can 
be accessed through printed re- 
ports or software, including the 
Radio Market Report, Radio 
County Coverage, Tapscan, Media 
Professional, Media Professional 
Plus, Marketing Resources Plus 
and any Arbitron data obtained via 
third -party processors. It also in- 
cludes information from previous 
surveys. - Adam Jacobson, with additional 
reporting by Jeff Green. 
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CC Beats Trade Deadline With Vegas /San Diego Deal 

On the morning of July 20, amid a flurry of tersely 
worded memos, Clear Channel suddenly blew out 20 -year 

company vet San Diego VP /Market Manager Mike 
Glickenhaus. Beaming in to replace him is CC/Las Vegas VP/ 

Market Manager Kelly Kibler, who gratefully transfers out 

of the 110- degree inferno that is Vegas to experience tem- 

peratures that won't liquefy your cat. Kibler's departure 

means a swell promotion for CC/Vegas Director /Sales 

Brandy Newman, the newly minted Market Manager. But 

wait - there's more! Seconds before we had a chance to 
tastefully end this bit, KSNE (Sunny I 06.5)/Las Vegas PD Tom 

Chase went and got himself endowed with day -glo cluster 

OM stripes. 

All Dave, All Day, All Night 

By the time you read this, Infinity should have already in- 

troduced Atlanta to (insert dramatic 

pause) - "Dave." In a world already 

crammed with "Jacks" and Bobs," In- 

finity flipped heritage Classic Rocker 

WZGC (Z93) /Atlanta to eclectic 

Rocker "Dave -FM" under the care and 

feeding of PD Michelle Engel, who 

transfers from sister KVMX/Portland, 

OR. Overseeing the birth (and subse- 

quent diapering) of Dave -FM are Infin- 

ity President/Programming Steve Rivers, Sr. VP /Programming 

Greg Strassell and WXRT /Chicago PD (and Infinity VP /Rock 

Programming) Norm Winer. 

Hahaha ... no, not that 
Dave. 

Label Love 

As expected, the European Union gave an unconditional 

green light to the Sony /BMG merger that, when completed, 

will leave only four major labels in control of approximately 

80% of the global music market. U.S. approval is expected 

to come at any moment. As we previously reported, the 

merger is expected to cost Sony and BMG approximately 

2,000 jobs. 

Now How Old Do You Feel? 

The birthday cake almost collapsed under its own weight, 

but Clear Channel CHR/Pop WKCI (KC I0I) /New Haven, 

CT successfully celebrated its 25th birthday last week. 
KC I C I's all -star alumni lineup exceeds the recommended 

daily allowance of heaviness. Check out this list of just some 

of the people who've passed 

through KCI01's hallowed halls: 

CC /New York Sr. VP /Program- 

ming & WHTZ (ZI00) PD Tom 

Poleman; former Z100 OM & cur - 

rent Sirius guy Kid Kelly; Clear 

Channel VP /Urban Programming 

Doc Wynter; nationally syndicated 

talker Glenn Beck; KITS /Los Ange- 

les afternoon driver Valen_ine; WPRO -FM /Providence PD 

Tony Bristol; Columbia Re:ords VP /Promotion, Adult For- 

mats Pete Cosenza; KZHT/Sak Lake City PD Jeff McCartney; 

and WQSX (Star 93.7) /Boston midday personality Mike 

McGowan. Damn! 

Rare taby picture of KC101. 

Valerie's Tale: A Knight's Saga 

WGIR/Manchester, NH PD Valorie Knight is headed 

home to the Midwest as the newly named OM of Saga's five - 

station cluster in Springfield, IL and PD of Classic Rocker 

WYMG. Knight previously programmed Entercom Alterna- 

tive KRBZ (The Buzz) /Kansas City for two years. Before that 

she spent eight years across the hall as MD /afternoon talent 

at Active Rocker KQRC. "The rest of my history is sketchy 

at best," jokes Knight, who will remain at WGIR until Aug. 

12 and will assist in the search for her replacement. Inter- 

ested candidates should shoot a package to Knight or VP/ 

Market Manager Joe Graham at 195 McGregor St., Manches- 

ter, NH 03103. Until someone fills Knight's size -7 pumps, MD 

Jason "J.R." Russell will be acting PD. 

Another Cheesy Bit 

As we speak, WXXM (Mix 92. I )/Madison PD Jon Reilly 

is in the process of moving all of his crap down the hall to 

take over as PD of heritage CHR/Pop clusterbuddy WZEE 

(Z I C4), replacing Tommy BoDean, now OM of sister WKFS 

& WVMX/Cincinnati. CC /!`Madison FM Operations Manager 

Mike Ferris and Reilly wit share Mix PD duties until a re- 

placement is named. 

On the heels of this news comes word that Mix MD /mid- 

gTimebne 
/ YEAR 460 

Jeremy Coleman named VP /News, Talk 
& Entertainment for Sirius Satellite. 
Greg Bergen named OM/PD at KRBZ/ 
Kansas City. 
Bruce Demps appointed Sr. VP, Delta 
Region for Clear Channel. 

r 
YEARS AGO 

Jeremy 
Coleman 

Jeff Hillery named PD o' WWDB -AM& FM /Philadelphia. 
Broadcast Programming promotes L.J. Smith to Dir./ 
Programming and Ken Moultrie to Dir./BP Consulting 
Group. 
Jim Stein elevated to VP/Top 40 Promotion, West Coast 
for Red Ant Entertainment. 

/2 YEARS AGO 

Sylvia Rhone named Chairman of Ele- 
ktra/East West. 
Weezie Kramer promoted to VP /GM for 
WMAQ /Chicago. 
Glenn Kalina returns to WIOQ/Philadel- Sylvia Rhone 
phia as PD. 

r 
YEARS AGO 

Dr. Dave Ferguson appointed PD of 
WPGC- FM/Washingtort 
Roy Lott upped to Executive VP /Opera- 
tions, and Jim Crawley upped to Sr. VP/ 
Sales & Distribution at Arista. 
Nesuhi Ertegun dies at 71 following can- 
cer surgery. 

Dr. Dave 
Ferguson 

Charlie Cook joins McVay Media as VP /Country. 
Ted Utz named OM of KTXQ /Dallas. 
Denton Marr named PD of KLOUHouston. 

25 
Herb McCord becomes GM of Greater Media. 
Steve Dahl's disco record destruction inspires 7,000 
people to rush the field at Chicago's Comiskey Park, 
causing the White Sox to forfeit the second game of a 

doubleheader. 
Howard Bloom promoted to VP /GM of KMET/Los An- 
geles. 

No Budget? No Problem. 
Radio's #1 traffic building promotional vehicle is now one of it's best sales tools! 
Call us for a custom PowerPoint Sponsor Proposal and full info kt. No Obligation. 

The Super Prize Machine 
Visit us 

at Superprizemachine.com for 
more information! 

800 -852 -9706 
www.superprizemachine.com 

R & D Innovations. Inc. The radio remote Resource Company 
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day hostess Laura Ford is leaving to take a job with the state 

of Wisconsin, while Z104 MD /midday lord Big Steve is 

headed home to Chicago. Reach him at 773- 960 -9630 or 

z I O4bigsteve @aol.com. 

Great Moments In Syndication 

Jones Radio Networks will be saying goodnight to the 

overnight program Dave 'Til Dawn, hosted by Dave Wingert, 

after a three -year run. JRN will continue to distribute the show 

to its 95 -plus affiliates through the first week of October. 

Apparently, they are gonna take 

it: United Stations Radio Networks 

has renewed its multiyear arrange- 

ment with rocker Dee Snider and 

Bernadette Productions to distribute 

the '80s rock/metal specialty show 

The House of Hair, hosted by Snider. 

We're betting that everyone involved 

in the project, including USRN Exec. 

VP /Programming Andy Denemark, were roped into sticking 

out their tongues and making the requisite devil -horn hand 

gestures during the subsequent photo op (not shown). 

On Oct. 1, Crystal Mountain Productions will launch 

Moonlight Groove Highway, an overnight show broadcast from 

the Rock and Roll Hall of Fame & Museum in Cleveland fea- 

turing music, interviews, live performances and commentary. 

AOR queen Raechel Donahue joins as VP /Operations & 

Programming. 

Not Christina Aguilera. 

The Programming Dept. 

Infinity's Rob Barnett has been upped to the newly cre- 

ated position of Sr. VP /Original Programming, where he will 

work with Infinity format VPs to brainstorm new series. docu- 

mentaries, specials and short-form features. At the same time, 

Chris Oliviero is upped to Director /Original Programming. 

To more accurately reflect just how truly busy he has 

become, WPST/Trenton. NJ PD Dave McKay adds the 

swanky title of Associate Director /Programming for Nassau 

Broadcasting. 

KRUF /Shreveport, LA PD /morning co -host Chris 
Calloway and partner Dee Dee return to Huntsville, AL to 

do mornings at STG Media AC WAHR (Star 99.1). Calloway 

also nabs the prestigious Star 99. I Asst. PD stripes, working 

with PD Lee Reynolds. Current morning dude Mark Hunter 
will segue to afternoons. 

Back in Shreveport, Clear Channel Dir. /Programming Gary 

McCoy is narrowing his search for a replacement morning 

show and will handle KRUF PD duties with the help of MD 

Evan Harley. 

Eric Hall, most recently PD of Apex Alternative WANZ/ 

Tuscaloosa, AL, resigns to head back to North Carolina for 

personal reasons. "I'm not changing radio jobs," he tells ST. 

He'll be in the house through most of August, so catch up to 

him at 205- 345 -7200, ext. 18. 

WKXJ /Chattanooga, TN PD /afternoon jock Carter ex- 

its. Asst. PD /morning jock Riggs is now interim PD, while 

OM Kris Van Dyke spearheads the search for a new PD. 

Quick Hits 

In an actual press conference last week, the temporarily 

unemployed Bubba The Love 

Sponge announced his candidacy 

for sheriff of Florida's Pinellas 

County, barely squeezing his ample 

girth under the cutoff time by regis- 

tering only 45 minutes before the 

deadline. 

Former KNRK/Portland, OR af- 

ternoon co -host Raizin, a.k.a. Mike 

Mason, is the new host of The Morning Playhouse at 

Entercom sister WEZB (B97) /New Orleans. Raizin will be 

joined by WEZB midday personality Tierza "T -Pot" 
Simmon, who swaps shifts with former morning co -host 

Cheryl Robichaux. Down the hall, Ben Stewart transfers 

down from Entercom /Greensboro as the new Imaging Di- 

rector for B97 and market sister WKZN (The Zone). He'll 

also do middays on The Zone. 

Sheriff The Love Sponge? 

Tanned, rested and ready to 
eat lunch. 

Less than two weeks 

after his now legendarily 

dumb "walk into a conve- 

nience store wearing 
pantyhose on his head" 

stunt, we are pleased and 

proud to report that 
KHFI /Austin sidekick 
"Lunchbox" (pictured) is 

back to work, along with lead dude Bobby Bones. 

After eight years as GSM of KLSX/Los Angeles, Ron 

Vacchina returns to Clear Channel /Los Angeles as Sr. Di- 

rector /Sales for KITS -FM, KHHT (Hot 92) and Entravision' s 

KDLD & KDLE (Indie 103.1). 

With its brand -new studios up and running, KBTB 

(Power 92 -7) /San Francisco finally went live and introduced 

its new night jock, U.B., former Asst. MD at WHQT /Miami. 

Tim Slats, last spotted in afternoons at WMMS /Cleve- 

land, takes the same shift at crosstown Infinity Alternative 

WXTM (92.3 Xtreme Radio). 

WBHT/Wilkes Barre, PA night jock Valentine is in for 

the culture shock of his young life as he packs for warmer 

climes. You see, Mr. Tine is the newly named night jock at 

CC's WLDI (Wild 95.5)/West Palm Beach, effective Aug. 9. 

May God have mercy on his corneas. 

Baby Poop 

Congrats and much love go out to 

Warner Bros. VP /Promotion Dale 
Connone and his wife, Stacy, on the 

birth of their first child, daughter Dylan 

Kara Connone, who was born July 18. 

Our best wishes also go out to At- 

lantic Records' Sr. Dir. /Promotion & Busi- 

ness Administration Rana Alem Kaplan 

and her husband, Jon Kaplan, on the 

birth of their first child. Son Rex Fisher 

Kaplan was born July 17 at I Opm. 

Looks exactly like 
Daddy! 

Condolences 

Record industry vet Mark Kohler died July 17 in Los An- 

geles following a long bout with cancer. His age was not im- 

mediately known. Kohler spent 30 years in the music business 

and held a number of sales director positions, the longest of 

which was at CBS /Sony. He also held similar positions with 

Transworld, Virgin and Real Life Marketing. Kohler is survived 

by his wife, Ineta, and four children. Donations may be made 

to the Mark Kohler Memorial Fund, do Lydia Etman, Fund Ex- 

ecutor, 2766 Ely Way, Simi Valley, CA 93065. 

ST sends its condolences to the friends and family of 
McClure Broadcasting head Chuck McClure, who died July 

18 after a long illness. 

MANAGER'sr-MINUTE 
Your Free, Weekly E -Mail 

Study Summaries from BIA, Center for Media Research, E- Marketer, Interep, Katz, The Media Audit, NAB and more. 

Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others. 

Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others. 

Industry event calendar update 

If You've Got 60 Seconds, 
You'll Want To Read the R &R Manager's Minute! 

To subscribe, send your name, email and contact information to managersminute ltradioandrecords.com 
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20 Nr717 TOPSOALBUMS, 
THE INDUSTRY'S NO i RETAIL CHART July 23, 2004 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 JIMMY BUFFETT License To Chill 8MG Heritage 231,101 - 
2 2 USHER Confessions LaFace /Zomba 134,731 -3% 

1 3 LLOYD BANKS The Hunger For More Interscope 113,193 -30% 

4 THE ROOTS The Tipping Point Geffen 103,651 - 
3 5 GRETCHEN WILSON Here For The Party Epic 87,586 +1% 

6 6 BIG & RICH Horse Of A Different Color Warner Bros. 76,968 +4% 

7 7 AVRIL LAVIGNE Under My Skin Arista /RMG 73,465 +6% 

8 CINDERELLA STORY Soundtrack Hollywood 68,669 - 
9 THE NOTORIOUS B.I.G. Ready To Die Bad Boy /Universal 66,783 - 

4 10 JADAKISS Kiss Of Death Interscope 66,597 -17% 

12 11 LOS LONELY BOYS Los Lonely Boys Epic 64,208 +9% 

9 12 JOJO Jojo BlackGround /Universal 61,883 -2% 

5 13 SPIDER MAN 2: MUSIC FROM... Soundtrack Columbia 60,178 -19% 

11 14 D12 012 World Shady /lnterscope 58,605 -2% 

8 15 VELVET REVOLVER Contraband RCA /RMG 56,549 -16% 

10 16 BEASTIE BOYS To The 5 Boroughs Capitol 50,279 -17% 

14 17 LIL' WAYNE The Carter Universal 45,267 -4% 

18 18 KANYE WEST College Dropout Roc -A- Fella / IDJMG 44,623 +4% 

16 19 HOOBASTANK The Reason Island / 1DJMG 44,036 -1% 

19 20 JUVENILE Juve The Great Cash Money /Universal 43,665 +4% 

23 21 MODEST MOUSE Good News For People Who Love... Epic 41,592 +7% 

15 22 BLACK EYED PEAS Elephunk A &M /lnterscope 39,365 -14% 

21 23 SWITCH FOOT Beautiful Letdown Columbia 38,715 -3% 

26 24 SLIPKNOT Vol 3: (The Subliminal Verses) Roadrunner //DJMG 38,544 +12% 

20 25 KENNY CHESNEY When The Sun Goes Down Bh'A 38,462 .6% 

26 METALLICA Some Kind Of Monster Atlantic 38,019 - 
25 27 GUNS N'ROSES Greatest Hits Geffen 37,376 +3% 

33 28 FRANZ FERDINAND Franz Ferdinand Epic 37,195 +21% 

29 29 MAROON 5 Songs About Jane Octane /J /RMG 37,133 +12% 

27 30 EVANESCENCE Fallen Wind -up 35,571 +5% 

28 31 JESSICA SIMPSON In This Skin Columbia 35,529 +6% 

31 32 YELLOWCARO Ocean Avenue Capitol 35,436 +10% 

24 33 SHREK 2 Soundtrack Dream Works 33,426 -9% 

17 34 BRANDY Afrodisiac Atlantic 32,679 -26% 

32 35 BRAD PAISLEY Mud On The Tires Arista 32,006 +4% 

35 36 ALICIA KEYS The Diary Of Alicia Keys J /RMG 31,672 +5% 

30 37 CHRISTINA MILIAN Its About Time Island /IDJMG 31,180 -5% 

13 38 ANGIE STONE Stone Love J /RMG 30,259 -47% 

43 39 NICKELBACK Long Road Roadrunner / IDJMG 29,378 +17% 

34 40 NOW 15 Various Capitol 29,216 -4% 

41 41 NORAH JONES Feels Like Home Blue Note /Virgin 27,540 +1% 

40 42 311 Greatest Hits "93 -03" Volcano 27,062 -2% 

42 43 BREAKING BENJAMIN We Are Not Alone Hollywood 26,564 -2% 

39 44 TOBY KEITH Shock'n 'Call Dream Works 25,942 -6% 

38 45 OUTKAST SpeakerboxxxlThe Love Below LaFace /Zomba 24,540 -14% 

44 46 JOSH GROBAN Closer 143 /Reprise 24,324 -1% 

22 47 CURE The Cure Geffen 24,152 -39% 

45 48 LINKIN PARK Meteora Warner Bros. 23,873 -3% 

48 49 JET Get Born Atlantic 22,309 -2% 

50 SPARTA Porcelain Geffen 21,442 - 
© HITS Magazine Inc. 

ALBUMS 

Grand Buffett 

There's no 

better way to 

chill in the sum- 

mer than a mar- 

garita, a cheese- 

burger and a 

new Jimmy 
Buffett album. 
Buffett debuts 
at No. 1 this Jimmy buffett 

week with more than 230,000 in sales. 

The latest from the chief Parrothead, for 

Mailboat /RCA Nashville /RLG, features 

Buffett singing 
duets with some 
of country's big- 

gest stars, includ- 

ing labelmates 
Alan Jackson, 
Kenny Chesney 
and Martina 
McBride. 

Geffen's The Roots are the next- highest 

top 10 newcomer, at No. 4, followed by Hol- 

lywood's A Cinderella Stony (featuring Hilary 

Duff), at No. 8, and Bad Boy /Universal's 
reissue of Notorious B.I.G.'s classic Ready to 

The Roots 

Die, at No. 9. 

Buffett easily tops LaFace /Zomba R &B 

mainstay Usher (No. 2) and last week's 
chart- topper, G- Unit /Interscope's Lloyd 

Banks (No. 3). The rest of the top 10 is 

rounded out by Epic /Sony Nashville's 
Gretchen Wilson (No. 5), Warner Bros. 

Nashville's Big & Rich (No. 6), Arista/ 
RMG's Avril Lavigne (No. 7) and Inter - 

scope's Jadakiss (No. 10). 

Other chart newcomers include Elek- 

tra's Metallica EP (No. 26) and Geffen's 
Sparta (No. 50). 

Double -digit increases are registered by 

Epic's Franz Ferdinand (No. 33-28, +21 %), 

Roadrunner /IDJMG's Nickelback (No. 43- 

39, +17%), Road- 

mmner/IDJMG's 

Slipknot (No. 24, 

+12%), Octone/ 
J/RMG's Ma- 
roon 5 (No. 29, 

+12%) and Capi- 

tol's Yellowcard 
(No. 32, +10%). 

Hilary Duff 

Next week: look for MTV reality star 

Ashlee Simpson's Geffen bow, Autobiog- 

raphy, to dominate sales with a No. 1 de- 

but that could top 250,000. WSM's Van 

Halen greatest hits with new tracks could 

approach 200,000 and the No. 2 position. 
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MIKE TRIAS 
mtrias@radioandrecords. com 

Throwing 
Stones At Radio 

In yet another of those strange coincidental events that happens to 

hit radio every so often, we have several artists with the last name of 
Stone hitting the airwaves with new ma- 
terial next week - though I doubt any of 

them are related. 

Joss Stone took the music world by 

storm earlier this year with The Soul Ses- 

sions, an album of soulful cover tunes 

that inadvertently became her debut 
CD. On Sept. 28 Stone will follow up 
that breakthrough effort with her true 
debut album, Mind, Body & Soul. The al- 

bum contains many original songs, 12 

of which were co- written by the young up- and -coming star, with 
help from legendary Motown songwriter Lamont Dozier and Por- 

tishead singer Beth Gibbons. Stone received more help from other 
standouts in the industry: Betty Wright, The Roots' ?uestlove, An- 
gie Stone and Gibbons are all scheduled to guest on the CD. The 
lead single from the album, "Don't Cha Wanna Ride," will be pull- 
ing into Triple A stations next week, and Stone will be perform- 
ing this fall on Austin City Limits, Hard Rock Live and AOL Sessions 

to promote the album. 
Speaking of Angie Stone, she will be hitting airwaves at Urban AC 

outlets as she presents "U- Haul," the latest single from her currant 
album, Stone Love. Produced by Missy Elliott (who also served as a 

co-writer on the song), "U- Haul" is about 
a relationship gone bad that Stone finally 
decides to leave. "They might just learn a 

little something," Stone says about men 
who listen to the song. Sample lyrics: 
"This is tragic /Like when Michael left The 

Jacksons" and "Like a pager with no 
clamp /That's how you lose me." As for 
the title of the album, Stone says, "I want- 
ed a title that conjured the same sense of 
love that I captured on the record. There 

is motherly and sisterly love, man and woman love, but no love is 

stronger than Stone Love." 

Lonestar show their love for the fairer sex as they present "Mr. 
Mom" to Country radio. It's taken from their first studio album in 
three years, Let's Be Us Again. Originally formed in 1992 under the 

name Texassee, Lonestar comprises Richie McDonald (lead vocals - 

acoustic guitar), Dean Sams (keyboards- backing vocals), Keech Rain- 

water (drums) and Michael Britt (lead guitar -backing vocals). Says 

McDonald about the new single, "'Mr. Mom' is more of a tribute to 

the housewife, the one who doesn't get the credit. I can't imagine do- 
ing what my wife does, and if I did, the 
result would be Pampers in the dryer and 

crayons all over the floors and walls. 'Mr. 
Mom' is a lighthearted way of saying 
thanks to stay -at -home moms. They have 

a tough job." Lonestar's current tour will 
take them to markets in the Midwest and 
East through mid -August. 

DJ extraordinaire Rafe Gomez is Go- 
ing for Adds at Smooth Jazz with "Icy." 
The single, which features the vocal and 
guitar work of Machan and the trumpet playing of Glenn Kaye, is 

our first look at Groove Boutique: Volume One, hitting stores Aug. 10. 

Gomez began his musical journey as a teenager playing drums in a 

12 -piece funk cover band. He later became a specialist at mixing jazz 

on the turntables. In 2002 he approached Sirius Satellite Radio 
Smooth Jazz PD Teresa Kincaid about a jazz mix show, and they 
launched In the Mix. "The show not only attracted Smooth Jazz fans 

who enjoyed the music's energy, it also pulled in hip -hop aficiona- 
dos who were hearing jazz and funk tracks that had been sampled 
in their favorite rap hits, as well as younger listeners who were dis- 
covering a new genre of dance music," says Gomez. He currently 
hosts the United Stations Radio Networks syndicated show The 

Groove Boutique. 

Joss Stone 

Angie Stone 

Lonestar 

GOING FOR ADDS July 23, 2004 R &R 21 

Week 01 7/26/04 

BEU SISTERS What Do You Do In The Summer 

(When It's Raining) (S- Curve,'EMC) 

BOWLING FOR SOUP 1985 (Silvertone/Jive /Zomba) 

CLAY AIKEN I Will Carry You (RCA /RMG) 

SKYE SWEETNAM Tangled Up In Me (Capitol) 

TERROR SQUAD Lean Back (Universal) 

CHR/RHYTHMIC 
BEENIE MAN King Of The Dancehall (Virgin) 

BRANDY Who Is She 2 U (Atlantic) 

D.O.D. fIKANYE WEST Higher (Legion) 

DEM FRANCHIZE BOYZ White Teez (Universal) 

O'RYAN Take It Slow (Universal) 

URBAN 
BRANDY Who Is She 2 U (Atlantic) 

D.O.D. fIKANYE WEST Higher (Legion) 

DEM FRANCHIZE BOYZ White Teez (Universal) 

O'RYAN Take It Slow (Universal) 

SILKK THE SHOCKER EIMASTER P We Like Dem Girls 

(New No limit/Koch) 

URBAN AC 

ANGIE STONE U -Haul (J /RMG) 

PATTI LABELLE & RONALD ISLEY Gatta Go Solo 

(Del Soull(DJMG) 

COUNTRY 
BLAKE SHELTON Some Beach (Warner Bros.) 

GLENN CUMMINGS Big (Gull Coast) 

JENKINS Getaway Car (Capitol) 

JOHN STONE Shame On Me (Tootsie's) 

LONESTAR Mr. Mom (BNA) 

OAK RIDGE BOYS Bad Case Of Missing You 

Spring 

TRENT WILLMON Dixie Rose Deluxe (Columbia) 

AC 
BRUCE HORNSBY Gonna Be Some Changes Made 

Columbia/ 

CLAY AIKEN I Will Carry You (RCA/RMG) 

JULIA FORDHAM Jump(Vanguard) 

HOT AC 
CLAY AIKEN I Will Carry You (RCA /RMG) 

FIVE FOR FIGHTING The Devil In The Wishing Well 

(Jane Says) (Aware /Columbia) 

JOHN FOGERTY Deja Vu (All Over Again) 

(Dream Works /Gellen) 

KILLERS Somebody Told Me (/s /and //DJMG) 

LENNY KRAVITZ California (Virgin) 

SISTER HAZEL Just What I Needed (Sixth Man) 

SMOOTH JAZZ 
DAVID GARFIELD Sweet PC(Creatchyl 

POSITIVE FLOW The City Streets (Shanachie) 

RAFE GOMEZ Icy (Tommy Boy) 

ROCK 

A PERFECT CIRCLE Blue (Virgin) 

FALL AS WELL Lazy Eye (Universal) 

LENNY KRAVITZ California (Virgin) 

MEGADETH Die Dead Enough (Sanctuary/SRG) 

RICH ROBINSON Enemy (Keyhole) 

ACTIVE ROCK 

A PERFECT CIRCLE Blue (Virgin) 

FALL AS WELL Lazy Eye (Universal) 

MEGADETH Die Dead Enough (Sanctuary /SRG) 

THORNLEY Easy Comes (Roadrunner /IDJMG) 

ALTERNATIVE 
A PERFECT CIRCLE Blue (Virgin) 

BAD RELIGION The Empire Strikes First (Epitaph) 

FEATURES The Way Its Meant To Be (Universal) 

MORRISSEY First Of The Gang To Die (Sanctuary /SRG) 

NEW FOUND GLORY Failure's Not Flattering 
'What's Your Problem) (Geffen) 

SNOW PATROL Run (A &M /lnterscope) 

STILLS Lola Stars And Stripes (Vice /At /antic/ 

STROKES The End Has No End (RCA /RMG) 

TRIPLE A 
CHRISTINE MCVIE Friend (Koch) 

ELLIS HOOKS Uncomplicated (Artemis) 

JEN CHAPIN Little Hours (Hybrid) 

JOHN BRANNEN When I'm Satisfied (S /y Dog) 

JOHN FOGERTY Deja Vu (All Over Again) 

(Dream Works /Geffen) 

JOHNNY A. Get Inside (Favored Nations /Red Ink) 

JOSS STONE Don't Cha Wanna Ride (SCurve /EMC) 

KELLY HUNT Why Do I Love You (Codas Terra) 

LENNY KRAVITZ California (Virgin) 

LIBBY KIRKPATRICK Crying (Heart Music) 

RACHAEL SAGE Sacrifice (Mpress) 

RICH ROBINSON Enemy (Keyhole) 

SISTER HAZEL Just What I Needed (Sixth Man) 

SUBDUDES Maybe You Think (BackPorch /EMC) 

THERESA ANDERSSON I'm On My Way (Basin Street) 

GRIFFIN HOUSE Lost & Found (Nettwerk) 

KINGS OF CONVENIENCE Riot On Empty Street 
(Astralwerks /EMC) 

MARTINA TOPLEY -BIRD Anything (Palm) 

MEAT PURVEYORS Pain By Numbers (Bloodshot) 

POLLY PAULUSMA Scissors In My Pocket 
(One Little Indian) 

VARIOUS ARTISTS The Future Soundtrack For America 
(Barzuk) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
grnattei ®radioandrecords. com. 
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KEVIN CARTER 
kcarter@radioandrecords.com 
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Time Off For Good Behavior 
Our buddies share their favorite 
summer -vacation destinations 

iven the six -day (and sometimes seven -day) weeks 
common to a career in our chosen field of endeavor, the 
thought of actually unplugging from the grid and tak- 
ing a real vacation can sometimes be quite jarring. 
Speaking from personal experience, cutting that corpo- 
rate cord even for a couple of days can often make you 
feel guilty about leaving your ahead* overworked co- 
workers to cover for you. 

But when the art of va- 

cationing is performed 
correctly - and by that I 

mean spending a week 
or two somewhere other 
than in your living room, 
watching movies - the 
result can be oh-so -right 
for both body and spirit. 
And it's in that spirit of 
well -being that I asked a 

bunch of my radio bud- 
dies to share their top -secret vaca- 
tion getaways, the places that never 
fail to restore their mental health and 
prepare them for the battle that's 
waiting for them upon their return. 

Dave Shakes 
Chief Programming 

Officer, Results Radio 
I used to take a few days' vaca- 

tion after the Conclave 
each year to go to the 
Boundary Waters in 
upper Minnesota, all 
the way up near Cana- 
da, for a canoe pack -in 
fishing trip with guys 
like Rick Cooper, Chris 
Hensley, Bill Rusch, 
Gary Triozzi and Mike 
Stone. 

The ritual was the same every 
year: First, you lose cell phone ser- 
vice. Then you hit scan on the FM 

dial of the rental SUV, and the radio 
keeps cycling through frequency 
after frequency -no reception at all. 

It's then that you know you are tru- 
ly away from it all. Can't hear the 
station? Can't call in? Can't get on- 
line? Him ... nothing to do but re- 

lax! 

John Reynolds 

nouncer): The Bahamas 
consist of an archipelago 
of more than 700 islands. 
So, island -hopping makes 
every vacation there a 

completely new adven- 
ture, giving me the largest 
assortment of vacation 
spots of any destination. 

Matey islands feature 
private coves 
or small resorts 

that offer great escapes 
for relaxing, swimming, 
boating, diving or explor- 
ing. Or I can vacation on 
one of the big islands, 
such as Nassau, if I'm in 
the mood for great re- 
sorts, golf, gambling and 
nightclubs. Finally, the 
Bahamas are visually 

stunning. The emerald and 
turquoise waters are the 
clearest in the world, with 
visibility down to a depth 
of more than 200 feet. 

I especially enjoy visit- 
ing the Bahamas during 
spring break. Where else 
can you hang out with the 
Rastafarians smoking fat 
ones all day long and 

watch the spring breakers binge on 
beer and get naked for the next 
Girls Gone Wild video? 
Isn't that why it's called 
paradise? 

Elvis Duran 
Ringmaster, The Z 

Morning Zoo, 
WHTZ (Z100)/ 

New York 

My favorite place has 
to be Italy; we go every 
year. Those Italians have 
the best wine and the best food. They 
are the most beautiful people in the 
world - even the old ladies with 
mustaches. 

Tommy Chuck 
PD, WQEN (103 -7 The Q)/ 

Birmingham 
I especially enjoy visit- 

ing Pigeon Forge, TN in 

the summertime. There's 
nothing like the sight of 
redneck women wearing 
cutoff jean shorts and 
mesh tops, drinking beer 
and fighting over the 
Dale Jr. car at the go-cart 
track! 

DANGER, ROCHESTER LISTENERS! wPXY (98PXY)/Rochester, 

NY held its Summer Jam blowout last month. The free concert attracted 7,500 

people and featured Katy Rose, FeFe Dobson, William Hung, JC Chaser, Switchfoot, 

Kimberley Locke and The Calling. Seen here enjoying the concert are (l -r) 98PXY 

PD Mike Danger, Rose. 98PXY morning guy Scott Spezzano, Hung and 

Dobson. 

Tommy Chuck 

Jeff Wyatt 

PD, WIHT (Hot 99.5)/ 
Washington 

Traverse City in the upper Mich- 
igan area. It's my annual chance to 

get away from it all at an 
inn or rented summer 
home with no TV, phone 
or computer. It's the 
same families from all 
over the U.S. during the 
same week every year. 
The kids grow up to- 
gether, and the adults 
never have to grow up. 
Pretty good. 

Dave Sh 

John Reynolds 
OM, WKQC & 

WNKS /Charlotte 
My favorite vacation destination 

has to be the Bahamas (cue Discov- 
ery Channel music, cheesy an- 

akes 

Dave Universal 
PD, WKSE /Buffalo 

Except for in the sum- 
mer, nothing compares to 
Miami Beach. I would like 
to live there from Novem- 
ber to April. But in the 
summer, I love coming 
back to good old New 
York City: Central Park, 
Yankee games, nobody 
speaking English in Tunes 
Square - I love it! 

Jeff McHugh 
PD, WKZL/ 
Greensboro 

I'll be man enough to 
admit it: Disneyland is 

my destination of choice. 
It's an annual tradition 
that I do with my wacky, 
kooky actress cousin San- 
di from Burbank, CA. We 

get up early, drive to Ana- 
heim, ride Tower of Terror 57 times 
and eat six gargantuan fast -food 
meals, not including snacks and 
large Cokes. 

Elvis Duran 

We ride everything - 
except Big Thunder 
Mountain Railroad, be- 
cause we don't want to 
die - and we act like 
goofy kids with no damn 
sense. The best part? 
Making fun of people! 
We share a daylong run- 
ning commentary on our 
fellow guests' attire, hair- 

styles, body language and personal 
hygiene that, if ever overheard by 
the ridiculed subjects, would likely 
result in one or both of us being 
strangled. I'll admit it's wrong - 
but it's funny. 

Plus, the place is very special to 
me because my father was not only 
the project manager in charge of the 
Tomorrowland renovation in the 
1980s, but he also helped install the 
lights in the Disneyland parking lot 
as a lowly electrician back when it 

opened in 1955. 

Jimmy Steele 
PD, WNCI /Columbus, OH 

Every summer I go back to my 
summer cottage on 
Chautauqua Lake in 
western New York, 
where I spend as much 
time boating as possible. 
Once you get through 
those 10 months of win- 
ter hell, there is no place 
better for summer vaca- 
tioning. 

Jimi Jamm 
Director /Cluster 

Programming, Clear 
Channel /Hudson Valley, 

NY 

My favorite destina- 
tion is Toronto..! love go- 
ing shopping on Yonge 
Street in the old record 
stores, searching for vi- 
nyl. Also, while I'm in 
town I like to listen to lo- 

cal radio to find some 
good Canadian artists I 

can play stateside. That's 
how I ended up playing 
Alanis Morissette in Michigan back 

Tracy Austin 

in 1991 when she was still a teenage 
pop artist. Am I making my vaca- 
tion work if I'm still having fun? 

Tracy Austin 
PD, KRBE /Houston 

My favorite pick would be the 
Highlands Inn in Big Sur, CA. Nes- 
tled in the redwoods on the cliffs 
overlooking the Pacific - who 
wouldn't love it? 

Mike Kaplan 
OM /PD, WEZB (B97) & 
WKZN (The Zone) /New 

Orleans 
My favorite summer destination 

is the Jersey shore. It's all about the 
beautiful people, the ocean and back 
bays and the parties. Plus, you nev- 
er know when you might catch 
Bruce playing at the Stone Pony - 
or Tony Soprano swimmin' with the 
fishes. 

Mark Driscoll 
Mr. Voice, Mark Driscoll 

Productions 
The major attractions for me 

would be the Hamptons, New 
York City, Cape Cod and Martha's 
Vineyard. Other faves include the 
Bahamas, as well as the Cayman 
Islands and Bermuda. St. Croix 
would be cool, but it's always 
ripped up. Amsterdam is still a 

cool place, as are Prague, London 
and Stockholm. 

Dom Theodore 
PD, WKQI (Channel 95.5)/ 

Detroit 
I prefer the upper peninsula of 

Michigan, because there's no Inter- 
net, radio or television, 
and they still haven't dis- 
covered cell phones. 

Jeff McCartney 
PD, KZHT /Salt 

Lake City 
What? A vacation? 

What is that? Band when 
I ever get one, I'd love it 
to be somewhere with 

nice beaches - and beeyotches! 

Jeff Mc Cartney 
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23 

® July 23, 2004 
ARTIST TITLE LABELIS) 

TOTAL 
PLAYS 

1- 
PLAYS 

TOTAL 
AUDIENCE 

(CO( 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS Most Added 

JOJO Leave (Get Out) (BlackGround /Universal) 8605 +461 676789 15 11910 www.rradds-com 
HOOBASTANK The Reason (Island / IDJMG) 6951 416 566801 21 12110 

ARTIST " 
" 
-F -.... ADOS 

USHER Burn (Laface /Zomba) 6381 671 411452 17 11710 
NELLY My Place (Derrtyifo'Reel /Oniversal) 52 

CHRISTINA MILIAN Dip It Low (island /IDJMG) 6120 +444 505691 14 11710 BRITNEY SPEARS Outrageous (Jive /Zomba/ 51 

BRITNEY SPEARS Everytime (Jive /Zomba) 6117 -422 528902 12 12010 LINKIN PARK Breaking The Habit (Warner Bros.) 31 

SWITCHFOOT Meant To Live (Redlnk /Columbia) 5839 +56 431281 28 11510 
KELLY CLARKSON Breakaway (Hollywood) 29 

TOBY LIGHTMAN Real Love (Lava) 25 

KEVIN LYTTLE Turn Me On (Atlantic) 5391 +509 480119 9 11611 
DASHBOARD CONFESSIONAL Vindicated (Vagrantllnterscope) 22 

ASHLEE SIMPSON Pieces Of Me (Geffen) 5342 +566 420863 9 11911 SWITCHFOOT Dare You To Move (Redlnk /Columbia/ 14 

USHER Confessions Part 2 (Laface /Zomba) 5024 -494 360527 10 11312 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 11 

NINA SKY Move Ya Body (Next Plateau /Universal) 4446 +456 424393 8 10416 
STORY OF THE YEAR Anthem Of Our Dying Day (Maverick /Reprisell l 

USHER fILUDACRIS & LIL' JON Yeah (LaFace /Zomba) 4325 -265 308912 26 11010 

LOS LONELY BOYS Heaven (Or /Epic) 4105 -20 240660 13 11313 

MISTEEQ Scandalous (Reprise) 4039 -607 225083 14 11810 

MAROON 5 This Love (Octone /J /RMG) 3976 -515 305431 26 11910 

VELLOWCARO Ocean Avenue (Capitol) 3918 -237 295364 17 11510 

MARIO WINANS fIENYA & P. DIDOY I Don't Wanna Know (Bad Boy /Universal) 3840 -533 225307 17 11410 

BEYONCE' Naughty Girl (Columbia) 3777 700 286173 18 11610 Most 
OUTKAST Roses (Laface /Zomba) 3669 1070 217895 19 11710 Increased Plays 
ALICIA KEYS If I Ain't Got You (J /RMG) 3426 +438 258565 11 11613 TOTAL 

PLAY 

PETEY PABLO Freek- A-Leek (Jive /Zomba) 3386 -334 218120 12 9610 ARTIST T;nE LLSI INCREASE 

D12 How Come (Shady /lnterscope) 3295 +386 235113 6 10710 NELLY My Place (Derrty /fo'Reel /Dniversa /l +1021 

JUVENILE Slow Motion (Cash Money /Universal) +618 
MAROON 5 She Will Be Loved (Octone /J /RMG) 3185 +525 261854 4 11411 

ASHLEE SIMPSON Pieces Of Me (Geffen) +566 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 2923 +440 192485 4 11213 MAROON 5 She Will Be Loved (Octone /J /RMG) +525 

JUVENILE Slow Motion (Cash Money /Universal) 2686 -618 173801 4 8219 KEVIN LYTTLE Turn Me On (Atlantic) -509 

JESSICA SIMPSON Angels (Columbia) 2617 -25 166685 7 11010 USHER Confessions Part 2 (LaFace /Zomba) +494 

JOJO Leave (Get Out) (BlackGround /Universal) +461 
NICKELBACK Feelin' Way Too Damn Good (Roadrunner / IDJMG) 2422 +95 107876 8 10111 

NINA SKY Move Ya Body (Next Plateau /Universal) +456 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscope) 2402 +385 170252 5 11016 CHRISTINA MILIAN Dip It Low (Island /IOJMG) +444 

TRAPT Echo (Warner Bros.) 2228 -54 129697 12 9010 AVRIL LAVIGNE My Happy Ending (Arista/RMG) +440 

FINGER ELEVEN One Thing (Windup) 2199 +207 127628 9 8013 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 2157 -247 192290 20 10410 

RYAN CABRERA On The Way Down (E. V.L.A. /Atlantic) 1577 r336 91897 6 93110 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 1373 +379 94323 2 69111 

BEENIE MAN fIMS. THING Dude (Virgin) 1350 +157 137035 5 4911 New &Active 
NELLY My Place (Derrty /fo'Reel /Universal) 1188 +1021 128000 1 99152 

LLOYD BANKS On Fire (lnterscope[ 1174 +321 64762 3 5918 
RASMUS In The Shadows (lnterscope) 

Total Plays:451, Total Stations: 42, Adds: 1 

TWISTA Overnight Celebrity (At /antic) 1154 -479 68414 12 6610 
YING YANG TWINS Whats Happnin! (TVT) 

SHIFTY Slide Along Side (Maverick /Warner Bros.) 1105 +103 48704 4 6010 Total Plays: 451, Total Stations: 25, Adds: 4 

3 DOORS DOWN Away From The Sun (Republic /Universal) 1096 -32 61679 22 2510 LLOYD f /ASHANTI Southside (Murder Inc/Bet Jam/ILÌJMG) 

COUNTING CROWS Accidentally In Love (Dream Works /Geffen) 1094 +96 39127 4 5713 
Total Plays: 415, Total Stations: 22, Adds: 3 

PITBULL fILIL' JON Culo ITV]) 
BLINK -182 I Miss You (Geffen) 932 -6 64748 20 8210 

Total Plays: 403, Total Stations: 22, Adds: 1 

JAY -Z Dirt Oft Your Shoulder (Roc -A -fella / /DJMG) 916 -29 75087 16 7710 ANGEL Just The Way I Am (Midas /ADA /WMG) 

LIL' FLIP Sunshine (Suckafree /Loud /Columbia) 850 +205 42533 2 61110 Total Plays: 376, Total Stations: 37, Adds: 3 

KIMBERLEY LOCKE Wrong (Curb /Reprise) 822 +90 31514 2 6816 BROOKE HOGAN Everything To Me (Transcontinental1l4) 

Total Plays: 371, Total Stations: 29, Adds: 0 

MODEST MOUSE Float On (Epic) 773 +133 25130 2 4913 
JC CHASEZ Build My World (Jive /Zomba/ 

D12 fIEMINEM My Band (Shady/Interscope) 757 -229 43768 19 9410 Total Plays: 349, Total Stations: 43, Adds: 4 

BRITNEY SPEARS Outrageous (Jive /Zomba) 722 +200 63595 1 81151 LINKIN PARK Breaking The Habit (Warner Bros.) 

HILARY & HAYLIE DUFF Our Lips Are Sealed (Buena Vista /Hollywood) 666 -283 21947 5 4910 
Total Plays: 326, Total Stations: 47, Adds: 31 

CIARA 11PETEY PABLO Goodies (Laface /Zomba) 
FEFE DOBSON Don't Go (Girls & Boys) (/stand //DJMG) 616 +28 12025 2 5511 

Total Plays: 283, Total Stations: 19, Adds: 8 

SUGARCULT Memory (Fearless /Artemis) 565 +23 38456 2 3912 FRANZ FERDINAND Take Me Out (DominolEpici 

BRANDY f)KANYE WEST Talk About Our Love (Atlantic) 485 -67 17880 2 4210 Total Plays: 274, Total Stations: 29, Adds: 6 

121 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Researcn. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 7/11 -7/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a scng. Most Increased Plays lists the songs with the greatest week -to-week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitran Company). © 2004, R &R. Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

ExmENEW PRODUCTS AVAILABLE! CALL TODAY FOR A CATALOG! 

9 9 

EventTape 
BunchaBannersM 
FlashBags" 

Z.,))((,, ¿ 
Í 

BumperStickers 
':JV Ponchos 

KeyTags 
StadiumCups 

FirstFlash! 
L I N E 

6528 Constitution Drive 
Fort Wayne, Indiana 46804 

Fax: (260) 436-6139 
www.hrstftash.com 

1- 800 -21 FLASH 
1- 800 -213 -5214 
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24 r CHR /POP TOP 50 INDICATOR 
LAST 

WEEK 
TNIS 

® July 23, 2004 

ARTIST TITLE LABEL,SI 
TOIAL 
PLAYS 

_ 

LAYs 
TOTAL 

AUDIENCE 

OU1 

WEEKS ON 

CHART 

TOTAL STATIONS' 
ADDS Most Added 

2 JOJO Leave (Get Out) (BlackGround/Universall 2936 +19 61933 14 4710 www.rrindicator corn 

1 2 HOOBASTANK The Reason (Island / IDJMG) 2753 -180 58697 21 4710 ARTIST TITLE LABEL ,SI ADDS 

5 0 SWITCHFOOT Meant To Live (Red Ink /Columbia) 2264 +56 48933 26 4410 NELLY My Place (Berrty /fo'Reel /Universa /l 15 

BRITNEY SPEARS Outrageous (Jive /Zomba) 10 
3 4 BRITNEY SPEARS Everytime (Jive /Zomba) 2259 217 43151 12 4210 

KELLY CLARKSON Breakaway (Hollywood) 9 

4 5 USHER Burn (Laface /Zomba) 2256 161 44998 17 4210 LINKIN PARK Breaking The Habit (Warner Bros) 9 

6 CHRISTINA MILIAN Dip It Low (Island /IDJMG) 2240 +294 45274 15 4611 DASHBOARD CONFESSIONAL Vindicated /Vagrantllnterscope) 8 

9 0 ASHLEE SIMPSON Pieces Of Me (Geffen) 2088 +185 43368 8 4610 
ALICIA KEYS If I Ain't Got You (J /RMG) 1 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 7 

8 8 MISTEEQ Scandalous (Reprise) 1899 -38 39898 14 4410 LLOYD BANKS On Fire (lnterscopel 5 

12 Q LOS LONELY BOYS Heaven (01/Epic) 1852 +98 39403 13 4310 LIU FLIP Sunshine (Sucka freetLoud /Columbia) 5 

15 0 KEVIN LYTTLE Turn Me On (Atlantic) 1706 +307 37045 9 4312 
MAROON 5 She Will Be Loved (Octone /J /RMG) 4 

FINGER ELEVEN One Thing (Windup) 4 
7 11 OUTKAST Roses (Laface /Zomba) 1612 -331 32914 18 4010 BLACK EYED PEAS Let's Get It Started (A &MlInterscope) 3 

16 USHER Confessions Part 2 (Laface /Zomba) 1549 -,205 30910 7 4112 NINA SKY Move Ya Body (Next Plateau /Universal) 3 

10 13 BEYONCE' Naughty Girl (Columbia) 1541 -269 31239 17 3810 
KIMBERLEY LOCKE Wrong (Curb /Reprise) 3 

3 DOORS DOWN Away From The Sun (RepubliclUniversal) 3 
11 14 MARIO WINANS fIENYA & P. BIDDY I Don't Wanna Know (Bad Boy /Universal) 1496 314 27145 17 3810 

TONY LUCCA Catch Me (OriginalMan /Lightyear /WMG) 3 

13 15 MAROON 5 This Love (Octane /J /RMG) 1345 229 28950 27 3510 TOBY LIGHTMAN Real Love (Laval 3 

14 16 YELLOWCARD Ocean Avenue (Capitol) 1326 -244 26917 16 3510 TAMYRA GRAY Raindrops Will Fall (19 /Sobel 3 

24 MAROON 5 She Will Be Loved (Octone /J /RMG) 1258 +371 26025 4 4514 

17 NICKELBACK Feelin' Way Too Damn Good (Roadrunner/IDJMG) 1224 +97 25240 8 4210 

21 NINA SKY Move Ya Body (Next Plateau /Universal) 1210 +196 25944 6 3713 

20 AVRIL LAVIGNE My Happy Ending (Arista /RMG) 1132 +155 24628 5 4212 

27 BLACK EYED PEAS Let's Get It Started (A &M /lnterscopel 1018 +219 22944 5 4113 

25 TRAPT Echo (Warner Bros.) 970 +97 18029 14 3310 

26 D12 How Come /Shady /lnterscopel 957 +145 19491 6 4011 

23 JESSICA SIMPSON Angels (Columbia) 957 +21 19915 6 3411 

28 ALICIA KEYS If I Ain't Got You (J /RMG) 950 +192 20629 10 4017 

19 26 USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 944 -114 20179 26 3110 
Most 

18 27 PETEY PABLO Freek A -Leek (Jive /Zomba) 944 -130 20246 10 3510 Increased Plays 
29 FINGER ELEVEN One Thing (Wind -up) 934 +189 20636 8 3514 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

22 29 AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 802 -195 16500 20 2810 
MAROON 5 She Will Be Loved (Octane /J /RMG) +371 

30 COUNTING CROWS Accidentally In Love (OreamWorks /Geffen) 641 +46 14745 6 2711 KEVIN LYTTLE Turn Me On (Atlantic) +307 

33 JUVENILE Slow Motion (Cash Money /Universal) 558 +175 12163 2 2511 CHRISTINA MILIAN Dip It Low (Island /IDJMG) +294 

NELLY My Place (Oenty /fo'Reel /Universal) +227 
34 RYAN CABRERA On The Way Down (EVI.A. /Atlantic) 428 +45 7559 3 2712 

BLACK EYED PEAS Let's Get It Started (A &Mllnterscope) +219 

32 SUZY K. Circle (Vellum) 415 +2 6781 8 1210 USHER Confessions Part 2 (Laface /Zomba) +205 

35 SHIFTY Slide Along Side (Maverick /Warner Bros.) 4' 4 +40 9795 5 2510 NINA SKY Move Ya Body (Next Plateau /Universal) +196 

37 LEVEL Ride (Rock Quarry) 363 +29 5567 4 1111 
HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) +196 

ALICIA KEYS If I Ain't Got You (J /RMG) +192 

36 36 3 DOORS DOWN Away From The Sun (Republic /Universal) 349 -13 6988 24 1413 FINGER ELEVEN One Thing (Windup) + 189 

39 KIMBERLEY LOCKE Wrong (Curb /Reprise) 343 +46 8087 3 2413 ASHLEE SIMPSON Pieces Of Me (Geffen) +185 

47 LLOYD BANKS On Fire ( Interscope) 3'7 +110 9222 2 2515 
JUVENILE Slow Motion (Cash Money /Universal/ + 175 

AVRIL LAVIGNE My Happy Ending (Arista/BMW +155 
/Debut> HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 290 +196 6119 1 2117 D12 How Cerne (Shadyllnterscope) +145 

38 40 BLINK 182 I Miss You (Geffen) 277 -40 5064 20 1110 BRITNEY SPEARS Outrageous (Jive /Zomba) +116 

31 41 D12 fIEMINEM My Band (Shady/Interscopel 266 -187 5062 19 1510 
LLOYD BANKS On Fire (lnterscopel +110 

LOS LONELY BOYS Heaven (OrlEpicl +98 
44 CD BROOKE HOGAN Everything To Me (Transcontinental /1-4) 258 +42 5014 2 2110 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) +97 

/Debut> NELLY My Place (Derrty /fo'Reel /Universal) 250 +227 6393 1 25115 TRAPT Echo (Warner Bros.) +97 

49 CD FRICKIN' A Trend (Toucan Cove /Alert Entertainment) 240 +56 6181 2 1312 KELLY CLARKSON Breakaway (Hollywood) +95 

LINKIN PARK Breaking The Habit (Warner Bros.) +75 
41 45 ALANIS MORISSETTE Everything (Maverick /Reprise) 26 6394 8 1010 

DASHBOARD CONFESSIONAL Vindicated (Vagrant /lnterscopel +61 

40 46 KK Lose My Cool (Kiss The Bitch Music) 2:1 41 3092 13 710 SWITCHFOOT Meant To Live (Red Ink/Columbia) +56 

46 ANGEL Just The Way I Am (Midas/ADA /WMG) 222 +12 4817 2 2211 FRICKIN' A Trend (Toucan Cove /Alert Entertainment) +56 

Q BRITNEY SPEARS Outrageous (Jive /Zomba) 218 +116 5955 1 21110 
COUNTING CROWS Accidentally In Love (DreamWorks /Geffen/ +46 

KIMBERLEY LOCKE Wrong /Curb /Reprise) +46 
/Debut> 

'Debut> BEENIE MAN fIMS. THING Dude (Virgin) 219 +44 4873 1 1210 SEETHER fIAMY LEE Broken (Wind-up) +46 

Q DAVID MARTIN Anyway (Independent) 1E3 +35 2232 1 812 RYAN CABRERA On The Way Down (E.V.L.A.lAtlantic) +45 /Debut> 
REINA If I Close My Eyes (Robbins) +45 

49 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 7/11 - Saturday 7/17. 
BEENIE MAN HMS. THING Dude (Virgin) +44 

© 2004 Radio & Records. 

The R &R Annual Subscription Package Delivers The Most For Your Money 

Og s am 'U7gr 
51 weeks of R &R PLUS 2 semi -annual R &R Directories 

($330 value) ($150 value) 

e -mail R &R at: Call R &R at: FAX Credit Card Payments To: Subscribe online: 

moreinfo @radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com 
® 
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CHR/POP__ 
July 23, 2004 

RateTheMusic.cOm 
II IUNIp 

America's Best Testing CHR /Pop Songs 
12 + For The Week Ending 7/23/04 

W W W 

Artist Title (Label) TW LW Famil. Burn 12 -17 18 -24 25 -34 

MAROON 5 She Will Be Loved (Octane /J /RMG) 4.12 69% 7% 4.29 3.98 3.77 

JOJO Leave (Get Out) (BlackGround /Universal) 4.08 4.21 94% 22% 4.35 3.89 3.93 

MAROON 5 This Love tOctone /J /RMG) 4.07 3.96 98% 47% 3.93 4.05 4.06 

HOOBASTANK The Reason flsland /IDJMG) 4.06 4.04 97% 40% 3.99 3.95 4.26 

SWITCHFOOT Meant To Live /Redlnk /Columbia) 3.96 3.93 89% 28% 4.02 4.05 3.80 

ASHLEE SIMPSON Pieces Of Me (Geffen) 3.95 3.98 93% 19% 4.35 3.96 3.61 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 3.93 77% 12% 4.10 3.94 3.54 

USHER fILUDACRIS & LIL' JON Yeah ILafacelZomba) 3.90 3.89 98% 47% 3.77 3.91 4.18 

YELLOWCARO Ocean Avenue (Capitol) 3.89 3.86 90% 28% 4.34 3.77 3.48 

USHER Burn ILafacelZomba) 3.82 3.78 98% 40% 3.84 4.00 3.72 

TRAPT Echo (Warner Bros.) 3.81 3.86 63% 13% 3.84 4.00 3.70 

AVRIL LAVIGNE Don't Tell Me (Arista/BMG) 3.80 3.83 96% 34% 3.81 3.72 3.60 

NICKELBACK Feelin' Way... (Road rune //IDJMG) 3.73 3.68 57% 10% 3.57 3.64 4.00 

BRITNEY SPEARS Everytime (JivelZombal 3.72 3.86 970/0 34% 3.69 3.86 3.53 

USHER Confessions Part 2 (LafacelZomba/ 3.71 3.59 90% 29% 3.81 3.83 3.59 

BLACK EYED PEAS Hey Marna (A &Mllnterscopel 3.69 3.71 95% 42% 3.72 3.78 3.75 

JESSICA SIMPSON Angels (Columbia) 3.68 3.57 84% 19% 3.75 3.73 3.24 

CHRISTINA MILIAN Dip It Low (Island/ /OJMG) 3.67 3.71 86% 25% 3.93 3.48 3.41 

MIS -TEED Scandalous (Reprise) 3.65 3.68 88% 26% 3.70 3.39 3.56 

NINA SKY Move Ya Body (Next Plateau /Universal/ 3.61 3.57 80% 26% 3.70 3.52 3.48 

012 How Come (Shadyllnterscope) 3.51 3.55 83% 24% 3.61 3.67 3.35 

LOS LONELY BOYS Heaven (Or /Epic) 3.50 3.52 80% 25% 3.22 3.54 3.72 

ALICIA KEYS If I Ain't Got You /J /RMG) 3.49 3.61 91% 35% 3.52 3.51 3.24 

KEVIN LYTTLE Turn Me On (Atlantic) 3.46 3.38 78% 29% 3.10 3.64 3.44 

BEYONCE' Naughty Girl (Colombia/ 3.45 3.40 98% 54% 3.40 3.31 3.51 

OUTKAST Roses llaface /Zomba) 3.45 3.44 97% 52% 3.56 3.51 3.26 

M. WINANS fIENYA... I Don't... (Bad Boy /Universal) 3.41 3.52 94% 50% 3.07 3.43 3.67 

J KWON Tipsy (So So Del /Zomba/ 3.33 3.34 93% 51% 3.29 3.53 3.31 

TWISTA Overnight Celebrity (Atlantic) 3.22 3.18 73% 32% 3.23 3.39 2.90 

Total sample size is 446 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 Ike very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said they are tired of hearing the song. Songs must have 46% familiarity to appear on survey. Sample composition is based 

on persons 12+. Persons are screened via the Internet. Once passed. they can take the music test based on the format'music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 

calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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(DebuT 

21 

11 

28 

19 

20 

CHR /POP TOP 30 
ARTIST TIT -E .4EE_ S 

0 JOJO Leave (Get Out) (BlackGround /Universal) 

© CHRISTINA MILIAN Dip It Low (lslandADJMG) 

© NINA SKY Move Ya Body (Next Plateau /Universal) 

O MIS TEED Scandalous (Reprise) 

HOOBASTANK The Reason (island /IDJMG) 

USHER Confessions Part 2 (Laface /Zomba) 

5 

0 
Q + AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

Q K. CHANTE Does He Love Me (Uik /BMG Music Canada) 

9 BRITNEY SPEARS Everytime (Jive /Zomba) 

10 BEYONCE' Naughty Girl (Columbia) 

11 USHER Burn (Laface/Zomba) 

12 M. WINANS fIENYA... I Don't... (BadBoyllIniversal) 

® SEETHER (AMY LEE Broken (Wind -up) 

BLACK EYED PEAS Let's Get It Started (A &Mllnterscope) 

®+ FEFE DOBSON Don't Go (Girls & Boys) (island /IDJMG) 

MAROON 5 This Love (Octone'J /RMG/ 

ASHLEE SIMPSON Pieces Of Me (Geffen) 

+ SOULDECISION Cadillac Dress (Independent) 

19 

e 
22 

24 

TOTAL 
PLAYS 

452 

402 

397 

392 

388 

348 

325 

305 

303 

299 

299 

298 

280 

279 

251 

250 

214 

201 

USHER fILUDACRIS & LIL' JON Yeah (LafacelZomba) 197 

196 

193 

193 

191 

174 

173 

172 

SWITCHFOOT Meant To Live (Redlnk /Columbia) 

LLOYD BANKS On Fire (lnterscopel 

OUTKAST Roses (LafacelZomba) 

KEVIN LYTTLE Turn Me On (Atlantic) 

BLACK EYED PEAS Hey Mama (A &M /lnterscopel 

25 X.QUISITE Sassy Thang (Waine, Music Canada) 

¡Debut> 012 How Come ( Shadyllnterscope) 

30 CD HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 171 

27 NELLY FURTADO Forca (DreamWorksllnterscopel 169 

'Debut> e JUVENILE Slow Motion (Cash Money /Universa /) 150 

"Debut> ®i TERROR SQUAD Lean Back (Universal) 150 

POW ER ED 

HEIIIABASE 

/- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+47 6 510 

+35 10 610 

+27 8 610 

+33 10 310 

-40 15 8/0 

+21 7 510 

+53 6 510 

+56 3 410 

-11 8 510 

-18 15 910 

-23 15 610 

57 15 810 

+33 8 310 

+44 4 410 

+16 7 510 

+13 15 1110 

+39 2 410 

-24 4 3/1 

.35 15 1210 

+48 1 310 

+8 4 110 

90 15 910 

+35 2 510 

52 15 1310 

.22 13 210 

+24 1 410 

+20 2 010 

+10 2 310 

+45 1 010 

+43 1 010 

15 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 7/11 -7/17. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. f Indicates 

\..Cancon. 
© 2004, R &R, Inc. 

DIPPING IT RATHER LOW Island Del Jam artist Christina Milian crashed the KIIS/Los Angeles studios to hang with 

the pleasant folks there and woo them with her dance moves. Seen here are (l -r) IDJMG National Director /Promotion Dave 

' I'm Starvin'" Bouchard. KIIS MD Julie Pilaf, Milian and KITS PO John Ivey and morning dreamboat Ryan Seacrest. 

DOWN UNDER VISITS R &R Universal artist Hayley Westenra recently 

stopped by R &R's offices to sing for us and ply us with ice cream. Seen here 

post -festivities are (back, l -r) R &R sales reps Kristy Reeves and Steve Resnik, 

Westenra, Universal's Martin Melius and R &R Sr. Director/Digital Initiatives 

Greg Maffei and (front) CHR/Pop Editor Kevin Carter. 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured and send 

them to: 

R &R, do Keith Berman: kberman 'radioandrecords.com 
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DONTAY THOMPSON CHR/RHYTHM/C 
dthompson@radioandrecords.com 

Rhythmic YTD t 
A look at the hottest songs of 2004 ... so far 

is midyear, and about this time many stations look to tweak their 
sound by cleaning up their music libraries. We all know that what a 

station plays in its recurrent, gold and "spike it" categories can set it 
apart from other stations in the market that may play some of the 
same currents. 

Besides the station's jocks and imaging, 
the recurrent and gold records it plays really 
stand out in the minds of its audience. When 
I hear records like Bone Thugs -N- Harmony's 
"Thuggish Ruggish Bone" or Usher's "U 

Don't Have to Call," they strike a chord and 
make me reflect on where I was when they 
came out. Radio audiences across the coun- 

try get the same feelings when their local sta- 

tions play memorable records from past 
years. 

Since I'm a generous fella and have access 

to the best information provided by the kind 

people at Mediabase, I'd like to share with you 

some of the most played songs at CI-IR/ Rhyth- 

mic from January 1 -July 14, 2004. Maybe after 

reviewing this list you can trigger a memory 

or two in the minds of your listeners. 

Rank ARTIST Title (Label) Total Plays 

1 USHER Yeah (LaFace/Zomba) 141,158 

2 J -KWON Tipsy (So So Del /Zomba) 114,787 

3 PETEY PABLO Freek -A -Leek (Jive/Zomba) 96,554 

4 MARIO WINANS I Don't Wanna Know (Bad Boy /Universal) 95,007 

5 USHER Burn (LaFace/Zomba) 94,945 

6 CHINGY One Call Away (DTP /Capitol) 88,751 

7 TWISTA Sow Jamz (Atlantic) 82,052 

8 PING YANG TWINS Salt Shaker (TVT) 77,631 

9 JAY -Z Dirt Off Your Shoulder (Roc -A- Fella/IDJMG) 74,822 

10 TWISTA Overnight Celebrity (Atlantic) 73,841 

11 LUDACRIS Splash Waterfalls (Del Jam South/IDJMG) 65,425 

12 BEYONCÉ Naughty Girl (Columbia) 65,130 

13 CASSIDY Hotel (J /RMG) 64,445 

14 USHER Confessions Part 2 ( LaFace/Zomba) 58,517 

15 D12 My Band (Shady /Interscope) 56,500 

16 KANYE WEST All Fal :s Down (Roc- A- Fella/IDJMG) 54,580 

17 LIL FLIP Game Over (Sucka Free/Loud/Columbia) 50,955 

18 ALICIA KEYS If I Ain't Got You (J /RMG) 49,712 

19 OUTKAST The Way You Move (LaFace /Arista) 46.982 

20 JUVENILE Slow Motion (Cash Money /Universal) 46,939 

21 OUTKAST Hey Ya! (LaFace/Zomba) 46,523 

22 EAMON I Don't Want You Back (Jive/Zomba) 45,762 

23 NICK CANNON Gigolo (Jive) 44,685 

24 G UNIT Wanna Get To Know You (Interscope) 44,136 

25 LIL JON /EASTSIDE BOYS Get Low (TVT) 43,493 

26 OUTKAST Roses (LaFace /Zomba) 42,705 

27 KANYE WEST Through The Wire (Roc -A- Fella/IDJMG) 41,761 

28 PITBULL Culo (TVT) 40,899 

29 KELIS Milkshake (StarTrak/Zomba) 39,034 

30 SEAN PAUL I'm Still In Love With You (VP /Atlantic) 38,973 

31 BEYONCÉ Me, Myself And I (Columbia) 37,197 

32 YOUNGBLOODZ Damn! (So So Del /Zomba) 36,771 

33 LUDACRIS Stand Up (Del Jam South/IDJMG) 35,296 

34 WESTSIDE CONNECTION Gangsta Nation (Capitol) 33,905 
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Rank ARTIST Title (Label) Total Plays 

35 BABY BASH Suga Suga (Universal) 32,440 

36 LLOYD BANKS On Fire (G Unit/lnterscope) 31,733 

37 NB RIDAZ So Fly (Upstairs) 29,864 

38 JAGGED EDGE Walked Outta Heaven (So So Del /Columbia) 29,507 

39 ALICIA KEYS You Don't Know My Name (J /RMG) 28,874 

40 50 CENT In Da Club (Shady /Interscope) 28,423 

41 CHINGY Right Thurr (Capitol) 27,644 

42 MURPHY LEE What Da Hook Gon' Be (Universal) 27,435 

43 YING YANG TWINS What's Happnin! (TVT) 27,364 

44 T.I. Rubber Band Man (Atlantic) 27,345 

45 BEYONCÉ Baby Boy (Columbia) 26,183 

46 AMANDA PEREZ I Pray (PowerhouseNirgin) 25,833 

47 CHINGY Holidae In (Capitol) 25,302 

48 KANYE WEST Jesus Walks (Roc- A- Fella/IDJMG) 23,400 

49 RUBEN STUDDARD Sorry 2004 (J /RMG) 23,181 

50 HOUSTON I Like That (Capitol) 22,732 

51 JAY -Z 99 Problems (Roc- A- Fella/IDJMG) 22,185 

52 NINA SKY Move Ya Body (Next Plateau/Universal) 21,265 

53 BRITNEY SPEARS Toxic (Jive/Zomba) 20,915 

54 PLAY -N- SKILLZ Freaks (Universal) 20.786 

55 TOO SHORT Shake That Monkey (Jive) 20,346 

56 BEENIE MAN Dude (Virgin) 18,259 

57 CASSIDY Get No Better (J /RMG) 18,258 

58 KEVIN LYTTLE Tum Me On (Atlantic) 18,178 

59 LIL FLIP Sunshine (Sony Urban Music/Columbia) 17,800 

60 AVANT Read Your Mind (Geffen) 17,773 

61 JENNIFER LOPEZ Baby I Love U (Epic) 16,666 

62 SEAN PAUL Get Busy (VP /Atlantic) 16,633 

63 DILATED PEOPLES This Way (Capitol) 16,434 

64 JUVENILE In My Life (Cash Money /Universal) 16,416 

65 MISSY ELLIOTT I'm Really Hot (GoldMind/Elektra/EEG) 16,130 

66 NELLY f /P. DIDDY... Shake Ya Tailfeather (Bad Boy /Universal) 15,931 

67 LLOYD Southside (Murder lnc./DelJam/IDJMG) 15,748 

68 BEYONCÉ Crazy In Love (Columbia) 15,628 

69 MASE Welcome Back (Universal) 15,626 

70 LIL KIM Magic Stick (Atlantic) 15,302 

71 50 CENT P.I.M.P. (Shady /Interscope) 15 252 

72 RYAN DUARTE You (Universal) 15,047 

73 RIC -A -CHE Coo Coo Ghee (SRC /Universal) 14,696 

74 2 PAC Runnin' (Amaru/Tha Row /Interscope) 14,679 

75 YOUNG GUNZ Can't Stop, Won't Stop (Roc- A- Fella/IDJMG) 14,595 

76 BABY BASH Shorty Doowop (Universal) 14,430 

77 YOUNG GUNZ No Better Love (Roc -A- Fella/IDJMG) 14,421 

78 YUNG WUN Tear It Up (J /RMG) 14,170 

79 SLEEPY BROWN I Can't Wait (Interscope) 13,769 

80 FABOLOUS into You (Elektra/EEG) 13,676 

81 JOJO Leave (Get Out) (BlackGround/Universal) 13,640 

82 50 CENT 21 Questions (Shady /Interscope) 13,210 

83 R. KELLY Ignition (Jive/Zomba) 13,105 

84 PHARRELL Frontin' (Star Trak/Arista) 12,662 

85 JOE Ride Wit U (Jive/Zomba) 12,094 

86 G UNIT Stunt 101 (Interscope) 11,857 

87 CIARA Goodies ( LaFace/Zomba) 11,808 

88 MURPHY LEE Luv Me Baby (Universal) 11,441 

89 BLACK EYED PEAS Hey Mama (A &M/Interscope) 11,260 

90 DO OR DIE Do U? (Rap -A -Lot) 11,252 

91 MASTER P Them Jeans (New No Limit/Koch) 10,206 

92 R. KELLY Step In The Name Of Love (Jive) 9,840 

93 TRILLVILLE Neva Eva (BMEANamerBros.) 9,730 

94 MISSY ELLIOTT Work It (Elektra/EEG) 9,708 

95 TERROR SQUAD Lean Back (SRC /Universal) 9,660 

96 2 PAC One Day At A Time (Amaru/Tha Row /Interscope) 9,589 

97 FABOLOUS Can't Let You Go (Elektra/EEG) 9,550 

98 BRANDY Talk About Our Love (Atlantic) 9,343 

99 FRANKEE F.U.R.B. (Marro) 9,163 

100 JAGGED EDGE What's It Like (Columbia) 9,050 
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ITDI 

WEEKS ON 

CHART 

TOTAL STATIONS' 
ADDS Most Added' 

JUVENILE Slow Motion (Cash Money /Universal) 7117 +191 688363 14 8610 www. rradds. corn 
USHER Confessions Part 2 /Laface /Zomba) 5783 -114 591507 15 5210 ARTIST TT,_E LASEL,S, ADDS 

LLOYD BANKS On Fire (lnterscope) 5303 +45 486084 12 8710 J -KWON You & Me (So So Del /Zomba) 25 

LIL' FLIP Sunshine (Sucks free /Loud /Columbia) 4919 +686 394569 9 8212 SHAWNNA IILUDACRIS Shake That Sh't (DTP /DelJamlIDJMG) 21 

HOUSTON fICHINGY & NATE 00GG I Like That (Capitol) 4831 +278 388129 10 8610 
NELLY My Place (Derrty /Fo'Reel /Universal) 20 

GUERILLA BLACK tIBEENIE MAN Compton (Virgin) 16 
CIARA f)PETEY PABLO Goodies (LaFace /Zomba) 4374 +591 395049 7 8811 

AMANDA PEREZ fILAYZIE BONE Dedicate (Powerhowse /Virgin) 15 

TERROR SQUAD Lean Back (Universal) 4270 +769 538511 6 8511 BRITNEY SPEARS Outrageous (Jive /Zomba) 13 

NINA SKY Move Ya Body (Next Plateau /Universal) 4026 +248 400376 15 7810 213 Groupie Love (TVTI 10 

YING YANG TWINS Whats Happnin! (TVT) 39E0 -53 295634 14 7910 
Ta Right On (Hubllightyear) 10 

PETEY PABLO Freek A Leek (Jive /Zomba) 39:(1 -728 356165 29 8610 
J. JONES f /GAME, CAM'RON & LIL' FLIP Certified Gangstas (Koch) 10 

FRANKIE J. f /PAUL WALL On The Floor (Columbia) 8 

USHER Burn (Laface /Zomba) 3482 463 415942 21 8710 

LLOYD fJASHANTI Southside (Murder Inc/Del Jam/IDJMG) 3287 +567 266960 11 8212 

KANYE WEST Jesus Walks (RocA -Fel /a /IDJMG) 3151 -31 360862 13 8411 

ALICIA KEYS If I Ain't Got You (J /RMG) 3147 375 351519 20 8210 

1312 How Come (Shady /lnterscope) 2685 +371 198894 6 7210 Most 
KEVIN LYTTLE Turn Me On (Atlantic) 2653 +82 349798 13 7016 Increased Plays 
TWISTA Overnight Celebrity (At /antic) 2412 471 286809 22 8310 

TOTAL 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 2432 .232 257810 29 8910 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

CHRISTINA MILIAN Dip It Low (island /IDJMG) 2144 +285 274007 18 4613 NELLY My Place /Derrty /Fo'Reekilniversa /l +1596 

PITBULL fILIL' JON Culo (TVT) 2109 .444 212694 18 5710 TERROR SQUAD Lean Back (Universal) +769 

TWISTA fIR. KELLY So Sexy (Atlantic) 2034 +267 207260 5 8112 LW FLIP Sunshine (Sucka Free /Loud /Columbia) +686 

PLAY N- SKILLZ Freaks (Universal) 2005 -46 164807 15 5511 
CIARA IIPETEY PABLO Goodies (Laface /Zomba) +591 

LLOYD fIASHANTI Southside (Murder Inc/Del Jam//CJMG) +567 
NELLY My Place (Derrty /Fo'Reel /Universa /) 1889 +1596 181610 1 88120 012 How Come (Shadyllnterscope) +371 

YOUNG BUCK Let Me In (lnterscope) 1E48 +317 138087 4 7313 JADAKISS f1A. HAMILTON Why (RuflRydersllnterscope) +351 

MONICA U Should've Known Better (J /RMG) 1L47 +143 138347 6 6515 LL COOL J Headsprung (DelJamlIDJMG) +324 

LL COOL J Headsprung (DefJam /IDJMG) 1L17 +324 132968 3 6914 
YOUNG BUCK Let Me In (lnterscope) +317 

CHRISTINA MILIAN Dip It Low (/S /and /IDJMG) +286 
BEYONCE Naughty Girl (Columbia) 1392 -350 151369 19 7310 

MASE Welcome Back (Bad Boy /Universal) 1312 -329 90946 9 6510 

AKON fISTYLES P. Locked Up (SRC /Universal) 1243 +118 194925 13 3311 

T.I. Let's Get Away (Grand Hustle /Atlantic) 1192 +124 75771 5 6213 

CASSIDY fIMASHONDA Get No Better (J /RMG) 11)75 -540 93510 12 5910 New &Active 
JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders /lnterscope) 1301 +351 199786 3 6016 

213 Groupie Love (TVT( 
MOBB DEEP Got It Twisted (Violator /Zomba) 942 .45 100983 12 4910 

Total Plays: 357, Total Stations: 29, Adds: 10 

JAY -Z 99 Problems (RocA -Fella /IDJMG) 854 417 62171 12 6710 TECH N9NE I'm A Playa (Independent) 

JOJO Leave (Get Out) (BlackGround /Universal) 831 +66 60945 19 1412 Total Plays: 322, Total Stations: 14, Adds: 0 

PETEY PABLO fIRASHEEDA Vibrate (Jive /Zomba) 785 +122 35604 3 5412 AMANDA PEREZ fILAYZIE BONE Dedicate (Powerhowse /Virgin) 

SLUM VILLAGE Selfish (Barak /Capitol) 766 +112 85764 3 3814 
Total Plays: 283, Total Stations: 30, Adds: 15 

FRANKIE J. f /PAUL WALL On The Floor (Columbia) 
PITBULL Back Up (TVT) 691 +109 35896 3 4213 

Total Plays: 266, Total Stations: 24, Adds: 8 

HOLLA POINT Baby Mania (Epic) 679 +50 43584 4 35/4 WON G Rapture (Sovage /SRG) 

LIL ROB Neighborhood Music (Upstairs) 672 +66 43830 8 2710 Total Plays: 266, Total Stations: 20, Adds: 0 

LUDACRIS Diamond In The Back (Del Jam Soutlì//0JMG) 599 -184 50243 6 3910 LENNY KRAVITZ fIJAY Z Storm (Virgin) 

AMANDA PEREZ I Pray (Powerhowse /Virgin) 503 76 40827 16 4010 
Total Plays: 253, Total Stations: 22, Adds: 5 

BABY BASH Menage A Trois (Empire MusicwerkslUniversal) 
JUVENILE MIWACKO & SKIP Nolia Clap (RapA -Lot) 483 +73 63992 2 15(3 

Total Plays: 241, Total Stations: 20, Adds: 1 

LIL SCRAPPY No Problem (BME /Reprise) 440 +33 46245 2 810 J-KWON You & Me (So So Del /Zomba) 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscope) 430 +26 14095 1 2810 Total Plays: 210, Total Stations: 38, Adds: 25 

ALICIA KEYS Diary (J /RMG) 421 +48 92003 1 712 GUERILLA BLACK tIBEENIE MAN Compton (Virgin) 

MARIO WINANS Never Really Was (Bad Boy /Universal) 389 +36 12283 1 31/0 
Total Plays: 168, Total Stations: 19, Adds: 16 

Z RO I Hate You (Rap A Lot) 368 40 26226 3 21(1 
RUBEN STUDDARD fIFAT JOE What Is Sexy (J /RMG) 

Total Plays: 151, Total Stations: 18, Adds: 4 

D12 fIEMINEM My Band (Shady /lnterscope) 367 .127 30200 20 38(0 

SHAWNNA fILUDACRIS Shake That Sh't /DTP /DefJam /IDJMG) 363 +153 66712 1 42/21 Songs ranked by total plays 

93 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 

week of 7/11 -7/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the rota) number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 1CO). Each daypart on each station is assigned an AQH number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R &R. Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

We'll hook you up! 
Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 75,000+ Song Library 

All Formats & International Titles - On -Time Delivery 

HdgKS 
U N L I M I T E D ...i--...r. 

>I.r Y6.Gi Amrin Alw HwF Sn:. 

Email: hooks@ahooks.com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelala 
(770)452 -HOOK (4665) 
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( CHR/RHYTHM/C 
July 23, 2004 

IlateTheMusicacnm 
O NIOIIRII. 

America's Best Testing CHR /Rhythmic Songs 12 + 

For The Week Ending 7/23/04 

Artist Fifle (Label) TW LW Familiarity Burn 
Persons Persons Persons 

12 -17 18-24 25 -34 

USHER Confessions Part 2 (Laface /Zomba/ 4.26 4.06 97% 26% 4.39 4.11 4.34 

USHER fILUDACRIS & LIU JON Yeah deface/Zomba) 4.21 4.09 100% 44% 4.20 4.08 4.43 

USHER Burn (Laface. /Zomba) 4.17 4.08 100% 44% 4.09 4.08 4.40 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol[ 4.15 4.02 75% 9% 4.19 4.21 4.08 

CHRISTINA MILIAN Dip It Low (Island/ /D MG) 4.12 4.16 94% 21% 4.19 4.02 4.05 

NINA SKY Move Ya Body (Next Plateau /Universal) 4.05 3.95 94% 25% 4.07 3.87 4.18 

JUVENILE Slow Motion (Cash Money /Universal) 4.05 3.95 91% 18% 4.01 4.15 4.11 

LIL' FLIP Sunshine (Sucka Free /Loud /Columbia) 4.02 3.78 67% 8% 4.23 3.99 3.79 

TERROR SQUAD Lean Back (Universal) 4.02 3.90 60% 9% 4.24 3.92 4.04 

KEVIN LYTTLE Turn Me On (Atlantic) 4.01 3.75 85% 19% 3.83 4.10 4.02 

PETEY PABLO Freek A -Leek (Jive /Zomba) 4.00 178 97% 33% 4.13 4.05 3.70 

CASSIDY fIMASHONDA Get No Better (J /RMG) 3.99 3.89 66% 13% 4.15 3.97 3.84 

D12 How Come (Shady /Interscope) 3.94 3.86 87% 16% 4.12 3.89 3.68 

LLOYD BANKS On Fire (lnterscope) 3.94 3.89 84% 17% 3.97 3.92 3.79 

MONICA U Should've Known Better (J /RMG) 3.92 - 55% 10% 4.05 3.92 3.84 

ALICIA KEYS II I Ain't Got You (J /RMGW 3.88 3.82 97% 38% 3.80 3.74 4.19 

KANYE WEST fISYLEENA JOHNSON All Falls Down (Roe-Afella //DJMGJ 3.83 3.90 96% 39% 3.71 3.68 4.04 

TWISTA Overnight Celebrity (Atlantic) 3.81 3.87 96% 38% 3.79 3.79 3.96 

LLOYD f /ASHANTI Southside (Murder Inc/Be! Jam//BJMG) 3.81 3.71 67% 12% 3.91 3.78 3.81 

YING YANG TWINS Whats Happnin! (TVT) 3.80 3.81 66% 15% 3.95 3.97 3.54 

OUTKAST Roses (Laface /Zomba) 3.77 3.78 99% 48% 3.72 3.69 3.91 

MASE Welcome Back (Bad Boy /Universal) 3.76 3.64 67% 14% 3.84 3.83 3.68 

MARIO WINANS 11ENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 3.74 3.79 98% 51% 3.68 3.51 3.99 

BEYONCE Naughty Girl (Columbia) 3.71 3.59 100% 53% 3.54 3.56 4.06 

TWISTA f /R. KELLY So Sexy (Atlantic) 3.71 3.66 49% 11% 3.84 3.57 3.85 

KANYE WEST Jesus Walks (RocAFella /IOJMG) 3.69 3.79 80% 22% 3.76 3.52 3.87 

CIARA f /PETEY PABLO Goodies (Laface /Zomba) 3.68 3.55 43% 10% 3.74 3.66 3.74 

PITBULL fILIL' JON Culo (TVT) 3.64 3.40 68% 21% 3.49 3.70 3.85 

JAY'Z 99 Problems (Rdc- A.Fe/la /IDJMG) 3.60 3.35 87% 28% 171 148 3.55 

Total sample size is 432 respondents. Total average favorabilily estimates are based on a scale of 1 -5. (1= dislike very, much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Tole! burn represents the number of respondents who said theyare tired of hearing the song. Songs 
must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music 
test based on the formal/musicpreference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 
on the the Internet only. RaterheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818- 377 -5300. 

R teTheMusic_ corn data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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ARTIST: Lloyd Banks 
LABEL: Interscope 
By MIKE TRIGSiASsooale EtlIIJI 

AMMO/ . 

Lloyd Banks' debut album, The 

Hunger for More, is hot in 

more ways than one: The album 

has experienced solid sales since 

it first dropped. and boxes of the CD were reportedly stolen 

from record stores and distribution warehouses the week of 

its release. While On Fire" is still in the running for No. t at 

CHR /Rhythmic, "I'm So Fly' is already on deck as the next 

single, and radio is also taking a liking to "Warrior Part 2," 

featuring Eminem. 50 Cent and Nate Dogg 

Born Christopher Lloyd in Jamaica, Queens, the 22 -year- 

old Banks - half black and half Puerto Rican - was raised 

primarily by his mother. "My mother showed me everything," 

he says. 'When I was in third grade. she took a cucumber 

and showed me how to put a condom on." 

When it came to rhyming, Banks says. "I skipped what a 

lot of rappers have to go through to get put on. I skipped 

Making the Band, I skipped [ 106 & Parks] Freestyle Fri- 

days. The Lyricist Lounge - I skipped all that. I made my 

name on the mix tapes, on the streets. And that's the hard- 

est thing to get right there." 

Although The Hunger for More is his debut album, Banks 

was able to line up top -notch talent for the effort. Then again, 

all the guests on the CD are either part of his G -Unit crew or 

close associates -Tony Yayo, 50, Em, Game, Young Buck, 

Nate Dogg and Snoop all lend vocals to The Hunger. 
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DANA HALL 
dhall @radioandrecords.com 

URBAN R&R July 23, 2004 

Get To Know Your Listeners 
Arbitron's ̀ Black Consumer Study 2004' helps 
you to see the light 

ow well do you know your listeners? Do they 
drive around in Hummers, wearing designer duds and 
sipping Cristal? If you watch some hip -hop videos to- 
day, you'd think so. But what do they really drive 
home from work? Where do they eat out most often? 
What is their beverage of choice? Where do they buy 
their clothes? Would you believe the answers to these 
questions are a Ford, McDonald's, Budweiser and 
Wa1 -Mart? 

While brands like Phat Farm and 
Hummer are prominent in hip -hop 
culture, there is a great deal more you 
need to know about the 
average black consumer 
who is listening to your ra- 

dio station. To help you 
out, Arbitran has released 

its annual "Black Consum- 
er Study." 

This week I talk to Ar- 
bitron Director /Urban Ra- 

dio Sr Marketing Services 

and Sr. Account Manager/ 
Radio Station Services 
Julian Davis, who put together the 

study. We discussed some of its high- 
lights, as well as some of the surpris- 
es contained in the results. 

by the radio station to help it with an 

agency, or it can be used by an agen- 

cy to help educate the advertisers. 
And, of course, program- 
mers can use the informa- 
tion to better understand 
their listeners. 

R &R Hour did you con- 

duct the study, and who did 

you survey? 
JD: We utilize informa- 

tion from Scarborough Re- 

search, pulled from a na- 

tional database. We collect 
the data from the top 100 

black metro areas. What you see in the 

study is a collection of opinions from 
across the country. We also use Ar- 
bitron statistics and information from 
Target Market News. The Arbitron in- 
formation is from the 2003 spring rat- 
ings period. 

R &R The study breaks down consum- 

er habits for the 18- 34,18 -49 and 25 -54 

demos. The numbers change, but, for the 

most part, the order in which the products 
and brands appear in each category stays 
almost the same, except for maybe one or 

two flip- flops. What does this say about 

black consumers as they grow older? 

JD: In this year's study we took a 

larger approach to the demos, ex- 

panding the age demographics on ei- 
ther end. We all know the selling 
demo is 25-54, but we also know that 
the generations above and below have 

an important impact on consumer 
buying. For example, advertisers now 
realize how important it is to brand a 

product with a group at a very young 
age, particularly the black consumer. 

We often see brands carry over from 
generation to generation, although 
there may be differences within those 

brand choices. 

For example, in the study you see 

similar brand choices in luxury car 

preferences across all demos, with 
Cadillac being the automobile of 
choice. But when you dig deeper, you 
see that the older, more established 

generation of black consumers prefers 

a larger luxury vehicle, while the 
younger generation prefers something 

Julian 

R &R: Arbitron refers to this as its 

"Black Consumer Study" rather than 
"African -American Consumer Study." 
What's the distinction? 

JD: From the point of view of Ar- 
bitron /Scarborough, we utilized the 
term "black consumer" here because 

it was important to suggest that we 
are looking at a larger overall commu- 
nity of people of color. These people 
may be African- American, or they 
may be from the Caribbean, Africa or 
other countries - people who may be 

from other parts of the world but now 
live here in the United States. Not all 
these people consider themselves Af- 
rican American, but they do consider 
themselves black. 

R &R Was this study created for pro- 

grammers, advertisers or agencies? 

JD: It's a tool for the industry in 
general. The radio station's sales force 

needs a tool like this to help them sell 

their product. Then you have some 

advertising agencies that still don't 
understand the culture but that could 
learn from a tool such as this. They still 
have the tendency to diminish the 

brand, even in today's world, where 
it is so viable. 

"The Black Consumer Study" is a 

way to help educate those people who 
may not have the time or resources to 

collect their own data. It can be used 

Davis 

different. And when you look at con- 

sumers who are at an age where they 
might have families, you see even 
more unique preferences, like mini- 
vans. 

But there is absolutely brand loy- 
alty, as long as the consumers have 
had a good experience with the prod- 
ucts, including the purchase of them 
and the service afterward. We see 

brand loyalty carry over within fam- 
ilies. A mother or father basically en- 

dorses a brand simply by using it. 
Then the son or daughter tends to use 

the same brand as he or she grows 
older. 

R &R: According to the study, almost 

40% of the total national black population 

is between the ages of 18 -34. Sixty-one per- 

cent of the population is between the ages 

of 25-54. What could these statistics tell us 

about growth areas in Urban radio? 

JD: As with other groups, we see 

the baby boomers as the dominant 
demographic among blacks. Does this 

mean there is room for more growth 
at the Urban AC format? If you' re talk- 
ing about it from a fragmentation 
standpoint, stations would just be 

splitting the advertising between 
more outlets. The other way you can 

look at it is to see the 18-34 demo as 

the area where you can establish a 

brand and grow with them. 
Here's an example: Several years 

ago 7 -Up was the dominant un -cola. 

Coke needed to branch out in that are- 

na, so they created Sprite. They mar- 
keted it directly to the hip -hop audi- 
ence, and now, as you can see in this 
study, Sprite is the top soda of choice 
among the 18-34 black consumer. 

R &R: According to titis study, a Ford 

is the most commonly leased or purchased 

standard vehicle for black consumers be- 

tween the ages of 18 -34. Do you have any 
figures on how much Ford markets to the 

black consumer in relation to other auto- 

mobile companies? 

JD: We don't have specific num- 
bers, but I can tell you that there is a 

direct correlation between brand loy- 
alty and those products that do direct- 
ly target the black consumer. And one 
of the best ways to market directly to 
the black consumer is through Urban 
radio. It's one of the only ways to spe- 

cifically target this consumer. 
R &R: What can programmers learn 

from reading this study? 
JD: I hope they take away the fact 

that they're able to do comparable 
studies in their local market using this 
information. This is a benchmark for 
them to use as they now go out and 

find out how similar or different their 

The Numbers 
Here are a few interesting charts from Arbitron's "Black 
Consumer Study." 

Black National Buying Power 
Based on 2002 expenditures of all black households 

Numbers In billions 
Apparel products and services $22.9 
Appliances $1.5 

Beverages S5.2 

Cars, trucks and related services $47.7 

Computers and related services $1.9 

Consumer electronics $3.2 

Entertainment and leisure $2.5 
Food $54.7 

Household furnishings and equipment $11.6 

Insurance $6.2 

Telephone service $13.6 

Transportation, travel and lodging $5.1 

Source: "The Buying Power of Black America. "Target Market News, 2003 
02004 Arbitron Inc. 

Household Income Levels 

Age 
Breakout 

Persons 18+ 

Less than 

$25,000 

17.0% 

$25,000- 
$34,999 

14.3% 

$35,000- 
$49,999 

23.3% 

$50,000- 
$74,999 

19.4% 

$75,000+ 

26.0% 
Blacks 18+ 23.8% 19.0% 25.3% 15.5% 16.4% 

Blacks 18 -34 21.2% 20.1% 27.7% 15.8% 15.2% 
Blacks 18-49 20.3% 18.7%/ 26.7% 16.8% 17.5% 

Blacks25 -54 19.7% 18.1% 26.5% 17.4% 18.3% 

Blacks 35+ 25.5% 18.2% 23.7% 15.4% 17.1% 

Source: Scarborough USA+ Release 1, 2003, 12 -month data 
02004 Arbitron Inc. 

Black 

Black Persons 18 -34 

Format 

Format 

Percent of 
Listeners 

Preferences 

Black Persons 25 -54 

Format 
Percent of 
Listeners 

Urban Contemporary 60.8 Urban Contemporary 43.0 

CHR/Rhythmic 33.4 Urban AC 34.3 

Urban AC 29.6 CHR/Rhythmic 18.9 

CHR/Pop 22.3 Smooth Jazz 15.5 

AC 11.9 AC 12.8 

Source: Scarborough USA+ Release 1, 2003, 12 -month data 
02004 Arbitron Inc. 

market is to the national picture. They 
can make very specific programming 
and marketing decisions unique to 
their market based on the information 
they obtain here and through their 
own local research. 

The overall goal of this study is to 

enlighten decisionmakers, and that's 
not limited to advertisers. It includes 
programmers, promotion and market- 
ing directors, sales managers and gen- 
eral managers. It will, hopefully, start 
discussions that need to be started. 

Programmers are the people who 
should know the listeners best. If you 
have a sales force that doesn't under- 
stand your listeners, you need to be 

passionate enough about your station 
to seek out information that can help 
educate those people who are respon- 

sible for the livelihood of your station. 
There are still many people in this 

business - on the radio side and the 
advertising side - who are misin- 
formed about the black consumer. 
They view the community as it was 

portrayed in past years. Even back 
then it may have been an incorrect 

view, but it was accepted. Today, we 
don't have to accept those old -fash- 
ioned views. We would hope that a 

sales manager would help to dispel 
those myths, but if it's not that person, 
then why not the PD? 

R &R: What do you think will be the 

ntost surprising infonnation for program- 

mers when they read the study? 
JD: Where their listeners spend 

their money. Wal -Mart is consistently 
the most common vendor for clothing. 
I think most people still think twice 
before buying a $95 FUBU shirt if they 
can buy the same shirt without the 
brand name for $40. I learned this les- 

son primarily from the women in my 
life, that you don't always have to 
spend more for quality. And women 
make the majority of spending deci- 

sions in most households. 
R &R: How can someone view the Ar- 

bitron "Black Consumer Study "? 

JD: t ;o to www.arbitron.com and click 

on "Radio Stations" and then "Free 

Studies." You can download it to your 
desktop. You do not have to be an Ar- 
bitron subscriber to read it. 
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POWERED 

MEDIABASE 

ARTIST TITLE LABEL/S) 
'OTAI 
PLAYS 

y / - 
PLAYS 

TOTAL 
AUDIENCE 

1001 

WEEKS ON TOTAL STATIONS, 
CHART ADDS Most Added' 

JUVENILE Slow Motion (Cash Money /Universal) 3588 +57 449809 23 2410 www.rradds-corn 
USHER Confessions Part 2 (Laface /Zombal 3495 +88 446195 15 610 

ARTIST TITLE LABELISI ADDS 

MONICA U Should've Known Better (J /RMGI 3432 +206 456666 17 7110 
NELLY My Place LDerrty/fo'Ree/ /Universal/ 70 

TERROR SQUAD Lean Back (Universal) 3228 +485 489385 6 6310 
GUERILLA BLACK WEENIE MAN Compton (Virgin) 42 

KANYE WEST Jesus Walks (Roc- A -fe //a /IDJMG) 3166 +151 436123 16 7210 SHAWNNA fILUDACRIS Shake That Sh't (DTP /Del Jam /IDJMG) 41 

LLOYD BANKS On Fire (lnterscope) 3002 147 427836 12 6810 J. JONES f /GAME , CAM'RON & LIL' FLIP Certified... (Koch) 11 

ALICIA KEYS Diary (J/RMG) 2738 +204 368183 9 6910 
MARIO 18 (JIRMG) 9 

TD Right On (Hub/Lightyear) 9 
LLOYD fIASHANTI Southside (Murder Inc. /Del Jam /IDJMG) 2203 +39 240671 11 6310 

URBAN MYSTIC Where Were You? (Sobel B 

TWISTA f /R. KELLY So Sexy (Atlantic) 2164 +217 239170 8 7010 CIARA fIPETEY PABLO Goodies (Laface /Zomba[ 5 

ALICIA KEYS If I Ain't Got You (J/RMG) 2021 +18 270053 23 7010 SHELLS Why I Love You (J /RMGI 5 

LIL' FLIP Sunshine (Suckafree /Loud /Columbia) 1931 +393 212803 7 5710 

USHER Burn (LaFace/Zombal 1671 -98 200919 20 6710 

MASE Welcome Back (BadBoy /Universal) 1571 61 169614 9 6610 Most 
TWISTA Overnight Celebrity (Atlantic) 1541 -112 177828 21 66/0 Increased Plays 
LL COOL J Headsprung (fielJam /IDJMGI 1496 243 162341 3 7010 

TOTAL 

JADAKISS 'ANTHONY HAMILTON Why (Ruff Ryders/lnterscope) 1433 +309 193608 5 6712 PLAY 

ARTIST TITLE LABEL/5J INCREASE 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 1429 +33 142956 8 5611 
NELLY My Place (Derrty /Fo'Ree//Universall +606 

PETEY PABLO Freek -A -Leek (Jive/Zomba) 1421 -241 167818 30 6410 TERROR SQUAD Lean Back (Universal) +485 

SLUM VILLAGE Selfish (Barak /Capitol/ 1412 -31 147094 17 4710 LIL' FLIP Sunshine (Suckafree/Loud /Columbia) +393 

LIL SCRAPPY No Problem (BME /Reprise) 1404 +91 122017 8 6111 
CIARA fIPETEY PABLO Goodies (LaFace/Zomba) +354 

JADAKISS OA. HAMILTON Why (Ruff Ryders/Interscope) +309 
YOUNG BUCK Let Me In (lnterscopel 1396 +167 151220 5 6611 

R. KELLY U Saved Me (Jive /Zombal +263 

T.I. Let's Get Away (GrandHustle / Atlantic) 1364 +113 112492 8 5812 LL COOL J Headsprung (DelJam/IDJMG) +243 

YING YANG TWINS Whets Happnin! (WTI 1293 +40 133849 10 3910 LENNY KRAVITZ f /JAY -Z Storm (Virgin) +225 

CIARA fIPETEY PABLO Goodies (Laface /Zomba) 1282 +354 135969 4 6615 
TWISTA /IR. KELLY So Sexy [Atlantic/ +217 

MONICA U Should've Known Better (J/RMG) +206 
NINA SKY Move Ya Body (Next Plateau /Universal) 1171 24 135328 13 3811 

R. KELLY U Saved Me (Jive /Zomba) 1134 +263 132572 6 6112 

LIL' WAYNE Bring It Back (Cash Money /Universal) 1113 +8 99545 13 3410 

BRANDY fIKANYE WEST Talk About Our Love (Atlantic) 1074 -338 126012 12 6210 

R. KELLY Happy People (Jive /Zomba) 1022 -171 147491 19 6310 New &Active 
8 -BALL & MJG You Don't Want Drama (Bad Boy/Universal) 890 -138 95063 17 3810 

AKON fISTYLES P. Locked Up (SRC /Universal) 812 +154 131424 3 2114 
GUERILLA BLACK tIBEENIE MAN Compton (Virgin) 

LUDACRIS Diamond In The Back (Del Jam South /IDJMG) 800 .33 60890 6 4211 Total Plays: 290, Total Stations: 42, Adds: 42 

MOBB DEEP Got It Twisted (Violator /Zombal 771 -173 103406 12 5310 FANTASIA I Believe (J /RMG) 

JILL SCOTT Golden (Hidden Beach /Epic) 764 +159 81918 2 5012 Total Plays: 277, Total Stations: 16, Adds: 1 

NELLY My Place (Derry /fo'Reel/Universa /l 728 +606 111044 1 71170 SHAWNNA fILUDACRIS Shake That Sh't (DTP /Del Jam /IDJMGI 

JKWON Hood Hop (So So Del /Zomba) 719 19 55898 7 4610 Total Plays: 159, Total Stations: 42, Adds: 41 

PRINCE Call My Name (Columbia) 716 29 46045 9 4610 URBAN MYSTIC Where Were You? (Sobel 

Total Plays: 146, Total Stations: 31, Adds: 6 
CRIME MOB Knuck If You Buck (BME /Warner Bros. /Reprise) 703 -11 51308 4 4811 

OUTKAST Roses (Laface /Zomba) 666 240 70718 20 5610 
SHELLS Why I Love You (J /RMG) 

Total Plays: 145, Total Stations: 22, Adds: 5 

NEW EDITION Hot 2 Nite (BadBoy /Universal) 656 +125 73884 2 4511 
TRUTH HURTS Ready Now (Pookie) 

LENNY KRAVITZ fIJAY -Z Storm (Virgin) 626 +225 73288 1 4814 Total Plays: 142, Total Stations: 15, Adds: 0 

YUNG WUN fIDMX , LIL' FLIP & DAVID BANNER Tear It Up (J /RMG) 560 194 47989 14 3510 
SHYNE More Or Less (Del Jam /IDJMGI 

BEYONCE' Naughty Girl (Columbia) 548 -145 59836 19 5510 Total Plays: 134, Total Stations: 20, Adds: 1 

ANTHONY HAMILTON Charlene (So So Del /Zomba) 543 +127 44842 2 3413 ADINA HOWARD Nasty Grind (RulItown /Maybachl 

JUVENILE fIWACKO & SKIP Nolia Clap (Rap -A -Lot) 543 +63 53832 2 2/0 Total Plays: 120, Total Stations: 9, Adds: 0 

CHRISTINA MILIAN Dip It Low (/stand /IDJMGI 517 +36 104858 3 1912 CARL THOMAS My First Love (BadBoy /Universal) 

KEVIN LYTTLE Turn Me On (Atlantic) 475 +11 122455 6 2911 
Total Plays: 119, Total Stations: 27, Adds: 2 

MARIO WINANS Never Really Was (Bad Boy/Universal) 446 +81 30791 1 3510 RENEGADE FOXX Anything That You Want (Still Husain') 

Total Plays: 118, Total Stations: 14, Adds: 3 
PETEY PABLO fIRASHEEDA Vibrate (Jive /Zomba) 421 +5 25294 1 3612 

YOUNG ROME fIOMARION After Party (Universal) 420 -80 36466 8 2410 Songs ranked by total plays 

73 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
7/11 -7/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). 0)2004. R &R. Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Are you the 
hottest jock in the country? 

If so, send your tape, resume and references to 

Skip Cheatham, 621 NW 6th St, Grand Prairie, TX 75050. 

If you've got the skills, show us. We want you at the #1 station in a top 5 market! 

www.americanradiohistory.com

www.americanradiohistory.com
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ATE -America's 
Best Testing Urban Songs 12 + C For The Week Ending 7/23/04 

PowElED j IEDI:ID:ISE 

Artist Title (Label) 
Pers. Pers. Pers. 

TW LW Famil. Burn 12 -17 18 -24 25 -34 

HOUSTON fICHINGY & NATE DDGG I Like That (Capitol) 4.19 

USHER Confessions Part 2 (LaFacelZomba) 4.18 

LLOYD BANKS On Fire (lnterscope/ 4.13 

TERROR SQUAD Lean Back (Universal) 4.13 

USHER Burn (LaFace /Zomba) 4.10 

JUVENILE Slow Motion (Cash Money /Universal) 4.10 

NINA SKY Moue Ya Body (Next Plateau /Unive salt 4.04 

LIL' FLIP Sunshine (Sucka Free /Loud /Columbia) 4.04 

PETEY PABLO Freek A leek (Jive /Zomba) 4.02 

TWISTA Overnight Celebrity (Atlantic) 3.99 

MOBB DEEP Got It Twisted (ViolatorlZombal 3.99 

KANYE WEST Jesus Walks (RocA Fel /a /IDJMG) 3.97 

YING YANG TWINS Whets Happnin! (TVT) 3.97 

TWISTA fIR. KELLY So Sexy (Atlantic) 3.96 

ALICIA KEYS Diary (JIRMG) 3.92 

ALICIA KEYS If I Ain't Got You (J/RMG) 3.88 

MONICA U Should've Known Better (J /RMG) 3.88 

M. WINANS fIENYA... I Don't... (Bad Bay / Universal) 3.80 

LLOYD fIASHANTI Southside (Minderinc. /Del Jam /IDJMG) 3.80 

OUTKAST Roses (LaFacelZomba) 3.76 

SLUM VILLAGE Selfish (BaraklCapitol) 3.76 

T.I. Let's Get Away (Grand Hustle /Atlantic/ 3.75 

MASE Welcome Back (Bad Boy /Universals 3.73 

LIL' WAYNE Bring It Back (Cash Money /Universal) 3.70 

YOUNG BUCK Let Me In (lnterscope) 3.66 

JAY .Z 99 Problems (RocAFella / /DJMG) 3.63 

LIL SCRAPPY No Problem (BME /Repose) 3.60 

BRANDY fIKANYE WEST Talk About Our Love (Atlantic) 3.58 

8 -BALL & MJG You Don't Want Drama (Bad Boy /Universal) 3.51 

4.15 

4.25 

4.11 

4.19 

4.27 

4.24 

3.95 

3.95 

4.07 

4.04 

3.97 

3.91 

3.91 

3.94 

3.96 

3.95 

3.94 

3.77 

3.78 

3.66 

3.78 

3.82 

3.66 

3.43 

3.62 

3.32 

82% 

98% 

89% 

79% 

100°/b 

93% 

91% 

75% 

97% 

95% 

67% 

87% 

73% 

68% 

64% 

96% 

73% 

97% 

80% 

99% 

60% 

48% 

761'B 

48% 

50% 

94% 

49J/i 

85% 

55% 

10% 

31% 

19% 

12% 

47% 

20% 

25% 

9% 

39% 

41% 

11% 

19% 

16% 

11% 

14% 

37% 

17% 

55% 

21% 

50% 

14% 

8% 

15% 

9% 

10% 

35% 

12% 

23% 

15% 

4.03 

4.01 

4.09 

4.09 

3.96 

4.03 

4.00 

3.89 

3.91 

4.06 

4.02 

3.91 

3.75 

3.85 

3.93 

3.84 

3.72 

3.83 

3.50 

3.76 

3.77 

3.63 

3.55 

3.55 

3.57 

3.56 

3.34 

3.45 

3.43 

4.13 

4.11 

4.16 

4.11 

4.15 

4.14 

4.16 

4.03 

4.01 

4.09 

3.91 

3.96 

3.81 

3.85 

3.97 

3.89 

3.93 

3.90 

3.65 

3.82 

3.91 

3.70 

3.56 

3.66 

3.50 

3.54 

3.52 

3.51 

3.29 

3.80 

3.75 

3.89 

4.06 

3.45 

3.76 

3.61 

3.53 

3.64 

3.98 

4.24 

3.79 

3.60 

3.83 

3.80 

3.68 

3.16 

3.64 

3.13 

3.61 

3.54 

3.50 

3.53 

3.2E 

3.69 

3.60 

3.03 

3.27 

3.63 

Total sample size is 404 respondents. Total average lavorabilityestimates are based on a scale of 1 -511= dislike very much. 5 = like try 
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the numbe.' of 
respondents who said theyare tired of hearing the song. Songs must have 40 °n familiarityto appearon survey. Sample composition is based 

on persons 12 +. Persons are screened via the Internet. Once passed. they can take the music test based on the formabmusic preference. 

Rate TheMusiccom results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 

calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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WEEK WEEK ARTIST TITLE LABELS, 

1 

2 

3 

4 

5 

6 

1 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

TONEX Make Me Over (Verity) 

FRED HAMMOND Celebrate IHe Lives) (Verity) 

KIERRA SHEARD You Don't Know (EMI Gospel) 

WILLIAMS BROTHERS I'm Still Here (Blackberry) 

CECE WINANS Hallelujah Praise (Wellspring /Capitol) 

ISRAEL AND NEW BREED Another... (Integrity /Vertical) 

TONEX fIKIRK FRANKLIN Since Jesus Came (Verity) 

R. KELLY U Saved Me (Jive /Zomba) 

RICKY DILLARD Take Me Back (Crystal Rose) 

ISRAEL AND NEW BREED Rejoice (Integrity /Vertical) 

STEPHEN HURD Undignified Praise... (Integrity) 

MARVIN SAPP You Are God Alone (Verity) 

NEW BIRTH TOTAL PRAISE... Suddenly (EMI Gospel) 

NEW DIRECTION I'm Gonna Wave... (Gospo Centric) 

TOTAL +1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

307 

303 

211 

178 

174 

173 

166 

158 

148 

147 

147 

146 

143 

141 

ISRAEL AND NEW BREED Again I... (Integrity /Vertical) 135 

K. WONDERBOY JOHNSON Let Go And Let God (Verity) 134 

D. LAWRENCE & TRI-CITY... Restoring... (EMI Gospel) 124 

WILLIAM MURPHY, III Worship Experience (Verity) 121 

J. HICKS & VOICES... Blessed... (World Wide Gospel) 116 

DOROTHY NORW00D Praise In The Temple (Mateo) 115 

BEYONCE' He Still Loves Me (Columbia) 110 

EDDIE BRADFORD Too Close To The Mirror (Juana) 102 

MIN. TIMOTHY BRITTEN Can't Nobody Do... (JDhl 99 

SHIRLEY CAESAR fIKIRK FRANKLIN I'm Ready (Word) 92 

KAREN CLARKSHEARD We Acknowledge You (Atlantic) 90 

RIZEN It Will Come To Pass (Light) 88 

DEANDRE PATTERSON Give Him Glory (Tyscot. 86 

L. CAMPBELL & SPIRIT... There Is... (EMI Gospel; 81 

7 SONS OF SOUL Run On (Verity) 80 

TYE TRIBBETT Superstar (Sony Gospel /Columbia) 77 

1114 

1213 

1114 

813 

511 

611 

610 

812 

612 

612 

712 

411 

610 

613 

410 

914 

511 

510 

613 

613 

511 

512 

813 

311 

311 

411 

611 

310 

511 

310 

16 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 7/11 - Saturday 7/17. 

© 2004 Radio & Records. 

Reporters 
WAIZ/Albalry. NY 
PO: Sugar Bear 
APO. Wonder Woman 
II GUERILLA BLACK IBEENIE MAN 

SHE :.S 

2 NELLY 

s HAWNNA 1 tuDACPIS 

KEDO /Alexandria, LA 
WO, Jay Wein* 
MD: Warb Hemet*. 

I THORO 

WHTA/ADanta. GA' 
PD JenY Smokin B 

APO: Dimibiva Steven 
MD: Ramona Deb/Vain 

J DAKISS I ANTHONY HAMILTON 
a NELL, 
5 CIARA I POTES PABLO 

WVEE/AUanea, GA' 
Po. They Bronn 
MO: TO** Idee 

2 HOUSTON I MII,GY B NATE was 
2 NELLY 

WFXAAugusta GA' 
oMPD,MD: Ron Thomas 

5 d,.lS. A B.A.R. ' BEENDE N'AN 
I SHA:::.A' LL TAL-RNS 

WPRW /Augusta. GA' 
Po TM late" Seel 
MO: My 
26 NELLY 

3 GUERILLA BLACKRBEENIE MAN 
SNAWNNAt tOA:RIs 

WEROBaWDmore, MD. 
Po Victor San 
MD: Hoke Hone 
50 NELLY 
31 IUOACRIS 
20 MIM' IST LES 

3 TIARA TPETEY PABLO 

WEMX/Baton Rouge, LA' 
PO: J.rweery 
MD: Kool DJ Sups Mere 

R KELLY 
IC NELLY 
5 NEW COITION 
a GUUEI ER LA BLACK 1SEENIE MAW 

IO 

11M JONES LOAN* CAM -RON A LIS' RIP 
SAWNNALWOACRIS 

KTCXIBeaumont, TX' 
POMO: Om Hants 

WAUS 
3 CCAARRLLY 

2 

%LAWNNA LLUDACRIS 
GUERILLABLAOL&BEENIE MAN 

WBUVMiIOM. MS' 
OM: Wee. Brow 
POMO: Teneece Bite 
12 SHELLS 

5 CRIME MOB 
MASNNAI:UDA;RIS 
GUERILLA RAO,IBEENIE MM 
TO 

NELLY 

WJZDJBEIooi, MS' 
PO: Rob Neal 

6 GUERILLA BIACKLIEENIE MM 
NELLY 
SHAWNNANLUDACRIS 
311000 
TO 

WBOT/BOSton. MA' 
POMO -Lamar LED- Robinson 

WBLKBuhalo. NY 
Pow l Cils Reynolds 

WSSP,Chadeston. SC' 
DM. Jay PNlloon 
PD Mycnal Maguire 
APo'. Rory "Oat Bor. Sheol 

WWWZ/Chadeston, SC' 
0MPO'. rery Base 

MO: Boni Rude 
33 NELLY 

7 GUERILLA BLACK LBEENIE NMI 
a.AWNNA,. ',MAORIS 

JIM JONES I,GAME CAM -RON a LIL FLIP 
MARIO 

URBAN MYSTIC 

WPEG/Chadode' 
Po: Ted' Avery 
MO: Den Cob 
22 NELLY 

SHAMANSIIU CRIS 
":E!'. 

WJrT/Chaeanooga. TN' 
PO KeUC Landecker 
MO'. Magic Crmcner 

3 SHALNNAI LUDACAIS 
MELTS 
MARK) 
NELLY 
JIM JONES IOMNE. CANNON a LIL RIP 

WGCVChica 0, IL' 
OMPO: EAoy Small 
APOMO: Tipar/ Kram 

4 NINA SKY 
ST JUSTE 
CIARA I PETEY PABLO 

.. ':LEGE:: 

WPWIUChicagO, IL' 
PO: Jay Man 
MD: Barbara McDowell ii SHAWNNALQUDACRIS 
15 NELLY 
1 GUFRI LA BLACK 48EENIE MAN 

SWF/Cincinnati. OH' 
PO Ten Thomas 
MD. Greg Williams 

5 NELL 
. 

T 

WENZ/Cleveland, OH' 
OMNO: Kim Johnson 
MO: EME. Bauer 

5 JAOAKISS ANTHONY HAMILTON 
NELLY 

WHXTIColumbia. SC 
PD' Chris Comers 
APO: Bill Blaok 
M4 

TONY SUNSHINE l -P DIODE a 01NTBAG 
3 NELLY 

JONES IMME NA ). L RIP 
GUERILLLA BCBFM 
S*WNNALLUOACRIS 

WXBT/Columbia. Sc. 
OM: U Smim 
PO: Bahn 

LENNY K1LLKn, tJAY -: 
NELLY 

WFXE%Columbus. GA 
Sales Manage,.. Mgela brrlbio 
0M Cheryl Davis 
POND Menas ySaul 

... .:.YAK ISEEENIE MAN 

WCKX/COlumbus, OH' 
Po' Paul Strong 
MO: Wann SMVem 
13 GUERILLA BLACK IBEEN,S MAN 

NELLY 

KKOA/Daiias, TX' 
POND Skip Cheatham 

WOTJ/DetroiL MI' 
PD Spudd Mudd 

: ELLY 
1 LENNYKMNTZ VIM Z 

WJLJIIDeboH, MI' 
PO: KJHoliday 
APDnAO. Knd Kelley 
13 NELLY 

3 AXON LSTYLES P 

Sa*WNNALLUDACRIS 
GUE RALA BUOL LBEEMIE MM 

WJJN/OOthan. AL 
OM JR Wilson 
PO MO Tony Black 

JJY A DIRIBAG 

WZFX/FopeReville. NC' 
OM. Mac Edwards 
PO Jell Anderson 
APO Mike Tech 

WTMG /Gainesville. FL' 
PO/MO: Scot Hinds 
APO, Terence Bonn 

9 NELLY 
4 GUERILLA BLACK LBEENIE MAN 

TO 

SHAWNNALLUDACRIS 

MARIO 
THONG 

WIKSIGreenville. NC' 
roM0'. B K Kirkland 
NHAdn 

WJMZ/Greenville. SC' 
OM. Tony Fields 
APO, Karen Bland 
MO: DRIN Danis 

WPHHMardord. CT' 
PO Nicole S. 

ELL 

WEUP/Huntsville. AL' 
OAT. Sieve Mum 
PO: Bp Am 
MO:: Jaye OKMW 

TO 

NEIN 
JIM JONES I?*ME. CAM'RON S LIL' FLIP 

WJMI /Jackson. MS' 
OM,POMO: Stan Branson 
APO' Mitt Mane 
13 GUERILLA BLACK rBEENIE MA 
13 03 

NELLY 
JIMJONES:GAME CAKtRON S L ELI= 

SIILAMIM rLUOACRIS 

WRJH/Jadrson, MS' 
PD: Denali Joknun 
13 LENNY KRAVO2 OJAY Z 

GUERILLA BLACK IBEENIE MAC 
NELLY 
JIMJONES IGMAE CAA1'RONS, LIL' FLI' 
ANTHONY HAMILION 
S AWICNALLUOACRIS 
RENEGADE FOKK 

MET/Jacksonville, FL' 
OM Cad Aa it 
ro: 6.We 

4 GUERILLA BLACK IBEENIE MM 
LIBAN MYSTIC 

JIM JONES LGAME CAM RON B SIL FL 

SHAWtaNA t LUDACA.S 

KPRSIKansas City. M0' 
OM: Andre Carson 
WAD: Myron Fon 

9 NELLY 
MAPIG 
S 
GUERILLA 

ILOCA'RS 
GUERILLA BLACK IBEENIE KHAN 

KIIZJKilleen, TX 
OM: Tim Thomas 
PO/MO, The labySiBer 
St HAUTAS LTANK I OISSSMTHORP'' HAM, TON 
34 

34 Aim 
21 111 SCRAPPY 
20 USHER LLUOACRIS S LIL JON 
10 ANON I/STYLESP 

FABOLOUS 
NELLY 

KRROAatayekle U 
15 URBANNMMYSTiC 

1 ALLY 
1 R KELLY 

TO 

JIM JONES !GAME CAM RON a LIL' FLIP 

SHAVMNA UUOACRIS 

WOHHAansing, MI' 
POMO: Mae baron 

SHAWNNA LUDACP 
SHELLS 
GUERILLA BLACK 113EE5IEIM 

WBTF/tesington, KY' 
POMO: by Almrgm i NELL, 

R,LU MAN BLACK IBEENIE M 
3 URBAN MYSTIC 
2 SHAWNNALLUDACRIS 

CARL THOMAS 

KIPRAJIde Rod1, AR' 
O11/POMO: Joe Booker 
29 NELLY 

Á 

GAIUMERëIA BLACK LBEENIEMMI 

J M J"ONESIGAME. CMTRON a Lil' 0.1 

S*WNNAVLUDA4PIS 

KKBTAos Angeles. CA' 
Po: Rob Scorpio 
MO: Tanta Sharp 
15 GUERILLA BLACK( 811 1 

8 NELLY 

WGZB/Lnuisville. KY' 
PO: Mark Gunn 
MD: Gerald Hanson 

WFXM/Macon. GA 
OMPDMO Ralph Meacnum 

WIBB/Macon, GA 
POND: Chris Williams 

PETE, PABLO I RASHEEOA 
5 NELLY 

MIRK/Memphis, TN' 
PO: Nm Ben 
APDMD: Devitt Stiel 

9 NELLY 
SHAWNNA ILL UDACRIS 
GUERILLA BLACK ISEENIE MAN 

WEDMMtami, FL' 
POAAD: Cedric NollynOod 
32 NELLY 

I 'UERGLA MA.K I BEEN :E MAN 
SHAWNNAIL OA' -._ 
PCP PA6LC I RAC- -LEDA 

WMIB/Miami, FL' 
0M: Rob Roberts 
PD Dion Summers 
MO: Damella Dunham 

TELL,. 

WKKV/Milwaukee. WI' 
PO Doc Love 
MD: Bailey Coleman 
IS SHAYACNAI LUJACR'S 

5 GUERILLA BLACK OBEENIE MAN 
4 

To 

Vi8LXJMMnnooqbiIllde, AL' 
koben 

ANTHONY HAMILTON 
2 NELLY 

SIAWNNAI,LUDACRIS 
GUERILLA BLACKLBEENIE MM 

WZHT/rdOntgomery, AL 
OMMD: Michael Law 
PO: Daryl Mon 
4- T. 
42 DENTE rRANCHISEBOYZ 
25 JtiAK'i I ANTHONY HAMILTON 

WNPLMashville, TN' 
OM: Jim Kerner* 
PO: Derrick Cartel 
MD: Rick Weeer 

3 ÑMA 
LA BLACK LBEENIE MM! 

SIMIVNN'A:LUOACRIS 
SHELLS 

WUBTMashville, TN 
PO/MO: Pamela Mime 

2 JILL SCOR 
NELL Y 

S'UWNNAILWACRIS 
GUERILLA BLACK IIEENIE MAN 

KNOU/New Orleans, LA' 
PO: !Amanda Williams 
35 NELLY 
21 GUERILLA BACKIBEENIE IAN 

MORON,' RAMMTON 
SMAWNNA ELWACRIS 
RENEGADE FOKK 

WOUEMew Orleans, LA' 
OM Carla 

Po: Angela Watson 
2' NEIL 

WBLS New York. NY' 
Po. Sunny Brown 
MD. Denen Womack 

WWPRMew York. NY' 
PD. Michael Sanders 
M0 Mara Melender 

WOWVNadolk, VA' 
DM O: Eno MySAaels 

1 

SELLS 
GUEFALA BLACK 13EE'UE MR, 
URBAN MYSTIC 

KVSP/Oklahoma City. OK' 
PO. Terry Monday 
MO: Eddie Smut 
20 GUERILLA B.A_K ESSEN,: .515 

1 mur 
SAWMMALLUDAtSIS 

POKBMRD:Mytl aNfeCN.AÑ 

12 MELLY 

S GUERILLA BLACK LINENS MAN 
1 SMWNNAIAWACRIS 

FAMAS* 
TO 

WUSL/Philadelphia. PA' 
PO: Thea Mildem 
MD: Coaiani Mmbmugn 
21 NELLY 
14 NEL: 

WAMO/Pitshurgh. PA' 
OISIPD. George'Geo. Cook 
MO: Bode Wind 
as NELLY 
2 GUERILLA BLACA LBEENIE MAN 

URBAN MYSTIC 
SHAIYSNA, LLDACR'S 

WOOKBaleigh, NC' 
PD. Cy Young 
MO: Shawn Aleaarrder 

WBTJ/Richmond. VA' 
PO Aaron Maxwell 
APORAD Mike Sheet 

WCDX/Richmond. VA' 
PO MO Reggie Baker 

WDKXIROChesler. NY' 
OMPO Andre Mantel 
APO: Jim Jordan 
MO: Tang Spence 

SHAANNA t LUOACRlS 
NELLY 

WTLZ/Saginaw, MI' 
PD/MO. Bedew Bronn 

7 NELLY 
SHAISNNA LLUDACRIS 
SAMIHPETEE PABLO 
GUERILLA BLACK IBEENIE MAN 

WEAS,Savannah. GA 
P0. Sam Nelson 
AMMO Kenya Cabine 
'3 SELL 

OTT/Shreveport. LA' 
PO/MO: Ouenn Echols 

RENE- _ 

NELLY 

KDKS/Shreveporl, LA' 
OMA'DMD: Ouenn Echols 

3 TO 

NELLY 
SHAINJNAI LUDACRIS 
GUERI.LA BLACK ISEENIE MAN 
PETE', PABLO L RASHEEOA 

MU/Shreveport, LA' 
POMO: Ohl Long 

NELLY 
SHAMMNAILUDACRIS 
GUERILLA MACK LBEENIE Mau 

KATZ/St. Louis. Mo' 
OM: Chuck Aims 
PO OwigA Slone 

6 SUE P1 :'LA BLACK 1833103 MAN 

WFUN/SI. Louis, MO' 
POND: Craig Black 

2 'US BUCK 

WBTP/Tampa. FL' 
OM Jed Kapugi 
PD Ron ...enema" Startled 
MD_ Seven Rodman 

OY ISTY -ES P 

21 CIARAwETEYPA&0 
9 LIl SCRAPPY 

hB LOLLY 

WIMP/Tampa. FL 
OMNO: Louis Muhammad 
MOMS Big Money Ced 

WJUC/TOledo, OH' 
Po. Charlie MMA 

BLACK IBEENIE MM! 
S SiAWANALLUJACRIS 

,JA ;CNES I GAME CAM RON a Ill' RIP 

IUMM/Tulsa, OK' 
PO rem Monday 
APnMD: Aaron Bernard 
32 GUERILLA BLACK t BEENIE MAN 

NELLY 
4 SHAANNATLUOACRIS 

WESERapelo, MS 
0M: Rick Sksna 
PO: Jell Lee 
MD: Julian 'DI WC- Vaughn 

6 KENN LYtMlE 

WKYSW/ashington, DC' 
PO: Daryl) Webby 
MD: lran Weller 
21 NELLY 
In AKONISTP.ESP 

CHRISTINA MILIAN 

WJKS Iminglon. DE' 
CEOMOw0WO: Tow Ooakonc 
MO: Marl Mn e 

1 SHAWN. ILWACRIS 
1 TONY S NSNINE lP UmpY a DIRTBAG 

L ENNY KRAVITZ VJAY.2 
GUERILLA BUCK IBEENIE MAN 
NELLY 

'Monitored Reporters 

84 Total Reporters 

73 Total Monitored 

11 Total Indicator 

Did Not Report, Playlist Frozen (1): 
KBCE/Alexandria, LA 
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URBAN 

R &R asks radio Dis for the hottest records jumping off. 

tha 

Latone Heart 
Mixer/Night Jock, KTCXBeaumont, TX 

Nelly's "Flap Your Wings" (Interscope): It's getting hot in here! Nelly 
drops a new summer record that is heating up the dance floors. 4 LL 
Cool J's "Headsprung" (Def Jam /IDJMG): This is ridiculous. I don't know 
if anyone can re- create LL's old sound better than Timbaland - and LL 
has been rhyming for 20 years! Young Jeezy's "Over Here" (Def Jam/ 
IDJMG): A new joint and artist that will get the club crunk. Check out the 
flow by Bun B, who is one of the hottest MCs in the South. . Crime 
Mob's "Knuck If You Buck" (BME/Warner): Another Atlanta import that is 
keeping the crunk scene strong. This record will have the whole crowd 
shouting out. Young Bleed featuring Lil Boosie's " Do It Big" (Inde- 
pendent): If you step into any of the clubs in Louisiana or Texas, you will 
hear the chorus of "I smoke /I drink/I'm supposed to stop, but I can't." The 
hook is so addictive, you'll be singing it in the shower. 

Latone Heart 

Gerald McSwain 
PD, WYNN /Florence. SC 

In May WYNN /Florence, SC had 
its first Doug Banks Jam Session. 
We held it at the Florence Civic Center and had more than 1,500 people 
attend. The jam session takes place on Thursday night, and then Doug 
and the crew - DeDe and Coco Budda - come in and broadcast their 

national show from our studios on Friday morning. The 
concert featured Jagged Edge, Young Gunz, Ref and 
Allen Anthony. It sold out in a matter of hours. For 
Florence, this was a pretty big event, mainly because 
the civic center doesn't do many urban shows, let alone 
music shows in general anymore. This was so success- 
ful, though, that we feel we'll be doing more great things 
with them for the fall. All summer we've also been 
holding our Fat Tuesdays. That's where we show up at 

a different sponsor's location every Tuesday and invite the listeners 
down for free food and music provided by WYNN. Our personalities are 
on hand, and the listeners have a great time. It also is very popular 
with our clients, because it brings traffic through their stores. We've 
been everywhere from car dealerships to a recording studio to a mo- 
bile home dealer. Coming up for the fall, we plan to hold our annual 
Back -to- School Block Parties. We invite listeners down for a free cookout 
in their neighborhood, and all we ask of them is to bring donations of 
school supplies for needy students. Every year McDonald's sponsors 
the book bags (which have McDonald's and WYNN logos on them), and 
we fill them with donated pencils, notebooks and all the supplies kids 
need. We then work with the schools and community organizations to 
get these bags to those kids who are most in need. 

July 23, 2004 R&R 33 

ARTIST: LL Cool 1 

LABEL: Def Jam / IDJMG 

CURRENT PROJECT: DEFinition 

IN STORES: Aug. 31 

CURRENT SINGLE: " Headsprung" 

HOMETOWN: Queens, NY 

BIRTHDAY: Jan. 14, 1968 

Ry DANA HALL / URBAN EDITOR 

Personal Stats: At the age of 33, 
James Todd Smith, a.k.a. LL Cool J, 

has spent almost 20 years of his life as a 
recording artist. His 1985 debut, Radio, 
was the first album to be released by 
then -fledgling rap label Def Jam. Both 
the label and the artist would go on to 
make music -industry history. 

In an era when career longevity seems 
to be nonexistent for many acts, LL Cool 
J has stood the test of time while evolv- 
ing as an artist, writer and performer. 
He's the first rapper to earn six consecu- 
tive platinum- selling albums. He's re- 
ceived two Grammies over the course of 
his career and earned countless other 
nominations and recognition from a num- 
ber of music -industry and consumer or- 
ganizations. 

Early in his career as a rap artist, LL 
appeared in several films, including the 
hip -hop cult favorite Krush Groove, where 
he performed his first hit single, "Radio." 
Since then he's appeared in his own tele- 
vision series, 1995's In the House, and 19 
films, two of which are currently in pro- 
duction: Slow Burn, due out later this 
year, and Edison, which will be released 
in 2005. 

In 1998 LL discussed giving up his 
music career to focus on his acting, but 
he soon decided that his heart was still 
in music. He later penned his autobiog- 
raphy, I Make My Own Rules, which de- 

tailed his difficult childhood. Married to 
his high school sweetheart, with three 
children, LL has earned the respect and 
admiration of his fans, his peers and the 
music industry. 

Discography: Radio (1985); Bigger 
and Deffer (1987); Walking With a Pan- 
ther (1989); Mama Said Knock You Out 
(1990); 14 Shots to the Dome (1993); Mr. 
Smith (1995); All World (1996); Phenom- 
enon (1997); G.O.A.T. (Greatest of All 
Time) (2001); DEFinition (2004) 

The Album: His tenth album, 
DEFinition, shows that LL can transcend 
time. Helping out with production are 
Trackmasters and The Neptunes. LL says 
that each producer "helps me execute my 
vision as an artist." He's spent more than 
a year in the studio creating songs that 
former Def Jam President Kevin Liles 
says "transcend time periods." Liles con- 
tinues, "Throughout his career, he has re- 
invented himself while staying true to who 
he is. When he raps, he is still thinking 
about the girls who have his picture on the 
wall, as well as the cats who know he's 
been through it all." 

See him: July 24, Chicago; July 31, 
Las Vegas; Aug. 8, San Francisco. Also in 
the film Slow Burn, due out this fall. 

Urban AC Reporters 
Stations and their adds listed alphabetically by market 

WKSP /Augusta. GA' WVAZ/Chicago. IL WMXDiDetroll. MI' WTLCAndianapolis. IN' 
0M Mlle Kramer OMPO Elroy Smith 0M'. LI Holiday PO Brian Wallace 
POMO. Tim -Fan" Snell AFORAD- Aneando Riven PO. Jamtllan Muhammad APO MO. Gann Adams 
Promotions OlreparlAPO'. Cher Best APO. Oneil Steven 

M0: SheDd little 

WJXN, Jackson. MS' 

WWINIBa Diatom MO 
PD Steve Poston 

. 

PO Tim Walls 
APO MO Keith Fisher 

WAN/Cleveland. OH' 
OMPO: Kim Johnson WUKS/Fayetleville. NC' áiçw:üie,s 
MO. Bobby Rush PO Garne Davis 

MO. Calvin Pee 
WKXUJackson. MS' 

KOXLBaton Rouge. LA' OM PO M0: Stan Benson 
OM. Jett Jamigan 
PO MOi MTa Vernon 

WLXC/Columbia. SC' WDZLFIint. MI' 
PD: Doug Williams PO: Yvonne Daniels WSOL/Jacksonville. FL' 

WBHKAHirmingham, AL' 
PDRAD: KJ Brooks 

OMPD Jay Gnon 
APOMD. Darryl Johnson 

WWDM/Columbia, SC' 
PO Mike love WFLM/FI. Pierce, FL' KMJKAtansas City. MO' 
MO Lon Mad OM PIS Mike James OM. Jim Kennedy 

WMGL/Chadeslon. SC' 
PO: Jerold Jacáon 
MD'. by Michaels 

OMPO. Terry Base 
M0. IA Jones 

WXSTICharleslon. SC 

WAGH/Columbus. GA 
OM Bnan Waters 
MOD Doten Rasheeda 

WOMG/Greensbaro. NC' 
POMD Ac Stone KNEKA.alayetle.lA' 

PDRAO: John Kiinaid 

0M John Anthony MO Edward lewia 
POMO. Michael Tee 

KOKY/Litlle Rock. AR' 

WBAV/Chadotte WRNB/Daylon, OH' 
KMJOMouston. TX' 
OM Tam Calocacn 

OM Joe Booter 
POMO. Man Dylan 

POND. Tern Avery OMPO J 0 Runes POND Sam Choice 

KJLH/1 os Angeles. CA 
POW Aundrae Russell 

WRBV/Macon. GA 
POND : cons Williams 

!CMS/Memphis. TN 
PO RMM Ben 
APOMD'. Eileen Collier 

WHOT,Miami, FL 
PO Demck Brown 
APOMO Kann Vaughn 

WJMR/Milwaukee, WI' 
PRIMO lauri Jones 

WDLT/Mohile. AL' 
PD: Ste, Crum blet 
MD: KaNry Barlow 

REGO,, 

WOOKMashville, TN 
Po,MO Derrick Corbett 

WYBC/New Haven. CT 
OM. Wayne Schmidt 
PO: Juan Castilla 
APPo: AMa.rMalerba 

WYLD.New Orleans. LA 
OM. Carla Boatte' 
PD'. Al Appleterry 

WRKS,New York. NY 
OM: Jot'', Mullen 
PD. Toya Beasley 
MD: Juke buboes 

WKUSModolk. VA' 
OMr°D Eno Mychaeh 

WVKL/NOdolk. VA' 
OM: Dick Lamb 
POND. con London 
I: .41 SC011 

911,0 MN 

WCFB/Crlando, FL* 
PO: Ste, Holbrook 

WOAS/Philadelphia. PA* 
DM: Thea Mashem 
Po: Joe Tambuno 
APDRAO:.0 Gamble 

WFXC/Raleigh, NC 
PD: Cy Young 
&POrND. JMF Berry 

WKJSuBichmond, VA' 
DM PO MO Keim Gardner 

MBE/Roanoke, VA' 
PD MD Wall Fard 

WLVH.Savannah, GA 
0M Brad Kelly 
POMO. Gary long 
APD Jewel Caner 

te tUIcia.AanRCSS 

NMJMiSt. Louis, MO' 
OM PO. Chuck Anrns 

WIMX/TOledo. OH' 
PO Rocky Love 
MO Brandt Browne 

WHURWashinglon. DC' 
PD MD Dave Diekinson 

WMMJ/Washinglon. DC' 
PD'. Kathy Brown 
MO. Mile Chase 

'Monitored Reporten 

48 Total Reporters 

POWERED 
MEDIABASE 

45 Total Monitored 

3 Total Indicator 
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POWERED 
MEDIf1BASE 

34 (( 

-S 

URBAN AC TOP 30 
TOTAL 
PLAYS 

/- 
PLAYS 

TOTAL 
AUDIENCE 

(o0) 

WEEKS ON 1OTAL STATIONS 
CHART ADDS 

:AST 

° July 23, 2004 
ARTIST __ S 

2 0 LUTHER VANDROSS Think About You (J/RMG) 1107 +5 154275 35 4510 

1 2 TEENA MARIE Still In Love (Cash Money /Universal) 1035 -112 130777 22 4410 

5 0 PRINCE Call My Name (Columbia) 1020 +76 96591 10 4310 

3 4 ALICIA KEYS If I Ain't Got You (J/RMG) 1001 -71 126700 21 4110 

9 0 ANITA BAKER You're My Everything (Blue Note /Virgin) 994 +232 121135 4 4411 

4 6 R. KELLY Happy People (Jive /Zomba) 990 BO 120688 18 1710 

8 0 ALICIA KEYS Diary (J /RMG) 816 +23 91991 7 3411 

7 8 USHER Burn (LaFace /Zomba) 790 99 92005 14 1210 

6 9 PATTI LABELLE New Day (Lief Soul /IDJMG) 772 -151 93490 18 4210 

13 JILL SCOTT Golden (Hidden Beach /Epic) 630 +149 61728 6 4012 

10 11 KEM Love Calls (Motown /Universal) 567 -35 66026 76 3510 

12 12 JOE Priceless (Jive /Zomba) 496 3 40026 8 3611 

11 13 AVANT Don't Take Your Love Away (Geffen) 467 .46 55309 19 1710 

15 Q BRIAN MCKNIGHT What We Do Here (Motown) 444 +6 34933 4 4111 

14 15 LASHELL GRIFFIN Free (Epic) 436 31 30253 11 2710 

18 0 LUTHER VANDROSS WI BEYONCE' The Closer I Get To You (J /RMG) 399 +26 28121 12 3611 

17 MONICA U Should've Known Better (J/RMG) 391 +15 32031 13 1810 

24 0 BOYZ II MEN What You Won't Do For Love (MSM /Koch) 340 +79 28021 2 3214 

16 19 MARIO WINANS fIENYA & P. GIDDY I Don't Wanna Know (Bad Boy /Universal) 328 .77 20503 12 1110 

23 20 JANET JACKSON R &B Junkie (Virgin) 283 -8 25616 3 2710 

26 ® BONEY JAMES fIBILAL Better With Time (Warner Bros.) 25E +10 24261 3 2611 

22 22 TAMIA Questions (Atlantic/ 24E 50 16395 17 2211 

21 22 ANGIE STONE I Wanna Thank Ya (J/RMG) 248 -54 22386 10 2710 

30 ED FANTASIA I Believe (J /RMG) 246 +61 15982 2 2011 

27 ® R. KELLY U Saved Me (Jive /Zomba) 246 +4 37053 5 510 

20 26 RUBEN STUDDARD What If (J /RMG) 233 .76 18744 15 2510 

29 J VAN HUNT Down Here In Hell (With You) (Capitol) 231 +39 16280 2 2110 

28 WILL DOWNING Rhythm Of U & Me (GRP /VMG) 226 +16 16893 6 2111 

25 29 TEMPTATIONS Something Special (Motown /Universal) 202 -57 10018 8 1910 

19 30 CARL THOMAS Make It Alright (Bad Boy /Universal) 192 -127 42680 14 1710 

45 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 7/11 -7/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

New &Active 
TAMYRA GRAY Raindrops Will Fall (19 /Sobel 

Total Plays: 188, Total Stations: 26, Adds: 3 

GLADYS KNIGHT fIEDESIO ALEJANDRO Feelid Good (Vacilan) (Pyramid) 

Total Plays: 134, Total Stations: 14, Adds: 1 

TAMIA Still (Atlantic) 

Total Plays: 127, Total Stations: 17, Adds: 1 

RICKY FANTE' It Ain't Easy (Virgin) 

Total Plays: 116, Total Stations: 14, Adds: 0 

AMEL LARRIEUX For Real (Bliss Life) 

Total Plays: 93, Total Stations: 6, Adds: 0 

KIM WATERS Lovés Theme (Shanachiel 

Total Plays: 65, Total Stations: 10, Adds: 0 

REGINA BELLE For The Lotie Of You (Peak) 

Total Plays: 52, Total Stations: 20, Adds: 5 

ST. GEORGE Let's Get Together (Unity) 

Total Plays: 19, Total Stan ms: 9, Adds: 3 

STEPHANIE MILLS Healirg Time (JM /Lightyead 

Total Plays: 13, Total Stations: 9, Adds: 8 

NELLY My Place (Derrty /fo'Reel /Universal) 

Total Plays: 13, Total Stations: 5, Adds: 5 

Songs ranked by total plays 

Most Added° 
www-rradds. corn 

ARTIST ADDS 

INCOGNITO True To Myself (Nevada) 11 

STEPHANIE MILLS Healing Time (JM /Lightyead 8 

REGINA BELLE For The Love Of You (Peak/ 5 

NELLY My Place (Derrty /fo'ReellUniversall 5 

BOYZ II MEN What You Won't Do For Love (MSM /Koch) 4 

TAMYRA GRAY Raindrops Will Fall (19/Sobel 3 

ST. GEORGE Let's Get Together (Unity) 3 

JILL SCOTT Golden (HiddenBeachlEpicl 2 

Most 
Increased Plays 
ARTIST 

TOTAL 

PLAY 
INCREASE 

ANITA BAKER You're My Everything (Blue Note /Virgin) +232 

JILL SCOTT Golden (Hidden Beach /Epic) +149 

TAMYRA GRAY Raindrops Will Fall (19 /Sabel +104 

BOYZ II MEN What You Won't Do For Love (MSM /Koch) +79 

PRINCE Call My Name (Columbia) +76 

USHER Confessions Part 2 (Laface /Zomba) +72 

FANTASIA I Believe (J/RMG) +61 

P. LABELLE & R. ISLEY Gotta Go Solo (OefSoul /IDJMG) +61 

ARETHA FRANKLIN Wonderful (Aosta /RMG) +55 

DUTKAST The Way You Move (Laface /Zomba) +50 

Most 
Played Recurrents 
ARTIST 

" 
"_E ,ABEL.S, 

TOTAL 
PLAYS 

SMOKIE NORFUL I Need You Now (EMI Gospel) 376 

BEYONCE' Me, Myself And I (Columbia) 360 

MUSID Whoknows (DefSoullIDJMG) 324 

RUBEN STUDDARD Sorry 2004 (J/RMG) 285 

OUTKAST The Way You Move (Laface /Zomba) 263 

ALICIA KEYS You Don't Know My Name (JIRMG) 242 

ANTHONY HAMILTON Charlene (So So Def/Zomba) 234 

LUTHER VANDROSS Dance With My Father lJ /RMG) 208 

R. KELLY Step In The Name Of Love (Jive /Zomba) 196 

WILL DOWNING A Million Ways (GRP /VMG/ 190 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

LISTENt 

0 PRErvaEaE 
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KEAN /Abilene. TX 

OM. James Cameron 

POND:Rudy Fernandez 

APD: Shay Hill 

WOMX/Akren. OH' 
OM PD. Kevin Mason 

APO: Ken Steel 

WGNA/AIbany, NY' 
P0: Bun Brindle 

MD: Bill Earley 

KBOI /Albuquerque. NM' 
AFORAD: Sammy Cruise 

KRST /Albuquerque. NM' 
OMPO: Eddie Haskell 

MD Paul Bailey 

KRRV /Alexandna. LA 

OM'. Scott Bryan 

PD /APO/MD: Steve Casey 

WCTO/Allenlown. PA' 
PD: Bobby Knight 

APDMD: Sam Malone 

lxéññxi 
rnnru.,vvn. 

oWSIM 

KGNC,'Arnarillo, TX 

OM: Dan Gorman 

PO: im Buller 

APD/MD: Patrick Clan 

KBRJ/Anchorage. AK 

OM: Dennis Bookey 

PV: Matt Valley 

MO: Billy Hatcher 

WWWW'Ann Arbor. MI 

GMPD Roh Walker 

MD: Toni Baker 

WNCY /Appleton, WI 

0M: Jett McCarthy 

PD: Randy Shannon 

APD/MD: Mary Braun 

WKSF/AShewlle. NC 

DMPD: Jett Davis 

APD: Share n Green 

MD: Andy Woods 

WKHX'Allanta. GA' 

GMPD: Mark Richards 

MD: Johnny Gray 

WPUR /Atlantic City. NJ 

PO,ND'. Joe Kelly 

WKXC /Augusta. GA 

PD: T Gentry 

APDMD: Zach Taylor 

KASE /Auslin. 7X' 

DMPO. Jason Kane 

APDMD: Bob Pickett 

KUZZBakerslield. CA' 
PO: Evan Bndwell 

MD: Adam Jeffries 

WPOC /Baltimore. MD' 
PD: Scott Lindy 

MD: Michael J. 

WYNKBalon Rouge. LA' 
OM: Bob Murphy 

PO: Paul Orr 

APDMD: Austin James 

WYPY/Baton Rouge. LA' 
OM,PD. Randy Chase 

KYKRBeaumont, TX 

OM: Trey Poston 

PDMD Mickey Ashworth 

WJLSBeckley. WV 

0M: Dave Willis 
PDMD'. Ann Kelly 

WKNNBÍIOa, MS 

OM: Waller Brown 

PD. Kipp Greggory 

WZKXaBilon. MS 
PD' Bryan Rhodes 

MO'. Gwen Wilson 

WHWKBinghamton. NY 

PD/APD/MD: Ed Walker 

WOXBBirmingham. AL' 
PD: Tom HanraMn 

MD Jay Croon 

WZZKOrrmingham. AL' 
PORRO: Brian Driver 

WPSKBIacksbury. VA 

OMPD: ScoT Stevens 

APO MD. Sean Sumner 

WBWN:Hloaminglan. IL 

OM PD. Dan Werthoff 

APO MO. Buck Stevens 

WHKXIBluefield. WV 

PDMD: Fred Persmger 

KIZN/Boise. 10 

OMIT : Rich Summers 

APDMD. Spencer Burke 

KOFC:Boise. 10 

PDMD: Lance Tidwell 

APD. Jim Miller 

WKLB:BOSIOn, MA' 
PO'. Mike Brophey 

APDMD'. Ginny Rogers 

KAGG/BMn, TX 

PDND:JernderMlen 

WYRI08nffalo. NY' 
PD. John Paul 

APDMD. Wendy Lynn 

WOKOThuringian 
PD Steve Pelkey 

MO. Margot SI John 

KHAKCedar Rap os. IA 

DM Dick Stadien 

PD. Bob James 

MD: Dawn Johnson 

W'IDY'Champaign. IL 

OM,PD,MD: R.W. Smith 

WEZL'Charleston. SC' 
OM. Jay Philpotl 

PDMD: Trey Cooler 

WNKT /Charleston. SC' 

PC: Bob McNeill 

APOMD. Eric Chaney 

WORE'Charleston. WV 

OM. Jeff Whitehead 

PD Ed Roberts 

MD. Bdi Hagy 

WeKT /Charlotte' 
OM. Broce Logan 

PDMD. John Robeds 

WSOC.Charlohe 
OM PD: Jett Roper 

AMMO' Rick McCracken 

WUSY/Chatlanooga. TN 

PO: Kris Van Dyke 

MD: Bill Poindexter 

WUSN/Chicago. IL' 
POND: Mike Peterson 

WUBE /Cincinnati. OH' 
PV: Tim Crosson 

APD: Kathy O' Connor 

MD: Duke Hamilton 

WYGY /Cincinnati. OH' 

OM/PO: TJ Holland 

APDMD: Dawn Michaels 

WGAR /Cleveland. OH' 
PD: Meg Stevens 

MD. Chuck Collier 

KCCY /Colorado Springs. CO 

PD. Travis Daily 

MD: Valene Hart 

KKCS/COlorada Springs. CO 

PD. Shannon Stone 

MD: Stu Franklin 

WCOS /Columbia. SC' 
PO: U Smith 

MO: Glen Garrett 

WCOLColumbus. OH' 

PO: John Crenshaw 

APDAAD. Dan E. Zuko 

aay 

KHYS/Corpus Christi. TX 

PO:Frank Edwards 

KPLX/Dallas. TX' 

PD: Paul Williams 

APD: Smakey Rivers 

MD: Cody Alan 

KSCS/Dallas. TX' 

OM,PD: Ted Sleeker 

APDMD'. Chris Hug 

WGNE/Daylona Beach. FL' 
OM: B.J. Nielsen 

PDMD: Jeff Days 

KYGODenver. CO' 
POND: Joel Burke 

KHKINes Moines. IA' 

OM: Jack O'Brien 

POND: Jimmy Olsen 

WYCO/Detroit. MI' 
PO: Mac Daniels 

APDNIO. Ron Chatman 

WDJR,Bothan. AL 

OM: Jerry Broadway 

POND : Brera Mason 

KKCDDuluth 
OM.PD' Johnny Lee Walker 

MD. Jim Dandy 

KHEY/TI Paso, TX' 
PO: Steve Gramzay 

MD: Bobby Gutierrez 

WRSEElizabelh City. NC 

OM: Tom Charily 

PDNO: Randy Gril 

WXTWErie, PA 

OM: Adam Reese 

PELMET Fred Horton 

KKNU!Eugene, OR 

PO/MO: Jim Davis 

WKDO/Evansville. IN 

POMD: Jon Prell 

KVOXFargo 
OM. Janice Whitmore 
PD. Eric Heyer 

MO: Scott Winston 

KKIX/Fayetleville, AR 

APO MD Jake McBride 

WKML/FayeOeville. NC 

PD. Paul Johnson 

KAFFPIagslall. AZ 

PD: Chris Halstead 

AFORAD. Hugh James 

WFBE,Flint, MI 

PD. Coyote Collins 

APO MD. Dave Geronimo 

WXFLFIOrence. AL 

PG MD. Gary Murdock 

KSKS/Fresno, CA' 

MD: Sieve Pleshe 

KUAD /FI. Collins, CO 

PD: Mark Callaghan 

MD: Brian Gary 

WCKT /FI. Myers, FL' 

DMPD: Sieve Aman 

APORRO: Dave Logan 

WWGRPI. Myers, FL' 
PO: Mark Phillips 

MO: Sieve Hart 

WYZB/Ft. Walton Beach. FL 

OM: Scratch Malone 

PDNO: Todd Núon 

WOHILT1. Wayne. IN 

OMPDND: Rob Kelley 

WOGKGainesville. FL' 
PG: Mr Bob 

MD: Big Red 

WBCT /Grand Rapids. MI' 
DMPD: Doug Montgomery 

MD: Dave Taff 

WTOR/Greensboro. NC' 

OM: Dm Sahedield 

PD: Bill Dotson 

APD/MD, Angie Ward 

WRNS /Greenville. NC' 
PD: Wayne Carlyle 

MO: Boomer lee 

WESC/Greenville. SC' 
OMPO: Scott Johnson 

APDMD: John Landrum 

WSSLGreenville. SC' 
OM PD: Scott Johnson 

APDMO: Kix laylon 

WAYZMagerstown 
PDMD: Don Brake 

WCAT/Harnsburg. PA' 
PD: Sam McGuire 

WRBT/Harrisbung. PA' 
0M: Chns Tyler 

POND: Sherry Easton 

APD. Newman 

WWYZHartlard. CT' 
MD. Jay Thomas 

KILT/Houston. TX' 
PD: Jell Garrison 

MD: Steve Rin 

MO/Houston. TX' 
MD: Christi Brooks 

WTCRMuntington 
PD: Judy Eaton 

MO: Dave Poole 

WORM/Huntsville. AL 

GMPD. Todd Berry 

MD: Dan McClain 

W FM S:1 n d i s n a p o l i s. IN' 
OM: David Wood 

PO'. Bob Richards 

MD: J.D. Cannon 

WMSI /Jackson, MS 

Po: Rick Adams 

MD Marshall Slowed 

WUSJ /Jackson. MS 

MD: Cory Wiggs 

WROOfJacksonville, FL' 
0M: Gail Austin 

PD: Casey Cader 

WXBOJOhnson City' 
POND: Bill Hagy 

WMTZJJOhmlown. PA 

OWN): Stem Walker 

MD: Lam Mosby 

KIXO/JOPIin, MO 

OM: Ray Michaels 

PD/APD:JaMctne 

WNWN/Kalamazoo, MI 
PD: P.J. Lacey 

APDMD: Phil O'Reilly 

KBEOXansas City, MO' 
PD: Mike Kennedy 

MD: TJ. McEntire 

KFKFTLansas Ciry. MO' 
OM PD: Dale Carter 

APD MD. Tony Stevens 

WDAF.Xansas City, MO' 
PD: Wes McShay 

APD MD Ted Cramer 

WIVK/Knaxville. TN' 
IMPEL Mike Hammond 

MD: Colleen Addair 

KMOL/Lafayehe. LA 

POMO. Mike James 

KXKC/Lalayene, LA 

PO: Renee Revers 

MD: Sean Riley 

WPCV/Lakeland. FL' 
OM: Steve Howard 

MD: Jem Taylor 

WIOWLancaster. PA 

PDMD Did Raymond 

WITLlansing. MI 
PO Jay J. McCrae 

APD MD. Chrrs Tyler 

KWNRLas Vegas. NV' 
PD. Brooks OBnan 

MD. Jeff Jay 

WBBN,Laurel. MS 

DMPD Larry Blakeney 

AP0510 Allyson Scott 

KLUR/Lawton. OK 

OMPD:MD: Brent Warner 

WOKOAewiston. ME 

OM: Mark Ericson 

PO: MarkJennings 

APDMD Dan Lonnie 

WBULleainglon, KY 

POND : Ric Larson 

WLXX/Lexinglon. KY 

OM: Robert Lindsey 

PO: John Sebastian 

MOdShannon 

KZKX/Lincoln. NE 

0M: Jim Steel 

P0: Brian Jennings 

APDMD' Carol Turner 

KSSN,LIOIe Rock. AR' 
PD/TAD: Chad Heritage 

KZLA4os Angeles. CA' 

OMAN/R.J. Curtis 

APDMD: Tanya Campos 

WAMZ/Louisville. KY' 
POND: Coyote Calhoun 

KLLL/Lubbock. TX 

OM/PD: Jell Scott 

APDMD. Kelly Greene 

WDEN/Macon. GA 

PD: Gerry Marshall 

APDMD: Laura Starling 

WWOM,Madlson, WI' 
P0: Mark Grantin 

MD: Mel McKenzie 

KIAI/Mason City, IA 

POND: J. Brooks 

MX/McAllen. TX' 
OM: Billy Santiago 

PD: JWo Cerda 

APD: Frankie Dee 

MD: Parches 

KRWOMedford. OR 

PO: Larry Neal 

MD: Scott Schuler 

WGKX/Memphis. TN' 

PD Chip Miller 

MO: Mark Billingsley 

WINK/Meridian, MS 

POND. Scotty Ray 

WKIS/Miami. FL' 
PD: Bob Barnett 

MD: Darlene Evans 

WMILMilwaukee. WI' 
PO: Kerry Walle 

AMI: Scott Dolphin 

MD: Mitch Morgan 

KEEYMinneapolis. MN' 
OM/PD. Gregg Swedberg 

APOND'. Travis Moon 

WKSJ,Mohile. AL' 

OM: Kit Carson 

PI) MD Bill Black 

KJLO;MOnroe. LA 

OM PD. Mike Blakeney 

APt/MO. Stacy Collins 

KTOMMonterey. CA' 
PD DennisMartinez 

WLWI,Monigomery. AL 

0M PO Bill Jones 

MD. Darlene Olson 

WGTR,Myrtie Beach. SC 

OMPDMD:Mark Andrews 

WOE/Nashville. TN' 
OM/PD: Dave Kelly 

MD. Kim Leslie 

WSIXashville. TN' 

OM: Clay Hunnicutt 

POND: Keith Kaufman 

WSM/Nashville. TN' 
PD: Lee Logan 

MD:Frank Seres 

WCTY/New London. CT 

POND : Jimmy Lehn 

API, Dave Elder 

WNOENew Orleans. LA' 

OM/PD. Jim Owen 

WGHModolk. VA' 

DMPD'. Join Shomby 

MO: Mark McKay 

KNFM/Odessa. TX 

OMPD: John Moesch 

KTST /Oklahoma City. OK' 
PO: Aahan) Allen 

KXXY /Oklahoma City. OK' 
OM: Tom Travis 

APO MD Bud Reed 

KXKT./Omaha. NE' 
PD Tom Goodwin 

MD: Craig Allen 

KHAY /Oxnard. CA 

Sales Manager. tono Bingham 

POND Man Hill 

KPLMPatm Springs. CA 

PD: Al Gordon 

MD: Kory James 

WPAPPanama City. FL 

PD: Todd Berry 

APD MD. Shane Collins 

WXBMPensacola. FL 

PO MD. Lynn Wesl 

WXCLPeona. IL 

OM: Rick Hirschmann 

POND: B1 Slone 

WXTUPhiladelphia. PA' 
PO'. Bob McKay 

APOND. Cadillac Jack 

KMLE,Phoenix. AZ' 

PD: Jay McCarthy 

AMID : Dave Collins 

KNIXPhoenix. AZ' 
PD: Shaun Holly 

MD: Gwen Foster 

WDSYPittshurgh. PA' 
PO. Keith Clark 

APDMD Stoney Richards 

WOGI/Pinshurgh, PA' 
PO Mark Lindow 

WPOR/Portland. ME 

PO RICkJordan 

MO. GloriMane 

NUPLPortland. OR' 

PD'. Cary Rolle 

MD' Rick Taylor 

KWJJ /POdland. OR' 
PD: Mike Moore 

MD. Savannah Jones 

WCTKProvidence. RI' 
MO :Sam Stevens 

WLLR Cluad Cities. IA 

PD. Jim O'Hara 

MO Ron Evans 

WODR/Raleigh. NC' 

PD: Lisa Mckay 

APDMD: Mike Maddawg 
Biddle 

KOUT1Rapid City, SD 

PO/MD Mark Houston 

KBULReno. NV 

DM PD: Tom Jordan 

APD. A Chnsty 

MD. Chuck Reeves 

KFRG Riverside. CA' 

DM: Lee Douglas 

PDMD. Don Jeffrey 

WSLC/Roanoke, VA 

PD: Brett Sharp 

MD: Robynn Jaynes 

WYYO/Roanoke. VA 

PO/MD:Joel Dearing 

WBEERochesler. NY' 

OM: Dave Symonds 

PD: Billy Kidd 

MD: Nikki Landry 

WXXORocklord. IL 

OM,PD: Jesse Garcia 

APD. Sieve Summers 

MD: Kathy Hess 

KNCl/Sacramento. CA' 

OMPO. Mark Evans 

APD: Greg Cole 

MD:Jennifer Wood 

WCEN/Saginaw. MI 

P0: Johy Phillips 

MD: Keith Allen 

WKCOSaginaw. MI 

OMPO: Rick Walker 

WICO/Salisbury. MD 

OM:Joe Edwards 

PD'APOMO. EJ Fox: 

KSOPSatt Lake City. UT' 
PD: Don Hilton 

APDMD: Debby Turyin 

KUBLSaIt Lake City. UT' 
PD: Ed Hill 

MO: Pal Garrett 

KAJASan Antonio. TX' 
POND Clayton Allen 

KSON/San Diego. CA' 

DM/PD: John Dimick 

APOND: Greg Frey 

KOSSSan Diego. CA' 
PO: Mike O Bnan 

MD: Gwen Foster 

KZBR/San Francisco, CA' 
PD: Ray Massie 

KFLTYZSan Jose, CA' 
PO:n olie Stevens 

KlUG/San Luis Obispo. CA 

POND. Pepper Daniels 

KRAZJSanla Barbara. CA 

PD MD. Rick Barker 

KSNISanta Maria. CA 

PO MO Tm Brown 

WCTO/Sarasota. FL' 
OMPD,ND: Mark Wilson 

APD Heidi Decker 

KMPSSeaOle, WA' 
PO: Becky Brenner 

MD: Tony Thomas 

KRMDShreveporl. LA 

PD'. Les Acme 

APD MO. James Anthony 

KXKSIShreveporl. LA 

OM: Gary McCoy 

PD: Rus Winston 

KSUXSioox City. IA 

PO. Bob Rounds 

APO MD. Tony Michaels 

WBYT/Soulh Bend. IN 

DM PD: Clint Marsh 

APDMD -. Lisa Nasty 

KDRKSpokane. WA' 
OM: Lm Cotter 

PD: Jay Daniels 

APO:Bob Castle 

MO :Toni Tonto 
IMAM WA. 
mrssrever 

KIXZ/Spokane. WA' 
0M: Robed Harder 

POND: Pau l "Coyote' 

Neumann 

APD: Lyn Daniels 

WPKX/Spnnglield. MA' 
PD: RI McKay 

APD: Nick Damon 

MD: Jessica Tyler 

KTTSSpringfield. MO 

OM PO. Brad Hansen 

APO: Curly Clark 

KSDSt. Louis. MO' 

OM PD: Mike Wheeler 

APO. Steve Geotlenes 

MO. Billy Greenwood 

WILSI. Louis. MO' 

PO. Greg Manngo 

MD: Danny Montana 

KATM/Slockton, CA' 

OM: Richard Perry 

PD: Randy Black 

APDNO: Motoe Roberts 

WBBS/Syracuse. NY' 

PO:Rich Lauber 

APORAD: Skip Clark 

WTNT/Tallahassee. FL 

OM: Steve Cannon 

POND :'Big" Woody Hayes 

WOYK/Tampa. FL' 
OMPD. Mike Culotta 

APO:Beecher Marlin 

MD: Jay Roberts 

WYUUlfampa. FL' 
OM,PO. Mike Culotta 

APO: Will Robinson 

MD: Jay Roberts 

WIBW/Topeka, KS 

0M: Ed O'Donnell 

PD. Rich Bowers 

APO/MD: Stephanie Lynn 

KM/Tucson. AZ' 
0M: Herb Crowe 

PDRAO: BuzaJac son 

KVOOTulsa. OK' 

PDRAD: Moon Mullins 

WWZD/Tupelo. MS 

OM: Rick Stevens 

PO: Bill Rughes 

KNUE/Tyler. TX 

OMPOMD: Dave Ashcratt 

WFRGNtica. NY 

OMPDMD: Tom Jacobsen 

KJUGNisalia. CA 

POMO. Dave Daniels 

ramtssK.wr 

WIRKAV. Paler Beach. FL' 
PD: Mitch Mahan 

MD: J.R. Jackson 

WACO/Waco. TX 

OMPORAO. Zack Owen 

WMZO/Washington. DC' 

OM: Jeff Wyatt 

PD: George King 

WDELWausau. WI 

GMPD: Bob Jung 

APDMD'. Vanessa Ryan 

WOVkoWheeling. WV 

POND: Jim Elliott 

KFDlrWichita. KS' 
OM PO. Beverlee Brannigan 

APDMD: Pat James 

KZSN.Wlchita, KS' 
PD: Chuck Geiger 

MO: Pat Moyer 

WGGY,Wilkes Bane. PA' 

PD: Mike kink 
MD: Carolyn Drosey 

WWOOWilminglOn. NC 

OM. Perry Stone 

PD: Paul Johnson 

APU,MD: Begin Banks 

WGTY/York, PA 

POND: Brad Austin 

WOXK/Youngstown. OH 

APO. Doug James 

MD: Burson Lee 

POWERED 

MEIII;IB:ISE 

'Monitored Reporters 

225 Total Reporters 

113 Total Monitored 

112 Total Indicator 

Did Not Report. Playlist Frozen (8): 
KGKL/San Angelo, TX 
KXDD/Yakima. WA 
WAXX/Eau Claire, WI 
WGSO /Cookeville, TN 
WJCLJSavannah. GA 
WKOA/Lafayette, IN 
WTCM/Traverse City, MI 
WTHI/Terre Haute, IN 
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A Report From The Trenches 
Rethinking core strategies 

By Jaye Albright & Mike O'Malley 

We thought it would be interesting to share some 
ideas that have grown out of our travels these past few 
months. We've listened to countless hours of radio, in- 
teracted with hundreds of listeners, been in dozens of 
strategic -planning meetings and pored over feedback 
from listeners via the various research projects we've 
either studied or conducted. 

The five topics we've selected are 
some of the issues we encounter most 
frequently. If one of them is an area of 
growth for you and your station, we 
hope you'll find our ideas practical 
and easy to implement. 

Time Crunch 
It's the most frequent complaint we 

hear: "I've got more stuff to do than I 

have time to do it." If there was ever 
a time for time management, now is 

the, well, time! Here's a plan for get- 
ting control of your day. 

Do a time -management analysis on 
yourself with the goal of identifying 
and concentrating on those things that 
will produce the biggest results. Over 
a week, record how much time you 
spend on various tasks. At the end of 
the week, review the list to determine 
what you are spending your time on. 
Are the most important things - the 
things you've been hired to do - ac- 

tually getting done? Are the things 
you're spending time on helping you 
and the people you manage grow? 

Identify and eliminate the time 
wasters and nonproductive items on 
your list. Chores that could be done 
equally well or even better by some- 
one else should be delegated then 
marked off. After several passes, what 
you'll have left are those things that 
are really important and that you are 
the best person to handle. 

Prioritize these items and set aside 
time every day to work on what's 
most important. Ninety minutes is 

usually a good place to start. Sched- 
ule the 90 minutes when you're at 
your peak. We all have a time during 
the day when we're at our best, and 
this is when you should schedule your 
most important tasks, those that will 
truly push the station forward. 

Be selfish with this time; don't al- 
low yourself to be interrupted. You 

can return to helping others when 
you're finished. Time-crunched peo- 
ple who get in the "90- minute habit" 
are almost always amazed at what 
they're suddenly accomplishing. 

Car Time 
At this year's pre-CRS Albright & 

O'Malley Client -Only Seminar, Edi- 

son Media's Larry Rosin presented a 

compelling case for having an in -car 
strategy. Between the growing time 
listeners are spending on the road and 
the increased competition that in- 
cludes other stations, CDs, iPods, sat- 
ellite radio, cell phones, DVD players 
and more, it's clearly going to take 
more than music and a free pizza to 
win the in -car battle. 

If you haven't developed an in -car 
strategy, you need to do so now. 
Country Pis are now spending rough- 
ly 15% of their waking hours in their 
cars, and there's no indication that this 
figure will decrease. 

If you haven't 

developed an in -car 

strategy, you need to 

do so now. Country 

P1s are now 

spending roughly 

15% of their waking 

hours in their cars. 

Start with some simple informa- 
tion. What is the average commute in 
your town? What percentage of your 
radio station's essence is delivered 
during that time period? What are the 
peak in-car hours? When does the lis- 

tening location shift from in -car to at- 
work and in-car to at- home? What 
programming elements are in place to 

help listeners take the station from one 
daypart to another and one listening 
location to another? 

Listen! No, Really! 

It's a sad and ironic fact of life: Too 

often program directors and manag- 
ers spend little (if any) time seriously 
monitoring their own radio stations. 

What passes for monitoring is some 
listening in the morning while getting 
ready for work and bits and pieces 
sandwiched between cell phone calls 
on the ride to and from the office or 
while running an evening errand. 
There are just too many meetings and 
interruptions throughout the day for 
much focused listening. 

This highly electronic society we 
live in is intruding into our own lis- 

tening time and hampering our clear 
monitoring of stations. This can dull 
a station's focus and execution, even- 
tually leading to the erosion of its 
sound. You can prevent this slippage 
by taking one day every other week 
to monitor the radio station from a 

location other than the studios or your 
home. Make a written report of what 
you heard and the actions taken. 

Here are some things to listen for. 
exciting and compelling staging top- 
ically interesting "carpe diem" content 
from the talent that not only passes the 
"Who cares ?" test, but is also deliv- 
ered in a fun yet to-the -point style; the 
perfect music mix for the daypart; ver- 
tical and horizontal recycling that re- 
ally makes you want to listen; meaty 
teases and past- promotes; and, of 
course, the basics, from station name 
mentions to services. Simply put, 
monitoring will help keep you sharp. 

Jump Off The Dial 
We've heard many stations that sim- 

ply don't stand out or make people 
want to listen (not our clients, we must 
add!). They may be solid at the basics, 
but they offer little beyond that. Or they 
may sound like they're on autopilot, 
offering a listener little that's new or 
different, startling or exciting. 

Often these stations suffer softer 
ratings than they should. Their cume 
may be lower because they've al- 
lowed themselves to become increas- 
ingly invisible against the onslaught 
of competitive media. Or their TSL 
underperforms because, after all, how 
many times can you consume the 
same thing until you simply have to 
break away for something different? 

Stations in this situation need to 
work on jumping off the dial and sur- 
prising listeners. Ask, "How am I dra- 
matically different? How can I be the 
big, clanging alarm bell that demands 
attention and gives listeners a strong 
'Listen to me now' call to action ?" 

As thought-starters, here are five of 
the many ways you can help listeners 
know that they're tuned to you and 
not the competition: 

1. Craft imaging that's unique to 

you. Genetic testimonials from a syn- 
dicator could be about any station in 
the market. There is no substitute for 
your listeners talking about the spe- 
cific things they love about your sta- 
tion. 

2. Create larger- than-life promo- 
tions and promos. It's show biz; sell 
the dream, sell the fun. Too many sta- 
tions spend more time explaining the 
execution than the dream. It's not 
about winning a Harley, it's about the 
transformation from accountant to 
Easy Rider. 

3. Hire personalities who cut 
through and don't sound like anyone 
else. Look for people whose shows 
have "braggable" qualities. 

4. Write with flair. Which is more 
interesting and memorable: "Michael 
Jackson" or "the Great Gloved One "? 

5. Name your elements. Listeners 
respond to them, usually recalling 
between two and four. Use clever, 
memorable names that communicate 
the content and help listeners enjoy it 
(making it fun before it even starts), 
rely on it (building credibility) or use 
it more frequently (making it addic- 
tive or enjoyable to consume). 

Practice Thinking 
Thinking outside the box is both 

fun and important. One of the tools 
we encourage our clients to use to 
stimulate thinking is subscriptions to 
trend- forecasting newsletters. These 
supply a helpful push in the direction 
of tomorrow's potential audience 
while forcing you to think of Coun- 
try's core values in an entirely new 
light, that of our youngest listeners. 

Recent observations that gave us 
ideas for stunts and promotions in- 
clude continuing interest in retro toys 
such as Strawberry Shortcake, Trans- 
formers and Cabbage Patch Kids; 
Mattel debuting a Barbie- branded 
clothing line for women; hot movie 
merchandise, including that from Pe- 
ter Jackson's King Kong remake, The 

Pink Panther, Fantastic Four, Curious 

George, Lemony Snicker's A Series of 
Unfortunate Events and Batman Begins; 

and increasingly popular camp alter- 
natives, like Rock 'n' Roll Camp for 
Girls and DJ Camp. 

Also, creative alternatives to the 
average shopping experience, includ- 
ing themed shopping parties; new 
tiny, must -have flashy techno gadgets 
that are slowly but surely weaving 
their way into our clothing the ongo- 
ing marketing of religion, including a 

forthcoming "vivid retelling of the 
Bible in modern British street talk "; 

the rise in dating sites, with singles as 
likely to meet their match online as in 
a bar; and the use of "attitude-ograph- 
ics" - the age people consider them- 
selves to be rather than the age they 
really are. 

We brainstorm with our clients reg- 
ularly, helping to create elements and 
hatch promotional opportunities for 
their stations that collide nicely with 
our 35+ core's need to feel up to date 
with what's hot in the culture and the 
lives of their kids. 

It's an exciting time in the Country 
format. As time spent with radio by 
25-44s compresses and becomes more 

competitive, Country radio's growth 
cells in amount of time spent with the 
format have been 12 -24 and 45-54. 
Music Row's sales were just reported 
to be up 11.2 %. 

New artists like Gretchen Wilson, 
Big & Rich, Dierks Bentley and Josh 
Turner have cracked the top 25 on the 
charts. We're starting to see a healthy 
changing of the guard with the for- 
mat's bankable superstars, too, as 
Keith Urban and Rascal Flails join 
Kenny Chesney and Toby Keith on the 
list of exciting emerging superstars 
even as the traditional luminaries of 
the format - George Strait, Reba 
McEntire, Tim McGraw, Martina 
McBride, Brooks & Dunn, Shania 
Twain and Alan Jackson, among 
many others -are putting out amaz- 
ing new music. All of this lines us up 
for a strong fall rating period and 
Christmas music -retail selling season. 

Ask, "How am I 

dramatically 

different? How can I 

be the big, clanging 

alarm bell that 

demands attention 

and gives listeners a 

strong `listen to me 

now' call to action ?" 

Meanwhile, pop music doesn't ap- 
peal to adults right now. Hip -hop 
dominates those charts, and 35-44 - 
year -olds simply can't relate to that. 
Our view from the trenches as we 
travel North America and listen to 
Country radio is extremely positive. 
Managers and programmers must 
make the most of their own time while 
never wasting the listeners', stay con- 
nected to the increasingly mobile 
away -from -home radio audience, lis- 
ten objectively to their stations and 
stay in close touch with the increasing- 
ly polarized tastes of both the curve 
and the core. 

Spend time creating buzz and mak- 
ing your station jump off the dial and 
resonate with the values and attitudes 
that link our extremely broad target, 
which encompasses between 15% and 
25% of every single age cell. What oth- 
er music format can say that today? 

Jaye Albright and Mike O'Malley are 

partners in Albright & O'Malley, Coun- 

try radio programming and management 

consultants. Together they share over 60 

years of programming and consulting ex- 

perience and successes with client stations 

in the U.S. and Canada. Visit them on the 

web at www.radioconsult.com. 
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"`BIG' belongs on radio right now! From the infectious groove 
to Glenn's power vocal performance, this one has hit written all 
over it! - Glenn Cummings is going to be `BIG " - Dennis Banka, 
WUCZ -FM 

ON YOUR DESK AND READY 
FOR AIRPLAY NOW! 
Contact: Debi Fleishcer -Robin or Nina Rossman 
615.352.8734 or 239.592.5276 
www.gccountry.com 

GULF COAST RECORDS, L LC. 
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Martina Reigns 
Country's queen ponders her next step 

he won her third consecutive Top Female Vocalist 
trophy at May's ACM Awards, her latest single contin- 
ues its inevitable march toward the top 10, and she's 
on a blockbuster tour with Alan Jackson through the 
fall. In many respects, Martina McBride has become 
the first lady of country music, and such success leads 
to reassessment and new challenges. R &R recently in- 
terviewed McBride about her ascendancy and what 
will come after it. 

R &R: You've just won your sixth fe- 

male vocalist trophy between the two 

major country award shows, you've sold 

well more than 10 million albums, and 
they're building n Martina McBride' 

museum near your hometown. What do 

you do when you veaccomplished every- 

thing you ever thought possible and then 

some? 

MM: It's an interesting place to 

be. We worked so long and had this 
career that was really an old -fash- 
ioned career. It was definitely not 
overnight success. It was built one 
step at a time and took several years. 

I was lucky enough to have the 
presence of mind to realize that get- 
ting there is a lot of fun, so I enjoyed 
every minute of the journey. And 
now we've reached a different level 
from where we were even three or 
four years ago. It's a challenge. 
Sometimes I feel like we're still just 
starting out, and sometimes I feel 
like we've reached a level that peo- 
ple only dream about. 

R &R When people think about a fe- 
male singer in country music, yours is 

probably the first name that comes to 

mind. 

Martina McBride 

MM: It still takes me by surprise 
when someone makes that com- 
ment. I'm still surprised when I 

watch CMT and they have "the su- 
perstars of country music." where 
they show Alan Jackson, Tim 
McGraw and two other people, and 
they show me. I'm thinking, "What 
am I doing in that group? They 
made a mistake!" They'll mention 
a string of names in a radio com- 
mercial for the ACM Awards, and 

IDOL YOUTH Lonestar made a recent guest appearance on On -Air With 

Ryan Seacrest, performing their hit "I'm Already There. "Pictured here are (l -r) 

Lonestar's Michael Britt and Richie McDonald, Seacrest and Lonestar's Dean 

Sams and Keech Rainwater. 

NASHVILLE R&R July 23, 2004 

I'll think, "Why are they putting 
my name in with all those big 
stars ?" At the same time, on some 
level you recognize that it is really 
happening. 

The real challenge is going to be 
moving forward and keeping things 
interesting for myself and my fans. 
Musically, I want my next album to 
say something new. I want to ex- 
press myself :n -a new way. I'm not 
really sure what that is yet. It's one 
of those things where you have to 
sit back and let the creative process 
happen. I wouldn't call it a cross- 
roads, but it's definitely a time to fig- 

ure out what to do next. 
R &R Do you set higher goals? A lot 

of recording artists at your level start 
working themselves into other areas of 

entertainment. 
MM: I haven't. That's not part of 

my thought process, and maybe 
that's not really smart on my part. I 

just want to continue to be a part of 
country music. I really don't know 
how people find the time to do all 

that other stuff, frankly. I don't know 
that I'm that driven. Maybe I'm just 
lazy. But to start thinking about an- 
other outlet is a big leap, and I don't 
think I could concentrate on it right 
now. I'm just trying to figure out 
what it is I want to say. 

I was talking to RCA yesterday 
about looking for songs, and in a lot 
of ways I think everybody has me 
pegged. Publishers will say, "This 
sounds like a Martina McBride song, 
but this doesn't," which is good. I've 
established an identity and sound. 
But with that comes the danger of 
doing the same thing over and over 
again. My challenge is not to go in 

some freaky direction where no- 
body can relate. 

R &R: You won the Humanitarian 
Award at the ACMs, and your efforts, 

particularly in the domestic violence 

area, are well documented. I'm sure, 
however, that you get many more re- 

quests to help worthy causes than time 

or sanity allow. So how do you make 

those decisions, and how do you say no? 

MM: I'm a common -sense, logi- 
cal kind of gal. I could fill up 365 
days a year with stuff like that. 
There's no rhyme or reason to what 
I choose to do other than what fits 
and what works. It comes down to 
scheduling, mcre than anything 
else, what I have time for. 

R &R: What are your plans for the 

next album? Are you going to keep 

"I'm the kind of person who has to think 

things through and wait for an answer to 

come or wait until I'm clear enough to really 

think about something. I find that if I do 

things in haste, sometimes I regret it." 

working with your longtime producer, 

Paul Worley? 

MM: I'm not sure. We've made 
eight albums together and done a lot 
of outside projects. We've sat down 
to talk about it. There's not another 
producer I'm dying to work with. 
I've grown up with Paul. He's been 
a mentor to me and taught me how 
to make records. 

I was 23 when I first met him, and 
he's been so solid, but there comes 
a time when you feel like you're 
ready to graduate. I'm toying with 
the idea of producing it myself, with 
him available as a sounding board 
and to help if I need it. We're talk- 
ing about it. It's hard to grow up and 
move away sometimes. 

"We worked so long 

and had this career 

that was really an 

old- fashioned career. 

It was definitely not 

overnight success. It 

was built one step at 

a time and took 

several years." 

R &R: Would producing by yourself 
be a lot more work? Would it make the 

process longer? 

MM: Not really, because I've al- 
ways been a true co-producer and 
there for every single note of music 
that's been played. It wouldn't 
change the process, but it would be 
a new experience without that safe- 
ty net. I'm hoping it would force me 
to find something else within me 
that I would bring out. Or I might 
get three songs into it and decide 
that I don't like doing it by myself. 
I've always said that I wouldn't 
want to make a record by myself 
because I really enjoy the collabora- 
tive process. We'll see. 

R &R: What's the time frame for the 

next album? 
MM: Ideally, we'd have it out for 

the fall of 2005. I've found two 

songs so far, and I still have a long 
way to go. 

R &R So much has been made of how 

slow the charts are moving. I wonder if, 
as an artist, you wish you could get deep- 

er into each album in terns of the num- 
ber of singles released. Do you think 
about those kinds of business dynamics? 

MM: I do. We had six singles off 
Evolution and four off the greatest - 
hits album, which was all the new 
material we had on that one. I've 
always been able to put out the sin- 
gles I've wanted to put out before an 
album naturally runs its course. 
With the album we have out now, 
we'll probably put out one or two 
more singles, and we're on our third 
one now. 

I think four or five singles off an al- 

bum is plenty. And then it comes 
down to whether your record compa- 
ny is patient enough to wait between 
albums or if they have to have a new 
one out as soon as the last single dies. 
I'm really lucky that RCA has been 
very patient and hasn't pushed me to 

have a new record waiting. 

Saleswise, my records have nev- 
er been the kind that sell 3 million 
albums in the first six months and 
then fall off the chart. They've sold 
steadily but slowly and lasted a 
while. Greatest Hits and Evolution 
both had to be taken off the chart 
after their two years. They're kind 
of like the little Energizerbunny, and 
that's good, because it gives me a lot 
of time to make the next album. 

R &R: You are successful on so many 
levels and at the top of your profession. 

What are you not good at? What do you 

struggle with? What do you have to 

work at? 
MM: Procrastination. I put things 

off that I should do right now. That's 
one of my biggest struggles. I think 
it's because I'm the kind of person 
who has to think things through and 
wait for an answer to come or wait 
until I'm dear enough to really think 
about something. I find that if I do 
things in haste, sometimes I regret it. 

So, I try to take my time until the 
answer comes to me, which is in- 
credibly frustrating for everybody 
around me. People want their an- 
swer today. Sometimes I'm able to 
give it, and sometimes I need more 
time. It's served me well, but some- 
times it hasn't. That's probably my 
biggest fault. Some people are read- 
ing this and going, "Yes, that is her 
biggest fault." 
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July 23, 2004 

ARTIST __ __-_ o 

TOTAL 
POINTS 

1 0 TIM MCGRAW Live Like You Were Dying (Curb) 15868 501 4934 +169 486318 9690 9 11310 

2 0 KENNY CHESNEY I Go Back (BNA) 13993 610 4387 +189 423741 16343 13 11310 

4 © REBA MCENTIRE Somebody (MCA) 12720 1507 3882 +436 369428 42483 28 11210 

3 0 BRAD PAISLEY' ALISON KRAUSS Whiskey Lullaby (Arista/ 11508 229 3545 +45 328648 10867 16 11310 

6 0 BILLY CURRINGTON I Got A Feelin' (Mercury) 10549 387 3525 +131 300653 16304 27 11210 

8 0 JOSH GRACIN I Want To Live (Lyric Street) 9035 585 2843 +213 259154 17511 20 110/0 

9 O JIMMY BUFFETT fICLINT BLACK Hey Good Lookin' (RCA /Mailboat) 8775 393 2729 +138 231214 3949 10 11010 

10 0 TERRI CLARK Girls Lie Too (Mercury) 8773 711 2716 +227 258837 25990 15 11211 

13 0 KEITH URBAN Days Go By (Capitol) 8498 1199 2573 +395 250391 30447 5 11311 

11 10 BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 8278 349 2558 +126 226198 16150 15 10711 

12 Q MARTINA MCBRIDE How Far (RCA) 8057 140 2491 +61 236514 3706 15 11110 

14 ® ANDY GRIGGS She Thinks She Needs Me (RCA) 7590 381 2425 +133 217808 11947 21 11211 

15 ® ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 7200 935 2288 +331 207896 31275 6 11012 

16 0 GRETCHEN WILSON Here For The Party (Epic) 6838 607 2069 +219 198045 21437 7 10915 

17 15 JOE DIFFIE Tougher Than Nails (BEM 6187 40 2044 .40 170872 2793 24 9710 

18 RACHEL PROCTOR Me And Emily (BNA) 6130 37 1869 +8 161134 1371 21 10310 

20 SARA EVANS Suds In The Bucket (RCA) 5977 634 1732 +159 170567 24220 13 10116 

19 0 JOE NICHOLS If Nobody Believed In You din/versa/South) 5970 564 1924 +162 163119 10880 17 10712 

26 C) GEORGE STRAIT I Hate Everything (MCA) 5389 1929 1588 +652 151145 57103 3 9919 

22 a RASCAL FLATTS Feels Like Today (Lyric Street) 5230 589 1697 X168 136201 13578 6 10213 

23 ® PHIL VASSAR In A Real Love (Arista) 5139 526 1539 +152 138807 13564 12 9611 

21 22 JULIE ROBERTS Break Down Here (Mercury) 4765 .103 1541 -22 123760 1545 20 9313 

24 ® AMY DALLEY Men Don't Change (Curb) 4123 161 1338 +41 101292 1362 24 8912 

25 0 TRACE ADKINS Rough & Ready (Capitol) 3919 113 1340 +42 107689 5722 13 9114 

27 ® JIMMY WAYNE You Are (DreamWorks) 3656 241 1143 +60 94871 6489 14 8211 

28 ED BROOKS & DUNN That's What Its All About (/Mate) 3369 426 994 +135 103594 14125 4 93117 

29 ED TRAVIS TRITT The Girl's Gone Wild (Columbia) 2748 250 940 +104 62895 7260 12 8514 

30 a DIERKS BENTLEY How Am I Doin' (Capitol) 2497 115 821 +39 63773 4292 10 7515 

35 a GARY ALLAN Nothing On But The Radio (MCA) 2358 553 715 +149 54153 10304 6 63110 

31 0 CRAIG MORGAN Look At Us MR/ 2259 53 789 +6 49557 3342 13 7613 

33 31 JOSH TURNER What It Ain't (MCA) 1917 -77 684 -19 39538 2015 14 7812 

36 BLUE COUNTY That's Cool (Asylum /Curb) 1897 336 708 +137 44267 7023 8 6810 

39 a STEVE HOLY Put Your Best Dress On (Curb) 1421 190 498 +68 29539 2038 9 6211 

38 Q BRAD COTTER I Meant To (Epic) 1379 136 449 +13 31867 1935 11 4211 

37 35 TRICK PONY The Bride (Asylum /Curb) 1289 .22 435 -37 30391 1238 4 5016 

44 e) SHEDAISY Come Home Soon (Lyric Street) 1209 385 438 +156 33522 9207 3 53112 

46 ® DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 1075 383 297 +149 27848 9713 3 3219 

40 C) RYAN TYLER The Last Thing She Said (Arista) 945 -33 311 +6 21031 2375 3 4014 

42 BUDDY JEWELL One Step At A Time (Columbia) 940 70 354 +20 15487 1586 5 5111 

43 40 KID ROCK Single Father (Top Dog /Warner Bros. Nashville) 776 62 174 .21 22621 412 8 2110 

48 a CLAY WALKER Jesus Was A Country Boy (RCA) 746 138 264 r46 15810 2367 2 3916 

41 42 TRACY LAWRENCE Its All How You Look At It (DreamWorks) 701 .186 294 50 14881 1454 4 3612 

lDebut> MONTGOMERY GENTRY You Do Your Thing (Columbia) 617 377 227 +147 14299 8416 1 4119 

50 TRENT WILLMON The Good Life (Columbia) 575 37 72 +12 17369 1811 2 010 

/Debt> cD CLINT BLACK My Imagination (Equity Music Group) 566 310 166 +86 8790 5848 1 2418 

IDeb.t> (D SHANNON LAWSON Just Like A Redneck (Equity Music Group) 566 29 224 +8 11066 198 1 3212 

49 MARK CHESNUTT The Lord Loves The Drinkin' Man (Y/vaton) 535 -10 202 +10 7879 788 2 2316 

'Debut> a) RESTLESS HEART Feel My Way To You (Koch) 532 327 182 +97 14085 8242 1 2918 

47 49 LONESTAR Mr. Mom (BNA) 516 -158 189 -10 12780 1293 2 26)15 

IDebut> e) KATRINA ELAM No End In Sight (Universal South) 507 314 181 +129 12710 6563 1 3918 

113 Country reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 7/11 -7/17. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points. the song with the larger 
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of 
new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points 
lists the songs with the greatest week -to -week increases in total points.Station Weight = AOH Persons * (Market rank X 10) divided by 4180. Total Audience equals Average 
Charter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Ouarter Hour Persons used herein with 
permission from the Arbitron Company (02004. The Arbitron Company). © 2004. R &R. Inc. 
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POWERED 
11EDIABASE 

ARTIST TITLE LABELISI ADDS 

BROOKS & DUNN That's What It's All About (Arista) 17 

LONESTAR Mr. Mom (BNA) 15 

SHEDAISY Came Home Soon (Lyric Street) 12 

GARY ALLAN Nothing On But The Radio (MCA) 10 

GEORGE STRAIT I Hate Everything (MCA) 9 

MONTGOMERY GENTRY You Do Your Thing (Columbia) 9 

DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 9 

KATRINA ELAM Na End In Sight (Universal South) 8 

RESTLESS HEART Feel My Way To You (Koch) 8 

CLINT BLACK My Imagination (Equity Music Group! 8 

Most 
Increased Points 

TOTAL 
POINT 

ARTIST 
" 

-_E L4eELISI INCREASE 

GEORGE STRAIT I Hate Everything (MCA) +1929 

REBA MCENTIRE Somebody (MCA) +1507 

KEITH URBAN Days Go By (Capitol) +1199 

A. JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) +935 

TERRI CLARK Girls Lie Too (Mercury) +711 

SARA EVANS Suds In The Bucket (RCA) +634 

KENNY CHESNEY I Go Back (BNA) +610 

GRETCHEN WILSON Here For The Party (Epic) +607 

RASCAL FLATTS Feels Like Today (Lyric Street) +589 

JOSH GRACIN I Want To Live (lyric Street) +585 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

GEORGE STRAIT I Hate Everything (MCA) +652 

REBA MCENTIRE Somebody (MCA) +436 

KEITH URBAN Days Go By (Capitol) +395 

A. JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) +331 

TERRI CLARK Girls Lie Too (Mercury) +227 

GRETCHEN WILSON Here For The Party (Epicl +219 

JOSH GRACIN I Want To Live (Lyric Street) +213 

KENNY CHESNEY I Go Back (BNA) +189 

TIM MCGRAW Live Like You Were Dying (Curb) +169 

RASCAL FLATTS Feels Like Today (Lyric Street) +168 

Breakers 
No Songs qualify for Breaker Status 

this week. 

Songs ranked by total plays 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

100% COTTON T- SHIRTS 1 -4 COLORS - SAME LOW PRICE! 

288 576 1200 1512 2520 5040 
T- Shirts $2.95 2.75 2.55 2.35 2.30 2.25 

No Charge EVER for Graphics /Proofs 
and All Changes! 

CUSTOM-IMPRINTED EVERYTHING' 

We can over 25A 000 different items! 
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'Debut> (1) 

'Debut> (r) 
'Debut> CD 

ARTIST TITLE LABEL(S) 

TIM MCGRAW Live Like You Were Dying (Curb) 

KENNY CHESNEY I Go Back (BAIA) 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby CAnsta,l 

BILLY CURRINGTON I Got A Feelin' (Mercury) 

REBA MCENTIRE Somebody (MCA) 

TERRI CLARK Girls Lie Too (Mercury) 

JOSH GRACIN I Want To Live (Lyric Street) 

TOBY KEITH Whiskey Girl (Dream Works) 

JIMMY BUFFETT f /CLINT BLACK Hey Good Lookin' (RCA /Mailboatl 

MARTINA MCBRIDE How Far (RCA) 

ANDY GRIGGS She Thinks She Needs Me (RCA) 

ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 

KEITH URBAN Days Go By (Capitol) 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 

GRETCHEN WILSON Here For The Party (Epic) 

RACHEL PROCTOR Me And Emily (BNA) 

SARA EVANS Suds In The Bucket (RCA) 

JOE NICHOLS If Nobody Believed In You (Universal South) 

JOE DIFFIE Tougher Than Nails (BBR) 

GEORGE STRAIT I Hate Everything (MCA) 

RASCAL FLATTS Feels Like Today (Lyric Street) 

TRACE ADKINS Rough & Ready (Capitol) 

JULIE ROBERTS Break Down Here (Mercury) 

PHIL VASSAR In A Real Love (Arista) 

JIMMY WAYNE You Are (Dream Works) 

BROOKS & DUNN That's What Its All About (Arista) 

GARY ALLAN Nothing On But The Radio (MCA) 

DIERKS BENTLEY How Am I Coin' (Capitol) 

AMY GALLEY Men Don't Change (Curb) 

JOSH TURNER What It Ain't (MCA) 

CRAIG MORGAN Look At Us (BBR) 

TRACY LAWRENCE It's All How You Look At It (DreamWorks) 

BRAD COTTER I Meant To (Epic) 

BLUE COUNTY That's Cool (Asylum /Curb) 

SHEDAISY Come Home Soon (Lyric Street) 

LONESTAR Mr. Mom (BNA) 

STEVE HOLY Put Your Best Dress On (Curb) 

TRICK PONY The Bride (Asylum /Curb) 

BUDDY JEWELL One Step At A Time (Columbia) 

DARRYL WORLEY Awful, Beautiful Life (Dream Works) 

MARK CHESNUTT The Lord Loves The Drinkin' Man (Vivaton) 

MONTGOMERY GENTRY You Do Your Thing (Columbia) 

RYAN TYLER The Last Thing She Said (Arista) 

RESTLESS HEART Feel My Way To You (Koch) 

KEITH BRYANT Ridin' With The Legend (Lofton Creek) 

SHERRIE AUSTIN Son Of A Preacher Man (BBR /C4) 

KEN MELLONS Climb My Tree (Home) 

SUGARLAND Baby Girl /Mercury/ 

NOTORIOUS CHERRY BOMBS It's Hard To Kiss... (Universal South) 

CLAY WALKER Jesus Was A Country Boy (RCA) 

TOTAL . TOTAL 6 TOT.AUD. 
POINTS POINTS PLAYS PLAYS (OSI 

5929 60 4391 +27 137429 

5680 100 4252 +58 130309 

5180 262 3928 +167 119469 

5017 378 3758 +241 113443 

4784 160 3514 +116 111217 

4411 325 3294 +229 100325 

4348 307 3206 +215 99295 

4110 -690 3017 537 95014 

4071 57 3067 -12 93526 

3804 107 2879 +78 87022 

3640 162 2728 +115 84372 

3491 226 2615 +147 78730 

3460 367 2586 +239 79883 

3211 244 2379 +175 71242 

2970 369 2214 +250 67808 

2897 30 2182 +36 67247 

2763 252 2092 +163 62216 

2674 104 2042 +78 60655 

2668 193 1977 120 60044 

2633 636 2042 +451 57949 

2550 208 1905 +131 59474 

2385 197 1768 +123 53421 

2105 193 1627 +134 47256 

2016 164 1496 +98 47450 

1707 46 1299 +32 37781 

1663 296 1315 +243 37826 

1378 161 1073 +131 29792 

1348 161 1874 +146 28476 

1286 37 949 +43 28968 

1058 19 E09 22 23300 

923 8 666 19 21303 

882 99 670 +68 17614 

829 33 622 +20 19028 

825 136 622 +99 18044 

620 189 435 +140 12942 

595 264 470 +213 13790 

526 73 336 +56 12782 

502 67 402 +41 10695 

499 47 37.5 +39 10900 

490 134 416 -103 9240 

407 51 308 -43 9278 

392 170 309 +141 8190 

297 45 233 +34 6703 

289 109 225 +89 6876 

217 15 184 +16 3763 

214 -123 18' -67 4520 

199 13 147 13 3632 

192 97 16E +83 3318 

185 42 143 +29 3836 

185 29 171 +32 3946 

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 7/11 - Saturday 7/17. 

2004 Radio & Records. 

.I- AUD. 

(001 

WEEKS 

ON 

TOTAL 
ADDS Most Added 

2556 9 10910 www.rrindicator- corn 
3182 12 11210 ARTIST TIRE LABELIS ADDS 

7469 18 109/0 LONESTAR Mr. Mom (BAIA) 14 

9753 28 11012 SHEDAISY Come Home Soon (Lyric Street) 13 

4699 29 10510 
BROOKS & DUNN That's What It's All About (Arista) 

GEORGE STRAIT I Hate Everything (MCA) 

12 

10 

8206 14 11010 MONTGOMERY GENTRY You Do Your Thing (Columbia) 10 

7185 19 10910 SARA EVANS Suds In The Bucket (RCA) 9 

14687 17 10410 
SUGARLANO Baby Girl (Mercury) 8 

TRICK PONY The Bride (Asylum /Curb) 6 

867 10 10810 DARRYL WORLEY Awful, Beautiful Life (Dream Works) 6 

2717 16 108/0 RESTLESS HEART Feel My Way To You (Koch) 6 

4446 20 10510 

6545 6 11213 

8838 5 11112 

4947 12 10111 

9294 6 10712 

341 18 10312 

5700 13 10419 

2896 18 9715 

4963 24 9310 Most 
16135 3 105110 Increased Points 
5540 6 10311 TOTAL 

POINT 

5540 16 8712 
ARTIST TITLE LABELISI INCREASE 

5396 21 8713 GEORGE STRAIT I Hate Everything /MCA/ +636 

BILLY CURRINGTON I Got A Feelin' (Mercury) +378 
4921 13 9213 

GRETCHEN WILSON Here For The Party (Epic) +369 

1259 18 7812 KEITH URBAN Days Go By (Capitol) +367 

7336 4 95112 TERRI CLARK Girls Lie Too (Mercury/ +325 

4222 6 7513 
JOSH GRACIN I Want To Live (Lyric Street) +307 

BROOKS & DUNN That's What It's All About (Arista) -296 
2899 11 7915 LONESTAR Mr. Mom (BAIA) -264 

639 24 6212 BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) +262 

866 14 6611 
SARA EVANS Suds In The Bucket (RCA) +252 

198 14 5112 

1638 6 6113 

601 11 5211 

3642 8 4615 

4252 3 51113 

6023 2 40114 

1774 8 3214 

1770 4 4216 

1256 7 3413 

2428 3 4216 

1351 3 3513 Most 
3256 2 32110 Increased Plays 
1524 4 2413 TOTAL 

PLAY 

2963 2 2416 ARTIST ' INCREASE 

198 3 1512 GEORGE STRAIT I Hate Everything (MCA) +451 

3133 8 2111 
GRETCHEN WILSON Here For The Party (Epic) +250 

BROOKS & DUNN That's What Its All About (Arista) +243 
246 3 1310 BILLY CURRINGTON I Got A Feelin' (Mercury) +241 

1310 1 1618 KEITH URBAN Days Go By (Capitol) +239 

834 1 711 
TERRI CLARK Girls Lie Too (Mercury) +229 

JOSH GRACIN I Want To Live (Lyric Street) +215 
614 1 2012 

LONESTAR Mr. Mom (BAIA) +213 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) +175 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) +167 

Need it fast ?No prob /em. 
Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 75,000+ Song Library 

All Formats & International Titles On -Time Delivery 
HCEJKS 

U N L I M I T E D 

rh Wo.ldi A.mm.. ii,.,,( Hoek .L.,úe 

Email: hooks @hooks.com 
www.hooks.com 

FAX: (770)452 -4675 
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Atlanta, GA 30341 -1324 
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Test Hook Tapes 

Michael Pelaia 
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r, 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 23, 2004 

Callout America song selection is based on the top 35 titles from the R &R Country chart for the airplay week of June 13 -19. 

COUNTRY CALLOUT AMERICA® BY Bullseye 41 

ARTIST Title (Label) LIKE A LOT 

TOTAL 

POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMERICA 

KENNY CHESNEY I Go Back (BNAI 44.5% 82.3% 11.3% 97.5% 3.5% 0.5% HOT SCORES 
ANDY GRIGGS She Thinks She Needs Me (RCA) 42.5% 80.8% 14.5% 98.5% 3.3% 0.0% 

REBA MCENTIRE Somebody (MCA) 39.3% 74.3% 16.8% 97.8% 4.5% 2.3% assuord of the Week: Curtis. 

TOBY KEITH Whiskey Girl (DreamWorks) 39.0% 71.3% 18.5% 98.3% 5.8% 2.8% 
Question of the Week: In the past several 

months there have been exciting new 
BRAD PAISLEY fRALISON KRAUSS Whiskey Lullaby (Arista) 39.0% 68.3% 15.3% 92.8% 7.0% 2.3% songs released by superstars like Tim 

TIM MCGRAW Live Like You Were Dying (Curb) 38.5% 70.0% 18.0% 95.0% 5.5% 1.5% McGraw, Alan Jackson and George Strait. 

How should your favorite station play 
BILLY CURRINGTON I Got A Feelin' (Mercury) 37.3% 79.3% 15.0% 96.5% 1.3% 1.0% these new songs on the very first day it re- 

DAVID LEE MURPHY Loco (Koch) 36.0% 72.5% 19.0% 94.8% 2.3% 1.0% ceives them? 

BILLY DEAN Thank God I'm A Country Bay (View2 /Curb) 34.0% 66.3% 18.0% 95.3% 7.5% 3.5% Total 

JOE NICHOLS If Nobody Believed In You (Universal South) 31.3% 69.3% 15.8% 91.0% 5.5% 0.5% Just play it like any song/ 
nothing special: 29% 

TRACE ADKINS Rough & Ready (Capitol) 28.0% 51.8% 21.0% 90.5% 14.0% 3.8% 
Every other hour for 24 hours: 19 

JOE DIFFIE Tougher Than Nails (BBR) 27.0% 60.0% 22.0% 89.8% 7.5% 0.3% Every hour on the hour: 12% 

JOSH GRACIN I Want To Live (Lyric Street) 27.0% 69.0% 19.0% 93.3% 5.0% 0.3% 
Every three hours: 20% 

Every four hours: 20% 

JEFF BATES I Wolin Make You Cry (RCA) 25.8% 60.8% 21.5% 92.0% 7.0% 2.8% 

PHIL VASSAR In A Real Love (Arista) 25.8% 63.3% 19.8% 89.3% 4.5% 1.8% Pl 

Just play it like any song/ 
JIMMY BUFFETT fICLINT BLACK Hey Good Lookin' (RCA /Mailboat) 25.0% 55.0% 26.5% 97.0% 9.5% 6.0% nothing special: 31% 

JULIE ROBERTS Break Down Here (Mercury) 24.0% 55.5% 25.3% 93.5% 9.8% 3.0% Every other hour for 24 hours: 18% 

Every hour on the hour 12".. 
ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 23.0% 62.0% 21.5% 93.5% 8.8% 1.3% Every three hours: 21 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 21.0% 49.5% 20.5% 88.8% 11.0% 7.8% Every four hours: 18' 

JIMMY WAYNE You Are (Dream Works) 20.5% 50.5% 23.0% 83.8% 7.8% 2.5% 
P2 

TRAVIS TRITT The Girl's Gone Wild (Columbia) 

SARA EVANS Suds In The Bucket (RCA) 

20.5% 

19.8% 

50.8% 

55.3% 

25.0% 

21.8% 

87.8% 

86.8% 

8.8% 

7.8% 

3.3% 

2.0% 

lust play it like any song/ 
nothing special: 24% 

Every other hour for 24 hours: 20% 

GARY ALLAN Nothing On But The Radio (MCA) 19.8% 56.0% 20.0% 82.3% 5.0% 1.3% Every hour on the hour: 12% 

MARTINA MCBRIDE How Far (RCA) 19.5% 53.3% 27.3% 91.8% 8.5% 2.B% Every three hours: 18% 

Every four hours: 26% 
TERRI CLARK Girls Lie Too (Mercury) 19.3% 58.8% 23.5% 93.8% 8.3% 3.3% 

GRETCHEN WILSON Here For The Party (Epic) 18.5% 45.5% 22.0% 81.0% 9.8% 3.8% Male 
Just play it like any song/ 

DIERKS BENTLEY How Am I Doin' (Capitol) 17.0% 50.5% 16.8% 76.8% 7.5% 2.0% nothing special: 28% 

JOSH TURNER What It Ain't (MCA) 16.3% 50.8% 23.0% 87.3% 10.8% 2.8% Every other hour for 24 hours: 17% 

BROOKS & DUNN That's What It's All About (Arista) 14.8% 51.3% 20.3% 79.3% 6.3% 1.5% 
Every hour on the hour: 10% 

Every three hours: 20% 

AMY DALLEY Men Don't Change (Curb) 13.8% 44.0% 23.8% 82.0 %á 11.0% 3.3% Every four hours: 25% 

RACHEL PROCTOR Me And Emily (BNA) 13.5% 44.0% 31.0% 88.3% 10.0% 3.3% 
Female 

KEITH URBAN Days Go By (Capitol) 13.3% 46.8% 24.5% 78.8% 6.3% 1.3% Just play it like any song/ 

CRAIG MORGAN Look At Us (BBR) 11.0% 39.5% 26.0% 75.0% 7.8% 1.8% nothing special: 29% 

Every other hour for 24 hours: 20% 
RASCAL FLATTS Feels Like Today (Lyric Street) 10.3% 39.8% 29.3% 79.3% 8.3% 2.0% Every hour on the hour: 13% 

BLUE COUNTY That's Cool (Asylum /Curb) 7.5% 41.5% 24.5% 73.0% 5.0% 2.0% Every three hours: 20% 

Every four hours: 18% 

Total sample size is 400 persons weekly with a +1- 5% margin of error. Scoring is done each week using live interviewers concluding the interview with each respondent. Scores are: a) I Like It A Lot, In Fact Its One Of My 

Favorites b) I Like It c) It's Okay..Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio I) I Don't Recognize It . To be included in the weekly callout songs mus enter the top 40 positions on R &R's Country 
airplay chart. The sample is composed of 400 25 -54- year -old persons who identity Country as their favorite music and who listen daily to competitive country radio in the sam le markets. The sample is 50% male /female ... 

1/3i° each in the 25 -34, 35-44, and 45 -54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and marke s. Market selection is determined by Bullseye. 

NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester. NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, 
SC. Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland. Kansas City, Lansing, MI, Ft Wayne. IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Al uquerque, Oklahoma City, Houston- Galveston, 
Phoenix, Lafayette. LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside -San Bernardino. Boise, Denver, Monterey -Salinas. © 2003 R &R Inc. © 2003 Bullseye Marketing 
Research Inc.. 
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42 COUNTRY 
July 23, 2004 

/ 1 
America's Best Testing Country Songs 
12 + For The Week Ending 7/23/04 aieTheMusic.com 

nruuua 

Artist Title (Label) TW 

TIM MCGRAW Live Like You Were Dying (Curb/ 4.49 

KENNY CHESNEY I Go Back (BNA) 4.25 

JOE NICHOLS If Nobody Believed In You (Universal South) 4.18 

BILLY CURRINGTON I Got A Feelió (Mercury) 4.15 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 4.14 

M. GENTRY If You Ever Stop Loving Me (Columbia) 4.13 

SARA EVANS Suds In The Bucket (RCA) 

KEITH URBAN Days Go By (Capitol) 

REBA MCENTIRE Somebody (MCA) 

TERRI CLARK Girls Lie Too (Mercury) 

ANDY GRIGGS She Thinks She Needs Me(RCA) 

JOSH GRACIN I Want To Live (Lyric Street) 

BROOKS & DUNN That's What She Gets For... (Arista) 

TRACE ADKINS Rough & Ready (Capitol) 

PHIL VASSAR In A Real Love (Arista) 

DAVID LEE MURPHY Loco (Koch) 

MARTINA MCBRIDE How Far (RCA) 

TOBY KEITH Whiskey Girl (Dream Works) 

JIMMY WAYNE You Are (Dream Works) 

LONESTAR Let's Be Us Again (BNA) 

JOE DIFFIE Tougher Than Nails (MR) 

GRETCHEN WILSON Here For The Party (Epic) 

A. JACKSON Too Much Of A Good Thing... (Arista) 

AMY DALLEY Men Don't Change (Curb) 

RASCAL FLATTS Feels Like Today (Lyric Street) 

JEFF BATES I Wanna Make You Cry (RCA) 

RACHEL PROCTOR Me And Emily (BNA) 

4.13 

4.13 

4.12 

4.12 

4.12 

4.11 

4.03 

4.03 

4.03 

4.02 

4.01 

3.99 

3.99 

3.98 

3.96 

3.90 

3.89 

3.89 

3.87 

3.86 

3.83 

JULIE ROBERTS Break Down Here (Mercury) 3.80 

J. BUFFETT DC. BLACK Hey Good Lookin (RCA /Mailboat) 3.70 

Per. W M 

LW Famil. Burn 25 -54 25 -54 25 -54 

4.40 99% 12% 4.49 4.63 4.39 

4.20 96% 17°/P 4.25 4.36 4.17 

4.14 85% 10% 4.20 4.28 4.15 

4.05 93% 16% 4.14 4.31 4.02 

4.11 98% 19% 4.16 4.04 4.25 

4.14 97% 27% 4.16 4.35 4.02 

4.19 84% 10% 4.12 4.11 4.12 

4.10 80% 7% 4.11 4.24 4.02 

4.09 99% 27% 4.13 4.20 4.07 

4.03 96% 18% 4.16 4.23 4.12 

4.13 93% 14% 4.08 4.23 3.97 

4.03 89% 15% 4.09 4.25 3.96 

4.01 99% 27% 4.05 4.17 3.96 

4.02 82% 12% 4.03 4.12 3.96 

4.03 75% 11% 4.02 4.19 3.90 

4.01 92% 23% 4.04 4.09 4.01 

3.98 93% 18% 4.06 4.21 3.94 

3.95 99% 32% 3.97 4.00 3.94 

62% 9% 3.93 4.17 3.76 

3.94 98% 31% 3.97 4.24 3.77 

3.89 82% 18% 3.98 4.03 3.94 

3.86 79% 17% 3.86 3.85 3.87 

3.95 76% 13% 4.02 4.17 3.91 

3.94 74% I 3% 3.85 3.92 3.80 

3.75 72% 14% 3.82 3.97 3.72 

3.79 80% 17% 3.89 4.12 3.73 

3.79 92% 25% 3.76 3.79 3.73 

3.77 78% 16% 3.80 3.68 3.88 

3.63 98% 28% 3.73 3.87 3.61 

Total sample size is 469 respondents. Total average favorability estimates are based on a scale of 1 -5 1 1-dislike very much. 5= like very 

much). Total familiarity represents the percentage of respondents rho recognized the song. Total burn represents the number of 

respondents who said lheyare tired of hearing the song. Songs must have 40% familiaritytoappearon survey. Sample composition is based 

on persons 12+. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to shoe opin'ons of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com The RÎM system. is available for local radio stations by 
calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 

COUNTRY TOP 30 
CANADA 

WEEK WEEK ARTIST TITLE LABELS, 

2 0 TIM MCGRAW Live Like You Were Dying (Curb) 

1 KENNY CHESNEY I Go Back (BNA) 

3 0 + TERRI CLARK Girls Lie Too (Mercury) 

5 Q+ C. DAWN JOHNSON Die Of A Broken Heart (Arista) 

6 0 J. BUFFETT tIC. BLACK hey Good Lookin (RCA /Mailboat) 

4 6 PAUL BRANDT Leavin' (Reprise) 

11 0 + J. MCCOY I Feel A Sin Cumin' On (Open Road /Universal) 

7 8 + AARON PRITCHETT My Way (Royalty) 

17 0 KEITH URBAN Days Go By (Capitol) 

15 A. JACKSON Too Much Of A Good Thing... (Arista) 

13 Q B. PAISLEY fIA. KRAUSS Whiskey Lullaby (Arista) 

14 ®+ BILLY CURRINGTON I Got A Feelió (Mercury) 

9 13 DAVID LEE MURPHY Loco (Koch) 

16 14 + ADAM GREGORY Never Be Another (Sony Music Canada) 

18 0+ DOC WALKER North Dakota Boy (Open Road /Universal/ 

8 16 M. GENTRY If You Ever Stop Loving Me (Columbia) 

20 17 tk GORD BAMFORD Heroes (Independent) 

24 0 SARA EVANS Suds In The Bucket (RCA) 

22 0 LISA BROKOP Wildflower (Asylum /Curb) 

12 20 LONESTAR Let's Be Us Again (BNA) 

19 21 TOBY KEITH Whiskey Girl (OreamWorks) 

28 ® JOSH GRACIN I Want To Live (Lyric Street) 

23 ®* JAKE MATHEWS Time After Time (Open Road/Universa /) 

10 24 GRETCHEN WILSON Redneck Woman (Epic) 

25 ® BIG & RICH Save A Horse, Ride A Cowboy (WarnerBros.) 

ED GRETCHEN WILSON Here For The Party (Epic) 

30 ®+ DERIC RUTTAN I Saved Everything (Lyric Street) 

27 MARTINA MCBRIDE How Far (RCA) 

G) GEORGE STRAIT I Hate Everything (MCA) 

26 30 + CHRIS CUMMINGS Lucy Got Lucky (Warner Bros.) 

Debut> 

¡Debut> 

POWERED 

11EDIIBASE 

TOTAL I- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

490 +13 7 1010 

480 +3 9 1110 

463 +20 12 1010 

451 +39 10 1110 

418 +14 7 1010 

415 -4 8 910 

374 +31 9 910 

358 24 15 1610 

355 +43 3 BIO 

354 +31 4 1010 

354 +21 13 1010 

353 +25 11 810 

334 24 15 1410 

315 -8 15 1510 

300 +2 6 910 

282 -77 15 1410 

277 -11 4 410 

274 +34 5 911 

271 -25 5 810 

269 73 15 1510 

265 -27 14 1210 

263 +46 6 410 

259 +17 9 8I0 

256 96 15 1510 

244 +5 4 510 

242 +85 1 710 

229 +38 2 811 

221 +4 5 610 

208 +173 1 711 

192 -45 14 1310 

17 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay creek of 7/11 -7/17. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. i Indicates 

Cancon © 2004. R &R. Inc. 

C O U N T R Y 

rot? HBACK 
OYEAR AGO 

No. I : "It's Five O'Clock Somewhere" - Alan Jackson & Jimmy Buffett 

OYEARS AGO 

No. I :"Amazed" - Lonestar 

@ YEARS AGO 

No. I : "Summertime Blues" - Alan Jackson ® YEARS AGO 

No. I: "Timber, I'm Falling In Love " - Patty Loveless 

20 YEARS AGO 

No. I : "That's The Thing About Love" - Don Williams 

@ YEARS AGO 

No. I : "Shadows In The Moonlight" - Anne Murray 

30 
YEARS AGO 

No. I :"As Soon As I Hang Up The Phone" - Loretta Lynn & Conway Twitty 
J 

New &Active 

SUGARLAND Baby Girl (Mercury) 

Total Plays: 151, Total Stations: 19, Adds: 4 

KENNY ROGERS WI WHITNEY DUNCAN My World Is Over (Capitol) 

Total Plays: 131, Total Stations: 11, Adds: 0 

ANITA COCHRAN II Wanna Hear) A Cheatin' Song (Warner Bros.) 

Total Plays: 90, Total Stations: 15, Adds: 0 

JOHN MICHAEL MONTGOMERY Goes Good With Beer (Warner Bros.) 

Total Plays: 67, Total Stations: 17, Adds: 5 

Songs ranked by total plays 
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JULIE KERTES 
jkertes@radioandrecords. com 

ADULT CONTEMPORARY 

One -On -One With 
Rick Springfield? 
Hmmm ... let me check my calendar 

ick Springfield, as anyone close to my age would 
agree, was one of the heartthrobs of the 1980s. Who 
can't sing all the words to "Jesse's Girl "? Who doesn't 
turn up the volume when it comes on the radio? It's one 
of our biggest- testing songs. His character, Dr. Noah 
Drake, was so cute, many a teen girl became a fan of 
General Hospital because of him. So when I had the 
opportunity to get some face time with Springfield, 
what was I going to say? No? 

I sat down with him at R &R Con- 
vention 2004 to hear all about his 
new album, his return to the music 
biz and his new outlook on life. 

A History Lesson 

"I was a bit of a troublemaker for 
my mom," Springfield says, speak- 
ing about his early years in Austra- 
lia. His dad was in the service, so 
Springfield had a colorful and var- 
ied upbringing. He moved around 
a lot, left school early and played in 

numerous bands, including one that 
performed for U.S. troops in Viet- 

nam. 
Finally, back home in Australia, 

young Rick began to write songs and 
put together a band. When that band 
broke up, he decided to record on his 
own. His song "Speak to the Sky" 
became a hit Down Under, and 
Springfield was signed by Capitol 
Records in America. He set off to 
record his fast solo album in London. 

"We worked with some amazing 
people in London," he says. "Lon- 
don was very familiar to me. I lived 
there fora while as a child. And then 
I went to the United States and set- 
tled in." 

His biggest surprise upon arrival 
in the U.S.? "How big the music 
scene was in America," he says. 
"There were 30,000 radio stations, 
and you had to talk to everyone. In 

Australia, there was only one." 
"Speak to the Sky" soared into 

the top 10, but nothing happened 
careerwise after that. Even a label 
switch didn't help. Springfield's 
second CD was a flop. He got 
dropped from his label and was 

broke and out of work in Los An- 
geles. A chance meeting led him 
into acting. He signed a deal with 
Universal that paid him regularly 
to show up in episodes of The In- 
credible Hulk, The Six Million Dollar 
Man and Battlestar Galactica. Mean 
while, he continued to write mu- 
sic. 

"As a matter of fact, I wrote Work- 

ing Class Dog during that time peri- 
od," he says. "The time was just 
right. l had despaired of ever getting 
a record deal, but then one came out 
of the blue, and I recorded the al- 
bum. They said they were going to 
hold it for a couple of months, so I 

started getting nervous. 
"And then I got this General Hos- 

pital part that I wasn't even sure I 

wanted to take. I took it as a securi- 
ty thing, because I didn't have any 
money, and I didn't know if the 
record was ever going to be released. 
I took the role as a backup plan, but 
then they both kind of kicked in." 

Springfield's second CD was re- 
leased, his single went top 40 -and 
then the label folded. 

Today's Rick 

As I sat and listened to Spring- 
field tell his story, I began to under- 
stand what his new CD, Shock Deni- 

al Anger Acceptance, is all about It's 
about his life - his life in Australia 
with a military father, moving from 
place to place, not doing well at 
school. Music became his escape, his 
form of self -expression. Some of his 
musical experiences were positive, 
some not. This CD is Springfield's 
autobiography. 

By Barb Richards 

PD, WADI /Ft. Wayne 

While Bill Clinton was down the 
street signing copies of his story, 
Springfield performed his "story" in 

front of radio people at the Beverly 
Hilton Hotel at R &R Convention 
2004. The CD consists of new songs 
filled with passion that is steamier 
than any passage in Clinton's book. 

"It's a very personal record," 
Springfield says. "Every song, every 
line, means something to me. I 

sometimes hide it, so it's more gen- 
eralized, but...." He pauses and 
laughs nervously. "It's a very, very 

personal record." 
Asked about his return to the 

music business, he gives a simple 

"The size of the 

venue doesn't 

matter. What matters 

is the audience. My 

show has always 

been about the 

audience. I feed off 

the audience and 

their energy. If that 

ever stopped, I 

wouldn't tour." 

reply: "I love playing live and re- 
cording. They are my two favorite 
things to do. I love to write and see 
it turn into a song in the studio. And 
I love to go out and play the songs, 
because that's the only way I can 
communicate with people. I truly 
don't feel I talk well one-to-one with 
people, so the way I communicate 
is to play live. I'm a different person 
when I'm playing live." 
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QUICK! A PHOTO OP! Here are WAJI /Ft. Wayne PD Barb Richards and 

Gomer recording artist Rick Springfield at R&R Convention 2004. 

Springfield is excited about his 
current tour. He's playing both large 
and small venues and feels both have 
their advantages. "The response has 
been great, really amazing, especial- 
ly with the new songs," he says. 
"And the size of the venue doesn't 
matter. What matters is the audience. 

"My show has always been 
about the audience. I'm not one of 
those guys who just stares at his 
feet and plays the songs like on the 
record. I feed off the audience and 
their energy. If that ever stopped, I 

wouldn't tour." 

Still A Rock Star 
Yep, Rick Springfield is back - 

with a vengeance. That was evident 
at the end of his four -song set at the 
convention, when he slammed his 
guitar to the ground. "It just felt ap- 
propriate," he says with a wink. "I 

have a love /hate relationship with 
guitars. The part I love is playing 
them, the way I express myself. The 
part I hate is when I don't feel I ex- 
pressed myself properly." 

Speaking as a radio personality, I 
can understand that, the desire to be 
perfect and to connect with the au- 
dience. Springfield wants to make 
everyone in the audience feel what 
he feels when he sings, and we cer- 
tainly felt it that afternoon. The buzz 
in the room was about his songs 
from the '80s and how stations still 
get requests for them. Springfield 
has great name recognition among 
women. Music and program direc- 
tors for female -targeted stations 
should consider this when listening 
to the new song "Beautiful You" or 
the next single. 

No matter what happens, though, 
Springfield is going with the flow. 
It's a characteristic that we often find 
in re- emerging touring artists: "This 
is who I am, like it or not." Spring- 
field loves performing, and that's 
what he's going to do. Radio play 
will be a bonus. 

Springfield has been there and 
done that several times in his career. 
He's learned through the years that 

"I love playing live 

and recording. They 

are my two favorite 

things to do. I love to 

write and see it turn 

into a song in the 

studio. And I love to 

go out and play the 

songs, because 

that's the only way I 

can communicate 

with people." 

sometimes it's good and sometimes 
it's bad - but mostly it's good. He's 
gone through shock, anger, denial 
and acceptance, and he wants to 
share that with the world. 

Springfield wants to write music 
that touches everyone, and he wants 
to perform so people understand the 
emotion behind the songs. The lyr- 
ics of his CD will touch you. His 
onstage presence will affect you. 
But, most importantly, it's nice to 
have him hanging around again. 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310 -788 -1663 

or e-mail: 

jkertes@radioandrecords.com 
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THIS 
WEEK 

AC TOP 30, 
TOTAL 
PLAYS 

.l- 
PLAYS 

TOTAL 
AUDIENCE 

IDO) 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

LAST 
WEEK 

July 23, 2004 
ARTIST TITLE LABEL(Sr 

1 v FIVE FOR FIGHTING 100 Years (Aware /Columbia) 2255 +81 201512 29 11110 

2 0 MARTINA MCBRIDE This One's For The Girls (RCA) 2077 +125 186413 27 10910 

3 0 DIDO White Flag (Arista /RMG) 1984 +95 176617 41 10010 

7 Q MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 1877 +221 189792 37 10210 

4 0 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 1845 +9 162078 41 10510 

5 0 SEAL Love's Divine (Warner Bros.) 1825 +71 154223 25 10510 

6 7 LIONEL RICHIE Just For You llsland /IDJMGI 1618 85 132290 19 10211 

10 0 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 1563 +173 149653 71 10510 

8 9 JOSH GROBAN You Raise Me Up (143 /Reprise) 1495 .38 132605 38 10711 

11 D MAROON 5 This Love (Ottone /J /RMG) 1395 +125 155159 13 7612 

12 Q WILSON PHILLIPS Go Your Own Way (Columbia) 1185 +83 70659 13 9511 

14 ® KIMBERLEY LOCKE 8th World Wonder (Curb) 1061 +45 61074 16 8812 

13 13 3 DOORS DOWN Here Without You (Republic /Universal) 1058 23 116807 30 6610 

15 Q MERCYME Here With Me (IND /Curb) 905 +29 42432 14 8212 

16 15 CECINE DION You And I (Epic) 850 .19 80716 8 7313 

18 D JIM BRICKMAN f /MARK SCHULTZ 'Til I See You Again (Windham Hill /RMG) 848 +157 40715 10 8414 

17 D LUTHER VANDROSS Buy Me A Rose (J /RMG) 798 +15 83095 20 8610 

19 0 SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 695 +13 83426 6 5412 

21 D KEITH URBAN You'll Think Of Me (Capitol) 646 +52 52843 9 8313 

24 LOS LONELY BOYS Heaven (Di /Epic) 611 +144 97458 7 4211 

20 21 SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury / IOJMG) 587 .75 41251 17 7010 

22 ® EVANESCENCE My Immortal (Wind-up) 564 +14 88840 14 3212 

23 ® LEANN RIMES fIRONAN KEATING Last Thing On My Mind (Curb) 530 +50 20268 6 7313 

26 RICK SPRINGFIELD Beautiful You (Gamer /Red Ink) 301 +24 11194 4 5211 

28 ® HOOBASTANK The Reason (lsland / IDJMG) 275 +27 30140 5 1711 

27 CORRS Summer Sunshine (Atlantic) 260 +6 12043 4 3611 

25 27 DARYL HALL What's In Your World (Rhythm &Groove /Liquidé) 244 .100 10061 11 3910 

(Debut> FANTASIA I Believe (J /RMG) 232 +81 23169 1 3916 

30 JAMIE CULLUM All At Sea (Verve /Universal) 206 +23 4409 2 4017 

IDebut> (I) CHERIE Older Than My Years (Lava) 196 +43 11603 1 4116 

119 AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
7/11 -7/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added 
is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour 
Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

New &Active 
JEFF TIMMONS Whisper That Way (SLG /Rising Phoenix) 

Total Plays: 159, Total Stations: 31, Adds: 5 

HEART Perfect Goodbye (Sovereign Artists) 

BOYZ II MEN Sara Smile /MSM /Koch) 

Total Plays: 113, Total Stations: 20, Adds: 3 

PATTI LABELLE New Day (DelSoul/IDJMG) 
Total Plays: 144, Total Stations: 26, Adds: 1 Total Plays: 109, Total Stations: 24, Adds: 2 

JESSICA SIMPSON Angels (Columbia) CYNDI LAUPER Walk On By (Epic) 

Total Plays: 136, Total Stations: 23, Adds: 2 Total Plays: 106, Total Stations: 22, Adds: 2 

DIANA KRALL Narrow Daylight (GRP /VMG) JONELL MOSSER Now That I'm On My Own (RockUs) 

Total Plays: 135, Total Stations: 29, Adds: 3 Total Plays: 70, Total Stations: 19, Adds: 2 

JOSH GROBAN Remember When It Rained (143 /Reprise) NATALIE GRANT I Am Not Alone (Curb) 

Total Plays: 121, Total Stations: 45, Adds: 16 Total Plays: 68, Total Stations: 16, Adds: 4 

Songs ranked by total plays 

Most Added' 
www.rradds.com 

45 

POWERED 

MEBIABASE 

ARTIST tItLE Li8EL;S, 

JOSH GROBAN Remember When It Rained (143 /Reprise) 

JAMIE CULLUM All At Sea /Verve /Universal) 

DIANA DEGARMO Don't Cry Out Loud /J /RMG) 

CHERIE Older Than My Years (Lava) 

FANTASIA I Believe (J /RMGI 

JEFF TIMMONS Whisper That Way (SLG /Rising Phoenix) 

ADDS 

16 

7 

7 

6 

6 

5 

J. BRICKMAN fIM. SCHULTZ 'Til I See You... (Windham HiIIIRMG) 4 

NATALIE GRANT I Am Not Alone (Curb) 4 

Most 
Increased Plays 
ARTIS" 

TOTAL 
PLAY 

INCREASE 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) +221 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Cava) +173 

J. BRICKMAN fIM. SCHULTZ 'Til I See You... (WindhamHÖVRMG) +157 

LOS LONELY BOYS Heaven (Or/Epic) +144 

MARTINA MCBRIDE This One's For The Girls (RCA) +125 

MAROON 5 This Love (Octone /J /RMG) +125 

JOSH GROBAN Remember When It Rained (143 /Reprise) +117 

JOSH GROBAN To Where You Are 1143 /Reprise) +108 

PHIL COLLINS Can't Stop Loving You (Atlantic) +107 

DIDO White Flag (Arista /RMGI +95 

Recurrents 
ARTIST TITLE LABEL(S) 

SHANIA TWAIN Forever And For Always (Mercury/IDJMGI 

TRAIN Calling All Angels (Columbia) 

MATCHBOX TWENTY Unwell (Atlantic) 

TOTAL 

PLAYS 

1376 

1298 

1210 

LUTHER VANDROSS Dance With My Father (JIRMG) 924 

COUNTING CROWS Big Yellow Taxi (Geffen /lnterscope) 893 

SANTANA fIMICHELLE BRANCH The Game Of Love /Arista /RMG/ 883 

SHERYL CROW Soak Up The Sun (A &M /lnterscope) 

PHIL COLLINS Can't Stop Loving You (Atlantic) 

VANESSA CARLTON A Thousand Miles (A &M /lnterscopel 

LONESTAR I'm Already There (BHA) 

ENRIQUE IGLESIAS Hero (Interscopel 

TRAIN Drops Of Jupiter (Tell Me) (Columbia) 

851 

833 

766 

743 

729 

702 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

TA NI 

MALY. 
Turnkey marketing programs that target 
your listeners. (They make money, too!) 

Register at www.getntr.com 
or call 818.461.8047. 

emCr1ICmC 
I NNO VAT 
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AC 

RaleTheMUsic.com 
11 BSIlllql 

America's Best Testing AC Songs 12 + 

For The Week Ending 7/23/04 

Artist Title (Label) TW 

JOSH GROBAN You Raise Me Up (143 /Reprise) 3.87 

MAROON 5 This Love (Octane /J /RMG) 3.80 

3 DOORS DOWN Here Without You (Republic /Universal( 3.78 

CELINE DION You And I (Epic) 3.75 

LIONEL RICHIE Just For You (Island/IDJMG) 3.73 

KEITH URBAN You'll Think Of Me (Capitol) 3.71 

MARTINA MCBRIDE This Ones For The Girls (RCA) 3.70 

KIMBERLEY LOCKE 8th World Wonder (Curb) 3.70 

J. BRICKMAN f!M. SCHULTZ'TiI I... (Windham HiiI /RMG) 3.70 

S. TWAIN It Only Hurts When I'm Breathing (Mercury/LLUMG) 3.64 

MERCYME Here With Me 1 /NO /Curb) 3.63 

SEAL Loves Divine (Warner Bros.) 3.62 

FIVE FOR FIGHTING 100 Years /Aware /Columbia) 3.60 

LUTHER VANDROSS Buy Me A Rose (JIRMGI 3.59 

TRAIN Calling All Angels (Columbia) 3.58 

M. MCDONALD Ain't No Mountain High Enough (Motown) 3.54 

DIDO White Flag (Arista /RMG) 3.40 

WILSON PHILLIPS Go Your Own Way (Columbia) 3.37 

S. CROW The First Cut Is The Deepest (A &M /Interscope) 3.18 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 3.10 

W W V/ 

LW Famil. Burn 25 -54 25 -34 35 -54 

4.03 95% 41% 3.93 3.51 4.05 

3.80 90°./0 37% 3.84 3.82 3.85 

3.81 94% 39% 3.88 3.85 3.89 

3.78 75% 17% 3.72 3.44 3.00 

3.69 87% 25% 3.83 3.65 3.E8 

3.86 63% 13% 3.77 3.70 339 

3.73 94% 37% 3.77 3.56 3.E4 

3.87 88% 27% 3.78 4.00 3,72 

3.84 60% 12% 3.76 3.57 3.E1 

3.61 89% 31% 3.65 3.59 317 

3.69 67% 20% 3.69 3.73 3.E.8 

3.62 87% 32% 3.70 3.80 317 

3.70 93% 43% 3.70 3.80 317 

3.66 85% 33% 3.72 3.36 3.82 

3.75 95% 52% 3.71 3.60 3.75 

3.48 94% 45% 3.52 3.38 3.56 

3.46 93% 52% 3.40 3.28 3.43 

3.38 90% 32% 3.39 3.33 3.41 

3.30 99% 66% 3.12 3.20 3.10 

3.33 96% 63% 3.19 2.71 3.33 

Total sample size is 283 respondents. Total average favorability estimates are based on a scale of 1.5 (1= dislike very much, 5 = like 

very much 1. Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number 

of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 

is based on persons 12+. Persons are screened via the Internet. Once passed. they can take the music test based on the formaVmusic 

preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opiniors of 
participants on the the Internet only RateTheMusic is a registered trademark of RateTheMusic. core The RIM system. is available for 

local radio stations by calling 818-377-5300. RateTheMusic. corn data is provided by Mediabase Research. a division of Prerriere 
Radio Networks. 

AC TOP 3O 
CANADA 
LAS' 

WEEK 
TOTAL 

WEEK ARTIST TITLE LABEL(S1 PLAYS 
.1- 

PLAYS 
WEEKS ON 

CHART 
TOTAL 

STATIONS 

3 0 MAROON 5 This Love (Octane /J /RMG) 291 +5 12 1010 

1 2 CELINE DION You And I /Epic/ 290 17 7 710 

2 3 LIONEL RICHIE Just For You (island /IDJMG) 280 22 15 1110 

5 0 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 254 +12 15 1210 

4 5 ALANIS MORISSETTE Everything (Maverick/Reprise) 251 3 14 710 

9 o + RON SEXSMITH Whatever It Takes (Nettwerk) 235 +6 13 810 

8 7 xtP GEORGE MICHAEL Amazing (Epic) 229 3 7 710 

7 8 Ar S. TWAIN It Only Hurts When... (Mercury/IDJMG) 219 -14 15 1410 

10 9 4, SARAH HARMER Almost (Zoe /Rounder) 215 -10 13 BIO 

11 i SEAL Loves Divine (Warner Bros.) 213 +11 15 1111 

6 11 SARAH MCLACHLAN Stupid (Arista /RMG) 196 -44 15 1310 

12 CORRS Summer Sunshine (Atlantic) 191 +5 7 610 

23 SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 178 +52 3 410 

13 14 DIANA KRALL Narrow Daylight (GRP /VMG) 169 -9 14 710 

14 15 i MARTINA MCBRIDE This One's For The Girls (RCA) 166 .9 15 1010 

17 DIDO 0on't Leave Home (Arista /RMG) 157 *2 12 510 

15 17 ó JACKSOUL Still Believe In Love (Vik/BMG Music Canada) 150 -21 15 1310 

16 18 S. CROW The First Cut Is The Deepest (A &M /Interscope) 142 -25 15 1510 

20 19 3 DOORS DOWN Here Without You (Republic /Universal)141 -2 15 1010 

19 20 M. MCDONALD Ain't No Mountain High Enough (Motown) 141 .8 15 910 

22 DIDO White Flag /Arista /RMG) 139 +3 15 1710 

21 22 LUTHER VANDROSS Buy Me A Rose (J /RMG) 136 6 15 911 

24 EVANESCENCE My Immortal (Windup) 130 +8 11 610 

18 24 NORAH JONES Sunrise (Blue Note/EMC) 125 29 15 1410 

27 e UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 114 +7 15 1110 

25 26 WILSON PHILLIPS Go Your Own Way (olumbia) 114 .7 9 510 

28 27 JOSH GROBAN You Raise Me Up (143 /Reprise) 98 .3 15 1110 

¡Debut> 'e DELTA GOODREM Born To Try (Sony Music Canada) 97 +10 310 

iDebut> LOS LONELY BOYS Heaven (Or /Epic) 95 +19 111 

MATCHBOX TWENTY Unwell (Atlantic) 95 +3 10 910 

18 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 

Songs ranked by total plays for the airplay week of 7/11 -7/17. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R& R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 4. Indicates 

i.Cancon. © 2004. R &R. Inc. 
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HorAc Top 40 
> July 23, 2004 

ARTIST ' _ 45ELà 

HOOBASTANK The Reason (Island/WWI 

MAROON 5 This Love (Octone /J /RMG) 

LOS LONELY BOYS Heaven (Or/Epic) 

COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

NICKELBACK Someday (Roadrunner /IDJMG) 

SWITCHFOOT Meant To Live (Red Ink /Columbia) 

EVANESCENCE My Immortal (Windup) 

311 Love Song (Maverick/Volcano/Zomba) 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

3 DOORS DOWN Here Without You (Republic /Universal) 

SHERYL CROW Light In Your Eyes (A &M /lnterscopel 

GAVIN DEGRAW I Don't Want To Be (J /RMG) 

MATCHBOX TWENTY Bright Lights (At/antic) 

FINGER ELEVEN One Thing (Wind -up) 

ALANIS MORISSETTE Everything (Maverick /Reprise) 

TRAIN Ordinary (Columbia) 

CALLING Our Lives (RCA /RMG) 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 

MAROON 5 She Will Be Loved (Octone /J /RMG) 

UNCLE KRACKER Rescue (lava) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IOJMG) 

JASON MRAZ Curbside Prophet (Atlantic) 

RICHARD MARX When You're Gone (Manhattan /EMC) 

AVION Seven Days Without You (Independent) 

SCISSOR SISTERS Take Your Manta (Universal) 

BLINK-182 I Miss You (Geffen) 

MARTINA MCBRIDE This One's For The Girls (RCA) 

SARAH MCLACHLAN Stupid (Ar/sta /RMG) 

BRITNEY SPEARS Everytime (Jive /Zomba) 

YELLOWCARD Ocean Avenue (Capitol) 

DIDO Don't Leave Home (Arista/RMG) 

BUTTERFLY BOUCHER Another White Dash (A &M /lnterscope) 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

GEORGE MICHAEL Amazing (Epic) 

DEFAULT All She Wrote (TVT/ 

JENNIFER MARKS Live (Bardic) 

MELISSA ETHERIDGE This Moment (island /IDJMG) 

SEETHER fIAMY LEE Broken (Windup) 

MERCYME Here With Me (NO /Curb) 

TOTAL l - TOTAL WEEKS ON TOTAL STATIONS 
PLAYS PLAYS AUDIENCE CHART ADDS 

00) 

4185 +169 286001 22 9610 

3930 +59 273319 28 9610 

3690 +178 248072 18 9510 

3375 +217 225741 11 9610 

2637 +88 150195 23 8310 

2377 .40 164764 43 7810 

2345 +224 131844 16 7911 

2211 -27 147152 34 8710 

2010 +275 129570 14 8014 

1986 +4 131418 35 7910 

1846 +92 130903 49 8710 

1840 +120 107254 12 8012 

1726 +191 94156 18 7511 

1682 .39 115132 49 8510 

1603 +128 79676 11 6414 

1589 -194 94470 17 7110 

1561 +201 83163 7 7115 

1512 +47 70686 15 7211 

1492 -223 86704 19 6210 

1254 +489 73864 4 82113 

1096 +26 41559 9 6211 

1065 +77 45146 7 6218 

766 -41 29071 10 4610 

676 +29 27168 6 4511 

615 +70 18921 7 3713 

585 +17 34084 5 3712 

566 +51 27035 10 1310 

479 +62 31931 6 1910 

478 .186 30245 19 4410 

459 +53 17961 5 2011 

457 +95 16753 3 2212 

453 298 22232 12 3910 

450 100 15184 10 4010 

387 -178 21619 16 2710 

311 +65 12274 2 1810 

308 +29 10603 2 1812 

293 +40 5382 2 2814 

287 -93 8207 6 3210 

269 +94 9365 1 711 

261 +24 10312 2 1210 

97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 7/11 -7/17. Bullets appear on songs gaining plays or remaining flat from prev,ous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Ouarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron 
Company (© 2004. The Arbitron Company). © 2004, R &R, Inc. 

Most Added 
www. rradds. coin 

ART s- 

47 

ADDS 

SARAH MCLACHLAN World On Fire (Arista /RMG) 20 

MAROON 5 She Will Be Loved (Gctone /J /RMG) 13 

TEARS FOR FEARS Call Me Mellow (Universal Music Entertainment) 11 

NICKELBACK Feelin Way Too Damn Good (RoadrwonerlIDJMG) B 

KELLY CLARKSON Breakaway (Hollywood) 7 

TRAIN Ordinary (Columbia) 5 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 5 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

MAROON 5 She Will Be Loved (Octane /J /RMG) +489 

311 Love Song (Maverick/VolcanolZomba) +275 

SWITCHFOOT Meant To Live (Red Ink /Columbia) +224 

COUNTING CROWS Accidentally In Love /Drew/Works/Geffen/ +217 

TRAIN Ordinary (Columbia) +201 

GAVIN DEGRAW I Don't Want To Be (J /RMG) +191 

LOS LONELY BOYS Heaven (Odfpic) +178 

HOOBASTANK The Reason (ls /andlIOJMG) +169 

FINGER ELEVEN One Thing (Windup) +128 

SHERYL CROW Light In Your Eyes (A &M /lnterscopel +120 

New &Active 
PAT MCGEE BAND Beautiful Ways (Warner Bros.) 

Total Plays: 261, Total Stations: 16, Adds: 1 

THIRD DAY I Believe (Essential /PLG) 

Total Plays: 254, Total Stations: 26, Adds: 2 

TOBY LIGHTMAN Real Love (lava) 

Total Plays: 254, Total Stations: 17, Adds: 1 

EDWIN MCCAIN f(MAIA SHARP Say Anything TORT/ 

Total Plays: 205, Total Stations: 18, Adds: 1 

RYAN CABRERA On The Way Down (E.V.L.A.'At /antic) 

Total Plays: 200, Total Stations: 20, Adds: 0 

DIANA ANAID Last Thing (Five Crowns Music) 

Total Plays: 191, Total Stations: 16, Adds: 2 

HOWIE DAY Collide (Epic) 

Total Plays: 187, Total Stations: 15, Adds: 2 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

Total Plays: 182, Total Stations: 15, Adds: 5 

BONNIE MCKEE Somebody (Reprise) 

Total Plays: 162, Total Stations: 20, Adds: 0 

DAVE MATTHEWS Oh (RCA /RMG) 

Total Plays: 143, Total Stations: 11, Adds: 1 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 
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48 , HOTA C 
® July 23, 2004 

fileTheMusic.com 
r n! I, 

America's Best Testing Hot AC Songs 12+ 
For The Week Ending 7/23/04 

W W W 
Artist Title (Label) TW LW Famil. Burn 18 -34 18 -24 25 -34 

MATCHBOX TWENTY Bright Lights (Atlantic) 4.23 4.35 97n/ 34% 

MAROON 5 This Love /Octane /J /RMG/ 4.20 4.20 100% 43% 

COUNTING CROWS Accident* In Love /DreamWorks/GeHert/ 4.18 4.19 81% 11% 

HOOBASTANK The Reason(Island/WDJMGJ 4.15 4.27 98% 37% 

CALLING Our Lives (RCA /RMG) 4.15 4.13 84% 11% 

GAVIN DEGRAW I Don't Want To Be (J /RMG) 4.10 3.95 73% 12% 

3 DOORS DOWN Here Without You (Republic /Universal/ 4.09 4.10 99% 48% 

SWITCHFOOT Meant To Live (Red lnk/Columbia) 4.09 4.11 88% 22% 

FINGER ELEVEN One Thing (Windup/ 4.07 4.15 70% 11% 

NICKELBACK Someday (Roadrunner /IDJMGI 4.06 4.06 98% 47% 

3 DOORS DOWN Away From The Sun (RepubhclUniversal) 4.06 4.01 91% 27% 

SANTANA fIALEX BAND Why Don't You & I (Arista/RMG) 4.04 4.18 97% 44% 

TRAIN Ordinary (Columbia! 4.03 4.02 67% 9% 

NICKELBACK Feelin' Way... (Roadrunner/10,W 3.96 3.83 69% 13% 

EVANESCENCE My Immortal (Windup) 3.94 3.96 99% 48'aó 

LOS LONELY BOYS Heaven(Or /Epic) 3.91 3.86 92% 28% 

FIVE FOR FIGHTING 100 Years (Aware /Columbia/ 3.86 3.96 94% 41% 

RICHARD MARX When You're Gone (Manhattan/EMC/ 3.83 3.70 40% 5% 

AVRIL LAVIGNE Don't Tell Me (Arista/RMG) 3.74 3.75 97% 34% 

SHERYL CROW Light In Your Eyes /A &M /lnterscopeJ 3.73 3.75 79% 17% 

JASON MRAZ Curbside Prophet (Atlantic) 3.71 3.76 75% 19% 

311 Love Song (Maverick/Volcano /Zomba) 3.70 3.74 79% 22% 

SARAH MCLACHLAN Stupid (Arista /RMG/ 3.68 3.83 80% 23% 

ALANIS MORISSETTE Everything (Maverick/Reprisel 3.66 3.72 90% 26% 

JET Are You Gonna Be My Girl /Atlantic) 3.64 3.71 94% 43% 

DIDO Don't Leave Home (Aosta /RMG/ 3.57 3.48 66% 19% 

UNCLE KRACKER Rescue (Lava) 3.47 3.32 53% 14% 

LENNY KRAVITZ Where Are We Runnin ? /Virgin) 3.43 3.54 90% 33% 
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Total sample size is 470 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very 
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total 
bum represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity 
to appear on survey. Sample composition is based on persons 12.. Persons are screened via the Internet. Once passed, 
they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace 
callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a 

registered trademark of RateTheMusic. corn. The RTM system, is available for local radio stations by calling 818-377 - 
5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

R!? HOTAC TOP3O 
CANADA 

POWERED 

MEDIABASE 

LAST 
WEEK 

TH'S _ 

.,_E. ARTIST __ _ r-... TOTAL 
PLAYS 

/- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

1 1 HOOBASTANK The Reason (Island/ /DJMG) 483 -7 15 1110 

2 0 COUNTING CROWS Accidentally ...(OreamWorks'Gefen) 458 +21 9 510 

3 3 MAROON 5 This Love (Octane /J /RMGJ 391 -29 15 1710 

4 4 CALLING Our Lives (RCA /RMG) 375 33 12 610 

5 5 i ALANIS MORISSETTE Everything (Maverick /Reprise) 352 11 15 1710 

12 O e AVRIL LAVIGNE My Happy Ending (Arista /RMG) 345 70 4 410 

6 GEORGE MICHAEL Amazing (Epic) 339 -3 14 810 

10 3 DOORS DOWN Away From The Sun (Republic. Universal) 310 -4 15 1410 

8 9 SHERYL CROW Light In Your Eyes (A &M /lnterscopeJ 307 5 9 310 

9 UNCLE KRACKER Rescue (Lava) 306 0 6 310 

7 11 LOS LONELY BOYS Heaven (Or /Epic) 298 16 9 310 

11 + FEFE DOBSON Don't Go iGirls & Boys) (Island / IDJMG) 293 +15 8 510 

20 e SARAH MCLACHLAN World On Fire (Arista /RMGJ 281 +82 3 310 

17 TRAIN Ordinary (Columbia) 272 +27 5 611 

15 SEETHER fIAMY LEE Broken (Windup) 264 +1 6 510 

14 16 CORRS Summer Sunshine (Atlantic) 256 -8 9 610 

13 17 4 NELLY FURTADO Try (DreamWorks / /nterscopel 227 -47 15 1210 

16 18 LENNY KRAVITZ Where Are We Runnin'? (Virgin) 221 -31 11 410 

21 ' e NICKELBACK Feelin' Way... (Roadrunner /IDJMG) 216 +19 5 410 

22 I MIS TEED Scandalous (Reprise) 193 +14 5 310 

24 + SOULDECISION Cadillac Dress (Independent) 192 +26 3 310 

28 4 STABILO Everybody (Virgin Music Canada) 176 +42 2 310 

18 23 + AVRIL LAVIGNE Don't Tell Me (Arista/HMG) 166 -44 15 1510 

30 el ASHLEE SIMPSON Pieces Of Me (Geffen) 155 +26 2 410 

23 25 DIDO Don't Leave Home (Arista/MG) 155 -23 10 810 

'Debut MAROON 5 She Will Be Loved (Octone/J/RMG) 150 +57 1 310 

25 27 a RON SEXSMITH Whatever It Takes (Nettwerk) 141 -9 7 310 

RASMUS In The Shadows (lnterscopeJ 136 +12 5 410 

NO DOUBT It's My Life ( lnterscope) 135 +6 14 1610 

'Debut> SWITCHFOOT Meant To Live (Red Ink/Columbia) 133 +31 1 410 

17 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 7/11 -7/17. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added Is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

song. Q Indicates Cancon. ® 2004, R &R. Inc. 
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CAROL ARCHER 
carcher@radioandrecords. com 

PART ONE OF A TWO-PART SERIES 

SMOOTH JAZZ July 23, 2004 R&R 49 

Comes The Dawn: 
Digital Music Players 
Music is here to stay, but CDs are nearly obsolete 

hen it comes to the digital revolution, I am nei- 
ther Luddite nor early adopter, just somewhere in the 
middle, like most people. But I had an epiphany about 
digital music players during a recent drive to San Di- 
ego to attend KIFM's fabled Anniversary Festival over 
Memorial Day weekend. 

It happened when I stopped in 
the beautiful northern San Diego 
County town of Cardiff by the Sea 

for a reunion with an 
old friend, SJ pioneer, 
former longtime KIFM 

PD and now consult- 
ant to Norman Lear 
and Concord Records 

Bob O'Connor. 
This week I'll share 

some of what I learned 
from O'Connor. Next 
week, in the conclusion 
of this column, we'll 
hear about DMPs -dig- 
ital music players - 
from two others who are also new - 
technology mavens, keyboardist- 
producer Jeff Lorber and Shanach- 
ié s Bill Cason. As you'll see, these 

men have their digital gear down. 

What Are You Listening To? 

O'Connor and I met at an ocean- 

front juice bar. Our conversation 
covered a lot of ground quickly, es- 

pecially about music. We were still 
talking even as we sauntered back 
to our cars, which were parked side 
by side. Then he asked the inevita- 
ble question: "What are you listen- 
ing to ?" 

I handed him my Instinct Records 

This Is Acid Jazz 20 -disc wallet con- 
taining Diana Krall's latest, Air, Keb' 
Mó , Praful, Zero 7, Let It Bleed, Paul 

Butterfield's East/West and Groove 
Armada, among others -a verita- 
ble cornucopia of music, right? 
Wrong. 

"And what are you listening to, 

Bob ?" I asked. 

"Everything!" he said. He pulled 
an iPod the size of a deck of cards 
from his pocket - the first I had 
seen up close. "I've got 7,000 songs 

in here - my whole library" An 
iPod Mini holds 1,000 songs; the 
standard model holds up to 10,000. 

When I asked for a demonstra- 
tion, O'Connor plugged the player's 
adapter into his car stereo and, with 

the push of a button and 
a glance at the iPod's 
LCD screen, played 
KraII's heart -stopping 
"Narrow Daylight" in 
CD- quality sound. I 

was stunned, mes- 
merized and com- 
pletely hooked. 

When it comes to 
this technology, I'm a 

rookie, still lugging 
bulky CDs every- 

where, and I wanted to grasp the 
larger picture on digital music play- 
ers, as well as the nuts and bolts - 
like whether I need a degree from 
MIT before I buy one. O'Connor was 
the perfect person to consult. 

Killer App 
He said he's passionate about Ap- 

ple's iTunes and iPod digital music 
technology because it makes music 

infinitely more portable and acces- 

sible not only for consumers, but 
also for music and other entertain- 
ment professionals. 

"I credit Steve Jobs and the Ap- 
ple culture for developing artist - 
friendly systems," O'Connor said. 

"Macs and Pro -Tools are pretty 
much the standard in recording stu- 
dios, and on the movie side, every- 
thing is edited on Macs. Steve Jobs 

really stepped up to try to make 
some sense of this digital realm, 
which became such a nightmare for 
music companies with illegal down- 
loading. 

"Jobs' idea was that if you make it 
easy and fun, and you have good, 
strong software - which became 
iTunes - and a convenient appara- 
tus to download to - the iPod - 
people will pay for it. He was right. 
The iTunes store will hit sales of 100 

million songs by the time you read 

this." 
O'Connor walked me through 

the basics of the iPod, clearly his 
DMP of choice. In fact, he's on his 

fifth iPod, and everyone in his 
three- person household owns one. 

"The iPod software is a music -file 
database," he explained. "There 
are two ways to get music. One is 

to rip it from your own CDs in 
your CD burner, then hit a button 
in iTunes that tells it to import 
those songs into your newly cre- 

ated library. It takes about three 
minutes to rip a full CD into your 
iPod, and it might take about a 

month to put your top 100 favor- 
ite CDs into your player. 

"The other way is to go to the 
Apple music store through iTunes, 
where you can browse through 
hundreds of thousands of titles. 
You can buy an individual track 
for 99 cents or an album for $9.99. 

With a broadband connection it 
takes a minute or two to download 
an album. 

"If I was a PD, I 

would buy an iPod 

for my MD so she or 

he could audition 

music easily without 

being tethered to the 

office." 

"To put those songs on your iPod 
from your iTunes database, you con- 

nect through a FireWire port, which 
is even faster than a USB connection. 
Hit 'load,' and you can put 100 

songs on your iPod in five minutes. 
It's lightning fast. That's a killer app, 

because no one has time to sit for 
hours, loading songs." 

A Threat To Radio? 

O'Connor continued, "The iTunes 

division - which includes every- 
thing associated with iTunes, in- 
cluding the iPod - has incorporat- 
ed radio into iTunes, because they 
don't want to be feared by radio, but 
rather to work in tandem with it. 

You can now access the playlist of 
any station in the country that re- 

ports to R &R, which is a brilliant 
innovation. 

"When I hear a song that I like on 
KIFM or [Triple Ai KPRI /San Diego, 

I don't want to call the station to find 
out what it is. Instead, I open iTunes 

and click on the station, and I can 

not only see it, I can hear it, sample 
it and, if I like it, buy it and down- 
load it into iTunes and right into my 
iPod." 

People have an ever -expanding 
menu of entertainment and commu- 
nication options from which to 
choose - including the Internet, 
video games, DVDs and satellite 
radio -all of which have the poten- 

tial to undermine radio listening, as 

demonstrated by the steadily declin- 

ing overall listening levels in recent 

years. Is radio under direct threat 
with the advent of the iPod and oth- 
er digital music players? O'Connor 
thinks so, and his thoughts on the 
question strike me as astute. 

"To this day the prevailing atti- 
tude of music stations is that they 
must reach out to fringe P2s and P3s - people who don't like a station 
or format too much - sometimes at 

the expense of the core audience," 
he said. 

"The belief is, 'Why worry so 

much about the core? We'll play Eric 

Clapton, and who cares if the real 

jazz lovers don't like it, because our 
P2s and P3s do, and we need to ap- 

pease them as well. Besides, where 
else is the core audience going to go 
to get jazz ?' 

"The iPod is where they go. 
They're turning you off, and they're 
turning on their entire collection of 
300 CDs, which they can carry right 
in their pocket. That's tough." 

Know The Enemy 

"I've always believed that the big- 
gest enemy wasn't other radio sta- 

tions, but the on -off switch," 
O'Connor continued. "If listeners 
switch to another radio station, you 
always have a chance that they'll 
come back to you. But once they 
turn off the radio, you're out of the 

game, especially if they go to an 
unlimited amount of digital music 
that they can program themselves. 

"The iPod now has 'playlist on 
the go,' a function that allows you 
to put songs in any order you want 
or to shuffle them. With an iPod, you 
don't ever again have to hear a song 

you don't like, not to mention com- 
mercials, because you can easily cus- 

tomize your music. 
"This technology can also be a 

programmer's friend. KPRI, for ex- 

ample, is on the air saying, 'You can 

access our playlist through iTunes,' 

which is just brilliant, because it's an 

upscale station. And remember that 
now the iPod isn't just for Mac. It's 
available for Windows as well, so 

you have the whole PC audience out 
there too. 

"The technology and the plan Ap- 
ple laid out are brilliant. They're cer- 

tainly not the only game in town, but 
they are the most well known and the 

easiest to access. I must not be the 

only one who thinks so, because Ap- 
ple literally cant keep up with the de- 

mand. They are backordered on the 

Minis. They can't make them fast 

enough - and these are $300 digital 
music players, not $50 ones." 

"With an iPod, you 

don't ever again 

have to hear a 

song you don't 

like, not to 

mention 

commercials, 

because you can 

easily customize 

your music." 

Radio In Denial 
"If I were a program director or a 

music director today, I wouldn't be 

without an iPod," O'Connor contin- 
ued. "In fact, if I was a PD, I would 
buy an iPod for my MD so she or he 

could audition music easily, without 
being tethered to the office. Any time 
you have a tool like this to help you 
get things done faster or make it eas- 

ier to move the music, it's invaluable. 
Plus, it's so damn cool -looking." 

I told O'Connor thata surprising 
number of Smooth Jazz PDs and 
MDs don't have a DMP yet. "Radio 
needs to take a lesson from the 
record business about the price of 
being in denial," he replied. "Volks- 
wagen and BMW have just an- 
nounced the introduction of a con- 
nector for an iPod that is hard-wired 
into their cars' audio systems, which 
means the remote controls on the 
steering wheel operate the iPod and 
the readout comes out over the ra- 

dio's LCD screen. 

"This is a paradigm-shifting tech- 
nology. What is behind all this is 
MP3 technology - which Apple 
has now moved to MP4, with its 
loss -less AAC format, which has 
smaller compression, sounds even 
better and produces less noise and 
better dynamics. Pretty soon a col- 
or screen is going to be added and, 
quite likely, a wireless Internet con- 
nection." 
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ARTIST TITLE LABELS 
TOTAL 
PLAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

DAVE KOZ All I See Is You (Capitol) 873 -12 105454 21 4010 

PAUL TAYLOR Steppin' Out (Peak) 705 -17 85765 25 3910 

EUGE GROOVE Livin' Large ( Narada) 683 47 78032 24 3811 

PAUL B R O W N 2417 (GRP /VMG) 666 -11 82833 26 3910 

MARC ANTOINE Mediterraneo (Rendezvous) 650 .12 88567 22 3710 

MICHAEL LINGTON Show Me (Rendezvous) 633 +15 73055 15 4011 

RICHARD SMITH Sing A Song (4440) 605 -31 63886 32 3410 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMG) 592 +64 82586 8 4011 

PETER WHITE Talkin' Bout Love (Columbia) 563 .21 79420 27 3910 

JOYCE COOLING Express on (Narada) 549 +15 70244 19 3910 

ANITA BAKER You're My Everything (Blue Note /Virgin) 531) +52 60181 3 3510 

BONEY JAMES Here She Comes (Warner Bros.) 520 +26 58113 6 3910 

GERALD ALBRIGHT To The Max (GRP /VMG) 461 +12 59235 10 3610 

DIANA KRALL Temptation (GRP /VMG) 432 -29 36831 17 3610 

PAUL JACKSON, JR. Welkin' (Blue Note /EMC) 411 +12 35152 11 3310 

RICK BRAUN Daddy 0 (Warner Bros.) 389 -16 43081 20 3310 

SEAL Love's Divine (Warner Bros.) 376 +28 30605 10 2711 

BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bros.) 346 -1 42531 20 3310 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 328 +36 28633 5 3012 

DAN SIEGEL In Your Eyes (Native Language) 320 8 32373 19 2912 

LUTHER VANDROSS WI BEYONCE' The Closer I Get To You (J/RMG) 289 +13 27001 15 2210 

RAMSEY LEWIS TRIO The In Crowd (Naradal 286 +12 32055 8 2510 

PRAFUL Let The Chips Fal (Rendezvous) 259 -2 39025 18 2510 

CHRIS BOTTI Back Into My Heart (Columbia) 23? +5 31657 11 2212 

NICK COLIONNE its Been Too Long (3 Keys Music) 221 0 32011 4 2311 

GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin' Good (Vacilon) (Pyramid) 217 +8 11916 6 1611 

MARION MEADOWS Sweet Grapes (Heads Up) 193 +8 21472 3 2013 

PATTI LABELLE New Day (DefSoul /IDJMG) 191 +2 16505 5 1310 

KIM WATERS In Deep (Shanachie) 175 +17 12951 2 1712 

NESTOR TORRES Maybe Tonight (Heads Up) 144 -10 14938 12 1310 

40 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 7/11 -7/17. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs ate tied in total plays. the song with the larger increase 
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reperted to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons 
times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permiss on from the 
Arbitron Company (© 2004. The Arbitron Company). © 2004, R &R. Inc. 

New &Active 
RICHARD ELLIOT Your Secret Love (GRP /VMG) 

Total Plays: 142, Total Stations: 19, Adds: 4 

PIECES OF A DREAM Its Go Time (Heads Up) 

Total Plays: 110, Total Stations: 9, Adds: 0 

RENEE OLSTEAD A Love That Will Last (143 /Reprise/ 

Total Plays: 95, Total Stations: 7, Adds: 1 

FOURPLAY Play Around It (RCA Victor) 

Total Plays: 87, Total Stations: 8, Adds: O 

TORCUATO MARIANO Paula (215) 

Total Plays: 80, Total Stations: 7, Adds: 0 

AL JARREAU Cold Duck (SRP /VMG) 

Total Plays: 66, Total Stations: 5, Adds: 0 

LUTHER VANDROSS Thiik About You (J/RMG) 

Total Plays: 63, Total Stations: 5, Adds: 1 

ERIC DARIUS Night On Tie Town (Higher Octave /Naradal 

Total Plays: 62, Total Stations: 6, Adds: 0 

STEVE OLIVER Chips & Salsa (Koch) 

Total Plays: 59, Total Stations: 6, Adds: 1 

DAVID BENOIT I RUSS FREEMAN Palmetto Park (Peak /Concord) 

Total Plays: 54, Total Stations: 4, Adds: 0 

Songs ranked by total plays 

Most Added 
www.rradds. corn 

POWERED 

11E111:tß_tSE 

ARTIST TITLE LABELS) ADDS 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 
91 

TIM BOWMAN Summer Groove (Liquid B) 6 

RICHARD ELLIOT Your Secret Love (GRP /VMG) 4 

MARION MEADOWS Sweet Grapes (Heads Up) 3 

SOUL BALLET Cream (215) 3 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 2 

DAN SIEGEL In Your Eyes (Native Language) 2 

CHRIS BOTTI Back Into My Heart (Columbia) 2 

KIM WATERS In Deep (Shanachie) 2 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST 
. 

INCREASE 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMG) +64 

ANITA BAKER You're My Everything (Blue Note /Virgin) +52 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) +36 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) +34 

SEAL Love's Divine (Warner Bros.) +28 

BONEY JAMES Here She Comes (Warner Bros.) +26 

RENEE OLSTEAD A Love That Will Last (143 /Reprise) +25 

STEVE OLIVER Chips & Salsa (Koch) +25 

KIM WATERS In The House (Shanachie) +18 

Most 
Played Recurrents 
ARTIST - __ _ ___.. 

TOTAL 
PLAYS 

HIL ST. SOUL For The Love Of You (Shanachie) 338 

MIND/ ABAIR Save The Last Dance (GRP /VMG) 277 

PRAFUL Sigh (Rendezvous) 276 

NICK COLIONNE High Flyin' (3 Keys Music) 263 

KIM WATERS The Ride (Shanachie) 258 

STEVE COLE Everyday (Warner Bros.) 245 

RICHARD ELLIOT Sly (GRP /VMG) 244 

CHRIS BOTTI Indian Summer (Columbia) 222 

PAUL JACKSON, JR. It's A Shame (Blue Note/EMC) 212 

JAllMASTERS Puerto Banus (Trippin N' Rhythm) 204 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 200 

BASS X Vonni (Liquid 81 191 

NORAH JONES Sunrise (Blue Note/EMC) 183 

URBAN KNIGHTS Got To Give It Up (Narada) 179 

RONNY JORDAN At Last (NCoded) 179 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

I 

Smooth Jazz Consulting 
I 

BROADCAST ARCHITECTURE® 818- 461 -8016 
www_broadcastarchitecture_cm 
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July 23, 2004 

ARTIST TITLE LABEL(S) 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 

BONEY JAMES Here She Comes (Warner Bros.) 

FOURPLAY Play Around It (RCA Victor) 

GERALD ALBRIGHT To The Max (GRP/VMG) 

MICHAEL LINGTON Show Me (Rendezvous) 

EUGE GROOVE Livin'Large (Narada) 

KIM WATERS In Deep (Shanachie) 

JOYCE COOLING Expression ( Narada) 

WAYMAN TISDALE Ain't No Stoppid Us Now (Rendezvous) 

CHRIS BOTTI Back Into My Heart (Columbia) 

DAVE KOZ All I See Is You (Capitol) 

ERIC DARIUS Night On The Town (HigherUctave /Narada) 

EVERETTE HARP Can You Hear Me (A440) 

NICK COLIONNE Its Been Too Long (3 Keys Music) 

LARRY CARLTON Night Sweats (Bluebird) 

MARC ANTOINE Mediterraneo (Rendezvous) 

DIANA KRALL Temptation (GRP /VMG) 

ANITA BAKER You're My Everything (BlueNote/Virgin) 

RAMSEY LEWIS TRIO The In Crowd (Narada) 

ALJARREAU Cold Duck /GRP /VMG) 

GLADYS KNIGHT f /EDESIO ALEJANDRO Feelin' Good (Vacilan) (Pyramid) 

DAVID BENOIT I RUSS FREEMAN Palmetto Park (Peak/Concord) 

TORCUATO MARIANO Paula (215) 

PIECES OF A DREAM It's Go Time (Heads Up) 

PETER WHITE Talkin' Bout Love (Columbia) 

CHUCK LOEB Bring It (Shanachiel 

SPYRO GYRA Sunnier Fling (Heads Up) 

BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bros.) 

ERIC MARIENTHAL Secrets (Peak) 

NESTOR TORRES Maybe Tonight (Heads Up) 

TOTAL I - TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

IWI 

154 +2 789 7 1110 

149 +16 886 5 1310 

143 +10 857 5 1110 

134 .1 476 10 1010 

129 +1 343 13 910 

121 .4 459 24 910 

118 +19 567 5 1110 

114 +10 580 19 1110 

113 +10 533 3 1011 

107 +5 672 12 1110 

105 +1 279 21 710 

104 .4 543 14 810 

95 9 517 6 1010 

92 +18 587 3 810 

92 +3 356 8 910 

91 .2 389 22 810 

89 +2 538 17 910 

86 +8 491 2 1012 

85 +14 345 6 810 

84 +18 591 1 910 

84 0 689 4 811 

81 +15 276 3 811 

78 +6 488 2 710 

78 +1 740 5 610 

75 0 177 27 510 

74 +1 500 7 710 

72 .1 364 2 810 

72 -1 406 20 610 

71 +2 369 2 610 

71 0 636 15 710 

13 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 7/11 - Saturday 7/17. 
© 2004 Radio & Records. 
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Most Added 
www.rrindicator corn 
ARTIST `TLE LABELISI ADDS 

TIM BOWMAN Summer Groove (Liquid 81 4 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 4 

ANITA BAKER You're My Everything (Blue Note/Virgin) 2 

REGINA BELLE If I Ruled The World (Peak) 2 

DOC POWELL Listen Up (Heads Up) 2 

SOUL BALLET Cream 1215) 2 

POSITIVE FLOW The City Streets (Shanachiel 2 

Most 
Increased Plays 
ARTIST TITLE LABELIS) 

TOTAL 

PLAY 
INCREASE 

DOC POWELL Push (Heads Up) +40 

PAUL BROWN Moment By Moment (GRP /VMG) +27 

TIM BOWMAN Summer Groove (Liquid 8) +26 

REGINA BELLE If I Ruled The World (Peak) +23 

SHADES OF SOUL DJ. LORBER WI C. BOTT/ Gazpacho (Narada) +20 

KIM WATERS In Deep (Shanachiel +19 

AL JARREAU Cold Duck (GRP /VMG) +18 

NICK COLIONNE Its Been Too Long (3 Keys Music) +18 

NORMAN BROWN Up' N' At'Em (Warner Bros.) +18 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

RICHARD SMITH Sing A Song (A440) 56 

HIL ST. SOUL For The Love Of You (Shanachiel 55 

GRADY NICHOLS Allright (Compendia) 54 

PETE BELASCO Deeper (Compendia) 54 

STEVE COLE Everyday (Warner Bros.) 42 

RICHARD ELLIOT Sly (GRP/VMG) 41 

ALKEMX Time To Lounge (Rendezvous) 38 

NAJEE Eye 2 Eye IN-Coded) 32 

NICK COLIONNE High Flyin' 13 Keys Music) 31 

KIM WATERS The Ride (Shanachiel 31 

JEFF GOLUB Pass It On (GRP /VMG) 30 

RONNY JORDAN At Last (NCoded) 25 

WILL DOWNING A Million Ways (GRP /VMG) 20 

BASS X Vonni (Liquid 8) 20 

Reporters 
WZMR /Albany. NY' 
OM/PO'. Kevin Callahan 
M0: Julie Feiner 

a Ili, 1.11011,21 

LIROWN 

KAJZ/Albuquerque. NM' 
OM: Jim Walton 
POND- Paul Lame 

WJZLAIIanta, GA' 
POMO. Dare K 

MAlooN 

WOJZ/Allantic City. NJ' 
POMO: Man Edwards 

KSMJBakersfield, CA' 
OM/POMO: Chris Townshend 
APO. Man Kelly,, 

WEAA/Ballimore. MD 
OM: Marie Jackson 
PO: Kyle LaRue 
APOMD: Marcellus Shepard 

WSMJBallimore, MD' 
POND :ALLoon Lewis 

WVSU/Birmingham, AL 
GM/PD/10: Mdy Parrish 

WNUNChicago, IL' 
OM: Bob Koche 
PO: Sieve Stiles 
MO: Michael la Crosse 

WNWV /Cleveland. OH' 
OM/PD /M0: Bernie Kimble 

WJZNColumhus. OH' 

POMO: 
Bill Harman 

Agh 

KO/II/Dallas, TX' 
ON/PD: Kurt Johnson 
ND: Mara Conlon' 

KJCDBenver. CO' 
POMO: Michael Fischer 
IT '1,1.lAtIBP11,11 

RAI I 

VI Oil gr,it 

WVMV/Detroil. MI' 
ON/PD: Tom Sleeker 

ISAVLIAN 1150011 

MDi SandyKOnm 

KEZL/Fresno, CA' 
OM: E. Curtis Johnson 
PDMM:vJ. Weidenhalmer 

WORR/Ft. Myers, FL' 
OM: Steve Amari 
PO Joe Turner 
MD: Bondi Bachman 

WOTO/Hamord. CT 
PO /MD: Stewart Slone 

KHJZBnuston, TX' 
PO: Maxine Todd 
AP0M0 Greg Morgan 

LUTHER 

WJAB/lluntsville, AL 
POMO: Ellen w'ashinglan 

i vz voew p 
qFn 2 

úf r.`rrArr 

I HOLISE OF URBAN 
I. ANIMA LIMB 

WYJZAndianapolls Irr 
OM/PDMO: Carl Fn/ 

n1ONOD nuo 

KOAS/Las Vegas, NV' 
PD/MD: Erik Fox 
no 

KUAP/Little Rock, AR 
POMO: Michael Heliums 

KSBR/tos Angeles, CA WFSKMashville, TN 
OM/PO: Terry Wedel MOR No4rowper 
Mo:sqp.1: nr°a 

100A[EJaaHIRO 9 NOVAE Ofaeaar5eo01,15 
I PAIR 9P 

9 

V 
I rronNrulnwl PSM110,1 

i SOUL Mill 
KTWV/LOs Angeles, CA' DMX Smooth Jazz/Network 
PO Paul Goldstein PD /MO'. Jeanne Destro 

APO/MD. Samantha Windmann 

WJZL/Louisville. KY' 
PO'. Calor Glass 

WJZN/Memphis, TN' 
POMO: Norm nIIM 

n0 B01 riúl SOUL Jf1[ LOne1n W CHRIS Botti 

WLVE/Miami, FL' 
OM: Rob Roberts 
POMO: Rich NCMillan 

1 

WJZI/Milwaukee, WI' 
PO: Stan Atkinson 

KJZI/Minneapolis, MN' 
Po Bob Wood 
M0: Mike Wolf 

KRVR/Modesto,CA' 
OMMD: Doug MIN 
PD pm B_r l 

Io15m.LIJis,1, 

KSKX/Nelwork 
PO: Steve Hibbard 
MD: Laune Cobb 

an s siMo, 
Sirius Jan Cale/Network 
PO: Teresa Kincaid 
MO: Rick Laboy 
Li 

XM Watercolors/Network 
POMMO Sbinnta Colon 

SD .a::,/I 

WOCOBew York. NY' 
OfD: John Mullen 
Up WI 

WLOOBrlando, FL 
PO: Brian Margin 
ND: Psalm James 

s .i r 

sous: 
ér Y:;u 

WJJZ/Philadelphia, PA' 
PO: Michael Tour 
MO: Fmk CNN's 
NOW. 

KYOT/Phoenix, AZ' 
PD: Shaun Roily 
MEMO: Angie Hands 
1: Lim Dv5 

PAUL ̀ BROWN 0 
KJZSBeno, NV' 
OM: Rob Brooks 
PONNDD: Robert Dees 
AID 

WJZVBichmond, VA' 
PD: Re 

SniderrI 

KSSJ/Sacramento, CA' 
MOW Lee Hansen 

KBZN/SaIt Lake City, UT' 
ONIPDMO: Oan Jessup 

KIFMBan Diego, CA' 
OM: John oimick 
PO: Mike Vasque: 
APÓMD: Keelll Cole 

KKSF/San Francisco, CA' 
PO: Michael Erickson 
MO: Den Jones 
No Atles 

KJZY/Santa Rosa, CA' 
PO: Gordon Elol 
MDM0: Rob Singleton 

7 SI AL 

KWJZ/Seafle, WA' 
PO: Carol Handily 
MD: Dianna Rose 

WSSM/St. Louis. M0' 
PO: David Myers, 

WSJT/Tampa. FL' 
PO. Ross Block 
MO: Kathy Curtis 

WJZW/Washinglon, DC' 
OM: Kenny King 
PO: Carl Anderson 
MD: Reneer DePey 

KIM 

POWERED 

IFJ111.111.1SE 
'Monitored Reporters 

53 Total Reporters 

40 Total Monitored 

13 Total Indicator 

Did Not Report. 
Playlist Frozen (3): 
DMX Jazz Vocal Blend/ Network 
KNIK/Anchorage, AK 
W VAS/Montgomery. AL 

ELECTRONIC PROMOTION KITS 

c:RJ1kf bill 
TO RADIO PROGRAMMERS VIA. 

PßOMO 
HUTFAX 

E -MATI UPDfltE GOING FOR ODDS 

FOR MORE INFORMATION CONTACT.' ERN LLAMADO (310) 7óó-1655 

www.americanradiohistory.com
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CYNDEE MAXWELL 
cmaxwell@radioandrecords.com 

PART ONE OF A TWO -PART SERIES 

ROCK R&R July 23, 2004 

Harry Shearer On Indecency 
Actor, writer and man of many voices 
provides some perspective 

0 ne of the highlights of the recent Jacobs Media Rock 
Summit at this year's R &R Convention was watching 
Harry Shearer give a solo keynote address. This is a man 
who has contributed a wealth of humor to our culture 
over the years, much of it risqué. He has appeared in more 
than 60 films, including This Is Spinal Tap, The Right 
Stuff and A Mighty Wind; he was a staple on Saturday 
Night Live for five years; he's given us various voices 
on The Simpsons for eons; and he currently has a show 
on National Public Radio. 

Shearer tuts a last -minute replacement 

for author, political commentator and 
former Califonda gubenwtorialcandidate 

Arianna Huffington. Nothing weird here - Huffington had a family commitment. 

She was a trouper, though, 
and lined up two people to 

take her spot at the conven- 
tion: Shearer and writer-pro- 

ducer Lawrence O'Donnell, 

who sat on the indecency 
panel that followed Shearer's 

address. Our loss was also 

our gain. 

What fascinated the au- 
dience early in the speech 

were Shearer's experiences 
in radio at the start of his career. 
Through humorous anecdotes he re- 

vealed that hypocrisy and double stan- 
dards when it cones to indecency are 

nothing new. We thought it would be 

enlightening and entertaining to share 
with those of you who couldn't make it 

to Los Angeles this year Shearer's mes- 

sage to a freaked -out industry. 
We've crammed as much as we could 

into this week's colunm. The rest will ap- 

pear next week. 

In The Beginning 
As Paul Jacobs mentioned, I'm tak- 

ing over for the original- 
ly scheduled Arianna 
Huffington. I originally 
thought I'd do the re- 
marks in her voice, but 
then I realized she would 
probably need it herself. 
Then I thought, [voice of 
Mr. Bums] "Well, I'll give 
all you pathetic couch - 
monkeys a little treat," 
until my barristers in- 

formed me that the voice of C. Mont- 
gomery Bums is owned by someone 
viler and more Satanic than C. Mont- 
gomery Burns. So, you're stuck with 
me. 

I will start by sharing my creden- 
tials for speaking on the subject of in- 

decency The comedy group I was a 

member of in my early childhood, 
the Credibility Gap, was, we believe, 

Harry Shearer 

HERE'S TO YOU Two "Rate -a- Record, Rate -a- Wine" panelists share a 

toast at the R &R Convention 2004. Seen here (l -r) are WBLY/Columbus, OH PD 

Hal Fish and Wind -up Entertainment National Director /Rock Drew Hauser. 

It's worth 

remembering, 

despite all the 

blather about 

freedom of speech, 

that American TV 

networks would not 

allow a woman to be 

described as 

pregnant until the 

late 1950s. 

responsible for the first use on com- 
mercial FM Rock radio of the words 
asshole and hint. Kind of makes you 
proud you came to this room, doesn't 
it? 

Actually, the latter usage was part of 

a very political sketch in which Rich- 

ard Nixon was conspiring with Henry 
Kissinger to do something bad to Cam- 

bodia - you know, like they did. 
Along the way, the president 

brought up the fact that his trusted 
national security advisor seemed to 

be spending a lot of his time going 
on dates with sexy actress Jill St. John, 
and he offered a typically Nixonian 
piece of advice. He said, "Henry, 
drop that twat." It aired! 

Shortly afterward, when I was do- 
ing a commercial -radio version of the 
broadcast that later resurfaced as a 

little show, my public -radio broad- 
cast, I actually got fired for saying the. 
word penis on the air, again in a com- 
edy context. Not because penises are 
all that funny, but I was making it 

funny. The general manager told me 
in our goodbye phone call, which I'm 
delighted to cuote, "I could under- 
stand if you'd said 'fuck' or 'shit,' but 
'penis' ?" Yes, those were the glory 
days of album rock. 

hi the dawn of the '80s I wrote and 
performed a sketch on Saturday Night 

Live lampooning the apartheid re- 
gime of South Africa. It was a corn- 

The Winning Song 
This year's "Rate -a- Record, Rate -a- Wine" panel at the 
R &R Convention was another fun -filled exploration of the 
fruit of the vine and the fruit of some musical labors. Next 
week we'll show you the winning wines we sampled, but 
first, here is the musical outcome. 

With the help of Broadcast Architecture's Jason Muth, the session 

panelists and attendees used the company's MixMaster ratings system 
to log their scores after listening to each song. The makeup of the 

attendees was 59% radio, 21% records and 20% other. Seventy-six 
percent were male, and 24% were female. The rating scale for each 
song was 0 -5, with 5 being the highest score. Here are the results. 

Artist 

BREAKING BENJAMIN 

SKYWYND 

UNDIVIDED 

BREAKING BENJAMIN 

LETTER KILLS 

KILLSWITCH ENGAGE 

12 STONES 

FAMOUS 

WAITING FOR BRANTLEY 

Title 

Breakdown 

Escape Plan 

Face The Day 

Follow Me 

Don't Believe 

The End Of Heartache 

Far Away 

I'll Be Yours 

Blending Better 

Score 

3.7 

3.4 

3.3 

3.3 

3.1 

3.0 

3.0 

2.8 

2.5 

merdai purporting to peddle an in- 

sulting commemorative coin called 
the Niggerand. Oh, yes, that aired 
too. Try something like that right 
about now, and let me know how it 
comes out. 

The point being that forbidden 
words do change every decade or 
two, but there are always some. That 
radio station manager would have 
fired me at least twice more if I'd 
spent 30 seconds talking about anal 
sex with a stripper, but "shit" or 
"fuck" he'd have understood. 

Fast -Forward 
So where are we now? Congress is 

still considering huge increases in the 
fines for indecency on the air, Clear 
Channel has bought itself a "Get out 
of FCC jail" card, Howard Stem may 
be on his way to satellite heaven, and 
Mel Karmazin may be on his way to 
Disney hell. And it's worth remem- 
bering, despite all the blather about 
freedom of speech, that American TV 

networks would not allow a woman 
to be described as pregnant until the 
late 1950s. 

My current radio home was the 
scene of one of the most recent over- 
reactions to the indecency scare. A 

commentator pre-taped an essay in 
which she was describing her hus- 
band's gig - he's a guitarist in Bette 

Midler's band - and then she rue- 
fully conceded - I'm quoting what 
she wrote - "So I guess I have to 
bleep him." When she recorded the 
essay, to get the right emotion in her 
reading, rather than say "bleep," she 
said "fuck." 

Then she told the engineer to bleep 
it, as he had on several other occa- 
sions. As things turned out, he forgot. 
The word aired twice on a Sunday 
morning in the middle of an NPR 
news magazine. Nobody called after 
the first broadcast; it was the repeat 
that drew the complaints. The engi- 
neer was put on probation. The com- 
mentator was fired. There's one lesson 
we can learn from this sad experience: 
Never trust your engineer. 

I've always been amazed by peo- 

pie who were amazed at Howard 
Stem's success. When I joined the 
writing staff of a very successful TV 

sitcom a few years back, I was asked 
by the star if I wanted to warm up 
the audience as part of my duties. I 

told her no, because I didn't like the 
routine that they had about two - 
thirds of the way through the show 
of making the audience members 
stand up and kind of vie for bite - 
sized candies that the warm -up com- 
ic threw at them. 

Howard Stern has 

succeeded for so 

many years by 

tapping the 

adolescent male 

inside so many 

post -adolescent 

male listeners. 

"Oh, I love that," the star said. "It 
makes them act like animals." I was 
young then, so I blurted back, "You 
know, it's no big accomplishment to 

make them act like animals. The trick 
is to make them act like human be- 
ings." 

Stem has succeeded for so many 
years by tapping the adolescent male 
inside so many post -adolescent male 
listeners. Is it indecent to focus sin- 
gle-mindedly on the sex practices of 
washed -up rock stars and yet -to-be- 
washed -up would -be starlets? Be- 

cause, obviously, in the case of 
Howard, who's an experienced 
enough broadcaster to avoid "fucks" 
and "shits," that sharp focus on the 
gonads of his audience would be his 
offense. But, in a way, it's not his act. 

www.americanradiohistory.com
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"°DIE DEAD F11011611" 
IMPACTING JULY 26TH 

F R O M T H E N E W A L B U M 

THE SYSTEM HAS FAILED 
IN STORES SEPTEMBER 14 

PRODUCED BY JEFF BALDING AND DAVE MUSTAINE S MANAGEMENT: BENCHMARK ENTERTAINMENT 
...d, WWW.MEGADETH.COM WWW.SANCTUARYRECORDSGROUP.COM 
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POWERED 
MEDIABASE 

54 ( ROCK TOP 30 , 
® July 23, 2004 

WEEK WEEK ARTIST TITLE LABEL1S) 

1 1 VELVET REVOLVER Slither(RCA/RMG) 

3 0 NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

2 3 JET Cold Hard Bitch (Atlantic) 

6 0 SHINEDOWN Simple Man (Atlantic) 

4 5 VAN HALEN It's About Time (Warner Bros.) 

7 0 THREE DAYS GRACE Just Like You (Jive /Zomba) 

5 7 SHINEDOWN 45 (Atlantic) 

8 8 SEETHER f/AMY LEE Broken (Windup) 

13 0 ALTER BRIDGE Open Your Eyes (Wind -up) 

10 c SALIVA Survival Of The Sickest (Island /IDJMGI 

15 Q CROSSFADE Cold (Columbia) 

11 12 AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

12 13 LINKIN PARK Lying From You (Warner Bros) 

16 Q SLIPKNOT Duality (Roadrunner //DJMG) 

9 15 GODSMACK Running Blind (Republic/Universa/) 

20 la LINKIN PARK Breaking The Habit (Warner Bros.) 

17 17 RUSH Summertime Blues (Anthem /Atlantic) 

22 JET Rollover D.J. (At /antic) 

21 Q DROWNING POOL Step Up (Wind -up) 

19 KID ROCK I Am (Top Dog /Atlantic) 

23 ® BREAKING BENJAMIN So Cold (Hollywood) 

27 ® TESLA Words Can't Explain (Sanctuary /SRG( 

18 23 THORNLEY So Far So Good (Roadrunner / IOJMG) 

24 24 PUDDLE OF MUDD Spin You Around (Geffen) 

25 ® AUDIOSLAVE What You Are (lnterscope/Epic) 

26 EARSHOT Wait (WarnerBros.) 

¡Debut> ® PAPA ROACH Getting Away With Murder (Geffen) 

30 ED METALLICA Some Kind Of Monster (Atlantic) 

fDebu[ a FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

30 BLACK LABEL SOCIETY House Of Doom (Spitfire) 

TO -Al 1- TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

toot 

725 .11 35213 14 2810 

611 +68 27675 12 2811 

5E0 -62 31366 24 2610 

436 +66 15177 6 2312 

427 .56 19170 8 2110 

426 +57 15725 13 2412 

362 .38 20884 31 2110 

352 -3 15459 12 1810 

346 +62 10090 4 2512 

339 +31 12273 5 2210 

306 +32 10992 11 1812 

279 -15 15853 42 2210 

268 25 11849 22 1410 

257 +2 9635 11 1410 

253 .63 11741 20 1810 

229 +33 7648 5 1711 

229 -5 9970 7 1510 

222 +39 8669 3 2413 

210 +23 9395 19 12/0 

200 +1 5256 6 1711 

197 +16 7372 7 1210 

173 +29 7046 2 1411 

169 -41 7819 15 1410 

168 .3 7308 5 1510 

166 0 7844 19 910 

151 +6 4075 9 1310 

146 +82 5587 1 1413 

142 +24 3057 2 2115 

120 +28 2549 1 1210 

100 .5 7648 10 710 

30 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays tor the airplay week of 
7/11 -7/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to- 
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH 

number. Average Quarter Hour Persons used herein with permission from the Arbitran Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

New &Active 
MONSTER MAGNET Unbroken (Hotel Baby) ISPV USA) 

Total Plays: 97, Total Stations: 8, Adds: 0 

HOOBASTANK Same Direction /island /IDJMGI 
Total Plays: 82, Total Stations: 11, Adds: 1 

SCORPIONS Love 'Em Or Leave'Em (Sanctuary/SW) 

Total Plays: 78, Total Stations: 8, Adds: 1 

GODSMACK fIOROPBOX Touche (Republic /Universal) 

Total Plays: 76, Total Stations: 11, Adds: 3 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

Total Plays: 72, Total Stations: 8, Adds: 0 

VELVET REVOLVER Fall fo Pieces (RCA /RMG) 

Total Plays: 48, Total Sta:ions: 5, Adds: O 

TANTRIC After We Go (Maverick /Reprise) 

Total Plays: 43, Total Sta:ions: 4, Adds: 1 

SKILLET Savior (Lava) 

Total Plays: 42, Total Sta:ions: 5, Adds: 0 

LACUNA COIL Swamped (Century Media) 

Total Plays: 33, Total Stations: 3, Adds: 0 

BURNING BRIDES Heart Full Of Black (V2) 

Total Plays: 32, Total Stacions: 3, Adds: 1 

Songs ranked by total plays 

POWERED 

MEDIABASE 

Most Added 
www.ccadds.corn 
ARTIST T'lE LABEL(S) 

METALLICA Some Kind Of Monster (Atlantic) 

JET Rollover D.J. (Atlantic) 

PAPA ROACH Getting Away With Murder (Geffen) 

GODSMACK fIDROPBOX Touche (Republic /Universal) 

12 STONES Far Away (Windup) 

ALTER BRIDGE Open Your Eyes (Wind-up) 

THREE DAYS GRACE Just Like You (JivelZomba) 

SHINEDOWN Simple Man (At /antic) 

CROSSFADE Cold (Columbia) 

MEGADETH Die Dead Enough (Sanctuary -SRG) 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

ADDS 

5 

3 

3 

3 

3 

2 

2 

2 

2 

2 

TOTAL 
PLAY 

INCREASE 

PAPA ROACH Getting Away With Murder (Gelten) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

SHINEDOWN Simple Man (At /antic) 

ALTER BRIDGE Open Your Eyes (Wind-up) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

GODSMACK fIDROPBOX Touche (Republic /Universal) 

HOOBASTANK Same Direction (lslandllOJMG) 

JET Rollover D.J. (Atlantic) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

CROSSFADE Cold (Columbia) 

Most 
Played Recurrents 

+82 

+68 

+66 

+62 

+57 

+55 

+40 

+39 

+33 

+32 

TOTAL 

ARTIST TITLE LABEL(S) PLAYS 

NICKELBACK Figured You Out (floadrunnerliUJMG) 229 

HOOBASTANK The Reason (ls/andl /DJMG) 228 

THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba) 217 

GODSMACK Re-Align (Republic/Universall 

JET Are You Gonna Be My Girl (Atlantic) 

TRAPT Headstrong (Warner Bros.) 

LINKIN PARK Numb (Warner Bros.) 

WHITE STRIPES Seven Nation Army (Third Man/V2) 

STAIND So Far Away (Fbp /At /antic) 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 

197 

189 

181 

161 

160 

158 

152 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

Reporters 
KIRA /Albuquerque, NM' 
PO M 1v.w 
.n b.e 

WZZO/Allentown, PA' 
1D bw 

KWHUAnchorage, AK 
N twafb wrar 

, EL6ü[4.OfiNntl¢o 
, 

KLBJ/Austln,TX' 
O.A.MO.f Lnr. 

xl 

KOOJATaton Rouge, LA' 
a1yr 

*Om 
G SEKRIR 

CAMP 

,Rns 
It SIM 

KIOC/Beaumont, TX' 
1G1QIbO. 
Pe ha 

WBUF/Buflalo, NY' 
PP MEP* 
AMP rR® 

WROKICaldon, OH' .. . .. +.. 

WPXC/Cape Cod, MA 
a6t.av. .11,.1.1.a. 
eo am 6°1r 

WKLC/Chadeston, WV 
G.a1.1y. 

SVlNfG 

WEBN)Cincinnati, 0H' 
N 

rares 
NC 

Ow.r 

WMMS/Cleveland, OH* 

Rv:ROAx 

KNCN/Corpus Christi, TX 
°6u 

ñ.°'°.+.`M,.. 
3 3324 25(53555 1C 

; WRAv 

KLAO/EI Paso, TX 
W fa.. .b 

.UtlD 6bGfm 

WRCOffayetteville, NC' 
m...nSae 

.PO iti 
2 xÆRÆC,Püi 

WHIT/Greenville, SC' 
MON.= 

4OWíitltwnoRG. 

WRKRA(alamamo, MI 

11110.14 DOM 
6GOaaaelON 

WDHA/Mordstown, NJ' 
roo.lmm o. 

WXMMMorfolk, VA' 
Pit ATM Am* 
RIp,.CAVSOWE 

KFDOOdessa,TX Yiwabl 

KCLraIm Springs, CA 

WRRXIPensacola, FL' 
rwn Pa u 

VN/CT/Peoria, IL 

COS WM 
6nllE 

10.01751117. 
LurtlRna. 

WMMR1PhlladelphLa, PA' ram.. 
.1YYIE. fn 

MIN NM 
4Gfa6 

KOKBIPhoenia, AZ' mA.rr 1g1. 
t} xilBAR .uK 

MEP 512G5 
4fMCf1R 

KUFO/PorOand,OR' 
GWOO...= 
PAW d 

6 YElALG1 
2 ,3001333I5 

WHEBA'ortsmouth, NH' fwYr.a.. 
a.um-orG.r 

YFULCA 
WAH 

WHJY/Providence, RI' 
fv..1 

1R2r 
, AMR 6RTI. 

WBBB/Raleigh, NC' 

rumwlxluieric o.se 
142141.4 

KCAURiverside, CA' 

aaaRl.M.b no. 

WROViRoanoke, VA' 
qAa11R ay. mom mis 

35' 95523-5,55. 
5 5351.25. 

KRyOBacrdmento, CA' 

Y1.11.. 

KBERÿalt Lake City, UT' 
OPP 2¢rr2r 
.am£Mfrr225253 

KS9X1San Anlonio. TX' 

KZOZJ/San Luis Obispo. CA 
POW O. lam, 
w +c, 

KTURIShrevepon. LA' 
1.1.11451 
oOma.. 

WKLT/fraverse City, MI 
l,mR.33:55,35.57333353 

KMOD/fulsa, OK' 

KRTLUfulsa, OK' . 
ó1. 

In 1r Gmr 

WMZK/Wausau. WI 
s®.. 

`Monitored Reporters 

42 Total Reporters 

30 Total Monitored 

12 Total Indicator 

Did Not Report. Playlist Frozen (1): 
WXRX/Rockford, IL 

www.americanradiohistory.com

www.americanradiohistory.com
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ACTIVE ROCK TOP 50 

1944 

1890 

1802 

1637 

1484 

1307 

1269 

1267 

1227 

1067 

1013 

1007 

1006 

933 

885 

771 

723 

703 

696 

684 

666 

665 

612 

563 

542 

521 

459 

408 

405 

387 

367 

362 

296 

285 

279 

240 

234 

223 

222 

212 

206 

198 

191 

181 

176 

167 

138 

137 

136 

132 

a[AVS 

-4 

+206 

+105 

+87 

+101 

+193 

-71 

+92 

+15 

+94 

+49 

-186 

+76 

-108 

-145 

+21 

+130 

+57 

+169 

.63 

+122 

-213 

+126 

+100 

+326 

-20 

.135 

+32 

+36 

+22 

-111 

+255 

+38 

-54 

-62 

-BO 

+28 

0 

+4 

+19 

-61 

-170 

.33 

+15 

+10 

-39 

+23 

+2 

+37 

+16 

96067 

91393 

85809 

73816 

62655 

58826 

61670 

58036 

47898 

51040 

42725 

45859 

38236 

44729 

40264 

28197 

21438 

22984 

29623 

26566 

22244 

28849 

26557 

14154 

24051 

17541 

11657 

12393 

12628 

9813 

9851 

16233 

6301 

12894 

19520 

9145 

4577 

4706 

4966 

4808 

4867 

7415 

4007 

4623 

2310 

4910 

1535 

2769 

2810 

3198 
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6 

12 

6 

16 

5 

8 
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12 

29 
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7 
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POWERED 
MEDIABASE 

Most Added 
www.rradds.com 
ARTIST TITLE LABEL(S) ADOS 

PAPA ROACH Getting Away With Murder (Gellen) 15 

SKINDRED Nobody (Lava) 14 

12 STONES Far Away (Wind-up) 13 

GODSMACK IIDROPBOX Touche (Republic /Universal) 5 

MOMENTS IN GRACE Stratus (Atlantic) 4 

INSTRUCTION Breakdown (Gellen) 4 

MEGADETH Die Dead Enough (Sanctuary /SRG) 4 

Most 
Increased Plays 

TOTAL 

PLAY 

ARTIST - -_- 
_ 
-_L- INCREASE 

PAPA ROACH Getting Away With Murder (Gellen) +326 

GODSMACK VIDROPBOX Touche (Republic /Universal) +256 

THREE DAYS GRACE Just Like You (Jive /Zomba/ +206 

LINKIN PARK Breaking The Habit (Warner Bros.) +193 

HOOBASTANK Same Direction (lslandlIDJMG) +169 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) +130 

JET Rollover D.J. (Atlantic) +126 

METALLICA Some Kind Of Monster (Atlantic) +122 

CROSSFADE Cold (Columbia) +105 

BREAKING BENJAMIN So Cold (Hollywood) +101 

Most 
Played Recurrents 

TOTAL 

ARTIST TITLE LABEL(S) PLAYS 

A PERFECT CIRCLE The Outsider (Virgin) 634 

NICKELBACK Figured You Out (Roadrunner /IDJMG) 588 

THREE DAYS GRACE (I Hate) Everything... (Jive /Zomba/ 486 

INCUBUS Megalomaniac (Epic) 463 

HOOBASTANK The Reason (Island /IOJMG) 462 

DROPBOX Wishbone (Re-Align /Universal) 459 

GODSMACK Re-Align (RepubliclUniversal / 458 

AUDIOSLAVE Show Me How To Live (lnterscope /Epic/ 434 

TRAPT Still Frame (Warner Bros.) 425 

TRAPT Headstrong (Warner Bros.) 419 

New &Active 
TESLA Words Can't Explain (Sanctuary/SRG) 

Total Plays: 127, Total Stations: 14, Adds: 1 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

Total Plays: 124, Total Stations: 7, Adds: 1 

INCUBUS Sick, Sad Little World (Epic) 

Total Plays: 75, Total Stations: 8, Adds: 3 

SILVERTIDE Ain't Comin' Home (J /RMG) 

Total Plays: 73, Total Stations: 7, Adds: 1 

ATREYU Lip Gloss And Black (Victory) 

Total Plays: 69, Total Stations: 6, Adds: 0 

SKINDRED Nobody (Lava) 

Total Plays: 54, Total Stations: 18, Adds: 14 

MOMENTS IN GRACE Stratus (Atlantic) 

Total Plays: 38, Total Stations: 12, Adds: 4 

12 STONES Far Away (Windup) 

Total Plays: 23, Total Stations: 14, Adds: 13 

INSTRUCTION Breakdown (Geffen) 

Total Plays: 14, Total Stations: 6, Adds: 4 
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July 16, 2004 
ARTIST 71E lASEDS 

VELVET REVOLVER Slither (RCA /RMG) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

CROSSFADE Cold (Columbia) 

SLIPKNOT Duality (Roadrunner /IDJMG) 

BREAKING BENJAMIN So Cold (Hollywood) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

SALIVA Survival Of The Sickest (Island /IDJMG) 

SEETHER fIAMY LEE Broken (Windup) 

ALTER BRIDGE Open Your Eyes (Windup) 

SHINEDOWN Simple Man (Atlantic) 

DROWNING POOL Step Up (Windup) 

EARSHOT Wait (Warner Bros.) 

JET Cold Hard Bitch (Atlantic) 

LINKIN PARK Lying From You (Warner Bros.) 

PUDDLE OF MUDD Spin You Around (Geffen) 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

HOOBASTANK Same Direction (Island /IDJMG) 

SHINEDOWN 45 (Atlantic) 

METALLICA Some Kind Of Monster (Atlantic) 

GODSMACK Running Blind (Republic /Universal/ 

JET Rollover D.J. (Atlantic) 

NONPOINT The Truth (Lava) 

PAPA ROACH Getting Away With Murder (Geffen) 

SKILLET Savior (Lava) 

INCUBUS Talk Shows On Mute (Epic) 

TANTRIC After We Go (Maverick /Reprise) 

MONSTER MAGNET Unbroken (Hotel Baby) (SPV USA) 

KID ROCK I Am (Top Dog /Atlantic) 

FLAW Recognize (Republic/Universal) 

GODSMACK fIDROPBOX Touche (Republic /Universal) 

PILLAR Bring Me Dawn (Flicker/EMI CMG /Virgin) 

LIMP BIZKIT Almost Over (flip /lnterscope) 

AUDIOSLAVE What You Are (lnterscope /Epic) 

THORNLEY So Far So Good (Roadrunner /IDJMG) 

BURNING BRIDES Heart Full Of Black (V2) 

FINGER ELEVEN Stay In Shadow (Windup) 

FEAR FACTORY Archetype (Liquid 8) 

HIVES Walk Idiot Walk (lnterscope) 

ATOMSHIP Pencil Fight (Wind-up) 

VAN HALEN It's About Time (Warner Bros.) 

MAGNA -El Where Did We Go Wrong? (Aezra) 

DAMAGEPLAN Pride (Elektra /Atlantic) 

COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 

SMILE EMPTY SOUL Silhouettes (Lava) 

LETTER KILLS Don't Believe (Island /IDJMG) 

STRATA The Panic (Wind-up) 

KITTIE Into The Darkness (Artemis) 

LACUNA COIL Swamped (Century Media) 

'Debut> 

37 

34 

33 

35 

42 

39 

40 

44 

36 

31 

38 

47 

48 

43 

IDebut> 

49 

1Debut> 

61 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
o17/11 -7/17. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. 
The Arbitron Company). © 2004, R &R, Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

werigoW 
The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President 
Programming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 i Support: 501 -821 -1123 

Download a tree trial version at www.powergold.com 
info @powergold.com 
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E 
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56 ( ACTIVE ROCKí 
® July 23, 2004 

81eThCM113icwcOm 
n KKKIIrP! 

Artist Title (Label) 

America's Best Testing Active Rock Bones 
12 + For The Week Ending 7/23/04 

M M M 
TW LW Famil. Burn 18 -34 18 -24 25 -34 

THREE DAYS GRACE Just Like You (Jive/Zomba) 4.32 4.42 92% 13% 4.26 4.32 4.20 

BREAKING BENJAMIN So Cold (Hollywood) 4.25 4.22 77% 7% 4.41 4.61 4.18 

EARSHOT Wait (Warner Bros.) 4.20 4.23 63% 5% 4.46 4.55 4.37 

LINKIN PARK Lying From You (Warner Bros.) 4.19 4.42 97% 25% 4.05 4.27 3.82 

SLIPKNOT Duality (RoadrunnerlIDJMG) 4.19 4.18 85% 11% 4.25 4.27 4.23 

CROSSFADE Cold (Columbia) 4.19 4.08 70% 9% 4.30 4.43 4.17 

LINKIN PARK Breaking The Habit (Warner Bros.) 4.17 4.31 93% 24% 3.97 4.28 3.66 

SEETHER fIAMY LEE Broken (Windup) 4.14 4.14 94% 20% 4.22 4.29 4.15 

SHINEDOWN 45 (Atlantic) 4.11 4.18 85% 20% 4.16 4.24 4.07 

FLAW Recognize (Republic /Universal/ 4.08 46% 4% 4.05 4.27 3.83 

A PERFECT CIRCLE The Outsider (Virgin) 4.07 4.06 85% 16% 4.11 4.22 4.00 

SKILLET Savior (Lava) 4.03 4.08 47% 5% 4.25 4.27 4.20 

GODSMACK Running Blind (Republic /Universal/ 4.00 3.95 91% 20% 4.07 4.05 4.09 

VELVET REVOLVER Slither (RCA /RMG) 3.99 4.03 88% 17% 4.15 3.85 4.44 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 3.96 4.10 73% 7% 3.95 4.13 3.74 

DROWNING POOL Step Up (Windup) 3.95 4.05 83% 18% 4.10 3.98 4.22 

HOOBASTANK Same Direction Oslandl /DJMG) 3.95 4.04 59% 9% 3.88 4.09 3.66 

THORNLEY So Far So Good (Road /unne/IIDJMG) 3.94 3.91 63% 9% 3.89 3.98 3.78 

SALIVA Survival Of The Sickest (Island//D MG) 3.79 3.77 58% 11% 3.90 3.67 4.10 

DROPBOX Wishbone (Re-Align/Universall 3.75 3.75 59% 10% 3.91 3.69 4.09 

SHINEDOWN Simple Man (Atlantic) 3.74 3.62 61% 15% 3.74 3.73 3.75 

ALTER BRIDGE Open Your Eyes (Wind-up) 3.74 42% 6% 3.60 3.74 3.44 

HOOBASTANK The Reason (lsland /IDJMG) 3.72 3.88 98% 53% 3.66 3.60 3.71 

PUDDLE OF MUDD Spin You Around (Geffen) 3.72 3.66 66% 14% 3.60 3.52 3.67 

NICKELBACK Fee lin' Way... (Roadrunner /IDJMGI 3.62 3.74 87% 27% 3.50 3.53 3.47 

INCUBUS Talk Shows On Mute (Epic) 3.51 3.54 88 °A 31% 3.27 3.40 3.14 

JET Cold Hard Bitch (Atlantic) 3.42 3.49 97% 45% 3.29 3.46 3.12 

Total sample size is 444 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number cf 
respondents whosaidtheyare tired ofhearingthe song. Songs musthave 40% familiarity toappearonsurvey, Sample composition is based 

on persons 12.. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 

RatemheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the tha 

Internet only. RateTheMusic is a registered trademark of RatelheMusic.com. The RIM system, is available for local radio stations b± 

calling 818 -377 -5300. RatemheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

I?! ROCK TOP 30 
CANADA 

LAST 
WEEK 
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16 

18 

17 

21 

19 

30 

29 
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20 

26 

23 

27 

'Debut> 

25 

28 

THIS 
WEEK ARTIST TILE LABELS, 

1 VELVET REVOLVER Slither (RCA /RMGI 

2 + TRAGICALLY HIP Vaccination Scar (ZoelRounderl 

© SEETHER f1AMY LEE Broken (Wind up) 

0 MATTHEW GOOD BAND Alert Status Red (Atlantic/ 

5 JET Cold Hard Bitch (Atlantic) 

6 HOOBASTANK The Reason (Island /IDJMGI 

Q KILLERS Somebody Told Me (lsland /IDJMG) 

8 LENNY KRAVITZ Where Are We Runnin ? (Virgin) 

9 e THORNLEY So Far So Good (Roadrunner / IDJMG) 

10 a NICKELBACK Feelin' Way... (Roadrunner/WDMGI 

11 VAN HALEN Its About Time (Warner Bros.) 

e LINKIN PARK Breaking The Habit (Warner Bros.) 

® e' RUSH Summertime Blues (Anthem /Atlantic) 

14 POWDERFINGER (Baby I've Got...) (Republic /Universal) 

® INCUBUS Talk Shows On Mute (Epic) 

e TREWS Tired Of Waiting (Sony Music Canada) 

4P WAKING EYES Watch Your Money (Warner Bros.) 

18 SWITCHFOOT Meant To Live (Red Ink/Columbia) 

e FRANZ FERDINAND Take Me Out (Domino/Epic) 

20 i TREWS Not Ready To Go (Sony MusléCanada) 

® DASHBOARD... Vindicated (Vagrantllnterscope) 

® ` STABILO Everybody (Virgin Music Canada) e 4' DEFAULT Throw It All Away (NV 
24 4 BILLY TALENT River Below (Atlantic) 

® MODEST MOUSE Float On (Epic) 

26 DARKNESS I Believe In A... (Must...Destroy /Atlantic) 

27 i FINGER ELEVEN One Thing (Windup) 

29 

30 

SWITCHFOOT Dare You To Move (Redlnk /Columbia) 

GODSMACK Running Blind (Republic /Universal) 

JET Are You Gonna Be My Girl (Atlantic) 

POWERED 

MEDIABASE 

TOTAL 
PLAYS 

543 

469 

468 

467 

428 

408 

.I- 
PLAYS 

15 

-19 

-11 

+16 

-74 

-34 

WEEKS ON 
CHART 

14 

14 

12 

10 

15 

15 

TOTAL 
STATIONS 

810 

810 

1011 

610 

1810 

1810 

369 +82 7 610 

346 10 15 1510 

339 -39 15 1810 

338 -40 15 2110 

325 -32 8 911 

312 +73 4 610 

291 7 810 

291 -11 15 1310 

273 +11 10 310 

261 +28 5 311 

236 +15 5 410 

215 .9 15 1710 

200 +21 3 410 

188 .9 15 2310 

173 +44 2 110 

170 +29 3 411 

166 +2 15 1010 

166 24 5 610 

161 +10 3 310 

158 6 15 1610 

145 -3 15 1210 

137 +14 1 310 

135 19 13 810 

134 .11 15 1410 

24 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 

Networks. Songs ranked by total plays forthe airplay week of 7/11 -7/17. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

`song. ¢ Indicates Cancon. m 2004, R&R, Inc. J 

Reporters 
WOBKIAIbany. NY' 
PO,MD. Chili Walker 

KIRK/Amarillo. TX 
POM) Eric Shaper 

WWWX/Appieton. WI 
PDMD. Guy Dark 

WCHI/Au4usta. GA' 
OM'. Harley D w 
PDMD. Chuck Williams 

KRABAlakerslield. CA' 
PD MD Danny spanks 

KRFRBakerstield. CA' 
1)M PO BouLews 

WIYYAlaltimore. MD' 
OM. Kerry Plackmeyer 
PO'. Dare Hill 
APD MO Rob Heckman 

WCPRBiIosi. MS' 
OM'. Jay TaylOr 
PD sul Fox 

MD MiVV Cry 

WKGBAIin hamlan.NY 
OMPO. Jim G e 

AP0.M0.lim 
Free 

WAAF/BOmon, MA' 
Po Keith Hastings 
MD: M Care. 

WYBBrChaeIeslon. SC' 
OMIT'. Mike Allen 

WRXRChananooga. TN' 
0M: Nils Van Dyke 

PO. 

MD: 'AE IMOFRe 
',PA AAm 

WZLN/Chicago. IL' 
PD Bill Gamble 
APO. Skire Levy 

MO: James VAr0000l 

KRORChico. CA 
0M Ron Woodward 
P0.0.10. Olin Sandoval 

KILOrrolorado Springs. CO' 
OM. Rich Haw. 
POND Ross Ford 
APO Won 

WBZXColumbus. OH' 
PD Hai Fish 

APO MD Horni Hunter 

KRPKICOrpus Chrioli. TX' 
OM PD Scott Hon 

APO MD Dare Ras 

KBPIDenver. CO' 
PO Bob Richards 
AMMO Willie B. 

KAZR/DesM lines. M' 
Om Jim 
PD Ryan PONY 
MO.,Andy HMI 

WRIF/Devroe, MI' 
AMPO, Doug Pddell 

AMMO, Wrk Pennington 

W68EEvansville. IN 
ON Mike Sanders 
Po- Faltboy 

POND Slick Nick 

WWBNirlint. MI' 
OM. Jay Patrick 
PO: Bilan Beddow 
APO MO Tony Lagne 

KRZRáresno. CA' 
DM PO E. Culls Johnson 

APD: Don De la Croa 

MO: Risk RodAam 

WBYRFI Wayne. IN' 
PO C my Miller 

OMpP L 

IHarry 

Goscon 
APO Brian lee 
MD'. Mail Irons 

WKLO &Grand Rapids. MI' 
DM Brent Alberts 
PO Damn Amens 
APO Sean Kelly 
MO SOU 

WZORMreen Bay. WI 
PO MO Roxanne Steele 

WXOR,Creenville. NC' 
P0. Brian Rickman 
APOMO Man lee 

WTPTICreenville. SC' 
OMiO. Mark Kendra 
MD- Smack Taylor 

WOXAMarnsburg. PA' 
PD Cl Attire Delorenao 
MO Nixon 

WCCC,Mardord, CT' 
Po Michael Pion: 
AMMO MikeKarOlki 

Po IMDaulu.Hl' 

APO.MO'. Ell Slash 

WAMXMuminglon 
P9 Paul Oslund 

MITT/Huntsville. AL' 
ON Rob Harder 
POMO' :limbo Wood 

WRXW /Jackson. MS' 
PO Phil Conn 
APO Big Johnson 

MO'. Brad Stevens 

KORCBansas City. M0' 
PO. Bob Edwards 
APOMO Dare FnE 

KLFXA(illeen. TX 
POND Bob Fonda 

WJXOAansing, MI' 
Po Bob Olson 
MO Carolyn Slone 

KOMP,Las Vegas. NV' 
PO John Griffin 
MD Big Marry 

WXZLLesington. KY' 
OM Robed Lindsey 
PD MD Jerome Fischer 

118ZJLinmin. NE 

CM Jim Steel 

PR Tim Shendan 
APO,MO. Spart! 

IWEA.itlIe Rock. AR' 
CMPO. Ken Wall 
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MAX TOLKOFF 
mtolkoff@radioandrecords.com 

P:\12'1' TWO OF A TWO-PART SERIES 

ALTERNATIVE 

Warped Tour Turns 10 
Founder Kevin Lyman talks about the mechanics of 
organizing the annual punk rock summer camp 

ast week we learned some of the secrets of the lon- 
gevity of the Warped Tour, now celebrating its 10th 
summer scaring the God -fearing citizens of our great 
land. It's all about the kids - keeping them on the 
cutting edge of new music and providing real value for 
their concert dollar. This week wraps up Lyman's take 
on the day -to -day workings of the tour and his 
thoughts on the current state of the record industry. 

R &R: In the 10 years of Warped, 

when did you first realize that this tour 
uauld work? 

KL: I didn't know it was going to 

be around for 10 years. There's no 
way I thought we'd be talking about 
it in the present tense. But I knew it 
would probably work the second 

year. Even though all the promoters 

lost money, once they realized what 
the Warped Tour was, they would 
tell me that this was the tour they 

looked forward to each year. When 

the promoter's telling you that and 

he's losing money, that's a rarity. 
That's when I knew it could work. 
Also, the bands wanted to come 

back. It was pretty cool that second 

year when I got Pennywise and 
NOFX to do it. 

"Indie labels are 

strong right now. It's 

amazing how strong 

they are. But all you 

hear about are the 

woes of the 

industry." 

R &R: What's a typical day for you 

on this tour? 

KL: The first thing I do is try to 

find a clean shower. I've developed 
an actual phobia of dirty showers 

and places where other people 
shower. If I can't find a clean show- 
er, I use one of those shower bags 

you lay out in the sun. Or a hose. 

with Fat Mike or whoever's out 
there. We hang out, have a good 

time and then start the whole thing 

over again. 

R &R: How many trucks and buses 

are we talking? 

KL: About 42 buses, that's a good 

average. Fifteen trucks. Motor 
homes, vans - probably about an- 

other 25 of those. We're talking 
about 100 vehicles. This year 

my big thing is the gas pric- 
es. If the ticket price re- 

flects it a little bit next 

year, it'll be because 

of getting the show 
around the country. 

We didn't write that 
into our budget this 

year. When we were 
doing ourbudgetback in 

January, I was thinking 
about $2 a gallon; I wasn't thinking 
$2.50 or $3. We eat that. That comes 

out of our profits this year. 

R &R: What about the extreme sports 

aspect of the tour. Has that grown? 

KL: No, it's probably faded a lit- 
tle bit. It was great, because we were 

the first to bring a lot of these guys 
on a big national tour, and it was a 

steady paycheck for them. I just got 

back from Australia with all the ex- 

treme motorcycle guys, and they 
still hold the Warped Tour in high 
regard, because it was the first time 
they got paid. Now they can earn 

that in a day for jumping their bikes. 

It's awesome for them. 

We get a traveling team that 
comes in for a couple of days be- 

cause they want to play for a lot of 
people or we get a lot of the athletes 

who maybe aren't competing so 

heavily right now but are still heavy 
demo guys who want to keep their 
faces in front of the crowd. [Pro skat- 

er] Steve Caballaro still has one of 
the top -selling shoes in the world, 
and he uses the Warped Tour to 

meet a lot of kids and keep his face 

out there. 

R &R: It's funny, just a couple years 

ago people like Tony Hawk and Bam 

Margera weren't household names, but 

now they are. 

KL: Yeah. In some small way we 

That'll get me up around 5:45am or 

6am. I'll be the first person up, oth- 
er than the drivers. 

Around 6:15am my production 
manager and I take a walk around 
the venue. He's been with me a long 

time. We decide where things are 

going to go. Then we start loading 
in. Around 9am someone comes to 

me to get me to do the schedule for 
the day, because none of the bands 

know when they're playing. There 

might be a couple of notes, like a 

certain band wants to play over here 

today, or a band is playing golf and 

wants to go on after 5pm. 

Right up until the doors open 

you're hustling. Around 11am we 
start telling everyone to get their 
vehicles offsite. Doors open, show 

starts. If everything's comfortable 
and the lines are coming in quick 
enough, I'll take 2 -5pm to run all my 
other businesses. I'll sit in the bus, 

do my e- mails, do work and have 

meetings there. Around 5pm you're 
usually brain -dead because it's hot 

and you've had a couple Coronas. 

Then you cruise around and see a 

few bands. 

Then I make sure all the crews are 

loading out. I used to sit there load- 
ing every truck, but now I go hang 

out with some of my friends. I don't 
leave the venue, but I'll hang out 

July 23, 2004 R&R 57 

were a help to start the process, but 
there are a lot of options for these 

guys right now, and I'm glad there 

are. 

We talk about the bands a lot, but 
we're also a tour that grows our staff. 

The Warped Tour is still the hardest 

tour there is in the music industry. 

People who started working for me 

on this tour are now road managing 

Bette Midler, The Beastie Boys, the 

American Idol tour. They learn how to 

work hard, and they all learn to 

adapt. It's a good steppingstone. 

It's funny, though, because a lot 

of people come back and want to do 
the Warped Tour, but I can't pay 
them, because I've got the ticket 
price to deal with. Same with the 

bands. There's no way we can afford 

Good Charlotte this year. The last 

tour they did was an arena tour, and 

they're coming back to play Warped. 

I take that as a real "thank you" for 
giving them a start. We have good- 
will among that audience. 

R &R: It almost sounds like a farm 

system for both bands and behind-the- 

scene talent. 

KL: It is the music business, and 

we have a lot of business to deal 

with, but it's fun doing it. And 
that's what I try to instill in these 

guys: Let's go have some fun, but 
everybody's got to work their ass 

off. I take note of what bands are 

out there signing autographs and 

what bands are putting the time in. 

It's easy to come on Warped and 

just play a half -hour, but then 
you're not getting what you should 
get out of it. 

R &R What's your take on the indus- 

try right now? There seems to be a dis- 

connect between the next generation of 

record buyers and the major labels. 

KL: The major labels screwed up. 

I used to manage Less Than Jake, 

and I'd say, "Hey, let's give away a 

song on the Internet." They'd say 

no. I wanted us to embrace that tech- 

nology. We're doing a lot of that with 
Warped, and we needed to step it 
up, so we're starting a download 
store. 

If you had showed kids there was 

an alternative, they would have 
used it. If all we do is show kids how 
to steal music, they don't know any 

better. That's the direction it was 

going at first. There wasn't an option 
to go out and purchase. Now we're 

trying to show kids - and also par- 

ents, in our parents' tent this year - 
what they should do. A lot of par- 

ents don't know what legal and il- 
legal downloads are. 

There is a disconnect, but it's corn- 

ing back around, and it comes back 

to the indie labels. Indie labels are 

strong right no It's amazing how 
strong they are. But all you hear 
about are the woes of the industry. 

There's some good going on in this 

business, too, but you have to be 

adaptable, you have to be flexible 

and you have to make quick deci- 

sions. 

Problem is, with major labels you 
have too many departments. I work 
with SideOneDummy, and we'll yell 

across the room to the other guy. You 

can make quick decisions, and I 

think the whole fate of the business 

rests on quick decisions. 

"I didn't know the 

Warped Tour was 

going to be around 

for 10 years. There's 

no way I thought 

we'd be talking 

about it in the 

present tense." 

Bands have to be able to produce 
records cheaper; they have to be able 

to see the light at the end of the tun- 
nel. On an indie you put out a record 

and go out and work hard on tour. 

Most of these bands put out their 
own records because they can burn 
them themselves. They go out and 

sell them and break even at 500 

records. All of a sudden you're on 

an indie, and you have to sell 5,000 

before you ever get a dollar. The 

band says, "We sold 500 ourselves, 

we can sell 5,000." You go on a ma- 

jor, and it takes 500,000 to break 
even. 

You have to be realistic. Fantasy 

world is that the first record by 98% 

of bands is going to sell half a mil- 
lion, but the way you're pitched by 
a major is that you're going to sell 

that much. They throw it against the 

wall, it doesn't stick, and now 
you've been dropped. 

Build up your life, then go to a 

major. Sell three or four indie 
records. What are you, 19 years old? 

By 26 you could have four records 

out on indies. Then you can decide 

to go to a major or keep putting 
them out on indies, and if you're any 

good, you'll start getting checks 

once in a while. 

TALK BACK TO R&RI 

Do you have questions, 

comments 

or feedback regarding 

this column or other issues? 

Call me at 310 -788 -1673 

or e-mail: 

mtolkoff@radioandrecords.com 
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Most Added 
www.rradds.coin 
ARTIST - -__ _ o 

BEASTIE BOYS Triple Trouble (Capitol) 

PAPA ROACH Getting Away With Murder (Geffen) 

SKINNED Nobody (Lava) 

COHEED AND CAMBRIA A Favor House Atlantic 

HOOBASTANK Same Direction (lslandl/DJMG) 

JET Rollover D.J. (Atlantic) 

GODSMACKf)OROPBOX Touche (Republic /Universal) 

SNOW PATROL Run IA &M /lnterscope) 

Most 
Increased Plays 
ARTIST' _b_,_ 

FRANZ FERDINAND Take Me Out (DominolEpic) 

HOOBASTANK Same Direction (Island /IDJMG) 

JET Rollover D.J. (Atlantic) 

PAPA ROACH Getting Away With Murder (Geffen) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

BEASTIE BOYS Triple Trouble (Capitol) 

DASHBOARD CONFESSIONAL Vindicated (Vagrantllnterscope) 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

LINKIN PARK Breaking The Habit (WarnerBros.) 

KILLERS Somebody Told Me (ls /and //DJMG) 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

HOOBASTANK The Reason (/Sland/IDJMG) 

311 Love Song (Maverick /Volcano /Zomba) 

SWITCHFOOT Meant To Live (Redlnk/Columbia) 

INCUBUS Megalomaniac (Epic) 

JET Are You Gonna Be My Girl (Atlantic) 

BLINK-182 I Miss You (Geffen) 

WHITE STRIPES Seven Nation Army (7hirdMan 

A PERFECT CIRCLE The Outsider (Virgin) 

FINGER ELEVEN One Thing (Wind-up) 

THREE DAYS GRACE II Hate) Everything About 

New &Active 
NONPOINT The Truth (Lava) 

Total Plays: 172, Total Stations: 10, Adds: 

TONY C. AND THE TRUTH Little Bit More 

Total Plays: 152, Total Stations: 8, Adds: 

WALKMEN The Rat (Warner Bros.) 

Total Plays: 150, Total Stations: 15, Adds: 

KEANE Somewhere Only We Know (lnterscope) 

Total Plays: 148, Total Stations: 11, Adds: 

SNOW PATROL Run (A &M /lnterscope) 

Total Plays: 143, Total Stations: 13, Adds: 

FAITHLESS Mass Destruction (RCA /RMG) 

Total Plays: 143, Total Stations: 8, Adds: 

LETTER KILLS Don't Believe ( /Stand /(DJMG) 

Total Plays: 128, Total Stations: 17, Adds: 

SECRET MACHINES Nowhere Again (Reprise) 

Total Plays: 120, Total Stations: 10, Adds: 

YEAH YEAH YEAHS Y Control (lnterscope) 

Total Plays: 117, Total Stations: 12, Adds: 

MITCH ALLAN In Your Eyes (Independent) 

Total Plays: 116, Total Stations: 9, Adds: 

® July 23, 2004 

ARTIST TITLE LABELLSI 

MODEST MOUSE Float On (Epic) 

VELVET REVOLVER Slither (RCA /RMG) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

INCUBUS Talk Shows On Mute (Epic) 

DASHBOARD CONFESSIONAL Vindicated (Vagrant /lnterscope) 

SEETHER f /AMY LEE Broken (Windup) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

FRANZ FERDINAND Take Me Out (Domino /Epic) 

KILLERS Somebody Told Me (/stand /fDJMG) 

BLINK-182 Down (Geffen) 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 

STORY OF THE YEAR Anthem Of Our Dying Day (Maveric.4 /Reprise/ 

SLIPKNOT Duality (Roadrunner /fDJMG) 

311 First Straw (Volcano /Zomba) 

SHINEDOWN 45 (Atlantic) 

BEASTIE BOYS Ch -Check It Out (Capitol) 

JET Cold Hard Bitch (Atlantic) 

BREAKING BENJAMIN So Cold (Hollywood) 

LINKIN PARK Lying From You (Warner Bros.) 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

JET Rollover D.J. (Atlantic) 

HIVES Walk Idiot Walk (fnterscopel 

SALIVA Survival Of The Sickest ( /stand /fDJMG) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /fDJMG) 

MUSE Time Is Running Out (East West /Warner Bros.) 

CROSSFADE Cold (Columbia) 

ALTER BRIDGE Open Your Eyes (Wind -up) 

YELLOWCARD Only One (Capitol) 

HOOBASTANK Same Direction (/s /and / /DJMG) 

CURE The End Of The World (Geffen) 

BURNING BRIDES Heart Full Of Black (V2) 

LIT Looks Like They Were Right (Nitrus /DRT) 

EARSHOT Wait (Warner Bros.) 

BEASTIE BOYS Triple Trouble (Capitol) 

MIDTOWN Give It Up (Columbia) 

PUDDLE OF MUDD Spin You Around (Geffen) 

COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 

PAPA ROACH Getting Away With Murder (Geffen) 

NEW FOUND GLORY All Downhill From Here (Geffen) 

TAKING BACK SUNDAY A Decade Under the Influence (Victory) 

AUTHORITY ZERO Revolution (Laval 

BAD RELIGION Los Angeles Is Burning (Epitaph) 

CHRONIC FUTURE Time And Time Again (fnterscope) 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

FINGER ELEVEN Stay In Shadow (Wind-up) 

AUDIOSLAVE What You Are (lnterscope /Epic) 

FLAW Recognize (Republic /Universal) 

GODSMACK fIDROPBOX Touche (Republic /Universal) 

G. LOVE Astronaut (Brushfire /Universal) 
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32 

24 

16 
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8 

6 

6 
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+249 
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+231 
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TOTAL 
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/V2) 615 
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0 
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0 

2 

0 

6 

1 

4 

0 
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0 

75 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 7/11 -7/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used hereir with permission from the Arbitron Company (© 2004, 

The Arbitron Company). © 2004, R &R, Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 
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"THE ALBUM, LIKE MORRISSEY'S TENOR, NEVER STOPS DEFINING AND REINVENTING ITSELF.. 

BUT YOU ARE THE QUARRY IS A TRIUMPH OF MAJADJUS TED VITALITY" 

" IT RANKS AMONG THE BEST SONGS HE HAS WRITTEN SINCE THE DEMISE OF HIS BAND, THE SMITHS" 
EW YORK TIMES 

ssey 'ou 
are the 
oar! 

ON TOUR THIS FALL! 
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60 ALTERNAT /VER 
July 23, 2004 

61aleTheMuSÍc.cOìn 
America's Best Testing Alternative Songs 12 + 

For The Week Ending 7/23/04 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 

18 -24 
Women 

18 -34 

BLUNK182 Down (Geffen) 4.05 3.94 91% 20% 3.98 3.93 3.99 

THREE DAYS GRACE Just Like You (Jive /Zomba/ 4.02 3.86 90% 19% 3.92 3.76 4.09 

STORY OF THE YEAR Anthem Of Our.../Maverick/Reprisel 3.96 3.95 89% 18% 3.89 4.03 3.76 

KILLERS Somebody Told Me (/s /and//DJMG/ 3.95 3.84 63% 6% 3.96 3.83 4.07 

LOSTPROPHETS Wake Up (Make A Movel (Columbia) 3.94 3.84 73% 9% 3.80 3.79 3.81 

DASHBOARD CONFESSIONAL Vindicated (Vagrao /nterscope) 3.93 3.90 86% 14% 3.76 3.83 3.69 

INCUBUS Talk Shows On Mute (Epic) 3.92 3.81 92% 24% 3.88 3.7 3 3.99 

NEW FOUND GLORY All Downhill From Here (Geffen) 3.90 3.66 88% 20% 3.86 3.81 3.91 

EARSHOT Wait (Warner Bros.) 3.89 3.70 50% 6% 3.74 3.79 3.67 

SWITCHFOOT Dare You To Move !Red Ink /Columbia) 3.88 3.78 85% 23% 188 3.70 4.04 

LINKIN PARK Breaking The Habit (Warner Bros./ 3.83 3.76 94% 30% 3.85 3.76 3.94 

MUSE Tune Is Running Out (EastWest/Warner Bros./ 3.83 3.81 68% 13% 3.81 3.73 3.84 

LINKIN PARK Lying From You (Warner Bros.) 3.81 3.67 93% 34% 3.80 3.63 3.91 

BREAKING BENJAMIN Sa Cold (Hollywood) 3.81 3.82 54% 7% 3.80 3.84 3.75 

VELVET REVOLVER Slither (RCA /RMG/ 3.79 3.75 80% 18% 3.82 3.84 3.80 

SEETHER fIAMY LEE Broken (Windup/ 3.77 3.69 93% 29% 3.74 3.58 3.89 

FRANZ FERDINAND Take Me Out (Domino /Epic/ 3.77 3.73 82% 19% 3.74 3.6e 3.80 

HOOBASTANK The Reason (Is/and/IDJMG) 3.74 3.57 98% 57% 3.78 3.69 3.88 

CROSSFADE Cold (Columbia/ 3.72 - 44% 9% 3.66 3.7' 3.59 

MODEST MOUSE Float On (Epic/ 3.68 3.68 82% 25% 3.61 3.57 3.65 

SHINEDOWN 45 (Atlantic/ 3.68 3.65 73% 21% 3.63 3.54 3.72 

CURE The End Of The World (Geffen/ 3.65 3.52 66% 14% 3.65 3.3' 3.92 

JET Cold Hard Bitch /At /antic) 3.57 3.57 95% 42% 3.54 3.34 3.72 

311 First Straw (Volcano /Zomba) 3.56 3.48 62% 14% 3.58 3.43 3.74 

SLIPKNOT Duality (Roadrunner/IDJMG) 3.43 3.38 71% 20% 3.38 3.29 3.51 

NICKELBACKFeehn' Way Too Damn Good /Roadwnne, / /Q)MG) 3.32 3.09 74% 24% 3.35 3.13 3.61 

SALIVA Survival Of The Sickest (/s /and / /DMG) 3.28 3.11 41% 11% 3.21 3.13 3.32 

BEASTIE BOYS Ch-Check It Out (Capitol/ 3.20 3.17 94% 45% 3.29 3.28 3.30 

Total sample size is 377 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1 =dislike very much. 5= like very much). Total 

lamiliarityrepresents thepercentage of respondents who recognized the song. Total bum represents the numberofrespondents who said theyare tired 

of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 124. Persons are screened via the 

Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout 

research. The results are intended to show opinions of participants on the the Internet only RateTheMusic is a registered trademark of RateTheMusic. 

tom. The RTMsystem. is available for local radio stations by calling 818- 377 -5300. RafeTheMusic. corn data is provided by Mediabase Research. 

`a division of Premiere Radio Networks. 
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Sophia John 
PD, KIWR (The River) /Omaha 

At KIWR (The River) /Omaha, we just 
lived through another College World 
Series (those Texans are bad sports) and 
the River Music Summit, a one -day music 
conference. More than 700 people 
attended. There were 20 different ven- 
dors, ranging from ASCAP to recording 
and duplication companies to T -shirt 
printers and even car dealers. This event 
was the perfect promotional vehicle for 
both programming and sales. You 
may ask what makes KIWR different from 

the next guy. Local and regional music in regular rotation is only one 
of the answers. With 311 and Slipknot from this area, plus local 
record label Saddle Creek (Bright Eyes, Cursive, Azure Ray and The 
Faint), why not play local music? Local band Venaculas are No. 
2 in local sales, moving 6,000 units. Regional artists Swizzle Tree. 
out of Chicago, are No. 1 in local sales and have sold more than 
4,400 units since February. So why play a major -label artist who's 

No. 2 on the Active Rock charts and No. 28 on the Alternative charts, yet only sold 
27,000 units nationally? Something is wrong with our industry when they're spending 
millions to sell 27,000 units. 

Yay! Modest Mouse go No. 1, home- 
grown by our very own format. Con - 

grats to the Saturn crew and everyone at 
Epic who wouldn't give up. Now what 
about the nine of you who claim you are 
Alternative sta:ions yet are not playing the 
top song in the format? Three Days Grace 
won't give up either. Lorraine Caruso and 
Rose Braunstein have done an awesome 
job of letting radio know these guys are for 
real. They go 4-3 this week in a very tight 
field ... New dad Robbie Lloyd gets Dashboard Confessional to move up. too. 
6 -5 ... The rest of the top 10 are all trying to gain higher ground: Linkin Park. 
Franz Ferdinand, Killers and Blink -182 ... Story Of The Year go 14 -12 ... 

Shinedown rise 17 -15 ... Hey. are you still not paying attention to Breaking 
Benjamin? New York, Washington and Austin all come in this week. They go 
20 -18 ... Alter Bridge go 30 -27 ...Yellowcard squeeze 29 -28 ... Keep Your Eyes 
Peeled: Burning Brides, Lit. Taking Back Sunday and Future Leaders Of The 
World ... New to the Chart: Papa Roach, Godsmack featuring Dropbox. G. 
Love ... Most Added: Beastie Boys. Papa Roach, Skindred (The Brazilian is 

suffering "stubble rash" this week). Coheed & Cambria. Hoobastank. Jet .... 

Most Should Be Added: Faithless. Ambulance. G. Love. The Walkmen, 
Yellowcard, High Holy Days. - Max Tolkoff, Alternative Editor 

Reporters 
WHRL/Albany, NY 
OM: Jon Mow 
Po: Lisa BRIM 

1 PAPA ROACH 

FUTURE LEADERS OF THE WORLD 

K120 /NBUquemrypue, NM' 
Po: Seed Swots 
MO: ma eeney 

1 MIMED 
FUTURE LEADERS OF THE WORLD 

WNNX/Atlan', GA' 
OMPO: Leslie Fram 
MD Jay Harren 

HOOBASTANK 
HIVES 

FIVE.EIGHT 

WJSEJAIIantic City, NJ' 
PO AI Pannello 
APD'. Scott Reilly 
MO: Steven Rappoport 

urt COL 

12 STONES 

BEASTIE BOYS 

PAPA ROACH 

KROXIAuslin. TX' 
OM: Jell Carnal 
PO: Melody Lee 
MD: Toby Ryan 

BREAKING BENJAMIN 
JET 

GROSSFADE 

WRAXJBimlingham, ILL' 
PO: Susan Grates 
MO: Marl Lindsey 

YEL LOSCARO 
OHEED ANO CAMBRA 

BEASTIE BOIS 

KOXRBOise, ID' 

PO: 
Dan 

Krhimwn 
MO: Jeremi Smith 

2 BEASTIE BOYS 
PAPA ROACH 

SKINDRED 

WBCNBosion, MA' 
PD: Dam Wellington 
PO. 

APOMO. Steven Stria 
O BEASTIE BOYS 

THREE DAYS GRACE 

WEDG/Bunalo, NY' 
PO: Lenny Diana 
TO SKINORED 

O AUTHORITY ZERO 
CR055FADE 

WBTZJBudinglon 
OM/PD: Man Grasso 
APoMD: Kenn Mays 

2 FAITHLESS 
1 PAPA ROACH 

FEARL JAM 

WAVF /Charleston. SC' 
PD: One Rossi 
MO: 51W0vy Boa 

20 HOOBASTANK 

THREE DAYS GRACE 

WEND/Charlotte' 
0M: Boa Logan 
PRIMO: Jack Daniel 
No Ados 

WKOX/Chicago. IL' 
PD: Mike Stem 
APO/MO Jacem Jackson 
1O VIALKF.T N 

3 A PERFECT CIRCLE 

COHEEC AND CAMBRIA 

WAOZ/Cincinnati. OH' 
POND: Jen Nagel 

WXTM /Cleveland, 0H' 
PO' Kim Monroe 
APO'. Dom Namella 
MD Pete Schieke 

WAR01Calumbia. SC' 
PO'. Dave Stewart 
MD: Dane Farra 

WWCDiColumbus. OH' 
OM. Randy Malloy 

PO: Andy Davis 
MO' Jack Devon 
No Adds 

KDGEIDallas. TX' 
PO Duane Darren 
AMMO' Alan Ayo 

NO Adds 

WXEGBayton, 014 
OM'. Tony Tnloa 
PD Stem Kramer 
MO' Boomer 

CHRONIC FUTURE 

KTCLBenver. CO' 
Po: Mike O'Connor 
APO Rich Rabin 
MD: Hill Jordan 

HODBASTANIS 
MODEST MOUSE 

CIMXIDetr °it. MI' 
PO Murray Brookshaw 
APD Vince Cannwa 
MD Malt Wiliam 

.- 5- PROPH, S 

KHRO/EI Paso, TX' 
GM Mike Preston 
POND: Jojo Garcia 

AMBULANCE 
SKINNED 
A PERFECT CIRCLE 

12 STONES 
BOYS 

KXNA/Fayetteville, AR 
PDMD: Dam Jackson 
1: I.nETA_LCA 
13 MODEST 1,10í0E 
13 0.0050ACK I . ROPBOK 

I. A PERFECT CIRCLE 
,,. YEAH Y EAHS 

KFRR/Presno. CA' 
PD' Chris Squires 
MO: Rnenend 

WJBX/FI. Myers. FL' 
OMRO: JOB, Ron 
APO: Fib Madrid 
MD. Jell Zilo 

WXTW/Ft. Wayne. IN' 
OM -. JJ Fabini 
PD: Don Walker 
APD: Mall Jericho 
MD'. Greg Travis 

WGRDBmnd Rapids. MI' 
PO: bobby Duncan 
MD: Kenn Callow 

EEAS:LE BO`S 

WXNRBmenville. NC' 
PO: Jell Sanders 
AMMO: Charlie Shaw 
29 PAPA ROACH 

J BEASTIE BOYS 
I HOOBASTANK 
I FUTURE LEADERS OF THE WORLD 

KUCD)Htnolulu. HP 
Po: Jamie Hyatt 

GODSMACK I.OROPBOK 
PAPA ROACH 

KM/Mauston, TX' 
PD: Vim Richards 
MO: Ow Janbm 

I PAPA ROACH 

WRZXR ndianap ohs. is. I N' 
PD- scoli Jameson 
MO: Michael Young 
,o A ^.de 

WPLAiJacksonville. FL' 
OM: Gail Austin 
APO MD. Chad Chumley 

WRZKIJOAnson City' 
PD: Marl McKinney 

SKINNED 
CHRCNIC FUTURE 

BEASCE BOYS 

KRBZ,Kaahas City. M. 
PO Greg Bergen 
APD halo 
MD: Jason Ulanel 

P-ES.OENTS OF THE UNITED 

WNFLKnosville.TN' 
PD Anthony Prothn 

,..,._..CK'_-C=_,K 

KFTE/Lalayette. LA- 
PD Scott Penn, 
MO: Roger Pride 

ASSUIK 

KXTEILas Vegas. NO 
PO' One Wellington 
APOMB: Chris Ripley 

J A PERFECT CIRCLE 

BEASTIE BOYS 

-- DEI.ACK t CROAKY 

KR00/LO5 Angeles. CA' 
PD: Kevin Weatherly 

APO: Gene Sandbloom 
MD. Man Smith 

JET 

COHEED AND CAMBRIA 
WALKMEN 
TAKING BACK SUNDAY 

PARS/Louisville, KY. 
PO: Mine FibgamW 
MO: Devot Hill 

1 COHEED AND CAMBRIA 

CHRONIC FUTURE 

WMADMadlson, WI' 
OM: Mede Ferris 
PO: Cadi Orma 
42 MODEST MOUSE 
TB FUTURE LEADERS OF THE WORLD 
10 DIGBY 

1 SLIPKNOT 
PAPA ROACH 

GODSMACK SOROPBOK 
SPONDEES 
HLINK'002 

WMFSMJmphis. TN' 
PO Rob C,,ssman 
MD'. SYdne: Nabors 

ALTER BR:CaE 

WLUM/Milwaukee. WI' 
PO: Norm Wilde 
MD: Kenn' Neumann 

PRESI ITS CF- 
STATES 

BEASTIE BOYS 

WHTG/Mllamoulh, NJ' 
APO: Mike Gavin 
M0:Brian PlilliDs 

KMBY/Mtnterey, CA' 
PRIMO: Mai Anea 

9 BEASTIE BOYS 

1 G LOW 
PAPA POACH 

WBUZ/Nashvine, TN' 
OM: Jim PJlricl 
PD 740 Ruas SKheaM -.I AN2.AI.iBRIA 

..=t E.,_.._ .UF THEkvDRL 

KKNO Nee Orleans. LA' 
BM'. Toony Farentino 

PDS APO Perniciao 
112 STG.:ES 

SKINDP50 
-: LES 

WXRKBesv York. NY' 
PD Raben Crass 
reo hake Peer 

?áPä F O -.,_- - ACH 

G BREAKING BETIJAh1Nl 
S ,K,NOFED 

WRRVINewburgh. NY 
P0: Andrew Boris 

APERF:GT CIRCLE 
BREAKING BENJAMIN 
HIVES 

WROXButolk. VA- 
PD: Michel t Diamond 
MO: Mike Powers _ 

KORX/Odessa, TX 
PD. Michael Todd 

MD: Ashley 
11 HOOBAUTANK 

KHBZJOklahama City. OK' 
CM: Bill Hurley 
PD: Jimmy Barreaa 

SKIN -AE: 
G LOVE 
PAPA SCACH 

WJRR /Orlando. FL' 
DM. Adam Cook 

PD- Pat Lynch 
APO. Rick Everett 
MD. Brian Bickerman 

2 JET 

SKINOREO 
LOSTPROPHETS 

WDCVOrlando, FL' 
Po: Bobby Smilfi 

FEAS, BOYS 
H:C3BASTA:JK 

G00SrJACK cOROPBOX 

WPLY/Philadelphia, PA' 
PD- Jim McGuinn 
MO.Oan Fein 

-EOBAST:.NK 
SEASLE EOYS 

KEOJ/Pheenis. AZ' 
OM: Laura Havre 
APD. Dead Air Dave 

MD: Robin Hash 

IS BEASTIE BOOS 

KZON/Phoen is. AZ' 
PDKevinManman 
MD: Mibie Lewis 

YELLO'l1C.R0 
HODBASIANK 
BEASIE OCAS 

WXDX/PiBshurgh. PA' 
PD- John Mosch,lla 
MD. Vinnie F. 

PD ad ° Iun 
DR MH nni 

APO Jaime Cooley 
I MUSE 

3 SNOW PATROL 
2 BEASTIE BOYS 

WRRU/Providenw, RI' 
PD: Seth Resler 
MO'. Andy Yen 

PAPA ROACH 

KRZOBeno, NV' 
OM Rob Brooks 

PD. Jeremy SmIth 
APOMD. Mat OlStla 

MODEST 'LOUAS 
BEASTIE BOYS 

PAPA ROACH 

WOW/Richmond. VA' 
PO' Mike Murphy 
M0: DWin Matthews 

9 EARSHOT 
1 PAPA ROACH 

COHEEO AND CAMBRIA 
BEASTIE BOYS 

WRXLJRichmond, VA' 
0M: Bill CIHUI 
POIAD: Casey Krokowihi 

2 FRANZ FERDINAND 
2 BEASTIE BOYS 
1 PAPA ROACH 

JET 

KCXXIRiverside. CA' 
OMYO Kell, Cluque 

APOIMO: Daryl James 
YELL OVICARD 

KW00/Sacramenta. CA' 
DM: Curtiss Johnson 
Po Ron Rance 
APD. Violet 
MD' Marco Collins 

KXRK/Sall Lake City. UT' 
OM' Alan Hague 
PO Todd Hotter 
MO'. Anie FYNir 

KBZT/San Diego. CA' 
PO' Garet/ Michaels 
*POND: Mike Halloran 

MISSILE Bors 

XTRAWSan Diego. CA' 
PD. Jim Richards 
MO Marty Whitney 

KITS/San Francisco. CA' 
PO'. Sean Demery 
AMMO. Aaron Aselsen 

PRESIDENTS OF THE UNITED 

STATES 

KCNIJSan Jose. CA' 
POND John Allers 

KJEESanla Barbara. CA 
MD Bare Hanacek 

P w .. 
BEASTIE BO'6 
FAITHLESS 

10100/Seattle, WA' 
PO: Phil Manning 
APO: Jill Kellen 
12 BEASTIE BOOS 

THERMALS 

KPNT/SI. Louis, MO' 
PD Tommy Menem 
MO: Jell Frisse 

SKINDRED 
GODSMACK I DRDPBOK 
CHRONIC PCTUlE 
LETTER KILLS 

WKRIJSyyrecuse. NY' 
PD: Sae Pelibone 

APOIMD: Tim Noble 
BEASTIE BOYS 
PARA ROACH 

WXSR/Tallahassee.FL 
OM Steve Cannon 
PD Dale Fllnl 
APO MD Memnead 

WSUN4ampa. FL' 
OR Paul Cillane 

KFMA/Tucson. AZ' 
PO'. Matt Son 

KMYLTulsa. OK' 
PO'. Lynn Barstow 
MO'. Corbm Pierce 

WAY 
ENT THE UNITED 

STATES 
HIVES 

WPBZ/W. Palm Beach. FL' 
PD: John O'Connell 
M0: Nik Risers 

2 SK:.iDREC 

WAIFS/Washington. DC' 
PD Lisa Warden 
APO l,bby Carslensen 
MB PalFerrise 

WWDC/Washinglon. BC' 
PD'. Joe Bevllacoua 
M B'. Damelle Flynn. 

WSFM/Wilminglon. NC 
PD. Knolhead 
MD'. Mike Kennedy 

POWERED 
MEDIABASE 
83 Total Reporters 

75 Total Monitored 

8 Total Indicator 

Did Not Report. Playlist Frozen (2): 

WCYY /Portland. ME 
WEED/Hagerstown 

1 
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jschoenberger@radioandrecords. com 
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R &R Triple A Summit Preview 
Continued from Page 1 

It is our hope that this year's sum- 

mit - the 12th - will continue to nur- 
ture this mutual admiration and re- 

spect. This week I want to give you an 

idea of what we have planned for you 
from Aug. 4-7. There will be business 

panels addressing the pertinent ques- 

tions of the day, some informative pre- 

sentations and, of course, ample op- 
portunities to see and hear some of the 

most exciting artists on the music 
scene. 

Getting Down 
To Business 

This year the sessions at the sum- 
mit will address a number of dif- 
ferent issues. Thursday, Aug. 5, 

we'll start with a session called 
"Are We Playing It Too Safe ?" 
KINK /Portland, OR PD Dennis 
Constantine will moderate an all - 

star panel of programmers consist- 
ing of WXRT /Chicago's Norm Win- 
er, KBCO /Denver's Scott Arbough, 
KPIG /Monterey s Laura Ellen Hoop- 
er, KMTT /Seattle's Chris Mays, 
WXPN/Philadelphia's Bruce Warren 

and a few others to be confirmed. 

we kick off the business side of the 

summit. 
Thursday afternoon John Bradley 

and Dave Rahn of SBR Creative Me- 

dia will present the results of the "Na- 
tional Triple A Listener Survey ?' They 
surveyed over 5,000 Triple A listeners 
in nearly every state to find out how 
music fits into their lives. In this ses- 

sion you'll find out about their CD- 
buying habits; their attitudes toward 

addressing database -management 
and marketing issues specifically tar- 

geted to Triple A listeners. You will see 

that we have come a long way in this 
area over the past few years and that 
the potential benefits of this burgeon- 
ing field seem almost limitless. 

Friday afternoon we'll hear from 
the label side at a session called "The 

State of the Industry" It is no secret 

hat the music business is going 
through big changes right now and 

being forced to face new realities on 

all levels. 

This panel, moderated by R &R 

Publisher /CEO Erica Farber, will 
feature key Triple A label execs 

James Evans (Inter - 
scope /Geffen /A &M), 
Trina Tombrink (Co- 
lumbia), Ray Gmeiner 
(Virgin), Ray Di Pietro 
(Lost Highway), Jill 

Weindorf (Verve), Dave 
Einstein (RCA Victor), 
Alex Coronfly (Reprise) 
and Art Phillips (Van- 
guard). It will focus on the 

current state of the music 
industry and how that is affecting the 

labels' relationship with the radio 
community. 

John Bradley Ruth Presslaff 

downloading, it ods and satellite ra- 
dio; their satisfaction with FM radio; 
and their takes on other music mat- 
ters. 

Joining John and Dave will be 
KFOG /San Francisco's Haley Jones, 

Mercury Radio Research's 
Mark Ramsey and Warner 
Bros. Records' Julie Muncy to 
discuss the findings. 

Day Two 
It is important to point out 

that we have scaled back the 

number of sessions scheduled 
for the first two days of the 
summit, Thursday and Friday. 
The suggestion was made by 
many attendees that we allow 

a bit of free time in the afternoon so 

that folks could conduct business with 
their home offices. We have honored 
that request. 

Friday morning will feature a spe- 

dal presentation by Ruth Presslaff of 
Presslaff Interactive, "Database Mar- 
keting Do's and Don'ts." Ruth will be 

Dennis Constantine Dave Ra 

This panel will address the gener- 
al issue of music programming. Are 
we playing it too safe with newer art- 
ists these days? How do philosophies 
differ from station to station in terms 
of the music mix and the criteria for 
adding new music? How is research 
used in music decisions? These and 
many more ideas will be discussed as 

hn 

HANGING WITH THE BIG GUY As Marc Broussard gears up for the 

release of his debut album on Island, he did a special performance for industry 
VIPs at the Gramercy Hotel in New York. Seen here are (l -r) Island/Del Jam 
Chairman Antonio "L.A." Reid and Broussard. 

HANGING WITH MOM Old 97's frontman Rhett Miller did a solo show 

in Indianapolis a while back, and WITS PD Brad Holtz brought his mom, who is 

a big tan, along. Seen here after the show are (l -r) Brad, Miller and Jan Holtz. 

After the luncheon there will be a 

special screening of the documentary 
film Festival Express. Festival Express is 

a rousing record of a little -known but 
monumental moment in rock 'n' roll 
history and stars such legends as Ja- 

nis Joplin, The Band, The Grateful 
Dead and many others. 

Festival Express was a multiband, 
multidav extravaganza 
that took place in 1970 in 
three cities in Canada and 
captured the spirit and 
imagination of a genera- 
tion. See live footage and 
incredible "on train" jam- 
ming as these icons of rock 
travel for five days on the 
Festival Express. 

Ending the three days of 
sessions will be our annu- 

al "Rate -a- Record," once again coor- 

dinated by WXPN /Philadelphia PD 

Bruce Warren. In addition to hearing 
the opinions of the radio and record 

communities, we have again invited 
some KBCO listeners to join us. It will 
be a chance for us to preview some ex- 
citing new releases scheduled for late 
summer and early fall. 

And, Of Course, 
The Music 

Erica 

Camper Van Beethoven 

A Little Fun 
Saturday will be a bit more light- 

hearted. We'll start the day off with a 

session with KCRW /Los Angeles MD 
Nic Harcourt. Harcourt is credited 
with discovering and launching the 

careers of many artists. There's no 
question that his daily show Morning 
Becomes Eclectic plays an important 
role in the Los Angeles radio land- 
scape, and that influence has now ex- 

panded across the country with his 

Sounds Eclectic syndicated weekly 
show. 

We are proud to have a special tap- 
ing of Sounds Eclectic at the summit, 
featuring a conversation with and per- 
formance by one of the artists Nic is 

very excited about, Keaton Simons. 

At the Saturday luncheon we will 
be announcing the winners of this 
year's Triple A R&R Industry Achieve- 
ment Awards. As we did last year, we 
kept the nominations and voting pro- 
cess mainly focused on the Triple A 
community. 

Farber 

We have a great lineup of artists this 
year. As always, I have made an effort 
to create a nice balance of well- estab- 
lished artists, acts who are in the pro- 
cess of building a solid story at the 

format and some newer acts who are 

just coming over the horizon. 

John Mayer 

On Wednesday night we have the 
re- formed Camper Van Beethoven, 
The Graham Colton Band, Blue Mer- 
le and Jem playing at the Fox Theatre, 
while Citizen Cope and Ray LaMon- 
tagne perform next door, at the Play- 
ers Club. 

Thursday boasts Marc Broussard 
and Jen Chapin at the luncheon; Jen- 

nie DeVoe at the afternoon cocktail 
party; Cake, John Mayer and Mindy 
Smith at the Fox; lift Merritt and Ben 

so 
10 

AO.' / .J 

Glen Philips 

Arnold at the Players Club; and an 
intimate late-night Club R &R perfor- 
mance by Nelly McKay. 

Friday will be equally as exciting, 
with Bruce Hornsby, Kyle Riabko and 
Anna Natick playing the lunch; Char- 
lotte Martin doing the afternoon cock- 

tail party; Glen Phillips, Rachael 
Yamagata and Jamie Cullum enter- 
taining us at the Fox; Adam Richman 
and Jonathan Rice appearing at the 

Players Club; and a special late -night 

Old 97's 
Club R &R featuring Jason Mraz and 
Michael Tolcher. 

Things will remain hot for Saturday, 
beginning with the aforementioned 
Sounds Eclectic taping in the morning, 
with Keaton Simons. Ari Hest, The 
Damnwells and Johnny A. play at the 

awards luncheon at noon; the Old 97's, 

Simple Kid, Low Millions and Anti- 
gone Rising at the Fox; and The Shore 
and Carbon Leaf at the Players Club. 

Good Intentions 
Even though a lot of worry and 

concentration go into putting this an- 
nual event together, I am honored and 
grateful to be part of making the Tri- 
ple A Summit happen. I hope all of 
you appreciate what a good thing we 
have in this gathering and that you 
will not only attend, but also take ad- 
vantage of all that it has to offer. 

If you log onto www.radioand 
records.com and click on the "conven- 
tions" link, you will find the agenda, as 

well as information about summit regis- 

tration and hotel reservations. 

www.americanradiohistory.com
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TRIPLE TOP 30, 
IOTA- 
PLAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

loot 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

® July 23, 2004 
ARTIST TITLE LABELIS; 

NORAH JONES What Am I To You? (Blue Note /EMCI 503 +100 22697 10 2211 

COUNTING CROWS Accidentally In Love (Dream Works /Geffen) 491 +42 25625 12 2111 

DAVE MATTHEWS Oh (RCA /RMG) 383 +17 22519 18 2011 

SHERYL CROW Light In Your Eyes (A &M /lnterscope) 360 +11 15548 12 2010 

PHISH The Connection (Elektra /Atlantic) 312 +18 12850 8 2211 

BODEANS If It Makes You (Zoe /Rounder/ 309 +45 18037 8 2011 

DONAVON FRANKENREITER NAM( JOHNSON Free (Brushfire /Universal) 296 -16 11605 18 2011 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 263 67 14217 16 1710 

WHEAT I Met A Girl (Aware /Columbia) 262 +27 9820 17 1911 

FINGER ELEVEN One Thing (Windup) 257 +60 13192 4 1212 

MINDY SMITH Come To Jesus (Vanguard) 253 +26 15000 18 1911 

TOOTS ANO THE MAYTALS WI BONNIE RAITT True Love Is Hard To And (V2) 242 +6 9239 15 1610 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 225 +51 10994 2 2011 

ALANIS MORISSETTE Everything (Maverick /Reprise) 216 8 9028 17 1610 

INDIGO GIRLS Fill It Up Again (Epic) 206 +39 7679 8 1711 

JAMIE CULLUM All At Sea (Verve /Universal) 204 +38 6562 7 1512 

BOB S C H N E I D ER Conte With Me Tonight (Shockorama /Vanguard) 20' -14 8985 11 1410 

MODEST MOUSE Float On (Epicl 19' +24 12483 5 911 

STING Stolen Car (Take Me Dancing) (A &M / /nterscopel 186 +11 5322 6 1611 

JOE FIRSTMAN Can't Stop Loving You (Atlantic) 180 +4 4211 10 1210 

HOOBASTANK The Reason (Island /IDJMG) 178 -14 11389 15 710 

JEM They (AID/RCA/HMG) 176 +29 7232 10 1211 

BUTTERFLY BOUCHER Another White Dash (A &M /lnterscope) 170 +25 8447 6 1211 

RACHAEL YAMAGATA Worn Me Down (RCA Victor) 170 .1 5511 5 1011 

OZOMATLI Who Discovered) America? (Concord) 160 +39 4569 2 1211 

JOHN EDDIE Everything (Thrill Show/Lost Highway) 159 +2 3173 5 910 

DIANA KRALL Temptation (GRP /VMG) 157 +24 4685 9 1111 

SCISSOR SISTERS Take Your Manta (Universal) 156 +20 6943 3 1211 

FINN BROTHERS Won't Give In (Nettwerk) 142 +70 8136 1 1515 

LORETTA LYNN fIJACK WHITE Portland, Oregon (/nterscopel 13; .13 5071 8 1210 

24 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 7/11 -7/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number 
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company 
(© 2004. The Arbitron Company). © 2004. R &R, Inc. 

New & Active 
WILCO I'm A Wheel (Nonesuch) 

Total Plays: 109, Total Stations: 11, Adds:2 

SONIA DADA Old Bones (Calliope) 

Total Plays: 109, Total Stations:9, Adds: 0 

TRAIN Ordinary (Columbia) 

Total Plays: 103, Total Stations: 8, Adds: 1 

SARAH MCLACHLAN Stupid (Arista /RMG) 

Total Plays: 101, Total Stations: 7, Adds:1 

JET Rollover D.J. (Atlantic) 

Total Plays: 96, Total Stations: 10, Adds:1 

CROSBY & NASH Lay Me Down (Sanctuary/SRO 

Total Plays: 94, Total Staticns: 11, Adds: 2 

OLD 97'S New Kid (New West) 

Total Plays: 94, Total Staticns: 9, Adds: 0 

ERIC CLAPTON When You Got A Good Friend (Duck /Reprise) 

Total Plays: 93, Total Stations: 10, Adds: 0 

EDWIN MCCAIN fIMAIA SHARP Say Anything (ORT) 

Total Plays: 87, Total Staticns: 9, Adds: 0 

GRAHAM COLTON BAND First Week (Strummer/Universal) 

Total Plays: 87, Total Stations: 7, Adds: 0 

Songs ranked by total plays 

LITTI.F HOUR', IMPACTING AAA, JULY 261" 

Be sure to catch Jen Chapin at the AAA Summit in 
Boulder, Thursday, August 5th for a special lunchtime 
performance with Marc Broussard. 

On Tour Now 
July 29 Newcastle, CA 
July 30 Reno, NV (KTHX) 
July 30 Sacramento, CA 
Aug. 2 SaIE Lake City 
Aug. 4 Boulder (w/ Bruce Hornsby) SOLD OUT 
Aug. 5 Denver (w/ Bruce Hornsby ) SOLD OUT - 
Aug. 6 Telluride Jazz Fest Main Stage 

Aug. 7 Denver 
Aug. 9 Boise 
Aug. 13 Portland 
Aug. 14 Seattle 
Aug. 15 Woodinville. WA (w/ Smokey Robinson 
Aug. 19 Los Angeles 
Aug. so Las Vegas 

Aug. 20 Santa 'nez, CA 

POWERED 
MEDIABASE 

Most Added' 
www.rradds. corn 
ARTIST TITLE LABEL(S) ADOS 

THRILLS Not For All The Love In The World (Virgin) 6 

FINN BROTHERS Won't Give In (Nettwerk) 5 

SARAH HARMER Pendulums (Zoe /Rounder) 4 

K.D. LANG Helpless (Nonesuch) 3 

NEIL YOUNG Be The Rain (Sanctuary/SRO 3 

Most 
Increased Plays 
ARTIST 

TOTAL 
PLAY 

INCREASE 

NORAH JONES What Am I To You? (Blue Note /NC) +100 

FINN BROTHERS Won't Give In (Nettwerk) +70 

FINGER ELEVEN One Thing (Windup) +60 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) +51 

FIVE FOR FIGHTING The Devil In The... (Aware /Columbia) +50 

CROSBY & NASH Lay Me Down /Sanctuary/VG/ +47 

BODEANS If It Makes You (Zoe/Rounder) +45 

MAROON 5 She Will Be Loved (Octone/J /RMG) +44 

COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) +42 

SIMPLE KID Staring At The Sun (Vector Recordings) +42 

Most 
Played Recurrents 
ARTIST TITLE LABEL /SI 

TOTAL 
PLAYS 

LOS LONELY BOYS Heaven (Or /Epici 259 

NORAH JONES Sunrise (BlueNote/fMC) 149 

SARAH MCLACHLAN Fallen (Arista /RMG) 147 

FIVE FOR FIGHTING 100 Years (Aware /Columbia/ 146 

DAMIEN RICE Cannonball (Vector Recordings/WarnerBros) 142 

JET Are You Gonna Be My Girl (Atlantic) 131 

COLDPLAY Clocks (Capitol) 122 

GUSTER Careful (Palm /Reprise) 117 

MAROON 5 This Love (Octone/J/RMG) 114 

JOHN MAYER Clarity (Aware/Columbial 107 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Conuax. ChucL IilrsioGs laial r-,.'i-o chuck(gmetrohybnd.com 
Er:. Hodge 0)1919St'546 hodgeTmetrohybridmm 

MFTROI'ol 1TAN 
TAI EI{1 

www.americanradiohistory.com

www.americanradiohistory.com


At16üST 4_7, Z4 M 
HARVEST /OUSE NOTB BOMBER, COWAN 

WEDNESDAY, J \JJ!Jj3 'i 
I l 

FRIDAY, ;IJJ!1U; J Continued 

3 -7pm 
REGISTRATION OPEN 

EVENING EVENTS 

8pm- Midnight 
FOX THEATRE 
Performances by 

Camper Van Beethoven (Pitch -A.1 Wanguard Records) 

Graham Colton Band (umversag 

Blue Merle (Island Records) 

Jem (ATO) 

9 -11 pm 

PLAYERS CLUB 
Performances by 

Citizen Cope (RCA Records) 

Ray LaMonlagne (RCA Records) 

9am -6pm 
REGISTRATION OPEN 

10- 11:45am 
ARE WE PLAYING IT TOO SAFE? 

Sponsored by 

Warner Bros. Records 

Reprise Records 

Moderated by 

Dennis Constantine. KINK/Portland 

Noon- 1:45pm 
LUNCHEON 

Sponsored by 

Island Records 
Hybrid Recordings 

Performances by 

Marc Broussard 
Jen Chapin 

2- 3:30pm 
NATIONAL TRIPLE A 

LISTENER SURVEY 

Moderated o; 

John Bradley & Dave Rahn. SBR Creative 

4:30 -6pm 
COCKTAIL PARTY 
Sponsored by 

Rubin The Cat Records 

Performance by 

Jennie DeVoe 

EVENING EVENTS 

8:30pm- Midnight 
FOX THEATRE SHOW 
Performances by 

Cake (Columbia Records) 

John Mayer (Columbia Records) 

Mindy Smith /Vanguard Records) 

9 -11pm 
PLAYERS CLUB 

Performances by 

Tilt Merritt (Lost Highway Records) 

Ben Arnold (Sol-fidelity) 

12:30am 
CLUB R &R 
Sponsored by Columbia Records 
Performance by Nellie McKay 

FRIDAY, ;1!I11.15? 

9am -6pm 

REGISTRATION OPEN 

8:30- 9:30am 
FRIENDS OF BILL W. 

10- 11:45am 
DATABASE MARKETING 

DO'S AND DON'TS 
Presented by 

Ruth Presslaft, Presslaff In'eractive Revenue 

Agenda Subject To Change 
,20e4 Radio & Records, Inc. 

'R.m.. A.Retord -is a serv,te mark of dit k bark produtnons 

Noon -1 45pm 
LUNCHEON 

Sponsored by Columbia Records 

Performances by 

Bruce Hornsby 
Kyle Riabko 
Anna Nalick 

2:30- 4:15pm 
TRIPLE A: STATE OF THE INDUSTRY 
Moderated by Erica Farber Radio & Records 

4:30 -6pm 
COCKTAIL PARTY 
Sponsored by RCA Records 
Performance by Charlotte Martin 

EVENING EVENTS 

8:30pm- Midnight 
FOX THEATRE SHOW 

Performances by 

Glen Phillips (Lost Highway Records) 

Rachael Yamagata (RCA Victor) 

Jamie Cullum (Verve) 

9 -11 pm 

PLAYERS CLUB 

Performances by 

Adam Richman (Or Music) 

Jonathan Rice (Reprise Records) 

12:30am 
CLUB R &R 

Sponsored by 

Atlantic Records 
Octane Records 

Performances by 

Jason Mraz 
Michael Tolcher 

SATURDAY, Jl IJ J !1S S i 
I 

9am -4pm 
REGISTRATION OPEN 

9 -10am 
FRIENDS OF BILL W. 

10:15- 11:45am 

SOUNDS ECLECTIC TAPING 

Hosted by Nic Harcourt. KCRW /Los Angeles 

Sponsored by Maverick/Reprise Records 

Performance by Keaton Simons 

Noon -2pm 
R &R INDUSTRY ACHIEVEMENT 
AWARDS LUNCHEON 

Sponsored by 

Red Ink 

Epic Records 

Performances by 

Johnny A. 

Damnwells 
Ari Hest 

2:15- 3:45pm 
SPECIAL SCREENING 

Sponsored by 

THINKFi(m 
A sneak preview of the documentary 
concern film 'Festival Express." 

4- 5:30pm 
TRIPLE A RATE -A- RECORD 
Sponsored by New West Records & Songlines 

Conducted by Bruce Warren. WXPN/Philadelphia 

EVENING EVENTS 

8:30pm- Midnight 
FOX THEATRE SHOW 
Performances by 

Old 97's (New West Records) 

Simple Kid (Vector) 

Low Millions (EMC) 

Antigone Rising (Lava Records) 

9 -11 pm 
PLAYERS CLUB 
Performances by 

The Shore (Maverick/Reprise Records) 

Carbon Leal (Vanguard Records) 

r 

I 

RÉGESTrt ÓN_. Na riadiroand;ecór,ds.cóm 

MICivrthV 
registraion 

FAX THIS FORM BACK TO 310- 203 -8450 
OR MAIL TO: 
R &R Triple A Summit 
P.O. Box 515408 
Los Angeles, CA 90051 -6708 

MAILING ADDRESS 

Please print caretully or type in the Corm below. 
Full payment must accompany registration 

form. Please include separate forms for each 
registraban. Photocopies are acceptable. 

OR REGISTER ONLINE AT 

www.radioandrecords.com 

Name 

Tine 

Call Letters /Company Name 

Street 

City State Zip 

Telephone e Fax e 

E-mail 

SUMMIT FEES 

ocro17C JULY 2, 2004 

JULY 3 - JULY 30, 2004 

AFTER JULY 30, 2004 
ON -SITE REGISTRATION ONLY $425 

METHOD OF PAYMENT 

There is a $50.00 

cancellation lee. 

No refunds after 

July 2, 2004 

_ 

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION 

Amount Enclosed: S 

Visa MasterCard American Express Discover Check 

Account Number I II 

Expiration Date I 

( u 
Month Date Signature 

Print Cardholder Name Here 

QUESTIONS? Call the R &R Triple A Summit 
Hotline at 310 -788.1696 

-111@c7L 
l registration 

I 

Millennium Harvest House Hotel, Boulder, CO 

Thank you for requesting reservations at the Millennium Harvest House Fidel. Our staff 

would like to take the opportunity to extend a warm welcome to you during your 

I upcoming meeting. 

To confirm your reservation, your arrival must be guaranteed by charg.ng two 

nights deposit to a major credit card, or you may send payment by mail. Deposits will 

be refunded only if reservation is cancelled at least 30 days prior to arrival. 

Reservations requested after July 4, 2004 or after the room block has been filled 

I are subject to availability and may not be available at the Summit rate. 

Check in time is 3:00 pm; check out time is 12noon. 

L 

TYPE OF ROOM TRIPLE A SUMMIT RATE 

Deluxe (single/double) $129 / $139 night 

Millennium Club Rooms 
( single/double) 

$149 / $159 night 

FOR HOTEL RESERVATIONS, PLEASE CALL: 

303-443-3850 or 866-545-6285 
Or mail to: Millennium Harvest House Hotel 

1345 28th Street, Boulder, CO 80302 
Millenniumhotels.com (Group Code: 9595) 

www.americanradiohistory.com

www.americanradiohistory.com
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TRIPLE A TOP 30 INDICATOR 

- 
%LAVS 

+4 

10 

68 

-3 

19 

+6 

-37 

+30 

+66 

+3 

+12 

-5 

-11 

-12 

+11 

+12 

+16 

.9 

-4 

-28 

-12 

+3 

14 

24 

-47 

+39 

+18 

-12 

+28 

+78 

TOID_ 
AUDIENCE 

C^ 

5917 

6040 

3758 

3370 

2380 

4663 

2126 

4727 

3753 

1881 

4804 

1796 

1561 

2132 

1726 

3200 

2202 

1825 

2115 

2315 

2456 

1433 

2591 

2795 

2208 

3092 

2211 

1008 

1624 

2767 

hEEKS DS 

CHART 

8 

10 

11 

7 

11 

11 

19 

5 

2 

7 

4 

14 

7 

5 

4 

2 

2 

6 

9 

6 

4 

3 

9 

10 

12 

1 

1 

2 

1 

1 

-C TA, SATICeS 
ADDS 

29)0 

2710 

2110 

2510 

1910 

2411 

1610 

2410 

2410 

2010 

2613 

1410 

1910 

1812 

1610 

2111 

1810 

1710 

1810 

1710 

1810 

1710 

1410 

1810 

1310 

1711 

1310 

1210 

1310 

2212 

Most Added 
www.rrindicator. corn 

ARTIST TITLE LABELS! ADDS 

K.D. LANG Helpless (Nonesuch) 14 

CITIZEN COPE Bullet And A Target (Arista /RMG) 8 

NEIL YOUNG Be The Rain (Sanctuary/SRG) 8 

FINN BROTHERS Won't Give In (Nettwerk) 7 

S. FORBERT There's Everybody Else land Then There's You) (Koch) 7 

THRILLS Not For All The Love In The World (Virgin) 7 

DR. JOHN fIR. NEWMAN I Ate Up The Apple Tree (Blue Note /EMC) 6 

SARAH HARMER Pendulums (Zoe /Rounder) 5 

DAYNA KURTZ Joy In Repetition (Kisnet) 5 

CHARLIE MARS Gather The Horses (1/2) 4 

Most 
Increased Plays 

TOTAL 

PLAY 

ARTIST TITLE LABEL(S) INCREASE 

FINN BROTHERS Won't Give In (Neftwerk) +81 

CROSBY & NASH Lay Me Down (Sanctuary/SRG) +78 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) +66 

K.O. LANG Helpless (Nonesuch) +44 

CITIZEN COPE Bullet And A Target (Aosta /RMG) +40 

KEANE Somewhere Only We Know (lnterscopel +39 

LOW MILLIONS Eleanor (Blue Note /EMC) +34 

DR. JOHN fIR. NEWMAN I Ate Up The Apple Tree (BlueNote/EMC) +33 

S. FORBERT There's Everybody Else land Then There's You) (Koch) +32 

CARBON LEAF Life Less Ordinary (Vanguard) +31 

Syndicated 
Programming 

Added This Week 

Please note new name at WXPN 

World Cafe -Dan Reed 215 -898 -6677 

LAST 
WEEK 

2 

3 

1 

4 

5 

7 

6 

8 

16 

9 

10 

11 

12 

14 

24 

26 

28 

19 

23 

18 

22 

30 

25 

21 

15 

® July 23, 2004 
ARTIST TIRE LABEL(SI 

PHISH The Connection (Elektra /Atlantic) 

NORAH JONES What Am I To You? (Blue Note /EMC) 

COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 

BODEANS If It Makes You (Zoe /Rounder) 

SHERYL CROW Light In Your Eyes (A &M /lnterscopel 

JAMIE CULLUM All At Sea (Verve /Universal) 

DONAVON FRANKENREITER fIJACK JOHNSON Free (Brushfire /Universal) 

RACHAEL YAMAGATA Worn Me Down (RCA Victor) 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

OZOMATLI (Who Discovered) America? (Concord) 

OLD 97'S New Kid (New West) 

TOOTS AND THE MAYTALS WI BONNIE RAITT True Love Is Hard To Find (V2) 

EDWIN MCCAIN fIMAIA SHARP Say Anything (ORT) 

INDIGO GIRLS Fill It Up Again (Epic) 

STING Stolen Car (Take Me Dancing) (A &M /lnterscopel 

GOMEZ Nothing Is Wrong (Hut /Virgin) 

JESSE MALIN Mona Lisa (Artemis) 

BUTTERFLY BOUCHER Another White Dash (A &M /lnterscope) 

RYAN ADAMS Wonderwall (Lost Highway/AIMS) 

COWBOY JUNKIES The Stars Of Our Stars (Zoe /Rounder) 

SONIA DADA Old Bones (Calliope) 

CHRIS ROBINSON 40 Days (Vector Recordings) 

BOB SCHNEIDER Come With Me Tonight (Shockorama /Vanguard) 

LORETTA LYNN fIJACK WHITE Portland, Oregon (lnterscopel 

DIANA KRALL Temptation (GRP /VMG) 

KEANE Somewhere Only We Know (lnterscopel 

WILCO I'm A Wheel (Nonesuch) 

JOHN EDDIE Everything (Thrill Show /Lost Highway) 

SCISSOR SISTERS Take Your Mama (Universal) 

CROSBY & NASH Lay Me Down (Sanctuary /SRG) 

TOTAL 

PLAYS 

44L 

42E; 

38E 

382 

34C 

334 

317 

294 

279 

255 

251 

232 

225 

208 

195 

190 

189 

188 

181 

179 

175 

170 

169 

168 

167 

157 

157 

155 

154 

153 

No Adds 

Acoustic Cafe - Rob Reinhart 734- 761 -2043 

lDebut 

(Debut> 

BODEANS Slipping Into You 

ELEANOR MCEVOY Slipping Away 

JEFFREY FOUCAULT Lodi 

RICHIE HAVENS Woodstock 

TONY FURTAOO Brabd new Goodbye 

WILCO Company In My Back 

/Debut> 

¡Debut> 

34 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 7/11 - Saturday 7/17. 
2004 Radio & Records. 

Reporters 
WAPS/Akron. OH 
POND Bill Gruber 

KSPN /Aspen. CO 
POND. Sam Scholl 

KGSR /Austin. TX' 
OM: Jell Carrot 
PO' Jody Denberq 
APO. Jyl Hershman. Ross 

MD. 
Susan ea :De 

WRNRBaltimore. MD 
0M Bob Waugh 
PD/MD. Ales 

Waugh 

.47404 MAYER 

WTMD/Baltimore. MD 
APO: Mike -Matthews- Vasilikos 

DAY. KURT: 
yfil HEST 

KRVB/Boise. ID' 
OWED: Dan MCCOIIy 
No Ao, 

WBOS /Boston. MA 
DM. Bun Bni0M 

PO'. Michele Williams 
MO: David Ginssburg 

1.rel Rs. HE 

IMAM 

KMMS/Bozeman, MT 
OM/POND: Michelle Wolle 

14/RCS/Burlington' 
POND: Mart Abunahab 

4 MER A 

LOW MttiONS 

WMVY/Cayye Cod. MA 
POMÓ: BarWranDecey 

I MARC é LANG 

W000/Chattanooga, TN 
OM PD. Danny Howard 

WWilCO L 

WXRT/Chieago, IL' 
PD'. Norm Winer 
APOMD; John Fameda 

S 

KBXR/Celumbia, MO 
OM: Jack Lawson 

APO. Jeri 
Lana 

Sweaalman 
y 

WCBE /Columbus. OH 
OM' Tammy Allen 
PO. Dan Mushalk0 
MO Maggie Brennan 

KBCO/Denver.CO' 
PD Scott Arbouqh 
MO Keeler 

WDET/Delroil. MI 
PO'. Jody Adams 
MO Marlin Bandyke 

WVOD/Elizabeth City. NC 
PD: Man Cooper 
MD. Tad Abbey 

WNCW /Greenville, SC 
OM Ellen Phrrmann 
PD/PAD, Kim Clark 
APO: Martin Anderson 
ta 

DDAVEY 
CITIZEN CO 

IS ROOMY CRO WELL 
DE 

MIJÑAL ADMIRATION SOCIETY 

JAM BRUN LIAMs 
BLAKE POWERS 

T 

K 

IRAN JAMES CROCE 

boroNa CKEOWN 

STOCKHOLMSEICRSMr OWOI 

WTTSnndianapol is. IN' 
PO Brad Holtz 
MD: Laura Duncan 

KMTN /Jackson, WY 
OM Soon Anderson 
P0/MD: Man -Fish- Fishman 

teR 

KTBG/Kansas City, MO 
PO. Jon Han 
MD: Byron Johnson 

EMS 
TORBERT ICI 

CIAEM 
;ARBON LEM 
TEMPLES 

KZPL /Kansas Ciry. MO 
OM'. Nick McCabe 
Po. Ted Edwards 
MO Jason Justice 

WOKI/Knoaville, TN' 
PD'. Jim Ziegler 

WFPK/Louisville. KY 
DM: Brian Conn 
APO/MD: Staect Owen 

WMMM/MadisOn, WI' 
PO. Tauber 
MD: Gabby Parsons 

KTCZ/Minneapyolis. MN' 
PD. MACEBASh 
APOMD: Mike Wolf 
H. ;inn RROIM 

WG DX/Mif meapolis. 
MN' 

PD. Jett Collins 

WZEW/Mohile. AL 
OM: Tim Camp 
PD. Jim Mahoney 
MD'. Lee Ann Kanak 

WBJB/Monmoulh, NJ 
OM'. Tom Brennan 
PO'. Ron Robinson 
APO'. Leo laccari 
MO: Jett Raspe 

BRIAN 
DA. O á RKEp 

A. 

KPIG/Monlerey. CA 
OM Frank Capi sta 
POND: Lautamen Hopper 
APO' A leen MacReary 

WRLT/Nashville. TN' 
0M/PD. Band Hall 
APDMD: Nev. Kenn Cons 

JET 
HOWIE OM 

Is AM 

WEHMMassa J. NY 
Po Brian Casgrsv 

a Lauren MD Slone 

DMX Folk Rol CNelwork 
OM Leanne 
MO'. Dave Sloan 

Music Choice Adult Alternative/Network 
0M: Adam Neiman 
PO. Liz Opoka 

Sirius Spectrum/Network 
0M Davin Smut 
PO'. Gar SchoenwetIeT 
MD' Rick balmy.......... 

XM Cale/Netyvark 
PO Bill Evans 
MD. Brian Chamberlain 

a:..l 

:SmR 
MuNAI ADEAIRAnOr1 SOGif TY 

WFUV/New Yo-k, NY 
PO. Chuck Single on 
MD: Rila Houston 

LOS:1010i BO, 

WXPN/Philadelphia, PA 
OM/AID: Dan Reef 

Werr 

I CROSBY 4. HASII 

WYEP/Pinsburirn, PA 
PD: Rosemary Welsch 
MD'. Mike Sauter 

WCLZ,Porlland. ME 
PD Herb ley 
MO. Brian James 

KINK/Portland, OR' 
PD Dennis eonsbmine 
MD. Kevin Welch 

WXRV;POrtSmoulh. 
PO Dana Marshall 

WDST /P000ahkeepsie, NY 
PO: Greg GaHine 
APO/AID. Roper Menell 

KSOY/Rapid City, SD 
POND: Char 

ERR t 

KTHXnteno. NV' 
DM'. Rob Brooks 
PO: Harry Reynolds 
APO/MD.. Darld Herold 

WOCM /Salisbury. MD 
PO'. Joshua Clendaniel 
APDMO: Debora Lee 
o 

7 PAUL ONORN 

5 SARAH 
5 STEVE TRBERT 

O/PDe onsiry. LT' 
MoBruc 

MD: Kan Bushman 

KPRI /San Diego. CA' 
POMO Dona Snaieb 

KFOG/San Francisco. CA' 
PD. David Benson 
APO/A10 Hole/ Jones 

KBAC/Santa Fe. NM 
GM/PD ItGordon 

é+'RE AñMOO 

A ìtW 
RADYxAI..AI 

JOimrOGEFEVfW. 

KTAO/Santa Fe. NM 
OM Mach Miller 
PO Brad HockmeYer 
MO'. Padd 

I 

Mae 
_ IRANprNEWUAN 

SAw15N.ARk1E 

, 
ClrJníhi 

PR ¢M 

KRSH/Sanla Rosa. CA' 
OM /PO: Dean Kaftan 

SARAH HARMER 
IL 

F 
LANG 

THRILLS 

01100lÌ CORE 
NEIL HONG 

WWVV/Savannah, GA 
OM/POND: Bob Neumann 
APO: Gene Murrell 

1 ERIC 

do' 

CHARLIE MARS 
I 07797S 
1 FINN RERS 

OEiILL Y I 

KMTT/Seattle. WA' 
OM/PD Chris Mays 
APDTAO. Shawn Stewart 

WRNX/Springlield. MA' 
PO 
APDiDon 

Davis 
Donnie /hothouse 

MD lesa Wilhanee 

KCLC/SI. Louis, MO 
PD: Rich Reiyhard 
MOST Williams s 

1 a GIRLLL4LEED EDOE 
2 Rot MADDEN 
o SHRILLS 

AM MST 

KWMLYucson. AZ' 
OM,PO. rim Richards 
MO. Blake Rogers 
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With 

Liz Opoka 
Prog. Mgr., Music Choice 

-- TRIPLE 

I received an advance of Nellie 
McKay's Get Away From Me in De- 
cember of last year. John Vernile, 
VP /Promo at Sony Classical, had al- 
ready been talking me up about this 
then -18- year -old uberteen who, as 
he put it, "is a cross between 
Eminem and Frank Sinatra." So I 

thought to myself, "Hmmmm. That's 
one hell of a combination and cer- 
tainly worth checking out." As I 

listened, I felt much like I had when I first heard Norah 
Jones: It's not really a Triple A -type record, and it's 
not really what we do, but I think our listeners would 
appreciate hearing something fresh and different. And 
if you had to describe McKay in a few words, fresh 
and different would be appropriate. But they don't 
even begin to describe the immense talent that is 
Nellie McKay. We got behind the song "David" in 

January, and after seeing McKay mesmerize audiences live; hav- 
ing in -depth conversations with her about music, art and politics; and 
enjoying an in- studio appearance at our NYC offices, it became clear 
that this young woman is poised to carve a niche in the music world 
over the months and years to come. 

here are lots o' bullets on the moni- 
tored chart, with Norah Jones 

jumping up to the top slot for the first 
week ... Counting Crows hold their bul- 
let at No. 2, Dave Matthews stays at 3 *, 
Sheryl Crow remains at 4 *, and Phish 
are now top five ... In addition, the 
BoDeans move up to 6', Wheat re- 
bound to 9 *, and Finger Eleven are now 
top 10 at 10' ... Mindy Smith, Toots & 
The Maytals with Bonnie Raitt and Bruce Hornsby are knocking on 
the door of the top 10 ... Big gainers this week include Indigo Girls 
(21. -15 *), Jamie Cullum (22' -16 *), Jem (25' -22 *), Butterfly Boucher 
(26' -23') and Ozomatli (30' -25 *) ... The Finn Brothers debut ... On 
the Indicator side, Phish move up to 1*, and Cullum, Rachael 
Yamagata, Hornsby and Ozomotli round out the bulleted top 10. The 
Old 97's are next in line at 11* ... Other gainers include Sting (24'- 
15 *), Gomez (26` -16 *), Jesse Malin (28' -17 *) and Chris Robinson 
(30' -22 *) ... Keane, Wilco, Scissor Sisters and Crosby & Nash de- 
but ... Keep an eye on the new Joss Stone and John Fogerty, Sonia 
Dada, Jet, Eric Clapton and Graham Colton ... In the Most Added 
category, K.D. Lang takes overall honors this week, with 17 total adds; 
the new Thrills single grabs 13 totals adds; Neil Young brings in 11 

adds; and Citizen Cope grabs 10 overall adds ... Also having a good 
first week are Sarah Harmer, Dr. John featuring Randy Newman, 
Ari Hest and Steve Forbert ... The Finn Brothers, Crosby & Nash, 
Howie Day, Finger Eleven and Five For Fighting close some impor- 
tant holes. 

Triple A 

ONIH È 

RfÄDI'0 

- John Schoenberger, Triple A Editor 
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ARTIST: Butterfly Boucher 

LABE: A &M /Interscope 
By JOHN SCHOENBERGER / TRIPLE A EDITOR 

utterfly Boucher has always been a 
1/do-it-yourself kinda gal. Born and 
raised in Australia, her free -spirited fam- 
ily (which included seven daughters) 
traveled throughout the outback while 
she was growing up. By the age of 10, 
Boucher was creating basic songs on a 
four -track recorder, playing all the in- 
struments herself, as well as singing. In 
her late teens she joined her older sister's 
band, The Mercy Bell, as the bass player. 

"My dad showed me how to use the 
four -track," Boucher said in a recent in- 
terview. "I had friends and stuff, but be- 
cause we were home -schooled, all my 
friends were at school during the day. So 
I would spend the whole day in the stu- 
dio - that was my world. I just loved it. 
I'd just die to get into the studio and make 
noises." 

After a few years with The Mercy Bell, 
Boucher decided to step out on her own. 
She packed everything up and moved to 
Stockton, England. There she concen- 
trated on writing new songs and homing 
in on what would become her style. Even- 
tually she recorded an impressive demo, 
once again playing all the instruments, as 
well as singing all the vocal parts. Even- 
tually the demo fell into the hands of the 
folks over at A &M, who were enamored 
of her skill, creativity and gumption. 

Says A &M A &R person Chris Douri- 
das, "I remember where I was when I 

first heard what I thought were demos 
from a young Australian singer with the 
unlikely name of Butterfly Boucher. It's 
rare when a collection of handmade songs 
from an unsigned artist lights upon your 
shoulder and impresses you with every 

song. Every song. I knew in that moment 
that the world, in time, would come to 
love everything about her." 

Now 24 years old, Boucher has been 
building a solid base of support across the 
U.S. (and in the U.K.) through constant 
touring. The press has been following her 
live performances, with raves coming 
from People, USA Today. Elle, Esquire 
and many other places. But even though 
she is starting to create quite a buzz, 
Boucher is keeping her feet on the ground. 

"I think I've always strived to be very 
honest, and my idea is that being vulner- 
able is actually a gift to other people." she 
says. "I know when I hear lyrics of oth- 
ers and they're raw and coming straight 
from the heart, it is such a gift. You feel 
special that that person is being so hon- 
est with you." 

The album, Flu.tterbv, was co- produced 
by Brad Jones, who helped Boucher em- 
bellish many of her original recordings in 
such a way that it preserved the sponta- 
neity and directness that captured 
Douridas' ear in the first place. Check out 
"Another White Dash," "I Can't Make 
Me," "Life Is Short" and "Can You See the 
Light?" 

.. 
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66 AMERICANA TOP 30 ALBUMS BY 
a, July 23, 2004 

LAST 
WEEK 

Tals 
WEEK 

T,I5 WEEK 
ARTIST TITLE LABEL(S) PLAYS 

.. - 
PLAYS 

C JMLATIVE 
PLAYS 

1 1 LORETTA LYNN Van Lear Rose (lnterscope) 582 -24 8684 

2 2 LOS LOBOS The Ride iHollywood) 527 -19 5220 

4 © DAVE ALVIN Ashgrove (Yep Roc) 509 +21 2696 

3 0 JIM LAUDERDALE Headed For The Hills ( Dualtone) 498 +2 5372 

9 © NOTORIOUS CHERRY BOMBS The Notorious... (Universal South) 451 +77 1281 

5 6 DALE WATSON Dreamland (Koch) 450 .27 3761 

8 O DWIGHT YOAKAM Dwight's Used Records (Koch) 449 +38 1719 

15 0 K. KANE & K. WELCH You Can't... (DeadReckomng /Compass) 435 +138 1095 

6 9 PATTY GRIFFIN Impossible Dream (ATO /RCA /RMG) 402 42 9642 

7 10 SAM BUSH King Of My World (Sugar Hi//) 380 50 6553 

24 TODD SNIDER East Nashville Skyline (Oh Boy) 373 +122 846 

11 STEVE FORBERT Just Like There's Nothing To It (Koch) 371 +11 5246 

10 13 M. CHAPIN CARPENTER Between Here And Gone (Columbia) 345 -23 5493 

12 0 TERRI HENDRIX The Art of Removing Wallpaper !Wi /ory) 340 -8 1866 

13 15 J.J.CALE To Tulsa And Back (Sanctuary/SRO 309 -9 2506 

16 16 SLAIO CLEAVES Wishbones ( Philo) 279 .16 13157 

22 RAILROAD EARTH The Good Life (Sugar Hill) 278 -20 1365 

18 18 JAY FARRAR Stone, Steel & Bright Lights (Transmit Sound) 275 .4 1972 

14 19 ALLISON MOORER The Duel (Sugar Hill) 274 -38 6472 

17 20 KING WILKIE Broke (Rebell 268 .17 1056 

23 21 JONI HARMS Let's Put The Western Back... (Wildcatter/ 249 -4 1915 

19 22 MOUNTAIN HEART Force Of Nature (Skaggs Family) 244 26 ?288 

26 WILCO A Ghost Is Born /Nonesuch/ 237 +11 901 

21 24 ED BURLESON Cold Hard Truth (Palo Duro) 236 32 3710 

!Debut> OLD 97's Drag It Up (New West) 224 +89 466 

29 LORI MCKENNA Bittertown (Signature Sounds) 211 +8 3642 

30 STEEP CANYON RANGERS Steep Canyon Rangers (Rebel) 208 +17 '042 

20 28 BLACKIE AND THE RODEO KINGS Bark (True North) 204 66 C004 

/Debut) TRES CHICAS Sweetwater (Yep Roc) 202 +31 566 

28 30 BR549 Tangled In The Pines (Dualtone) 199 .6 12448 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2004 Americana Music Association. 

Americana Spotlight 
by John Schoenberger 

Artist: The Notorious Cherry Bombs 

Label: Universal South 

orU:«wr IN01etAN 

Vince Gill, Tony Brown, Richard Bennett, Hank Devito, 

Emory Gordy and Larry Londin were known simply as The 

Cherry Bombs back in the 1970s when they served as 

Rodney Crowell's kick -ass band. They toured incessantly 
for two years, and folks are still talking about how 
incredible they were live. Well, things change, and each 
of these artists has found considerable success on his 

own since then. But in 2003 some of them got back 
together to play with and honor Crowell at a special ASACP 

Country Awards dinner. Things felt good that night, and 
the next thing you knew, they wanted to go into the studio 
and do some recording. So, Crowell, Gill, Brown, Bennett 

and Devito grabbed Eddie Bayers, Johnny Hobbs and Michael Rhodes and recorded an album 
of new material simply called The Notorious Cherry Bombs. The disc contains 12 new songs 
that will restore your faith in great, timeless country music. It may have taken more than 20 
years to get them back together again, but it was sure worth the wait. 

Americana News 
Music Choice's Americana channel will be temporarily suspended from the Americana reporting 

panel. Contrary to some of the e-mails going around, the channel has not been eliminated. As of 

July 21, Music Choice wi -I be changing the manner in which it offers the Americana channel, so it 

won't have music to report for the next couple of weeks ... Dualtone Records has named Lori Kampa 

to run its national radio promotion department, effective July 20. She replaces Andy Moore ... Kasey 

Chambers will release her new album, Wayward Angel, on Sept. 14 via Warner Bros. It was produced 

by her brother Nash. A U.S. tour is expected to follow ... Bob Dylan has become a wine entrepreneur: 
Dylan's signature appears on the back label of Planet Waves, a red produced by Italy's Fattoria Le 

Terrazze winery and named after a 1974 Dylan album ... Country star Glen Campbell called it "a 

captive audience," and he wasn't kidding, when - nearing the end of his 10 -day sentence for 
extreme drunken driving - he gave a free 30- minute concert July 9 for about 1,000 inmates at 

Maricopa County's jail ... British folk artist Donovan will release Beat Cafe, his first new album in 

eight years, on Aug. 24. Joining him for the sessions were bassist Danny Thompson and drummer 
Jim Keltner, with John Chelew producing ... Former Black Crowes guitarist Rich Robinson will 
release Paper, his debut solo outing, on Keyhole Records Aug. 24. The album will feature Rich on 

lead vocals and will also include cover art created from one of his oil paintings. 

Note: if you have Americana news, please forward it to jschoenberger@radioandrecords.com. 

Most Added 
ARTIST - -_E i 

AE_ , ADDS 

CRICKETS & THEIR BUDDIES The Crickets And Their Buddies (Sovereign Artists) 14 

KIERAN KANE & KEVIN WELSH You Can't Save Everybody (Dead Reckoning /Compass) 10 

ALEJANDRO ESCOVEDO Por Vida (Or Music) 8 

AVETT BROTHERS Mignonette (Ramseur) 8 

STEVE EARLE The Revolution Starts Now (Artemis) 8 

TODD SNIDER East Nashville Skyline (Oh Boy) 8 

SLANT 6 COWBOYS Slant 6 Cowboys (95 North) 7 

TRES CHICAS Sweetwater (Yep Roc) 7 

In 
Dreams 
She Runs... 
Muscular dystrophy must be 
stopped and it will be. MDA, the 
Muscular Dystrophy Association, is fund- 
ing research to find treatments and 
cures. To learn more, call 1-800-FIGHT-MD 
or go to www.mdausa.org. 

Where hope begins 
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RICK WELKE 
ravel ke @radioandrecords. com 

PART Two OF A TWO -PART SERIES 

CHRISTIAN 

What Makes 
A Song Christian? 
Industry roundtable looks deeper into the question 

e continue the conversation we began a few 
weeks ago (7/2/04), when we looked at how stations de- 
termine whether a radio single is worthy of airplay. 
This week we add a label representative to the panel 
discussing what really makes a song Christian. 

I appreciate everyone's taking the Christian. The song should leave nie 

time to be invoked in this active ex- thinking there has to be something to 

change of ideas. The panel compris - the message of Jesus and his teachings. 

es WFHM /Cleveland 
MD Elizabeth Grattan; 
WAYG /Grand Rapids PD 

Mike Couchman; WPOZ/ 
Orlando MD Scott Smith; 
WHGG /Bristol, TN PD 

John Bolus; KAFC /An- 
chorage, AK MD Mike 
Carrier; and this week's 
new entry, former WHMX/ 

Carries The artist and 
the lifestyle of the artist. It 
comes down to account- 
ability. Anyone can make 

a song that has Christ -cen- 

tered lyrics, but the mes- 

sage is quickly rlksolved if 
the messenger is not living 
out the message. 

This is why I am some - 
Bangor, ME PD and cur- Mike Couchman times leery of any main- 
rent EMI CMG Manag- 
er /National Promotion 
Strout. 

stream artist who comes 
Steve out with a gospel song or project 

and proclaims Christianity. I re- 
member a certain mainstream artist 
saying he had become a born-again 
believer, but he continued to pump 
out sexually explicit lyrics on his 
CDs. The lifestyle matching the mes- 

sage, in my mind, constitutes a 

Christian song. 

Strout How do we define a Chris- 
tian? My view is that a 

Christian is a person who 
makes a conscious deci- 
sion to follow Christ and 

strives to become like 
Him. A song is incapable 
of making such a deci- 
sion. 

God created love and 
romance between a man 

R &R: What constitutes a Christian 
song for you? 

Grattan: I guess if I had to put that 
label on it, I would say a Christian 
song points to Christ. That is actual- 

ly a lot broader a parameter than it 
sounds, and I like that. 

Couchman: It has to have been 

witnessed to by an evangelical Chris- 
tian, confessed Jesus as its lyrical sav- 

ior, and then been dunked under 
water at the nearest Sunday -night 
service. Bonus points if the lyrics are 

written in two or more languages. 

Seriously, lyrics that directly or in- 
directly glorify God and don't detract 
from the few things all Christians 
agree on are all I need. By the way, 
my definition of glorifying God is 

quite liberal. 
Smith: I believe a Christian song 

is one penned by someone who is a 

believer. Someone may write about 
their loss or their love for their spouse 

or a comedic song about cartoons be- 

ing saved or even a revelation of 
God's grace. Whatever the subject 

may be, as long as the song is lyri- 
cally and fundamentally sound when 
looked at in light of God's word, I 

think it qualifies. 
Bolus: A song that leaves me won- 

dering not as a Christian, but as an in- 
dividual. Because a listener who is 

sampling us may or may not be a 

habits. Get away from programming 
or scheduling long enough to re- 
member how you listen. Take a drive 
and hit "scan." See where you stop 
because you want to, not because 

your critical ear tells you to. 

Discover what matters to radio lis- 

teners, which is hearing a great song 

at the most perfect mo- 
ment that makes you 
want to turn up the radio 
and sing along or reflect 
on a melody that moves 

and stirs you with emo- 
tion. The bar is really no 

different at Christian 
radio than at any other 
format. It could mean bet 

ter research and might Steve 
make for tough choices in 
spins and scheduling. 

You play the songs people want to 

hear when they want to hear them, 

and you surround those with songs 

that people will enjoy while they are 

waiting for their next favorite to show 

up. The bottom line is that, in order 
for people to hear all this great re- 

demptive music, they have to actual- 

ly be listening. 
Couchman: Play songs that the lis- 

teners you want to reach could po- 
tentially love. Be as forgiv- 
ing as possible without 
compromising Scripture 
in regard to artists' life- 
styles. Seek lyrics and 
styles that connect with 
the listeners where they 
are in life, not where we 
think their lives should be. 

Smith: It must be who 
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mindedness. You might use your sta- 

tion to reach more people than you 
ever thought possible. 

Bolus: Be like other stations. De- 

fine the demo and leave the term 
Christian out of the equation. I want 
the same listeners my mainstream 
counterparts have. We are clean, fam- 

ily- friendly and offer a message 
of eternal life. Can they compete? 
Absolutely not. 

Secondly, we have to get out of our 
buildings. Our mainstream counter- 
parts are in nightclubs every week- 
end. We should be out in coffee 
shops, malls, restaurants and church- 
es. The other guys are aggressively 
promoting their product. Are we? 

Carrier: Don't water down the 
message, but don't play songs that 
will only preach to the choir. Playing 
only worship songs will capture the 

choir but will do nothing to capture 

those outside of the church. Give 
them something they can hang on to 

based on where they are. Artists like 
Switchfoot and Stacie Orrico are do- 
ing a bang -up job of coming out with 
a message of hope while making peo- 

ple think about their lives. 

Strout: We need to fig- 
ure out how to reach the 
majority of Christians in 

our respective markets be- 

fore we focus on winning 
the general population. Ra- 

dio obviously needs to 
play the best songs. It 
doesn't matter what the 

Strout lyric is if it isn't a hit. How- 
ever, I think Christian radio 

needs to play more songs that speak 

to the stniggles people have in their 
relationships with other people. Take 

a cue from Oprah, Dr Phil or Bob & 
Sheri. They connect in a huge way 
with people. 

The Wrap -Up 
So, it's pretty evident what radio 

is looking for in music and what our 
panelists consider to be a Christian 
song. It's also obvious what radio 

and woman, so why do Scott Smith we are, otherwise your lis- 
all of our love songs have teners will see right 
to be about God to get airtime? I 

think some of our programmers 
would edit the Song of Solomon out 
of the Bible if they had the chance. I 

really wish the lyrical content of 
Christian radio could reflect the di- 
versity of the Bible. 

R &R: Where should the bar be set for 
music programming at a station that has 

the main objective of reaching out to the 

marketplace, not just the church commu- 

nity, and making a true impact in that 

market? 

Grattan: Understanding TSL and 

cume and caring about it are impor- 
tant. Think about your own listening 

through the facade. Both believers 
and nonbelievers are looking for the 

same thing: genuineness. People 
want leaders they can relate to and 
people who are humble enough to 
admit when they have done things 
wrong. You don't have to have all the 
answers, because God does. 

Being real about your faith will do 
much to encourage other believers 
and draw those who don't believe in. 
Every one of us has that group of lis- 
teners who'll never think that we are 

Christian enough as a station, but I 

urge you to get thick -skinned enough 
to shed their remarks and small- 

needs to do to reach more of the pop- 
ulation, whether inside or outside the 

confines of the local church structure. 
I'll close this out with some addi- 

tional thoughts from Strout on the 
underlying issue that faces every 
single Christian station, regardless 
of format, in today's radio-listening 
environment. You may never have 
looked at it from this particular an- 
gle, but all of the surveys and re- 

search I've seen reflect his remarks. 

"We need to figure 

out how to reach the 

majority of 

Christians in our 

respective markets 

before we focus on 

winning the general 

population." 
Steve Strout 

"I believe radio needs to keep ask- 

ing itself why the majority of Chris- 
tians don't use Christian radio," he 

says. 'The body of Christ is diverse, 
and yet Christian radio is not. The 
lyrical content of our songs is very 
similar, and the overall sound of our 
songs is similar. 

"I believe in research, but why 
does Christian radio limit itself to 
testing the tiny fraction of the mar- 
ket it already has while ignoring the 
large segments of the market it does 

not? Our stations are preaching to the 
choir, and the choir is loving it. But 
the pews are full of people wearing 
headphones, listening to mainstream 
radio." 

kris Rice 
0 LIGHT YOUR WO 

fo tt 
ñë are "lighting" up for th1 j Al 

Rflraç AC /INSP formats NOW. 

- www.ch- risrice= online.com yams 
Watermark 

"THE GLORY OF YOUR NAME" 
fIEW & ACTIVE AC & INSP! 
The powerful new single from 

Watermark - listen and ADD TODAY! 

www.watermark- online.com 

NEW single from Ginny Owens 

"NEW SONG" 
Promotions:' ,AR' sting AC /CHR /INSP formats NOW! 

s0erek.J.JoneslR"ockelowÍrR cords ,. www.ginnyowens.com 
i.503.9994 x24 www.rocketownrecards.com 
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68 r CHRISTIAN AC TOP 30 
e July 23, 2004 

WEEK WEEK ARTIST TITLE LABEL(S) 

1 1 MERCYME Here With Me (INO /Curh 

2 2 CASTING CROWNS Who Am I (BeachStreet/Reunion /PLG) 

3 0 TREE63 Blessed Be Your Name (/npnp) 

5 0 THIRD DAY I Believe /Essential /PLGI 

4 5 SELAH You Raise Me Up (Curb) 

6 6 BUILDING 429 Glory Defined (Word /Curb /Warner Bros.! 

7 o JEREMY CAMP Walk By Faith (BEC) 

8 0 STEVEN CURTIS CHAPMAN All Things New (Sparrow /EMI CMG) 

10 Q DAVID CROWDER BAND Open Skies (Sixsteps /Sparrow /EMI CMG) 

9 10 KUTLESS Sea Of Faces (BEC) 

11 11 MARK SCHULTZ Letters From War (Word /Curb/WarnerBros.) 

12 12 MATTHEW WEST More (Universal South / EMICMG) 

13 13 JACI VELASQUEZ Unspoken (Word /Curb /WarnerBros.) 

15 0 WARREN BARFIELD Soak It Up (Creative Trust Workshop) 

14 ® MATTHEW WEST The End (Sparrow /EMI CMG) 

18 D AVALON You Were There (Sparrow / EMICMG) 

16 D BEBO NORMAN ENJOY WILLIAMS Yes I Will (Essential /PLGI 

19 0 CHRIS RICE Go Light Your World (Rocketown) 

17 19 JARS OF CLAY Sunny Days (Essential /PLG) 

21 FUSEBOX Once Again (Elevate /lnpop) 

25 SHAWN MCDONALD Gravity (Sparrow /EMICMG) 

22 ® ANTHONY EVANS Here's My Life (INO) 

20 23 DARLENE ZSCHECH Amazing Grace (Integrity) 

24 0 JUMP5 Wonderful (Sparrow /EM /CMG) 

23 ® SARA GROVES The One Thing I Know (INO) 

27 DELIRIOUS? Majesty (Here I Am) (Sparrow /EMICMG) 

29 BARLOWGIRL Never Alone (Fervent) 

26 28 TREVOR MORGAN Upside Down (BHT) 

(Debut> a ERIN ODONNELL And Sol Am (Inpop) 

¡Debut> JEFF DEYO As I Lift You Up (Gotee) 

TOTAL 
PLAYS 

1090 

986 

969 

942 

902 

795 

791 

741 

730 

625 

575 

567 

456 

425 

422 

354 

336 

316 

297 

287 

281 

263 

257 

250 

242 

229 

191 

186 

184 

172 

I- WEEKS ON 
PLAYS CHART 

-25 

-38 

+41 

+54 

13 

.93 

+56 

+26 

+32 

-82 

-70 

-5 

-3 

+52 

+27 

+44 

0 

+35 

-27 

+45 

+84 

+25 

-6 

+35 

+10 

+42 

+13 

.4 

+20 

+14 

TOTAL 
STATIONS 

17 3710 

20 3710 

24 3711 

11 3510 

15 3310 

22 3610 

10 3211 

6 3310 

13 2710 

13 3112 

15 2610 

33 2710 

22 2310 

11 1711 

7 2011 

8 1812 

18 1610 

5 1811 

10 1611 

5 1211 

3 1412 

3 1411 

4 710 

7 1411 

18 1610 

4 1212 

2 1011 

14 1510 

1 910 

1 611 

37 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked bytotal plays for the airplay week of 7/' 1 -7/17. Bullets 
appear on songs gaining plays or remaining flat from previous week. If two songs are tied n total plays, the song with the larger increase in plays is placed first. Songs below No. 15 

are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not 

count toward overall total stations playing a song. Total Audience equals Average Ouarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 

an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). (0 2004, R &R, Inc. 

New &Active 
TAIT God Can You Hear Me (ForeF,ont/EMI CMG) 

Total Plays: 157, Total Stations: 6, Adds: 0 

WATERMARK The Glory Of Your Name (Rocketown) 
Total Plays: 155, Total Stations: 8, Adds: 1 

TREVOR MORGAN Fall Down (BHT) 

Total Plays: 155, Total Stations: 7, Adds: 0 

SCOTT RIGGAN I Love You Lord (Spinning Plates) 

Total Plays: 140, Total Stations: 6, Adds: 0 

TELECAST The Beauty Of Simplicity (BEC) 

Total Plays:136, Total Stations: B, Adds: 5 

STARFIELD Filled With You Glary (Sparrow /EMI CMG) 

Total Plays: 119, Total Stations: 8, Adds: 1 

BETHANY DILLON All I Need (Sparrow /EMI CMG) 

Total Plays: 118, Total Stations: 8, Adds: 4 

BIG DADDY WEAVE Set Me Free (Fervent) 

Total Plays: 117, Total Stations: 7, Adds: 3 

RACHAEL LAMPA When I Call (Word /Curb /Warner Bros.) 

Total Plays: 112, Total Stat ons: 11, Adds: 6 

DOWNHERE Starspin (Word/Curb/Warner Bros.) 

Total Plays: 89, Total Stations: 6, Adds:O 

Songs ranked by total plays 

Most Added 
www.rrindicato, com 

POWERED 

MEDIABASE 

ARTIST TITLE :ABEIa, ADDS 

RACHAEL LAMPA When I Fall (Word/Curb /Warner Bros.) 6 

TELECAST The Beauty Of Simplicity (BEC) 5 

BETHANY DILLON All I Need /Sparrow /EMI CMG) 4 

BIG DADDY WEAVE Set Me Free (Fervent) 3 

SARAH KELLY Living Hallelujah (Gotee) 3 

THIRD DAY Come On Back To Me (Essential/PLG) 3 

Most 
Increased Plays 

ARTIST "l'._ .,.._. S 

TOTAL 
PLAY 

INCREASE 

SHAWN MCDONALD Gravity (Sparrow /EMICMGI +84 

TELECAST The Beauty Of Simplicity (BEC) +73 

JEREMY CAMP Walk By Faith (BEC) +56 

BETHANY DILLON All I Need (Sparrow /EMI CMG) +56 

RACHAEL LAMPA When I Fall (Ward /Curb /Warner Bros.) +55 

BIG DADDY WEAVE Set Me Free (Fervent) +55 

THIRD DAY I Believe (EssentialING) +54 

WARREN BARFIELD Soak It Up (Creative Trust Workshop) +52 

TREVOR MORGAN Fall Down (BHT) +50 

FUSEBOX Once Again (E/evate//npop) +45 

Christian ACtivity 
by Rick Welke 

Four In A Row 

The INO guys of MercyMe make it four weeks in a row at 

No. 1 on the Christian AC chart with their multifomlat smash 

"Here With Me." The way the top 10 is shaping up right 

now, there may not be a serious challenger for the top over 

the next several weeks. Tree63 (3', +41) and Third Day (5- 

4, +54) look right now like the only artists who have a shot, 

but after that the list of possibilities gets pretty thin due to 
lack of momentum. 

Shawn McDonald makes the strongest move in the survey 

(25 -21, +84) and should be a shoo -in for the top 10 in the 

next few weeks. New entries include offerings by Erin 

O'Donnell and Jeff Deyo. 

Four new tunes hit the New & Active list this week, 

including Telecast ( +73). Bethany Dillon ( +56), Big Daddy 

Weave ( +55) and Rachael Lampa ( +55). 

S1ÌÚÌÌ11 SOME LOVE! 
EAGER? ECCENTRIC? ENERGETIC? 
Man's best friend might not be able to help you during ratings, 

but his owner sure can. Reward him with a station decal from 

Communication Graphics and watch your ratings grow. 

:rgmmunication 
::ti x .Graphics Inc 
THE DECAL COMPANY 

800.331.4438 - www.cgilink.com 

BRIGHT COLORS. LONG -LASTING. DURABLE. WEATHER -RESISTANT. 

www.americanradiohistory.com
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CHRIS 
"Indescriba 

The latest CD from Chris Tomlin, ARRIVING, 
is in stores 09.21.04 

See Chris Tomlin on tour this fall with Steven Curtis Chapman anzl Casting Crowns 

christomlin.com 
For promotional information, please contact J =_nn Brion, Steve Strout or Andrea Kleid at 800-347 -4777 or email at radio@mail.emicmg.com 

www.americanradiohistory.com
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CHR TOP 30 
LAST 

WEEK 
THIS 

WEEK ARTIST TITLE LABEL(S 
TOTAL 
PLAYS 

/- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

2 O BARLOWGIRL Never Alone (Fervent) 1163 +32 15 2611 

1 2 CASTING... Who Am I (Beach Street /Reunion /PLG) 1141 64 18 2510 

3 3 KUTLESS Sea Maces (BEC) 1027 -7 19 2510 

4 4 MERCYME Here With Me (IND /Curb) 915 40 17 2110 

6 0 THIRD DAY COME On Back To Me (Essential/PIG) 900 +36 15 2710 

7 6 BUILDING 429 Glory Defined (Word /Curb /Warner Bros.) 808 28 23 1310 

8 TREE63 Blessed Ee Your Name (Inpop) 766 +2 23 1310 

5 8 SWITCHFOOT Dare You To Move (RedInk /Columbia) 723 154 22 13)0 

9 

10 

SANCTUS REAL Everything... (Sparrow /EMICMG) 

JARS OF CLAY Sunny Days (Essential /PIG) 

715 

630 

+78 

+5 

7 

13 

2.313 

1810 

11 JEREMY CAMP Stay (BEC) 598 +6 8 2110 

13 W. BARFIELD Soak It Up (Creative Trust Workshop) 578 +34 8 1710 

15 ® D. CROWDER... Open Skies (Sixsteps/Sparrow /EMICMG) 566 +62 7 11111 

12 14 TAIT God Can You Hear Me (Forefront /EMICMG) 536 -20 10 11110 

18 MATTHEW WES1 The End (Sparrow /EMICMG) 508 +59 5 1711 

17 0 STARFIELD Filled With Your Glory (Sparrow /EM /CMG) 479 +20 11 1610 

16 17 RJ HEL -ON Even N (B Rite /PIG) 407 -62 13 1AI0 

19 FM STATIC Some:hing To Believe In (Tooth & Nail) 405 +24 16 1L11 

14 19 STACIE ORRICO I istead (Forefront /EMI CMG) 390 130 19 1210 

20 JADON LAVIN Fol owing You (BEC) 389 +17 6 1E11 

24 PAUL WRIGHT You're Beautiful (Gotee) 352 +49 3 1211 

21 S. CURTS CHAPMAN Al Things New (Sparrow /EMICMG) 352 +5 4 1210 

23 PLUMB Taken (Cub) 324 +3 4 12)0 

22 24 JAMES CLAY Franklin Park (Inpop) 314 -15 5 1410 

- ® SWITCHFOOT Meant To Live (Redlnk /Columbia) 294 +79 2 712 

25 26 DOWNHERE Starsain (Word /Curb /Warner Bros.) 273 -21 9 910 

/Debut> SHAWN MCDONALD Gravity (Sparrow /EMICMG) 260 +60 1 1112 

28 BY THE TREE Beautiful One (Fervent) 259 +13 2 910 

/Debut> PLUS ONE Circle /Mpop/ 218 +15 1 711 

®I OUT OF EDEN Soldiers (Gotee) 216 +53 1 1313 ¡Debut> 

27 CHR reporters. Songs rankec by total plays for the airplay week of Sunday 7/11 - Saturday 7/17. 

© 2004 Radio & Records. 

New &Active 
HAWK NELSON Every Little Thing (Tooth & 

Total Plays: 215, Total Stations: 7, Adds: 1 

EVERYDAY SUNDAY The One (Packet) 

Total Plays: 194, Total Stations: 6, Adds: O 

TELECAST The Beauty Of Simplicity (BEC) 

Total Plays: 181, Total Stations: 5, Adds: O 

JONAH33 Working Man Hands (Ardent) 

Total Plays: 119, Total Stations: 7. Adds: 0 

SARAH KELLY Matter Of Time (Gatee) 

Total Plays: 164, Total Stations: 7. Adds: 2 

FALLING UP Broken Heart ,BEC) 

Total Plays: 157, Total Statons: 4, Adds: 0 

BETHANY DILLON All I Need (Sparrow /EMI CMG) 

Total Plays) 133, Total Stations: 6, Adds: 2 

SEVEN PLACES Like It Never Happened (BEC) 

Total Plays: 131, Total Stations: 5, Adds: 1 

DELIRIOUS? Majesty (Here I Am) (Sparrow /EMICMG) 

Total Plays: 105, Total Statins: 4, Adds: 0 

MONK & NEAGLE All I Neel (Flicker) 

Total Plays: 103, Total Statisns: 4, Adds: 0 

ROCK TOP 30 
LAST TH 
'71EEK WEEK ARTIST TITLE LABELIS) 

1 1 

2 © 
3 0 
4 4 

6 0 
5 0 
9 0 
8 0 
7 9 

11 0 
10 11 

13 12 

15 13 

16 0 
18 ® 
12 16 

23 m 
14 18 

19 0 
30 e 
)Debut> ® 
25 ® 
/D..> ® 
20 24 

24 ® 
roebut> 0 
21 27 

26 0 
27 29 

28 30 

TOTAL I- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

SANCTUS REAL Everything... (Sparrow /EMICMG) 407 

BARLOWGIRL Never Alone (Fervent) 398 

APRIL SIXTH You Come Around (Atlantic) 371 

PILLAR Bring Me Down /Flicker /EMLCMG) 357 

FALLING UP Bittersweet (Tooth &Nail) 354 

HAWK NELSON Every Little Thing (Tooth & Nail) 344 

THIRD DAY Come On Back To Me /Essential /PLG) 338 

JEREMY CAMP Stay (BEC) 332 

SUBSEVEN Emotion (flicker) 307 

EVERYDAY SUNDAY What Love Is (Flicker) 281 

SKILLET My Obsession /Ardent /Cava) 213 

TINMANJONES Party (Cross Driven) 204 

DEMON HUNTER My Heartstrings... (Solid State) 196 

OC SUPERTONES We Shall Overcome (Tooth & Nail) 183 

KUTLESS Not What You See (BEC) 167 

SPOKEN Falling Further (Tooth & Nall) 160 

TAIT Reconnecting (Forefront /EM /CMG) 153 

KIDS IN THE WAY We Are (Flicker) 150 

BUILDING 429 Free (Word /Curb /Warner Bros.) 148 

LAST TUESDAY Beat Dependent (DUG) 146 

THOUSAND FOOT... Faith, Love... (Tooth &Nail /EMC) 139 

EMERY The Ponytail Parades (Tooth & Nail) 133 

MOURNING SEPTEMBER Glorietta (Floodgate) 

DEAD POETIC New Medicines (Solid State) 

EOWYN Take Me Away (Independent) 

NUMBER ONE... You Fail Sometimes (Salvage /Floodgate) 112 

STAPLE OVO (Dictatorship vs. Democracy) (Flicker) 109 

KINGSDOWN Dearest Nameless (Independent) 108 

LONGDAY Follow (Music Dog) 98 

BLEACH December (Tooth & Nail) 98 

-10 10 3210 

+5 13 2710 

+10 13 2910 

4 16 3211 

+18 9 27)0 

+3 11 2510 

+26 12 2410 

+7 8 2410 

-24 14 2510 

+1 10 2310 

80 18 2410 

.7 14 2010 

-5 9 1710 

+2 7 1612 

+15 4 1713 

64 19 2110 

+35 2 2018 

-53 16 19)0 

+1 18 1710 

+45 2 1514 

+68 1 1316 

+18 14 1212 

123 +49 1 612 

118 -16 6 1010 

116 +1 4 1711 

+31 1 511 

22 19 1610 

+4 4 1412 

.4 5 1010 

5 2 911 

35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 7/11 - Saturday 7/17. 

© 2004 Radio & Records. 

New &Active 
JONAH33 Working Man Hands (Ardent) 

Total Plays) 94, Total Stations: 9, Adds: 0 

MENDING POINT Embers (Word Ol Mouth) 

Total Plays: 90, Total Stations: 6, Adds: 1 

SOMETHING LIKE SILAS When I Search (Sparrow /EM /CMG) 

Total Plays: 87, Total Stations: 8, Adds: 1 

CHARITY Aren't I Lucky (Curb) 

Total Plays: 86, Total Stations: 5, Adds: 1 

SEVEN PLACES Like It Never Happened (BEC) 

Total Plays: 83, Total Stations: 9, Adds: 2 

EVER STAYS RED I'll Tell The World (Wrinkle Free) 

Total Plays: 81, Total Stations: 8, Adds: 1 

PIVITPLEX Rosetta Stone (BEC) 

Total Plays: 77, Total Stations: 13, Adds: 2 

TODD SMITH Alive (Curb) 

Total Plays: 74, Total Stations: 10, Adds: 2 

PROJECT 86 Safe Haven (Tooth & Nail) 

Total Plays: 74, Total Stations: 6, Adds: 3 

FUSEBOX Gotta Have Your Love (lnpopl 

Total Plays: 73, Total Stations: 10, Adds: 0 

RULE # 1 

"Always treat the customer 
right, because if you don't, 

someone else will. 

RULE # 2 
Don't forget rule #1. 

COYOTEPROMOTIONS.COM, 

a division of Adobe Graphics & Design, Inc. 

started in 1989 in Sante Fe, New Mexico. 
(We've grown since then.) 

We now serve over 2,50o clients 
in radio, television and 
the recording industry. 

ever 2S,Dem3nm 
p,.otnottonat A`t 

_tema tor tt m ßobhlehead 
TndustrY Qeytcle Wrapa 

Llo11s to 

We carry over 25,000 different items! 

PH:1 -800- 726 -9683 516 -487 -5696 FX:516-482 -7425 C USTOMERSEvVICE @COYOTEPROMOTIONS.COM 300 NORTHERN BL., SUITE #26 GREAT NECK, NY,11021 PO Box 2212, GREAT NECK, NY 11022 
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INSPO TOP 20 
WEEK WEEK ARTIST TITLE LABELISI 

TOTAL 
PLAYS 

r'- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

1 O MERCYME Here With Me (INO /Curb) 449 +16 15 2110 

2 2 SELAH You Raise Me Up (Curb) 348 -68 17 1710 

3 3 CASTING CROWNS Who Am I (Beach Street /Reunion /PLG1308 20 19 18(0 

7 O AVALON You Were There (Sparrow /EMI CMG) 288 +21 8 1811 

4 5 KELLY MINTER This Is My Offering (Cross Driven) 286 9 9 17(0 

6 O B. NORMAN f(J. WILLIAMS Yes I Will (Essentia //PLGI 271 +1 16 1410 

9 O JEREMY CAMP Walk By Faith ¡BEC) 243 +13 6 1510 

5 8 M. SCHULTZ Letters From War (Word/Curb/WarnerBros) 241 33 13 15(0 

8 9 BUILDING 429 Glory Defined (Ward /Curb /Warner Bros.) 237 1 11 13(0 

10 S. CURTIS CHAPMAN All Things New (Sparrow/EMI CMG) 235 +22 5 19(1 

13 m CHRIS RICE Go Light Your World (Rocketown) 210 +30 2 1612 

11 12 DARLENEZSCHECH Heaven On Earth (INO) 189 -20 9 12(0 

12 13 SARA GROVES The One Thing I Know ( /1110) 188 -21 14 12(0 

14 0 BABRIE MASON Shine The Light (Spring Hill) 187 +14 4 1310 

15 ® TWILA PARIS Glory And Honor (Sparrow /EMI CMG) 172 +6 7 1010 

20 0 BIG DADDY WEAVE Heart Cries Holy (Fervent) 154 +8 4 910 

16 17 FFH Good To Be Free (Essential/PLO 151 12 11 10(0 

17 18 GEORGE ROWE Think About That (Rocketown) 144 18 7 10(0 

/Debut> 0 GREG LONG Fifteen (Christian) 129 +5 1 1210 

a DAVID HUFF My Song Of Praise (Christian) 128 +6 1 810 rebut 

l 

21 Inspo reporters Songs ranked by total plays for the airplay week at Sunday 7/11 - Saturday 7/17. 
2004 Radio & Records. 

Rhythmic Specialty Programming 
ARTIST TITLE LABELS) 

1 KJ-52 Back In The Day (Uprok) 

2 L.A. SYMPHONY Gonna Be Alright (Gotee) 

3 FLYNN Loue Is Dead (When) (ll /ed ) 

4 GRITS Hittin' Curves (Gotee) 

5 DISCIPLES OFCHRIST(D.O.C) Antidote (Disciples Of Christ /Throne Room) 

6 APT. CORE Loved (Rocketown) 

7 OUT OF EDEN Soldiers (Gotee) 

8 VERBS Love Triangle (Gotee) 

9 SHELTERSHED Sparrows And The Nightingales (Independent) 

10 ROYAL TEMPLE Worldwide (You Feel Me) (flying Leap) 

71 

CHRISTIAN AC 
TOP 30 INDICATOR 

LAST 
WEEK 

THIS 
WEEK ARTIST T T_E L4SE,5 

TOTAL 
PLAYS 

I - 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

1 1 MERCYME Here With Me (INO /Curb) 1021 -12 11 3310 

2 2 SELAH You Raise Me Up (Curb) 941 -2 11 3210 

4 THIRD DAY I Believe (Essentia / /PLG) 885 +30 10 3010 

3 4 CASTING... Who Am I (Beach Street /Reunion /PLG) 869 -49 11 2810 

5 JEREMY CAMP Walk By Faith (BEC) 847 +54 9 3212 

6 KUTLESS Sea Of Faces (BEC) 764 +14 11 2910 

9 S. CURTIS CHAPMAN Al Things New (Sparrow /EMICMG) 708 +48 6 3011 

7 8 D. CROWDER... Open Skies (Sixsteps/Sparrow /EM /CMG) 700 15 11 2810 

8 9 M. SCHULTZ Letters From War (Word /Curb/WarnerBros.) 670 -33 11 2710 

10 10 TREE63 Blessed Be Your Name ( /npop) 595 -53 11 2010 

11 11 BUILDING 429 Glory Defined (Word /Curb /Warner Bros.) 561 38 11 2110 

12 AVALON You Were There (Sparrow /EM /CMG) 526 +63 8 2112 

13 13 W. BARFIELD Soak It Up (Creative Trust Workshop) 437 6 10 1710 

15 

20 8 
BARLOWGIRL Never Alone (Fervent) 

ANTHONY EVANS Here's My Life (WO) 

392 

389 

+18 

+84 

4 

3 

1811 

1813 

14 16 JARS OF CLAY Sunny Days (Essential /PLG) 384 12 11 1510 

MATTHEW WEST The End (Sparrow /EMI CMG) 354 +81 3 1612 16 

16 JACI VELASQUEZ Unspoken (Word /Curb /Warner Bros.) 352 0 11 1410 

17 19 B. NORMAN f /J. WILLIAMS Yes I Will (Essential /PLG) 325 16 11 1411 

26 DELIRIOUS? Majesty (Here I Am) (Sparrow /EM /CMG) 285 +42 3 1512 

27 CHRIS RICE Go Light Your World (Rocketown/ 280 +43 3 1512 

21 22 GREG LONG Fifteen (Christian) 262 15 7 1310 

25 23 TODD AGNEW Grace Like Rain (Ardent) 255 1 11 810 

'Debut> BY THE TREE Beautiful One (Fervent) 252 +43 1 1412 

19 25 BETHANY DILLON Beautiful (Sparrow /EM /CMG) 241 -79 11 1010 

(Debut BEBO NORMAN Disappear (Essential /PIG) 238 +54 1 1514 

24 27 TAIT God Can You Hear Me (forefront /EMI CMG) 238 -31 8 1110 

28 28 DARLENEZSCHECH Heaven On Earth (/NO/ 221 -16 7 910 

29 29 ERIN O'DONNELL And So I Am (/npop/ 218 10 7 1210 

30 FUSEBOX Once Again (Elevate //npop) 211 1 2 1110 

35 AC reporters. Songs ranked by total plays for the airplay week of Sunday 7/11 - Saturday 7/17. 
© 2004 Radio & Records. 

New &Active 
BIG DADDY WEAVE Set Me Free (Fervent) BETHANY DILLON All I Need (Sparrow /EMI CMG) 

Total Plays: 210, Total Stations: 11, Adds: 4 Total Plays: 166, Total Stations: 10, Adds: 7 

SARAH KELLY Living Hallelujah (Gotee) JASON MORANT You Give Me Life (integrity /Vertical/ 
Total Plays: 196, Total Stations: 8, Adds: 0 Total Plays: 155, Total Stations: 6, Adds: 0 

RACHAEL LAMPA When I Fall (Word /Curb /Warner Bros. TREVOR MORGAN Fall Down (8H17 

Total Plays: 191, Total Stations: 11, Adds: 5 Total Plays: 152, Total Stations: 11, Adds: 1 

MONK & NEAGLE All I Need (flicker) WATERMARK The Glory of Your Name /Rode/own/ 
Total Plays: 177, Total Stations: 10, Adds: 1 Total Plays: 150, Total Stations: 10, Adds: 1 

JUMP5 Wonderful (Sparrow /EMI GM JEFF DEMO As I Lift You Up (Gotee) 

Total Plays: 168, Total Stations: 9. Adds: 1 Total Plays: 148, Total Stations: 6, Adds: 0 

i 
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What Yo u Need 
In Print and Now Online at 

www.radioamlrecords.com 
The Industry's most complete, most used DIRECTORY 

is now delivered free to all R &R subscribers and is 
available online in a searchable database. 

Get what you need the way you like it... 
on your desk or on your monitor. 
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JACKIE MADRIGAL 
jmadrigatQradioan drecords. com 

LATIN FORMATS 

A Snapshot Of Bakersfield 
An interview with KIWI PD Napoleón Sánchez 

aking a look at a station like KIWI /Bakersfield is 
like taking a snapshot of the complexities of the His- 
panic marketplace in California. Although Bakersfield 
is not the size of Los Angeles, it does have a large radio - 
loving Hispanic population. And it's markets like these - medium and small ones - that record labels say are 
extremely important to them. First, because that's 
where they break new artists; and second, because the 
audience buys records and tickets to events. 

But Bakersfield is also important 
in that, like many markets in Califor- 
nia, it has an audience that migrates 
from city to city, depending on where 
the jobs are. All these factors are im- 
portant and relevant to the Hispanic 
population in the U.S. 
This week KIWI PD Na- 
poleón Sánchez speaks 
about his station, current- 
ly the No.1 Spanish -lan- 
guage station in the mar- 
ket, and everything that 
affects it. 

R &R Bakersfield is well 

known for having n large 
Hispanic population. Tell me about the 

market makeup. 

NS: About 38% of the market's 
population is Hispanic, people who 
come to work in agriculture. The 
demo for us is 18-34. The majority 
of the Hispanics who come to the 
area to work are Mexican. They 
come during certain seasons, then 
they move on to other states like 
Washington when the oranges are 
ready to be harvested there. 

R &R: If a segment of the city's His- 
panic population migrates seasonally, 

can Arbitron accurately measure your 
audience? 

NS: That's something we've 
talked about. We don't believe that 
Arbitron accurately measures our 
audience precisely because they do 
migrate, depending on where they 
find work. 

R &R: Most Hispanic companies 
complain that Arbitron doesn't measure 

the Hispanic audience properly. It must 
be frustrating for you not to get all the 

ratings you should. 

NS: It is frustrating. But migration 
is only one factor, because 
many of the people who 
have been here for years 
also have children who 
were born and raised here. 

So of that 38% of the pop- 
ulation that is Hispanic, 
only a percentage mi- 
grates to other areas. 

R &R: Could another 
problem with accurately cal- 

culating ratings be that Hispanics don't 
like to answer questionnaires? 

NS: That's true. Hispanics don't 
like to fill out forms, and many of 
them may not understand what the 
form is for or what to do with it. 

Some may not even be able to read 
it. I went to an Arbitron seminar, and 
they showed us several samples of 
diaries and the answers people had 
given. You could tell right away that 
people were not filling them out 
properly. 

Many times when someone gets 
a diary, they give it to their child to 

fill out for them. So, although the 
parents may be listening to a Span- 
ish- language station, if that child is 

a typical teenager, he's going to 
write down whichever stations he 
listens to, which are most likely En- 
glish- language stations. Then the 

Napoleón Sánchez 

"We program catalog music, because if 

people are listening to us all day, what they 

are hearing are songs that were and are hits, 

and they don't get tired of that." 

market is not accurately being mea- 
sured, which affects us as radio sta- 
tions. Most adult Hispanics listen to 
Spanish -language radio, but I don't 
think that is reflected in the ratings 
we get. 

R &R Yourstation is the No.1 Span- 

ish-language station in the market. Do 

you think that if Hispanics were mea- 

sured more accurately, your station 
would have even higher ratings and, 
perhaps, even surpass some English -lan- 

guage stations? 

"About 38% of the 

market's population 

is Hispanic, people 

who come to work in 

agriculture. The 

demo for us is 18 -34. 

The majority of the 

Hispanics who come 

to this area to work 

are Mexican." 

NS: I think so, because the per- 
centage of Hispanics living here is 

pretty high. If people knew how to 
fill out the diaries properly, the 
Spanish -language stations would 
definitely have higher ratings. And 
that's not only the case in Bakers- 
field, but also in other markets, es- 
pecially in California. We came to 
this country, and we don't like to fill 
out forms. I remember when I first 
came to this country, I was afraid to 
go shopping or to the DMV to get a 
driver's license. There are people 
who have been living here three or 
four years, and they still can't get 
over that fear, especially with the 
recent raids. 

R &R: Speaking specifically of your 
station, it is Regional Mexican, but the 

format has genre variations. What is 

your programming like? What style of 
Mexican music do the people in Bakers- 

field like to listen to? 

R &R July 23, 2004 

"I went to an Arbitron seminar, and they 

showed us several samples of diaries and the 

answers people had given. You could tell right 

away that people were not filling them out 

properly." 

NS: We program a lot of catalog 
music. When I program, I put my- 
self in the shoes of my audience. We 
program catalog music, because if 
people are listening to us all day, 
what they are hearing are songs that 
were and are hits, and they don't get 
tired of that. I program people like 
Banda El Recodo, Tigres Del Norte, 
Los Rieleros Del Norte, Conjunto 
Primavera, Tucanes De Tijuana, Ali- 
cia Villarreal, etc. These are all great 
artists people like listening to. 

R &R So you program more catalog 
music than new music? 

NS: Yes, because we know those 
songs were and continue to be hits. 
If we program too much new mu- 
sic, people are going to turn away. 
There may be a lot of great new art- 
ists, but we have to be careful with 
our programming to give our audi- 
ence what it wants. I program about 
30% new music and 70% catalog. 

R &R: 1s nostalgia a factor in why 

your audience likes catalog music so 

much? 

NS: People do like to hear what 
they heard in Mexico. In fact, our 
company has other stations, and one 
of them, KCHJ (El Gallito 1010 
AM) /Bakersfield, programs 100% 

ranchero music from the '70s and 
before, and people love it. The cata- 
log material we play at KIWI is from 
10 to 15 years ago to now. For exam- 
ple, we may play the newest Mon - 
tez De Durango song and follow it 
up with Tigres Del Norte's "Puerta 
Negra" and then Bronco's "Sergio El 

Bailador." That combination works 
very well for our station. 

R &R: How do you handle competi- 
tion? The market has sevemlother Span- 
ish- language stations. 

NS: I've learned a lot from peo- 
ple who have been in the industry 
for many years, and we never stop 
learning. I pay attention to what oth- 
er stations are doing, but the main 
thing to worry about is what we do 
and don't do. We always do small 
surveys when we're out in the 
streets and in the supermarkets, 
when we do remotes. We want to 
know what our people want, what 
they like and don't like about our 
station. There may be songs that we 
don't currently play that our audi- 
ence wants to hear, so we add them. 
When it comes to promotions, we 
also pay attention to what people 
tells us - which promotions they 
liked and which they didn't. 

R &R: Hispanic radio is still very 
community- oriented, isn't it? The audi- 
ence sees you not only as an entertain- 
ment medium, but also n source of in- 

formation. 
NS: That's very true. For exam- 

ple, the third week of every month, 
the Mexican consul from Fresno is 

our guest. People tune in to see 
what's new, and if they don't hear 
him, they call in and ask why he's 
not on. They may call us for phone 
numbers of agencies or organiza- 
tions if they need assistance with 
something. And we're here to help 
them. 

SAY CHEESE Latin Grammy nominee Obie Bermúdes and R &R Latin 

Formats Editor Jackie Madrigal share a Kodak moment after one of the artist's 

performances in Miami. 
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LATIN FORMATS 

This Week In Spanish- Language Music 

Radio Corner 
David Fuentes 
PD, KOVO /Calexico, CA 

,0X97.7 
KQVO -FM 

On Aug. 28 we're doing a radio telethon to benefit 

the Imperial Valley Orthopedic Hospital. This hospital 

helps children with physical malformations by providing 

the surgery necessary to fix the problem and paying for 

all the expenses. Many children from Mexico benefit - 
not only from Baja, but children who come from other parts of the country too. 

Our station and KICO (1490 AM), together with Channel 66 in Baja California, 

Mexico, will be heading this radio telethon. Both our stations will be at the TV studios, 

transmitting live. The AM will transmit live all day, while the FM will give updates 

throughout the day. 

Latin Grammy Nominees 
The Latin Grammy nominees were announced July 14 at the Mayan in 

Los Angeles. The nominations were surprising, especially in the general 
categories, which were dominated by newcomers or acts relatively unknown 
in the U.S. Here's a rundown of the major categories. The complete list 
appears at www.grammy..com. 

Record Of The Year 

Maria Rita, "A Festa" (Warner Music Brasil) 

Robi Draco Rosa, "Más y Más" (Columbia Records /Phantom Vox) 

Alejandro Sanz, "No Es Lo Mismo" (Warner Music Latina) 

Shank, "Dois Rios" (Epic Records) 

Bebo Valdés Y Diego El Cigala, "Lágrimas Negras" (Calle 54 Records /BMG Records) 

Julieta Venengas, "Andar Conmigo" (BMG Mexico /Ariola) 

Album Of The Year 

Café Tacuba, Cuatro Caminos (Universal Music Mexico) 

Kevin Johansen, Sur 0 No Sur (Sony Discos) 

Maria Rita, Maria Rita (Warner Music Brasil) 

Alejandro Sanz, No Es Lo Mismo (Warner Music Latina) 

Bebo Valdés Y Diego El Cigala, Lágrimas Negras (Calle 54 Records /BMG Records) 

Song Of The Year 

Julieta Venegas, "Andar Conmigo," Coti Sorokin and Julieta Venegas, songwriters 

Café Tacuba, "Eres," Emmanuel Del Real, songwriter 

Kevin Johansen, "La Procesión," Kevin Johansen, songwriter 

Robi Draco Rosa, "Más Y Más," Luis Gómez Escotar, Robi Draco Rosa and Itaal Shur, songwriters 

Alejandro Sanz, "No Es Lo Mismo," Alejandro Sanz, songwriter 

Alejandro Sanz 

Best New Artist 
Akwid 

Obie Bermúdez 

Mauricio & Patodeagua 

Maria Rita 

Superlitio 

Best Female Pop Vocal Album 
Rocío Dúrcal, Caramelito (BMG Mexico /Ariola) 

Ednita Nazario, Por Ti (Sony Discos) 

Rosario, De Mil Colores (Ariola Records /BMG Music Spain) 

Paulina Rubio, Pau -Latina (Universal Music Mexico) 

Jaci Velásquez, Milagro (Sony Discos) 

Akwid 
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Best Male Pop Vocal Album 

Obie Bermúdez, Confesiones (EMI Latin) 

David Bisbal, Bulería (Vale Music Spain) 

Ricky Martin, Almas Del Silencio (Sony Discos) 

Luis Miguel, 33 (Warner Music Latina) 

Alejandro Sanz, No Es Lo Mismo (Warner Music Latina) 

Best Urban Music Album 

Akwid, Proyecto Akwid (Univision Records /Headliners Records) 

Control Machete, Un, Dos: Bandera (Universal Music) 

DJ Kane, DJ Kane (EMI Latin) 

John Gotti, No Sett Trippin (Dope House Records) 

Vico C, En HonorA La Verdad (EMI Latin) 

Best Alternative Music Album 

Babasónicos, Infame (Pop Art Discos /Pelo Music) 

Café Tacuba, Cuatro Caminos (Universal Music Mexico) 

Kinky, Atlas (BMG Mexico /RCA /Sonic 360) 

Ozomatti, Coming Up (Concord Records) 

Plastilina Mosh, Hola Chicuelos (EMI Music Mexico/Virgin Records) 

Best Salsa Album 

Control Machete 

DJ Kane 

Celia Cruz, Regalo Del Alma (Sony Music) 

Los Van Van, Van Van Live at Miami Arena (Havana Caliente /Pimienta Records) 

Víctor Manuelle, Travesía (Sony Discos) 

Tito Nieves, Tito Nieves Canta Con El Conjunto Clásico 25 Aniversario Recuerdos (Warner 

Music Latina) 

Jerry Rivera, Canto A Mi Idolo ... Frankie Ruiz (Ariola /BMG U.S. Latin) 

Best Merengue Album 

Alex Bueno, 20 Años Después (J &N Records) 

Gisselle, Contra La Marea (Universal Music Latino) 

Grupo Manía, Hombres De Honor (Universal Music Latino) 

Limi -T 21, Como Nunca ... Como Siempre (EMI Latin) 

Johnny Ventura, Sin Desperdicio (MP) 

Best Singer- Songwriter Album 

Juan Gabriel, Inocente De Ti (Ariola /BMG U.S. Latin) 

León Gieco, El Vivo De León (EMI Latin) 

Alejandro Lerner, Buen Viaje (Universal Music Argentina) 

Joan Sebastian, Que Amarren A Cupido (Musiart/Balboa Records) 

Joan Manuel Serrat, Serrat Sinfónico (BMG Music Spain) 

Soraya, Soraya (EMI Latin) 

Best Ranchero Album 

Pepe Aguilar, Con Orgullo Por Herencia (Univision Records) 

Vicente Y Alejandro Fernández, En Vivo Juntos Por Ultima Vez (Sony Discos) 

Vicente Fernández, Se Me Hizo Tarde La Vida (Sony Music) 

Pablo Montero, Gracias ... Homenaje A Javier Solis (BMG Mexico) 

Gisselle 

Pablo Montero 

Marco Antonio Solis, Tu Amor 0 Tu Desprecio ( Fonovisa Records /Univision Music Group) 

Best Banda Album 

Banda El Recodo De Cruz Lízárraga, Por Ti (Fonovisa Records /Univision Music Group) 

Cuisillos, Corazón (Discos Musart) 

El Coyote Y Su Banda Tierra Santa, El Rancho Grande (EMI Latin) 

Los Horóscopos De Durango, Puras De Rompe Y Rasga (Disa /Procan) 

Lupillo Rivera, Live! En Concierto - Universal Amphitheater (Univision Records) 

Best Norteño Album 
Ramón Ayala Y Sus Bravos Del Norte, Titere En Tus Manos /El Invicto (Freddie Records/Sony Music) 

Conjunto Primavera, Decide Tú (Fonovisa Records /Univision Music Group) 

Los Palominos, Condones 0e La Rockola (Urbana Records) 

Los Tigres Del Norte, Pacto De Sangre (Fonovisa Records /Univision Music Group) 

Micheal Salgado, Entre Copas (Freddie Records) 

Video Of The Year 

Café Tacuba, "Eres" 

Kevin Johansen, "La Procesión" 

Molotov, "Hit Me" 

Robi Draco Rosa, "Más Y Más" 

Roselyn Sánchez, "Amor Amor" 

www.americanradiohistory.com

www.americanradiohistory.com


CONTEMPORARY TOP 25 
THIS 

WEEK ARTIST TITLE LABELSI 
!J'AL 
0CI',TS 

1 JENNIFER PEÑA Vivo Y Muero En Tu Piel ( Univision) 2"0 

2 KALIMBA No Me Quiero Enamorar (Sony Discos) 201 

3 ALEKS SYNTEK & ANA TORROJA Duele El Amor (EM /Latin) 172 

4 PAULINA RUBIO Algo Tienes (Universal) 149 

5 JULIETA VENEGAS Andar Conmigo (BMGLatin) 140 

6 MARC ANTHONY Ahora Quién (Sony Discos) 136 

7 FRANCO DE VITA Tú De Qué Vas (Sony Discos) 126 

8 CLIMAX El Za Za Za La Mesa Que Más Aplauda (Balboa) 121 

9 SIN BANDERA Que Lloro (Sony Discos) 111 

10 PEPE AGUILAR Miedo ( Univision) 108 

11 TEMERARIOS Qué De Raro Tiene (Fonovisa) 106 

12 CHAYANNE Cuidarte El Alma (Sony Discos) 106 

13 CHAYANNE Sentada Aquí En Mi Alma (Sony Discos) 92 

14 PAULINA RUBIO Te Quise Tanto (Universal) 92 

15 OREJA DE VAN GOGH Rosas (Sony Discos) 86 

16 DAVID BISBAL Desnúdate Mujer (Universal) 85 

17 ANGELA FORERO Fiera Inquieta (Sony Discos) 82 

18 ALEJANDRO FERNANDEZ Lucharé Por Tu Amor (Sony Discos) 80 

19 JOAN SEBASTIAN Amar Como Te Amé (Balboa) 73 

20 TIZIANO FERRO Tardes Negras (EMI Latin) 71 

21 LUIS FONSI Abrazar La Vida (Universal) 70 

22 ALEX UBAGO Dame Tu Aire (Warner MC.) 69 

23 OBIE BERMUDEZ Antes (EMI Latin) 67 

24 LA FACTORIA Todavía (Universal) 55 

25 RICARDO MONTANER Desesperado (WarnerML.) 64 

Data is complied from the airplay week of July 11 -17, 

and based on a point system. 
© 2004 Radio & Records. 

Going For Adds 

4ENDO Piel Canela (Ba /boa) 

TROPICAL TOP 25 
ARTIST __ 

1 MARC ANTHONY Ahora Quién (Sony Discos) 

2 VICTOR MANUELLE Lloré Lloré (Sony Discos) 

3 GRUPO NICHE Culebra (Sony Discos) 

4 DON OMAR Pobre Diabla (V /Music) 

5 FULANITO Pégate (Cutting) 

6 JOSE ALBERTO "EL CANARIO" Hay Amores (Universal) 

7 REY RUIZ Creo En El Amor (Sony Discos) 

8 JENNIFER PEÑA Vivo Y Muero En Tu Piel (Univision) 

9 TOROS BAND Si Tú Estuvieras (Universal) 

10 ELVIS CRESPO Hora Enamorada (Ole Musk) 

11 MARC ANTHONY Valió La Pena (Sony Discos) 

12 FLORIDO FLORES Necesito Money (Universal) 

13 AVENTURA Llorar (Premium) 

14 LIMIT 21 Me Acordaré (EMI Latin) 

15 REY RUIZ El Diablo Anda Suelto (Sony Discos) 

16 ALEX UBAGO Dame Tu Aire (Warner M.L.) 

17 PUERTO RICAN POWER Si Pero No (J &N) 

18 NEGROS Mi Reina (Premium) 

19 ELVIS CRESPO 7 Dias (Ole Music) 

20 GRAN BANDA Amiga Soledad (DAM Productions) 

21 POCHY Y SU COCOBAND Amor De Lejos (Kubaney) 

22 MELINA LEON Quiero Ser Tuya (Sony Discos) 

23 FRANCO DE VITA Tú De Qué Vas (Sony Discos) 

24 SON DE CALI La Sospecha (Univision) 

25 VICTOR MANUELLE Tengo Ganas (Sony Discos) 

Data is complied from the airplay week of July 11 -17, 

and based on a point system. 
© 2004 Radio & Records. 

252 

216 

192 

181 

126 

110 

109 

100 

87 

81 

79 

79 

78 

77 

75 

65 

60 

58 

56 

49 

49 

46 

46 

46 

45 

Going For Adds 

ANDRES CEPEDA Tengo Ganas (Sony Discos) 

FRUKO Y SUS TESOS Fruko's Boogaloo (Fuentes) 

JOE ARROYO Corazón Rumbero (Fuentes) 

MSM Paso A Paso (Sony Discos) 

SONORA CARRUSELES Coquetona (Fuentes) 

TITANES Pesares (Fuentes) 

J 
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EN ESPAÑOL. 
R A D I O:::: 

Providing the latest news happening 
in the U.S., Mexico and around the world. 

Necesitas saber siempre. 

Affiliation contact: Ana Salcido (917) 689 -7143 

New York 
(631) 757-1027 

Regional sales offices: 
Los Angeles Miami 
(818) 528-2050 (305) 672-0071 

0:00 

5 minute live Top 
of the Hour Newscasts 

State-of-the-art digital 
technology 

Unrivaled global resources 

Access to up -to -the- minute 
breaking stories 

Live coverage of key 
speeches and events 

Informative coverage backed by the 
journalistic excellence of CNN 

A La Carta website - 24 -hour access 
to news reports. actualities and 
interview segments 

Dallas 
(469) 241 -1882 

..,.M. To« spout me awiabre 

Weekdays 6:00 AM -1:05 AM EST Radiovisa 
www.radiovisa.com 
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REGIONAL MEXICAN TOP 25 
ARTIST 

1 HOROSCOPOS DE DURANGO Dos Locos (Disal 

2 TEMERARIOS Qué De Raro Tiene (Fonovisa) 

3 TIGRES DEL NORTE No Tiene La Culpa El Indio (Fonovisa) 

4 PALOMO Miedo (pisa) 

5 JOAN SEBASTIAN Amar Canto Te Amé (Balboa) 

6 LUPILLO RIVERA Qué Tal Si Te Compro ( Univision) 

7 MONTEZ DE DURANGO Te Quise Olvidar (Bisa) 

B ALICIA VILLARREAL Soy Tu Mujer (Universal) 

9 CONJUNTO ATARDECER Antes De Que Te Vayas (Universal) 

10 HURACANES DEL NORTE Te Perdoné Una Vez (Univision) 

11 CLIMAX El Za Za Za La Mesa Que Más Aplauda (Ba /boa) 

12 LIBERACION El Za Za Za La Mesa Due Más Aplauda (Disal 

13 BANDA EL RECODO Para Toda La Vida (Fonovisa) 

14 ADAN CHALINO SANCHEZ Nadie Es Eterno (Sony Discos) 

15 JENNIFER PEÑA Vivo Y Muero En Tu Piel ( Univision) 

16 INTOCABLE A Dónde Estabas (EMlLatin) 

17 RETO Y SUS CANARIOS Está Llorando Mi Corazón (Bisa) 

18 CONJUNTO PRIMAVERA Hazme Olvidarla (Fonovisa) 

19 KUMBIA KINGS Sabes A Chocolate (EMlLatin) 

20 PATRULLA 81 Cómo Pude Enamorarme De Ti (Bisa) 

21 CONJUNTO PRIMAVERA Vuelve Conmigo (Fonovisa) 

22 BRAZEROS MUSICAL Lágrimas Y Lluvia (Bisa) 

23 CONTROL La Banda Dominguera (EMlLatin) 

24 CUISILLOS Suavito (Balboa) 

25 BRYNDIS El Quinto Trago (Disal 

Data is complied from the airplay week of July 11 -17, 

and based on a point system. 
2004 Radio & Records. 

Going For Adds 

ANTONIO AGUILAR Abrazado Del Dolor (Ba /boa) 

ESTEBAN Y LAURO La Mula Bronca (Ba /boa) 

GRUPO IMPARABLE El Que Más Te Quiso (Balboa) 

JORGE GAMBOA Pajarillo Mañanero (/M) 

JUNIOR KLAN Bueno Mama (Balboa) 

LABERINTO Ni Cielo, Ni Estrella (Ba /boa/ 

NADIA Perdón (Warner M.L.) 

PESADO Ojalá Due Te Mueras ( Warner 

SOCIOS DEL RITMO Me Está Doliendo Más (IM) 

SONORA KALIENTE Baila Bailarina (Ba /boa) 

433 

361 

279 

263 

233 

227 

219 

209 

188 

187 

187 

177 

174 

164 

163 

162 

157 

141 

135 

120 

115 

110 

110 

108 

105 

TEJANO TOP 25 
ARTIST - 2r. 

1 JENNIFER PENA Vivo Y Muero En Tu Piel ( Univision) 

2 KUMBIA KINGS Sabes A Chocolate (EMI Latin) 

3 PALOMINOS Chulita (Urbana) 

4 MICHAEL SALGADO Mi Cielo Gris (Freddie) 

5 SOLIDO Como Olvidarte (Freddie) 

6 IMAN Si Me Hubieras Dicho ( Univision) 

7 PESADO Ojalá Que Te Mueras (WarnerM.L.) 

8 ALICIA VILLARREAL Soy Tu Mujer (Universal) 

9 LA FIEBRE Quiero (Freddie) 

10 SOLIDO Tal Vez (Freddie) 

11 DUELO Para Sobrevivir ( Univision) 

12 BIG CIRCO Rata Inmunda (EMlLatin) 

13 JIMMY GONZALEZ & GRUPO MAll Perla Del Mar (Freddie) 

14 MICHAEL SALGADO La Cruz De Vidrio (Freddie) 

15 INTOCABLE A Dónde Estabas (EMlLatin) 

16 DAVID LEE GARZA No Puedo Estar Sin Ti (ArragMusicInc.) 

17 LA FUERZA Ilusión (Independiente) 

18 JAY PEREZ Sabes (La Voice) 

19 K1 Tú (Ole Music) 

20 DUELO Un Minuto Más ( Univision) 

21 TROPA F Amor A La Ligera (Freddie) 

22 MARGARITA Te Fuiste A Acapulco (PMG/Mexa) 

23 ELIDA REYNA Por Dios (Tejas) 

24 DJ KANE La Negra Tomasa (EMlLatin) 

25 INTOCABLE Soy Un Novato (EMlLatin) 

Data is complied from the airplay week of July 11 -17, 

and based on a point system. 
2004 Radio & Records. 

Going For Adds 

JORGE GAMBOA Pajarilla Mañanero (IM) 

NADIA Perdón (Warner M.L.) 

SOCIOS DEL RITMO Me Está Doliendo Más (IM) 

POINTS 

210 

176 

163 

158 

132 

111 

110 

95 

93 

87 

80 

78 

73 

64 

60 

60 

59 

57 

54 

48 

46 

45 

44 

43 

41 

Rock /Alternative 
TIN ARTIST Tille 

1 JULIETA VENEGAS Lento (BMGLatin) 

2 ZOE Peace And Love (Sony Discos) 

3 BERSUIT VERGARABAT La Soledad (Universal) 

4 BERSUIT VERGARABAT Argentinidad Al Palo (Universal) 

5 INSPECTOR Ska Voovie Boobie Baby (Universal) 

6 KINKY Presidente (Nett werk) 

7 VICENTICO Se Despierta La Ciudad (BMGLatin) 

8 CONTROL MACHETE El Genio Del Dub (Universal) 

9 FOBIA Más Caliente Due El Sol (BMGLatin) 

10 OZOMATLI Te Estoy Buscando (Concord) 

11 JULIETA VENEGAS Andar Conmigo (BMGLatin) 

12 MALA RODRIGUEZ Lo Fácil Cae Ligero (Universal) 

13 CONTROL MACHETE El Apostador (Universal) 

14 OZOMATLI Cuando Canto (Concord) 

15 ROBI DRACO ROSA Más Y Más (Sony Discos) 

Songs ranked by total number of points. 10 Rock/Alternative reporters. 

Record Pool 
TN ARTIST TIIe. 

1 FULANITO Pégate (Cutting) 

2 GRUPO NICHE Culebra (Sony Discos) 

3 CLIMAX El Za Za Za La Mesa Due Más Aplauda (Ba /boa) 

4 TITO GOMEZ Tierra Bendita De Higuey (MP) 

5 THALIA Acción Y Reacción (EMI Latin) 

6 GISSELLE No Queda Nada (Universal) 

7 L.D.A. fICHEKA Hoy (CFE) 

8 ALBERTO BARROS Y TITANES Chévere (MP) 

9 PUERTO RICAN POWER Si Pero No (J &N) 

10 GRINGO DE LA BACHATA & SERGIO VARGAS Un Osito Dormilón (Mock & Roll) 

11 SON OE CALI La Sospecha (Univision) 

12 VICTOR MANUELLE Lloré Lloré (Sony Discos) 

13 PEDRO JESUS Miradita Y Meneito (MP) 

14 ELVIS CRESPO Hora Enamorada (Oie Music) 

15 MARC ANTHONY Ahora Quién (Sony Discos) 

Songs ranked by total number of points. 22 Record Pool reporters. 
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SOUTH 

GM/GSM opportunity 
in Tallahassee, FL. 

All new, fast -growing Smooth Jazz 
WJZT FM needs a strong leader with 
an excellent track record in building a 
great sales team, growing revenue, 
managing inventory and expenses. 
Best format in Town. We are indepen- 
dently owned and operated and we 
care about our listeners, clients, and 
employees, not Wall Street or Corpo- 
rate investors. EOE. Cover letter and 
resume to EPetrones "r'WJZTfm.com. 

Network PD Needed 
If you have a heart for Christian music 
radio and skills as a successful main- 
stream broadcaster, WAY -FM, Nashville 
needs a Network PD. Strategic think- 
ers only need apply to this rapidly grow- 
ing company. Contact: Matt Austin, 
WAY -FM, 1012 McEwen Dr., Franklin, 
TN 37067, or email matt@wayfm.com. 
No calls please. EEO. 

.friftrzi 
A Rare Senior 

Management Opportunity 
Entercom seeks an innovative results -ori- 
ented VICE PRESIDENT /GENERAL MAN- 
AGER for its Boston Market 
To be our next VP /GM con you prove that you 
are: 

1. A risk taker - are you a proven innova- 
tor? 

2. A strategic thinker - do you put plans in 

place and make them happen? 
3. An outside manager - do you thrive in 

the field, with sellers and clients? 
4. An enthusiastic, principled leader - will 

people walk through walls for you? 
5. An outstanding recruiter - who can spot 

talented people, and grow and retain them? 
6. A relentless competitor - are you driven 

to win? 
7. A team player - can you help us make 

Entercom Boston the place to work and do 
business in Boston? 

Entercom Boston is seeking a VP /General 
Manager to join its Senior Management 
Team. The successful individual will have a 

superior track record in growing ratings, rev- 
enue and share. You must be committed to 
recruiting, mentoring and developing top 
sales and programming talent. Strong lead- 
ership, communication and fiscal manage- 
ment skills are a must. 

Interested candidates apply in confidence to: 

Julie Kahn 
VP / Market Manager, Entercom Boston 
WEEI, WRKO, WQSX, WRAF 
ikahn @entercom.com 
Private Fax: 617- 779 -5377 
No phone calls please. 

Entercom Communications Boston is an 
Equal Opportunity Employer. W /M /D /E/V 

OPPORTUN /TIES 

EAST 

Associate Producer/Writer 
VH1 Satellite Radio 

Responsibilities: 
Develop, write and execute outstanding segment 

and long -form audio productions for VH1 Satel- 

lite Radio. 

Achieve business goals through creative excel- 
lence in programming and promotion. 

Specific Duties: 
Develop and write creative, compelling, informa- 

tive. fun and interesting content for all VH1 Satel- 

lite Radio projects including: full length radio pro- 
grams, feature segments, on -air promos, conrest- 
ìng, press releases and website updates, as well 

as marketing and sales tapes. 

Understand the brand and appropriately repre- 

sent it on all projects. 

Work in synergy with other VH1 departments to 

insure brand consistency and help develop cre- 
ative radio content in support of franchise. 

Seek out new talent and suppliers and teach 
them the brand sensibility. 

Manage schedules per project specificatiors. 
Learn and incorporate evolving technologies into 

projects, keeping VH1 on the cutting edge. 

Attend weekly staff meetings. 

Work with team to complete projects efficiently 
and on deadline. 

Acquire and manage inventory of long form 
show tapes and on air promos from channel. 

Administrative duties: filling in programming 
rotation grids, filling in show run downs, organiz- 
ing interview logs, keeping work reels in order, etc, 

Qualifications: 
Experience in radio copywriting, research, pro- 

duction and editing 

Understanding current production and editing 
tools. 

Exceptional creative ability and aesthetic judg- 

ment 

Excellent communication and management skills 

to direct outside partners and suppliers 
Ability to multi task and maintain time manage- 

ment 

Ability to work under intense deadline pressure 
Ability to quickly adapt to a changing environ- 

ment, goals and input 
Ability to give and receive creative direction and 

feedback 

Ability to mediate problems, to arrive at best 

solution for all involved. 

Professional on -air radio -experience a plus. 

To holy: 
Email Resume and Writing samples or MP3 

demo to: debby.afraimi @mtvnmix.com 

Please send resume. writing samples and MP3's 

in separate emails. 

The subject line of all email should read: WRIT: 

your legal name and telephone number. 

Please title documents as follows: 
- Resume: WR: Your legal name and phcne 

Number 
- Writing Samples: WS: Your legal name and 

phone Number 

- MP3 Samples: WRIT: Your legal name and 

phone number 

Applications not meeting these requirements will 

not be opened. 

Please visit www.mtvcareers.com for other oppor- 

tunities in radio. 

MIDWEST 

Talk Show Host 
Unique opportunity at Family owned 
WNIR 100fm Akron, Ohio. Our after- 
noon drive personality is retiring after 
20 years. We are dedicated to con- 
tinuing our unique brand of local talk. 

Email resume to billklaus@wnir.com. EOE. 

POSITIONS SOUGHT 

Competitive- minded sports fanatic that 
loves C &W, CHR, and R&R with just a little 
soul mixed in. Rob (405) 672 -8978. (7/23) 

Hot new format available in 24 hour syndi- 
cation. 3DSJ Request & Dedication Radio. 
Listen: www.3DSJ.com. Free trial available! 
(813) 920 -7102, billelliott@3DSJ.com. (7/23) 

Classic Country Personality, strong num- 
bers, unique show. veteran talent, seeking a 

weekday position close to Las Vegas. 702- 
871 -7595 or Chuckfm95taol.com. (7/23) 

Looking for work at local news/talk station. 
Call Ray, 240 -832 -1871 or 301- 977 -1538. 
(7/23) 

Young Radio talent looking for break, Great 
vocie work and production work worked with 
major New York makket stations -Raymond 
(516) 721-8874. (7/23) 

27 year radio vet all formats Brett "BJ" 
Lewis 804 539-3373. (7/23) 

Seeking broadcasting career. Rookie, just 
graduated American Broadcasting School. 
Proficient in DRS and Cool Edit 2000. Moti- 
vated, willing to travel. Stephen Smith (817) 
451 -8441 consv2001 @yahoo.com. (7/23) 

Hispanic rookie on task in looking for that 
special station to call home. Bilingual and 
ready to travel. Ike (Mad Mexican) Soliz 
(214) 339-1336. (7/23) 

Nicky Del Toro ABS' newest promising 
graduate is ready to help liven up your staff. 
Nicky_Del_Toro78 @yahoo.com (940) 458- 
7245. (7/23) 

Strong male voice seeks Dallas area posi- 
tion. ABS graduate with 8 years professional 
digital audio experience. Online aircheck: 
http: / /bill.snoeck.home.comcast.net. (7/23) 

REM Opportunities 
Free Advertising 

Radia & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue. your ad must be 

received by Thursday noon (PST). eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 812' X 11- companyistation letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 
Ilinares@radioandrecords.com. Address all 20 -word ads to 

R&R Free Opportunities, 10100 Santa Monica Blvd.. Third 

Floor. Los Angeles. CA 90067. 

REM Opportunities 
Advertising 

1x 2x 
$200 /inch $150 /inch 

Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo. custom 
border or larger heading are required, add 1/2 inch (560 
for lx, $50 for 2x). In addition, all ads appear on R8R's 
website. (www. radioandrecords.co(n). 

Blind Box: add $50 

The R&R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of S50 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment. Please submit ad copy 8 logos via 

email to Ilinaresaradioandrecords.com. Ads are also 

accepted by fax: (310- 203 -8727) or mail. Visa, MC, 

AmEx or Discover card accepted. Include card num- 
ber, name as it appears on credit card, expiration date 

and phone number. Blind box responses are sent to 

advertisers every Friday by first -class mail. 

Deadline 
To appear in the following week's issue. your ad must 

be received by Thursday noon (POT) eight days prior 
to issue date. Address all ads to:R &R Opportunities. 
10100 Santa Monica Blvd., Third Floor, Los Angeles, 

CA 90067. 

RADIO Et RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year Iplus applicable 

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, Cal'domia 90067. Annual subscription plan includes the weekly 

newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of RBR. The writer assumes all liability regarding the content of 

the letter and its publication in RBR. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

rt Radio & Records, Inc. 2004. 

POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd.. Third Floor. Los Angeles. California 90067. 

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR. LOS ANGELES, CA 90067 

CIRCULATION: 

hone 

310 -788 -1625 

Fax 

310-203-8727 

E -mail 

moreinfo@radioandrecords.com 

NEWS DESK: 310- 788 -1699 310 -203 -9763 newsroom U radioandrecords.com 

R &R ONLINE SERVICES: 310 -788 -1635 310-553-4056 kmccabe@radioandrecords.com 

ADVERTISING/SALES: 310- 553 -4330 310-203-8450 hmowry@radioandrecords.com 

WEBSITE: ivww.radloandrecords.com 

hone Fax E -mail 

OPPORTUNITIES/MARKETPLACE: 310- 788 -1622 310 -203 -8727 Ilinares @radioandrecords.com 

EDITORIAL, OTHER DEPTS: 310 -553 -4330 310- 203 -9763 mailroom radioandrecords.com 

WASHINGTON, DC BUREAU: 301- 951 -9050 301 -951 -9051 «dc radioandrecords.com 

NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton Q radioandrecords.com 
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www.radioandrecords.com 

DAVE PACKER 
V O I C E O V E R 

MARKETING & PROMOTION 

Richard Scudder 
P h o t o g r a p h e r 

Musicians CD /album covers 

Hollywood, CA 
24 years experience 

323 -512 -1022 

MARKETPLACE 

VOICEOVER SERVICES 

Dunsworth 
radio image voice 

bobdunsworth.corn 

MUSIC REFERENCE 

Find Songs About The Weather! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 

1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ( *on U.S. orders) 
Discounted price: $51.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

PRODUCTION SERVICES 

N pE sgN s v10 
NAROIt ,...:.:,. 

BRAND BUILDER I;stworkingforKLOSíLA)WRKS 
( KISS /NY) WBCN (Boston) WSM AM/FM (Nashville) Microsoft Time 

BaN ERS warner Perrier, and many, many more. Affordable rolls of plastic that repeat 
Nom' your message over and over again. For event planning help, call Susan V. 

u... 1- 800 -786 -7411 rr @bannersonaroll.com 

MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy, Semi -Gloss Paper 

REQUEST FREE 
CATALOG AND SAMPLES! 

PICTURES 

IrGBX 

BIW - 8x10's 
500 - 590.00 

1 000 - 5120.00 

5x7 - JOCK CARDS 
B &W 1000 - $100.00 
Color 2000 - $408.00 

* PRICES INCLUDE 

TYPESETTING a FREIGHT 
* FAST PROCESSING 

* OTHER SIZES AVAILABLE 

MKt55lSJtCi TO 

CHANGE * 1.100: NOT,CE 

Send 8010991o. enecWM O. V.sa.1.IC. Instrucl.ons to 

1867E Florea Street. Dept R Spnngliold. 90 65503 

TOLL FREE: 1- 888 -526 -5336 
www.abcpictures.com 

1Iry 23. ro;;n RttR 77 

VOICEOVER SERVICES 

5 time Academy Awards announcer 5 time Emmy announcer 

Randy Thomas 
#1 Female Voice in America 

WLTW /New York WASH /- FM/Washington, DC 

WNIC 100.3 /Detroit KLUV/Dallas 

Make your budget sound bigger than it is. 

(1 -800) RT -VOICE www.randythomasvo.com 

E -mail: randy @randythomasvo.com 

VOICEOVER SERVICES 

Listen Mewl 
www.mltchcralg.com 

MARKETPLACE 
ADVERTISING 

A ?. 

7N I*petrrr'f Nrxsrenf 

Payable in advance. Order must be typewritten and accompanied 

by payment. Visa/MC /AMEx/Discover accepted. One inch mini- 

mum, additional space up to six inches available in increments 

of one -inch. Rates for R &R 

marketplace 

(per inch): 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

Marketplace 
(310) 788-1622 
Fax: (310) 203 -8727 
e -mail: Ilinares @radioandrecords.com 

S95.00 
90.00 
85.00 
75.00 
70.00 

4,1 
1?.f 

Imaging that brings out your station's personalit -! 
Your sound on your budget. 

www.davepacker.com 609 -290 -3333 

JOE CIPIIANO 
PRO M O S 

AMERICA'S NUMBER 1 VOICE 
he voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 
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78 THE BACK PAGES 
® National Airplay Overview: July 23, 2004 

CHR/POP 
LW TW 

1 o JOJO Leave (Get Out) (BlackGround /Universal) 

2 2 HOOBASTANK The Reason (Island /LDJMG) 

3 3 USHER Burn deface/Zomba) 

6 0 CHRISTINA MILIAN Dip It Low (island /LDJMG) 

4 5 BRITNEY SPEARS Everytime (Jive /Zomba[ 

5 SWITCHFOOT Meant To Live (Red Ink/Columbia) 

7 KEVIN LYTTLE Turn Me On (At /antic) 

8 ASHLEE SIMPSON Pieces Of Me (Geffen) 

12 USHER Confessions Part 2 deface/Zomba) 

18 t NINA SKY Move Ya Body (Next Plateau /Universal) 

11 11 USHER 11LUDACRIS & LIL' JON Yeah (Laface /Zomba! 

17 12 LOS LONELY BOYS Heaven (Or/Epic) 

10 13 MIS-TEED Scandalous (Reprise/ 

13 14 MAROON 5 This Love (Octone/J/RMG) 

16 15 YELLOWCARD Ocean Avenue (Capitol) 

15 16 M. WINANS HENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

14 17 BEYONCE' Naughty Girl (Columbia) 

9 18 OUTKAST Roses (Lobo/Zomba) 
20 a ALICIA KEYS If I Ain't Got You (J /RMG) 

19 20 PETEY PABLO Freek-A-Leek (Jive /Zomba) 

21 012 How Come (Shady /lnterscope) 

22 MAROON 5 She Will Be Loved (Cctone /J /RMG/ 

24 AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

28 JUVENILE Slow Motion (Cash Money /Universal) 

23 JESSICA SIMPSON Angels (Columbia) 

26 NICKELBACK Feelin" Way Too Damn Good (Roadrunner /l0MG) 
29 BLACK EYED PEAS Let's Get It Started (A &M/lnterscopel 

27 28 TRAPT Echo (Warner Bros.) 

30 a FINGER ELEVEN One Thing (Wind -up) 

25 30 AVRIL LAVIGNE Don't Tell Me (Arista/RMGI 

#1 MOST ADDED 
NELLY My Place (Derrty /fo'Ree/ /Universal! 

#1 MOST INCREASED PLAYS 
NELLY My Piace fûerrty /Fo" Reel'Gniversall 

TOP 5 NEW & ACTIVE 
RASMUS In The Shadows (lnterscope) 

YING YANG TWINS Whets Happnin! (TVI) 

LLOYD FIASHANTI Southside (Murder lnc.'DefJam /IDJMGI 

PITBULL Hill' JON Culo /P/T) 
ANGEL Just The Way I Am (Midas/ADA/WMGI 

CHR/POP begins on Page 22. 

AC 
LW TW 

3 

1 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

2 MARTINA MCBRIDE This One's For The Girls (RCA) 

DIDO White Flag (Arista/RMG) 

7 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

4 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope! 

5 SEAL Love's Divine (Warner Bros.) 

6 7 LIONEL RICHIE Just For You (Island /IDJMGI 

10 O UNCLE KRACKERfIDOBIE GRAY Drift Away (Lava) 

8 9 JOSH GROBAN You Raise Me Up (143 /Reprise) 

11 " MAROON 5 This Love (Octone/J /RMGI 

12 WILSON PHILLIPS Go Your Own Way (Columbia) 

14 KIMBERLEY LOCKE 8th World Wonder (Curb) 

13 13 3 DOORS DOWN Here Without You (Republic /Universal) 

15 MERCYME Here With Me (INO /Curb) 

16 15 CELINE DION You And I (Epic) 

18 ' J. BRICKMAN RIM. SCHULTZ 'Til I See You Again (WindhamHii1/RMG) 

17 LUTHER VANDROSS Buy Me A Rose (J/RMG) 

19 : SEALS & CROFTS Summer Breeze '04 (WarnerBros.) 

21 KEITH URBAN You'll Think Of Me (Capitol) 

24 " LOS LONELY BOYS Heaven (Or /Epic) 

20 21 SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury /IDJMG! 

22 EVANESCENCE My Immortal (Windup) 

23 LEANN RIMES fIRONAN KEATING Last Thing On My Mind (Curb) 

26 RICK SPRINGFIELD Beautiful You (Gamer /RedInk) 

28 HOOBASTANK The Reason (island /IDJMGI 

27 ' CORRS Summer Sunshine (Atlantic) 

25 27 DARYL HALL What's In Your World (Rhythm & Groove /Liquid 8) 

FANTASIA I Believe (J/RMG) 

30 ' JAMIE CULLUM All At Sea /Verve /Universal) 

- r CHERIE Older Than My Years /Lava) 

#1 MOST ADDED 
JOSH GROBAN Remember When It Rained 1143 /Reprise) 

#1 MOST INCREASED PLAYS 
MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

TOP 5 NEW & ACTIVE 
JEFF TIMMONS Whisper That Way (SIG /Rising Phoenix! 

HEART Perfect Goodbye (Sovereign Artists! 

JESSICA SIMPSON Angels (Columbia) 

DIANA KRALL Narrow Daylight (GRP/VMG) 

JOSH GROBAN Remember When It Rained (143 /Reprise) 

AC begins on Page 49. 

CHR/RHYTHMIC 
LW TW 

1 v JUVENILE Slow Mction (CashMoney /Universali 

2 2 USHER Confessions Part 2 LLaface /Zomba! 

3 LLOYD BANKS On Fire /lnterscope! 

6 LIL' FLIP Sunshine (Suckafree /Load /Columbia/ 

5 HOUSTON tICHINGY & NATE DOGG I Like That (Capitol) 

9 CIARA IIPETEY PABLO Goodies (Laface /Zomba! 

12 TERROR SQUAD Lean Back (Universal) 

10 NINA SKY Move Ya Body (Next Plateau /Universal) 

7 9 YING YANG TWINS Whats Happnin! (TM 
4 10 PETEY PABLO Freek-A-Leek (Jive /Zomba) 

8 11 USHER Burn ILO-ace/Zomba) 

15 ® LLOYD flASHANTI Southside (Murder lncitefJam /IDJMG) 

13 13 KANYE WEST Jesus Walks (Roc-A-Fella /IDJMG/ 

11 14 ALICIA KEYS If I Aií t Got You (J/RMG) 

19 

8 
012 How Come (Shady /lnterscopcl 

17 KEVIN LYTTLE Turr Me On (Atlantic) 

14 17 TWISTA Overnight Celebrity (Atlantic) 

16 18 USHER fILUDACRIS & LIL' JON Yeah (Laface/Zomba) 

21 CHRISTINA MILIAN Dip It Low (Island/WWI 
18 20 PITBULL fILIL' JON Culo (TVTi 

22 ® TWISTA fIR. KELLY So Sexy (Atlantic) 

20 22 PLAY-14SKILLZ Freaks (Universal) 

NELLY My Place (Derrty /fo'Reel /Universal) 

27 YOUNG BUCK Let Me In (lnterscope) 

28 MONICA U Should've Known Better (J /RMGI 

31 ' LL COOL J Headsprung (De1Jam /IDJMGI 

23 27 BEYONCE' Naughty Girl (Columbia) 

24 28 MASE Welcome Back (Bad Boy /Universal) 

30 

8 
AKON fISTYLES P. locked Up (SRC /Universal/ 

32 t T.I. Let's Get Away (Grand Hustle /Atlantic/ 

#1 iu10ST ADDED 
J-KWON Ya & Me (So So Del/Zomba 

#1 MOST INCREASED PLAYS 
NELL Y My Pla:e (Derrty'Fo'Reel /Universal) 

TOP 5 NEW & ACTIVE 
213 3roupie Love (TM 

TECH N9NE I'm A Playa (Independent) 

AMANDA PEREZ FILAYZJE BONE Dedicate (Powerhowse /Virgo 
FRANKIE J. FIPALIL WALL On The Floor (Columbia) 

WON G Rapture (Sovage /SRG) 

CHR/RHYTdMIC begins on Page 27. 

HOT AC 
LW TW 

1 HOOBASTANK The Beason (Island/WWI 
2 MAROON 5 This Love (Ottone /J /RMG) 

3 LOS LONELY BOYS Heaven /Or /Epic/ 

4 COUNTING CROWS Accidentally In Love (DreamWorks /Geffen] 

5 3 DOORS DOWN Away From The Sun (Republic /Universal) 

6 6 NICKELBACK Someday (Roadrunner/IDJMGI 

8 0 SWITCHFOOT Meant To Live (Redlnk/Columbial 

7 8 EVANESCENCE My Immortal (Wind -up) 

12 311 Love Song (Maverick/Vo/cano/Zombal 

9 FIVE FOR FIGHTING IDO Years (Aware/Columbia) 

11 3 DOORS DOWN Here Without You (Republic /Universal/ 

14 SHERYL CROW Light In Your Eyes (A &M /lnterscope/ 

16 GAVIN DEGRAW I Don't Want To Be /J /RMGI 

13 14 MATCHBOX TWENTY Bright Lights (Atlantic) 

17 ® FINGER ELEVEN One Thing (Wind-up) 

10 16 ALANIS MORISSETTE Every thing /Maverick /Reprise/ 

19 TRAIN Ordinary (Columbia) 

18 CALLING Our Lives (RCA/RMG) 

15 19 AVRIL LAVIGNE Don'" Tell Me (Arista/RMG) 

23 MAROON 5 She Will Be Loved (Octone/J/RMG) 

20 UNCLE KRACKER Rescue (Lava) 

21 NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

22 23 JASON MRAZ Curbside Prophet (Atlantic) 

26 - RICHARD MARX When You're Gone (Manhattan/EMC) 

30 AVION Seven Days Without You (Independent) 

27 ' SCISSOR SISTERS Take Your Mama (Universal) 

31 BLINK 182 I Miss You (Geffen) 

32 MARTINA MCBRIDE This One's For The Girls /RCA) 

25 29 SARAH MCLACHLAN Stupid /Arista /RMGI 

33 O BRITNEY SPEARS Everytime (Jive/Zomba) 

#1 MOST ADDED 
SARAH MCLACHLAN World On Fire (Arista /RMG) 

#1 MOST INCREASED PLAYS 
MAROON 5 She Will Be Loved (OctaneJRMG) 

TOP 5 NEW & ACTIVE 
PAT MCGEE BAND Beautiful Ways (Warner Bros) 

THIRD DAY Believe (Essential/PLO 

TOBY LIGHTMAN Real Love (Lava) 

EDWIN MCCAIN FIMAIA SHARP Say Anything (0Rli 
RYAN CABRERA On The Way Down (E. V.L.AJAtlantic) 

AC begins on Page 41 

POWERED BY 

MEBIABASE 

URBAN 
LW TW 

1 JUVENILE Slow Motion (Cash Money/Universal) 

2 USHER Confessions Part 2 (Laface/Zomba) 

3 MONICA U Should've Known Better (J/RMG) 

6 TERROR SQUAD Lean Back (Universal) 

5 KANYE WEST Jesus Walks (Roc- A- Fe /)a /IWMG) 
4 6 LLOYD BANKS On Fire (lnterscope) 

7 ALICIA KEYS Diary /J /RMG) 

8 LLOYD fIASHANTI Southside (Murder Inc./DelJam //OJMG) 

10 TWISTA fIR. KELLY So Sexy (Atlantic) 

9 ALICIA KEYS If I Ain't Got You (J/RMG) 

15 LIL' FLIP Sunshine (Such Free /Loud /Columbia) 

11 12 USHER Burn lief-ace/Zomba) 

14 13 MASE Welcome Back (Bad Boy /Universal) 

13 14 TWISTA Overnight Celebrity (Atlantic) 

20 LL COOL J Headsprung (Defam/IDJMG) 

26 JADAKISS fVANTHONY HAMILTON Why (fluff Ryders/lnterscope/ 

18 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

12 18 PETEY PABLO Freek-A-Leek (Jive /Zomba) 

16 19 SLUM VILLAGE Selfish (Barak/Capitol) 

19 " LIL SCRAPPY No Problem (BME /Reprise) 

23 YOUNG BUCK Let Me In (lnterscope) 

22 T.I. Let's Get Away (Grand Hustle /Atlantic) 
21 YING YANG TWINS Whets Happnin! (TVT) 

30 CIARA fIPETEY PABLO Goodies (Laface /Zomba) 

24 25 NINA SKY Move Ya Body (Next Plateau /Universal) 

32 R. KELLY U Saved Me (Jive /Zomba) 

27 LIL' WAYNE Bring It Back (Cash Money /Universal) 

17 28 BRANDY 1IKANYE WEST Talk About Our Love (Atlantic) 

25 29 R. KELLY Happy People (Jive /Zomba) 

28 30 &BALL & MJG You Don't Want Drama (Bad Boy /Universal) 

#1 MOST ADDED 
NELLY My Place (Oerrty, /Fo "Reel/Universall 

#1 MOST INCREASED PLAYS 
NELLY My Place Reel /Universal) 

TOP 5 NEW & ACTIVE 
GUERILLA BLACK FIBEENIE MAN Compton (Virgin) 

FANTASIA I Believe (J, /RMG) 

SHAWNNA FILUDACRIS Shake That Sh't (DTP /DelJam/IOJMG) 

URBAN MYSTIC Where Were You? (Sobel 

SHELLS Why I love You (J /RMG) 

URBAN begins on Page 30. 

ROCK 
LW 

1 

3 

2 

6 

4 

7 

5 

8 

13 

10 

15 

11 

12 

16 

9 15 

20 

17 

22 

21 

19 

23 

27 

18 

24 

25 

26 

30 

s 

12 

13 

17 

23 

24 

30 

VELVET REVOLVER Slither (RCA/RMG) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

JET Cold Hard Bitch (Atlantic) 

SHINEDOWN Simple Man (Atlantic) 

VAN HALEN It's About Time (Warner Bros.) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

SHINEDOWN 45 (Atlantic) 

SEETHERfIAMY LEE Broken (Wind -upl 

ALTER BRIDGE Open Your Eyes (Wind-up) 

SALIVA Survival Of The Sickest (Island /IDJMG) 

CROSSFADE Cold (Columbia) 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

LINKIN PARK Lying From You (Warner Bros.) 

SLIPKNOT Quality (Roadrunner /IDJMGI 

GODSMACK Running Blind [Republic /Universal) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

RUSH Summertime Blues (Anthem /At /antic! 

JET Rollover D.J. (Atlantic) 

DROWNING POOL Step Up (Windup) 

KID ROCK I Am (TopDog /Atlantic) 
BREAKING BENJAMIN So Cold (Hollywood) 

TESLA Words Can't Explain (Sanctuary /SRGI 

THORNLEY So Far So Good (Roadrunner /IDJMGI 

PUDDLE OF MUDD Spin You Around (Geffen) 

AUDIOSLAVE What You Are (lnterscope /Epic! 

EARSHOT Wait (Warner Bros.) 

PAPA ROACH Getting Away With Murder (Geffen! 

METALLICA Some Kind Of Monster (Atlantic) 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

BLACK LABEL SOCIETY House Of Doom (Spitfire) 

#1 MOST ADDED 
METALLICA Some Kind Of Monster (Atlantic) 

#1 MOST INCREASED PLAYS 
PAPA ROACH Getting Away With Murder !Gellen/ 

TOP 5 NEW & ACTIVE 
MONSTER MAGNET Unbroken (Hotel Baby) (SPVUSA) 

HOOBASTANK Same Direction (Island /IDJMG) 

SCORPIONS Love "Em Or Leave 'Em (Sanctuary /SRG) 

GOOSMACK FIDROPBOX Touche (Republic /Universal) 

LOSTPROPHETS Wake Up (Make A Move) (Columbia; 

ROCK begins on Page 52. 
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URBAN AC 
LW TW 

2 O LUTHER VANDROSS Think About You (J /RMG) 

1 2 TEENA MARIE Still In Lave (Cash Money /Universall 

5 0 PRINCE Call My Name (Columbia) 

3 4 ALICIA KEYS If I Ain't Got You IJ /RMGI 

9 0 ANITA BAKER You're My Everything (Blue Note /Virgin) 

4 6 R. KELLY Happy People (Jive /Zomba) 

8 0 ALICIAKEYS Diary (J /RMGI 

7 8 USHER Burn ((aface /Zomba) 

6 9 PATTI LABELLE New Day (Del Soul /IOJMG) 

13 0 JILL SCOTT Golden (Hidden Beach /Epic) 

10 11 KEM Love Calls (Motown /Universal) 

12 12 JOE Priceless (Jive /Zomba) 

11 13 AVANT Dent Take Your Love Away (Geffen) 

15 0 BRIAN MCKNIGHT What We Oo Here (Motown) 

14 15 LASHELL GRIFFIN Free (Epic/ 

18 LUTHER VANDROSS WI BEYONCE' The Closer I Get To You (J /RMGI 

17 MONICA U Should've Known Better (J/RMG) 

24 BOYZ II MEN What You Won't Co For Love (MSM /Koch) 

16 19 M. WINANS IIENYA & P. BIDDY I Don't Wanna Know (Bad Boy /Universal) 

23 20 JANET JACKSON R &B Junkie (Virgin) 

26 ® BONEY JAMES IIBILAL Better With Time (WarnerBrosj 

22 22 TAMIA Duestions (Allanticl 

21 23 ANGIE STONE I Wanna Thank Ya (J /RMG) 

30 

8 
FANTASIA I Believe (J /RMGI 

27 R. KELLY U Saved Me (Jive /Zonrbal 

20 26 RUBEN STUDOARD What If (J /RMGI 

29 VAN HUNT Gown Here In Hell With You) (Capitol) 

28 WILL DOWNING Rhythm Of U & Me (GRP /VMGI 

25 29 TEMPTATIONS Something Special (Motown /Universal) 

19 30 CARL THOMAS Make It Alright (Bad Boy /Universa /l 

#1 MOST ADDED 
INCOGNITO True To Myself (Narada) 

#1 MOST INCREASED PLAYS 
ANITA BAKER You re My Everything (Blue Note/Virgin) 

TOP 5 NEW & ACTIVE 
TAMYRA GRAY Raindrops Will Fall (19 /Sobel 

GLADYS KNIGHT FIEDESIO ALEJANDRO Feelin Good IVaciloni (Pyramid) 

TAMIA Still (Atlantic) 

RICKY FANTE' It Ain't Easy (Virgin/ 

AMEL LARRIEUX For Real (Bliss Li/e) 

URBAN begins on Page 30. 

ACTIVE ROCK 
LW 1W 

1 1 VELVET REVOLVER Slither /RCA /RMGI 

3 THREE DAYS GRACE Just Like You (Jive /Zomba/ 

2 CROSSFADE Cold (Columbia) 

4 SLIPKNOT Duality (Roadrunner //DJMG) 

5 BREAKING BENJAMIN So Cold (Hollywood) 

10 LINKIN PARK Breaking The Habit (Warner Bros.) 

6 7 NICKELBACK Feelin Way Too Damn Good (Roadrunner //DJMG) 

9 

13 

SALIVA Survival Of The Sickest (/s /and / /nJMG) 

7 SEETHER GAMY LEE Broken (Windup) 

ALTER BRIDGE Open Your Eyes (Windup) 

14 SHINEDOWN Simple Man (Atlantic) 

8 12 DROWNING POOL Step Up (Wind-up) 

15 0 EARSHOT Wait (Warner Bros.) 

11 14 JET Cold Hard Bitch (Atlantic) 

12 15 LINKIN PARK Lying From You (Warner Bros.) 

17 PUDDLE OF MUDD Spin You Around (Geffen) 

22 FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

19 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

25 HOOBASTANK Same Direction Llsland /IOJMGI 

18 20 SHINEDOWN 45 (Atlantic) 

23 ® METALLICA Some Kind Of Monster (At /antic) 

16 22 GODSMACK Running Blind (Republic/Universa /) 

26 JET Rollover D.J. (At /antic) 

28 NONPOINT The Truth (Laval 

41 PAPA ROACH Getting Away With Murder (Geffen) 

24 26 SKILLET Savior (Lava) 

21 27 INCUBUS Talk Shows On Mute (Epic) 

29 TANTRIC After We Go (Maverick /Reprise/ 

30 ' MONSTER MAGNET Unbroken (Hotel Baby) (SPI/USA) 

32 r KID ROCK I Am /Tap Dog /Atlantic/ 

#1 MOST ADDED 
PAPA ROACH Getting Away With Murder ( Geffen% 

#1 MOST INCREASED PLAYS 
PAPA ROACH Getting Away With Murder (Geffen) 

TOP 5 NEW & ACTIVE 
TESLA Words Can't Explain (Sanctuary/SRC) 

VELVET REVOLVER Fall To Pieces (RCA /RMG/ 

INCUBUS Sick, Sad Little World (Epici 

SILVERTIDE Aet Comm' Home (J /RMGI 

ATREYU Lip Gloss And Black (Victory) 

ROCK begins on Page 52. 
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National Airplay Overview: July 23, 2004 

OUNTRY 
LW TW 

1 

2 

4 

3 

6 

8 

9 

10 

13 

11 

12 

14 

15 

16 

17 

18 

20 

19 

26 

22 

23 

21 

24 

25 

27 

28 

29 

30 

35 

31 

15 

22 

TIM MCGRAW Live Like You Were Dying (Curb) 

KENNY CHESNEY I Go Back (BHA) 

REBA MCENTIRE Somebody (MCA) 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 

BILLY CURRINGTON I Got A Feelin' (Mercury) 

JOSH GRACIN I Want To Live (Lyric Street) 

JIMMY BUFFETT fICLINT BLACK Hey Good Lookin' (RCA /Mallboat) 

TERRI CLARK Girls Lie Too (Mercury) 

KEITH URBAN Days Go By (Capitol) 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 

MARTINA MCBRIDE Flow Far (RCA) 

ANDY GRIGGS She Thinks She Needs Me (RCA) 

ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 

GRETCHEN WILSON Here For The Party (Epic) 

JOE DIFFIE Tougher Than Nails (BBB) 

RACHEL PROCTOR Me And Emily (BNAI 

SARA EVANS Suds In The Bucket (RCA) 

JOE NICHOLS If Nobody Believed In You (Universal South) 

GEORGE STRAIT I Hate Everything (MCA) 

RASCAL FLATTS Feels Like Today (Lyric Street) 

PHIL VASSAR In A Real Love (Arista) 

JULIE ROBERTS Break Down Here (Mercury) 

AMY DALLEY Men Don't Change (Curb) 

TRACE AOKINS Rough & Ready (Capitol) 

JIMMY WAYNE You Are (Dream Works) 

BROOKS & DUNN That's What Its All About (Arista) 

TRAVIS TRITT The Girl's Gone Wild (Columbia) 

DIERKS BENTLEY How Am I Own' (Capitol) 

GARY ALLAN Nothing On But The Radio (MCA) 

CRAIG MORGAN Look At Us (MR) 

#1 MOST ADDED 
BROOKS & DUNN That's What Its All About tAnstal 

#1 MOST INCREASED PLAYS 
GEORGE STRAIT I Hate Everything /MCA) 

TOP NEW & ACTIVE 
SUGARLAND Baby Girl (Mercury) 

KENNY ROGERS WI WHITNEY DUNCAN My World Is Over (Capitol' 

ANITA COCHRAN it Wanna Hear; A Cheatin Sang (Warner Bros.) 

JOHN MICHAEL MONTGOMERY Goes Good With Beer (Warner Bros.) 

COUNTRY begins on Page 35. 

ALTERNATIVE 
LW TW 

2 0 MODEST MOUSE Float On (Epic) 

I 2 VELVET REVOLVER Slither (RCA /RMG) 

4 0 THREE DAYS GRACE Just Like You (Jive /Zomba) 

3 4 INCUBUS Talk Shows On Mute (Epic) 

6 0 DASHBOARD CONFESSIONAL Vindicated (Vagrant/ /nterscope/ 

5 6 SEETHER fIAMY LEE Broken (Windup) 

7 LINKIN PARK Breaking The Habit (Warner Bros.) 

8 FRANZ FERDINAND Take Me Out (Domino /Epic) 

12 KILLERS Somebody Told Me (/s /and / /DJMGI 

11 i BLINK182 Down (Geffen) 

9 11 SWITCHF00T Dare You To Move (Red Ink /Columbia) 

14 STORY OF THE YEAR Anthem Of Our Dying Day (Maverick/Reprise) 

13 SLIPKNOT Duality (Roadrunner //DJMG) 

15 311 First Straw (Volcano /Zomba/ 

17 SHINEDOWN 45 (Atlantic) 

10 16 BEASTIE BOYS ChCheck It Out (Capitol) 

16 17 JET Cold Hard Bitch (At /antic) 

20 0 BREAKING BENJAMIN So Cold (Hollywood) 

19 19 LINKIN PARK Lying From You (Warner Bros.) 

22 i LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

27 JET Rollover O.J. /At /antic) 

23 HIVES Walk Idiot Walk (/nterscope) 

24 SALIVA Survival Of The Sickest ( /s/and / /nJMGI 

25 NICKELBACK Feelin' Way Too Damn Good (Roadrunner //DJMG) 

21 25 MUSE Time Is Running Out lEastWest /Warner Bros.) 

28 CROSSFADE Cold (Columbia) 

30 ALTER BRIDGE Open Your Eyes (Wind-up/ 

29 YELLOWCARD Only One (Capitol) 

41 HOOBASTANK Same Direction (ls /and //DJMGI 

26 30 CURE The End Of The World (Geffen) 

#1 MOST ADDED 
BEASTIE BOYS Triple Trouble (Capitol) 

#1 MOST INCREASED PLAYS 
FRANZ FERDINAND Take Me Out (Domino /Epic) 

TOP 5 NEW & ACTIVE 
NONPOINT The Truth (Lava) 

TONY C. AND THE TRUTH Little Bit More (Lava) 

WALKMEN The Rat (Warner Bros.) 

KEANE Somewhere Only We Know (lnterscopel 

SNOW PATROL Run (A &M /lnterscopel 

ALTERNATIVE begins on Page 57. 
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SMOOTH JAll 
LW 1W 

1 1 DAVE KOZ All I See Is You (Capitol) 

3 2 PAUL TAYLOR Steppin Out (Peak) 

2 3 EUGE GROOVE Livin' Large (Narada) 

4 4 PAUL BROWN 2417 (GRP /VMG) 

5 5 MARC ANTOINE Mediterraneo (Rendezvous) 

7 0 MICHAEL LINGTON Show Me (Rendezvous) 

6 7 RICHARD SMITH Sing A Song (A440) 

10 0 GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMGI 

8 9 PETER WHITE Talkin Bout Love (Columbia) 

9 i JOYCE COOLING Expression (Natada) 

12 ANITA BAKER You're My Everything (Blue Note /Virgin) 

11 BONEY JAMES Here She Comes (Warner Bros.) 

14 GERALD ALBRIGHT To The Max /GRP /VMGI 

13 14 DIANA KRALL Temptation (GRP/VMG) 

16 ® PAUL JACKSON, JR. Welkin (Blue Note /EMC) 

15 16 RICK BRAUN Daddy -0 (Warner Bros.) 

17 0 SEAL Love's Divine (Warner Bros.) 

18 18 BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bros.) 

20 0 WAYMAN TISDALE Amt No Stoppin' Us Now (Rendezvous) 

19 20 DAN SIEGEL In Your Eyes (Native Language) 

21 ® LUTHER VANDROSS WI BEYONCE' The Closer I Get To You (J /RMGI 

22 ® RAMSEY LEWIS TRIO The In Crowd (Narada) 

23 23 PRAFUL Let The Chips Fall (Rendezvous) 

24 CHRIS BOTTI Back Into My Heart (Columbia) 

25 NICK COLIONNE Its Been Too Long (3 Keys Music) 

26 GLADYS KNIGHTIIEDESIO ALEJANDRO Foelin Good (Vacilan )(Pyramid, 

28 MARION MEADOWS Sweet Grapes (Heads Up) 

27 + PATTI LABELLE New Day (Oe(Sou /IIOJMG) 

29 KIM WATERS In Deep (Shanachiel 

30 30 NESTOR TORRES Maybe Tonight (Heads Up) 

#1 MOST ADDED 
NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

#1 MOST INCREASED PLAYS 
GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMGI 

TOP 5 NEW & ACTIVE 
RICHARD ELLIOT Your Secret Love (GRP /VMG) 

PIECES OF A DREAM Its Go Time /Heads Up) 

RENEE OLSTEAD A Love That Will Last (143 /Reprise) 

FOURPLAY Play Around It 'RCA Victor) 

TORCUATO MARIANO Paula (215) 

Smooth Jazz begins on Page 49. 

TRIPLE A 
LW TW 

2 NORAH JONES What Am I To You? (BlueNOte/EMC) 

1 COUNTING CROWS Accidentally In Love (DreamWorks /Gellen) 

3 DAVEMATTHEWS Oh (RCA /RMG) 

4 SHERYL CROW Light In Your Eyes (A &M /lnterscopel 

7 PHISH The Connection (E /ektra /At /antic) 

8 BODEANS If It Makes You (Zoe/Rounderl 

6 7 DONAVONFRANKENREITERIIJACKJOHNSON Free (Brush(ne /Universal/ 

5 8 LENNY KRAVITZ Where Are We Ronnin'? (Virgin) 

10 WHEAT I Met A Girl (Aware /Columbia) 

14 i FINGER ELEVEN One Thing (Windup) 

11 MINDY SMITH Come To Jesus (Vanguard) 

9 TOOTS AND THE MAYTALS WIB. RAITT True Love Is Hard To Find (V21 

18 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

12 14 ALANIS MORISSETTE Everything (Maverick /Reprise) 

21 

8 
INDIGO GIRLS Fill It Up Again (Epic) 

22 JAMIE CULLUM All At Sea (Verve /Universal) 

13 17 BOB SCHNEIDER Come With Me Tonight (Shockorama /Vanguard) 

20 MODEST MOUSE Float On (Epic) 

17 STING Stolen Car (Take Me Dancing) (A &M /lnterscopel 

16 i JOE FIRSTMAN Cant Stop Loving You (Atlantic) 

15 21 HOOBASTANK The Reason lálandllDJMG) 

25 ® JEM They (ATO /RCANRMG) 

26 ® BUTTERFLY BOUCHER Another White Dash (A &M//nterscope) 

19 24 RACHAEL YAMAGATA Worn Me Down (RCA Victor) 

30 OZOMATLI Who Discovered) America? (Concord) 

23 JOHN EDDIE Everything (Thrill Show /Lost Highway) 

28 DIANA KRALL Temptation (GRP /VMG) 

27 SCISSOR SISTERS Take Your Mama (Universal) 

' FINN BROTHERS Won't Give In (Nettwerkl 

24 30 LORETTA LYNN fIJACK WHITE Portland, Oregon Mite/scope) 

#1 MOST ADDED 
THRILLS Nat For All The Love In The World (Virgin) 

#1 MOST INCREASED PLAYS 
NORAH JONES What Am I To You? (Blue Note /EMC) 

TOP 5 NEW & ACTIVE 
WILCO I'm A Wheel (Nonesuch) 

SONIA DADA Old Bones (Calliope) 

TRAIN Ordinary (Columbia) 

SARAH MCLACHLAN Stupid (Arista /RMG) 

JET Rollover D.J. (Atlantic) 

TRIPLEA begins on Page 61. 
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By Erica Farber 

n Los Angeles, where a tenth of a point is 

worth about a million dollars in billing, do 

you think a programmer feels much 
pressure? Just ask Jimmy Steal, PD of 

KPWR and VP /Programming for all Emmis 
stations. 

Steal was the recipient of this year's 
RSA Industry Achievement Award for CHR/ 

Rhythmic PD of the Year, and KPWR was 
voted Rhythmic Station of the Year and 
was a nominee for National Station of the 
Year. Steal personifies the successful 
programmer: He has passion and focus, is a 

strategic thinker, understands the fan base 
and never forgets that this is a business. 

Getting into the business: "Growing up in New York, 

listening to radio, I realized it was a way to communicate 
with a lot of people, have a lot of fun and be a positive 
influence, and that was very attractive to me. I listened to 
just about everything - WABC, WNEW -FM back when it was 
the most incredible brand in Rock radio. The personalities 
exuded a persona, a confidence and a charisma that forever 
changed my life. When you're young and impressionable, 
things have a way of resonating with you that you can't let 
go of." 

First job: "I moved to Florida and went to college at 
the University of Central Florida and worked at the FM 

station there. That was my first time behind a microphone. 
Oh, my God, I loved it. Turning people on to new music and 
having them, hopefully, hear a lyric or something that will 

inspire them and motivate or transform them is, to ne, a 

privilege and a luxury. The ability to earn a living and at 
the same time help people transform and help the karma 
train get to all its destinations - it's a huge blessing to be 
able to do that for a living. 

"My first paying job was at WXXL in Orlando, the town 
where I was going to college. My first job was, believe it or 
not, Asst. PD /MD. At that age I could talk anyone in:o 
anything. Radio was a little bit different then, but the fact 
that you could walk into a station without any professional 
experience and be evaluated on your passion alone was a 
very fortunate thing." 

On joining Emmis: "I was working in Cincinnati. My 

wife is from Dallas, and her whole family is in Dallas. We 

always said that if a good opportunity came for me to get 
her back home, we'd consider it. That opportunity 
materialized with Nationwide, before it was bought by Clear 

Channel. We went back to Dallas and were very happy to be 
there. Clear Channel bought Nationwide, and I was 

overseeing its two -station cluster, KDMX (Mix 102.9) and 
KEGL (The Eagle), which, sadly, is no more. Less than two 
years into that deal a call carne from Emmis - I think the 
first was from Rick Cummings. Here we were back in the 
town we wanted to be in. We'd gotten Mix to No. 3 25 -54, 
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PD, KPWR (Power 106) /Los Angeles; National VP /Programming, Emmis 

which it had never been in 25 years. Life was great, and 
then Rick called and screwed it all up! 

"I tried to make the decision like I was a young jock, as 
opposed to a little bit of a seasoned programmer. What was 
going to be more fun? More of a stretch? The easy thing 
would have been to stay in Dallas. Fortunately, this is one 
of those sit uations where picking the hard thing worked out 
well. I became VP /Programming for Power 106. It wasn't VP 

for the chain, but it was the VP title, which helped me 

rationalize my move out of a very comfortable situation." 
Taking on additional responsibilities: "Rick set me 

up very nicely for success in this position. He threw a 

couple of real strategic nuggets my way that helped make 
the balancing act a lot easier than it might have been 
otherwise. He said early on that having this position is 

about help:ng your people ask the right questions, as 

opposed to always having the answers. Asking the right 
questions is really how you get to the right answer. Very 

seldom do you have the right answer at the beginning of 

the equation. The really great PDs that we have in a 

multitude of formats, between all of us, we get to the right 
answer." 

Programming philosophy: "People come to the radio 
for more than music. With the advent of Internet radio, 
satellite radio, iPods, cell phone ringtones and anything else 
you want to add to that equation, there's so much 
competition for people's leisure time. People come to the 
station for a vibe, a dose of their best friends. Any station 
or format solely reliant on music for shares is on a 

shortsighted road. The proper music and the proper 
positioning are just one part of the strategic hill you need 
to own. You really have to own the personality hill. That is 

something that can't be duplicated." 
Why he is so successful: "First and foremost, I've 

learned from some of the best in the business. And great 
radio is great radio. It's transposable from format to format. 
Once you understand how radio works and how to touch 
people, you come to the conclusion that your job is to 
entertain people, not to program a radio station. Once you 
understand how to entertain people, all the other formatics, 
the Radio 101 stuff, is secondary. If you keep me 

entertained, keep me passionate about the music and find 
the topical news bites of the day and present them in a way 
that's meaningful, memorable and compelling, there's no 
secret formula. It's simply focusing on those same things 
day in and day out." 

Biggest challenge: "People's expectations, internally 
and externally, have a way of ratcheting up to whatever 
level you set. We've been No. 1 12+ and 18 -34 eight books 
in a row. Maintaining what we already have is my biggest 
challenge." 

State cf the industry: "We could be doing better. I 

hear stations when I travel that are strategically on point 
but not particularly inspiring to listen to. That worries me. 

As I preach to our morning show, just because you hit all 
the hot topics up on the grease board and all the water - 
cooler topics, that doesn't mean you've had a great show. 
It's what you do with those things. You could talk about 
just one of them and hit it out of the park. I worry about 
cookie -cutter radio, where people say, 'We play the biggest 
hits X times a week, and we should be great. Let's wait for 
that trend to roll out in 30 days: I worry that some in our 
industry think that being like other stations is the ticket." 

State of records: "It's a time of tremendous 
opportunity. It troubled me that it took so long for the 
record industry to realize that their business model was 

morphing. The radio business model is morphing too. I want 
to make sure that we're cognizant of what's going on in the 
business so we don't make the same mistake that the music 
business did. They were in denial for a few years too many. 
A lot of labels are springing up and signing artists who got 
kicked off the bigger labels. Ultimately, we're headed for an 
incredibly healthy time. Td like to think that this year is 

the bottom of the cycle for the music business. I see bright 

days ahead for labels that are forward- thinking enough to 
understand tomorrow and not live in the past. I'm 
optimistic. I also feel a tremendous sense of loss for all the 
people we know who lost their positions. There are a lot of 
sad stories." 

Something about Emmis that might surprise our 
readers: "It may sound a bit self -serving, but the things 
they've heard about the company from the outside are true. 
Jeff Smulyan and Rick Cummings are people of the highest 
integrity, and they do the right things for the right 
reasons. They get it, strategically. The best compliment you 
can give any job is that you don't have to waste a lot of 

energy on the silly stuff. You can spend the majority of 
your time and energy doing the stuff that makes your 
station thrive. That's a luxury I never take for granted. I 

get the privilege of having a bird's -eye view of them and 
[Sr. VP /Market Manager] Val Maki." 

Career highlight "If I gave you every station I've 
been at, I could tell you things we accomplished at each of 
them that hadn't been done there before. At Power, I came 
from a different format and culture, and I think a lot of 

eyebrows were raised. If that particular chapter inspired 
some people to stretch and view themselves and their 
capabilities in a different light, rd be proud of that. I have 
a crew that doesn't want to be like every other radio 
station. That makes my job a pleasure. They're always 
asking, 'How about if we...?' How can we...?' What if we...?' 
It's a great mesh of philosophies. The crew we have in place 
here has expedited the station's success. 

"Also, my family, my wife and two children. With all 
these things I've been so lucky to be a part of, I also have a 

wonderful family. You hear many times that one comes at 
the expense of the other. Pm proud that in my case it didn't." 

Career disappointment: I still prepare for that show 
every day that never makes it to the microphone. I wonder 
how my career might have unfolded differently if I had 
stayed on the air. I miss being on the air." 

Most influential individual: "It would have to be 
Rick Cummings. He's the most strategic programmer I've 
ever met. Plus, he's so centered as a person. It's inspiring to 
see what he accomplishes day in and day out. And he 

always has a smile on his face, even on the most 
challenging days. I could not possibly say enough good 
things about him." 

Favorite radio format: "CHR, when it's done right." 
Favorite television show: "Curb Your Enthusiasm, The 

Shield and The Sopranos." 
Favorite movie: "Probably Goodfellas, but there are so 

many honorable mentions." 
Favorite song: "For a music geek, that's hard. My 

favorite current rock song is 'C'mon C'mon' by The Von 

Bondies, and my favorite current pop song is 'When It Don't 
Come Easy' by Patty Griffin." 

Favorite book "A great melding of spirituality and 
business values: Real Power: Business Lessons From the Tao 

Te Ching by James Autry" 
Favorite restaurant: "Mi Cocina in Dallas." 
Beverage of choice: "Vanilla latte." 
Hobbies: "Music, all types. Pm a Dallas Cowboys fan 

through thick or thin. My children have been a great light 
in my life. Any more time that I would devote to hobbies is 

devoted to watching the twinkles in their eyes and 
watching them live and learn and love." 

E -mail address: jsteal @power106.emmis.com." 
Advice for broadcasters: "I always come back to the 

idea that we are all entertainers who just happen to be in 
the radio business. If we stop thinking about the radio 
business and focus on the entertainment business and 
securing an unbreakable connection with our audience and 
putting our audience fort, that will ensure the long -term 
health of the medium more than anything else. Focus on 
your talent. Focus on what makes your radio station 
different from, not like, other stations. The future will take 
care of itself." 
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GINNY MANCINI, Chairman Emeritus 

AL SCHLESINGER, Chairman, JERRY E SHARELL, President & CEO 

AND THE BOARD OF DIRECTORS 

CORDIALLY INVITE YOU TO JOIN SOCIETY OF SINGERS AT 

THE 13111 ANNUAL 

BEING PRESENTED TO 

AWARD 

Céline Dion 
SUNDAY, OCTOBER 10, 2004 

AT CAESARS PALACE 

LAS VEGAS, NEVADA 

THIS WIL_ BE A GREAT HOLIDAY WEEKEND. - MAKE YOUR PLANS NOW! - 

t 
sodetyotlinefia 

S I N C E 1 9 8 4 

Since 1984, it has been the :nissbn of Society )f Singers to benefit the health and welfare of professional singers in need of 
assistance due to financial, medical or fami crises. To complement its involvemer.- in the entertainment community, 

SOS focuses on advancement of the vocal arts, which directly supports the future of aspiring singers. 
For mar: in'orma-ion, please call: 323.653.7672 or visit our website: www.sir.gers.org 
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